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B8 Inside The P.0.D. Phenomenon JLITICY: el 01 T- ¢ (T308
How Atlant:f ( Street-Credlble But SoaallyAware Band Exploded Ground For S“ccess

AL w"\ N

» § BY RASHAUN HALL
| Q NEW YORK—Independent hip-hop
labels have long served as fertile
' f ground for burgeoning talent. Over
a‘ ‘ the years, such labels as Sleeping

P —

Bag, Tommy Boy, Wild Pitch, and a
number of others have taken chances
on artists that the majors weren’t
ready for. As a result, acts like De La
Soul, Gang Starr, and the Wu-Tang
BY LARRY FLICK ' were,supposed to do an in-store appearance that Clan have been brought to the fore-
NEW YORK—When P.0.D. issued its second dav. Instead. we just prayed and prayed. We prayed front of hip-hop music. Today, the
Atlantic collection, Satellite. the last thing the band  for an answer to what we should do next.” || indie hip-hop scene has taken on a
expected was to be thrust into the forefront of a It didn't take long for them to realize their mis- life of its own, with artists and entre-
hUYgCOIlling new rock nnovement—particuIarly as  sion. They vowed to fo]‘ge onward and continue preneurs assumlng the reins and
t it went to retail Sept. 11. 2001. what they had been doing long before the world (Continued on page 69)
“\What a staggering day.” bassist Traa says. "\We (Continued onpage 71)

RAC Concerts Prove Blockbuster Benefit

Rival Los Angeles Promoters Cooperate For Sold-Out Artists’ Rights Shows

BY RAY WADDELL

The Concerts for Artist Rights—block-
buster concerts set for Feb. 26 at four
different Los Angeles-area venues—are
notable not only for their lineup of
superstar talent performing for a
common cause but also because
L.A.’s rival promoters will be
involved in the events in this highly
competitive concert market.

All four events sold out quickly last
weekend, providing an indication that
Southern California music fans received
the message that the shows are indeed spe-
cial. “L.A. is a big town; we’'ve seen shows here,

o

shows there, shows on the same weekend or
the same night. But this is totally impres-
sive,” says veteran promoter Alex
Hodges, executive VP for House of
Blues (HOB) Concerts.

HOB will promote the concert tak-
ing place at its own Universal Amphi-
theater that will present Emmy
lou Harris, Dixie Chicks, Dwight
Yoakam, and Trisha Yearwood. Con-

certs West subsidiary Goldenvoice
will produce the concert at the Long
Beach Arena that is slated to feature No
Doubt, the Offspring, and Weezer.
(Continued on page 70)
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sade lovers live

The love affair of the year.

13 live classics recorded on her sold-out Lovers Rock Tour.
Lovers Rock Nominated for: 2 Grammy® Awards

Best Female Pop Vocal Performance: “By Your Side"
Best Pop Vocal Album: “Lovers Rock"

Available Tuesday, February 5. Companion DVD coming soon.

Management: Roger Davies for RDW

www.sade.com www.epicrecords.com
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Industry Analyzes Mariah Carey Deal

BY MELINDA NEWMAN
LOS ANGELES—Many industry observers
are calling the dissolution of Mariah
Carey’s superstar deal with EMI the natu-
ral evolution of today’s economic realities.
They also question if such deals are viable
in a world where artists’ careers appear to
have shorter and shorter shelf lives.
“The Mariah Carey deal was the last
gasp of the large-money deals that were
predicated upon a growing music indus-
try,” J Records president/COO Charles
Goldstuck says. “With the outlook for
the next few years being flat to down,
deal-making has to be responsible.”
Another label head who spoke on condi-
tion of anonymity agrees: “We were com-
ing to this place anyway because of what's
going on in the industry and the economy.”
Last April, Carey inked a deal with EMI's
Virgin label that was rumored to be worth

Ve

MASSENBURG

between $80 million and $100 million,
including a $21 million signing bonus and
complete creative control for Carey. The
deal, approved by former EMI Recorded
Music chairman/CEO Ken Berry, quickly
went south as Carey’s first album for the
label, the soundtrack to the movie box-
office disaster Glitter—in which Carey also
starred—never got its feet off the ground.
To date, the project has sold 506,000 copies
in the U.S., according to SoundScan, and
only 2 million units worldwide. (In many
of these deals, sales outside the U.S. are
where many labels hope to realize their
profit.) Carey was also unable to market
the project because of a nervous break-
down that required hospitalization.
Looking to cut the company’s losses,
Berry’s successor, Alain Levy, bought
Carey out of the multi-album deal for an
additional $29 million in January. EMI is
taking a loss on the project of $54.3 mil-
lion,which includes marketing and other
costs. (Billboard, Feb. 2). EMI, Virgin,
and Carey’s attorney—Don Passman—
declined to comment for this story.

IT HAS HAPPENED BEFORE

While it’s the latest case of a super-
star deal being so publicly scrutinized,
Carey’s contract is not the only exam-
ple of an artist pact that industry ob-
servers say has not paid off for record
companies. Warner Bros. reportedly
paid R.E.M. $80 million to re-up with
the label in 1996 (Billboard, Sept. 7,
1996). Since then, the group’s sales
have declined in the U.S. (Warner Bros.
declined to comment on this.)

In 1992, RCA nabbed ZZ Top from

Warner Bros. for a reported $30 million.
(That figure was falsely inflated, accord-
ing to RCA Label Group chairman Joe
Galante, who made the deal when he was
president of RCA’s pop division.) The
band’s album releases on RCA to date
have included Antenna (1994)—which
sold 649,000 units, according to Sound-
Scan—Rhythmeen (1996, 310,000 units
sold), and XXX (1999, 140,000 units).

Last year, Arista renegotiated its
pact with Whitney Houston for $100
million, even though Houston still had
albums remaining on her existing con-
tract. While a date has not been set for
Houston to enter the studio to begin
recording her first album of new mate-
rial since her 1998 disc My Love Is
Your Love, Arista president/CEQ Anto-
nio “L.A.” Reid says, “Whitney and I
are in preliminary discussions about a
new album and have already started
listening to songs.”

As Galante says, “You can make artist
development mistakes all day long, but
it can take just one of these kinds of
deals and you won’t be able to recover.
You can have seven bands that all go
platinum, and you can be wrong on a
deal this size and it erases all the good
you did with the seven platinum acts.
You can take a deal like we did with ZZ
Top and still survive, but when you’re
talking $45 million-$50 million, that’s
very, very hard.”

