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GREATEST HITS
HISTORY VOLUME 1
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AND ON DVD:

MICHAEL JACKSON
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—THE SHORT FILMS
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EXECUTIVE PRODUCER: MICHAEL JACKSON
*PRODUCED BY MICHAEL JACKSON FOR MJJ
PRODUCTIONS AND RODNEY JERKINS FOR
DARKCHILD ENTERTAINMENT

**PRODUCED BY MICHAEL JACKSON FOR
MJJ PRODUCTIONS AND R. KELLY

*** PRODUCED BY MICHAEL JACKSON FOR
MJJ PRODUCTIONS AND ANDRE HARRIS

www.michaeljackson.com
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Garth Brooks’ Last Album?

 He Feels His Capitol ‘Scarecrow” Set Is His Final Bow

NOVEMBER 3, 2001

MusicVideos Confront
Digital Revolution

BY CARLA HAY video market, the DVD format
NEW YORK—Is the music is rapidly gaining ground and
video industry ready for the has revitalized the industry.
| new digital revolution in mak- Digital cameras are also catch-

ing videos? Many

insiders say it is— —=

but only if the
technology is
suited for their
needs.

This is a pivotal
time for digital
technolpgy’s role

in entertainment. For example,
although VHS remains the
dominant format in the home-

ing on with more
consumers, as is
the concept of
downloading music
from the Internet
and “burning” it
onto CDs.

But when it
comes to making

music videos, those responsible
for making the music industry’s
(Continued on page 92)

BY MELINDA NEWMAN

HOLLYWOOD—On the cover of Garth Brooks’
new Capitol Nashville album, Scarecrow, the
singer leans against a fence, gently wrapped in a

his own terms.

To hear Brooks tell it, Scarecrow will be the last
studio album of his red-hot career. In the 12 years
since Garth Brooks, the artist has done nothing short

of revolutionizing the country

duster he first wore in a
photo shoot for his 1989 |{W.NGIINR:{) VORI C(ARININ W music industry, selling more
eponymous debut album. than 100 million albums in the

While the wardrobe choice wasn’t planned (“The
jacket was right there in the barn and {photogra-
pher] Bev [Parker] saw it and asked me to put it

process. The top-selling albums artist in U.S. histo-
ry, according to the Recording Industry Assn. of
America, Brooks, 39, declared he was retiring last

 Lucasfilm’s ‘Phantom’
- Makes DVD Sales History

| BY JILL PESSELNICK suggested list price of $29.98,

| LOS ANGELES—The Force is also set afirst-day sales record by
clearly with Star Wars: Episode  generating $17 million in con-
I: The Phantom Menace, sumer spending at tradi-
as the title has become tional retail outlets and
the fastest-selling DVD- selling 65% of its initial
Video of all time dur- _ shipments, according
ing its first week of "!'l "‘.g!" [ to the two studios. As
release, according to M || expected, the title
Lucasfilm Ltd. and B == comes in at No. 1 on
Twentieth Century Fox Home .the Billboard Top DVD Sales
Entertainment. chart for this issue.

on,” Brooks says), the fashion statement is appro-  October to spend more time with his three daugh-
priate. Brooks is going out the way he came in: on

(Continued on page 105)

The two-disc package, which
was released Oct. 16 and carries a

Sources say Star Wars sold 2.2
(Continued on page 92)
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Govt., Tech Critics Decry RIAA Tactics

BY BILL HOLLAND

WASHINGTON, D.C.—Another federal law-
maker has lambasted the lobbying tactics of
the Recording Industry Assn. of America
(RIAA), and tech community leaders are
questioning the decision by the RIAA and
U.S. labels to pursue the use of technology
software in defeating infringers on peer-to-
peer networks. Rep. Rick Boucher, D-Va.,
Congress’ most knowledgeable Internet
expert, says he thinks the RIAA’s efforts to
insert language in the federal anti-terrorism
bill “do a disservice to the legislative process.”

Boucher’s remarks are directed at the
RIAAss effort last month to secure alternate
language in the Senate version of the anti-ter-
rorist Patriot Bill that would have granted
them full immunity to disable computers of
suspected infringers (Billboard, Oct. 27).

The language was rejected by Senate Judi-
ciary Committee staff, which then drafted
language of its own that enables the Justice
Department to pursue suspected terrorists
but also alleviates concerns by the RIAA, the
Motion Picture Assn. of America (MPAA), and
others that the new bill would affect anti-
piracy efforts. That huge bill, passed by the
Senate and House, now awaits final approval
before being sent to the White House.

Boucher, a member of the House Judicia-
ry Committee as well as its Subcommittee
on Courts, the Internet and Intellectual
Property, tells Billboard: “1 think it’s time
the RIAA respect the legislative process and
utilize it as it was designed to be used. And
rather than have its provisions slipped into
legislation at the last minute in a conference
committee, the RIAA should have its bills
introduced [and] go through the regular
hearing process and the committee markup
process, just like everybody else.

“Nobody goes behind the scenes as much
as the RIAA does,” Boucher continues, “and I
think it’s a disservice to the legislative process
for them to continue to do this.”

Boucher is co-sponsor of the pending
Music Online Copyright Act (MOCA), which
would make backup copies of transmissions
and require record companies to offer their
products to all Internet-delivery companies
on the same nondiscriminatory basis. It
would also exempt Web services from paying
royalties for ephemeral copies and archival
“backup” copies. The RIAA opposes the bill.

The RIAA says that it was not alone in
seeking changes to the bill and that its
motives for offering new language for the
computer protection provision of the bill
have been misrepresented. In a written state-
ment, RIAA spokesperson Amy Weiss said,
“It’s unfortunate that Mr. Boucher has been
misinformed about the RIAA's effort to avoid
an unintended consequence in the anti-ter-
rorism legislation. Fortunately, the RIAA's
efforts to call attention to the problem led to
unified action by multiple industry groups
and high-tech companies to eliminate the
unintended consequence of the original pro-
vision—groups like E-Bay, the Chamber of
Commerce, the Net Coalition, MPAA.”

BOUCHER

But MPAA spokesman Rich Taylor tells
Billboard, “We did not independently carry
language to the Hill,” adding that the MPAA
did not work with the other groups on com-
promise wording until days after the RIAA
draft language offered by chief lobbyist Mitch
Glazier was tabled. According to sources, nei-
ther did lobbyists for the other groups cited.

A number of critics of the rejected RIAA
draft language also objected to the fact that,
had it been accepted, that language would
have granted the RIAA full immunity to
employ controversial new technologies that
slow or clog computers on peer-to-peer net-
works. The best-known of this software tech-
nology is called Interdiction, produced by Los
Angeles-based firm Media Defender. It acts as
adownloader, repeatedly requesting the same
file and downloading it very slowly, essen-
tially preventing other peers from accessing
the file or sharing any other file. The com-
pany also has a “spoofing” program that
sends out fake music files, often with just
meaningless data on them.

RIAA, PRO & CON

It is hard to believe that Billboard would print stories as offen-
sive and irresponsible as Bill Holland’s recent articles (Billboard,
Oct. 20; Billboard Bulletin, Oct. 24) attacking RIAA's work on the
anti-terrorism bill. The baseless rumors that we took advantage
of this important piece of legislation to gain rights to hack into

Cary Sherman, RIAA general counsel, says
the trade group “is considering the use of
such technologies, but we can provide little
detail about them [or the companies that
offer them] because of confidentiality restric-
tions. In very general terms, these tech-
nologies can be used to identify sources of
infringing content, spoof file-trading sys-
tems, and stop illegal uploads of copyright-
ed files—without in any way destroying or
damaging the files themselves or the user’s
computer or software.”

Media Defender’s president Randy Saaf says
“less than 100 but more than 30” small and
large copyright-holder companies have signed
up for his company’s products, but he is reluc-
tant to name clients because “of the sensitiv-
ity of the issue” of ongoing RIAA lawsuits
against file-sharing networks. But Saaf added,
“I can tell you this, we've been in contact with
the RIAA for a year and a half.”

Sherman says, “We are not presently pre-
pared to describe technical measures being
used or considered. But it is clear that any
such measures will be lawful and will con-
stitute a very modest response to a very seri-
ous problem.”

Sherman also says that the RIAA “has not
yet used any technologies that would affect
file trading on peer-to-peer networks.”

Aram Sinnreich, senior business analyst at
Internet-oriented Jupiter Research, says he
believes there are questions about “the ethi-
cality” of the RIAAs “ultimate ambition to
severely limit the freedoms that consumers
have associated with copyrighted material.”

“Strategically, it makes a lot of sense,” Sin-
nreich says of such technologies. “Ironical-
ly, though, like file sharing itself, the legali-
ty of that kind of behavior has to be tested in
the courts. And what it does strategically also
undermines the RIAA's moral high ground.”

In Sinnreich’s view, “if you are using this
technology to disrupt a service, that comes
under the dictionary meaning of hacking, so
you may as well call a spade a spade.” Other
tech-oriented observers are concerned that
the technology amounts to blocking—a so-
called denial of service—which is illegal.

Defender’s Saaf maintains that Interdiction’s
software function does not amount to a denial
of service. The RIAAs Sherman says, “We do not
endorse denial of service attacks. There are obvi-
ously serious questions about their legality.”

LETTERS

Senate staffer at the RIAA's request, and he soon admitted he had

personal computers were long ago debunked; yet Billboard per-

petuates the malicious myths without regard for even the most
basic of journalistic standards. Had Holland bothered to call even
one of the Senate staffers involved in the legislation, or consult-
ed with even one lawyer who could explain the meaning of the
proposed amendments, he would have learned that he was unfair-

ly maligning the RIAA and our industry.

Hilary B. Rosen, president/CEQ
Recording Industry Assn. of America

Bill Holland, Washington D.C., bureau chief of Billboard,

not even read the RIAA’s proposed draft language for the anti-
terrorism bill. Also quoted in the stories were such lawmakers as
Rep. Rick Boucher, D-Va., who stated, “I think it’s time the RIAA
respect the legislative process.” For more comment by Boucher
and others, see the news story above.

In response to recent articles relating to the RIAA and its
behavior of late, the future of “unexamined” product is limit-
ed, no matter what type of draconian methods the RIAA might
employ. And what of the morality of thwarting the peer-to-peer
concept with an ultimately more reprehensible practice—

denial of service techniques that ultimately slow down an

Washington, D.C.

already dreadfully overtaxed medium? And what of sneaking
an addendum into an anti-terrorism bill at a time when atten-
tion is rightly elsewhere? By so egregiously missing the mark

in understanding the difference between inevitability and inno-

replies: As Rosen is aware, the RIAA was interviewed for each
article on these topics and its responses were quoted at length
and in detail. Moreover, to the contrary. I did indeed speak to a

vation, the RIAA has done serious damage to its credibility.

Dick Egner, co-founder/VP
elevationstation.com
San Mateo, Calif.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of
Billboard or its management. Letters should be submitted to the Letters Editor, Billboard, 770 Broadway, New York, N.Y. 10003.
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47 Words & Deeds: Tha Liks
bring the sights and sounds of their
latest Loud set to DVD-Video with
X.0.: The Movie Experience.

48 Beat Box: Broadway Project’s
Dan Berridge brings his “feel good”
disc, Compassion, stateside via
Eighteenth Street Lounge Music.
50 Country: Clint Black’s Great-
est Hits Il (RCA) features a duet
with his wife, Lisa Hartman Black.

53 In The Spirit: Kurt Carr tops
the list of nominees for the 17th
Annual Stellar Awards.

53 Higher Ground: 4HIM’s 10th
album, Walk On, finds the group on
a new label, Word Records.
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Gente Normal member Aleks Syn-
tek makes his solo debut with De
Noche en la Ciudad for EMI Latin.

57 Jazz Notes: Keyboardist Alex
Bugnon turns to the acoustic piano
for Soul Purpose, his sophomore
project for Narada Jazz.

58 Songwriters & Publishers:
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stage with New York City-based
Jerome Records.
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Belmont University enters the
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of Ocean Way Recording.
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18 The Beat: Capitol Records col-
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teen-pop stardom.
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61 Music industry executives
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in Europe conference.
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THREE, TWQ, ONE: Nine years and two months after making her
debut on The Billboard Hot 100, Mary J. Blige collects her first
No. 1 hit. “Family Affair” (MCA) finally puts Blige on top, after two
close brushes with pole position. [n June 1995 she peaked at No.
3 when she collaborated with Method Man on the medley “I'll Be
There for You'/“You're All [ Need to Get By.” In February 1996,
Blige reached the No. 2 slot with “Not Gon’ Cry” from the Wuit-
ing to Exhale soundtrack. That Arista single was also her last time
in the top 10 until “Family Affair.”

Blige is the first solo female artist to have a No. 1 hit on the
MCA label since Tiffany topped the chart in February 1988 with
“Could've Been.” “Family Affair” is the third MCA song to reach
No. 1in 2001, following Shaggy’s “It Wasn’t Me" and “Angel.”
It's the first time since 1987 that there have been at least three
No. 1 hits on MCA in a calendar year. Back in '87, the label was
top of the pops with hits from Kim Wilde, Bob Seger. Tiffany,
and Belinda Carlisle.

Blige arrives at No. 1 following chart-topping songs by Des-
tiny’s Child, Alicia Keys, and Jennifer Lopez. That represents a
14-week run of No. 1 hits by female artists, the longest such run
since a 28-week period that began Oct. 24, 1998, with chart-top-
ping songs from Monica, Lauryn Hill, Divine, Celine Dion,
Brandy. Britney Spears, Cher, and TLC.

“Family Affair” puts another No. 1 hit in producer Dr. Dre’s col-

umn. Dre’s only other title to go all the way was “California Love.”
a 1996 2Pac song that featured Dre and Roger Troutman. It’s a great
week for Dre— he also debuts on the R&B singles chart with two
new entries: “The Wash” at No. 64 and “P’ut It on Me” at No. 67.

“Family Affair” is the 12th song to advance to No. 1 in 2001. By |
this time last year, 15 songs had reached the top.

One more “Family” note: The single is Blige’s fifth No. 1 hit on
Hot R&B/Hip-Hop Singles & Tracks and her first since “Not Gon’
Cry” in 1996.

COMING AROUND AGAIN: Thirty years and almost seven months
after she made her debut on the Hot 100, Carly Simon makes
her debut on Hot R&B/Hip-Hop Singles & Tracks. That’s thanks
to Janet Jackson's latest, “Son of a Gun (I Betcha Think This
Song Is About You)” (Virgin). which features Simon along with
Missy Elliott and P. Diddy. The track is based on Simon's No. 1
pop hit from 1973, “You’re So Vain.”

If—or should we say wheri—"Son of a Gun” finds its way to
the Hot 100, it will be Simen’s first appearance on the chart
since “Let the River Run” peaked at No. 49 in 1989.

Janet isn’t the only Jackson with a new R&B entry this issue:
her brother Michael Jackson opens at No. 58 with “Butterflies.”

More Fred Bronson each week at www.billboard.com.
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Disaster Benefits Raise Millions

BY RAY WADDELL
NASHVILLE—More than $17 million
was raised for disaster relief from star-
studded concerts in New York City;
Washington, D.C.; and Nashville dur-
ing the weekend of Oct. 20-21.

The Concert for New York City at
Madison Square Garden on Oct. 20—
with performances by Sir Paul McCart-
ney, the Who, Billy Joel, Elton John,
John Mellencamp, David Bowie, James
Taylor, Mick Jagger and Keith Rich-
ards, Bon Jovi, Destiny’s Child, Back-
street Boys, and Janet Jackson—
grossed more than $14 million from
ticket sales. All proceeds from that con-
cert, including concessions sales, ben-
efit the Robin Hood Foundation. The
sold-out concert, broadcast on VHI,
was attended by about 14,000 people;
6,500 rescue workers and their fami-
lies were guests of the show. Clear
Channel Entertainment (CCE) pro-
duced the event in conjunction with
Cablevision, Miramax, VHI, and AOL.

On Oct. 21 in Washington, D.C., a
sold-out RFK Stadium crowd of 46,000
watched performances by Backstreet
Boys, Bette Midler, Rod Stewart, 'N
Sync, Mariah Carey, Ricky Martin,
Aerosmith, Destiny’s Child, and Mich-
ael Jackson. United We Stand: What
More Can I Give, which grossed about
$3 million in ticket sales, was produced
by CCE and benefited the Salvation
Army, the American Red Cross, and
the Pentagon Relief Fund.

CCE president of music, Mid-At-

o |
( In The News |

* RealNetworks reported a net
loss for the third quarter that
ended Sept. 30 of $19.4 million,
or 12 cents per share, vs. a net
loss of $30.8 million, or 20 cents
per share, for the same period last
year. Revenue fell to $45.2 million
from $67.1 million a year ago on
lower advertising revenue and
software-license fees.

¢ Dr. Dre (aka Andre Young) has
settled two First Amendment fed-
eral court lawsuits filed against the
cities of Detroit and Auburn Hills,
Mich. Both suits were filed over Dr.
Dre’s 2000 Up in Smoke tour,
when Detroit officials censored
certain sexually explicit videos dur-
ing his performance and Auburn
Hills officials filed criminal charges
(that were later dismissed) after the
videos were shown. In addition to
issuing formal apologies, both
cities have promised to be more
sensitive in the future to similar
situations, with the Auburn Hills
police department receiving in-
struction in First Amendment
compliance. The cities also reim-
bursed Dr. Dre’s legal fees, which
total more than $53,000, accord-
ing to his lawyer Herschel Fink. J

lantic region, Larry Magid, who co-
produced the 1985 Philadelphia Live
Aid concert with Bill Graham, was
called in as executive producer of the
D.C. concert. The event was built from
the ground up in less than three
weeks, but Magid says sometimes a
quick turnaround can be an asset.
“The days are longer and closer
together, but you don’t have time to
listen to a lot of different things,”
Magid says. “You just think about what
you're doing and why you're doing
it,"As for putting together the talent
lineup, Magid explains it is simply a
matter of gaining superstar commit-
ment and then filling in the blanks.
“’N Sync and Backstreet Boys vol-
unteered, and then we had early calls
from Bette Midler, Rod Stewart, and
Michael Jackson’s management com-
pany,” Magid says. “After that, one of
the hard things is keeping it down to
the right amount of people—people
tend to try to do too much and over-

book, and it’s hard to tell someone they
can’t be on the show.”

In Nashville, CCE also produced
the Country Freedom Concert at Gay-
lord Entertainment Center on Oct.
21, with George Strait, Alan Jackson,
Tim McGraw, Martina McBride, Clint
Black, Diamond Rio, Hank Williams
Jr., Lee Ann Womack, Keith Urban,
Sara Evans, Montgomery Gentry,
Brooks & Dunn, Vince Gill, Trisha
Yearwood, and Earl Scruggs. Sources
say the show drew about 10,000 peo-
ple and was broadcast on Country
Music Television. Country Freedom
benefited the Salvation Army’s disas-
ter relief fund.

Besides its involverent in last week-
end’s concerts, CCE previously pro-
duced the Stand-Up New York benefit
at Carnegie Hall on Oct. 8, which fea-
tured comedians Jerry Seinfield, Bill
Cosby, Chris Rock, and others. Addi-
tionally, the ClearChannel.com Relief
Fund has raised $11.5 million to date.

NBC Deal Promises
Telemundo New Leverage

BY LEILA COBO
MIAMI—Although the final purchase
of Telernundo Communications Group
by NBC is still subject to final regula-
tory approval, announcement of NBC’s
acquisition has already raised the
stakes for the nation’s second-largest
Spanish-language TV network.

Long a runner-up to Univision in
ratings, the country’s biggest Spanish-
language network, Telemundo and its
cable channels—Mun2 and Telemun-
do Internacional—will have new lever-
age and resources to compete.

Telemundo president/CEO Jim
McNamara says Univi-

“We’re going to have a lot of discus-
sions about ways in which we can
leverage off each other’s resources, and
I expect it will be very beneficial,” Tele-
mundo COO Alan Sokol says. “I don’t
think {[NBC wants] to make radical
changes in the programming. They're
not Spanish-language programmers.”

Both Telemundo and Univision’s
coverage of music tends to be more
extensive than that found in gener-
al market stations. Last September,
Telemundo launched Mun2, a U.S.
cable network that targets viewers
aged 18-34 and whose program-
ming is at least 50%

sion has a programming
advantage: “Univision
has a relationship with
[major Mexican net-
work] Televisa. But the
other thing you can’t
get away from is Univi-
sion has better distribu-
tion. There are several
places where our signal
doesn’t go. NBC is a
broadcaster, and they
understand that. And |
think you'll see a growth
in our distribution, and I think there
will be a direct correlation between dis-
tribution and ratings.”

Univision’s clout has long allowed it to
influence music artists” appearances on
Telemundo shows. Despite the disadvan-
tages, Telemundo has seen ratings peak
in the past year, thanks to specific pro-
gramming, including soaps from Colom-
bia and Brazil, as well as such specials as
the Billboard Latin Music Awards, which
Telemundo has aired for three years.
McNamara says that radical changes are
not planned, nor is Telemundo expected
to mirror NBC’s programming.

McNAMARA

music-oriented.
“[Mun2] will abso-
lutely remain in place,”
says Telemundo Cable
president Manuel Abud,
noting that Mun2,
which airs 12 hours a
day, is already profit-
able. “Mun2 is not a
whim; it’s the result of
exhaustive market re-
search that determined
what was needed.”
Mun2’s program-
ming includes a rock en espariol show
and frequent use of bilingual banter, a
no-no at Univision. Abud says music
will continue to be Mun2's program-
ming base: “You can’t think about being
a youth channel and have no music.”
News of Telemundo’s purchase was
announced the same week that Grupo
Prisa, Spain’s largest audiovisual hold-
ing, acquired 50% of the radio opera-
tion of the world’s biggest Spanish-lan-
guage media group, Televisa of Mexico.
Analysts speculate that Viacom, which
was also interested in buying Telemun-
do, might make a bid for Univision.

