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Third Day Is Big
Winner At Doves

BY DEBORAH EVANS PRICE
NASHVILLE—During the
1999 Dove Awards pre-telecast
show, Third Day could be found
performing on a downtown
— Nashville street
Wiz, | corner outside the
= Z| venue. This year,
# there’s nodenying
% | that the band has
made it on the
inside, as Third Day took center
stage and swept five categories
at the 32nd annual Gospel Music
Assn. (GMA) Dove Awards.
Riding the crest of momen-
tum generated by their gold-
(Continued on page 108)

] Iy,

The Untold Saga Of The Zomba Group

Glive Calder’s Empire Is World’s Largest Independent Music Firm

BY ADAM WHITE

and MELINDA NEWMAN
LONDON—Clive Calder is sure to have enjoyed Hasim
Rahman’s April 22 upset over Lennox Lewis in Carni-
val City, near Johannesburg. The enigmatic chairman/
CEO of the Zomba Group is a major boxing

es at Bertelsmann chairman Thomas Middelhoff or
EMI Group chairman Erie Nicoli, but he is fighting to
achieve the best possible result for his company, its
artists, and its employees. Calder is considered a central
player in the proposed BMG/EMI music merger
(although this deal is now widely seen as sus-

fan—that is, when he takes time out from a
workaholic schedule atop the world's largest
independent music firm, now estimated to
have annual sales of $1.2 billion.

ceptible to collapse), someone who can lever-
age Zomba's existing links to both corpora-
tions while the larger companies struggle to
shape a combination acceptable to European

Calder will no doubt be enjoying
the match in which he is currently
engaged, testing his 30-plus years of
music-business training and experience against
heavyweights at Bertelsmann, EMI, and perhaps a
couple of other companies. The betting is that he’ll win
in that contest, too—or, at the very least, walk away
with a sizable purse.

SPECIAL REPORT

and U.S. antitrust authorities.

The U.S. distribution pact with
BMG for Jive and the other Zomba
labels was due to expire June 30, had Zomba given the
major six months’ notice. The firm hasn’t given notice,
Billboard has learned, and is in renegotiations with BMG.
Jive represents the biggest portion of Zomba’s volume
and market share. (BMG also holds a 20% stake in Jive
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Latin Gonfab Focuses
On Net, Grossover

BY MICHAEL PAOLETTA
MIAMI BEACH—At the 12th
annual Billboard Latin Music Con-
ference, held April 24-26 here at
the Eden Roc
Resort, indus-
- try partici-
.- pants debated
e a variety of is-
sues, includ-
i ing newfound
Fa-3 caution about
ANTHONY the Internet,
problems fac-
ing artists who are trying to cross
over into different markets, and
the growth of specific sub-genres.
(Continued on page 100)

Byrne Looks To Future
With ‘tyeball’ On Virgin

BY LARRY FLICK

NEW YORK—David Byrne admits that there are
times when being “David Byrne, rock icon” can be a
“total drag.”

Exhaling as he glances out the window of his New York
office, the artist says, “It’s initially a little dishearten-
ing and unnerving to put a
record out, knowing that
there’s a faction of people who
will immediately measure it
against the music I made with
Talking Heads. I mean, is it fair
to have every song you write
compared to ‘Psycho Killer'?”

Yet Byrne remains commit-
ted to making music that chal-
lenges his fans to look beyond
their comfortable points of
reference. An eclectic catalog
of solo recordings is further
enhanced by the sterling new Look Into the Eyeball

(Continued on page 105)

BYRNE

The Zomba chief is not necessarily throwing punch-

(Continued on page 98) |

Industry Slow To Reform
Marketing Violence To Kids

BY BILL HOLLAND

WASHINGTON, D.C.—Officials
from mental health, children’s,
and public interest groups made
scathing indictments of
record industry officials
after the Federal Trade
Commission (FTC) is-
sued an April 24 follow-
up study lambasting
the industry for not
making reforms to pre- ! :
vent the marketing of violent
product to children.

“I'm surprised and disappoint-
ed in the record industry,” Sen.
Joseph Lieberman, D-Conn., told
Billboard April 26 after the
announcement of a bill, co-spon-

sored by former first lady and Sen.
Hillary Clinton, D-N.Y., and Herb
Kohl, D-Wis., that would authorize
the F'TC to monitor and fine enter-
tainment industries
that deceptively market
adult-rated material to
children. “Especially
since the two other in-
dustries, the movie stu-
dios and the video-game
industry, have made
strides to improve their market-
ing in the last six months.”
Lieberman said the Record-
ing Industry Assn. of America
(RIAA) has “sadly been MTA”"—
i.e., missing in action.
(Continued ou page 109)

Jam Bands Taking Over
New Orieans At Fest Time

BY SCOTT AIGES

NEW ORLEANS—Ten years ago, the only “jam bands”
here during the city’s famous Jazz & Heritage Festival were
the Meters, the Radiators, and Béla Fleck & the Flecktones.
Of course, no one referred to an old-school funk, roots-rock,
or jazz-fusion group as a jam band, even if it was jamming
up a storm at Jazz Fest or in one
of the city’s many bars and clubs.
But the times and terminology,
they have a-changed.

The term “jam bands” espe- —
cially denotes improv-oriented rock acts like the Dead-
accented Phish and New Orleans’ own funk collective
Galactic, although it can also take in such populist jazz
aces as Medeski, Martin & Wood. And on Friday (27),
when the 32nd annual festival kicks off its two-week
run, New Orleans will become the center of the whole
Jjam band universe.

Not only has Jazz Fest booked such heavy hitters in
the jam band world as Dave Matthews Band and Wide-
spread Panic (just as in years past it booked Phish,

(Continued on page 101)
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HITS AND HISTORY

HITS Listen To What The Man Said ¢ Band On The Run * Another Day e Live And Let Die * Jet » My Love ¢ Silly Love Songs ¢
Pipes Of Peace * C Moon ¢ HiHiHi ® Let ‘EmiIn o Goodnight Tonight ¢ Junior’s Farm e Mull Of Kintyre ¢ Uncle Albert/Admiral
Halsey ¢ With A Little Luck ¢ Coming Up ¢ No More Lonely Nights HISTORY Let Me Roll It * The Lovely Linda ¢ Daytime
Nightime Suffering ¢ Maybe I'm Amazed ¢ Helen Wheels ¢ Biuebird ¢ Heart Of The Country e Every Night ¢ Take It Away e Junk ©
Man We Was Lonely ¢ Venus And Mars/Rockshow e The Back Seat Of My Car ¢ Rockestra Theme ¢ Girlfriend » Waterfalls e
Tomorrow ¢ Too Many People e Call Me Back Again @ Tug Of War * Bib Bop/Hey Diddle * No More Lonely Nights (Plasout Version)
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Paul McCartey and Wings40 songs on 2 COS
‘including 17 platinum singles - 2> hours of music
$19.98 List Price CD

TWO-HOUR PRIMETIME RBC TV SPECIAL
Friday, May 11 9/8 ¢
WINGSPAN, 1he exclusive Paul McCartney and Wings story featuring extensive never-before-seen footage.

EXCLUSIVE PACKRAGING
Two-CD set features a slim-line jewel box, a twenty-four-page, five-color annotated booklet with rare photographs,
liner notes by Beatles expert Mark Lewisohn and a personal introduction by Paul McCartney.
The L MITED COLLECTOR'’S EDITION houses a stamped, cloth-bound book and includes a
stitched-in booklet and a 3C-image slipcase.

DIGITALLY RE-MASTERED

Each track has been re-mastered with the same process used for The Beatles 1,

NATIONAL TV
Extensive VH1 programming.
Good Morning America - Diane Sawyer five-part interview with Paul McCartney.
PrimeTime - Diane Sawyer interview segment.
ABC Television satellite tour.
Access Hollywood and E! Entertainment multi-part series.

NATIONAL TV ADVERTISING
A massive campaign includes more than 2,500 direct-response and broadcast spots.

NATIONAL RADIO
ROCKLINE - Paul McCartney interview airs Wednesday, May 10.
WINGSPAN two-hour radio special airs Memorial Day weekend.
Special “Win-It-Before-You-Can-Buy-It” promotions for rock, classic rock, news and talk radio stations
in the top 150 markets.

NATIONAL PRINT

TV Guide cover and feature interview in Saturday, May 5 issue. Additional features in
USA Today, NY Times, LA Times, Boston Globe, The Associated Press and Reuters.

ONLINE MARKETING
Twao online chats with Paul McCartney Fosted by a major Web portal.
www.paulmccartney.comO- The first official Paul McCartney and Wings promotional Web site.

in Stores May 8, 2001

© 2001 MPL Communications Ltd./Inc. under exclusi=e licenss to Capitol Records, Inc.
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BET Announces Genre-Specific Spinoffs

Channels For Gospel, Soul, Hip-Hop May Lead To Increase In Video Production

BY CARLA HAY

NEW YORK—Industry insiders are
welcoming the news that BET will launch
three networks: BET Gospel, BET Clas-
sic Soul, and BET Hip-Hop (Billboard-
Bulletin, April 23). In fact, some are
saying the new stations could lead to an
increase in videoclip production.

The three outlets will be part of a new
division, BET Digital Networks, which
also includes the existing BET on Jazz
and BET International. The trio of new
channels is expected to launch on digital
cable and satellite TV by the fourth quar-
ter of this year, according to BET.

“It’s exciting to have these channels,
and they’ll have a tremendous impact on

marketing artists,” says Verity/Jive
Records VP of black music marketing
Jazzy Jordan. “It’s more likely that
there will be an increase in videoclips
being made for artists who can be
played on these channels, because now
there’ll be a reason to make these videos
and more opportuni-

_J ties to show them.”
N\ The BET spinoff
7,\ ;=\ channels will have

the advantage of
parent company Via-
com’s corporate resources and the rising
number of digital cable subscribers, says
Drew Marcus, broadcasting/cable ana-
lyst and head of global media research

Universal Acquires The Remaining
a0% Share Of GetMusic From BMG

BY BRIAN GARRITY

NEW YORK—Universal Music Group
(UMG) has acquired from BMG Enter-
tainment the 50% share of music infor-
mation and E-commerce site GetMusic
that it did not already own. It is the lat-
est sign that even leading music compa-
nies are still struggling to find the right
business models with which to reap prof-
its from the Internet.

UMG plans to merge GetMusic with
its other unprofitable online content
site, Farmelub.com. Terms of the deal
were not disclosed.

The merger, which was expected, will
lead the combined entities to focus on
operating as a media company, produc-
ing editorial content and programming
for the Web, TV, radio, and print. It is a
stark contrast to the original visions for
both sites: online A&R (Farmelub) and
direct sales of CDs (GetMusic).

The deal is also resulting in roughly 60
layoffs between Farmelub and GetMusic,
one-third of the combined pre-merger
staffs. Many of the cuts will come from
the Farmeclub TV and label departments.

In addition, the Farmclub.com TV
show, which aired on USA Networks, has
been canceled, and the Farmelub.com
label, home to such acts as Fisher and
Sonique, is being folded into UMG.

Among the Farmelub.com staffers to
leave are senior VP of music programming
and talent Darcy Fulmer, senior VP of
media relations Nancy Sullivan, senior VP
of business and legal affairs Stacy Kreis-
berg, VP of A&R Marc Nathan, VP of
business development Larry Linietsky,
and manager of media relations Debi
Bensinger. Farmelub CEO Andy Schoun
is expected to bolt for the new Univer-
sal/Sony digital subscription service, Duet.

GetMusie, actually born inside BMG,
was launched two years ago as an E-
commerce site for BMG and UMG (Bill-
boardBulletin, April 8, 1999). How-
ever, poor performance by E-commerce
in general, coupled with a lack of con-
sumer interest in what was perceived as
a proprietary label store, led to a reposi-
tioning of the company. CEO Andrew
Nibley, who will run the combined com-
pany—which will continue to be called
GetMusic—was hired as president/CEO
of GetMusic in September 1999 to trans-
form it into a third-party information and
programming destination.

Under Nibley’s watch, GetMusic has
become the largest non-MTV music info

property on the Web. The site claimed
1.6 million visitors in March, according
to Jupiter Media Metrix figures.

Farmeclub.com launched in January of
last year, hyped as one of the first true
convergence media properties: Not only
was it a Web site for new untapped
music, but it also was the basis of a USA
Networks TV show, an online A&R
department, and a record label.

Despite its label and TV show woes,
Farmeclub.com’s Web site has almost
tripled its traffic in the past year to 1.1
million unique monthly visitors as of
March, according to Jupiter Media
Metrix. The site will now serve as a
subproperty of GetMusic, focusing on
new artists and music.

Nibley, who maintains he is not run-
ning an Internet company, will now pur-
sue a bid for profitability via his own
multimedia convergence strategy with
the new GetMusic. A weekly syndicated
music newsmagazine for TV and the Web
is in development. The company also has
plans for syndicated radio programming
and print offerings, which are expected
to launch in the second half of the year.

A SINGULAR PERSPECTIVE

I just want you to know that 1
thought Michael Ellis’ article on sin
gles (“How to Revive Singles Mar-
ket,” Commentary, Billboard, April
14) was very much on target.

1 agree wholeheartedly that the
entire singles picture is in need of a
whole new perspective.

Putting this very visibly under a
magnifying glass is just what is need-
ed, and I can only hope that it leads
to the emergence once again of a
revitalized single, profitable in its
own right and healthy for the artist
and his or her career.

Clive Davis
Chairman
J Records

Letters appearing on this page serve as a
forum for the expression of views of gen-
eral interest. The opinions offered here
are not necessarily those of Billboard or
its management. Letters should be sub-
mitted to the Letters Editor. Billboard,
770 Broadway, New York, N.Y. 10003.

for investment/financial services firm
Deutsche Banc Alex. Brown.

“The odds are that these BET spinoff
channels will be successful,” Marcus
notes. “Viacom has a lot of clout with
cable operators and has shown an expert-
ise in launching spinoff channels in a cost-
effective manner. The African-American
niche is one of the fastest-growing seg-
ments in the economy in terms of income
and population growth, and this is at-
tractive to advertisers and investors.”

BET on Jazz senior VP Paxton Baker
has added duties as head of BET Digital
Networks. Although BET’s music
department is based in New York, Baker
says that the executives making music
and programming decisions for the spin-
off channels will be based out of BET’s
headquarters in Washington, D.C.

“We want these new channels to have
a separate identity from BET,” he
explains. “Although these channels will
have programs that originally came from
BET, there will also be a lot of original
programming on these channels that you
won't be able to see on BET.”

Baker adds that BET Digital Net-
works director of programming Gail
Northern will be overseeing the music
programming on the spinoff channels.

“We’ve got a phenomenal library of
shows, and we're looking to utilize and
re-purpose BET through these spin-
offs,” Baker continues.

For BET Gospel, Baker says, the
channel will feature current BET gospel
programs, ministry shows, gospel videos,
interviews, and live performance footage
from various churches. Both contempo-
rary and classic gospel artists will be
part of BET Gospel’s programming.

BET Classic Soul will focus on veteran
R&B artists and contemporary artists
with a classic R&B sound, as well as vin-
tage footage of BET programs Caribbean
Rhythms, Video Soul, and Comic View.

BET Hip-Hop will be the network’s
all-rap channel, featuring new and older
videos, interviews, and live performance
footage. Baker says that original pro-
gram ideas currently in development for
BET Hip-Hop include shows about East
Coast/West Coast hip-hop and Dirty
South hip-hop, as well as a show for cut-
ting-edge rap videos.

The new spinoffs will initially be com-
mercial-free, and Baker says that the
channels will initially run about six blocks
of programming four times per day.

BET’s programming consists of
approximately 60% music, while the
rest is made up of other entertainment-
related shows. The focus on music pro-
gramming can only benefit the indus-
try, Jordan notes.

“Of course, the success of these new
channels will depend on BET having the
ability to get them in a number of homes
that will matter,” Jordan adds. “MTV2
wasn't available in a lot of homes for
years, and I hope that it won't take as
long for the new BET channels to build
their audience. BET was always a strong
force, but now that it’s owned by Viacom,
it will make BET stronger.”

Viacom (parent to MTV Networks)
finalized its purchase of BET earlier this
year in a $3 billion deal.

Baker concludes that the bottom line
for the music industry is that the new
BET channels will give “more exposure
to artists who may not get on BET. Open-
ing those windows of opportunity can only
be a good thing for everyone involved.”
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Top OF Tue News

4 BET announces three new net-
works (BET Gospel, BET Classic
Soul, BET Hip-Hop) to launch on
digital cable and satellite TV.

Arnsis & Music

9 Executive Turntable: Lesley
Bleakley is promoted to CEO of
Beggars Group U.S.

12 The Beat: Bush signs on with
Aflantic as it readies its next album.

12 Destiny’s Child offers Survivor,
its first album with its new lineup.

14 Boxscore: Elton John and
Billy Joel gross almost $2 million
in New Orleans.

17 Soundtracks and Film
Scores: Conrad Pope’s perform-
ances of his latest film score are
on hold because of strained
U.S./China relations.

18 Popular Uprisings: Over-
core’s Esham will supporf
Tongues with stints on two
summer festivals.

19 Reviews & Previews:
Albums from Ultra Naté, Stevie
Nicks, and Destiny’s Child are in
the spotlight.

22 R&B: Tha Liks end their four-
year hiatus with X.0. Experience:

23 Rhythm Section: Sunshine

ARTISTS & MUSIC

NIKKA COSTA: P

Anderson, Angie Martinez, and
Janet debut on the Top R&B/Hip-
Hop Albums chart.