SUCCESS IS STILL POSSIBLE

Yet some deals have made sense, execu-
tives say, such as Columbia re-inking Aero-
smith in the mid-"90s after the group’s suc-
cessful run at Geffen, especially since
Columbia retained Aerosmith’s catalog from
the band’s previous stint at the label. Indus-
try observers say that Virgin will—if it has
not already done so—make money on its
long-term deal with Janet Jackson, which
was rumored to be between $50 million and
$70 million (Billboard, Jan. 27, 1996).

“The Mariah Carey deal
was the last gasp of
the large-money deals
that were predicated
upon a growing music
industry. With the
outlook for the next
few years being flat
to down, deal-making
has to be responsible.’

—CHARLES GOLDSTUCK,
J RECORDS PRESIDENT/C00

One issue labels say they have to ex-
amine is the timing of such huge pacts.
Historically, these deals are made when
an artist is at the top of his or her power,
and can, therefore, command top dollar.
However, the artist may have already
peaked commercially. These deals need
to be done earlier in an artist’s career,
says Kedar Massenburg, Motown Rec-
ords president/CEQ. “I'd do a superstar

deal after the second album, if the first
two sold 10 million each,” he says. “If
you wait much longer, it’s too late. It’s
rare that you have artists that will sell
that much for that long.” Or as one
label head puts it, “If someone has
already sold 100 million records, what
are the chances of them selling anoth-
er 100 million?”

DEALS NEED TO BE DONE DIFFERENTLY

Label heads point out that file-sharing,
CD-burning, and bootlegging are also
increasingly cutting into album sales, and
many of these superstar deals have not
reflected the decrease in sales that can
result. Galante says, “In 2000, you had
eight albums sell at least 5 million, and last
year you had zero.”

Not one executive that Billboard in-
terviewed expects big deals to completely

GALANTE

disappear, partly because labels will use
them to add marquee value and global
market share. But many say such deals
will be structured differently. “I'd give an
artist more on the back end,” Massenburg
says. “Instead of giving an artist $20 mil-
lion, I'll give them $10 million and a bet-
ter profit split on sales.”

Attorney Fred Goldring—whose firm
represents Alanis Morissette, Destiny’s
Child, and Will Smith, among others—
says superstar artists may now flex their
muscles to ask for shorter deals and not
just bigger bucks. “The successful artists
who can will be doing one-, two-, or
three-album deals at most to maintain
their flexibility in an ever-changing envi-
ronment. At the moment, our clients,
and most major artists, can’t afford not
to be in business with record companies.”

While there has been some confusion
in the consumer press, Goldring notes
there is not any correlation between
Carey’s buyout and artists’ current at-
tempt to repeal an exemption in Cali-
fornia state law that allows recording
acts to be held to a contract for longer
than seven years.

“The two events [are] not in any way
connected,” Goldring says. “The Mariah
Carey buyout was strictly a business deci-
sion on the part of EMI; they were buying
out of what new management determined
to be a bad deal to save themselves even
more money in the future . . . The seven-
year statute is a much deeper issue. Sim-
ply put, the question [in the latter matter|
is, ‘Do recording artists deserve the same
treatment under employment laws which
govern every other kind of employee?” ”
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Word Entertainment results in the
Christian imprint’s restructuring.

19 In The Spirit: The “WoW
Gospel” series readies its latest
instaliment for release.

20 Touring: A bevy of big tal-
ent lines up to perform during
the Winter Olympics.

22 Reviews & Previews:
Citizen Cope, Jaguar Wright,
Morel, Alison Brown, and Ashford
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week’s reviews.
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‘U’TO A ‘T’: By racking up a fifth week at No. 1 on The Bill-

board Hot 100 with “U Got It Bad” (Arista), Usher has the
longest-running chart-topper of his career on the pop singles
tally. “Bad” surpasses the four-week reign of “U Remind Me” in
July 2001 and the two-week stay of “Nice & Slow” in February
1998. At the same time, Usher has a new entry at No. 65, as the
Neptunes-produced “U Don’t Have to Call” becomes the third
consecutive Usher title to begin with “U.” While other artists
have had two consecutive chart entries starting with the same
word (like the Supremes’ “You Can’t Hurry Love” and “You
Keep Me Hanging On”), I can’t think of any other artist who
has begun three hits in a row with the same word.

Usher’s long stay at the summit means there have been
five No. 1 songs in a row that have remained in pole posi-
tion for four weeks or more. The run began with Alicia Keys’
“Fallin’,” which was on top for six weeks. Jennifer Lopez and
Ja Rule’s remix of “I'm Real” ruled for five weeks. Then Mary
J. Blige held on to the top spot for six weeks with “Family
Affair.” Nickelback’s “How You Remind Me” interrupted the
reign of “U Got It Bad” for four weeks. This quintet of No. 1
songs is the longest run of chart-toppers that have held on
for four weeks or more since 1999, when Monica advanced
to No. 1 the week of Feb. 13, 1999, and remained there for
four weeks. Then Cher ruled for four weeks with “Believe,”

TLC was on fop for four weeks with “No Scrubs,” Ricky Mar-
tin dominated the list for five weeks with “Livin’ la Vida
Loca,” and Lopez remained in place for five weeks with “If
You Had My Love.”

But back to Usher for a moment: As “U Got It Bad” origi-
nally peaked at No. 1 in 2001, we're still waiting for the first
new chart-topper of 2002. As William Simpson of Los Angeles
points out, this is the longest wait for the first new No. 1 of a
calendar year since 1997, when “Wannabe” by the Spice Girls
unseated “Un-Break My Heart” by Toni Braxton the week end-
ing Feb. 23. The longest wait for a new No. 1 in the rock era
happened in 1996, when Celine Dion’s “Because You Loved
Me” replaced “One Sweet Day” by Mariah Carey & Boyz II Men
the week of March 23.

‘BROTHER’S’ DAY: It was a more innocent time when the sound-
track to O Brother, Where Art Thou? (Mercury) originally peaked
at No. 11 on The Billboard 200 during the week of Sept. 1, 2001.
Last issue, the album rebounded to its peak position, and now—
in its 57th week on the chart—the most successful country-ori-
ented soundtrack of all time finally makes the top 10, inching
up a notch from 11-10.

