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COMING TO AMERIGA: GAN BRITISH MUSIC REGAIN LOST TURF?

Small [abels Gultivate The Hits

BY MELINDA NEWMAN
and GORIDON MASSON

While miny U.K. acts are still struggling to make a
dent on the U.S. charts, a number are experiencing
gains via d=als with smaller, left-of-center labels, for
which success isn’t
measured only in
increments of gold
and platinum.

These record
companies—in-
cluding Astral-
werks, Beggars
Banquet, Nett-
werk, V2, and ATO
—travel on the industry’s back streets, often taking a
more scenic route to success than the corporate super-
highway. And among the acts enjoying the view are
David Gray Coldplay, Doves, and Badly Drawn Boy.

(Continned on page 82) |

Geremony Lights A New Fire
Under Gountry Performers

WADSWORTH

BADLY DRAWN BOY

Chicks, and newcomers Jamie O’Neal and Keith Urban are
The Dixie Chicks won entertainer of the year as well as vocal
tour, the trio is taking time off in Texas, but
things are still happening for us.”
WOMACK D. Sanders, was named both song and sin-
who contribute vocals.

BY DEBORAH EVANS PRICE
among those who picked up trophies at the 36th annual Acad-
. -"‘"'1!“ group and video of the year for their “Goodbye
{ ™ ’; Chick Martie Seidel was on hand to pick up the
Womack’s multi-format hit “I Hope You
gle record of the year. It also won vocal
“When a song really connects with so many people, it’s because

LOS ANGELES—Lee Ann Womack, Toby Keith, Dixie
emy of Country Music Awards.

Earl” clip. After last year’s top-grossing “Fly”

trophies. Seidel says of winning, “It’s nice that

i ‘ﬂ Dance,” penned by Tia Sillers and Mark

event for Womack and MCA labelmates Sons of the Desert,

(Continued on page 12)

BY PAUL SEXTON
LONDON—A select cadre of U.K.
acts is smoothing the Atlantic
crossing, and it is not only drawn
from the eool modern rock infantry.
British pop, too, wants
to prove that it can fight
and win on the U.S.
battleground.

By most accounts,
| the two leading U.K
boy/girl bands are S
Club 7 and Steps, !
signed to Polydor and STEPS
Jive, respectively. Poly-
dor estimates that its act has sold
9 million units worldwide, divided
equally between albums and sin-
gles, while Jive puts Steps’ global
sales at 11 million, some 6 million

U.K. Popsters Have To Speak New Language

of them singles. Yet both groups
have been able to assume nothing
when it comes to translating their
success to the equally pop-saturat-

ed U.S. market.

issue’s Billboard Hot 100.

A study of the acts’
American case histories
reveals some clues about
the initial resistance to
both, shedding light on
the market’s current atti- |
tude toward modern

.+ British pop and on S Club
7’s recent breakthrough GRAY
with the A&M/Inter-

scope single “Never Had a Dream

Come True,” which is at No. 10 on this

When Billboard spoke to some two
(Continned on page 85) |

RIAA, NARM Promise
Advisory-Label Action

BY BILL HOLLAND

WASHINGTON, D.C.—The Recording Industry Assn.
of America (RIAA) and the National Assn. of Recording
Merchandisers (NARM) have pledged to make parental
advisory labels more consistently visible. But federal
lawmakers, children’s health profession-
. als, and officials at the Federal Trade
£k, Commission (FTC) say these efforts

i The RIAA and NARM announced
May 3 that a task force will be formed

¥ to ensure that the RIA A's parental advi-
sory label will be clearly displayed and vis-
ible both in print ads and on online retail sites.

The announcement is in response to heavy criticism of the
industry in an FTC study released last November on mar-
(Continued on page 14)
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Touring Acts Gan Reap Rewards

BY RAY WADDELL
A group of up-and-coming British acts are making
inroads in the U.S. touring market, thanks to ongoing com-
mitments of time in America. Coldplay, David Gray, Dido,
Beth Orton, and Badly Drawn Boy are among those start-
ing down a road
previously traveled
with much success
by such hard-tour-
ing titans as the
Rolling Stones,
Pink Floyd, Led
Zeppelin, Elton
John, Erie Clapton,
and the Who—acts
that rank among the top U.S. concert draws of all time.
“There is a real commitment by these acts to be over
here more frequently,” says agent Marty Diamond of New
York-bhased Little Big Man, the agency for such acts as
(Continued on page 89)

DIAMOND

BMG May Deny Share Df
Damages To Some Artists

BY BILL HOLLAND
WASHINGTON, D.C.—Artists’ representatives are upset
over a statement made by BMG concerning the millions of

dollars the company was awarded in last year’s MP3.com
lawsuit settlement.

A BMG spokesman told Billboard May 9 that the company
stood by a statement indicating it would not
share this bounty with infringed-upon BMG NEWS
artists unless they have contract stipulations AMNALYSIS
requiring the label to split settlements.

According to industry professionals
familiar with artists’ contracts, as many as 20%-30% of record
contracts lack such a provision.

BMG, EMI, Warner Music, and Sony Music all settled with
MP3.com last year before the lawsuit went to trial. Under
the terms of the settlements, damages were not disclosed.
Yet, according to sources close to the suit, damages—set by
the court at $25,000 per infringement—totaled an estimated
$20 million per label.

(Continued on page 14)
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Michael Franti & Spearhead’s “Stay Human’

Of all the sins against humanity, surely the greatest is silence. If one
claims to believe in human rights, then one cannot escape the lone-
some, fundamental accountability in fostering those rights. In the end,
each of us must find the courage to be the last good person.

“What makes popular music important is that it can reach into peo-
ple on an emotional level and bring out feelings that don't always have
a chance to breathe and exist in the real world,” says Michael Franti
leader of seminal hip-hop/soul act Spearhead. The group’s Stay
Human (Six Degrees/Ryko Distribution, due May 15) is a landmark
listening experience likely to be deemed one of the best releases of
2001—if not the entire uncertain decade looming before us.

A spellbinding alloy of the artistic tenderness and topical intensity
that made Spearhead’s earlier records (Honee, 1994, and Chocolate Supa
Highway, 1997, both on Capitol) indispensable doses of slammin’ street
science, Stay Huwman opens with the chiming acoustic guitar of “Oh My
Godl,” a bold ballad of lament and discontent unlike any-

Prior personal favorites of a similarly ambitious class include the Last
Poets’ This Is Madness, Van Morrison's Astral Weeks, Marvin Gaye's
What'’s Going On, Bob Marley & the Wailers” Exodis, and the Fugees’
The Score. For his part, Franti says his own inspiration was Orson
Welles” 1938 radio adaptation of an H.G. Wells science-fiction novel, the
broadeast that sparked a nationwide upheaval when much of the home
audience mistook the staged event for a genuine news report.

“My goal was to make it come offlike Warrof the Worlds,” Franti says,
“where you're listening to what's being unveiled and pretty soon you're
so wrapped up in a horrific thing taking place, you don't even realize how
you got there. I wanted the songs to go from obvious anger and sorrow
to also being uplifting and hopeful—if I wrote every song about the death
penalty, it would be overbearing. And I wanted people who had thoughts
other than I did about the death penalty to be able to listen to the songs,
enjoy the music, and be drawn into hearing a differing opinion.”

Highlights the composer himself cites on Stay

thing currently aimed at the scruples of mainstream
America: “Still believing the system is workin’/While
half my people are still outta workin/Anonymous notes
left in the pockets and coats/Of judges and juries from
"Frisco to Jersey/Threats and protests, politicians’ mob
debts/Trumped-up charges and phony arrests/Stage a
lethal injection, the night before the election/Cause he
got donations from the prison guards’ union.”

In a richly magnetic voice, sometimes lulling in its
charm, sometimes electrifying in its sudden snarls, Fran-
ti embodies the credible sound of Everycitizen, the striv-
ing but sincerely perplexed average cat who never gets
invited to the Big Party but always winds up footing its
appalling bill. As the lovely but disturbing “Oh My God”
fades, erisp back-announcing from a DJ is heard, and the
listener is lured into what proves to be the programming
evening of a listener-sponsored community radio station.