REVIEWS & PREVIEWS
=y

STEVIE NICKS: P 19

23 Words & Deeds: U.S. rap-
pers join British producer Adam F
for his sophomore set, Kaos.

27 Dance: Dance labels prepare
for a busy spring and summer.

30 Country: Time*Sex*Love marks
Mary Chapin Carpenter’s retum.

34 Classical/Keeping Score:
Renée Fleming and Jean-Yves
Thibaudet close their monthlong
tour with a Lincoln Center benefit
for Classical Action.

35 In the Spirit: Daryl Coley
balances ministry and music with
Oh, the Lamb, on Verity Records.
35 Higher Ground: The Gospel
Music Assn. wraps up a week of
showcases, panels, and awards.
36 Jazz/Blue Notes: Pianist
Tardo Hammer covers bebop
masters on Something Else.

37 Songwriters & Publishers:
Michael Penn to release albums
independently via his Web site.
38 Pro Audio: Studio owner Perry
Margouleff sets up L.A. branch.

40 Latin Notas: Music sales
dropped in Lafin America in
2000, for the third fime.

INTERNATIONAL

43 Canadian retailers and labels
meef fo discuss sales decline.
46 Hits of the World: Desfiny’s
Child tops two international sin-
gles charts with “Survivor.”

47 Global Music Pulse: Portu-
gal's Madredeus launches Movi-
menfo with a series of concerts.

MeRrcHANTS B MARKETING
48 The Djangos chain and
ETC Music take digital-down-
load kiosks for a frial run.

50 Retail Track: National Record
Mart, Tower, and Valley Media
strategize for financial rebounds.
51 Child’s Play: Disney re-
vamps its greatest-hits package
with a new look and new sounds.
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BY TOM FERGUSON
LONDON—The latest figures from the
British Phonographic Industry (BPI)
show a dramatic rise in illegal music
sales in the U.K. According to estimates
released April 25 by the BPI, nearly
4 million pirate recordings were sold in
the U.K. during 2000, with a total retail
value of 20.5 million pounds ($29.5
million)—up 40% over 1999.

The introduction of CD-Rs in the U.K.
has been a key factor in piracy’s rise, says
David Martin, director of the Anti-Pira-
¢y Unit (APU) at the BPL.

Martin says the arrival of widespread,
affordable, CD-R technology has rein-
vented piracy as a cottage industry.
“Today, for 600 or 700 pounds [$360-$1000],
anyone can go down to a local electrical
store, set themselves up with a computer
and CD writer, and make their own CDs.”

The majority of counterfeit CDs now
are home-copied CD-Rs, Martin tells
Billboard. The use of CD-Rs accounted

for a staggering 150% rise in counterfeit
CDs sold in the U.K. during 2000, claims
the BPI, to just under 2.9 million units.
Another 900,000 CDs were pirated using
other methods, and more than 100,000
illegal cassettes were also sold. The BPI
figures are based on actual seizures and
reported levels of piracy, despite the
increase, the U.K.’s total level of piracy
remains under 2%, Martin says.

Unlike some other European coun-
tries—notably Germany and France—
the U.K. does not apply a levy to blank
recording media to compensate the
music industry for revenue lost to home
recording. Some industry observers
have suggested that such a levy may
actually encourage home recording, by
appearing to legitimize the activity.

Martin points out that in Germany,
the value of sales during 2000 fell by
1.2% year-on-year in local currency
terms, according to International Fed-
eration of the Phonographic Industry

GO-Rs Blamed As Piracy In U.K. Rises 40%

(IFPI) figures. German trade bodies
claim that CD-R activity has con-
tributed substantially to that decline
(Billboard, April 28).

In the U.K., however, with no levy,
the value of recorded music sales actu-
ally rose by 3.8%. Legitimate sales for
recorded music in the U.K. in 2000
totaled $2.83 billion, according to IFPI
figures released April 19.

Some good news for the U.K. industry
comes from of an estimated 60% fall in the
sales of bootleg CDs—recordings of live
performances made without artists’ per-
mission—to 86,400 units, a drop that Mar-
tin attributes partly to the cannibalization
of that market by CD-R operators.

Martin says, “Although CD-Rs have
been a boon to counterfeiters, they've
actually deterred bootleg dealers. Every
time they bring out a new bootleg
album, it’s being instantly copied by
their competitors. Ironically, the tech-
nology’s actually helped our cause.”
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DOUBLE PLATINUM

“] HOPE YOU DANCE" IS THE FIRST ALBUM FROM A COUNTRY ARTIST TO BE CERTIFIED DOUBLE PLATINUM IN 2001.

“I HOPE YOU DANCE™ MADE THE BEST OF 2000 LIST IN USA TODAY, ENTERTAINMENT WEEKLY, REQUEST, PEOPLE, AND COUNTRY WEEKLY.
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“I HOPE YOU DANCE” SPENT A COMBINED 10 WEEKS AT #1 ON THE COUNTRY AND AC SINGLES CHARTS.

LEE ANN WOMACK_
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© 2001 MCA Nashville, a division of UMG Recordings, Inc,
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BY RAY WADDELL

Harlem’s legendary Apollo
Theatre will sway to Latin
rhythms beginning this sum-
mer with a new concert series,
“Latin Nites at the Apollo.”

The series, produced by
Panorama Presentations presi-
dent Larry Stein and booking
agency Martinez, Morgalo, and
Associates, begins June 22-23
with a two-night stand by
Rubén Blades. Other artists
tapped to play include Edenita
Nazario and Franco De Vita.
Musical styles
will  include
tropical, rock
en espaniol,
Latin pop,
merengue, and Cuban.

Bringing Latin music to
Harlem and the Apollo was the
brainchild of Robert Morgalo,
president of the agency. “Once
we put all the pieces in place,
the idea really snowballed,” he
says. The first season will
include 10-12 shows and run
June through November.

“Our only problem is we're
limited by the amount of dates
we can play, and we’ve had

Blades Opens Latin Series
At Harlem’s Apollo Theatre

requests from so many artists,”
Morgalo says. “There is a mis-
conception that Harlem is just
an African-American communi-
ty. It is that, but it is also just
as diverse as any other com-
munity, and now is the right
time to start exploring different
possibilities for music there.”

For Sony Discos artist
Blades, playing the Apollo will
be a career milestone. “I've
played pretty much every land-
mark in New York, including
Carnegie Hall, Radio City Music
Hall, Madison
Square Gar-
den, the Vil-
lage Gate,
even the Au-
dobon Ballroom where Malcolm
X was fatally wounded,” he
says. “I've played every place
you can imagine, but I've never
played the Apollo.”

David Rodriguez, executive
director of the foundation that
oversees the theater, says the
series will open a new chapter
for the venerable facility, which
originally opened as a vaude-
ville hall in 1914.

(Continued on page 102)

NAB Gonfab Ends On Upbeat Note

Despite Internet Woes, Radio Industry Mood Is Hopeful

BY FRANK SAXE

LAS VEGAS—Amid the slot ma-
chines and blackjack tables, the
search for a payout of a different
sort was under way April 16-21 here
at the National Assn. of Broadcast-
ers (NAB) annual convention. Amid
the 120,000 attendees were radio
and TV operators from around the
globe, still searching for ways to
make money on the Internet. Yet
despite an advertising recession and
the burst of the new-media eco-
nomic bubble, a feeling of doom and
gloom was difficult to find.

“It’s not only a positive mood, but
it comes at a time when a lot of peo-
ple are starting to mature about the
role of the Internet,” says the CEO
of one major radio group. “The dip
in the economy that we’re experi-
encing is giving people confidence
because suddenly we're all under
the same kind of restraints.”

“There are three kinds of people
left,” says one Wall Street analyst
who was here to find out what
course the publicly held broadcast
companies will take. “There are
those that are saying, ‘I told you so’;
there are those that are breathing
a sigh of relief; and there are those
Internet companies that are happy
to see their competition gone.”
(Another category would be the
throngs of out-of-work dotcom

Viacom, Vivendi See Rise In First-Quarter Revenue

BY MATT BENZ

MTYV and video and entertain-
ment segments led to a rise in
revenue at Viacom, while Viven-
di Universal benefited from con-
tinued strength in music and
movies. Both companies recently
announced financial results for
the first quarter of 2001.

Viacom’s revenue was up 6%,
to $5.77 billion, on a pro forma
basis—which assumes that the
company’s acquisitions over the
past 12 months (including CBS,
BET, and Infinity Broadcasting)
had occurred Jan. 1, 2000. Pro
forma cash flow (earnings before
interest, taxes, depreciation, and

VIACOM

amortization [ebitdal) rose 15%
from the first quarter of 2000, to
$1.15 billion.

Overall, Viacom posted a net
loss of $7 million on the cost of
writing down the May 2000
acquisition of CBS. This com-
pares with net income of $68 mil-
lion in the same period last year.

Pro forma ebitda for its cable
networks segment surged 17%,
to $365.4 million, thanks in part
to a 20% rise in MTV’s ratings
among 12- to 34-year-olds dur-
ing the first quarter of 2001.
MTV, VHI1, and BET notched
double-digit revenue growth.
Pro forma cable revenue rose
3%, to $998.9 million.

Viacom’s video segment, which
includes an 82% stake in Block-
buster, reported a 7% increase in

ebitda, to $160.5 million, on an
8% rise in revenue, to $1.31 bil-
lion. Viacom CFO Fred Reynolds
says, “Soaring DVD rentals have
been a key driver of same-store
sales growth for Blockbuster.”
Higher international home-video
revenues helped boost the enter-
tainment segment’s revenue
14%, to $595.2 million. Ebitda
rose 17%, to $63.8 million.

But pro forma revenue at Via-
com’s Infinity radio and outdoor
advertising arm—which jumped
23% in the first quarter of 2000,
compared with first-quarter
1999, on ad spending by Internet
firms—fell 4% in the first quar-
ter of 2001, to $834.9 million.

Looking ahead, Viacom says
Hollywood work stoppages
could potentially reduce by 5%
its full-year ebitda target of
$6.2 billion, which would repre-
sent 20% growth over last year.
Concerns linger about a slug-
gish ad market, but analysts
say Viacom is well-positioned
among media companies, given
its market-leading positions in
network and cable TV.

Vivendi Universal also re-
leased first-quarter results on a
pro forma basis—which assumes
that the merger between
Vivendi and Joseph E. Seagram
& Sons, completed last Decem-
ber, happened Jan. 1, 2000—and
reiterated its goals of 10% rev-
enue growth and 35% ebitda
growth in 2001.

“The big surprise was the film
side,” says Neil Blackley, who
covers the company’s stock for
Merrill Lynch in London. Despite

a quiet quarter in theaters, Uni-
versal Studios ebitda totaled 134
million euros ($120.3 million), vs.
3 million euros ($2.69 million) for
the same period in 2000. Blackley
attributes this to flow-through
from last year’s releases into
video and DVD.

Margins also improved at
Universal Music Group. Pro
forma ebitda rose 14.6%, to 180
million euros ($161.5 million)
from the same period last year,
while pro forma revenue in-
creased 3.6%, to 1.45 billion
euros ($1.3 billion). The group
benefited from the strength of

VIVENDI

the dollar relative to the euro—
according to Merrill Lynch, 44%
of the music group’s 2000 rev-
enues were dollar-denominat-
ed—Dbut Universal chairman/
CEO Jean-Marie Messier also
noted that its U.S. market share
rose 2% in the quarter.

Overall, Vivendi Universal re-
ported that first-quarter pro
forma ebitda for its media and
communications businesses—
which also include publishing,
telecommunications, and Inter-
net operations—rose to 900 mil-
lion euros ($807.4 million), from
425 million euros ($381.3 million)
in the same period last year. Pro
forma revenue grew to 5.85 bil-
lion euros ($5.25 billion), from
5.34 billion euros ($4.79 billion).
Full results for the quarter are
expected May 15.

employees working the halls in
search of a new job.)

Like many family reunions, the
NAB was forced to address some
bad blood that has been brewing
between it and its members. Just
weeks ago, Viacom pulled out of
the organization, taking CBS, its
TV stations, and its nearly 200
Infinity radio stations with it
(Billboard, April 21).

The dispute, which also saw
NBC and Fox leaving the NAB,

National Associalion of

centers over the networks favoring
the lifting of the Federal Commu-
nication Commission’s (FCC) own-
ership cap, which bars one compa-
ny from reaching more than 35% of
the U.S. via local TV stations. The
NAB, largely comprising hundreds
of small group owners, opposes the
change, fearing it will give the
major networks even more power.

“Never in our industry’s history
have tensions been so high,” admits
NAB president/CEO Eddie Fritts,
who for the first time was willing
to address the split. The only
radio/TV network still part of the
NAB is Disney’s ABC.

Meanwhile, much of the radio
talk was about the sudden crisis in
the streaming realm. Faced with
demands from advertisers to cease
simulcasting their commercials on
the Internet for fear of being
required to pay union talent used in
the ads, most of the major broad-
cast groups quit simuleasting their
over-the-air broadcasts on the
Internet (Billboard, April 21).

The situation is being described
by most as a small bump on the
road to convergence, and despite
that and the downturn in the new-
media economy, the number of
radio stations simuleasting their
signals on the Internet has reached
anew high, according to a study by
San Francisco-based BRS Media,
released at the convention, with
5,058 stations now streaming, up
from 3,537 a year ago and just 56 in
1996. According to BRS, as many as
100 new stations sign onto the
Internet each month. The report
was compiled, however, prior to the
recent streaming suspension.

“One out of every three radio sta-
tions with a site on the Net are now
Webcasting live,” BRS chairman/
CEO George Bundy says.

In a separate report, Internet
ratings firm MeasureCast says that
because of the temporary halt in
streaming by a number of major
broadcast groups, the stations that
are continuing to Webcast are expe-
riencing dramatic growth in listen-
ing. In fact, 14 of the top 25 stations
for the week of April 16-22 saw an
increase. Nevertheless, Measure-
Cast says the total number of hours
streamed by broadcasters dropped
6% during the week, largely due to
the advertising issue.

All of this comes as broadcasters
worry that an advertising recession

will put more pressure on the
industry, which since the last reces-
sion has seen itself converted from
a small mom-and-pop business to
one controlled by stockholders.

However, “radio has been more
stable than any other media,”
points out Gary Fries, CEO of the
Radio Advertising Bureau, which
tracks radio ad spending.

The convention was also a time to
celebrate small victories. One bat-
tle won since broadcasters gath-
ered in Vegas last year was the
issue of low-power FM (LPFM).
The NAB and others successfully
lobbied Congress to sharply reduce
the number of stations they would
permit the FCC to license (Bill-
board, Dec. 31, 2000).

Unlike former FCC Chairman
William Kennard, current Chair-
man Michael Powell says he is
happy to simply do what the law
now says. “We're just going to fol-
low what we've been told to do,”
Powell says, noting the FCC is
moving forward with a scaled-
down version of LPFM, which
requires rigorous field testing to
be done before a national rollout.

But back in Washington, D.C., at
least one senator is trying to revive
a large-scale LPFM program. Sen.
John McCain, R-Ariz., is sponsor-
ing a bill that would allow more
micro-stations to be signed on than
under the current program. “Here
we go again,” Fritts responds.

A high-ranking FCC insider con-
firms the FCC is preparing a docu-
ment that will be used by the com-
mission to investigate overturning
the ban that prevents a common
owner from holding both a newspa-
per and broadcasting outlets in the
same market. “Perhaps a starting
point might be that it would be a
broad-based examination of the
rule,” says FCC Mass Media
Bureau Chief Roy Stewart. He says
the rule has been unchanged since
it went on the books in 1975. The
FCC is expected to open a pro-
ceeding on the prohibition at its
May 10 meeting.

Meantime, on the dotcom front,
hundreds of the 1,700 exhibitors fill-
ing 1 million square feet of floor
space were Web-based.

“I am a bit tired of talking about
the economics of the Internet,” says
RealNetworks CEO Rob Glaser.
“In spite of the hype and the [burst)]
bubble, they are real and profound.”

Glaser says it is important for all
companies to focus on multiple rev-
enue streams. RealNetworks, for
instance, is selling streamed com-
mercials to advertisers and pay-
per-view video highlights of major-
league baseball to consumers, not
to mention its new partnership with
three record labels to form Music-
Net (Billboard, April 14). “There
are consumers who will pay for
things on the Internet,” Glaser
says, “particularly as the quality of
programming improves.”

The bottom line, Glaser adds, is
that there are ways to make
money. Nevertheless, RealNet-
works lost $24 million on revenue
of $50 million in the fiscal quarter
ending March 31.
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BY JILL PESSELNICK

LOS ANGELES—Oscar-win-
ning composer Elmer Bernstein
and director Norman Jewison
took home top honors at
ASCAP’s 16th annual Film and
Television Music Awards. The
event, which took place April 24
at the Beverly Hilton Hotel, was
hosted by ASCAP president/
chairwoman Marilyn Bergman.

Bernstein was presented with
the Founders Award, which has
previously been given to Stephen
Sondheim, Stevie Wonder, and
Jule Styne. An Oscar-winning
composer for 1967's Thoroughly
Modern Millie, Bernstein has
composed more than 200 film
scores and has been working as a
film composer for 50 years. He is
well-known for his work on The
Ten Commandments,
Airplane!, My Left
Foot, and The Age of
Innocence.