More Fred Bronson each week at www.billboard.com.

www/bitlboard. com
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Mercury Gets anagement ShakUp

Universal Music U.K. Chairman Appoints Lillywhite, Castell To Be ‘Yin And Yang’

Napster Case Suspension

BY GORDON MASSON
LONDON—With the goal of stand-
ing as the top-selling U.K. record
company with sister label Polydor,
Mercury Records is behind a major
management shake-up instigated
by Universal Music U.K. chairman
Lucian Grainge (Billboard Bul-
letin, Jan. 28).

“I want to awaken the potential of
the labels,” Grainge says. “I've inher-
ited a strong and lean company from
my predecessor [John Kennedy],
who has done a terrific job. I want
to continue that but also have the
company, its people, the artists, and
the music change and evolve.”

Among Grainge’s changes are the
appointment of top producer Steve
Lillywhite and Greg Castell, for-
merly GM of Polydor Associated
Labels, as joint managing directors
of Mercury. Lillywhite, who will
join Mercury in mid-February, has
worked with the likes of U2, Talk-
ing Heads, Morrissey, and the
Rolling Stones.

Both Howard Berman, the lon-
gest-serving current managing
director at a U.K. major, and GM
Jonathan Green have resigned and
departed from Mercury.

POLYDOR MANAGING DIRECTORS

Meanwhile, Grainge—who as-
sumed his current role seven
months ago—has also promoted
Polydor U.K. GM David Joseph and
A&R director Colin Barlow to joint
managing directors. Polydor has
been without a managing director

In The News

* Rhino VP of A&R Gregg Geller is
leaving the label March 1. Geller,
whose contract was not renewed,
moved to Rhino last spring after 10
years as a principal catalog exec at
Warner Bros., where he founded
the Warner Archive line. He previ-
ously worked at RCA and CBS and
created catalog titles for other
labels as a freelance consultant.
Three Geller-produced sets—com-
pilations by Rod Stewart (Warner
Bros.) and Frank Sinatra (Reprise)
and a live album by Sinatra, Dean
Martin, and Sammy Davis Jr. as the
Rat Pack (Capitol)—are currently
on The Billboard 200.

¢ Artisan Home Entertainment,
DreamWorks Home Entertain-
ment, Twentieth Century Fox
Home Entertainment, and Univer-
sal Studios Home Video will release
films on the new high-definition
video format from JVC—called D-
Theater—in June. The format’s D-
VHS tapes feature a special propri-
etary encryption system to prevent
duplication and can hold more data

‘1 want to awaken
the potential
of the labels.

I want to have
the company,
its people, the
artists, and the
music change
and evolve.’

—LUCIAN GRAINGE,
UNIVERSAL MUSIC UK.

since Grainge left to become deputy
chairman of Universal Music U.K.
in December 1999.

Grainge explains that the deci-
sion to split the top jobs provides
each operation with “yin and yang.
For example, Greg is responsible for
marketing, sales, press, and promo-
tion—wherever the music comes
from. And it also means that we’ve
got one strong person who in them-
selves has an identity as a music
person and is someone whom the
A&R people and the music people
within the company can feel akin
to—and that’s Steve Lillywhite. The
same thing works at Polydor with
Colin and David.”

Paying tribute to his “unique rela-
tionship” with Universal Music Inter-
national chairman/CEO Jorgen
Larsen and Universal Music Group
chairman/CEO Doug Morris and the
support they have given him,
Grainge says he is relishing the pros-
pect of Lillywhite’s involvement in
the Mercury setup. “There will be a
lot of things that Steve will develop
into. There’s a lot on his learning
curve, but he’s infectious to be with.”

BACK TO ITS FORMER GLORY

The fact that the deal ties him to
work exclusively with Universal
artists does not faze Lillywhite. “My
job is to build [Mercury] back up to
its former glory. I can’t wait—I'm
going into this with the same
enthusiasm [ had when I was 17

Lillywhite has known Grainge for
20 years, since both were starting
out at Phonogram, but he only
recently met Castell. “We’re from
parallel paths, so I don’t think we’re
going to tread on each others’ shoes
too much,” Lillywhite says.

And he believes the majors are
now more open to recognizing the
contribution that producers can
make: “About 10 years ago, it was
decided that the music industry
should be run by accountants and
lawyers. They’ve now had their turn
and, to be honest, the business did
not get any better.”

Citing such producers as Jimmy
Iovine at Interscope, Matt Serletic at
Virgin, Andy Slater at Capitol, and
Muff Winwood at Sony, Lillywhite
notes that the tide is changing. “It’s
a great thing to have someone from
the artists’ side running things, and
it’s an honor to be given the chance
to help turn things around.”

BEEF UP A&R, TRIM ROSTER

Lillywhite says his immediate
priorities will be to “beef up the
A&R team” but also to meet all of
Mercury’s artists to decide which
acts should be culled from the ros-
ter. “I'm going to have to do that,
because I need room to sign new
artists,” he says.

One of the primary tasks facing
Lillywhite and Castell is to revive
Mercury’s No. 1 status—a position
currently held by sister label Poly-
dor. Grainge says, “It would be fan-
ciful to deny that Mercury’s per-
formance in domestic A&R could
and needs to be improved in terms
of the quality of its artists and in
terms of what Mercury stands for as
a music company. [In the past] Mer-
cury was the No. 1 domestic British
music company in the country. I
want to see it get back to that point.”

According to the Official U.K.
Charts Co., in 2001, Polydor con-
trolled 15.9% of the singles mar-
ketplace in the nation, and Mercury
controlled 2.7%. For albums (full-
and midprice), Polydor held a 9.4%
share; Mercury 4.9%.

Lillywhite adds, “I personally
don’t think the U.K. is exporting as
well as we can. We have a history of
selling music to Americans, and I
want to get back to that. I'd like to
think that with me leading the arts-
based side of the company, and with
the backing of such a big corpora-
tion as Universal, we can go in and
sign the best there is.”

Asked if he believes the U.K. can
continue to buck the general glob-
al trend of shrinking sales, Grainge
says the market is currently tough,
but he adds, “Market-share growth
is the result of music. So if you get
the right songs, the right artists,
the right stars, and the right A&R
people, your market share will

BY BILL HOLLAND
WASHINGTON, D.C.—In a revealing
development in the Napster copyright-
infringement case, transcripts released
Jan. 31 show that U.S. District Court
Judge Marilyn Hall Patel, who is hear-
ing the case brought by the Recording
Industry Assn. of America (RIAA) and
the five major labels, stated in court
Jan. 16 that she would air Napster
charges of industry copyright misuse
and collusion with online music
licensing and charges that the labels
don’t control the copyrights of the
infringed recordings as works for hire.
Patel said to the lawyers: “I am
going to allow some discovery to go
forward, not just on the ownership
issues, which we did discuss at the
hearing, but also on the misuse issue.”

