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THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO, AND HOME ENTERTAINMENT OCTOBER 20, 2001 

BY LARRY FLICK 

NEW YORK—As much as he enjoys being a road animal, Lenny 
Kravitz says he digs being sequestered in the studio even more. 

"I get hooked on experimenting with different sounds and vibes and 
the opportunity to unlock my subconscious and see what's lurking below 
the surface," Kravitz explains. "Sometimes, I don't even know where I'm 
going to wind up once I start the process of making a new record." 

In fact, the Virgin Records artist admits that he had a completely dif-
ferent creative intention when he began work on Lenny—his first al l-

new studio album in nearly three years—which is due in stores Oct. 30. 
"Initially," he says, "I envisioned making a psychedelic-funk album— 
real trippy with lots of unusual sounds." 

In the end, Kravitz says his muse led him down a more acoustic, 
straight-ahead rock path. The resulting recording is one of his 
strongest efforts to date, mostly due to the fact that the listener 
gets an unfettered view into Kravitz's creative psyche. He offers a 
collection of concise, well-crafted songs that are driven by easily 
consumed melodies and hooks. As always, Kravitz convincingly 

(Continued on page 73) 

Music Biz Frets Over Format Mix 
Industry Debates CD 
Pricing & Destiny 

BY ED CHRISTMAN 

NEW YORK—With three of the ma-
jor labels making moves this year to 
discount front-line catalog titles 
with name power, John Marmaduke, 
chairman/president of the 142-unit, 
Amarillo, Texas-based Hastings 
Entertainment chain, advocates that 
the majors move beyond catalog 
product to quickly reprice recent CD 
titles downward when sales decline 
in order to spur impulse purchases 
and return the music business to a 
growth phase. 

In a Billboard guest commen-
tary titled "Slow Down The CD's 
Sunset," ( see story, this page), 
Marmaduke points out that 

(Continued on page 76) 
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Guest Commentaty: Slow 
Down lhe a rs Sunset 
BY JOHN MARMADUKE 

AMARILLO, TEXAS—Hastings has 
been a multimedia retailer since 
1972, so we have a unique perspec-
tive on evaluating the various 
entertainment products we sell. 
We've been very satisfied with the 
growth of packaged entertainment 
this year. Consumers are buying 
more entertainment and adopting 
more new configurations than ever 
before. Unfortunately, declining 
music sales performance over the 
past few years has eroded this oth-
erwise positive outlook. We believe 
the problem with prerecorded music 
isn't the music or the customers, 
but a combination of configurations 

(Continued on page 76) 

Wanted: New Country Outlaws 
BY RAY WADDELL 

NASHVILLE—Like the desperados 
waiting for a train in Guy Clark's 
classic 1975 song, a new breed of 
country music outsiders is poised 
to bust loose—a quarter of a cen-
tury after the original "outlaw 
movement" irrevocably altered the 
country landscape. 
As with their stylistic predeces-

sors—a scruffy but brilliant bunch 
led by comrades-in-arms Waylon 
Jennings, Willie Nelson, Jessi Colter, 
and Tompall Glaser—today's outlaws 

(Continued on page 74) 
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BMG Realigns Management Units 
BY BRIAN GARRITY 
NEW YORK—In a move that further 
unwinds the management structure 
established for former president/CEO 
Strauss Zelnick, BMG Entertainment is 
carving out a separate management 
team for its North American unit head-
ed by Bob Jamieson. 
BMG North America will now have 

its own executives overseeing opera-
tions, strategic marketing, legal and 
business affairs, corporate communi-
cations, and human resources. 
Many of those responsibilities were 

previously overseen officially by BMG 
Entertainment corporate departments— 
a configuration that dates back to 1998, 
when Zelnick was named president/CEO 
of the company and retained his previ-
ous role as president of North America. 
Day-to-day operational duties in that 
structure were being split between cor-
porate and the individual North Ameri-
can labels. 
But with chairman/CEO Rolf 

Schmidt-Holtz now overseeing BMG 
corporate and Jamieson running North 
America, the move to make the region 
a more self-contained unit along the 
lines of operations in the U.K. and Aus-
tralia was only "logical," company exec-
utives insist. 

"What's been happening in the past 
is that it's been decentralized to a fault. 
We've had duplication of functions, and 
we can't afford to have that anymore," 
Jamieson says. "There will be more 
resources available on the creative side, 
and there will be slightly more cen-
tralization of functions." 
Jamieson says the new alignment is 

'We've had duplication 
of functions, and 
we can't afford to 

have that anymore.' 
—BOB JAMIESON, 
BMG NORTH AMERICA 

in line with the way North America 
wanted to go and the way corporate 
wanted to be structured. 

"[Corporate] wants to do policy and 
global issues, and they don't want to 
get involved in the day-to-day activi-
ties of the regions," Jamieson says. 
"They want to leave it to the operat-

ing people in the regions." 
As for Jamieson's new team, Neil 

Foster has been named executive VP 
of operations for BMG North Ameri-
ca, overseeing activities that include 
operations, finance, and production; 
Poster was GM of operations at RCA 
Records. Joe DiMuro has been 
named senior VP of strategic mar-
keting; he was senior VP of strategic 
business development at RCA. Stan-
ley Schneider has been named sen-
ior VP of legal and business affairs; 
he was VP of legal and business 
affairs at BMG Music Publishing. 
Also, Patrick Reilly has been con-
firmed as VP of corporate communi-
cations, and Jim Blauvelt is named 
VP of human resources. 
The move marks the latest in a long 

line of management restructuring 
moves made by BMG following the 
departures of Zelnick and former chair-
man Michael Dornemann, and the sub-
sequent death of their intended suc-
cessor, Rudi Gassner, at the end of last 
year (Billboard, Jan. 4, 2001). 
BMG North America will have lost 

500 employees by year's end, leaving 
about 1,800 staffers, according to a 
source. Nearly 100 have been laid 
off; the others are voluntary resig-
nations and those who have accept-
ed early retirement. Last month, 
Schmidt-Holtz said that 600 staffers 
will exit worldwide; the 100 outside 
the U.S. are expected to come main-
ly from Germany. 

Additional reporting by Carolyn 
Horwitz in New York. 

Alliance Likely To Abandon Valley Merger 
BY ED CHRISTMAN 
NEW \ ORK—Alliance Entertainment plans 
to walk away from its proposed merger with 
Valley Media, unless the major music and 
video suppliers agree by Friday ( 12) to for-
give as much as 60% of the $ 120 million in 
accounts payable that the California-based 
wholesaler owes them. Sources say that 
such a move would leave Valley teetering on 
the brink of a Chapter 11 filing. 

Valley has been experiencing financial 
difficulties for more than a year, but the 
situation deteriorated rapidly over the past 
few months, sources say, due to a with-
drawal of support by Congress Financial— 
the bank supplying Valley's revolving cred-
it facility. The bank, which is secured by 
Valley's inventory, has been challenging 
the revolver's lending formula in order to 
reduce fund availability. Since Valley 
already had been buying product on a 
C.O.D. basis from its major suppliers, the 
bank's tactic has forced a cash-flow crisis 
at the company. 

Whatever happens with Valley, it seems 
almost certain that the labels will take a 
financial hit from the situation, which 
leaves industry observers wondering 
whether labels can handle yet another 
write-off in a year that has already seen 
Pacific Coast file for Chapter 11 and be liq-
uidated, as well as National Record Mart 
being forced into Chapter 11 status. 
The weeks leading up to the Oct. 12 

drop-dead date turned out to be difficult 
ones for vendors, as the proposed deal 

between Alliance and Valley went from 
being a "slam dunk" needing minimal ven-
dor support to a turbulent transaction in 
which the major suppliers have to forgive 
about $70 million, according to sources 
familiar with the situation. 

Vendors say that every time they turned 
down an AllianceNalley offer, a new offer 
came back that was worse. One vendor says 
that the percentages went from 40% for-
giveness to more than 50% forgiveness in 

11111111111M, 

less than a week. "Every time they came 
back with a new offer, their hands kept get-
ting deeper into our pockets," one label 
executive complains. 

But sources on the other side of the table 
argue that while the forgiveness percent-
age may have changed, the dollar amount 
did not. One source says that Valley's 
payables dropped because of product 
returns to suppliers, necessitating the 
adjustment in the percentage. 

Nonetheless, vendors wonder if Alliance 
and Valley are raising the Chapter 11 flag as 

a tactic to stampede suppliers into giving 
more concessions than they need to make 
the deal work. They add that Alliance is act-
ing like the only game in town for Valley, 
but if a Chapter 11 filing occurred, it would 
open the door for such others as Ingram 
and Handleman to take a look at Valley. But 
executives on the other side of the propos-
ai argue that the deal the suppliers are being 
offered is immeasurably better than what 
they would get if a Chapter 11 filing occurs. 

Suppliers say they are worried about set-
ting the precedent of forgiving debt outside 
a courtroom. One financial executive raises 
another concern: "If you take the hit now, 
will the problem come back at you a year 
later?" The fact that Alliance's parent, 
Yucaipa, doesn't want to put money into the 
deal "tells the story," that executive claims. 
But others argue that Yucaipa is already tak-
ing on enough risk by assuming Valley's 
debt—which in addition to the estimated 
$120 million in payables, also includes 
about $120 million due the bank. 

If the vendors approve forgiveness, the 
proposed deal could proceed, allowing 
Alliance management to take control of 
the combined company in a reverse merg-
er that would leave the new corporation 
operating under the Valley name as a pub-
licly traded company. 

Valley and Alliance reported annual rev-
enues of about $800 million and about $500 
million, respectively, last year. This would 
give the combined company annual revenue 
of about $ 1.3 billion. 
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Top of the News 
5 BMG North America names a 

new management team. 

BOB JAMIESON 

Artists & Music 
10 Executive Turntable: Neil Fos-

ter is promoted to executive VP of 

operations for BMG North America. 

14 Groundwork, R.E.M., Pearl 

Jam, others battle world hunger. 

14 The Beat: Proceeds from Ray 

Romanos new comedy album will go to 

United Way's September 11th Fund. 

16 Continental Drift: 
Singer/songwriterTracy Lyons 
makes her Vapor Records debut. 

17 Boxscore:Two Jimmy Buffett 
shows earn a total of $ 1.9 million. 

18 The Classical Score: The Em-

erson String Quartet celebrates its 

25th anniversary. 

19 Reviews & Previews: The 

Groundwork 2001 compilation, 

Steve Tyrell, and a Los Tigres del 

Norte tribute take the spotlight. 

23 R&B: Dilated Peoples drop 

their second Capitol set, Expan-

sion Team. 

27 Words & Deeds: India.Arie 

and Mystic are tapped to co-head-
line new MTV2/ Vibe tour. 

28 Beat Box: Ministry of Sound 
North America opens its doors with 

releases from Bent, Paul Van Dyk, 

and Liquid Todd. 

30 Country: Honky-tonk singer 
Danni Leigh makes her Audium 

Records debut. 

33 In The Spirit: Gospo Centric 
and B'Rite Music ink a long-term 

distribution deal with Zomba. 

33 Higher Ground: The Christian 
Booksellers Assn. develops a pro-
motional campaign for giving music 

this holiday season. 

34 Latin Notas: Despite a recent 

sales plunge, the Latin music biz 

continues to develop regional talent. 

37 Jazz Notes: Cyrus Chestnut 

mixes up the selections on his lat-
est Division One/Atlantic release, 

Soul Food. 

38 Songwriters & Publishers: 

BMI announces the winners of its 
2001 Urban Awards. 

39 Studio Monitor: New York 

City's Right Track Recording opens 

a mammoth tracking space. 

FALLING FOR REAL: The longest see-saw battle for pole posi-
tion in the history of The Billboard Hot 100 extends to a 10th 
week, as Jennifer Lopez and Ja Rule re-take the crown away 
from Alicia Keys. " I'm Real" ( Epic) is No. 1 for the fourth week, 
while Keys' "Fallin'" once again slips to second place. These 
two songs have held down the top two positions since the week 
of Aug. 25 and are likely to do so again next week (See Singles 
Minded, page 59). 

Until now, the longest such fight for the summit took place in 
the summer of 1977. During a nine-week period, Andy Gibb's "I 
Just Want to Be Your Everything" and the Emotions' "Best of My 
Love" traded places at the top. Gibb's single, his debut release, 
advanced to No. 1 the week ofJuly 30, 1977, and remained there for 
three weeks. Then he was overcome by the Emotions, who remained 
in first place for four weeks. Gibb returned to No. 1 the week of Sept. 
17, and the Emotions recaptured the top slot a week later. This back-
and-forth battle finally ended the week of Oct. 1, when disco pro-
ducer Meco Monardo used the Force, and his medley "Star Wars 
Theme./Cantina Band" ruled the chart. 

DAWN'S EARLY LIGHT: More than a month after the terrorist 
attacks on the U.S., Americans continue to demonstrate their 
patriotism. There's evidence of this on the Hot 100, where Whit-
ney Houston's "The Star-Spangled Banner" (Arista) reaches a 

International 
41 Powclerfinger gets a sales 
boost following a big night at 

the Australian Record Industry 

Assn. awards. 

42 Hits of the World: Garbage's 
Beautifulgarbage debuts atop 
the Australian albums chart. 

43 Global Music Pulse: Fun-Da-

Mental takes on a new sound for 
its fourth album, There Shall Be 
Love, for Nation. 

Merchants & Marketing 
47 Universal Music and Video 
Distribution tops four market-
share categories. 

48 Declarations of Indepen-
dents: Blind Pig Records cele-
brates its 25th anniversary with 
a double-CD featuring Muddy 
Waters, Deborah Coleman, Pine-
top Perkins and many others. 

49 Retail Track: Tower Records 

gets extensions on its loans. 

51 Home Video: Fox Home 
Entertainment gives The Simp-
sons the DVD treatment with The 
Simpsons Season One Collector's 
Edition DVD Box Set. 

Programming 
57 Music Video: Panelists are 
announced for this year's Billboard 
Music Video Conference. 

Features 
8 Market Watch 

54 Classifieds 

56 Update/Good Works: KTWV 
Los Angeles sponsors A Wave of 
Peace, a smooth-jazz concert to 
benefit the American Red Cross 
Disaster Relief Fund. 

59 Between the Bullets: Patri-
otism fuels Whitney Houston's 
rendition of "The Star-Spangled 
Banner" to No. 1 on the Hot 100 
Single Sales chart. 

77 Billboard.com: What's 
online this week. 

78 The Billboard BackBeat 

At a Glance 
65 Chart Artist Index 

70 Chart Song Index 

new peak position of No. 13. When originally released in 1991, 
the live recording went as high as No. 20. 

Houston's rendition of the national anthem, recorded at the 
1991 Super Bowl, is only the second version of the song to chart 
on the Hot 100. The first was a live recording by Jose Feliciano. 
Recorded at the fifth game of the World Series in 1968, his RCA 
single peaked at No. 50. 

Houston's single puts her back in the top 20 portion of the Hot 
100 for the first time since the first quarter of 2000, when "My Love 
Is Your Love" sailed to No. 4. The star-spangled success of "Banner" 
is due to sales, as the single tops the Hot 100 Singles chart but is 
nowhere to be found on Hot 100 Airplay. 

LIKE A ' ROCK': There's one artist on this issue's Top Country 
Albums chart whose career covers the entire span of this chart's 
history: George Jones, who opens at No. 6 with "The Rock: Stone 
Cold Country 2001" ( Bandit/BNA), also appeared on the very first 
Top Country Albums chart, published the week of Jan. 11, 1964. 
That gives him a chart span of 37 years, nine months, and one 
week, the longest in this chart's history. But he may not hold the 
record for long—Johnny Cash also appeared on that first chart 
and is likely to appear again with his next release. 

More Fred Bronson each week at www.billboard.com. 
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Agreement Leaves Digital Royalty Issues Unresolved 
BY BRIAN GARRITY 
NEW YORK—As expected, the major 
record labels have brokered a peace 
treaty with songwriters and publish-
ers that allows for the launching of 
digital subscription services before the 
end of the year. Still, executives and 
analysts familiar with the situation say 
the deal represents more of a stop-gap 
measure that prevents the immediate 
filing of lawsuits than a long-term 
solution when it comes to rights and 
rates relating to publishing licenses 
for online music. 

Songwriters and publishers agreed 
to grant publishing licenses to record 
labels in principle, eliminating the last 
major hurdle preventing online music 
subscription services from launching. 
But among the issues still to be ham-
mered out are the rates the labels will 
pay publishers for use of their works 
in their digital services and whether 
operators of subscription businesses 
are on the hook for both performance 
and reproduction royalties. 

Recording Industry Assn. of Amer-

In The News 
• CNN has dropped its three-

year-old global music show, 
World Beat, as the cable TV news 
network devotes more time to 
the crisis facing the U.S. follow-
ing the Sept. 11 terrorist attacks. 
The program's four-person pro-
duction team, based in Atlanta, 
will leave the network. 

• The Country Music Assn. 
(CMA) is postponing the sched-
uled launch of its branding cam-
paign, "Country. Admit It. You 
Love It." Originally scheduled 
for a first-quarter 2002 launch, 
the campaign is now delayed 
indefinitely. A CMA spokesper-
son says going forward with the 
advertising initiative "doesn't 
make sense at this point," given 
the nation's current war on ter-
rorism. The branding campaign 
was designed for the slogan to be 
used as a tag line in a multi-
media advertising campaign, 
and the CMA hoped to partner 
with country radio and labels in 
using the message. The format 
has suffered slowing sales and 
growth in the past several years. 
The CMRs marketing and com-
munications committee will 
continue to discuss a new 
launch date for the campaign as 
events unfold. 

• Universal Records will 
release Bee Gees: Their Greatest 
Hits: The Record Nov. 20. The 
two-CD, 40-track set will include 
four new songs, as well as the 
group's 19 No. 1 songs. 

ica ( RIAA) general counsel/senior 
executive VP Cary Sherman says, 
"Everybody knows a mechanical is 
required for download and a perform-
ance is required for streaming. The 
question is: Is a mechanical required 
for streaming? And is a performance 
license required for downloads? We 
did not address the latter, but we did 
address the former." 

In a key provision of the deal, the 
two sides acknowledge that "a mech-
anical license is required for these 
types of subscription services." That 
means the labels acknowledge that on-
demand streams—performances— 
require mechanical licenses. 

Digital music companies and their 
trade organization, the Digital Media 
Assn. (DiMA), have long argued that 
there shouldn't be a reproduction roy-
alty associated with performances. 

But Sherman says, "It's clear that 
we are going to need a license for the 
server copy even for pure performanc-
es, for pure streams. That being the 
case, it makes sense to not quibble over 
whether the copies made after the 
server copy are reproductions." 

The issue is far from settled. DiMA 

president Jonathan Potter maintains 
that members of his organization 
"have no interest" in paying double 
royalties. He also notes that the agree-
ment flies in the face of a report is-
sued in August by the US. Copyright 
Office that said if the full value of a 
service is in the performance, then 
the full value of the royalty should be 
in the performance. 

Potter says, "There's nothing re-
straining us from visiting with the 
issue in Congress that [the labels'l con-
cession was unnecessary." 

European Court To Review 
U.K. Broadcast Rules 

BY GORDON MASSON 
LONDON—The United Kingdom has 
been referred to the European Court of 
Justice for allegedly failing to comply 
with European Commission (EC) rules 
on music broadcast in public places. 

The dispute apparently involves a loop-
hole in U.K. law that allows store owners 
and restaurateurs to play 
the radio in their premis-
es without having to pay 
any licensing fee to a per-
forming rights society. 
One governmental 

source tells Billboard that 
because radio stations pay 
substantial fees for the right to broadcast 
tracks, store owners should not also have 
to pay for the right to play that music. 

The EC claims the U.K. is not fully 
implementing the Nov. 19, 1992, Coun-
cil Directive 92/100/EEC. Ina statement, 
the EC said, 'That directive concerns the 
rental and lending rights and certain 
rights related to copyright in the field of 
intellectual property. Under the terms of 
the directive (Article 8[21), which entered 
into force on July 1, 1994, performers 
and producers of phonograms are enti-
tled to equitable remuneration each time 
their music is broadcast in a place acces-
sible to the public." 
The statement added, "The United 

Kingdom considers it possible to set 
aside the rights afforded by that direc-
tive in the case of broadcasting free of 
charge for the public, as is the case, for 
example, with background music in 
some shops. The Commission consid-

ers that, while limits to equitable remu-
neration are provided for by the direc-
tive (Article 10), the case raised by the 
United Kingdom is not one of the 
exceptions possible." 

Last year, the World Made Organiza-
tion ruled in favor of European song-
writers and composers in response to an 

action brought by the EC 
in which it was claimed 
that sections of U.S. copy-
right legislation breached 
international competition 
and trade regulations. The 
action, initiated by the 
Irish Music Rights Orga-

nization, complained that Irish song-
writers were being wiairly denied roy-
alty payments from the U.S. because 
certain businesses—such as bars, 
restaurants, and shopping malls—were 
allowed to play music publicly without 
paying performance royalties. 

In response to the EC's latest moves, a 
spokesperson for the U.K. government's 
Department of Made and Industry says, 
"We have been involved in discussions 
with the European Union regarding this 
matter for quite some time, and we have 
fully answered the points that they have 
made to us. We continue to believe that 
U.K. copyright law complies with the 
directive and cannot accept the Com-
mission's arguments that an exception to 
the rights of performers and record pro-
ducers, which is made in U.K. law, is out-
side the directive. Nevertheless, we are 
continuing to discuss this matter with 
the Commission." 

Determining exact rates also pro-
mises to be a thorny issue. Sherman 
says the RIAA is not looking to have 
existing deals between the National 
Music Publishers' Assn. (NMPA) and 
services like Napster and Stream-
waves.com used as precedents: "Ob-
viously, [the publishers] are going 
to go for the highest rates they pos-
sibly can, and we're going to tell 
them that those deals can't survive 
in the marketplace." 
The two sides are expected to begin 

that debate following the launch of the 
major-label services MusicNet and 
Pressplay later this year. If labels and 
publishers can't reach an agreement 
on their own, they are expected to 
have the U.S. Copyright Office decide 
the matter in arbitration. 

Jupiter Media Metrix senior analyst 
Aram Sinnreich, for one, is expecting 

a long, contentious battle: "A year 
from now, the publishers and the 
RIAA are going to be just as much at 
odds over who gets what piece of the 
paltry margin from subscriptions as 
they are today." 

In the meantime, the RIAA will pay 
a $1 million advance to the Harry Fox 
Agency (HFA), the licensing arm of the 
NMPA, for a two-year "bulk" license of 
musical works. If no rate agreement is 
reached, the RIAA will pay HFA, which 
represents more than 27,000 music 
publisher principals, an annual ad-
vance of $750,000 until a rate is set. 
Ed Murphy, president/CEO of 

NMPA, says, "The $1 million advance 
is really a token; I don't know what 
the real dollars will be." 

Additional reporting by Bill Hol-
land in Washington, D.C. 

Market Watch 
A Weekly National Music Sales Report 

YEAR-TO-DATE OVERALL UNIT SALES 
2000 

Total 579,364,000 

Albums 535,735,000 

Singles 43,629,000 

?no/ 

553,142,000 

526,638,000 

26,504,000 

(-04.5%) 

(v-1.7%) 

(-0-39.3%) 

YEAR-TO-DATE SALES BY ALBUM FORMAT 

CD 

  2000 

476,168,000 

2001 

488,145,000 (º2.5%) 

Cassette 

Other 

58,314,000 

1,253,000 

37,472,000 

1,021,000 

(-0-353%) 

(0-18.5%) 

OVERALL UNIT SALES 

This Wedl 

Last Wee 

Cl 

12,257,000 This Week 2000 

12,079,000 Change 2000 

1.5% 

13,931,000 

-0-12.0% 

This Week 

Last Week 

11,874,000 

11,732,000 

Change 

11111111111111111111111EMEMEÉMIII 
This Week 2000 1,000,000 

Change 2000 -061.7% 

This Week 2000 12,931,000 

Change 2000 

This Wee I 

Last Week 

Change 

383,000 

347,000 

10.4% 

YEAR-TO-DATE CD ALBUM SALES BY STORE TYPE 

2000 2001 

Chain 269,720,000 269,858,000 (.c,-0.1%) 

Independent 72,449,000 67,919,000 (-0-6.3%) 

Mass Merchant 

Nontraditional 

124,371,000 

9,629,000 

134,725,000 (.ci-8.3%) 

15,643,000 ' c,-62.5%) 

YEAR-TO-DATE CD ALBUM SALES BY STORE LOCALE 

2000 2001 

City 109,194,000 113,387,000 

Suburb 

Rural 

ROUNDED FIGURES 

207,267,000 

159,707,000 

208,351,000 

166,407,000 

FOR WEEK ENDING 10/07/01 

Compiled from a nattonal sample of retad store and rack sales reports collected, compiled, and provided by SoundSç1an. 

11.1 11 
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ASCAP Awards Holland 
WASHINGTON, D.C.—Billboard 
Washington, D.C., bureau chief Bill 
Holland will receive a Special Recog-
nition Award at this year's ASCAP-
Deems Taylor Awards ceremony for 
his yearlong coverage of 
the now-repealed work-
for-hire law. The law cast 
sound recordings as a 
new category of work 
made for hire under the 
U.S. Copyright Act and 
removed recording ar-
tists' termination right to 
reclaim their recordings 
in the future (Billboard, 
Jan. 15, 2000). 

Billboard editor in 
chief Timothy White says, "Public-
service journalism is often the most 
rigorous and thankless. Billboard is 
proud of Bill and grateful to the 

ASCAP-Deems Taylor board for 
recognition of his pivotal work-for-
hire reporting." 

The ceremony will be held Dec. 5 at 
the Walter Reade Theater at New York 

City's Lincoln Center. 
Holland's work-for-

hire series won a Special 
Recognition award from 
the Washington Area Mu-
sic Assn. last year (Bill-
board, Dec. 23, 2000). He 
also won an ASCAP-
Deems Taylor Award in 
1998 for his 1997 series, 
"Labels Strive to Rectify 
Past Archival Problems," 
which detailed for the 

first time the systematic destruction 
or needless corporate loss through 
the years of thousands of master re-
cordings and related materials. 

ExecutiveTurntable 

FOSTER 

RECORD COMPANIES. BMG North 
America promotes Neil Foster to 
executive VP of operations; Joe Di-
Muro to senior VP of strategic mar-
keting; Stanley Schneider to senior 
VP of legal and business affairs; Jim 
Blauvelt to VP of human resources; 
and Patrick Reilly to VP of corporate 
communications in New York City. 
They were, respectively, GM of oper-
ations for RCA Records; senior VP of 
strategic business development for 
RCA Records; VP of legal and busi-
ness affairs for BMG Music Publish-
ing; VP of human resources for BMG 
Entertainment; and senior VP of 
BeMusic and the Bertelsmann e-
Commerce Group. 

Jorge Melendez is promoted to 
executive VP of Sony Discos in Miami. 
He was VP of finance and operations. 
Jim Swindel is named executive VP 

of sales and marketing for ArtistDi-
red Records in Los Angeles. He was 
president of Amplified Entertainment. 

Cecilia McClendon is promoted 
to VP of R&B promotion for Arista 
Records in New York City. She was 
senior national director of R&B 
promotion. 

Rick Correoso is named VP of 
marketing for Universal Music Lati-
no in Miami. He was president of 
Sony Music Venezuela and Central 
America. 

Reunion Records promotes Ellyn 
Cernand to retail marketing manag-
er, Laurie Melick to consumer mar-
keting manager, and Jahnee Paulich 
to marketing coordinator in Frank-
lin, Tenn. They were, respectively, 
tour support/ marketing coordinator, 
marketing production coordinator, 
and publicity coordinator. 

PUBLISHERS. Brentwood-Benson 
Music Publishing promotes Lana 
New to royalty administrator in 
Franklin, Tenn. Brentwood-Benson 
Music Publishing also names Rachel 
Howell as receptionist and Brian 
Park, Kyle Benson, and Mike Cow-
art as choral outbound sales repre-
sentatives in Franklin. They were, re-
spectively, a receptionist, an intern 
for Zomba Publishing, inside sales 
representative for Techton America, 
a sales representative for Reeves-Sain 
Medical Supply, and a worship leader 
for Belmont Church. 

RELATED FIELDS. Ellen Schwartz is 
promoted to VP of music develop-
ment for Warner Bros. Pictures in 
Burbank, Calif. She was director of 
music development. 

Jordan Feldstein is named a man-
ager for W.F. Leopold Management 
in Los Angeles. He was an inde-
pendent manager. 

Capitol Cuts Back After Merger 
Sales Staff Hardest Hit By Integration With Priority 
BY GAIL MITCHELL 

LOS ANGELES—According to sources, 
details of the integration between Capi-
tol and Priority Records are still being 
mapped out in the wake of the Oct. 5 
merger of the two EMI-owned labels. 
What is known is that Priority will 

serve as Capitol's urban arm and be-
come an imprint under the label, con-
tinuing to promote and market its 
own urban acts. Also, both labels' 
backroom administrative departments 
have been combined. 
Among the label executives who 

will be part of the ongoing transition 

PRIORITY, 
RECORDS 

are Capitol senior VP of R&B promo-
tion and marketing David Linton, Pri-
ority senior VP of promotion Tom 
Maffei, Priority senior VP of urban 
promotion Sandra Sullivan, and Pri-
ority senior VP of urban marketing 
Sheila Coates. Although unconfirmed 
by press time, Wendy Goldstein, who 
was negotiating to come into Priority 
prior to the merger, is expected to 
assume a high-level A&R role. Over-
seeing the combined labels is Capitol 
president/CEO Andy Slater. 
EMI Recorded Music North Ameri-

ca deputy president Roy Lott, who 

reportedly oversaw much of the merg-
er, and Slater declined to comment on 
the changes. But a statement issued by 
EMI said, "The moves have been made 
to improve efficiency and effectiveness 
of the marketing and promotion in 
both companies while at the same 
time reducing costs." 

The consolidation led to the exit of 
more than 30 Capitol and 60 Priority 
employees, including Priority's entire 
sales department. 
The Capitol cutbacks are across the 

board, affecting advertising, marketing, 
publicity, and promotion. Among the 
Capitol executives who were let go were 
VP of R&B promotion Unice Rice, di-
rector of marketing Michael White, 
advertising director Mickey Diage, VP 
of R&B publicity Gwendolyn Quinn, 
associate director of publicity and me-
dia relations Robyn Ryland-Sanders, 
managers of publicity and media rela-
tions Meredith Louie and Brenda Han-
son, and director of international mar-
keting and promotion Terri Goldberg. 
On the Priority front, executive VP 

Andrew Shack, senior VP of business 
affairs and operations Scott Aronson, 
and East Coast VP/GM David Ehrlich 
remain with the label, as does senior 
VP of communications John Vlautin 
and senior VP of video Shellie Fontana. 
Among the executives who were let go 
in the merger are senior VP of sales 
Bob Grossi, senior VP of pop market-
ing John Rotella, and New York City-

based VP of publicity Grace Heck. 
A source says, "The two field staffs 

were combined. It's a more powerful 
promotion team than it was before." 

The Capitol/Priority merger follows 
the September exit of Priority chair-
man/co-founder Bryan Turner, who 
began negotiating to leave after merg-
er talks between the two labels com-
menced. Following Turner's departure, 
rap label No Limit ended its distribu-
tion pact with Priority after six years. 
No Limit founder/CEO Percy Miller 
(aka Master P) has announced a new 
distribution deal with Universal. 

,ea,a4eoe) 

According to sources, the rosters of 
the two labels are being assessed. The 
Priority rap and R&B roster includes 
Ras Kass, Ice Cube, Snoop Dogg, 
Athena Cage, and the soundtrack to 
the new Denzel Washington film 
naining Day. During its 16-year his-
tory, the label has also been home to 
rap acts N.W.A and Ice-T. Capitol's ur-
ban roster includes Pru, Sammie, 
Dilated Peoples, and Rachelle Ferrell. 

For now, Los Angeles-based Priori-
ty staffers will continue to work out of 
their offices instead of moving into the 
Capitol Tower. 

Benchmark Love Suit Nears Trial As 
Judge Allows Amended Complaints 

BY BILL HOLLAND 

WASHINGTON, D.C.—The judge in the Courtney Love 
countersuit against Geffen and Universal Music Group 
(UMG) has set an Oct. 17 meeting between lawyers to set a 
court date for the trial that will serve as the first benchmark 
for recording artist free agency and whether key components 
of record contracts can be judged illegal. 

The labels had sued Love for not delivering albums under 
her contract. She countersued. 
The meeting, in Los Angeles Superior Court, fol-

lows a surprising procedural turnabout Oct. 4 
when Superior Court Judge Fumiko Wasserman 
reconsidered amended complaints by Love's 
lawyer and allowed most of the charges in her 
contract termination suit to move forward to 
trial. Among the charges: fraud and rescission 
(annulment) of contract, which would give Love 
control of her master recordings. It also charges that 
the record industry's amendment to California's seven-
year personal service contracts rule is illegal. The California 
State Senate also held a hearing Sept. 5 to discuss whether 
the 1987 amendment to allow companies to sue recording 
artists who employ the rule is illegal (Billboard, Sept. 15). 

The turnaround follows a ruling in June in which Judge 
Wasserman denied 11 of the 15 causes of action listed in 
Love's complaint, striking some and ruling that others would 
be considered for review if amended. That ruling stemmed 
from a motion filed by UMG to throw out all of the 15 claims 
as irrelevant and without merit (Billboard, June 15). 

After reviewing new evidence presented in an amended 
complaint last month by Love's lawyer, A. Barry Cappello, 

Wasserman overruled UMG on six of those counts and is 
now granting Love the right to proceed with 10 claims. 

After rereading the complaint, Wasserman allowed the 
following new charges to proceed: declamatory relief 
resulting from the industry's seven-year-rule amend-
ment, rescission of contract, breach of contract, breach 
of fiduciary duty, breach of implied covenant of good faith 
and fair dealing, and "promises made without intent to 

perform—fraud." 
The judge had already granted the following 
charges to proceed: declaratory relief from the 
contract, rescission of the contract, account-
ing of royalties, imposition of a collective 
trust, and unjust enrichment by the label. 
Wasserman had earlier struck down the 

following complaints: unjust competition, 
restraint of trade, antitrust violations, con-

cealment (of earnings), and fraudulent disclo-
sure (of earnings). 

"When a judge gives you leave to amend," Cappello 
tells Billboard, "the judge is leaving the door open to be 
convinced, and we were able to do that with the rewrit-
ten complaints. 

"These are big issues," Cappello adds, listing "declara-
tory relief from section 2855 of the Labor Code (the seven-
year-rule amendment); assignment clauses that allow labels 
to sell these contracts like chattel; accounting practices; 
breach of fiduciary duty; fraud; and rescission of contract. 
If we win rescission, it not only means we can sue for dam-
ages, but we get our masters back." 
A UMG spokesman says the company has no comment. 
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GRAMMY Award winner and the "Princess of Soul," 

Regina Belle is back with an incredibly crafted album 

of heartfelt originals. Few singers possess the 

;trength, the emotion and the technical skill exhibited 

on this extraordinary album. Now, Regina expands 

her artistic talents and creative control by co-writing 

several of the album's twelve tracks. This Is Regina! 

Sensuous, soulful and filled with vocal magic! 

Featuring the hit single, "Oooh Boy" 
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Our Music & Money spotlight returns focusing on 

the financial aspect of the music industry. We 

explore critical issues such as capital sourcing, 

joint ventures, and the financing of current deals. 

Billboard's Music & Money II special also coin-

cides with the first ever Billboard Music & Money 

Symposium, Nov. 13 in NYC. Call now! 
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Billboard pays tribute to Arturo Sandoval on his 
40th career anniversary. Beginning in Havana in the 
early 60s, Sandoval went on to become one of the 

world's greatest Latin and classical jazz musicians. 
Join Billboard in saluting this living legend. Reserve 

your ad in this special anniversary tribute. 
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Billboard looks at some of the most notable acts 
hailing from Detroit and provides an in-depth guide 

to the city's lively music scene including listings of key 
record labels, studios, clubs, venues, events, retail 

outlets, radio stations, music media and more! Don't 
be left out of this exclusive regional special. Call today! 
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BLUE NOTE 20TH ANNIV. 

Billboard pays tribute to New York's Blue Note Jazz 
club on its 20th anniversary. We look into future plans 

for the company and review the many artists, 
executives, and events that have helped make the 

Blue Note the quintessential jazz institution it is today. 
Join us for this special salute! 
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Warren Haynes Flourishes As He Keeps ATO's Mule Alive 
BY WES ORSHOSKI 
NEW YORK—It's the not knowing 
whether or not the rug may suddenly 
be pulled out from under his feet that 
has helped make Warren Haynes per-

• haps the hardest-working man on the 
so-called jam-band circuit. 

"To me, musicians are like athletes," 
the singer/guitarist says. "We have a 
somewhat limited window of opportu-
nity in which to perform. I would like 
to think that, like John Lee Hooker, I'll 
be performing until I'm 83. But you 
never know when the climate of music 
is going to change. For all I know, disco 
is coming back," he adds with a laugh. 
As a full-fledged member of Gov't 

Mule, the Allman Brothers Band, and 
Phil Lesh & Friends, the 41-year-old, 
Asheville, N.C.-bom artist certainly seems 
to be laying the foundation for John Lee-
like longevity. During the past year, 
Haynes has found himself literally get-
ting off one tour bus only to climb aboard 
another. He's toured with each act, occa-
sionally pulling double duty on nights 

• when the Allmans and Phil & Friends 
shared a bill. In between tours, he also 
found time to record two CDs' worth of 

• new, star-studded Gov't Mule material. 
But it's a bittersweet twist of fate— 

the August 2000 death of Gov't Mule 
bassist Allen Woody—that has made 
all this possible. At first, Woody's death 
from undetermined causes at age 44 
seemed a catastrophic blow to Haynes' 
career. At the time, Haynes was a 
member of only Gov't Mule, or "the 
Mule," as the jammy, hard-touring 
blues-rock trio is known by its fans. 
With drummer Matt Abts, Gov't 

Mule was formed as a side project in 
1994 by Haynes and Woody, then-
members of the Allmans. In 1997— 
eight years after Haynes and Woody 
joined with the original members of 
the Allmans to relaunch the Southern 
rock giant—Haynes and Woody left 
the Allmans to focus on Gov't Mule. 

After several years of persistent 
roadwork, the act's fan base and repu-
tation for delivering killer live shows 

was spreading. Although the group 
owes less to Lesh's Grateful Dead than 
it does to Otis Redding or Mountain, 
the rising popularity of jam bands was 
playing a major role. Gov't Mule's hard 
work—and Haynes and Woody's risky 
move by leaving the Allmans—was 
paying off, it seemed. 

With Woody's passing, the delicate 
chemistry of Haynes' rock trio was 
ruined. A somber Gregg Allman says it 
reminded him of the aftermath of his 
brother (and original Allmans guitarist) 
Duane's 1971 fatal motorcycle crash. 
"It was exactly the same in that you had 
the survivors standing around saying, 
'What the hell we gonna do now?'" 

As Haynes and Abts struggled with 
how and if to continue, band friend and 
Widespread Panic bassman David 
Schools began opening their minds to 
the possibility of continuing as a quar-
tet. Meanwhile, other doors—some old, 
some new—began opening for Haynes. 

The Allmans had dismissed guitarist/ 
vocalist Dickey Betts just months ear-

lier, and Lesh was seeking an adven-
turous guitarist Both camps came call-
ing, and Haynes accepted the invitation 
of each, under the condition that his 
priorities remained with Gov't Mule. 

"He's got, like, eight irons in the 
fire," Allman says. "And that may be 
his way of mourning." 

Looking for "somebody who could 
play outside themselves," Lesh says he 

was blown away by the Mule's live ver-
sion of Mongo Santamaria's "Afro Blue." 

"Warren didn't confine himself to 
that blues-rock/Southem rock kind of 
feeling or material," Lesh says. "He's 
one of the few musicians that I know— 
or know of—that can throw all his in-
fluences away and just play the context, 
play in the moment. And it's really a 
revelation when you come across that" 

Reuniting with Haynes—who 
scored his original Allmans gig after 
playing in Betts' solo band—has 
proved inspiring for Allman. "Most 
guitarists, as they get older, they've got 
a million licks and they kind of not rest 
on 'em, but just play those million 
licks," he says. "But he's still diggin' in. 
It's like he's lookin' for somethin'." 

Haynes' colleagues hail him for his 
compassion and kindness. ATO Rec-
ords co-founder Chris Tetzeli says, 
"He's arguably the nicest guy in music 
and such a soulful person that you 
immediately take such a liking to him." 

It's this sentiment that helped Haynes 

Curb/MCA Preserves Lovett's 'Cowboy Man' Days 
BY JIM BESSMAN 
NEW YORK—Seventeen years after 
he brought a rough demo to Nash-
ville, Lyle Lovett is returning to the 
country genre that first propelled 
him to stardom. 
The Texas singer/songwriter's ret-

rospective compilation, Anthology, 
Vol. 1: Cowboy Man, which Curb/ 
MCA releases Oct. 23, assembles 13 
country songs from his first three 
albums: Lyle Lovett, from 1986; Pon-
tiac, from 1987; and Lyle Lovett and 
His Large Band, from 1989. Two 
recently recorded originals, the Texas 
shuffle "The Truck Song" and the 
Western swing "San Antonio Girl," 
are also included. 

"I had in mind for [those songs] to 

be part of my next album, which I hope 
to start by the end of the year," says 
Lovett. whose later albums have cul-
tivated a broader aesthetic and audi-
ence. "But 'MCA Nashville president] 

Tony Brown wanted to include a cou-
ple of new songs [in the anthology]." 
Brown signed Lovett to the label 

and produced those first three al-
bums, as well as the two new songs. 
"When he first called and asked if I 
was interested in doing an antholo-
gy-type project, I said to myself, 'Am 
I that old?' " Lovett says. "Then I real-
ized I probably am, since my first 
record was 15 years ago." 

But what really stoked Lovett's de-
sire, he notes, was his enduring rela-
tionship with Brown. "He has been 
so good to me and was such a funda-
mental part of my early career," 
Lovett says. "The chance to be in the 
studio with him again made it feel 
like a family reunion." 

and Abts pick up the pieces. After Schools 
and lauded pianist/keyboardist Chuck 
Leavell joined the Mule temporarily for 
its return to the road in fall 2000, Abts 
and Haynes set out early this year to per-
suade their favorite living bass players to 
play on the next Mule album, which was 
in the works prior to Woody's death. 
What began as a tribute to Woody 

rooted in fantasy has become The Deep 
End, Vol. I (Oct. 23, ATO) and The 
Deep End, Vol. 2 (spring 2002)—two 
new Mule sets featuring performanc-
es by such bassists as John Entwistle 
(the Who), Jack Bruce (Cream), Chris 
Squire (Yes), Flea (Red Hot Chili Pep-
pers), and Les Claypool (Primus). 

Haynes says, 'We thought if we could 
get a few of our friends to come on 
board, then maybe they could help us 
get some other people." And that's what 
happened: Lesh enlisted immediately. 
Soon after, Claypool joined, bringing 
with him ex-Minutemen bassist Mike 
Watt, who in turn brought in Flea. 

Booked by Kevin Daly at Monterey 
Peninsula Artists. Haynes and Abts are 
on the road as the Mule with Leavell 
and the Allmans' Oteil Burbridge. It's 
such live shows—and the fans they cul-
tivate that ensure the band a promis-
ing future, says Clear Channel Enter-
tainment promoter Gary Weinberger: 
"It's a great band, with players who real-
ly love playing live. And that shows." 

Haynes (a BMI-affiliated artist who 
is managed by New York-based Stefani 
Scamardo) says phone calls and letters 
from Metallica's James Hetfield, ex-Nir-
vana drummer/Foo Fighter Dave Grohl, 
Mountain's Leslie West, and other artists 
who dealt with the loss of a bandmate 
have helped he and Abts continue. 
"When you lose someone as close as 

Allen was to both Matt and I—both mu-
sically and personally—you go through 
all these ernotiors, and you feel like no-
body in the world has ever felt that way 
before," Haynes says. "I3ut we started real-
izing that we weren't alone and that maybe 
we could get past it and keep the music 
alive. And that became our mission." 
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Groundwork Battles World Hunger 
R.E.M., Pearl Jam Among Stars In Seattle Concerts; Others On CD 

BY LARRY FLICK 
NEW YORK—For R.E.M.'s Peter Buck, 
the most appealing aspect of 
Groundwork is that it's not another 
money-driven charity—it's an organ-
ization that encourages people to be 
proactive and productive. 

"Of course, funding is important," 
the guitarist says. "But the fact that the 
money goes to empowering people to 
take action in improving their lives— 
and the world around them—is what's 
so attractive. The more we learned 
about Groundwork's intentions, the 
more me and my band wanted to lend 
our name and time to it." 
Groundwork is an organization 

that strives to raise awareness of 
solutions to world hunger. It also 
raises money to help small farmers 
in developing countries in their 
struggle to overcome poverty. 
The organization will be aided by 

Groundwork 2001, a week of concert 
events offering performances by 
R.E.M., Alanis Morissette, Pearl Jam, 
Dave Matthews Band, Emmylou Har-
ris, Daniel Lanois, the Wallflowers, 
Chris Whitley, Joe Strummer & the 
Mescaleros, Afro-Celt Sound System, 
Joe Henry, Ann & Nancy Wilson, and 
Femi Kuti, among others. 
Organized by veteran human 

rights activist Jack Healey, Ground-
work 2001 will take place Oct. 14-22 
in several Seattle venues, coinciding 
with worldwide observation of World 
Food Day Oct. 16. It's a series of 
events that Healey believes is more 
important now than ever. 
"We hope the concerts will play a 

role in helping us heal our collective 

'Groundwork is about 
living in human 
terms. It's about 

teaching people how 
to farm and feed 

themselves. That's a 
worthwhile endeavor 

for everyone to support.' 
—JEFF AMENT, PEARL JAM 

psyche through the power of 
music," he says. "What better way to 
stand up to acts of terror and vio-
lence than to reach beyond our bor-
ders in an effort to take away two of 
terrorism's favorite recruitment 
tools: poverty and hunger." 

For Buck, doing the show helps 
cure some of what he calls an 
"overall feeling of helplessness. 
It's energizing to do something to 
help make the world better" 
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Pearl Jam's Jeff Ament agrees, 
adding that he believes the sentiment 
will soon begin to spread. "Once some 
of the shock of Sept. 11 subsides, peo-
ple are going to begin thinking about 
living in more human, earthly terms, 
and less about having a `dotcom' 
lifestyle. Groundwork is about living 
in human terms. It's about teaching 
people how to farm and feed them-
selves. That's a worthwhile endeavor 
for everyone to support." 

In addition to the concert series 
(which is sold out), the music indus-
try will support Groundwork with a 
compilation CD featuring tracks 
donated by Madonna, Sheryl Crow, 
Moby, David Gray, and Tom Waits, 
among others (see review, page 19). 
The disc will be sold at all Hear Music 
and Starbucks locations in the U.S. It 
can also be purchased via the 
Groundwork Web site (ground-
work2001.org). 

"What we're trying to do is provide 
a map, if you will, for how people can 
participate in making the world bet-
ter," notes Melanie Ciccone, artist 
consultant for Groundwork 2001. "If 
that includes utilizing the good 
nature and generosity of artists like 
Madonna and Pearl Jam, then that's 
fine. How you get to the point of des-
tination is less important than actu-
ally getting there. We want to guide 
people toward something important, 
and I believe we have amazing, effec-
tive tools to accomplish that." 

Experience Music Project (EMP) 
principal Robert Santelli, who is 
producing the series (four of which 
are at EMP's Sky Church venue), 
echoes Ciccone's thoughts, adding 
that he's confident that "people will 
walk into each show with one mind-
set and leave with another." 

Proceeds from Groundwork sales 
and events are used by the United 
States Committee for Food and Agri-
culture Organization (FAO) to con-
tribute to the global TeleFood fund, 
which channels money directly to 
small-scale food-producing projects 
around the world. 

Over the past 55 years, FAO has 
helped people around the world grow 
crops, harvest water, and raise animals. 
People often lack the tools, seeds, and 
equipment to increase the amount and 
quality of the food they produce. 
Through Groundwork and TeleFood, 
as noted by FAO director-general 
Jacques Diouf, "We are not giving peo-
ple food, but the means to grow it, to 
achieve their own food security and 
become independent of aid." 
Groundwork will build momen-

tum toward FAO's World Food 
Summit, to be held in Rome next 
month. The summit provides world 
leaders with the opportunity to 
renew their commitment made in 
1996 to carry out action to end 
world hunger and to cut the num-
ber of hungry children, women, 
and men in half by 2015. 

Beat TM 
NO LAUGHING MATTER: Ray Romano 
is paid millions to be funny on his 
CBS hit Everybody Loves Raymond, 
but no amount of money could make 
him feel right about pushing his new 
Columbia Records comedy album, 
Live at Carnegie Hall, following the 
Sept. 11 terrorist attacks. 
Romano found himself in the same 

shoes as many entertainers: How does 
someone promote a project in the 
wake of one of the worst events in 
American history when the act risks 
looking tremendously self-serving 
and his heart isn't in it? "I told my 
manager that I can't do press for it," 
says Romano, a native of Queens, N.Y. 

"I hate talking about myself anyway, 
but especially now. To start hawking 
my comedy didn't seem right." 
But after Romano decided to 

donate all his proceeds from the sale 
of the album, released Oct. 2, to the 
United Way's September 11th Fund, 
which goes toward disaster relief, he 
was convinced that talking about the 
charity angle was a small way he 
could help raise funds. "I thought this 
would be perfect," he says. "I'll do the 
press, but I'll do it because it will help 
New York. The more they buy, the 
more money will go to [the charity]." 

That the project was recorded in 
New York City made it even more of 
a natural fit. "That's part of what I 
love about it," Romano says. "I got 
to play one of the most famous the-
aters in the town that happens to be 
my home. So it all just lends itself 
that I owe a lot to New York City. The 
city is the reason I have a career 
12 years of stand-up in New York 
every single night." 
But Romano admits that he still 

felt a little squeamish about pushing 
the album. "When I heard Julia 
Roberts gave $1 million [ to relief 
efforts], I thought, 'Is it weird that 
she promotes it?,' but someone else 
said it gets other people in that posi-
tion saying, 'What can I do?' It's not 
to pat yourself on the back. I could 
have just written a big check, but 
[album sales] will hopefully equal the 
same amount of money, and maybe 

by Melinda Newman 

someone buying it will get a little bit 
of a good feeling that the money is 
going to a good cause." 

Besides, even if it's not by listening 
to him, Romano knows people need 
a respite from these grim days. "Peo-
ple need some time away from the 
news," he says. "I made a stupid anal-
ogy the other day. It's kind of like 
we're in a boxing match. All our ef-
forts are toward fixing things and 
being in the battle. But even in a box-
ing match, when the bell rings [be-
tween rounds] you need those 30 sec-
onds just to go and recuperate so you 
can go out and do it again. Maybe 
that's what comedy is: your mind can 
switch off and enjoy something, and 
laugh, and feel a little bit of normal-
cy or happiness." 
Romano was signed to the label by 

A&R exec John Kalodner, who serves 
as one of the album's producers. 
Romano says he didn't ask Colum-

bia to donate its proceeds to charity. 
"That wasn't my place to put them on 
the spot like that," he says. "Everyone 
is doing their own thing in their own 
way." Columbia's parent company, 
Sony, has responded to the attacks by 
making a multimillion-dollar dona-
tion to relief efforts. 

TIDBITS: Following months of ru-
mors, Savage Garden's Daniel Jones 
and Darren Hayes have publicly 
acknowledged their split. The Aus-
tralian duo released two albums that 
sold a combined 20 million copies 
worldwide. Lead singer Hayes is 
wrapping up Spin, his solo album 
that will be released in February on 
Columbia Records in the U.S.... Lit-
tle Big Man publicist Ambrosia 
Healy has relocated from New York 
to Los Angeles to become Capitol 
Records' head of publicity. She starts 
Monday ( 15), replacing Michele 
Cucci ... RCA senior VP of interna-
tional A&R Dave Novik, who was let 
go during BMG's round of layoffs in 
September, can be reached at 
me1100@msn.com ... New Warner 
Bros. CEO Tom Whalley continues 
to make changes. WB Records exec-
utive VP David Altschul will leave by 
year's end. Rich Fitzgerald, WB 
executive VP of marketing. left the 
first week of October .... Carole King 
and Kiss, Rush Communications 
founder Russell Simmons, and 
Linda Moran—president of the 
National Academy of Popular Music,/ 
Songwriters Hall of Fame and spe-
cial adviser to the CEO and co-COO 
of AOL Time Warner—will be hon-
ored Dec. 4 at the Heroes Awards 
Gala thrown by the New York chap-
ter of the National Academy of 
Recording Arts & Sciences. 
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Epk's Ozzy Osbourne Comes 'Down To Earth' 
BY WES ORSHOSKI 

NEW YORK—"I feel like my brain's just 
been kicked in," Ozzy Osboume says 
with a laugh. The seemingly un-
stoppable metal god is promoting his 
first studio set in six years, Down to 
Earth (Oct. 16, Epic), and has just fin-
ished fielding questions delivered in 
broken English by an Italian journalist. 
"Ya gotta try to work out what they're 
trying to ask you," he says. "Every-
thing's got an 'o' on the end. Ozzy-o. 
Down to F,arth-o. It's fuckin' hilarious." 

Osbourne is in good spirits these 
days and for good reason. Thanks to 
the love and guidance of his wife/man-
ager, Sharon, the 52-year-old singer is 
reigning supreme over the metal 
nation 31 years since his debut with 
Black Sabbath. 
The Osbourne-headlined Ozzfest, 

Sharon's metal answer to Lollapalooza, 
is still going strong after six years; 
Down is nearing release; and the sing-
er has not only reunited with his Sab-
bath pals several times in recent years, 

1 but they've also begun work on a Rick 
Rubin-produced studio album. 
But what's possibly the most re-

markable aspect of Osboume's story is 
that, of late, the once-reckless, dove-
gobbling poster boy for rock censorship 
has riden his crazy train of excess 
straight into the heart of domestic bliss 

and healthy living. Gone are the days 
of decadent, rock star parties replete 
with gallons of booze and pounds of co-
caine. Today, the slim singer, who 
works with a trainer each day, consid-
ers cottage cheese "wonderful" and 
feels somewhat guilty about sneaking 
in a little sushi every now and then. The 
father of three teenagers is particular-
ly proud that he has gone more than 
six months without a cigarette. 

This is not the wicked character 
most of us remember leaping like a 
demented frog and singing about 
sweet leaf. In fact, these days, the hard-
touring Osbourne has become such 
the lovable husband and father that 
being in New York City on Sept. 11, he 
ended up taking a bus across the coun-
try to be reunited with his family in 
Los Angeles. 

He's just a regular guy these days. 
And that's the point of the album's first 
single, "Gets Me Through," a letter of 
thanks and explanation to his fans, in 
which he sings "I'm not the kind of 
person you think I am/I'm not the anti-
Christ or the iron man." 

"I've had kids come up to me at 
Ozzfest, saying, 'Ozzy's bigger than 
God.' I'm not bigger than God," Os-
boume insists. "I'm just a guy whose 
had a great gift of entertainment be-
stowed upon him. And I'm just trying 

to let them know that I bleed too. I 
worry too. I have my issues, therapy, 
sleepless nights. I worry about my 

children's futures." 
Osbourne titled his new album 

Down to Earth partly because that's 
how he sees his personality—and also 
because the cover shot sort of resem-
bles a "Satanic alien coming down to 
earth," he says with a laugh. 
A collaboration with songwriter/pro-

ducer Tim Palmer (the Cure, Tears for 
Fears), Down—which includes song-
writing contributions by Foreigner's 
Mick Jones—features longtime axe-
man Zakk Wylde, former Faith No 
More drummer Mike Bordin. and Sui-
cidal Tendencies bassist Robert Trujil-
lo. Down's interactive offerings include 

rare video footage of Osboume (whose 
songs are published by EMI Virgin 
Music, ASCAP, and who is booked by 
Mitch Rose at Creative Artists in Bev-
erly Hills, Calif.) performing with his 
famed late guitarist, Randy Rhoades. 

The wildly successful Ozzfest (which 
grossed $36.5 million through 44 
shows in 2000 and 2001) is sure to 
prove a powerful promotional tool for 
Epic. Print advertising for the tour has 
touted the release of Down for more 
than a year. The album was mentioned 
in between sets, and a bus covered with 
a photo of Osbourne and an ad for 
Down was parked at each stop on this 
past summer's tour, which also fea-
tured Slipknot and Papa Roach. 

Thanks to Sharon's creation of Ozz-
fest—bom out of failed attempts to se-
cure her husband a spot on Lollapa-
looza—Osboume has become a brand, 
"and the `Ozzy' brand is absolutely at 
an all-time high," says Epic GM Steve 
Barnett, who has worked with Ozzy 
since the early days of Sabbath. "She 
should be in the managers' hall of 
fame, truly. She's been able to contin-
ue to make Ozzy relevant to a 16-year-
old in middle America." 

Ozzfest has not only harvested a new 
generation of Osboume fans, but it's 
also helped alter the musical climate, 
making it more favorable to a new Os-

boume record today than it was in 
1995, when Osbourne's last collection 
of new songs, Ozzmasis (Epic), was 
issued. "It's helped Ozzy achieve some 
sort of mythological status," notes John 
Male, purchasing director for the 110-
store National Record Mart chain. 

Barnett says Sabbath's new re-
cord—the band's first studio set to fea-
ture Osboume since 1978's Never Say 
Die—is far from completion; work on 
it was suspended so Osboume could 
focus on Down. 

Although Osboume says he often 
wonders just how long Ozzfest will 
continue ("I'm constantly asking 
Sharon, 'Sweetie, how long do you 
think the Ozzfest will go on for?' And 
she goes, 'We'll know. We'll know.' "), 
he has no plans to retire from the road 
any time soon. He begins a 33-city U.S. 
tour with Rob Zombie, Mudvayne, and 
others Halloween night. (Originally 
titled the Black Christmas tour, the 
jaunt was renamed the Merry Mayhem 
tour after the recent terrorist attacks.) 

"Eventually, the inevitable thing is 
going to happen," he says. "Either I'm 
gonna drop dead, or I'm gonna say, `Ya 
laiow, Sharon, I don't really want to do 
this anymore.' But it's not like I have a job. 
I love music, and I love being around peo-
ple. I just feel blessed. And I think rock-
'n'roll has kept me kind of young at heart." 
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Dan Bern's Messenger Debut Marks New Chapter 
BY WES ORSHOSKI 
NEW YORK—Listening to Dan Bern's 
"Turning Over," a track from his re-
cently issued Messenger Records 
debut, New American Language, it's 
easy to assume that he's speaking of 
his career as the singer/songwriter 
laments, "Sometimes I think I'm gun-
ni' for the big time/Sometimes I feel 
like I'm running out of time." 
Although Bern says the song was 
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more inspired by the arrival of the 
new millennium (with its repeated 
references to the turning over of a 
"big odometer in the sky"), the lyric 
fits his career like a glove. 

His three folk-inflected releases for 
Sony's now-defunct Work Group, as 
well as Smartie Mine (last year's Inter-
net-only release), have proved him to 
be of that rare breed of songwriter able 
to effortlessly mix humor and com-
passion in songs about everything 
from aliens to AIDS, Santa Claus to 
Tiger Woods. But, still, most people 
have never heard of him. 

Yet that "big time" may inch a lit-
tle closer with the release of New 
American Language, a 12-song set 
with which the usually strummy 
troubadour tests his core faithful by 
switching, for the first time, to elec-
tric guitar and a full-band setup for 
an entire record. 

Bern says he was inspired to go 
electric after hearing some old rec-
ordings of a "really, really rockin' " 
band he played in for a few months 
in the early '90s. "I was listening to 
these tapes and I was like, `Shit, one 
day I'm going to be 50, and I won't be 
able to do that.'" 
The move has paid off, as New Am-

erican Language elevates the Brook-
lyn, N.Y.-based Bern to new levels of 
artistry and accessibility. 
The collection of tunes (published 

by Kababa Music, ASCAP)—which in-
cludes a baclçbeat-heavy, early-Beat-
le-esque rave-up ("Honeydoo!"); a 
sweet, slide-guitar-laced ballad ("Al-
buquerque Lullaby"); and the irre-
sistible "Beast of Burden"-like "Turn-
ing Over"—follows Bern as he travels 
throughout the U.S. and into Europe 
and as he tries to make sense of, 
among other things, our culture at 
the beginning of the 21st century. 

Bern worked harder and longer on 
New American Language—co-pro-
duced by Chuck Plotkin—than on any 
of his previous efforts. While his epony-
mous 1997 debut was recorded in 
about 10 days, and the following year's 
Ani DiFranco-produced Fifty Eggs was 
cut in two weeks, the new album was 
recorded over the course of a year. 

"I made myself participate in the 
entire process, asking myself if I [was] 
happy with the sound, the mix, every-
thing," says Bern, who is booked by 
Ann Arbor, Mich.-based Jim Fleming. 
"In the past, it felt like a record was 
something you did when you had a 
few weeks off from touring." 

Brandon Kessler, president/owner 
of New York City-based Messenger, 
couldn't be more thrilled with New 
American Language. "He paid sincere 
attention to building a work of art from 
beginning to end, and it really hits 
home," Kessler says. "It's a spiritual, 
artfully patriotic, and powerful album." 

Bern's electric, full-band approach 
proves persuasive because it "serves 
the song," attests Rita Houston, 
music director of noncommerical 
triple-A WFUV New York. 'That's why 
these arrangements work and why 
they'll work for his fans." 

Drift,. 
IN THE LYONS DEN: With the impres-
sive debut Surrender, singer/tune-
smith Tracy Lyons proves that she 
has a knack for wrapping strong 
words in a velvet glove. 
On the surface, much of her 

material has a delicate, sugar-sweet-
ened pop sound. Deeper investiga-
tion reveals the work of a songwriter 
of formidable depth and power. 

Lyons comes from a family of dis-
tinguished artists that includes famed 

actress Leah Charles and Charles 
Vance, the longest-running theater 
producer in London. As an adoles-
cent, she studied classical piano, 
voice, and dance. Lyons fondly recalls 
singing at parties with her brother in 
their hometown, a small Irish com-
munity just outside of Toronto. Alter-
nately, her family spent much of their 
time in Ulster establishing her deep 
Irish roots. 

"Life is very different there," she 
says, "People live day to day. When you 
hear bombs going off in the distance, 
you learn to value what's important." 
As a result, Lyons came of age 

"living two lives." She turned to 
writing and poetry to explore the 
world as it unfolded before her. Then 
something happened when she took 
her poetry to the piano. She recalls, 
"I started to live the songs." 
The music on Surrender is melod-

ic and honest with a core of Celtic 
soul and a welcome addition for lis-
teners everywhere searching for a 
fresh, genuine spirit in music. The 
set's 11 tracks came to life over the 
past two years, the title track being 
the earliest piece. 

" ' Surrender,' " Lyons says, "is 
from a healing period. It comes from 
learning to value your purpose in life, 
from being committed to the jour-
ney." Another melodic, soul-search-
ing track, "Come to Me," deals with 
the separation and anxiety of loving 
someone so much "you feel like half 
of you is gone until they return." 

Although Surrender, produced by 
Greg Kavanagh, explores some of the 
heart's darker moments, it is show-
ered throughout with a sense of hope. 
In these troubled times, it's exactly 
what we can all use a little extra dose 

of. For details, visit the Vapor Records 
Web site at vaporrecords.com. 

ANOTHER LYON: Earnest is a band 
for listeners who yearn for the days 
when Natalie Merchant presided 
over 10,000 Maniacs. Frontwoman 
Sara Lyon doesn't have Merchant's 
rich alto tones (her voice has a del-
icate, more ethereal texture), but 
she does have a similarly poetic, yet 
earthy way with lyrics. 
On the act's first album, Longing, 

bandmates Robert Green, Randy Sta-
ley, and Tom Cottone surround Lyon 
with a blend of gentle guitars and sub-
dued, shuffling rhythms. While there 
are times when the singer's delivery 
could use a little more edge, the fine 
craftsmanship of the material holds the 
listener's attention. There's nary a weak 
moment here. Although we're partial 
to the dreamy, often soothing quality 
of "Holding Up" and the melancholy 
vibe of "Don't Wanna Talk About It." 
For more information on Earnest, visit 
earnestsongs.com. 

DOWN-HOME STRUMMING: It's ar-
guable that you can't really appreciate 
good folk music unless you hear it in 
a live setting. It's the spontaneity and 
intimacy of a troubadour spinning 
tales in front of an audience that truly 
makes the genre flourish. It's with that 
in mind that we wholeheartedly en-
dorse Live at the Down Home, by 
grass-roots singer/songwriter Sonia. 
The album is a brave, warts-and-

all recording of a club date. The 
sound hasn't been sweetened; the 
audience applause hasn't been beefed 
up to sound like an arena of rabid 
animals. The result is a beautiful, 
compelling recording that draws in 
the listener. Sonia performs with pal-
pable confidence and charm, running 
through the gamut of emotions. 

In every note of Live at the Down 
Home, you can hear that Sonia has a 
lengthy résumé of shows and record-
ings. (She's played in seven countries 
and has seven award-winning albums 
to her credit.) In 1988, she (along with 
her sister, Cindy Frank) formed the 
act Disappear Fear. After four albums, 
Cindy left to become a full-time moth-
er. Sonia forged onward as a solo 
artist, issuing two albums that have 
earned public praise from colleagues 
that include Sarah McLachlan, Jewel, 
Indigo Girls, and Janis Ian. 

Sonia performs more than 200 dates 
a year, and yet she seems to play each 
gig with the passion and electric ener-
gy of an artist on opening night. If you 
have any doubt, hear for yourself. 
To get more details on this and 

other Sonia projects, investigate 
Winthrop Media's Web site: winthrop-
media.com. 
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Refreshed File 13 Duo Forms Triangle 
BY TODD MARTENS 
Triangle is an example of what hap-
pens when indie rockers tire of guitar 
pop. They make dance music. 

Triangle is the technologically 
wired, Minneapolis-rooted duo of 
Brian Tester and Amanda Warner, 
whose beats crackle with a digital 
sheen and bounce off warm, live 
basslines. All the 
while, sharp gui-
tars undercut, yet 
never intrude on 
the whole affair. 

The duo's debut 
for the Philadel-
phia-based indie 
File 13 may be 
given the name of 
a digitized aster-
isk, * (due Oct. 
16), yet that isn't a reason to mistake 
this as impersonal computer music. 

Triangle introduces itself by cop-
ping the oddball beats of electronic 
experimentalist Aphex Win on open-
ing number "The Results," then 
splices in reggae-tinged Clash guitars 
on "Dark Beats." There's a brief Afro-
Cuban diversion on "Dan," and a post-
punk Joy Division sparseness is pres-
ent in 'Ways and Means." 

"There are dozens of bands doing 
this," Tester says. "But it's tough to find 
a band that also likes pop music." 

The self-managed Triangle began 

as a trio about two years ago. After a 
brief period, guitarist Susan Lindell 
left the lineup. Tester says, "That's 
when we began looking at how we can 
use sequencing or computer-gener-
ated sounds to fill in the spaces that 
another instrument would provide." 

The band (whose songs are published 
by triangletrax, SESAC) recorded the 

set over a year. 
"All the pro-

gramming is me," 
Tester says. "Aman-
da provides the oft-
ical input. [Then I 
we start working on 
things together and 
sort of edit and trim 
and rearrange 
things based on our 
reactions." 

It wasn't long after forming that Th-
angle (booked by Chicago's Recre-
ational Booking) began receiving local 
kudos. Word soon spread beyond that 
region, catching the attention of File 
13 A&R exec Matt Werth. 
'We floated their EPs through friends 

in Minneapolis," Werth says, "and that 
triggered our immediate pursuit." 

Joe Furth, who owns St. Paul's Ec-
lipse Records, expects mangle to find 
fans outside the Midwest, noting that 
the band's two self-made EPs are 
sought-after, out-of-print items. He 
says, "They've built a demand." 

OCTOBER 20 amusement 
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Awl' 1 ' 
VENUE/ 

DATE 

Boxscore Top 10 
Concert Grosses 

GROSS/ 

TICKET PRICE'S) 

ATTENDANCE/ 

CAPACITY PROMOTER 

. JIMMY BUFFETT & THE CORAL 
REEFER BAND 

Tweeter Center, 
Tinley Park, Ill. 
Sept. 27-29 

$1,891,441 
S56 50/S29 

49,490 Clear Channel 
55,1 two shows Entertainment 

BACKSTREET BOYS, SISQÓ Palace of Auburn Hills, S940,773 
Auburn Hills. Mich. $124.50/$38.50 
SI pt 20 

13,087 
16,972 

Clear Channel 
Entertainment. Palace 
Snorts & Entertainment 

AEROSMITH, FUEL Tweeter Center at the $890,921 
Waterfront, Camden, N.J. $77/$30 
Sept 27 

23,497 
24,931) 

Clear Channel 
E itertainment 

JANET JACKSON, 112 America West Arena, 
Phoenix 

$809,018 12,417 
S64 M S."3/ 12,956 

Clear Channel 
Entertainment 

JANET JACKSON, 112 American Airlines Center, S791,688 
Dallas 75,S39 /5 
Sept 22 

12,325 Clear Channel 
Entertainment 

AEROSMITH, FUEL Alltel Pavilion at Walnut 
Creek, Raleigh, N.C. 
Sept 21 

$7 ,356 
$77/$24 

17,542 
20,000 

Clear Channel 
Entertainment 

JANET JACKSON, 112 Arrowhead Pond, $788,111 
Anaheim, Calif. $125.25/$37.75 
Sept. 29 

11,124 
12,001 

Clear Channel 
Entertainment 

AEROSMiTH, FUEL 

AEROSMITH, FUEL 

AEROSIVIT1-1. FUEL 

MARS Music Amphitheatre, $170,940 
West Palm Beach, Fla. S82/S30 
Sept 22, 

AmSouth Amphitheatre, $132.567 
Antioch, Tenn. 577/535 
Sept 19 

Nissan Pavilion at Stone 
Ridge, Bristow, Va. 
Sept 25 

$703,532 
$// 

18,645 
19,706 

15,720 
17,209 

15,579 
2? 539 

Clear Channel 
Entertainment 

Clear Channel 
Entertainment 

Clear Channel 
Entertainment 
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The partg band from the hit movie Titanic, returns with their special blend 

Folk, Pop and World Music-influenced interpretations of Irish classics 

alongside poignant, well- crafted originals on Tree. 

Also available from OmTown: 

Gaelic Storm 

Ar5o Fwatlable from Orraown 

of 

ELI r 

Herding Cats 

Don't miss Gaelic Storm in their two upcomirg cameo 

appearances on the hit NBC-TV series Providence, 
airing on October 19th and November 2nd. 

The band performs their hit song, "Before The Night Is Over," 

from their current release, Tree, in the October 19th episode. 

MAKE SURE YOU CHECK THEM OUT! 
o 

0414 o r,1 1 0 www.gaelicstorm.com • www.higheroctave.com 

BILLBOARD OCTOBER 20, 2001 www billboard ( um 17 



HITTING 
Tie ROAP? 

OVE2 17,000 INTERNATIONAL L.sTINGs: 
Artists • Concert Promoters • Agents & Managers 

Sound el Lighting Services • Venues . Clubs 

Equipment Rentals • Staging & Special Effects 

Security Services • Charter Transportation 

Merchandisers • Insurance Companies 

THE DEFINMVE REFERENCE 

GUIDE FOR ANYONE WHO BOOKS, 
PROMOTES AND MANAGES TALENT 

Order the International Talent 
& Touring Directory online 

www.orderbillboard.com 

or call 1.800.344.7119 • International: 732.363.4156 
Fax: 732.363.0338 • By Mail: Send payment for $ 135 plus $7 S&H ($15 for inter-

national orders) with this ad to Billboard Directories. PO Box 2016. Lakewood. 

NJ 08701 Please add appropriate sales tax in NY. NJ. PA. CA, TN, MA, IL, OH. 

VA & DC Orders payable in U.S. funds only . Ail sales are final. Also available 

on diskette and mai ing labels - for information, email jjamm@billboard.com 

BD731361 

In Be Works 
• On Nov. 13, Warner Bros. 

issues Green Day's Internation-
al Superhits, a 21-cut package 
that will combine well-known 
cuts like "Basket Case," "When I 
Come Around," and "Good Rid-
dance (Time of Your Life)" with 
the new recordings "Maria" and 
"Poprocks and Coke." The set 
will be complemented by a DVD-
Video of the band's major videos. 

• Aussie pop/dance siren Dan-
nii Minogue ends a lengthy hia-
tus from recording with "Who 
Do You Love Now?," an ffrr Rec-
ords single due throughout 
Europe Nov. 19. The track pre-
views an album due in early 
2002. The artist is cutting a duet 
with her sister, Euro-pop icon 
Kylie Minogue, for the project. 

• Madonna is among the artist 
offering retrospectives this fall. 
Greatest Hits, VoL 2, due Nov. 13 
from Maverick, covers hits from 
the diva's latter-day career, span-
ning 1992's Erotica through 
2000's Music. Such hits as "You'll 
See" and "This Used to Be My Play-
ground" will not be included, as 
they already appear on 1995's 
Something to Remember, an 
album of her greatest ballad hits. 
On the same day, Maverick will 

also issue a DVD-VideoNHS 
chronicle of Madonna's recently 
concluded Drowned World tour. 
The home video was taped at the 
Palace of Auburn Hills, near her 
hometown of Detroit, and it aired 
as an HBO concert special Aug. 26. 

• Broadway diva Daphne 
Rubin-Vega (Rent, The Rocky 
Horror Show) returns to her 
recording roots Nov. 13 with Sou-
venirs, an independently produced 
disc that carries a dance-flavored 
modern-rock sound. National dis-
tribution is still to be announced. 

Angela's a Big Girl. Abrupt/Univer-
sal pop ingenue Angela Ammons is 
trekking the U.S. to promote "Al-
ways Getting Over You," the second 
single from her debut album, Big 
Girl. The song, which can also be 
heard on the soundtrack to Ameri-
can Pie 2, is indicative of the 
acoustic-pop tone of her full-length 
set. "Some of it comes from a 
pop/folk tradition," she says. "It's 
catchy and fun, and I believe it's got 
something to say." 

ScornTM 
SILVER JUBILEE: It was only natural 
for the celebrated Emerson String 
Quartet to turn to Joseph Haydn to 
mark its 25th anniversary season. Via 
its longtime label, Deutsche Gram-
mophon, the group has just released 
a two-CD set spanning the oeuvre of 
the composer who pretty much in-
vented the string quartet as we know 
it. In Haydn's quartets, "there's a 
sense of a very active mind con-
stantly willing to try new things," ex-
plains Emerson violinist Eugene 
Drucker. "There's also his tremen-

EMERSON STRING QUARTET 

dous sense of humor, in his ability to 
play with the listener's expectations 
and confound them sometimes— 
and certainly to surprise us." 
The same sort of confounding of 

expectations is a virtue of the Emer-
sons themselves. Over the past quar-
ter-century—including 22 years with 
the current lineup of Drucker, fellow 
violinist Philip Setzer, violist Law-
rence Dutton, and cellist David 
Finckel—the Emerson Quartet has 
delighted in trying new things, from 
Grammy-winning cycles of the com-
plete quartets of Beethoven, Bartók, 
and (most recently) Shostakovich to 
elaborately staged theatrical collab-
orations that stretch the boundaries 
of chamber music presentation. And, 
as in Haydn, a dose of levity has 
proved invaluable. 

"A sense of humor is important," 
Drucker says, "because we do be-
come predictable to one another 
after being together at close quarters 
for so many years." He notes that the 
quartet's members have also learned 
to respect one another's privacy 
when the group is inactive, allowing 
each to explore alternate musical 
interests. "There's no rule against 
self-expression," Drucker explains, 
"and that strengthens what we bring 
to the quartet. If we gain experience 
playing other types of music, it 
makes us more confident and gives 
us more versatility." 
Key to keeping the Emerson 

Quartet fresh after so many years, 
though, is the group's belief in the 
music it plays. "We have a great 
repertoire, and that's a very sus-
taining, nurturing kind of thing," 
Drucker says. "We recycle the 

repertoire like a farmer recycles 
certain crops in his fields. You let 
certain things lie fallow for a while, 
so that you don't play them con-
stantly from one season to the next. 
But you always come back to them 
after a few years." 
Haydn had always been a part of 

the Emerson performance reper-
toire, but until now he has been curi-
ously absent from the group's 
discography. The anniversary pro-
vided an opportunity to record seven 
of Haydn's quartets, from the dra-
matic Quartet in F minor, Op. 20 No. 
5 of 1772, with its neo-Baroque fugal 
finale, to the Quartet in G major, Op. 
77 No. 1, written in 1799 and clear-
ly anticipating the refinements of 
Beethoven. The set is accompanied 
by especially lucid notes by Paul 
Epstein, explaining the theory be-
hind the music in an approachable 
manner and setting the composer 
within a historical context not mere-
ly limited to the world of music. 
According to Drucker, providing 

a context for the works the group 
performs is especially important to 
the Emerson approach. "Phil Set-
zer is the one who usually cooks up 
our programs," Drucker explains, 
"and he has a very good sense of 
which music combines in interest-
ing ways." Beyond the concert plat-
form, Setzer's interest in the the-
ater led the quartet to collaborate 
with director Simon McBurney and 
his company Complicite for The 
Noise of Time, a multimedia per-
formance that premiered in 1999. 
The production illuminates Sho-
stakovich's Quartet No. 15 with 
narrative, film, and choreography, 
shedding further light upon the 
composer's life and work. 
Having already presented The 

Noise of Time in London and Berlin 
to kick off their anniversary season, 
the Emersons open a five-night run 
at New York City's Lincoln Center on 
Wednesday ( 17), with further per-
formances scheduled in Northamp-
ton, Mass., at the end of October and 
in Los Angeles in March. The quartet 
also recently premiered a new con-
certo for quartet and orchestra by 
Wolfgang Rihm with the Cleveland 
Orchestra in September, which the 
group will bring to Boston and New 
York in January. 