Film director Jewi-
son received the Opus
Award, which recog-
nizes individuals who
have contributed to ASCAP’s
repertory in their collaboration
with society members. Jewison,
who directed Moonstruck, In the
Heat of the Night, and The
Thomas Crown Affair, has
worked with a variety of ASCAP
members, such as Johnny Man-
del, Michel Legrand, Quiney
Jones, and James Horner. Previ-
ous Opus Award recipients are
Robert Wise and Stanley Donen.

The evening also included
awards for the most-performed
songs from motion pictures, top
box-office films, top TV series,
most-performed themes, and
most-performed underscores.
Multiple-award winners include
Hans Zimmer for Paramount’s
Mission: Impossible 2 and
DreamWorks’ Gladiator; James

“Jewison And Bernstein Scoop
ASGAP Film And TV Awards

=

ASCAP

Newton Howard for NBC’s ER
and the Disney film Dinosaur;
Joseph Lo Duca for the syndicat-
ed series Xena: Warrior Princess
and for most-performed under-
score; and Dan Foliart for WB’s
7th Heaven and for most-per-
formed theme. Both Frank
Catanzaro and Daniel Sawyer
received awards for most-per-
formed theme and most-per-
formed underscore.

Winners in the most-per-
formed themes, underscores, and
songs categories are determined
by the number of performance
credits throughout the survey
year, from Oct. 1 to Sept. 30.
Nielsen ratings determine top
TV-series winners, and box-
office receipts determine top
box-office film winners during
the Jan. 1 to Dec. 31
survey year.

A complete list of
winners follows.

Founders Award:
Elmer Bernstein

Opus Award: Nor-
man Jewison

Top box-office films: James
Horner, Dr. Seuss’ How the
Grinch Stole Christmas, The Per-
fect Storm; James Newton
Howard, Dinosaur; Randy New-
man, Meet the Parents; John
Powell, Harry Gregson-Williams,
Chicken Run; Alan Silvestri,
Cast Away, What Lies Beneath,
What Women Want; Hans Zim-
mer, Mission: Impossible 2; and
Hans Zimmer, Lisa Gerrard,
Gladiator.

Top TV series: David Bell, Jay
Chattaway, Dennis McCarthy, Star
Trek: Voyager; Marco Beltrami, Jon
Hassell, The Practice; Alf Clausen,
The Simpsons; Dan Foliart, 7th
Heaven,; James Newton Howard,
ER; Russ Landau, Survivor;
Joseph Lo Duca, Xena: Warrior
Princess; Rick Marotta, Everybody

(Continued on page 101)
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RECORD COMPANIES. The Beggars
Group U.S. has promoted Lesley
Bleakley to CEQ of Beggars Group
U.S., Matt Harmon to VP of sales
and marketing, Jim Heffernan to
VP of U.S. operations, and Lisa
Gottheil to VP of publicity in New
York. They were, respectively,
executive VP of North American
operations for the London-based
Beggars Group, director of mar-
keting, director of production, and
director of publicity.

Greg Linn is promoted to VP of
marketing for Columbia Records
in New York. He was senior direc-
tor of marketing.

Elektra Records promotes Jeff
Bardin to VP of radio/field pro-
motions, Jon Lewis to national
director of top 40 promotion, and
Mike Depippa to national direc-
tor of alternative promotion, East
Coast, in New York. Elektra
Records also promotes John
Biondolillo to national director of
alternative promotion, West
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Coast, in Los Angeles. They were,
respectively, senior director of top
40 promotions, Miami promotions
manager, associate director of
alternative promotion, and nation-
al director of alternative promo-
tion, East Coast.

Melinda Kelly is named VP of
video production for J Records in
New York. She was VP of video
production for Arista Records.

Ed Franke is named VP of
sales at Koch Entertainment in
New York. He was national direc-
tor of sales at MCA Records.

Kevin Haggerty is promoted to

Three Writers Tie For BMI Latin Award

BY JILL PESSELNICK

LOS ANGELES—*Morir de Amor”
was named song of the year at BMI's
eighth annual Latin Awards, held
April 20 at the Beverly Wilshire
Hotel. The single, which was the most-
performed song in the BMI Latin cat-
alog this past eligibility year, was writ-
ten by Ramén Gonzélez Mora and
published by Seg-Son Music. “Morir”
was a Latin Grammy-nominated hit
for norterio band Conjunto Primavera.

With four songs each on BMI’s
most-performed list, songwriters Kike
Santander, Robert Dee Blades, and
José de Jestis Navarro tied for the
songwriter of the year award. San-
tander’s “Alguna Vez,” “De la Vuelta,”
“Mi Vida Sin Tu Amor,” and “Volver a
Amar” earned him the award for the
third consecutive year. Blades’ hon-
ored songs were “Dimelo,” “;Dénde
Estd el Amor?,” “Muy Dentro de Mi,”
and “No Me Dejes de Querer.” Those
for which Navarro won recognition
were “Amor del Bueno,”““;Con Quién
Estards?,” “Con Tu Indiferencia,” and
“Te Supliqué Muchas Veces.”

Gloria and Emilio Estefan Jr.'s pub-
lishing company, Foreign Imported
Productions and Publishing, earned
its second publisher of the year award.
(It also received the award in 1999.) A
total of nine songs published by the
company were honored this year. Pub-
lisher peermusic and songwriters Lou
Bega and Christian Pletschacher also
received a certificate of achievement
for their international success with
“Mambo No. 5 (A Little Bit of ...).”

A number of songwriters and
publishing companies were cited
with multiple honors. Luis Gerar-
do Padilla Riojas and Mario Quin-
tero were each awarded for three
songs; Jesiis Armenta Minjarez,
Randy Barlow, Angie Chirino,
Elvis Crespo, Emilio Estefan Jr.,
Juan Luis Guerra, Mora, and Cory
Rooney were honored for two
songs each. Multiple citations of
achievement were also granted to
Sony/ATV Latin Music Publishing
LLC (seven); Warner-Tamerlane
Publishing Corp. (six); De Luna

TURNTABLE

VP of financial reporting and con-
trol for BMG Entertainment in
New York. He was formerly direc-
tor of financial reporting.

Deborah Berger is named head
of publicity for Amphion Records
in Los Angeles. She was coordi-
nator of the special projects divi-
sion for Virgin Records.

Michael Cole is promoted to
director of video promotion for Pri-
ority Records in New York. He was
mid-South promotions manager.

Vicki Charles is named man-
ager of publicity for Universal
Records in New York. She was

Publishing Co. and SER-CA Pub-
lishing Inec. (five); EMI Music
Publishing and M4ds Flamingo
Music (three); and CD Elvis Pub-
lishing, Cori Tiffani Publishing,
peermusic, Redomi Music, and
Seg-Son Music (two).

The award ceremony was hosted
by BMI president/CEQ Frances W.
Preston and assistant VP of Latin
muste Diane J. Almodovar.

Winners were determined based on
the most-performed Latin songs on
U.S. radio and TV since April 2000.

A complete list of winners, with
their writers and publishers, follows.

“Alguna Vez,” Kike Santander, For-
eign Imported Productions and Pub-

lishing; “Amor del Bueno,” José de

Jesus Navarro, De Luna Publishing;

“Ando Amanecido,” Francisco Quin-

tero Ortega, Tigres Del Norte Edi-

ciones Musicales; “Atado a Tu Amor,”

Estefano, Sony/ATV Latin Music

Publishing LLC, World Deep Music

Publishing Corp.;

G “Bella,” Robi

‘ “Draco” Rosa,Jon

Secada, A Phan-

o tom Vox Corp.,

— Foreign Imported

Productions and Publishing, Warner-

Tamerlane Publishing; “;Con Quién

Estaras?,” José de Jesiis Navarro, De
Luna Publishing.

Also, “Con Tu Indiferencia,” José de
Jests Navarro, De Luna Publishing;
“Cuando Acaba el Placer,” Ignacio
Mano Guillén, Chico Roque, EMI-
Blackwood Music; “Da La Vuelta,”
Emilio Estefan Jr., Kike Santander,
Foreign Imported Productions and
Publishing; “De Tin Marin,” Mario
Quintero, Mds Flamingo Music;
“Déjame Vivir,” Jesiis Armenta Min-
Jjarez, Zomba Silver Sands Enterpris-
es; “Dimelo,” Robert Dee Blades, Angie
Chirino, Cory Rooney, Cori Tiffani Pub-
lishing, Sony/ATV Songs LLC.

Also, “;Dénde Esta el Amor?,”
Randy Barlow, Robert Dee Blades,
Foreign Imported Productions and
Publishing; “El Amigo Que Se Fue,”
Miguel Mendoza, SER-CA Publishing;
“El Anillo Grabado,” Rubén Méndez
del Castillo, peermusic; “El Nidgaraen

CHARLES

director of publicity for Double
XXPosure.

PUBLISHERS. Alfred C. Pedecine is
promoted to CFO for the Harry Fox
Agency in New York. He was senior
VP of distribution and collections.

Robert E. Allen is promoted to
VP of business affairs for Univer-
sal Music Publishing in Los Ange-
les. He was senior director of
business affairs.

Sarah Freeman is named cata-
log manager of gospel music for
BMG Songs in Nashville. She was
a salesperson for SunCom.

Bicicleta,” Juan Luis Guerra, Redonmi
Music; “Enamorado de Ti,” Martha
Cancel, Ray Contreras, Dustelli Music,
Racy Music; “Falsas Ilusiones,” Mario
Flores, Gar Mex Music.

Also, “Fuiste Mala,” Cruz Martinez,
A.B. Quintanilla III, Ricky Vela,
CKJOINTZ Music, EMI-Blackwood
Music, Lone Iguana Music, Phat Kat
Groove; “Ingratos Qjos Mios,” José
Bruno Villarreal Martinez, Mateo San
Martin Agency; “La Moraleja,” Javier
Rivera, Fonohits Music Publishing;
“Las Heladas,” Mario Quintero, M4s
Flamingo Music; “Mambo No. 5 (A Lit-
tle Bit of . ..),” Lou Bega, Christian
Pletschacher, Pérez Prado, peermusic;
“Me Haces Mucha Falta,” Mario Quin-
tero, Mas Flamingo Music.

Also, “Mi PC,” Juan Luis Guerra,
Redomi Music; “Mi Vida Sin Tu
Amor,” Kike Santander, Foreign
Imported Productions and Publish-
ing; “Mil Gracias,” Ernesto Solano,
Ernesto’s Musical; “Morir de Amor,”
Ramén Gonzédlez Mora, Seg-Son
Music; “Muy Dentro de Mi,” Robert
Dee Blades, Alberto Gaitan, Cory
Rooney, Cori Tiffani Publishing,
Sony/ATV Songs LLC; “Necesito
Decirte,” Ramén Gonzilez Mora,
Seg-Son Music.

Also, “No Creo,” Luis Fernando
Ochoa, Shakira, Foreign Imported
Productions and Publishing, Sonido
Azulado, Sony/ATV Latin Music
Publishing LLC; “No Le Ruegues,”
Jesus Armenta Minjarez, Maximo
Aguirre Music Publishing; “No Me
Dejes de Querer,” Robert Dee
Blades, Emilio Estefan Jr., Gloria
Estefan, Foreign Imported Produc-
tion and Publishing; “No Me Digas
Que Ya Te Vas,” Luis Gerardo Padil-
la Riojas, SER-CA Publishing; “Para
Que No Me Olvides,” Rafael Gil
Dominguez, EMI-Beechwood Music
Corp.; “Pena Tras Pena,” Eva Torres,
De Luna Publishing.

Also, “Pintame,” Elvis Crespo, CD
Elvis Publishing, Sony/ATV Latin
Musice Publishing LLC; “Quémame
Los Ojos,” José Roberto Martinez,
Marfre Music; “Quiéreme,” Randy
Barlow, Angie Chirino, Foreign
Imported Productions and Publishing;
“Si He Sabido Amor,” Humberto
Estrada Olivas, Warner-Tamerlane
Publishing; “Sol, Arena y Mar,” Fran-
cisco Loyo, Salo Loyo, Luis Miguel,
Arturo Pérez Figueroa, LM Voice
Songs, Sony/ATV Latin Music Pub-
lishing LL.C, Warner-Tamerlane Pub-
lishing; “Sélo una Patada,” Ramén
Ayala, Warner-Tamerlane Publishing;
“Sofiador Eterno,” Luis Gerardo Padil-
la Riojas, SER-CA Publishing.

Also, “Te Quejas de Quererme,”
José Herndndez, José Alfredo
Jiménez Galvez, Cielito Publishing,
Warner-Tamerlane Publishing; “Te
Quiero Mucho,” José Gonzdlez Pérez,
Warner-Tamerlane Publishing; “Te
Supliqué Muchas Veces,” José de
Jesuds Navarro, De Luna Publishing;
“Tiemblo,” Elvis Crespo, CD Elvis
Publishing, Sony/ATV Latin Music
Publishing LLC; “Total Ya Se Fue,”
Francisco Javier Rios Garcia, SER-
CA Publishing; “Tus Reproches,”
Blanca Alicia Corpus Charles, Oscar
Luis Lépez Carmona, Golden Huina
Publishing Co., Promosongs Inter-
national; “Volver a Amar,” Kike San-
tander, Foreign Imported Produc-
tions and Publishing; “Ya Estoy
Cansado,” Luis Gerardo Padilla Rio-
jas, SER-CA Publishing; “Yo Sé Que
Te Acordards,” Javier Manriquez
Mendoza, LGA Music Publishing.
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Isiand’s American Hi-Fi Savors

BY CARLA HAY

NEW YORK—American Hi-Fi
is living the proverbial Ameri-
can dream, rock’n’roll style.
According to lead singer/gui-
tarist Stacy Jones, the band has
achieved success the old-fash-
ioned way: through hard work
and persistence.

That hard work is starting to
pay off as sales increase for
American Hi-Fi's eponymous
debut on Island Records. Indus-
try observers say that American
Hi-Fi's budding commercial suc-
cess is propelled by the Boston-
based band’s nonstop touring and

airplay for the album’s
- first single, “Fla-

/H_EA > vor of the Weak.”
|'f T y Released Feb.
\ SEEKERS

: 27, American Hi-
\|Mpﬁc'|' /  Fidebuted at No.1

" on the Heatseekers

chart in the March 17

issue. The album reached Heat-

seekers Impact status when it

jumped from No. 103 to No. 81 on

The Billboard 200 in the April 28

issue. This issue the album is at
No. 87.

“T"d like to think touring and
working really hard are behind all
of this,” Jones says. “Ultimately,
I'm just thrilled that people like
the band. When we play shows,
it’s really cool to see people sing-
ing the words to our songs.”

This isn't Jones’ first taste of
life on the road with a band
achieving mainstream populari-
ty. He was previously the drum-
mer for Veruca Salt and Letters
to Cleo, two bands that were
modern-rock darlings in the '90s.
American Hi-Fi was formed
three years ago, with Jones, lead
guitarist Jamie Arentzen, bass-
ist Drew Parsons, and drummer
Brian Nolan (Billboard, Feb. 24).

Jones, the group’s chief song-
writer, is modest about stepping
from behind the drum kit to be-

come a front man. “I'm still the
same person. I don’t subscribe to
the idea of rock star posing,” he
says. “I'm working with three of
my best friends, and we're a team.
I have to admit, though, that 1
didn’t know I would enjoy playing
guitar and singing so much.”

Livia Tortella, Island senior
director of marketing, notes,
“American Hi-Fi is one of the
hardest-working bands ['ve ever
seen.”

According to Tortella, Island
began distributing Americun Hi-
Fi samplers as early as last Octo-
ber, and the band went on the road
in November. “It was an aggres-
sive, tour-driven plan from the
beginning. The band has been
working hard, visiting radio, doing
press, and being very visible.”

The band has also used the
Internet to gain a higher profile,
Tortella says. “We started off
with grass-roots marketing plan
to build a fan base online. Ameri-
can Hi-Fi is a very Internet-
savvy act, and the band is in-
volved in every aspect of their
Web site and online activities.”

Jones adds that face-to-face
contact with radio program-
mers, even before the album
was released, has made a posi-
tive difference: “You meet peo-
ple at radio, and you become
friends with them. People have
been rooting for us in certain
places, and it helps when it’s
time for them to decide to play
your record.”

Kevin Mannion, assistant PD/
music director of modern rock
station KZON Phoenix, com-
ments, “My first impression of
‘Flavor of the Weak’ was that it
really stood out as a fun record.
Our morning team championed it,
and one day they even played it
about seven times in a row. The
[request] calls for the song have
picked up, and so have the album

-r'.' £
AMERICAN HI-FI

‘When we play
shows, it’s really
cool to see people
singing the words

to our songs.’

—STACY JONES, AMERICAN HI-Fi

sales in the last few weeks.”
“Flavor of the Weak”—a song
about a girl being used by an un-
appreciative boyfriend—is cur-
rently No. 5 (with a bullet) on the
Modern Rock Tracks chart, and
the song has recently been cross-
ing over to top 40 radio. Tortella
says that American Hi-Fi is
“bringing a lot of melody to mod-
ern rock radio, which doesn't have

a lot of melody right now.”

