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Music Stars Take Their Visions To TV 
McEntire. Isaak, Cannon, 0-Town Each Use The Small Screen To Large Effect 
BY CARLA HAY 
NEW YORK—For some musi-
cians, being the star of a music 
video isn't quite enough. More 
artists are beginning to star in 
their own TV series as a way of 
showcasing their talents. And 
record companies are maximizing 
the potential to sell more records 
by partnering with TV networks. 
There is always a risk that 

the artist will commit to a show 
that flops. But the gamble has 
paid off for country singer Reba 
McEntire, whose WB comedy 
series, Reba, has been one of 
the network's top-rated shows 
since its debut last fall. The 
program was recently renewed 
for a second season. 

McEntire says she always in-
tended her first TV series to be a 
sitcom: "At first, I wanted a show 
that was about everything that 
happens to me offstage, but we 
didn't like any of the scripts. Then 
about a year ago, this script came 
to me, and I loved it." 

That script was for a show that 
was originally going to be called 

Deep in the Heart, but the title 
was changed to Reba. On the 
show, McEntire plays a Texas 
mother dealing with the effects 
of divorce. 

"I thought it was better to use 
my name as the title, because it 
would be less confusing and very 
helpful to bring in my fans," notes 
McEntire, who won this year's 

People's Choice Award for best 
female performer in a new televi-
sion series. "My fans are great ad-
vertisers: They tell each other 
what I'm doing next, and they've 
stayed loyal to me no matter what 
I'm doing in my career." 

That loyal fan base is what led 
Warner Bros. and MCA Nashville 
(McEntire's record company) to 
partner, creating a win-win situ-
ation for the network and the 
record company. 

As MCA Nashville VP of market-
ing Dave Weigand explains: "We 
were very excited that Reba was 
going to have a TV show, because 
we knew she'd be reaching a whole 
new audience. We worked with the 
WB and coordinated the release of 

(Continued on page 68) 

Is Nat'l lndie Distribution 
Making Its Last Stand? 

BY CHRIS MORRIS 
LOS ANGELES—The U.S. independ-
ent distribution landscape is shrink-
ing, and the ground is shaking. 
The closure 

last fall of Wood-
land, Calif.-based 
DNA by bankrupt, 
now- liquidated 
Valley Media ser-
ved as an excla-
mation point to two years of violent 
compression on the indie distribu-
tion side. Since late 1999, such other 
established indies as M.S. Distribut-
ing, Platinum Entertainment, KTD, 
and Paulstarr Distribution either 
closed their doors or filed for bank-
ruptcy protection. 

Today, the future of virtually every 

voing 

W ,11' 

national independent distributor is 
a question mark. 
Much of the current attention 

hinges on the destiny of the major-
owned indies. 
Both Alternative 
Distribution 
Alliance (ADA) 
and Caroline Dis-
tribution are oper-
ated by majors— 

Warner Music Group (WMG) and EMI 
Recorded Music, respectively—which 
recently installed new management re-
gimes in the face of dwindling mar-
ket shares. Many observers believe 
that cost-conscious executives at 
those firms could decide to exit the 
indie sector to cut their losses, as 

(Continued on page 67) 

NEWS ANALYSIS 

EMI's Munns 
Aims To Win 
U.S. Market 

BY MELINDA NEWMAN 

LOS ANGELES—EMI Recorded 
Music vice chairman David Munns 
wants to make one thing perfectly 
clear: When EMI Recorded Music 
chairman/CEO Alain Levy added 
CEO/chairman of EMI Recorded 
Music North America to Munns' 
title Feb. 1, his top priority became 

(Continued on page 70) 
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Manilow's Arista Hits Soar Again 
BY CHUCK TAYLOR 
NEW YORK—"Even Now," indeed. 

Barry Manilow, who last held residence 
in the top 40 some 19 years ago, has blast-
ed onto The Billboard 200 this issue at No. 
3 and at No. 1 on the Top Internet album 
chart with Ultimate Manilow, a collection 
of 20 greatest hits—of which not one is 
fewer than two decades old. 

Ironically, the set was released by Arista 
Records, which is no 
longer Manilow's home   
label: He signed with 
Concord in May 2001 
and issued Here at the 
Mayflower last Novem-
ber. That project de-
buted at No. 90 on The 
Billboard 200; in this 
issue, the pop-oriented 
concept album—his 
first of original materi-
al in more than a 
decade—buoys from 
No. 15 to No. 11 on the 
Top Independent Al-
bums chart in its 13th 
week. The album's 
first single, "Turn the 
Radio Up," is No. 25 on 
the adult contemporary chart. 

Ultimate Manilow is the artist's highest-
debuting album ever, scanning 113,000 
copies in its first week, according to Sound-
Scan, a tally that also represents a career high 
for one-week sales in the SoundScan era 
(since 1991). He enters on the heels of con-
temporary pop/R&B singer Jennifer Lopez, 
who debuts at the top of The Billboard 200 
with a remix project, J to Tha L-o!, and coun-
try mainstay Alan Jackson, who eases from 
No. 1 to No. 2 with Drive. 

"I'm stunned; this is just an amazing expe-
rience," says Manilow, 55. "There have been 
greatest-hits albums on Arista before, and 
none have ever behaved like this. I have to 
believe that there is a whole other genera-
tion that has discovered my catalog. I'd think 
I was making this up, but I see the audiences 
at my shows, and half of them are young, the 

age that regularly goes to record stores." 
Manilow is in the midst of a 40-date tour 

to support Here at the Mayflower, where he 
is consistently selling out theaters and are-
nas, including five nights earlier this month 
at Radio City Music Hall in New York. 

"Barry Manilow is so hot—again," says 
John Meglen, co-president of L.A.-based 
tour producer Concerts West. "The num-
bers he's putting up just show what a great 

and there's the sizable TV campaign, which 
leaves a significant impression. 

"I suppose it's fashionable to say that 
Barry Manilow is corny and out of date, but 
the guy's got tons of fans, and he's sold tens 
of millions of records," Keil adds. "He has 
an uncanny knack for writing great hooks, 
and his songs really go right to basic human 
emotions and touch people in a way that a 
lot of music these days can't possibly." 

The Brooklyn, N.Y.-
born Manilow, who 
studied at the Juil-
liard School, began 
his musical career in 
the '60s as a com-
mercial jingle song-
writer. In the early 
'70s, he worked as 
pianist/arranger for 
Bette Midler in New 
York before he be-
came the first artist 
to sign with music 
industry legend Clive 
Davis' Arista Records. 
The singer gained 

immediate fame by 
scoring the label's 
first No. 1 Hot 100 

and AC hit in 1975 with "Mandy." Through 
the years, he accumulated 25 top 40 hits, 
including the No. Is "I Write the Songs" and 
"Looks Like We Made It," as well as such pop 
classics as "Copacabana" and "I Made It 
Through the Rain," all of which are includ-
ed on the new collection (which is the first 
album distributed by the recently formed 
BMG Heritage arm). He is the top male AC 
artist of all time, with total worldwide sales 
of 58 million albums, according to Arista. 

"It's really kind of poetic," Manilow 
muses. "I started at Arista with its first 
No. 1 record, and now I'm saying goodbye 
to my relationship with Arista with a 
beautiful exit. It certainly makes every-
thing nice and tidy." 

'There have been 
greatest-hits albums 
on Arista before, 

and none have ever 
behaved like this. I 
have to believe that 

there is a whole other 
generation that has 

discovered my catalog.' 
—BARRY MANILOW 

artist he is. It's wonderful to see somebody 
who has such ongoing talent year after 
year return to the top of the charts." 

Arista backed the release of the album 
with an extensive TV advertising campaign 
that featured 60-, 90-, and 120-second ads, as 
well as aggressive retail in-store promotion. 

"The point was to not only showcase the 
diversity of his repertoire, but to remind 
people of Barry Manilow's star power," 
Arista senior VP Steve Bartels says. "He's 
hip again, everybody loves those songs 
when they hear them, he's touring, and 
this collection is a perfect Valentine's gift. 
I think we pretty much nailed it." 

At the CD World retail chain in South 
Plainfield, N.J., VP of purchasing Eric Keil 
says, "We weren't all that surprised by the 
turnout for this record. First, with Barry 
touring, there was a lot of pent-up demand, 

SELLING MUSIC, WINNING HEARTS 
When I saw Timothy White's well-written and 

poignant column, "Selling Music in a Bum's Mar-
ket" (Music to My Ears, Billboard, Jan. 19). I had 
just finished writing the enclosed portion of the 
liner notes of my upcoming CD: "The major music 
labels are in demographic denialit is a fact that one 
person is tuming 50 years old in the United States 
every eight seconds—for the next 20 years! This is 
the first generation of 50-year-olds raised on hi-
fidelity sound. Music remains an important part of 
their lives. Yet the majors still cling to the youth 
market, where peer pressures cause multimillion-
sellers to happen; but this is also the demographic 
where piracy and friend-to-friend duplication is 
rampant Profits in this sector are heading south. 

"As people age, they become more eckicated and 
informed They don't care what their peers are lis-
tening to; they want what moves them. Their tastes 
are splintered Good music crosses the boundaries. 
as we know. But how do you reach those audi-
ences, each with its own niche? Nashville's music 
labels struggle with this. But there will not be 
another Garth Brooks any time soon, for the 

LETTERS 

demographics that produced his audience have 
moved on, and there are not the numbers behind 
to replace them. The majors will have to begin 
working the niches, same as the small independ-
ents. One thing is certain: Technology will not stop, 
and the demographic curve is cast The other cer-
tainty is the need for music will never disappear 
from the human heart." 

Please keep up the great Music to My Ears edi-
torial pieces. These are strange times, for sure. 

James Talley 
Cimarron Records 

Nashville 

Timothy White's column, "Selling Music in 
a Buyer's Market," is the most moving comment 
I have read yet regarding the future of record-
ed music distribution. Around the world for the 
past several generations, people remember 
moments in their lives, be they happy or sad, 
merely from hearing the song that was playing 
in the background at the time. What is being 
contemplated by the recording industry—the 
"pay as you go" model—forgets why people 

Additional reporting by Ray Waddell 
in Nashville. 

want to own a copy of a song and deters them 
from the opportunity to create new memories. 

Thomas A. Lowe 
Director, Global Music Resource 

Massapequa, N.Y. 

Recently, a Warner Bros. study found that 66% 
of "cote music fans didn't know their frivorite artist 
had a new release out I read with interest Timothy 
White's comment in his Jan. 19 column: "Why isn't 
there any comprehensive national marketing tar-
geted at the musically famished and financially 
empowered 25-55 age group?" Good news: There 
is. Movie 'Rules' median-age patron is 32 years old, 
and we reach a captive audience. We did a test in 
Phoenix with the Wherehouse chain whereby we 
offered a discount with ticket stubs on all artists 
heard everywhere there's a Movie lbries speaker— 
auditoriums, lobbies, concession areas, rest rooms, 
parking lots. All Movie 'nines artists were displayed 
in end caps. Sales increased from 34% to 64%. 

Robert Kardashian 
President, Movie Tunes 

Los Angeles 
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Top of the News 
6 Vivendi Universal chairman/ 
CEO Jean-Marie Messier quells 
rumors of more acquisitions. 

Artists it Music 
8 Executive Turntable: Wendy 
Griffiths is named senior VP of video 
promotion for Warner Bros. Records. 

11 Sheryl Crow gathers guests ga-
lore on new A&M set C'mon, C'mon. 

12 Motherhood helps former 
Belly frontwoman Tanya Donelly 
settle into a solo career. 

SHERYL CROW 

12 The Beat: Some predictions 
for this year's Grammy Awards. 

14 Continental Drift: Singer/ 
songwriter Skott Freedman tours 
in support of his self-made disc, 
Anything Worth Mentioning. 

16 The aassical Score: Decca 
Records delivers on its prom-
ise to release this year's re-
cording of the New Year's Day 
concert in Vienna. 

17 Higher Ground: Christian 
music's top acts perform at the 
White House for PAX-TV special. 

17 Plus One makes its Atlantic 
Records debut with sophomore 
effort Obvious. 

17 In The Spirit: Kirk Franklin 
returns with The Rebirth of Kirk 
Franklin on Gospo Centric. 

18 Touring: Spain's private mu-
sic promoters team to improve 
the country's touring sector. 

19 Boxscore:The Billy Joel/ 
Elton John headliner grosses 
almost $9 million with two dates. 

20 Reviews & Previews: Kirk 
Franklin; Enrico Pieranunzi, Marc 
Johnson, and Joey Baron; and 
Bongo Maffin take the spotlight. 

23 R&B: Dance quartet B2K mixes 
pop, R&B on eponymous Epic debut. 

25 Words & Deeds: Producers 
the Neptunes launch Star Trak 
Entertainment via Arista Records. 

27 Beat Box: Earl Zinger 
makes his U.S. debut for K7 with 
Put Your Phazers on Stun, Throw 
Your Health Food Skyward. 

29 Nashville Scene: New Dy-
lans co-founder Jim Reilley seeks 
a label to issue his latest solo ef-
fort, The Return of Buddy CrueL 

32 Latin Notas: More Grammy 
Award predictions, this time in 
the Latin music categories. 

Proving that the 25-plus age group shops online, Ultimate 
Manilow debuts at No. 1 on the Top Internet Albums chart. 

MANILOW HIGH: Jimmy Carter was President of the United 
States. No one had ever filmed a movie based on Star Trek. And 
the No. 1 single on The Billboard Hot 100 was "Stayin' Alive" 
by Bee Gees. All of those statements were true the last time 
Barry Manilow was in the top three of the Billboard album chart. 
The Brooklyn, N.Y.-born, Juilliard-trained musician returns 

to the top three of The Billboard 200 with Ultimate Manilow, 
the album that launches the BMG Heritage imprint. Manilow— 
who is certainly an important part of BMG's heritage, being one 
of the first artists on Arista to experience success on the charts— 
has his highest debut of all time at No. 3. That peak position 
makes it one of the top three most successful albums of 
Manilow's career. In 1977, Barry Manilow Live spent one week 
at No. 1, and a year later, Even Now peaked at No. 3. 

Like the Beatles' 1, the Ultimate Manilow collection is com-
pletely made up of songs that haven't charted in. .. well, a long 
time. The Beatles album featured songs that were at least 30 
years old; this single-disc Manilow collection runs from 1974's 
"Mandy" to 1984's "When October Goes." 

Ultimate Manilow is the artist's first set to appear on the chart 
in 2002, but he's only been away for nine weeks. In December 
2001, Manilow's first album for the Concord label, Here at the 
Mayflower, debuted at No. 90 and remained on the chart for 
three weeks. 

36A Jazz Notes: Manhattan 
Transfer co-founder Janis Sigel 
pays tribute to the music of the 
Brill Building on her latest Telarc 
disc, I Wish You Love. 

37 Words & Music: The use of 
music falls flat at this year's 
Super Bowl in New Orleans. 

38 Studio Monitor: Solid 
State Logic introduces the XL 
9000 K Series console. 

International 
39 BMG Europe looks ahead 
with its reorganized structure. 

42 Hits of the World: Shakira 
tops seven singles charts worldwide. 

43 Global Music Pulse: 1V ap-
pearances boost Italian Jovanot-
ti's socially conscious"Salvami." 

Merchants & Marketing 
45 Artist manager Gary Bor-
man and the MCS Group open 
Ensight, an artist management 
and strategic marketing firm. 

46 Declarations of Independents: 
Redeye Distribution opens its 
Redeye Label as a venue for 
artists in the Southeast. 

47 Retail Track: The auction 
of Valley Media's inventory 

raises questions about consign-
ment product. 

48 Sites & Sounds: Vivendi 
Universal Net USA is in talks 
with the majors to license cata-
log tracks to EMusic.com. 

Programming 
53 Music & Showbiz: Ice 
Cube's star continues to rise and 
shine, according to The Hollywood 
Reporter Star Power 2002 list. 

Features 
6 Market Watch 

44 Update/Good Works: Sis-
ter Hazel, Hootie & the Blowfish, 
and Edwin McCain lend their sup-
port to the Lyrics for Life benefit 
auction and concert. 

51 Classifieds 

55 Between the Bullets: Jen-
nifer Lopez is the first artist to 
hit No. 1 on The Billboard 200 
with an album of remixes. 

71 Billboard.com: 
What's online this week. 

72 The Billboard BackBeat 

At a Glance 
61 Chart Artist Index 

66 Chart Song Index 

'TIME' FOR A CHANGE: Finally, we have the first new No. 1 song 
of 2002 on The Billboard Hot 100. After a six-week reign, Usher's 
"U Got It Bad" yields to "Always on Time" (Murder, Inc./Def Jam) 
by Ja Rule Featuring Ashanti. It's the second chart-topper for 
Ja Rule—he achieved pole position last year by guest-starring on 
a remix of Jennifer Lopez's "I'm Real"—and the first time in 
lead position for Ashanti. 

Ja Rule continues to have two top five hits, as "Ain't It Funny" 
(Epic)—another Lopez remix that features him as a guest star— 
holds at No.4. Should "Funny" succeed "Time" at No. 1, Jo Rule 
would become only the fifth artist in the rock era to have two 
consecutive chart-toppers. The artists who have achieved this to 
date are Elvis Presley, the Beatles, Boyz II Men, and Puff Daddy. 

GREEN PARTY: Veteran singer Al Green returns to Hot R&B/Hip-
Hop Singles & Tracks for the first time in six years. Green, who 
peaked at No. 47 with "Your Heart's in Good Hands" in 1996, 
debuts at No. 74 as a featured artist with Ann Nesby on "Put It 
on Paper" (It's Time Child/Universal). 

More Fred Bronson each week at www.billboard.com. 
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BET congratulates all of today's nominees 
including our Rated Next Alumni: 

Alicia Keys 

India Arie 

Thanks for making BET the preeminent entertainment 
network for African-Americans! 
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Messier Signals An End To Vivendi's Acquisition Spree 
BY MATTHEW BENZ 
NEW YORK—Having built a rep-
utation during the past two years 
as the premier acquirer of media 
companies, Vivendi Universal has 
spent the past two weeks trying 
to convince investors that it is 
done buying assets and ready to 
use the ones it has to deliver 
meaningful growth. 
On Feb. 5, with the company's 

stock already down 25% in 2002, 
Vivendi chairman/CEO Jean-Marie 
Messier issued a letter to employ-
ees to reassure them that the com-
pany remains on solid footing. He 
said that declines in the music mar-
ket contributed to a " difficult" 
fourth quarter but promised that 
there aren't any "surprises" coming 
March 5, when Vivendi releases its 

In The News 
• Singer/songwriter Dan Seals filed 
a $22.5 million copyright-infringe-
ment lawsuit against Platinum 
Entertainment and six company 
executives Feb. 6 in the U.S. Dis-
trict Court for the Northern Dis-
trict of Illinois. The suit alleges that 
Platinum licensed the master of 
Seals' In a Quiet Room CD in the 
Philippines without authorization. 

• Recording Industry Assn. of 
America president/CEO Hilary 
Rosen labeled Russia, China, and 
Brazil cornerstones of an interna-
tional music-piracy effort that costs 
the industry more than $45 billion 
annually in lost sales (Billboard 
Bulletin, Feb. 13). At a Feb. 12 Sen-
ate Foreign Relations Committee 
hearing on international and do-
mestic intellectual-property theft 
in Washington, D.C., Rosen said the 
figure, which excludes Internet-
related piracy, "hurts everyone by 
diminishing the incentive to invest 
in the creation of music." 

• Steven Van ZandL veteran mem-
ber of Bruce Springsteen's E Street 
Band and a regular on HBO's The 
Sopranos, will premiere Hard Rock 
Cafe Presents Little Steven's Under-
ground Garage April 7. The two-
hour radio show, syndicated nation-
ally on rock stations every Sunday, 
will focus on garage rock. 

• Viacom's cable networks, includ-
ing MTV Networks and BET, had 
$4.3 billion in revenue in 2001, up 
8.8% from 2000. Earnings before 
interest, taxes, depreciation, and 
amortization rose 22% to $ 1.68 
billion. Viacom had an overall net 
loss of $223.5 million, or 13 cents 
per share, compared with a net 
loss of $816.1 million, or 67 cents 
per share, a year earlier. Revenue 
rose 15.9% on acquisitions to 
$23.2 billion. 

full 2001 financial results. 
And while Vivendi remains "open 

to good opportunities," Messier 
said rumors of its interest in Ya-
hoo, Metro-Goldwyn-Mayer, or any 
other acquisition are untrue. 
"There are no 'missing pieces' in 
our strategy," he said, adding that 
"our priority for 2002 is internal 
growth" of at least 10%. 

Messier has thus signaled the 
end of a two-year era, during 
which Paris-based Vivendi, once a 
water utility, remade itself into a 
media concern. In 2000, it took 
control of Universal Music Group 
(UMG) and Universal Studios with 
the $ 100 billion purchase of Sea-
gram. Last year, it acquired MP3.com 
for $372 million. Then, on consec-
utive business days last December, 
Vivendi committed $1.5 billion to 
an alliance with EchoStar Corn-

munications and $ 10.3 billion in 
stock and cash to a deal combin-
ing the company's film assets with 
those of USA Networks. 

Its many and varied acquisitions 
have made Vivendi "complex," as 

VIVENDI  

Messier acknowledged in his letter 
to employees. The deals also com-
plicate year-over-year comparisons 
of the company's financial per-
formance. "It's been a very acquis-
itive company," says Nicholas Bell, 
a London-based Bear Stearns ana-
lyst who covers Vivendi, "and that 

Rivera Tops Billboard Latin 
Musk Awards Finalist List 

BY LEILA COBO 
MIAMI—Lupillo Rivera, whose shaved 
head, signature cigars, custom-made 
suits, and youthful bravado have 
helped reinvigorate regional Mexican 
music and take it to a broader, younger 
audience, landed six finalist slots— 
more than any other artist—for the 
upcoming Billboard Latin Music 
Awards, to take place May 9 at the Jack-
ie Gleason Theater in Miami Beach. 

Rivera's standing was bolstered by 
two albums released 
within a year of each 
other that landed high 
on the Billboard Latin 
Albums charts. 
"When I released 

the second album, I 
thought, 'Man, they're 
going to get tired lof 
my music],' " says Ri-
vera, who is touring the 
West Coast. "But no, 
they're loving it. The 
public is there." 

Veteran Juan Gab-
riel—who charted with 
his track "Abrázame 
Muy Fuerte"—won nods in four cat-
egories, including songwriter of the 
year. Marco Antonio Solis, Gilberto 
Santa Rosa, Jaci Velásquez, and Jen-
nifer López are finalists in three cat-
egories. (For a complete list of final-
ists, see page 32.) 

Both the finalists and the eventu-
al winners of the 13th edition of the 
awards—which honor the most pop-
ular albums, songs, and performers 
in Latin music—are determined 
exclusively by the actual sales and 
radio airplay data that form the 
weekly Billboard charts, including 
Top Latin Albums and Hot Latin 
Tracks, during a one-year period from 
the issue dated Feb. 17, 2001, through 

this year's Feb. 9 issue. 
The awards, which will air May 12 

on Telemundo, have become the 
highest-rated special for the network, 
which has agreed to produce the 
show until 2004. "We feel this is the 
signature show for Telemundo," net-
work COO Alan Sokol says. "Because 
of its integrity, the Billboard show 
has special meaning for the industry 
and the audience." 

This year, the awards have been 
endorsed by a local 
host committee and by 
the mayors of Miami 
Beach, Miami, and 
Miami-Dade. 

"It's just another 
example of why this 
community is attrac-
tive for these events," 
Miami-Dade mayor 
Alex Penelas says. 
"Latin music is a hot 
industry here in 
South Florida." 
The Billboard Latin 

Music Awards take 
place immediately after 

the three-day Billboard Latin Music 
Conference—the Latin music indus-
try's largest gathering of executives, 
promoters, and talent—which this 
year will also include BMI's annual 
Latin Music Awards. 

As part of a multi-year agreement 
with Billboard and Telemundo, HBC— 
the largest Spanish-language radio 
network in the U.S.—will for the first 
time broadcast from the conference 
and simulcast the awards show on its 
50-plus stations nationwide. 
HBC senior VP/GM and director of 

new-business development Jack Hobbs 
says, "The Latin Billboard program is 
one of those programs we feel is a win-
ner, and we want to be a part of it." 

also tends to be one of the things 
that, justly or unjustly, raises sus-
picions about the underlying busi-
ness performance." 

In his letter, Messier assured 
that Vivendi doesn't have any risky 
off-balance sheet holdings. Such 
arrangements are at the center of 
Enron's collapse, which has led to 
widespread concern about finan-
cial-reporting practices at other 
large corporations and triggered 
broad stock-market declines. 

Vivendi's acquisitions have boosted 
the company's debt to 18 billion 
euros ($ 15.7 billion)—a figure 
that's expected to rise once Vivendi 
shifts from French to U.S. account-
ing standards when it reports its 
first-quarter financial results April 
29. However, as Bell notes, the effect 
of that shift on Vivendi's debt has 
long been known. 

Relative to other media compa-
nies, Vivendi has performed well. 
On Feb. 11, it reported a 9.7% in-
crease in 2001 revenue to 58.2 bil-
lion euros ($51 billion), half of 
which comes from its environmen-
tal services business. 
UMG's revenue fell 1% to 6.56 

billion euros ($5.75 billion), as 
North American revenue was flat 
and Latin American sales fell 
20%. Taking into account the 
euro's weakness relative to the 
dollar and other currencies, Bell 
says, the actual sales decline 
may have been a few percentage 
points more. 

Bell also calls Vivendi's 10% 
revenue-growth target in 2002 
"ambitious." He says, " If the mu-
sic industry continues going 
south, it's going to make it even 
more challenging." 

Market Watch 
A Weekly National Music Sales Report 

YEAR-TO-DATE OVERALL UNIT SALES 
2001 

Total 81,886,000 
Albums 77,836,000 
Singles 4,050,000 

CD 
Cassette 
Other 

This Week 
Last Week 
Change 

2001 
71,732,000 
5,951,000 
153,000 
OVERALL UNIT S 
12,694,000 
11,659,000 

2002 
73,559,000 
71,761,000 
1,798,000 

(-Q•5.9%) 
(4;'•31.4%) 
(-Ó-11.8%) 

67,506,000 
4,084,000 
171,000 

This Week 2001 
Change 

(<>10.2%) 
(v1.8%) 
(4 55.6%) 

14,153,000 
10.3% 

SALES 

This Week 

Last Week 

Change 

12,398,000 This Week 2001 

11,371,000 Change 

13,414,000 

SINGLES SALES 

This Week 

Last Week 

Change 

296,000 

288,000 

This Week 2001 

Change 
739,000 

Chain 

Independent 

Mass Merchant 

Nontraditional 

2001 
44,254,000 

10,544,000 

20,244,000 

2,795,000 

2002 
38,476,000 

9,368,000 

21,416,000 

2,500,000 

YEAR-TO-DATE SALES BY ALBUM CATEGORY 

Current 

Catalog 

2001 
48,006,000 

29,830,000 

Deep Catalog 20,506,000 

2002 
43,131,000 

28,629,000 

19,878,000 
Footnote: In calculating current market share, SoundScan counts only album sales that have occurred 
within the first 18 months of a title's release (12 months for classical and jazz albums), except for titles 
that stay in the top half of The Billboard 200, in which case sales continue to count as current until a title 
falls below No. 100. Catalog market share counts sales generated by titles out for more than 18 months, 
excluding the exceptions noted above. Deep catalog is a subset of catalog, which reflects titles that have 
been out for more than 36 months. 

ROUNDED FIGURES FOR WEEK ENDING 2/10/02 

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by .5_oundtic.jr,. 
111111ii 
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SALUTES 

2002 Person of The Year 

Billy Joel 
Monday, February 25, 2002 
Century Plaza Hotel 
Los Angeles, California 

6:00pm Silent Auction 
7:30pm Dinner 
9:00pm Tribute and Concert with Special Guest 

Performers: Tony Bennett, Jon Bon Jovi, 
Garth Brooks, Richard Joo, Diana Kral!, 
Richie Sambora & Rob Thomas plus 
many others 

Master of Ceremonies: Paul Reiser 

The Person of the Year Tribute sells out quickly. 

For Table and Ticket reservations, contact: Dana Tomarken, 310/392-3777. 
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Waylon Jennings Remembered As Country Music Legend 
BY WADE JESSEN, DEBORAH EVANS 
PRICE, and PHYLLIS STARK 
NASHVILLE—During a career that 
spanned more than 40 years, Waylon 
Jennings' name became synonymous 
with the word "outlaw"—because of 
both his music and his lifestyle. 

Jennings, 64, died Feb. 13 at his Ari-
zona home. Jennings, who was diabet-
ic, had been recovering from having his 
left foot amputated last December. 

Nashville songwriter Roger Murrah, 
who co-wrote Jennings' 1987 autobi-
ographical album/stage presentation A 
Man Called Hass, describes Jennings 
as bigger than life. "His mystique ran 
deep," Murrah says. "Waylon kept 

them guessing. He was passionately 
driven. He was determined to do it his 
way and didn't let much get in the way 
of that. Of course, the very system he 
fought the most he ultimately served 
so well with his music." 

Jennings took country music to a 
broader level of acceptance when he, 
Willie Nelson, Tompall Glaser, and Jen-
nings' wife, Jessi Colter, recorded 
Wanted: The Outlaws in Glaser's stu-
dio. It became the first platinum 
album in country music, stayed at No. 
1 for six weeks on the Billboard Top 
Country Albums chart in 1976, and 
won the Country Music Assn. (CMA) 
Award for album of the year. 

• 

RECORD COMPANIES: Warner Bros. 
Records names Wendy Griffiths sen-
ior VP of video promotion, Andy Man-
ning director of national video pro-
motion, and Liz Lewis coordinator of 
national video promotion in New 
York. They were, respectively, VP of 
video promotion for Reprise Records, 
coordinator of MTV 360 music ini-
tiatives for MTV, and promotion coor-
dinator for Reprise Records. 

Michelle Murray is promoted to 
VP of marketing and artist devel-
opment for Elektra Records in 
New York. She was senior director 
of marketing. 
Wayne Chemin is promoted to 

VP of sales for Universal/Motown 
Records in New York. He was sen-
ior director of sales. 

Curt Eddy is named VP of sales 
for Hollywood Records in Burbank, 
Calif. He was senior VP of field sales 
and marketing for Universal Music 
and Video Distribution. 

Tracy Zamot is promoted to VP of 
East Coast media relations for Atlantic 
Records in New York. She was senior 
director of media relations. 
Warner Music Group names 

Carol Sneyd VP of advertising serv-
ices and Jean Cavanagh VP of facil-
ity management and office services 
in New York. They were, respec-
tively, director of advertising for 
Warner Bros. Records and VP of 
facilities management for Martha 
Stewart Living Omnimedia. 
Madelyn Scarpulla is named 

senior director of product devel-
opment for Atlantic Records in 

New York. She was senior director 
of marketing at Columbia Records. 

Scott Hajducky is promoted to 
national director of alternative 
marketing and college promotion 
for MCA Records in Santa Monica, 
Calif. He was East Coast regional 
director of sales. 
Aahmek Richards is named direc-

tor of new media for Arista Records 
in New York. He was an executive 
producer for Getmusic.com. 

Lyric Street Records promotes 
Chris Palmer to director of Midwest 
regional promotion and Shari Rein-
schreiber to director of Northeast 
regional promotion in Nashville. 
They were, respectively, director of 
Northeast regional promotion and 
director of regional promotion. 
Shannon Walker is promoted to 

director of media relations for 
Integrity Inc. in Mobile, Ala. She 
was a publicist. 

Razor & Tie promotes Jessica 
D'Amato to associate director of 
media relations and Stephen 
Demko to publicity coordinator in 
New York. They were, respectively, 
publicity manager and part-time 
publicity assistant. 

RELATED FIELDS: Joel Newman is 
promoted to senior VP of music sales 
for Movie Tunes in Los Angeles. He 
was VP of sales and marketing. 
Bob Michaels is named VP of 

production for 5.1 Entertainment 
in Los Angeles. He was VP of tech-
nology and production for Enter-
prise DVD, which he also founded. 

Jennings was inducted into the 
Country Music Hall of Fame in Nash-
ville last October. His other signifi-
cant awards include the Academy of 
Country Music's 1985 single of the 
year award for "Highwayman"— 

recorded with Nelson, Kris Kristof-
ferson, and Johnny Cash—and four 
CMA Awards, including male vocal-
ist of the year in 1975. He also won 
two Grammy Awards. 

Jennings recorded for RCA for 
most of his career, later shifting to 
MCA and Epic. He charted 54 albums 
between 1966 and 1995, 11 of which 
went to No. 1. He charted 96 singles 
between 1965 and 1991, 16 of which 
went to No. 1. 

"For Waylon, it was always about 
the music," RCA Label Group chair-
man Joe Galante said in a prepared 
statement. "The only spotlight he 
ever cared about was the one on him 
while he was onstage. It wasn't about 
the awards or events. He was an orig-
inal and a pioneer in terms of creat-
ing his own sound. This is a great loss 

for the music world." 
Jennings' 1977 classic, "Lucken-

bach, Texas (Back to the Basics of 
Love)," spent six weeks at No. 1 on the 
country singles chart—a feat 
unmatched for 20 years until Tim 
McGraw and Faith Hill's 1997 duet, 
"It's Your Love." Among his other top 
hits were "Good Hearted Woman," 
"Mammas Don't Let Your Babies 
Grow Up to Be Cowboys," and "I Ain't 
Living Long Like This." 

In the early part of his career, Jen-
nings played bass in Buddy Holly's 
band; his first single, "Jole Blon," was 
funded and produced by Holly in 
1958. The following year, Jennings 
gave up to Jiles Perry "the Big Bop-
per" Richardson his seat on the plane 
that ultimately crashed, killing Rich-
ardson, Holly, and Ritchie Valens. 

Musical Mentor Dave Van Ronk Dies 
BY BILL HOLLAND 
WASHINGTON, D.C.—Tom Paxton, 
one of the leading figures in the '60s 
folk revival, remembers his friend Dave 
Van Ronk as "kind of a combination of 
a colleague and mentor. You always 
learned something when you talked to 
Dave; he was a most knowledgeable 
man. But, above all, Dave was the most 
generous soul. Generosity of soul is 
rare, and he had great heaping gobs of 
it. He was a supporter of so many peo-
ple—encourager, cheerleader." 
Van Ronk, often called the Mayor of 

Greenwich Village because of his 
encouragement of other performers 
and his deep knowledge of jazz and 
blues, died Feb. 10 at age 65 from 
colon cancer at New York University 
Medical Center. His recording career 
spanned 41 years. 

"He loved jazz as a kid, so when he 
went into folk music, he went into it 
deeply," Paxton says. "He went into 
the essence of the traditional music 

and just ingested it. An.: right from 
the beginning, he began reproducing 
that music not in a more palatable 
style—as so many did—but in his own 
unique style that wasn't commercially 
viable, but brilliant." 

Encouraged by the singer Odetta, 
Van Ronk, a Brooklyn, N.Y., native, be-
gan playing Village clubs in the late 
'50s, presenting unvarnished versions 

of songs by such artists as Blind Willie• 
McTell and Mississippi John Hurt with 
an accomplished finger-picking style 
and a gruff vocal delivery. 
Van Ronk's first album, Ballads, 

Blues and a Spiritual, appeared on 
Folkways in 1959. He recorded many 
others for the label (now Smithsonian/ 
Folkways) before moving to Prestige. 
In the '60s, he also recorded for Verve 
Forecast, Mercury, Philo, and others. 
Van Ronk was an early supporter 

of Bob Dylan and showed the even-
tual legend many songs he'd discov-
ered, including "Buldm White's Fixin' 
to Die" and the traditional "Baby Let 
Me Follow You Down" and "House of 
the Rising Sun," all of which Dylan 
later recorded. 

According to the All Music Guide, 28 
of Van Ronk's solo albums are in print, 
including his last, Sweet & Lowdown 
(Justin Time), which explored the jazzy 
pop of the golden era he loved. He is 
survived by his wife, Andrea Vuocolo. 

Tommy Boy Joint Venture Set To Expire 
Label Founder Tom Silverman Will Retain Name, Warner Will Keep Catalog 

BY ED CHRISTMAN 
NEW YORK—The wind-down of 
the joint venture between Tommy 
Boy and the Warner Music Group 
(WMG) is expected to be signed off 
on this week after press time, with 
the artist roster being split between 
Tommy Boy founder Tom Silver-
man and Warner. 
WMG will get the Tommy Boy 

catalog, while Silverman will retain 
the Tommy Boy name, sources say. 
At the termination of the joint ven-
ture, the entire Tommy Boy staff is 
expected to be let go, but Silverman 
anticipates fielding a new team im-
mediately for the next Tommy Boy 
incarnation, which is expected to 

consist of holdovers from the exist-
ing staff, as well as new hires. The 
new staffing is expected to be scaled 
down in order to give the label a 

mean and lean 
structure for its 
new, independ-
ent status. 
Silverman 

founded Tommy 
Boy in 1981. The 
label was sold 

to WMG in two steps—half in 1986 
and the other half in 1989, with 
Warner said to have paid about $2 
million in total for it. In 1995, when 
Silverman's contract ended, he ne-
gotiated a renewal that gave him 

TommY 

t7( 

back 50% ownership of the label 
when the deal finally closed in 1996. 
But this time, when the deal came 
up, Tommy Boy was cold, and WMG 
chose to end the relationship. 

In anticipation of the ending of 
the joint venture, new releases 
from the artists that will be as-
signed to Silverman are likely to be 
issued in upcoming months under 
the Tommy Boy logo. In fact. 
Tommy Boy is already soliciting ac-
counts on production team Thun-
derpuss' next album, due out in 
March, retail sources say. As for dis-
tribution, Tommy Boy is expected 
to retain the status quo in the U.S. 
and internationally. 
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THE WORLD IS CHANGING. WHAT DO YOU WANT IT TO BE? 

DO YOUR PART AT A PARTY TO BENEFIT ROCK THE VOTE. 

Join ROCK THE VOTE and MTV to honor the DAVE MATTHEWS BAND 
and DESTINY'S CHILD with the ' th Annual Patrick Lippert Awards, 
AARON SORKIN with the Rock the Nation Award and PAM HOROVITZ 
with the Founders' Award. 

Hosted by GIDEON YAGO, MTV News Correspondent and SOLANGE, 

Music World Entertainment/Columbia Recording Artist 

Special performances by NELLY FURTADO, GOO GOO DOLLS 
and GLENN LEWIS 

7pm 

Tuesday, February 25, 2002 

House of Blues 

8430 Sunset Boulevard 

Los Angeles 

ROCK THE VOTE is dedicated to protecting freedom of expression Jnd 

empowering young people to change their world. For more information 

about the organization, visit www.rockthevote.org. 

For tickets to the event, please call blue room events at ( 310) 491-1401. 

Sponsored by new High Endurance soap from Old Spice. 

Featuring 
artists from 

mit,com IC12 
BUZZWORTHY 

Hauid Picked 
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For the first time, Billboard unveils its list of today's 

most influential British-born music executives. 

The Billboard Brit List will highlight who's who in 

the industry, with a look at top execs at the 

major and indie labels, publishing companies, 

studios, artist management and more! 

Don't be left out! 

issue date: march 23 

ad close: february 26 

Frederic Fenucci 44.207.420.6075 • f.fenuccieeu.billboard.com 

I 
MUSIC FASHION & STYLE - SPRING - Issue Date: Apr 6 • Ad Close: Mar 12 

MOONSHINE - Issue Date: Apr 13 • Ad Close: Mar 19 

CANADA - Issue Date: Apr 13 • Ad Close: Mar 19 

MUSIC & MONEY I - Issue Date: Apr 20 • Ad Close: Mar 26 

METALBLADE - Issue Date: Apr 20 • Ad Close: Mar 26 

EUROPEAN QUARTERLY I - Issue Date: Apr 27 • Ad Close: Apr 2 

CL 
feb. 19 
rtTie 

NARM 
Master P 

CAll tONS! 

Billboard's first Dance & Electronica Spotlight of 

the year follows the continued growth of these hot 

genres. We look at the artists, DJs, labels, and others 
currently impacting the industry. Plus, we provide a 

year-to-date look at dance and electronica on 

the Billboard charts. Call now! 

issue date: march 30 
ad close: march 5 

Michelle Wright 323.525.2302 • mwright@billboard.com 

Billboard surveys the current market landscape with 

a look at the continued impact of DVDs, the latest on 
disc replication overseas, a special gaming feature 

on the hot new CD and DVD ROMs and a look 

at how the industry is coping with the tightening 

economy. Don't be left out! 

issue date: march 30 
ad close: march 5 

Aki Kaneko 323.525.2299 • akanekoP7,billboard.com 

RAP/HIP-HOP I 

Our Rap/Hip-Hop I Spotlight celebrates the genre's 

continued development with a look at the artists 

and music currently impacting the industry. We 

highlight new releases, retail and marketing news 

and report on rap and hip-hop overseas. 

Bonus distribution to radio and retail! 

issue date: april 6 
ad close: march 12 

New Yo-k 
646 654 4696 

Los Angeles 
323525.2307 

Nashville London 
615.321.4297 44.207.420 6072 Andy Anderson 646-654-4692 • aanderson 4 billboard.com 



A&M's Sheryl Crow Is Vulnerable, Vibrant On 'C'Mon, C'Mon' 
Radio, Retail Welcome New Studio Album By The Artist, Whose Guests Include Henley, Nicks, Phair, Kravitz, Harris, Maines 

BY MELINDA NEWMAN 

LOS ANGELES—As Sheryl Crow found out while making her 
new album C'mon, C'mon (out April 9 on A&M), music does 
not always have charms, in the words of English playwright 
William Congreve, "to soothe the savage breast." 

After starting the album in April 2000, she felt her mood 
sadden as her time in the studio increased. 

"I was stricken with melancholy on a day-to-day basis," Crow 
says. "I thought I could work my way through it. I thought it would 
heal the bruises, but it didn't—it just made a big scab. I thought 
music would be my medicine, and that's just not realistic." 

Part of the confusion came from not being able to figure 
out where she fits on the current musical spectrum. "I was 
dealing with competing with what's out there now," she says. 
"I don't know how to relate to the music out there, so how 
do I make [my music] current and valid?" 

After walking away from the record for a spell, and at times 
contemplating bringing in an outside producer or even set-
ting aside the album to make a record of covers instead, Crow 
finally completed the project earlier this year. 

Although she describes the process as effortless once she re-
entered the studio, the album retains an appealing vulnerabili-
ty on songs that are equal parts joyful, cynical, weary, and strong. 

Despite her inner turmoil, Crow believes she ultimately accom-
plished what she set out to do: "I wanted to make a rock record 
that I could play in the summer, in the heat, that just rocked like 
the old classic rock records. I got away from that in the middle, 
and when I came back to it at the end, I was able to do it. I think 
I got pretty close." Crow (who is booked by the William Morris 
Agency and published by Warner/Chappell Music) and her fans 
will see how close she came when she tours this summer. 

First single "Soak Up the Sun" is a bouncy toe-tapper with Liz 
Phair on backing vocals. Crow co-wrote the song with her gui-
tarist, Jeff 'limn. "I had a non-invasive surgery, and I was sick and 
flat on my back. It was sort of a diversion, and out of that came 
this lyric that wrote itself very, very fast, and Jeff was howling. It 
could have been the medication I was on," she says with a laugh. 
"It was the same medication I was on when I wrote [the groggy, 
depressing] 'Weather Channel.' It was definitely very freeing." 

"Soak Up the Sun" went to triple-A, hot AC, and top 40 the 
week of Feb. 11. Modern adult KFMB San Diego PD Tracy John-
son says Crow's return is more than welcome. 

"I'm very anxious about getting the single," he says. "We con-
sider her a core artist. I think listeners will be anxious to hear 
the song, and there will be a lot of interest." 

Another song on the album sure to draw attention is "It's So 
Easy," a beautiful duet that reunites Crow with Don Henley, for 
whom she used to sing back-up. "We wanted to write a song 
about temptation and were hoping to get a country artist to cover 
it," says Crow, who wrote the tune with her sister. "I played it for 

[Interscope/Geffen/A&M chairman] Jimmy Iovine, and he said, 
'You have to cut it.' No matter how you feel about it, if you're in 
a clandestine relationship that's adulterous, it may seem great, 
but you know in your heart, it's not right." 

While she knows listeners speculate about whether such songs 
are about her personal experiences—and if so, whom they are 
about—Crow vows she'll never tell. "The mystery will always 
remain in the songs. Like 'My Favorite Mistake' [from 1998's The 

Globe Sessions]. I feel a certain amount of betrayal not talking 
about it. I feel like people would really like to know [who it's about]. 
It would also up my value if I talked about it. But I think I like [my 
past boyfriends], and they're all still alive. Besides, didn't we love 
that we were never quite sure who 'You're So Vain' was all about?" 

But Crow admits she's also become used to people speculat-
ing about her personal and professional life, such as when rumors 
circulated last year that she was taking Christine McVie's place 

in Fleetwood Mac. "I think the rumor was a product of Stevie 
[Nicks] and I spending so much time together," she says. "There 
was never a formal discussion." (Crow was a co-producer and 
co-wrote some of the songs on Nicks' Trouble in Shangri-La 
[Billboard, Feb. 17, 20011.) 

In addition to Phair, Henley, and Nicks—who sings on the 
title track—the album features a pack of other high-profile 
guest stars, including Lenny Kravitz (on the swaggering 
"You're an Original"), Dixie Chick Natalie Maims (the coun-
try-tinged "Abilene"), and Emmylou Harris ("Weather Chan-
nel"). "I didn't think about it until it was almost finished, and 
then I thought, 'It's almost like a duets album,' " Crow recalls. 
"People who are on the record are like family to me. Most of 
the time I can't believe I'm singing with these people." 

Mike Fratt, executive VP of merchandise and marketing for 
Omaha, Neb.-based retail chain Homer's Music & Gifts, says 
Crow's experiences with other artists will only enhance her appeal 
at his stores. "She's been out working with a number of differ-
ent artists the last few years, like Kid Rock," he says. (Crow 
appears on Rock's current album, Cocky.) "I'm anxious to hear 
what the results are and how that may have influenced her." 

This album is her first studio effort for Interscope since it 
absorbed A&M through the Universal/PolyGram merger. "I love 
my relationship with the label. The transition was one of uncer-
tainty for everybody, but it's been great," Crow says. Still, she 
admits, "My relationship with A&M will be like no other. I grew 
up there—it was a real family environment." 

Interscope/Geffen/A&M head of marketing and sales Steve 
Berman says the label is doing everything it can to make Crow 
feel like a valued relative. 
'We kicked off the marketing campaign when Crow performed 

'Soak Up the Sun' at the AFC Championship game on Jan. 27," 
Berman explains, "but we're looking at this as a very long-term 
project. This isn't about the first week or the first month: This 
is a plan that extends 18 months. As strong as the exposure is 
out of the box, the concept and the intent is to replicate multi-
ple impressions over the life of the project." 
The album will further Crow's association with American 

Express' Blue Card, which started when she performed a Cen-
tral Park concert in New York to launch the new credit card. 
(The event was later released as Sheryl Crow & Friends: Live 
From Central Park in 1999.) Scenes from the "Soak Up the Sun" 
video will be utilized in a new Blue Card advertising campaign. 

Crow, who is managed by Scooter Weintraub of W Manage-
ment, is unapologetic about the mix of art and commerce. "I 
used to have incredible reticence about anything that was cor-
porate," she says. "But you know what? In the last few years, all 
the rules are being rewritten. Everything is starting to overlap, 
whether you think it's fortunate or unfortunate. You just have to 
have control so you can control your integrity." 
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Donelly Settles Into Solo Career 
Motherhood Revitalizes 4AD/Beggars Banquet Artist's Songwriting 

BY WES ORSHOS1U 
NEW YORK—"We haven't been 
here in, well, a very long time. And 
what did we do last night? We went 
to bed early," Tanya Donelly says 
with a laugh. 

In Manhattan for a day of public-
ity work for her new album, Beauty-
sleep (Feb. 19, 4AD/Beggars Ban-
quet), Donelly is remarking on how 
the birth of her daughter, Gracie, 
two-and-a-half years ago 
quickly put an end to the 
rock'n'roll lifestyle she en-
joyed as a member of Belly, 
the Breeders, and Throwing 
Muses, and briefly as a solo 
artist. 
With her is her husband 

Dean Fisher and the bright-
eyed, blonde-haired Gracie, a 
pint-sized, smile-inducing 
mirror image of Donelly. 
Beautysleep, the singer says, 
is at times as much about 
them as it is about her. 
The gentle "Keeping You" 

is a lullaby Donelly often 
sang to Gracie in her early 
months. "The Night You 
Saved My Life" is for Fisher 
(who co-produced and plays 
bass on Beautysleep). And 
"Life Is But a Dream," the 
album's chimeric leadoff track, is pro-
pelled by a heartbeat-like cadence, 
helping create a euphoria akin to 
being in the womb. 

These, especially, are songs on 
which Donelly revels in domestic 
bliss and a level of happiness that she 
had not previously known. "Now I sit 
with my babe at my breast/I was 
never this good at my best/Never 
higher," she sings on "The Night You 
Saved My Life." 

Ever the partier in her late 20s, 
Donelly, now 35, says of Gracie, "She's 
calmed me down. 

"I feel like I'm more a part of the 
real world than I used to, especially 
during the creative process, which 
affords the luxury of selfishness— 
which I no longer have at all," Donel-
ly says with another laugh. "I mean, I 
don't even go to the bathroom by 
myself anymore." 

Spending the past two years at the 
family's Cambridge, Mass., home with 
Gracie has also helped Donelly make 
what she deems a much-needed 
change in her songwriting process. 

After her post-Breeders act Belly 
found itself cast in the limelight in the 
early '90s—via the success of its "Feed 
the Tree" single—Donelly says she 
sort of self-corrupted that process. 

"[Early on], I started off writing 
as a very unconscious writer. Then I 
got hyper-conscious during the 
Belly era, because of the scrutiny 
involved in the amount of ears lis-
tening. My own style changed, 
because I was aware of that." 

Her songwriting—though yielding 
a number of pop songs loved by her 

fans—became even more warped, she 
says, after Belly's highly anticipated 
second (and last) album, King, failed 
to meet commercial expectations. 
While making King, "we were 

given kind of free rein, because the 
label was kind of bemused by our 
success, not knowing where it was 
coming from," Donelly says. (Fueled 
by "Feed the Tree," Belly's 1993 
debut, Star, went on to sell more 

'I feel like I'm more a 

part of the real world, 

especially during the 

creative process, which 

affords the luxury of 

selfishness—which I no 

longer have at all. I 

mean, I don't even go to 

the bathroom by myself 

anymore.' 

—TANYA DONELLY 

than 500,000 copies.) "So they were 
thinking, 'Well, maybe they'll do it 
again if we just leave them to their 
own devices.' But exactly the oppo-
site was true. So all that pressure 
came down on me for [Donelly's solo 
debut issued in 1997 on Reprise] 
Lovesongs [for Underdogs]." 

After she created and added that 
album's lead single, "Pretty Deep," in 
the 11th hour, "because I was told to 
write a pop song," Donelly says there 
was no way of denying that she was 
not being true to herself. 

"That was a song for the radio. And 
I wish I hadn't done that. And 'The 
Bright Light' is on there for the same 
reason," she says, noting, "and I'm 
not the kind of person who's like, 'Ew, 
the big, bad record company made 
me do this or that,' because it's not 

true. [Lovesongs] became a more 
transitional record than I wanted it to 
be, [because] I panicked at the last 
minute and put pop songs on it that 
I wrote specifically for that purpose." 

But, now, after settling down, Donel-
ly's back to "being unconscious again— 
happily unconscious! [Laughs]." 

"For me, for some reason, the less 
I try, the more real stuff comes 
through. I guess I put my head aside 

and I actually say what I 
mean. And then, when I real-
ly try hard to say what I 
mean, it seems strident and 
forced and untrue. 

"I think the fact that I'm so 
focused on Gracie has allowed 
that side of me to work on its 
own. So now, when I write, it's 
almost as if the process has 
been going on without me 
being aware of it." 
As a result, Beautysleep 

has become the album 
Donelly was "going for last 
time," a set that is often 
more subdued and moody 
than Lovesongs. Gone is the 
pop bombast of "Pretty 
Deep" and "The Bright 
Light." While professing her 
love for Gracie and Fisher, 
she delivers a bitter, heart-

breaking goodbye to an ex-lover on 
the ballad "So Much Song." 
Her occasionally whispered 

vocals are at times sweet, at times 
sexy, and even a little spooky on the 
howlin'-at-the-moon-, Middle East-
ern-feeling "Moonbeam Monkey." 
And, of course, there are a few dra-
matic choruses and big guitar 
solos, in addition to what sounds 
like sleigh bells and flutes. 
Again backing Donelly on drums 

is David Narcizo (formerly of 
Throwing Muses) and multi-instru-
mentalist Rich Gilbert of Frank 
Black's the Catholics. 

Because of Gracie, Donelly will play 
small groups of shows to support 
Beautysleep—in place of a month- or 
two-month-long road trip—Beggars 
Banquet CEO Lesley Bleakley says. 
She adds that the label has shot a 
video for "Keeping You" and is pur-
suing triple-A airplay with "The Night 
You Saved My Life." 

Because Donelly's been out of the 
spotlight for the better part of five 
years, awareness will prove key for 
Beggars, says Bella Ardus, manager 
of a Tower Records in Boston. "I 
think that people will get excited 
about it once they know it's out 
there," Ardus says. "She's had a bit 
of a hiatus, which isn't necessarily 
going to help her. But if she has good 
publicity, she's going to do well—she 
always does." 

Donelly is booked by Frank Riley 
at High Road Touring in San Fran-
cisco and managed by Gary Smith at 
Cambridge-based Fort Apache. Her 
songs are published through BMI. 

Beat TM 
HUMILIATION TIME: As readers of 
this column know, every year I make 
my predictions for whom I believe 
will win Grammy Awards in key cat-
egories. Some years, I do fairly well. 
Other years, I could just close my 
eyes and blindly point to a nominee, 
declare him or her the winner, and 
be more accurate. Last year—when 
I correctly picked two out of nine 
categories—would be one of those 
years. 

Record of the year: "Drops of Ju-
piter (Tell Me)" by Train was the 
tune that just wouldn't go away 
last year and, the truth is, we did-
n't want it to. Seldom has a song 
worn so well. We like all the other 
nominated records, but we're 
going with "Drops of Jupiter." 

Album of the year: On first blush, 
it seems like U2's All That 
You Can't Leave Behind 
should be the runaway 
winner here. The band's 
momentum has only con-
tinued to build since it 
won three Grammys last 
year. From a critical 
standpoint, this is one of the 
strongest line-ups in years; there's 
no clear groaner in the bunch. The 
India.Arie nomination probably 
made a lot of voters go seek out 
her album (and certainly drove 
customers into the record stores), 
and the critics love Bob Dylan, 
whose Love and Theft is nominat-
ed, but U2's taking this Grammy 
home to add to their album of the 
year Grammy for The Joshua Thee. 

Song of the year: This is an award 
that goes to the songwriter, and it's 
worth noting that this year's nomi-
nated songs were all written or co-
written by the artists who per-
formed them. Three songs here are 
also nominated for record of the 
year, but we're picking one that 
wasn't: U2's "Stuck in a Moment 
You Can't Get out Of." Even 
though it was written before the 
events of Sept. 11, 2001, the song 
took on new meaning afterward 
and proved that much of U2's 
music is timeless. 

Best new artist: It's a little late for 
David Gray, who should have got-
ten a nod last year. Linkin Park 
has sold the most of any of the 
nominees, but the band is not as 
critically acclaimed as the other 
artists here. So in Linkin Park's 
case, it really was an honor just to 
be nominated. The race is between 
India.Arie and Alicia Keys. While 

Keys should be a lock—not just for 
her talent, but also for the excite-
ment she has ushered into the 
industry—there has been a 
groundswell for Arie since the 
nominations were announced Jan. 
4. We pick Keys. 

Best male pop vocal performance: 
If you want to look at the paucity 
of strong male solo pop singers 
with true radio currency right 
now, look no further than this cat-
egory. We know the Grammys are 
about artistry, not sales, but in the 
pop categories, isn't it reasonable 
to at least expect the songs to have 
been hits? Michael Jackson's "You 
Rock My World" reached No. 10 on 
The Billboard Hot 100, which is 
the best showing of any of the 
nominees in this category. As 
much as we love James Taylor, his 

nod for "Don't Let Me 
Lonely Tonight," featured 
on a Michael Brecker 
album, is just a shameless 
slot-filler here. We're pick-
ing strictly on the basis of 
our favorite in the catego-
ry, which is "I Want Love" 

from Elton John's very underrated 
Songs From the West Coast. 

Best male country vocal perform-
ance: Given the nods for the likes 
of Johnny Cash and Ralph Stanley, 
whose vocal performances you 
sure as hell aren't hearing on any 
mainstream country radio stations, 
we haven't figured out if the voters 
in this category are completely out 
of touch with country radio and so 
they just voted for whom they like, 
or if they are well aware of much of 
the tripe that's played on the radio 
and this is their way of protesting 
the current crop of male singers. 
We're going with the one artist in 
the category who actually has been 
played on country radio and who is 
also very deserving: Tim McGraw 
for "Grown Men Don't Cry." 

STUFF: Executive VP of A&R Tony 
Berg will be leaving Virgin Records 
at the end of his contract in May, if 
not sooner (Billboard Bulletin, Feb. 
12), for a similar position with 
ArtistDirect ... Richard Griffiths 
has been named president of inter-
national operations for entertain-
ment company the Firm (Billboard 
Bulletin, Feb. 11). He will be head-
quartered in the company's new 
London offices... Peter Asher has 
been named co-president (along 
with Doug Goldstein) of Sanctuary 
Artist Management (Billboard Bul-
letin, Feb. 11). 
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Elektra's Billy Bragg: What Does It Mean To Be English Today? 
After Celebrating The Life Of An American Icon, Political Singer/Songwriter Explores Who He Is And His Place In A Multicultural Society 
BY NIGEL WILLIAMSON 
LONDON—Billy Bragg is back in his 
own skin. After releasing two Gram-
my-nominated collections of Woody 
Guthrie songs recorded with Ameri-
can country rockers Wilco, the 44-
year-old singer/songwriter has revived 
his own writing skills on England, 
Half-English, his first album of new 
songs since 1996. 

The set is released March 5 on Elek-
tra in the U.S. (and a day earlier in the 
U.K. on Cooking Vinyl)-20 years to 
the day, coincidentally, since he played 
his first solo gig as an abrasive, young, 
post-punk protest singer. And in a way 
that we have come to expect from 
Bragg, several songs turn a sharply crit-
ical eye on the state of modem Britain. 

"I'd been thinking about identity and 
what exactly it means to be English in a 
multicultural society," he says. "History 
is important in shaping who we are. But 
I wanted to define being English in 
terms of what's happening today." 
Few U.K. artists are more overtly 

political than Bragg. In the '80s, he 
helped to set up Red Wedge, a loose 
umbrella organization that brought 
together like-minded artists to cam-
paign for the election of a Labor gov-
ernment. After years of disappoint-
ment, the Labor party finally came 

into power in 1997, and Tony Blair 
became prime minister. Yet surpris-
ingly, Bragg has refrained from direct-
ly commenting on Blair's new Labor 
administration in song. 

"It would have been easy to have 
written an album around that," he 
says. "I could have written songs say-
ing, 'Great, Labor's in power,' followed 
by songs saying, 'Look, they've sold 
out.' But that would have been so cyn-
ical. Doing the Woody Guthrie albums 
with Wilco allowed me to ávoid that 
trap and gave me time to reflect on 
what's happened." 
The most forthright song on the 

album is "NPWA," which deals not 
with domestic British politics but with 
globalization and the unaccountable 
power of bodies such as the Interna-
tional Monetary Fund and the World 
11-ade Organization. "NPWA stands for 
`no power without accountability,'" 
Bragg explains. "I admire the global 
protesters, because they're saying 
there is still a choice to be made. We're 
made to feel that we're powerless, 
which is why a lot of people don't vote. 
I think that makes it more important 
to use any chance we have." 
Bragg says that his approach to 

recording has changed since working 
with Wilco on Mermaid Avenue and 

Mermaid Avenue II (Elektra in the 
U.S., East West in the U.K.). expe-
rience taught me how to collaborate 
with a band. I'd have to play my songs 

to (Wilco leader) Jeff Tweedy, and he'd 
play his songs to ogle and then we'd 
work at them. That was interesting, 
because in the past I'd always been the 
boss, with everybody looking to me to 
tell them what to do." 

The collaborative process continued 
on England, Half-English with the 
Blokes, Bragg's backing band for the 
past two years. "1 couldn't tour the 
Mermaid Avertue songs with Wilco for 
various reasons, so I put the Blokes 
together," Bragg explains. "Because 
they're such great musicians, they 

never tried to sound like Wilco. They 
developed their own sound. By the 
time it came to making the album, we 
knew each other well from touring. 
That paid dividends in the studio." 

The Blokes are former Small Faces 
keyboardist Ian McLagan, guitarist 
Ben Edmonds—once of punk band the 
Damned—Ben Mandelson on lap steel, 
Martyn Barker on drums, and bassist 
Simon Edwards. 
"We think this record will re-estab-

lish Billy as a top 30 artist," says Rob 
Collins, GM at Cooking Vinyl. "The 
campaign is front-loaded to make his 
fans aware of the album in advance and 
maximize early sales." 

Bragg's first U.K. tour in two years 
kicks off in the week of release. (In April, 
he will tour the U.S., where he is booked 
by the Agency Croup in New York) 

"After 20 years as a solo artist, we 
want to promote him as a national 
treasure, because that's what he is," 
Collins adds. A double-A-side single 
of "England, Half-English" and "St. 
Monday" gets a limited-edition U.K. 
release Feb. 18. It's recently been 
shipped to radio. 

These days Bragg—who is managed 
by Peter Jenner for London-based Sin-
cere Management—is in as much 
demand in the U.K. as a political com-

mentator on talk stations as he is on 
music stations. He is a regular on BBC-
TV's flagship current affairs panel show, 
Question Ilme, and the similarly styled 
national BBC Radio 4'sAny Questions. 

Bragg's affiliation with Elektra—his 
U.S. label home since 1986's Talking 
With the Taxman About Poetry—is a 
source of pride: "Elektra has a tradi-
lion of dealing with 'difficult' singer/ 
songwriters, and they've stuck with 
me even though I haven't sold mil-
lions of records for them," says Bragg, 
whose songs are published by BMG 
Music Publishing. "It's a different label 
today, but they're proud of their '60s 
heritage when they had songwriters 
like Phil Ochs, and I'm proud to be 
associated with that." 

The consistency of the BragWElektra 
alliance resonates on the street "It's so 
rare to see an artist—in the truest 
sense of the word—still have the sup-
port of a major label," notes Marlon 
Creaton, manager of Record Kitchen, 
an indie retail outlet in San Francisco. 
"It speaks well of the labeL And it seems 
to have given Billy Bragg the freedom 
to really explore as an artist. That kind 
of security is unheard of in this busi-
ness right now. He's a lucky artist—and 
we're lucky, because we have access to 
him on a major level." 
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Loeb Blends Musical Styles On Ai 'Cake' 
BY JIM BESSMAN 

NEW YORK—Lisa Loeb got lost in 
the corporate record-company shuf-
fle after her last album, Firecracker, 
came out on Geffen in 1997. 

But her new project, Cake and 
Pie, which A&M issues Feb. 26, lets 
her have her proverbial desserts and 
eat them, too. The company's presi-
dent, after all, is Ron Fair, the exec-
utive producer of the Reality Bites 
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film soundtrack that featured her 
career-launching 1994 hit, "Stay." 
"We live in a short-attention-span 

time of entertainment choices, where 
we focus only on things that really res-
onate personally," Fair says. "The gap 
between albums is a reality, but Lisa's 
voice is still instantaneously identifi-
able. We'll just go out there and re-
mind people who she was and is—the 
one who came before the whole wave 
of female rock artists—Alanis Moris-
sette, Sarah McLachlan, Fiona 
Apple—who brings intelligent lyrics 
to go with her logo-istic vocal sound." 
On Cake and Pie, Loeb collaborat-

ed with a handful of songwriters: 
Glenn Ballard, Gary Burr, Dweezil 
Zappa, Thom Schuyler, and Randy 
Scruggs. Hitmaker Ballard chipped 
in on lead track "The Way It Really 
Is" and "Underdog," but originally, he 
was not Loeb's choice for a partner. 
"My initial response to the sug-

gestion was that he's the songwriter 
you go to when you want to write a 
hit. While I've written songs that 
ended up being hits, I don't sit down 
to write a hit song," the Furious 
Rose Music (BMI) writer says. "Then 
I realized that I'd already written 
with hit songwriters like Gary Burr. 
Glenn was just another one." 

Loeb also co-produced the album 
with various collaborators, and she 
is particularly proud of the stellar 
musicianship of guests like bassist 
Leland Sklar, keyboardist Jim Cox, 
and guitarists Scruggs and Zappa, as 
well as her band, Nine Stories. 

"There's a variety of styles, from 
acoustic singer/songwriter—which 
I am—to classic rock, which is more 
along the lines of what I like to lis-
ten to. Unfortunately, there's still 
more of a trend to make homoge-
nous sounding albums—but that's 
not what I do or like." 

This jibes with the album title. 
"It's my philosophy of food and life," 
Loeb says. "That there should be no 
limits. When people offer me cake or 
pie, I always say, 'Cake and pie.' " 

The "and" in the title is appropri-
ately underscored, she stresses. Not-
ing that the '50s ad-inspired cover 
art shows her eating the title's words 
with a fork, the Creative Artists-
booked/Gold Mountain-managed 
Loeb adds that she hopes to put 
together a "pie-making tour," in 
addition to her forthcoming North 
American concert trek. 

Loeb has already toured Japan, 
where Cake and Pie was released last 
November and "Someone You Should 
Know," which she co-wrote with Dave 
Bassett, scored as a hit single. The 
track has now shipped to triple-A, with 
modern adult and hot A/C formats to 
follow, along with a video "homage" 
to her groundbreaking "Stay" clip. 

"She kind of started it all," notes 
WXPN Philadelphia PD Bruce War-
ren, echoing Fair. "She's clearly had 
an influence on a lot of artists. I 
hope people remember and respond 
to her, because she's worthy of a lot 
of radio play." 

Drift.. 
WELL WORTH MENTIONING: skott 

Freedman believes that his musical 
career began at the tender age of 6, 
when he learned how to play "Some-
where Over the Rainbow" on his 
family's small electric organ. After 
practicing in the basement of his 
house until it was "moving enough" 
to draw tears, he dragged his parents 
downstairs to listen. They hesitant-
ly smiled and said, "Urn . good 
honey, keep working at it ..." 
He did exactly that. Sixteen years 

later, Freedman has developed into 
one of the more 
compelling pop 
singer/tunesmiths 
we've heard in 
recent times. His 
work has been 
both nationally 
and international-
ly recognized as 
listeners are be-
coming increas-
ingly aware of 
this 22-year-old 
star- in-waiting 
each year. 

"It's been grat-
ifying to have my 
music embraced 
by so many peo-
ple," the artist 
says. "When you 
pour yourself into 
a song, you pray 
that it will res-
onate with peo-
ple. Still, when it 
does, it's a won-
derful, pleasant 
surprise." 

This past year, Freedman per-
formed at more than 30 colleges 
around the U.S. promoting his fine, 
self-made disc Anything Worth Men-
tioning. Freedman's impressive 
three-and-a-half-octave voice varies 
in its flexibility, ranging from fiery 
outbursts in the song "Fairytales" 
("Well it can't always be like the 
fairytales that we used to believe, 
and sooner or later time's gonna run 
out") to the more subtle tracks, 
smothered in political texture ("I'm 
sad for feeling sad 'cause I know that 
there's an outbreak that's going 
mad/Science said it won't be so bad, 
well..."). Rich in tone and pungent 
with emotion, Freedman uses his 
voice as a true instrument, varying 
the expression and intensity with 
every note. 
A native of New Jersey, Freed-

man grew up a child piano prodi-
gy, winning statewide competitions 
by the time he was 15. It was then 
that he began straying off the path 
of his classical mentors, writing 
music that was hauntingly beauti-

ful and further developing his taste 
for dissonance. In many of his 
songs today, Freedman uniquely 
sustains a note just a second longer 
than the listener expects and then 
suddenly resolves it. In his faster 
songs, his fingers fly across the 
piano with notable speed and accu-
racy. Other times, Freedman per-
forms the most tender of ballads 
and uses his soft attack and deli-
cate grace notes to make the piano 
breathe with him. 

Lyrically, Freedman also excels in 
his undeniable 
talent for writing 
personal songs 
that still connect 
to his listeners. 
"Freedman's 
lyrics offer con-
sistent vision into 
his thoughts and 
emotions, rather 
than the occa-
sional glimpses 
that most song-
writers seem to 
offer," noted The 
Hoya, George-
town University's 
student newspa-
per, after a per-
formance last 
year. Freedman 
keeps the listener 
interested, cover-
ing subjects as 
light as skinny 
dipping to the 
intense, darker 

'There's no point in 
writing music 

without honesty. 
Otherwise, it rings 

false, staged. I always 
want my music to 
strike an emotional 

chord.' 
—SKOTT FREEDMAN 

side of such things 
as the suicide of a homosexual 
teenager. He is a true songwriter, 
with each song unfolding a story 
that initially invites the listener in, 
offers some insight into one of 
many raw emotions, and then 
gently shuts the door again. 

"There's no point in writing 
music without honesty," he says. 
"Otherwise, it rings false, staged. I 
always want my music to strike an 
emotional chord. I want it to leave 
you thinking, feeling, and some-
how changed." 
Freedman's first disc, 1999's 

Swimming After Dark, has sold 
more than 2,000 copies to date, 
according to the artist. It received 
favorable reviews from national pub-
lications in Chicago, Boston, and 
Atlanta. Anything Worth Mention-
ing is Freedman's first full-band 
effort, and it's earned equally posi-
tive notices in recent months. The 
set is also receiving airplay on more 
than 25 college and specialty radio 
programs in the U.S. 

For further information, contact 
Freedman at 617-308-5542. 
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S-Curve's Baba Men Try To Keep The Party Alive With 'Move It Like This' 
BY ADAM G. KEIM 

Contrary to popular U.S. belief, Baha 
Men have been making music for 
more than a decade. 

In their homeland of the 
Bahamas, the band has enjoy a long, 
well-respected run. But it wasn't 
until 2000—with the release of the 
anthem "Who Let the Dogs Out," 
culled from an album of the same 
name—that they earned Stateside 
attention. With Move It Like This, 
due March 26 on the Capitol-dis-
tributed S-Curve Records, they're 
now striving to dispel the proverbial 
one-hit-wonder curse here. 

Baha Men hold true to their native 
roots by playing a style of music called 
junkanoo, a brand of music derived 
from a street festival in the Bahamas 
that happens in the early morning 
hours on the day after Christmas. The 
music of the festival consists of upbeat 
rhythmic sounds played on goat-skin 
drums, horns, whistles, and bells. The 
nine-piece band carries these tradi-
tions over into all of its music. 

"Their style combines elements of 
dance, R&B, reggae, rap, and pop," 
notesUipp DuBois, senior director of 
marketing for Capitol. "It makes them 
stand out against their competitors." 

Last year certainly was noteworthy 
in the career of Baha Men. During 
that time, they earned a bundle of 

honors, including a Grammy Award 
and a Nickelodeon Kid Choice award. 
They also placed tracks on the sound-
tracks to Shrek, Big Fat Liar, and 
Snow Dogs. Along the way, the band 
also appeared in a series of Bahamas 
tourism commercials and headlined 
a Radio Disney tour. 

"It's not complicated to figure out 
their success," S-Curve executive 
VP/GM Marty Maidenberg says. 
"People like the fun nature of their 
music. It's enjoyable." 

Dealing with the instant worldwide 
success of "Who Let the Dogs Out" 
would be enough to throw the most 
sane person into a fit of craziness. But 
Baha Men have kept their cool. 
Band leader/bassist Isaiah Taylor 

says, "We are still living the same 
simple lives we always lived and feel 
the same we always felt." 

But for the band, happiness comes 
with popularity. When hearing your 
song all over the radio and having 
one of the top sports anthems of all 
time, how could a person not be 
ecstatic? Taylor says, "Not everyone 
that records gets airplay, so it defi-
nitely makes you feel good." 

Baha Men will usher in their new 
set with a spree of activity. They 
recently finished shooting the video 
for their next single, "Move It Like 
This," a male-to-female call-and-

answer anthem with a strong beat. 
The video will hit MTV and Nick-

elodeon by the second week of 
March, roughly four weeks after the 
single goes to radio. 

The Move It Like This album is 
full of happy party songs, including 
a campy but fun remake of the late 
Harry Nilsson's "Coconut" and a 
pleasing take on Billy Ocean's 
"Caribbean Queen." 

Taylor says, "When making pre-
vious albums, I could say that I liked 
three or four of the songs. This 
time, I like 90% of the album. I per-
sonally believe that we did a far bet-
ter job on this album than on the 
Dogs album—but it will be just as 
big of an album, if not bigger." 
Who Let the Dogs Out sold more 

than 7 million copies worldwide, ac-
cording to S-Curve. 
Adding to its profile, the group is 

also reissuing the Who Let the Dogs 
Out album two weeks prior to the 

release of Move It Like This. The 
reissue will include a CD-ROM 
video, as well as new remixes. 

In July, the band—which appears 
on Live With Regis & Kelly Feb. 
26—will be featured in a premium 
promotion for McDonald's, titled 
Mighty Kids Meal Music. Consumers 
will get a free Baha Men CD with a 
Happy Meal purchase. 
"The Baha Men is a band that 

stands out musically," Maidenberg 
says. "This album gives people a 
chance to realize that and know 
they are not a one-hit wonder." 
Baha Men are managed by Ron 

Stone of Gold Mountain Manage-
ment in Los Angeles and booked 
by Craig Bruck of New York-
based Evolution. 
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ARTISTS & 
Saw Doctors Get New Sound, Ink Ryko Deal 

BY ED CHRISTMAN 
NEW YORK—After 15 years of tour-
ing and four studio albums, the Saw 
Doctors went into the studio for 
their fifth album, Villains?, with the 
intent of updating their sound. 
The upgraded musical palette in-

cludes horns, more prominent guitars, 
and even a touch of programmed key-
boards. Missing are the occasional ac-
cordion and fiddles that embellished 
some of the songs on past albums and 
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gave the band a traditional Irish tinge 
alongside their rock efforts. Leo Moran ' 
—who plays guitar and sings for the 
band—says the new musical approach 
came from the first song they record-
ed, the title track. "Villains" suggested 
"a kind of sound that turned out to be 
a starting point, and we took it from 
there" for the rest of the album. 

In addition to Moran, the band 
consists of Davy Carton, who plays 
guitar and often sings lead, bassist 
Pearse Doherty, keyboardist Derek 
Murray, and drummer Jim Higgins. 
The band writes its own songs, which 
are under copyright control and over-
seen by IMRO, Ireland's music pub-
lishing organization. 

Villains?, issued on the band's own 
Shamtown label, has been out in the 
U.K. (where it is distributed by Pinna-
cle) since October 2001, where 20,000 
units have been shipped. In the U.S., the 
album was issued Feb. 5 through a dis-
tribution deal with Ryko Distribution 
Partners and shipped 15,000 units. "The 
Saw Doctors and Ryko are a match 
meant to be," states the New York-based 
company's president, Jim Cuomo. 

Paradigm, the Saw Doctors' U.S. la-
bel for its previous studio album, as well 
as a greatest-hits package, had signed 
to be distributed by Ryko when the label 
shuttered. Those two albums were re-
released simultaneously with Villains? 
through the Ryko deal. The band's first 
album is available in the U.S. through 
Lansing, Mich.-based Goldenrod Dis-
tribution, while its second and third 
albums are available as imports. 
The Saw Doctors will wield their 

best marketing tool—touring—says 
band manager 011ie Jennings. The 
guys will hit U.S. halls for a month 
during February and March and 
return in May/June for a couple of 
weeks. In the U.S., Tim Drake of 
Drake & Associates in Westwood, NJ., 
is the booking agent, while Martin 
Horne of the ITB Agency in London 
handles the rest of the world. 
The band has reached out to fans 

via 15,000 postcards and 5,000 e-mails 
to U.S. supporters on its mailing list, 
alerting them to the new album and 
tour dates. But this time, touring will 
be supplemented by retail marketing, 
with Ryko buying into the in-store lis-
tening posts programs offered by Bor-
ders Books & Music, Tower Records, 
and Barnes & Noble. 
"We think the Saw Doctors have a 

huge potential here ... but you got to 
get the people to listen to the album," 
says Len Cosimano, VP of multimedia 
for the 310-unit, Ann Arbor, Mich.-
based Borders. For the first time, the 
Saw Doctors will pursue radio, as Jen-
nings says he is in the process of hir-
ing radio promotion companies to 
reach college radio and triple-A sta-
tions. Moreover, Jennings reports that 
the band has shot a video. 
Cuomo says Villains? could "break 

it wide open" for the band in the U.S. 
He adds, "The success that they have 
had here so far has been done with-
out a finger being lifted to help them, 
and we intend to change that." 

HAPPY NEW YEAR: For more than 
six decades, the New Year's Day 
concert in Vienna has been one of 
the world's most beloved musical 
traditions. Since 1939, leading con-
ductors have made the pilgrimage 
to lead the fabled concert in the 
opulent Golden Hall of Vienna's 
Musikverein. Tickets are highly 
coveted, and many Viennese pat-
rons pass their seats down from 
generation to generation. The event 
is televised live around the world, 
and recordings of concerts led by 
such renowned artists as Willi 
Boskovsky, Herbert von Karajan, 
and Carlos Kleiber have become 
popular favorites. 
Unbeknownst to the world at 

large, another tradition has grown 
alongside the New Year's musical 

celebration: the race to get the 
recording of the event on the mar-
ket faster than ever before. 

This year, Decca Records held 
the rights to record the concert, 
which was conducted by Seiji 
Ozawa, the new music director-des-
ignate of the Vienna State Opera 
and a longtime Philips recording 
artist. Costa Pilavachi, president of 
the Decca Music Group (which now 
owns and operates the Philips 
imprint), made a brazen claim: 
Decca would release the CD within 
a week of the concert. 

Pilavachi did not set such an 
ambitious goal without practical 
experience, however. As president 
of Philips in 1993, he oversaw the 
recording of the New Year's concert 
that was conducted by Ricardo 
Muti that year. 

"Around a billion people see this 
event on TV every year," Pilavachi 
explains, "but you know how much 
other stimulation people have 
from television and elsewhere. We 
thought that the sooner we put the 
record out, the fresher the im-
pression of the concert would be 
in people's minds. We put it out 
in 10 days, and that was a record. 
Since then, every company has 
vied for the honor of breaking 
that record, and some have done 
it in eight or nine days." 
According to Pilavachi, Decca 

had two major elements in its favor: 
the calendar and technology. Mini-
mal editing was necessary to ren-
der the raw recording of the Tues-
day-morning concert into a viable 
master tape that Ozawa could ap-
prove the next morning. As record-
ing producer Wilhelm Hellweg car-
ried the master tape to Hanover, 
Germany, for post-production and 
manufacturing Wednesday after-
noon, track listings were e-mailed 
from Vienna to Decca's London 
office to complete the packaging, 
which was then forwarded to Han-
over as well. 
The discs were pressed and 

packaged Saturday and distributed 
to warehouses Sunday. The fin-
ished disc was in European record 
stores Monday, Jan. 7, just seven 
days after the concert took place. 
(Here in the States, the disc was 
issued Jan. 29.) 
The biggest surprise, however, 

was yet to come. New Year's Concert 
in Vienna (distributed by Universal) 
went straight to the top of the Aus-
trian pop charts, selling more than 
50,000 copies in the first month. In 
Germany, the disc entered the clas-
sical charts at No. 1, with sales of 
more than 30,000 units. Though it 
has yet to chart in the U.S., the disc 
has made a similarly impressive 
showing throughout Europe. 

But in Japan, the recording be-
came an instant phenomenon, ship-
ping more than 450,000 copies in 
less than three weeks. New Year's 
Concert in Vienna entered the Ja-
panese pop charts at No. 2, the first 
classical recording to make the pop 
charts in more than 50 years. Boost-
ed by Japanese sales, the Ozawa-
conducted New Year's concert re-
cording has already sold more 
copies in just slightly more than 
two weeks than the previous best-
seller (von Karajan's 1987 record-
ing with guest Kathleen Battle) has 
sold since its release. 
Though Ozawa is likely the 

best-known Japanese-born classi-
cal musician in the world, Pila-
vachi thinks that this accounts 
for only part of the disc's over-
whelming success. 
"You have to remember that 

Vienna is the favorite city of Japan-
ese tourists," he notes. "There were 
many Japanese groups in the hotels 
in Vienna for New Year's, and many 
got tickets to the concerts. New 
Year's Day is the most important 
holiday of the year in Japan, so 
that's yet another factor. So the 
combination of Ozawa and Vienna, 
the fact that it was the first time he's 
done it, and it was his introduction 
as the new head of the Vienna Opera 
and he cooperated magnificently in 
promotions—all of these stars 
simply came together." 
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Ground. 
HAIL TO THE CHIEF: Several of the top 
names in Christian music spent 
Valentine's Day at the White House 
performing for President George W. 
Bush, his wife. and invited guests in 
the East Room. CeCe Winans and 
Michael W. Smith hosted the event, 
which was produced by the Gospel 
Music Assn. Shirley Caesar, the Blind 
Boys of Alabama. Gaither Vocal Band, 
Jump5, Steven Curtis Chapman, Jaci 
Velásquez, the Martins, 'Nina Paris, 
Yolanda Adams, and the D.C.-area 
Ministers of Music performed. The 
concert will air March 5 and March 9 
as the PAX-TV special Celebrating 
America's Musical Heritage—A 
Salute to Gospel Music. 

In A WONDERFUL 'LIFE': There's noth-
ing like sibling harmony, especially 
when it's combined with potent lyrics 
and soul-shaking grooves. Those are 
qualities found in abundance on Out 
of Eden's new project, This Is Your Life. 
Sisters Lisa Kimmey, Andrea Kimmey 
Baca, and Danielle Kimmey once again 
deliver an impressive collection that 
deliciously blurs the lines between pop, 
gospel, and urban music. 

In looking for inspiration before 
recording their fourth Gotee Records 
effort, the sisters turned to other 
women and issues that affect their 
lives. "We met with a lot of women's 
groups," Lisa Kimmey recalls. "We 
met with Mercy Ministries, different 
youth pastors, and different girls' 
groups on the road. We asked them 
what they would like to hear an album 
about. We had those conversations 
with girls that came from functional 
families and [those that came from] 
completely dysfunctional families and 
found that a lot of the stories were the 
same. A lot of what they wanted to 
hear was the same. From that list we 
went and wrote this album." 
When she sings songs from the new 

record, does she see the faces that 
inspired them? "Definitely. There's a 
song [called] 'Different Now,' and I 
totally remember a girl that said. 'How 

do I explain to my friends now that I've 
become a Christian and they haven't, 
how do I explain that I'm different and 
God has something in my life?' That 
was one of the topics that we wrote 
about. Then there's a song called 'I'm 
the One.' One of the young ladies in 
the same group, one of her questions 
was, 'How do I know when God has 
forgiven me? How do I know that I'm 
different, God is changing me, and he 
has forgiven me and still loves me?'" 
Kimmey says the goal with this 

record was to make music that was 
more than simply entertaining. "We 
wanted to be relevant, because there's 
so many times when we write a song, 
and it's a nice song, but it doesn't real-
ly touch anybody or mean anything." 

TRUST FUND-ING: Some of Christian 
music's finest recently gathered at 
ASCAP on Nashville's Music Row to 
pledge support to the Gospel Music 
11.ust Fund, an organization that pro-
vides emergency financial assistance 
to needy individuals who make their 
living in Christian/gospel music. Ed 
Harper is president of the fund, which 
was founded by his father, the late 
Herman Harper, in 1983. 

Michael W. Smith, Steven Curtis 
Chapman, CeCe Winans, Les Beasley 
of the Florida Boys, and Jeff and Sheri 
Easter all attended and made commit-
ments to the fund. Bill Gaither, whose 
"Homecoming" video series provided 
early seed money for the fund, remains 
a key figure in helping the organization 
grow, as does EMI Christian Music 
Group (CMG) president Bill Hearn, 
who spearheaded the involvement of 
the "WoW" participants (EMI CMG, 
Word, and Provident). 

The seeds for the current fund-rais-
ing initiative were planted in 1999, 
when Gaither staged a multi-artist 
"Homecoming" concert, raising 
$250,000. During the ASCAP gather-
ing, Harper announced a three-year 
plan that will add $1.2 million to the 
existing coffers: Spring House/ 
Gaither Music Group, EMI CMG, 
Word, and Provident have agreed to 
match up to $200,000 per year for the 
next three years on pledges made by 
more than 35 artists and companies. 
Matching funds from the "WoW' par-
ticipants will come from net profits 
from the multi-artist/multi-genre 
"WoW" compilation series. 

NEWS NOTES: Sierra is calling it 
quits. The female trio had been 
recording for the now-defunct Pam-
plin label ... Look for additional 
changes to take place at Word. 
Sources say Barry Landis, VP/GM of 
Atlantic's Christian division, might 
finally be coaxed into a move. 

Plus One Disc An 
'Obvious' Priority 

For Atlantic 
BY DEBORAH EVANS PRICE 
NASHVILLE—With its 2000 debut, 
The Promise, establishing it as Chris-
tian music's top new act, Plus One 
looks likely to avoid the sophomore 
jinx with Obvious (Feb. 26), a set on 
which the band members co-wrote 10 
of its tracks and produced a few as well. 

Atlantic co-president Ron Shapiro 
says of the winners of the 2001 Dove 

Award for best new artist, 'They've come 
through again, delivering music that is 
passionate. It says what they wanted to 
say, yet does so in a way that is broad 
enough for any audience to enjoy." 

Plus One's Nate Cole says the band 
wanted to "keep our signature ballads 
and even some of the midtempos, but 
kind of not do so much of a slick pop, 
bubble-gum pop kind of thing. You 
have to constantly reinvent yourself 
and change a little bit to keep it inter-
esting. I think we accomplished that 
in a good way by putting a lot more 
aggressive things on the album [and] 
changing up some of the lyrical ideas." 

Plus One was previously signed to 
David Foster's 143 imprint, and The 
Promise was released through 143/ 
Atlantic. When Warner Bros. swal-
lowed 143, Plus One shifted to At-
lantic. Cole says, "Obviously, we had 
built relationships, and it was kind of 
sad on a personal level. But on just a 
business level, it hasn't really hurt us." 

Shapiro notes that the group's next 
release will likely be a Christmas 
album, followed by a more main-
stream pop effort. "These guys are too 
talented and have too much potential 
to have an impact on the world and 
our culture to be limited to any one 
marketplace or marketed in any sort 
of niche way, and we are going to keep 
looking for ways to grow them." 

Booked by the William Morns Agency 
and managed by Mitchell Solarek of 
Mitchell Artist Management, Plus One 
is headlining a tour the features Phat 
Chance, Z0Egirl, and Natalie Grant. 
Prior to its Feb. 28 launch, the group— 
Nathan Walters, Jeremy Mhire, Gabe 
Combs, Jason Perry, and Cole—will pre-
view the album via in-store events. 

"I think it's going to sell Extremely well," 
says Darrell Hodges, senior music buyer 
for the Nashville-based Lifeway Christian 
chain. 'The music has progressed and has 
a much more mature sound." 

Spirit. 
THE GLORY IS STILL ON HIS FACE: "It 
was a real dark-wilderness experience 
during which God had an opportuni-
ty to have me to Himself in order to 
speak into my spirit. And just like 
Moses came out of the mountain with 
the glory still on his face, it was a spir-
itual renewal. I just feel born again." 

So says the most commercially suc-
cessful artist in gospel music history. In 
fact, it's no secret that the past two years 
have been difficult for laic Franklin, what 
with two major lawsuits and a poor show-
ing for his last project featuring 1NC. But 
with an hour-long BET special,Joumeys 
in Black, airing through this month, sev-
eral high-profile TV guest stints, and a 
new CD—The Rebirth ofKirk 
which includes some of gospel's biggest 
stars—Franklin's wilderness experience 
is coming to an end. 

FRANKLIN 

Only two weeks before the disc was 
due to street, Gospo Centric CEO Vicki 
Mack-Lataillade reports that advance 
orders for the Feb. 19 release—featur-
ing Shirley Caesar, Donnie McClurkin, 
Alvin Slaughter, Yolanda Adams, 
Richard Smallwood, Crystal Lewis, Jaci 
Velasquez, and the late Willie Neal 
Johnson—stood at 300,000 units. 

'With some stores at 100% goal and 
a lot of positive feedback, we feel really 
good about this project, which I believe 
is one of Kirk's best," Mack-Lataillade 
says. "You can see the maturity in Kirk— 
who is on the road with a grueling sched-
ule promoting it—and the music." 

Franklin says the experience was 
not a musical renewal—in fact, the 
album was initially recorded nearly 
two years ago at Houston's Lakewood 
Church. That is, except for lead single 
"911," which Franklin recorded with 
special guest Bishop T.D. Jakes after 
the Sept. 11, 2001, terrorist attacks. 

"I'm not saying I don't care about 
the music [but] that it's God's music to 
do whatever He's going to do through 
me," Franklin explains. "I've learned 
that music is not my life: Christ is my 
life. The challenge in crossing over is 
that you put a lot of attention on that, 
and you lose purpose. If that's what God 

by Lisa Collins 

wants, it's in His hands." 
For that reason, Franklin is more 

than satisfied with the finished prod-
uct "The whole album speaks to where 
I'm striving to be in Christ." 

Franklin is halfway through a pro-
motional tour targeting key churches 
around the country, including Los 
Angeles; Dallas; Nashville; Washington, 
D.C.; Philadelphia; Atlanta; New York; 
and Detroit Thus far, upwards of 40,000 
people have attended The Rebirth of 
Kirk Franklin Listening Parties, which 
feature Franklin in an intimate setting 
ministering to young people and taking 
their questions while playing music and 
viewing video from the Feb. 19 release. 

Franklin adds, "We also send the 
praise teams a couple of the songs in 
advance, so the people can join in. It's 
been beautiful." 

ALL HAILTHE QUEEN: Itwas in 1992 that 
Queen (yes, her real name) Esther Mar-
row founded the Harlem Gospel Singers 
and set off to Europe for an eight-week 
tour that lasted 10 years. The veteran 
artist who made her first public appear-
ance at the age of 22 in one of Duke 
Ellington's "sacred concerts" ignited a 
cult-like fervor among European audi-
ences. EMI Gospel is hoping it can bot-
tle the excitement for U.S. audiences 
with the Feb. 26 release of God Cares, 
her first stateside release. For Marrow— 
a well-rounded entertainer whose cred-
its include a stint on Broadway in The 
Wiz and a recurring role on Sesame 
Street, the album is a journey back to her 
roots, offering traditional favorites like 
"How I Got Ove?' and "Precious Lord" 
infused with jazz and blues stylings. 

KEEPING HOPE ALIVE. The tragedy of last 
Sept 11 couldn't have struck any clos-
er to home for the Brooklyn Tabernacle 
Choir, as many of its 250 members 
worked in the World Trade Center. 
Although everyone in the choir survived, 
several members of the group's church 
were lost in the attack, so it is only nat-
ural that the crisis played a key role in 
the development of the choir's latest 
album, Be Clad (M2.0). According to 
director Carol Cymbala, the spiritually 
uplifting March 9 release chronicles its 
own incredible story of hope. 

BRIEFLY: Marvin Sapp is the newest 
addition to Verity Records' powerhouse 
gospel lineup. The former Commis-
sioned member and featured soloist can 
be heard on the WoW Gospel 2002 CD. 
A new disc is tentatively slated for 
release later this year .... New from 
Savoy Records is The Collection, a com-
pilation of hit tunes from the New York 
Restoration Choir, including "Center of 
Your Will" featuring Donnie McClurIcin, 
who directed and founded the group. 
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Commitment To Touring Builds Carter's Fan Base 
BY RAY WADDELL 

NASHVILLE—By building a fan base 
through steady touring and limit-
ed—if highly effective—TV exposure, 
Aaron Carter may well have become 
the king of tweens. 

Currently in the middle of the 
snowballing Aaron's Winter Party tour 
with Dream Street and Lindsay Pa-
gano, Carter's clout among tweeners 

(the dedicated, music-loving 10- to 14-
year-old demo) is increasingly drawing 
the attention of mainstream pop radio. 

"I think he invented the [tweener] 
genre," Jane Carter, mother of 14-year-
old Aaron and manager at Spectra 
Management, says with a laugh. "But 
even though that's Aaron's strongest 
base, at the shows it's a family audience. 
You have the younger [teen] fans but 

We realize you make up only 2% of the population... 

that's why we're working hard to find you. 

PMI, an entertainment and facility management company located 

in Green Bay, Wisconsin is looking for a new president. Is it you? 

Your personality Your skill set. Your zest. Your intuition. A mere 2% 
of the population holds the traits you posses. You are exceptional 

and your chosen vocation is leadership in facility management. 
You're about people, strategy and depth. 
We know you currently hold a key leadership position in entertain-

ment and facility management for a successful large venue, but 
you want more. So do we. We are looking for depth .. .  

of experience. 

— you are street smart and business savvy in community and government relations 
— you are a professional in directing and managing all aspects of an organization 

— you are a visionary for the future and day-to-day operations 
— you know how to make a plan and execute it successfully 

— you understand the principles of hyper-communication and can articulate your vision 

— you have a proven track record of keeping both short-term and long range objectives in 
mind 

of character . . . 
— you see the value of life in Northeast Wisconsin 

— you value integrity and hard work in yourself and others 

— you appreciate what each individual contributes to the whole 

— you are a natural communicator with people from all walks of life 
— you are a leader to your internal staff and in the community 

of understanding. . 

— you want to be included, to include others, and you know the difference 
— you don't just make the deal, you understand the depth of the deal and what it takes to 

bring it to life 
— you relish the multi-tasking, chaotic nature of your calling 
— you experience leadership as a natural passion 

of being . 

— you are a mix of logic and magic 

— you are a multi-dimensional communicator 
— you know when to listen and when to speak 

— you know how to laugh and live well 

Is it time for an in-depth conversation? Please forward your resume to PMI. 

PMI 
VP of Human Resources 
PO. Box 10567 
Green Bay, WI 54307 
E-Mail address: pmihregbonline.com 
Fax Number: (920) 494-9229 

also toddlers, older teenage girls, and 
moms and dads. It's all ages, because 
the kids play the record around the 
house, and everybody likes it" 
Aaron Carter's latest Jive release, 

Oh Aaron, has scanned 1 million 
copies, according to SoundScan. His 
previous album, Aaron's Party, is at 
2.5 million copies. His current tour is 
produced by Clear Channel Enter-
tainment (CCE) and wraps March 17 
in Miami. It is averaging between 
5,000 and 10,000 per night and climb-
ing—strong numbers for a pop artist 
without extensive radio support. 
"We had no choice but to build it 

that way," Jane Carter says of breaking 
the touring market before radio and 
music TV rather than vice versa. 
"Because of Aaron's age, 
he is frowned upon by 
MTV and top 40 radio. 
But we've had 20 add-
ons for the new single, 
'I'm All About You,' and 
we're thrilled to be on 
top 40 radio." 

Indeed, Top 40 expo-
sure is a major hurdle. 
Bruce Kapp, VP for 
CCE's touring division 
overseeing Carter's 
tour, observes, " It's 
pretty interesting, be-
cause up until now, all 
of his radio exposure 
has come from the Disney stations, 
and he hasn't crossed over to pop yet. 
I think that is about to change. You 
can't draw the people that Aaron is 
[drawing] to concerts without at-
tracting the attention of pop radio." 

Carter has, however, drawn the 
attention of influential pop station 
KIIS Los Angeles, which recently 
added its first Aaron Carter single. "I 
think it may be time for Aaron Carter," 
says John Ivey, PD at LUIS. "I've been 
watching this kid's progress for a 
while. He's hard-working, he sells a lot 
of tickets, he has a fan base, and his 
voice has matured. He sounds 'poppy,' 
and the bloom is off the rose for some 
of the other bands of that genre. He 
might have sounded too young earlier, 
but this may be his opportunity to 
move to the next level." 

WINTER PARTY 
Carter averaged about $ 150,000 

gross per show over the first five dates, 
a number Jane Carter says is improv-
ing as the tour progresses. A Feb. 16 
pay-per-view special should have even 
more impact.Aaron's Valentine Party, 
produced by Orlando, Fla.-based Isis 
Pictures for DirectTV and In Demand 
distribution, will feature a first-time 
duet with Carter's brother, Nick, of 
Backstreet Boys. The show is taped 
from a concert last summer. 

"The current tour provides synergy 
with the pay-per-view," notes Steve 
Baker, VP of development for Isis Pic-
tures. "Aaron's playing some great 
cities leading up to it, and he's doing a 
lot of interviews and support. This is 

Aaron's first headlining television 
event, and it's also the first time Nick 
Carter has ever performed solo on TV." 

Jane Carter serves as producer of the 
pay-per-view. "Nick wanted to be a part 
of it, and Nick and Aaron have never 
been able to really perform together," 
she says. Nick Carter will sing the Mutt 
Lange-produced Backstreet Boys song 
"I Need You Tonight," which is not per-
formed at Baclçstreet Boys concerts. 

Baker is one of many who does not 
think the teen-pop genre has peaked, 
largely because of artists such as 
Aaron Carter. "Aaron is a unique per-
former, because he is a pop artist, but 
he also incorporates a lot of different 
music into his shows, including rock, 
rap, hip-hop, and pop. His fans are 

definitely die-hard." 
Kapp agrees that Car-

ter breathes new life into 
the genre. "As Britney 
[Spears], 'N Sync, and 
Backstreet Boys mature, 
these young kids are 
looking for something 
to call their own and 
right now, Aaron is it." 
And while some pop 
stars have caught flak 
about lip-synching to 
tape, "Aaron is singing 
live, and you know it," 
June Carter says. "There 
are very few people who 

can really sing full out and dance live, 
but Aaron has built up a stamina that is 
unbelievable for his age." 

BIG SUMMER 
As for Aaron Carter's touring busi-

ness, the success of the winter outing 
bodes well for a full-blown amphi-
theater package this summer. The 
artist says touring is his favorite part of 
the business. "This tour just started, 
and it feels like it's almost over," he says. 
"We're playing some bigger arenas this 
time, we're playing on a bigger stage, 
and we've got a very strong package." 

Aaron Carter is looking forward to 
playing amphitheaters headlining an 
even stronger package this summer, he 
says. "I definitely want to play the sheds. 
They've been great for us in the past." 

They could be great for him again. 
Kapp says, "We're looking to hope-
fully package [Carter] and go into the 
amphitheaters this summer. It's up 
to Aaron when, but we're probably 
looking at July and August, with a 
multi-act package [that has] Aaron 
as the headliner." 

While a headlining shed tour would 
be a career milestone, the Carter camp 
is working on something perhaps even 
bigger: stadium dates in China. "Aaron 
may be one of the first pop artists to 
tour in China," Jane Carter says. "It 
has to be approved by the [Chinese] 
government, but we have some great 
connections that can hopefully make 
it happen. If we do tour in China, it 
will probably be stadiums." 

Playing China sounds fine to Aaron 
Carter, who says, "I love Chinese food." 

Promoters Form 
Assn. In Spain 

BY HOWELL LLEWELLYN 
MADRID—Such international artists 
as Madonna or Bruce Springsteen 
who fly to Spain to begin European 
or world tours have to play the city of 
Barcelona because the Spanish capi-
tal of Madrid does not have a single 
indoor music venue that can hold 
more than 2,500 people. 

That is one reason why Spain's pri-
vate music promoters this month 
formed the Assn. of Music Promoters 
(APM) to improve the country's tour-
ing sector. Lack of venues, a 10% 
authors' rights levy for live concerts 
that the APM says is among the 
world's highest, and reducing value-
added tax (VAT) on concerts from 
16% to 4% are APM's immediate 
concerns. "But in the longer term, 
we want to raise people's awareness 

Asociación de Promotores Musicales 

of the value of music in culture and 
of the role of the concert promoter 
in that," says APM president Neo Sala, 
who is also president of promoter 
Doctor Music Concerts. 
The APM includes 18 of Spain's 

leading promoters who represent 
some 80% of all private music pro-
motion activity. Other leading 
members are Planet Events, Cap 
Cap Producciones, Iguapop, and 
Passion Producciones. 

Sala says new civic facilities should 
be built with music events in mind. 
This is the case of Barcelona's 17,000-
capacity Palau Sant Jordi, which was 
built for the 1992 Summer Olympic 
Games but has staged concerts by 
many international stars. But Ma-
drid's equivalent, the 40-year-old, 
10,000-capacity Palacio de Deportes, 
burned down last June. The Sports 
Palace was an acoustic nightmare, 
and hopes are high that the new 
Sports Palace being planned on the 
same site by the Madrid regional gov-
ernment will be acoustically sound. 

