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MTV2 CLASS OF 2001

MTV2 isn’t just a necessary part of any artist’s education. It’s also a treasure chest of extracurricular activities that can
help motivated students break away from the pack. Take for instance the Sisters for Hip Hop & Soul Tour which
brought together new talent and put them on the road to success. And the Handpicked tour, a showcase for bright
young things that seem guaranteed for greatness. Who can forget when Mudvayne was crowned the winner of the first
MTV2 Award and the return of Unplugged? For alumni and freshmen alike, time spent at MTV2 is quite simply an A+.

|2

MUSIC TELEVISION®

OUR STUDENT BODY ROCKS.

©2001 MTV Networks. All rights reserved.
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“MTV2 handpicked tour”
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“sisters for hip hop & soul co-president”
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staind
“unplugged 2.0"

jay-z mystic
“unplugged 2.0 treasurer” “live at MTV headquarters”
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BY LARRY FLICK

and MELINDA NEWMAN

NEW YORK-—At 8:45 a.m. Sept.
11, 2001, as the U.S. was brutally
stripped of its innocence by an
unprecedented series of terrorist
attacks, a sharp line of change in

Music Industry Reflects On 2001

Leamning From Tragedy And Setbacks, Assessing 2002’s Challenges

ing had arrived. In the opinion of
many, it was about time.

“I don’t want to live in a world
where everyone is the same,”
Lenny Kravitz says, “but I also
don’t support the idea of spreading

(Continued on page 80)

MOTTOLA

the music industry was likewise
being drawn.

From that moment, it would no
longer be acceptable to cavalierly
say, “Oh, it’s only rock’'n’roll.” In
a split second, the time for ar-
tists—and the labels that issue
their music—to think before act-

CONYERS

Global Touring Sees
Gains In Grim Year

BY RAY WADDELL

cake, the global touring industry weathered a very
difficult year with remarkable resiliency, overcom-
ing a shaky economy and
catastrophic events to
post modest increases in

attendance and gross revenue.
At one point, it looked as if a decline in both was
likely, but lucrative superstar tours by the likes of
(Continued on page 79)

NASHVILLE—Even if business was as flat as a pan- ]

w20 01NIN'R EVEEWes

2001-2 Cbngress Faces
Antitrust, Arlists’ Issues

BY BILL HOLLAND
WASHINGTON, D.C.—The most significant 2001
music industry stories in which the federal govern-
ment is involved—industry antitrust issues, concerns
about artists’ rights, the
need for streamlined
music licensing, and non-
discriminatory online music service opportunities—
began to develop this year. But they will come to a head
in 2002, when Congress returns for its second session
(Continued on page 82)
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BY DEBORAH EVANS PRICE
NASHVILLE—There are few

! things so powerful as a man, his

emotions, and a guitar. Never was
that more evident than during this
year’s Country Music Assn. (CMA)
Awards show, when Alan Jackson

Labels And Artists Debate Online Permissions: Page 12 * RAC Plans Benefit Concerts: Page 14 * Concern Over Tower Japan Sale: Page 14

2.0 0) |
The Year
In Music

and

The Year

In Touring

follow page 56

R S BN AL

The Eloquent Drive’
of Arista’s Jackson
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debuted “Where Were You (When
the World Stopped Turning).”

A multitude of songs have been
written and recorded in the wake
of Sept. 11. But none captures the
myriad emotions unleashed by the

(Continued on page 81)
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Holiday Wishes And The Dance Of Life

Sometimes to be young is to depend on too many illusions, and
to be old is to doubt too many truths. To mature, my father believed,
was to largely reverse both such impulses.

My father liked to think out loud at the dinner tahle. One June
evening in 1964, when only my mother had been informed he was
doomed within weeks to die from advanced heart disease (although
my dad must have deduced how ill he was), he was passing the mashed
potatoes and chatting with his wife and five of his seven kids (by then,
my two eldest brothers had families and households of their own)
when a certain record came on the radio. It was “I Wish You Love,” a
French ballad from the 1940s that had recently become a modest hit
in its English adaptation for R&B/jazz vocalist Gloria Lynne.

As the wistful music eddied against the warm breezes circulating
between the screen door and the kitchen windows, my dad, then only 48,
stopped speaking in mid-sentence and listened to Lynne singing: [ wish
you bluebirds in the spring, to give your heart a song to

us kids, but mostly gazing only at each other, the two spirits linger in
the corner of my inner eye like an eternal truth.

Those ghosts entered my thoughts as I stood on a hill in Italy Sept.
11 and overheard that a second jetliner had hit the World Trade Cen-
ter (WTC), and they crossed my mind again in the elevator at Billboard
on the Novermber morning when a co-worker murmured the news that
George Harrison had died. And upon learning of the gifted Aaliyah’s
tragic death in a plane crash in August at the age of 22, or the passing
of irrepressible, 84-years-young Rufus Thomas in December, my first
thoughts—as with the WTC victims, or Harrison—were for the fami-
lies and the simplest shared moments now entrusted.to memory.

My own wife, Judy, believes that the best way to appreciate those who
are gone is to keep their works and philosophies alive, to emulate their
best attributes and characteristics. For my part, [ know that my wife and
our sons are the best things about me. They surpass other qualities [

might have, eclipse all other gains I've made, are more

sing/And then a kiss but more than this/l wish you love/
AndmJuly alemonade, to cool you i some leafy glade/l
wish you health and more than wealth/I wish you love.

The lyrics of the plaintive song, which was being
broadcast on WNEW-AM New York, seemed to gently
ornament the drowsy evening—until my dad turned
to my mom, a former model who was also 48, and
shyly grasped her free hand with his fingertips.

“This,” he said, “is my song to you.”

All our young lives, my siblings and I were used to
seeing our parents being openly affectionate, my hand-
some, dapper father (to me, he resembled a suave Clark
Kent) often embracing and bussing my mother and
calling her by his private nickname (“Nuzzy”). More
than once during my childhood, when a favorite
courtship-era tune of theirs had come over the kitchen
radio, my father had arisen from the table in the midst

BY TIMOTHY WHITE

interesting to me than any other subject into which I've
thus far inquired. All parents ultimately realize, for better
or worse, that the success of one’s family is one’s primary
profession, and if they fail at that, they fail at everything.
As this difficult, often wrenching year ends, one can
turn on the radio and hear Harrison’s devout “My Sweet
Lord,” “More Than a Woman” from the Aaliyah album
(which she dedicated to the memory of her grandmoth-
er), the classic “’Cause I Love You” duet that Thomas re-
corded with his daughter Carla, or the fond new rendition
of “Have Yourself a Merry Little Christmas” by James Tay-
lor, himself the father of twin boys barely out of their
cribs—and each of these songs in some way soothes.
Visiting Taylor twice in November at a studio outside
Boston where he was huddled with producer Russ Titel-
man to complete the sequel to his Grammy-winning
1997 album, Hourglass, he was always surrounded by

of a meal to wordlessly (and rather elegantly) bring his

spouse to her feet for a slow dance with him. But this moment was dif-
ferent. My father seemed timid, as if he were less a husband than a
heart-torn suitor who would soon reluctantly have to withdraw.

The song continued: My breaking heart and I agree that you and
[ could never be/So with my best, my very best/I set you free.

My mother began to cry, and my father kept her hand in his fin-
gertips, as if it was too delicate to hold in any other fashion. Only the
music could express the rest. They were saying goodbye to each other.

In that moment, knowledge of mortality and the fierce, impossible
beauty of love swept into my young heart, lending everything in life
aweight and a finite intensity never previously imagined. Death sud-
denly defined everything—the copper sunset, the crickets in the back-
yard—and loss, even for the lucky, was the threshold between aware-
ness and real understanding. My parents never again rose together
to sway and two-step around our kitchen table. After his death in July,
my mother lived another 34 years. She later told her children that
my father’s spirit lingered around the house until she sat up in bed one
night in a half-dream and told him, as if he were a smitten partner at
a cotillion ball, that it was time for him to let go of her hand.

But the ghosts of my parents rise up to dance in every subsequent
moment of joy or loss or clarity I have ever known. Glancing back at

family. One afternoon, his infant boys Logan (the bash-
ful one) and Henry (outgoing, eager for eye contact) sat up in their dou-
ble-wide stroller with wonder as the sound of “Have Yourself a Merry Lit-
tle Christmas” oozed from the overhead monitors, followed by the nearly
finished “Fourth of July,” the latter a tender love song inspired by James’
wooing of the twins’ mother, Caroline “Kim” Taylor. (It was noted after-
ward that whenever their father is away, the sound of his music around
the house is a marked comfort to his toddlers.)

A week later in the same studio, the bearded, wiry Ben Taylor (James'
grown son from his first marriage to Carly Simon) stood at the mixing
board as James added harmonies to a new song by Ben for possible inclu-
sion in his long-delayed debut album (due from Epic early in 2002). After-
ward, James commented, “That’s a good band you’ve got behind you,
Ben, and it’s a good, strong feeling in the song.” When his dad left the
room on an errand, Ben turned and said with a rapturous smile, “Hav-
ing my poppa sing on my record with me, this is the best day of my life.”

In Ben Taylor’s gaze, as well as in the gleeful eyes of his half-broth-
ers, was the same sure look 1 glip]psed on the faces of my parents
in June 1964. So to all people of goodwill for whom music is often
an echo of their better selves, I wish what Gloria Lynne sang of long
ago: [ wish you shelter from the storm/A cozy fire fo keep you warm/
But most of all when snowflakes fall/l wish you love.

PRESIDENT: Howard Lander

- Vice Presid: Howard App , Marie
Gombert, Irwin Kornfeld, Karen Oertley,

Ken Schlager, joellen Sommer, Adam White
Director of Research: Michael Ellis

Billboard Music Group

NOTHING LIKE THE REAL THING?
BMG Distribution is reportedly at the fore-
front of the majors’ testing encryption tech-
nology and seeking technologies that would
counter CD-R burning. (“Music Distribution:
The Big Five Wrestle With the Issues,” Bill-
board, Oct. 13). Piracy? Most people buy silver-
disc CDs in chain stores, not on street corners.
To further muddle matters, even non-audiophiles
know that the sound of MP3s can't compare to the
real thing, to say nothing of the merits of possessing
artwork, lyrics, and liner notes. MP3s are for sam-
pling music en route to a potential purchase and
possibly for interim listening (car, Walkman) but
not for serious music consumption and enjoyment.
Fred Mills
Wadesboro, N.C.

BREATH AWAY FROM HEAVEN

It’s not surprising, but Timothy White’s
“Appreciation” of dear, departed George Har-
rison (“The Answer’s at the End: George Har-
rison, 1943-2001,” Billboard, Dec. 15) was
easily the best item that [ have read. It spoke

from the head and from the heart. Thanks.
Roy Lott, deputy president
EMI Recorded Music, North America
Hollywood

T'was very moved by Timothy White’s appre-
ciation of George Harrison in the Dec. 15 issue.
P've been a keen Beatles/Harrison fan since
1964 and was dismayed that virtually all the
obituaries and appreciations about George were
essentially clip jobs that recycled the old clichés

and misinformation. His is the lone exception.
The elegance, restraint, and dignity of his writ-
ing really did justice and honor to the memo-
ry of George Harrison. Thanks for all the great -
coverage of Harrison over the years. [ can see
why he felt so comfortable with White.
Frank de Falco
New York City

THE COWBOY IN BILLBOARD

I just received my Oct. 6 back issue that [
ordered after learning online that there was
a 17-page tribute to Tim McGraw in it; he’s
what brought me back to country. Thanks for

that wonderful article and pictures.
Shirley Greene
Palatine Bridge, N.Y.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of
Billboard or its management. Letters should be submitted to the Letters Editor, Billboard, 770 Broadway, New York, N.Y. 10003.
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| FOR YOUR CONSIDERATION |

| BEST ORIGINAL SCORE

Hans Zimmer

BEST ORIGINAL SONG

“There You’'ll Be”
Music & Lyrics by Diane Warren
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28 Higher Ground
28 In the Spirit

Top of the News
14 Dick Clark sues Michael Greene

over the Recording Academy’s 30 RaB
alleged Grammy performers policy. 33 Words & Deeds
. . 35 Beat Box
Artists & Music 37 Country

16 Teen popsters falter as
rock and R&B acts get back
to basics this year.

16 The Beat

22 Continental Drift
22 Boxscore

26 The Classical Score

41 Latin Notas

46 Jazz Notes

47 Songwriters & Publishers
48 Studio Monitor

International
49 Dido pulls double-duty,

52

sitting atop the Music &
Media year-end albums
and singles surveys.

52 Hits of the World

53 Global Music Pulse

Programming

65 Music Video: Music video
networks experience some of
their highest ratings this year.

Features
12 Market Watch
54 (lassifieds
56 Update/Good Works
67 Between the Bullets

83 Billboard.com: What’s
online this week.

84 The Billboard BackBeat

Merchants & Marketing
58 Sites & Sounds: 2001
served as a year of transition
for the digital music sector, as
online subscription services
are introduced.

60 Declarations of Independents

61 Retail Track

ABOUT THE COVER
During 1894, the year Billboard began publishing, there was
an ongoing revolution in color printing, pictorial engrav-
ing, and theatrical signage of the sort that this trade jour-
nal originally specialized in championing, namely, the bill-
board. At the turn of the last century, the
graphic arts enjoyed an unprecedented popu-
lar embrace in our culture, with the inception
of color lithography and photo technology and
the development of a prismatic new array of
colored inks transforming the everyday visual
experience in the home, as well as the mar-
ketplace. Handbills and circus posters suddenly
had to compete with the decorative packaging
of household products for consumers’ atten-
tion. Meanwhile, public entertainment was en-
tering the social mainstream, with the notion
of an “evening on the town” expanding to RS
encompass any night of the week. ‘
To celebrate the first calender year of a new millennium,
as well as a new century—and to offer dramatic glimpses of
how much our society has evolved yet held fast to images of
fellowship and good cheer—we collected holiday covers from
Billboard’s distant past for a commemorative panorama
designed by our art director, Jeff Nisbet. As one can see,
whether at fairs and carnivals in 1903 or 1932, a gala dress
ball in 1908, or an NBC TV studio during that fledgling com-

wsiodll Billbard

munications medium’s first Golden Age in the 1950s, Santa
Claus was always a staple figure of generational fascination,
as was the comely yuletide angel (1909) of childhood fables.
Also embodying the same fond mix of festivity and fantasy
that endures today were quasi-medieval images of mistletoe
~ (1919), court jesters (1923), and proud stewards
at sumptuous banquets (1910). On urban street
corners during the Great Depression, holiday
troubadours in top hats, fur-trimmed red vel-
vet, or greasepaint seemed no less spunky and
P8l optimistic (1936) than their legendary town-
crier counterparts (1934) of the Middle Ages.
But regardless of its theme, there is within each
vivid image an enduring message of hope.

As we bid goodbye to the sorrows, trials, and
often-heroic sacrifices of 2001, these images
seem to beckon from an older, wiser era, urg-
ing us to take heart in the historical courage
and familial continuity of the human spirit. One
hundred and seven years since its founding, we at Billboard
still share the hopefulness of our forebears and join togeth-
er to wish all of our readers a happy and safe holiday season
and a healthy and prosperous new year.
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How You Remind Me 75

the year, and one of mine is to look over all of the CDs that were
1ssued during the calendar year and choose my favorite singles,
album tracks, and albums.

This year being no different, my top 10 singles of 2001 are, in
order: Pincapallina, “Quando [o” (Columbia, Italy); Piasek, “2 Long”
(BMG, Poland); Kylie Minogue, “Can’t Get You out of My Head”
(Capitol); 883, “Bella Vera” (CGD/EastWest, Italy); Mr. Children,
“Youthful Days” (Toy’s Factory, Japan); Rollo & King, “Never Gonna
Let You Go” (Mega/Edel, Denmark); Montezuma’s Revenge,
“Danielle” (Zuma, the Netherlands); Enya, “Only Time” (Reprise);
David Civera, “Dile Que la Quiero” (Vale); and Creamy, “Help! 'm a
Fish ('m a Little Yellow Fish)” (EMI-Medley, Denmark).

My top 10 album tracks of 2001 are, in order: Abandoned Pools,
“Suburban Muse” (Extasy); A Camp, “I Can Buy You"” (Stockholm/
Universal, Sweden); Sugar Ray, “When [t's Over” (Lava/Atlantic);
Nelly Furtado, “I'm Like a Bird” (DreamWorks); Glenn Tilbrook,
“This Is Where You Ain’t” (Quixotic/London); Billy Gilman “Our
First Kiss” (Epic); Scandal’us, “'m Not Gonna Cry (Na Na Na)”
(Song Zuw/Festival Mushroom, Australia); Garbe, “Miss You So” (EMI-
Mediey, Denmark); Alicia Keys, “Jane Doe” (J); and Louise Pitre,
“The Winner Takes It All” (LML). B

My top 10 albumns of the year can be found elsewhere (see story, page
YE-8). Here are the albums that finished in positions 11-20, in order:

Hitomi Yaida, Candlize (Toshiba EMI, Japan); Jean-Jacques Goldman,

Chansons Pour les Pieds (Columbia, France); Carole King, Love Makes
the World (Rockingale); Travis, The Invisible Band (Epic); Robbie
Williams, Swing While You're Winning (Chrysalis U.K.); Tomas Ledin,
Festen Har Borjat—FEtt Samlingsalbum 1972-2001 (Anderson, Swe-
den); Carsten Lyldee, Selvoptaget (EMI-Medley, Denmark); Laura Pausi-
ni, The Best of Laura Pausini (EastWest, Italy); N'evergreen, Nevergreen
(Mega/Edel, Denmark}; and Lila McCann, Cornplete (Warner Bros.).

NOEL: James Taylor has his first entry on the Adult Contemporary
chart in more than four years. “Have Yourself a Merry Little Christ-
mas” (Columbia) is up to No. 11. Except for the No. 3 peak of “Lit-
tle More Time With You” in 1997, it’s Taylor’s highest-charting song
since “Never Die Young” went to No. 3 in 1988,

HIT STREAK: After a long absence, Ray Stevens is back on the Hot
Country Singles & Tracks chart, as he turns the world’s situation
into a novelty song. The man who recorded “The Streak” and
“Gitarzan” debuts at No. 48 with “Osama-Yo’ Mama” (Curb). It’s the
first song by Stevens to appear on this chart since “Power Tools”
peaked at No. 72 in March 1992, and it’s his highest-ranking song
since “Would Jesus Wear a Rolex” went to No. 41 in June 1987.

More Fred Bronson each week at www.billboard.com.

www.billboard.com
www americanradiohistorv.com

BILLBOARD DECEMBER 29, 2001


www.americanradiohistory.com

'- ‘41 'Windows
L4 . Media®

We're bringing sweet music to everyone’s ears, including yours.

Microsofte Windows Mediaw technology delivers CD-quality audio and improved compression for smaller file sizes. Your customers can now
enjoy the full fidelity that the artists and producers intended. And with rock-solid security, you receive control over your business again.

With an audience of over 350 million Windows Media Players on the PC and beyond, the future never sounded so good.

= www.microsoft.com/windowsmedia M’C’OSO”O

Where do you want to go today?®

© 2001 Microsoft Corporation. All rights reserved. Microsoft, the Microsoft logo, Windows Media, the Windows logo, and Where do you want to go today? are either registered trademarks or trademarks of Microsoft Corporation in the United States and/or other countries.

www americanradiohistorv com


www.americanradiohistory.com

MATHEW KNOWLES =& . . FINA KNOWLES
— Manager & CEO» : NN e, . —Stylist

MUSIC WORLD IS . . . ENTERTAINMENT!

e Record Label e Merchandise e Accounting & Tax
e Artist Management e State-of-the-Art Services

¢ Producer Management Recording Studio ¢ Financial Planning
¢ Booking/Touring e Artist Styling e Fan Club

www.musicworldmusic.net

wwaw. americanradiohistorv com


www.americanradiohistory.com

*
BILLBOARD MUSIC AWARDS
2001
Artist of the Year
Artist - Destiny’s Child
*
BILLBOARD MUSIC AWARDS
2001
Artist of the Year, Duo or Group
Artist - Destiny’s Child

*
BILLBOARD MUSIC AWARDS
2001

Hot 100 Singles Artist of the Year
Artist - Destiny’s Child
*
BILLBOARD MUSIC AWARDS
2001
Soundtrack Single Artist of the Year
Artist - Destiny’s Child
Title - Independent Women Part 1
(from “Charlies Angels”)
*

BILLBOARD MUSIC AWARDS
2001
Hot 100 Singles Artist of the Year,
- Duo or Group
Am.',t Destiny’s Child

) *
AMERICAN MUSIC AWARDS
2001
Favorite Band, Duo or Group - Sou! / R&B
Artist - Destiny’s Child
*

ARTIST DIRECT (ADOMA) AWARDS
2000
Favorite Group: Urban / Hip Hop
Artist - Destiny’s Child
*

BET AWAROS
2001
Female Group
Artist - Destiny’s Child

*
BILLBOARD MUSIC AWARDS
2000
Artist of the Year
Artist - Destiny’s Chiid
*
Duo / Group of the Year
Artist - Destiny's Child
*
Hot 100 Singles Artist of the Year
Artist - Destiny’s Child
*
Hot 100 Singles Duo or Group of the Year
Artist - Destiny's Child
*

BILLBOARD MUSIC VIDEO NOMINEES
MAXIMUM VISION VIDEO
Artist - Destiny’s Chiid
Title - Say My Name
Oirector - Kahn, Joseph
Producer - Langston, Donna

*

R & B: BEST CLIP OF THE YEAR
Artist - Destiny’s Child
Title - Say My Name
Director - Kahn, Joseph
Producer - Langston, Donna

Cong

ratulations

S Child

stiny

BMI POP AWARDS
2001
HONORED MOST PERFORMED
BMI SONGS
Artist - Destiny's Child
Title - Bilis, Bills, Bilis
Songwriter - Briggs, Devin “She'kspere”
*
2001
Artist - Destiny’s Child
Title ~Say My Name
*
NICKELODEON
KIDS' CHOICE AWARD
Favorite Singing Group
Artist - Destiny’s Child

*
SOUL TRAIN MUSIC AWARDS
2000
Sammy Davis Jr. Award - Entertainer of tfie Year
Artist - Destiny’s Child

*
TEEN CHOICE AWARDS (FOX)
2001
Choice POP Group
Artist - Destiny’s Child

2001 “Artis

— Billboard Music Awards
OVER 35 MILLION RECORDS SOLD WORLDWIDE!

'r I ". ' _1
1 : ’
T \

s 4

R&B / Soul Album of the Year,
Group, Band or Duo
Artist - Destiny’s Child
Title - The Writing’s On The Wali

*
2001
Best R&B / Sout Single, Group, Band or Duo
Artist - Destiny’s Chiid
Title - Survivor

*
MTV VIDEO MUSIC AWARDS
2000

Best R&B Video
Artist - Destiny’s Child
Title - Say My Name
*

2001
Artist - Destiny’s Child
Title - Survivor

*
NAACP IMAGE AWARDS
2000
Outstanding Duo or Group
Artist - Destiny’s Child
Title - The Writing's On The Wall
*

2001
Artist - Destiny’s Child
Title - Say My Name
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*
NICKELODEON KIDS’ CHOICE AWARD
Favorite Singing Group
Artist - Destiny's Child
*
SOUL TRAIN MUSIC AWARDS
2000

Sammy Davis Jr. Award - Entertainer of the
Year
Artist - Destiny’s Chiid
*
TEEN CHOICE AWARDS (FOX)
2001

Choice POP Group
Artist - Destiny’s Child

*
Artist - Destiny's Chitd
Title - Say My Name
Songwriter - Jerkins, Fred / Jerkins, Rodney
Label - Columbia

*
GRAMMY
2000
Best R&B Performance by a Duo or
Group with Vocal
Artist - Destiny’s Child
Title - Say My Name

*
LADY OF SOUL AWARDS
1998

Best R&B / Soul or Rap New Artist
Artist - Destiny's Child
Title - No, No, No

*

Best R&B / Soul Single, Group, Band or Duo
Artist - Oestiny’s Child
Title - No, No, NoH
R&B / Soul Album of the Year
Group, Band or Duo
Artist - Destiny’s Child
Title - Destiny's Child
*

2000
Best R&B / Soul Single, Group
Band or Duo
Artist - Oestiny’s Child
Title - Say My Name

*
R&B / Soul Album of the Year
Group, Band or Duo
Artist - Destiny’s Child
Title - The Writing's On The Wall
*
2001
Best R&B / Soul Single, Group, Band or Duo
Artist - Destiny’s Child
Title - Survivor

*
MTV VIDEO MUSIC AWARDS
2000
Best R&B Video
Artist - Destiny’s Child
Title - Say My Name
*

2001
Artist - Destiny's Child
Titie - Survivor

*
NAACP IMAGE AWARDS
2000
Outstanding Duo or Group
Artist - Destiny’s Child
Title - The Writing’s On The Wall

of the Year™
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Artist Clearance Poses Problem For Digital Services

BY BRIAN GARRITY
NEW YORK—The major labels’ digi-
tal subscription services hit the mar-
ketplace following the Dec. 19 launch
of Pressplay from Universal Music
Group and Sony Music, and the bow
earlier in the month of MusicNet, the
venture from Warner Music Group,
EMI Recorded Music, BMG Entertain-
ment, and Real Networks. But for
some artists whose content is featured
on those services, that may be sur-
prising and unwelcome news.
Anumber of artists are complaining
that they have not granted permission
to labels to use their works in these
digital services. Many associated with
the digital music business predict that
the issue of artist approval figures to be
the next legal headache facing Music-
Net, Pressplay, and their label partners.

l

i. In The News

¢ David Bowie has left Virgin
Records and plans to release forth-
coming albums on his ISO im-
print, which he has been develop-
ing for the past year (Billboard
Bulletin, Dec. 18). In a release on
his official Web site, Bowie says,
“I’'ve had one too many years of
bumping heads with corporate
structure.” He is currently at work
on an album with longtime col-
laborator Tony Visconti; it will like-
ly be ISO’s first release. A Bowie
spokesman says he is unaware of
ISO’s distribution plans.

e Members of the Sugar Hill
Gang were awarded almost $3
million in a suit they brought
against Snapple Beverage and
Turner Broadcasting System in
1999 over the wrongful use of
their images and voices in a TV
spot (Billboard Bulletin, Dec. 18).
A judge in the U.S. District Court
for the Southern District of New
York granted a summary judg-
ment on behalf of the group in
June. On Dec. 14, a jury awarded
the group $165,000 in compen-
satory damages and $2.8 million
in punitive damages.

¢ Rawkus Records has signed a
distribution deal with MCA Rec-
ords, sources say (Billboard Bul-
letin, Dec. 19). Priority Records
had distributed the indie label
until it integrated with Capitol
Records (Billboard, Oct. 20). The
7-year-old label, founded by Jar-
ret Myer, Brian Brater, and James
Murdoch—son of media mogul
Rupert Murdoch—serves as the
label home to Kool G Rap, Cocoa
Brovaz, and Pharoahe Monch.
Former Rawkus artists Mos Def
and Talib Kweli (known together
as Black Star) are now signed to
MCA. Rawkus earned $13 million
in revenue in 2000.

Following a recent report that attor-
neys for “dozens” of artists are prep-
ping cease-and-desist orders to block
inclusion of their material in sub-
scription services, many digital music
analysts say they won'’t be surprised to
see lawsuits filed over the issue.

“Any manager worth his salt is
going to be suing for a bigger piece of
the action once these services start to
pull in some real revenue,” Jupiter Me-
dia Metrix senior analyst Aram Sinn-
reich says. “A lot of artist contracts
don't allow for this kind of a service,
and managers are going to be taking
advantage of that to work to their ad-
vantage—either [to] sweeten their art-
ists’ contracts or to weasel their artists
out of their record contracts.”

Representatives for major labels, as
well as subscription services, say they
have not yet had to pull any tracks

Industry Insiders Speculate

‘Any manager worth
his salt is going to be
suing for a bigger
piece of the action
once these services
start to pull in some
real revenue.’

—ARAM SINNREICH,
JUPITER MEDIA METRIX

from MusicNet and Pressplay due to
artist requests. One major-label digital-
media chief says, “Not all contracts
require giving notice in advance of
every time a song is going in a sound-
track, going into a compilation, or

Over Caparro’s Next Move

BY ED CHRISTMAN

NEW YORK—The surprise resigna-
tion of Jim Caparro as chairman of the
Island Def Jam Group has industry
observers wondering if the veteran
business executive will show up a
month from now with a senior slot in
one of the other majors’ camps.

With two former senior PolyGram
executives, Alain Levy and Roger
Ames, heading up
two of the other
majors—EMI Re-
corded Music and
the Warner Music
Group, respectively
—there is heavy
speculation that Ca-
parro is headed for
one of those compa- |
nies. But others sug-
gest that Caparro
has no definite plans
and is betting that
his track record will
attract job offers.

On the heels of Ca-
parro’s resignation, other executives
have departed, prompting others to be
promoted at the label. Sources say that
executive VP/GM John Esposito will
leave the company. Esposito, who
began his career in the music business
working at retailer the Wiz, was
brought into PolyGram by Caparro
and became a key member of the exec-
utive’s inner circle, moving to the label
with him. Senior VP/CFO Ann Latora
and VP of administration Sofie Ray will
also leave. The newly promoted execs
include senior VP of marketing Julie
Greenwald, who has been named pres-
ident of Island, which places her along-
side Kevin Liles, president of Def Jam/
Def Soul. Also, two co-GMs have been
named, sources say: Randy Acker, VP
of Def Jam, and Matt Signore, senior
VP of planning.

CAPARRO

Caparro is mum on his plans, other
than to explain why he resigned from
Island Def Jam Group. “I felt that we
have built Island Def Jam to be an
extremely successful record label, and
that process is now done,” Caparro
says. “Ultimately, I am a builder, not
a caretaker. I have done everything
that I could possibly do here. As a
result, it was the ideal time to move
on, leaving the company
perfectly positioned.”

As of Dec. 17, the Is-
| land Def Jam Group is
| the third largest label,
| with total album market
‘| share of 6.1%.

With Caparro’s depar-
ture, Lyor Cohen, Island
Def Jam president, will
assume Caparro’s respon-
sibilities. In a statement,
Cohen says, “I am sad-
dened by Jim’s decision to
resign, but certainly un-
derstand his wanting to

take on a new set of chal-
lenges. I continue to support my friend
and colleague in whatever choices [he
makes] in business and in his life.”

Before heading [sland Def Jam,
Caparro led PolyGram Group Distrib-
ution, which he built into the premier
distribution company, winning five
successive distributor of the year
awards (1994-1998) from the Nation-
al Assn. of Recording Merchandisers.

Caparro was about to be rewarded
for his successes by his bosses at
PolyGram—Levy and Ames—by
being named COO of PolyGram’s U.S.
operations, with the additional re-
sponsibilities of overseeing corporate
business affairs, manufacturing, hu-
man resources, and finance, when
news of the pending merger with
Universal broke, thus making the
promotion unnecessary.

going into a new-media thing.”

Some analysts and execs expect that
contractual vagueness over digital dis-
tribution—especially in deals of older
artists—will lead to legal headaches
over inclusion of certain content in
new services, at least in the short term.

Sean Ryan, CEO of Listen.com—an
online company in the process of se-
curing content licenses from the ma-
jors for a subscription service—notes
that a fight over artist clearance could
mean that, early on, less content will
be available for digital distribution: “It
affects our ability to put together a
comprehensive product, and in the
short run it will diminish the quality
of legal alternatives.”

Content availability in digital music
services is already lacking, due in part
to some artists withholding distribu-
tion approval. While labels have been

working to secure artist clearance for
digital distribution, sources say a sub-
stantial number of contracts are not
yet covered—and bigger acts have the
power to block the inclusion of digital
distribution clauses in their contracts.

The real battle figures to be over con-
tracts in which labels consider them-
selves cleared for digital distribution;
some give content to digital services en
masse, without determining clearance.
One source says, “Some [labels] are just
saying, ‘Throw it all in there.’”

Still, the major-label new-media
exec says that most artists will accept
digital distribution as covered under
their contracts, noting that the majors’
digital download offerings over the past
year have not inspired a wave of suits:
“It makes no sense [to block distribu-
tion]. These are new revenue streams,
and people are getting paid.”

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SA
2000 2001
Total 768,689,000 727,610,000 (=53%)
Albums 717,646,000 697,331,000 (=2.8%)
Singles 51,043,000 30,279,000 (<=40.7%)
YEAR-TO-DATE SALES BY ALBUM FORMA
i 2000 2001
cb 643,161,000 649,393,000 (=1.0%)
Cassette 72,919,000 46,646,000 {(<36.0%)
Other 1,566,000 1,292,000 (=17.5%)
~____________OVERALI e E
This Week 28,137,000 r 30,448,000
Last Week 23,184,000 Change <7.6%
Change <21.4%
| ALBUMISALES
This Week 217,682,000 Thi eek 2 ] 29,594,000
Last Week 22,779,000 C ‘ <6.5%
Change ©21.5%
. _SINGLESSALES
This Week 455,000 This Week 2000 854,000
Last Week 405,000 Change <46.7%
Change 12.3%
_ TOTALYTD CD ALBUM SALE: H
35,156,000 35,188,000 (=0.1%)
91,202,000 90,416,000 (=0.9%)
102,360,000 99,885,000 (=2.4%)
42,061,000 ~ 41,654,000 (=1.0%)
120,467,000 124,034,000 {=3.0%)
93,800,000 95,007,000 (=1.3%)
45,866,000 47,574,000 {3.7%)
112,250,000 115,636,000 (23.0%)
ROUNDED FIGURES FOR WEEK ENDING 12/16/01

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by ioil’idlsci""
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See the future of analog.

Air, Chalice, Conway,
PlusXXX, Sony, Sphere,
Studio 301 and The Village.

These studios know
it’s all about the sound.

Only the NEVE 88R would do.

A Neve

the.future of analog.

villagestudious.com

nevesound.com

reflection: Studio D - The Village
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AMA Producer Charges Grammys With ‘Blacklisting’ Acts

BY MELINDA NEWMAN

LOS ANGELES—After privately snip-
ing at each other for years, Dick Clark
Productions (DCP), which produces
the American Music Awards (AMAs),
took its feud with the Grammy
Awards public Dec. 19 by filing a $10
million lawsuit against Michael
Greene—chairman/CEO of the Na-
tional Academy of Recording Arts and
Sciences (NARAS), which produces
the Grammys—alleging unfair com-

petition and contract interference.

According to papers filed in Califor-
nia Superior Court in Los Angeles,
Greene “implemented a policy that
artists who perform on the American
Music Awards program may not also
perform on the Grammy Awards.”
Such a policy constitutes illegal re-
straint of trade and unfair business
practice, the suit alleges.

According to the papers, Dick Clark
asked Michael Jackson to perform on

BY BILL HOLLAND

WASHINGTON, D.C.—The Record-
ing Artists Coalition (RAC) has
announced that it will present the
first of several high-profile concerts,
whose proceeds will fund the RAC’s
artists rights activities. The three
Concerts for Artists Rights will be
held in the greater Los Angeles and
Orange County, Calif., area simul-
taneously Tuesday, Feb. 26, 2002—
the night before the 44th annual
Grammy Awards. Several others are
also in the works.