Follows Copyright Inquiry

On Jan. 17, one day after Patel’s
decision, industry lawyers changed
tactics and began discussions with
Napster to agree to a month-long
suspension of the legal claims in
order to negotiate a settlement. Nap-
ster agreed, and Patel OK’d the sus-
pension request Jan. 24 (Billboard
Bulletin, Jan. 25). EMI declined to go
along with the suspension.

Napster did not have comment,
but given a separate Department of
Justice probe of labels’ licensing,
Web analysts and copyright experts
are wary of the RIAA's motives.

RIAA general counsel Cary Sher-
man says: “Our companies are not
worried about these claims. They are
worried that time is running out on
Napster’s ability to pay damages.”

Market Watch

A Weekly National Music Sales Report
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Sony Music Reports Rise
In 3rd Quarter Income, Sales

BY MATTHEW BENZ
NEW YORK—With a weak yen and
worldwide cost cutting, Sony Corp.’s
music group reported a 10.5% in-
crease in sales, to 209 billion yen
($1.583 billion), and a 13.2% increase
in operating income, to 23.1 billion
yen ($175 million), for its fiscal third
quarter ending Dec. 31, 2001. Cur-
rency fluctuations aside, sales rose
1% and operating income rose 4%.
New York-based Sony Music En-
tertainment (SME) was hurt by
sluggish U.S. sales and losses on
digital media initiatives and invest-
ments. It benefited from higher
European sales and a favorable
comparison with last year, when it

recorded a charge on the closing of
a manufacturing plant. SME ac-
counts for a vast majority of Sony’s
music revenue.

Sony Music Entertainment
(Japan) saw sales rise but operat-
ing income fall as it increased
advertising in an effort to boost
year-end sales.

Overall, Tokyo-based Sony Corp.
reported a 7.4% rise in revenue, to
2.29 trillion yen ($17.3 billion), as
its games business boomed. Net
income fell 14.4% to 64 billion yen
($485 million), or 69.72 yen (53
cents) per share, as a result of
higher expenses and lower income
from subsidiaries.

McMANN

RECORD COMPANIES: New West
Records promotes Jay Woods to sen-
ior VP/GM in Austin, Texas. New
West Records also promotes Peter
Jesperson to senior VP of A&R in Los
Angeles. They were, respectively, VP
of operations and VP of A&R and
film/TV licensing.

Atlantic Records promotes John
McMann to senior VP of pop and
crossover promotion and Morace
Landy to senior VP of urban promo-
tion in New York. They were, respec-
tively, VP of pop and crossover pro-
motion and VP of urban promotion.

Kenetta Bailey is promoted to VP
of strategic marketing for BMG North
America in New York. She was senior
director of strategic marketing.

Rick Sackheim is promoted to
VP of rhythm/crossover promotion
for Arista Records in New York. He
was senior director of rhythm/
crossover promotion.

Jeff Sodikoff is named VP of alter-
native and rock promotion for Col-
umbia Records in New York. He was
senior director of alternative and
rock promotion for Arista Records.

ArtistDirect Records names Jason
Whittington VP of sales and Jeff
Grabow VP of field marketing in LA.
ArtistDirect Records also names Lee
Masters to its board of directors in
LA. They were, respectively, head of
sales for Beyond Music, senior VP of
sales/marketing/production for Rest-

BAILEY

less Records, and president/CEO of
Liberty Digital.

Sam Noerr is named senior direc-
tor of marketing services for Integrity
Inc. in Mobile, Ala. He was creative
director of Denson/Reed Marketing.

Sparrow Label Group names
Brad O'Donnell senior director of
A&R for Sparrow Records and John
Hartley director of A&R for Wor-
ship Together in Nashville. They
were, respectively, senior director
of A&R for Word Records and a
songwriter/producer.

Chuck Swaney is promoted to
director of national promotion
for Capitol Records in Detroit. He
was regional director of promo-
tion/marketing.

Brian Stone is named director of
product management for Moon-
shine Music in L.A. He was national
marketing representative and head
of new media for Giant Records.

PUBLISHERS: Michael Stack is
named senior director of interna-
tional acquisitions for BMG Music
Publishing in New York. He was VP
of membership for ASCAP,

RELATED FIELDS: Jo Ellen Drennon
is named event sales and marketing
manager for the Country Music Hall
of Fame and Museum in Nashville.
She was VP of the Tennessee Malt
Beverage Assn.

Intix Meeting Focuses On Customers
Convention Investigates T‘cket Resale Opportunities

BY LINDA DECKARD

ATLANTA—The secondary market for
tickets, generally reserved for brokers
or scalpers, drew interest as a future
legitimate box-office service at the Intix
convention Jan. 21-25 here.

Ticket companies are currently offer-
ing programs—most often used in the
sports world at this point—that allow
for sanctioned ticket resale online at a
controlled price. This might eventually
eliminate some of the inflated resale
prices for concert tickets, of which the
act doesn’t get a part.

Better customer service in general,
made possible by improved tech-
nology, was on the minds of many of
the nearly 1,000 people attending Intix,
an association of box-office managers
and ticketing companies.

Overall attendance was down 30%
from last year, a trend Intix executive
director Pat Spira anticipated. Still,
the trade show was a sellout, with 94
booths from 55 exhibitors—the high-
est number of individual companies
ever, according to Spira. Of those
exhibitors, 23 were new to Intix, Spira
tells Billboard, adding that entrepre-
neurs are finding new opportunity in
the ticketing world as consolidation
shrinks the industry.

There were some new attendees as
well, including Robert Tucker, director
of artist ticketing for Charlottesville,
Va.-based Musictoday, which repre-
sents Dave Matthews Band, among
others. Tucker said he was impressed
with the “cross-pollination going on
here. It’s a cooperative, not a compet-
itive atmosphere.”

Tucker’s mandate is that the cus-
tomer’s total experience with Dave
Matthews Band should be a positive
one. Like most in the concert indus-
try, he believes “we’ve been hurt by the
secondary market. Qur concern is to
make sure the tickets are in the hands
of fans. Dave Matthews Band works
hard to control distribution of the best
seats at a fair price.”