X

Backstage at the Concert for New York City are, fram left, Pete Townshend, Sir

Paul McCartney, Mick Jagger, VH1 and Country Music Television president John
Sykes, and longtime Jagger associate Tony King.

Market Watch
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Advance Ticket Sales Encouraging For Holiday Tours

BY RAY WADDELL
NASHVILLE—Despite a bumpy
economy, a bevy of holiday tours is
set to begin this month, and early
ticket counts are encouraging.

Whether this is due to the events
of Sept. 11 adding significance to
the holidays or whether people are
simply seeking a return to famil-
iarity—or a combination of both—
is unknown. “I think the best word
to describe it is ‘unpredictable,” ”
says John Huie, an agent with Cre-
ative Artists Agency (CAA) in Nash-
ville. “Is a warm and fuzzy show
what people want, or do they want
to go out at all? The key is, if you're
giving consumers more than just a
show, and people sense that, they
will come out.”

Jazz saxophonist Dave Koz—
whose Dave Koz & Friends Smooth
Jazz Christmas tour with Dave
Benoit, Rick Braun, Brenda Russell,
and Peter White is set for 26 dates—

says Christmastime is a great time
to tour, especially this year. “People
are looking forward to going out
and being with people they care
about. I think this year will take it
to a whole other level. Hopefully,
people will be ready for a night on
the town in a warm environment.”

Jim Gosnell with the Agency for
the Performing Arts (APA) in Los
Angeles, says both Koz’s tour and
another APA outing, the Colors of
Christmas, are selling very well. The
latter, now in its 10th season, fea-
tures Peabo Bryson, Michael Mc-
Donald, Oleta Adams, and Sheena
Easton. “These tours are playing
performing arts centers, with strong
advance sales, and they will be fine,”
Gosnell says. “I think Christmastime
in general will be fine.” APA’s Nash-
ville office has booked a Christmas
tour by Crystal Gayle.

Historical mainstays of holiday
touring are the country and Chris-

RECORD COMPANIES: Sony Music
Entertainment promotes Thomas C.
Tyrrell to executive VP of external
affairs and Lisa Weiss to senior VP,
general counsel, and secretary in
New York City. They were, respec-
tively, senior VP, general counsel, and
secretary and senior VP and deputy
general counsel.

Capitol Records names Mark Di-
Dia senior VP and Larry Jacobson se-
nior VP in Los Angeles. They were,
respectively, GM of Hollywood Rec-
ords and GM of Giant Records.

Joseph de Raaij is named senior
VP of finance and corporate con-
troller for Warner Music Group in
New York City. He was worldwide
corporate controller for Universal
Music Group.

Gold Circle Entertainment names
Joel Habbeshaw VP of rock formats
promotion and marketing and Leslie
Marquez national director of pop and
adult promotion in Los Angeles.
They were, respectively, senior direc-
tor of alternative promotion for Hol-
lywood Records and founder of Lick
Entertainment.

Deanna Cohen is named VP of
special markets for 5.1 Entertain-
ment in Los Angeles. She was senior
director of A&R at MCA Soundtracks.

JACOBSON

Arista Records promotes Rhoda
Lawrence to senior director of urban
sales in New York City. Arista Records
also names Camille Evans senior
director of marketing in New York
City. They were, respectively, nation-
al director of urban sales and director
of marketing for Jive Records.

James Riley is named director of
radio promotions for inpop Records
in Brentwood, Tenn. He was man-
ager of national promotions for
Word Records.

Kara Bebell is promoted to pro-
motion manager for Universal Rec-
ords in New York City. She was pro-
motion coordinator.

RELATED FIELDS: Hot Schatz Public
Relations names Mark Ross director
of tour relations/office manager and
Angie Hamblen tour publicist in
Nashville. They were, respectively, an
executive assistant to VP of sales and
marketing at Asylum Records and an
intern in the Columbia promotion
department at Sony Nashville.

Zoenda Parks is named manag-
er for commercials, film, and TV
for Music for the Masses in Holly-
wood, Calif. She was music super-
visor for NBC's/Peter Engel Pro-
ductions’ All About Us.

~ CONWAY

tian music genres, and this year is
no exception. The William Morris
Agency (WMA) has holiday tours on
tap by Kenny Rogers and husband-
and-wife team Amy Grant and Vince
Gill, along with Christian tours by
Jaci Velasquez and 4HIM and scat-
tered Christmas shows by Kirk
Franklin. Tickets for Velasquez and
4HIM are already on sale, according
to WMA agent Valerie Summers,
and “the returns look very good.”
The Trans-Siberian Orchestra,
split into two touring units—one
for the East Coast and another for
the West Coast—is expected to once
again be one of the top-grossing
draws of the holiday season. The act
is to play a 54-city tour booked by

Nick Caris at the Agency Group.

CAA has booked Christmas dates
this year for John Berry, Suzy Bog-
guss, Deana Carter, and Billy Gilman.
CAA also is overseeing the extra-
vagant Child of the Promise tour, a
20-city theatrical-styled presentation
featuring Plus One, Carman, Rebec-
ca St. James, Avalon, and others.

Buddy Lee Attractions (BLA) has
Christmas tours booked for Lee
Ann Womack with the Duke Elling-
ton Orchestra, Lorrie Morgan, and
a 10th annual Cowboy Christmas
tour by Riders in the Sky. BLA
president Tony Conway says, “I
would hope that the public would
want to be entertained this holiday
season and forget about all the bad
things for a while.”

Metal mainstay Ozzy Osbourne is
off on a 33-city U.S. holiday tour—
booked by Mitch Rose at CAA in
Beverly Hills, Calif.—with Rob
Zombie, Mudvayne, and others.
Billed as a holiday experience in
true Ozzy fashion, the Merry May-
hem tour plays major arenas Hal-
loween through Dec. 31.

Sharon Osbourne, Ozzy’s wife
and manager, says Merry Mayhem
was originally christened Black
Christmas, but the name was
changed in light of the events of
Sept. 11. The tour won'’t be typical

holiday fare, though. “On the con-
course, we’re going to have a San-
ta’s grotto, where people can get
their picture made with Santa—a
very skinny Santa who looks like
he’s been on heroin for 10 years,
smoking a cigarette,” she explains.
“We’ll also have a Mrs. Christmas
with Santa, and she’s a bit of a dom-
inatrix. She’ll take your picture with
Santa, then kick the shit out of you
on the way out.”

Ozzy himself will hit the stage via
a sleigh suspended from the arena
trusses. So is the Ozzman a big fan of
Christmas and the holiday season?
“No,” Sharon says. “He thinks it’s
really phony and that there shouldn’t
be one time of year to give—we
should do it all year. He ends the show
by setting fire to Santa on a cross, and
that kind of says it all.”

In a more serious vein, Osbourne
says she thinks music fans will be
ready for a diversion this holiday
season. “I think people will always
be worried now, but I hope Ozzy and
Rob Zombie will give everybody a
pleasant distraction from the news.”

On a more traditional note, jazz-
man Koz adds, “I think that in the
past, [holiday tours] have been a
source of inspiration and hope, and I
think now more than ever people are
looking for that experience.”

CMA Beefs Up Security For Awards,
Shifts Funds To Promote Telecast

BY PHYLLIS STARK
NASHVILLE—This year’s Country
Music Assn. (CMA) Awards, set for Nov.
7 in Nashville, will have an unprece-
dented amount of security to ensure
the safety of artists and attendees and
to prevent any interruptions during
the live broadcast.

In light of the recent terrorist
attacks and ongoing global tensions,
the CMA plans to screen everyone
involved in the show both behind the
scenes and in the audience. CMA exec-
utive director Ed Benson says the extra
security will add at least $150,000 to
the show’s regular operating budget.

The 35th Annual CMA Awards will
be televised live from 8-11 p.m. (EST)
on CBS from the Grand Ole Opry
House in Nashville. Everyone with
access to the backstage area—includ-
ing artist managers, musicians, styl-
ists, production staff, and press—has
been asked to provide Social Security
numbers to the CMA for a back-
ground check.

The approximately 3,800 show tick-
ets will only be made available to CMA
members. Audience members will
pass through metal detectors and have
their bags searched and identification
checked. All bags larger than a stan-
dard 8!22-inch-by-11-inch sheet of
paper will be prohibited. Those enter-
ing the backstage area will also pass

through metal detectors and bag
check points.

The annual post-show party at the
Opryland Hotel will now be a pre-
show reception in the foyer of the
Opry House, held in a tented portico
in front of the building. Both uni-
formed and plainclothes police offi-
cers will be present at the Opry House

CMA

AW ARSDS.

J

during the evening with what Ben-
son calls “quick response and repres-
sion capabilities.”

The media, usually housed in the
Acuff Theater near the Opry House,
will be set up this year in part of a stu-
dio elsewhere in the Opry House build-
ing so artists will not have to leave the
venue. Space considerations resulting
from that shift will mean that rough-
ly half the previous number of media
representatives will be allowed access
to the press room this year. The press
list was pared down from 220 to 120,
including camera crews.

The CMA developed its security
plan in consultation with Nashville
Metro Police’s terrorism task force,

the FBI, the Secret Service, and a pri-
vate security firm that has been
retained for the event. Benson notes
that there will be more security at this
year’s CMAs than there was when for-
mer President George Bush attended
the show in 1991.

Benson stresses that there haven’t
been any threats made against the
show but that the precautions are being
made to minimize risks. “The purpose
is to make artists comfortable about
doing the event,” he says of the more
than 40 performers who are expected
to participate. “We don’t want to leave
ourselves vulnerable to any possible
disruption of the show. It’s imperative
that the show gets on the air.”

Meanwhile, the CMA board has
decided to reallocate up to $500,000 of
the budget for the association’s now-
postponed branding campaign (Bill-
board, Oct. 20) into additional adver-
tising for the Nov. 7 telecast in an
attempt to beef up viewership.

In other news, the CMA has laid off
representatives in London and Aus-
tralia as part of what it calls “a strate-
gic reallocation of resources” that
started in May 2000 and was partly
driven by the current global situation
and partially because few acts are like-
ly to tour overseas anytime soon. Exit-
ing are London rep Bobbi Boyce and
Australian rep Trevor Smith.
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Truckers’ Soul Dump Spawns ‘Southem Rock Opera’

BY RAY WADDELL

NASHVILLE—Drive-By Truckers’
ambitious new project, Southern Rock
Opera, serves not only as a reverent trib-
ute to Lynyrd Skynyrd but also func-
tions as a pounding guitar-rock album,
a political and social commentary, and
an insightful take on Southern culture.

Beyond that, Southern Rock Opera
is a textbook example of indie rock’s
can-do attitude, with a homegrown
approach to the project that encom-
passes everything from its recording to
artwork, manufacturing, marketing,
and sales. It's a completely grass-roots
effort relying on the band’s ferocious
live shows and Web site traffic at drive-
bytruckers.com. The album is on the
band’s own Soul Dump Records. No
distribution deal is currently in place.

“We’ll be touring for the next 14
months and trying to build this thing
up and get it out in as many ways as
possible without giving the damn thing
away to some company that looks at it
as a tax write-off,” says singer/guitarist
Patterson Hood, whose vision of
Southemn Rock Opera has steered the
project for the past six years.

“By last spring, we were getting quite
abit of label interest. But the whole idea
that we were uncompromising about
releasing a two-CD, 20-song rock opera
about Lynyrd Skynyrd—which was
perceived as something kids were not
relating to—cost us to the point where
the offers we got were so horrible,”
Hood continues, typically at no loss for
words. “We sacrificed to record this
record, so why give it away? I'd rather
sell it out of the trunk of my car—at
least I would know where they were
going and where the money goes.”

Musically, Southemn Rock Opera is
all about guitars, guitars, and more gui-
tars, much of it boasting plenty of
trademark Skynyrd riffs and elsewhere
owing more to post-punk sensibilities
or Tonight's the Night-era Neil Young,

Lyrically, the album covers a lot of
ground, working not only as a nod to
Skynyrd but also as Hood’s and band

member Mike Cooley’s often-autobio-
graphical takes on teen angst and
Hood’s own opinionated views on the
South and Alabama icons ranging
from late Governor George Wallace to
legendary Alabama football Coach Paul
“Bear” Bryant.

The rock opera also is the story of the
fictional band Betamax Guillotine, an
outfit that takes its name from the urban
myth that late Skynyrd frontman Ron-
nie Van Zant was decapitated by a VCR

in the plane crash that took his life on
Oct. 20, 1977. Much of the Skynyrd story
on the album is historically accurate.
“We looked into the historical as-
pects and into the mythology, too, and
how it all relates to Southern culture,”
Hood says. “At the risk of sounding too
pretentious, to me the story and peo-
ple’s misconceptions of Lynyrd Sky-
nyrd and their music became a good
symbolism for the South. The critics
may have misunderstood Skynyrd, but
more than that, some of their most
devoted and loving fans misunderstood
them, same as the South. They weren't
all about gun racks and rebel flags.”
Oddly enough, Hood himself wasn't a
Skynyrd fan growing up in Florence,

Ala., with his tastes leaning more to
punk. He came around in adulthood by
revisiting their albums. “At first, I didn’t
see the connection [between punk and
Skynyrd], but what’s more punk than
naming your band after the coach that
kicks you out of school? ”

Astute observations abound through-
out Southem Rock Opera, which reach-
es a fiery crescendo with the powerful
triumvirate that closes the set. On “Shut
Up and Get on the Plane,” the singer

DRIVE-BY TRUCKERS

notes, “We’ve been this close to death
before, we were just too drunk to
know it,” and later on the surging
“Greenville to Birmingham,” Hood
sings, “Once we hit Louisiana, baby, I
don’t care/Got a brand new airplane
waiting for us there/Give this piece of
shit back to Aerosmith.”

The closing piece, the spooky,
Young-influenced “Angels and Fuse-
lage,” finds Hood moaning, “I'm
scared shitless of what’s coming next
... These angels I see in the trees are
waiting for me,” with the singer
“adding up the cost of these dreams.”

Despite its gritty feel, Hood stress-
es the album was recorded with rev-
erence for Skynyrd and adds that he

remains concerned about their opin-
ions on the project. “I hope they don’t
look at it as some punk-ass kid
singing about their plane crash, but
at the same time that’s a key part of
the story,” Hood says, adding that the
original title of Betamax Guillotine
was dropped out of respect. “If some-
one gives [founding Skynyrd guitarist
and crash survivor] Gary Rossington
a copy of the record, I would really
like him to listen to it and at the very

least appreciate that it was done with
the utmost reverence and respect and
love for what they were trying to do
and did. I wouldn’t want him to be
turned off by the title.”

Pointing to Van Zant’s own acerbic
lyrics in songs like “That Smell,” Hood
says “it would be disrespectful for us
to pull back.” Hood is not sure of the
cost of recording the project in the
upstairs of a Birmingham, Ala., uni-
form shop (owned by Cooley’s moth-
er-in-law), but says the band spent
about $15,000 for pressing the first
5,000 copies, relying on $20,000 from
investors who are to be paid back—
plus 15%—within 14 months. They
also paid their van off. Hood’s sister

Lila oversaw the album’s sophisticat-
ed art design and graphics.

“Making a record and housing, feed-
ing, and drinking this band in anoth-
er city takes an enormous amount of
money, and we put our money where
our mouth is,” Hood says. “Of course,
it’s not even a drop in the bucket com-
pared to what some labels would spend
to record some crap for MTV.”

Dick Cooper, who helps handle the
band’s business affairs and who co-pro-
duced the album with the band, says
the project was recorded “for $1.75.”
Despite bad experiences in the past,
Hood says he would love to see the
project picked up by a distributor. The
band has hired Nashville-based Grass-
roots Media for publicity and may hire
someone to do radio promotion. For
his part, Chris Williams, PD at mod-
ern rock WNNX (99X) Atlanta, loves
Drive-By Truckers. “There’s something
about this band—they're authentic,
real and a little dirty and raw. They’re
almost unattractive, and that’s what
makes them attractive.”

But will it work on rock radio? “As
insanely different as it is,” Williams
says, “it could be the thing that rock
needs to spark a new movement.
Maybe Drive-By Truckers will wind up
being a footnote in history the way
Mudhoney was for grunge.”

Meanwhile, Drive-By Truckers will
sell Southern Rock Opera at shows for
$20. They're booked and managed in-
house by Hood and published on their
own Soul Dump Music (BMI). The
complete lineup in addition to Hood
and Cooley features Earl Hicks, Rob
Malone, and Brad Morgan.

Cooper says the record will get in
mom-and-pop indie stores and be
pushed hard at shows. “They’ve been
touring heavily for three years now,
and they’ve got a good network of
clubs and small venues, particularly
East of the Mississippi,” Cooper says,
adding that club owners love the
band “because them boys can cause
people to drink beer.”
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Stone Warms Up On ‘Mahogany

Neo-Soul Singer Switches From Arista To J Records For Sophomore Set

BY GAIL MITCHELL

LOS ANGELES—As she approach-
es the promotion of Mahogany
Soul, her second studio effort and
J Records debut (due Nov. 6), R&B
diva Angie Stone is notably relaxed
and content.

“Everything is flowing,” she en-
thuses. “I'm grounded spiritually
and happy in my love life. [I'm]
more at ease.”

In the nearly three years since
the release of her critically lauded
1999 Arista debut, Black Diamond,
the artist has faced a fair amount
of life experiences.

“I was dealing with a brand-new
baby—a two-month-old sleeping
in the studio as I played and re-
corded—and postpartum blues,
feeling sorry for myself. This al-
bum is the grits and the gravy.”

Tossing aside any notion of
sophomore jitters, Stone cooks up
a tasty sequel to Black Diamond—
which to date has sold 774,000
units in the U.S., according to
SoundScan, and earned her such
sobriquets as “new soul queen.”

Much like the dictionary defini-
tion of mahogany (“dark, heavy
heartwood . . . varying in color
from yellowish-brown to deep red-
dish-brown”), the 17-track set
draws from a contemporary soul
palette whose rich light-to-dark
hues uncompromisingly embrace
Stone’s gospel and old-school R&B
roots. In many ways, it outshines
her debut, especially lyrically.

“This package is warmer, with
more heartfelt lyrics,” declares
Stone (whose songs are published
by Alegna Music/J Songs, BMI).
She began recording the set last
September, after nearly 18 months
of touring. “It’s a well-rounded,
adult album, with youthful, street
sensibilities. I write songs that deal
with issues everyone can identify
with. I may not be on point every
time, but I think this time we hit
the nail on the head.”

The “we” Stone refers to in-
cludes contributing producers
Warryn Campbell, Eran Tabib,
Gerald Isaac, Raphael Saadiq,
Eddie F,. and Darren Lighty, as
well as Ali Shaheed Muhammad,
the former A Tribe Called Quest
member who played a role on
Stone’s freshman album (“He’s my
homeboy—we’ve got good style
together”). As before, Stone co-
wrote and co-produced a number
of the tracks.

That handiwork may be heard
on the August-released lead single
“Brotha,” which goes against
R&B/hip-hop’s continually trendy
male-bashing grain with the “I'm
here for you forever” theme.

“I always tend to go left when
others go right,” Stone says with a
laugh. “A lot of brothers look at us
as male bashers. I wanted to go

where no one has gone in a while.”

The videoclip for “Brotha,” di-
rected by Chris Robinson, cele-
brates past and present black male

‘1 was dealing with
a brand-new baby—
a two-month-old
sleeping in the
studio as I played and
recorded—and post-
partum blues, feeling
sorry for myself.
This album is the
grits and the gravy.’

-—ANGIE STONE

icons such as Malcolm X, Martin
Luther King Jr., Muhammad Alj,
Marvin Gaye, Michael Jordan, and
others. It’s already receiving air-
play on BET and VH1.

From there, Mahogany Soul
covers a lot of territory. Stone
throws down the emotional gaunt-
let, shifting from serious and
frank to lovingly playful lyrical
themes. The former is exemplified
by such tracks as “What U Dyin’
For,” which takes young adults to
task for becoming suicidal over
silly matters; “Mad Issues,” about
those who thrive on drama in
their lives; and “If It Wasn’t,”
about family members butting
into others’ business.

The latter vibe takes shape
through the infectious hooks of
“More Than a Woman,” a duet with
Calvin Richardson; the Swizz
Beatz-flavored “Wish I Didn’t Miss
You,” which integrates the O’Jays'
1972 hit “Back Stabbers”; “Bottles
& Cans,” which colorfully paints
the extremes a person will go to for
love (“I'd rather be pickin’ up bot-
tles and cans if you can’t be my
man”); and a love duet with Musiq
Soulchild on “The Ingredients of
Love.” Sweetening the pot is an a

cappella version of Curtis Mayfield’s
1970 classic “The Makings of You.”

“‘More Than a Woman’ is a wish
that every man would come out of
the closet and give you what you
deserve, no shucking or jiving,”
Stone says. “As for ‘Makings,’ I did-
n’t want to do it. When I sang
background with [ex-partner]
D’Angelo, he’d sing it live. So I was
really in a tug of war over the song.
But I regrouped, saying, ‘I can’t
worry about that.””