The initial lineups will feature the
Eagles, Elton John, Billy Joel, Dixie
Chicks, Stevie Nicks, and Sheryl Crow
at the L.A. Forum; No Doubt, the Off-
spring, and Weezer at the Long Beach

RAC Slates Concerts

Shows Will Fund Group’s Artists’ Rights Activities

Arena; and Ozzy Osbourne and sev-
eral as-yet-unannounced artists at the
Los Angeles Sports Arena.

Plans to slate additional artists,
including top country performers,
to perform at other venues that
same night continue.

A spokesman for the RAC says,
“The net proceeds will fund efforts
to improve working conditions for
all recording artists, regardless of
age, music genre, or stature in the
industry. We’re trying to do this
not only for ourselves but for
future generations of recording
artists who need to be represent-
ed at the negotiating table and the
legislative table.” Tickets will go
on sale in mid-January.

ROBERTS

RECORD COMPANIES: Bill Roberts
is named CFOQ/senior VP of busi-
ness affairs for Gold Circle Records
in Los Angeles. He was CFO/COO
of Trauma Records.

John Coppola is named VP of
promotion for MCA Records in
Santa Monica, Calif. He was VP of
promotion for Capitol Records.

Dave Reynolds is promoted to
VP of pop promotion for Universal
Records in New York City. He was
national director of pop promotion.

Jim Cooperman is named VP of
legal and business affairs for BMG
North America in New York City.
He was senior VP of business and
legal affairs for Red Distribution

COPPOLA

Y

REYNOLDS

and Edel Entertainment.

Chris Scully is named VP of
finance (label shared services) for
Warner Music Group in New York
City. He was assistant VP of
finance and operations at mar-
thastewart.com for Martha Stew-
art Living Omnimedia.

Liz Soled is promoted to VP of
finance for the Elektra Entertain-
ment Group in New York City. She
was director of finance.

Eva Weiss is named head of
sales and retail marketing for
Ministry of Sound in New York
City. She was national director
of retail marketing for Astral-
werks Records.

the Jan. 9, 2002, AMA show—to be
broadcast live on ABC—and receive
the AMA's Artist of the Century Award.
Clark says Jackson accepted, but two
weeks later, on Dec. 13, Jackson’s
manager, Trudi Green, told the AMAs
that Jackson could not perform
because Greene said that Jackson
could not perform at both events.

The suit also cites an incident from
2000 when Britney Spears allegedly
withdrew from the AMAs days before
the show because Greene told her she
could not appear on the Grammys if
she performed at the AMAs. The suit
says Clark then complained to Greene,
who told him that the “blacklist” pol-
icy would be terminated. But the suit
says the Jackson incident proved that
Greene did not cancel the policy.

“We allege [Greene has] broken the
law,” Clark tells Billboard. “He has
interfered with a business relationship.
I had an oral agreement with Mr. Jack-
son.” The suit claims Jackson’s with-
drawal will hurt DCP by potentially
lowering the 2002 AMASs’ ratings and
diminishing DCP’s abilities to license
the show to foreign and cable markets.

Clark says the suit was filed solely
against Greene and not NARAS, be-
cause “we don’t know whether the
majority of [NARAS] members con-
cur with this policy he has set.”

Asked why Jackson didn’t honor his

commitment to the AMAs, given his
and Clark’s longstanding friendship,
Clark says, “One would have to ask Mr.
Jackson that question, but nothing will
interfere with [our] relationship.”

Pressuring acts not to perform on
an awards show that falls in close
proximity to another is standard pro-
cedure, though few award-show pro-
ducers publicly admit it. Clark stress-
es that the AMAs does not have any
such policy, citing several examples
of acts that appeared on the AMAs as
well as on other award shows held
within weeks of each other.

The rivalry between the Grammys
and the AMAs has existed for years. In

1995, Greene told Billboard, “Artists
who perform on the AMAs might as well
buy a ticket to the Grammys, because
it’s unlikely they'll be performing on our
stage.” (Billboard, March 25, 1995)

In an exclusive interview, Greene
calls the lawsuit “a publicity stunt” and
says that the Grammys have not offered
Jackson a performance slot on the Feb.
27, 2002, show and that he knew noth-
ing about the oral agreement between
Jackson and DCP. “Trudi Green asked,
‘Can Michael go and get his award on
the AMAs and still be on the Gram-
mys?” and I said, ‘Absolutely.” We didn’t
talk about performing at all. I know
those conversations have taken place
with the production company [that
works on the Grammys], but we aren’t
booking anybody until the nomina-
tions come out Jan. 4 [2002].”

While Greene denies that the Gram-
mys “blacklist” any acts, he says, “We
and CBS [which airs the Grammys]
totally agree that one of our most pre-
eminent jobs is to bring the freshest
possible entertainment to the 2 billion
people who watch the show. Since we
have 500 nominees, it makes no sense
for us to be showing the same per-
formances as the People’s Choice
Awards, the AMAs, or even the half-
time show at the Super Bowl.”

Calls to Jackson’s and Spears’ man-
agement were not retumed by press time.

Tower Sale Raises Concerns In Japan

BY STEVE McCLURE
TOKYO—Reports that MTS plans to
sell all or part of its Japanese sub-
sidiary, Tower Records, to pay back
debt have sent shock waves through
the music business here.

Though many in the industry claim
they expected such a move, its implica-
tions are only now beginning to sink in.

“While everyone knew this situa-
tion was inevitable, there is a con-
cern among Tower’s marketing team
in particular as to who will buy
Tower Japan,” says Takuma Naga-
sawa, VP of Tokyo-based music mar-
keting company Esonic.

In 1979, Tower became the first for-
eign music retailer to move into Japan,
revolutionizing how music was sold
here by selling imports, emphasizing
deep catalog, and introducing such
now-standard attractions as listening
posts and in-store events by artists.

Tower has become one of the best-
known brands in Japan, and the
Sacramento, Calif.-based chain’s
Japanese operation served as the
beachhead for Tower’s expansion into
the rest of Asia in the '90s. This suc-
cess also served to persuade other in-
ternational music retailers, such as
Virgin and HMV, to enter the Far East.

“For many years, Tower has fo-
cused on building a unique brand
image by engaging in promotions,
such as our free enhanced CDs, as
well as [tie-ins] with events like [rock
festival] Fuji Rock,” Nagasawa notes.

“This type of marketing has led to
the development of very strong cus-
tomer loyalty among young Japan-
ese, and they hope that the compa-
ny that acquires Tower Japan will
understand and support Tower’s
ongoing marketing strategy.”
Tokyo-based broadcaster Carole
Hisasue emphasizes the unique “vibe”

TOWER

RECORDS - VIDED - BUOKS

of Tower’s Japanese operation: “I
think what distinguishes Tower from
the other [foreign music retailers] is
that at the core, it is run like a fami-
ly business. The key staff are special-
ists and know so much about their
individual areas of expertise.”

Buyers are expected to be selected
in January from bids submitted Dec.
17. “I suspect the final decision on
whether or not [MTS chairman] Russ
[Solomon] will sell will depend on the
value of the bids,” a senior executive
at a rival chain says. Speculation cen-
ters on Tokyo-based Culture Conve-
nience Club (CCC), which operates
the Tsutaya video and music rental
and sales chain, as one firm bidding
for a stake in the operation. (A CCC
spokesman denies this.) Tower senior
VP/Far East managing director Keith

Cahoon did not have any comment.

One industry source says, “If the
buyer is indeed CCC, the Tower
chain should remain in good shape.
CCC has been very successful in
cross-promoting, and they’ve really
been concentrating on music over
the last few years.”

Tower has 51 outlets in Japan.
Collectively, they posted 40.7 billion
yen ($322.4 million) in sales for the
year through April, accounting for
about 40% of Tower’s global sales,
according to reports.

While Tower’s Japanese operations
are believed to be profitable, the chain
has had a tougher time in the rest of
Asia. It has two stores in Taiwan, one
in Hong Kong, one in Singapore (plus
three kiosks at Singapore’s Changi .
Airport), two in Malaysia, and three in
the Philippines. Tower recently ended
its franchise-licensing agreements in
Thailand and South Korea, leaving it
without any outlets there. ~

Hisasue speaks for many in the
industry here by praising the key role
played by Cahoon in building up the
chain in Japan and the rest of Asia,
noting his special interest in promot-
ing Japanese acts overseas.

“Tower is an important feature in
the Japanese retail landscape,” one
Asian music industry executive says.
“Any development which stabilizes
their funding and possibly leads to
further store openings is a good thing
for the recording industry.”

14

www.billboard.com
www americanradiohistorv.com

BILLBOARD DECEMBER 29, 2001


www.americanradiohistory.com

~ ARTISTS&MUSIC

Image’s Morgan Blooms Anew
On Live DVD, ‘The Color Of Roses’

BY PHYLLIS STARK

NASHVILLE—Lorrie Morgan has racked up
_ numerous accomplishments in her recording
career of the past 13 years, but one goal she’s
never had a chance to fulfill was releasing a live
concert recording. She’ll finally have her chance
when Image Entertainment issues The Color of
Roses March 12, 2002.

The performance—a two-CD/cassette effort
that will also be issued on DVD-Video and VHS—
was taped last fall at Nashville’s Tennessee Per-
forming Arts Center, where
Morgan was backed by Nash-
ville’s Belmont University
School of Music Orchestra. :

Morgan says she has “al- |
ways dreamed” about doing a
live concert recording and |
that because she loves work-
ing with orchestras, it seemed 3
natural to record that kind of
show. “There is just some- ¢
thing about a symphony that
moves my soul,” she says.
“Not to say that working with
my band doesn’t move me. It
does. But it’s such a different
vibe for me. I'm such a ro-
mantic at heart, and when those strings come
in and that harp, it just does something to me
that’s magical.”

Charles Callelo, one of the original Four Sea-
sons, was Morgan’s musical director for the proj-
ect, as well as its co-producer with Sandy Linz-
er. Don Carr directed the show.

“It’s like a live greatest hits, which is very excit-
ing, and there are [also] a number of selections
that are a little new to Lorrie,” Image’s VP of mar-
keting Garrett Lee says of the set.

In addition to her hits, Morgan performs such
standards as “My Favorite Things,” “Fly Me to
the Moon,” “Good Morning Heartache,” and
“Secret Love.” The audio project’s second disc
and cassette contains two studio versions of
songs Morgan performs on the live show—“The
Color of Roses” and a cover of Kris Kristoffer-
son’s “Help Me Make It Through the Night"—
plus a lengthy interview with the singer.

“I think that will be pretty compelling for her
audience,” Lee says. “That second disc makes it

aslam dunk.” Both the VHS and DVD-Video ver-
sions contain the interview, and the DVD-Video
also includes a tour of Morgan’s home.

The formats are being sold separately. The stu-
dio version of the title track is expected to be
shipped to country and AC radio shortly. Mike
Martinovich of Nashville-based firm the Con-
sortium will be coordinating radio airplay for
“The Color of Roses.”

Image will tie in with 1-800-Flowers for a
cross-promotion of the project, according to Lee.
A discount coupon for flow-
ers will be included in the
packaging. Plans are also in
discussion for a sweepstakes
promotion with the flower
company that would provide
the winner with a dozen roses

every month for a year.
| Although Morgan wants to
begin cutting back her tour-
. ing schedule, she will hit the
road to support this project.
. “There comes a time in every-
body’s musical career that
you have to regroup and rein-
vent yourself,” she says. “We
will tour next year, but more
exclusive, more special [dates]. It will probably
be theaters and more intimate settings.” She is
booked by Buddy Lee Attractions and managed
by Burt Stein at Gold Mountain Entertainment.

Morgan’s former label home, BNA/RCA Label
Group, issued 14 albums of her music, includ-
ing four greatest-hits packages, a Christmas col-
lection, and this year’s collaboration with her
husband, Sammy Kershaw, titled 7 Finally
Found Someone. Her credits include a double-
platinum album, three platinum projects, and
three gold discs, according to the Recording
Industry Assn. of America.

She has notched 35 singles on the Hot Country
Singles & Tracks chart, including the No. 1 hits
“Five Minutes,” “What Part of No,” and “I Didn’t
Know My Own Strength,” plus 11 more top 10 hits.

As Ken Boesen, PD of country KWJJ Portland,
Ore., puts it, “Lorrie was one of our brightest
stars, and her music has stood up well. Her live
show is always an event. She’s quite a bundle of
energy and [has] an amazing voice.”

Source of ‘Silvetti Sound’ Still Excels

Veteran Tops Billboard’s Year-End Hot Latin Tracks Producer Chart

BY LEILA COBO
MIAMI—You could say that every musical career
has a defining period marking a before and an
after. For Bebu Silvetti, that period was 1991, the
year he produced and arranged Luis Miguel’s land-
mark Romance, an album that not only sold near-
ly 8 million copies worldwide but categorically
redefined the interpretation of traditional boleros.

But you could also say Silvetti’s moment is now.
This year, he tops the Brllboard year-end Hot Latin
Tracks Producer chart, thanks to a string of hits from
awide range of artists, including Marco Antonio Solis,
Ricardo Montanery, Jerry Rivera,

Yet Silvetti couples that with an uncanny knack
for knowing what works at a commercial level.
The mix has brought renewed interest in his tal-
ents as a performer, and discussions are under way
to relaunch his career as a solo pianist in 2002.

“Bebu is one of the best authors and Latin pro-
ducers of all time,” says Ifiigo Zabala, president of
Warner Music Latin America. “His capacity to com-
pose melodies is incredible. He has a unique sound
and is capable of adapting it to a different array of
artists—not to mention that he is fun to work with.”

Forall his relatively recent fame in the Latin realm,
listeners worldwide may remem-

Rocio Durcal, and Tamara.

Beyond producing, arrang-
ing, and writing hit songs, Sil-
vetti has created a particular
sound that, for some, has come
to define commercial roman-
tic Latin music. When an artist
goes to Silvetti, he or she is
looking for the “Silvetti sound,”
which is anchored in sweeping
melodies, lush string arrange-
ments, acoustic instrumenta-
tion and, above all, unabashed
romanticism. “Never, never,
never has anyone requested
another type of sound,” Silvetti
says categorically. “They want my strings. I try not
to copy myself because it would be ridiculous. So
within my style, I move around.”

But never so far away that the listener would
not immediately recognize his seal, tailored to fit
each particular artist. “He’s my perfect match,”
says Montaner, who is working on his third album
with Silvetti, and whose Silvetti-produced Suerio
Repetido has remained for 33 weeks on the Bill-
board Latin Albums chart. Montaner’s association
with Silvetti began in 1999 with Ricardo Mon-
taner Con La London Metropolitan Orchestra, an
album that breathed new life into old hits. “This
album didn’t affect my songs. It just affected the
way they dressed,” Montaner says.

That Silvetti can do this regardiess of the artist—
he is currently working on albums for Placido Do-
mingo (his seventh with the singer) and ranchera
singer Aida Cuevas—underscores the fact that he’s
a musician’s musician: a remarkably gifted pianist
who plays on all of his albums, in addition to his com-
posing, writing, arrangement, and production duties.

SILVETTI

ber Silvetti as the pianist/author
of “Spring Rain,” a pop instru-
mental hit in the late "70s writ-
ten after Silvetti left his native
Argentina for Spain. That release,
on Hispavox, marked Silvetti’s
only foray as a soloist and came
out the same year he wrote and
produced his first songs for
Raphael (“El Gondolero,” with
Iyrics by Armando Manzanero)
and Paloma San Basilio.

The success of Romance
sparked a torrent of work for Sil-
vetti, including albums with Vic
Damone and Engelbert Hum-
perdinck, as well as Luis Miguel’s third bolero album,
Romances, which won a Grammy and included the
Silvetti-penned single “Contigo.” Both 2000 and
2001 have been fertile years for Silvetti, and his pro-
ductions—from the 104-member string orchestra
arrangements for Domingo—to the grupero/pop of
Solis, have highlighted his versatility.

His productions for Solis—Trozos de Mi Alma and
the follow-up, Mds Trozos de Mi Alma (which topped
the Billboard Latin Albums chart)}—have been
notable not only for their quality and success, but for
being able to cross Solis, a regional Mexican icon, into
the mainstrearn. “He was very fast, very effective, and
very clear,” Solis says of Silvetti. “I asked him not to
sophisticate things too much, because I'm a popular
artist. So it's done in good taste, but very simply.”

Simplicity remains his trademark. “And because
I only use acoustic instruments,” he adds, “it never
goes out of style. Iunderstand a lot of pop today needs
synthesizers and things. But that gets old in a year.
You record an album with drums, strings, bass, and
piano, and you can hear it for the next 900 years.”
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Strength Of Teen Pop Dips In 2001

BY LARRY FLICK

NEW YORK—Beyond the life-alter-
ing horror of Sept. 11, the year 2001
proved to be a period of transition
for music. Last year’s sure commer-
cial bets waffled and showed signs of
age, while seeds of hope were sewn
for a return to more organic, less
gimmick-reliant recordings.

This was also the year when the
river of money ran dry. Although
consumers didn’t disappear com-
pletely in a recession-generated
haze (nor did the now-declawed
Napster—see story, page YE-12—
spell the end of the still-retail-driv-
en music industry), there just was-
n’t enough money to keep record
companies as plush as they once
were. Staff cuts became common,
while some companies disappeared
altogether. As 2001 draws to a
creaking close, the end of the

-+ 2001 IN REVIE

THE TOP STORIES

e The teen-pop movement
shows signs of age.

* Rock comes back into vogue,
but it’s leaner and friendlier.

* The Napster file-sharing serv-
ice is declawed by the Recording
Industry Assn. of America.

industry’s collective tightening of
its belt is nowhere in sight. And yet,
the music plays on . . . as it should.

DIRTY POP THAT CAN’T STOP

Or can it? The ongoing viability
of the teen-pop movement became
a heated topic of debate as top 40
radio programmers cooled off on

it—even though perennials 'N
Sync and Britney Spears still sold
albums in massive quantities,
while upstart act O-Town contin-
ued to rack up Hot 100 hits. But
they were among the few victories
in a year that saw projects by high-
profile acts like Jessica Simpson,
Mandy Moore, and Backstreet Boys
fall short of expectations.

“We’ve definitely seen a leveling-
off of the teen-pop movement,” says
James Lonten, manager of a Bor-
der’s Books & Music in New York
City. “But we haven’t seen or heard
the last of the big acts. They’ll con-
tinue to evolve and mature. But the
odds of another kiddie breakthrough
on a multi-platinum scale is pretty
slim at this point.”

But aren’t today’s kids still in-
terested in hearing music that is

(Continued on page 18)
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The following are a chronological
listing of albums that logged time
at No. 1 on The Billboard 200 for
the chart year that runs from Dec.
2, 2000, to Nov. 24, 2001. The
number of weeks each title spent
at No. 1 during the chart year is in
parentheses. Titles that debuted at
No. 1 are indicated in bold type.

1, the Beatles, Capitol (8)

Black & Blue, Backstreet Boys,
Jive (2)

J.Lo, Jennifer Lopez, Epic (1)
Hotshot, Shaggy, MCA (6)
Everyday, Dave Matthews Band,
RCA (2)

Until the End of Time, 2Pac, Inter-
scope (1)

Now That’s What I Call Music! 6,
Various Artists, Sony/Zomba/Univer-
salV/EMI/Epic (3)

All for You, Janet Jackson, Vir-
gin (1)

ART -TOPPERS

Survivor, Destiny’s Child, Colum-

bia (2)

Lateralus, Tool, Volcano (1)
Break the Cycle, Stained, Elektra (3)
Take Off Your Pants and Jacket,

Blink-182, MCA (1)

Devil’s Night, D12, Interscope (2)
Songs in A Minor, Alicia Keys, J (3)
Celebrity, ’N Sync, Jive (1)

Now That’s What I Call Music! 7,

Various Artists, EMI/Universal/Sony/
Zomba/Virgin (3)

Now, Maxwell, Columbia (1)
Aaliyah, Aaliyah, Blackground (1)
Toxicity, System of a Down, Colum-

bia (1)

The Blueprint, Jay-Z, Def Jam (3)
Pain Is Love, Ja Rule, Def Jam (2)
God Bless America, Various Artists,

Columbia (1)

The Great Depression, DMX,

Def Jam (1)

Invincible, Michael Jackson, Epic (1)
Britney, Britney Spears, Jive (1)

SHURE MicROPHONES & MoBY
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GOODBYE 2001: This was a year
where we found out just how many
times our hearts could break and
keep on beating.

From the deaths of Joey Ramone,
Aaliyah, John Lee Hooker, and
George Harrison to thousands of
layoffs to tragic national events that
touched everyone in the industry, it
was at times impossible to catch the
glimmers of light shining through
the dark clouds.

Too often this year, I felt like I was
living Bruce Cockburn’s line from
“Lovers in a Dangerous Time”: “Got to
kick at the darkness til it bleeds day-
light.” Or after Sept. 11, these words
from Paul Simon’s “American Tune”:
“I don’t know a soul who’s not been
battered/I don’t have a friend who feels
at ease/I don’t know a dream that’s not
been shattered or driven to its knees/
But it’s all right, it’s all right/We’ve
lived so well so long/Still, when I think
of the road we're traveling on/I won-
der what went wrong/I can’t help it, I
wonder what went wrong.”

That’s why my head understood
when artists interviewed after Sept. 11
talked about how they’d never felt so
insignificant, as if they had nothing to
contribute of any value, but my heart
couldn’t agree. The power, glory, and
healing abilities of music created by
many of these artists had never been
more potent or necessary.

If certain contemporary songs
didn’t take on new meaning for
everyone, then patriotic ones did.
Hearing “America the Beautiful” or
“Battle Hymn of the Republic” after
Sept. 11 was in many ways like truly
hearing them for the first time.

In fact, one of the bright spots in a
dismal year was how artists and labels
cooperated, putting politics and profits
aside for charity concerts, albums, and
singles. For just a moment, people
stood back and asked what they could
do to help without thinking of personal
motive or gain. If there could be one
lingering legacy of this awful tragedy,
wouldn’t it be nice if that were it? We
know that’s naive, but don’t burst our
bubble until Jan. 15, 2002, please.

GOOD TIDINGS: It wasn’t all bad this
year, as new artists like Alicia Keys,
Lifehouse, Nelly Furtado, Jamie
O’Neal, Ludacris, and Linkin Park
broke though with their major-label
debuts, and developing acts such as
Staind, Incubus, and Nickelback
reached mainstream popularity with
new projects. Sales certainly weren’t
comparable to last year (only one al-
bum, 'N Sync’s Celebrity, sold more
than 1 million copies in its first week

of release, compared with five al-
bums last year), but enough good
stuff happened to keep the faith.

ARTIST OF THE YEAR: U2. If the band
was from the U.S., I'd want it declared
a national treasure. Before Sept. 11,
its tour was a must-see for any music
lover; afterward, its show became a
healing communion between fans
and the band, a two-hour respite that
didn’t make the world OK—it just
made it palatable to be here for awhile
longer. It’s also worth noting that at
a time when many bands were can-
celing tours because of world events,
U2 added more dates to its trek.

WHAT’S NEXT? At least, for the fore-
seeable future, it’s hard to imagine
any relief in sight. I predict the indus-
try’s revolving chairs will continue
(although I don’t think we’ll see
another 10-day period where the likes
of Gerald Levin, Edgar Bronfman,
and Jim Caparro step down). There
will be more layoffs, more closures,
and more consolidations.

But we’re also heading for some
kind of musical explosion. Just as the
Beatles helped pull America out of its
depression following the Kennedy
assassination, the time is right for
some act, some movement, to unify
people and leave a new cultural mark.
People are hungry for something to
lift their spirits, and nothing does
that better than music.

ON THE LIGHTER SIDE: Lest we tend to
take what we do too seriously, I'll close
with these two items that somehow
summed up the year for me and serve
as a reminder that it’s OK to go out
there and just have a good time:

Unprompted, N Sync’s Chris
Kirkpatrick went off on a riff about
which Muppets he and his bandmates
resembled. He picked Animal for
himself. Joey Fatone is EImo, Justin
Timberlake is Kermit, JC Chasez is
“that guy with the blue hat and green -
nose who plays the saxophone”
(whose name happens to be Zoot),
and Lance Bass is Scooter. Call us
crazy, but we see great potential for
a Saturday-morning cartoon of the
Muppet babies and the 'N Sync
babies. Feel free to steal it.

When asked if he was surprised
that his group’s fans responded so
well to the serious tone of “Stay
Together for the Kids,” a song about
divorce, Blink-182’s Tom DeLonge
replied: “Actually, in our defense,
most of our stuff is serious except for
the few songs we have about fucking
dogs and stuff—those are jokes.”
Snoopy and friends will sleep easier
tonight, as will we all.
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Continued from page 16

made by their own peers?

“Without a doubt,” Lonten says.
“But it’s going to be more akin to
the way Aaron Carter sells, for
example. He moves an incredible
number of CDs, but he does so in a
way that seems more specialized.
He’s not a major part of the main-
stream discussion about music and
its trends—at least, not yet.”

For the teen-pop acts that are
still commercial contenders, being
a part of that discussion in a way
that is fair and respected has be-
come increasingly important.

“We’re not making records for
critics,” "N Sync’s Justin Timber-
lake asserted in an interview with
Billboard earlier this year. “But I
also feel like we’re not always given
a fair shake for being the real deal.
We write and perform our own
songs, just like any other ‘credible’
group—and we sell more records
than most of those same groups.

But we're viewed by most critics as
second-class. And, yeah, that can be
frustrating sometimes.”

The tide turned on that level for
"N Sync in 2001 when it issued
Celebrity (Jive), a collection that
earned high marks for its lead sin-
gle, “Pop,” a collaboration with club
kingpin B.T. that merged electro-
funk grooves with metallic guitars,
while Timberlake’s lyrics defiantly
declared that pure pop music will
not go away.

“And it won’t,” he said with a
smile. “It will morph, change, and

grow. But it won't go away. If
you’re a creative artist with any
kind of vision, you’re going to
bring out different colors and
sounds with each record. That’s
exactly what we’re doing. And we’re
not planning to stop anytime in the
near future.”

Epic’s Moore agrees, adding that
she’s looking forward to the day
when she’s not “randomly catego-
rized with other artists based on
age. The only thing I have in com-
mon with Britney or Jessica or
Christina [Aguilera] is the fact that

ALWAYS PLAY OUT OF TUNE.

THANKS TO YOU, HE WON’T

We'd like to thank all those who helped make our Jazz Studies Program benefit concert a great success. We especially

appreciate the efforts of the jazz greats who made the night so memorable: Ellis Marsalis, his sons Branford, Wynton,

Delfeayo and Jason, plus Harry Connick Jr. Because of everyone's support, we can belp

more youths become musicians. And every jazz fan likes hearing that. wwwuno.edu.

. UNIVERSITY OF

NEW ORLEANS

we're all close in age. We all make
fairly different-sounding records.
As blessed as I feel to be working in
this industry, it’s frustrating to
sometimes feel discounted or neg-
atively judged because of superficial
elements and not because of my
actual work.”

But Moore isn’t daunted or
swayed from continuing to make
music that she feels transcends
the teen-pop movement. “My mu-
sic is for everyone, and I'm not
going to stop working to have the
widest possible audience.”

THEY WANNA ROCK

While teen-popsters strived to
remain relevant, the floodgates for
rockers flew open. Suddenly, it
was not only cool to crank up the
guitars again—it was highly prof-
itable, too.

“It’s good to know that a guy like
me—and a band like mine—can
get a fair shake in the mainstream,”
says Wes Scantlin, frontman of

Puddle of Mudd, who made a solid
impression this year with the Flaw-
less/Interscope debut Come Clean.
“The field is pretty broad right now
for a lot of different types of rock
music now, which is cool. You don’t
have to follow too close to a for-
mula in order to be heard.”

Scantlin’s correct. While the rap-
metal sound of multi-platinum acts
like Kid Rock and Limp Bizkit con-
tinues to be a strong sales factor,
consumers are also gravitating
toward a wider variety of rock music;
music that is often lean and back-to-
basics. Even hard rock has become -
notably low on studio frills. Among
the key bands of this ilk is System of
a Down, whose sophomore Colum-
bia set, Toxicity (and hit single
“Chop Suey”), hit hard with an
assaulting, yet basic guitar-bass-
drums instrumental blend.

“If the song is right, then there’s
no need to clutter the arrangement
with unnecessary elements,” band
member Serj Tankian notes. “We
want people to hear and under-
stand what we’re saying, whatever
that might be.”

Bringing an equally high degree
of intensity and power to rock, but
with a decidedly more modern-

(Continued on page 20)
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pop tone, are the Strokes, whose
RCA set Is This It entered our col-
lective consciousness with such
media-stirred fervor that one
could almost hear the backlash
begin before the the project’s Sep-
tember release. The good news is
that the potentially suffocating
crunch of critical kudos didn’t
hurt the band as it embarked on a

sold-out tour of the U.S. this fall.

Also basking in the warm glow of
universal critical praise has been for-
mer Whiskeytown frontman Ryan
Adams, who has led a veritable army
of troubadours (that includes Five
for Fighting’s John Ondrasik and
Pete Yorn) into popville with Gold
(Lost Highway), which overflows
with richly textured, folk-spiced
tunes. Now that he’s a darling of the
smart-rock world, he’s inching to-
ward the top 40 arena with “New
York, New York,” a single that the
North Carolina native describes as
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his “Lou Reed-inspired kind of song
about the city. From the first time I
stepped foot into New York, I knew
my love affair with the city began.”

When rockers weren’t keeping it
spare, they were getting heartfelt
and positive. Creed is closing out
2001 with Weathered, an epic effort
that is designed to provide an alter-
native to music mired in negativity.

“I don't see the merit in wallow-
ing in misery,” frontman Scott Stapp
told Billboard recently. “When I'm
dealing with a heavy issue or some-
thing that stirs my anger, I don’t

" Rt

want to stay there. I want to get out.
I need to believe that there’s even-
tual relief from the pain.”

That philosophy has been the
fuel driving the Wind-up act since
1997. Although Stapp asserts that
he and guitarist/songwriting
partner Mark Tremonti do not
create music with the intention
of directly affecting the thoughts
and emotions of their fans, it’s
becoming an increasingly wel-
come by-product.

“The words I write, I write for
myself,” Stapp said. “The idea of
those words connecting with people
who are also searching for light at
the end of the tunnel is gratifying.”

KEEPING IT REAL

Rockers were not the only artists
who were heading back to basics in
2001. With Songs in A Minor (J),
Alicia Keys singlehandedly pushed
the seemingly endless flock of hip-
hop sirens laboring under the influ-
ences of male producers perilously
close to the point of irrelevance.

Producing and writing much of
her full-length debut, Keys managed
to strike a trend-savvy stance, while
also proving that being old-school is
more than rehashing dusty soul
samples. The singles “Fallin’ ” and

artist facts, no one delivers the
details on the Billboard charted hits
like we do. Single by single. Album
by album. Year by year. Chart by
chart. Book after book, packed with
all you need to know about every
charted recording.