The APM says the 10% levy on tick-
et prices paid to SCAE in authors' 
rights is far greater than the European 
average, citing the Netherlands (3%), 
Germany (15%), and the U.S. (0.5%) 
as examples. "Spain's levy dates back 
to before the restoration of democra-
cy [in 1978], when the live-music mar-
ket was very different," Sala says. "We 
want this levy to be revised, and we are 
in favor of a harmonization of this levy 
throughout the European Union." 
SGAE director of collection and 

licenses Enrique Gómez Piñero 
rejects the APM's "use of percentage 
figures without looking at all the 
ingredients that make up the figure, 
but we are quite prepared to sit 
down with APM at any time to talk 
about this issue." 
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VENUE/ GROSS/ ATTENDANCE) 
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PHOMOTER 

BILLY JOEL & ELTON JOHN FleetCenter, $7236,695 68,155 Clear Channel 
Boston $175/$45 71,564 four shows Entertainment 
Jan. 22-31 

BILLY JOEL & ELTON JOHN Bryce Jordan Center, $1610618 15,030 Clear Channel 
University Park. Pa. $184/$47.50 sellout Entertainment 
Jan. 16 

CROSBY, STILLS, NASH & YOUNG Van Andel Arena, $907,834 11,599 Clear Channel 
Grand Rapids, Mich. $203/$42.50 sellout Entertainment 
Feb. 10 

LUIS MIGUEL Mandalay Bay Events $715,980 8.227 House of Blues Concerts. 
Center, Las Vegas $150/$30 sellout Andrew Hewin, 
Jan. 26 Bill Silva Presents 

CREED, TANTRIC, VIRGOS Palace of Auburn Hills, $685224 17,711 Clear Channel 
Auburn Hills, Mich. $42.50/$36.50 sellout Entertainment, Palace 
Feb. 11 Sports & Entertainment 

AEROSMITH, CHEAP TRICK Pepsi Center, $603,936 11,476 Clear Channel 
D  $89/$49 20,441 Entertainment 
Jan. 5 

LUIS MIGUEL Allstate Arena, S561,950 7,170 Jam Prods., 
Rosemont, Ill. $101/$76/$61/$51 10,000 Cardenas/Fernandez & 
Feb.11 Associates 

CREED, TANTRIC, VIRGOS Birmingham Jefferson Convention $538.911 13,837 Clear Channel 
Complex, Birmingham. Ala. $42.50/$36.50 sellout Entertainment 
Jan, 18 

CREED, TANTRIC, VIRGOS Van Andel Arena, $484,447 12.182 Clear Channel 
Grand Rapids, Mich. $42.50/$36.50 sellout Entertainment 
Feb. 5 

JANET JACKSON, GINUWINE Copps Coliseum. $439,803 8,868 Clear Channel 
Hamilton, Ont. ($704,745 Canadian) 10,311 Entertainment 
Jan. 29 $55.85/$43.37 

JANET JACKSON, GINUWINE First Union Arena. $422,796 7,101 Clear Channel 
Wilkes-Barre, Pa. $67.25/529.25 sellout Entertainment 
Feb. 8 

JANET JACKSON, GINUWINE Bryce Jordan Center, S377212 8,199 Clear Channel 
University Park, Pa. $58/$17.75 10,913 Entertainment 
Feb. 1 

AEROSMITH, CHEAP TRICK The Joint, Hard Rock Hotel, $369,525 1,933 Andrew Hewitt. 
Las Vegas $300/$175 sellout Bill Silva Presents 
Jan. 11 

LINKIN PARK, CYPRESS HILL, Cobo Arena, $332,642 11,276 Clear Channel 
ADEMA, DJ Z-TRIPP Detroit $29.50 sellout Entertainment 

Feb. 4 

LINKIN PARK, CYPRESS HILL, Ervin J. Nutter Center, $269,864 9.638 Jam Prods. 
ADEMA, DJ Z-TRIPP Dayton, Ohio $28 sellout 

Feb. 5 

LINKIN PARK, CYPRESS HILL, First Union Arena, $230,985 7,830 Metropolitan 
ADEMA, DJ Z-TRIPP Wilkes-Barre, Pa. $29.50 sellout Entertainment Group 

Feb. 7 

KENNY CHESNEY, SARA EVANS, Huntington Civic Arena, $210,643 6,569 Clear Channel 
CAROLYN DAWN JOHNSON Huntington, W.Va. $35.50/$29 7,145 Entertainment 

Feb. 9 

WEEZEFt, SAVES THE DAY, OZMA Blue Cross Arena, $206.663 7.515 Clear Channel 
Rochester, N.Y. $27.50 12,200 Entertainment 
Feb. 7 

AARON CARTER, DREAM STREET, Target Center, $200.740 7,339 Clear Channel 
LINDSAY PAGANO Minneapolis $35/$25 12,744 Entertainment 

Feb. 10 

AARON CARTER, DREAM STREET, Paul E. Tsongas Arena. $199,830 5,629 Clear Channel 
LINDSAY PAGANO Lowell, Mass. $35.50 6,341 Entertainment 

Feb. 5 

KENNY CHESNEY, SARA EVANS, Ocean Center, $194,947 6,683 Clear Channel 
PHIL VASSAR, CAROLYN DAWN Daytona Beach, Fla. $33.50/528.50 8,816 Entertainmem 
JOHNSON Feb. 2 

DOWN FROM THE MOUNTAIN: Academy of Music, $180,812 2.754 Jack Utsick Presents. 
MUSIC FROM "0 BROTHER, WHERE Philadelphia $77/557/539 2,826 Metropolitan 
ART THOU?" Jan. 31 Entertainment Group 

BOB DYLAN North Charleston Coliseum, $175,371 5.596 C&C Concerts 
North Charleston, S.C. $36/$31 7,685 
Feb. 6 

DOWN FROM THE MOUNTAIN: Chicago Theatre, $174,172 3,439 Jam Prods. 
MUSIC FROM "0 BROTHER, WHERE Chicago $58/$48/$38 sellout 
ART THOU?" Feb. 8 

WEEZER, SAVES THE DAY, OZMA First Union Arena, $165,888 5,770 Metropolitan 
Wilkes-Barre, Pa. $28.75 7,428 Entertainment Group 
Feb. 9 

AARON CARTER, DREAM STREET, etnow.com Oakdale $163,584 4,798 Clear Channel 
LINDSAY PAGANO Theatre, Wallingford, Conn. $36 sellout Entertainment 

Feb. 2 

KENNY CHESNEY, SARA EVANS, MARS Music Amphitheatre, $156.843 11,238 Clear Channel 
PHIL VASSAR West Palm Beach, Fla. $35/515.50 18,657 Entertainment 

Jan. 31 

WILLIE NELSON, JOHN McEUEN The Fillmore, $144,000 3.600 Clear Channel 
Denver $40 sellout Entertainment 
Feb. 1 

AARON CARTER, DREAM STREET, Pepsi Arena, $139,651 4.618 Clear Channel 
LINDSAY PAGANO Albany, N.Y. $35.50 16,153 Entertainment 

Jan. 29 

BRIAN McKNIGHT, TYRESE New Jersey Performing $139,079 2,652 Metropolitan 
Arts Center, Newark, N.J. $63/558/548 2,833 Entertainment Group. 
Jan. 8 CD Enterprises 

TRAVIS TRITT Patriot Center, $138.193 4,881 Outback Concerts, 
Fairfax. Va. S45.50/S27.50 5,815 Musicentre Prods. 
Jan. 26 

CAKE, HACKENSAW BOYS The Tabernacle, $125.000 5,000 Clear Channel 
' Atlanta $25 two sellouts Entertainment 

Feb. 1-2 

AARON CARTER, DREAM STREET, Patriot Center, $119,421 3,771 Clear Channel 
LINDSAY PAGANO Fairfax. Va. $35.50/$33 5,815 Entertainment 

Jan, 30 

BOB DYLAN Charleston Civic Center, 5116,900 3,340 Outback Concerts 
Charleston, W.Va. $35 4,789 
Feb. 11 

DOWN FROM THE MOUNTAIN: State Theatre, $115,785 2,062 Jam Prods, 
MUSIC FROM "0 BROTHER, WHERE Minneapolis $62/$46.50 sellout 
Ain THOU?" Feb. 9 

Copyright 2002, VNU Business Med. Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville. 
Phone: 615-321-9171. Fax: 615.3.:- :078. For o h intomiation and pricing, call Bob Allen, 615-321-9171. 
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Views. 
BUYING POWER: Nearly 20 Arena-
Network members, who have spent 
hundreds of thousands of dollars to 
customize theater setups at their are-
nas, have formed a sub-group, Are-
naNetwork Theatre Group (ANTG). 
Now they plan to buy a national tour, 
taking it to buildings outside the net-
work as well. 

Arrowhead Pond of Anaheim (Calif.) 
GM Tim Ryan likens it to what Wes 
Westley and Mike Evans at SMG have 
done with the purchase of the Winans 
family tour (Billboard, Feb. 2). "Their 
intent is not to take over and change 
the promoting business," he says. "I 
applaud them for launching a nation-
al tour that will support the secondary 
markets that have seen business 
decline over the last couple of years." 

Ryan thinks ANTG will have a simi-
lar tour announcement within 45 days. 
Brad Mayne, president/CEO of Center 

Operating Co.-which manages Amer-
icanAirlines Center in Dallas-is also 
a member of ArenaNetwork. He says 
there are several opportunities for 
5,000- 10,000-seat tours being dis-
cussed and that he would not be sur-
prised if ANTG bought more than one 
this upcoming season. 
"On the venue side, there are in-

creased insurance costs and increased 
security measures that go into the 
equation now," Ryan says. "We've al-
ways figured out a way to make it work 
for all parties concerned. This year 
won't be different; there just has to be 
a tremendous amount of thought and 
deliberation that goes into decisions." 

Ryan likens this trend to promot-
ers' decisions one decade ago to build 
and operate amphitheaters, which he 
says they felt they had to do for eco-
nomic reasons. He believes that now 
the reality is that venues have to pro-
mote, and he emphasizes there is not 
a move afoot to take business away 
from concert promoters that do that 
for a living. "But the nature of the 
business has convinced us we need to 
at least take a more active position on 

a minor level to keep our venues full." 
The Theatre at Arrowhead Pond 

of Anaheim will do nine shows dur-
ing its first year. "The ultimate goal 
would be to have at least 20," Ryan 
adds. He considers the ANTG initia-
tive "the tip of the iceberg for this 
type of setting, and it will open new 
opportunities for artists and the peo-
ple that promote them." 

HIT UST: A highly successful Internet 
pre-sale to a targeted list of the Fleet-
Center's key customers helped maxi-
mize the number of Billy Joel/Elton 
John shows booked at the Boston 
venue. It resulted in the sale of 8,000 of 
16,000 $175 tickets to four sold-out 
shows there, making it the top Bill-
board Boxscore this issue. A fifth 
show-representing another $1.8 mil-
lion gross-was postponed from Feb. 
2 until April 3 because Joel became ill. 

FleetCenter president/CEO Richard 
Krezwick says, "Initially we talked about 
three shows [but] thought maybe it 
could be fout butwith the Internet offer 
we were able to get to five." 

The venue's e-mail list included 500 
Premium Club members, 5,000 of the 
season-ticket database names, and 
another 5,000 "insiders"-people who 
registered online. The targeted data-
base produces a very high return: Such 
pre-sales are a more common practice 
with family shows and special events. 

"We get out of the box on a Disney 
[on Ice] sale with several hundred 
thousand dollars in the bank from 
Internet pre-sales," Krezwick says. 
"Music is a little harder, because there 
are a lot of decision-makers. This time, 
Dennis Ma [of Artist Group Interna-
tional] and Howard Rose [of the 
Howard Rose Agency] saw the value in 
doing something like this and were the 
impetus to get it done." 

UPDATES: Eileen Chapman of the 
Stone Pony in Asbury Park, NJ., says 
a new city-appointed planner has rec-
ommended that the historic night 
club remain in its current location, 
giving it a possible future (Venue 
Views, Billboard, Jan. 26). The club's 
fate is still ultimately up to the rede-
velopers and the city council. A deci-
sion is anticipated in March. 
John Toffoli Jr., 70, who developed 

the 12,500-seat Chronicle Pavilion at 
Concord, Calif., into a successful out-
door performing arts center, died of 
cancer Jan. 30 in Walnut Grove, Calif. 
Toffoli retired from the Pavilion in 
1995 but continued to produce the 
Fujitsu Jazz Festival in Carnegie Hall 
in New York, Toronto, and Japan. The 
34th annual Concord Jazz Festival this 
summer will be dedicated to Toffoli. 
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II> LINDA EDER 
Gold 
PRODUCERS: Linda Eder and 
Frank Wildhorn 
Atlantic 83523 
On her sixth studio album, vocalist Linda 
Eder makes a musical move that is sure 
to surprise longtime fans. On past record-
ings, Eder more often than not sur-
rounded herself with big-band rhythms 
and Broadway-embellished nuances. On 
the primarily winning Cold, these ele-
ments take a back seat to unblemished 
pop music. Lush orchestration lovingly 
envelops Eder's vocals on the title track— 
co-penned by Nan Knighton and the 
artist's husband, Frank Wildhom (re-
sponsible for 10 songs here)—which 
made its debut Feb. 8 during the opening 
ceremonies of the Winter Olympic 
Games. Other standout originals include 
"If I Should Lose My Way" and "If I Had 
My Way"; "Her Gypsy Heart" is very "La 
Isla Bonita" 2002—Eder-style. Of the four 
covers, "Here Comes the Sun" and "Drift 
Away" work incredibly well, while "Son of 
a Preacher Man and "We're All Alone" 
(too much vibrato), unfortunately, do 
not. These couple missteps aside, this 
Cold certainly shines.—MP 

DAKOTA MOON 
A Place to Land 
PRODUCERS: Andrew Logan and 
Dakota Moon 
Elektra 562645 
Four-part harmonies are the name of 
the game on Dakota Moon's sophomore 
outing, A Place to Land, which hits four 
years after its self-titled Elektra debut— 
that's a near-eternity in this business. 
But just as we heard in that promising 
foray, this quartet has more in common 
with the Doobie Brothers, James Taylor, 
and Chicago than most of its urban 
counterparts du jour, giving this album 
a timeless ambiance. These guys are in 
it for the glory of the music, blending a 
'70s-style palette of acoustic instru-
ments, highly accessible melodies, and 
glorious vocals into a satisfying rock 
and soul soup that truly stands out loud 
and clear. This is an adult record, for 
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KIRK FRANKLIN 
The Rebirth of Kirk Franklin 
PRODUCERS: Kirk Franklin and 
Sanchez Harley 
Gospo Centric 7 57517003726 
Gospel phenom Fmnklin continues 
to amaze with his first solo project 
since 1998's double-platinum Nu 
Nation Project. Having helmed sev-
eral other chart-topping projects for 
other acts in the interim, Franklin 
serves notice that his viability as an 
artist himself has only grown expo-
nentially during the past four years. 
On Rebirth, Franklin spotlights cut-
ting-edge urban tracks ("Brighter 
Day," "Always," "When I Get There"). 
Also prominently featured are duets 
with gospel and contemporary Chris-
tian royalty, including Shirley Caesar, 
T.D. Jakes, Donnie McClurkin, and 
Yolanda Adams. Displaying Franklin's 
deft grasp of the full breadth and 
depth of nearly all genres of contem-
porary and traditional music—secu-
lar as well as sacred—Rebirth leaps 
above and beyond even his previous 
efforts—so much so that it can be 
viewed as a daring, ever-engrossing 
rebirth of one of modern music's 
most fertile minds.—GE 

ENRICO PIERANUNZI, MARC 
JOHNSON, JOEY BARON 
Play Morricone 
PRODUCER: Enrico Pieranunzi 
Camlazz 422524 
One of the many beauties of jazz is 
how well a composition stemming 
from nearly any genre or cultural 
background can be improvised upon 
and taken through any number of per-
mutations while still retaining its dis-
tinct personality. Here, Italian pianist 
Pieranunzi, joined by two Americans 
—bassist Johnson and drummer Bar-
on—interpret compositions by the 
Italian composer Enrico Morricone— 

PlERANUNZI JOHNSON BARON 
MORRICONE 

compositions that were originally 
components of film scores. While lay 
jazz fans looking for yet another date 
of oft-interpreted standards will almost 
certainly find nothing to latch onto, 
discerning listeners will revel in dis-
covering these elegant, classically-
tinged pieces. Although the material 
may be unfamiliar, the melodies are so 
strong and the playing so subtle—and 
filled with sympathetic interplay— 
that, by the end of each piece, the mu-
sic becomes a familiar friend.—SG 

BONGO MAFFIN 
Bongolution 
PRODUCER: D.C.C. 
Sony/Lightyear Entertainment 54475 
Considering the creative fervor that 
characterized black South African mu-
sic during apartheid, it stood to reason 
that the end of this odious political sys-
tem would bring about a remarkable 
musical ferment. It's happening, and 
lcwaito music is the first manifestation. 
The sound draws its energy from house 
music, drum'n'hass, soulful pop, reg-
gae, hip-hop, electronica, mbaqanga, 
kwela, and the South African gospel 
style known as iscathamiya. A genuine 
world-fusion vibe, Bongo Maffin's 
kwaito music is a breakout style that 
will affect more than simply dance cul-
ture, though that's where its influence 
will be felt first. Bongo Maffin— Apple-
seed, Thandwisa (Red), and Stoan— 
are superb songwriters and perform-
ers, capable of crafting tunes as 
stylistically divergent as kwela/rap 
("Kungakhona") and ragga-dub—or is 
that raggaMaffin ("Level"). And much 
of the material is performed in Eng-
lish, which only enhances the likeli-
hood that Bongolution is an album 
bound for a worldwide fanbase.—PVV 

sure, which may make it tough to place, 
but you won't find better current-day 
musicality this side of the Eagles.—CT 

* THE CHURCH 
After Everything Now This 
PRODUCERS: Tim Powies and the Church 
Cooking Vinyl/Thirsty Ear 57116 
Few bands whose stars ascended in the 
'80s are making their best work now, 

but the Church is on a definite roll. Via 
Thirsty Ear in the U.S. and Cooking 
Vinyl in other territories, the Church 
brought out in 1999 a wonderfully in-
ventive covers collection, Box of Birds, 
on which the Australian quartet show-
cased the disparate influences—from 
George Harrison and Neil Young to 
Television and Iggy Pop—that in-
formed its poetic, neo-psychedelic 

sound. (The same year also saw Under 
the Milky Way, a Buddha/BMG anthol-
ogy titled after the band's signature 
song from 1988's Starfish.) Now comes 
an album of new material that sounds 
utterly contemporary even as it harks 
to the band's glory days. Intensely iri-
descent in sound and subtly abstract in 
emotion, After Everything Now This 
brims with intelligent tension and tex-

tural depth—all borne along by beauti-
ful, beatific melody. "After Everything" 
soars, and "Chromium" glows; but the 
key track is "Radiance," a tale of a Vir-
gin visitation that's infinitely touching 
in its combination of lyrical detail and 
silver-hued shimmer.—BB 

VARIOUS ARTISTS 
Shekinah 13 Artists 
PRODUCERS: various 
Epic/Heavy Rotation 86095 
The first commercial recording to be 
jointly released by a college label and 
major record company, Shekinah (a 
word meaning "she who dwells 
within") is a satisfyingly unique proj-
ect featuring 13 talented female 
graduates of the Berklee College of 
Music. Each artist's individual pop, 
rock, hip-hop, folk, or metal song 
bursts with feeling—be it bitterness 
(Cami's "Another Lullaby") or exu-
berance (Anne Chandler's "Last Day 
in May"). With tracks such as the 
electronic mood-setter "Out of My 
Mind" by Polina, the catchy dance-
inflected "With or Without You" by 
Rhea, and Mancain's angry, hardcore 
"Please the Devil," listeners are sure 
to find something to slake their 
musical passion. The student-run 
Heavy Rotation Records and Epic 
have created a rather stellar look at 
the future of music.-1P 

THE LONDON QUIREBOYS 
This Is Rock'N'Roll 
PRODUCERS: The London Quireboys and 

Eiriksson 
Sanduary 0607684513 
In 1990, the London Quireboys' debut 
album, A Bit of What You Fancy, was 
overshadowed by the success of the 
Black Crowes, another band of blues-
rockers who wore their Humble Pie and 
Faces influences on their musical 
sleeves. Subsequent albums from the 
Quireboys were never released in the 
U.S., but now the group is taking 
another shot at the American market-
place with This Is Rock'N'Roll. Lead 
singer Spike's whiskey-and-cigarettes 
voice has still retained its distinctive 
rasp, which brings a certain charisma 
to the music. Although not particularly 
groundbreaking, the songs are solid 
and unpretentious. The best cuts are 
the rousing title track, the ballad 
"Searching," and the melodic-leaning 

(Continued on next page) 

ELVIS COSTELLO 
This Year's Model 
REISSUE PRODUCERS: Gary Stewart 
and Val Jennings 
ORIGINAL PRODUCER: Nick Lowe 
Rhino R2 78354 

ELVIS COSTELLO & THE 
ATTRACTIONS 
Blood & Chocolate 
REISSUE PRODUCERS: Gary Stewart 
and Val Jennings 
ORIGINAL PRODUCERS: Nick Lowe and 
Colin Fairley 
Rhino R2 78355 

ELVIS COSTELLO 
Brutal Youth 

VITA 
REISSUE PRODUCERS: Gary Stewart 
and Val Jennings 
ORIGINAL PRODUCERS: Mitchell Froom 
and Elvis Costello 
Rhino R2 78390 
The second installment of Rhino's 
magnificent Elvis Costello two-CD 
catalog reissues (with each set's sec-
ond disc including bonus material) 
focuses on the artist's harder-edged 
Attractions-generated rock sound 
with which he is still most closely 
identified. The result of a whirlwind 
11-day recording session—mar-
velously recounted in Costello's typi-
cally self-effacing liner notes—the 
masterfully produced and sequenced 
This Year's Model vety much remains 

the early-Costello fan's favorite. 
Flaunting tons of attitude and fero-
cious energy, it perfectly matched 

SUES 
the king singer/songwriter of 
punk/new wave with three musicians 
(keyboardist Steve Nieve, bassist 
Bruce Thomas, and drummer Pete 
Thomas) who were majestic instru-
mental poets. Particularly notewor-
thy tracks include perennial concert 
fave "Pump It Up" and the roaring, 
rebellious "Radio Radio." After break-
ing from the Attractions to record 
1986's acclaimed folk/country-fla-
vored King of America, Costello 
reunited with them on that year's 
follow-up, Blood & Chocolate. The 
album reflected the angry mood of 
the then 32-year-old divorcee while 
also harking back to his branded 
Nick Lowe-produced, Attractions-

supplied rock sound. While short of 
the unbridled intensity of This Year's 
Model, the album effectively stilled 
fears that Costello was softening. But 
the Attractions' regrouping proved a 
one-off, as Costello commenced a 
long period of stylistic growth and 
experimentation until recalling the 
band for 1994's Brutal Youth. Ulti-
mately, Costello could never fully 
put the Attractions to rest. Now, 
eight years again after Brutal Youth, 
and following his collaborations 
with Burt Bacharach and Anne Sofie 
von Otter, he has enlisted Nieve and 
Pete Thomas to help retrieve once 
again the Attractions trademark 
sound on record and the road.-1/1 

CoNTRIBuienR. Bradley Bambarger,1Im Bessman, Leila Cobo, Gordon Ely, Steve Graybow, Rashaun Hall, Carla Hay, Gail Mitchell, Michael Paoletta, Jill Pesselnick, Deborah Evans Price, Chuck Taylor, Philip van Vleck, Ray Waddell. 
uu• SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential.NOTBVORTHY: Releases of critical merit.VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding 

collections of works by one or more artists. PICKS (110.): New releases predicted to hit the top he` af the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (.1- ): New releases deemed Picks that 
were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard. 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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"Taken for a Ride." Now that the Black 
Crowes are on hiatus, this album 
should satisfy those jonesing for 
rock'n'roll that recalls the classics.—CH 

DANCE/ELECTRONIC 

* DAN THE AUTOMATOR 
Wanna Buy a Monkey? 
PRODUCERS: various 
Sequence/Ultra 8001 
Listening to Wanna Buy a Monkey? is 
like listening in on one of music's most 
eclectic, if not genre-bending, producers 
as he creates his own personal mixtape. 
Dan the Automator—known for his par-
ticipation in such acts as Handsome Boy 
Modeling School, Gorillaz, Dr. Octagon, 
and Deltron 3030, among others—is a 
true musical innovator whose varied 
musical tastes form the sturdy founda-
tion for this 16-track set. From Brand 
Nubian to Tortoise, Dan has the ability to 
bring together such acts as Doves and 
Bobby Digital (aka the RZA) in an effort-
less manner (and mix). He also (wisely) 
gives himself a pat on the back by includ-
ing tracks from three of his projects: 
Lovage, Deltron 3030, and Gorillaz. 
Other highlights on the hip-hop heavy 
set include Zero 7's "Destiny" and De La 
Soul's "Bionix."—RH 

COUNTRY 
THE TWANGBANGERS 
26 Days on the Road 
PRODUCERS. The TwangBangers 
HighTone Records 8142 
The iWangBangers comprise hard-
charging HighTone artists Dallas 
Wayne, Bill Kirchen, Redd Volkaert, 
and Joe Goldmark, who joined forces 
last summer (with Goldmark's rhythm 
section Johnny and Jack) for a rowdy 
tour; fortunately, somebody turned on 
the tape machine in Springfield, Mo. 
Instrumentally, the spotlight is on 
string kings Kirchen (Commander 
Cody), Volkaert (Merle Haggard), and 
steel maven Goldmark, with Wayne 
providing plenty of vocal muscle 
throughout. Classics like "Truck Dri-
vin' Man" and Willie Nelson's "I Gotta 
Get Drunk" are performed with mucho 
gusto, accentuated by jaw-dropping 
licks and this kickin' rhythm section. 
Each picker showcases monster chops, 
including Goldmark on "Wacky Walk" 
and Volkaert's funky "Telewacker," and 
Kirchen et al. give lessons in boogie on 
"Hot Rod Lincoln." Elsewhere, "She 
Loves Anything That Swings" is a 

manic Texas shuffle, "Rockabilly 
Funeral" is a reverb-drenched 
thumper, and Wayne nails such bal-
lads as Johnny Paycheck's "In 
Memory of a Memory" and his own 
"The Stuff Inside." This is a road-
house glory that goes down particu-
larly well with beer.—RW 

CORY MORROW 
Outside the Lines 
PRODUCERS: Lloyd Maines and 
Cory Morrow 
Write On Records 5000 
Texas singer/songwriter Cory Morrow's 
fifth album, released on his own Aus-
tin-based label, is a diverse package 
loaded with insightful lyrics and plenty 
of hooks. Morrow owns a classic coun-
try tenor at times reminiscent of fellow 
Texan Rodney Crowell. The title cut is 
a swinging, riff-heavy boogie, but cuts 
like "(Love Me) Like You Used to Do" 
and the alternately gentle and edgy 
"Take Me Away" are more acoustic, 
understated affairs. "More Than Per-
fect" is a pleasing Celtic-flavored 
stomp, and "Straight to Hell" is an ag-
gressive and well-written Americana-
styled self-fulfilling prophesy. "Drinkin' 
Alone" is a shuffling, honest, "what-
the-hell" drinker's treatise; "Dance by 
the Rio Grande" is classic Tex-Mex; and 
"Misty Shade of Blue" is pure cowboy 
funk. A cover of the Grateful Dead's 
"Friend of the Devil" is faithful to the 
original and a surprisingly nice fit, and 
"Better Than Being in Love With You" 
taps into a Willie vibe. The set's closer, 
"Sunday Driving," is a nifty instrumen-
tal with atmospheric steel and punchy 
fiddles and guitars. Indeed, production 
and picking are top-notch throughout, 
and Morrow takes a big step forward as 
both songwriter and singer. Racked by 
Southwest Wholesale.—RW 

LATIN 
PABLO MONTERO 

Pidemelo Todo 
PRODUCER: Rudy Pérez 
BMG U.S. Latin 74321-91967 
After suffering through so many dubi-
ous soap-opera-star-to-recording-artist 
transplants, one can't be faulted for 
eyeing Pablo Montero's sophomore 
disc with certain skepticism. What a 
surprise to encounter a warm, velvety 
voice, one that can go from soft and 
intimate to broad and soaring with 
ease—and without any cover-all gim-
micks or obnoxious back-up tracks. 
Here, Montero sings a nice balance of 
pop and ranchera songs. Although 
there's some strong material—notably 

Marco Antonio Solís' title track and 
Omar Alfanno's "Si Lo Nuestro 
Acabó"—other tracks, like the opening 
"No Dejes de Quererme," are over-
whelmingly repetitive. There is also a 
persistent sameness in the tone and 
tempo of the songs, and, moreover, in 
the arrangements, with each track 
treated virtually the same way. As ex-
pressive as Montero is, he needs some 
instrumentation help. But when he 
gets it—as on "Yo Te Quiero"—the 
break is welcome and worthy.—LC 

JAZZ 
PAMELA WIWAMS 
Evolution 
PRODUCERS: various 
Fome/Edel Entertainment/Red Ink 
WK56074 
In the right hands, a saxophone can 
switch from sultry to soothing to funky. 
Those moods and more punctuate 
Pamela Williams' third outing, which 
finds her adding her seldom-heard 
vocals to the mix. This follow-up to 
Williams' 1996 debut, Saxtress, and 
1998 sophomore set, Eight Days of 
Ecstasy, jumps to life with the jazz-
funked first cut "Lifeline," a chilled-
down version of which ("Pamela's 
Pulse") caps this set. From there, Wil-
liams retraces her R&B/jazz roots but 
then takes five to credibly explore her 
Latin ("Placero") and folky sides ("Poi-
son"). While Williams also has a talent 
for penning/co-penning original com-
positions and unearthing album gems 
such as Roy Ayers' "Vibrations" and 
the Michael Henderson/Roberta Flack 
chestnut "At the Concert" (both circa 
1977), her vocal prowess isn't on the 
same par. Her strong suit: letting her 
sax do the talking—and singing—as it 
does on the Teena Marie-fronted "I 
Am Love."—GM 

WORLD MUSIC 
* RIZWAN-MUAZZAM QAWWALI 
A Better Destiny 
PRODUCER: Stuart Bruce 
RealWorld/Narada 7243 8 10618 
Brothers Rizwan and Muazzam 
Mujahid Ali Khan are getting on with 
the family business, as did their uncle, 
the late Nusrat Fateh Ali Khan. The 
family has been singing and perform-
ing qawwali—the music of Islamic 
mystics—for 500 years. A Better Des-
tiny, which follows the brothers' mod-
ernist collaboration with Temple of 
Sound and the album People's Colony 
No. 1, is Rizwan and Muazzam's return 

to traditional qawwali. It represents 
several genres of Urdu poetry, and 
though the music is, like Gnawa mu-
sic, meant to induce a trance state, 
there's a good deal of musical and vocal 
nuance from track to track. Rizwan 
and Muazzam have become dynamic 
and skilled qawwali singers, and their 
varied approaches to "Ay Sarwey Naz 
Neney Mun," "Dil Wali Cal Karni," and 
"Nara Ya Parid" reveal the growing 
subtlety of their artistry.—PVV 

CHRISTIAN 
* FERNANDO ORTEGA 
Storm 
PRODUCER: John Andrew Schreiner 
Word 403610924115 
Although the title of Ortega's new al-
bum is Storm, the music is anything 
but turbulent. In fact, this is one soo-
thing, uplifting collection, with the 
California-based singer/songwriter ser-
ving up insightful, well-written songs 
that comfort the listener with mes-
sages of hope—particularly during 
those times when the storms of life 
rage on. For this, his 10th studio al-
bum, Ortega penned the majority of 
the 12 cuts and covers three classic 
hymns: "Jesus Paid It All," "Let All 
Mortal Flesh Keep Silence," and "Come 
Ye Sinners Poor and Needy," a duet 
with labelmate Amy Grant. This vocal 
pairing, which finds the two voices 
blending beautifully, provides one of 
the album's absolute highlights. 
Among the other prime cuts are " Trav-
eler," "A Place on the Earth," and the 
poignant "This Time Next Year." Bot-
tom line: this Storm is more silver lin-
ing than dark cloud.—DEP 

nVII-VIDEO 

* THE CLIBURN: PLAYING ON THE EDGE 
Olga Kern. Stanislav loudenitch, 
Maxim Philippov, Antonio Pompa-
Baldi, piano: Fort Worth Symphony 
Orchestra/James Conlon 
DIRECTOR/PRODUCER: Peter Rosen 
Van Cliburn Foundation DVD 01 
There are far more fantastically 
talented classical instrumentalists who 
never become hot international com-
modities or even regular recording 
artists. That's one truth underlined by 
this subtly produced documentary; 
another is that the competition circuit 
can be a nerve-fraying, heartbreaking 
experience—for onlookers, as well as 
participants. Every four years, the 
world's most ambitious young pianists 
convene in Fort Worth, Texas, for the 

Van Cliburn International Piano Com-
petition. Director Peter Rosen cap-
tured the very human essence of last 
year's event, the 11th, by following 
several of the pianists as they lived 
with Fort Worth families, endlessly 
practiced and fretted over pleasing the 
jury, and interacted with teachers and 
such collaborators as conductor James 
Conlon. Among the joint gold and sil-
ver medal winners—the top slots were 
shared for the first time last year— 
Russian pianist Olga Kern steals the 
show with her fun-loving, emotive 
charm and intensely poetic playing. 
Beyond the documentary—which 
originally aired on PBS—the double-
sided DVD-Video comes with complete 
performances of the Rachmaninoff 
Third Piano Concerto with Kern and 
the Tchaikovsky First Piano Concerto 
with Uzbekistani co-gold medalist 
Stanislav loudenitch. As part of their 
prizes, last year's winners had recital 
highlights issued on disc by Harmonia 
Mundi. The album by Kern—the first 
female gold-medal winner since 1969— 
should help make her a star.—HR 

ELVIS PRESLEY 
Elvis Presley 
DIRECTOR: Jeremy Marre 
PRODUCERS: various 
Eagle Eye Media/Eagle Vision EE19007 
This DVD-Video from Eagle Vision's 
"Classic Albums" documentary series 
focuses on the making of Elvis Pres-
ley's self-titled debut album. Although 
the DVD does a fine job of telling the 
background details of Presley's early 
recording career, too much of the 
artist's perspective is missing. There 
aren't any radio interviews with the 
artist or even excerpts from print inter-
views. The only interview with Presley 
shown on this DVD is a brief TV ap-
pearance during which he talks about 
dealing with fame, and even that short 
clip doesn't arrive until more than 
halfway through the documentary. But 
there is plenty of commentary from 
people like Sun Records founder Sam 
Phillips and former back-up musicians. 
Bonus features on the DVD are extend-
ed interviews with these associates and 
fans. The best part of the DVD is the 
compelling performance footage, 
which lets the music speak for itself. 
But ultimately, this DVD falls into the 
same trap as many other Presley bios: 
too many "experts" doing the talking 
and not enough of Presley's own words 
to give it balance. Considering how 
much Presley's charismatic personality 
was documented in his media-saturat-
ed career, such an obvious omission 
leaves a noticeable void.—CH 

JOHNNY CASH 
The Essential Johnny Cash 
COMPILATION PRODUCERS: Nick 
Shaffran and Nedra Olds-Neal 
ORIGINAL PRODUCERS: various 
Columbia/Legacy C2K 86290 
To commemorate the 70th birthday 
of John R. Cash, Columbia/Legacy 
has scheduled a year of important re-
issues, beginning with The Essential 
Johnny Cash. This 36-song, two-disc 
set is the first release to chronicle re-
cordings from Cash's tenures at the 
Sun, Columbia, and Mercury labels 
over four decades, beginning with 
the exuberant "Hey Porter" from 
1956 and ending with Cash's stoic 
vocal on U2's "The Wanderer" from 

NOTEWORTHY 
the latter's Zooropa in 1993. It's a 
glorious journey, starting on disc one 
with the slap-and-thud Sun days fea-
turing the incredible Luther Perkins 
and including such landmark per-
formances as "I Walk the Line," "Big 
River," the inventive "Ring of Fire," 
the barely contained pathos of "Cry, 
Cry, Cry," and the building urgency 
of "Five Feet High and Rising." Ever 
the social observer, Cash was ahead 
of his time on such songs as "Don't 
Take Your Guns to Town" and "The 
Ballad of Ira Hayes." Disc two begins 
with a shuffling, authoritative take 
on Bob Dylan's "It Ain't Me Babe" 
and the rousing "Jackson" (both with 
June Carter Cash), but the set is a lit-

tle light on coverage of Cash's live 
prison performances, including only 
"Boy Named Sue" and "Folsom 

Prison Blues." The latter, with its "I 
shot a man in Reno just to watch 
him die" line and Perkins' searing 
guitar work, evokes a level of bad-
dog meanness that a long line of 
gangsta posers who have followed 
can only dream about. Never hokey, 
and honest and sincere to a fault, 
Cash is hence able to pull off songs 
like "Daddy Sang Bass," "Man in 
Black," and "Ragged Old Flag" that 
would fall short in a lesser man's 
hands. "Girl From the North Coun-
try," with its intriguing Dylan vocal 
and brilliant Cash performance, is 
perfect in its simplicity, and the 
spare acoustics of "If I Were a Car-
penter" (again with wife June) re-

main moving. Cash sings Kris 
Kristofferson's pitiful "Sunday 
Morning Coming Down" like he has 
been there and "Flesh and Blood" 
like he means it. "The Highway-
man," with Cash's Highwaymen 
compatriots Kristofferson, Willie 
Nelson, and Waylon Jennings, is 
bold and adventurous, and "The 
Wanderer" with U2 is sonically in-
teresting. While Cash has created a 
musical legacy uniquely his own, he 
has, over time, evolved into some-
thing bigger. Rebel poet, fierce pa-
triot, faulted human being, child of 
God, Cash speaks to and from us all, 
to everything we've ever been and 
everything we ever could be.—RW 

BILLBOARD FEBRUARY 23, 2002 www.billboard.com 21 



SINGLES 
Edited by Chuck Taylor 

POP 
* M2M Everything (3:46) 
PRODUCERS: Jimmy Bralower and Peter 
Zizzo 
WRITERS: M. Larsen, M. Raven, P Zizzo, 
and J. Bralower 
PUBLISHERS: Warner-Chappell/Marioner 
Music/Lavender Trip/Fancy Footwork, 
ASCAP; Pez Music/Connotation, BMI 
Atlantic 300755 (CD promo) 
Looks can be deceiving. On the surface, 
Marit Larsen and Marion Raven—the 
two teens who constitute Norwegian 
act M2M—resemble your everyday 
variety youth pop act. Uh-uh. This duo 
first charmed us in 2000 with the 
meaty "Don't Say You Love Me," which 
hit No. 2 on the Billboard Hot 100 
Sales chart. Their sophomore set opens 
with "Everything," which, in the same 
vein, is a smart, driving song, drenched 
in glittering harmonies and indelible 
hooks. But what really sets these 
young ladies apart is that their music 
bears more than their voices: The two 
contribute both to songwriting and 
instrumental duties—Larsen on 
acoustic rhythm guitar and Raven on 
keyboards—throughout their upcom-
ing set, The Big Room, due Feb. 26. 
Hopefully, radio can push aside its 
prejudices about pop music and 
embrace this deserving act. It would be 
a shame for U.S. listeners to once again 
remain in the dark about an artist 
whom much of the rest of the world is 
singing along with. This is a real burst 
of joy.—CT 

COUNTRY 
I> CLINT BLACK Money or Love (3:35) 
PRODUCER: Clint Black 
WRITER: C. Black 
PUBLISHER: Blackened Music, BMI 
RCA 69123 (CD promo) 
Clint Black's previous "Easy for Me to 
Say," a duet with wife Lisa Hartman 
Black, oddly was one of the country 
mainstay's least successful hits ever, 
peaking at a head-scratching No. 27 at 
year-end 2001. Follow-up "Money or 
Love" shows the singer/songwriter 
kicking up the dust with a playful 
throwdown about the relative value of 
mankind's two greatest quests. Along 
with a rollicking snare snap and some 
venerable guitar work, Black sings, 
"It's either money or love you're dig-
ging for/In the day you might be shop-
ping/But in the nighttime, you better 
make sure it's love." Despite the lesson 
to be learned, this one's more about 
swaggering around the dancefloor and 
singing in unison than a serious lec- . 
ture about morals. Sounds like another 
in the long line of on-the-money hits 
for Black. One of several new cuts from 
his Greatest Hits IL—CT 

ROCK 
GODSMACK I Stand Alone (3:52) 

PRODUCER: David Bottrill 
WRITER: S. Erna 
PUBLISHER: Universal Music, ASCAP 
Republic/Universal 20706 (CD promo) 
Boston quartet Godsmack is getting 

CELINE DION A New Day Has Come 
(4:23) 
PRODUCERS: Walter Afanassief, Aldo 
Nova, and Ric Wake 
WRITERS: A. Nova, S. Moccio 
PUBLISHERS: Sony/ATV Songs, BMI; 
Sing Little Penguin/Aldo Nova, SOCAN 
Epic Records (CD promo) 
The first release from Celine Dion in 
two years opens an auspicious new 
chapter for the well-rested mom. "A 
New Day Has Come," the title track 
from her eighth English-language 
album, comes off like a gentle exhale 
against the world's ills, as we all look 
ahead to a changed but hopeful 
nation. For Dion, the tailored lyric 
also represents the birth of her son a 
year ago: "The world thought I had it 
all/but I was waiting for a miracle to 
come." The Ric Wake radio remix of 
"Day" opens with an Enya-inspired 
whisper before a shuffle skips in and 
lifts the song—written by Aldo Nova 
and newcomer Stephan Moccio— 
upward like a dove gracefully taking 
flight. The album edit comes sans 
the beat, allowing Dion's perform-
ance alone to fully color the mes-
sage. On both versions, Dion em-
braces a particularly restrained 
performance—dramatic enough to 
steer the track's emotion, but still 
delicate to offer comfort. What a 
divine way to launch this enduring 
artist's consummate new album, 
whose potential is as fertile as our 
new world's. Look for the full project 
March 26—and a knockout debut on 
the Billboard 200 the following 
week.—CT 

NELLY FURTADO ... On the Radio 
(Remember the Days) (3:54) 
PRODUCERS: Gerald Eaton and Brian West 
WRITER: N. Furtado 
PUBLISHER: Nelstar Publishing, SOCAN 
Dream Works 13872 (CD promo) 
With only two hits under her belt, 
Nelly Furtado has quickly been ush-
ered into an elite circle in the U.S., 
with Grammy nominations for best 
new artist, as well as song, female 
artist, and pop album of the year— 
the last for her double-platinum 
album, Whoa, Nelly! Top 40 radio 
has also welcomed the Canadian 
singer/songwriter as a member of 

the family, thanks to her novel 
R&B/rock-flavored sonic signature, 
which just about nails what main-
stream radio is about in these times. 
"... On the Radio (Remember the 
Days)" delivers a kind of frazzled 
electric jolt with its skittish beat, 
wry delivery, and mesh of har-
monies, with vocal echoes and 
metallic blips dyed into the instru-
mental fabric. It's already rung the 
bell in her native country and is 
surely poised to follow in the foot-
steps of "I'm Like a Bird" and "Turn 
Off the Light" as another career-
defining record for this talented 
young artist. In many ways, Furtado 
personifies the new chapter of this 
year's pop mainstays: Along with Ali-
cia Keys and Pink, she writes her 
own songs, her edge is urban, and 
her image is hip enough to rock, too. 
An easy ace.—CT 

HT 

PHANTOM PLANET California (3:14) 
PRODUCERS: Mitchell Froom and Tchad 
Blake 
WRITERS: J. Schwartzman and A. Greenwald 
PUBLISHERS: Flying Saucer Fuel 
Music/Shaggstar Publishing, ASCAP 
Daylight/Epic 62066 (CD cut) 
Along time ago ( 1998), in a Phan-
tom Planet far, far away, this young 
band tried to get a foothold in a pop 
landscape that was on the verge of 
world domination by like-aged 
artists with a very different agenda. 
So while Britney and Christina were 
having their day in the sun, this Los 
Angeles-based quintet polished its 
act, moved from Geffen to Epic, and 
waited its turn. Enter 2002, when 
the girls have a little more time to 
polish their nails, and this act is 
ready to kick some serious chart 
butt. The guys thankfully maintain 
their highly melodic template— 
along the lines of winning debut 
single "So I Fall in Love Again"— 
but with a more aggressive instru-
mental signature. "California" is a 
song that breaks many of the con-
temporary rock rules, with an organ 
at the midsection, varying tempos, 
and vocals from lead Alex Greenwald 
that sound downright tender at 
times. Think a more aggressive Fast-
ball—good times, good musical 
savvy. The Guest drops Feb. 26, and 
it is a sonic wonder, one of the most 
innovative rock albums ("Always on 
My Mind" is a smash waiting to 
explode) to hit the planet this 
decade. Don't wait another 
minute.—CT 

quite a send-off with "I Stand Alone," 
the first single from the fire-and-
brimstone soundtrack to Universal 
Pictures' The Scorpion King, which 
stars the Rock of WWF fame. Talk 

about shooting a demographic bulls-
eye—other acts on the record include 
Nickelback, System of a Down, Ozzy 
Osbourne, Drowning Pool, Creed, and 
P.O.D. The band means serious, gui-

tar-howling business here, as lead 
singer/songwriter Sully Erna infuses 
the title words with excruciating iso-
lation and angst, while a blast of gri-
macing instrumentation swirls with 

NEW it NOTEWORTHY 
ANIKA MOA Youthful (3.55) 
PRODUCER: Victor Van Vugt 
WRITER: A Moa 
PUBLISHER: not listed 
Atlantic 300738 (CD promo) 
OK, we get it: Alicia Keys is the best 
new artist to come along since the 
clock was invented. But if you happen 
to prefer your music with guitars and 
melodies steeped somewhere between 
folk, pop, and rock, newcomer Anika 
Moa is your girl. The 21-year-old's 
debut, "Youthful," is utterly irre-
sistible, a wise and gracefu' effort 

that spits in the face of its deceiving 
title. With her haunting, world-weary 
voice and her knack for keen 
melodies and thoughtful lyrics, Moa 
conjures part Sarah McLachlan, part 
class brain. For sure, don't count on 
her sharing a milkshake with Britney 
Spears. Hailing from New Zealand, 
Moa will hit the world scene simulta-
neously with her debut album, 
Thinking Room, due in the spring. 
Stay tuned for a grand entrance from 
this compelling and bold new pres-
ence. This is the goods.—CT 

such gusto in the background that 
you can almost feel a breeze on your 
cheeks. Just a week out, the song is 
already most-added at active, main-
stream, and modern rock radio; it 
looks like a sure bet to catapult this 
deserving outfit well beyond the 
breakout status of its 1998 triple-plat-
inum, self-titled debut. With radio 
rocking harder, Godsmack is in the 
right place with the right attitude. Go 
get 'em, guys.—CT 

gri 

BUSTA RHYMES Pass the 
Courvoisier, Part II (4:00) 
PRODUCERS: The Neptunes 
WRITERS: T. Smith, P Williams, and 
C. Hugo 
PUBLISHERS: T'Ziah's Music/Waters of 
the Nazareth/EMI Blackwood/Chase Chad 
Music, BMI; EMI April, ASCAP 
Flipmode/1 21155 (CD promo) 
"Don't this hit make my people wanna 
jump, jump?!" That's the opening 
shout-out from the ever-entertaining 
Busta Rhymes, whose reworked ver-
sion of "Pass the Courvoisier" is des-
tined to pound from car windows 
nationwide, with arms simultaneously 
waving around in circular motion. 
The melodic ante is upped in "Part II," 
adding more variety to the track over 
its album version counterpart, featur-
ing a guest rap from the ever-present 
P. Diddy and a verse sung by Pharrell 
of the equally ever-present Neptunes, 
who wrote and produced the song. 
There's also a posse of ladies at the 
party to contribute even more atmos-
phere to this weekend anthem. This is 
quite possibly the first time in history 
that "Courvoisier" has been heard in 
the title of a song, and after hearing it 
repeated over and over here, it 
becomes a pretty comical-sounding 
word. All in all, more good times from 
a guy who continues to mine gold. 
From his current half-million seller 
Genesis.—CT 

DANCE 
LASGO Something (3:41) 
PRODUCERS: Pete' Luts and David Vervoort 
WRITERS: P Luts and D. Vervoort 
PUBLISHERS: A&S Productions; Be's 
Songs 
Robbins Entertainment 72056 (CD promo) 
There's no waffling about this Belgian 
trio—"Something" is a dance track 
with a special spark: rubbery, electronic 
instrumental hooks, a chorus that'd 
make the fat lady sing loud, and a 
strong, pleading vocal from singer/key-
board player Evy Coffin (who sounds 
like a millennium version of Kim 
Wilde). With songwriters/producers 
Peter Lutis and David Vervoort, the 
group has already ignited the clubs at 
home with this, their debut, and via 
licensing stateside from New York's 
Robbins Entertainment, it should strike 
a chord with U.S. mix Dis looking for a 
stomper that brings blow torch intensi-
ty to the weekend airwaves. "Some-
thing" is definitely straight-ahead 
dance music, but it also possesses an 
accessibility that could bring it main-
stream nods in markets that are 
indulging such acts as Kylie Minogue 
and ho. Solid stuff that's a cut above 
much of the genre, which often under-
estimates the importance of a potent 
vocal. Please give it a chance.—CT 

CONTRIBUTORS: Chuck Taylor. SPOTLIGHT: Releases deemed tr) ., review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or uperming artists. PICKS (ar.): New releases predicted to hit the top half of the chart in the corresponding format CRMCS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit Send review copies to ChuckTaylor (Billboard, 7: Broadway,6th floor, NewYair, N.Y. 10003) or to the writers in the 
appropriate bureaus. 
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R&B/HIP-HOP 

and The Blues. 
THE BOYZ ARE BACK: Boyz II Men 
are putting the finishing touches on 
their fifth album, the first for their 
new label, Arista. It's tentatively slat-
ed to drop in June. 

The quartet's Shawn Stockman 
says that in addition to Jimmy Jam 
& Terry Lewis, collaborators include 
Edmund "Butter" Clement, co-
author of Usher's "U Remind Me" (on 
the song "Howz About It"), Babyface, 
and Carlos McKinney ("Relax Your 
Mind"). He notes that other collabo-
rations have yet to be confirmed. 
The switch last year to Arista 

(Rhythm, Rap, and the Blues, Bill-
board, Sept. 1, 2001) reunitesthe quar-
tet with label president/CEO Antonio 
"L.A." Reid, who co-produced the 
group's 1992 hit "End of the Road." 

Speaking to Billboard exclusive-
ly. Stockman is especially excited 
about the Jam & Lewis-helmed 
track "Oh Well." 

"It's a beautiful, tear-jerking ballad 
about a man dealing with his woman 
leaving him," Stockman says. "He's 
trying to reconcile and make the rela-
tionship work. But for some reason 
he can't find her, leaving him to say, 
'Oh, well, maybe I'll try again,' or 
'Maybe there's tomorrow.' He's not 
giving up hope on this relationship." 

Stockman says the as-yet-untitled 
album—the follow-up to Universal 
Records' 2000 rel ease Nathan Michael 
Shawn Wanya (followed by that label's 
2001 greatest-hits package, Legacy)— 
should be finished by the end of this 
month. A lead single is targeted for 
either late March or early April. 

INDUSTRY BRIEF: At press time, 
details of the split between Tommy 
Boy and the Warner Music Group— 
which owns 50% of the label—were 
being negotiated. Sources say Tom-
my Boy will continue to operate 
with a reduced artist roster and staff 
(see story, page 8). 

ALL ABOARD: In addition to the four 
nominations Alicia Keys received for 
the 16th Annual Soul Train Awards, 
the celebrated newcomer will be pre-

sented with the 2002 Sammy Davis Jr. 
Award for entertainer of the year. The 
male honoree is Dr. Dre. The 2002 
Quincy Jones Award for outstanding 
career achievement goes to the O'Jays. 

Keys' debut album, Songs in A 
Minor, received two nods, for best 
R&B/soul album, female and best 
R&B/soul or rap album of the year. 
She's also up for best R&B/soul or 
rap, new artist and best R&B/soul 
single, female for her performance 
on the hit single "Fal 1 i n'." Receiving 
three nods each: Aaliyah. India.Arie, 
and the Isley Brothers Featuring 
Ronald Isley aka Mr. Biggs. The 
nominees list also includes 'N Sync, 
whose "Gone" is up for best R&B/ 
soul single, group, band or duo. 

This year's ceremony is being taped 
March 20 at the Los Angeles Sports 
Arena and is hosted by Yolanda Adams, 
Faith Evans, Arsenio Hall, and Soul 
Perlin host Shemar Moore. The two-
hour syndicated telecast, produced by 
Don Cornelius and distributed by Tri-
bune Entertainment, is slated to air 
between March 30 and April 7. 

MORE KUDOS: Michael Jackson and 
Ashford & Simpson join Sting and 
others as this year's inductees into 
the National Academy of Popular 
Music/Songwriters Hall of Fame. 
The ceremony takes place June 13 
in New York. 

ICE-T MAKES TRACKS: The rapper is 
in the studio working on three new 
songs for the Peter Wade-written 
and -directed film Tracks. In the 
autobiographical movie—based on a 
true incident in Wade's life—Ice-T 
plays a correctional officer who 
befriends the main character, one of 
a group of lower-middle class white 
teens who unknowingly kill a man. 

In addition to lead single "The 
Game Stops Here," Ice-T has penned 
"Bang Bang" and "You Asked for It" 
for the soundtrack. The Two Dog 
Productions film is slated for a late-
summer/early-fall release. 

OLD SCHOOL HITS THE ROAD: R&B 
mainstays the O'Jays, the Dramatics, 
and the Temptations Review Featur-
ing Dennis Edwards are banding 
together as headliners of the Tom 
Joyner Classic Soul Tour. The 20-mar-
ket road trip gets under way March 14 
in Richmond, Va., and wraps April 14 
in St. Louis. Stops include Philadel-
phia (March 16), Houston (March 22), 
Atlanta (March 28), Los Angeles (April 
4), and New York (April 10). 

Additional reporting by Wes 
Orshoski in New York. 

B2K Brings On The R&B 
Industry Members Think Epic Dance Quartet 'Guts Ta Be' The Next Superstars 

BY TOI MOORE 
LOS ANGELES—Music's teen scene 
can be a fickle one. But that doesn't 
seem to be a problem for B2K, Epic's 
entry in that ever-changing sweep-
stakes. In fact the male teen foursome 
has already racked up five weeks at No. 
1 on the Hot R&B/Hip-Hop Singles 
Sales chart with lead single "Uh Huh," 
which currently resides at No. 24 on 
the Hot R&B/Hip-Hop Singles & 
Tracks chart. Coming March 12 is the 
quartet's eponymous Epic album. 
The first thing one notices about 

B2K is the energy it packs. "It's very 
energetic, because we like to dance," 
member J-Boog says. "We like peo-
ple to feel joyful and youthful—that 
they can do whatever they want to 
do if they put their minds to it." 
Which is exactly what continues to 

motivate the group that came togeth-
er four years ago. In its first incarna-
tion, B2K—which stands for "Boys of 
the New Millennium"—was a trio 
comprising Lil Fizz (aka Dreux Fred-
eric), Raz-B (De'mario Thornton), 
and J-Boog (Jarell Houston). After 
conflicts with its former manager, the 
group signed on with managers Chris 
Stokes and Ketrina Askew of Los 
Angeles-based the Ultimate Group. 
Soon thereafter, Omarion (Omani 
Grandberry) came aboard. After audi-
tioning for executives in New York, 
B2K signed with Epic. 

FAMILY LENDS A HAND 
The Los Angeles natives, whose 

singing and dancing influences 
range from Kris Kross and Boyz II 
Men to Michael Jackson, also have 
familial first-hand experience to 
draw from: Co-manager Stokes also 
manages IMx (formerly known as 
Immature) and is Raz-B's cousin, 
and J-Boog is cousin to IMx member 
Marques "Batman" Houston. 

Guest producers on B2K's debut 
set include Jermaine Dupri, Rodney 
Jerkins, and newcomer Beau Dozi-
er, son of Lamont Dozier (one-third 
of Motown's songwriting trio Hol-
land-Dozier-Holland). In addition to 
"Uh Huh," written by J-Boog and Lil 
Fizz, the album includes the group-
penned pumper "B2K Is Hot." Both 
are published via Mighty Mights 
Productions (ASCAP). 

But it isn't all dance all the time 
for B2K. The group also weighs in 
with several ballads, including the 
upcoming second single, "Gots Ta 
Be." KRRQ Lafayette, La., PD/music 
director Darlene Prejean notes, "The 
first single was great; young girls are 
still calling in for it. But 'Gota Ta Be' 
is the love jam of the year. All females 
are going to call for this one. [That 
song] will expand their demos." 

Epic Record Group VP of A&R Max 
Gousse adds, "B2K is a fresh twist on 
the hip-hop/R&B sound. Their uptem-
pos are fun, energetic, and feature raps. 

And their ballads are classic R&B." 
Epic's B2K push began last sum-

mer with a series of Internet contests 
promoting the group's Web site 
(b2klovesyou.com), a six-week BET 
promotion in which the winner 
receives $20,000 cash and a trip for 
two to meet B2K, and a U.S. tour with 
Lil' Bow Wow. The group wrapped a 
two-month U.S. promo tour in early 
December 2001. 
Epic senior director of urban 

marketing Maria Ma says the early 
campaign launch was key to the sin-
gle's sales success. "It was a combi-
nation of press, Internet, video play 
on BET [the "Uh Huh" video was 
directed by Eric White], and the 
promo tour," she explains. "By the 
time the single came out, people 
were primed for it. We put out the 
single because of the demand." 
Marketing plans include a club 

tour with IMx that kicked off Feb. 8, 
plus additional advertising on BET 
and in such print publications as 
Black Beat, Word Up, and Right On! 
(B2K is booked by Sal Michaels at 
New York-based Pyramid.) 
Sam Furston, owner of West Los 

Angeles' Midnight Records, recently 
hosted an in-store for B2K. Asked to 
assess the group's potential, he says, 
"In my seven years of being in busi-
ness, the B2K in-store was the big-
gest, most phenomenal in-store I've 
ever been involved with ... it was 
like Michael Jackson was here. 
[B2K] are superstars, and they don't 
even know it yet." 
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2:E Biliboa d HOT RAP SINGLESTv 
Compiled by SoundScan fmm a national subset panel of serene/Hip-Hop stores. l a m 8 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

1 

NUMBER 1 8 Weeks At Number 1 

ROUND AND ROUND Jonell & Method Man 5̀? 
DEF SOUL/DEE JAM 588851 10651G 0 0 

2 THAT WAS THEN Roy Jones, Jr. Featuring Dave Hollister, Peron & Hahz The Rippa 
BODY HEAD 74767 0 

3 DANSIN WIT WOLVEZ Strik 9ine .9 
FADE 34239 'HMO 000 

4 5 CAN I GET THAT?! !? Bear Witnez! 
EARGASM 3511 000 

5 21 WHAT'S LUV? Fat Joe Featuring Ashanti .2 
TERROR SQUAD/ATLANTIC 85M.'/AG 0 

6 10 BUSTER Dennis Da Menace 
1ST AVENUE 0001 e 

7 8 JUMP UP IN THE AIR Original P Introducing Hyped Up Westbound Soljaz 'º 
WESTBOUND 555 10 

8 7 JIGGA Jay-Z 
ROC-A-FELLA/DEF JAM 5889301/113JM6 0 

0 12 AIN'T NOBODY (WE GOT IT LOCKED!) The Rawlo Boys Featuring TORO. & Ur Smoke v 
HOUSE OF FIRE 12850 0 0 

10 6 BUNNY HOP Da Entourage 
RED BOY 7183 e 

fa BOOTTEE Benzino Featuring Mr. Gzus & Teddy Riley 9 
SURRENDER/MOTOWN 01526ATTUNIVERSAL 0 

, LIGHTS, CAMERA, ACTION! Mr. Cheeks 
UNIVERSAL 0151351 0 

13 9 THINK BIG Crimewave ‘57 
cRIMEWAVE 72002 00 

14 13 YOUNG'N (HOLLA BACK) Faholous.. 
DESERT STORM/ELEKTRA 87NirfEEG 0 

4ED 16 ALWAYS ON TIME Ja Rule Featuring Ashanti l';' 
MURDER INCJDEF JAM 588793110.1MB o 

16 11 BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) Mystikal Ç,, 
JIVE 429921/ZOMBA co 

ee FATTY GIRL Ludacris. LL Cool J & Keith Murray 9 
FB 0152W/UNIVERSAL 0 

(r) SATURDAY (000H! 0000H!) Ludacris Featuring Sleepy Brown 9 
DISTURBING THA PEACE/DEE IAM SOUTH 588875'/IDJMG o 

19 15 GOT UR SELF A... Nas 9 
ILL WILL/COLUMBIA 798781/CRG 0 

20 19 SPECIAL DELIVERY G. Dep ç 
BAD BOY 791091/ARISTA 0 

THANK YOU Lil Bow Wow Featuring Jagged Edge & Fundisha 9 
SO SO DEF/COLUMBIA 1045' 10H13 0 

MY LIFESTYLE Funkmaster Flex Featuring Fat Joe, Jadakiss & Remy Martin 
LOUD 9103' o 

BREAK YA NECK Busta Rhymes 
J 21061' o 

24 18 ROLL WIT ME Pretty Willie 
DEREPUBLIC 015515/UNIVERSAte 0 

25 25 WE THUGGIN' Fat Joe Featuring R. Kelly '9 
TERROR SOUAD/ATLANTIC1751174./AG 0 

InFlecordswith the g eatest sales gains this week Ç1Vicleoclip availability .• Recording Industry Association of America IRIPA) certification for 
net shipmen: of KAM units (Gold). A RIM Certilicascrn for net shipment of 1 million unes (Platinuml,with additional million indicated by number fol. 
loising the simbol. CD Single available. 0 DVD Single available. ID CD Mao-Single available.° Cassette Single available. O Vinyl maxi-sin-
gle available. • Vinyl ', pie available. • Cassette maxi-single available. Catalog number is for 0. • Indicates • unavailab e, in which case, cata-
fog number is for ID, 0 0,0 or(;) respectively, based on availability.©2002, \MU Business Media, Inc. and SoundScan, Inc. All rights reserved. 
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.e -.e NUMBER 1/HOT SHOT DEBUT i:Vt": 1 Week At Number 1 

JENNIFER LOPEZ EPIC 86399/ 11298E0/18 981 J To Tha L-0! The Remixes 1 

:50 25 25 NATE DOG G ELECTRA 6268r/FEG 112.98/18.981 MUSIC 8/ Me 3 

51 47 46 MR. CHEEKS UNIVERSAL 014928112 98/18.981 John P. Kelly 5 
, 

3 2 LUDACRIS • DISTURBING THA PLACEASE JAM SOUTH 586446./10MS 11/98/18 98/ Word Of Mouf 1 52 55 70 LUTHER VANDROSS • .1 20007112.98/18.981 Luther Vandross 2 

2 1 NAS • ILL WILL/COLUMBIA 135731r/CRG 112.98 Ea/16.981 Stillmatic 1 . 53 52 49 SOUNDTRACK HYPNOTIZE MIN0310110,t1U1A131419reciG 11293E0189M Three 6Malia 8 Hypnotize Minds Presents: Choices - The Album 4 

1 - SOUNDTRACK ROC-A.FELLAIDEF JAM 5866711VIDJMG111.98/11.961 State Property 1 . 54 40 33 ICE CUBE PRIORITY 2909r/CAPITOL112.98/18.98/ Greatest Hits 11 

O SADE EPIC 66373112.98 ECl/113.98) Lovers Live 5 55 56 60 R. KELLY A' JIVE 4170r/ZOMEIA 112.98/11981 tp-2.com 1 

5 3 JA RULE A' MURDER INCJOEF JAM 513643rADJMG 112.98/19 981 Pain Is Love 1 56 57 54 DONNIE MCCLURKIN • VERITY 43150/ZOMBA 111 98/17 981* Live In London And More... 22 

MARY J. BLIGE mu maw 112.91e18.981 No More Drama (2002) 0  58 50 MISSY "MISDEMEANOR" ELLIOTT • THE cotn MINIVELEKTRA 62631./EEGoen tese Miss E...So Addictive 1 

15 JAHEIM • DIVINE MILL 4745r/WARNER BROS. 111.96/17.961 [Ghetto Love] 2 Irl, 60 61 GINUWINE • EPIC 69622.112.98 ED/18.981 The Life 2 

7 8 FAITH EVANS • BAD BOY 73041/ARISTA112.96/113.9111 Faithfully 2 CO 66 72 BRIAN MCKNIGHT • MOTOWN 014743/UNIVERSAL 112.98/18.981 Superhero 4 

10 

0  

8 5 KEKE wyArr MCA 112609112.98/18.981 Soul Sista 5 60 4 18 MARY J. BLIGE • MCA 112616.112.98/18.981 No More Drama 1 

11 7 MYSTIKAL JIVE 41770./ZOMBA11198/18.981 Tarantula 4 61. 62 63 PROPHET JONES UNIVERSITY/MOTOWN 01455I/UNIVERSAL 112.98/18681 01 Prophet Jones 16 

12 6 4 OUTKAST ARISTA 26093.112 98/18.981 Big Boi & Dre Present... OutKast 4 62 61 58 BUBBA SPARXXX • BEAT CLUB 49312r/INTERSCOPE 112.98/18.98/ Dark Days, Bright Nights 3 

13 10 6 MICHAEL JACKSON A' EPIC 69400/ 112 96 EC1/18 961 Invincible 1 63 50 38 WARREN G UNIVERSAL 01612r 112.98/18.981 The Return Of The Regulator 14 

14 

0  

13 10 USHER A' ARISTA 14715/112.98/18 981 8701 3 64 53 44 DUNGEON FAMILY AFISTA 1469r 112.98/18.981 Even In Darkness 4 

17 13 MOBB DEEP • LOUD/COLUMBIA 85138r/CRG 112 98 ECl/18.961 Infamy 1 70 65 GERALD LEVERT ELEKTRA 62655/EEG 112.96/18.981 Gerald's World 2 

16 18 - JAGUAR WRIGHT MOTIVE 112683/MCA 18.98/12.981 Denials Delusions And Decisions 16 • 72 51 JANET A' VIRGIN 10144•112.98/18 981 All For You 1 

17 15 11 ALICIA KEYS e J 20002112.9E08.981 Songs In A Minor 1 67 68 66 JUVENILE • CASH MONEY 66C913/UNIVERSAL 112.96/18.981 Project English 2 

ID 19 14 LIL BOW WOW • SO SO DEF/COLUMBIA 86130/CRG 112.98 E0/18.9131 Doggy Bag 2 : 68 51 53 DIRTY SOUTH HARD 2 HIT 7088/STREET LEVEL 117.98 COI e Everythang's Gon Be Different.. 51 

19 - 12 9 BUSTA RHYMES • J moor 112.98/18.981 Genesis 2 .69 71 56 VARIOUS ARTISTS UTV/DEF JAM 586662/IDJMG 112 98/18 98/ The Source Presents Hip Hop Hits - Volume 5 38 

20 16 12 

, 

MASTER P NEW NO LIMIT 860977/UNIVERSAL 112.98/18 981 Game Face 12 - 70 67 62 BONEY JAMES WARNER URCIS. 48004 117 98 CDI Ride 27 

21 20 17 JOE JIVE 41786/ZOMBA 112.98/18.981 Better Days 3 0  82 - FEAR NO M.O.B. 90 DEEP 005/STONEY BURKE 111.98/17.981a Gangstas Doin' Gangsta S4t@t! 71 

a, 

0  

24 23 DMX • RUFF RYDERS/DEF JAM 58645r/IDJMG 11198/19.981 The Great Depression 1 - 72 69 68 TOO SHORT SHORT/JIVE 41761/ZOMBA 11166/17.981 Chase The Cat 14 

21 21 AALIYAH • BLACKGROUND 10082- 112.98/1808/ Aaliyah 2 .73: 59 57 LIL BLACKY HIT A LICK 51279/TRIPLE X116.98 CD111 Big Ballin 50 

24 14 16 YOLANDA ADAMS ELEKTRA 82690/1E0112 98/18 981 Believe 7 fat BIG POKEY WRECKSHOP 1414110.98/18.981¡ Collabo 74 

0  39 47 
:$' GREATEST GAINER ,$, 

INDIA.ARIE • MOTOWN 013170* UNIVERSAL i 12 98 18 98, Acoustic Soul 3 

75 84 JILL SCOTT • HIDDEN BEACH 6213r/EPIC 111.98 ED/17.9611i Who Is Jill Scott? Words And Sounds Vol. 1 2 

0  • 80 DESTINY'S CHILD A' COLUMBIA 6IC6r/CRG 112.98 E0/18.961 Survivor 1 

26- 23 20 VARIOUS ARTISTS RUFF RYDERS 49317r/IN TERSCOPE 112 911 19 Sei Ryde Or Die Vol. III: In The "R" We Trust 9 75 VARIOUS ARTISTS RED STAR 858.5r/EPIC 118.98 ED CD) Red Star Sounds - Volume One: Soul Searching 29 

27- 27 26 ANGIE STONE • J 2001r 112.98/18.98/ Mahogany Soul 4 

. 

_ 98 T.I. GHET-O.VISION 14681/ARISTA 111.98/17.981 I'm Serious 27 

28 

29 

22 22 LIL' KEKE IN THE PAINT 8231/KOCH 112.98/18.981 é Platinum In Da Ghetto 22 - 79 71 THE TEMPTATIONS A4OTOWN 01633WUNIVERSAL 112.96/18.98/ Awesome 27 

26 19 JAY-Z ROC.A.FELLA/OEF JAM 5136614/10JMG 19.98/14.981 MTV Unplugged 8 

1 

6 

ji(U 59 JENNIFER LOPEZ à' EPIC/15965112.98E0/16.9BI J.Lo 1 

0  32 41 MAXWELL A COLUMBIA 6713E/CR0112.98 E0/18.981 Now a SHAGGY MCA 112827. (me Co) Hotshot: Ultramix (Special Edition) 81 

31 33 29 WU-TANG CLAN • WU-TANG/LOUD/COLUMBIA 8823r/CRG 112.98 E0/18.9131 Iron Flag itia  87 90 NELLY A' FO REEL 157743./UNIVERSAL 112.98/18.981 Country Grammar 1 

0  

0  

38 32 CRAIG DAVID • WILDSTAR/ATLANTIC 88013I'/AG III 98/17 981 Born To Do It 12 83 77 73 VARIOUS ARTISTS HIDDEN BEACH 1585rfEPIC III.% ED COI Hidden Beach Recordings Presents: Unwrapped Volt 33 

49 78 
'11-7 PACESETTER iirit.' 

SIR CHARLES JONES MARDI GRAS 1080 00 98.16 9810 Love Machine 33 

7 

84 89 - VARIOUS ARTISTS TIME LIFE 18605117 98 COI Body + Soul: No Control 84 

97 

g 

- MARY MARY • CZ/COLUMBIA 63740/CRG 17 98 ED/1198/ Thankful 22 

0  

0  

36 

36 36 PETEY PABLO • JIVE 41723/ZOMBA III 9017 981 Diary Of A Sinner:1st Entry 
95 91 LIL' ROMEO SOULJA/PRIORITY 5019r/CAPITOL 111.98/11.981 Lil' Romeo 5 

37 34 FAT JOE TERROR SQUAD/ATLANTIC 8.347r/AG 111.98/17.981 J.O.S.E.: Jealous Ones Still Envy 6 
87 65 52 G. DEP BAD BOY 7304r/ARISTA 111.9W17.913) a Child Of The Ghetto 23 

30 27 JAY-Z A ROC-A-FELLNDEF JAM 5136391r/10JMG 112.98/19.981 The Blueprint 1 
88 91 88 EPIC 65185112.98 SADE à' Ea/18.981 Lovers Rock 2 

' 37 35 40 THE ISLET BROTHERS FEATURING RONALD ISLET AKA MR. BIGGS • DREMAY016S4MIKITASCOPIL299096 Eternal 1 
89 75 67 GHOSTFACE KILLAH EPIC mar 112.98 E0/18.981 Bulletproof Wallets 2 

38- 29 28 MACK 10 CASH MONEY 860968//UNIVE RSAL 112 98/18 981 Bang Or Ball 4 

7 

-:9° ..' 80 83 
PAYCHECK CHECKMATE MUGSHOT 0801/STONEY BURKE Ill 98/17 98Ià Check Yo'Self 61 

39 

40 

41 

a 
Q 54 

31 30 JILL SCCITI" ae HIDDEN BEACH 86150/EPIC 114 98/19 981 Experience: Jill Scott 826+ lelli- BROTHA LYNCH HUNG BLACK MARKET 9799 III 98/16981 Appearances: Book 1 91 

34 31 UGK JIVE 41673/ZOMBA III 98/17.981 
Doty m oney 2 92 86 82 CYPRESS HILL COLUMBIA 85741r/CEIG 112.913 EC/18.961 Stoned Raiders 26 

44 37 SOUNDTRACK INTERSCOPE 493172112.98/19.981 Ali 31 93 85 

94 99 

- 

94 

ARCHIE PHAT Boy 1980 (16.96 co) Ride Wit Me 

' LA CHAT IN THE PAINT 8239/KOCH 112 98/18 981 Murder She Spoke 

85 

16 
48 48 

45 

JAGGED EDGE • so SO DENCOLUMBIA 85648./CFIG 112 98 E11/18.981 Jagged Little Thrill 2 , 

JERMAINE DUPRI so SO DEF/COLUMBIA 8583r/CRG 112.98 F0/18 981 Instructions 3 

6 

2 

95 . 98 64 KRS-ONE AND THE TEMPLE OF HIPHOP IN THE PAINT/FRONT PAGE 11363/KoCH 112.98/18 9/0 Spiritual Minded 64 

44 28 24 SOUNDTRACK DEF JAM 58662r/IDJMG 112 98/18 981 How High C2 

UP 

PASTOR TROY MAKI SOCIETY 014173/UNIVERSAL 112.98/18 98/ Face Off 13 

0  46 42 FABOLOUS 0 DESERT STORNVELEKTRA8267r/EEG 112.96/18.961 Ghetto Fabolous 
KHIA DIRTY DOWN 00048117.98 CO1 Thug Misses 97 

46 45 39 8BALL JCOR 860964/INTERSCOPE 11196/16.981 Almost Famous 6 

42 

98 92 76 SOUNDTRACK • MURDER INCJOEFJAM54883r/IDJM6112.Se/18.981 The Fast And The Furious 5 

47 42 43 IMX TUG 39009/NEW LINE 112.96/17.961 IMx 0 
TYRESE • RCA 6796411198/17.981 2000 Watts 4 

4a 41 - C-B0 WEST COAST MAFIA 2847/WARLOCK 111.98/17.981 Life As A Rider 41 
100 78 92 CHINO NINO ELAM FLAW_ESS 13145 110 98/17 981 di Knockem Wit Game 78 

49 43 35 TIMBALAND & MAGOO BLACKGROUND mm.112 98/18 981 Indecent Proposal 3 
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ARTIST IMPRINT 8i NUMBER/DISTRIBUTING LABEL Title ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

‘.:-`.• NUMBER 1 
2PAC A' AMARU,DE AT H ROW 490301'IN TERSC 0 PE 19 9024 981 1 

-;-'i 6 Weeks/HM=1w 1 

Greatest Hits 164 

13 10 THE NOTORIOUS B.I.G. A' BAD Boy 7300(r ARISTA 11 less Read To Di 332 
11 JUVENILE A' CASH MONEY 153162/UNIVERSAL112.98/18.981 400 Degreez 164 

371 2 I 2PAC A' DEATH ROW 6300r,KOCH 119 98,15 981 All Eyez On Me 305 16 SADE A' EPIC 85287 112.98 E0/18 98/ The Best Of Sade 
13 MARY J. BLIGE A' UPTOWN 110681IMCA 16 98/11 981 What's The 411 105 16 9 DR. DRE An AFTERMATH 490486,INTERSCOPE 112.9M/3981 Dr. Ore - 2001 104 

4 4 R. KELLY A' JIVE 41527/ZOMBA 11 I 98/17 98/ 12 Play 180 17 12 THE NOTORIOUS B.I.G. 40 BUM 73011./ARISTA119.98/24 ah Life After Death 220 
5 3 LUTHER VANDROSS LEGACY/LV 66068/E PIC 110 98 E0/17.981 Greatest Hits 7 1 15 NAS • COLUMB1A 57684./CRG 17 98 EQ/11 981 Illmatic 34 

AALIYAH •V BLACKGROUND 10763112 98/17.981 One In A Million 95 1Q 23 BOB MARLEY AND THE WAILERS •'‘' TUFF GONG/ISLAND 841321r/IDJMG 112.98/18.981 Legend 281 

17 KEITH SWEAT A' VINTERTAINMENT/ELEKTRA 130763/EEG 111.98/17.98/ Make It Last Forever 304 - MARY J. BLIGE A' mca II 1806112.98/18.98/ Share My World 92 I5 
25 MARY J. BLIGE A' MCA 11156.110.98/1508/ My Life 165 21 22 JODECI • UPTOWN 110 MC 1198 Forever M Lad 124 
14 JAY-Z • FREEZE/ROC.A.FELLA/PRIORITY 5C69r/CAPITOL Item Bee) Reasonable Doubt 218 20 MICHAEL JACKSON ." EPIC 66073112.98 EC/18.961 Thriller 241 

10 7 MAKAVELI A' DEATH ROW 630Ir/KOCH 112.98/17 941 The Don Killuminati: The 7 Day Theory 191 19 JAY-Z •' ROC•AFELLA DEE JAM 54682r IDJM II 18.9/3 Vol. 3... Life And limes Of S. Carter 72 
11 8 2PAC • AMARU/JIVE 41636/ZOMBA 111 98/17.981 Me A ainst The World 285 24 - NAS A' C LUMBIA 67015. R lo. 1 . It Was Written 72 

AL GREEN • HI/THE RIGHT STUFF 30800/CAPITOL 110 98/17 98/ Greatest Hits 363 25 - DMX •' RUFF RYDERS/DEF JAM 55822r/IDJMG 112 98/18 981 Ws Dark And Hell Is Hot 178 

M1 Albums w th the greatest sales gains this week. Catalog albums are 2- year old titles that have fallen below No 100 on The Billboard 200 Or re1SSueS of o der album: . To-al Chan Weeks column reflects combined weeks title has appeared on the Top R&B ,Hip-Hop Albums and Top R&B/Hip-Hop Catalog Albums. • Record ng Industry 
Assn. Of America (RIAA) endic auon for net shIpment of 500,000 album unns ( Gold). • RIAA certnicabon for net stupmenToll million unns ( Plum,* • RIAA certit F ati o n for net shIpment of 10 (ruffian unds ID(amond). Numeral following Plahnum or Chamond symbol Indlcates album's multi- platinum level. For boxed sets, and double 
albums with a running time of 100 minutes or more, the RIAA muhiplies shIpments by the number of discs and/or tapes. RIAA Latin awards: Certification f r net shmenert of 100.000 unns ( Oro). Certification of 200,000 units ( Platino)..1 Certification of 400,000 unds ( Mutts-Platino). *Asterisk indicates LP is available. Most ape prices, 
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent prices, which are projected fr m wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
seekers this week. è indicates past Heatseeker Mle. (g) 2002, VNU Business Media, Inc., and SoundScen, Inc. All rights reserved. 
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R&B/HIP-HOP 

&Deeds. 
STAR TRAKING: Having produced 
chart-topping tracks for such acts as 
Mystikal, Jay-Z, Babyface, 'N Sync, 
Usher, and Britney Spears, as well 
as recording their own Virgin debut 
under the moniker N*E*R*D, you 
would think there were no other 
musical avenues for the Neptunes to 
conquer. Wrong! 

Last year's winners of the Billboard 
R&B/hip-hop award for producer of 
the year are now label heads, having 
recently inked an exclusive imprint 
deal with Arista Records (Billboard, 
Feb. 2). The New York-based imprint, 
Star Irak Entertainment, will be 
headed by Neptunes duo Chad Hugo 
and Pharrell Williams, along with 
their manager, Robert Walker. 

"L.A. [ Reid, president/CEO of 
Arista Records] is very assertive, and 
that's the kind of reassertion we need 
with our situation," Williams says of 
the pair's decision to sign with Arista. 
"We needed someone who under-
stands about being different and 
launching new things, because that's 
what music is about. It changes every 
five to 10 years, and we want to play 
an integral part in that change." 

Star Trak's first two signings—rap 
duo Clipse and rock band Spy 
Mob—may help the pair do just 
that. "Clipse has been down with us 
for a long time," Williams says of the 
Virginia Beach, Va.-based pair. "Now 
they're ready on many different lev-
els—from mix-show to top 40. 
They're ready to be the shit! 

"Spy Mob is a cross between Todd 
Rundgren and Steely Dan," Williams 
adds of the label's first rock act. 'They're 
four cool, white dudes from Minneso-
ta. They're totally self-contained. I did-
n't even touch the album. It's just dope 
rainy-day '70s classic rock'n'roll." 

According to Williams, Kelis' new 
album, Wcmderland, is now scheduled 
to be released via Star Irak; a street 
date will be announced soon. Kelis' 
freshman set, Kaleidoscope, was 
issued on Virgin in December 1999. In 
the meantime, Virgin says the Nep-

tunes' long-awaited NKE*R*D album, 
In Search Of..., is now due March 12. 

Walker will serve as Star Trak's 
president and head up the day-to-
day operations. Under the pact, the 
Neptunes will produce both Star 
Irak and Arista acts. 

GIVING BACK: After teaming in the 
studio for the forthcoming The Best 
of Both Worlds (Def Jam, March 26), 
Jay-Z and R. Kelly will take the stage 
together at UrbanAID 2. Scheduled 
for April 9 at New York's Beacon The-
ater, the benefit concert will also fea-
ture a performance from Sean "P. 
Diddy" Combs, who is co-chairing 
the event with Russell Simmons. 
The concert will be taped to air on 
BET and will be hosted by comedian/ 
actor Jamie Foxx. Organized by 
LIFEbeat, the UrbanAID 2 benefit is 
designed to increase awareness of 
HIV prevention and AIDS issues in 
the urban community. 

INDIE AND RISING: With any num-
ber of indie acts popping up on the 
R&B/hip-hop charts every issue, 
Words & Deeds thought it was time 
to look at a few of those acts gener-
ating chart buzz in recent weeks. 

Representing Washington, D.C., 
Boobakaw & the Wild Younginz first 
made noise with "Rock Em." The 
Whitestone Records act peaked at 
No. 4 on the Hot Rap Singles chart 
with the track, which features Mur-
der Inc.'s Vita. Next up for Boobakaw 
& the Wild Younginz: a full-length 
debut, The Birth, due this summer. 

Houston's Po' White Trash & the 
Trailer Park Symphony has orches-
trated its own indie success. Signed to 
Pocket Change Productions, Po' White 
Trash peaked at No. 3 on the Hot Rap 
Singles chart with "Po' Punch." The 
track, produced by Lil' Jon of Lil' Jon 
& the Eastsicle Boyz, serves as the lead 
single for Po' White Trash & the Trail-
er Park Symphony's Po' Like Dis. The 
14-track set features appearances by 
the Goodie Mob's Cee-Lo and Xscape's 
Tameka "Tiny" Cottle, among others. 

Lastly, Crimewave Entertainment's 
Crimewave is one of the latest acts to 
emerge from New York's under-
ground. "Think Big," the second sin-
gle from its forthcoming album 
debut, Scripture Won: The Beginning 
Of..., peaked at No. 4 on the Hot Rap 
Singles chart. The Big Apple-based 
quintet—consisting of Skar, Max-
imilian, Fluid, Karachi-Raw, and 
Shamus—scored another hit on the 
same chart last year with the album's 
lead single, "What Side You On." 

Rashaun Hall may be reached at 
rhall@billboard.com. 
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ARTIST (IMPRINT/PROMOTION LABEL) 

1 1 
e. NUMBER 1 ,0* 

Always On Tune 8 PAIALNk i ED 29 
JA RULE FEAT ASHANTI (MURDER INCAMEJAMADJMGI 

Anything 51 52 
JAHEIM FEAT NEXT IDIVINE MILL/WARNER BROS I 

He Loves Me (Lyzel In E Flat) 
JILL SCOTT IHIDDEN BEACH/EPIC) 

2 2 Butterflies ED 30 
MiCHAEL JACKSON IEPIC) 

Foolish ED 75 
ASHANTI IMURDER INCJDEF JAMADJMG) 

I Got It 
JAGGED EDGE ISO SO DEE/COLUMBIA) 

0  5 Nothing In This World 28 28 
KEKE WYATT FEAT AVANT )MCA) 

Brotha 53 50 
ANGIE STONE IJI 

Bad Intentions 
OR ORE IAFTERMATH/DOGGYSTYLEANTERSCOPE) 

4 4 What About Us? 29 24 
BRANDY (ATLANTIC) 

Gone 54 51 
N SYNC LID 

From Her Mama (Mama Got 1%**) 
JUVENILE ICASH MONEWUNWERSAL 

€0 12 Oops (Oh My) 30 26 
TWEET (THE GOLD MINWELEKTRVEEG) 

Lifetime '55 56 
MAXWELL ICOLUMBIA) 

Round And Round 
JONELL & METHOD MAN (DEE SOUUDEF JAMADJMG) 

O  8 Ain't It Funny 43) 33 
JENNIFER LOPEZ FEAT JA RULE (EPIC) 

Hey Luv (Anything) er) 60 
MOOD DEEP FEAT 112 LOUD/COLUMBIA' 

Someone To Love You 
RUFF ENDZ IEPIC) 

7 6 

4E) 10 

Lights, Camera, Action! 32 25 
MR CHEEKS (UNIVERSAL) 

Differences ID 57 
GIN//WINE IEPIC) 

Tribute To A Woman 
GINUW1NE IEPIC) , 

The Whole World 0 38 
OUTKAST FEAT KILLER MIKE (AR STA) 

This Woman's Work ED 70 
MAXWELL ICOLUMBIA) 

Rainy Dayz 
MARY J ELIGE FEAT JA RULE (MCA) 

O  ii I Love You 34 31 
FAITH EVANS IBAD BOY/ARISTA> 

Jigga ED 66 
JAY Z (ROC A-FELLA/DEE JAMADJMGI 

Uh Huh 
B2K (EPIC) 

10 3 A Woman's Worth ED 43 
ALICIA KEYS WI 

Best Of Both Worlds (Intro) 60 58 
R KELLY & JAY Z (ROC-A-FELLA/JIVE/DEE JAMADJMG) 

7 Days 
CRAIG DAVID (WILDSTARATLANTICI 

41) 18 Don't You Forget k 0 37 
GLENN LEWIS (EPIC) 

I Miss You (ID 69 
DMX FEAT FAITH EVANS )RUFF RYDERS/DEFJAMADJMG1 

I'd Rather 
I UTHER VANDROSS IJ) 

12 7 U Got It Bad ED 47 
USHER IARISTA) 

Any Other Night 62 61 
SHARISSA (MOTOWN) 

One Mic 
SAS IILL WILL/COLUMBIA) 

13 15 Bouncin' Back (Bumpin' Me Against The Wall) 38 35 
MYSTIKAL IJIVEI 

Let's Stay Home Tonight œ 65 
JOE (JIVE) 

Put It On Me 
nR ORE & DJ SOW FEAT MIMI IPRIORITY/CAPITOU 

14 17 Take Away 39 32 
..110sy miSLIEMEANOR" EWOTT ,IPE LOUD MINEVELEKTPMEGI 

Family Affair 64 59 
MARY J ELIGE MCA) 

Ether 
NAO DLL W111/COLUMBIA) 

413 20 More Than A Woman 40 39 
AALIYAH IBLACKGROUND) 

Part II 65 63 
METHOD MAN 8, REDMAN IDEFJAWIDJMG) 

Oooh Boy 
REGINA BELLE (PEAK/CONCCRDI 

' 16 13 Roll Out (My Business) 41 34 
_uDACRIS (DISTURBING THA PEACEDEF JAM SOUTHADJMGI 

The World's Greatest 66 53 
R KELLY IINTERSCOPE/JIVEI 

' U, Me & She 
EVE (RUFF RYDERSANTERSCOPEI 

17 14 We Thuggin' OD 49 
EAT JOE FEAT R KELLY (TERROR SOUAD/ATIANTICI 

Saturday (Oooh! O000h!) 67 68 
TuOACRIS (DISTURBING THA PEACE/SEA JAM SOUTHADJMG) 

Hush Lil' Lady 
COREY FEAT LIL ROMEO )NOONTIME/MOTOWN) 

(13 21 U Don't Have To Call cp 64 
uSHER IARISTA) 

halfcrazy ED — 
MUSK] SOULCHILD IDEE SOULADJMG) 

Awnaw 
SAPPY ROOTS IATLANTIC) 

CD 22 Welcome To Atlanta 44 45 
JE MAINE DUNI & LUDACRIS MEE JAM SOUTH/COLUMBIA) 

Got Ur Self A... Q 72 
NAS IILL WILUCOLUMBIA) 

Give It To Her 
TANTO METRO & DEVONTE I2 HARD/SHOCKING VIBESNPI 

20 9 Rock The Boat 45 46 
AALIYAH (BLACKGROUNDI 

Take Ya Home 70 67 
LIL BOW WOW ISO SO DEE/COLUMBIA) 

I 
PETEY PABLO WIVE) 

21 19 No More Drama 46 42 
MARY J BLIGE )MCA) 

Ooohhhwee œ - 
MASTER P FEAT WEEBIE INEW NO LIMITAJNIVERSAU 

Put It On Paper 
ANN NEW/ FEAT AL GREEN ITT STINE CHILD/UNIVERSAL) 

ED 36 What's Luv? ae 54 
FAT JOE FEAT ASHANTI (TERROR SOUAD/ARANTICI 

Makin' Good Love œ _ 
AVANT MAGIC JOHNSON/MCA) 

Secret Lover 
THE ISLET BROTHERS (DREAMWORKSANTERSCOPE) 

23 23 Young'n (Holla Back) 48 40 
FABOLOUS (DESERT STORWELEKTRWEEG) 

You Must Have Been 73 73 
MONTELL JORDAN IDEF SOULADJMGI 

Something Inside 
BONET JAMES FEAT DAVE HOLLISTER (WARNER BRAS.) 

24 16 Break Ya Neck CE> 62 
BUSTA RHYMES p 

Pass The Courvoisier Part II 74 71 
BUSTA RHYMES FEAT P BIDDY IX 

Thank You 
T IL BOW WOW (SO SO DEE/COLUMBIA) 

ED 27 Roc The Mic ED 55 

BEANIE SIGEL & FREEWAY (ROCA FELINDEFJAMADJMG)  

QCry Together - 
PROPHET JONES (UNIVERSITY/MOTOWN) 

0oh Ahh 
3PC (3I2 ENTERTAINMENT) 

ID Records with the greatest impressions increase. e 2002, VNU kus.ness Medi • Inc. All rights reserved. Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track 

service. 123 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. This 
data is used to compile the Hot R&D/Hip-Hop S ngles & Tracks chart. 
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TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) e 
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TITLE  

ARTIST (IMPRINT/PROMOTION LABEL) 

43 

q't 
NUMBER 1 Uh Huh ...„,.., 26 18 

82K (EPIC) 
Bouncin' Back lBumpin' Me Against Dee Wane œ _ 
MYSTIKAL (JIVE) 

Raise Up 
PETEY PABLO (JIVE) 

2 2 Round And Round 27 27 
JONELL & METHOD MAN (DEE SOUUDEFJAMIDJMG) 

Hit 'Em Up Style ( Cops!) 52 57 
KU CANTRELL IREDZONE/ARISTAI 

Could It Be 
JAHEIM (DIVINE MILUWARNER BROS.) 

3 3 Hush Lil' Lady ED 45 
COREY FEAT LIL ROMEO INOONTIME/MOTOWN) 

Fatty Girl €E) 65 
IUDACRIS, LL COOL! & KEITH MURRAY (FR/UNIVERSAL) 

The Star Spangled Banner 
WHITNEY HOUSTON IARISTA) 

4 4 That Was Then 29 23 
ROY JONES, JR (BODY HEAD' 

Never Too Far/Hero Medley 54 42 
MARIAH CAREY (VIRGIN) 

Burn 
MORE DEEP FEAT NOYD 8, VITA (LOUD/COLUMBIA) 

5 It's The Weekend CO 49 
TR J IHOLLYWOODI 

Saturday (Oooh! O000h!) 43) 68 
LUDACRIS WISTURBING TIM PEACE/SER JAM SOUTHADJMG) 

Big Poppa/VVaming 
THE NOTORIOUS 81,0 IBAD BOY/ARISTA/ 

' 6 6 Dansin Wit Wolvez 31 19 
STRIK SINE (FADE/ECMD) 

Where The Party At 56 56 
JAGGED EDGE WITH NELLY (SO SO DEF/COLUMBIA) 

My Projects 
COO COO CAL (INFINITE/TOMMY BOY) 

43 8 Can I Get That?!!? 32 25 
BEAR VVITNED IEARGASMI 

Got Ur Self A... 57 55 
NAO MI WILL/COLUMBIA) 

The Bedrock 
NAMLIAMIS !NEWS UMW» cOMDEDWERILSUPERTIGHS 

0  26 Oops (Oh My) œ 39 
TWEET (THE GOLD MINDIELEKTRAIEEG) 

Fiesta 58 59 
13 KELLY FEAT JAYS WIVE) 

2-Way 
RAYVON (BIG YARD/MCA) 

9 10 7 Days €9 _ 
CRAIG DAVID MILDSTAWATLANTICI 

What Would You Do? 59 32 
NINE20 WCA) 

Someone To Call My Lover 
JANET (VIRGIN) 

0  36 What's Luv? €131 34 
FAT JOE FEAT ASHANTI (TERROR MAD/ATLANTIC) 

Special Delivery 60 58 
G DEP (BAD BOY/ARISTA) 

Brotha 
ANGIE STONE WI 

Q 14 Family Affair 36 28 
MARY J BLIGE (MEA) 

Don't You Forget It a) _ 
GLENN LEWIS (EPIC) 

Roll Out (My Business) 
IMAGERS IDISTURBING TILE vEACEUDER JAM SOUTHADJM31 

ID 15 Buster a) _ 
DENNIS DA MENACE ( 1ST AVENUE) 

Thank You 62 54 
UT BOW WOW ISO SO DEWCOLUMBIAI 

Uzi (Pinky Ring) 
WU-TANG CLAN DAV-TANG/LOUD/COLUMBIA) 

ED — What About Us? ED — 
BRANDY IATIANTICI 

Peaches & Cream/Dance With Me c» - 
112 (BAD BOY/ARISTA) 

So Fresh, So Clean 
OUTXAST iLAFACE/ARISTA) 

14 12 Jump Up In The Air 39 37 
ORIGINAL P (WESTBOUND) 

Love It 64 69 
BUM. (MOYO/INTERSCOPE) 

This Is Me 
DREAM ( BAD BOY/ARISTA( 

15 11 Jigga CD _ 
JAYS )ROC-ARELLNDEFJAMJIDJMG) 

My Lifestyle 65 47 
FUNKMASTER FLEX FEAT FAT JOE (LOUD) 

Get Mo 
SHE RM FEAT DIOSA FIGGAS IDEAN S LIST) 

Q 20 Ain't Nobody (We Got h Locked!) œ 52 
THE RAWL° BOYS (HOUSE OF FIRE/ 

Break Ya Neck 66 44 
BUSTA RHYMES (J) 

One More Chance/Stay With Me 
THE NOTORIOUS BIG MAO BOY/ARISTA) 

17 17 AM To PM œ 72 
CHRISTINA MILIAN (DEE SOULIDJMG) 

I'm A Slave 4 U ca _ 
BRUNET SPEARS (JIVE) 

A Woman's Worth 
ALICIA KEYS IJI 

18 9 Bunny Hop 43 33 
DA ENTOURAGE IRES BOY) 

Roll Wit Me 68 50 
PRETTY WILLIE M./REPUBLIC/UNIVERSAL) 

Used To Love 
KEKE WYATT (MCA) 

ID 51 Boottee 44 43 
BENZIN° ISURRENDER/MOTOWN( 

We Thuggin' CD — 
EAT JOE FEAT R KELLY (TERROR SOUAD/ATLANTIC, 

Son Of A Gun 
JANET FEAT MISSY ELLIOTT. P DM& CARLY SIMON (VIRGIN) 

ED 48 Lights, Camera, Action! 45 40 
MR CHEEKS (UNIVERSAL( 

Part II In — 
METHOD MAN & REDMAN )DEF JAAMDJMG) 

Brown Skin 
iNDIAARIE (MOTOWN) 

21 13 Think Big 46 46 
CRIMEWAVE ICRIMEWAVE) 

Separated 71 66 
AVANT (MAGIC JOHNSON/MCA) 

I'm Your Girl 
DENA CAU IES3/7REYDAN 

22 22 Young'n (Hone Back) 47 41 
r ABOLOUS (DESERT STORWELEKTRA/EEG) 

Envious ' 72 75 
DAWN ROBINSON )LEETSIDE/01 

Bootylicious 
DESTINY'S CHILD (COLUMBIA) 

23 21 

0  29 

0  30 

I Doff a) — 
IOTA (ARISTA) 

Let's Stay Home Tonight 73 — 
JOE (JIVE) 

I Miss You 
DMA FEAT FAITH EVANS 'RUFF RYDERS/DEFJAMADJMG) 

Lifetime a _ 
MAXWELL (COLUMBIA) 

How We Do 74 60 
BIG LEVE BKA POPEYE REDS COL-REAS - 

Superstar 
SUPERVISION IABB/CAPITOU 

Always On Time gED 64 
JA RULE FEM. ASHANTI IMURDER INC/DEE JAMADJMNI 

— 

Tell Me It's Real 62 
K-CI & JOJO (MCA) 

, None Tonight 
LIU ZANE (WORLDWIDE/PRIORITY/CAPITOL( 

• Records AP the greatest sales gains. r 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. Cor,¡, 

This data is u ed to compile the Hot R&D/Hip-Hop Singles & Tracks chart. 
( , from a nat onal subset panel of core R&D/Hip-Hop Mores. 
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< 7, TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

1 1 
,..._ 

1 

-e`E`,;( -, NUMBER I •:'-', 8 Weeks At Number I 

ALWAYS ON TIME 0 Ja Rule Featuring Ashanti 9 
I  GOTT' IJATKINS,S.AURELIUSI LORENZO) 0 MURDER INC AlEF JAM 588n35./IDJMG 

1 

0  60 61 MAKIN GOOD LOVE Avant 9 
S HUFF IS.HUFF,MAVANT) MAGIC JOHNSON ALBUM CUT/MCA 

50 

51 44 48 YOU MUST HAVE BEEN Montell Jordan '9 
S ESTIVERNEM JORDAN IM.JORDAN.K HUDSON...1 IJONES,S.ESTIVERNE I DEF SOUL ALBUM CUT/IDJMG 

44 
_ 

2 2 2 BUTTERFLIES Michael Jackson 
MJACKSONA HARRIS AHARRIS,M.AMBROSIUSI EPIC ALBUM CUT 

2 52 56 56 

- 

7 DAYS 0 Craig David 9 
eHILL IC.DAVID.M.HUD.HILLI 0 00 WILDSTAR 85232./ATLANTIC 

52 

0 
5 WHAT ABOUT US? 0 Brandy 9 

R JERKINS IR JERKINSX.PRATT,LDANIELS,F.JERKINS 1111 0 ATLANTIC 86217' 
3 CD 66 - PASS THE COURVOISIER PART II Busta Rhymes Featuring P. Diddy & Pharrell '9 

THE NEPTUNES IT SMITH,P WILLIAMS.CIAGOI J PROMO SINGLE 
53 

0  11 18 

' $ , GREATEST GAINER / SALES '$ 
OOPS (OH MY) * Tweet 9 
TIMBALAND IC KEYS T MOSLEY) 0 THE COLD MIND/ELEKTRA 67280./EG 

4 

0  59 59 CRY TOGETHER Prophet Jones 
C CHAALES.GROOVE (K.GAMBLE.L.HUFF) UNIVERSITY ALBUM CUT/MOTOWN 

54 

55 55 55 HE LOVES ME (LYZEL IN E FLAT) Jill Scott 9 
KPELZERISCOTTEATBACX TAFFY 1.1.SCOTTX.PE1ZER) HIDDEN BEACH ALBUMS CUT/EPIC 

46 

0 
8 NOTHING IN THIS WORLD ((eke Wyatt Featuring Avant 9 

&HUFF IS.HUFEMAVANTI MCA ALBUM CUT 
5fil, 78 - I GOT IT Jagged Edge 9 

J DUPRI IB.CASEY,B.CASEU.OUPRIB.M.CID(D.SCANTZ.TRINADEUCE.N.JONESI SO SO DEF ALBUM CUTS/COLUMBIA 
56 

6 6 6 LIGHTS, CAMERA, ACTION! 0 Mr. Cheeks 9 
RINK! IT KELLY.R.HARRELLL CASTONAPOREE,F WILSONI 0 UNIVERSAL 015135' 

6 57 58 49 BAD INTENTIONS Dr. Dre Featuring Knoc-Tum'Al 9 
MAHOGANY IMAHOGANY,RHARBORINFINITE) AFTERMATWDOGGYSTYLE SOUNDTRACK CUTANTERSCOPE 

33 

0  8 11 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule 9 
7,1 GOTTI,C.ROONEY,D.SHEA (J LOPEZCROONEY,I LORENZ0,7,J ATKINSCADDILLAC TAH,O.HARVEI,JRC.MAC, EPIC ALBUMS CUT 

7 58 54 47 FROM HER MAMA (MAMA GOT A 55) 0 Juvenile 9 
M FRESH IT GREY.B.THOMASI 0 CASH MONEY 860962./UNIVERSAL 

27 

0. 9 12 THE WHOLE WORLD OutKast Featuring Killer Mike 9 
ED ABENJAMINAPATTON,D SHEATS,M.RENDERI ARISTA ALBUM CUT 

8 65 76 SOMEONE TO LOVE YOU Ruff Endz 
C ROONEY.T OLIVER IC ROONEY( EPIC ALBUM CUT 

59 

0  12 21 I LOVE YOU Faith Evans .2 
BUCKWILDS COMBS,M.WINANS IF.EVANSA.BEST.M.JAMISONALOPEZB.SPRINGSTEEN,LHAYESI BAD BOY ALBUM CGT. ARISTA 

9 60 57 57 THAT WAS THEN 0 Roy Jones, Jr. Featuring Dave Hollister, Perion & Hahz The Rippa 
PERION IR.JONES, JR,11.MCMILLAN,J.HUNTERM.CITY1 e BODY HEAD 74767 

57 

0  17 17 DON'T YOU FORGET IT 0 Glenn Lewis 9 
A HARRIS (G LEWISAHARRIS) 0 EPIC 79649' 

10 0 62 68 TRIBUTE TO A WOMAN Ginuwine 
0 OLIVERC.ROONEY IE LUMPKIN.T.OLIVERI EPIC ALBUM CUT 

61 

11 3 3 A WOMAN'S WORTH 0 Alicia Keys 9 
A KEYS AKEYS,E.ROSE) 0 J 21112. 

3 0 73 - RAINY DAYZ Mary J. Blige Featuring Ja Rule 
I GOTTI (JATKINS,I LORENZO) MCA ALBUM CUT 

62 

12 7 4 U GOT IT BAD 0 Usher «2 
J DUP11113 M COX (S/RAYMOND.) DUPRIS M COX/ 0 ARISTA 15036' 

1 0 72 - I'D RATHER Luther Vandross 
S CRAWFORD IS CRAWFORD) J ALBUM CUT 

63 

13 14 15 BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) 0 Mystikal °2 
THE NEPTUNES IM.TILERP WILLIAMS.C.1111001 0 JIVE 42992. 