Despite her track record thus
far, the former Vertical Hold
member is still not a household
name. Ron Gillyard, J Records
senior VP of urban music, says
changing that scenario means
getting back to basics. “In the
next few weeks, she’s going to
major market radio to talk about
and play the album so people can
hear how deep it is. Radio needs
to feel [that] it’s investing in a
career, not just a single.”

While station stops are still
being mapped out, the itinerary
thus far includes Los Angeles,
Atlanta, Chicago, Detroit, and
Houston. On Oct. 1, she bowed
the “Brotha” video and performed
several songs at New York City’s
Schomburg Center for Research
and Black Culture. Additional
showcases and tour dates are
being planned.

Adding that the marketing
campaign is “not about rewriting
the book,” Gillyard says the Inter-
net and various street team ele-
ments, including album sam-
plers, are being pressed into
service. Stone will also make TV
appearances (including The
Tonight Show), and she will be
featured in such magazines as
Heart & Soul and Vibe. (The sing-
er is managed and booked by
Breyon Prescott for Chameleon
Entertainment in Los Angeles.)

“With so much good music out
there,” says Sam Weaver, opera-
tions manager/PD for KPRS Kan-
sas City, Mo., “it’s hard to stand
out. As long as Stone continues to
record strong songs like ‘Brotha,’
she’ll have longevity. It’s all about
the song.”

Longevity is something Stone
talks about in “Soul Insurance,”
Mahogany Soul’s opening cut.

“The neo-soul boat will sink,”
she predicts. “It’s getting heavy
because too many people are
jumping on [to the detriment of]
other artists. True soul music
comes from within. It’s more
gospel vs. hip-hop. It encompass-
es that Marvin Gaye/Aretha Frank-
lin kind of energy, hitting you hard
when you put it on. That’s why
Curtis still sounds good. Today’s
sound will have been played out 10
years from now. But real soul
never dies.”

Beat

ALL TOGETHER NOW: Capitol Rec-
ords is releasing United We Stand,
a collection of songs stressing patri-
otism and solidarity, Nov. 6. All of
Capitol’s profits will be donated to
the American Red Cross.

The compilation, which features
such tracks as John Lennon’s
“Imagine,” Lee Greenwood’s “God
Bless the U.S.A.,” Chris LeDoux’s
“I Believe in America,” and the
Beach Boys’ “4th of July,” was put
together by EMI Music Distribu-
tion VP of marketing Tom Cart-
wright, senior director of A&R
Cheryl Pawelski, and director of
catalog marketing Herb Agner.

“Once we got back in the office
after Sept. 11, Tom, Cheryl, and I
were talking about what we could

|

do that would be of benefit,” Agner
says, “and Cheryl came up with the
idea of doing the record.”

Most of the songs came from the
EMI vault, with a few, such as
Woody Guthrie’s “This Land Is Your
Land,” licensed from other sources.

“There were two things we were
looking at, in terms of song selec-
tion: We wanted songs with the
themes of togetherness and patriot-
ism,” Agner says. “We also wanted
songs that were getting played a lot,
such as ‘God Bless the U.S.A.’ "

The one new track on the CD,
which carries a suggested list price
of $11.98, is “Wouldn’t Wanna Be
You,” by Robbin Thompson. The
song, written in the aftermath of
Sept. 11, will be worked to country
and Americana stations by inde-
pendent promoters.

While Agner knows the collection
is competing with other charity
offerings and a bounty of superstar
releases, he says retailers have been
very receptive to the project. “Out
of the box, a number of key ac-
counts have offered free positioning
over the course of the next couple
of months.”

In other Greenwood news, the
artist will record a new version of
“God Bless the U.S.A.” for inclusion
on his new holiday album coming
this fall on FreeFalls Entertainment.

MORE CHANGES: As expected, Nancy
Berry has exited as vice chairman of
Virgin Music Group. The move was
announced yesterday by Alain Levy,
the new CEO of Virgin parent EMI

L

by Melinda Newman

Recorded Music. Last week, Levy
replaced Ken Berry—who is in the
process of divorcing Nancy—as EMI
chief (Billboard, Oct. 27).

Nancy Berry, who orchestrated
marketing plans for many of Virgin’s
key artists, including Lenny Kravitz
and Mariah Carey, had been at Vir-
gin since 1979. An EMI spokesper-
son declined to comment on who
would assume her duties.

NAMMY NIGHT: Robert Mirabal took
top honors at the fourth annual
Native American Music Awards Oct.
20 at the Sandia Casino Amphithe-
ater in Albuquerque, N.M. The Taos
Pueblo-native won songwriter,
artist, and record of the year for
Music From a Painted Cave. Mira-
bal wasn’t on hand to accept the
honors, but sent his mother to
accept the artist of the year acco-
lade, along with a taped acceptance
speech featuring his entire band,
Rare Tribal Mob. Mirabal’s career
has been fueled this year by a spring
TV special for PBS that spawned the
Silverwave Records release Music
From a Painted Cave (Billboard,
April 28). The Neville Brothers
were presented with the living leg-
end award. R. Carlos Nakai re-
ceived the lifetime achievement
award and was also named flutist of
the year. Crystal Gayle was induct-
ed into the hall of fame.

With the show hosted by actor
Rodney Grant, Nammy Awards were
presented in 33 categories. A partial
list of winners includes: Indigenous,
best blues/jazz recording for circle;
Robert Tree Cody, best male artist;
Annie Humphrey, best female artist
and best folk/country artist; Walela,
best duo/group; Joanne Shenan-
doah, best new-age recording for
Peacemaker’s Journey; Northern
Cree, best powwow recording for
Rockin’ the Rez; and Keith Bear,
best traditional recording for Earth-
lodge. The best compilation record-
ing award went to Gathering of Na-
tions Y2K Pow Wow.

BIG NIGHT: Alicia Keys, Bon Jovi,
Craig David, LeAnn Rimes, Match-
box Twenty, Pete Yorn, Rufus
Wainwright, and Sting are among
the artists slated to perform at
Elton John’s The Concert: 20 Years
With AIDS benefit slated for Dec. 12
at the Universal Amphitheater in
Los Angeles. Proceeds will go to the
Elton John AIDS Foundation and
AIDS Project L.A.

Assistance in preparing this col-
umn provided by Deborah Evans
Price in Nashville.
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In The Works

¢ Electronica club pioneers the
Chemical Brothers have com-
pleted their still-untitled fourth
studio album. Due on Astralw-
erks in January, the set features
guest appearances by Richard
Ashcroft and Beth Orton.

e Backporch/Virgin act
Cracker will issue its fifth al-
bum, Forever, Jan. 29. It’s the
venerable outfit’s first studio
effort in four years. The band
plans to hit the road for an
extensive tour in support of the
project in the spring.

® On Nov. 6, Capitol will
release United We Stand, a
multi-act compilation that fea-
tures tracks by Al Green, the
Beach Boys, Joe Cocker, and
Woody Guthrie, among others.
The set opens with John Len-
non’s “Imagine” and Lee Green-
wood’s “God Bless the USA.” Also
to be included is a previously
unreleased new track by Robbin
Thompson, “Wouldn’t Wanna Be
You.” All proceeds from the set
will be donated to the American
Red Cross Disaster Relief Fund.

¢ Ann and Nancy Wilson have
begun writing and recording
material for their first record-
ing as Heart since 1993’s Desire
Walks On. The sisters say they
will play nearly every instru-
ment themselves. Nancy Wilson
says she expects the still-
unsigned project to bear a clos-
er resemblance to Heart’s '70s-
era material than its '80s
slick-pop sound.

® The Foo Fighters have con-
tributed the track “Win or Lose”
to the forthcoming RCA sound-
track to Out Cold, due Nov. 20.
The song is a reworked version
of “Make a Bet,” a B-side from
the band’s previous release, The
Colour and Shape.

She’s a Believer. Extasy recording
artist Laura Dawn is trekking
around the U.S. in support of her
debut, Believer, a project she calls
the soundtrack to her rollercoaster
life over the past few years. “I
showed up [in] New York, straight
from lowa, with almost no money
and not knowing a single soul,” she
says. From there, Dawn began an
odyssey that she says has helped
her to start on her path to “becom-
ing the honest artist I want to be.”

POP MADE EASY: For budding teen
idol Gregori, making pop music
comes naturally.

“It has always been a part of my
life,” he says. “And it’s the easiest
way to express myself.”

The singer expresses himself
impressively on a four-cut EP that
offers the kind of infectious pop

music that should easily appeal to
fans of early Backstreet Boys and
Boyzone.

Produced by Rudy Haeusermann,
radio-ready tunes like the percussive
“U Make Me Complete” and disco-
inflected “French Kiss” are inten-
tionally simple and direct, and Gre-
gori says these songs are the first he
has ever recorded in which he feels
completely confident.

“I've done many things in the past
that didn’t seem to be linked togeth-
er at the same time. But the pieces
of the puzzle are coming together
now. My music is an anamorphosis
of all the experiences I've had; all the
lessons I've learned; all the feelings
and the fears—all of this is merging
into sounds, into songs.”

Born and raised in France, Gre-
gori is now based in Los Angeles. He
made the move to the States after a
childhood of rigorous training. “It
was an exciting time,” he says. “I
knew from the start of life that I
wanted to be a performer.”

The artist is currently dividing his
time between a series of West Coast
showcases and prepping material for
a full-length album that he’s record-
ing with Haeusermann.

For more information, call 310-
308-4158. Also, investigate Gregori's
Web site, gregorionline.com.

HAVE A TASTE: Atlanta quintet
Soup, which over the years has risen
to prominence within the local
music scene while frequently gig-
ging throughout the U.S., could
finally break into national con-
sciousness with its well-crafted
eponymous EP.

The five-song set showcases the
band’'s evolution from purely
acoustic pop rock toward a more
aggressive, electric rock sound.

The first single, “Light the Can-
dle,” was shipped to mainstream
rock and college radio stations on
the East Coast and in the South ear-
lier this month. Besides getting play
on a variety of unsigned-act pro-
grams, the track has been licensed
by MTV for use on the reality TV
show Road Rules.

Written by Soup’s singer/song-
writer/guitarist Erik Rowen, “Light
the Candle” is distinguished by its
instantly catchy, sing-along chorus
and crisp production.

“Much of this song was written
about when Mike Macon, who was
one of Soup’s founding members,
was in the hospital this year battling
cancer,” Rowen explains. “It’s a per-
sonal song. Actually, the other tracks
on the EP are also pretty personal,
much more so than songs we’ve
written in the past. But, at the same
time, a song like ‘Light the Candle’
was written to apply broadly, to
transfer my emotion through lyrics
without being specific about the
actual subject matter.”

In addition to Rowen, Soup’s line-
up features Drew Margolis (piano,
harp, accordian), Bram (drums),
Kevin Crow (guitars), and Lee
Adkins (bass).

Produced by the band with Russ-
T and Scott Mikell, the EP offers five
of the 15-plus new songs the band
has written over the past year; a
period during which the band, for
the first time since forming in 1995,
focused more on songwriting than
touring.

“Until this year,” Crow says, “we
focused mostly on our live show.
You get out there and start playing,
building a fan base, and you get
sucked into it. When you do it that
way, you tailor your songs for the
live experience, and the only time to
write or work on a song is when
you're in the van or during sound
check or in the middle of a show.
The process we've gone through this
year has been to solely think about
the songs for what they are and not
necessarily about how it will come
across in the live setting.”

From the start, Soup has never
been content being merely a local
band, as they have played shows
from New York City to Florida to
Chicago as an acoustic-guitar-driv-
en act. Along the way, they've earned
such plaudits as the people’s choice
award at the 2000 Atlanta Music
Awards. They've also been voted best
modern-rock band by the readers of
Atlanta’s Creative Loafing magazine.

For more information, contact
Brian Cooley at the Wicked Bros.
Management on 404-881-8891 or
brian@wickedgroup.com.
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Epic Expects Sparks To Fly From Fl:ckershck Takeoff

BY JILL PESSELNICK
LOS ANGELES—Dallas-based rock
quintet Flickerstick may have
earned a reputation as the loveable
drunks on VH1’s reality series Bands
on the Run, but frontman Brandin
Lea says any negative publicity
should be blunted when listeners
hear its Epic set Welcoming Home
the Astronauts (due Nov. 6).

“We don’t know why everybody is
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surprised to see a rock band drink
beer,” he adds. “We’re unapologetic
about it. Some people still want
their rock to be dirty.”

Flickerstick’s musical strength,
regardless of its late-night revelry, led
to a win on Bands and the opportu-
nity to reach a widening audience.
Lea says, “Now our goal is to get peo-
ple that did watch it to say that we're
not just a TV show band.”

Managed by Dallas-based Paul
Bassman, the group also includes
Lea’s brother, bassist Fletcher Lea;
guitarist/keyboardist/singer Cory
Kreig; guitarist Rex Ewing; and
drummer Dominic Weir.

Flickerstick is poised to reach its
goals because its sound is unlike the
rest of the rock radio dial, Lea says.
“You've got Linkin Park and Limp Bizk-
it, and then you've got sensitive metal
like Staind, and then pop/rock like Life-
house and Matchbox Twenty. We're into
more psychedelic, mellow music. I have
the confidence to say that I can’t name
aband that we're trying to be like.”

After even a casual spin of the band’s
album, Lea’s point is well-taken. The
project—consisting mostly of material
written about two years ago—ably com-
bines varied musical styles to create ethe-
real, exploratory pieces like “Lift,” the
nearly seven-minute opening track, to
such rock romps as “Hey.” The disc also
offers thoughtful lyrics within such cuts
as “Coke” (the album’s best track) and
“Beautiful,” a catchy love song that is the
project’s first single. (Lea’s songs are pub-
lished by Trajectory Music/ASCAP, and
Kreig’s are published by Chloroform for
the World Music/ASCAP.)

Randy Irwin, VP of worldwide mar-
keting for Epic Records, says that
Flickerstick’s strong songwriting and
passionate live performances should
appeal to a sizeable national audience.
“They developed a lot of interest from
the show,” he explains. “Though it’s
very hard to release a young band into
the flood of superstars in November
and December, our aim is to make a
strong statement initially and be able
to blossom in the long run.”

ROCKIN’ THE SUBURBS
Irwin expects that the early, posi-

tive reaction to “Beautiful,” which |

went to modern rock radio Oct. 2, will
eventually lead to top 40 exposure and
an “absolute hit.” As the band, which
is booked by Ruth Gonzalez of the
L.A.-based Creative Artist Agency,
tours the U.S., Epic will be utilizing
street marketing and college reps and
continually upgrading the group’s
official Web site, flickerstick.com.
Retail plans include nationwide price
and positioning programs, as well as
advertising in major Sunday circulars.

Mike Fuller, rock buyer for the
Amarillo, Texas-based Hastings chain,
expects that the album will sell partic-
ularly well near the group’s home base.
“Our stores in Denton and McKinney,
which are suburbs of Dallas, will have
a high awareness,” he says. “But the
[TV exposure] is going to have to draw
in the national audience.”

LEADING BY EXAMPLE: For nearly
three decades, the Orpheus Cham-
ber Orchestra has numbered among
classical music’s most popular and
critically acclaimed ensembles. The
orchestra’s innovative approach—
which features rotating leadership
and musical interpretation deter-
mined jointly by the musicians
rather than dictated by a conduc-
tor—has resulted in fresh, dynamic
performances of music ranging from
Baroque standards to contemporary
fare, and even intelligent crossover
projects with jazz artists Herbie Han-
cock and Branford Marsalis (“Keep-
ing Score,” Billboard, March 10).
That sense of innovation has
prompted Orpheus to explore new
situations for performance and

" SEIFTER

interaction with audiences beyond
the normal classical circuit. Per-
haps the most unique example is
the series of business seminars that
the orchestra has presented at cor-
porations around the world over
the past several years, during which
they demonstrate the Orpheus
Process—the orchestra’s approach
to teamwork and sharing of infor-
mation and responsibility. The
process and its applications are ex-
plored in a new book, Leadership
Ensemble (Times Books), written
by Orpheus executive director Har-
vey Seifter with noted business
author Peter Economy.

“Artists have been hearing for
many years that we need to learn
from the business world and become
more practical, and there’s some
truth to that,” explains Seifter, who
was appointed director of Orpheus
in 1998. “But there’s another side as
well. Artists are quintessential prob-
lem solvers, and successful artists—
the Darwinian survivors of a very
difficult and competitive process—
have a great wealth of knowledge
that we can share. It became clear to
me when I first came to Orpheus
that there are things about the way
the orchestra works—not the
detailed aspects of the musical
process but the underlying princi-
ples—that have a very broad, almost
universal applicability to a very wide
range of activity.”

Orpheus’ activities in the busi-
ness world grew largely from a 1999
residency at Baruch College in New

by Steve Smith

York City, during which it present-
ed programs not only in the music
department but also in the business
and liberal-arts schools. The resi-
dency attracted the attention of
local media, landing on the front
page of The New York Times busi-
ness section. “The next morning,
three literary agents faxed me let-
ters indicating that they thought
there was a book project [in this],”
Seifter says with a laugh.

Seifter selected an agent and put
together a proposal. Realizing that
he would need technical assistance,
Seifter tapped Economy, a seasoned
business author and associate editor
for Leader to Leader magazine. Al-
though aimed at the business com-
munity, Leadership Ensemble is a
clear, concise, and eminently read-
able book even for the layman.
Seifter and Economy introduce the
eight principles of the Orpheus
Process, then explore each in greater
depth in its own chapter. Each is
illustrated with practical suggestions
for its application, as well as exam-
ples from actual corporations with
which Orpheus has worked, ranging
from investment colossus Morgan
Stanley Dean Witter to the San
Diego Zoo and the Stonyfield Farm
organic produce company.

Seifter explains that the key to the
success of any modern corporation
is pooled knowledge and shared
responsibility, exemplified by Or-
pheus’ practice of shared leadership.
“In a conducted orchestra, you have
100 musicians who are essentially
reduced to technicians, and you
have one person, the conductor,
whose job description is to add value
to the work supplied by those tech-
nicians,” Seifter says. “In Orpheus,
it’s the job and responsibility of
everyone in the entire organization
to add value. Suddenly, you have the
leadership capabilities, the insights,
and the knowledge base of 30, 40, or
50 people being brought to bear to
come up with the best possible solu-
tion to problems faced by the organ-
ization. At the same time, it
becomes an incredibly powerful
motivating force.”

Beyond the Orpheus Process,
Seifter says, the business world can
learn a great deal from the arts. “Ar-
tists are extraordinarily disciplined
people. They have to be—they are
used to working with very minimal
materials, meeting unexpected chal-
lenges, and dealing with the chaos of
creation. All of these are features of
the current world, particularly in the
post-Sept. 11 environment. The only
thing you can be absolutely sure of
in this world is that tomorrow will
be utterly unpredictable, based on
what happened yesterday and today.
Artists, along with inventors and
entrepreneurs, are the people that
understand that best.”
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Wanya Morris

An R&B Legacy

It’s been 10 years since Boyz II Men’s highly successful debut and, with a new label
on its side, the group is poised to re-establish itself as the genre’s top act.

BY MARCI KENON

oyz 11 Men catapulted 1o international stardom

with the quartet’s 1991 debut Cooleyhighharmaony,

veleased on Biv Entertainment/Motown Rec-
ords. Nathan Morris, Michael McCavy, Shawn Stock-
man and Wanya Morris (no rvelation) harmonized the
famous breakdown of the first single, “Motownphilly,”
an uptempo groove produced by a newcomer named
Dallas Austin. Austin produced the Billboard Hot 100
No. 2 classic “It’s So Hard to Say Goodbye 1o Yester-
day,” also from the debut album, which remained on
the Billboard 200 chart for more than two years and
has sold 6.9 million units to date, according to Sound-
Scan.

SUCCESS WITH BIVINS TO BABYFACE

“lo this day, I thank Nathan so wholeheartedly for

dously avound the world. “End of the Road” stayed at
No. 1 on the Hot 100 for 13 straight wecks.

“We made the soundtrack deal with L.A. and Baby-
face, who purposely leaked the vecord to radio, and the
vecord took oft,” vecalls Bivins, who fought the powers
that be at Motown to accept the invitation for Boyz 11
Men to work with the duo. “That was the last record |
actually made with them.”

The song became a classic. “It was an old-school song
that suddenly became new school,” says Babyface, who
is having creative discussions with Boyz II Men about
songs for the group’s first release on Arista Records in
2002. “We hadn’t had a chance to work with them at that
particular point. We finally got into the studio, and it
went really smooth. It was 0o easy. That was the first
time | got a chance to really appreciate their voices, to
really know what they had.
We knew at some point we
certainly had to hook up
again.

11, the 1994 sophomore
release on Motown Records,
made its debut at No. 1 on
the Billboard 200 and went
on to scll more than 8 mil-
lion units, according to
SoundScan. It spurred the
Babyface-produced single
“I'll Make Love to You,”
which remained at No. | on
the Hot 100 for 14 siraight
weeks only to be knocked out
of the box by "On Bended
Knee,” Boyz 1 Men’s second
single, that almost didn’t
make the album.

\oR

staying on me and pestering me,” jokes Michael Bivins,
who brought the Philly natives to the attention of Jheryl
Busby, then president/CEO of Motown, through which
Bivins had a production deal. Bivins, a member of both
R&B groups New Edition and Bell Biv Devoe (BBD),
added Boyz I1 Men to his roster. “I executive produced
the first Boyz 11 Men album with Vida Sparks [formerly
with Motown],” Bivins says.