§ op
Country .
i Albums

“A Woman’s Worth” dared program-
mers to rethink their stylistic para-
meters with rich, classic-R&B in-

ALBUM

&= Get on top of it all at

S%-52800-827-9810 (U.S.) or

AtBum 58 ¥262-251-5408 (Canada/Foreign) or
: www.recordresearch.com.

strumentation and lyrics that as-
sumed that the average listener had
a brain capable of absorbing more
than “be my man” and “let’s freak all

. W night” prose.
3 i “I feel an emotional connection
with artists like Marvin Gaye and -
Roberta Flack and Nina Simone,”
Keys says. “No, I'm not comparing
myself to them, but I feel them. I
study them. They touch me in a
way that’s indescribable. My dream
is to be that good someday.”
While she has far-reaching goals,
- wsicwnirsoins: I p ; Keys also has high hopes for the
b I ' ”‘! i e end result of her debut disc. “These
y E Rlbeerd

i = i

Billoearsl §

77

songs reflect exactly how I'm feel-
ing right now. And [the album] has
songs that I pray will stand the test
of time. But as much as I want to
be taken seriously, I also want to be
down like every other young wo-
man. I want to be hip and fresh and
youthful. As much as I like to be

(Continued on page 23)

=
r ] ‘ l‘r-.m i

Sl ks

T
X k. . Album Rock  Modera Rotk
£ - ¥ i ” ) =, 3 1981-1995  1988:1995

!

www.billboard.com BILLBOARD DECEMBER 29, 2001

MWW americanradiohistorv com


www.americanradiohistory.com

11 KCRIC

T te

all those who partlclpa :
CGNCERTS a

VOL“ NTEERS F()ct 20%1(1 SmE:ll;nffISu’;Alc Centre. Dallas Oct. 21

HiFi Buys Amphitheatre. Atlanta

Styx Glen Burtnik, Lawrence Gowan, Tommy Shaw, Todd Sucherman, James "JY" Young REO Speedwagon: Dave Amato, Kevin Cronin, Neal
Doughty, Bruce Hall, Bryan Hitt Journey: Steve Augeri, Jonathan Cain, Deen Castronovo Neal Schon, Ross Valory Lynyrd Skynyrd: Michael
Cartellone, Carol Chase, Ean Evans, Dale Krantz-Rossington, Rickey Medlocke, Billy Powell, Gary Rossington, Hughie Thomasson, Johnny Van
Zant Bad Company: Dave "Bucket" Colwell, Simon Kirke, Paul Rodgers, Rick Wills Kansas: Phil Ehart, Billy Greer, Robby Steinhardt, Steve
Walsh, Richard Williams

Jack Blades, Drew Carey, Mark Farner, Peter Frampton, Eddie Money, Derek St. Holmes, John Waite, Edgar Winter Survivor: Jimi Jamison and
Frankie Sullivan The Volunteer Band: Joe Stark, Kvle Henderson, Greg Morrow, Buck Johnston

ACT Services, Louis Adamo, Air Dimensional Design, AJL International, AlaCarte Catering, Jeff Albright, Allen Weiss Catering, Ann Anderson,
Scott Appleton, Aramark, Armada Vehicle Rental, Artic Zone, Artistry In Motion, AS| Productions, Atlanta Braves, Atlanta Coca-Cola Bottling
Company, Atlanta Fire Department, Atlanta Hawks, Atlanta Journal Constitution, Atlanta Police Department, Atlanta Rigging, Atlanta Thrashers,
Audio Analysts, Audio Visuals Atlanta, Sterling Bacon, David Baker, Barry Becker, Kevin "Ringo" Beckham, Tammy Bembeneck, Sandy Bennett,
Cheryl Blackshear, Akeasha Branch, Deana Brown, Doc Brown, Charlie Brusco, Cindy Brusco, Lt. Alan Bull, Jon Burton, Jack Calmes, CAMA,
Billy Carbone, Nick Caris, Gary Carnes, Willy Cerlucci, Elizabeth Chanley, Steve Chapman, Chick-il-A, Renata Circeo, Deana Clark, Holly
Clausen, Clean Event, Clear Channel Radio - KDGE, KEGL, KDMX and KZPS, Coca-Cola Bottling Company of Dallas, Coca-Cola USA, Casey
Compton, Tom Consolo, Joanne Constantienides, Coors Brewing Co., Will Craven, Creative Loafing, Crew One Productions, Crossover
Entertainment, Crossroads Audio, Brian Crouch, Noah Cunningham, D&L Entertainment Services, Inc., Dallas Morning News, Dallas Observer,
Dallas Paolice Department, Jeff Darling, Dave Polk Enterprises, DB Production Services Inc., Jim Dellacroce RJ DeSanto, Rick Diamond, Joe
Dlearo, Don Dodge, Scott Dopson, Garv "Gaz" Douglas, Fred Downey, Dr. Pepper Bottling Co. of Dallas, EGO Trips, Alan Eisenbach, Kevin
Elson, EMI, Danny English, Brian Evors, FastSigns, Tiffany Fincher, Sean Finnegan, First American Rental, Larry Fontana, Forsyth County News,
Foxgloves & lvy, Fred Franchi, Fulton County Sherlﬁ Department, Gam Products, Doron Gazit, Bryan Gazo, GE Capital, Gemini Lighting, Terry
Gibson, Gift Basket Express & Balloons, Too!, Gossau Memories, Jon Graves, Libby Gray, James "Rosie” Greenawalt, Brad Gregory, Guitar
Center, Jim Handlay, Hard Rock Cafe- Atlanta, Tom Hawkins, Hergeramos, HiFi Buys, Chris Hoff, Holiday Atlanta Downtown, Simon Horrocks,
Mark Horton, House of Blues Concerts, Rick Howe, Bryan Humphries, Hyatt Regency D/FW, Ingles, Richard lvers, Samantha Jackson, PO Rick
Janich, Shannon Jelenek, Lisa Jenkins, Sgt. Steve Johnson, Billy Johnson, Jimmy Johnson, Jay Jones, Ken Stanton Music, Cindy Klopfenstein,
Vinnie Kowalski, Robert Kraft, Jennifer Kreps, Bob LaBarr, Albert Lecesse, Mario Lecesse, Rudy Leiren, Bonita Lessmann, Ken Levitan, Light
Sound Design Fourth Phase, Gary Loizzo, Dale Long, Scott Lonski, LSD/Fourth Phase - Atlanta, Jason Lyewski, Lee Malone, Greg Mandelke,
Dave Manion, Keith Marks, Marriott Courtyard Market Center, Mars Music, Monica Matthews, Mike McCauley, Sabrina McCulloch, Pam Mcintire,
Phyllis McLay, George Mead, Medcor, Inc., Miller of Dallas, Billy Morgan, Morpheus Lighting, John Nixon, Robert Norman, North Texas Ford
Dealers, Ross Nunan, Richard Oi, Danny "Borga O'Neil, Clyde Oswald Steve Owens, Ozarka Natural Spring Water, PAC Audio, George Packer,
Bill Paden, Dave Paiva, Bert Pare, Dave Parks, Mike Parrott, Steve Partridge, Party City, Jason Patterson, Kathy Pellum, PO Ebbie Perez, Perri
Entertainment Srvc., Scott Pike, Jason Powell, Warwick Price, Prarie Prince, Matt Raffaelle, Joel Ragland, Jose Ramos, Jeff Ravitz, Reece Tent
Rental, Renaissance Atlanta Hotel-Concourse, Renaissance Hotel, Rick Prince Watches, Ritz Carlton Downtown Atlanta- Culinary Division, Justin
Roberts, Rock-it Cargo - Chicago, Rock-t Cargo - Los Angeles, Rosebrand, John Rossi, Tim Rozner, Rick Rushing, Jess Salazar, Deryl Sanders,
Kevin Satrum, Fletcher Saxton, Neil Schaefer, Clay Schell, Ross Schilling, PO Janson Scoggins, Lt. Mike Scoggins, Dennis Scrimo,
Showpower, Danny Shuss, Signatures Network, Chad Singer, Larry Sizemore, Skytracker of Atlanta, Skytracker of Dallas, Mark Snyder, Sound
Moves, Southern EMS, Mikey Sparks, David Spero, Mike Spiropoulos, Sprint PCS, Standard Parking, Kimberly Stanton, Luke Stanton, Star
Coaches, Starline Music, State Fair of Texas, Tim Stein, Ron Strang, Superior Backings, Swiss Hotel, Syncrolites, Sysco Food Services of
Dallas, TBA Entertainment, The Fairmont Hotel, The Palm, JT Thompson, Ticketmaster, John "JT" Toomey, Tour Design, Stevens Trawn, Todd
Trent, T-Shirt Tibby, Upstaging, inc., Larry Vallon, Jeff Van Duyn, Theresa Vanrosendale, Jim Varga, Visual Terrain, Inc., Russ Voyta, Chris Ward,
Grace Warner, John Watson, WCKS, WDMG, Jeff Weirick, Christianne Weiss, Stevens Weiss, West Lake High School ROTC W.E.T. Studios,
WFAA.TV Ch. 8, WEXF, WGSY, Dan Wills, WIMZ, WIOL, WKLS, WMXV, WNNX, WPCH, WPEZ, WPUP, WQBZ, WQKS, PO Derrick Wright, WSE,
WSGC; WSKZ, WSTR, WVRK;, WXFX, WYBB, Wyndharm Anatole Hotel, Wyndham Garden Market Center, WZGC
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VENUE/

GROSS/

ATTENDANCE/

ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
PHIL LESH & FRIENDS Beacon Theatre, $977,763 22,120 Clear Channel
New York $250/$39.50 22,888 seven shows Entertainment
Nov. 26-Dec. 3 three sellouts
BRITNEY SPEARS Philips Arena, $849,362 15,535 Jack Utsick Presents,
Atlanta $65/$39.50 sellout Concerts West
Dec. 15
JIMMY BUFFETT & THE CORAL Schottenstein Center, $810,207 16,590 House of Blues Concerts
REEFER BAND Columbus, Ohio $85/859.50/$49.50/$29.50  sellout
Nov. 14
AEROSMITH, THE CULT Reunion Arena, $674,425 11,520 Clear Channel
Dallas $75/$55 12,427 Entertainment
Dec.5
ELTON JOHN Selland Arena, $572,914 10,791 House of Blues Concerts
Fresno, Calif. $59.50/$39.50 sellout
Dec.7
STING Magness Arena, $498,072 5,506 House of Blues Concerts
Denver $122/892/$72/$52 sellout
Dec. 10
0ZZY OSBOURNE, ROB ZOMBIE, ' Allstate Arena, $492,537 11,074 Clear Channel
MUDVAYNE, SOIL Rosemont, Il $49.50/$29.50 14,332 Entertainment
Dec.6
STING World Arena, $459,257 6,773 House of Blues Concerts
Colorado Springs, Calo. $99/874/854 7,000
Dec.9
AMY GRANT & VINCE GILL, NICKEL . MCI Center, $404,320 8815 Clear Channel
CREEK, RACHAEL LAMPA Washington, D.C. $80/$23 19,645 Entertainment
Dec.9
0z2ZY OSBOURNE, ROB ZOMBIE, Cabao Arena, $398,452 11,781 Clear Channel
MUDVAYNE, SOIL Detrait $35.50 sellout Entertainment
Dec. 8

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171. Fax: 615-321-0878.
For research information and pricing, call Bob Ailen, 615-321-9171.

When | was a young boy cinema made me dream and many of those dreams incredibly did come true.
(GIOVANNI TOMMASO)

]

S "‘1 |||

Y =

Giovanm Tommaso Qul_ |

Giovanm Tanunaso Quentat

W seconpo TEMPS

vt JOu Lovano
e Cringion

Luca Bogoma

www.Camjazz.com

sliecia! guest joe LO ‘ ‘,{

featuripg Terri Lyne Ca
Antonio Farao Luca

STAYIN’ ALIVE: In the middle of a
world that often seems to have gone
mad lately, one thing remains con-
sistent—there are more artists ply-
ing their wares than ever. Nothing
seems to sway undiscovered hope-
fuls who are keeping the streets alive
with music that ranges from wildly
commercial to just plain ol’ wild.

But there has been one major dif-
ference within the unsigned music
sector. More and more artists are not
rushing to sign major-label deals.
Instead, they’re striving to remain
independent and in control of their
destiny. Although we believe that
platinum success belongs to those
who are willing to play the industry
game, we’re heartened by the many
performers, musicians, and song-
writers who are not willing to simply
throw themselves at the mercy of a
company that may or may not still
be around when the business chips
fall. Before we cross the threshold
into 2002, let’s take a second look at
several acts that deserve a round of
applause for making music that’s a
cut above the rest.

PLOUGHING THROUGH: Even though
the members of San Francisco’s
Ploughound happen to be gay,
they’re not inclined to be grouped

BRYANT

under the ever-expanding contin-
gent of “queercore” bands cur-
rently making noise in the indie-
rock underground.

“We're just your average Joe,
obnoxious rock band,” says Duane
Bryant, the band’s bassist/co-lyricist,
adding with a laugh that the most
important fact about Ploughound is
that the band’s members are all
“housebroken and play extremely
well with others.”

Bryant’s humor is indicative of
the 2-year-old band’s second self-
made CD, Shift, a set of guitar-
charged power-pop tunes that trig-
gers complimentary comparisons

to Blink-182 and fellow Bay Area
rockers Green Day.

The band, which also features the
charismatic Tommy Barnhard on
vocals, has cut three new tunes—
“Diluted,” “80 Bucks,” and “Gigan-
tic”—for a smokin’ new EP titled
She’s Got a Job fo Do. It can be pur-
chased on MP3.com or on the band’s
Web site, ploughound.com.

BROTHERS IN SONG: The best part
about writing this column is dis-
covering little gems; the recordings
that jump out of the pile of wannabe
hits and scream “smash.” It’s a rare
occurrence, but one that happened
when we heard “I Am What [ Am”
by Brotherhood.

The tune is a pop music fan’s
dream. It offers a firm, funk-fortified
shuffle-beat, rock-spiced guitars,
plush keyboards, and a harmonious,
sing-along chorus that is instantly
unforgettable. The song’s charming
words of love are delivered with
youthful energy by the act’s siblings
Chris and Tommy O’Connor.

“I Am What I Am” is one of three
songs on a solid demo that also fea-
tures “What Would You Do”—on
which they exhibit their high poten-
tial as teen heartthrobs.

For additional information, con-
tact Larry Rudolph at 212-684-1001.

SUZANNE’S VIEW: When you’re an
artist whose music is steeped in sim-
ple acoustic strumming and diary-
like lyrics, there’s a danger of be-
coming too comfortable in a niche
that doesn’t demand much more
than occasional replication. It’s a
challenge for such artists to stay
fresh. Quite frankly, most don’t. For-
tunately, Suzanne Buirgy did.

We first encountered this Los
Angeles folk rocker via her stellar
1998 recording, A Small Word. We
were struck by her raw intensity.
Buirgy’s lyrics dug deep, while her
melodies were unshakably infec-
tious. Several years later, she tops
herself with The View From Here.

Once again, Buirgy strives to give
the listener more than merely a
handful of dewy-eyed tales of love in
its various forms and stages. She
successfully aims to infuse empathy
and honesty into her material. In
short, you believe every word that
comes out of her mouth. The plead-
ing “Undertow” feels more like an
internal whisper, the kind of words
that you might say to yourself in an
emotional moment but words that
you'd never say out loud.

The View From Here was pro-
duced by Buirgy with Judy Wieder.
For more details, visit the artist’s
Web site, suzannebuirgy.com.
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Continued from page 20

viewed as mature, I also like to be

cute and play. You’ve got to have a |

little bit of both in life.”

IT’S ALL ABOUT SURVIVAL
Among the other acts striving to
achieve a balance between credi-
bility and cuteness was Destiny’s
Child. After weathering one storm
after the next, the trio of Beyoncé

- Knowles, Michelle Williams, and

Kelly Rowland set out to change
their image as a ghetto hip-hop
girl-group with rotating members
into being respected as a glam-
orous, personality-driven team to
be reckoned with. The pop-smart

Columbia opus Survivor (rife with
such meticulously crafted, in-
escapably infectious gems as
“Bootylicious,” “Nasty Girl,” and
“Apple Pie a la Mode”) and a year of
seemingly endless touring, TV ap-
pearances, and countless magazine
covers did the trick. They were lit-
erally everywhere.

“It’s been tiring at times,” Knowles
told Billboard earlier this year. “But
this is what we’ve been working for
our entire lives. We can moan and
complain later. Right now, we have
work to do.”

Their work paid off. Survivor
spawned an armful of unavoidable
radio hits, and it firmly established
Knowles (who penned and pro-
duced much of the collection) as a
formidable songwriter. As 2001
winds down to a close, rumors of
the act’s future have arisen. But
while a spate of solo projects is on
the horizon, its demise as a per-
forming unit is not.

“These are my girls,” Knowles
says. “ can’t imagine my life with-
out Destiny’s Child in it. And after
all of the trials and tribulations to
get the right chemistry together
among us, there’s no way that we’re
going to let go of each other any
time soon. We're locked into each
other for many years to come.”

CRUISING ONLINE
Although many will argue that
it’s not over until it's over, 2001
saw the music-sharing service
Napster lose much of its power. In
a flurry of headline-grabbing
(Continued on next page)
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factor. The question is, How,
when, or will the industry find a
way to collaborate with these
services? That’s a big question
mark. But I don't think an online
music service will ever complete-
ly replace retail.”

Teen Pop

Continued from preceding page

court activity, the Recording
Industry Assn. of America suc-
cessfully brought Napster in its
original form to a close. While the
service undergoes a transitional
phase, its estimated 58 million
users are investigating lesser-
known file-swapping services like
Gnutella, Aimster, and Freenet.
Has any of this affected the
retail movement of recordings?
“Napster, as it stood, had the po-
tential to cause some damage,
though I've always believed that
Napster could have become a use-
ful promotional tool for labels,”
Border’s Books & Music’s Lonten
says. “The future of the service
remains unclear. But music leak-
ing out online will always be a

PARTING GLANCES

When assessing the activity of
any year, the hardest part is mark-
ing the passings of those whose
work and existences have affected
the world—not to mention our
daily lives.

The year 2001 saw the deaths of
such venerable figures as George
Harrison, John Lee Hooker, John
Phillips, Les Brown, Perry Como,
Chet Atkins, and John Fahey; artists
whose influence can and will con-
tinue to be felt in countless con-
temporary recordings.

We also saw the untimely end of
a promising young career when

still-rising pop/R&B ingenue Aa-
liyah died Aug. 25 in a plane crash
in the Bahamas. She had just com-

RAMONE

pleted the video for “Rock the |

Boat,” the second single from her
recent eponymous Blackground/
Virgin CD. The wonderfully vi-

FOR SAlE

The original artwork (240 pages)
for the world’s first music video,
“She Said So,”(1966) in part drawn
by JOHN LENNON
for THE BEATLES
song “I Feel Fine”

$295,000

(Includes Certificate of Authenticity)

Contact: Gary Zimet
Tel: (845)497-7373
email: vie1@aol.com
web: momentsintime.com-

brant, celebratory clip—Ilike the
single—proved to be a fitting, if
horribly premature, close to such
a bright young life.

No matter how much anyone
tried to rejoice in the eternally
youthful glow of the Ramones’
music, it was impossible not to
digest the death of Joey Ramone on
April 15 (after a six-year battle with
lymphatic cancer) as the perma-
nent loss of rock’n’roll’s adoles-
cence. Ramone wasn’t merely the
frontman for the band that had
become legendary for such giddy
rebel anthems as “Rock ‘N’ Roll
High School” and “I Wanna Be
Sedated”—he became the unequiv-
ocal leader of the punk movement;
an icon whose work and dedication
to music’s left field inspired count-
less bands (like the Clash, Green
Day, and Blink-182, for starters)
that have, ironically, surpassed the
Ramones in record sales.

When pondering his impact on
music in 1999, Ramone told Bill-
board, “It’s crazy to ever think that
far ahead. My objective has always
been to live in the moment. I never
want to overthink the future. We
should all just make the most of
today.” Indeed.

LOCATED IN MANHATTAN, KANSAS
BETWEEN KANSAS CITY AND DENVER
FULL-SERVICE FACILITY
FACILITY PROMOTES/CO-PROMOTES
SEATING FROM 2,000 TO 14,000
MULTIPLE RIGGING POINTS
FOR BOOKINGS CALL: CHARLIE THOMAS OR JIM MULLER

For Info CaII 785/532-7600 or Email: bramlage@ksu.edu

o At . WL% /

Billboard |DIRECTORIES

THE DEFINITIVE SOURCE FOR INDUSTRY INFORMATION

INTERNATIONAL BUYER'S GUIDE

Jam-packed with critical personnel and
other information about every major record
company, video company, music publisher,
digital music company and seller of prod-
ucts and services for the entertainment
industry worldwide. A powerful tool. $165

INTERNATIONAL TALENT

& TOURING DIRECTORY:

The leading source for those who
promote or manage talent. Over 22,000
listings from 60 countires include: talent,
booking agencies, facilities, services
and products. $135

INTERNATIONAL LATIN

MUSIC BUYER’S GUIDE:

The most accurate reference source
available on the Latin Music marketplace.
Over 3000 business-to business contacts
in 19 countries. $99

INTERNATIONAL DISC/

TAPE DIRECTORY:

The exclusive source for information in
the manufacturing area of the music and
video business. Lists over 3000 profes-
sional services and suppliers. $89

RECORD RETAILING DIRECTORY:
be.q'lr‘ The essential tool for those who service

or sell products to the retail music com-
munity. Detailed information on thousands
of independent, chain store and online
operations across the USA. $199

recordretailing

THE RADIO POWER BOOK:

The ultimate guide to radio and record
promotion. Detailed information about
every major radio station, record label
and radio syndicator. Includes Arbitron
information on top 100 markets. $125

MUSICIAN’S GUIDE TO
TOURING & PROMOTION:
Today's working musician’s guide to
clubs, tape/disc services, A&R, music
services, industry websites and more.
$1 5.95 (Shipping included)

ORDER ONLINE: www.orderbillboard.com

or call 1.800.344.7119 + International: 732.363.4156
Fax: 732.363.0338 By Mail: Send payment plus $7 shipping ($15 for intemational
orders) per directory with this ad to: Billboard Directories, PO Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA,
IL, OH, VA & DC. Orders payable in U.S. funds only. All sales are final.

BDZZ3028

24

www.billboard.com
www americanradiohistorv com

BILLBOARD DECEMBER 29, 2001


www.americanradiohistory.com

New York
+1(1)212 315 1111

Los Angeles
+1(1)323 463 4444

Tokyo
+81 (0)3 5474 1144

Paris
+33 (0)1 3460 4666

Milan
+39 039 2328 094

Solid State Logic

“International Headquarters: Begbroke, Oxford OX5 1RU, England

{0)1865 842118 E: sales@solid-state-logic.com W: www.solid-state-logic.com



www.americanradiohistory.com

R&B Veteran Rufus Thomas Dies At Age 84

BY CHRIS MORRIS

L.OS ANGELES—Howard Stovall,
executive director of the Memphis-
based Blues Foundation, recalls Rufus
Thomas as more than just an ordinary
R&B performer.

“Rufus was a consummate enter-
tainer—he wasn'’t just a singer,” Stovall
says. “Because he came up through the
vaudeville and minstrel show traditions,
he was well versed in every form of

entertainment. He was the master, of
connecting with the audience—
whether it was at the Kennedy Center in
Washington, D.C., or at B.B. King’s on
Beale Street, whether it was Sen. Trent
Lott or some tourist from Iowa.”

Thomas, 84, died Dec. 15 at St.
Francis Hospital in Memphis after a
short illness.

Thomas was a glorious holdover
from an earlier era of black musical
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entertainment. Born March 17, 1917,
in Cayce, Miss., he went out on the
road through the South with the Rab-
bit Foot Minstrels and other touring
units. He went on to become host at
the Palace Theatre in Memphis.
Thomas began his recording career
in 1950 with singles for the Star Talent
label. He soon began to record for Sam
Phillips’ Memphis Recording Service,
which leased his sides to Chess; in
1953, Phillips signed him to his new
label, Sun Records. Thomas scored one
of Sun’s first hits that year with “Bear
Cat,” an “answer record” to Big Mama
Thornton’s “Hound Dog.” Another
memorable Sun release was “Tiger
Man,” later covered by Elvis Presley.
In 1953, Thomas began a long resi-
dency as a disc jockey at WDIA Mem-
phis, the South’s first all-black station.
In 1960, he helped get another fledg-

A s
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THOMAS

ling Memphis label off the ground when
he recorded “Cause I Love You,” a duet
with his daughter Carla, for local Satel-
lite Records. Satellite soon changed its
name to Stax, and it became the home
of a long-running series of hit dance
tunes by the elder Thomas.

Thomas’ first Stax hit, “The Dog,”
rose to No. 22 on the Billboard R&B
chart in 1963 and was followed by a
succession of like-minded chart-top-
pers: “Walking the Dog,” “Can Your
Monkey Do the Dog,” “Do the Funky
Chicken,” and “(Do the) Push and
Pull,” which became a No. 1 R&B hit
and No. 25 pop entry in 1970. Through
the '70s, Thomas taught the country
how to dance “the Breakdown,” “the
Funky Penguin,” “the Funky Bird,”
and “the Double Bump.” Many of his
songs became more widely known in
covers by such rock acts as the Rolling
Stones and Aerosmith.

Thomas’ studio career continued
into the ’80s, when he released That
Woman is Poison! on Alligator Rec-
ords. Known as “the world’s oldest
teenager,” he took his show on the
road—where he performed in out-
landish get-ups ranging from garish
neon-colored suits to short-shorts—
until near the end of his life. He was
inducted into the Blues Foundation’s
Blues Hall of Fame this year.

Thomas is survived by his children,
Carla, Vaneese, and Marvell. Funeral
services were scheduled for Dec. 21 at
Mississippi Boulevard Christian
Church in Memphis. In lieu of flowers,
donations may be sent to the Rufus
Thomas Scholarship Fund, 1900
Union Ave., Memphis, Tenn. 38104.

PLUS CA CHANGE: It should surprise
no one that the biggest winners in
this year’s classical sweepstakes are
exactly the same as last year’s. [talian
tenor phenomenon Andrea Bocelli
placed three albums in the classical
top 10 sellers of the year. His Verdi
recital disc finished on top, with his
Sacred Arias showing in third and a
complete La Boheme holding down
the No. 9 spot. It took not one but
three tenors to challenge Bocelli’s
domination of the charts, as José Car-
reras, Placido Domingo, and Luciano
Pavarotti nestled their Christmas
album between Bocelli’s twin peaks.

Though the disc was released late
in the yeay, piano man Billy Joel en-
ticed enough of his sizeable audience
into the classical department to push
his neo-Romantic Fantasies and
Delusions, recorded by pianist Rich-
ard Joo, into the top 10 as well.

Still, even Joel couldn’t unseat cel-
list Yo-Yo Ma as the best-selling
instrumentalist of the year.
Appalachian Journey, Ma’s collabo-
ration with Mark O’Connor and
Edgar Meyer (which also finished in
the top 10 last year), was joined by a
new compilation, Classic Yo-Yo, while
both of his Simply Barogue titles con-
tinued to sell briskly. Ma also placed
high on the Top Classical Crossover
chart as a featured performer on the
No. 2 finisher, Tan Dun’s rousing
score for Crouching Tiger, Hidden
Dragon.

The previously mentioned album
is certainly the odd duck in a top 10
pond otherwise crowded by a waifish
warbler, a diminutive diva, and the
debuts of a soccer-stadium tenor and
a zippy dance band whose members
just happen to play plugged-in
stringed instruments.

Sales may have been strong, but
crossover took a greater beating than
ever among purists in the press and
online this year, as Charlotte Church,
Russell Watson, and Bond garnered
widespread mainstream media atten-
tion while core classical sales plum-
meted.

Naysayers complained that such
acts were stealing column inches and
broadcast minutes away from more
deserving traditional classical per-
formers. Sony Classical was singled
out by many for particular scorn—it
did, after all, finish the year on top in
Classical Crossover sales. Sony head
Peter Gelb’s outspoken and unre-
pentant aesthetic populism made him
an easy target for the self-righteous.

Less attention is paid to the fact
that Sony also topped the core classi-
cal sales chart this year. Murray Per-
ahia landed just below the top 10 with
two discs of pure, unadulterated
Bach.

Saxophonist Branford Marsalis’

by Steve Smlth

engaging collaboration with the Or-
pheus Chamber Orchestra and Giu-
liano Carmignola’s dazzling collec-
tion of late Vivaldi concertos sold well
this year; meanwhile, Sony played to
connoisseurs as well, with first-rate
recordings of challenging fare by Esa-
Pekka Salonen leading his own music
and that of Kaija Saariaho.

The same held true everywhere:
For every Russell Watson, there was
not only a Renee Fleming but also a
Barbara Bonney, an Anne Sofie von
Otter, and a Thomas Quasthoff. If
Warner released a disastrous bid for
crossover by Carreras, the label coun-
tered with a definitive recording of the
music of Gyorgy Ligeti (Classical
Score’s record of the year by a long
shot).

Classical Score frequently spot-
lights artists and projects that
emanate from the independent labels,
because those labels remain the great-
est incubator for new talent and the
bastion for offbeat repertoire. The
indies had a tremendously difficult
year, especially when Tower Records
tried to rectify its snowballing budget
crisis at the expense of those who
could least afford it. It’s common parl-
ance that those who run indie labels
do so simply because they love music,
and we don’t dispute it.

‘Sales may have been

strong, but crossover

took a greater beating
than ever among

* purists in the press

and online this year.’

Still, at the risk of sounding as
though we’re rooting for Goliath at
David’s expense, we'll simply say that
anyone who believes the indie labels
hold a monopoly on passion for music
has not worked on a personal level
with the men and women working at
the majors, usually in the face of
increasing corporate disinterest.
Many ardent music lovers lost their
jobs this year, while those who remain
deal with constant uncertainty and
reduced resources.

It’s easy to point fingers and assign
blame for artistic disasters and missed
opportunities. Instead, we’d like to
end 2001 with a tip of the cap to
everyone who continues to work with
passion on behalf of classical music—
majors and indies alike. Despite
mounting challenges, the reason for
their effort remains the same: As Peter
Alward, head of A&R for EMI Classics,
said back in September, “Every gener-
ation will wish to have the musical
heroes of its time preserved for pos-
terity. And that’s our role.”
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AYEAR OF CHALLENGE: Despite its
many challenges—not the least of
which being the ongoing fallout from
Sept. 11—the year 2001 underscored
the gospel industry’s commitment to
great music, with Donnie McClurkin
leading the pack. With the platinum
certification of his sophomore release,
Live in London & More, McClurkin
unseated Yolanda Adams to become
the hottest-selling artist in gospel.

McClurkin was among the year’s
biggest stories as his label, Verity Rec-
ords, continued to be the industry
leader. After just three years, EMI
Gospel became a heavy hitter, and one
of the industry’s former top labels,
Word Records (home to Shirley Cae-
sar), was, at press time, still in limbo,
with its recent sale to Time Warner.

Despite its challenges, Gospo Cen-
tric forged a new distribution pact with
Zomba that will help it regain the foot-
ing lost in a slow year wrought with le-
gal wrangling. But with the Feb. 2,
2002, release of Kirk Franklin’s appro-
priately titled new project, The Rebirth
of Kirk Franklin, the label is primed
for a banner year. With the Dec. 22 live
concert recording of its top act, the
Mississippi Mass Choir, for release in
2002, and the much-anticipated new
release from Men of Standard, the
Malaco Music Group is also gearing up
for a biggder chart presence next year.

It was both a good and bad year for
gospel indies. Crystal Rose forged new
ground with four charting releases,
Tyscot inked a partnership with Verity
for Deitrick Haddon (while signing
Rance Allen), Integrity Music formed
Integrity Gospel, Ultimate Records got
Blessed, and Destiny Records has got-
ten a wide start out of the gate, thanks
to good showings from James Hall &
Worship and Praise and Dez.

Dr. Creflo Dollar was the latest
preacher to throw his hat into the
gospel ring by charting the first re-
lease (From the Heart of God) from
his Atlanta-based label, Arrow Rec-
ords. Bishop T.D. Jakes gained steam
with his Dexterity Sounds, as its The
Storm Is Over became one of the
year’s top-selling CDs.

However, AIR Gospel, one of gospel’s
most-established indies, downsized,
cutting most of its in-house staff, and
as the year comes to a close, rumors
are swirling about the continued via-
bility of Tommy Boy Gospel.

But all in all, gospel held its own,
and perhaps as a testament to its
increasing prominence, the Ameri-
can Music Awards has added a new
gospel category.

THE LIGHT IS BACK ON: While most
record companies are winding down
for the year, one newly faunched
Nashville-based label that has a unique
and historical gospel twist is gearing

by Lisa Collins

up. Just last month, new indie Com-
pendia Music Group formally an-
nounced the rebirth of the Light Rec-
ords imprint, the label that—with the
help of Andrae Crouch, the Hawkins
family, Danniebelle Hall, Com-
missioned, and early releases from the
Winans—pioneered the development
and growth of contemporary gospel.
The imprint and its catalog (which
is among the gospel industry’s most-
valued) was acquired in the reorgani-
zation of Platinum/CGI Records. The
company had boasted a roster that in-
cluded James Hall & Worship and
Praise, Vickie Winans, William Becton,

LIGHT

RECORDS

and the Mighty Clouds of Joy and offi-
cially went into reorganization in 1999.
Phillip White, VP/GM of the newly
established upstart, is working hard to
forge a new image. “The bankers ac-
quired the company and took on the
debt and funded the settlement in
terms of bills,” he says. “The best way
for us to compensate for what some of
the artists and people in the business
have experienced with regard to the
reorganization of CGI is to come to
them with a new approach. The Com-
pendium Music Group is headed up by
Marty Tudor, and his vision for the
company was that it become a multi-
media company, building on CGF’s cat-
alog {which includes Light Records)].
This is an established company that is
committed [to the] longterm, with rea-
sonable expectations for growth.”
And while CGI's acquisition of
Light’s catalog was primarily to reis-
sue classic titles, Compendia is reacti-
vating the imprint as a full-service
label intent on signing a half-dozen
acts to the label by the end of the year.
White would neither comment on
the status of the label’s ongoing nego-
tiations with several major acts nor
confirm any signings, but a press re-
lease states that the Mighty Clouds of
Joy will have a new release from the
label in May 2002. The new company’s
first official release is a partnership
with GospelFlava.com’s upstart label,
Evidence Records, on the debut release
from Youthful Praise, a Connecticut-
based, 30-voice choir that is already
creating a stir on the Eastern seaboard.
“We want this company to be a new
beginning,” White says. “Light Records
had a history of being the beginning of
contemporary gospel with some of the
genre’s greatest names. That’s the
mantle we want to carry . . . the com-
mitment to great music.”

Mullen Adds
SESAC
String To
Her Bow

BY DEBORAH EVANS PRICE
NASHVILLE—Nicole C. Mullen
was named SESAC’s 2001 Christ-
ian songwriter of the year during
a special ceremony Dec. 17 at
Valentino’s restaurant in Nash-
ville. Peter Furler of the Newsboys
and Regie Hamm-—SESAC’s
Christian songwriter of the year in
2000—also received special recog-
nition for their songwriting
achievements.

The SESAC honor is the most
recent in a string of accolades
picked up by the Nashville-based
singer/songwriter. The Word re-
cording artist was named song-
writer of the year last April at the
Gospel Music Assn.’s 32nd Annual
Dove Awards, where her composi-
tion, “Redeemer,” was also named
song of the year. Mullen followed
her acclaimed eponymous album
with this year’s Talk About It. Her
“Redeemer” and “Call on Jesus”
were among the eight Christian
songs saluted during the event.

Furler was recognized for pen-
ning three Newsboys hits: “Good
Stuff,” “Joy,” and “Who.” (The lat-
ter two were co-written with for-
mer Squint Entertainment chief
Steve Taylor.) Hamm was recog-
nized for writing “The Glory,”
which was recorded by Sparrow
foursome Avalon, and for “More
Like You,” recorded by Clay Crosse.

Also recognized during the cer-
emonies was the song “Breathe,”
penned by Leigh Nash and re-
corded by Sixpence None the
Richer. SESAC associate VP of
writer/publisher relations Rebec-
ca Brown presided over the eve-
ning’s festivities.

SESAC Celebration. Nicole C. Mullen
was named SESAC's 2001 Christian
songwriter of the year during a special
ceremony at Valentino's restaurant in
Nashville. Mullen was recognized for
her compositions “Redeemer” and
“Call on Jesus.” Pictured at the festivi-
ties, from left, are Word Publishing’s
Cindy Wilt, SESAC associate VP of
writer/publisher relations Rebecca-
Brown, and Mullen.

RECAP: As 2001 draws to a close,
there’s no doubt that it is destined to
be a year all will remember. Follow-
ing the unfathomable events that
rocked the world Sept. 11, people
throughout the country did their
best to carry on, personally battling
terrorism by refusing to relinquish
the American way of life and stand-
ing united in the face of tragedy.
Music, of course, has always played
an integral part in the fabric of Amer-
ican existence, and as people strug-
gled to cope with what they were see-
ing on the news each day, many
turned to Christian music for com-
fort and hope.

As aresult, Christian/gospel music
sales escalated. At a time when the
rest of the music industry saw lack-
luster holiday business, the genre’s
sales were brisk. According to Sound-
Scan, sales for the week ending Nov.
25 were 18% higher than sales dur-
ing Thanksgiving week of 2000.

“The big story this year was the
overall growth of the industry,” EMI
Christian Music Group president/
CEO Bill Hearn says. “It appears
we're going to close the year at an all-
time high in the history of Christian
music, surpassing 50 million units

sold and up over 12% from last year.
That’s the biggest story—the contin-
uing greater awareness and greater
acceptance of Christian music. A lot
of that has to do with the growing
need our culture has for positive fam-
ily values in entertainment, the Bush
administration, and Sept. 11.”
Gospel Music Assn. (GMA) president
Frank Breeden shares Hearn’s assess-
ment. “The biggest news story of 2001
is the newsmaker our industry has
been all year long,” Breeden says. “The
coverage. this year has been unprece-
dented, overdue, and well-deserved.
Our tremendous sales growth, in con-
trast to the mainstream decline in
sales, has repeatedly brought major
media organizations to our sector for
coverage. News coverage is important,
because it influences how people think
and act. Positive coverage on our sales
can lead to more sales. Coverage also

by Deborah Evans Price

begets coverage, and the compound-
ed result is increased awareness.”

Once seen as almost an island unto
itself, the Christian music communi-
ty has been increasingly interacting
with the mainstream, not only in
terms of press coverage but also retail
sales and A&R initiatives. “One of the
biggest trends, obviously, is this fairly
rapid shift into the secular retail stores
and how that balance seems to be tip-
ping toward Wal-Marts, Targets, and
what-have-you,” Word Entertainment
president Malcolm Mimms says.
“Likewise, [there’s] the story of acts
coming into our marketplace from
other than purely Christian compa-
nies . .. It’s interesting to me, when
you look at the top five records, where
they are coming from and how that
really relates to what we are doing
here. It’s an intriguing question.”