The mellow but purposeful repartee of male and

TO MY EARS

by Timothy White

Human are the fiery first single, “Rock the Nation,” in
which Franti frets unforgettably about ‘livin’ in a mean
time and aggressive time,” plus the affecting “We Don't
Mind,” “Every Single Soul,” and the eloquent conclud-
ing cut, “Skin on the Drum.” Having lived with this
album for six months, this critic can't find a weak link
in the set, but the title track, “Do Ya Love,” the old-
school R&B-styled “Soulshine,” and the edgy, impres-
sionistic “Speaking of Tongues”™ and “Listener Sup-
ported” also seep into the senses like psychic ink.
Outstanding in its musical support are the Spearhead
band (guitarist Dave Shul, bassist/keyboardist/horn play-
er Carl Young, drummer Roberto Quintana). The proj-
ect also features special contributors like vocalists Mary
Harris and Zap Mama'’s Marie Daulne, as well as former
Black Panther Kiilu Nyasha (who portrays Sister Fati-
mza) and actor Woody Harrelson (Gov. Franklin Shane).
“It was all ad-libbed!” says Franti of the tight cdramatic

fllus: Mark Summers

female DJ duo Brother Soulshine and the Nubian
Poetess flows along as they host another session of Stay
Human Radio (“What the others won't say, and what the others won’t
play™), but this night’s proceedings coincide with gravely ominous local
matters. The pro-death-penalty governor of the state from which the
Stay Human station beams its signal is facing a tough re-election race,
and this official has scheduled the execution of a female activist named
Sister Fatima on the eve of Election Day. Widely deemed to be wrong-
fully convicted, Fatima is among the between-song phone guests on
Soulshine and the Poetess’ popular musie and call-in show, along with
the governor and several regular listeners.

Without giving away the climax of the subplot ingeniously inter-
woven through the station playlist that makes up the 13-track Stay
Huwiman, Franti has created a thoughtful, pathfinding aural experi-
ence that ranks with some of the best musical calls to conscience and
arms of the past 30 years. As one who dislikes soundtrack albums
that incorporate film dialogue as well as records that salt their
sequencing with between-cut-commentary (whether it be the sensu-
al banter on Janet releases or the sometimes shrill braggadocio on
many a rap collection), this columnist urges the merest measure of
patience on the part of those first encountering Stay Human. Indeed,
fellow Billboard fans were struck by how soon one gets absorbed by
the unique construction of this album, not to mention the music’s
unshakable grip once each melody gets ahold of one’s frontal lobe.

interludes. “And they all did great jobs. As for the differ-
ent callers, I had people just call my studio and picked the
best ones. In each case, | just said, “Here's the story, the context.”

Born April 21, 1966, in Oakland, Calif., Franti is the adopted son of
Charles and Carole (maiden name Wisti) Franti, a white couple. Franti's
birth parents, whom he met when he was 23, are Tom Hopkins, a black
man, and Mary Rodrick, who is white. Michael learned the reason his
natural parents gave him up was because of their fears regarding racism
on his mother’s side of the family. These insights have ever since spurred
Franti, who formerly led pioneering acts the Beatnigs and Disposable
Heroes of Hiphoprisy, “to fight for people who don't have a voice.” In this
case, the unsung underdogs are the often falsely accused inmates on
America’s death rows, the (usually African-American) fodder of capital
punishment in a world where corporate prison construetion and man-
agement of such institutions is a lucrative multinational business, while
such measures as the death penalty have been shown in multiple stud-
ies to be the more costly and least effective method of deterrence.

Franti says he feels Stay Hiuman and his other records are “con-
seious music for the masses,” adding that when he attended Wood-
stock 99, “It made me realize that music in itself is not a beautiful
thing. It’s a decision made by the artist to either inspire a vision like
Santana, or just go for the lowest common denominator and try to
sell as many records as possible. Is our end goal to become adrenal-
ized by conflict or to improve the lives of people around us?”

Distribution Director: Edward Skiba

Billing: Maria Fuiz
Credit: Shawn Norton

W BILLBOARD OFFICES:
New York

770 Broadway

N.Y., NY 100C3
646-654-4401)

edit fax 646-654-4681
advertising fax 64¢-654-4799

Los Angeles

5055 Wilshire Blvd.
Los Angeles, CA 90036
323-525-2300

fax 323-525-23394/2395

international: 740-382-3

646-654-5548, rvilson@|

: Barbara Grieninger

Assistant to the Publisher: Sylvia Sirin
PRESIDENT & PUBLISHER: HOWARD LANDER

Washington, D.C. London
1700 K St., N.W., Endeavour House
Suite 306 189 Shaftesbury Avenue

Wash., D.C. 20006
202-833-8692
fax 202-833-8672

London WC2H 8TJ
+44 (0)20 7 420-6003
fax: +44 (0)20 7 4206014

Nashville

49 Music Square W.
Nashville, TN 37203
615-321-4290

fax 615-320-0454

To Subscribe czll USA: 800-745-8922, Europe: +44 (0) 1858435326

322

W BILLBOARD.COM: http://www.billboard.com

billboard.com

> —

o
Billboard Music Group

PRESIDENT: Howard Lander
Vice Presidents: Howard Appelbaum, Marie
Gombert, Irwin Kornfeld, Karen Oertley,
Ken Schlager, Joellen Sommer, Adam White
Director of Research: Michael Ellis

NOT BUYING THE SINGLES SCENE

We at Top Hits would like to thank
Michael Ellis for his commentary (“How To
Revive The Singles Market,” Billboard, April
14). It was right on target. An additional
means to persuade the labels to support sin-
gles would be a Billboard move toward giv-
ing sales more weight in the charts. As the
singles charts now exist, they seem merely
another reflection of radio play.

Top Hits’ rackjobbing services supply more
than 10,000 nontraditional musie retailers with
both singles and full-length albums. Qur cus-
tomers sell singles for full price and have found
that consumer demand is strong when good
product is made available. It's time for label
heads to believe in their product. Singles will
expand the consumer base. Full-length albums
alone will not do that. The labels cite falling sin-
gles sales, when in fact they have fallen

because they are not available. Our retailers

tell us that customers are searching the sin-

gles displays and leaving without making a

purchase. They are not going to a record store

to buy an album—they are simply buying

nothing. We thank you for your insights and
hope your words were read and understood.

Carl Rosenbaum, CEO

Top Hits

Scottsdale, Ariz.

TALKIN’ BOUT A DEVOLUTION

Alleluia! Finally, someone has taken a
stand to pronounce that the future of the
music industry is not to be found solely in new
technologies (“Deciphering Music’s Digital
Devolution,” Music to My Ears, April 28).
Rather than the Grail-like quest many have
embarked on over the last five years, all of us
who make a living in this business would be

well-served to get back to basics and realize
it is new music and artistic ideas that are the
best antidote to hundreds of non-music enter-
tainment options consumers see every day.
As most new companies founded to tap the
“gold rush” thought to exist in digital down-
loads go belly up, the players best positioned
to partner with musicians and record compa-
nies in expanding our music market will be for-
ward-looking brick-and-mortar retailers and
the few communications and Internet sur-
vivors. AT&T, AOL, and other firms of their
size and stature bring the basice bulk and cus-
tomer base to support profitable music deliv-
ery as one of a suite of entertainment services
with movies, gaming, education, ete. Thanks
for offering a realistic, sobering point of view.
Keith Hatschek, president
Keith Hatschek & Associates
San Francisco

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Letters should be submitted to the Letters Editor. Billboard, 770 Broadway, New York, N.Y. 10003.
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Top OF Tue News

8 The Assn. for Independent
Music is confemplating an
alliance with another frade show
in the face of steeply declining
attendance at its annual
convention.

Arnists & Music

8 Executive Turntable: Andrew

Columbia Records.

39 Words & Deeds: KRS-One's
Temple of Hip-Hop launches Inter-
national Conference for Peace.

43 Dance: Sandy Rivera
receives recognition via the soul-
ful “Finally.”

46 Country: Lee Roy Pamnell

gets personal on his Vanguard
debut, Tell the Truth.

51 Higher Ground: Spring
Hill's Scoft Krippayne returns
with “What Breaks Your Heart,”
the lead single from his
sophomore effort.

851 In the Spirit: Mark Ballard's
Marxan Records makes its mark
on gospe! with the Christianaires’

52 Classical/Keeping Score:
German violinist Thomas Zehet-
mair signs on fo ECM’s “New

53 Jazz/Blue Notes: Terence
Blanchard revisits the songs of
Jimmy McHugh on Sony Classi-
cal's Let’s Get Lost.

54 Pro Audio: Triathlon docu-
mentary allows composer Pefer
Buffett fo create the first sound-
track written specifically for the
DVD Audio format.

56 Songwriters & Publishers:
LicenseMusic.com offers
alternatives for nontraditional
MUSIC Users.

57 Latin Notas: Crescent Moon

executives map moves o secure
the label’s international presence.
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INTERNATIONAL

61 Australian retailer Sanity
looks to expand into the Asian
marketplace.

62 Hits of the World:
Survivor, the latest from Des-
tiny’s Child, fops six internation-
al album charts.

63 Global Music Puise: Ire-
land’s Relish makes an impact on
its home country’s chart with its
debut, Wildflowers.

MiIRCHANTS & MARKETING
66 Dusly Groove America
moves offline to open a bricks-
and-mortar complement fo its
E-tail store.

68 Retail Track: Former Abbey
Road Distributors owner Bruce
Ogilvie acquires Super Discount
CDs & DVD.

69 Child’s Play: The Moss
Brothers team with former Met-
allica bassist Jason Newsted on
Electrification.

70 Declarations of Indepen-
dents: Bayside Enfertainment Dis-
tribution announces unexpected
layoffs in its sales department.
71 Sites + Sounds: Distribufors
of peer-to-peer software Aimster
fry to ward off the Recording
Industry Assn. of America.