But Tucker wasn’t sold on some of
the new services being marketed here
offering fans a place to re-sell tickets
online. The band encourages fans to
sell tickets to other fans on its own Web
site, he noted, but there are “different
levels of fans that need to be served,”
and he is looking into customized serv-
ices that apply. The group starts a 39-
date arena tour in April.

Jason Mastrine—president of SCI
Ticketing, whose main client is String
Cheese Incident—said that his com-
pany sells anywhere from 10%-50% of
its String Cheese Incident concert tick-
ets online, “depending on our rela-
tionship with the venue and whether
it's an independent promoter.” He said
that his goal is to “provide family and
friends with as much information on
shows as possible.”

Mastrine noted that Intix “gave me
an idea to develop a secondary market
for fans selling tickets to fans in a safe
environment where we can control

Shopping at the Trade Show. Music-
today’s Robert Tucker, left, and SCI
Ticketing’s Jason Mastrine, right, meet
with Ticketmaster’s Donna Dowless at
the Intix convention in Atlanta. Tucker
represents Dave Matthews Band and
Mastrine reps String Cheese Incident.

ticket prices.” He added, though. that
SCI's approach is very low-key, without
any advertising and instead selling tick-
ets through word-of-mouth.

The opening session of Intix fo-
cused on changes that have been
made possible by technology. Ticket-
master executive VP Donna Dowless,
Softix GM Matt Pancino, and Paciolan
CEO Jane Kleinberger spoke.

Dowless said that Ticketmaster
now sells 90 million tickets each year
and processes 300 million. Of those
it sells, 40% are Internet sales. Of
those Internet sales, 35% are printed
at home by the customer.

The technology is centered on the

bar code, Dowless said. And while that
is basically an authorization process,
the bar code also offers a lot of infor-
mation and customized service op-
tions, such as the resale of tickets—
which is, in effect, the resale of an
authorized bar code.

That’s the idea behind the Ticket-
master Marketplace, which enables
customers to renew season tickets,
make payments, forward tickets to
friends, and sell tickets online.

Bar coding is also a tool for venues,
letting them know who is coming to
the arena, how quickly, and through
which entryways. Dowless noted,
“That’s key to cost efficiencies.”

Print-at-home technology—al-
lowing patrons to print their tickets
from a home computer—was the new
technology talk last year. Dowless said
there are now 100 major facilities in
the U.S. capable of offering print-at-
home technology to customers.

Pancino touted “an open and
enabling technology.” But he is
concerned that ticketing profes-
sionals should not focus too much
on value-added services over basic
customer service.

Customer decision time can tie up
a system, so Pancino likes “bouncer
technology,” which controls the
number of users let into the system
and limits the length of their stay.

WMG Boasts Top Sellers
But Sees Earnings Decrease

BY MATTHEW BENZ
NEW YORK—Despite a relatively
strong showing on the music
charts, the Warner Music Group
(WMG) could not escape the indus-
try-wide softness in sales in 2001,
posting lower financial results for
the year.

WMGQG could lay

ment.” One-third of the decline
came from losses on foreign-
currency exchange.

There weren’t any forecasts of-
fered for WMG in 2002, and its
executives were unavailable for
comment. However, AOL Time
Warner co-COO Richard Parsons
said that WMG,

claim to the year’s
top-selling album,
Linkin Park’s Hy-
brid Theory, and
two others in the
top five. And its

O

wamer music  group

led by chairman/
CEO Roger Ames,
is now “firmly on
the road back”
from years of de-
clining market

WEA distribution

arm upped its total U.S. album mar-
ket share to 15.9% from 15.6% in
2000, according to SoundScan.

But for the year ended Dec. 31,
2001, WMG revenue was $3.93 bil-
lion, a 5.3% decrease from 2000.
Earnings before interest, taxes, de-
preciation, and amortization (ebit-
da) fell 19.1% to $419 million.

In the fourth quarter, WMG’s
sales were $1.21 billion, a 4% de-
cline from the same period last
year. Ebitda fell 15.2% to $151 mil-
lion, in part, the company said, be-
cause it had increased its bad-debt
provisions in response to “the diffi-
cult industry-wide retail environ-

share and stature.
He added that the company is “posi-
tioned to do well,” despite the dif-
ficulties the music industry faces.

For its part, AOL Time Warner
lived up to its lowered expectations
for 2001 financial results, reporting
a net loss on the year of $4.92 bil-
lion, or $1.11 per share, on revenue
of $38.23 billion. The company had
warned on Jan. 7 that its 2001 per-
formance would fall well short of
the goals it set at the time of its
merger one year ago.

AOL Time Warner stock has fall-
en 17.8% in 2002, amid growing
concern about the company’s ability
to generate meaningful growth.
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CD Release Date: February 26, 2002

e Multi-platinum artist in Canada

Over 100 stations already confirmed, with more every moment:

WGBH-Boston
WNET-New York
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CONN-Hartford
WXXI-Rochester
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WHYY -Philadelphia
WETA-Arlington
WHUT-Washington
MARY-Owings Mills
WTTW-Chicago
WYCC-Chicago
KQED-San Francisco
KTEH-San Jose
KCSM-San Mateo
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KPBS-5an Diego
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KOCE-Huntington Beach
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WPBA-Atlanta
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WGVU-Grand Rapids
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WITF-Harrisburg
WCET-Cincinnati
WPTD-Dayton
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WPBT-North Miami IDAH-Boise WFUM-Fiint WCMU-Mt. Pleasant
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WEDU-Tampa KBYU-Provo WCVE-Richmond WLJT-Martin

WUSF-Tampa KWSU-Puliman WVPT-Harrisonburg SDAK-Vermilion
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OnThe Rise: Curb’s Steve
Holy Shines With ‘Blue Moon’

ARTISIa &MUIG

Hayden Debut Sounds ‘Great’

Rosetia Records’ Discovery Described As ‘The Real Thing’

BY CARLA HAY

NEW YORK—Steve Holy is anything but an
overnight sensation. Nearly 18 months after the
release of his debut album, Blue Moon (Curb
Records), he has hit big with his first No. 1 coun-
try single, “Good Morming Beautiful,” and break-
through sales for the album.

Although Hely’s three previous singles (“Don’t
Make Me Beg,” “Blue Moon,”
and “The Hunger”) earned res-
pectable places in the top 30 of
the Hot Country Singles &
Tracks chart, “Good Morning
Beautiful” has hit the proverbial
home run by topping the chart.