One of the year’s key stories unfold-
ed in Mimms’ own front yard. After
months of negotiations with multiple
suitors, Gaylord Entertainment sold
Word Entertainment to Warner
Music Group for $84.1 million. “The
Word sale would have to be the big-
gest story,” Provident Music Group
chairman Jim Van Hook says. “Any
time a company goes through a
change in ownership like that, things
become different for everyone in-
volved. Whether it results in good or
bad—and we all hope for the best in
these situations—the entire industry
is impacted.”

Hearn says the sales were just
another indicator of a healthy indus-
try. “What caused all these compa-
nies to be interested in buying Word
was just the continuing great success
of this industry,” he says. “The indus-
try is healthy and has had consistent
growth over the last five years. They
want to be a part of it. I think the
Warner acquisition of Word is just a
culmination of another great year in
Christian music.”

There were also several key an-
niversaries in 2001. Word Records cel-
ebrated its 50th year. The GMA pre-
sented its 32nd Annual Dove Awards.
Rocketown Records celebrated five .
creative, successful years. Singer/song-
writer Twila Paris celebrated her 20th
year in Christian music and welcomed
her first child, Jack Paris.

As we look toward 2002, there’s
lots of great new music on the hori-
zon. Out of Eden’s new Gotee proj-
ect streets Jan. 29, and Ginny Owens’
sophomore disc for Rocketown is due
in March. Two of my favorite singer/
songwriters have signed with Spring
Hill Music Group and will release
new albums. Whiteheart veteran
Mark Gersmehl has some amazing
new music coming, and Wayne Wat-
son will have a disc next summer.

There’s much to look forward to in
2002. In the meantime, here’s wishing
everyone a safe and blessed Christrmas!
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R&B/HIP-HOP

Despite Tough Times, R&B Still Had Its Share Of Bright Lights

BY GAIL MITCHELL

LOS ANGELES—This time last year—
under the unknowingly prescient
heading “The Plot Thickens”—I spec-
ulated that everyone was anxious to see
what was in store for 2001 in the wake
of such major mergers as Vivendi/Uni-
versal, AOL Time Warner, and BET/
Viacom. Despite early forecasts of a
sluggish economy, few likely had any
inkling of the severity of what’s hap-
pened in the past year.

You need a scorecard to keep track
of all the changes that have occurred—
and even then it’s likely to be out of date
before you put pen to paper. A quick
glance at the top stories (see story, this
page) or random chats with anyone in
any sector of the industry tell the story:
ongoing dotcom fallout and label merg-
er/restructurings, dismantling of entire
departments, downsizing at the execu-
tive and staff levels, distribution bank-
ruptcies . . . And that's before factoring
in the repercussions of the cataclysmic
events of Sept. 11 that continue to
reshape this and other businesses, as
well as the world.

I can’t count the number of times
I've heard from label heads to publicists
that this is the worst year in terms of
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more people out of work and even fewer
jobs to vie for; that history is repeating
itself—despite the popularity and sales
of R&B and hip-hop, those are the first
departments that are downsized when
an economy sags; that such moves as
Columbia’s recent merging of its urban
and crossover departments means that
in years to come there may be fewer
black music executives.

It remains to be seen if such a sce-
nario comes to pass. [ hope that it
won’t. But we can’t afford to wait and
see—proactive measures need to be
taken. If pop departments can work
black music product, then the reverse
should hold true. A black label execu-
tive or staffer shouldn’t be relegated
to only working in black music.
Labels—indies and majors alike—
need to take advantage of all the years
of executive talent/experience that’s
on the loose right now. Bring some of
these people on board—if not as full-
time staffers, then as consultants to
help rethink marketing strategies or
refocus game plans in all areas of the
industry. Or regroup and foster the
entrepreneurial spirit from which
Motown, A&M, and other companies
were born.
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CREDIT WHERE CREDIT IS DUE

And while for many right now, it def-
initely isn’t the season to be jolly, there
were still some bright spots in 2001.
This was definitely the year of Alicia
Keys, but several other acts made
impressive debuts as well. Among
those to keep an ear out for are Mys-
tic, Jaheim, Bilal, Lina, Syleena John-
son, Nikka Costa, India.Arie, Craig
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“I never want one particular thing to
influence me {to the point] where I do
something that’s not me. I'm adamant
about staying true to myself,” Aaliyah
told Billboard a month prior to her
untimely death.

David, City High, Fabolous, and Tank.
Looking ahead to 2002, those to lis-
ten for include Jaguar (Motive/MCA),
Tweet (the Gold Mind/Elektra), Nappy
Roots (Atlantic), and Cooly’s Hot-Box
(Purpose/Higher Octave).

LET’S DO THAT AGAIN

Here’s to more programs like Ken
Burns’ illuminating and education-
al 10-part Jazz series on PBS and
Jay-Z’s MTV Unplugged coup, the
latter aided and abetted by the
Roots, Mary J. Blige, and Jaguar.
Both shows underscored the power
and far-reaching influence of music.

The Isley Brothers, fronted by the
inimitable Ronald, claimed its first
top five album since 1978 with Eter-
nal. Enough said.

THINKING OUTSIDE THE BOX
A bumper crop of boxed sets and
compilations—The Musical Biogra-
phy of Quincy Jones, Tommy Boy’s
20th anniversary series of reissues,
Four Tops Fourever, Harry Bela-

fonte’s The Long Road to Freedom:
An Anthology of Black Music, the
multi-artist Can You Dig It? The
’70s Soul Experience, enhanced reis-
sues of Marvin Gaye’s What’s Going
On and Let’s Get It On, Miles Davis’

The Complete in a Silent Way Ses-
sions, and Lady Day: The Complete
Billie Holiday on Columbia (1933-
1944)—symbolized musical nirvana
for me and other R&B, jazz, and hip-
hop junkies.

THE TOP STORIES

* Richard Parsons succeeds Gerald Levin as AOL Time Warner CEO.

e Jim Caparro resigns as chairman of Island Def Jam Music Group;
president Lyor Cohen assumes his duties.

¢ J Records wraps a stellar first year, notching top 10 albums by Ali-
cia Keys, Luther Vandross, Busta Rhymes, and O-Town.

e Aaliyah and eight others die in a plane crash in the Bahamas.

* Blackground switches from Virgin to Universal Records for distribution.

* BMG dismantles RCA's 20-member black music department.

* Priority co-founder/chairman Bryan Turner exits as Capitol and Pri-
ority merge.

® No Limit ends Priority distribution run and signs with Uni-
versal Records.

eArista Records signs Whitney Houston to a new deal valued at more
than $100 million. It also signs Boyz II Men.

e Warner Music Group ends joint-venture with Qwest Records.

e Russell Simmons presents the first-ever Hip-Hop Summit in New
York City.

e Loud cuts 21 of 88 employees as Columbia expands its role with the
rap label.

* DreamWorks urban chief Jheryl Busby exits; Interscope now handles
DreamWorks urban promotion.

» After a high-profile trial, Sean “P. Diddy” Combs (who changed
his nickname this year from “Puff Daddy”) is acquitted of weapons
possession and bribery charges; co-defendant Jamal “Shyne” Barrow
gets 10 years.

e Death Row founder/CEO Marion “Suge” Knight is released from jail.

THE CHART-TOPPERS

Following is a chronological listing of albums that logged time at No. 1 on
the Billboard Top R&B/Hip-Hop Albuins chart for the chart year that runs
from Dec. 2, 2000, to Nov. 24, 2001. The number of weeks each title spent at
No. 1 is in parentheses. Titles that debuted at No. 1 are indicated in bold type.

TP-2.com, R. Kelly, Jive (2)

The W, Wu-Tang Clan, Loud/Columbia (1)

The Understanding, Memphis Bleek, Def Jam (1)

Restless, Xzibit, Loud/Columbia (1)

Tha Last Meal, Snoop Dogg, No Limit/Priority/Capitol (4)

Hotshot, Shaggy, MCA (5)

J.Lo, Jennifer Lopez, Epic (1)

DJ Clue? The Professional 2, D] Clue, Roc-a-Fella/Def Jam (1)

Scorpion, Eve, Ruff Ryders/Interscope (1)

Force of Nature, Tank, Blackground/Virgin (1)

Part IIl, 112, Bad Boy/Arista (1)

Until the End of Time, 2Pac, Amaru/Death Row/Interscope (4)

All for You, Janet Jackson, Virgin (1)

Survivor, Destiny’s Child, Columbia (2)

MissE. . . So Addictive, Missy “Misdemeanor” Elliott, the Gold Mmd/Elektra @

Malpractice, Redman, Def Jam (1)

Free City, St. Lunatics, Fo’ Reel/Universal (2)

Devil’s Night, D12, Shady/Interscope (1)

Songs in A Minor, Alicia Keys, J Records (6)

Eternal, the Isley Brothers Featuring Ronald Isley A.K.A. Mr. Biggs,
DreamWorks/Interscope (2)

Now, Maxwell, Columbia (1)

No More Drama, Mary J. Blige, MCA (2)

The Blueprint, Jay-Z, Roc-a-Fella/Def Jam (3)

Pain Is Love, Ja Rule, Murder Inc./Def Jam (3)

The Great Depression, DMX, Ruff Ryders/Def Jam (1)

Invincible, Michael Jackson, Epic (2)
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happy holidays . . . wishing you all the best in 2002

~ Billeoard
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3Rk | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & 3 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & ©
i N T 2 P = ) =
b E 3 S = 7 Wesks At Nuwmher 1 51352 HE LOVES ME Jiil Scott 51
% | e NUM BER 1 B g K PELZER,J.SCOTTFATBACK TAFFY (4.SCOTT.K PELZER) HIBDEN BEACH ALBUMS CUT/EPIC
1114 71UGOTITBAD © Usher= | 1 B's521 55 YOU MUST HAVE BEEN Montell Jordan = | 52
i J.0UPRIBM COX (U RAYMOND,J DUPRLB M.COX] i O ARISTA 15036 S ESTIVERNE,M.JORDAN (M JORDAN.K HUDSON, J.E.JONES,S ESTIVERNE! DEF SOUL ALBUM CUY/IDIMG
2| 2] ALWAYS ON TIME © Ja Rule Featuring Ashanti = | 2 & Q< :8e
' LGOTTI . ATKINS, . AURELIUS} LORENZO} @ MURDER INC/DEF JAM 5985795’/I0JMG ’s GREATEST GAINER / SALES ’$
41 4 A WOMAN'S WORTH © AliciaKeys = | 3 53160 ( 67} | IT'S THE WEEKEND © Ll'J = | 53
AKEYS (A KEYSEROSE) Q21112 | _J.0UPR) [J DUPRIK BURRUSS,L JEFFERSON, S JOHNSON AHARRIS K MANSFIELD) @ HOLLYWODD 164060
: 3|3 ROCK THE BOAT Aaliyah = | 2 ‘§ 54| 45[° | WHATIFO Babyface = | 28
R STEWART,E.SEATS (5. GARRETT,A.STEWART.£ SEATS,STATIC! BLACKGROUND ALBUM CUT .| BABYFACE (BABYFACE) ) @ ARISTA 15034
516| 7 BUTTERFLIES Michael Jackson 5 551 65| —f - | 7 DAYS Craig David ® | 55
WM.JACKSON,A HARRIS (A HARRIS,M AMBROSIUS) EPIC ALBUM CUT | MHILICOAVIDMHILLDHILLI @ WILDSTAR ALBUM CUT/ATLANTIC
5| 6 WE THUGGIN' © FatJoe Featuring R. Kelly = | 5 W 56 ROUND & ROUND © Jonell & Method Man == | 56
RON G {J CARTAGENAR KELLY.R BOWSER) @ TERROR SOUAD 85174 */ATLANTIC HITEK {S.SHOWES.T.COTTRELL.C.SMITH @ DEF JAM 568852*/10JMG
8| 9} LIGHTS, CAMERA, ACTION! © Mr. Cheeks = | 7 57176 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule 57
5 BINK! (TKELLY,R HARRELLL CASTON,A POREEF WILSON) @ UNIVERSAL 015135 7). 6OTTI {J LOPEZ.C.ROUNEY,LLORENZO.7,) ATKINS CAODILLAC TAH) EPIC PRDMO SINGLE
715 DIFFERENCES Ginuwine = | 1 581 62 DANSIN WIT WOLVEZ © Strik Sine = | 58
T.OUVER (ELUMPKINT.OLIVER) O EPIC ALBUM CUT MADMAN (S JACOBS.0.STATHANW JONESM OIXON} ) @ © © FADE 313§*/ECMD
9112|115 ROLL OUT (MY BUSINESS) © Ludacris w| 9 8l 53| 53 THE WASH Dr. Dre & Snoop Dogg 43
TIMBALAND (€. BRIDGES.T.MOSLEY) @ DISTURBING THA PEACE/DEF JAM SOUTH 568792/10JMG DR. DRE.0.J.PUOH {A.YOUNG,C BROAOUS.LEEPERRHARBOR) AFTERMATH/OOGGYSTYLE SQUNOTRACK CUT/INTERSCOPE
1041419 BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) © Mystikal = | 10 Ul 61| 65 THEY AIN'T READY Jadakiss & Bubba Spanox = | 60
THE NEPTUNES [M.TYLER,PWILLIAMS,C HUGD) . @ JIVE 12952" TIMBALAND ) PHILLIPSW.MATHIS.T.MOSLEY) RUFF RYDERS ALBUM CUT/INTERSCOPE
1113116 BREAK YA NECK © Busta Rhymes = | 11 1w 4 .
DR. DRE {T.SMITH,A.YOUNG,M.ELIZONDO,S. STORCH,FLEA,J FRUSCIANTE A KIEDIS,C.SMITH} o!zmm' - 2 HOT SHOT DEBUT «
9|10 YOU GETS NO LOVE © FaithEvans | 8 &1 ROC THE MIC Beanie Sigel & Freeway | 61
M.SAULSBERRY F.EVANS {F.EVANS,M SAULSBERRY,M JAMISON,K WILLIAMS,T.COLEMAN.A WILSON} © BAD BOY 73417%/ARISTA JUSTBLAZE (D.GRANT,L PRIOGEN. SMITH) ROC-A-FELLA/DEF JAM ALBUM CUT/IDJMG
10|12 FAMILY AFFAIR © Mary J. Blige = | 1 6 71| 74| | BALLIN' OUT OF CONTROL © Jermaine Dupri Featuring Nate Dogg = | 42
DR. ORE {M.J.BLIGE P.A PIERRE-LOUIS,L N.LODGE B MILLER,A.YOUNG,C: KAMBON,M.ELIZONEIO,M.BRADFORD] © © MCA 155894 * | J.DUPRLB.MCOX {JDUPRLN HALE.BM COXRGRIFFIN] @ 5050 DEF 785%0"/COLUMBIA
1111 LIFETIME © Maxwell ®| 5 6 63| 73| = | CAN HEAVEN WAIT © Luther Vandross = | 63
MUSZE (MUSZEH.DAVID) © © COLUMBIA 79640* ] SOULSHOCKKARLIN {C.SHACK K KARLIN.J.P.THOMPSON.Q.PATRICK,J.THOMAS,0.MERCADO) e 0.
15020 21 GONE 'NSync = | 15 64 BN EMOTION © Destiny's Child = | 28
JTIMBERLAKEW.J.RUBSON 1 TIMBERLAKE,W.J ROBSON} JIVEALBUM CUT B KNOWLES,M.JFEIST (B.GIBB,RGIBB} @ COLUMBIA T9672*
N 15[ 13 CARAMEL © City High Featuring Eve = | 9 65170 PUT IT ON ME Dr. Dre & DJ Quik Featuring Mimi 62
LDUPLESSIS R.TOBY R PARDLO.JAY EYE-ZEE (R TOBY,G XAVIER.J.OUPLESSIS R.PAROLO.E JEFFERS) @ BOOGA BASEMENT 497608*/INTERSCOPE DR. ORE {A.YOUNG,0 BLAKE R HARBORM.ELIZONDO,S.STORCH) PRIORITY SOUNDTRACK CUT/CAPITOL
171181 18 BROTHA © Angie Stone = | 17 66 NEVER TOO FAR/HERO (MEDLEY) & Mariah Carey = | 66
R.SAADIQ, JAKE & THE PHATMAN (A, STONER SAADIQH LILLY,G STANORIOGE.R.C.OZUNA) Q.21 JJAM.T.LEWIS.R.JACKSON.M.CAREY [M.CAREY, L HARRIS IILT.LEWIS W AFANASIEFF) @ O VIRGIN 3813
2 19 | 25 LET'S STAY HOME TONIGHT ® Joe w| 18 T 69| 75 SPECIAL DELIVERY © G.Dep = | 59
ALLSTAR (A.GORDON.J CAMPBELL.J AUSTIN} @ JIVE 429%5" EZ ELPEETHE HITMEN, H.PIERRE, MWINANS,S.COMBS {T.COLEMAN HPIERRE L PORTER) @ BAD BOY 79403Y/ARISTA
= (G 03 A 48179 — U DON'T HAVE TO CALL Usher 68
i p «» GREATEST GAINER / AIRFPLAY 9 THE NEPTUNES (PWILLIAMS} ARISTA ALBUM CUT
19 158 |50 | OOOHHHWEE Master P Featuring Weebie = | 19 28 50| 26 WHO WE BE © DMX = | 16
MASTER PFULL PACK (MASTER P} NEW NO LIMIT ALBUM CUT/UN IVERSAL BLACK KEY,MARMSTEAQ (ESIMMONSMOAVIS) . @ RUFF RYDERS/DEF JAM 57272010JMG
22|23 TAKE AWAY Missy "Misdemeanor" Elliott Featuring Ginuwine & Tweet = | 20 N 72 STOP PLAYIN' GAMES 8hall Featuring P. Diddy = | 64
TIMBALAND,C.BROCKMAN,M.ELLIOTT (M.ELLIOTT,T MOSLEY} THE GOLD MIND/ELEKTRA ALBUM CUT/EEG NITTI (P.SMITH,S.COMBS) ~ JCOR ALBUM CUT/INTERSCOPE
21124(27 DON'T YOU FORGET IT © Glenn Lewis = | 21 59 DIDDY © P. Diddy Featuring The Neptunes = | 21
| AHARRIS (GLEWISAHARRIS] @ BED STAR 79649"/EPIC THE NEPTUNES [CHAWKINS PWILLIAMS,C.HUGD.LPARKER.E BARRIER W.GRIFFIN} @ BAO BOY 79408*/ARISTA
21| 22} .| GOODBYE Jagged Edge = | 18 66| 69 SECRET LOVER The Isley Brothers Featuring Ronald Isley AKA Mr. Biggs = | 60
| J.OUPRLB.M.COX (B CASEY,5 CASEY.J.0UPRLB.M.COX) 50 S0 DEF ALBUM CUT/COLUMBIA S.HUFF (S HUFEM.AVANT) DREAMWORKS ALBUM CUT/INTERSCOPE
23133 42 THE WHOLE WORLD OutKast Featuring Killer Mike = | 23 67| 72 $100 BILL Y'ALL Ice Cube = | 67
ET3(A BENJAMIN.APATTON,0.SHEATS, M RENDER] ARISTA ALBUM CUT ROCKWILDER (0.JACKSON,0.STINTON) . PRIORITY ALBUM CUT/CAPITOL
24126 33 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant '® | 24 B 74 ! BURN © Mobb Deep Featuring Vita & Noyd == | 63
SHUFF (S HUFFMAVANT) MCA ALBUM CUT ] HAVOC K MUCHITAAJOHNSON.T.PERRY] @ LOUD/COLUMBIA 79669°
16| 8 GIRLS, GIRLS, GIRLS © Jay-Zw| 4 74 { GRIMEY © N.ORE = 62
JUSTRLAZE (S.CARTER,J. SMITHT.BROCK RRELF) @ ROC-A-FELLA/DEF JAM 588793"/10JMG THE NEPTUNES {V.SANTIAGD,PWILLIAMS L HUGD) . @ DEF JAM 588794*/10JMG
261291 29 SON OF AGUN® Janet Featuring Missy Elliott, P. Diddy & Carly Simen = | 26 R 76} 80 OOOH BOY Regina Belle 76
JJAM,T.LEWIS.J.JACKSON L. JACKSON,J. HARRSS I1LT.LEWKS,C.SIMONY @ VIRGIN 46171* B.J EASTMOND [RBELLE,B.J.EASTMOND} PEAK ALBUM CUT/CONCORD
17| 14 LIVIN'ITUP O Ja Rule Featuring Case = | 4 77 GHOST SHOWERS Ghostface Killah 77
UL" ROB,LGOTTI (LATKINS . MAYS,i.L ORENZO,S WONDER) @ MUROER INC/DEF JAM 588741 %/10/MG CLIGGID.T.GALBRETH (0.COLES,CLIGGIOT.GALL BRETH,S BROWOERADARNELL M WILLIAMS M HALL) EPIC ALBUM CUT
28 1281 36 YOUNG'N (HOLLA BACK) © Faholous = | 28 78] 78| —| ~ | LOVELY Bubba Spanoxx = | 78
THE NEPTUNES L JACKSON.CHUGO.P. WILLIAMS) @ DESERT STORM/ELEKTRA 67265/EEG TIMBALAND {AMATHIS) BEAT CLUB ALBUM CUT/INTERSCOPE
29130 3 NO MORE DRAMA Mary J. Blige = | 29 B 79 | 81 LOOKIN' AT YOU & Warren G Featuring Toi = | 72
J.JAMT.LEWIS [ HARRIS I T.LEWIS B.OEVORZAN.P BOTKIN, JR} MCA ALBUM EUT | OB DRE (TOLAYOUNG M ELIZONDD.C KAMBON W.GRIFFIN.0.COLLINS P.J. BROOKS) @ UNIVERSAL 015462
30136 M WELCOME TO ATLANTA Jermaine Dupri & Ludacris '® | 30 § 80 U, ME & SHE Eve 80
J.DUPRLB.M.COX (J.0UPRLLUDACRIS.K.PARKER] S0.S0 DEF/DISTURBING THA PEACE/DEF JAM SOUTH ALBUMS CUT/COLUMBIA L.GOTT! {£.JEFFERS, LLORENZO, MTUME} RUFF RYDERS ALBUM CUT/NTERSCOPE
27| 30 FROM HER MAMA (MAMA GOT A**) Juvenile = | 27 F 81 ] 89| 90 GROUND ZERO (IN OUR HEARTS YOU WILL REMAIN) & Cash & Computa 81
M.FRESH (T.GREV.BTHOMAS) . © CASH MONEY 860962°/UNIVERSAL | WES CRAVAN,JOHNNY OANGERDUS {W.NICOLAS,J NICOLAS, SWONOER,D.BARBACCIO.G VILLANUEVA] ® @ SELECT 25076
32| 47 PART I © Method Man & Redman = | 32 1 GOT LOVE © Nate Dogg = | 45
£ SERMON (R NOBLE,E.SERMON,C SMITH,T.BRAXTON, BABYFACE.B WILSON) © DEF JAM 588831/IDJMG BINK! [RHARRELLN HALE). ) @ ELEKTRA 67270*/EEG
23| 20 LOVE OF MY LIFE Brian McKnight = | 11 GET MO © Sherm Featuring Bigga Figgas 71
B MCKN IGHT {B.MCKNIGHT) MOTOWN ALBUM CUT M.DEAN (SREOD.M.OEAN) @ © OEAN'S LIST 00
34 } 34| 37 BAD INTENTIONS Dr. Dre Featuring Knoc-Turn'Al = | 34 SOMETHING INSIDE Boney James Featuring Dave Hollister 79
MAHOGANY {(MAHOGANY,R HARBORINFINITE) ) AFTERMATH/O0GGYSTYLE SOUNOTRACK CUT/INTERSCOPE P.BROVN,B.JAMES (R.RIOEQUT.A STONE,P.TEMPLE,S.AIKEN} WARNER BRUS, ALBUM CUT
2517 RAISE UP O Petey Pablo = | 9 DO U WANNA ROLL (DOLITTLE THEME) © R.L., Snoop Dogg & Lil' Kim 52
TIMBALAND {M.BARRETT I1.TMOSLEY) © © JVE T BATTLECAT (K.GILLIAMAL C BROAOUS K JUNES R TROUTMAN,L TROUTMAN) ® 022
34 § 43| 59 THE WORLD'S GREATEST R.Kelly % | 36 BYE-BYE BABY © Brandy Moss-Scott 86
RKELLY {RKELLY) INTERSCOPE/IIVESOUNOTRACK CUT B.MOSS-SCOTT {B.MOSS-SCOTT} @ HEAVENLY TUNES 200/DNA
37 MORE THAN A WOMAN Aaliyah = | 37 UHHUH O B2K = | 82
TIMBALAND (TMOSLEY.S GARRETT) BLACKGROUNO ALBUM CUT € STEWART,B2K (CASTEWART,T.NKHEREANYE.T. HALE, M.CRAWFURD,J. HOUSTON,0.FRECERIC) ® O EPIC 79685
M 35 FATTY GIRL © Ludacris, LL Cool J & Keith Murray = | 32 NEVER BE THE SAME AGAIN © Ghostface Killah Featuring Carl Thomas & Raekwon = | 65
POKE & TONE (C.BRIDGES.J T SMITHK MURRAY.S BARNES.J.C OLIVIER P WILLIAMS) @ FB 015263 /UNIVERSAL (D.COLES, B.PALMER,S MODRE.C WODUS,0 MCKENZIE] @ EPIC 79650
39} 42 GOT UR SELF A...© Nas = | 39 CAN | GET THAT © Bear Witnez! 89
MEGAHERTZ MUSIC GROUP N JONES, MEGAHERTZC BURNETT,S. EOWARDS.P. MARSH.R.SPRAGG.. BLACK} @ ILL WILL T96764/COLUMBIA SMASON {BEAR WITNEZI) @ © © EARGASM 3511
401 M1 HEY LUV (ANYTHING) Mobb Deep Featuring112 2 | 40 90 § 99| — ANY OTHER NIGHT © Sharissa 90
HAVOC {A.JOHNSON,K MUCHITA,0.JONES, Q. PARKER,M KEITH.M.SCANORICK) LOUD ALBUM CUT/COLUMBIA THE UNIT (D.COVERTK. CANNON,0.JACKSON.THE UNIT) ] MOTOWN 015378*
" 38| 34 WHERE THE PARTY AT © ) Jagged Edge With Nelly = | 1 51194 94 BABY PHAT © De La Soul = | 91
J.DUPRIB.M.COX (B CASEY,B.CASEY.] OUPRIBM COXNELLY] ® @ © S0 S0 OFF 79626/COLUMBIA NOT LISTED (D.JOLICOEUR,V.MASON,K MERCER,D.WEST) @ TOMMY BOY 2339*
31| 24 Nelly =| 20 741 84| 78 ALL YA'LL Timbaland & Magoo Featuring Tweet = | 58
WYAGHNAM (CHAYNES,W.YAGHNAMI PRIORITY SOUNOTRACK CUT/CAPITOL TIMBALAND {T.MOSLEYM BARCLIFF.C KEYS,G MOSLEY] BLACKGROUND ALBUM CUT
XM 40 | 35 YOU ROCK MY WORLD Michael Jackson = | 13 9 85 I'MASLAVE4U O Britney Spears *= | 85
M.JACKSON,RJERKINS {M.JACKSON.R.JERKINS,F.JERKINS I1LLOANIELS N PAYNE) @ EPIC ALBUM CUT THE NEPTUNES {CHUGO,PWILLIAMS) @ JIVE 42967
T8 48| 43| | MADE TO LOVE YA Gerald Levert = | 37 $ I 10 Petey Pablo = | 94
W.CAMPBELL {H.AILLY.E BERKLEY) ELEKTAA ALBUM CUT/EEG 1| TIMBALANO (M.BARRETT IILT MOSLEY} @ JIVE 4234
45 X WHAT AM | GONNA DO Tyrese = | 24 L 95 1100 91 AIN'T NOBODY (WE GOT IT LOCKED!) © The Rawlo Boys Featuring T.0.R.0. & Lil' Smoke = | 91
JAKETREV (TYRESE J CARTER,7.JOB} RCA ALBUM CUT RAWLO,BLACK BOY (THE RAWLO BOYS,T.0.RO.LIL' SMOKE) ® © @ HOUSE OF FIRE 1285
N 39 UGLY © Bubba Spanxx = | 6 I3 88| 89 | TRANS DF EXPRESS © Dungeon Family < | 88
TIMBALAND (T MOSLEY,AMATHIS) @ BEAT CLUB 497602*/INTERSCOPE ORGANIZED NOIZE {R WAOE,P.BROWN,R MURRAY.T.BURTON.A BENJAMIN.A PATTON.C.GIPP.J WILLIAMS) @ ARISTA 15046"
4 47 THANK YOU Lil Bow Wow Featuring Jagged Edge & Fundisha = | 47 9 82 STRENGTH, COURAGE, & WISDOM India.Arie 76
JOUPRLE M COX {J.0UPRLE M.COX.ROCASEK) $0'S0 OEF ALBUM CUT/COLUMBIA M.BATSON,LARIE {LARIE) MOTOWN ALBUM CUT
48 1 49 ANYTHING Jaheim Featuring Next < | 48 28 98 HATE IN YO EYES © Mack 10 = | 98
KAYGEE.F. MOORE (K G1ST.FMOOREAL) DIVINE MILL ALBUM CUTAWARNER BROS. {B.GIBE,R.GIBB,M.GIBB,A.YOUNG,D.ROLISON] @ CASH MONEY 860381*/UNIVERSAL
49 1 51 JIGGA THAT N***A Jay-Z 49 >l 68 TURN OFF THE LIGHT © Nelly Furtado Featuring Ms. Jade & Timbaland = | 52
POKE & TONE [S.CARTER,).C.OLIVIER,S.. BARNES) ROC-A-FELLA/OEF JAM ALBUM CUT/IDJMG G.EATON.B WEST,TIMBALAND (NFURTADD} ) @ DREAMWORKS 450903"/INTERSCOPE
50173 ETHER Nas 50 24 93 PUT YO HOOD UP Lil Jon & The East Side Boyz = | 80
R.BROWZ (N JONES,RTURNER) LL WILL ALBUM CUT/COLUMBIA J SMITH 4 SMITH SNORRIS] BME ALBUM CUT/TVT
—— —— ————
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- MUSICAL CHAIRS: A number of veter-
an artists found new label homes in
2001. Master P and Warren G signed
with Universal Records, while Snoop
Dogg and his Doggy Style imprint
landed at MCA. Erick Sermon got in
on the J Records act, later scoring his
biggest solo hit to date with the Mar-
vin Gaye-inspired “Music.”

Former Elektra artist Busta Rhymes
also signed with Clive Davis’ J label in
February. “I felt like with Elektra, we've
grown to a point where we had to make
some changes so we both could reach
the level that we’re trying to get to,”
Rhymes told Billboard Bulletin.
“They’re trying to do certain things to
grow their establishment as a big, major
corporate machine, and so am .”

YEAR OF THE ROOKIES: Several rookie
rappers celebrated a breakout year in
2001. Desert Storm/Elektra’s Fabolous,
Bad Boy/Arista’s G.Dep, Beat Club/
Interscope’s Bubba Sparxxx, Soulja
Music/Priority’s Lil’ Romeo, and Jive's
Petey Pablo all made major noise with
radio-friendly singles and strong debut
efforts. Newcomer Mystic became a
critical darling with her Goodvibe/Bar-
ak/JCOR debut, Cuts for Luck and
Scars for Freedom. The success of lead
single “The Life” led to her co-headlin-
ing MTV2’s first-ever Sisters for Hip-
Hop & Soul tour with India.Arie.

YEAR OF THE OUTKAST: Of all those
who enjoyed success this year, none
deserved it more than Atlanta’s Out-
Kast. With each release, Andre 3000
and Big Boi manage to reach new,
unsurpassed levels of creativity. Their
Parliament-Funkadelic-inspired
stylings create the perfect blend of
hip-hop and funk, and their musical
feats are the hallmark of artistic free-
dom and ingenuity. From “Ms. Jack-
son” and “So Fresh, So Clean” to
their recently released greatest-hits
set, 2001 was the year of the OutKast.

HELPING HANDS: In addition to being
a year of discoveries and fresh direc-
tions, 2001 witnessed a newfound ded-
ication to service in the wake of Sept.
11. Many of hip-hop’s finest joined
their fellow Americans in extending a
helping hand to the families of those
who lost their lives.

That list includes Atlanta producer/
rapper/entrepreneur Jermaine Dupri
and his Hip-Hop 4 Humanity, which has
raised more than $25,000. Dupri was
also the production mastermind behind
the star-studded remake of Marvin
Gaye’s “What’s Going On” that benefit-
ed worldwide AIDS relief and the Unit-

ed Way’s September 11th Fund. Also
lending support were Dr. Dre (who
donated $1 million) and Jay-Z, who per-
sonally donated $45,000 and, in associ-
ation with label Roc-a-Fella, $1 from
each ticket sold on his Blueprint Lounge
tour, as well as funds from the sales of a
specially designed Roc-a-Wear shirt.

INTERNATIONAL RAP: Rap and hip-hop
continued building its buzz outside of
America. In Africa, Senegalese rap
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group Positive Black Soul dropped its
second internationally released album,
Cool Run (Palm Tree/EastWest
France), while a Ghanaian government
minister appealed to hip-life (local hip-
hop/rap style) artists to tackle social is-
sues and aim to be role models.

On the European front, Swedish-
based R&B/rap duo Addis Black Widow
scored a major Scandinavian hit with
“Goes Around Comes Around” on the
Instant Karma label . . . English-rap-
ping Norwegians rhymer Opaque
dropped his critically acclaimed
Tommy Tee-produced debut album,
Gourmet Garbage, on Tee Productions.

French star MC Solaar returned
to critical and commercial form with
his second EastWest France album,
Cinquieme As (Fifth Ace) . . . KC Da
Rockee raised his profile with his
sophomore set, Nexcalibur (Show-
down) and a tour with Germany’s
biggest rap act, Samy Deluxe.

In the U.K., Mark B and Blade earned
an impressive two BBC Radio 1-playlist-
ed singles . . . Big Dada/Ninja Tune
scored a top 40 hit with Roots Manuva’s
sophomore effort, Run Come Save Me
... DJ/producer Skitz’s Countryman
(Ronin) also made some noise outside
of its underground core . . . GranKru
Records released A Wireless Nation Vol
1: The “Letter To Tony Blair” Campaign
in support of label boss Bandit’s cam-
paign for “British-origin music” on
behalf of radio-quota legislation.