Beyond those special events, the 
Emersons will spend most of the sea-
son on the road, celebrating its mile-
stone with programs of Beethoven, 
Bartók, Shostakovich, and Haydn. 
Unsurprisingly, though, the Emer-
sons are looking ahead. Drucker has 
already programmed a series called 
"Music, Text, and Subtext" that will 
be presented in 2002-2003 at Car-
negie Hall. That series will explore the 
ways in which music interacts with 
narrative, from Beethoven's quartets 
to Berg's Lyric Suite. 
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ALBUMS 
Edited by Michael Paoletta 

POP 
* DAR WILLIAMS 
Out There Live 
PRODUCER: Steve Addabbo 
Razor & Tie 2871 
Last year, singer/songwriter Dar 
Williams released the fine album The 
Green World. To promote the set, 
Williams hit the road for a national tour 
with bandmates Gail Ann Dorsey (bass), 
Jeff Kazee (keyboards), Steuart Smith 
(guitar), and Steve Holley (drums). 
Recorded during three of the tour's 
many sold-out shows, Out There Live 
captures an artist completely in her ele-
ment, lovingly showcasing songs from 
all four of her albums. "We Learned the 
Sea," culled from The Green World, 
takes on added poignancy live. The 
same goes for such Williams classics as 
"The Babysitter's Here" (from 1993's 
The Honesty Room) and "The Chris-
tians and the Pagans" (from 1996's Mor-
tal City). Williams glosses 1997's End of 
the Summer with "Are You Out There." 
On such tracks as the buoyant "I Won't 
Be Your Yoko Ono" (complete with a 
humorous spoken intro) and the pen-
sive "If I Wrote You," Williams' narrative 
approach shines brightly.—MP 

* TWEAKER 
The Attraction to All Things Uncertain 
PRODUCER: Chris Vrenna 
Six Degrees Records 657036 1055 
'Weaker is the new nom de guerre of 
former Nine Inch Nails contributor 
Chris Vrenna, whose The Attraction to 
All Things Uncertain makes for an ar-
resting solo debut. The melange of elec-
tro-rock instrumentals and artful vocal 
collaborations begins with the darkly 
alluring first single, "Linoleum," which 
sees the poetic lyrics and vocals of avant-
pop hero David Sylvian ideally matched 
to Vrenna's edgy atmospherics. Palace 
Music auteur Will Oldham sings the 
spooky "Happy Child," while ex-Shudder 
to Think frontman Craig Wedren brings 
his idiosyncratic melodicism to bear on 
the techno-pop poem "Take Me Alive" 
and the album's highlight, the grand 
rock ballad "After All." Other than the 
'80s-disco misstep of "Microsize Boy," 

VARIOUS ARTISTS 
Groundwork—Act to Reduce Hunger 
PRODUCERS: various 
Groundwork 
The release of this all-star compilation 
album coincides with Seattle's benefit 
concert series, Groundwork 2001. For 
the uninitiated, Groundwork supports 
the efforts of the Food and Agriculture 
Organization of the United Nations 
(FAO/UN), promoting the power of 
small-scale farming projects that en-
able women, families, and communi-
ties to help themselves. This musically 
diverse collection features a hefty 
handful of tracks donated by the likes 
of pop stars (Madonna "Cyber-Raga"; 
Moby, "Whispering Wind"); top jazzers 
(live rarities from Bill Frisell and Brad 
Meldau); and world music icons (Yous-
sou N'Dour), as well as 1999 Billboard 
Century Award Honoree Emmylou 
Harris and indie heros Michael Franti 
& Spearhead. Net proceeds from the 
sale of each $14.95 CD go directly to 
the FAO/UN TeleFood projects, which 
provides help to small-scale farming 
around the world. Available at all 
Hear Music and Starbucks locations 
in North America, as well as via 
Groundwork200i.org. (For full story, 
see page 14.)—MP 

the nine instrumental tracks possess an 
appealing mix of synthetic ambience and 
organic invention. Also due from San 
Francisco indie Six Degrees is Vrenna's 
soundtrack to the computer game 
American McGee's Alice (from the 
maker of Doom and Quake), which 
draws from the more disquieting aspects 
of Alice in Wonderland.-813 

GH 
STEVE TYRELL 
Standard Time 
PRODUCER: Steve Tyrell 
Columbia 86006 
Vocalist Steve Tyrell approaches this 
disc of standards with a sense of his-
tory, setting it apart from other, simi-
lar projects by tapping the talents of 
several musicians who were actually 
around when these classics were 
penned. Alternating between small-
group and big-band arrangements by 
Bob Mann (son of the late arranger Sy 
Mann), Tyrell draws on the seasoned 
voices of trumpeters Clark Terry and 
the late Harry "Sweets" Edison, har-

TYRELL 
OTWDAPP TM« 

monica virtuoso Toots Theilemans, 
and saxophonist Plas Johnson, whose 
appearance on "That Old Feeling" 
echoes his work on Frank Sinatra's 
rendition of the tune a half-century 
ago. Terry adds beautifully construct-
ed solos to tracks like "What a Little 
Moonlight Can Do," giving the swing-
ing charts a vintage shot of bebop 
invention. Coupled withlYrell's own 
whiskey-soaked vocals, the overall 
result is that even the most well-worn 
songs sound fresh, exciting, and most 
of all, fun.—SG 

* THE STROKES 
Is This It 
PRODUCER: Gordon Raphael 
RCA 68045 
Rock saviors or over-hyped posers? That's 
the debate surrounding this much-talked-
about New York quintet and its aptly ti-
tled full-length debut The fact is, neither 
is a fair tag. The album is certainly one of 

VARIOUS ARTISTS 
El Mas Grande Homenaje a Los 
Tigres del Norte 
PRODUCERS: various 
Fonovisa SDM6137 
For irrefutable proof that norteño 
music has a finesse and complexity 
that can refute the snubs it usually 
gets from critics, just pick from any 
of the 12 extraordinary tracks here. 
The premise—the hits of icons Los 
Tigres del Norte revisited by a host of 
respected Latin rockers, from Molo-
tov and Café Tacuba to Los Lobos— 
is, by itself, a sure-bet. But every 
reading here takes things to an unan-
ticipated, superlative level. The sus-
tained electric guitars of La Barran-
ca's version of "La Banda del Carro 
Rojo" lends new eeriness to a tale of 
contraband gone awry; Juleita Vene-
gas brings raw plaintiveness to an 
immigrant's loss of culture on "La 
Jaula de Oro;" and Botellita de Jerez's 
rendition of "Jefe de Jefes," which 
references the Beatles, is a riot. Cafe 
Tacuba's "Futurismo y Tradicion," a 
new, experimental electronica track 
that derives its name from the hit 
"Contrabando y lYadicion," deftly 
tests the limit of the genre. Homena-
je is itself a classic.—LC 

2001's finest, most memorable releases. 
It just shouldn't be billed beyond what it 
is: a deliciously fun romp that draws 
heavily upon influences like the Velvet 
Underground, Television, and the 
Stooges. But in a rock market saturated 
in nu-metal and suburban frat-punk, the 
Strokes are an anomaly—hence much of 
the fuss. The art of the band is its ability 

X 
Los Angeles 
REISSUE PRODUCERS: Gary Stewart and 
John Doe 
ORIGINAL PRODUCER: Ray Manzarek 
Slash/Rhino 74370 

Wild Gift 
REISSUE PRODUCERS: Gary Stewart and 
John Doe 
ORIGINAL PRODUCER: Ray Manzarek 
Slash/Rhino 74371 

Under the Big Black Sun 
REISSL E PRODUCERS: Gary Stewart and 
John Doe 
ORIGINAL PRODUCER: Ray Manzarek 
Slash/Rhino 74372 

VITAL 
X emerged as a key act in LA's vibrant 
punk scene of the late '70s. Unlike some 
others, though, X created intelligently 
written tales that have barely aged a day. 
With these reissues of the band's first three 
albums, fans can re-discover rocicin' clas-
sics like "Sex and Dying in High Society," 
"The Once Over Nice," and early MTV 
smash "The Hungry Wolf." Along with col-
orful liner notes penned by Kristine 
McKenna—as well as extra photos—each 
disc includes rare bonus cuts, such as 
demos of "I'm Coming Over," "Adult 
Books," and "Blue Spark"; live takes ("Uni-
versal Comer") and "Beyond and Back"; 
and alternate mixes ("Los Angeles"). 
Throughout, bandmates Exene Cervenka, 
John Doe, Billy Zoom, and DJ. Bonebrake 

to playfully reinterpret and reinvigorate 
the lo-fi, vintage CBGBs sound. Credit 
that success to a raw, exuberant delivery 
and frontman Julian Casablancas' vocal 
mix of swaggering bravado and jaded 
weariness, highlighted on standout 
tracks "The Modem Age" and "Last 
Night" Is This It—steeped in classic 
themes of sex, drugs, and rock'n'roll— 
manages to seem simultaneously old and 
refreshingly new.—BG 

* LAVA BABY 
Big Muff 
PRODUCERS. Lava Baby 
2 Be Real 2833 
It's almost too easy to compare the New 
York-rooted, female-dominated Lava 
Baby to the Go-Go's. Sure, the group 
makes pogo-happy pop-rock with a decid-
edly '80s/new-wave stylistic bent. But 
that's where the similarities end. Despite 
the superficial froth of songs like "Sex 
Junkie" and "Valentine," Lava Baby is 
more edgy, as it opts to keep its arrange-
ments looser, less-polished. Also, while 
the bandmates weave the kind of brain-
embedding hooks that top 40 hits are 
made of, their words are decidedly 
smarter and far more clever than most of 
what you're likely to hear on radio. In 
short, Lava Baby makes pop music for 
grown-ups. If you're the type who fre-
quently says "they just don't make 'ern 
like they used to," look no further. Parts 
of Big Muffare actually better than the 
way they used to make them. Contact 
212-366-0570.— L F 

BEACHWOOD SPARKS 
Once We Were Trees 
PRODUCER: Thom Monahan 
Sub Pop 545 
Practitioners of an atmospheric blend 
of alt-country and spaced-out indie 
rock, Beachwood Sparks show consid-
erable growth on this follow-up to last 
year's Beachwood Sparks. As on that 
debut, the Southern California quartet 
actively worships at the altar of Gram 
Parsons. But the best moments come 
when the band steps out of its hero's 
shadow and creates its own unique 
sound, as on the shimmering opener, 
"Germination," and the feedback-heavy 
title track. Other highlights include 
"Yer Selfish Ways" (which features J. 
Mascis of Dinosaur Jr. on guitar) and a 
cover of Sade's "By Your Side." The 
album suffers in the middle from one 

(Continued on next page) 

REISSUES 

wear their roclçabilly hearts on their 
sleeves. Those who missed out the first 
time around have no excuse now.—MP 

QUEENSeCHE 
Operation: Livecrime 
REISSUE PRODUCER: David Brown 
ORIGINAL PRODUCER: QueensrYche 
EMI Capitol Records 72435-34499 
The rerelease of Operation: Livecrime of-
fers proof that Ryche'n'rollers can't get 
enough of the 1988 concept album that 
broke QueensrYche into the mainstream 
with a crack so thunderous that the disc 
remains the yardstick by which the act's 
music is measured. Recorded in 1991, 
Operation: Livecrime showcases the en-
tirety of 1988's Operation: Mindcrime al-
bum performed as a continuous storyline 
without a break With Queensryche being 
one of the most professional live bands 
around, Operation: Livecrime stands as a 

fine showcase for Geoff Tate's operatic 
vocals, Scott Rockenfeld and Eddie Jack-
son's commanding rhythm section, and 
Michael Wilton and then-member Chris 
DeGanno's intricately woven guitars. From 
"I Remember Now" to Tate's climactic de-
livery of "Suite Sister Mary" (with Pamela 
Moore) to the explosive finale that is "Eyes 
of a Stranger," this tale of a street junkie 
abused by the very underground movement 
that promised him redemption leaves you 
shocked, rocked, and ready to spin the CD 
again. Two live bonus tracks are also 
included, and a separate DVD-Video is due 
in time for the holidays. This enduring 
milestone in Queensryche's discography 
attests that its brand of progressive rock is 
as intelligent as it is entertaining.—ar 

CONTRIBUTNAR. Bradley Bambarger, Lelia Cobo, Larry Flick, Brian Garrity, Steve Graybow, Rashaun Hall, Gail Mitchell, Michael Paoletta, Deborah Evans Price, Christa L Titus, Ray Waddell. SPOTLIGHT: Releases deemed by the review 
"nu" editors to deserve special attention on the basis of mu,ical merit and/or Billboard chart potentiaLVITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more artists. PICKS (111›): New releases predicted 

to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSICTO MY EARS (.17): New releases deemed Picks that were featured in the Music to My Ears column as being among the most 

significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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too many twangy tracks attempting to 
pass for modernized Flying Burrito 
Brothers. But the gorgeous, country-
influenced rock songs that bookend 
the collection make Once We Were 
7Yees a winner and Beachwood Sparks 
a band to keep an eye on.-8G 

R&B/HIP-HOP 
KENNY LATTIMORE 

Weekend 
PRODUCERS: various 
Arista 14668 
Best-known for his 1997 ballad "For 
You," Kenny Lattimore breaks out of the 
ballad box and weighs in with what he 
describes as "fun, straight-up R&B" on 
his third album—and first for new label 
home Arista. Leading the 11-song set is 
the bouncy, let's-hang-together first sin-
gle, "Weekend." Borrowing a loop from 
Blondie's "Rapture," the track was pro-
duced by the Characters, who are 
responsible for another noteworthy cut, 
the pop-slick "If Love Is What You Want" 
There's also the tasty midtempo "Come 
to Me," helmed by Raphael Saadiq and 
Battlecal The multi-octaved Lattimore 
doesn't ignore his romantic balladeer or 
gospel roots, as evidenced by "Lately" 
(co-written by Jill Scott) and the short-
but-powerful "Healing" (co-penned by 
Lattimore and George Duke).—GM 

VARIOUS ARTISTS 
Red Star Sounds Volume One: Soul 
Searching 
PRODUCERS: various 
Epic/Red Star 85857 
The Heineken Foundations' Red Star 
Records, a collaborative effort with 
Epic Records, brings together the 
worlds of R&B, pop, hip-hop, and 
trip-hop on this shining set. Amel 
Larrieux and the Roots team with 
near perfection on "Glitches," the 
set's lead single, as Larrieux's jazzy 
riffs mix well with the witty lyrics of 
Roots frontman Black Thought. 
Erykah Badu gives listeners the mel-
low "Today [ Earth Song]," a jazzy 
number that could have easily found 
its way on to last year's stellar 
Mama's Gun. Other standouts include 
neo-soul newcomers Glenn Lewis 
("Don't You Forget It") and Jack Her-
rera ("High Off You"). The proceeds 
from Red Star Sounds will benefit 
VH1's Save the Music program. 
Future Red Star compilations will 
benefit various charities.—RN 

VARIOUS ARTISTS 
Hidden Beach Recordings Presents: 
Unwrapped Vol. 1 
PRODUCERS: Tony Joseph and Darryl Ross 
Hidden Beach Recordings 85653 
Easily one of the year's most unique 
hip-hop releases, Unwrapped Vol. 1 adds 
a new twist to the tried and true. Pro-
ducers Tony Joseph and Darryl Ross 
have masterminded an instrumental set 
that injects jazzy sensations into some 
of hip-hop's recent hits. The reworking 
of midtempo tunes like Common's "The 
Light" and the Notorious B.I.G.'s "One 
More Chance" seems like an ideal fit. 
But a saxophone-driven interpolation of 
Outkast's "Ms. Jackson" loses too much 
of the original's pop sensibility. As hip-
hop's first generation begins to mature, 
a concept like Unwrapped, Vol. I may be 
right on time, but only time will tell 
how die-hard hip-hoppers will react to 
its softer, albeit groovy sounds.—RH 

LATIN 
GIPSY KINGS 

Somos Gitanos 
PRODUCERS: Gérard Prévost and 
Claude Martinez 
Nonesuch 79642 
The Gipsy Kings are the kind of band 
you either love or really don't, and loy-
alties don't shift very often—since the 
songs may change, but the sound rem-
ains essentially the same. That is why 
Somos Gitanos— the Kings first new 
studio collection in several years— 
works, beginning with the upbeat title 
track, replete with a catchy, simple 
melody and flamenco guitars and pal-
mas that all play to the tune of singer 
Nicolas Reyes' trademark raspy vocals. 
There are accents here that add variety: 
the accordion on "Somos Gitanos," the 
Middle Eastern touches on "Majiwi," 
perhaps the most intriguing track on 
the album; the piano "tumbao" in "Jo 
Busco un Camino"; and the quiet lyri-
cism of the instrumental "Felices 
Días." Ultimately, it's flamenco pop as 
only the Kings can do.—LC 

COUNTRY 
DAVID BALL 
Amigo 
PRODUCER: Wood Newton 
Dualtone Nashville 802030 
David Ball struck gold in 1994 with 
the hit "Thinkin' Problem" but was 
inexplicably a casualty of the country 
airwaves in the genre's downturn 
since. He resurfaces here on Dualtone 
with a winning project that capitalizes 
on his honky-tonk sensibilities. The 
twin-fiddle title cut is a sweet slice of 
Texas swing, and Ball waxes Tex-Mex 
with "Missing Her Blues" and the easy-
rollin' "She Always Talks About Mexi-
co." The leadoff single "Riding With 
Private Malone" is a shuffling story 
song with a patriotic tint that sounds 
like a hit in our current environment. 
Ball ventures into Willie Nelson terri-
tory on the wry "Loser Friendly," and 
he nails the bluesy Merle Haggard cut 
"Trying Not to Love You," kicks up his 
boot heels with the "New Shiner 
Polka" and "Swing Baby," then show-
cases a mighty fine Lone Star yodel on 
"Texas Echo." Throw in the waltz "Just 
Out of Reach" and the back-pew 
grudge match "When the Devil Wants 
to Wrestle," and we've got an A-plus 
project on our hands.—RW 

CLASSICAL 
* JOHN ADAMS: El Niño 
Lorraine Hunt Lieberson, mezzo-sopra-
no; Dawn Upshaw, soprano; Willard 
White, baritone; Theatre of Voices; Lon-
don Voices; Deutsches Symphonle-
Orchester Berlin/Kent Nagano 
PRODUCER: Wilhelm Hellweg 
Nonesuch 79634 
A polyglot, two-hour oratorio on a na-
tivity theme, El Niño stands as John 
Adams' most ambitious composition to 
date and perhaps his most humanis-
tic—it's his "Messiah," as he has said, a 
grandly inclusive vocal work steeped in 
spiritual drama and sonic colors that 
explode his already-expanded brand of 
minimalism. With much Hispanic poet-
ry mixed in with Biblical texts and 
some English verse, the words give the 
work—even though the oratorio is an 
Old World form—a decidedly New 

World flavor. This two-disc set was re-
corded at the premiere run of El Niño 
last December in Paris, which came in 
a semi-staged production by Peter Sell-
ars that included acting singers, dan-
cers, and film. The vocal soloists are 
each absolutely ideal, and the orchestra 
and chorus play this undoubtedly tax-
ing, if inspiring, score with remarkable 
precision for conductor Kent Nagano. 
El Niño may end up being one of 
Adams' most-performed works going 
forward. Michael Steinberg's excellent 
notes set the stage.-88 

CHRISTIAN 
i. STEVEN CURTIS CHAPMAN 

Declaration 
PRODUCERS: Brown Bannister and Steven 
Curtis Chapman 
Sparrow 1770 
With 44 Gospel Music Assn. Dove 
awards and four Grammys to his 
credit, Chapman is the Christian 
community's most-feted artist. 
There's a reason for this: Few 
singer/songwriters have the ability to 
write songs that so exquisitely cap-
ture the essence of a faith-filled life, 
encompassing the joy, soul-search-
ing, occasional bewilderment, and 
deep sense of wonder that are part of 
the Christian experience. On Decla-
ration, Chapman serves up his most 
compelling collection. "Live Out 
Loud" and "Jesus is Life" are buoyant 
celebrations. Never one to offer up 
simple platitudes, Chapman 
poignantly examines life's pivotal 
moments on "When Love Takes You 
In," written for his adopted daughter, 
and "Carry You to Jesus," which is 
about the gift of prayer. Thoughtfully 
crafted and beautifully sung, these 
songs will find a receptive audience 
in anyone searching for comfort, 
strength, and hope.—DEP 

DVD-VIDEO 
* JOHN PRINE 
Live from Sessions at West 54th 
PRODUCERS: John Prine, Al Bunetta, and 
Dan Einstein 
Oh Boy Records 500 
John Prine is a prolific producer of 
insightful, melodic vignettes and a 
tireless touring troubadour. And 
while his skill as a live performer is 
well-documented on audio, his video 
representation is limited at best. That 
makes this new DVD-Video release a 
treasure for Prine's loyal fans. The 13 
selections cover Prine's entire career, 
including well-known chestnuts like 
"Souvenirs," "Sam Stone," and "Hello 
in There," as well as more obscure 
but equally powerful songs like "Six 
O'Clock News" and "Far From Me." 
Particularly strong is a stirring take 
on "Lake Marie," with the song faring 
better in live treatment than in its 
studio incarnation. A special treat is 
five duets with Iris DeMent, includ-
ing the Bobby Braddock classic 
"(We're Not) the Jet Set," the sly 
"Let's Invite Them Over Again," and 
Prine's own randy love song "In Spite 
of Ourselves." Along with DeMent, 
Prine is ably backed by Jason Wilber 
on guitar and Dave Jacques on bass, 
and the Dolby Digital 5.1 Surround 
Sound is crisp, clean, and full. A fit-
ting wide-angle view of both Prine's 
brilliant catalog and his remarkable 
rapport with an audience.—RW 

ON STAGE 
THE SPITFIRE GRILL 
Music and book by James Valcq 
Lyrics and book by Fred Alley 
Directed by David Saint 
Sets by Michael Anania 
Costumes by Theoni V. Aldredge 
Lighting by Howell Binkley 
Sound by Scott Stauffer 
Produced by Playwrights Horizons 
Duke Theater, New York City 

As the bouncy title song makes 
eminently clear, there's some-
thing cooking at The Spitfire 
Grill. Don't be put off if at first it 
seems too sweet and gooey, 
because the finished dish is rich-
er and more satisfying than you 
might think. 
The story, closely following 

the 1996 film by David Lee 
Zlotoff, seems slight, even for a 
musical: A young woman with a 
shadowy past changes the lives of 
the inhabitants of 
a sleepy town. But 
there are just 
enough darker 
moments—hidden 
heartaches, shame-
ful secrets—to keep 
your attention from 
wandering. 
The twangy 

score calls to mind 
The Adventures of 
Tom Sawyer, which 

From left, Liz Callaway, Phyllis 
had a brief run on 

Somerville, and Garrett Long in 
Broadway last year. The Spitfire Grill. 

But while the coun-
try-tinged music 
seemed a few sizes too small for 
that classic Mark Twain tale, here 
it fits like a favorite flannel shirt. 
Playwrights Horizons plucked 
the perfect venue for the show, 
as the melodies picked out on 
the mandolin might have been 
lost in a larger theater. They fill 
the air in the Duke, an intimate 
new off-Broadway space on 42nd 
Street. 
Composer James Valcq and 

lyricist Fred Alley stumble a bit 
before they find sure footing. The 
opening number, "Ring Around 
the Moon," does little to delin-
eate the character of Percy, the 
mysterious woman who heads 
to the town of Gilead because of 
a photo she clipped from an old 
magazine. Apparently not want-
ing to give away too much of 
the plot, Alley instead leans on 
tired poetic images. (And to 
underscore what is already 
overstated, lighting designer 
Howell Binkley plants a big red 
moon in the sky.) Valcq's music 
meanders, struggling to find a 
melody. 
A few songs later, in the gor-

geous ballad "When Hope Goes," 
Valcq and Alley find their voice. 
Shelby, who works alongside 
Percy at the diner, describes how 
the town crumbled when a 

much-loved young man never 
returned from the Vietnam War. 
This is Alley's best work, as he 
also manages to capture the sad-
ness beneath Shelby's sunny 
exterior. Valcq, given more to 
work with, writes a melody that's 
both tender and touching. 

Valcq's music grows as the 
show goes along, giving us more 
complex vocal lines and richer 
harmonies. His only misstep 
later on is when Percy realizes 
that she isn't a prisoner of her 
part in the song "Shine." It's an 
intimate moment, but Valcq 
gives it a Broadway-style coda 
that makes the song seem calcu-
lated only to stop the show. He 
redeems himself, though, in the 
plaintive "Way Back Home," 
which succeeds through its sim-
plicity. 
The show's best asset is its 

cast, especially 
the luminous Liz 
Callaway. A 
Broadway veter-
an, she seems 
equally at home 
on the smaller 
stage. Her care-
fully nuanced 
performance 
brings a depth to 
Shelby—a wo-
man trying to get 
out from under 
her husband's 
thumb— that 
isn't always in the 

script. And it doesn't hurt that 
Valcq and Alley have given her 
two of the evening's best songs, 
the aforementioned "When 
Hope Dies" and "Wild Bird." As 
Percy, Garrett Long brings a 
quiet dignity to the role. She 
has a lovely voice, most evident 
in her soaring duets with Call-
away. 

Phyllis Somerville, as the 
diner's proprietor, doesn't have 
much of a voice, but she makes 
up for it with her gruff charm. 
Big-voiced Steven Pasquale, as 
the sheriff who falls for Percy, 
jolts you awake every time he 
sings. His big number, the "For-
est for the Trees," is the 
evening's most electrifying 
moment. 
Valcq has made it clear in 

interviews that he and Alley 
chose this story because it 
lacked the cynicism of many 
new musicals. This show suc-
ceeds where other similarly 
intentioned shows ( like last sea-
son's silly Once Around the 
City) failed because there is 
nothing calculated about it. 
Like the coffeecake they serve at 
the diner, The Spitfire Grill 
actually leaves you wanting a 
second helping. 

MARK SULLIVAN 

BOOKS: Send review copies of books and ND-Yideo/VHS titles pertaining to musicians or the music industry to Bradley Bambarger, Billboard, 770 Broadway, NewYork, N.Y. 10003 

20 www.bIllboard.com BILLBOARD OCTOBER 20, 2001 



We Listen 
to More than 

the Radio 
BDS FIRST ALERT: 

Spins find you as they happen! Get alerted 

when your song plays for the first 

time on the radio. Sent automatically 

to your pager or e-mail as they happen. 

ROBO A&R: 

Get ahead of the buzz. The robotic, 

customizable search engine that scours 

BDS and SoundScan for upstart indie bands. 

Py 
BDS EXPRESS.COM: 

Stay connected. Fast and Easy Internet 

access to your favorite BDS reports. 

Now you can get BDS informal ion 

wherever you are, whenever you need it. 

INSIGHT: 

Cause 8( effect. BDS and SoundScan 

data bonded together give you airplay and 

sales in one custom integrated report. 

An " instant" marketing meeting tool. 

BDS CERTIFIED' 
' -am 

Recognition. The award that recognizes radio's 

support and celebrates your artists' airplay 

success. Certification at milestones of more 

than 50,000 and loo,000 spins are rewa-ded. 



SINGLES 
Edited by Chuck Taylor 

POP  
NICKELBACK HowYou Remind Me (3:43) 

PRODUCER: Rick Parashar 
WRITERS: Nickelback 
PUBLISHERS: Warner-Tamberlane, 
BMI; Nickelback, SOCAN 
Roadrunner Records 613 (CD promo) 
Nickelback took some solid steps at 
radio with "Leader of Men" and 
"Breathe" from its debut, The State. 
They were but a small taste of what the 
band can do: "How You Remind Me," 
the first track from its sophomore 
effort, Silver Side Up, has dominated 
both the Modern Rock Tracks and 
Mainstream Rock Tracks charts for 
more than a month, and the foursome 
has its eyes on top 40 next. The song's 
minimal arrangement nicely showcases 
the gravelly vocals of Chad Kroeger and 
proves that you don't need to assault 
listeners with a wall of sound to be con-
sidered a hard rock band. Nickelback 
has the chops to be both as sensitive as 
Staind and as aggressive as Alice in 
Chains. The top five airplay success of 
the former proves that there's plenty of 
room for Nickelback to cash in.—ar 

THE ON THE LINE ALL-STARS On 
the Line (3:20) 
PRODUCERS: Dan Muckala 
WRITERS: Diamond, RVann, and M. Hammond 
PUBLISHERS: Real Diamonds/Hand Picked 
Songs/Mark Hammond Music, ASCAP 
A Happy Place/Miramax/live 42941 
(CD promo) 
You can't make a movie starring two 
members of the most famous boy band 
in the world without a quintessential 
youth pop song, right? The upcoming 
On the Line, featuring 'N Sync's Lance 
Bass and Joey Fatone, boasts a sound-
track with killer new tracks from the 
likes of Britney Spears, BBMak, and 'N 
Sync. The all-star title cut features 
BBMak lead singer Christian Burns 
(who is arguably the best vocalist 
among the guy groups) at the fore-
front, along with Mandy Moore, Bass, 
and Fatone, and up-and-coming Chris-
tian pop ensemble True Vibe. The 
result is a sprightly, radio-friendly 
ditty that pushes all the right buttons 
for fans of the genre and could spread 
a little sunshine across the autumn 
airwaves. No doubt, a video that expos-
es the toothy grins from those 
involved will ignite intrigue among 
the TRL crowd, as will the imminent 
success of the flick, which hits the-
aters Oct. 16.—CT 

DREAM In My Dreams (3:57) 
PRODUCERS: Dei Dottin, Sean " P. Diddy" 
Combs, Mario "Yellow Man" Winans, and 
Gordon Dukes 
WRITERS: D. Dottin, G. Dukes, K. Johnson, 
S. Combs, M. Winans, and J. Knight 
PUBLISHERS: 21 South/KIM, adm. by 21 
South/Justin Combs, adm. by EMI-April/ 
Dakota House, ASCAP; Trini Girl/Marsky/ 
Janice Combs, adm. by EMI-Blackwood, BMI 
Bad Boy 9412 (CD promo) 
Fresh off this summer's TRL tour, 
Bad Boy's pop princesses look to 
build off the remix of their last sin-
gle, "This Is Me," with their third 
contender, "In My Dreams." The sim-

P L I GHTS 

DAKOTA MOON Looking for a Place 
to Land (3:55) 
PRODUCER: Andrew Logan 
WRITERS: T. raylor, B. Mann, M. Malloy, 
and J. Dean 
PUBLISHERS:Yipeekaye /EMI April/Black 
& Turquoise/Turtle Wins the Race/Ann 
Notation/Nazareth Hymns, ASCAP 
Elektra Records 62645 (CD promo) 
Dakota Moon grazed the musical 
landscape in 1998 with the apprecia-
ble ballads "The Promise I Make" and 
"Another Day Goes By." With "Look-
ing for a Place to Land," the quartet 
pulls a page straight from what 
sounds like the Toto songbook with a 
joyous, energized call for strength 
that's dramatically well-suited to our 
challenging times: "Looking for a 
place to land, looking for a friend to 
call/Looking for one to love, looking 
for a brand-new day, looking for a 
reason to stand." Already, the song 
was adopted to promote NBC's 2001 
fall preview season campaign, and 
the reason is clear: It possesses a 
universal appeal that blends ele-
ments of pop, R&B, and enough of a 
rock edge to demonstrate the band's 
musicianship. Then there's the hook, 
which is about as obvious as the sun 
at noon. This track is a gem for 
brighter-leaning ACs and a real con-
tender at any adult-focused main-
stream outlet, including R&B. These 
are times when we're all searching 
out something refreshing. Here you 
go. Contact dakotamoon.com.—CT 

EVAN & JARON The Distance (3:59) 
PRODUCER: Matt Serletic 
WRITERS: E. Lowenstein, T. Lacy, and 
M. Serletic 
PUBLISHERS: EMI Blackwood/Tzitzis 
What We Do, BMI; EMI Apirl/Ty Me a 
River/Melmusic/WB Music, ASCAP 
Columbia 32767 (CD promo) 
1\vin team Evan & Jaron got off 
to a rousing start with the previ-
ous pop throwdown "Crazy for 
This Girl," which hit the top 15 
on The Billboard Hot 100 and 
scored top five action at adult top 
40. Here, the guys. slow things 
down dramatically with an over-
whelmingly sad ode to missing a 
loved one. There's no question 
that the lyric here could be 
applied to America's loss: "I can't 
take the distance/The miles/The 
time/Until I next see you smile/ 
And I'm not ashamed/That with 
every breath/I'm calling your 
name." The guys' performance is 
understated and lovely, with 
acoustic production that grips 
the mood effectively. This song 
appears in the John Cusack flick 
Serendipity, which could further 
its exposure. But on its own, with-
out the tragedy of Sept. 11 or a 
movie to hitch it to, "The Distance" 
stands strong as a meaningful. 
world-wise statement on loss. It's 
remarkably effective and a song 
that would go a long way as a 
comrade to anyone's healing.—CT 

ilarly hip-hop-influenced track deliv-
ers flirtatious lyrics that groove over 
a synthed-out, bass-heavy backbeat. 
It's pretty standard fare, crisply exe-
cuted. It will be interesting to see 
how both top 40 and R&B radio re-
spond to "In My Dreams"—although 

the group has built somewhat of a 
profile at radio, the urban-leaning 
single could quite possibly fall 
through the cracks. Still, formats 
should try not to pigeon-hole this 
fun little number and give it a 
shot.—RH 

R&B 

i. BLAQUE Can't Get It Back (4:07) 
PRODUCER: Salaam "the Chameleon" Remi 
WRITERS: S. Remi, H. Bellevue, M. Williams, 
N. Reed, J. Freeman, A. Gravatt, and T. Life 
PUBLISHERS: Salaam Remi Music/Dotted 
Line Enterprises/Mills/Warner-Chappell, 
BMI; Art of Noise/Marly Marl, ASCAP 
Track Masters/Columbia 32456 
(CD promo) 
Blaque returns a little older and a lot fun-
kier on the first offering from its forth-
coming sophomore effort, Blaque Out. 
The trio—Natina, Shaman, and Brandi— 
scored last year with the crossover hit 
"Bring It All to Me," which peaked at No. 
4 on The Billboard Hot 100. This time 
out, the ensemble dabbles in a little old-
school hip-hop with a Salaam Remi-pro-
duced backdrop that features a sample of 
Evelyn Champagne King's "We Coin' to a 
Party." Lyrically, "Can't Get It Back" is 
standard R&B fare—falling in and out of 
love—but the track more than makes up 
for it. Blaque's past successes should help 
persuade top 40 PDs who might other-
wise turn a deaf ear to this song; at the 
same time, "Can't Get It Back" may also 
pique the interests of R&B PDs who con-
sider the trio a pop act. Blaque looks to 
have a knockout on their hands.—RH 

COUNTRY 
DIAMOND RIO That's Just That (2:31) 

PRODUCERS: Michael D. Clute and Diamond Rio 
WRITERS: K. Garrett and T. Owens 
PUBLISHERS: Soy/ATVTunes/Grinnin' 
Garrett, ASCAP; EMI Blackwood/Songs of 
Sea Gayle, BMI 
Arista 69099 (CD promo) 
Its feeling like a comeback year for 
Diamond Rio, even though this gifted 
group of stellar musicians never went 
away. They've been consistently mak-
ing great country music for years, but 
with the success of the title cut of 
their current album, One More Day, 
the band's profile has been boosted 
tremendously; in fact, "One More 
Day" has been nominated for both 
single and song of the year honors at 
Nov. 7's Country Music Assn. Awards, 
while the act is up for group of the 
year. Although Diamond Rio obvious-
ly has a winning way with a ballad, 
this single will remind programmers 
how engaging the band can be with a 
frisky uptempo number. It's simply 
impossible to find a lead vocalist with 
the ability to deliver a rapid-fire lyric 
more effectively than Marty Roe— 
remember previous single "Unbeliev-

NEW & NOTEWORTHY 
JIVEJONES Me, Myself & I (3:31) 
PRODUCERS: Jivejones, David Katz 
WRITERS: Jivejones, D. Katz, and 
C. Linsey 
PUBLISHERS: EMI April/Fiction Songs, 
ASCAP; EMI Blackwood/Cherry River/ 
Reptilian/Songs of Nashville 
DreamWorks, BMI 
Jive 42935 ( CD promo) 
"Me, Myself & I" is the kind of hit-or. 
miss novelty song that could storm 
the nation ... or become a keepsake 
to show the grandkids. Jivejones has 
certainly developed a strong per-
sona—and work ethic—that could 
rally the song's odds: He ran the 

Miami nightclub Liquid, connecting 
him to the music business, which led 
to success as a songwriter and pro-
ducer with Mandy Moore's "Candy" 
and tracks for Anastacia, P.M. Dawn, 
and others. "Me" is a highly adhesive 
track, throwing more hooks around 
than a fishing trawler. It also includes 
any number of sound effects that 
hark back to the early '90s and actu-
ally sound pretty campy—How about 
that, the '90s are already retro. Jive-
jones co-wrote and co-produced the 
song, which has all the ingredients 
for an autumn party anthem, if radio 
will only send out the invites.—CT 

able"? At nearly breakneck speed, he 
sings about a quarreling couple that 
realizes their love really is worth 
fighting for. Add the musical talents 
of his cohorts, especially Gene John-
son's breathtaking mandolin, and it 
adds up to a great record that de-
serves hit status.—DEP 

ROCK 
TANTRIC Mourning (4:21) 

PRODUCER: Toby Wright 
WRITERS: Tantric 
PUBLISHERS: WB Music/CFT/Oglirifica/ 
Cloud 29, ASCAP; Warner-Tamerlane/Eight 
Inches Plus, BMI 
Maverick 100749 (CD promo) 
Tantric has garnered chart action at a 
brisk pace since debuting with Tantric 
last February. That album quickly 
grabbed listeners' attention with 
"Breakdown" and "Astounded," and 
now Maverick shows its faith in the 
band with yet another single, "Mourn-
ing," before the year runs out. The 
album version of this ballad—so gor-
geously morose you can't help but want 
to wallow in it—was already ideal, 
accented by a somber piano, vocalist 
Hugo Ferreira's rich baritone, and an 
acoustic guitar intro that rings as gen-
tle as windchimes. Perhaps in the 
hopes of making "Mourning" more 
accessible to a wider audience, a string 
arrangement by David Campbell has 
been blended in. Although it wasn't 
necessary, it does add a welcome 
dimension. This could do for Tantric 
what "Outside" and "It's Been Awhile" 
have done for Staind in terms of 
crossover potential. Even if by some 
bizarre chance this shoo-in doesn't 
click at modern and mainstream 
rock—with a plausible shot at adult top 
40 as well—the quartet can be proud 
that its first outing has consistently 
yielded singles that are as original and 
well-crafted as they are popular.—CLT 

* DAVID GRAY Sall Away (Remlx) (3:58) 
PRODUCERS: Gray, McClune, Poison, 
Richard"BirStannard, and Julian Gallagher 
REMIXER: Michael H. Brauer 
WRITER: D. Gray 
PUBLISHER: Chrysalis Music Ltd. (ASCAP) 
ATO/iht/RCA 60498 (CD promo) 
If David Gray's 2000 breakthrough 
White Ladder wasn't such a thrill from 
start to finish, you could consider "Sail 
Away," the ninth track on the album, a 
buried treasure of sorts, one of those 
truly striking tracks that you stumble 
across when you're not really paying 
close attention. But "Sail Away" is mere-
ly one of a handful of cuts that could 
have been selected as the record's third 
single. A no-brainer for triple-A, the 
song is likely to be a harder sell for top 
40, as it is somewhat dramatic—at least 
when compared with previous singles 
"Babylon" and "Please Forgive Me." Still, 
it's one of the prettiest songs on White 
Ladder, a swaying ballad on which Gray 
pleads, "Sail away with me, honey/Put 
my heart in your hands," as his fingers 
slide across the strings of his acoustic 
guitar. His lovely lyric is embellished 
with gentle touches of tambourine and 
piano, made even more aching and 
haunting by the song's well-pro-
grammed atmospherics (including what 
appears to be the sound of waves crash-
ing on a beach). This cleaner, bass-
heavy, guitar-inflected remix makes the 
track even more consuming.—WO 

CONTRIBUTORS: Rashaun Hall, Wes Orshoski, Deborah Evans Price, Chuck Taylor, Christa L Titus. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: 

Exceptional releases by new or upcoming artists. PICKS Or.): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review 

copies to ChuckTaylor (Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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and The Blume's. 
RADIOTHON UPDATE: Babyface, 
Roberta Flack, Nelly, CeCe Winans, 
and Lil' Kim are among the legion 
of celebrities that participated in 
American Urban Radio Networks' 
Oct. 11 Operation We Care radio-
thon. The star contingent also 
included Allure, which sang "The 
Star-Spangled Banner." 

GET HERE: In the aftermath of the 
Sept. 11 terrorist attacks, music is 
playing an inspirational and helpful 
role. It calls to mind when, in 1991, 
(Meta Adams' passionate rendition of 
singer/songwriter Brenda Russell's 
"Cet Here" became the unofficial an-

them of the Gulf Wan Last with Mon-
arch Records, the pop/R&B chanteuse 
is now with Pioneer Entertainment 
and anticipating the Feb. 12 release of 
her first new recording since 1997, All 
the Love. The title track also doubles 
as the first single. 

Mixing elements of R&B, pop, and 
jazz, the 12-track set features six songs 
written or co-written by Adams, in-
cluding the title track. 

"If I had a child who wanted to 
become a musician. I'd scream," the 
singer says. "But it's a fun ride. The 
only way to do this business is to 
close your eyes and go for it, loving 
it with all your heart." 

Preparing for the Colors of Christ-
mas tour (Nov. 23-Dec. 23) with Peabo 
Bryson and others, Adams says she still 
gets many requests for "Get Here" and 
adds, "I'm happy to do it." 

TITANIUM TALENT: Orlando, Fla.-
based Titanium Records is a produc-
tion-company-turned-label estab-
lished by producer/songwriter Veit 
Renn (Backstreet Boys, 'N Sync). Its 
roster includes 14-year-old R&B 
singer Ambee and female R&B/hip-
hop quartet Urbanesque. Both acts 
will perform at the label's first talent 
showcase in January at Universal Stu-
dios' the Groove in Orlando. 
"My heart is in R&B," says Renn, 

who's in talks with various distribu-
tors. "I want this label's music to 
have an edge to it, which pop doesn't 
have. Orlando has been defined in 
terms of the Backstreet Boys and 'N 
Sync. Now it's time to see the urban 
side of Orlando." 

Renn and songwriting partner Joly-
on Skinner (Joe's "I Vanna Know") 
are currently in the studio with Ambee 
and Urbanesque. Both acts plan 
debuts for next year. The two acts, 
along with gospel singer Janice Renn 
and R&B group Jazé, can be heard on 
the Renn-produced song "As One— 
For All." Available through retailers 
Sam Goody and CD Warehouse, the 
single benefits the United Way's Sep-
tember 11th Fund. 

ON THE RELEASE FRONT: Motive/MCA 
artist Jaguar Wright's album debut is 
set for Jan. 22. Denials, Delusions and 
Decisions features the production tal-
ents of James Poyser, Scott Storch, 
and the Roots' Ahmir "?uestlove" 
Thompson ... Instant Vintage is the 
title of Raphael Saadiq's debut solo 
album, coming via Pookie Records/ 
Universal. Guests include D'Angelo, 
TLC's T-Boz, Angie Stone, and Orga-
nized Noize . . . Fat Joe's Jealous 
Ones Still Envy is slated for Dec. 4 
from Atlantic ... Jill Scott's upcom-
ing Nov. 20 Hidden Beach release, 
Experience: Jill Scott (826 Plus), will 
actually be a double-CD featuring 11 
live tracks and six new songs ... the 
release date of Dawn Robinson's 
eponymous Q Records-debut moves 
from Oct 30 to Jan. 29. 
The Hypnotize Minds/Loud camp 

is targeting Jan. 4 as the release date 
for Three 6 Mafia's fourth album, Da 
Unbreakables; also coming that 
month is the compilation Hypnotize 
Minds Presents: The Dirty Dirty Vol. 
1 (1st Round Drat? Picks) . . As part 
of its continuing 20th anniversary 
salute, Tommy Boy released Oct. 9 the 
1989 De La Soul classic Three Feet 
High and Rising. The first 50,000 
copies include an extra disc of bonus 
tracks and remixes from the original 
recording sessions. 

SCREEN SCENE: Brian McKnight's 
first TV concert special, Up Close and 
Personal With Brian McKnight, airs 
at 8 p.m. ET/PT Oct. 21 on cable's 
Oxygen channel. .. Choices, the 
filmwriting debut of Three 6 Mafia's 
Project Pat, DJ Paul, and Juicy J, 
bows Oct. 16; the accompanying 
Hypnotize Minds/Loud soundtrack 
was released Oct 2 ... Syndicated TV 
show Source: All Access launches its 
second season Oct. 13, with return-
ing co-hosts Treach and LisaRaye. 

Dilated Peoples Stretch Out 
Trio's New Capitol Set Benefits From Group's Music-Industry Contacts 

BY MARCI KENON 
NEW YORK—The title of Dilated 
Peoples' sophomore Capitol album, 
Expansion Team (Oct. 23), plays on 
the Los Angeles-based trio's musi-
cal philosophy. 

"We've gone from performing in a 
tiny L.A. club to traveling all over the 
world," says Rakaa Taylor, aka In-
science. "It's about expanding and 
stretching the whole game—coming 
in and forcing it to make room for 
what we do. We're making major-
label music. As far as skills and pro-
duction quality go, our record could 
hang with any pop record out there." 

Rounding out the trio are MC Evi-
dence (aka Michael Perretta), a BMI 
writer who pens songs through Dou-
ble Vinyl, and DJ Babu (aka Chris 
Oroc), who writes tunes through 
Dilated Junky Music (ASCAP). Ini-
tially signed to Immortal/Epic in 
1994, the trio switched to Capitol and 
released its 2000 debut, The Platform. 
To date, the project has sold 159,000 
units, according to SoundScan. 

Oakland, Calif.-based ABB Rec-
ords continues to handle Dilated 
Peoples' vinyl releases, including the 
Alchemist-produced single "Worst 
Comes to Worst," which dropped 
Sept. 11. Jason Goldwach directed 
the video, serviced nationally Oct. 1. 

MAJOR LEAGUES 
"Too often when underground 

groups make the transition from the 
minor leagues, [people] get lost in 
the process," ABB owner Beni B. 
says. "But Dilated Peoples remains 
true to its roots and fans. Produc-
tion-wise, you've got such people as 
DJ Premier, Evidence, Joey Chavez, 
Juju, Babu, and Alchemist. And lyri-
cally, Rakaa [published through Tri-
clops Media (BMI)] and Evidence 
share more of their personalities." 
Among the standout tracks are 

the Babu-produced "Hard Hitters," 
featuring the Roots' Black Thought; 
"Trade Money," produced by Da 
Beatminerz; and the Evidence-pro-
duced "Heavy Rotation," a potential 
single on which Tha Liks and Dilat-
ed Peoples get buckwild. 

To help expand the group's reach, 
Capitol is making the album avail-
able at developing-artist price 
points: $9.98 per CD and $6.98 per 
cassette. "Making it available at a 
very low price is going to get us 
some prime positioning at retail," 
says Capitol director of marketing 
Ricky Riker. "This group has tons of 
relationships with tastemaker DJs, 
radio stations, and street teams. So 
we're focusing on both retail and 
lifestyle outlets, including surf, 
skate, and snowboard shops, as well 
as a variety of clothing stores." 

Street teams have already distrib-
uted more than 200,000 stickers and 
100,000 postcards in key markets, 

including Los Angeles; San Francis-
co; Oakland, Calif.; Chicago; New York 
City; and Detroit Graffiti artists have 
also been tagged to paint murals of 
the Dilated Peoples' artwork and logo. 

An estimated 50,000 CDs with 
mixes by Babu and drops by album 
guests Tha Liks, DJ Premier 
("Clockwork"), and Defari ("Defari 
Interlude") have been distributed 
since Sept. 15. Another 15,000 
mixed CDs and other promotional 
items were shipped to Europe, 
where Dilated Peoples opened for 
alternative act Linkin Park Sept. 12-
16, a tour that was cut short by the 
terrorist attacks in the U.S. 

"Even before we had an album 
out, we were performing at music 
festivals and touring Europe," 
Rakaa says. "Our fan base is strong 
there." Dilated Peoples—managed 
by Dan Dalton of Encino, Calif.-
based Word of Mouth Entertain-
ment and booked by the William 
Morris Agency—plans to hit the 
road in mid-October for a yearlong 
trek stateside and abroad. 
An Alastair McKevitt-directed 

documentary/electronic press kit 
featuring live concert footage, 
interviews, and the trio's history 
will be streamed online at such 
Web sites as Okayplayer.com, the 
cyber home of Dilated Peoples, 
Common, and the site's founders, 
the Roots. 

Violet Brown, director of urban 
music for Wherehouse Entertain-
ment, commends Expansion Team. 
"The album is tight," she notes. "I 
expect it to reach a broader audi-
ence because this style of hip-hop 
is definitely on the rise." 

Ebro, operations manager at 
KBMB Sacramento, Calif., and co-
host of The Playhouse morning 
show on 10(JM Portland, says, "If a 
station wants to have hip-hop cred-
ibility, then it needs to showcase 
groups like Dilated Peoples." 

OCTOBER 20 Billboard Hot Rap Singles,. 
Compiled by SoundScan fmm a national subset panel of core RH/Hip-Hop stores. 
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HOW WE DO 

BUSTER 

I'M YOUR GIRL 

NOTHING'S WRONG 

JUMP UP IN THE AIR 

Pa PUNCH 
UGLY 

GIRLS, GIRLS, GIRLS 

I'M GHETTO 

MY PROJECTS 

GRIPPIN GRAIN 

WHO WE BE 

THINK BIG 

CUT THROAT 

LIVIN IT UP 

FUNK 

GOTTA HAVE IT 

LETS BE FRIENDS 

TRUNK FALL OFF 

BOUNCE 

MY LIFE 

I'M HOT 

ALL MY THUGS 

MAKE IT VIBRATE 

Big Lew BKA Popeye Reds Featuring Nonchalant 9, 

Dennis Da Menace 

Dena Cali 9 

Won-G Featuring DJ (WM 

Original P Introducing Hyped Up Westbound Soljaz 9, 

Po' White Trash And The Trailer Park Symphony 

Bubba Sparxxx 

Jay-Z 

Baby S 

Coo Coo Cal 9 

The Young Millionaires 

DMX 

Crimewave .2 

John Got% 9 

Ja Rule Featuring Case 9, 

Empty Mynd 

Chocolate Bandit 

Tara + Brando Featuring Larry Poteat Of The Donz 

Jailbird 

Survivalist .9 

Kool G Rap 

Erick Sermon Featuring Marvin Gaye 

Young Phantom 

Rising Son 
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Or Ore 1E1.01rver1 ...- ..1),,ene,M Crn( 

0 48 99 4 THE STAR SPANGLED BANNER A VVhiMey Houston 9 
aMerhar,W.HouslonIF.S.Key) o Ansta 15351 

30 77 83 3 HARDBALL Lil Bow Wow, Lil Wayne, Sammie & Lil Zane 9 
J.Dupri,LJefferson M.Oupri,LJefferson2Copeland,Jr.,br Wayne:K.0.1E4,0MM So So Del SOUNDTRACK CUT/Colurnbra 

77 

ED 31 37 9 WHAT IF 0 Babyface 9 

Babyface IBabytace/ 0 Arista 15034 1 

31 72 61 9 CANDY 0 Foxy Brown Featuring Kelis 
Tbe Neptunes 0 Marchand.0 Hugo.P Whams, 0 Del Jdfl, 5E813r,10JMG 

48 

25 22 24 THE WAY Jill Scott 9 
Allanis.V Day. IJ ScottAHarns) Hidden Beach ALBUM CUT/Epic 

15 0 1 MORE THAN A WOMAN Aaliyah 9 
limbalandIT.Moslay.S.Garreel Blackground ALBUM CUT 

83 

a 50 59 5 WE THUGGIN ' 0 Fat Joe Featuring R. Kelly 9 33 84 75 20 FILL ME IN 0 Craig David 9 19 

ED 37 49 9 

Ron G (J Cartagena,R Kelly,11 Bowser) 0 Tenor Squad 85114./Atlante, 

LIGHTS, CAMERA, ACTION! 0 Mr. Cheeks 9 
Bonk. IT Kelha Harrell,LCaston,A Poree.F Wilson) 0 Universal anus. 

34 a) 9 

M Hill IC Dased.M111111 0 00 0 0 0 .'. ' - ' ' A,,,,,. 

WRONG IDEA Bad Azz Featuring Snoop 0ogg 9 
Jelly Ro1110.Drew,C.Broadusx1Stamps,Clacknon,T.Jenkins1 Daqgy Style ALBUM CUTIMonty 

75 

0 35 43 6 #1 Nelly .9 

w Yagnnam IC Haynes» Yaqhnaml 

35 86 - 2 CAN HEAVEN WAIT 0 Luther Vandross 9 

Soulshock.Karfin IC.Shack,K KarloyJ P ThompsongPatticki Thomas() fie - 0501115' 

86 

32 33 23 MUSIC 0 Erick Sermon Featuring Marvin Gaye «2 2 CD 95 89 4 HOW WE DO 0 Big Lew BKA Popeye Reds Featuring Nonchalant 9 80 

E.Sermon(E.Sermon.M Gaye) 0 %V IA/Del Squad 49757111/Interscope Big Lew MCA Popeye Reds 11.:Powell.T Pointer) 0 coi.w.g nil 

34 28 31 PEACHES & CREAM 0 112 9 2 88 93 5 NO MORE DRAMA Mary J. Blige 76 

M Wmans,S Combs IM Winans& Combs.M KeithilParker,JEloyd,C SdIsAJones1 0 Bad Boy 79387•WrIsta 

4 

J.Jami Lev), 1.1.11arns 111,T Leves,B.Devoran P.Botlun. JO MCA ALBUM CUT 

BUSTER Dennis Da Menace 74 33 30 24 TAKE YOU OUT 0 Luther Vandross 9 
W Campbell (W.Campbell,11.111N.J Snethl O 000 J NM 

7 74 87 0 
Factor II) White.Factorl 0 lei Avenue OM 

0 41 60 4 EMOTION Destiny's Child .9 39 0 9 - 2 I'M YOUR GIRL 0 Dena Cali 9 90 

B Knowles,M J Feist IB Grteb.R Biab( Columbra ALBUM CU1 I Mcks.Syc IF Hicks.A PeIersen,0 Turrernne,M Mena 0 E S3 0119,Treydan 

0 42 52 4 GOODBYE Jagged Edge 9 40 CID 1 NOTHING'S WRONG 0 Won-G Featuring DJ Quik 91 

..I.Doprig M Cox (B Casey,B.Casey,JOupn.13 M Cox) So So Def ALBUM CUT(Columbia DJ Ourk 0 Blake,W.Brurry..10eBarge) G TNO 70MGEMG 

CD 57 65 4 DIDDY 0 P. Diddy Featuring The Neptunes 41 76 81 3 WHAT'S GOING ON All Star Tribute 9 76 
The Neptunes IC Havems.P Willrams.0 Hugo.L ParkeLE Barner,W Grie e 0 Bad Boy 191081 Airsta J Dupek Jefferson IM GayeACIeveland.R Benson) 0 C.,,..,rony 1.1)113M0 SINGLE 

0 47 45 8 BALLIN' OUT OF CONTROL 0 Jermaine Dupri Featuring Nate Dogg 9 42 0 10 I DON'T KNOW 0 Usher Featuring P. Diddy 68 

J.Dopri,B.M.Cox U.Dupn,N.Hale,B M Cox,R Gothnl 0 So So Del MO./Columbia The Neptunes IP.Wdliams,111 Gass) 0 LaFace Me(Arista 

36 32 22 GIRL NEXT DOOR 0 Musiq Soulchild Featuring Ayana 9 28 CD 96 100 9 BATTER UP 0 Nelly 9 76 

A Harns,C Bawd's IT Johnson,AHarns.0 Wiggins)) Scon.E.Green) 0 Del Soul 5128351/IDJMG J.EPPerson3 Wills.1 DeBles,1 Berry INelly.1 Epperson,S.Wils) 0 Fo Reel 015320.(Unrversal 

44 55 4 DON'T STOP (FUNKIN' 4 JAMAICA) Mariah Carey Featuring Mystikal 44 0 3 BURN Mobb Deep 83 

M.Carey,DJ Clue,DUROIMCarey,DJ Clue,T Brown,T.S.M.M.Tyler) Virgin SOUNDTRACK CUT Nat bsted IK.MuchrtaAJohnson.T.Perryi Laud/Columbia ALBUM CUT 

38 34 12 KNOCK YOURSELF OUT Jadakiss .,;;, 
The NepuinesUPhillips,P Wilhams.0 Hugo) Re Ryder, ALBUM CUTInterscope 

34 97 84 18 ROUND & ROUND 0 Hi-Tek Featuring Jonell 
11, Tek IS ShowesT Cenral 0 Rawkus 321 . 

55 

0 46 46 11 MADE TO LOVE YA Gerald Levert 9 46 93 86 6 CHILLIN' IN YOUR BENZ 0 Exhale 9 77 

W.Campbe11111 UN.E Berkley) Elektra ALBUM CUTiEEG A.Harns (Allarns,N.Bollon,T George.L.Watsor I 0 Real Deal 70E3S/Orpheus 

39 38 39 FIESTA 0 R. Kelly Featuring Jay-Z 9 
Pake A. I • 0 0 J.ve 0291). 

1 100 97 17 PLEASE DON'T MIND 0 Philly's Most Wanted Featuring Andre Wilson 9 
nu) Neptune, IP WIlhams,C Hogo,A Hoek.) Wrtnerspooril 0 Mantle 851421 

48 

0 75 - 2 A WOMAN'S WORTH 0 Alicia Keys 9 48 99 - 7 50 PLAYAZ DEEP 0 Drunken Master Featuring Lola Damone 9 83 

Ai* , IAKeys.E Rose) 0..1 2111r Drunken Master (A HainsATaybr,RMickens,R.Bell,fl Belland,G Brown.R Westheld,D thornasC Sm.) 0 0 EB 015111fUniversal 

45 41 27 JOHN DOE 0 Public Announcement Featuring LeLe 32 90 92 10 MORE THAN WHAT I WANTED CeCe Winans 9 65 

E Robinson (1 Dam) 0 RCA 60485• II Banrester,T. Sims (A.Gunstr,JO'Neal,T.Soms) Wollypony Gospel/Sparrow ALBUM CUT/Capto( 

Da ed. ad adut 
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Belle 'Peaks 
With New 

Album, Label 
BY TOI MOORE 

LOS ANGELES—It's been three years 
since her last album, the MCA release 
Believe in Me. Now veteran R&B 
vocalist Regina Belle returns with a 
new disc, This Is Regina, and a new 
label, the Concord Records-distributed 
Peak Records. 

"Don't count me out because I'm 
not 18 and a size 2," says the singer 
of "Baby Come to Me" and "Make It 
Like It Was." back-to-back No. 1 sin-
gles for Columbia in 1989. "Veterans 
do have something to say." 

Belle once again tackles her 
favorite subject—love—on the 12-
song Oct. 23 release. It includes lead 
single "Oooh Boy," a sexy request to 
a lover who's "got it going on," she 
says. It was released Sept. 24. 

"Love songs are my forte," Belle 
notes. "Love is such a big part of 
holding things together, the inspi-
ration that will keep a person think-
ing and trying to work things out." 

Belle did most of the writing on the 
new CD under Ginga-Belle Publish-
ing (BMI), working with Ira Antelis 
(CeCe Winans, Patti LaBelle), Chris 
Robinson (Marc Anthony, Marc Nel-
son), and Sam Sims (Deborah Cox, 
Chanté Moore). She also reteamed 
with her brother, songwriter Bernard 
Belle (Michael Jackson, the Winans), 
for the whole project and with pro-
ducer/arranger Barry Eastmond, who 
co-wrote "Oooh Boy" and helped 
Belle reach success with her debut 
album, All by Myself, in 1987. 

Will Downing's smooth vocals grace 
the track "Someone Who Needs Me," 
while singer Glenn Jones joins Belle 
on the devotional "From Now On." 
According to Mark Wexler, mar-

keting consultant/partner at Peak, 
the label's first marketing assault 
is urban AC radio. That will be sup-
plemented by lifestyle and street 
marketing, including ads in na-
tional publications, Internet visi-
bility, promotional giveaways, and 
plans for upcoming performances. 
Bell is managed by Mervyn Dash of 
Las Vegas-based Coast to Coast 
Management and booked by Jody 
Wenig at Manhattan, N.Y.-based 
-4-11C Booking. 

AS REAL AS 
IT GETS! 

The ONLY AUTHORIZED documentary 
on Sage Knight and Death Row 
Records. Featuring music and 
videos from; Tupac, Or. ORE, 
Taa hug Pound, Snoop, Haz, 
Kurupt, DJ Qua, Rage, Al 8 
Shure, SWV, and others! 

Excdusive rew interview with Suge 
since his release from prison. 

Exclusive interviews with Suge 
Knight during his incarceration, 
plus the only footage available of 
Suge being reieased from prison. 

Never before seen interviews with 
Death Rows hottest artists 
including; Or. ORE, Snoop Dogg, 
and Tupac. Plus an exclusive 
interview with Priority Records 
founder Brian Turner. 

A must have for any true Hip Hop 
fan! 

VHS $19.90 ( SHP] OVO S19.98 POP) 
CATALOG# 1413-3 CATALO6# 1412-7 
UPC# 834991114134 UPC# 834991114127 

STREET DATE: UMBER 30 

URBAN 

Suge Knight is arguably the most 
controversial figure in the muSlc 
industry. This is the ONLY 
AUTHORIZED documentary exposing 
the myths and confirming the 
legend surrounding Suge Knight. 
Over 70 minutes of the truth behind 
Hip Hop's first Gangsta CEO. 

millet' KW 
re‘i th 1, 41e5 Ê.ar; 

The Only AUTHORIZED Footage 
Exposing The True Story or Acclaimed 

Gangster CEO Suge Knight__ 
Undeniably The First Real Owner 

Of His Own S t! 
,dremipme 

Order from these and other fine on ston, 

Abby Road, Action, Alliance, ARC, Angel. Gonzales, Music City, 
North East, Southwest Wholesale, Topline, Unique and Universal! 

npat Records 

1-888-499-37GO 
V www.venturadistribution.com 
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NUMBER 1/HOT SHOT DEBUT 
JA RULE Murder Inc Mel de fn sarviernown ( Id 98/19 gel 

JAY-Z 

USHER Arles 14715112 98/18 981 

MARY J. BLIGE MGA 1126113112 98/18 981 

FABOLOUS Desert Storm/61okt', 62679/E8G 112 98/18 981 

GERALD LEVERT Flekfra 62655/EFG 112 98 18 919 

MAXWELL • Colurnbla 67136'/CRG 112 98 GO/18981 

ALICIA KEYS • J 20002111 9917981 

AALIYAH A Blackgrand 10082'112 98/18 961 

BABYFACE Army 141,1,/ .112118 4Y 

eur, I Week At Number I 

Pain Is Love 

PACESETTER 
VARIOUS ARTISTS F13 014859/Universal 112 98/18_981 

The Blueprint 

8701 

No More Drama 

Ghetto Fabolous 

Gerald's World 

Now 

Songs In A Minor 

Aaliyah 

Face2Face 

FB Entertainment Presents: The Goodlife Album 
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BRIAN MCKNIGHT 014,11 ,J., 
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Glitter (Soundtrack) 
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-s- GREATEST GAINER/HEATSEEKER IMPACT ss 
PROPHET JONES tinwersey/Motown 014551/Unfarsal 112 LI& ,8 92, Prophet Jones 16 

JUVENILE Cast, Money 860913/Unwersal 112 98/18 981 Project English 

GINUWINE • I la 69622112 96E0/18 981 The Life 

JADAKISS • Ruff Ryden 493011 ./Interscope 112 98/18 981 Kiss Tha Game Goodbye 

COO COO CAL ca luosíro,nn,y Boy 11 I 98 I/ 98/ Disturbed 

VARIOUS ARTISTS wanes Bros/Eleklm/Atlantc 14684/Austa 112 98/18 981 Totally Hits 2001 

SOUNDTRACK ••• 50213 .112 9818 981 Training Day 

AFROMAN Unnfasal 014979 112 98/18 sin The Good Times 

BALDHEAD SLICK & DA CLICK ni K,d 9205'/Landspeed Ill 98/18 98) à Baldhead Slick & Da Click 

JENNIFER LOPEZ à Fax B596502 98E0/18 981 J.Lo 

TRICK DADDY • st Atlanhc 133432.'AG 111 98/17981 Thugs Are Us 

VARIOUS ARTISTS Lake 920M/Landspead 111 98/18981 The 41st Side 

THE CLICK NMI 191ye 41/16/Zomba 111 98/17 981 Money & Muscle 

LUTHER VANDROSS • J 20007112.98/18 A/ Luther Vandross 

RZA AS BOBBY DIGITAL wu rang,inrh,Pa,,,18r82/84051r1901i198I Digital Bullet 

JAGGED EDGE A So So Del/Cola/b. 86846./CRG 112 98 E0/18 981 Jagged Little Thrill 

»HEIM • . 47452',Warna Bros Ill 9811f 981 [Ghetto Love] 

VARIOUS ARTISTS Hoiden Bach 85693./Eplc 117 98 FO COI Hidden Beach Recordings Presents: Unwrapped Vol.1 

TYRESE • 11, AI:4,184. 111 98 1/981 2000 Watts 

DESTINY'S CHILD A Lana. 61063./06112 98E0/18 981 Survivor 

R. KELLY à 9, 417059/ornba 117 98,18 981 tp-2.com 

JILL SCOTT à Holden Beach 6213r/flee Ill 98 EO/17 98/. Who Is Jill Scott? Words And Sounds Vol.1 

BILAL or 11,1111,,,,,,,,,,,,•11P18 18 on, 1st Born Second 

P. DUDDY & THE BAD BOY FAMILY Bad Boy 73045'/Arista 112 98/18 981 The Saga Continues... 

D12 à Shady 190897./Interscope 112 98/18 981 Devil's Night 

SNOOP DOGG PRESENTS THA EASTSIDAZ re 2230110 98 17 981 Duces 'N Trays—The Old Fashioned Way 

BLU CANTRELL • t,. tt14/c3. /),, ,, ,11 ,8 17 98 , So Btu 

VARIOUS ARTISTS • EMI/Unwersal/Sony2ornba 10749/Vayn 112 9808 981 Now 7 

INDIA.ARIE • Motown 01377WUrgyetsal 112 98/18 98/ Acoustic Soul 

DONNIE MCCLURKIN • Venn, 13150/Zorobn 110 98/16 981. Live In London And More... 

Hardball 

Broken Silence 

SOUNDTRACK •, s,. 00. Colurnb,a 86025,CRG 113 98 I-001 

FOXY BROWN • Del Jam 548834,10WD 112 9818 981 

MISSY "MISDEMEANOR" ELLIOTT • The Gold faindflektre 62639./EEG 112 98/18 981 Miss E...So Addictive 

LIL JON & THE EAST SIDE BOYZ BRAErrzo.rwr (1090/1698) Put Yo Hood Up 
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NELLY 157743 .iLln.yee sal 112 98'18 98) Country Grammar 

CRAIG DAVID • WildstallAllangc 88081 ./AG 111.98/17.981 Born To Do It METHRONE now., 201001 98/17 981* Picture Me 

VARIOUS ARTISTS Thundarsha 1002/Horne Bass 110 98/18 981 Thrill Da Playa Presents—Dunks N D's 

112 A Be re, 02 98/18 981 Part III 

DENNIS DA MENACE 1st/Won. 330011598 COI • The Wonderful World Of Dennis 

ST. LUNATICS • Fr/ Ree1014119"Unarsal 112 98118 981 Free City 

BROTHA LYNCH HUNG & C-B0 JCOR 860950/Imerocope III 96/17.981 Blocc Movement 

KRAYZIE BONE fluthlessluudiColurnb,a 8S784,CRG 112 98E0,18 981 Thug On Da Line 

JANET A, (12.9aneee All For You 

SOULJA SLIM No bat Satoh 2001111 98/17 981 The Streets Made Me 

RES MCA 112310' 18 98/12 9814 How 1 Do 

JESSE POWELL Saes 112401/MGA 112 98.18 981 JP 

DSGB K h a re. r Guneratron 2001110.98/16 98) The Last Supper 

GANGSTA BOO 1925fCRG 112 se Fall I 98) Both Worlds, 069 

' PUBLIC ANNOUNCEMENT RCA 69310 00 98/16 981 Dont_ Hold_ Back 

CITY HIGH • Basement 490890/Intersc ape 11198;17 981 City High 

MARY MARY • C2/Co Thankful lumb 63740/CRG 110 98 ED/6981 

Sing For Me DEZ • Al 16 98, 

CORMEGA Legal Halle 9203./Landspeed 111 98/18.981. The Realness 

LII2 ROMEO ',ma 50198./Puordy III 98/17 961 Lit' Romeo 

VARIOUS ARTISTS Del Jam 586239/1DJMG 112 98/8 98) The Source Hip-Hop Music Awards 2001 

KURUPT /, ,083.1 ,1,1.11298,18981 Space Boogie: Smoke Oddessey 

LIL' MO Flak,. 62374-/EEG 11298/19981 Based On A True Story 

MR. SPITFLAME Spitflarne 70810/Stoney Burke 111 98/17 981. Tangle Wit Me Vol. 1 

PASTOR TROY MADD Society 014173/Uniyersa1112.98/18 981 Face Off 

MUSIG SOULCHILD à Del sw 64828910-IMO Ill 98,7 7 98 Aijuswanaseing (I Just Want To Sing) 

VARIOUS ARTISTS Voolalonoud/Columbia 85790'éCRG 112 98 F0/18 981 Violator The Album V2.0 

SADE • Lovers Rock c 85185112 98 MIS 981 

LUDACRIS à' Disturb/no The Peace/Def Jam South 548138.90JMG 112 98/18 981 Back For The First Time 

JA RULE • Mu,. Inc JOef Jar, 542934.10JMG 112 98/18 981 Rule 3:36 

THA DOGG POUND Death Row 33353/D3112.98/17.981 Death Row Presents: Thu Dogg Pound 2002 

2PAC • at h Row 490840' Intersc upe 119 91924 981 Until The End Of lime 

TANK • We/Aground 90404112 98/16 981 Force Of Nature 

EVE à Byars 490845, 1merscope 112 91918 981 Scorpion 

PROJECT PAT de Hypnotize MlndsA.oud 1950/CRG 112 98 Er1/17 981 Mista Don't Play Everythangs Workin 

G'FELLAS Rd A Lick 51282i7uple XXX 116 98 COI Gangster 4 Life 

SILK Elektra 62642/EFG 112 98,18.981 Love Sessions 

KILLARMY Wu-Tangf Loa 1927'/CRG 112 98 F0/17 981 Fear Love & War 

LINA Atlat,c 83436/AG 17.98/11.981 Stranger On Earth 

SYLEENA JOHNSON .lwe 41/00/Zomba 11198117 981. Chapter 1: Love, Pain & Forgiveness 

DMX A Putt Ryders/Oefarn 546e3./10JMG 112.98/18.981 ...And Then There Was X 

SHAGGY • MCA 112096' 112.98;18 98) Hotshot 

BAD AZZ DegOY Style 50076/Phordy 111 96/17.98) Personal Business 

SUNSHINE ANDERSON • SouldelAtlanue 93011/AG III 98/11 38, Your Woman 

THE LOVE DOCTOR March Gras 1055110 98/16961. Doctor Of Love 

CECE WINANS Wellspung Gospel 51826/Spa r row 112 98/17.981 CeCe Winans 

NATURES PROBLEM Law Key 1121111 98/14981 The Future 

JAY-Z A Hu, A- Fell., De/ Jan, 546822IDJMG 112 98.18 98/ V01. 3... Life And limes Of S. Carter 

RAY J Allanec 83439'/AG III 98/17 98/ This Ain't A Game 

LIL' WAYNE • Cash Mon / 866911 ,Uru dsa1112 9818 981 Lights Out 
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&Deeds. 
LADIES FIRST: Billboard has learned 
that Goodvibe/Barak/JCOR record-
ing artist Mystic and Motown 
recording artist India.Arie will co-
headline the first Sisters for Hip-
Hop & Soul tour. Sponsored by 
MTV2 and Vibe, the show will be 
hosted by WQHT ( Hot 97) New 
York on-air personality DJ Jazzy 
Joyce. The tour will kick off Nov. 8 
in Philadelphia. 

INEBRIATED RHYTHMS: With pro-
ducers like the Neptunes and 
Rockwilder becoming household 
names in the hip-hop community, 
the producer's role has certainly 
changed in recent years. Will Haw-
kins and Mahlon Williams are fo-
cusing on that transition with 
their Inebriated Rhythm label. 

!NEBRIATEDRIfired4 

Of the West Roxbury, Mass.-
based company, label president/ 
CEO Williams says, "We're a pro-
ducer-driven label that seeks to 
accentuate original production and 
actually pull the producer from 
behind the boards and feature Ihim 
or hen l as the star. We'll also serve 
as a resource to other labels." 

Director of business development 
Hawkins says, "Picture allowing an 
artist or a label to walk into a 
'library' or `mall of beats' produced 
by specific producers. They can go 
in, given whatever they're working 
on, and say, `Based on what we're 
looking for, Inebriated Rhythm can 
provide us with a producer.'" 

Williams and Hawkins, who met 
in high school, see Inebriated as a 
way of bringing producers to 
artists in a new way. "At first, we 
were helping producers shop their 
music to other labels," Williams 
says. "Then we decided to get 
more proactive." 
With a production roster that 

includes Slim Williams (music 
director for the Showtime series 
Soul Food), Insight "the Trunca-
tor," Mr. Lew, Big Moz, Soul 
Supreme, G-Dub, Soul Searchers, 
J-Niles, Frank Strange, and the 
Beat Collective, Inebriated Rhythm 
offers both labels and acts a wide 
variety of talented producers. 

"The producers in our camp 

have pretty much worked with 
everybody who's anybody," Wil-
liams says. "They just haven't been 
upgraded to A-level status. We rec-
ognize the talent they have and are 
using them to promote themselves 
and Inebriated as an original pro-
duction one-stop." 
When it came time to choose 

the label's name, the duo looked 
to the music for inspiration. "It's 
the funk that gets you drunk," 
Williams says. " If you look at all 
the things we offer, you're pulled 
in so many different directions 
it's almost as if your mind is stag-
gering. The different rhythms 
that we have span such a wide 
universe that it's hard to stay 
walking in a straight line when 
you come into our lab." 

Their first release will be a 
three-song benefit single featuring 
EDO.G, Reks, Jaysaun of the 
Kreators,lin P, Shuman, In-
sight, Dezmonterro, JV, Alius, 
Akrobatik, Soul Supreme, and T-
Max. Proceeds from the single will 
benefit the American Red Cross 
Disaster Relief Fund. 

BEHIND THE 8BALL: JCOR artist 
8Ball seems to be pulling out all 
the stops for the Nov. 20 release of 
his latest set, Almost Famous. The 
Memphis native has enlisted the 
help of Sean "P. Diddy" Combs 
for the album's lead single, "Stop 
Playin' Games." Almost Famous 
also features appearances by MJG, 
Carl Thomas, Ludacris, Koncrete, 
and Dorasel. The accompanying 
videoclip, directed by Limp Bizk-
it's Fred Durst, was shot last week 
in Los Angeles. 

ON THE ROAD: A number of artists 
will be hitting the road this quar-
ter to promote current projects. 
DMX recently embarked on the 
three-week Hoodstock tour in 
support of his forthcoming set, 
The Great Depression. The rapper 
will perform a series of free out-
door shows from atop an 18-wheel 
truck ... WQHT on-air personal-
ity and DJ Funkmaster Flex is on 
the road this fall performing at a 
number of college homecoming 
events. Flex will be joined by Vir-
gin newcomer Bathgate, Jadakiss. 
Murder Inc./Def Jam artist Tah 
Murder, Benzino, and WQHT's Big 
Kap and DJ Kay Slay on the 11-
city tour. The tour began on Sat-
urday ( 13) at North Carolina A&T 
University. 

Rashaun Hall may be reached at 
rhall@billboard.com. 
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DANCE/ELECTRONIC 

'Highway' Leads Listeners Into 
Morel's World Via Yoshitoshi 

BY MICHAEL PAOLETTA 
NEW YORK—If film director Gus Van 
Sant made pop music of the dance/ 
electronic kind, his name would very 
likely be Richard Morel, who records 
simply as Morel. Like Van Sant's 
movies Drugstore Cowboy and My 
Own Private Idaho, Morel's full-length 
debut, the lyrically deft and beat-smart 
Queen of the Highway (Yoshitoshi 
Recordings, due Nov. 6), features a 
cast of characters who more often 
than not live outside of what main-
stream society considers the norm. 

"I write narratives," the Boston-
raised/Washington, D.C.-residing 
Morel says. "It's always about the oth-
erness for me—life outside the circle." 

Being openly gay, Morel has expe-
rienced what he writes and speaks 
about. "We're the only group that 
mainstream society still likes to leave 
out in the cold. You can still make 
fun of us. Because of this, I've 
learned to remove myself from cer-
tain situations over the years. In fact, 
I prefer being the observer, which 
means I'm a terrible date." 
Queen of the Highway includes 

tales of street hustlers ("All of the 
Sweet Ones"), unrequited love ("Fun-
ny Car"), secrets and lies ("A World Set 
Free"), being the odd one out in high 
school ("Mean Time"), and true colors 
("True [The Faggot Is Your). Morel's 
songs are published, appropriately 
enough, by Outsider Music, ASCAP. 

"Everybody thought I was being 
anti-gay," Morel recalls of the contro-
versy that ensued when "True" was 
released as a single two years ago. "In 
reality, though, I was addressing how 
it's acceptable in our society to put 
down a group you're not part of." 
He continues, "I love hip-hop 

music, because the artists use real 
street language—and I was just 

commenting on this. You couldn't 
get more ironic than this. It wasn't 
a homophobic track, but it ended 
up doing exactly what it was com-
menting on." 

For Morel, the songwriting process 
is quick and to the point. Ideas are 
triggered by a gut instinct or an emo-

tional feeling, he says. "But, I never 
know where exactly the lyrics are 
going until I get to the point where I 
know it's done," he acknowledges. 
"There comes a time when every-
thing—the lyrics and the music—is 
buzzing at once. That's when I know 
the song is where it needs to be." 

Musically, Queen of the Night 
recalls early recordings by New Order, 
Depeche Mode, U2, and Yaz as seen 
through the eyes of clubland maver-
icks like Deep Dish and John Dig-
weed. Elements of alternative rock, 
synth pop, and progressive house 
merge to create one self-assured, 
swaggering landscape. 

According to Morel—who collabo-
rated with Deep Dish on its 1998 
debut, Junk Science, and who as Pink 
Noise has remixed tracks for Depeche 

Mode and Pet Shop Boys, among oth-
ers—his youth was spent devouring 
the sounds of the Beatles, Stevie Won-
der, and David Bowie; the words of 
author Tennessee Williams; and the 
films of Montgomery Cliff. In the '80s, 
he discovered Prince and Madonna. 
He reflects, "I've always reacted well 
to singer/songwriters, especially those 
that have good stories to tell." 

In the world of dance/electronic 
music, Morel—unlike many other 
artists and producers—doesn't treat 
lyrics as an afterthought. "This is 
what's holding club music back in the 
U.S.," he says. "A lyric grounds the 
music and gives people something to 
latch on to." 

Nashville-residing club DJ Ron Slo-
mowicz concurs, adding, "Morel man-
ages to balance the club underground 
with commercial accessibility." 

"He's that rare, special artist that 
you always wish for," says Chuck 
Roder, label manager of Washington, 
D.C.-based Yoshitoshi. "He crosses all 
boundaries. He's rock, he's dance, and 
everything in between." 
On Tuesday ( 16), the label will 

preview the album with the com-
mercial single "Funny Car" (featur-
ing remixes by the U.K.'s Hydrogen 
Rockers). At this time, Yoshitoshi 
will also deliver Queen of the Night 
to college radio—as well as offer the 
album for sale on its Web site (Yoshi-
toshi.com). On Oct. 22, the single 
"Escape (Driving to Heaven)" by 16B 
Featuring Morel will street via 
British imprint Hooj Choons. 

Morel, whose career is overseen 
by Shifty Entertainment in New 
York City, is hoping to tour early 
next year with his band (guitarist 
John Allen, drummer Rob Black, 
and percussionist/background 
vocalist Dwayne Tyree). 

•Crystal Waters, "Come On 
Down" (Strictly Rhythm single). 
Club punters will have no prob-
lem identifying the voice behind 
this instantly infectious jam. 
Titled after the signature line 
from TV's The Price Is Right, the 
Orlando "DJ Dome" Ortiz-pro-
duced "Come On Down" pumps 
along with big-band horn bursts 
and what sound like buoyant 
melodies from Carnival in Rio— 
that is, until your discerning ears 
realize the game show's theme 
song has been sampled. Thank-
fully, all the remixers—Live Ele-
ment, the Tamperer, and Keith 
Litman—retain the track's origi-
nal house intent. 

•Dido, "Hunter" (Cheeky/Arista 
single). One of the most lush and 

immerri 
Hot Plate 

beautiful remixes of the year, cour-
tesy of François K. & Eric Kupper. 

no:Rise, "21st Century Blues" 
(Miso U.K. single). Faye producer 
Charles Webster launches his new 
label, Miso, with this deliciously left-
field and quirky track by Lo:Rise 
(aka Webster & Sara Jay). Matthew 
Herbert weighs in with the acoustic-
laced Give and Take mix, as well as a 
Larry Heard-inflected dub. 

•Kraftwerk, "Expo (Remixes)" 
(Astralwerks single). Originally 
penned as a 30-second jingle by 
the electronic pioneers in the late 
'90s for the German Expo festival, 

"Expo" was later released as a 
proper song ("Expo 2000"). Now 
comes this U.S.-only remix pack-
age. Orbital's mix is a loop'eloop 
trip of the trance kind, while 
François K. & Rob Rives keep it 
deep and funky. The Under-
ground Resistance crew offers 
Detroit techno atmospherics, and 
DJ Rolando revisits classic 
Kraftwerk moments. 

*Garbage, "Androgyny" (Mush-
room U.K. single). Hip-hop-
inflected in its original version, 
"Androgyny" is now ready for the 
genre's close-up with this vibed-
out Neptunes remix. While the 
Architechs' sinewy 2-step mix is 
bumpin', what's up with Shirley 
Manson's chipmunk-like vocals? 

MICHAEL PAOLETTA 

Box TN 
MINISTRY OF THE WORLD: Two years 
ago, the U.K.'s 10-year-old Ministry 
of Sound (MoS) launched MoS Aus-
tralia, followed by MoS Germany last 
year. The company also has distribu-
tion arrangements in South Africa 
(Virgin Records), Ireland (Interactive 
Music), Spain (Vale Music), and the 
Middle East (EMI Arabia). 
With the Oct. 23 arrival of Bent's 

critically acclaimed debut, Pro-
grammed to Love (Dance Trax, Bill-
board, Nov. 11, 2000), here, MoS 
North America opens its doors. 
Paul Van Dyk's first DJ-mixed set 
(in eight years), Politics of Danc-
ing, and The Annual 2002 (mixed 
by Liquid Todd) street, respective-
ly, Nov. 6 and Nov. 20. 
The label's first domestic single— 

albeit currently promo-only—"Rap-
ture (Tastes So Sweet)," by ho with 
remixes by Jon Creamer & Stephane 
K. and Deep Dish, climbs seven spots 
this issue to No. 14 on the Hot Dance 
Music/Club Play chart. "Rapture" is 
expected to be commercially released 
before the end of the year. 

MoS, which recently ended its U.S. 
distribution deal with New York City-
based Ultra Records, will now be han-
dled exclusively by RED, according 
to Chris Stephenson, president/CEO 
of MoS North America. 

Stephenson says that, as in the 
U.K., MoS North America will "always 
be looking for great partnerships for 
continual growth. We're always look-
ing to develop branded and unbrand-
ed products and tours. Our aim has 
always been to be a club and lifestyle 
brand, not just a record label." 
On Sept. 1, MoS was valued at 

$160 million, according to Stephen-
son, who adds that this includes a 
$34 million investment from 3i 
Group. MoS encompasses labels, 
clubs, a magazine, a clothing line, 
and a Web site (Ministryofsound 
.com) that launched the 24/7 dance 
station Ministry Radio Oct. 1. 
MoS North America has offices in 

New York City and Los Angeles. The 
following staffers are already in place: 
Barney Glover (GM), DB and Andrew 
Goldstone (A&R), Eva Weiss (retail), 
Guy Leger (marketing), Gerard Tal-
bot (licensing), and Amanda Harri-
son (special events/promotions). 

ENGLISHMAN IN NEW YORK: Hav-
ing recently relaunched his 8-year-
old Journeys by DJs label (Dance 
Trax, Billboard, July 21)—which 
he co-founded with Wilson 
Fong—via its globally recognized 
DJ-driven compilation series 
(Journeys by DJs), New York City-
residing Briton Tim Fielding final-

ly appears ready for his close-up. 
On Tuesday ( 16), the Caroline-dis-

tributed imprint will issue Fielding's 
Journeys by DJs—Ley Lines. Accord-
ing to Fielding, who compiled such 
mid-'90s series as "After Hours" and 

"Ultimate House Party"—this set 
marks the first time "where I've had 
my hand on the mixer at all times." 

Fielding, who helped launch Lon-
don's Brain club and Brainiak 
Records in 1990, followed by London 
nightclub the End in 1995, says, 
"You can't always hide in the back-
ground. I got tired of explaining 
myself as the guy behind Journeys 
by DJs. Now seemed as good a time 
as any to step into the 1/1 spotlight 
and do my thing." 
The album is a funky mix of soul-

ful and progressive house, Brazilian-
inflected rhythms, breakbeats, and 
disco cut-ups. "The joy of a DJ-mixed 
CD is that you can get away from the 
tyranny of the dancefloor," Fielding 
says with a chuckle. "You don't have 
to worry about keeping a danceiloor 
packed, which means you can in-
clude tracks that might not normal-
ly fit into your live sets." 

AUTUMN CHANGES: Those that have 
been keeping track know that 
Brazilian chanteuse Bebel Gilber-
to's sultry debut, Tanto Tempo 
(Ziriguiboom/Crammed Discs/Six 
Degrees), has been a mainstay on 
the Billboard Top World Albums 
chart for more than 70 weeks. On 
Tuesday ( 16), the album is given a 
new lease on life with the festive 
Tanto Tempo Remixes. 
The project—overseen by Zirigu-

iboom's Béco Dranoff and Marc 
Hollander—spotlights the remixing/ 
production skills of 4hero. Faze 
Action, King Britt, Rae & Christian, 
Tray Trio, Chateau Flight, Peter 
Kruder, Mario Caldato Jr., Ananda 
Project, Monoaural, Chari Chari, Da 
Lata. and Sin Plomo. 
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d indicates past or present Heatseeker title. 'f-)2001, Billhoard/BPI Communications and SoundScan, Inc. 

BILLBOARD • OCTOBER 20, 2001 www.billboard.com 29 



Leigh Opts To Stay True To Herself 
And Goes indie With Audium 

BY LORIE HOLLABAUGH 
NASHVILLE—After two disinte-
grated major-label deals, failed radio 
singles, and multiple inevitable, 
pigeon-holing comparisons to 
Dwight Yoakam, honky-tonk singer 
Danni Leigh did the only thing any 
self-respecting rebel girl from Vir-
ginia could do: She went anti-estab-
lishment, signing with indie label 
Audium Records and recruiting 
Yoakam's own producer, Pete An-
derson, to work with her. 

After years of trying to please 
others, Leigh elected to be com-
pletely, uncompromisingly true to 
herself on this new record, and the 
resulting Danni Leigh hits stores 
Nov. 6. Fans of her previous two 
albums, the Decca release 29 
Nights and the Monument set A 
Shot of Whiskey and a Prayer, will 
be surprised to hear a different side 
of Leigh on the new project, and 
she credits Anderson with being the 
wind behind her sails. 

"I had spit out Pete's name both 
times before for production," recalls 
Leigh of her previous albums, "and 
both times got shot down immedi-
ately. I think some of it stemmed 
from the fact that Pete did not suc-
cumb to what people in Nashville 
thought he was supposed to do ... 
He didn't work out of here, or live 
here, or play ball the way everyone 
else did. It gave him this rebellious, 
hard-to-deal-with rep, which he's 
not at all. And people had a fear 
about using him because of the 
'female Dwight' stereotype I got 
pegged with. But I knew I wanted to 
work with him, and we ended up 
making this record, and the process 
was totally unstifling and wonderful, 
with no guidelines to have to go by." 

STRIPPING DOWN SOUND 
Anderson stripped down Leigh's 

sound and gave her material an 
edgier, hipper feel sonically, while 
coaxing her into new territory. 
"Vocally, he moved me into a realm 
I'd never been in before, and he 
made me work," Leigh says. "I 
always had this bluesy side to me I 
knew existed but had no idea how to 
bring it out. Pete suggested I start 
listening to some jazz and blues 
stuff I'd never checked out before. 
And when I finally starting cutting 
sides, it was like, `Shit! That just 
came out of me!' " 

Stretching the boundaries and 
pushing the limits is hardly a new 
concept for Leigh, who spent much 
of her youth challenging conformi-
ty. "I was always doing stuff as a kid 
that made people go, 'Why is she 
doing that?' I was from a small town, 
wore different clothes, had a 
freaked-out hair style, and listened 

to different music," Leigh says. "I 
got quite rowdy at times, which 
branded me a bit of a troublemak-
er. Which I wasn't . . . I just liked 
having a bunch of fun." 

Leigh left her hometown of 
Strasburg, Va., after high school and 
headed to Orlando, Fla., where she 
sang in country and rock bands by 
night while working for Federal 
Express by day. When a transfer to 
Nashville opened up, Leigh quickly 
took it and eventually got a wait-

ressing job at the Bluebird Café, 
where she spent her nights slinging 
drinks and soaking up tips on writ-
ing and performing. 

Signed to Warner/Chappell Mu-
sic not long after, BMI-affiliated 
writer Leigh eventually inked with 
Decca in 1998. But shortly after 
her debut single, "If the Jukebox 
Took Teardrops," was released, the 
label closed due to a corporate 
merger. Leigh persuaded former 
Decca head Shelia Shipley Biddy 
to manage her. She is booked by 
Joey Lee at Nashville-based Buddy 
Lee Attractions. 
Monument Records came calling 

soon after and gave Leigh a second 
shot, which quickly evaporated 
when airplay wasn't forthcoming. 
The album was released just days 
after her departure from the label, 
and the experience left a bad taste in 
Leigh's mouth. 

"There were promises made that 
shouldn't have been made," Leigh 
recalls, "and when the single 
'Honey I Do' flopped around like a 
fish out of water, I was frustrated. 
It was disappointing for me and for 
everyone at the label who had been 
so excited at first and fired up. But 
then that fire, all of a sudden it was 
like backdraft, man . . . it got 
sucked up into the walls, and you 
could just feel it in there. I started 
to feel disillusioned and disheart-
ened because I honestly feel if 
someone has the stamina to hang 

in there with one of my records, 
that it will stay there for them." 

Leigh seems to have found that 
determination in Audium, accord-
ing to marketing VP Barry Yar-
brough, who acknowledges the 
uphill battle the label faces at radio 
with Leigh's music. "Before we real-
ly go strong to radio, we're going to 
go to video and have a clip out well 
in front of a single to create some 
awareness and get a little buzz 
going and get radio's attention," he 
says. "Danni's videos have always 
been well-received, and the camera 
loves her. We're putting together an 
intensive promotion with [video 
network] Great American Country 
[before] the release of the album. 

"Since this record is a little edgi-
er, we'll also try and identify some 
key retailers who do well with alt-
country projects and get an aware-
ness factor started there," Yar-
brough continues. "We'll be going 
after those stores for support, in-
store play, and positioning in lis-
tening stations, and those will help 
with consumer awareness. We'll 
also do an e-mail campaign among 
her fan base and plan to take her to 
the home offices of key retailers 
and visit their conventions in the 
next few months to let retailers 
meet her and get a better sense of 
who she is as an artist." 