Holy believes that airplay for
“Good Morning Beautiful”
{which was featured in the
movie Angel Eyes) has been
the catalyst in jump-starting
sales for the album. “The suc-
cess of the other three singles
really opened the door, but hav-
ing a No. 1 song has taken
things to a new level.”

Released in October 2000, Blue Moon did not
enter the Heatseekers chart until a year later,
debuting at No. 44 in the Nov. 3, 2001, issue. The
album steadily ascended the chart, reach-
ing No. 1 in the Jan. 26 issue. Blue
Moon attained Heatseekers Impact
status when it rose from No. 120 to
No. 97 on The Billboard 200 in the
Feb. 2 issue. Meanwhile, Blue Moon
has become a top 10 hit on the Top
Country Albums chart.

“‘Good Morning Beautiful’ has been one
of our most-requested songs,” says Rick Mc-
Cracken, assistant PD/music director of country
station WSOC Charlotte, N.C. “Steve Holy is very
talented and likeable, and this is the kind of song
that appeals to men and women.” The video for
“Good Morning Beautiful” has been getting
heavy rotation on Country Music Television and
Great American Country.

The combination of radio and video airplay
has been the main reason why people are re-
cently discovering Holy’s album, says Cliff
Gerken, music buyer for Ernest Tubb Record
Shop’s Broadway location in Nashville.

Curb VP of marketing Jeff Tuerff says Holy’s
current success is “a culmination of all the
team efforts from Curb. We experienced a lot
of growing pains with this record, and we’re
starting to see great results.

“We started off with five core markets: Atlanta,
Dallas, Cincinnati, Louisville [Ky.)], and Phoenix,”
Tuerff continues. “When we analyzed the airplay
{for Holy] in those markets,
they had immediate reac-
tions. We then supported
those markets and tried to
maximize the airplay, and
we grew it from there to
other markets.”

A native of Dallas, Holy
paid his dues in the '90s by
performing in the Texas area.
His break came in 1993,
when he placed first among
500 hopefuls in a talent con-
test organized by the John-
nie High Country Revue and
joined the revue’s cast. The
Arlington, Texas-based talent
show has been a launching pad for such artists as
LeAnn Rimes. By 1999, Holy was the opening act
for Rimes and was signed to Curb. (Ironically,
Rimes’ father and former manager, Wilbur
Rimes, produced Blue Moon.)

Holy, who now splits his time be-
tween Nashville and Dallas, notes: “I
don’t want people to label me. The
majority of my influences I would con-

sider traditional country, but I feel clos-
er to the music of the '50s and ’60s than the
music of the '80s. I'm not necessarily into story
songs. I'm into the simplicity of the music and
melodies that express the same thing as the lyrics.”

Holy is now ona U.S. tour booked by Nashville-
based Monterey Artists. He is managed by Lyle
Walker Management in Dallas. Holy’s songs are
published bv Curb Music (ASCAP).

Tuerff says the record company will empha-
size the romantic theme of “Good Morning
Beautiful” in Valentine’s Day promotions for
the song on radio, TV, and the Internet. Mean-
while, Holy says, “The recognition has been
great, but one of my goals is that I would [still]
like to be doing this for a living in 10 years.”

CENTURY WEST

4245 Lankershim Universal City

www.centurywestbmw.com

BY DEBORAH EVANS PRICE
NASHVILLE—The term “singer’s singer” is
reserved for vocalists of the highest caliber.
But it’s an especially apt description for 21-
year-old Rodney Hayden, whose album The
Real Thing is the debut release by acclaimed
Texas singer/songwriter Robert Earl Keen’s
Rosetta Records.

Hayden, who began performing around the
Lone Star State at 16, sent a
tape to Keen'’s Rosetta Manage-
ment three years ago. “At the
time, we only managed me,”
says Keen, who records for Lost
Highway. “I went and listened
to Rodney [and] just liked
everything about him—not just
his talent, but as a person. We
decided we could take on an-
other [artist] besides me.”

Keen and Hayden tested the
waters in Nashville. Universal
South co-senior partner Tony
Brown, then-president of MCA
Nashville, produced three songs,
but Hayden says Brown feared
he would be deemed “too coun-
try” by radio. Keen then opted to
launch Rosetta Records, releas-
ing The Real Thing via a distri-
bution deal with Texas-based
Southwest Wholesale.

“It’s a little frustrating,” Hay-
den says of MCA’s caution, “but
at the same time I kind of take it as a com-
pliment, because I'd rather be too country
than not enough.”

Hayden, who turns 22 Feb. 26, cites Hank
Williams, Merle Haggard, George Jones,
Johnny Rodriguez, and Vern Gosdin as influ-
ences. The same gut-wrenching musical hon-
esty that informs the best work of his heroes
is apparent on The Real Thing. There’s a sea-
soning and maturity in his voice that sounds
like he has been swigging whiskey with coun-
try vets like Haggard and Jones.

He co-wrote seven of the album’s 11 cuts
with Bill Whitbeck and rounds out the
remainder of the disc with songs by Billy Joe
Shaver (“Black Rose”), Robbie Fulks (“Tears
Only Run One Way”), Tom Waits (“I Hope

HAYDEN

That I Don’t Fall in Love With You”), and Chip
Taylor (“The Real Thing”). The disc was pro-
duced by Clay Blaker and Rich Brotherton
and includes the three cuts Brown produced.

Hayden'’s original songs are as strong as
those by the veteran tunesmiths. “December
Rose” is a true story about an old man
requesting “Corrina, Corrina” because it was
the last song he danced to with his wife. The
old man gave Hayden a little
rose that he still carries in his
guitar case.

Hayden cites “Trying to Find
Myself,” an autobiographical
song about breaking small-town
bonds to pursue a dream, as his
favorite. “I wrote that when I
came back from Nashville and
we found out that the whole
MCA thing wasn’t going to hap-
pen,” says Hayden, who is
booked by Austin Universal
Entertainment and is an ASCAP-
affiliated writer with his own
Rodney Hayden Songs. “All the
songs | wrote are from some
type of personal story, a memory,
something that happened to
me—a feeling or whatever. Tour-
ing and playing all these dance
halls, I've really found my voice
and myself as a songwriter.”

Geoffrey Stoltz, senior genre
buyer for the Torrance, Calif.-
based Wherehouse chain, affirms that. “He’s
an incredible young talent—solid songwrit-
ing and a great country voice,” he says. “No
bones about it, this is a great country record.
The buzz is just starting to build.”

Keen says initial marketing efforts will
focus on Hayden's Texas base and spread from
there. He’s also not ruling out Hayden sign-
ing to a major label, because he wants what is
best for the young artist.