With the enormous success of “End of the Road,” pro-
duced by the team of Antonio “L..A.” Reid and Kenneth
“Babyface™ Edmonds for the Boomerang soundirack,
Motown executives decided to add that song, a remix
and a couple more tunes to a vevised Boyz 11 Men debut.,
The cover, 100, had a facelift—the image of the four
teenagers in long trench coats carvying canes was
replaced by a playful, preppy foursome sporting white
cardigans, bow ties and red baseball caps. The strategy
worked, and Cooleyhighharmony continued to sell remen-

Scene from the video for “It's So Hard to Say Goodbye...”

“They brought the album
up and asked what we
thought of it,” recalls pro-
ducer Jimmy Jam, who,
along with partner Terry
Lewis, is also preparing to
work with the group on its
Arista debut. “We said, ‘We think the album is great,
we absolutely love it.”” They asked if we felt like any-
thing was missing. We felt the only thing missing from
that album was what we call a ‘begging song.” A beg-
ging song to us was like an ‘End of the Road,” because
they sang with such emotion; that was the type of song
that was needed. We tatked a litde about it and said
we'd see what we could come up with. We came up with
‘On Bended Knee,” which ended up filling out the
atbum.”

PAVING THE WAY
Boyz Il Men’s success extends past the fortune and
fame of the students who sang in the choir of the
Philadelphia High School for the Creative and Per-
forming Arts. It re-established Motown, increasing the
value of the trademark, thus allowing it to be sold to
Continued on page 32
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An Interview

Photo: Anthony Mandier

With The Boyz

Nathan, Michael, Shawn and Wanya discuss their signature sound, the new album and the role

they’ve played in shaping today’s music. BY MARCI KENON

since signing to Biv Entertainment/Motown
Records over 10 years ago. Group founder
Nathan Morris, Michael McCary, Shawn Stockman
and Wanya Morris have garnered numerous acco-
lades, including four Grammys and nine American
Music Awards. ‘The group is recognized as the biggest-
selling act in Motown’s history, with mega-selling
albums like Cooleyhighharmony and 11, the group’s
debut and sophomore sets having sold 6.9 million and
8.5 million units respectively, according to SoundScan.
Boyz 11 Men’s members have also gained social recog-
nition for maintaining stellar images, exuding humility
and remaining “regular guys” even at the height of their
success. In 1997, Boyz 11 Men performed at the Nobel

B oyz 11 Men has toured the globe several times

Peace Prize Concert in Oslo, Norway. That same year,
the City of Camnden, N_J., named a major thoroughfare
after the Philadelphia natives. The group was honored
with the privilege of singing the national anthem at the
closing of the 1996 Olympic Games held in Atlanta. And
the NAACP has recognized the quartet with its linage
Award.

Today, Boyz 11 Men is at a crossroads. Having recent-
ly left Universal Records, the group signed on with Anto-
nio “L.A.” Reid, president/CEO of Arista, where the
wheels are in motion to restore the luster of a monu-
mental career with a new studio album dropping in
2002. The album will be a reunion of Boyz I1 Men with
Kenneth “Babyface” Edmonds, Jimmy Jam and Terry
Lewis, players who have delivered Hot 100 No. I hits

like “I’ll Make Love to You” and “On Bended Knee,”
respectively. Universal released a final album on the
group, Legacy (The Greatest Hits Collection), an enhanced
CD set that bows Oct. 30.

So you have a brand-new start at Arista.
Shawn Stockman: Yes. The slate is clean, and it
feels great. This is a label we have always wanted to be on,
even when we were at Motown and things were good.
We always admired Arista—the vibe, the sound. They
always did things in a soulful, classy way—especially
LaFace and Bad Boy. To be acquired by them, with L.A.
[Reid], who we have a great history with, at the helm,
makes it just that much sweeter. It’s a good energy, a
Continued on page 28
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From Harmony to Legacy.

The end of the road is nowhere in sight...

Arista Records celebrates the success of

Boyz II Men

Congratulations and welcome to the Arista Family.
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THE INTERVIEW

Cootinued from puge 26

good vibe. We've been mecting everyvhody and getting
acquainted with the folks who are going 10 be dealing
with us.

Arista and Lalace have also been the best ar allowing
then artsts to be artists and their executives to be exec-
utives. ‘Those di-year-old executives are not the ones in
the clubs. Thev are not the ones on the sireets. You have
got to give a certain leeway to your artists 1o
do what they feel is more comfortable tor
them.

[ can’t wait to get started on the new
record. [1's been a long time coming for us,
and we feel like Aristacs 100% behind as,

What are you looking forward to
most?

Wanya Morris: Geuing into the studio
with my brothers and seeing what we can
come up with creatively. That's the love of
n—Dbeing sanstied with what you do and the
people with whom vou do . I we all worked
at McDonald's and we had fun doing that,
then Twould look forward 1o getting back to
McDonald’s. You know what 1 mean?

Michael McCary: Since day one of our
careers, we have co-written and co-produced
many ol our songs. We will get even deeper

into the creative side of things,
with Babylace especially. We'll see
what's going on in his mind, and
he'll see what's going on in onrs.
The magic has happened in the
past. That's been a blessing
hecanse we do have somewhat of
an understanding of how each of
us works. That's the best thing
about the overall situation.

What do you attribute to
the harmonic blend that
signifies Boyz Il Men?
Wanya: \We've been working
together since we attended the
[Philadelphia) High School of 1he
Creatnve and Performing Arts,

Celebrating Martin Luther King Jr.’s birthday, from left: executives from Bell Atlantic and  \We¢ were classically trained. What
General Motors; Philadelphia Mayor Edward Rendell; C. Delores Tucker, chairperson of  was taught to us in high school

the event; Tipper Gore; and Shawn, Nathan and Michael

n the studio

When it comes to singing...

became something that we
brought to the music industry.
We all hear the same tvpe of harmonic tones and notes.
We all have the same intense love for music.

How is the new album going to differ from
your previous albums?

Michael: | think a lot of changes will take place.
We will have more mature music. of course. We are
older than we were, and now we've experienced a lot
more in lite. Now we wish to put those experiences into
our music as well. There are going 1o be a lot of
changes.

You have had tremendous success with
ballads. Have love songs been the focus of
your writing recently?

Wanya: No. not reallv. I hope that, as Bovz [1 Men.
we get a chance to venture into other types of music.
People don’t know that we do at least 10 10 50 songs

Continned on page 30

you stand head and shoulders above the rest.

You've brought joy to millions around the world

with your magic...your music

You've set standards that few will ever attain...
Congratulations on 10 years in the business and

I look forward to all of the magic that lies ahead.

Babyface
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E N T E R T A I N M E N T

Thru the success of BOYZ II MEN, Southpaw
Entertainment was built...

During our 10 years together our family has grown

~ Brownstone ~
~ The Braxtons ~
~ Deborah Cox ~
~ Teddy Riley & Blackstreet ~
~ Vanessa Williams ~
~ Janet Jackson ~
~ Lou Bega ~
~ Tracie Spencer ~
~ Marc Nelson ~
~ Keke Wyatt ~

some have moved on but we are
still together after all these years

Southpaw Entertainment congratulates BOYZ II MEN
for your contribution to the history of music during
your 10 years and celebrates the beginning of a new
decade.

Our management team, past & present, wishes
BOYZ II MEN continued success!

Qadree El-Amin ~ John Dukakis ~ Andy Phillips ~ Sharonda Jones ~ Anita
Sullivan ~ Angela Golightly ~ Nikea Carwell ~ Melanie Robinson ~ Shana
Mangatal ~ Cynthia McCoggle ~ Micaela Zitske ~ Yvette Ramirez




Boy ]l
The Hits So Far

hen it comes to chart success, few acts can rival the feats accomplished by Boyz || Men. The
unartet has the longest-running No. 1 single of the rock era, “One Sweet Day.” That collabora-
tion with Mariah Carey ruled the Hot 100 for 16 weeks. Three Boyz Il Men singles are in the top-10
titles of the rock era, according to a ranking determined by Chart Beat columnist Fred Bronson for
the third edition of his book Billboard’s Hottest Hot 100 Hits, to be published in the fall of 2002. Using
those same rankings, Bronson compiled Boyz Il Men’s top-10 hits on the Hot 100.

v e r s ar y

1. “One Sweet Day,” Mariah Carey & Boyz Il Men
(Columbia), 1995

2. “I'll Make Love to You,” Boyz Il Men
(Motown), 1994

3. “End of the Road,” Boyz Il Men
(Biv 10), 1992

4. “On Bended Knee,” Boyz || Men
(Motown), 1994

5. “It’'s So Hard to Say Goodbye to Yesterday,” Boyz Il Men
(Motown), 1991

6. “4 Seasons of Loneliness,” Boyz Il Men
(Motown), 1997

7. “Water Runs Dry,” Boyz Il Men
(Motown), 1995

8. “In the Still of the Nite,” Boyz || Men
(Motown), 1993

9. “Motownphilly,” Boyz || Men
(Motown), 1991

10. “A Song for Mama,” Boyz Il Men
(Motown), 1998

The Albums

1993 Cooleyhighharmony
1993 Christmas Interpretations
1994 1/

1997 Evolution

2000 Nathan Michael Shawn Wanya

2001 Legacy: The Greatest Hits Collection

THE INTERVIEW

Continued from page 28

per album. We've recorded rock, alternative and classi-
cal records that people have never gotien the chance to
hear. It seems like we have to put out what people are
expecting.

Congratulations, Shawn, on your recent nup-
tials. How has finding love changed you cre-
atively?

Shawn: 1t has changed my outlook on things. Before
I thought about getting married, I would write songs
about finding that true love. Now that I have found he,
it seems that other emotions are coming out. I want to
write about other things—not just love songs. The last
couple of months have also been very introspective.
When we make the next record, it will definitely have a
different outlook because 'm difterent. We're different.

Nathan, as founder of the group, how does
the reality of what Boyz Il Men has become
differ from your original vision?

Nathan Morris: [t difters tremendously. The group

On tour in Korea

was just something we wanted to do to occupy our time.
We didw't think, “Let’s get a group so that we can get a
record deal and go on to bigger and better things.” That
wasn't our focus. It may have been as individuals, but
not as a group. Even when we ran into Michael Bivins,
we sang for him just to get his opinion of how we sound-
ed.

When did it hit you that Boyz Il Men had
arrived?

Nathan: When we were on our first tonr with MC
Hammer, we were doing three to four songs. As
we went along, we started 1o see more people who
recognized us. Then the venue started to fill up a lot
more in the early stages of the tour. That actually forced
Hammenr to give us more songs. “It’s So Hard 1o Say
Goodbye to Yesterday™ came out during that tour. Then
the video hit MV, Tt actually got to the point where
Hammer had to readjust on the financial end. Ile real-
ized how much of the audience we were actually bring-
ing m.

So Hammer’s Too Legit to Quit tour intro-
duced Boyz Il Men to Middle America?

Nathan: Michael [Bivins] knew the importance of
getting to Oklahoma and Montana. That tour lasted six
months straight. That's when Hammer was reigning. We
don’t even see tours today that go through six months
straight [laughs]. It groomed us. We developed a work
cthic. We discovered what it's really like to be on the
road. We've been able 1o tour those markets ever since
[1992].

What happened with the group and Michael
Bivins?

Shawn: Eventually, with the success of the group and
the many obligations he had, we mutually agreed that it
was time for us to spread our wings and fly away. Biv was
managing a whole bunch of other groups when he was
managing us. Ile was also m BBD [Bell Biv Devoe]. He
had a lot of things on his plate with Biv Entertainment.
We just went our separate ways.

Continued on page 32
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To have been a new executive, Bivins seems
to have put a lot of the right wheels in
motion.

Michael: Mike kept us busy. Once the album was
recorded, we were doing interviews, going to the radio
stations. In October 1990, we showed up with BBD on
BET to premiere the ABC
[Another Bad Creation]
album. We sang as well, and
they interviewed us for
about 10 to 15 minutes. That
was another form of promo-
tions to say, “Hey, they are
coming.” He did everything
he was supposed 10 do. We
didn’t understand what was
going on at the time.

r s a
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Continued fraom page 30

So there was a battle
with Motown to actu-
ally release “It’s So
Hard to Say Goodbye
to Yesterday”?
Michael: We were told at
the time, “Oh, no one is
going to play an a cappella

record on the radio. No one is going to like this.” Michael
Bivins demanded that they release it, so the company
did. They came back to us saying, “Told you it would
work; we knew it would work.” IU’s a typical record-com-
pany thing to tell you behind closed doors this isn’t going
to work and it’s going to be your head on a platter
[laughs]. Then [in public] they are like, “10s a great idea
that I came up with. It was brilliant.” We are laughing
at them going, “Wow, how can you take credit for some-
thing that you had no belief in with a straight face?” That
song really touched people’s lives. That, to us, was a true
blessing from Choist.

So you have reunited with L.A. Reid and
Babyface, in a sense. When did you first
work with them?

Michael: Michael Bivins told us L.A. and Babyface
[then a production team and partners in LalFace
Records] wanted to work with us. 'They were doing a
soundtrack and had this song for us. We heard the song
and instantly fell in love with it and recorded it the same

day. After we listened 1o it,
we just went in and started
recording. After we record-
ed i, we went right back on
tour.

I'he next thing we heard
was, “Hey, your record is
climbing the charts!” We
didn’t know the significance
of the charts at that point in
our careers. Then someone
said, “You went to No. I!”
We were like, “That’s cool.”

How did “End of the
Road” wind up on your
first album? it was ini
tially for the Boom-
erang soundtrack,

Continued on page 34
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Continued from page 24

PolyGram for an estimated $320 million, up from its pre—
Boyz Il Men value of approximately $60 million. The
sale of Motown made Busby, who owned 10% of the com-
pany, very rich. It gave Bivins credibility as an executive
and talent scout. Boyz 11 Men’s success altered the fab-
ric of popular music
and paved the way for
much of what has dom-
imated the market
recently.

“TI'he "N Syncs and
Backstreet Boys were
able to tind huge mar-
ket success because
Boyz 11 Men went out
and carved the way for
it,” Busby says. “They
toured. They worked
hard. They did small
markets. What broke
Boyz 11 Men wide open
was the guys’ opening
for Hammer’s Too Legit
{o Qual tour [in 1992],
which did all the sec-
ondary pop markets. Boyz 11 Men came back and dupli-
cated that tour by themselves. Touring kept putting them
in front of Middle America. Their songs, harmonies, style
and image pioneered the way and made it possible for
the boy bands.”

ick Clark, chairman of the board of Dick Clark Pro-
ductions, agrees. “They were the forerunners of the cur-
rent era we are going through with groups singing intri-
cate harmonies,” he says. “The Beach Boys, the Hollies,
Bovz Il Men—they’ve all stamped their imprint on
today’s generation.”

But what many feel stands out about Boyz 11 Men is

Continued on page 36

Jimmy Jam & Terry Lewis
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Boyz 11 Men

Cooleyhighharmoney
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which dropped after Cooleyhighharmony.
Michael: Motown released an overseas album after
the stateside release of our first one. They changed the
cover, and that becanme our new albumn for here and over-
seas. The “new” album contained 14 songs instead of just

the 10 that we originally recorded. They added “End of

the Road;” it worked.

You brought a tremendous value to Motown.
1 understand that the label’s value skyrock-
eted from about $60 million to well over
$300 million post-Boyz 1l Men.

Nathan: Yeah, it was interesting. We got in a posi-
tion where we did the /7 album and it sold extremely
well. They were in a corporate situation where the com-
pany was trying to sell. From what I understand, the
company they were selling to did not want to buy the
label until they verified that we renegotiated the deal.
The kabel would not have been worth what it was if we
didn’t re-sign. The day after we re-signed, Motown was
sold [to PolyGram]).

You’ve gone through some ups and downs
over the years, nonetheless, the Boyz Il Men
lineup has remained the same. What do you
attribute to your longevity and unity as a
group?

Shawn: We're very observant. We see people’s fail-
ures as well as their successes. 1 guess we vowed very
carly on that we didi’t want to be that group that gets

i

successtul and then one member gets an ego and goes
solo. We've had a goal. We've had a focus. Staying
focused has helped us stay together as long as we have.

Nathan: We want to be a group, and that's key. There
is a difference between a group and a singing group.
There are a lot of singing groups out there—the guys
that go into the studio, put an album together, go on
tour, sing, then go home. Then, they get back together
and sing again. Being a group is living each other’s lives
day-to-day, not just coming together when it’s time to
sing.

We also realize the history of so-called R&B groups.
By the second album, they are arguing over who got the
most money, who wrote this and who wrote that. Then

OO Son UL peTHEN

BOYZ 11 MEN

Performing the national anthem

they all go into their little corners and their little cliques
start “souping” them up about “Yeah, your man got this
and your man got that and you didn't, and let’s go solo.”
And then those groups are done. We stayed together so
much that we didn’t allow anybody to infiltrate our sit-
uation.

What are some of the highlights of today’s
music?

Wanya: People are really singing these days. and the
music is speaking for itself. You've got people like Alicia
Keys, who has great music, great talent, and her writing
is really good. You have a lot of other artists who are
doing their thing, too.

What role do you feel Boyz Il Men has played
in shaping pop music today?

Nathan: Over the

years, pop music didn’t

~ really consist of groups

~ that just sang—not

since the doo-wop era.

When we first started,

groups like Duran
Duran that were bands
and singers as well. |
think that we opened
the door for people to
be allowed just to be a
singing group—four o¥
five guys just getting
up there.

What has gone
through your mind
watching the
parade of boy
bands?

Shawn: A lot of the
stuff that I'm writing
about now touches on
that. We felt the pen-
dulum shift from one
side to another. There
were a lot of mixed emotions. After all the things that we
have done, 1 felt like [the public] just forgot about us
[laughs].

One thing that I learned in this industry is that when
people feel something, they feel it real strong. We were
blessed to have success out of the gate. For people to say,
“We like these other guys now” takes a shot at your ego.
I felt betrayed. We felt a bit of pressure, anger, envy—all
those things that artists feel when another act comes to
the plate and takes precedence in people’s lives.

We are digging a lot of the cats who are doing it—a
few of them can really sing and perform. In fact, I'm
friends with a couple of the guys in N Sync and the Back-
street Boys. At the same time, we are still trying to find

pop music consisted of

our place.

It was kind of weird to go from
being on MTV all the time to
none of the time. It threw me for
a loop, personally. I didn’t under-
stand it. 1 didn’t want to under-
stand it. [ felt we were being done
an injustice, like we were being
done wrong [chuckles]. 1t was no
disrespect to any of the boy bands.
I got over it—eventually. I had to
realize that things are what they
are. It’s no reflection on our
group, what we do or how we do
It.

What’s the next level for
Boyz Il Men?

Nathan: We are siill uying to
figure that ont. We are students
of life. We have had two incredi-
bly successful albums and two
albums that didn’t do as well as
people would’ve expected them
to do for whatever reason. As far
as the music standards and the
way that the corporate world
looks at you today, if you haven’t had a hit, the past is the
past. We are at a point right now where we know we can
only go up.

We've been in some very difficult situations over the
last couple of years—record companies not seeing our
image, not understanding where we were trying to go
musically. At the end of the day, our focus is just to come
out with this album and do what we feel we are capable
of doing.

Shawn: There are a lot of levels we haven't reached.
Though we have been fortunate enough to have scen a
great deal of success, there are a lot of things we haven't
experienced or seen yet. We haven’t done stadiums yet.
We haven't performed in Russia yet. One of the biggest
things is creating the type of magic we created when we
first came out. That's something that we haven’t done
yet [laughs]. We are still very hungry.

So, Universal is releasing a collection of your
hits. Were you involved in the album at all?

Wanya: Yvette Ramirez from South Paw Entertain-
ment called me and said, “I'm sending you a Bovz 11
Men greatest-hits album from Universal.” I said, “Huh?”
I had no idea. She said, “They wanted to do that, and
they are able to do that because they let you guys go.”
And I said, “Oh, OK” and that was that [laughs].

A lot of what you have done is classic and
makes a greatest-hits album viable.
Wanya: Yes, and that’s been a blessing.

You’ve had some concern about the market-
ing of your last couple of albums. What
would you like to see happen with your next
studio album?

Nathan: I'd like to see it marketed to people who
are fans of Boyz 11 Men. No matter how big your name
is, it you don’t market it in the right direction, the peo-
ple are never going to know about it. It’s tough. So
much has changed, even in the way that you make
records. Now people can make records in their base-
ments. It's not as special as it used to be. If it were

Judged on sheer talent, it would be a different story. But

it's not. It’s about how much money is put behind a
record to make people believe in it; it’s not always about
how it sounds. If somebody packages something right
and puts it on the radio and they spend enough money
to get you to hear it 30,000 times a (lay, you are not
going to have a choice.

Do you have any regrets?

Nathan: | don’t regret anything that has happened
for us. However, we succeeded so fast, no one wants to
ever see you come down. You can’t get into a career
and think that it's going to be one way all of your life.
I don’t know one person who has come into this indus-
try and has been successful every single time—not even
Michael Jackson. You've got to be ready for the roller-
coaster.
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Needless to say, it was a pleasure working with you.

Heres wishing you continued success.
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A Decade of Great Harmony

usen and Boyz Il Men come together
to bring Japan the best music ever.

A music publishing subsidiary of usen

d U’'S MUSIC Co.,Ltd.

www.usen.com

usen Corp. is the leading cable radio broadcasting company in Japan, offering its BGM service to over 1.4 million customers.
In April of this year, we also started the first oplical fiber FTTH network communication service in the world, called BROADGATE
01,offering 100 Mbps broadband access (o households and businesses in Japan.
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their incredible vocals. *Nobody out there sings better
than Boyz 11 Men,” says producer Jimmy Jam. “It was
apparent to me, when I went back and listened to some
ol their past albums. There are a lot of very talented
groups out there, but 1 still don’t think there is any act
like Boyz Il Men.”