Reporting by Rashaun Hall in
New York City, Rhonda Baraka in
Atlanta, and Kwaku in London.
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—_—

| LILBOW WOW (SO SO DEF/COLUMBIA]

| GHOSTFACE KILLAH {EPIC)

@ Records with the greatest impressions increase. © 2001, Billboard/BPI Communications and SoundScan, Inc. Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio
Track service. 118 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data.
This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart
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— Hush Lil' Lady 40 Bootylicious 65 R Because | Got High
COREY FEAT LIL' ROMED_(NOONTIME/MOTOWN) DESTINY'S CHILD (COLUMBIA} COVERVERSIONS.COM (COVERVERSIONS.COMI
22 I'm Your Girl | Young'n (Holla Back} 56 B Ghetto Girls
DENA CALI (ESHTREYDAN) FABOLOUS (DESERT STORM/ELEKTRA/EEG! LIL BOW WOW (S0 SO DEF/COLUMBIA)
15 Bouncin' Back {Bumpin' Me Against The Wall) { 42 Uh Huh . One More Chance/Stay With Me
MYSTIKAL (JIVE) ] BIK [FPIC) THE NOTORIOUS B.L.G. (BAD BOY/ARISTAI
8 Part Il 39 Envious 5 Separated
METHOD MAN & REOMAN (DEF JAM/IOJMG) DAWN ROBINSON () AVANT {MAGIC JOHNSON/MEA)
28 1 Dot Roll Wit Me 69 | Fill Me In
TOVA (ARISTA) PRETTY WILLIE SUELLA {D2/REPUBLIC/UNIVERSAL) CRAIG DAVID (WILDSTAR/ATLANTIC)
12 Think Big Used To Love 0 Take You Out
CRIMEWAVE (CRIMEWAVE] | KEKE WYATT (MCA] LUTHER VANDROSS ()
19 Jump Up In The Air Roll Out {My Business} 71 Bionic 2
ORIGINAL P [WESTBOUND) LUDACRIS THA PEACE/DEF JAM SOUTHIDJME DEFARI |ABB)
16 Playa Playa {Playing The Game Right} Pimps/Players 72 Little Sister
MINGTT FEAT. KURUPTED SEED {WORLD BEAT} SKIP FEAT JUVENILE & COREY C (UTP/ORPHEUS} | BIG M (PLATINUM SOUL
26 Buster Do U Wanna Roll {Delittle Theme} 53 b Ugly
DENNIS DA MENACE [1ST AVENUE) AL, SNOOP 00GG &LIL' KIM {4} BUBBA SPARXXX [BEAT CLUB/INTERSCOPE}
50 Nothing's Wrong Fiesta My Projects

WON-G FEAT. 0J QUIK (TNO/ONA)

1 2-Wa

Y
- | RAYVON (BIG YARO/MCA}
e

R_KELLY FEAT. JAY-Z (JIVE)

Burn
MOBB OEEP FEAT. NOYD & VITA (LOUD/COLUMBIA)

€00 CO0 CAL (INFINITE/TOMMY BOY}

| There She Goes

BABYFACE (ARISTA}

@ Records with the greatest sales gains. © 2001, Billboard/BPI Communications and SoundScan, Inc. Compiled by SoundScan from a national subset panel of core R&B/Hip Hop stores. This data is
used to compile the Hot R&8/Hip-Hop Singles & Tracks chart.
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.41 26| — | | CYPRESS HILL  coLumaiass740+/CRG (1298 EQ/18.38) Stoned Raiders | 26 . 81166 | | SNOOP DOGGY DOGG  DeTH ADWDOSGHSHE PR ORITY SR CAPITOL 129183 Death Row's Snoop Doggy Dogg Greatest Hits | 18
43 | JAGGED EDGE A  505006/c0LUMBIA ssss6°/CRG (1285 EQ/1 58] Jagged Little Thrit] 2 JEL8 69 [51] | SKIP  uwpomovorereus tizsncora Live From Hollygrove | 38
ol ERICK SERMON 20023 {12.98/18.98) [Music]| 8 9 76 53| | LIL TROY  SHORT STOP/IN THE PAINT 8231/KOCH {12.98/16.98) Back To Ballin | 24
45 JANET A% vIRGiN 10142 (1298/18.98) 7 AllForYou| 1 7508376 | | VARIOUS ARTISTS  oew sesc sssoseerc i ssEacol Hidden Beach Recordings Presents: Unwrapped Vol.1 | 33
6 MARIAH CAREY  c0(UMBIA 85%0/CRG (17.98 EQ/2298) GreatestHits | 36 1157 ]~ [131] MARY MARY A cucoiumeieusocss (.8 € s ' ) Thankful | 22
SOUNDTRACK  AFTERMATH/DOGGYSTYLE 493128*/INTERSCOPE (12.98/18.98) The Wash| 5 ‘ol 91172 ‘5@,‘ JADAKISS @ RUFF RYOERS 433011*/INTERSCOPE (12.98/18.98) Kiss Tha Game Goodbye | 2
48 PROPHET JONES  UNIVERSITY/MOTOWN 014551/UN IVERSAL (1298/18.98) & Prophet Jones | 16 B %9 | SHAGGY A wmca 0% (129018981 Hotshot | 1
49 SOUNDTRACK  INTERSCOPE 493172 (12.98/19.98) ] Ali| 34 Fi00f ORIGINAL P wesTBOUND 111611 98/17.98) Intoducing Hyped Up Westhound Soljaz | 77
50 154[52] | CRAIG DAVID @ WILDSTARATLANTIC sa081°/AG {1198/17.58) BornTo Do lt| 12
BECEMEER 39-A) i ' 3 B3O L » . » i i ' A e
00 DO X L B
: H i E 25
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 28 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 25
$ErE NUMBER 1 38 18 ek At fiumber 1 10 | THE JACKSON 5 MOTOWN 635250/UNIVERSAL (3.98/6.96) The Jackson 5 Christmas Album | 22
L 1 | THE TEMPTATIONS 4 GOROYMOTOWN c3573UNIVERSAL (388638 Give Love At Christmas | 32 #1114 | VARIOUS ARTISTS mOTowN 153354/UNIVERSAL (10.98 CDI A Motown Christmas | 7
2 ] 2| VARIOUS ARTISTS _THERIGHT STUFF 53041 (7.98/11.98) Slow Jams Christmas Volume 1 | 33 12 | MICHAEL JACKSON ¢ EpiC 65073112.98 E0/18.98) Thriller | 233
3 3| KENNY G A% arisTa 19090 (12.98/18.98) i ) Faith: A Holiday Album 21 3113 |BOYZ Il MEN A? MOTOWN 636355/UNIVERSAL (11.98/17.98) Christmas Interpretations | 22
4 6 | THE TEMPTATIONS @ MoTOvn 638117/UNIVERSAL (398/6.98) _ Christmas Card | 25 16 | JAY-Z @ FREEZE/ROC-A-FELLA/PRIORITY 50592*/CAPITOL (10.99/16.98) Reasonable Doubt | 210
4 | LUTHER VANDROSS @ 1 57795*/£Pic (5.9 E0/9.98) i _ This Is Christmas | 31 28117 | AL GREEN A HYTHE RIGHT STUFF 30600/CAPITOL (10.98/17 9) Greatest Hits | 355
545 | MARIAH CAREY A‘ cOLUMBIA64222/GRG (11.98 EV17.58) Merry Christmas | 34 4 18 | 2PAC A° AMARU/DEATH ROW 490301°/INTERSCOPE (19.98/24.98) Greatest Hits | 156
‘4 7 | KENNY G A® aRiSTA 18767 (12.98/18.96) Miracles — The Holiday Album | 38 71 19 | VARIOUS ARTISTS A ARISTARCALIVE 41741/Z0MBA {12.98/18.9) Platinum Christmas 9
221 8 | YOLANDA ADAMS _ELEKTRA 2567/EEG (11.95/17.98] Christmas With Yolanda Adams | 11 #2711 23 | BARRY WHITE A CASARLANCAMERCURY 622782DIMG [6.98/11.98) Barry White's Greatest Hits Volume 1 | 98
T4 9 | NAT KING COLE @ emi-CAPITOL SPECIAL MARKETS 57729 (2.98/5.98) Christmas Favorites | 12 221 24 | BOB MARLEY AND THE WAILERS @™ Turr GONG/ISLAND 845210*/1DJMG {1298/13.98) Legend | 273
104 15| KIRK FRANKLIN AND THE FAMILY @ cospo centaic 72130 (10ss/16.38)  Krik Franklin And The Family Christmas | 18 22 | 2PAC _A® DEATH ROW 63008°/KOCH (19.98/25 98] All Eyez On Me | 298
17,420 MILES DAVIS A? LEGACY/COLUMBIA 64935/CRG (7.98 E0/11.98) Kind Of Blue | 196 § 248 — | VARIOUS ARTISTS THE RIGHT STUFF 21180/CAPITOL (7.98/11.98) Slow Jams Christmas Volume2 | 12
i2d 1] AALIYAH A? sLACKGROUND 10753 (1299/17.98) One In A Million [ 87 254 — [ LUTHER VANDROSS  LEGACY/LV 66068/EPIC (10.98 EQ/17.98] Greatest Hits 1

@ Albums with the greatest sales gains this week. Ca\alo%albums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Totat Chart Weeks column reflects combined weeks title has arpeared on the Top R&B/Hip-Hop Albums and To R&B/Hiﬁ}Hop Catalog Albums. ® Recording Industry
Assn. Of America (RIAA] certification for net shipment of 500,000 atbum units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). ® RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double
albums with a running time of 100 minutes or more, the RIAA multiplies shipments ha\he number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro}. A Certification of 200,000 units (Platino). A*Certification of 400,000 units {Multi-Platino). *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labels, are suggested lists. '[aEe prices marked EQ, and all other CD gnces, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
seekers this week. # indicates past Heatseeker title. © 2001, Billboard/BPt Communications, and SoundSean. Inc.
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DANGE/ELECTRONIC

PRIOR TO SEPT. 11, this year-end
Beat Box column was going to focus
on the state of dance/electronic
music. I had planned on writing
about radio’s lack of enthusiasm for
the genre. Let’s face it: Except for a
handful of stations—including
WKTU New York and KCRW Los
Angeles—this brand of music gets
no love at radio, which is unfortu-
nate, considering that radio airplay
equals added sales.

Consider this: With scant airplay,
according to SoundScan, Daft
Punk’s “One More Time,” Modjo’s
“Lady (Hear Me Tonight),” and Ian
Van Dahl Featuring Marsha’s “Cas-
tles in the Sky” sold 107,000 units,
89,000 units, and 33,000 units, re-
spectively, by year’s end.

Now, imagine the results if such
radio-obvious tracks were wholly
embraced by music directors and
PDs. I do believe the numbers would
be dramatically higher. Ditto for the
top 10-selling dance/electronic artist
albums of the year: Daft Punk’s Dis-
covery (363,000 units), Bjork’s Ves-
pertine (238,000), Garbage’s beautfi-
fulgarbage (233,000), the Crystal
Method’s Tweekend (201,000), Da-
rude’s Before the Storm (122,000),
Jamiroquai’s A Funk Odyssey
(108,000), New Order’s Gef Ready
(90,000), Air’s 10,000hz Legend
(80,000), Tricky’s Blowback (74,000),
and Basement Jaxx’s Rooty (66,000).

And the same goes for the top 10-
selling DJ-driven compilations of the
year: Paul Qakenfold’s Swordfish—
The Album (130,000 units), DJ
Skribble’s Essential Spring Break—
Summer 2001 (122,000), Louie
DeVito’s N.Y.C. Underground Party,
Volume 4 (89,000), Bad Boy Joe’s
Best of Freestyle Mix (83,000), DJ
Irene’s Audio Underground (61,000),
Ray Munns’ Ray’s House (59,000),
Oakenfold’s Voyage Into Trance
(55,000), ATB/George Acosta’s
Trance Nation America Two (52,000),
Lon Ballinger’s Webster World
Tranzworld 4 (51,000), and Johnny
Vicious & Tall Paul’s Club Nation
America (50,000).

I'was also planning to comment
on dance/electronic-skewed sum-
mer tours—specifically, Mekka
and Creamfields U.S.A.—that were
canceled due to poor ticket sales,
as well as mention the govern-
ment’s failed attempts to use a
1986 law—originally designed to
rid neighborhoods of drug dens—
against persons/promoters who
manage nightclubs that play

oA

by Michael Paoletta

dance/electronic music. Although
various players were eventually
vindicated, such “crack house”
laws had an anesthetizing effect on
clubs and raves nationwide. One
need look no further than the clos-
ing of New York City’s Twilo club.

But the whole focus of this year-
end column changed Sept. 11.
Like many in New York City, I was
on my way to work when the at-
tacks occurred. I arrived at the
office numb, confused, angry, and
sad. Throughout that day, I found
much comfort in music, particu-
larly Bjork’s beautifully quiet Ves-
pertine and the spiritual release of

McKNIGHT

“Finally” by Kings of Tomorrow
Featuring Julie McKnight. By
week’s end, the lyrics of “Final-
ly”—penned by Jason Sealee—
took on additional meaning (see
lyrics, this page).

“After [Sept. 11], the song meant
something completely different for
me,” McKnight explains. “The song
became less about starting over
and more about death and meeting
that higher power. The lyrics be-
came much deeper.”

IN ADDITION to those whose lives
came to a tragic end Sept. 11, my
thoughts continue to go out to the
friends and families of Philadelphia-
based Billboard-reporting DJ Phillip
Dickerson, who died Jan. 4 . . . orig-
inal Village People member Glenn
Hughes, who died March 4 . . . pio-
neering New York City DJ Francis
Grasso, who died March 23 . ..
dance music veteran Rick Squil-
lante, who died April 21 . . . Aaliyah,
who died Aug. 25 . . . Warp Records
co-founder and co-owner Rob
Mitchell, who died Oct. 8 . . . long-
time Sony Music employee Debjit
Ghosh, who died Oct. 20 .. . and
singer Melanie Thornton, formerly
of La Bouche, who died Nov. 24.
May they rest in peace.

A Dance Wish List

BY MICHAEL PAOLETTA

NEW YORK—In terms of quality
and creativity, 2001 proved to be a
banner year for dance/electronic
music. Too bad American radio
failed to fully recognize the genre
(see Beat Box, this page). To that
end, this fan of the genre has creat-
ed a 2001 dream playlist that inter-
twines dance and electronic—as
well as pop, rock, R&B, and hip-hop.
(Even Italian pop rears its beautiful
head.) A wish list, indeed, but one
that would be totally embraced by
like-minded individuals.

Essential singles: Kings of To-
morrow Featuring Julie McKnight’s
“Finally,” Nathan Haines Featuring
Verna Francis’ “Earth Is the Place,”
Hlicit’s vocal mix of Heather Small’s
“Proud,” Groove Armada’s “My
Friend,” Alicia Keys’ “Fallin’,” Kylie
Minogue’s “Can’t Get You out of My
Head,” Morel’s “Funny Car,” Ga-
brielle’s “Don’t Need the Sun to
Shine (To Make Me Smile),” Fran-
cois K. & Eric Kupper’s mix of
Dido’s “Hunter,” [io’s “Rapture
(Tastes So Sweet),” the Avalanches’
“Since I Left You,” Alana Davis’ “I
Want You,” Pussy 2000’s “It’s Gonna
Be Alright,” Viola’s “Little Girl,”
Green Velvet’s “La La Land,” Su-
zanne Palmer’s “Hide U,” Fragma’s
“Everytime You Need Me,” India.Arie’s
“Strength, Courage & Wisdom,”
Karmadelic’s “Who’s Crying Now,”
Sugababes’ “Overload,” Missy “Mis-
demeanor” Elliot’s “Old School
Joint,” Mary J. Blige’s “Family Af-
fair,” Tracy Young’s mixes of Stevie
Nicks’ “Planets of the Universe,”
Cleptomaniacs’ “All I Do,” Funk-

master Flex Featuring Faith Evans’
“Good Life,” Gypsy Men’s “Bara-
baratiri,” Jon Cutler Featuring E-
Man’s “It’s Yours,” Janet Jackson’s
“All for You,” Celeda’s “Let the
Music Use You Up,” DJ Clue Fea-
turing Mary J. Blige and Jadakiss’
“Back 2 Life 2001,” Full Intention’s
vocal mix of Jennifer Lopez’s “Love
Don’t Cost a Thing,” Karen Ra-
mirez’s “Looking for Love,” Sugar
Ray’s “When It's Over,” and Zuc-
chero’s “Ahum.”

Essential compilations: Masters
at Work Presents West End Rec-
ords: The 25th Anniversary Mas-
termix, Frankie Knuckles’ Motiva-
tion, Ultra Chilled, Deep Dish’s
Global Underground—021 Mos-
cow, Paul Van Dyk’s The Politics of
Dancing, Danny Krivit’'s Grass
Roots: Musical Influences & Inspi-
ration, Ron Trent’s Sessions Vol-
ume One, Fila Brazillia’s Another
Late Night, Erick Morillo’s Sub-
liminal Sessions One, The Best of
Ten City, Filtered: Best of Filtered
Dance, and Compost 100.

And then there are the essential
artist albums that failed to make
this critic’s annual top 10 (see story,
page YE-70), but came very close.
Consider these the next 10: Charles
Webster’s Born on the 24th of July,
Sheé Seger’s The May Street Pro-
Ject, Pink’s M!ssundaztood, Larry
Heard’s Love’s Arrival, Faithless’
Outrospective, De-Phazz’s Death by
Chocolate, Garbage's beautiful-
garbage, His Name Is Alive’s Some-
day My Blues Will Cover the Earth,
Daft Punk’s Discovery, and Brassy’s
Got It Made.

‘Finally’ Takes On A New Meaning_

Artist: Kings of Tomorrow Fea-
turing Julie McKnight

Producer: Sandy Rivera

Writer: Jason “Sinister” Sealee

(Distance France; Defected U.K,;
Big Beat/Atlantic)

Time marches on neverending

Time keeps its own time

Here we stand at beginning

And end goes passing us by

And I, I can’t dream for us all

I hope I'm in a befter stafe

When here and now

Crumbles and falls . . .

And you, you who’ll make
worlds collide

I knew you’d come knocking
one day

Unannounced like a thief in
the night . . .

So tell me, how do you do?

Finally, I meet you

You don’t know what I've
been through

Waiting and wondering about
you . . .

I had a dream my trip would
end up at you
And now I know paradise . . .

Where do we go from here?
Time ain’t nothing but time

I now have no fear of my fears
And no more tears to cry

And tomorrow, tomorrow
Tomorrow means nothing at all
Ifwe don’t hear the line

When today places its call

And morning, morning
Morning won't ever be thesame . . .
Now [won't make the same mistakes
Time and time again . . .

So tell me, how do you do?

Finally, I meet you

You don’t know what I've
been through

Waiting and wondering about
you . . .

I had a dream my trip would
end up at you

And now I know paradise . . .

Strictly Rhythm singer/songwriter
Ultra Naté, along with a seven-piece
band, was in fine form at the open-
ing-night party of the eighth annual
Billboard Dance Music Summit. The
artist’s vibrant set highlighted tracks
from her most recent album, Stran-
ger Than Fiction.

THE TOP STORIES |

* Sono’s “Keep Control” and
Destiny’s Child’s “Independent
Women Part 1” are the No. 1
songs of the year on, respectively,
the Billboard Hot Dance Music/
Club Play and Hot Dance Music/
Maxi-Singles Sales charts.

e The Top Electronic Albums
chart debuts in Billboard.

e At the 43rd Annual Gram-
my Awards, Baha Men’s “Who
Let the Dogs Out” wins best
dance recording, while Hex
Hector is named remixer of the
year, nonclassical.

e Louie DeVito’s DJ-mixed
N.Y.C. Underground Party, Vol-
ume 4 debuts at No. 64 on The
‘Billboard 200, making it the
highest-charting dance debut for
a DJ-driven compilation.

e New York City-based Star 69
Records inks a distribution deal
With London-Sire.

* Naked Music inks a worldwide
joint-venture deal with Caroline-
distributed Astralwerks/Virgin.

e The Wiseguys’ 2-year-old
“Start the Commotion” clicks at
radio, thanks to its inclusion in a
Mitsubishi commercial.

e Kinetic enters into a world-
wide joint-venture with BMG.

e New York City’s Twilo club
shutters, while Shelter holds its
last dance at the Vinyl club.

e Moby’s Area: One tour
brings dance/electronic music
to the masses.

e Such summer tours as
Mekka and Creamfields U.S.A. fail
to materialize.

e Kings of Tomorrow Featur-
ing Julie McKnight’s “Finally” be-
comes a dancefloor anthem
around the world.

e San Francisco-Based UBL
Recordings inks a distribution
deal with Navarre.

¢ Palm Pictures and Quango
Music Group relaunch the
Quango Imprint.
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@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America {RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA
certification for net shipment of t million units {Platinum). @RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamong
symbol indicates album’s multi-platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Oro). A Certification of 200,000 units {Piatino}. A? Certification of
400,000 units {Multi-Platino). *Asterisk indicates LP is available. Mast tape prices, and D prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ.
and all other CD prices, are equivalent prices, which are projected from whoiesale prices. Heatseeker Impact shows albums removed from Heatseekers this week

4 indicates past or present Heatseeker title. ©2001, Billboard/BP| Communications and SoundScan, Inc.
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‘0 Brother’ One Of Country’s Biggest Success Stories

BY DEBORAH EVANS PRICE
and PHYLLIS STARK
NASHVILLE—While the hoped-for
turnaround in the fortunes of the
country, music industry never mate-
rialized in 2001, there were several
positive indicators that a resurgence
could be just a few hit albums away.
Tellingly, the year’s biggest success
" stories came from companies and
artists who weren’t afraid to take
chances and try something different.
Among those stories was the con-
tinuing success of the O Brother,
Where Art Thou? soundtrack. When
John Grady, senior VP of sales, mar-
keting, and promotion for Mercury
and Lost Highway Records, presented
it at the National Assn. of Record Mer-
chandisers’ mini NARM convention,
attendees recall Universal Music and
Video Distribution president Jim Urie
chiding him, “You flew all the way otit
here to sell a damn bluegrass record?”
Grady had the last laugh, and he
has likely been chuckling all year long,
as the album spent 24 weeks at No. 1
on the Billboard Top Country Albums
chart. It also won the Country Music
Assn. (CMA) award for album of the
year, and its single, “I Am a Man of
Constant Sorrow,” won the CMA’s sin-
gle of the year trophy, marking the
first time a song captured that honor
without being a hit at country radio.

BT e s e
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.

Although it was the biggest and
most obvious success story in the
acoustic music field, O Brother wasn’t
the only bluegrass/acoustic project to
garner attention this year. Patty Love-
less released her critically acclaimed
Mountain Soul collection, and Dolly
Parton returned to the bluegrass fold
with the January release of Little
Sparrow. In September, Ricky Skag-
gs issued History of the Future. Nick-
el Creek continued to gain momen-
tum, buoyed by continued exposure
on Country Music Television and a
slot on the Amy Grant/Vince Gill
Christmas tour.

Bluegrass’ rising cache in the in-
dustry was cause for celebration in
October at the International Bluegrass
Music Assn. World of Bluegrass trade
show and fan fest. Executive director
Dan Hays reported that attendance
was up at the event, and the awards
show, held at the Kentucky Center for
the Arts in Louisville, enjoyed its first
sellout at the 2,400-seat venue.

CLOSINGS AND CUTBACKS

Music Row watched in dismay as
one major label after another closed
its doors this year. The loss of Asylum,
Atlantic, Giant, and Virgin meant
dozens of staffers were put out of
work. They were joined by executives
trimmed from the staffs of most of the
other major labels and entertainment
companies on Music Row, including
Warner Bros., Sony, Gaylord Enter-
tainment, and MTV Networks, which
cut 125 Nashwville jobs in January.

One bright spot was the launch of
Island Def Jam Music Group’s Lost
Highway label, which released albums
by Ryan Adams, Robert Earl Keen,
Billy Bob Thornton, and Lucinda Wil-
liams this year. Lost Highway will be
joined next year by a new major label
being launched by veteran label exec-
utive/record producers Tony Brown
and Tim DuBois.

In the void left by the major-label
shutdowns, several independents
emerged—the most notable being
Dualtone Music Group, which scored
ahit single and album with David Ball.

DUALTONE

MUSIC GROUP

VFR Records, which launched in 2000,
had its first success with Mark Mc-
Guinn, who had a top 20 album and a
top 10 single, “Mrs. Steven Rudy.”
Among the year’s other independent
launches were Bandit Records, Com-
bustion, Crowne, and Music City.

RAISING THE FLAG

In the aftermath of the Sept. 11 ter-
rorist attacks, artists turned previous-
ly booked concerts into benefits and
scheduled scores more fund-raising
or morale-boosting appearances. Lee
Greenwood’s anthem, “God Bless the
USA,” sailed back onto the country
singles chart and helped propel the
sales of several different Greenwood
albums containing the track.

Almost immediately, tributes, patri-
otic songs, and even parodies began
to emerge. They ranged from Charlie
Daniels’ controversial “This Ain’t No
Rag, It’s a Flag,” to Aaron Tippin’s flag-
waving “Where the Stars and Stripes
and the Eagle Fly,” to much less-seri-
ous songs with titles like “Osama-Yo’
Mama” and “All I Want for Christmas
[s Bin Laden on a Stick.”

Fear of terrorism caused the CMA
to beef up security at its nationally tel-
evised awards show in October, which
even took the precaution of taping the
dress rehearsal as a back-up in case
the live broadcast was disrupted.

INDUSTRY MOURNS LOSSES

The country music community lost
several of its most-beloved members
in 2001. Chet Atkins died June 30 at
his home in Nashville after a battle
with cancer. The legendary guitarist
was 77. Atkins’ legacy will always be
part of the fabric of Music Row. His

virtuosity on the guitar was unparal-
leled, but his visionary work as a pro-
ducer and record executive helped
shape the country music industry.

THE TOP STORIES

¢ Four major labels close; Lost
Highway and scores of inde-
pendent labels help fill the void.

* The success of the O Broth-
er, Where Art Thou? soundtrack
increases exposure for bluegrass
music and sets off a mini trend.

® The Sept. 11 attacks result
in scores of patriotic anthems
and charity benefits.

 Lawsuit mania grips Nashville.

¢ Corporate belt-tightening

hits hard.

Just three days after Atkins died,
the Nashville community was also
saddened by the passing of Johnny
Russell. The veteran Grand Ole Opry
performer died July 3 of complica-
tions from diabetes at age 61. Russell
had a string of hits in the 70s, includ-
ing “The Baptism of Jesse Taylor” and
“Rednecks, White Socks, and Blue
Ribbon Beer.”

Earlier in the year, songwriter John
Jarrard died at age 47 of respiratory
failure after battling diabetes for years.
Singer/songwriter/instrumentalist
John Hartford died June 4 in a Nash-
ville hospital after a lengthy battle with
non-Hodgkins lymphoma. He was 63.

The country music community also
lost two of its legendary musicians
with the passing of Billy Byrd and
Grady Martin. Byrd died Aug. 7 at age
81. Martin was 72 when he died Dec.
3 of a heart attack.

Van Stephenson, acclaimed song-
writer and former member of the
country group BlackHawk, died in
April after a long struggle with
melanoma. He was 45. His songwrit-
ing credits include hits for Crystal
Gayle, Restless Heart, and a 1984 pop
hit of his own, “Modern Day Delilah.”

Industry veteran Frank Leffel died
Nov. 28 following a bout with cancer.
He was 63.

LAWSUIT MANIA

Lawsuits seemed to grip many on
Music Row. Most notably, Sony and
Dixie Chicks sued and countersued
each other regarding what the group
views as a breach of its contract on the
part of the label.

Kenny Rogers filed suit against his
longtime manager, Ken Kragen, over
a business dispute; the suit was quick-
ly settled. Trisha Yearwood sued a
singer who added his vocals to one of
her early demo recordings and was sell-
ing it on the Internet as a “dance duet.”

Shedaisy’s Kristyn Osborn sued a
karaoke manufacturey, alleging that
the karaoke firm infringed on Osborn’s

copyright by making the music and
lyrics of one of her songs available on
its products without a license. Execu-
tives of Nashville-based film and video
company the Collective sued Gaylord
Entertainment over a contract dispute
about an IMAX film on the history of
country music that the companies
were producing together.

LeAnn Rimes, who sued Curb
Records in 2000 in an attempt to free
herself of her contract, ended the
year on a happier note by re-signing
with the label. She also settled a suit
she filed last year against her former
co-manager, Lyle Walker.

TOP TOURS OF 2001
Country music touring was unre-
markable at best in 2001. Without any
blockbuster arena tours a la Tim
McGraw/Faith Hill or Dixie Chicks in
2000, not one single country artist
cracked the top 10 tours of the year.
There were, however, some bright
spots. McGraw solidified his status as
one of the genre’s top headliners. His
$21-plus million amphitheater tour
with Kenny Chesney was tops among
country artists. Produced by Clear
Channel Entertainment (CCE), the
tour drew more than 600,000 fans.
Had it reported its box-office num-
bers, the George Strait Country Music
Fest (also produced by CCE) would
very likely have been the top-grossing
country tour of the year, topping $25
million. With a lineup that included
Strait, Alan Jackson, Lonestar, Lee Ann
Womack, Brad Paisley, Sara Evans,
and Asleep at the Wheel, the usually
reliable Strait Fest garnered more
headlines in ’01 for scaling some dates
down to sheds from stadiums than for
the success that it actually was.
Another highlight for country was
the Brooks & Dunn Neon Circus and
Wild West Show, featuring support
from Toby Keith, Montgomery Gen-
try, and others. Another CCE outing,
this shed extravaganza, set to return
in’02, grossed more than $12 million

and helped nail down Keith's status as
a top country draw while reinvigorat-
ing Brooks & Dunn'’s box-office clout.

NEW AND NOTEWORTHY

After much anticipation, the new
Country Music Hall of Fame and
Museum opened its doors in down-
town Nashville. The $37 million land-
mark boasts an impressive collection
of more than 1 million artifacts,
instruments, costumes, business doc-
uments, recordings, songwriters’
manuscripts, books, periodicals, and
photographs in its 137,000-square-
foot structure.

The Country Music Hall of Fame and Museum.

This year also marked Fan Fair’s
maiden run at a new location. After
being held for years at the Tennessee
State Fairgrounds, the annual country
fan gathering relocated to downtown
Nashville. Exhibit booths were housed
in the Nashville Convention Center,
and label showcases took place in
Adelphia Coliseum, with various other
showcases and festivities spread out
among numerous downtown venues.

Finally, the CMA unveiled a con-
troversial new marketing slogan—
“Country. Admit it. You love it.”
Although intended to be the center-
piece of a new branding initiative for
the format, it generated more con-
sumer press than the country music
industry has seen since the early-'90s
boom years. Unfortunately, nearly all
of it was negative, because many
thought the slogan was too apologetic.

Additional reporting by Ray Wad-
dell in Nashville.

THE CHART-TOPPERS

The following is an alphabetical listing of albumns that logged time at No. 1 on
the Billboard Top Country Albums chart for the chart year that runs from Dec. 2,
2000, to Nov. 24, 2001. The number of weeks each title spent at No. 1 during this
chart year is in parentheses. Titles that debuted at No. 1 are indicated in bold type.