8 64 64 64 ONE MIC Nas 
NAS,C THOMPSON IN.JONES,C THOMPSON) ILL WILL ALBUM CUT/COLUMBIA 

64 

14 18 13 TAKE AWAY Missy "Misdemeanor" Elliott Featuring Ginuwine & Tweet '9 
TIMBALAND,C BROCKMAN.M.ELLIOTT IM.ELLIOTT,T.MOSLEY1 THE GOLD MINEVELEKTRA ALBUM CUT/EEG 

13 65 52 52 U, ME & SHE Eve 
1 GOTTI IE JEFFERS,I.LORENZO4 MTUME) RUFF RIDERS ALBUM CUT/INTERSCOPE 

52 

15 13 

16 15 

7 

9 

WE THUGGIN' 0 Fat Joe Featuring R. Kelly 9 
RON G IJ.CARTAGENARKELLY.R.BOWSER) 0 TERROR SQUAD 85174'/ATLANTIC 

5 o 79 88 AWNAW 0 Nappy Roots .2 
J CHAMBERS,M CABEN NV HUGHES,MADAMS,VIISDALERANTHONYJ CHAMBERS) 0 ATLANTIC 8522r 

66 

ROLL OUT (MY BUSINESS) 0 Ludacris 9 
TIMBALAND IC.BRIDGES.T.MOSLEY) 0 DISTURBING THA PEACE/DEF JAM SOUTH 5813792'/IDJMG 

7 67 70 69 PUT IT ON ME Dr. Dre & DJ Quik Featuring Mimi 
OR ORE lAYOUNG,D BLAKERHARBORM.EUZONDO.S.STORCH) PRIORITY SOUNDTRACK CUT/CAPITOL 

62 

21 22 MORE THAN A WOMAN Aaliyah .2 
TIMBALAND IT MOSLEYS GARRETT) 0 RACKGROUND ALBUM CUT 

17 

, 

6111.;. 68 70 000H BOY Regina Belle 
8 J EASTMOND IR BELLE.B.J EASTMOND) PEAK ALBUM CUT/CONCORD 

63 

22 24 U DON'T HAVE TO CALL Usher .2 
THE NEPTUNES IPWILLIAMS) ARISTA ALBUM CUT 

18 691 63 63 ETHER Nas 
R BROWZ (N.JONESJITURNER) ILL WILL ALBUM CUT/COLUMBIA 

50 

....., 
gual 19 
.... 

19 WELCOME TO ATLANTA Jemiaine Dupri & Ludacris 9 
J DUPRIBM.COX (J.DUPRI,LUDACRIS,K PARKER) SO SO DEF/DISTURBING THA PEACE/DEF JAM SOUTH ALBUMS CUT/COLUMBIA 

19 7e.i 67 62 I 0 Petey Pablo .2 
TIMBALAND IMBARRETT III,T.MOSLEY) 0 JIVE 42934. 

62 

39 46 

4 ‘-ire GREATEST GAINER / AIRPLAY i'.',.: -.»') 
WHAT'S LUV? * Fat Joe Featuring Ashanti .2 
1 GOTTIAPARKER IICARTAGENALLORENZELJATKINSAPARKERC.RIOS) O TERROR SQUAD B5/ATLANTIC 

20 

7t: 71 66 THANK YOU 0 110UPRI.8 M.COX.R.00ASEKI Lil Bow Wow Featuring Jagged Edge & Fundisha 9 
J OUPRI,B.M.COX 0 SO SO DEE 79685'/COLUMBIA 45 

72: 
t, 

61 74 IT'S THE WEEKEND 0 Lil' J ç 
J OUPRI (J DUPRI KRURRUSSI JEFFERSONSJOHNSONAHARRIS.K MANSFIELD) 0 HOLLYWOOD 164660 

53 

21 .. 10 10 ROCK THE BOAT Aaliyah 9 
R STEWARTESEATS 15.GARRETT,R.STEWARTISEATSSTATICI 0 ELLACKGROUND ALBUM CUT 

2 7.i 75 80 GIVE IT TO HERO Tanto Metro & Devonte 
i HARDING (J.HAROING.M.WOLFE,W PASSIM 002 HARD/SHOCKING VIBES 639eNVP 

73 

i 22 : 20 
• 

16 NO MORE DRAMA Meryl Blige 9 
J JAM,TLEWISIIHARRIS III,T LEWIS,B.DEVORZAN,P BOTKIN. JR I MCA ALBUM CUT 

16 4 .. HOT SHOT DEBUT 
PUT IT ON PAPER Ann Nesby Featuring Al Green 
H MIDDLETON IA.NESBY TW LEE MORELJ ORR H MIDDIITON) Its TIME CHILD ALBUM CUT/UNIVERSAL 

74 ,23 23 20 YOUNG'N (HOLLA BACK) 0 Fabolous 9 
THE NEPTUNES (J.JACKSON.0 HUGO,PWILLIAMS) o DESERT STOFIM/ELEKTRA6tt65./FEG 

17 74 

0 25 30 UH HUH 0 B2K «2 
C STEWAFIT.B2K ICASTEWART,T NKHEREANYE,T RALEOCRAWFOREJ HOUSTONII FREDERIC) 0 o EPIC 79686 

20 82 75 SECRET LOVER The Isley Brothers Featuring Ronald lsley AKA Mr. Biggs .2 
S HUFF IS.HUFF,MAVANT1 DREAM//ORES ALBUM CUTANTERSCOPE 

60 

25 
. 

16 14 BREAK YA NECK 0 Busta Rhymes 9 
DR. ORE IT.SMITHAYOUNGOELIZONDO,S.STORCH,FLEA,J.FRUSCIANTEAKIEDIS,C.SMITHI 0 J 21061' 

10 76 76 72 SOMETHING INSIDE Boney James Featuring Dave Hollister 
P BROVVN,B.JAMESPRIDEOUTA.STONE,P.TEMPLCSAIKEN( WARNER BROS ALBUM CUT 

69 

0 
• 

32 36 ROC THE MIC Beanie Sigel & Freeway '2 
JUSTBLAZE 10 GRANTS PRIDGEN.J.SMTTH) ROCAFELIADEF JAM SOUNDTRACK CUTADJMG 

26 77 : 80 78 SPECIAL DELIVERY 0 G. Dep '2 
EZ ELPH.THE FIITMEN,H.PIERRE.M.WINANS,S.COMBS IT COLEMAN,H.PIERRE.LPORTERI 0 BAD BOY 79613./ARISTA 

59 

0 30 31 ANYTHING Jaheim Featuring Next 9 
KAYGEE,F.MOORE IK.GISTE.MOOREAL) DIVINE MILL ALBUM CUT/WARNER BROS. 

27 78 00H AHH 3pc. 
M JEFFERSON IS LJONES,M.JEFFERSON,MWALKERI 312 ENTERTAINMENT ALBUM CUT 

78 

0 36 39 FOOLISH Ashanti 9 
I GOTTI ADOUGLAS.I.LORENZOI MURDER INC/DEF JAM ALBUM CUTADJMG 

28 79 83 73 DANSIN WIT WOLVEZ 0 Sulk 9ine «2 
MADMAN ISJACOBS.O.STATHANNJONES,M DIXON) 0 00 FADE 34239.(ECMD 

58 

29 . 31 25 BROTHA 0 Angie Stone 9 
R SAAD(GJAKE 8 THE PHATMAN ASTONE,RSAADIELHEILLI,G.STANDRIDGE,R COZUNA) 0 J 21104. 

13 80 85 - CAN I GET THAT?!!? 0 Bear Witnez! 
S.MASON (BEAR WITNE111 000 EARGASM 3511 

80 

:30 28 29 LIFETIME 0 Maxwell ç, 
mum IMUSZEH.DAVIDI 00 COLUMBIA 79640' 

5 81:: 
J 
74 60 SON OF A GUN 0 Janet Featuring Missy Elliott, P. Diddy & Carly Simon 9 

J JAM.T.LEWIS,J JACKSON IIJACKSON.J.HARRIS MIT LE1MS,C.SIMONI 0 VIRGIN 46171' 
26 

31 24 26 ROUND AND ROUND 0 Jonell & Method Man .9 
Hl-TEK IS.SHOWEST.COTTIIM,CSMITH) 0 0 DEF SOUL/DEF JAM 588852ADJMG 

13 

_ . 

82 - 84 77 THE ROC Cam'Ron Featuring Memphis Bleek & Beanie Sigel 
JUSTBLAZE leGILES,D.GRANT,M.00X) ROC-A-FELLA/DEE JAM ALBUM CUT/IDJMG 

77 

32 - 26 23 GONE 'N Sync 9 
i TIMBERLAKE,W.J.ROBSON IJ TIMBERLAKENJ ROBSON) JIVE ALBUM CUT 

14 83 • 93 - TAKE A MESSAGE 0 Remy Shand 9 
R SHARD IR SHAND I 13 MOTOWN 015625* 

83 

0 33 33 HEY LUV (ANYTHING) Mobb Deep Featuring 112 9 
HAVOC IAJOHNSON,KMUCHITAD JONES,I1PARKERMKEITH.M.SCANDRICKI LOUD/COLUMBIA ALBUM CUT 

33 0 92 90 STRENGTH, COURAGE, & WISDOM India.Arie 
M BATSON,(.ARIE IINDIAARIE) MOTOWN ALBUM CUT 

76 

34 ; 27 27 JIGGA 0 Jay-2 
POKE 8, TONE IS CARTER,J.0 OLIVIERSJ BARNES) 0 ROCA-FELLA/DEF JAM 588930./10JMG 

27 .85 91 - ROLL WIT MEO Pretty Willie 
W WOODS (W WOODS) 00 02/REPUBLIC 015545/UNIVERSAL 

85 

35 29 28 DIFFERENCES Ginuwine 9 
T.OLIVER IELUMPKIN,T.OLIVER) 0 EPIC ALBUM CUT 

1 -8e 
• 

87 83 ALONE IN THIS WORLD Faith Evans 
S COMBS,MWINANS IF.EVANSEAWNANSSCOM3SACIAMISONAIJONESJOIGHT,CWAUACEN.MYRICKAWRUBELH.KIAGIOSONI BAD BOY ALBUM CUT/ARISTA 

73 

0  42 58 THIS WOMAN'S WORK Maxwell 9 
MUSZE (ILBUSHI COLUMBIA EP 8 ALBUM CUT 

36 te, 
J 
88 79 NEVER GIVE UP Yolanda Adams .2 

J JAM.T.LIWISIJ HARRIS III,T LEWISIVVRIGHT.YADAMS1 ELEKTRA ALBUM CUT/EE6 
79 

- 37 38 40 HUSH LIL' LADY 0 Corey Featuring Lil' Romeo 9 
M.LEE IRCAMPBELL,D.SMALLS.P.SMITH,CHODGES,YORISHARIP.MILLERKAREEMA) 0 0 NOONTIME 015474/MOTOWN 

37 86 ' 
• 

I'M A SLAVE 4 U 0 Britney Spears 9 
THE NEPTUNES IC.HUGO,PWILLIAMS) 0 JIVE 42967' 

85 

38 ' 35 32 FAMILY AFFAIR 0 Mary J. Blige 9 
OR DRE IM J BLIGE,PAPIERRE.LOUIS,LNIODGEBMILIERAYOUNG,C KAMBON.M.ELIZONDO.M BRADFORD) 0 0 MCA 155894. 

1 89 99 86 THEY AIN'T READY Jadakiss & Bubba Span= .2 
TIMBALAND IJ PHILLIPS.W.MATHIS.T MOSLEY1 RUFF RIDERS ALBUM CUTANTERSCOPE 

60 

CD 48 - BEST OF BOTH WORLDS (INTRO) R. Kelly & Jay-Z 
MEGAHERTZ MUSIC GROUP IR KELLY,S.CARTER,D.WESLET) ROC-A-FELIANIIVE/DEF JAM ALBUM CUT/IDJMG 

39 90 97 97 BUSTER 0 Dennis Da Menace 
FACTOR ID.WHITE,FACTOR) 0 1ST AVENUE 0001 

74 

0 40 41 I MISS YOU 0 DMX Featuring Faith Evans 9 
KIDD K01.0 IE SIMMONS,B COLLINS) 0 RUFF RIDERS/DEF JAM 588874./IDJMG 

40 91 77 71 BURN 0 Mobb Deep Featuring Vita & Noyd 9 
HAVOC (KMUCHITAAJOHNSON,T PERRY) 0 LOUD/COLUMBIA 79669' 

56 

0 
• 

51 51 ANY OTHER NIGHT 0 Sharissa 9 
THE UNIT (D.COVERTX. CANNON.D.JACKSON,THE UNIT) 0 MOTOWN 015378' 

41 92 94 - TRANS DF EXPRESS 0 Dungeon Family '92 
ORGANIZED NOUE IRWADEP.BROWN,R.MURRAY,T.BURTONA.BENJAMINAPATTON,C.GIPP,JWILLIAMS) 0 ARISTA 1504E' 

80 

42 37 35 LETS STAY HOME TONIGHT 0 Joe 9 
ALISTAR AGORDON...1 CAMPBELLJAUSTIN) 0 JIVE 42996' 

18 93 96 85 JUMP UP IN THE AIR 0 Original P Introducing Hyped Up Westbound Soljaz 9 
T MONEY G IG CLINTON,JR.RFORPJ JILES,S.STEWART.R.ROBERTS.T GREENWCAMPBELLS WASHINGTONIBALTIMOREI 0 WESTBOUND 555 

80 

43 41 37 PART II 0 Method Man & Redman 9 
ESERMON IRNOBLE.E.SERMON.C.SMITH.T.BRAXTOKBABYFACE,B WILSON) 0 00F JAM 588891./10JMG 

28 94 MY LIFESTYLE * Funkmaster Flex Featuring Fat Joe, Jadakiss & Remy Martin 
NOT USTED (NOT LISTED) 0 LOUD 9143' 

94 

44 34 34 THE WORLD'S GREATEST R. Kelly 9 
R.KELLY IR KELLY) INTERSCOPFIJIVE SOUNDTRACK CUT 

31 95 . 89 82 THE WASH Dr. Dre & Snoop Dogg 
DR OREO.) POON (A.YOUNG.0 BROADUSILEEPERRHARBDRI AFTERMATH/DOGGYSTYLE SOUNDTRACK CUTTINTERSCOPE 

43 

53 67 SATURDAY (000H! 0000H!) 0 Ludacris Featuring Sleepy Brown 9 
ORGANIZED NOIZE IC.BRIDGES,RWADEAMURRAYP BROWN I 0 DISTURBING THA PEACE/DEF JAM SOUTH 588375'.1DJMG 

45 96 98 87 STOP PLAYIN' GAMES 8ball Featuring P. Diddy 9 
NITTI(P.ShAITH.S.COMBS) JCOR ALBUM CUTANTERSCOPE 

64 

46 43 42 GOT UR SELF A... 0 Nas 9 
MEGAHERTZ MUSIC GROUP IN JONES.MEGAHERTZ.0 BURNETT.S.EDWARDS, MARSH.R.SPRAGG,J8LACKI o ILL WILL 196 i6' COLUMBIA 

37 97 
J 

PUT YO HOOD UP Li' Jon & The East Side Boyz 9 
J SMITH (..I.SMITH.S.NORRISI BME ALBUM cutrivr 

80 

47 : 46 44 000HHHWEE Master P Featuring Weebie"2 
MASTER P,FULL PACK 'MASTER PI NEW NO LIMIT ALBUM CUT/UNIVERSAL 

19 0 
• 

AIN'T NOBODY (WE GOT IT LOCKED!) 0 The Rawlo Boys Featuring TARA. & Ur Smoke .2 
RAVVLO.BLACK BOY (THE RAWLO BOYS.T.O.R.O..L11: SMOKE) 000 HOUSE OF FIRE 1285 

91 

69 - HALFCRAZY Musiq Soulchild 
1 BARIAS,C HAGGINS I MUSIC SOULCHILD.C.HAGGINSI BARIASE LAI) OEF SOUL ALBUM CUTADJMG 

48 0 LOVELY Bubba Sperm( 9 
TIMBALAND AMATH(S) BEAT CLUB ALBUM CLITANTERSCOPE 

77 

49 ; 49 54 TAKE YA HOME Lil Bow Wow 
THE NEPTUNES.) DUPRI (J DUPRI,PWILLIAFAS.0 HUGO) SO SO DEF ALBUM CUT/COLUMBIA 

49 100 86 - BUNNY HOP 0 Da Entourage 
GAME-BEERS/RED BOY IP.BROWN,T.GRIFFEN,D.SPENCERH.GUILLORT1 OUED BOY 7183 
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Box. 
MAN IN THE MIRROR: According to 
Earl Zinger's press bio, the elusive 
singer/songwriter began his career 
in the late '40s in New York, and he 
befriended the likes of William S. 
Burroughs, Jack Kerouac, and Bob 
Dylan. It goes on to mention col-
laborations with numerous acts, in-
cluding Tom Waits; Earth, Wind & 
Fire; Rotary Connection; Norman 
Whitfield; Bob Marley; Peter Tosh; 
and Shuggie Otis. 

Years later, the bio states, Zinger 
hooked up with Malcolm McLaren, 
Kool Herc, Afrika Bambaataa, the 
Meters, Eric B. & Rakim, Stet-
sasonic, Public Enemy, the Ultram-
agnetic MCs, and A Tribe Called 
Quest It also claims he was a promi-
nent figure at clubs like the Loft and 
the Paradise Garage in New York, the 
Warehouse and Music Box in Chica-
go, and Shoom in London. 

Sounds too good to be true? In two 
words, it is. Earl Zinger is actually 
producer/MC/DJ Rob Gallagher, a 
founding member of British acid-jazz 
collective Galliano. During the late 
'80s/early '90s, Gallagher toured with 
DJ/producer Giles Peterson through-
out the U.K. and the rest of Europe, 
stopping several times in Ibiza, Spain. 
On Feb. 26, Zinger's debut album, 

the wonderfully twisted Put Your 
Phazers on Stun, Throw Your 
Health Food Skyward (K7 Records), 
makes its U.S. debut. (Gallagher's 3-
year-old label, Red Egyptian, issued 
the set last year in the U.K.) Earlier 
this month, K7 issued Earl Zinger 
EP, which features album tracks "On 
My Way Home," "Escape From 
Ibiza," "Song 2Wo," and a snappy 
cover of War's "Galaxy." 

"At the same time I released the 
album in the U.K., a story written by 
a Dr. Arnold Brackenbridge magical-
ly appeared on the Internet," Gal-
lagher—or is it Brackenbridge?— 
says between bouts of laughter. "This 
Dr. Brackenbridge, a renowned musi-

cal historian from Berkeley, Calif., 
wrote all about my—that is, Earl's— 
life. It was just so coincidental that his 
writings appeared on the Internet at 
the same time as my album's release." 

All joking aside, Gallagher says he 
released a white label of manic album 
track "Saturday Morning Rush" a lit-
tle more than two years ago under 
the guise of Zinger. "The name just 
stuck," he notes. "And before I real-
ized it, I had released another single 
["Song 2Wol as Zinger, then anoth-
er ["Galaxyl, and another ["Got to 
Get to Ibiza"/"Escape From Ibiza"]. 
Earl had taken over." Indeed. 
A carefree blast of dub, jazz, cine-

matic soundscapes, off-kilter melodies, 
disco, Latin rhythms, hip-hop, and 
electronic, the lo-fi Put Your Plzazers 
on Stun is as humorous as it is musi-
cally challenging. On the melancholic 
"Did They Write on You," Gallagher 
repeats the title in a mantra-like state 
while drunken-sounding accordion, 
bass, and piano players drone on. The 
cheeky "Go Round" is wicked good 
fun, with the artist revisiting "My 
Favorite Things" from Rodgers & 
Hammerstein's The Sound of Music. 

"The flow on the album is definite-
ly jagged," Gallagher offers. "It's very 
much like my DJing style—which 
may explain why I don't DJ much. 
This is something you may want to 
discuss with Dr. Brackenbridge." 

MAKIN' HAPPY: Congratulations are 
very much in order for Philadelphia-
based singer/songwriter/producers 
Helen Bruner & Terry Jones, who 
scored a double coup in last week's 
issue of Billboard: "Caught Up" by DJ 
Disciple Featuring Min Cox (Groovi-
licious/Strictly Rhythm), co-penned 
by Bruner & Jones, reached the sum-
mit of the Hot Dance Music/Club 
Play chart and spotlights the vocal 
talents of Cox, who is signed to the 
duo's recently formed production 
company, Phil'erzy Productions. 

In related news, Bruner & Jones— 
who co-wrote "Here Comes the 
Morning," performed by Barbara 
Walker and featured in last year's The 
Score (starring Robert De Niro and 
Marlon Brando)— have combined 
forces with Italian producer/DJ Joe 
T. Vannelli, with whom they've col-
laborated in the past. 
With this partnership (between 

Phil'erzy and Vannelli's Milan-based 
JT Company), expect nothing less 
than beat-smart and lyrically deft 
jams as well as a forthcoming R&B 
project from Helen & Terry. We can 
hardly wait. For more info, contact 
215-271-7175 or philerzyeaol.com. 

Maas Gets 'Loud' On Kinetic 
BY MAGGIE STEIN 
NEW YORK—"DJs are the rock 
stars of today," German DJ/produc-
er Timo Maas declares. "And some-
times I even feel like a rock star, but 
I don't take it too seriously. In fact, 
I really like to chill out at home in 
the German countryside." 
On the eve of the release of his 

first proper artist album, Loud 
(Kinetic/BMG, due March 19), Maas 
understands only too well that he 
won't be spending much time in 
said countryside for the next few 
months. In addition to promotion-
al duties and DJ touring in support 
of the disc, Maas celebrates his 20th 
anniversary as a DJ this year. 
Loud is Maas' third album for 

Kinetic, following Music for the 
Maases—a two-disc retrospective— 
and the beat-mixed Connected. 
Maas views his relationship with 
Kinetic as "a good marriage. Step 
by step, we've been building some-
thing together. The team is behind 
me, and they understand, love, and 
support my music." 
He continues, "America is a huge 

country. As a European, it's hard to 
find a place in the market. Kinetic 
plays a big part in having the peo-
ple pay attention to me." 
Maas produced the funky and 

aggressive Loud with longtime 
musical partner Martin Buttrich, 
whom he met while working at 
Peppermint Jam Studios in 
Hanover, Germany. "We wanted to 
do a proper long-player to identify 
ourselves and our musical style," 
Maas notes. 

Since befriending each other, the 
pair has collaborated on nearly 100 
productions ( including remixes) 
under a variety of monikers, includ-
ing Orinoko, Kinetic A.T.O.M., and 
Mad Dogs. Highlights of the duo's 
career include Orinoko's "Marna 
Konda" and a remix of Azzido Da 
Bass' "Doom's Night," both of which 

were championed by such global DJs 
as Danny Tenaglia, David Morales, 
Deep Dish, and Jerry Bonham. 

KEEPING ITYOUNG, FRESH AND NEW 
While making Loud, Maas says he 

and Buttrich stopped doing remixes 
and productions in order to focus on 
the project—that is, except for one. 
In order to convince R&D artist Kelis' 
record label (Virgin) that she should 
collaborate with Maas and Buttrich 
on Loud, the pair agreed to remix the 
singer's "Young, Fresh and New." 
According to Maas, whose songs are 
handled by EMI Music Publishing, 
Kelis and Virgin liked the restructur-
ing so much that Kelis flew to Ger-
many to record the vocals for "Help 
Me," the opening track of Loud. Fin-
ley Quaye and 2-stepper MC Chicka-
boo are also featured on the album. 
The set's first single, "To Get 

Down," was serviced to club D.% and 
alternative radio last month; it 
arrives in stores March 12, complete 
with a mix by Fatboy Slim. Already 
a hit throughout Europe, "To Get 
Down" is being used as background 
music on televised soccer games and 
garnering multiple spins on the 
influential BBC-Radio 1. According 
to Kinetic marketing director Linda 

• Various artists, Best of Diva, 
Volume One (Female Vocal House) 
(Robbins album). 15 tracks. All hits. 
No misses. They're all here: Debo-
rah Cox, Kim English, Ultra Naté, 
Andrea Martin, Vernessa Mitchell, 
Charlotte, Jessica Folker, Reina, 
Melanie C., Goldtrix featuring 
Andrea Brown, and Suzanne Palm-
er, among others. Includes tight 
radio edits, making it a postcard-
perfect disc for the treadmill. 
• Cher, "(This Is) A Song for the 

Lonely" (Warner Bros. single). 
From the artist's forthcoming 
album, the upbeat Living Proof, 
the anthemic "(This Is) A Song for 
the Lonely" is as powerful and 
touching as they corne. Believe. 
Remixes by Almighty, Illicit, Mind-
trap, Metro, and the Rapino Broth-

Yang, "Shifter" ( featuring MC 
Chickaboo) and "Help Me" will be 
follow-up singles. 

Kinetic began its promotional 
push for Loud with a teaser post-
card campaign during Maas' Dec-
ember DJ gigs in New York, Boston, 
and Miami. A grass-roots online 
campaign began late last year and 
will continue through summer. The 
label's Web site ( Kineticrecords 
.com) features an artist homepage 
devoted to Maas; screensavers and 
flash postcards are also available. 
Yang explains that there will be an 

online campaign aimed at Maas' 
existing fan base and dance/electron-
ic music enthusiasts to encourage 
pre-ordering of the album. Addition-
ally, BMG's alternative marketing 
department will head up a campaign 
to expand the retail base for Loud. 
Shawn Schwartz, owner of spe-

cialty store Halcyon in Brooklyn, N.Y., 
believes that Maas attracts a diverse 
fan base. "In the realm of progressive 
house, he has a depth that makes him 
appeal to people other than kids. He 
has restraint but enough energy to 
draw a younger crowd." 
Maas—who is managed by Steve 

Satterthwaite and Leon Alexander of 
Bristol, England-based Hope Man-
agement and booked by Paul Morris 
of AM Only in New York—com-
mences a five-week DJ tour in May. 
With the album in the bag, Maas 

has resumed his remix career. He 
recently worked on tracks for Roger 
Sanchez and Garbage. In the 
"dream collaboration" category, 
Maas says he would welcome the 
opportunity to work with Lenny 
Kravitz and Busta Rhymes. 
As much as Maas would like to 

spend some quality relaxation time 
at home in Germany, he shows no 
signs of slowing down. "I have been 
connected to music nearly my 
whole life. It's always made me feel 
better. I see no reason to stop now." 

Fermrimi 
Hot Plate  

ers round out a rock-solid package. 
• Angie Stone, "Wish I Didn't 

Miss You" (J single). This O'Jays-
sampling track, culled from Stone's 
classic-sounding Mahogany Soul, 
was just waiting to be remixed. Hex 
Hector & Mac Quayle offer two ver-
sions—Club and Vibe Club—with 
the latter being the duo's most soul-
ful and sublime production to date. 
Denver's Pound Boys deliver the 
Stone Face Bootleg mix, which sur-
faced a while back as, yes, a white-
label bootleg. Also included are Spen 
& Karizma's lovely house restruc-
turings of the artist's "Brotha." 

• Par-T-One Vs. INXS, "I'm So 
Crazy" (Credence/Nettwerk Ameri-
ca single). This very cool electro-
inflected track, which borrows from 
Dennis Parker ("Like an Eagle") 
and INXS ("Just Keep Walking"), 
has already been championed by 
U.K. jocks Paul Oakenfold, Pete 
Tong, and Darren Emerson. 
• Ian Van Dahl, "Will I?" ( Rob-

bins single). Dahl follows up the 
catchy crossover hit "Castles in 
the Sky" with this equally hook-
laden trance-etched pop jam. 
Radio will gravitate to the very 
accessible radio edit, while club 
Dis will find much to admire in 
the remixes of Hemstock & Jen-
nings, Lange, and Peter Luts, 
among others. 

MICHAEL PAOLETTA 
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Club Play 
TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist 

- NUMBER 1 YOU GOT GOT ME (BURNIN' UP) mu 15918 

1 Week Al Number 1 

Funky Green Dogs 

STAR GUITAR rFII ISFYLO DUST ASTRALWERKS 38812VIRGIN The Chemical Brothers 9 

TAKE MY HAND (REMIXES) ARISTAPROMO Dido 

CAUGHT UP GROCIVILICIOUS 27I .STRICTLY RHYTHM DJ Disciple Featuring Mie Cox 

LOVE'S GONNA SAVE THE DAY VINYL SOUL 12I/MUSIC PLANT Georgie Porgie 

CAN'T GET YOU OUT OF MY HEAD CAPITOL 77685 Kylie Minogue 9 

WORK MAW 0742/TOMMY BOY Masters At Work Feat. Puppah Nas-T & Denise 

YOU GIVE ME SOMETHING EPIC PROMO Jamiroquai 9 

UNDERWATER NI nweFTK33141 Delerium Featuring Rani 

EMOTION (REMIXES) COLUMBIA 79672 Destiny's Child 9 

WHENEVER, WHEREVER (REMIXES) EPIC PROMO Shakira 

FREELOVE MOTE 42419(REPRISE Depeche Mode 

SON OF A GUN VIRGIN PROMO Janet Featuring Missy Elliott, P. Diddy & Carly Simon 

THE REAL LIFE CREDENCE 3315WNETTWERK Raven Maize 

GErrow INTO U F•111 PROMO/MINISTRY OF SOUND W.O.S.P. 

SEXUAL REVOLUTION EPIC 79680 Macy Gray .2 

AIN'T IT FUNNY (REMIX) EPIC PROMO Jennifer Lopez Featuring Ja Rule 'Y 

GET THE PARTY STARTED (REMIXES) ARISTA 15074 Pink 'Y 

WHERE'S YOUR HEAD AT XUASTRALWERKS3033AFIRGIN Basement Java 

PACIFIC COAST PARTY (REMIXES) INTERSCOPE PROMO Smash Mouth "2 

FEEL THE BEAT (REMIXES) GROOVILICIOUS 269/STRICTLY RHYTHM Darude 

MADONNA MEGAMIX MAVERICK PROMO/WARNER BROS Madonna 9 

LITTLE GIRL NERVOUS 20507 Viola 

TRIPPIN' GROOVILICIOUS 274/STRICTLY mimeo Andrea Brown 

YOU AND ME (FEELS SO GOOD) JUNGLE RED 90012 Solar City Featuring Pepper Mashay 

WAKE UP TRANSCONTINENTAL/MU/LOGIC Beki 

ME WITHOUT YOU DEFINITY 015 Ospina Featuring Andricka Hall 

POWER PICK 
SLEEPING FASTER SKINT PROMO/COLUMBIA Lo Fidelity Allstars 

EVERYDAY NI ELMS 1048/ Kim English 

GOLDEN BOYS MCA 155826 Res .9 

FRAGILE ABM PROMOONTERSCOPE Sting 9 

FREE TO CHANGE YOUR MIND DREAMWORKS PROMO Regency Buck 

BEL AMOUR TOMMY Boy WAR LABEL 2345/TOMMY BOY Bel Amour 

YOUNG, FRESH N' NEW VIRGIN PROMO Kelis 

HOT SHOT DEBUT 
(THIS IS) A SONG FOR THE LONELY WARNER BROS PROMO Cher.; 

HARDER, BETTER, FASTER, STRONGER LLIRDIN 38811 Daft Punk 

I DON'T UNDERSTAND IT STRICTLY RHYTHM 12618 Ultra Nate 

AMERICANA THUMP 1318 Americana Featuring Gerardo 

SOMEONE LIKE YOU REPRISE PROMO New Order 

DIRTY DANCIN' YCLEF 21135/J The Product G&B Featuring Carlos Santana 

I'M THE ONLY ONE CRESCENT MOON PROMO/EPIC MSM (Miami Sound Machine) 

I'M A SLAVE 4 U JIVE 42980 Britney Spears .2 

WE ARE FAMILY (HEART & SOUL REMIXES) TOMMY Box SILVER LABEL 233Trrommx BOY Various Artists 

MUSICA ELECTRICA STAR 691232 Alma Matris 

THE HEARTBREAK STAR 69 1234 Friburn & Urik 

SIX FEET UNDER UNIVERSAL PROMO Thomas Newman 

VIP MIXOLOGY C035,4 PI AY Ibiza 

AWAY YOU 006 UT IRA Mantra Featuring Lydia Rhodes 

IN STEREO (THE SUPERCHUMBO MIXES) NERVOUS 20494 Flip Flop Featuring Faith Trent 

GHETTO TOMMY BOY SILVER LABEL 2307/TOMMY BOY Rhythm Masters 

ee 

III 

2 1:111111 

op ion 
4 MEN 

5 Una 

6 UL•  
* MINN 
9 11111M 

10 UZI 

12 •wing 

14 EN. 

12 RCM 
e 20 

0  II 

0131111111 
ILIUM 
EMIR 
EMIR 
IZMIR 

IN 
24 EMIR 

LIM 

Maxi-Singles Sales 
TITLE IMPRINT & NUMBEFUDISTRIBUTING LABEL Artist 

NUMBER 
LIFETIME (BEN WATT REMIX) COLOMBIA 7964&CRO 00 

13 Weeks Al Number 1 

Maxwell V 

WHERE'S YOUR HEAD AT XGASTRALWERKS 38803/VIRGIN 0 0 Basement Jaxx 

ONE GOOD REASON 24/7 22472pwEnns 00 Nicole J. McCloud 

7 DAYS (SUNSHIP REMIXES) WRDSTAR/ATIANTIC 65232/AG 0 0 Craig David 9 

STAR GUITAR FREESTYLE OUST/ASTRALWERKS36812N1RGIN 00 The Chemical Brothers 9 

YES TOMMY BOY 2286 00 Amber 

WILL I? ROBBINS 72055 0 0 Ian Van Dahl 

WHERE THE PARTY AT (REMIXES) so so DEF/COLUMBIA 79:05/CRG 0 co Jagged Edge With Nelly 

EVERYDAY NERVOUS tow 0 0 Kim English 

BY YOUR SIDE (REMIXES) EPIC 79S44 0 0 Sade 

CAN'T FIGHT THE MOONLIGHT CURB 77098 00 LeAnn Rimes .2 

FREELOVE MUTE/REPRISE42419/WARNER BROS 0 Depeche Mode 

YOU MAKE ME SICK (MU REMIXES) LAFACE 24SK2ARISTA 0 o Pink .2 

DESERT ROSE (VICTOR CALDERONE REMIX) A&M 497321/1NTERSCOPF 0 Sting Featuring Cheb Mami 

WHAT IT FEELS LIKE FOR A GIRL MAVERICK 42372/WARNER BROS 00 Madonna 9 

BROWN SKIN (MEGAMIX) MOTOWN015315/UNIVERSAL 00 India.Arie 

I'M A SLAVE 4 U JIVE 429111206.18A o Britney Spears .2 

FEBRef2tY 

23 Billboard HOT DANCE BREAKOUTS 
Club Play Maxi-Singles Sales 

1 LETS DO IT TOGETHER 
Blue Six NAKEOMUSIC 

1 SOMETHING 
Lasgo RUBINS 

2 WISH I DIDN'T MISS YOU 
Angie Stone i 

2 CHAMPAGNE, COCAINE, & NICOTINE STAINS 
Lydia Lunch & Anubian Lights CRIPPLED DICK HOT WAX 

3 NO MORE DRAMA 
Mary J. Blige MCA 

3 SO SAD 
Vincent Gallo WARP 

4 ALL NIGHT 
Sussex House HAW Nif RVI 

4 HEAVEN & EARTH 
John Beltran UBIQUITY 

5 ADDICTED TO BASS 
Pure Tone GUSTO ,XIFLOIL I 

5 THE LEGACY 
Push MIRA 

Breakouts: Titles with future chart potential, based on club play or sales reported this week. ©2002, 0740 Business Media, Inc and SoundScan, Inc All rights reserved 

BREAK 4 LOVE STAR 69 1217 00 Peter Rauhofer + Pet Shop Boysehe Collaboration 

HIDE U KIM TIC S4701 0 Es Kosheen =9 

LORDS OF ACID VS. DETRIOT ANTLER SUBWAY 6065 0 0 Lords Of Acid 

CASTLES IN THE SKY ROBBINS no.6 ono Ian Van Dahl Featuring Marsha .2 

THIS IS ME (REMIXES) BAD BOY 79403/ARISTA 00 Dream 

YOU GOT ME (BURNIN' UP) MCA 155916 00 Funky Green Dogs 

CAN'T GET YOU OUT OF MY HEAD CAPITOL 77585 0 Kylie Minogue 

MUSIC MAvERICK 44909ANARNFR BROS 0 0 Madonna 'Y 

•  Ti les Wth the great st sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The 
Club Play chart is compi cd from a national sample of reports from club Dis. 'L' Vidioeclip availability. Catalog number is for vinyl maxi.single. or CD maxi-snigle if vinyl is 
unava lable. On Sales chart. (11 CD Maxi- Single available O Vinyl Maxi-Single available. O Cassette Maxi- Single available. 02002, VNU Business Media. Inc. and Sound-
Scan, Inc. All rights reserved. 
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Bdixord' TOP ELECTRONIC ALBUMS.. 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 THE CHEMICAL BROTHERS 
FREESTYLE DUST 11682F/ASTRALWL ELKS 

NUMBER 'I 2 Weeks AI Number 1 

Come With Us 

2 2 VARIOUS ARTISTS 
RAZOR & TIE 8.1 

Pulse 

0 3 
mily VICIOUS Ultra. Dance 01 

4 5 VARIOUS ARTISTS 
ROO 8065 75025 

Dance Party (Like It's 70021 

S 7 ZERO 7 
PALM 5007S 

Simple Things 

6 4 DAFT PUNK 
VIRGIN 49606L 

Discovery 

7 8 GARBAGE 
ALMO SOUNDS ¿S3115LINIERSCOPE 

Beautifulgarbage 

8 6 VARIOUS ARTISTS 
SL IRA 1110 

Ultra, Chilled 01 

9 10 LOUIE DEVITO 
Of I VIE LumLuMuSICHAMA 

N.Y.C. Underground Party Volume 4 

10 9 DJ SKRIBBLE 
EL iG BEAT WARNER E SP 35080/LONDON SIRE* 

Essential Presents: Skribble's House 

0  12 BASEMENT JAXX 
,,, 1.23. AsTRALWERKS 1 

Rooty 

12 11 EUORK 
I LEKTRA s2KunEG 

Vespertine 

13 13 THE AVALANCHES 
moDuLAR 311/7 LONDON SIRE 4 

Since I Left You 

(ID 21 JAMIROCtUAI 
EPIC a59Sa 

A Funk Odyssey 

15 14 DARUDE 
OROOVILICIOLIS 106,51E0[1ot RHyTHM* 

Before The Storm 

firill 
VARIOUS ARTISTS 
MINISTRY Dr SOUND 5015The 

Chillout Session 

17 18 THE CRYSTAL METHOD 
OUTPOST, GWEN more oNTERSCOPE 

Tweekend 

18 16 VARIOUS ARTISTS 
WARNER BROSFELEKTRNATIANTIC ILLT2LyAILISTA 

Totally Dance 

19 15 VARIOUS ARTISTS 
RDRELINS 75022 

Trance Party Volume One) 

20 19 PAUL VAN DYK 
MINISTRY OF SOuND 5002 à 

The Politics Of Dancing 

21 23 VARIOUS ARTISTS 
RoRB1NS 75024 

Best Of Trance Volume 2 

22 22 DJ ESCAPE 
GRoOyuCIOuS 3510uSTRICTLy nurem* 

Party Time 2002 

23 20 NEW ORDER 
REPRISE 80621/wARNER BROS 

Get Ready 

0  25 BLUE SIX 
006130v SIC 110 5LLASTRALWERKS 

Beautiful Tomorrow 

0 
GEORGE CALLE 
KiREmE70,11 

Xtreme Dance Party 

tn/ Albums with the g eatest sales gains this week."' Recording Industry Assn Of America RIAA) certification for net shipment oh 500,000 album units ( Gold). • GIAA 
certification for net s ipment of 1 million units ( Platinum). •111AA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamong 
symbol indicates album's multi- platinum level. For boxed sets, and double albums with running time of TOO minutes or more, the MAA multiplies shipments by the num-
ber of discs and/or tapes. HIM Latin awards: ID Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units ¡ Platino). A' Certification of 
400,000 units IMulti-Platino). 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked Ell 
and all other CD prices, are equivalent prices, which are projected from wholesale prices. Heatseeker Impact shows albums removed from Heatseekers this week 

indicates past or present Heatseeker title. 02002. ONU Business Media, Inc. and SoundScan, Inc. All rights reserved. 

28 www.billboard.com BILLBOARD FEBRUARY 23, 2002 



141111,1 TRY 

Scene. 
LISTEN UP: Jim Reilley, co-founder 
of 1990s folk-rock duo the New 
Dylans, is embarking on a solo ca-
reer with his new album, The Return 
of Buddy Cruel. 

As part of the New Dylans, Reilley 
released two albums on Red House 
Records and toured the country 
extensively for five years in support 
of those projects. Now based in 
Nashville and a writer for Curb 
Music Publishing, Reilley is seeking 
a new label deal and deserves one, 
even though he knows that's not 
always easy for someone who de-
scribes himself as "40 and not a 
matinee idol." He's in discussions 
with two labels and hopes to secure 
a deal by the spring so he can release 
The Return of Buddy Cruel and 
begin touring again. 

Reilley, who is managed by 
Nashville-based Chris Keaton, is 
using the excellent The Return of 
Buddy Cruel as his calling card with 
prospective labels. Produced by Don 
Henry, it features guest musicians 
Tom O'Brien, David Rawlings, Ron 
and Rob McCoury, Daniel Tashain, 
and Dan Dugmore. 

Reilley is a uniquely gifted writer 
who tackled al/ 14 of the album's 
tracks solo. Those cuts range from 
the wry "So Much for My Brilliant 
Career" to the love-as-circus meta-
phor of "Closing the Bigtop Down." 
Although he enjoys co-writing, 

Reilley says, "I couldn't sing any-
thing I didn't write 100% of. This is 
my soul I'm throwing out there. I 
don't think anyone could share that 
or would want to." 
As for the album's title, Reilley 

says, "I thought it would be funny to 
invent this fictitious superhero that's 
up half the time and down half the 
time," a description that also applies 
to himself, he says. "Most of the 
album is cruel, but there are a few 
`Buddy' moments." 

Reilley's partial to the cruel side 
of his writing. "I just think it's more 
interesting," he says. "Sometimes 

pain and suffering and misery is 
more interesting than Walt Disney 
and Technicolor." 

ON THE ROW: After floating the idea 
in the press of periodically moving 
the Country Music Assn. (CMA) 
awards out of Nashville and being 
resoundingly criticized by the media 
for even considering such a move, the 
CMA board of directors has decided 
to table discussions of the subject. 
The board announced that "a task 
force of industry leaders will be ap-
pointed to work with Nashville Mayor 
Bill Purcell about the future of the 
CMA Awards." 
Tammy Lovett joins RMG Records 

in the newly created position of 
national record-promotion director. 
She previously worked at Audium 
and Step One Records. 

P.J. Olsen has joined Emergent 
Music Marketing as director of pro-
motion for the Eastern region. She 
previously held the same post at 
Curb Records. 
Academy of Country Music execu-

tive director Fran Boyd will receive a 
lifetime achievement award from the 
North American Country Music Assn. 
International at the organization's 
hall of fame dinner March 17 in 
Pigeon Forge, Tenn. 

SIGNINGS: Sharon Vaughn has re-
signed a long-term publishing agree-
ment with Dream Works Music Pub-
lishing in Nashville. 
VFR Records has signed Home-

town News, the Nashville-based duo 
of Scott Whitehead and Ron Kingery. 

Joe Nichols joins the Universal 
South artist roster. He previously 
recorded for Intersound and, more 
recently, had a development deal 
with Giant. 

ARTIST NEWS: Lee Ann Womack has 
enlisted the help of three produc-
ers—Mark Wright, Frank Liddell, 
and Matt Serletic—for her next MCA 
Nashville album. Serletic, just 
named chairman/CEO of Virgin 
Records, is best-known for his work 
with Matchbox Twenty and, more 
recently, Willie Nelson. The album's 
working title is Something Worth 
Leaving Behind. 

Jeff Carson was seriously injured 
in a sledding accident at his home in 
Franklin, Tenn., Feb. 7. The singer 
hit a tree head on at high speed and 
broke a vertebrae in the upper part 
of his back He has been fitted with a 
brace that he will have to wear for six 
to 12 weeks, but he is not expected 
to have any long-term damage. 

Many Projects Simmering On 
Swing King Benson's Burner 

BY JIM BESSMAN 
NEW YORK—Long tall Texas 
swing king Ray Benson has be-
come country music's veritable 
Renaissance man. 

In addition to his 32-year stew-
ardship of Asleep at the Wheel and 
his ceaseless efforts to preserve 
Western swing music à la Bob Wills, 
Benson remains a key supporter of 
the Rhythm and Blues Foundation 
and a talent scout whose notable 
discoveries include Billy Gilman. 
Benson also prolifically pro-

duces other artists out of his Bis-
meaux Studio/production com-
pany complex in Austin—where 
current clients include Suzy Bog-
guss and Pam Tillis—and where 
he employs his own line of micro-
phone preamplifiers. 
And now, Benson is making his 

first solo album and performing 
solo dates, while at the same time 
planning an Asleep at the Wheel/ 
Willie Nelson project. He's also 
finishing a classic Western swing 
Asleep at the Wheel specialty set 
for the Cracker Barrel restaurant 
chain while conceptualizing sim-
ilar in-house collections for other 
such nontraditional retail mar-
kets as the major Texas-based 
H.E.B. grocery store chain. 

PUTTING CDS IN THEIR PLACE 
"I'm intrigued by the idea of 

making albums for niche market-
ing, because I have a variety of 
music I want to record but don't 
have the opportunity, because 
this is not mainstream music by 
any means," says Benson, whose 
band is currently not signed. "I 
don't want to record just one al-
bum every three years, but I can't 
record two or three albums a year 
and stay in high-end music busi-
ness retail. So these will have 
lower price points and allow me 
to put CDs in places where there 
aren't any other CDs." 
Meanwhile, Benson and Bog-

guss are shopping her new swing/ 
jazz album. "We've done a number 
of new 'standards' written by con-
temporary writers like April Bar-
rows and Paul Kramer from Travis 
Tritt's band that sound very much 
like standards from the golden 
age," he continues, "and some Bil-
lie Holiday and Nat Cole stuff." 

In addition, Benson reveals, 
"I'm doing a Pam Tillis record for 
Sony Nashville where she sings 
[the songs of] Mel Tillis, since he's 
such an incredible writer. We're 
doing songs that people probably 
don't know he wrote, like ' So 
Wrong' and ' Strange,' [ cut by] 
Patsy Cline. And I'm starting to 
work on a Willie Nelson tribute 

album for Sony, with people like 
George Strait and Alan Jackson. 

"We'll [also] do an Asleep at the 
Wheel/Willie Nelson record, 
which we've never done—other 
than a few cuts here and there," 
Benson adds. That project will 
consist entirely of songs by the 
legendary country tunesmith 
Cindy Walker. 

Also on Benson's burner is a 
tribute to Texas blues great T-Bone 
Walker that will involve the likes 
of Don Henley, Billy Gibbons, and 
Paul Shaffer. "He's the seminal 
jazz guitarist/singer," says Benson, 
also citing Walker's songwriting 
prowess. "He wrote 'Stormy Mon-
day'—the most well-known blues 
standard, period—and he's the 
bridge between blues, big-band 
swing, R&B, and jump and the 
first guy to popularize the blues 
electric guitar. 

"He's not Delta blues but the 
Texas blues," Benson continues, 
"but without T-Bone there'd be no 
B.B. King, Johnny Lang, Kenny 
Wayne Shepherd: He was a great 

vocalist, showman, and trendset-
ter and closest to Charlie Christ-
ian in being where blues and jazz 
intersect—which is really rare. 
Every generation is in his debt." 

'WILDLY ECLECTIC' 
Most intriguing of Benson's 

current undertakings, though, is 
his solo album. "I turned 50 last 
year and decided I really wanted 
to do it," he says. "It will be stuff 
that's not Asleep at the Wheel, so 
no Bob Wills tunes. But there will 
be country music and jazz, and it 
will be wildly eclectic." 

It will also include some Ben-
son originals, standards that he 
has always wanted to record, and 
some song interpretations that he 
has regularly performed. The al-
bum contents may well feature 
the Marty Robbins classic " El 
Paso," which Benson has recently 
tested in concert. "I saw him do it 
32 years ago at the Grand Ole 
Opry and said that I'd do it," he 
says, "but I kept putting it off be-
cause there's 13 or 14 verses." 
Benson says he's now mulling 

over offers from labels for his solo 
set. In addition to all his own 
activities, he's keeping his 10-
year-old Bismeaux Studio busy 
with outside projects, which have 
included such high points as Sir 
George Martin's production of a 
Goldie Hawn cut on a Beatles 
tribute album and the shoot for 
LeAnn Rimes' "Blue" video. 

"Bismeaux," incidentally, was a 
mouse's nickname in the old Walt 
Kelly comic strip Pogo and was once 
Benson's nickname as well. Bis-
meaux Studio, Benson proudly notes, 
boasts a built-in putting green. 

Rowdy Friends. Hank Williams Jr. and Kid Rock, who refers to himself as Williams' 
"rebel son," take a break during the taping of CMT Crossroads. Kid Rock, aka Bob 
Ritchie, appears with Williams on the CMT TV show. Pictured, from left, are Wil-
liams, actress Pamela Anderson, and Kid Rock. 
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1 1 

.e.,- NUMBER 1 P 4 Wens itt Nude I 

ALAN JACKSON Drive 

ARISTA NASHVILLE 67039/RW112.98/18 981 
1 

ED 40 41 GARY ALLAN 

MCA NASHVILLE 170201 111.98/17.981 
Alright Guy 4 

39 33 31 CLINT BLACK 

RCA 670135/RLG ( 12.98/18 981 
Greatest Hits ll 8 

e" HOT SHOT DEBUT •-' 
VARIOUS ARTISTS Totally Country: 17 New Chart -Topping Hits 

BNA 67043/RLG (12 98/17 961 

2 

40 35 36 BRAD PAISLEY 

ARISTA NASHVILLE 67008/RLG Ill 98/17 9n1 
Part II 3 

41 41 42 

- -, 

TRACY BYRD 

RCA 67009/RW(11 98/17981 

Ten Rounds 12 

3 2 2 SOUNDTRACK e 
LOST HIGHWAY 17IX69/MERCURY 111.98/18 98/ 

o Brother, Where Art Thou? 1 
42 36 32 VARIOUS ARTISTS 

1 TIME LIFE 8804 117.98 CD) 

Classic Country: Great Story Songs 28 

4 3 3 GARTH BROOKS e 

.  CAPITOL 31330 ( 1098/18.981 

Scarecrow 1 

1 

43 

CD 

42 37 TRISHA YEARWOOD 

MCA NASHVILLE 170200 ( 11.98/17.981 

Inside Out 1 

5 

6 

4 4 TOBY KEITH • 

DREAMWORKS 450297/IN T ERSCOPE ( 12.9•18.981 

Pull My Chain 46 49 
GEORGE STRAIT • 

. MCA NASHVILLE 170100(11.98/17981 

Latest Greatest Straitest Hits 1 

5 6 TIM MCGRAW • 
RB 78711 112 98/18.981 

Set This Circus Down 1 
45 43 40 CHELY WRIGHT 

MCA NASHVILLE 170210 (11.9917981 
Never Love You Enough 4 

9 11 
GREATEST GAINER ,S, 

RASCAL FLATTS • Rascal Flans 

LYRIC STREET 165011/HOLLYWOOD 111 98/17 9619 

7 

46 39 35 VARIOUS ARTISTS 

ROUNDER 610499 ) 11.98/17.98) 

0 Sister! The Women's Bluegrass Collection 35 

47 38 43 MONTGOMERY GENTRY 
COLUMBIA 62167/SONY 11198 E0/17 Tel 

Carrying On 6 

' 14  

9 

0 

0 

8 STEVE HOLY 

CURB 77972111.98/17.981* 

Blue Moon 8 48 

CD 

44 45 JAMIE ONEAL • 
MERCURY 170132111.98/17.981à 

Shiver 

7 7 SOUNDTRACK e 

CURB 78703 111 98/17 981 

Coyote Ugly 1 

59 - 

g4le ',' PACESETTER - re 
THE CHARLIE DANIELS BAND How Sweet The Sound - 25 Favorite Hymns And Gospel Greats 
SPARROW 51908 11998/19981 

49 
10 9 MARTINA MCBRIDE • 

RCA 67012/RLG (12.98/18 %I 

Greatest Hits 1 

11 6 5 WILLIE NELSON 

LOST HIGHWAY 188231/MERCURY/lag/le 98/ 

The Great Divide 5 
50 45 47 DIAMOND RIO • 

ARISTA NASHVILLE 67999/RLG ( 11.98117.961 

One More Day 5 

12 

13 

11 10 BROOKS & DUNN • 

ARISTA NASHVILLE 670113/RLG ( 12.98/18 981 

Steers & Stripes 1 
51 

52 

49 48 PATTY LOVELESS 

EPIC 85651/SONY ( 11.98 EQ/17*) 

Mountain Soul 19 

12 12 GEORGE STRAIT • 
MCA NASHVILLE 170220111 98118.981 

The Road Less Traveled 1 
48 46 JESSICA ANDREWS • 

DREAMWORKS 450248/INTERSCOPE ( 11 913/17.981 

Who I Am 2 

0 16 16 KENNY CHESNEY e 

RNA 67976/131.G112.98/18.913) 

Greatest Hits 1 
53 47 44 PAT GREEN 

REPUBLIC 016018/UNIVERSAL (8.98/14981 

Three Days 7 

15 14 15 JO DEE MESSINA • 

..  CURB 7797711196/179M 

Burn 1 
54 52 52 CAROLYN DAWN JOHNSON 

ARISTA NASHVILLE 69336,131G 110 98/16 901 

Room With A View 8 

16 15 17 TIM MCGRAW e 

CURB 77978 ( 12.98/18.981 

Greatest Hits 1 
35 50 50 TAMMY COCHFtAN 

EPIC 69736/SONY 17.98 ER/11.981d 

Tammy Cochran 27 

0 18 19 DIXIE CHICKS e 
MONUMENT 89678/SONY 112 % E0/18.98) 

Fly 1 

1 

56 

la 

58 

51 53 VARIOUS ARTISTS 
UP/ 585%1/UNIVERSAL 11098/18981 

This Is Your Country:20 Contemporary Country Classics 27 

18 

19 

20 13 LONESTAR • 
.  BOA 67511/RIG 112.98/18981 

I'm Already There 62 67 
RANDY TRAVIS 
WARNER BROS. 47893/WIIN 111.9B/17.9B1 

Inspirational Journey 34 

19 18 SARA EVANS • 

.  RCA 67994/REV ( 11%/17 981 

Born To Fly 6 
54 - THE DERAILEFtS 

LUCKY DOG/COLUMB1A 85793/SONY Ill 99E0117961 

Here Come The Derailers 50 

20 17 - HANK WILLIAMS III 

CURB 78728 117.98 CD) d Lovesick Broke & Driftin' 17 
39 53 39 COLLIN RAYE 

EPIC 85794/SONY 117.98 E0 CD1 

Can 't Back Down 39 

ED 23 24 TRAVIS TRITT • 

COLUMBIA 62165/SONY 111.98 E0/17.981 

Down The Road I Go 8 
60 61 57 RODNEY CARRINGTON 

CAPITOL 24827 ( 10.96/17981 é 

Morning Wood 18 

22 13 14 NICKEL CREEK • 
SUGAR HILL 3869116% COI à 

Nickel Creek 13 
61 55 56 

-- 

GEORGE JONES 

BANDIT/BNA 67029/1316 11198/17.981 

The Rock: Stone Cold Country 2001 5 

03) 25 23 CYNDI THOMSON 

CAPITOL 28010110 98/17 981 

My W orld 7 62 60 59 PHIL VASSAR • 
ARISTA NASHVILLE 18891/RIS ( 10.98/16 98) a 

Phil Vassar 23 

24 26 28 CHRIS CAGLE 

CAPITOL 34170 11098/17 981 é 

Play It Loud 20 
63 57 54 THE CHARLIE DANIELS BAND 

BLUE HAT/NUDISM 8133/KOCH 112.911/18.99 

The Live Record 38 

25 21 22 ALISON KRAUSS + UNION STATION 
ROUNDER 610495/1111MG III 98/17 981 

New Favorite 3 
64 58 51 EARL SCRUGGS AND FRIENDS 

MCA NASHVILLE 170189 111 98/18.U1 é 

Earl Scruggs And Friends 41 

26 24 21 REBA MCENTIRE • 

MCA NASHVILLE 170202 III 98/18.981 

Greatest Hits Volume III - I'm A Survivor 1 
55 56 55 LYLE LOVETT 

CURB 1713234/MCA NASHVILLE ( 11.96/18.98/ 

Anthology Volume One: Cowboy Man 26 

27 

o 
22 20 HANK WILLIAMS JR. 

CURB 78725 ( 798/17.981 

Almeria Club 9 
66 63 60 ROY D. MERCER 

VIRGIN 49:85/CAPITOL 11098/16.981 

Greatest Fits: The Best Of How Big 'a Boy Are Ya? 26 

JOHN MICHAEL MONTGOMERY 
WARNER BROS. 48224MIRN 117 98 CD( 

Love Songs 28 
67 64 61 BILLY GILMAN e 

EPIC 62088/SONY ( 11.98 EO/17.98) 

One Voice 2 

29 27 26 SOUNDTRACK 
LOST HIGHWAY 170721/MERCURY 112.98/18 %I 

Down From The Mountain 10 

1 

68 

Ce 

66 58 VARIOUS ARTISTS 

LOST HIGHWAY 170239/MERCURY ( 18 98 COI 

Hank Williams: Timeless 22 

30 28 27 LEE ANN WOMACK e 
MCA NASHVILLE 1701299111 98/17) 

I Hope You Dance 
TRAVIS TRITT 
WARNER BROS. 782%/RHINO ( 11.98 COI 

The Lavin' Side 69 

31 29 25 DAVID BALL 

DUALTONE 01109/RAZOR 6 TIE 111.98/17 981 

Amigo 11 
70 67 65 JOE DIFFIE 

MONUMENT 85373/SONY 111 e ES/Il 961 

In Another World 56 

32 

33 

30 29 ALAN JACKSON • 

ARISTA NASHVILLE 69335/RIG 11298/18.9131 

When Somebody Loves You 1 
71 

72 

65 62 SOUNDTRACK 

VANGUARD 79586 ( 16 98 COI 

Songcatcher 42 

32 33 BLAKE SHELTON 

.  WARNER BROS 24731/WRN Ill 98/17 981 

Blake Shelton 3 
68 72 AARON TIPPIN • 

LYRIC STREET 165014/HOLLYWOOD 111.98/15.961 

People Like Us 5 

34 

0 

34 34 TRICK PONY • 

WARNER BROS. 41921/WON ( 11.98/1798) 

Trick Pony 12 
73 70 66 LEANN RIMES 

CURB 78726(7.98/11.931 

God Bless America 20 

VARIOUS ARTISTS 
TIME LIFE 18701 ( 19.96 CD1 

Time-Life's Treasury Of Bluegrass 35 

4 

74 

€011 

74 - VARIOUS ARTISTS 
SCREAM 0001/NAVARRE 11198/16 981 

The Blue Collar Comedy Tour Live 53 

36 31 30 TRACE ADKINS 

CAPITOL 30618 110 98/17 9131 

Chrome 
TRAVIS TRITT 

WARNER BROS. 78297/RHINO (11.98 CD) 

The Rockin' Side 75 

37 37 38 LEANN RIMES • 

CURB 77979(11 98/17 98/ 

I Need You 1 

feAlbums with the reate t sales gains this week.• Recording Industry Assn. Of America ( RIAA) certification for net shipment of 500,000 album units (Gold). • RIM certification for net shipment of 1 million units ( Platinum). • RIM certification for net shipment of 10 million unas ( Diamond). Numeral following Platinum or Diamond sym-

bol indicates album' mufti platinum level. For booed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of cbscs and/or tapes. RIM Latin awards: ° Certification for net shipment of 100,000 units Wool. A Certification of 200,000 units ( Platino). A Certification of 400,000 units 

'Aso risk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked Ell, and all other CC prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
age growth. Heatse ker Impact shows albums removed from Heatseekers this week. C indicates past or present Heatseeker title. (4) 2002, VNU Business Media, Inc., and IloundScan, Inc. All rights reserved. 
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..MBER 1 'C 37 Weeks Al bade I 13 12 LEE GREENWOOD • CAPITOL 96588 11108 01 American Patriot 24 

2 DIXIE CHICKS 11 11 MONUMENT 68195/SONY ( 10 98 EQ/17 9819 Wide Open Spaces 211 1/ or 1 vr Tr1D vu How Do You Like Me Now?! •.,..Y KEITH • DREAMWORKS 4502IXVINTERSCOPE 111 98/17 961 119 

114 1 SHANIA TWAIN 41 1' MERCURY 536003 ( 12 98/113 981 Come On Over 

4. 
223 22 

. 

GARY ALLAN • mu NASHVILLE 170101 111 90/1081 Smoke Rings In The Dark 

6 HANK WILLIAMS JR. A ' CURB 7763815 96/9 98) Greatest Hits, Vol. 1 400 16 18 JOHN DENVER MADACY 47501198/9 981 The Best Of John Denver 189 

3 WILLIE NELSON • LEGACY/COLUMBIA 69322/SONY 17 90 0/11 901 16 Biggest Hits 179 17 16 TIM MCGRAW e CURB77659(5.98/9.98) Not A Moment Too Soon 355 

5 FAITH HILL •' WARNER BROS WORN 112 98/18.981 Breathe 118 18 17 WILLIE NELSON • LEGACY/COLUMBIA M184/SONY 1598 fe/998) Super Hits 344 

7 JOHNNY CASH • LEGACY/COLUMBIA unwsoNy au uetstu 16 Biggest Hits 149 19 19 VARIOUS ARTISTS MADACY 1326 I13secro The Best Of Country 59 

4 BROOKS & DUNN e  ARISTA NASHVILLE 18852/KG ( 12 91118 981 The Greatest Hits Collection 230 20 23 _ THE - _u___ ..._H  ms CURB 77985 1798/11 981 Number One Hits 83 

11 PATSY CLINE • MCA SPECIAL PRODUCTS 4202135/MCA (2.90/898) Heartaches 165 ell - PATSY CLINE e Kea NASHVILLE 320012 039elise 12 Greatest Hits 760 

8 ALAN JACKSON e  ARISTA NASHVILLE 181101/RLG (12.9tV18 981 The Greatest Hits Collection 329 22 25 LONESTAR e BNA 67762,91LG ( 10.98/17 98) Lonely Grill 137 

15 TOBY KEITH • MERCURY 558962 (11 U/17 981 Greatest Hits Volume One 167 V .. 21 ALISON KRAUSS e ROUNDER 610325./ILUMG ( II 913/179ele Now That I've Found You: A Collection 256 

14 THE CHARLIE DANIELS BAND • 3 EPIC 65694/SONY (7se EOM so A Decade Of Hits 596 e1 - ANNE MURRAY SDK 31158/CAPITOL 110 913/ft 9111 The Best..So Far 26 

10 GARTH BROOKS •'' CAPITOL 97424 ( 19 98126 ser Double Live 169 25 24 CHARLIE DANIELS • 2 EPIC 81182/SONY GU EW9 981 Super Hits 347 
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TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

e.Vre NUMBER 1 4 Weeks At Number 1 

GOOD MORNING BEAUTIFUL Steve HMV 9  
W.C.RIMES (Z.LYLE,T.CERNE‘q CURB ALBUM 8 SOUNDTRACK CUT 

31 30 33 JEZEBEL 
PWORLEY.0 WRIGHT IM HUMMON,J DEMARCUSI 

Chely Wright 9 
0 MCA NASHVILLE 172227 

30 

1 32 31 34 I'M NOT GONNA DO ANYTHING WITHOUT YOU 
K.STEGALL ( 11 VAN WARMEHR ALYES) 

Mark Wills With Jamie O'Neal 
MERCURY ALBUMS CUT 

31 

2 3 WRAPPED AROUND Brad Paisley se 
FROGERSIETPAISLEY.C.OUBDIS.K.LOVELACE/ 0 ARISTA NASHVILLE 69103 

2 33 32 37 JUST WHAT I DO 
C.HOWARD II.DEAN,KUURNS) 

Trick Pony 
WARNER BROS. ALBUM CUT/WRN 

32 

5 THE LONG GOODBYE Brooks & Dunn 
K.BROOKS.R.DUNN,M.VVRIGHT 1P.BELADY.R.KEATING) ARISTA NASHVILLE ALBUM CUT 

3 34 35 35 WHEN YOU LIE NEXT TO ME 
0 HUFF IK.COFFEY,THARMON.J D.MARTIN) 

Kellie Coffey 
RNA ALBUM CUT 

34 

6 BRING ON THE RAIN Jo Dee Messina VVith Tsm McGraw 9 
B.GALLIMORE.TMCGRAW IB MONTANA.H.DARLING, CURB ALBUM CUT 

4 35 34 36 SHE DOESN'T DANCE 
M.MCGUINN,S.DECKER IM MCGUINN,D.PERIMMER,S.DECKERI 

Mark McGuinn 9 
VER ALBUM CUT 

34 

5 6 7 THE COWBOY IN ME Tin McGraw .9 
B.GALLIMORE,J.STROUD,TMCGRAW IC.WISEMAN,J SIEELE.A ANDERSON/ CURB ALBUM CUT 

5 36 43 50 DRIVE (FOR DADDY GENE) 
K.STEGALL ULJACKSON) 

Alan Jackson 
ARISTA NASHVILLE ALBUM CUT 

36 

6 8 10 BLESSED Martina McBride 9 
M MCBRIDEPWORLEY IH.LINDSEY.T.VERGES.B.JAMESI RCA ALBUM CUT 

6 37 1 39 43 NOT A DAY GOES BY 
D.HUFF 1S.DIAMONDAIDERRY) 

Lonestar 
BNA ALBUM CUT 

37 

2 RUN George Strait 
T BROWN.G.STRAIT ITLANEASMITH) 0 MCA NASHVILLE 172221 

2 38 38 39 THE ONE 
TBROWN,M WRIGHT IK.MANND,B LEE) 

Gary Allan 
O MCA NASHVILLE 172232 

38 

8 10 11 SOME DAYS YOU GOTTA DANCE Dixie Chicks 
PWORLEY.B.CHANCEY 1IJOHNSON.M.MORGAN) MONUMENT ALBUM CUT 

8 39 42 48 TONIGHT I WANNA BE YOUR MAN 
°MALLOY IR.RUTHERFORD,IVERGES) 

Andy Griggs 
RCA ALBUM CUT 

39 

. 
4 WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson «e 

K.STEGALL IA JACKSON1 ARISTA NASHVILLE ALBUM CUT 
1 , 37 38 DAYS OF AMERICA 

M.D.CLUTE,H.PAULUROBBINSKPAULD.ROBBINS.L.T.MILLER) 
Blackhawk 9 

COLUMBIA ALBUM CUT 
37 

10 11 13 IN ANOTHER WORLD Joe Diffie 
D.COOK,LWILSON IT.SHAPIROWWILSON.J.YEARYI MONUMENT ALBUM CUT 

10 41 33 31 INSIDE OUT 
MWRIGHT,T.YEARWOOD (B.ADAMS.G.PETERSI 

Trisha Yearwood Featuring Don Henley 9 
0 MCA NASHVILLE 172219 

31 

11 14 18 YOUNG Kenny Chesney 9 
N.WILS014.13 CANNON,K.CHESNEY IC WISEMAN.N SHERIDAN.S MCEWANI RNA ALBUM CUT 

11 42 40 42 SWEET MUSIC MAN 
A.KRAUSS IK.ROGERS) 

Reba 
O MCA NASHVILLE 172231 

40 

12 9 12 JUST LET ME BE IN LOVE Tracy Byrd 9 
B.J.WALKER.JR. ITMARTINM.NESLER,T.SHAPIROI e RCA 69106 

9 43 45 57 GOODBYE ON A BAD DAY 
M.WRIGHT IS.LAWSON,M.A.PETERSI 

Shannon Lawson 9 
0 MCA NASHVILLE 172233 

43 

13 12 17 I BREATHE IN, I BREATHE OUT Chris Cagle 9 
C.LINDSEY 1C.CAGLE.J.ROBBIN) CAPITOL ALBUM CUT 

12 41 41 HEATHER'S WALL 
B.WATSON,PWORLEY IR.GILES,INICHOLS.G.GODARDI 

Ty Herndon 9 
EPIC ALBUM CUT 

41 

14 15 15 I'M MOVIN ON Rascal Flatts.9 
M BRIGHTM WILLIAMS 1PWHITE,D.V.WILLIAMS1 LYRIC STREET ALBUM CUT 

14 45 44 47 MENDOCINO COUNTY LINE 
M.SERLETIC 113 TAUPIN,M SERLETIC) 

Willie Nelson With Lee Ann Womack.9 
LOST HIGHWAY ALBUM CUT/MERCURY 

44 

15 18 20 THAT'S WHEN I LOVE YOU Phil Vassar 
B GALLIMORE.PVASSAR 1P.VASSAR.J.W0001 ARiSTA NASHVILLE ALBUM CUT 

15 46 46 BEFORE I KNEW BETTER 
B.J.WALKERAR. (B.SIMPSON.D.LEE) 

Brad Martin 9 
EPIC ALBUM CUT 

46 

1 3 9 WHERE THE STARS AND STRIPES AND THE EAGLE FLY Aaron Tippin 9 
A TIPPIN,MBRADLEY.B.WATSONKBEARD.C.BEATHARDATIPPINI 0 O LYRIC STREET 164059 

2 47 48 53 KARMA 
13 GALLIMORE IM.GREENAMAY01 

Jessica Andrews .9 
O DREAMWORKS 450859 

47 

19 22 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner 
J.RITCHEY IB.WAYNE) RCA ALBUM CUT 

17 48 49 55 CIRCLES 
MMILLER,ELTANKERSLEY 10.LOGGINS,61.GREEN) 

Sawyer Brown 
CURB ALBUM CUT 

48 

21 23 MY LIST -all AB2PCMAn110.- Toby Keith .9 
J.STROUD,T.KEITH ITJAMES,RBISHOP) DREAMWORKS ALBUM CUT 

18 49 52 54 MAYBE, MAYBE NOT 
kto.CLUTE.B.HUFF IM.MASON,J.COLLINSI 

Mindy McCready 
CAPITOL ALBUM CUT 

49 . 

16 14 I WANNA TALK ABOUT ME Toby Keith 9 
ISTROUD.T KEITH (8 BRADOOCK) O DREAMWORKS 450874 

1 50 55 56 THREE DAYS 
G.LADANY1(P.GREEN.R.FOSTERI 

Pat Green 
REPUBLIC ALBUM CUT/UNIVERSAL 

50 

20 20 21 ALL OVER ME Blake Shelton 
B.BRADDOCK 1B.SHELTON.E.TCONLEY.M.PYLEI e WARNER URSS 16724/WRN 

20 51 54 51 SHE WAS 
B.J.WALKERJR. IN.COTY.J MELTON) 

Mark Chesnutt 
COLUMBIA ALBUM CUT 

51 

21 22 24 I ALWAYS LIKED THAT BEST Cyndi Thomson 9 
PWORLEY.TLJAMES IC.THOMSON.T.LJAMES,J.KIMBALLI CAPITOL ALBUM CUT 

21 52 51 40 HOMELAND 
KROGERS,B.MAHER,J.MCKELL IILMILES.J.SUNDRUDI 

Kenny Rogers 9 
DREAMCATCHER ALBUM CUT 

39 

17 8 WFtAPPED UP IN YOU Garth Brooks 9 
A REYNOLDS (W.KIRKPATRICKI CAPITOL ALBUM CUT 

5 53 47 44 DESIGNATED DRINKER 
K.STEGALL IAJACKSONI 

Alan Jackson Duet With George Strait 
ARISTA NASHVILLE ALBUM CUT 

44 

23 23 25 DOES MY RING BURN YOUR FINGER Lee Ann Womack 
MODELL 1BMILLEFLJ MILLER) 0 MCA NASHVILLE 172220 

23 54 50 46 BEER RUN 
&REYNOLDS IKANOERSON.K BLAZY,G DUCAS,A WILLIAMS,K WILLIAMSI 

George Jones Duet With Garth Brooks 
BANDIT ALBUM CUT . UNA 

24 

24 26 30 MODERN DAY BONNIE AND CLYDE Travis Tritt 9 
B.J.WALKEELJR.,T.TRITT (W.ALORIDGE,J.LEBLANCI COLUMBIA ALBUM CUT 

24 55 56 — I COULD NEVER LOVE YOU ENOUGH 
LMEDICA IB.MCCOMASI 

Brian McComas °O' 
LYRIC STREET ALBUM CUT 

54 

25 24 26 I SHOULD BE SLEEPING Emerson Drive 9 
J.K1NG,J.STROUD ILDREW.S.SMITHI DREAMWORKS ALBUM CUT 

24 56 59 — LIVING AND LIVING WELL 
TBROWN,GSTRAIT (TMARTIN.M.NESLER,T.SHAPIRO) 

George Strait 
MCA NASHVILLE ALBUM CUT 

56 

26 27 28 I DON'T WANT YOU TO GO Carolyn Dawn Johnson 9 
P.WORLEY,C.D.JOHNSON IC.O.JOHNSON.TPOLKI ARISTA NASHVILLE ALBUM CUT 

26 57 WHAT A MEMORY 
T.LAWRENCE,FANDERSON18BEARD,J.BATES) 

Tracy Lawrence 
ATLANTIC ALBUM CUT/WRN 

57 

27 25 27 I DON'T HAVE TO BE ME CTIL MONDAY) Steve Azar 
RYAN HOY ISAZAR.J.YOUNG,R.C.BANNOM MERCURY ALBUM CUT 

25 58 58 58 TFIAVELIN' SOLDIER 
NOT USTED IB.ROBISON.F.BRAN1FF) 

Dixie Chicks 
NO LABEL DOWNLOAD TRACK 

58 

28 28 29 THAT'S JUST JESSIE Kevin Denney 
LREYNOLDS IILDENNEY,K.K.PHILLIPS.PJMATTHEWSI e LYRIC STREET 164063 

28 S. 53 52 LOVE, WILL (THE PACKAGE) 
&MALLOY (IBUSHLOW) 

Tun Rushlow 
SCREAM ALBUM CUT 

52 

29 36 49 SQUEEZE ME IN Garth Brooks Duet With Trisha Yearwood 9 
&REYNOLDS 1G.NICHOLSON.D.MCCLINTON) CAPITOL ALBUM CUT 

29 60 
I 

STAR SPANGLED BANNER 
D.FOSIER IF.S.KEY) 

Faith Hill 
WARNER BROS. PROMO SINGLEJWRN 

35 

30 29 32 I CRY Tammy Cochran sr 
&CHANCEY 1M.SELBY.T.SILLERS) EPIC ALBUM CUT 

29 

ma Records show ny an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from 
the chart after 20 weeks. c' Videoclip availability. Catalog number is for CD Single, or Vinyl Single it CD Single is unavailable. o CD Single available. 0 DVD Single available. 0 CD Maxi-Single available. O Cassette Single available. O  Vinyl Maxi-Single available. 0 Vinyl Single available. 0 Cassette Maxi-
Single available. ©2002, VNU Business Media, Inc. All rights reserved. 

FEBR,2,4Y 23 BillExxxd ,, TOP COUNTRY SINGLES SALES TM 
TITLE IMPRINT 8. NUMBER/DISTRIBUTING LABEL Artist 

au 

no 

= 1 3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

- NUMBER 1 -e 17 Weeks At Nosimet 14 GIRL IN LOVE COLUMBIA 79618/SONY Robin English 
0 BUT I DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT • CURB 73116 LeAnn Rimes 16 UNBROKEN BY YOU LYRIC STREET 164048/HOLLYWOOD Kenney Kayle 
2 3 OSAMA-YO' MAMA CURB 73130 Ra Stevens 18 NIGHT DISAPPEAR WITH YOU LYRIC STREET 164050/HOLLYWOOD Brian McComas 
3 2 WHERE THE STARS AND STRIPES AND THE EAGLE FLY LYRIC STREET 164059/HOLLYW000 Aaron lip_pin 16 15 ROCKY TOP '96 DECCA 155274/MCA NASHVILLE The Osborne Brothers 
4 4 GOD BLESS THE USA CURB 73128 Lee Greenwood 17 12 LEGACY MERCURY 172183 Neal Coty 
43 5 THAT'S JUST JESSIE LYRIC STREET 161063/HOLLYWOOD Kevin Denney 18 19 ON A NIGHT LIKE THIS WARNER BROS 16751ANRN Trick Pony 
6 6 AMERICA WILL ALWAYS STAND RELENTLESS NASHVILLE 5137'/MADACY Randy Travis 19 17 

20 
IT DON'T MATTER TO THE SUN/LOST IN YOU • CAPITOL 58786 Garth Brooks as Chris Gaines 

7 GOD BLESS AMERICA CURB 73127 LeAnn Rimes 20 UNBREAKABLE HEART DREAMWORKS 459012/INTERSCOPE Jessica Andrews 
€11V 10 HOW DO I LIVE A' rear= LeAnn Rimes $ — A ROSE IS A ROSE MERCURY 172193 Meredith Edwards 
9 8 I KNOW HOW THE RIVER FEELS MCA NASHVILLE 172186 Mcalyster — DIDN'T WE LOVE CURB 73126 Tamara Walker 
10 9 MATTHEW, MARK, LUKE Ii< EARNHARDT DREAMWORKS 450327/INTERSCOPE Shane Sellers 23 23 HOW DO YOU LIKE ME NOW?! DREAMWORKS 450932/INTERSCOPE Toby Keith 
11 11 SOMETHIN' IN THE WATER MONUMENT 79625/SONY Jeffrey Steele 24 21 LOVE IS ENOUGH RCA 69034/EILG 3 Of Hearts 
12 13 THE WAY YOU LOVE ME WARNER BRUS 16818/WRN Faith Hill 25 22 AUSTIN GIANT 16767/WITN Blake Shelton 

• Records with the greatest sales gains this week. • Recording Industry Assn. Of America IRIAA) certification for net shipment of 500,000 album units IGold). A R1AA certification for net shipment of 1 million units IPlatinuml with multimil- lop selling albums compiled from a national sample of retail store, mass merchant 
 Wiggle cg-lUll titles indicated by a numeral following the symbol. (7.12002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. and intemet sales reports collected. compiled. and provided by SoundScan. 
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LATIN 
Finalists for the awards, covering 

the period Feb. 17, 2001-Feb. 9, 2002, 
are listed here in alphabetical order 
by artist (see stories, pages 6 and 36.) 

Hot Latin track of the year: 
"Abrázame Muy Fuerte," Juan Gabriel 
(BMG Latin); "No Me Conoces Aún," 
Palomo (Disa); "0 Me Voy o Te Vas," 
Marco Antonio Solís (Fonovisa); 
"Como Se Cura una Herida," Jaci 
Velásquez (Sony Discos). 

Hot Latin track of the year, vocal 
duo: "La Calandria," Ramon Ayala y 
Jody Farias ( Freddie); "Dos Cora-
zones, Dos Historias," Julio Iglesias y 
Alejandro Fernández (Sony Discos); 
"El Duelo," La Ley Con Ely Guerra 
(Warner Latina); "No Vale la Pena," 
Nydia Con Juan Gabriel (Hollywood). 
Songwriter of the year: Omar 

Alfanno, Estéfano, Juan Gabriel, 
Marco Antonio Solis. 
Producer of the year: Pepe 

Aguilar, Jésus Guillén, Alejandro 
Jaén, Bebu Silvetti. 
Pop album of the year, male: 

Azul, Cristian (BMG Latin); Orí-
genes, Alejandro Fernández (Sony 
Discos); Mis Romances, Luis Miguel 
(Warner Latina); Más de Mi Alma, 
Marco Antonio Solis (Fonovisa). 
Pop album of the year, female: 

Entre Tangos y Mariachi, Rocío Dur-
cal (BMG Latin); Huelo a Soledad, Ana 
Gabriel (Sony Discos); Live, the Last 
Concert—Houston, Texas Feb. 26, 
1995, Selena (EMI Latin); Mi Corazón, 
Jaci Velásquez (Sony Discos). 

Pop album of the year, group: Somas 
Gitanos, Gipsy Kings (Nonesuch); 
Embrace the Chaos, Ozornatli (Inter-
scope); Shhld, A. B. Quintanilla y Los 
Kumbia Kings (EMI Latin); Siempre en 

A Sparkling Lineup. Veteran producer/ 
writer Joel Diamond is working on a 
debut album for Vaneza Pitynski, star 
of the Nickelodeon series The Broth-
ers Garcia. Diamond will be working 
with Rudy Pérez, who will co-write 
and co-produce the Spanish version 
of Pitynski's first single, "Forever 
Friends." Diamond also received a 
multi-platinum award for Now That's 
What I Call Music! 48 (EMUVirgin), 
featuring the Kaci hit "Paradise," 
which he produced and co-wrote. 
Pérez co-produced and co-wrote the 
Spanish-language version. Pictured, 
from left, are Pitynski, Global Chry-
salis Music Publishing U.K. GM Peter 
Knight Jr., Global Chrysalis Music 
Publishing Germany managing direc-
tor Thomas Glasgow, and Diamond. 

Billboard 
Latin 

Awards 
Finalists 

Mi Mente, (BMG Latin). 
Pop album of the year, new artist: 

Próxima Estación ... Esperanza, Manu 
Chao (Virgin); Pachanga, King Africa 
(Fonovisa); Alexandre Pires, Alexandre 
Pires (BMG Latin); SiSe, Si Se (Virgin). 

Latin pop airplay track of the year: 
"Azul," Cristian (BMG Latin); "Abrá-
zame Muy Fuerte," Juan Gabriel 
(BMG Latin); "Suerte," Shakira (Sony 
Discos); "Cómo Se Cura una Herida," 
Jaci Velásquez (Sony Discos). 

Top Latin album artist of the year: 
Marc Anthony (Sony Discos), Vicente 
Fernández (Sony Discos), A. B. Quin-
tanilla y Los Kumbia Kings (EMI 
Latin), Lupillo Rivera (Sony Discos). 

Latin rock album of the year: Próxi-
ma Estación... Esperanza, Manu Chao 
(Virgin); Cuando la Sangre Galopa, 
Jaguares (BMG Latin);M7VUnplugged, 
La Ley (Warner Latina); Embrace the 
Chaos, Ozomatli (Interscope). 

Tropical/salsa album of the year, 
male: Libre, Marc Anthony (Sony Dis-
cos); Instinto y Deseo, Victor Manuelle 
(Sony Discos); Intenso, Gilberto Santa 
Rosa (Sony Discos); Déjame Entrar, 
Carlos Vives (EMI Latin). 

Tropical/salsa album of the year, 
female: La Negra nene nimbao, Celia 
Cruz (Sony Discos); 8, Gisselle (BMG 
Latin); Corazón de Mujer, Melina 
Leon (Sony Discos); Yo Por Tí, Olga 
TAM (Warner Latina). 

Tropical/salsa album of the year, 
group: Ameriamizao, Fulanito (Cut-
ting); Mania 2050, Grupomanía 
(Universal Latino); Colección Ro-
mántica, Juan Luis Guerra 440 
(Karen/Universal Latino); Calle 
Sabor, Esquina Amor, Limi-t 21 (EMI 
Latin). 

Tropical/salsa album of the year, 
new artist: Yo Si Me Enamoré, Huey 
Dunbar (Sony Discos); Joseph Fon-
seca, Joseph Fonseca (Karen/Uni-
versal Latino); Multiplícame, Fuerza 
Juvenil (Mas Music); Tortilla Party, 
El Vacilon de la Mañana (J&N). 

Tropical/salsa airplay track of the 
year: "Me Liberé," El Gran Combo 
(Combo); "Me da lo Mismo," Victor 
Manuelle (Sony Discos); "Pero No 
Me Ama," Gilberto Santa Rosa (Sony 
Discos); "Pueden Decir," Gilberto 
Santa Rosa (Sony Discos). 

Regional Mexican album of the 
year, male: Lo Mejor de Nosotros, 
Pepe Aguilar (Balboa); Despreciado, 
Lupillo Rivera (Sony Discos); Suf-
riendo a Solas, Lupillo Rivera (Sony 
Discos); En Vivo: Desde la Plaza el 
Progreso de Guadalajara, Joan 
Sebastian (Balboa). 

Regional Mexican album of the 
year, male group: En Vivo. .. El 
Hombre y Su Musica, Ramon Ayala 
y Sus Bravos del Norte (Freddie); 
Contigo Por Siempre... Banda el 
Recodo (Fonovisa); Ansia de Amar, 
Conjunto Primavera (Fonovisa); 
Uniendo Fronteras, Los Tigres del 
Norte (Fonovisa). 

Regional Mexican album of the 
year, female group or female solo 
artist: Con Sabor a México, Las 
Jilguerras (Fonovisa); Para las 
Madrecitas, Sparx y Lorenzo Anto-
nio (Fonovisa); Soy lo Prohibido, Ali-
cia Villareal (Universal Latino). 

Regional Mexican album of the 
year, new artist: Homenaje a 
Chalino Sánchez, Jessie Morales: El 
Original de la Sierra (Univision); 
Fuerza Musical, Palomo ( Disa); 
Despreciado, Lupillo Rivera (Sony 
Discos); Sufriendo a Solas, Lupillo 
Rivera (Sony Discos). 

Regional Mexican airplay track of 
the year: "Y Llegaste Tú," Banda el 
Recodo ( Fonovisa); "No Te Podías 
Quedar," Conjunto Primavera (Fono-
visa); "No Me Conoces Aún," Palomo 
(Disa); "Despreciado," Lupillo Rivera 
(Sony Discos). 

Latin greatest-hits album of the 
year: Historia Musical, Los Angeles 
Azules ( Disa); Historia Musical 
Romántica, Grupo Bryndis (Disa); 
Historia de un ídolo Vol. 1, Vicente 
Fernandez (Sony Discos); La His-
toria, Ricky Martin (Sony Discos). 

Latin compilation album of the 
year: Bachatahits 2001, various 
artists (J&N/Sony Discos); Bill-
board Latin Music Awards 2001, 
various artists (BMG Latin); Meren-
hits 2001, various artists (J&N/ 
Sony Discos); No. 1: Un Año de Exi-
tos, various artists (Sony Discos/ 
Warner Latina). 

Latin jazz album of the year: Vol-
ume 3-New Congo Square, Los Hom-
bres Calientes (Basin Street); Super-
nova, Gonzalo Rubalcaba (Blue Note/ 
Capitol); Latin Spirits, Poncho 
Sánchez (Concord Picante); Calle 54, 
soundtrack (Blue Note/Capitol). 

Latin dance club play track of the 
year: "Out of Nowhere," Gloria Este-
fan (Epic); "Héroe ( Remixes)," 
Enrique Iglesias (Interscope); "Play 
(Remixes)," Jennifer López (Epic); 
"Guitarra G ( Remixes)," Banda 
Sonora (Tommy Boy). 

Latin dance maxi-single of the 
Year: "Out of Nowhere," Gloria Este-
fan (Epic); "I'm Real (Remixes)," Jen-
nifer López (Epic); "Love Don't Cost 
a Thing [Amor Se Paga Con Amor]," 
Jennifer López ( Epic); "Loaded," 
Ricky Martin (Columbia). 

Latin rap album of the year: Vivo, 
Vico-C (EMI Latin); El General Is 
Back, El General (Mock & Roll); De 
Nuevos a Viejos, Wisin y Yandel 
(BM/Aponte); Mundo Frío, Lito & 
Polaco (Pina). 
Publisher of the year: BMG 

Songs, ASCAP; Edimonsa, ASCAP; 
Vander, ASCAP; WB, ASCAP. 

Publishing corporation of the 
year: BMG Music, EMI Music, Sony/ 
ATV Music, Warner/Chappell Music. 

Notas. 
GRAMMY PREDICTIONS: When it 
comes to Latin participation in the 
forthcoming 44th Grammy Awards, 
there are two things we know for a fact. 
One: Spaniard Alejandro Sanz will per-
form during the ceremony with Des-
tiny's Child—a bizarre arrangement, 
given that Sanz isn't up for a Grammy. 
This spectacle was originally scheduled 
for the Latin Grammy Awards. 

Two: Cuban jazz pianist and com-
poser Gonzalo Rubalcaba racked 
three Grammy nominations (for best 
instrumental arrangement, best 
instrumental composition, and best 
Latin jazz album)—more than any 
other Latin act. 

I'll reserve further comment on 
the much-discussed Sanz perform-
ance—meant to bring a touch of the 
Latin Grammys to prime-time— 
until after the awards. 

But I dare say Rubalcaba will lose 
out to the Calle 54 soundtrack in the 
best Latin jazz album category, even 
though his trio album, Supernova, is 
an accomplished work that highlights 
a more introspective and versatile 
Rubalcaba than the technical wizard's 
listeners have come to know. 

"Even my last album, Inner Voy-
age, already had a more thought-out, 
more melodic tone than past al-
bums," Rubalcaba says. "Supernova 
picks up [on] that lyricism and also 
picks up [on] part of my first albums." 
He is nominated as a performer, pro-
ducer, and arranger (and, aside from 
his three nominations, he also pro-
duced Charlie Haden's Nocturne, 
which is competing against his own 
album), which may open other 
avenues of consideration and finally 
give him a Grammy after many pre-
vious nominations. 

Keeping in mind that who will win 
doesn't always match with who 
should win and that the deadline to 
submit your Grammy ballots was 
Feb. 1, here are the other Latin Notas 
Grammy predictions: 

Best Latin pop album: The nomina-
tions are a list of solid, well-produced, 
and decidedly middle-of-the-road 
albums. If Grammy voters perceive this 
to be the current face of Latin pop, they 
have a lot more listening to do, and the 
music makers have a whole lot of evolv-
ing to do. Having said that, Chayanne 
should and likely will win, for striving 
to reach a broader audience and reach-
ing out beyond the confines of the 
genre. As for Freddy Fender's lovely La 
Musica de Baldemar Huerta, this col-
lection of bolero and tropical standards 
played in traditional format should 
never have been in this category. 

Best Latin rock/alternative album: 
Ozomatli has recognition with non-
Latin voters, Aterciopelados has been 
nominated before (repeat nominees 
tend to win here) and were on The 
Tonight Show With Jay Leno, Manu 
Chao is a worldwide name, and Juanes 
may benefit from his Latin Grammys 
exposure. Who should win? It's anyone's 
guess. Thank God for this category. 

Best traditional tropical album: 
Although his music doesn't quite fit 
into the parameters of this category, 
Carlos Vives should win, for a beauti-
ful album and for taking vallenato to 
the world. But Compay Segundo or 
Rubén González will win, either 
because they're Buena Vista "children" 
or because they happen to play old 
Cuban music, sadly the only tradi-
tional tropical music many recognize. 

Best salsa album: Solid albums, but 
are they Grammy quality? Our vote 
goes to Oscar D'León's and Wladimir's 
Doble Play or Gilberto Santa Rosa's 
Intenso. Santa Rosa, an icon who has 
never taken home a Grammy and has 
a commendable track record and a 
great album, will probably win. 

Best merengue album: Another 
toss-up, both for who should and who 
will win. Many of the discs here are 
noteworthy, but the battle should be 
between the lyrical Olga Tafión and the 
more streetwise Tofio Rosario. 

Best Mexican/Mexican-American 
album: This category could be re-
garded as wildly spotty or all-inclusive, 
considering the range of acts: From 
the romantic regional sound of Pepe 
Aguilar to Ramón Ayala and La Mafia. 
Some of the year's most interesting 
fare is also conspicuously absent, so 
our vote goes to the tried and true 
Vicente Fernández, who outsold every-
one else. But don't discount Ayala— 
another legend, and a popular one on 
the Texas front. 

Best Tejano album: Emilio Navaira 
has the voice and the charisma, but 
David Lee Garza y Los Musicales have 
done well and carry more Texan clout. 
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FOR SPONSORSHIPS 
Cebele Rodriguez 646.654.4648 

crodriguez@billboard.com 
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Company:   
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City/State/Zip:   

Phone/Fax:   

Email:   

CONFERENCE FEE AND PAYMENT Make all payments to Billboard. 

All registration fees are due prior to the conference. No personal checks 

accepted. Included in the registration fee is access to conference events 

and one ticket to the Billboard Latin Music Awards Show & After Party. 

GROUP DISCOUNTS Group discounts for 10 or more are available. 

Please contact Phyllis Demo at 646.654.4643 (online group registrations 

cannot be accepted). 

PRESS 

For Confernece only: Barbara Grieninger, Billboard - fax: 646.654.4674 

For Awards Show: Suzette Millo, Telemundo - fax. 3058897320 

CANCELLATIONS All cancellations received between March 26 & 

April 23 must be in writing and are subject to a 20% cancellation fee. 

No cancellations accepted after April 23 and no refunds will be issued. 

Substitutions may be made at any time. Refunds will be processed after 

the conference is over. 
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HOT LATIN 
TITLE 

PRODUCER (SONGWRITER) 

TRACKS . 

Artist 

IMPRINT/PROMOTION LABEL 

z 
o 

bie E-
a ,n 
1.1 CI 
CL CL 

4 7 

EATE., . ,... 1 Week Al Humber 1 

FLOR SIN RETONO Charlie Zaa 9 
c ZAAMSALCE DO IA FUENTES GASSONI SONOLUX /SONY DISCOS 

1 

1 3 SUERTE Shakira «2 
S ME BARAK R,T MITCHELL ISMEBARAK Fl.,T MITCHELL) EPIC /SONY DISCOS 

1 

3 1 COMO DUELE Luis Miguel 9 
L MIGUEL (A.MANZANEROI WARNER LATINA 

1 

2 2 TANTITA PENA Alejandro Fernandez .9 
K CAMPOS IK.CAMPOS,FRIBAI SONY DISCOS 

1 

7 5 NO ME CONOCES AUN Palomo «2 
PALOMO (F.YQUEZADA,A.TRIGOI SISA 

3 

23 29 NECESIDAD Alexandre Pires 
REY. NERRIO ((SWAMI ARIOLA /BMG LATIN 

6 

5 8 EN LA MISMA CAMA Liberacion 
v CANALES,AALVARADO (F.Y OUEZADAI DISA 

5 

13 16 ESTAS QUE TE PELAS lntocable 
R MARTINEZ,RMUNOZ IMA.PEREZ,C.REYNA JR) EMI LATIN 

8 

6 14 TOMA QUE TOMA Conchi Cartes 9 
T GUBITSCH,HDE COURSON IT.GUBITSCH.HDE COURSONI EMI LATIN 

6 

8 10 HUELO A SOLEDAD Ana Gabriel «i, 
J lOSADANFEIJOO.P.DOUGANA.OUINTEROAJAENIA.GABRIELI SONY DISCOS 

8 

12 18 MANANTIAL DE LLANTO Joan Sebastian 
J SEBASTIAN IJ.SEBASTIAN) MUSART /BALBOA 

11 

0 HOT SHOT DEBUT 
QUISIERA PODER OLVIDARME DE TI Luis Fonsi 'se 
Y PEREZ (R.PEREZMPORTMANNI UNIVERSAL LATINO 

12 

15 6 CELOS Marc Anthony .9 
M ANTHONY,..I.A.GONZALEZ IAMENMANTHONY) COLUMBIA/SONY DISCOS 

6 

11 21 SUFRIENDO A SOLAS Lupillo Rivera 9 
P RIVERA IJAFERRUSGUILLA) SONY DISCOS 

11 

10 12 YO QUERIA Cristian 
K SANTANDERDSETANCOURT (C.CASTRO,T.COTUDNO.S.GIACOBBEI ARIOLA/BMG LATIN 

6 

9 15 COMO PUDISTE Banda El Recede 
0 VALENZUELA IDLIZARRAGAD.VALENZUELAJ LIZARRAGA) FONOVISA 

9 

16 24 TE AVISO, TE ANUNCIO (TANGO) Shakira 
S ME BARAK R.,LMENDEZ ISMEBARAK RI EPIC /SONY DISCOS 

16 

14 11 USTED SE ME LLEVO LA VIDA Alexandre Pires 9 
REYNERRIO IESTEFANO,D.POVEDAI ARIOLA/BMG LATIN 

5 

26 45 QUITAME ESE HOMBRE Pilar MontueNnro?, ..2 
R PEREZ 1.1 L PILOTO) 

19 

18 4 LA AGARRO BAJANDO Gilberto Santa Rosa 9 
J M LUGO (J .MONTES GUILES) SONY DISCOS 

4 

19 19 SE QUE ME VAS A DEJAR Marco Antonio Solis 
B SILVETTI IM.A.SOLIS) FONOVISA 

12 

24 20 VOLVERE JUNTO A TI Laura Pausini 9 
L PAUSINIACERRUTI,D.PARISINI (CHEOPE.LPAUSINI) WARNER LATINA 

11 

28 25 LLOVIENDO ESTRELLAS Cristian 
K SANTANDER,B.OSSA (A.MONTALBAN.E.REYESI ARIOLA /BMG LATIN 

23 

22 22 NO SE VIVIR SIN TI Conjunto Primavera 
J GUILLEN IG.FRANC01 FONOVISA 

17 

25 27 DE RAMA EN RAMA Los Tigres Del Norte 
LOS TIGRES DEL NORTE (T.BELLO) FONOVISA 

23 

21 23 DIME Jaime Camil 9 
K SANTANOER.B.OSSA (K.SANTANDER) UNIVISION 

17 

30 41 HAY OTRA EN TU LUGAR Pablo Montero 
R PEREZ IRPEREZA,POSSE.C.SAIA7A111 RCA r BMG LATIN 

27 

27 28 TE QUIERO COMER LA BOCA La Mosca Tse Tse 9 
A STIVELIG.NOVELLIS,M.CARDOSOI EMI LATIN 

23 

20 9 DEJAME ENTRAR Carlos Vives .2 
E ESTEFAN JR..S.KRYS IC.VIVES.M.MADERAA CAST ROI EMI LATIN 

1 

29 13 Y SOLO SE ME OCURRE AMARTE Alejandro Sanz 9 
H GATICA IABANZ) WARNER LATINA 

10 

31 —  TE LO PIDO SENOR Tito Rojas.2 
J GUNDA MERCED IR MARTINEZI M R 

31 

45 — ESCAPAR Enrique Iglesias 9 
S MORALES.E.IGLESIAS lE IGLESIAS,SMORALES,K.DIOGUAROLD.SIEGELCOARCIA ALONSO) INTERSCOPE /UNIVERSAL LATINO 

32 

32 26 HEROE Enrique Iglesias .2 
M TAYLOR,E.IGLESIAS,C.PAUCARIE.IGLESIAS,PBARRYMTAYLOR,C.GARCIA ALONSOI INTERSCOPE /UNIVERSAL LATINO 

1 

34 43 SHHH A.B. Ouintanilla Y Los Kumbia Kings 
A B QUINTANILLA 111,C.*Clr MARTINEZ IA.B.OUINTANILLAIII,CMARTINEZ,LGIRAL1301 EMI LATIN 

23 

42 47 VAS A SUFRIR Grupo Btyndis '9 
GRUPO BRYNDIS imPOSADAS) DIM 

26 

37 33 DE VERDAD Alejandra Guzman 9 
D CHILD,R.CANTOR OSIERRA,J MARRI,S MANDILE I RCA /BMG LATIN 

22 

35 30 EL DUELO LaLey Con Ely Guerra y 
H GATICA IR CUEVAS,BOBEROJASI WEA ROCK /WARNER LATINA 

30 

LA PLAYA La Oreja De Van Gogh 
NOT LISTED OF SAN MARTINI SONY DISCOS 

38 

39 38 PEQUENA AMANTE El Poder Del Node 
M BUENROSTRO IM.BUENROSTROI DISA 

31 

33 32 LA NEGRA TIENE TUMBAO Celia Cruz 
S GEORGE IF. OSORIO.S.GEORGEI SONY DISCOS 

32 

44 48 ME VOLVI A ACORDAR DE TI Los Angeles De Charly 
I RODRIGUEZ (ANEZZANI) FONOVISA 

41 

4 

MAS ALTO QUE LAS AGUILAS Pep Aguilar 
P.AGUILAR (NOT LISTED) hi 

42 

43 —  SI TU NO VUELVES Alejandro Fernandez 
K CAMPOS IFATO) SONY DISCOS 

43 

46 42 SOLO A TU LADO QUIERO VIVIR e vuaTIVN ..2 
B WEEDEN ID.ELIZONDO,JYVE V) 

32 

LUNA NUEVA Carlos Vives 
E ESTERAN JR S.KRYS IC VIVES.M MADERA) EMI LATIN 

45 

TE QUEDO GRANDE LA YEGUA Alicia Villarreal 9 
H PATRON (ANILLARREAL) UNIVERSAL LATINO 

46 

48 49 UNO, DOS Y TRES Iman 
NOT LISTED (J.R.MARTINEZ) UNIVISION 

47 

SI TU SUPIERAS Los Temeraries.5? 
A A ALBA 111.A.ALBAI FONOVISA 

11 

47 35 PENA DE AMOR Puerto Rican Power 
T VILLARINY LI CABRERRAI JAN /SONY DISCOS 

28 

36 34 MIENTEME WARNER LATINA 
K SANTANDER,B OSSA./GAVIRIA IB.OSSA.J.GAVIRIA,X.MUNOZI 

18 

Compiled from a na Mnal sample of airplay supplied by Broadcast Data Systems' Radio Track service. A panel of 89 stations 130 Latin Pop, 16 Tropical/Salsa, 54 
FlegiDna Mexican) re electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. l»Records showing an increase in audience 
over the previous w ek. regardless of chart movement. A record which has been on the chart for more than 20 weeks MI generally not receive a bullet, even if it reg-
isters a increase i audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on 
more st tions is placee first. Records below the top 20 are removed from the chart after 26 weeks. 9Videoclip avaliability. ©2002, VNU Business Media, Inc. All 
righs sserved. 
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LATIN POP 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

AIRPLAY 

.— i..., cn 
'1,, ?,, 

TITLE 

IMPRINT/PROMOTION LABEL 

ARTIST 

I COMO DUELE 
WARNER LATINA 

LUIS MIGUEI 

''' . ' 

21 DE VERDAD 
RCA /BMG LATIN 

ALEJANDFLA GUZMAN 

2 SUERTE 
EPIC /SONY DISCOS 

SHAKIRA 19 EL DUELO 
WEA ROCK/WARNER LATINA 

MET CON ELY GUERRA 

5 ROR SIN RETONO 
SONOLUX /SONY DISCOS 

CHARLIE ZAA 34 LA PLAYA 
SONY DISCOS 

LA OREJA DE VAN GOGH 

9 NECESIDAD 
ARIOLA /BUG LATIN 

AIDANDRE PIRES 24 SOLO A TU LADO QUIERO VIVIR 
EMI LATIN 

JWE V 

QUISIERA POUR OLVIDARME DE TI 
UNIVERSAL LATINO 

LUIS FONS1 ' n OWE 
UNIVISION 

JAIME CAMIL 

3 YO QUERIA 
ARIOLA/BMG LATIN 

CRISTIAN 25 SE 120E MERADA DEJAR 
FONOVISA 

MARCO ANTONIO SOLIO 

8 TE AVISO, TE ANUNCIO (TANGO) 
EPIC/SONY DISCOS 

SHAKIRA — WNA NUEVA 
EMI LATIN 

CARLOS VIVES 

8 6 USTED SE ME LLEVO U1 VIDA 
ARIOLA /HMG LATIN 

AU XANDRE PIRES 27 SI TU NO VUELVES 
SONY DISCOS 

ALEJANDRO FERNANDEZ 

9 4 TANTITA PENA 
SONY DISCOS 

ALEJANDRO FERNANDEZ 26 MEDLEY GRAN COMBO 
LATIN WORLD 

FIEL A LA VEGA 

10 , 

O LLOVIENDO 

7 COMO SE CURA UNA HERIDA 
SONY DISCOS 

JACI VELASOUEZ ,,,i 31 MANANTIAL DE LLANTO 
MUSART /BALBOA 

JOAN SEBASTIAN 

ESTRELLAS 
ARIOIA /IWO LATIN 

CRISTIAN 0 37 POR VOLVERTE AVER 
EMI LATIN 

ALEKS SYNTEK 

gm, 
41" 

I 
14 VOLVERE JUNTO A T1 

WARNER LATINA 
LAURA PAUSINI 0 31 COMO TU 

RCA /BMG LATIN 
JAGUARES 

15 HUELO A SOLEDAD 
SONY DISCOS 

ANA GABRIEL 0 40 COMO TE ERMAN° 
MERCURY/UNIVERSAL LATINO 

PEDRO FERNANDEZ 

(1) 16 
TOMA DUE TOMA 
EMI LATIN 

rONCHI CORTES 0  — REGRESA PRONTO 
UNIVERSAL LATINO 

AMAURY GUTIERREZ 

15 

16 

G 

11 lE OUIERO COMER LA BOCA 
EMI LATIN 

LA MOSCA ISE TSE 35 29 MIENTEME 
WARNER LATINA 

OLGA TANON 

12 Y SOLO SE ME OCURRE AMAMI 
WARNER LATINA 

ALEJANDRO SANZ 39 QUITARIE ESE HOMBRE 
UNIVISION 

PILAR MONTENEGRO 

17 HAY OTRA EN TU LUGAR 
RCA /ELMO LATIN 

PABLO MONTERO MAS ALTO DUE LAS AGUILAS 
MUSART /BALBOA 

PEPE AGUILAR 

18 10 DEJAME ENTRAR 
EMI LATIN 

CARLOS VIVES 36 NUNCA IMAGINE 
SONY DISCOS 

TOMMY TORRES 

73 ESCAPAR 
INTERSCO /UNNERSAL LATINO 

ENRIQUE IGLESIAS 33 TAL VEZ, QUIZA 
UNIVERSAL LATINO 

PAULINA RUBIO 

18 HEROE 
INTERSCOPE /UNIVERSAL LAI INO 

ENRIQUE IGLESIAS — NADA 
SURCO/UNIVERSAL LATINO 

JUANES 

TROPICAL/SALSA AIRPLAY 

TITLE 
5 e IMPRINT/PROMOTION LABEL 

ARTIST TITLE 
IMPRINT/PROMOTION LABEL 

ARTIST 

CELOS 
COLUMBIA/SONY DISCOS 

LA AGARRO BAJANDO 
SONY DISCOS 

TOMA DUE TOMA 
EMI LATIN 

TE LO PIDO SENOR 
MP 

FLOR SIN RETONO 
SONOLUX SONY DISCOS 

COMO DUELE 
WARNER LATINA 

NECESIDAD 
ARIOLA/BMG LATIN 

LA NEGRA TIENE TUMBAD 
SONY DISCOS 

PENA DE AMOR 
MN /SONY DISCOS 

TE AVISO. TE ANUNCIO !TANGO) 
EPIC/SONY DISCOS 

TE OUIERO IGUAL DUE AYER 
JAN /SONY DISCOS 

POR 111 PLACER 
WEACARIBE /WARNER LATINA 

LLOVIENDO ESTRELULS 
ARKAA/BMG LATIN 

EL BAILE DEL GORILA 
SONY DISCOS 

AGUANTALO AHI 
EMI LATIN 

TE QUIERO COMER LA BOCA 
EMI LATIN 

SUERTE 
EPIC /SONY DISCOS 

MEDLEY GRAN COMBO 
LATIN WORLD 

QUISIERA PODER OLVIDARME DE TI 
UNIVERSAL LATINO 

COMERTE A BESOS 
MACARIBE WARNER LATINA 

MARC ANTHONY 

2 G LEERED SANTA ROSA 

3 

0 

8 

9 

10 z, 

11 

12 

3 

4 

CONCH) CORTES 

1TTO ROJAS 

13 CHARLIE ZAA 

LUIS MIGUEL 

12 ALEXANDRE PIRES 

5 

9 

10 

6 

15 

CELIA CRUZ 

PUERTO RICAN POWER 

21 ESCAPAR ENRIQUE IGLESIAS 
INTERSCOPE /UNIVERSAL LATINO 

SOLO A TU LADO QUIERO VIVIR JYVE V 
EMI LATIN 

SIN Ti 
PLATANO 

WNA NUEVA 
EMI LATIN 

BUENAS NOCHES DON DAVID GILBERTO SANTA ROSA 
SONY DISCOS 

EL JORNALERO 
AO 

A CAMBIO DE QUE HOER DUNBAR 
SONY DISCOS 

MIENTEME OLGA TANON 
WARNER LATINA 

EL DUELO LALEY CON ELY GUERRA 
WEA ROCK MARNER LATINA 

HUELIAS 
P A 

AY! BUENO 
SONY DISCOS 

ME DENE LOCO PUERTO RICAN POWER 
JAN /SONY DISCOS 

DAME UNA OPORTUNIDAD JOSEPH FONSECA 
KAREN /UNIVERSAL LATINO 

UN CHIN CHIN CHARLIE CRUZ 
WEACARIBE /WARNER LATINA 

ENAMORAR RAFT BURGOS 'EL CUPIDO' 
PRESTIGIO /SONY DISCOS 

DIME 
UNIVISION 

BOCA 
ARIOLA/OMS LATIN 

SENORITA AMI ME GUSTA SU STYLE 
CRESCENT MOON ¡SONY DISCOS 

Y SOLO SE ME OCURRE AMARTE 
WARNER LATINA 

(WIER° SALSA 

29 

37 

SHAKIRA 

MONCHY V ALEXANDRA 

FIANKIE NEURON 

24 

22 

CRISTIAN 

ORO SOLIDO 

15 LIMIT 2i 

23 

17 7 

LA MOSCA TSE TSE 

SHAKIRA 

: 18 16 FIEL A LA VEG 

LUIS EONS) 

FRANKIE NEGROS 

OARLYN Y LOS HEREDEROS 

CARLOS VIVES 

32 

31 LISANDRO MUA 

25 

zo 

19 

7 EA LINEA 

FERNANDO VILIALONA FEATURING JON SECADA 

36 

26 

18 

35 

27 JAIME CAMIL 

33 GISSELLE 

RABANES 

39 ALEJANDRO SANZ 

JOSE ALBERTO'EL CANARIO' 

I,-„,,-.,. 
5 e 

REGIONAL MEXICAN 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

c.,.,—  ,•-, 

5 

AIRPLAY 

TITLE ARTIST 

 IMPRINT/PROMOTION LABEL 

. 
NO ME CONOCES AUN PALOMO 
D1SA 

19 TAN FACIL QUE HUBIERA SIDO VICENTE FERNANDEZ 
SONY DISCOS 

05 ESTAS DUE TE PELAS INTOCABLE 
EMI LATIN 

22 16 PROMESAS LOS TUCANES DE TIJUANA 
UNIVERSAL LATINO 

EN IA MISMA CANA LIBERACION 
OIGA 

23 23 HMO A SUMO ANA GABRIEL 
SONY DISCOS 

4 f SUFRIENDO A SOULS LUPILLO RIVERA 
SONY DISCOS 

— YO NO TE CONOZCO RICARDO CERDA 'EL GAVILAAT 
SONY DISCOS 

3 COMO PUDISTE BANDA EL RECODO 
FONOVISA 

25 .. 27 MI ESTOY YO ROGELIO MARTINEZ 
DISCOS CISNE 

O  6 NO SE VIVIR SIN Ti CONJUNTO PRIMAVERA 
FONOVISA ". 