In recent years, Boyz 11 Men has had to compete with
the emerging groups of young men “who just sing,” as
well as their own carly success. They were expected to
maintain the sales and chart momentum. Such high
expectations made the sales o Evolution, released by
Motown in 1997, disappointing despite the fact it has

sold more than 2 million albums to date, according 1o
SoundScan. Prior to that, Motown released Christmas
Interpretations m 1993 and The Remix Collection in 1995,
selling 1.7 million and 967,000 units, respectively, accord-
ing to SoundScan. Nathan Michael Shawn Wanya was
released last vear on Universal and has sold 689,000 units
to date, according to SoundScan.

TOWARDS A NEW DAY

“It’s a new day, so you have o search and experiment,”
says Babytace, who is up for the task of creating the goods
needed to bring back the glory days of record-breaking
sales for the group. “The challenge is to make sure it
sonnds new, it sounds current and it offers something
difterent than what you had in the past. Something that
is very honest and still sells what vou sell. For the most
part, that is romantic music for Boyz 11 Men. Thev also
sell hopes and dreams.”

Qadree El-Amin, president of South Paw Entertain-
ment and manager of Boyz 11 Men, feels that all the right
clements have converged, setting the stage for the success
of the next album. “It’s a matter of getting them i the
studio and having people who are going to push them,”
says El-Amin, “Riglht now, they are really excited about
the Arista situation. They're excited about working with
producers like Babyface, Jimmy Jam and Terry Lewis.
Everybody is on the same page. When you have those
types of energies in the same room—it’s magic.™

Reid is very confident about the group’s future. “I've
worked with them as both a songwriter and a producer,
and now we are together again at Arista,” he savs. “Boyz
11 Men has been shattering records and making pop-
music history for a long time. 1 know they'll be on the
top of the charts for many years to come.”

As the quartet readies tor a new day with some faniil-
iar counterparts, Universal Records has bundled the
glory of the past in Legaey (The Greatest 1its Collection),
which bows Oct. 30. The aptly tided 14-song, enhanced-
CD set features “One Sweet Day” with Mariah Carey, *4
Scasons of Loneliness™ (produced by Jam & Lewis and
K.C. Porter) and “A Song for Mama” (produced by Baby-
face). W

36

BILLBOARD [SALUTE

BILLBOARD NOVEMBER 3, 2001



Stonecreek Recordings
and Stonecreek Studios
wish to congratulate

Boyz II Men

for 10 successful years in the
music business.

May you have many
more.

Best Wishes, Stone Creek
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Dear Nate, Shawn, Wanya & Mike:

It’s been an honor and a
pleasure to represent you for the past
ten years. And as talented as you are,
it’s far from the “End Of The Road”.

Here’s to the next ten together!

Fred Goldring, Esq.

and everyone at
Goldring, Hertz, Lichtenstein & Haft, L.L.P




Nate, Mike, Shawn, Wanya

Congratulations

On A Decade
Of Artistic Excellence

Your vision and artistry
helped pave the way for
the present & future
pop music phenomenon.
It has been an honor and a
pleasure to work with you.

From Everyone at Haymon Entertainment L.L.C.
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p DMX

The Great Depression

PRODUCERS: various

Def Jam 6450

With all three of his previous releases
(It’s Dark and Hell Is Hot, Flesh of My
Flesh Blood of My Blood, and . . . And
Then There Was X) debuting atop The
Billboard 200, it might be assumed that
DMX felt some pressure to ensure pop
success with his fourth set, The Great
Depression. If so, one can’t tell. X stays
true to his catalog with hardcore tales
of street life on this 17-track album.
“We Right Here” and “Who We Be,” the
album’s first two singles, are already
staples at urban radio. X even teams
with R&B queen Stephanie Mills on
“When 'm Nothing,” which incorpo-
rates elements of Mills’ classic
“Whatcha Gonna Do (With My Lovin’).”
The only awkward moment on The
Great Depression is the rock-fused
“Bloodline Anthem.” The guitar-driven
track just doesn't seem to equal the rap-
per’s passion.—RH

% VARIOUS ARTISTS

Brand New Boots and Panties—A Trib-
ute to lan Dury

PRODUCERS: various

Gold Circle 50012

Physically handicapped since con-
tracting polio at age seven, England’s
lan Dury—who died of cancer last
year at 57—was one of the odder-look-
ing chaps to emerge from the British
New Wave when Stiff Records released
his classic debut album, New Boots
and Panties!, in 1977. But this cut-
for-cut rerecording—featuring Sinéad
O’Connor, Robbie Williams, Paul
McCartney, Madness, Billy Bragg &
the Blokes, Wreckless Eric, Catato-
nia's Cerys Matthews, Feeder's Grant
Nicholas, Shane MacGowan, and Keith
Allen, along with backing from Dury’s
group the Blockheads—effectively
recounts why he was also one of the
era's true originals. McCartney’s spir-
ited version of “I'm Partial to Your
Abracadabra” is a special surprise, and
Bragg’s cover of the colorful cockney

T L

BUSH

Golden State

PRODUCERS: D. Sardy and Bush
Atlantic 83466

Gavin Rossdale and company make
the jump to Atlantic for their first stu-
dio effort since 1999's The Chemistry
Between Us, and it shows them re-
turning to the no-frills rock sound
that fueled their 1994 breakthrough
Sixteen Stone. But that’s not intended
to imply that the band has regressed;
actually, Rossdale reveals that he has
matured nicely as a tunesmith, offer-
ing songs that are lyrically direct and
melodic in a way that could prove

ALANA DAVIS

Fortune Cookies

PRODUCERS: EdTuton, Alana Davis,
Josh Deutsch, and the Neptunes

Elektra 62404

Like its predecessor. 1996's better-
than-fine Blame It on Me, Fortune
Cookies finds Davis effortlessly
playing the roles of singer, tune-
smith, and guitarist. And while her
sound encompasses elements of
Joni Mitchell and India.Arie, as
well as Tracy Chapman and Dido,
Davis remains individual. The set’s
opener, “Save the Day,” has special
poignancy these days, and a buoy-
ant cover of Third Eye Blind’s “I
Want You” is as sweet as they
come. “I Don’t Care {Lonesome
Road)” is tear-soaked, and “Under
the Rainbow” is a cry for help,
while such funk-fueled tracks as
the Neptunes-produced “Bye Bye”
and “How Many of Us Have Them
(Friends)"—a clever reworking of
Whodini’s mid-'80s jam “Friends”—
show Davis proudly wearing her
neo-soul colors. With Fortune
Cookies. Davis proves that she’s an
artist who's not afraid to take a
risk or two.—MP

appealing to pop ears. Although the
project is off to a strong start with
“The People That We Love,” the slam-
dunk hits have yet to come—starting
with the set-opening “Solutions,”
which builds from an introverted
verse into a white-knuckled, guitar-
drenched chorus, and “Float,” a
dreamy rocker charged with an uplift-
ing chorus about taking chances in
life. Rossdale performs with enough
passion to render the song an anthem
for these troubled times—LF

HUMAN LEAGUE

Secrets

PRODUCER: Toy

Ark21 186 810 075 2

Time has stood still for the Human
League—and that’s both an asset and
a liability. Remaining are the bub-
bling synthesizer lines and robotic
vocals that made the British act a
pop sensation 20 years ago with the

music-hall character sketch “Biller-
icay Dickie” is another high point.
Meriting mention, too, are Williams’
copy of Dury’s tribute to his rock-
'n’roll hero in “Sweet Gene Vincent”
and O'Connor’s seductive tone on
“Wake Up and Make Love With Me.”
Proceeds from the album benefit the
charity Cancer Bacup, which aided
Dury at the end.—J/B

ENRIQUE IGLESIAS

Escape

PRODUCERS: various

Interscope 75631

With Escape—and its first hit, the
undeniably charming “Hero"—Igle-
sias permanently shakes off the
media-driven notion that he's mere-
ly riding papa Julio’s platinum coat-
tails into public prominence. While
Enrique is not likely to be revered as
one of this generation’s great vocal-
ists, he has done a fine job of estab-
lishing himself as a distinctive, ap-
pealing stylist who knows how to
sell a great tune—and Escape is
filled with many great, radio-ready
tunes. Iglesias also does a re-
spectable job of proving his mettle
as a songwriter and producer, forg-
ing a rock-solid collaboration with
studio upstarts Steve Morales, David
Siegel, and Kara DioGuardi. Togeth-
er, the four have cooked up such
tasty, can’t-miss pop treats as the
dance-inflected “Don’t Turn Off the
Lights,” the warmly romantic ballad
“Maybe,” and the thumpy, Latin-
spiced title cut, which seems to be
moments away from saturating top
40 radio airwaves.—LF

No. 1 hit “Don’t You Want Me.” In
fact, the trio has perfected the for-
mula—but today this simple elec-
tronica sounds more retro than cut-
ting edge. The nine new vocal tracks
here are solid if not compelling;
Susanne Sulley and Joanne Cather-
all, as always, offer warmth to offset
Philip Oakey’s cool delivery, and the
production is characteristically

PHILIP GLASS

Philip on Film

PRODUCERS: Kurt Munkacsi and

Michael Riesman

Nonesuch 79660

Among “serious” contemporary com-
posers, Philip Glass has been one of the
most ardently involved with cinema, not
only having written scores to films by
some of the most artful directors of recent
times (Godfrey Reggio, Martin Scorsese)
but having composed wonderful new
scores for early movie classics (Dracula, La
Belle et la Béte). This five-CD, slimline
boxed set collects some of his milestone
work in the genre, including the complete
scores to the influential, imagistic Koy-
aanisqatsi and Powagqqatsi by Reggio
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(films in which Glass’s motoric minirnal-
ism was as much a part of the experience
as the pictures). [t's unfortunate that the
disc here of Dracula—one of Glass' most
lyrical, moving works, regardless of
genre—is the same Kronos Quartet re-
cording as the recently released album,
rather than a live recording of the revelato-
ry touring version that had the composer
joining Kronos in a piano quintet arrange-
ment. But a unique item here is the disc of
highlights from Glass’ innovative 1994
“film opera” La Belle et la Béte. And the
final disc features excerpts from some of
his other scores (Mishima, Kundun, Thin
Blue Line, The Secret Agent), including  set’s fine booklet, film scores without film
new music for shorts by Peter Greenaway  are like opera scores without the stage—
and Atom Egoyan. As Glass notes in the they're missing a key element in the artis-
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tic equation; still, more than most film
composers, Glass writes film music that
possesses independent allure, which is
underlined by this set.—BB

TOM WAITS

Used Songs: 1973-1980

PRODUCERS: Bones Howe and Jerry Yester
Elektra/Rhino 78351

The 16-track Used Songs: 1973-1980
surveys Tom Waits’ early years on Asy-
lum, serving as a sort of prequel to the
1998 anthology of the iconic sing-
er/songwriter’s later Island tenure,
Beautiful Maladies. Rather than the
cracked genius of the wild, Weimar-
channeling Island material or the rural
experimentalism of Waits' 1999 Epitaph

Bradley Bambarger, Jim Bessman, Leila Cobo, Larry Flick, Rashaun Hall, Wayne Hoffman, Michael Paoletta, Deborah Eva
special attention on the basis of musical merit and/or Biliboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more artists. PICKS (»): New releases predicted to hit the top half
of the chart in the corresponding format. CRITICS’ CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit, MUSICTO MY EARS (J77): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of
the year, All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Bilfboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

ns Price, Philip van Vleck, Ray Waddell. SPOTLIGHT: Releases deemed by the review editors to deserve

upbeat and clean. Seven instrumen-
tal interludes offer some respite from
uninspired lyrics. But there's little
new ground broken here. And one
key ingredient of Human League’s
recipe is lacking: irresistible hooks
that drove such hits as "(Keep Feel-
ing) Fascination” and “Human.”
Once, Human League delivered a
daring glimpse into pop’s future.
Secrets is simply a familiar reminder
of what we already know.— WH

R&B

% DILATED PEOPLES

Expansion Team

PRODUCERS: various

Capitol 31477

West Coast underground favorites
Dilated Peoples build on their com-
mercial status with the release of
Expansion Team. The trio of Iri-
science, Evidence, and Babu made its
debut last year with The Platform, a
critical success that got lost in the
shuffle of bling-bling rap. Expansion
Team should do just as its title
implies. The 16-track set showcases
Dilated’s combination of intelligent
lyrics and mind-blowing production.
“Heavy Rotation” teams the trio with
left-coast brethren Tha Liks for an
all-star outing. Another aural gem is
“War,” produced by the Roots’ Ahmir
“?uestiove” Thompson. Other stand-
out tracks include the horn-
drenched “Proper Propaganda” and
“Worst Comes to Worst,” the album’s
lead single.—RH

COUNTRY

PAT GREEN

Three Days

PRODUCER: Lioyd Maines
Republic/Universal 444016

For some, particularly those in the
college-age demo, Pat Green is the
torchbearer for a Texas music scene
that manifests itself mostly at the
club level. His Republic debut shows
why: It’s a sturdy collection of good-
time, guitar-fueled country rock that
kicks off with the rowdy, likable sur-
vivor's tribute “Carry On.” Stylisti-
cally and lyrically, Green recalls a
harder-edged Jerry Jeff Walker, with

(Continued on next page)
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set, Mule Variations, Used Songs cap-
tures the artist as a bard of the barstool,
spinning out beer- and tear-stained bal-
ladry and tales of beat-versed noir. The
track list varies from the 1985 Elektra
import compilation Asylum Years, al-
though such favorites as “Tom Trau-
bert’s Blues,” “Jersey Girl,” and “(Look-
ing for) The Heart of a Saturday Night”
are also here, as is the slashing, six-
string R&B of “Heartattack and Vine.”
Among the offbeat inclusions is “Christ-
mas Card From a Hooker in Minneapo-
lis.” It’s all utterly individual-—to the
point where this disc should be consid-
ered merely an introduction, not a sub-
stitute, for the full albums.—BB
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such cuts as the easy-rollin’ “Thread-
bare Gypsy Soul” (with Willie Nel-
son), the fiddle-laced be-bop of
“Who's to Say,” and the good-advice
tune “Count Your Blessings.” The
title cut is a syncopated, midtempo
love song, and Green rocks mightily
on the Texas-centric “Southbound
35.” A highlight is Green’s duet with
Trish Murphy on her subtle “Wrong
Side of Town,” and Green shows off
his own songwriter chops on the
self-pitying “Whiskey” and the
romantic “Take Me Out to a Dance-
hall.” While the album has a bit of a
beer-soaked, Lone Star Jimmy Buf-
fett Jr. feel to it, it’s also a lot of fun
and shows a wealth of promise.—RW

TRACY LAWRENCE

Tracy Lawrence

PRODUCERS: Tracy Lawrence and Flip
Anderson

Atlantic/Warner Bros. 248187

A key member of Nashville’s early
1990’s cadre of traditional country
artists, Tracy Lawrence has ebbed
and flowed over the past decade. This
new project, recorded in an earthy,
no-nonsense style, showcases
Lawrence's primary skills as an emo-
tive traditional tenor with a savvy
interpreter’s instinct. A burr fiddle
kickstarts the honky-tonk rebel-
rouser “Crawlin’ Again,” and the
downhome sentiment of debut single
“Life Don’t Have To Be So Hard” may
work for Lawrence the way his “If
the World had a Front Porch” did
previously. Lawrence’s understated
delivery sells the wounded ballad
“Getting Back Up,” and radio should
bite on such airwave-friendly
midtempo fare as “It’s Hard To Be an
Outlaw™ and “I Won All the Battles.”
But the record’s emotional peak is
the tear-soaked ballad “What a Mem-
ory,” which boasts a touching lyric
from Kenny Beard and a career vocal
from Lawrence. Having made the
transition from rookie upstart to sea-
soned veteran, Lawrence appears
poised for another round of commer-
cial success.—RW

BLUES

% JAMES MATHUS & HIS KNOCK-
DOWN SOCIETY

National Antiseptic

PRODUCERS: James Mathus and Jim Dickinson
Mammoth 11417

James “Jimbo” Mathus, founding
member of the Chapel Hill, N.C.-
based Squirrel Nut Zippers, has been
working with the Knockdown Society
as a side project for a few years, and
as the Zippers’ schedule has become
less hectic, he has devoted more ener-
gy to this hardcore blues group.
Mathus is a Mississippi native, and
what he’s got going with Knockdown
Society is a rugged, juke-joint blues
sound very much in the spirit of Mis-
sissippi hill-country boogie and such
practitioners of the form as the late
Junior Kimbrough. Mathus excels at
this music. With the great Jim Dick-
inson producing and his sons, Cody
and Luther Dickinson, sitting in,
Mathus cuts loose a batch of songs
notable for their raw, tune-up-and-
get-it feel. Sample the slow-drag
number “Spare Change,” the super-
lative grind of “Take a Ride” and
“Chicken Town,” and the full-tilt,

backwoods boogie of “Drinkin’ Anti-
septic” for maximum buzz.—PVV

LATIN

ALEKS SYNTEK

De Noche en la Ciudad

Producer: Aleks Syntek

EMI Latin 7243 5 3574802

In his first solo outing after a stint
with his trio—Aleks Syntek y La
Gente Normal—and after producing
discs for artists from Tania Libertad
to Calo, Mexican pop-rocker Aleks
Syntek brings together a variety of
genres and sounds to create a mix
that's both sophisticated and appeal-
ing. Another ingredient that makes
this album a treat is humor. From
the initial “Clonacién,” an electroni-
ca-tinged love song, to the disco beat
of the title track, Syntek delves into
'80s sounds and transforms them
from cheesy to contemporary. But
lyricism is also evident in such tracks
as “Tuve Angeles” and the gorgeous,
acoustic-based “Mas Que Decir.” The
clincher, as far as pop appeal is con-
cerned, is the upbeat remake of “Por
Volverte a Ver,” a Dyango hit from
the '80s —LC

\
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VARIOUS ARTISTS

Sons da Terra

PRODUCER: Piranha Musik

Piranha Musik 1574

Sons da Terra was recorded last year
during the Brasil 500 edition of the
Berlin summer music festival
HeimatKlinge and was produced as a
benefit for Brazilian street kids (for
more info, see Strassenkinder-
archiv.de). The album is a major de-
light, showcasing a number of Brazil-
ian artists who had previously
enjoyed only limited (if any) exposure
in Europe and the U.S. The most
immediate revelations here begin
with “Forro Esferografico” by
Cabruéra, a group from Northeast
Brazil. Cabruéra’s sound—mangue-
forr6—forges samba, forré, jazz, and
funk into a sizzling groove that’s one
of the hottest vibes in Brazil today.
Also ear-catching are the ruling
drums of 1lé Aiyé (a crew from Sal-
vador de Bahia), the distinctive
Brazilian reggae of Cidade Negra, and
pop star Elba Ramalho’s disarming
vocal on “E d’'Oxum.” Distributed in
the U.S. by Harmonia Mundi.—PVV

CHRISTIAN

% BABBIE MASON

Timeless

PRODUCER: Cheryl Rogers

Spring Hill Music Group CMD1018
Mason has long possessed one of the
Christian music community’s most
compelling voices. Here she puts that
glorious instrument to use on a great
collection of songs that is unlike any-
thing ever attempted in the Christian
market. Timeless is filled with big-
band sounds and breezy, jazzy
arrangements, and it’s laced with
lush strings—as well as tasteful
piano and plenty of lively horns—for
a delightful retro feel. Although she
may have sunk her considerable vocal
chops into new musical territory,
lyrically Mason is still singing thé
same tune—songs about faith, love,

and grace. Written by Mason and
Anita Renfroe, “You Have a Way With
Words” is a beautiful ballad about the
Bible, while Mason’s self-penned
“After All This Time” celebrates long-
time marital bliss. Other highlights
include “Play It Again,” “In a Perfect
World,” and the title cut. Contact:
615-383-5535—DEP

DVD-VIDEO

% ALFRED BRENDEL IN PORTRAIT
DIRECTOR: Mark Kidel

PRODUCER: Emma Crichton-Milier

Opus Arte 0811

Originating from a BBC TV program,
Alfred Brendel in Portrait offers a
wonderfully warm and detailed pic-
ture of the great pianist, on the occa-
sion of his 70th birthday year. The
main disc of the two-DVD set features
the 70-minute documentary Man and
Mask, as well as a half-hour of Bren-
del and Simon Rattle at the piano dis-
cussing Beethoven's Piano Concertos
Nos. 2 and 3. The companion disc
showcases Brendel in solo perform-
ance at the Snape Maltings Concert
Hall in Suffolk, England, playing
three of his specialties—Mozart,
Haydn, and Schubert. It’s a superla-
tive production throughout, high-
lighting not only Brendel’s renowned
intellectual depth but his rare appre-
ciation for the absurd (including
readings of his own humorous poet-
ry). The settings include Brendel's
native Austria and home in London,
with humanizing reminiscences from
his family and longtime friends. Bren-
del in Portrait is an exemplary DVD
production and an ideal accom-
paniment to the various new CD
releases (Schubert, Mozart) and reis-
sues (Beethoven, Mozart) from
Philips this year marking the pianist’s
milestone. The Opus Arte imprint is
newly distributed in the U.S. by
Naxos/HNH International.—BB

HOLIDAY

TONI BRAXTON
Snowflakes
PRODUCERS: various
Arista 07822-14723

AARON TIPPIN

A December to Remember
PRODUCERS: Aaron Tippin, Biff Watson,
and Mike Bradley

Lyric Street/Hollywood 2061-65016

JACI VELASQUEZ

Christmas

PRODUCER: Christopher Harris
Word/Epic 080688612825

KIRK WHALUM

The Christmas Message

PRODUCERS: Kirk Whalum and John Stoddart
Warner Bros. 48158

PAUL LEDDINGTON WRIGHT AND THE SAINT
MICHAEL'S SINGERS

Gloria!