Coyote Ugly, Soundtrack, Curb (2)

Greatest Hits, Martina McBride, RCA/RLG (3)

Greatest Hits, Tim McGraw, Curb (9)

Greatest Hits Volume III: I'm a Survivor, Reba McEntire, MCA Nashville (1)
I Need You, LeAnn Rimes, Curb (1)

I’'m Already There, Lonestar, BNA/RLG (1)

Inside Out, Trisha Yearwood, MCA Nashville (1)

O Brother, Where Art Thou?, Soundtrack, Mercury (24)

Pull My Chain, Toby Keith, DreamWorks/Interscope (1)
Set This Circus Down, Tim McGraw, Curb (6)

Steers & Stripes, Brooks & Dunn, Arista Nashville/RLG (1)
The Road Less Traveled, George Strait, MCA Nashville (1)

When Somebody Loves You, Alan Jackson, Arista Nashville/RLG (1)
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@ Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing-in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from
the chart after 20 weeks. 2 Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. ® CD Single available. @ DVD Single available. @ CD Maxi-Single available. © Cassette Single available. @ Vinyl Maxi-Single available. @ Vinyl Single avaitable. € Cassette Maxi-
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g (X | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & S PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & ©
3¢ 3Wre 1 Week At Number | 29029 | BEER RUN George Jones Duet With Garth Brooks | 24
ﬁ N U M B E R 1 ,y AREYNOLDS (K ANDERSON.K BLAZY.6.0UCAS, A WILLIAMS K. WILLIAMS) g BANDIT ALBUM CUT/BNA
2 |'s WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson % | 1 32133(37¢ | DON'T HAVE TO BE ME ('TIL MONDAY) Steve Azar | 32
K STEGALL (A.JACKSON) ARISTA NASHVILLE ALBUM CUT R.VAN HOY {S.AZAR.J.YOUNG.R.C.BANNON} MERCURY ALBUM CUT
111 | WANNA TALK ABOUT ME Toby Keith = | 1 34|35 SOMETHIN' IN THE WATER Jeffrey Steele | 33
J.STROUO.TKEITH {B.BRADDOCK} O DREAMWORKS 450874 J.STEELE,S BAGGETT {J.STEELE,A ANDERSON.B.DIPIERO) ® OMONUMENT 79525
3|2 RUN George Strait 2 34 ] 38|45 INSIDE OUT Trisha Yearwood Featuring Don Henley | 34
TBROWN,G.STRAIT {TLANEA.SMITH) O MCA NASHVILLE 172221 M.WRIGHT,T.YEARWOOD {B.ADAMS,G.PETERS} O MCA NASHVILLE 172219
414 WHERE THE STARS AND STRIPES AND THE EAGLE FLY Aaron Tippin®| 4 35) 36|41 | CRY Tammy Cochran ®| 35
ATIPPIN,M BRADLEY,B WATSON (K BEARD,C BEATHARD.A.TIPPIN) ® O LYRIC STREET 164059 B.CHANCEY (M.SELBY,T.SILLERS) EPIC ALBUM CUT
718 GOOD MORNING BEAUTIFUL Steve Holy ®| 5 36 43|60 I DON'T WANT YOU TO GO Carolyn Dawn Johnson 36
W.C.RIMES {Z.LYLE,T CERNEY) CURB ALBUM & SOUNDTRACK CUT PWORLEY,C.0.JOHNSON {C.0.JOHNSON,T.POLK) ARISTA NASHVILLE ALBUM CUT
616 I'M TRYIN' Trace Adkins | 6 37]151|56 « CHRISTMAS COOKIES George Strait 37
D.HUFF (C.WALLIN,J.STEELE.A.SMITH) O CAPITOL 77667 TBROWN.G.STRAIT {A BARKER] MCA NASHVILLE ALBUM CUT
53 RIDING WITH PRIVATE MALONE DavidBali=| 2 f38]41|44| | DAYS OF AMERICA Blackhawk | 38
\W.NEWTON {1 SHEPHERD,W.NEWTON} © DUALTONE 01120 M.0.CLUTE H.PAULID.ROBBINS {H.PAUL.0.ROBBINS.L TMILLER] COLUMBIA ALBUM CUT
8|7 || WRAPPED UP IN YOU GarthBrooks=| 7 § 3914247 | HOMELAND Kenny Rogers | 39
AREYNDLDS (W.KIRKPATRICK) CAPITOL ALBUM CUT 9 K ROGERS,B.MAHER.J MCKELL {K MILES.J . SUNORUD) DREAMCATCHER ALBUM CUT
9 |10 WRAPPED AROUND Brad Paisley | 9 40 ]52| — WHAT IF SHE'S AN ANGEL Tommy Shane Steiner | 40
FROGERS (B.PAISLEY,C.DUBOIS,K.LOVELACE) O ARISTA NASHVILLE 69103 J.RITCHEY (B.WAYNE) RCA ALBUM CUT
11 BRING ON THE RAIN Jo Dee Messina With Tim McGraw = | 10 § 41]50|—| | JEZEBEL Chely Wright | 41
; B.GALLIMORE,T.MCGRAW (B MONTANA,H.OARLING} CURB ALBUM CUT ; PWORLEY,C WRIGHT (M. HUMMON.J.DEMARCUS} @ MCA NASHVILLE 172227
10(12 ] /| WITH ME Lonestar=| 10 42149 (55| | THAT'S JUST JESSIE Kevin Denney 42
0.HUFF (B.JAMES,TVERGES) O BNA 69105 LREYNOLDS (K.DENNEY,K K.PHILLIPS,P.J MATTHEWS) LYRIC STREET ALBUM CUT
1416 THE LONG GOODBYE Brooks & Dunn 12 4 40|49 | I'M NOT GONNA DO ANYTHING WITHOUT YOU Mark Wills With Jamie 0'Neal 40
K BROOKS.R DUNN,M.WRIGHT (PBRAOY.R KEATING} ARISTA NASHVILLE ALBUM CUT K.STEGALL {R.VAN WARMER,R.ALVES} MERCURY ALBUMS CUT
16 {21 IN ANOTHER WORLD - AIRPOWER Joe Diffie | 13 QUUN] 37|38| | THIS AIN'T NO RAG, IT'S A FLAG The Charlie Daniels Band | 33
D.COOK.LWILSON {T.SHAPIRD.W.WILSON.J.YEARY) MONUMENT ALBUM CUT - C.DANIELS,PKELLY {C.OANIELS} BLUE HAT PROMO SINGLE/AUDIUM
13113} ONLY IN AMERICA Brooks & Dunn®| 1 451 45|51 | SHE DOESN'T DANCE Mark McGuinn 45
K.BROOKS,R.DUNN,M.WRIGHT (K.BROOKS,D.COOK,R.ROGERS) ARISTA NASHVILLE ALBUM CUT M.MCGUINN,S.DECKER {M.MCGUINN,0.PFRIMMER.S.DECKER} VFR ALBUM CUT
15{19 | L2 JUST LET ME BE IN LOVE Tracy Byrd=| 15 46 ] 56|57 | | THE CHRISTMAS SHOES 30fHearts | 46
] B.J.WALKER.JR. {TMARTIN,M.NESLER, T.SHAPIRO) O RCA 69106 | W KIRKPATRICK,G.KENNEDY (E.CARSWELL LAHLSTROM} ® RCAB9IIC
20|26 THE COWBOY IN ME Tim McGraw 16 1 39(40 GOD BLESS THE USA Lee Greenwood | 7
B.GALLIMORE,J.STROUD, TMCGRAW (C.WISEMAN.J .STEELE.A ANOERSON) CURB ALBUM CUT J.CRUTCHFIELD,L. GREENWOOD {LGREENWDOD} @ © O MCA NASHVILLE/CAPITOL/CURB 73128
17 23 SOME DAYS YOU GOTTA DANCE Dixie Chicks | 17 <« HOT SHOT DERBUT «
PWORLEY,B.CHANCEY (TJOHNSON.M.MORGAN) MONUMENT ALBUM CUT I '
121 9 LOVE OF A WOMAN Travis Tritt 2| 2 [ 48 OSAMA-YO' MAMA Ray Stevens | 48
B.J.WALKERJR.TTRITT (K.BRANDT) COLUMBIA ALBUM CUT R.STEVENS (R.STEVENS CW.KALB.JR} CURB PROMO SINGLE 1
21|24 | BLESSED - A|RPOWER » Martina McBride ={ 19 [ 49 ] 55| — WHEN YOU LIE NEXT TO ME Kellie Coffey | 49
Lo 1. MCBRIDE,PWORLEY (H.LINOSEY.TVERGES,B.JAMES) RCA ALBUM CUT D.HUFF {K.COFFEY,T.HARMON.J D MARTIN} BNA ALBUM CUT
22|22 SAINTS & ANGELS - AIRPOWER » Sara Evans=| 20 ff 50 YOUNG Kenny Chesney | 50
| S.EVANS,PWORLEY {V.BANKS} O RCA 69107 N.WILSON,B.CANNDN,K CHESNEY {C.WISE| N. S MCEWAN) BNA ALBUM CUT
23|25} SHIVER Jamie 0’'Neal »| 21 46{48 | GETTIN' BACK TO YOU Daisy Dern 46
: K.STEGALL {J.0'NEALL.DREW,S.SMITH) O MERCURY 172216 0.GIBSON {D.DERN,D.GIBSON.B.0AVIS) MERCURY ALBUM CUT
24 (28 I'M MOVIN’ ON Rascal Flatts | 22 52 ] 60|58 GOD, FAMILY AND COUNTRY Craig Morgan 52
M.BRIGHT,M WILLIAMS (PWHITE,D.V.WILLIAMS) LYRIC STREET ALBUM CUT 0.8.MILLER,C MORGAN {C. MORGAN.C.MORRIS,L.MCOANIEL) BROKEN BOW ALBUM CUT
27|31 | | BREATHE IN, | BREATHE OUT Chris Cagle | 23 53 HEATHER'S WALL Ty Herndon 53
C LINDSEY {C.CAGLE.J.ROBBIN} CAPITOL ALBUM CUT B.WATSON.PWORLEY (R GILES,T.NICHOLS,G.GODARD} EPIC ALBUM CUT
25127 ALL OVER ME Blake Shelton 24 ‘3 53|52 TO QUOTE SHAKESPEARE The Clark Family Experience 51
B.BRADDOCK (B SHELTON,E.TCONLEY.M.PYLE} O WARNER BROS. 16724/WRN B.GALLIMORE,TMCGRAW (H.LAMAR.G.BARNHILL) CURB ALBUM CUT
26130 COLD ONE COMIN’ ON Montgomery Gentry=| 25 f 551 59| — MY LIST . Toby Keith | 55
J.SCAIFE (M.GEIGER,W.MULLIS.M.HUFFMAN} COLUMBIA ALBUM CUT J.STRDUD,T.KEITH {T.JAMES,R BISHDP} DREAMWORKS ALBUM CUT
30(33| ' | THAT'S WHEN | LOVE YOU ‘ Phil Vassar 26 47 | 46 | WILL SURVIVE Wild Horses | 46
B.GALLIMORE,PVASSAR (PVASSAR.J WOOD} ARISTA NASHVILLE ALBUM CUT J SCAIFEA.S.MARTIN (S.BENTLEY.N.LBAXTER,G TEREN} EPIC ALBUM CUT
28132 EASY FOR ME TO SAY Clint Black With Lisa Hartman Black =| 27 44|43{. | THAT'S JUST THAT Diamond Rio 42
C.BLACK (C.BLACK.H.NICHOLAS) RCA ALBUM CUT M.D.CLUTE.DIAMOND R{O {K. GARRETT,T.OWENS} ARISTA NASHVILLE ALBUM CUT
31|34 | ALWAYS LIKED THAT BEST Cyndi Thomson | 28 58 RELENTRY. THE STAR SPANGLED BANNER Faith Hill 35
PWORLEY,TLJAMES (C.THOMSON.TL.JAMES,J KIMBALL) CAPITOL ALBUM CUT % 0.FOSTER {F.S.KEY) WARNER BROS. PROMO SINGLE/WRN
32|36 DOES MY RING BURN YOUR FINGER Lee Ann Womack 29 58| —| | JINGLE BELL ROCK Aaron Tippin 58
FLIDDELL {B.MILLER.J. MILLER} O MCA NASHVILLE 172220 = A.TIPPIN,B.WATSON.M.BRAOLEY {J.BEAL,J.BODTHE} LYRIC STREET ALBUM CUT
35|39 | SHOULD BE SLEEPING Emerson Drive | 30 60 LOVE, WILL (THE PACKAGE) Tim Rushlow 60

J.KING.J.STROUD {L.DREW.S.SMITH}

OREAMWORKS ALBUM CUT

0.MALLOY (TRUSHLOW) SCREAM ALBUM CUT

Single available. ©2001, Billboard/BP| Cammunications.
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3 | TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist a | TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist

| 3¥7e NUMBER 1 s 8 Wesks Attt | IE1 30 14 | - | GIRL IN LOVE  coLumsia 79648/s0nY Robin English |

131 GOD BLESS THE USA curs iz Lee Greenwood BEVEI 13| 1 IT DON'T MATTER TO THE SUN/LOST IN YOU @ cairmoLserss Garth Brooks as Chris Gaines
& 2 | WHERE THE STARS AND STRIPES AND THE EAGLE FLY LvRic STREET 164059/HOLLYWOOD Aaron Tippin 15[ | AUSTIN et remsrwen Blake Shelton
333 BUT | DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT e cuss 73115 LeAnn Rimes ] 16 |571| POUR ME  warnER BROS. 16816/WRN Trick Pony
4] 4 | AMERICA WILL ALWAYS STAND _REeLENTLESS NASHVILLE 5137*/MAOACY Randy Travis 21} | OKLAHOMA/WARM & FUZZY Epic 79503/50NY Billy Gilman

5 CALL ME CLAUS capioL 77669 Garth Brooks 8 <. | NIGHT DISAPPEAR WITH YOU  (vRIC STREET 164050/HOLLYWO00 Brian McComas
6 K GOD BLESS AMERICA curs 73127 LeAnn Rimes * | HOW DO YOU LIKE ME NOW?! DREAMWORKS 450932/INTERSCOPE Toby Keith
711 | THE CHRISTMAS SHOES rca 69110/RLG 3 0f Hearts 0 ~/5,| DIDN'T WE LOVE curs 73126 Tamara Walker
N 8 SOMETHIN' IN THE WATER _MONUMENT 79626/SONY Jeffrey Steele 24 |- | ALL NIGHT LONG/MERRY CHRISTMAS FROM THE FAMILY cowwmsiarssissony Montgomery Gentry Featuring Charlie Daniels
o K& ON A NIGHT LIKE THIS waRNER BROS. 16751WRN Trick Pony 1y LOVE IS ENOUGH rca s3034/RLG 3 Of Hearts

0 Wl ROCKY TOP '96 0rcca 155274/MCA NASHVILLE The Osbarne Brothers | UNBROKEN BY YOU  1vRiC STREET 16604&/HOLLYWO00 Kartney Kayle

1134 10 HOW DO | LIVE A° curs a2 LeAnn Rimes = | AROSE IS A ROSE _wmercusy 172153 Meredith Edwards
12112} | THE WAY YOU LOVE ME waRNER BROS. 16818/WRN Faith Hill | MATTHEW, MARK, LUKE & EARNHARDT DReAMWORKS 450327/INTERSCOPE Shane Sellers

@ Records with the greatest sales gains this week. ® Recording Industry Assn. Of America [RIAA} certification for net shipment of 500,000 aibum units (Gold). A RIAA centification for net shipment of 1 million units {Platinum), with multimil-

lion titles indicated by a numeral following the symbol. © 2001, Biltboard/BP| Communications, and SoundScan, Inc.

Top selling albums compiled from a national sample of retail store, mass merchant, ®
and intemet sales reports collected, compiled. and provided by SoundScan. L
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CURB
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curb.com

(CONGRATULATIONS ON A WINNING YEAR!

FIVE TIME BILLBOARD WINNER.

MALE ALBUMS ARTIST OF THE YEAR
COUNTRY ARTIST OF THE YEAR
MALE COUNTRY ARTIST OF THE YEAR
COUNTRY ALBUM OF THE YEAR - GREATEST HITS
COUNTRY SINGLE ARTIST OF THE YEAR

AMERICAN MUSIC AWARDS- Favorite Male Country Artist
GRAMMY- Vocal Collaboration
RADIO & RECORDS COUNTRY RADIO READERS POLL- Best Male Vocalist
BLOCKBUSTER AWARDS - Favorite Male Artist- Country
PLAYBOY MAGAZINE'S Top Male Performer
RADIO MUSIC AWARDS - Country Artist of the Year, Single of the year
COUNTRY MUSIC ASSOCIATION - Entertainer of the Year

TOP GROSSING COUNTRY TOUR 2001



www.americanradiohistory.com

®
DECEMBER » Q B ' » A »
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: FRER & 158 =
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| E ARTIST Title | X5 5| E ARTIST Tite | X5
g IS IMPRINT & NUMBER/DISTRIBUTING LABEL 4 ~ B IMPRINT & NUMBER/DISTRIBUTING LABEL He
sWre | Wz gl 1 Ml 39 | 38 JAMIE O'NEAL @ Shiver | 14
| st NUMBER 1/ GREATEST GAINER 38e s JAMIE O'NEAL o
111 | GARTH BROOKS A’ Scarecrow | 1 39 841139 MONTGOMERY GENTRY CarryingOn | 6
CAPITOL 31330 {10.98/18.98) COLUMBIA 62167/SONY {11.98 EQ/17.98)
2822 SOUNDTRACK A’ 0 Brother, Where Art Thou? | 1 A 43 1 41 TRISHA YEARWOOD Inside Qut | 1
i MERCURY 170069 {11.98/18.98) MCA NASHVILLE 170200 {11.98/17.98)
3¥3|3} TOBY KEITH A Pull My Chain | 1 42143 CHRIS CAGLE Play It Loud | 20
DREAMWORKS 450297/INTERSCOPE {12.98/18.98) CAPITOL 34170110.98/17.98) &
4 4414 GEORGE STRAIT @ The Road Less Traveled | 1 4 44 | 40 DIAMOND RIO @ One MoreDay | 5
MCA NASHVILLE 170220 {11.98/18.98} ARISTA NASHVILLE 67999/RLG {11.98/17.98}
5(5 MARTINA MCBRIDE o Greatest Hits | 1 f 45| 44 PAT GREEN Three Days | 7
RCA 67012/RLG (12.98/18.98) REPUBLIC 016018/UNIVERSAL {8.98/14.98) ~
5 3N TIM MCGRAW A Set This Circus Down | 1 47 | 51 GEORGE STRAIT A Latest Greatest Straitest Hits | 1
CURB 78711 {12.98/18.98) MCA NASHVILLE 170100 {11.98/17.98)
7289110 SOUNDTRACK A’ Coyote Ugly | 1 t 46 | 46 BILLY GILMAN A’ One Voice | 2
CURB 78703 {11.98/17.98) EPIC 62086/SONY {11.98 EQ/17.98)
10| 8 REBA MCENTIRE @ Greatest Hits Volume Ul - I'm A Survivor | 1 46 §1 51|52 LEANN RIMES @ I Need You | 1
MCA NASHVILLE 170202 {11.98/18.98} CURB 77979{11.98/17.98)
2 716 ANNE MURRAY What A Wenderful Christmas | 6 4 40| 35 LEE GREENWOOD Have Yourself A Merry Little Christmas | 35
STRAIGHTWAY 20335 (19.98 CD} FREEFALLS 7020 {14 98 CD)
il 13(14 TIM MCGRAW A’ Greatest Hits | 1 Ml 38 | 50 THE CHARLIE DANIELS BAND The Live Record | 38
CURB 77978 (12.98/18.98) BLUE HAT/AUDIUM 8133/KOCH {12.98/18.98)
11112 DAVID BALL Amigo | 11 Bl 52 | 54 VARIOUS ARTISTS This Is Your Country: 20 Contemporary Country Classics | 27
DUALTONE 01109/RAZOR & TIE (11.98/17.98) UTV 58506 1/UNIVERSAL {10.98/18.98}
128 11 BROOKS & DUNN o Steers & Stripes | 1 0] 48 | 49 TAMMY COCHRAN Tammy Cochran | 27
ARISTA NASHVILLE 67003/RLG {12.98/18.98) EPIC 69736/SONY {7.98 EQ/11.98) &
8|9 GARTH BROOKS The Magic Of Christmas - Songs From Call Me Claus | 8 53145 EARL SCRUGGS AND FRIENDS Earl Scruggs And Friends | 41
CAPITOL 35624 (10.98/17.98) MCA NASHVILLE 170189 111.98/18.98) &
14015117 ALAN JACKSON A When Somebody Loves You | 1 50|42 AARON TIPPIN A December To Remember | 42
ARISTA NASHVILLE 69335/RLG (12.98/18.98) LYRIC STREET 165016/HOLLYWOOD 11.98/17.98)
1415 LONESTAR @ I'm Already There | 1 49| 47 VARIOUS ARTISTS A Country Superstar Christmas 4 | 47
BNA 87011/RLG (12.98/18.98} : HIP-0 585087/UME (11.98 CO}
16 417 (18 DIXIE CHICKS A° Fiy [ 1 55153 CAROLYN DAWN JOHNSON Room With A View | 8
MONUMENT £9676/SONY {12.98 E0/18.98) ARISTA NASHVILLE 69336/RLG {10.98/16.98)
16| 16 KENNY CHESNEY A’ Greatest Hits | 1 59162 ROY D. MERCER Greatest Fits: The Best Of How Big'a Boy Are Ya? | 26
BNA 87976/RLG (12.98/18.98) VIRGIN 49085/CAPITOL {10.98/16.98}
118119 SARA EVANS A BornToFly | 6 5154 |55 LEANN RIMES God Bless America | 20
RCA 67964/RLG (11.98/17.98) . CURB 76726 {7.98/11.98}
A 19113 CLINT BLACK Greatest Hits Il | 8 58 | 69 VARIOUS ARTISTS 0 Sister! The Women's Bluegrass Collection | 57
RCA 67005/RLG (12.98/18.98) ROUNDER 610499 {11.98/17.98}
120120 LEE ANN WOMACK A’ I Hope You Dance | 1 1156 | 58 TRACY BYRD Ten Rounds | 12
MCA NASHVILLE 170099 {11.98/17.98) RCA 6700%/RLG {11.98/17.98)
21 422]21 ALISON KRAUSS + UNION STATION New Favorite | 3 1157 | 64 MERLE HAGGARD Roots: Volume 1 | 47
ROUNDER 610495/IDJMG {11.98/17.98) ANTI 86634/EPITAPH {18.98 CO)
21|23 NICKEL CREEK Nickel Creek | 17 Rt 68 | 75 CHELY WRIGHT Never Love You Enough | 4
SUGAR HILL 3909 (16.98 CO) & MCA NASHVILLE 170210 {11.98/17.98) .
23423{24 JO DEE MESSINA o Burn | 1 O 60 | 61 RODNEY CARRINGTON Morning Wood | 18
CURB 77977 (11.98/17.98) CAPITOL 24827 {10.98/17.98) 4
2482422 TRAVIS TRITT A Down The Road1Go | 8 6 64 | 66 PATTY LOVELESS Mountain Soul | 19
COLUMBIA 62165/SONY (11.98 £0/17.98) EPIC 85651/SONY (11.98 EQ/17.38)
25 425127 STEVE HOLY Blue Moon | 25 B 62 | 59 VARIOUS ARTISTS Hank Williams: Timeless | 22
CURB 77972 {11.98/17.98) ) LOST HIGHWAY 170239/MERCURY {18 98 CD}
26 427130 SOUNDTRACK Down From The Mountain | 10 B0 | 66 | 65 PHIL VASSAR Phil Vassar | 23
LOST HiGHWAY 170221/MERCURY (12.98/18.98) ARISTA NASHVILLE 18891/RLG {10.98/16.98) # . v
2 s, 2 6 61|56 VARIOUS ARTISTS Dancin® With Thunder: The Offici ic Of The PBR
e PAC&SETTE Rimet Mol e LR ancin' Wi under: The Official Music e 32
270 29|29 RASCAL FLATTS @ Rascal Flatts | 14 Jl0 69|71 SHEDAISY The Whole Shebang - All Mixed Up | 30
LYRIC STREET 16501 1/HOLLYWOOD {11.96/17.98) & LYRIC STREET 165021/HOLLYWOOD {12.98/18.98)
- 6 71170 ROBERT EARL KEEN Gravitational Forces | 10
8l &%LcaoEmeAng:%I?';‘als Chrome | 4 LOST HIGHWAY 170158/MERCURY {11.96/17.98) &
o : M8 70173 AARON TIPPIN @ People LikeUs | 5
il h}%ﬁnz’;ﬁ.}’ﬁgvm 11.86778.98) Antholagy Velume One: Cowhoy Man | 26 LYRIC STREET 165014/HOLLYWOOD {11.98/16.98) P
3025 GEORGE JONES The Rock: Stene Cold Country 2001 | 5 fudd | 63|60 JOHN DENVER Christmas In Concert | 60
BANDIT/BNA 67028/RLG (11.98/17.38) NS DD .
3232 BRAD PAISLEY P 3 L7C SOUNDTRACK - Songcatcher | 42
ARISTA NASHVILLE 67008/RLG (11.98/17.98) sl VANGUARO 79585 (16,58 CO) S
il ROY D. MERCER Roy D. Mercer Vs. Yankees | 24
) 3>137 g:gg;;{agmgo'“ My World | 7 CAPITOL 32515 (10.98/16 95) & Y
- 74| — RICKY SKAGGS History Of The Future | 35
Sy o xmgggg,’;‘%m (rsar7.9gt Trick Pony | 12 SKAGGS FAMILY/LYRIC STREET S01003/HOLLYWOOO {11.98/17.98) il
724172 RANDY TRAVIS Inspirational Journey | 34
B3 EBP,‘!' GIZ-;NSGOLI;M.BAEEI/:%) Dare To Dream | 6 WARNER BROS. 47833/ WRN (11.98/17.98) pira )
34|36 JESSICA ANDREWS @ WholAm | 2 65|57 JEFF CARSON Real Life | 38
DREAMWORKS 450248/INTERSCOPE {11.98/17.98) ° CURB 77537 (11.98/17.98) 4
2135133] ' | BLAKE SHELTON Shelt 75 | 67 TRACY LAWRENCE Tracy Lawrence | 13
|| WARNER BROS. 20731/WRN (11.99/17.96) EEiES0E mly ATLANTIC 48187/ WRN |11.98/17.98)
37|34 1| GARY ALLAN Alright Guy | 4
MCA NASHVILLE 170201 {11.98/17.98}

.{xlbyms with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 mitlion units {Plati
bol indicates album’s multi-ptatinum level. For boxed sets, and doubie albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: OCertification for net shipment of 100,000
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units {0ro). A Certification of 200,000 units (Platino). A’ Certification of 400,000 units

{Multi-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-

age growth. Heatseeker Impact shows albums
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kers this week. £ indi
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S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 5 = | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 25
%E NUMBER 1 31¢ 14 Tineks A e ¥ 13115 | TOBY KEITH A MERCURY 558952 (11.98/17.98) Greatest Hits Volume One | 159
1 | LEE GREENWOOD A capiroLsess(11.98CD) American Patriot | 16 14 | JOHNNY CASH @ LEGACY/COLUMBIA 63739/SONY (7.98 EQ/11.98) 16 Biggest Hits | 141
2 | WILLIE NELSON A coLumBIA 37542/SONY (11,98 EQ/17.98) Willie Nelson’s Greatest Hits (& Some That Will Be) | 54 10 | JOHN DENVER & THE MUPPETS A (ASERLGHT 12761 {1.98/5.38) A Christmas Together | 40
3 | BILLY GILMAN @ EPICEISOH/SONY (1198 EQ/17.98) Classic Christmas | 18 1 18 | WILLIE NELSON @ LEGACY/COLUMBIA 69322/SONY (7.98 EQ/11.98) 16 Biggest Hits | 171
44 6 | FAITH HILL a WARNER BROS. \WAN (1298164 Breathe [ 110 19 | REBA MCENTIRE A MCANASHVILLE 442031 (398/7 98 Merry Christmas To You | 66
5 | DIXIE CHICKS @' MONUMENT 68195/SONY (10.95 EQ/17.98) & Wide Open Spaces | 203 1M 16 | SHEDAISY  LYRIC STREET 165007/HOLLYWOOD {11.98/17.98) Brand New Year | 19
6 7 | SHANIA TWAIN " Mercuny 536003 (12.38/18.98) Come On Over [ 215 §19H 21 | PATSY CLINE A MCA SPECIAL PRODUCTS 420265/MCA (298/5.96] Heartaches | 157
74 9| TOBY KEITH A DReAMWORKS 450208/NTERSCOPE {11.98/17.98) How Do You Like Me Now?! | 111 — | FAITH HILL A% WARNER BROS. 46790/ WRN (11.98/17.98) Faith | 186
34 4 | BURL IVES mca SPECiaL PRODUCTS 322177/MCA [5.98 CD) Rudolph The Red-Nosed Reind 35 — | VARIOUS ARTISTS maoacy 1326 115.98 CO} The Best Of Country | 53
11| ALAN JACKSON A° ARISTA NASHVILLE 18801/RLG (12.98/18.98) The Greatest Hits Collection | 321 17 | VINCE GILL WITH PATRICK WILLIAMS AND HIS ORCHESTRA @ vcasswue s oo Breath Of Heaven - A Christmas Collection | 35
)} 8 | MARTINA MCBRIDE @ rcas7e2/L6 (10.98/15.58) __White Christmas | 39 23 | HANK WILLIAMS JR. A‘ cuss e 5.96/9.38) Greatest Hits Vol. 1 | 392
11J 12| BROOKS & DUNN A® ARISTA NASHVILLE 18852/RLG {12.98/18.98) The Greatest Hits Collection | 222 ‘M 25 | JOHN DENVER MADACY 4750 5.98/9.98) The Best Of John Denver | 181
13| GARTH BROOKS @' capimoLs7424 1195826 38) Double Live | 161 — | PATSY CLINE A° McANASHYILLE 3200126 38/11.98) 12 Greatest Hits _| 757
Koot f.?é‘,ﬁ?.fn?ﬁ*’f",ﬁlﬁﬁ'.fﬁ&?s“‘fp?ﬁ{?n"..'ﬁ.‘i'“ B a1 s o oA e I mond Nt oo e o Dot Symbel e sl ool ovel Eor Sohed <ot S Aok oimiee et & o . o 100 e o ore, i a1 e A e L o 5 Larahe i o o s of
100,000 units (Oro). A Certification of 200,000 units | Ptatino). A7 Certification of 400,000 units {Multi-Platino). *Asterisk indicates LP is avarfable. Most tape prces, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CO prices, are equivalent prices, which are projected from wholesale prices. a indicates past title. © 2001, Bil | C: i
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' Piracy And Surprise Comebacks Mark A Year Of Polarity

BY LEILA COBO

MIAMI—In addition to a surge in
piracy in Latin America and a
surge in the recognition of region-
al Mexican music in the U.S., it has
been a year of polarity for the Latin
recording industry, marked by nu-
merous changes at a business level
and by a relatively small number

 of hit releases.

-

ARTISTS AND MUSIC

On the crossover front, Colombian
pop/rock diva Shakira’s first English-
language release, Laundry Service,
debuted at a surprisingly high No. 3
slot on The Billboard 200 and topped
the 1-million-unit sales mark barely
amonth after its release. Laundry
Service was boosted by an intensive
marketing campaign that included

the airing of Shakira’s video in both
its English and Spanish versions on
MTV, marking the music channel’s
first foray into bilingualism.

On the Latin charts, the year’s
surprise was the musical comeback
of pin-up girl Paulina Rubio, with
her fabulous Paulina {(Universal),
the best-selling album in the year-
end Billboard charts. Other notables
were Marco Antonio Solis’ Mds de Mi
Alma and Los Tigres del Norte’s
Uniendo Fronteras (both on Fono-
visa). The year also saw two rock
acts—Jaguares and Ozomatli—
debut at No. 1 on the Latin sales
chart, as well as two regional Mexi-
can newcomers, Lupillo Rivera and
Jesse Morales. Boosted by a TV cam-
paign thanks to its alliance with Uni-
vision Music Group (UMG), Disa

Records’ Grupo Bryndis topped the
charts with two different releases.
The languishing tropical music
genre made a comeback with Marc
Anthony’s Libre (Sony Discos/Epic),
whose weekly sales since its Nov. 20
release were far superior to any

THE CHART-TOPPERS

ALBUMS

Following is a list of albums that reached No. 1 on the Billboard Latin

Albums chart in the weeks between Dec. 2, 2000, and Nov. 24, 2001.
Albums are listed in order of weeks at No. 1. Of the 18 titles, five belong
to Sony and four to Fonovisa. BMG and Disa follow with two each, while
Universal Latino, Univision Music Group, EMI, Balboa, and Interscope
have one each.

Mi Reflejo, Christina Aguilera, BMG U.S. Latin/RCA (10)

Shhh!, A.B. Quintanilla y Los Kumbia Kings, EMI Latin (6)

Historia Musical Romdntica, Grupo Bryndis, Disa (5)

La Historia, Ricky Martin, Sony Discos (5)

Mds de Mi Alma, Marco Antonio Solis, Fonovisa (4)

En el Idioma del Amor, Grupo Bryndis, Disa (3)

EnVivo: Desde la Plaza el Progreso de Guadalajara, Joan Sebastian, Balboa (3)
Uniendo Fronteras, Los Tigres del Norte, Fonovisa (3)

Paulina, Paulina Rubio, Universal (3)

Ansia de Amar, Conjunto Primavera, Fonovisa (2)

Cuando la Sangre Galopa, Jaguares, BMG (1)

Despreciado, Lupillo Rivera, Sony Discos (1)

Embrace the Chaos, Ozomatli, Interscope (1)

Galeria Caribe, Ricardo Arjona, Sony Discos (1)

Historia de un Idolo Vol. 1, Vicente Fernandez, Sony Discos (1)
Homenaje a Chalino Sdnchez, El Original de la Sierra, Univisién (1)
Instinto y Deseo, Victor Manuelle, Sony Discos (1)

Te Voy a Enamorar, Los Angeles de Charly, Fonovisa (1)

SINGLES

The following 14 tracks topped the Billboard Hot Latin Tracks chart
in the weeks between Dec. 2, 2000 and Nov. 24, 2001. Tracks are listed
in order of weeks at No. 1.

“Abrazame Muy Fuerte,” Juan Gabriel, BMG U.S. Latin (9)
“Azul,” Cristian, BMG U.S. Latin (9)

“Suerte,” Shakira, Sony Discos (6)

“Quiero,” Jerry Rivera, BMG U.S. Latin (5)

“Yo Te Amo,” Chayanne, Sony Discos (5)

“Sé6lo Quiero Amarte,” Ricky Martin, Sony Discos (4)
“Cémo se Cura una Herida,” Jaci Velasquez, Sony Discos (3)
“La Bomba,” Azul Azul, Sony Discos (3)

“Te Quise Olvidar,” MDO, Sony Discos (3)

“Cémo Olvidar,” Olga Tanén, WEA Latina (1)

Cuando Seas Mia,” Son by Four, Sony Discos (1)

“Déjame Entrar,” Carlos Vives, EMI Latin (1)

“Héroe,” Enrique Iglesias, Universal Latino (1)

“0 Me Voy O Te Vas,” Marco Antonio Solis, Fonovisa (1)

THE TOP STORIES

® The second annual Latin
Grammy Awards show is relo-
cated from Miami less than a
month before its scheduled date
amid concerns of protests by
Cuban exile groups. Rescheduled
for Sept. 11 in the new location
of Los Angeles, the show is post-
poned again and then canceled
in the wake of the terrorist at-
tacks. The Grammys are subse-
quently awarded Oct. 30 at a
press conference.

* The Recording Industry Assn.
of America (RIAA) releases its first
breakdown of shipments of Latin
music by genre, revealing that re-
gional Mexican music is the
biggest-selling by far. In the
RIAA's mid-year numbers, region-
al Mexican music (including
Tejano) represents 57% of all
units shipped. Pop and rock
comes in second with 30% of all
units shipped, while tropical
comes third, with 13%.

e Piracy, coupled with faltering
economies, erodes sales of record-
ed music in Latin America, which
fall by 24.5% in units in first-half
2001—more than in any other re-
gion. With these results, music
sales in Latin America have been
declining for almost four years.

e Upper-management shifts
are seen at major Latin labels,
including Universal, Warner,
EMI, and Fonovisa. A handful of
executives branch out to open
independent labels, including
Univision Music Group, Mock &
Roll, and Musimex.

* Universal Music Group ac-
quires the assets of RMM Records
for close to $18 million. In relat-
ed news, the newly launched
Univision Music Group acquires
a 50% interest in Mexico-based
Disa Records.

other weekly salés figure through-
out the year. In four weeks, accord-
ing to SoundScan, Anthony scanned
150,000 copies.

THE LABEL HEADS

It was musical chairs at the high-
est level at a slew of Latin labels.
Ifiigo Zabala kicked off the year by
taking over the presidency of Warn-
er Music Latin America, but the
biggest changes were felt in Univer-
sal Music Latin America, where
Jestis Lopez was appointed chairman
(also in charge of the Iberian Penin-
sula), replacing Manolo Diaz. Lépez,
in turn, appointed John Echevarria
as president of Universal Music Lati-
no, replacing Carlos Sanchez, who
was appointed managing director of
Universal Music Argentina.

At BMG U.S. Latin, Gabriel Alvarez,
formerly an executive with Yupi.com,
was named GM. And Jorge Pino was
appointed president/CEO of EMI
Latin USA. Mauricio Abaroa (former-
ly of LARAS) was appointed senior
VP/GM of Crescent Moon Records.

THE NEW LABELS
Many label heads, in turn, went
on to lead independent companies,

in many cases their own. Most
notably, longtime EMI chairman
José Behar left to head the newly
created UMG, which, in turn, ac-
quired 50% of the assets of Mexico-
based indie Disa. UMG’s releases to
date include Jesse Morales, Patty
Montenegro, and Jaime Camil.

Prior to that, former BMG U.S.
Latin managing director Francis-
co Villanueva launched indie
label Mock & Roll, a joint venture
with Lideres, the Cisneros Group,
and Telefénica de Espafia. It had
chart success with a new release
by El General.

Longtime Fonovisa GM Gilberto
Moreno left the company to head
his own label, Musimex, a joint ven-
ture with former Fonovisa legal
counsel José Zorrilla that was fund-
ed by Sony Discos.

Fonovisa, in turn, launched its
Miami-based pop imprint, Melody
Records. The label also signed dis-
tribution deals with Colombia’s
Codiscos and Toros Records.
MuXXlIc Latina, an offshoot of
Spain’s MuXXlc, formally opened
shop here, with Marco Antonio
Rubi as managing director, while

(Continued on page 46)

for the first time, to pro&ﬁé nd distribute world-wide,
- kne of (Ds based on Billboard’s Latin music charts
{ Hot Latin Tracks ).

SONY DISCOS presents an extensive Latin MusicCD series.
 tompilation, These chaits include Top Latin Albums (1985},
Hot Latin Tracks {1986}, Regional Mexican, Latin Pop and
Tropical/Salsa sub-charts (1994). This 15 CD Series have
helped to define the essence of Latin Music from 1996 -2000.

o
DISCES

A royal collection
in the making!!!