The single has also gained
exposure on TV. The “Flavor of
the Weak” video—which pays
homage to the 1986 under-
ground film Heavy Metal Park-
ing Lot—has been has getting
considerable airplay on MTV
and MTV2. American Hi-Fi
(along with other Island rock
bands Saliva and Sum 41) wus
also part of the most recent
installment of the MTV Cam-
pus Invasion tour, a monthlong
U.S. college trek that ended
April 19.

“It was a golden opportunity,”
says Island/Def Jam Music Group
senior VP of marketing Julie
Greenwald of the MTV exposure.
“MTV.com gave the Campus
Invasion bands great positioning
on the Web site, American Hi-Fi
was invited to host MTV’s Hot
Zone, and MTV ran constant pro-
mos for the Campus Invasion
tour. The significant radio airplay
and MTV have been enormous
parts of the album sales.”

Stuart Fleming, director of pur-
chasing for New York-based retail
chain HMV USA, agrees. “Ameri-
can Hi-Fi’s getting a lot of airplay
on radio, MTV, and MuchMusic
USA. The album also seems to be a
huge priority for the record label.”

Fleming cautions, however,
that American Hi-Fi may have to
work even harder to distinguish
itself from the slew of rock bands
that experience one or two radio
hits and then fade from populari-
ty. “There are so many bands like
that, and it’s not a certainty that
American Hi-Fi will have longevi-
ty. It really depends on what the
next single will be and how the
label works it.”

American Hi-Fi's next single is
still undecided, according to
Island. As Greenwald notes,
“People are arguing about what
will be the second single, because

The ‘Flavor’ Of Success

there are so many good songs to
choose from the album. It’s not a
bad problem to have.”

American Hi-Fi appeared on
The Tonight Show With Jay
Leno April 25, and an American
Hi-Fi concert will be Webcast
June 2 at the House of Blues
Web site, hob.com. The band has
also received hometown recogni-
tion by winning the Rising Star
Award at this year's Boston
Music Awards.

The group is managed by Josh-
ua Neuman of Globesonic/Game-
sonic Entertainment, and its
songs are published by BMG
Songs (ASCAP).

American Hi-Fi is currently
on a U.S. tour with Our Lady
Peace. The band—booked by
Larry Webman of Little Big
Man Booking—will also play
select radio festival shows
through June. Tortella expects
that American Hi-Fi will be
headlining its own tour before
the end of the year.

The band will tour for at least a
year, Jones says. “This success
could be over so quickly that
we're not going to stop working
this album until it’s time to move
on to the next one.”

Jones says that he hopes that
producer Bob Rock (Aerosmith,
Motley Criie, Veruca Salt), who
helmed American Hi-Fi, will be
on board for American Hi-Fi’s
second album. “There’s no one
else we're even considering to
produce the next album.”

Even while he's enjoying the
band’s recent success, Jones can’t
help but get excited about what'’s
yet to come: “I've already written
the next album, which will be bet-
ter than the first one. I've learned
a lot since recording the first
album: that it’s totally cool to say
what I mean in the lyrices. You
don’t have to disguise what you
want to say.”

Rock just got a little more sinful

the debut album in stores now

Featuring the Single

“Bloom”

ATIVE STATIONS INCLUDING
N - CINCIN
WRIF -

SPINNING ON OVER 150 ROCK AND ALT
WMMS - CLEVELAND W
WXDX/WDVE - PITTSBURGH

OM TOUR WITH BUCKCHERRT IN MAT

PRODUCED, ENGINEERED AMD MIXED AT ERIC YALENTIME
EXECUTIVE PRODUCERS: KIM STEPHENS/CRAN KALLMAN
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Destiny’s Ghild Gast AS “Survivor’

Trio Follows Up ‘Writing’s On The Wall’ With 3rd Golumbia Album

BY RASHAUN HALL

NEW YORK—With a red-hot lead
single climbing the charts stateside
as well as topping them abroad, the
women of Destiny’s Child are ready
to drop their third Columbia effort,
Survivor, world-
wide on May 1.

The Houston-
based trio—Bey-
oncé Knowles,
Kelly Rowland,
and Michelle Wil-
liams—has craft-
ed a fine new
album, even
though their last
effort, 1999's The
Wiriting's on the
Wall, is still pro-
minent on The Billboard 200. This
issue, it is No. 108.

“There was not even 10 minutes
between the albums, which I was
kind of upset about at first,” says
Knowles, the group’s primary song-
writer. “I felt like we needed a fair
shot at making this record. We want-
ed a little more time to vibe the songs
out and concentrate exclusively on
the process of making this record.

“We didn’t even have two consec-
utive days of recording,” she adds.

DESTINY’S CHILD

“We did it completely on the fly. It
was very hard, but it ultimately
worked out well. It’s a testimony to
how close we’ve become as a group.
We managed to have a great time
working on this album as a team.”
Rowland
agrees, sayving,
“I know we were
a little nervous
recording the
next album, be-
cause so many
people were like,
‘What are you
going todo to top
The Wiiting’s on
the Wall? But
we went into
the studio, and
we didn’t even worry about The
Whiting’s on the Wall. We went in and
we prayed, and we put our best foot
forward and got Swrvivor.”
Columbia Records president Don
Ienner believes that timing for a new
album is right, noting that The Wiit-
wy’s on the Wall was vecorded more
than two years ago. According to
SoundScan, it has sold 5.5 million
copies, and it’s been on the charts for
more than 90 weeks. “This is an old
record for them,” he says. “Styvlisti-

cally, it’s an old record for them. Emo-
tionally, it’s an old record for them.”

For Williams, Survivor marks her
first experience in the studio with
the group since joining last year. “I
looked forward to it because we love
working together onstage,” she says.
“The first song we recorded five to
seven months ago was ‘Survivor” We
prayed before that session, and the
energy in that session was so high—
the room was heated.”

Getting Soulful. Country superstar Wynonna Judd, right, is currently in
Nashville’s Soul Kitchen Studio with producer Shep Crawford. The two are

That track addresses the drama
(Continued on paye 16)

working on tracks for her forthcoming Universal collection, which is due
this summer.
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Bush Blooms With New Deal And Album;
aanctuary Finds Additional Home

A FRESH START: For Gavin Rossdale of Bush,
inking a new worldwide, multi-album label deal
with Atlantic Records means not looking back.

“It was no industry secret that our last record
{for Trauma Records| came out during a turbulent
time,” says Rossdale in an exclusive interview.
“It’s nice to move forward and have a positive way
to bring this new album out. It couldn’t be more
exciting. We're looking to the future.”

Indeed, for the past few vears, the business of
Bush has overshadowed the music of Bush. In
Marceh 1999, Bush’s former label, Trauma
Records, sued the band for $40

Sardy, best known for his work with Marilyn
Manson. “We are his least goth band,” says
Rossdale, laughing. “He’s working out funtastic.
We're having a blast, a really good time.” The
happiness is, in part, Rossdale says, due to
recording the album in sunny L.A. “I’'m English,
I’'m not used to the sun. I want to rrun out and
make sure it’s still there.” He expects the new
album to come out in September.

Amid all the changes, what remains constant
is the band’s lineup. In addition to Rossdale,
there is guitarist Nigel Pulsford, bassist Dave

Parsons, and drummer Rob-

million, alleging that the band
was breaching its contract by
failing to deliver a new album
and by shopping for another
deal. A few months later, the
lawsuit was dropped, and
Jush signed a new multi-vear

| 2
LDEAL

in Goodridge. The band’s
recording dynamic also re-
mains the same, with Ross-
dale writing the material and
his bandmates adding per-
sonal touches.

Rossdale says the new

contract with Trauma that
kicked off with the October
1999 release of The Science of
Things (Billboard, Oct. 9,
1999). Shortly thereafter, the band began seek-
ing a release from Trauma. As part of the deal
that resulted, the band purchased the rights of
its future records from the label. In return,
according to sources, Trauma retains the rights
to Bush’s catulog. Trauma did not respond by
press time.

The band narrowed its search for a new label
down to three record companies and from there
chose Atlantic. “There were a couple of other
choices, but things just seemed to become clear,”
Rossdale says. “It was very easy [with Atlantic).
[t's such an important deal, and it just took a cou-
ple of meetings.”

The band also switched managers, from long-
time representative David Dorrell to Irving
Azoff. “It was the traditional kind of situation,
where you're growing up with someone through
vour success,” Rossdale suys, “Dave was amazing
and really perfect for us, but we felt we just necd-
ed a different outlook and a fresh start.”

While Bush is still a platinum act, sales have
dropped off from the blistering success of its 1994
debut, Sixteen Stone, which has sold 5.48 million
units in the U.S., according to SoundScan. Follow-
up Razorblade Suitcase (1996) sold 2.86 million,
while The Science of Things moved 929,000 units
domestically. (A 1997 remix album, Deconstruct-
ed, sold 474,000 copies.)

The group will try to break the downward spi-
ral with its new album, which it is currently
recording in Los Angeles with producer Dave

by Melinda Newman

album, which is still untitled,
“has more in common with
the first record [than our
recent efforts]. After doing
Sixteen Stone, I didn’t even want to try to copy
that record—that gets you in tons of trouble.
Now [that] we've had our maverick journey
through the landscape of rock records, this one
has come back full cirele.”

FINDING SANCTUARY: The Sanctuary Group
is expanding its U.S. operations with the mid-May
opening of a Los Angeles-based management
office. It will be run by Guns N’ Roses manager
Doug Goldstein. London-based Sanctuary
opened offices in New York last vear.

“We are passionate about management [and]
artist development,” savs Merck Mercuriadis,
CEO of the Sanctuary Group North America.
“We wanted to bring our international expertise
to the U.S. market and create a positive, creative
environment for career artists at a point in time
when quality management has never been more
in demand.” Mercuriadis also shares the title of
co-president of Sanctuary Music Management
with Goldstein.

Other Sanctuary management clients include
Iron Maiden, Pet Shop Boys, the Catherine
Wheel, the Kinks, and new acts Buddahead,
Regency Buck, and Adam F.

As for the new Interscope/Geffen/A&M Guns
N’ Roses album, Mercuriadis says the long-await-
ed project should be completed this fall.

Sanctuary is best known for its record division,
which includes Megadeth, Widespread Panic,
Corrosion of Conformity, and Marillion.
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Iconic Rock Songs Get Ottmar Liebert Treatment On Epic’s “Littie Wing’

BY CLAY MARSHALL
LOS ANGELES—Initially, Jimi
Hendrix, Led Zeppelin, and the
Rolling Stones might appear to be
unlikely sources of inspiration for a
new-age chart-topper. But guitarist
Ottmar Liebert makes the classic-
rock titans’ music his own on his ninth
Egpic release, Little Wing (May 15).
The album offers interpretations
of four well-oiled tunes: Hendrix’s
“Little Wing,” the Rolling Stones’
“Paint It Black,” Led Zeppelin’s
“Kashmir,” and the bossa nova stan-
dard “Girl From Ipanema.”

LIEBERT

“Some people don’t even recognize
[the songs when they hear them],”
Liebert says. *“ ‘Kashmir’ is such a
quiet version that most people go,
‘What is that? It’s definitely an out-
standing rock song, and it’s great to
hear it in a different context like this.”

Little Wing also features 11 original
instrumental compositions that show-
case Liebert’s various styles. (His own
pieces are published by Luna Negra
Songs, BMI.) “This is probably an
album as diverse as The Hours
Between Night and Day,” the artist
says, referring to his double-platinum
1993 set—one of four Liebert albums
that have crowned the Billboard Top
New Age Albums chart.

Epic’s radio campaign will focus on
the covers by way of a five-track sam-
pler featuring “Little Wing” and “Girl
From Ipanema,” according to Ted
Moreland, the label’s associate direc-
tor of marketing. Liebert “has got his
core audience, and this will help people
that are totally into guitars get a feel
for Ottmar and his sound.”

Ira Gordon, PD/GM of KBAC-FM
Santa Fe, N.M., reports that the strat-
egy is already working. On a recent visit
to the triple-A station, Liebert brought
along rough mixes of his rendition of
“Little Wing.” “If we play it without
announcing it, we'll get calls from peo-
ple wanting to know who'’s recorded it,”
Gordon says. “It’s funny, because there’s
been so many versions of it that you
think people would be tired of it by now;,
but they loved his take on it.”

Keith Sutherland, GM of Sacramen-
to, Calif’s 16th Street Tower Records,
has seen similar enthusiasm from con-
sumers in the past. “The people who
like his music really like his music,” he
says. “He’s got a really strong catalog.”

Sutherland notes he’s “still selling
quite a bit” of Liebert’s debut, Nou-
veau Flamenco, a 10th anniversary
edition of which was reissued by High-
er Octave last year. Revisiting that
album, Liebert says, helped inspire Lit-

tle Wing’s original material. “I looked
back on the last 10 years of recording
and touring, and it was important to
think of this album as a bookend, to fin-
ish what I've done so far.”

Little Wing serves as both the final
chapterin Liebert’s Epic career (he is
parting amicably from the label) and
a new beginning for the 42-year-old

guitarist. For his own independent
record label, Spiral Subwave Records
International, he will now record in
three distinct genres: acoustic-based
flamenco with his Luna Negra band,
electronic-influenced material with
his Euphoria project, and “much more
quiet songs” as a solo artist.

In regard to future tours, “it’s more

likely you're going to see Luna Negra,”
he says. “I've played around with the
thought of having a second group—the
Euphoria thing—where I'd maybe
have a DJ, but I haven't decided yet
whether that would be functional.”
Liebert—who is managed by Kelly
Anderson at Luna Negra Music and
booked by Todd Bartelson at ICM—

will tour behind Little Wing with
Luna Negra this summer and fall. He
is tentatively scheduled to perform
on home-shopping channel QVC as
well, and Little Wing will be licensed
to the Cafe Music Network, which
services some 450 specialty stores
and coffee shops. Moreland says,
“That will get it in the right ears.”

( Memmg, ) —
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Virgin’s Nikka Gosta Goes Beyond Family Ties

BY RASHAUN HALL
NEW YORK—Nikka Costa could
have taken the easy route.

Daughter of famed arrang-
er/producer Don Costa, the 20-
something singer/tunesmith could
have easily used the family name
to jump-start her career. Instead,
she chose a more low-key approach
for priming her Virgin Records
U.S. debut, Everybody Got Their
Something (May 8).

Rather than being confronted
with a flashy, name-driven cam-
paign, listeners have first become
familiar with Costa’s voice—and
nothing else—via an ongoing Tom-
my Hilfiger TV campaign that fea-
tured her debut single, “Like a
Feather.” The song’s infectious
sound left a lasting impression and
had industry insiders wondering
who the unseen singer was.

Costa’s work with Hilfiger came
through her association with DJ
Mark Ronson, who served as a pro-
ducer on Everybody Got Their
Something. “[Ronson] had done
tracks for them before, and they
asked him to do another one for a
commercial,” she says. “At that
time, we were in the the middle of
mixing the album, and he men-
tioned me.”

Costa initially had her reserva-
tions about the deal. “I didn’t want
to be a jingle girl before my album
came out,” she says. “But it’s got-
ten a really great response. I
didn’t think people really listened
to commercials.”

“Like a Feather,” with its eclectic
mix of rock, funk, and soul, repre-
sents Everybody Got Their Some-
thing well. The single’s accompany-
ing videoclip, directed by Paul
Hunter, is being edited now.

“‘Like a Feather’ is about sur-
render—surrendering to your life,”
Costa says. “The point is that [life’s]
going to end up how it is. You can
either fight it and be frustrated, or
you can go with it and be happier
along the way. When a feather
floats down, if you try to grab it, it'll
fly off, but if you just hold your
hand out, it will land in your hand.”

Although Everybody Got Their
Something marks Costa’s U.S.
debut, she is no stranger to the
international music scene. After
recording a Christmas song with
Don Ho at the age of 5, Costa made
her stage debut at age 7 (with a full
orchestra, no less). “The next thing
I know, we recorded and released
this record when I was 8, and it
went to No. 1 all over Europe and
South America for a really long
time,” Costa says of her first album.
“It kind of happened by accident.”

Although Costa’s father was
always supportive of her burgeon-
ing career, he never pushed her,
according to the artist. “He didn’t
force it,” she says, “but I was
always singing around the house, so
he didn’t want to suppress my
desire, either. With the record, it
happened so fast that my family
and I were all on this crazy ride, so
I don’t think they had a minute to
think about it either way.”

Costa released a follow-up album
at 10, as well as another album at 14
to fulfill her contractual obligations.

COSTA

Feeling exploited, she stopped re-
cording for several years. During
that time, she moved to Australia,
got married, and started writing
and teaching herself guitar and
piano. She formed her own band
and recorded an album. Five years
after moving to Australia, Costa

moved back to L.A. in hopes of .

bringing her new sound stateside.
She was introduced to Trenier
through a mutual friend who gave
him a copy of Costa’s last Aus-
tralian effort.

“When I met her, it was her voice
that struck me,” says Costa’s co-
manager Dominique Trenier (who
also manages D’Angelo). “I was in-
trigued by her ability to perform.
She’s like a post hip-hop Janis
Joplin—white and rebellious.” -

When Costa—who is also man-
aged by Amanda Scheer-Demme
for Los Angeles-based Cheeba
Sound—set out to record Every-
body, she had a very clear idea of
where she wanted to take her
sound. “I wanted to evolve my
sound from my last album,” she
says. “I wanted to do something
different, but something that was-
n’t a left turn from where I natu-
rally was. I was loving blues and

(Continued on page 17)
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DESTINY’S CHILD CAST AS ‘SURVIVOR’

(Continued from page 12)

the trio endured in 2000, including
some well-publicized personnel
changes. “Words can’t describe
how we felt when we recorded that
song,” Williams says. “Some of us
were crying, others were jumping
up and down.”