72 Home Video: California’s
power crisis could affect the
stafe’s DVD replication business.

PROGRAMMING

78 Clear Channel aftempts to
build better relationships with

labels by developing new busi-
ness strafegies.

80 The Modern Age: Sum 41's
Deryck Whibley talks about the
youth-inspired lyrics of “Fat Lip.”
81 Music Video: CMT plans
new longform programming.

FEATURES
75 Classifieds

77 Update/Goodworks: Epic
Records, VH1, and Tommy
Hilfiger team for a charity
concert and CD to benefit the
Nancy Davis Foundation for
Multiple Sclerosis.

85 Hot 100 Spotlight: Janet
maintains her position afop The
Billboard Hot 100 for the sixth
straight week with “All for You.”
88 Between the Bullets: Des-
tiny’s Child quadruples its former
biggest-week fally with the debut
of Survivor,

89 Billboard.com: What's
online this week.

90 Market Watch

90 Chart Beat: Affer the dust
has cleared on their chart show-
down, Janet and Destiny’s Child
can claim one vicfory each

90 Homefront: Bi/lboard
prepares for the eighth annual
Dance Music Summit.
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The label is a joint venture with
RCA Label Group (RLG), which has
the right of first refusal on all Bandit
projects. “Joint ventures are fairly rare
in country music,” Shriver says, “and 1
think it gives us «a slight edge over a
straight-ahead independent in this
changing world of consolidation” (Bill-
boardBulletin, May 8).

The first Bandit release will be a
new George Jones album, produced
by Emory Gordy Jr. The lead single
is due in July and will be promoted
and marketed by the staff of RLG

label BNA Records.

Shriver says Jones himself came up
with a slogan to fit Bandit’s name: “We're
going to steal back country musie.”

On the production side, Nadler says
she and Shriver are working with Bill
Curtis of the A&E TV
network to develop a
series pilot based on
Nadler’s book, Good
Girls Gone Bad, about
women who commit
white-collar crimes.
They are also devel-
oping concepts for
environmental spe-
cials, as well as music specials shot in
high-definition TV.

Shriver and Nadler unexpectedly
resigned from Asylum earlier this
year and announced plans to launch an

SHRIVER

independent label. They took former
Asylum artist Jones with them and
are also expected to sign former Asy-
lum acts Jamie O’Hara, Macky Hoop-
er, and Chad Austin to Bandit, as well
as hire former Asylum promotion VP
Stan Byrd and regional promoter Lee
Durham. Among Shriver and Nadler’s
biggest successes at Asylum was help-
ing stage Jones’ comeback with his
Cold Hard Truth album.

At the time of her resignation,
Shriver told Billboard she wanted to
launch “the best boutique label in
country music that has really credible
music but that is also successful.”

Now Shriver says, “After having
three or four months off, it feels
great to be back in the game. It will
be the first time we're well-rested, so
people better be careful.”
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a0n By Four In Gourt Over Name

Billboard Latin Award Winners Dispute With Ex-Managers

BY LEILA COBO

MIAMI—The future of award-win-
ning vocal quartet Son by Four—
winners of seven Billboard Latin
Music awards (Billboard, April
2T)—lies in limbo following a spate
of legal actions concerning owner-
ship of the group’s name.

In the latest court procedure, three
group members—Pedro Quiles and
brothers Carlos Javier Montes and
Jorge Montes—filed a counterclaim
May 7 in the U.S. District Court in
Puerto Rico against former managers
Roberto Sueiro and José Vallenilla,
alleging breach of contract and fraud
and requesting a $3 million judgment.

The filing also contained a response
to a complaint presented in the same
court March 9 by RJO, the corporation
Son by Four signed with. RJO’s mem-
bers include Sueiro and Vallenilla as
well as songwriter Omar Alfanno, who
“discovered” the group and came up
with the name Son by Four with his
wife, Carmen. At the crux of RJO’s
complaint, filed by Sueiro, is ownership
of the name Son by Four.

Members of the quartet registered
the name in the U.S. Trademark Office
last December, but, according to
Sueiro’s complaint, RJO had already
registered the name in Puerto Rico’s
trademark office. “My position is they
used fraud and deceit in registering
the brand in the U.S.,” Sueiro says.
“We own the Son by Four name and

concept. [Quiles and the Montes broth-
ers] can do whatever they like with
their individual careers. But they can't
conduct business as Son by Four.”

Alfredo Castellanos, legal counsel for
the Montes brothers and Quiles, dis-
agrees. “This is not a Menudo situation,
where someone came up with a concept
and you employ kids to come and play
for your concept. They were a group
before this happened. All they did was
sign a management deal and a record-
ing deal. And since when are the man-
agers the owners of your career?”

Beyond the name issue—which
could be settled at a hearing scheduled
for June 8—lies the larger question of
whether Son by Four’s members will
remain together. “As far as I'm con-
cerned, Son by Fouris no longer [made
up of the same members],” says
Sueiro. “[The Montes brothers and
Quiles] are not part of the group. We're
about to finalize an agreement with
Angel Lopez.”

It’s been rumored for months that
Ldpez, the group’s lead singer, wants to
branch out on his own. Lépez's manag-
er couldn't be reached for comment. But
Rafo Muniz, who has recently begun to
handle Quiles and the Montes brothers,
says he'll stick with his boys, no matter
the outcome. *“These are talented kids,”
says Muniz, a well-known TV produc-
er who also handles Olga Tafion. *“They
write great songs. The one thing you
can't substitute is talent.”

directed, and shot in France.

Van Peebles’ French Connection. Legendary recording artist, author, play-
wright, and filmmaker Melvin Van Peebles was awarded the Chevalier in the
Legion D’Honneur, France’s highest honor, April 24 at a ceremony at Gramer-
cy House in New York. Conferred upon Van Peebles, right, by the Hon.
Richard Duqué, left, the consul general of the Republic of France in New
York, the distinguished order was originally created by Napoleon | in 1802 as
a reward for service in the military, the arts, or public life. Best known for his
pioneering 1968 A&M album Brer Soul, a forerunner of modern rap and hip-
hop (Music to My Ears, Billboard, July 11, 1992), as well as his groundbreak-
ing 1971 independent film Sweet Sweetback’s Baadasssss Song, Van Pee-
bles is a native of Chicago whose career first blossomed during his nearly
10-year residence in France as a working journalist, novelist, and filmmaker.
He made his feature film debut in 1968 with La Permission: The Story of a 3-
Day Pass (just rereleased along with Sweetback by Xenon Pictures Home
Video), which was produced on a grant from the French government and
won the Critics’ Choice Award at the 1967 San Francisco Film Festival. As a
result, Pass became the first major film by a black director to be released in
the U.S. Van Peebles’ subsequent works include the acclaimed Broadway
musicals Ain’t Supposed to Die a Natural Death and Don't Play Us Cheap;
numerous TV specials, including the drama Sophisticated Gents and the
Emmy Award-winning anti-censorship documentary The Day They Came to
Arrest the Book; and his highly praised 1995 album Ghetto Gothic, just reis-
sued by Shodown Records. Guests at the Legion D’Honneur event included
actors Ossie Davis and Avery Brooks, author and jazz critic Stanley Crouch,
and comedian Nipsy Russell. At the invitation of Van Peebles and the French
government, Billboard editor in chief Timothy White spoke at the ceremony
regarding the impact of the artist’s work in music, film, TV, theater, and litera-
ture. Van Peebles is currently completing A Bellyful, a new film he wrote,

Ghetto Youths Label Inks Motown Deal

BY GAIL MITCHELL

LOS ANGELES—On the heels of
the 20th anniversary of Bob Mar-
ley’s death (May 11, 1981), Motown
has signed a worldwide distribu-
tion deal with Jamaica-based
Ghetto Youths International, an
entertainment company operated
by the reggae pioneer’s son, CEO
Stephen Marley. Overseeing Ghet-
to Youths International as head of
label operations is outgoing Tuff
Gong president Maxine Stowe,

Under the terms of the exclu-
sive pact, reggae-based Ghetto
Youths International will bring
artists to Motown for multi-album
deals. In turn, Motown will dis-
tribute the albums in all markets
except the Caribbean and Jamaica,
where Marley-operated label Tuff
Gong will continue to represent
the family’s musical interests.
Ghetto Youths and Motown will
also work together in developing
each project’s marketing and pro-
motions strategy.

“It’s important for Motown’s
growth to reflect the multicul-
tural changes of today’s music,”
says Motown president/CEO

Kedar Massenburg. “Adding
Ghetto Youths and the talent of
Stephen and [younger brother]
Damian to the Motown family
solidifies that objective.”