. 

- 

20 TUS CARTAS CUISILLOS DE ARTURO MACIAS 
MUSART /BALBOA 

DE RAMA EN RAMA LOS TIGRES DEL NORTE 
FONOVISA 

24 SALADO PEPE AGUILAR 
/BALBOA 

8 . MANANTIAL DE LUNT° .LIAN SEBASTIAN 
MUSART /BALBOA 

37 
--MUSART 

MITAD Y FARAD PESADO 
PEERLESS 

a QUITAME ESE HOMBRE UNIVISION PILAR MONTENEGRO 29 LLUVIA UNIVISION JESSIE MORALES: EL ORIGINAL DE LA SIERRA 

10 

. 11 

CADA VEZ TE EXTRANO MAS BANDA EL RECODO 
FONOVISA 

31 EL ABANDONADO JUAN RIVERA 
SONY DISCOS 

9 NO TE PODIAS OUEDAR CONJLNTO PRIMAVERA 
FONOVISA 

25 UNA MUJER COMO TU LOS RIELEROS DEL NORTE 
FONOVISA 

12 lU SHHH AS. OUINTANILLAY LOS KUMBIA KINGS 
EMI LATIN 

33 — PARA (STAR A MANO EL COYOTE Y SU BANDA TIERRA SANTA 
EMI LATIN 

13 14 VAS A SUFRIR GRUPO BRYNDIS 
DISA 

33 32 KM DUE TUVO DUE SER EL PODER DEL NORTE 
DIGA 

14 

15 

lI PEQUENA AMANTE El PODER DEL NORTE 
DIGA 

. 26 EL PRIMER TONTO JOAN SEBASTIAN 
MUSART BALBOA 

Ti ME VOLVI A ACORDAR DE Tl LOS ANI,ELES DE CHARLY 
FONOVISA 

30 LOS CALZONES HOMER° GUERRERO JR. Y LOS CADETES OE LINARES 
(BSA 

16 15 UNO. 00S Y TRES IMAN 
UNIVISION 

34 1U RECUERDO Y YO LUPILLO RIVERA 
SONY DISCOS 

0  22 SI TU SUMER/LS I OS TEMEFLARIOS 
FONOVISA 

35 QUIERA DIOS BANDA LOS RCS 
SONY DISCOS 

021  SE QUE ME VAS A DEJAR FONOVISA MARCI ANTONIO SOLIS 33 ESCUCHA MI AMOR FONOVISA LOS PALOMINOS 

0  35 TE (WED° GRANDE LA YEGUA ANCIA VILLARREAL 
UNIVERSAL LATINO 

39 EL CARA DE CHANG° LOS ORIGINALES DE SAN JUAN 
EMI LATIN 

:: 28 13 
P. 

TANTITA PENA ALEJANDRO FERNANDF 7 
SONY DISCOS 

AHORA EWE HAGO SIN TI JIMMY GONZALEZ Y EL GRUPO MAll 
FREDDIE 

The natnIpcpular unqles and tracks :Implied ham a momal sample of Bmadcast Sate System rado playksts 
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FEBR2Uoie 23 aboard Top LATIN ALB, 

19 

20 

21 

22 

23 

ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

MARC ANTHONY• 
COLUMBIA 84617/SONY DISCOS 111 98 ES/Il 981 

LUIS MIGUEL 
WARNER LATINA 41572111 98(17.98) 

HOT SHOT LiLbLit 
VARIOUS ARTISTS 
rusA 1127015(886/13 98/ 

CHARLIE ZAA 
SONOLUX 84540/SONY DISCOS 19 98 E0/16 981* 

LOS TUCANES DE TIJUANA 
UNIVERSAL LATINO 01704318 98/13 981 

LUPILLO RIVERA A, 
SONY DISCOS 84648115 98 ES COI R 

ALEJANDRO SANZ 
WARNER LATINA 41541 110 98/17 981* 

ALEXANDRE PIRES 
ARIOLA ant83/BMG LATIN 114 98 COI 

PALOMO 
DISA 7200321898/10.981* 

ALICIA VILLARREAL 
UNIVERSAL LATINO 014824 18 98/13 98) I 

A.B. QUINTANILLA Y LOS KUMBIA KINGS 211 
EMI LATIN 297451996/14 981 

JOAN SEBASTIAN .4 
MUSART 12524/BALBOA 17.98/13.98) 

PAULINA RUBIO • 
UNIVERSAL LATINO 543319 110.94V16.981 à 

EL PODER DEL NORTE 
DISA 727018 1898/11981* 

CARLOS VIVES 
EMI LATIN 35956 (9 98/15 9811 

ALEJANDRO FERNANDEZ A 
SONY DISCOS 84637 110 98 60/16 981* 

LUPILLO RIVERA 
SONY DISCOS 84772 17 98 60/13 981 

LUPILLO RIVERA 
Snare nmrnx 041711/ UP F11/11 M1 

LAURA PAUSINI 
WARNER LATINA 41070 110 98/16 981 

LALEY 
WEA ROCK 40949/WARNER LATINA 11096/16 9811 

LOS ANGELES AZULES 
DISA 727014 18 98/13 981* 

VICENTE FERNANDEZ A' 
SONY DISCOS 84185110 98 60/16 981 à 

TITO ROJAS 
KIP 56367 1998/16981 

LIBERACION 
DISA 72701718 98/13 98)* 

BANDA EL RECODO 
FONOVISA 86185 18 98/12 981 

LUPILLO RIVERA • 
SONY DISCOS 8427518.9e E0/13.981 à 

TEMPO 
SONY DISCOS 84788 113 98 Ea COI 

GRUPO BRYNDIS 
DISA 727016 (8 90/13 981 à 

GRUPO BRYNDIS 
DISA 727012 )8.98/13 981* 

LOS TEMERARIOS 
FONOVISA 612900 98/12 98111 

GIPSY KINGS 
NONESUCH 791342/AG (11.96 CD) 

VARIOUS ARTISTS 
MOCK & ROLL 950322/LIDERES 18 98/14 981 

EL CHICHICUILOTE 
LIDERES 95022017.98/13.981 

CRISTIAN A 
ARIOLA 85324/BMG LATIN ( I096/1596(* 

ANA GABRIEL 0 
SONY DISCOS 84636 19 98 MI6 981 

VARIOUS ARTISTS 
JON 84600/SONY DISCOS nose 60/16.981 

OLGA TANON 
WARNER LATINA 89180(1D 98/18 981* 

JACI VELASQUEZ 
SONY DISCOS 84289110.98 ELVIS 981 

VARIOUS ARTISTS 
EMI LATIN 36348 110 98/17 981 

MELODY 
SONY DISCOS 84669 19 98 E0/13.981 

PEPE AGUILAR 0 
MUSART 2503/BALBOA 18 98/12 981 

LOS TEMERARIOS 
DISA 027019 (8 98/13 981 

LITO & POLACO 
PINA 1272 18.98/13 981 

PILAR MONTENEGRO 
UNIVISION 310026 19 98/13 981 

MARCO ANTONIO SOUS • 
FONOVISA 0527 ( 10 98/16 sm 

LOS ANGELES DE CHARLY 
FONOVISA 6154 18.98/12 981* 

SELENA 0 
EMI LATIN 321 19 11098/17 981 

JOAN SEBASTIAN 
MUSART 12633/BALBOA 19 98/17 981 

12 Weeks At Number 1 

Libre 

Mis Romances 

Las 30 Cumbias Mas Pegadas 

De Un Solo Sentimiento 

Las 16 Mas Romanticas De Los Tucanes 

Sufriendo A Solas 

MIV Unplugged 

Alexandre Pires 

Fuerza Musical 

Soy Lo Prohibido 

En Vivo: Desde La Plaza El Progreso De Guadalajara 

PACESETTER 

Paulina 

El Autentiko Y Unico En Vivo 

Dejame Entrar 

Origenes 

Sold Out Vol.' 

Sold Out Vol. 2 

Lo Mejor De Laura Pausini-Volvere Junto A Ti 

MTV Unplugged 

Historia Musical 

Historia De Un 'dole Vol. 1 

Quiero Llegar A Casa 

Ahora Y Siempre 

Tributo Al Amor 

Despreciado 

Exitos 

En El Idioma Del Amor 

Historia Musical Romantica 

Baladas Rancheras 

Somos Gitanos 

Solo Exitos Underground: Only Hits 

Moviendo Las Plumas 

Huelo A Soledad 

Bachatahits 2002 

Yo Por Ti 

Mi Corazon 

Radio Hits...Es Musica 

De Pata Negra 

Lo Mejor De Nosotros 

Poemas, Canciones Y Romance Vol. 2 

Mundo Frio 

Desahogo 

Mas De Mi Alma 

Te Voy A Enamorar 

Live, The Last Concert—Houston, Texas February 26,1995 

Lo Dijo El Corazon 

ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

SHAKIRA 
SONY DISCOS S371511098 60/16 981 à 

Intenso 

Top selling Latin albums are compilod 
from a national sample ol retail store. R ivism...an 
mass merchant. and mtemet sales reports wirer 
collected. compiled and provided by 

Title 

MTV Unplugged 

GILBERTO SANTA ROSA 0 
SONY DISCOS 84291 11098 80/17.961* 

LOS TIGRES DEL NORTE 
FONOVISA 6145 18 98/12 981 à 

Uniendo Fronteras 

EL VACILON DE LA MANANA 
JON 34/SONY DISCOS III 98 E0 CD) 

Tortilla Party 

JIMMY GONZALEZ Y EL GRUPO MAZZ 
FREDDIE 711130 (8 98/13 981 

Siempre Humilde 

MICHAEL SALGADO 
SONY DISCOS 84E30 18 98 EQ/13 98) 

Sangre De Rey 

MANU CHAO 
RADIO BEMA 1032INIRGIN 11798 CD) à 

Proxima Estacion...Esperanza 

JOSE ALFREDO JIMENEZ 
ARIOLA 79005/BMG LATIN 118 98 CD) 

Las 100 Clasicas Vol. 1 

LOS PALOMINOS 
FONOVISA 8616918 58/13 981 

LOS BUKIS 
FONOVISA 6166 18 98/12 981 

LOS HURACANES DEL NORTE 
FONOVISA 6156 (8 98/12 981* 

LOS TUCANES DE TIJUANA 
SONY DISCOS 84565 113 98 (0/13 98) 

IMAN 
UNIVISION 3100351998/13.981 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 71815 18 98/14 981 

JESSIE MORALES 
UNIVISION 310034 (9.98/13.98) 

ALEJANDRA GUZMAN 
RCA 89173/BMG LATIN 110 98/15 981 

VARIOUS ARTISTS 
FONOVISA 617018.98/12981 

LOS RIELEROS DEL NORTE 
FONOVISA 84202 18.98/12.981 

INTOCABLE 
EMI LATIN 314121898/1298) 

JUAN GABRIEL 
ARIOLA 69717/OMS LATIN III 98/16 981 

VARIOUS ARTISTS 
JON 84683/SONY DISCOS 110.98 EIVI6 981 

MIGUEL BOSE 
WARNER LATINA 40548 ( 16 98 CD) 

PIMPINELA 
UNIVISION 019843121.96 CD) 

JOAN SEBASTIAN A' 
MUSART 2280/BALBOA 110 98/16 981* 

THALIA 
EMI LATIN 3477210.98//4 9aL 

LOS RAZOS 
ARIOLA 89296/BMG LATIN 19 98/12 981 

VARIOUS ARTISTS 
SONY DISCOS 04621 ( 17 98 E0 CD) 

Un Poco Mas 

Greatest Hits 

Mensaje De Oro 

Los Tucanes De Tijuana 

Atrayendo Corazones 

En Vivo..EI Hombre Y Su Musica 

El Original De La Sierra: Loco 

Premios Que Buena 2001 

Los Mejores Exiles 

14 Grandes Exitos 

Por Los Siglos 

Merengue Hits 

Sereno 

Serie 32 Gold 

Secreto De Amor 

Thalia Con Banda-Grandes Exitos 

Con El Polvo Hasta La Muerte 

No. 1: Un Ano De Exitos Vol. 2 

.. ,E;L 

1, 

LUIS MIGUEL 

ROMANCES WARNER LAI OA 1 

MARC ANTHONY 

LIBRE ICOLUMBIA /SONY DISCOS) 

VARIOUS ARTISTS 

LAS 30 CUMBIAS MAS PEGADAS LOISA 1 

CHARUE ZAA 

i 1 LIN SOLO SENTIMIENTO (SONOLUX /SONY DISCOS) 

Z CARLOS VIVF.S 

/II JAME ENTRAR IEM1 LATIN 1 

2 LOS TUCANES DE TIJUANA 

LAS 16 MAS ROMANTICAS DE LOS RICANES (UNIVERSAL LATINO I 

ALEJANDRO SANZ 

uNPLUGGED (WARNER LATINA I 

TITO ROJAS 

Ili IE RO LLEGAR A CASA OP I 

3 LUPILIO RIVERA 

SUFRIENDO A SOLAS 'SONY DISCOS I 

ALEXANDRE PIRES 

ALEXANDRE PIRES 1AILIOLA/BMG LATIN/ 

VARIOUS ARTISTS 

HACHATAHITS 21)02 MON /SONY DISCOS) 

4 PALOMO 

FUERZA MUSICAL (DISA I 

A.B. OUINTANILLA Y LOS KUMBIA KINGS 

SHHHI (EMI LATIN L 

S. OLGA TANON 

(I/ POR TI (WARNER LATINA I 

5 ALIC/A VILLARREAL 

SOY LO PROHIBIDO 1UNIVERSAL LATINO 1 

PAULINA RUBIO 

L'AuLINA ( UNIVERSAL LATINO 1 

8 GILBERTO SANTA ROSA 

IN 1 E NSO (SONY DISCOS) 

, JOAN SEBASTIAN 

F WO DESIX IA RAU El PROGRESO DE GLOIMAJAM MORTIAL130.41 

ALEJANDRO FERNAND12 

ORIGENES ISONY DISCOS 1 

7 

T 

EL VACILON DE IA MANAMA 

1 OR 1 ILEA PARTY 1J&N /SONY DISCOSI 

7 EL PODER DEL NORTE 

EL AUTENTICO r UNICO EN VIVO (DISA 1 

LAURA PAUSINI 

Li DEJORDEIAURAPAU (0EVEREJNEOA El IWARNERIA19541 

S VARIOUS ARTISTS 

Eni VINSSE HITS LAM/SONY DISCOS) 

8 WPILLO RIVERA 

SO/OUST VOL 1 (SONY DISCOS / 

; 

e 
'21 

WEI 

MTV UNPLUGGED (WEA ROCK /WARNER LATINA) l 
VARIOUS Agnsts 
SAL SA HITS MON /SONY DISCOS) 

9 LUPILLO RIVERA 
SOLD OUT VOL 1 ISONY DISCOS I 

' TEMPO 

L 1/T OS 1SONY DISCOS I 

CELIA CRUZ 

IA NE URA TIENE TUMBAO 1SONT DISCOS I 

10 LOS ANGELES MULES 

HISIORIA MUSICAL (DMA I 

GIPSY KINGS 

S LEAOS GITANOS (NONESUCH /AGI 1 
FIRANITO 

Am/ RICANIZAO ICUTTING I 

11 VICENTE FERNANDEZ 

HISTORIA DE UN (SOLO VOL 1 1SONY DISCOS 1 

VARIOUS ARTISTS 

.7, il 181705 UNDERGROUND ONLY HITS NCO 8 ROU. /LURES) S 

VARIOUS ARTISTS 

BACHATAHITS 2001 1J8LN /SONY DISCOS/ 

12 LIBERACION 

AHORA Y SIEMPRE (DISA 1 

CRISTIAN 

Az HI 1A11.0LA83MG LATIN1 

I FRAME NEGRON 

POR TU PLACER (WEACARIBE /WARNER LATINAI 

13 BANDA EL RECODO 

TRIBUTO AL AMOR (FONOVISA ) 

ANA GABRIEL 

Hut L 0 A SOLEDAD (SONY DISCOS I 

I 
T 

NDIA 

oil BEST 1RMM 1 

14 LUPRIO RIVERA 

DESPRECIADO (SONY DISCOS I 

JACI VELASOUF2 

MI CORAZON (SONY DISCOS ) 

EL GENERAL 

t L GENERAL IS BACK MOCK 8( ROLL OIDERES) 

15 GRUPO BRYNDIS 

EN EL IDIOMA DEL AMOR (D1SA ) 

VARIOUS ARTISTS 

RA010 HITS.. ES MUSICA (EMI LATIN I 

CUBAN MASTERS 

C//VAN MASTERS LOS ORIGINALES (11101F1 I 

16 GRUPO BRYNDIS 

HISTORIA MUSICAL ROMANTICA (DISA I 

MELODY 

DE PATA NEGRA (SONY DISCOS I 

VARIOUS ARDSTS 

MERENGUE MILLENNIUM VOL 3 1LIDERES I 

17 LOS TEMERARIOS 

BALADAS RANCHERAS 1FONOVISA 1 

LETO 6 POLACO 

rouNDO FM0 IFINA 

CEUA CRUZ 

CU/NAVAL DE [SITOS IRMM I 

18 EL CHICHICUROTE 

MOviE NOD LAS PLUMAS (LIDERES I 

PILAR MONTENEGRO 

la SAHOGO (UNIVISION I 

VARIOUS ARTISTS 

2CO2 ANO OE MRS BAGRATAS V MERENGLIES (uNivERSAL LATINO I 

19 PEPE AGUIIAR 

LO MEJOR OE NOSOTROS IMUSART /BALBOA) 

MARCO ANTONIO SOUS 

•.Ins OE MI ALMA LFONOVISA I U 

UMI-T ZI 

CAI LE SABOR, ESQUINA AMOR 18 (41 LATIN I 

LOS TEMERARIOS 

POEMAS, CANCIONES Y ROMANCE VOL 2 IDISA I 

• Mulls with tIle greatest sales gams dart week • RecordIng Industry Assn Of Amenca IAIM) certaficabon for net augment of 500,000 album units (Sold) • RIM cerbficabon for net *admen( of I 
mIlhohuorts1Plaenuml • RIM certification tor net shmment of 10 mdhon unds Inwood) Numeral folloveng Plaenum or Diamond symbol Indlcates albums multyplabnum level For boxed sets, and dou-
ale elturns wale a runnIng eme of 100 mutes or more, the RIM mutphes shIpments by the number of discs and/or tapes RIM Laen awards I Certificaton for net shipment of 100,000 us« lOrol 
Certdu axon of 2011,000 unrts (Platmol ' Certdmaton of 480,000 unrts IMult-Platmol *Astensk Indmates LP is avallable Most tape places, and CO pnces for BMG and MA labels, are suggested ests. 

Tape pores marked Ell and all other CO pnces, OIT equivalent pnces, which are protected from wholesale pnces Greatest Gamer shows chart's largest unit Increase Pacesetter Indlcates Ingest per-

centage growth Heatseeker Impact shows albums removed from Heatseekers des week * Indlcates past or present Heatseeker Otle 02002, UNS Busmess Media. Inc, and SoundSc an, Inc All nghts reserved. 
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Pictured, from left, are Jim McNamara, Telemundo senior 
VP of production Emilce Elgarresta, and Hispanic Broad-
casting Corp. (HBC) senior VP/GM and director of business 
development Jack Hobbs. HBC is the official radio broad-
caster of the Billboard Latin Music Conference & Awards. 

Composer and awards finalist Omar Alfanno, left, stands 
with Telemundo actor and MC Manolo Cardona. 

On Tuesday, Feb. 12, media and Latin music heavyweights gathered at 
Billboard Live in Miami Beach for a star-studded press conference (hosted 
by Telemundo) announcing the 2002 Billboard Latin Music Awards final-
ists. Speakers Jim McNamara, president/CEO of Telemundo; Alan Sokol, 
COO of Telemundo; Howard Appelbaum, VP of Billboard Music Group and 
associate publisher/marketing and licensing; Alex Penelas, executive mayor 
of Miami-Dade County; and David Dermer, mayor of Miami Beach, created 
excitement for the awards and extolled the show's commitment to the city 
of Miami. This year's finalists were announced by 2002 Billboard Latin Music 
Awards hosts Manolo Cardona, Rat( Cantoral, and Miguel Varoni, as well as 
Melina Leon, Huey Dunbar, Alejandro Jaen, Fulanito, Bebu Silvetti, Omar 
Alfanno, Catherine Siachoque, Jorge Moreno, Jon Secada, and Emilio Este-
fan. The awards show will take place May 9 at the Jackie Gleason Theater 
in Miami Beach. Telemundo will air the awards show—which has grown 
to become the network's highest-rated special—May 12. The awards show 
is the finale of the three-day Billboard Latin Music Conference, which is 
now in its 13th year. The complete list of finalists appears on page 32. 

Pictured, from left, are Telemundo Communications Group president/CEO Jim 
McNamara, Jon Secada, Emilio Estefan, Telemundo star Catherine Siachoque, and 
Telemundo COO Alan Sokol. 

Speakers and presenters take the stage at Billboard Live. 

In attendance to show his support for 
the city of Miami was Alex Penelas, 
executive mayor of Miami-Dade County. 

Jorge Moreno was one of the artists to 
announce the awards finalists at the 
press conference. 

Pictured, from left, are producer and finalist Alejandro Jaen, 
producer and finalist Bebu Silvetti, and Jon Secada. 

Alan Sokol, left, is joined by awards finalist Melina Leon. 

Billboard Latin Music Award finalist Huey Dunbar, center, 
poses with fellow finalists Fulanito. 

Pictured, from left, are producer and awards finalist Bebu 
Silvetti, Emilio Estefan, and Omar Alfanno. 
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BILLBOARD'S ONGOING COVERA 

or 
OF THE LATIN MUSIC INDUSTRY 

Crossing Continents 
How do managers handle artists that ventu-e into 

unfamiliar territory? It takes a little timing, some innovative 
marketing strategies and a lot of fancy footwork. 

BY LEILA COBO 

I
n a world of multiplying media and international 
opportunities, the job of managing artists has grown 
increasingly complex. But one could argue that even 
more challenging is the handling of Latin artists, specif-

ically those who cross not only into different markets but 
also into different languages. 
The realm of Latin acts, which—with few exceptions— 

w as long confined to one continent, or at least to Spanish-
speaking regions only, has expanded dramatically in 

recent years and in 

all directions. Spanish artists 
are upping their promotion 
and presence in the U.S. and 
Latin America. Latin American 
artists are increasingly taking 
up residence in the U.S., and U.S.-based Latin acts are 
looking more and more to "break" in other markets, pri-
marily Mexico, Spain and Puerto Rico (which, for the 

le] Arlin & 1M-I 

specific purpose of breaking an act. is often considered 
separate from the U.S.). And all acts are eyeing with 
increasing interest the possibility of entering alternate 
markets like Russia, Asia, Germany and Italy. This makes 
for a multi-tiered and multifaceted playing field that 
requires a broader scope of management than ever 
before, both for established and emerging acts. 

STARTING FROM SCRATCH 
"The first great difficulty is time," says Tony Mojena, 

who handles Luis Fonsi, Melina León and 
Yaire. " If your album is playing in one 
country, you have to physically visit that 
country. But sometimes your album is No. 
1 in a market that you simply can't go to. 
There's also the issue of synchronizing 
markets, to ensure your album is hot at 
the same time in the same markets and 
that one single isn't ahead of the other." 
Time management, in turn, is doubly 

complicated when an artist has to work at 
least two distinct marketplaces. Such is the 
case of Fonsi, who is getting ready to 
release albums in both Spanish and Eng-
lish within months of each other. 

"My biggest challenge is to come through in both mar-
kets and fulfill all obligations with the English- and Spanish-
language albums," says Mojena. Mojena, like other man-
agers, wishes to avoid the malaise that's afflicted several 
major Latin acts who the public often perceive (often 

unfairly) as having "abandoned" their original mar-
kets and fans in favor of more lucrative waters. 

Needless to say, venturing into a new market— 
especially one where there's a language barrier—is 
not only time consuming, but often goes against 
what the artist has done elsewhere. Many acts that 
are huge in their original markets have to start from 
scratch in new places, often at the suggestion of 
managers who then navigate the transition. 
"Here in the U.S., there are artists like Enrique 

Iglesias and Marc Anthony who can think 'American' 
and jump right into TRL and get in the minds of kids 
in Kansas," says Tomas Cookman, who handles a wide 

range of acts, including Natalia Oreiro, Los Fabulosos 
Cadillacs, the Nortec Collective, Gustavo Cerati and Manu 

Continued on page LM-3 
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The Growing 
Touring 
Market 

With recent company mergers, 
Latin music is getting the business 
attention it deserves and is looking 

to expand its live audience. 

If consolidation is a measure of expansion, then the Latin concert-promotion business—at least in the 
U.S.—faces a growing future. This, despite the fact that 

no Latin tour or artist made it into Billboard's year-end 
tally of top-grossing tours for 2001. 

Indeed, many promoters perceive the future of Latin 
music promotion as tougher than ever, with an ever-
increasing need for diversification and expansion into 
other mar-
kets in order 
to see profits. 
But others 
cite the grow-
ing Latin 
population, 
the expan-
sion of Latin 
tours into 
"non-tradi-
tional" mar-
kets and the 
fledgling interest in Latin rock as healthy signs for a 
Latin music concert business that for years had been 
ignored by the mainstream concert industry. 
Today, a series of mergers and alliances highlight the 

perceived importance of the Latin market. 

((( 
CIE maw 
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PARTNERING UP 
Last year, CIL USA (whose parent company is Mexico-

based OCESA Presenta) acquired a major stake in 
California-based Hauser Entertainment, which special-
izes in presenting Mexican artists. 

Prior to that, Clear Channel Entertainment (previously 
SFX) acquired 50% of Chicago-based Cárdenas, Fer-
nández & Associates (CFA). In Mexico, Clear Channel 
signed a partnership with Televisa in mid-2001. In turn, 
there's talk of Televisa's En Vivo—the media giant's new 
concert-promotion division—acquiring the remaining 
50% stake of CFA, which would retain its current man-
agement. 
While CIE/OCESA's operation has traditionally 

focused on Mexico and South America, its acquisition of 
CFA is part of a concerted effort to promote shows in the 
U.S. 

"I absolutely see it as a growing market," says CIE USA 
president Bruce Moran. "Demographically speaking, the 
dramatic increase in Spanish-speaking Americans and in 

Continued on page LM-6 
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El Poder 
de un Creador 
Al revelar lo más profundo de 
sí mismos, los creadores de 
música nos ayudan a vernos 
de nuevas maneras. ASCAP 
entiende la intensidad personal 
del proceso creativo. Nosotros 
somos compositores y letristas. 
Somos la única Sociedad que 
por sí misma conduce los 
derechos de ejecución musicales 
en US. A través de nuestros 
servicios, ayudamos a los 
aradores de música a concentrarse 
en su trabajo. Impulsar a los 
creadores es parte clara de 
nuestra agenda. Asegurar el 
flujo de las ideas es parte vital 
para alcanzar la meta. 

Las 
VENTAJAS 

deASCAP 

www.ascap.com 

MARILYN BERGMAN PRESIDENT 
& CIIAIRMAN OF THE BOARD 
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CROSSING CONTINENTS 
Continued from page LM-1 

Chao (for the U.S.). "And then you 
have the artists who don't sing in 
English, and that's a different chal-
lenge. With someone like Fabu-
losos, you have to market them 
completely different in each place. 
When they go to Mexico or 
Colombia, they're like Limp Biz-
kit or any other big band. Here [in 
the U.S.], you try to attract the 
audiences from any side you can." 

Yet, says Cookman, more and 
more artists want to make forays 
into the U.S., as 
evidenced by the 
increasing num-
ber of major 
booking agencies 
that have Latin 
divisions. This is 
the case even with 
artists who have 
big album sales 
and full schedules 
in their own coun-
tries. 

'There are many 
factors [for ventur-
ing into the U.S.],' 
says Cookman. 
"One is the down-
turn in Latin 
America, the other 
is the realization 
that this is a big 
market and you have to bust your 
chops." 
Conversely, an artist like 

Chayanne started in Puerto Rico, 
became big in the U.S., then 
exported himself successfully to 
Spain and Europe. More recent-
ly, Chayanne strengthened his 
Latin American ties with an 
appearance in an Argentine soap 
opera that's now airing in the 
U.S. 

BROAD SCOPE, STRATEGY 
Indeed, many managers con-

tend that, given today's myriad 
entertainment alternatives, find-
ing an audience is harder than 
ever before. 
"More than ever, we have to 

make an effort to come up with 
different marketing," says Rosa 
Lagarrigue, who handles Alejan-
dro Sanz, Amaury Gutiérrez and 
Miguel Bosé and has offices in 
Spain, Mexico and Miami. 
Lagarrigue has made an effort 

to break new act Bacilos in Spain, 
after encountering difficulties 
with radio promotion in the U.S. 
Similarly, she's opted to promote 
Gutiérrez's new album in Mexico 
first, gaining a solid footing there 
before bringing Gutiérrez to the 
U.S. 
"With an emerging artist, you 

have to find a strategy for each 

"Any artist can be 

international, but you 

have to be regional to 

be international. Your 

regionalism is what 

makes you unique. 

It's like a painter. 

Musicians are born 

in a region, they're 

influenced by that 

region, and, if the 

music is good, 

it gets out!' 

—Fernán Martinez 

market," says Lagarrigue. "With 
an artist like Alejandro Sanz, 
where everything is more macro 
and you have bigger budgets, you 
can set the rules and incorporate 
a more general strategy. 
Although, I think artists never 
finish growing, and you have to 
keep in mind that the idiosyn-
crasies of each market are differ-
ent. The U.S. has nothing to do 
with Germany or Latin America." 
At the same time, says Fernán 

Martinez, things have never been 
as international. 
"You can sell a Mexican artist 

and a Spanish 
artist," says Mar-
tinez, who long 
handled Enrique 
Iglesias and now 
works with Latin 
Grammy multiple 
winner Juanes. 
Latin America is 
once again accept-
ing young Span-
ish acts like Estopa 
and Jarabe de 
Palo. And look 
how well Paulina 
Rubio did in 
Spain. The scope 
of work is wider." 
But the artist, 
adds Martinez, 
remains the same, 
even if marketing 

strategies differ. 
"Any artist can be internation-

al," he says, "but you have to be 
regional to be international. Your 
regionalism is what makes you 
unique. It's like a painter. Musi-
cians are born in a region, 
they're influenced by that region, 
and, if the music is good, it gets 
out." 

Martínez stresses that an artist 
need not change his attire or atti-
tude for each market. The trick is 
being able to sell or present an 
image and sound that are appeal-
ing at many levels. " Nowadays, 
you have to think of Asia, Europe 
and Brazil," says Mojena. "So we're 
talking about unifying an image, 
developing a strategy and creating 
an artist that's presentable in Peru, 
Cincinnati and Stockholm. This 
requires a lot of coordination and 
a lot of timing—deciding what 
offers are appropriate and what's 
the right moment." 

This, naturally, requires a work-
ing knowledge of many different 
markets. Endorsing one product 
in a certain market, for example, 
may be counterproductive for the 
artist's image in a different mar-
ket. "The manager's work is 
vision, an international dimension, 
contacts and credibility," says 
Martinez. " It's more about scent 
than sound." • 

ARTISTS 

GOING SOLO: Colombian 
rockers Aterciopelados are hav-
ing a fabulous 2002 kickoff. The 
band, anchored by singer 
Andrea Echeverri and bassist 
Héctor Buitrago, started off by 
receiving a Grammy nomina-
tion for Best Latin Rock Album 
for last year's Gozo Poderoso. 
Recorded entirely in Colombia, 
at the tail-end of the band's con-
tract with BMG Colombia, the 
album has led to BMG U.S. 
Latin re-signing Aterciopelados 
for four new albums, including 
a solo album each from Eche-
verri and Buitrago. 

Echeverri and Buitrago have 
already begun to work on their 
solo projects. According to 
Echeverri, her album, due by 
summer, will 
have a more 
"feminine" 
sound than 
Aterciopelados 
and will mix 
traditional 
music with a 
modern feel; 
Buitrago will 
produce it. In 
turn, his disc 
will basically be 
instrumental, 
with an elec-
tronic and dance 
feel, plus guest 
artists. 

Aterciopelados 

CHOCO-MAYO: There's a 
cycle of "magical," almost non-
sensical songs that at any given 
time permeate the airwaves of 
the world. In Latin music, 
think of "La Macarena" and 
"La Bamba." And, beginning 
in Uruguay in 2000, think of 
"Mayonesa" (Mayonnaise), a 
ditty performed by Uruguayan 
boy band Chocolate. The track 
has topped charts throughout 
Latin America as it's made its 
way up north, enticing listen-
ers with saucy lyrics and a 
catchy dance beat. But the 
guys from Chocolate, which 
has been around in one incar-
nation or another since 1996, 
hardly consider themselves a 
novelty act. 
"We've always played the same 

type of music," says Claudio (the 
members go by first names only). 
"It's a mix of plena with 
Uruguayan rhythms like murga 
and candombe. So, we do fusion, 
but we try to give it a commercial 

417113 
twist." Although Chocolate has 
long been popular in Uruguay, 
the success of "Mayonesa" has 
catapulted the group to unprece-
dented success. 

Chocolate is about to release a 
follow-up, due in March (and 
released in the U.S. by Melody), 
which will feature a similar 
fusion of rhythms with an added 
touch of dance and techno. The 
first single, "La Momia," is 
already charting in Uruguay. 

ALEJANDRO'S ZAPATA: 
What was supposed to be a 
relaxed year for Alejandro Fer-
nández, who is anticipating the 
arrival of a new baby, has just 
turned hectic. Fernández has 
been tapped to play the lead 
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role in Zapata, the upcoming 
film directed by Alfonso Arau 
and based on the life of Mexi-
can Revolution hero Emiliano 
Zapata. Fernández will be the 
second Mexican to depict Zapa-
ta on the big screen. The first 
was Antonio Aguilar (Pepe's 

father), who portrayed Zapata 
in the 1970 Felipe Cazal film. 
Fernández will be coached in 
Zapata's Nahuatl tongue and 
culture. 
As of now, the main song on 

the soundtrack will be a duet 
with Fernández and Carlos San-
tana; Alejandro Lerner will also 
contribute to the album, which 
will be recorded while the 
movie is being produced. 

PROMOTING ROSANA: 
Singer/songwriter Rosana is tak-
ing a much more measured 
approach to conquering Latin 
America than when she stormed 
the charts in her native Spain in 
1997. At that time, the debut 
album from the then-unknown 

singer, Lunas 
Rotas' (MCA), 
sold more than 
1 million units 
in Spain, and 
her third 
album, Rosana 
(Mercury), is 
currently near 
the 400,000 
mark there. 
"Rosana's latest 
album, which 
was released in 
Latin America 
on Sept. 24 

and in the U.S on Oct. 17, has 
sold 50,000 copies in Mexico," 
says Azucena Duro, interna-
tional exploitation manager at 
Universal Music Spain. "She 
did a promo tour of Mexico, 
Colombia, Venezuela and 
Argentina in November, but 
she is going back to Mexico 
because the important thing is 
continuity and being available, 
rather than the number of 
days that each visit lasts." 
Rosana was set for an eight-

day promo tour of Mexico for 
later this month, followed by a 
seven-date concert tour in 
March that will bring her to 
Mexico, Venezuela and Costa 
Rica. Rosana benefits from the 
strong Latin American/ 
Caribbean music influence of 
the Canary Islands off West 

Africa, where she was born and 
raised. Music Control, the Euro-
pean airplay-tracking service, 
reports that Rosana's latest sin-
gle, " Pa' ti no Estoy," was high 
on Spanish radio airplay charts 
in December/January in both 
Mexico and Argentina. • 
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NEW TERRFTORY: Long 
regarded as a label whose artist-
development potential lies main-
ly in the U.S. and Mexico, Fono-
visa is aggressively pursuing 
other pastures. Major acts like 
Los Tigres del Norte and Marco 
Antonio Solis are already making 
inroads in Spain, but now new 
international exploitation man-
ager Carlos Gutiérrez has been 
taking those artists to places like 
Canada. Gutiérrez is also push-
ing the pop acts signed to Fono-
visa's pop imprint, Melody. 
Notably, Argentina's El Símbolo 
has been playing on the Euro-
pean dance circuit, and the Ar-
gentine singer Emanuel Ortega— 
distributed outside of Argentina 
by Fonovisa/ Melody—is also 
being positioned in Spain and 
getting heavy rotation in Hun-
gary, thanks to his soap opera 
Enamórate. 

LATIN MUSIC IN STORES: 
If you think the videos that air 
in Foot Locker stores nation-
wide have suddenly acquired a 
Latin twist, you've seen and 
heard right. As of December, a 
two-hour reel of Latin pop and 
rock videos alternate through-
out the day with English-
language videos at 50 Foot 

Locker stores throughout the 
U.S. and Puerto Rico. The 
Latin reels are produced by 
New Jersey-based rock en 
español promotion company 
FMF Promotions, which 
has partnered with New 
York-based The Pro-
gramming Group. The 
Programming Group is 
the producer of 
"Instore Sports Network," a 
closed-circuit video service that 

broad-
casts 
music 
and 
sports 

programming to retailers in the 
U.S. and Puerto Rico. 
"We're testing with 50 stores 

to gauge reaction," says FMF's 
Fernando Fazzari, who signed a 
six- month contract that will be 
up for renewal in July. 
Although FMF is known for 

its alternative-music promotion, 
Fazzari is programming every-
thing from Cristian Castro and 
banda music to rap and reggae. 
"We want to engage the people 
who come into the store and 
also present artists who are not 
known here," he says. "Some-
thing like taking MTV Latino or 
MTV S to Foot Locker." 

AWARDS ALBUM: This 
year's Billboard Latin Music 
Awards album will be released 
by the newly renamed Warner 
Music Latina (formerly WEA 

The numbers will represent the 
first time ever that Arbitron 
offers its measurements outside 
the United States. Arbitron has 
signed long-term agreements 

with several broad-
casters that operate 23 
stations in Mexico 
City and the Valley of 
Mexico. Arbitron will 
conduct its Mexico 

research each quarter using a 
Spanish-language version of its 
standard seven-day radio diary. 
According to Arbitron Com-

munications VP Thomas 
Mocarsky, in addition to the 
language difference, there will 
be personal placement and 
retrieval of diaries—that is, 
researchers will go door-to-
door—as opposed to mailings. 
There will also be an additional 
column featured in the Arbi-
tron questionnaire, asking 
respondents where they listen 
to radio. 

MER(HANT MARKETING 

Foot Locker 

Latina). The album will include 
tracks from nominees in sever-
al of the categories at the 
awards show, set to take place 
May 9 at the Jackie Gleason 
Theater in Miami Beach. 

"We'll be putting the album 
out in April in readiness for the 
Billboard show, and we'll back 
it up with a TV campaign," 
says George Zamora, president 
of Warner Music Latina. "It 
will be a well-balanced album 
to match the show." This is the 
first time Warner will release 
the Billboard Latin Music 
Awards album, which is rotated 
among the labels every year. 

ARBITRON GOES MEXI-
CAN: Arbitron Inc. is prepar-
ing to release the results of its 
first radio-audience measure-
ments for Mexico City, which 
were calculated this past fall. 

LUIS MIGUEL IN SPAIN: 
Madrid's biggest record retail 
outlet is French-owned FNAC 
store, where music manager 
Javier López is fully aware that 
every Luis Miguel album sells 
at least half-a-million units in 
Spain. "We are giving his latest 

offering of boleros, Mis 
Romances, the same sales treat-
ment we give Julio Iglesias," he 
says. "For us, they are similar 
artists and equally big." López 
says Miguel "has an enormous 
and durable fan base in Spain. 
Warner Music Spain has a lot 

of experi-
ence in 
seeing 
that Spain 
is a spe-
cial mar-
ket for 
Latino 
artists, 
such as 

Mexico's Maná." This is the 
fourth Miguel album in the 
Romances series, and López 
says the albums sell "on the 
weight of Warner's campaign 
and on Miguel's status here as 
a kind of younger Julio Igle-
sias." Miguel is aware of this, 
as well. He started his 1999 
world tour in Madrid in Sep-
tember of that year. His latest 
40-concert U.S. and Latin 
American tour started on Jan. 
24 and winds up in late March. 
Sales of Mis Romances in Spain 
were approaching 400,000 at 
the end of JanuaDT, reports 
Warner Music. • 

La nueva producción 

n tema fuera de serie 
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"El Burrito De Belén", " La Rana 

Manager Internacional: Elisa Peristain 
Peristain Marketing 
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people immigrating from all over 
the world are well-documented 
trends. But more than that, 
there's an em-
bracing of Span-
ish music within 
the Anglo com-
munity." 
No wonder, 

then, that last 
year Clear Chan-
nel partnered 
with Cárdenas, 
Fernández & 
Associates to 
present shows in 
the U.S. "This is 
a market we 
strongly believe 
in and one that 
we're paying an 
increasingly 
great amount of attention to," 
says Rodney Eckerman co-CEO 
and president, Clear Channel 
Entertainment, music. 

Obviously, the promotion of 
Latin concerts in the U.S. isn't 
new. " But, until recently," says 
Eckerman, "the aggregated com-
panies had not given it the focus 
that the marketplace deserves. I 
think the market is growing at 

every turn, when you look at 
media, record sales and live per-
formances. So, ultimately, the col-
lective efforts stimulate the 
growth." 
Those collective efforts have 

come from all fronts. As Latin 
artists such as Ricky Martin and 
Marc Anthony broke into the 
mainstream concert circuit, and 
other Latin acts came under the 

From left Rodney Eckerman, Emily Simonitsch, John "Gungie" Rivera 

spotlight, attention turned to the 
Latin market in general. "I see a 
difference in more acts wanting 
to cross over from mainstream, 
and I see there's more interest in 
representation from the agent 
and manager side for the Latin 
acts," says Emily Simonitsch, VP, 
House of Blues Concerts. 
Simonitsch, who has long 

booked the Universal Amphi-

theater, a mainstay for Latin acts, 
finds that, aside from more mar-
kets opening up, there's also been 
a growth in regional Mexican 
music. as more groups expand 
beyond the traditional bailes 
(dances) and into the concert 
arenas. However, cautions Rafo 
Muftis, president of Promotores 
Latinos, these expansions are not 
always positive. 

"In reality, the 
transition of 
Latin concerts 
from small halls, 
clubs or parking 
lots to stadiums 
has been very 
dramatic and 
fast," says Muñiz, 
who presented 
Jennifer Lopez's 
concert in Puerto 
Rico. "And I 
think many of 
these tours we 
tried to promote 
on the scale of 
major Anglo 
tours weren't as 

successful as expected. Only a few 
Latin acts can truly fill stadiums 
nationwide." 

CLUBS TO BIG VENUES 
Filling small venues, including 

clubs, is not only easier, but quite 
profitable. 
"The nightclubs are more 

lucrative. You invest less money 
Continued on page LM-8 
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MAJOR ALLIANCE, MERG-
ER: The landmark multiple 
alliance signed by U.S.-based 
Univision Communications, 
Mexico's Grupo Televisa and 
Venezuela's Venevision in late 
December promises to change 
the Latin music panorama in 
the U.S. The deal not only 
includes a major programming 
alliance between the three com-
panies, but also Univision's 
acquisition from Televisa of 
Fonovisa, the largest independent 
Latin music label in the U.S. 
Fonovisa will now merge with 
Univision Music Group (UMG). 
The label, created early last 
year, is headed by José Behar 
and has a 50% ownership 
stake in Mexico-based Disa 
Records. 

Fonovisa currently has a 
13.4% market share of the U.S. 
Latin market, second only to 
Sony, which leads with a 21.4% 
share. Earlier last year, there 
were persistent rumors of Fono-
visa's impending sale, but the 
transaction reportedly fell 
through over price disagree-
ments. Univision acquired 
Fonovisa for 6 million shares of 
Univision Class A Common 
Stock (with each stock worth 
$37.92 at the time of the sale) 
and 100,000 warrants. The 
acquisition greatly raises the 
promotional stakes for UMG 
artists. 
Under the new programming 

agreement, Univision's three 
networks—Univision, the new 
Telefutura and Galavisión—will 
have exclusive U.S. broadcast 
rights to Televisa and Venevi-
sion programming, and Televisa 
and Venevision will increase 
their ownership stake in Univi-
sion Communications. By the 
same token, Grupo Televisa 
president and CEO Emilio 
Azcárraga Jean will join Univi-
sion's board of directors as vice-
chairman. 

JOINT EXPLOITATION: 
Planet Events, the concert and 
event-promotion arm of Spain's 
Gran Via Musical, has signed an 
agreement to jointly exploit the 
artists represented in Spain by 
Cap Cap, an independent con-
cert and tour promoter. Cap 
Cap's roster of international acts 
includes Green Day, the Off-
spring, Pennywise, Fugazi, the 
Skatalites and Blink-182. 
Through this agreement, Planet 
Events, which has long focused 
on Latin acts, will expand its 
reach to include the promotion 
of international acts from all 
genres. The first show promot-
ed under the joint venture was 
Bad Religion, which played 
Barcelona Feb. 6, and the 
Rollins Band's Spanish tour, 
which was also scheduled for 
this month. 

NBC AIRS AWARDS: His-
panic Broadcasting Corporation 
(HBC) has signed a multi-year 
agreement with Billboard and 
Telemundo allowing for the 
simulcast of the Billboard Latin 

Music Awards 
over HBC's 
radio network. 
The partner-

ship adds an 
extra dimen-
sion not only to 
the Billboard 
awards, which 
will take place 

Hobbs May 9 and will 
air on Telemundo for a fourth 
consecutive year, but also to the 
entire Billboard Latin Music 
Conference, which will precede 
the awards. 
"The Latin Billboard program 

is one of those programs we feel 
is a winner, and we want to be a 
part of it," says Jack Hobbs, sen-
ior VP, general manager and 
director of new business devel-
opment for HBC Radio Net-
work. Aside from broadcasting 
the awards show in accordance 
with Telemundo's programming, 
HBC will do a series of pro-
grams leading up to the event, 
all of which will be formatically 
correct for HBC's 54 stations. 

BANDANA A HIT: How do 
you survive an economic reces-
sion of a dramatic scope? Go to 
the TV That strategy has decid-
edly worked for Bandana, a girl 
group created as the result of 
Argentina's edition of the TV 
reality show Popstars. The Pop-
stars format was licensed in 
Argentina by RBG, a new enter-
tainment group that's produced 
soap operas and operates FM 
Radio Disney. The TV show 
began on Sept. 24, with scenes 
from the kickoff at Véle soccer 
stadium, where more than 3,000 
girls signed up for a chance to 
sing, dance and become stars. 
During the next two months, 
ratings soared to 19 points (2 
million viewers). The group 
Bandana was finally born with 
lucky winners Virginia, Lisa, 
Lourdes, Valeria and Ivonne. 
A unique example of the pro-

gram's appeal was the group's 
first sold-out live concert at the 
3,200-seat Gran Rex, where 
most tickets were sold before 
the band's final lineup was even 
decided. BMG released Ban-
dana's album in December, and, 
by Christmas, sales had reached 
140,000 units, with executives 
saying there is no similar exam-
ple of such meteoric success in 
the Argentine record history. 
RGB execs are already planning 
Popstars II in March, and, in the 
meantime, Bandana is currently 
making inroads in other Latin 
countries. 

Continued on page LM-8 
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SHAKIRA IN SPAIN: Among 
the dozens of international media 
representatives who traveled to 
Madrid in mid-January for a 
global showcase by Colombian 
singer Shaldra, Ralph Boncy was 
one of the most enthusiastic. 
Boncy, music director of both 
Musique Plus and Musi Max 
music-video channels in Montre-
al, raved about the Sony Music 

performer. "She is almost the 
only artist we are currently play-
ing on both channels, as she is 
absolute crossover material," said 
Boncy at the Jan. 16 showcase, 
which was also attended by some 
300 Sony executives from 
Europe, Asia, the US. and Aus-
tralia. "The video for her single 
'Suerte' ['Whenever, Wherever'] is 
very special," he added. "There 
are spectacular mountain and sea 
scenes that are filmed in the stu-
dio with backdrops. She is the 
only actor featured, and she sim-
ply explodes on the screen. 
When I saw it, I knew it would 
reach everybody. It was our most 

requested video for two months— 
a real breakthrough—and we 
gave it maximum rotation." 
Boncy said Shakira's latest 

album, Laundry Service (Servicio 
de Lavandería) in its Spanish ver-
sion), was the top-selling album 
in Quebec around the Christmas 
period. "Nobody [in Canada] 
knew who she was three months 
ago," he says. The album has 
sold 400,000 units in Spain, 
Shakira's biggest market. • 

Contributing to this edition of the 
Latin 6-Pack are Leila Cobo, 

Marcelo Fernandez Bitar, Teresa 
Aguilera and Howell Llewellyn. 

• INCREDIBLECDS.COM MAYORISTA Y TIENDA CON SUS LOCALIDADES EN MIAMI Y NUEVA 
YORK, LES OFRECE UNA GRAN SELECCION DE MUSICA LATINA CON LOS MEJORES PRECIOS 
DEL MERCADO Y UN SERVICIO PROFESIONAL. 

• ADEMAS DE TODOS LOS SELLOS DOMESTICOS, IMPORTAMOS UNA GRAN VARIEDAD DE 
MUSICA PARA TODOS LOS GUSTOS Y NECESIDADES DE NUESTROS CLIENTES. LES 
OFRECEMOS UNA GRAN SELECCION DE ACCESORIOS COMO MALETINES DE TODOS /DS 
TAMAÑOS, LIMPIADORES DE CDS, CASSETTES EN BLANCO, BATERÍAS, CAMARAS Y 
CALENDARIOS. 

• LES OFRECEMOS A TODOS NUESTROS NUEVOS CLIENT UN 5% DE DESCUENTO EN SU 
PRIMERA ORDEN Y MANTENEMOS PRECIOS ESPECIALES DURANTE TODO EL AÑO. 

• NUESTRA META ES MANTENER A TODOS NUESTROS CLIENTES SATISFECHOS Y 
ACTUALIZADOS CON LA MUSICA DE HOY Y DE AYER. LOS ESPERAMOS!!! 
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TITO PUENTE JR. GREATEST REMIXES 

GROWING MARKET 
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and make more," says John 
"Gungie" Rivera, of Prestigio 
Entertainment, who runs six New 
York nightclubs and also works 
jointly with RMM Promotions 
and CFA on larger concerts. 
Instead of relying on radio or 
print, like many promoters, 
Rivera has built an impressive 
database that covers the New 
York tri-state area and that's cat-
aloged by genre. His strategy 
is based on telemarketing, e-
mailing, direct mail and street 
distribution, in addition to special 
promotions. " If you add to that 
radio, TV and print, it takes it to 
a diffèrent level," says Rivera. 
The difficulty in filling big ven-

ues has made promoters creative 
in other ways. It's one of the rea-
sons Ralph Mercado of RMM has 
long booked multiple acts in his 
salsa shows and why it's more 
common to pair up superstars 
nowadays (like Juan Gabriel and 

to do different venues and styles 
of music," says Hauser, who has 
traditionally focused on Mexican 
music but is now veering into 
pop. 

POCKETBOOK POLITICS 
"I think the competition is very 

healthy," adds veteran indic pro-
moter Arie Kaduri of NYK Pro-
ductions. " But there are always 
artists around. They work with 
you. They go to someone else. 
They come back." 
Beyond that, though, Kaduri 

has been expanding his field of 
action, taking Latin artists like 
Enrique Iglesias and Natalia 
Oreiro to the Middle East, Russia 
and Eastern Europe, places that 
are increasingly receptive to 
Latin music. 
But in Latin America, there's 

no doubt that the market is suf-
fering due to the economic crises 
affecting virtually every country, 
which hit pocketbooks and spon-
sorships. This, despite the suc-
cesses chalked up by OCESA, 

especially in Mexico, 
and by independent 
promoters such as Phil 
Rodriguez (president 
of Water Brothers Pro-
ductions) in other mar-
kets. 

"I think people will 
be more careful about 
what they buy, and 
they will stay more with 
the blue-chip acts and 
stay away from riskier 
ones," says Rodriguez, 
who last year booked 
Rock in Rio. 

Ironically, while 
Bruce Moran (left), Arie Kaduri 

Ana Gabriel, for example). 
Multiple bookings are also key 

in rock en español, a genre 
that's had varying degrees of 
success and that promoters are 
increasingly looking at. " It's a 
genre a lot of sponsors are inter-
ested in because of the demo-
graphic it attracts," says Jorge 
Naranjo, VP of touring for CFA, 
noting the desirable 18-to-34 
demographic. 
"Latin rock is the fastest-

growing segment, but its main 
obstacle is radio," says Fantasma 
president John Stoll, who books 
tours as diverse as the Watcha 
Tour and Laura Pausini. "Artists 
who should be doing bigger busi-
ness, like Maná, don't have the 
airplay." 
But by pairing groups like 

Maná with major mainstream 
acts, such as Santana, promoters 
see another opportunity to 
expand the marketplace. The 
lack of radio promotion, espe-
cially for alternative acts, is a fre-
quent complaint, especially from 
independent promoters who face 
a tougher battle now with con-
solidation. 

Diversification at all levels, says 
Hauser/CIE president Ralph 
Hauser, is key. "You need to be 
able to produce a rodeo and pres-
ent a concert in Bellas Artes in 
Puerto Rico. You have to be able 

devaluation makes it 
more expensive to take 

big acts to Latin America, the end 
result of the scarcity is an upturn 
for domestic talent. 

"At the end of the day, kids will 
want to go out and be enter-
tained, and if the Korns and Brit-
neys aren't there, they'll look at 
other options," says Rodriguez. 
"I'm concerned about three 
things: What happens to Argenti-
na and what effect it has on other 
markets; politics in Venezuela; 
and what will happen in Brazil 
after the elections. Conversely, if 
markets suffer in Latin America, 
maybe Latin artists will try to con-
centrate more on North Ameri-
ca." 

Obviously, there's still only a 
handful of Latin arena headlin-
ers in North America and no sta-
dium headliners. 
"But there's no doubt in my 

mind that there will be," says 
CIE's Moran. " It's dramatically 
expanding; we see an opportuni-
ty to further that expansion and 
we're excited by the challenge. 
There's a problem with the prices 
of concert tickets, not just in Latin 
America or the U.S. but world-
wide. And I think there's going 
to be greater sensitivity in 2002 
in the way prices are scaled. But 
I do believe [if tours are] proper-
ly marketed with the proper tick-
et prices, it will still be a success-
ful year in 2002." —LC. 
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BY LEILA COBO 
MIAMI—Sony Music Brazil has 
emerged as the leader in Brazil's 
competitive music market, accord-
ing to year-end figures released by 
Brazil's Assn. of Record Producers 
(ABPD). Sony narrowly beat out 
Universal Music for the top slot, 
tallying sales of $51,102,351 to 
Universal's $50,779,550—a 19.75% 
share of the market, compared 
with Universal's 19.62%. 
As slim as the gap between 

these numbers may be, this effec-
tively ends Universal's six-year 
dominance in the Brazilian mar-
ketplace and highlights a Sony 
management group that came 
together approximately one year 
ago and has steadily worked its 
way to the top. 

"It was so close [ that] it could 
have gone either way," acknowl-
edges Frank Welzer, president of 
Sony Music International, Latin 
America. In fact, Universal sur-
passed Sony in the number of 
units sold. But that Sony came out 
on top in dollar figures, he says, 
"is a tribute to our new team. We 
have a fantastic group of people 
working hard and doing a lot of 
good things." 
The Sony Brazil team is headed 

by president Jose Antonio Eboli. He 
came on board 18 months ago and 
later appointed marketing director 
Alexandre Schiavo, VP of A&R Lim-
inha Lima, and VP of finance and 
operations Richard Seaford. 

Sony Beats 
Universal 
For Top Slot 
In Brazil 
Market 

EBOLI 

The company's success, Eboli 
says, is grounded in national acts— 
particularly Roberto Carlos, whose 
MTV Unplugged album, originally 
scheduled for a February release, 
came out last December, with 1.5 
million copies shipped. Eboli says, 
"That helped us tremendously, in 
addition to artists like [teen band] 
KLB, Zezé Di Camargo y Luciano, 
Skank, and Djavan, among others." 
Although all these acts have 

been extremely successful during 
the past year, Carlos' sales gave 
Sony a tremendous year-end boost. 
So what will happen next year? 

"We'll have Roberto Carlos 
again," Eboli says. "We're already 
working on his next album for a 
December release, and I plan to 
sell 3 million copies of the 
Unplugged album." 

Moreover, Sony is planning to 
release a DVD-Video of the Un-
plugged special this spring, in 
time for Mother's Day. Although 
Carlos recorded Unplugged as an 
MTV special and under the MTV 
brand, his exclusive contract with 
the Globo network precludes the 
special airing on MTV. The con-
tract, however, does not affect the 
release of a DVD. 
Other releases on the horizon 

include an Unplugged set from 
rock band Cidade Negra. 

"At one time, this was known as 
the company of Roberto Carlos," 
Welzer says. "But now we have a 
robust roster." 

AméricaLatinam 
In Argentina: BMG act Los Caballeros de la Quema has 
unexpectedly announced a split. There will not be a 
farewell concert nor a swan song album. The band sim-
ply posted a press release on its Web site stating that 
frontman/singer Iván Noble might pursue a solo career, 
while the rest of the members will rehearse another proj-
ect of their own. The group's legacy is six albums that 
made it one of the best Argentine rock acts of the '90s. 
The band's last release was the 2001 single "Otro Lunes 
Cobarde," which featured Spanish troubadour Joaquín 
Sabina as a special guest. MARCELO FERNANDEZ BITAR 

In Mexico: The 12-year anniversary reunion of Spanish 
group Hombres G will kick off in Mexico. The contro-
versial and comedic '80s quartet, best-known for a long 
list of pop/rock hits, such as "Marta Tiene un Marcapa-
sos" and "Visiten Nuestro Bar," is readying for a tour that 
will begin May 21-22 at the Auditorio Nacional in Mexi-
co City. Stops in Acapulco, Guadalajara, and Monterrey 
will follow, before the group goes to Central and South 
America. There are plans to play a final show in the band's 
hometown of Madrid by the end of the year. The tour will 
support the release of the Peligrosamente Juntos com-
pilation, set to hit stores March 1. Hombres G members 
Javier Molina, Daniel Mezquita, Rafael Gutiérrez, and 
David Summers (the only one with a solo career) reunit-
ed last year exclusively for this project. Peligrosamente 
Juntos will also be the title of an upcoming DVD-Video 
that will include concert footage and interviews ... After 
selling 160,000 copies of its debut album, El Que Busca 
Encuentra, Mexican pop/rock act Elefante will embark 
on a promotional tour in March of the U.S. and South 
America. Elefante will then spend three months in Spain 
recording its second album, for which the band has 

already written 12 tracks. TERESA AGUILERA 

In El Salvador: When not acting in films, presenting TV 
series, or writing and recording new albums, Spain's 
Miguel Bosé likes to tour. His last tour of Europe and 
Latin America with former Mecano singer Ana Torroja 
was seen by 12 million people, and later this month, Bosé 
starts an almost 10-month, 70-concert solo tour of Latin 
America, the U.S., and Spain. The marathon trek begins 
Feb. 22 in El Salvador and will take in eight Central and 
South American countries through mid-March. In April 
and May, the tour will take in Mexico, Santo Domingo, 
Puerto Rico, and the U.S., followed by a July-through-
September leg in Spain. In October, Bosé returns for a 
few more dates in Latin America. Bosé will be promot-
ing his latest Warner Spain album, Sereno, his first col-
lection of original material in five years. It has sold near-
ly 200,000 units in Spain. HOWELL LLEWELLYN 

In Panama: BMG has shuttered its Panama offices under 
orders from BMG Mexico. Sales operations for BMG in 
Panama will now be under Panama One Stop and G Pro-
ducciones, and promotion will be directed from BMG's 
Central American offices in Costa Rica. 

ANASTACIO PUERTAS CAICEDO 

In Venezuela: Franco de Vita's life and career will be the 
subject of a TV special scheduled to begin taping Feb. 
15 in Spain. A second part is slated to be shot in Cara-
cas. The one-hour special, which is produced by De 
Vita's longtime manager, César Pulido, will air in the 
U.S. and Latin America in March and will serve as a 
promotional vehicle for the singer/songwriter's upcom-
ing album, Segundas Partes. LEILA COBO 

Notes. 
WITH LOVE: In the early 1960s, the 
Brill Building, located at 1619 Broad-
way in New York, was a virtually self-
contained model of the music indus-
try. Within the building were the 
offices of more than 160 music-relat-
ed companies, including record 
labels, publishers, songwriters, and 
radio promoters. Prior to the British 
Invasion, many of the biggest hits of 
the day were written in the Brill 
Building, and many aspiring artists 
and songwriters got their start there. 

Among those seeking to jump-
start their career in the Brill Build-
ing was Janis Siegel, a member of a 
teenage trio known as the Young 
Generation (that group released two 
singles, "The Hideaway" on Red Bird 
Records and "It's Not Gonna Take Too 
Long" on Kapp). Siegel, a folk and 
pop singer with a secret love of jazz, 
would eventually become a founding 
member of the Manhattan Transfer, 
along with co-vocalists Tim Hauser, 
Alan Paul, and Laurel Masse. 

For I Wish You Love (Telarc, Feb. 
26), Siegel pays tribute to the music 
of the Brill Building, giving a jazz 
treatment to such songs as Carole 
King and Gerry Goffin's "Go Away 
Little Boy," Barry Mann and Cynthia 
Weil's "Just a Little Lovin'," and Pat 
Ballard's "Mr. Sandman." When 
choosing material for the project, 
though, Siegel found herself with a 
dilemma. "There are so many great 
Brill Building songs," she says, "but 
there are far fewer that could really 
benefit from the richness of a jazz 
interpretation." At the suggestion of 
producer Joel Dorn, Siegel comple-
mented the Brill Building songs with 
songs from the same era that were 
recorded by jazz vocalists and crossed 
over to become pop hits, such as 
Nancy Wilson's reading of "( I'm 
Afraid) The Masquerade Is Over," 
Dinah Washington's take on "Where 
Are You?," and Gloria Lynne's version 
of "I Wish You Love." 

"I had never sung any of these 
songs before," Siegel says, "and that 
was a big thrill for me, to really dis-
cover these great lyrics and 
melodies for the first time and to 
see what I could do with them, what 

made them work, and how I could 
tap into the emotional qualities of 
the songs and make them my own." 
Backing Siegel is pianist Cedar Wal-
ton's trio (featuring bassist David 
Williams and drummer Winard 
Harper), with guests including 
trumpeter Tom Harrell, vibraphon-
ist Bill Ware, and saxophonist/flutist 
David "Fathead" Newman, giving 
the music what Siegel describes as 
a "late-night, classic nightclub feel." 

By putting a distinctly jazz touch 
to songs that were popular in her 
formative years, Siegel ties together 
the pop music she sang in her teens 
with the music she was discovering 
in the privacy of her home. "Jazz was 
a passion for me, but it started out 
as a listening passion only," she says. 
"In high school, I was singing most-
ly pop and folk, but I began listen-
ing to John Coltrane as well as a lot 
of post-bop jazz artists like Kenny 
Burrell and Jimmy Smith. At a 
point, a bit of jazz started creeping 
in to my vocal group's music. When 
the Manhattan Transfer started up, 
I went back and discovered the his-
tory of jazz vocal groups. That's the 
beauty of jazz. There is always more 
to discover." 

NOTEWORTHY: It is no secret that 
Jimi Hendrix was moving ever clos-
er to jazz in his final years, and leg-
end has it that the guitar virtuoso 
had been encouraged by Miles Davis 
to meet and work with arranger Gil 
Evans. Although that collaboration 
would never come to fruition, the 
Hendrix/jazz connection is explored 
on Bluebird/RCA's reissue of the 
1974 album Gil Evans Plays the 
Music of Jimi Hendrix (released Feb. 
5). Guitarists John Abercrombie, 
Ryo Kawasaki, and Keith Loving join 
Evans' orchestra, which featured 
such artists as David Sanborn, Tony 
Williams, and Lew Soloff on tunes 
such as "Crosstown Traffic" and 
"Voodoo Chile." Four unissued 
tracks are included. 

AND: The Thelonious Monk Inter-
national Jazz Saxophone Competi-
tion takes place Sunday, Feb. 24 at 
the Smithsonian Institute's Baird 
Auditorium in Washington, D.C., 
with a judging panel that includes 
Don Braden, George Coleman, 
Jackie McLean, Joshua Redman, 
and Wayne Shorter. Details: 202-
364-7272. 
With so many clubs shuttering 

their doors in recent years, it is 
heartening to see New York club the 
Jazz Standard reopening after a year 
of darkness. Now combined with a 
new barbecue restaurant called Blue 
Smoke, the Standard re-opens 
March 19 with performances by Ben 
Allison & Seven Arrows and the 
Herbie Nichols Project. 
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SONGWRITERS &PUBLISHERS 

i 
&Mum. 
SUPER BOWL BLUES: Incredible game 
aside, Super Bowl XXXVI in New 
Orleans was a huge disappointment. 
I mean, where was the great 

music? Surely not in the commer-
cials! As the hangover clears, I only 
recall—I think—hearing Louis Arm-
strong's version of Gershwin's "They 
All Laughed" during a spot for GMC's 
Envoy and some effective hip-hop 
accompanying a Levi's ad. The Led 
Zeppelin "Rock and Roll" Cadillac 
spots were uneventful, but credit 
Warner/Chappell Music for getting 
the word out in the press that it was 
the first time a Led Zep song had ever 
been used in a U.S. TV spot: Even the 
non-music bizzers at the Super Bowl 
party I attended knew about it. 

But most creative use of music, by 
default, goes to the Britney Spears 
"History of Pepsi Jingles" ads. At 
least someone was paying attention 
to tradition, something that was oth-
erwise altogether missing from all 
the music of the well-intentioned but 
patriotically propagandizing Super 
Bowl production—a travesty, con-
sidering it took place in the city and 
state with the greatest musical tra-
ditions in the country. 

"Where's the Dixieland, Cajun 
music, zydeco, New Orleans rhythm 
and blues, and rock'n'roll?" Colum-
bia Records' Josh Zieman wondered. 
Where, indeed. And speaking of foot-
ball music, where, my beloved Green 
Bay Packers, is the classic Packers 
fight song of the glory years, once 
performed live at Lambeau Field by 
a marching band during kick-offs, 
replaced now by the Rolling Stones' 
hackneyed "Start Me Up"? 

Wouldn't it all be so much better to 
bring back the marching bands for all 
kick-offs and half-time presentations? 

MANZAREK'S NEW MUSE: Keyboardist 
Ray Manzarek stopped by the Bottom 
Line in New York last month to per-
form solo and to promote his new 
novel, The Poet in Exile—A Journey 
Into the Mystic (Thunder's Mouth 
Press), whose central character is his 
not-even-thinly disguised late Doors 
bandmate Jim Morrison. 
The book has the character mys-

teriously contacting Manzarek's own 
fictional stand-in many years after 
his supposed death, later filling him 
in on what really happened and the 
character's continuing search for 
the meaning of life. 

Meanwhile, the real Manzarek has 
found a new poet to collaborate with 
in Jim Carroll, who opened for Man-
zarek with poetry readings and story 
telling, with Manzarek joining him 

at the end of the set. It turns out 
that Manzarek and Carroll first got 
together five years ago and com-
menced work on an album project. 
"We recorded about half a dozen 

tunes, including 'Street of Croco-
diles,' Shapeshifter,' and 'Just Like 
Sherlock Holmes,' " Manzarek says. 
"I'm determined to do something 
with them, because it's some of the 
best lyric writing I've ever heard and 
some of the best work I've ever done." 

The busy Manzarek now aims to 
block out time in the next month or 
two, when both he and Carroll are 
free to complete the project. He's 
also working on a demo of electron-
ica music and planning a reunion 
tour with the two other surviving 
Doors, drummer John Densmore 
and guitarist Robbie Krieger. 

Manzarek's solo show offered a scin-
tillating mix of Doors instrumental 
music and anecdotes and pointed ob-
servations. Summing up the current 
"terrible state of things" in the music 
business as "five boys and the other five 
boys and the navel girls," Manzarek 
encouraged his audience to go out and 
buy CDs by musicians like Van Morri-
son and the Velvet Undoground, go to 
live shows and clubs, and otherwise 
support jazz musicians, electronica 
players, and hip-hoppers. When he per-
formed the Doors' classic "Crystal 
Ship," he was elated that the crowd sang 
the concluding chorus unsolicited. 

SPRINGTIME COMES EARLY: Due to 
overwhelming tour response, Vapor 
Records has shipped Jonathan Rich-
man's Her Mystery Not of High Heels 
and Eye Shadow album track "Spring-
time in New York" to triple-A and hot 
AC formats. You may recall that I 
appreciated Richman's lilting and love-
ly tribute to New York at his perform-
ance in the city last October, while the 
smoke from the nearby World Trade 
Center ironically filled the air (Words 
& Music, Billboard, Nov. 17, 2001). 

Kid Capri's Global Reach. Hip-hop DJ/producer Kid Capri 
has inked a worldwide co-publishing deal with New York 
pubbery Reach Global. Pictured standing at the compa-
ny's New York offices, from left, are Reach Global presi-
dent Michael Closter, Asti Entertainment manager Kristi 
Clifford, and Reach Global VP of creative services Scott 
Rubin. Seated, from left, are Kid Capri and Cutler & 
Sedlmayr's Randall Cutler, esquire. 

Johnston Enters Next Decade. Writer/artist Jan Johnston— 
whose songs have been featured on the American Pie and 
Swordfish soundtracks and who co-wrote and performed 
last year's U.K. dance hit "Flesh"—has signed an exclusive 
worldwide publishing agreement with Next Decade Enter-
tainment. Johnston is currently writing with BT and Paul 
Oakenfold for their upcoming projects, as well as working 
on her own debut U.S. album. Pictured, from left, are 
Next Decade Entertainment's Stu Cantor and Johnston. 

Shapiro Sits Atop Sony/Tree. Tom Shapiro was recently 
honored by Sony/ATV Music Publishing Nashville as its 
writer of the year for his song "Ain't Nothin"Bout You." a 
big hit for Brooks & Dunn. Pictured, from left, are Sony/ 
ATV Music Publishing Nashville's Don Cook and Donna 
Hilley, Shapiro, and Sony/ATV Music Publishing 
Nashville's Woody Bomar. 

Songwriters, Performers 
Meet At Sundance Festival 
ASCAP'S Sundance. The recent 2002 Sundance Film Fes-
tival at Park City, Utah, featured numerous established 
and up-and-coming performers at the fourth annual Sun-
dance Film Festival Music Café. The event was produced 
by ASCAP, which co-sponsored it with Balance Bar. 

Pictured in the top row at the ASCAP Sundance Music 
Café, from left, are Tim Easton, ASCAP's Sue Devine, 
Murry Hammond, Grey Delisle, Buddahead, and 
ASCAP's Tom DeSavia and Loretta Muñoz. Pictured 
in the front row, from left, are ASCAP's Jackey Simms, 
Erin McKeown, and Gordie Sampson. 

Pictured at the ASCAP Sundance Music Café, from left, 
are Murry Hammond, ASCAP's Pamela Allen and Tom 
DeSavia, Rhett Miller, ASCAP's Grey Delisle, Julia 
Fordham, Tim Easton, and ASCAP's Loretta Muñoz, 
Billy Goodrum, and Steve Krecklow. 

ASCAP also hosted a "Writers in the Round" showcase at 
the ASCAP condo at Sundance. Pictured there, from left, 
are John Doe, Rhett Miller, Patty Griffin, Claudia Church, 
and Rodney Crowell. 

BILLBOARD FEBRUARY 23, 2002 www.billboard.com 37 



PRO AU 

Home Studio Helps Martyn 
Rediscover His Roots 

BY CHRISTOPHER WALSH 

NEW YORK—For classical music 
producer/engineer Tim Martyn, 
the establishment of Phoenix Au-
dio is like coming home. In fact, 
the studio—dedicated to location 
recording, mixing, and mastering 
of classical music—is home, lo-
cated on the third floor of his Glen 
Rock, N.J., residence. 
Beyond the literal homecoming 

that Phoenix Audio represents, how-
ever, the new studio signals a return 
to Martyn's roots. As founder and 
GM of New York mastering facility 
Classic Sound, his attention to ad-
ministrative duties increased as that 
facility's business grew. Martyn, who 
has served as senior audio engineer 
and technical director for the Bos-
ton Symphony Orchestra (BSO) at 
the Tanglewood Music Festival in 
Massachusetts for more than 20 
years, was frequently commuting 
back to Manhattan during the BSO's 
summer schedule. 

"There was quite a bit of going 
back and forth, which is one of the 
big reasons I decided to sell Classic 
Sound," Martyn explains, noting 

that he wanted "to get back to 
music, which is what I started doing. 
That's why I absolutely love Tangle-
wood, because it gets me away from 
management duties in New York 
and gets me with the music again." 

Post-production of Martyn's loca-
tion recordings takes place at Phoe-
nix Audio, which is based around a 
Pyramix 24-track high-resolution 
workstation/digital mixer from 
Swiss manufacturer Merging Tech-
nologies. The Pyramix system en-

ables editing and mastering for 
Super Audio CD (SACD), the Sony-
Phillips-developed format especially 
apt for classical music, Martyn 
notes. "We're very keen on SACD. 
That's really what led me to the idea 
of putting the Pyramix system in." 

For recording of pianists and such 
groups as the Waverly Consort—an 
ensemble of singers and instrumen-
talists—Martyn rents recording 
equipment from such companies as 
Sound Byte Productions and Classic 
Sound. "For me, it makes more 
sense to own the post-production 
stuff," he says. "We use a mixing 
suite made by Millennia Media and 
try to do everything in a very high-
tech way with 96kHz when we can, 
[along with] the best preamplifiers, 
microphones, etc. I prefer, whenever 
possible, to go directly to 2-track. 
Right now, we're using the Tascam 
DA-98HR with Mytek converters. We 
try to find a beautiful-sounding, 
quiet church in the middle of no-
where [to record]. Then I bring it 
back to my lovely third floor, where 
in my own time and schedule I can 
sit down and put it together." 
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Monitor 
EVOLUTION: As the DVD-Audio and 
Super Audio CD (SACD) formats 
slowly penetrate consumers' collec-
tive consciousness, pro audio man-
ufacturers are developing new 
equipment to specifically address 
surround sound mixing. With recent 
demonstrations in Los Angeles, New 
York, and Oxford, England, console 
manufacturer Solid State Logic 
(SSL) has announced the most com-
prehensive hardware to date for 
multichannel audio, the XL 9000 K 
Series console. 

An evolution of its enormously 
popular J Series—introduced in 
1994, with some 200 now housed in 
recording facilities worldwide—the 
K Series is the product of continual 
evaluation of end-users' reports from 
the field, says Colin Pringle, manag-
ing director of the Oxford-based man-
ufacturer. "We maintain our success 
by designing products that match the 
prevailing needs and, hopefully, 
anticipate the direction the industry 
is moving in." 

Features new to the analog XL 
9000 K Series address both the sur-
round sound and high-resolution 
aspects of DVD-Audio and SACD. 
"UltiPan" automated spatial posi-
tioning provides two types of panning 
control (distribution of an audio sig-
nal to two or more speakers): the 
standard X/Y mode of panning in a 
two-dimensional soundfield and a 
"freehand" mode, enabling the posi-
tioning of a signal anywhere within 
the soundfield. Additionally, "Theta-
Pan" spreads a point source—a de-
sign in which separate speakers (re-
producing different frequency 
ranges) are made so that the sound 
appears to come from one place— 
across adjacent speakers, allowing 
signals to be passed throughout the 
soundfield in a circular motion. Six 
UltiPan panners may be operated 
simultaneously. 

"That's a really exciting develop-

by Christopher Walsh 

ment," Pringle says. "Having listened 
to a range of DVD-As, SACDs, and 
other mixes people have done for sur-
round, you can hear how people's 
techniques are evolving. Conven-
tional panning systems which have 
been available on analog consoles 
really don't hack it." 
The XL 9000 K Series also in-

cludes a 5.1-to-stereo downmix func-
tion; LFE (Low Frequency Effects) 
filtering for Dolby and DTS en-
coding; and the ability to switch the 
K Series computer's high-resolution 
screen—situated on the console's 
center section—to a workstation/ 
editor display, an aspect employed on 
a majority of modern productions. 

"SSL was the first company to in-
tegrate control of the multitrack on 
the console," Pringle says, "and to put 
record enable buttons on the channel 
strip, because that's how people 
worked then. You have to evolve that 
practice—as people have stopped 
using tape and now use hard-disk sys-
tems and bring that into control of 
the console as well." 

Clearly, SSL is confident in sur-
round sound's ultimate predomi-
nance in recording facilities, and, by 
extension, within record labels. 
While the public's understanding 
and acceptance of multichannel 
audio has been a slow process, in-
cremental advances in multichan-
nel's proliferation are encouraging, 
as is the growing understanding of 
MP3's inferiority, especially when 
held up to 24-bit/96kHz audio. "We 
have an interest in dealing with 
higher resolution of music for a 
range of reasons," Pringle says. "It 
helps to differentiate the product 
from things that people can get 
from something like MP3. It intro-
duces elements like surround, and 
there's an increasing penetration of 
home cinema. Also, there's oppor-
tunities with things like SACD and 
DVD [Audio] to introduce elements 
of copy protection." 
Two U.S. studios—Larrabee Stu-

dios in Los Angeles and the Hit Fac-
tory in New York—have placed orders 
for an XL 9000 K Series. Installation 
at Larrabee, the first facility to order 
one, is set for March. The Hit Factory, 
which ordered two, will also receive 
its first in March. 

As with surround sound, SSL is ob-
viously confident in the future of 
large-format consoles. "We've been 
doing quite a lot of business in large-
format analog consoles in the latter 
half of last year and the beginning of 
this year," Pringle says. "Response to 
the XL, I think, demonstrates that." 
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BMG Europe 'In Position To Deliver' 
After Management Changes, President Says Company Is Ready For Future 

BY EMMANUEL LEGRAND 
LONDON—With the recent reassess-
ment of its operations and several 
management changes—including the 
appointment of a new COO—BMG 
Europe is confident that it has weath-
ered the storm and is set to make the 
most of its 2002 release schedule. 
BMG Europe president Thomas 

Stein has embarked on a tour of 
Europe to meet with all BMG em-
ployees and present the company's 
projects, outlined last September in 
its "One Europe" strategic plan. 
"We are now where I thought we 

would be," Stein says. "We have a 
management team in place, we have 
the right players, and we have ana-
lyzed our situation and addressed 
some issues. I am currently travel-
ling to each country to explain to 
our staff our strategy and goals. 

"In 2002, we will be in a position 
to deliver," he continues. "I am con-
vinced we will have an excellent 
year, not least because we have a lot 
of products coming." 
Key to the implementation of 

BMG's plan is the company's new 
London-based COO for Europe, Tim 
Bowen, who will assist Stein in all 
areas of the business. Bowen is a 
respected industry executive who 
was most recently executive VP at 
Universal Music International (UMI), 
where he oversaw—alongside com-
pany chairman Jorgen Larsen—the 
merger with PolyGram and the 
absorption by Vivendi. Bowen left 
UMI at the end of August last year. 

YOUNGER AND OLDER PLAYERS 
Of Bowen, whom he met through 

International Federation of the 
Phonographic Industry board meet-
ings, Stein says: "I have a lot to do, 
and I thought it would be good to 
have an experienced executive to add 
to our team alongside younger peo-
ple. He is coming from a very strong 
company, and he knows the business 
very well. He will be a great addition 
to the team. Like in a football team, 
you need to have some senior players 
with younger ones." Bowen could not 
be reached for comment. 
Another recent management 

change concerns BMG veteran exec-
utive and Spain's longest-standing 
major-label president, José Maria 
Cámara, who is departing Madrid and 
moving to New York to assume the 
position of BMG senior VP of strate-
gic projects. Cámara reports directly 
to BMG Entertainment COO Michael 
Smellie. Cámara, who was in charge 
of BMG Ariola Spain for more than 15 
years, will advise on strategic A&R and 
marketing activities for territories 
around the world, as well as coordi-

nate between BMG and the Bertels-
mann Content Network. 

Cámara's post as BMG Spain presi-
dent and BMG Spain and Portugal 
regional director has been taken by 
Carlos Lopez, who until now was 
managing director of BMG Spain. 
Lopez, who reports to Stein, has held 
a series of music industry posts, 

including a long spell at proactive 
authors' and publishers' society SGAE. 

According to sources, Cámara was 
offered both the new post of direc-
tor of BMG Southern Europe 
(including Spain, Portugal, France, 
and Italy) and the still-vacant post 
of president of Sony Music Enter-
tainment Spain. Sony Spain finance 
director Juan Segurado has been 
temporary president since Claudio 
Condé left Jan. 1 to become presi-
dent of Warner in his native Brazil. 

Stein comments: 'There were a lot 

of rumors going on [about Cámara], 
but the truth is that we have been 
discussing [ this] with him for the 
past five or six months, and it was his 
wish to make this move. We need to 
keep the experienced players in the 
company, and his skills were in high-
er need in New York than in Europe." 
One issue Lopez must resolve is the 

turmoil at BMG Portugal, where then-
managing director Pedro Gaspar and 
some of his staff walked out in the fall 
(Billboard Bulletin, Oct. 18, 2001) 
over alleged differences between Lis-
bon and Madrid. Currently in charge 
in Lisbon is Xana Rodrigues, head of 
international product. Cámara was in 
the process of seeking a new market-
ing director, A&R label manager, and 
A&R local manager. 
Another country where BMG is 

re-evaluating its operations is 
Greece, where managing director 
Miltos Karadsas left the company 
last month to join EMI-Minos. 
Sources say that BMG will cease to 
have a stand-alone company there. 

Stein admits that the Greek situa-
tion is under review and reveals that 
BMG's presence there could take the 
form of a joint venture with a local 
company, just as BMG did in Turkey: 
"We are analyzing the market, but we 
haven't decided yet what to do. We have 
several options. We are not bailing out. 
We will still have [to release] our reper-
toire there, but how it will be delivered 
is what we have to figure out." 

Additional reporting by Howell 
Lletvellyn in Madrid and Maria Par-
avantes in Athens. 

Alanis Sweeps in. Senior Warner Music International execs turned out in 
force to meet Alanis Morissette after a recent London showcase promoting 
her Maverick album Under Rug Swept, released Feb. 2 in Continental 
Europe and due March 4 in the U.K. Pictured, from left, are Warner Music 
Canada senior VP Steve Kane, Warner Music Europe marketing director 
Paul McGhie, Morissette, Warner Music Europe VP of marketing Thomas 
Starckjohann, Warner Music Europe senior director of marketing Jon 
Uren, Warner Music U.K. marketing director Adam Hollywood, and Warn-
er Music Europe president Paul-Rene Albertini. 

Spanish Industry Forms 
New Musk Academy 

BY HOWELL LLEWELLYN -technology immersion programs," 
MADRID—The Spanish music in- develop a scholarship program, and 
dustry has formed the Academy of improve the "irregular fiscal situa-
Music Arts and Sciences (AACM) tion" of music professionals—in par-
under the umbrella of authors' and ticular, by insisting that sound card-
publishers' society SGAE and artists' ers should receive the same "cultural" 
association AIE. The new body is to value-added tax as books in Spain. 
bear its first fruit with the staging The AACM launch comes at the 
of the sixth Premios de la Música same time as Fundación Autor, 
award ceremony May 9 in Madrid. SGAE's promotional and activities 
AACM president for a maximum arm, has informed artists, labels, 

four-year period is SGAE executive managers, and related organizations 
president Teddy Bautista, while the that the foundation is cutting back on 
title of VP belongs to funds for individual 
AIE president Luis artists to perform at 
Cobos. The board of such music trade fairs 
directors includes as MIDEM in France. 
president of EMI Bautista insists, 
Spain and labels' asso- though, that the pre-
ciation AFYVE Miguel sence of SGAE and 
Angel Gómez, as well Fundación Autor at 
as artists Plácido MIDEN, PopKomm 
Domingo, Julio Igle- in Germany, Cuba-
sias, Paco de Lucia, disco in Havana, the 
Joaquin Sabina, and Latin Alternative 
Alejandro Sanz. Music Conference in 

"The academy is New York, and its 
not a social entity I annual tours (such as 
limited to organiz- BAUTST Rock en Si and Fémi-
ing events such as na Rock) will contin-
the Premios de la Músi- ue as usual. "But we have 
ca," Bautista says. "The analyzed our activity since 
aim is to unite all pro- we began funding artists 
fessional sectors of the to promote Spanish mu-
industry—composers. sic abroad [at the 1989 
artists, labels, producers, New Music Seminar in 
managers—who are ACADEMIA New York] and realized 

1,11MARII,11 I • 

committed to defending MU VSICA that although SGAE has 
and promoting music."   invested some $27 mil-

Bautista adds, "The lion in such promotion, 
AACM will gain nothing without neither the public institutions—such 
tons of hard work—we shall oper- as the culture ministry—nor the 
ate like agang of workers to see that record industry itself has put much 
the music profession at all its levels effort into the task. 
of teaching, learning, and perform- "It must be said that nobody has 
ing receives the prestige it deserves made a real effort outside SGAE. and 
as a No. 1 cultural activity in Spain." so the Fundación Autor has decided 
Gomez comments, "The more to reduce individual aid," Bautista 

talking and interaction between continues. He says the decision was 
the different groups in the [music] not directly linked to the creation of 
industry the better. The AACM is the AACM. though he adds that 
a very positive step, as it will mean "SGAE is going to transfer its musi-
more promotion and diffusion of cal activities, such as award cere-
Spanish musical product." monies and MIDEM-style trade-fair 

Bautista says that SGAE and AIE, showcases, to the AACM." 
which have organized the five Pre- Bautista says, "The foundation's 
mios de la Música ceremonies until new policy is to revive the proposal 
now alone, spent three years ana- first made in 1993 to promote the 
lyzing how similar bodies function creation of a Spanish office of music 
in the U.S., the U.K., the Nether- export, which will involve SGAE, 
lands, and Sweden, as well as study- AFYVE, ME, the culture ministry, 
ing the Spanish Cinema Academy producers, music radio and televi-
"to select the best of each." sion, and instrument manufactur-

Bautista says the AACM's long-term ers. The campaign will be common 
aims are to promote the teaching of to the work of the AACM, and we 
music, boost Spanish repertoire and hope to have a meeting to draw up 
recordings internationally, draw up the campaign before the summer." 
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Japan Market 
Continues To 

Decline In 2001 
BY STEVE McCLURE 

TOKYO-The Japanese music 
market-the world's second-
largest-continued its steady 
decline in 2001. 
The Recording Industry Assn. of 

Japan's ( RIAJ) final production 
data for calendar 2001, released 
Feb. 5, shows that production of 
prerecorded music by the RIAJ's 
24 member companies was down 
15% year-on-year to 316.2 million 
units for a wholesale value of 429.2 
billion yen ($3.3 billion), down 
9%. They are the steepest declines 
seen in Japan in at least a decade. 
The results were worse than 

the RIAJ's preliminary estimates, 
released Jan. 7, which calculated 
that the Japanese market had 
shrunk 11% in quantity terms 
and 7% in value in 2001. 

Production of domestic music 
fell 18% to 248.1 million units 
for a value of 327.9 billion yen 
($2.5 billion), while production 
of foreign product declined 4% to 
68.1 million units for a value of 
101.3 billion yen ($772.4 mil-
lion), down 5%. 
The RIAJ data shows that a total 

of 22 albums-all by domestic 
acts-sold more than 1 million 
units between Feb. 1, 2001, and 
Jan. 31, 2002, while six singles-
again, all by domestic acts-sold 
more than 1 million units each. 
The previous year's totals were 26 
albums and 12 singles. 
The Japanese market has been 

on a steady downward slope since 
the mid-1990s. In the years prior 
to that, it grew steadily, largely 
because the Japanese economy 
was booming during the "bubble 
economy" period of asset infla-
tion and also as a result of the 
changeover to the CD format, 
which-as in other countries-
saw many people replace their 
vinyl with CDs. 

Another reason for the indus-
try's strong sales from the late 
'80s to the mid-'90s was the 
popularity of the CD-single for-
mat. CD singles were cheap and 
marketed mainly to the 15-25 
demographic, which was caught 
up in the "karaoke box" boom of 
the early '90s. 

Japan has been in recession ever 
since the collapse of the bubble 
economy. The total production 
value of the RIM member compa-
nies' annual output has fallen 
steadily from 1997's all-time high 
of 819.3 billion yen ($6.8 billion). 

British Industry Bucks Sales Decline 
Shipments To Retail Increase For Fourth Year Running 

BY GORDON MASSON 

LONDON-A strong domestic re-
lease schedule helped the British 
record industry buck the global 
trend of falling sales and continue 
its impressive run of increased 
shipments to retail for the fourth 
consecutive year. 

Statistics released by the British 
Phonographic Industry ( BPI) 
reveal that the value of shipments 
during 2001 in the U.K. grew 5.3% 
compared with the previous year 
to reach an all-time high of £1.23 
billion ($ 1.75 billion). 
Album shipments grew by 4.4% 

in unit terms, with the top seven 
best-selling albums all by British 
artists. The best-selling album of 
the year was Dido's No Angel, 
which moved more than 2 million 
copies in the U.K. alone. Those 
shipments helped the album mar-
ket grow 7% in value terms to 
£1.12 billion ($ 1.59 billion). 

BPI director general Andrew 
Yeates comments: "It is encourag-
ing to see the U.K. putting in such 

a strong performance. The fact that 
so much of that great music is 
being produced by British artists 
also bodes well for the future." 

Total shipments during the cru-
cial fourth quarter rose 5.2%, 
meaning the quarter accounted for 

41.1% of annual revenue. And 
highlighting the strength of home-
grown repertoire, six of the top 10 
albums sold during the October-
December period were by British 
artists (Robbie Williams, Gabrielle, 
Steps, Blue, S Club 7, and Russell 
Watson), two were by artists signed 
to British labels (Westlife and Kylie 
Minogue), and one was a British-
owned compilation (Now That's 
What I Call Music! 50). Only 
Madonna, with the 10th best-sell-

ing album during the period, pre-
vented a clean sweep. 
A notable feature of the album 

statistics in 2001 was the impact 
of greatest-hits collections, which 
accounted for 23.5% of top 100 
album sales. This represented an 
increase from 17.9% in 2000, 
even though a similar number of 
"best of" titles were released in 
both years. 
Although single sales fell below 

the 60 million-unit mark for the 
first time since 1993, two releas-
es achieved sales of more than 1 
million units: " It Wasn't Me" by 
Shaggy and Hear'Say's "Pure and 
Simple," which was also the 
U.K.'s fastest-selling debut single 
of all time. Despite the waning 
popularity of singles, British sales 
still account for about one-third 
of the singles market in the whole 
of Europe. 

MiniDisc and cassette formats 
continued to plummet, registering 
declines in unit shipments of 75.9% 
and 59.5%, respectively. 

Spain Enjoys Musk-Market Revival 
Thanks To 'Triumph' Of 111 Show 

BY HOWELL LLEWELLYN 

MADRID-Spain's music market enjoyed a last-minute 
revival in 2001 to record an unexpected 20% rise in 
unit sales and a 4% increase in revenue, according to 
labels' body AFYVE. 

Industry insiders say the market's savior was the 
unprecedented success of music-focused TV program 
Operación Triunfo (Operation Triumph) and the sales 
that resulted from that. 

Revenue for 2001 topped 624 million euros ($564 mil-
lion), and unit sales were 73.6 million. 
The obvious difference in percentage increase 

between unit sales and revenue 
occurred because many CDs were 
budget-price, including half of the 
1.7 million Operación Triunfo CDs 
sold by Dec. 31, 2001, via indie 
label Vale Music. The TV show's 
double-CD, Album, and the 11 
mini-CDs that were released week 
by week have now moved some 2.5 
million units. In the week ending Feb. 2, 11 of Spain's 
19 top-selling albums were Operación Triunfo titles. 
CD sales were 28% up at 64 million-or 87% of the 

total-while cassettes fell 28% to 6.3 million. There was 
a 41% rise in vinyl LP sales to 24,000, and singles also 
climbed 15% to 2.2 million. 

International repertoire was down 7% at 40.5%; 
this sector has lost 17.4% of the Spanish market share 
in only two years. Domestic pop stayed steady at 
34.7%, while various-artist compilations-including 
those from Operación Triunfo- rose 6% to a 17.5% 
market share. 
AFYVE director Carlos Grande says, "If it had not 

been for the exceptional sales circumstances at the very 
end of the year, the revenue value would have been 
down by 2%-3%. We must not let events such as 
Operación Triunfo blind us to the continuing disease 
of piracy and its spectacular growth. 

Grande emphasizes, "If in 2000 we were talking of 
piracy accounting for 10% of the market and last year 
between 15% and 20%, in 2002 we are talking about 
illegal street sales representing 30% of music sales." 
Another reason for the growth in unit sales is that 

Vale Music became an AFYVE member last year. Vale 
Music is a leader of the thriving Barcelona-based dance 
compilation sector, whose combined annual sales are in 
the millions. Prior to 2001, Vale Music sales were not 
computed by AFYVE. 
Although AFYVE-which is Spain's International 

Federation of the Phonographic Industry affiliate-
groups only 19 labels, it claims to 
represent more than 90% of the 
market. But one umbrella label 
that is outside AFYVE is MuXXIc, 
which includes five labels and has 
acts-including Tamara, Raúl, 
Paulina Rubio, and Papa Levante-
that sold some 1.5 million units in 
Spain in 2001. 

This helps to explain why AFYVE's figures differ from 
those of authors' and publishers' society SGAE, Spain's 
other main music industry body. SGAE counts returns 
from every record label in Spain, including non-AFYVE 
MuXXIc, Zomba-Jive, Zero Records, and Tempo Records 
(all with product in Spain's top 50 album charts this 
month), as well as dozens of indie labels. 
SGAE advanced its own 2001 sales figures at the 

MIDEM music trade fair last month, with unit sales of 
80 million and revenue at 643 million euros ($581 mil-
lion). These were 0.7% and 2% down on SGAE's figures 
for 2000, respectively. 
SGAE mechanical reproduction director Juan Palomi-

no says, "We were preparing for a much worse scenario, 
[but] the spectacular Christmas sales of the Operación 
Triunfo records have contributed in good measure to 
saving the year. Without them, sales revenue in 2001 
would have fallen by about 8%." 

Record Sales 
Fein!' Italy 
Last Year 

BY MARK WORDEN 

MILAN-Record sales in Italy dur-
ing 2001 fell by 9% in unit terms 
and 7.92% in value, according to 
figures prepared for industry rep-
resentative body FIMI by auditors 
at PriceWaterhouseCooper. 