PRODUCERS: Christopher Norton and
Paul Leddington Wright

Coventry Music 50004

PAUL LEDDINGTON WRIGHT AND THE SAINT
MICHAEL'S SINGERS

Coventry Carols

PRODUCERS: Christopher Norton and
Paul Leddington Wright

Coventry Music 50003
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AMERICAN ROOTS MUSIC

Edited by Robert Santelli, Holly George-
Warren, and Jim Brown

Abrams

240 pages; $49.95

P

HANK WILLIAMS: Snapshots From
the Lost Highway

By Colin Escott and Kira Florita

Da Capo Press

192 pages; $35

CAN'T YOU HEAR ME CALLIN’: The
Life of Bill Monroe, Father of
Bluegrass

By Richard D. Smith

Da Capo Press

366 pages; $17

With the surprise success
recently achieved by the O Broth-
er, Where Art Thou? soundtrack,
these books couldn’t be arriving
at a more opportune moment. In
a pop marketplace that consis-
tently rewards gloss over great-
ness, it's about time that the work
of Hank Williams Sr., Bill Monroe,
the Carter Family, and their con-
temporaries in blues,
folk, country, and
indigenous Native
American music
received the respect
and media atten-
tion they so richly
deserve.

As a companion
piece to an upcom-
ing PBS mini-series,
American Roots
Music is an attrac-
tively packaged, if
rather brief, coffee-table-type
overview of the past century of
America’s musical trends. Divided
into sections on country, folk,
blues, cajun/zydeco, Tex-Mex,
gospel, and Native American
music, the book is a fine starting
point for anyone interested in the
history of 20th-century music in
the New World. A wealth of rare
photographs complements the
text, all of which has been written
by experts with a genuine love of
their specific subjects.

Naturally, distilling 100 years of
musical accomplishments into
concise overviews is a daunting
task, but the various authors each
serve up more-than-adequate
chapters, given the relative brevi-
ty of the text portions of the book.
American Roots Music is an excel-
lent primer on the topic at hand,
and makes one look forward to the
TV series, scheduled for a Novem-
ber broadcast.

The life and music of Hank Wil-
liams has been packaged and re-
packaged so often, it’s a wonder
that his story is new to anyone at
this point. But Snapshots From
the Lost Highway miraculously
manages to bring something new
to Williams’ tale, seamlessly blend-

R I N T

ing cogent text with a treasure-
trove of heretofore-unseen photo-
graphs and memorabilia. Fans and
novices alike will be impressed by
the wealth of documents uncov-
ered for this collection: lyrics to
some two dozen unpublished
songs, Williams’ birth certificate,
photos of a young Hank looking
like he’s already far older than his
teenage years, and, chillingly, a
copy of the telegram sent between
Williams’ relatives, announcing
his early demise.

Authors Colin Escott and Kira
Florita have proved themselves
respected keepers of the Williams
flame, as evidenced earlier by
their work on Mercury Nashville's
authoritative Complete Hank
Williams boxed set. This book is
sure to be on holiday shopping
lists for fans still hungry for the
hillbilly genius whose legend con-
tinues to loom larger than just
about any performer country
music has ever produced.

If Williams was the man who
brought country music to main-
stream America,
then his counter-
part in the blue-
grass world was Bill
Monroe. Originally
published last year
and now making its
first appearance in
paperback, Can’t
You Hear Me Call-
in'is an exhaustive-
ly researched and
extremely impres-
sive book. Drawing
on hundreds of interviews,
author Richard Smith has crafted
a compelling tale of a man who
kept the world at arm’s length for
most of his life.

As a scrawny youth with poor
eyesight, Monroe grew into a
strapping adult, albeit one badly
damaged by what he viewed as
betrayals by his immediate family.
These early experiences colored
the way he perceived conflict in his
later years. An unrepentant wom-
anizer, Monroe was unfaithful to
every lady in his long life, and he
took offense at the strangest
slights. His ongoing feud with for-
mer sidemen Lester Flatt and Earl
Scruggs went on for decades, with
Monroe supplying most of the
negative energy required to keep
up such a long-lasting battle.

But if Monroe was not a perfect
man in his personal life, his com-
mitment to his music was unwa-
vering. Monroe’s dedication to his
art was a lifelong quest, and he
never tired of performing, even in
his final years. On his way to reveal-
ing the man, Smith also paints a
lovingly detailed picture of the
America that spawned this under-
appreciated musical innovator.

MIKE VILLANO

BOOKS: Send review copies of books/DVD Videos pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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SINGLES

Edited by Chuck Taylor
POP

WILLA FORD Did Ya’ Understand That
(3:16)

PRODUCERS: Sheppard and Kenny Gioia
WRITERS: W. Ford, Sheppard, K. Gioia,
and Darius

PUBLISHERS: Mandah Me Music, ASCAP;
Lava/Warner-Chappell/Martybags/Noise-
dog/Poontang/Connotation, BMI

Atlantic 300685 (CD promo)

Willa Ford made good with her first
single, “1 Wanna Be Bad,” a formida-
ble accomplishment in these days
when youth-oriented pop is a tough
sell at radio. Follow-up “Did Ya’
Understand That,” again co-written
by the singer, doesn’t possess the
high kitsch factor of that first faux-
naughty single, but it does prove the
26-year-old to be more than a one-
trick sex kitten. Along with contem-
porary pop/R&B stylings, the cut has
clever breakdowns, echoes, and a
chorus that works well enough to
give Ford the fuel for follow-up suc-
cess. In any case, “I Wanna Be Bad”
deserves a nod as one of the best eye-
winking videoclips of the year, giving
Ms. Britney a run for her money.—CT

FFH Open Up the Sky (3:59)
PRODUCERS: Scott Williamson and

David Hamilton

WRITERS: J. Deibler and B. Smith
PUBLISHER: New Spring Publishing,
ASCAP

Essential 240507 (CD promo)

“Open Up the Sky” feels like a care-
free rollercoaster ride with hands
waving in the air; filled with an opti-
mistic spirit and instrumentation
that keeps it humming along at
breakneck speed, the song is a clear
triumph for enduring contemporary
Christian outfit FFH. The quartet’s
current Have I Ever Told You cele-
brates life, and in these times when
each new day is filled with uncer-
tainty, those who turn to religion
may find encouragement and hope in
this energetic pop number. Produc-
ers Scott Williamson and David
Hamilton help the genre take anoth-
er step away from its reputation for
dated production, giving the track a
glossy, contemporary feel that could
butt heads with the best of pop
music’s more bubbly side. FFH is on
tour with Point of Grace—surely,
this must be a high point of their
live shows.—CT

COUNTRY

LEE ANN WOMACK Does My Ring
Burn Your Finger (3:17)

PRODUCER: Frank Liddell

WRITERS: B. Miller and J. Miller
PUBLISHERS: Tinkie Tunes/Martha

Raod, ASCAP

MCA 02218 (CD promo)

This latest single from Lee Ann Wom-
ack’s career-defining collection /
Hope You Dance is a haunting hillbil-
ly treatise on the pain of betrayal and
loss. From the opening Appalachian
twang of a mournful-sounding fiddle
to Womack’s achingly beautiful deliv-

Can’t Fight The Moon!)u(ght
Trarwe From “COYOTE LALY

LEANN RIMES Can't Fight the
Moonlight (3:34)

PRODUCER: Trevor Horn

WRITER: D. Warren

PUBLISHER: Realsongs, ASCAP

Curb Records (CD promo)

When “Can’t Fight the Moonlight” was
released to top 40 radio in September
2000, it flew right over the heads of
LS. programmers. Overseas, it became
an enormous hit, making a home at
No. 1 on the U.K. airwaves for weeks.
With the song’s success as a pop hit
and latent airplay cropping up in pock-
ets of the country—as well as its lock-
down in the top 20 of Hot 100 sales for
some 61 amazing weeks—Curb is tak-
ing the unusual initiative to give it
another U.S. push. What’s not to love
about this stellar track, easily among
the most compelling songs ever
recorded by the chanteuse? Written by
Diane Warren and produced by Trevor
Horn, the midtempo pop splash con-
jures images of all that we loved about
the '80s, with guitars and lush layers of
harmony, as well as a funky-lite hip-
hop rhythm track to keep it contempo-
rary. This song sounds like someone
waved a magic wand over it; it’s packed
with instrumental hooks and a cool
chorus. “Moonlight” originally
appeared on the Coyote Ugly sound-
track, then anchored Rimes’ / Need
You—the release of which was contest-
ed by Rimes. But that’s her business.
Your listeners will wonder how they

[ver lived without it.—CT

S P OTTLTIGHTITS

JOE Let’s Stay Home Tonight (3:27)
PRODUCERS: Allstar and Joe
WRITERS: J. Thomas, J. Skinner, A. Gor-
don, and J. Austin

PUBLISHERS: Zomba Enterprises/563
Music/Conversation Tree, adm. by
Zomba Enterprises/Lexi’s Daddy
Music/Naked Under My
Clothes/Chrysalis Music, ASCAP

Jive 42979 (CD promo)

Joe is back at it with the first single
from his forthcoming Better Days.
Unlike previous hits “l Wanna
Know” and “Stutter,” which topped
The Billboard Hot 100 earlier this
year, “Let’s Stay Home Tonight”

showcases a grittier, more sexually
charged Joe. The Marvin Gaye influ-
ence is quite evident on this
midtempo track, as the crooner
instructs his woman on how a night
at home would be more enticing
than any evening out on the town.
With Allstar on the boards, the sin-
gle's funky hip-hop backbeat is some-
what reminiscent of 11l Al Scratch’s
1994 hit “I'll Take Her.” R&B radio
has already begun to pounce on this
little gem, with New York stations
teasing the track as a mystery artist
(the same tactic was used with the
Babyface single “There She Goes,” to
accompany his image rehaul). This
is a bold turn for the successful
artist, but it looks set to pay out
serious dividends.—RH

KID ROCK Forever (3:44)
PRODUCER: Kid Rock

WRITERS: R.). Ritchie, M. Shafer, and

F. Beauregard

PUBLISHERS: Thirty Two Mile
Music/Warner-Tamerlane/Gaje
Music/Eighty Six Sixty, BMI

Atlantic 300604 (CD promo)

Sales of 10 million copies of Kid
Rock’s 1998 release, Devil Without a
Cause, have certainly left the man
feeling confident in his abilities. Not
only has he titled his forthcoming
album Cocky, but the first single
culled from the set is a self-aggran-
dizing anthem about the producer/
rapper’s abilities and the innate
charms of his brand of “punk/south-
ern rock/hip-hop.” Kid’s massive
legions of neck-nodding high
schoolers will eat this one up, with
its blaring guitars. grinding
bassline, and the Detroit native’s
standard call-out rap stylings
twhich are significantly cleaned up
for the radio version). Mainstream
rock radio has made Kid Rock a sta-
ple, while edgy top 40s have in-
dulged him with such hits as “Cow-
boy” and “Only Ged Knows Why.”
This is hard-driving stuff, but with
pop radio’s bent toward all things
rock these days, Kid could cress to
the mainstream masses. Look for
Cocky Nov. 20, with video satura-
tion courtesy of MTV. The set
includes guest shots from Sheryl
Crow and Snoop Dogg.—CT

ery, this is one intriguing record. The
production strikes a balance between
country radio’s standard expectations
and artistic inventiveness. Liddell and
Womack color outside the lines here

with a decidedly bluegrass feel, yet
they keep it sonically in tune with
current radio fare. For her part,
Womack again displays an uncanny
ability to inhabit a song—turning in a

TRICKSIDE UnderYou (3:33)
PRODUCERS: Jared Kotler and

| Jeff Mendelsohn

WRITERS: ). Mendelsohn and

D. Mendelsohn

PUBLISHERS: Messistopholes
Music/Renfield Music, ASCAP

Wind-up 13066 (CD promo)

The debut track by brothers Jeff
and David Mendelsohn has the
same sort of whimsical flavor as a
Sugar Ray or Smash Mouth hit
(albeit meore restrained), with its
opening horn hook, sing-songy
verses, highly melodic chorus, and
refined pop/rock instrumental
backdrop. The guys claim the lyric
is about a buddy whose fiancée

&

NOTE

called off their wedding three days
shy of the big day, and how she’s
missing out on something great,

performance that reverberates with
hurt and disillusionment. It adds up
to a vibrant record that both fans and
programmers should find impossible
to ignore.—DEP

WORTHY |

thus: “Well, I swear it wasn't fair,
you left me there/But anywhere
you are, I'll be under you.” Trick-
side, whose members live together
in New Yerk City, deliver the mes-
sage with an optimistic tone, mak-
ing this perky number a natural for
both the younger side of top 40’s
demo. as well as adult-leaning sta-
tions that find favor with the afore-
mentioned groups. “Under You” is
perfectly suited to our contempo-
rary pop world, and it could do the
trick to break Trickside. The track
appears on the duo’s debut album
and on the On the Line soundtrack,
as well as in the new romantic
comedy Serendipity.—CT

R&B

MAURICE J. SayYou Will (3:58)
PRODUCERS: Michael J. Powell and

Doug Watts

WRITERS: M. Powell and D. Watts
PUBLISHERS: Virgin Songs-Crystal Rose
Music/Meemo Production, BM!
Phoenix/Orpheus 75766 (CD promo)
More and more R&B artists seem
intent on getting back to the basics.
Newcomer Maurice J. aims for just
that on his sultry debut single, “Say
You Will.” The Detroit native comes
off like a seasoned veteran on this
R&B ballad from his forthcoming
album, Maurice J . . . Devoted, mak-
ing the best of standard fare. There
are no surprises or tricks on “Say
You Will,” as J.’s strong tenor does
all the work. Lyrically, the song
pushes all the traditional buttons:
There’s a damaged relationship,
regret, and an apologetic protago-
nist. The simplicity of “Say You Will”
should work well at the adult R&B
format. With production from
Michael Powell—known for his col-
laborations with R&B great Anita
Baker—J. proves that he can hold
his own in today’s increasingly com-
petitive R&B landscape.—RH

RAP

DUNGEON FAMILY Trans DF Express
(4:49)

PRODUCERS: Organized Noize

WRITERS: R. Wade, P. Brown, T. Burton, A.
Benjamin, A. Patton, C. Gipp, and J. Williams
PUBLISHERS: Organized Noize Music/God
Given Music/Point East Music, BMI;

Gnat Booty/Chrysalis Music/Street Top
Music, ASCAP

Arista 5046 (CD promo)

The history of hip-hop has been dust-
ed with crews and cliques who have
united over a common hometown,
interest, or other kinship. Many a
marquee rapper has used his or her
success to fuel the careers of their
crew. Count the Atlanta-based super-
group Dungeon Family among them.
They're off to a quick start with the
lead single from their forthcoming
debut, Even in Darkness. The
group—which consists of chart-top-
pers OutKast, Goodie Mob, PA, Back-
bone, Coolbreeze and Slim Calhoun,
among others—already has enough
star power and lyrical force to be
compared with such supergroups as
the Wu-Tang Clan or the Ruff Ryders.
OutKast’s Andre 3000 and Goodie
Mob'’s Cee-Lo and Big Gipp take the
lead on this first outing, a track that
feels funkadelic and serves as an ideal
background for their varied voices. It
will be interesting to see if radio
embraces the song; although OutKast
has become media darlings, the sin-
gle’s left-of-center sound may startle
some PDs. That said, “Trans DF
Express” is just the beginning of
what promises to be a wild ride from
Atlanta’s first family of hip-hop.—RH

FOR THE RECORD
In the Oct. 13 review for Shakira’s
first English-language single,
“Whenever, Wherever,” Tim Mitchell
was omitted as one of the songwrit-
ers, with Shakira and Gloria Este-
fan. Mitchell also co-produced the
song with Shakira.

GONTRIBUTOR

Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

» Rashaun Hall, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart petential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists.
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R&B/HIP-HOP

Stars Twinkle On Holiday Discs

Trio Of R&B’s Leading Lad’es Head Up A Spate Of Holiday Releases

BY GAIL MITCHELL

LOS ANGELES—Every holiday season
arrives wrapped in a renewed spirit of
love and peace. But in the aftermath of
Sept. 11, those themes have taken on
new meaning. This year’s crop of R&B,
hip-hop, jazz, and gospel-influenced
yuletide fare not only reflects this but
also includes three R&B/pop acts that
are making a joyful noise on record for
the first time: Toni Braxton, Destiny’s
Child, and Kelly Price.

All three projects mix traditional
holiday standards with original con-
temporary selections. Braxton’s Oct.
23 Arista release, Snowflakes, takes a
smooth-jazz approach to its love-
themed lineup, which includes such
familiar tunes as “The Christmas
Song” and the Peanuts perennial,
“Christmas Time Is Here.” Those are
complemented by the midtempo,
reggae-edged “Christmas in Jamaica”
with guest Shaggy; the under-the-
mistletoe “Holiday Celebrate,” co-
penned by Braxton, husband Keri
Lewis, and her sister Tamar; and
“Snowflakes of Love,” which uses an
instrumental that Isaac Hayes

Clockwise, from top left, Toni Braxton,
Kelly Price, and Destiny’s Child.

recorded for the soundtrack for the
1974 movie Truck Turner.

“My son is due [to be born] at
Christmas, which made this a very
special project,” says Braxton, who

piiaclllceellel Hot Rap Singles.

LAST WEEK

RAISE UP

Jteo AXL*/Zamnba

Comp# SeundScan from a naticnat subset f core R&B/Hie-Hop stores.
piled by a panel of core mmﬁm?@c

TITLE Imprint & Number/Distributing Label
%' NUMBER 1 %

ARTIST

Petey Pablo =

NOTHING'S WRONG
TNO 70021/EMG @

I'M YOUR GIRL
ES30119Treyden @

BUSTER

15t Avenue 0001 @

JUMP UP IN THE AIR
Wesibound 555 &

HOW WE DO

Col-Beast 217 @

| THE BEDROCK
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co-produced the set with Lewis,
Arista president/ CEO Antonio “L.A.”
Reid, and Daryl Simmons. “I wanted
to create a modern-sounding project.
I also wanted to create a holiday
album for lovers as opposed to a
record of Christmas songs.”

Coming a week later (Oct. 30) is the
Music World Music/Columbia release 8
Days of Christmas by Destiny’s Child.
The R&B/pop-infused set’s first single
is the title track, which the group actu-
ally recorded more than a year ago as
a B-side that “no one heard,” says
member Beyoncé Knowles, who co-
wrote and co-produced most of the
album. “It started the idea of us doing
a Christmas album.”

Recording of the album spanned a
three-month period while the group
was on tour. In addition to the
Knowles- and Errol McCalla-penned
single, the album includes new song
“Winter Paradise,” which integrates
George Michael’s “Father Figure,” as
well as solo turns on such classics as
“Silent Night” (Knowles), “Do You
Hear What I Hear” (Kelly Rowland),
“Q’ Holy Night” (Michelle Williams),
and “Little Drummer Boy” (Knowles’
sister Solange).

“We could be as creative as we want-
ed, so we had a lot of fun,” Knowles
says. This has an R&B feel with gospel,
classical, and reggae influences. It’s
really just a feel-good album—some-
thing that’s needed right now.”

Kelly Price embraces that same
sentiment on her Def Soul project,
One Family, which arrives Nov. 20. In
fact, the title track—which she wrote
and produced—includes a host of
family members. “This song is about
being together as a family, no matter
what,” Price explains. “We should keep
that unity throughout the year and
not just during the holidays.”

Collaborating with such producers
and guests as BeBe Winans, George
Duke, and Donnie McClurkin, Price
has crafted a set that is traditional in
theme and contemporary in its ar-
rangements. The 11-track album
includes “Silent Night,” the moving
“In Love at Christmas,” and a Duke-
inspired arrangement of “Ave Maria.”

“When Sept. 11 happened, I began
looking at my old Christmas albums
differently,” Price recalls. “They mean
so much more now. I'm dedicating this
album to families all over the world.”

Among other holiday offerings: A
Nancy Wilson Christmas, a Telarc/
MCG Jazz release; GRP Records’ Mak-
ing Spirits Bright; Verity Records’ Fred
Hammond Christmas ... Just
Remember; Capitol’s Dave Koz &
Friends: A Smooth Jazz Christmas;
harpist JeffMajors’ Sacred Holidays on
NAS Music; Gold Circle Records’
Groovin’ Jazz Christmas; Candi Sta-
ton’s Christmas in My Heart on Berac-

by Gail Mitchell

and The Blues,,

LABELLE OF THE BALL: One of the
highlights of BET’s 2001 Walk of Fame
ceremony honoring Patti LaBelle is
the reunion of her namesake group,
LaBelle, which performs together for
the first time in 15 years. And, yes, the
trio—including Sarah Dash and Nona
Hendryx—sings its 1974 hit “Lady

LABELLE

Marmalade,” the tune that became a
new-millennium hit all over again this
year when it was covered by Christina
Aguilera, Lil’ Kim, Mya, and Pink.

“The remake made me feel good,
like a cool chick,” LaBelle says with a
laugh. Commenting on her induc-
tion, she adds, “It’s a good, wonderful
feeling. I don’t feel like an old lady,
though. More like 20. The industry
has always given me respect, and
that’s a blessing.”