BACK TO ROOTS 
Tim Petersen, Trans World's 

country music buyer, thinks the vis-
its will help Leigh connect and 
broaden her appeal and that the 
continuing Yoakam comparisons 
won't hurt her in the long run. 
"Danni is obviously an artist who 
has those genuine roots, and it's 
thrilling to see a woman out there 
being influenced in that vein and 
performing the music and really 
being true to it," he says. "This 
album has some great stuff on it, 
and you can really hear her voice. It 
wasn't masked over with all the gui-
tars and stuff on it. The integrity is 
really there, and it rings right 
through the music. People should 
open their minds and take it in and 
realize this is great stuff." 
Yarbrough feels confident that 

others will soon echo Petersen's 
sentiments. "This is a long-term 
project for us. We're not looking to 
come out of the gate and have a 
huge impact necessarily from day 
one with radio," he says. "We're 
going to come out and build each 
week and take a real grass-roots 
[approach]. Word-of-mouth should 
really help us. People just need to 
hear this record, and once they do, 
I think it's going to get a lot of peo-
ple's attention." 

Scene. 
RADIO STANDOUTS: Brooks & Dunn 
made calls Oct. 3 breaking the news 
to the Country Music Assn.'s winning 
stations and personalities of the year. 
That included one extra-long-distance 
call to American Country Countdown 
host Bob Kingsley, who was vaca-
tioning in Hawaii and received the 
message at his hotel. Kingsley is the 
inaugural recipient of the CMAs new 
national broadcast personality award. 

Station of the year winners are 
WQYK-FM Tampa, Fla. (major mar-
ket); WFMS Indianapolis ( large); 
WIVK Knoxville, Tenn. (medium); and 
WUSY Chattanooga, Tenn. (small). 

Air personality winners are WQYK's 
Skip Mahaffey (major); WMIL Mil-
waukee's Karen Dalessandro and 
Scott Dolphin 
(large); WSSL 
Greenville, 
S.C.'s Paul 
Koffy ( medi-
um); and KKIX 
Fayetteville, 
Ark.'s Darren Wilhite and Tim Wall. 

Winners will be recognized on the 
35th annual CMA Awards show tele-
cast live Nov. 7 from Nashville on CBS-
1V. Among the acts announced to per-
form during the show are George 
Strait, Brooks & Dunn, Toby Keith, 
Diamond Rio, and Lee Ann Womack. 

ON THE ROW: Gaylord Entertain-
ment's VP of corporate communica-
tions Tom Adkinson exits as part of 
the company's ongoing restructuring. 
He had been with the company and its 
predecessor, NLT Corp., for 22 years. 
Norm Parenteau, formerly with DS 

Management, and Van Tucker Sim-
mons have formed NV Management, 
a Nashville-based artist management 
company. Simmons formerly was sen-
ior VP at Bank of America's national 
entertainment division. Parenteau 
previously worked with Alison Krauss 
+ Union Station and Gillian Welch. 
RCA Label Group VP of A&R Renée 

Bell has reorganized her department, 
naming Carole Ann Mobley and Jim 
Catino to dual director posts. Mobley 
has been part of the department since 
1998. Catino joins Oct. 15 from the 
creative director position at Dream-
Works Publishing. 

Nashville-based Dreamcatcher 
Records has joined the Recording 
Industry Assn. of America and numer-
ous other labels in pursuing claims of 
copyright infringement against Inter-
net file-sharing provider Aimster. 

ARTIST NEWS: Garth Brooks' new 
Capitol album, Scarecrow, is due Nov 
13. As with previous Brooks releases, 

there will be a limited first edition 
with a different cover and packaging. 
Brooks has also entered into his first-
ever endorsement deal. He will appear 
in commercials for Dr Pepper soda 
beginning in November. 

Early-'90s hitmaking band McBride 
& the Ride is reuniting and seeking a 
new label deal, according to manager 
Steve Hoiberg of Nashville-based SHO 
Artist Management. The band, led by 
Terry McBride with original members 
Ray Herndon and Billy Thomas, is 
working on a three-song sampler with 
Matt Rollings producing. They will 
make their first recent public appear-
ance together Oct. 19 and 20 on The 
Grand Ole Opry, a show the group 
never got to play when it was record-
ing for MCA Nashville. McBride & the 
Ride recorded four albums and chart-
ed 11 songs between 1991 and 1995, 
including four top five hits. 
Wynonna has tapped longtime 

associate Kerry Hansen as her co-
manager. Hansen has been VP of Wy-
nonna Inc. since August 2000 and has 
worked with the artist for six years. 

Billy Dean has signed with Nash-
ville-based Dreamcatcher Artist Man-
agement. Kevin Sharp has signed with 
Nashville-based Scott Stem Publicity. 
Sharp is recording an album for indie 
label Radio Records. 

Coley McCabe exits the RCA Rec-
ords artist roster. 
George Strait, Alan Jackson, 

Brooks & Dunn, Martina McBride, 
Vince Gill, Clint Black, Lonestar, Tim 
McGraw. George Jones, Lee Ann Wo-
mack, Charlie Daniels, and Sara Ev-
ans are the confirmed performers for 
the Country Freedom Concert Oct. 
21 at Nashville's Gaylord Entertain-
ment Center. The event, co-spon-
sored by CMT and Clear Channel 
Entertainment, will pay tribute to the 
victims of the Sept. 11 terrorist 
attacks and honor the efforts of res-
cue workers. CMT and CMT Canada 
will telecast the concert live and 
commercial-free. Westwood One will 
provide the radio feed. Proceeds from 
the show will benefit the Salvation 
Army's disaster relief efforts. In addi-
tion to ticket sales, proceeds will be 
generated through toll-free phone 
lines as well as Web sites. 

Kenny Chesney's fall tour kicks off 
Oct. 25 in College Station, Texas, with 
openers Sara Evans and Phil Vassar. 

FOR THE RECORD: Last week's column 
about John Berry incorrectly listed 
the title of the album on which he col-
laborated with songwriters Gary BILUT, 
Kent Blazy, and others. The album's 
title is All the Way to There. 
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TIM MCGRAW à' Greatest Hits 
Lan 77978112 98/18 98/ 

CHELY WRIGHT Nev9r Love You Enough 
MCA Nashville 170210111 9(917.981 

LEE ANN WOMACK A' I -lope You Dance 
MCA Nashville 170099 III 9817 981 

CYNDI THOMSON My World 
Capitol 26010110 98/17.981 

DIXIE CHICKS • Fly 
mcnument 69678/Sony 112 98 MI 8.981 

ALAN JACKSON • When Spm.2body Loves You 
Arista Nashville 09326/RIG num.%) 

BLAKE SHELTON Blake Shelton 
Warner Bros 24731/WRN 111.98/17 981 

BROOKS & DUNN • Steers & Stripes 
Anita Naehelle 670113/REG 112.98/18981 

DAVID BALL Amigo 
DU oltone 01109111.98/17 98/ 

1 

1 

1 

3 

1 

4 

1ED 

7 

1 

1 

3 

1 

19 

47 

.48 

49 

50 

43 

46 

47 

45 

49 

51 

56 

53 

54 

44 

50 

55 

61 

44 

43 

40 

42 

41 

47 

49 

48 

46 

- 

55 

39 

60 

11 

22 

88 

85 

15 

103 

60 

83 

68 

2 

12 

4 

5 

TRACY BYRD Tern Rounds 
RCA 670011,66 111 9807 98) 

BILLY GILMAN • Dare To Dream 
Epic 62087/Sony 01.98 EQ/1798) 

KEITH URBAN • Keith Urban 
Capitol 97591 00 91616 98/ é 

PHIL VASSAR Phil Vassar 
Arista Nashville 18891011.6 nesensete. 

PATTY LOVELESS Mountain Soul 
, n651 Sony III 98 EW17 981 

ANNE MURRAY • What A Wonderful World 
Su mg aWay 211231 119911/19.98/ 

RODNEY CARRINGTON Morning Wood 
Capitol 24827 11098/17 981* 

GEORGE STRAIT • Latest Greatest Straitest Hits 
MCA Nashvnle 170100111.98/11 981 

BILLY GILMAN • One Voice 
(pc 62086/Sony III 98 20/17 981 

CHAD BROCK Ill 
Warner Broc 48008/WRN 111.98/17.98) 

SOUNDTRACK Driven 
Curb 78715112 98/18 981 

RICKY SKAGGS Fletory Of The Future 
Skaggs Famay/Lyric Street 901003/Hollywood III 9877.94/ 

STEVE HOLY Blue Moon 
Curb 77972 III 98/17 981 

12 

6 

17 

23 

19 

4 

18 

2 

44 

16 

35 

59 

CAROLYN DAWN JOHNSON Room With A View 
Arista Nashville 6933611698/16 98/ 

8 48 51 49 RANDY TRAVIS 
Warner Bros 47893ANRN 01.98/17 98/ 

Inspirational Journey 34 

TRICK PONY Trick Pony 
',Varner Bros 47927/WON III 98/17 98/ 

SARA EVANS • Born To Fly 
RCA 87964/109 111.98/17 98) 

TRAVIS TRITT • Down The Road I Go 
r:ournbia 62166/Sony 111 98 20/17 981 

FAITH HILL •' Breathe 
Werner »Qs. 47373/11111N112mesin 

NICKEL CREEK Nickel Creek 
Sager Hill 3909 116.98 CO). 

TRISHA YEARWOOD Inside Out 
MCA Nashville 170200111 98/77.981 

TOBY KEITH • How Do Yo 1 Like Me Now?! 
DreamWorks 450209/Interscope 11098/16.9En 

SOUNDTRACK Dowr From The Mountain 
Lost Highway 170221/Mercury 112.9W18.981 

VARIOUS ARTISTS This Is Your Country 
UTV 585061/Dowers& 118 98 CD/ 

VARIOUS ARTISTS Hank Williams: Timeless 
Wet HÉOWIly 170239/Mercury 118% CD/ 

JESSICA ANDREWS • Who I Am 
DreamWorks 450248/Interscope 110 98/16 981 

12 

6 

8 

1 

17 

1 

9. 

10 

29 

22 

2 

2 

63 

.64 

65 

66 

11:43 
7) 
49 

F.70 

71 

52 

58 

63 

62 

66 

57 

60 

64 

59 

69 

45 

52 

56 

53 

65 

50 

54 

57 

58 

67 

1 

3 

63 

102 

6 

30 

19 

22 

20 

76 

97 

DWIGHT YOAKAM South Of Heaven West 01 Hell ( Soundtrack 
Reprise 48012N/RN 117 98co) 

BUDDY & JULIE MILLER Buddy 8i Julie Miller 
Hightone 8135/Rhino 116.98 CD/ i 

AARON TIPPIN • People Like Us 
Lyra Street 165014/Hollywood 110 98/16 981 

ALAN JACKSON • U 'der The Influence 
Ai,sl., Nashville 18892/R19 110.98/17.981 

VARIOUS ARTISTS Earl Sc ruggs Antl Friends 
MCA Nashville 170189111.98/18xx 

DELBERT MCCLINTON Nothing Personal 
New West 6024 117.98 COI 

MARY CHAPIN CARPENTER Time` See Love . 
Columbia 85176/Sony 112.98 89/18.98) 

MARK MCGUINN Mark McGuinn 
VER 734757 ( 10.98/16.98/1 

ROY D. MERCER Roy D. Mercer Vs. Yankees 
Capitol 32515 11698/6 981 0 

ROY D. MERCER Greatest Fits The Best Of Him Big'a Boy Are Ya? 
t/irgut 49085/Ca pilot 11698/16.98) 

JEFF FOXWORTHY Greatest Bits 
Warner Bros 47427/WON 

61 

45 

5 

2 

41 

20 

18 

24 

26 

17 

TAMMY •-•••••-• 

110 98/16 981 

COCHRAN 
Epic 69736/Sony 17.98 61:1/11.981. 

Tammy Cochran 27 
',le' PACESETTER '.'çqpi 

JO DEE MESSINA • Burn 
Curb 779770198mm 

1 72 72 70 4 THE DERAILERS Here Comes The Derailers 
ii y Soy Co:urni,a13579.3jSony (11 90E9117381 

50 

CHRIS CAGLE Play It Loud 
CL pea 34110110.98/17 981 a 

BRAD PAISLEY Part II 
/Vista Nashville 6700861G 11 1 98 17 981 

SHEDAISY The Whole Sheoar g - All Mixed Up 
Lyric Street 185021/Hollywood 118 98 CD) 

20 

3 

30 

65 

74 ,' . ' 
_,.. 

. . 
s 

.' 5 67 

59 

64 

51 

1 

5 

DARRYL WORLEY Hard Rain Don't Last 
OreamWorks 456042/Interscope 110.98/16 981. 

VARIOUS ARTISTS More Country Fun 
Warner Bros 48185/WRN III 98/17 916 

RANDY TRAVIS Live - It Was J0 it A Matter Of Time 
Image 744 ( 1198/17.981 

33 

74 

61 

MARK WILLS Loving Every Minute 
Mercury 170209111 » 17981 

10 

•Albums with trIe greate t sales gains this week. • Recording Industry Assn. Of America IRIM) cerbricatIon for net shop-lent of ..00,000 album routs Gold) A RIAA certification for net shipment of 1 million units ) Platinum). • RIM certification for net shipment of 10 million units IDiamondl. Numeral • ollowing Platinum or Diamond sym-
ol indicates albLm's multi platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: ° Certification for net shipment of 100,000 units 10rol. A Certification of 200,000 units IPlatino). ' Certification of 400,000 units 
Mult-Platina Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked En, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. P6 cesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. d indicates past or present Heatseeker title. C. 2001, Billboard/BPI Communications, and SoundScan, Inc. 
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rl Fx c" < cc ARTIST Imprint & Number/Distributing Label TITLE e 3 e 5 ARTIST Imprint & Number/Distributing Label TITLE 

MI 1 

.": NUMBER 1 
LEE GREENWOOD Cepao1411588111 98 CD) 

4 MAMA! Number 1 

American Patriot 6 
, 13 
' 14 

13 
12 

HANK WILLIAMS JR. A' C477977638 15.98/9.981 
JOHN DENVER Klerfacy 475015939.381 

G•eatest Hits, Vol. 1 
The Best Of John Denver 

383 

172 ei> - 
2 

LEE GREENWOOD Curb 778621498:5 981 

DIXIE CHICKS 

Best Of Lee Greenwood: God Bless The USA 2 C'T.5) 
-e 

14 ALAN JACKSON A' Anus Nashville 181301/1816 110.98/16 981 The Greatest Hits Collection 311 

Cle 
. monument 68196Sony 110 98E0/17 981 a 

SHANIA 

Wide Open Spaces 193 (i 15 PATSY CLINE • • MCA Nashville 329012 16 9911.981 12 Greatest Hits 752 

43 
3 TWAIN •'' Mercury SMOD71112 98/18.981 

LEE 

Come On Over 205 17 11 THE CHARLIE DANIELS BAND •' EMs 65694/SonVI7 98 EG/11 981 A Decade Of Hits 582 _ GREENWOOD in.d.c, 5o4 us se co Lee Greenwood God Bless The USA 1 18 21 GARTH BROOKS • ' Caen& 97424(1998/26 9fu Double Live 151 19 LEE GREENWOOD Unwersal Shovel Products 420605/Unwersal 16 98 COI 

TOBY KEITH - 

God Bless The USA 2 19 18 THE JUDDS l'.. ,b 17965 1798111 981 Number One Hits 73 
• ..s, 558962 Ill 98;17 981 Greatest -lits Volume One 149 20 16 CHARLIE DANIELS • Epc ti4182.Sony1598 EQ9981 Super Hits 339 

• 

WILLIE NELSON • Legacy/Columbia 69322/Sony 17 98 EQ/11 981 16 Biggest Hits 161 21 17 FAITH HILL • ',winery,. 46790/WRN III 98/17 9131 Faith 181 6 BROOKS & DUNN •' Ans. Nashville 18851 RL6 112 98 18 981 The Grertest Hits Collection 212 e 23 VARIOUS ARTISTS m.d.cy 132611598CW The Best Of Country 46 
8 
9 

JOHNNY CASH • I eg acy/Columbea 69739/Sony (7 98 E0/11 981 
LONESTAR 

16 Biggest Hits 131 e3 22 TRISHA YEARWOOD e MCA Nashville 170011111 98/17 981 (Songbook) A Collection Of Hits 180 
• ,.., ii/leZREG 110 98,17 981 Lonely Grill 123 Q7\4. 25 ALISON KRAUSS • Rounder 610325,10JMG ill 98417916a Now That I've F011111 You: A Collection 247 

Alm . 

10 

wrth the . 

PATSY CLINE • MCA Specal Products 4202135/MCA 13.98/6.98) 
greatest ales gains this week _Catalog albums are 2-year Idles that have fallen below No 100 on 1 . _ 

Heartaches 
-i a i ,, 

147 25 
-`-'" " 

24 WILLIE NELSON • Legacy/Columba 64184/Sony 15 98 E0/9exi 
._ .. . _ . 

Super Hits 338 

ion lar ne s rpmen, o mr unts atinum cernficatron for net shrpment of 10 milhon units 10wmond). Numeral followIng Platrnum or Diamond symbol mficates album's rlb-plannum level r booed sets, and double albums with a rum g t me of 100 minutes or more the RIAA multalirreiprendezt:nhywhthâzmbperr, of discs and/or tapes. RIAA Latin awards 1) Cerlib'e'atedn ilo‘r ne shi'pme"eatL'ol 
109080 unas 10ro1 Certif.'''. )11 200.000 unes ( Plabrio) corldlcatm C 409000 unas ( Moe Malmo/ 'Asterisk inchcates LP is madable Most tape prICU...enr1 CD vices for !MG d WEA labels. are SlIggested Ilsts 7ape pnCes marked and all 'anther CD antes, are equovalem ,pnces. which are et 

ry ums an op men ry a a og ecor n ustry ssn merical I I surt.l.cat.on fol net stspment or ',001,16) album unit Gold RIAA 

and SnundScan le ces Intimates past Heatseeker mle is)2901.13,11board/BPICommunicanons. 
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Hot Country. Singles fec Track 
Compiled loom a national sample of airplay sup 

service. 50 Country Stations are electronically 
S  plied by Broadcast Data Systems' radio track Age 

1  _LI à 
monitored 24 hours a day. 7 days a week. Songs 13DS: 
ranked by number of detections IMI"•••• 
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TITLE ARTIST 
PRODUCER (SONGWRITER) IMPRINT 8( NUMBER/PROMOTION LABEL P

E
A
K
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NUMBER 1 fU 2 Weeks At Numher 1 31 25 21 GOD BLESS THE USA Lee Greenwood V 7 
Il Greenwood/ 0 MCA Nashville 90226 

1 2 17 WHERE I COME FROM Alan Jackson 1 0 37 36 13 IN ANOTHER WORLD Joe DM. 32 
K Stegall IA Jackson) 0 Arista Nashville 69102 D Cnok.1 VVIson IT Snapno.WWIlson,J Yeary) Monument ALBUM CUT 

O 2 3 18 ONLY IN AMERICA 
L lirooks.li Otinn,M Nino, IS Brooks,0 Cook.0 linger, 

Brooks & Dunn 
An,' Na.r.val Al BUM CUI 

2 0 38 
. 

37 7 SHIVER 
K Stegal IJ 0 Neal.L Orew,S Smithl 

Jamie O'Neal 0 Mercury I/2216 33 

o 3 5 13 ANGRY ALL THE TIME 
8 Gthrmnre,J.Stroud,TMcGrakelB.Robeson/ 

11m McGraw 
Curb ALBUM CUT 

34 39 38 9 COLD ONE COMIN' ON 
J Scade IM.Gerger,WNIulbs,M.Huffmanl 

Montgomery Gentry «ie 
Coimbra ALBUM CUT 

34 

• 1 29 I WOULD'VE LOVED YOU ANYWAY Trisha Yearwood '9 3 40 40 6 SAINTS & ANGELS Sara Evans 35 

4 1 30 

',1Wright,I YearwmulIM Dariny.T Verne, 

WHAT I REALLY MEANT TO SAY 

0 MCA Nashville 172201 
Cyndi Thomson 9 1 S  41 39 13 

S Evans.PWorley (V.Banks1 

THE WILL COME A DAY 

0 RCA 6910/ 

Faith Hill 36 

0 
8 27 

PWorley,IL James IC Thoresora Waters.11 Janre, 

COMPLICATED 
PWorley.0 D Johnson IC D Johnson$ Smo, 

19 0 Cannot S8987 
Carolyn Dawn Johnson 9 

0 Anbia %,,,, lle 690SO 

6 0  42 54 5 

8 GalERlimore,8761118.14dherAMaye.Cdseyl Warner Bros ALBUM CUTIWRN 

EASY FOR ME TO SAY Clint Black With Lisa Hartman Black 
C Black IC Black,11 Nicholas) REA ALBUM CUT 

37 

0 7 9 25 ON A NIGHT LIKE THIS 
C Howerd IlLStaley.D Kahan, 

Trick Pony 9 
e o 0 Warner Bros WSW/RN 

IS3,-1 46 47 6 CARRY ON 
L Maims IPGreen,W.Willuns) 

Pat Green '9 
Republic ALBUM CUT/Universal 

38 

0 9 10 19 LOVE OF A WOMAN 
i, I lValkerylr Tint, IK Bramirl 

Travis Tritt .9 
Corrrnbra ALBUM CUT 

@-) 43 44 8 LIFE DON'T HAVE TO BE SO HARD 
T 19,89' t• F Anderson IC Bealhard.K 0 Wes,1 

Tracy Lawrence 
Allan. AL BUM CUTANRN 

39 

10 11 30 ANGELS IN WAITING Tammy Cochran .9 C.I: )2.- 53 56 5 I BREATHE IN, I BREATHE OUT Chris Cagle 9 40 

H Chancey 11.Cochren,J McBrole,S Hauls) Fore ALBUM CUT C Lindsey IC Cagle,J Robb.. Capitol ALBUM CUT 

0  13 12 13 I'M A SURVIVOR 
I firown,li McEntire IS Kennedy,PWIntel 

Reba 10 • 44 43 8 SOMETHIN IN THE WATER 
l Srryr'r• Y Byggen 1.1SteeleA Anderson.13 OP ere) 

Jeffrey Steele 9 39 

0  11 13 17 VVHEN GOD-FEARIN' WOMEN GET THE BLUES MartinaMcBride9 11 50 51 9 NIGHT DISAPPEAR WITH YOU Brian McComas 42 

M McBricle.P.Worley ILSatcrici r RCA ALBUM CUT Lyric Street ALBUM CUT 

8 6 26 AUSTIN Blake Shelton «;, 
,41.-1S1 1 ' 43 49 53 6 BABY I LIED Shannon Brown 43 

fi Braddock ID Kent,K Ma, r 0 00 Grant 16767WRN :, 0 B'..1 69103 

O 15 21 9 I WANNA TALK ABOUT ME 
J Stroud,T.Kerth IB.Braddockl 

Toby Keith .2 
DreamWorks ALBUM CUT 

13 44 52 55 7 THAT'S WHAT BROTHERS DO 
ti Reckeh0 Sturiey IA Smrth,C Wallin, 

Confederate Railroad 
Audi,. ALBUM CUT 

44 

0 14 16 16 I'M TRYIN' Trace Adkins .=, 14 t 5 57 — 2 I'M MOVIN' ON Rascal Flatts 45 

Er H..ti (C)Nallrn,J SteeleA Smrthi 0 Capitol 77667 4 M BrIght,M W.8998 11,Affine,D V Walram, I yrrc Street ALBUM CUT 

12 7 22 I'M JUST TALKIN' ABOUT TONIGHT Toby Kai& 9 1 (,1_6) 55 — SOME DAYS YOU GOTTA DANCE Dixie Chicks 46 
J Stroud,T Korth IT Kedh,S.Emenc kl DreamWorks ALBUM CUT PWor(ey,B.Chancey IT.Johnson,M.Morganl Monument ALBUM CUI 

0 16 17 10 WITH ME Lonestar 9 16 47 48 50 10 TELL ME HOW Chad Brock 47 
0 RNA 69Infi Warner Bras AI Eir IM CUT WRN 

€1) 17 18 22 REAL LIFE (I NEVER WAS THE SAME AGAIN) 
J Niebank IN ihrasher,J JanosYyr 

Jeff Carson 9 
Curb ALBUM CUT 

17 48 45 49 11 AIN'T NOBODY GONNA TAKE THAT FROM ME 
J Stroud IR RuMerford.S 'weft Teter 

Collin Rave 9 
Earn ALBUM CUT 

43 

, 

0 20 24 26 LOVING EVERY MINUTE MarkWulls9 18 49 2 I DON'T HAVE TO BE ME ('TIL MONDAY) Steve Azar 
. ALBUM '.• ' 

49 

0 21 23 13 THE TIN MAN Kenny Chesney 9 19 e' HOT SHOT DEBUT s' 
BCarnonNAL:o,,nr'.:o.nrI,(,.:r:lr[ ,r.SS , rr BNA ALBUM CUT 

e 

0 23 26 8 WRAPPED AROUND BradPaisIey9 
0 Arrsta Nashville 69103 

20 50 NEW 
',. 

1 SIDEWAYS 
J Strourlf Rogers ID Worley) 

Darryl Worley 
DreamWorks ALBUM CUT 

50 

ED 28 31 7 RIDING WITH PRIVATE MALONE 
W.Newton IT.Shepherd,WNewton) 

David Ball 9 
0 Outten. on 120 

21 51 47 41 4 THE STAR SPANGLED BANNER 
D Foster IF S Key I 

Faith Hill 
Warner Bras PROMO SINGLEMRN 

35 

Ei) 29 34 3 WHERE THE STARS AND STRIPES AND THE EAGLE FLY 
A 1.99.8M Bradley,B Watson 1K Beard.0 Beathard.A I99 . • 

Aaron Tippin 
e 0 Lyric Street 164059 

22 52 58 60 7 DON'T PLAY ANY LOVE SONGS Jameson Clark 9 O Capitol 1 /665 

52 

ED 3 — 2 RUN 
1Brnwn,G Strad IT l aneASnsittd 

George Strait 
MCA Neshvelle ALBUM CUT 

23 53 56 52 14 CRAZY LIFE 
()Malloy ,K F she, 

11m Rushlow 
Screem ALBUM CUT 

43 

— - - 

ED 25 27 16 MAN OF ME 
188898.M Wnght IR Rulherford.G Teen) 

Gary Allan ç 0 MCA Na, y 112213 24 54 / NEw ALL OVER ME 
B Braddock IB SheitroyE T Comey.M Py,e,  

Blake Shelton 
WorvnrBrvoALBUMCATrWRN 

54 

--- -,. 

27 29 18 THAT'S A PLAN 
M McGtenn,S Decker IBIBoydet.....) 

Mark McGuinn 9 
e CHI/347M 

. 

25 (55 „, NEW I WILL SURVIVE 
J Scarle,A &Martin (S.Bentloy,NIUmmere..1 

?I HoLses 
LBU CUT 

55 

0 33 35 6 BRING ON THE RAIN Jo Dee Messina With Tim McGraw 26 5 NEW THAT'S JUST THAT Diamond Rio 56 

11 Gallimore,T McGraw 1B.Monlana,H Darlahal Curb ALBUM CUT M I/ Charilhamond Rut IK Garrett,T Owene Arista Nashville ALBUM CUT 

49 30 30 9 JUST LET ME BE IN LOVE 
B .1 Walker), I rMarrrn.M Ner.ler.T Shanyul 

Tracy Byrd 
0 RCA 69106 

27 57 NEW 1 THE LUCKY ONE Alison Krauss + Union Station 9 
A Krauss y Union Station IR L Castleman/ Rounder ALBUM CUT/Mercury 

57 

0 32 32 12 GOOD MORNING BEAUTIFUL Steve Holy Curb ALBUM Pr SOUNDTRACK CU T 
28 58 RE-ENTRY 16 I AM AMAN OF CONSTANT SORROW 

' 13998 B9 ,-.'8.1'.81,9r, 
The Soggy Bottom Boys .9 

M9,9ry SOUNDTRACK CUT 

48 

3 — 2 BEER RUN George Jones Duet With Garth Brooks 29 59 59 59 5 AMERICA THE BEAUTIFUL Various Artists 9 58 

A Reynold, IK Anderwn K BIK,G Dr, ,...A 91',...,., K W •... 9, Banda ALBUM CUVBNA J Stroutl,T.Bravn 1K 1 Bates,Ward) No Label DOWNLOAD TRACK 

35 33 15 IF YOU EVER FEEL LIKE LOVIN' ME AGAIN Clay Walker 30 @ . NEW 1 TO QUOTE SHAKESPEARE The Clark Family Experience 60 
0 Warner Bros 16738/WRN B Galbrnore,i McGraw IH Lamar,G.Barnhilll Curb ALBUM CUT 

ime Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in he top 20 on bo:h the DES Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed trUm 
he chart after 20 weeks ..2 Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. (it CD Single available. 0 OVE Singre available. (1) CO Maxi-Single available. O Cassette Single available. O Vinyl Maxi-Single available. O Vinyl Single available. O Cassette Maxi-
Single available. e2001, Billboard/BPI Communications. 
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TITLE Imprint & Number/Distributing Label ARTIST 
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; TITLE Imprint & Number/Distributing Label ARTIST 

1114  23 2 

•.: NUMBER 1 ta 

WHERE THE STARS AND STRIPES AND THE EAGLE FLY Iv. sr,,,,,164053/14.1tywua 

1 Week At dumber I 

Aaffm TiPPin 
13 
14 

11 
15 
14 
13 
16 
19 

25 
17 

20 
18 

— 
22 
24 

27 
31 
34 
27 
6 

30 

35 
27 

73 
52 

1 
21 
50 

COME A LITTLE CLOSER Wamer Brcs. 16767JWIIN 

LOVE IS ENOUGH RIA69034 RIG 

MRS. STEVEN RUDY/THAT'S A PLAN PER 734758 

MATTHEW, MARK, LUKE & EARNHARDT DrearnWorks 450327/Interscope 

A ROSE IS A ROSE Mercury 172193 

I WANT YOU BAD r , ky Doc; C9,89. 79542/Sony 
SHE COULDN'T CHANGE ME women. 79540/Sony 

SIMPLE LIFE ' . . ,,,,, Sr , 
IT DON'T MATTER TO THE SUN/LOST IN YOU • Capitol 58/18 
OKLAHOMA/WARM & FUZZY r,. 79503 Sony 

LEGACY Me. cury 172183 

I KNOW HOW THE RIVER FEELS MCA Nashvolo 172186 

HOW DO YOU 1-1KF silE  —.-- -- NOW ?! DreamWorks 450932/Interscope 

Lila McCann 
3 Of Hearts 

Mark McGuinn 
Shane Sellers 

Meredith Edwards 
Charlie Robison 

Montgomery Gentry 
Mary Chapin Carpenter 

Garth Brooks as Chris Gaines 
Billy Gilman 

Neal Coty 
Mcalyster 
Toby Keith 

., El 

Ile 

El 
It 

411 

4 
4_11, 
'‘,t4 

1 
3 
2 
4 
5 
6 
7 

9 
8 
10 
12 

60 
21 
23 
10 
82 
22 

55 

226 
44 
13 
16 

BUT I DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT • 
ON A NIGHT LIKE THIS w,,, ton, 1A/ 

AUSTIN Grant 16767/WBN 1675111N 

SOMETHIN' IN THE WATER Monument 79625/Sony 

ROCKY TOP '96 (Mesa 155274/MCA Nashelle 
WHAT I REALLY MEANT TO SAY Carnto158987 

THE WAY YOU LOVE ME Warner ch. 16818/WRN 

HOW DO I LIVE A Curb /3022 

POUR ME ..., . ,- , o 168181W1IN 
UNBROKEN BY YOU 4,. Street 164048/Hollywood 
DIDN'T WE LOVE cmb73126 

,rn 73116 LeAnn Rimes 
Trick Pony 

Blake Shelton 
Jeffrey Steele 

The Osborne Brothers 
Cyndi Thomson 

WM MU 
LeAnn Rimes 

Trick Pony 
Kortney Kayle 

Tamara Walker 

15 
16 
17 
(g) 

(.1 
20 

21 
22 

le 
lee 
25 

• Reco I ds r,itlr I re greatest sales gains tiros week • Recording Industry Assn Of Antenca (RIAA) certification for net shipment of 500,000 album units IGoldl, A RIM certification for net shipment of I million units IPlatinum), wIth multund -
ollkaletl Ilk tl mrn,nrnorul lollowllltl Ina hYulb01. ro: 2001, BtIlboard/BP1 Communications, and SoundScan. Inc. and Internet sales reports collected, compiled. and provided by SoundScan. 

32 www.billboard.com BILLBOARD • OCTOBER 20, 2001 



Ground. 
THE GIFT OF MUSIC: During these 
troubling times, good music has 
become more than mere entertain-
ment: It's become a soothing balm 
for uneasy emotions and a comfort-
ing escape. The holiday buying sea-
son is always an occasion for extra 
effort by record companies, but this 
fall the Christian Booksellers Assn. 
(CBA) Music Cate-
gory Development 
Committee—com-

. prising Word, Prov-
ident, Pamplin, and 
Chordant—is initi-
ating a new in-
dustrywide prom-
otional campaign. 
Their mission: "To reinforce the 
desirability of music as a gift." 

According to David Crace, VP of 
marketing for EMI Christian Music 
Group's distribution arm, Chor-
dant, the campaign will specifically 
target the Christian bookstore mar-
ket, "where music continues to be 
not as high a priority as books and 
Bibles. For retailers and shoppers, 
we're asking them to consider 
music as a gift dur-
ing the shopping 
season." 
Those involved 

in the campaign 
are spreading data 
from a SounData 
National Music 
Consumer study 
reporting that nearly three-quarters 
of all music consumers purchased 
music as a gift for some occasion in 
2000. Predictably, birthdays and 
Christmas/Hanukkah were the pri-
mary gift-giving occasions. The 
study also revealed that nearly two-
thirds of all music consumers in-
tend to purchase music during the 
holiday season. 

In light of the national crisis, 
Crace is anticipating stronger sales 
this holiday season. "I can't speak 
[for] the overall music industry," he 
says, "but inside the Christian mu-
sic industry, we're seeing a lift in 
sales as people are looking more to-
ward Christian music to help them 
cope with what's going on." 

This campaign marks the first 
effort of its kind. "Word, Provident, 
and Chordant compose about 90% 
of the market," Crace observes. 
"Pamplin is probably another 3%-
4% of the market, so roughly 95% 
of the market is participating in the 
campaign. We've started rolling this 
out with our retailers, placing it in 
their catalog vehicles. It will not 
make a big impact in stores until 
around Nov. 1, the target date." 
The campaign includes such 

artist endorsements as written 
quotes and imaging for print vehi-
cles and audio quotes for radio, in-
store play, and on-hold programs; 
inclusion in artist merchandising 

materials released in November and 
December; a video spot on Chor-
dant, Provident, and Word's video 
loops and inclusion on Chordant's 
interactive display; custom in-store 
play CDs from Word, Provident, 
Pamplin, and Chordant featuring 
the message integrated into cuts 
from featured releases; and release-

book advertising 
from all distributors 
explaining the cam-
paign to accounts. 

TOUR NEWS: The 
highly anticipated 
Songs4Worship tour 
is under way, fea-

turing Michael W. Smith, Darlene 
Zschech, Don Moen, Nicole C. 
Mullen, Caedmon's Call, and Water-
mark. The tour is an extension of 
the Songs4Worship TV continuity 
series, a partnership between 
Integrity Music and Time Life 
Music. It will make stops in 10 
major markets during its October 
run. Time Life Music and Integrity 
are supporting the tour in nu-

merous ways, in-
cluding tapping into 
Songs4Worship 
databases to send 
postcard mailings 
and e-mail notices 
to the tour markets. 
Proper Manage-
ment, GET Manage-

ment, and the Creative Artist 
Agency joined Integrity and Time 
Life to put the tour together. 

50 YEARS • SERVING. GROWING, EQUIPPING 

NEWS NOTES: Madacy Christian 
recently released Rock On, a com-
pilation of 30 Christian music rock 
classics. Michael W. Smith, Third 
Day, Caedmon's Call, Rich Mullins, 
All Star United, and Ashley Cleve-
land are among the artists featured 
on the disc. According to Madacy 
Christian VP/GM Bob Gurich, the 
project will be marketed via a 
direct-TV response ad campaign on 
five different networks. Plans also 
include end-cap placement in main-
stream music stores nationwide... 
Sparrow will be taking Mannheim 
Steamroller's new Christmas proj-
ect to CBA retail via Chordant Dis-
tribution. It's the band's first new 
holiday album in six years and the 
first to be released in the Christian 
market . . . National Religious 
Broadcasters (NRB) chairman 
Wayne Pederson has been chosen 
as the new president/CEO of the 
association. He succeeds Dr. E. 
Brandt Gustayson, who died of can-
cer in May. Currently executive VP 
at Northwestern Radio in St. Paul, 
Minn., Pederson began working 
with NRB part-time Oct. 1 and will 
relocate to the organization's Man-
assas, Va., headquarters to begin full 
time by Jan. 1. 

Dan Hays 
Watches As 

Bluegrass Grows 
BY DEBORAH EVANS PRICE 
Dan Hays has served since 1990 as 

executive director of the International 
Bluegrass Music Assn. (IBMA), which 
held its World of Bluegrass trade show 
and fan fest Oct. 1-7 in Louisville, Ky. 
Why is there such a growing inter-

est in bluegrass? 
Certainly, the attention a number of 

artists have gotten this year from 
everything surrounding 0 Brother, 
Where Art Thou? and Down From the 
Mountain to the chart success of 
everyone from Dolly Patton to Nickel 
Creek to Rhonda Vincent, Del Mc-
Coury, and Ricky Skaggs has helped. 
What is the community doing to cap-

italize on the visibility of 0 Brother? 
At the con-

vention, 
IBMA un-
veiled a new 
strategic 
plan for the 
next three 
years. It's 
heavily 
weighted to-
ward mar-
keting and 
promotion. 

What we're going to be adding in total 
is more capabilities to deal with every-
thing from market research to spon-
sorship development and publicity. We 
want to generate a threefold increase 
in the number of media impressions. 
We're also going to be focusing a lot 
on the college market and retail. 

6 Questions 
Has 0 Brother benefited others? 
0 Brother deserves an enormous 

amount of credit, but the trend didn't 
start with that movie and soundtrack. 
It has been happening for several years 
and it's much broader and deeper. 

Is there going to be a more con-
certed effort to have bluegrass prod-
uct accounted for by SoundScan? 
The first step is to make sure we 

have a good relationship with retail 
and provide them with information. 
We also want to find ways to track their 
sales and, obviously, SoundScan is the 
most reliable way of doing that. We're 
looking at ways to get labels collabo-
rating and to get artists to report sales. 
What feedback are you getting 

from retailers? 
Sharon Jones, the buyer for Ander-

son who stocks a lot of Wal-Mart 
stores, says they examined their blue-
grass sales, and when they pulled out 
0 Brother, Down From the Mountain, 
and Nickel Creek and set those aside, 
the sales of bluegrass product—with-
in their broad array of stores—had in-
creased 150% over the last 12 months. 
How was attendance at the IBMA 

convention? 
It was up slightly. With the events 

of Sept. 11, we did have some cancel-
lations, [but] we're happy with the 
attendance. The award show sold out a 
2,400-seat hall for the first time. 

GOSPO, B'RITE PACT WITH ZOMBA: 
Culminating months of ongoing talks 
and negotiations with several different 
music companies, Claude and Vicki 
Mack-Lataillade, owners of gospel's 
trendiest labels—Gospo Centric and 
B'Rite Music—have entered into a 
long-term distribution pact with New 
York City-based Zomba Music. 

The announcement, made Oct. 10 
by Jive Records president Barry 
Weiss, makes official the rumors that 
have been circulating for the past sev-
eral months. Weiss notes, "We have 
known Vicki Mack-Lataillade for 
years and have always admired her 
creative vision and passion. We are 
thrilled to begin to work with Gospo 
Centric and B'Rite Music in this new 
arrangement and look forward to 
great synergies in the future." 
The agreement was termed as a 

"natural extension of the company's 
current relationship with the two 
labels," given its current distribution 
of Gospo Centric and B'Rite Music 
directly to Christian bookstores 
through the Christian Booksellers' 
Assn. distribution network via Zomba's 
Nashville-based, wholly owned sub-
sidiary, Provident Music Group. 

Mack-Lataillade says, "I've known 
Barry Weiss for years now, and I 
couldn't be more excited. This deal 
means that Gospo Centric and B'Rite 
can grow and thrive as an independ-
ent label under the umbrella of a giant 
music machine. Zomba was one of few 
companies who respected that we 
wanted to wholly own our label, and 
[they] were willing to let us guide our 
own vision. The best part is they know 
how to sell music better than just 
about anybody in the business. 

"The timing of the announcement 
is especially relevant now," Mack-
Lataillade continues. "I believe that 
we have a responsibility to create 
strong Gospel music to comfort, to 
heal, and to inspire." 

However, as the deal was formalized 
late in the year, both Gospo Centric 
and B'Rite have pushed their slate of 
releases to early next year. Admittedly, 
Mack-Lataillade says, "This was a chal-
lenging year, but next year we believe 
is going to be one of the best years 
we've ever had, and it couldn't be more 
appropriate, as it marks our 10-year 
anniversary in the record industry. So 
after a slow release year, Gospo Cen-
tric is going to be turning up the heat 
in the first quarter. What better way to 
kick off the new relationship and a new 
year than with an upcoming CD from 
Kirk Franklin?" 

That CD, titled The Rebirth of Kirk 
Franklin, marks a return for the artist 
to the more traditional ballad-styled 
music that sparked the double-plat-
inum sales of his eponymous debut. 
And while Franldin's combined album 
sales have since totaled more than 10 
million copies—making him one of 

the most successful gospel artists of 
all time—his last two releases fell 
short of sales projections. Mack-Latail-
lade reports that there is an outside 
chance of the album's release in 
December. But as it now stands, aside 
from Franklin, the company's first-
quarter release slate includes the 
much-anticipated 
gospel debut of 
former Dru Hill 
member Woody 
Rodc—titled Soul 
Music—as well as 
new releases from 
Dorinda Clark-
Cole, Byron Cage, 
Ray Beatty, and 
Trin-I-Tee 5:7, 
whose debut CD 
is nearing plat-
inum ( the first 
all-female Gos-
pel group to earn 
this distinction:., 
with the second 
CD already gold. 

GOSPO 
CENTRIC  

LONG LIVE THE QUEEN: Or at least that's 
what Word Records' marketing staff is 
banking on with the Oct. 30 release of 
Hymns, Shirley Caesar's first-ever 
recording of church standards and tra-
ditional hymns, including such clas-
sics as "Blessed Assurance," "Amazing 
Grace," "Come Ye Disconsolate," and 
the lead single, "Steal Away"—one of 
two cuts on which Caesar is backed by 
fellow Word Records labelmate New 
Direction. The collection also includes 
a duet with Destiny's Child member 
Michelle Williams. 

"Thus fu, there has been good feed-
back from the single," reports Cheryl 
Moore, director of marketing for Word 
Records. "We've had a lot of requests 
for interviews and 'win it before you 
buy it' promotions. Since this is her 
first hymns album, and it comes at a 
time when people are looking for stan-
dard church songs, we are expecting 
huge sales." The thrust of the market-
ing will be based around key stops the 
Sisters in the Spirit tour (featuring 
Caesar) is making, including New York 
City, Los Angeles, Chicago, Atlanta, 
Detroit, Dallas, and Houston. 

IN THE MEANTIME: A formal an-
nouncement was expected Oct. 12 
with regard to the new owner of the 
Word label. While it is not known how 
the transfer of ownership will affect the 
company's release schedule, its newest 
offerings include the latest from 
Anointed (now comprising the broth-
er/sister act of Steve & Da'dra Craw-
ford), titled If We Pray, coming Oct. 
16. And the label is in the midst of set-
ting up the next release from Marvin 
Sapp, titled I Believe and slated for 
release in January. Sapp had been 
rumored to be leaving the label but has 
since opted to stay. 
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Melody Proves Youthful Music 
Is No Monkey Business 

BY HOWELL LLEWEllYN 
MADRID—You have been warned. 
The next Spanish "Macarena"-style 
song/dance phenomenon that 
could sweep the world is called "El 
Baile del Gorila" (The Dance of the 
Gorilla). It has been the music phe-
nomenon of the summer in Spain, 
much as "Macarena" was in the 
mid-'90s, before millions—includ-
ing senior U.S. politicians—danced 
to its beat. 
The main difference this time is 

that the cause of the mayhem is 
not a middle-aged male duo (re-
member Los del Río?) but an 11-
year-old talent called Melodía Ruiz 
Gutiérrez—she performs under the 
stage name Melody—who has al-
ready become a household name 
and a permanent TV presence. 

BIZARRE COINCIDENCE 
By bizarre coincidence, both 

Melody and Los del Río come from 
Dos Hermanas, a small town just 
outside Seville, Spain, in the fla-
menco- rich southern region of 

Andalucia. And like Los del Río 
some five years earlier, Melody is 
gearing up to assault the U.S., Latin 
American, and European markets. 
Sony offices across the Latin 

region have shown much interest 
in Melody, whose debut album, De 
Pata Negra (Epic Spain), will be 
released in Latin America and the 
U.S. Oct. 30 on Sony Discos. 
Promo trips are slated for Mexico, 
Miami, and Puerto Rico, and 
Melody has already recorded "The 
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Dance of the Gorilla" in English 
for release across Europe in Nov-
ember. She is a priority artist for 
Sony Music Europe. "El Baile del 
Gorila" was released in Mexico early 
August, and already giant network 
Televisa has organized a nationwide 
"gorilla dance" contest in schools, 
colleges, and amusement parks. 

PRECOCIOUS TALENT 
In Spain, Melody received a dou-

ble-platinum disc (200,000 units) 
Sept. 24 from Sony Music Enter-
tainment Spain president Claudio 
Condé at a Madrid flamenco club. 
She was accompanied by veteran 
rumbo-flamenco artist El Fary, who 
discovered her. He had taken a 
demo tape of her precocious talent 
to Condé and Epic managing direc-
tor Manolo Moreno last March. 
"They said yes straight away, 

and the album was released in 
June—just in time for the sum-
mer disco season," Sony interna-
tional exploitation director Amelia 
Santos says. "We gave it lots of TV 
and radio promotion, and it went 
into the charts almost immediate-
ly. In July, I sent the record with 
a video and photo highlights to 
our Latin region and European 
offices, and the response was pos-
itive everywhere." 
At the same time, Condé was 

presenting the Melody sound at 
meetings in New York City, Miami, 
and London, as De Pata Negra 
went platinum and then double-
platinum in Spain. Not bad for a 
10-year-old. 

Melody's songs have an arresting, 
nonsensical quality. They work not 
only because they are danceable but 
also because her voice has the 
assurance of someone raised in a 
musical environment: Her father 
and other family members play in 
a well-known Seville fiesta group 
called Los Quillos. 

"I always knew I wanted to be an 
artist," Melody says. "Since I was 
very small I [have] loved singing, 
dancing, and getting up onstage 
with my dad—so much so that if 
they didn't let me, I used to cry." 
And although Melody didn't write 

the lyrics, they reflect the world as 
seen by a person her age. "Mi Mejor 
Amiga" is about her female puppy, 
"De Pata Negra" concerns her expe-
riences on her first visit to Madrid 
with her dad, and "Besos de Cristal" 
is a song to her mom as she pre-
pares her first TV show. 
"Many people are comparing `El 

Baile del Gorila' to phenomena 
such as `Macarena' or the lambada," 
Santos says. "In music, you never 
know. But the response so far has 
been tremendous." 

Natas. 
KEEP COMING BACK: Even as sales of 
recorded music in Latin America 
have taken a plunge in the past year 
(Billboard, Oct. 13), the Latin music 
industry remains committed to the 
region and—most important—to 
the development of local talent. 

"It's not all doom and gloom," 
says Frank Welzer, chairman of the 
Latin American board of the Inter-
national Federation of the Phono-
graphic Industry and president of 
Sony Music International Latin 
America. "There's a lot of invest-
ment going on in new-artist devel-
opment and in established artists. So 
the music is not sliding. And that's 
true for all the companies. We may 
be a little more selective, we may be 
investing in fewer artist develop-
ment projects, but those we choose 
we invest well in." 

For example, while Brazil's num-
bers registered a 40.6% plunge in 
units sold compared with last year, 
the country remains hopeful. This 
week, government officials created 
a delegation to fight piracy and elec-
tronic crime (see America Latina, 
page 37). At the same time, such 
labels as Abril Music have taken 
steps to lower CD prices. 

In Argentina—perhaps the most 
affected market of all—labels have 
taken novel approaches to retailing, 
selling albums at newsstands around 
the country. The strategy has been 
responsible for a surge in sales of 
such artists as La Renga, Daniela 
Herrero, and Emanuel Ortega. 

"We've all had bad moments in 
Latin America," Welzer says. "We 
have a history of coming back, and 
we've all come back again." 

DOING THE GROUNDWORK As a host 
of Latin artists prepare to travel to 
Washington, D.C., to perform "El 
Ultimo Adios," the track recorded to 
raise money for the victims of the 
Sept. 11 terrorist attacks, Mexican 
rock band Mani is getting ready for 
a different type of benefit. The group 
is the only Latin band that has been 
invited to perform at Groundwork, 
an event staged by the Food and 
Agricultural Organization of the 
United Nations that raises money for 
hunger relief in developing nations. 
Maná will play a show in October 

in Seattle alongside Femi Kuti, Ala-
nis Morissette, Pearl Jam, and R.E.M. 

"By being the only Latin artists, 
our idea is to join these people and 
[let] them [know that] many of 
[their] neighbors are in the same sit-
uation," Maná drummer Alex Gon-
zalez says. "And if we can make this 

known and plan future concerts to 
raise money for these countries, we'll 
have accomplished our mission." 
Maná will play a " tight" half-

hour set, in Spanish, although 
members of the band may speak in 
English as well. Aside from con-
veying the Maná message—the 
group has long been active in social 
causes, notably human rights and 

the environment through its Selva 
Negra Foundation—Groundwork 
will expose Maná to an audience 
of millions. 
As for Maná's long-awaited up-

coming album, González says that 
recording will begin in January, with 
a target release date for April. The 
band is already speaking with sever-
al "friends" about possible collabo-
rations in the project, which will fea-
ture all-new tracks. 

"[Carlos] Santana owes us [a] 
favor [ for] `Corazón Espinado,' " 
González says, referring to the track 
the group recorded for Santana's 
Supernatural album. "He's already 
said he's willing and able, and he's 
definitely one person we'd like to 
have on our album." 

HEALTHY COMPETITION: Terra.com 
is sponsoring an amateur Latin rock 
competition in Los Angeles. Pro-
ceeds will go toward the tuition and 
educational needs of Latin youths 
affected by the Sept. 11 attacks. 

Twelve local bands will compete 
during 30 days of concerts, with 
concert-goers voting online for 
winners. Amigos Invisibles, David 
Summers, and Hombres G will 
perform at the grand finale Nov. 11 
at the Palace in Hollywood, and 
bands including Aterciopelados, 
La Secta, and Pericos are sched-
uled to perform during the Terra 
Rock concerts. 

Terra.com will donate $1 for each 
vote cast on the site. The winning 
band will receive $5,000. 
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Contigo Por Siempre... 4 

Proxima Estacion...Esperanza 

Recado De Mi Madre 

Yo Por Ti 

Cuando La Sangre Galopa 

2001 Latin Grammy Nominees 

8 

9 

4 

1 

24 

Secreto De Amor 5 

Entrega De Amor 35 

Las 100 Clasicas Vol.1 34 

Joyas 

En Vivo..EI Hombre Y Su Musica 

Live, The Last Concert—Houston, Texas February 26, 1995 

13 

13 

2 

14 Grandes Exitos 15 

Huelo A Soledad 

32 Corridos Lideres-Solamente Exitos 

Recados De Amor Vol. 2 

Sueno Repetido 

Intenso 

Reunion De Perrones 

El Sapo 

12 Chichicuilotazos Con Banda 

Las 100 Clasicas Vol. 2 

41 

12 

43 

16 

13 

22 

3 

18 

40 

46 

10C 

13 

81 

76 

32 

8 

12 

22 

12 

8 

16 

46 

29 

16 

2 

56 

30 

49 

1 

3 

7 

12 

6 

54 

5 

ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

TITLE 

C 

ut so, 
LW 0 
O. 0-

VARIOUS ARTISTS 
JAN 82754.Sony 0,scos 19 98 F11 13 981 

MARC ANTHONY • 
RMM 83980/Sony Disc os 19 98 60116 98/ 

VARIOUS ARTISTS 
',dews 95011418 98/14981 

SHAKIRA A 
Sony Discos 83775 110 98 EQ/18 98) 

THALIA 
EMI Lam, 76737 11090 15 981 

RICKY MARTIN 
Sony Ducos 84300111 98 60/18 981 

FRANKIE NEGRON 
Wf A, o, lo' 8961/ WEA Lend 110 98 19 981 

VARIOUS ARTISTS 
Sony Maces 8445719 98 80/5 981 

EL GENERAL 
MOC It 0 Roll 950101 tulem,18 98,14 981 

LOS CAMINANTES 
Sony Dons 84224 19 98 ECl/13 981 

JUAN ES 
S11 119 159563 11,,,e,4110,0111116 98 C111 

BANDA MACHOS 
WEAMea 88304 WEA Lat,na 110 98 13 981 

INTOCABLE . . 
IF.1 la ., 231009 98 1298 I 

GUARDIANES DEL AMOR 
Anola 8314,48MG Lab,/ 1/ 98 II 981 

LIBERACION 
11,4 728999112 98 17 981 

ALEXANDRE PIRES 
Anola 87883/BMG Latin 114 98 CD1 

CHRISTINA AGUILERA • 
liCA 69313 BMG 1 en 110 98 16 981 

LOS TIGRILLOS 
WEAMes 87412ANEA Lena 18 98 12 981 

LOS ANGELES DE CHARLIE 
10. a 6[43619 98 17 9811 

MASIZZO 
Unove,s411.81010 1200411113 98 G1:11 

LOS TIGRILLOS 
1.01AM,, 8/410 WOO Ler 0 41 98 13 98 , 

THE LATIN ALL STARS 
Sr Clair 645814 98 WI 

LOS HURACANES DEL NORTE 
101,000 86130110 98.11 981 

JUAN RIVERA 
Sony !locos 84538 18 98 a.13 981 

GIPSY KINGS 
1400000411 /9541110116 98,74 981 

CHUY VEGA Y LOS NUEVOS CADETES 
Unnoslon 310001 18 98/13 981 

Bachatahits 2001 

Desde Un Principio — From The Beginning 

Todo Exitos De Hip Hop 

MN Unplugged 

Arrasando 

7 

1 

28 

1 

La Historia 1 

Por Tu Placer 

20 Exitazos Con La Dinastia 

El General Is Back 

20 Exitazos-Nuestras Canciones 

Fijate Bien 

33 

43 

14 

46 

36 

La Reunion 15 

Es Para Ti 

Lo Mejor De Guardianes Del Amor 

25 Aniv. Vol. I Y II 

3 

30 

30 

Alexandre Pires 65 

Mi Reflejo 

Que Lo Baile Bien 

Un Sueno 

1 

23 

7 

Algo Especial 69 

Fiesta Privada 

Exitos Latinos 

En Vivo 

El Abandonado 

Volare! The Very Best Of The Gipsy Kings 

Una Pagina Mas: Lo Mejor De Los 70's Y 80's 

39 

56 

38 

29 

3 

27 

KI099 
SOMOS GITANOS Nonesuch/AG 

Alejandro Fernande, 

A.B 3Lontandla 9100 Kimble Nine 
Soo Mlle., 

Ommatli 
EMBRACE THE CHAOS Imerscope 

Memo Mesabi Solis 
MAS DE MI ALMA Fonovma 

Paulina Rubio 
PAULINA Universal Latino 

Jaci Velesguer 
MI CORAZON Sony Dmcos 

Ricardo Arjona 
GALERIA CARIBE Sony Discos 

AZUL Mola/OMS Latin 

La ley 

WV UNPLUGGED WEA Rock AIVEA Latma 

Los Trio 
SIEMPRE EN MI MENTE Pnsma/Anola /BMG Latin 

Manu Clue 
P600/MA ESTACION ESPERANZA Virgin 

Jagtares 
CUANDO LA SANGRE GALOPA RCA OMB Latin 

Verities Artists 

MI LATIN GRAMMY NOMINEES Grammy/Columlea /Sony Ogees 

Selena 
LOT Of LAST CONCEIreLISTON. TEXAS FEBRUARY& NIS DAR* 

Ma Gabriel 
HIE 10 A SOLEDAD Sony Discos 

Ricardo Monerser 
SUENO REPETIDO WEA Latina 

Arul Azul 
F I SAPO Sony (Maas 

Veriest Artists 
TODO EUTOS DE HIP HOP Lideres 

Shedd,. 
MTV UNPLUGGED Sony Discos 

3 

4 

7 

to 

11 

52 

13 

IS 

17 

ta 

18 

70 

DJ at.., 
SANDUNGUERO Pine 

Olga Tenon 
YO POR T1 WEA Lama 

Billiatle Salle No.. 
INTENSO Sony lbscos 

Various Artists 
BACHOTAI/ITS 7001 J8N /Sony Docos 

Marc Anthony 
DESDE LOY PRINCIPIO- FROM DIE BEGINNING RAW /Urn Discos 

Frenkie Neuron 
POR TU PLACER WEAcanbe VVEA Latina 

General 
a GENERAL IS BACK Mock 6 Roll dadores 

GilIpD Brnedis 
EN EL IDIDMA DEL AMOR Don 

Grupo Brynd Es 
HISTORIA MUSICAL ROMANTICA 0148 

Los Angeles Andes 
HISTORIA MUSICAL Oda 

Joan Sebastien 
.0 DE SH , 1411.1/1 4410GRESO DE GUADA,A40.0.1 Aldan Babb 

Los 'Ogres Del MOM 
UNIENDO FRONTERAS Fonorita 

Jessie Morales 
EL ORIGINAI DE IA SIERRAEN3 SUPER EXITOS Univismn 

belle 
THALIA COS, BANDAEGRANDESECITOS EMI Latin 

Gisselle Vicente Fernand« 
8 Armla /BMG Latin HISTORIA OF UN IDOLS VOL 1 Sony Discos 

Mob.. Leon topille Rotan 
CORAZON DE MUJER Sony Ihscos 

Juan Luis Guerra 440 
COLE CC1ON ROMANTICA Karen fUnmersal 1.0/no 

DESPRECIADO Sony Dmcos 

Palomo 
LJEFIZA MUSICAL Doe 

Huey Dunbar Alicia Villarreal 
YO SI ME ENAMORE Sony Discos SOY LO FR 3410150 Unmersal Lanno 

Trto Rojas Pepe Helm 
AUTENTICAMENTE EN VIVO MP /Sony Doscos 10 MEJOR DE NOSOTROS Moser, /Balboa 

Gasbags Lopez Vicente Fernandez 
CACHAITO Nonesuch /AG MAS CON EL NUMERO ONO Sony DIscos 

Grupe Niche & Joe Anoyo Coolant° Primavera 
LOS GIGANTES DE LA SALSA Lderes ANSIA OE ANIAR Fonovisa 

Ihriens Anima El Original De La Siena 
SALSAHITS 2001 JON /Sony Ihscos HOMENAJE A CHALINO SANCHEZ Unmseon 

Various Anises Banda El Recede 
TODO EXITOS DE BACHATA Lederes CONTIGO POR SIEMPRE Fonovisa 

varier Minis Las Original's De San Juan 
MERENHITS TON JAN /Sony Sonsos REZADOS/MI MADRE EMI Lem 

Son By Four Joan Sebastian 
SALSA HITS Sony Dtscos SECRETE DE AMOR Mu,art , Balboa 

blew Meneelle Loa Rieleflif Del Norte 
INSTINTO Y DESEO Sony Discos ENTREGASE AMOR Forms, 

Son By F013, Jose Allred° JiMIMIU 
SON BY FOUR Sony DIscos LAS 100 CLAS1CAS VOL : Anola :EMS Lahr 

...Albums with the greatest sales gains this week • Recording Industry Assn Of America (RIM certification for net shipment of 500,000 album units IGoldl • RISA certification for net ship-
ment of 1 million units ( Platinum). • RISA certrfication for net shipment 0110 million units ( Diamond) Numeral following Platinum or Diamond symbol indicates album's mulb-platinum level For 

booed sets, and double albums with a rumung me of 100 mmutes or more. The RISA multmlles shipments by the number of illscs 050101 tapes Tail Latm awards Cerbfication tor net shIpment 

of 10C,000 units lOrd Cerblicabon of 100,000 units IPlatmol. Certification of 400,030 units IMult-Platmol *Astensk Indlcates LP IS avail ible Most tape pnces, and CD prices for BMG and 
WEA labels, are suggested lists. Tape prices marked Ell, and all other CD >Ices, are equivalent prices, which are projected from wholesalr poces Greatest Gainer shows chart's largest unit 
Increase. Pacesetter Indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week I indoc ales past 01 present HeetSeelter TiTle. CO 2001. Bill-
boardIBPI Commumcabons, and SoundScan, Inc. 
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TITLE ARTIST 

PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL 

z 
o 

1 

1 ., NUMBER 1 ''' 3 Weeks At Number I 

SUERTE Shakira 9 
S MebazakR..T.Machell IS.Mebarek R,T.Mitchelll Epos /Sony Discos 

O 2 6 5 HEROE Enrique Iglesias 
M Taylor,E IgIesrasS Poorer IE Iglesies.PBatry.M TeylobC Gam. Alonso) . osai Latino 

2 

O 6 9 16 PUEDEN DECIR Gilberto Santa Rosa 9 
Aileen 10 A ' • Sony Discos 

3 

3 15 4 TANTITA PENA Alejandro Fernandez 
o Comp, Sony Discos 

3 

5 5 20 NO ME CONOCES AUN Palomo 9 3 
Palomo ( F.Y.Cluenula.A.Tralo Diu 

10 7 22 0 ME VOY 0 TE VAS Marco Antonio Solis 9 1 
B Silvan, IM A Sobs i Fonos. 

7 2 16 ME VAS A EXTRANAR Pepe Aguilar 9 2 
PAguiler (Fet01 Musan /Balboa 

O 11 20 5 USTED SE ME LLEVO LA VIDA Alexandre Pires 
Rey-Nerno IFstelani ' - irril II - OMS Latin 

8 11 12 CADA VEZ TE EXTRANO MAS Banda El Recodo 9 7 
Glizarraga.A.Valenzuela.0 Valenzuela IM Luna) ova 

4 4 21 COMO SE CURA UNA HERIDA Jaci Velasquez 9 1 

R Perez IR Perez,J I ' 

9 3 22 AZUL Cristian .9 1 

K.SardanderA Munera,F.Tobon IC Santander.G Sarcanderl Miele JBMG Latin 

12 12 7 CORAZON DE MUJER Melina Leon 12 
A Jaen IA Jeen.JL Monn.G.Arenasl Sony Discos 

e. HOT SHOT DEBUT s/ 

ED 1 AMOR, AMOR, AMOR Luis Miguel 
I. Miguel IR.Lopez Mendez.G Ruiz Gahndol WEA Latina 

13 

3 8 15 COMO OLVIDAR Olga Tenon 9 1 
H Gatice,M.Tegida IJ L.Pdoto,G.Arenas) WEA Win. 

14 13 19 CON CADA BESO Huey Dunbar 
S George IF Osono.A Thomas) Sony Discos 

17 24 4 RESUMIENDO Ricardo Montaner 16 
B.Silwai IRMonlaner,Y.Marroto) WEA Latina 

19 27 4 YO QUERIA Cristian 
t SantandeLD Belancoun IC.Castro,S Cunigno.S.Giacobbe) Anole (BMG Latin 

17 

16 10 14 EL AYUDANTE Vicente Fernandez 9 
PRameraz IM.E.Toscanol Sony Discos 

C11 2 — 2 MESIAS Ricardo Arjona 
13 Ariona.A "Coco" Pena IR Arlonal Sony Deces 

19 

18 16 36 DESPRECIADO Lupine Rivera 9 11 
P.Rivera LI Navarrete Curio)) Sony Daces 

ED 24 19 10 MI FANTASIA Los Tigres Del Norte 9 
Los Tiaras Del None IE Neonate) Faroe" 

14 

ea 34 44 3 UNA MUJER COMO TU Los Rieleros Del Norte 9 22 
M.Morales IG Morales) 

ED 31 39 3 ESTAS QUE TE PELAS Intocable 
8 Martine/R Munoz (M A Perez.0 Rayne J" EMI Lat, 

23 

€3 36 49 3 SE QUE ME VAS A DEJAR Marco Antonio Solis 
B.Silvetti IMA Solu Fonovisa 

24 

15 17 9 DERECHO A LA VIDA Conjunto Primavera 13 
Sanction Fonovisa 

21 22 4 TU RECUERDO Y YO Lupillo Rivera 
Sony DISCOS 

21 

ED 26 25 10 COMERTE A BESOS Frankie Negron =;? 25 

22 21 9 LA CALANDRIA Ramon Ayala Y Jody Farias 19 
Nor Usteo INce Lister° 

(10$ GREATEST GAINER e(cp 
49 — 2 SHHH A.B. Ouintanilla Y Los Kumbia Kings 29 

AeOwntandla 111,C.CIC Martinez IA B Quircanille 111,C.Merlonen Sea/do) EMI taon 

ED 38 — 2 REENCARNACION Thalia 
E E stef an Jr .1. Dermer IT Soda PDerrner.R Rosa, EMI Late 

30 

ED 37 38 3 IT'S OK Alih Jey 9 
A.Jey1A.Jey1 Universal Latino 

31 

2 COMO TE EXTRANO Pedro Fernandez 32 
No, IrsIed Ls • • '..rrcury Ur versal Latro 

ED 47 35 10 SUERTE HE TENIDO Alegres De La Sierra 
Not Listed IF Me, Infinity 

26 

€1) 41 — 2 SEXI DANCE Pauline Rubio 
M Azevedo lEstefanci Urryersa , Latmo 

34 

28 46 8 PENA DE AMOR Puerto Rican Power 28 
T.Villanny IJ Weer.) JUN /Sony Discos 

33 37 9 QUISIERA Juan Luis Guerra 440 33 
J L Guerra 1.1 I Gueael 

ED 42 29 15 AMORCITOMIO Joan Sebastian 
J.Sebasben IJ.Sebastianl Musan ' Balboa 

19 

ED 46 40 4 MENTIRA La Ley 9 
H Gat. IB.Cuevay WOO Rork M/EA Latna 

38 

€1:1 1 VOY A QUITARME EL ANILLO Gisselle 
RIM IRLivi,Rferro Garcia, Angle fEIMG Latin 

39 

CD 1 SI TU QUISIERAS Los Temerarios 
Not Lisiad INor lisiad) Fogey's. 

40 

30 23 21 BESAME Ricardo Montaner 9 4 
13.SolvetbIR Monlener.J L Chaonl WEA Lena 

43 30 24 YO NO SOY ESA MUJER Paulina Rubio .9 7 
M Ateyedo IC De Walden.0 Toro MontoroM Shepstone.R Stennmannl Universal Lai ' c 

25 26 16 MUERO Jerry Rivera 13 
ELSilyetti IA.Latrinage,T.Moraikriaga) Anola IBMG Latin 

2 NADA Juanes 9 44 
Juanes.G.Santaolalle IJuanes) Surco,UrLyersal LaLno 

32 34 10 CARTAS MARCADAS Cuisillos De Arturo Macias 32 
&Macias IC Monge) Musant /Balboa 

35 28 8 SI QUIERES Los Tri-o .9 23 
IL GuLePey..1 Gutierrez 1.1 Gabriel) Ppsma'Aune BMG Loral 

27 31 8 TU CONVENCELA Ley Alejandro 27 
EReyes.A.Montelban IE Reyes,A.MontelbenI Mock 8i Roll /Lideres 

29 32 22 LA GRAN NOCHE Los Tticanes De Tijuana 9 12 
G Felix 1M Quintero Sara) Ur've,sal Latino 

23 14 12 NO VALE LA PENA Nydia Con Juan Gabriel 
C.Cabrel labor U.Gebnel) Hollywood 

ED 
glad 

50 — 2 VAS A SUFRIR Grupo Bryndis 9 
Giulio Bryndrs IM Posadas) Due 

50 

piled from a oa Ion& ample of airplay supplied by Broadcast Data Systems Radio Track service. A panel of 91 stations 132 Latin Pop, 16 Tropical/Salsa. ].. 
eglona Mexican] are ele tronically monitored 24 hm . a day. 7 days a week. Songs ranked by Audience Impressions.IMIRecords showing an increase in udiente 
ver the previous week, regardless of chan movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet even if it reg-
.sters an increase In audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on 
more star/ions is placed first Records below the top 20 are removed from the chart after 26 weeks. snlideoclip avaliability. ©2001, Billboard/BPI CommunicatIons 
nd SoundScan. Inc. 

Latin Pop Airplay 

'---,,-, TITLE ARTIST 

Imprint Promotion Label 

,‘ 
33 

TITLE ARTIST 

Imprint/Promotion Label 

0 

0 

0 

43 

o  

o  

4) 

ID 

0 

0  

Q  

1 SUERTE SHAKIRA 
Epic /Sony D4COS 

o  

0  

o  

0  

0 

0 

0  

CO 

15 

11 

25 

'8 

18 

21 

o 

30 

38 

22 

il, 

31 

37 

35 

CON CARA BESO 

BESAME 

YO NO SOY ESA MUJER 

NADA 

COMO OLVIDAR 

COMO TE EXTRANO 

SI GUIERES 

TU CONVENCELA 

HOY TE VAS 

DIME CORAZON 

VUELVE JUNTO A MI 

SE USE ME VAS A DEJAR 

MUERO 

FAWN' 

HIT 'EM UP STYLE 100PSII 

DE VERDAD 

CONTESTAME 

INOCENTE POBRE AMIGO 

DIME 

SERIA FACIL 

HUEY DUNBAR 
Sony Discos 

RICARDO MONTANER 
WEA Laurie 

PAUUNA RUBIO 
Universal Latina 

JUANES 
Surco "UnIversa, Lar.o 

OLGA TANON 
VVEA Latina 

PEDRO FERNANDEZ 
Mercury UrLversal Latino 

LOS TEGO 
Prismis/Anole /BMG Latin 

LEY ALEJANDRO 
Mock Ar Roil Lideres 

TOMMY TORRES 
Sony Deem 

AMAR G,UTIERRE/ 
Univesal Lati• 

PABLO MONTERO 
Arleta /HMG Lat, 

MARCO ANTONIO SOI)', 
Form', i 

JERRY RIVERA 
Mole 00AG La, 

ALICIA RE`, 

BLU CANTRELL 
RedZone /Ansta 

ALEJANDRA GUZMAN 
Anola r BMG Lat 

MIRE 
Lideres 

JUAN GABRIE 
Anola ITEM La, 

EDNITA NA7A,3. 

LI' S • T 
UniverynEreiris 

2 

4 

HEROE 

USTED SE ME LLEVO LA VIDA 

ENRIQUE IGLESIAS 
InIerscope'Universal Latino 

ALEXANDRE PIRES 
Mole /PISMO Latin 

3 COMO SE CURA UNA HERIDA JACI VELASQUE: 
Sony Disco, 

7 PUEDEN DECIR GILBERTO SANTA ROSA 
Sony Discos 

5 TANTITA PENA ALEJANDRO FERNAND): 
Sony Di,- • 

— AMOK AMOR, AMOR LUIS AllOull 
WEA La: ' r 

8 RESUMIENDO RICARDO MONiANI - 
WEA Latiii i 

6 

10 

AZUL 

TO QUERIA 

CRISTIAN 
Mole /BMG Lem 

CRISTIAN 
An,,).SMG Lab- 

9 CORAZON DE MUJER MEUNA LEON 
Sorry Discos 

. ' MESIAS RICARDO ARJONA 
Sony Disco, 

: le 0 ME VOY 0 TE VAS MARCO ANTONIO SOLIS 
Fonoviaa 

I 
: 11 ABRAZAME MUY FUERTE JUAN GABRIE I 

Anola itIMG Le-

! 13 MESADA EXTRANAR PEPE AGURAR 
Musert/Belboa 

: 20 

I 21 

- 

IT'S OK 

REENCARNACION 

SEXI DANCE 

MENTIRA 

QUISIERA 

ALIHJEY 
Universal Lab, 

THAUA 
EMI Latin 

PAULINA RUBIO 
Universal Latinr 

LA LEY 
WEA Roca /WEA Latina 

JUAN LUIS GUERRA SAO 

o 
Cla 
o 

o 
o 

TITLE ARTIST 

Imprint/Promotion Label 

PUEDEN DECIR GILBERTO SANTA ROSA 
Sony Discos 

3 COMERTE A BESOS FRANKIE NEGRO', 
WEAcanbe WEA Latira 

5 SUERTE SHAKIRA 
Eptc /Sony Discos 

4 

2 

PENA DE AMOR 

COMO OLVIDAR 

PUERTO RICAN POWER 
JUN 'Sony Discos 

OLGA TAN ON 
WEAUrona 

TITLE ARTIST 

Imprint/Promotion Label 

CON CADA 13E50 HUES DUNBAR 
Sony Duce, 

MELINA LEON 
Sony Discos 

u CORAZON DE MUJER 

7 TU ERES AJENA EDDY HERRERA 
MN Sony Derry 

13 CELOS ME PROVOCA GRUPOMANIA 
Universe' Unino 

VOY A QUITARME EL ANILLO GISSELLE 
/Viola BMG 

FL GRAN COMBO 
Combo 

ME LIBERE 

COMO SE LO EXPLICO AL CORAZON VICTOR MANUELLE 
Sony Discos 

RICARDO ARJONA 
Sony Deem 

ENRIQUE IGLESIAS 
Inierscope 11,,ersai Lat 

ME SIAS 

HER GE 

21 DEJARIA TOSO JOHNNY RAY 
WNW. 

SAL DE AQUI TONY VEGA 
Universal Las, 

COMO LLEGO A TU AMOR TITO NIEVES 
WEAcerte/WEA Lana 

USTED SE ME LLEVO LA VIDA ALEXANDRE PIRE S 
Aso. BMG La • 

24 

16 

MENTIAA 

SECRETO DE AMOR 

LA 
Rook MVEAtaltes 

ANGELITO VILLALONA 
Latim Sony Ois,, 

o 
o 

O 

31 NADA 

23 

15 

29 

32 

10 

25 

20 

19 

17 

38 

26 

11 

22 

28 

TRAGEDIA 

RESUMIENDO 

AZUL 

SERIA FACIE. 

SEXI DANCE 

LA REINA DE LA PISTA 

NOV TE VAS 

FAWN' 

SHAH 

HIT 'EM UP STYLE I OOPS, I 

MI TRAYECTORIA 

ME PASA IGUAL AMI 

DIME 

QUISIE RA 

MUERO 

TU ERES MEJOR 

TO QUERIA 

TAN ENAMORADO 

LOCURAS TENGO DE TI 

JUANES 
Sumo /UniversaIletino 

MARC ANTHON) 
Columbia ' Sony Discos 

RICARDO MONTANER 
WEA Lena 

CRISTIAN 
Arola DAG Let, 

LUIS FONSI 
Universal Wino 

PAULINA RUI3117 
Universal Latino 

ORO SOUDO 
Sony Dime 

TOMMY TORRES 
Sony Dens 

ALICIA KEYS 

AB QUINTANILLA Y LOS KUMBIA KINGS 
EMI Latin 

BLU CANTREU. 
RedZone /Arista 

ISMAEL MIRANDA 
Universal Latino 

MILES PENA 
Parch, /Platen° 

EDNITA NAZARIC) 
Sony Discos 

JUAN LUIS GUERRA 440 
Karen (Universal Latino 

JERRY RIVERA 
Anula EMS Inn 

WILLY CHIRINO 
Latium 

CRISTIAN 
Anal° BMG Latin 

FUERZA JUVENIL 
Mee 

DOMINIC 
Presto° (Sony Discos 

o 
o 

o 

o 

Regional Mexican Airplay 

TITLE ARTIST 

Imprint/Promotion Label 

I NO ME CONOCES AUN PALOMO 
Osa 

CADA VEZ TO EXTRANO MAS BANDA EL REED!' 
Fonoy 

BANDAR, RECODO 
Femme 

o Y LLEGASTE TU 

NO TE PODIAS QUEDAR CONJUNTOPRIMAVER, 
Fono, 

EL AYUDANTE VICENTE FERNANDEZ 
Sony Oncm 

DESPRECIADO LUPILLO RIVERA 
Sony Din 

TITLE ARTIST 

Imprint/Promotion Label 

UNA MUJER COMO TU LOS RIELEROS DEL NORTE 
Fonomsa 

MI FANTASIA 

ESTAS 0001E PELAS 

LOS TIGRES GEL NORN 
Fono, 

INTOCABLE 
EMI Let. 

ME VAS A EXTRANAR PEPE AGUILAii 
Mutan Ba 

DERECHO ALA VIDA CONJUNTO PRIMAVERA 
Fonomm 

TU RECUERDO VHS LUPILLO RIVEK, 
Sony Drs.: 

LA CALANDRIA 

SUERTE HE TENIDO 

o 

RAMON AYALAYJODYEARIAS 
Freddie 

ALEGRES DE IA SIE IC) 
Int 

0 ME VDT TE VAS MARCO ANTONIO SOLIO 
Fonovlea 

CARTAS MARCADAS CUISPLOS OE ARTURO MAGIAS 
Musa() Ba 

SI TU GUISIERAS LOS TEMERARIO, 
Amoy, 

AMORCITO MIO 

TANTITA PENA 

LA GRAN NOCHE 

JOAN SEBAST, 1.• 
hlus Eli 

ALEJANCR, F8F5A ..., 

Los TOC.'.. 

o 

23 

18 

20 

30 

'8 

29 

32 

24 

25 

38 

VAS A SUFRIR 

EL MAL QUE RIDO 

SERA PORQUE TE AMO 

SHHH 

SESAME MORENITA 

AMA ESTOY YO 

SE QUE ME VAS A DEJAR 

NO VALE LA PENA 

POR EL AMOR DE UNA MUJER 

DOLOR CON DOLOR SE PAGA 

PROMESAS 

NO SE VIVIR SIN TI 

LOCO 

Y YA DESPUES 

LA NINA QUIERE CERVEZA 

POR BIEN DE LOS DOS 

UN IDIOTA 

SOLE DAD 

A PUNTO DE CARAMELO 

PERDAMONOS 

GRUPO BRYNOIS 
Dee 

LOS HURACANES DEL NORTE 
Eonovise 

LOS TIGRILLOS 
WEAMee AVEA Latina 

A B QUINTANILLA Y LOS KUMBIA KINGS 
EMI Len 

ADAN CHALINO SANCHEZ 
ComaRele /Sony Discos 

ROGELIO MARTINEZ 
Ducos Cisne 

MARCO ANTONIO DOLO 
Fonoviee 

NYDIA CON JUAN GABRIEL 
Hollywood 

LA FIRMA CON RICKY MUNOZ 
Sony Discos 

BANDA LOS LAGOS 
Sony Duns 

LOS TUCANES OE TIJUANA 
Universal Latino 

CONJUNTO PRIMAVERA 
Fonoosa 

PESADO 
WEAMeaNYEA Latina 

COSTUMBRE 
Hollywood 

GERMAN ROMANY SU BANDA REPUBLICA 

POLO URIAS 1' SU MAQUINA NORTENA 
Fonovna 

JOAN SEBASTIAN 
Masan Mabee 

BANDA EL LIMON 
Fonorase 

SOCIOS DEL RITMO 
IM 

PRISCILA V SUS BAIAS PE PLATA 

The most pear singles and bath tempi's.] Sol a national sample al Broadcast Data Systems radio playlets. fir,ire 
BDS 

36 www.billboard.com BILLBOARD • OCTOBER 20. 2001 



LATIN 
BY LEILA COBO 

MIAMI—For the past several 
years, much of Cuban music has 
been associated with quaint 
octogenarians who have never left 
the island and who play Cuban 
standards with the gentility of 
past times. 
But there's nothing quaint or 

old-fashioned about 83-year-old 
pianist Bebo Valdés' vigorous and 
profoundly musical reading of 
those same standards on El Arte 
del Sabor, set for release Oct. 23 
in the U.S. on Blue Note records. 
Recording for the first time as the 
Bebo Valdés Trio with notables 
Israel López "Cachao" on bass and 
Carlos "Patato" Valdés (no rela-
tion to Bebo) on percussion—as 
well as clarinetist/saxophonist 
Paquito D'Rivera guesting on 
three tracks— Valdés (who hap-
pens to be the father of celebrat-
ed pianist Chucho Valdés) plays 
with the technique of a classical-
ly trained musician, the swing of 
a jazzman, and an understanding 
of Cuban music that belongs only 
to those who have been playing it 
for decades. 

"I made the album to play dif-

Blue Note's 
Valdés 
Enlivens 
Cuban 

Standards 
ferent styles of Cuban music," says 
Valdés, a respected pianist/com-
poser/arranger/bandleader who for 
years directed the Tropicana 
orchestra and recorded multiple 
albums before leaving Cuba in 
1960. "It's Cuban music—as rep-
resented by very well-known old 
Cuban melodies—taken to today, 
yesterday, and tomorrow." 
Although El Arte del Sabor is 

classic, there's nothing retro 
about it. In " Son de la Loma," 

AméricaLatina... 
In Brazil: The governor of the state of Sao Paulo signed an edict 
in the first week of October creating a new government delega-
tion with the sole objective of fighting electronic crime and pira-
cy. This is the first step taken by government authorities in the 
fight against piracy, which is at least partially responsible for a 
huge decline in sales of legitimate CDs and cassettes. 

TOM GOMES 

In Colombia: The kidnapping and murder of former Colombian 
Minister of Culture Consuelo Araujonoguera last week by leftist 
rebels has dealt a blow to that country's musical infrastructure. 
Araujonoguera was one of the founders of the Festival de la Leyen-
da Vallenata—the most important vallenato festival in the world— 
and was instrumental in taking the genre into the international 
status it knows today. Known as la Cacica ( the Chief), Arau-
jonoguera had written numerous books on vallenato, including a 
biography of seminal composer Rafael Escalona. 

GUSTAVO GÓMEZ 

In Mexico: Joselo Rangel, guitarist with Café Tacuba, has signed 
a deal with newly created indie Suave Records to record a solo 
album. Tentatively titled Oso, the disc will be produced by Café 
Tacuba vocalist Rita Cantalagua and is set for release in Decem-
ber. Other artists who will collaborate with Rangel's side project 
include rockers Liquits and Jumbo. TERESA AGUILERA 

In Panama: Colombian singer Juanes debuted successfully in 
Panama Oct. 5, playing a show for 2,000 fans. The singer, who is 
currently on a promotional and concert tour in Spain, is also 
working on his second solo album with producer Gustavo 
Santaolalla, for which Juanes has reportedly written more than 
40 songs. The set is due in 2002. 

ANASTACIO PUERTAS CAICEDO 

In Puerto Rico: A telethon organized by the Puerto Rican 
government, Unidos por Nueva York (United for New York), 
raised $ 1.5 million to benefit the victims of the Sept. 11 terror-
ist attacks. The Oct. 7 event, which was broadcast by the four 
local channels—Telemundo, Televicentro, TeleOnce, and TUTV— 
included such artists as Jerry Rivera, Michael Stuart, MDO, Yaire, 
Andy Montañez, Daniela Droz, and Danny Rivera. 

RANDY LUNA 

Valdés improvises with the right 
hand and plays counterpoint with 
the left, "Route 66" is played in a 
fusion "Cuban tempo," "El Reloj 
de Pastora" has blues improvisa-
tions, and "Ogguere" is a sexy 
interplay between Cachao's bowed 
bass and D'Rivera's clarinet. As 
impressive as the musicality are 
Valdés' fine chops, which he keeps 
in place by practicing his tech-
nique every day. 

Still, Valdés' prowess could have 
been lost were it not for D'Rivera, 
who in 1994 called him out of 
semi-retirement to record Bebo 
Rides Again (Messidor) with pro-
ducer Gortz Worner. Then, last 
year, he was featured on the Calle 
54 film and soundtrack, where he 
played a duet with son Chucho and 
another with Cachao. El Arte is the 
brainchild of producer Nat Chedi-
ak, who was the associate produc-
er of Calle 54 and who proposed 
bringing the trio together to per-
form Cuban classics. Immediately 
following the recording of Calle 
54, Chediak rounded up his three 
charges and had them record live. 
"We made this album to safe-

guard this music, to enjoy it, to 
preserve the classics interpreted 
by the masters who were around 
when this music was created—not 
through approximation or second 
hand," says Chediak, who calls 
Valdés a "genuine master." In-
deed, the only non-Cuban track, 

"Route 66," a fusion of straight-
ahead and Afro-Cuban jazz, was 
included, Chediak says, "to open 
up a window to the range these 
musicians have." 
The disc was recorded through 

film director Fernando Trueba's 
Lola Records (Trueba directed 
Calle 54) and released via EMI 
Spain and Blue Note in the U.S. 

Valdés, who has lived in Sweden 
for more than three decades, is 
now in the midst of a series of 
projects—as a soloist, arranger, 
and bandleader—and is busier 
than he's been in years. 
"My children have grown and 

gone," says Valdés, who turned 83 
Oct. 9, the same day Chucho 
turned 60. "But music will stay 
until the day I die. People talk 
about heroin and cocaine and 
opium. I think the addiction to 
making music is greater than any 
drug in the world. Those vices you 
can get rid off. Music, never." 

by Steve Graybow 

Notes. 
IT'S JUST ABOUT THE MUSIC: In a year 
when there has been a substantial 
amount of enjoyable and musically 
challenging new releases, Cyrus 
Chestnut's Soul Food (Division One/ 
Atlantic, Oct. 16) stands out from the 
pack for several succinct reasons. First 
and foremost, the music is just good. 
Soul Food swings hard, is fun to listen 
to, and by placing solo piano, trio, and 

expanded-trio selections side-by-side, 
the project takes the listener on a trip 
through both intimate settings and 
ebullient jam sessions. 