Williams adds that listeners and
fans have told the act that they
closely relate to the tune—some-
thing that doesn’t surprise her. “This
album is about life and reality. We've
not talking about being iced out.
Everybody can’t buy diamonds or
the finest champagne, but you can
survive taking a test, or getting a
Jjob, or marriage. All of our songs are
about realistic things.”

Knowles is also quick to acknowl-
edge that although the group is
known for its uptempo singles, there
is more to Destiny’s Child than that.
“T think this album shows our
growth,” she says. “You can hear
how tight we’ve become as a unit.
You can hear the love and support in
our vocals. Lyrically, we're talking
about deeper things. It’s still Des-
tiny’s Child and it’s still fun, but
we're about more than fun.”

When the act started working on
the album, Knowles says, the initial
songs were in the vein of their 2000
pop smash “Jumpin’, Jumpin’.” But
toward the end of the process, “we
were wanting to add more depth to
the songs. Also, there are so many
people copping our sound, it was
necessary to change things up a
bit.”

To that end, Survivor does have a
bit more edge than its predecessors.
Destiny’s Child tackles more mature
topics, like domestic violence and
abuse in “The Story of Beauty.” In
addition to that powerful song, the
set includes such ballads as “Dan-
gerously in Love” and “Brown
Eyes.”

“Men felt that The Writing's on
the Wall was a4 male-bashing album,”
Williams notes. “Well, now on this
album we're talking about our love
for them and how they make us feel.
This album makes you feel like
you're in love, [even] if you're not.”

Although the media tends to focus
on Knowles’ star power, she strivec

to not monopolize the vocal spotlight
on Survivor—even though she did
co-write most of the album and co-
produced all of its 15 cuts.

“Beyoncé did an excellent job at
producing, and she made sure that
we all got to sing lead,” Williams
says. “She brought out the best in us
because she knows us. She knew
what we could do, and she made sure
that we did it.”

Matthew Knowles, who manages
the group for Music World Manage-
ment and is Beyoncé’s father, says
he has high hopes for Survivor. “I'm

“Thas album shows
our growth. You can
hear how tight we’ve

become as a unit.’

—BEYONCE KNOWLES,
DESTINY'S CHILD

hopeful that Survivor will position
the group as a superstar mega act.
This album allows euch one of the
ladies to sing a solo part, which will
hopefully be a springboard for their
solo careers, as well as a springboard
for the group as well.”

The elder Knowles is quick to
note, however, that individual deals
for the group’s members are not yet
in the works—nor will they signal
the end of Destiny’s Child. “There is
absolutely room for each one of them
to have solo careers, but Destiny’s
Child will always remain the mother
ship,” he says. “It’s no different than
a corporation. It has its divisions, but
it’s still a whole.”

Ienner agrees, saying, “Destiny’s
Child will be together forever. I also
think they’re going to make solo
albums, because [each member] has
distinet views of the world and dis-
tinet views of her own artistry.”

Ultimately, Ienner attributes
much of the group’s success to its
own strengths. “The fact is, cre-
atively, they're in charge,” he adds.
“This is not [the product of a] pro-
ducer’s vision. These girls are basi-
cally writing, producing, and con-

ceptualizing what they’re talking
about.”

Despite the act’s success to date,
Columbia executives understand
that may not necessarily translate to
Survivor.

“We didn’t tauke anything for
granted with this project,” says
Stephanie Gale, senior director of
marketing at the label. “Although
we had a successful year, [ know the
difference between that Destiny’s
Child and this Destiny’s Child. This
album is much more them. To me,
people are buying a whole new and
improved group.”

Gale notes that the group’s multi-
ple endorsements with such compa-
nies as AT&T, Candie’s, and L'Oreal
have increased its exposure just as
the new album comes out.

Among the many cross-promo-
tions being set up around the release
of Survivoris a pay-per-view concert
filmed in Houston, which will be
available four days after the album
drops. The AT&T campaign, which
will run for a year, includes the “Sur-
vivor” single. Many of those ads,
with the exception of AT&T’s,
include a tag line promoting the
album.

“We were all able to get togeth-
er in advance with anyone con-
nected with their endorsements
and make sure we did what we had
to do to blanket the market prop-
erly, without over-saturating it,”
says Gale. “We want to make sure
that everyone was thinking about
Destiny’s Child when we needed
them to.”

Other promotions include a
scheduled chat/listening session on
MSN.com with the group the night
before the street date. Columbia
will also be releasing a DVD single
for “Survivor” in conjunction with
the album.

According to Matthew Knowles,
the group, which is booked by Cre-
ative Artists Agency, will headline
MTV’s first Total Request Live tour.

In addition to the group’s associ-
ation with Tiger Electronics’ Hit-
Clips (Billboard, March 17), this
Christmas there may be Destiny's
Child dolls via Hasbro.
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BY CHARLES KAREL BOULEY

FORGET THE PLANE—how about the movie? One of the only inter-
national news stories outside of the music industry for the past couple of
months has been about & U.S. military plane landing on Chinese turf. How

does this affect music? Just ask composer Conrad Pope. His recent proj-
ect, Pavilion of Women, due in May, has felt the political repercussions.
Pope was to break new ground by performing the work April 22 with
the Beijing Symphony Orchestra at the film’s world premiere. He was
also set to perform this and other works May 4 at the Shanghai Interna-
tional Musie Festival—the first time film music has ever been included
at that festival. All of that, however, is on hold.

“It mukes it more complicated,” Pope says. “This was the first collabo-
ration between Universal Studios and Beijing [M1lm Studios. We were mov-
ing so closely together. They approached me for the score because Lou

Yan {the [ilm’s star/producer ] wanted a Western influ-

ence to the score. They view this as an international

film. Through film musie, scoring has become an inter-

national language. While tone of the dixlogue between

_ all of us hasn’t changed—it’s all very optimistic—there
is no doubt art is taking a back seat to polities.”

Pope’s appearances are being rescheduled. Mean-

A while, the score albumto Pawvilion of Wormen (Varese-

Sarabande) is shining above the political hubbub.

POPE Much like the stunning Crouching Tiger, Hidden

Dragon, Pavilion of Women intuses a Western score

with traditional Chinese instruments and textures. The film is compas-

sionate about a woman trying to escape the oppression of the ancient cul-

ture, and the seore matches and mirrors the fihm’s emotion. In fact, there

are times when the music creates it.

PPope has a long history in the musie of film. As an orchestrator he has
collaborated with some heavy hitters, including: John Williams (Star
Wais, Episode I: The Phantom Menace, Jurassic Park), James Horner
(Patiiot Games), and Alan Silvestri (Stuwart Little).

“An otchestrator is really a human shorthand machine,” he says with
alaugh. “It’s rewarding and exciting, but I do love when I get a chance to
write and score my own material.”

Pope was not the first choice for Pawvilion of Woimen but appears to
have been the best. “We did a replacement score,” he reflects. “Yan was
not happy with what she had for the film und enlisted my services. She
wanted a more Western feel, since it is an international {ilm. We had three
weeks—and about as many dollars—to write, wrrange, orchestrate, and
record the soundtrack. 1t was grueling at times but always exhilarating.”

Pope is immediately moving on to two very high-profile projects. First,
he will be working again with Williams, orchestrating the score to the
Harry Potter movie, which is being recorded in London with the Lon-
don Symphony Orchestra at the newly renovated Abbey Road studios.
He also has a stage musical ready to go into production titled Even
Change. 1t examines the racial tensions in the USO during WWII and is
heavily steeped in jazz and big-band musie.

WHICH FINGISR? Restless Records has released the soundtrack to
the Tom Green movie /"reddy Got Fingered. Tt is Green’s brainchild, with
him serving as the executive producer. The album places punk classics
like “Problems” by the Sex Pistols alongside current tracks by Green
Day and Moby. What emerges is an album that can satisfv Gen-Xers, Ys,
and boomers, whether by remembering a radical adolescence or living
through one now.

INI)ULGE ME, PLEASE: Many have wondered or complained about the
lack of contemporary classical music either in the stores or on radio. Those
complaining need to readjust their thinking and by doing so will see that
there are hundreds of new classical albums released every year—filim scores.

Scores today are handled by specialty labels or smaller divisions of
majors. They don’t get much, if any, airplay, and a composer’s fame comes
from loyalists or columns like this one. But remember, music we now her-
ald as classical was merely cominissioned for the media of the time.
Mozart and his peers wrote scores to theatrical productions, ballets, live
performance—the TV, film, and radio of their time. Now composers write
for film and TV—the media of our time. In 200 years, chances are albums
by Britney Spears and ‘N Syne won’t be accessed for playback nearly
as often as the little-sold and often-overlooked works by the people cre-
ating some of the most beautiful music of our time. Why composers con-
stantly have to wonder whether ot not their scores will end up on CDs is
beyond this writer. Iiven a mediocre score can fill the car or house with
better music than a bad pop album.

COSTA

(Continued from page 14)

rock, but at the same time, [ was
writing soulful songs with har-
monies. We tried to find a way to
blend the two.”

Audiences got their first look at
Costa when she performed on the
last episode of HBO’s Chris Rock
Show, which aired last Nov. 24.
According to Costa, Rock (a friend
of Trenier) had heard several tracks
from the album and wanted Costa
to do the show, but she was still
recording. Costa says of the coinci-
dental meeting, “Right before his
last show, we ran into him at a
party, and he told us that we had to
be on his last show, which was a
week awav.”

As early word-of-mouth builds,
Virgin is putting the finishing touch-
es on Costa’s marketing campaign.
She launched a promotional tour of
seven major U.S. markets April 17,
including a stop at the Coachella
Festival April 28 in Indio, Calif. She
just returned from a multi-city tour
in Europe. On the R& 3 end, Virgin
has also released a mix-tape sam-
pler courtesy of DJ AM.

Costa can also be heard on the
soundtrack to the Ted Demme-
directed film Blow. “Push & Pull,”
which also appears on her new
album, is the only new song to
appear on the soundtrack. “I had
the music already, and then 1 met
Ted and Amanda [Scheer-Dem-
me],” Costa says of the song.
“They were looking for the end
song, and [ saw the movie and was
inspired to write the lyries. It was
one of the last songs we did for my
album, so [ was eraving something
to write about.”

Although Virgin ships “Like a
Feather” to all radio formats by
mid-April, executives at the label
know that they face an uphill bat-
tle. “The response [to the single]
has run the gamut,” says Michael
Plen, Virgin senior VP of promo-
tion. “[ They range] from ‘I know
this song—it’s a smash’ to ‘It’s odd,
different, left of center.” It’s gone
the complete spectrum.”

That range of reaction doesn’t
trouble I'len. “We’re building a
career with Nikka,” he says. “She is
a career artist, much like the way
Lenny [Kravitz] was on his first
record. People didn’t understand
Lenny Kravitz on his first record.
They thought he had a lot of in-
fluences, and nobody could pigeon-
hole hiin. We'll be servieing to all for-
mats and trying to find people who
appreciate it for their formats. I'd
rather find markets that break her
than just formats that break her.”

KCRW Los Angeles has been
playing tracks from Everybody GGot
Thelr Soinething since February.
Costa also performed a live set with
full band on the station’s Morning
Becomes Eclectic. To Nic Harcourt,
the show’s host and the creative
music director for KCRW, there is
“a fresh energy that comes through
her musie,” he says. “A lot of stuff
on radio now sounds the same—
nothing pops. The first thing that
struck me was that the sound
jumps out and winks at you.”
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The first professionally oriented virtual marketplace to promote unsigned and

developing artists to the music industry and audiences worldwide.

SHOWCASE YOUR TALENT ON
BROADBAND TALENT NET FOR FREE!

Broadband Talent Net celebrates a new web launch, and offers professional membership for
FREE! Tailored to afford new artists and music companies with an “industry strength” online
presence, the Broadband Talent Net Membership provides all of the ingredients necessary to
promate your music to labels and fans online, all day, every day, worldwide. Applying is easy,
Visit the site and upload your music today!

For more information, visit www.broadbandtalentnet.com/membership
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The Most Popular New Talent On Broadband Talent Net

Favorite Song Requests April 13, 2001

# Artist Genre Weeks On
1 Brickfoot Pop, Rock 21
2 Sylvia Tosun Pop, World Beat 4
3 Christos Pop, Dance 5
4 Alexz Johnson Pop 29
5 Les Hip Hop 8
6 The Gregg Edwards Band Rock, Alternative 1
7 Elysium Rock, Hard Rock 1
8 Kelly Pop, Dance 1
9 Rock Stars Hip Hop 7
10 P.T. Grimm Weird 3

Weekly resuits are based on votes cast by Broadband's registered online audience for any artist featured on the site
Votes are limited to one vote per artist per user. Top 10 position is determined by the average of all votes received.

The Most Listened-to New Tracks On Broadband Talent Net

# Composition, Artist Genre Weeks On
1 Who's Your Daddy, Christos Pop, Dance 4
2 Knowingly Confused, Redlyn Alternative, Rock 2
3 Surprise Ending, Brickfoot Pop, Rock 22
4 Backseat, Clove Pop, Rock 10
5 Amuse, Wild Nine Alternative, Hard 2
6 One Thing On My Mind, Mrs. Annthrob Blues, Rock 2
7 Stanky On The Hangdown, Betty In Black Funk, Rock 17
8 Quarta's Here, Quarta Hip Hop, R'n B 1
9 Knockout, Brickfoot Pop, Rock 21
10 Storm Raging, Catherine Phoenix Pop, Country 30

Weckly Radio Play rankings are based on audio access requested by the site’s registered and unregistered online audience
for any composition featured on the site.

The Most Outstanding And Available Acts On Broadband Talent Net

MARCUS

There's a soulful, funky sound coming from Sweden. Marcus has got a smooth R 'n B vibe,
and he’s put it online! Visit Broadband Talent Net, and feel the chill down to your bones.

it

For further artist details log on to www.broadbandtalentnet.com/marcus

Deals sought
Recording Contract, Management, Producer

Genre: From:
R'nB Stockholm, Sweden

For details about these and other up and coming artists visit our website at
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BILLEOARD' 'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ~ BY CARLA HAY

ESHAM RETURNS: Hip-
hop artist Esham has been
long established as a solo
artist, having charted with
several albums over the past
few years. The former
member of NATAS returns

State Of Bliss. Detroit
rock band Bliss 66 had its
debut album, Trip to the
13th, produced by hitmak-
er Glen Ballard (Alanis
Morissette, Dave
Matthews Band). The
album, due May 29 on
Epic Records, features
first single “Sooner or
Later.” Lead singer
Cheyenne Goff says the
band members are “very
spiritual.” Bliss 66 is cur-
rently on a U.S. tour.

with his new solo set,
Tongues, due for release
June 19 on Overcore Records.

Two of Esham’s previous
albums have been hits on
the Top R&B/Hip-Hop Al-
bums chart: 1996’s Dead

Flowerz reached No. 38,
while 1997’s Bruce Wayne
Gotham City 1987 got to
No. 57.

Esham’s strongest re-
gional sales base is the East
North Central Region,
according to SoundScan.
Both of the above albums
found a place on the East
North Central chart, as did
his 1999 album, Mail Domi-
nance, which reached No. 6.

Esham will be a featured
performer on the
Warped and Wat-

Rank This. Ranking Roger
(former member of '80s bands
the English Beat and General
Public) returns to the spotlight
with his new solo album,
Inside My Head, due May 15 '
on Paras Recordings. He
describes the album—which
mixes reggae, ska, dance, and
pop—as “forward-thinking and
positive.”

REGIONAL HEATSEEKERS

cha tours this sum-

MOUNTAIN

mer. Tour dates
include June 22 in
Phoenix, June 29 in
Los Angeles, June
30 in San Francisco,
July 7 in Salt Lake
City, July 11 in St.
Louis, July 14 in
Minneapolis, and
July 18 in Nashville.

Blue Man Group, Audio

R

EAST
Ta

NO.

l DJ Skribble,

15

NORTHEAST

Savannah, Ga.; WEQX
Albany, N.Y.; and KNDD
Seattle.

Lost Souls was nominat-
ed last year for the Tech-
nics Mercury Music Prize,
which honors outstanding
U.K. and Irish albums.
MTV2 has been playing the
video for “Catch the Sun.”