Unit sales for 2001 were down 
to 43.849 million from 48.185 
million in 2000, while revenue 
dropped to 338.7 million euros 
($297 million) from 367.8 million 
euros ($322 million) in 2000. 
CD album sales fell by 2.9% in 

units and 3.13% in value. CD sin-
gles fell by 0.65% in units but 
rose by 1.44% in value, while cas-
sette sales fell by 35.5% in units 
and 34.5% in value. 
On a brighter note, local reper-

toire saw its market share increase 
from 38.8% in 2000 to 43.6% in 

ELMJ. 
Federazione dell'Industria 

musicale italiana 

2001, while international reper-
toire fell by 4.7% to 52.6% in 2001. 
The remaining percentages in both 
years account for classical music, 
which is treated separately. 

In a statement, FIMI president 
Alberto Pojaghi said: "These figures 
confirm a negative trend that had 
begun in the first six months of the 
year and was certainly accentuated 
by the events of Sept. 11. We had 
hoped for a recovery at Christmas, 
but instead there was a further fall. 
"We are, however, encouraged 

by the growth in local repertoire," 
Pojaghi continued. "Indeed, this 
development makes it even more 
essential that the Italian music 
industry now receives the same 
fiscal benefits that were recently 
applied to other manufacturers of 
media and cultural products." 
V2 Records Italy GM Alessandro 

Massara tells Billboard: "These fig-
ures make painful reading, even if 
they don't exactly come as a sur-
prise. The first half of last year was 
bad, and Christmas was a letdown 
for everyone except the producers 
of pirate copies. The effects of the 
fall in sales are already being felt, as 
all record companies-both major 
and indie-are starting to restruc-
ture because their wage bills no 
longer match their [sales]. 

"I seriously worry about the 
future of the industry in this coun-
try," Massara adds. "Basically, we're 
all going to have to grit our teeth." 

Like Pojaghi, Massara takes 
some comfort from the increase in 
local repertoire: "This is good, but 
Italy still has a lot to learn about 
developing local repertoire-espe-
cially from the French." 
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Our Lady Peace Earns Five Juno Nods 
Unusual Category Companions Characterize This Year's 

BY LARRY LeBLANC 

TORONTO—With five nominations in 
key categories, Our Lady Peace leads 
the list of nominees for Canada's 2002 
Juno Awards, announced Feb. 11 here. 
The Toronto-based band is listed 

in Juno categories for top group, top 
album (for its Columbia Records 
recording Spiritual Machine, which 
also received a top album design 
nod), top single ("Life"), and top 
video ("In Repair"). 

This year's Junos take place April 
14 in St. John's, Newfoundland, 
and will be televised in Canada live 
on CTV for the first time. From 
1975 to 2001, rival CBC-TV tele-
vised the show. 

Barenaked Ladies will host this 
year's ceremony, which drew a 
national TV audience last year of 1 
million viewers. Confirmed to per-
form on the show are Alanis Moris-
sette, Nelly Furtado, Nickelback, 
Sum 41, Amanda Marshall, Diana 
Krall, and Great Big Sea. 

BEST TAUNT UNEUP 
"It's the best talent lineup ever," 

proclaims John Brunton, the show's 
executive producer and president of 

Toronto's 
Insight Pro-
ductions, 
which is pro-
ducing the 
program for 
the eighth 
time. "Going 
to Newfound-
land is chal-
lenging, be-
cause much 
of the equip-
ment has to 
be brought 
in by boat. 

We're going to hire as many local 
people there for the crew as we can." 

Runners-up with four nominations 
each this year are Columbia Records' 
singer/songwriter Leonard Cohen and 
Nickelback, which is on EMI in Cana-
da. Cohen has nominations for top 
artist, top songwriter, top pop album 
for Ten New Songs, and top video for 
"In My Secret Life," directed by Flo-
ria Sigismondi. Nickelback earned 
nominations for top group and top 
single for "How You Remind Me." The 
band's album Silver Side Up, cur-
rently No. 7 on The Billboard Top 200, 
is also nominated for both top album 
and top rock album honors. 

Earning three nominations each 
are rockers Sum 41, jazz stylist 
Krall, and alternative singer/song-
writer Hawksley Workman. 

During the televised show, interna-
tionally renowned producer Daniel 
Lanois—best-known for his work with 
U2, Bob Dylan, Peter Gabriel, and 
Emmylou Harris—will be inducted 
into the Canadian Hall of Fame. 
The show marks the final Juno 

chapter for Daisy Falle, president of the 
Canadian Academy of Recording Arts 

and Sciences (CARAS), which co-pro-
duces the annual awards show with 
CTV. Falle has worked for CARAS since 
the Junos were first televised in 1975. 
"This is my last hurrah," she says. "I'm 
looking forward to retirement." 

This year's event will likely feature 
several hotly contested slots, after 
the genre categories in pop and 
country were scrapped. A character-
istic of the Canadian music scene in 
the past decade has been the domi-
nance of female artists. While female 
classifications had been laden with 
headline names, male categories in 
recent years had primarily featured 
unproven newcomers. 
As a result of combining genres, 

the top artist category will see veter-
an songman Cohen (Columbia) 
compete against pop acts Furtado 
(DreamWorks), Marshall (Colum-

Canadian Awards 
bia), and Garou (Columbia), as well 
as Krall (Verve). 

For top country artist/group, Paul 
Brandt ( Brand-T), Lisa Brokop 
(Cosmo), Carolyn Dawn Johnson 
(Arista), Jimmy Rankin (Song Dog), 
and the Wilkinsons (Giant) will go 
head to head. Another match-up to 
watch is top album, where Krall and 
Furtado will square off against Sum 
41, Nickelback, and Our Lady Peace. 

Finally, the top rap recording cat-
egory features throwdowns by Swol-
len Members (Battleaxe), Solitair 
(Beatfactory), Kardinal Offishall 
(MCA), Jelleestone (Warner Bros.), 
and Ghetto Concept, featuring Snow, 
Kardinal Offishall, Maestro, Red 1, 
and Ironside (7 Bills/ViK Recordings). 
Juno Awards are presented in 36 

categories and are voted for by 
CARAS members. 

Czech Label Slashes Prices In Bid 
To Revive Local Music Scene 

BY MARK ANDRESS 

PRAGUE—The Czech Republic's 
newest music label, Ceska Hudba, 
aims to breathe new life into the 
local music scene by offering domes-
tic repertoire at less than half the 
price of the majors and by un-
earthing several new acts per year. 
The label's CDs carry a maximum 

retail price of 199 koruna ($5.50) per 
unit, compared with the majors' 400-
500 koruna ($11-$14). Label manag-
ing director Josef Kokta explains: 
"Purchasing power here is below 40% 
of the European Union level. Czechs 
don't have the money to spend 500 
koruna on domestic repertoire. They'd 
rather save the money 
for foreign artists and 
copy domestic stars 
instead." According to 
Kokta, piracy and high 
prices have combined 
to cause a 70% drop in 
sales of domestic repertoire during the 
past three years, leaving no money for 
the local scene's development. 

Ceska Hudba, which means "Czech 
Music," aims to reverse that trend by 
discovering five to seven new bands 
per year, compared with each major's 
one or two. Sixty percent of Kokta's 
budget will be devoted to this task. 

Starting in March, Ceska Hudba 
releases the debut albums of girl 
band New Golden Kids and Slovak 
group Babylon. April sees a release 
from newcomers Deset Oci (Ten 
Eyes), a band that was discovered in 
Prague club Akropolis. 
The label will devote the remaining 

40% of its budget to releasing albums 
by older, well-known stars, who often 
will have been brought back from 
obscurity. It has already poached 
established stars from such labels as 
Sony Music Bonton and Universal 
Music by offering acts at least 50% of 

the profits, with the break-even point 
estimated at sales of 5,000 units. 
Kokta says his own advertising com-
pany, Quo, can also offer high-profile 
publicity campaigns at no extra cost. 

Since launching last October, 
Ceska Hudba has released seven 
titles from well-known personalities, 
which have sold 40,000 units com-
bined in almost four months. Its 
best-selling CD, Zlatej Vasek (Gold-
en Vaclav) by Vaclav Neckar, a huge-
ly popular singer from the 1960s and 
1970s, has sold 13,000 units. 

"I've broken into the album chart's 
top 20—something I've not managed 
in a decade," says Neckar, who jumped 

ship from Sony Music 
Bonton. "And in 37 
years of recording, I've 
never had such adverts 
for an album." 
Kokta also aims to 

release what he calls 
"half CDs" for 99 koruna ($2.75), con-
taining about six of an artist's best songs. 

As a blueprint for his success, Kokta 
points to the Rebelove film soundtrack, 
which features hits from the 1960s. 
With a price of 199 koruna ($5.50), it 
has sold more than 120,000 units since 
its Supraphon release in February 2001. 

Executives at the majors don't see 
Ceska Hudba as a threat, pointing to 
a lower-end repertoire that so far has 
resulted in only one of its seven titles 
charting. They also argue that the 
label's pricing and remuneration pol-
icy is unsustainable, ruling out simi-
larly lowering prices of domestic acts' 
releases because of the costs involved. 

Still, the majors are cooperating by 
"lending" their artists to the label. 
Czech calypso group Yo Yo Band, for 
example, is a joint Universal-Ceska 
Hudba release, while Sony Music Bon-
ton let Monilça Absolonova record one 
album for the fledgling label. 

NEWSLINE... 
The U.K.'s Assn. of Independent Musk (AIM) has 
forged an initiative with the Canadian Inde-
pendent Record Production Assn. and Aus-
tralia's Assn. of Independent Records to cre-
ate a worldwide database of market-specific 
information on the music industry. Dubbed 
Worldwide Independent Network (WIN), the 
joint organization aims to provide independ-
ent labels worldwide with the information 
they need to market their artists in interna-
tional territories. AIM CEO Alison Wenham 
says the project aims to create a virtual verti-
cal infrastructure with up-to-date market-spe-
cific information similar to that provided by 
multinational companies' local affiliates. She says WIN will ultimately be 
available to "any record company or trade-association member." The project 
will launch in June. A six-month trial is planned to expand services to the 
U.S., Germany, and France, at which point WIN will apply for government 
funding from the territories involved to underpin its expansion. A full roll-
out of WIN is planned for January 2003. LARS BRANDIE 

Stephen Peach is the new CEO of the Australian Record Industry Assn. 
(ARIA) and the Phonographic Performance Co. of Australia (PPCA), effec-
tive Jan. 29. Peach, a specialist in intellectual property rights and enter-
tainment law who spent seven years as partner with Sydney law firm Gilbert 
& Tobin, was principal lawyer for ARIA and the PPCA. Recently, he was chief 
of business development and corporate counsel with Internet-based com-
pany Peakhour. Peach replaces Emmanuel Candi, who resigned in Decem-
ber 2001 after 10 years to become GM of human resources and business 
strategy at Sony Music Entertainment. CHRISTIE ELIEZER 

Lars Nylin, who left his Warner Music Sweden job as director of artist devel-
opment at the end of last year (Billboard Bulletin, Dec. 5, 2001), has resur-
faced as one of three entrepreneurs—alongside Per Alexanderson and Jan-
Erik "Eggis" Johansson—behind new Malmö, Sweden-based label National. 
He will remain based in Stockholm. National's A&R policy is to sign domes-
tic rock bands. A distribution deal has been struck with Bonnier Amigo 
Music Group, according to the latter's president/CEO Jonas Siljemark. Ini-
tial projects include a tribute record to Nationalteatem, a new album by 
local veteran Stefan Sundstrüm, and a boxed set by Pugh Rogefeldt in asso-
ciation with Nylin's former employer. KAI R. LOFTHUS 

Kvlie Minogue won HMV Australia's inaugural Australian act of the year award, 
with votes cast by 10,000 in-store and online customers. The rest of the top 10 
were pop act Bardot; rock bands Powderfinger, Something for Kate, Human 
Nature, and 28 Days; soul singer Vanessa Amorosi; singer/songwriter Alex Lloyd; 
dance band the Avalanches; and metal pioneers AC/DC. The win was announced 
at a concert featuring Bardot and R&B singer Selwyn. CHRISTIE EUEZER 

Sanna Johansson is to resign at the end of March from her job as managing 
director of EVA Records Norway. EVA, the market-leading compilations com-
pany in Norway, is a joint venture between the local affiliates of EMI, Virgin, 
BMG, and Warner Music. No successor has yet been named. KAI R. LOFTHUS 

Saregama India, EMI's former licensee in the territory, posted a net loss of $2.2 
million in the third quarter ending December 2001, compared with a $330,000 
profit in the corresponding period of the previous financial year, the compa-
ny reported Jan. 28. Saregama's total revenue fell to $4.6 million, compared 
with $8.6 million in third-quarter 2000. The third quarter "was one of the 
worst [ever] for the music industry and Saregama," Saregama India manag-
ing director Abhik Mitra says. "There were no major hits among new Hindi 
films. At the same time, declining prices pushed down the realizations from 
CDs." Mitra says prospects for the fourth quarter are not much better. 

NYAY BHUSHAN 

Sweden's recording industry and the majority of the country's music retail-
ers are launching Feb. 15 an annual sales campaign, CD Rea (CD Offers), 
to attract more consumers to record stores. The concerted effort—sched-
uled to last two weeks—is an industry first for Sweden, although similar 
initiatives are organized annually by the local book industry. The partici-
pating record companies are members of the International Federation of 
the Phonographic Industry-affiliated trade body Grammofonleverantóremas 
Ftirening and will be offering stickers and posters to retailers to promote 
the campaign. CDs on offer include last year's best sellers, as well as vari-
ous CD boxed sets and limited-edition CDs. KAI R. LOFTHUS 
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SINGLES SINGLES SINGLES SINGLES 

, 
A DAY IN OUR LIFE 
ARASHI J-STORM 

UFE GOES ON 
DRAGON ASH VICTOR 

1 HERO 
ENRIQUE IGLESIAS INTERSCOPE/UNIVERSAL 

, 
HEY BABY 
NO DOUBT FEATURING BOUNTY KILLER INTERSCOPE/UNIVERSAL 

1 

2 

1 

2 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

GET THE PARTY STARTED 
PINK ARISTA 

"1 

2 

NEW 

1 

GIMME GIMME GIMME 
STAR ACADEMY MERCURY 

LA MUSIQUE 
STAR ACADEMY ISLAND/UNIVERSAL 

.3 NEW MOMOIROKATAOMOI 
AYA MATSUURA ZETIMA • 

2 GET THE PARTY STARTED 
PINK ARISTA 

3 5 HOW YOU REMIND ME 
NICKELBACK ROADRUNNER/UNIVERSAL 

3 2 !AI TOUT OUBLIÉ 
MARC MOIRE 8. CRISTINA MAROCCO MERCURY 

: 4 NEW CRESCENT MOON 
MU NAKASHIMA SMEJ ASSOCIATED RECORDS 

5 ADDICTED TO BASS 
PURETONE GUT 

4 4 PAID MY DUES 
ANASTACIA EPIC 

4 4 MILLÉSIME 
PASCAL OBISPO EPIC 

O 5 THE END OF SHITE NEW MOVIES 5 10 ENGEL P 3 LES MOTS 
NEW 

RUM EPIC ALIEN ANT FARM DREAMWORKS BEN FEATURING GIM HANSA/BMG MYIENE FARMER 8, SEAL POLYDOR 

, 6 NEW KIYOSHI NO ZUNDOKOBUSHI 
MYOSHI HIKAWA NIPPON COLUMBIA 

6 ALWAYS ON TIME 
JA RULE FEATURING ASHANTI DOUGLAS DEE JAM/UNIVERSAL 

6 3 MAY IT BE 
ENYA WEA 

6 4 ETERNAL FLAME 
ATOMIC KITTEN VIRGIN 

7 RYUSEIGUN 
CHIHIRO ONITSUKA TOSHIBA/EMI 

3 CAUGHT IN THE MIDDLE 
Al COLUMBIA 

7 7 RAMP! THE LOGICAL SONG 
SCOOTER [DEL 

7 8 UNE ETINCELLE 
L5 MERCURY 

8 3 HATENAKU TSUDUKU STORY 
MISIA RHYTHMFDIA TRIBE 

NEW SO LONELY 
JAKATTA RUUN/MINISTRY OF SOUND 

8 9 HEY BABY 
NO DOUBT FEATURING BOUNTY KILLER INTERSCOPFJUNIVERSAL 

6 I'M REAL 
JENNIFER LOPEZ FEATURING JA RULE EPIC 

' 9 2 MINIMONI, HINAMATRSURI! 
MINIMONI: ZETIMA , 

4 OVERPROTECTED 
BIUTNEY SPEARS JIVE/ZOMBA 

9 6 THE WORLD'S GREATEST 
R. KELLY JIVE/ZOMBA 

:9 

' 

5 TRACKIN' 
BILLY CRAVVFORD V2 

110 4 MISSIN' YOU--IT WILL BREAK MY HEART 
KEN HIRAI DEFSTAR 

. 10 7 TRUE LOVE NEVER DIES 
PUP K. FILL FEATURING KELLY LLORENA ALLAN:WM WE WORLD 

10 8 SOMETHIN' STUPID 
ROBBIE WIWAIMIS NICOLE INMAN CHRYSALIMMI 

10 9 FAWN' 
ALICIA KEYS J/BMG 

Hai MOVER SINGLES HOT MOVER SINGLES ' móveet we -r • • ' SINGLES 

11 NEW RUSSIAN RomErrE 
TOMOYASU MOTO TOSHIBAMMI 

9 NEW ASLEEP IN THE BACK/COMING SECOND 
ELBOW V2 

17 21 AUVE 
POD ATLANT1C/WARNER 

11 95 PAID MY DUES 
ANASTACIA EPIC 

13 NEW WADATSUMI NO KI 
CONCISE HUME EPIC 

NEW LET'S STAY HOME TONIGHT 
JOE JIVE/ZOMBA 

22 25 LOVESONG 
RIGHT SAID FRED KINGSIZE/BMG 

I3 22 CINDY 
VARIOUS ARTISTS FRIO MUSIC 

1 1 5 NEW YUME 
THE BLUE HEARTS EAST WEST 

45 HAVE YOU EVER 
S CLUB 7 POLYDOR 

23 26 EVERYTIME I CLOSE MY EYES 
VANESSA AMOROSI UNIVERSAL 

20 NEW L'AIR DU TEMPS 
ROBERT PAGNY 8 CECILIA CARA MERCURY 

24 NEW REGRET 
LUCIFER UNLIMITED 

NEW SQUARES 
BETA BAND REGAL 

24 NEW EVERYBODY 
ROCCO POLYDOR 

24 
. 

NEW ALL RISE 
BLUE INNOCENTNIRGIN 

l 
.25 NEW JYONETSU NO ICAZE 

LITCRYMA CHRISTI UNIVERSAL 

.. 
49 CAN'T GET YOU OUT OF MY HEAD 

KYUEMINOGUE PARLOPHONE 
25 NEW BACK TO EARTH 

COSMIC GATE EMI 
.31 34 IC.K.O.Q.Q. 

CHARUBEBE EGP/SONY 

ALBUMS ALBUMS ALBUMS ALBUMS 

WIENER PHILHARMONIKER/OZAWA .1 2 ENRIQUE IGLESIAS 1 1 BRO'SIS .1 1 STAR ACADEMY 
NEUJAHRSKONZERT 2022 DEUTSCHE GRAMMOPHON/UNIVERSAL • ESCAPE INTERSCOPE/UNIVERSAL NEVER FORGET (WHERE YOU COME FROM) POLYDOR LALBUM MERCURY 

: NEW TOMMY FEBRUARY 
TOMMY FEBRUARY 6 OEFSTAR 

2 3 STEREOPHONICS 
JUST ENOUGH EDUCABON TO PERFORM 02 

2 4 SHAKIRA 
LAUNDRY SERVICE EPIC 

2 2 L5 
L5 MERCURY 

NEW GLOBE 
LIGHTS AVEX TRAS 

5 JA RULE 
PAIN IS LOVE DEF JAM/UNIVERSAL 

3 3 ANASTACIA 
FREAK OF NATURE EPIC 

... 9 DIDO 
NO ANGEL CHEEKY/ARISTA 

'4 2 HITOMI 1 THE CHEMICAL BROTHERS 4 2 DIE TOTEN HOSEN 4 3 JEAN-JACQUES GOLDMAN 
, 

HUMA-RHYTHM AVES ERAS COME WITH US VIRGIN AUSWARTSSPIEL EAST WEST CHANSONS POUR LES PIEDS COLUMBIA 

5 NEW VARIOUS ARTISTS 
ZENKOKU HAMONEP LEAGUE LIVE) VOL 2 PONY CANYON 

4 PINK 
M:SSUNDAITOOD ARISTA 

5 6 ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSAUS/EMI 

5 5 FLORENT PAGNY 
2 MERCURY 

e 3 VARIOUS ARTISTS 
MOVIE HITS WARNER MUSIC JAPAN 

7 ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSALIS 

6 7 E NOMINE 
FINSTERNIS POLYDOR 

6 10 YANNICK NOAH 
YANNICK NOAH SAINT GEORGE/COLUMBIA 

: 7 4 LOVE PSYCHEDELIC° 
LOVE PSYCHEDEUC ORCHESTRA VICTOR 

rNEW THE HIVES 
YOUR FAVOURITE NEW BAND POPTONES 

7 9 NICKELBACK 
SILVER SIDE UP ROADRUNNER/UNIVERSAL 

7 6 LARA FABIAN 
NUE POLYDOR 

: 8 5 AYUMI HAMASAKI 
I AM . . AVEU TRAS 

NEW NICKELBACK 
SILVER SIDE UP ROADRUNNER/UNIVERSAL 

8 5 PINK 
NVSSUNOAZTOOD ARISTA E 

7 DE PALMAS 
MARCHER DANS LA SABLE POLYDOR 

. 9 NEW MONGOL800 
MESSAGE HIGH WAVE • 

NEW FRANK SINATRA 
AFINE ROMANCE-THE LOVE SONGS OF REPRISE 

9 8 SOUNDTRACK 
THE LORD OF THE RINGS REPRISE/WARNER 

9 8 LORIE 
PUES SE TOI [GP/SONY 

ENYA 
THEMES FROM CALMI CUORI APPASSIONATI WARNER MUSIC JAPAN 

0 NEW BOYZ II MEN 
LEGACY THE GREATEST HITS COLLECTION UNIVERSAL 

10 11 SARAH CONNOR 
GREEN EYED SOUL EPIC 

10 NEW 
•. 

PASCAL OBISPO 
MILLESIME ( LIVE 00/1111 EPIC 
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SINGLES SINGLES SINGLES SINGLES 

MY SWEET LORD 
GEORGE HARRISON GNOME/EMI 

1 GET THE PARTY STARTED 1 1 
PINK ARIOLA/BMG 

WHENEVER, WHEREVER 
SHAKIRA EPIC • 

1 WHENEVER, WHEREVER 
SHAKIRA EPIC 

ONLY TIME 
ENYA REPRISE/WARNER 

3 BAILA (SEXY THING) 
ZUCCHERO POLYDOR/UNIVERSAL 

2 2 HERO 
ENRIOUE IGLESIAS INTERSCOPUUNIVERSAL 

.._ 4 SOMETHIN' STUPID 
ROBBIE WILLIAMS IS NICOLE KIONIAN EMI 

STUCK IN A MOMENT YOU CAN'T GET OUT OF 
U2 INTERSCOPF/UNIVERSAL 

,3 5 DUCK TOY 
HAMPENBERG POLYDOR/UNIVERSAL 

3 5 U GOT IT BAD 
USHER LAFACE/ARISTA 

2 GET THE PARTY STARTED 
PINK ARISTA 

STAR GUITAR 
THE CHEMICAL BROTHERS FREESTYLE DUST/ASTRALWERK SNIP GIN 

4 2 STAR GUITAR 
THE CHEMICAL BROTHERS VIRGIN 

, 
4 NEW II%É reelrGelNrh -Orl'ÚMIIeT EASY) 

3 SALVAMI 
JOVANOTTI SOLELUNA/MERCURY 

HERO 
ENRIQUE IGLESIAS INTERSCOPE/UNIVERSAL 

5 9 PUEDO SER 
VANESSA JIVE/ZOMBA 

5 4 IN THE END 
UNKIN PARK WARNER BROS. 

5 7 PAID MY DUES 
ANASTACIA EPIC 

MY IRON LUNG 
RADIOHEAD CAPITOL/EMI 

f6 NEW HERE I AM 
LA LUNA VALE MUSIC 

6 NEW BETTER MAN 
ROBBIE WILLIAMS CHRYSALIS/EMI 

6 5 IN THE END 
UNKIN PARK WARNER BROS 

THERE YOU'LL BE 
FAITH HILL HOLLYWOOD/WARNER 

7 4 MI MUSICA ES TU VOZ 
OPERACION TRIUNFO VALE MUSIC 

7 6 GET THE PARTY STARTED 
PINK ARISTA 

7 6 POINT OF VIEW 
DB BOULEVARD AIRPLANE/VVEA 

CLOSER 
NINE INCH NAILS NOTHINGANTERSCOPE/UNIVERSAL 

r 8 6 CAN'T GET YOU OUT OF MY HEAD 8 8 
KYUE MINOGUE EMI-ODEON 

CHERRY LIPS 
GARBAGE MUSHROOM 

8 9 FALLIN' 
ALICIA KEYS J/BMG RICORDI 

7 DAYS 
CRAIG UMW INUDSTMVATIANT1C/WARNER 

Q 7 AND THEN THERE WAS SILENCE 9 NEW 
BUNS GUARDIAN VIRGIN 

LIVIN' IT UP 
JA RULE FEATURING CASE DEE JAM/UNIVERSAL 

9 10 OVERPROTECTED 
BRETNEY SPEARS JIVE/VIRGIN 

FIXED 
NINE INCH PLUS NOTARY ( IN II ', SCOPE 1INIVi fitiAl 

0 RE SOMETHIN' STUPID 
ROBBIE WILLIAMS& NICOLE KIDMAN 

10 10 
CHRYSALIS 

SOMETHIN' STUPID 
ROBBI , . a I I 

10 NEW MY FRIEND 
GROOVE ARMADA JIVE/VIRGIN 

--,'.- . 1.111r1 
HOT MOVER Si. 

, 
HOT MOVER -,; à --.: -- , MOVER SINGLES 

INSATIABLE 
BARREN HAYES COLUMBIA/SONY 

1 NEW 
, 

LADY FANTASY 
FRANCESCO NAPOU VALE MUSIC 

21 26 CRYING AT THE DISCOTHEQUE 
ALCAZAR ARIOLA 

11 14 HEY BABY 
NO DOUBT FEATURING BOUNTY KILLER INTERSCOPE/UNIVERSAL 

RAYGUN 
MATTHEW G000 BAND DARKTOWN/UNIVERSAL 

.:'I3 NEW, BE FREE 
UVE ELEMENT FRESH FISH 

24 30 EVERYHWERE 
MICHELLE BRANCH MAVERICKANARNER BROS. 

14 RE GOODNIGHT MOON 
SHIVAREE CAPITOL 

FROM A LOVER TO A FRIEND 
PAUL McCARTNEY MPUCAPITOL/EMI 

14 NEW E.R 
LASGO BLANCO Y NEGRO 

29 NEW BREATHE IN NOW 
GEORGE FESTIVAL 

18 21 HERO 
ENRIOUE IGLESIAS INTERSCOPE/UNIVERSAL 

KNIVES OUT 
RADIOHEAD CAPFTWEMI 

20 RE 
¡ 

FALL1N' 
ALICIA KEYS ARIOIA/BMG 

31 NEW CHEMICAL HEART 
GRINSPOON UNIVERSAL 

19 pitiN GET UP! 
BEVERLEY KNIGHT PARLOPHONEJEMI 

EROTIC CENTURY 
CURL OZONE 

50 MEN ARE NOT NICE GUYS 
GRAND POPO FOOTBALL CLUB SHOCK 

20 25 LET YOUR BODY DECIDE 
THE ARK VIRGIN 

ALBUMS ALBUMS ALBUMS ALBUMS 

NICKELBACK f1 OPERACIÓN TRIUNFO 2 JAMIROQUAI 1 NEW JOVANOTTI 
QUINTO MONDO SOLE LUNA/MERCURY 

SILVER SIDE UP EMI 

VARIOUS ARTISTS 
GRAMMY NOMINEES 2032 GRAMMYAITV/UNIVERSAL 

, SINGLES GALA 12 VALE MUSIC 

OPERACIÓN TRIUNFO 
SINGLES GALA 11 VALE MUSIC 

f 3 
A FUNK ODYSSEY EPIC 

LINKIN PARK 
HYBRID THEORY WARNER BROS. 

2 1 
IL 

LAURA PAUSINI 
THE BEST OF LAURA PAUSINI E RITORNO OA TE CGD/WARNER 

ALAN JACKSON 
DRIVE ARISTA NASHVILLE/BMG 

3 OPERACIÓN TRIUNFO 
SINGLES GALA 10 HALE MUSIC 

4 ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSALIS/EMI 

3 2 BIAGIO ANTONACCI 
9/NOV/2001 MERCURY 

SHAKIRP. 
LAUNDRY SERVICE EPIC/SONY 

4 OPERACIÓN TRIUNFO 
ALBUM VALE MUSIC 

1 THE CHEMICAL BROTHERS 
COME WITH US VIRGIN 

4 4 ZUCCHERO 
SHAKE POLYDOR 

VARIOUS ARTISTS 
MUCHDANCE 2092 BMG 

.5 
• 

SHAKIRA 
SERVICIO OE LAVANDERIA COLUMBIA/SONY 

5 'CASEY CHAMBERS 
BARRICADES 8, BRICKWALLS EMI 

5 5 OLMO 
OLMO 8, FRIENDS S4/SONY 

CREED 
WEATHERED EPIC/SONY 

6 • OPERACIÓN TRIUNFO 
SINGLES GALA 9 VALE MUSIC 

6 GARBAGE 
BEAUTIFULGARBAGE MUSHROOM 

6 NEW AEROSMITH 
YOUNG LUST THE ANTHOLOGY GEFFEN/UNIVERSAL 

VARIOUS ARTISTS 
BIG SHINY TUNES 6 UNIVERSAL 

7 NEw AMARAL 
ESTRELLA DE MAR VIRGIN 

7 SYSTEM OF A DOWN 
TOXICITY COLUMBIA 

7 ANASTACIA 
FREAK OF NATURE EPIC 

LINKIN PARK 
HYBRID THEORY WARNER 

8 6 OPERACIÓN TRIUNFO 
SINGLES GALA 8 VALE MUSIC 

f 
j 

8 GROOVE ARMADA 
GOODBYE COUNTRY IHELLO NIGHTCLUB) JIVE/ZOMBA 

8 3 THE CHEMICAL BROTHERS 
COME WITH US VIRGIN 

I AM SAM VS/EMS 
9 8 CAFE QUIJANO 

LA TABERNA DEL BUDA WARNER 
12 USHER 

B701 ARISTA 
9 NEW ROBBIE WILLIAMS 

SWING WHEN YOU'RE WINNING CHRYSALIS/EMI 

ISOUNDTRACK THE CHEMIC.AL BROTHERS 
COME WITH US FREESTYLE DUST/ASTRALVVERKS/EMI 

10 7 ESTOPA 
OESTRANGIS ARIOLA/BMG 

14 ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSALIS/EMI 

10 NEW SUBSONICA 
AMOREMAT1C0 COLUMBIA 

Hits of the World is compiled at Billboard/London. 
NEW = New Entry RE = Re-Entry 
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Music 
Media 

EUROCHART 

Eurocharts are compiled by Music 
& Media from the national singles 
and album sales charts of 18 Euro-
pean countries. 

IMUSIC & MEDIA) 02/13/02 

SINGLES 

1 

2 

6 

3 

5 
4 

7 

14 

37 

35 

46 

GET THE PARTY STARTED 
PINK ARISTA 

WHENEVER, WHEREVER 
SHAKIRA EPIC/COLUMBIA 

PAID MY DIJES 
ANASTACIA EPIC 

GIMME GIMME GIMME 
STAR ACADEMY ISLAND 

HEY BABY 
NO DOUBT FEATURING BOUNTY KILLER INTERSCOPE 

LA MUSIQUE 
STAR ACADEMY ISLAND 

SOMETHIN' STUPID 
ROBBIE WIWAMS & NICOLE K/ OMAN CHRYSALIS 

HERO 
ESYRIOUE IGLESIAS INTERSCOPE 

HOW YOU REMIND ME 
NICKELBACK ROADRUNNER 

J'AI TOUT OUBLIÉ 
MARC LAVOINE & CRISTINA MAROCCO MERCURY 

MILLÉSIME 
PASCAL OBISPO EPIC 

ETERNAL FLAME 
AfOMIC KITTEN INNOCENT/VIRGIN 

ADDICTED TO BASS 
PURETONE GUSTO/GUT/SONY 

ENGEL 
BEN FEATURING GIM HANSA 

MOVIES 
'1,IEN ANT FARM DREAMWORKS 

ALBUMS 

2 

8 

3 

4 

6 

7 

5 
9 

lo 

ANASTACIA 
FREAK OF NATURE EPIC 

ROBBIE WILLIAMS 
SWING WHEN YOU RE WINNING CHRYSALIS 

SHAKIRA 
LAUNDRY SERVICE/SERVICIO OE LAVADERIA EPIC/COLUMBIA 

THE CHEMICAL BROTHERS 
CI1ME WITH US VIRGIN 

SOUNDTRACK 
THE LORD OF TILE RINGS REPRISE 

ENRIQUE IGLESIAS 
ESCAPE INTERSCOPE 

NICKELBACK 
SILVER SIDE UP ROADRUNNER 

PINK 
NPSSUNDAZTOOD ARISTA 

BRO'SIS 
NEVER FORGET WHERE YOU COME FROMI MYNA 

LINKIN PARK 
HYBRID THEORY WARNER BROS 

1.1 THE NETHERUM"--

2 

1 

4 

ISTICHTING MEGA TOP 100102/11/02 

SINGLES 
WHENEVER, WHEREVER 
SHAKIRA EPIC 

LOPEN OP HET WATER 
MARCO BORSATO & SITA POLYDOR 

ICE QUEEN 
WITHIN TEMPTATION ZOMBA 

PARTY AFFAIR 
DJ BOOZYWOOZY DIGIDANCE 

GET THE PARTY STARTED 
PINK ARISTA 

ALBUMS 
VARIOUS ARTISTS 
1111ViEWK WILLEM ALEXANDER UNIVERSAL CLASSICS 8. JAZZ 

BLOF 
BLAUWE ROIS EMI 

ROBBIE WILLIAMS 
SWING WHEN YOU RE WINNING CHRYSALIS/EMI 

WITHIN TEMPTATION 
MOTHER EARTH ZOMBA 

SHAKIRA 
LAUNDRY SERVICE EPIC 

2 

3 

8 

2 

3 

4 1 

IGLFI O2/IAIU2 

SINGLES 
LUFTEN BOR I MINA STEG 
HAKAN HELLS1110M DOLORES/MNW 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

VI SKA VINNA 
MARKOOLIO 8, EXCELLENCE BONNIER 

HOW YOU REMIND ME 
NICKELBACK UNIVERSAL 

GET THE PARTY STARTED 
PINK LAFACEJARISTA 

ALBUMS 
WEEPING WILLOWS 
INTO THE LIGHT GRAND RECOROINGS/VIRGIN 

NICKELBACK 
SILVER SIDE UP UNIVERSAL 

ANASTACIA 
FREAK OF NATURE EPIC 

ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSALIS/EMI 

SOPHIE ZELMANI 
SING AND DANCE COLUMBIA 

SINGLES 

OFPVNIELSEN MARKETING RESEARCHIO2/12/02 

1 

3 

5 

2 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

GET THE PARTY STARTED 
PINK ARISTA 

IN THE END 
LINKIN PARK WARNER BROS 

L'AMOUR TOUJOURS (I'LL FLY W(TH YOU) 
GIGI ITAGOSTINO ICEBERG 

CAUGHT IN THE MIDDLE 
Al COLUMBIA 

ALBUMS 
SAYBIA 
THE SECOND YOU SLEEP EMI-MEOLEY 

KIM LARSEN & KJUKKEN 
SANGE FRA GLEMMEBOKEN EMI 

ANASTACIA 
FREAK OF NATURE EPIC 

LINKIN PARK 
HYBRID THEORY WARNER BROS 

NICKELBACK 
SILVER SIDE UP ROADRUNNER/UNIVERSAL 

1 

3 

2 

4 

5 

COMMON CURRENCY 

I A weekly scorecardlnt if, if albumsee or 
TT IO T more  le a  d ingsimultaneously world   attaining markets.top 10 chart status 

erpertoire owner: B. BMG, E: EMI, I: Independent, S: Sony, U Universal, W Warne 

1 

ARTIST 
USA JPN UK SER FRA CAN SPN AUS ITA NTH 

ANASTACIA 
Freak of Nature i 

, 

3 7 7 

THE CHEMICAL BROTHERS 
Come VVith Us ( E) 4 10 4 8 

LINKIN PARK 
I-ybrid Theory (W) 

5 8 2 

NICKELBACK 
Silver Side Up ( I/J) 

7 8 7 1 

. .. .,.. .. 

PINK 
Missundastocd ( E) 

9 5 8 

SHAKIRA 
boodry Senn, G 2 4 5 5 

ROBBIE WI LUAMS 
Swing When VOB re Winning (E) 6 5 3 9 3 

NORWAY 

IVERDENS GANG NORWAY) 02/12/02 

SINGLES 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

RAMP! THE LOGICAL SONG 
SCOOTER FUEL 

GET THE PARTY STARTED 
PINK ARISTA 

CAUGHT IN THE MIDDLE 
AI COLUMBIA 

BIMBO 
LAMBRETIA POLAR/UNIVERSAL 

ALBUMS 

SCOOTER 
PUSH THE BEAT FOR THIS JAM [SEL 

SHAKIRA 
LAUNDRY SERVICE EPIC 

SECRET GARDEN 
ONCE IN A RED MOON UNIVERSAL 

TUNGTVANN 
MORKETID EMI 

MORTEN ABEL 
ILL COME BACK & LOVE YOU FOREVER VIRGIN 

‘1 

2 

4 

3 

àEW ZEALAND 

(RECORD PUBLICATIONS LTD 102/13/02 

SINGLES 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

GET THE PARTY STARTED 
PINK ARISTA 

FAMILY AFFAIR 
MARY J BILGE MCA/UNIVERSAL 

HEY BABY 
NO DOUBT FEATURING BOUNTY KILLER MTERSGOPEAINIVERSAL 

AMAZING 
AUX LLOYD EMI 

ALBUMS 

2 

: 3 

1 

4 

RUSSELL WATSON 
ENCORE DECCA/UNIVERSAL 

GROOVE ARMADA 
GOODBYE COUNTRY (HELLO NIGNECLUBI PEPPER/ZOMBA 

THE CHEMICAL BROTHERS 
COME WITH US VIRGIN 

P.O.D. 
SATEWTE ATLANTIC/WARNER 

NICKELBACK 
SILVER SIDE UP ROADRUNNER/UNIVERSAL 

SINGLES 

1 

2 

3 

4 

5 

CAN'T GET YOU OUT OF MY HEAD 
KYUE MINOGUE PARLOPHONE 

GABRIEL 
LAMB MERCURY 

HERO 
ENRIQUE IGLESIAS INTERSCOPE/UNIVERSAL 

TURN OFF THE LIGHT 
NEW FURTA00 DREAMWORKSKINIVERSAL 

WALK ON 
AS ISLAND/UNIVERSAL 

ALBUMS 

1 1 

2 

3 

4 

5 

DIVINUS 
SUCESSOS PORTUGUESES ERN GREGORIANO EMI 

BACKSTREET BOYS 
PIE HITS—CHAPTER ONE JIVE/ZOMBA 

ENIGMA 
LSD—LOVE SENSUALITY DEVOTION IGREATEST HITSI eurri 

ENRIQUE IGLESIAS 
ESCAPE INTERSCOPE/UNIVERSAL 

ALEXANDRE PIRES 
E POR AMOR RCA 

LA BARRA 
7 ANOS EN VIVO COLUMBIA 

ALFREDO CASERO 
CASAERIUS COLUMBIA 

LOS FABULOSOS CADILLACS 
OBRAS CUMBRAS COLUMBIA 

DAMAS GRATIS 
OPERACION DAMAS GRATIS WIN 

THE CURE 
GREATEST HITS POLYDOR 

SYSTEM OF A DOWN 
TOXICITY COLUMBIA 

WESTLIFE 
WORLD OF OUR OWN RCA 

THE CHEMICAL BROTHERS 
COME WITH US VIRGIN 

STEVIE RAY VAUGHAN & DOUBLE TROUBLE 
LIVE AT MONTREUX 1982 81985 EPIC 

LA NUEVA LUNA 
EN VIVO MIN 

Music Pulse. 
ON THE BOX: After clocking in ap-
pearances on 38 Italian TV shows in 
one week, it's no surprise that 35-
year-old singer Lorenzo Cherubini 
(aka Jovanotti) has topped both sales 
and airplay charts with the single 
"Salvami" (Save Me) on Universal 
Music Italy. His 10th album, Il Quin-
to Mondo (The Fifth World), which 
was released early this month, now 
looks set to go multi-platinum. 
(Italy recognizes a disc as platinum 
at sales of 100,000 units.) The song's 
strong pacifist message gave the TV 
campaign an element of controver-
sy. Jovanotti says, "Anybody who 
tries to break the mold by taking 
music's message to society as a 
whole comes under attack. I expect-
ed that to happen." MARK WORDEN 

LO-FI BUT UPBEAT: The Lo Fidelity 
Allstars, who in 1999 were one of the 
year's best-selling U.K. acts in the U.S 
with their debut album, How to 
Operate With a Blown Mind, return 

LO FIDELITY ALLSTARS 

Feb. 18 with the U.K. release of their 
sophomore effort, Don't Be Afraid of 
Love (Skint Records). Featuring col-
laborations with Bootsy Collins and 
Afghan Whigs frontman Greg Dulli, 
Don't Be Afraid of Love is more pos-
itive than its predecessor. Keyboard/ 
vocalist Martin Whiteman explains: 
"We've made it through a really diffi-
cult time and had a great experience 
in America, so it would have been dis-
honest to write a bleak album." The 
band recently completed a U.K. tour 
and is planning to visit the Winter 
Music Conference slated for March in 
Miami. A U.S. tour is penciled in for 
later this year. CHRIS BARRE7T 

ATTENTION SPAN: The highest prior-
ity for Norwegian rock band Span is 
the U.K.—so much so that the rec-
ord industry and music fans in its 
own country have heard little of it. 
Other Norwegian acts that have 
taken their music to an internation-
al audience before breaking domes-
tically include Kings of Convenience 
and Rtiyksopp. Armed with a Lon-
don-based manager, a deal with 
Waterfall Production in Oslo, and a 
sub-publishing deal with Universal 
Music Publishing U.K., the four-piece 
band is about to undertake an ex-
tensive U.K. tour. An as-yet-untitled 
five-track EP will be issued mid-March 
in Norway through Playground 
Music Scandinavia. KM R. LOFTIRIS 

RUSSIAN AFRO: Krasivo Sleva 
(Beautiful From the Left) is the first 
release by Markscheider Kunst, an 
eight-strong Afro-beat outfit signed 
to Moscow-based S.B.A./Gala Re-
cords. The label was the first indie 
to be formed in the former U.S.S.R. 
in 1988, and it has a deal to distrib-
ute a catalog of about 350 EMI 
Music titles in Russia. The company 
also operates a publishing arm, SBA 
Music Publishing, which is one of 
the major music publishers in Rus-
sia. Markscheider Kunst is a club-
based act that has also spawned the 
Latin-flavored side-project Tres 
Muchachos. The latter band recent-
ly debuted at the Moloko club in St. 
Petersburg, Russia, at a birthday 
party for Markscheider Kunst front-
man Sergei Yefremenko. 

VADIM YURCHENKOV 

BOOM TOWN: Since its inception in 
1999, Ziriguiboom, a subsidiary im-
print of Brussels-based Crammed 
Discs, has catered to the growing 
audience for world-music hybrids. 
Global sales of Bebel Gilberto's 
debut album, Tanto Tempo, are ap-
proaching 700,000 units ( 140,000 
in France), and the recent Tanto 
Tempo Remixes—featuring ver-
sions by Rae & Christian, 4 Hero, 
and Peter Kruder—has passed 
120,000 units in two months. 
Gilberto will tour Japan in March, 
with a European tour following in 
April/May. Ziriguiboom's latest 
release, Samba Rock, is the first 
new recording from Brazil's leg-
endary Tho Mocoto since the group 
disbanded in 1975. The trio, known 
as the "fathers of the samba soul 
beat," releases the album March 9 
in Europe. A tour is scheduled 
for June/July. GARY SMITH 

POLE POSITION: Ich Troje is now 
the most-celebrated band in 
Poland and has reached sales of 
700,000 for its album AD 4. Re-
leased in May 2001, AD 4 was still 
No. 1 at the beginning of this 
month. The trio, from Lodz, was 
founded in the mid-'90s by Michal 
Wisniewski and Jacek Lagwa. Its 
debut album, Intro 96 (Koch 
Records), went gold (50,000 units). 
Ich Troje then switched to Univer-
sal and scored the 1999 hit "Bo 
Wszystko To," a cover of an obscure 
Die Toten Bogen song. The group 
achieved its initial success via tour-
ing and word-of-mouth, without 
radio or TV support. And with new 
female vocalist Justyna Majkow-
ska, the band is finally enjoying the 
exposure it deserves. "We write and 
sing for ordinary people living 
normal lives," Wisniewski says. Po-
land's ruling political party, the 
SLD, clearly agrees and shrewdly 
asked Ich Troje to write its new cam-
paign song. ROMEK ROGOWIECKI 
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UPDATE 
1111-Mrtill 
Calendar  

FEBRUARY 
rut) I h On the Come Up Music Busi-

ness Roundtable. presented by the Music 
& Entertainment Training Institute, 
South Shore Cultural Center, Chicago. 

773-662-2698. 
Feb. 20, Brit Awards, Earls Court, 

London. 44-207-385-1200. 
Feb. 21, The Business and Art of Col-

lecting Your Money Overseas, presented 
by the Assn. of Independent Music Pub-
lishers, Wyndham Bel Age Hotel, Los 
Angeles. 818-842-6257. 

Feb. 21-24, 14th Annual Internation-
al Folk Alliance Conference, Adam's Mark 
Hotel, Jacksonville, Fla. 301-588-8185. 

Feb. 23, Kristen Ann Carr Fund's 
Ninth Annual Winter Semi-Formal, the 
200 Fifth Club, New York. 718-522-7171. 

Feb. 23, NAACP Image Awards tap-
ing, Universal Amphitheater, Los Ange-

les. 323-938-5268. 
Feb. 23, Start and Run Your Own 

Record Label, New Yorker Hotel. New 
York. 212-688-3504. 

Feb. 23-24, Biz-Music: Understanding 
the Music Business, Roosevelt Hotel, 
New York. 212-465-3392. 

Feb.26, Fourth Annual Entertainment 
Law Initiative Luncheon and Conference 
Featuring Jack Valenti, Regent Beverly 
Wilshire Hotel, Los Angeles. 310-392-3777. 

Feb. 26, Native American Grammy 
Nominee Showcase, Kodak Theater, Los 
Angeles. 310-587-2279. 

Feb. 26-March 3, Noise Pop San 
Francisco 2002, various venues, San 
Francisco. 212-334-3200. 

Feb.27, 44th Annual Grammy Awards, 
Staples Center, Los Angeles. 310-392-3777. 

Feb. 27-March 2, 33rd Annual Coun-
try Radio Seminar, Nashville Conven-
tion Center, Nashville. 615-327-4487. 

MARCH 
March 1-3, Building a Songwriting 

Career, sponsored by the Songwriters 
Guild Foundation and the Songwriters 
Guild of America, Hampton Inn and 
Suites Hotel, Memphis. 615-329-1782. 

March 2-3, Global Entertainment & 
Media Summit, New Yorker Hotel, New 

York. 973-228-4450. 
March 4, 17th Annual Back Stage 

Bistro Awards, the Supper Club, New 

York. 646-654-5700. 
March 6, 2002 World Music Awards, 

Monte Carlo Sporting Club, Monte Carlo, 
Monaco. 377-93-25-43-69. 

March 8-10, Intercollegiate Broad-
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casting System National College Radio 
Convention, Hotel Pennsylvania, New 

York. 845-565-0003. 
March 8-10, Southland Theater Artists 

Goodwill Event, sponsored by the T.J. 
Martell Foundation, Luckman Fine Arts 
Complex, Los Angeles. 615-256-2002. 

March 8-12, National Assn. of Re-
cording Merchandisers Featuring the 
Assn. for Independent Music Conven-
tion & Trade Show, San Francisco 

Marriott, San Francisco. 856-596-2221. 
March 11, Best Cellars Wine Dinner, 

sponsored by the T.J. Martell Founda-
tion, Loews Vanderbilt Plaza, Nashville. 
615-256-2002. 

March 11, 15th Annual Nordoff-
Robbins Music Therapy Foundation Sil-
ver Clef Award Dinner & Auction, Rose-
land Ballroom, New York. 212-707-2818. 

March 14, Heston Hoston Golf Clas-
sic, sponsored by the T.J. Martell Foun-
dation, Miami Shores Country Club, 

Miami. 615-256-2002. 
March 14-16, Billboard/Airplay Mon-

itor Radio Seminar & Awards, Eden Roc 
Resort, Miami Beach. 646-654-4660. 

March 15-17, Million Dollar Black 
College Radio and Music Conference, 
Doubletree Club Airport Hotel, Atlanta. 
404-766-1275. 

March 19, 41st Songwriter Showcase, 
presented by the Songwriters Hall of 
Fame, Makor, New York. 212-957-9230. 

March 19-23, 2002 Game Developers 
Conference, San José Convention Cen-
ter, San José, Calif. gdconf.com. 

March 20-24, Cowboy Poetry & Music 

Festival, Melody Ranch Motion Picture 
Studio, Santa Clarita, Calif. 661-286-4021. 

March 20-24, 32nd Annual Recording 
Media Forum, presented by the Interna-
tional Recording Media Assn., the Westin 

La Paloma, Tucson, Ariz. 609-279-1700. 
March 23-27, Winter Music Confer-

ence, Miami Beach Convention Center, 
Miami Beach. 954-563-4444. 

March 25, 16th Annual Soul Train 
Music Awards taping, Los Angeles Sports 
Arena, Los Angeles. 310-201-8867. 

March 27-30, March Madness Black 
College Spring Music Jam, Morris 

Brown College, Atlanta. 770-621-5820. 

APRIL 
April 15, Heroes Awards, presented 

by the Florida chapter of the National 

Academy of Recording Arts and Sci-
ences, Biltmore Hotel, Coral Gables, 
Fla. 305-672-4060. 

April 22, Heroes Awards, presented 
by the Philadelphia Chapter of the 
National Academy of Recording Arts 
and Sciences, Loews Philadelphia Hotel, 
Philadelphia. 310-392-3777. 

April 23, Heroes Awards, presented by 
the Washington, D.C., chapter of the 
National Academy of Recording Arts and 
Sciences, Willard Inter-Continental, 
Washington, D.C. 202-662-1341. 

April 24, The Reconl Business in the 21st 
Century: Money, Success & Careers, pre-
sented by California Lawyers for the Arts, Ken 
Edwards Center, Los Angeles. 310-998-5590. 

April 25, Dove Awards, sponsored by the 
Gospel Music Assn., Nashville. 615-242-0303. 

Born to Do Platinum. British singer/songwriter Craig David, who has hit in the 
U.S. with "Fill Me In" and "7 Days," was recently awarded a platinum disc for 
sales of 1 million units of his Wildstar/Atlantic debut, Born to Do It. Pictured, 
from left, are Wildstar international CEO Graham Williams; David's manager, 
Colin Lester of Wildlife Entertainment; Atlantic Group co-chairman/co-CEO 
Val Azzoli; David; and Atlantic co-presidents Ron Shapiro and Craig Kallman. 

April 27, KLOS Mark & Brian Cele-
brity Golf Tournament, sponsored by 
the T.J. Martell Foundation, Coyote 
Hills Golf Club, Fullerton, Calif. 615-
256-2002. 

April 30, Fishing for a Cure, sponsored 
by the T.J. Martell Foundation, Nashville 
Shores, Nashville. 615-256-2002. 

MAY 
May 2, Skylar Neil Memorial Golf 

Tournament, sponsored by the T.J. 
Martell Foundation, Malibu Country 
Club, Malibu, Calif. 615-256-2002. 

May 7-9, Billboard Latin Music Con-
ference & Awards, Eden Roc Resort, 
Miami Beach. 646-654-4660. 

May 9, Steven J. Ross Award Dinner, 
presented by the UJA-Federation of New 
York, Waldorf-Astoria, New York. 212-

836-1126. 
May 10, Ninth Annual Race to Erase 

MS, benefiting the Nancy Davis Founda-
tion, Century City Plaza Hotel & Spa, Los 
Angeles. 310-440-4842. 

May 21, Academy of Country Music 
Awards, Universal Amphitheatre, Los 

Angeles. 310-201-8816. 
May 22, 2002 SGMA Awards, spon-

sored by the Southern Gospel Music 

Assn., Park Vista Resort, Gatlinburg, 
Tenn. 865-908-4040. 

May 23, W.C. Handy Awards, present-
ed by the Blues Foundation. Orpheum 

Theatre, Memphis. 323-653-1588. 
May 29-31, Emerging Artists and 

Technology in Music Conference, MGM 
Grand Hotel, Las Vegas. eat-m.com. 

May 29-June 2, 56th Ojai Music Fes-

tival, Ojai Art Center, Ojai, Calif. 805-
646-2094. 

JUNE 
June 5, How to Protect Yourself in 

the Entertainment Industry, present-
ed by California Lawyers for the Arts, 
Ken Edwards Center, Los Angeles. 
310-998-5590. 

June 6, Radio-Mercury Awards 
Luncheon and Ceremony, Waldorf-Asto-
ria, New York. 212-681-7207. 

June 11-13, EARS. Went Showcase 
& Music Conference 2002, Puck Build-
ing, New York. 718-385-3133. 

June 13, The Songwriters Hall of 
Fame 33rd Annual Awards Dinner, pre-

sented by the National Academy of Pop-
ular Music. Sheraton New York Hotel & 

LYRICS FOR LIFE: The Lyrics for Life 
benefit auction and show is scheduled 
for Feb. 16 at Earthlink Live in Atlanta. 
The show will feature acoustic per-
formances by such artists as Sister 
Hazel, Hootie & the Blowfish, and 
Edwin McCain, and attendees may bid 
on handwritten lyrics and other mem-
orabilia from each act. Lyrics for Life, 
founded by Sister Hazel frontman Ken 
Block, puts together concerts and auc-
tions to benefit people living with can-
cer. Proceeds from the event will go to 
Camp Sunshine, a summer camp for 

children with cancer. Tickets are avail-
able through Ticketmaster or at lyrics-
forlife.org. Contact: Tara Murphy at 
404-577-8686. 

MUSIC FOR YOUTH: New York's Knit-
ting Factory will contribute to the 
Music for Youth Foundation (MYF) 
throughout this month as it cele-
brates its 15th anniversary. A portion 
of the proceeds from its month-long 
concert series, featuring such artists 
as Concrete Blonde, Arto Lindsay, 
and DJ Logic Special Project, will be 
donated to the MYF. All of the funds 
raised at the anniversary party Feb. 18 
will also be donated. The MYF helps 
establish music programs for New 
York youth. Contact: Ana Adame at 
212-941-9665. 

RESEARCH GRANT: rhe U.S. Congress 
is granting $500,000 to the Institute for 
Music and Neurologic Function 
(IMNF) this year. The funding will help 
the IMNF continue its work in music/ 
brain research that will benefit aging 
patients and those with disabilities and 
chronic diseases. Contact: Connie Taje-
da at 718-519-4168. 

AIDS AWARENESS: The music industry 
AIDS charity LIFEbeat will launch 
UrbanAID 2, a concert featuring Sean "P. 
Diddy" Combs, Jay-Z, and R. Kelly April 
9 at New York's Beacon Theater. The 
event is an effort to increase awareness of 
HIV and AIDS in the urban community. 
It will be co-chaired by Russell Simmons 
and Combs and hosted by Jamie Foxx. 
Contact: Jody Miller at 212-431-5227. 

Towers, New York. 212-573-6933. 
June 13-16, Fan Fair 2002, various 

venues, Nashville. 866-326-3247. 
June 16, MuchMusic Video Awards, 

MuchMusic headquarters, Toronto. 416-

591-7400. 
June 19, How to Choose an Enter-

tainment Attorney, presented by Cal-
ifornia Lawyers for the Arts, Ken 
Edwards Center, Los Angeles. 310-

998-5590. 
June 24-26, M3 REPLItech Eur-

ope, Amsterdam Rai, Amsterdam. 800-
800-5474. 

June 25, BET Awards, Kodak Theater, 
Los Angeles. 202-608-2000. 

JULY 
July 16-18, 2002 Video Software Deal-

ers Assn. Convention, Rio Suite Hotel 
and Casino, Las Vegas. 818-385-1500. 

AUGUST 
Aug. 7-9, Billboard R&B/Hip-Hop 

Conference & Awards, Eden Roc Resort, 
Miami Beach. 646-654-4660. 

SEPTEMBER 
Sept. 10-12, Billboard Dance Music 

Summit, Marriott Marquis, New York. 
646-6M-4660. 

Sept. 12-14, National Assn. of Broad-
casters Radio Show, Washington State 
Convention and Trade Center, Seattle. 

800-342-2460. 

Submit items for Lifelines, Good 
Works, and Calendar to Jill Pesselnick 
at Billboard, 5055 Wilshire Blvd, Los 
Angeles, Calif. 90036 or at jpesselnick@ 
billboardcom. 

Itk 

BIRTHS 
Boy, Noah Max, to Julie and Michael 
Weiss, Jan. 17 in New York. Mother 
is creative director of Nervous 
Records. Father is founder and 
owner of Nervous Records. 

Boy, John Alexander, to Debbie and 
David Regan, Jan. 29 in Manhattan. 
Father is VP of corporate finance 
and strategic planning for EMI 
Music Publishing. 

FOR THE RECORD 
Due to incorrect information 

provided to Billboard, Jay Coop-
er was reported to have been 
named chair of Greenberg Ti.au-
rig's national entertainment divi-
sion in the Jan. 26 issue. In fact, 
Cooper has joined the firm's Los 
Angeles office to head its West 
Coast entertainment practice. 
Joel Katz remains chair of Green-
berg Traurig's national enter-
tainment division, operating out 
of the firm's Atlanta office. 
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Ensight Melds Management With Strategic Marketing 
By Focusing On Artists As Branded Product, 

BY BRIAN GARRITY 
NEW YORK—Cary Borman, man-
ager for such artists as Faith Hill 
and James Taylor, is teaming with 
Nashville-based entertainment 
marketing and research firm the 
MCS Group on a new joint venture 
that seeks to combine the worlds of 
artist management and strategic 
marketing. 
The company, known as Ensight, 

will function as a boutique artist 
management firm run by Borman 
and co-founder Ken Sandridge, 
president of MCS. It will also offer 
data and advisory services to third 
parties for use in sales, marketing, 
promotion, media, and tour strate-
gies on behalf of music acts. Offices 
will be based in Nashville and Santa 
Monica, Calif. 

Sandridge says, "We will be able 
to help record labels, managers, 
our own artists, and other artists 
greatly reduce the time and money 
often wasted in promotion, while 
also identifying opportunities that 
are overlooked." 

RESPONDING TO A NEED 
Borman and Sandridge say the 

venture—born out of a successful 
endorsement deal between Hill and 
Alltel Communications, an MCS 
client—is an attempt to respond to 
the industry's need for a better 
understanding of its customers. 

"We've never really done our own 
real research to determine the pro-
file of music consumers," Borman 
says. "We're able to target some age 
demographics, and to some degree, 
music buyers. But within those 
broad general categories, we don't 
have any real targets other than the 
ones radio provides us or the ones 
television provides us. But that's 
not us figuring that out; it's anoth-
er industry with another goal fig-
uring that out. We're just piggy-
backing them." 

Sandridge says the industry, to its 
detriment, remains wedded by and 
large to a mass-marketing model 
that deals in broad data trends. 
"That was fine at one time, but now 
the artist is, in fact, a brand. A career 
predicated on radio success is not 
enough at this point." 
By contrast, Borman and San-

dridge are selling Ensight on the 
depth of its data and its ability to 
create specific models of an artist's 
"best case buyer." 

"It will allow us to develop brand-
new artists and allow us to take 
established artists and expand their 
brands," Borman explains. 
This is nothing new for San-

dridge and MCS, which will con-
tribute the marketing and research 
muscle to the Ensight venture. 
MCS has made a name for itself 
with its artist-specific research and 
marketing efforts for record labels 
and recording artists, as well as for 
corporate clients seeking alliances 
with music talent. 
The consumers that MCS polls 

are asked about specific purchas-
es, the value perception of those 
purchases, motivations behind 
purchases, the primary point-of-
purchase, online listening and 
buying habits, radio listening 
habits, music preferences, concert 
attendance, mail-order music-club 
membership, education level, and 
occupation. The company also 
conducts focus groups examining 
purchasing habits, video viewing 
habits, CD listening habits, an 
artist's image and its influence on 
purchasing, visual recognition of 

Venture Uses Data To Create Models Of Musicians' Best Case Buyers 
artists, and personal preferences 
in melody and lyrics. 
The company's data (collected 

through sample pools of upwards of 
50,000 consumers) claims to show 
where an act's buying constituency 

ENSISHT 
entertainment management and marketing services 

is and where the logical points of 
retail impact should be—informa-
tion that influences strategy on 
everything from artist touring to 
performance to distribution. 
Borman and Sandridge are betting 

that record labels especially will be 
attracted to such data. It's the job of 

Borman—whose management com-
pany, Borman Entertainment, is 
home to Lonestar, lace Adkins, Keith 
Urban, and Alien Ant Farm (a group 
co-managed with John Boyle and 
Steve Moir)—to help provide Ensight 
with access to the music industry. 
"We think by addressing these 

issues we are going to be saving 
them [the labels] a fortune, not 
only in money but in man power," 
Borman says. 

However, with long-term artist 
development inside the label system 
on the decline, Borman says such 
data is equally vital to managers like 
himself who are now responsible for 
ensuring the growth of their acts. 

"For the most part, it's not the 
business the record business is in 
anymore," he says. "It's up to man-
agers at this point to target con-
sumers, to know who our audiences 
are, to brand our clients, and to 
develop a long term career strategy." 

The company will also use its data 
to match artists with corporate 
sponsors. Borman argues that this 
area will be of particular value 
because traditionally pairing acts 
with the right product/sponsor is 
like "finding needles in a haystack." 

"At the beginning of an artist's 
career there's one thing that is 
most important: getting people to 
hear the music. So if there are 
alliances you can create that will 
enable or enhance the opportunity 
for the right consumer to hear the 
music, those are what we're look-
ing for," he says. 
Thus far, Ensight has a manage-

ment deal in place with a developing 
act signed to Warner Bros. Records, 
and the company is in talks to pro-
vide advisory and data services to an 
unnamed label. In addition, MCS will 
transfer its music clients to Ensight. 
However, Borman Entertainment 
will remain a separate entity. 

Dogmatic Recydes Ilf Footage Into Web Content 
BY BRIAN GARRITY 
NEW YORK—In an effort to make 
better use of publicity materials that 
are created for hyping music acts on 
TV, artists, record labels, and even cor-
porate sponsors are increasingly 
repurposing publicity video footage 
into content for Web sites. 

In the latest case in point, soft-drink 
giant Pepsi has reworked a string of ads 
featuring Jive Records singer Britney 
Spears that aired during the Super 
Bowl into a series of short programs for 
its Web site--pepsi.yahoo.com—that 
combine Flash animation and live-
action footage. The Web series, know as 
"Britney and the Pepsi Time Machine," 
creates a back story to the TV adver-
tisements, which cast the pop princess 
drinking Pepsi in different decades. In 
each Webisode, animated segments 
show Spears being pulled into a Pepsi 
machine and traveling back in time to 
another era. A hole at the end of the 
time-warp tunnel opens up into a be-
hind-the-scenes video montage of the 
commercial's production, including 
exclusive Spears interviews. 
The Web programs were created 

by Dogmatic, a New York-based film 
production company that special-
izes in designing electronic press 
kits (EPKs) and high-end publicity 
b-roll footage for music acts. 

"In terms of repurposing content 
for the Web, that's just a natural step," 
Dogmatic co-founder and executive 

producer Michael Santorelli says. 
"Labels need content for their sites, 
artists need content for their sites, and 
once you have the footage shot, the 
residual value of putting it up online 
or finding some way to repackage it 
for the Internet site just makes sense." 

Pepsi originally 
hired Dogmatic to 
create electronic 
press footage to 
help stir interest in 
the ads prior to the 
Super Bowl. The 
promotion was la-
ter expanded into 
a Web campaign. 
The two compa-
nies teamed on a 
similar promotion 
last year in con-
nection with a 
Spears campaign 
that debuted dur-
ing the Academy 
Awards. 
Meanwhile, 

Dogmatic—which 
boasts a client list of music acts rang-
ing from Enrique Iglesias to Char-
lotte Church to Harry Connick Jr.— 
is so bullish on the concept that it is 
creating a small cottage industry out 
of repurposing its footage. The com-
pany has hired a team of four Flash 
animators and is creating a host of 
Flash and video-based features for 

teastice 

clients that can be reused on con-
tent-hungry Web sites. 

Santorelli says, "We're saying [to 
clients], let us repackage this for 
you for the Web. You've already paid 
for all this stuff. For a little bit more 
money, you can create something 

great for your 
Web site, too.' " 

Thus far, Pepsi 
has conducted the 
most elaborate ex-
perimentation 
with the concept. 
However, Dogmat-
ic points out that 
more basic b-roll 
and EPK elements 
can find new and 
extended shelf life 
on the Web. 

Last summer, 
the company shot 
extensive footage 
of the opening of 
Janet Jackson's All 
for You tour that 
was later picked 

up by Internet news outlets. Sites like 
MSNBC allowed its viewers to access 
the three-minute package on the tour 
that Dogmatic had given to TV news 
operations. Meanwhile, Microsoft's 
MSN, which was offering a Jackson-
branded version of its Internet serv-
ice and was a sponsor of Jackson's 
tour, offered exclusive access to 

behind-the-scenes footage and inter-
views that Dogmatic shot. 

The company has done b-roll work 
for a Mick Jagger private concert, as 
well as for his latest video that has 
found its way to the Web. It also 
recently worked with Teen People 
magazine to offer Web-only behind-
the-scenes footage and video extras 
in connection with its What's Next 
concert special featuring Jo Rule, Ali-
cia Keys, Craig David, Michelle 
Branch, and N*E*R*D. 

Teen People publisher Anne Kallin-
Zehrin says that while the special was 
created first and foremost for the 'NB 
network, the Web special on teenpeo-
ple.com allowed the company to make 
a one-night event last much longer 
and drive greater traffic to its Web site. 

Also appealing to companies is the 
cost-effectiveness of such repurposing 
efforts. Jon Sellman, director of mar-
keting and business development at 
Dogmatic, points out that the major-
ity of the cost is in the video produc-
tion, which has already been paid for 
by the time talk of repurposing arises. 
Meanwhile, Flash animation expenses 
are relatively cheap. 

Sellman says, "With marketing 
budgets being slashed left and right, if 
you can take something and use it in 
more than one medium, that's attrac-
tive—plus it creates a better opportu-
nity to be viral with your marketing. 
People love behind-the-scenes footage." 
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In The News 
• Liquid Audio has settled a 
patent lawsuit filed against it by 
Berkeley, Calif.-based digital 
music company Intouch Group. 
As part of the settlement, Liquid 
will license Intouch's online 
music sampling technology. 
Intouch filed claims nearly two 
years ago against Liquid, Ama-
zon.com, Listen.com, Discover-
Music, and Entertaindom, alleg-
ing that the online companies 
had violated its patents. Intouch 
settled with Amazon last month. 

• Sen. Orrin Hatch, R-Utah, will 
deliver the keynote address 
March 11 at the National Assn. of 
Recording Merchandisers Con-
vention in San Francisco. Wade 
Fenn, president of entertainment 
and strategic business develop-
ment for Best Buy, will deliver 
the keynote address at the clos-
ing business session March 12. 

• Clifford Friedman has been 
named chairman of Verance, the 
San Diego-based digital-water-
mark developer. He replaces 
David Leibowitz, who stepped 
down last month but remains a 
director. Friedman is senior 
managing director of Constella-
tion Ventures, a venture-capital 
firm that has funded Verance. He 
has been a director of Verance 
since 1999. 

• Microsoft has entered into 
a cross-marketing deal with 
Linkin Park that will promote 
the company's Xbox video-game 
system and the band's Projekt: 
Revolution tour. Microsoft will 
extend promotional support to 
the tour, while Linkin Park will 
generate awareness of Xbox 
with tour signage, logos on 
merchandise, and autographed 
consoles for radio promotions. 

• Hyundai Motor America and 
Shark Energy Drink are spon-
soring Warner Bros. Online's 
third annual Internet concert 
series, "Live From Park City." 
Performances from the likes of 
the Charlatans U.K., Groove 
Armada, Goldfinger, Bowling 
for Soup, and Starsailor may be 
found at liveconcertseries.com 
through April 12. 

• Virgin Entertainment Group is 
previewing tracks from Alanis 
Morissette's Under Rug Swept in 
its U.S. Virgin Megastores loca-
tions prior to the album's Feb. 26 
release. The advance songs are 
being played in-store as part of 
an hour-long audio show on 
Morissette from sister Internet 
radio company Radio Free Virgin 
(RFV). RFV recently launched a 
channel dedicated to the Maver-
ick recording artist, known 
as AlanisRadio. 

Of Independents,. 
A FRESH SHOT OF REDEYE: Graham, 
N.C.-based indie distributor Redeye 
Distribution has established a sec-
ond in-house imprint, the Redeye 
Label, which will focus on artists 
based in the Southeast U.S. 
The first album from the label— 

Take Me Home by Raleigh, N.C., band 
Weekend Excursion—is due March 
26. A set by Knoxville, Tenn.-based act 
Gran Torino is due this year as well. 
The distributor also operates Yep 

Roc Records, whose roster includes 
such established talent as singer/song-
writer Nick Lowe and former Whiskey-
town member Caitlin Cary. 

Glenn Dicker, who co-owns Red-
eye with Tor Hansen, says of the im-
petus behind the new imprint, "We 
remain dedicated to the music of 
the Southeast and to the artists in 
the Southeast who are capable of 
generating interest and attention 
through their touring." 

CONCORD HEADS SOUTH: Concord 
Records is relocating to Southern Cal-
ifornia from its current headquarters 
in Concord, Calif. The independent jazz 
and pop-vocal label will share office 
space in Beverly Hills, Calif., with Act 
III Communications, the firm operated 
by Concord co-owners Norman Lear 
and Hal Gaba. About half of Concord's 
employees-17 or 18 people, including 
most of the executive staff—will make 
the move south, according to president 
Glenn Barros. 

"We've been growing and hope to 
grow significantly over the years, 
and we're finding that increasingly 
difficult outside of an industry cen-
ter," Barros says, noting that Con-
cord already has five staff members 
and a studio under contract in the 
Los Angeles area. 
Concord has been on a roll: The 

company recently signed Barry 
Manilow and scored 2002 Grammy 
Award nominations for pop vocalists 
Betty Buckley, Rosemary Clooney, 
Michael Feinstein, and Keely Smith; 
jazz vocalist Karrin Allyson; and 
instrumentalist Gary Burton. 

QUICK HITS: Howard Gabriel has been 
promoted to senior VP/GM of RED 
Ink, the in-house marketing and 
label-services arm of New York-based 
RED Distribution. Gabriel, who was 
previously VP/GM of RED Ink, 
reports to RED president Ken An-
tonelli ... Image Entertainment in 
Chatsworth, Calif., has signed an 
exclusive deal to distribute PS Clas-
sics, producer Tommy Krasker's 
New York-based Broadway and pop-
ular-song label. The first release 
under the deal, due in May, is an 
album of Billy Strayhorn composi-
tions by singer/actor Darius de Haas. 

Image, a leading distributor of DVD-
Video titles, has also inked a deal 
with L.A. imprint Smile Records and 
has released one-off titles by Randy 
Travis and Lorrie Morgan. 

FLAG WAVING: Acoustic guitarist Peter 
Lang is releasing Dharma Blues—his 
first album of new original material 
since 1978—on his own Horus Rec-
ords, exclusively distributed by Mill 
City Music in Minneapolis. 
Lang—well-remembered for his 

'70s work for John Fahey's Takoma 
Records—has essentially been out of 
the music business since the early 
'80s, pursuing a career in animation 
and special-effects work. 
He says, "The '90s were not a 

good time for the Lang boys." In 

1993, the musician went through a 
divorce, which was rapidly followed 
by the death of his father. But ulti-
mately, he decided it was time to 
make another album. 

"It was a healing thing for me to 
do," Lang says, adding that he "got a 
kick in the butt by the fiery foot of 
mortality" when his colleague/musi-
cal mentor Fahey died last year. 

"John changed my world forev-
er," Lang says. "I was going to go 
into epidemiology .... John dragged 
me kicking and screaming down a 
different road." 

Lang walks down that road anew 
on Dharma Blues. He cites the work 
of such country bluesmen as Blind 
Boy Fuller, Blind Blake, Rev. Gary 
Davis, and Mississippi John Hurt as 
the principal influences on his dizzy-
ing fingerpicking; he also notes that 
his time spent in Venice, Calif. in the 
late '60s—when the seafront boasted 
a sizable Chicano barrio—accounts 
for the Spanish tinge heard in his 
densely played instrumentals. 
Lang has been easing back into 

live performing: He played a Fahey 
tribute in New York and gave a Twin 
Cities concert last year. He antici-
pates a West Coast tour in June. 
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Track. 
WHOSE PRODUCT Is rr, ANYWAY? Look 
for the auction for Valley Media's inven-
tory, which was held Feb. 8, to have long-
term implications for the music industry. 
That auction, overseen by the liquidator 
appointed by the bankruptcy court, saw 
60 to 70 parties buy product—in many 
cases their own—with the Valley estate 
realizing about $32 million. 

The only inventory that wasn't sold in 
the auction was consignment product. 
Its status is disputed by the labels and 
distributors that gave Valley the product, 
as well as by the secured creditors; Con-
gress Financial, which is the senior 
secured lender; and some of the major 
music and video suppliers that are sub-
ordinated or secondary secured lenders. 

Since the product was on consign-
ment, the labels and distributors in-
volved with it are arguing that it should 
be returned to them. But because most 

ti=11». 

of those labels are said to have failed to 
take all the necPssary legal steps—such 
as getting a Uniform Comercial Code 
lien on the inventory and ensuring the 
consigned product was stored separately 
from the rest of Valley's inventory—the 
secured creditors are arguing it is a part 
of the Valley estate. Consequently, the 
bankruptcy court must make a decision 
to settle the matter. 

So implication No. 1 is that in the 
future, independent labels and distribu-
tors should push to dot the i's and cross 
the t's to ensure their product is legally 
defined as consignment And of course, 
if they do, the question remains if the 
large merchants and wholesalers will be 
willing to sign on the dotted line to allow 
the i's to be dotted and the t's crossed. 
On to point No. 2: While most are call-

ing the auction a success, the inventory 
sold was valued at $89 million, which 
means that the estate only realized 36 
cents on the dollar for the inventory. 
You can be sure that Congress Fi-

nancial and other suppliers of revolving 
credit facilities realize the implications 
of that percentage. Since revolvers tend 
to lend money based on an account's in-
ventory, the lending formula is typically 
valued in the range of 50 cents to 60 
cents for every dollar of inventory pur-
chased—which you may notice wasn't 
achieved in the Valley auction. So the 
question arises: In the future, will banks 
lower the percentage in their borrow-
ing formulas, which determines the 

amount of the loan? If they do, retailers 
and wholesalers may see smaller loans 
from banks, which could mean that 
labels and distributors will feel pressure 
to loosen their credit spigots. 

But others argue that Valley was liq-
uidating inventory on its own before 
the auction and that the estate overall 
will realize much more than 36 cents 
on the dollar, so it will be a while before 
the smoke clears on the issue of how 
much was realized by the estate. 

Most observers believe that the total 
liquidation will leave Congress Finan-
cial falling short on recovering its full 
loan exposure, which means that the 
secondary secured lenders, the major 
music and video labels, and the rest of 
the unsecured lenders will be sucking 
wind. In fact, in that instance, that 
would make the majors unsecured 
creditors. But in another interesting 
move blessed by the bankruptcy court, 
the credit committee has agreed to 
work with Congress Financial and the 
estate in helping to collect accounts 
receivables. In exchange, depending on 
how successful the collection is of the 
receivables, some of the money due 
Congress Financial would be freed up 
for being split among the rest of the 
unsecured creditors. That amount 
might only total a few pennies on the 
dollar, but the way things look now, it's 
better than nothing. 

In another unusual move, one of the 
creditors (which is said to be Colum-
bia Th-Star) asked the court to mark 
its inventory before the auction, pre-
sumably so that it could detect it if 
someone tries to return it. But the 
court turned that gambit down because 
it could have affected the market value 
of the inventory. 

Finally, look for another unusual 
situation to arise when the creditors' 
committee starts pushing to look for 
preferential payments. In past bank-
ruptcies, the major music and video 
labels have been treated equitably, and 
preferential payments usually weren't 
pursued. But in the Valley bankruptcy, 
there is a wide disparity in the treat-
ment, sources say, which means that 
the major music and video companies 
are a divided camp and will be gun-
ning for one another in court to get 
preferential payments to be returned 
to the Valley estate. 

MAKING TRACKS: John Adak, formerly 
director of purchasing at National Rec-
ord Mart, has joined Pittsburgh-based 
one-stop Galaxy Music Distributors, 
where he will oversee the purchasing 
of DVDs and independent music ... 
'11m Ifibbs, formerly senior director of 
catalog sales at RCA, is seeking oppor-
tunities. He can be reached at 732-330-
3683 or thibbs1.@aol.com. 

Candy Tie-In Sweetens CD Promotion 
BY MOIRA McCORMICK 

CHICAGO—Packaged-goods busi-
nesses historically shy away from 
sponsoring kids' audio titles because 
of the genre's typically modest sales 
at retail. But given the success in 
recent years of co-branding efforts in 
the children's video arena, some 
companies are warming to the 
prospect of low-risk promotional tie-
ins with the children's music market. 

In the latest example, Peter Pan 
Entertainment has hatched a promo-
tion with candy manufacturer Just 
Born to push its new Easter-themed 
CD, Marshmallow Peeps Sing Along: 
14 Sweet 7iveets. The album features 
four original songs and 10 pop covers 
from acclaimed children's artist Craig 
Taubman of Craig 'n Co. and is cur-
rently carried in mass-merchant retail 
outlets, gift shops, record stores, and 
grocery stores, including Wal-Mart, 
Tower Records, and Cub Foods. 
Taubman is joined by fellow kids' 

performer Joanie Bartels, who pro-
vides backing vocals. Taubman's orig-
inal tunes include "Peeps on the 
March" and "A New Day." The cover 
songs are mostly synth-pop versions 
of classic '60s and '70s hits, many with 
bird or flight motifs. Some of the 
album's song titles include "Rockin' 
Robin," "Chirpy Chirpy Cheep Cheep," 
and "I Believe I Can Fly." 

George Bauman, VP of sales and 
administration for Newark, NI-based 
Peter Pan, says the label's creative 
department designed what was con-
sidered a can't-miss proposition: the 
concept of an Easter album tied in to 
Just Born's popular Marshmallow 
Peeps, a pastel-colored, baby-chick-
shaped marshmallow candy. "Over 

700 million Peeps are sold every year," 
Bauman says, "and they outsell jelly 
beans over the Easter season. There's 
brand recognition with the product, 
right from the get-go." 
Bauman says more major whole-

salers and retail chains are coming 
in on the promotion as the Easter 
season looms. (Easter Sunday is 

March 31.) "We're getting orders and 
expecting even more from various 
classes of trade, including book, gift, 
grocery, and music stores." 
Bauman notes that Marshmallow 

Peeps Sing Along is also carried in 40-
unit specialty women's clothing chain 
Annie Sez, and the initial shipment of 
15,000 units that went out in early Jan-
uary is just the beginning: "We're 
expecting to move close to 100,000 units 
of Marshmallow Peeps Sing Along ." 

Peter Pan is providing retailers with 
three custom point-of-purchase dis-
plays. A 24-piece counter display and 
72-piece "small footprint" floor display 
(which takes up only 1.45 cubic feet 
of floor space) come in bright yellow. 
Header cards feature artwork from the 
album: three Peeps chicks with gui-
tar, microphone, and sunglasses in the 
act of belting out a song. Bauman says 
a 12-piece clip-strip display is also 
available; a dozen pieces of the product 
hang from 1-hooks, "taking up noth-
ing but air space." 
Bauman expects Peter Pan to re-

mount the Marshmallow Peeps Sing 
Along promotion next Easter, and a 
coupon cross-promotion between candy 
and CD would most likely be mounted. 
If the Peeps campaign is as successful as 
is hoped, Peter Pan would extend the 
concept to other seasonal children's 
audio releases during the year. 
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NEW MEDIA 
Digital Music Hardly A Lucrative Sector 
BY LARS BRANDLE 
and TODD MARTENS 
LONDON-The record industry may 
be trying to turn digital music into 
a profit center, but thus far it's not 
off to a good start. In fact, a new 
study from OC&C Strategy Consul-
tants calls digital music's perform-
ance "extremely disappointing." 

Legitimate download and digital 
subscription models yielded less than 
$1 million in global revenue last 
year, according to the survey. Digital 
revenues accounted for less than 
0.01% of sales last year in any mar-
ket. However, the report estimates 
$4 billion has been raised by compa-
nies to capitalize on the anticipated 
"digital revolution in content." 
The study says that "although all 

participants claim to be highly opti-
mistic about all of the trials under 
way, when set against the expecta-
tions of the funders of the digital 
ventures, [the total revenues] must 
be considered a damning failure." 

PIRACY LEAVES ITS MARK 
Meanwhile, Internet piracy is 

rampant. Up to 2.7 million people 
are simultaneously logging on to 
free file-swapping services at any 
time, according to the study. It also 
claims file-sharing led to 5% fewer 
CD sales worldwide last year. The 
study warns that up to 10% of glob-
al record sales could be at risk this 
year due to online piracy. The indus-
try has retaliated by committing $50 
million for litigation against such 
infringing operations as Napster, 
KaZaA, and Aimster. 

Such legal efforts have hurt but 
hardly killed file-swapping services. 
However, the pressure is forcing some 
peer-to-peer network operators to 
attempt to legitimize their offerings. 
StreamCast, operator of the file-shar-
ing network Morpheus, appears to be 
pitching non-infringing uses of its soft-
ware. The Recording Industry Assn. of 

Spari 

America (RIAA)-which is suing 
StreamCast for copyright infringe-
ment-says it has been approached by 
the firm, which is seeking label licens-
es in an attempt to sell encrypted files. 

But observers say that acquisition 
of label-sanctioned content would 
not necessarily solve the company's 
legal woes. RIAA senior VP of busi-
ness and legal affairs Matt Oppen-
heim says, "We told [StreamCast] to 
go ahead and have discussions with 
the record labels, but said, 'You've 
still got a massive infringement 
problem here that you need to deal 
with.' To offer legitimate product 
without stopping the infringement 
isn't going to change anything." 

But Jupiter Media Metrix senior 
analyst Aram Sinnreich argues that 
any debate regarding the potential 
for StreamCast going legit is irrel-
evant-he doesn't believe labels 
will grant licenses to the service. 

"As long as Morpheus is using an 
unpoliceable network, I consider it 
unlikely that rights-holders would 

THEY GO 
ALL NIGHT LONG 

Hang with dozens of hot girls, crazy babes and daring exhibitionists - all 
out on the town for wild party nights. Girls' Night Out. These midnight 

flashers and dub scene hotties go all night long! 

010.1151VIM 

image 
ENTERTAINMENT ©2002 Playboy Entertainment Group, Inc. 

PLAYBOY in 
HOME 
VIDEO 

WWw.playboy.corn 

license to them in any respect," 
Sinnreich says. "The rights-holders 
wouldn't do business with someone 
they perceive as being lax on intel-
lectual property." StreamCast CEO 
Steve Griffin did not return calls 
seeking comment. 

Indeed, making the transition 
from pirate network to legitimate 
commercial offering is proving any-
thing but easy. Napster-currently in 
a legal cease-fire with the RIAA-
continues to negotiate content deals 
with the majors. Meanwhile, Center-
Span Communications, owner of the 
Scour file-sharing service, has had to 
delay the launch of the offering 
because it hasn't been able to secure 
reasonably priced content. 

Hillsboro, Ore.-based CenterSpan, 
which through the first nine months 
of 2001 reported a net loss of $ 14.5 
million on sales of $51,000, recently 
raised $4 million via a private place-
ment of 650,000 shares of its stock 
and an equal number of warrants. 
Purchasers included new and current 
investors, as well as chairman/CEO 
Frank Hausmann. The funds are ear-
marked for sales, marketing, and 
general operations. As. of Sept. 30, 
2001, it had $8.6 million in cash. 

Additional reporting by Matthew 
Benz in New York. 

Traffic In December 2001 

I. lyrics.com   1,828 

2. mp3.com   1,712 
3. mtv.com   1,559 

4. rollingstone.com   1,376 

5. artistdirect.com   718 

8. getmusic.com   521 

7. vht.com   501 

8. launch.com  437 

9. click2music.com   421 

10. billboard.com   410 

11. bet.com  389 

12. music.lycos.com  356 

13. sonicnet.com   347 

14. pollstar.com   280 

15. country.com   233 

1. mtv.com   23:36 

2. mp3.com   19:10 

3. bet.com   12:07 

4. allmusic.com   1 1:00 

5. sonicnet.com 9.03 

6. billboard.com 7.19 

7. vh1.com 7.04 

8. country.com 6.58 

9. music.lycos.com 5.56 

10. rollingstone.com 542 

11. lyrics.com 5.41 

12. pollstar.com 5.25 

13. hob.com 5.01 

14. artistdirect.com 4.05 

15. getmusic.com 4.00 

Nielseni  

Source: NielseeNetRatings, December 2001. Sites 
categorized by Billboard. Data is based on audience 
measurement of more than 62.000 U.S. panelists who 
have tirant Internet access. 

SOUfldSTM 
VUNET TINKERING WITH [ MUSIC: 
Vivendi Universal Net ( VUNet) 
USA is looking to breathe new life 
into digital-music download and 
subscription retailer EMusic.com 
by adding major-label content to 
the service. 

Derrick Oien, the newly named 
president of VUNet USA's music 
group, says the site is "in discus-
sions" to license certain catalog 
tracks from the majors. 

To be sure, dustier and dated fare 
from the vaults may be more valuable 
to EMusic in the short term than to 
Pressplay or MusicNet, which will be 
focused on making sure as many new 
and recent hits are available. EMusic's 
back-catalog selection-all indie con-
tent thus far-has been cited by some 
as one of the site's strengths. 

Still to be worked out is how 
major-label material would be 
offered on the site. EMusic offers 
tracks as full-ownership MP3 down-
loads. Meanwhile, the majors have 
placed a premium on security, offer-
ing most tracks either on a stream-
ing basis or as a rental download. 
Major-label downloads also are typi-
cally sold at a higher price point. 
EMusic, which has been experi-
menting with downloads and/or sub-
scriptions for more than two years, 
claims roughly 35,000 subscribers. 

In other company news, presi-
dent/CEO Gene Hoffman is on his 
way out as part of the formation of 
VUNet USA. MP3.com management 
has emerged as the big winner in 
the integration of MP3.com, 
RollingStone.com, GetMusic.com, 
and EMusic into a single operating 
unit. Oien, the former MP3.com 
president, will oversee all four sites 
and report to VUNet USA CEO 
Robin Richards, another MP3.com 
alum. Day-to-day administration of 
the music destinations will be run 
by a group of as-yet-unnamed gen-
eral managers. 

OUR APOLOGIES: Speaking of person-
nel shuffles at VUNet, it should be 
noted that Sandy Smallens, the for-
mer GetMusic exec who recently 
joined technology company Oddcast 
as its president/C00, is a he, not a she. 
The last installment of Sites+Sounds 
erroneously suggested otherwise. 

SAMIT OFF MUSICNET BOARD: In a sig-
nal that changes may be afoot in EMI's 
new-media department, MusicNet has 
added EMI Group executive VP John 
Rose to its board of directors, replacing 
EMI senior VP of new media Jay Samit. 

Rose, a former McKinsey & Co. 
executive, was brought in above Samit 
last December to oversee the new-
media division (Billboard Bulletin, 
Dec. 11, 2001). Besides new media, 
Rose is also responsible for strategy 
and business development functions 
and government and industry affairs. 
The company line is that having 

Rose on the MusicNet board makes 
more sense since both are based in 
New York, while Samit is based in Los 
Angeles. However, given all the house 
cleaning going on inside EMI since 
the arrival of chairman/CEO Main 
Levy and vice chairman David Mums, 
the situation merits watching. 

MUSICNET ADDS STAFF: In other 
MusicNet news, the company has 
hired Ganapathy "Krish" Krishnan as 
senior VP of products/technology and 
chief technology officer, Shashi ¡(aran 
as VP of finance, and David Halprin as 
director of product management. 
Krishnan, a founding member and 
previously chief technology officer and 
executive VP of Internet services com-
pany Network Commerce, will be 
responsible for managing product 
development and technical operations 
for MusicNet. Karan, formerly a sen-
ior director and corporate controller 
for pharmaceutical company Patho-
Genesis, will be responsible for finance 
and administrative functions. Halprin, 
a RealNetworks vet who has been with 
MusicNet since its inception, will man-
age and prioritize features and content 
for the service. He will also work on 
the implementation of new versions of 
the MusicNet platform, work with 
MusicNet's partners, and assist in 
acquiring new content. 

FULLAUDIO USING WINDOWS: Full-
Audio says that it is using Microsoft's 
Windows Media technology, including 
its digital-rights management plat-
form, to power its digital-music sub-
scription service. As part of the pact, 
Microsoft will promote FullAudio 
through WindowsMedia.com. 
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Billboard TOP KID VIDEO TM 

TITLE 
LABEL/DISTRIBUTING LABEL & NUMBER 

I.4. I44 
a .1I •rx w 

Ae, NUMBER 1 -''ar- 1 Week At Number 1 

TELLING TIME WITH BLUE 
NICKELODEON VIDE 1.1 PARAMOUNT HOME ENTERTAINMENT 878943 

2002 9.95 

THE LAND BEFORE TIME: THE BIG FREEZE 
UNIVERSAL STUDIOS HOME VIDEO 87971 

2001 19.98 

2 BOB TFIE BUILCIER: THE BIG GAME 
LYRICK STUDIOS 24108 

2001 14.99 

3 WINNIE THE POOH: UN-VALENTINE'S DAY 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24200 

2002 12.99 

HAPPY HEARTS DAY 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21300 

2001 12.99 

THE BOOK OF POOH: A VALENTINE FOR EEYORE 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24197 

2001 12.99 

SCOOBY-D00 & TFIE CYBER CHASE 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1746 

2031 19.96 

POKEMON: MEWTWO RETURNS 
WARNER HOME VIDEO 22142 

2001 14.95 

BARNEY: BE MY VALENTINE 
BARNEY HOME VIDEO/THE LYONS GROUP 2047 

2001 14.95 

HOUDAY IN THE SUN 
DUALSTAR VIDEO/WARNER HOME VIDEO 37442 

2001 19.96 

11 CUFFORD: PUPPY LOVE 
ARTISAN HOME ENTERTAINMENT 12441 

2001 12.98 

13 RUGRATS: ALL GROWED UP 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 839413 

2001 12.95 

13 10 HAPPY BIRTHDAY CUFFORD 
ARTISAN HOME ENTERTAINMENT 12440 

2001 12.98 

14 12 BOB THE BUILDER: CAN WE FIX if? 
LYRICK STUDIOS 24101 

2001 14.99 

15 16 DORA THE EXPLORER: TO THE RESCUE 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 874443 

2001 12.95 

• 22 

' 

DORA THE EXPLORER: WISH ON A STAR 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 874673 

2001 12.95 

17 17 BARNEY: LET'S GO TO THE ZOO 
BARNEY HOME VIDEORTRICK STUDIOS 2035 

2001 14.95 

: 15 BOB THE BUILDER: PETS IN A PICKLE 
LYRICK STUDIOS 24102 

2001 14.99 

• 19 BLUE'S CLUES: ABC'S AND 123'S 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 815143 

1998 9.95 

14 BARBIE IN THE NUTCRACKER 
ARTISAN HOME ENTERTAINMENT IMO 

2001 19.98 

BLUE'S CLUES: PLAYTIME WITH PERIWINKLE 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 839943 

2001 9.95 

1 CHARLOTTE'S WEB 
PARAMOUNT HOME ENTERTAINMENT 9993 

1973 14.95 

SESAME STREET: KIDS' FAVORITE SONGS 
SONY WONDER 55431 

2001 9.98 

20 BABY MOZART 
ARTISAN HOME ENTERTAINMENT 00932 

2001 14.98 

., 18 BOB THE BUILDER TO TFIE RESCUE! 
I TRICK STUDIOS 24100 

2001 14.99 
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Bilboard. RECREATIONAL SP()IUS TNI 

TITLE PROGRAM SUPPLIER & NUMBER 

t.i 

1 0 

-'C' NUMBER 1 3e, 1 Week Al Hum'. I 

WWF: VENGEANCE SONY MUSIC ENTERTAINMENT 54113 14.95 
1 DO YOU BELIEV1E IN MIRACLES? WARNER HOME VIDEO 91875 14.94 
2 WWF: SURVIVOR SERIES SONY MUSIC ENTERTAINMENT 54109 19.98 
3 WWF: THE ROCK - BRING IT ON SONY MUSIC ENTERTAINMENT 54111 19,98 

WWF: REBE WON SONY MUSIC ENTERTAINMENT 54115 19.98 
4 2001 WORLD SERIES El VIOE0 20017 19.95 
9 WWF UTA-IT JUST FEELS RIGHT WORLD VVRESTI INS FEDERATION HOME VIDEO 79 14 99 
6 NASCAR RACERS: START YOUR ENGINES FOXVIDEO 2010238 578 
5 

.. 
WWF- 4 19.95 

i 11 THE BEST OF BACKYARD WRESTLING 2: MORE HARDCORE THAN EVER BEFORE VENTURA DISTRIBUTION 2000 19.99 
. 8 WWF: UNDERTAKER -- THIS IS MY YARD SONY MUSIC ENTERTAINMENT 288 1495 

7 WWF: HARDY BOYZ SONY MUSIC ENTERTAINMENT 50105 14.95 
12 WINE WRESTLEMANIA X-SEVEN WORLD WRESTLING FEDERATION HOME VIDEO 269 19 95 
20 BALL ABOVE ALL VENTURA DISTRIBUTION 0803 14 98 
14 TONY HAWKS TRICK TIPS: VOL II REDLINE ENTERTAINMENT 77020 1498 
15 WWF: UNFORGIVEN 2001 SONY MUSIC ENTERTAINMENT 54101 14.95 
18 WWF: INVASION 2001 SONY MUSIC ENTERTAINMENT 273 19.95 
13 WWF: BEST OF WRESTLEMANIA SONY MUSIC ENTERTAINMENT 831 14.95 
17 TONY HAWK: SKATEBOARDING TRICK TIPS-VOL 1 • REDLINE ENTERTAINMENT 77002 1599 
19 WWF: ROYAL RUMBLE WORLD WRESTLING FEDERATION HOME VIDEO 267 19.95 
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 c
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23 Billboard HEALTH & FITNESS TM 

TITLE PROGRAM SUPPLIER & NUMBER 

uà 
A., 

É 

3 

•V-4:' NUMBER 'I pe 19 Weeks At Nuerier I 

THE CRUNCH: TAE BOXING WORKOUTS ANCHOR BAY ENTERTAINMENT 10813 14.98 
> , 

:1. 
1 YOGA FOR BEGINNERS: ABS YOGA LIVING ARTS 1075 9.98 
4 BASIC YOGA FOR DUMMIES ANCHOR BAY ENTERTAINMENT 11586 999 
5 YOGA FOR BEGINNERS: STRESS RELIEF LIVING ARTS 1077 8.98 

DENISE AUSTIN: MAT WORKOUT BASED ON THE WORK OF J.H. PRATES ARTISAN HOME ENTERTAINMENT 10152 1498 
6 DENISE AUSTIN: POWER YOGA PLUS ARTISAN HOME ENTERTAINMENT 11751 14.98 
7 TOTAL YOGA LIVING ARTS IMO 9.98 
15 DENISE AUSTIN: ULTIMATE FAT BURNER ARTISAN HOME ENTERTAINMENT 12251 14,98 
8 YOGA CONDITIONING FOR WEIGHT LOSS LIVING ARTS 1203 14.98 
14 METHOD-AW. IN ONE PARADE VIDEO 906 12 98 
13 CRUNCH: FAT BURNING YOGA ANCHOR BAY ENTERTAINMENT 11947 9.99 
10 THE METHOD PILATE& TARGET SPECIFICS PARADE VIDEO MO 12 98 
9 PRATES FOR DUMMIES ANCHOR BAY ENTERTAINMENT 10948 9 SD 
12 YOGA FOR BEGINNERS COLLECTION LIVING ARTS 1070 17.98 
1 1 FAT BURNING WORKOUT FOR DUMMIES ANCHOR BAY ENTERTAINMENT 11949 999 
17 PILATE& BEGINNING MAT WORKOUT LIVING ARTS 1231 14.98 

YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS LIVING ARTS 1088 14.98 
BILLY BLANKS: TAE-BO WORKOUT ADVANCED/TAE-BO UVE VENTURA DISTRIBunoN 2271 34.95 

.- 20 THE METHOD PILATES: PRECISION TONING PARADE VIDEO 572 1298 
. r 16 10 MINUTE SOLUTION ANC OR BAY ENTERTAINMENT 10975 9.99 

•1  IRMA gold c ertrfic aeon for sale of 125,000 mum or a dollar volume of 93 melon at retail for the- All 3 charts compiled hem a nabee-
,ttncally released grog ams, 25900 unes and SI million at suggested retail for nontheatrical toles al sample of retell store and rack-
IRMA platinum certification for sale of 250,000 unrts or a dollar volume of S18 melon at retail for fibber reports collected. replied, 

theatrically released programs, or 50,003 units or S2 million at suggested retail for nontheatrical and provided by VideoScan. 
Tides. ©2002 VNU Business Media. Inc. arid VideoScan Inc. All rights resented. 

HOME VIDEO 
'Potter' Release 
Skips Rental-
To-Retail Gap 

BY SAM ANDREWS 

LONDON-Warner Home Video (WHV) 
U.K. is set to slam shut the rental-to-sell-
through release window with the simul-
taneous May 28 release of Harry Potter 
and the Philosophers' Stone (known as 
Harry Potter and the Sorcerer:s Stone 
in the U.S.). The company is also intent 
on maintaining its right to charge rental 
dealers a premium for their right to rent 

The move is sure to bring Warner 
into conflict with the country's rental 

dealers, who 
were stunned 
last year 
when Univer-
sal Pictures 
Internation-
al's U.K. arm 
cut the win-

dow from six months to four weeks. 
Warner has tried the no-window tactic 
before-with the video release of Rain 
Man in the U.K. in 1989-but the 
move caused such widespread anger 
that it was abandoned. 

However, Warner's decision is not 
unexpected. While no one at Warner 
would comment, WHV president War-
ren Lieberfarb signaled the strategy last 
November, when he told a European 
video conference "that the proper appli-
cation of the [ European Unions] Rental 
Right [ Directive] will bring more con-
sumers into the packaged-video busi-
ness as both renters and buyers." 

Unlike in the U.S., where the First 
Sale Doctrine prevents two-tier pric-
ing, WI-IV is entitled to charge more 
for copies sold to rental dealers than 
retailers under the Rental Right. Cur-
rently, Warner does not have a window 
between rental and sell-through for 
DVD-Video releases and only charges 
sell-through prices for them. But on 
VHS it gives rental dealers a window 
of up to six months, charging an aver-
age unit price of $36-$40 against $ 14 
for a sell-through tape. 