It doesn't hurt that the pianist is 
joined by a distinctive cast of charac-
ters—bassist Christian McBride, 
drummer Lewis Nash, and guests Ste-
fon Harris (vibraphone), Marcus Print-
up (trumpet), Wycliffe Gordon (trom-
bone), Gary Bartz (alto saxophone), 
and James Carter (tenor saxophone)— 
all musicians who in a slightly more 
just world would be household names. 

The most enjoyable aspect of Soul 
Food may be that it harks back to the 
so-called "good ole days," when artists 
made records that were not boosted or 
encumbered (take your choice) by 
overbearing concepts or marketing 
angles. Soul Food is simply the sound 
of a 30-something pianist from Balti-
more creating music, and perhaps that 
is what makes it most enjoyable of all. 
Of course, it helps that Chestnut 

draws influence from a wide range of 
sources, from '70s R&B and pop to the 
gospel that he has played in church 
since childhood. "I did not grow up in 
the '30s, or live through the '40s or 
'50s," the pianist says. "I grew up in 
the '70s listening to the Rolling 
Stones, Three Dog Night, and the 
Jackson 5, all the while studying 
Beethoven and Mozart and playing in 
church. All of these things make up 
who I am, and that is what I wanted 
to bring to the table." 

Chestnut adds a personal touch to 
Soul Food by including solo piano ren-
ditions of two gospel standards, "Swing 
Low, Sweet Chariot" and "Coming 
Through the Rye." The latter came to 
him through an unexpected source: 
On a recent trip to Japan, Chestnut 
heard the familiar melody used as a 

traffic chime to alert pedestrians that 
it was safe to cross busy streets. 
While Chestnut professes a deep 

love for jazz history and its accom-
panying repertoire, he is pleased 
that Soul Food does not have a his-
torically themed marketing hook. 
"I don't want to be imprisoned by 
jazz history," he says. "I want to 
build upon history and move 

myself forward." 
Steve DeBro, VP of asso-

ciated labels for the Atlantic 
Group, says that the mar-
keting of Soul Food effec-
tively began last year, with 
the release of Chestnut's A 
Charlie Brown Christmas 
(Billboard, July 26, 2000), a 
set of classic and original 
holiday music. Featuring 
guest vocals from Vanessa 
Williams and Brian McK-
night, the project had sig-
nificant crossover potential. 
"It was an attempt to broad-
en Cyrus' appeal," DeBro 
says, "but it was done using 

music that was close to his heart, 
music that he loves. Hopefully, we won 
some additional fans with that record, 
and they will stay with Cyrus for Soul 
Food." Advertising for Soul Food will 
prominently cross-promote A Charlie 
Brown Christmas. 

Chestnut says that the music on 
Soul Food "is meant to nourish and 
inspire" both those who played on it 
and those who listen to it. "Jazz, in 
its purest sense, presents artists 
exactly as who they are," he says. 
"When I played with Betty Carter, she 
told me that jazz is about finding out 
who you are, and this record is a step 
in that direction." 

NOTEWORTHY: Eagle Jazz releases live 
albums from both Dizzy Gillespie and 
Stan Getz Nov. 6. Gillespie and the 
United Nations Orchestra's Live at the 
Royal Festival Hall, London was re-
corded June 10, 1989, and features ap-
pearances by Paquito D'Rivera, Slide 
Hampton, and James Moody. The 
Getz double-disc The Final Concert 
Recording was recorded July 18, 1990, 
at Philharmonic Hall in Munich. Both 
are distributed by Red Ink ... Prestige 
releases Discovery, a compilation of 
the late Grover Washington Jr.'s ear-
liest recordings, Oct. 16. Recorded 
between September 1970 and August 
1971, the set includes Inner City 
Blues, the first album Washington 
recorded as a leader. 

GOOD WORKS: The Jazz Comer Web 
site (jazzcomer.com) has established 
the Jazz Cares Relief Fund at jaz-
zcares.com, allowing musicians, 
authors, and record labels to donate a 
portion of their proceeds to charities 
assisting those directly affected by the 
tragic events of Sept. 11. 
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SONGWRITERS &PUBLISHERS 

BRil Announces Winners 
Of 2001 Urban Awards 

BMI has announced the winners 
of the 2001 Urban Awards and has 
also named the 2000-2001 Top Pro-
ducers Awards. 

"Maria Maria," co-written by Jerry 
"Wonder" Duplessis and Carlos San-
tana and recorded by Santana Featur-
ing the Product G&B, was named 
song of the year. The hit, from San-
tana's multiple-platinum, Grammy 
Award-winning album Supernatural, 
is published by EMI-Blackwood Music, 
Stellabella Music, and Te Bass Music. 

Pharrell Williams was named 
songwriter of the year with three 
award-winning songs, "Got Your 
Money," co-written by 01' Dirty 
Bastard and recorded by him with 
Kelis; "I Just Wanna Love U (Give 
It 2 Me)," co-written by Deric 
Angelettie, Jay-Z, Todd "Too Short" 
Shaw, and Kit Walker and recorded 
by Jay- Z; and "Shake Ya Ass," 
recorded by Mystikal. Other multi-
ple award-winning songwriters 
included Duplessis, Jay- Z, Fred 
Jerkins, and Rodney Jerkins. Each 
won two Urban Awards. 

Williams was also named among 
the top BMI-affiliated producers. The 
others were Duplessis, Eminem, Man-
nie Fresh, Iry Gotti, Hi-Tek, R. Kelly, 
Poke, Rockwilder, and Mario Winans. 
The urban publisher of the year award 
went to EMI Music Publishing. 

In conjunction with the Urban 

Awards, Billboard honored the BMI 
writers of those songs that have 
topped the Hot R&B/Hip-Hop Singles 
& Tracks chart during the past year. 
R. Kelly was a multiple winner with 
"Fiesta" (recorded by Kelly Featuring 
Jay- Z) and "I Wish" (written and 
recorded by Kelly), as was Williams 
with "I Just Wanna Love U (Give It 2 
Me)" and "Danger (Been So Long)," 

which was recorded by Mystikal Fea-
turing Nivea. 

Meanwhile, a date for the actual 
Urban Awards presentation—which 
was originally slated for Oct. 3 in 
Miami but has been postponed—will 
be rescheduled. 
The winners of the BM! 2001 

Urban Awards are as follows: 

"Bag Lady," written by Nate Dogg, Isaac 
Hayes, Kurupt. and Craig Longmiles and pub-
lished by Antraphil Music, Irving Music, Nate 
Dogg Music, and Warner-Tamerlane Publishing. 

"Between Me and You," written by Iry Gotti, 
Ja Rule, and Lil Rob and published by DJ Iry 
Publishing, Ensign Music, Lil Rob Entertain-
ment, and White Rhino Music. 

"Big Pimpin'." written by Jay-Z and published by 
EMI-Blackwood Music and Lil Lu Lu Publishing. 

FOR SALE 
PUBLISHING Sr 
MASTER RIGHTS 

7 original albums from R&B band 

Bloodstone and approximately 85 
compositions. Includes platinum single 
"Natural High" and 5 other hit songs. 

For an information and earnings packet contact: 

Randall Wixen at Wixen Music Publishing, Inc. 

24025 Park Sorrento, Suite 130 

Calabasas, CA 91 302 

Phone: (818) 591-7355 Fax: (818) 591-7178 
email rwixen@wixenmusic.com 

"Dance Tonight," written by Dawn Robinson 
and published by Ensign Music, Stratinum 
Songs, and Watermelon Girl Music. 

"Doesn't Really Matter," written by Janet Jack-
son and published by Black Ice Publishing. 

"Cot Your Money," written by 01' Dirty Bas-
tard and Pharrell Williams and published by 
EMI-Blackwood Music, Warner-Tamerlane Pub-
lishing, and Waters of Nazareth Publishing. 

"He Wasn't Man Enough," written by 
Fred Jerkins and Rodney Jerkins and pub-
lished by EMI- Blackwood Music, Ensign 
Music, Fred Jerkins Publishing, and Rodney 
Jerkins Productions. 

"I Don't Wanna," written by Kevin Hicks and 
Jazze Pha and published by Bubba Gee Music, Kevin 
Hicks Music, and Wamer-Tamerlane Publishing. 

"I Just Wanna Love U (Give It 2 Me)," written 
by Deric Angelettie. Jay-Z, Todd "Too Short" Shaw, 
Kit Walker, and Pharrell Williams and published 
by DericAngelettie Music, EMI-Blackwood Music, 
Lil Lu Lu Publishing, Srand Music, Waters of 
Nazareth Publishing, Wind Tiger Music, and 
Zomba Songs. 

"I Like It," written by Dallas Austin and Gary 
White and published by Cyptron Music, EMI-
Blackwood Music, and Soundtron Tunes. 

"I Wish," written by R. Kelly and published 
by R. Kelly Publishing and Zomba Songs. 

"I Wish," written by Mike City and published 
by Mike City Music. 

"Independent Women Part 1," written by 
Poke and Cory Rooney and published by Colpix 
Music, Cori Tiffani Publishing, Ekop Publish-
ing, and Sony/ATV Songs. 

"Just Be a Man About It," written by Teddy 
Bishop and Toni Braxton and published by Brax-
toni Music, October Eighth Music, and Warner-
Tamerlane Publishing. 

"Maria Maria," written by Jerry "Wonder" 
Duplessis and Carlos Santana and published by 
EMI-Blackwood Music, Stellabella Music, and Te 
Bass Music. 

"The Next Episode," written by David Axel-
rod and Snoop Dogg and published by EMI-
Beechwood Music and My Own Chit Publishing. 

"911," written by Mary Brown and Jerry 
"Wonder" Duplessis and published by EMI-
Blackwood Music, Ms. Mary's Music, and Te 
Bass Music. 

"Open My Heart," written by Yolanda Adams 
and published by Jam Yo Music. 

'The Real Slim Shady," written by Tommy Coster 
and Eminem and pub ished by Eight Mile Style 
Music, Ensign Music, and Strawberry Blonde Music. 

"Say My Name," written by Fred Jerkins and 
Rodney Jerkins and published by EMI-Black-
wood Music, Ensign Music, Fred Jerkins Pub-
lishing, and Rodney Jerkins Productions. 

"Separated," written by Avant and Stephen 
Huff and published by Grindtime Publishing, 
Tuff Huff Music, and Zomba Songs. 

"Shake Ya Ass," written by Pharrell Williams 
and published by EMI-Blackwood Music and 
Waters of Nazareth Publishing. 

"Thank God I Found You," written by Mari-
ah Carey and published by Rye Songs and 
Sony/ATV Songs. 

-Thong Song," written by Tim Kelley, Bob 
Robinson, and Robi "Draco" Rosa and published by 
A Phantom Vox, Songs of DreamWorks, Time for 
Flytes Music, and Wamer-Tamerlane Publishing. 

"Whoa," written by Harve Pierre and pub-
lished by Harve Pierre Publishing. 

The winners of Billboard awards 
for songs reaching No. 1 on the Hot 
R&B/Hip-Hop Singles & Tracks 
chart are as follows: 

"All for You," written by Janet Jackson. 
"Bag Lady," written by Nate Dogg, Isaac 

Hayes, Kurupt, and Craig Longmiles. 
"Danger (Been So Long)," written by Phar-

rell Williams. 
"Fiesta," written by R. Kelly. 
"I Just Wanna Love U (Give It 2 Me)," writ-

ten by Deric Angelettie, Jay-Z, Todd "Too Short" 
Shaw, Kit Walker, and Pharrell Williams. 

"I Wish," by R. Kelly. 
"Independent Women Part 1," written by 

Poke and Cory Rooney. 
"It's Over Now," written by Melvin Glover 

and Sylvia Robinson. 
"Liar," written by Tyrrell Bing and Roy Hamil-

ton III. 
"Loverboy," written by Mariah Carey and 

Tomi Jenkins. 
"Missing You," written by Tim Kelley and 

Bob Robinson. 
"Promise," written by Gary Smith and 

Bert Young. 
"Stutter," written by Steve Boone, Roy 

Hamilton III, Tre'Vant J. Hardson, J-Sw!ft, 
Romye Robinson, John Sebastian, Mark Sebas-
tian, Derrick "Fatlip" Stewart, and Emandu 
lmani Rashaan Wilcox. 

"U Remind Me," written by Edmund 
Clement and Anita Clement McCloud. 

Music. 
PHILHARMONIC FEES: The New York 
Philharmonic Special Editions label's 
new 10-disc boxed set Kurt Masur at 
the New York Philharmonic was made 
possible partly through the beneficence 

Kurt Masur and Barbara Haws at Iii) 

coin Center in New York City. 

of classical music publishers, accord-
ing to the Philharmonic's archivist/his-
torian Barbara Haws—particularly, G. 
Schirmer, Boosey and Hawkes, Euro-
pean American Music, and TRO-Hamp-
shire House/Chappell & Co. 

"They reduced their fees for us," 
Haws says, further singling out the 
collection's three world premieres— 
Gubaidulina's No Paths: Music for 
Two Solo Violas and Symphony 
Orchestra, Kancheli's And Farewell 
Goes out Sighing . . . , and Tan 
Dun's Concerto for Water Percus-
sion and Orchestra in Memory of 
Toni Takemitsu—as well as one U.S. 
premiere, Henze's Symphony No. 9. 
Haws continues, -With the state 

of recordings—especially contem-
porary classical music—it's hard to 
find people to record and release 
them, and it's really wonderful to see 
the publishers essentially be partners 
in making it all happen. They realize 
as much as we do that if newly writ-
ten works are to be played again, it's 
useful to develop audiences for them, 
and recordings do that." 

ASCAP'S VIACOM PACT: ASCAP and 
Viacom have reached an agreement 
concerning music performing-rights 
fees for all Viacom cable networks, 
including MTV, VH I, BET, CMT, and 
MTV2. The long-term agreement 
resolves the outstanding royalty dis-
pute with Viacom and follows 
ASCAP's agreement last year with 
the Turner Broadcasting System. 
Court proceedings continue between 
ASCAP and the remaining cable net-
works to set reasonable license fees. 

Meanwhile, ASCAP and Heineken 
USA have commenced the second 
installment of the "ASCAP Presents 
... Heineken Ampt Music Series," 
which features top local artists and 
bands in their home vicinities. The 
series debuted last fall with events in 
Austin, Miami, Chicago, Seattle, and 

Boston, and it was supported with a 
special promotional CD—the third 
volume of ASCAP's Ear compilation 
program. The second event kicked off 
Oct. 4 in Atlanta and follows with 
showcases in Minneapolis (Oct. 19); 
Portland, Ore. (Oct. 20); New Orleans 
(Oct. 30); and Nashville (the week of 
Nov. 12). The showcases are designed 
to bring worthy performers and 
songwriters to the attention of both 
the music industry and the public, in 
line with ASCAP's commitment to 
developing new musical talent and 
Heineken USA's efforts to support per-
forming arts. Heineken Ampt/ASCAP 
Recognition Awards will again be pre-
sented at the showcases to acknowl-
edge the contributions of key music-
community nonperformers, ranging 
from record executives to music mag-
azine publishers in each of the cities. 

"GARTH" PRIZE WINNER: Nashville 
songwriter Aaron Scherz has won the 
grand prize in the songwriting con-
test In the Beginning: A Songwriter's 
Tribute to Garth Brooks. He will get 
to perform his winning song, "The 
Rock" (co-written with Jeff Batson 
and Thom Shepherd), with several of 
the songwriters featured on VFR 
Records' Brooks tribute album, also 
called In the Beginning, Oct. 26 at 
Nashville's Bluebird Café. The album's 
co-producer/performer, Pat Alger, 
selected Scherz after a panel of music 
industry veterans whittled the 650 
entries down to the top 10 finalists. 

The contest was an offshoot of the 
album, which features Alger and fellow 
Brooks hit songwriters Tony Arata, 
Larry Bastian. Dewayne Blackwell, 
Kent Blazy, Stephanie Davis, Victoria 
Shaw, and Kim Williams performing 
the songs they either wrote or co-wrote 
that Brooks made famous. Scherz 
noted their influence upon him: "The 
songs that these writers have written 
were really the ones that turned me on 
to country music. I remember seeing 
their names in music videos and liner 
notes and wondering who they were. 
[Il am overwhelmed at the opportuni-
ty to be able to share a round with such 
talented people." 

BALLARD HOSTS "HOPE" EVENT: Pro-
ducer/songwriter Glen Ballard is host-
ing Songs of Hope—A Celebrity Sheet 
Music Auction to Benefit City of Hope 
Nov. 1 at his home in Los Angeles. 
Signed sheets and memorabilia by the 
likes of Elton John, Billy Joel, Burt 
Bacharach, Hal David. Alanis Mons-
selle, and Shania 11vain will be avail-
able. For information, contact Mary 
Carlzen at 213-202-5735, ext. 26542. 
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PRO AUDIO 

Monitor. 
TALK OF THE TOWN: !tight Track 
Recording, a multiroom facility with 
a 25-year history in New York City, 
hosted the first session in its new 
facility at 509 West 38th St. Oct. 8, 
as the CenturyMen, a chorus made 
up of musical directors from Baptist 
churches across America, christened 
the studio with the majestic power 
of some 100 voices. 
The talk of the New York record-

ing industry for the past year—when 
construction on "Studio A509" be-
gan—Right Track's newest room is 
nothing short of breathtaking. A 
mammoth 85-foot-by-55-foot main 
tracking space with a 35-foot-high 

Twenty-five-year-old, New York City-
based Right Track Recording recently 
opened Studio A509, a mammoth 
tracking space on West 38th Street. 

ceiling, Studio A509, located just a 
block from the Jacob Javits Conven-
tion Center (site of the upcoming 
111th Audio Engineering Society 
Convention), is the latest addition to 
a city that, more than ever, can ben-
efit from such a grand statement. 
The studio, designed to host orches-
tral recordings, is an auspicious and 
timely assertion of New York's con-
tinuing history as the artistic and 
cultural capital of the U.S. 
Designed by Dennis Janson. 

managing partner of the New York-
based Janson Design Group, the pa-
latial Studio A509 is surrounded by 
five large isolation booths and an 
equally impressive control room, 
itself measuring some 1,100 square 
feet. The control room features a 
96-channel Solid State Logic 9000 
Series console customized with a 

removable SL 956 multichannel 
monitoring panel. 

Not only does Studio A509 further 
signal a return of colossal, magnifi-
cent recording spaces in Manhat-
tan—joining Hit Factory's Studio 
One, Manhattan Center Studios' adja-
cent Hammerstein Ballroom, and 
Sony Music Studios' main stage, 
largely used for TV production—it is 
also emblematic of the economic 
might of the city. Right Track owner 
Simon Andrews explains that the 
New York City Investment Fund, 

conceived by financier Henry Kravis 
to identify and support New York 
entrepreneurs, was instrumental to 
the project, as were partner Frank 
Filipetti an engineer/producer with 
a long affiliation with Right Track's 
48th St. location—Fleet Bank, and 
the building's leasing company. 

"We've been thinking about an 
orchestral room for eight years,"An-
drews explains. "The firm decision 
to do it was made at the end of '98. 
Then I started looking for suitable 
premises, because the key in New 
York is real estate. You're in two 
businesses in New York: your own, 
and real estate—it's just the nature 
of Manhattan. Then in February '99, 
I found this. We started demolition 
in August 2000 and construction in 
October. Here we are in October of 
2001, and we're open. It's very excit-
ing. A room of this size has not been 
built since the days of the old RCA, 
back in the late '50s." 

With ample natural light, multi-
ple microphone and cue lines laid 
along troughs under the floor, and 
clear visibility between tracking 
room, iso booths, and control room, 
all provisions for film scoring, 
Broadway cast recording, and or-
chestral dates are in place. 

At the inaugural session, produc-
er Butyl Red, musical director and 
arranger for the CenturyMen, led the 
chorus from the conductor's posi-
tion, some 100 men, music stands, 
and pairs of headphones arrayed in 
front of him. Above were positioned 
four Neumann TLM 170s, a pair of 
B&K 4006s, a Calrec Soundfield, and 
a Decca Tree microphone array hold-
ing Neumann M 50s. 

"The control room is spacious," 
Andrews notes. "You can get 20 
people in there without feeling on 
top of each other. And we're getting 
rave reviews about the sound, 
which is, obviously, the ultimate 
test in the end." 

Inside the A509 control room, 
Nashville-based engineer Dan 
Rudin sat at the 96-channel SSL 
9000, recording the CenturyMen to 
Pro Tools. During a break, Rudin 
and Red reviewed passages of the 
track, the resonant, thundering 
chorus filling the room as Andrews 
exclaimed, "Unbelievable!" 
An article on Right Track's Studio 

A509 and the return of large record-
ing spaces in New York will appear 
in the Studios & Recording Spot-
light, moved to the Dec. 1 issue of 
Billboard to correspond with the 
Audio Engineering Society Conven-
tion, rescheduled for Nov. 30-Dec. 3. 

PatchWerk Addition 
Boosts Atlanta Market 

BY CHRISTOPHER WALSH 
The busy Atlanta recording mar-

ket is climbing to new heights, 
exemplified by the recent 
installation of the city's first 
Solid State Logic 9000 J 
Series console at PatchW-
erk Recording Studios. 

PatchWerk itself has un-
dergone an expansion, 
adding a large tracking/mix 
room in a converted ware-
house adjacent to the exist-
ing studio. Designed by the 
Russ Berger Design Group, 
the new room is an effort to 
capture the mix work that 
clients were taking to New 
York City, Nashville, or Los 
Angeles, where J Series 
consoles are prevalent. 

Dubbed Studio 9000, the 
new studio is true to the 
facility's emphasis on ambiance. 
The recording area features a track-
ing room with a 20-foot-high ceil-
ing and two isolation booths 
stacked on top of one another. The 
upper booth borders a lounge, 
which, as owner and Atlanta Fal-

cons offensive tackle Bob Whitfield 
maintains, is integral to achieving 
the desired vibe. 

Atlanta Falcons offensive tackle and PatchWerk R 
ing Studios owner Bob Whitfield (seated) at the re 
installed, 80-channel Solid State Logic 9000 .1 Ser 
console. 

ecord-
cently 
ies 

"The niche that we made," Whit-
field says, " is that the client felt so 
relaxed in the setting—everything 
was perfect. The way the new stu-
dio was set up, the lounge was actu-
ally upstairs, so we thought, 'We 
need to have it so that clients don't 

have to walk all the way back down-
stairs to record vocals.' It was per-
fect to have the iso booth upstairs 

right off the lounge, so you 
can go from relaxing, right 
into dropping vocals, and 
back to relaxing." 
An abundance of glass be-

tween rooms enables visual 
contact between isolated 
spaces, including the control 
room, tracking room, iso 
booths, and lounge. "The idea 
is to create spaces that are 
inspiring," Russ Berger says 
of the upper level. "You can 
stand up there and sing and 
look all the way down and see 
the engineer at the console." 
Having hosted such 

artists as Ludacris and Out-
Kast, who recorded ATLiens 
here, the facility has be-

come a nexus for the Atlanta rap 
and hip- hop communities with 
the addition of Studio 9000 in 
July. "We've definitely picked up 
where we left off," Whitfield says. 
"We've been really cranking since 
the first of July." 
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Powderfinger Sales Jump After Awards 
Australian ARIA Awards Again Provide Boost For Indigenous Acts 

BY CHRISTIE ELIEZER 
SYDNEY—Artist appearances at the 
15th Australian Record Industry 
Assn. (ARIA) awards, held Oct. 3 at 
the Capitol Theatre in Sydney, had 
an immediate impact on the ARIA 
sales charts for the week commenc-
ing Oct. 8—despite a dip in the tele-
cast's viewership. 
The effect was most evident for 

Universal act Powderfinger, which 
dominated the night with six awards. 
The Brisbane-based guitar band was 
named best group, and its 1-year-old 
album, Odyssey Number Five—hav-
ing already gone six-times platinum 
here (70,000 units shipped)—took 
the awards for record, album, rock 
album, cover art, and biggest-selling 
Australian album of the year. It sub-
sequently jumped from No. 29 to No. 
12 on the ARIA album chart. 
ARIA CEO Emmanuel Candi says 

Powderfinger's success is "recogni-
tion we have a supergroup on our 
hands—the industry is looking at 
them being as successful as INXS." 
The awards were voted for by a 676-
person music industry/media panel. 

Despite the positive industry re-
ception for the show, ratings were 
down from last year. The host for the 
three-hour live telecast of the awards 
was Nine, Australia's most-watched 
network. Previously, the awards show 
had been shown on the Ten network, 
the third-largest in the country. Last 
year it drew an average of 1.1 million 
viewers; the average figure for this 
year's telecast was 750,000 viewers. 
Among the other beneficiaries of 

the show were the Avalanches, whose 
album Since I Left You (Modular/ 
EMI) re-entered the ARIA top 50 at 
No. 22 after it won awards for best 
dance artist release, new artist 
album, and producer. The act, which 
also took the new artist single award 
for "Frontier Psychiatrist," current-
ly has a higher profile in Europe than 
at home. "We don't feel famous," 
band leader Darren Seltmann says. 
"We certainly don't dress like we 
are." The band had been due to per-
form a duet at the awards with vet-
eran Australian family entertainer 
Rolf Harris, but it pulled out when 
Seltmann suffered a leg injury. 

KYLIE AND CAVE 
Four of Australian music's inter-

nationally best-known names took 
center stage. Kylie Minogue won in 
the best female artist category, and 
her ARIA chart-topping album Light 
Years (FMR) was named best pop 
release. Light Years duly re-entered 
the top 50 in the week that FMR 
reported platinum domestic ship-
ments of her Oct. 7 release, Fever. 

ARIA 
Australian Record Industry Association 

Mute/FMR artist Nick Cave won 
the male performer category, while 
Capitol's Nashville-based country 
artist Keith Urban was presented with 
the outstanding achievement award. 
Urban flew in that night to duet with 
EMI-signed singer Kasey Chambers. 
Urban told the audience, "I've been 
away so long that it's gratifying to 
keep my support in Australia." 

INXS was inducted into the Hall 
of Fame by singer Jenny Morris and 
Australian cricket team captain Steve 
Waugh, accompanied by a standing 
ovation. INXS guitarist Tim Farriss 
later said that the band would 
record new material next year. 

Live performances at the awards 
also saw yields for EMI's Alex Lloyd, 
Arista/Cheeky U.K. artist Dido, Sony's 
Something for Kate, Chambers, and 
dance producer Paumac. BMG's 
Natalie Imbruglia also unveiled her 
new single during the show. 
The John Butler Trio won the 

independent release category for its 
album Three (Butler Brown), giv-
ing the act its first mainstream 
recognition. Hardcore outfit Art of 
Fighting won in the alternative 
release category with Wires (Trifek-
ta/FMR), a triumph over several 
better-known names. 

Candi says the awards showed 
"the diversity of the market and the 
high quality of acts in each style." 
He also predicts that the pre-ARIAs 
presentation of some of the lesser 
awards, held a month before and 
televised on Channel V, could even-
tually become "as important as the 
main event." 

Powderfinger vocalist Bernard 
Fanning says, "There's a great deal 
of talent coming through, and it's 
not all rock acts. I just wish there 
were more new acts." 

IFPI Confirms That 
British Is Best In Europe 

BY PAUL SEXTON 
LONDON—Reputations forged 
across three decades of rock came 
to the fore as the U.K. swept the 
board in September's Internation-
al Federation of the Phonographic 
Industry (IFPI) Platinum Europe 
Award certifications. 

Four albums made IFPI's latest 
update of titles registering 1 mil-
lion or more European sales, and 
each carried a   
"Made in Britain" 
stamp. Two are by 
acts whose inter-
national notori-
ety has been won 
in the past year 
or so, while the 
other two are ca-
reer anthologies by artists with 
track records stretching back 
more than 20 years apiece. 

September marked the elevation 
to 2 million European sales of The 
Very Best of Sting and the Police 
(A&M), the 1997 set containing 
both the English trio's best-known 
hits and notable solo endeavors by 
the band's erstwhile frontman. The 
compilation appeared in the top 
five in Norway as recently as June, 
boosted by Sting's 300-date, two-
year tour behind his Brand New 
Day set (A&M). His Alt This Time 
live album is due Nov. 20, followed 
by more U.S. dates commencing 

Dec. 6 in New York City. 
Almost as venerable in terms of 

commercial shelf life are British 
pop-reggae veterans UB40, whose 
The Very Best of UB40 (Virgin), 
released during Christmas 2000, 
has moved its first 1 million units. 
The band's international consult-
ant, Jon Webster. tells Billboard 
that approximately half of those 
sales were in the U.K., where Vir-

gin's promotional 

ifpi 
PLATINUM EUROPE 

1,000,000 
Itecoordarox Of SA, • • •és Oé 01. Péllo.oné 

Universal Raises Cap In Sweden 
BY JEFFREY DE HART 
STOCKHOLM—Universal Music is 
looking to expand its A&R re-
sources in Sweden by linking with 
start-up label Cap Music. 
The three-year marketing and 

distribution deal sees Universal 
linking with two writers who have 
enjoyed considerable success in 
their own right—either perform-
ing or producing—and who already 
have ties with the major. 
The newly launched label is 

jointly owned and run by its 
founders, pop singer/songwriter 
Martin Svensson and producer/ 
songwriter Arnthor Birgisson. 
Cap Music will scout, sign, and 
develop new recording talent, see-
ing the process through to com-
pletion of production. 

Svensson was originally signed 
to Universal as an artist in 1997 and 
has released three Swedish-lan-
guage albums through its Sonet 
label. A fourth album is expected in 

March. Birgisson's most recent 
success on The Billboard Hot 100 
was with Jessica Simpson's current 
Columbia hit "Irresistible," which 
was co-written and produced with 
Anders Bagge, one of his partners 
in the Murlyn Music Group. 
Murlyn is already linked to the 

major through Stockholm-based, 
Universal-financed joint venture 
Murlyn Polydor Interscope (Bill-
board Bulletin, Nov. 17, 2000). 

"Martin is very experienced with 
the local scene," Birgisson says. 
have international experience with 
America and England. We're com-
bining this to try to bring some-
thing from the local scene to take 
further, to find Swedish artists 
that have been in the shadows 
since Robyn and Ace of Base. A lot 
is being missed by the bigger 
record companies." 
The two met in 1999 after Bir-

gisson had worked with Svensson's 
wife, recording artist Dilba. "We 

went to Italy for vacation with our 
wives. We were talking about the 
music industry, and Arnthor said it 
would be fun to work in A&R," 
Svensson says. The two approached 
Universal Music Sweden managing 
director Gert Holmfred. who was 
immediately taken with the idea. 
Svensson continues, "We now have 
the label together, and [we] have an 
office on the same street as Sony 
Music and EMI Music Publishing— 
and we have a co-publishing deal 
with Universal." 

Svensson and Birgisson will sign 
the acts together and share the 
workload according to their specif-
ic areas of expertise. Holmfred says 
Cap Music should deliver about two 
albums a year, with its first hitting 
the shelves in February 2002. 

"We're not in a hurry—we don't 
have to release an album right now 
if we don't find anything," Svens-
son adds. "We want to be sure that 
what we're doing is totally right." 

spend included 
substantial TV ad-
vertising costing 
"at least £500,000 
[$740.0001." 
The retrospec-

tive also per-
formed robustly 

in many other European markets, 
with sales of 78,000 in Holland, 
70,000 in France, 50,000 in Spain, 
and 42,000 in Portugal. 

In the U.K., UB40 (which first 
charted in 1980 and has amassed 
17 top 10 hits to date) has had 
three previous chart compila-
tions, most notably The Best of 
UB40 Volume 1 (Virgin), which 
spent an aggregate of 21/2 years 
on the survey from 1987. " But 
when that came out, CD was far 
from a mass- market format," 
Webster notes. "So when people 
saw [ the latest compilation], they 
thought 'Oh, I haven't got that 
on CD.' " 
UB40 is now back on active 

service, with a new Virgin album, 
Cover Up, due Oct. 22—the day 
the band starts an extensive Euro-
pean tour in Belgium. The band 
previewed the itinerary with a spe-
cial show at the NEC arena in its 
home town of Birmingham Sept. 
13, marking the 14th time it had 
headlined there. 

Travis, whose last album, The 
Man Who (Independiente/Sony), 
was certified for 2 million European 
sales in February 2000, is halfway 
to repeating the feat with its follow-
up, The Invisible Band (Independi-
ente/Sony), which reached the 1 
million mark in September. 

But the month's biggest certifi-
cation came from a frequent 
visitor to the IFPI Platinum list-
ings, Dido, whose No Angel 
(Cheeky/ Arista) moved up to 4 
million European sales only three 
months after passing 3 million. 
The album recently returned to 
No.1 in Britain on the Official U.K. 
Charts Co.'s I sting almost a year 
after it first charted, helped by 
discounting by HMV that nearly 
doubled its week-on-week sales 
across the chain. 
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RADIOHEAD CAMTOUEMI ROSARIO FLORES SONY/13MG BOB THE BUILDER UNIVERSAL LAURA PAUSINI CGD/EAST WEST 

4 CRYSTAL 3 PA'TI NO ESTOY 5 RIDE WIT ME 5 ETERNITY/THE ROAD TO MANDALAY 
NEW ORDER REPRISE/WARNER ROSANA MERCURY/UNIVERSAL NELLY FEAT CITY SPUD UNIVERSAL ROBBIE WILLIAMS EMI 

5 ELEVATION 
U2 INTERSCOPEJUNIVERSAL 

7 TODA REMIXES 
MALA COLUMBIA 

4 LET ME BLOW YA MIND 
EVE FEAT GVVEN STEFAN' INTERSCOPE/UNIVERSAL 

3 TRE PAROLE 
VALERIA ROSSI ARIOLA 

FIXED 2 NO SE QUE ME DAS 6 HIT 'EM UP STYLE (OOPS!) 6 INFINITO 
NINE INCH NAILS NOTHING/INTERSCOPE/UNIVERSAL FANGORIA SUBTERFUGE BUJ CANTRELL ARISTA RAF CGD/EAST WEST 

7 ELEVATION (IMPORT) 6 SAMB-ADAGIO 7 DON'T STOP MOVIN' 7 DROPS OF JUPITER (TELL ME) 
U2 INTERSCOPE/UNIVERSAL SAFRI DUO POLYDOFVUNIVERSAL S CLUB 7 POLYDOR/UNIVERSAL TRAIN COLUMBIA 

9 MY IRON LUNG 5 ANALYSE 8 HANGING BY A MOMENT 8 IT TAKES A FOOL TO REMAIN SANE 
RADIOHEAD CAPITOL/EMI CRANBERRIES MERCURY/UNIVERSAL LIFEHOUSE OREAMWORKS/UNIVERSAL THE ARK VIRGIN 

8 I WANT LOVE 8 LADY MARMALADE 9 ALL RISE 4 ANALYSE 
ELTON JOHN ROCKET/MERCURY/UNIVERSAL CHRISTINA AGUILERA.LIL KIM. MYA 8 PINK INTERSCOPEAINIVERSAL BLUE EMI THE CRANBERRIES MCA/UNIVERSAL 

6 IT BEGAN IN AFRIKA 10 LITTLE L I'M A BELIEVER DROWNING 
LW CHEMICAL BROTHERS AURA' VVI RFA VIRGIN I MI 

,.., 
JAMIROOIIAI F PIC SMASH MOUTH DRÍAMWDRKS [[ NIAI RtAl RACKSTRIF T BOYS ,IIVF /) IMITA 

1 7 • WHAT IT FEELS LIKE FOR A GIRL PLAYED-A- LIVE (THE BONGO SONG) 18 LUV ME, LUV ME 19 LADY MARMALADE 
' MADONNA MAVERICK/WARNER ' SAFRI DUO POLYDOR/UNIVERSAL SHAGGY FEAT SAMANTHA COLE MCA/UNIVERSAL CHRISTINA AGLIILERA, UL KIM MYA & PINK INTERSCOPEAINIVERSAL 

23 I FILL ME IN 
1 CRAIG DAVID WILOSTAR/ATLANTICANARNM 

LOVE IS IN THE AIR 
MILK & SUGAR VS JOHN PAUL YOUNG BLANCO Y NEGRO 

BAD BOY FOR LIFE 
P DIODO ACRIBAS BOY FAMILY BAD BOY/ARISTA 

BECAUSE I GOT HIGH 
AFROMAN UNIVERSAL 

DREAM ON 
DEPECHE MODE MUTE/REPRISE/WARNER 

NEVER TOO FAR/DON'T STOP 
MARIAM CAREY VIRGIN 

SOUL MATE #9 
TINA ARENA COLUMBIA 

39 FAMILY AFFAIR 
MARY J BLIGE MCA/UNIVERSAL 

ANDROGYNY THE REAL LIFE WHAT WOULD YOU DO? NEVER TOO FAR 
GARBAGE ALMO SOONOS/INTERSCOPE/UNIVERSAL RAVEN MAIZEW BLANCO Y NEGRO CITY HIGH INTERSCOMUNIVERSAL MARIAN CAREY VIRGIN 

LITTLE L 
JAMIROOUAI EPIC SONY 

ICH WILL 
RAMMSTE IN POLYDOR , UNIVERSAL 

30 AMAZING 
ALEX LLOYD EMI 

BAMBOLE 
NE GRITA BLACK OUT 

1 1 CAMELA DIANA KRALL GARBAGE 1 ZUCCHERO FORNACIARI 
THE LOOK OF LOVE VERVE/UNIVERSAL AMOR.COM HISPAVOX BEAUTIFULGARBAGE MUSHROOM SHAKE POLYOOFVUNIVERSAL 
NICKELBACK 2 
SILVER SIDE UP EMI 

ROSANA 
ROSANA MERCURY/UNIVERSAL 

ALEX LLOYD 
WATCHING ANGELS MEND EMI 

2 JAMIROQUAI 
A FUNK ODYSSEY EPIC 

JA RULE 3 
PAIN IS LOVE MURDER INC 101F JAM/UNIVERSAL 

ROSARIO 
MUCHAS FLORES SONY/BMG 

1 LIVE 
V RADIOACTIVE/UNIVERSAL 

ELTON JOHN 
SONGS FROM THE WEST COAST MERCURY/UNIVERSAL 

3 ALICIA KEYS 4 DOVER 2 SOUNDTRACK 3 VASCO ROSSI 
SONGS IN A MINOR J/I3MG I WAS DEAD FOR 7 WEEKS IN THE CITY OF ANGELS CHRYSALIS BRIDGET JONES'S DIARY MERCURY/UNIVERSAL STOP/DO HOTEL EMI 

4 ENYA 5 
A DAY WITHOUT RAIN WARNER UK/REPRISE 

MOJINOS ESCOZIOS 
LAS MARGARITAS SON FLORES DEL CAMPO ORO 

DIDO 
NO ANGEL ARISTA 

4 RAF 
IPERBOLE CGD/EAST WEST 

GARBAGE 6 MELODY 4 NELLY 7 LINKIN PARK 
BEAUTIFULGARBAGE ALMO SOUNDSANTERSCOPUUNIVERSAL OE PATA NEGRA EPIC COUNTRY GRAMMAR FORM/UNIVERSAL HYBRID THEORY WARNER BROS MEA 

BLUE RODEO GARBAGE 3 MACY GRAY 5 MACY GRAY 
GREATEST HITS VOL 1 LONDON-SIRE/WARNER BEAUTIFULGARBAGE EDIL THE ID EPIC THE ID EPIC 

5 JAY-Z 9 
THE BLUEPRINT ROC-A-FEL1A/DEF JAM/UNIVERSAL 

MALU 
ESTA VEZ COLUMBIAJPEPS 

8 KASEY CHAMBERS 
BARRICADES II BRICKWALLS EMI 

KYLIE MINOGUE 
FEVER EMI 

ELTON JOHN 7 TRACY CHAPMAN 7 NELLY FURTADO GARBAGE 
SONGS FROM THE WEST COAST ROCKET/UNIVERSAL THE COLLECTION DRU WHOA NELLY' DREAMWORKS/UNIVERSAL BEAUTIFULGARBAGE [DEL 

7 ' DESTINY'S CHILD 8 JAMIROQUAI 6 TRAIN 6 BOB DYLAN 
i SURVIVOR COLUMBIA/SONY A FUNK ODYSSEY EPIC DROPS OF JUPITER COLUMBIA LOVE AND THEFT COLUMBIA 

Hits of the World is compiled at Billboard/London by Menno Visser. Phone 44-207-420-6165, fax 44-207-836-6718, e-mail mvisser@musicandmedia.co.uk. 
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CAN'T GET YOU OUT OF MY HEAD 
(ME MINOGUE PARLOPHONE 

FAMILY AFFAIR 
MARY J BLIGE MCA 

FALUN' 
ALICIA KEYS J 

LET ME BLOW YA MIND 
EVE FEAT GWEN STEFANI INTERSCOPE 

ONLY TIME 
ENYA WEA 

SMOOTH CRIMINAL 
ALIEN ANT FARM DREAMWORKS 

FOLLOW ME 
UNCLE KRACKER TOP DOG/LAVA/ATLANTIC 

IT'S RAINING MEN 
GERI HALLIWELL EMI 

HEY BABY 
Si 0171 EMI 

WHAT WOULD YOU DO? 
CITY HIGH INTERSCOPE 

22 PRES DE MOI 
LORIE POP/SONY 

21 CRYING AT THE DISCOTHEQUE 
ALCAZAR ARIOLA 

22 LUV ME, LUV ME 
SHAGGY FEAT SAMANTHA COLE MCA 

BECAUSE I GOT HIGH 
AFROMAN LBONES/UNIVERSAL 

FAT LIP 
SUM 41 DEE JAM 

3 TRACY CHAPMAN 
THE COLLECTION ELEKTRA 

GARBAGE 
BEAUTIFULGARBAGE MUSHROOM 

ELTON JOHN 
SONGS FROM THE WEST COAST ROCKET/MERCURY 

JAMIROQUAI 
A FUNK ODYSSEY SONY 52 

KYLIE MINOGUE 
FEVER PARLOPHONE 

ALICIA KEYS 
SONGS IN A MINOR J 

ENYA 
A DAY WITHOUT RAIN WEA 

LINKIN PARK 
HYBRID THEORY WARNER BROS 

2 MACY GRAY 
114E ID EPIC 

5 DIDO 
NO ANGEL CHEEKY/ARISTA 

e ISlichong Mega Top W110/08/01 

2 CAN'T GET YOU OUT OF MY HEAD 
KYUEMINOGUE EMI 

1 FALLIN' 
ALICIA KEYS J/BMG 

5 BECAUSE I GOT HIGH 
AFROMAN MERCURY/UNIVERSAL 

3 FAMILY AFFAIR 
MARY J BEIGE MCA/UNIVERSAL 

4 LET ME BLOW YA MIND 
EVE FEAT GWEN STEFANI INTERSCOPE/UNIVIRSAL 

01011111=1111111.1111111111.111 
1 UVE 

V MCA/UNIVERSAL 

4 ANDRE HAZES 
NU EMI 

2 ALICIA KEYS 
SONGS IN A MINOR .1/11MG 

3 PRINCE 
THE VERY BEST OF WARNER BROS/WARNER 

5 K3 
AILE KLEUREN ARIOUVBMG 

1 FOLLOW ME 
UNCLE KRACXER WARNER 

2 CAN'T GET YOU OUT OF MY HEAD 
KYUE MINOGUE EMI 

BIMBO 
LAMMIMA POLAR 

4 BECAUSE I GOT HIGH 
AFROMAN UNIVERSAL 

3 ETERNAL FLAME 
ATOMIC KITTEN INNOCENT/VIRGIN 

2 
THE PLAN EMI 

VIKINGARNA 
KRAMGOA LATAR 2001 NMG/EMI 

MARY J. BLIGE 
NO MORE DRAMA MCA/UNIVERSAL 

SOUNDTRACK 
BRIDGET JONES S DIARY MERCURY/UNIVERSAL 

BO KASPER'S ORKESTER 
(ASS COWMBIA 

THE PLAN 

, pc 

g'e t IFPI/Noelsen Markeng Researchl1001/01 

-I NGLES 
CAN'T GET YOU OUT OF MY HEAD 
KYLIE SUNNI EM 

2 FOLLOW ME 
UNCLE KRACKER LAVA/WARNER 

3 LET ME BLOW YA MIND 
EVE FEAT GWEN STEFANI INTERSCOPE/UNIVERSAL 

FAMILY AFFAIR 
MARY J BLIGE MCA/UNIVERSAL 

ETERNITY/THE ROAD TO MANDALAY 
ROBBIE WIWAMS FMI 

COWGIRLS 
GIRLS NIGHT OUT (MC 

2 PER NIELSEN 
MY WAY UNIVERSAL 

BASIX 
THE GRASS RECART/EMI 

TRACY CHAPMAN 
THE COLLECTION ELEKTRA/WARNI R 

JETTE TORP 
NEW TRACKS RECART/EMI 

COMMON CURRENCY 

A weekly scorecard of albums simultaneously attaining top 10 chart status 
in three or more leading world markets. 

Repertoire owner: B: BMG, E: EMI, I: Independent, S: Sony, U: Universal, W: Warne 
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TRACY CHAPMAN 1 
The Collection (W) 5 3 9 

DIDO 
No Ançtel ( 3) 9 6 5 

ENYA 
A Day Without Rain (W) 3 1 5 

GARBAGE 
Boaubiulgarbage (I) 6 6 3 6 7 1 9 

ELTON JOHN 
Songsfrom the West Coast (U) 2 9 3 

ALICIA KEYS 
Songs In A Minor ( B) 4 4 4 3 

KYUE MINOGUE 
Few (Et 1 8 8 

LINKIN PARK 
hybrid Theory (WI 7  8 6 

-,„ 
•- %-ke IVerrlens Gang Norway) 10/09/01 

CAN'T GET YOU OUT OF MY HEAD 
Miff MINOGUE EMI 

2 LET ME BLOW YA MIND 
EVE FEAT GWEN STEFANI INTERSCOPE.UNIVERSAL 

4 HOLLYWOOD UE 
HANAH DAWORKS 

3 ALAIN DELON/RUBBER R 
THE MARGARETS PLAYGROUND 

FALUN' 
,. AUCIA KEYS MUM 

ALIMJNIS 
SIUE NERGAARD 
AT FIRST LIGHT UNIVERSAL 

ELTON JOHN 
SONGS FROM THE WEST COAST UNIVERSAL 

1 ROYKSOPP 
MELODY AM VIRGIN 

KYLIE MINOGUE 
FEVER EMI 

2 BO KASPER'S ORKESTER 
KAZIS COLUMBIA/SONY 

(Record FR411441,440 Ltd I 07/10/01 

BECAUSE I GOT HIGH 
»ROMAN UNIVERSAL 

2 ETERNAL FLAME 
ATOMIC KITTEN VIRGIN 

1 ETERNITY 
ROBBIE INILLIAMS EMI 

5 OUT OF REACH 
GABRIELLE UNIVERSAL 

HIT 'EM UP STYLE (OOPS!) 
PLO CANTRF LI ARISTA/AMC 

LIVE 
V RADIOACTIVE/UNIVERSAL 

1 CHE FU 
NAVIGATOR SONY 

2 GORILLAZ 
GORILLAZ EMI 

SOUNDTRACK 
TOMB RAIDER WARNER 

5 NELLY FURTADO 
WHOA. NELLY, DREAMWORKSAINIVERSAL 

THE COLLECTION ELEKTRA/WARNER 

ADRIANA CALCANHOTO 
PERFIL SOM LIVRE 

ELEVATION 
U2 UNIVERSAL 

2 THERE YOU'LL BE 
FAITH HILL HOLLYWOOD/WARNER 

LADY MARMALADE 
KNA & Pelt eresconeramte 

TURN OFF THE LIGHT 
NEELY FURTADO DREAMWORKS/UNIVERSAL 

LITTLE L 
I AMIROMAI SONY 

2 

4 

5 

DIANA KRALL 
THE LOOK OF LOVE VERVE 

CANTA BAHIA 
MORANGO 00 NORDESTE VIDISCO 

STAIND 
BREAK THE CYCLE ELEKTRAWARNER 

TRACY CHAPMAN 

oc ,—, 

IDempa PublIcabons Inc I COILV01 

AU 
4 LOS NOCHEROS 

SENAL DE AMOR EMI 

DIEGO ARMANDO MARADONA 
YO SOL EL DIEGO DE LA GENTE VOL 1 SONY 

DIEGO ARMANDO MARADONA 
YO SOL EL DIEGO DE LA GENTE VOL 2 SONY 

10 CHRISTIAN CASTRO 
AZUL OMS 

1 VARIOUS ARTISTS 
LOS VIEJITOS OE BLANQUITA BMG 

VARIOUS ARTISTS 
MTV UNPLUGGED WARNER 

DIDO 
NO ANGEL ARISTA/VMS 

RICARDO MONTANER 
SUENO REPETIDO WARNER 

MANU CHAO 
PERDIERA ESTACION: ESPERANZA 

RICARDO ARJONA 
LO MEJOR DE BARCA 

Music Pulse. 
NATION UNDER A GROOVE: There 
Shall Be Love (Nation), the fourth 
album from British-Asian act Fun-Da-
Mental, is a radical departure from the 
group's previous work, which was 
dominated by polemical raps. "It's not 
so much a progression but an expan-
sion of what we do," frontman Aid 
Nawaz says. The rapping has given 
way to vocals from a varied cast that 

includes Pakistan's Rizwan-Muazzam 
Qawwali, India's Bapi Das Baul, 
South African township choir, and the 
luyan throat singing of Huun Huur 
Tu. "I'm still very political, hut 1 did-
n't want to make yet another angry 
record. It was time to do something 
different," Nawaz says. Meanwhile, 
Nawaz continues the search for new, 
cutting-edge talent from the vibrant 
British-Asian scene for his Nation 
Records, which he set up in 1988. The 
label has been responsible for discov-
ering Natacha Atlas, Asian Dub Foun-
dation, and Transglobal Underground. 
among others. NIGEL WILLIAMSON 

DOVER SOUL: Madrid rock band 
Dover sold half a million units of its 
second album, Devil Came to Me 
(Subterfuge), in 1997. It was the first 
indie album in Spain to ever achieve 
gold (50,000 sales). But until the 
group's fourth album, I Was Dead for 
Seven Weeks in the City of Angels 
(released worldwide Sept. 17), Dover 
had never entered the charts at No I. 
Led by formidable sisters Cristina 
and Amparo Llanos—who wrote all 
the songs—the group has lost none 
of its irresistible indie energy with its 
move to Chrysalis Spain, especially 
since the sisters insisted that an 
imprint, called Loli Jackson, be cre-
ated for them and other groups they 
may sign. Dover's ability to play pow-
erful live performances was again 
demonstrated when it played 14 dates 
in the U.S. and Canada in August. I 
Was Dead was recorded at Grand-
master Recordings in Los Angeles— 
hence its title. HOWELL LLEWELLYN 

BATES GOES AFRICAN: Although vet-
eran U.K. A&R executive David Bates 
is best-known for the pop and rock acts 
he managed during his two-decade-
plus tenure at Phonogram (Itars for 

Fears, Def Leppard, Texas, Wet Wet 
Wet), his own musical tastes are far 
broader. Bates says he was seduced by 
the sounds of Berber music on a trip to 
Marrakesh with former Led Zeppelin 
frontman Robert Plant and has since 
become a student of other forms of Af-
rican music. His db Records label will 
release Senegalese kora player Doudou 
Cissoko's superb roots album, Dim-
baya, Oct. 29 in the U.K. "When I first 
heard Doudou, I was again seduced by 
the absolute beauty of the music," 
Bates says. His A&R prowess in the pop 
field also continues: db-signed singer/ 
songwriter Tom McRrae's eponymous 
album made this year's Mercury Music 
Prize short-list. KWAKU 

SOUL CELEBRATION: London's Royal 
Festival Hall last month staged not 
only a celebration of Holland-Dozier-
Holland Motown classics but the first-
ever live performance of some of Lam-
ont Dozier's solo material, under the 
name Stop! in the Name of Soul. The 
opening night of songwriting festival 
The Songs' the Thew (Billboard, Sept. 
29) saw Dozier joined on stage by 10 
current British R&B acts ( including 
Jamelia, Damage. and Mis-Teeq), as 
well as one better-known in the 
acoustic rock area, Roddy Frame. His 
interpretation of "Put Yourself in My 
Place," Damage's duet with Dozier on 
"Bernadette," and Roach ford's "Band 
of Gold" were highlights. Elisabeth 
Troy, whose debut album is due soon 
on Talkin' Loud, delivered versions of 
"Give Me Just a Little More Time" and 
"Reflections." East West newcomer 
Oliver Darley (Billboard, Sept. 22) was 
impressive with Dozier's "Breaking 
Out All Over." Dozier delighted long-
time fans with gems from his Invictus 
and ABC catalogs. PAUL SEXTON 

ROMANY RHYTHMS: Gypsy music is 
becoming a firm festival favorite in 
the Czech Republic, which has a siz-
able Romany (Gypsy) population. A 
new regional festival in north 
Bohemia to promote Romany 
music was recently staged by the 
Czech culture ministry, while in 
Brno, South Moravia, the city's first 
Romany music festival this summer 
was such a hit that organizers hope 
to attract the Gipsy Kings next year. 
Record companies are also looking 
to get in on the act. BMG Ariola 
releases Czech Roma singer Vera 
Bila's third album, Rovava, world-
wide this month. The album fea-
tures Gypsy band Kale. big-selling 
Polish singer Kayah. and Chico. a 
former guitarist with the Gipsy 
Kings. Veronika Hnykova of the 
Czech division of Universal admits 
Gypsy music is not yet a big-seller 
domestically. "But our A&R people 
are looking for some fresh, young 
Gypsy bands. There's a feeling the 
existing ones are too old," she says. 

MARK ANDRESS 
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Sony's Amanda Marshall To Tell Her 'Story' 
Canadian Singer Stages Comeback With Disc Signaling Stylistic Evolution 

BY LARRY LeBLANC 

TORONTO—What gave dusky-
voiced Canadian pop singer Aman-
da Marshall the nerve to co-write 
her third album, Everybody's Got 
a Story, following the poor inter-
national performance of her pre-
vious effort? 

"I never gave it second thought," 
Marshall declares. "I just wanted 
to make a record that was going to 
fit into the sonic landscape of 
radio—but also had some-
thing to say." 

Everybody's Got a Story 
(Columbia) will be released 
Nov. 13 in Canada. It's slat-
ed for release by Columbia 
in the U.S and through 
Sony affiliates worldwide in 
early 2002. Produced by 
Billy Mann and Peter Asher, 
the album is the first to 
harness Marshall's energy 
as a live performer, and the 
quality of its 12 songs—pri-
marily co-written by the artist with 
Mann, Asher, and New York DJ Mol-
ecules—has delighted Sony Music 
Canada president Denise Donlon. 

"I couldn't be more thrilled with 
the album," she says. "It is loaded 
with singles and hangs together as 
a narrative work. Amanda has made 
a musical and a stylistic evolution." 

IN ROTATION 

The album's title track debuted at 
No. 21 and No. 30 on Broadcast Data 
Systems' Canadian top 40 and AC 
charts, respectively, in the week end-
ing Oct. 8. "It's been two good weeks 
at radio," reports Sony Canada direc-
tor of national promotion/video Vel 
Omazic. "Many stations are already 
giving us increased rotation." 
"We added the track immediate-

ly," says Wayne Webster, music direc-
tor of top 40 station CKFM Toronto. 
"It's good that Amanda has done 
something different. There were 
strong tracks on her last album, but 
people were tired of that sound." 

Marshall's eponymous 1995 Epic 
debut, powered by seven top 10 sin-
gles, sold 1.1 million units in Cana-
da, according to Sony. SoundScan 
also registered 320,000 sales in the 
U.S., and the disc peaked at No. 156 
on The Billboard 200. Outside of 
North America, it went gold (50,000 
units) in Holland and platinum in 
Germany (200,000 units). In addi-
tion, it sold 60,000 units in Norway, 
passing the platinum mark (50,000 
units) and topping the album chart. 
On her debut, Marshall wrote one 

song and co-wrote two others—while 
much of it was penned by Canadian 
songwriters David Tyson, Christo-
pher Ward, Dean McTaggert, and 
Marc Jordan. But bolstered by the 
album's success, she co-wrote all but 
one track on its follow-up, Tuesday's 
Child, released by Epic in 1999. 

But Tuesday's Child failed to re-
peat its predecessor's performance 

outside Canada—its U.S. sales are 
46,000 units, according to Sound-
Scan. Despite a three-month tour of 
Europe supporting Whitney Hous-
ton in 1999, the album slumped 
everywhere but in Germany, where 
100,000 units were sold. 

In Canada, supported by three top 
40 hits, the album has to date sold a 
solid 240,000 units, according to 
SoundScan. Yet comparison with 
Marshall's debut found many in the 

industry calling Tuesday's Child a 
failure and blaming Marshall's inex-
perience as a songwriter. 

As Tuesday's Child floundered in 
the U.S., Marshall's manager Tom 
Stephen took stock. "I told Amanda, 
'This is now about setting up the 
next album. Forget this one.' " 

As Marshall began preparing new 
songs, she got a career boost in 
December 2000: Longtime support-
er Donlon arrived at Sony from 
video networks MuchMusic and 
MuchMoreMusic, where she had 

been VP/GM. Stephen recalls, "Den-
ise had a vision for Amanda." 
Another boost came when Asher, 

Sony Music Entertainment U.S. sen-
ior VP, agreed to oversee the project. 
He introduced Marshall to Mann, 
who has worked with Vitamin C and 
Jennifer Brown and had songs cov-
ered by Celine Dion. 

In February, Mann came to 
Toronto to meet Marshall, and over 
the course of three days, they co-

wrote three of the al-
bum's key songs—the 
title track, "The Gypsy," 
and "Double Agent"—at 
Sony's in-house studio. 
We were flabbergasted 
by what we heard," Don-
lon recalls. "There's a cre-
ative synergy between 
Amanda and Billy that 
can't be denied." 
Everybody's Got a 

Story, recorded mainly at 
McClear digital studio in 

Toronto, evolved from its title track, 
Marshall says. "Once we wrote that, 
the theme of the album made itself 
so evident, and the record was com-
pleted very quickly. With this rec-
ord, I learned not to worry about 
being poetic or profound. If the 
music is real, it's going to have an 
impact [on] people." 

Marshall, booked by S.L. Feldman 
& Associates in Canada (Creative 
Artists Agency in the U.S.), begins a 
Canadian tour in January, followed 
by U.S. promotion dates. 

Sweden's Buffalo Roaming 
Across Scandinavian Region 

BY JEFFREY DE HART 

STOCK' luLM—A trio of Swedish 
musicians has joined forces with 
Warner/Chappell Scandinavia in a 
new publishing venture called Buf-
falo Songs, which aims to have a foot 
in the local and U.K. markets. 

Warner/Chappell handles catalog 
administration and international 
exploitation for the company, which 
is being funded through an advance 
against future earnings. The three 
musicians working as Buffalo's A&R 
managers in Stockholm are Martin 
Skiild (bass player with BMG Sweden-
signed rock band Kent), David 
Shutrick (a solo artist/musician), and 
Peter von Gegerfelt (member of the 
band Zoo and a former A&R manager 
with online music company Popwire). 

Completing the company's five-
strong team are Stockholm-based 
financial director Anders Ermén— 
who previously worked at the 
Swedish Musicians' Assn. in the 
same capacity—and London-based 
Jonathan Morley, himself a former 
Sony Music U.K. A&R executive. 
Morley says he aims to "inject artists 
and writers into the U.K. market" via 

his new role. The company is joint-
ly owned by all five. 

Skiild was also a former staffer 
with Stockholm Records. There, he 
launched the Trampolene Records 
label, which signed the Cardigans. 
He says the rationale behind the new 
company's launch at the end of 
August was simple. "I wanted to start 
my own publishing company and 
have my songs there," he explains. 
"The other guys had exactly the same 
idea and said, ' Hey, why don't we 
start one together and try to find 
other bands as well?' " 
Among the initial singer/song-

writer signings at Buffalo are Lasse 
Kurki from Finnish rock band the 
Lemonator; Mira from Norway; 
Lena Dissing from Denmark; and 
Hurb, Daniel Blomqvist, and Han-
nah from Sweden. 

"Joint ventures and co-publishing 
deals like this are good for us," says 
Hans Desmond, VP of creative affairs 
at Warner/Chappell Music Scandi-
navia. "Their heart will be with bands 
like Lemonator and rock music, but 
they are signing singer/songwriter 
production teams as well." 

NEIAISLINENN. 
The Swedish music industry is launching a second annual awards show to com-
plement the existing Grammisgalan event. The new Swedish Music Awards 
will premiere Nov. 11 at Scandinavium in Gothenburg. The event will honor 
local and international artists based on sales and radio airplay; albums released 
from Sept. 1, 2000, to Aug. 31, 2001, are eligible. Winners of Grammisgalan 
(which is held in February) are determined by a jury and comprise only local 
acts. Former Diesel Music international marketing manager Nutta Hultman 
will organize the project. The awards are endorsed by local trade body GLF/ 
IFPI—which also organizes Grammisgalan—and will air live on lifestyle 
channel ZTV and Pan-Scandinavian network TV3. KAI R. LOFTHUS 

Annette Barrett, former Warner/Chappell U.K. executive director, has re-
emerged at the helm of Reverb 2 Music, a joint venture with U.K. independ-
ent publisher Reverb Music, which is jointly headed by Ian Wright and A&R 
director Gordon Charlton. Wright says Reverb has embarked on the partner-
ship "as part of a continuing expansion designed to widen our roster, with the 
signing of more traditional songwriters and the acquisition of catalogs." 

DAVID STARK 

Usher and So Solid Crew took two honors each at the sixth 
annual MOBO Awards, presented Oct 4 at the London Arena. 
So Solid Crew won best UK garage act and newcomer. Arista 
artist Usher won best R&B act and album for 8701. Craig 
David was named best U.K. act; he accepted his award via vileo link, saying 
he was "in the U.S. trying to fly the flag for British music.' Other winners 
included Shaggy, best reggae act; Missy Elliott, hip-hop act; and Destiny's 
Child, best single for "Independent Women Part I." OutKast, which had led the 
nominations with four listings, left empty-handed. LARS BRANDLE 

e m6Eki'AWARDS 

U.K. labels group the Assn. of Independent Music (AIM) is in talks with TV 
production company Initial to develop a music TV series. Initial, a division 
of production company Endemol U.K., claims to be the territory's leading 
producer of music programming. The project—which will focus on the best 
of the U.K. indie scene—is being spearheaded by Play It Again Sam U.K. pres-
ident Mike Heneghan with assistance from AIM CEO Alison Wenharn, Initial 
CEO Malcolm Gerrie, and Gut Records founder Guy Holmes. AIM recently 
shelved plans for a sales-based chart for Britain's independent labels after it 
lost its unnamed sponsor (Billboard Bulletin, Oct. 5). The London-based 
body, which is seeking new backing for the project, cites "a very torrid tele-
coms market" for the withdrawal of the sponsorship. 

Michel Petré has exited as VP of A&R at Edel Records in Stockholm. He had 
been with the label since the early '90s, when the German company's Swedish 
affiliate was formed through the acquisition of Stockholm-based Pitch Con-
trol, of which he was co-owner. In other news, Peter Skovsted has departed as 
international manager of Edel Records in Copenhagen. His duties have been 
taken over by Annika Meyer, international marketing director of Edel in Lon-
don. It is understood that a successor will not be named. Khi R. LOFTHUS 

Mean Fiddler Holdings, parent of U.K. venue/festivals operator Mean Fiddler 
Group, is to proceed with a planned reverse takeover by its online subsidiary 
in a deal worth £33.5 million ($49.43 million). Meanfiddler.com has raised 
the £5 million ($7.37 million) it needed to fund the combined operation; the 
online firm fell £1.5 million ($2.21 million) short of the target in August (Bill-
board Bulletin, Aug. 23). The cash will be used "to [expandl the brands that 
we've got and to acquire some similar-type businesses," founder and chair-
man Vince Power says. Power adds that he aims to double the enlarged group's 
valuation within the next year. The larger company is to be refloated Oct. 29 
on the Alternative Investment Market under the name Mean Fiddler Music 
Group; shareholders will vote on the changes Oct 26. LARS BRANDLE 

Hubert Wancljo has departed his post as managing director of East West Records 
in Hamburg. Warner Music Germany president Bernd Dopp has yet to name 
a successor. Wandjo was appointed to the East West role in August 1997, fol-
lowing stints as managing director of Columbia Records and deputy manag-
ing director of Sony Music Entertainment Germany. WOLFGANG SPAHR 

BMG Spain has launched a flamenco label, Tablao, with three releases, Cor-
ren Tiempos de Alegría by young Gypsy singer Diego El Cigala, El Sorbo by 
guitarist Niño Josele, and an eponymous debut by Esperanza Fernández. 
Tablao also plans to issue vintage recordings—some dating back more than 
70 years—including works from Manuel Caracol, Mairena, Sordera de Jerez, 
Sabicas, Camarón de la Isla, and El Lebrijano. BMG head of flamenco prod-
uct Roberto Served serves as director of Tablao. HOWELL LLEWELLYN 
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Kelly Ships Metal. While in Rotterdam, the Netherlands, recently t3 play a brace of 
concerts in the Dutch port city, Jive/Zomba artist R. Kelly collected a pair of 
awards, one marking double-platinum sales (160,000 units) in the Netherlands of 
his 1998 album, R. and the other for gold sales of last year's album, TP-2.com. 
Pictured, from left, are Zomba Records Holland managing director Bert Meyer, 
Kelly, and Zomba Records Holland marketing director Florent Luycloc. 

Fastrax Tests Videoclip 
Delivery Via Broadband 

BY PAUL SEXTON 
LONDON—It's the record plugger's 
perennial problem: proving that a 
new release has reached the intend-
ed head of music at a radio station. 

But the traditional excuses proffered 
by the supposed recipients ('I never 
got it," "Someone else   
took it home," etc.) 
have been less persua-
sive since digital dis-
tributor Fastrax began 
trackable audio deliv-
ery to U.K. radio some 
18 months ago. And now the London-
based company could be close to 
bringing similar accountability to TV 
channels with music video. 

This month, Fastrax tests a new 
broadband video-delivery system with 
MW Networks U.K. (Billboard Bul-
letin, Sept. 28), enabling videoclips 
and associated promotional material 
to be sent directly to broadcasters via 
a dedicated desktop PC. 

Rob Cain, a former president/CEO 
of U.S. one-stop Valley Media, has been 
appointed managing director, report-
ing to chairman David Haynes, to 
coincide with the expansion. Cain had 
been managing director of the "phys-
ical" division of U.K. distributor Star-
tle since August 2000. 

"There's been an enormous, rapid 
increase in the number of television 
channels playing music, and [deliv-
ery] systems involved at labels aren't 
really up to the mark," Haynes says. 
"We seem to be recognized as having 
a particular aptitude for satisfying the 
problems the TV guys have [with] 
getting [product] when they need it. 
Once we've tailor-made the system, 
we'll roll it out to roughly 70 
points of delivery—basically all the 
people that make video decisions 
on [U.K.] TV." 
Haynes says Fastrax has spent 

close to £750,000 ($ 1.1 million) on 
broadband capability—which enables 

faster, better quality delivery of larg-
er files—and hopes that most of its 
business will be delivered via this 
method by Christmas. 
MTV Networks U.K. head of talent/ 

artist relations Stephen Irvine, who 
oversees seven channels, two Web 

sites, and a radio-pro-
duction arm, wel-
comes the initiative. 
"Ultimately, it could be 
absolutely fantastic for 
us," he says. "As de-
partment head, I get a 

VHS of just about everything, and 
I'm sick to the back teeth of the sight 
of them, to be honest. This could 
take us to a position where a normal 
acquisitions meeting would just be 
on a screen with a computer." 

Virgin Records U.K. Taps Source's 
Philippe Ascoli To Revitalize MR 

BY GORDON MASSON 
LONDON—Signing groundbreak-
ing acts will be the first priority of 
Philippe Ascoli, new VP of A&R/GM 
of repertoire at Virgin Records U.K., 
as he attempts to grow the compa-
ny's British market share. 

In his new London-based role, the 
Frenchman will oversee A&R and 
marketing for Virgin U.K. while 
retaining his position as managing 
director of the Virgin-affiliated 
Source U.K. imprint, set up in 1999. 
Source was originally co-founded by 
Ascoli and the then-president of Vir-
gin France, Emmanuel de Buretel, as 
a French imprint in 1995, when 
Ascoli was A&R director there; the 
label in France is currently headed by 
managing director Alain Artaud. 

Ascoli will report to Virgin U.K. 
president Paul Conroy, who says he 
is delighted that he was able to bring 
on board his No. 1 choice for the 
position. "When looking for suitable 
candidates to come in and freshen up 
the whole Virgin side, it seemed 
ridiculous to me that we didn't look 
closer to home. [In Philippe], we saw 
someone who was building a label 
[Source] from within, and I think he 
was ready to make that quantum leap 
to the next stage in his career." 

Conroy adds, "Philippe believes in 
his artists passionately, and it's that 
sort of passion that we're after. Also, 
the relationship he already has with 
people within the Virgin family is a 
massive plus for me." 

Stressing that he is keen to sign 
acts across genres, Ascoli tells Bill-
board, "Good music comes from all 
styles. The only thing that is impor-
tant is to have the best." 

Ascoli's appointment puts him on 

Names and Faces. While in Copenhagen, DreamWorks/Interscope act Life-
house met with Universal Music Denmark execs to receive its first gold 
award outside its native U.S. The award marked sales in that country of more 
than 25,000 copies of the band's album No Name Face. Pictured, from left, 
are band member Jason Wade, product manager Nat Beskos, band member 
Rick Wollsenhulme, marketing director Kjeld Stefansen, promotion manager 
Dade Hogsted. and band member Sergio Andrade. 

the same managerial level as David 
Boyd and Hugh Goldsmith, the re-
spective managing directors of Virgin 
U.K.'s Hut and Innocent imprints. 
They also report to Conroy. 
Conroy says, "Hugh is having a 

great time, and David is in the 
process of finishing about eight 
albums at the moment—so that 
allows Philippe a small bit of breath-
ing space to get some new artists on 
to the Virgin label." Conroy adds that 
Ascoli will be given carte blanche to 
transform the A&R structure. 

Ascoli contends, "The time is right 
in the U.K. now. There are a lot of 
good urban music bands that I real-
ly love. I'm completely versatile and 
open to good music." 
He adds, "First of all, I am an A&R 

man—and my job is to ensure that 
Virgin is on the case. I think Virgin 
needs to be more aggressive, so I need 
to sit down and see where we are [with 
regard to the A&R team]." 

Ascoli is determined to keep a 
hands-on relationship at his Source 
label, he says. "It's a great label, and 
we've done some really good things 
over the past two years. That will con-
tinue." As a result of Ascoli's promo-
tion, Seb Chew—who was Source 
U.K.'s A&R manager—will become 
head of A&R at the imprint. Ascoli 
says,"I think he is the best young A&R 
guy in London, so he will focus on all 
the new signings for Source U.K." 

Ascoli concludes, "I can't put a 
time frame on how long things [at 
Virgin] are going to take, but I want 
to start the [revitalization process] 
quickly. Success breeds success, and 
if we get the right act at the start, 
that is important. All the new acts we 
sign will be big statements for the 
future of the new Virgin." 

Universal Offers The Japanese 
Some Rhythm And Booze 

BY STEVE McCLURE 
TOKYO— In an effort to create a 
more contemporary image for its 
products—which include Chivas 
Regal Scotch whisky and Martell 
cognac—drinks com-
pany Seagram has 
teamed with Universal 
Music Asia- Pacific 
(UMAP) for a series of 
joint promotions in 
the region. 

In recent months, 
Martell and Chivas have 
sponsored showcases and 
Chivas Aftershow events 
in the region for such 
Universal artists as Brian 
McKnight, Aqua, My-
town, and Shaggy, as well 
as Hong Kong-based 
acts Ding Fei Fei and 
singer/songwriter Jun. 

Singapore-based Nicholas Carr, 
VP of marketing for Seagram Asia-
Pacific, says associating its product 
with music has been "a key com-
ponent in our marketing drive to 
rejuvenate some of our more tra-
ditional brands." 
Under the direction of Hans 

Ebert, UMAP's Hong Kong-based VP 
of creative services/corporate com-
munications, Seagram and Univer-
sal recently launched a "Martell 
meets Bond" TV ad campaign fea-

turing the British classical crossover 
quartet. The sponsorship deal with 
Martell also includes a Bond in 
Asia TV special, which is being 
aired in the region during Septem-

ber and October. 
The two companies 

are also jointly pro-
moting a series of com-
pilation albums called 
When You Know Music 
that feature specific 
musical genres. The 
series has been adver-
tised in duty-free out-
lets throughout the 
region, on such region-
al TV channels as CNN 
and MTV Asia, and in 
print media. 
"We are currently 

working with Univer-

'We are 
working with 
Universal on 
tremendously 

exciting 
music-related 

projects.' 
—PETER PRENTICE, 

CHIVAS BROS. 

sal Music on the fol-
low-up to this series, plus some 
other tremendously exciting music-
related projects," says Peter Pren-
tice, Singapore-based commercial 
director of Chivas Bros. 
UMAP chairman Norman Cheng 

comments, "We have a very strong 
business, working, and personal 
relationship with Seagram in this 
region. We will always work to 
ensure that whatever music product 
of ours they get behind is relevant 
to their marketing strategies." 
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Top Distributors Of Albums, Singles Same As LastYear 
Universal 
Still No. 1 
In Albums 

BY ED CHRISTMAN 

NEW YORK-Universal Music and 
Video Distribution remained the No. 1 
distributor in both total and current 
U.S. album market share for the first 
nine months of this year, as well as nail-
ing down the top spot for country and 
R&B albums (see story, page 48), while 
BMG Distribution managed to widen 
its lead as the top singles distributor. 

In total album market share, a sig-
nificant rankings shift saw WEA mov-
ing up one notch from its fourth-place 
ranking in the earlier time period to 
displace Sony Music Distribution. In 
current market share, BMG enjoyed 
the largest market-share gain for the 
last quarter, putting its nine-month 
total up slightly more than one per-
centage point ahead of the 14.6% it had 
in the first half of the year. But BMG 
was still considerably off the 19.8% 
pace it held in the first nine months of 
last year, when it ranked second. 
The market-share rankings, based 

on the period Jan. 1-Sept. 30, were 
determined by White Plains, NY.-based 
SoundScan, which collects point-of-
sale information for all formats and 
configurations from retailers, rack 
accounts, and other merchants, includ-
ing mail -order companies and online 
stores. The accounts that provide the 
data generate 85% of U.S. music sales; 
SoundScan estimates totals for the 
entire US. market. 

Market-share tallies for albums and 
singles include all formats and genres 
available in the respective configura-
tion. The shares for country and R&B 
albums consist of data collected by 
SoundScan from the specialized pan-
els used to compile the Billboard album 
charts for those genres. 

In calculating current market share, 
SoundScan counts only album sales 

occurring within the first 18 months 
of a title's release (12 months for clas-
sical and jazz) except for those that stay 
in the top half of The Billboard 200, in 
which case sales continue to count as 
current until a title falls below No. 100. 

While Universal retained the top 
ranking in the U.S. for total album 
market share and even showed a slight 
increase to 26.7% from its first-half 
total of 26.5%, that percentage is below 
the 27.3% slice of the pie it garnered in 
the first nine months of 2000. 

As the dominant distributor, Uni-
versal was helped by its strength in 
alternative rock, jazz, and rap, where it 
attained the No. 1 rankings in each 
genre, as well as achieving the top 
ranking for the soundtracks, catalog, 
and deep-catalog categories and in 
placing albums on The Billboard 200. It 
was the No. 2 distributor in the classi-
cal and hard-rock genres and in plac-
ing albums on the Heatseekers chart 

Independent distributors collective-
ly placed second in total album market 
share with 17.2%, up from the 16.9% 
they garnered in the first nine months 
of last year but down a tick from the 
17.3% they had in the first half of this 
year. Independent distributors collec-
tively showed strength in Latin, gospel, 
and classical, as well as placing albums 
on the Heatseekers chart. They were 
No. 2 in both rap and catalog. 
WEA's move up to third in total 

albums market share came despite the 
fact that the company held steady at 
16.2%, the same total it had in the first 
half of the year when it was in fourth 
place. But it was an improvement on 
last year's 15.9%, which ranked it in 
fourth place at that time. WEAs total 
was boosted by its strength in hard rock 
and new age, where it was the No. 1 dis-
tributor in both genres, as well as being 
the No. 2 distributor in the alternative 
rock genre and the soundtracks and 
deep-catalog categories. 
Sony Music may have dropped 

back to fourth place for the nine-
month period from the No. 3 ranking 
it had in the first half of the year, but 
its 15.7% market share was up a per-
centage point from the 14.7% it had 
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last year in the first nine months, 
when it was ranked fifth. Sony dis-
played strength in jazz and Latin, 
ranking second in both genres. 
BMG placed fifth with a 13.8% slice 

of the pie for the first nine months of 
the year-a comeback from the 13.1% 
it had in the first six months but down 
considerably from the 16.2% it held in 
the first nine months of last year. In 
looking at genre distribution, BMG was 
the No. 2 distributor in gospel and in 
placing albums on The Billboard 200. 
EMI Music Distribution (EMD) 

came in last in total album market 
share for the nine-month period with 
10.5%, the same percentage it had in 
the first six months of the year but up 
considerably from the 9% it claimed in 
the first nine months of last year. 

In current market share, Universal 
had an industry-leading 28% in the 
first nine months of the year, an 
improvement above the 27.8% the 
company had garnered in the first six 
months of 2001 but off the 27.8% pace 

it had in the first nine months of 2000. 
Universal's big albums this year include 
the No. 1 disc of the year so far, Shag-
gy's Hotshot. Other top sellers from 
Universal this year are the 0 Brother, 
Where Art Thou? soundtrack, Limp 
Bizkit's Chocolate Starfish and the Hot 
Dog Flavored Water, Nelly's Country 
Grammar, the Save the Last Dance 
soundtrack, la Rule's Rule 3:36, llipac's 
Until the End of Time, Lifehouse's No 
Name Face, D12's Devil's Night, and 
Ludacris' Back for the First rime. 

Sony Music ranked second in cur-
rent album market share for the first 
nine months of the year, an improve 
ment on the 14.6% it had last year in 
the same period-when it was ranked 
fourth-but down from the 17.2% the 
company had in the first half of this 
year. Its big titles so far this year 
include Destiny's Child's Survivor, the 
Now That's What I Call Music! 6 com-
pilation, Jennifer Lopez's J.Lo, and 
liain's Drops of Jupiter. 
BMG's 15.7% showing in the first 

nine months moved it up one notch in 
the rankings to third place, compared 
with the fourth place the company had 
in the first half of the year. Its best-sell-
ing titles include 'N Sync's Celebrity, 
Dave Matthews Band's Everyday, Alicia 
Keys' Songs in A Minor, Dido's No 
Angel, Creed's Human Clay, 112's Part 
III, and Tool's Lateralus. 

Independent distributors, collec-
tively, ranked fourth in current albums 
with 15.4%, down from the third place 
ranking they had both in the first nine 
months of 2000 and the first six 
months of this year. WEA placed fifth 
for the first nine months-the same 
ranking it had after the first six months 
of this year-and maintained its for-
ward momentum by gaining a tick in 
market share, finishing with 14.5%, up 
from the 14.4% it had in the earlier 
time period and improving on the 
13.7% it had in the first nine months of 
last year. Its best-selling titles include 
Staind's Break the Cycle, Linlçin Park's 
Hybrid Theory, and Enya'sA Day With-
out Rain. Finishing last with a 10.4% 
market share, EMD improved consid-
erably on the 7.5% it had in the first 
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nine months of last year. Its best-sell-
ing titles include the Beatles' 1, Janet 
Jackson's All for You, the Now That's 
What I Call Music' 7 compilation, and 
Lenny Kravitz's Greatest Hits. 

Looking at music corporations as a 
whole, Universal ranked first in total 
album market share, with 26.7% in 
the first nine months of this year; fol-
lowed by Sony Music Entertainment, 
which includes RED and Sony Music 
Special Products, with 16.9%; and the 
Warner Music Group (including the 
Alternative Distribution Alliance) with 
16.88%. Independent distributors 
came in fourth with 14.5%, BMG was 
fifth with 13.8%, and EMI Recorded 
Music, including Caroline Distribu-
tion, came last with 11.3%. 

In current albwn market share, Uni-
versal led the industry with 28%, fol-
lowed by Sony Music Entertainment 
with 17.5%, BMG with 15.7%, Warner 
Music with 15.2%, the independent 
sector with 12.7%, and EMI Recorded 
Music with 11.2%. 
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> "STAR ROUTE USA" 
on sale for only $9.98. 

Great country music such as 

"That Loving Millennium Kiss" 

and 24 other songs. 

Send $9.98 to 
AMERERECORD RECORDS 
1680 North Vine Street, Suite 317, 
Hollywood, CA 90028 
CD album stock number (SR-292) 

AMERICA" 

on sale for only $9.98. 

Featuring great country music 

such as "Winter Kiss, Come Dream 

With Me" and many others. 

Send $9.98 to 
HILLTOP RECORDS 
1799 North Vine Street, Suite 411, 
Hollywood, CA 90028 
CD album stock number (AM-302) 

> "GIRLS on the Run 
from Luis Ramos" 

on sale for on y $9.98. 

A collection o various music 

styles. 

Send $9.98 to 
Luis Ramos 

138-46 Norther, Blvd., 
Flushing, N.Y. 11354 
(718) 961-6880 or (718) 539-7256 
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BM Remains Top Singles Distributor 
BY ED CHRISTMAN 

BMG Distribution remains the No. 
1 distributor of singles, although 
that distinction has begun to lose its 
luster with the decline of the config-
uration-singles sales this year are 
down 39.3% from last year's total. 

By coming in first, BMG held al-
most a four-point advantage over the 
No. 2-ranked WEA, finishing the nine-
month period with 23.7%-an im-
provement on the 22.5% it had last 
year in the corresponding period and 
the 22.9% it had in the first half of 
2000, according to SoundScan. 

WEA held on to the No.2 ranking with 
a 20% share for the first nine months, 
despite dropping two percentage points 
from the 22% it had in the first half of 
this year. In the first nine months of last 
year, WEA had an 18.1% share, which 
ranked it fourth in that time period. 

Universal Music and Video Distrib-
ution (UMVD), which last year chal-
lenged BMG for its traditional domi-
nance in singles, finished third in the 
first nine months of this year with 
18.6%, down from the 21.9% it had 
last year in the same time period and 
from 20.5% in the first half of this year. 

MULTI-RETAIL EXPO MEDIA 

fflovs.19 141voie, DeD e 

colocating with BookExpo 
America 

RMX joins forces with Book Expo America to become 

RETAIL MULTI-MEDIA EXPO 
MAY 3-5, 2002 JACOB JAVITS CENTER, NYC 

RMX and BEA will be the Largest and Only Expo 
encompassing Music, Video DVD and Books in one place! 

• Over 22,500 Attendees, 
• Over 2,100 Exhibitors • Over 320,000 sq. ft. 

for more information 

www.retailmusicexpo.com 

www.bookexpoamerica.com 

e-mail Mlynch@reedexpo.com 

or call 203-840-5605 (203-840-9605 fax) 

RMX 383 Main Avenue Norwalk, CT 06851 

The independent sector, ranked 
burth, continues to benefit from the 
majors' ongoing withdrawal from the 
singles market, as they collectively 
garnered 14.7% for the first nine 
months of this year-up from the 
13.9% they had in the first half, as 
well as from the 12% they had last 
year in the first nine months. 

Sony placed fifth with a 12% market 
share-down from the 28.2% it had 
last year in singles distribution-while 
EMI Music Distribution (EMD) placed 
last with 10.7%, up from the 7.3% it 
had last year in the same period. 

Meanwhile, the shares for country 
and R&B albums consist of data col-
lected by SoundScan from the special-
ized panels used to compile the Bill-
board album charts for those genres. 

UMVD NO.1 IN R&B 
In R&B albums distribution, UMVD 

came in first for the first nine months 
of the year with 36.5%, down from the 
40.1% it had last year in the same time 
period. But its market share was 
almost twice as large as the No. 2 dis-
tributor, Sony, which had 18.4%. The 
No. 3 R&B distributor, BMG, had 
14.6%, while EMD ranked fourth with 
12.3%. WEA finished fifth with 9.5%, 
and the independent sector brought 
up the rear with 7.9%. 

In country albums, Universal came 
in first with 27.4%, displacing WEA, 
which was ranked No. 1 in the first six 
months of this year. In falling to sec-
ond place, WEA dropped two percent-
age points to 25.4% from the 27.4% it 
had in the first half. But that 25.4% was 
an improvement on the 22.8% it had 
in the first nine months of last year. 
BMG Distribution placed third with 

18%, holding a comfortable lead over 
Sony, which had 14.9% and ranked in 
fourth place. And the independent sector 
place placed fifth in the first nine months 
of this year with 7.9%, while EMD, in last 
place, had 6.3% during that time period. 