“He has the classic country male voice,”
Keen says. “I think that Hank Williams and
Lefty Frizzell and Mel Street and Conway
Twitty are all sitting around some round
table playing cards and just high-fiving
each other, saying, ‘Thank God Rodney
Hayden is alive!” ”
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Imbruglia Begins Post-"Torn’ Career

Singer Answers Critics Of No. 1 Hit With Self-Written RCA Set

BY WAYNE HOFFMAN

NEW YORK—Every pop artist
who's just starting out wishes for
a No. 1 hit. But sometimes—as
Natalie Imbruglia knows too
well—you should be careful what
you wish for.

The Australian singer made a
splash in the U.S. with her
debut single, “Torn,”
which topped the Bill-
board Hot 100 Airplay
chart in May 1998 and
won a Billboard Music
Video Award that Novem-
ber. But success was
fleeting; nothing else
from Imbruglia’s RCA
debut set, Left of the Mid-
dle, hit the U.S. charts.
Imbruglia soon disap-
peared from radio and
music TV playlists.

“It’s hard to peak too
soon and have the rest of
your campaign in the
shadow of one song,” Im-
bruglia says. “I didn’t
want that to happen
again. I want to have
somewhere to go.”

Imbruglia has never
been one to make a move without
serious consideration; she turned
down two record deals as a
teenager, feeling she’d be “manip-
ulated and unhappy” because she
was “too young”—something few
people in her position likely
would have done. So it’s not sur-
prising that after “Torn” faded,
she took a long break to mull her
next album. She recalls, “I didn’t
feel ready to go straight into it.”

Some critics had chided Im-
bruglia over the success of “Torn”
because she hadn’t written the
track, so this time she had a hand
in writing all her material. “I'd
rather invest my time in growing
as a songwriter than looking for
hit songs elsewhere,” says Im-
bruglia, who wrote 64 new songs,
only to throw them all away and
start over.

In the end, Imbruglia crafted a
dozen tracks for her new RCA set,
White Lilies Island, due March 5.

“There was a lot of curiosity
about whether I could meet the
challenge,” Imbruglia says. “I
think I did.”

Filled with thoughtful lyrics
and catchy guitar riffs, White
Lilies Island showcases a singer
who’s matured and grown since
her first outing. Imbruglia—
whose songs are published by
BMG Music Publishing—wrote
songs with Gary Clark, Phil Thor-
nalley, Pat Leonard, and Mat
Wilder. The results range from
hook-laden rock tunes (“Do You
Love?”) to poetic anthems (“Come
September”) to bittersweet bal-
lads (“Goodbye”).

Choosing the first single wasn't
a simple decision. Album-opener
“That Day”"—which Imbruglia co-
wrote with Leonard—was released
internatianally in late 2001, but
the label opted not to release the
song in the States.

“I thought it was brave of the

hook, and it’s uptempo, which is
something everybody could use
right now.”

Imbruglia’s manager, Anne Bar-
rett of London-based De-Angelis
Management, knows the singer is
still working in the shadow of her
previous hit. “It’s like standing in
front of the ocean, trying

=

IMBRUGLIA

‘It’s hard to peak
too soon and have
the rest of your
campaign in the
shadow of one song.
I didn’t want that to
happen again. I
want to have
somewhere to go.’
—NATALIE IMBRUGLIA

rest of the world to back ‘That
Day,” because it was a risk,” says
the singer. noting that the song,
with its darker sound, lacks an
obvious hoak or a chorus. “The
American market is different. I
don’t think ‘That Day’ would get
a loak at radio in America.”

Instead, the upbeat Imbruglia/
Clark track “Wrong Impres-
sion"—the follow-up single in
Europe—is the album’s first sin-
gle in the U.S. The video for
“Wrong Impression” is currently
getting airplay on VHI, and the
single went to top 40, adult top
40, and triple-A stations Jan. 14.
It is No. 18 on the Billboard Adult
Top 40 chart this issue.

Adult top 40 KPLZ Seattle
added “Wrong Impression” early
in heavy rotation. “This single
stood out to me and said ‘hit,” "
music director Alisa Hashimoto
says. “It’s got great lyrics, a great

to stop the waves,” Barrett
says. “That’s how much
pressure you feel because
everyone wants another
‘Torn.””

Barrett continues, “There
comes a point where you
say, ‘You're not getting
another “Torn.” ' Natalie
worked really hard and
she’s made an incredible
body of work. She’s evolved
as a writer and should be
given a bit of credit.”

Imbruglia has a higher
public profile elsewhere—
in particular the U.K. and
Australia, where she
starred in the hit TV soap
Neighbours (which had
earlier launched Kylie
Minogue to stardom)
when she was 16. To help
promote the artist in the U.S.,
Barrett will team with Arthur Spi-
vak and Stu Sobel of L.A.-based
Spivak Entertainment and devise
an American management plan.

“I’ve got no delusions,” Im-
bruglia says. “With America, it's
tough if you leave it too long.”

RCA VP of artist development
and marketing Julie Bruzzone
says, “Our job is to let people
know that she’s back.” February
brings in-store displays and lis-
tening station placements for
White Lilies Island. Imbruglia will
perform on The Tonight Show
With Jay Leno March 8, and she
will book additional TV appear-
ances around that time. She’ll
begin a promo tour of U.S. radio
stations in April. Internet promo-
tions with mtv.com and America
Online are in the works, as well as
spots on music TV and teen-tar-
geted network TV shows.

Imbruglia, who now lives in the
U.K., never toured the U.S. to sup-
port Left of the Middle. Neither
has she yet announced dates for
the new album, but she has begun
rehearsing with a five-piece band
and says summer stateside dates
are likely. She promises that her
live show will be “more of a rock
thing” than a pop concert, reflect-
ing this disc’s “live band feel.”

This time around, Imbruglia
isn’t hanging all her hopes on one
song, another “Torn.” Instead, she
sees White Lilies Island as “a solid
piece of work from start to finish.”
She says, “I don’t think it’s a first-
listen album. It’s an album where
once you get it, you getf it.”