REYES REC@RDS IN(C

CD'S - CASSETTES - DVD'S & MUSICAL VIDEOS
140N, 22 Avenue Miami, Florida 33125 Tel. (305) 541-6686  Fax: (305) 642-2165

WEB: reyesrecords.com / reyesrecords @ reyesrecords.com
s 1000 EN MUSICA * EVERYTHING YOU NEED IN MUSIC
MAJOR CREDIT CARDS ACCEPTED MEMBER OF «JEHT
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TITLE

ARTIST

TITLE

ARTIST

x =1
i FRE 2
2, = IMPRINT/PROMOTION LABEL IMPRINT/PROMOTION LABEL
g !
2 s JUEE Artist 2 2 SUERTE MIENTEME OLGATANON
- - i SHAKIRA
3 |< PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | & & EHE 1SONY DISCOS WERLAINA
s - = 2 | DEJAMEENTRAR CARLOS VIVES 19 | SOLOATULADG QUIERD VIVIR JYVEV
31%: NUMBER 1 29fe ¥ Vieks At et 1 EMI LATIN EMILATIN
4 : HEROE ENRIQUE IGLESIAS TAL VEZ, QUIZA PAULINA RUBIO
2§ 2 I&MNPET% P'Eg‘%\w Alejandro Fernandez 1 INTERSCOPE /UNIVERSAL LATING UNIVERSAL LATINO
KLAMPOSTRIBA o SONY 0iSCOS TANTITA PENA ALEJANORO FERNANDEZ TU CONVENCELA LEY ALEJANDRD
3 SUERTE Shakira '@ | 1 SONY DISCOS MOCK & ROLL /LIDERES
SMEBARAK R TMITCHELL (S, MEBARAK R, TMITCHELL} EPIC/SONY DISCOS uggfn SE ngELA %vo LAVIDA ALEXANORE PIRES erLnLnPREOHAv MILAGROS MYRA
- ARIOLA /BME LATI HOLLYWDOD
1 DEJAME ENTRAR Carlos Vives ® | 1 6 | COMO SE CURAUNA HERIDA JACI VELASQUEZ NADA JUANES
. EESTEFAN JR.S.KRYS {C.VIVES,M.MADERA, A CASTRO) EMI LATIN SONY DISCOS | SURCO /UNIVERSAL LATING
405 NO ME CONOCES AUN Palomo < | 3 7 | Y0QuERA CRISTIAN voya (/;ungm»:e EL ANILLD GISSELLE
b ARIOLA /BMG LATIN I ARIOLA /BMG LATIN
X PALOMOTE Y QUEZADAATRIG) _ DisA 12 | COMO DUELE LUIS MIGUEL 35 | SIQUIERES L0STRI0
. 4 HEROE Enrique Iglesias 0y 1 WEA LATINA PRISMA/ARIOLA /BMG LATIN
M.TAYLOR.E IGLESIAS,C.PAUCAR (EIGLESIAS, PBARRYM TAYLOR.C.GARCIA ALONSO) INTERSCOPE /UNIVERSAL LATINO 9 mgﬂs’&ms DCURRE AMARTE ALEJANDROSANZ | 70 f 38 ‘(’:v%lxl& (TlmuAn OLGA TANON
6 USTED SE ME LLEVO LA VIDA Alexandre Pires 5 8 | VOLVEREJUNTGATI LAURAPAUSINI [ 20 | 23 | SE QUEME VAS A DEJAR MARCD ANTONIO SOLIS
REY-NERRIO {ESTEFAND,D.POVEDA) ARIOLA /BMG LATIN WEA LATINA FONOVISA
9|7 || cOMO SE CURA UNA HERIDA Jaci Velasquez = | 1 0] RESHMIENDD A A & | I RmaL R oL
WEA LATIN AERCURY /UNIVERSAL LATIND
RPEREZ (R PEREZ,).L PILOTD) SONY DISCOS 16| HUEL A SOLEDAD ANA GABRIEL % [ QusiEmA JUAN LUIS GUERRA 40
7 {n PROMESAS Los Tucanes De Tijuana | 7 S B KRN EOAL L ATIND
M.QUINTERQ LARA (M.QUINTERO LARA} a UNWERSAL’ LATIND 15 ?omgv‘fg: O TEVAS MARCO ANTONIO SOLIS x 28 ;%\Iz NAVIDAD JOSE FELICIANO
1118 YO QUERIA Cristian 6 14 | INOCENTE POBRE AMIGC JUANGABREEL | 3¢ | — [ LAAGARROBAJANDO GILBERTO SANTA ROSA
K SANTANDER D BETANCOURT {C.CASTRO, TCOTUGNO,S GIACOBBE) ARIOLA /BMG LATIN ARIOLA/BME LATIN SONY DISCOS
12| 9 INOCENTE POBRE AMIGO Juan Gabriel = | 7 Sl Y i Ll | ot .
| JTARODO,J ALVAREZ (J. GABRIEL] ARQUAVBMGITATIN 13 | MEVAS A EXTRANAR PEPEASULAR [ % — | ELBAILE DELGORILA - MELODY
8 (13 CELOS Marc Anthony = | 8 MUSART /BALBOA - SONY DISCO
M ANTHONY,J A M. 22 | FLOR SIN RETONO CHARIEZAA | 57 § — | CHICABDNBON JOSELITO
J A.GONZALEZ (A JAEN,M ANTHONY) COLUMBIA /SDNY DISCOS R 3 NS THTVRAIRDA
- ) ) . = 20 | AMDR, AMDR, AMOR LIS MIGUEL — | capavezycapavez JOSE JOSE
i GREATEST GAINER & WEA LATINA k- ARIOLA /BMG LATIN
ﬁﬁﬂﬂ NR};J Z}.\EN%'E ) Luiﬁv 'EVI'LQA#S : 12 18 ouﬁvstﬁ& DSETI MELINALEON | 20 f 39 EVLE%%%J( e LA LEY CON ELY GUERRA
S SLLLEC P A - 17 | BESAME RICAROD MONTANER 2 | CcELos MARC ANTHONY
.| HUELO A SOLEDAD Ana Gabriel 13 A LATINA COLUMBIA/SONY DISCOS
| JLOSADA.V.FEIJO0.POOUGAN,A QUINTERO (A GABRIEL) SONY 0ISCOS
10110 CADA VEZ TE EXTRANO MAS Banda El Recodo = | 7
GLIZARRAGA.A VALENZUELA,0.VALENZUELA (M.LUNA) FONOVISA
15115 O ME VOY O TE VAS Marco Antonio Solis = | 1
8. SILVETTI {M.A.SOLIS) FONOVISA
VOLVERE JUNTO A TI Laura Pausini ‘% | 11
L.PAUSINI,A.CERRUTI,D.PARISINI {CHEOPE,L PAUSINI) WEA LATINA
LA AGARRO BAJANDO Gilberto Santa Rosa 17 Sk | Tme ARTIST | “5E| TITLE ARTIST
JMLUGD [J.MONTES QUILES) SONY DISCOS <= | IMPRINT/PROMOTION LABEL <= | IMPRINT/PROMOTION LABEL
ESTAS QUE TE PELAS Intacable 13
RMARTINEZ.R.MUNDZ (M A PEREZC REYNA JR) EMI LATIN 1 CELOS MARC ANTHONY 10 QUE SERADET] MELINA LEON
E COLUMBIA/SONY DISCOS SONY DISE0S
YGEH(E)AI??ysz) ME OCURRE AMARTE Alejandro Sanz = | 18 3 | LAAGARRQBAJANDO GILBERTO SANTAROSA | 77 || 32 | ELBAILEDEL GORILA MELODY
W WEA LATINA SONY DISE0S SONY DISCOS
5116114 ‘| ME VAS A EXTRANAR Pepe Aguilar = | 2 2 DEJAME ENTRAR cartosvives || 73 I — [ HueLLas LALINEA
PAGUILAR (FATO) MUSART /BALBOA ;"S'E::}g” 7 i :‘ \;\ERDAD AT
. 4 SHAKIRA 1 Dl N MAN
F1T 420118 EN LA MISMA CAMA Liberacion 18 EPIC/SONY DISCOS RCA/BMG LATIN
V.CANALES.A. ALVARADO (FY.QUEZADA] DISA ] 7 | PENADE AMOR PUERTO RICAN POWER 71 | DILE SERGIC VARGAS
" J&N /SONY DISCOS LATING /SONY DISCOS
28127 NO SE VIVIR SIN TI Conjunto Primavera 22 - ]
5 | TANTITAPENA ALEJANOROFERNANDEZ || 26 | 29 | LVIN'ITUP JARULE FEATURING CASE
JBUILLEN (G.FRANCO} FONOVISA SONY DISCOS - MURDER (NC./OEF JAM /IDJMG
A 12 | PORTUPLACER FRANKIE NEGRON 25 | PUEDEN DECIR GILBERTO SANTA ROSA
{ 2 s gsﬁ?slrjrm,lmlsomﬂeommnnurm Higaimio M&ﬂﬂﬂﬁl " WERCARIGE WEATATING SONYIDISCOS
_ 3 | MIENTEME OLGATANON | 78 I — | CALLATE FULANITO
1421 SALADO Pepe Aguilar 14 IWEA LATINA CUTTING
PAGUILAR . SEBASTIAN] MUSART /BALBOA 6 | UNCHINCHIN CHARLIE CRUZ |- 2 | USTED SEME LLEVO LA VIDA ALEXANDRE PIRES
. . WEACARIBE /WEA LATINA ARIOLA/BMG LATIN
26|22 SE QUE ME VAS A DEJAR Marce Antonio Solis 12 1T | RESUMIENDD RICARDO MONTANER 75 | COMD DUELE LIS MIGUEL
B.SILVETTH{MA.SOLIS) FONOVISA WEA LATINA WEA LATINA
S 25 425 EL PRIMER TONTO Joan Sebastian 15 11 15 COMERTE A BESOS FRANKIENEGRON || 31 — DEJARIA TODO JOHNNY RAY
J.SERASTIAN {J SEBASTIAN) MUSART /BALBOA ; WEACARIGE/WEATATINA UNWISION
- 2 | 17 [ saLoeLacama JOSENOGUERAS | -4 31 | A CAMBIO DE QUE HUEY DUNBAR
27 431 |— MIENTEME Olga Tanon 27 UNIVERSAL LATINO SONY DISCOS
K.SANTANDER {J.GAVIRIA X.MUNOZ.B.0SSA) WEA LATINA 24 | AMOR, AMOR, AMDR WISMGUEL | 35 | — | DIME JAIME CAMIL
. WEA LATINA UNIVISION
28 14548 FLOR SIN RETONO Charlie Zaa = | 28 8 | HERDE ENRIQUEIGLESIAS | 74 | — | SOLD ATU LADD QUIERO VIVIR JVEV
C.ZAAM.SALCEDO (RFUENTES GASSON) SONOLUX /SONY DISCOS INTERSCOPE /UNIVERSAL LATING EMILATIN
29 130[— | | DE RAMA EN RAMA Los Tigres Del Norte | 29 3 Tl [l R | e e e |
LOS TIGRES DEL NORTE (T.BELL
2 g SDECNORTEITBEILO) FONOVISA < | 3 | HAYQUEEMPEZAR OTRAVEZ ceacaz | =0 | 2z | ELHUMANUAQUEND XING AFRICA
_30 | 33 33 VAS A SUFRlR Gfupo Bl'yﬂdls 0 30 = SONY DISCOS MELODY /FONOVISA
. GRUPO BRYNDIS {M POSADAS) DISA "~ 3: | 23 | comooLviDAR OLGATANON | 37 { — | LAREINADELAPISTA 0RO SOLIDO
. . WEALATINA SONY DISCOS
.21 32|32 | | TAN FACIL QUE HUBIERA SIDO Vicente Fernandez 31 14 | DAME UNA OPORTUNIDAD JOSEPHFONSECA | 35 | — | CON CADABESO HUEY DUNBAR
i PRAMIREZ {J.EPINA) SONY DISCOS KAREN /UNIVERSAL LATING SONY DISEOS
27|28 SUFRIENDO A SOLAS Lupillo Rivera = | 27 16 | VOLVEREJUNTOATI LAURAPAUSINY || 29 33 | QUISIERA INVENTAR " VICTOR MANUELLE
EA LATINA SONY DISEOS
RIVERA [ A FERRUSOUILLA
ERIVERELIATERR I - SONYDISCOS 20 | 18 | ¥SOLO SE ME OCURRE AMARTE ALEJANDROSANZ |1 28 | YO QUERIA CRISTIAN
24123 DE VERDAD Alejandra Guzman ® | 22 WEALATINA ARIOLA/BMG LATIN
D.CHILD,R CANTOR {J. SIERRA,J MARRI,S MANOILE) RCA /BMG LATIN
34— QUE SERA DE TI Melina Leon = | 34
A.JAEN (A MARCOS M.MARCOS) SONY DISCOS
ol
35 13835 SHHH A.B. Quintanilla Y Los Kumbia Kings 23
A.B.QUINTANILLA 11.C."CK" MARTINEZ (A.B.QUINTANILLA 111,C MARTINEZL.GIRALDO} EMI LATIN
36 135|144 PEQUENA AMANTE El Poder Del Norte 35
_ M.BUENROSTRG (M BUENROSTRO) DiSA
— g e ~
47 | 47 ¥ | COMO OLVIDAR Olga Tanon = | 1 Sereell § TITLE ARTIST S5 TITLE ARTIST
u HGATICA M TEJADA (J L PILOTO,G ARENAS) WEA LATINA | <= | IMPRINT/PROMOTION LABEL “|<<Z| IMPRINT/PROMOTION LABEL
29 | — FELIZ NAVIDAD Jose Feliciano 29
RJARRARD (L FELICIAND) RCA 1 Ng ME CONOCES AUN PALOMO 17 | UNAMUJER COMOTU LOS RIELERDS DEL NORTE
DISA FONOVISA
? S| TU SUPIERAS Los Temerarios = | 11 7 | PROMESAS LOSTUCANES DETLUANA | 22 || 21 | SE OUEME VAS A DEJAR MARCO ANTONIO SOLIS
AAALBA (A.AALBA) FONOVISA UNIVERSAL LATING FONOVISA
40 AMOR, AMOR, AMOR Luis Miguel 13 3 | caoa \gEz TE EXTRANO MAS BANOAELRECDDO | 23 | 24 w)% X:fn/‘ge&smm CUISILLOS DE ARTURQ MACIAS
LMIGUEL (RLOPEZ MENDEZ.G.RUIZ GALINDO) WEA LATINA ML
= ] 5 | ESTAS QUE TEPELAS INTOCABLE |- 22 | ELAYUDANTE VICENTE FERNANOEZ
49 IS DERECHO A LA VIDA Conjunto Primavera 13 EMILATIN SONY DISCOS
JBUILLEN (C.SANCHEZ) FONOVISA 5 6 | ENLAMISMACAMA usgraciON | 26 )] 31 | MIFANTASIA L0S TIGRES DEL NORTE
T . DisA FONOVISA
37130 | | UNA MUJER COMO TU Los Rieleros Del Norte = | 21 5 4 11 | DESPRECIADO LUPILORIVERA | 75 ME VOLVI A ACOROAR DE TI L0S ANGELES DE CHARLY
- | M MORALES (G MORALES] FONOVISA - SONY DISCOS FONOVISA
473 | | NAVIDAD SIN TI Los Bukis 13 7 9 ynoN gsgl;lm SINTI CONJUNTO PRIMAVERA [ L ngEIZAM lg(mnue TE AMO LOS TIGRILLOS
e M.ASOLIS (MASOLIS) FONOVISA e S
— — : 4 | saLaDo PEPE AGUILAR [| 77 | TEQUIERD MUCHD £L'COYOTE Y SUBANDA TIERRA SANTA
i 42|26 CARTAS MARCADAS Cuisillos De Arturo Macias 26 MUSART [BALBOA L J
AMACIAS (C MONGE) MUSART /BALBOA 7 | NOTEPODIAS QUEDAR CONJUNTOPRIMAVERA | 779 | 29 | EL ABANDONADO JUAN RIVERA
" FONOVISA | SONY DISCOS
43|37 |+ :{| PENA DE AMOR Puerto Rican Power 28 15 13 | DERAMA EN RAMA LOSTIGRESDELNORTE || 30 || 26 | 123 IMAN
| TVILLARINY {J.CABRERRA) Jan /SONY DISCOS FONOVISA UNIVISION
5 10 | ELPRIMER TONTO JOANSEBASTIAN || 31 36 | PARABIEN 0 PARA MAL PEDRO FERNANDEZ
40 (45 BSM%!'D% QELHNMDO QUIERO VIVIR EJle"UfTX = |40 MUSART /BALBOA MERCURY AUNIVERSAL [ATING
A - 12 )| 14 | TANFACILQUE HUBIERA SI00 VICENTEFERNANOEZ | 32 | 35 | LLuvia JESSIEMORALES: EL ORIGINAL DE LA SIERRA
= / / SONY DISCOS UNIVISION
5 HOT SHOT DEBUT 8 | SUFRIENDO A SOLAS weilorvera | 33 — | PORBIENDELDS DOS POLO URIAS ¥ SU MAQUINA NORTENA
- | . SONY DISCDS FONOVISA
47 1. | POR TU PLACER Frankie Negron % | 47 .
| | 5 GEORGE (RCONTRERAS,J GRECO.M CANCEL) WEACARIBE /WEA LATINA L, 15| SVASESURHIR CRURCERYDIS Sy | AU ESTONIYD ROGELD MARTINEZ
| TUS CARTAS Cuisillos De Arturo Macias 48 12 | YLLEGASTETU BANDAELRECODO || 25 || 38 | INOCENTE POBRE AMIGO JUAN GABRIEL
Abra | AMACIAS (NOT LISTEQ) MUSART /BALBOA FONOVISA ARIOLA /BMG LATIN
48122 I VOY A GUITARME EL ANILLO Gisselle 9 I T ggm}ll; I?DESNA ALEJANORO FERNANDEZ w]llﬁgﬁ SIN VALOR LOS INVASORES DE NUEVO LEON
RLIVI{RLIVLR FERRO GARCIA) ARIOLA/BMG LATIN 17 16 | PEQUENA AMANTE £L POOER DEL NORTE 25 | SUERTE HE TENIOO ALEGRES DE LA SIERRA
r j INFINITY
S0 J™ || PARA BIEN O PARA MAL Pedro Fernandez | 48 Pl o .
v 18 | 18 | SITUSUPIERAS LOS TEMERARIOS || 3 33 | NOPUEDOVIVIRSINTI GRUPD MOJADD
: H.PATRON {J.M.NAPOLEON) MERCURY /UNIVERSAL LATING FONOVISA FONOVISA
19 ] 20 | shuM AB.QUINTANILLA Y LOS KUMBIAKINGS || 35 | 40 goAng_uEg éJUESHEY MICHAEL SALGADD
. i . . . X EMILATIN
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. A pane! of 89 stations {30 Latin Pop, 16 Tropical/Salsa, 2 32 DERECHO A LA VIDA CONJUNTO PRIMAVERA 37 POR QUE TUVO QUE SER EL POOER DEL NORTE
54 Regional Mexican) are electronically monitared 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. @ Records showing an increase in & FONOVISA DISA
audience over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a -
bullet, even if it registers an increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the . . y
record l:;/agg;l ;r)‘layed on more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. seVideaclip avaliability. ©2001, The mast popular singies and racks compiled from a national sample: of Broadeast Data Systems radio playlists. M
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$AVE THE DATE!

announcing ...

% Heineken s EN VIVO

Billeoard
LATIN MUSIC

CONFERENCE & AWARDS 2002
MAY 7-9,2002

The Eden Roc Resort
MiamiBeach

plus...

THEBILLBOARD
LATIN MUSIC AWARDS SHOW

BROADCAST ON TELEMUNDO!

Simulcast by Hispanic Broadcasting Corporation
to over 100 Latinm usicradio stations!

iEl evento de musica Latina
mas grande del 2002!
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5| | ARTIST Title | % & e ARTIST Title | 3
3| & IMPRINT & NUMBER/DISTRIBUTING LABEL & S|~ {MPRINT & NUMBER/DISTRIBUTING LABEL 22
= ste MNUMBER 1 3%s 4 Wesk 4 Numbes 1 18 48 | 49 | | ALEJANDRA GUZMAN Soy | 22
L ACA BI17H/BMG LATIN {10.98/15.98)
111 [." | MARC ANTHONY @ Libre | 1 i s .
o 1 465[— VARIOUS ARTISTS Radio Hits...Es Musica | 51
COLUMBIA 84617/SONY DISCOS (11.98 EQ/17.98) 5 RIS s 7.957
122 LUIS MIGUEL Mis Romances | 2 }52 15361 OZOMATLI Embrace The Chaos | 1
WEA LATINA 41672 (11.9817.98) _ INTERSCOPE 493116 (12.98/18.98) 4
G ‘ TES §& E S 53 ] 61|59 | OLGA TANON O YoPorTi | 4
ﬁ GRE@‘ EST ﬁﬂ;mﬁﬁ :&‘ = WEA LATINA 89180 (10.98/16.98) &
4| 4 gnﬁﬁh?s?sa?ﬂ%fs?)* Dejame Entrar | 1 54 15467 LOS BUKIS Greatest Hits | 54
ol SRR FONOVISA 6156 {8 98/12 98)
3 | 3 {7 | LUPILLO RIVERA Sufriendo A Solas | 3 46 | 55 GISSELLE 8| 23
SONY DISCOS 84648 {15.98 EQ cmAA ARIOLA B5T6/BMG LATIN (8.56/13.98)
4 5|5 ALEJANDRO SANZ MTV Unplugged 5 50 | 40 ALICIA VILLARREAL ibi
& fo) Soy Lo Prohibido | 15
WEA LATINA 41541 (10.98/17.98) & UNIVERSAL LATINO 014824 {8.98/13.98) y
618 GIPSY KINGS Somos Gitanos | 3 45 | 33 VARIO H B
US ARTISTS El Ultimo Adios/The Last Goodbye (EP) | 3
NONESUCH 79542/AG (17,98 C0) CRESCENT MODN/EPIC 86226/SONY DISCOS {10.98 EQ CD) (
919 | ALEJANDRO FERNANDEZ /A Origenes | 2 58 a4
64 | 66 | GILBERTO SANTA ROSA O Intenso | 13
2 SONY DISEOS 84637 {1098 EQ/16.98) # Bl SONY DISCOS 84291 (1098 /17 98) &
716 . d%@”ﬁ&ﬁﬁﬁyﬁmﬁm En Vivo: Desde La Plaza El Progreso De Guadalajara | 1 59 167 |60 LOS MISMOS Perdon Por Extranarte | 59
UNIVISION 310032 {9.98/13.98)
8|7 5;57?1355335" NORTE El Autentiko Y Unico En Vive | 7 50 BRI ES AGA",{BIDLA;B';,? Lo Mejor De Nosotros | 10
v, MUSART 2503/B A (8.98/12.98)
10|10 LOS TEMERARIOS
L v ORI Baladas Rancheras | 3 WSINcc 44 MICHAEL SALGADO Sangre De Rey | 26
SONY DISCOS 84630 (8.9 E0/13.98) 7
HOT SHOT DEBUT 4 8 56| a3 L] mARCO ANTONIO sOLIS En Concierto Vol.2 | 27
L FONOVISA 528 {10.98/16.98
ROBI ROSA Libertad Del Alma | 11 1 - -
| SONY DISCOS 84686 (16.98 £Q CO) 63 169|655 CCHRIS;I'Il!’\erNI'\Gl/JIL’ERA ® Mi Reflejo | 1
(K RCA 69323/BM IN {10.98/16.98]
11113 A.B. QUINTANILLA Y LOS KUMBIA ¢ !
EMI LATIN 29745 {9.98/14.98) RGSe Sl ! 64 N-YRIK) LDODS ACC?STA , Enfermos De Amor | 17
FONOVISA 6159 {8.98/12.98)
13115 VICENTE FERNANDEZ A? Historia De Un Idolo Vol. 1 | 1 G . N
1 SONY DISCOS 84185 (10.98 EQ/16.98) & 65 | 70| 64 RICARDO ARJONA Galeria Caribe | 1
SONY DISCOS 84503 (10.98 EQ/17 98)
o 2 ”" S ¥ 2 a
s39°¢ PACESETTER sTet 3 59 | 50 VAR;OUS ARTI'STS El Mas Grande Homenaje A Los Tigres Del Norte | 29
FONOVISA 6137 (8.98/12.98
36 | — CHARLIE ZAA De Un Solo Sentimiento | 14 ( -
SONOLUX 84540/SONY DISCOS (9.98 EQ/16.98) 6 57 {63 ‘| JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol.2 | 39
ARIOLA 79006/BMG LATIN {18.98 CD)
12|11 LOS ANGELES AZULES Historia Musical | 2 B . =
DISA 727014 (8.98/13.98) & 4H8 172 — GIPSY KINGS Volare! The Very Best Of The Gipsy Kings | 3
31 52 KING AFR'CA Pachanga 16 NONESUCH 79541/AG {16 98/24.98)
MELOOY 6142/FONOVISA (8.98/12.98) A 62 (54 VICEsNTE F‘ERNEANI?’EZ A Mas Con El NumeroUne | 3
— SONY DISCOS 84445 {10 98 EQ/15.9
1919 LAURA PAUSINI Lo Mejor De Laura Pausini-Volvere Junto ATi | 17 RV -
WEA LATINA 41070 (10.98/16.98) : S8l 63 | 58 BIARIOI(JS QRTISTS Siempre Romanticos | 45
1416 LIBERACION Ahora Y Siempre | 9 DA o -
DISA 727017 (8.98/13.98) £ 71 RICKY MARTINE A La Historia | 1
1512 LOS ANGELES DE CHARLY Te Voy A Enamorar | 1 SONITBCDs vl R )
: FONOVISA 6154 (8.96/12.98) & 60 1 45 BANDA MACHOS Prueba De Balas | 16
1614 GRUPO BRYNDIS Historia Musical Romantica | 1 WEAMEX 1o WiER TV R
DISA 727012 (8.98/13.98) # 68|53 LOS RAZOS Con El Polvo Hasta La Muerte | 23
2120 VARIOUS ARTISTS Bachata Hits | 20 AROLA &2/ MG LT 9 210}
J&N 84682/SONY DISCOS {10.98 EQ/16.98) 74 LOS ORIGINALES DE SAN JUAN O Recado De Mi Madre | 9
22|22 PAULINA RUBIO ¢ Paulina | 1 EVILATIN 3333001129
UNIVERSAL LATIND 543319 {10.98/16.98} # 7 71 1 69 4 |NTOCABLE 14 Gl’aﬂdes Exitos 15
18|23 LUPILLO RIVERA @ Despreciado | 1 AR TR
SONY DISCOS 84276 {8 98 EQ/13.98) &
2627 EL CHICHICUILOTE i P ]
RS sz o otiant o Las Plumes, 418 LATIN POP ALBUMS TROPICAL/SALSA ALBUMS [l REGIONAL MEXICAN ALBUMS
23126 JACI VELASQUEZ Christmas (Spanish) | 23
SONY DISCDS 84626 18.98 EQ/14.98) LUIS MIGUEL MARC ANTHONY LUPILLO RIVERA
32|42 WISIN Y YANDEL De Nuevos A Vieios | 26 MIS ROMANCES (WEA LATINA} LIBRE (COLUMBIA/SDNY DISCOS) SUFRIENDD A SOLAS (SONY DISCOS )
BM 60106 (1398 CO) ]
ALEJANDRO SANZ CARLOS VIVES JOAN SEBASTIAN
17 (17 LOS HURACAN‘ES DEL NORTE Mensaje De Oro | 14 MTV UNPLUGGED (WEA LATINA } DEJAME ENTRAR {EMI LATIN } ENVIVO: DESDE LA PLAZA BL PROGRESO DE GUADALAJARA (MUSART /BALBOA)
FONOVISA 6156 (8.98/12.98) &
' - GIPSY KINGS VARIOUS ARTISTS EL PODER DEL NORTE
29|29 Xﬁ&lﬁ%&% mAsgg(lg;rasEms - Merengue Hits | 28 SOMOS GITANOS (NONESUCH /AG} BACHATA HITS {J&N /SONY DISCOS) - ELAUTENTIKO Y UNICOENVIVO (DISA]
. ALEJANDRD FERNANOEZ VARIOUS ARTISTS i LOS TEMERARIOS
25|31 g{ﬁvCDIISXEBI:AZ;gSH%ELéuE/EQS Mi Corazon | 7 " ORIGENES (SONYDISCDS ) MERENGUE HITS (J&N /SONY 0iSCOS) BALAOAS RANCHERAS (FONOVISA |
; | ROBIROSA VARIOUS ARTISTS VICENTE FERNANDEZ
28|32 \l;vé RIGCEJOB ey R MTV Unplugged | 13 LIBERTAO DEL ALMA (SONY DISCOS } SALSAHITS (J&N/SONY DISCOS) HISTDRIA DEUN IDOLOVOL.1 (SONY DISCOS |
AB. QUINTANILLA ¥ LOS KUMBIA KINGS LIMIT 21 LOS ANGELES AZULES
35 34 SSUwVADIS’(CI[ggWﬁw.SS E0/16.98) & MTV uanUQQed 1 SHHHI {EMILATIN } CALLE SABDR ESQUINA AMDR {EMI LATIN ) HISTORIA MUSICAL (DISA)
20118 GRUPO BRYNDIS En El Idioma Del Amor | 1 CHARLIE ZAA OLGATANON LIBERACION
DISA 727016 (8.98/13.98) & DE UN SOLO SENTIMIENTD (SONOLUX /SONY DISCOS) YOPORTI (WEA LATINA} AHORAY SIEMPRE (DISA }
24|25 LOS TIGRES DEL NORTE Uniendo Fronteras | 1 KING AFRICA GISSELLE LOS ANGELES OE CHARLY
FONOVISA 6145 {8.98/12.98) & PACHANGA {MELOOY /FONOVISA} 8 (ARIOLA /BMG LATIN) TEVOY AENAMORAR {FONOVISA}
3437 CRISTIAN A A Azul | 2 LAURA PAUSINI GILBERTO SANTA ROSA RUPO BRYNOIS
ARIOLA B5324/BMG LATIN {10.98/15.98) # L0 MEJOR DE LAURA PAUSING-VOLVERE JUNTO A TI (WEA LATINA } INTENSO {SONY DISCOS } * HISTORIA MUSICAL ROMANTICA (DISA}
3928 MARCO ANTOI\QIIO SOLIS e Mas De Mi Alma | 1 PAULINA RUBIO DJBLASS LUPILLO RIVERA
FONOVISA D527 (10.98/16 98] PAULINA {UNIVERSAL LATING } SANDUNGUERD {PINA } OESPRECIADO {SONY DISCOS )
52 |48 mf&fs&%mg&gﬁ”ﬂz o Sueno Repetido | 16 | E'% 50 vensauez VARIDUS ARTISTS s EL CHICHICUNLOTE
- CHRISTMAS (SPANISHI {SONY 0ISCDS ) BACHATAHITS 2001 &N /SONY DISCOS) MOVIENDO LAS PLUMAS (LIOERES }
=157 ﬁhﬁ’éﬁ%%ﬁﬂﬁf c%) Alexandre Pires | 37 WISIN Y YANDEL CELIA CRUZ ! L0S HURACANES DEL NORTE
27 121 JESSIE MORALES El Original De La S > E z | DENUEVOSAVIEJOS (BM) LA NEGRA TIENE TUMBAQ (SONY DISCDS ) ' MENSAJEDEORO (FONDVISA}
riginal De La Sierra-16 Super Exitos )
UNIVISION 310024 {9.98/13.98) & g P | JACI VELASQUEZ VARIOUS ARTISTS GRUPO BRYNDIS
20135 SRR ARTIEL Por Los Sial 21 MICORAZON {SONY DISCOS } BOMBAZO NAVIDENO-MERENGUE (ARIOLA /BMG LATIN) EN ELIOIOMA DEL AMOR {01SA}
or Los Siglos -
ARIOLA 88771/BME LATIN {11.95/16.98) g LA LEY JOSEPH FONSECA LOS TIGRES DEL NORTE
29 | 46 ANA GABRIEL Huelo A Soledad | 26 MTV UNPLUGGED (WEA ROCK /WEA LATINA) JOSEPH FONSECA {KAREN /UNIVERSAL LATIND) UNIENDO FRONTERAS {FONOVISA)
SONY DISCOS 84636 (9.98 EQ/16.98) SHAKIRA FULANITO JESSIE MORALES
44 | 39 LOS TRI-O Siempre En Mi Mente | 7 MTV UNPLUGGED (SONY 0ISCOS ) AMERICANIZAD {CUTTING ) EL ORIGINAL OF LASIERRA-16 SUPER EXITOS (UNIVISION)
PRISMA/ARIOLA 78910/BMG LATIN {1538 CD) CRISTIAN VARIOUS ARTISTS JESSIE MORALES
30| 24 JESSIE MORALES El Original De La Sierra: Loco | 10 AZUL (ARIOLA /BMG LATIN) LATINDANCING INTHEUS.A. {SONY DISCOS ) EL ORIGINAL DE LA SIERRA: LOCO (UNIVISION )
3 :
UNIVISION 310034 (9.98/13.98) & MARCO ANTONIO SOLIS /| JUAN LUIS GUERRA 440 JOSE ALFREDO JIMENEZ
66| 68 mneolr}lsu CHI/\?{O ( " Proxima Estacion..Esperanza | 8 MAS DEMIALMA {FONOVISA} CDLECCIDN ROMANTICA (KAREN /UNIVERSAL LATING} LAS 100 CLASICAS VOL | {ARIOLA/BMG LATIN)
MA 10321/VIRGIN (17.98 CO) &
MONTANER INDIA THALIA
51151 VARIEI)US ARTISTS Salsa Hits | 44 SUENO REPETIO0 (WEALATINA } THE BEST... (RMM) THALIA CON BANDA-GRANDES EXITOS (EME LATIN
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Polarity

Continued from page 41

Willy Chirino launched his own
label, Latinum Music.

LEGALESE

The most-talked-about lawsuit of
the year was filed by producer/
songwriter Kike Santander against
former mentor Emilio Estefan Jr.,
which sought a termination date
for his songwriting and production
deals and which alleged breach of

contract. The suit is pending. In
another case, a series of suits and
countersuits regarding the owner-
ship of the Son by Four name was
settled. The new group features
singer Luis Damén as the succes-
sor to Angel Lépez.

A LACKLUSTER YEAR

Summing up, the worst part of
the year for Latin music wasn’t bad
sales. After all, while net shipments
of Latin music in the U.S. decreased
slightly, shipments of CDs rose, and
overall performance, according to
Recording Industry Assn. of Amer-

ica figures, was superior to that of
the market as a whole.