The new partnership’s first
album will be Halfway Tree by
Damian *Jr. Gong” Marley. It’s
scheduled for an Aug. 21 release.
Stephen Marley,
who could not
be reached for
comment at
press time, co-
wrote and pro-
duced all the
songs on Dami-
an’s project.
Stephen is slat-
ed to have a solo effort released in
the first quarter of 2002.

“Kedar had been focusing on
Stephen in terms of signing him
to Motown,” says Stowe about the
impetus for the union. “But
Stephen—who’s a producer as
well as an artist—had a vision of
building a whole division, which
tied into Kedar’s multicultural
outlook. And because of the Bob
Marley catalog [on Island], we

MASSENBURG

wanted to stay in the same fami-
ly environment and be in the Uni-
versal system.”

Created in 1993 by brothers
Stephen and Ziggy Marley, Ghetto
Youths International issued Dami-
an’s first album, Mr. Marley, in
1996. Ghetto Youths has also
released albums by younger Mar-
ley sibling Julian and Bob Marley’s
mother, Cedella Booker.

Stowe, a former VP of A&R at
Columbia and later at Island, was
appointed Tuff Gong's president
last year. In addition to overseeing
Tuff Gong International via dis-
tributor Lightyear/WEA (which
also distributed Ghetto Youths’
earlier releases), she guided the
Tuff Gong/Island relationship,
through which she also oversaw
the Bob Marley catalog reissue
campaign, including the expanded
edition of Catch a Fire.

Stowe notes that Tuff Gong
International has ended its deal
with Lightyear/WEA and is re-
structuring its management and
distribution setup. Ghetto Youths
International will have offices in
Jamaica, Miami, and New York.

lydeco Hero Ghavis Mourned

BY WES ORSHOSKI

Zydeco fans have lost one of the
genre'’s pioneers and one of its most-
beloved stars with the passing of
Boozoo Chavis, a man credited with
scoring the genre's first hit single
and breathing new life into zydeco
music in the '80s and "90s.

Chavis died May 5 in Austin,
Texas, six days after suffering both
aheart attack and stroke. He was 70.
Born Wilson Anthony Chavis, he
recorded what is considered the first
zydeco hit with 1954's “Paper in My
Shoe” on Gold-
band Records.

The Lake
Charles, La., na-
tive has been
quoted as saying
that he “got gyp-
ped” out of the
proceeds from
the song; in fact,
he was so frustrated over the
alleged mishandling of royalties
that he boycotted the record indus-
try for 30 years, during which time
he trained race horses.

In 1984, Chavis returned to
music, recording albums for the
Maison de Soul and Rounder labels.
“When he came back, he complete-
ly jump-started the zydeco scene in
Southern Louisiana and East
Texas,” says Scott Billington, VP of
A&R for Rounder Records. “People
started coming back in droves to the
dance halls to dance to Boozoo.
Young musicians started to emulate
Boozoo. And, really, the sound of
zydeco in today's dance halls is the
sound of Boozoo Chavis.”

Known for a raw, rural, and
unconventional diatonic accordion
style and his sweaty, often raunchy
joke-filled performances, the hard-
touring Chavis is considered by
many to be one of the three most

CHAVIS

influential zydeco musicians ever—
the others being Clifton Chenier
and John Delafonse, both of whom
are also deceased.

“Boozoo woke us up to zydeco—
and he woke up zydeco,” says Todd
Ortego, zydeco festival organizer and
owner of the Music Machine record
shop in Eunice, La. “Just about every
zydeco band owes a lot to Boozoo,
whether or not they know it.”

Chavis “just had that danceable
beat that just kept zydeco going
and the dance-hall floors jumping,”
attests Houston-based J. Paul Jr.,
leader of the Zydeco Nu-Breedz.
Paul covered Chavis’ “Boozoo’s
Breakdown” on his independently
issued Who Do You Love album.

Step Rideau, leader of the Hous-
ton-based Zydeco Outlaws, says, “I
know I wouldn’t be playing if it
wasn't for his style.”

Chavis and his band, Magic
Sounds, wrapped sessions on his
sixth Rounder album just three
weeks ago. Billington, who signed
Chavis to Rounder and played
harmonica on the as-yet-untitled
album, says this new material is
bluesier than some of his past re-
cordings. He adds that Chavis
“was as vibrant as I've ever seen
him during these sessions,” with
the artist excited to be playing
with such guests as guitarist
Sonny Landreth and fiddler
David Greely.

Despite regular touring, Chavis
was not a well-off musician. A
note on the artist’s official Web
site requests “anyone interested
in supporting Boozoo's family to
offset high medical bills and funer-
al expenses ... send donations
payable to Leona Chavis, Boozoo’s
wife of 50 years.” Donations can
be sent to 115 Petah St., Lake
Charles, La., 70607.

Jazz Drummer
Billy Higgins Gave
All, Bnstage And Off

BY STEVE SMITH

As the jazz world mourns the
loss of drumming great Billy Hig-
gins, the quality of his earthly
tenure is summed up by one of his
key colleagues, saxophonist
Charles Lloyd: “The world is a
better place for Master Higgins
having been here.”

One of the foremost percussion-
ists in juzz for nearly half a century,
Higgins succumbed to liver and kid-
ney failure May
3. The 64-year-
old Higgins
passed away in
a Los Angeles
hospital, where
* he was await-
ing a third liver
transplant
operation.

Known as “Smiling Billy” for
the ebullience he displayed both
onstage and off, Higgins was best
known for the graceful flow with
which he drove the music of many
of the foremost leaders in modern
jazz. His lightly propulsive style
played a key role in the break-
through of the avant-garde saxo-
phonist Ornette Coleman, with
whom he came to national promi-
nence, as well as countless others
in subsequent years. The generos-
ity of spirit inherent in his playing
was matched by a readiness to
give of himself through teaching
and community work.

As a young man growing up in
Los Angeles, Higgins played arole
in the local R&B scene, working

(Continued on page 12)
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AFIM May Ghange Focus

BY CHRIS MORRIS

LOS ANGELES—In the face of
steeply declining attendance at its
annual convention, the Assn. for Inde-
pendent Music (AFIM) is contem-
plating an alliance with another trade
organization or show.

Speaking for AFIM’s 12-member
board, 404 Music Group president
Nina Easton says, “We started look-
ing at what the association should be
a year ago [and asking ourselves],
Does it even have any relevance? ...

The association

Lespeiarios i @ will totally re-

qF W vamp itself to

e meet the times.”

[t appears al-

most certain that the Whitesburg,

Ky.-based indie trade organization will

not go on as a stand-alone operation.

Easton says, “We were approached by

some associations and some trade

shows that were, I assume, thinking
in the same terms.”

Easton declines to say which organ-
izations have met with the indie trade
group. Industry sources indicate, how-
ever, that among those AFIM has
been in contact with about possible
alliances are the Retail Music Expo
(RMX) and the National Assn. of
Recording Merchandisers (NARM).

RMX, which took a booth at AFIM
in L.A., is a new trade show mounted
by the Reed Exhibition Cos., which
produces the annual Midem music
conference in Cannes; the show bows
at McCormick Place in Chicago June
1-3 (see story, page 14). AFIM execu-
tive director Pat Bradley is giving a
keynote address June 2 at RMX.

NARM holds a fall Wholesalers
Conference, which has also been
rocked by sliding attendance on the
part of indies in recent years.

According to Bradley, attendance
at AFIM’s 2001 convention plummet-
ed between 15% and 20% from last
year’s confab in Cleveland.

Around 600 people paid to attend
this year’s conference, held May 2-5 at
the Biltmore Hotel, an ornate land-
mark in the heart of downtown L.A.
The move this year to a larger city—
which is also a hub of the music busi-

RECORD COMPANIES. Andrew
Berkowitz is named VP, artist rela-
tions, for J Records in New York.
He was senior director of promo-
tion at Arista Records.

Neil Levine is named VP of
urban marketing and artist devel-
opment for TVT Records in New
York. He was president/CEO of
Penalty Recordings.

Seth Rothstein is promoted to
VP, jazz marketing, for Legacy
Recordings in New York. He was
senior director, jazz marketing.

Hollywood Records names Melis-
sa Langer national director of college
promotion and Jay Scavo director of
artist development in Burbank, Calif.
They were, respectively, director of
top 40 and hot AC promotion for
Howard Rosen Promotion and pres-
ident/owner of Sellout! Management.

Carmen Cruz is named nation-
al director of promotions and mar-
keting for Seven Rivers Music in
San Antonio. She was promotions

EXECUTIVE

ness—had been calculated to gener-
ate excitement and boost traffic at the
AFIM Convention, which most
recently had been held in such locales
as Cleveland, Atlanta, and Denver.

Bradley says attendance remained
steady at the AFIM trade show,
which drew 35 paid companies
(though few labels took booths this
year). The opening-day crash courses
enlisted between 75 and 80 new indie
labels, which is also typical. “I don’t
think anybody should have been sur-
prised [by the
drop in atten-
dance],” Bradley
says. “It's a diffi-
cult time for a lot
of people right now. We as an organi-
zation are examining our reason for
being, and I'm sure that we are going
to have to shift our focus.”