The Walk of Fame special (airing
Oct. 30 at 9 p.m. ET/PT) also features
performances by Luther Vandross, Jill
Scott, Faith Evans, Musiq Soulchild,
and others. Just two days after her
official induction Oct. 20, LaBelle
embarked on a six-city tour to pro-
mote her new book, Patti’s Pearls:
Lessons in Living Genuinely, Joyful-
ly, Generously. Co-authored by La-
Belle and Laura Randolph Lancaster,
the Warner Books publication is the
singer’s third book. Kicking off in
New York City (Oct. 22-24), the tour
also stops in Washington, D.C.; Los
Angeles; Chicago; Birmingham, Ala.;
and Atlanta. LaBelle’s plate also
includes a diabetic cookbook, her
long-awaited gospel album, another
contemporary album—and a 2002
tour with a reunited LaBelle.

PUBLISHING BRIEFS: Producer James
Poyser (Erykah Badu, D’Angelo) of
Philadelphia-based Axis Music Group
has signed an exclusive U.S. co-pub-
lishing deal with Universal Music Pub-
lishing Group. He is currently working
on new material with Common. the
Roots, Musiq Soulchild, Atlantic singer
Anthony Hamilton, and Hidden Beach
newcomer Kindred. Axis is also staging
a series of private parties/jam sessions
in association with Nike, featuring live

ed by the Roots’ Black Thought and
Ahmir “?uestlove” Thompson . .. Uni-
versal Music Publishing also signs rap-
per Ja Rule to an exclusive worldwide
co-publishing pact. His former pub-
lisher was TVT.

IN THE STUDIO: With her first holiday
album completed (see story, this
page), Def Soul’s Kelly Price is busy
recording her next project. The unti-
tled disc is “real celebratory” so far.
Price says. “I've always been ballad-
heavy. But at this point I have more
party songs recorded.”

INDIE WATCH: Helping undiscovered
artists get discovered is the operating
credo of Chicago-based Web site artist-
discovery.com. The free site, launched
in April, encompasses R&B, pop, rock,
jazz, gospel, country, and reggae. In
addition to 90-second snippets of an
act’s work, artistdiscovery.com lists
each particular act’s needs; i.e., a label
contract or distribution. There’s also a
monthly artist advice column.

“Most indie artists can’t get heard on
the radio,” site director Gowon Snyder
says. “So you've got to be aggressive in
getting these artists heard. The Internet
represents a viable means of doing
that.” Snyder’s future plans for the site
include sending audio-enhanced e-mail
blasts about promising artists directly
to label A&R reps.

Amoang those promising acts is the
Kevin Chandler Band. Its mix of R&B
and jazz an debut set pSoul pSy-
chadelica at times calls to mind Roy
Ayers and Lonnie Liston Smith. “I
don’t think what I do is different from
what they used to do in the '70s era (I
grew up in),” says frontman Chandler,
who not only writes and sings but can
also play drums, guitar, and key-

CHANDLER

boards. His bandmates include Alex
Harris, Dave Brooks, Khari Parker,
and Mike Peebles. “I'm a soul artist
who wants to say something other
than ‘bling, bling’ about black life and
speak in the words God gave me.”
The Chicago native’s experience
includes songwriting stints at EMI.
Already at work on another album,
Chandler says ultimately he doesn’t
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DANGE/ELEGTRONIG

Webster Reinvents Under
His ‘Born’ Name On Peacefrog

BY MICHAEL PAOLETTA

NEW YORK—For British song-
writer/producer/DJ Charles Web-
ster, the importance of words can-
not be overstated. “You can say
more with one word than you can
with a million notes,” he says. “I
actually enjoy working with words
more than music. I find it odd that
people can listen to non-vocal
tracks on the radio.”

In the dance/electronic landscape,
Webster is, indeed, a rare bird—one
who has recorded under numerous
monikers, including Presence, Furry
Phreaks, and Love From San Fran-
cisco. But Webster will step out from
behind his many aliases Nov. 6, after
recording under his own name for
the first time. Born on the 24th of
July (Peacefrog/Statra Recordings) is
the stunning result.

“I never saw it as hiding behind
anything,” Webster offers, referring
to his past pseudonyms. “When
Peacefrog [the London-based label to
which he is signed] suggested I re-
cord under my name, | thought the
timing was right. Although I can't
fully explain how or why, I ended up
approaching the music on the new
album in a different way.”

Completed five months ago, Web-
ster says the album was “loosely
recorded” over 18 months, which
could explain its relaxed, blissed-out
atmosphere. It was done in “bits and
pieces,” Webster says. “But I was
deeply focused for the duration.”

Unlike his last full-length disc,
1999's All Systems Gone (Pagan
U.K.) by Presence—and with the
exception of a couple of tracks like “I
Understand You™ and “I'm Falling”—
Born is less concerned with the
dancefloor than with the post-club
experience. Throughout, Webster’s

*Yoko Ono, “Open Your Box
2001 (Mindtrain Records single).
Originally released 30 years ago,
Ono's “Open Your Box” (featuring
John Lennon on electric guitar)
has been restyled into a peak-
hour, big-room jam by produc-
tion/remix outfit Orange Factory
(aka Ellis Miah, Jeremy Skaller,
Robert Larow, and Allen Towbin).
What's next—a 2002 remix of
“Kiss, Kiss, Kiss”?

*Louie DeVito, N.Y.C. Under-
ground Party Vol. 4 (Dee Vee
Music album). DeVito’s latest beat-
mixed compilation may prove to be
his most popular yet. Once again,
he wisely saddles the under-
ground/mainstream fence with
potent jams like Thunderpuss’
“Papa’s Got a Brand New Pigbag,”

fondness for all things lush, soulful,
and atmospheric is evident.

“All Systems Gone was gorgeous,”
acknowledges Dave Tomaselli, co-
owner of Brooklyn, N.Y.-based Sta-
tra, which is handled by Alternative
Distribution Alliance. “And this is a
great follow-up, if less clubby. It real-
ly lets listeners trace his progression
as a creative force.”

WEBSTER

Shawn Schwartz, co-owner of
record store/café Halcyon in Brook-
lyn, agrees. “The new album is a giant
step forward for Charles,” he says. “It
shows much artistic and creative
growth. Our store tends to focus on
the more mature end of electronica.
So for us, this album is a winner.”

Webster—who counts Rickie Lee
Jones as his main influence—says he
finds it interesting that he’s perceived
as “this dance-music guy” because
“it’s all music to me.”

Born features the vocal stylings of
singer/songwriters Sara Jay (“For-
get the Past”), Steve Edwards (“Put
Your Hurt Aside”), Mark Sheridan
(“Your Life"), and Del St. Joseph
(“Sweet Butterfly”), among others.
Both Jay and Edwards were featured
on All Systems Gone.

“This album is one big collabora-
tion,” confirms Webster, who is

Hot Piate
Jessica Folker’s “To Be Able to
Love,” Fatboy Slim’s “Star 69 (What
the .. .),” and Suzanne Palmer’s
“Hide U.” Club devotees will surely
know that the latter track has never
seen the commercial light of day,
making this set even more special.

*Bent, Programmed to Love
(Ministry of Sound album). This fine
debut from the U.K.’s Bent—Simon
Mills and Neil “Nail” Tolliday—is
equal parts chilled-out house, left-
field hip-hop, and off-kilter soul.
Tracks like the Zoe Johnston-front-
ed “Swollen” and the Nana Mous-
kouri-referencing “I Love My Man”

between publishers. “We’re all
friends, which makes for a fun,
comfortable studio environment.
There was absolutely no stress.”

For Tomaselli, such collabora-
tions are what set this album apart
from the pack. “The songwriting
recalls the indie nature of the mid-
to-late-’80s,” he says. “It’s like
R&B-meets-alternative.”

Promotional vinyl of the set’s first
single, “Ready” (with remixes by
Tommy Musto and Ron Trent), will
be sent to radio mixshow and club
DJs in late November. A commercial
release is scheduled for early next
year, says Tomaselli, who adds that
specialty and college radio were sent
Bomn the week of Oct. 15.

On the Internet, Webster is a fea-
tured artist on the label’s Web site
(Statra.com), which is streaming
the album in its entirety. Tomaselli
says a live radio session with Web-
ster is planned on the site for mid-
November. Additionally, Webster is
planning some surprises on his own
recently relaunched Web site (Love-
fromsanfrancisco.com).

In early October, Webster launched
Miso Records with the release of
Lo:Rise’s “21st Century Blues” (The
Beat Box Hot Plate, Billboard, Oct.
20). The label follows in the foot-
steps of such Webster-founded
imprints as Love From San Fran-
cisco and Remote.

Currently, Statra is discussing the
possibility of having Webster—who
is managed by Alex Koch of Back-
room Entertainment in Frankfurt—
embark on a U.S. tour in March. This
would coincide with the confirmed
release of The Story So Far, a com-
pilation of rare and hard-to-find
Webster productions. (Statra has this
collection for the world.)

are sublime. Ministry of Sound
North America opens its doors with
this release.

*Ospina Featuring Andrika
Hall, “Me Without You” (Definity
single). Producer Davidson Os-
pina delivers the underground
goods on this progressive scorch-
er. M.A.S. Collective’s Stormy
Flight 837 Vocal mix is even deep-
er and darker.

*Cerrone Featuring She Belle,
“Supernature” (Sound of Barclay
France single). Updated for today’s
nu-disco set, Cerrone’s disco-era
chestnut, “Supernature,” is recon-
structed by Ugo & Sanz, who offer
festive uptempo and downtempo
mixes. Cerrone even weighs in with
an edit of the original version.

MICHAEL PAOLETTA

Box.

HEALING POWER OF MUSIC: Five
years ago, the U.K.’s Dan Ber-
ridge—who records as Broadway
Project—learned he was suffer-
ing from myalgic encephalo-
myelitis, the mentally and physi-
cally debilitating illness more

commonly known as chronic
fatigue syndrome.
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BERRIDGE

“I was ill for about four years,”
says Berridge, a former club DJ
who was born and raised in the
county of Yorkshire, England, and
who resides in the seaside town of
Worthing. “A couple of years ago, |
devised my own form of therapy:
making music. | bought a sampler
and began culling musical sources
from different styles of music. I dis-
covered that things that shouldn’t
fit together, like disparate sounds
and different genres of music, did.
I got better as I made music.”

Three EPs later (Born Spirit,
Crash/Recovery, and The Kingdom
of God [Is in Your Head)), the sat-
isfying fruits of Berridge’s solitary
labor are firmly displayed on a
Broadway Project full-length debut,
the stirring and soothing collage-
like Compassion.

Streeting Tuesday (30) via Caro-
line-distributed Eighteenth Street
Lounge Music, the set—a fusion of
jazz, classical, blues, prog-rock,
'60s soundtracks, and electronica—
originally arrived last February
from U.K. independent Memphis
Industries. Keyv tracks include
“Born Spirit,” “Femme Fatale,”
“London Broken Heart,” “No Pain,”
and “For the One.” In December,
Berridge’s U.K. label will release a
For the One EP. The artist says the
song will be rerecorded with vocal-
ist Richard Palmer, whose “pas-
sionate falsetto voice” will replace
the original sample. The EP will
also include three new tracks.

Looking further into the future,
Berridge says he hopes to have a
new album out sometime next year.

by Michael Paoletta

“My music’s becoming [more] hard-
hitting and tougher as I go along,”
Berridge notes. “I'm relying more
on live musicians and singers and
less on samples. Like my health, |
guess my confidence as a producer
is getting better every day.”

LOVE ONE ANOTHER: As Melinda
Newman reported in the Beat col-
umn Oct. 13, Nile Rodgers—in re-
sponse to the Sept. 11 tragedies—
has spearheaded a star-studded
rerecording of Sister Sledge's 1979
hit, “We Are Family” (for Tommy
Boy/SumThing Else Music Works)
to benefit the American Red Cross
and other organizations. Now,
we're happy to report that the label
has commissioned Thunderpuss,
Hex Hector, Peter Rauhofer, Murk,
Robbie Rivera, Ernie Lake, Bob
Sinclar, Wookie, and Etienne de
Crecy to remix the buoyant track.
Club DJs will receive promotional
vinyl by the end of the month, fol-
lowed by a commercial release in
mid-November.

AURAL TREATS: Tuesday (30) sees
the release of Plastic City Am-
erica—on the label of the same
name, distributed by inter-
GROOVE in New York City—beat-
mixed by Greece’s G. Pal (aka
George Pallikaris). Spanning the
label’s catalog from its 20th
release through its 35th, the set
includes such underground gems
as the Timewriter’s “The Siren
Song,” the Kelley Project’s “Final-
ly Be,” and the Wamdue remix of
Feral’s “Psychic Driving.” FY!: Pal-
likaris is also responsible for Silk,
a gorgeous album of original chill-
out tracks released by Germany'’s
Elektrolux label.

Also, be on the lookout for New
York City-based Ibadan Recordings’
The Best of Ten City. This essential
collection, which reflects the
Chicago trio’s three Atlantic
albums (1989's Foundation, 1990's
State of Mind, and 1992's No House
Big Enough), includes rare demo
and extended versions of tracks that
previously appeared only on vinyl.

Steeped in Philly-era stylings,
such songs as “Devotion,” “Right
Back to You,” and “That’s the Way
Love Is” remain as vital today as
they did back then. Ultimately—
and unfortunately—they are firm
reminders that they just don’t
make 'em like they used to. The set
is also home to Joe Claussell’s
remix of “Nothing’s Changed” and
Kerri Chandler’s restructuring of
“Whatever Makes You Happy.”
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Scene.

SHE’S A SURVIVOR: At a time when
country artists rarely enjoy long
careers, it’s unusual to find acts with
enough hits to compile even one
greatest-hits package. But for MCA
Nashville’s Reba McEntire, a third
such set, Greatest Hits Volume Il1—
I'm a Survivor, is unlikely to be her
last. Not only does her career show
no signs of slowing down, but it has
also recently taken her into unex-
pected new areas, including a tri-
umphant run on Broadway starring
in Annie Get Your Gun and another
starring role in her new sitcom,
Reba, on the WB TV network.

McEntire says it’s “mind-bog-
gling” to think she has been in the
music business for 25 years and that
she feels “blessed to have been able
to sing as many great songs as the
songwriters have given me to sing.”

Her career longevity “boils down
to finding good songs,” she says. “If
you keep giving radio and the fans
great songs that they want to listen
to, they’ll keep playing your songs
and buying your records. But if you
don’t have the good material, they
don’t want to hear you.”

MCENTIRE

McEntire’s singles began to strug-
gle at radio for a brief period in the
mid-"90s. The singer says she had
moved away from songs with “heav-
ier” subject matter, “and I think
that’s what my fans really like to hear
me sing—strong women songs,
songs with a topic, a message. For a
while there, | went with the lighter
side, and I think that might have
been my weaker moment in my
music career. But I think I needed a
little breath myself, so there was a
purpose [in] all of it.”

That struggle was short-lived, and
McEntire came back strong with a
new album that radio embraced.

Greatest Hits 111, released Oct. 23,
is the 27th album of her career. It
features 12 of her hits from the
1990s, including two No. 1 hits and
eight additional top 10s. The set also
has three new songs, including cur-
rent single “I'm a Survivor,” which

by Phyllis Stark

is also the theme song for Reba.
McEntire says that when she sings
the song in concert, women in the
audience raise their hands as if to
say, “That’s me.” Another of the new
songs is a remake of Kenny Rogers’
“Sweet Music Man.” That track was
produced by Alison Krauss.

Last summer, McEntire headlined
the successful Girls Night Out tour,
which featured a lineup of female
singers. “I love to tour with women,”
McEntire says. “I'm a big fan of
women singers. When | first started
in the business, [an all-female tour
package] wouldn't have even been a
thought, much less come to pass. So
I'm really glad we got to do it.”

Despite her recent acting success,
McEntire says there will never be a
diminished emphasis on her music
career. “There is always time to re-
cord—music is not put on the back
burner at all.”

ON THE ROW: MCA Nashville presi-
dent Tony Brown and former Arista
Nashville chief Tim DuBois are close
to finalizing plans for the launch of a
new, Universal-distributed label in
Nashville, according to a highly
placed source. Look for additional de-
tails in the next few weeks.

Ellen Powers has been promoted
to VP of recording/marketing admin-
istration for Universal's MCA Nash-
ville, Mercury, and Lost Highway la-
bels. She was previously senior
director of A&R administration for the
company. Royce Risser, MCA Nash-
ville’s veteran Northeast regional pro-
moter, has been named director of
national promotion at the label. Den-
ise Roberts adds project specialist
stripes to her senior director of re-
gional promotion/West Coast duties.

ARTIST NEWS: The Grand Ole Opry
and Gaylord Entertainment will
host a special Opry show Nov. 11 at
Nashville’s Ryman Auditorium to
benefit families affected by the Sept.
11 terrorist attacks. Among those
appearing are Bill Anderson, Little
Jimmy Dickens, Vince Gill, Marty
Stuart, Porter Wagoner, and Steve
Wariner . . . Former Atlantic Rec-
ords artist Craig Morgan has signed
with Broken Bow Records . ..
BlackHawk, which signed with Sony
Music Nashville earlier this year
(Billboard, June 2), has been as-
signed to the Columbia roster and
is working on an album set for re-
lease in early 2002 . . . Willie Nelson
will duet with Sheryl Crow at the
35th annual Country Music Assn.
Awards Nov. 7 on CBS-TV.

Black’s ‘Greatest Hits II' On RCA
Includes Duet, New Tracks

BY CHUCK TAYLOR

Ask Clint Black what factor has
made him a consistent country hit-
maker for the past 12 years, and he
points upward.

“It’s the hat,” he says, grinning.
“It’s always been there.”

On Nov. 20, it’s hats off to the
much-heralded singer/songwriter as
his longtime label, RCA, issues Great-
est Hits 11, a collection of 16 tracks
that scales the platinum-laden peaks
of Black’s career, from the 1989 No. 1
“Nothing’s News” to his 1999 chart-
topper, “When I Said I Do” with wife
Lisa Hartman Black. The set also
includes four new tracks: his current
hit duet with Lisa, “Easy for Me to
Say” (No. 33 on Hot Country Singles
& Tracks); a lullaby to the couple’s 6-
month-old daughter, Lily Pearl, “Lit-
tle Pearl and Lily’s Lullaby”; a new,
blues-inspired version of 1990’s “Put
Yourself in My Shoes”; and the sure-
fire future single “Money or Love.”

“These songs really capture a
moment then and there,” Black says.
“I hadn't listened to some of the older
tracks in a long time. When I hear
them, I try to think in terms of my
sound at the time. It's strange, but it’s
hard to listen to the older recordings
and not be critical.”

Others might take issue. Akim
Nyormoi, multimedia supervisor of a
Borders Books & Music in Houston,
says, “Those who already have his first
Greatest Hits are going to be glad to
have the newer material on a part
two. Clint’s albums tend to have a big
opening day and then continue to sell
consistently. People follow his career
and always ask about his latest re-
cords.” Black’s catalog of 10 albums
has reached a sales total of 16 million.

HIGH-CLASS TO LOWDOWN

The other tracks gracing the album
showcase a performer whose range of
musical expression runs from high-
class, strings-laden love songs to low-
down, foot-stomping pure country
romps. They include '93’s “When My
Ship Comes In,” '96’s “One Emotion,”
and "98’s “The Shoes You're Wearing”
and “Nothin’ but the Taillights"—all
No. 1 hits; also there are the top 10
duets “Still Holding On” from '97
with Martina McBride and “Been
There” from '99 with Steve Wariner.

Notably, it took five albums and
seven years to assemble Black’s first
collection of hits; the second comes
five years later after just two addi-
tional albums.

“We weren't really planning to do
the hits this time,” Black explains,
“but because of the baby, everybody
around me agreed it'd be nice to just
knock out a few new songs and
worry about a full-fledged studio
album next year.”

The family influence was fur-
thered with Black’s seccnd collabo-
ration with Lisa, with whom he cel-
ebrates his 10th anniversary this
year. The couple won the 2000 Acad-
emy of Country Music’s vocal event
award last year for “When I Said I
Do.” The story of how Black per-
suaded a reluctant Lisa—who at one
time had her own recording contract
—to sing with him is well-traveled.
So you'd think that this time around,
it would have been easier.

A LABOR OF LOVE

Instead, it was a real labor for
her—literally—because she went in
to sing soon after delivering Lily by
Cesarean section. Black says: “Her
stomach muscles were stitched up,
so she wasn’t able to sing like she
wanted to. And then we had to get a
wardrobe together and shoot a video.
She looked great, but boy, she wasn't
too happy about that.”

Black’s other staple partner is
songwriter Hayden Nicholas. Since
Black’s first album, 1989's Killin’
Time, which earned him the Coun-
try Music Assn.’s Horizon Award, he
has teamed almost exclusively with
his friend of 15 years—Black and
Nicholas are closing in on some
100 shared compositions.

“We're not exactly [Bernie] Taupin
and Elton John because we both
write music and lyrics,” Black says.
“He has something that I don’t and
vice-versa. He learned music theory
before he played, and I learned ‘A, C,
G, C, D’ to play ‘Redneck Mother,’ so
I could sing and play and figured out
chords later. We have a great friend-
ship and partnership.”