Of Independents. 
PIGGIN' OUT ON THE BLUES: Close on 
the heels of Alligator Records' 30th 
Anniversary Collection (Billboard, 
July 28), another well-known indie 
blues label is celebrating a milestone. 
Blind Pig Records will deliver its 
25th Anniversary Collection Oct. 23. 

Label partners Edward Chmelew-
ski (who is based in San Francisco) 
and Jerry Del Giudice (whose office 
is in Chicago) have gone that extra 
mile in producing their quarter-
century package. ( Blind Pig actual-
ly marks its 25th anniversary in 
2002, but a little head start never 
hurts at retail these days.) The com-
pany hopes that the new package 
will be a successful sequel to its 
two-CD 20th-anniversary set, which 
Chmelewski calls "one of our best-
selling titles." 
The three-disc set is priced at only 

$15.98. Two CDs contain a total of 
35 tracks by such well-known acts 
as Deborah Coleman, Big Bill Mor-
ganfield, Magic Slim & the Tear-
drops, Tommy Castro, Chris Cain, 
Coco Montoya, Joe Louis Walker, 
Taj Mahal, Arthur Adams & B.B. 
King, James Cotton, Chris Thomas 
King, and Pinetop Perkins, as well 
as such late blues stars as Muddy 
Waters and Johnny Shines. 
"We really put a lot of thought 

into the [ CD] program itself," 
Chmelewski says. "The idea was to 
make it like an old radio show." 

Liner notes for the 24-page book-
let were penned by Thayrone X-
host of The Bone Conduction Music 
Show on WEMU Ypsilanti, Mich.-
who commemorates Blind Pig Rec-
ords' beginnings in the early '70s at 
Ann Arbor, Mich., blues bar the 
Blind Pig Café. 
The third disc in the set is a CD-

ROM featuring video footage of 
Coleman, Waters, Castro, Roy 
Rogers & Norton Buffalo, Popa 
Chubby, Preacher Boy, and Snooky 
Pryor. "We felt we had to up the 
ante a little bit, because of the dete-
rioration of the marketplace," 
Chmelewski says. 

Chmelewski says the anniversary 
celebration will continue into next 
year and may entail a new Blind Pig 
radio show. 

FLAG WAVING: "The Dictators" may 
be the answer to the question the 
New York City perennials pose them-
selves in the leadoff track of their 
new album, D.FED.: "Who Will Save 
Rock'n'Roll?" 
The 12-track collection-issued on 

the band's own Dictators Multi/Media 
imprint and distributed by New York 
City's Norton Records-is the first set 
of new studio material by the 'Tators 
in-believe it or not-23 years, and 

it finds the Big Apple combo in spec-
tacular, hard-rocking form. 

Guitarist Scott "Top Ten" Kemp-
ner notes that, though it had a pro-
tracted genesis, the new album had a 
certain inevitability about it. 

"The band officially broke up in 

early 1978," Kempner says. "Break-
ing up was a pretty hard thing to do. 
It was like, 'That's it, that's all-what 
are you doing tomorrow?' We're all 
really best friends." 
The band-which today also 

includes original members Hand-
some Dick Manitoba, Ross "the 
Boss" Friedman, and Andy Shern-
off, plus drummer J.P. Patterson-
reunited (after members served time 
in such units as the Del-Lords and 
Manitoba's Wild Kingdom) and 
toured irregularly but frequently 
over the years. 
Kempner says that by the mid-

'90s, "we were starting to feel more 
like an act than a band, because 
some of the songs were 20 years 
old. Rather than break up for real 
or for good, we decided to buckle 
down and make this record ... It 
took a really long time to get every-
body together." 
Much of D.ERD. was produced by 

Shernoff, who-as before-also 
served as a principal songwriter; 
noted producers Sean Slade and 
Don Fleming were also brought in 
from the outside. 
The forceful results should bring 

a smile to the faces of those 'Tators 
aficionados who fondly recall such 
'70s classics as Go Girl Crazy! and 
Bloodbrothers. Kicking off with the 
aforementioned anthem "Who Will 
Save Rock'n'Roll?," D.F.F.D. also 
includes such too-tuff single sides as 
"I Am Right," "Avenue A," and "The 
Savage Beat," plus roaring new cuts 
"The Moronic Inferno" (a blast at 
California culture) and "Burn, Baby, 
Burn!" (an homage to the incendi-
ary pleasures of grilled meat). 
Kempner says, "Rock'n'roll needs 

great rock bands, and I don't under-
stand why there aren't more." Let's 
hope that rock's legions to come will 
learn some lessons from the Dictators. 
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Track. 
POWER TO THE TOWER: Tower Rec-
ords' turnaround efforts have received 
a vote of confidence from its banks, 
which have amended the chain's 
revolver to set the maximum avail-
ability at $205 minion through Dec. 31 
and $195 million after that, through 
to the loan's due date of April 23. 

Previously, the chain had an accel-
erated paydown schedule requiring 
that borrowings under the loan would 
be down to $195 million by Sept. 30 
and $100 million by Dec. 31, which 
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was causing great anxiety among its 
trading partners. The move not only 
gives Tower greater credit availability 
but also allows it more time to con-
tinue improving operations and finan-
cial results so that it will be in a better 
position to obtain a new credit facility 
when the current one expires. 

In fact, two days after announcing 
the improvement in its credit agree-
ment, Tower revealed that it had com-
pleted the sale of its operations in 
Argentina, Hong Kong, and Taiwan, 
converting six stores in those markets 
into franchises. The two Asian stores 
have been acquired by local record 
retailer Cosmos Records, a wholly 
owned subsidiary of UFO Internation-
al. According to a Tower press release, 
Cosmos intends to grow, adding be-
tween one and two stores a year dur-
ing the next four years. This includes 
a new Tower store in Taipei later this 
week, the third in Taiwan. 

In Hong Kong, where the chain 
shut down its store earlier this year 
when the lease came up, Tower has 
sold the franchise licensing rights for 
the territory. Meanwhile, the four 
Tower stores in Argentina have been 
sold to Condor Records, which will 
continue to operate and expand in that 
country under the Tower name. 

In a statement, Tower Records 
president/CEO Michael Solomon 
said, "The divestiture of these foreign 
operations keeps us on track with the 
set of initiatives we have undertaken 
as part of our ongoing business pro-
gram to improve Tower's perform-
ance." He adds that the conversion of 
Tower stores to franchises enables the 
chain to "leverage brand equity with-
out incurring further capital invest-
ment or net operating losses." 

NEW CHAPTER: Gary Ross, the long-
time Musicland senior executive who 
left the chain in 2000 to run the Pure-
Beauty cosmetics chain, was appoint-

ed Oct. 9 to run National Record Mart 
(NRM), which is operating under 
Chapter 11 protection. Ross replaced 
Bill Teitelbaum, who was forced out 
as chairman/CEO of the Pittsburgh-
based chain. Ross was named after a 
proposal to install Universal Capital 
Partners president Michael Cabin was 
unexpectedly thrown out during an 
Oct. 5 court date by the judge, leaving 
creditors to scramble for a replace-
ment over the weekend before com-
ing up with Ross. 

In addition to okaying Ross, the 
judge also approved NRM debtor-in-
possession financing, which comes in 
the form of providing certain over-
drafts on the revolving credit facility 
that is supplied by Fleet Financial and 
secured by NRM's inventory. The new 
credit, which is expected to allow the 
chain to operate through the holiday 
selling season, is aimed at helping the 
chain retain its value so it can be sold, 
according to industry creditors. Ross 
says it's too early to say how the NRM 
Chapter 11 will progress. "I have to get 
in there and see what the situation is." 

BREAKING UP: The ownership of 
Southwest Wholesale is about to 
change hands. The minority owner, 
Robert Guillerman, has agreed to buy 
out majority owner Richard Powers, 
according to the two principals, who 
have been partners in the company 
since Southwest opened its doors in 
1976. Terms were not disclosed, but 
the deal is scheduled to close before 
the end of November, which depends 
on Guillennan getting his financing in 
place. The plan is for the investors 
backing Guillennan to put additional 
funds into the company to improve its 
systems so that it can expand both the 
one-stop operation and the independ-
ent distribution arm. 

DIRECT TV: Medalist Entertainment— 
the compilation-based record label 
owned by Alliance Entertainment and 
Charles Koppehnan—has entered the 
video business, selling a video collec-
tion of three Billy Wilder movies all 
featuring Jack Lemmon directly to 
consumers for $29.98. The company 
plans on releasing five other video sets 
by year's end. 

MAKING TRACKS: Alan Voss, executive 
VP/GM at WEA, and Alan Shapiro, sen-
ior VP of sales at WEA, are leaving the 
company, sources say. Voss is sched-
uled to leave at year's end, while 
Shapiro is expected to depart before 
then. Earlier in the year, WEA execu-
tive VP Fran Aliberti left the company. 

After 21 years with Musicland, Keith 
Benson, COO since the chain was taken 
over by Best Buy, has left the company. 

Cedarmont Goes Back To The Cradle 
New Christian Music Line Woos Newborns In Effort To Build Loyalty 

BY MOIRA McCORMICK 

Cl lICAGO—With children gravitat-
ing toward pop music at increas-
ingly younger ages, labels specializ-
ing in kids' music are stepping up 
their efforts to target and build loy-
alty among a more captive audi-
ence: infants. 

In the latest example, top-selling 
children's audio imprint Cedarmont 
Kids—second only to Walt Disney 
Records in sales—has debuted a 
new Christian music line catering 
to newborns. 
Cedarmont Baby's initial release 

consists of four titles: Playtime Praise, 
Baby Bible Songs, Happy Hymns, and 
Loving Lullabies, each featuring 15 
instrumental versions of such well-
known devotional songs as "Jesus 
Loves Me" and such spirituals as 
"Swing Low, Sweet Chariot." 

"These are melodies [kids] will 
remember when they're old enough 
to learn and sing the words," label 
head Mike Gay says. "Then, hopeful-
ly, they'll listen to our other products 
as they grow." 

Price points for these 30-minute 
titles are $5.99 for the CD and $3.99 
for the cassette—"the same prices 
as [regular] Cedarmont Kids releas-
es," Gay notes. 

Gay says that the label decided to 
court the newborn market because it 
is the direction in which the chil-
dren's audio industry as a whole 
appears to be going. 

"A lot of folks have noted that the 
kids' market is getting younger," he 
says, referring to the fact that, with 
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early-grade kids becoming pop con-
sumers, children's labels are obliged 
to skew either younger or older. 
"Many of our accounts had been 

asking if we'd do Cedarmont product 
for the 12- and 13-year-olds who'd 
grown up with us," Gay adds. "But my 
thought was that it would be better to 
serve those who haven't been intro-
duced to us yet—newborns." 

KEEPING WITH TRADMON 
Gay created the Cedarmont Kids 

brand and its label, Cedarmont Music, 
with wife Sue Martin Gay; Cedarmont 
Music is currently licensed to 
Franklin, Tenn.-based Provident 
Music Group. Gay says the 16 Cedar-

mont Kids Classics titles already in 
existence have sold 12 million units. 
"Our mission statement," Gay 

says, "is to provide quality children's 
music with a Christian message, at 
budget prices." 

Cedarmont Baby, he says, contin-
ues in that tradition. As with recent 
Cedarmont Kids Classics product, 
Cedarmont Baby has been released 
both to the Christian bookstore mar-
ket and the mainstream mass market. 

Cedarmont Music is offering retail-
ers a merchandising kit for Christian 
bookstores, including five backer 
cards/shelf talkers; hourlong in-store 
CDs with announcer tags, and coun-
tertop spinner displays holding 24 
cassettes and 48 CDs. 
The Cedarmont Baby releases, Gay 

notes, are likely to be picked up by 
"families who plan to take their kids 
to church." 

All four titles are also available 
packaged together in a gift box called 
the Cedarmont Baby Collection. The 
CD retails for $19.99 and the cassette 
for $15.99. 
The music was arranged and per-

formed by Christopher Davis and 
Matt Huesmann, who used synthe-
sizer, piano, and a mixture of music-
box samples and light orchestration. 
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Musicmaker Returns With Liquid Purchase 
BY MATTHEW BENZ 
NEW YORK—Musicmaker.com is 
back—sort of. Nine months after 
switching management and aban-
doning the business of creating 
customized music compilations, 
the company—along with entities 
affiliated with its president/CEO 
James Mitarotonda and chairman 
Seymour Holtzman—has 
purchased 6.3% of the 
stock of digital- music 
provider Liquid Audio. 

Mitarotonda says he has 
no plans to resurrect the 
Musicmaker.com brand or 
resume any sort of music-
related operations. He 
contends that Musicmak-
er is simply one of the 
vehicles he, Holtzman, and the 
company are using to acquire their 
stake in Liquid. 
Why? Mitarotonda says that "the 

market value of the company is 
substantially lower than its net 
cash" and its other assets, and the 
company is therefore undervalued. 

Liquid board be expanded to include 
three individuals proposed by the 
group. It is also considering other 
actions, including a possible tender 
offer for additional shares. 

OTHER SHAREHOLDERS STEP IN 
For the six months that ended 

June 30, Liquid had a net loss of 

company stating that it would be 
in the best interest of shareholders 
to abandon its plans for delivering 
digital music over the Internet and 
sell itself to the highest bidder. 
Mitarotonda says he has not talked 
with Steel Partners and has no 
plans to contact the firm. Calls to 
Steel Partners were not returned 

by press time. 
While Musicmaker—under 

Mitarotonda and Holtzman— 
is leading the charge, the 
company itself has purchased 
only 515,000, or 2.3%, of Liq-
uid's shares, according to an 
Oct. 9 jointly filed 13D, a form 
required by the Securities and 
Exchange Commission of any 
entity that acquires more 

than 5% of the stock of a publicly 
traded company. The other entities 
involved are Jewelcor Management, 
which purchased 475,500 shares, 
Barington Companies Equity Part-
ners ( 339,200 shares), Ramius 
Securities (89,500), and Domrose 
Sons Partnership (8,000). All of the 
shares were purchased between 
Aug. 14 and Oct. 5, for a total cost 
of $3.14 million. 

liquid audio 

'NOT OPTIMISTIC' 
Last December, Mitarotonda's 

firm, BCG Strategic Investors, ac-
quired a stake in Musicmaker be-
cause it considered it similarly un-
dervalued. In January, it ousted 
management and oversaw a liquida-
tion of some of the company's assets. 
Musicmaker's stock was delisted by 
Nasdaq over the summer but con-
tinues to trade over the counter. 
Mitarotonda is not optimistic 

about Liquid's ability to make it in 
the online music business, espe-
cially against Pressplay and Music-
Net, which he says have a "compet-
itive advantage" by virtue of being 
backed by the major record labels. 
He and Holtzman have requested a 
meeting with Liquid chairman/CEO 
Gerry Kearby to discuss Liquid's 
business prospects. 

"I think that while they've been 
a pioneer in the industry, they've 
generated minimal revenue and 
are losing a considerable amount 
of money," he says. "Management 
and the board need to be extreme-
ly prudent about the cash that 
they've raised from investors. It's 
very valuable." 
A Liquid spokeswoman declined to 

comment, except to say that the firm 
will treat Musicmaker and the other 
entities like any other shareholders. 

Mitarotonda's group wants to up 
its stake in Liquid to 15% and per-
haps even 25%. This would be 
dependent on Liquid rescinding its 
recently adopted shareholder rights 
plan, which effectively bars any enti-
ty from acquiring more than 15% of 
the stock without the approval of 
Liquid's board of directors. Mitaro-
tonda's group has requested this 
action in a letter to Liquid. The 
group also asks that the four-person 

$25.3 million, or $ 1.12 per diluted 
share, on revenue of $2.7 million. In 
the same period the year before, it 
posted a net loss of $ 14.2 million, or 
65 cents per diluted share, on rev-
enue of $6.5 million. As of June 30, 
it had $103.6 million in cash. 
On Sept. 7, New York investment 

fund Steel Partners II—at the time, 
Liquid's largest shareholder with a 
7.8% stake—sent a letter to the 
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This. 
PLAYBOY'S NEW DEAL: Armed with a 
new distribution deal with Image 
Entertainment, Playboy Home Video 
says it will increase its release sched-
ule by 20%-25% over the next year. 

"Image has been a longtime part-
ner with us," Playboy senior VP/GM 
Barry Leshtz says, "and now we feel 
like we're back in business." 

Playboy has been without a dis-
tributor since June, when its agree-
ment with Universal Music and Video 
expired. Previously, Image had dis-
tributed laserdiscs for Playboy. 

Over the summer, Leshtz says the 
home-video division had time to re-
examine its business plan. It came up 
with two new product lines to bring 
to retail. 

The "Exposed" line will feature 
reality and amateur video program-
ming. But don't expect any high-
speed police chases or drug busts. 
The first title in the line will be Beach 
Babes Exposed, which Leshtz de-
scribes as "a wild three-day party in 

the Florida Keys" that was sponsored 
by three liquor companies. 

"Reality-based programming is a 
real hot category," Leshtz says. "Even 
though we're late getting into it, 
stamping our brand on it will give it 
more credibility than some of the 
other titles out there. 

"There's always going to be a glut 
of product—that's never going to 
change," he adds. "This is strong 
product that should kick-start our 
business. Besides, if we don't do it, 
our suppliers are going to take the 
business away from us." 
The second line will feature origi-

nal programming from the Playboy 
Channel, which may contain added 
footage. In addition to the new lines, 
Playboy will continue to release its 
signature "Playmates" videos and the 
rental line "Eros." 

Leshtz says the company plans to 
release one title from each line per 
month. "Exposed" titles will be priced 
at $ 14.95 DVDNHS, and the Play-
mate and channel programs will be 
priced at $ 19.95 DVD/VHS. 

COMEBACK 'KIDS': Miramax Home 
Entertainment's revamped market-
ing campaign for Spy Kids, which 
was altered following the Sept. 11 
terrorist attacks, has paid off (Bill-
board, Oct. 6). For the week ending 
Sept. 23, the title debuted at No. 1 

by Eileen Fitzpatrick 

on VideoScan's DVD and VHS sales 
chart. It also debuted in the top spot 
on the Video Software Dealers 
Assn.'s VidTrac VHS rental chart and 
at No. 3 on the DVD rental chart. 

HERE'S JOHNNY: Thirty years of high-
lights from The Tonight Show Star-
ring Johnny Carson are available for 
the first time on DVD from Re-
spond2. The direct-response and 
advertising company has partnered 
with Carson Productions to sell the 
three-disc set via the Internet. 

In 1995, the collection was dis-
tributed by Buena Vista Home 
Entertainment and sold 5 million 
units on VHS. Distribution rights 
reverted back to Carson Productions 
two years ago. 

"We're doing better without 
[Buena Vista]," Carson Produc-
tions' Jeff Sotzing says. "In three 
weeks of pre-selling on the Web 
site, we've sold 10.0e0 units al-
ready." The site gets about 15,000 
visitors each day, according to 
Respond2 CEO Tim O'Leary. 
The DVD, which started shipping 

to consumers Oct. 5, is available for 
$79.99 at johnnycarson.com or by 
phone at 888-908-9090. 
While much of the material for 

the set comes from the VHS series, 
rare footage from the show was dis-
covered in an underground storage 
facility at a working salt mine out-
side Kansas City, Mo. Extras include 
footage of Carson pitching to New 
York Yankee legend Mickey Mantle 
in a deserted Yankee Stadium; the 
NBC special Johnny Goes Home, 
which chronicles his trip back to 
Norfolk, Neb.; a backstage tour of 
The Tonight Show set; script notes; 
and vintage commercials. 
Consumers who order the set 

may sign up for the "Carson Club," 
a continuity series that will send 
out a new DVD each month. The 
next two titles in the series contain 
highlights of the exotic animals 
that appeared on the show, while 
another features appearances by 
stand-up comics. 

ON THE MOUSE: Consumers who buy 
the Disney/Pixar DVDNHS three-
pack will receive a free movie pass to 
see Monsters, Inc. Priced at $39.99 
(VHS) and $44.99 (DVD), the three-
pack contains Toy Story, Toy Story 
2, and A Bug's Life. It arrives in 
stores Oct. 30. 
The pass is good at participat-

ing theaters from Nov. 2 to Feb. 
28. Monsters, Inc. opens in the-
aters Nov. 2. 

BY CHRIS MORRIS 
LOS ANGELES—Rabid fans of 
America's most popular animat-
ed family are receiving a feast 
with Fox Home Entertainment's 
new release, The Simpsons Sea-
son One Collector's Edition DVD 
Box Set. 

According to Bill Leibowitz— 
owner of Golden Apple Comics 
in Los Angeles, which made a 
hefty pre-order of the three-disc 
collection—"The Simpsons is 
one of these rare properties that 
has both mass-market appeal 
and true appeal to the collector 
and the cutting-edge, hip shop-
per. We've been very successful 
with it for years. In fact, our 
biggest problem with The Simp-
sons is not being able to get 
enough merchandise. There 
seems to be a voracious appetite 
for this stuff. 

"This DVD will appeal to every-
body," Leibowitz adds. "We'll lose 
some of the market to the mass 
marketers who'll discount it, but 
this is a Christmas product as far 
as I'm concerned." 
The Simpsons box, which retails 

at $39.98, compiles the first sea-
son's 13 episodes from Matt Groen-
ing, James L. Brooks, and Sam 
Simon's Emmy-winning Fox TV 
series, which premiered Dec. 17, 
1989. Though the cartoon adven-
tures of Homer, Marge, Bart, Lisa, 
and Maggie have been mined 
extensively in a series of thematic 
VHS boxed sets from Fox, this 
marks the first Simpsons release 
on DVD-Video. 
Fox senior VP of marketing 

Peter Staddon says, "I think DVD 
is the way people like to buy TV 
properties. If they're a fan of the 
show, they don't want to get a VHS 
with two or three episodes on it. 
They'd like to get the DVD pack-
age that has a complete season." 
The rough birthing of the half-

hour cartoon sitcom The Simp-
sons (which had its genesis as a 
series of shorts on Fox's Tracey 
Ullman Show from 1987-89) is 
detailed in the boxed set through 
recorded commentaries by such 
creative personnel as Groening, 
Brooks, director David Silverman, 
and writer/producer Al Jean (who 
today serves as executive produc-
er of the show). 

GROWING PAINS 
Looking back on the show's 

growing pains, Jean tells Bill-
board, "There was work at the 
beginning in finding all these 
characters—it was a little bit like 
making keys on a piano. Now, we 
know we have the keys, but you've 
gotta come up with the melody. I 
think back then, it was pretty easy 
to say something like, 'Oh, Marge 
might have an affair.' OK, boom, 
that's the plot. Or Bart gets kicked 
out of school—boom. You could 
just reel off, like, 12 of those 
[plots] really quick. Now, it's 

Fox Treats 
Simpsons 
Fans To 
DVD Set 

much, much slower. It takes a lot 
longer to develop a story." 
Extras on the Simpsons box 

include sketches and "animatics" 
(rough animations), foreign-
language clips from the shows, 
and—perhaps most revealingly— 

A still from The Simpsons. 

part of an unaired early version of 
the episode "Some Enchanted 
Evening," over which Groening, 

Silverman, and Jean offer groan-
ing commentary about the rubbery 
animation and inadequate script. 
Jean says of the rejected reel, 

"It was something that didn't 
look real. There were scatologi-
cal jokes, there were things that 
were off-putting without being 
particularly funny. So when that 
came back, it nearly killed the 
whole thing—it nearly killed 
what turned into a billion-dollar 
industry. I'm sure if that had 
aired as it was, the show wouldn't 
have succeeded." 
Asked why The Simpsons has 

endured as a long-running hit, 
Jean answers, "The balance. 
That's the key, I think, to every 
successful comedy series on TV. 
There is a balance between fun-
ny—which can often have an 
edge—and relatability or warmth 
or however you might put it . . . 
We will have some real sharp 
satire, [ but] when it's working, at 
the end I think you feel a real 
shared sense of humanity with 
the family." 
By itself, the DVD box—which 

has been very modestly promoted— 
is performing above expectations, 
according to Staddon: "Our sales 
volume is well ahead of where our 
initial forecasts were going to be." 
One indicator of the set's initial 

acceptance is a mock competition, 
Dummy Vs. Mummy, on the Ama-
zon.com site, which pitted sales of 
the Simpsons package against those 
of The Mummy Returns. According 
to an Amazon spokesperson, the 
Simpsons collection—which ship-
ped to consumers Sept. 25— 
logged in 20,207 in pre-sales vs. 
17,709 for The Mummy Returns. 

NAUGHTY OR NICE? 

Theve made a list and checked it twice. The question is, have they been 

naughty or nice? Playmates Unwrapped. Naughty they are and happy 

you'll be as these seasonal stunners turn up the heat on your holidays! 

PLAYBOY HOME VIDEO 

www.playboy.com 
© 2001 Playboy Entertainment Group. Inc. 
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TITLE PRINCIPAL 

Label/Distributing Label & 1Nurribil PERFORMERS 
Fd 

NUMBER 1 eei 2 Wet» 1418,MB 1 

SPY KIDS (PAN & SCAN) Antonio Banderas 24.99 
Wall Ortney Home Videoieuena Vista Nome Encenornmem23538 Alan Cumming 

DRAGONBALL Z: SHOWDOWN (UNEDITED) Animated 2001 NR 19..95 

3 DRAGONBALL Z: DARK PRINCE RETURNS (UNEDITED) Animated 2001 NR 19.95 
FUNI8811.99 297 

DRAGONBALL Z: SHOWDOWN (EDITED) Animated 1840 NR 14.95 

DRAGONBALL Z: DARK PRINCE RETURNS (EDITED) Animated 2001 NR 14.95 
FUNIrna, o5 798 

2 5 WILLY WONKA 8, THE CHOCOLATE FACTORY: 30TH ANNIVERSARY EDITION Gene Wilder 1971 G 19.98 

3 5 SEE SPOT RUN David Arguette 2001 PG 22.96 
Warner Family EntenainmenWarner Home Veteo 11370 

5 4 MEN OF HONOR Robert De Niro 2000 R 14.98 
Cuba Gooding, Jr. 

6 8 RECESS: SCHOOL'S OUT Animated 2001 G 24.99 
Wat Orsney Home V ceo Buena 1/m7s He ',I' Frle, -, nee, 1173! 

.10 4 6 POKEMON 3 - THE MOVIE lkue Ootani 2001 G 22.99 

Veronica Taylor 

.11 11 3 ELMO'S WORLD: WILD WILD WEST Sesame Street Muppets 2001 NR 12.98 
Sony Wonder 54273 

12 8 6 SCOOBY 000: SPOOKIEST TALES Scooby Ono 2001 NR 14.95 

' 13 9 2 ULTIMATE SILLY SONGS Veggie Tales 2001 NR 12.99 
Big Idea/Wick Studios 2113 

14 7 3 61* Barry Pepper 2001 NR 14.95 
Thomas Jane 

15 19 21 IT'S THE GREAT PUMPKIN, CHARLIE BROWN Animated 1994 NR 12.95 
Paramount 50,1,0 ("leo 1`07113 

16 NfW PEANUTS: HOLIDAY COLLECTION Animated 2001 NR 38.85 

17 12 5 FINDING FORRESTER Sean Gunnery 2000 PG-13 14.95 
Columbra 6151o, Home Video Robert Brown 

18 NEW THOMAS & FRIENDS: BEST OF THOMAS Thomas & Friends 2001 NR 12.98 

19 14 14 BRING IT ON Kirsten Dunst 2000 PG-13 14.98 
Universal Studios Horne Vo. 871/3 

20 26 5 BLUE'S CLUES: ABC'S AND 123'S Not Listed 1998 NR 9.95 
., . . .. ‘,. . 

21 10 5 BARNEY: LETS GO TO THE ZOO Barney 2001 NR 14.95 
Barnes Home Viden Trek Stud. 2035 

22 31 3 A SPOOKIE OOKIE HALLOWEEN Rolle Polie Olie 2001 NR 12.99 
%No Drsoey Honre Vrdeo, Buena Yea Home Emenaminent 22902 

23 15 16 COYOTE UGLY Piper Perabo 2000 PG-13 14.99 
Touchstone Horne Vnao/Butma Vista Horne Entartamment 21794 Adam Garcia 

24 17 15 THE PATRIOT Mel Gibson 2000 R 14.95 
• . • S. 9 Home V '11,05707 

as 13 4 BLUE'S CLUES: CAFE BLUE Not Listed 2001 NR 9.95 
Nickelodeon %/clap Paramount Home Tratio 814933 

26 18 38 SAVING PRIVATE RYAN Tom Hanks 1998 R 14.99 
Matt Damon 

27 28 2 WINNIE THE POOH: BOO TO YOU TOO Winnie The Pooh 1997 NR 14.99 
Watt Disney Home VIdeo7Biiena Vista Horne Entertaininem 22940 

23 8 RUGRATS: ALL GROWED UP Animated 2001 NR 12.95 

29 24 23 THE EMPEROR'S NEW GROOVE Animated 2000 G 26.99 
Wall Disney Home VidecoBoena Vista Home Fermin i, ,,, ,, /Ina 

38 22 11 THE BOOK OF POOH: STORIES FROM THE HEART Animated 2001 G 24.99 

31 16 4 SPACE COWBOYS CliM Eastwood 2000 PG-13 19.98 
Warner Home Yid. 11E68 Tommy Lee Jones 

32 21 2 THE BOOK OF POOH: FUN WITH WORDS Animated 2001 NR 12.99 

33 25 5 BILLY ELUOT Jamie Bell 2000 R 14.98 
Universal Strews Home V,doo 88653 Julie Walters 

34 30 29 STUART LITTLE Geena Davis 1999 PG 14.95 
Michael J. Fox 

35 BARNEY'S HALLOWEEN PARTY Not Listed 1998 NR 14.95 
Barney Home Video:The Lyons Group 10/4 

36 20 4 LIME NICKY Adam Sandler 2000 PG-13 14.95 
New 1.1,1e Home Video Weiner HOME' Video 53/1 

37 32 3 DORA THE EXPLORER: TO THE RESCUE Dora The Explorer 2001 NR 12.95 
Nickelodeon VideuiParamoure Home Vdeo 974443 

WELCOME TO DEATH ROW Various Artists 2001 NR 19.98 

39 FRANKENPOOH Winnie lhe Pooh 1995 NR 14.99 
Waft OW, Home Video »44 

40, wormy THE GOONIES Sean Astin 
Wamer Horne Video 3275 Josh Brolin 

1985 PG 14.95 
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PRINCIPAL 
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1
 

PRI
CE 

eere. NUMBER 1 --1Mr,-- 1 Week At Plumber 1 

A Knight's Tale 
columbia >Star Hnme '4E1.06143 

Heath Ledger 

o.A Along Came A Spider Morgan. Freeman 
Monica Potter R 29.99 

1 2 Spy Kids 
W en Disney Home Video,8uena Vista Horne Enter-Niemen, 23039 

Antonio Banderas 
Alan Cumming 

PG 75.95 

;:,/, The Simpsons: Season 1 The Simpsons NR 3898 

2 2 Driven . /\1013 b Warner Home d  
Sylvester Stallone PG-13 24.98 

3 3 Blow 
H .,., , 2as 

Johnny Depp 
Penelope Cruz R 26.98 

NEW  • Kingdom Come 
FosVdeo 2007396 

Whoopi Goldberg 
LL Cool PG 29.98 

5 Exit Wounds Steven Seagal 
DMX R 24.98 

NEW ., . 
Citizen Kane (Special Edition) 
Turner Home Entertainment/Warner Horne Video 6565 

Orson Welles 
Joseph Cotton NR 29.98 

5 6 Hannibal 
MGM HO^, 1' t,a 1002321 

Anthony Hopkins 
Julianne Moore R 29.98 

e 
7 4 Memento 

Columbia TriStar Home Vid. 06596 
Guy Pearce 

Joe Pantoliano R 24.95 

10 5 Forrest Gump (Special Edition) Tom Hanks PG- 13 29.99 

6 2 Someone Like You 
FoxYldeo 2032312 

Ashley Judd 
Hugh Jackman PG- 13 29.98 

r . Willy Wonka & The Chocolate Factory: Anniversary Edition Gene 
-, 14 13 5 30th Wilder G 24.98 

-7 
..E; is paw Welcome To Death Row 

xenon Entertainment 4094 
Various Artists NR 1955 

y 
„. 
• 9 

 61' 
3 

Barry Pepper 
Thomas Jane NR 19.98 

15 7 Enemy At The Gates 
Paramount Home Video 338624 

Jude Law 
Joseph Fiennes 

G 2999 

19 17 Crouching Tiger, Hidden Dragon Chow Yun-Fat 
Michelle Yeoh PG- 13 27.96 

16 6 The Goonies Warner Home Video 11474 
Sean Astin 
Josh Brolin 

PG 24.98 

,-,so 
i 

mi The Forsaken Johnathon Schaech 
Kerr Smith R 24.95 

zai 
:.: 

New The French Connection (Special Edition) 
foxVideo 2002065 

Gene Hackman R 26.98 

- 21 5 Spaceballs 
,.10,.., Hs- ii Entertainment 908100 

Mel Brooks 
John Candy PG 14.95 

:4 20 5 Jcle Dill Cokynbia InSter Horne wiee 06161 
David Spade PG-13 24.95 

4e5. ? 
•,>, 23 1 02 The Matrix 

:. i--ei Home Video 17737 
Keanu Reeves 

Laurence Fishburne R 24.98 

18 7 15 Minutes 
!sew Lire Hume V neo/Warnee Home Video 5186 

Robert De Niro 
Edward Burns R 26.98 
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TITLE PRINCIPAL 

Label/Distributing Label & Number PERFORMERS RAT
ING
 

I
 

NUMBER 1 ,Y1-:- I %Weir At Number I 

Along Came A Spider Morgan Freeman 
Paramourd Home W1.336513 Monica Potter 

A Knight's Tale 
Cdr.:. TrrStar Home vnieo 06140 

Heath Ledger PG 13 

2 Spy Kids 
11,e. HOMO Vdeeluens VIM Home EntertaIrment 239.38 

Antonio Banderas 
Alan Cumming 

PG 

3 Blow 
•...:.. - H1^,e VIdeofWarner Home Video 5284 

Johnny Depp 
Penelope Cruz 

p 

2 Someone Like You 
FoxVideo 2962292 

Ashley Judd 
Hugh Jackman 

pG-13 

Kingdom Come 
=cr.'s.° 100/355 

Whoopi Goldberg 
LL Cool J 

PG _ 13 

2 Driven 
Warner Home Video 21013 

Sylvester Stallone G 

5 Exit Wounds 
..1a ,,,, Cor, V.001 21069 

Steven Seaga) 
DmX 

p 

2 Crocodile Dundee In Los Angeles 
Paramount Home Video 320293 

Paul Hogan 
Linda Kozlowski 

PG 

7 6 Hannibal 
MGM Honre Entertamment 1002318 

Anthony Hopkins 
Julianne Moore 

p 

11 9 5 Joe Dirt 
Columbia TriStar Home Video 05726 

David Spade PG- 13 

12 ' 11 11 The Family Man Un 
lversal Sufi., Horne Video 86035 

Nicolas Cage PG- 13 

13 lo 4 Memento 
Guy Pearce G 

Columbia TriSter Home Video 06816 Joe Pantoliano 

8 3 The Tailor Of Panama 
Columt9a THSter Home Video 05716 

Pierce Brosnan 
Geoffrey Rush 

p 

15 12 8 The Mexican Julia Roberts 13 
DreamWorks Home Entenamment 87821 Brad Pitt 

16 13 7 15 Minutes Robert De Niro p 
New [ me Home Video/Warner Home Video 1342 Edward Burns 

17 The Forsaken 
Columbia TO Home Video 05744 

Johnathon Schaech 
Kerr Smith 

G 

t8 ., 8 
Chocolat 
m•a,,,a. Home Entertainment/Buona Vista Home Entertainment 21767 

Juliette Binoche 
Johnny Depp 

pG_13 

16 7 Enemy At The Gates 
Pa remount Home Mee 3386ZI 

Jude Law 
Joseph Fiennes 

G 

20 15 16 0 Brother, VVhere Art Thou? 
Touchsione Home Video/Buena Visia Home Entertainnent 2'654 

George Clooney pG_13 

al RIM gold cert, for sales of 50,000 units or SI million in sales at suggested retail. A RIM platinum cert. for sales of 100,000 units or S2 m lImon in sales at suggested retail. 
• IRMA gold certifecation for a minimum of 125,000 units or a dollar volume of SS million at retail for theatrically released programs, or of at least 25,000 units and SI million at 
suggested retail for nontheatrical titles. IIRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-
grames, and of at le st, 50,000 unas and $2 million at suggested retail for nontheatrical titles ,de 2001, Billboard/BPI Communications. 

• IRMA gold certification for a minimum of 125,000 units or a dollar volume of SO million at retail for theatrically released programs, or of at least 25,000 units and SI million at 
suggested retail for nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of SI8 million at retail for theatrically released pro. 
grams, and of at least, 50,000 units and 92 million at suggested retail for non:heatrical titles. ©2001, Billboard/BPI Communications 
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Top Kid Video,. 

TITLE 
Label/CD st r Lkraing Label & Number 

rge NUMBER 1 tee 1 Week At Nod* I 

EUVIO'S WORLD: WILD WILD WEST 
Sony Wender 540/3 

SCOOBY DOO: SPOOKIEST TALES 
Torne, Home EntertatnmentIN Irmo Home Vdeo I/5e 

ULTIMATE SILLY SONGS 
Big klearlanck SturItos 2113 

ITS THE GREAT PUMPKIN, CHARLIE BROWN 
Paramount Home Vrdeo 153703 

PEANUTS: HOLIDAY COLLECTION 
Paramount Home Veteo 156869 

THOMAS & FRIENDS: BEST OF THOMAS 
Aorhor Bay Enter• 

BLUE'S CLUES: ABC'S AND 123'S 
Video/Paws-, 

BARNEY: LETS GO TO THE ZOO 
• lynch Sludios 2(135 

A SPOOKIE OOKIE HALLOWEEN 
Wan Disney Home Video/Buena Vista Home Entertamment 274.1. 

BLUE'S CLUES: CAFE BLUE 
ckeroceon VidersParammint Home Video 814933 

WINNIE THE POOH: BOO TO YOU TOO 
Waft Disney Horne V Burma Vista Home Entertainment 229.i 

RUGFtATS: ALL GROWED UP 
Vdeo 839411 

THE BOOK OF POOH: STORIES FROM THE HEART 
Lid ( 1 ri,,,',, O ,''- ie, Vou Home Ernertamment 211, 

THE BOOK OF POOH: FUN WITH WORDS 
Dome, Homo 0,0,0 Butroa V,clo Home Entertamment 212, 

BARNEY'S HALLOWEEN PARTY 
Bar, Sr', V Joe -r"o 10005 Group 2024 

DORA THE EXPLORER: TO THE RESCUE 

u_ 14-1 
o 
CC tar 
< 

CC 

2001 1298 

FRANKENPOOH 
Wall Donen Home Vein o 39,14 

POWER RANGERS TIME FORCE 2-THE QUANTUM RANGER 

HALLOWEEN & THANKSGIVING 
11, Styr Home V det, 5461 

POWER RANGERS: IN 3-D 

BOB THE BUILDER: PETS IN A PICKLE 
lyrics Studios 2010; 

BOB THE BUILDER: CAN WE FIX IT? 

THE NEW ADVENTURES OF CASPER: SPOOKING BEE/PAWS 
oo 'Me Video 8203, 

DORA THE EXPLORER: WISH ON A STAR 
Yoe(' 8746/2 

POKEMON: CRIMSON WARRIOR 

2001 

2001 

1994 

2001 

2001 

1998 

2001 

2001 

2001 

1997 

2001 

2001 

2001 

1998 

2001 

1995 

2001 

2001 

2001 

2001 

2001 

2001 

2001 

2001 

14 95 

12.99 

12 95 

38.85 

12 98 

9.95 

14 95 

1299 

9 95 

14.99 

12 95 

24.99 

12 99 

14.95 

12 95 

1499 

14 98 

1295 

14 98 

1499 

14.99 

9.98 

12.95 

14.98 
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TITLE P - ,. "1 

tar 
4., 

19.95 

rea NUMBER 1 48 i w.dmi..é. I 
VVVVF. SUMMERSLAM 2001 Sony MusicEm - ,rit 274 

-,* 

o 

'f 1 

3 
2 
-1 
5 
8 

10 
6 
- 

9 

12 
15 
14 
11 

17 
16 

5 
18 
14 
22 
9 
20 

, 
r 26 
11 
14 

45 
35 
10 
12 
14 

17 
14 

WVVF- UNDERTAKER THIS IS MY YARD Sony Musa Entertmaiient 288 
ME: INVASION 2001 Sony Music EmertaInment 273 
NASCAR RACERS START YOUR ENGINES FoxVIdeo 2080298 

VV1NF: LITA-IT JUST FEELS RIGHT World Wrestling Federation Home 1fideo 279 
WWF WRESTLEMANIA X SEVEN World Mir est1Ing F eder atom Home Video 269 

WVVF: BEST OF RAW-VOL 3 Sony Move Entertainment 286 
BALL ABOVE ALL Ventura DisinbutIon rem 
WINE ACTION Sony MUSIC Entartarnment 287 
IMF DIVAS IN HEDONISM 
NBA - 2001 NBA FINALS CHAMPIONSHIP World WrestlIng Federation Horne Video 281 

USA Home Entertainment 60196 
FUTURE KINGS OF THE RING Backyard Vero 11000 
TONY HAWK: SKATEBOARDING TRICK TIPS-VOL 1 • Redline Entenainment 77002 
MICHAEL JORDAN TO THE MAX Frna/rceu 2001286 
WOVE- KING OF THE RING Sony Music Friterteinment 272 
NHL OFFICIAL 2001 STANLEY CUP CHAMPIONSHIP USA Horne Entertamment 60023 

CAR RACE: NASCAR VIDEO VOL 1 Warner Horne Video1843 
MF NO WAY OUT World Wrestling Federation Home Video 288 

GOLF DIGEST: PLAY GAME RIGHT Global Fusion 50810 

WVVF JUDGMENT DAY World WrestlIng Federation Home Video 271 

14.95 

19.95 
5.78 
14.95 
1395 
19.98 
14.98 
14.95 
1435  
19.95 
19 95 
15.95 
14 98 
19.98 
1438 
9.95 
19.95 
9.98 
19.95 
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TITLE Programs Supplier & Number 

r.0 
U 

E 
o_ 

14.98 

9e NUMBER 1 ive 3 Weds At baler I 

THE CRUNCH: TAE BOXING WORKOUTS AnChor Bay Entertarnment 10813 

1 55 DENISE AUSTIN MAT WORKOUT BASED ON THE WORK OF J H PILOTES - - . 10151 14.98 
3 82 YOGA CONDITIONING FOR WEIGHT LOSS Gy ng Arts 1203 14.98 
5 151 TOTAL YOGA Livity Arts 1080 398 
11 40 DENISE AUSTIN BLAST OFF TEN POUNDS »Wan Home Emertainment 10154 14.98 
6 363 YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS UV og Arts 1088 14.98 
8 90 YOGA FOR BEGINNERS COLLECTION iteng Arts 1070 17.98 

7 21 DENISE AUSTIN POWER YOGA PLUS AnHan Home Entertainment 11754 14.98 
12 144 BILLY BLANKS. TAE- B0 WORKOUT Ventura Distributen 2274 39.95 

25 BASIC YOGA FOR DUMMIES Anchor Bay Entertainment 11586 9.99 
r 10 75 YOGA FOR BEGINNERS STRESS REIJEF Lading Arts 1077 9.98 

28 PILÂTES BEGINNING MAT WORKOUT Lnung Arts 1231 14.98 
16 17 QUICK FIX: TIGHT ABS Parade WM01115 9.98 

/14 11 32 THE METHOD PILATES. TARGET SPECIFICS Parade Video 840 1238 
14 49 THE METHOD P1LATES: PRECISION TONING Parade Video 572 12.98 

.16 17 127 YOGA FOR BEGINNERS ABS YOGA burry Arts 1075 9.98 
18 7 METHOD-ALLL IN ONE Parade Moo 906 12.98 

41 19 13 QUICK FIX- TOTAL BODY TONING Parade Video 1116 9.98 
15 7 KATHY SMITH: FAT BURNING BREAKTHROUGH Sony Wonder 55425 14.98 
20 88 BILLY BLANKS: CRUNCH MASTER BLASTER Anchor Bay Entertainment 10885 14.98 

•1  IRMA gold r ertrhcation for sale of 125,080 ones or a dollar volume of 80 million at retail for the- All 3 charts cooped from a nation-

atricalhf released programs, 25,003 unns and 51 million at suggested retail for nontheamcal titles al sample of retad store and rack-

IRMA plabniern certification for sale of a, unns or a dollar volume of $18 million at retail tor Ober reports collected [ miltel. r 
theatncally released programs, or 50,000 units or S2 million at suggested retad for nontheafircal and provided by VoleoScan. ..... v.. 

titles ©2[411, Billboard/BPI Commurimabons and VideoScan Inc 

New Jordan 
DVD Title 

Nets Interest 
BY EILEEN FITZPATRICK 

LOS ANGELES Michael Jordan's 
decision to come out of retirement 
and play for the Washington Wizards 
is providing an unexpected bonus for 
USA Home Entertainment. 
On Oct. 23, USA will release Ulti-

mate Jordan, a two-disc DVD set con-
taining five previously released Jor-
dan VHS videos, which cumulatively 
have sold more than 5 million units, 
according to USA. Among the extras 
on the $26.95 title are 70 minutes of 
bonus material, outtakes from the 
star's popular Nike commercials, his 
10 best dunks and assists, a music 
video featuring Jill Scott, and a video-

game sampler. Trade sources say USA 
expects to ship approximately 250,000 
units of Ultimate Jordan. 
The timing of the release plays per-

fectly into USA's marketing plans, 
since the NBA season starts Oct. 30. 

"Having Michael on the court dur-
ing our key selling period is a big 
bonus," USA VP of sports marketing Sal 
Scamardo says. "His return to the game 
ratchets up interest in the DVD to a 
totally different level." He adds that 
many sports programs, including 
ESPN's Sports Center, have featured the 
DVD in segments on Jordan's return. 
USA immediately contacted the 

Wizards to set up promotions. The title 
will be advertised at the MCI Center-
where the team plays-and on the 
Wizards' Web site. Video and sports 
stores in the Washington, D.C., area 
will also prominently feature the DVD. 
Other marketing elements include a 
direct-response TV campaign sched-
uled to run in major markets. 

Although Jordan has tremendous 
popularity and broad appeal, Tower 
Video's VP of video John Thrasher says 
the West Sacramento, Calif.-based 
chain has not placed a "huge order" for 
the DVD title. He adds that sports titles, 
in general, don't have legs. "Sporting 
events are something that live in d 
moment. After it's over, it's ancient his-
tory. That makes it tough to market. 

USA, however, believes Jordan's 
superstar status will be more than 
enough to drive sales. "Whether he 
came back to play again or not," Sca-
mardo says, "he's an icon and a mer-
chandising machine." 
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TITLE PRINCIPAL 

Label / Distributing Label & Number PERFORMERS 

;:l1r, NUMBER 1 , ii i lenuil Alliimeu I 

THE VIDEOS: 1994-2001 smcv-e.,,,w10 Dave Matthews Band 

2 4 AROUND THE WORLD WITH THE BACKSTREET BOYS Backstreet Boys 19.95/24.97 

6 8 LONDON HOMECOMING - 9118 Gee Gate PM rhm Homecoming Frends 29.95/21.97 

3 42 THE UP IN SMOKE TOUR • t Lye vsioniRed Distribution xinoi Various Artists 19.95/23.97 

5. HE TOUCHED ME: VOLUME 1 Spnng House Video/Chordant Drst Group 44ei2 Elvis Presley 29.95 VHS 

HE TOUCHED ME. VOLUME 2 Soren House Video/Chordern Dist Group 443E3 Elvis Presley 29.95 VHS 

4 290 HELL FREEZES OVER • Geer, Home vemun.,....irou. 8 yd.. Dot 39516 Eagles 24.95/24.99 

16 2 OFFERINGS-WORLD TOUR . aiVIdecaombeV,CeollOI60 Third Day 19.98 

5 109 HISTORY ON FILM. VOLUME II ex Music VeleoiSaerr l'Aus.e Entenamment 50138 Michael Jackson 14.95/19.97 

7 43 SALIVAL too Lto.mo.,etnor'v o or Zomba Vale° 31159 Tool 24.98/29.98 

9 43 BRITNEY IN HAWAII: LIVE & MORE • - Joy e/Zorc 0 d Orden 41104 Britney Spears 19.95/24.97 

8 13 AARON'S PARTY LIVE IN CONCERT! • ..- :whim Video 41M9 Aaron Carter 14.95/19.97 

17 2 CHRISNAS...ATNE FOR JOY :. ..,,-:,-,.--.::, Bil& Qom Gottie k4 -lei Homecoming hields 29.95/21.97 

11 99 LISTENER SUPPORTED • BMG Video 65005 Dave Matthews Band 19.95/24.97 

15 50 LIVE AT MADISON SQUARE GARDEN • , lye/Zomba v.d,,o 41739 'N Sync 19.95/24.97 

18 56 SUPERNATURAL LIVE • lis EBMG Video 15150 Santana 19.95/24.97 

13 15 CHRONICLES. Rush 19.95 

12 23 TOURING BAND 2000 • ..... VIdeoiSon, Muslc Entertainment 54010 Pearl Jam 19.95/24.97 

21 7 LIVE IN SAN FRANCISCO E me Music Vrdeo'Sony Mu. Entertamment 5406i Joe Satriani 14.95/24.97 

19 94 LIVE CONCERT HOME VIDEO • E om lAus,c video/Sony Music En...orient 50114 Sade 14.95/24.97 

RECORDING THE PRODUCERS ,.i... vid..sor•P40... Emertannent ten Various Artists 19.98/24.98 

22 22 287 LIVE FROM AUSTIN. TEXAS . Stene Ray Vaugian And Double Trouble 14.95/19.97 

24 22 THE DANCE • Werner Reprise VA. 38486 Fleetwood Mac 19.95/24.97 

14 2 LIVE AT THE ROYAL ALBERT HALL ,, Entermnrnent 659 The Who 19.99 DVD 

27 33 ALL THE WAY... A DECADE OF SONG - Muse VueuSorry firsucEntennament50129 Cekne [non 19.95/24.97 

20 84 DEATH ROW UNCUT Death Row:Ventura Distribution 66200 2Pac/Sruop Doggy Dogg 19.98/19.95 

28 12 PLAY THE DVD VWEIMG Vid. 27100 Moby 24.98 DVD 

23 12 LEWD CRUED & TATTOOED ,,,..., ., ro.,. 4 ve.D.5n3 m Motley Crue 19.98/2498 

• BITTERSWEET MOTEL ye Entertainment 9782 Phish 19.98/24.99 

e IDO BELIEVE Soong House Vtdeothardant DIM Group 44126 Gr ither Vocal Band 29.95 VHS 

'BENTRY WHAT A TIME1 ....w..e.iffloi. Group «le BIM & Ina GarMer And Tor Iiameo/mq Fiends 29.95 VHS 

32 10 3 GREATEST HITS VIDEO COLLECTION HMG Video 67025 Martina McBride 14.95/14.97 

33 25 26 ON BROADWAY ..• , ,, House V.ife•niChordarn 0.st. Group 44403 Mark Lowry 29.95 VHS 

34 26 2 GENESIS SONGBOOK i,,,. 30008 Genesis 24.98 DVD 

35 33 124 ONE NIGHT ONLY: LIVE dole Rock Entenamment/Image Entertarnment 504 Bee Gees 19.98/24.99 

• 29 42 CRUSH TOUR LIVE • Island VIdeorUnryersal MUSIC 8. 01deo Olst 53331 Ben Jovi 19.95/24.97 

40 15 ENCORE Serme House Valoo/Chordent 0,51. GM. 44432 Old Friends Quartet 29.95 VHS 

30 35 MAKING THE TOUR • Jiver2ombe Video 41126 '14 Synt 19.95/24.97 

34 59 AARON'S PARTY ICOME GET ITI-THE VIDEO • Jne/Zomlaa Video 4 - 721 Aaron Carter 9.95/14.97 

, e 37 106 UVE AT THE BEACON THEATRE . Jams Teo( 14.95/24.97 

RIM old con tor sales of 25,1X61 touts tui Mee ungles. • filAA gold coil 50.01.111 ones tot f to Lb 'Moos, RIM pla mum cert tor sales 
of 50.000 unos for video singles; A RIM platinum sen for sales ol 100,030 units tor SF or LP videos. RIM gold cen tor 25, une tor SF or LP videos 
certified nor to April 1, 1991; • RIM plaunum cert.for 50,000 owls f or SF or LF rodeos certrfied ;slot to Apn 1,1991 ©2001.13111board/BP1 Communications 
and VnleoScan Inc. 
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Connect with the music 
industry's most 

important decision 
makers in 

Billboard Classified 

DUPLICATION/ 
REPLICATION 

PUBLICATIONS 

maximum 
results 

maximum 
exposure 

Call: 1-800-223-7524 Today! 
Fax all ads to: 646-654-4798/99 or 

email to: jserrette@billboard.com 

overnmillion page views a month 
www.billboard.com 

DUPLICATION/REPLICATION 

CD REPLICATION - Complete Packages! 
4/4 Color Printing included, BOTH SIDES Booklet & 
Tray Card, from your electronic art - no film needed! 
Order quantities begin at 300 pieces! 

Best Price, Best Service - and everything is made in our factory! 

Free Catalog or Quote: (800) 455-8555 

EUROPADISK LLC 

04,isks 

email: cd@europadisk.com 

www.europadisk.com 

COMPACT DISCS - 600 EACH 

IT'S A BETTER DEAL! 
"ADD IT UP" 

1,000 CDs 
1,000 Jewel/Wrap 
1,000 2-Pg Book/Tray 

600.00 
250.00 
240.00 

L090.00 
from your CD-Ready Master 

& Print- Ready Film 

NATIONAL TAPE - -DISC 
CORPORATION 

r 1110 48th Ave. North - Nashville, TN 37209 

1-800-874-4174 
e • Digital Mastering Services Digital Audio 

Duplication - Computer Graphics 

SAME DAY SERVICE! 
(on short run CD 8. Cassette copies) 

www.ntdc.com Vakeigide 

Research our competition thoroughly, 
then come to us & take an additional 5% off on: 

DVD 9,5, & 10 Replication 

CD (Audio, Video, Rom) Replication 

Authoring (MPEG 2&1) 

Custom Cut Business cards and shape CD's, Video Duplication 
Warehousing, Distribution, fulfillment in N.Y. & California 

Toll Free 1-800-352-7677 ext 222 
www.vidtape.com 

www.digitalforce.com 

&he srni ra r *WI 
SJI%LL 

TOTAL CD, CDR, CD-ROM, OVO, & CASSETTE PRODUCTION 212-252-9300 in NYC 

1-877-DISC-USA the POWER of Excellence 
TOLL FREE 

46 PRODUCTIONS 
25 CURs - $45.00 50 CDRs $88.00 

100 nits • $ 150.00 200 CDRs - $290.00 

ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CDR master 
Includes CDR jewel box 

w/text printing on CD label 

Add $35 for other digital master, 
$55 for analog master 

Orders must be prepaid. Shipping not included 

42 W 557 Hawk Circle, St. Charles, IL 60175 

Tel (8001850-5423 Email: info(a 46p.com 
Visit our Web Page at http: www..16p.com 

Li 

TALENT 

Looking for a 
record deal ?? 
Getting signed is very hard to do But we will 

get the record deal you are looking for! Guar-

anteed Service Call now to receive your 
FREE information. 

Talent 2000 a 
800-499-6395 \lI1 

CD/DVD/CD-ROM 
REPLICATION 

1000 CDs - $1199 
Retail Ready Package Includes -
1 Free Fully Designed Webpage 
2 Songs Encoded To MP3 Format 
1000 BULK CDs - $499 

CD-R DUPLICATION 
SAME DAY SERVICE 
Photo Realistic Printing!! 
100 CD-R's - 4 Color - $299 
100 CD-R's - 1 Color - $149 

www.discsdirect.com 

discsdirect 

1-800-557-1000  

REPLICATE 

COMPLETE 
CR/DVD/CD-ROM 
Manufarturing: 

REPLICATION / AUTHORING 
PRINTING / DESIGN 

Call For Low Rates 
www.atozmusic.com 
212.260.0237 

NO FILMS NEEDED 
SAVE HUNDREDS 
500 CDs $ 999 
1000 CDs $1229 
RETAIL READY CD PACKAGES 
FROM YOUR ELECTRONIC PILES 

CALL FOR DETAILS 

300 FULL COLOR 11x17 POSTERS 

ONLY $99 
with Your CO/OVO Package 

OVER $500 OF SITIAS Wm EVERY ce PASSIVE 

td4RD WAVS MgoIA 
WORLD CLASS DUALITY CO & OVO REPLICATION 

CALL TODAY FOR A FREE CATALOG 

(800) WAVE CD-1 
VVVVVV THIROU'AVEMEDIA CUM 

RELEA SE YOUR MUSIC VIDEOS ON OVO 

For Billboard Classified Advertising email Jeff Serrette at jserretteebillboard.com or calf 646-654-4697 

PICTURES 

The Essential Tool for 
Today's Working Musician 

THE 16TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 

A BILLBOARD PUBLICATION 

New Edition 
Includes: 
• City by city club directory 
• Tape/disc services 
• A&R directory 
• Music services directory 
• Music industry websites 
• And much more 

Only $13.95 — ($ 15.95 in Canada, $ 16.95 overseas). 

Order by phone 800-407-6874 or on our website 

www.musiciansguide.com 

Mention code TGBB when ordering! 

PUBLICATIONS 

Master Tape Preparation 
Saves You Time and Money! 

FREE Guide to 

1-800-468-9353 
www.discmakers.com/bb 
info@discmakers.com 

DISC MAKERS 

PUBLICITY 
PHOTOS 

PUBLICITY 
PbRU N'T'S 

- LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER 

FREE 
Catalog & Samples 

B&W 
8x10's 

500 - '80 
1000 - 108 
B&W 

POSTCARDS 
500 - $65.00 

1867 E. Florida St., Suite BE 
Springfield, MO 65803 

Toll Free 1-888-525-5338 
www.abcpictures.com 

FAX 1311.1.130ARI) 646-654-4798/99 

COMPUTER/ 
SOFTWARE 

Reliable Solutions for Retail Stores/ 

,ainsi One-Stops I Label Companies 

1800)877-1634 
Fax: 212-221-9193 

Leader in Customer Satisfaction 
For over 16 Years. 

www.MSOFTNET.com 

The Computer and POS Solution 
for the Music & Video Industry 

(888)658-7100 
•Chains ' Independents 'One-Stops v
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INTERN WANTED 
Billboard Magazine seeks a creative, mo-

tivated, individual for an exciting intern 

position in the marketing/promotion depart-

ment. Great experience! No pay. Credit 

only. Fax 646.654.4673 or email 

amerceron@billboard.com 
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LISTENING STATIONS HELP WANTED 

Lookingforardiable 
UsteffingStatiorn" 

visit us e 

www.dbiint.com 
Worldwide Distributor of 

rhiNakamichi 
3-5-10 

Ustenflg Station  ( 8 0 7 ) 4 6 8 - 8 4 9 4 

CD/DVD Sampling Stations 

YAM 
so 2 

Now 
5-D1SC 
DVD 

Mims 

VINYL PRESSING 

WITH OVER 60 YEARS OF EXPERIENCE & IN -HOUSE FACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 

..J... IJL1PieC0/1014:» 
100 12— VINYL $775.00 

(in WHITE JACKET w/ HOLE) $ 1.30 aced, for additional [PS 

00 1 2 " VINYL (in WHITE JACKET w/ HOLE) $1,249.00 REORDER $699.00 
\ 1 000 1 2" VINYL (in WHITE JACKET w/ HOLE) $ 1,779.00 REORDER - SI I 99.1N) 

5 00 7" VINYL 45's (WITH WHITE SLEEVE) $ 67 5.00 REORDER - $299.00 
/ 1 000 7" VINYL 45's (WITH WHITE SLEEVE) $ 8 ,49.00 REORDER - $479.0C. 

ALL PACKAGES INCLUDE: MASTERING / FULL PROCESSING / TEST PRESSINGS / 

2- COLOR LABELS ( stock background) / SHRINKWRAP (12. only)/ QUICK TURN AROUND 
ASK 102 OUR 

FREE BROCHURE! 

Rainbo Records and Cassettes 
1738 Berkeley St. • Santa Monica,CA 90404 • ( 310) 829-3476 

Fa. 310 828-8765 • www.rainborecords.com - info . rainborecords.com 0:11P 

Vinyl Records 
Dinni Mastering tor the cleanest, LOUDEST records' 
COMPLETE PACKAGES - 500, $1,250; 1,000, $ 1,840 
Mastering, Plating, labels, tests, Pressings, Sleeves and Jackets 

WHITE-UWEL RUSH Oro tests) - 7 IUDS! - 100 records, 9780 

Book NY's bissilihr.AblE MASTERING STUDIO 
BB charted DANCE hits - every week! 

SERVICES 

ESTABLISHED LOS ANGELES 
MUSIC- ENTERTAINMENT CO. 
WANTS TO ASSIST YOU WITH YOUR 

SPECIAL MARKETS 
CATALOG 
REISSUE 

LICENSING £, 
SOUNDTRACK NEEDS. 

Please contact: 

specnikts©hotrnail.corn 

• Extensive experience in Licensing, AU, 
Catalog Development E Catalog 
Placement, Reissues and Premiums. 

• Can develop concepts for you and can 
coordinate the entire 
LicensingiAER/Finished Goods Process. 

In Can broker catalog deals for both 
publishing and masters. 

in Music supervision experience for 
Film E TV projects in both the Creative 
and Licensing areas. 

I. Established industry contacts and can 
meet any deadline. 

MUSIC MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices we 
are slashing ours. Major label CD's. cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available 

For free catalog call (609) 890-6000. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 

email: scomlornueesol.com 

THE WORLD 'S f_Afr.L.à .7 SELECTION 

of "Vintage & Oldies" titles on CO at 

the ;invest prices FREE catalog, 

I Wholesale only. 

GOTHAM DISTRIBUTION CORP. 

1-800-4-GOTHAM • FAX: (610) 649-0315 
2324 Haverford Road • Ardmore, PA 19003 

WANTED TO BUY 

WE ARE CASH BUYERS OF 
UNWANTED LP's, 

CASSETTES OR CD's 

No qiiantity is too large or small 
We pay the freight. 

CALL: (609) 890-6000 

TOP PAID 
For: Cd's, Lp's Cassttes, 

Video's & DVD's 

Call (201) 986-0909 

Fax (201) 986-7755 

111- 1111— EXECUTIVE 
DIRECTOR 

The Association For Independent 

Music (AFIM) seeks Executive Director 

to manage organization of 500+ 

labe,s, distributors and suppliers 

Responsibilities include office man-

agement, convention planning, finan-

cal, membership solicitation and 

c3mmunication, preparation of print-

ed materials, sponsorship solicitation, 

interaction with other industry trade 

groups, etc Complete job description 

available Salary negotiable 

Email resume to afimoffice@cs.com 

or fax (440) 333-2280. 

PUBLIC RELATIONS 
MANAGER 

Put your PR and Communication talents 
to tee with a career at Redline Entertain-
ment. Manage media relations campaigns 
to promots new products, artists, events, 
and community relations efforts as part of 
Redline Ente-tainment's overall marketing 
and promotional strategies. We're looking 
for 7+ years of experience in the music in-
dustry and media relations with a Bache-
lor's degree. Relocation win be required 
with position. Contact: 

Redline Entertainment 
Attn: HR-AW/WWBB 

7075 Flying Cloud Drive 
Eden Prairie, MN 55344 

Fax: 952-996-4800 
Opportunities@BestBuy.com 

Musicians Wanted 
Ma->ter Productions, Two Recolding and video 

production, has an offer for 18 musicians to 

perform for entertainment at restaurants, night 

.clans, and social events. Musicians must play 

and sing Mexican Mariachi music. It will include 

singing, playing the guitar, the violin and 

the trumpet. $500.00 per person per week. 9 

hours a week, 3 nights a week. 3 years experi-

ence singing and playing is required. The 

nights will vary according to the itinerary, They 

will perform as a group. Bookings cover the 

vafley area of Texas, The job is temporary from 

December 2001 to November 2002. 

Contact Jose A. Leal Jr. 

at (9561 514-9990 or send resume to 

Rt. 2 Box 265, Weslaco, Texas 78596 

Boutique high- end photographic company 

seeks well connected music insider who 

wants to work on a freelance basis bringing 

in photographic commissions. Fax resumes to: 

310-230-3595 

VOLUNTEERS WANTED 
If you are going to be in the Beverly 

Hills area from October 29 - 

November 2 and would like to 

volunteer for the Billboard Music 

Video Conference & Awards, 

please call Phyllis at: 

646.654.4643 

Billboard DIRECTORIES 
Ti-1E DEFITIITIVE _SOURCE FOR ll'IDUSTRY nFORM9TIOP1 

•BADuegi 
v 

INTERNATIONAL BUYER'S GUIDE 
Jam-packed with critical personnel and 
other information about every major record 
company, video company, MUSIC publisher, 
digital music company and seller of prod-
ucts and services for the entertainment 
industry worldwide A powerful tool $ 155 

INTERNATIONAL TALENT 
& TOURING DIRECTORY: 
The leading source for those who 
promote or manage talent Over 22,000 

listings from 60 countires include talent, 

booking agencies, facilities, services 

and products $ 135 

INTERNATIONAL LATIN 
MUSIC BUYER'S GUIDE: 
The most accurate reference source 

available on the Latin Music marketplace 

Over 3000 business-to business contacts 

in 19 countries $99 

INTERNATIONAL DISCI 
TAPE DIRECTORY: 
The exclusive source for information in 

the manufacturing area of the music and 
video business Lists over 3000 profes-

sional services and suppliers $89 

RECORD RETAILING DIRECTORY: 
The essential tool for those who service 

or sell products to the retail music com-

munity . Detailed information on thousands 

of independent, chain store and online 

operations across the USA $ 199 

THE RADIO POWER BOOK: 
The ultimate guide to radio and record 
promotion Detailed information about 

every major radio station, record label 

and radio syndicator . Includes Arbitron 

information on top 100 markets $ 125 

MUSICIAN'S GUIDE TO 
TOURING & PROMOTION: 
Today's working musician's guide to 
clubs, tape/disc services, A&R, music 

services, industry websites and more 
$13.95 (Shipping included) 

ORDER ONLINE: www.orderbillboard.com 
or call 1.800.344.7119 • International: 732.363.4156 

Fax. 732.363.0338 • By Mail: Send payment plus $7 shipping ($ 15 for international 

orders) per directory with this ad to. Billboard Directories, PO Box 2016. 

Lakewood, NJ 03701. Please add appropriate sales tax in NY, NJ, PA, CA, TN. MA, 

IL, OH. VA & DC. Orders payable in U.S. funds only. All sales are final. 

BDZZ3028 
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Calendar 
OCTOBER 

Oct. 5, 12, 19, 26-28, Black/Friday 
Music & Film Festival, El Rey The-
atre, Los Angeles. 323-298-0875. 

Oct. 10-14, Nashville New Music 
Conference, various venues, Nash-
ville. 615-269-5454. 

Oct. 13, Third Annual Eyeball 
Music Video Showcase, 40 Watt Club, 
Athens, Ga. 706-227-6090. 

Oct. 16, Internet Roundtable, pre-
sented by the California Copyright 
Conference, Sportsmen's Lodge, Stu-
dio City, Calif. 818-848-6783. 

Oct. 17, ASCAP/Performing Right 
Society Awards, Grosvenor House, 
London. 44-207-439-0909. 

Oct. 17, Current Litigation and 
Legislative Matters, presented by 
AIMP, Princeton Club, New York City. 
212-758-6157. 

Oct. 17-20, A2A: Access to Ams-
terdam International Music Confer-
ence and Showcase, Golden Tulip 
Amsterdam Centre, Amsterdam. 512-
236-0969. 

Oct. 18, British Music Industry 
Trusts Dinner, Grosvenor House, 
London. 44-207-851-4000. 

Oct. 18, Third Annual Ritmo Lati-
no Awards, Shrine Auditorium, Los 
Angeles. 562-425-5815. 

Oct. 25, Making Waves: The 50 
Greatest Women in Radio and Tele-
vision, Tavern on the Green, New 
York City. 415-546-9608. 

Oct. 26-28, Big Apple Anime Fes-
tival, various Manhattan locations, 
New York City. 212-355-5049. 

Oct. 27, Breathe Benefit Concert, 
Greek Theatre, Los Angeles. 310-
203-4203. 

Oct. 29-30, Webnoize 2001, Cen-
tury Plaza Hotel, Los Angeles. 617-
763-0400. 

Oct. 31-Nov. 2, Billboard Music 
Video Conference and Awards, Bev-
erly Hilton Hotel, Los Angeles. 646-
654-4660. 

NOVEMBER 
Nov. 5, Music Row Celebrity Bowl-

ing Bash, presented by the T.J. 
Martell Foundation, Hermitage Lanes, 
Hermitage, Tenn. 615-256-2002. 

Nov. 5, Sprint Music Row Celebri-
ty Golf Tournament, presented by 
the T.J. Martell Foundation, Gover-
nor's Club, Brentwood, Tenn. 615-
256-2002. 

Nov. 6, BM! 49th Annual Country 
Awards, BMI Nashville office. 615-
401-2000. 

Nov. 7, MAP Awards, presented by 
the Musicians' Assistance Program, 
Regent Beverly Wilshire Hotel, Los 
Angeles. 310-559-9334, ext. 162. 

Nov. 8, MTV European Music 
Awards, Festhalle, Frankfurt. 44-207-
478-6615. 

Nov. 8, SESAC Country Music 
Awards, Nashville. 615-320-0055. 

Nov. 9-11, Cosmicbeach Electron-
ic Music Festival, Montego Bay, 
Jamaica. 305-945-0700. 

Nov. 11, Bogart Backstage: On 
Tour for a Cure, presented by the 
Neil Bogart Memorial Fund, Barker 
Hangar, Santa Monica, Calif. 310-
358-4970. 

Nov. 11-13, 13th Annual EPM 
Entertainment Marketing Confer-
ence, Universal City Hilton & Towers, 
Los Angeles. 212-941-0099. 

Nov. 12, Empowerment Strategies 

for a Changing Music Industry, pre-
sented by the Chicago chapter of the 
Academy of Recording Arts and Sci-
ences and the Rock and Roll Hall of 
Fame, Cleveland. 312-786-1121. 

Nov. 13, Billboard/Prudential Mu-
sic & Money Symposium, St. Regis, 
New York City. 646-654-4660. 

Nov. 14, Real Stories Panel—Wo-
men in the Business, presented by 

ASCAP, ASCAP building, New York 
City. 212-621-6243. 

Nov. 15, Seventh Annual Price-
waterhouseCoopers Global Enter-
tainment, Media & Communications 
Summit, Waldorf-Astoria Hotel, New 
York City. 646-394-2413. 

Nov. 30- Dec. 2, Caribbean Music 
Expo 2001, Renaissance Jamaica 
Grande Hotel, Jamaica. 246-436-0578. 

Bombed. Joan Jett and former Runaways lead vocalist Cherie Currie recently reunited for the first time in more than 20 
years to perform a fiery rendition of "Cherry Bomb" at a special sold-out show in Anaheim, Calif. "Cherry Bomb" original-
ly appeared on the Runaways' first record and was later recorded as a solo track by Jett. Attending the gig were members 
of Lit. Pictured following the concert, from left, are Lit lead singer A. Jay Popoff, Currie, Jett, Lit bassist Kevin Baldes, Lit 
drummer Allen Shellenberger. Kneeling is Lit guitarist Jeremy Popoff. 

DECEMBER 
Dec. 2, Second Annual My VH1 

Music Awards, Shrine Auditorium, 
Los Angeles. 212-258-7800. 

Dec. 4, Recording Academy New 
York Heroes Awards, Roosevelt Hotel, 
New York City. 212-245-5440. 

Dec. 4, 12th Annual Billboard 
Music Awards, MGM Grand Hotel, Las 
Vegas. 646-654-4660. 

Dec. 5, Chicago Heroes Awards, 
presented by the Chicago chapter of 
the National Academy of Recording 
Arts and Sciences, Adler Planetarium, 
Chicago. 312-786-1121. 

Dec. 8, Third Annual T.J. Martell 
Foundation Family Day, Basketball 
City, New York City. 800-785-2873. 

JANUARY 
Jan. 9-12, 29th Annual Interna-

tional Assn. for Jazz Education Con-
ference, Long Beach Convention Cen-
ter and Hyatt Regency Hotel, Long 
Beach, Calif. 785-776-8744. 

Jan. 20-24, MIDEM 2002, Palais 
Des Festivals, Cannes. 212-370-7470. 

Jan. 29- Feb. 3, Country in the 
Rockies, presented by the T.J. Martell 
Foundation, Crested Butte, Colo. 800-
785-2873. 

MARCH 
March 2-3, Global Entertainment 

& Media Summit, New Yorker Hotel, 
New York City. 973-228-4450. 

Submit items for Lifelines, Good 
Works, and Calendar to Jill 
Pesselnick at Billboard, 5055 
Wilshire Blvd., Los Angeles, 
Calif. 90036 or at jpesselnick@ 
billboard.com. 

Works11114.  
WAVE CONCERT: KTWV Los An-
geles is sponsoring the concert 
A Wave of Peace to benefit the 
American Red Cross Disaster 
Relief Fund Oct. 14 at the Great 
Western Forum in Inglewood, 
Calif. The free event will feature 
performances from more than 
20 smooth-jazz artists, includ-
ing Kenny G. Dave Koz, Al Jar-

reau, Boney James, James In-
gram, and Patti Austin. Con-
tact: Greg Schoenbaum at 310-
840-7140. 

LILI CLAIRE BENEFIT: The Fourth 
Annual Lili Claire Foundation 
Benefit Dinner will take place 
Oct. 20 at the Beverly Hilton 
Hotel in Los Angeles. Hosted by 
Matthew Perry, the event will 
include musical performances 
by Pat Benatar and Graham 
Nash, a wine-tasting event, and 
a silent auction. Funds will aid 
children living with neuroge-

netic disabilities. Contact: Mary 
Kaye Daniels at 310-248-6144. 

NARM NEWS: The National Assn. 
of Recording Merchandisers' 
(NARM) Scholarship Foundation 
is currently collecting recipes 
for its industry cookbook, 
Sound Bites. The book will be 
available for $20 at NARM's con-
vention March 9-12 in San 
Francisco. All proceeds will go 
toward NARM college scholar-
ships. Recipes must be received 
by Oct. 29. Contact: Pat Daly at 
856-596-2221. 

BIRTHS 
Girl, Lucy Macaya, to Chantalle and 
David Millman, Sept. 4 in Santa 
Monica, Calif. Father is head of Los 
Angeles-based public relations 
company MHI. 

Girl, Avery Faith, to Angelique and 
Damon Valentino, Sept. 12 in North 
Hollywood, Calif. Mother is a re-

cruiter for Universal. Father is mar-
keting manager for WEA. 

Girl, Kelsy Cameron, to Julie and 
John Fogerty, Oct. 5 in Los Ange-
les. Father is a solo recording artist 
and frontman of Creedence Clear-
water Revival. 

DEATHS 
Manny Albam, 79, of cancer, Oct. 2 
in Croton-on-Hudson, N.Y. Albam 
was a jazz composer/arranger/ 
conductor who worked with such 
performers as Dizzy Gillespie, 
Stan Getz, Sarah Vaughn, and 

Count Basie. He began his music 
career in the 1940s, when he 
toured with big bands led by 
Charlie Barnet, Jerry Wald, and 
Sam Donahue as a saxophone 
player and arranger. Albam turned 
to freelance composing and 
arranging in 1950. He later wrote 
music for TV movies and com-
mercials and founded BMI's Jazz 
Composers Workshop. Albam 
most recently worked on Nancy 
Marano's 1999 recording, If You 
Could See Us Now. He is survived 
by his wife, a son, two daughters, 
and three grandchildren. 

AUCTION CHANGE: The Yahoo-spon-
sored Celebrity Signature Wireless 
Phone Auction, previously slated for 
Oct. 1-10, will now take place Oct. 
22-Oct. 30. It will still benefit the 
National Coalition Against Domes-
tic Violence, although 50% of the 
proceeds will now go to the Sep-
tember 11th Fund. Site visitors will 
be able to bid on wireless phones 
designed and autographed by cele-
brities. Contact: Gloria Friedmann 
at 212-453-2244. 

Solution to this week's puzzle (page 77) 

ROLL ISAAC GAS 

OHIO MAR IAS OLA 

ON AMINTO NAM 

OVERBEETHOVEN 

SAO OF A 

RAINY HALFNOTE 

BANTU AUDI SAID 

LSD PDQBACH SLY 
IT N RUBY OBIES 
PA A AY GUESS 

REM I V 
ROCKh'EAMA • II 

ROB KEPT IN RO FA 

COL OR LMNO 

AMY SCATS YOKE 
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OCTOBER 20 B 
2001 lboard Video Monitor 

Eye. 
VIDEO CONFAB: We're gearing up for 
another exciting Billboard Music 
Video Conference and Awards event, 
scheduled for Oct. 31-Nov. 2 at the 
Beverly Hilton in Beverly Hills, Calif. 

Noted film/music video director 
Brett Ratner (the Rush Hour movies) 
will be making an exclusive appear-
ance as a guest speaker (see Home-
front, page 77). Superstar producer/ 
songwriter Teddy Riley (Michael Jack-
son, R. Kelly, Janet Jackson, Usher) 
will deliver the keynote speech Nov. 1. 

Pop trio BBInik will host the Bill-
board Music Video Awards Nov. 2. Pre-
senters include singer Dawn Robinson 
(formerly of En Vogue and Lucy Pearl), 
country singer Lila McCann. R&B 
singer Pru, hip-hop artist Ras Kass, 
and country singer 'Pammy Cochran, 
who is nominated for two Billboard 
Music Video Awards this year. 
The conference will also feature a 

stellar lineup of panelists. Those 
scheduled to appear include veteran 
music video director Nigel Dick, Get-
Music CEO Andy Nibley, choreogra-
pher Tina Landon (Janet Jackson, 
Ricky Martin), Squeak Pictures/Music 
Video Production Assn. president 
Pam 'Paz Capitol Records VP of video 
production Kate Miller, MuchMusic 
VP/GM David Kines, Universal Rec-
ords senior VP of promotion Steve 
Leeds, Music Choice CEO Dave Del 
Beccaro, music mogul Tony Mer-
cedes of Tony Mercedes Records, 
Columbia Records VP of video pro-
duction Marian Bradley, MuchMusic 
USA VP of programming Norm 
Schoenfeld, MCA Records VP of cre-
ative services Danielle Peretz, and 
music video director Joseph Kahn. 

Friday ( 19) is the deadline to sub-
mit entries for two conference show-
cases: the Local Show Spotlight and 

the Billboard Music Video/Short Film 
Showcase. Both events will take place 
Nov. 1. For more info, call 646-654-
4730 or e-mail chay@billboard.com. 

Billboard recently caught up with 
Nigel Dick, who is preparing to direct 
new videos from Cher ("The Music's 
No Good Without You") and Staind 
("Outside"). Both clips will be released 
in Europe before they reach the U.S. 
The veteran director has helmed 

about 250 videos since the early '80s, 
including breakthrough clips for 

Guns N' Roses ("Welcome to the 
Jungle" and "Sweet Child o' Mine"), 
Oasis ("Wonderwall" and "Cham-
pagne Supernova"), and Britney 
Spears ("Baby One More Time" and 
"Oops! I Did It Again"). 

"The main difference in making 
videos now compared to 10 years ago 
is that more viewers know your 
name," Dick observes. "People are 
much more intrigued by the process 
because of shows like [MTV's] Making 
the Video. Now a lot of people want to 
become video directors. It's a lot of 
hard work, and you really have to keep 
your feet on the ground to survive.-

NEWSLINE... 
Clear Channel has acquired broadcasting and outdoor-media company the 
Ackerley Group for a reported $777 million. The buy will give Clear Chan-
nel its first radio presence in Seattle, with five stations ... The winners of 
the Country Music Assn. station of the year award are WQYK 'rampa, Fla. 
(major market); WFMS Indianapolis (large); WIVK Knoxville, Tenn. (medi-
um); and WUSY Chattanooga, Tenn. (small) ... Adult R&B WHQT Miami 
station manager Tony Kidd segues to co-owned adult R&B WALR Atlanta 
as GM ... Jay Stevens, PD of R&B WPGC Washington, D.C., has been 
upped to VP of programming for all Infinity stations in the market. 
Compiled by Dana Hall, Phyllis Stark, Chuck Taylor, and Ray Waddell. 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
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HIGHLIGHTS 
KEYNOTE ADDRESS 
TEDDY RILEY 
The superstar producer/ 
songwriter, also known as 
the leader of multi-platinum 
groups Blackstreet and Guy, 
will share his experiences 
and advice. 

OPENING NIGHT PARTY 
The first of many neiworking opportunities! 

ARTIST PERFORMANCES 
Exciting showcases by established 
& up-and-coming artists! 

EXHIBITS 
featuring music video services & technology. 

BILLBOARD 
MUSIC VIDEO/SHORT FILM 

SHOWCASE 
TO SPOTLIGHT RISING TALENT IN MUSIC AND FILM! 
Submit your music video or short film about music that 

has not been shown on national TV! 10 videos/films will 
be selected for the conference showcase and will 

receive editorial coverage in Billboard. 

Entry fee: $50 - DEADLINE FOR SUBMISSIONS OCT 19 

Contact Carla Hay e 646.654.4730 / chayebillboard.com 

r -conbacb 
Michele Jacangelo 
bbevents@billboard.com 

ph: 646.654.4660 

SPOCISORSHIP 
Cebele Rodriguez 
croariguezebillboard.com 

ph: 646.654.4648 

The Beverly Hilton Hotel 
9876 Wilshire Blvd. 
Beverly Hills, CA 90210 
310.274.7777 
Discounted Conference 
Room Rate: $ 185 
Reserve your room by 10/ 12 
to receive discounted ratel 

re Is-ter 
ONLINE billboard.com/events/mvc 

MAIL Billboard, Attn. Michele Jacangelo, 
770 Broadway, 6th FI, New York, NY 10003 

FAX 646 654 4674, Attn. Michele Jacangelo 

1 $499 Pre-Registration - received by 10/12 
1S565 Full Registration - after 10/12 & ante 

1 $375 Local Programmer/Show Rate 

•ct 

Oct 31 - Nov 2 
Beverly Hilton 
Los Angeles 

AIK6UNCED! 
2001 BILLBOARD 
MUSIC VIDEO AWARDS 
HOSTED BY BBMAK 

1 Discrimination and 

Sexual Exploitation 

1 The Local Show Spotlight 

Video Visionaries 

1 Show Me The Money 

Alternative TV Networks 

1 Video Treatments & 
Heavy Rotation 
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panelists Include: 

- Marian Bradley, Columbia Records 
- Siouxsie Crawford, Bohemia After Dark 

- Dave Del Beccoro, Music Choice 
- Nigel Dick, A Band Apart Music Videos 

- Mellicent Dyone, Dyane foster film & Costing 
- Joseph Kahn, Super Mega 
- Tina Landon, Richard Gordon Productions 
- Steve Leeds, Universal Records 
- Michael Lloyd, Channel M 
- Tony Mercedes, Tony Mercedes Records 
- Kate Miller, Capitol Records 

appearances by: 
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- Andy Nibley, GetMusic 

- Norm Schoenfeld, MuchMusic USA 
- Amy Baker Severson, Fox Family Channel 
- Kris Slava, Trio/USA Networks 
- Shelly Sumpter, Nickelodeon 
- Laurel Sylvanus, Telemotion 
- Pam Tarr, Squeak Pictures/MVPA 
- Ryan Thompson, 525 Studios 
- David Watson, 2-Zero-3 Music Clique 

- Jazz, Dru Hill 
- The TINK, VidDREAM Television 

1Amex 1 MCNisa 1 Company Check 

Card# 

Exp 

CONFERENCE FEE AND PAYMENT 
Make all payments to Billboard Group discounts for 
8 or more are available Contact Phyllis Demo 
646 654 4643 

CANCELLATIONS 
No refunds for cancellations accepted after Oct 1 
Substitutions may be made at anytime 



A LOOK BEHIND THIS WEEK'S CHART ACTION 

Counter. 
AMERICAN PUBUC, allow me to introduce Ja 
Rule. Oh, I see you've already met—and how. 
With 361,000 units, the rapper has by far the 
largest sales week of his career. He exceeds 
by 30% his previous best, accomplished 
almost a year ago, when his sophomore 
album topped The Billboard 200 with 
276,000 (Billboard, Oct. 28, 2000). 

Ja Rule's return to the big chart's No. 1 ends 
a three-week reign by Jay-Z (148,000). 
Although Jo Rule leads his labelmate by a mar-
gin of more than two to one, we'll have to see 
whether the new champ can match the shelf 
life that has been enjoyed by Jay-Z's albums. 
Throughout the decade in which Billboard 

has utilized SoundScan data, most big rap 
albums have followed the same course of open-
ing to large numbers but quickly evaporating 
to the point where most have short stays on 
the chart. livo 1993 albums by Dr. Dre, his own 
The Chronic (28 weeks in the top 10 of The 
Billboard 200, 44 weeks in the top 40) and 
Snoop Doggy Dogg's first album (17 weeks in 
the top 10,31 weeks in the top 40) were notable 
exceptions to the rule, but most large rap 
albums took steep slides until 1998, when Jay-
Z's third album and the debut album by fellow 
Island Def Jam rapper DMX showed remark-
able traction. Jay-Z's third, fourth, and fifth 
albums combined account for 76 weeks inside 
the top 40 of The Billboard 200, including 22 in 
the top 10. His sixth is off to a strong start, too, 
having sold 1.02 million in only four weeks. 
DMX's albums have racked up 110 weeks in the 
top 40, including 25 in the top 10. 