Bradley acknowledges that the
function of AFTM—which was found-
ed in Chicago in early 1972 as the
National Assn. of Independent
Record Distributors (NAIRD)—has
changed dramatically over the years,
asindie distribution has moved from a
regional focus to a national thrust.

Several attendees at AFIM in L.A.
noted that some have now decided not
to attend the convention, since it is no
longer necessary for most companies
to meet with several regional distrib-

(Continwed on page 14)

BMG Still Bullish Despite Losses

CEO Middelhoff Says There Are ‘Different Avenues For Growth’

BY WOLFGANG SPAHR
HAMBURG—RBertelsmann CEO
Thomas Middelhoff expects a sub-
stantial improvement in the prof-
itability of the Bertelsmann Music
Group (BMG) after incurring heavy
losses during the first half of the fis-
cal year, sources close to the compa-
ny tell Billboard.

According to
reports, for the six
months that end-
ed Dec. 31, 2000,
BMG missed its
earnings target by 8 7
about 180 million e I
deutsche marks MIDDELHOFF
($81 million) large-
ly as a result of the underperfor-
mance of some labels, investment
losses, and hefty severance pay-
ments to executives axed in recent
BMG restructuring plans.

Middelhoff says he wants to free
BMG of unwanted ballast, although
he has not mentioned any specific
projects in this respect. Despite the
failure of the BMG/EMI merger, he
believes in expansion and says there
are different avenues for growth. He
includes the possibility of buying suc-
cessful independents.

“There are no plans to sell
BMG,” Middelhoff stresses. He

adds that the deals with Napster
and MusicNet have made Bertels-
mann a market leader in digital
music distribution.

Rolf Schmidt-Holtz, BMG’s CEO,
tells Billboard: “We are in a very solid
position to compete with all of the
other music majors. Not only does
BMG have some
of the best music
professionals in
the world, but we
have strong local
and regional rep-
ertoire centers in
54 countries that
provide the en-
gine for a power-
ful worldwide A&R network. We are
always interested in growing our
business. This is a dynamic time in
our industry, and we remain open to
future possibilities.”

BMG Entertainment’s results for
fiscal 2001 (which ends June 30) will
include large non-recurring charges
—for restructuring and manage-
ment changes—that will affect the
bottom line, according to sources
close to the company. Forecasts for
the fiscal year vary, although the
sources say that operating earnings
should be reasonably strong.

Last year, Bertelsmann took a

SCHMIDT-HOLTZ

stake in former Arista president Clive
Davis’ new label J Records and part-
ed ways with former BMG chairman
Michael Dornemann and CEO
Strauss Zelnick. Middelhoff appoint-
ed Rudi Gassner as BMG's CEO, but
Gassner died suddenly last Decem-
ber, days before he was due to begin
his new role. Since Jan. 1 Schmidt-
Holtz has been CEO. With Thomas
M. Stein, executive VP, worldwide
A&R and marketing, Schmidt-Holtz
has been implementing the new
structures for global operations. Lon-
don-based Richard Griffiths is respon-
sible for European operations.

The national BMG companies
report that restructuring activities
are in full swing. Germany, the
world’s third-largest record market,
has been particularly affected. Under
management of the new CEO,
Christoph Schmidt, smaller units,
such as online, have already been re-
integrated into the repertoire com-
panies. Billboard has learned that
talks concerning layoffs have been
conducted with employee represen-
tatives, and decisions will be an-
nounced over the next few weeks.

Assistance in preparing this arti-
cle was provided by Gordon Mas-
son in London.

aony Touts SAGD Releases Along With Its New Players

BY CHRISTOPHER WALSH
NEW YORK—Sony Music Enter-
tainment has entered the 5.1-channel
music domain with the announcement
that it will issue its first multichannel
Super Audio CD (SACD) titles in the
coming weeks, in conjunction with
Sony Electronics’ introduction of its
new multichannel SACD players.

Though the SACD itself is not
new—the first 2-channel titles were
issued in 1999—multichannel releas-
es in the format began only in Feb-
ruary 2001 with Virgin’s release of
Mike Oldfield’s Tubular Bells.

TURNT

BERKOWITZ LEVINE

representative, central region, for
Balboa Records.

Jonathan Caron is promoted to
director, copyright systems admin-
istration, for Universal Music
Group (UMG) in Universal City,
Calif. He was associate director,
copyright systems, and label man-
ager for UMG’s department of
copyright administration.

Eve Marsan is promoted to
product manager for Universal
Records in New York. She was
marketing manager.

Jordyn Thomas is promoted to

Sony Music Entertainment has
announced 10 initial multichannel
SACDs. Nine are catalog titles: Jeff
Beck’s Blow by Blow, Miles Davis’
Kind of Blue; Celine Dion’s All the
Way ... A Decade
of Song; Earth
Wind, & Fire's
Gratitude; Billy
Joel's 52nd Street and The Stranger,
James Horner’s Music From Titanic,
James Taylor’s Howrglass; and Sony
Classical violinist Joshua Bell's Bey.-
stein: West Side Story Suite.

The 10th title is Sony Music's first

ROTHSTEIN

LANGER

A&R manager for Essential
Records in Nashville. She was
A&R coordinator.

PUBLISHERS. Katherine Blas-
singame is promoted to creative
manager for Jody Williams Music
in Nashville. She was staff admin-
istrative assistant.

RELATED FIELDS. Cara Kleinhaut
is named senior event producer
for Caraevents in Los Angeles.
She was event producer for Sony
Music Entertainment.

BILLBOARD
EXCLUSI|IVE

original Direct Stream Digital
(DSD) multichannel SACD record-
ing, featuring Sony Classical violin-
ist Midori and pianist/conductor
Christoph Eschenbach performing
Mozart, produced
by Steven Epstein
and recorded by
Richard King.

With this announcement, Sony
Music’s stereo and multichannel
SACD catalog collectively includes
138 titles. In all, 241 have been an-
nounced. Additional labels releasing
SACDs include Chesky, Groove Note,
Telare International, Vanguard Clas-
sics, and the aforementioned Virgin.

Developed jointly by Sony and
Philips, the SACD format is based on
the DSD recording system. DSDis a
1-bit recording process that uses a
sampling rate of 2.8224 megahertz to
achieve a frequency response of 100
kilohertz and a dynamic range of
more than 120 decibels.

All Sony SACD players shipping
since April are multichannel-capable.
Though the first four models intro-
duced were 2-channel only, multi-
channel SACDs will play on any
SACD player, as the discs include a
stereo pair for playback on earlier
models. All SACD players will also
play standard 16-bit CDs.

Despite the announcement, Sony
Music Entertainment has not dis-
closed precise release dates, given the
unique nature of the project. “Since
these are the first multichannel titles
that Sony Music has put out,” says
David Kawakami, director, Super
Audio project, Sony Corporation of
America, “we're doing a lot of things
for the first time—authoring in the
studio here [Sony Music Studios, New
York], and also replicating at the fac-

tory in Terre Haute [Ind.]. Every-
thing seems to be going smoothly, but
we're on a learning curve, so they kept
it less specific than is usually the case.”

Kawakami is to offer a preview of
upcoming titles at the Home Enter-
tainment 2001 Show, May 11-13 at the
Hilton New York. Sony’s first multi-
channel-capable SACD player, the
SCD-C555ES, will also be exhibited.

The SACD format has been praised
by audiophiles for its advanced reso-
lution; the multichannel SACDs slat-
ed for imminent release are particu-
larly distinguished by attention to
realism. The Stranger and 52nd Street,
for example, were remixed at Sony
Music Studios by Phil Ramone, the
albums’ original producer, and Frank
Filipetti, one of the professional audio
industry’s most experienced multi-
channel mix engineers. Filipetti also
remixed Hourglass, since he had
recorded, co-produced, and mixed the
original 1997 2-channel release.

In the case of Kind of Blue, care
was taken to remain true to the
atmosphere of the original recording:
Because it was recorded and moni-
tored on a 3-track tape machine, the
audio information on the SACD is dis-
tributed to the left, center, and right
channels of a 5.1-channel speaker
array. Only ambient information is
added to the rear channels.

“They did that very carefully,”
Kawakami says, “by looking at pic-
tures of the studio and the musicians
taken during the sessions.” Recorded
in a converted church on East 30th
Street in New York in spring 1959,
Kind of Blue is widely held to be the
zenith not just of Davis’ oeuvre, but of
Jjazz itself. Kawakami explains, “The
goal was to create the sound as if you
were sitting in the studio that day.”
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Basement Jaxx Shakes Up Dancefloors

British DJ Duo Aiming For The Fresh But Funky With Sophomore XL Release

BY MICHAEL PAOLETTA

Since forming in the mid-"90s, the
photogenic British duo Basement
Jaxx—Felix: Buxton and Simon Rat-
cliffe—has prided itself on bucking
the status quo of contemporary club-
land. Whetaer producing/remixing
for others, manning the turntables in
clubs around the world, or creating
its own sonic blasts, Basement Jaxx
has never relied on one sound or
genre to meke its case.