Rental pricing for Harry Potter is 
not yet fixed, but Warner is attempt-
ing to sweeten the loss of the window 
by charging rental dealers less than 
what they currently pay for a rental 
cassette. Sources say that DVD-Video 
prices will probably increase. 
Warner argues that both the rental 

and sell-through sectors will benefit 
from a more concentrated and in-
creased marketing spend, but rental 
dealers are less than impressed. Steve 
Sheasby, marketing director of Movie 
Zone (a buying and marketing group 
for 160 independent rental stores), 
argues that rental dealers were "not 
paying for the right to rent, but for the 
exclusivity to make a profit. The fact is 
that the profit we make on the big 
straight- to-sell-through titles is 
minuscule compared to the profit we 
make when we have a window. I don't 
think [ that] where we have had short-
ened windows, we have seen a big push 
on extra marketing for rental." 
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CONCERT FOR NEW YORK CITY COLOMBIA MUSIC VIDEOISONT IALISIC ENTERTNNMENT W86 Various Mists 19.98/29.98 

AND AU THAT COMO HAVE BEEK UVE ,.-iRscon vuouracsu MOOS HOW VOE0 OM Pee Inch Nais 19.98/32.98 

ELEVATION TOUR 2001 INTERSCOPE VIDEO/UNIVERSAL MUSIC & VIDEO 01ST 586543 U2 19.98/32.98 

BRITNEY: THE VIDEOS • ° JIVVZOMBA VIDEO 41785 Britney Spears 14.98/19.98 

HELL FREEZES OVER • ° GEFFEN HOME VIDEO/UNIVERSAL MUSIC & VIDEO mg 39548 Eagles 24.95/24.99 

ALL FOR YOU VIRGIN MUSIC VIDEO 10114 Janet Jackson 24.98 DVD 

AMERICA: A TRIBUTE TO HEROES WARNER MUSIC VIDEO 38562 Various Artists 19.99/19.96 

CHOICES-THE MOVIE COLUMBIA MUSIC VIDEEVSONT MUSIC EIMIRTNNMENT 90839 Three 6 Mafia 14.98/19.98 

VIDEO GREATEST HITS: HISTORY EPIC MUSK ,ADEoisore, must EPRERTNNMENT min Michael Jackson 14.98/24.98 

STILL UPPER UP LIVE ELEKTRA ENTERTAINMENT 40122 AC/DC 19.98/24.98 

ONE NIGHT ONLY • MCA MUSIC VIDEO/UNIVERSAL MUSIC & VIDEO DIST. 6068s Elton John 16.98/24.98 

13 12 THE UP IN SMOKE TOUR •' EAGLE VISION/RED DisruirrioN 301301 Various Artists 19.95/23.97 

14 13 RAT PARTY AT THE PANKAKE FEST WARNER REPRISE VIDEO 38554 Linkin Park 19.98/24.99 

15 26 UVE: 2001 COLUMBIA MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 51029 Journey 14.98/19.98 

16 14 WHEN INCUBUS AlTACKS: VOL 2 • EMC MUSIC MDEDSONY MUSIC ENTERTAINMENT 501 Incubus 14.98/19.98 

17 16 DROWNED WORLD TOUR 2001 WARNER MUSIC VIDEO 38558 Madonna 19.98/24.99 

18 18 AU. THIS TIME UM VIDEO/UNIVERSAL MUSIC AVIDES DIST. 93169 Sting 19.98/24.98 

19 15 GODSMACK UVE IMAGE ENTERTAINMENT 1373 Godsmack 19.98/24.99 

20 27 BRITNEY IN HAWAII: UVE & MORE •' JIVE2081BA VIDEO 41704 Britney Spears 19.95/24.97 

21 20 LIVE IN NEW YORK DTI COVA11311au moon to« EMMA« 01871 hie Sorb:stern li lbe E Street Band 19.98/2998 

22 21 HISTORY ON RUA: VOWME II EPIC MUSIC VOE0.50Vf MUSIC ENTER1AINMENT 50138 MICII3e1 JaCICSIKIT 14.95/19.97 

-3 17 UNE) DIOSAGE) 50-UVE IN PEORIA EPIC MUSIC VIOECVSONY MUSIC ENTERTAINMENT 54085 Mudvayne 14.98/19.98 

24 24 UVE FROM ALISON, TEXAS a: EPOWSICVDERSONMAJDCWIETWAEK130,31 Slew Eby Vaughin Ard Double True 14.95/19.97 

25 30 THE VIDEOS: 1994-2001 • BMG VIDEO 65012 Dave Matthews Band 19.95/24.97 

26 25 SUPERNATURAL UVE A' ARISTA RECORDS INCA3MG VIDEO Ism Santana 19.95/24.97 

27 32 SAUVAI TOOL DISSECTIONAUVOLCANO/ZOMBA VIDEO 31159 Tool 24.98/29.98 

V& 23 GREATEST VIDEO HITS COLLECTION:1 2000. . • •.•.• The Smashing Pumpkins 19.98/19.98 

29 LONDON HOMECOMING sporis iouu «meow co MOLF 440 48 Gkria Gaither/Ind Thei Macon« Friends 29.95/21.97 

30 22 THE VIDEO HITS-CHAPTER ONE • JIVE/ZOMBA VIDEO 41779 Backstreet Boys 19.98/24.98 

31 29 ANGEL DE F JAM HOME VIDEOAINIVERSAL MUSIC 8 VIDEO DIST 80979 DMX 19.98/24.98 

32 35 USTENER SUPPORTED •' BMG VIDEO 65005 Dave Matthews Band 19.95/24.97 

ZO 34 DEATH ROW UNCUT DEATH ROWNENIURA DISTRIBLMON Mae 2Par/Snoop Doggy Dogg 19.98/19.95 

ENCORE SPRING ROUSE VIDEO/CHORDANT DIST GROUP 44432 Old Friends Quartet 29.95 VHS 

KEEPIN' IT REAL YORK ENTERTAINMENT 1110 Kurupt 14.99 DVD 

35 UVE CONCERT HOME VIDEO • EPIC MUSIC V1DEO/SONY MUSIC ENIERTNNMENT 50114 Sade 14.95/24.97 

37 31 IN THE FLESH- LIVE COLUMBIA MUSIC VIDEO/SONY MUSIC ENTERTAJNMENT 54185 Roger Waters 12.98/19.98 

38 39 LIVE AT MADISON SQUARE GARDEN •' JIVE/ZOMBA VIDEO 41739 'N Sync 19.95/2497 

39 ENCHANTMENT FROM CARDIFF, WALE COLUMBA AUK «MOM' MUSK DETERTNIAERI SIMI Charlotte Churdi 14.98/19.98 

37 PLATINUM COLLECTION MERCURY RECORDSUNNERSALMUS/C & VIDEO DIST 170258 Shania Twain 24.98 DVD 

RlitA gold cert for sal s ot 25,000 units for video singles; • RIM gold cea for sales of 50,003 units for SF or IF videos; A RIAA plaonum cert. for sales 
of 50,EN:10 units to Mel) moles; A RIM plateau,' cert for sales of 100,600 units for SF or LE videos; • RIM gold cert. for 25,000 units for SF or LP videos 
cendled prior to AprIl 1, 991; • RIAA platinum cart for 50,C00 ones for SF or LP videos certified prior to April 1,1591 ©2002, VNU Bumness Media, Inc. 
and VldeoSc an I c. All nghts reserved. 
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TITLE Principal 
LABEL/DISTRI BUTING LABEL & NUMBER Performers 

1 

NUMBER 1 -,«”Ilts, I Week At Iluder I 

ATLANTIS: THE LOST EMPIRE Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23822 

2001 PG 26.99 

2 2 SHREK Mike Myers 
DREAMWORKS HOME ENTERTAINMENT 83670 Eddie Murphy 

2001 PG 24.99 

3 1 THE PRINCESS DIARIES Anne Hathaway 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23636 Julie Andrews 

2001 G 22.99 

4 3 SNOW WHITE AND THE SEVEN DWARFS Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22253 

1937 G 19.99 

5 7 MVP 2-MOST VERTICAL PRIMATE Richard Kam 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 37413 

2002 NR 19.96 

6 4 JURASSIC PARK III Sam Neill 
UNIVERSAL STUDIOS HOME VIDEO 1742 William H. Macy 

2001 PG-13 22.98 

7 5 THE FAMILY MAN Nicolas Cage 
UNIVERSAL STUDIOS HOME VIDEO 89027 

2000 PG-13 14.98 

8 6 PEARL HARBOR: 60TH ANNIVERSARY COMMEMORATIVE EDITION Ben Affleck 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23871 Josh Hartnett 

2001 PG-13 24.99 

9 8 RUSH HOUR 2 Jackie Chan 
.1 W UNE HOME VIDE 0,WARNER HOME VIDEO 5402 Chris Tucker 

2001 PG-13 22.94 

10 9 THE MEXICAN Julia Roberts 
.,,i AMTVORKS HOW I NI E 13 TAINMENT 87821 Brad Pitt 

2001 R 14.99 

11 TELLING TIME WITH BLUE Blue's Clues 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 878943 

2002 NR 9.95 

12 10 THE LAND BEFORE TIME: THE BIG FREEZE Animated 
UNIVERSAL STUDIOS HOME VIDEO 87981 

2001 NR 19.98 

13 •.: ENEMY AT THE GATES Jude Law 
TGAMOUNT HOME ENTERTAINMENT 156943 Joseph Fiennes 

2001 R 14.95 

14 13 BOB THE BUILDER: THE BIG GAME Animated 
CO STUDIOS 24106 

2001 NR 14.99 

15 12 SAVE THE LAST DANCE Julia Stiles 
,RAMOUNT HOME ENTERTAINMENT 156613 

2000 PG-13 14.95 

16 20 WINNIE THE POOH: UN-VALENTINE'S DAY Winnie The Pooh 
....., 1 DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24203 

2002 NR 12.99 

17 26 HAPPY HEARTS DAY Rohe Polio Olio 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21300 

2001 NR 12.99 

18 16 DR. DOUTTLE 2 Eddie Murphy 
FOKVIDEO 2022671 

2001 PG 22.98 

19 17 TUPAC SHAKUR: BEFORE I WAKE Tupac Shakur 
XENON ENTERTAINMENT 4099 

2002 NR 14.98 

20 33 THE BOOK OF POOH: A VALENTINE FOR EEYORE Winnie The Pooh 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24197 

2001 NR 12.99 

21 15 0 BROTHEFt, WHERE ART THOU? George Clooney 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24194 

2000 PG-13 14.99 

22 14 DFtAGONEtALL Z: COOLER'S REVENGE (EDITED) Animated 
FuNIMATION 374 

2002 NR 14.95 

23 21 CATS & DOGS Jeff Goldblum 
WARNER FAMILY ENTERIAINMENTANARNER HOME VIDEO 21213 Elizabeth Perlons 

2001 PG 22.98 

24 36 GLADIATOR Russell Crowe 
ORFAMWORKS HOME ENTERTAINMENT 86026 

2000 R 19.99 

25 19 BRING IT ON Kirsten Duns1 
UNIVERSAL STUDIOS HOME VIDEO 87173 

2000 PG-13 14.98 

26 23 COYOTE UGLY Piper Perabo 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21794 Adam Garcia 

2000 PG-13 14.99 

27 18 CAST AWAY Tom Hanks 
FOXVIDE02002443 Helen Hunt 

2000 PG 19.98 

28 25 SCOOBY-D00 & THE CYBER CHASE Scooby Doc 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1746 

2001 NR 19.96 

29 24 TARZAN Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 15799 

1999 G 22.99 

30 11 DRAGONBALL Z: COOLER'S REVENGE (UNEDITED) Animated 
FUNIMATION 373 

2002 NR 14.95 

31 31 THE MUMMY RETURNS Brendan Fraser 
UNIVERSAL STUDIOS HOME VIDEO 86741 Rachel Weisz 

2001 PG-13 22.98 

32 22 POKEMON: MEWTWO RETURNS Pokemon 
WARNER HOME VIDEO 22142 

2001 NR 14.95 

33 30 BARNEY: BE MY VALENTINE Barney 
BARNEY HOME VIDEO/THE LYONS GROUP 2047 

2001 NR 14.95 

34 28 SPY KIDS (PAN & SCAN) Antonio Banderas 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23538 Alan Cumming 

2001 PG 24.99 

35 27 THE WEDDING PLANNER Jennifer Lopez 
COLUMBIA TRISTAR HOME VIDEO 05718 Matthew McConaughey 

2000 PG-13 14.95 

36 29 HOLIDAY IN THE SUN Mary-Kate & Ashley Olsen 
DUAL STAR V1DEOANARNER HOME VIDEO 37442 

2001 NR 19.96 

37 34 HOW THE GRINCH STOLE CHRISTMAS Jim Carrey 
I INIVERSAL STUDIOS HOME VIDEO 85825 

2000 PG 24.98 

38 39 CLIFFORD: PUPPY LOVE Animated 
ARTISAN HOME ENTERTAINMENT 12141 

2001 NR 12.98 

39 BAYVVATCH - RIVER OF NO RETURN David Hasselhoff 
UAV ENTERTAINMENT 60327 

1992 NR 9.99 

40 SOMEONE UKE YOU Ashley Judd 
1 OXVIDEO 2603029 Hugh Jackman 

2001 PG-13 14.98 
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TITLE 
LABEL/DISTRIBUTING LABEL & NUMBER 

NUMBER 1 ee,.,. 
ATLANTIS: THE LOST EMPIRE 
WALT DISNEY HOME VIDEOSUENA VISTA HOME ENTERTAINMENT 24034 

1 Week Al Number I 

Animated PG 29.99 

2 RAT RACE 
PARAMOUNT HOME ENTERTAINMENT 33684a 

Amy Smart 
John Cleese 

pG-13 29.99 

3 THE FAST AND THE FURIOUS 
UNIVERSAL STUDIOS HOME VIDEO 212/0 

Paul Walker 
Vin Diesel PG- 13 26.98 

4 1 KISS OF THE DRAGON 
FOXVIOE0 2000015 

Jet Li 
Bridget Fonda 

R 26.98 

5 3 AMERICAN PIE 2 (WIDESCREEN-UNRATED) 
UNIVERSAL STUDIOS HOME VIDE() 21744 

Jason Biggs 
Alyson Hannigan NR 26.98 

6 4 
AMERICAN PIE 2 (PAN & SCAN-UNRATED) 
UNIVERSAL STUDIOS HOME VIDEO nee 

Jason 131gge 
Alyson Hannigan 

NR 26.98 

7 8 SHREK (SPECIAL EDITION) 
DREAMWORKS HOME ENTERTAINMENT 89012 

Mike Myers 
Eddie Murphy 

PG 26.99 

8 10 PEARL HARBOR: 60TH ANNIVERSARY COMMEMORATIVE EDITION 
TOUCHSTONE HOME VIOEDIBUENA VISTA HOME ENTERTAINMENT 23889 

Ben Affleck 
Josh Hartnett PG- 13 29.99 

12 SNOW WHITE AND THE SEVEN DWARFS 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22254 

Animated G 29.99 

1 0 
ATLANTIS: THE LOST EMPIRE (COLLECTOR'S EDITION) 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23835 

Animated PG 39.99 

11 
1 

MOULIN ROUGE 
FOXVIDEO 2000670 

Nicole Kidman 
Ewan McGregor 

p6.13 29.98 

12 5 ROCK STAR 
WARNER HOME VIDEO 21327 

Mark Wahlberg 
Jennifer Aniston 

R 19.98 

13 11 RUSH HOUR 2 
NEW LINE HOME VIDEO/WARNER HOME VIDEO 5404 

Jackie Chan 
Chris Tucker 

PG- 13 26.98 

14 13 JEEPERS CREEPERS 
MGM HOME ENTERTAINMENT 1002776 

Gina Philips 
Justin Long 

R 26.98 

15 7 AMERICAN PIE 2 (PAN & SCAN) 
UNIVERSAL STUDIOS HOME VIDEO 21189 

Jason Biggs 
Alyson Hannigan 

R 26.98 

16 20 THE PRINCESS DIARIES (PAN & SCAN) 
WALT DISNEY HOME VIDEO 24220 

Anne Hathaway 
Julie Andrews 

G 29.99 

17 16 SCARY MOVIE 2 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21014 

Anna Faris 
Regina Hall 

R 29.99 

18 15 BUFFY THE VAMPIRE SLAYER-SEASON ONE 
FOXVIDEO 2000828 

Sarah Michelle Gellar NR 39.98 

19 24 PLANET OF THE APES 
FUNDED 2002896 

Mark Wahlberg 
Helena Bonham Carter 

PG- 13 29.98 

20 0 BROTHER, WHERE ART THOU? 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21651 

George Clooney PG- 13 29.99 

21 18 TRON: 20TH ANNIVERSARY COLLECTOR'S EDITION 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT n589 

Jeff Bridges 
Bruce Boxleitner 

PG 29.99 

22 22 LEGALLY BLONDE 
MGM HOME ENTERTAINMENT 1002626 

Reese Witherspoon PG- 13 26.98 

23 23 
EVOLUTION 
DREAMWORKS HOME ENTERTAINMENT 81E23 

David Duchovny 
Orlando Jones 

PG- 13 26'99  

24 BEVERLY HILLS COP 
PARAMOUNT HOME ENTERTAINMENT 011311 

Eddie Murphy R 24.99 

25 WHEN HARRY MET SALLY 
MGM HOME ENTERTAINMENT 1001460 

Billy Crystal 
Meg Ryan R 24.98 

FEBRUARY 23 Billboard TOP VIDEO RENTALS 
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TITLE 
LABEL/DISTRIBUTING LABEL & NUMBER 

NUMBER 1 ?C'-' 
RAT RACE 
‘',TRAMOUNT HOME ENTERTAINMENT 31843 

I Week At Number I 

Amy Smart 
John Cleese 

PG- 13 

ATLANTIS: THE LOST EMPIRE 
.UTT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT M87/ 

Animated PG 

3 1 KISS OF THE DRAGON 
FOXVIDEO MI 16 

Jet Li 
Bridget Fonda 

R 

4 3 THE FAST AND THE FURIOUS 
UNIVERSAL STUDIOS HOME VIDEO 86061 

Paul Walker 
Vin Diesel PG- 13 

5 THE GLASS HOUSE 
COLUMBIA TRISTAR HOME VIDEO 06312 

Leelee Sobieski 
Diane Lane 

PG- 13 

6 2 AMERICAN PIE 2 (RATED) 
UNIVERSAL STUDIOS HOME VIDEO 89017 

Jason Biggs 
Alyson Hannigan 

p 

- 

7 
JEEPERS CREEPERS 
MGM HOME ENTERTAINMENT 1002775 

Gina Philips 
Justin Long 

R 

8 ROCK STAR 
WARNER HOME VIDEO 21327 

Mark Wahlberg 
Jennifer Aniston 

R 

9 7 MOULIN ROUGE 
FOXVIDEO 2002758 

Nicole Kidman 
Ewan McGregor 

PG- 13 

10 9 WHATS THE WORST THAT COULD HAPPEN? 
MGM HOME ENTERTAINMENT 112560 

Martin Lawrence 
Danny Devito 

pG.13 

11 10 THE SCORE 
PARAMOUNT HOME ENTERTAINMENT 339213 

Robert De Niro 
Edward Norton 

R 

12 11 THE PRINCESS DIARIES 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23838 

Anne Hathaway 
Julie Andrews 

G 

13 12 LEGALLY BLONDE 
MGM HOME ENTERTAINMENT 112621 

Reese Witherspoon pG_13 

14 13 RUSH HOUR 2 
NEW LINE HOME VIDEO/WARNER HOME VIDEO 5402 

Jackie Chan 
Chris Tucker 

pG-13 

15 AMERICAN PIE 2 (UNRATED) 
UNIVERSAL STUDIOS HOME VIDEO 89273 

Jason Biggs 
Alyson Hannigan 

NR 

16 14 EVOLUTION 
DREAM/BORES HOME ENTERTAINMENT 88923 

David Duchovny 
Orlando Jones 

PG- 13 

17 15 PEARL HARBOR 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 1546 

Ben Affleck 
Josh Hartnett 

pG-13 

18 16 AMERICA'S SWEETHEARTS 
COLUMBIA TRISTAR HOME VIDEO 07323 

Julia Roberts 
Billy Crystal PG- 13 

19 17 SCARY MOVIE 2 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24014 

Anna Faris 
Regina Hall 

R 

20 18 SWORDFISH 
NARNER HOME VIDEO 21322 

John Travolta 
Hugh Jackman 

R 

• IRMA gold certification for a minimum of 125,000 units or a dollar volume of 59 million at retail for theatrically released programs, or of at least 25,000 units and SI million at 

suggested retail for nontheatrical titles. IRMA platinum certification for a mmimum sale of 250,000 units or a dollar volume of 518 million at retail for theatrically released pro-
grams, and of at least. 50,000 units and $2 million at suggested retail for nontheatrical titles. 02002, VNU Business Media, Inc All rights reserved. 

111. RIAA gold ceo for sales of 50,000 units or SI million in sales at suggested retail. • RIAA platinum ced for sales of 100,000 units or S2 m Ilion in sales at sugg sted retail. 

• IRMA gold cart, cation for a minimum of 125,000 unns or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,030 unrts and SI million at 

suggested retail fo nontheatrical tales. IRMA platinum cemfication for a minimum sale of 250,030 unos or a dollar volume of $18 million at retail for theatrically released pro-

grams, and of at le st. 50,000 units and M million at suggested retail for nontheatrical titles. © 2002, VNU Business Media, Inc. and VnleoScan. All rights reserved. 
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Connect with the music 

industry's most 
important decision 

makers in 
Billboard Classified maximum 

results 

DUPLICATION/ 
REPLICATION 

CD/DVD/CD-ROM 
REPLICATION 
'HE Oo e I DEL!g 
1000 CDs -$1090 
Retail Ready Package Includes: 
Glass Mastering, CD Replication Jewel Case, 
4 Color Inserts, 3 Color on CD, Free Baroxie, 
Film Output, Proofs, Insertion and Polywrap 

1000 BULK CDs - $499 

CD-R DUPLICATION 
SAME DAY SERVICE 

Photo Realistic Printing!! 
100 CD-R's - 4 Color - $299 
100 CD-R's - 1 Color - $ 149 

www.discsdirect.com 

discs dires) 

1-800-557-1000 

NO FILMS NEEDED 
SAVE HUNDREDS 
500 CDs z. $ 969 
1000 CDs z. $ 1069 
RETAIL READY CD PACKAGES 
FROM YOUR DESIGN ON DISC _ 

CALL FOR DETAILS 

300 FULL COLOR 11)(17 POSTERS 

m ONLY $99 aw 
with Your CO/OVO Package 

mu $500 si mass win. UM a UKASE 
•,t1t t 

_40080 WM MOM 
WORLD CLASS DUALITY CD & DVD REPLICATION 

CALL TODAY FOR A FREE CATALOG 

(800) WAVE CD-1 
VANVV.THIRDVVAVEMEDIA.COM 

Liteij 117rr *WI ""' 
WE CAN PUT YOUR All/SIC VIDEOS ON Ole CALI FOR DETAILS 

I CAN HELP 
YOU... 

LOOKING TO HIRE THAT IDEAL 

CANDIDATE TO FILL A RECENTLY 

OPENED POSITION 

I CAN HELP YOU 

ARE YOU TRYING TO GENERATE 

NEW BUSINESS FOR THE 

COMPANY... 

CAN HELP YOU 

LET ME HELP YOU. CALL 

JEFF SERRETTE TOLL FREE 

1-800-223-7524 1-646-654-4697 

FAX: 1-646-654-4798/99 

jserrette@billboard.com 

DUPLICATION/REPLICATION 

COMPACT DISCS - SOO EACH 

IT'S A BETTER DEAL! 
"ADD IT UP" 

1,000 CDs 

1,000 Jewel/Wrap 

1,000 2-Pg Book/Tray 

600.00 

250.00 
240.00 

$ 1,090.00 

from your CD-Ready Master 

& Print-Ready Film 

NATIONAL TAPE DISC 
CORPORATION e 4 

1110 48th Ave. North - Nashville, TN 37209 
C 

1-800-874-4174 

Digital Mastering Services - Digital Audio ,› 
Duplication - Computer Graphics fd illpf 

SAME DAY SERVICE! 
(on short run CD & Cassette copies) 

www.ntdc.com 
iP"i' 
èeeirdil 

1000 

COMPACT DISCS 

.84 EA.* 

*FULLY 
PACKAGED! 

CUSTOM SERVICE 

Tee,  ier 
39e4 
eeete 

1000 

CASSETTES 

.64 EA.* 

1015 W. 
Fax (818) 569-3718 

CDR DUPLICATION! 
$2.00 each (min. 50) 
• IN JEWEL BOX • 

FAST TURNAROUND! } 

CALL NOW! (800) 423-2936 
ISABEL STREET, BURBANK, CA 91506 
• sales@alshire.com • www.alshire.com 

50o Fief «UR POSTGPal» 
VV 11" Ill EVERY CD P:AC loCAG E 

'009 ÇQ ignt in k tezie inclourdiens. e4, anal 

packaging 
and tray cards 

TAPE & DISC 
MANUFACTURING • GRÀPkIC DESIGN • PRINTING 

HIGHEST QUALITY 
COMPLETE DESIGNED PACKAGES 

LOWEST CRECES 

CO BOOKLET .8e J-CARTY PRINTING 

Call for a custom quote. 

1-800-989-4487 
WWW.MIDWESTOISC.COM 

**NEW LABEL SPECIAL** 

• 1000 Compact DiSC-4/1, 4 panel, 3 color label 
$1385.00 Print Design & Free Web Site included 

• 1000 Compact Disc From LI) Disc or film 
$1140.00-4/1, 4 panel, 3 color label 

• 3000 Compact DiSC-4/1, 4 panel, 3 color Label 
$2770.00 Print, Design, and Free Web Site or 
1 Doz t-Shirts included 

• 1500 DVD Disc $4250.00 Full Cobr Pkg. 
VrIVIC • Rush Orders Possible 

First Duplication • 4808 MacArthur Blvd • Suite B 
Oakland CA 94619 

510-534-2658 

CDs • CD-ROM • CO-R • SHAPED CDs • AUDIO CASSETTES 

NEED CDs? 

J_I 

the choice is 

STALCLEAR,9 
DISC & TAPE 

..,•.;,?,l'ence for over 30 years. 

;)1 I -880-0073 
www.crystalclearcds.com 

DIGITAL MASTERING ART DESIGN • PRINTING • PACKAGING 

46 PRODUCTIONS 
25 CDRs - $45.00 / 50 CDRs - $88.00 

100 CDRs • $ 150.00 / 200 CDRs $290.00 

ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 
From CD or CDR master 
Includes CDR jewel box 

w/text printing on CD label 
Add $35 for other digital master, 

$55 for analog master 
Orders must be prepaid. Shipping not included 

42 W 557 Hawk Circle, St. Charles, IL 60175 

Tel (800)850-5423 Email: infe46p.com 
Visit our Web Page at http://www.46p.com 

exposure 

Call: 1-800-223-7524 Today! 
Fax all ads to: 646-654-4798/99 or 

email to: jserrette@billboard.com 

Your ad includes a listing 
on billboard .com 

over 11 million pane views a month 
www.billboard.com 

BUSINESS 

OPPORTUNITIES 

For Sale 
Well-established music disnibution 

business represents several hundred 

independeit labels for exclusive distribution. 
Company has experienced marketing, sales, 

accounting, warehouse and management staff 
housed in a office and warehouse facility. 

Tremendous upside potential with 
small capital investment. 

(310) 364-3638 

TALENT 

Looking for a 
record deal ?? 
Getting signed is very hard to do. But we will 
get the recard deal you are looking for! Guar-

anteed Service. Call now to receive your 
FREE Information. 

Talent 2000 
800-499-6395 

FOR SALE 

Rumbo Recorders 

For Sale 

Canoga Park, Ca. 

10,400 sf Building; 

22,363 st Land 
World Famous Recording Facility 

Home to Music's top 

pioducers and artists 

On-going Business 

Includes 3 studios, 

All fixtures & equipment 

and a basketball court 

Property is fenced, alarmed 

and private 

S2,090,000 
For information please contact: 

Richard; Cal or Larry (bkrs) 
(818) 905-2400 

NAI CAPITAL COMMERCIAL 

STORE 
SUPPLIES 

PLASTIC 

DIVIDER CARDS 
BLANK OR PRINTED 

8 0 _ 8 8 3 _ 9 1 04 
ALL MAJOR CREDIT CARDS ACCEPTED 

For Billboard Classified Advertising email Jeff Serrette at jserrette@billboard.com or call 646-654-4697 

COMPUTER/ 
SOMVARE 

The Computer and POS Solution 
for the Music & Video Industry 

young 
SYSTEMS 

(888)658-7100 
*Chains 'Independents .One-Stops w

W
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.
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t
e
M
S
.
c
O
m
 

Reliable Solutions for Retail Stores/ 
Chainsl One-Stops I Label Companies 

(800)877-1634 
Fax: 212-221-9193 

Leader in Customer Satisfaction 
For over 16 Years. 

www.MSOFTNET.com 

WANTED TO BUY 

TOP DOLLAR PAID FOR CD's, LP's DVD's 

& VHS COLLECTIONS, ESTATES LIQUIDA-
TIONS, EXCESS INVENTORY PROMPT 

PURCHASE and PAYMENT ROCK, CLAS-
SICAL, JAll, R&B etc. 

PRINCETON RECORD ECHANGE 
20 S. Tulane St., Princeton, N.J. 08542 

609-921-0881 
www.prex.coM 

WeBuyCDs&LPs@ prex.com 

WE ARE CASH BUYERS OF 
UNWANTED LP's, 

CASSETTES OR CD's 

No quantity is too large or small. 
We pay the freight. 

CALL: (609) 890-6000 

TOP $ PAID 
For: Cd's, Lp's Cassttes, 

Video's & DVD's 

Call (201) 986-0909 

Fax (201) 986-7755 

BILLBOARD 
CLASSIFIEDS 

www.billboard.com 
for more info call: 800-223-7524 
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PUBLICATIONS PRINTING HELP WANTED 

The Essential Tool for 
Today's Working Musician 

THE 17TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 

A BILLBOARD PUBLICATION 

illbwarszl\ 
I 1 
GUIDE 
TO TOURING 

AND 
PROMOTION 

New Edition 
Includes: 

• City by city club directory 

• Tape/disc services 

• A&R directory 
• Music services directory 

• Music industry vvebsites 

• And much more 

Only $ 1 5 95 - ($ 18.95 overseas). 

Order by phone 800-407-6874 or on our vvebsite 

wvvw.musiciansguide.com 

Mention code TGBB when ordering! 

PUBLICITY PHOTOS 

T-SHIRTS 

B&W 
8x10's 

500 - 080 
1 000 - 108 
B&W 

POSTCARDS 
500 - 65.00 

PUBLICATIONS 

FREE Guide to 
Master Tape Preparation 

Saves You Time and Money! 

1-800-468-9353 
www.discmakers.com/bb 
infoAiscmakers.com 

DISC MAKERS 

I shipping. — 
specializing linOiscount Pricing 

Pr 

Ve found am% 
megrmi« 
FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.corn 
or call for a free price list/flyer (dealers only): 

800-644-ROCK 
(outside the U.S. - 520-443-0100) 

1311-1-131DARICIPS SPOTLIGHT 

ON DISC REPLICATION 

ISSUE DATE: MARCH 30TH - AD CLOSE MARCH 15TH 

Billboard's diurnal Dinr Replir,,ition Spotlight surveys Wu . 1i lent indrketl,liniscape with 

this special report. We explore the continued impact of DVDs, provide state-of-the business reports 

from key overseas markets. and look at how manufacturers are coping with the tightening economy. 

Billboard also provides a special gaming feature highlighting the latest in CD-ROMs and 

OVO-ROMs and what's ta corne in the year ahead. Be apart of this don't miss this special issue. 

Reserve your advertisement today by calling me Jeff Serrette at: 

1-800-223-7524 - 1-646-654-4697 - fax 1-646-654-4798/99 

Wholesale 

FULL COLOR PRINTING! 
BEST PRICES NATIONWIDE GUARANTEED!' 
Graphic Design, layout, logos, Posters, Flyers, Brochures, Business Cards 

• meta. on Moe 

romotional Packages 
118 x 24 Posters sided 
ik Flats(lsided ) 
k 4.5 x 6 Flyers rinivikei 

Price $1,950 

3k 18 o 24 Posters t sided 

31( Flats t gem) 
10k 4.5 x6 Ryes ( aisle 

Price $2,850 
Payment Opbons Money Orders, 
Certified Check Westem Union. 
Credrt Cards Make Payable to. 
Preferred Print Inc. 

Or 

FI 

5k 180 24 Posters tsided 
5k Hats sued) 
10k 4.6 x 6 Ryers ( airy:led) 

Price $3,750 

Poster Specials 
18 x 24. 2500 - Full Color Posters $1,450 
24 X36 • 2500 - Full Color Posters $1,875 

preferred CALI! TODAY/ rint 
.00117 IT:800.329c .00n 

Mail to: 10393 Boca Spring Or Boca Raton, FL 33428 
Email: ppinc@adelphia.net or preferredprint@bellsouth.net WE SKIP WORLDWIDE Or. ' OI50 

5000 
FREE 
%'Business 
Cards! 

FREE UV LAMINATION! 

Business Cards (2 X 35) $150 
1/8 Page (3 4 5) $175 

1/4 Page (45 X 6) 975 
CD Covers (4.75 t 4.75) 5325 

1/2 Page (6 r 9) S475 
Full Page (9 X 12) 5850 

5,000 Full Color Double Sided 

PRINTING 

PROMOTIONAL ITEMS • GRAPHIC 

FULL COLOR PRINTING 
DESIGN 

- AT A FRACT/ON OF THE COST 

Cet.11:11:1bS 
RECEIVE 1,000 FULL COLOR DOUBLE SIDED 
(4/4) BUSINESS CARDS FOR FREE. 
WITH ANY PONCNASL OF 52OU ON NIONE 

501111 FULL COLOR 4/4 POSTCARDS-5205 
IRIS FULL COLOR 4/0 POSTERS 1451 

EyeAlllee FULL COLOR 4/4 BROCHURES S450 
....1000 FULL COLOR VINYL STICKERS 3X115'.  5350 

FOR MORE INFORMATION CALL 561.740.9901 
OR VlSIT OUR WEBSITE O www.twigonestop.com 

REAL ESTATE 

OCEANFRONT 
LUXURY APTS. 

In Los Angeles 

50-75% Less Than Hotels 

weekly/monthly 

Furnished/Full Kit/Parking/ 
Maid/Linen/DSLJTVNCR/Cable/Stereo 
mrsirmr.venicesuites.com 

888-829-7417 

REAL ESTATE 

()R. SLAE 

C>1.312S1E 

1000 Acres • 50 miles from Los Angeles 

ter ',leery infiermatiott visit: 

w ww.geocities.com/lakeelizabethgolf 

6611. 71._ 1— 2S IL 

MUSIC MERCHANDISE 

THE D J. AND MUSIC SOURCE SINCE 1975 VVWW.rockandsoul.com 

ROCK AND SOUL 
462 7th Ave., New York, N.Y. 10018 (212) 695-3953/ Fax (212) 564-5358 

MUSIC DEPT: CLJ:s HEAVEN - THE LARGEST SELECTION OF 12" VINYL L.Rs. 
CD's and CASSETTES. DISCOUNT PRICESI 

PRO D.J. DEPT: MIXERS. AMPS • SAMPLERS .TURNTABLES • CARTRIDGES 
EO's - DRUM MACHINES • SPEAKERS • CASES • MULTI-TRACKS 

ItErraul 
WHOLESALE T-SHIRTS & INCENSE 
LIQUID BLUE 
800-962-3323 iad 401-333-6200 

THE WORLD'S LARGEST SELECTION 
of "Vintage & Oldies" titles on CD at 
the lowest prices. FREE cataiogMel 
Wholesale only. 

GOTHAM DISTRIBUTION CORP. 
1-800-4-GOTHAM • FAX: (610) 649-0315 

2324 Haverford Road • Ardmore, PA 19003 

r 

For Classified Advertising Rates 

Call JEFF SERRETTE - 646-654-4697 

or 1-800-223-7524 

Disc Marketing in Pasadena, CA has an immediate 

opening for a Studio Manager to book and run our 
new state-of-the-art recording studio. Previous 
studio management is a MUST. 
Contacts in film and ty music highly preferred. 
Fax resume to Alice (626)405-2370 

or email 
alice@discmarketing.com 

Entertainment Lawyer 
Established Music Row Lawyers looking for experienced 
,issociate to handle entertainment contracts and 
( opyright projects. Position requires 2+ years of 
experience in the music industry. For immediate con-
spderation submit resumes to : 

Betsy Barbour 901 18th Avenue 
South Nashville, TN 37212 Fax: 615.341.0596 

INTERN WANTED 
Billboard's NY office is looking 

for an intern to assist the 

Special Events department. 

Must be detail-oriented and 

organized with a knowledge 

of Excel. Internship is for 

college credit only - no pay. 

Contact Phyllis at: 

pdemo@billboard.com or 
646.654.4643 

VOLUNTEER WANTED 
If you will be in Miami from 
March 11 - 16 and would like 

to volunteer for the 
Billboard/Airplay Monitor Radio 

Seminar & Awards, please contact: 

Phyllis Demo 
646.654.4643 

or pdemo@billboard.com 

REACH OVER 200,000 
RESPONSIVE READERS 
EVERY WEEK CALL 

BILLBOARD CLASSIFIED 
TODAY 

1 - 800-223-7524 
OR 

646-654-4697 

FREE 
(Advice) 

HOW DO YOU 

MAKE YOUR CLASSIFIED 

AD PAY? 
By running it consistently 

- consecutive weeks - 

for Impact!! Rarely does a 

prospective customer reply to an 

ad the very first time it appears. 

Therefore, make sure you are 

in the right place when that 

customer is ready to buy. 

Remember, the very week he 

or she is ready. your advertisment 
should be in POSITION. 

Stay ALIVE and SATISFIED 

with an ACTIVE CLASSIFIED!! 

TOLL FREE 
1-800-223-7524 
or 646-654-4697 

FAX 646-654-4798/99 
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Showbiz. 
MUSICAL STAR POWER: Will Smith 
is the ultimate crossover entertain-
er, but Ice Cube is the fastest-rising 
musical crossover star in Hollywood. 
That's according to The Hollywood 
Reporter Star Power 2002 list, 
which ranks celebrities based on 
their ability to affect a film's financ-
ing, major-studio distribution, 
breadth of theatrical release, and 
box-office earnings. 

This list from The Hollywood 
Reporter (a sister publication of Bill-
board) surveyed various film profes-
sionals around the world. Star-
power ratings were numbered from 

zero to 100. Tom Cruise, Tom 
Hanks, and Julia Roberts tied for 
first place overall, with a perfect 
score of 100. 

Several entertainers who have sig-
nificant careers in music also made 
the list. Smith ranked the highest. 
But according to the rankings, Ice 
Cube is the music/film celebrity who's 
had the biggest rise since the previ-
ous Star Power List in 1999. His score 
(46.27) marked an increase of 38%. 

About half the musical crossover 
entertainers on the roster come 
from an R&B or hip-hop back-
ground. Ice Cube tells Billboard 
why Hollywood is increasingly 
turning to hip-hop entertainers as 
bankable stars: "Rappers and hip-
hop artists are natural actors who 
bring reality to the screen. We're 
also thought of as trailblazers and 
leaders, and Hollywood comes to us 
for that edge." 

Here is how the music/film cross-
over entertainers ranked, in de-
scending order. (Not included are 
entertainers whose recording ca-
reers are inactive or whose albums 
have not had any effect on the 
Billboard charts.) 
More than 40: Smith (89.91), 

Jennifer Lopez ( 73.68), Barbra 
Streisand (65.13), Madonna (61.95), 
Britney Spears (50.88), Whitney 
Houston (48.03), Ice Cube (46.27), 
Bette Midler (46.05), Janet Jackson 
(45.39), Cher (44.74), and Courtney 
Love (41.01). 

20-40: Mariah Carey (38.94), Harry 
Connick Jr. (36.18), Eminem (35.96), 
LL Cool J (34.87), Mick Jagger 
(34.21), Ice-T (32.89), Bjiirk (31.14), 
DMX (30.75), Vanessa L. Williams 
(29.61), Sean "P. Diddy" Combs 
(29.20), Brandy (29.17), Jon Bon Jovi 
(28.95), Snoop Dogg (28.95), David 
Bowie (26.10), Queen Latifah (22.15), 
and Chris Isaak (20.61). 

Less than 20: Lyle Lovett ( 19.69), 
Mandy Moore ( 18.20), Master P 
(17.98), Dwight Yoakam ( 17.92), 
Enrique Iglesias ( 17.76), Meat Loaf 
(16.23), Sisq6 ( 14.91), Ruben Blades 
(12.28), Tyrese ( 12.16), Ja Rule 
(10.62), Usher ( 10.31), Mos Def 
(7.30), Pras (7.24), and Nas (6.86). 

NEWSLINE... 
Modern rocker WRAX Birmingham, Ala., has named Susan Groves PD, 
effective March 4. Groves was PD of modern-rock station WHRL Albany, 
N.Y.... John Sebastian has exited heritage rock station KISW Seattle... 
Entravision is buying KXPK Denver for a reported $47.5 million. The sta-
tion is expected to adopt a regional Mexican format... Music parodies 
Behind the Music That Sucks and American Suck Countdown (from pro-
duction company Heavy) will be featured as a series on MuchMusic USA 
starting March 25. A preview was shown in January ... United Stations 
has added marketing duties for VP of affiliate relations Rob Pierce. 
Compiled by Carla Hay in New York. 

FEBR2Ue 23 Billboard VIDEO MONITOR 
THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
"New Ons" are reported by the networks (not by BDS) for the week ahead 

Continuous prograwnwg 
1234 W Street, NE. Washington, D.C. 20018 

...... -•... ........ • .• 
Contonuous programming 

2IX6 Opryland Drew, Nashville, TN 31214 
Continuous programming 

1515 Broadway, New York. NY 10036 

For week ending 
FEBRUARY 10, 2002 

MUSK FIRST 

CiuMnuOuS programming 
1515 Broadway. New York, NY KAM 
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21 
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31 

32 

33 

34 
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351 
40 

NEW ONS 

MASTER P, 000HHHWEE 

FAITH EVANS, I LOVE YOU 

JENNIFER LOPEZ. AIN'T IT FUNNY 

BRANDY, WHAT ABOUT US, 

IBeMX, AFIHRSHTUTHIME 

AALLYAH, MORE THAN A WOMAN 

LUDACRIS, ROLL OUT (MY BUSINESS) 

1.11. BOW WOW, THANK YOU 

BEANIE SIGEL & FREEWAY, ROC THE MIC 

mrentuo. BOUNCIN BACK 
SHARISSA. ANY OTHER NIGHT 

INDIA.ARIE. READY FOR LOVE 

OUTKAST. THE WHOLE WORLD 

MOAB DEEP. HEY UN (ANYTHING) 

DM& I MISS YOU 

CEE-LO, CLOSET FREAK 

NA& GOT UR SELF A GUN 

PETEY PABLO, I 

BUSTA RHYMES, BREAK YA NECK 

GLENN LEWIS, DON'T YOU FORGET IT 

BRIAN MCKNIGHT, STILL 

MONTE!" JORDAN. YOU MUST HAVE BEEN 

FABULOUS. YOUNG N I HOLLA BACK) 

ALICIA KEYS. A WOMAN S WORTH 

JA RULE. ALWAYS ON TIME 

JAHEIM, ANYTHING 

KNOC TURN'AL KNOC 

JERMAINE DUPAI, WELCOME TO ATLANTA 

R KELLY, THE WORLDS GREATEST 

METHOD MAN A REDMAN. PART 

FAT JOE. WE THUGGIN 

JADAKISS & BURSA SMIUDX THEY AIN 1- READY 

CRAIG DAVID, 7 DAYS 

UI J. IT S THE WEEKEND 

MR. CHEEKS. LIGHTS, CAMERA, ACTION 

BOBBA SPAR= LOVELY 

BENZINO, BOOTTEE 

WEST COAST BAD BOYZ. POP LOCKIN' II 

LETS STAY HOME TONIGHT 

TVEET. OOPS (OH MY) 

USHER, U DON'T HAVE TO CALL 

P BIDDY, I NEED A GIRL IREMIX) 

AVANT. MAKIN GOOD LOVE 
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18 

11 
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78 
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31 

32 

33 
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NEW ONS 

MARTINA MCBRIDE BLESSED 

T1M MCGRAW, THE COWBOY IN ME 

KENNY CHESNEY, YOUNG 

TOBO KEITH. MY LIST 

ALAN JACKSON, WHERE WERE YOU 

JO DEE MESSINA. BRING ON THE RAIN 

RASCAL FLATTS, I M MOVIN ON 

CHELY WRIGHT, JEZEBEL 

TRAVIS TRUTT, MODERN DAY BONNIE & CLYDE 

WIWE NELSON. MENDOCINO COUNTY LINE 

SARA EVANS, SAINTS & ANGELS 

STEVE 401Y. GOOD MORNING BEAUTIFUL 

TRISHA YEARW000. INSIDE OUT 

GARTH BROOKS, WRAPPED UP IN YOU 

ALISON KRAUSS, LET ME TOUCH YOU FOR AWHILE 

DANNI LEIGH, SOMETIMES 

as MCGRAW, ANGEL BOY 

CHRIS CAGLE. I BREATHE IN, I BREATHE OUT 

CAROLYN DAWN JOHNSON, I DON T WANT YOU TO GO 

CYNDI THOMSON. I ALWAYS LIKED THAT BEST 

TRACY BYRD. JUST LET ME BE IN LOVE 

NICKEL CREEK, THE LIGHTHOUSES TALE 

TRACE ADKINS, I M TRYIN 

TORY KEITH, 1 M JUST TALXIN ABOUT TONIGHT 

SOGGY BOTTOM BOYS. I AM A MAI OF CONSTANT SORROW 

KEITH LRBAN, WHERE THE BLACKTOP ENOS 

GARY ALLAN, RIGHT WHERE I NEED TO BE 

JAMIE O'NEAL WHEN I THINK ABOUT ANGELS 

C EN I THOMSON, WHAT I REALLY MEANT TO SAY 

MONTGOMERY GENTRY, COLD ONE COMIN ON 

EARL SCRUGGS. FOGGY MOUNTAIN BREAKDOWN 

TOBY KEITH. I WANNA TALK ABOUT ME 

CAROLYN DAWN JOHNSON, COMPLICATED 

BROOKS & DUNN, ONLY IN AMERICA 

NICKEL CREEK. WHEN YOU COME BACK DOWN 

DIAMOND RIO, ONE MORE DAY 

BRAD PAISLEY, WRAPPED AROUND 

SARA EVANS. I COULD NOT ASK FOR MORE 

MERLE RAGGARD, IF YOU'VE GOT THE MONEY 

TAMMY COCHRAN I CRY 

KID ROCK, LONELY ROAD OF FAITH 

THE CLIP LIST 

ntaschntwaie kM 

COnteuouS programming 

203 Jericho Cluadrangle. Jericho, NY 11753 

[OVEN FRESH] 

LUDACRIS. SATURDAY 100011 , 000011I) 

MLA BEES. KILLA BEEZ 

TRAIN, SHE'S ON FIRE 

CHRIS ISAAK LET ME DOWN EASY 
WM, EVERYTHING 

AL GOT MEA MODEL 
CASUAL WE DON'T OCT DOWN LIKE THAT 

All. BOUGHETTO 
INJECTED, FAITHLESS 

KID ROCK, LONELY ROAD OF FAITH 

cHan e L 

V  

[ 

Continuous programm]ing 
81 Ow Harbourlront 18, Tek Rung Seen KeMoon, Hang K 

Continuous programming 
15.5 Broadway, New York, NY 10033 

UNWRITTEN LAW, SEEIN' RED (NEW) 
ADEMA. THE WAY YOU LIKE IT (NEW) 

ABANDONED POOLS, THE REMEDY INEW) 
JENNIFER LOPEZ, AIN'T IT FUNNY (NEMA 

BRANDY, WHAT ABOUT US? (NEW) 

NEW 
TWEET. OOPS (OH MY) 
QUARASHI. STICK EM UP 

TOILET BOYS. ANOTHER DAY IN THE LIFE 
THE HIVES. MAIN OFFENDER 

FAT JOE, WHAT'S LOUT 

LENNY KRAVITZ, STILLNESS OF HEART 

BARNEY SPEARS. OVERPROTECTED 

NO DOUBT, HEY BABY 

JANET, SON OF A GUN 
U2M, WHAT YOU DO ABOUT ME 
PINK, GET THE PARTY STARTED 

ELTON JOHN, THIS TRAIN DON'T STOP THERE ANYMORE 
CREED, MY SACRIFICE 
GARBAGE, CHERRY LIPS 

ALANIS MORISSETTE. HANDS CLEAN 

INCUBUS. WISH YOU WERE HERE 

Contmuous programming 
299 [Keen St West, Toronto, Ontario M5V725 

DAVID USHER, A DAY IN THE LIFE (NEW) 

GORILLA/. 19 2000 (NEW) 

SWOLLEN MEMBERS, FUEL INJECTED 

KYLIE MINOGUE. CAN'T GET YOU OUT OF MY HEAL) 
SHAKIRA. WHENEVER. WHEREVER 
NICKELBACK, TOO BAD 

ALICIA KEYS, A WOMAN'S WORTH 
USHER. L GOT IT BAD 

BRITNEY SPEARS, M NOTA GIRL, NOT YET A WOMAN 

ALANIS MORISSETTE. HANDS CLEAN 
MARY J BLIGE, NO MORE DRAMA 
CRAIG DAVIO, 7 DAYS 

NO DOUBT, HEY BABY 

DEFAULT, DENY 

CREED. ME SACRIFICE 
'N SYNC. GIRLFRIEND 

BLINK.1fQ. FIRST DATE 

THE CALLING, WHEREVER YOU WILL GO 

DAVID USHER, BLACK BLACK HEART 
SUM HI, MOTIVATION 
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13 
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21 

37 
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SI 
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33 

11 

35 

37 

AK 

HOOBASTAN1L CRAWLING IN THE DARK 

LUOACRIS. ROLL OUT (MY BOSINESSI 

OUTPAST. THE WHOLE WORLD 

JERMAINE DUPAI, WELCOME TO ATLANTA 

JENNIFER LOPEZ, AIN T IT FUNNY 

Rao.. YOUTH OF THE NATION 
BRANDY, WHAT ABOUT US, 

NAO, GOT UR SELF ASAN 

PUDDLE OF MUDD. BLURRY 

BLINK-157 FIRST DATE 

BARNEY SPEARS, I'M NOT A GIRL NOT YET A WOMAN 

MYST1KAL BOUNCIN BACK 

FABULOUS, 10000V IHOLLA BACK) 

CRAIG DAVID. 7 DAYS 

JIMMY EAT WORLD, THE MIDDLE 

THE OFFSPRING. DEFY YOU 
DEFAULT. WASTING MY TIME 

KYLE MINOGUE CAN'T GET YOU OUT OF MY HEAD 

ALIEN ANT FARM, MOVIES 

FOR ROOTERS, THE ONE 

'N SYNC. GIRLFRIEND 

ALANIS MORISSETTE. HANDS CLEAN 

MOAB DEEP, HEY LUV (ANYTHING) 

ALICIA KEYS, A WOMAN S WORTH 

ENRIQUE IGLESIAS, ESCAPE 

DMIL I MISS YOU 

R. KELLY, THE WORLD'S GREATEST 

FAMI EVANS, I LOVE YOU 

SUM 41, MOTIVATION 

GLENN LEWIS, DON T YOU FORGET IT 

3-ECUTIONERS, ITS GOIN DOWN 

ELTON JOHN, THIS TRAIN DON T STOP THERE ANYMORE 

MARY J. BUGE, NO MORE DRAMA 

CREED. ME SACRIFICE 

VANESSA CARLTON. A THOUSAND MILES 

SYSTEM OF A DOWN, TOXICITY 

MASTER P. 000HHHWEE 

PETEY PABLO, 

NICKELBACK TOO BAD 

OZZY OSBOURN DREAMER 

NEW ONS 

P MDT, I NEED A GIRL 

ASHAME FOOLISH 

1WEET.DOPS (OH MY) 

USHER. U DON T HAVE TO CALL 

SHAIORA, UNDERNEATH YOUR CLOTHES 

TRICK TURNER. FRIENDS & FAMILY 

RUSIA RHYMES. PASS THE COUVOISIER PT II 

BEANIE SIGEL & FREEWAY. ROC THE MIC 
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34 

37 
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35 
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NEW ONO 

PINK GET PIE PARTY STARTED 

DAVE MAMIEWS BAND. EVERYDAY 

ALAN'S MORISSETTE HANDS CLEAN 

NICKELBACK HOW YOU REMIND ME 

KYUE MINOGUE. CANT GET YOU OUT OF MY HEAD 

PUDDLE OF MUDD, BLURRY 

NATALIE IMBRUGLIA, WRONG IMPRESSION 

NO DOUBT HEY BABY 

ALICIA KEYS, A WOMAN S WORTH 

THE CALLING, WHEREVER YOU WILL GO 

CREED. MY LACRIFICE 

JENNIFER L1PEZ. AIN'T IT FUNNY 

MARY J BUSE. NO MORE DRAMA 

ROBBIE WIALJAMS, SOMETHIN STUPID 

SHAKIRA. WHENEVER WHEREVER 

ENRIQUE IGLESIAS, ESCAPE 

BRITNEY SPEARS, I'M NOTA 31111, NOT YET A WOMAN 

ELTON JOHN. THIS TRAIN DON T STOP THERE ANYMORE 

LENNY KRAINIZ DIG IN 

BASEMENT JAME WHERE S YOUR HEAD AT 

CRAIG DAVIO, 7 DAYS 

DEFAULT, WASTING MY TIME 

JEWEL STAP.DING STILL 

CHRIS ISAAK LET ME DOWN EASY 

INDIAARIE. HIDES 

NICKELBACK TOO BAD 

ALIEN ANT FARM, MOVIES 

TRAIN. DROPS OF JUPITER 

USHER, U DOE IT BAD 

UFEHOUSE BREATHING 

FATBOY SUM. WEAPON OF CHOICE 

BRIAN MCKNIGHT, STILL 

INCUBUS. DF IVE 

RUFUS WAINWRIGHT, ACROSS THE UNIVERSE 

LIFEHOUSE. HANGING BY A MOMENT 

MARY J BUGE, FAMILY AFFAIR 

AU. STAR TRIBUTE. WHAT'S 30ING ON 

US. BEAUTIFU DAY 

U2, ELEVATION 

BEN FOLDS STILL FIGHTING IT 

NICK JAGGER. VISIONS OF PARADISE 

LENNY KRAVIZ STILLNESS OF HEART 

RYAN ADAMS, ANSWERING BELL 

COURSE OF NATURE CAUGHT IN THE SUN 

RES, THEY SAY-VISION 

LEANN AIRES, CAN'T FIGHT THE MOONLIGHT 

A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSI: VIDEO OUTLETS 
FOR THE WEEK ENDING FEBRUARY 23 2002 

Conenuous prograrnnung 
11111mo:en Rd, Meow Beach. R.33139 

LALEY CON ELY GUERRA. EL DUELO 
NELLY FURTADO. TURN OFF THE LIGHT 

BACKSTREET BOYS, DROWNING 

NO DOUBT, HEY BABY 

GORILLAZ, ROCK THE HOUSE 

ENRIQUE IGLESIAS. HERO 

JESSICA SIMPSON. A LITTLE BIT 
ALEJANDRO SAW. Y SOLO SE ME OCURRE AMARTE 
JAMIROQUAl, YOU GIVE ME SOMETHING 

BRITNEY SPEARS, OVERPROTECTED 
CREED, MY SACRIFICE 

GARBAGE, CHERRY LIPS 
N SYNC, GIRLFRIEND 

;..; SYSTEM OPA DOWN. CHOP SUEY 

SHAKIRA. SUERTE 
c:  N KB ILIEKm1 I OTHERGuALY TCOAGNETT GETYFOOUR oTuHTE OF 

Fl OMB., HEAD 

LINKIN PARK. IN THE END 
LENNY KRAVITZ, DIG IN 
M2M, E.ERY THING 

ULM IHIESSIMIS 
2 hours weekly 

3900 Main St, Philadelphia, PA 19127 

5 hours weekly 
223-225 Wwhngton St Newark. NJ 07)02 

PAUL MCCARTNEY. FREED 

KID ROCK, )OAEVER 

AEROSMITH. JUST PUSH PLAY 
NO DOUBT. HEY BABY 

MICK JAGGER, GOD GAVE ME EVERYTHING 

MISSY "MISDEMEANOR" ELLIOTT. TAKE AWAY 
MANOR' MOORE, CRY 

PINK, GET THE PARTY STARTED 
LIFEHOUSE. BREATHING 

STEREOPHONIC& HAVE A NICE DAY 

GARBAGE, ANDROGYNY 

GUY OSBOURNE, DREAMER 

KYLIE MINOGUE, CAN'T GET YOU OUT OF MY HEAD 
NATALIE MERCHANT, JUST CAN'T IAST 
FOR FIGHTERS, THE ONE 

DAVE MATTHEWS BAND, EVERYDAY 
ALICIA KEYS, A WOMAN'S WORTH 

NICKELBACK, TOO BAD 

DE LA SOUL EABY PHAT 

SUM 41. MOTIVATION 

rit 

CJIC 
CALIFORNIA MUSIC CHANNEL 

15 hours weekly 
10227 E 14th Sr, Oakland, CA 94603 

Ut RONERMCK CARON 31W. PARENTS JUST DON'T UNDERS',,, 

OUTCAST, THE WHOLE WORLD 

JILL SCOTT. HE LOVES ME ILYZEL IN E FLAT) 

MYSTIKAL BOUNCIN BACK IFIUMPIN ME AGAINST THE WALL( 
BURRA SPAR= LOVELY 

JA RULE. ALWAYS ON TIME 

METHOD MAN& REDMAN, PART II 

FAITH EVANS, I LOVE YOU 

ICAN, HUSTLE HARD 
DE LA SOUL BABY PHAT 

NATE DONG. I GOT LOVE 

WU-TANG CUM 021(PINKY BINS) 
74.011.E., GRIME( 

CEE-1.0, CLOSET FREAK 
COREY, HJSH LIC LADY 

'N SYNC, GIRL. WEND 

BRITNEY SPEARS, I M NOT A GIRL NOT YET A WOMAN 
JENNIFER LOPEZ AIN'T IT FUNNY 

NO DOUBT, HP( BABY 

BRANDY, WHAT ABOUT US, 

MICHELLE BRANCH, ALL YOU WANTED 
0-TOWN. WE PT TOGETHER 

USHER, U GOT BAD 

NATAUE IMBRUGUIL WRONG IMPRESSION 
OUTKAST. THE WHOLE WORLD 

SUM 41, MUTILATION 

MANDY MOORE, CRY 

CHRISTINA MIUAN, GET AWAY 
JEWEL, STANDING STILL 
LINKIN PARK, IN THE END 
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March 14-16 • Eden Roc Resort • Miami 

Special Programming 

ROCK DAY 
¡resented in Pollack Media Group 
• Rock Format Updates 

• What's Next for Rock & Alternative? 

• Mixing Talk & Rock 

• Do Artists Still Matter? 

COUNTRY SEMINAR WITHIN A SEMINAR 
Discussing Today's Hot Topics! 

Plus... 
Special 

RaB Panel host: 
Elroy Smith 
Operations Manager, 

VVGCI-AM/FM & 

WVAZ, Chicago 

sponsored by 

Ultimate Records 

With a special 

performance by 

BLESSED 

Polgad• 11101.a• OrcuP. 

Exciting Highlights 
Pear Chain el Rœida Pre-Seminar Party 
Welcoming all lc bels, Wednesday, March 13 

H Ho Memorial Gol bœnanol 
To beneit the TJ Martell Foundation 

Miami Shores Country Club 212. 833.7538 

BIG 3 Records Welcome Reception 
Poolside cocktais, great food and an 

incredible ocean view. With cppearances by 

KEKE V'srfArf MPRESS PRYMARY COLORZ 

Motown Lounge Tour Showcase 
Friday night at BillboardLIVE performances by 

PROPHET JONES REMY SHAND 

•{CORDS 
tree 4ens Pc 

Arista Records Spa Day 
Treatments for weary and over-partied 

attendees ( by invitation only). 

Island Del Jam Video Screen 
Featuring their latest and best 

artist videos. 

BUS Real Time Demonstration 
BDS Real Time provides up-to-the 

minute airplay information using ADS 

(Advanced Detection System) Technology. 

HOTEL 1V MIMI 
New and hot artists videos presented by 

Interscope, Virgin, Koch, Wind-up & Jive 

the grand finale! 

Mi25;àM_ 
EIAITERTAINNIENT 

Billboard/Airplay Monitor 

RADIO  
hosted by loey McIntyre 

held at Miami's hottest 

entertainment complex 

complete nominee list: www.billboord.cornievents/rodio 

er. ÇU.RB 

TO REGISTER 
ONUNE billboard.com/events/radio 

MAIL Billboard, Attn. Michele Jacangelo, 

770 Broadway, 6th FL NY, NY 10003 

FAX 646.654.4674. Attn. Michele Jacangelo 

71$595 - FULL REGISTRATION 
71 $199 - RADIO STATION EMPLOYEES ONLY 

El FREE - FOR RADIO STATION NOMINEES 

NEW UNAFFILIATED RATE: for radio & music execs between jobs 

$125 - Seminar OR Awards Show Ticket 

n $199 - BOTH Seminar & Awards Show Ticket 

Name: 

Title: 

Company:   

Address:   

City/State/Zip:   

Phone/Fax:   

Email:   

-1 Amex -1 MCNisa -1 Company Check 

Card#: Exp:   

CONFERENCE FEE & PAYMENT 
Make all payments to Billboard. Group discounts 
for 10 or more are available. Contact Phyllis Demo 
646.654.4643. 

CANCELLATIONS 
All cancellations received between Feb 1 and 
Feb 28 must be in writing and are subject to a 
20% cancellation fee. No cancellations accepted 
after February 28 and no refunds will be issued. 
Substitutions may be made at any time. Refunds 
will be processed after the conference is over. 

SPONSORSHIPS 
Top 40: Jeff Somerstein. 646.654.4710 
R&B: Johnna Johnson, 646.654.4707 
Country: Lee Ann Photoglo, 615.321.4294 
Rock: Rebecca Barton. 323.525.2331 
Corporate: Cebele Rodriguez. 646.654.4648 

QUESTIONS? 
Michele Jacangelo 646.654.4660 
bbevents@billboard.com 

HOTEL 
The Eden Roc Resort & Spa 
305.531.0000 
Discounted Room Rate $239 
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A LOOK BEHI D THIS WEEK'S CHART ACTION 

Counter. 
1TO THE HI-LO: Remix albums are generally 
an afterthought, so they often sell like also-
rans. But bring one out by an extremely pop-
ular artist during a soft time of year and 
you've got the makings of chart history—wit-
ness Jennifer Lopez. 
The actress-turned-singer becomes the first 

artist to reach No. 1 on The Billboard 200 with 
a remix album. Her J to Tha L-0!: The Remix-
es also sets a SoundScan record: First-week 
sales reached 156,000 units, besting the remix 
high set a few weeks ago, when 104,000 copies 
put Limp Bizkit's New Old Songs at No. 26 on 
the big chart (Billboard, Dec. 15, 2001). You'd 
have to track back to June 1990 to find the pre-
vious peak rank for a remix album, when Paula 
Abdul's Shut Up and Dance reached No. 7. 

The new J-Lo set—with songs from her first 
two albums and new track "Alive" from her 
upcoming movie, Enough—also tops Top 
R&B/Hip-Hop Albums, becoming her second 

title to reach 
No. 1 on both 
that chart and 
The Billboard 
200. No retail 
single is avail-
able of her 
treatment of 
"Ain't It Funny" 
with Ja Rule, 
currently No. 4 
on Hot 100 Air-

play—an angle that gives her fans added incen-
tive to buy the new album. Like a savvy ski 
jumper, Lopez's opening run is just enough to 
eclipse three-week champ Alan Jackson, who, 
with a 20.6% decline, sells 150,000 in the 
frame. 

Fresh troops and the advent of Valentine's 
Day stirs business, ending a three-week streak 
when we only had two 100,000-plus sellers, 
as four albums surpass that mark. Of the 
albums on last issue's Billboard 200,43 show 
gains of 10% or more—the most active week 
we've seen in 2002—though, continuing the 
year's trend, shy of the album volume 
notched in the same week of 2001. 
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VERY BARRY: Compare two adult-skewed 
singers: Prior to this week, Barry Manilow had 
not placed an album in the top 10 since 1979, 
while Barbra Streisand has had four top lOs 
in the past 10 years—one as recently as 
1999—with No. 1 albums in 1993 and 1997. 
Given that background, who would imagine a 
set of Manilow hits would sell more in one 
week than The Essential Barbra Streisand 
would sell in two? Yet that is the case, as Ulti-
mate Manilow starts at No. 3 with 113,000 
units (see story, page 3). The Streisand title 
sells 41,000 this issue (No. 29), down about 

20% from its 51,000-unit opener. 
More than 32,000 units of Manilow's take 

come via a direct-TV campaign—almost 28% 
of his first-week sales. Pink Floyd's Echoes: 

The Best of 
Pink Floyd and 
the Beatles' 1 
each opened to 
larger direct 
sales-50,000 
and 34,000, res-
pective I y —a 
segment that 
accounted for 
about 23% of 
Floyd's opening 

sum and only 5% of the Beatles'. 
One final odd fact: 15 of the 20 songs on 

Ultimate were among the 20 songs on 1985's 
The Manilow Collection, yet that earlier 
anthology stalled at No. 100. Go figure. 

Ultimate 
Manilow Atit 

A DRAMA' IN TWO ACTS: The 28-10 jump 
Mary J. Blige's No More Drama made last 
issue reflected the release of a new incarna-
tion of the album, with new cover art and 
four new tracks. Sales more than doubled. 
On further review, we discovered that to 
make room for the new content, songs from 
the original package were deleted. 

In the numerous cases where SoundScan has 
merged the sales of a value-added or otherwise 
repackaged album with those of the original, 
the new album has contained all of the first 
album's contents. So in this case, the two are 
split this week, with the newer one showing as 
a new entry at No. 20 (55,000 units) and the dis-
continued version at No. 134 (10,000). MCA 
made it easy for accounts to swap the old one for 
the new one, so the original edition will likely 
slip off the chart soon. If the two were still 
linked, the title would stand at No. 12. 

JUST SUPER: U2's much-lauded appearance at 
the Super Bowl not only heaps Greatest Gainer 
honors on the band's latest (66-25, up 142%, on 
The Billboard 200), but also more than doubles 
the sales of three earlier albums—at Nos. 2, 14, 
and 35—on Top Pop Catalog Albums. Pre-game 
participant Marc Anthony re-enters the catalog 
list with a 10% bump. The latest by another, Paul 
McCartney, sees a 67% spike, but at 5,000 units 
he is shy of a Billboard 200 re-entry .... Saturday 
Night Live, Pepsi's Super Bowl spots, and public-
ity for her film debut perk up Britney Spears (25-
17, up 40%) ... Sade bows at No. 10 on the big 
chart with the first live album in the top 10 since 
Dave Matthews Band entered at No. 6 in the Nov. 
10, 2001, issue—one of three that Matthews has 
scored in the last six years. The last act besides 
Matthews to gamer a live top 10 album was Blink-
182 in the Nov. 25, 2000, issue of Billboard. 

Minded. 
THE GOLD BUCKLE: Tim McGraw writes a chap-
ter of modern chart history on Hot Country 
Singles & Tracks, where "The Cowboy in Me" 
eases into the top five and lands next to "Bring 
on the Rain," his No. 4 collaboration with Jo 
Dee Messina. 
The feat offi-
cially makes 
McGraw the 
first artist to 
concurrently 
claim two top 
five singles on 
this chart in 
the dozen years 
since we adopt-
ed Broadcast 
Data Systems' monitored airplay data. Coinci-
dentally, both singles improve 139 plays each, 
powering a 5-4 move for "Rain" and a 6-5 hop 
for "Cowboy." The former is Messina's ninth 
top five, which includes four No. 1 singles. 
McGraw's stats show 24 top five songs, a tally 
that includes 14 chart-toppers. McGraw co-pro-
duced "Rain" with Byron Gallimore, who was 
feted as Billboard's No. 1 Hot Country Produc-
er in our 2001 Year in Music issue. 
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MATTER OF 'TIME': "Always on Time" by Jo 
Rule Featuring Ashanti finally makes it to 
No. 1 on The Billboard Hot 100 after waiting 
patiently at No. 3 for the past four weeks. 
"Time" also remains atop Hot R&B/Hip-Hop 
Singles & Tracks for an eighth week. "Time" 
gains 1.5 million listeners, increasing its 
total audience to 121 million. 

Jo Rule is the second artist in the past 12 
months to place two songs atop the Hot 100, 
following the man he replaces. Usher, who 
falls to No. 3 with "U Got It Bad" (down 16 
million listeners). Ja Rule ruled the roost last 
fall with Jennifer Lopez's "I'm Real," while 
Usher hit No. 1 with "U Remind Me" last July. 

DOUBLE-SIDED: Former Sounds of Blackness 
member Ann Nesby charts her second solo 
single with "Put It on Paper" featuring M 
Green, which bows at No. 74 on the Hot R&13/ 
Hip-Hop Singles & Tracks chart. It is the first 
time either singer has received chart billing 

since 1996, 
when Nesby's 
"I'll Do Any-
thing for You" 
peaked at No. 
51 in July and 
Green's "Your 
Heart's in 
Good Hands" 
went to No. 47 
in January of 
that year. 

by Silvio Pietroluongo, Minal Patel, and Wade lessen 

"Paper" earns Hot Shot Debut status, gar-
nering 4.7 million R&B radio listeners. It is the 
title track from Nesby's sophomore set, due 
March 19 on her own label, It's Time Child 
Records—which, at press time, had been picked 
up by Universal Music & Video Distribution. 

NEW DAY, SAME SUCCESS: Celine Dion enters 
the Adult Contemporary chart at No. 24 with 
"A New Day Has Come." It is her 27th chart 
appearance—the most by any artist on that 
chart since 1990. In second place with 24 
charted titles in that span is Elton John, who 
has two titles on this week's chart: "This Train 
Don't Stop There Anymore" at No. 22 and for-
mer top 10 "I Want Love" at No. 27. 

Dion's "Day" posts 382 detections this 
week out of the box, becoming the first track 
to debut on the AC chart without a detection 
in the prior week since her own "That's The 
Way It Is" in the October 30, 1999, issue. 

SLOW CRAWL: Hoobastank's "Crawling in 
the Dark" hits the top 10 of' Mainstream Rock 
Tracks in its 16th chart week, marking the 
longest a debut song has taken to crack the 
top 10 of that chart since Incubus' "Pardon 
Me" did so in its 19th week, in March 2000. 
The record for the overall longest climb to 
Mainstream Rock's top 10 is 20 weeks, held 
by two acts who, like Hoobastank, each did so 
with a first charting single: Sponge's 
"Plowed" in April 1995 and the Flys' "Got 
You (Where I Want You)" in January 1999. 

STILL IN LOVE: Savage Garden's "I Knew I 
Loved You" sets a record for the most weeks 
on the Adult Contemporary chart ( 124), as it 
holds at No. 15. The group's "Truly Madly 
Deeply" was the previous record-holder, with 
123 weeks on the chart—a run that ended 
in May 2000. "Loved" spent 17 weeks at No. 
1, starting with the Dec. 25, 1999, issue. 
Meanwhile, lead singer Darren Hayes has 
gone solo and moves 20-18 on this chart 
with "Insatiable." 

FURTHERMORE: This column mentioned last 
issue that although it is currently at 28 weeks 
on Modern Rock tracks, Alien Ant Farm's 
"Movies" is eligible to remain on the chart 
below No. 20 (No. 27), because it re-entered 
more than six months after it dropped off the 
chart. Billboard will continue to list the com-
bined weeks for the track for historical pur-
poses, but our sister publication, Airplay 
Monitor, will list the weeks of its current 
chart run ( 14) in order for the industry to bet-
ter track when it will become a recurrent. 

Additional reporting by Anthony Colom-
bo in New York. 
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IMPRINT & NUMBER/DISTRIBUTING LABEL 

• 

:,,,, e,,,, .  .  1 Week At Number 1 NUMBER 1/HOT SHOT DEBUT - 
JENNIFER LOPEZ J To Tha L-O! The Remixes 
EPIC 863991 112 98 EO/18 981 

1 

49 41 40 , .''. STAIND A' 
FLIP/ELEKTRA 62626/EEG 11296/78 98) 

Break The Cycle 

50 48 48 30 AALIYAH A 
BLACKGROUND 100821 112 9118 981 

Aaliyah 

2 1 1 ALAN JACKSON 
ARISTA NASHVILLE 67039/11 11298/18 98) 

Drive 1 51 47 41 39 SOUNDTRACK A 
DREAMWORKS 459305/INTERSCOPE 11298/13181 

Shrek 28 

O BARRY MANILOW 
/MG HERITAGE 10600/ARISTA ( 12 98/18 981 

Ultimate Manilow 3 0 52 83 44 JAHEIM • 
DIVINE MILL 474521/WARNER BROS. ( 11.98/17.981 

[Ghetto Love] 

4 2 2 ' CREED A 1 
WIND-UP 130750198/18 981 

Weathered 1 53 44 30 14 PINK FLOYD A' 
CAPITOL 36111119.9e/24e) 

Echoes — The Best Of Pink Floyd 

O 3 3 68 LINKIN PARK A' 
WARNER BROS. 47755112.98/18981 

[Hybrid Theory] 2 54 45 38 16 INCUBUS A 
IMMORTAL MM./EPIC ( 12.98 EO/18 981 

Morning View 

)11115 4 4 11 

- 

LUDACRIS A 
DISTURBING THA PEACE/SEP JAM SOUTH 461/10.1MG 112 98/18 981 

Word Of Mouf 3 55 54 54 16 DMX A 
RUFF RYDERS/DEF JAM 586450T/IDJM6 ( 12 98/19 981 

The Great Depression 

O 5 5 "22 NICKELBACK A' 
ROADRUNNER 618485/10.1MG 11298/18 98) 

Silver Side Up 2 0 65 55 13 ROD STEWART 
WARNER BROS. 78328112.98/18 981 

The Very Best Of Rod Stewart 40 

8 6 6 19 
, 

JA RULE A ' 
MURDER INCJDEF JAM 5864371/DWG 112 98/16981 

Pain Is Love 1 57 53 39 SOUNDTRACK A 
INTERSCOPE 49303511298/18.981 

Moulin Rouge 

O 9 
O 

9 

4( 

PINK A' 
ARISTA 14718)1298/1898 

M!ssundaztood 6 58 59 71 

, 

TIM MCGRAW A 
CURB 78711112 9808.98) 

Set This Circus Down 2 

SADE 
EPIC 86373 112.98 ED/18.98, 

Lovers Live 10 0 67 52 14 DEFAULT 
nrr 7710111.98 COI à 

The Fallout 52 

11 7 

O 

7 NAS A 
ILL WILIJCOLUMB ,  - ' 

Stillmatic 5 60 51 51 9 JOE 
JIVE 41786/ZOMBA ( 12 98/18981 

Better Days 32 

VARIOUS ARTISTS 

BNA 67043/RLG 111 A. , 

Totally Country: 17 New Chart-Topping Hits 12 61 57 57 29 'N SYNC A' 
JIVE 41758/ZOMEIA 112.98/18 981 

Celebrity 

13 17 PUDDLE OF MUDD A 
FLAWLESS/GEFFEN 4930)7 .. , : OPE 112 98,18 981 

Come Clean 10 62 42 45 55 JENNIFER LOPEZ A' 
EPIC 85965 ( 12 98 E0/18.981 

J.Lo 

14 8 8 USHER A 1 
ARISTA 1471V 112 9, 

8701 4 63 55 58 8 MASTER P 
NEW NO LIMIT 860977/UNIVERSAL ( 1298)11981 

Game Face 53 

16 15 SHAKIRA A 
EPIC 6390011248 EL 

Laundry Service 3 64 50 53 10 YOLANDA ADAMS 
ELEKTRA 6269WEEG 112.98/18 981 

Believe 42 

16 11 10 SOUNDTRACK A 
LOST HIGHWAY/MERCURY 1 [WC 1 ' • 

0 Brother, Where Art Thou? 10 65 58 33 18 THE STROKES • 
RCA 68101 1 117 98 CD) 

Is This It 33 

O 25 22 BRITNEY SPEARS A' 
JIVE 41776/ZOME) A 

Britney 1 66 32 — 2 THE CHEMICAL BROTHERS 
FREESTYLE DUST 1168211ASTRALWERKS 118 98 CO1 

Come With Us 32 

18 12 12 33 ALICIA KEYS A ' 
J M00202.98/18 981 

Songs In A Minor 1CD 76 65 12 STING • 
A&M 493169/INTERSCOPE 112 98/18 981 

... All This lime 32 

17 16 P.O.D. A' 
ATLANTIC 834751/AG III 98,17 981 

Satellite 6 68 68 66 14 PETEY PABLO • 
JIVE 417M/ZOMBA 111.49/17 981 

Diary Of A Sinner:1st Entry 13 

0 MARY J. BLIGE 
MCA 112808.11298/18 981 

No More Drama (2002) 20 69 60 47 8 JAY-Z 
ROG-A-FELLA/DEF JAM 586614/1DJ MG 19 98.14 981 

MTV Unplugged 31 

22 21 ENRIQUE IGLESIAS A' 
iNTERSCOPE 493118112 98/18.981 

Escape 2 70 63 60 8 VARIOUS ARTISTS 
RUFF RYDERS 4931771/INTERSCOPE 112.98/19 981 

Ryde Or Die Vol. III: In The "R" We Trust 34 

22 19 13 2 VARIOUS ARTISTS 411 3 
EMPUNIVERSAUSONY/ZOMBA 11154/VIRGIN 112 98/19 981 

Now 8 2 71 70 63 8 VARIOUS ARTISTS 
U1V/DEF JAM 586662/DWG 112.9808 981 

The Source Presents Hip Hop Hits — Volume 5 ' 47 

23 18 11 ENYA A' 
REPRISE 47426/WARNER BROS 112.98/18 98) 

A Day Without Rain 2 0 89 110 47 RASCAL FLATTS • 
LYRIC STREET 16501I/HOLLYWOOD Ill 9817 9811 

Rascal Flatts 72 

24 20 14 NO DOUBT A 
INTERSCOPE 4931W 11298/18 98 

Rock Steady 9 0 80 97 8 STEVE HOLY 
CURB 77972 111 98/17.9131 it 

Blue Moon 73 

41 

ell 66 61 67 

iSe GREATEST GAINER ee" 

U2 à' All That You Can't Leave Behind 
INTERSCOPE 524653 112 98/18981 

3 

74 

0 

61 62 9 
ROBAN RNER 118 98 CDI. 143 48154/WA BROS  

Josh Groban 

87 91 4 FRANK SINATFtA 
REPRISE 78295/WARNER BROS 112 9808981 

Greatest Love Songs 75 

26 21 20 SOUNDTRACK 
1/2 27119 112.9808.981 

I Am Sani 20 76 69 73 49 ALIEN ANT FARM A 
NEW NOIZE/DREAMWORKS 450293/1N TERSCOPE 112.98/18.981H 

ANThology 11 

27 23 19 OUTKAST 
ARISTA 15, ' . 

Big Boi & Dre Present... OutKast 18 77 77 90 10 FAT JOE 
TERROR SOUAD/ATLANTIC 834721/AG III 98/17981 

J.O.S.E. : Jealous Ones Still Envy 37 

28 24 24 12 KID ROCK A 
LAVA/ATLANTIC 8:..:. , 98, 

Cocky 7 0 82 79 13 ROB ZOMBIE • 
GEFFEN 4931471/INTERSCOPE112.98flem 

The Sinister Urge 

29 15 — 2 BARBFtA STREISAND 
COLUMBIA 86123/CRG II / ', • : ',81 

The Essential Barbra Streisand 15 79 33 64 VARIOUS ARTISTS A 
• . , ATLANTIC 14684, ARISTA 02 8 98 

Totally Hits 2001 

30 26 18 13 GARTH BROOKS A' 
CAPITOL INASHVILLE1313, ., /0 981 

Scarecrow 1 0 79 78 SOUNDTRACK A' 
CURB 78703 11798/17.98/ 

Coyote Ugly 10 

31 14 — 2 SOUNDTRACK 
uoc.A.rauvorrJAmsespi•doJkic III 9&11 981 

State Property 14 0 81 70 21 DIANA KRALL A 
VERVE 549846NC/1298/18 981 

The Look Of Love 

O  ' VARIOUS ARTISTS 
GRAMMY/UTV 084705/AME 118.98 CD) 

Grammy Nominees 2002 32 82 56 — 2 JAGUAR WRIGHT 
MOTIVE 112683/MCA (8 98/12981 

Denials Delusions And Decisions 56 

0  36 36 SYSTEM OF A DOWN A 
AMERICAN/COLUMBIA 622401/CRG 112.98 EO/18 981 

Toxicity 1 0 88 - Z BISHOP T.D. JAKES Woman Thou Art Loosed: Worship 2002— Run To The Water... The River Within 
DEXTERITY SOUNDS 20334/EM1 GOSPEL ill 9815 98 

83 

ED 35 46 .14 FAITH EVANS • 
BAD BOY 73041/ARISTA 112 98/18981 

Faithfully 14 0 116 114 22 MICHAEL W. SMITH • 
REUNION 10025/ZOMBA II 1.98/17.981 

Worship 20 

35 27 27 -15 MICHAEL JACKSON A' 
EPIC 694E10111298 EO/18 981 

Invincible 1 85 74 77 11 SOUNDTRACK 
INTERSCOPE 493172 112.98/19 98, 

Ali 61 

36 31 31 . 8 MYSTIICAL 
JIVE 417701/ZOMBA 112.98/18 981 

Tarantula 25 86 78 80 94 DISTURBED • 2 
GIANT 24738/WARNER BROS 10.9117 9814 

The Sickness 29 

37 34 56 4 SOUNDTRACK 
EPIC 86311118 98 E0 COI 

A Walk To Remember 34 87 64 42 12 SOUNDTRACK • 
REPRISE 48110/WARNER BROS 119 98 CD) 

The Lord Of The Rings: The Fellowship Of The Ring 29 

38 28 29 8 LIL BOW WOW A 
SO SO DEF/COLUMBIA 861311C116 112 98 10/18 981 

Doggy Bag 11 0 92 76 59 NELLY FURTADO A' 
DREAMWORKS 450217/1NTERSCOPE 112.98/18 9814 

Whoa, Nelly! 24 

0  38 34 30 CRAIG DAVID A 
WILDSTAR/AT1ANTIC 88081 1/AG III 9111e 

Born To Do It 11 o 94 100 21 MARTINA MCBRIDE • 
RCA (NASHVILLE) 67012/RLG 112 98/18 98) 

Greatest Hits 

40 29 23 13 JEWEL A 
ATLANTIC 835191/AG 11298/18981 

This Way 9 90 75 59 4 WILLIE NELSON 
LOST HIGHWAY 186231/MERCURY (NASHVILLE/ 112 98/18 98) 

The Great Divide 43 

0  39 25 12 HOOBASTANK • 
ISLAND 586435/DWG 118 98 C0111 

Hoobastank 25 91 72 69 15 BACKSTREET BOYS 
JIVE 41779/ZOMBA 112.98118 981 

The Hits — Chapter One 

42 30 32 11 BUSTA RHYMES • 
J »0091112.9118 98/ 

Genesis 7 0 109 98 9 MERCYME 
INO/WORD 1, 1:/ WARNER BROS 116 98 COI 

Almost There 92 

0  49 43 15 THE CALLING • 
RCA 6758511798/17.9814 

Camino Palmero 36 93 90 95 19 JIMMY EAT WORLD 
DREAMWTJT.• ,' / • T, T ERSCOPE 11718 CD) 

Jimmy Eat World 54 

44 37 35 24 TOBY KEITH A 
DREAMWORKS 1NASHVILLE) 450297/INTERSCOPE 112 98/18981 

Pull My Chain 9 94 95 68 17 ANDREA BOCELLI A 
PHILIPS 589341(129118 981 

Cieli Di Toscana 11 

45 43 50 13 KEKE WYATT Soul Sista 
MCA 112809112.9118 981 

43 0 104 86 51 VARIOUS ARTISTS A' 
INTEGRITY moirtimE LIFE 119 98 CD) 

Songs 4 Worship — Shout To The Lord 51 

0 New 

0  71 87 

1 VARIOUS ARTISTS WOW Gospel 2002: The Year's 30 Top Gospel Artists And Songs 
EMI CHR1STIAN/WORDNERITY 4318/ZOMBA 11 I 9&19 981 

46 96 

97 

96 96 22 FABOLOUS • 
DESERT STORM/ELEKTRA 62679./EE G 11298/18 981 

Ghetto Fabolous 4 

39 

4'", PACESETTER ' 'r 
INDIA.ARIE A Acoustic Soul 
MOTOWN 0137701/UNIVERSAL 112 98/18 98' 

10 

93 75 50 DAVE MATTHEWS BAND A' 
RCA 6798811798/18 98/ 

Everyday 

98 85 101 14 ANGIE STONE • 
J now 112 98/18.981 

Mahogany Soul 22 

48 40 44 9 MOBB DEEP • 
LOUD/COLUMBIA R5889/CRS 02.98 E0/18.981 

Infamy 22 99 98 93 26 MICHELLE BRANCH • 
MAVERICK 47985/WARNER BROS. 117.98 CD) 

The Spirit Room 64 
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100 84 81 JAY-Z A The Blueprint 
ROC•A•FELLNDEF JAM 5136396*/10.1MG ( 12 98119 981 

1 151 133 116 GREEN DAY • International Superhits! 
REPRISE 48145/WARNER BROS. 118 98 CO) 

40 

:101 62 37 NINE INCH NAILS And All That Could Have Been, Live 
NOTHING 493185/INTERSCOPE 118.98 COI 

37 (113) 185 195  . VARIOUS ARTISTS Body + Soul: No Control 
TIME LIFE 18805 ( 17.98 CD1 

129 

132 83 67 SOUNDTRACK How High 
DEE JAM 586628NIDJMG 112 98/18981 

38 153 164 199 4 LUTHER VANDROSS À Luther Vandross 
J 20007112.98/18.981 

6 

e  108 130 MAXWELL À Now 
COLUMBIA 871313NCRG ( 12.98 EG/18.981 

1 154 161 169 JOHN MAYER Room For Squares 
AWARE/COLUMBIA 85293CRG 17.98 EG/11.981 é 

154 

104 91 72 MADONNA À GHV2: Greatest Hits Volume 2 
MAVERICK 48009/WARNER BROS ( 12 98/18 961 

7 155 169 188 . DONNIE MCCLURKIN A Live In London And More... 
VERITY 43150/ZOMBA 111.9e/17981* 

69 

105 99 89 JANET À 2 All For You 
VIRGIN 10144'112.98/18.981 

1 156 141 155 MISSY "MISDEMEANOR" ELLIOTT À Miss E...So Addictive 
THE GOLD MIND/ELEKTRA 82839/EEG ( 1298/18.981 

2 

106 111 108 BROOKS & DUNN • Steers & Stripes 
ARISTA NASHVILLE 61983/RIG 112.98/18.981 

4 157 144 117 SOUNDTRACK • The Princess Diaries 
WALT DISNEY 860731 118.98 031 

41 

107 103 94 SOUNDTRACK • The Fast And The Furious 
MURDER INC./DEF JAM 5488.32NIDJMG 11198/18.98) 

7 158 125 88 SOUNDTRACK Orange County 
COLUMBIA 85933/CRG 118.98 EQ COI 

62 

108 97 74 WU-TANG CLAN • Iron Flag 
VVU.TANG/LOUD/COLUMBIA 86236NCRG 112.98 60/18.981 

32 elp JACK JOHNSON Brushfire Fairytales 
ENJOY 860994/UNIVERSAL 114.98 COI* 

159 

109 106 104 DESTINY'S CHILD À'' Survivor 
COLUMBIA 6106.INCRG 11298 EWI8.981 

1 160 137 113 SOUNDTRACK Jimmy Neutron Boy Genius 
NICK/JIVE 4850120MBA ( 12.98/18981 

84 

OD 120 107 THE BEATLES • ° 1 
APPLE 29325/CAPITOL 11198/18 981 

1 161 148 138 CITY HIGH • City High 
BOOGA BASEMENT 490890/INTERSCOPE 112.98/1898) 

34 

111 102 99 COLDPLAY .4 Parachutes 
NETTWERK 30182/CAPITOL 111.98/17981* 

51 162 159 14 1 TRAIN AO Drops Of Jupiter 
AWARE/COLUMBIA 89888/CRG 11198 EC1/18 981 

6 

1'2 113 129 JAGGED EDGE A Jagged Little Thrill 
SO SO DEF/COLUMBIA 85646NORG 111 98 E13/18 981 

3 163 162 157 THIRD DAY Come Together 
ESSENTIAL 1066820MBA ( 1198/17.981 

31 

113 105 92 LIMP BIZKIT New Old Songs ( Re-Mix) 
FLIP 493192NINTERSCOPE 112.98/18.981 

26 164 168 145 MARIAH CAREY Greatest Hits 
COLUMBIA 85960/CRG 117.98 E13/22.981 

52 

114 119 127 OZZY OSBOURNE • Down To Earth 
EPIC 63580 ( 12 98 80/18.981 

4 165 122 123 LIL' KEKE Platinum In Da Ghetto 
IN THE PAINT 8/31/KOCH ( 12 98/18 91318 

122 

1' 5 107 

a; 

84 SUM 41 I, All Killer No Filler 
ISLAND 548662/IDJMG ( 12.98/18 98/ 

13 166 126 119 TIMBALAND & MAGOO Indecent Proposal 
BLACKGROUND 10946'112.98/18 981 

29 

116 117 106 GORILLAZ A Gorillaz 
PARLOPHONE 33478/VIRGIN 112.98/18 981 

14 167 172 139 LONESTAR • I'm Already There 
BNA 67011/RLG 112.98/18.981 

9 

CD 130 121 VARIOUS ARTISTS Wow Hits 2002: The Year's 30 Top Christian Artists And Hits 
EMI CHRISTIAN/PROVIDENT/WORD 51850/SPARROW 119.98/21.981 

52 ftED SHAGGY Hotshot: Ultramix (Special Edition) 
MCA 1128W 118.98 CD) 

168 

118 114 11 VARIOUS ARTISTS A ' Now 7 
,.., , 1N WE MAL/SONY/ZOMBA 10749N1RG IN 112.98/18.98) 

1 169 170 165. SARA EVANS A Born To Fly 
RCA INASHVILLE187964/R1.6 111.98/17.981 

55 

CD 147 140 ADEMA Adema 
ARISTA 14896 11198/12981 

27 170 165 177i4 8BALL Almost Famous 
JCOR 880964/INTERSCOPE 112.98/18.981 

47 

(ED 129 120 BLINK-182 A Take Off Your Pants And Jacket 
MCA 11262111198/1818) 

1 171 86 -  BILL& GLORIA GAITHER AND THEIR HOMECOMING FRIENDS Freedom Band 
SPRING HOUSE 42352 111.98/ me 

86 

121 112 109 
., . 

JILL SCOTT • Experience: Jill Scott 826+ 
HIDDEN BEACH 86150/E PIC ( 14.98/19.981 

38 172 155 162 MR. CHEEKS John P. Kelly 
UNIVERSAL 014928 112.98/18.98/ 

32 

e 131 132 
. , 

NELLY A 8 Country Grammar 
FO REEL 151143/UNIVERSAL 11198/18.981 

1 173 156 -  .'e.,--- HANK WILLIAMS Ill Lovesick Broke & Driftin' 
CURB 78718 11798 COI d 

156 

(ED 135 135 JERMAINE DUPRI Instructions 
SO SO OFF/COLUMBIA 85830NCRG 112.98 EG/18.98) 

15 174 166 166 UGK Dirty Money 
JIVE 41673/ZOMBA ( 11.98/17.981 

18 

124 1 --' 142 BRIAN MCKNIGHT • Superhero 
MOTOWN 014743/UNIVERSAL 112 98/18.9p 

7 e 193 -  TRAVIS TRITT A Down The Road I Go 
COLUMBIA ( NASHVILLE) 62165/SONY ( NASHVILLE) 111 98 E11/11 981 

51 

CD 150 136 BEE GEES Their Greatest Hits-The Record 
POLYDOR/UTV 589403/UNIVERSAL ( 17 98/24 981 

49 176 46 -  DREAM THEATER Six Degrees Of Inner Turbulence 
ELEKTRA 62742/EEG 124.98 CO1 

46 

126 121 103 SARAH BRIGHTMAN Classics 
NEMO STUDIO 33257/ANGEL ( 12 98/17.981 

66 177 177 -  f . 
., ,,,. 

R. KELLY A' tp-2.com 
JIVE 41705NZOMBA 112.98/18.98) 

1 

127 110 82 VARIOUS ARTISTS • America: A Tribute To Heroes 
INTERSCOPE 493188119.98 CD) 

17 178 136 148 NICKEL CREEK • Nickel Creek 
SUGAR HILL 3909 ( 16.se CO)* 

136 

122 118 112 GEORGE STRAIT • The Road Less Traveled 
MCA NASHVILLE 170220111.98/18.981 

9 179 186 194 SADE A' Lovers Rock 
EPIC 85185112.98 ECl/18 981 

3 

tED 154 151 STARSAILOR Love Is Here 
CAPITOL 38448(10.98 COI é 

129 180 152 184 NEIL DIAMOND The Essential Neil Diamond 
LEGACY/COLUMBIA 86681/CAS 11798 60/24.981 

90 

133 73 -  UNWRITTEN LAW Elva 
1NTERSCOPE 493139 ( 1498 CD) 

73 181 174 152 BARENAKED LADIES • Disc One: All Their Greatest Hits ( 1991-2001) 
REPRISE 48075/WARNER BROS 118 98 CD) 

38 

131 124 160 THE ISLEY BROTHERS FEATURING RONALD ISLEY AKA MR. BIGGS À Eternal 
DREAMWORKS 450291/INTERSCOPE 112.98/18 981 

3 CE) PRINCE The Very Best Of Prince 
WARNER BROS. 74272 ( 18.98 CD) 

66 

ID 149 150 KENNY CHESNEY À 2 Greatest Hits 
8NA 67916/RLG ( 12.98/18 981 

13 183 157 1251 
- 

THE SMASHING PUMPKINS • {Rotten Apples} Greatest Hits 
VIRGIN 1131611898 CD1 

31 

133 100 49 BAD RELIGION The Process Of Belief 
EPITAPH 86635'117.98 CD) 

49 184 181 154 - S- FIVE FOR FIGHTING • America Town 
AWARE/COLUMBIA 8.3159/CRG (7.98 EG/17.98)* 

54 

134 10 28 MARY J. BLIGE À No More Drama 
MCA 111616'112.98/18981 

2 185 160 128 LENNY KRAVITZ A Lenny 
VIRGIN 1123311198/18.981 

12 

`• 35 115 102 ICE CUBE Greatest Hits 
PRIORITY 2%9//CAPITOL ( 12.98/18.981 

54 186 178 -  OUT OF EDEN This Is Your Life 
GOTEE 72850 11698 CD1i 

178 

136 128 124 LENNY KFtAVITZ I,' Greatest Hits 
VIRGIN 50315 ( 12.96/18.981 

2 187 123 122 VARIOUS ARTISTS Goin' South Volume 2 
4/AZORO TIE 89049 117 98 COI 

122 

1 37 139 158 SHAGGY À 6 Hotshot 
MCA 112096'112.98/18.981 

1 188 176 144 DAVID GRAY • White Ladder 
AD] 8435/RCA III 98/11 981i 

35 

138 138 149 JO DEE MESSINA A Burn 
CURB 77977 111.98/11 981 

19 189 171 143 ELTON JOHN • Songs From The West Coast 15 

139 132 126 SOUNDTRACK The Fast And The Furious: More Fast And Furious 
ISLAND 586631/IDJMG ( 1498 CO) 

122 190 146 105 SOUNDTRACK • American Pie 2 
REPUBLIC 014494/UNIVERSAL 112.98/18.981 

7 

148 143 156 TIM MCGRAW A' Greatest Hits 
CURB 77978 112.98/18.981 

4 191 180 163 VARIOUS ARTISTS Pulse 
RAZOR 8 TIE 89041112.96/18.981 

43 

1110. 151 137 Volume 1 MICHAEL JACKSON Greatest Hits: HIStory -. 85 
EPIC 85250 118.98 Ell COI 

192 173 176 ' BUBBA SPARXXX • Dark Days, Bright Nights 
BEAT CLUB 493127./INTERSCOPE ( 12 98/18 981 

3 

et# 158 164 GINUWINE À The Life 
EPIC 69622'112 98 80118.981 

3 193 179 153 ENIGMA LSD: Love Sensuality Devotion-The Greatest Hits 
VIRGIN 11119(18.98 CO) 

29 

143 140 134 LIFEHOUSE A' No Name Face 
DREAMWORKS 450231/INTERSCOPE 112.98/18.98) 1/ 

6 194 189 175 , LIMP BIZKIT À 5 Chocolate Starfish And The Hot Dog Flavored Water 
FLIP 490759NINTERSCOPE 112 98/18 981 

1 

et1 167 167 DIXIE CHICKS 41 8 Fly 
MONUMENT 69678/SONY INASHVILLE111198 80/18.981 

1 195 200 191 ,,, -• 
''' 

BOYZ II MEN Legacy: The Greatest Hits Collection 
UNIVERSAL 016083111 9018 981 

89 

145 134 115 MACK 10 Bang Or Ball 
CASH MONEY 030968NUNIVERSAL 11 2.98/18 981 

48 196 184 131 
L 

. PETE YORN Musicforthemorningafter 
COLUMBIA 62216NCRG 1198 80/12.981* 

131 

CD 
JOHN WILLIAMS American Journey 
SONY CLASSICAL 89364 118 98 E0 CD) 

146 ci) CYNDI THOMSON My World 
CAPITOL ' NASHVILLE) 26010 110.98/11.981 

81 

147 145 133 AARON CARTER À Oh Aaron 
JIVE 41768/ZOMBA 112.98/18.981 

7 198 175 147 "-, SEVENDUST Animosity 
TVT 5870110.98/17.981 

28 

148 101 85 NATE DOGG Music & Me 
ELEKTRA 628111r/EEG 11198/18 981 

32 199 188 196 1MX 1MX 
TUG 39009/NEW LINE 11198/17.98/ 

188 

14S 142 146 TANTRIC • Tantric 
MAVERICK 47978/WARNER BROS. ( 17.98 COI * 

71 CD CHRIS CAGLE Play It Loud 
CAPITOL INASHVIL LEI 34170 ( 10.98/11.98)* 

166 

150 153 173 KIDZ BOP KIDS 
RAZOR 8 TIE 89042111 98/16 981 

Kidz Bop 76 

• Albums with the reate t sales gains this week. • Recording Industry Assn. Of America IRIAA) certification for net shipment of 500,000 album units ( Gold). • RIM certification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 million units ( Dia- I Tie lop selling ohms mew lee a 
mond) Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double albums with a rennin time of 100 m.nutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: Certification for net 1,1,1 peo ple a eep epe 
shicnent of 100,000 nits (Oro). A Certification of 200.000 units ( Platino). A' Certification of 400,000 units ( Multi-Platino). Asterisk indicates LP is available. Most tape vices, and CD prices for BMG and WA labels, are suggested lists. Tape prices marked Et], and all other CD prices, ,O8 Inlolirl 0,1,0 reports 
areettuivalent price , which are prospected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. 

e © 210i, VNU Business Medla, Inc , and SoundSean. Inc Alf rights reserved ollvted. ample and provided hy 
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23 illboapd TOP BLUES ALBUMS TM 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 2 
' '' f WIBER 1 -"C 

B.B. KING & ERIC CLAPTON • 
.,,.iii-- , 2,WARNER ONUS 

17 Wpi,ks At Null. I 

Riding With The King 

3 VARIOUS ARTISTS 
N ARM 50007 

Get The Blues! 

3 1 STE VIE RAY VAUGHAN AND DOUBLE TROUBLE 
LEGACY NISI/EPIC 

Live At Montreux 1982 & 1985 

4 4 BUDDY GUY 
SILVERTONE 11751/ZOMBA 1 

Sweet Tea 

5 PEGGY SCOTT-ADAMS 
MISS BUTCH 3019/MARDI GRAS 

Hot & Sassy 

6 9 

12 

ETTA JAMES Love Songs 

WILLIE CLAYTON 
Ctâ , T.W 2015 

Little Giant Of Soul 

15 R.L. BURNSIDE 
FAT POSSUM 80343/EPITAPH 

Bumside On Bumside 

6 JIMMIE VAUGHAN 
ARTEMIS 751091 

Do You Get The Blues? 

,. 0 8 DELBERT MCCLINTON 
NEW WEST 6024 

Nothing Personal 

, 1 10 MEL WAITERS Let Me Show You How To Love 
WALDOXY 2625/MAL/ECO 

IliE) VARIOUS ARTISTS 
UTV 556176 

Pure Blues 

13 13 RORY BLOCK 
ROUNDER 613171 

I'm Every Woman 

14 11 VARIOUS ARTISTS Alligator Records 30th Anniversary Collection 
ALLIGATOR 112/13 

IlD STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
LEGACY 83842/EPIC 

Blues At Sunrise 

13
3 
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 Bilboad TOP REGGAE ALBUMS,» 

A RTI ST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 

38 Weeks AI Numhp, 1 

BOB MARLEY AND THE WAILERS One Love The Very Best Of Bob Marley And The Wailers 
II/1 GONG ISLAND 542855 WV 

2 2 UB40 The Very Best Of UB40 
VIRGIN 50520 

4 ELEPHANT MAN Log On 
GREENSLEEVES 2613. 

4 6 DAMIAN "JR. GONG" MARLEY Halfway Tree 
MOTOWN 011712/UNIVERSAL 

5 VARIOUS ARTISTS Reggae Gold 2001 
VP 1629' 

6 10 TANTO METRO & DEVONTE The Beat Goes On 
SHOCKING VIBES 16W/VP 

7 VARIOUS ARTISTS Strictly The Best 27 
VP 1369. 

8 11 VARIOUS ARTISTS The Biggest Ragga Dancehall Anthems 2001 
GREENSLEEVES 1003 

9 8 VARIOUS ARTISTS Strictly The Best 28 
VP IMO' 

0 9 T.O.K. My Crew, My Dawgs 
6- RICH 1632./VP 

1 12 BOB MARLEY AND THE WAILERS Exodus (Deluxe Edition) 
TUFF GONG/ISLAND 586408/IDJMG 

14 BEENIE MAN Art And Life 
SHOCKING VIBES/VP 49033M/IRGIN 

• 4 
15 BUJU BANTON Ultimate Collection 

HIP-0 541336/UNIVERSAL 

SHABBA RANKS Greatest Hits 
EPIC 61423 

13 PETER TOSH Super Hits 
I f GACY/COLUMBIA 85341/CRG  

FEBR2Uoiff 

60 

23 dEx:x3rd • TOP WORLD ALBums 
T 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

-.e. NUMBER 1 ‘C - 4 Weeks AI Wet I 
SOUNDTRACK Black Hawk Down 
,NIVE//SAL Olio,. 

SOUNDTRACK 
VIRGIN 10790 

Amelie 

3 ORCHESTRA BALBOA 
WORID CIRCUIT NONE SI/CH 79643/AG 

Pirates Choice 

3 GIPSY KINGS Somos Gitanos 

4 ISRAEL ICAMAKAWIWVOLE 
BIG BOY 5907/THE MOUNTAIN APPLE COMPANY 

Alone In lz World 

5 ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT 
MUSIC MATTERS 9020 d 

The Irish Tenons: Ellis Island 

7 7 VARIOUS ARTISTS 
PUTUMAYO 195 

Samba Bossa Nova 

6 BAHA MEN A' 
S CURVE 751052/ARTEMIS à 

Who Let The Dogs Out 

9 10 AFRO CELT SOUND SYSTEM 
REAL WORLD/NARADA 10184/VIRGIN A 

Volume 3: Further In Time 

o 9 PILAR MONTENEGRO 
UNIVISION 310025 

Desahogo 

1 14 KEOLA BEAMER 
DANCING CAT/WINDHAM HILL 38012/RCA 

Soliloquy-Ka Leo 0 Loko 

2 11 MANU CHAO 
RADIO BEMA 10321/VIRGIN à 

Proxima Estacion...Esperanza 

3 13 
_ 

BEBEL GILBERTO 
ZIRIGUIBOOM 1058/SIX DEGREES 

Tanto Tempo Remixes 

4 " BEBEL GILBERTO 
ZIRIGUIBOOM 1026/SIX DEGREES à 

Tanto Tempo 

ALESSANDRO SAFINA 
MUSIC FOR A BETTER WORLD 493117/INTERSCOPE 

Alessandro Salina 

FEBRUARY 
2002 

23 B,1 1 rci TOP CONTEMPORARY CHRISTIAN ALBUMS TM 

L
A
S
T
 W
E
E
K
 

2
 W
K
S
.
 A
l
 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 
" NUMBER 1/GREATEST GAINER 14 Weeks At Number I 

P.O.D. A' ATLANTIC 83496'/CHORDANT Satellite i 

2 2 YOLANDA ADAMS ELEKTF1A 62690/CHORDANT Believe 

3 4 — BISHOP T.D. JAKES DEXTERITY SOUNOS/EMI GOSPEL 0334/CHORDANT Woman Thou Art Loosed Worship 2002— Run To The Water... The River Within 

4 7 5 MICHAEL W. SMITH • REUNION 10025/PROVIDENT Worship 

5 6 4 MERCYME INO 6133/WORD i Almost There 

6 5 3 VARIOUS ARTISTS A' INTEGRITY 131001/TIME LIFE Songs 4 Worship — Shout To The Lord 

7 8 6 VARIOUS ARTISTS EMI CHRISTIAN/PROVIDENT/WORD/SPARROW 1850/CHORDANT Wow Hits 2002: The Year's 30 Top Christian Artists And Hits 

10 8 DONNIE MCCLURKIN • VERITY 43150/PROVIDENT 81 Live In London And More... 