MAN ON THE MOVE: As has been ru-
mored, look for Matt Serletic possibly
to be named president of Virgin Records
U.S. as early as the beginning of Feb-
ruary. But according to our sources,
there are still a number of issues to be
resolved before the deal is closed,
including whether Serletic could con-
tinue to work with matchbox twenty,
for whom he’s produced two multi-
million selling albums on Lava/Atlantic.
If he does take the gig, there is no word
on if and when current co-presidents
Ray Cooper and Ashley Newton would
leave. The two inked a new deal last year
that runs through September. Serletic
ended his joint venture, Melisma Rec-
ords, with Arista last year. He is cur-
rently producing tracks for Lee Ann
Womack’s next album. Both Serletic
and Virgin reps declined to comment.

VAN HALEN’S FUTURE HOME: Follow-
ing Van Halen’s surprise departure
from Warner Bros.—the band’s base
for more than 23 years—the group’s
attorney, Alan Mintz, says Van Halen
is “currently weighing all the options
and seeing what the future brings,
{but] it’s still premature to say where
the band will go.” He says the band will
“seriously consider” major-label offers,
but that such a move isn’t a given:
“These are interesting times.”

According to sources, Van Halen’s
contract was not up with the label, but
the two parties negotiated a mutual
release (Billboard.com, Jan. 25). While
one source says Van Halen left because
Warner Bros. wanted the act to record
a new album with former lead singer
David Lee Roth (with whom leader
Eddie Van Halen had written three
songs in 2000, according to Roth),
Eddie Van Halen had vetoed that
prospect. However, another source
says the decision to split “was not a
function of where the band was musi-
cally. There were business reasons.”

The group’s last album was 1998’s
Van Halen 3, recorded with former
Extreme vocalist Gary Cherone.
Cherone left Van Halen in 1999.

A Warner Bros. representative de-
clined to comment, other than to call
the split “amicable.” Warner retains
the band’s masters.

GOLDEN GIRL: Meredith Brooks has
inked a deal with Gold Circle Records.
Brooks, whose 1997 Capitol album,
Blurring the Fdges, was certified plat-
inum for sales of more than 1 million
units—as was the album’s hit single,
“Bitch”—parted ways with Capitol fol-
lowing the release of 1999's critically
acclaimed but commercially disap-
pointing Deconstruction.

Her new album, Bad Bad One, will
come out April 23, preceded by a yet-

by Melinéia Newman

to-be-determined single in March.
“Having my own studio and pro-
ducing the record from the beginning
afforded me the luxury of sorting out
what I really wanted,” Brooks says.
“Musically, lyrically, vocally, and gui-
tar-wise, I realized that for the first
time I could do everything I wanted to
do. If I didn’t like my vocal, I could just
go down at 2 a.m. and redo it. It al-
lowed me to develop more, while co-
producer David Darling provided me
with a fresh ear.” Brooks says she win-

BROOKS

nowed her final selection down from
close to 50 tunes.

In addition to working on her own
album, Brooks has been busy writing
and producing for others, including
Jennifer Love Hewitt’s upcoming proj-
ect for Jive.

CH-CH-CHANGES: Maggie Wang, for-
merly with the Mitch Schneider Orga-
nization, has been named senior direc-
tor of publicity for RCA Records in New
York . .. Regina Joskow Dunton, for-
merly with London/Sire, has been
named VP of publicity at Verve Music
Group in New York. She replaces Chris
Wheat, who has left Verve after more
than five years, serving mast recently
as VP of media relations. He can be
reached at chriswheat19@hotmail
.com. Melissa Dragich is also pursuing
new opportunities following her depar-
ture from Epic in the label’s recent
round of layoffs. She can be reached at
melissadragich@hotmail.com.

THIS AND THAT: 1996 Billboard Cen-
tury Award honoree Carlos Santana
will receive the National Assn. of
Recording Merchandisers’ (NARM)
Chairman’s Award for Sustained Cre-
ative Achievement March 10 at the
scholarship foundation gala dinner at
this year’s NARM convention . . . Rob
Thomas and Garth Brooks have been
added to the list of performers who will
honor Billy Joel, MusiCare’s person of
the year, at the organization’s annual
dinner and silent auction Feb. 25 ...
System of a Down has been confirmed
for this summer’s Ozzfest tour.
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In The Works

* On March 12, dance music
artist/producer/DJ Grant Hard-
kiss issues Heatstroke under the
name Hawke. The first single
from the Six Degrees Records
album is “Party People (We're
Gonna Change the World),” fea-
turing up-and-coming vocalist
Sir Adamsmasher. Look for
Hardkiss to begin a stateside
club tour in March.

e Venerable alt-rocker Bob
Mould returns March 12 with
Modulate, the first of three
planned sets from the artist this
year. The others, Long Playing
Grooves and Body of Song, are
slated for release in May and
September, respectively. All
three recordings will be issued
on Mould’s new indie label, Gra-
nary Music. Featuring guest
appearances by Aimee Mann and

Mould’s first release since 1998's
critically praised The Last Dog
& Pony Show.

o The Devlins offer their third
Nettwerk collection Consent
March 26—their first since
1997's Waiting. The Dublin-
based band was recently featured
on the TV programs Six Feet
Under and Dauwson's Creek.

o After being previewed on the
Tony Huwk Pro Skater 3 sound-
track, Maverick band Home
Town Hero makes its full-
length debut with an epony-
mous disc May 7. The set was
produced by John Travis (Kid
Rock, Buckcherry). The group
has toured extensively during
the past two years and is ex-
pecting to hit the road for a
headlining club tour at the start
of the spring season.

Knight Lights Up the Olympics. Leg-
endary diva Gladys Knight is among
the performers appearing on Light
Up the Land, a commemorative CD
of the 2002 Olympic Games. Knight
co-wrote her contribution to the
set, “This Is Our Time.” with Tiger
Roberts and William McDowell. It's
the first single being worked to pop
and AC radio. "It was an honor to
participate in this project,” she
says. "Now more than ever. we need
to rally national spirit and move
forward with positivity and pride.”

> > >

Michael Penn, Modulate is |
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comedy writers, with

JEANNE TRIPPLEHORN.
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The Complete First and Second Seasons of
HBO’s Popular Late-Night Sketch Comedy Series.

Featuring

BOB ODENKIRK
and DAVID CROSS,
Emmy™winning

guest appearances
by JACK BLACK,
DAVID FOLEY,

BEN STILLER,

JULIA SWEENEY and

EVERY DVD
INCLUDES
A MR. SHOW
COLLECTOR’S CARD.
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“Some of television’s
smartest and
darkest comedy.”
—The L.A. Times

“A twisted and
often brilliant
stream of comic
consciousness...
fast, furious and

funny stuff.”
- Rolling Stone
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