“Too many people simply do what’s
been done bafore,” Ratcliffe explains.
“We like to shake things up. Isn’t that
what pop rausic’s supposed to be
about? For us, it’s always been about
doing something fresh.”

And “funky,” Buxton interjects.
“Dance music has become so linear—

which is why we make the kind of

music we do. It should be about open-
ing your mind, not closing it.”

On its sophomore album—the scin-
tillatingly szssy Rooty, which follows
in the feisty footwork of 1999's Rem-
edy—Basement Jaxx continues to
reinvent hoiise music as it redefines
its own sound. Due June 26 on XL
Recordings/ Astralwerks, Rooty over-
flows with elements of soul, dancehall,
funk, hip-hop, gospel, disco, ’80s pop,
punk, 2-step, electro, and Latin.

On such infectious tracks as
“Breakaway,” “Jus 1 Kiss,” “Broken
Dreams,” “Where’s Your Head At,”
and “Do Your Thing,” the duo seam-
lessly nicks bits and pieces from such
far-flung sources as Chic; Earth,
Wind & Fire; Felix de Ypacarai y Sus
Paraguayos; Gary Numan; and jazzer
Kenny Barron, respectively.

Though dzcidedly more pop and a
tad less influenced by Latin rhythms
than its predecessor, Rooty 1s also
grittier an more experimental.
“When we made the first album, we
were questioning every part of the
process,” Buxton recalls. “This time,
we did less questioning. We were
confident with who we are and what
we wanted to express musically.”

Another key difference between
the two albums was the recording
process, specifically the hours kept in
their Brixton-based recording studio
in London. “The new album found us
working during daylight hours, as
opposed to pulling all-nighters like
we did for Remedy,” Ratcliffe notes

BASEMENT JAXX

with a laugh. Buxton adds, “Creating
music during the daytime definitely
affects the overall outcome, with the
music alone holding your imagination
and feeding your mind.”

The critically praised Remedy
spawned a trio of No. 1 hits on the
Billboard Hot Dance Music/Club
Play chart—*“Red Alert,” “Ren-
dez-Vu,” and “Bingo Bango”—on
its way to selling 135,000 units, ac-
cording to SoundScan.

“I still have customers who are
just discovering Basement Jaxx’s
first album,” says David Shebiro,
owner of New York specialty retail-
er Rebel Rebel, who adds that such
pre-Remedy tracks as “Flylife” and
“Samba Magic”—issued via the duo’s
own boutique label Atlantic Jaxx—
continue to sell (that is, “when I can
get them in stock,” he complains).
Shebiro also confirms that “hardcore
Jaxx fanatics can’t wait until the
release of Rooty. Its success seems
pretty much guaranteed.”

Astralwerks product manager
Lawrence Lui notes that Basement
Jaxx has delivered Rooty closely on
the heels of the last single (“Bingo

COUNTRY.LATINCLASSICA

Bango”) from Remed y—that way, he
says, “the band’s name is still rela-
tively fresh in people’s minds.”

Beyond utilizing the press, the
Internet, retail, and lifestyle market-
ing, Astralwerks plans to expand the
act’s fan base with an aggressive
radio and club campaign focusing on
the album’s first single, “Romeo.” On
May 22 the label will service the
R&B/pop-laced club jam to club DJs
and record pools, as well as specialty
mix shows and college radio.

The “Romeo” commercial single,
complete with remixes and two non-
album bonus tracks (“Bongoloid” and
“Camberwell Skies”), is scheduled to
arrive June 12. The video for “Romeo”
was recently shot in Bombay, India,
by director Andy Huteh; it will be sent
to MTV, MTVZ2, local video shows, and
Internet outlets later this month.

Touring will be a vital part of the
label’s campaign, according to Lui.
Throughout June and July, Buxton
and Ratcliffe will DJ at clubs and out-
door festivals in the U.S. and Europe.
Lui says to expect a proper U.S. tour
in the fall, with a “full-on band, audio-
visual extravaganzas, and dancers.”
These shows should be a treat, he
adds, “since the Jaxx have never
done their full, pull-all-the-stops live
show in the U.S. before.”

Promotion on the Internet will
emanate from XLrecordings.com and
Astralwerks.com, both of which will
offer exclusive Basement Jaxx con-
tent, news updates, and music
streaming. In addition, Lui says, the
label will launch pre-release visibili-
ty campaigns on third-party Web
sites. “Because the act’s hardcore
fans are quite Net-savvy,” he adds,
“we plan to explore every opportuni-
ty for viral online marketing.”

Basement Jaxx is managed by
London-based Andrew Mansi; Sam
Kirby of New York-based Evolution
Talent Agency handles the act’s book-
ings. The group’s tracks are pub-
lished by Universal Music.
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TV Exposure Propels
Band, Tenor Up The 200

Maverick Act Tantric
Iranscends Days Past

BY CARLA HAY

NEW YORK—In 1998, three
members of the platinum-selling
act Days of the New were fired.
But instead of slinking off into
obscurity, the ousted members
turned lemons into lemonade:
They recruited a new singer, cre-
ated a new band, and are now

TANTRIC

experiencing commercial success
as Tantrie, with an eponymous
debut album on Maverick/Warner
Bros (Billboard, Jan. 20).
Tantric lead singer
Hugo Ferreira says, “It’s
taken a while for people
to associate our music
with the Tantric name, but
we’ve been working our
asses off with touring. Radio
and MTV have also helped us.”
Tantric—managed by Dan
Colucci of Lucei Entertainment—
embarked on a tour of radio sta-
tions last November. The single
“Breakdown” was serviced to rock
radio in January, and it has since
become a top five hit on the Main-
stream Rock Tracks chart and the
Modern Rock Tracks chart.
Released Feb. 13, the album
Tantric debuted at No. 14 on the
(Continued on page 50)

SEEKERS
IMPACT

Decca’s ‘Popera’ Singer
Watson Confounds Critics

BY CARLA HAY

NEW YORK—For self-styled
operatic singer Russell Watson,
“pop”isn't a dirty word. The British
tenor has been getting attention in
the U.S. for his debut album, The
Voice (Decca Records), even though
music enthusiasts remain divided
over the record’s merits.

WATSON

In some quarters, Watson has
been praised for bringing a unique
twist to opera and classical music.
But many purists have

harshly criticized Watson

for his pop stylings.
Watson says that what
matters most is the opin-
ions of those who buy his
music. “I like to think of
myself as the people’s tenor.
That’s the legacy 1 would like to

leave for myself.”

The Voice, released last Sep-
tember in Europe, has already
topped the U.K. classical album
charts and reached the top 10 on
the U.K. pop album charts. The
album, released April 17 in the
U.S,, bowed on the Heatseekers
chart at No. 2 in the May 5 issue.
The album reached Heatseekers
Impact status in the May 12 issue,

(Continued on page 50)
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HARMON KARDON, PREM PKG

Lease for

{VIN# LF89571) PLUS TAX PER MONTH - EXECUTIVE DEMO
Lease for $288 per month + tax on 63 month closed end leage on

approved credit thru Key Bank USA, $6,091 total drive off

due at lease inception, includes $300 security deposit. Total of
payments $19,641. Lessee responsible at lease end for misage
over 12,000 miles per year at 16¢ per mile. Offer expires 5/30/01.

www.centurywestbmw.com
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2001

Lease for
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AUTO, PREM PKG, MOONROOF
(VIN# GV01252) PLUS TAX PER MONTH - EXECUTIVE DEMO

Lease for $378 per month + tax on 63 month closed end lease on
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AUTO, SPORT PKG, HEATED SEATS

(VIN# DP18769) PLUS TAX PER MONTH - EXECUTIVE DEMO

Lease for $728 per month + tax on 36 month closed end lease on
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due at lease inception, includes $800 securtty depost!. Total of
payments $28,305. Lesses responsible at lease end for mieage

over 10,000 miles per year at 25¢ per mile. Offer expires 5/30/01

"Where the stars buy their cars.”

888-571-9943

Hours:
9am - 9pm M-F

‘ 9am - 7pm Sat

=3 10am - 7pm Sun

|
| Al prices + sales tax,
5 Drive offs include
ho vehicle registration,
134 license fees & finance
a

charges. Subject to prior
- . Century sale on approved credit.
—West Ad expires close of
BMW business 5/30'01
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In A Relaxed Mode For ‘Exciter’

Depeche Mode In Classic Form With Mute/Reprise Disc

BY LARRY FLICK

Depeche Mode’s Martin Gore,
Dave Gahan, and Andrew Fletcher
are laughing. The tension of a long
day of glad-handing on behall of their
new dise, Kxciter
(Mute/Reprise,
May 15), has
been broken by
spate of pleyful
jibes and jokes.