• 9 7 THIRD DAY ESSENTIAL 10668/PROVIDENT Come Together 

8 3 _ BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS SPRING HOUSE 2352/CHORDANT Freedom Band 

11 11 — OUT OF EDEN GOTEE 2850/CHORDANT A This Is Your Life 

12 12 10 STEVEN CURTIS CHAPMAN SPARROW 1770/CHORDANT Declaration 

13 
* HOT SHOT DEBUT • 

FERNANDO ORTEGA WORD 6109 d Storm 

13 9 ZOEGIRL SPARROW , - ,'ORDANT A Life 

15 14 12 MARY MARY • CICOLUMBIA 7602/WORD Thankful 

16 16 20 KURT CARR & THE KURT CARR SINGERS GOSPO CENTRIC 4267/PROVIDENT à Awesome Wonder 

17 15 16 CECE WINANS WELLSPRING GOSPEUSPARROW 1826/CHORDANT CeCe Winans 

1. : 17 11 VARIOUS ARTISTS • INTEGRITY 1767/TIME LIFE Songs 4 Worship — Holy Ground 

19 

I 22 

VARIOUS ARTISTS INTEGRITY 1788/TIME LIFE Songs 4 Worship — Be Glorified 

18 NICOLE C. MULLEN WORD 6127 é Talk About It 

21 18 15 TOBYMAC FOREFRONT 5294/CHOROANT à Momentum 

22 19 14 JENNIFER KNAPP GOTEE 2843/CHORDANT The Way I Am 

3 THE CHARLIE DANIELS BAND SPARROW 19118/CHORDANT How Sweet The Sound — 25 Favorite Hymns And Gospel Greats 

24 20 13 KRS-ONE AND THE TEMPLE OF HIPHOP IN THE PAINT/FRONT PAGE 8363/KOCH Spiritual Minded 

25 21 17 VARIOUS ARTISTS INTEGRITY 1770/TIME LIFE Songs 4 Worship — Great Is The Lord 

• 24 19 JUMP 5 SPARROW I913/CHORDANT u Jump 5 

7 37 29 VARIOUS ARTISTS INTEGRITY/MARANATHAININEYARD 1955/WORD WOW Worship Green: Today's 39 Most Powerful Worship Songs 

8 30 32 POINT OF GRACE 500R0 6112 Free To Fly 

' 23 21 AUDIO ADRENALINE FOREFRONT 5299/CHORDANT Lift 

30 31 25 VARIOUS ARTISTS HILLSONG AUSTRALININTEGRITY 2070/WORD You Are My World 

— 1 28 28 AVALON SPARROW 1796/CHORGANT Oxygen 

32 27 26 THIRD DAY • ESSENTIAL 10670/PROVIDENT Offerings: A Worship Album 

"=3 32 — RICHARD SMALLWOOD WITH VISION VERITY 13172/PROVIDENT à Persuaded—Live In D.C. 

34 25 22 BLESSED ULTIMATE 102 * Journey For The Head 
15 VARIOUS ARTISTS SPARROW I904/CHORDANT I Will Be Here: 25 Of Toda 's Best Weddin & Love Son's 

36 40 36 BISHOP T.D. JAKES & THE POTTER'S HOUSE MASS CHOIR DEXTERITY SOUNDS/EMI GOSPEL 0303/CHORDANT The Storm Is Over 

7 VARIOUS ARTISTS R3RADIO COM 90900/03 MEDIA Light Up The Land: A Commemorative CD Of The 2002 Olympic Winter Games 

f 39 31 FFH ESSENTIAL 10620/PROVIDENT Have I Ever Told You 

9 RANDY TRAVIS ATLANTIC 83417/CHORDANT Inspirational Journey 

é 29 123 ,,. BILL & GLORIA GAITHER PRESENTS THEIR HOMECOMING FRIENDS SPRING 11011SE 235I/CHOROANT A Billy Graham Homecoming Volume Two 
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Billboad 

ARTIST 

TOP GOSPEL ALBUMS TM 
IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 
,W.. NUMBER 1/HOT SHOT DEEu , 1 Week At Number 1 

VARIOUS ARTISTS EMI CHRISTIAN/WORD/VERITY 4318&ZOMBA WOW Gospel 2002: The Year's 30 Top Gospel Artists And Songs 

1 1 YOLANDA ADAMS ELEICTRA 62690/EEG Believe 

3 2 — 

'S, GREATEST GAINER 'S 
BISHOP T.D. JAKES DEXTERITY SOUNDS 20334/EMI GOSPEL Woman Thou Art Loosed: Worship 2002 — Run To The Water... The River Within 

4 3 2 DONNIE MCCLURKIN • VERITY 43150/ZOMEM i Live In London And More... 

5 4 3 MARY MARY A C2/COLUMBIA 83740/CRG Thankful 

6 6 6 KURT CARR & THE KURT CARR SINGERS GOSPO CENTRIC 490747/INTERSCOPE à Awesome Wonder 

5 5 CECE WINANS WELLSPRING GOSPEL 51826/SPARROW CeCe Winans 

8 8 9 SHIRLEY CAESAR WORD 858641PIC é Hymns 

• 7 4 KRS-ONE AND THE TEMPLE OF HIPHOP IN THE PAINT/FRONT PAGE 8363/KOCH Spiritual Minded 

10 14 20 RICHARD SMALLWOOD WITH VISION VERITY 43172/ZOMBA é Persuaded—Live In D.C. 

11 9 8 BLESSED ULTIMATE 102 i Journe For The Heart 

1 15 16 DOUG & MELVIN WILLIAMS BLACKBERRY 1631/MALUCO Duets 

13 19 15 BISHOP T.D. JAKES & THE POTTER'S HOUSE MASS CHOIR DEXTERITY SOUNDS 20303/EMI GOSPEL The Storm Is Over 

14 40 — HELEN BAYLOR DIADEM 10682 My Everything_ 

15 18 — YOUTHFUL PRAISE EVIDENCE GOSPEULIGHT 5380/COMPENDIA Awesome God 

• 13 7 GREG O'QUIN 'N JOYFUL NOYZE WORLD WIDE GOSPEL 3008 1 Cliches 

17 10 10 VARIOUS ARTISTS • EMI/WORD/VERITY 43153/ZOMBA WOW Gospel 2001: The Year's 30 Top Gospel Artists And Songs 

: 16 13 YOLANDA ADAMS ELEKTRA 626?3/EEG The Experience 

' 11 11 REV. CLAY EVANS AND THE AARC MASS CHOIR MEEK 4014* Constantly 

1 20 17 VIRTUE VERITY 13170/ZOMBA Virtuosity! 

1 31 35 JOE PACE & THE COLORADO MASS CHOIR INTEGRITYANORD 86168/EPIC Glad About It! 

22 23 26 CARLTON PEARSON AND THE AZUSA MASS CHOIR TOMMY BOY GOSPEL 1494/TOMMY BOY Live At Azusa 4 

23 12 12 DERRICK STARKS & TODAY'S GENERATION CRYSTAL ROSE 20962 Sacrifice 

24 17 24 MOSES TYSON, JR. WORLD CLASS GOSPEL 50007/ALPINE Music 

25 22 30 V.I.P. MUSIC & ARTS SEMINAR MASS CHOIR FEATURING JOHN R KEE VERITY 43168/ZOMBA Mighty In The Spirit 

• 25 28 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN R KEE • VERITY 43133/ZOMBA d Not Guilty... The Experience 

27 21 31 LEE WILLIAMS AND THE SPIRITUAL QC'S PACG 7018 é Good Time 

; 26 19 SOUNDTRACK NEW SPIRIT 3510/TYSCOT Tae-Bo Ins irational: Walk By Faith...Not B Si ht 

• 27 22 ESTHER SMITH DOROHN 73850 You Love Me...Still 

é 28 27 FRED HAMMOND & RADICAL FOR CHRIST • mar 4314wzomaA Purpose By Design 

31 32 21 EASTERN MICHIGAN GOSPEL CHOIR DORMIN 73722 Get To The Concept 

32 33 33 VARIOUS ARTISTS NEW HAVEN 28019 Gospel's Top 20 Songs Of The Century 

33 24 18 ELDER JIMMY HICKS AND THE VOICES OF INTEGRITY AMEN I5D3 Turn It Around 

34 35 25 THE BRIGHT STAR MALE CHORUS BORN AGAIN 1036/DIAMANTE SERVANT Live In Shreveport, LA 

35 30 32 SOUNDTRACK GOSPO CENTRIC 70035/ZOMBA Kingdom Come 

• 29 23 NEW CREATION OF GOD AMEN 1502 He's All I Need 

37 ANOINTED WORD 85413/EPIC If We Pray 

, 36 38 LASHUN PACE SAVOY 14649/MALUCO God Is Faithful 

38 37 LFT CHURCH CHOIR/HEZEKIAH WALKER VERITY 43157/ZOMBA à Love Is Live! 

40 THE BLIND BOYS OF ALABAMA REAL WORLD sera* Spirit Of The Century 

Eab Albums with the greatest sales gains this week. • Recording Industry Assn. Of America IRIA-Al certification for net shipment of 500.000 album units ( Gold). • 0/AA cenification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 
million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIM 
Latin awards: 7' Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units ( Platino). Certification of 400,000 units ( Mutti-Platino). 'Asterisk indicates LP is available. Greatest Gainer shows chart's largest unit increase. Heatseeker Impact 

shows albums removed from Heatseekers this week. A indicates past or present Heatseeker title. cci 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 

Top selling albums compiled from a 
national sample of retail store, mass Were 
merchant, and Internet sales reports 
collected, compiled. and provided by 
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Title 

-1 

0 3 5 
4'Va NUMBER 1 -;>1:, 

STARSAILOR 
CAPITOL 36448 110 98 CD) 

1 Week At Number 1 

Love Is Here 

ez, 39 43 SHIRLEY CAESAR 
WORD 85864/EPIC 11198 E0/17.961 

Hymns 

26 27 22  sou. 
J 20022 (7 98/11981 

Scars 

5 6 JOHN MAYER 
AWAREICOLUMBIA 85293./CRG 17.98 EOM .%) 

Room For Squares 27 18 14 TOBYMAC 
FOREFRONT 25294 117.98 COI 

Momentum 

9 11 
"S GREATEST GAINER --S' 

4/UNI JACK JOHVERSAL NSO114N 98 COI ENJOY 88099.  

:28 
Brushfire Fairytales a 

24 21 ZERO 7 
PALM 5007 III 98 COI 

Simple Things 

37 41 THURSDAY 
VICTORY 145 ( 15.98 CD) 

Full Collapse 

1 2 LIL' KEKE 
IN THE PAINT 8231/K0CH 112.96/18.981 

Platinum In Da Ghetto 30 32 31 DASHBOARD CONFESSIONAL 
VAGRANT 354 111.913 COI 

The Places You Have Come To Fear The Most 

4 - HANK WILLIAMS Ill 
CURB 78728 117.98 CD1 

Lovesick Broke & Driftin' Q BIG POKEY 
WRECKSHOP 1414 11098/18.961 

Collabo 

2 4 NICKEL CREEK • 
SUGAR HILL 3909 116.96 CD1 

Nickel Creek 0 38 - CHARLIE ZAA 
SONOLUX 84540/SONY DISCOS 19.98 EQ/16.98) 

De Un Solo Sentimiento 

6 - OUT OF EDEN 
GOTEE 72850 116.98 CD) 

This Is Your Life 33 15 20 DIRTY SOUTH 
HARD 2 HIT 7088/STREET LEVEL 117.98 CD1 

Everythang's Gon' Be Different... 

' 8 7 3 PETE YORN 
COLUMBIA 62216./CRG 17 98 E0/12 98) 

Musicforthemorningafter 34 . 35 29 JAMIE O'NEAL • 
MERCURY (NASHVILLE) 170132 111 98/17.961 

Shiver 

9 8 9 CHRIS CAGLE 
CAPITOL INASHVILLEI 34170 110 98/17 981 

Play It Loud 0  LOS TUCANES DE TIJUANA 
UNIVERSAL LATINO 017943 18.98/13 981 

Las 16 Mas Romanticas De Los Tucanes 

0 

• HOT SHOT DEBUT 
FU MANCHU 
MAMMOTH 165515/HOLLYWOOD 114 98 CDI 

California Crossing 

136 
I.: 40 35 LUPILLO RIVERA A 

SONY DISCOS 84848 ( 15.98 Eel CO) 
Sufriendo A Solas 

137 
.', 

42 28 JUMP 5 
s FARROW 51913 116.98 CD) 

Jump 5 

ae FERNANDO ORTEGA 
WORD 86199/WARNER BROS. 111.98/16 981 

Storm Lie 33 44 WALTER BEASLEY 
SHANACHIE 5086 118.93 COI 

Rendezvous 

0 11 8 ZOEGIRL 
SPARROW 51828 116 96 CD) 

Life 39 . 22 - DAWN ROBINSON 
0 92955/AG ( 1198/17 961 

Dawn 

20 - SIR CHARLES JONES 
MARDI GRAS 1060 110 98/16 98) 

Love Machine 40 31 30 ILL NINO 
ROADRUNNER 618497/10MG 114 98 COI 

Revolution/Revolucion 

13 10 FLAW 
REPUBLIC 01489I/UNIVERSAL ( 12.98 CO) 

Through The Eyes 41 34 33 ALEJANDRO SANZ 
WARNER LATINA 41541 11998/17.941 

MTV Unplugged 

12 12 MUSHROOMHEAD 
FILTHY HANDS 016430/UNIVERSAL 112 98 COI 

XX 42 ' 19 18 LIL BLACKY 
HITA LICK 51279/TRIPLE X 116 98 COI 

Big Ballin 

16 32 KURT CARR & THE KURT CARR SINGERS 
GOSPO CENTRIC 490747/1NTERSCOPE 110 98/15 981 

Awesome Wonder 43 29 - THE JOHN SCOFIELD BAND 
VERVE 589356NG 118.98 COI 

Uberjam 

14 16 JOHNNY VICIOUS 
ULTRA 1111 ( 19.96 CD) 

Ultra. Dance 01 ALEXANDRE PIRES 
ARIOLA 87883/BMG LATIN 114 98 COI 

Alexandre Pires 0  

10 7 G. DEP 
BAD BOY 73042./ARISTA 111.911/17.961 

Child Of The Ghetto 45 49 - FEAR NO M.O.B. 
e DEEP 805/STONEY BURKE 111.98/17.981 

Gangstas Doin' Gangsta Sliet! 

36 - CHRIS BOTTI 
COLUMBIA 8575.3./CRG 112 98 Eel COI 

Night Sessions 46 25 23 DJ SKRIBBLE 
BIG BEAT/WARNER ESP 35000/LONDON-SIRE 118 98 COI 

Essential Presents: Skribble's House 

THRICE 
SUB CITY 02I• 113 98 COI 

The Illusion Of Safety 47 43 - THIEVERY CORPORATION 
VERVE 564161200 11198 COI 

Sounds From The Verve Hi-Fi 

28 26 REMY ZERO 
ELEKTRA 62678/EEG 117 98 CD) 

TheGoldenHum 0 BASEMENT JAXX 
XL 104MNASTRALWERKS 116.98 CD) 

Rooty 

26 - WHITE STRIPES 
SYMPATHY FOR THE RECORD INDUSTRY 660' 111.98 CD) 

White Blood Cells 49 45 38 TOYA 
ARISTA 14697 III 98/17.981 

Toya 

47 25 SCENE 23 Pop Stars 2: Music From The W Show 0  
143 31178/LONDON-SIRE 11198/17.981 

PALOMO 
il [SA 129812 is rwill 981 

Fuerza Musical 

24 21 27 NICOLE C. MULLEN 
WORD 89827/EpiC 0108 EC/I7 981 

Talk About It 
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IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 2 

'- Ve-- NUMBER 1 -7.i.e., 4 Weeks At Number 1 

DEFAULT The Fallout 
TVI 7310 ( 11.96 CD)* 

25 30 35 WALTER BEASLÇY Rendezvous 
SHANACHIE 5086 ( 18 98 CD) •  

0 42 - BROTHA LYNCH HUNG Appearances: Book 1 
BLACK MARKET 9799 111.98/16.981 

2 1 BAD RELIGION The Process Of Belief 
EPITAPH 86635' 117.96 CD1 

27 22 11 VARIOUS ARTISTS Ultra. Chilled 01 
ULTRA 1110 119.99 CD) 

3 3 LIL' KEKE Platinum In Da Ghetto 
IN THE PAINT 8231/SUCH 112.96/18 98)8 

28 26 19 LOUIE DEVITO N.Y.C. Underground Party Volume 4 
DEE VEE 40001/MUSICRAMA 11696 COI 

4 5 NICKEL CREEK • Nickel Creek 
SUGAR HILL 3909 1I6.98 CD) à 

29 17 16 LIL BLACKY Big Ballin 
MI I A LICK 51274/TRIPLE X 116 98 CD)* 

5 4 SEVENDUST Animosity 
IVT 5870 11098/17.981 

30 28 29 LA' CHAT Murder She Spoke 
IN THE PAINT 8239/KOCH 112 98/18.981 

6 6 IMX IMx 
TUG 39009/NEW LINE ( 12.98/17981 

31 37 - FEAR NO M.O.B. Gangstas Doin' Gangsta Sitetl 
90 DEEP 805/STONEY BURKE III 98/17 9818 

7 7 DREAM STREET • Dream Street 
SES 18304/EDEL 11298/18.981 

32 25 20 DJ SKRIBBLE Essential Presents: Skribble's House 
BIG BEAT/WARNER ESP 35080/LONDON-SIRE 11898 COI 8 

8 21 9 
;-$ GREATEST GAINER 

ELVIS PRESLEY Elvis: The Very Best Of Love 
BMG ,MADACY SPECIAL PRODUCTS 5294/MADACY 11998/19981 

33 39 44 BASEMENT JAXX 
VI 10413./ASTRALWERKS 116.98 CD)* Rooty 

0 THE HIT CREW Happy Valentine's Day 
it/RN UP THE MUSIC 1257 15 98.5981 

8 - C-B0 Life As A Rider 
WEST COAST MAFIA 2847/WARLOCK III 98/17 981 

35 16 12 PO' WHITE TRASH AND THE TRAILER PARK SYMPHONY Po' Like Dis 
POCKET CHANGE 1003 116.W COI 8 

10 20 - SIR CHARLES JONES Love Machine 
MARDI GRAS 1060 110.98/16.981• 

36 36 30 JOAN SEBASTIAN A' En Vivo: Desde La Plaza El Progreso De Guadalajara 
MUSART 12524/BALBOA 17 98/13.981 • 

11 15 23 BARRY MANILOW Here At The Mayflower 
CONCORD 2102 11298/17 981 

37 33 25 VARIOUS ARTISTS Jock James: The All Star Jock James 
TOMMY BOY 1524 112.98/18.981 

12 14 JOHNNY VIÇIOUS Ultra. Dance 01 
ULTRA 1111 11996 CDI• 

0 ROBERT BRADLEY'S BLACKWATER SURPRISE New Ground 
VANGUARD 79597 116 98 CO) 

13 48 - 
.1--, , 

VARIOUS ARTISTS Ultimate Power Of Love: 32 Great Soft Rock Hits 
MADACY 6372 (18.96 CD) 

39 34 32 BLESSED Journey For The Heart 
ULTIMATE 102 112 98 COI* 

#'' HOT SHOT DEBUT 0 32 26 VARIOUS ARTISTS 
NITRO 15846 (4.98 CD) Punkzilla 

THRICE The Illusion Of Safety 
SUB CITY 021 . 113.96 COI* 

1 50 _ DOUG & MELVIN WILLIAMS Duets 
BLACKBERRY 16.31/MALACO 111 98/16 961 

I 5 AESOP ROCK Daylight CEP) 
DEFINITIVE JUX 021 . 19 98 COI 

'42 35 27 OUTLAWZ Novakane 
IN THE PAINT 6324/TOUCH 112.98/18.981 

14 8 DE LA SOUL A01: Bionix 
TOMMY BOY mar 112 98/18 981 

œ - 

YOUTHFUL PRAISE Awesome God 
EVIDENCE GOSPEL/LIGHT 5389/COMPENDIA (996/15.98) 

24 21 LIL JON & THE EAST SIDE BOYZ Put Yo Hood Up 
BME 7720.[TafT oeseimse) 

0 VARIOUS ARTISTS light Up The Land: A Commemorative CD Of The 2002 Olympic Winter Games 
R3RADIO CON 99980/R3 MEDIA 117.96 CO) 

31 33 THURSDAY Full Collapse 
VICTORY 145 ( 15.98 CD) 8 

45 47 31 GREG O'QUIN 'N JOYFUL NOYZE Cliches 
WORLD WIDE GOSPEL XX* ( 12.98/16 9618 

29 24 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 
VAGRANT 354 ( 11.96 MI 

46 38 22 CONCRETE BLONDE Group Therapy 
MANIFESTO 43201 116.96 CD) 

18 13 KITTIE Oracle 
ARTEMIO 751089 111.96/17.981 

47 46 - REGINA BELLE This Is Regina 
PEAK 8505/CONCORD 116.96 CD) 

1 BIG POKEY Collabo 
WRECKSHOP 1414 110.9818.9818 

48 45 39 DARUDE Before The Storm 
GROOVILICIOUS 108/STRICTLY RHYTHM 117.98 CD)* 

2 13 18 DIRTY SOUTH Everythang's Gon' Be Different... 
HARD 2 HIT 7088/STREET LEVEL 117 98 CO)* 

, 40 42 
_ 

SIGUR ROS Agaetis Byrjun 
PLAY IT AGAIN SAM I. 117 98 COI 8 

3 23 17 PRINCE The Rainbow Children 
NPG 70004'/REDLINE 118 98 CD) 

VEGGIE TUNES Veggie Tales: Silly Songs With Larry 
BIG IDEA/WORD 6164/LYRICK STUDIOS 15 96/8.981 

, 4 19 10 KRS-ONE AND THE TEMPLE OF HIPHOP Spiritual Minded 
IN THE PAINT/FRONT PAGE 8363/KOCH 112 98/18.981 

The Heatseek IS chart hats the best-selling tides by new and developing artists, defined as those who have never appeared in the top 100 of The Billboard 200 chart When an album reaches this levet the album and the artist's subsequent albums are immediately ineligible to appear on the Heatseekers chart Top Independent Albums are current titles that are sold via inde-
pendent distribution. I duffing those which are futfilled via major branch distributors.MAIbums with the greatest sales gains 'his week. Greatest Gainer shows charts largest unit increase. • Recording Industry Assn. Of America IRIAAI certilicahon for net shipment of 500,000 album unos ( Gold). RIAA certification for net shipmem of 1 million units (Platinuml. • RIM certification for net ship-
ment of 10 million units (Diamond'. Numeral following Platinum or Diamond symbol indicates album's mutb-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more. the RIAA multiplies shipments by the number of discs and/or tapes. RIAA latin awards: ,Certificat•n for net shipment of loozo units (Oro). Cenificahon of 200,000 units 1Hlatuml. . 1.1 Certifi-
cation of 400.000 harts (Me - Platinol Asterisk indicates Wnyl LP ts evadable MOS1 tape prices are suggested lists Tape prices mented EG and most CD prices are equivalent pnces, Much are prolected from wholesale prices. é indicates past or present Heatseeker title. CC 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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ARTIST IMPRINT 8 NUMBER/DISTRIBUTING LABEL Title 

à NUMBER 1 I Week AI Number 1 

BARRY MANILOW ma HERITAGE 10800/ARISTA Ultimate Manilow 3 

4 SOUNDTRACK A ,OST HIGHWAY/MERCURY 170069ADJMG 0 Brother, Where Art Thou? 16 

3 ALAN JACKSON ARISTA NASHVILLE 570W/RIG Drive 2 

VARIOUS ARTISTS BNA 67043/MG Totally Country: 17 New Chart-Topping Hits 12 

SOUNDTRACK 0221119 I Am Sam 26 

JOSH GROBAN 143 48154/WARNER BROS * Josh Groben 74 

ROD STEWART WARNER BROS 78328 The Very Best Of Rod Stewart 56 

BARBRA STREISAND COLuMBIA 86123/CRG The Essential Barbra Streisand 29 

SOUNDTRACK A INTERSCOPE 493035 Moulin Rouge 57 

7 SOUNDTRACK• REPRISE 48110/WARNER BROS The Lord Of The Rings: The Fellowship Of The Ring 87 

22 U2 A' INTERSCOPE 524653 All That You Can't Leave Behind 25 

FRANK SINATRA REPRISE 76295/WARNER BROS Greatest Love Songs 75 

10 CREED •5 WIND-UP 13075 Weathered 4 

8 ENYA À 5 REPRISE 47428/WARNER BROS A Day Without Rain 23 

11 THE STROKES• RCA 68101 . Is This It 65 

• SOUNDTRACK EPIC 86311 A Walk To Remember 37 

15 DIANA KFtALL • VERVE 549846/VG The Look Of Love 81 

12 PINK FLOYD A' CAPITOL 36111 Echoes - The Best Of Pink Floyd 53 

1 DREAM THEATER ELEKTRA 621421EE5 Six Degrees Of Inner Turbulence 176 

18 NO DOUBT A INTERSCOPE 493158. Rock Steady 24 

13 THE CHEMICAL BROTHERS FREESTYLE DUST 11682./ASTRALWERKS Come With Us 66 

THRICE sue CITY 021 . à The Illusion Of Safety - 

16 NICKEL CREEK• SUGAR RILL 3983 e Nickel Creek 178 

19 ALICIA KEYS A' J 20002 Songs In A Minor 18 

21 PINK A' ARISTA 14715 M!ssundaztood 9 
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le 
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23 Bilib:x:irci TOP SOUNDTRACKS .. 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 . 1 

- NUMBER 1 24 Weeks At Number 1 

0 BROTHER, WHERE ART THOU? A' LOST HIGHVVAY/MERCURY 170089/10JMG 

.2 3 I AM SAM V2 27119 
. - 

-a : 2 STATE PROPERTY ROC-A•FELLAIDEF JAM 586671'/IDJMG 45 A WALK TO REMEMBER EPIC 86311 a 
SHREK • ORE MMUS 450305/INTERSCOPE 

:Eár_ 6 MOULIN ROUGE • INTERSCOPE 493035 

fa 9 COYOTE UGLY A' CURB 78703 

f,L". 8 7 8 ALI INTERSCOPE 493172 

7 THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING• REPRISE 48110ANARNER BROS. 

- le 10 HOW HIGH DEE JAM 58662V/10.1W 

117 11 THE FAST AND THE FURIOUS• MURDER INCJDEF JAM 548832./IDJMG 

.7'12 13 THE FAST AND THE FURIOUS: MORE FAST AND FURIOUS ISLAND 596631/M5M 

T 13 15 THE PRINCESS DIARIES• WALT DISNEY 860731 

.1.11 12 ORANGE COUNTY COLUMBIA 135932/CRG 

' •'I4 14 JIMMY NEUTRON BOY GENIUS NICK/JIVE 485012OMBA 

:1:4 16 AMERICAN PIE 2• REPUBLIC 014494/UNIVERSAL 

'Pi 17 THREE 6 MAFIA & HYPNOTIZE MINDS PRESENTS: CHOICES - THE ALBUM HYPNOTIZE MINDSIOUD/COLUMBIA 1972/CRG 

_ e 18 DOWN FROM THE MOUNTAIN I SOT HIGHWAY 170221/MERCURY (NASHVILLE) 

1S' 20 SAVE THE LAST DANCE • HOLLYWOOD 162288 

20 21 TRAINING DAY PRIORITY 50213./CAPITOE 

21 19 THE ROYAL TENENBAUMS HOLLYWOOD 162347 

el 25 A KNIGHTS TALE COLUMBIA 856413/CRG 

GI SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS NICK/JIVE 49500/ZOMBA 

24 23 HARRY POTTER AND THE SORCERER'S STONE• WARNER SUNSET/NONESUCH/ATLANTIC 113491/AG 

25 24 ROCK STAR POSTHUMAN/PRIORITY 50238/CAPITOL 

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by SoundScan. Unlike most Billboard album charts, catalgg tles are included on the Internet and Soundtrack charts.« Albums with the greatest sales gain this week. • Recording Industry Assn. Of Ameri-

ca (RIM) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units ( Platinum). • RIM certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double 

albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: O Certification for net sh.pment of 100,000 units ( Oro.) A Certification of 200,030 units ( Platino). A' Certification of 400,090 units ( Multi-Platinol. Asterisk indicates vinyl available. é 
indicates past or present Heatseeker title 0 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. ..,, 
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ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

-;'e, NUMBER 1 e-" 8 Weeks At Number , 036 36 .. TOM PETTY AND THE HEARTBREAKERS • Greatest Hits 
MCA 110813 112.9511 :. 

1 1 CREED .° Human Clay 
tviND-uP 13853. 111 98/18981 26 16 12 INCUBUS •2 Make Yourself 

IMMORTAL 63692/EPIC 112 98 ED/18 98, 

GREATEST GAINER s$' 27 26 37 AEROSMITH 4110 Aerosmith's Greatest Hits 
COLUMBIA 57367/CRG 17 98 1 WI I 9W 

2 18 23 U2 • The Best Of 1980-1990 
ISLAND 524613/IEUMG 11298/18981 28 24 25 THE BEATLES e Abbey Road 

APPLE 413446./CAPITOL 112 98A 8.981  

3 
. 

2 ENYA A 2 Paint The Sky With Stars - The Best Of Enya 
REPRISE 48E05/WARNER BROS 112.98/18 981 

.29 17 18 SUBLIME A0 Sublime 
GASOLINE ALLEY 111413/MCA 11296/18 981 

4 BOB SEGER & THE SILVER BULLET BAND •5 Greatest Hits 
CAPITOL 30334 11006/15961 

ED 41 - GUNS N' ROSES •' Appetite For Destruction 
OFFER 4241M/INTERSCOPE 11298/18981 

3 CREED •5 My Own Prison 
WIND-OP 13049 11193/18.981 111 

1". .1 33 
4- - 

19 MADONNA . 1° The Immaculate Collection 
SIRE 26440/WARNER BROS 11398/18 981 

5 PINK FLOYD e Dark Side Of The Moon 
CAPITOL 46001 110.98/18981 

,32 38 
,‘• _ 

_ BON JOVI A' Cross Road 
MERCURY 528013/ID/MO 110 98/17.981 

7 7 METALLICA e Metallica 
ELEKTRA81113./EEG 11198/17 981 

É3- 3 22 
; 

39 POISON • Greatest Hits 1986-1996 
CAPITOL 53375 1798/11981 

9 16 DEF LEPPARD •' Vault - Greatest Hits 1980-1995 
MERCURY 528718/1DJMG III 98/18.331 

i.:34 27 _ AL GREEN • Greatest Hits 
Hi THE RIGHT STUFF 30800/CAPITOL 110.98/17 981 

8 8 KID ROCK e Devil Without A Cause 
loP DOG/LAVA/ATLANTIC 113119./AG 112.98/18 981 é 

0 U2 à0 The Best Of 1980-1990/The B-Sides 
ISLAM) 542612/IEUMG 124 98 EC COI 

6 6 JAMES TAYLOR ." Greatest Hits 
,vARNER BROS. 3113 1798/11 981 

36: 30 _ LUTHER VANDROSS Greatest Hits 
LE GACYAV Beene/EPIC 110.98 E0/17 981 

20 28 BOB MARLEY AND THE WAILERS e 
I 11FF GONGASLAND 846210ADJMG 112 98/18 981 Legend 

37 31 33 
_ 

,11,1!14.1:s:eREt2.98/18.951-1 A° Romanza 

10 17 CELINE DION A' All The Way...A Decade Of Song 
.,5ii MUSIC 63160/EPIC 112.98 80/18 981 

- 38 19 10 MICHAEL JACKSON e Thriller 
1 PIC 66073 112 98 E0/18 981 

15 15 DIXIE CHICKS e Wide Open Spaces 
MoNUMENT 68195/SONY INASHVILLEI 110 98 EW17 981i 

0 JOHN MELLENCAMP • The Best That I Could Do 1978-1988 
MERCURY 536738/M1W III 98/17981 

u2." The Joshua Tree 
1st AND M2298/10JMG 11198/18981 

40 47 47 QUEEN • Greatest Hits 
HOLLYWOOD 181265 Ill 98/17 981 

35 32 ABBA •3 Gold - Greatest Hits 
Po LYON 517007/UNIVERSAL 112.98/18 981 

41 46 _ HANK WILLIAMS JR. A' Greatest Hits, Vol. 1 
CURB 77638 (5.9619951 

11 22 AC/DC •'' Back In Black 
I ASTWEST 924101660 I II.98/17 981 

œ EAGLES •' Hell Freezes Over 
GEFFEN 424725/INTERSCOPE 112.98/18 991 

12 11 SHANIA TWAIN e Come On Over 
MERCURY NASHVILLE/ 533003 112.98/18 981 

43 37 ' 42 WILLIE NELSON • 16 Biggest Hits 
LEGACY/COLUMBIA INASHVILLEI 69322/SONY INASHVIL LEI 17 98 En/11981 

14 9 MILES DAVIS A' Kind Of Blue 
LEGACY/COLUMBIA 64935/CRG 17.98 60/11.981 

. 44 40 29 FRANK SINATRA A' Sinatra Reprise - The Very Good Years 
REPRISE 26501/WARNER BROS. 11398/10.9m 

25 31 SADE •' The Best Of Sade 
F PIC 85287 112 98 E0/18.» 

ID 3 DOORS DOWN •5 _ The Better Life 
REPUBLIC ISM/UNIVERSAL 112 98/18.9813 

21 13 CAROLE KING e Tapestry 
EPIC 135850 (1.98 E0/11.981 

46 45 34 FAITH HILL A' Breathe 
WARNER BROS. INASHVILLEI 47373/WRN 112 98/18.981 

23 38 AALIYAH A' One In A Million 
RLACKGROUND 10753 112 98/17 981 

ID ELTON JOHN * is Greatest Hits 
RoCKET/ISLAND 512537ADJMG 16 98/11.9131 

29 30 SYSTEM OF A DOWN • , System Of A Down 
AMERICAN/COLOMBIA 68924/CRG 17 98 EW11 981. 

48 48 _ PHIL COLLINS •2 ...Hits 
FACE VALUE/ATLANTIC 83139/AG ( 10 9817981 

34 35 Journey's Greatest Hits 
'cla ir limr3/CFtlri°1.98 EO/17.981 

49 32 14 PINK FLOYD A' Wish You Were Here 
CAPITOL 29750 117.98 COI 

28 43 2PAC •5 Greatest Hits 
AMARWDEATH ROW 490301 ./INTERSCOPE ( 19 98/24 981 

43 

III 

MARC ANTHONY A' Marc Anthony 
COLUMBIA 69726./CRG 112 98 ECU18 MI 

•Albums with the greatest sales gains this week. Catalog albums are 2-year-old titles that have fallen below No. 10600 The Billboard 200 or reissues of older albums. Total Wee/.s column reflects combine weeks tale has appeared on The Billboard 200 and Top Pop Catalog Albums • Recording Industry Assn. Of America (RIM) certification for net ship-
ment of 000,000 album units (Gold). • RIM certification for net shipment of 1 million units ( Platinum). 00 RIM certificabon for net shipment of 10 million unrts ( Diamond). Numeral folicwing Platinum or Diam nd symbol indicates albums mulh-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM muthplies 
shipments by the number of discs and/or tapes. RIM Latin awards: o Certification for net shipment of 100.000 units (Oro). .^, Certification of 200,000 units ( Platino). A' Certificatirin of 400,000 units (Multi-Platino). Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, 
and all other CO prices, are eguivalem prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase. é indicates past Heatseeker tide© 2004 VNU Business Media Inc., and SoundScan, Inc. All rights reserved. 
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FEBRUARY 23 
2002 illboarcl ART1 T INDE TM 

Chart Codes: 
-ALBUMS - 

The Billboard 200 (6200) 

Blues (BL) 
Classical (CL) 

Classical Crossover (CX) 
Contemporary Christian (CC) 
Country (CA) 

Country Catalog (CCA) 
Electronic (EA) 
Gospel (GA) 
Heatseekers (HS) 

Independent (IND) 
Internet (INT) 

Jazz (JZ) 
Contemporary Jazz (C)) 
Latin Albums (LA) 
Latin: Latin Pop (LPA) 
Latin: Regional Me.-ican (RMA) 

Latin: Tropical/Salsa (TSA) 
New Age (NA) 
Pop Catalog (PCA) 

R&B/Hip-Hop (RBA) 
R&B/Hip-Hop Catalog (RBC) 
Reggae (RE) 

World Music (WM) 

-SINGLES - 
Hot loo (Hioo) 

Hot loo Airplay (HA) 

Hot loo Singles Sales (HSS) 
Adult Contemporary (AC) 
Adult Top Go (A4o) 

Country (CS) 
Dance/Club Play (DC) 
Dance/Sales (DS) 
Hot Latin Tracks (LT) 
Latin: Latin Pop (LPS) 
Latin: Regional Mexican (RMS) 
Latin: Tropical/Salsa (TSS) 

R&B Hip-Hop (RBH) 
RAB Hip-Hop Alrplay (RA) 

RAB Hip-Hop Singles Sales (RS) 
Rap (RP) 
Mainstream Rock (RO) 

Modern Rock (MO) 

Top Go Tracks (1-4o) 

Rankings from biweekly charts are listed in 
italics during a chart's unpublished week. 

112: Hioo 58; HA 57; HSS 45; RA 31; RBH 33; RS 

38 
2002: NA 4 
2Pac: PCA 24; RBC 1, 2, 10, 11 
3 Doors Down: PCA 45; A40 17 
3pc.: RA 75; RBH 78 
Bball: 1320o 170; RBA 46; RBH 96 

- A - 
Aaliyah:13200 50; PCA 21; RBA 23; RBC 6; Hioo 

49. 53; HA 45, 50; RA15, 20; RBH 17, 21 
Abba: PCA 15 
AC/DC: PCA 16 
Acoustic Alchemy: Cl 12 
Ryan Adams: A40 24 
Yolanda Adams: B200 64; CC 2; GA 2, 18; RBA 24; 

RBH 87 

Mema: 1320o 119; MO 18; RO 24 
Trace Adkins: CA 36; Hioo 88 
Aerosmith: PCA 27 
Aesop Rock: IND 15 
Afro Celt Sound System: WM 9 
Pepe Aguilar: LA 41; RMA 19; LPS 37; LT 42; RMS 

27 
Christina Aguilera: HSS 36 
Jose Alberto "El Canario": TSS 40 
Aleks Syntek: LPS 31 
Alien Ant Farm: B200 76; MO 27; RO 38 
Gary Allan: CA 38; CCA 15; CS 38 
Alma Matris: DC 44 
Herb Alpert: C118 
Amber: DS 6; HSS 53 
Americana: DC 38 
Jessica Andrews: CA 52; CS 47 
Los Angeles Azules: LA 21; RMA 10 
Los Angeles De Charly: LA 46; LT 41; RMS 15 
Anointed: GA 37 
Marc Anthony: LA i; PCA 50; TSA 1; LT13; TSS 
Archie: RBA 93 
Louis Armstrong: 12 13 
Ashanti: Hioo 1, 36, 69; HAI, 37, 66; HSS 3o, 68; 

RA 1, 22, 27; RBH 1, 20, 28; RP 5,15; RS 10, 
25; 740 5, 38 

Audio Adrenaline: CC 29 
The Avalanches: EA 13 
Avalon: CC 31 
Avant: Hioo 28; HA 26; HSS 67; RA 3, 47; RBH 5, 

50; RS 46 
Ramon Ayala Y Sus Bravos Del Norte: LA 62 
Steve Azar: CS 27 

g 
B.K: Hi. 38; HSS 1; RA 59; RBH 24; RS 1 
Backstreet Boys: B200 91; AC 7; Hioo 90 
Bad Religion: B200 133; IND 2; MO 37 
Baha Men: WM 8 
David Ball: CA 31; Hioo 98 
Banda El Recodo: LA 25; RMA 13; LT 16; RMS 5, lo 
Banda Los Rcs: RMS 37 
Buju Banton: RE 13 
Barenaked Ladies: B200 181 
Cecilia Bartoli: CL 15 
Basement Jaxx: EA 11; HS 48; IND 33; DC 19; DS 

2; HSS 43; MO 40 
Helen Baylor: GA 14 
Keola Beamer: WM n 
Beanie Sigel: Hioo 73; HA 70; RA 25; RBH 26,82 
Bear Witnez!: HSS 25; RBH 80; RP 4; RS 7 
Walter Beasley: C1 4; HS 38; IND 25 
The Beatles: B200 110; PCA 28 
Bee Gees: B200 125 
Beenie Man: RE 12 
Lou Bega: HSS 72 
Beki: DC 26 
Bel Amour: DC 33 
Regina Belle: IND 47; RA 65; RBH 68 
Tony Bennett: 12 2 
David Benoit: Cl 6 
Benzino: RP 11; RS 19 
Bigga Figgaz: RS 65 
Big Lew BKA Popeye Reds: RS 49 
Big Noyd: RBH 91; RS 54 
Big Pokey: HS 31; IND 21; RBA 74 

Bilai: HSS 44; RS 39 
Bjork: EA 12 
Clint Black: CA 39 
Blackhawk: CS yo 
Blessed: CC 34; GA 11; IND 39 

Mary J. Blige:13200 20,134; RBA 7, 6o; RBC 3, 8, 
20; Hioo 16, 18; HA 15, 19; HSS 18; RA 21, 39, 
58; RBH 22, 38, 62; RS 11; Tyo 14, 20 

The Blind Boys Of Alabama: GA 40 
Blink-182: B200 120; M014, 36 
Rory Block: BL 13 
Blue Six: EA 24 
Andrea Bocelli: B200 94; CL 4; CX 1, 11; PCA 37 
Bon Jovi: PCA 32 
Bond: CX 10 
Chris Botti: Cl 2; HS 19 
Bounty Killer: Ayo 20; Hioo 6; HA 6; Tyo 2 
Boyz Il Men:1320o 195 
Robert Bradley's Blackwater Surprise: IND 38 
Brandy: Hioo lo; HA 9; HSS 39; RA 4; RBH 3; RS 

13; 740 21 
Michelle Branch: B200 99; Ayo 18; Hioo 67; HA 

72;140 26 
Rick Braun: C125 
Brian: RS 58 
Jim Brickman: NA 2, 7; AC 10 
Sarah Brightman: B200 126; CX 2, 8 
The Bright Star Male Chorus: GA 34 
Brooks & Dunn: B200 106; CA 12; CCA 7; CS 3; 

Hioo 40; HA 39 
Garth Brooks: B200 30; CA 4; CCA 12; CS 22, 29, 

54; Hioo 84 
Brotha Lynch Hung: IND 26; RBA 91 
Andrea Brown: DC 24 
Dave Brubeck:12 zo 
6-Tribe: NA 13 
Alex Bugnon: C116 
Los Bukis: LA 58 
Rafy Burgos "El Cupido": TSS 35 
R.L. Burnside: BL 8 
Busta Rhymes: E1200 42; RBA 19; Hioo 31; HA 29; 

RA 24, 49; RBH 25, 53; RP 23; RS 41; 140 31 
Tracy Byrd: CA 41; CS 12; Hioo 64; HA 61 

C 

Shirley Caesar: GA 8; HS 25 
Chris Cagle: B200 200; CA 24; HS 9; CS 13; Hioo 

65; HA 62 
Dena Cali: RS 71 
George Calle: EA 25 
The Calling: B200 43; A40 1; Hioo 7; HA 7;140 3 
Cameo: HSS 71 
Jaime Camil: LPS 25; LT 26; TSS 36 
Cam'Ron: RBH 82 
Btu Cantrell: HSS 19; RS 27 
Mariah Carey: 8200 164; HSS 16, 71; RS 29 
Larry Carlton: C113 
Rodney Carrington: CA 60 
Kurt Carr Singers: CC 16; GA 6; HS 16 
Aaron Carter: 6200 147 
Leslie Carter: HSS 73 
Case:140 23 
Johnny Cash: CCA 6 
C-BO: IND 9; RBA 48 
Ricardo Cerda "El Gavilan": RMS 24 
Chanticleer: CL 12 
Manu Chao: LA 55; WM 12 
Steven Curtis Chapman: CC 12 
The Chemical Brothers: Bzoo 66; EA 1; INT 21; DC 

2; DS 5; HSS 52 
Cher: Atjo 31; AC 16; DC 35 
Kenny Chesney: B200 132; CA14; CS 11; H100 60; 

HA 58 

Mark Chesnutt: CS 51 
El Chichicuilote: LA 33; RMA 113 
Charlotte Church: CX 4 
City High: B200 161; H100 22; HA 23; 140 15 
Eric Clapton: BL 
Willie Clayton: BL 7 
Patsy Cline: CCA 8, 21 
Club Drama: RS 57 
Tammy Cochran: CA 55; CS 30 
Kellie Coffey: CS 34 
Coldplay: Bzoo 111 
Phil Collins: PCA 48 
John Coltrane: 12 10, 15 
Concrete Blonde: IND 46 
Conjunto Primavera: LT 24; RMS 6, 11 
Harry Connick, Jr.: 12 7,9 
Coo Coo Cal: RS 56 
Corey: Hioo 71; HSS 2; RA 67; RBH 37; RS 3 
Conchi Cortes: LPS 14; LT 9;155 3 
Course Of Nature: MO 31; RO 16 
Mia Cox: DC 4 
El Coyote Y Su Banda Tierra Santa: RMS 32 
Creed: B200 4; INT 13; PCA 1, 5; Ayo 4; I-noo 8; 

HA 8; M019, 28; RO 4, 14;140 8 
Crimewave: RP 13; RS 21 
Cristian: LA 34; LPA 13; LPS 6, 11; LT15, 23; TSS 
Celia Cruz: TSA 10, 18; LT 40; TSS 8 
Charlie Cruz: TSS 34 
The Crystal Method: EA 17 
Cuban Masters: TSA 16 
Cuisillos De Arturo Macias: RMS 26 
Brian Culbertson: C115 
Custom: MO 24; RO 30 
Cypress Hill: RBA 92 

-D-
D12: HSS 54 

Da Entourage: HSS 24; RBH loo; RP lo; RS 18 
Daft Punk: EA 6; DC 36 
Dakota Moon: A4o 27 
Charlie Daniels: CCA 25 
The Charlie Daniels Band: CA 49. 63; CC 23; CCA 

11 
Darlyn Y Los Herederos: TSS 23 
Darude: EA 15; IND 48; DC 21 
Dashboard Confessional: HS 30; IND 19 
Craig David: 8200 39; RBA 32; DS 4; Hioo 12; HA 

13; HSS 8; RA 60; RBH 52; RS 9; Tyo 11 
Miles Davis: 12 18, 22; PCA 18 
De La Soul: IND16 
Default: 6200 59; IND 1; Hioo 56; HA 54; MO 4; 

RO 2 
Def Leppard: PCA 8 
Delerium: DC 9 
Denise: DC 7 
Dennis Da Menace: HSS 38; RBH 90; RP 6; RS 12 
Kevin Denney: CS 28; Hioo 96; HSS 31 
John Denver: CCA 16 
Depeche Mode: DC 12; DS 12 
The Derailers: CA 58 
Destiny's Child: B200 109; RBA 76; DC lo; RS 72 
Louie DeVito: EA 9; IND 28 
Diamond Rio: CA 50; AC 17 
Neil Diamond: 8200 18o 
Dido: AC 4; DC 3 
Joe Diffie: CA 70; CS lo; Hioo 68; HA 65 
Celine Dion: PCA 12; AC 24,30 
Dirty South: HS 33; IND 22; RBA 68 

Disturbed: B200 86; RO 20, 36 
Dixie Chicks: B200 144; CA 17; CCA 1; PCA 13; CS 

8, 58; Hioo 61; HA 6o 
DJ Disciple: DC 4 
DI Escape: EA 22 
DJ Quik: RA 63; RBH 67 
DJ Skribble: EA lo; HS 46; IND 32 
DMX: 6200 55; RBA 22; RBC 25; Hioo 89; RA 36; 

RBH 4o; RS 73 
Dr. Dre: RBC 16; RA 53, 63; RBH 57, 67,95 
Dream: DS 22; HSS 40; RS 64 
Dream Street: IND 7; HSS 35 
Dream Theater: Bzoo 176; I NT 19 
Ricardo "RikRok" Ducent: RS e 
Huey Dunbar: TSS 27 
Dungeon Family: RBA 64; RBH 92 
Jermaine Dupri: B200 123; RBA 43; Hioo 45; HA 

43; RA 19; RBH 19 

E - 
Eagles: PCA 42 

Eastern Michigan Gospel Choir: GA 31 
Elbereth Orchestra: NA 15 
Elephant Man: RE 3 
Duke Ellington: JZ 21 
Missy "Misdemeanor" Elliott: 620o 156; RBA 57; 

DC 13; Hioo 55; HA 53; RA14; RBH 14, 81; RS 
69 

Richard Elliot: Cl 19 
Emerson Drive: CS 25 
Enigma: B200 193 
Kim English: DC 29; DS 9; HSS 56 

Enya:132oo 23; I NT 14; NA 1; PCA 3; A40 13; AC 3; 
HSS 14 

Esteban: NA 14 
Faith Evans: B2oo 34; RBA 9; Hioo 37, 89; HA 36; 

RA 9, 36; RBH 9, 40, 86; RS 73 
Rev. Clay Evans And The AARC Mass Choir: GA19 

Sara Evans: Bzoo 169; CA19 
Eve: Hloo 22; HA 23; RA 66; RBH 65; T40 15 

Fabolous: B200 96; RBA 45; H100 33; HA 33; HSS 

6o; RA 23; RBH 23; RP 14; RS 22;140 35 
Fat Joe: B200 77; RBA 35; Hioo 34, 36; HA 32, 37; 

HSS 30; RA 17, 22; RBH 15, 20, 94; RP 5, 22, 
25; RS 10, 40, 44;140 38 

Fear No M.O.B.: HS 45; IND 31; RBA 71 
Alejandro Fernandez: LA 16; LPA 7; LPS 9, 28; LT 

4, 43; RMS 20 
Pedro Fernandez: LPS 33 
Vicente Fernandez: LA 22; RMA 11; RMS 21 
FFH: CC 38 
Fiel A La Vega: LPS 29; TSS 18 
Five For Fighting: 6200 184; A4o 5; AC 6; Hioo 

26; HA 28 
Flaw: HS 14 
Bela Fleck: CX 7 
Flip Flop: DC 49 
Juan Diego Florez: CLio 
Joseph Fonseca: 155 33 
Luis Fonsi: LPS 5; LT 12; TSS 19 
Fou Fighters: MO 20; RO 23 
Freeway: Hioo 73; HA 70; RA 25; RBH 26 

Fribum & Urik: DC 45 
Fu Manchu: HS 10; RO 27 
Fulanito: TSA n 
Fundisha: RA 74; RBH 71; RP 21; RS 37 
Funkmaster Flex: RBH 94; RP 22; RS yo 
Funky Green Dogs: DC 1; DS 23 
Belly Furtado: 8200 88; Mo 39 

Warren G: RBA 63 
Ana Gabriel: LA 35; LPA 14; LPS 13; LT lo; RMS 23 
Juan Gabriel: LA 68 
Bill & Gloria Gaither: CC 40 
Bill & Gloria Gaither And Their Homecoming 

Friends: 6200 171; CC 10 
Garbage: EA 7 
G. Dep: HS 18; RBA 87; RBH 77; RP 20; RS 35 
El General: TSA 15 
Georgie Porgie: DC 5 
Gerardo: DC 38 
Stan Getz:12 6 
Ghostface Killah: RBA 89 
Bebel Gilberto: WM 13. 14 
Billy Gilman: CA 67 
Ginuwine: B200 142; RBA 58; Hioo 55; HA 53; RA 

14, 32, 57; RBH 14, 35, 61;140 37 
Gipsy Kings: LA 31; LPA 11; WM 4 
Gisselle: TSS 37 
Godsmack: MO 29; RO io 
Tony Gold: RS e 
Jimmy Gonzalez Y El Grupo Man: LA 53; RMS 40 
Gorillaz: B200 116 
Gravity Kills: RO 39 
David Gray: 8200 188 
Macy Gray: DC 16 
Al Green: PCA 34; RBC 12; RA 71; RBH 74 
Green Day: 8200 151 
Lee Greenwood: CCA 13; HSS 20 
Pat Green: CA 53; CS 50 
Andy Griggs: CS 39 

Josh Groban: B200 74; I NT 6 
Grupo Bryndis: LA 28, 29; RMA 15,16; LT 35; RMS 

13 
Ely Guerra: LPS 22; LT 37; TSS 29 
Homero Guerrero jr. Y Los Cadetes De Linares: 

RMS 35 
Guns N' Roses: PCA 30 

Amaury Gutierrez: LPS 34 
Buddy Guy: BL 4 
Alejandra Guzman: LA 64; LPS 21; LT 36 

- - 
Hilary Hahn: a n 

Hahz The Rippa: HSS 7; RBH 6o; RP 2; RS 4 
Andricka Hall: DC 27 
Fred Hammond: GA 30 
George Harrison: HSS ii 
Darren Hayes: Ayo 35; AC 18 
Headstrong: RO 25 
Don Henley: CS 41 
Ty Hemdon: CS 44 
Elder Jimmy Hicks And The Voices Of Integrity: 

GA 33 
Faith Hill: CCA 5; PCA 46; AC 9; CS 6o 
The Hilliard Ensemble: CL 7 
The Hit Crew: IND 34 
Billie Holiday: 12 23 
Dave Hollister: HSS 7; RA 73; RBH 6o, 76; RP 2; 

RS 4 
Steve Holy: B200 73; CA 8; CS 1; Hioo 29; HA 27 
Hoobastank: B200 41; MO 5; RO 9 
Whitney Houston: HSS 22; RS 53 
Rebecca Lynn Howard: AC 10 
Los Huracanes del Norte: LA 59 

- I - 
Ibiza: DC 47 
Ice Cube: 13200 135; RBA 54 
Enrique Iglesias: 8200 21; A40 16; AC 1; Hioo zo, 

70; HA 22, 69; LPS 19, 20; LT 32, 33;140 22, 

30; TSS 21 
ii0; H100 87; Tyo 4o 
Ill Nino: HS 40; RO 32 
Iman: LA 61; LT 47; RMS 
Natalie Imbruglia: Ayo 12;140 29 
IMx: Bzoo 199; IND 6; RBA 47 
Incubus: 8200 54; PCA 26; MO 10, 12; RO 12, 17 
India: TSA 14 
IndiaArie: 8200 47; RBA 25; A40 15; AC 28; DS 

16; RBH 84; RS 70 
Injected: MO 35; RO 31 
Intocable: LA 67; LT 8; RMS 2 
Chris Isaak: A4o 21 
The Isley Brothers Featuring Ronald Isley AKA 

Mr. Biggs: B200 131; RBA 37; RA 72; RBH 75 

ji 

Alan Jackson: 6200 2; CA1, 32; CCA 9; INT 3; CS 

9, 36, 53; Hioo 54; HA 52 
Janet Jackson: 13200 105; RBA 66; DC 13; HSS 51; 

RBH 81; RS 59, 69 

Michael Jackson: 8200 35, 141; PCA 38; RBA 13; 
RBC 22; H100 21; HA 20; RA 2, RBH 

Jadakiss: RBH 89, 94; RP 22; RS yo 
Jagged Edge: 8200 112; RBA 42; DS 8; Hioo 99; 

HSS 37; RA 52, 74; RBH 56, 71; RP 21; RS 31, 

37 
Jaguares: LPS 32 

Jaheim:13200 52; RBA 8; Hioo 75; HA 73; RA 26; 
RBH 27; RS 52 

Bishop T.D. Jakes: B200 83; CC 3; GA 3 

Bishop T.D. Jakes & The Potter's House Mass 
Choir: CC 36; GA13 

Boney James: CJi, 25; RBA 70; RA 73; RBH 76 
Etta James: BL 6;128 
Jamiroquai: EA 14; DC 8 
Tim Janis: CX 15 
Ja Rule: 8200 8; RBA 6; DC 17; Hioo 1, 4; HA 1, 4; 

HSS 68; RA1, 6, e; RBH 1, 7, 62; RP 15; RS 
25; 140 5, 9, 23 

Jay-Z: 8200 69, 100; RBA 29, 36; RBC 9, 23; H100 

81; HSS 33. 41; RA 34, 35; RBH 34, 39; RP 8; 
RS 15, 33 

Jewel: 8200 40; A40 3; AC 21; H100 32; HA 35; 
140 18 

Jose Alfredo Jimenez: LA 56 
Jimmy Eat World: 8200 93; MO 7 
Jodeci: RBC 21 
Joe: /3200 60; RBA 21; Hioo 94; RA 38; RBH 42; 

RS 46 
Elton John:13200 189; PCA 47; AC 22, 27 
Johnny Vicious: EA 3; HS 17; IND 12 
Carolyn Dawn Johnson: CA 54; CS 26 
Jack Johnson: B200 159; HS 3 
Jonell: Hioo 78; HSS 3; RA 55; RBH 31; RP 1; RS 2 
George Jones: CA 61; CS 54 
Roy Jones, Jr.: HSS 7; RBH 60; RP 2; RS 4 
Sir Charles Jones: HS 13; IND 10; RBA 33 
Richard Joo: CL 2 
Montell Jordan: RA 48; RBH 51 
Journey: PCA 23 
Juanes: LPS 40 
The Judds: CCA 2o 
Jump 5: CC 26; HS 37; HSS 66 

Juvenile: RBA 67; RBC 14; RA 54; RBH e 
frie V: LPS 24; LT 44; TSS 22 

K 
Israel Kamakawiwo'Ole: WM 5 
K-Ci & Jojo: HSS 62; RS 50 
Anthony Kearns: WM 6 
John P. Kee: GA 25,26 
Toby Keith: 8200 44; CA 5; CCA 10,14; CS18, 19; 

H100 72, 74; HA 68,71 
'Cells: DC 34 
R. Kelly: Bzoo 177; RBA SS; RBC 4; Hloo 34, 43; 

HA 32, 47; HSS 41; RA 17. 35, 41; RBH 15, 39, 
44; RP 25; RS 33, 44; Tyo 28 

Alicia Keys: B200 18; INT 24; RBA 17; A40 22; 
H100 11; HA n; RA 10; RBH 11; RS 67;140 19 

Khia: RBA 97 
Kid Rock:13200 28; PCA 9; RO 22 
Kidz Bop Kids: 8200 150 
Killer Mike: Hioo 19; HA 17; RA 8; RBH 8; 140 33 
Carole King: PCA zo 
B.B. King: BL 1 
Evgeny Kissin: CL 8 
Kittie: IND 20 
Jennifer Knapp: CC 22 
Knoc-Tum'Al: RA 53; RBH 57 
Kosheen: DS 19 
Diana Krall: Elmo 81; INT 17; gi; AC 26 
Alison Krauss: CA 25; CCA 23 
Lenny Kravitz: 6200 136, 185; A40 9; Hioo 82; 

140 39 
KRS-One And The Temple Of Hiphop: CC 24; GA 

9; IND 24; RBA 95 

- L 
La' Chat: IND 30; RBA 94 
Lang Lang: CL 6 
Tracy Lawrence: CS 57 
Shannon Lawson: CS 43 
Gerald Levert: RBA 65 

Glenn Lewis: Hioo 42; HA 40; RA n; RBH lo; RS 
36 
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FEBRUARY 23 Billboard ARTIST INDEX tu (continued) 
LaLey: LA 20; LPA 9; LPS 22; LT 37; TSS 29 
LFO: HSS 42 
The LFT Church Choir: GA 39 
Liber-acion: LA 24; RMA 12; LT 7; RMS 3 
Lifehouse: B200 143; Ayo 10, 19 
Lil Blacky: HS 42; IND 29; RBA 73 
Lil Bow Wow: 8200 38; RBA 18; RA 45, 74: RBH 

49. 71; RP 21; RS 37 
Lil' J: HSS 6; RBH 72; RS 5 
Lil Jon & The East Side Boyz: IND 17; RBH 97 
Lil' Keke: B200 165; HS 4; IND 3; RBA 28 
Lil' Kim: HSS 70 
Lil' Romeo: RBA 86; Hioo 71; HSS 2; RA 67; RBH 

37; RS 3 
UV Smoke: HSS 49; RBH 98; RP 9; RS 16 
Lit' Zane: RS 75 
Limi-t 21: TSA zo; TSS 15 
Limp Bizkit: Bzoo 113,194 
La Linea: TSS 3o 
Linkin Park: Bzoo 5; A4o 28; Woo 5; HA 5; MO 3; 

RO 5; Tyo 6 
Lito & Polaco: LA 43; LPA 
LL Cool J: HSS 69; RP 17; RS 28 
Lo Fidelity Allstars: DC 28 
Lonestar: B200 167; CA18; CCA 22; A40 37; AC 2; 

CS 37 
Jennifer Lopez:1320ot 62; RBA 1, 8o; DC 17; Hioo 

4: HA 4; RA 6; RBH 7;14o 9 
Lords Of Acid: DS 20 
Patty Loveless: CA 51 
Lyle Lovett: CA 65 
Ludacris: Bzoo 6; RBA 2; Hu* 23, 45, 86; HA 21, 

43; HSS 69; RA16,19, 42; RBH 16,19, 45; RP 
17, 18; RS 28, 30, 61; To 25 

romM sin 

Yo-Yo Ma: CL 3, 5 
Mack 10: 8200 145; RBA 38 
Madonna: B200 104; PCA 31; DC 22; OS15, 25 
Raven Maize: DC 14 
Cheb Mami: DS 14 
Barry Manilow: Bzoo 3; IND 11; INT 1; AC 25 
Mantra: DC 48 
Bob Marley: PCA 11; RBC 19; RE 1, 11 
Damian "Jr. Gong" Marley: RE 4 
Marsha: DS 21 
Brad Martin: CS 46 
Remy Martin: RBH 94; RP 22; RS yo 
Rogelio Martinez: RMS 25 
Mary Mary: CC 15; GA 5; RBA 85 
Pepper Mashay: DC 25 
Master P: I3200 63; RBA zo; Hioo 95; RA 46; RBH 

47 
Masters At Work: DC 7 
matchbox twenty: Ayo 40; AC 5 
Keiko Matsui: CI 17 
Dave Matthews Band: B200 97; Ayo 8:140 36 
Maxwell: B200 103; RBA 30; DS 1; HSS 34; RA 30, 

33: RBH 30, 36; RS 24 
John Mayer: Bzoo 154: HS 2; A40 33 
Martina McBride: Bzoo 89; CA lo; CS 6; Hioo 52; 

HA 49 
Paul McCartney: HSS 23 
Delbert McClinton: BLio 
Nicole J. McCloud: DS 3; HSS 47 
Donnie McClurkin: B200155; CC 8; GA 4; RBA 56 
Brian McComas: CS 55 
Mindy McCready: CS 49 
Reba McEntire: CA 26; CS 42 
Tim McGraw: B200 58, 140; CA 6, 16; CCA 17; CS 

4, 5; Hioo 39. 44; HA 38,42 
Mark McGuinn: CS 35 
Brian McKnight: Eizoo 124; RBA 59; AC 23 
John Mellencamp: PCA 39; A40 15; AC 28 
Melody: LA yo; LPA 17 
Memphis Bleek: RBH 82 
Roy D. Mercer: CA 66 
MercyMe: B200 92; CC 5 
JO Dee Messina: B200 138; CA 15; AC 29; CS 4; 

Hioo 39; HA 38 
Metallica: PCA 7 
Method Man: H100 78, 91; HSS 3; RA 40. 55; RBH 

31, 43; RR1; RS 2.45 
Tanto Metro & Devonte: RE 6; RA 69; RBH 73 
Edgar Meyer: CL 5 
Lisandro Meza: TSS 26 
Miami Sound Machine: DC 41 
Luis Miguel: LA 2; LPA 1; LPS 1; LT 3; TSS 6 
Miguel Bose: LA 70 
Mikaila: HSS 63 
Christina Milian: HSS 5; RS17 
Mimi: RA 63; RBH 67 
Kylie Minogue: DC 6; DS 24; Elmo 15; HA 14;14o 

10 

Mobb Deep: Bzoo 48; RBA 15; Hioo 58; HA 57; 
RA 31; RBH 33, 91; RS 54 

Monchy Y Alexandra: 15511 
Jane Monheit: IZ ii, i6 
Theolonius Monk: JZ 25 
Pablo Montero: LPS 17; LT 27 
John Michael Montgomery: CA 28 
Montgomery Gentry: CA 47 
Jessie Morales: LA 63; RMS 29 
Alanis Morissette: Ayo 6; H100 27; HA 30; To 16 
La Mosca Tse Tse: LPS 15; LT 28; TSS 16 
Mr. Cheeks: B200 172; RBA 51; Hioo 24; HA 24: 

HSS 48; RA 7; RBH 6; RP 12; RS zo 
Mr. Gzus: RP 11; RS 19 
Nicole C. Mullen: CC 20; HS 24 
Anne Murray: CCA 24 
Keith Murray: HSS 69; RP 17; RS 28 
Mushroomhead: HS 15 
Musiq Soulchild: RA 43; RBH 48 
Mystika1:13200 36; RBA 11; Hioo 51; HA 51; HSS 

57; RA 13; RBH 13; RP 16; RS 26 

Nappy Roots: RA 68; RBH 66 
Nas: B20011; RBA 3; RBC 18, 24; H100 97; HSS 64; 

RA 44, 62, 64; RBH 46. 64, 69; RP 19; RS 32 
Nate Dogg: 8200148; RBA 50 
Ultra Nate: DC 37 
Natural: HSS 65 
Frankie Negron: TSA 13; 15512, zo 
Nelly:13200 122; RBA 82; DS 8; Him 63; HA 63; 

cH5554537; RS 31;140 27 CA Willie Nelson: Bzoo 90; 11; CCA 4,18; RCA 43; 

Ann Nesby: RA 71; RBH 74 
New Creation Of God: GA 36 
New Life Community Choir: GA 26 
Thomas Newman: DC 46 
New Order: EA 23; DC 39 
Next: Flloo 75; HA 73; RA 26; RBH 27 
Nickel Creek: Elzoo 178; CA 22; HS 6; IND 4; INT 23 
Nickelback: Bzoo 7; A40 2; Hioo 2; HA 2; HSS 26; 

MO 9,13; RO 3, 6; T4o 1 
Nine2o: HSS 75; RS 34 
Nine Inch Nails: 132oo 101 
Chino Nino: RBA loo 
No Doubt: B200 24; INT zo; A40 zo; Hioo 6; HA 6; 

140 2 
Nonchalant: RS 49 
The Notorious B.I.G.: RBC 13,17; HSS 74; RS 55,66 
'N Sync: Bzoo 61; limo 30, 41; HA 34, 41; RA 29; 

RBH 32; 140 17, 32 

wo,1014w 

Mark O'Connor: CL 5,14 
The Offspring: Hioo 85; M011; RO 13 
Jamie O'Neal: CA 48: HS 34; CS 32 
Greg O'Quin 'N Joyful Noyze: GA 16; IND 45 
Orchestra Balboa: WM 3 
La Oreja De Van Gogh: LPS 23; LT 38 
Los Originates De San Juan: RMS 39 
Original P: HSS 50; RBH 93; RP 7; RS 14 
Oro Solido: TSS 14 
Femando Ortega: CC 13; HS ii 
Ozzy Osboume: B200 114; RO 15,35 
Ospina: DC 27 
0-Town: AC ii 
OutKast: B200 27; RBA 12; Hioo 19; HA 17; RA 8; 

RBH 8; RS 63;140 33 
Outlawz: IND 42 
Out Of Eden: Bzoo 186; CC 11; HS 7 

wow pm. 

Petey Pablo: Bzoo 68; RBA 34; RA 70; RBH 70; 
RS 51 

Joe Pace & The Colorado Mass Choir: GA 21 
Lashun Pace: GA 38 
Lindsay Pagano: HSS 28 
Los Palominos: LA 57; RMS 38 
Palomo: HS 50; LA 9; RMA 4; LT 5; RMS 
Brad Paisley: CA 40; CS 2; H100 35; HA 31 
Pastor Troy: RBA 96 
Laura Pausini: LA 19; LPA 8; LPS 12; LT 22 
Luciano Pavarotti: CL1 
Paycheck: RBA 90 
P. Diddy: DC 13; RA 49; RBH 53, 81, 96; RS 69 
Carlton Pearson And The Azusa Mass Choir: 

GA 22 
Amanda Perez: Hioo 93; HSS 13 
Peron: HSS 7; RBH 60; RP 2; RS y 
Phil Perry: CI 24 
Pesado: RMS 28 
Pet Shop Boys: DS 18 
Tom Petty And The Heartbreakers: PCA 25 
Phatty Banks: RS 57 
Pieces Of A Dream: Cl zo 
Pilar Montenegro: LA 44; LPA 19; WM lo; LPS 36; 

LT 19; RMS 9 
Pimpinela: LA 71 
Pink: B200 9; INT 25; A4o 23; DC 18; DS 13; Elloo 

9; HA lo; Tijo 7 
Pink Floyd: B200 53; INT 18; PCA 6,49 
Alexandre Pires: HS 44; LA 8; LPA 4; LPS 4, 8; LT 

6, 18; TSS 7 
Play: HSS 21 
El Poder Del Norte: LA14; RMA 7; LT 39: RMS 14.33 
P.O.D.: Bzoo 19; CC 1; Hioo 59, 8o; HA 59; MO 2, 

17; RO 8, 11 
Point Of Grace: CC 28 
Poison: PCA 33 
Christoph Popper': CL 7 
Po' White Trash And The Trailer Park Symphony: 

IND 35 
Elvis Presley: IND 8; HSS 29 
Pretty Willie: HSS 32; RBH 85; RP 24: RS 43 
Prince: B200 182; IND 23 
The Product G&B: DC 40 
Prophet Jones: RBA 61; RA 50; RBH 54 

Puddle Of Mudd: Bzoo 13; Atio 26; Hioo 17,100; 
HA 16; M01; R01, 18;140 24 

Puerto Rican Power: LT 49; TSS 9,32 
Puppah Nas-T: DC 7 

Cl 

Queen: PCA yo 
A.B. Quintanilla Y Los Kumbia Kings: LA 11; LPA 

5; LT 34: RMS 12 

.R. 
Rabanes: TSS 38 
Radical For Christ: GA 3o 
Rani: DC 9 
Shabba Ranks: RE 14 
Rascal Flatts: B200 72; CA 7; CS 14; Hioo 66; HA 64 
Peter Rauhofer: DS 18 
The Rawlo Boys: HSS 49; RBH 98; RP 9; RS 16 
Collin Raye: CA 59 
Rayvon: RS 58 
Los Razos: LA 74 
Redman: Hioo 91; RA 40; RBH 43; RS 45 
Dianne Reeves: JZ 14 
Regency Buck: DC 32 
Remy Zero: HS 21 
Res: DC 30 
Lydia Rhodes: DC 48 
Rhythm Masters: DC 50 
Los Rieleros Del Norte: LA 66; RMS 31 
Teddy Riley: RP 11; RS 19 
LeAnn Rimes: CA 37, 73; A40 25; AC 14, 20; DS 11; 

Hioo 14; HA 18; HSS 4;140 13 
Juan Rivera: RMS 30 
Lupillo Rivera: HS 36; LA 6,17, 18, 26; RMA 3, 8, 

9. 14; LT 14; RMS 4,36 
RL: HSS 7o 
Dawn Robinson: HS 39; HSS 46: RS 47 
Daniel Rodriguez: HSS17 
Kenny Rogers: CS 52 
Tito Rojas: LA 23; TSA 3; LT 31; TSS 4 
Paulina Rubio: LA 13; LPA 6; LPS 39 
Ruff Endz: RA 56; RBH 59 
Tim Rushlow: CS 59 

-s-
Sade: Bzoo 10, 179; PCA 19; RBA 5, 88; RBC 15; 

DS io; HSS 
Alessandro Salina: WM 15 
Michael Salgado: LA 54 
Saliva: RO 34 
Poncho Sanchez: JZ 24 
Carlos Santana: DC yo 
Gilberto Santa Rosa: LA 50; TSA 6; LT 20; TSS 2, 

25 
Alejandro Sanz: HS 41; LA 7; LPA 3; LPS 16; LT 3o; 

TSS 39 
Savage Garden: AC 15 
Sawyer Brown: CS 48 
Scene 23: HS 23 
S Club 7: AC 19 
The John Scofield Band: Cl 5; HS 43 
Jill Scott: B200 121, RBA 39, 75; RA 51; RBH 55 
Peggy Scott-Adams: BL 5 
Earl Scruggs And Friends: CA 64 
loan Sebastian: IND 36; LA 12, 48, 72; RMA 6; 

LPS 30; LT 11; RMS 8,34 
Jon Secada: TSS 31 

sBeolbenSea: LA 47 Seger &The Silver Bullet Band: PCA 4 

Sensefield: Ayo 32 
Sevendust: 8200 198; IND 5; RO 28 
Shaggy: B200 137,168; RBA 81; RS 58 
Shakira: E3200 15; LA49; A40 34; DC 11; H10013; 

HA 12; LPS 2, 7; LT 2, 17;140 12; TSS 10, 17 
Remy Shand: RBH 83 
Sharissa: Hioo 92; RA 37; RBH 41 
Blake Shelton: CA 33; CS 20 
Sherm: RS 65 
Sigur Ros: IND 49 
Carly Simon: DC 13; RBH 81; RS 69 
Frank Sinatra: Bzoo 75; INT 12; PCA 44 
Sleepy Brown: Hioo 86; RA 42; RBH 45; RP 18; RS 30 
Richard Smallwood With Vision: CC 33; GA ao 
Smash Mouth: DC zo 
The Smashing Pumpkins: B200 183 
Esther Smith: GA 29 
Michael W. Smith: B200 84; CC 4 
Snoop Dogg: HSS 70; RBH 95 
Soil: HS 26; RO 37 
Solar City: DC 25 
Marco Antonio Solis: LA 45; LPA 20; LPS 26; LT 

21; RMS 18 
Something Corporate: MO 39 
Bubba Sparxxx: I3200 192; RBA 62; RBH 

89.99 
BritneRysS4pe2;aTrs40: B34200 17; DC 42; DS 17; RBH 88; 

Spyro Gyre: CI 21 
St. Germain: Cl 10 
Staind: B200 49; A40 14; H100 48; HA 48; MO 8, 

30; RO 7 
Derrick Starks & Today's Generation: GA 23 
Trammel Starks: NA 12 
Starsailot: B200 129; HS 1; MO 33 
Tommy Shane Steiner: CS 17; Hioo 76; HA 74 
Ray Stevens: HSS 9 

Rod Stewart: 8200 56; INT 7 
Sting: 13200 67; DC 31; D514 
Angie Stone: B200 98; RBA 27; H100 79; RA 28; 

RBH 29; RS 6o 
Stone Temple Pilots: HSS e 
George Strait: B200128; (P.13, 44; CS 7, 53, 56; 

Hioo 57; HA 56 
Barbra Streisand: B200 29; INT 8 
Strik 9ine: HSS 15; RBH 79; RP 3; RS 6 
The Strokes: Bzoo 65; INT 15; MO 6 
Sublime: PCA 29 
Sum 41: 13200 115; MO 26 
Supervision: RS 74 
Keith Sweat: RBC 7 
System Of A Down: B200 33; PCA 22; H100 83; 

M015, 22; RO 26 

-T-
Olga Tanon: lA 37; TSA 5; LPS 35; LT 50; TSS 28 
Tantric: B200 149; MO 32; RO 29 
James Taylor: PCA 10 
Paul Taylor: CJ 9 
Los Temerarios: LA 30, 42; RMA 17, 20; LT 48; 

RMS 17 
Tempo: LA 27; LPA lo 
The Temptations: RBA 79 
Thalia: LA 73 
Thievery Corporation: HS 47; g3 
Third Day: 13200 163; CC 9,32 
Michael Tilson Thomas: CL 13 
Cyndi Thomson: B200 197; CA 23; CS 21 
Thrice: HS zo; IND 14; INT 22 
Thursday: HS 29; IND 93 
Los Tigres Del Norte: LA 51; LT 25; RMS 7 

Timbaland & Magoo:132oo 166; RBA 49 
Aaron Tippin: CA 72; CS 16; Hioo 62; HA 67; 

HSS 10 
Il.: RBA 78 
tobyMac: CC 21; HS 27 
T.O.K.: RE lo 
Too Short: RBA 72 
Tool: MO 21; RO 19 
T.O.R.O.: HSS 49; RBH 98; RP 9; RS 16 
Tommy Torres: LPS 38 
Peter Tosh: RE15 
Tower Of Power: Cl ii 
Toya: HS 49; Hioo 47; HA 55; HSS 12; RS 23 
Train: 6200 162; A40 7; AC12; Hioo 46; HA 44 
Transmatic: A40 29 
Randy Travis: CA 57; CC 39; HSS 59 
Travis: Ayo 30 
Faith Trent: DC 49 
Trick Pony: CA 34; CS 33 
Trina: RA 52; RBH 56 
Travis Tritt: Bzoo 175; CA 21, 89, 75; CS 24 
Los Tucanes De Tijuana: HS 35; LA 5, 6o; RMA 2; 

RMS 22 
Trik Turner: MO 16 
Shania Twain: CCA 2; PCA 17 
Tweet: Hioo 25, 55; HA 25, 53; HSS 27; RA 5,14; 

RBH 4,14; RS 8 
Ronan Tynan: WM 6 
Steve Tyrell: 17 5 
Tyrese: RBA 99 
Moses Tyson, Jr.: GA 24 

MI» II 1101. 

U2: 6200 25; INT 11; PCA 2,14, 35; A4o 11 

DUB4K: 00 °:BR2E2 G 174; RBA 40 
Uncle Kracker: AC 13 
Union Station: CA 25 
Unwritten Law: B200130; MO 25 
Usher: B200 14; RBA 14; Hioo 3, 50; HA 3, 46; RA 

12, 18; RBH 12, 18;140 4 

-V -
Eh Vacilon De La Manana: LA 52; TSA 7 
Ian Van Dahl: DS 7, 21; HSS 55 
Luther Vandross: Bzoo 153; PCA 36; RBA 52; RBC 

5; RA 61; RBH 63 
Paul Van Dyk: EA zo 
Vangelis: CL 9 
Phil Vassar: CA 62; CS 15; Hioo 77; HA 75 
Jimmie Vaughan: BL 9 
Stevie Ray Vaughan And Double Trouble: BL 

3, 15 
Eddie Vedder: Ayo 36; MO 34; RO yo 
Veggie Tunes: IND 50 
Jaci Velasquez: LA 38; LPA 15; LPS10 
Alicia Villarreal: LA lo; RMA 5; LT 46; RMS 19 
Fernando Villalona: TSS 31 
Viola: DC 23 
V.I.R TNItis 4s2ic& Arts Seminar Mass Choir: GA 25 

Virtue: RBH 9A210 
Vita: 

Ps 54 

Carlos Vives: LA15; TSA 2; LPS 18, 27; LT 29. 45; 
s  

The Wailers: PCA 11; RBC 19; RE 1, 11 
Mel Walters: BLit 
Hezeldah Walker: GA 39 
Andre Ward: CJ 7 
Russell Watson: CX 9 
Weebie: Hioo 95; RA 46; RBH 47 

Westbound Sollaz: HSS 50; RBH 93; RP 7; RS 14 
Peter White: CJ 8 
White Stripes: HS 22 
Hank Williams Jr.: (P. 27; CCA 3; PCA 41 
Doug Williams: GA 12; IND 41 
Hank Williams Ill: B200173; CA 20; HS 5 
John Williams: B200 146; CX 3 
Lee Williams And The Spiritual QC's: GA 27 
Melvin Williams: GA 12; IND 41 
Pharrell Williams: RA 49; RBH 53 
Mark Wills: CS 32 
CeCe Winans: CC 17; GA 7 
George Winston: NA il 
Lee Ann Womack: CA 30; AC 8; CS 23.45 
W.O.S.R: DC 15 
Chely Wright: (P.45; CS 31 
Finbar Wright: WM 6 
Jaguar Wright: B200 82; RBA 16 
Wu-Tang Clan: Bzoo 1o8; RBA 31; RS 62 
Keke Wyatt: 6200 45; RBA lo; Him 28; HA 26; 

RA 3; RBH 5; RS 68 

X 

The X-Ecutioners: MO 23 

-y-
Yanni: NA 3, 5, 6 
Trisha Yearwood: CA 43; CS 29.41 
Yes: CX 12 
Pete Yom: Bzoo 196; HS 8; Ayo 38 
Neil Young: RO 33 
Youthful Praise: GA15; IND 43 

-z -
Charlie Zaa: HS 32; LA4; LPA 2; LPS 3; LT1; TSS 5 
Zero 7: EA 5; HS 28 
Zoegirl: CC 14; HS 12 
Rob Zombie: B200 78; MO 38; RO 21 

-SOUNDTRACKS-
Bzoo 85; RBA 41; STX 8 

Amelie: WM 2 
American Pie 2: B200 190; 51X16 
A Beautiful Mind: CX 5 
Black Hawk Down: WM I 
Coyote Ugly: 6200 80; CA 9; STX 7 
Crouching Tiger, Hidden Dragon: CX 14 
Down From The Mountain: CA 29; SIX 
The Fast And The Furious: 6200107; RBA 98; 

SIX ii 
The Fast And The Furious: More Fast And 

Furious: B200 139; SIX 12 
Finding Forrester: JZ 17 
Gosford Park: CX 13 
Harry Potter And The Sorcerer's Stone: SIX 24 
How High: B2oo 102; RBA 44; sTx 10 
I Am SaM: Bzoo 26; INT 5; STX 2 
Jimmy Neutron Boy Genius: Bzoo 160; SIX 15 
Kingdom Come: GA 35 
A Knight's Tale: SIX 22 
The Lord Of The Rings: The Fellowship Of The 

Ring: B200 87; INT lo; SIX 9 
Moulin Rouge: B200 57; INT 9; SD( 6 
0 Brother, Where Art Thou?: B200 16; CA 3; 

INT 2; SIX; 
Orange County: 6200 158; STX 14 
The Princess Diaries: Bzoo 157; SIX 13 
Rock Star: SIX 25 
The Royal Tenenbaums: SIX 21 
Save The Last Dance: SIX 19 
Shrek: Elzoo 51; SIX 5 
Songcatcher: CA 71 
Spongebob Squarepants Original Theme 

Highlights: SIX 23 
State Property: 6200 31; RBA 4; STX 3 
Tae-Bo Inspirational: Walk By Faith...Not By 

Sight: GA 28 
Three 6 Mafia & Hypnotize Minds Presents: 

Choices - The Album: RBA 53; 51X17 
Training Day: STX 20 
A Walk To Remember: 6200 37; INT 16; STX 4 

-VARIOUS ARTISTS-
on The Billboard 200 

America: A Tribute To Heroes: 127 
Body + Soul: No Control: 152 
Goin' South Volume 2: 187 
Grammy Nominees 2002: 32 
Now 7: 118 
Now 8: 22 
Pulse: 191 
Ryde Or Die Vol. Ill: in The "R" We Trust: 70 
Songs 4 Worship - Shout To The Lord: 95 
The Source Presents Hip Hop Hits - Volume 5: 71 
Totally Country:17 New Chart-Topping Hits: 12 
Totally Hits 2001: 79 
WOW Gospel 2002: The Year's 30 Top Gospel 

Artists And Songs: 46 
WOW Hits 2002: The Year's 30 Top Christian 

Artists And Hits: 117 
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23 Billboard I id MODERN 

TITLE IMPRINT/PROMOTION LABEL 

ROCK RACKS Ted 

Artist 

1 1 
(e NUMBER 1 

BLURRY R.AWLESS/GEFFEWINTERSCOPE 
';-? 5 Woe At limbs I 

Puddle Of Mudd 9 

1111 3 YOUTH OF THE NATION ATLANTIC P.O.D. 9 

3 2 IN THE END WARNER BROS Linkin Park 9 

0  4 WASTING MY TIME ow Default 9 

43 6 CRAWLING IN THE DARK ISLAND/WAG Hoobastank 9 

5 LAST NITE RCA The Strokes 9 42 7 THE MIDDLE OfEAMWORKS Jimmy Eat World 9 

CI 13 FOR YOU ELOVELEICERVEEG Staind 9 

13 12 TOO BAD ROAORUNNERDWMG Nickelback 9 

(t) 11 NICE TO KNOW YOU 'soma-nu/plc Incubus 9 

11 9 DEFY YOU COLUMBIA The Offspring 9 

12 8 WISH YOU WERE HERE IMMORTAVEPIC Incubus 9 

13 10 HOW YOU REMIND ME ROADRUNNER Nickelback 9 

4E, 18 FIRST DATE MCA Blink- 182 9 

15 16 CHOP SUEY AMERICAN/COLUMBIA System Of A Down 9 

ell, 19 FRIENDS á FAMILY RCA Trik Turner 9 

17 17 ALIVE ATLANTIC POD. 9 

gin 21 THE WAY YOU LIKE IT ARISTA Adema 9 

19 14 MY SACRIFICE WIND-UP Creed 9 

20 15 THE ONE COLUMBIA Foo Fighters 9 

21 20 LATERALUS TOOL DISSECTIONAL/VOLCANO Tool 

TOXICITY Amsmostuotumus System Of A Down al 23 
26 ITS GOIN' DOWN LouoicotummA The X-Ecutioners 9 

24 24 HEY MISTER ARTISTOIRECT Custom 9 

25 27 SEEIN' RED INTERSCOPE Unwritten Law 9 

26 29 MOTIVATION ISULNDADJEAG Sum 41 9 

27 22 MOVIES NEW NOIZE/DREAMWORKS Alien Ant Farm .9 

26 30 BULLETS WINDUP Creed 

29 38 I STAND ALONE REPUBLICAMWERSAL Godsmack 

.30 25 FADE FUWELIKTRNEEG Staind 9 

OD 33 CAUGHT IN THE SUN LAUD/ATLANTIC Course Of Nature 

32 28 MOURNING MAVERICKPEPRISE Tantric 9 

3 32 GOOD SOULS CAPITOL Starsailor 9 

34 31 YOU'VE GOT TO HIDE YOUR LOVE AWAY Vt Eddie Vedder 

34 FAITHLESS ISLAND/BMW Injected 

36 35 STAY TOGETHER FOR THE KIDS INCA Blink-182 9 

a, 37 SORROW EPITAPH Bad Religion 

r 'firE , NEVER GONNA STOP GEFFENANTERSCOPE Rob Zombie v 

11£  IF YOU C JORDAN DRIVE/MAU/MCA Something Corporate 

40 39 ? WHERE'S YOUR HEAD AT XL/ASTRALWERILSNIRGIN Basement Jaxx iy 
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23 M Billboard ADULT CONTEMPORARY TM 

TITLE IMPRINT/PROMOTION LABEL Artist 

al a, 1 

:le NUMBER 1 i'M' 

HERO INTERSCOPE 

11 Weeks AI Number 1 

Enrique Iglesias Y 

2 5 I'M ALREADY THERE RNA Lonestar .5, 

3 2 ONLY TIME REPRISE Enya y 

4 4 THANK YOU ARISTA Dido y 

5 3 IF YOU'RE GONE L.,,.,,,,,,i.c matchbox twenty .9 

tie 8 SUPERMAN (IT'S NOT EASY) AWARE/COLUMBIA Five For Fighting 9 

ell 6 DROWNING ,VF Backstreet Boys 9 

8 7 I HOPE YOU DANCE MCA NA.SNVILLENNWERSAL Lee Ann Womack 9 

9 9 THERE YOU'LL BE HOLONVOSIDAVARNER BROS Faith Hill 9 

grp 10 SIMPLE THINGS WINDHAM PILL Jim Brickman Featuring Rebecca Lynn Howard 

11 11 ALL OR NOTHING ,, 0-Town y 

12 14 DROPS OF JUPITER (TELL ME) CO.oMOLA Train .9 

13 13 FOLLOW ME TOP DOWLAVEVATIANT IC Uncle Kracker 9 

14 17 SOON CURA LeAnn Rimes 

15 15 I KNEW I LOVED YOU coiumrna Savage Garden si 

16 16 (THIS IS) A SONG FOR THE LONELY WARNER BROS Cher 9 

17 12 ONE MORE DAY ROIS'A ..AS, l Diamond Rio 9 

CM 70 INSATIABLE unwea Darren Hayes 

19 19 NEVER HAD A DREAM COME TRUE AMARNTERSC DEL S Club 7 9 

:120 18 I NEED YOU SPARROW/CAPITOL/CORP LeAnn Rimes iii, 

00 21 
, 

STANDING STILL ATLANTIC Jewel 9 

0  22 THIS TRAIN DON'T STOP THERE ANYMORE ROCKETIUNIVERSAL Elton John 9 

:'23 24 STILL MOTOWNAJNNERSAL Brian McKnight 9 

A NEW DAY HAS COME EPIC Celine Dion 

;6 TURN THE RADIO UP CONCORD Barry Manilow  

26 25 THE LOOK OF LOVE xtext Diana Krall 

¡:27 23 I WANT LOVE DOCKET/UNIVERSAL Elton John 9 

27 PEACEFUL WORLD COLUMBIA John Mellencamp Featuring India.Arie «2 

BRING ON THE RAIN Cm Jo Dee Messina 9 

IL 28 GOD BLESS AMERICA COLUMMAJERIC Celine Dion 

Compiled from a national sample of airplay sunned by Broadcast Data Systems' Radio Track service. 101 main-
stream rock stations, 82 modern rock stations, 81 adult contemporary stations and 82 adult Top 40 stations are elec-
tronically monitored 24 hours a day, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream 
Top 40, Rhythmic Top 40 and Adult Top 40 stations. The 257 Top 40 Tracks stations are electronically monitored 24 
hours a day, 7 days a week. Top 40 Tracks awards bullets based on increase in audience impressions. On the 
remaining detection-based charts, tracks with increase in detections over the previous week are bulleted regardless of chart movement. A reco d which has been on the chart for more than 20 weeks will generally not receive a bullet, 
even if it registers an increase. Records below the top 20 are removed from the chart after 26 weeks. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in 
both detections and audience (Top 40 Tracks excluded). Videoclip availability. i1f) 2002, VNU Business Media, Inc. All rights reserved. 
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 BilliDoarci MAINSTREAM ROCK TRACKS 

TITLE IMPRINT/PROMOTION LABEL 

TM 

Artist 

0881 NUMBER 1 ei , 
BLURRY FLAWIESSGEFFENAN-ERSCOPE 

2 Weeks At law1 
Puddle Of Mudd 9 

§  3 

WASTING MY TIME ref Default 9 

5 TOO BAD ROADRUNNERnDJMG Nickelback 9 

4 2 MY SACRIFICE WIND-UP Creed 9 

5 4 IN THE END WARNER BROS Linkin Park 9 

6 6 HOW YOU REMIND ME ROADRUNNER Nickelback 9 

igh 7 FOR YOU FUWELEKTELNEE6 Staind .2 

10 8 YOUTH OF THE NATION ATLANTIC R.O.D. 9 
1 1 CRAWLING IN THE DARK ISLAND/IL/JUG Hoobastank 9 

4111) 24 I STAND ALONE PI PuBUC/UNIVERSAL mill ej R P Offlla illx- Godsmack 

11 9 ALIVE AELO'.. P.O.D. .9 
(E) 13 NICE TO KNOW YOU ,.,r4o4T4t.ePic Incubus 9 

13 8 DEFY YOU COLUMBM The Offspring 9 

CD 15 BULLETS WIND.UP Creed 

15 12 DREAMER EPIC Ozzy Osboume 9 

ID 20 CAUGHT IN THE SUN .A7WATLANTIC Course Of Nature 9 

1 / 16 WISH YOU WERE HERE iMMORTAL/IFIC Incubus 9 

18 18 CONTROL ELAWLESSiGEFFEN/INTERSCOPE Puddle Of Mudd 9 

19 14 LATERALUS TOOL DISSECTIONALNOLCANO Tool 

20 17 DOWN WITH THE SICKNESS GIANT/REPRISE Disturbed 9 

ea 23 NEVER GONNA STOP GEREN/INTERSCOPE Rob Zombie 9 
fla 25 LONELY ROAD OF FAITH au/Au/term Kid Rock 9 

23 21 THE ONE cotume a Fos Fighters 9 

IED 27 THE WAY YOU LIKE IT ARISTA Adema 9 

43) 33 ADRIANA RCA Headstrong 9 

co 29 TOXICITY AMERICANKOLUMBIA System Of A Down 9 

€13 36 SQUASH THAT FLY MAMMOTH Fu Manchu 9 

23 26 PRAISE wr Sevendust 9 

29 28 MOURNING MAVERICK/REPMSE Tantric 9 

go 31 HEY MISTER ARTISTOIRECT Custom 9 

43) 30 FAITHLESS ISLAND/LING Injected 

32 32 WHAT COMES AROUND ROADRUNNEWOJEAD Ill Nino 

33 35 LET'S ROLL REPRISE Neil Young 

34 34 AFTER ME ISLAND/MHO Saliva 

35 37 GETS ME THROUGH EPIC Ozzy Osbourne .ç, 

36 38 THE GAME GIANT/REPRISE Disturbed 

Iffil 39 UNREAL J Soil 

38 40 MOVIES NEW NOIZEDREAMWOWS Alien Ant Farm ii2 

43) ONE THING SANCTUARY Gravity Kills 

40 YOU'VE GOT TO HIDE YOUR LOVE AWAY , Eddie Vedder 
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Billboard ADULT TOP 40 TRACKS T M 

TITLE IMPRINT/PROMOTION LABEL Artist 

‘22 NUMBER 1 ›.1-:',' 10 Weeks AI Rumba 1 
WHEREVER YOU WILL GO scx The Calling Y 

go 2 HOW YOU REMIND ME ROADRUNNER 1DJMG Nickelback 9 

3 ' 3 STANDING STILL ATLANTIC Jewel 9 

O  4 MY SACRIFICE WINO.UP Creed 9 

5 5 SUPERMAN (IT'S NOT EASY) AWARE/COLUMBIA Five For Fighting 9 

O  6 HANDS CLEAN MAVERICK/REPRISE Alanis Morissette 9 

7 7 DROPS OF JUPITER (TELL ME) coivimm Train 9 

ce 10 EVERYDAY rica Dave Matthews Band 9 
I q DIG IN VIRGIN Lenny Kravitz 9 

10 8 HANGING BY A MOMENT DPEAKIWOMS Lifehouse 9 

11 12 STUCK IN A MOMENT YOU CAN'T GET OUT OF ,,TERSCOK U2 9 

CD 17 WRONG IMPRESSION ,c, Natalie lmbruglia 9 

13 11 ONLY TIME SE ORSE Enya 9 

14 14 IT'S BEEN AWHILE EL WILEKTRBIEG Staind 9 

13 15 PEACEFUL WORLD COLUMBIA John Mellencamp Featuring India.Arie 9 

16 16 HERO ,TERSCOPE Enrique Iglesias 9 

17 13 BE LIKE THAT REPUBLIC/UNIVEPSAL 3 Doors Down 9 

18 ALL YOU WANTED MAVERICK/WARNER BROS .41 ,A1JR P own IN- Michelle Branch 9 

20 BREATHING OREAMWORKS Lifehouse 9 

21 

1 

HEY BABY VERSCIDIN -iimumvâne. No Doubt Featuring Bounty Killer 9 

25 LET ME DOWN EASY REPRISE Chris Isaak 9 

22 23 FALLIN' Alicia Keys 9 

49 24 GET THE PARTY STARTED ARISTA Pink 9 

2, 22 NEW YORK, NEW YORK LOST NIGNWAYADJMG Ryan Adams 9 

ab 26 CAN'T FIGHT THE MOONLIGHT CURB LeAnn Rimes 9 

(21) 29 BLURRY ELAWIESS/GEFFEN/INTERSCOPE Puddle Of Mudd 9 

Ea 30 LOOKING FOR A PLACE TO LAND ELSKTRAJEEG Dakota Moon 

€9 33 IN THE END WARNER BROS Linkin Park 9 

25 31 COME IMMORTALVIRGIN Transmatic 9 

3C 27 SIDE INDEPENDIENTE/EPIC Travis 9 

ell 32 (THIS IS) A SONG FOR THE LONELY WARNER BROS Cher v 

tE) 34 SAVE YOURSELF NETTWFRT Sensefield 

ED NEW'/ NO SUCH THING AWARE. CC—MB, John Mayer 

el 37 . WHENEVER, WHEREVER Fetc Shakira v 

39 INSATIABLE : 0,L,,,,B,a Darren Hayes 8 

YOU'VE GOT TO HIDE YOUR LOVE AWAY.: Eddie Vedder 

35 I'M ALREADY THERE p.a Lonestar .,,, , 
Id, ,NEW.' .' STRANGE CONDITION COLUMBIA Pete Yorn 

' ... ON THE RADIO (REMEMBER THE DAYS) : ,,EAM.,0 Nelly Furtado =,,,, 

40 36 LAST BEAUTIFUL GIRL LA,A AImm.YC matchbox twenty 

iseee 

32 
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HOW YOU REMIND ME 
NICKELBACK 
ROADRUNNER 

TITLE 

ARTIST 

IMPRINT/PROMOTION LABEL 

NUMBER 1 — %%kiwi 

HEY BABY 
NO DOUBT FEATURING BOUNTY KILLER 
MTERSCDPE 

o WHEREVER YOU WILL GO 
THE CALLING 
RCA 

4 
U GOT IT BAD 
USHER 
ARISTA 

o ALWAYS ON TIME 
JA RULE FEATURING ASHANTI 
MURDER INC/DEF JANE SO/MG 

O 
IN THE END 
LINKIN PARK 
WARNER BROS 

7 
GET THE PARTY STARTED 
PINK 
musTA 

MY SACRIFICE 
CREED 
WIND UP 

o AIN'T IT FUNNY 
JENNIFER LOPEZ FEATURING JA RULE 
EPIC 

o 12 CAN'T GET YOU OUT OF MY HEAD 
KYLIE MINOGUE 
CAPITOL 

7 DAYS 
CRAIG DAVID 
WILDSTAR /ATLANTIC 

12 
WHENEVER, WHEREVER 
SHAMRA 
EPIC 

13 
CAN'T FIGHT THE MOONLIGHT 
LEANN RIMES 
CURB 

14 
FAMILY AFFAIR 
MARY J BLIGE 
CA 

15 
CARAMEL 
CITY HIGH FEATURING EVE 
KEW BAaLMENTTNTERsCOP 

o HANDS CLEAN 
ALUNIS MORISSETTE 
INAvERICK /REPWSE 

GIRLFRIEND 
N SYNC 
JIvE 

18 
STANDING STILL 
JEWEL 
ATLANTIC 

19 
A WOMAN'S WORTH 
ALICIA KEYS 

o NO MORE DRAMA 
MARY J. BLIGE 
MCA 

WHAT ABOUT 
BRANDY 
ATLANTIC 

US? 

22 
HERO 
ENRIQUE IGLESIAS 
INTERSCOPE 

23 
Livier IT UP 
JA RULE FEATURING CASE 
MURDER INC/DEE JAM /KUM 

o BLURRY 
PUDDLE OF MOOD 

FLAWLESS/GEFFEN ANTERSCOPE 

25 
ROLL OUT (mY BUSINESS) 
LUDACRIS 
DISTURBING INA PEASE/DER JAM ROM Mule 

ALL YOU WANTED 
MICHELLE BRANCH 
mAvfluCK /WARNER BROS 

27 
41 
BELLY 
PRIORITY /CAPITOL 

THE WORLD'S GREATEST 
KELLY 
MARIE/JHS 

WRONG IMPRESSION 
NATALIE IMBRUGLIA 
RDA 

ESCAPE 
ENRIQUE IGLESIAS 
INTERSCOPE 

36 
BREAK YA NECK 
BASTA RHYMES 

26 
GONE 
'N SYNC 
BYE 

35 
THE WHOLE WORLD 
OUTKAST FEATURING KILLER MIKE 
ARISTA 

o 34 I'M NOT A GIRL NOT YET A WOMAN 
BRITNEY SPEARS 

JIVE 

37 
YOUNG'N (HOLLA BACK) 
F ABOLOUS 
DESERT STORINITEICIRA /EEG 

o 40 EVERYDAY 
DAVE MATTHEWS BAND 
RCA 

37 29 
DIFFERENCES 
GINUWINE 
EPIC 

O 
WHAT'S LUV7 
FAT JOE FEATURING ASHANTI 
TERROR SGUAD /ATIANDC 

39 
DIG IN 
LENNY KRAVITZ 
VIRGIN 

O 
RAPTURE (TASTES SO SWEET) 
110 
ulevERSAL 
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Buy a full-page ad and get your 

track included on 

Billboà\rd 

Keepin it 
Flowin. • •/ 

Billboard's Rap Hip-Hop I Spotlight celebrates 

the genre's continued development with a look 

at the artists and music currently impacting the 

industry. We also highlight upcoming releases, 

retail and marketing news, and the latest in Rap 

and Hip-Hop music overseas. Don't be left out! 

BONUS Issue Date: 
DISTRIBUTION!  