Ja Rule's profile has been raised by his 
appearance on Jennifer Lopez's "I'm Real," 
which returns to No. 1 on The Billboard Hot 
100 (see Singles Minded, this page), and by 
this new album's lead track, "Livin' It Up," 
which bullets at No. 5 in its 11th week on 
Hot R&B/Hip-Hop Airplay. Stay tuned to see 
if that exposure helps him join the still-
exclusive ranks of rap artists who achieve 

long shelf lives. His past two albums aver-
aged 20.5 weeks in the top 40, compared with 
DMX's average of 36.6 weeks. 

Island Def Jam locks up three of the top 
five albums. Joining Ja Rule and Jay-Z is rock 
band Nickelback, which bullets at No. 5. 

CONTINUED: Echoes of the Sept 11 terrorist 
attacks linger on our sales charts, as Enya man-
ages yet another career plateau on The Billboard 
200 (4-3, 128,500 units), while Lee Greenwood 
dominates Top Pop Catalog Albums. 
As noted here last week, Enya's contem-

plative "Only Time" garnered much TV and 
radio play in the wake of last month's tragic 
events. The song also gained steam at pop 
radio from a remix fashioned by KIIS Los 
Angeles jock Christian B. Enya's A Day With-
out Rain, up 14,000 units, becomes the first 
album on the big chart to string together 
three consecutive Greatest Gainer awards 
since Save the Last Dance started a four-
week streak in the Jan. 20 issue. 

Greenwood has four albums from four dif-
ferent labels on the catalog list, including 
American Patriot, which is No. 1 for a third 
week. All four contain the song "God Bless 
the USA." In fact, three of the four are titled 
after that song. That red, white, and blue 
chestnut also appears on This Is Your Coun-
try, a multi-artist country compilation that 
dents The Billboard 200 at No. 193, while 
entering Top Country Albums at No. 29. 

HAPPY FEATS: Prophet Jones leaps off the 
Heatseekers chart with a 123-86 sprint up The 
Billboard 200. On the latter chart, a 45% gain 
earns the Pacesetter award. Second track 
"Lifetime" is still bubbling under Hot R&B/ 
Hip-Hop Airplay but is getting played at 25 of 
that panel's radio stations, as well as on BET. 
In Chicago, where WGCI and WPWX are both 
on "Lifetime" and the group has engaged in 
promotional activities, sales have more than 
doubled.. . In just 21 chart weeks, Missy 
"Misdemeanor" Elliott's Miss E . So Addic-
tive has already become the biggest-selling 
album of her career. Now at No. 68 on the big 
chart, it has sold 1.3 million to date, compared 
with 1.02 million for 1999's Da Real World 
and 1.13 million for 1997's Supa Dupa Fly. 

STILL BILLY JOELTO ME: The Billboard 200 cel-
ebrates the pop past and serious future of Billy 
Joel. An anthology, The Essential Billy Joel, 
bows at No. 29, while Fantasies & Delusions, 
his first collection as a classical composer, 
enters at No. 83 for pianist Richard Joe. 

Essential is the third Joel hits collection 
to reach a Billboard chart. Fantasies enters 
Top Classical Albums at No. 1 during the 
chart's unpublished week. 

Minded. 
BANNER WEEK: Whitney Houston's "The 
Star Spangled Banner" rises 2-1 on the Hot 
100 Singles Sales chart, scanning 59,500 
units and more than tripling last issue's 
sales total. Rereleased to benefit the uni-
formed victims of the World Trade Center 
disaster, "Banner" was shipped to retail as it 
was produced, leading to staggered arrivals 
at various accounts and disparate sales tal-
lies over the past two tracking weeks. It is 
now certified platinum by the Recording 
Industry Assn. of America. While Houston 
ties with R. Kelly in third place for the num-
ber of charting singles she has had on the 
SoundScan-based singles sales chart ( 19), 
this is only her third chart-topper, following 
"I Will Always Love You" in 1992 and 
"Exhale (Shoop Shoop)" in 1995. Madonna 
and Mariah Carey have hit the sales chart 22 
times each since its inception in 1991. On 
The Billboard Hot 100, "Banner" is the 
Greatest Gainer/Sales winner. It rises 72-13, 
besting its No. 20 peak in March 1991. 
Another patriotic tune, Aaron Tippin's 

"Where the Stars and Stripes and the Eagle 
Fly," also makes a strong retail showing. 
"Fly" tops Top Country Singles Sales with 
approximately 9,500 units, which is also 
good enough for a No. 5 start on Hot 100 

Singles Sales. Previously, Tippin's highest 
appearance on the latter chart was in Octo-
ber 1998, when "For You I Will" scanned 
7,000 copies in the week that it peaked at No. 
45. That a single can open inside the top five 
with fewer than 10,000 scans is a stark illus-
tration of just how bleak the retail singles 
market has become over the past few years. 
On Top Country Singles Sales, Tippin bests 

his prior peak benchmark, held by two titles 
that each stopped at No. 3, the aforemen-
tioned "I Will" and "That's As Close As I'll Get 
to Loving You" in 1995. Tippin and Lyric 
Street Records are donating 100% of the pro-
ceeds from the sale of "Fly" to the American 
Red Cross, including publishing royalties. 

by Silvio Pietroluongo, Minal Patel. Wade Jesse 

The retail single includes a new version of 
Tippin's first chart entry, "You've Got to Stand 
for Something (Or You'll Fall for Anything)," 
a 1991 single that rose to No. 6 on Hot Coun-
try Singles & Tracks. Tippin wrote "Fly" sev-
eral years ago with fellow Nashville song-
writers Casey Beathard and Kenny Beard. 
With a 29-22 jump on Country Singles & 
Tracks, "Fly" takes the chart's second-largest 
airplay increase, up 620 detections. Only 
George Strait's new "Run" had a bigger gain, 
up 876 plays in its second chart week (36-23). 

HIP-HOP FLIP-FLOP: Jennifer Lopez Featur-
ing Ja Rule's "I'm Real" returns to No. 1 on 
The Billboard Hot 100 after a three-week 
absence. It bumps Alicia Keys' "Fallin' " from 
the top of the chart for the second time (see 
Chart Beat, page 6). These two songs have 
been swapping the No. 1 and No. 2 positions 
for nine weeks, but this is the first time they 
both decline in points in the same week. 
"Fallin'" takes the bigger tumble, losing 9 
million listeners, while "Real" slips by an audi-
ence total of 5 million. The titles should make 
it an even 10 weeks in the top two next issue, 
as the lead they each hold over Mary J. Bilge's 
"Family Affair" at No. 3 is still formidable. 
Blige will make a run at No. 1 in two weeks, 
as a CD-maxi of "Affair" hits retail Oct. 16. 
The last time the same songs occupied the 

top two slots of the Hot 100 for nine weeks 
was in 1996, when "Macarena (Bayside Boys 
Mix)" by Los Del Río and "I Love You Always 
Forever" by Donna Lewis were No. 1 and 2, 
respectively, from Aug. 24 to Oct. 19. 

MEN IN TEN: Two artists reach top 10 sta-
tus on the Hot R&B/Hip-Hop Singles & 
Tracks chart this issue. Usher's "U Got It 
Bad," the third single from his recent 8701, 
jumps 13-6, earning Greatest Gainer/Air-
play honors. It makes an identical jump on 
Hot R&B/Hip-Hop Airplay, as R&B radio 
delivers an audience reach nearing 40 mil-
lion and a gain of 7 million listeners. 

Maxwell's "Lifetime" also joins the top 10 
of the Singles & Tracks chart ( 11-8). One of 
three airplay-only tracks in the top 10 (join-
ing Ginuwine's "Differences" at No. 1 and 
Aaliyah's "Rock the Boat" at No. 3), the title 
adds 2.5 million listeners, gaining two posi-
tions on the R&B/Hip-Hop Airplay (No. 7). 

VALUE OF A NICKEL: Nickelback's "flow You 
Remind Me" sits at No. 1 for the fifth con-
secutive week on Modern Rock Tracks, gath-
ering 3,016 detections and setting a new 
record for single-week detections on that 
chart. The previous one-week high for detec-
tions belonged to Sugar Ray's "Fly," which 
had 2,995 plays in the Sept. 6, 1997, issue. 
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The Blueprint 
linc-A.Fellallef Jam 586396.10,1MG 112 98 19 981 

ie GREATEST GAINER ,';$ 

ENYA A' 
4 /425Wanler 11m9 II? 98218981 

ALICIA KEYS • 

NICKELBACK 
Rond, unnin 818485,102R1G II? 911 18 -18, 

VARIOUS ARTISTS 

LINKIN PARK • 
Warner 8rou /SS 112 98,18 98, 

USHER 

P.O.D. 
AVanlIc 193475910111 911 17 981 

VARIOUS ARTISTS A 
FM1 118,v8rsal Sony/Zomba 10749ryngm 112 98/18 981 

SYSTEM OF A DOWN • 

GARBAGE 
Almo Sounds 493115,1nterstope 112 98118 981 

MARY J. BLIGE 
1,1 

ELTON JOHN 
Rucke, 51913330.11 ,...• - • 029108 981 

JENNIFER LOPEZ A 

'N SYNC • 
.19,8 41/S8:Zomba 02 9118 981 

FABOLOUS 

MAXWELL A 
Column,' 611361:MI12 98 1(118 491 

DIANA KRALL 

MARTINA MCBRIDE 
RCAM19 , /012 PIG 02 98 18 991 

SOUNDTRACK A 

AALIYAH 
Bla9/grnund 100212' I ! 98 18 49 , 

MACY GRAY 

TOBY KEITH • 
DreamWorksIbleu1o,111 ,1450297,1no,,cum 02 98 18 98, 

ALIEN ANT FARM • 

NELLY FURTADO A 

GERALD LEVERT 

BILLY JOEL 
Columbm 13800S/CRG 111 98 Ell 2, 981 

PUDDLE OF MUDD 

MARIAH CAREY 
Vuon1079/ . 112 98,18 981 

AFROMAN 
U9 ,ver,a, 014979112 98 18 981 

BRIAN MCKNIGHT 

BOB DYLAN 
Columns 85918. CF1G 118 98 10 ce 

STEVEN CURTIS CHAPMAN 

A Day Without Rain 

Songs In A Minor 

Silver Side Up 

Totally Hits 2001 

[Hybrid Theory] 

8701 

Satellite 

Break The Cycle 

Now 7 

Toxicity 

BeautifulGarbage 

No More Drama 

Songs From The West Coast 

J.Lo 

Celebrity 

Ghetto Fabulous 

Now 

The Look Of Love 

Greatest Hits 

0 Brother, Where Art Thou? 

Aaliyah 

The Id 

Pull My Chain 

ANThology 

Whoa, Nelly! 

Gerald's World 

The Essential Billy Joel 

Conte Clean 

Glitter (Soundtrack) 

Gorillaz 

The Good Tunes 

Superhero 

Love And Theft 

Declaration 

THE ISLEY BROTHERS FEATURING RONALD ISLET AKA MR. BIGGS A Eternal 
01.191Wo ,-150291 1mmm unl 112 'M 18 98 

DESTINY'S CHILD A Survivor 

GARY ALLAN 
MCA Nashu,118 1/0201 Iii 96 I/ 981 

JUVENILE 

TORI AMOS 
AV,m. 83886 AG 02 99.18 98 , 

GINUWINE • 

VARIOUS ARTISTS 
Rator 19 Tie 89041 112 98 18981 

SUM 41 • 

DISTURBED • 
Gum, 04718 Worm, firm 98 I) . 

TRICK DADDY • 

BABYFACE 
146€!• 92 ,m In 

OYSTERHEAD 

SOUNDTRACK 
Ono,' 50213112 9818 981 

Alright Guy 

Project English 

StrangeLittleGirls 

The Life 

Pulse 

All Killer No Filler 

The Sickness 

Thugs Are Us 

Face2Face 

The Grand Pecking Order 

Training Day 
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LIVE 
•uo 112415:MCA112 9/118 981 

MICHAEL W. SMITH Worship 

SLIPKNOT A Iowa 

TRAIN A Drops Of Jupiter 
, COG 111 98 E0217 981 

JADAKISS • Kiss Tha Gaine Goodbye 
-.9.112-118/18.981 

TENACIOUS D Tenacious D 

VARIOUS ARTISTS FB Entertainment Presents: The Goodlife Album 

U2 A All That You Can't Leave Behind 

Oh Aaron 

NELLY A Country Grammar 

TIM MCGRAW A Set This Circus Down 
/6/11 12 98 18 9,P 

JAGGED EDGE • Jagged Little Thrill 

JIM BRICKMAN Simple Things 

D12 A Devil's Night 

DREAM STREET • Dream Street 
183(14 HO 98 11 481 

GEORGE JONES The Rock: Stone Cold Country 2001 

DROWNING POOL • Sinner 

VARIOUS ARTISTS A Songs 4 Worship — Shout To The Lord 

MISSY "MISDEMEANOR" ELLIOTT • Miss E...So Addictive 

SOUNDTRACK WWF: Tough Enough 
1,9n, I 

COO COO CAL Disturbed 
1111inite 1468/ Tammy Boy 111 98!1 981 

AARON CARTER 

SOUNDTRACK A Coyote Ugly 

WEEZER A Weaver 
Getter, 493049.'1.9mo, , 12 98 18 981 

MICHELLE BRANCH The Spirit Room 

CRAIG DAVID • Born To Do It 
,28,a. A. 9, ., c ¡Jew 91 11981 

JANET A All For You 

LIMP BIZKIT A' Chocolate Starfish And The Hot Dog Flavored Water 
Fuo 490759. Imerscuy9 02 98,18981 

SOUNDTRACK Hardball 

BLU CANTRELL • So Blu 
RetlZone 14702/Ansia Ill 98 1/98 , 

P. DIDDY & THE BAD BOY FAMILY The Saga Continues... 

DAVE MATTHEWS BAND A Everyday 
KA 67588 11 88 Ili 48 

112 A Part III 

SOUNDTRACK holander 
Ho4v.red 101324:18 88 CO 

RICHARD J00 Billy Joel: Fantasies & Delusions 

LUTHER VANDROSS • Luther Vandross 
J 2000/112.98'ln 981 

ADEMA Adema 

PACESETTER/HEATSEEKER IMPACT ielbt 

PROPHET JONES Prophet Jones 
twvoieeroio.n014551/UniverSal II/9818.981i 
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DAVID GRAY • White Ladder 
1,1'98 • 

FIVE FOR FIGHTING Arineririi Temee 

KENNY CHESNEY A Greatest Hits 
SNA 6797011111 98117 981 

FUEL A Something Like Human 

BLINK-182 A Take Off Your Pants And Jacket 
MCA 117627 02 98 18 981 

COLLECTIVE SOUL leven Year Itch: Greatest Hits 1994-2001 
119e 18 48 , 

TOOL A Lateralus 
9818981 

UNCLE KRACKER • Double Wide 
96 18 981. 

ST. LUNATICS • Free City 
Re8 17 98/18 98) 

CITY HIGH • City High 
• , cooe ,1198 1/98/ 

LONESTAR • I'm Already There 
BNA67011/111G,, 

ALISON KRAUSS + UNION STATION New Favorite 
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VARIOUS ARTISTS 
Del Jam )612311/10J198 II? 98/18 981 

LIFEHOUSE A 
DreamWorks 456 " 91,1/ 981, 

The Source Hip- Hop Music Awards 2001 28 43 

TITLE 

No Name Face 

SNOOP DOGG PRESENTS THA EASTSIDAZ Duces N Trayz—The Old Fashioned Way 
WT2230* 110.98/1/181 

Who Is Jill Scott, Words And Sounds Vol 1 

Now 6 

Acoustic Soul 

JILL SCOTT A 
1119810.1/I6 • 

VARIOUS ARTISTS A ' 
GmIllaornbettlniversaVEMI85661Eptc 112 98 ED 18 98) 

INDIA.ARIE • 
Mutown 013770/Universal 112 9118 98r 

R. KELLY A' 
Jive 11706.12omba 112 98/18 981 

RZA AS BOBBY DIGITAL 

SOUNDTRACK • 
Republic 01449AUmversa1112 98 18 981 

TIM MCGRAW A 
18rb 1791811798/18 981 

SHAGGY A • 
MCA 112096'117 98/18 981 

CHELY WRIGHT 
MCA Nnsitv,t• I /021001 98/17 981 

LEE ANN WOMACK A' 
MCA lemhselle 170099111 98/17 981 

BJORK 
I 5.10ra 626534E6118 98 COI 

JAMIROGUAI 
rpm 86984112 98 EG/18 981 

MACHINE HEAD 
103MG II/ 96 CO, 

SOUNDTRACK • 
ChearnWorlis 453305/Inlar scope 11298/18 981 

THE CLICK 
VV.d Jew 41116 Zomba III 98 17961 

TYRESE • 
RCA tysee11198/17 981 

JAHEIM 
Deene 30 I Warner Ehos 111 98,17 9131 

BEN FOLDS 
Eptc 61610' ( 1798 ECICD1 

LIL ROMEO 
1,0198' II 98 1/181 

SLAYER 
!trimmer, 588331 11/JMG 112 98/18 98) 

INCUBUS • 
, . 9/1111198 

DONNIE MCCLURKIN • 
Veiny 4315/1/2omba I lees/16981 e 

SOUNDTRACK 
89848/COG 112 98 111 18 98 , 

SOUNDTRACK 
Walt Mane,/ 860731 11888 CD I 

CYNDI THOMSON 
,,,25010110u1188, 

0-TOWN A 
J 2013681111.98/1/ 961 

DIXIE CHICKS A 
Monument 69678/Sony (Nashville) 112 98 80/18 981 

SALIVA • 
Island 542959/10JMG 112 9818 98) 

THE BEATLES A 

THE DOORS 
Eleldra 79376/EFG 111 98211 981 

CAKE 
671.17 1:1111 III 98 111 17 98 , 

ALAN JACKSON A 
Antra elashadle 89335/1118 111 98,17 98/ 

RYAN ADAMS 
ost H ghwav 1702361DJ MG 118 98 CDI 

3 DOORS DOWN A' 
Republic 153920/Universal 112 9818 981. 

SOUNDTRACK A 
lculer scope 493035112 98/18 981 

CAEDMON'S CALL 
Essential 10/121/2omba 111.98/17961 

BLAKE SHELTON 
24/31 WAN 11198,17981 

SOUNDTRACK A 
Hollywood 162288 118 98 COI 

BROOKS & DUNN • 
A/ ma Nashville 6 10131131 G 117 9818 981 

JA RULE A' 
Murder Inc/De1 Jam 542934.41JMG 112 » 18.981 

BALDHEAD SLICK & DA CLICK 
9205 1/Landspeed 111 98/18 981 

BILAL 
Mnyo 493009/lidarscope 11218/18.98/ 

MATCHBOX TWENTY A 
• .; i.tY,'AG 112 98/18 98) 

DAYS OF THE NEW 
OmP6111/Gellen 490767rInterscope 112 98/18 96) 

DAVID BALL 
nualiona0I109111 98/17 98, 

FOXY BROWN • 
Del Jan, 684834./10JAIG 11798/le 98/ 

AARON CARTER A' 
I,co41/98?olrbo/I/98'I/991 

VARIOUS ARTISTS 
Lake 9204*Aamispeed III 96/18981 
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Rockinl The Suburbs 
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IMPRINT & NUMBER/DISTRIBUTING LABEL 

COLDPLAY • 
Nettwerk 30182/Capaol 11198 CO) 

AMERICA 
24375/lanmo 117 98 CO1 

GODSMACK A 
Repel. 1598810Untvers.31112 98/18 981 

EVE A 
Ot ROWS 490845./Imerscope 112 »18 981 

CAROLYN DAWN JOHNSON 
Arista Nashville 6933611698/16.981 

NEIL DIAMOND • 
8.1500/CRG 112 98 61)/18 981 

LENNY KRAVITZ A 
Virgrn 50116112 98/18 981 

SUGAR RAY • 

LIL JON & THE EAST SIDE BOYZ 
BME 72205TVT am/16981 

LUDACRIS 
• .• • lha Peace/Del Jarn South 54813r 10JMG 112 98 18 981 

TRICK PONY 
Wainer lirm.INeehsrillin 47927ANFIN 111.98/17 981 

NICOLE C. MULLEN 

SARA EVANS A 
5/964 RU301911798) 

TRAVIS TRITT • 
`ta,rtedle162165,Souyleleshville1111 98 10;17 981 

LFO 
J 20006112 98218981 

FAITH HILL A 
1/373ANRN 112 98/18 981 

SADE A 
3/.85185112 98 81:218 981 

SONICFLOOD 
II I 98 EO/17 981 

VARIOUS ARTISTS 
., n.07371998/1298) 

BRITNEY SPEARS A 

JOHN HIATT 

FFH 
10879/Zomba Ill 98,17 981 

VARIOUS ARTISTS 
Elektra/Atlantic 14720rAnsta 112 98/18.981 

NICKEL CREEK 
3909116 98 COI 

NICKELBACK 
Roadrunner 618586 1198117901e 

TRISHA YEARWOOD 
MCA Nashvtlle 170700 111 98/17981 

PRESSURE 4-5 
Dreafflorks 450325/Interscope ( 12 98 CD, e 

KRAYZIE BONE 
,rnb,d 85/84 CHI, 12 1- • 

SOUNDTRACK • 
Mader Inc/Del Jam 548832 , 18/M6112 9816 90 

YO-Y0 MA 
ED CO) 

LONG BEACH DUB ALLSTARS 
, C799/1nterscope 111 98317 981 

PRINCE 

GRUPO BRYNDIS 
Ds, 727016 18 98/13 981. 

SOUNDTRACK 

TANTRIC 
Mavenck 4 /978/Warner Bros 117 98 COI• 

PETE YORN 
CD,, 

CECE WINANS 
WellaprIng Gospel SIM/Sparrow ( 12 98/17.961 

SOUNDTRACK 
1.1,ramax7Coltanbla 61583/CRG 118 98 EC C01 

SOUNDTRACK 
rime/Jive 49600/2omba 17 49 C01 

TOBY KEITH • 
III 98 16 981 

MADONNA A' 
Maverick 41598,Warner Bros. 11298/18981 

SOUNDTRACK 
70271/Mercury 1Nashville1112 98/18 981 

VARIOUS ARTISTS 
DIV 585061/UniverM1118.98601 

JESSICA SIMPSON • 
CRC 112 98 80218 981 

ISRAEL ICAMAKAWIWO'OLE 
Big Boy 5907/The Mountain Apple Company 117.96 CDI 

VARIOUS ARTISTS 
111.1113each 85653 ..1,117 98 111 CD, 

CELINE DION A' 
55o Must, 637e6Ptc 112se 80/18 98/ 

MARY MARY • 
-.7'Coturnbla 63740/CRG 110 98 a 16 981 

VARIOUS ARTISTS 
Led %envoy 170739/Mercury (Nashville/118 98 CD) 

THE CRYSTAL METHOD 
Outpost/Geffen 493063/1nterscope 112 98118 98/ 

Parachutes 

The Complete Greatest Hits 

Awake 

Scorpion 

Room With A View 

Three Chord Opera 

Greatest Hits 

Sugar Ray 

Put Yo Hood Up 

Back For The First Time 

Trick Pony 

Talk Alm at It 

Born To Fly 

Dowr The Road I Go 

Life Is Good 

Breathe 

Lovers Rock 

Resonate 

Radio Disrey Jams: Vol:4 

Oops ...I Did It Again 

The liki Bar Is Open 

Have I Ever Told You 

Totally Dance 

Nickel Creek 

The State 

Inside Out 

Burning The Process 

Thug On Da Line 

The Fast And The Furious 

Classic Yo Yo 

Won& rs Of The World 

The Very Best Of Prince 

En El Idioma Del Amor 

Jay And Silent Bob Strike Back 

Tantric 

Music For The Morning After 

CeCe Winans 

Serendipity 

Spongebob Squarepants Original Theme Highlights 
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169 

28 

71 

1.19 

116 

1 88 

171 

How Do YOH Like Me Now?! 56 

Music 

Down From The Mountain 

This Is Your Country 

Irresistible 

Alone In lz World 

Hidden Beach Recordings Presents. Unwrapped Vol 1 

All The Way.. fi. Decade Of Song 

Thankful 

Hank Williams: Timeless 

Tweekend 
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196 

1 
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• Albums vet, the greate t sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album (nuts ( Gold, • laAa , olfication for net shipment of t million units ( Platinum). • RIAA certification for net shipment of 10 million units ( Dia-
.),urld). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double albums with a running hole of 100 ohnotet- / 11 more. the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: Certification for net 
shipment of 100,000 units 10rok A Certification of 200.000 units ( Platinol. Certification of 100,000 units ( Multi-Platino). Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked En, and all other CD prices, 
are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggest percentage growth Heatseeker Impact shows albums removed from Heatseekers this week. à indicates past or present Heatseeker title. 
ci 2001, Billboard/BPI Communications, and SoundScan, Inc. 
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ARTIST Imprint & Number/Distributing Label 

VARIOUS ARTISTS 
NARM 50007 

TITLE 

"A'- NUMBER 1 fW 3 Weeks/it Number 1 

Get The Blues! 

2 

5-

6 

s 

iCD 
• lo 

11 

nE-E•rity 

13 

":Del RE-ENTRY 

T5) RE-ENTRY 
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13 

11 
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10 5 

69 

21 

31 

4 

7 

10 

21 

35 

25 

B.B. KING & ERIC CLAPTON • 

BUDDY GUY 
nuoa 41751/Zombe 

DELBERT MCCLINTON 
.„.. West 6024 

JIMMIE VAUGHAN 
Artemis 751091 

VARIOUS ARTISTS 
"Vegan,' 11/13 

THE WORD 
ropeadope 93046/AG 

ROBERT CRAY 
Rykurrwc 10611/Ryko Palm 

ETA JAMES 
Chess 112198/MCA 

VARIOUS ARTISTS 
UTV 556176 

100 JOHNNIE TAYLOR 
Melace 7499 

Riding With The King 

Sweet Tea 

Nothing Personal 

Do You Get The Blues? 

Alligator Records 30th Anniversary Collection 

The Word 

Shoulda Been Home 

Love Songs 

Pure Blues 

Gotta Get The Groove Back 

MARCIA BALL 
Affigwor 4879 

TOMMY CASTRO BAND 
33rd Street 33305 

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
leodc y 1,3042 Er, 

KENNY WAYNE SHEPHERD BAND• 
Glent/Repese 2/729/VVarner BIOS. 

Presumed Innocent 

Guilty Of Love 

Blues Al Sunrise 

Live On 

OCTOBER 20 Billboard 2001 Top Reggae Albums,. 

o 

g ARTIST Imprint & Number/Distributing Label 

1 20 BOB MARLEY AND THE WAILERS 
Tuff Gemeleland 5421155/UTV 

DAMIAN "JR. GONG" MARLEY 
Motown 014712 Ureurrsa' 

VARIOUS ARTISTS 
VP 1829* 

UB40 
rhgar 50525 

BOB MARLEY • 
Tuff Gene/Island 546404 ./113JAIG 

MR. VEGAS 
Greens/eaves 2631 

BOB MARLEY AND THE WAILERS 
Direct Sow. Spemel Produels 14742 

BEENIE MAN 
Shocking Mbes/VP19093.oVirgon 

SIZZLA 
Greamsleeves 264 

BEENIE MAN 
ArOsts Only 6800, 

BUJU BANTON 
Hopoo0 511336/Droversal 

VARIOUS ARTISTS 

3 

4 

5 

9 

10 

15 

11 

4 

20 

46 

99 

12 

65 

4 

21 

22 

17 

22 

16 

13 

63 

31 

18 

75 

57 

TITLE 

One Loon The Very Best Of Bob Macleg And The Wailers 

SHABBA RANKS 
Ewe 61423 

KY-MANI MARLEY 
Only 67 

VARIOUS ARTISTS 

JamOown 40046 

Halfway Tree 

Reggae Gold 2001 

The Very Best Of UB40 

Chant Down Babylon 

Damn Right 

Star Power 

Art And Life 

Rastafari Teach I Everything 

Youth Quake 

Ultimate Collection 

Dancehall Xplosion 2001 

Greatest Hits 

Many More Roads 

Reggae Xplosion 2001 

Top World Albums,. 

ARTIST Imprint & Number/Distributing Label 

ISRAEL KAMAKAWIVVO'OLE 
Bog 130y 5067185e Moon» Apple Company 

GIPSY KINGS 
Nonesuch 79642,AG 

AFRO CELT SOUND SYSTEM 
Reel Wed/Name. 101134/1/1Ape 

GAELIC STORM 
lfigher Octave 10247/Verve 

BAHA MEN • Who Let The Dogs Out 

5-Curve 751052/Artenes 

ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT The Irish Tenors • Ellis Island 
u.3,c Matters 9020 e 

CESARIA EVORA Sao Vincente 

Windham Holl 115901RCA • 

BEBEL GILBERTO Tanto Tempo 

Lorogutboom 1026/Sox Degrees à 

GIPSY KINGS 
Noneweh 79541/AG 

CIRQUE DU SOLEIL 
RCA Vector 63559 

HABIB KOITE & BAMADA 
Rutumeyo 92 

RAVIN 
Wagram 71961 °ewe 

VARIOUS ARTISTS 
Sur Omega 1057 

CACHAITO LOPEZ 
Nonesuch 7%30 Al, 

LEAHY 
Narada 15716/Mr on 

TITLE 

Alone In Is World 

Somos Gitanos 

Volume 3: Further In lime 

Tree 

Volare! The Very Best Of The Gipsy Kings 

Dralion 

Baro 

Buddha- Bar III 

Arabian Travels 

Cachaito 

Lakefield 
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ARTIST Imprint & Number/Distributing Label TITLE 

NUMBER 1 ,.'â 4 Weeks At Number 1 — 

P.O.D. • A0entoc 634961Choodant Satellite 
2i 2 — 2 STEVEN CURTIS CHAPMAN s,..,,,inoicnordan, Declaration 

3„, 3 2 4 MICHAEL W. SMITH ,.,... „• ,,,225 Pr overlent Worship 

41 5 3 33 VARIOUS ARTISTS • Integroty 61001/Imo ble Songs 4 Worship -- Shout To The Lord 

5  6 4 59 DONNIE MCCLURKIN • Verily 43150/ProeUent é Live In London And More.., 

6 4 — 2 CAEDMON'S CALL Essential 1062I/Prowdent In The Company Of Angels -- A Call To Worship 

7 7 5 6 NICOLE C. MULLEN Word 6127 i Talk About It 

NEW ---, 
.- 1 

• HOT SHOT DEBUT e. 
SONICFLOOD IND 8185Mud è Resonate 

10 8 7 FFH Essenru[ 10620 Prowdent Have I Ever Told You 

10 9 6 16 CECE WINANS Wellspoong GospeloSpaorow 1826/Choodant CeCe Winans 

11 11 9 71 . . MA RY    MARY. ..2 C.*.mbu 7602/Word Thankful 
(:) 14 11 6 VARIOUS ARTISTS I draft., 4274/Chordant The Prayer Of Jabez: Music.., A Worship Experience 

13 12 10 23 POINT OF GRACE Nerd 6112 Free To Fly 

14 13 12 10 VARIOUS ARTISTS :Moshe Together/Sparrow 0311/Chordani I Could Sing Of Your Love Forever 2 

18 17 65 THIRD DAY, Essenhal 10670/17rcwident Offerings: A Worship Album 

• 21 23 8 JUMP 5 ,•3,,, I767rChordant a Jump 5 

17 17 13 49 VARIOUS ARTISTS • Sparrow 1779/Cho/dent WOW-2001: The Year 's 30 Top Christian Artists And Hits 

18 16 14 20 AVALON , 19futhordant Oxygen 
19 15 16 29 VARIOUS ARTISTS Inlegrity/Maranetha!Noneyard 1955/Word WOW Worship Green: Today's 30 Most Powerful Worship Songs 

20 19 39 3 JACI VELASC1UEZ m3,16128 Christmas 

21 22 19 8 MERCYME INO 6133/Word é Almost There 

22 23 18 72 PLUS ONE • 143/Adam's 633211Chor oo o. , The Promise 
24 — 2 VIRTUE ..::yt43i1WPruoident Virtuosity! 

$'0 GREATEST GAINER 55 0 

39 — 19 SOUNDTRACK GospoCentnc 708051Prowdent Kingdom Come 

20 20 4 RICHARD SMALLWOOD WITH VISION Verdy 43172/Prowdom a Persuaded—Live In D.C. 

33 28 43 VARIOUS ARTISTS lotoranathal•Coomhonn 1. , • Top 25 Praise Songs 

27 30 25 50 KURT CARR & THE KURT CARR SINGERS o.,,,c..... 4267/Prowdent . Awesome Wonder 

28 27 27 6 SKILLET Alien Youth 

29 31 24 6 RELIENTK Dotes 2612/Chordent a The Anatomy Of The Tongue In Cheek 

30 25 21 4 TVVI LA PARIS Sparrow 1825/Chordant Greatest Hits 

RE -ENTE,, 6 BLESSED uiii..i. iv Journey For The Heart 

2 32 22 29 YOLANDA ADAMS Elektra62629/Chordant The Experience 

33 26 

35 

26 

30 

30 

92 

PHILLIPS, CRAIG AND DEAN sm.. iszacnoree Let My Words Be Few 

34 — 2 
ANNE MURRAY • ,, vernwey0231/Chordent What A Wonderful World 
MICHELLE TUMES See/rux12133/Chordant Dream 

RE- ENTA, 

RE-ENTE, 
,g 24 

10 

REBECCA ST. JAMES Forelron15251/Chordant a Transform 
DEZ Destny 7702 a Sing For Me 

38 37 29 50 NFw%RonYç ___ ___ ._ Sparrow 1787/Chordanr Shine: The Hits 

39 36 31 60 ZOEGIRL Sparrow 51734rChordard . Zoegirl 
itli) MENU . 1 LEJUENE THOMPSON ll.11Gospe10309/Chordem Soul Inspiration 

OCTOBER 20 Billboard 2001 Top Gospel Albums,. 
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ARTIST Imprint & Number/Distributing Label TITLE 

'.'à - NUMBER 1 - ''à 29 Weeks At Number 1 

DONNIE MCCLURKIN • Vents 43151Driorehe 4 Live In London And More... 

3 2 16 CECE WINANS ,' CeCe Winans 

4 3 75 MARY MARY • 1:2/Columba 63440/CPO Thankful 
2 — 2 BISHOP DENNIS LEONARD AND THE HERITAGE CHRISTIAN CENTER MASS CHOIR - Send It Down 

— 2 VIRTUE Verdy 43170/Zornba Virtuosity! 
055 050 

13 rP 

33 27 

GREATEST GAINER 

SOUNDTRACK GospoCentnc 70035/Zomba Kingdom Come  

6 7 9 TRAM/ONE HAWKINS Gospo Centroc /0036e /O Still Tramaine 
8 5 4 9 RICHARD SMALLWOOD WITH VISION Veroty1:7172/Zomba ro Persuaded—Live In D.C. 

9 10 6 55 KURT CARR & THE KURT CARR SINGERS Gospo Centric 490747/Intencope • Awesome Wonder 

10 7 17 3 GREG O'QUIN ' N JOYFUL NOYZE :. , :ode Gospel 3C08 à Cliches 

11 9 8 35 VARIOUS ARTISTS • EMWoliordNenly 43163/Zomba WOW Gospel 2001: The Year's 30 Top Gospel Artists And Songs 
15 11 9 BLESSED Journey For The Heart 

13 12 — 2 CARLTON PEARSON AND THE AZUSA MASS CHOIR Tommy Boy Gospel 1494/Tommy Boy Live At Azusa 4 

4 11 5 29 YOLANDA ADAMS [ ea. 61829/EEG The Experience 

15 17 12 13 DEZ Denny 7702 é Sing For Me 

16 16 15 13 DOUG & MELVIN WILLIAMS en 1631iMalaco Duets 

• HOT SHOT DEBUT .r. 
CID NEW 1 LEJUENE THOMPSON ememenee Soul Inspiration 

: 20 10 7 SOUNDTRACK •. . , r3510Tyscot Tae- Bo Inspirational: Walk By Faith...Not By Sight 

(13 18 18 37 MOSES TYSON, JR. World Class Gospel 50007/Alpme Music 
14 9 30 BISHOP T.D. JAKES & THE POTTERS HOUSE MASS CHOIR The Storm Is Over 

29 21 21 JAMES HALL & WORSHIP AND PRAISE Destiny 7707• We Are At War 

19 13 26 REV. CLAY EVANS AND THE AARC MASS CHOIR Meek 4014 Constantly 

NEW 1 1 EASTERN MICHIGAN GOSPEL CHOIR Dollohn 73722 Get To The Concept 

31 20 21 GABRIEL HARDEMAN DELEGATION ,dal Po. 20957 To The Chief Musician 

25 23 16 25 DR. ED MONTGOMERY PRESENTS ALC Alede6101 I Still Believe 

24 28 23 ESTHER SMITH You Love Me...Still 

27 22 16 REGINA .. It Ain't Over 

28 19 17 ELDER JIMMY HICKS AND THE VOICES OF INTEGRITY Amen 1503 Turn It Around 

22 14 9 PASTOR WOODROW HAYDEN AND SHILOH JOI I251 .n.3,,3*, s,,,,., 1Know It Was The Blood 

30 25 24 51 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE • Vent,/ 43139/Zomba à Not Guilty... The Experience 

31 21 25 104 CECE WINANS • Werlspeng Gospel 51 NIrSearrow Alabaster Box 
U  34 23 9 LIZ MCCOMB ,cul Resa 20965 Liz McComb 

33 26 27 82 FRED HAMMOND & RADICAL FOR CHRIST • Mores/ 43140/Zondra Purpose By Design 
NEW ' 1 FRED HAMMOND .-. 3vnizazome. Christmas...Just Remember 

5 RE- ENTRY 6 JAMES GREAR & COMPANY rio. Aga'', iiesio.m•ne seven What Will Your Life Say 

36 32 32 17 VARIOUS ARTISTS ,,,, I13ven78019 Gospel's Top 20 Songs Of The Century 

37 36 26 50 LEE WILLIAMS AND THE SPIRITUAL QC'S MCG 70121e Good Time 

38 35 34 3 THE BROOKLYN TABERNACLE CHOIR M2.0 GornrnunicaponsAlVord 85911/Egec Light Of The World 

39 30 29 52 BEBE Motown 159405/0.e/sal Love And Freedom 

40 38 36 98 YOLANDA ADAMS Vordy 43144i/root. The Best Of Yolanda Adams 

fa Albums with the greatest sales gains this week. • Recording Industry Assn. Of America IRIAA) certification for net shipment of 500,000 album units (Gold). • RIAA certification fur net shipment of 1 nit/lion onus (Platinum). • RIAA cenit/cation for net shipment of 10 
million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double albums with a running time 01100 minutes or more. the RIM multiplies shipments by the number of discs and/or tapes. RIAA 

Lab. awards'. Certification for net shipment of 100,000 units ( Orol. Certification of 200,000 units ( Platino). Certification of 400,000 units ( Multi-Platino). *Asterisk indicates LP is available. Greatest Gainer shows chart's largest unit increase. Heatseeker Impact 
shows albums removed from Heatseekers this week. 4 indicates past or present Heatseeker title. CC 2001, Billboard/BPI Communications, and SoundScan, Inc. 

Top selling albums compiled from a 
national sample of retail store, mass 
merchant, and internet sales repons birdie-1n' III • 
collected, compiled, and provided by 
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vi ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

2 

TITLE 

eVe NUMBER 1 glee 2 Weeks AI Number 1 

BALDHEAD SUCK & DA CLKK 
IR Ott IMIS•Axnespeed 111111/11.987 

7 2 

o 

6 

1 

9 

12 

16 

3 

11 

19 

5 

17 

13 

24 

3 

8 

12 

5 

23 

14 

7 

16 

36 

2 

27 

9 

15 

2 

8 

13 

2 

17 

9 

17 

2 

NICOLE C. MULLEN 
Word 861122/Epic 111 98 E0/17 981 

SONICFLOOD 
1610fWErd 88012/61/9 111.98 E0/12/991 

00 

BALDHEAD SLICK & DA CLICK 

• HOT SHOT DEBUT 07. 

TALK ABOUT IT 

RESONATE 

NICKEL CREEK 
Dill 3909 116 98 COI 

PRESSURE 4-5 
OteamWorks 450315/Interscope 112 98 COI 

GRUPO BRYNDIS 
Oise 1/7016 18 98/13 981 

PETE YORN 
Columbia 62216/ERG 112 96E0 CD) 

TOVA 
Arista 1469 98;1/ 98/ 

GRUPO BRYNDIS 
One 727012 (8 98/13 981 

SPIRITUALIZED 
Arista 447??• 11/ %I CD) 

METHRONE 
Claytosen 2010 ( 11 91/17 911 

THE CALLING 
RCA On% 113 98 CO1 

MODEST MOUSE 
Et. 63104. (1198 E0001 

TAMMY COCHRAN 
(plc ( Na shvillel 69 /36/Sony 1Nashydlel 1798 Oil 1 981 

LOS ANGELES AZULES 
Oise 227014 18.98/13 981 

CHRIS CAGLE 
Capitol IfilashnlIel 34170 11001111 98) 

DJ ESCAPE 
Cron/Acmes 351194/Stncthr Rhythm 119% CD / 

DEFAULT 
101 7310 111 98 C111 

NICKEL CREEK 

BURNING THE PROCESS 

EN EL IDIOMA DEL AMOF 

MUSIC FOR THE MORNING AFTER 

TOW 

HISTORIA MUSICAL ROMANTICA 

LET IT COME DOWN 

PICTURE ME 

CAMINO PALMERO 

EVERYWHERE AND HIS NASTY PARLOUR TRICKS 

TAMMY COCHRAN 

HISTORIA MUSICAL 

PLAY IT LOUC 

PARTY TIME 200; 

THE FALLOU1 

ALEJANDRO FERNANDEZ 
Sony Discos 8463/ 110 98 60/169111 

151 GREATEST GAINER -S= 

ORIGENES 

1 

2 

70 

2 

4 

CHIMAIRA 
Romkunner 618477/1DJMG 117.98 COI 

JOHN MAYER 
A/mime/Cult/nth/a 8529e/CRG 17 98E0/11 981 

RASCAL FLATTS • 
Lynn Street 165011/Hollywan1 111 0111%? 

JAY FARRAR 
Artemis 751093 116 98 CD) 

ROBERT EARL KEEN 
loo,4ighway 170198Mercuryltensloollel 11198/1/ 981 

PASS OUT OF EXISTENCE 

ROOM FOR SQUARES 

RASCAL FLATTS 

SEBASTOPOL 

GRAVITATIONAL FORCES 

ED 

CD 

o 

6 

42 39 

26 

25 

18 

29 

32 

15 

22 

20 

49 

10 

22 

29 

24 

13 

37 

45 

33 

50 

49 

31 

36 

32 

27 

42 

26 

30118 

38 

46 46 

oe 

2 

6 

4 

22 

3 

7 

49 

4 

4 

4 

1 

14 

7 

6 

44 

2 

45 

10 

4 

11 

2 

1 

8 

9 

6 

ao 

ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

TITLE 

BISHOP DENNIS LEONARD AND THE HERITAGE CHRISTIAN CENTER MASS CHOIR 
EMI Gospel 20341 ( 1798/16 911 

JUMP 5 
Sparrow 51878 116 98 CD) 

SOLDIERZ AT WAR 
Molldaty 58999 19 98/13 se) 

DARUDE 
GrotivM) mos 106/51eictly Rhythm 1h01 CD/ 

JOAN SEBASTIAN 
Mow 12624/Balboa 17.98/13 961 

LOS TIGRES DEL NORTE 
onovisa 6145 18 98/12 961 

JAMIE O 'NEAL • 
Mercury INeshedlel 170132 ( 17M/17.981 

JEFF CARSON 
Curb HMI 11198/11981 

SOIL 
70077 17 98/11 981 

OZOMATLI 
1,..l11,11. 493116 ( 17 98/18 981 

JESSIE MORALES 
Duly's.. 310024 1998(13.9m 

RES 
MCA 111310' 18 98,12 381 

MERCYME 
INO/Word 85725/Epic 116 98 10 COI 

THALIA 
EMI laud 34722 18 98/14 981 

VICENTE FERNANDEZ ¡X.' 
Sony Discos 84185 11098 EO/16 981 

VIRTUE 
Verdy 431/0/Zomba 11098/16 981 

NEW FOUND GLORY 
Ono, thin 1123389ACA 18 98/1298) 

CORMEGA 
Rustle 920e/Landspeed 11198/18 98/ 

GROOVE ARMADA 
Electro 41753/Jme ( 17 WWI 

MARCO ANTONIO SOLIS • 
Tenons., 2527 I 1098/16 981 

DAR VVILUAMS 
Rum r.82/771 (17.98 COI 

PETER WHITE 
Coiumb a 85212.CR6 11898 FD CO) 

TRAMAINE HAWKINS 
Gomm Cantos 700Z 111 98/17 981 

RICHARD SMALLWOOD WITH VISION 
Wray 431 /2/Zomba 110 98/1698/ 

PAUL OAKENFOLD 
Pertecto 05/Mushtoom 119% CO/ 

PAULINA RUBIO • 
Unive,a mine 543319 19 98/16 981 

SEND IT DOWN 

JUMP 5 

WHAZZUP JOE? 

BEFORE THE STORM 

EN VIVO: DESDE LA PLAZA EL PROGRESO DE GUADALAJARA 

UN ENDO FRONTERAS 

SHIVER 

REAL LIFE 

SCARS 

EV BRACE THE CHAOS 

EL ORIGINAL DE LA SIERRA-16 SUPER EXITOS 

HOW I DO 

ALMOST THERE 

THALIA CON BAND -GRANDES EXITOS 

HISTORIA DE UN IDOLO VOL. 1 

VIRTUOSITY! 

NEW FOUND GLORY 

THE REALNESS 

GOODBYE COUNTRY HELLO NIGHTCLUB) 

MAS DE MI ALMA 

OUT THERE LIFE 

GLOW 

STILL TRAMAINE 

PERSUADED—LIVE IN D.C. 

IBIZA 

PAULINA 

OCTOBER 2 Bill board Top I rime calmest. compike and amid hs 
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IMPRINT & NUMBER/DISTRIBUTING LABEL 

,e 
a.u. Le, e 
.c,:e 1— 

3 

c 
t-, .:, 
. 

.  

.i ARTIST TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

2 2 13 

NUMBER 1 .e,. 2 Weeks At Numberl 

DREAM STREET • DREAM STREET 
USG 18304/Edel 1118621981 

25 31 

23 

39 

14 

3 

7 

VARIOUS ARTISTS GET THE BLUES! 
NARM 50007 11 98 CD( 

CHRISTINA AGUILERA JUST BE FREE 
Platmion 2844/118 111 96/1 1 98/ 

0 

ED 

0 

1 

4 

3 

5 

8 

10 

9 

12 

6 

13 

11 

20 

NEW 

1 

4 

3 

-- 

6 

7 

5 

8 

-- 

ç 

10 

21 

3 

10 

6 

2 

4 

20 

4 

40 

2 

8 

12 

3 

1 

COO COO CAL DISTURBED 
Inhrtle 1486/Tommy Boy 111 MI/ 9111 

SNOOP DOGG PRESENTS THA EASTSIDAZ DUCES ' N TRAYZ—THE OLD FASHIONED WAY 
TV) 2230' 110 9817981 

RZA AS BOBBY DIGITAL DIGITAL BULLET 
WI, Teng/In The Pa« 8182./Koch 111 941/11 981 

BALDHEAD SLICK & DA CLICK BALDHEAD SLICK & DA CLICK 
1111(d 9205./Landspeed 111 96/18981 a 

VARIOUS ARTISTS THE 41ST SIDE 
Late 9204Miandspeed 111 98/18 981 

LIL JON & THE EAST SIDE BOYZ PUT YO HOOD UP 
BA& 2720.Mil 11098/16 9w 

JOHN HIATT THE TIKI BAR IS OPEN 
Vorquard 79593 11696 CD1 

NICKEL CREEK NICKEL CREEK 
Sugar 1118 3909 11898 CM à 

ISRAEL KAMAKAWIVVO'OLE ALONE IN IZ WORLD 
Big Boy 5907/The Mc/online Apple Company 117 % COI 

METHRONE PICTURE ME 
elm)... 2010 111 96113814 

KURUPT SPACE BOOGIE: SMOKE ODDESSEY 
Anna 751083/Arlens 112 98/18 981 

DJ ESCAPE PARTY TIME 2002 
Gre.iieil)cious 35104/Strictly Rhyth 119 98 CD1* 

• Y 

OD 

ED 

ti, 

d) 

tliI 

ir 

25 

29 

41 

26 

47 

28 

27 

48 

21 

22 

33 

18 

17 

32 

19 

29 

49 

— 

— 

15 

27 

23 

9 

11 

19 

6 

4 

3 

2 

2 

9 

7 

3 

18 

SOULJA SUM THE STREETS MADE ME 
No Line South WM 11196/17961 

CORMEGA THE REALNESS 
Legal Hustle 92113 ),L a ndspeed III 98,18 981* 

MARCO ANTONIO SOLIS • MAS DE MI ALMA 
Fonoyma 0521 11098/18 %la 

PAUL OAKENFOLD IBIZA 
Perfecto 05/Mushroom 11998 COI à 

VARIOUS ARTISTS POET: A TRIBUTE TO rOWNES VAN ZANDT 
ir,e' 0 , )019 11798 CD? 

GREG O'ClUIN 'N JOYFUL NOYZE CLICHES 
World Wide Gobpel 3008 112 98/16 981i 

DJ RICKY CORBO WEBSTER H ALL'S TRANZFORMED 
Wahl« Had NYC 25 11290 CD' 4 

VARIOUS ARTISTS MORE SOUNDS OF HALLOWEEN 
Marine)/ 0023 13 98/5 981 

ATB/GEORGE ACOSTA TRANCE N.ekTION AMERICA TWO 
Ultra 1081 119 98 CO) 4 

BLESSED JOURNEY FOR THE HEART 
Ultimate 107 ( 17 98 CD) 

DENNIS DA MENACE THE WONDERFUL WORLD OF DENNIS 
1st Avenue 3300 11690 COI à 

VARIOUS ARTISTS PUNK 0 RAMA 2001 VOL. 6 
Epitaph 86615 14 917 CO/ 

HOT SHOT DEBUT + 30 22 5 ORBITAL THE ALTOGETHER 
1FRR 40678/Lonclon•Sire 117.98 COI* 

DEFAULT THE FALLOUT 
TVT 7310 Ill 98 COI* 

„auperri 38 __ 2 CARLTON PEARSON AND THE AZUSA MASS CHOIR LIVE AT AZUSA 4 
Tommy Boy Gospel 1494/1ommy Boy 110 9W16 981 

(EEO 

G) 

16 

14 

'NEW 

36 

13 

11 

— 

— 

4 

10 

1 

2 

8 

VEGGIE TUNES VEGGIE TALES: SILLY SONGS WITH LARRY 
Big Ideo/Word 6184/1Yrlk Slodms IS ern SID 

Ti-IA DOGG POUND DEATH ROW PRESENTS: THA DOGG POUND 2002 
0.th Row 3335.103 117 9W1/ 981 

CAROLE KING LOVE MAKES THE WORLD 
Roclongale 8346/Koch 118 98 CD1 

JAY FARRAR SEBASTOPOL 
Ar ,ernis /51093 11698 CDI à 

5 GREATEST GAINER ie 
SOLDIERZ AT WAR WHAZZUP JOE?' 
Madary 58999 19 9813 9810 

ai) 

(9 

(a) 

.. 161128 

45 

46 

32 

34 

'NEW' 
' 

— 

44 

26 

24 

2 

63 

10 

16 

1 

10 

DSGB THE LAST SUPPER 
IlhaotIc Generation 2001 110 98/16981 

BAHA MEN •' WHO LET THE DOGS OUT 
5 Curve 7910S2/Arlemis Ill 98/Ilse?. 

GILUAN WELCH TIME (THE REVELATOR) 
Acony 0103 11698 CO)* 

PENNYVVISE LAND OF THE FREE? 
Epitaph 86603' 116 98 COI 

HERITAGE CHOIR & ORCHESTRA OCIEchpse 443 (4.98 CD) AMERICAN PRIDE: 16 STIRRING PATRIOTIC THEMES 

MR. SPITFLAME T&NGLE WIT ME VOL. 1 
Spollarre MHO/Stoney Burke III 96/17 981* 

21 

22 

(21-.3) 

Sp,4 

18 

17 

15 

24 

NEW 

16 

25 

12 

— 

22 

5 

7 

2 

1 

DARUDE BEFORE THE STORM 
c.w.o.. 106/Stnctly Rhythm 117 98 CD1 a 

JOAN SEBASTIAN EN VIVO: DESDE LA PLAZA EL PROGRESO DE GUADALAJARA 
%tsar, 12524/001h. 17 66/13 981 a 

LOS TIGRES DEL NORTE UNIENDO FRONTERAS 
Houma 6145 7196/12981* 

VARIOUS ARTISTS THRILL DA PLAYA PRESENTS — DUNKS N D'S 
Ttundeeshot I002/Home Bass 110 9818 981 

Cie 
. 

49 

ED 

-ENTRY 

35 — 

„am 

ENTRY 

11 

2 

1 

5 

DEZ SING FOR ME 
850  7700 11001/14.98?. 

HERBIE HANCOCK FUTURE 2 FUTURE 
Transparent 50011 111 98 CD) 

DJ IRENE GLOBALHOUSEDIVA 2: LIVE IN IBIZA 
511161/8 Hype I029 11698 COI 

DOUG & MELVIN WILLIAMS DUETS 
Blakberry 1831/Malec° 11098/10 981 

VARIOUS ARTISTS CELEBRATE AMERICA 
DJ's Choice 1111110m Up me Music 14 911/5 981 

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the lop 100 of The Billboard 200 chart. When an album reaches thIs level, the album and the artists subsequent albums are anrnerhately Inel.ble to appear on the Heatseekers chan. Top Independent Albums are 

current rtles that are sold Wa Independent distribution. include-1g those winch are fulfilled tile maim branch distnbuters.MAlbums vorth the greatest sales gams [Ins week. Greatest Gamer shows chart's largest und Increase. • Reconfing Industry Assn Of Amereca (RIM/ certificate. for net shIpment of 500,000 albun ones (Gold' • RIAA certifecabon for 
net shIpmem of 1 million units tPlannuml • RI/CA certification for net shipment of 10 nullion unas Diamond). Numeral following Platinum or Diamond symbol indicates album's mull-platinum level F-or boxed sets, and double albums weh a running time of KO minutes or more, the RI/CA multiplies shipments by the nuenTer of discs and/or tapes DIM Laten 

awards. Certification for net Inpment of 100,000 units ( Orol Cernficatain of 200.000 units ( Plano) ' Certihcanon of 400.000 ones ( Muln-Platinol 'Asterisk Indicates vinv. LP Is evadable Most tape prices are suggested lists Tape prices marked ECI and most CD prices are equwaleM prices, which are protected hom wholesale pnces indicates past 
or present Heatseeker title. ©2001, Billboard/BPI Communications, and SoundScan, Inc 
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1 NEW 
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ARTIST IMPRINT 8 NUMBER/DISTRIBUTING LABEL 

ELTON JOHN Rocket 5863XI/Untversal 

4 

3 NEW 

4 

5 

6 

7 

8 

2 

4 

5 

7 

9 

10 

12 

11 

18 

6 

1 

23 

3 

5 

46 

15 

40 

3 

3 

4 

4 

2 

2 

8 

14 3 

24 

25 

20 

2 

DIANA KRALL 549846 VG 

TITLE 

-1'à , NUMBER 1 . 1U' I Week At Number I 

LEE GREENWOOD /7867 

LEE GREENWOOD Upon, IN,hvillel 98568 

GARBAGE ...•• ,ds 4931W/inter scope 

BOB DYLAN 

ENYA • license 47426/Warnet Bros 

ALICIA KEYS A irOW 

LEE GREENWOOD Untversal Special Products 470605/Unover sal 

SOUNDTRACK A MP11.111,1Ne,trv.Ilel 1/0069 

TORI AMOS 6t1.0dic 03486/AG 

MACY GRAY F oic 85200. 

JOHN HIATT Vanguard 79593 

NICKELBACK Roaditinovr / 164851/i iM, 

RICHARD J00 c.w.o. ss397/Sony C.14,0 LI 

BILLY JOEL , ,0intna (6005/CRO 

JIM BRICKMAN WIndharn Hoe 11589/RCA 

CAEDMON'S CALL r. • 

ALISON KRAUSS + UNION STATION 

CAROLE KING , ...1q.,1.,834&KuLh 

MARTINA MCBRIDE RCA 161ashvele 67012/TILG 

U2 à' intrscopp5246S3 

JA RULE Murder IneiDet Jam 585437./1DJMG 

STAIND A' rieti.....tstsars 

TENACIOUS D Epee 88234 

Songs From The West Coast 

CC 

< Z 

d 

‘1'  

15 

The Look Of Love 

God Bless The USA 

American Patriot 

BeautitulGarbage 

Love And Theft 

A Day Without Rain 

Songs In A Minor 

God Bless The USA 

0 Brother, Where Art Thou? 

StrangeLittleGirls 

The Id 

The Tiki Bar Is Open 

Silver Side Up 

Billy Joel: Fantasies & Delusions 

Essential Billy Joel 

Simple Things 

In The Company Of Angels -- A Call To Worship 

New Favorite 

Love Makes The World 

Greatest Hits 

All That You Can't Leave Behind 

Pain Is Love 

Break The Cycle 

Tenacious D 

20 

13 

35 

3 

4 

22 

41 

24 

171 

83 

29 

62 

138 

98 

21 

57 

10 

55 
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17 

TITLE 

NUMBER 1 

0 BROTHER, WHERE ART THOU? A' 

IMPRINT A NUMBER/DISTRIBUTING LABEL 

F, '.^›,4, At Ilunihsr 1 

Mercury mow 

1 4 GLITTER (MARIAN CAREY) Vagin 10797' 

€111 4 4 TRAINING DAY Priority 50213* 

3 3 WWF: TOUGH ENOUGH DreamWorks 450336/Interscope 

6 17 COYOTE UGLY • Curb 78/03 

5 4 HARDBALL So So Bet/Columbia 86025/CRG 

8 2 ZOOLANDER Hollywood 162224 

''. 7 10 AMERICAN PIE 2 • Republic0 I 449-4/Uinversal 

. 9 17 SHREK • DreamWorks 450305/Interscope 

CD 22 9 A KNIGHT'S TALE Columba 85648/CRG 

10 11 THE PRINCESS DIARIES Walt Disney 860731 

11 17 MOULIN ROUGE • Interscope 493035 

12 17 SAVE THE LAST DANCE • Hollywood 162288 

14 17 THE FAST AND THE FURIOUS • Murder Inc /Det Jam 548&32'/IDJMG 

13 9 JAY AND SILENT BOB STRIKE BACK Universa1014713 

• SERENDIPITY Miramax/Columbia 61 583/CRG 

19 7 SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS Nick/Jive 49500/2omba 

18 11 DOWN FROM THE MOUNTAIN I ost Highway 170221/Mercury ( Nashville) 

• 15 10 RUSH HOUR 2 • Def Jam 5882161IDJMG 

21 12 JOSIE & THE PUSSYCATS • Play- Tone 85683/Epir 

20 10 SWEET NOVEMBER Warner Sunset 47444N/erne' Bros. 

17 17 REMEMBER THE TITANS • Walt Disney 860687 

24 9 GREASE à Polydor 825095/Universal 

25 17 PEARL HARBOR • Hollywood 48113/VVarner Buis 

16 5 ROCK STAR Posthuman 50238/Priority 

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by SoundScan. Unlike most Billboard album charts, catalog ides are included on the Internet and Soundtrack charts« Albums with the greatest sales gain this week • Recording Industry Assn. Of Ameri-
ca ( RIAA) certification for net shipment of 500,000 album units (Gold) A RIM certification for net shipment of 1 million ands ( Platinum). • RIM certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double 
albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units ( Oro.) A Certification of 200,000 units ( Platino). A' Certification of 400,000 units ( Multi-Platino). Asterisk indicates vinyl available. 
indicates past or present Heatseeket title TM 2001, Billboard/BPI Communications and SoundScan, Inc. 
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ARTIST TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

.., ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

T 111 E 

• ;t:Y NUMBER 1 / GREATEST GAINER ;111i: 3 VVeds Ai Harsher 1 25 17 30 373 AC/DC 40 BACK IN BLACK 
1 astWest 92419/EEG 111.98/17.991 

1 4 LEE GREENWOOD 
Cannot 'Neer:14319M 111.98 CD1 

AMERICAN PATRIOT 26 21 21 145 KID ROCK .° 
lop Dog/lava/Mantle 83119./AG 112.9W18.981 a 

DEVIL WITHOUT A CAUSE 

3 82 ENYA •• 
Remise 46836Warnel Bros 112 98;18 981 

PAINT THE SKY WITH STARS — THE BEST OF ENYA 27 20 13 29 EVA CASSIDY 
mix Once 10045 111.98719981 

SONGBIRD 

HOT SHOT DEBUT 0/ 28 26 19 210 CREED A' MY OWN PRISON 

1 29 24 20 144 

Wind-up 13049 11198189814 

GODSMACK A' GODSMACK 
LEE GREENWOOD 
Cob 77072 1490181 

BEST OF LEE GREENWOOD: GOD BLESS THE USA 
Republic 153190/Universal 112.98/18 981. 

4 —  106 CREED 41, 
Wrnd up 13053' 111 98/18 981 

HUMAN CLAY 30 --- 60 VARIOUS ARTISTS •' 
Walt Olsney 860605 16 989 98) 

DISNEY CHILDREN'S FAVORITES VOL. 1 ,e) 
3 2 6 AALIYAH •' ONE IN A MILLION 27 32 359 AEROSMITNIIP AEROSMITH'S GREATEST HITS 

Blackground 10713 112 98/17 981 Columtna 5/381/CRG 1298 E0/11.981 

6 5 4 73 DIDO A' NO ANGEL €1!) 1 LEE GREENWOOD GOD BLESS THE USA 
Ansta 19075 112 98/18 981 a 11 rvversal Specral Products 420605/Universal 16 98 CD/ 

7 15 455 CAROLE KING e 
rpm 85850 1198.  EO/11.981 

TAPESTRY elg) 4 i— 62 BEE GEES • 
Polydor 559220/Universal 11298/18 98/ 

ONE NIGHT ONLY 

10 JOHN LENNON LENNON LEGEND — THE VERY BEST OF JOHN LENNON 0/ 471 ELTON JOHN ie• GREATEST HITS 
Parlophone 71994./Capdol 110 98/16 981 Rocket/Island 512538/ID/MG 16.98/11 98/ 

9 6 5 252 DEF LEPPARD A' VAULT — GREATEST HITS 19804995 erf 37 38 120 LIMP BIZKIT •' SIGNIFICANT OTHER 
Memory 528 / 18110JRIG 110.98/17 981 Flip 490335'/Interscope 112.98/18.981 

10 10 9 1279 PINK FLOYD 11° DARK SIDE OF THE MOON 28 26 31 TOBY KEITH • GREATEST HITS VOLUME ONE 
Capetol 46001 . 110 98/17 981 Mercury INashvellel 558962 11198/17 9E11 

11 9 7 530 METALLICA 411P METALLICA 29 16 113 MOBY A' PLAY 
Elektra 60i13'/REG ( 11.98/17.911 V2 noer 110 98/18 981 0 

r13) 11 8 363 BOB SEGER & THE SILVER BULLET BAND • GREATEST HITS 22 24 114 BON JOVI •' CROSS ROAD 
30334 . 110 98/15981 Meru cry 526013 IDJMG 110 98/17 98/ 

137,23 T) 23 46 SYSTEM OF A DOWN • SYSTEM OF A DOWN 32 25 273 EAGLES •' HELL FREEZES OVER 
Au..., ../ 1: ,, tunbm138921/CRG 17 98 (1111 981 e Geffen 424775/Interscope 112.90/18.981 

.:14 8 6 86 U2 • THE BEST OF 1980-1990 31 28 101 JOHN MELLENCAMP • THE BEST THAT I COULD DO 1978 - 1988 
Island 524613/11)4MG 02 98/18 98/ Mercury 536/38/1DJMG III 98/17 981 

• - 

' 12 11 385 TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 34 34 492 GUNS N' ROSES VIP APPETITE FOR DESTRUCTION 
MCA 110813 112.98/18 981 Geffen 424148/Interscope 112.98/18.981 

13 10 641 BOB MARLEY AND THE WAILERS 11` LEGEND 
id1 Gong/Island 1416210/IDJMG 11298/18 981 

36 33 301 NIRVANA.° 
DGC 42M25./Inierscorm 112-9818 916 

NEVERMIND 

15 14 193 DIXIE CHICKS *" WIDE OPEN SPACES at Mg 51 TRAIN • TRAIN 
Monument68195/SOny INestnalle I 110.98 ED/17.98) a Avaare/Eolumbla 38052/CRG 17 98 EG/11.981 é 

19 29 514 JOURNEY .° JOURNEY'S GREATEST HITS ID 46 —  193 TOOL A' AENIMA 
Columbia 41493/CRG III 98 40/17 981 1001 Dissechonal/Volc ano 31087./Zomba III 98/17 981 

14 12 567 JAMES TAYLOR il>" GREATEST HITS 39 40 401 CREEDENCE CLEARVVATER REVIVAL • • CHRONICLE THE 20 GREATEST HITS 
Warner Bros 3113 17.98/11 981 Fantasy r 1129807.98) 

OD 18 18 205 SHANIA TWAIN .' COME ON OVER CD: 70 SARAH MCLACHLAN • MIRRORBALL 
Mercury INashvillel 536003 112 98/18 981 .1rIsta 1•}= ,- • 

1 LEE GREENWOOD LEE GREENWOOD: GOD BLESS THE USA IrD 50 39 253 SUBLIME •' SUBLIME 
Med.,/ 504 14 98 COI Gasoline Alley 111413/MCA 112.98/18.981 

ele) 35 36 128 MILES DAVIS •' KIND OF BLUE CD 447 BEASTIE BOYS •' LICENSED TO ILL 
Legacy/Columbid 64935/CRG 17 98 60111 981 Del Jam 527351/IDJMG 16.98/11 981 

16 22 103 WEEZER •' WEEZER (r) anirY 422 QUEEN • GREATEST HITS 
OGC 424829/Interscope ( 10.98/11.981 è Hollywood 1612135 1119807.98) 

25 27 229 ABBA • ' GOLD 16 VARIOUS ARTISTS • TODDLER FAVORITES 
Poled,» 517001/Universal 112 98/18 981 w Music For Linle People/Kid Rhino 75282/Rhino 13 98.4981 

.'us with the greatest sales gains this week. Catalog albums are 2-year-old titles that have fallen below No. 1810v The Billboard 200 or reissues of older albums. Total Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. • Recording Industry Assn. Of America IRIAA) certification for net ship-
ie ol 500,030 album ems IGold). • RIM certification for net shipment of 1 million unds ( Platinum).* RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's moPti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more. the RIM multiplies 

shipments by the number of discs and/or tapes. RIM Latin awards'. Certification for net shipment of 100,000 unrtS ¡ Oro) Certification of 200,003 units ( Platino) 2,' Certification of 400,000 unos IMirth-Platino). Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels. are suggested lists Tape prices marked Kt 
and all other CO prices, are equivalent prices. which are proiected horn wholesale prices. Greatest Gainer Shows chart's lamest uni Increase 4 lecates past Flittatseeker rile (t 2001, Gil/hoar/BEI Communications, and SoundScan, Inc. 
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2001 Billboard Artist Index,. 

Chart Codes: 

:-.ALBUMS-
The Billboard zoo (8.200) 

Blues (8L) 
Classical (CL) 
Classical Crossover (CX) 
Contemporary Christian (CC) 

Country (CA) 
Country Catalog (CCA) 
Electronic (EA) 

Gospel (GA) 
ileatseekers (HS) 

Independent (IND) 

Internet (INT) 

Jazz OZ) 
Contemporary Jazz (CI) 

Latin Albums (LA) 

Latin: Latin Pop (LPA) 
Latin: Regional Mexican (RMA) 

Latin: Tropical/Salsa (TSA) 

New Age (NA) 
Pop Catalog (PCA) 
R&B/Hip-Hop (RBA) 
R&B/Hip-Hop Catalog (RBC) 
Reggae (RE) 
World Music (WM) 

-SINGLES - 
Hot loo (Hioo) 
Hot loo Airplay (HA) 
Hot loo Singles Sales (HSS) 
Adult Contemporary (AC) 

Adult Top 40 (A4o) 

Country (CS) 
Dance/Club Play (DC) 

Dance/Sales (DS) 

Hot Latin Tracks (LT) 
Latin: Latin Pop (LPS) 
Latin: Regional Mexican (RMS) 

Latin: Tropical/Salsa (TSS) 
R&B Hip-Hop (RBH) 
R&B Hip-Hop Airplay (RA) 
R&B Hip-Hop Singles Sales (RS) 
Rap (RP) 
Mainstream Rock (RO) 
Modem Rock (MO) 
Top 40 Tracks (T4o) 

Rankings from biweekly charts are listed in 

italics during a chart's unpublished week. 

112: Bzoo 81; RBA 54; H100 37, 44: HA 34, 39; RA 
zo, 36; RBH 37; 14o 28 

2Pac: RBA 82; RBC 5, 6, 8,15 
3 DOOM Down: B200 136; A40 7; H100 28; HA 27; 

MO 39; RO 26;140 17 
311: MO 25 

-A-
Aaliyah: Bzoo 23; PCA 5; RBA 9; RBC 1, 3; H100 

23; HA 20; RA 3, 73; RBH 3,83 
Abba: PCA 24 
AC/DC: PCA 25 
George Acosta: EA 15; IND 35 
Acoustic Alchemy: C/ 3 
Ryan Adams: 6200 135 
Yolanda Adams: CC 32; GA 14, yo 
Mema: MO 16; R017 

Trace Adkins: CS 14; Hum 77; HA 74 
Aerosmith: PCA 31 
Afro Celt Sound System: WM 3; A40 33 
Ahornan: B200 33; RBA 23; H100 100 
Pepe Aguilar: LA 18; RMA 12; LPS 15; LT 7; RMS 10 
Christina Aguilera: IND 26; LA 66 
Alan T.: DC 4o 
ALC: GA 25 
Alegres De La Sierra: LT 33; RMS 14 
Alejandra Guzman: LPS 36 
Ley Alejandro: LPS 28; LT 47 
Alien Ant Farm: B200 26; H100 29; HA 26; MO 3; 

RO 18; 140 29 
Gary Allan: Eizoo 39; CA 4, 41; CS 24 
All Star Tribute: Hioo 30; HA 30; RBH 92; T40 19 
Allure: HSS 12; RBH 5o; RS 6 
Herb Alpert: CI 14 
Amber: DC 3 
America: B200152 
American Hi-Fi: Woo 94 
Amethystium: NA 13 
Tod Amos: Eizoo 41; INT ii 
Sunshine Anderson: RBA 94 
Jessica Andrews: CA 31; AC 26 
Los Angeles Azules: HS 15; LA 3; RMA 3 
Los Angeles De Charlie: LA 68 
Marc Anthony: LA 51; TSA 5; TSS 22 
India.Arie:13zoo 105; RBA 44; A40 28; DSA lo; 

HSS 64; RA 53; RBH 52; RO 38; RS 62 
Ricardo Anona: LA 22; LPA 8; LPS 12; LT 19; TSS 

13 
Louis Armstrong: 1Z20 
Joe Arroyo: TSA 14 
ATB: EA 15; IND 35; DC 48 
Aubrey: DC al 

Avalon: CC 18 
Avant: RA 6o; RBH 68; RS 63 
Ramon Ayala: LT 28; RMS 13 
Ramon Ayala Y Sus Bravos Del Norte: LA 38 
Ayana: RA 40; RBH 43 
Steve Azar: CS 49 
Azul Azul: LA 47; LPA 18; DC 45; HSS 29 

-B-
Baby: RA 57; RBH 62 
Babyface: B200 47; RBA lo; Hioo 88; HSS 23; RA 

31; RBH 31; RS 28 
Baby S: HSS 51; RP io; RS 19 
Backstreet Boys: AC 11, 30; Hioo 54; HA 56;140 

30 
Bad Au: RBA 93; RBH 85 
Erykah Badu: Ayo 32 
Baha Men: IND 42; WM 5 
Baldhead Slick & Da Click B200 143; HS 1; IND 

5; RBA 24 
David Ball: Bzoo 147; CA 19; CS 21 
Marcia Ball: BL 12 
Ramada: WM ii 
Banda El Limon: RMS 38 
Banda El Recodo: LA 28; RMA 16; LT 9; RMS 2, 3 
Banda Los Lagos: RMS 30 
Banda Machos: LA 61 
Buju Banton: RE 11 
Barenaked Ladies: Ayo 24 
Cecilia Bartoli: a 4 
BBMale AC 21 
Beastie Boys: PCA 48 
The Beatles: Eizoo 131 
Bee Gees: PCA 33 
Beenie Man: RE 8, lo 
Joshua Bell: CX12 
Better Than Ezra: A40 15 
Big Lew BKA Popeye Reds: HSS 16; RBH 87; RP 

2; RS 7 
Bilal: B200144; RBA 38; HSS 42; RBH 80; RS 66, 

69 
Bjork: B200 113; EA 3 
Clint Black: CS 37 
Black Rob: RA 61; RBH 6o 
Memphis Bleek: RA 69; RBH 73 
Blessed: CC 31; GA 12; IND 36 
Mary", Blige: B200 14; RBA 4; RBC 12, 21; H100 

3; HA 3; HSS 57; RA 2; RBH 2, 88; RS 30; T4o 
11 

Blink-18z: B200 91; MO 14, 28 
Andrea Bocelli: CL 3, 5 
Bon Jovi: PCA 38 
Bond: OC 3 
Krayzie Bone: 6200178; RBA e 
Michelle Branch: B200 73; A40 11; H10019; HA 

21;140 9 
Rick Braun: CI 23 
Michael Brecker: /Z13 
Jim Briclunan: B200 62; I NT 17; NA 2, 11; AC 16 

Sarah Brightman: OC 5; DSA 24 
Chad Brode CA 56; CS 47 
Brooks & Dunn: B200 141; CA 18; CCA 9; CS 2; 

Woo 33; HA 29 
Garth Brooks: CCA 18; CS 29 
The Brooklyn Tabernacle Choir: GA 38 
Brotha Lynch Hung: RBA 57 
Foxy Brown: B200 148; RBA 47; RBH 82 
Shannon Brown: CS 43 
Bush: MO 12; ROil 
Busta Rhymes: HSS 73; RA 64; RBH 58; RS 47,75 
Butthole Surfers: MO 38 
Tracy Byrd: CA 47; CS 27 

le.erz C 

Caedmon's Call: Bzoo 138; CC 6; INT 
Athena Cage: HSS 67 
Chris Cagle: CA 34; HS 16; CS 40 
Cake: B200 133; A40 37; MO 30 
Dena Cali: HSS 22; RBH 90; RP 4; RS 9 
Maria Callas: CL 15 
The Calling: HS 12; A40 18 
Cameo: DSA 22; HSS10 
Los Caminantes: LA 59 
Btu Cantrell: Bzoo 78; RBA 42; Woo 6; HA 6; LPS 

35; 1.40 3; TSS 31 
Mariah Carey: B200 31; RBA 14; STX 2; AC 18; 

DSA 22; HSS 10; RA 45; RBH 44; RS 29 
Guiliano Carrnignola: CL ii 
Mary Chapin Carpenter: CA 67 
Rodney Canington: CA 53 
Kurt Carr: CC 27; GA 9 
Kurt Carr Singers: CC 27; GA 9 
Jeff Carson: CA 45; HS 32; CS 17 
Aaron Carter: Bzoo 58,149 
Case: Hioo 14; HA ii; HSS 56; RA 5; RBH 4; RP 16; 

RS 27 
Johnny Cash: CCAlo 
Eva Cassidy: PCA 27 
Tommy Castro Band: BL 13 
C-BO: RBA 57 
Ceevox: DC 9 
Manu Chao: LA 29; LPA 12 
Steven Curtis Chapman: Bzoo 36; CC 2 
The Chemical Brothers: DC 5; DSA 9; HSS 63 
Kenny Chesney: B200 89; CA 8; CS 19 
El Chichicuilote: LA 48 
°Malta: HS 20 
Willy Chirino: TSS 37 

Chocolate Bandit: RP 18; RS 33 
Charlotte Church: CX 8 
Circuit Boy: DC 40 
Cirque Du Soleil: WM 10 
City High: B200 96; RBA 66; Haw 59; HA 55; RA 

23; RBH 23;140 36 
Eric Clapton: BL 2; AC 24 
Jameson Clark: CS 52 
The Clark Family Experience: CS 6o 
The Click: B200 117; RBA 28 
Linda Clifford: DC 32 
Patsy Cline: CCA 12, 16 
Tammy Cochran: CA 32; HS 14; CS 9; Hioo 73; HA 

66 
Coldplay: B200 151; A40 35 
Collective Soul: B200 92 
John Coltrane: /Z 9, 11,12,16, 19 
Confederate Railroad: CS 44 
Conjunto Primavera: LA 25. 43; RMA 14; LT 25; 

RMS 4,11, 32 
Coo Coo Cal: Eizoo 7o; IND 2; RBA zo; HSS 13; 

RBH 76; RP 11; RS 21 
Joyce Cooling: C/ 21 
DJ Ricky Corbo: EA 14; IND 33 
Cormega: HS 42; IND 28; RBA 69 
Elvis Costello: 0(13 
Costumbre: RMS 34 
Deborah Cox: DC 10 
Jimmy Cozier: HSS 47; RS 61 
The Cranberries: Ayo 26 
Randy Crawford: C/16 
Robert Cray: BL 8 
Creed: PCA 4,28 
Creedence Clearwater Revival: PCA 45 
Crimewave: HSS 59; RP 14; RS 24 
Cristian: LA 23; LPA 9; LPS 9, 10; LT 11, 17; TSS 24, 

38 
The Crystal Method: Bzoo 200; EA 6; DC 49 
Cuisillos De Arturo Macias: LT 45; RMS 16 
Brian Culbertson: CI 8 
Mark Curry: RA 61; RBH 6o 

D12: B200 63; RBA 40; HSS 11; RS 52 
Da Brat: RS 29 
Daft Punk: EA 9; DC 27 
Gigi D'Agostino: Hioo 96 
Lola Damone: HSS 65; RBH 99; RS 55 
Damozel: RS 68 
Charlie Daniels: CCA zo 
The Charlie Daniels Band: CCA 17 
Darude: EA lo; HS 28; IND 20; DC 30 
Craig David: 6200 74; RBA 51; DSA 5; Fhoo 15; HA 

17; HSS 17; RBH 84; RS 41; T40 8 
Miles Davis:1225; PCA 22 
Days Of The New: B200 146; RO 21 
Default: HS 18; IND 14; MO 23; RO 23 
Def Leppard: PCA 9 
Jack DeJohnette: /Z 7 
Delerium: NA 12 
Dennis Da Menace: IND 37; RBA 55; HSS 24; RBH 

89; RP 3; RS 8 
John Denver: CCA 14 
Depeche Mode: DC 39; DSA 13 
The Derailers: CA 72 
Desert: DC 28 
Destiny's Child: Eizoo 38; RBA 35; DC 41; DSA 4. 