Ensconced
within the sun-
ny, plush setting
of L.A.s Pour
Seasons Hotel,
the band exades
a warm, almost
familial air that
seems uncharacteristic for an act
that has amassed a 20-year catalog
of songs abcut life’s darker edges.

“We've seen each other through
enough twists and turns over the
past 20 years that we are a fami-
ly,” Gore says, referring to a head-
line-grabbing history that in-
cludes various band members’
bouts of drug addietion, alco-
holism, anc near-suicidal depres-
sion. “We’ve invested as much in

DEPECHE MODE

each other as blood relations.”

The laughter that fills their hotel
suite indicates that they’ve come
out on the healing side of the per-
sonal drama. “There were days in
the not-so-dis-
tant past when
I wondered if 1
was going to be
able to proceed
with this band,”
Gahan admits.
“To be in a place
where we're sit-
ting here—feel-
ing happy and
healthy—and
talking about a
new record is
extraordinary. It’s quite hum-
bling, actually.”

The members of Depeche Mode
may be happier in their personal
lives, but Exciter shows the band
in classic musical form. Their first
collection of new tunes since 1997’s
Ultra (between sets, they issued
1998’s The Singles: '86-'98, a best-
of compilation) is typically moody,
always introspective, and often lit-
erate. Gahan continues to be the

Wylde’s Black Label Gooks Up
Potent Brew On Spitfire Disc

BY CLAY MARSHALL

LOS ANGELES—Venerable gui-
tarist Zakk Wylde has one goal for
Alcohol-Fueled, Brewtality Live +
Five (Spitfire, May 22): To capture
his band, B ack Label Society, live
and totally raw.

“If I want to hear it exactly like
the studio slbum, I’ll just listen to
the record,” the one-time Ozzy
Osbourne axeman says. “I wanna
hear the mistakes—not
a Pro Tools ix-up.”

Recorded last year, the
set culls material from
Black Label Society’s
first two albums, Sonic
Brew and Stronger Than,
Death. Also included is a
rendition of “No More
Tears,” an Osbourne hit
co-written by Wylde.

In addition, Alcohol-
Fueled, Brewtality Live + Five con-
tains a bonus CD featuring five large-
ly acoustic tracks in the vein of
Wylde’s 1996 Geffen solo release,
Book of Shadows—a set reissued by
Spitfire in 1999. The new tunes hap-
pened spontiineously during the mix-
down of the ive cuts.

Among the new tracks are covers
of Black Sal bath’s “Snowblind” and
Neil Young's “Heart of Gold.” Also
featured is a1 acoustie revision of the
Sonic Brew tune “The Beginning . ..
at Last,” as well as two new Wylde
originals, “L ke a Bird” and “Blood in
the Well.” Wylde likes the juxtaposi-
tion of the naisy live material against
the sweeter studio cuts.

WYLDE

“You listen to the live stuff to get
up in the morning, and then at the
end of the night you listen to the
acoustic shit,” says the artist (whose
compositions are published by Bell-
bottoms & Beer Music, BMI.)

According to Dennis Clapp, senior
VP at Spitfire, “Like a Bird” will be
shipped to mainstream rock radio and
specialty shows later this month. To
promote the project, Black Label
Society will embark on a
Japanese tour in late
Mzy. The band will also
play Holland’s Dynamo
Open Air Festival be-
fore joining this sum-
mer’s Ozzfest, during
which it will perform on
the main stage.

Wyldeis also working
with bassist Robert Tru-
jillo (Suicidal Tenden-
cies) and drummer Mike Bordin
(IFaith No More) on Osbourne’s up-
coming solo set. He says, “We're gon-
na make it as heavy as possible.”

Managed by Bob Ringe, Wylde will
also turn up onscreen in the Warner
Bros. film Rock Star, due for a fall
release. Inspired by the story of Judas
Priest front man Tim “Ripper” Owens,
the Stephen Herek-directed feature
stars Mark Wahlberg as an unknown
singer who's tapped to join his favorite
band, Steel Dragon. Wylde's character
plays guitar for the band.

Wylde says he relates to the film: “It
could be my story. I'm a Sabbath freak,
and I'love Ozzy doing his solo stuff, and
then I end up inthe band. Pretty wild.”

compelling vocal embodiment of
Gore’s hypersensitive, often
haunting words.

If there’s any significant sign of
growth within Depeche Mode's
musie, it’s in the instrumentation.
Although the band is wisely con-
tinuing to mine the searing synth-
pop sound that sparked a string of
hits (“Just Can’t Get Enough,”
“People Are People,” and “Per-
sonal Jesus”) and helped to shape
the electronica movement, it is
now adding elements of tradition-

Johnson Hits New York. Jive artist Syleena Johnson recently showcased
material from her debut, Chapter 1. Love, Pain & Forgiveness, at New York’s

famed Studio 54. The project’s first single, “| Am Your Woman,” is currently
garnering an audience at pop and R&B radio. Pictured, from left, are David
Passick, Johnson's co-manager; Barry Weiss, president of Jive; Larry Khan,
senior VP of R&B promotion at Jive; Johnson; Tom Carrabba, GM of Jive;
Janet Smith, director of marketing at Jive; Wayne Williams, VP of A&R at
Jive; and Michelle Myers, Johnson’s co-manager.

(Continued on page 13)

alipknot, System Of A Down’s Pledge
WI" Gompete With famlly Values Fest

USTICE FOR ALL: The Pledge of Allegiance
Festival, which features Slipknot and System
of a Down, may have had one of the easiest
births of any such gathering.

“I own part of the Tattoo the Earth Festival,
and it wasn’t really going the way I wanted it
to,” says Steve Richards, who manages Slip-
knot. “[Immortal Entertainment Group CEO]
Happy Walters is partnered with Kevin
Lyman (of Immortal Touring and Events], who
does the Warped tour. He kind of proposed it to
Happy. We had breakfast
and talked about it, and the

MAVERICI\ MOVES ON: As Raul Malo
embarks on recording his first solo album since
the Mavericks went on hiatus, he’s feeling
that first blush of freedom that such a venture
can bring. “The Mavericks were so associated
with country music that when we ever tried to
venture out of it, it was always very frustrat-
ing,” he says. “The band was more than that,
and I certainly wanted to be more than that.
Also, when you’re in a band, there are always
strings being pulled. There ure all these other

interests: the band mem-
bers’ interests, the record

next thing I knew, Happy is
saying, ‘Let’s do it.” ” Sys-
tem manager David Ben-
veniste and the Agency
Group’s Dave Kirby are also
partners in the festival.

The tour kicks off Oct. 1 at

Tlhe
gl

company that wants you to
keep playing county fairs . . .
Now, all I've got to do is
answer to myself.”

Malo’s album will come out
this fall on OmTown, Higher
Octave's vocal label. “I was

Las Vegas’ Thomas & Mack
Center. The final ticket price
has yet to be set, but Walters
says it will be between $30
and $35. The second stage will primarily be non-
musical attractions. The main stage will high-
light five acts.

Pledge is taking the Family Values tour head
on, although its organizers don’t like to look at it
that way. “This is & much harder [music] tour,”
Walters says. “There’s plenty for everybody to
be successful. [Family Values partner] Korn’s
on my label. It’s not supposed to be adversari-
al.” Family Values also starts in October.

For Slipknot’s Shawn, otherwise known as
#6, co-owning the festival is a sure-fire way to
do things the band’s way. “We don’t like head-
lining other festivals,” he says. “The reason why
is generally we don’t like anybody, except for
our fans. We don’t like other bands. We just like

to play and don’t like all the other standards of

who should play first or having to adhere to cur-
fews when other bands go over their running
time. With this, we have our own agenda and
don’t have to stray from that.”

Slipknot is making an exception by co-head-
lining this year’s Ozzfest, which ends Aug. 12.
Saying no wasn’t an option. “Our very first tour
as a band was Ozzfest,” Shawn explains, “and
we played for next to nothing. Our whole goal
was to go out and destroy, and that’s what we
did. It feels really good to come back on our sec-
ond album [Jowa will be out in July on Road-
runner]. We love Black Sabbath. Who better
to tour with than the makers of metal? We feel
honored.”

by Melinda Newman

looking for a label that’s not
so big that you’ll be lost in
the roster,” he says. “I also
wanted a label that had fig-
ured out different ways to sell records than the
typical means we’re all so used to.”

Malo—who wrote all the material for the new
set either by himself or with co-writers, includ-
ing Alan Miller, Jaime Hanna, and Dennis
Britt—is recording the album in Los Angeles
starting Monday (14). Steve Berlin is produc-
ing the project, which will include three songs
in Spanish. Malo says, “We're trying to record
everything live in one week. I’ve never had to
use Pro Tools, and 1 hope I don’t need to. It may
not be perfect, but it keeps the humanity in it.”