R OOTS-ROCK REV-
IVAL: Veteran roots-rock-
ers the Radiators are back
with their new self-
titled album, which
| was released April

NORTH CENTRAL
ntric, Tantric

N

WEST NORTH CENTRAL
SoulDecision, No One Does I Better

Essential Spring Break ~ Summer 2001
£7 i ]

i" MIDDLE ATLANTIC
DJ Skribble, Essential Spring Break — Summer 2001

24 on Rattlesby
Records. The set
was produced by
Jim Gaines (San-
tana, Journey).
The Radiators
] have embarked on

~ PACIFIC \_I
D OVES SOAR- New Found Glory, New Found Glii

ING: Critically ac-
claimed British band
Doves may be get-
ting a second wind
in U.S. sales for the
album Lost Souls (Astral-
werks/Virgin Records),
released last year. The
album’s current single,
“Catch the Sun,” is picking
up airplay on several mod-
ern rock stations around the
U.S., including KWOD

Sacramento, Calif.; WWVYV -

r— 2 &
SOUTH ATLANTIC
| Bond, Born

a U.S. tour in sup-
| port of the album,
which will include

\ \

SOUTH CENTRAL

[‘ Charlie Robison, Step Right Up

3o,

—

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL

Tantric Tantric

Russell Watson The Voice

Cold 13 Ways To Bleed On Stage

Bond Born

The Dayton Family Presents Shoestring Cross Addicted

New Found Glory New Found Glory

Alien Ant Farm ANThology

Mr. Short Khop Da Khop Shap

DJ Skribble £ssential Spnng Break — Summer 2001
. Skrape New Killer America

COONOUPWN

SOUTH ATLANTIC
Bond Born
. New Found Glory New Found Glory
Russell Watson The Voice
Tantric Tantric
Nickel Creek Nickel Creek
Huey Dunbar Yo Si Me Enamare
Rare Essence Doin it Old Schooi Style: Live At Club U
Cold 13 Ways To Bleed On Stage
Alien Ant Farm ANThology
. DJ Skribble Essential Spring Break — Summer 2001

SOINDOPWNS

a high-profile May
6 performance at
the New Orleans
Jazz and Heritage
Festival.

Other tour dates
are May 25 in
Nashville, June 14 in St.
Louis, June 16 in Chicago,
June 29-30 in Minneapolis,
July 1 in Milwaukee, and
Aug. 26 in Chicago.

0 RGANIC DANCE:
Organic Audio (the stage
name of British dance

music artist Andy Spence)
makes an impressive show-
ing with the album Last
One Home, released April
17 in the U.S. on Nettwerk
America. The album, which
came out in the U.K. on
Tummy Touch Records,
has earned rave reviews
from critics. Alternative
Press magazine named
Organic Audio one of the

Garces’ ‘Dare.’ Dare to
Love is the debut album of
contemporary Christian
singer lleana Garces. The
songstress has been hon-
ing her skills since she
was a child, singing in
church and as a backup
singer on various albums.
Garces says that Dare to
Love (due May 29 on One
Voice/Provident Music) is
a message for people to
“love again, even after
we've been hurt.”

“100 new bands you need
to know in 2001” in its
March issue.
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J RICKY IAN GORDON

Bright Eyed Joy: Songs by Ricky lan Gordon
PRODUCER: Tommy Krasker

Nenesuch 79626

Composer Ricky lan Gordon’s songs have
heen widely recorded, but Bright Fyed
Joy is the first disc devoted entirely to
his music—spare, piano-driven works
that blur the line between opera and art
songs, peppered with jazz-flavored disso-
nant chords. Here, Gordon sets verse by
such writers as Langston Hughes,
Dorothy Parker, and Edna St. Vincent
Millay to music, deftly using his arrange-
ments to augment the poems’ emotional
impaet rather than compete with the
texts. Gordon’s musical influences are
evident: The sultry arrangement for
Hughes' “Love Song for Lucinda”—per-
formed by Audra McDonald and Darius
deHaas—is reminiscent of Gershwin’s
Porgy and Bess, while a wry interpreta-
tion of Parker’s “Résumé” echoes Sond-
heim’s flair for comic timing, which
singers Judy Blazer and Chris Trakas
exploit. Gordon is already esteemed by
prominent performers, several of whom
lend their voices to this disc; Bright Eyed
Joy should make him a favorite with lis-
teners, too.—WH

% JEB LOY NICHOLS

Just What Time It Is

PRODUCERS: Jeb Loy Nichots, Wayne Nunes, and
Ewan Pearson

Ryko/Rough Trade 10605

Dating back to his first release—1990%s
No Easy Way (with the Fellow Trav-
ellers, on Okra/Rough Trade)—Jeb Loy
Nichols has always sought to reconcile
the classic rifts of Memphis-style "70s
soul with his love of Jamaican music.
(Nichols’ artwork adorns many reggae
reissues on the ’ressure Sounds label.)
These passions unite in an unaffected,
appeuling manner on Jus! What Time It

SPOTLIGHT

ULTRA NATE

Stranger Than Fiction

PRODUCERS: various

Strictly Rhythm 335

Since debuting on dancetloors

with “It’s Over Now” 12 years ago,
singer/songwriter Ultra Naté has
made a conscious effort to break
down the borders that have separat-
ed club music from R&B and pop.
On the artist’s fourth album, the
sterling Stranger Than Fiction, a
variety of dancefloor rhythms—
encompassing house, 2-step, disco,
and drum’n’bass—become one with
elements of alt-leaning pop and
acoustic soul. By being musically
inclusive and adventurous, Naté has
created a sublime aural experience.
Helping her push the musical enve-
lope is a stellar lineup of producers,
songwriters, and musicians, includ-
ing Lenny Kravitz, Nona Hendryx,
N’'Dea Davenport, Arnthor & Blood-
shy, Nick Nice & Anders Barrén,
Attica Blues, Gerry Deveaux, 4-
Hero, and Brian Alexander Morgan.
Highlights include “Ain’t Looking
for Nothing,” “Get It Up (The Feel-
ing),” “Desire,” “Eternal,” “Break-
fast for Two,” and “Ghost,” a touch-
ing tale of optimism.—MP

SPOTLIGHT

STEVIE NICKS

Trouble In Shangri-La

PRODUCERS: various

Reprise 47872

Nicks' first solo set in five years
positions the rock legend as this
year’s comeback equivalent to Car-
los Santana. Offering her strongest
material since her 1982 landmark,
Bella Donna, Nicks is radiant as she
vamps through guitar-charged rock-
ers that deftly balance her signature
poetry with sticky pop hooks. While
much ado will be made of the glit-
tery guests on Shangri-La—includ-

ing Sheryl Crow (who also produe-
ed five cuts), Macy Gray, Sarah
MecLachlan, and Natalie Maines of
Dixie Chicks—none pulls the listen-
er’s ear away {rom Nicks. Rather,
they quietly complement her, seem-
ingly approaching the set as fans
paying homuge. Radio programmers
are embracing the fine first two sin-
gles, “Planets of the Universe” and
“Every Day,” although there are
even better tunes: the white-knuck-
led anthem “Fall I'rom Grace,” the
sweetly introspective “It’s Only
Love,” and the elegant, piano-laced
ballad “Love Is.” A stellar return
for a true rock original.—LF

SPOTLIGHT

QESTINV'S CHIt.D

DESTINY'S CHILD
Survivor
PRODUCERS: various

Columbia 61063

More than just survive, the ladies of
Destiny’s Child still seem primed to
thrive atop the charts with their lat-
est albuin, Survivor. Two years,
three extricated members, and
more than 7 million album sales
after the sophomore The Writing’s
on the Wall, Beyoncé Knowles,
Kelly Rowland, and Michelle
Williams seem to have weathered
the storm and are none the worse
for wear. The album's title track—
and lead single—proves just that
with its in-your-face lyric and dra-
matic production, courtesy of
Knowles. Other uptempo gems
include “Bootylicious,” the radio-
ready second single, and “Nasty
Girl.” Known for their danceable
ditties, the Houston-based trio also
ofter some beautiful ballads. The
lush “Dangerously in Love” and
“Emotion,” a cover of the Samantha
Sang classic, both evoke the group’s
depth. The trio even tackles the
hot-button topic of domestic vio-
lence and abuse on “The Story of
Beauty.”-—RH

Is. One would have to reach back to
Willie Mitchell’s productions for the Hi
label or to J.J. Cale’s best solo albums to
find an adequate comparison for the
beguiling, deceptively laid-back atmos-
phere that Nichols conjures. The album
opener, “Heaven Right Here,” is an irre-
sistible invitation to hang out in Nichols’
backyard, and it sets the prevailing tone.
Its verses are sung with a Caribbean lilt,
as electric piano and programmed beats
spar with Nichols’ acoustic strumming,
leading up to a perfect sing-along chorus.
Though an instrument of limited range,
Nichols’ voice is possessed of whole-
wheat charm and sufficient nuance to

keep poignant numbers, such as “She
Reminded Me,” from lapsing into cliché.
Every summer needs albums as good as
this—RBH

% ANASTACIA

Not That Kind

PRODUCERS: various

Daylight /Epic 69948

After garnering critical and commercial
success overseas, Anastacia finally hits
stateside with her Daylight/Epic debut.
Not That Kind, originally scheduled for
release more than a year ago, mixes up
pop. dance, rock, and R&B. The title
track is a prime example of the

songstress’ ability to blend these vari-
ous genres into her own sonic joyride—
as is the funky, spunky “I’'m Outta
Love.” which moves and grooves with a
spirit all its own. Despite the prepon-
derance of uptempo tracks, the New
York native also knows how to knock
out the power ballads, such as “Who's
Gonna Stop the Rain” and “Late Last
Night.” Unfortunately, the singer’s
eclectic sound may work against her

with those who look to eusily categorize

artists in one genre. Having been
revised, with the addition of four new
tracks, Not That Kind still spotlights a
diva on the rise.—RH

G. LOVE & SPECIAL SAUCE

The Electric Mile

PRODUCERS: Chris D'Beneditto, Michael Barbiero, and
G. Love & Special Sauce

Ckeh/Epic 61420

On his fifth and most confident album
yet, G. Love continues marrying rootsy
blues with modern influences in the
church of hip-hop; this time out, he
adds touches of classic rock and psy-
chedelia, among other references. The
opening track, “Unified,” shows G.
Love going to Jamaica; over a bouncy
ska rhythm, he chants a socially con-
scious plea for one-world unity (only to
conclude that “the world is not ready”).
From there he moves to New Orleans,
with creeping funk that recalls Dr.
John’s “Walk on Gilded Splinters.” On
“Night of the Living Dead,” Zeppelin
meets zydeco before the tune lurches
into a Jerry Garcia-like pop tune that
evokes the Dead of the song’s title.
“Hopeless” finds G. Love rapping defi-
antly over a rock track that suggests
Jefterson Airplane with a vaguely Indi-
an slant. And the closing “Sarah’s
Song” is a straight bluegrass love song,
complete with pedal steel. Young fans
will no doubt gravitate to “Parasite,”
on which G. Love’s swaggering rap
cuts across an organic Beastie-Boys-
imitating-the-Meters-style jam of B-3
organ and loopy guitar. There's a lot of
meat on this record, and G. Love
serves it with effortless, streetwise
flair—SA

LLOYD COLE & THE NEGATIVES
The Negatives
PRODUCER: Lloyd Cole
March 60045
During the ’80s, Lloyd Cole was the
thinking-teen’s heartthrob, etfective-
ly waxing sensitive and poetic over
jangly guitar-pop melodies. Although
he has hardly been dormant since
then—putting out some edgy early
’90s solo dises—Cole hasn’t offered
anything nearly as sweet or as acces-
sible as his work with the Commo-
tions until forming the Negatives.
With this new band (which features
Jill Sobule and former Dambuilders
bassist Dave Derby), Cole is once
again playing the brooding romeo,
proving that he still has a flair for
crafting clever (and often more than
that) love songs. That said, little of
The Negatives sounds like contempo-
rary radio fodder. Rather. it's the
kind of album that Cole die-hards
will warmly embrace. With a little
luck, that will spill over into the
mainstream and develop some
deservedly positive word-of-mouth.
Distributed by At-Source/WAR.—LF
(Continued on next paye)

GRAM PARSONS

Sacred Hearts & Fallen Angels: The Gram
Parsons Anthology

COMPILATION PRODUCERS: James Austin, Patrick
Milligan, and Gary Stewart

Rhino R2 76780

The influence of Gram Parsons has never
waned, even in the nearly three decades
since his untimely death in 1973. Forty-
six of these reasons ave compiled in this
two-clisc anthology, the first to encompass
his entire career, from his groundbreak-
ing work with the International Subma-
rine Band and his membership in the
Byrds and the Flying Burrito Brothers to
his final solo recordings. The set includes
classic originals that have been covered
by everyone from Elvis Costello (“Hot
Burrito #1”) and Yo La Tengo (“How
Much I've Lied”) to Whiskeytown (“A
Song for You”) and the Cowboy Junkies

_‘r CHAN PRASHNS

(“Ooh Las Vegas™). That’s not to mention
Emmylou Harris, Parsons’ star protégé
and duet partner, who is well-represente«!
on such late-career cuts as “Love Hurts,”

VITAL REISSUES®

“Ooh Las Vegas,” and “In My Hour of
Darkness.” Unissued tracks and alterna-
tive versions are also included. Altogeth-
er, the collection shows how Parsons did
much to make it OK for rockers to like
country music, paving the way for any
nuniber of more successful but lesser
country/rock acts. Indeed, from the soul-
{ul evidence here, it's easy to hear why he
has maintained his hold on succeeding
generations of alt-country tans.—JB

EMMYLOU HARRIS

Anthology: The Warner/Reprise Years
COMPILATION PRODUCER: Patrick Mitligan

Rhino R2 76705

Retrospectives like this two-disc, 44-song
anthology usually culminate a celebrated
artist’s career, but 1999 Billboard Century
Award honoree Emmylou Harris’ tenure
is going stronger than ever with her

Emmylou Harris
ANTHOLOGY

THE WARNER|REPRISE YEARS

recent Nonesuch album, Red Dirt Girl.
And thut only makes this Rhino set more
timely. While not as complete as the 1996
three-dise boxed set Portraits, it effec-

tively traces the angelic country singer’s
output from when she was the “Blue Ken-
tucky Girl” to use the title of her 1979
country hit. All the other ethereally beau-
tiful hits are here—including the prized
duets with Roy Orbison (“That Lovin’
You Feelin’ Again”) and Don Williams
(“If I Needed You”), as well as the Har-
ris/Dolly Parton/Linda Ronstadt 7hio ver-
sion of “To Know Him Is to Love Him.”
Collectors will also appreciate the inclu-
sion of tracks that heretofore haven’t
been available domestically on CD. such
as B-sides “Fools Thin Air” and “Precious
Love.” Since the set's contents are from
Harris’ own recordings, her important
contributions to mentor Gram Parsons’
discs are missing. But this early Harris
career ga) is bridged in the aforemen-
tioned contemporaneous Parsons antholo-
gy from Rhino—JB

l:n'"’nm“‘"lns Scott Aiges, Bradley Bambarger, Jim Bessman, Leila Cobo, Larry Flick, Rashuan Hall, Richard B. Henderson, Wayne Hoffman, Michael Paoletta, Philip van Vieck, Ray Waddell.

* SPOTLIGHT: Releases deemed by the review editors to deserve speciai atiention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest,
and outstanding collections of works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (#): New releases, regardiess of chart potential, highly recommended because of their
musical merit. MUSIC TO MY EARS (JJ): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to
Michael Paoletta (Billboard, 770 Broadway, 6th fioor, New York, N.Y. 10003), or to the writers in the appropriate bureaus.
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» TIM McGRAW

Set This Circus Down

PRODUCERS: Byron Gallimore, James Stroud, and Tim
McGraw

Curb 78711

While Tim MeGraw has hinted at a more
rootsy, aggressive approach for his sev-
enth Curb album, Set This Circus Down
is largely populated with the type of
slick, radio-friendly material that made
him a country superstar. McGraw can
ride non-threatening, lightweight mate-
rial, such as the overwrought “The Cow-
boy in Me” and ultra-contemporary “Tel-
luride” to the top of the charts without
breaking a sweat, and the reflective,
midtempo title cut is a perfect match for
both his life and abilities. But when
McGraw takes chances, he soars. High-
lighted by spirited production and nifty
chord changes, “Angel Boy™ examines
spirituality, and McGraw’s hangdog
delivery on the rootsy “Forget About
Us,” while certainly derivative of Bruce
Springsteen, is nevertheless effective.
“Let Me Love You” smolders, propelled
by a sturdy guitar workout. But the
record’s peak is on the Bruce Robison-
penned “Angry All the Time” (with har-
mony vocals by Faith Hill ), on which
McGraw showeases some of his finest
skills as an interpreter to date. It's on
this stellar cut that he earns his super-
star stripes—RW

HAYSEED DIXIE

A Hillbilly Tribute to AC/DC

PRODUCER: not hsted

Dualtone 803020

Recognizing the obvious connection
between Aussie arena rockers AC/DC
and bluegrass music, Hayseed Dixie
rambles wildly through the bhest-selling
band’s best-known material. Often
hilarious, the concept works better
than one might expect, with mandolins,
fiddles, dobros, banjo, and acoustic gui-
tar tackling AC/DC’s “three chords and
a cloud of dust” approach. “Highway to
Hell” is a peppy ditty, and, in the Hay-
seeds’ hands, “You Shook Me All Night
Long” is a relaxed backporch anthem
that thematically transcends borders
both musical and geographical. Cere-
bral exercises like “Let's Get It Up”
and “Big Balls” should go over like
gangbusters at keg parties, a rousing
chorus of “oinks” punctuate a thumping
take on “T.N.T.,” and the deep senti-
ment of “Back in Black” thrives in an
acoustic setting. Whoever these guys
are, they can pick like bandits, and
while it's hard to imagine how this proj-
ect was ever green-lighted, it’s still a
heck of a lot of fun.—RW

Y NICHOLAS PAYTON

Dear Louis

PRODUCER: Nicholas Payton

Verve 314 549 419

Louis Armstrong not only set the bench-
mark for jazz soloing for all who would
follow—he also made sure everyone
around him had a good time. On his
sixth album, young New Orleans trum-
peter Payton salutes Satchmo with a
musical love letter that will shock some
purists, as it pushes the envelope and
eschews the predictable. Paying tribute
in spirit rather than in style, Payton ex-
tends his arranging skills while serving
up a platter that's as exuberant as it is
adventurous. For the dancers in the
house, there’s a hefty dose of Cuban
salsa mixed in with the brassy bop:
“Hello, Dolly!” opens with a Peanuts-
style piano cadence, then turns into a
soft bed of horns before morphing into a
hard Latin shuffle. Payton augments his
fiery but lyrical trumpeting with his
vocal debut, airing an understated,
clear-voiced tenor. When he needs a
sauey growl, he calls on Dr. John, who
makes several appearances, including a

duet with Dianne Reeves. Toward the
end, things get more straightforward:
“Tiger Rag"” updates the second-line
stomp; “West End Blues” includes a
familiar horn quote along with the
bluesy B-3 organ. The album’s center-
piece is the title track, a Payton origi-
nal—a bluesy ballad in which Payton’s
horn rings out with a delicacy that
would’ve made Pops proud.—SA

Y KERMIT RUFFINS

1533 St. Philip Street

PRODUCER: Tracey Freeman

Basin Street Records 0103

Unlike Nicholas Payton, who honors
Armstrong’s influence without imitating
his style, Crescent City trumpeter Ker-
mit Ruffins invokes the ghost of Satch-
mo with everything he plays. From first
note to last, this is a joyful ode to New
Orleans tradition—all bouncy swing and
slap-happy charm. You can hear the
smile and wink in Ruffins’ sandpaper
croon, just as in his hero’s. Except for a
kazoo solo on “Tillie” and the occasional
jazzbo scat, there's nothing hokey about
this collection of old standards and a
couple of Ruffins originals. It’s a loving,
soulful example of the sounds you can
hear any night of the week in New
Orleans. Only trombonist Corey Henry
from Ruffins’ touring band makes this
session; the rest of the players are an
all-star assemblage of Big Easy session
cats (but Ruffins more than holds his
own on his horn). For those in search of
a blast from the past, this is it. Contact:
504-482-0002.—SA

LATIN

LISSETTE

Lissette En Vivo!