19; Hioo 31; HA 28; HSS 15; RA 38; RBH 39; 
RS 18; T40 25 

Dez: CC 32; GA 15; IND 47; RBA 68 
Diamond Rio: CA 38; AC 6; CS 56 
Neil Diamond: B200156 
Dido: PCA 6; A4o 16; AC 2; DC 44 
Joe Difffe: CS 32 
Digital Allies: DSA 21 
Celine Dion: B200 197; AC 22 
Disturbed: Eizoo 45; MO 9; RO 6 
Dixie Chicks: B200129; CA 15; CCA 3; PCA 17; CS 

46 
DJ Romain: DC 32 
DJ Encore: DC 29 
DJ Escape: EA 7; HS 17; IND 13 
DJ Irene: IND 49 
DJ Quilt: HSS zo; RBH 91; RP 5; RS10 
DMX: RBA 91; RBC lo; Hioo 83; HSS 37; RA 27, 

63; RBH 25, 63; RP 13; RS 23,64 
Dominic: TSS 40 
Placido Domingo: CL 12 
The Donz: HSS 27; RS 14 
The Doors: B200 132 
Dr. Dre: RBC 24; RA 58; RBH 66, 80; RS 69 
Dream: DSA 6; HSS 7; RS 31 
Dream Street: 6200 64; IND 1 
Dreamcatcher: DC 36 
Drowning Pool: 8200 66; MO 40; RO 25 
Drunken Master: HSS 65; RBH 99; RS 55 
DSGB: IND 41; RBA 63 
Dub Pistols: DC 4 
Huey Dunbar: TSA 11; LPS 21; LT15; TSS 6 
Jermaine Dupri: Hioo 98; RA 44; RBH 42; RS 67 
Bob Dylan: Bzoo 35; INT 6 
Dynamix: DC 18 

Eagles: PCA 39 
Eastern Michigan Gospel Choir: GA 23 
Missy "Misdemeanor" Elliott: Bzoo 68; RBA 48; 

Woo 26; HA 23; RA 24; RBH 24:140 27 

Richard Elliot: CI 5 
Empty Mynd: HSS 75; RP 17; RS 32 
Engelina: DC 29 
Enya: Eizoo 3; INT 7; NA a; PCA 2; A40 4; AC 4; 

Hioo 16; HA 15; 140 15 
Faith Evans: Fhoo 57; HA 52; RA 16; RBH 19 
Rev. Clay Evans And The AARC Mass Choir: GA 22 
Sara Evans: B200163; CA 22; CS 35 
Eve 6: Ayo 19; Hioo 79:140 40 
Eve: Bzoo 154; RBA 84; Hioo 10, 59; HA 10, 55; 

RA 23; RBH 23; T40 5 
Nina Eve: DC 18 
Cesarla Evora: WM 7 
Exhale: HSS 25; RBH 97; RS li 

Fabolous: B200 18; RBA 5; Woo 25; HA 24; RA 15; 
RBH 16; RS 72 

Faithless: DC zo 
Jody Farias: LT 28; RMS 13 
Jay Farrar: HS 23; IND 18 
Fat Joe: RA 33; RBH 33; RS 46 
Maynard Ferguson: // lo 
Alejandro Fernandez: HS 19; LAS; LPA 2; LPS 6; 

LT 4; RMS 19 
Pedro Fernandez: LPS 26; LT 32 
Vicente Fernandez: HS 39; LA 12, 21; RMA 8,13; 

LT 18; RMS 5 
FFH: B200172; CC 9 
La Firma: RMS 29 
First Choice: DC 8 
Cevin Fisher: DC 12 
Five For Fighting: Bzoo 88; A40 6; Woo 46; HA 

41;140 22 
Bela Fleck CX 4 
Ben Folds: B200 120; MO 37 
Jessica Folker: DC 34; DSA 8; HSS 49 
Luis Fonsi: LPS 40; TSS 25 
Willa Ford: DSA 7; Hue 93; HSS 36 
Jeff Foxworthy: CA 71 
Russ Freeman: C/17 
Bill Frisell: /Z 5 
Fuel: B200 90; A40 22; Woo 85 
Fuerza Juvenil: TSS 39 
Nelly Furtado: Bzoo 27; Ayo 14; Hioo la; HA 13; 

T40 6 

G 
Ana Gabriel: LA 41; LPA 16 
Juan Gabriel: LN 14, 38; LT 49; RMS 28 
Peter Gabriel: A4o 33 
Gaelic Storm: WM 4 
Jeffrey Gaines: A4o 36 
Galactic: CI 20 
Gangsta Boo: RBA 64 
Garbage: Bzoo 13; EA 1; INT 5 
Gary Peacock /17 
Marvin Gaye: RBC 25; HSS 69; RA 35, 66; RBH 

36, 57; RP 23; RS 39 
G. Dep: RA 70; RBH 77 
El General: LA 58; TSA 7 
G'Fellas: RBA 86 
Angela Gheorghiu: CL 14 
Ghostface Killah: RA 71; RBH 67; RS 57 
Bebel Gilberto: WM 8 
Billy Gilman: CA 48, 55 
Ginuwine: Bzoo 42; RBA 18; Hioo 7; HA 4; RA 1; 

RBH 1; Tyo 33 
Gipsy Kings: LA 4, 74; LPA 1; WM 2,9 
Gisselle: TSA 8; LT 39; TSS 10 
Godsmack: B200 153; PCA 29; MO 29; RO 13,14 
Gorillaz: 6200 32; H100 71; HA 73; MO 11 
John Gorti: HSS 60; RP 15; RS 26 
Suav Gotti: HSS 62; RS 70 
El Gran Combo: TSS ii 
David Gray: Bzoo 87 
Macy Gray: B200 24; INT 12; RBA 15; A4o 32 
James Grear & Company: GA 35 
Al Green: RBC 4 
Green Velvet: DC 17 
Lee Greenwood: CCA 1, 2, 5, 6; I NT 3, 4, 9; PCA I, 

3, 21, 32; AC 28; CS 31; H100 84 
Pat Green: CS 38 
Groove Armada: EA 12; HS 43 
Grupo Bryndis: Bzoo 183; HS 6, 9; LA1, 2; RMA 

2; LT 5o; RMS 21 
Grupo Exterminador: LA 46 
Grupo Niche: TSA 14 
Grupomania: TSS 9 
Guardianes Del Amor: LA 63 
Juan Luis Guerra 44o: TSA 10; LPS 20; LT 36; TSS 

35 
Guns N' Roses: PCA 41 
Amaury Gutierrez: LPS 30 
Buddy Guy: BL 3 

James Hall & Worship And Praise: GA 21 
Fred Hammond: GA 33, 34 
Herbie Hancock q4; IND 48 
Handsome Devil: MO 24 
Gabriel Hardeman Delegation: GA 24 
Lisa Hartman Black CS 37 
Tramaine Hawkins: GA 7; HS 47 
Pastor Woodrow Hayden And Shiloh: GA 29 
Heatwave: DC 24 
Michael Hedges: NA 15 
Don Henley: AC 19 

Heritage Choir & Orchestra: IND 45 
The Heritage Christian Center Mass Choir: GA 4; 

HS 25 
Eddy Herrera: TSS 8 
Hi-Tek RBH 96 
John Hiatt: Bzoo 171; INC) 8; INT 13 
Elder Jimmy Hicks And The Voices Of Integrity: 

GA 28 
Faith Hill: Bzoo 166; CA 24; CCA 21; AC I; CS 36, 

51 
Hilliard Ensemble: CL 13 
Pat Hodges: DC 21 
Billie Holiday: 1Z 14 
Dave Holland Quintet:IZ 21 
Jennifer Holliday: DC 31 
Adele Hotness: DC 38 
Steve Holy: CA 59; CS 28 
Whitney Houston: Elmo 13; HSS 1; RBH 30; RS 1 
Rebecca Lynn Howard: AC 16 
Charlie Hunter: Q13 
Los Huracanes del Norte: LA 72; RMS 22 

Enrique Iglesias: AC 27; DC 37; H10012; HA 12; 
LPS 2; LT 2; T40 14; TSS 

Iro: DC 14 
Incubus: B200123; A40 8; Hioo 39, 70; HA 35, 

64; MO 2; RO 4; T40 24 
Intocable: LA 40, 62; LT 23; RMS 9 
Ronald Isley: B200 37; RBA 13; Woo 56; HA 49; 

RA 18; RBH zo 
The lsley Brothers: B200 37; RBA 13; Hioo 56; HA 

49; RA 18; RBH 20 

Michael Jackson: Hioo 22; HA 18; RA 14; RBH 17; 
140 32 

Alan Jackson: B200 134; CA 16, 64; CCA 15; CS i; 
Fhoo 38; HA 33 

Janet Jackson: Bzoo 75, RBA 59; RBC 16; Ayo 30; 
H100 24; HA 40; HSS 6; RBH 72; RS 5;14o 
20 

jadakiSS: B200 54; RBA 19; RA 43, 55; RBH 45. 
59, 80; RS 69 

Jagged Edge: Bzoo 61; RBA 31; DSA Woo 4; HA 
7; HSS 4; RA 19, 37; RBH 11, 40; RS 3:140 12 

Jaguares: LA 32; LPA 13 
Jaheim: 6200110; RBA 32; H100 78; HA 75; RA 

22; RBH 22 
Jailbird: RP 20; RS 35 
Bishop T.D. lakes & The Potter's House Mass 

Choir: GA zo 
Etta James: BL 9; /Z2 
Rebecca St. James: CC 36 
Jamiroquai: B200 114; EA 4; DC 2 
Keith Jarrett: /17 
Jay-Z: Bzoo 2; RBA 2, 98; RBC 2; Woo 8, 51; HA 8, 

51; HSS 18, 32, 48; RA 9, 17. 50; RBH 9, 18, 

47: RP 9; RS16, 44. 45; 14o 18 
Norma Jean: DC 43 
Wydef Jean: HSS 53 
Jewel: A40 23 
Alih Jey: LPS 16; LT 31 
Jose Alfredo Jimenez: LA 36, 49: RMA zo 

Jimmy Eat World: MO 34 
Jodeci: RBC 19 
Billy Joel: B200 29; IN T 16 
Elton John: Elmo 15; I NT 1; PCA 34; A40 40; AC 7 
Johnny Ray: TSS 15 
Carolyn Dawn Johnson: B200 155; CA 20; CS 6; 

H100 61; HA 59 
Syleena Johnson: RBA 90 
Jonell: RBH 96 
George Jones: 6200 65; CA 6; CS 29 
Richard Joo: B200 83, CL 1; INT 15 
Journey: PCA 
Juanes: LA 60; LPS 24; LT 44; TSS 21 
The Judds: CCA 19 
Jump 5: CC 16; HS 26 
Juvenile: Bzoo yo; RBA 17; RBC 7; Hioo 87; RA 

28; RBH 29, 79; RS 59 

-K 
Kaci: HSS 74 
Israel Kamakawiwo'04:13200 195; IND lo; WM 1 
K-Ci & Jojo: RS 74 
Anthony Kearns: WM 6 
John P. Kee: GA 30 
Robert Earl Keen: CA 42; HS 24 
Toby Keith: B200 25, 190; CA 3, 27; CCA 7; PCA 

36; CS 13, 15; H too 62, 67; HA 6o, 63 
Kelis: RBH 82 
R. Kelly: B200 106; RBA 36; Hioo 40; HA 37; HSS 

18; RA 10, 33, 50; RBH 10, 33. 47; RS 44, 46, 
65 

Alicia Keys: Bzoo 4; INT 8; RBA 8; A40 27; Woo 
2; HA 2; LPS 34; RA12, 46; RBH 14, 48; 140 
1; TSS 29 

Kid Rock PCA 26 
Carole King: IND 17; INT 20; PCA 7 
B.B. IGng: BL 2 
Knoc-Tum'Al: RA 58; RBH 66 
Frankie Knuckles: DC 13 
Habib Kobe: WM 11 
Kolcane: RA 54; RBH 
ICool.G Rap: HSS 58; RP 22; RS 38 
Diana Wall: B200 20; INT 2;111, 22 
Alison Krauss: B200 98; CA lo; CCA 24; INT 19; 
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CS 57 
Lenny Kravitz: B200 157; A40 31; Him 63; HA 61; 

MO 15; RO 12 
Danny Krivit: DC 32 
Kurupt: IND 12; RBA 72 

-L-
The Latin All Stars: LA 71 
Kenny Lattimore: RA 48; RBH 51 
Tracy Lawrence: CS 39 
Leahy: WM 15 
LeLe: RA 47; RBH 49 
John Lennon: PCA 8 
Bishop Dennis Leonard: GA 4; HS 25 
Melina Leon: TSA 9; LPS 11; LT 12; TSS 7 
Gerald Levert: Bzoo 28; RBA 6; RA 41; RBH 46 
Huey Lewis & The News: AC 29 
La Ley: LA 24; LPA lo; LPS 19; LT 38; TSS 19 
LFO: 8200 165; Hioo 65; HA 65; T4o 31 
Liberacion: LA 64 
Ottmar Liebert: NA 5,8 
Lifehouse: B200 101; A40 2; Hioo 17; HA 14;140 

10 

Lil Bow Wow: RA 75; RBH 81 
Lit Jon & The East Side Boyz: 8200159; IND 7; 

RBA 49 
Lit' Kim: Hioo 97; RA 59; RBH 69 
Lil' Mo: RBA 73; RA 62; RBH 65 
Lit' Romeo: B200 121; RBA 70 
Lil' Wayne: RBA loo; RA 57, 75; RBH 62,81 
Lit' Zane: HSS 72; RA 75; RBH 81 
Limp Bizkit: B200 76; PCA 35 
Lina: RBA 89 
Linkin Park: B200 7; H100 90; MO 7, 17; RO 9, 19 
Johannes Linstead: NA 14 
Lit: MO lo; RO 28 
Live: B200 50; MO 31; RO 32 
11 Cool I: RA 56; RBH 56; RS 49 
Lonestar: B200 97; CA 9; CCA 11; AC 12; CS 16 
Long Beach Dub Allstars: Bzoo 181 
Cachaito Lopez: TSA 13; WM 14 
Jennifer Lopez: B200 16; RBA 25; DSA 11; Hioo 1; 

HA 1; HSS 66; RA 4: RBH 5: RS 53; Tyo 2 
Pete Lorimer: DC 24 
Lost Souls: RBC 9 
The Love Doctor: RBA 95 
Love Selective: DC 35 
Patty Loveless: CA 51 
Ludacris: B200 160; RBA 79; Hioo 72; HA 67; RA 

26, 56; RBH 27, 56; RS 29,49 
Richard Luzzi: DSA 21 

M 

M&S Presents The Girl Next Door: DC 50 
Machine Head: Bzoo 115 
Mack lo: RA 57; RBH 62 
Kelli Mack: HSS 35; RS 17 
Madonna: B200 191; DSA 12, 18, 25; HSS 68 
Cheb Mami: OSA 23 
Victor Manuelle: TSA 19; TSS 12 
Bob Marley: PCA 16; RBC n; RE 5 
Bob Marley And The Wailers: RE 1, 7 
Damian "Jr. Gong" Marley: RE 2 
Ky-mani Marley: RE 14 
Marsha: DSA 17 
Ricky Martin: LA 55 
Rogelio Martinez: RMS 26 
Mary Mary: Bzoo 198; CC n; GA 3; RBA 67 
Masino: LA 69 
matchbox twenty: B200 145; A40 17, 20; AC 3 
Keiko Matsui: CI ii 
Dave Matthews Band: 13200 80; A40 5; Hioo 47; 

HA 43; 140 26 
Maxwell:B2oo 19; RBA 7; Elmo 41; HA 36; RA 7; 

RBH 8 
Maxi Volume: DC 43 
John Mayer: HS 21 
Yo-Yo Ma: B200 180; CL 2, 7 
Martina McBride: Bzoo 21; CA i; INT 21; CS ii; 

Hioo 64; HA 62 
Delbert McClinton: BL 4; CA 66 
Donnie McClurkin: Bzoo 124; CC 5; GA 1; RBA 45 
Brian McComas: CS 42 
Liz McComb: GA 32 
Reba McEntire: CS lo; Hioo 60; HA 57 
Tim McGraw: 8200 6o, 109; CA 5, 11; CS 3, 26; 

Hioo 43; HA 38 
Mark McGuinn: CA 68; CS 25 
Brian McKnight: B200 34; RBA 12; Elmo 55; HA 

47; RA 13; RBH 15 
Sarah McLachlan: PCA 46 
The Brad Mehldau Trio:1Z 24 
John Mellencamp: PCA 40; Ayo 28; RO 38 
Roy D. Mercer: CA 69, 7o 
MercyMe: CC 21; HS 37 
Mesh: RO 33 
Jo Dee Messina: CA 33; AC 25; CS 26 
Metallica: PCA ii 
Methrone: HS ii; IND ii; RBA 52 
Edgar Meyer: CL 7 
Mickey: RA 57; RBH 62 
Luis Miguel: LPS 7; LT13 
Christina Milian: DC 23; Elmo 27; HSS 2; RBH 64; 

RS 4; T4o 38 
Buddy Miller: CA 62 
Julie Miller: CA 62 

Marcus Miller: CI 24 
Kylie Minogue: DC 16 

Ismael Miranda: TSS 32 
Mobb Deep: RBH 95 
Moby: PCA 37 
Modest Mouse: HS 13 
Mona Monet: DC 12 
Jane Monheit: /Z 3, 15 
Ricardo Montaner: LA 44; LPA 17; LPS 8, 22; LT 16, 

41; TSS 23 
Pablo Montero: LPS 31 
Dr. Ed Montgomery: GA 25 
Montgomery Gentry CA 39; CS 34 
Jessie Morales: HS 35; LA lo; RMA 6 
Moe Del: HSS 5o; RS 56 
Brandy Moss-Scott: HSS 34; RS 20 
Mpress: HSS 43 
Mr. Cheeks: Hioo 95; RA 34; RBH 34; RS 51 

Mr. Spitflame: IND 46; RBA 74 
Mr. Vegas: RE 6 
Nicole C. Mullen: Bzoo 162; CC 7; HS 2 
Samantha Mumbo: HSS 30 
Ricky Munoz: RMS 29 
Anne Murray: CA 52; CC 34 
Keith Murray: RA 56; RBH 0; RS 49 
Musiq Soulchild: RBA 76; RA 4o; RBH 43 

MYstikal: RA 45; RBH 44 

-N 
Nate Dogg: Hioo 25, 72, 98; HA 24, 67; RA 15, 26, 

44, 49; RBH 16, 27, 42, 55; RS 67,72 
Natural: HSS 21 
Natures Problem: RBA 97 
Dave Navarro: MO 27; RO yo 
Ednita Nazario: LPS 39: TSS 34 
Luna Negra: NA 5 
Frankie Negron: LA 56; TSA 6; LT 27; TSS 2 
Nay: B200 59: RBA 50; DSA l; Hioo y, 75; HA 7, 

70; HSS 4; RA 19, 32; RBH 1435: 94; RS 3: 
140 12 

Willie Nelson: CCA 8, 25 
The Neptunes: RA 42; RBH 41; RS 6o 
New Found Glory: HS 41 
New Life Community Choir: GA 30 
New Order: DC 1; DSA 3; HSS 39 
Newsboys: CC 38 
Nickel Creek: B200 174; CA 25; HS 4; IND 9 
Nickelback 132oo 5, 175; INT 14; Hioo 36; HA 31; 

MO 1; RO 
Tito Nieves: TSS 17 
Nirvana: PCA 42 
Nivea: HSS 9; RS 43 
Nonchalant: HSS 16; RBH 87; RP 2; RS 7 
Noreaga: RA 72; RBH 78 
The Notorious B.I.G.: RBC 18; RS 73 
'N Sync: B20017; AC 13; Hioo 42; HA 42;14o 21 

NYdia: LT 49; RMS 28 

0 

Paul Oakenfold: EA 13; HS 49; IND 30 
Mark O'Connor: CL 6,7 
The Olays: RA 67; RBH 74 
Jamie O'Neal: CA 44; HS 31; CS 33; Hioo 82 
Greg O'Quin 'N Joyful Noyze: GA lo; IND 32 
Orbital: IND 39 
El Original De La Sierra: LA 27; RMA 15 
Los Originales De San Juan: LA 30; RMA 17 
Original P: HSS 41; RP 6; RS 12 
Oro Solido: TSS 27 
Ozzy Osboume: RO 2 
0-Town: B2oo 128; AC 9; DSA 2; Hioo 48; HA 48; 

HSS 19;140 39 
OYsterhead: Bzoo 48 
Ozomatli: HS 34; LA 9; LPA 4 

Petey Pablo: Hioo 34; HA e; HSS 3; RA 21; RBH 
13; RP i; RS 2 

Lindsay Pagano: HSS 8 
Jennifer Paige: Ayo 38 
Palomo: LA 16; RMA 10; LT 5; RMS 
Paola & Chiara: DC 47 
Twila Paris: CC 30 
Brad Paisley: CA 35; CS zo 
Pastor Troy: RBA 75 
Paul Taylor: CI 9 
P. Diddy & The Bad Boy Family: B200 79; RBA 39 
Carlton Pearson And The Azusa Mass Choir: GA 

13; IND 40 
Miles Pena: TSS 33 
Teddy Pendergrass: RBC 22 
Pennywise: IND 44 
Phil Perry: CI 25 
Pesado: RMS 33 
Pet Shop Boys: DC 6 
Tom Petty And The Heartbreakers: PCA 15 
The Philadelphia Experiment: /Z17 
Phillips, Craig And Dean: CC 33 
Philly's Most Wanted: RBH 98 
Pink Floyd: PCAio 
Alexandre Pires: LA 65; LPS 3; LT 8; TSS 
Play: HSS 31 
Plus One: CC 22 
P.O.D.: B200 9; CC i; MO 5; ROlo 
Point Of Grace: CC 13 
Larry Poteat: HSS 46; RP 19; RS 34 
Jesse Powell: RBA 62; RA 65; RBH 70 
Po' White Trash And The Trailer Park Symphony: 

HSS 26; RP 7; RS 13 
Pressure 4-5: 8200 177; HS 5 

Primer 55: RO 37 
Prince: Bzoo 182 
Priscila Y Sus Balas De Plata: RMS 40 
The Product G&B: HSS 53 
Project Pat: RBA 85 
Prophet Jones: Bzoo 86; RBA 16 
Psycster: RS 71 

Public Announcement: RBA 65; RA 47; RBH 49 
Puddle Of Mudd: Bzoo 30; Hioo 74; HA 69; MO 

4; RO 3 
Puerto Rican Power: LT 35; TSS 4 
Puff Daddy: RA 42, 61; RBH 41, 6o, 93; RS 60 

WM 

Queen: PCA 49 
Quintanilla Y Los Kumbia Kings: LA 8; LPA 3: 
LT 29; RMS 24; TSS 3o 

Radical For Christ: GA 33 
Radiohead: HSS 70 
Raelnvon: RA 71; RBH 67; RS 57 
Rank 1: DC 26 
Shabba Ranks: RE 13 
Rascal Flatts: CA yo; HS 22; CS 45 
Peter Rauhofer: DC 6 
Ravin: WM 12 
Collin Raye: CS 48 
Ray1: RBA 99; RA 52; RBH 54 
Regina: GA 27 
Relient K: CC 29 
Remy Zero: MO 36 
Res: HS 36; RBA 61 
Nicki Richards: DC 13 
Lionel Richie: AC 14 
Los Rieleros Del Norte: LA 35; RMA 19; LT 22; 

RMS 7 
Andre Rieu: 0(14, 15 
LeAnn Rimes: CA 46; AC 17, 23; HSS 14 
The Rippingtons: C/17 
Rising Son: RP 25; RS 42 
Jerry Rivera: LPS 33; LT 43; TSS 36 
Juan Rivera: LA 73 
Lupillo Rivera: LA15; RMA 9; LT 2o, 26; RMS 6,12 

Rll.: Hioo c 4 977 ; RA 59; RBH 69 
RhiB, p  

Robbie Rivera: DC 7 
Tito Rojas: TSA 12 
German Roman Y Su Banda Republica: RMS 35 
Rosabel: DC 31 
Royce Da 5'9": RA 74; RBH 75 
Paulina Rubio: HS 5o; LA14; LPA 6; LPS 18, 23; LT 

TS69S;2R6 
Ruff EBH 73 

3n4dz. 4:2RA; 
Ja Rule: B200 1, 142; INT 23; RBA 1, 80; RBC 23; 

DSA 11; Hioo iy; HA 1, 11; HSS 56, 66; RA 
4, 5; RBH 4, 5; RP 16; RS 27, 53;140 2 

Tim Rushlow: CS 53 
RZA As Bobby Digital: 8200107; IND 4; RBA 30 

•""' S 
Sade: B200167; RBA 78; RBC 20; DSA 16 
Saliva: B200 130; MO 26; RO 27 
Sammie: RA 75; RBH 81 
Man Chalino Sanchez: RMS 25 
Sandunguero: LA 19; TSA 1 

Gilberto Santa Rosa: LA 45; TSA 3; LPS 5; LT 3; 
TSS 

Savage Garden: AC 15 
Diane Schuunglo 

S Club 7: AC lo; HSS 54 
Jill Scott: B200 103; RBA 37; Hioo 92; RA 30; RBH 

32 
Joan Sebastian: HS 29; IND 21; LA 6, 34; RMA 

18; LT 37; RMS 18,37 
Secret Garden: NA 9 
Bob Seger & The Silver Bullet Band: PCA 12 
Selena: LA 39; LPA 15 
Erick Sermon: HSS 69; RA 35, 66; RBH 36, 57; RP 

23; RS 39 
Seven Channels: RO 39 
Sevendust: RO 31 
Shaggy: B200110; RBA 92 
Shakira: LA 53; LPA 20; LPS 1; LT 1; TSS 3 
Shanokee: DC 26 
Ben Shaw: DC 38 
SheDaisy: CA 36 
Blake Shelton: B200 139; CA 17; CS 12, 54; HSS 

52 
Kenny Wayne Shepherd Band: 131 15 
Silk: RBA 87 
Jessica Simpson: 8200194 
Sizzla: RE 9 
Ricky Skaggs: CA 58 
Skillet: CC 28 
Slayer: 8200 122 
Slipknot: B200 52; RO 30 
Richard Smallwood With Vision: CC 25; GA 8; HS 

48 
Smash Mouth: Ayo lo; Hioo 69; HA 68;140 37 
Esther Smith: GA 26 
Michael W. Smith: B200 51; CC 3 
Snoop Dogg: Bzoo 102; IND 3; RBA 4I; RBC 13; 

Hioo 97; RA 54, 59; RBH 61, 69, 85 
Socios Del Ritmo: RMS 39 
The Soggy Bottom Boys: CS 58 
Soil: HS 33; RO 24 
Soldien At War: HS 27; IND 19 

Marco Antonio Solis: HS 44; IND 29; lA 13; LPA 5; 
LPS 13, 32; LT 6, 24; RMS 15, 27 

Son By Four: TSA 18, zo 
Sonicflood: 8200168; CC 8; HS 3 
Soulja Slim: IND 27; RBA 6o 
Soul Logic: DC 22 
Bubba Sparloor: Hioo 20; HA 22; HSS 40; RA 8; 

RBH 7; RP 8; RS 15 
Britney Spears: Bzoo 170; Hioo 68; HA 71; Tyo 35 
Spiritualized: HS lo 
Spyro Gyra: CI 12 
St. Germain: CI lo 
Staind: B20010; INT 24; P.409; Hioo 5, 76; HA 5, 

72; MO 6, 18, 32; RO 5, 8, 22;140 4 
Static-k RO 36 
Jeffrey Steele: CS 41 
Gwen Stefani: Hioo 10; HA 10; Tyo 5 
Stereomud: RO 34 
Sting: DSA 23 
St. Lunatics:132oo 95; RBA 56 
Angie Stone: RA 51; RBH 53 
Stone Temple Pilots: RO 29 
George Strait: CA 54; CS 23 
Styles: RA 55; RBH 59 
Sublime: PCA 47 
Sugar Ray: B200 158; Areo 3; Hioo 35; HA 32; Tyo 

16 
Sugarbomb: Mo 39 
Sum 41: 8200 44; Hioo 89; MO 13,22 
Survivalist:  RP 21; RS 36 
Keith Sweat: RBC 17 
System Of A Down: B200 12; PCA 13; MO 19; RO 

16 

ant 

Tamia: DC 33; DSA 15; HSS 44; RS 54 
Tank: RBA 83; RA 68; RBH 71 
Olga Tanon: LA 31; TSA 2; LPS 25; LT iy; TSS 5 
Tantric: 132oo 185; RO 15 
Tata + Brando: HSS 46; RP 19; RS 34 
James Taylor: PCA 19 
Johnnie Taylor: Bl_ 
Los Temerarios: LA 37; LT yo; RMS 17 
Tenacious D: 8200 55; INT 25 
Tha Dogg Pound: IND 16; RBA 81 
Tha Eastsidaz: B200 102; IND 3; RBA 41; RA 54; 

RBH 
Thalia: HS 38; LA n, 54; RMA 7; LPS 17: LT 30 
Third Day: CC 15 
Carl Thomas: RA 71; RBH 67; RS 57 
Lejuene Thompson: CC 40; GA17 
Cyndi Thomson: B200 127; CA 14; CS 5 
Three Mo' Tenors: 0(6 
Los lives Del Norte: HS 30; IND 22; LA 7; RMA 5; 

LT 21; RMS 8 
Los Tigrillos: LA 67, 70; RMS 23 
Aaron Tippin: CA 63; CS 22; H100 66; HSS 5 
Wayman Tisdale: CI 22 
Tool: 13200 93; PCA 44; Hioo 80; MO 8; RO 7 
Tommy Tones: LPS 29; TSS 28 
Tower Of Power: C/15 
Toya: HS 8; OSA 14; H100 45; HA 46; HSS 33; RS 

48; Tyo 23 
Train: 8200 53; PCA 43; A40 1, 29; AC 20; Hioo 

18; HA 16;140 13 
Randy Travis: CA 6o, 75 
Trick Daddy: B200 46; RBA 26; Hioo 32; HA 25; 

RA ii; RBH 12 
Trick Pony: 132oo 161; CA 21; CS 7; Hioo 53; HA 

53: HSS 45 
Tricky: RO 32 
Los Tri-o: LA 26; LPA it; LPS 27; LT 46 
Travis Tritt: Etzoo 164; CA 23; CS 8; Hioo e; HA 

50 
Los Tucanes De Tijuana: LA 42; LT 48; RMS 20, 31 
Barbara Tucker: DC 19 
Michelle Turnes: CC 35 
Shania Twain: CCA y; PCA 20 
Ronan Tynan: WM 6 
Steve Tyrell: g 4 
Tyrese: B200 118; RBA 34; Hioo 81; RA 25; RBH 

26 
Moses Tyson, Jr.: GA 19 

U2: B200 57; INT 22; PCA 14; Mo 13; Nitro 52; HA 

54; MO 35: RO 35;140 34 
UB4o: RE 4 
Uncle Wacker: B200 94; Ayo 12; AC 8; Hloo 50; 

HA 45 
Union Station: B200 98; CA lo; INT 19; CS 57 
Keith Urban: (P. 49; Hioo 86 
Urban Knights: C/6 
Polo Urias Y Su Maquina Nortena: RMS 36 
Usher: ihoo 8; RBA 3; DC 46; DSA 20; Hloo 9, 21; 

HA 9,19; HSS 71; RA 6, 29; RBH 6, 28, 93; RS 

50, 58;140 7 
Utah Saints: DC 25 

V  .ne 

Jaci Velasquez: CC 20; LA 20; LPA 7; LPS 4; LT10 
Ian Van Dahl: DSA 17 
Luther Vandross: 132oo 84; RBA 29; Hioo 99; HSS 

28; RA 39; RBH 38, 86; RS 37 
Phil Vassar: CA 50 
Jimmie Vaughan: BL 5 
Stevie Ray Vaughan And Double Trouble: BL 14 
Chuy Vega Y Los Nuevos Cadetes: LA 75 
Tony Vega: TSS 16 

Veggie Tunes: IND is 
The Verve Pipe: Ayo 21 
Alicia Villarreal: LA 17; RMA 11 
Angelito Villalona: TSS 2o 
Virtue: CC 23; GA 5; HS 40 
Anne Sotie Von Otter: 0(13 

w - 
The Wailers: PCA 16; RBC n 
Clay Walker: CS 30 
Russell Watson: CX 2 
Weezer: B200 72; PCA 23; A40 34; MO 20,21 
Gillian Welch: IND 43 
Westbound Soljaz: HSS 41; RP 6; RS 12 
Kirk Whalum: C/19 
Whatever, Girl: DC 15 
Batty White: RBC 14 
Peter White: CI 2; HS 46 
Wild Horses: CS 55 
The Wild Strawberries: DC 48 
Hank Williams Jr.: CCA 13 
Dar Williams: HS 45 
Doug Williams: GA16; IND 50 
Lee Williams And The Spiritual QC's: GA 37 
Melvin Williams: GA 16; IND so 
Mark Wills: CA 37; CS 18 
Andre Wilson: RBH 98 
CeCe Winans: B200 187; CC 10; GA 2, 31; RBA 96; 

RBH loo 
BeBe Winans: GA 39 
The Wiseguys: EA 8; Mo 25; Elmo 91 
Lee Ann Womack: B200 112; CA 13; AC 5 
Won-G: HSS 20; RBH 91; RP 5; RS 10 
The Word: BL 7 
Darryl Worley: CA 73; CS 50 
Chely Wright: B200 in; CA 12 
Mbar Wright: WM 6 
Keke Wyatt: HSS 38; RA 6o; RBH 68; RS 25 

y 
`Mire: LPS 37 
Yanni: NA 4, 6, 7 
Trisha Yeanvood: 8200176; CA 26; CCA 23; CS 4; 

Hioo 49; HA 44 
Dwight Yoakam: CA 61 
Pete Yom: B200 186; HS 7 
The Young Millionaires: HSS 61; RP 12; RS 22 
Young Phantom: HSS 55; RP 24; RS 40 

z 
Zoegirl: CC 39 
Rob Zombie: MO 33; RO 20 

-SOUNDTRACKS-
American Pie 2: 8200108; STX 8 
Captain Corelli's Mandolin: CX 9 
Coyote Ugly: 8200 71; CA 7; STX 5 
Crouching Tiger, Hidden Dragon: 0( 7 
Down ADM The Mountain: B200192; CA 28; 

SIX 113 
Driven: CA 57 
The Fast And The Furious: B200 179; SD( 14 
Finding Forrester: .1Z 23 
Grease: SIX 23 
Hannibal: CX 10 
Hardball: 132oo 77; RBA 46; SIX 6 
Josie & The Pussycats: SIX 20 
Kingdom Come: CC 24; GA 6 
A Knight's Tale: Bzoo 125; SIX 10 
Moulin Rouge: B200 137; SIX 12 
0 Brother, Where Art Thou?: B200 22; CA 2; 

INT ro; STX 
Pearl Harbor: SIX 24 
The Princess Diaries: B200126; SD( 11 
Remember The Titans: SD( 22 
Rock Star: SD( 25 
Rush FLOW 2: SIX 19 
Save The Last Dance: B200 i4o; SD( 13 
Serendipity: Bzoo 188; SIX 16 
Shrek: Bzoo 116; SD( 9 
Spongebob Squarepants Original Theme 

Highlights: Bzoo 189; SIX 17 
Sweet November: SIX 21 
Tae-Bo Inspirational: Walk By Faith...Not By 

Sight: GA 18 
Training Day: B200 49; RBA 22; STX 3 
VAVF: Tough Enough: B200 69; STX 4 
Zoolander: B200 82; STX 7 

-VARIOUS ARTISTS-
on The thltbenni 200 

Classical Hits: 99 
FB Entertainment Presents: The Goodlife: 

Album: 56 
Hank Williams: Timeless: 199 
Hidden Beach Recordings Presents: 

Unwrapped Vol. 1: 196 
Now 6: 104 
Now 7: 11 
Pulse: 43 
Radio Disney Jams: Vol. 4: 169 
Songs 4 Worship - Shout To The Lord: 67 
The est Side: 150 
The Source Hip-Hop Music Awards 2001: 100 
This Is Your Country: 193 
Totally Dance: 173 
Totally Hits 2001: 6 
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Modern Rock Tracks,. 

TITLE Imprint/Promotion Label ARTIST 

HOW YOU REMIND ME 

NUMBER 1 .t 5 WediJ Ai Numb« 1 

Nickelback 

I WISH YOU WERE HERE 

SMOOTH CRIMINAL 

CONTROL 

ALIVE a• 

FADE 

IN THE END 

SCHISM 

DOWN WITH THE SICKNESS 

LIPSTICK AND BRUISES 

CLINT EASTVVOOD 

THE PEOPLE THAT WE LOVE 

FAT LIP 

STAY TOGETHER FOR THE 

DIG IN 

GIVING IN 

CRAWLING 

ITS BEEN AWHILE 

CHOP SUEY 

ISLAND IN THE SUN 

HASH PIPE 

IN TOO DEEP 

WASTING MY TIME 

MAKIN' MONEY 

I'LL BE HERE AWHILE 

CLICK CLICK BOOM 

HUNGRY , • • 

THE ROCK SHOW 

BAD MAGICK 

SHORT SKIRT / LONG JACKET 

OVERCOME 

OUTSIDE 

FEEL SO NUMB .,,• 

BLEED AMERICAN 

STUCK IN A MOMENT YOU CAN'T GET OUT OF 

SAVE ME 

ROCK IN' THE SUBURBS 

THE SHAME OF LIFE 

BE LIKE THAT . ,• .• 

BODIES 

Incubus y 

Alien Ant Farm 9 

Puddle Of Mudd y 

P.O.D. 

Staind y 

Linkin Park 9 

Tool ,9 

Disturbed 9 

Lit 

GarillaZ 

Bush 9 

Sum 41 .9 

Blink- 182 

Lenny Kravitz 

Adema 9 

Linkin Park 9 

Staind y 

System Of A Down 9 

Weezer y 

WeeZer 

Sum 41 y 

Default 9 

Handsome Devil 

311 

Saliva .9 

Dave Navarro 9 

Blink- 182 y 

Godsmack 

Cake 

Live 9 

Staind 

Rob Zombie 

Jimmy Eat World y 

U2 9 

Remy Zero y 

Ben Folds •;¡, 

Butthole Surfers y 

3 Doors Down 9 

Drowning Pool y 
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TITLE Imprint/Promotion Label Al) TIS7 

112 NUMBER 1 ,to 12 Mob At lair I 

THERE YOU'LL BE , ,,... Faith Hill 9 

3? THANK YOU 

44 IF YOU'RE GONE metchbox twenty .,.' 

36 ONLY TIME l ny, .-

48 I HOPE YOU DANCE • • • Lee Ann Womack 

25 ONE MORE DAY p, ,,,,,,Ii4 . 

(1) 8 7 I WANT LOVE - . • Elton John ,7 

8 7 22 FOLLOW ME Uncle Kracker • 

CD 10 15 ALL OR NOTHING 0-Town '9 

CD 11 19 NEVER HAD A DREAM COME TRUE ,.1 , ,,,,,.. S Club 7 9 

11 9 23 MORE THAN THAT Backstreet Boys '9 

C) 13 7 I'M ALREADY THERE Lonestar 9 

13 12 55 THIS I PROMISE YOU 'N Sync 9 

14 15 34 ANGEL Lionel Richie 

15 14 106 I KNEW I LOVED YOU Savage Garden 52 

(ID 17 '' 0 SIMPLE THINGS Jim Brickman Featuring Rebecca Lynn Howard 

17 16 81 I NEED YOU . LeAnn Rimes 9 

18 19 9 NEVER TOO FAR Mariah Carey y 

19 20 76 TAKING YOU HOME ahe, rho, Don Henley 9 

cp 23 13 DROPS OF JUPITER (TELL ME) \ilii) C.P./Va.Ro•- Train 9 

21 18 24 GHOST OF YOU AND ME BBMak 9 

22 21 2 GOD BLESS AMERICA Celine Dion 

24 6 SOON • LeAnn Rimes 

24 22 16 BELIEVE IN LIFE Erie Clayton 

25 18 BURN -• Jo Dee Messina 9 

26 27 11 WHO I AM Jessica Andrews ,..• 

C) 30 2 HERO ..• • • Enrique Iglesias 9 

28 26 13 GOD BLESS THE USA • • Lee Greenwood ..• 

29 28 10 LET HER GO AND START OVER . Huey Lewis 8 The News 

CD NEW DROWNING Backstreet Boys 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 99 mainstream rock sta-

tions,77 modern rock stations, 80 adult contemporary stations and 82 adult Top 40 stations are electronically monitored 24 hours 

a day, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream Top 40, Rhythmic Top 40 and Adult Top 

40 stations. The 254Top 40 Tracks stations are electronically monitored 24 hours a day,) days a week. Top 40 Tracks awards bul-

lets based on increase in audience impressions. On the remaining detection-based charts, tracks with increase in detections 

over the previous week are bulleted regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet even d it registers an increase. Records below the top 20 are removed from the chart after 26 el 

weeks Airpower awarded In songs appearing el the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience (Top 40 Tracks excluded). Videoclip (c)2031, Billboard/BPI Communications. 

00TOBER 20 
20  2001 Billboard Mainstream Rock Tracks,. 

e '' 
e5 

e 
e TITLE Imprint/Promotion Lab,' ARTIST 

tP NUMBER 1 ItI'' s Weeks At %mbar 1 

1 13 HOW YOU REMIND ME ou.arvw, Nickelback ',2 

',.. 2 6 GETS ME THROUGH [lazy Osbourne y 

(DI 3 16 CONTROL • • - • Puddle Of Mudd ç. 

CD 5 8 I WISH YOU WERE HERE Incubus y 

CD 8 9 FADE ,..- , Staind 9 

D 
19 DOWN WITH THE SICKNESS Disturbed y 

7 • 4 23 SCHISM - Tool 9 

8 6 29 IT'S BEEN AWHILE - . .. Staind y 

9 . 9 27 CRAWLING . ,..,3—. Linkin Park .9 

(j) 2 9 ALIVE 

C5 10 6 THE PEOPLE THAT WE LOVE ,,,.. Bush 9 

C ' 5 4 DIG IN Lenny Kravitz 

(.11.) 13 6 BAD MAGICK Godsmack 

14 14 31 GREED Godsmack y 

15 11 18 ASTOUNDED ... • Tantric 9 

(1) 17 12 CHOP SUEY System Of A Down 9 

16 15 GIVING IN ,,••• Adema 9 

20 10 SMOOTH CRIMINAL AtooNdyno4,-w,44 -.111...,\J:aP c.....P.J'ià Ills. Alien Ant Farm Sç,18 

19 24 5 IN THE END :, Linkin Park 9 

31 2 FEEL SO NUMB Grhre., ,. rar. 'ill .,,\ lri I) CP/JÈ. It i••• Rob Zombie 

21 . 22 9 HANG ON TO THIS Days Of The New 

22 23 23 OUTSIDE Staind 

.2) 30 5 WASTING MY TIME Default .7 
ED 27 12 HALO Soil 

CD 29 22 BODIES .•.... Drowning Pool 9 

26 26 19 BE LIKE THAT • 3 Doors Down 

27 25 10 CLICK CLICK BOOM .,' o ,,,, Saliva 9 

28 32 6 LIPSTICK AND BRUISES Lit 

29 28 8 HOLLYWOOD BITCH Stone Temple Pilots 

30 33 9 LEFT BEHIND . Slipknot v 

fli NEW .. PRAISE - Sevendust 

32 21 11 SIMPLE CREED • Live Featuring Tricky .. 

CD 36 4 MAYBE TOMORROW ,..• Mesh 

(2) 39 2 STEPPIN' AWAY • Stereomud 

35 35 5 STUCK IN A MOMENT YOU CAN'T GET OUT OF ...., U2 9 

43 NEW BLACK & WHITE ., Static-X y 

-W NEW THIS LIFE Printer 55 

38 40 3 PEACEFUL WORLD „ John Mellencamp Featuring India.Arie y 

39 37 10 BREATHE Pa, Seven Channels 9 

O ' 
HUNGRY c,,,,,.. Dave Navarro y 

OCTOBER 20 Bilibcx:rd 
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TITLE Imprint/Promotion Label ARTIST 

NUMBER 1 U. 13 Weds At Pluitivil 

DROPS OF JUPITER (TELL ME) ,,,,. Train.? 

. 

17 

4 

t', 

10 

,, 

9 

11 

18 

13 

14 

15 

17 

35 

21 

12 

26 

22 

18 

33 

18 

16 

17 

38 

9 

12 

15 

48 

55 

HANGING BY A MOMENT Lifehouse 9 

WHEN IT'S OVER . - Sugar Ray 9 

ONLY TIME Enya y 

THE SPACE BETWEEN Dave Matthews Band .9 

SUPERMAN (IT'S NOT EASY) . . Five For Fighting y 

BE LIKE THAT • 3 Doors Down «2 

DRIVE Incubus y 

IT'S BEEN AWHILE ., bektraFE,; Staind 9 

I'M A BELIEVER . .,.•,,. Smash Mouth .9 

EVERYWHERE ... . • Michelle Branch 9 

FOLLOW ME Uncle Kracker =9 

STUCK IN A MOMENT YOU CAN'T GET OUT OF "' w U2 9 

TURN OFF THE LIGHT nr...rworr, Nelly Furtado v 

EXTRA ORDINARY E,J Dry GooJABeyond Better Than Ezra 

THANK YOU MD , 

IF YOU'RE GONE .— Mant.0 matchbox twenty iv 

glp 21 6 WHEREVER YOU WILL GO !KA sJ JTi!Ja;I The Calling 9 

• 16 29 HERE'S TO THE NIGHT ,u:n Eve 6 9 

efflo 22 5 LAST BEAUTIFUL GIRL ,.,..,,,,, matchbox twenty 

21 20 14 NEVER LET YOU DOWN acA The Verve Pipe 

eff. 25 17 BAD DAY Fuel y 

STANDING STILL . - Jewel 

19 15 FALLING FOR THE FIRST TIME Barenaked Ladies y 

25 24 14 START THE COMMOTION .J6enee6hma The Wiseguys 9 

in 27 6 ANALYSE • The Cranberries 

ab 32 2 FALLIN' AliCia Keys 9 

we 29 6 PEACEFUL WORLD John Mellencamp Featuring India.Arie y 

ee 34 3 SOMETHING MORE Train 

''H 12 SOMEONE TO CALL MY LOVER Janet y 

tie 37 2 DIG IN • , Lenny Kravitz 

, 28 10 SWEET BABY Macy Gray Featuring Erykah Badu y 

33 30 10 WHEN YOU'RE FALLING • • Afro Celt Sound System Featuring Peter Gabriel 9 

34 33 4 ISLAND IN THE SUN Weezer y 

36 9 TROUBLE Coklplay 9 

. 31 23 IN YOUR EYES .. Jeffrey Gaines y 

37 39 9 SHORT SKIRT / LONG JACKET cn,,,, Cake 9 

; 38 8 THESE DAYS .,. 1,11,‘,L, Jennifer Paige 

• 35 7 HELLO,,. Sugarbomb 

I WANT LOVE Ror..., .. . Elton John v 

Top 40 "rrev. 

TITLE 

ARTIST 

Imprint/Promotion Label 

FALLAN' 
1 12 Alicia Keys 

I'M REAL 
Jeofhlei Loper Featuring J,, Rule 
ERB 

HIT 'EM UP STYLE (OOPS!) 
Blu Cantrell 
RÑZ.v. Aria. 

IT'S BEEN AWHILE 
Stamd 
flelleYBe /EEG 

LET ME BLOW YA MIND 
Eve reatunnii Gwen Stefan. 
Ruff Ryden Arne ma.. 

TURN OFF THE LIGHT 
Nelly Furtarlr 

DgearnWonks 

U REMIND ME 
Usher 
Amu 

FILL ME IN 
Craig David 
Md., 'Allan, 

EVERYWHERE 
Michelle Bra inn 

iterena 

HANGING BY A MOMENT 
Lllehotise 
DreamWorles 

FAMILY AFFAIR 
Mary J. Bhg! 
MCA 

WHERE THE PARTY AT 
Jagged Edg with Nelly 
so So Del Xolumbla 

DROPS OF JUPITER (TELL ME) 
Tram 

HERO 
Eniffle Ink sins 

Interloope 

ONLY TIME 
Enya 

ThPARR 

WHEN IT'S OVER 
Soria, Ray 
Lawa An.ehr 

BE LIKE THAT 
3 Doors Donn 

fUnleYnal 

IZZO ( H. J.V.A.) 
Jay-Z 
Ror a i.ii,r el Jan, 10.11AG 

WHAT'S GOING ON 
All Star To lute 

SOMEONE TO CALL MY LOVER 
Janet 

v.ry 

GONE 
'N Sync 

SUPERMAN (IT'S NOT EASY, 
Fore For F ghtout 
a,,,,. tot. rrse. 

I DO If 
laya 
And» 

DRIVE 
Incubus 

'AM ec 

EMOTION 
Destiny's Child 
Colynelbu 

THE SPACE BETWEEN 
Dave Matthews Band 
RCA 

ONE MINUTE MAN 
Missy " Misdemeanor" Elhott 
The Gold Péfind/Ele4nra /EEG 

PEACHES 8. CREAM 

Bail Boy A•myse 

SMOOTH CRIMINAL 
Alien Ant Farm 
New %By /ThAarnYdorks 

DROWNING 
Backstrt el Boys 

EVERY OTHER TIME 
LF0 

YOU ROCK MY WORLD 
Mtchael Jackson 
End 

DIFFERENCES 
Ginuwine 

STUCK A MOMENT YOU CANT GET OUT Or 
112 
!penman • 

I'M A CLAVE 4U 
Brltney Spears 
Joe 

WHAT WOULD YOU DO? 
Cny Hi, Ir 
Runge Thsemenl Ante,. oo• 

I'M A BELIEVER 

Smash Mouth 
TheamWorknebyterscope 

AM TO PM 
Chnstala Mthan 
Del Soul 1DJIAG 

ALL OR NOTHING 
0- Tow r 

HERE'S TO THE NIGHT 
F vo 6 
RCA 
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The ADVERTISEMENT 

uchTimes. TOP 
' ital Jukebox Most P ayed 

1 .5 Million Americans Interact Weekly. 
Over 2 Million Plays a Week and Climbing... 

11 
SONG NAME LABEL NAME ARTIST 

s 

1-=` 

_ s 
u) $ 

. s 0  

ROCK 
COWBOY ATLANTIC ATLANTIC KID ROCK 1 1 1 105 

ONLY GOD KNOWS WHY ATLANTIC KID ROCK 2 2 2 77 

WITH ARMS WIDE OPEN WIND-UP CREED 3 3 3 98 
KRYPTONITE REPUBLIC UNIVERSAL 3 DOORS DOWN 4 5 4 65 

SMOOTH (FEAT. ROB THOMAS) ARISTA SANTANA 5 4 5 104 

HOTEL CALIFORNIA (LIVE) GEFFEN RECORDS EAGLES 6 6 6 8 
HIGHER WIND-UP CREED 7 7 7 81 

YOU SHOOK ME ALL NIGHT LONG ATCO AC/DC 8 8 8 22 
SWEET HOME ALABAMA MCA LYNYRD SKYNYRD 9 9 10 20 
MY OWN PRISON WIND-UP CREED 10 10 9 165 

POP 
BELIEVE WARNER BROS CHER 1 1 1 155 
MUSIC MAVERICK MADONNA 2 2 2 46 
DON'T SPEAK TRAUMA NO DOUBT 3 3 3 77 
LANDSLIDE REPRISE FLEETWOOD MAC 4 4 5 95 
DANCING QUEEN PoLyooR ABBA 5 6 6 151 
MAMBO NO .5 (A LITTLE BIT OF...) BMG RECORDS LOU BEGA 6 5 4 131 

HOW'S IT GOING TO BE ELEKTRA THIRD EYE BLIND 7 7 7 19 
IF YOU'RE GONE ATLANTIC MATCHBOX TWENTY 8 8 8 21 
WALKIN' ON THE SUN INTERscon SMASH MOUTH 9 9 * 41 
IF I HAD $ 1000000 REPRISE BARENAKED LADIES 10 RE-ENTRY 11 

R&B/RAp 
IT WASN'T ME (FEAT. RICARDO DUCENT) MCA SHAGGY 1 1 1 I 7 
LET'S GET IT ON MOTOWN MARVIN GAYE 2 2 2 179 
RIDE WIT ME (FEAT. CITY SPUD) UNIVERSAL RECORDS NELLY 3 3 3 20 
THE DOCK OF THE BAY ATLANTIC OTIS REDDING 4 4 94 
WHAT'S GOING ON MOTOWN MARVIN GAYE 5 4 6 167 
E I. UNIVERSAL RECORDS NELLY 6 5 5 41 
MERCY MERCY ME moTowN MARVIN GAYE 7 7 7 159 
GET UP (SEX MACHINE) POLYDOR JAMES BROWN 8 9 8 179 
CAN'T GET ENOUGH OF YOUR LOVE, BABE MERCURY BARRY WHITE 9 8 9 49 
(HOT SH*T) COUNTRY GRAMMAR UNIVERSAL RECORDS NELLY 10 10 10 6 

COUNTRY 
COPPERHEAD ROAD ROAD MCA STEVE EARLE 1 1 1 179 
GOD BLESS THE U.S.A. MCA LEE GREENWOOD 2 NEW 1 
MY MARIA ARISTA BROOKS & DUNN 3 2 2 179 
NEON MOON ARISTA BROOKS & DUNN 4 4 5 141 
THIS KISS WARNER BROS FAITH HILL 5 3 3 117 
POP A TOP ARISTA ALAN JACKSON 6 6 4 75 
CRAZY MCA PATSY CLINE 7 7 6 187 
FRIENDS IN LOW PLACES CAPITOL NASHVILLE GARTH BROOKS 8 5 7 6 
LUCKENBACH, TEXAS BMG RECORDS WAYLON JENNINGS 9 9 10 58 
AMIE MERCURY PURE PRAIRIE LEAGUE 10 8 8 37 

LATIN 
BAILAMOS INTERSCOPE ENRIQUE IGLESIAS 1 1 1 133 
LA BAMBA WARNER BROS LOS LOBOS 2 2 2 155 
CORAZON ESPINADO (FEAT. MANA) ARISTA SANTANA 3 3 3 72 
BIDI BIDI BOM BOM EMI LATIN SELENA 4 4 4 119 
CLAVADO EN UN BAR WEA LATINA MANA 5 7 6 75 
COMO LA FLOR EMI LATIN SELENA 6 5 5 91 
ME CAI DE LA NUBE BMG RECORDS CORNELIO REYNA 7 8 7 23 
QUIZAS SI, QUIZAS NO PoLyGrem LOS TOROS BAND 8 6 8 57 
LA CUMBIA DEL GARROTE UNIVERSAL RECORDS LOS DEL GARROTE 9 9 9 57 
SE ME OLVIDO OTRA VEZ WEA LATINA MANA 10 10 10 81 

INDIE 
THE DEVIL DEVIL WENT DOWN TO GEORGIA BLUE HAT CHARLIE DANIELS BAND 1 1 16 2 
FOLSOM PRISON BLUES SUN ENTERTAINMENT JOHNNY CASH 2 3 1 85 
BAD MOON RISING FANTASY CREEDENCE CLEARWATER REVIVAL 3 2 3 23 
LEADER OF MEN ROADRUNNER NICKELBACK 4 6 2 
HAVE YOU EVER SEEN THE RAN? FANTASY CREEDENCE CLEARWATER REVIVAL 5 5 6 28 
DOWN ON THE CORNER FANTASY CREEDENCE CLEARWATER REVIVAL 6 4 4 30 
BORN ON THE BAYOU FANTASY CREEDENCE CLEARWATER REVIVAL 7 7 7 25 
_WAIT AND BLEED ROADRUNNER SLIPKNOT 8 8 2 54 
FORTUNATE SON FANTASY CREEDENCE CLEARWATER REVIVAL 9 9 11 36 
PROUD MARY FANTASY CREEDENCE CLEARWATER REVIVAL 10 10 10 43 

GET IN ON THE SPIN. www.touchtunes.corn 

OOR 
THE 

TOUCHTUNES IS THE LEADING PROVIDER OF 
MUSIC-ON-DEMAND COMMERCIAL JUKEBOXES. 

PROPRIETARY SOFTWARE HAS REVOLUTIONIZED 
JUKEBOX INDUSTRY IS A WIN/WIN - TS, 

LABELS AND SONGWRITERS. 

323-653-7660 
contact Linda Komorsky 

'TouchTunes 
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31 e 0 1.3 
TITLE TITLE' 

i TITLE 
ARTIST i IMPRINT, PROMOTION LABEL. _. * ARTIST (IMPRINT/PROMOTION LABEL) 

< 
I— —, ARTIST (IMPRINT/PROMOTION LABEL, 

O IVI R 1 ‘C 

1 2 16 I'm Real . Vestelte I (L) 30 9 Smooth Criminal C) 63 2 Girls, Girls, Girls 
Jermiler tow  ( eat Je Hula III./ AI en Art Faner New Norte/DreantWorks1 Jayil (Floc A Fella/DetJarrVIDJMG1 

2 1 16 Min' (I) 33 12 Be Like That 0  57 3 You Gets No Love 
Alicia Kays IJI . ixa IllepublIcAlnwersan Faith Evans Bad BoytAnstal 

0  3 13 Family Affair (ID 40 4 Emotion 0 50 4 On A Night Like This 
Mary1 (lime IMCAI 

0  10 13 Differences 0  31 
Ginuanne l(o.i 

14 Only In America C) 58 
i..30lSti Dunn Ansta Nestiellel 

4 Stuck In A Moment YOU Can't Get Out Of 

5 5 28 It's Been Awhile 30 26 3 What's Going On CD 67 2 Caramel 
Stair, i 

6 4 24 Hit 'Ent Up Style ( Oops!) (1) 39 7 Flow You Remind Me C) — 1 Drowning 
• • . - • fl./AIGI Beckslreet Buys One) 

7 6 21 Where The Party At 32 25 21 When Its Over C) 60 6 I'm A Survivor 
lab., (MCA Neshvillel 

0  9 13 Izzo (11.0.V.A.) 33 32 9 Where I Come From 0! 64 2 Raise Up 
Patay Pablo Ilvel 

9 7 19 U Remind Me 34 28 28 Peaches& Cream 59 56 7 Complicated 

10 8 26 

Usher (Arista/ 
Let Me Blow Ya Mind 35 34 
Eve Feet Gwen Stefan, IRO Flydersdnlerscopol 

36 Drive C) 65 
E f . dtlil, rImmortaapicl 

2 

Carolyn Dawn Fem.', lArisla NashvIlle, 
I Wanna Talk About Me 
loby Kenn Illreartaurks INashvaltell 

CII)I 16 8 Livin' It Up C) 41 
Ja Rule Feat Case (Murder Inc iDef Jam, IDEMII i 

7 Lifetime oil 73 2 Dig In 
I enny KrAvirt IvrrrIrrr1 

CD 22 4 Hero 37 35 
Enrique Iglesias Driterecope) 

9 Feelin' On Yo Booty ( it:02 62 
Ii u, ,. 

5 When God-Fearin' Women Get The Blues 
Many. McBride ( RCA IN., i•. . 

0  20 10 Turn Off The Light 38 36 10 Angry All The Time 43 51 19 I'm Just Talkin' About Tonight 
Nelly Enlodo (DreamWorks1 1 i, McGraw ICerhl 

14 11 37 Hanging By A Moment (D7 43 6 Dance With Me 64 61 5 I Wish You Were Here 

C) 14 15 

Irlehouse 1DrearnWoraxi 
Only Time 40 27 
[Ilya IFleprise. 

18 

I'? IBad Boy/Ar ea, 
Someone To Call My Lover 65 55 9 Every Other Tiine 

16 12 32 Drops Of Jupiter. ( Tell Me) ©1 47 8 Superman (Ifs Not Easy) OE5 70 3 Angels In Waiting 
Train Ir ' • , ,e for fighting lAwxre Ceantpal 

0  17 16 Fill Me In 0 48 5 Gone 67 53 14 Area Cedes 
Craic I - _ ,im 

18 13 7 You Rock My World :43 45 21 The Space Between 68 59 14 I'm A Believer 

0  29 3 U Got It Bad 44 42 12 I Would've Loved You Anyway e 71 2 Control 

C) 19 7 Rock The Boat 45 44 33 Follow Me e  — 1 #1 
, , rue. IT, D., L Avan,c1 L.,, IPnontyl 

CD 23 8 Everywhere (,) 49 10 I Do!! ()1 — 1 I'm A Slave 4 U 
Grime,' Spears IJnœl 

22 18 6 Ugly 0  52 6 Love Of My Life 0  — 
fiLen McKerght IMotowniAlnivetsall 

1 Fade 
SEriiin IFI<FlekinkilEGI 

23 15 15 One Minute Man 48 46 20 All Or Nothing 73 69 9 Clint Eastwood 
Gonna/ IVirgm/ 

0  24 10 Can't Deny It 49 37 15 Contagious C) — 1 I'm Tryin' 
I r., Islay Blothers IllreamWods1 Trace Adkins ICaltdol INuslonna 

25 21 12 I'm A Thug C) 54 6 Love Of A Woman 75 66 17 Justin Case 

fuck Daddy Ili- . _ I, Evis Ton IColranOm INashydlell Jaheim IDiene MrIVYVarner Bros I 

• RecurG, Me greatest 2,./1/ j. ,,,,( al uns and SOunCSCan, Inc. Compiled Iron, a ilationa, 50111111e ut arIplay supplied by Broadcast Data Systems' Radio 
Track service. 884 stations in Top 40. Pop. REO 'lip- Hop, Country, Labn, Rock and other popular formats are electronically monitored 24 lanes a day, 7 days a week. Songs ranked by gross ImpressIons, 

computed by cross-referencing exact times of airplay with Arbdron listener data. This data is used to compile the Hot 100. 
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ARTIST (IMPRINT/PROMOTION LABEL) 

Sd 
ILI 
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R 

LD.51 

le 

F- 
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z 

o 
r/i 
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TITLE 

ARTIST (IMPRINT/PROMOTION LABEL 

I'm Ghetto 
Baby S IFtehlesuBlaWEPIA/ 

IVI 1 ei 

The pangled Banner , YAM,. I 
Whaley I/Arista, 

26 8 Po' Punch 
, _ haler Pail Syrnnho, I, r.I.ICI.rrrIrrr 

1 

413, 1 4 AM To PM 27 13 9 Give 
:he Dom (Heartless) 

52 41 20 Austin 
Blake Shelton (Giant (NesholkeliWRM 

0 11 Raise Up 
, II.Iblo (Jive) 

28 25 14 Take You Out 
-im U.,, dross 1.0 

53 48 15 Cluck Cluck 
the Product GAB (Yclef/J1 

4 3 9 Where The Party At 29 27 24 La Bombe 0 61 24 Never Had A Dream Come True 
Jagged Edge WO Nally (So So DeaCcaumbol AMA.' (Sony Discos) S Club t 1/1/9/1/Interscopel 

0 1 Where The Stars And Stripes And The Eagle Fly 
.•, . Impin Ityro Sueet1 

30 22 4 Don't Need You To (Tell Me I'm Pretty) 
i . . MuinhatIANd CardAliMilriterstepo 

55 46 11 All My Thugs 
Young Phantom IHeadlessl 

6 5 8 Someone To Call My Lover 31 31 4 Us Against The World ,..56 63 6 Livin' It Up 
Janet DArgtol 'iiiir IColumlna/ Ja Rule Feat Case (Murder Inc./DelJarnADJMG1 

7 6 14 This Is Me 0 1 Girls, Girls, Girls 57 57 10 Family Affair 
I,, 1 (Roc A-Fellar3el JarotIOJMGI Mary J Bilge IMCAI 

8 8 6 Everything U R 33 28 21 I Doll C) — 1 My Life 
, , ,Viirnm Br, ) ''',0 lAnstal Kool G Ray (Rawkus) 

9 9 14 Don't Mess With The Radio 34 21 6 Bye-Bye Baby C) — 1 Think Big 
,-nyMoss,Scatt ( Heaver-I, r • I MGI CrImewove IGnmew.ivel 

10 7 13 Loverboy 35 32 22 Keep It Real CI 62 3 Cut Throat 
John Got li ( Big Pocket/00.AI 

11 12 16 Purple Hills 36 30 20 I Wanna Be Bad 60 55 6 Grippin Grain 
the Eno, Millionaires itA him Sp, I Ir 11 

12 11 10 Enjoy Yourself 
• • 

37 40 2 Who We Be 
DIAX (Run o, . I ii Jern/IDJMG1 

0 70 3 Rolla Man 
Suier Gotb )Sttong Annl 

13 10 16 My Projects (1) 53 12 Used To Love 
• ..,, Man IMCAI 

63 54 4 It Began In Afrika 
(he Chenucal Br mhers It reestyle DustAstrelwerti.A 

19 59 Can't Fight The Moonlight 39 35 8 Crystal 64 56 3 Brown Skin 

,• • Rimes (Curb) Reprise/ IndmAne IMotown/UnammalI 

15 15 14 Bootylicious 40 34 5 Ugly 65 51 9 50 Playaz Deep 

(15 20 4 

, , Ma iGolon.al 

How We Do 
Big Lew 8KA Popeye Reds (Col Beast/ 

41 37 4 Jump Up In The Air 66 47 5 

Dr unMen Master Feal Lola Damon', Illi,UnGvr 4‘, 

I'm Real 
Jennifer Lopez Feat Ja Rule lip. , 

17 17 20 Fill Me In 42 42 15 Love It 68 14 Hey Hey 
Ller....1 

„6/) . 
Aine,,, , Atnea Cage ( Priontyl A. 

18 16 30 Fiesta ©3 58 3 Maybe 68 60 24 What It Feels Like For A Girl 
R Kelty I1. Joy 7 (Jae/ 'lyres, Iffig 3/Artemes) Madonna (Maverick/Worrier Baal 

Cl 23 14 All Or Nothing 
0 Town 1.11 

44 38 29 Stranger In My House 
ione lElektrdIEG) 

4±:7,) — 1 I'm Hot 
I nck Set11101111,11111,111, M.IIVII/ nal, 01 

CD — 1 Nothing's Wrong 
WoraG Featuring DJ Oak ITNO/EAIG) 

45 44 17 On A Night Like This 
hick Pony Name, 8.-os, INeslwillelAWN) 

70 49 6 Knives Out 
Redeem! ICepdoll 

CD 26 3 Put Your Arms Around Me 
Natural (trans ContmentatMadecyl 

46 39 11 Let's Be Friends 
I I, • Brtndo IHeantessl 

71 52 17 U Remind Me 
Usher (Arr.) 

0  33 2 I'm Your Girl 47 43 17 She's All I Got 72 67 19 None Tonight 
Dena Cali IESS/Treyden) L" ^, C,,i,e, IJI I /toe MorlehavdeiPtidoly1 

23 18 16 There She Goes 48 36 4 Izzo(H.O.V.A.) 73) — 1 Break Ya Neck 

Babyf ace lAnstal ' ,,'Z IRoc-A-FenerDet JamADJMGI Busta Rhymes Ell 

24 14 4 Buster 49 45 3 To Be Able To Love 74 69 15 Paradise 
I , , sib Menace II st Avenue) .lessmaFolker Uwe) Kaci (Curb( 

25 24 6 Chillin' In Your Benz 
Exhale (Real DeatiOraheusl 

50 50 2 
in 

Jam On It 
Mot Sot IMICrredial 

75) — 1 Funk 
I ropy Mind II he Real a 20/Orpiii 

• . ,,Lcords with the greatest sales gains u 2001, BIllbOard BPI L;GGIITILow_atIons and SoundScan, Inc. The top selling singles compiled from a nationin sample of retail store, mass n nt Jar,. d,rr 

rrt salon reports collected. compiled, and provided by SoundScan This data is used to compile the Hot 100 
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TITLE 
PRODUCER (SONGWRITER 

ARTIST 
IMPRINT & NUMBER/PROMOTION LABEL 

re NUMBER 1 3,à: 

I'M REAL 0 
TOEver,C floone,r,L I S.IJ.LopeoT.WyetC.Booney.LE.S Ati0000j GoM,R..larnes) 

4 Weeks At Number I 

Jennifer Lopez Featuring Ja Rule 9 
0 Le, /96:19* 

O 
1«: 

< 
.1, 0 CL CL 

FALLIN' 
A Keys IA Kee, 

FAMILY AFFAIR 0 
•odge,B Young,C Kamhon.11/1Eldondo.M Bradlordl 

WHERE THE PARTY AT 0 
Jfln.OMCooII1I on.B M CoeNelly) 

IT'S BEEN AWHILE 

HIT 'EM UP STYLE (OOPS!) 0 
0 &shall) Austin' 

DIFFERENCES 

IZZO (H.O.V.A.) 
K Wee IS Cartel< PeemiLD Rehards) 

U REMIND ME 

LET ME BLOW YA MIND 
DrOSStOrchl. 

TURN OFF THE LIGHT 

Jonton, 

Alicia Keys 
0 Oa 71141 . 

Mary J. Elige •• 
ke • 

Jagged Edge With Nelly 
oO 0 So So Do. NfieColurnbm 

Staind 

>11.•• 
Blu Cantrell 

Reo/ove 13914iAnw 

Ginuwine •• 

Jay-Z 
O Rne A.Felfethit Jain Solar. WW1 

Usher ••• 
o.• 

Eve Featuring Gwen Stefani 
0 Re Hy*. 49 MgrlInterocope 

Nelly Furtado 
DrearnWorks ALOI 1M CUT 

3 

3 

5 

2 

7 

8 

1 

2 

11 

50 

o 
o 

48 

65 

55 

53 

39 

58 

62 

@ NEW 

0 

22 27 4 

eG-d GREATEST GAINER / AIRPLAY Ig-ètI 

HERO 
M layer( Ifiglestat,P Baz rv.M Taylor) 

13) 2 97 

18 

22 

24 

2-D5 

26 

1(32? 

130 

I 'Et 

• 

37 

38 

39 

ao 

47 

48 

49 

19 

15 

16 

19 

18 

11 13 

12 14 

21 24 

20 22 

32 59 

13 12 

23 1 23 

14 

25 

18 

10 
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15 

29 29 

30 

31 

27 

37 

24 

33 

39 
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3 

28 

34 

30 

38 

51 

56 

17 

35 

40 

20 

53 

21 

34 

35 26 

36 

42 

38 

47 

5 

49 

1,0 

46 

44 

37 

42 

52 

43 

57 

45 

49 

36 

28 

44 

15 

8 

20 

15 

37 

32 

8 
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7 

7 

18 

14 

15 

9 

13 
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4 

14 

14 

11 

21 

7 

28 

9 

36 

9 

7 

5 

10 

6 

21 

8 

23 

20 

12 

ae GREATEST GAINER / SALES 3$0 

THE STAR SPANGLED BANNER A 
R MinorNficeraton IF S Key1 

LIVIN' IT UP 0 
L Rea Gym LEAdtans.R Mays.! Lace/LES Wonder) 

FILL ME IN 0 

ONLY TIME 
, lEnef.111 Remit Ryan! 

61 

Enrique Iglesias 9 
lotersfope ALBUM CAS 

Whitney Houston 9 
Areta I 5C64 

13 

Rule Featuring Case .2 
O • Jam 588741./IIUM6 

Craig David •• 
000000w ,i. , , 

Enya 
Reese ALBUM CUT 

HANGING BY A MOMENT Lifehouse •• 

DROPS OF JUPITER (TELL ME) 

EVERYWHERE 

UGLY 0 

U GOT IT BAD 

YOU ROCK MY WORLD 

ROCK THE BOAT 

SOMEONE TO CALL MY LOVER 0 
.1..Oar, T to 

CAN'T DENY IT 0 

ONE MINUTE MAN 

AM TO PM 0 

BE LIKE THAT 

SMOOTH CRIMINAL 

WHAT'S GOING ON 

EMOTION 

I'M A THUG 0 
Rotrecoo ' 

ONLY IN AMERICA 

RAISE UP 0 
Bar, ' 

WHEN IT'S OVER 
Dullock.0 Kahnel 

HOW YOU REMIND ME 
I/I •, • .,,C.Kgoegor.N.kelback, 

PEACHES & CREAM 

WHERE I COME FROM 
K Stegall IA Jack., • , 

DRIVE 
K,ognore.J -11 I 

FEELIN' ON YO BOOTY 0 
R Kelly IR Kelh) 

LIFETIME 

GONE 
• imeson IJ TImbelake,WJ Robsonl 

ANGRY ALL THE TIME 

DANCE WITH ME 0 
LI.Jones ID Jonos.1 Boyd II S ,• • ..1 KenlIM Search,. I 

I DO!! 0 

SUPERMAN (IT'S NOT EASY) 
G Wagenbeig U.OndFas.1, 

THE SPACE BETWEEN 

ALL OR NOTHING 0 
S Mac IS Mac.W Hem. 

1111. Daniele,N Payne) 

'tallParker,JBoyd.0 SIllsAJonee 

I WOULD'VE LOVED YOU ANYWAY 

Train .2 
0 Colomb.3 ALBUM CUT 

Michelle Branch ••• 

Bubba Sparxxx 9 
o 11.- a. Club PAU. leterscoge 

Usher 

Michael Jackson 9 
O (pis Al BUM ClIf 

Aaliyah 

Janet '9 O Wpm 38799 

Fabulous Featuring Nate Dogg 

Missy "Misdemeanor Elliott 9 
The Gold WO Deem ALBUM CUT/BOA 

Christina Milian 
o 0 

3 Doors Down 9 
u ALBUMS SOUNDTRACK CUElhwenai 

Alien Ant Farm 

All Star Tribute 9 
0 rolundua PROMO SINGLE 

Destiny's Child 

Trick Daddy 9 
O SEA Side 85141•1Adantic 

Brooks & Dunn 

Petey Pablo 9 
0 0 Joe amp 

Sugar Ray 

Nickelback 9 
Roadrunner ALBUM CUTADJMG 

112 

Alan Jackson 
0 Amyl Nashvele ALBUM CS! 

Incubus ,••• 

R. Kelly 9 
O lee 42946. 
Maxwell 

'N Sync 9 
Joe ALBUM CUT 

Tim McGraw 

112 
0 Bad Roy /9413.1Ansla 

Toya 
r., 

Five For Fighting 9 
Aware At BUM CUT.Colorothe 

Dave Matthews Band 

0-Town 9 
iZo 0.i 21056. 

Trisha Yearwood 
0 MCA Nashelle ALBUM CUT 
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15 

3 

6 

2 

6 

7 

2 

2 

6 

9 

19 

1 

14 

5 

9 

15 
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1 

1 

1 
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20 
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4 

13 

19 

11 
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8 

11 

12 

16 

20 

18 
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12 

3 
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14 

1110 

FOLLOW ME 

GIRLS, GIRLS, GIRLS 0 

STUCK IN A MOMENT YOU CAN'T GET OUT OF 
• 

ON A NIGHT LIKE THIS 

Uncle Kracker 9 
Tno Deem a ALBUM CUT/Adagoe 

• Jay-Z 

U2 9 
1.,,rscope ALBUM CUT 

Trick Pony 

s' HOT SHOT DEBUT 1 

DROWNING 
KlendmEtahl. (Remo& Car Thompsom 

LOVE OF MY LIFE 

CONTAGIOUS 

YOU GETS NO LOVE 

LOVE OF A WOMAN 

Backstreet Boys 
Joe ALBUM CUT 

5 

51 

52 

53 

54 

Brian McKnight 9 
Mom,' Al BUM CUTiUmeersal 

The Isley Brothers Featuring Ronald Isley AKA Mr Ring, 

Faith Evans 
, '. 1 . i.ensont( Memel ColemanA Wasted Bal 131, Al BUM CLIEWreta 

Travis Trill 

CARAMEL 0 City High Featuring Eve 
.11 f nby.R Paollo,Jay.Eye-Zee 111Toby.6 Xavier.J Doplessts,R Paidlo,E Jeffers) 0 • ,n)hor iliterscolie 

I'M A SURVIVOR 

COMPLICATED 
,lighson,S Sale 

I WANNA TALK ABOUT ME 

DIG IN 
LIZI20,11.11raedfl 

WHEN GOD FEARIN' WOMEN GET THE BLUES 

EVERY OTHER TIME 
Shegnaol Ikea! 

WHERE THE STARS AND STRIPES AND THE EAGLE FLY 0 
• 'K Tedollf.Beeherd,A1 g,, 

I'M JUST TALKIN' ABOUT TONIGHT 
J.Stood.T.Keth IT Keth.S.Emencal 

I'M A SLAVE 4 U 0 

I'M A BELIEVER 
E Valenhne IN Demondl 

I WISH YOU WERE HERE 
,,nore.J Pasdla 

CLINT EASTWOOD 
Dan The A ." • r CnalGorilladDel Jones1 

AREA CODES 

ANGELS IN WAITING 
Ei Chantey IT Cochran J Mc' 

CONTROL 

#1 

Rolla 

Carolyn Dawn Johnson '9 
ALBUM CUT 

Toby Keith • 

Lenny Kravitz 
Veto ALBUM CUT 

Martina McBride 

LFO 
.1 Al BUM CUT 

Aaron Tippin 
CH CI, 

Toby Keith 
DrenhWorl s IteashMle) ALBUM Sr'' 

BEItrIOV SWIMS 

55 

57 

59 

59 

63 

64 

44 

6H 

27 

Smash Mouth 25 
SOUND STACK CUT 

by 

Gorillaz 
Veen AL3UM CUT 

Ludacris Featuring Nate Doug • 
tl 

Tammy Cochran «2 
AI BUM CUT 

Puddle Of Mudd •• 

Nelly 
Pnonty SOUNDTRACK CUT 

FADE Staind • 

I'M TRYIN' 
D 'fun IC WalEn,J 

JUST IN CASE 0 

HERE'S TO THE NIGHT 
D Gdeme IM Co/Eosin 61 

SCHISM 

WHAT AM I GONNA DO 
J Or leo 'Teese..1 Caner. r Jr,olo 

WHEN I THINK ABOUT ANGELS 

WHO WE BE 0 
erect Key M Ards,. 

GOD BLESS THE USA 

BAD DAY 
Ornsse.0 Bell IC B. 

WHERE THE BLACKTOP ENDS 

SET IT OFF 0 
M Fresh 11 G/ca Thomas' 

57 

73 

74 

75 

Trace Adkins 77 
0 cape INasitiarc I ALBUM CUT 

Jaheim 

Eve 6 9 30 
RCA ALBUM CUT 

Tool •• 

Tyrese 
RCA ',LBW CUT 

Jamie O'Neal 

DMX 
0 De! ME Sigf70',IDJMG 

Lee Greenwood -•• 
, — 

Fuel 
ALBUM CUT 

Keith Urban '•• 

Juvenile 9 
O ,f, 86091W.Uneersal 

Û 

WHAT IF 0 Ballyface •• 

FAT LIP 
J Fool IS.• . 

CRAWLING 

START THE COMMOTION 
The Weeguys IT Keaung,S 0 WilsohN Edwards) 

THE WAY 

I WANNA BE BAD 0 

FLAVOR OF THE WEAK 

LIGHTS, CAMERA, ACTION! 0 

I'LL FLY WITH YOU (L'AMOUR TOUJOURS) 
• 

DO U WANNA ROLL (DOLITTLE THEME) 0 
Elattlecal IK.GdIeamRL.0 Broehlus,K Jones,R lmenahl 1 

BALLIN' OUT OF CONTROL 

TAKE YOU OUT 0 
1N Campbell 1W.Camphall,111-1eSne 

Sum 41 co 

Linkin Park •• 

The Wiseguys 
Ideal ALBIN Cut • ./ aleHmiywood 

Jill Scott •• 

Willa Ford se 
c 

American Hi-Fi •. 

71 

83 

64 

65 

66 

31 

22 

Mr. Cheeks '9 95 
O '),,,,,,n1015135. 

Gigi D'Agostino 
-. • 

R.L, Snoop Dogg & Lil Kim 
0J210118. 

Jermaine Dupri Featuring Nate Dogg 
El 

Luther Vandross 
0000.mom 

BECAUSE I GOT HIGH 0 Afroman 

94 

98 

26 

13 

1111 Songs With he greatest Brplay and/or sales gains recorded this week I • • Gainer/Sales and Greatest Gainer/Airplay are awarded, respective(y. loo the largest sales and airplay increases on the chart .9 Vidioeclip availability. 0 Indicates retail single available and the most popular singles and tracks compiled 
,09Loved upon Recording Industry Association Of America IRIAA) certi(ic.il • RIAA certification for net shipment of 500,000 units ( Gold,. A RIAA certification f or net shipment of 1 million units ( Platinum), with additional million indicated by a number following the sym- loom a national sample of Broadcast Date  bul. CI 5Fe /e l( 

Retail Launch: Indicates first full week that retail release contributes tu sung s point total. Airplay.only sorgs are not eligible for the Hot 100 until they mach the top 75 of the Hot 100 Airplay chart. Songs are removed from the Hot 100 and Hot 100 Airplay charts SIM.- Systems rode pleylists and mud store. mess 
laneously if they have been on the Hot 100 for more than 20 weeks and rank below 50. 10 CD Single available. C) DVD Single available. 0 CD Maxi,Single available. C3ssene Single available. 0 Vinyl Maxi- Single available. 0 Vinyl Single available. 0 Cassette Maxi- merchael and imam sales reports collected. Eirej 
S I'', 0 • rood ,- atoo , ® Ho , ,t lo• ' •°.° , , olo 1•,¡ umbur ho 0 0 0 0 • • o u 7001 AMU uerl•BPI Couvuul,,itu,rrs and SoundScan, Inc. compiled. and eroded by SandScen. 
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OCTOBER 20 Billboard 2001 Singles and Tracks Song Index, 

Chart Codes: Hot icto Singles (11100); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

#1 (Jackie Frost, ASCAP/BMG Songs, ASCAP/Wally's 
Basement, ASCAP/Fo' Reel, ASCAP) Fhoo 75; RBH 35 

50 PLAYAZ DEEP (Warner-Tamerlane. BMI/Gang, 
BMI/Universa I, ASCAP/Jatcat. ASCAP/Dirty Ore. ASGAP), 
WBM, RBH 99 

-A-
AIN'T NOBODY GONNA TAKE THAT FROM ME (Univer-

sal-MCA, ASCAP/Gravitron, SESAC), WBM, CS 48 
ALL OR NOTHING (Rokstone, PRS/Songs Of 

Windswept Pacific, BMI/Universal-Songs Of PolyGram 
International, BM°, HL/WBM, Hroo 48 

ALL OVER ME (Sony/AIV Tree, BMI/Gosnell, BMI/Har-
ris Gordon, ASCAP/Music Sales. ASCAP/Pyle Of Hits, 
ASCAP), HL CS 54 

AMERICA THE BEAUTIFUL (Public Domain), WBM, CS 
59 

AMOR, AMOR, AMOR (Pham, BMI) LT 13 
AMORCITO MIO (Edimusa,ASCAP) LT 37 
AM TO PM (Songs Of Universal, BMI/Havana Brown. 

BMI/Murlyn, ASCAP/Universal-PolyGram International, 
ASCAP), WBM, limo 27; RBH 64 

ANGELS IN WAITING (WB, ASCAP/Cal IV, 
ASCAP/O'Shaughmessy Avenue, ASCAP/Peermusic III, 
BMI/Wide Ocean, BMI), HL/WBM, CS 9; Hroo 73 

ANGRY ALL THE TIME (Tiltawhirl, BMI/Bruce Robison, 
BMI), HL CS 3; H100 43 

AREA CODES (Ludacris, ASCAP/Bubba Gee, 
BMI/Noontime Tunes, BMI/Warner-Tamerlane, BMI/Nate 
Dogg, BMI/LehsemSongs, BMI/Music In Three, 
BMI/Billee, BMI/Music & Media International, BMI/EMI 
April, ASCAP), HL/WBM, Fhoo 72; RBH 27 

AUSTIN (Talbot, BMI/Kirstisongs. ASCAP), WBM, CS 
12 

EL AYUDANTE (Promociones Musicales HR, SA, 
BMI/Peermusic Ill, BMI) LT 18 

AZUL (FIER, BMI/Clear Mind, ASCAP), WBM, LT 11 

-B-
BABY I UED (Unichappell, BMI/Mike Curb, BMI/Dia-

mond Storm, BMI/Posey, BMI/Chappell & Co., ASCAP), 
HL/WBM, CS 43 

BAD BOY FOR UFE (Dors'D, BMI/Me Again, BMI/Dee 
Mac, BMI/Janice Combs, BMI/EMI Blackwood, BMI/Dia-
mond Rob, ASCAP/Justin Combs, ASCAP/EMI April, 
ASCAP/Bristeasy, BMI/Dors-D, ASCAP/DKG. BMO, HL, 
RBH 60 

BAD DAY (Universal-Songs Of PolyGram International, 
BMI/Pener Pig, BMI), WBM, Hroo 85 

BAD INTENTIONS (Mahogany Got Music, ASCAP) RBH 
66 
&UMW OUT OF CONTROL (So So Def, ASCAP/EMI 

April, ASCAP/Nate Dogg, BMI/Babyboy's Little, 
SESAC/Noontime South, SESAC/WBM, SESAC/Rahman 
Griffin, BMI/NWK, BMI/JNB, BMI), HL/WBM, Him 98; 
RBH 42 

BATTER UP (Jackie Frost, ASCAP/BMG Songs. 
ASCAP/Universal, ASCAP/Publishing Designee, BMI/EMI 
Belfast, ASCAP/Jay E's Basement, ASCAP/D2 Pro, ASCAP), 
HL, RBH 94 

BECAUSE I GOT HIGH (Publishing Designee, BMI/Uni-
versal, ASCAP/Afroman, ASCAP), WBM, Hroo too 

BEER RUN (Romeo Cowboy, ASCAP/I Want To Hold 
Your Songs, BMI/Ducas, ASCAP/Hollohart, 
ASCAP/Sony/ATV Cross Keys, ASCAP), HL CS 29 

BE UKE THAT (Escatawpa, BMI/Songs Of Universal, 
BMI), WBM, Fhoo 28 

BESAME (Hecho A Mano, ASCAP/EMI April, 
ASCAP/Peermusic Ill, BMI) LT 41 

BREAK YA NECK (T'Ziah's, BMI/Ain't Nuthire Goin' On 
But Funking,ASCAP/WB,ASCAP/Elvis Mambo, 
ASCAP/Blotter, ASCAP/Music Of Windswept, 
ASCAP/Scott Storch, ASCAP/ r/T, ASCAP/Moebetoblame, 
BM°, WBM, RBH e 

BRING ON THE RAIN (Br 'N Sis, BMI/Estes Park, 
BMI/Moraine, BMI/Little Chatterbox, BMI), HL, CS 26 

BROTHA (Ugmoe, ASCAP/Universal, ASCAP/Alegna, 
BMI/J, BMI/Uncle Bobby, BMI/EMI Blackwood, BMI/Jake 
& The Phatman, ASCAP), HL RBH 53 

BROWN SKIN (Gold & Iron, ASCAP/Warner-Tamer-
lane, BMI/Publishing Designee, BMI/Bat Future, BMI), 
WBM, RBH 52 

BURN (Not Listed) RBH 95 
BUSTER (Gable, BMI) RBH 89 

- 
CADA VEZ TE EXTRANO MAS (LGA, BMI) LT 9 
CANDY (Pork, ASCAP/Chad Hugo, ASCAP/EMI April, 

ASCAP/The Waters Of Nazereth. BMI/EMI Blackwood, 
BM°, HL, RBH 82 

CAN HEAVEN WAIT (Full Of Soul, BMI/EMI Black-
wood, BMI/Soulvang, BMI/Tallest Tree, ASCAP/Dream-
Works Songs, ASCAP/Q-Zik,ASCAP/Music Pieces, 
ASCAP/563, ASCAP/Zomba, BMI/D. Mercado, 
ASCAP/Plaything, ASCAP), HL/WBM, RBH 86 

CAN'T DENY IT (J Brasco,ASCAP/Desert Storm, 
BMI/Cyphercleff, ASCAP/EMI April, ASCAP/Songs Of Uni-
versal, BMI/Joshua's Dream, BMI/WB, ASCAP/Suge, 
ASCAP), HL/WBM, Hum 25; RBH 

CARAMEL (ffiadis,ASCAP/EMI April, ASCAP/Hot-ish, 
ASCAP/Te-Bass, BMI/Stitchmares, ASCAP/Universal, 
ASCAP/Blondie Rockwell, ASCAP/EMI Blackwood, BMI), 
HL Fhoo 59; RBH 23 

CARRY ON (Greenhorse, BMI/Curb Congregation, 
SESAC), WBM, CS 38 

CARTAS MARCADAS (Pham, BMI/Peer BMI) IT 
45 

CASH, MONEY, CARS, CLOTHES (Dave And Brown, 
ASCAP/Val's Child, ASCAP) RBH 73 

CHIWN' IN YOUR BENZ (Dirty Dm, ASCAP/Jatcat, 
ASCAP/Ire Angeli, ASCAP/Universal, ASCAP) RBH 97 

CLINT EASTWOOD (EMI Blackwood, BMI/Gorillaz, 
BMI), HL, Hu» 71 

COLD ONE COMIN' ON (Sixteen Stars, BMI/Dixie 
Stars, ASCAP), HL, CS 34 

COMERTE A BESOS (Sir George. ASCAP/Lanfranco, 
ASCAP) LT 27 

COMO OLVIDAR (Lanfranco. ASCAP/Arena Fina, 
ASCAP/Songs Of Peer, ASCAP) LT 14 

COMO SE CU RA UNA HERIDA (Rubet, ASCAP/Univer-
sal Musica, ASCAP/Adam Rhodes, ASCAP/Lanfranco, 
ASCAP) LT to 

COMO TE URBAN° (Rightsong, BMI) LT 32 
COMPLICATED (EMI Full Keel, ASCAP/April Blue, 

ASCAP/EMI Blackwood, BMI/Zomba, BMI/Blakemore 
Avenue, ASCAP), HL/WEIM, CS 6; Fhoo 61 

CON CADA BESO (WB. ASCAP/Osorio. ASOW/Ele-
phant Star, BMI/Careers-BMG, BMI) 1115 

CONTAGIOUS (R.Kelly. BMI/Zomba, BMI), WBM,I-hoo 
56; RBH 20 

CONTROL (Lithium Glass, ASCAP/Puddle Of Music. 
ASCAP/WB, ASCAP), WBM, limo 74 

CORAZON DE MUJER (Not Listed) LT 12 
CRAWUNG (Zomba. BMI/Chesterchaz, BMI/Big Bad 

Mr. Hahn, BMI/Nondisclosure Agreement, BMI/Rob Bour-
don, BMI/Kenji Kobayashi. BMI), WBM, Fhoo 90 

CRAZY UFE (Songs Of The Court, BMI/Stone Poet. 
BMI) CS 53 

-D-
DANCE WITH ME (Da Twelve, ASCAP/Justin Combs, 

ASCAP/EMI April. ASCAP/C.Sills, ASCAP), Ht. Fhoo 44; 
RBH 21 

DERECHO A LA VIDA (Peer Intl., BMO LT 25 
DESPRECIADO (Vander, ASCAP) LT zo 
BIDDY (Donceno,ASCAP/The Waters Of Nazereth, 

BMI/EMI Blackwood, BMI/Chase Chad, ASCAP/EMI April, 
ASCAP/BDP. ASCAP/Zomba,ASCAP/Robert Hill. BMI/Uni-
versal-Songs Of PolyGram, BMI), HL/WBM, RBH 41 

DIFFERENCES (Chocolate Factory, ASCAP/Hand In My 
Pocket, ASCAP/Sony/ATV Tunes, ASCAP/Music Of 
Windswept, ASCAP), HL limo 7; RBH 

DIG IN (Miss Bessie. ASCAP) Fhoo 63 
DON'T PLAY ANY LOVE SONGS (BMG Songs. 