While there have been press reports that
the Mavericks have broken up, Malo says
rumors of the group’s demise have been
greatly exaggerated. “I was surprised to
hear [we split]. Dormant is more like it. Real-
ly, we’re not broken up. We're not going to
be doing business over the next couple of
years, but [ don’t think our doing another
album is out of the question. I’d hate for that
to be the case.”

STUFF: Lit is wrapping up its second album
for Dirty Martini/RCA Records, which is slat-
ed for a Sept. 25 release. The album is being
produced by Don Gilmore and Glen Ballard.
The group has also signed its first band to its
Dirty Martini imprint—Handsome Devil,
whose debut, Love and Kisses From the
Underground, is due Aug. 8. Jeremy Popoff
and Ed Stasium are producing the album.
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WOMACK, DIXIE CHICKS PICK UP TROPHIES AT AWARDS CEREMONY

(Continued from page 1)

they felt something when they heard
it,” Womack says. “This song makes
you think about and feel for the peo-
ple you really love in your life. Who
doesn’t have someone like that in
their life?”

In somewhat of a surprise, Keith
took home the trophy for male vocal-
ist and album of the year with How
Do You Like Me Now? Keith attrib-
utes his wins to “a lot of people work-
ing in the right direction.” “My record
label, DreamWorks, unchained me,”
he says. “When good people work
together, and you make great music,
and you're not handcuffed by a bunch
of idiots, this is what happens.”

Artists from Down Under struck
pay dirt as Australian Jamie O’Neal
won the top new female vocalist award,
and New Zealand-born Urban took the
prize for top new male vocalist.

Faith Hill took home her third con-
secutive award for top female vocalist.

After dominating the vocal duo cat-
egory during much of the '90s, Brooks
& Dunn lost last year to upstarts
Montgomery Gentry. This year the
pair reclaimed the prize. “It feels great
to have it back,” Kix Brooks says.
“We've got a new fire lit under us.”

Lyrie Street’s Rascal Flatts won the
top new vocal duet/group award. Bar-
bara Mandrell expressed surprise at
receiving the Pioneer Award. Kenny
Rogers, who received the Career
Achievement Award, says, “T've won a
lot of awards, but nothing recently.
There’s nothing more stifling to cre-
ativity than a lack of outlet, to think no
one’s listening. So all of a sudden when
yourealize people are listening, it allows
you to do a better quality product and
take more pride in what you do.”

Hosted by LeAnn Rimes, the show
took place May 9 at the Universal
Amphitheatre. It was produced by
dick clark productions.

Geoffrey Stoltz, senior music
buyer for the Torrance, Calif.-based
Wherehouse chain, says winning acts
now stand to benefit from the usual
sales bump that follows the CBS-tel-
evised ceremony. “Generally, we see
a real good spike from the show. It’s
great to have that kind of national
exposure for country music, to be
right in prime time.”

Special promotional efforts help
link retail sales to the ceremony,
Stoltz adds. “We always have pretty
aggressive marketing campaigns to
capitalize on that. This year, we're
doing the entire country section on
sale for 20% off. We're looking for
some pretty big spikes.”

JAZZ DRUMMER BILLY HIGGINS GAVE HIS ALL, ONSTAGE AND OFF

(Continued from page 6)

with guitarist Bo Diddley, among oth-
ers. He befriended trumpeter Don
Cherry, performing with him and sax-
ophonist James Clay in an unrecorded
band called the Jazz Messiahs. Higgins
and Cherry met Coleman in the mid-
’50s, and the three were soon perform-
ing along with bassist Charlie Haden
in a band led by pianist Paul Bley.
Higgins recorded the 1958 Contem-
porary album Soneething Else!!! with
Coleman in Los Angeles and accompa-
nied the saxophonist to New York for
an extended run at the Five Spot that
is now widely regarded as a pivotal
event in jazz history. Higgins made fur-
ther recordings with Coleman, includ-
ing the seminal Atlantic album The
Shape of Jazz to Conie. He was soon in
demand by other leaders, performing
with Thelonious Monk in 1959-60.
During the ’60s, Higgins became
one of the most ubiquitous of jazz
drummers, working alongside Sonny
Rollins, Lee Morgan, Hank Mobley,
Jackie McLean, Steve Lacy, and
Cedar Walton. In the "70s, he played
with Milt Jackson, Hank Jones, Eddie
Harris, and Jimmy Heath, and he re-
united with Coleman for the Colum-
bia album Science Fiction. He began

to lead his own recordings as well,
releasing Soweto (Red) and The Sol-
dier (Timeless) in 1979.

Higgins returned to the West
Coast in the ‘80s. He joined the jazz
studies faculty at the University of
California-Los Angeles, and he co-
founded World Stage, a program for
young musicians. He also continued
high-profile performance, working
alongside Joe Henderson, Pat Methe-
ny, and David Murray. In’86, Higgins
appeared in the all-star band behind
saxophonist Dexter Gordon in
Bertrand Tavernier’s film Round
Midnight. He followed his "84 solo set
Mpy. Billy Higgins (Evidence) with 8/,

Jfor Peace (Red) in’93.

Higgins required his first iver trans-
plant in March 1996, and he faced sur-
gery again a day later when the first
transplant failed. But Higgins willed
himself to recuperate, and within a
year, he was performing in New York
again with Charles Lloyd at the Texa-
co New York Jazz Festival and at a
Lincoln Center Festival multi-evening
celebration of Coleman’s music.

In recent months, Higgins’ health
began to fail again. When it become
apparent that yet another liver trans-

plant operation would be necessary,
the jazz community responded with
an outpouring of support. Lloyd and
Harold Land led a mid-January con-
cert at L.A.'s Bones & Blues—which
featured Higging’ final performance.
Grass-roots activists sent word of Hig-
gins’ needs out over the Internet.
“Billy Higgins Love-In” concerts
held on both coasts drew upon top tal-
entsin jazz. Inlate March, Herbie Han-
cock and Kenny Burrell were among
the performers at the Musician’s Union
in Los Angeles, while Lloyd joined
Pharoah Sanders and Bobby Hutcher-
son for a benefit at Yoshi's in Oakland,
Calif. A final event in April at St.
Peter’s Church in New York included
Ron Carter and Don Braden.
According to Dorothy Darr, Lloyd’s
wife and the leader of many of the
fund-raising efforts, all donations re-
ceived prior to Higging passing will
go to outstanding medical bills, the
World Stage, and Higgins’ family. A
private funeral was held May 7 in In-
glewood, Calif. A memorial concert is
planned for May 17 at New York’s
Knitting Factory, the proceeds of
which will benefit “Billy Smiles,” a
foundation that Darr is establishing.

Child’s Play. During a New York launch party for the new Destiny’s Child

album, Survivor, Sony Music Entertainment executives gave the Columbia
act a plague commemorating worldwide sales of 10 million units of its soph-
omore album, The Writing’s on the Wall. Pictured, from left, are Destiny’s
Child manager Matthew Knowies; Columbia Records Group VP of A&R Tere-
sa LaBarbera-Whites; Columbia Records Group executive VP of promotion
Charlie Walk; Destiny’s Child’s Michelle Williams, Beyoncé Knowles, and
Kelly Rowland; Columbia Records president Don lenner; Columbia Records
executive VP/GM Will Botwin; Columbia Records senior VP of urban promo-
tion Cynthia Harris; Sony Music Entertainment chairman/CEO Thomas D.
Mottola; and Destiny’s Child’s stylist, Tina Knowles.
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IN A RELAXED MODE FOR ‘EXCITER’

tContinuec from page 11)

al blues, retro-funk, progressive-
rock, and orchestral pop to its
arrangements.

For example, “Dream On,” the
first singl2, is distinguished by
nicely deta led guitar work as well
as skittling, staccato beats, while
“The Sweetest Condition,” a
strong single option, layers lan-
guid slide-guitar lines into a mix of
industrialized keyboards and
swaying rhythms.

Produced by Mark Bell, Fx-
citer also benefits from such
potent tracks as “Wher the Body
Speaks,” on which a quietly rum-
bling beat supports delicate gui-
tar lines ard an intimate, almost
whisperec vocal by Gahan; “I
Am You,” wherein futuristic
instrumentation is offset by a
hypnotic vhorus chant of the
words, “I am you/And you are
me” and further enhanced by a
sweet midsong symphoenic inter-
lude; and “3oo0dnight Lovers,” a
gospel-spiked ballad that closes
the album on a pensive, medita-
tive note.

“After 2C years, making a De-
peche Mode record can be quite a
challenge,” Fletcher says. “You
have to feed the monster, if you
will, that d2mands very specific
sounds anc stylistic elements.
But you also have to feed your-

self. You have to feel like you're
doing more than merely painting
by numbers.”

Gore, who remains the band’s
primary tunesmith, agrees. Yet
growth didn’t come easily this
time, <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>