PRODUCER: Lissette

Latinum Music/DLN Distribution 94911

In a career that spans more than 25
albums, Lissette had, until now, never
released a live album. Lissette en Vivo!
seeks to remedy this by including two
full-lengtbh CDs that contain three
greatest-hits medleys. The wealth of
material is admirable, as is Lissette’s
consistently strong voice and her
range of emotions. En Vivo! also
serves as a sort of musical map of
Latin pop from the "70s to the '90s,
with material that ranges from corny
to incisive. The unevenness has to do
with trying to fit such an extensive,
productive career in one package. Lis-
sette fans will consider this to be an
almost definitive collection, but neo-
phytes might be overwhelmed.—LC

Y RADIO TARIFA

Cruzando el Rio

PRODUCERS: Vincent Molino, Benjamin Escorizd, and
Fain S. Duefas

World Circuit/Nonesuch 79629

Tarifa is the southernmost point on the
Iberian peninsula, making it the key
point between Europe and Africa. The
band name Radio Tarifa is a recogni-
tion of this proximity and the musical
influences that have flowed back and
forth between North Africa and Spain
for a thousand years. The sound of the
Tarifa trio—Vincent Molino, Benjamin
Escoriza, and Fain S, Duenas—feeds
off Moorish, Jewish, African, and fla-
menco traditions, with the instrumen-
tation encompassing everything from
bagpipes and electric guitars to the
African balafon, Moroccan banjo, lute,
and darbuka. From this blur of influ-
ences and medieval-to-modern instru-
ments comes truly exhilarating music.
The dynamic polyrhythms of “Patas
Negras” (including the dancing feet of
Joaquin Ruiz), the Gypsy spontaneity
of the title track (a tango from Malaga,
Spain), and the irresistible vitality of
the flamenco Columbiana number
“Osu” spark the imagination and mir-
ror the Mediterranean exoticism that’s
the ruling vibe of this extraordinary
album.—PVV

Y RASHA

Let Me Be

PRODUCER: Patxi Pascual

Nubenegra 1103

Rasha’s captivating voice takes a mod-
ernist excursion with Let Me Be. The
Sudan-born singer’s recording career
took off in 1998 with the release of
Sundaniyat, a debut that leaned heav-
ily on traditional Sudanese music and
was a hit in Europe. Let Me Be is a
marked departure from that style.
The musical arrangements borrow
freely from blues, jazz, and pop
styles—more Europop than world-
beat—and less from North African
styles and rhythms. Rasha wrote the
lyries for all 11 songs, and her main
preoccupation is the state of her
homeland. “Ummi” is very much in the
Arabic modal style, but it’s an excep-
tion. The bluesy vibe of the defiant
title track, the pop arrangements of
“Bloody Kingdom,” the feminist cau-
tionary tale “My Girl,” and the fla-
menco-jazz groove of “Ash’ab”—
another angry lyric couched in a
deceptively pleasant arrangement—
are more typical of the musical sensi-
bility that defines Let Me Be.—PVV

DEBBIE DAVIES

Love the Game

PRODUCER: Duke Robillard

Shanachie 9030

This is Debbie Davies’ sixth album—her
third for Shanachie—and at this junc-
ture, Love the Game can be taken as a
résumé of not only what Davies has to
offer as a blues player but what lies
beyond her abilities (and those of many
contemporary blues artists). She is,
first and last, a guitarist. Everything
else she does—singing, writing tunes—
is the byproduct of having to front a
band. The slow blues “Down in the
Trenches” is a prime example of the
problems here: The groove is there, but
the song, an original number, is a string
of elichés; the lead guitar is both taste-
ful and articulate, but Davies’ vocal is
ordinary; she would come off better
behind a strong singer. “Can’t Find the
Blues,” another Davies original, offers
the same upside and downside. Her best
material usually comes from other writ-
ers, such as “Was Ya Blue,” written by
Don Castagno, her drummer, or when
she collaborates on tunes with Castag-
no, as on “I'm Just Your Fool."—PVV

CLASSICAL

Y MASTERPIECES FOR 0BOE

Lajos Lencsés, oboe; Stuttgart Radio Symphony
Orchestra/Sir Neville Marriner, Bernhard Giiller, Uriel
Segal, Werner Andreas Albert

PRODUCERS: Peter Laenger, Andreas Priemer, and
Wolfgang Rothe

Hansster Classic 93.026

The latest in Hinssler's “Faszination-
musik” line of Southwest German
Radio recordings, this set of broadcast
performances taped from 1982-97 goes
beyond its mildly generic title to offer
some ravishing and rarely heard musie.
The disc indeed features masterpieces
for oboe but not the usual suspects,
instead ranging far and wide—from
Frenchman Charles Koechlin’s post-
Ravelian Nine Movements for Oboe
and Piano (1942) and Richard Strauss’
nostalgic Ohoe Concerto ('45) to Bernd
Alois Zimmerman’s acerbic Concerto
for Oboe and Small Orchestra (*52) and
Benjamin Britten's orchestration of
“The Lute Song” from his opera Glori-
ana ('’54). Celebrating 30 years with the
Stuttgart Radio Symphony this spring
is soloist Lajos Lencsés, who negoti-
ates the varying idioms with lyrical
aplomb. Among many highly accessible,
alluring moments here are the songful
slow items in the Koechlin set and the
gravely beautiful Britten piece. The
(rerman Hinssler label is distributed in
the U.S. by Collegium and in the U.K.
by Select.—BB

LOVE, JANIS
Concewved and directed by Randal Meyer
Village Theater, New York

Janis Joplin was such a big
star that it now takes two
women to fill her shoes.

In the off-Broadway show
Love, Janis, the eponymous role
has been split in two. A speaker
reads aloud from letters that
Joplin wrote to her parents,
alternating with a singer who
performs nearly 20 songs associ-
ated with the star.

The idea is to depict the two
sides of Joplin’s life, her private
and her public faces. But this
isn’t always successful; together,
the two halves add up to less
than a coher-
ent whole. And
when both per-
formers take
the stage at
the same time,
in identical
costumes—
feathers in
their hair,
rose-colored
glasses on
their noses—it
can look like a
psychedelic
drag show.

Catherine
Curtin reads
the letters—
dating from
Joplin’s rise to

Catherine Curtin, sitting, and Cathy
Richardson in Love, Janis.

nates performances with Andra
Mitrovich.)

Backed by an energetic rock
band, Richardson faces the Her-
culean task of performing as
Joplin did, without falling into
the trap of simple imperson-
ation. Richardson’s voice is
strong enough to carry the
songs, but it’s not quite right:
It’s too pretty and lacks the
bluesy grit of Joplin’s growl. A
charismatic stage presence,
Richardson skillfully mimics
Joplin's body movements, but
comes across as too studied and
deliberate—quite the opposite of
Joplin’s un-self-conscious, pas-
sionate presentation.

In some ways,
it is more impor-
tant to capture
Joplin’s energy
than to match
her look, voice,
or gestures.
Curtin under-
stands this in-
stinctively.
Richardson
gets it right
when she plays
autoharp and
sings “What
Good Can
Drinkin’ Do,”
and she blows
the audience
away in the
Act I closer,

stardom in the
mid-"60s until her death in 1970
of a drug overdose—adding seg-
ments from interviews to flesh
out the story. The magnetic
Curtin keeps Joplin’s contradic-
tory traits intact: She is shy but
ambitious, awkward yet poised,
cocky but insecure.

Although the letters leave
gaps in Joplin’s life story, they
lend the show a warm, personal
perspective. When she drops
out of college and moves to San
Francisco to audition for a band,
Joplin writes, “I’'m not at all
sold on the idea of becoming a
poor-man’s Cher.” Just a few
years later, though, she boasts
that she has become “the Bar-
bra Streisand of the hippies.”
Despite Joplin’s growing
renown, the intimate details of
the letters show that she
remains down to earth; who
could imagine the star asking
her parents for a Betty Crock-
er cookbook for Christmas?

If the narrative gives the
audience some insight into
Joplin’s personal life, it's the
music that gets people clapping
in their seats. Cathy Richardson
takes the role of Joplin the
singer. (To mitigate the vocal
strain of singing like Joplin
every night, Richardson alter-

“Ball & Chain.”
Elsewhere, though, Richardson
seems more concerned with hitting
the right notes than with what’s
going on inside.

The real Joplin had other pri-
orities, as is evident on the Love,
Janis companion album. (Not a
true cast album, Columbia/
Legacy’s recording features
Curtin reading the same letters
she reads onstage, but the
songs—the same set as the
stage show—are the originals
by Joplin.) Some vocal tracks
suffer from hiss and feedback,
the musicians aren’t always in
tune, and Joplin’s singing is less
consistent than nostalgic fans
might like to remember. But
Joplin’s spirit shines through,
with a power and raw honesty
that the live show can’t match.

Late in Act II, an unseen
interviewer asks Joplin if she
sings from her diaphragm. The
singer, who never had “proper”
voice training, replies, “I sing
from my mouth!” Truth be told,
though, the real Joplin sang from
her gut, from a place deep with-
in. Love, Janis may reveal a
piece of Joplin’s heart, but, as
the companion album shows,
only Joplin’s own voice can re-
veal her soul.

WAYNE HOFFMAN

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradiey Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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DEEP BLUE SOMETHING She Is (3.29)

PRODUCER: Charles Fisher

WRITER: not hsted

PUBLISHER: not listed

Aezra Recordings 4006 (CD promo)

In the bountitul land of *90s one-hit won-
ders, Deep Blue Something took its right-
ful place with the memorably kitschy
“Breakfast at Tiffany’s,” a top five hit on
The Billboard Hot 100 in 1996, with
crossover suceess at modern rock and AC,
Here, the foursome attempts to rekindle
interest with “She Is,” a witty pop/rock
anthem on indie Aezra Recordings. (The
band was formerly signed to Interscope.)
Lead singer Todd Pipes lends his vulnera-
ble vocal style to a clever lyric that sum-
marizes, “Can’t you see that she and me
are the way things should be?” Overall,
the track shows the same kind of muscle
that “Tiffany’s” did: a hooky chorus, savvy
writing, and instrumentation that fits the
bill for modern rock and adult top 40 sta-
tions, For information, contact Trevor
Lane at trevor@mvpent.com.—CT

MULBERRY LANE Yo-Yo (3.30)

PRODUCERS: Dow Brain. Brad Young

WRITERS: Mulberry Lane, D. Brain, B. Young
PUBLISHER: not isted

Refuge Records/MCA 25346 (CD promo)

On Mulberry Lane’s debut effort—1999'
Run Your Own Ruce—the sisterly quar-
tet offered promise with delightful adult
pop nuggets like “Harmless™ and “Just
One Breath.” Those songs soared with
resplendent harmonies and a real vision to
raise the bar in the pop arena. What hap-
pened? Two years later, the act has been
s0 gruesomely derailed that you have to
wonder how this track ever made it out of
the studio, much less into a radio single.
“Yo-Yo" is a gimmicky track that sounds
like a leftover demo from an "80s dance act
that never quite made it to the record
bins. The vocals are entirely generic. the
hook as annoying as a car alarm that won't
stop. and the lyric—which rhymes “yo-yo™
with “know-know”—is an embarrassment
that would make the girls’ mother blush in
shame. To make matters worse, the photo
on the promo single fashions these women
as barlot bimbos, a far ery from the digni-
ty and verve they projected last time
around. There's a lesson here: Trust your
own instinets. Whoever guided the girls
of Mulberry down this lane should be
flogged. The future doesn't look any bet-
ter: Their forthcoming albuin is titled
Fabu. Ugh.—CT

AALIYAH We Need a Resolution (4:02)
PRODUCER: Timbaland

WRITERS: T. Mosley, S. Garrett

PUBLISHERS: Herbalicious Music, Black Fountain
Music, Virginia Beach Music, Warner/Chappell Music,
ASCAP

Blackground 16164 (CD promo)

While Aaliyah has been snapping up
movie roles left and right, she hasn’t for-
gotten her musical roots. On “We Need
a Resolution,” the lead single from her
forthcoming self-titled aloum—her first
in five years—the young star teams with

longtime collaborator Timbaland to offer a
futuristic-sounding ditty, complete with
reversed samples and a staccato backbeat.
Lyrically, the track takes on the familiar
tale of a relationship on the rocks, while
Aaliyah's light but direct delivery comple-
ments the hectic-sounding track well. All
in all. the song sounds like classic Aalivah.
That's not necessarily a bad thing, but the
mammoth success of her last single, the
No. 1 "Try Again,” may leave listeners
looking for a little more growth and vari-
ety. With roles in Anne Rice's recently
wrapped Queen of the Damned and the
sequel to The Matrir, the songstress cer-
tainly isn't leaving the spotlight anytime
soon. But let'’s hope that in time she devel-
ops her sound as savvily as she has her
acting résumé,—RH

P-MARK WILLS Loving Every Minute (4:14)
PRODUCER: Carson Chamberlain

WRITERS: T. Shapiro. M. Criswell, M. White
PUBLISHERS: Sony/ATV Songs, Wencnga Music, BMI.
Zomba Music, ASCAP

Mercury 02116 (CD promo)

For a little while, Mark Wills seemed in
danger of becoming the poster boy for
sad, sensitive ballads, That’s not to say it
wasn't working for hinw. After all “Wish
You Were Here™” and “Don't Laugh at Me”
were big hits, but Wills really couldn’t
afford to tread that path for inuch longer
without a backlash. With this single from
his forthcoming Mercury albwin, he heads
down a new road, with a muscular power
ballad that blends crunchy pop production
elements with country fiddles to good
effect. The song is an ode to the power of
love and its ability to suspend time. Wills
turns in a winning performance, and it's

a solid song. But in some ways, it sounds
like something that's been heard before.
It's almost as if he's trying too hard to fit
in with today’s country-radio-friendly for-
mula instead of breaking free and forging
a unigue identity. That's not to say this
isn't a good record. It just isn't as good

as Wills could be—DEP

LILA McCANN Come a Little Closer (3:25)
PRODUCER: David Malloy

WRITERS: T. Marty, P. Douglas, J. Shernll
PUBLISHERS: Monkids Music/Lil-Stratton Songs,
SESAC; Curb Songs/Chartie Monk Music/Mick Hits,
ASCAP

Warner Bros. 100569 (CD promo)

This is the first single from Lila
McCann's third album, Conplete, due
from Warner Bros. in June. Now 19 and
living in Los Angeles, MeCann displays
greater confidence than on her initial
outings, but she still maintains an
appealing girlish exuberance on this
uptempo tune. David Malloy’s production
is light and vibrant, letting McCann's
vocals lead the charge. Lyrically, the
song is pretty lightweight, just a come-
hither lyric about getting closer in a
relationship. But the chorus will have
people singing along by the second lis-
ten, and programmers will likely gravi-
tate to the song's tempo and the buoyan-
¢y in McCann'’s performance.—DEP

SPOTLIGHT

i

AEROSMITH Just Push Play (3:50)
PRODUCERS: Steven Tyer, Joe Perry, Marti Frederiksen
WRITERS: S. Tyler, M. Hudson, S. Dudas
PUBLISHER; April Music, ASCAP

Columbia (CD promo)

AEROSMITH Fly Away From Here (4:23)
PRODUCERS: Steven Tyer, Joe Perry, Mark Hudson,
Marti Frederiksen

WRITERS: M. Frederiksen, T Chapman
PUBLISHER: Blackwood Mustc, BMI

REMIXER: Mike Shipley

Columbia 16717 (CD promo}

These two tracks from Aerosmith’s plat-
inum Just Push Play epitomize the long-
standing band’s sound at this stage of the
game: old-school rock enlivened with
madern production values on one hand
and super-slick, chart-hogging power
ballads on the other. “Play” is a tried-
and-true rocker, highlighted by Joe
Perry’s gritty riffs and Steven Tyler's
trademark staccato phrasing. Studio
effects and the occasional vinyl seratch
don't detract from a fun cut, evoking the
late-'80s favorite “Rag Doll”; it’s likely to
soar at mainstream rock. “Fly Away
From Here” is the kind of inflated ballad
these guys knock out in their sleep, but it
seems a sure thing at top 40, where pre-
vious single “Jaded” was a quick hit. The
obvious comparison is to 1998's across-
the-board chart-topper “I Don’t Want to
Miss a Thing.” There's little here we
haven't heard many times in recent
years from Aerosmith, right down to the
swelling strings, generic escapist lyries,
and 'Tyler’s high-register vocal blasts. In
any case, on both formats, this band is
going to be blaring from radios through-
out the summer, as it hits the road for a
60-date tour June 6.—JFC

ROCK TRACKS

FINLEY QUAYE Spiritualized (3:36)

PRODUCERS: Kevin Bacon, Jonathan Quarmby.