ASCAP/Liolamb,ASCAP/March,ASCAP), HL, CS 52 
DON'T STOP (FUNKIN' 4 JAMAICA) (Sony/ATV Songs, 

BMI/Rye Songs, BMI/Mr. Manhattan, BMI/Duro, 
BMI/EMI Blackwood, BMI/Ensign, BMI/Thomas Brown, 
BMI/The Braids, ASCAP/Zomba, ASCAP), HL/WBM, RBH 
44 

DO U WAN NA ROLL (DOUTTLE THEME) (Show You 
How Daddy Ball, ASCAP/Uh Oh, ASCAP/Ensigm, BMI/My 
Own Chit, BMI/EMI Blackwood, BMI/Notorious K.I.M., 
BMI/Wamer-Tamerlane, BMI/Saja, BMI/Songs Of Lastra-
da, BMI/Sony/ATV Songs, BMI/TCF,ASCAP/Fox Film, 
BMI/Black Fountain, ASCAP/EMI April, ASCAP). HL/WBM. 
Fhoo 97; RBH 69 

DRIVE (EMI April, ASCAP/Hunglikeyora. ASCAP), HL, 
hhoo 39 

DROPS OF JUPITER (TELL ME) (EMI April, 
ASCAP/Desert Tent, ASCAP/Schweet. ASCAP/P. Timon, 
ASCAP/Mr. Clean, ASCAP/Beneath The Tree, ASCAP/EMI 
Blackwood, BMI), HL Htoo 

DROWNING (Zomba, ASCAP/Brandon Brody, 
BMI/Warner-Tamerlane, BMI), WBM, Fhoo 54 

-E-
EASY FOR ME TO SAY (Blackened, BMI), WBM, CS 37 
EMOTION (Gibb Brothers, BMI/Careers-BMG, BMI), 

HI., Woo 31; RBH 39 
ENJOY YOURSELF (Proceed, BMI/Divine Mill, 

ASCAP/WB, ASCAP/Tonya Von, BMI/Beat Wise. 
BMI/Warner-Tamerlane, BMI), WBM, RBH so 

ESTAS QUE TE PELAS (Ser-Ca, BMI) LT 23 
EVERY OTHER TIME (Prospect. ASCAP/Martybags, 

ASCAP/Noise Dog, BMI) Hue 65 
EVERYWHERE (I'm With The Band, ASCAP/WB, 

ASCAP/Line One, ASCAP/EMI Virgin, ASCAP), HL/WBM, 
Fhoo 19 

-F-
FADE (Greenfund. ASCAP/i.m.nobody, ASCAP/My 

Blue Car, ASCAP/pimpYug, ASCAP/WB, ASCAP), WBM, 
limo 76 

FALUN' (Lellow. ASCAP/EMI April, ASCAP). HL, H roc 
2; RBH 

FAMILY AFFAIR (Mary J. Bilge. ASCAP/Universal-MCA, 
ASCAP/Fame, BMI/Music Of Windswept, ASCAP/Five 
Card, ASCAP/Elvis Mambo, ASCAP/WB,ASCAP/Ain't 
Nuthin' Goin' On But Funking, ASCAP/Copyright 
Control/Asiah Lewis, BMI/AsiahTown, BMI/Luchi Lou, 
BMO, WBM, Hroo 3; RBH 2 

FAST LANE (Jazzmen, BMI/Butterwood, BMI/Mike 
City, BMI/WB,ASCAP/Ain't Nuthin' Goin' On But Funking, 
ASCAP). WBM, RBH 8o 

FAT UP (EMI April Canada, SOCAN/Rectum Renovator, 
SOCAN/EMI April, ASCAP), HL, Harr° 89 

FATTY GIRL (Sony/ATV Tunes, ASCAP/LL Cool J, 
ASCAP/Illiotic,ASCAP/Ludacris,ASCAP/EMI April, 
ASCAP/ENOT, ASCAP/EKOP. BMI/Sony/ATV Songs, 
BMI/The Waters Of Nazereth, BM°, HL RBH 56 

FEEUN' ON YO BOOTY (Zomba. BMI/R.Kelly, BM°, 
WBM, Hum yo; RBH 10 

FIESTA (Zomba. BMI/R.Kelly. BMI/EMI Blackwood. 
BMI/Lil Lu lu. BMI), HL/WBM, RBH 47 

FILL ME IN (Songs Of Windswept Pacific, BMI/Warner 
Chappell, PRS/WB, ASCAP), WBM, Ito° 15; RBH 84 

FLAVOR OF THE WEAK (Disciples Of Judra, 
ASCAP/BMG Songs, ASCAP), HL, Hire 94 

FOLLOW ME (Gaje, BMI/Warner-Tamerlane. 
BMI/Chunky Style. ASCAP/Disney-Seven Peaks, ASCAP), 
HL/WBM, Fhoo 50 

FORMAL INVITE (Stop Trying To Copy My Music, 
BMI/The Waters Of Nazereth, BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL, RBH 54 

FROM HER MAMA (MAMA GOT A..) (Money Mack, 
BMI) RBH 79 

GANGSTA (LOVE 4 THE STREETS) (Mo Loving, 
ASCAP/BoodaMax, ASCAP) RBH 65 

GIRL NEXT DOOR (EMI April, ASCAP/Touched By Jazz, 
ASCAP/Niwac Tyke. ASCAP/Pamoja, BMI/EMI Black-
wood, BMI/Universal, ASCAP/Jatcat, ASCAP/Blue's Baby, 
ASCAP/Soulchild, ASCAP), HL, RBH 43 

GIRLS, GIRLS, GIRLS (Lil Lu Lu. BMI/EMI Blackwood, 
BMI/F.O.B., ASCAP/Unichappell, BMI/Savette, 
BMI/Super Songs Unlimited, BM°, HL Fhoo 51; RBH 

GOD BLESS THE USA (Songs Of Universal, BMI/Uni-
versal-Songs Of PolyGram International, BMI/Music Cor-
poration Of America, BMI/Sycamore Valley, BM°, WBM. 
CS 31; Hum 84 

GONE (Tennman Tunes, ASCAP/Zomba, 
ASCAP/WajeRo, BMI/South Hudson, BMI), WBM, Hioo 
42 

GOODBYE (EMI April, ASCAP/Air Control, 
ASCAP/Them Damn Twins, ASCAP/So So Def, 
ASCAP/Babyboy's Little, SESAC/WBM, SESAC). HL RBH 
40 

GOOD MORNING BEAUTIFUL (Life Of The Record. 
ASCAP/Sevens International, ASCAP/Mighty Moe, 
ASCAP) CS 28 

GRIMEY (Off Da Yelzabulb. BMI/EMI Blackwood, 
BMI/The Waters Of Nazereth, BMI/EMI April, 
ASCAP/Chase Chad, ASCAP), HL, RBH 78 

-H-
HANGING BY A MOMENT (G-Chills, BMI/Songs Of 

DreamWorks, BMI), CLM, Fhoo 17 
HARDBALL (EMI April, ASCAP/So So Def, ASCAP/Me 

& Marq, ASCAP/Ur Nettie, ASCAP/Money Mack, 
BMI/Wamer-Tamerlane, BMI/Famous, ASCAP/Ensign. 
BMI/EMI Blackwood. BMI/Ground Control, BMI/King 
Swing, BMI/Double Diamond, BMI), HL/WBM, RBH 81 

HERE'S TO THE NIGHT (Fake And Jaded, BMI/Luso 
Than Zero, BMI/Southfield Road, BMI). HL, Fhoo 79 

HERO (Enrique Iglesias, ASCAP/EMI April, 
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP), HL 
H10012 

HEROE (Enrique Iglesias, ASCAP/EMI April, 
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP) IT 2 

HIT 'EM UP STYLE (OOPS!) (Cyptron. BMI/EMI Black-
wood, BMI), HL limo 6 

HOW WE DO (Col-Beast. ASCAP) RBH 87 
HOW YOU REMIND ME (Warner-Tamerlane, BMI/Nick-

elback, SOCAN), WBM, limo 36 

mu - 
I AM A MAN OF CONSTANT SORROW (Public Domain), 

HL, CS 58 
I BREATHE IN, I BREATHE OUT (Sony/ATV Cross Keys, 

ASCAP/Ten Ten, ASCAP), HL, CS yo 
I DOI! (Stixx & Tones. ASCAP/Toy-Toy, ASCAP) limo 45 
I DON'T HAVE TO BE ME ('TIL MONDAY) (MAS Ven-

ture, BMI/Misterssippi, BMI/Careers-BMG, BMI), HL CS 
49 
I DON'T KNOW (The Waters Of Nazereth, BMI/EMI 

Blackwood, BMI/Drayton Goss, BMI) RBH 93 
IF YOU EVER FEEL UKE low ME AGAIN (Warner-

Tamerlane, BMI/Ensign, BM°, HL/WBM, CS 30 
I GOT LOVE (One Shot Deal, SESAC/Nate Dogg. BMI) 

RBH 55 
I'LL FLY WITH YOU (L'AMOUR TOUJOURS) (Media 

Songs, SRI/Warner Bros. Italy, SRL), WBM, Hair° 96 
IWVIT (My Own Chit, BMI/EMI Blackwood, BMI/Tray 

Tray's, ASCAP/Lil Gangsta. ASCAP/Koke Is It, 
ASCAP/Perk's, BMI/Universal-Duchess, BMI/Bridgeport, 
BMI/Rubber Band, BMI/Universal-Songs Of PolyGram 
International, BMI/Show You How Daddy Ball, ASCAP), 
HL, RBH 

I'M A BELIEVER (Stonebridge, SESAC/Foray, SESAC), 
HL, Fhoo 69 

I'M A SLAVE 4 U (EMI Blackwood, BMI/The Waters Of 
Nazereth, BMI/EMI April. ASCAP/Chase Chad, ASCAP), 
HL, Hroo 68 

I'M A SURVIVOR (Porch Pickin', ASCAP/Murrah, BMI), 
WBM, CS lo; Hum 60 

I'M A THUG (First N' Gold, BMI/Sony/ATV Songs, 
BMI), HL, Hroo 32; RBH 12 

I'M HOT (Erick Sermon, ASCAP/Zomba,ASCAP/EMI 
April, ASCAP/Marvin Gaye Estate, ASCAP), HL/WBM, RBH 
57 

I'M JUST TALKIN' ABOUT TONIGHT (Tokeco Tunes, 
BMI/Sony/ATV Tree, BMI/Big Yellow Dog, BM°, K. CS 
15; Fhoo 67 

I'M MOVIN' ON (Murrah, BMI/WB, ASCAP/Richard 
And Castle, ASCAP), WBM, CS 45 

I'M REAL (Nuyorican, BMI/Sony/ATV Songs, BMI/Cori 
Tiffani, BMI/Sony/ATV Tunes, ASCAP/Chocolate Factory, 
ASCAP/Mawkeens. ASCAP/Slavery, BMW° Irv, 
BMI/Stone City, ASCAP/National League, ASCAP/Exotica, 
ASCAP/Songwriters Guild Of America, ASCAP/Songs Of 
Universal, BMI/White Rhino), HL, Haw 1; RBH 5 

I'M TRYIN' (Pacific Wind, SESAC/4t4, SESAC/Songs Of 
Windswept Pacific, BMI/Gottahaveable, BMI/Almo, 
ASCAP), HL/WBM. CS 14; Fhoo 77 

I'M YOUR GIRL (Kire-3, ASCAP/Universal, 
ASCAP/Dena Cali 3, ASCAP/Syc 3, ASCAP/Money Mad-
ness, ASCAP) RBH 90 

IN ANOTHER WORLD (Sony/ATV Tree. BMI/Wenonga, 
BMI/Songs Of Nashville DreamWorks, BMI/Uno Mas, 
BMI/Cherry River, BMI/Hookline East, ASCAP/Madeleine 
Grace, ASCAP), CLM/HL, CS 32 

IT'S BEEN AWHILE (Greenfund,ASCAP/i.m.nobody, 
ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP/WB, 
ASCAP), WBM, Hroo 5 

IT'S OK (Universal Musica, ASCAP) LT 31 
I WANNA BE BAD (Kierulf, BMI/Mugsy Boy, 

BMI/Zomba, BMI/Mandah, BMI/Lava, BMI). WBM, litoo 
93 
I WANNA TALK ABOUT ME (Sony/ATV Tree, BMI), HL, 

CS 13; Hid) 62 
I WILL SURVIVE (Universal-Songs Of PolyGram Inter-

national, BMI/HopeChest, BMI/Careers-BMG, BMI/Hugh 
Prestwood, BMI/Zomba, BMI/Teren It Up, BMI), WBM, C5 
55 
I WISH YOU WERE HERE (EMI April, ASCAP/Hung-

likeyora. ASCAP). HL, Hroo 70 
I WOULD'VE LOVED YOU ANYWAY (Dannasongs, 

BMI/Ensign, BMI/Songs Of Universal, BMI), HL/WBM, CS 
H1oo 49 
III0 (H.O.VA) Oil Lu Lu, BMI/EMI Blackwood, 

BMI/Ye World, ASCAP/Jobete, ASCAP), HL Hicro 8; RBH 9 

wayr 

JOHN DOE (Smelzgood, ASCAP) RBH 49 
JUST IN CASE (Divine Mill, ASCAP/WB, ASCAP/Fingaz 

Goal, ASCAP/Uh Oh, ASCAP/Famous, ASCAP/Ensign, 
BMI), HL/WBM, Hroo 78; RBH 22 

JUST LET ME BE IN LOVE (Hamstein Cumberland, 
BMI/Baby Mae, BMI/Glitterfish, BMI/Buna Boy, 
BMI/Sony/ATV Tree, BMI/Wenonga, BMI), HL/WBM, CS 
27 

-K-
KNOCK YOURSELF OUT (lae'wons, ASCAP/Justin 

Combs, ASCAP/EMI April. ASCAP/The Waters Of Naz-
ereth, BMI/EMI Blackwood, BMI/Chase Chad, ASCAP), 
HL RBH 45 

-L-
LA CALANDRIA (Not Usted) IT 28 
LA GRAN NOCHE (Flamingo, BMI) LT 48 
LET ME BLOW YA MIND (Scott Storch, ASCAP/Blondie 

Rockwell, ASCAP/Universal, ASCAP/Dead Game, 
ASCAP/WB,ASCAP/Ain't Nuthin' Goin' On But Funking, 
ASCAP/Music Of Windswept, ASCAP/Five Card, 
ASCAP/Elvis Mambo, ASCAP/TVT,ASCAP/Blackjack, 
ASCAP), WBM, H too to 

LET'S RIDE (Zomba, BMI/Tuff Huff, BMQ RBH 74 
UFE DON'T HAVE TO BE SO HARD (Acuff-Rose, 

BMI/Milene. ASCAP), HL, CS 39 
UFETIME (Sony/ATV Tunes, ASCAP/Muszewell, 

ASCAP/Gan Zmira,ASCAP/Famous. ASCAP), HL Hum 41; 
RBH 8 

UGHTS, CAMERA, ACTION! (Mr. Cheeks, ASCAP/One 
Shot Deal, SESAC/Stone Diamond, BMI). HL, limo 95; 
RBH 34 

UVIN' IT UP (Slavery, ASCAP/White Rhino, BMI/Lil 
Rob, BMI/DI liv, BMI/Black Bull, ASCAP/Jobete, 
ASCAP/Songs Of Universal, BMI), HL/WBM, Hum 14; RBH 
4 

LOVE OF A WOMAN (Songs Of Lastrada, BMI), WBM, 
CS 8; Fhoo 58 

LOVE OF MY UFE (Cancelled Lunch, ASCAP/Universal-
PolyGram International, ASCAP), WBM, litoo 55; RBH 15 

LOVING EVERY MINUTE (Sony/ATV Tree. BMI/Wenon-
ga, BMI/Zomba,ASCAP), HL/WBM, CS 18 

THE WCKY ONE (Live Slow, BMI) CS 57 

my 

MADE TO LOVE YA (Uncle Bobby, BMI/EMI Black-
wood, BMI/Fingaz Goal, ASCAP/EMI April, ASCAP), HL 
RBH 46 

MAN OF ME (Universal-MCA, ASCAP/Zomba. 
ASCAP/Teren It Up, BMI), WBM, CS 24 

MENTIRA (I'll Be Right Back, ASCAP) LT 38 
MESIAS (Arjona Musical, ASCAP/Sony/ATV Discos, 

ASCAP) LT 19 
ME VAS A EXTRANAR (Vander, ASCAP) LT 7 
MI FANTASIA (TN Ediciones. BMI) LT 21 
MORE THAN A WOMAN (Virginia Beach, ASCAP/WB, 

ASCAP/Herbilicious, ASCAP/Black Fountain, ASCAP), 
WBM, RBH 83 

MORE THAN WHAT I WANTED (A.G.M.,ASCAP/Word, 
ASCAP/EMI April, ASCAP/BMG Songs, SESAC/Bases 
Loaded, ASCAP/Tommy Sims, ASCAP), HL RBH loo 

MUERO (Larrinaga, ASCAP/Universal Musica, ASCAP) 
LT 43 

MUSIC (Erick Sermon, ASCAP/Zomba, ASCAP/The 
Marvin Gaye Heirs, ASCAP/EMI April, ASCAP), HL/WBM, 
RBH 36 

MY PROJECTS (From The Pit, ASCAP/There's A Whole 
In The Bucket, ASCAP) RBH 76 

NADA (Peer Intl., BMI) LT 44 
NEVER BE THE SAME AGAIN (Starks, ASCAP/WB, 

ASCAP/Carpa Noche, ASCAP/Davel McKenzie, ASCAP/In 
Tha Blood, ASCAP/Careers-BMG, BMI/Wu-Tang, BMI), 
WBM, RBH 67 

NIGHT DISAPPEAR WITH YOU (Universal-Songs Of 
PolyGram International, BMI/McComas, BMI), WBM, CS 
42 

NO ME CONOCES AUN (Edimonsa, ASCAP) LT 5 
NO MORE DRAMA (EMI April, ASCAP/Flyte Tyme, 

ASCAP/Screen Gems-EMI, BMI), HL RBH 88 
NOTHING IN THIS WORLD (Not Listed) RBH 68 
NOTHING'S WRONG (D Baby, ASCAP/WB, 

ASCAP/Nichguepe, ASCAP/TNO, BMI/Juice Booty, 
ASCAP), WBM, RBH 91 

NO VALE LA PENA (Not Listed) LT 49 

my, mg 

0 ME VOY 0 TE VAS (Crisma, SESAC) LT 6 
ON A NIGHT UKE THIS (Wamer-Tamerlane, 

BMI/Instinct, ASCAP), WBM, CS 7; Hum 53 
ONE MINUTE MAN (Mass Confusion, ASCAP/WB, 

ASCAP/Virginia Beach, ASCAP/Ludacris, ASCAP/EMI 
April, ASCAP), HL/WBM, Hum 26; RBH 24 

ONLY IN AMERICA (Sony/ATV Tree, BMI/Buffalo 
Prairie, BMI/Don Cook, BMI/Route Six, BMI), HI, CS 2; 
Fhoo 33 

ONLY TIME (EMI Songs, BMI/EMI Blackwood. BMI). 
HL, 16 

-p-
PEACHES & CREAM (Mars4 BMI/Justin Combs, 

ASCAP/EMI April, ASCAP/Da Twelve, ASCAP/C.Sills, 
ASCAP/Tragasm,ASCAP/EMI Blackwood, BMI/Janice 
Combs, BMO, HL, Hum 37; RBH 37 

PENA DE AMOR (J&N,ASGAP) LT 35 
PLEASE DON'T MIND (The Waters Of Nazereth, 

BMI/EMI April. ASCAP/Fatima & Baron Outlet, 
ASCAP/Main Money. ASCAP/EMI Blackwood, BMI/Chase 
Chad, ASCAP), HL RBH 98 

PUEDEN DECIR (EMOA, ASCAP) LT 3 

-Q — 

QUISIERA (Karen, ASCAP) LT 36 

-R-
RAISE UP (Zomba, ASCAP/Kumbaya, ASCAP/Virginia 

Beach, ASCAP), WBM. Hicio 34; RBH 13 
REAL LIFE (I NEVER WAS THE SAME AGAIN) (Major 

Bob, ASCAP/Castri, BMI/Whiskey Gap, BMI), WBM, CS 17 
REENCARNACION (ELP.P., BMI/Wamer-Tamerlane, 

BMI) LT 30 
RESUMIENDO (Hecho A Mano, ASCAP/EMI April, 

ASCAP/Songs Of Castillo, BMI/Universal-Musica Unica, 
BM° LT16 

RIDING WITH PRIVATE MALONE (Twang Thang, 
ASCAP/Wood & I, BMI/IG Wells, BM!) CS 21 

ROCK THE BOAT (Herbilicious, ASCAP/Rap Tracks, 
ASCAP/E Beats, ASCAP/W13. ASCAP/Black Fountain, 
ASCAP/EMI April, ASCAP), HL/WBM, Haw 23; RBH 3 

ROUND & ROUND (lonell, BMI/DI Hi-Tek, BMI) RBH 
96 

RUN (Famous, ASCAP/Almo, ASCAP), HL, CS 23 

-s-
SAINTS & ANGELS (House Of Fame, ASCAP) CS 35 
SCHISM (Toolshed, ASCAP/EMI Virgin, ASCAP), HL, 

Hroo 8o 
SE QUE ME VAS A DEJAR (Crisma, SESAC) LT 24 
SET IT OFF (Money Mack, BMI) Fhoo 87; RBH 29 
SEXI DANCE (World Deep Music, BMI/Sony/ATV Latin, 

BMI) LT 34 
SHHH (Iron Tigga. BMI/C.K. Jointz, BMI/DHG, BMI) LT 

29 
SHINE (Money Mack, BMI) RBH 62 
SHIVER (EMI April, ASCAP/Pang loon, BMInersey 

Girl, BMI/EMI Blackwood, BMI/Mark Alan Springer, BMI), 
HI., CS 33 

SIDEWAYS (EMI Blackwood, BMI/EMI Tower Street, 
BMI/Hatley Creek, BMI/Vip Vipperman, ASCAP), HL, CS 
50 

SI QUIERES (BMG Songs, ASCAP) LT 46 
SI TU QUISIERAS (Not Listed) LT 40 
SLOWLY (Tank 1176, ASCAP/Dub's World, 

ASCAP/Black Fountain, ASCAP/EMI April, ASCAP), HL, 
RBH 71 

SMOOTH CRIMINAL (Mijac, BMI/Warner-Tamerlane, 
BM°, WBM, Hum 29 

SOME DAYS YOU GOTTA DANCE (Sony/ATV Cross 
Keys, ASCAP/Beavers Brand, ASCAP/Copyright Manage-
ment, ASCAP/Song Auction, ASCAP/MRBLASCAP), HL 
C546 

SOMEONE TO CALL MY LOVER (Black Ice, ASCAP/EMI 
April, ASCAP/Flyte Tyme, ASCAP/WB, ASCAP/D. Bunnell, 
ASCAP), HL/WBM, Hum 24; RBH 72 

SOMETHING IN THE PAST (Universal-Duchess, 
BMI/Perk's, BMI) RBH 70 

SOMETHIN' IN THE WATER (Al Andersongs, 
BMI/Songs Of Windswept Pacific, BMI/My Life's Work, 
BMI/Yellow Desert, BMI/Mighty Nice, BMI/Sony/ATV 
Tree, BMI/Love Monkey, BM°, HL CS 41 

THE SPACE BETWEEN (Colden Grey, ASCAP/Univer-
sal-MCA. ASCAP/Aerostation, ASCAP), CLM/WBM, Fhoo 
47 

SPECIAL DELIVERY (Scamon, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP/Harve Pierre, BMI/El Elpee, 
ASCAP), HL, RBH 77 

THE STAR SPANGLED BANNER (Public Domain). 

WBM, CS 51; Hroo 13; RBH 30 
START THE COMMOTION (Copyright Control/EMI 

April, ASCAP/Salaam Remi, ASCAP/Greg Nyce, 
ASCAP/EMI-Unart Catalog, BMI), HL/WBM, Igloo 91 

STUCK IN A MOMENT YOU CAN'T GET OUT OF (112, 
ASCAP/Universal-PolyG ram International, ASCAP), WBM, 
Fhoo 52 

SUERTE BMI/Aniwi, BMI/Sony/ATV Latin, 
BMI) LT1 

SUERTE HE TENIDO (Universal Musica, ASCAP) LT 33 
SUPERMAN (IT'S NOT EASY) (EMI Blackwood, 

BMI/Five For Fighting, BMI), HL Itoo 46 

-ir-
TAKE YOU OUT (Nyrraw, ASCAP/EMI April, 

ASCAP/Uncle Bobby, BMI/EMI Blackwood, BMI/Dango, 
BMI), HL Hari° 99; RBH 38 

TANTITA PENA (Not Listed) LT 4 
TELL ME HOW (VS. ASCAP/Big Red Tractor, 

ASCAP/Hay Wagon, ASCAP/Steel Wheels, BMI), WBM, CS 
47 

THAT'S A PLAN (Warner-Tamerlane. BMI/Zantanon. 
BMI/Harris Gordon, ASCAP/Ticonderoga, ASCAP/Music 
Sales, ASCAP), WBM. CS 25 

THAT'S JUST THAT (Sony/ATV Cross Keys, 
ASCAP/Grinnin' Garrett, ASCAP/EMI Blackwood, 
BMI/Songs Of Sea Gayle, BMI), HL CS 56 

THAT'S WHAT BROTHERS DO (Almo, ASCAP/Pacific 
Wind, SESAC/4t4, SESAC), HL CS 44 

THERE WILL COME A DAY (Careers-BMG, BMI/Sil-
verkiss, BMI/Songs Of DreamWorks, BMI), CLM/HL, CS 
36 

THE TIN MAN (Acuff-Rose, BMI/Songwriters Ink, 
BMI/Texas Wedge. ASCAP), HL/WBM, CS 19 

TO QUOTE SHAKESPEARE (WB, ASCAP/Platinum 
Plow, AS(IAP/Annotation, ASCAP), WBM, CS 60 

TU CONVENCELA (WS. ASCAP), WBM, LT 47 
TU RECUERDO Y YO (Not Listed) IT 26 
TURN OFF THE LIGHT (Nelstar. SOCAN), WBM, Hire ri 

yyyr u - 
UGLY (Virginia Beach, ASCAP/WB, ASCAP/Two Hun-

dred Miles From Civilization, BMI/EMI Blackwood, BMI), 
HL/WBM, Hroo 20; RBH 7 
U GOT IT BAD (U.R. IV, ASCAP/EMI April, ASCAP/So 

So Def, ASCAP/Babyboy's Little, SESAC/Noontime South, 
SESAC), HL, Fhoo 21; RBH 6 

UNA MUJER COMO TU (Copyright Contro° IT 22 
U REMIND ME (Smooth C. BMI/Songs Of Windswept 

Pacific. BMI/Butterman's Land, BMI/Guccizm, 
ASCAP/Universal, ASCAP), WBM, Fhoo 9; RBH 28 

USTED SE ME LLEVO LA VIDA (World Deep Music, 
BMI/Sony/ATV Latin, BMI/PSO Ltd., ASCAP) LT 8 

am V 

VAS A SUFRIR (Edimonsa,ASCAP) LT 5o 
VOY A QUITARME EL ANILLO (2000 Amor, 

ASCAP/Rafa, ASCAP) LT 39 

-w-
THE WAY (Blue's Baby, ASCAP/Jatcat, ASCAP/Dirty 

Ore, ASCAP/Universal, ASCAP). WBM, Fhoo 92; RBH 32 
WEEKEND (Kharatroy,ASCAP/B.Black, ASCAP/WB, 

ASCAP/Sony/ATV Tunes, ASCAP/Kenbo, 
ASCAP/LaCoriya's Songs, ASCAP/Dat Bull Tod, 
ASCAP/New Nation, ASCAP/Chrysalis. ASCAP/Monster 
Island, ASCAP), HL/WBM, RBH 51 

WE GONNA MAKE IT Oae'wons, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP/Paniro's, ASCAP/A. Maman 
Music, ASCAP), HL, RBH 59 

WE RIGHT HERE (Boomer X. ASCAP/54viii, BMI) RBH 
63 

WE THUGGIN' (Joseph Cartagena, ASCAP/Jelly's Jams, 
ASCAP/Ron G, BMI/Zomba, BMI/R.Kelly, BMI), WBM, 
RBH 33 

WHAT AM I GONNA DO (Harrindur, BMI/Uncle Jake's, 
BMI/BMG Songs, ASCAP/Zovektion, ASCAP/T.J. Beats. 
BMI), HI., limo 81; RBH 26 

WHAT IF (ECAF, BMI/Sony/ATV Songs, BMI), HL Fhoo 
88; RBH 31 

WHAT I REALLY MEANT TO SAY (Sony/ATV Cross Keys, 
ASCAP/Sony/ATV Tree, BMI/Chris Waters, BMI/Still 
Working For The Man, BMI/Tommy Lee James, BMI), HL, 
CS 5 

WHAT'S GOING ON (EMI April, ASCAP/Marvin Gaye 
Estate, ASCAP/Jobete, ASCAP/Stone Agate, BMI), HL 
Fhoo 30; RBH 92 

WHEN GOD-FEARIN' WOMEN GET THE BLUES 
(Sony/ATV Cross Keys, ASGAP/Satcher, ASCAP). HL CS al; 
Hroo 64 

WHEN I THINK ABOUT ANGELS (EMI April, 
ASCAP/Pang Toon, BMI/WB, ASCAP/Wamer-Tamerlane, 
BMI), HL/WBM, Hioo 82 

WHEN IT'S OVER (Warner-Tamerlane, BMI/E Equals, 
BMI), WBM, Fhoo 35 

WHERE I COME FROM (WB, ASCAP/Yee Haw, ASCAP), 
WBM, CS 1; Firm 38 

WHERE THE BLACKTOP ENDS (Steve Warner, 
BMI/Built On Rock, ASCAP), WBM, Haw 86 

WHERE THE PARTY AT (Them Damn Twins, ASCAP/Air 
Control, ASCAP/EMI April, ASCAP/So So Def, 
ASCAP/Babyboy's Little, SESAC/Noontime South. 
SESAC/Jackie Frost, ASCAP/BMG Songs, ASCAP), HL, 
F1100 4; RBH 11 

WHERE THE STARS AND STRIPES AND THE EAGLE 
FLY (Acuff-Rose, BMI/Milene, ASCAP), HL CS 22; Woo 66 

WHO WE BE (Boomer X, ASCAP/54vill, BMI) Htoo 83; 
RBH 25 

WITH ME (Sony/ATV Cross Keys, ASCAP/Onaly, 
ASCAP/Songs Of Universal, BMO, F11! WBM, CS 16 
A WOMAN'S WORTH (Lellow,ASCAP/EMI April, 

ASCAP/Skyhy, ASCAP), HL, RBH 48 
WRAPPED AROUND (EMI April, ASCAP/Sea Gayle, 

ASCAP/Love Ranch, ASCAP), Ht. CS zo 
WRONG IDEA (Denver Street, BMI/My Own Chit, 

BMI/EMI Blackwood, BMI/Double Dollar Sign, 
ASCAP/Universal-Songs Of PolyGram International, 
BMI/Larry Junior. BMI/All Seeing Eye, ASCAP), HL, RBH 85 

-y-
YO NO SOY ESA MUJER (Songs On The Rocks, 

GEMA/Careers-BMG, BMI/Universal Musica, BMI/Fersal, 
BMI/No Limitations, BMI) IT 42 

YO QUERIA (Curd, ASCAP) LT 17 
YOU CAN'T TOUCH ME (Wamer-Tamerlane, BMI/Ryan 

Montgomery, BMI/Sony/ATV Songs, BMI/EKOP, 
BMI/Sony/ATV Tunes, ASCAP/ENOT,ASCAP/Nikki-Poo, 
BMI/AsiahTown. BMI), HL/WBM, RBH 75 

YOU GETS NO LOVE (Chyna Baby, BM Wanice Combs. 
BMI/EMI Blackwood, BMI/Michaelangelo Saulsberry, 
ASCAP/Gloria's Boy, ASCAP/Justin Combs, ASCAP/EMI 
April, ASCAP/Haleem, ASCAP/Scamon, ASCAP/Willcoil. 
BMI), HL, Fhoo 57; RBH 19 

YOU ROCK MY WORLD (Mijac, BMI/Warner-Tamer-
lane, BMI/EMI Blackwood. BMI/Rodney Jerkins, BMI/EMI 
April, ASCAP/LaShawn Daniels. ASCAP/Ensign, BMI/Fred 
Jerkins III, BMI/Generations Third. BMI), HL/WBM, Fhoo 
22; RBH 17 
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The "What Teens Want" Conference 
has been postponed to April 8-9, 2002 

WHAT 
TEENS 
\J\LANIT 

, Marketing to a 
ri New Generation 

Ages 1 2 - 1 8 

— Presented By — 

A Breakthrough Global Youth Marketing Conference 
April 8-9, 2002 • Hilton Universal, Los Angeles 

Hosted by imwEEK DRONES INEDUWEE Billboard TWREPowrgix 
Gen Y will spend a whopping $ 140 billion this year — just on themselves. If you want your share of this market, 
there is one event you can't afford to miss: What Teens Want. The conference is designed for top-level executives 
in brand marketing, media, advertising and the entertainment and music communities all over the world. It will 
feature a wide range of innovative marketing and sales strategies for selling to youth ages 12 to 18. 

— Primary Sponsor — 

Tour natasins 

— Reception Sponsor — 

rel -i]et.9 
ertei, 

— Alternative Media Sponsor — 

For more information, call: 1.888.536.8536 or register online at www.adweek.com/whatteenswant 
What Teens Want is also supported by Sporting Goods Business, Action Sports Retailer, and Nielsen Media Research. 

Adweek Magazines, Billboard and The Hollywood Reporter are published by VIC USA Business Publications, the leading authority in the entertainment, media and marketing industries. 
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Lenny 
Kravitz 
Continued from page 1 

strikes a brash rock-star pose. But 
new songs like the plaintive "Still-
ness of Heart" and the riotous, 
hand-clapping first single "Dig In" 
reveals that he has the soul of an 
unabashed popster. 

"While I was writing the first 
bunch of songs in the Bahamas, I 
was a little unnerved by where they 
were taking me," he admits. "From 
the start, they were so naked, so 
raw. That's a vulnerable place for 
an artist to be." 

After a bit of soul searching, 
Kravitz decided to put his ego aside 
and let the spirit of the songs take 
over. That led to drafting spare, 
guitar/bass/drum arrangements for 
jams like "Yesterday Is Gone," "If I 
Could Fall in Love," and "A Million 
Miles Away"—all tunes that bear 
the unmistakable mark of Kravitz, 
whose work has always carried a 
swaggering, retro stamp. But 
they're also songs that dare the lis-
tener to forego studio wizardry in 
favor of lean, gutsy material. 

"As each song took solid shape, 
it felt so good, so natural," says 
Kravitz, whose songs are published 
by Mostly Miss Bessie Music 
(ASCAP). "Then I found myself 
wondering what my problem was 
in the beginning of the process." 

That rush of confidence allowed 
Kravitz to dive head-on into his 
favorite phase of creation: becom-
ing a one-man band in the studio. 
As with all of his six previous 
albums ( including the recent 
Greatest Hits, which Virgin says 
sold more than 8 million units 
globally), he performs nearly every 
instrument heard on Lenny. Unlike 
other recording projects where a 
lone artist takes on the task of 
playing every note, Kravitz has a 
knack for making records that 
sound like a live band in action. He 
attributes that to the fact that he 
formulates an imaginary series of 
musicians in his head, each with a 
distinctive personality and 
approach to performing. 

"Sometimes, I'll be a lean white 
dude from Philly," he reflects wryly. 
"Other times I'll be a fat brother 
from Detroit. It's all about getting 
into the mind-set of where the 
song is going and who's invited to 
help flesh it out." 
Once his imaginary band wraps 

an album, Kravitz then hands his 
songs to his road band, "and that's 
when things get fun and interest-
ing. My band can imitate about 
85% of what I do. The rest is their 
own edge and interpretation. It's 
cool to see how they react to the 
new songs and what they bring to 
the table once they start to vibe 
things out." 

In the case of Lenny, he sees that 
they're enjoying the no-frills feel of 
the music. "We're just ripping 'em 
out," he says with a smile. "Some 
of these songs are on fire when we 
get to jammin' on them." 

'Whether or not 
I'm a black man 

making rock music 
is irrelevant to me. 
And going from 
rock to pop isn't 
an issue, either. 
I just do what I do. 
If you're into it, 

cool, I'm grateful. 
LENNY KRAVITZ 

And as with every Kravitz project, 
touring is a key element of market-
ing. Nancy Berry, vice chairman of 
Virgin, notes, "He's an unbelievable 
live performer, so we're delighted 
that he's so willing to spend up to 

'He's an unbelievable 
live performer, so 

we're delighted that 
he's so willing to 

spend up to two years 
on the road' 
—NANCY BERRY 

VIRGIN 

two years on the road." 
Although the artist will spend the 

remainder of 2001 pursuing per-
formance opportunities on such U.S. 
TV shows as Saturday Night Live 
and various programs and events 
throughout Europe, he's not slated 
to begin his worldwide concert tour 
until April 2002. The trek will begin 
in Japan and then wind through 
Europe before a series of stateside 
shows in June. Kravitz is booked by 
Mitch Rose of the Creative Artists 
Agency in Beverly Hills, Calif. 

Berry believes that Lenny will be 
in full multiformat gear by the time 
the tour begins, thanks in large part 
to the ground broken by "Again," 
the popular new cut that appeared 
on Kravitz's 2000 best-of collec-
tion—a set that included such rock 
airwave staples as "Are You Gonna 
Go My Way," "Let Love Rule," and 
"Fly Away," among others. 
"Lenny has had crossover suc-

cess in the past," Berry says, "but 
'Again' established him as a full-
fledged pop artist—as opposed to a 
rock artist who occasionally reach-
es the top 40." 

Retailers agree, citing that 
Kravitz fills a unique void in the 
pop landscape. "There aren't a lot 
of African-American men making 
rock music, and the great thing is 
that he's not a token," says James 
Lonten, manager of a Borders 
Books & Music store in New York 
City. "Lenny Kravitz makes great 
rock records, period. The greatest 
hits package he put out last year 
proved it. The success of 'Again' felt 
like the beginning of a new 
phase—the pop phase. And that 
fills yet another void: An African-
American man making pop music 
that doesn't have an urban slant." 

For his part, Kravitz insists that 
he does not waste time thinking 
about such things. "There are so 
many other more important things 
in life to trip on. Whether or not 
I'm a black man making rock music 
is irrelevant to me. And going from 
rock to pop isn't an issue, either. If 
it was, this album would be differ-
ent. I just do what I do. If you're 
into it, cool, I'm grateful." 
Right now, he says he's more 

interested in ensuring that every-
thing he does exudes "endless pos-
itive vibrations," particularly in 
light of the Sept. 11 terrorist 
attacks—which he witnessed first-
hand from a nearby Manhattan 
hotel window. 

"I saw the first plane hit," he 
recalls. "I stood there frozen. I 
couldn't move. It was a terrifying, 
life-changing moment, needless to 
say. You could feel the world shift 
in an instant." 

Ultimately, the tragedy reaf-
firmed what he's believed all along: 
"You have to think long and hard 
about what you send out into the 
universe," he says. "You can be 
angry or sad in music, but you 
shouldn't act from a point of irre-
versible hate or bitterness. There's 
always light after darkness. If I was 
ever in danger of forgetting that— 
and I don't think I ever was—I 
won't now." 

As for getting back on the road, 
Kravitz says he's actually looking 

forward to being among those who 
"travel around and show that you 
shouldn't live in fear." That includes 
jetting off to the Caribbean to shoot 
the video supporting "Dig In" with 
director Sam Bayer. Given the fact 
that Kravitz is already locked in to a 
variety of programs and events tied 
to both MTV and VH1—most 
notably MTV's hugely popular Total 
Request Live—the clip seems 
assured widespread airplay. In fact, 
he's been slotted for "artist of the 
month" status on VH1 for Novem-
ber. Berry says, "Both MTV and VH1 
have been longtime supporters of 
Lenny's, which has been an integral 

part of his success." 
Radio's support of Kravitz (who 

is managed by Craig Fruin and 
Howard Kaufman for HK Manage-
ment in L.A.) continues to blos-
som. Since its shipment on Sept. 
24, " Dig In" has enjoyed heavy 
rotation at rock radio, with top 40 
programmers investigating and 
testing the track several weeks 
before Virgin's solicitation for air-
play. Not bad for a record that 
Kravitz admits he wasn't com-
pletely sure was right. 

"I've learned to let my instincts 
take me where my brain won't," he 
says. "They haven't failed me yet." 
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Outlaws 
Continued from page 1 

possess a fiercely independent 
creative spirit and a desire to 
shake up a mainstream country 
environment they perceive as 
stale and formulaic. 
What sets these generations 

apart, however, is today's more 
fragmented, loosely defined scene 
and a tight, largely unreceptive 
radio landscape. Even so, both 
radio and the major labels appear 
to be ready to come to the party. 
More country than Americana 

and more edgy thematically and 
musically than their traditional 
mainstream country counter-
parts, members of today's coun-
try fringe element share a corn-

mon bond of strong musicianship 
and lyrical potency. 

"I just think we might have a 
little bit of attitude in our songs, 
as opposed to having a wimpy or 
silly attitude," singer/songwriter 
Chris Knight says. "A lot of us 
don't want to look goofy onstage." 
While some acts that fit the 

mold have major- label deals, 
such as Montgomery Gentry at 
Columbia and Clay Davidson at 
Capitol, and others have found a 
home at major- label offshoots 
like Lost Highway (Robert Earl 
Keen) and Lucky Dog ( Charlie 
Robison, Jack Ingram), the 
majority of these neo-outlaws 
reside at independent labels. 
As for whether these new reb-

els can break through with the 
success of their forebears, the 
jury is still out. Some say the 
fragmented nature and vague 
defining characteristics will be a 
hindrance, while others think 
loyal and growing live audiences 
and the sheer quality of the 
music heralds a rapidly develop-
ing scene. Either way, this is 
music that is making some noise. 

"I think it's going to bust open, 
and it should, because I know peo-
ple want to hear this kind of 
music," Jack Ingram says. "As soon 
as radio figures that out and where 
they fit, this could be huge." 

Signposts are in place, at least 
on the creative side of the equa-
tion. "From an industry stand-
point, I couldn't tell you what's 
going to happen, but from a musi-
cal standpoint, people are looking 
for something more organic and 
gritty," Robert Earl Keen says, 

adding that some established 
artists are pointing the way. 
"When you see Patty Loveless 
doing a bluegrass record, and 
Rodney Crowell doing this sort of 
biographical, story-telling record, 
I think it's fair to say that the real 
artists are ahead of the game— 
and I would consider them real. 
They're doing something that 
feels right for them." 
Even so, some think it will be a 

tough row to hoe for any break-
through to take hold. "I do think 
there is a scene bubbling under 
the surface, but it has such a sup-
pression by mainstream country 
radio it will probably never sur-
face in the fashion the [ 1970s] 
outlaw thing did," Audium 
Records artist Dale Watson 
observes. " The ' Texas' music 
thing looked like a 'movement,' 
but now even the Texas radio sta-
tions are falling off in support; I 
have to believe because they were 
supporting the ' fad- like' music 
instead of the substance." 

REVOLUTION OR EVOLUTION? 
The time could be right for a 

shake-up in country music. " It 
takes a musical ' recession' for 
things to move to the forefront, 
just like George Strait came 
along at a very bad time in coun-
try music, and grunge came after 
the worst of the heavy-metal hair 
bands," Charlie Robison says. 
"After Garth [ Brooks], when 
things were working in Nashville, 
it was the land of milk and honey. 
When all the sales start going 
down and the formula doesn't 
work anymore, it gives guys like 
me a chance to move up." 

Indeed, history may well dic-
tate a country " revolution" of 
sorts is imminent. "I know from 
looking at country music over 
the last 50 years that it's a pen-
dulum, and the worse radio and 
the ' official' version of country 

music gets, the closer we come 
to a positive turnaround," opines 
Robbie Fulks, whose most recent 
album, Couples in Trouble, was 
released on Fulks' own Boondog-
gle records. " Right now, it's 
much worse than when I was 
bitching about it five years ago, 
when it got so Diane Warren-ized 
and the guys were doing wimpy 
'80s pop and the girls were doing 

cool ' 80s pop. Now it's even 
dumber than that." 
HighTone Records artist Dallas 

Wayne agrees. " Country music 
always tries to reinvent itself after 
it gets greedy and shoots itself in 
the foot. Something new comes 
along, and people jump on it. That 
needs to happen now because it's 
as bad as I've ever seen it." 
Most don't see it as a revolu-

tion at all, instead just artists 
staying true to their art. "I'm not 
trying to piss anybody off, I'm 
just doing what comes natural to 
me," says Knight, who works out 
of his hometown of Slaughters, 
Ky. "I don't think I'm bucking 
any kind of mainstream, 'cause I 
don't care what they're doing at 
mainstream radio, and who am I 
to buck what they're doing, any-
way? I don't want to do main-

stream country, 'cause if I did, I 
would have to change the way I 
act, look, sing, and everything 
else. I'm just doin' my thing, and 
I don't know what is going on 
down there [ in Nashville]." 

CREATIVE FREEDOM 
In the 1970s, Nashville-based 

musicians like Willie Nelson and 
Waylon Jennings found their 
music better-received in Austin 
than in Nashville. "That's where a 
lot of the similarities [with 
today] stop," Ingram notes. 
"There's no leaving [Nashville] 
and going to Texas and being 
free. There's no reason to leave 
Nashville, but there's no reason 
to come here, either. You can 
have a record deal and still be in 
Texas and make a living." 

Today's artists are in many 
ways reaping the benefits of what 
acts like Jennings and Nelson did 
25 years ago. "There's no outlaw 
movement today where we're 
saying, 'Fuck this, I'm going to 
Texas,' " Ingram says. "We're not 
really outlaws—we're just taking 
what they did, learning from it, 
and moving on." 
Montgomery Gentry's Troy 

Gentry agrees that the outlaws of 
yore paved the way. "I do believe 
they are the reason why we are 
able to do what we do," he says, 
adding that a strong sense of 
artistic identity seals the deal. 
"When we first started, the label 
told us we knew who we were and 
to pick our own songs. A lot of 
[acts], when they come to Nash-
ville, they don't really know who 
they are, a lot have never played 

the clubs, and some of them have 
never even played in front of a 
live audience. The record compa-
nies take them and mold them, 
and they have no sense of them-
selves or about life." 
Wayne adds, "If talented people 

are left alone, they can create 
something good that's worth 
something artistically. When the 
suits and ties get involved, that's 
when it gets screwed up." 

MAJORS AND MINORS 
Larry Sloven, managing part-

ner at Oakland, Calif.-based High-
Tone, says recent strong chart 
debuts by such artists as Keen 
and husband/wife team Buddy 
and Julie Miller indicate interest 
in artists outside the mainstream. 
If such a trend gains steam, how-
ever, Sloven's not convinced it 
could be fueled by independent 
labels. "That never seems to be 
the case," he says, "at least since 
Sun Records. The independent la-
bels may be involved to the extent 
that majors are looking to sign 
artists that are currently on in-
dies, like [what happened toi 
Robert Earl Keen." 
What the independent labels 

do offer, however, is the opportu-
nity for artists to fully pursue 
their artistic vision. "We may 
make suggestions of direction, 
but we would never tell an artist 
what to do," Sloven says. "I think 
that's why a lot of our artists like 
being here, like Dave Alvin. I 
make suggestions to him, and he 
ignores them, which is probably 
the way it should be." 

Knight, who issued his first 
album on Decca in 1998 and his 
recent follow-up, A Pretty Good 
Guy, on Dualtone, says he made 
the record he wanted to create 
both times, despite spending far 
more money on the first record. 
"It's mainly about getting behind 
the song," Knight says. " It 

wouldn't have made any differ-
ence if I had had $250,000 to 
spend on [the new record] any-
way: I would've still made a rec-
ord that sounded the same." 
Ingram says he has as much 

control as he ever did. "You can 
still make a lot of money being 
on an independent label and get 
in a lot of stores," he says. "I 
think the majors are trying to 

find out what their trump card 
is today." 
Being with a major offshoot 

like Lucky Dog in some ways 
offers the best of both worlds, 
according to Ingram. "I enjoy 
knowing I have control and still 
have the juice to get my record 
in New York City if someone 
wants it up there." 

Luke Lewis, Mercury Nashville 
chairman/Lost Highway presi-
dent, says he absolutely believes 
a scene is developing, but "I see 
it confined at the moment to 
live performance more than 
broadcast," he says. "We're feel-
ing it much more on the street 
than at radio." 
Sony Nashville head Allen But-

ler agrees something needs to 
shake up the status quo but 
thinks the term "outlaw" may 

make some programmers un-
comfortable. "A lot of program-
mers are looking to play it safe 
when I think they should be 
doing exactly the opposite," But-
ler observes. "I think that some-
thing needs to re-energize our 
format in country music, or it 
needs to split into more than one 
format in order to grow." 
Audium's Watson remains 

steadfast in his belief that any 
current "outlaw" movement will 
have a tough time commercially. 
"I'm optimistic for independent 
music, but for major labels and 
mainstream radio, I feel like 
[new outlaw music] has no 
chance to thrive in an industry 
motivated solely by money and 
[with] no aspect of integrity." 

WILL IT BREAK? 
According to Lewis, it will take 

a major hit to break the music, 
and even that might not be 
enough. "I don't know that the 
Robert Earl Keen single or the 
new Pat Green single sound like 
'outlaw' records, but they come 
out of that scene." 
Lewis does see parallels to a 

generation ago. " It reminds me 
a lot of back in the ' 70s, where 
WayIon, Willie, and the boys did-
n't come out of radio—they 
came out of this huge scene in 
Texas. People on the street fig-
ured it out long before radio. It 
took a couple of major hits, like 
[Jennings'] `Luckenbach Texas,' 
to break it big. We don't have 
that yet, and I don't know if 
radio is asking for it yet, and 

(Continued on next page) 
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Shaver And Coe: 
BY RAY WADDELL 
NASHVILLE—Behind the blind-
ing mid-'70s spotlight that illu-
minated outlaw superstars Way-
Ion Jennings and Willie Nelson, 
there lurked several other coun-
try music outsiders. Few were 
more influential or harder to 
figure than the rough-hewn 
iconoclasts David Allan Coe and 
Billy Joe Shaver. 
No one in the movement had 

more actual "outlaw" credibility 
than Coe, who spent some 20 
years of his life in institutions, 
including some stretches in 
prison. With his biker looks and 
jailhouse tattoos, Coe looked 
just as likely to deliver a butt-
kicking as a song. 
While the bestowment of the 

"outlaw" brand has been various-
ly attributed to DJs and journal-
ists, Coe insists the term origi-
nated from a newspaper photo of 
a stage appearance he made in 
Louisiana with Jennings and Nel-
son. Coe wore his Outlaws biker 
club colors and packed a pistol. 
He says the incident didn't sit too 
well with his biker pals. 

"I got beat up for wearing my 
colors onstage, which was against 
the rules," he recalls. Musically, 
Coe says, outlaw music was a 
rebellion against the lush strings 

of the "countrypolitan" sound 
and a desire to truly reproduce 
the studio faithfully onstage. 
"To me, ' outlaw music' and 

'outlaw' are two separate things," 
Coe notes. "To be considered an 
outlaw then, you didn't [ need] to 

have done something criminally 
wrong, but musically you had to 
be different. And that has hap-
pened all along in country music, 
from Hank Williams and Lefty 
Frizzell to Little Jimmy Dickens." 
As a songwriter, Coe was capa-

ble of such sensitive fare as 
"Would You Lay With Me in a 
Field of Stone" and "Jody Like a 
Melody," as well as rougher songs 
like "Longhaired Redneck," " If 

Two Outlaws Look At Sixty 
That Ain't Country," and a brace 
of X-rated albums he's still trying 
to live down. While he had his 
hits, including "Take This Job 
and Shove It" for Johnny Pay-
check and his own version of 
"The Ride," mainstream success 
mostly eluded Coe. 
"A mistake was made in my 

career in that they tried to pro-
mote me the same way they did 
George Jones or Loretta Lynn, 
and I was not appealing to that 
audience," says Coe, who still 
plays some 200 dates a year to 
packed houses. "I was more of a 
Jackson Browne-, Neil Young-, or 
Charlie Daniels-type of enter-
tainer. But I think [that] if I had 
anything I could do over in my 
life, it would be not letting Shel 
Silverstein talk me into record-
ing those two X-rated albums. 
Those were meant to be sung 
around the campfire for bikers, 
and I still don't sing those songs 
in concert." 
He admits that his refusal to 

play the game most likely held 
him back: "I didn't go to lunch, I 
didn't have meetings." Today, at 
62, Coe relates more to occasion-
al tour mates Kid Rock, Pantera, 
and Hank Williams III ("I like 
that boy") than to mainstream 
country. "I'm a professional per-

son. Elvis Presley told me, 'Play 
to the audience in front of you.' " 

THE ROUGH SIDE OF SHAVER 
For his part, Billy Joe Shaver 

helped jumpstart the whole out-
law scene, when WayIon Jennings 

recorded an entire album of 
Shaver's songs, the multi-plat-
inum Honky Tonk Heroes, in 
1973. "WayIon really stuck his 
neck out for me," says Shaver, 
who turned 60 this year. "After 
that album hit, which everybody 
said it wouldn't, everybody else 
changed, too." 

Like Coe, Shaver tours steadily, 
but the road has been rough of 
late. Shaver's son and lead gui-

tarist, Eddy, died of a drug over-
dose on New Year's Eve, and Sha-
ver himself recently suffered a 
heart attack. He says his audi-
ences today "don't seem to be 
quite as crazy—of course, rules 
have fixed that. But they appreci-
ate your music. They're mostly 
young, but they know the songs 
by heart. Sometimes a real pretty 
girl will come runnin' up and say, 
'My grandma told me about you.' " 

As for the outlaw music, Shaver 
says, "I knew it was good. WayIon 
was known as a guy who could 
pick songs as good as Elvis Pres-
ley and was a great writer himself. 
WayIon, with his arrangements, 
had a lot to do with the way peo-
ple played, and everybody jumped 
on it. And WayIon didn't have 
nothin' to go by, but as people 
started to copy it, they had a 
plowed row to follow." 

Shaver is equally complimen-
tary of Nelson: "He's one tough 
hombre. If he was a politician and 
cleaned up, he'd be president. 
Willie is all-knowing and wise." 

As for the outlaw times, Sha-
ver says he wouldn't have had it 
any other way. "It was wild and 
crazy," he concedes, "but it sure 
was fun. It was fun for everybody 
that got to hear the music and 
had it move them." 

Outlaws 
Continued from preceding page 

even that might not be enough 
to break the dam." 

Certain edgier country stations, 
particularly in Texas, are getting 

wind of a developing scene. 
"There are definitely some rum-
blings going on, and it's exciting 
to watch," says Smokey Rivers, 
assistant PD at KPLX (the Wolf) 
Dallas. Rivers puts Republic/Uni-
versal artist Pat Green and Char-
lie Robison at the forefront of the 
scene, "at least on a mass-appeal 
scale. Charlie and Pat have been 
mainstays on our station since we 
launched three years ago." 

Rivers would add Keen, In-
gram, Gary Allan, and a resur-
gent Travis Tritt to the list of acts 
fueling the fire. " It's a bit gritti-
er, more directed toward men 
than most of what Nashville has 
put out recently, and they sing 
about more real- life things," 
Rivers says. " It's a sound we've 
embraced at the Wolf. It's really 
good [ music], and it matches up 
well with [ artists like] Tim 
McGraw and Brooks & Dunn— 
you can play them back-to-back, 
and they sound great together." 

Troy Gentry agrees that male 
listeners seem to relate more to 
the edgier music. "We're giving 
guys an opportunity to come 
back to country music. They're 
seeing that country music can be 
cool, and they're spending their 
hard-earned money for music 
about real people." 

Butler says, "Country music 
has gone way toward pop—and 
that's not necessarily a bad thing, 
because some of it has been very 
successful. But at the same time, 
there are lots of disenfranchised 
people who call themselves coun-
try music fans who are not get-
ting satisfaction out of the music 
heard on country radio. There is 
a gaping hole that somebody or a 
group of somebodies could step 
right into." 

If the music does break, some 
think it would be in spite of 
country radio. Calling the suc-
cess of the 0 Brother, Where Art 
Thou? soundtrack a "hopeful por-

tent," Fulks says, " that shows 
people will support good music, 
even if radio doesn't. The main 
thing is loosening the death grip 
of radio format and consultants 
on country music." 
Wayne says, "The irony is, you 

devote your whole life to this 
stuff, you learn the licks and 
learn the songs, then some 

'I think it's going 
to bust open, and 

it should, because I 
know people want 
to hear this kind 
of music. As soon 
as radio figures 

that out and where 
they fit in, this 
could be huge.' 

—JACK INGRAM 

dumb radio sumbitch changes 
the game on you. No wonder 
people like Dale Watson are 
pissed off." 
Ingram says his audiences 

alone bespeak of a deep potential 
listener pool. "We get the 
starched shirts and jeans as well 
as the people who go see Bare-

naked Ladies," he says, adding 
that, "by all means," he consid-
ers himself a country artist. "Tom 
Petty is more country than a lot 
of what you hear on country 
radio-. Just like Willie Nelson had 
more in common with the Sex 
Pistols than Kenny Rogers." 
Keen thinks that if a new out-

law scene takes off, it must be 
spearheaded by core acts the way 
Jennings and Nelson did a gener-
ation ago. "How it works is you 
have your pioneers, then a group 
of pretty good imitators come 
behind them, and then it gets 
watered down, and you have to 
live with that for five or six years. 
Regardless of whether you like 
Garth Brooks, the guy was a pio-
neer in bringing this real big, 
Barnum & Bailey thing to coun-
try music. I was even interested 
in what he was doing, and since 
then people [ have been] trying to 
do the same thing, and it just 
doesn't work." 
So does Ingram think the 

scene will get bigger? "Yes. I do, 
but a lot of things have to hap-
pen. I've played 500 dates in the 
last three years, and when I play 
a gig on Friday night in Texas, 
1,000 people show up at $ 15 a 
ticket, and it's real to them." 
Ingram says that he doesn't 

think the scene is too fragment-
ed or its boundaries too vague, 
adding that the same situation 
probably existed 25 years ago. 
"Time will weed out who was part 
of a 'scene' and who wasn't." 

According to Lewis, larger cul-
tural factors may be at work 
here. " If there's anything I 
believe, having lived long enough 
to see cycles, it's when we have 
cultural shifts like we're having 
now with the war and the reces-
sion. Creative people begin pro-
ducing more things, and con-

sumers look for pain outside 
their own and become a little 
tired of fluff." 
And if the movement inspires 

imitators and bandwagon-hop-
pers? "I don't have a problem 
with anybody trying to make 
art who believes in what 
they're doing," Ingram says. 
"At that point, I say, ` Do it bet-
ter than me,' and hopefully I'll 
shine through." 
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Debates 
Continued from page 1 

prerecorded music already has two 
dying configurations: the cassette and 
singles. The mainstay configuration— 
the CD—is more than 20 years old and 
is threatened by CD burning. "You can't 
expect growth from that configuration 
scenario," he writes. 

Meanwhile, the video industry is 
enjoying explosive growth, thanks to 
the introduction of the DVD and due to 
its pricing strategy of devaluing titles to 
mid-line within five months of release, 
while the music industry often takes 
years to reprice. "To drive volume, 
[music] price reduction should be driv-
en by unit sales decline, not time," he 
states. "Keeping decades-old pricing for-
mulas in the face of declining sales and 
increasing technology is no solution." 
Bob Higgins, chairman/CEO of 

Albany, N.Y.-based Trans World Enter-
tainment, echoes Marmaduke's senti-
ments: "Name me one other business 
where something dies in sales and you 
don't take the price down." But Glen 
Ward, president of Los Angeles-based 

Virgin Entertainment, decries giving 
"credence to the statement that the CD 
is now overpriced. The CD [represents] 
fantastic value." 

However, Marmaduke argues the 
majors should "give us a better quality 
format for front-line music and dynam-
ic CD pricing" to fight piracy, home 
taping, and CD burning. 
A senior distribution executive dis-

agrees, saying sluggish music sales are 
"not a pricing issue at this point. The 
future of the business is about having 
one configuration that can't be burned. 
Once you can control your content, 
pricing becomes secondary." 
Some majors are already testing 

copy-protected CDs as well as such new 
formats as DVD-Audio and Super Audio 
CD (SACD), while Dataplay's launch 
has been delayed and is now expected 
to debut in the first quarter. 

Label sales and retail execs have 
mixed reactions to the new formats 
(see story, this page), but on the repric-
ing strategy, both sides agree that the 
industry is already headed in that direc-
tion—although label executives opine 
that the repricing window will probably 
never get as short as the one employed 
by the video industry. 

"It is becoming increasingly clear that 
the idea that the consumer will contin-
ue to pay high prices for the catalog CD 
is being called into question," one distri-
bution executive says. 'The record com-
panies have recognized that the value 
proposition needs to be better." That's 
why Sony Music Distribution has creat-
ed Hit Savers and Arista has created the 
Star Value line, new super mid-lines or 
off-price lines that carry a list price of 
$13.98, as opposed to the mid-line sug-
gested list price of $11.98. Meanwhile, 
Universal Music & Video Distribution 
launched its "fie'« pricing" catalog pro-
gram, which gives merchants a $3.50 
rebate for each unit sold of the front-line 
titles featured in the promotion. 
"We are starting to move in the 

direction of [faster] repricing of front-
line titles," one merchant says. But he 
asks, "Is it soon enough? Is the move-
ment big enough? I don't think so." 
Another distribution executive 

agrees: 'We keep titles too long in the 
front-line after their sales are dead. We 
employ poor life-cycle management 
after the fact." 

But the distribution exec says that it 
is unlikely that the music industry will 
duplicate the video industry and reduce 

successful front-line titles to mid-line 
less than a year after their release date. 
After the marketing is done to tout a 
new release, "video only has one cycle 
drive, and that is price," this executive 
says. "It has no second single, no third 
single, no video, and no tour. Music had 
many life-cycle drivers, and it cost a lot 
of money to fund those marketing tools 
over a project's campaign. You certain-
ly can't fund them at mid-line pricing." 

In order for labels to move toward 
quicker product devaluations, they 
would have to consider how to lower 
marketing costs. "Part of our market-
ing cost is the retailers' price and posi-
tion [P&P] money," the distribution 
executive notes. "Will retailers be will-
ing to step up to the plate and take less 
P&P money in order to possibly 
achieve lower prices to drive greater 
sales and more profits?" 

Russ Solomon, chairman of the 115-
unit, West Sacramento, Calif.-based 
Tower RecordsNideo/Books chain, 
counters that Marmaduke's thesis 
would have been better served if it used 
the book industry —instead of the 
video industry—as an example. The 
book industry generally takes a year to 
reprice from the time the hardcover 

version is issued until a title comes out 
in paperback. Solomon notes that the 
book industry also understands the 
challenge of developing new artists—in 
the form of books from new and little-
known authors. 
One of the other issues that labels have 

to deal with if they embrace a quicker 
repricing strategy is that name artists 
often have contracts that call for them to 
give their approval on pricing changes. 
Marmaduke suggests that in order to 
react more quickly, "artist contracts must 
be revised to allow dynamic pricing." 

Borders Books & Music VP of mul-
timedia Len Cosimano notes that at 
lower list prices, "artists lose money 
comparatively on each unit sold, so you 
have to make it up with volume." The 
challenge, he says, is "to find a balance" 
on what price will drive what ratio of 
incremental sales. 
But a financial executive with a 

major label disagrees, saying that "his-
torically, the label results [on product 
devaluation] suggest that you don't sell 
enough incremental copies to cover the 
margin loss." Besides, he adds, if the 
objective is to drive impulse sales, "it 
would only work for a small amount of 
artists with name value." 

Strong Staying Power Seen For CDs Despite New Musk Formats 
BY ED CHRISTMAN 
NEW YORK—With efforts now under way 
to introduce such new music formats as 
DVD-Audio, Super Audio co (SACO), and 
Dataplay, as well as various online solu-
tions, some industry executives wonder if 
the CO format will eventually follow the 
cassette in its almost-complete journey 
toward technological oblivion—a fate that 
befell vinyl a decade ago. 

Other retail and label executives tell Bill-
board that the CO definitely has a strong 
short-term future of at least five years—and 
that it might even have a long-term future 
measuring 10-20 years. 

"We don't quite know what the decline of 
sales of the physical co will look like," ob-
serves one senior distribution executive. But 
whether the music industry touts the Inter-
net, one of the new physical formats, or all 
of the above, the executive warns that "you 
have to watch your existing revenue stream. 
As the other formats and distribution chan-
nels haven't developed yet, anything that we 
do that pushes the CD away could result in 
permanent damage to music sales." 

John Marmaduke, president of the 142-unit 
Amarillo,Texas-based Hastings Entertainment 
chain, points out, "One of the things that the 
labels haven't recognized is how much music 
is being lifted onto the laptop and servers, via 

the CO, or how many people at work just put 
the CO into their computers, use headphones, 
and work away.That, in itself, is one of the rea-
sons CDs will be around for years." Marmaduke 
is of the opinion that the CD will at the very 
least be safe over the short-term, although he 
doesn't know if it has a long-term future. 

Russ Solomon, chairman of the 115-unit 
West Sacramento, Calif.-based Tower Records/ 
Video/Books chain, has no problem making 
a long-term forecast. "I think the CD system 
will be around for another 20 years," he says. 
"There is no reason for it to go away. Certainly 
not because of the Internet—which will never 
represent mass tonnage market for albums. 
It will only be good for singles or free music." 
A senior distribution executive echoes 
Solomon, saying, "I think the CO will be 
around for another 10 to 20 years." 

While most retailers are dubious about 
the potential of the Internet, even those label 
executives championing that distribution 
channel foresee a strong future for a physi-
cal format—although they don't agree on 
which format that will be. 

Currently, the now-delayed Dataplay for-
mat—which won't debut until the first quar-
ter of next year—enjoys the support of Uni-
versal Music & Video Distribution (UMVD), 
BMG Entertainment, and EMI Recorded Music. 
DVD-Audio has Warner Music Group (WMG) 

and EMI behind it, while SACD counts Sony 
and UMVD on its side. 

About 275 SACO titles have been brought 
to market thus far, of which Sony issued "about 
165 or so," Sony Music chairman Danny 
Yarbrough reports. WMG has issued about 50 
DVD-Audio titles and hopes to issue another 
10 before the end of the year. EMD says it will 
join WMG and bring out 10 DVD-Audio titles 
sometime this fall. 

With Dataplay's scheduled fall launch 
aborted, UMVD—which planned to initially 
issue 10 titles in the format—will likely have 
30 titles for the first-quarter launch, accord-
ing to UMVD president Jim Urie. 

As for which physical format will rule the 
future, some say the music industry will even-
tually mirror the book industry, so that DVD-
Audio or SACD could end up serving the high 
end of the market in a role similar to that of 
the hardcover, while other such formats as the 
Cl) or Dataplay could fulfill the paperback role. 

Other observers use the hardcover/paper-
back analogy to propose a different format 
alignment. One senior distribution executive 
foresees Dataplay as the softcover equivalent, 
while the CO would play the role of the hard-
cover, "with all the bells and whistles." 

On the other hand, the distribution execu-
tive acknowledges, "Clearly, the kids don't care 
about the bells and whistles: [they) put burned 

CDs on their shelves all the time. But there is 
still a market for the real thing." It is a market 
that the industry hopes to protect through law-
suits and encryption technology. 

Yet those hopes are wasted, according to 
another senior distribution executive with a 
different major: "There is no good encryption 
software for the CO that will make it a secure 
format," he states. "The industry would be 
better off if we could get another configura-
tion that wasn't burnable or copyable. If 
that's the case, then there is a school of 
thought that says, ' Lets 90 balls to the wall 
to launch Dataplay and either SACD or DVD, 
and fiefs] get them established so we can 
walk away from the CO.' " 

While both formats have champions that 
tout their mass appeal, others believe that 
DVD and SACO are high-end technologies 
and that only one will survive."They are not 
for the Wal-Mart crowd. Dataplay could be 
for the mass consumer," one distribution 
executive says. 

However, another distribution executive 
assesses the potential of the new formats this 
way: "I would say DVD-Audio ain't going to 
happen," he says. "SACO is out, and there is 
not much consumer awareness or acceptance 
at this point. And there is tremendous indus-
try support for Dataplay because they have 
done a great job of creating excitement, but 

realistically at this point, it's still vaporware." 
On the contrary, the head of one large 

retail chain argues that " Dataplay will 
never get off the horizon. DVD-Audio will 
fall off the cliff, leaving SACO, which is 
fucking fabulous." 

Len Cosimano,VP of multimedia merchan-
dising for the 345- unit, Ann Arbor, Mich.-
based Borders chain, questions whether the 
masses will accept DVD-Audio or SACO, let 
alone embrace online sales. He condudes,"The 
compact disc is not going away." 

Glen Ward, president of the 21-unit Los 
Angeles-based Virgin Entertainment, also 
strongly endorses the CO because the "con-
sumer still perceives the CO as the ultimate 
(carried. We shouldn't worry about alterna-
tive formats like DVD-Audio or SACO. Giving 
credence to those debates causes confusion 
to the consumer." 

Bob Higgins, chairman/CEO of Trans 
World, says he is not smart enough to know 
how long the CO will be around. " But I will 
give you an answer that the labels never 
think about: (For] as long as the customer 
wants the CO, unless the labels kill it." 

Virgin Entertainment's Ward also urges the 
industry to listen to the end consumer. "They 
told us they want the CO and DVD. At the end 
of the day, the customer decides what formats 
they want, and we ignore them at our peril." 

Commentary 
Continued from page 1 

and misdirected pricing. 
Prerecorded music has two dying 

configurations—cassettes and sin-
gles—while the mainstay config-
uration, the CD, is more than 20 
years old. You can't expect growth 
from that configuration scenario. 
The year-to-date slight declines in 
comparable music-store sales look 
robust to us, considering this and 
other self-inflicted handicaps cur-
rently placed on music. 
The video industry illustrates 

how the music business could be 
revitalized. DVD is the fastest-
adopted configuration in history, 
more than doubling CD and VCR 
adoption rates. The DVD Enter-
tainment Group estimates that 

more than 25 million units will be 
in U.S. homes after Christmas this 
year, with most being DVD-Audio-
compatible. Many retailers are 
seeing increases of 150% or 
greater in DVD software; DVDs 
now account for almost one-half of 
video sales and will soon account 
for 25% of rentals. 
DVD has reinvigorated con-

sumers' enthusiasm for renting 
movies; VHS rentals are down 
slightly, but only a fraction of the 
DVD increase. DVD is a winner 
because of its significantly superi-
or viewing and its enhanced mate-
rial and sound. In fact, superior 
sound is the No. 1 advantage of 
the DVD format, according to 
young consumers. The music 
industry is overdue for a similar 
product enhancement. 

After 20 years, CD sound is not 
good enough to command the pre-
mium suggested list price of $ 18.98. 

Each price increase promotes 
increased duplication by the con-
sumer in subsequent weeks of 
release, creating spiralling lower 
volumes and less total revenue. 
According to Universal Music 

research, since 1998, the rate of sec-
ond-week sales of hit music product 
has gone from 76% of first-week 
sales to 66%. And in each subse-
quent week, that decay is continued. 
There is a second lesson to be 

learned from the video industry: 
Price and re-price front-line goods 
to increase volume and impulse 
sales. We must reduce prices as soon 
as unit volume declines to revitalize 
the CD. This lesson will be hard to 
learn for the European multi-
nationals that think American CD 
prices are too low and the secret to 
high profit is a slow ratcheting-up 
of prices. But look at the dis-
turbingly large front-line CD sales 
declines in Europe. Their high-price 

philosophy no longer works. 
Today's CD could have renewed 

viability and, at the same time, 
undermine the incentive for disc-
burning once it is mid-line priced. 
That means a premium suggested 
list price of $ 12.98, so that the every-
day price could remain under $ 10. 

Unfortunately, the conversion 
from front-line to mid-line is too 
slow in music to drive significant 
volume. The video industry converts 
to mid-line in five months or less, 
and the software industry in three 
months or less. The music industry 
should be equality creative. To drive 
volume, the price reduction should 
be driven by unit sales declines, not 
time. This suggests that our artists' 
contracts must be revised to enable 
dynamic pricing, thereby increasing 
copyright-protected revenue, in-
stead of our current piracy-promot-
ing static pricing. 
Technology no longer permits 

total copyright protection. But 
Microsoft learned that lowering 
prices on Windows is the best deter-
rent to copying—and it hasn't hurt 
the company's profits, either. 
The way to command a high 

price and grow unit volume is with 
a better product. We encourage our 
vendor partners to aggressively 
convert to new, superior audio for-
mats and use dynamic pricing to 
reinvigorate our CD business. Our 
industry has committed the classic 
mistake of the hardware industry— 
that of sticking with a configura-
tion for too long. Keeping decades-
old pricing formulas in the face of 
declining sales and increasing 
technology is no solution. Give us 
a better-quality format for front-
line music and dynamic CD pricing 
to fight piracy and home-taping. 
Add to that exciting music releases, 
and retail will do the rest. Let's not 
ride CDs into the sunset. 
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Business Elite To Gather At 

Music & Money Symposium The Billboard Billboard Music & Money Symposium, taking place Nov. 13 at the 

St. Regis Hotel in New York City, will bring together an elite group of 
business luminaries from the global music industry and the financial 
services arena. This special one-day event, presented in association with 
Prudential, will focus on current issues and opportunities relating to the 
music business. 

Among the expected highlights: CNN's legendary broadcaster Larry King 
will conduct an exclusive live ,nterview with Richard D. Parsons, co-COO 
of AOL Time Warner. King and Parsons will discuss such topics as the 

ongoing integration of Time Warner and AOL, the health of the music 
business, and the outlook for future mergers and joint ventures. 

Panel participants scheduled to date include John Frankenheimer, 
co-chairman, Loeb & Loeb, LLP; Michael S. Elkin, attorney, Thelen Reid & 
Priest; Michelle Girard, bond market analyst, Prudential Securities; 

Michael Nathanson, analyst. Sanford C. Bernstein & Co.; Robert W. 
D'Loren, president/C00, C.A.K. Universal Credit Corp.; Richard 

Franchella, national sales manager, Prudential Securities; and Harold L. 
Vogel, president of Vogel Capital Management and adjunct professor at 
Columbia Business School. Additional participants will be announced in 
the coming weeks. 

The Music & Money Symposium will feature these industry-leading 
experts discussing crucial topics such as the funding climate for new 

ventures, asset securitization, mergers and acquisitions, and personal 

money management, while providing ample networking opportunities. 

For more information, contact at Michele Jacangelo 646-654-4660 or 
bbevents@billboard.com. To view information on the web or to register 
online visit bb.com/events/mm. 

upcoming events 

Billboard Music Video Conference & Awards 

Beverly Hilton • Los Angeles • Oct. 31- Nov. 2. 2001 

Billboard/Prudential Music & Money Symposium 

St. Regis • New York City • Nov. 13, 2001 

Billboard/Airplay Monitor Radio Seminar 8i Awards 

Eden Roc Resort • Miami Beach • March 14-16, 2002 

Billboard Latin Music Conference & Awards 

Miami • May 2002 

for more info: Michele Jacangelo 646.654.4660 
bbevents@billboard.com 
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COMING MONDAY: After a three-year break between 
studio albums, independent rock icons Fugazi return this 
month with The Argument, released on founding 
member Ian MacKaye's Dischord label. In addition to 
reviewing the album, billboard.com talks to guitarist/ 
vocalist Guy Picciotto about this latest step in the band's 
evolution. Both the review and interview will appear 
exclusively on billboard.com. 

Also featured online this week is an interview with E Street 
Band guitarist Nils Lofgren, plus album reviews of female 
rapper La' Chat's Murder She Spoke (Hyprotize Minds/ 
Koch) and indie rock outfit Death Cab for Cutie's 
The Photo Album (Barsuk). 

News contact: Jonathan Cohen • jacohen@billboard.com 

Billboard Music Group events & happenings 

Brett Ratner To Speak At Music 
Video Conference 
Noted film and music video director Brett 
Ratner w'll make an exclusive appearance 
as a guest speaker at the 2001 Billboard 
Music Video Conference. This conference 
will take place Oct. 31-Nov. 2 at the Beverly 
Hilton in Los Angeles. Ratner will speak 
Nov. 1 at the conference's Music Video /Short 
Film Showcase, a new event that will provide exposure for visual artists. 

Ratner is one of the hottest directors in Hollywood. His feature films include 
Rush Hour and Rush Hour 2, currently the No. 1 comedy of the year. 
Ratner—who has also directed The Family Man and Money Talks—has 
signed to direct Red Dragon, the next film in the Silence of the Lambs series, 
starring Academy Award-winning actor Anthony Hopkins. The director has 
also helmed hit videos for Madonna, Mariah Carey, and other artists. 

Now in its 23rd year, the Billboard Music Video Conference is the largest 
annual trade event for professionals involved in the visual marketing of music. 

For more information, call 646-654-4660, e-mail bbevents@billboard.com, or 
visit billboard.com/events/mvc. To register, call Phyllis Demo at 646-654-4643. 
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Fight for the Right To PETA 
Paul McCartney, Pamela Anderson, and Alec Baldwin host-
ed the recent PETA (People for the Ethical Treatment of 
Animals) 21st anniversary party and Humanitarian Awards 
at the Waldorf Astoria in New York City. McCartney pre-
sented Chrissie Hynde with the Linda McCartney Memorial 
Award for her efforts as an Individual who has made the 
fight for animal rights one of the biggest social move-
ments of our time."The award was inscribed: "With grati-
tude for leading so many successful PETA actions with 
your nonstop rockin', body and soul, for the animals." The 
early September event also honored producer Russell Sim-
mons, among others. Pictured are Hynde and McCartney. 

Support for victims of the Sept. 11 terrorist attacks contin-
ues to pour in from all corners of the music industry, includ-
ing Dr. Dre's $1 million donation to KPWR (Power 106) 
Los Angeles' relief campaign, Power of the Dollar. Dre, left, 
is pictured with the station's morning man, Big Boy, who 
aims to raise a total of $ 1.6 million in aid. 

A Global Village 
Singer/songwriter Duncan Sheik was among the artists 
who took the stage Oct. 1 at theVillageTheater in NewYork 
City for "A Time To Heal," a kick-off for the 5h-K-Boom 
Room concert series and benefit for Broadway Cares/Equi-
ty Fights AIDS and theTwin Towers Fund. 

The Billboard 
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F
. or Ronan Tynan, the biggest risk in life is not taking any. So the 
man nicknamed Ronan the Barbarian has let nothing stand in the 
way of his becoming a doctor, a world-record long-jumper, and a 
member of the internationally popular trio the Irish Tenors—not 

even being a double amputee. 
"I was blessed with a family who encouraged me from an early age," 

Tynan says. "They and the man above helped me stay forward-thinking. 
So I learned to enjoy life and live it to the fullest." 
Born with a lower limb disability, Tynan had both legs amputated 

below the knee at the age of 20. following complications from a car acci-
dent. A determined Tynan eschewed self-pity to pursue his passion for 
medicine. He became the first dis-
abled person admitted to Ireland's 
National College of Physical Edu-
cation, and with a degree from 
Trinity College, he began special-
izing in sports injuries and reha-
bilitation. His medical practice is 
housed at his farm in Kerry, Ire-
land, where an associate steps in 
while Tynan tours. 

In 1981, while a college stu-
dent, Tynan began competing in 
the paralympics, long-jumping in 
addition to throwing the shotput, javelin, and discus. "I threw the dis-
cus so far once that I was escorted to drug testing," he recalls with a 
laugh. Of the long jump pictured above, he says, " It was like coming 
down a runway. I just took off and leaped into the air." Between 1981 
and '84, he won 18 gold medals and established 14 world records. 

After winning several talent competitions, Tynan began studying voice 
in 1990 and later signed with Sony Music Ireland. He joined forces with 
fellow Irish Tenors Anthony Kearns and Finbar Wright in 1998. Since 
then, the Matrix Music act has recorded four top-selling CDs (including 
Live in Belfast), appeared on three PBS specials, and headlined three 
national tours. The trio returns to the U.S. Nov. 30-Jan. 19 for a tour 
that includes stops in Chicago, Cleveland, and Washington, D.C. 

In the meantime, the 40-something-year-old Tynan is busy preparing 
for the January release of his Scribners autobiography, Halfway Home. 
"Life isn't a solo flight," says the author, who is also a motivational speak-
er. "That's the reason I did the book: to hopefully be an inspiration to oth-
ers. I've had a great run at this life." GAIL MITCHELL}  

...  

The Irish Tenors: Finbar Wright. Ronan 
Tynan. and Anthony Kearns 
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'MODERN CIASSICAU 
Across 
1 With 20-across, 
Chuck Berry 
song covered by 
the Beatles 
5 Hayes or Stern 
10 "Classical" 

(1968 Mason 
Williams hit) 

13 Where Neil 
Young chronicled 
"four dead" 

14 Callas and others 
16 Ray (Michael 

Jackson's costar 
in the "Thriller" 
video) 

17 Billfold stuffers 
18 "I'll do everything, 
I you..." (98 
Degrees lyric) 

19 "Born in the 
U.S.A." subject 

20 See 1-across 
23 Paulo (good 

place to hear 
samba music) 

24 Small Faces' "Song 
Baker" 

25 "I Love a 
Night" 

27 Music sheet mark 
32 Tribe mentioned in 

Warren Zevon's 
"Roland the Head-
less Thompson 
Gunner" 

33 Autobahn auto 
34 Right Fred 
35 "Lucy in the Sky 

With Diamonds" 
subject, supposedly 

36 Peter Schickele's 
bizarre alter ego 

39 Family Stone's 
head 

40 Marvin Gaye's 
"Let's Get " 

42 Kenny Rogers 
begged her not 

to take her love 
to town 

43 Not quite 
Tony Awards 
45 Country with a 

native style of 
music called 
"Guarania" 

47 The Who 
48 " Low" band 
49 Merchandise: abbr. 
50 Big tune for Falco 
57 Zombie of " Hellbil-

ly Deluxe" 
58 Didn't let out 
59 "Cosmic Thing" hit 
61 Outlaw country 

pioneer David 
Allan 

62 Where you might 
hear a koto 

63 K-P ties 
64 Grant of pop 
65 Emulates Ella 

Fitzgerald 
66 Symbol of 

oppression 

Down 
1 Aussie animal, 
for short 
2 Hit ballad penned 
by Lionel Richie 
3 Actor Schreiber 
4 Goes berzerk 
5 "Meaty Beaty Big 
and Bouncy" song 
6 Bob Seger's "Still 
the " 
7 India. 
8 Tom Petty's 
Love Strange" 
9 Like Madonna, 
and much of 
her imagery 

10 What she was, to 
Hall & Oates 

11 Jackson of " It's 
Alright to be 
a Redneck" 

by Matt Gaffney 

12 Cooke of soul 
15 " we went!" 
21 Amassed, as a 

huge tab 
22 Morrison 

and Cliburn 
25 Ziggy Marley 

fan, maybe 
26 Words often sepa-

rated by a slash 
27 Mutt Lange, 

to Shania 
28 " in the Life" 

("Sgt. Pepper's" 
track) 

29 Noel Gallagher 
and mates 

30 Scrabble pieces 
31 Big name in 

ice cream 
32 Computer 

screen sound 
33 1992 Asia album 
37 Neil Pearl and 

colleagues 
38" Dog" 
41 Undercover cop 

of a sort 
44 Sills or Hills 
46 Gordon 

(Michael Douglas 
in "Wall Street") 

47 What they 
might be 

50 Cream's was white 
51 Juju master 

Ebenezer 
52 "Thriller" label 
53 "I million 

dinners..." 
(Queen lyric) 

54 Tea flavoring 
55 Man, to Pavarotti 
56 Plummeted, as 

album sales 
57 Victor 
60 Phish successor, 

as it were 

The solution to this week's puzzle can be found on page 56. 

by Mark Parisi 
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JEALOUS 
ONES 
STILL 
ENVY 

"WE THUGGI 
with R. KELLY 

Special guests include: Ludacris, Xzibit, M.O.P.., 

Petey Pablo, Buju Banton and more 
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