Through the years that the two
have been kicking out hits, Black
—who is managed by Morey Man-
agement, booked by William Mor-
ris, and published by Blackened
Music (BMI)—has noted his evo-
lution as a musician. “As a singer,
I think I've become much strong-
er. As you move from album to al-
bum, you hear things that you
change along the way.” Black says
that one of his strengths as a
writer is the ability to channel var-
ious styles, keeping the material

diverse. “Say, if I want a song to
feel like something for Emmylou
Harris, I start to write it for her,
then I sing it.”

Black is proudest, though, of his
ever-maturing abilities as an instru-
mentalist. “I didn’t used to expect as
much from myself,” Black says. “I'd
play some rhythm guitar, but I'd
always defer to Hayden or session
players. Now, I've challenged myself
to do some electric guitar, and I see
alot of growth. I'm playing stuff now
that Hayden showed me years ago
and I'd just laugh.”

RCA Label Group chairman Joe
Galante also acknowledges Black’s
progression over the years. “I think
that Clint understands what his
audience wants to hear from him,
but he’s also taken some chances
musically over the last couple years
and added a new twist to what he’s
doing. He really maintains integrity
and substance with his craft.”

ENDURING SUCCESS

And the hits just keep on com-
ing. Black attributes his enduring
success to the fact that he’s not a
one-trick pony. “I think things stay
fresh because I have so many other
things to occupy my time,” he says.
“I'll go out on the road and do 124
cities, then some TV and maybe a
movie, then sit down to write an
album. By that time, I've about for-
gotten how to do it.”

While a tour is not planned to sup-
port Greatest Hits II, Black partici-
pated in the Citizen Patriot Tour the
week of Oct. 22, flying from Nash-
ville to Germany, where he per-
formed for U.S. troops stationed in
four undisclosed locations.

RCA will light the way with a tie-
in Clint Black week at CMT, as well as
appearances on a host of late-night
and morning talk shows. He sat in
on CNN’s Larry King Live Oct. 29,
where he performed a new song that
does not appear on the disc, “Amer-
ica, I Love You.”

In addition, RCA will issue an en-
hanced version of Greatest Hits 1]
that includes six minutes of back-
stage footage from his D’Lectrified
tour, as well as computer wallpaper,
a screensaver, and a link to clint-
black.com, which is undergoing a
major overhaul and is due to re-
launch in the coming weeks.

For Black, the mission is far from
over. “I've got big dreams,” he says.
“I'd like to write a song for a movie
or do some scoring. Maybe do some
things for other people’s projects,
like writing a song or directing a
video. Things like that challenge
me. If you're not going to jump out
of airplanes with a parachute, you
need those things.”
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4HIM WALKS ON: Sometimes a
change of scenery can provide a
refreshing new start, especially for an
artist who finds a new record compa-
ny home. After a decade on the now-
defunct Benson label, 4HIM bows
Oct. 30 on Word Records with the
group’s 10th album, Walk On. Filled
with uplifting songs, incredible vocal
performances, and the kind of integri-
ty that comes from years of fruitful
ministry, Walk On beautifully embod-
ies all the elements fans have come to
expect from 4HIM members Mark
Harris. Andy Chrisman, Marty Ma-
geehee, and Kirk Sullivan.

“We have to make sure we have
songs that encourage but also chal-
lenge people,” says Harris, who wrote
or co-wrote every song on the album.
“We [must] have songs that inspire
people to draw closer to God. Our
lyrics have to be very pointed.”

Harris thinks 4HIM fans have cer-
tain expectations of the group. “The
things that have worked for 4AHIM
have been songs that basically have the
church message in [them], songs that
nail the church right down the mid-
dle of where [it] is,” he says. “We want-
ed to put 11 songs on there that would
undeniably tauch the heart of the
church. Some songs are more vertical
lyrically. They are worship songs [sung
directly] to God, and some songs on
there are songs to brothers and sisters
in the Lord to encourage them.”

~
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Among Harris’ favorite tracks on
Walk On is “Let the Healing Begin.”
“We see so many people that are hurt-
ing, so many people that just need to
hear a song that gives them hope,”
Harris says. “That song says: ‘You
know what? Things are going to work
out. Life is going to get better.” They
just need to be encouraged to move
on. It’s a pretty simple lyric, but I think
that would be my favorite, because I
know that that’s a message that needs
to be heard by a lot of people.”

Produced by Mark Heimerman and
Brent Bourgeois, Walk On finds the
group delivering one of the strongest
records of its career. Harris credits
both producers with bringing a
unique production style to the proj-
ect. “Brent is a very underrated pro-
ducer,” Harris observes. “He has so
nuch to offer, and he is kind of right
at the front of a career that I think will
be long and wonderful. And Mark is
just incredible. He has such a heart for

by Deborah Evans Price

ministry and for really doing some-
thing that makes a difference.”

Managed by Mike Atkins Manage-
ment and booked by Charles Dorris
at the William Morris Agency, the
Dove Award-winning foursome has
scaled back its outings to 100 dates per
year to allow members time for other
pursuits. Harris spends time with his
family and writing songs. Sullivan
owns his own recording studio in the
group’s home base of Mobile, Ala., and
produces projects for other artists.
Mageehee divides his time between
family and producing. Chrisman and
a pastor friend recently launched a
new church in Orlando, Fla.

Though they each have individual
pursuits, after 11 years the guys re-
main committed to 4HIM. “It’s an
amazing thing to think that we’ve
hung in there for 11 years,” Harris
says. “We are in a really fun time for
4HIM because we know what we are
called to do, and there’s really not a
doubt in our mind that God has
[given] us a desire to keep on and to
continue for him. We are excited to
see what God has next. Bring it on!”

HE'S BACK: After a two-year sabbati-
cal, Charlie Peacock is back in action.
The award-winning writer/artist/pro-
ducer has formed a new, family-owned
publishing company, Printshop Music
Group. In addition to his own music,
Printshop Music Group will also pub-
lish Peacock’s son, Sam Ashworth.
During his sabbatical, Peacock attend-
ed Covenant Theological Seminary in
St. Louis and completed three jazz/
improvisational recordings: a solo
piano recording, The Exactness of
Feel; duets with saxophonist Jeff Cof-
fin, Arc of the Circle; and an as-yet-
untitled project, recorded in New York
City with jazz artists Ravi Coltrane
and Kurt Rosenwinkel. Peacock is the
only three-time recipient of the Gos-
pel Music Assn.’s Dove Award for pro-
ducer of the year. He has produced nu-
merous artists, among them Twila
Paris, Out of the Grey, Switchfoot,
and Amy Grant.

NEWS NOTES: The American Music
Awards has added the contemporary
inspirational category to its list of
awards to be presented at the 29th
annual show. Produced by Dick Clark
Productions, the show will be live Jan.
9 from the Shrine Auditorium in Los
Angeles. Nominees will be announced
at a Nov. 13 press conference . . . Hill-
song Music Australia has renewed its
long-term distribution agreement
with Integrity. The Mobile, Ala.-based
Integrity has issued 15 Hillsong titles
to the U.S. market since the distribu-
tion deal was first signed in 1995. The
Hillsong label, which is part of the
music outreach of Hillsong Church in
Sydney is home to gifted worship
leader Darlene Zschech.

National
Mood Fuels
Music Sales

BY DEBORAH EVANS PRICE
NASHVILLE—In the wake of Sept. 11,
consumer desire for comfort and inspi-
ration has led to a boost in sales of
Christian and gospel music product.
At a time when overall music sales are
suffering, Christian/gospel music con-
tinues to see double-digit growth.

According to SoundScan, in the
three weeks following Sept. 11, there
were weekly increases of 26%, 23%, and
20% in weekly Christian music sales
over the same time period last year.

“We’ve seen indicators of increased
traffic, both in call-in traffic by radio
listeners and retail traffic,” Gospel

= Music Assn. pres-
ident Frank Bree-
den says. “Sales
have been high.”

Breeden at-
tributes the in-
creased interest
in Christian mu-
sic to new prior-
ities. Citing a
USA Today readers’ poll, Breeden
says, “Career and money were at the
top of the list prior to 9-11. Post 9-
11, faith and family are at the top.
People [will go] to church more, and
religious products that help
strengthen their faith are going to
see an increase in demand.”

Johnna Hill, music inventory spe-
cialist for Nashville-based Lifeway
Christian Stores, says they are seeing
a significant increase in traffic across
the chain’s 108 locations. “Praise and
worship music, and people who do
inspirational music like Nicole C.
Mullen—their sales are going up,” Hill
says. “And not just in recorded music
but also accompaniment tracks.”

BREEDEN

NEW HITS, CATALOG SALES

Hill says a popular track is Mullen’s
“My Redeemer.” “There’s been a huge
surge in that track because people
want to sing it at church.”

Although September saw the re-
lease of Michael W. Smith’s Worship
project, PO.D.’s Satellite, and Steven
Curtis Chapman’s Declaration, key
personnel in the industry credit the
sales increases to national mood.

“I'm sure there are a lot of people
who came in specifically for those ar-
tists and titles, but the older praise
and worship titles have picked up,
and I think that’s directly as a result
of the attacks,” Hill says, citing
Phillips, Craig & Dean’s Sparrow al-
bum Let My Words Be Few among
the most requested. “People want to
get back into worship.”

Breeden says the Christian/gospel
music community is ready to meet
demand. “We speak to the hearts of
people with our music every day of
the year, whether a tragedy like this
comes along or just the normal
tragedies life brings. That’s why our
songwriters and artists feel called to
do what they do. They feel like they
are helping people.”

Spinit
pirit.
SLEEPER HIT: He has been dubbed
one of the best-kept secrets in gospel,
but Kurt Carr’s “sleeper” status may
have just been awakened, as the artist
surpassed gospel’s biggest names to
top the list of nominees for the 17th
Annual Stellar Awards with his cur-
rent album, Awesome Wonder.

Carr, whose bookings have sky-
rocketed since the CD’s release, says,
“I'm floored once again by the favor
of our God—the awesome wonder.
And I am so grateful for the support
of our peers in the industry and for
those who have helped to make this
project a commercial success as
well.” (To date, GospoCentric reports
Awesome Wonder has sold more than
300,000 units.)

Trailing with seven nominations is
Kirk Franklin, who was recognized
for both his Kingdom Come sound-
track and the Kirk Franklin Presents
INC CD Nobody. Nods for Franklin
included producer of the year and rap/
hip-hop CD of the year.

It seems it is Donnie McClurkin’s
year as well. Not only was his 2000
release, Live in London and More, re-
cently certified platinum, but Mc-
Clurkin capped a total of six nom-
inations, including artist of the year,
CD of the year, music video of the
year, and male vocalist of the year.

Tying with McClurkin is John P.
Kee, whose CD Not Guilty . . . The
Experience (with his New Life Com-
munity Choir) was certified gold.
Other artists scoring multiple nom-
inations include CeCe Winans and
Yolanda Adams with five each. Shir-
ley Caesar, Kim Burrell, Lee Wil-
liams (& the Spiritual QCs), Dottie
Peoples, and Natalie Wilson all gar-
nered three nominations apiece.

The 17th Annual Stellar Awards—
honoring excellence in gospel music
—are scheduled for Jan. 12, 2002, at
the Atlanta Civic Center and will be
the culmination of three days of fes-
tivities. The awards are televised via
national syndication and will be host-
ed by Adams and McClurkin.

OUT OF NOWHERE: EMI Gospel exec-
utives have scored a home run with
the phenomenal chart debut of their
latest release, Send It Down, from

by Lisa Collins

Bishop Dennis Leonard & the Her-
itage Center Mass Choir. In its first
week at retail, the album—the first
major-label release from the Denver-
based Heritage Christian Center, a
newcomer to the gospel industry
arena—scanned 7 634 units, accord-
ing to SoundScan. earning the No. 2
position on the Bitlboard Top Gospel
Albums chart.

According to Shawn Tate, director
of marketing at EMI Gospel, the ini-
tial success of the Leonard project
underscores the label’s ongoing efforts
to partner with leading ministries
within the African-American commu-
nity by providing a platform for the
music that is being created within the
church. Tate notes, “Bishop Dennis
Leonard and the Heritage Christian
Center Mass Choir have created gospel
music with broad-reaching appeal.
Their music and message is demon-
strating that gospel music appeals to
a wide variety of people regardless of
race and church affiliation.”

Send It Down was recorded live at
Leonard’s annual Fire in the Rockies
Conference. The collection features
guest appearances from Tata Vega,
Beverly Crawford, Lisa Page Brooks,
Byron Cage, and Derrick Brinkley.

TOGETHER AGAIN: Oct. 26 marked the
date that Commissioned, one of con-
temporary gospel's most innovative
and popular groups, reunited for the
first time in 10 years for a live concert
in its home base of Detroit. With the
exception of Michael Brooks, all of the
group’s founding members (Fred
Hammond, Michael Williams, Keith
Staten, Mitchell Jones, and Karl Reid)
were on hand. Joining them was past
member Marvin Sapp and the 17-year-
old group’s newest member, Marcus
Cole. The concert, spanning some of
the group’s biggest hits, was recorded
for release sometime next spring.

BRIEFLY: Tommy Boy Gospel is gear-
ing up for the Nov. 6 release of A
Brand New Day, marking the end of
Vanessa Bell Armstrong’s three-year
recording hiatus from the gospel mu-
sic scene. The project, which marks
her Tommy Boy Gospel debut, was
produced by Deitrick and Gerald Had-
don (aka the Haddon Brothers) . ..
Meanwhile, Verity big gun John P. Kee
is back on the rcad with his latest re-
lease from the Victory in Praise Music
& Arts Seminar Mass Choir, titled
Mighty in the Spirit. The CD features
Kee with lead vocals on several cuts
... Finally, Blackberry Records is hop-
ing to score with Delighted, the debut
recording from Neal Roberson, a
prominent Rockford,Ill.-based pastor
who so impressed Blackberry owner
Doug Williams with his gifted vocal
talents that he was signed almost
immediately to the label. Delighted
was released Oct. 23.
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Latin Disc Is Maverick Compilation

BY MATTHEW BENZ

NEW YORK—A compilation album
can describe a musical era or a
genre, but Bruno del Granado,
president of Maverick Records
Latin imprint Maverick Musica,
believes it can also say something
about the record label behind it.

That’s the case, del Granado
says, with pLATINum Rhythm, a
compilation due out Oct. 30 that
contains “the sounds and rhythms
of Latin music, whether they per-
meated into American mainstream
or into other cultures and coun-
tries around the world.”

How does the CD do this? By
mixing tracks (some of them
remixes) by Enrique Iglesias, Ricky
Martin, Alejandro Sanz, Luis
Miguel, and Marc Anthony with 'N
Sync singing in Spanish and Back-
street Boys doing what del Grana-
do calls “a very Latin-sounding
remix” of “The One.” There’s even
a previously unreleased version of
Maverick Records founder Madon-
na’s “Music,” remixed by a DJ from
Ibiza, Spain.

The compilation is one of the
first albums to be released by Mav-
erick Musica, a label created last

year under the Maverick umbrella
that has only recently started to
release its own material. Its phi-
losophy is grounded in the belief

DEL GRANADO

that Latin music goes way beyond
what major labels have traditional-
ly exploited.

“Latin is becoming part of the
fabric of global music, of the glob-
al scene, but at the same time
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other genres are borrowing from
it,” del Granado says. Few dispute
that Latin music in 2001 is an
established genre—and a growing
one—thanks to a rising Hispanic
demographic in the U.S. and the
widespread popularity of Anthony,
Iglesias, Martin, and others.

“l don’t want to use the ‘C’
[crossover] word, but at the end of
the day, once you look at the demo-
graphics in the United States —36
million Hispanics—a lot of them
are like me. We're [as] at ease and
at home with the mainstream cul-
ture and market as we are with the
Latin market. I will listen to Latin
radio, I will listen to [English]
radio. I watch NBC, ABC, and CBS
like I'll watch Univision and Tele-
mundo.” Maverick Musica, del
Granado says, is targeting “that
segment of the Hispanic commu-
nity that can navigate both worlds
really well.”

Del Granado and Maverick are
eager to tap the musical diversifi-
cation that has accompanied the
genre’s growth while at the same
time perhaps broadening the defi-
nition of “Latin.”

Along these lines, on Oct. 30 Mav-
erick Musica will also release an
album by another Ibiza DJ, Jose
Padilla. Del Granado is also inter-
ested in young singer/songwriters,
such as Jorge Moreno, who has done
a remake of the Desi Arnaz classic,
“Babala.” That will be featured in a
Nov. 11 CBS-TV special celebrating
the 50th anniversary of / Love Lucy.
(The special is being produced by
Desi Arnaz Jr.) His album, Moreno,
streets Nov. 20.

BRAND IS EVERYTHING

Del Granado—a native of Majorca,
Spain, who helped to launch MTV
Latin America—says he never
thought a Miami-based Latin label
would be possible, given the domi-
nance of Sony Discos, EMI, and BMG.

But, del Granado says, “Maver-
ick—a tremendous brand name.
And Madonna’s a tremendous
brand name. If there’s anything I
learned at MTV, it’s that brand is
everything. You look at MTV, and
it’s all about the brand. It’s not
about the videos, it’s not about the
VJs. The big ‘M’—that’s the star of

| MTV. So, it’s the same here. If you

have a good brand, it’s a lot easier
to open doors.”

At the same time, del Granado
and his four-person staff at Maver-
ick Musica’s Miami offices want to
maintain the feel of a boutique
label, keeping the artist signings to
four or five per year.

“We are not a separate division
of Maverick,” Del Granado contin-
ues. “This is the Latin-music
department, where we get to tap
into the resources of Maverick and
run with the ball.”

GOOD ‘NIGHT': For his first solo out-
ing, pop/rocker Aleks Syntek (a former
member of La Gente Normal and pro-
ducer of such acts as Calé6) took all his
musical influences and blended them
together. The result? An album that’s
sophisticated, appealing, and fun.

De Noche en la Ciudad (EMI Latin)
hits stores Nov. 6. “It’s an amusing
album because I'm an amusing per-
son,” Syntek says. “With La Gente
Normal there was always a certain
[aspiration] to be a cult act or a more
serious act, and I'm not like that. With
this album, I found a nlace I belong to
more. | wanted to entertain people
and transmit my sense of humor.”

The first single from De Noche—
which incorporates electronica, alter-
native "80s rock, and classic rock ele-
ments—is “Por Volverte a Ver,” a
Dyango hit from the '80s. Syntek says
it is one of the few Spanish-language
tracks he listened to in his teens and
one he played with in the studio
before he had any intention of includ-
ing it on the album. When record
executives found the tape, they pro-
posed making it the single.

“I said yes, because I wanted to
shock audiences,” he says. “Some peo-
ple ask me about this, and they're gen-
uinely upset. But there were com-
posers from that time who had an
elegance that you can no longer find
in the harmony or melody. And that’s
also why I wanted to retake the song.
I wanted new generations to see where
everything came from.”

Syntek sees e Noche as his ticket
to enter new markets and take his
music to a wider audience. For the
first time, promotion will be heavy in
other markets and in Spain—new ter-
ritory for Syntek. “This is an impor-
tant stage in my career, and I'm 100%
dedicated to it.”

FOR A GOOD CAUSE: Spain’s Sello
Autor (SGAE’s label) is dedicating two
new releases to philanthropic ends. The
first, Son Ninios, features such es-
tablished artists as Pablo Milanés,
Imanol, and Javier Bergia performing
classic children’s songs like “Que Llue-
va Que Llueva” and “Yo Tenia Diez Per-
ritos.” Sello Autor GM Luis Francisco
Garcia says, “We wanted to recuperate
tradition, and we wanted to make a
first-rate production by recording these
songs with great artists and quality.”
Son Nirios has already been re-
leased in Spain, and licensing nego-
tiations are under way for releases in
other regions. Part of the proceeds
from sales (all acts involved donated
their efforts) will go toward rebuild-
ing the Pedro Borras children’s hos-

by Leila Co

in hopes of its

pital in Hava
reopening by 2003.

Autor is also releasing Hay Que
Volver a Ismpezar (We Must Begin
Anew) in the first week of November.
Proceeds from the album, which
addresses the issue of battered
women, will be channreled through
Spain’s Instituto de la Mujer toward
organizations for abused women.

Far from being depressing, howev-
er, Volver features an all-star roster,
including Lucrecia (wwho sings a Span-
ish version of “No Woman No Cry”),
Greta y los Garbo (singing “How
Come, How Long,” the album’s only
Spanish-language track). all-female
pop band Papa Levante, and Marilia
(from Ella Baila Sola). Every singer
featured on the album performs on
the title track. an uplifting hymn
penned by Guillermo Arévalo and
album producer Joaquin Torres. The
set will be released in conjunction
with a TV special on abused women.
According to Garcia, the project was
prompted by the increasing incidence
of violence against womer: in Spain.

RUSSIAN TREK: Miami-based NYK
Productions will co-produce Italian
superstar Eros Ramazotti’s upcom-
ing tour of Russia. Scheduled to kick
off Nov. 2 in Moscow, Ramazotti will
play six concerts with a projected
attendance of 50,000 for all shows.
NYK recently took Enrique Iglesias
and Argentine pop singer/soap star
Natalia Oreiro to perform in Russia.

IN BRIEF: Following hits written for Olga
Taiién and Melina Leén, writer Gusta-
vo Arenas has sigred a publishing deal
with I’eer Music Publishing . . . On Nov.
13, Cuba’s Orquesta Aragon will release
En Route, its third album with French
label Lusafrica, released in the U.S. by
Harmonia Mundi on its World Village
imprint. Aragén will kick off a 15-city
tour Nov. 8. . . Radl Ortega has left Ban-
da Machos due to hezlth reasons. Orte-
ga has been replaced by Miguel Angel
Zarate and Heriberto Pérez Moreno.
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