Finley Quaye

WRITER: F. Quaye

PUBLISHER: EMI Blackwood Music Inc., on behalf of
EMI Music Publishing, BMI

REMIXERS. Francgois K, Rob Rives

Epic 16446 (CD promo)

The first single from Finley Quaye’s long-
awaited second outing, Vanguard, refocus-
es the artist's fortes into a new direction.
On his last set, 1997's Maverick a Strike.

(Quaye was hailed for his ability to tran-
scend the boundaries of diverse genres; the
single “Sunday Shining”™ alone combined an
indie-rock sound with Quaye's reggae vibes
and a lot of horng, as well as a lyrvic bor-
rowed from Bob Marley. “Spiritualized”
mixes up some of the same ingredients to
create a new sound; it’s hard to label this
peppy nugget. as harmonica stylings sit
alongside funky horn lines atop the funky
bassline and guitar licks, Quaye's mellow,
somewhat-leadpan vocals ride the sparing
melody effortlessly. On the B-side, the
Vibin" Vocal mix slows down the vocals
over a house track; without the originals’
manic instrumentation (save for the occa-
sional electrie guitar), Quaye's low-key
vocal stands out even better. Despite some
love at modern rock and MTV, “Sunday
Shining” never got all the attention it
deserved. Maybe this one will do it.—FA

JEFFREY GAINES In Your Eyes (5:00)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not fisted

Artemis 67 (CD promo)

Throughout the 19905, singer/guitarist/
songwriter Jeffrey Gaines made quite a
name for himself among eritics via his
honest lyries and passionate live perform-
ances. Widespread appeal has taken a lit-
tle longer, but Gaines is almost there with
this live cover of Peter Gabriels 1986
hit—still a radio perennial itself. This ver-
sion comes from a live appearance on
Philadelphia noncommercial triple-A
WXPN, which has been spinning the
track since, and the buzz has spread to hot
ACsin New York, Boston, and San Fran-
cisco. (Gaines takes the song in a new
direction in this "92 performance, featur-
ing only the singer and his strumming.
Standing in contrast to Gabriel's polished
recording, the simplicity of the production
is far overshadowed by Gaines’ emotional
performance. Also included is a studio
recording from Gaines’ new album, /-
ways Be, released April 10, on which his
voice even sounds like Gabriel's at times.
Judging by the regional successes, this
single should be the one to make national
noise for Gaines.—EA

DANCE

BRICE Close Your Eyes (no timing listed)
PRODUCER: Ford

WRITER: not listed

PUBLISHER: Whooping Crane Music nc.. BMI
Streetheat 082 (CD single)

It's been a year since Miami native Brice
first broke onto the scene with a cover of
the Bronski Beat dance classic *Small-
town Boy.” a fitting debut song for a guy
with such ultra-high pipes, easily nailing
the high notex as well as Jimmy Somer-
ville did some 156 yvears earlier. This time
around, Brice goes for the electro-free-
style/trip-hop vibe, achieving a remark-
ably similar sound to Sonique’s hits of last
year. Vocals are pleasant and airy. fitting
together with the upbeat syncopation.
The a cappella version is a cool bonus,
though it backfires—without the mask of
instrumentation, the background vocals

WILLA FORD {'Wanna Be Bad (3.04)

PRODUCERS: Brian & Josh

WRITERS: W. Ford, KNS

PUBLISHER: nat listed

Atlantic 300471 (CD promo)

Long before this debut song was even
burned to CD, Amanda Williford (aka
Willa Ford) had amassed a maelstrom of
publicity in teen circles—and nearly all of
it was negative. The 20-year-old is the for-
mer girlfriend of Backstreet Boy Nick
Carter, which apparently inspired enough
venom among his fans to foster some four
dozen anti-Willa Web sites and enough
hatetul banter on IMs nationwide to make
Hanson look popular. But who could buy
such publicity? Her first single, “1 Wanna

NEW & NOTEWORTH

Y

Be Bad,” is Britney Spears-like (lance/pop
to the core, with a cutesy sing-along cho-
rus and a faux-naughty lyric proclaiming
that she’s “losing all my cool/I'm about to
break the rules/l wanna be bad.” Swrpris-
ingly, Ford's co-writer for this song is
rough-and-tough KNS, who has worked
with Big Pun, Lord Tariq, and Peter
Gunz. Elsewhere on her Willa Was Here
album, due in mid-July, Ford is teamed
with such names as Desmond Child, Tim
Kelley (Destiny’s Child, Sisqé), and Andy
Marvel (Vitamin C, Celine Dion), showing
that Atlantic has put the bucks behind the
launch of its hopeful teen princess. In-
triguing story, less compelling song, but
this will be one to watch.—CT

are painfully off pitch at times. The
warped-record, in-and-out-of-tune effect
works for a sample in Daft Punk’s “*One
More Time,” but in this age of Pro Tools.
vou don't hear this kind of thing anymore.
and that's generally a good thing. Various
remixes augment the cut.—EA

THUNDERPUSS FEATURING LATANZA WATERS
Stand Up (3:57)

PRODUCERS: Thunderpuss

WRITERS: D. Bullock, L. Waters, V. Michell, K. Nance,
A. Barnell

PUBLISHER: Ghetto Thinking Music, ASCAP
REMIXERS: Thunderpuss, E-Smoove

Tommy Boy Silver Label 2221 (CD promo)

With January's “Papa’s Got a Brand New
Pigbag.” Thunderpuss—Chris Cox and
Barry Harris—joined the cadre of re-
mixers who produce their own records, a
group ranging from Frankie Knuclkles to
Peter Rauhofer, For the second single,
“Stand Up.” Cox and Harris re-create the
1996 Love Tribe club smash from Latanza
Waters™ a cappella rendition. Aside from
the fine vocals, which have been time-com-
pressed but otherwise left alone, Thunder-
puss has essentially created a new track
from the ground up with its signature
edgy sound; the duo even adds an extend-
ed piano golo on the dub. The original Love
Tribe version was based on a sample from
the 1979 Machine dance classic “There but
for the Grace of God Go L. vet it kept its
sound contemporary. So it’s only appropri-
ate that E-Smoove's mix goes in the oppo-
site direction from Thunderpuss’, adding
an authentic-sounding and alluring disco
sound to the track.—EA

SLAM VERSUS U.NK.L.E. Narco Tourists

(no timing listed)

PRODUCER: not listed

WRITER. not listed

PUBLISHER: not hsted

Soma 100 (CD promo)

Scottizh indie label Soma celebrates its
100th release with “Narco Tourists,” a
collaboration yielded from the teaming
of U.K. production squads Slam and
U.N.K.L.E. “Tourists"” builds an entire
instrumental track around a simple
melody, throwing in some flanging guitar
and continually building the melody until
it hits the breakdown. The cut can get a
little repetitive, o it's fortunate that
each camp contributes a remix of its own,
giving some variety to round off the sin-
gle. Slam picks up the pace, losing most
traces of the original song in the upbeat
electronica. With its own darker remix,
U.N.K.L.E. throws back to the act’s trip-
hop roots, dropping the tempo and
adding an industrial feel. The dynamic
track cuts from one phase to the next.
switching drum beats and adding vocal
clips and other percussive sounds to give
a grittier, harder flavor to the song.—EA

THA LIKS The Best U Can (3:39)

PRODUCERS: the Neptunes

WRITER: not listed

PUBLISHER: not hsted

Loud 4488 (CD promo)

Although the name may have changed, the
taste remains the same for Tha Liks, for-
merly Tha Alkoholiks. Team members
Tash, E-Swift, and .J-Ro have been highly
regarded on the West Coast rap scene for
vears, with such classic sets in their reper-
toire as 21 & Overand Coast I Coast, but
they have yet to achieve much commercial
success, Their career could take a decisive-
ly upward turn with their fourth effort,
X.0. Experience, which features “The Best
U Can’ as its lead single. The trio has
teamed with producers du jour the Nep-
tunes, and the combination of the trio’s
laid-back style and the Neptunes' other-
worldly production makes for an appealing
confection. It seems that this production
team has the Midas touch these days—and
they certainly seem to have their hands
everywhere. That extra push may prove
to be just what Tha Liks need to finally get
the attention they deserve at radio—RH
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After Four Years, Tha Liks Return

New Loud Project Lets Fans ‘Experience’ Rappers’ Latest Sounds

BY MARCI KENON

NEW YORK—Tha Alkaholiks may
have changed their name but not
their game. Now going officially by
their nickname Tha Liks, the veter-
an Los Angeles rappers have lost
none of their spirit, as evidenced by
their fourth album, X.0. Experience.
The Loud/Columbia release arrives
in stores June 26.

When some people assumed Tha
Liks literally took their original name
to heart, the rappers began realizing
the moniker was costing them valu-
able opportunities. “We were on tour
with De La Soul and A Tribe Called
Quest,” recalls member J-Ro (aka
James Robinson), who, along with E-
Switt (aka Eric Brooks) and Tash (aka
Rico Smith), form the threesome.
“And we couldn’t do a few shows that
were in the Bible Belt.”

Tash adds, “There were also a cou-
ple of instances when we were called
to do Soul Train and the Sinbad show
[Vibe]. But national television wasn’t
messing with the name tha Alkaho-
liks. It held us back and popularized
us at the same time.”

THA LIKS

FFans have been waiting four years
for a new Liks album. Beyond
Loud/Columbia’s 1999 release of Rap
Life—a solo effort by Tash—the
group’s last studio album was 1997s
Lilowidation on Loud/RCA. Charac-
terized by boundless energy and
catchy hooks—“We leave the serious
stuff for other people to rap about,”
notes E-Swift—the 14-track X.0.
FExperience has something for every-
one. There’s the Queen-like, operatic
hook of “My Dear,” which the trio jok-
ingly deseribes as the album’s only love
song. Rock-guitar licks color “Me N’
Ro,” one of several tracks produced by
E-Swift, whose other notuable contri-

Delilah Harris Sings Own Tune
On PaperNotes Records Debut

BY TOlI MOORE

LOS ANGELES—Singer Delilah
Harris reached back to her childhood
while recording her debut PaperNotes
Records album, Bigheaded Girl.

“When [ was young, people used to
say, ‘Hey, you big-headed girl, come
here,’ and I came,” Harris says, laugh-
ing about the teasing she endured
because of a big forehead. “L didn’t even
know my name was Delilah until I was
about 7 years old.”

The May 22 release features 13 life-
reflecting tunes laced with Harris’ poet-
ic vocals, blended with spicy but funky
keyboard, bass, and guitar sounds. Lead
single “Do What You Gotta Do!”is being
released May 7. Both the single and
album will be available via ednow.com,
cdbaby.com, and amazon.com.

“I won't sing it it I didn’t write it,”
says Harris, who has been compared
to such neo-soul practitioners as
Erykah Badu, Angie Stone, and Jill
Scott. “I write songs that combine
Southern soul, jazz, and blues. I didn’t
actively seek out a style to be like
someone else.”

Harris was born and raised in
Leesville, La. While in college, she
worked at Baton Rouge record store
Paradise Records. One night, she was
given tickets for a Digable Planets
concert, where she met Planets mem-
ber Ladybug. “That was the night
that started me on this whole ride,”
she says. “Ladybug ended up flying
me to New York to work with her
production company.”

After Harris relocated to New York
in September 1995, the collaboration
fizzled, although something positive re-

sulted from it: A waitressing Harris
eventually met Funknstuft production
crew members Steve Williams, John
Adams, and Pat Smyth, who co-pro-
duced her debut and have collectively
worked with such acts as Sade, Will
Downing, and De La Soul. Together,
the quartet created Long Island, New
York-based indie label PaperNotes.

“After working with a variety of
artists, we've been able to see the plus-
es and minuses of
major record com-
panies and the mis-
takes they make,”
Williams  says.
“We’ve formed
what we call a
lifestyle market for
those who are 18-
25 and 2540 years
old. These targeted
markets include coffeehouse crowds,
college students, and Bohemian-type
party crowds. Our marketing plans for
Delilah include a promotional and per-
forming tour, music videos, and adver-
tising in major fashion and urban mag-
azines and on college radio.”

Jay Wright, GM/PD for Hampton
University’'s WHOV in Hampton, Va,,
describes the single as “radio-friendly
with a midtempo groove and catchy
hook.” Juan Tovar, owner of Chicago’s
World Records, notes, “It’s refreshing
to hear real music being made aguin by
artists who doit from their hearts. And
Delilah is one of those wtists.”

Managed and booked by T. Law-
rence of Ghetto Drum Management,
Hartis is published through Excel-
lantrik Music (SESAC).

HARRIS

butions include “Promote Violins” and
“Bubbling,” the latter of which fea-
tures King Tee, a member of Tha Liks-
affiliated group Likwit Crew. Busta
Rhymes lights up the DJ Serateh-pro-
duced “Bullyfoot,” while fellow pro-
ducer Rockwilder brings the funk on
“Sickness” and “Run Wild.”

But, more important, 1« new ingre-
dient has been added: singing. “This
is the first time we’ve ever had
singing,” says I£-Swift (who pub-
lishes his songs through E-Swift
Musice, BMI; Tash and J-Ro are also

Making The Rounds. Motown quartet Profyle —whose latest single is
“Damn” —recently paid a visit to KKBT Los Angeles, where comedian/actor
Steve Harvey hosts the morning show. Pictured, from left, are Universal
urban promotion manager Big Paul Tui'vai, Profyle’s L Jai and Hershey, Har-
vey, Profyle’s Baby Boy and Face, and Motown urban promotion manager
Philipp Embuido.
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(Continued on page 26)

ATLAI\'TA—BOUND: ASCAP’s annual Rhythm &
Soul Music Awards travels to Atlanta this year. The
14th annual ceremony honoring the organization’s top
songwriters and publishers takes place June 7 at the
Hyatt Regency Hotel.

The move south is the first time ASCAP has staged the
show outside its New York base. Asked whether rotat-
ing locales will become standar« operating procedure,
ASCATP’s VP of creative affairs Jeanie Weems says, “I'm
hoping we’'ll be able to rotate the show. Tt's worked well in
New York. But we have so many members in other
regions like Atlanta and Los Angeles who also support us
in a major way. Members asked us lust year about doing
something like this, and it makes a lot of sense.”

BPA UPDATE: The lat-
est chapter in the Black
Promoters Assn.’s (BPA)
nearly three-year, $700-
million lawsuit against
major booking agencies
and concert promoters
finds the organization
seeking to take its griev-
ances to the United

The Rhythm
The Rap
and The

Blues

Nations World Confer-
ence Against Racism
(UNWCAR). A national
preparatory meeting is slated for May 5 at Atlanta’s
Renaissance Hotel in advance of the UNWCAR in
Durban, South Africa, Aug. 31 to Sept. 7. For more
info, call 877-677-7625.

Earlier this vear, one defendant—the Agency for the
Performing Arts—came to an undisclosed settlement
with the BPA (Billhoard, March 10). But songwriter/pub-
lisher/manager and BPA consultant Wayne Garfield
says the next step is enlisting the support of major black
artists. “To this point, not one black recording artist has
taken a firm stand on this issue,” he says. “We need their
support and that of others in the industry.”

INDUSTRY BRIEFS: MCA artist Patti LaBelle is now
a Direct Management client . .. Earth, Wind & Fire is
shooting a commercial for Coca-Cola’'s Dasani water. It’s
part of a national TV campaign directed by Paul Hunter.
The group is still in the studio recording its previously
announced new album. There’s no officiul release date
yet. The group was signed to Wyclef Jean's Columbia
imprint before Jean segued to J Records. In the mean-
time, the group is preparing for a tour and the summer
release of a career-retrospective documentary produced
and directed by Stephanie Bennett of Delilah Films. It
will be distributed by Eagle Vision (distributors of the

by Gail Matchell

- Rhythm & Soul Awards Move To Atianta:
Three-Year Lawsuit Goes To United Nations

Up in Smoke DVD). Jean, incidentally, has signed a year-
long marketing agreemen