Rather, the problem with Latin
music was the music—which was
mostly fabricated in intent, timid
in results, and musically inconse-
quential. Without going into the
exceptions—and there were ex-
ceptions—the mostly lackluster
sales are at the very least an indi-
cation that what radio considers
appealing (since this is the driv-
ing force behind major Latin
releases) is not necessarily syn-
onymous with what consumers
consider appealing.
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In Argentina: Concert promoter Pop Art organized a series
of major outdoor rock, pop, and electronica music festi-
vals featuring such acts as Beck and Oasis. With the eco-
normic crisis, Pop Art later switched focus to its new labels,
Tocka Discos and Pop Art, and enjoyed success with releas-
es by Rata Blanca, Ratones Paranoicos, and Babasénicos.

EMI folk quartet Los Nocheros topped sales charts
with their quintuple platinum Serial de Amor, which
sold 226,000 units and was the launch pad for shows
around the country.

Musimundo, the largest retail store in Argentina, filed
for Chapter 11 bankrupty protection Aug. 29. With 95
stores throughout the country, 1,923 employees, and an
estimated market share of 68% of record sales in Argenti-
na, the chain’s financial problems had a deep impact on
the industry, which is still searching for alternative out-
lets in supermarkets, bookstores, and newsstands.

MARCELO FERNANDEZ BITAR

In Puerto Rico: Puerto Rican radio programming un-
derwent a drastic change, as tropical music lost ground
to Latin rock and pop. Top 40 station WKAQ (KQ 105)
reduced its airtime for salsa and merengue, while
WXYX (La X) completely dropped it from its playlist.
In March, a third top 40 station, WCOM (Cosmos 94),
changed its programming to 24 hours of rock en
espariol and pop.

Singer Tito Auger and guitarist Ricky Laureario of
pop/rock group Fiel a la Vega recruited an all-star
cast to sing on “Canciéon Para Vieques.” The track
protests the U.S. Marines’ use of the island of Vieques
for military exercises.

As proof of the growing popularity of rock en es-
pafiol, more than 15 independent bands released
albums this year. RANDY LUNA

In Chile: Hit hard by piracy, Chile’s Asociacién de Pro-
- ductores Fonograficos (Assn. of Record Producers) low-
ered the number of units required to certify an album
as gold (from 15,000 to 10,000 units) or platinum (from
25,000 to 20,000). At the retail level, Feria del Disco,
Chile’s largest retailer, laid off 470 of its 800 employees.

Local artists became the primary selling force in some
companies. Warner Music Chile released antologias for
both Victor Jara and Inti Illimani. In turn, BMG rereleased
every album by rock/folk band Los Blops, while Sony Mu-
sic reissued £/ Volantin, a progressive and experimental
first album by Los Jaivas originally issued in 1969.

The reunion of rock act Los Prisioneros drew more
than 120,000 people to their two shows at Santiago’s
Estadio Nacional, making it the most-attended musical
event by any Chilean artist. SERGIO FORTUNO

In Colombia: Pop singer Shakira became the most
successful Colombian artist ever at an internation-
al level with the release of Laundry Service, which
debuted at No. 3 on The Billboard 200 and to date

Américalatina...

has sold more than 1 million copies.

Juanes, former member of Medellin band Ekhymosis,
became the year’s revelation at the Latin Grammys, gar-
nering seven nominations and three awards for his solo
debut, Fijate Bien (Universal).

Although Colombia does not officially name a new artist
of the year, the title could well go to singer Cabas, who
fused traditional Colombian rhythms with pop on his EMI
debut produced by Chucho Merchan.  GUSTAVO GOMEZ

In Mexico: Former Buki Marco Antonio Solis achieved
a major crossover hit with his song “Si No te Hubieras
Ido,” which was featured on the soundtrack to the film

Y Tu Mamd También and subse-

quently won airplay across all for-
Grupo PRISA

mats. A second crossover success
came in the form of cumbia
accordionist Celso Pina, who
broadened his audience with Bar-
rio Bravo (WEA), an album that
featured collaborations with such rock acts as Control
Machete and Café Tacuba.

In business, media giant Televisa launched En Vivo, its
concert promotion division. Shows promoted included
those by Elton John and 'N Sync. For 2002, En Vivo will
promote Luis Miguel’s Mis Romances tour.

Spain’s Grupo Prisa acquired 50% of the radio opera-
tions of Televisa of Mexico for $60 million. The Televisa
division will be modeled after Prisa’s successful radio oper-
ation and run by both companies. TERESA AGUILERA

In Brazil: For the first time, an indie label topped the
sales charts compiled by the Brazilian Assn. of
Record Companies for the month of October. Abril
Music’s roster includes Mauricio Manieri, Harmonia
do Samba, and Bruno & Marrone. Other successful
indies include Trama Music, Indie Records, Deck-
disc, Som Livre, and Velas.

Backstreet Boys, Britney Spears, and 'N Sync also
seduced Brazilian audiences, and Zomba Records
opened offices in Brazil and signed a distribution deal
with Som Livre. Local teen-pop stars included Sandy &
Junior (more than 1 million copies sold of their live
album As Quatro Estagées Ao Vivo, released by Univer-
sal), KLB (also more than 1 million copies sold of their
debut album, released by Sony Music), and singer Vanes-
sa Camargo (more than 250,000 copies sold of her debut
album, released by BMG).

Forré became the new Brazilian music trend, spear-
headed by the success of Falamansa, whose debut
album, Deixa Entrar . . . (DeckDisc/Abril Music), sold
more than 1 million copies and created a “forré wave.”
Other new bands include Rastapé (DeckDisc/Abril
Music), Peixelétrico (DeckDisc/Abril Music), and Bicho
de Pé (Paradoxx). The third Rock in Rio festival, titled
Rock in Rio for a Better World, took place in January
and drew an estimated 1.5 million people to seven days
of concerts featuring 41 acts, from Britney Spears to
James Taylor to Guns N’ Roses. TOM GOMES

THOUGHTS AND A TOP TEN: As some-
one who has spent more than a little
time riding the New York City subway
system, this writer has seen plenty of
jazz artists set up shop underground
and play for whomever might give them
a passing glance or pass them some
change. Solo artists, trios, quartets,
acoustic and electric, bebop to Latin
fusion—it is all there for the pleasure
of anyone with even a passing interest.

From the look of things, plenty of
people have an interest. New Yorkers
are known for being jaded and obliv-
ious, but tell that to the Latin jazz
quintet playing at 34th Street, or the
bebop trio at Astor Place, or any num-
ber of musicians who improvise on
various subway platforms. They draw
modest-sized crowds, and in the case
of the quintet at 34th Street, the
assemblage could
probably fill a
small jazz club.

Guess what? The
public-at-large
does enjoy jazz!

The problem,
it seems, is that
they don’t know
they like jazz. Be-
cause no matter
how large the
crowd, no matter
how varied the
cultural and gen-
erational mix, no
matter how many
contributions are made when the
musicians pass the hat, one has to sur-
mise that most of these people have
never purchased a jazz CD or paid to
enter a jazz club. Possibly, the only time
they have supported jazz is when they
are confronted with it during their
commute home. Most of them are
probably not even thinking of the
music they are hearing as “jazz”; they
are just reacting to something that
touches them deeply enough to make
them stop and take notice.

While we often consider college stu-
dents to be the largest source of un-
tapped jazz fans (and to a large extent
they are), there is still room—as evi-
denced by the reaction to the subway
musicians—to expand the jazz audi-
ence beyond those in the under-25 set.
While younger music fans are most
likely to purchase music in the largest
quantities, many people might pur-
chase a CD by an artist they really
liked, fram females in their 20s (and
beyond) who have grown away from
teen pop to males in their 30s (and
beyond) who crave the musicianship
and artistry found in the rock music
they grew up with.

Perhaps the key is not selling
“jazz” as a concept to a public that is
determined to keep its distance from
the unknown. Just as the most genre-.

defying artists in popular music often
transcend such boundaries as “coun-
try singer” or “blues guitarist,” jazz
could benefit from less selling of the
“jazz concept” and more emphasis on
the merits of individual artists, who
could become public focal points for
the music we love so dearly.

In that spirit, here is a list of
Jazz Notes’ favorite 10 discs of the
year, in no particular order and
without categorization:

Keith Jarrett, Gary Peacock, Jack
DelJohnett, Inside Out (ECM)—
Melodic free-jazz musings.

Mac Gollehon’s Smokin’ Section,
In the Spirit of Fats Navarro (Half
Note)—Stylish bebop with an inter-
esting twist—a dedication to an
infrequently feted jazz master.

Joshua Redman Quartet, Passage of
Time (Warner Bros.)—Redman con-
tinues to develop as a composer, with
saxophone tech-
nique to match.

The Chick
Corea New Trio,
Past Present &
Futures (Stretch/
Concord)—Cred-
it Corea for ap-
proaching each
new project with
palpable wide-
eyed enthusiasm.

Charles Lloyd,
Hyperion With
Higgins (ECM)—
Infinitely oblique,
yet earthy. In oth-
er words, hear the message, or just
enjoy the music.

.E.S.T. (Esbjorn Svensson Trio),
Somewhere Else Before (Columbia)—
Traditional jazz presented with the
futurism of a cutting-edge rock band.

Andy Bey, Tuesdays in Chinatown
(N-Coded/Warlock)—Moving, rivet-
ing—whatever you want to call it—Bey
can wrap his voice around a lyric like
no one else.

Billy Bang, Vietnam: The After-
math (Justin Time)—A work of his-
torical significance that has taken on
unexpected new meaning in light of
recent world events. ’

Henry Threadgill, Up Popped the
Two Lips and Everybodys Mouth’s a
Book (Pi Recordings)}—One new
recorded work by the composer is rea-
son enough to celebrate, but two is a
rare and rewarding treat.

Avishai Cohen & the International
Vamp Band, Unity (Stretch/Con-
cord)—Because jazz is, at its heart,
about everyone getting along and
working together. Cohen told Jazz
Notes in August: “I united this band to
show the world that people from dif-
ferent backgrounds can come together
and work together.”

That said, there are no better words
to round out the year than these ...
Peace on Earth.
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SONGWRITERS & PUBLISHERS

Patriotism And Publishing In An Abnormal Year

BY JIM BESSMAN

NEW YORK—In any other year,
the year-end music publishing
wrap-up would focus on the con-
tinually evolving issues pertaining
to copyright ownership in the new
online music distribution era,
especially the plethora of copy-
right-infringement challenges that

- steadily came to the forefront.

But by comparison, Sept. 11 ren-
dered everything else in 2001 trivial.

The horrible events of that day
tragically claimed the life of ASCAP
licensing manager Jane Simpkin,
who was on board one of the hi-
jacked planes. It also resulted in a
predictable resurgence of patriotic
songs and songwriting.

Irving Berlin’s “God Bless Amer-
ica” naturally led the way, with
unforgettable renditions turned.in
by the likes of Celine Dion at the A
Tribute to Heroes telethon and
Diana Ross at the resumption of
New York Mets baseball at Shea
Stadium. Lee Greenwood crawled

out of the wreckage with his mar-
tial anthem “God Bless the USA.”
But a few contemporary tune-
smiths truly rose to the occasion.
Richard Thompson, the renowned
English singer/songwriter/gui-
tarist, turned in the powerful “The
Outside of the Inside”—intensified,
no doubt, by Thompson’s unique
perspective as a Muslim.

Alan Jackson stunned the Coun-
try Music Assn. Awards show in
Nashville with his deeply personal
“Where Were You (When the World
Stopped Turning),” while fellow
country superstar Hank Williams Jr.
stopped the Country Freedom Con-
cert benefit with a fresh rewrite of
his self-reliant 1982 classic “A Coun-
try Boy Can Survive.” Retitled
“America Will Survive,” Williams
eschewed the original version's anti-
New York City stance in effectively
evoking a unified America.

“I’'m not a city guy, but after what
happened Sept. 11, it’s not ‘New
York City’ anymore in that sense of
the term,” Williams observed.
“There’s no Democrats, no liber-
als—that’s all out the window. The
whole country’s all together, and it
don’t matter where those buildings

were: You're watching your people
go down, and it leaves this ache in
the pit of your stomach.”

It was an ache that would not sub-
side, though by year’s end, other
publishing concerns had taken
precedence.

In late September, Universal
Music Group (UMG) was judged to
have wrongly transmitted thou-
sands of songs on its since-defunct
Farmclub.com service without con-
sent from the copyright holders,
thus negating UMG’s contention
that its mechanical rights allowed
it to distribute its recordings digi-
tally. In November, the National
Music Publishers’ Assn. (NMPA),
along with several songwriters, filed
a class-action copyright-infringe-
ment suit in U.S. District Court
against three peer-to-peer Internet
music services: MusicCity, which
operates the Morpheus service;
Grokster.com; and Fast Track. This
followed the NMPA’s and the Song-
writers’ Guild of America’s prelimi-
nary agreement with Napster in
September, whereby the file-shar-
ing service would pay $26 million
for its past use of published music
without permission, plus $10 mil-
lion more as an advance for future
royalties to come from Napster’s
planned subscription service. These
royalties would then be distributed
per the Audio Home Recording Act,
with 30% going to music publish-
ers and 70% to the labels.

The settlement was hailed as a
landmark that could doublie the
mechanical royalty rate of 7.5 cents
per song paid to songwriters in the
offline marketplace and facilitate
tremendous growth in the use of
licensed music online.

The NMPA and the Recording
Industry Assn. of America (RIAA)
then reached a licensing agreement
for online music that involved the
other new subscription services,
including Pressplay and MusicNet.
Yet the labels advanced only $1 mil-
lion for two years, pending determi-
nation of a fair royalty structure for
digital streams, downloads, and
copied downloads. Herein, of course,
lies the germ of contention for 2002
at the very least—though the agree-
ment appeared to serve as a tem-
plate, when the NMPA'’s licensing
arm the Harry Fox Agency (HFA) cut
a similar deal with the Listen.com
online music service.

Still to be determined, too, is the
resolution of the nettlesome con-
trolled-composition clause, which
allows the label to limit or reduce
the number of songs on an album
for which a singer/songwriter is
entitled to the full mechanical roy-
alty. And changes to the Digital Mil-
lennium Copyright Act also
remained in dispute: The NMPA,
HFA, ASCAP, and BMI, together with

THE TOP STORIES

e Sept. 11 brings back old
songs, inspires new ones.

e National Music Publishers’
Assn. (NMPA) and Songwriters’
Guild settle with Napster.

e NMPA and Recording Indus-
try Assn. of America strike licens-
ing agreements with subscription
services.

e Universal Music Group’s
Farmclub.com judged in viola-
tion of copyright.

¢ Publishers cite ringtones as
new revenue source.

Assn., which sided with last sum-
mer’s Copyright Office report that
incidental copies of digital perform-
ances—such as the temporary buffer
copies of music made during digital
music streaming—aren’t of signifi-
cant commercial value and should
not require royalty payments.

Music publishers managed to
find another vast potential revenue
stream, when the HFA announced
plans to license content from its
publisher members to marketers of
cell-phone ringtones. The value of
a song, then, never appeared
greater than in 2001, nor did its
power: After Sept. 11, the huge
Clear Channel Communications
chain of radio stations putout a list
of 150 songs it deemed to be insen-
sitive in the wake of the catastro-
phe, including, incredibly, such
titles as Simon and Garfunkel’s
“Bridge Over Troubled Water” and
John Lennon’s “Imagine.”

The power of the songwriter, too,
was underscored Nov. 29, when
George Harrison lost his long battle
with cancer. Fittingly, the man
whose life was devoted to songs of
peace, love, and understanding at
least shared the front-page headlines
with the awful alternative that for-
ever marked the waning year.

RECALLING CHRISTMAS IN JULY

Eleanor Anderson checked in
before our Christmas break to
remind us that her late husband,
Leroy Anderson, should be re-
membered for more than the
perennial holiday favorite “Sleigh
Ride,” which he composed in 1948
during a July heat wave. Indeed,
Anderson wrote such other sound-
effect-laden tunes as “The Synco-
pated Clock” (fondly remembered
as the theme of the Late Show),
“The Typewriter,” and “Fiddle Fad-
dle,” which conductor Seiji Ozawa
used to close concerts with the
Boston Symphony Orchestra.

The Songwriters Hall of Famer —
who died in 1975—is the focus of a

PBS documentary, Once Upon a
Sleigh Ride, which is also available
on video through Kultur In-
ternational Films. The program won
the Gold Camera Award in the Per-
forming Arts—Music category at the
34th annual U.S International Film
and Video Festival.

Numerous CDs of her husband’s
music are also for sale, Anderson
notes. She heads Woodbury Music
(ASCAP), which holds some of
Anderson’s copyrights—though the
more famous ones, she adds, are
held by EMI Music Publishing.

NOVELLO VISITS GOSFORD
Gosford Park, Robert Altman’s
intriguing “upstairs, downstairs”
social study of English aristocracy
in the period immediately prior to
World War II, stars Jeremy Nor-
tham as the legendary Ivor Novel-

lo, the British matinee idol, play-
wright, screenwriter, and—of
course—songwriter, whose name
lives on in the annual Ivor Novello
Awards for British songwriters,
composers, and music publishers
presented by the British Academy
of Composers & Songwriters.

Novello is the only real person
portrayed in the just-released film
and serves as its “anchor,” says Alt-
man, an avid Novello collector, in
the production notes. His music,
Northam notes, was essential to the
film, while his role served as an
entry into the upper-crust world of
the Gosford Park country estate for
those not already privy to it.

Incidentally, Novello—who died
in 1951—first gained fame by writ-
ing the most popular song of
World War I, “Keep the Home
Fires Burning.”

MPL Signs Mills. Paul McCartney’s MPL Communications recently signed an
exclusive publishing deal with singer/songwriter Leslie Mills, who is currently
recording her- first album for Atlantic Records. Pictured, from left, are MPL VP
of creative Allan Tepper, MPL senior VP of promotion/new product develop-
ment Bill Porricelli, Mills, and Mills’ manager Janice Roeg of Muse Artists.

Peters Starts Second Decade at Sony/ATV Tree. Hit country songwriter Gretchen
Peters has signed a new multimillion-dollar songwriting and co-publishing
contract with Sony/ATV Tree in Nashville. Peters has penned hits for Trisha
Yearwood, Martina McBride, George Strait, and Patty Loveless and is currently
represented on the charts by “Inside Out,” which Yearwood recorded with Don
Henley. The signing marks Peters’ 10th anniversary with Sony/ATV Tree. Pic-
tured, from left, are Peters’ manager and husband Green Daniel, Sony/ATV
Tree president/CEO Donna Hilley, Peters, Bass Berry and Sims attorney Mike
Milom, and Sony/ATV Tree’s Woody Bomar.
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Dan Meets Les. Steely Dan was honored with the Les
Paul Award at the 2001 Technical Excellence & Cre-
ativity Awards, photo left, held Dec. 1 in New York
City, in conjunction with the 111th Audio Engineer-
ing Society Convention. Pictured with hand-made
commemorative instruments, from left, are guitarist
Larry Carlton, Steely Dan’s Walter Becker, guitarist

-

S

NEW YORK, NEW YORK: The horror of
the sunny morning of Sept. 11
brought a violent and premature halt
to what had been a challenging yet
thrilling year in the music and record-
ing businesses here in New York City.
Occurring just 10 days prior to the
scheduled date for the 111th Audio
Engineering Society (AES) Conven-

| 1112“\ S

 Convention

tion, the terrorist attacks forced that
convention'’s postponement and dealt
an especially heavy blow to local com-
mercial facilities. Nationally, the
recording industry suffered as well; for
manufacturers of professional audio
equipment, an already static year grew
worse. Obviously, Sept. 11 overshad-
ows all else in this eventful year.

But as with the theme at the de-
layed-but-rescheduled-and-eventual-
ly-successful AES convention, held
Nov. 30-Dec. 3 in New York, 2001 was
dedicated to advancing the art of
sound. Early this year, the Super Audio

onitor

by Christopher Walsh

not displayed at the AES convention.
Digidesign’s Pro Tools—the most pop-
ular DAW-based system in music pro-
duction—was only one of many
exhibits absent at the AES show.
Regionally, the Los Angeles market
stayed strong, with newcomers Glen-
wood Place and Chalice joining multi-
room powerhouse studios like the Vil-
lage, Record Plant, NRG, Conway,
Capitol, Royaltone, and Henson. In
Miami, New York'’s Hit Factory com-
pleted an acquisition and renovation of
the legendary Criteria, while Record
Plant seemed set to follow with a pres-
ence in South Beach. Pro audio equip-
ment rental company Dreambhire also
moved in, establishing a satellite oper-
ation to service the flourishing market.
Nashville continues to feel country
music’s downturn. Though sessions
continue as always, Emerald Enter-
tainment Group, operating one of the
largest facilities in the Southeast, filed
for Chapter 11 bankruptcy protection.
And for many studios in New York, the
year effectively ended in September.
And yet, like New York itself, the re-
cording community is resilient. From
Sept. 22 to Sept. 23, Avatar Studios,
under the management of owner Kirk
Imamura, was the site of a new rec-
ording of “We Are Family” led by pro-
ducer Nile Rodgers to benefit Sept. 11

Les Paul, Steely Dan’s Donald Fagen, and Gibson
Musical Instruments CEO Henry Juskiewicz.

SPARing Partners. The Society of Professional Au-
dio Recording Services (SPARS) met Nov. 29 at
Gallagher’s Restaurant in New York City, prior to
the 111th Audio Engineering Society Convention.
Pictured in the photo below standing, from left,
are Joe Macre, Dave Teig, Tim Butler, guest speak-
ers Eddie Kramer and Bruce Swedien, Lynn Fus-
ton, and Steve Davis. Seated, from left, are execu-
tive director Larry Lipman, Bill Dooley, Fred
Guarino, and David Amlen. (Photo: David Goggin)

CD (SACD) went multi-channel with  charities. On Oct. 8, Right Track Re- ,

Mike Oldfield’s Tubular Bells, the first  cording opened its 5,000-square-foot BILLBOARD'S NO. 1 SINGLES (DECEMBER 22, 2001)

of many classic recordings to be tracking room at 509 W. 38th St., host- -

released in the high-resolution sur-  ing the 100-strong CenturyMen chorus. CATEGORY, HOTR100 REE COUNTRY MAINSTREAMIROCKS MODERIIROCK

round sound format. More popular And contrary to recent rumors, TITLE HOW YOU REMIND ME | U GOT IT BAQ | WANNATALK ABOUTME | MY SACRIFICE IN THE END

titles’ SpYGB.d across the musical Spec- Ma.glC ShOp, adowntown ﬁxture, is not ‘I:rnolgtl{cer S.I(I:’I;er:):lfakn{, Nickelback .lJJsI'J‘z:'J/n B. M. Cox Iog¥r§32h4 Keith S.rzﬁsz/weg, K. Kelsey, Creed lE)I.nélilanar;k/
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only continued. Yet in these conflict-
ing times, most of these products were
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Dido Rolls Snake Eyes In Europe’s Year-End Charts

BY PAUL SEXTON

LONDORN—The subtext of the 2001

European year-end charts tells how

some musical tastes change gears at

top speed—and some don’t change
- at all.

The Music & Media year-end
European Top 100 Albums survey,
compiled from weekly sales data in
the Billboard sister publication, is
topped by No Angel (Cheeky/
Arista) by Dido. The British singer
also has a stake in Europe’s biggest
single of the year, Eminem’s “Stan”

Mauasic
Media.

{Interscope), thanks to its use of a
sample of her song “Thank You.”
Dido’s success in Europe caps a
remarkable year for an artist who 12
months ago was a hit in the U.S. but
unproven internationally.

Conversely, Anastacia—a U.S. artist
who, now as then, is a much bigger
sales proposition in Europe than at
home—is at No. 3 with a debut album
that had already ranked No. 19 for
2000, Not That Kind (Epic).

PLUS CA CHANGE

In between, and heading the plus
ca change department, is the com-
pilation that was rewriting the sales
record books 12 months ago. The
Beatles’ 1 (Apple/Parlophone) has
now advanced to worldwide sales of
about 23 million, of which Europe
accounts for 7 million.

Meanwhile, the Music & Media

Eurochart Hot 100 Singles of 2001
boasts a top three that freezes out
European-born artists altogether.
Eminem’s “Stan” tops the list after
spending 11 weeks at the helm of
the weekly Pan-European survey,
starting just before last Christmas.
Its parent, The Marshall Mathers
LP, holds a top five place for the sec-
ond straight year. It is at No. 5, hav-
ing been No. 4 for 2000.

Also exhibiting the kind of staying
power that exemplifies her entire
career is Madonna, whose Music
(Maverick/Warner Bros.) again
makes the people come together,
climbing to No. 10 after rating as
Europe’s No. 12 album of 2000.

Warner also provided Europe’s
favorite new rock band of 2001.
Linkin Park has spent the entire
year on the weekly European Top
100 Albums list with Hybrid Theo-
ry (Warner Bros.). It earned Inter-
national Federation of the Phono-
graphic Industry Platinum Europe
certification for 1 million European
sales in August and ended a highly
productive year at No. 4.

This was also the year of Pop-
stars, the fly-on-the-wall talent
show series that became a huge
ratings winner in several territo-
ries and acted as midwife to a
number of successful chart acts.
Germany’s No Angels are the
most prominent on the year’s
final tally, ranking at No. 41 with
their Zeitgeist/Polydor album
Elle’ments, from which two sin-
gles also make the year-end
Eurochart.

But the difficulties in breaking
such headline-grabbers outside
their home territories are under-
lined by the fact that other such
Popstars winners as the U.K.’s

. “Stan,” Eminem, Interscope
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charts in 16 European countries.

Europe’s Top Singles 0f 2001

. “Can’t Get You out of My Head,” Kylie Minogue, Parlophone

. “It Wasn't Me,” Shaggy Featuring Ricardo “Rikrok” Ducent, MCA

. “It’s Raining Men,” Geri Halliwell, EMI

5. “Can’t Fight the Moonlight,” LeAnn
Rimes, Curb

6. “Daddy DJ,” Daddy DJ, M6 Int./Sony
7. “Whole Again,” Atomic Kitten, Inno-
cent/Virgin

8. “Lady Marmalade,” Christina Aguilera,
Lil’ Kim, Mya & Pink, Interscope

9. “Angel,” Shaggy Featuring Rayvon,
MCA

10. “Played-A-Live (The Bongo Song),”
Safri Duo, Universal

Data from Music & Media. Listings are based on the Music & Media
Eurochart Hot 100 Singles weeks 1-50 and compiled from national sales

EUROPE: THETOP
STORIES

* Reports by the International
Federation of the Phonographic
Industry point to sales growth for
domestic European repertoire
during the past decade. '

e Universal Music Interna-
tional chairman/CEO Jorgen

- Larsen reveals his ambition to
take the company to a 30%
" market share.

e European politicians side—
for the most part—with the mu-
sic industry in drafting the Euro-
pean Copyright Directive. |

* BMG and EMI dissolve merg-
er talks after a frosty reception
from the European Commission.

* Richard Griffiths is dis-
missed as BMG Europe president
and replaced by Thomas Stein.

* The European Commission
drops its CD-pricing investigation.

* The music industry mourns
the loss of legendary business
figures Leonard Wood and Mau-
rice Oberstein.

® Vitaminic launches Eu-
rope’s first online music sub-
scription service.

¢ In Germany, the heads of
four of the five major record
labels are replaced. ‘

e MTV Networks Europe’s
access breaks the 100-million-

homes barrier.

Hear’Say (Polydor), Holland’s Star-
maker (Zomba), and Sweden’s
Excellence (Bonnier), who all had
local No. 1 singles and/or albums,
all fail to make the Pan-European
top 100s of the year in either for-
mat.

The song that recently took the
crown as Europe’s longest-running
No. 1 of the calendar year—“Can’t
Get You out of My Head” (Par-
lophone) by Australian-born, U.K.-
signed Kylie Minogue—stands
behind “Stan” at No. 2 for 2001, with
12 weeks on top at press time. And
“It Wasn’t Me” (MCA) by Jamaican-
born Shaggy, featuring Ricardo
“Rikrok” Ducent—which was on top
of the Eurochart for 10 weeks be-
tween March and May—comes in at
No. 3 for the year.

UNIVERSAL LEADS CHART SHARE

Besides pop and rap, European
tastes also leaned toward rock, adult
contemporary, and R&B. Universal
leads the way in chart share, with
Music & Media figures giving the
company a 31.7% share in singles

and 26.4% in albums. Its pre-emi-
nence was evident across several
genres. In rock, U2’s All That You
Can’t Leave Behind (Island) made
the final countdown for a second
year. It comes in at No. 7, up from
No. 29 last year.

In the singles top 10, Universal
also scored via R&B, with “Lady
Marmalade” (Interscope) by Chris-
tina Aguilera, Lil’ Kim, Mya & Pink
at No. 8; dance, with Denmark’s Safri
Duo at No. 10 with “Played-A-Live
(The Bongo Song)”; and with anoth-
er pop title in the top 10 for Shaggy
Featuring Rayvon, “Angel,” at No. 9.

COSMOPOLITAN SINGLESTOP 10

Safri Duo, which also ranks at
No. 47 with its Episode II album, is
part of a cosmopolitan year-end
singles top 10 that includes acts
from six different countries.
Eminem, LeAnn Rimes, Christina
Aguilera, et al. represent the U.S,,
while the U.K. offers Geri Halliwell
and Atomic Kitten. Shaggy and
Kylie Minogue fly the Jamaican and
Australian flags, respectively, and
France produces the No. 6 single of
the year with Daddy DJ’s epony-
mous M6 Int./Sony release.

Last year's top 10 best-selling
albums in Europe, led by an Amer-
ican triumvirate of Santana, Moby,
and Britney Spears, were also
notable for the absence of U.K.
artists. Twelve months ago, Craig
David was the best-placed Brit on
the European sales graph with Born
to Do It (Wildstar/ Edel). Ranking
No. 15 then, the debut set by the
R&B/ pop star goes top 20 again this
year, at No. 17.

The chart-topping performance
this year of Dido and the Beatles will
provide some relief to observers of

the U.K. industry’s foreign policy—
even if the Republic of Ireland, with
its population of 3.5 million (about
6% that of the U.K.), also manages
two top 10 entries: Enya’s A Day
Without Rain (WEA) at No. 6 and
the U2 set at No. 7.

In addition to Craig David, this
year's Pan-European top 20 albums
list also includes Britons Robbie
Williams, with his 2000 album Sing
When You're Winning (Chrysalis) at
No. 11; Gorillaz’s eponymous Par-
lophone debut at No. 15; and Travis’
The Invisible Band (Independiente/
Sony) at No. 19.

American voices undoubtedly
spoke the loudest in Europe this
year, accounting for 10 of the top 20
singles and nine of the top 20 al-
bums; one year ago, those figures
were nine singles and 10 albums (or
101/2 albums, including B.B. King’s
Riding With the King collaboration
with Eric Clapton on Reprise).

LOCAL MUSIC DIALECTS

But there was again room for
local musical dialects, such as those
of Italian Eros Ramazzotti and
French star Manu Chao. Ra-
mazzotti’s Ariola set Stilelibero is at
No. 13 for 2001, while Chao’s Virgin
album Proxima Estacion: Esperan-
za (Next Station: Hope) is at No. 16.
With that set, in June, Chao became
the first French artist ever to top
the Music & Media European Top
100 Albums chart.

On the singles scene, too,
France had a strong Pan-European
year. Joining Daddy DJ among the
top 20 for 2001 were French-Cana-
dian Garou with “Seul” (Alone) at
No. 18 (Columbia) and Daft Punk
with “One More Time” (Labels/Vir-
gin) at No. 20.

charts in 18 European countries.

Europe’s Top Albums Of 2001

1. No Angel, Dido, Cheeky/Arista
2. 1, The Beatles, Apple/EMI

3. Not That Kind, Anastacia, Epic

4. Hybrid Theory, Linkin Park, Warn-
er Bros.

5. The Marshall Mathers LP,
Eminem, Interscope

6. A Day Without Rain, Enya, WEA

7. All That You Can’t Leave Behind,
U2, Island {
8. Survivor, Destiny’s Child, Colum-
bia

9. Hotshot, Shaggy, MCA

10. Music, Madonna, Maverick/Warn- -
er Bros.

Data from Music & Media. Listings are based on the Music & Media |
European Top 100 Albums weeks 1-50 and compiled from national sales
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Australian Record Business T
Begin 2002 Under New Leadership

BY CHRISTIE ELIEZER
SYDNEY-—Down Under, the year ended with
the passing of an era, when Emmanuel Candi
resigned Dec. 6 as executive director of the
Australian Record Industry Assn. (ARIA) and
its collections agency the

Phonographic Performance
Co. of Australia (PPCA).

VREVIEW

politicians about complex copyright/industry
issues, but in simple terms. Also, he has the abil-
ity to see an issue early and start planting seeds
with the various bureaucrats and politicians.”
Brett Cottle, CEO of the Australasian Per-
_ forming Right Assn. and
* Australian Mechanical
Copyright Owners Soci-

Candi had expected to
spend five years in the job.
Instead, he stayed for 13,
dealing with some of the
most vexing issues yet to hit
the local music industry. Now
the labels body is facing
another challenge: the search
for his successor. An an-
nouncement is expected mid-
January 2002.

#

GOOD POINT FOR TAKEOVER
Candi admits, “When [ got
the job, I was told that if I
lasted for two years I'd be
doing OK, and if I lasted for |*%
four years I was doing
bloody well. Essentially, a
number of long-lasting is-
sues were concluded in
2001, and I could see new
issues coming up that would

. eF

 AUSTRALIA
_TOP STORIES .

ETN )

#® The low value of the Aus-
;"%,lra!i:m dollar keeps superstar
tours away and makes life uneasy

for festival promoters;

= Piracy conlinues to grow,

earning counterfeiters an esti-
Comaled 565 million Australian
. [534 million) this vear,
L New managing divectors are
_appointed at Universal, Feslival
. Mushroom Records, BMG Aus-
“tralla, and Zomba-Australia
& Diomestic dance and indie
‘@}éﬁeclﬂj‘:‘i reach oul L inkernation-

ab audiences.

» @ ARTA executive director Em- .
fmanuel Candi announces his
odeparture after 13 vears;

ety—whose negotiations
with Candi over mechani-
cal rates for digital down-
loads have often been tense
affairs—says, “He was
invariably the voice of rea-
son. We'll miss his calm,
thoughtful perspective on
difficult issues.”

Candi’s reign saw the
Australian music indus-
try increase its business
savvy and highly compet-
itive skills in a market
where the retail power
base solidified around five
major retail chains and
taste-making indie out-
*| lets fell by the wayside.

His successes included
the introduction of digital
protection rights in
<4 March, plugging a legal

‘THE

take up to five years, and it
was a good point for some-
one to take over.”

One upcoming lengthy bat-
tle that his successor will face,
Candi warns, is making broad-
casters pay for Webcasts and
simulcasts. Ongoing issues he
cites include the continuing
growth of piracy (both physi-
cal and on the Internet), the
challenge of turning the Inter-
net into a vehicle for success-
ful e-commerce, increased
penetration of CD-burners,
and maintaining music’s
entertainment market share
in the face of computer
games, multimedia options,
and mobile phones.

In the week that Candi announced his res-
ignation, ARIA won a lengthy battle with TV
stations to pay for music they broadcast. Sta-
tions maintained that music included in movie
soundtracks was part of the film, not a separate
sound recording. Candi t