April 6 

Ad CI."'" 

distributed to key retailers & March 12 
programmers 

Contact. Andy Anderson 646-654-4692 

646-654-4799fx • aanderson@billboard.com 
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TITLE «. 3 
ARTIST (IMPRINT/PROMOTION LABEL) in , E 

TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

0  2 
'tti NUMBER 1 '2 

Always On Time r ASAN, 1 €1) 32 
, .ULE FEAT ASHANTI (MURDER INCIDEF JAM/10WD 

Nothing In This World 51 45 
KIKI WYATT FIAT AVANT IMCAI 

Bouncin' Back ( Bumpin ' Me Against The Wall) 

MYSTIKAL WWII 

2 3 How You Remind Me 27 29 
NICKELBACK (ROADRUNNER) 

Good Morning Beautiful 52 44 

STEVE HOLY ICURB) 

Where Were You (When The World Stopped Turning l 

ALAN JACKSON (ARISTA NASHVILLE) 

3 1 U Got It Bad 28 31 

USHER IARISTA) 

Superman (It's Not Easy) 53 53 

FIVE FOR FIGHTING (AWARE/COLUMBIA) 

Take Away 
MISSY 'MISDEMEANOR tilIOTT (THE GOLD MINDALEKTRAIEG 

0  4 Ain't It Funny 29 26 
JENNIFER LOPEZ FEAT JA RULE (EPIC) 

Break Ya Neck ED 60 
BUSTO RHYMES (J) 

Wasting My Time 
DEFAULT (TVT) 

0  5 In The End ED 38 
LINKIN PARK (WARNER BROS I 

Hands Clean 55 51 

SLAMS MORISSETTE (MAVERICK/REPRISE) 

n 

I Do!! 
TORA (ARISTA) 

0  6 Hey Baby 31 33 
NO DOUBT FEAT BOUNTY KILLER IINTERSCOPEI 

Wrapped Around 56 49 

BRAD PAISLEY IASISTA NASHVILLE) 

Run 
GEORGE STRAIT )MCA NASHVILLE) 

0  8 Wherever You Will Go 32 25 
THE CALLING (RCA) 

We Thuggin' fa 61 
FAT JOE FEAT R KELLY (TERROR SOUAD/ATIANT)C) 

Hey Luv (Anything) 
MOBB DEEP FEAT Ti? ILOUD/COLUMBIAI 

8 7 My Sacrifice fED 36 
CREED (WIND UP) 

Young'n (Holla Back) ID 62 
FABULOUS ( DESERT STOFINIALEKTRA/EEGI 

Young 
KENNY CHESNEY (MAI 

0  12 VYhat About Us? ED 58 
BRANDY IATIANTICI 

Girlfriend 10 66 
r, SYNC IJIVEI 

1 
Youth Of The Nation 
POD IATLANUCI 

10 10 

-. 

Get The Party Started 35 28 
PINK (ARISTA) 

Standing Still 60 59 
JEWEL IATLANTICI 

Some Days You Gotta Dance 
DIXIE CHICKS (MONUMENT) 

11 9 A Woman's Worth o 46 
, r IA KEYS IX 

I Love You 61 63 
FAITH EVANS IBAS BOY/ARISTAI 

Just Let Me Be In Love 
TRACY BYRD (RCA (NASHVILLE» 

12 11 Whenever, Wherever €51) 67 
SHAKIRA (EPIC) 

What's Lev? o 68 

FAT JOE FEAT ASHANTI (TERROR SQUAD/ATLANTIC) 

I Breathe In, I Breathe Out 
CHRIS CAGLE ICAPITOL ( NASHVILLE)) 

13 13 

v 

7 Days 0 42 
CRAIG DAVID (WILDSTAR(ATIANTICI 

Bring On The Rain 63 55 
JO DEE MESSINA WITH TIM MCGRAW (CURB) 

#1 
NELLY (PRIORITY/CAPITOL) 

IID 21 Can't Get You Out Of My Head 0 39 
KYLIE MINOGUE ICAPITOLI 

The Long Goodbye a) 70 
BROOKS & DUNN IARISTA NASHVILLE) 

I'm Movin On 
RASCAL RATES (LYRIC STREET) 

15 15 No More Drama 0 52 

MARY J ELIGE MCA) 

Don't You Forget It op 69 
GLENN LEWIS IEPICI 

In Another World 
JOE DIFFIE (MONUMENT) 

0  19 Blurry 41 30 

PUDDLE OF MUTT (FLAME SS/GEFFENANTE RSC °PE( 
Gone CD 75 
N SYNC (JIVEI 

Foolish 
ASHANTI IMURDER INC/DEI JAMADJMGI 

go 20 
, 

The Whole World 42 41 
OUTKAST FEAT KILLER MIKE (ARISTA) 

The Cowboy In Me 67 65 
TIM MCGRAW I CURB) 

Where The Stars And Stripes And lbe Eagle Fly  
AARON TIPPLN (LYRIC STREET) 

0 24 
, 

Can't Fight The Moonlight œ 47 
LEANN RIMES ICURBI 

Welcome To Atlanta 0 74 
111W/NY DUPRI 8 LUDACRIS IDEFJAM SOUTIVCOWMBIAI 

My List 
TUBO KEITH (DREAMWORKS (NASHVILLE» 

19 14 
! Family Affair 44 43 

MARY J BEIGE (MCA) 

Drops Of Jupiter (Tell Me) lab — 
TRAIN (COLUMBIA) 

Escape 
ENRIOUE IGLESIAS ONTERSCOPEI 

20 16 Butterflies 45 27 
MICHAEL JACKSON )EPIC( 

Rock The Boat 0 — 
AALIYAH (BlACKGROUNDI 

Roc The Mic 
BEANIE SISEE IS FREEWAY (ROC A FEELNDEFJAMADJMG , 

21 17 

y( 

Roll Out (My Business) 0 57 

LUDACRIS (DISTURBING ERA PEACE/OFF JAM SOUTIVOIMG 

U Don't Have To Call 71 64 

IISHER (ARISTA) 

I Wanna Talk About Me 
TOBO KEITH (DREAMWORKS (NASHVILLE(I 

22 18 

. 

Hero 47 40 

ENRIOUE IGLESIAS IINTERSCOPEI 

The World's Greatest ED _ 
R KELLY IINTERSCOPFAIVE) 

All You Wanted 
MICHELLE BRANCH (MAVERICK/WARNER BROS I 

23 22 ' Caramel 48 48 
CITY HIGH FEAT EVE IBOOGA BASEMENTANTERSCOPE ( 

It's Been Awhile GE) _ 
STAINS IFLIP/ELEKTRAAEG) 

Anything 
JAHEIM FEAT NEXT (TWINE MILLANARNER BROS I 

24 23 Lights, Camera, Action! Q 54 
MR CHEEKS ( UNIVERSAL) 

Blessed 0 — 
MARTINA MCBRIDE MCA (NASHVILLE /1 

I What If She's An Angel 
TOMMY SHANE STEINER IRCA (NASHVILLE» 

€1) 37 Oops (Oh My) 0 56 
TWEET THE GOLD MINEVELEKTRWEEG 

More Than A Woman œ _ 
AALIYAH IBLACKGROUNDI 

1 That's When I Love You 
PHIL VASSAR IASISTA NASHVILLE) I 

• Records with the greatest Impresslons Increase, Y 2002, ONU ElusIness Media. Inc. and SoundScan, Inc. Al) rights reserved. Comaled from a na mat sample of alrplay supplied by Broadcast Data 

Systems' Radio Track service. 894 stations In Top 40, Pop, R&B Hip- Hop, Country, Latin, Rock and other popular formats are electronlc.illy monitored 24 hours a day, 7 days a week. Songs ranked by gross 

impressions, computed by cross-referencing enact times of airplay vnth Arbitron listener data. This data is used to compile the Hot 100. 
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TITLE us I— 

±. Q' 
ARTIST (IMPRINT/PROMOTION LABEL) t— —à 

SALES TM 
T111E 

ARTIST (IMPRINT/PROMOTION LABEL) TITLE ARTIST (IMPRINT/PROMOTION LABEL) 

0  1 
all NUMBER 1 tie 

Uh Huh 7Mo Al No • 

B2K IEPIC) 

er) 28 How You Remind Me 51 45 

NICKELBACK IROADRUNNERADJMOI 
Someone To Call My Lover 
JANET (VIRGIN) 

0 2 Hush Lil' Lady 
;... FIAT ER ROMEO INOONTIME/MOTOWN/UNIVERSAil 

œ _ Oops (Oh My) 52 39 

TWEET (THE GOLD MIND/ELEKTRAgEG) 

Star Guitar 
THE CHEMICAL BROTHERS (ASTRALWERKSIVIRG IN I 

3 3 Round And Round 
JONELL & METHOD MAN IDEE SOUUDEF JAMADJMGI 

28 25 Everything U R 53 54 
LINDSAY PAGANO MARNER BROS I 

Yes 
AMBER (TOMMY BOYI 

0  4 Can't Fight The Moonlight 
LEANN RIMES (CABRI 

29 26 America The Beautiful 54 57 

ELVIS PRESLEY (RCA) 
Purple Hills 
012 )SHADYINTERSCOPEI 

0  7 AM To PM 
CHRISTINA MILIAN IDEE SOULADJMG I 

ED — What's Luv? 
f AT JOE FEAT ASHANTI (TERROR SQUAD/ATIANTICI 

Q — Will I? 
IAN VAN DAHL (ROBBINS) 

6 6 It's The Weekend 
Ill J (HOLLYWOOD) 

31 29 That's Just Jessie 
KEVIN DENNEY (LYRIC STREET) 

56 56 Everyday 
KIM ENGLISH (NERVOUS) 

7 5 That Was Then 
ROY JONES JR IBODY HEAD) 

0  31 Roll Wit Me 
PEET-PIMA 11:12./REPUBLIC/UNNERSALI 

57 58 Bouncire Back (Bumpin' Me Against The Wall) 
MYSTIKAL JIVE) 

0  ii 7 Days 
CRAIG DAVID (WILDSTANATtANTICI 

33 27 Jigga 
JAY Z (ROC A-FELLA/DEF JAMADJMG) 

58 52 Revolution 
STONE TEMPLE PILOTS (ATLANTIC) 

9 9 Osama-Yo' Mama 
RAY STEVENS (CURB) 

34 35 Lifetime 
MAXWELL COLUMBIA) 

59 49 America Will Always Stand 
RANDY TRAVIS (RELENTLESS NASHVILLE) 

10 8 Where Ibe Stars And Stripes And Tbe Eagle Fly 

AARON TIPPIN (LYRIC STREETi 

35 34 I Say Yeah 
DREAM STREET (UEG/EDEL) 

60 65 Young'n (Holla Back) 
FABULOUS (DESERT STORM/ELEKTRA/EEGI 

11 10 My Sweet Lord 
GEORGE HARRISON IGNOME/CAPITOL) 

36 36 Genie In A beldame On Ow Baby (11111Waat Is Yon! 

CHRISTINA AGOURA IRCA) 

61 61 By Your Side 
SADE IEPICI 

12 13 I Do!! 
TORA (ARISTA) 

37 32 Where The Party At 
JAGGED EDGE WITH BELLY ISO SO DEF/COLUMBLAI 

62 55 Tell Me It's Real 
K CI 8 JOJO I MCAI 

Q 20 
° 

Never 
AMANDA PEREZ (UNIVERSAU 

38 37 Buster 

DENNIS DA MENACE IIST AVENUE) 

63 33 So In Love With Two 
MIKAILA IISLANDADJMG) 

14 14 Only Time 
ENYA (REPRISE) 

SD — What About Us? 
BRANDY (ATLANTIC) 

64 64 Got Ur Self A... 
NAS (ILL WILL/COLUMBIA) 

15 12 Dansin Wit Wolvez 
STRIK 9INE (EADE/FCM0) 

40 47 This Is Me 
DREAM (RAD BOWARISTAI 

65 59 Put Your Arms Around Me 
NATURAL (MANS CONTINENTAL/MADACF/ 

16 15 Never Too Far/Flero Medley 
MARIAN CAREY (VIRGIN) 

41 43 Fiesta 
H KELLY FEAT JAY -Z JIVE) 

66 63 God Bless The U.S.A. 
JUMP 5 (SPARROW) 

Q 24 God Bless America 
DANIEL RODRIGUEZ MANHATTAN) 

42 40 Life Is Good 
JO IJI 

67 74 Separated 
AVANT MAGIC JOHNSON/MCAI 

18 16 Family Affair 
MARTI BEIGE MCA) 

43 44 Where's Your Head At 
EASEMENT JAM IXUASTRALWERKSAARGINI 

68 72 Always On Time 
JA RULE FEAT ASHANTI HAMER INC/DIE JAMADJMG) 

19 17 Hit 'Em Up Style ( Oops!) 
BLU CANTRELL IREDZONFJARISTA) 

44 50 Love It CD — 
HUAI (MOYOANTERSCOPEI 

Fatty Girl 
LUOACRIS LL COOL J 8 KEITH MURRAY IFB/UNIVERSAI I 

20 19 God Bless The USA 
LEE GREENWOOD (CUM 

CD — Peaches & Cream 70 62 

I I/ (BAD BOY/ARISTA) 

Do U Wanna Roll ( Donnie Theme) 
R L. SNOOP DOUG 8( LIL KIM ( JI 

Q 21 
-A 

Us Against The World 
PLAY ICOLUMBIAI 

46 42 Envious 71 67 

DAWN ROBINSON REFTSIDE/0) 

Loverboy 
MARIAI CAREY FEAT CAMEO (VIRGIN) 

co 22 The Star Spangled Banner 
WHITNEY HOUSTON (ARISTA) 

47 51 One Good Reason GE# — 
NICOLE J MCCLOUD ONE/ARTEMIS) 

Mambo No.5)/I little Bit Of—Picky Tricky 
LOU BEGA (RCA} 

QD 46 s Freedom 
PAUL MCCARTNEY IMPUCAPITOLI 

all — Lights, Camera, Action! 73 38 

MR CHEEKS (UNIVERSAL) 

Like, Wow! 
LESLIE CARTER (DREAMWORKSI 

24 18 Bunny Hop 
DA ENTOURAGE (RED BOY) 

49 53 Ain't Nobody (We Got It Locked!) 74 68 

THE RAWL° BOYS (HOUSE OF ) IRE I y 

One More Chance/Stay With Me 
THE NOTORIOUS B I G (BAD BOY/ARISTA/ 

25 23 , .,.. 

...au 
Can I Get That?!!? 
BEAR WITNEZI (EARGASMI 

50 41 

aidik 

Jump Up In The Air 0 — VVhat Would You Do? 
NINE20 IMCA) ORIGINAL P (WESTBOUND) 

• Records with the greatest sales gains. r 2002, ONU BusIness Media, Inc. an SoundScan, Inc All rights reserved. The top se bog singles CASH, a national sample of retail store, mass nner 

chant, and Internet sales reports collected, compiled, and provided by SaundScan. This data is used to compile the Hot 100. 
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TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 
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•C g !•L' Iji 
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. ri."  TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

3 

NUMBER 1 -- e,.--. 1 Week At Number 1 0  59 65 U DON'T HAVE TO CALL Usher 9 
THE NEPTUNES IP WILLIAMSI ARISTA ALBUM CUT 

50 

3 15 ALWAYS ON TIME 0 Ja Rule Featuring Ashanti 9 
I.GOTTI IJATIONS.SAURELIUSALORENZOI 0 MURDER INC/DEF JAM 5&37.35./IDWG 

1 51 43 42 BOUNCIN BACK (BUMPIN' ME AGAINST THE WALL) 0 Mystikal 9 
THE NEPTUNES (5.4 TYLER.P.WILLIAMS.0 HUGOI 0 JIVE 42992. 

37 

2 2 2 25 
. 

HOW YOU REMIND ME 0 Nickelback 9 
FLPARASHAR (C.KROEGER.NICKELBACKI 0 ROADRUNNER 012053/10JMG 

1 0  57 59 BLESSED Martina McBride 9 
MMCBRIDE P WORLEY IH LINDSEY T VERGES B JAMES) RCA (NASHVILLE) ALBUM CUT 

52 

3 1 1 • 23 U GOT IT BAD 0 Usher 9 
J.DUPRIBIA.COX Ill RAYMONDADUPRI.B.M.COX) 0 ARISTA 1501). 

1 0  58 58 MORE THAN A WOMAN Aaliyah 9 
TIMBAIAND (T.MOSLEY.S GARRETTI 0 ERACKGROUND ALBUM CUT 

53 

0  4 10 9 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule 9 
7,1.GOTTI.C.ROONEY.D.SHEA IJ LOPEZ.C.ROONEY.I.LORENZO.7.J ATKINS.CADDILLAC TAH,O.HARVEY,JR..0 MACK I EPIC ALBUMS CUT 

4 54 47 37 WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson 9 
K STEOALLIAJACKSSNI ARISTA NASHVILLE ALBUM CUT 

28 

0  5 5 17 
:. 

IN THE END Linkin Park 9 
D.GILMORE ILINKIN PARK1 WARNER BROS. ALBUM CUT 

5 55 56 45 TAKE AWAY Missy "Misdemeanor" Elliott Featuring Ginuwine & Tweet 9 
TIMBALAND,C.BROCKMAN.M.ELLIOTT IM ELLIOTT.T MOSLEY , THE GOLD MINOTELEKTRA ALBUM CUT/EEG 

45 

0  6 9 "12 
' 

HEY BABY No Doubt Featuring Bounty Killer 9 
SLY 8} ROBBIE,NO DOUBT IOSTEFANITKANAL.T.DUMONT,RPRICE) INTERSCOPE ALBUM CUT 

6 0  62 63 WASTING MY TIME Default 9 
R PARASHERIJAHORAD.SMITH,DEFAULTI TVT ALBUM CUT 

56 

0  8 8 • 16 WHEREVER YOU WILL GO The Calling y 
5.• TANNER IABAMINABANDI RCA ALBUM CUT 

7 57 52 38 RUN George Strait 
T BROWN.G.STRAIT (T.LANEASMITHI 0 MCA NASHVILLE ALBUM CUT 

34 

8 7 4 ' MY SACRIFICE Creed 9 
• l}.}VVEG.K.KELSEY IM TREMONTI.S.STAPP) WIND-UP ALBUM CUT 

4 0  63 60 HEY LUV (ANYTHING) Mobb Deep Featuring 112 9 
HAVOC IAJOHNSON,K.MUCHITROJONESALPARKERM.KEITH,M.SCANDRICK) LOUD/COLUMBIA ALBUM CUT 

58 

9 10 6 GET THE PARTY STARTED 0 ' Pink 9 
. • • REV IL.PERRYI 0 ARISTA 15074. 

4 Q  67 74 YOUTH OF THE NATION P.O.D. 9 
H.BENSON.P.O.D. ISONNY,MARCOSTRAAWUVI ATLANTIC ALBUM CUT 

59 

0  12 13 WHAT ABOUT US? 0 Brandy 9 
R.JERKINS IR JERKINS,K.PRATTI DANIELS" JERKINS II» O ATLANTIC 85217* 

10 O  64 72 YOUNG Kenny Chesney 9 
N W1LSON,B.CANNON,K CHESNEY ICWISEMAN,N.SHERIDABS MCEWAN) BRA ALBUM CUT 

60 

11 9 7 A WOMAN'S WORTH 0 Alicia Keys 9 
A.KEYS (A.KEYS,EROSEI OJ 21112. 

7 61 61 62 SOME DAYS YOU GOTTA DANCE Dixie Chicks 
P WORLEY,B.CHANCEY (T.JOHNSON,M.MORGAN( MONUMENT ALBUM CUT 

61 

0  13 14 7 DAYS 0 Craig David 9 
M.HILL IC.DAVID,M HILLD HILL) 000 WLDSTAR WM./ATLANTIC 

12 62 60 50 WHERE THE STARS AND STRIPES AND THE EAGLE FLY 0 Aaron Tippin 9 
ATIPPIN,M EIRADLEY,BWATSON IK.BEARTABBEATHARDATiPPIN I e o LYRIC STREET 184059 

20 

13 11 11 WHENEVER, WHEREVER Shakira 9 
S MEBARAK R.T.MITCFIELL IS MEBARAX R .7 MITCHELL,G.ESTEFANI 0 EPIC ALBUM CUT 

6 63 54 41' #1 Nelly 9 
YV YAGHNAMIC.HAYNES.W.YAGHNAMI PRIORITY SOUNDTRACK CUT/CAPITOL 

22 

0  16 19 CAN'T FIGHT THE MOONLIGHT • LeAnn Rimes 9 
T.HORN,G.STACK ID WARREN) 0 0 0 0 CURB 73116 

14 64 65 67 JUST LET ME BE IN LOVE Tracy Byrd 9 
8 J WALKER-IR. IT MARTIN,M.NESLERT SHAPIRO) 0 RCA (NASHVILLE( ALBUM CUT 

64 

0  20 33 CAN'T GET YOU OUT OF MY HEAD 0 Kylie Minogue 9 
C.CIENNIS.R.DAVIS IC.DENNIS.R.D.DAVISi 0 CAPITOL 77585. 15 0  69 78 I BREATHE IN, I BREATHE OUT Chris Cagle .9 

C LINDSEY IC.CAGLEAROBBINI CAPITOL (NASHVILLE} ALBUM CUT 
65 

16 15 18 NO MORE DRAMA Mary J. Blige 9 
J.JAM,T.LEWIS (J.HAFIRIS 111.T.LEWISADEVORZAN,PBOTKIN, JR I MCA ALBUM CUT 

15 0  72 75 I'M MOVIN' ON Rascal Flans c 
M.BRIGHT.M.WILLIAMS IRWHITE.D.V.WILLIAMSI LYRIC STREET ALBUM Mt 

66 

Q 21 30 BLURRY Puddle Of Mudd SCAN1 9 
J KURZWEG IW 1.1711 FLAWLESS/GEFFEN ALBUM CUTANTERS COPE 

17 e' HOT SHOT DEBUT #' 
67 18 14 12 FAMILY AFFAIR 0 Mary J. Blip 9 

DR. DRE IM.J.BLIGERAPIERFIE}LOUISAN LODGE,B MILLERAYOUNG,C.KAMBONMEWONDUMBRADFORDI 00 MCA Issue 
i œ ALL YOU WANTED Michelle Branch 9 

J SHANKS (M BRANCH) MAVERICK ALBUM CUT/WARNER BROS 

0  23 25 THE WHOLE WORLD OutKast Featuring Killer Mike 9 
ET3IASENJAMINAPATTON,D SHEATS,M.RENDER) ARISTA ALBUM CUT 

19 0 70 71 IN ANOTHER WORLD Joe Diffie 
O COOK.LWILSON (T.SHAPIRO,W WILSON-I TEARY) MONUMENT ALBUM CUT 

68 

20 18 16 HERO Enrique Iglesias 9 
M.TAYLOR (EIGLESIAS,P.BARRY,M.TAYLOR) INTERSCOPE ALBUM CUT 

3 Q  78 — FOOLISH Ashanti 9 
I GOTTIIADOUGLAS,IADRENZO) MURDER INC/SEP JAM ALBUM CUT/IDJMG 

69 

21 17 15 BUTTERFLIES Michael Jackson 
M.JACKSONA.HARRIS (A.HARRIS,MAMBROSIUSI EPIC ALBUM CUT 

14 0 ESCAPE Enrique Iglesias 19 
SMORALEBEIGLESIAS.K.DIOGUARDI IEIGLESIAS.S.MORALES.K.DIOGUARDW.SIEGELI INTERSCOPE ALBUM CUT 

70 

22 22 20 CARAMEL 0 City High Featuring Eve 9 
J DUPLESSIS.R.TOBY.R PARDLO,JAYBYE}ZEE IRTOBY,GXAVIER,J.DUPLESSISBPARDLOE.JEFFERSI 0 BOOGA BASEMENT 497608-/INTERSCOPE 

18 CID 74 77 HUSH LIL' LADY 0 Corey Featuring Lil' Romeo 9 
M.LEE IP CAMPBELAD.SMALLS,P.SMITH,C HODGES.YORISHARIP MILLER.KAREEMA) GO NOONTIME/MOTOWN 015474/UNIVERSAL 

71 

23 19 17 ROLL OUT (MY BUSINESS) 0 Ludacris 9 
TIMBALAND IC.BRIDGES,TMOSLEY) O DISTURBING THA PEACE/DEF JAM SOUTH 58875r/IDWG 

17 fig) 77 — MY LIST Toby Keith 9 
J STROUD.T.KEITH IT JAMES.R.BISHOPI DREAMWORKS (NASHVILLE) ALBUM CUT 

72 

24 24 24 LIGHTS, CAMERA, ACTION, 0 Mr. Cheeks .9 
BINO IT.KELLY,RHARRELALCASTONA POREE,F WILSON) 0 UNIVERSAL 015135' 

24 Q ROC THE MIC Beanie Sigel & Freeway «? 
JUSTBLAZE ID ORANTS PRIDGENASMITH) ROC-A-FELLA/DEE JAM SOUNDTRACK CUT/IDJMG 

73 

0  38 54 OOPS (OH MY) 0 Tweet 9 
TIMBALAND IC.KEYS,T.MOSLFM 0 THE GOLD MIND/ELEKTIO 87280VEEG 

25 74 66 57 I WANNA TALK ABOUT ME Toby Keith 9 
J STROUD,T.KEITH III.BRADDOCKI 0 DREAMWORKS (NASHVILLE) ALBUM CUT 

28 

26 29 28 SUPERMAN (IT'S NOT EASY) Five For Fighting 9 
G WATTENBERG IJ ONDRASIKI 0 AWARE ALBUM 8 SOUNDTRACK CUT/COLUMBIA 

14 Q ANYTHING Jaheim Featuring Next c 
KAYGEREMOORE (K.GISTR.MOORERLI DIVINE MILL ALBUM CUT/WARNER BROS 

75 

fià 39 49 HANDS CLEAN Alanis Morissette 9 
A MORISSETTE 1A.MORISSETTE I MAVERICK ALBUM CUT/REPRISE 

27 0 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner 
J RITCHEY IB WAYNE) RCA (NASHVILLE) ALBUM CUT 

76 

Q  33 44 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant 2 
S HUFF (S.HUFF,MAVANTI MCA ALBUM CUT 

28 Gie THAT'S WHEN I LOVE YOU Phil Vassar 
B GALLIMORE.P.VASSAR (P.VASSARAWOOD) ARISTA NASHVILLE ALBUM CUT 

77 

29 31 32 GOOD MORNING BEAUTIFUL Steve Holy 9 
W C.RIMES IlLYLET.CERNEY) CURB ALBUM 8 SOUNDTRACK CUT 

29 78 76 73 ROUND AND ROUND 0 Jonell & Method Man 9 
HI-TEK IS.SHOWES,T.COTTRELL.C.SMITHI 00 SEP SOUVDEF JAM 584852/10JMG 

62 

0  55 70 GIRLFRIEND N Sync 9 
THE NEPTUNES IJ TIMBERIAKE,C.HUGOR WILLIAMSI JIVE ALBUM CUT 

30 79 75 64 BROTHA 0 Angie Stone 9 
R.SAADIO,JAKE & THE PHATMAN IASTONE.R.SAADIEW.LILLY,G.STANDRIDGE,R.C.OZUNA) 0 J 21104. 

52 

31 . 27 26 BREAK YA NECK 0 Busts Rhymes 9 
DR ORE IT SMITHAYOUNG.M.ELIZONDO,S.STORCH.R.O.J.FRUSCIANTEAKIEDIS.C.SMITH) 0 J 21061 . 

26 80 71 69 ALIVE PAD. 9 
H.BENSON,P.O.D. ISONNY.MARCOS.TRAAWUVI ATLANTIC ALBUM CUT 

41 

32 25 27 STANDING STILL Jewel 9 
D HUfF,J.KILCHER (AKILCHEFLRNOWELSI 0 ATLANTIC ALBUM CUT 

25 81 73 66 JIGGA 0 Jay-Z 
POKE & TONE (S.CARTERA C.01.5/1ER,S.J.BARNES) 0 ROC-A-FELLA/DEF JAM 5803TXRDJMG 

66 

0  37 39 YOUNG'N (HOLLA BACK) 0 Fabolous 9 
THE NEPTUNES LIJACKSON,C.HUGORWILLIAMSI 0 DESERT STORWELEKTRA 87285VEEG 

33 82 80 76 DIG IN Lenny Kravitz 9 
LKRAV1TZ (LKRAVITZ) 0 VIRGIN ALBUM CUT 

31 

34 26 21 WE THUGGIN' 0 Fat Joe Featuring R. Kelly 9 
RON GIACARTAGENIARKELLY,R.BOWSERI 0 TERROR SQUAD 85114./ARANTIC 15 83 82 80 CHOP SUEY System Of A Down 9 

RRUB171,17.MALAKIAN,S TANKIAN IS.TANKIAN,D.MALAKIANI AMERICAN ALBUM CUT/COLUMBIA 
76 

35 36 36 WRAPPED AROUND Brad Paisley 9 
F ROGERS IB.PAISLEKC DUBOIS.K.LOVELACE 0 ARISTA NASHVILLE ALBUM CUT 

35 84 79 68 WRAPPED UP IN YOU Garth Brooks 9 
A.REYNOLDS G51.KIRKPATIIICKI CAPITOL I NASHVILLE) ALBUM CUT 

46 

0  68 

e(o) GREATEST GAINER / AIRPLAY (eCâ 85 81 81 DEFY YOU The Offspring 9 
B O'BRIEN ITHE OFFSPRINGI COLUMBIA SOUNDTRACK CUT 

77 

— WHAT'S LUV? 0 Fat Joe Featuring Ashanti 9 
I GOTTIA PARKER IICARTAGENRI.LORENZO,JATKINSAPARKER,C RIOS) 0 TERROR SQUAD 85233/ATLANTIC 

36 0  95 _ SATURDAY (000H I 0000H!) 0 Ludacris Featuring Sleepy Brown 9 
ORGANIZED KUM 1C.BRIDGES,R.WADER.MURRAYR EIROWNI O DISTURBING THA PEACF./DEF JAM SOUTH 585875VIDJMG 

86 

Q  50 61 

' 

I LOVE YOU Faith Evans 9 
BUCKWILD.S.COMBS,M WINANS IF.EVANSABESTAIJAMISONALOPEZ.B.SPRINGSTEENAHAYESI BAD BOY ALBUM CUT/ARISTA 

37 Q  96 — . RAPTURE (TASTES SO SWEET) 0 iio 
m.MOSER,J.CREAMERSTEPHANE K. INALIMMOSERI 0 UNIVERSAL 015572' 87 

0  48 M I 

*S E GREATEST GAINER / SALES 05V 88 83 79 I'M TRYIN' Trace Adkins D.HUFF ICWAWN.J.STEELEASMITHI 0 CAPITOL INASIIVILLE) ALBUM CUT 9 44 

55 
l 

UH HUH 0 B2K 9 
C.STEWART,B2K (CASTEWART,T.NKHEREANYE,T.HALUA.CRAWFORD,.1.HOUSTON,D.HIEDERICi GO EPIC 79686 

38 (i) 89 91 I MISS YOU 0 DMX Featuring Faith Evans 9 
KIDD KOLD 1E DV.' -.S B COWNS) 0 RUFF RYDERS/DEF JAM 5118874./IDJKAG 

89 

Q 45 51 BRING ON THE RAIN Jo Dee Messina With Tim McGraw 9 
B GALLIMOREALMCGRAW IBMONTANAB DARLINGI CURB ALBUM CUT 

39 90 86 87 DROWNING Backstreet Boys 9 
K LUNDIN RAMI L .} • • /} CARLSSONATHOMPSONI JIVE ALBuM CUT 

28 

Q 41 46 THE LONG GOODBYE Brooks & Dunn 
K BROOKS.R.OUNN0 WRIGHT IP.BRADYBKEATING) ARISTA NASHVILLE ALBUM CUT 

40 91 87 84 PART II 0 Method Man & Redman 9 
E SERMON IR NOS • • ‘ i RMON,C.SMITIAT.BRAXTOBBAUFACE.B.WILSONI 0 DEF JAM 5150851.7DJ MG 

72 

ty 30 29 GONE 'N Sync 9 
ATIMBERLAKE,W.J.ROBSON (J TIMBERLAKE.W.J.ROBSONI JIVE ALBUM CUT 

11 O  99 99 ANY OTHER NIGHT 0 Sharissa 9 
THE UNIT (D.COvE/ - • } ANNON.D.JACKSON.THE UNIT) 0 MOTOWN 015378'/UNIVERSAL 

92 

0  53 56 DON'T YOU FORGET IT 0 Glenn Lewis 9 
, ,, FIRIS (G.LEWISA.HARRIS) 0 EPIC 79649. 

42 O  94 — NEVER 0 Amanda Perez 
H ROADAPEREZ IAREREZ) 0 00 UNIVERSAL 015542 

93 

34 34 THE WORLD'S GREATEST R. Kelly 9 
R.KELLY IR.KELLYI INTERSCOPENIVE SOUNDTRACK CUT 

34 94 84 86 LET'S STAY HOME TONIGHT 0 Joe 9 
ALISTAR (AGORDONA CAMPBELWAUSTINI 0 JIVE 42995. 

68 

44 44 52 THE COWBOY IN ME Tim McGraw c 
El GALLIMORE,J.STROUD,T.MCGRAW IC WISEMAN,J.STEELEAANDERSONI CURB ALBUM CUT 

44 95 88 89 000HHHWEE Master P Featuring Weebie 9 
MASTER FEUIL PACK IMASTER PI NEW NO LIMIT ALBUM CUT/UNIVERSAL 

63 

0  51 53 WELCOME TO ATLANTA Jermaine Dupri & Ludacris 9 
ADUPRI,B.M.COX (J.DUPRILUDACRISA.PARKER) SO SO DEF/DISTURBING THA PEACE/DEF JAM SOUTH ALBUMS CUT/COLUMBIA 

45 0  97 97 THAT'S JUST JESSIE 0 Kevin Denney 
L REYNOLDS (KBENNEY.K.K.PRILLIPS,P.J.MATTHEWS) 0 LYRIC STREET 164C63 

96 

46 42 40 DROPS OF JUPITER (TELL ME) Train 19 
B O'BRIEN (TRAIN) 0 COLUMBIA ALBUM CUT 

5 97 91 92 GOT UR SELF A... 0 NOS .9 
MEGAHERTZ MUSIC GROUP IN.JONES,MEGAHERTZ.C.BURNETT,S.EDWARDS,P. MARSH.R.SPRAGGABLACK) 0 iu. WILL 79578VCOLUMBIA 

89 

* • 40 35 I DO!! 0 Toya 9 
BAM IS "} • • ;' 1EZ, 4)00 ARISTA 15075 

16 98 90 90 RIDING WITH PRIVATE MALONE David Ball 9 
W NEWTON IT.SHEPHERDWNEWTON) o DUALTONE ALBUM CUT 

36 

48 46 43 IT'S BEEN AWHILE Staind 9 
J ABRA}}}L • }, . AIN()) FURELEKTRA ALBUM CUT/EEG 

5 99 85 82 GOODBYE Jagged Edge 9 
J DUPRIBIA BOX IB.CASEY,B.CASEY,J.DUPRI,B.M.COXI SO SO DEF ALBUM CUT/COLUMBIA 

58 

•," 28 31 ROCK THE BOAT Aaliyah 9 
R STEWART.E.SEATS IS GARRETT.R STEWART,E SEATS,STATICI 0 BLACKGROUND ALBUM CUT 

14 100 92 94 CONTROL Puddle Of Mudd 9 
J KURZWEG (W SCANTLIN,BSTEWART) RAWIESS/GEFFEN ALBUM CL • • • , ,-. SCOPE 

68 

gs with he greatest airp Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectivehb for the largest sales and airplay increases on the chart 9 Vidioeclip availability. 0 Indicates retail single available and the most popular ongles and tracks compiled 
upon Recording lndu frA fication. • RIBA certificabon for net shipment of 500,C00 units IGold). A RIM certification for net shipment of 1 million units ( Platinimfi with additional million Indicated hy a number following the sm. liso a national sa male of Broadcast Data 

etail launch: Indica es ?eta es to song's point total. Airplay-only songs are not eligible for the Hot 100 until they reach the top 75 of the Hoz 100 Airplay chart. Songs ere removed from the Hot 100 and Hot 100 Airplay charts simul- Systems radio playlists and retail sore. mass 
sly It they have been on St) o t d rank below 50. e CD Single available. 0, OVO Single available. 0 CD Maxi-Single available 0 Cassette Single available 0 Viny Maxi-Single available. CO Vinyl Single available. 0 Cassette Maxi- merchant and Hamel sales reports collected. 

e ave ila ble. Catalog number is for O. • Indicates 0 unavailable. in which case, catalog number is for 0, a 0,0 or 0 respectively, based on availability. man VNU Business Media, Inc. and SoundScan, Inc. All rights reserved compiled and provided by SoundScan. 
flee err, 
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FEBR2u0w23Billboard SINGLES AND TRACKS SONG INDEX. 
Chart Codes: Hot loo Singles (Hloo); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

#1 (Jackie Frost, ASCAP/BMG Songs, ASCAP/Wally's 
Basement, ASCAP/Fo' Reel, ASCAP) hltoo 63 
7 DAYS (Songs Of Windswept Pacific, BMI /Warner 

Chappell, PRS/WB, ASCAP/Copyright Control), WBM, 
I-I too 12; RBH 52 

—A— 
AIN'T IT FUNNY (Nuyorican, BMI/Sony/ATV Songs, 

BMI/Cori Tiffani, BMI / DI Irv, BMI / Slavery, BMI/Blunts, 
Guns And Funs, ASCAP/Songs Of Universal, BMI/White 
Rhino, BMI/EMI April, ASCAP/Bee Mo Easy, ASCAP/Justin 
Combs, ASCAP/Alvin Toney, ASCAP/Four Ya Ear, ASCAP). 
HL/WBM, H too 4; RBH 7 

AIN'T NOBODY (WE GOT IT LOCKED!) (Cross The 
Water, ASCAP) RBH 98 

ALIVE (Souljah, ASCAP/ Famous. ASCAP), HL Hioo 80 
ALL OVER ME (Sony/ATV Tree, BMI/Gosnell, BMI/Har-

ris Gordon, ASCAP/Music Sales, ASCAP/ Pyle Of Hits, 
ASCAP), HL CS 20 

ALL YOU WANTED (I'm With The Band, ASCAP/WB, 
ASCAP), WBM, Igloo 67 

ALONE IN THIS WORLD (Chyna Baby, BMI/Ianice 
Combs, BMI/EMI Blackwood, BMI/Marsky, BMI /lustin 
Combs, ASCAP/EMI April, ASCAP/Gloria's Boy, 
ASCAP/Hot Heat, ASCAP/Jack Knight. ASCAP/Big Poppa, 
ASCAP/Nash Mack, ASCAP/WB, ASCAP/Music Sales, 
ASCAP), HL/WBM, RBH 86 

ALWAYS ON TIME (Slavery, ASCAP/Aurelius, 
ASCAP/DI Irv, BMI/Songs Of Universal. BMI/White Rhino, 
BMI) Hioo 1; RBH 1 

ANY OTHER NIGHT (Lienad, BMI) Hioo 92; RBH 41 
ANYTHING (Divine Mill, ASCAP/Lonte, ASCAP/Uh Oh, 

ASCAP/ Ensign, BMI)1-1100 75; RBI! 27 
AWNAW (Success Story, BMI / Full Circle, ASCAP) RBH 

66 

BAD INTENTIONS (Mahogany Got Music, ASCAP) RBH 

57 
BEER RUN (Romeo Cowboy, ASCAP/I Want To Hold 

Your Songs, BMI/Ducas, ASCAP/Hollohart, 
ASCAP/Sony/ATV Cross Keys, ASCAP/EMI April, ASCAP), 

HL, CS 54 
BEFORE I KNEW BETTER (Encore, ASCAP/Scott And 

Soda, ASCAP/ Big Tex, BMI/Lucky Thumb, BMI) CS 46 
BEST OF BOTH WORLDS (INTRO) (R.Kelly, 

BMI/Zomba, BMI/Lil Lu Lu, BMI/EMI Blackwood, 
BMI/Dors-D, ASCAP), HL/WBM, RBH 39 

BLESSED (Famous, ASCAP/Songs Of Universal, 
BMI/Sony/ATV Cross Keys, ASCAP/Onaly, ASCAP), 
HL/WBM, CS 6; Hum 52 

BLURRY (Puddle Of Music, ASCAP/WB, ASCAP), 
WBM, Hioo 17 

BOUNCIN BACK (BUMPIN' ME AGAINST THE WALL) 
([MI Blackwood, BMI /The Braids, ASCAP/Zomba, 
ASCAP/The Waters Of Nazareth, BMI /Chase Chad. 
ASCAP), HL/WBM. Hioo 51; RBH 13 

BREAK YA NECK (T'Ziah's, BMI/Ain't Nuthin' Goin' On 
But Funking, ASCAP/WB, ASCAP/Elvis Mambo, 
ASCAP/ Blotter, ASCAP/Music Of Windswept. 
ASCAP/Scott Storch, ASCAP/WT, ASCAP/Moebetoblame, 
BMI/Wu-Tang, BMI/Careers-BMG, BMI /Screen Gems-
EMI, BMI/EMI Blackwood, BMI). HL/WBM. litoo 31; RBH 
25 

BRING ON THE RAIN (Bro 'N Sis, BMI/Estes Park, 
BMI/Moraine, BMI / Little Chatterbox, BMI), HL CS 4; Hioo 

39 
BROTHA (Ugmoe, ASCAP/Universal, ASCAP/Alegna, 

ASCAP/I, BMI /Uncle Bobby, BMI/EMI Blackwood, 
BMI /lake & The Phatman, ASCAP), HL/WBM, Hum 79; 
RBH 29 

BUNNY HOP (Red-N- Dirty, BMI) RBH too 
BURN (Juvenile Hell, ASCAP/BMG Songs, 

ASCAP/Careers-BMG, BMI/Honeycomb Hideout, ASCAP), 
HL RBH 91 

BUSTER (Gable, BMI) RBH 90 
BUTTERFLIES (Universal, ASCAP/Jatcat, ASCAP/ Dirty 

Dre, ASCAP/Perfect Song, PRS/SPZ. BMI), WBM, Hioo 21; 
RBH 2 

C 

CAN I GET THAT?!!? (Copyright Control) RBH 8o 
CAN'T FIGHT THE MOONLIGHT (Realsongs, ASCAP), 

WBM, Hioo 14 
CAN'T GET YOU OUT OF MY HEAD (EMI April, 

ASCAP/19, PRS/BMG, PRS/Universal-MCA, ASCAP). 
HL/WBM, H too 15 

CARAMEL (Pladis, ASCAP/EMI April, ASCAP/Hot-ish, 
ASCAP/Te-Bass, BMI/Stitchman's, ASCAP/Universal, 
ASCAP/Blondie Rockwell, ASCAP/EMI Blackwood, 
BMI/Grand Negaz, BMI/Careers-BMG, BMI), HL/WBM, 
litoo 22 

CELOS (Ventura, ASCAP/Marc Anthony, 
ASCAP/Sony/ATV Tunes, ASCAP) LT13 

CHOP SUEY (Sony/ATV Tunes. ASCAP/Ddevil, ASCAP), 
HL Hloo 83 

CIRCLES (Big Red Tractor, ASCAP/Think Well. 
ASCAP/Warner-Tamerlane, BMI/Golden Wheat, BMI), 
WBM, CS 48 

COMO DUELE (D'Hico BM') LT 3 
COMO PUDISTE (Edimal/Fonomusic, ASCAP/LGA, 

BMI) LT 16 
CONTROL (Lithium Glass, ASCAP/Puddle Of Music. 

ASCAP/WB, ASCAP), WBM, Haw too 
THE COWBOY IN ME (BMG Songs. ASCAP/Mrs. Lump-

kins Poodle, ASCAP/Songs Of Windswept Pacific, 
BMI/Stairway To Bitner's, BMI/Gottahaveable, BMI), 
HL/WBM, CS 5; Haw 44 

CRY TOGETHER (Warner-Tamerlane, BM!), WBM, RBH 

54 

OM DM./ 
DANSIN WIT WOLVEZ (AMRX27, ASCAP) RBH 79 
DAYS OF AMERICA (Henry Paul, BMI/Dave Robbins, 

ASCAP/Hamstein Cumberland, BMI/EMI Blackwood, 
BM°, HL/WBM, CS yo 

DEFY YOU (Underachiever, BMI) Hioo 85 
DEIAME ENTRAR (EMI April, ASCAP/Gaira Bay, 

ASCAP) LT 29 
DE RAMA EN RAMA (TN Ediciones, BMI) LT 25 
DESIGNATED DRINKER (EMI April, ASCAP/Tri-angels, 

BM°, HL, CS 53 
DE VERDAD (Desmone, BMI/Lazy Jo, ASCAP/WB, 

ASCAP/Big One Three, SESAC) LT 36 

DIFFERENCES (Milk Chocolate Factory, ASCAP/Hand 
In My Pocket, ASCAP/Sony/ATV Tunes, ASCAP/Music Of 
Windswept, ASCAP), HL, RBH 35 

DIG IN (Miss Bessie. ASCAP), CLM. Hioo 82 
DIME (Nike Santander, BMI( LT 26 
DOES MY RING BURN YOUR FINGER (Tinkie Tunes, 

ASCAP/Bughouse, ASCAP/Music Of Windswept, ASCAP), 
WBM, CS 23 

DON'T YOU FORGET IT (The On And The Fish, 
SOCAN /Warner Chappell, SOCAN/Dirty Dre, ASCAP/Iat-
cat, ASCAP/Universal, ASCAP), WBM, Hub:, 42; RBH 10 

DRIVE (FOR DADDY GENE) (EMI April, ASCAP/Tri-
angels, BMI), HL, CS 36 

DROPS OF JUPITER (TELL ME) (EMI April, ASCAP/EMI 
Blackwood, BMI/Blue Lamp, ASCAP/Wundenvood, BMI), 
HL 11100 46 

DROWNING (Zomba, ASCAP/ Brandon Brody, 
BMI/Warner-Tamerlane, BMI), WBM, H too 90 

EL DUELO (Universal Musica, ASCAP/Warner-Tamer-
lane, BM!) LT 37 

—E— 
EN LA MISMA CAMA (Edimonsa, ASCAP) LT 7 
ESCAPAR (Enrique Iglesias, ASCAP/EMI April, 

ASCAP/Little Devon, BMI/K'Stuff, BMI/Merchandyze, 
BMI/Warner-Tamerlane, BMI) LT 32 

ESCAPE (Enrique Iglesias, ASCAP/EMI April. 
ASCAP/Little Devon, BM I/K'Stuff. BMI/Merchandyze, 
BMI/Warner-Tamerlane, BMI), HL/WBM, limo 70 

ESTAS QUE TE PELAS (Ser-Ca, BMI) LT 8 
ETHER (Zomba, ASCAP/III Will, ASCAP/Copyright Con-

trol), WBM, RBH 69 

F — 
FAMILY AFFAIR (Mary J. Bilge, ASCAP/Universal-MCA, 

ASCAP/Fame, BMI /Music Of Windswept, ASCAP/Five 
Card, ASCAP/Elvis Mambo, ASCAP/WB, ASCAP/Ain't 
Nuthin' Goin' On But Funking, ASCAP/Copyright 
Control/Asiah Lewis, BMI/AsiahTown, BMI/Luchi Lou, 
BMI), WBM, Hi oci 18; RBH 38 

FLOR SIN RETONO (Peer BMI) LT 1 
FOOLISH (Desmone, BMI / DJ Irv, BMI), HL Elmo 69; 

RBH 28 
FROM HER MAMA (MAMA GOT el (Money Mack, 

BMI) RBH e 

— G 
GET THE PARTY STARTED (Stuck In The Throat, 

ASCAP/Famous, ASCAP), HL Filoo 9 
GIRLFRIEND (Tennman Tunes, ASCAP/Zomba, 

ASCAP/EMI Blackwood, BMI /The Waters Of Nazareth, 
BMI/EMI April, ASCAP/Chase Chad, ASCAP), HL/WBM, 
Haim 30 

GIVE IT TO HER (Jeremy Harding, ASCAP/EMI April. 
ASCAP/Copyright Control), HL RBH 73 

GONE (Tennman Tunes, ASCAP/Zomba, 
ASCAP/WajeRo, BM I/South Hudson, BMI), WBM, Hioo 

41; RBH 32 
GOODBYE (EMI April, ASCAP/Air Control, 

ASCAP/Them Damn Twins, ASCAP/So So Def, 
ASCAP/Babyboy's Little, SESAC/WBM, SESAC), HL/WBM, 
Igloo 99 

GOODBYE ON A BAD DAY (Extreme Writers, 
ASCAP/Easel, ASCAP) CS 43 

GOOD MORNING BEAUTIFUL (Life Of The Record, 
ASCAP/Sevens International, ASCAP/Mighty Moe, 
ASCAP) CS 1; Hioo 29 

GOT UR SELF A... (III Will, ASCAP/Zomba, 
ASCAP/Dors-D, ASCAP/Chrysalis, ASCAP/ARC, BMI), 
HL/WBM, Hloo 97; RBH 46 

— H.... 
HALFCRAZY (Soulchild, ASCAP/Universal, 

ASCAP/Nivrac Tyke, ASCAP/Tetra Grammaton, 
ASCAP/EMI-Unart Catalog, BMI), HL RBH 48 

HANDS CLEAN (Universal-MCA, ASCAP/1974, ASCAP), 
WBM,11100 27 

HAY OTRA EN TU LUGAR (Rubel, ASCAP/Universal 
Musica, ASCAP) IT 27 

HEATHER'S WALL (EMI Blackwood, BMI/Buzz Cut, 
BMI/Ty Land, BMI/Mike Curb, BMI/Diamond Storm, BMI), 
HL/WBM, CS 44 

HE LOVES ME (LYZEL IN E FLAT) (Universal, 
ASCAP/Iatcat, ASCAP/ Blue's Baby, ASCAP/EMI April, 
ASCAP/Jazz, ASCAP/Jay-Qui, ASCAP), HL RBH 55 

HERO (Enrique Iglesias, ASCAP/EMI April, 
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP), HL 
H100 20 

HERO[ (Enrique Iglesias, ASCAP/EM I April, 
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP) LT 33 

HEY BABY (World Of The Dolphin, ASCAP/Universal, 
ASCAP), WBM, H too 6 

HEY LUV (ANYTHING) (P. Noid, BMI/Careers-BMG, 
BMI/Juvenile Hell, ASCAP/BMG Songs, ASCAP/Da Twelve, 
ASCAP/Iustin Combs, ASCAP/ EMI April, ASCAP), HL Hioo 
58; RBH 33 

HOMELAND (Curb Magnasong, BMI /Red Quill, 
BM I/Moraine, ASCAP/House Of Trout. ASCAP). HL CS 52 

HOW YOU REMIND ME (Warner-Tamerlane, BMI/Nick-
elback, SOCAN), WBM, Hioo 2 

HUELO A SOLEDAD (AG, ASCAP) LT to 
HUSH LIU LADY (Christopher Mathew, ASCAP/Hitco 

South, ASCAP/ Publishing Designee, BMI/Folkway, BMI) 
Hioo 71; RBH 37 

I (Zomba, ASCAP/Kumbaya, ASCAP/Virginia Beach, 
ASCAP/WB, ASCAP), WBM, RBH 70 
I ALWAYS LIKED THAT BEST (Sony/ATV Cross Keys, 

ASCAP/Still Working For The Man, BMI/Tommy Lee lames, 
BMI/EMI Blackwood, BMI/Garden Angel, BMI), HL CS 21 
I BREATHE IN, I BREATHE OUT (Sony/ATV Cross Keys, 

ASCAP/Ten Ten, ASCAP), HL/WBM, CS 13; Hioo 65 
I COULD NEVER LOVE YOU ENOUGH (Hope-N-Cal, 

BMI/Shadley, BMI /Cal IV, ASCAP), HL CS 55 
I CRY (Bro 'N Sis, BMI/Estes Park, BMI/Moraine, 

BMI/Choice Is Tragic, BMI/Ensign, BMI), HL CS 30 
I DO!! (Stixx & Tones, ASCAP/Toy-Toy, ASCAP) Hioo 47 
I DON'T HAVE TO BE ME (Ill MONDAY) (MAS Ven-

ture, BMI/Misterssippi, BMI/Careers-BMG, BMI/EM! 
Blackwood, BMI), HL CS 27 
I DON'T WANT YOU TO GO (EMI Full Keel, 

ASCAP/Blakemore Avenue, ASCAP/April Blue, 
ASCAP/Songs Of Hamstein Cumberland, ASCAP/Songs Of 

Otis Barker, ASCAP), HL CS 26 
I'D RATHER (Shep 'n Shen, ASCAP/Almo, ASCAP/Uni-

versa', ASCAP) RBH 63 
I GOT IT (Them Damn Twins, ASCAP/Air Control, 

ASCAP/EMI April, ASCAP/So So Def, ASCAP/Babyboy's 
Little, SESAC/Noontime South, SESAC/Scantz, 
SESAC/WBM, SESAC/Trina, BMI/Deuce Poppi, BMI / III 
Will, ASCAP/Zomba, ASCAP), HL/WBM, RBH 56 
I LOVE YOU (Chyna Baby, BMI/Janice Combs, 

BMI/EMI Blackwood, BMI/Still Diggin', ASCAP/BMG 
Songs, ASCAP/Gloria's Boy, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP/Nuyorican, BMI/B. Springs, 
ASCAP/Incense, BMI/Universal-Duchess, BMI), HL/WBM, 
limo 37; RBH 9 

I'M A SLAVE y U (EMI Blackwood, BM I/The Waters Of 
Nazareth, BMI/EMI April, ASCAP/Chase Chad, ASCAP), 
HL, RBH 88 
I MISS YOU (Boomer X. ASCAP/Kold City, ASCAP/Uni-

versal, ASCAP), WBM, Hioo 89; RBH yo 
I'M MOVIN' ON (Murrah, BMI/WB, ASCAP/Richard 

And Castle, ASCAP), WBM, CS 14; Hioo 66 
I'M NOT GONNA DO ANYTHING WITHOUT YOU 

(Zomba, ASCAP/Suzabelle, ASCAP/Acuff-Rose, 8M1), 
HL/WBM, CS 32 

I'M TRYIN' (Pacific Wind, SESAC/4t4, SESAC/Songs Of 
Windswept Pacific, BM I/Gottahaveable, BMI/Almo, 
ASCAP), HL/WBM, Him 88 

IN ANOTHER WORLD (Sony/ATV Tree, BMI/Wenonga, 
BMI/Songs Of Nashville DreamWorks, BMI/Uno Mas, 
BMI /Cherry River, BM I/ Hookline East, ASCAP/Madeleine 
Grace, ASCAP). CLM/HL, CS to; Hioo 68 

INSIDE OUT (Badams, ASCAP/Sony/ATV Cross Keys, 
ASCAP/Purple Crayon, ASCAP), HL CS 41 

IN THE END (Zomba, BMI/Big Bad Mr. Hahn, 
BMI /Nondisclosure Agreement, BMI/Rob Bourdon, 
BMI / Kenji Kobayashi, BMI/Zomba, ASCAP/Chesterchaz, 
ASCAP), WBM, Htoo 5 
I SHOULD BE SLEEPING (EMI April, ASCAP/Jersey Girl, 

ASCAP/EMI Blackwood, BMI/Mark Alan Springer, BM!), 
HL, CS 25 

IT'S BEEN AWHILE (Greenfund, ASCAP/i.m.nobody, 
ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP/WB, 
ASCAP), WBM, Hhoo 48 

IT'S THE WEEKEND (EMI April, ASCAP/So So Def, 
ASCAP/Kandacy, ASCAP/Air Control, ASCAP/King Swing, 
BMI/Hungry Man, ASCAP/Too Slow U Blow, ASCAP/KPM, 
PRS), HL RBH 72 
I WANNA TALK ABOUT ME (Sony/ATV Tree, BMI), HL 

CS 19; Hioo 74 

JEZEBEL (Sony/ATV Tree, BMI/Songs Of Teracel. 
BMI/Careers-BMG, BMI/Ourtrinity, BMI), HL CS 31 

JIGGA (Lit Lu Lu, BMI/EMI Blackwood, BMI/EKOP, 
BMI/Sony/API Songs, BMI/ENOT, ASCAP/Sony/ATV 
Tunes, ASCAP), HL Hioo 81; RBH 34 

JUMP UP IN THE AIR (Bridgeport. BMI) RBH 93 
JUST LET ME BE IN LOVE (Glitterfish, BMI/Buna Boy, 

BMI/Sony/ATV Tree, BM I/Wenonga, BMI), HL CS 12; 
H100 64 

JUST WHAT I DO (V/B, ASCAP/Hapsack, BMI/Magic 
Penny, ASCAP/Copyright.net, BMI/Warner-Tamerlane, 
BM I/Banna Bear, BMI), WBM, CS 33 

— K — 
KARMA (Warner-Tamerlane, BMI/Golden Wheat, 

BMI/Careers-BMG, BMI/Silverkiss, BMI), HL/WBM, CS 47 

—L— 
LA AGARRO BAJANDO (Mo'Clan, ASCAP) LT 20 
LA NEGRA TIENE TUMBAO (Sir George, ASCAP/WB, 

ASCAP) LT ço 
LA PLAYA (Sony/ATV Latin, BMI) LT 38 
LET'S STAY HOME TONIGHT (Lexi's Daddy's Music, 

ASCAP/ Daddy's Downstairs Again, ASCAP/Chrysalis, 
ASCAP/ Naked Under My Clothes. ASCAP), WBM, Htoo 94; 
RBH 42 

LIFETIME (Sony/ATV Tunes, ASCAP/Muszewell, 
ASCAP/Gan Zmira, ASCAP/Famous, ASCAP), HL, RBH 30 

LIGHTS, CAMERA, ACTION! (Mr. Cheeks, ASCAP/One 
Shot Deal, SESAC/Stone Diamond, BMI/EMI Blackwood, 
BMI), I-IL Hick) 24; RBH 6 

LIVING AND LIVING WELL (Hamstein Cumberland, 
BMI/Baby Mae, BMI/Glitterfish, BMI/Buna Boy, 
BMI/Sony/ATV Tree, BMI/Wenonga, BMI), HL CS 56 

LLOVIENDO ESTRELLAS ([rami, ASCAP/WB, ASCAP) 
LT 23 

THE LONG GOODBYE (V/B, ASCAP/Universal-Island, 
PRS), WBM, CS 3; Hioo yo 

LOVELY (Two Hundred Miles From Civilization, 
BMI/EMI Blackwood, BMI), HL RBH 99 

LOVE, WILL (THE PACKAGE) (Scream, ASCAP/Songs 
Of Hamstein Cumberland, ASCAP/Tall Tale, ASCAP) CS 59 

LUNA NUEVA ([MI April, ASCAP/Gaira Bay, ASCAP) LT 

45 

=wig im 
MAKIN' GOOD LOVE (Tuff Huff, BMI/Zomba, 

BMI/Grindtime, BMI), WBM, RBH 50 
MANANTIAL DE LLANTO (Edimusa, ASCAP) LT11 
MAS ALTO QUE LAS AGUILAS (Not Listed) LT 42 
MAYBE, MAYBE NOT (Bob Brumley, ASCAP/ICG, 

ASCAP/Warner-Tamerlane, BMI/Makeshift, BMI), WBM, 

CS 49 
MENDOCINO COUNTY UNE (Little Mole, 

ASCAP/Melusic, ASCAP/WB, ASCAP). WBM, CS 45 
ME VOLVI A ACORDAR DE TI (Oceano/Fonomusic, 

ASCAP) LT 41 
MIENTEME (Clear Heart, BM I/Ensign, BM!) LT 50 
MODERN DAY BONNIE AND CLYDE ([Ml April, 

ASCAP/Walz Time, ASCAP/House Of Fame, ASCAP), HL, 
CS 24 

MORE THAN A WOMAN (Virginia Beach, ASCAP/WB, 
ASCAP/Herbilicious, ASCAP/Black Fountain, ASCAP/EMI 
April, ASCAP), HL/WBM, Flux:153; RBH 17 

MY LIFESTYLE (Not Listed) RBH 94 
MY LIST (Song Paddock, ASCAP/Song Writing Pad-

dock. WI) CS 18; Illoo 72 
MY SACRIFICE (Tremonti, BMI/Stapp, BMI/Dwight 

Frye, BM1) Hioo 8 

—N— 
NECESIDAD (World Deep Music, BMI/Sony/ATV Latin, 

BMI) LT 6 

NEVER (Powerhowse, BMI) Fhoo 93 
NEVER GIVE UP (EMI April, ASCAP/Flyte Tyme, 

ASCAP/New Perspective, ASCAP/Ji Branda, 
ASCAP/Jamyo, BMI), HL RBH 87 

NO ME CONOCES AUN (Edimonsa, ASCAP) LT 5 
NO MORE DRAMA iEMI April, ASCAP/Flyte Tyme, 

ASCAP/Screen Gems-EMI, BMI), HL Him 16; RBH 22 
NO SE VIVIR SIN TI (Arpa, BMI) LT 24 
NOT A DAY GOES BY (American Broadcasting, ASCAP) 

CS 37 
NOTHING IN THIS WORLD (Tuff Huff, BMI/Zomba, 

BMI/Grindtime, BMI), WBM, Hioo 28; RBH 5 
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THE ONE (Lucky Girl, ASCAP/Migraine, ASCAP) CS 38 
ONE MIC (Zomba, ASCAP/Ninth Street Tunnel, 

ASCAP/Sony/ATV Songs, BMI/Sunny Lee, BMI/III Will, 
ASCAP), HL/WBM, RBH 64 

00H AHH (Scorp, ASCAP) RBH 78 
000H BOY (Ginga-Belle, BMI/Barry's Melodies, 

ASCAP/ Universal, ASCAP) RBH 68 
000HHHWEE (One Up, BMI) Htoo 95; RBH 47 
OOPS (OH MY) (Shawna, ASCAP/Mass Confusion, 

ASCAP/WB, ASCAP/Virginia Beach, ASCAP), WBM, Hum 
25; RBH 4 

PART II (Funky Noble, ASCAP/Warner-Tamerlane, 
BMI / Erick Sermon, ASCAP/Zomba, ASCAP/Wu-Tang, 
BMI/Careers-BMG, BMI/ECAF, BMI/lay Bird Alley, 
BMI/Sony/API Songs, BMI/Almo, ASCAP), HL/WBM, 
Hioo 91; RBH 43 

PASS THE COURVOISIER PART II (T'Ziah's, BMI/The 
Waters Of Nazareth, BMI/EMI Blackwood, BMI/Chase 
Chad, ASCAP/EMI April, ASCAP), HL/WBM, RBH 53 

PENA DE AMOR (J8,N, ASCAP) LT 49 
PEQUENA AMANTE (Edimonsa, ASCAP) LT 39 
PUT IT ON ME (Ain't Nuthin' Goin' On But Funking, 

ASCAP/WB, ASCAP/Way 2 Quilc, ASCAP/Knoc-Turn'Al, 
ASCAP/Music Of Windswept, ASCAP/Blotter, ASCAP/Elvis 
Mambo, ASCAP/PIT, ASCAP/Scott Storch, ASCAP), WBM, 
RBH 67 

PUT IT ON PAPER (Mr. Perry's, ASCAP/Labor Force, 
ASCAP/Bachus, BMI/Big Herb's, BMI) RBH 74 

PUT YO HOOD UP (Swole, ASCAP/STD, ASCAP/EMI 
Blackwood, BMI/Ground Control, BMI), HL, RBH 97 

Ci 

QUISIERA PODER OLVIDARME DE TI (Rubet, 
ASCAP/Universal Musica, ASCAP/Marport, ASCAP) LT12 

QUITAME ESE HOMBRE (Piloto, ASCAP) LT19 

— R — 
RAINY DAY! (Slavery, ASCAP/DI Irv, BM I/Songs Of 

Universal, BMI/White Rhino, BMI) RBH 62 
RAPTURE (TASTES SO SWEET) (Renemade, BMI/EMI 

Blackwood, BMI), HL Him 87 
RIDING WITH PRIVATE MALONE (Twang Thang, 

ASCAP/Wood & I, BMI/IG Wells, BM I) Fltoo 98 
THE ROC (Killa Cam. ASCAP/Shukur Al- Din, 

ASCAP/Hitco South, ASCAP) RBH 82 
ROCK THE BOAT (Herbilicious, ASCAP/Rap Tracks, 

ASCAP/E Beats, ASCAP/WB, ASCAP/Black Fountain, 
ASCAP/EMI April, ASCAP), HL/WBM, Hioo 49; RBH 21 

ROC THE MIC (Music Of Windswept, ASCAP/Shakur 
Al- Din, ASCAP/Hitco South, ASCAP/Efartooee, 
ASCAP/F.O.B., ASCAP) Hioo 73; RBH 26 

ROLL OUT (MY BUSINESS) (EMI April, ASCAP/Virginia 
Beach, ASCAP/Black Fountain, ASCAP/Mag-A-Ooh, 
ASCAP), HL Hioo 23; RBH 

ROLL WIT ME (D2 Pro, ASCAP) RBH 85 
ROUND AND ROUND (Jonell, BMI/Dl Hi-Tek, BMI/Wu-

Tang, BMI/Careers-BMG, BMI), HL, Hioo 78; RBH 31 
RUN (Famous, ASCAP/Almo, ASCAP), HL CS 7; I-11oo 

57 

s Imo 
SATURDAY (000H! 0000H!) (Ludacris, ASCAP/EMI 

April, ASCAP/Organized Noize, BMI), HL, Hioo 86; RBH 45 
SECRET LOVER (Tuff Huff, WI/Zomba, BMI/Grind-

time. BMI /Pay Town, BMI), WBM, RBH 75 
SE QUE ME VAS A DEJAR (Crisma, SESAC) LT 21 
SHE DOESN'T DANCE (V/B, ASCAP/Neon Mule, 

ASCAP/Platinum Plow, ASCAP/Cal IV, ASCAP), HL/WBM, 
CS 35 

SHE WAS (Murrah, BMI/Melanie Howard, ASCAP), 
WBM, CS 51 

SHHH (Iron Tigga, BMI/C.K. Jointz, BMI/DHG. 
BMI/EMI Blackwood, BMI) LT 34 

SI TU NO VUELVES (Musart, ASCAP) LT 43 
SI TU SUPIERAS (San Angel, ASCAP/Fonomusic, 

ASCAP) LT 48 
SOLO A TU LADO QUIERO VIVIR (Who's Hits, 

BMI/Glenridge, BMI) LT 44 
SOME DAYS YOU GOTTA DANCE (Sony/ATV Cross 

Keys, ASCAP/Beavers Brand, ASCAP/Copyright Manage-
ment. ASCAP/Song Auction, ASCAP/MRBI, ASCAP), HL, 
CS 8; Fhoo 61 

SOMEONE TO LOVE YOU (Cori Tiffani, BMI/Sony/ATV 
Songs, BMI), HL RBH 59 

SOMETHING INSIDE (Uncle Buddies, ASCAP/Music 
Of Windswept, ASCAP/Alegna, ASCAP/Soulspin, ASCAP) 
RBH 76 

SON OF A GUN (Black Ice. BMI/EMI April, 
ASCAP/Flyte Tyme, ASCAP/Quackinbush, ASCAP/Univer-
sal-PolyGram International, ASCAP), HL/WBM, RBH 81 

SPECIAL DELIVERY (Scamon, ASCAP/Justin Combs, 
ASCAP/EM I April, ASCAP/Harve Pierre, BMI/EZ Elpee, 
ASCAP), HL RBH 77 

SQUEEZE ME IN (Sony/ATV Cross Keys, ASCAP/Four 
Sons, ASCAP/Nasty Cat. BMI), HL CS 29 

STANDING STILL (WB, ASCAP/Wiggly Tooth, 
ASCAP/EM I April, ASCAP/Future Furniture, ASCAP), 
HL/WBM, Hioo 32 

STAR SPANGLED BANNER (Public Domain), WBM, CS 
6o 

STOP PLAYIN' GAMES (All My Publishing, BMI/Justin 
Combs, ASCAP/EMI April, ASCAP/Regina's Son, ASCAP), 
HL RBH 96 

STRENGTH, COURAGE, & WISDOM (Gold & Iron, 
ASCAP/WB, ASCAP), WBM, RBH 84 

SUERTE (REP., BM I/Aniwi, BMI/Sony/ATV Latin, 
BMI), WBM, LT 2 

SUFRIENDO A SOLAS (Not Listed) LT14 
SUPERMAN (IT'S NOT EASY) ([Ml Blackwood, 

BM I/Five For Fighting, BM!), HL Hioo 26 
SWEET MUSIC MAN (Cherry Lane, ASCAP/M-3, 

ASCAP), CLM, CS 42 

—T— 
TAKE A MESSAGE (Mortay, SOCAN) RBH 83 
TAKE AWAY (Mass Confusion, ASCAP/WB, ASCAP/Vir-

ginia Beach, ASCAP), WBM. limo 55; RBH 14 
TAKE YA HOME (Shaniah Cymone, ASCAP/ EMI April. 

ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP), L. RBH 49 

TANTITA PENA (Warner-Tamerlane, BMI) LT 4 
TE AVISO, TE ANUNCIO (TANGO) (Aniwi, 

MI/ Sony/ATV Latin, BMI/EMI Blackwood, BMI) LT17 
TE LO PIDO SENOR (Nota, ASCAP) LT 31 
TE QUEDO GRANDE LA YEGUA (La Rebelde, 

ASCAP/Universal Musica, ASCAP) LT 46 
TE QUIERO COMER LA BOCA (EMI April, ASCAP) LT 28 
THANK YOU (Shaniah Cymone, ASCAP/EMI April, 

ASCAP/Babyboy's Little, SESAC/Noontime South. 
SESAC/Warner, SESAC/Lido, ASCAP), HL/WBM, RBH 71 

THAT'S JUST JESSIE (March Family, BMI/Maleah, 
BMI/Zomba, BMI/Sufferin' Succotash, ASCAP/EMI April, 
ASCAP), HL/WBM, CS 28; Hioo 96 

THAT'S WHEN I LOVE YOU (EMI April, ASCAP/Phil 
Vassar, ASCAP), HL, CS 15; Fltoo 77 

THAT WAS THEN (Ten Count, BMI/HTR, BM I/Jermoe A. 
Hunter, BMI/ Mike City, BMI) RBH 60 

THEY AIN'T READY (Jae'wons, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP/200 Miles From Civilization, 
BMI/EMI Blackwood, BMI/Virginia Beach, ASCAP/WB, 
ASCAP), HL/WBM, RBH 89 

THIS WOMAN'S WORK (Screen Gems-EMI, BM!), HL 
RBH 36 

THREE DAYS (Greenhorse, BMI/Spunker Songs, 
ASCAP/Universal-PolyGram International, ASCAP), WBM, 
CS 50 

TOMA QUE TOMA (Abacaba/Ballon Noir) LT 9 
TONIGHT I WANNA BE YOUR MAN (Universal, 

ASCAP/Memphisto, ASCAP/Songs Of Universal, BMI(, 
WBM, CS 39 

TRANS DF EXPRESS (Organized Noize, BMI/God 
Given, BMI /Gnat Booty, ASCAP/Chrysalis, ASCAP/Point 
East, BMI/Street Top, ASCAP) RBI! 92 

TRAVELIN' SOLDIER (Tiltawhirl. BMI/Bruce Robison, 
BMI) CS 58 

TRIBUTE TO A WOMAN (Music Of Windswept, 
ASCAP/Hand In My Pocket, ASCAP/Sony/ATV Tunes, 
ASCAP/Chocolate Factory, ASCAP), HL RBH 61 

u— 
U DON'T HAVE TO CALL (The Waters Of Nazareth, 

BMI/EMI Blackwood, BMI), HL, Hioo 50; RBH 
U GOT IT BAD (U.R. IV, ASCAP/EMI April, ASCAP/So 

So Def, ASCAP/Babyboy's Little, SESAC/ Noontime South, 
SESAC/WBM, SESAC). HL Hioo 3; RBH 12 

UH HUH (Hitco South, ASCAP/Tabulous, 
ASCAP/Music Of Windswept, ASCAP/Songs Of Peer, 
ASCAP/Marchninth, ASCAP/Peertunes, SESAC/Hale Yeah, 
SESAC/Morningsidetrail, ASCAP/TracksbyMalice, 
ASCAP/Jarell Houston, ASCAP/Dreux Frederic, ASCAP), 
HL Htoo 38; RBH 24 

U, ME & SHE (Blondie Rockwell, ASCAP/Dead Game. 
ASCAP/DI Irv, BMI/Mtume, BMI) RBH 65 

UNO, DOS Y TRES (Ser-Ca, BMI) IT 47 
USTED SE ME LLEVO LA VIDA (World Deep Music, 

BMI/Sony/ATV Latin, BMI/PSO Ltd., ASCAP) LT 18 

— 
VAS A SUFRIR (Edimonsa, ASCAP) LT 35 
VOLVERE JUNTO A TI (WB, ASCAP) LT 22 

w — 
THE WASH (WI3. ASCAP/Ain't Nuthin' Goin' On But 

Funking, ASCAP/My Own Chit, BMI/EMI Blackwood, 
BMI/Mahogany Got Music, ASCAP/Knoc-Turn'Al, 
ASCAP/Million Dollar, BM°, HL/WBM, RBH 95 

WASTING MY TIME (EMI April, ASCAP), HL, Hioo 56 
WELCOME TO ATLANTA (EMI April, ASCAP/So So Def, 

ASCAP/Ludacris, ASCAP/Jobete, ASCAP), HL/WBM, Haw 
45; RBH 19 

WE THUGGIN' (Joseph Cartagena, ASCAP/Jelly's Jams, 
ASCAP/Ron G, BMI/Zomba, BM I/R.Kelly, BMI), WBM, 
Hioo 34; RBH 15 

WHAT ABOUT US? ([MI Blackwood, BMI/RI Produc-
tions, BM I/Ttarp, BM I/Songs Of Windswept Pacific, 
BMI/EMI April, ASCAP/LaShawn Daniels, ASCAP/Ensign, 
BMI/Fred jerkins Ill, BMI), HL/WBM, litoo lo; RBH 3 

WHAT A MEMORY (Big Red Tractor, ASCAP/Warner-
Tamerlane, BMI /Smith Haven, BMI), WBM, CS 57 

WHAT IF SHE'S AN ANGEL (Sony/ATV Tree, BMI /Cake 
Taker, BM), HL CS 17; Hioo 76 

WHAT'S LUV? (Joseph Cartagena, ASCAP/Jelly's lams, 
ASCAP/DI Irv, BMI / Famous, ASCAP/Slavery, BMI/Univer-
sal, BMI/Let Me Show You, ASCAP), HL Hioo 36; RBH 20 

WHENEVER, WHEREVER (F.I.P.P., BM I/Aniwi, 
BMI/Sony/API Latin, BMI), WBM, Fitoo 13 

WHEN YOU LIE NEXT TO ME (WB, ASCAP/Kellie Coff-
fey, ASCAP/ Platinum Plow, ASCAP/Lillywilly, ASCAP), 
WBM, CS 34 

WHERE THE STARS AND STRIPES AND THE EAGLE 
FLY (Acuff- Rose, BM I/Milene, ASCAP), HL CS 16; Hioo 62 

WHEREVER YOU WILL GO (Amedeo, BMI /Alex Band, 
BMI/Careers-BMG, BMI), HL Hioo 7 

WHERE WERE YOU (WHEN THE WORLD STOPPED 
TURNING) ([Ml April, ASCAP/Tri-angels, BMI), HL CS 9; 
Hioo 54 

THE WHOLE WORLD (Gnat Booty, ASCAP/Chrysalis, 
ASCAP/Dungeon Rat, ASCAP/EMI April, ASCAP/Aniyah's, 
ASCAP), HL/WBM, Hick) 19; RBH 8 
A WOMAN'S WORTH (Lellow, ASCAP/EMI April, 

ASCAP/Skyhy, ASCAP), HL Fitoo11; RBH 11 
THE WORLD'S GREATEST (Zomba, BMI/R.Kelly, BMI), 

WBM, Fitoo 43; RBH 44 
WRAPPED AROUND ([Ml April, ASCAP/Sea Gayle. 

ASCAP/Love Ranch, ASCAP), HL CS 2; H100 35 
WRAPPED UP IN YOU (Warner-Tamerlane, BMI/Sell 

The Cow, BMI), WBM, CS 22; limo 84 

—y— 
YO QUERIA (Curci, ASCAP) LT15 
YOU MUST HAVE BEEN (Monte!! Jordan. 

ASCAP/Wixen, ASCAP/Baj, ASCAP/EMI April, ASCAP/Tri-
umph, ASCAP/Sydney's Mom Music, BMI), HL RBH 51 

YOUNG (BMG Songs, ASCAP/Mrs. Lumpkins Poodle, 
ASCAP/BMG Canada, PRS/Ross Cahill, SOCAN/Trinfold, 
BMI/Careers-BMG, BMI), HL CS 11; Flicio 80 

YOUNG'N (HOLLA BACK) (D. Brasco, ASCAP/Desert 
Storm, BMI/The Waters Of Nazareth, BMI/EMI Black-
wood. BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL 
limo 33; RBH 23 

YOUTH OF THE NATION (Soul(ah, ASCAP/Famous. 
ASCAP), HL Hioo 59 
Y SOLO SE ME OCURRE AMARTE (WB, ASCAP) LT 30 
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the music business as a whole con-
tinues to head south. 

Others say that RED Distribution— 
which reverted to 100% ownership by 
Sony Music last year after Edel Music, 
which bought 80% of RED two years 
before, defaulted on its final $25 mil-
lion purchase payment to Sony— 
could be spun off and is actively being 
shopped. RED, the indie leader in early 
2001, suffered the defection of several 
large-volume labels as it became en-
tangled in Edel's financial woes. 
Jim Cuomo, president of New York-

based Ryko Distribution (which is ful-
filled by WEA) says, "Anybody who's 
tied into a major at all is definitely be-
ing scrutinized, and they're putting all 
the works through the wringer." 

Additional talk on the street focus-
es on Koch Entertainment (the emer-
gent indie leader last year as RED went 
on the ropes, Koch has acknowledged 
it has fielded purchase offers for its dis-
tribution and proprietary-label assets 
from various unidentified parties) and 
Navarre Corp., whose music share has 
taken a back seat in recent years to its 

computer software sales and is widely 
understood to be hunting indie dis-
tributorships to purchase. 
Rumors of instability in the indie 

sector are pandemic. New York indie-
rock label Matador Records became a 
free agent when its distributor, DNA, 
folded. Matador partner Gerard Cosloy 
recalls, "There was a lot of public spec-
ulation [about the indie distributors 
we met with], about how long they'd 
be sticking around... [With] almost 
every company we spoke to, there was 
some sort of scuttlebutt flying 
around—'These guys are for sale,' 
'These guys are closing soon,' These 
guys are going under.' " 

"Here's what I haven't heard: any-
thing good," says Mark Viducich, COO 
of West Sacramento, Calif.-based Bay-
side Entertainment Distribution, itself 
the topic of industry gossip since its fate 
is tied to that of sister company MTS 
Inc., parent of troubled Tower Records. 
And few believe that there won't be 

further contraction of national indie 
distribution within the coming year, 
either through consolidation or attri-
tion. "I think there's going to be yet 
one fewer [distributor]," says Andy 
Allen, president of New York-based 
ADA. "I don't know what the combi-
nation will be, but I'm sure that there 
will be at least one fewer." 

"[The indie side] is in a state of tran-
sition, to put it mildly, and to put it 
more bluntly, turmoil," says Michael 
Koch, CEO of Port Washington, N.Y.-
based Koch International. "My view is 
that there are still too many independ-
ent distributors [and] that the market 
doesn't support this many independent 
distributors, so we're going to contin-
ue to see people falling by the wayside." 

Squeezed by the diminishing num-
ber of national distributors and the 
increasing tendency of those compa-
nies to take on small label rosters, indie 
labels may be forced to seek alterna-
tives that include a return to regional 
distribution or even self-distribution. 

MAJORS ON THE WAY OUT? 
Though the heads of the major-

owned independents say their corpo-
rate bosses have offered assurances 
that no big changes are imminent, 
few observers aren't as sanguine 
about those companies' immediate 
prospects for survival. 

Allen says that WMG chairman/CEO 
Roger Ames has been "tremendously 
supportive" of both ADA and himself. 
But Allen adds, "We also understand 
that we're considered an asset, and if 
they wanted to do something with that 
asset, they certainly would. [Ames has] 
certainly not suggested to me that 
they're interested in doing anything 
other than growing ADA, and that's 
what we're doing." 

But an authoritative source claims 
to have been told categorically by a sen-
ior Warner executive that the company 
intends to either sell or shut down ADA 
in the immediate future. A WMG rep-
resentative says, "ADA is a successful 
company. It is not being shut down, nor 
are we in discussions regarding its sale." 

Caroline GM Rick Williams main-
tains his company is on solid corporate 
footing, despite the fact that EMI chair-
man/CEO Alain Levy and EMI Record-
ed Music North America chairman/ 
CEO David Munns recently instituted 
sweeping changes in the company's 
domestic and worldwide operations. 

Williams says, "To my knowledge, 
EMI intends to remain in the inde-
pendent distribution business." But he 
adds, "I think that they will be looking 
at every aspect of the group and look-
ing at its profitability and its potential." 
Munns says he is still reviewing Caro-
line (see story, page 1). 
One senior distribution executive 

who requested to remain anonymous 
suggests that the positioning of leading 
electronica label Astralwerks Records— 
an EMI-owned property that Williams 
says accounts for a massive 30% of his 
company's billing—could affect Caro-
line's viability. (Some Astralwerks titles, 
by star acts the Chemical Brothers and 
Fatboy Slim, already move through 
EMI Music Distribution.) 

"If they take Astralwerks and stick it 
within Virgin, then I'm not sure Car-
oline is very attractive at that point," 
the executive says. "It's a substantial 
part of their billing. Certainly some-
thing could happen there." 
RED—straitjacketed for much of 

last year by Edel's fiscal uncertainties 
and rocked by the loss of top-volume 
labels Epitaph, Roadrunner, and 
Loud—is on the block, according to 
one distribution chief. "RED is for 
sale—has been for sale for a year now. 
They haven't found a taker yet. They 

haven't been able to unload it. Sony is 
back in the driver's seat there. Appar-
ently Artemis [Records, reportedly a 
suitor for the company during 2001] 
is going to be buying it ... They keep 
going around in a circle." 
RED president Ken Antonelli says, 

"I'm not going to comment on that 
[rumor]. The fact of the matter is, 
everything is for sale. If somebody came 
in and said, 'I want to buy Columbia 
Records for a billion dollars,' they'd 
probably look at that ... All I'm gonna 
say is, our actions will speak louder 
than our words. We have a very unique 
relationship with the Sony family .... I 
believe Sony thinks it's very valuable." 

SOME MAY SELL, SOME MAY BUY 
Michael Koch continues to maintain 

that his company (which accounted for 

1.44% of total distribution market 
share last year, according to Sound-
Scan, vs. 0.63 for ADA, 0.73 for Caro-
line, and 0.87 for RED) will not be sold. 

"We're committed to stay the 
course," Koch says, "and we're gonna 
come out of this bigger and stronger. 
We've been approached in the past, and 
there's always going to be someone that 
approaches, but that's not something 
that we're paying much attention to." 

But one top distribution exec sees 
the sale of Koch as a certainty. "Koch 
is aggressively acquiring things and, I 
think, is fairly aggressively shopping 
the system around to see if there's 
interest," the executive says. "He has 
grown this so rapidly that it appears to 
me that he is trying to sell it. He is 

acquiring assets that are hard assets, 
meaning that it's not distribution 
assets [but] things that he owns... 
When you do that, you do it to posi-
tion it for a sale. I believe that he will 
move that company within the next 
three years. I will almost guarantee it." 
On the other hand, New Hope, 

Minn.-based Navarre, armed with a 
recently acquired $20 million credit 
line and free of bank debt, has ap-
proached several competitors with 
purchase offers, sources say. Navarre 
president/CEO Eric Paulson has long 
sought to bolster his company's music 
interests, and Navarre Entertainment 
Media senior VP Steve Pritchitt has 
been snapping up new labels during 
his nine months on the job. 
A senior distribution executive says, 

"In terms of Eric's thing, he's not been 
strong in the music business for quite 
some time. He got very heavy into 
games and software and that kind of 
stuff. He had that huge hole in the 
ground, in terms of [Internet radio sub-
sidiary NetRadio], which was a constant 
drag on what he was doing, and he's 
finally gotten out of that. I think that 
now he wants to balance the company 
more and be more of a force in music." 

Pritchitt does not discount acquisi-
tion as a method of bolstering Navarre's 
music side: "Navarre is always looking 
at every option that is available to it to 
improve its market share, so [purchas-
ing other distributors] would be some-
thing that we would take a look at if the 
appropriate opportunity arose." 

LABELS BEAT THE BUSHES 
As many distributors have slammed 

their doors and others have severely 
pared their overburdened label lists, 
national independent distribution has 
become a tough commodity to come 
by for some smaller-volume companies 
that can't do the $1 million in net sales 
that most nationals seek from a line. 
Some players envision a return to re-
gionalism as an alternative. 

Even a regionally oriented company 
like Select-O-Hits in Memphis, where 
sales dipped 12% in 2001, has become 
pickier about what it takes on, accord-
ing to VP Johnny Phillips. He notes, "A 
lot of people don't understand that with 
the way things are right now, you go to 
90-day terms instead of 60-day terms, 
you watch your returns, you hold back 
a lot larger return reserve than you ever 
did before, and when you start tallan' 
to 'em, they go, Well, how come you're 
doin' this and doin' that?' Well, because 
we've been through a lot the last cou-
ple of years. This is the only way we can 
do it, and if you can't agree to that, then 
we can't really distribute your stuff.— 

Ryko's Cuomo says, "For the la-
bels, it's almost, 'Let's return to those 
good old days of yesteryear.' I've been 
advising them lately to think about 
focusing regionally, more than ever 
before. Let's face it: Even the majors 
are having a tough time breaking 
things nationally, so let's be real 
about this. They don't have, in some 
cases, the financial wherewithal to be 
able to take on something nationally, 
and there's nothing wrong with 
going back to the old school." 
Some view Redeye Distribution— 

the regionally based Graham, N.C., 
company that sells nationally and 
operates two proprietary labels—as 
a model that can work. 

Oh Boy! Music in Nashville is anoth-
er company that took a hit in the col-
lapse of DNA before signing with Ryko. 
VP Dan Einstein says, "Distributors 
like Redeye, who are smaller and 
maybe can even be considered region-
al, might start to gain from this, 
because what's going to happen is the 
tolerance level of the few remaining 
national players is going to dictate a 
certain point where they're not going 
to take on every single label." 

Todd Van Corp, president of Alliance 
Entertainment's Independent Distrib-
ution Network in New York, says, "Red-
eye carries a lot of SKUs. It is at the 
infant stage of building these bands, 
and it's usually on a regional basis, and 
by forming a label, if they get one or 
two records that catch fire through 
radio, it's very successful for them." 

Labels seeking new distribution 
have been beating a path to Redeye, 
partner Tor Hansen says: "We're see-
ing an increase in the types of people 
who are coming to us, no doubt about 
it ... A year ago or two years ago, we 
were saying, 'Let's try and sign the 
folks who can sell between 1,000 and 
5,000 units'; [now] we're getting peo-
ple coming to us who need between 
5,000 and 30,000 units." He adds, "If 
the label can't generate a million bucks 
[for a national], it might not make the 
grade. For us, well, jeez, you just in-
creased our business 20%!" 

Some more established firms may 
opt for self-distribution. Welk Music 
Group, which operates Vanguard Rec-
ords and Sugar Hill Records, was 
burned for $ 1.5 million when DNA 
folded. President Kevin Welk decided 
to take his wares direct to retail. The 
company, which already distributed 
70% of its product direct, now sells 
95% direct to accounts. (Of the latter 
figure, 5% goes through Bayside, 
which services Tower.) 

That route works, Welk asserts: "Any 
time we've ever pulled an account from 
a distributor to sell direct, we've in-
creased our business a minimum of 
25%. What does that tell you? To me, 
that says we have better focus on our 
product when we have those relation-
ships with retail vs. somebody walking in 
with a thick book of releases." He adds 
that other companies have explored 
going the direct route via a third-party 
situation with Welk "A lot of labels have 
come to us through this whole thing be-
cause they know [we have] our own dis-
tribution system and said, 'Look, will 
you distribute us?' We are in the midst 
of making some deals right now, most-
ly with single-artist labels." 

Einstein says, "I'll be so bold as to say 
that this might even be our last stop 
when it comes to distribution. If it goes 
down again, why not do it ourselves?" 
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Music Stars 
Take Their 
Visions To W 
Continued from page 1 

her new album around the debut of 
her show. Reba recorded a song, 'I'm 
a Survivor,' which turned out to be 
the show's theme song and the title 
of Reba's third greatest-hits album." 
The album, Greatest Hits Volume 
III: I'm a Survivor, debuted at No. 1 
on the Billboard Top Country Al-
bums chart last November. 
"We learned the power of coun-

try radio in promoting this show," 
MCA Nashville VP of promotion 
Bill Mack adds. "We would send 
winners of radio-station contests to 
see a taping of the show. Radio 
would hold viewing parties for 
Reba's TV show." 

ISAAK: CABLE CROSSOVER STAR 
Reprise/Warner Bros. Records is 

also hoping that Chris Isaak's TV 
vehicle, The Chris Isaak Show, will 
help boost sales for his latest album, 
Always Got Tonight. 

Isaak says, "Doing music and a 
TV show at the same time is pret-
ty ambitious. I've done a lot of tel-
evision appearances, but some-
times you wish you had more 
control over the outcome, so we 
thought it would be great to do 
our own show. I guess I'm just a 
persistent wanna-be star," he adds 
with a laugh. 

The Chris Isaak Show, a semi-
autobiographical comedy/drama, 
premiered on Showtime last year 
to critical acclaim (Billboard, 
March 3, 2001). Even before the 
second season aired, Showtime— 
in an unprecedented deal for a 
premium-cable network—agreed 
to let sister network VH1 broadcast 
repeat episodes of The Chris Isaak 
Show's first season in order to cre-
ate more awareness for the series. 
The vehicle gave Reprise/Warner 

Bros. Records special opportunities 
to market and promote Always Got 
Tonight. In conjunction with Show-
time and Tower Records, the label 

set up a national promotion in 
which anyone buying the album at 
Tower who signs up for Showtime 
receives a $25 rebate. 
Warner Bros. executive VP Diar-

muid Quinn says, "We very much 
wanted the TV show linked with 
the launch of the album." The 
album's first single, "Let Me Down 
Easy," was in all the TV and radio 
promos for the show's second sea-
son. The print advertising for The 
Chris Isaak Show's new season 
mentions the new album. The 
stickers on Always Got Tonight 
mention the show, and album track 
"American Boy" is the show's 
theme song. 
"Having contests around the 

show gives it an edge over regular 
contests like concert-ticket and CD 
giveaways," Quinn continues. "We 
sent out a special double-disc promo 
to [ industry tastemakers], with one 
disc being the new Chris Isaak CD 
and the other being a DVD of the 
show's first two episodes. Chris will 
also be performing songs from the 
new album on his show." 

Isaak, who is also an executive 
producer of his show, believes that 

the extra responsibilities of star-
ring in a TV series are time-con-
suming but ultimately beneficial: 
"If I hate something in the script, 
I don't have to do it. A lot of the 
stuff is based on reality. It's hard 
to make this stuff up on the show." 
Quinn adds that working around 

Isaak's TV schedule presents the 
biggest challenge to the label: "It 
does affect his touring, and it does 
compromise Chris' ability to do 
things at the last minute, but Chris 
never complains about how hard he 
works. There aren't a lot of artists 
who can do what he does. We're in 
the Chris Isaak business, whether 
he has a TV show or not." 
Showtime has also made con-

cessions for Isaak's music career. 
"We're allowing the show to finish 
production in May so [that] Chris 
can take a break to tour," Show-
time VP of comedy programming 
Cindy Bell says. " Normally, we 
would order 20 episodes, but we 
cut it back to 17 so Chris would 
have more time to promote his 
album. I don't think a lot of people 
would be brave enough to cross 
over into having their own show, 

'We learned the 
power of country 
radio in promoting 
this show. We would 
send winners of 

radio-station contests 
to see a taping. 

Radio would hold 
viewing parties for 
Reba's TV show.' 
—BILL MACK, MU NASHVILLE 

so this is a gutsy move on Chris' 
part. I'm deeply impressed with his 
abilities as a comedian." 

McEntire says that her series, 

which recently wrapped taping of 
its first season, won't interfere with 
her recording plans. Still, Mack 
says that McEntire's TV commit-

ments will mean that "Reba won't 
be touring for a while." 
The list of artists who star in their 

own TV shows also includes pop 
group S Club 7—whose eponymous 
series is televised in the U.S. on the 
ABC Family Channel—and country 
star Billy Ray Cyrus, who can be 
seen on the Pax network's Doc. 

Other artists have lent their tal-
ents as star hosts of TV series, 
including pop songbird Mandy 
Moore as an MTV VJ, former Skid 
Row vocalist Sebastian Bach on 
VH1's Forever Wild, singer/song-
writer Melissa Etheridge on Life-
time's news magazine Beyond 
Chance, Moby on his own MTV 
music-video series Señor Moby's 
House of Music, and Naomi Judd on 
WE: Women's Entertainment's 
Between Us. 

"People know these artists from 
their music videos," says Danielle 
Greene, VP of comedy and alterna-
tive programming for UPN, which 
aired R&B songstress Brandy's 
Moesha series from 1996 to 2001. 
"But we show another side to these 
artists. If the artists are available 
and they can do it, why not?" 

MUSIC MEETS REALITY TV 
Unlike many artists who have 

scripts and act in their TV shows, 
reality programs starring music 
artists usually feature performers 
who begin as unknowns and must 
deal with the unpredictability of 
not having a script. 
The effect of reality shows on 

the artists who star in them seems 
to bring mixed results: Just as 
reality TV can give instant fame, it 
also has its pitfalls, as most cast 
members fade into obscurity once 
a new season begins. 
The WB has the U.S. version of 

Popstars, whose first two seasons 
have spawned, respectively, pop 
vocal groups Eden's Crush (Bill-
board, Feb. 20, 2001) and Scene 23. 

Eden's Crush had a hit out of 
the box with its first single, "Get 
Over Yourself," which debuted at 
No. 1 on The Hot 100 Singles 
Sales chart. However, it was the 
only single from the group to 
make it onto the charts. Its debut 
album, Popstars (143/London-
Sire), bowed at No. 6 on The Bill-
board 200 but disappeared from 
the chart after only three months. 
According to SoundScan, the 
album has sold 372,000 copies in 
the U.S. to date. 

Scene 23 so far has not matched 
the chart success of Eden's Crush. 
The group's album, Pop Stars 2: 
Music From the TV Show (143/Lon-
don-Sire), peaked at No. 146 on The 
Billboard 200 earlier this year. 
SoundScan figures for the album 
thus far are 83,000. And Scene 23 
has yet to have a hit song on the 
Billboard singles charts. 
The future of both groups is 

somewhat uncertain. When Lon-
don-Sire went out of business last 
December, Eden's Crush and Scene 
23 were left without record deals. 
However, the 143 label is still affil-
iated with the Warner Music Group. 

Outside the U.S., Popstars has 
yielded such hitmaking artists as 
Hear'Say ( U.K.), Bardot and Scan-
dal'Us (Australia), Bro'Sis ( Ger-
many), and Sugar Jones (Canada), 

(Continued on next page) 

Non-Music Video Networks Most Likely To Use Artists As Actors 
The following is an alphabetical 

summary of the five non-music-
video networks in the U.S. that 
music-industry professionals inter-
viewed by Billboard identified as the 
most likely to have music artists 
star or guest-star on their original 
programming, in addition to hav-
ing the best-perceived impact with 
a TV audience. (Figures are from 
Nielsen Media Research.) 

Fox 
Owner: News Corp. 
U.S. household reach: 100 million 
Target audience: 18- to 34-year-olds 
The Simpsons has a long tradi-

tion of having a diverse group of 
artists (in animation form) as guest 
stars, including Aerosmith, James 
Brown. Paul McCartney, Bette 
Midler, the Ramones, and the Who. 
The network's Ally McBeal has also 

been a hot spot for music artists: 
Sting, Mariah Carey, and Jon Bon 
Jovi recently had high-profile turns 
on the show. Vonda Shepard is a 
series regular, and Ally McBeal is 
credited with boosting newcomer 
Josh Groban's career. Late-night 
comedy series Mad TV features 
musical guests. Fox also televises 
the annual Billboard Music Awards. 

HBO 
Owner: AOL Time Warner 
U.S. household reach: 34 million 
Target audience: 18- to 49-year-olds 
In addition to the network's con-

cert specials and the live-perform-
ance series Reverb, HBO has fea-
tured several musical acts in its 
critically acclaimed programs. On 
the acting front, comedic rock act 
Tenacious D starred in its own 
eponymous HBO series, Steven Van 

Zandt is part of The Sopranos cast, 
Jon Bon Jovi has guest-starred on 
Sex and the City, Mos Def is fea-
tured on Def Poetry, and Biohazard 
lead singer Evan Seinfeld can be 
seen on Oz. 

Nickelodeon 
Owner: Viacom 
U.S. household reach: 85 million 
Target audience: 2- to 11-year-olds 
Nickelodeon has several pro-

grams that regularly feature artists. 
Slimetime Lives' guests have includ-
ed Chris Kirkpatrick of 'N Sync, 
Sammie, LFO, and B*Witched. All 
That has featured Backstreet Boys, 
Sugar Ray, Busta Rhymes, Aaron 
Carter, Mya, and Usher. Guest stars 
on Taina have included Dream, 
Shakira, Lit' Romeo, and 3LW. The 
Nick Cannon Show has featured, 
among others, Mary J. Blige, Brit-

ney Spears, and Master P. Nick-
elodeon's Kids Choice Awards is also 
a popular showcase for musical acts. 

UPN 
Owner: Viacom 
U.S. household reach: 89 million 
Target audience: 18- to 34-year-

olds, with an emphasis on an urban 
audience 
UPN is considered an ideal TV 

showcase for R&B and hip-hop 
artists outside a music-video net-
work. Recent guest stars on its 
shows include Destiny's Child's 
Kelly Rowland, Shaggy. and Gerald 
Levert (on The Hughleys), Chanté 
Moore (Girlfriends), Nate Dogg and 
Shanice (One on One), and Lil' 
Zane and Kenny Lattimore (The 
Parkers). The network's Roswell 
has featured modern-rock acts Ivy 
and Sense Field. 

The WB 
Owner: AOL Time Warner 
U.S. household reach: 93 million 
Target audience: 18- to 34-year-

olds, with an emphasis on females 
Recent guest stars have includ-

ed N Sync's Lance Bass on 7th 
Heaven, Deana Carter on Raising 
Dad. Naomi Judd on Maybe It's Me, 
and Usher and Andy Griggs on Sab-
rina. Charmed has featured sever-
al musical guest stars. including 
Barenaked Ladies, the Cranberries. 
and Goo Goo Dolls. The network 
also has the U.S. version of Pop-
stars and the Reba McEntire sit-
com, Reba. 

Networks receiving honorable 
mentions: A&E, Bravo, Disney 
Channel, E! Entertainment Televi-
sion, Ovation, Oxygen, PBS. Show-
time, and Trio. CARLA HAY 
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but the longevity of those groups 
remains questionable. 
The U.K. also has the reality 

show/contest Pop Idol, whose win-
ner, Will Young, was chosen by 
viewers this month (Billboard, Feb. 
12). Young has already signed a 
record deal with S Records, a BMG 
affiliate. His debut album is due 
this summer. 
Rock band Flickerstick, the win-

ner of VH1's reality show/contest 
Bands on the Run, landed a record 
deal with Epic soon after the season 
ended last year (Billboard, Aug. 14, 
2001). But Flickerstick's debut 
album for the label, Welcoming 
Home the Astronauts, lasted just 

one week on The Billboard 200, 
where it bowed at No. 150. 

Perhaps no better example of an 
act that has so far managed to avoid 
the reality-TV curse is 0-Town, 
whose eponymous debut album has 
sold 1.5 million copies in the U.S., 
according to SoundScan. The album 
has also yielded three hit singles: 
"Liquid Dreams," "All or Nothing," 
and "We Fit Together." 

0-Town's entire career thus far 
has been chronicled for the TV 
series Making the Band, which 
began with the audition process 
that created the boy band and has 
continued through the group's 
signing with J Records, touring 
the world, and writing songs for 
its next album. Making the Band, 
now in its third season, began on 
ABC before it moved to its current 
home at MTV. 
0-Town's Dan Miller says that 

the group has experienced some 
backlash as a result of 0-Town 
being part of two trends that have 
their share of critics: boy bands 
and reality TV. "People can say 
we're manufactured, but a lot of 
bands are manufactured. You just 
don't normally see it on TV, but 
with our band you did." 

Miller says that artists partici-
pating in reality shows are more 
vulnerable than those who play 
characters and have scripts: "With 

us, it's real. There's nothing we 
can hide; we have to be ourselves. 
Knowing and dealing with the fact 
that your flaws will be there for 
the whole world to see is one of 
the biggest challenges of doing 
the show. But the show has also 
proved that we're real singers and 
real musicians." 

Unlike Popstars, which changes 
its cast of stars every season, Miller 
says that 0-Town has "a unique 
story, because we're the center of 
the show every season. That's what 
separates Making the Band from 
the other reality shows." 

That continuity has only helped 
the band, says J executive VP of 
worldwide marketing and sales 
Tom Corson. "We signed 0-Town 

because we believe in the power 
of the media. The TV show is one 
very important part of their story, 
but it's not the only reason why 
0-Town has succeeded. Last sum-
mer, when we were breaking 'All 
or Nothing,' the show was on hia-
tus, and the album was doing 
some of its highest sales then. 
People don't put down their 
money for albums or concert 
tickets if they aren't excited about 
the artists." 
The question that bears down 

harder on artists who are discov-
ered through starring in their 
reality shows is: If the show ends, 
does the artist's career end, too? 

Miller admits this thought has 
crossed his mind. "I don't put a 
limit on thinking how long the TV 
show will last. I just know I want 
to keep doing the show as long as 
it's interesting. If it goes off the air 
because people have lost interest 
in us, that would be a big downfall 
for us. But if it goes off the air 
because we don't think there's 
anything else that can be done 
with the show, then it won't mat-
ter. All that matters is the music 
and how you present it." 
Corson adds, " If Making the 

Band goes away, it comes down to 
0-Town being legitimate. Any 
skepticism about 0-Town has been 
erased by the fact that 0-Town is a 

successful platinum act and not a 
one-hit wonder. The consumers 
are the ones who evaluate an 
artist's legitimacy by their support 
of the artist." 
Another artist who is venturing 

into reality TV is Ozzy Osbourne. 
On March 5, MTV will debut The 
Osbournes, a reality show about 
Osbourne and his family (Music & 
Showbiz, Billboard, Feb. 2). The 
series is groundbreaking in that it 
is the first reality-TV series about 
an artist who is already a super-
star. But unlike 0-Town, Osbourne 
expects his first season as the star 
of a reality show to be his last. 

"It was just something to try," 
Osbourne says of the program. 
"The network's got a job to do, and 
we've got a job to do. I can't see 
myself having TV cameras follow-
ing me around for years." 
MTV president of entertainment 

Brian Graden adds, "It's possible 
that other artists will want to do 
this kind of show after they see 
Ozzy do it." 

WHAT THE FUTURE HOLDS 
Nickelodeon is already banking 

on having a winning TV/music 
star combination by grooming one 
of the network's stars to become a 
music sensation. Nick Cannon— 
formerly of the Nickelodeon TV 
series All That and currently the 
star and executive producer of The 
Nick Cannon Show—will be the 
first artist to have a solo album 
released on Nickelodeon's Nick 
Records, which is partnered with 
Jive Records. (Nick's initial releas-
es have been soundtracks.) The al-
bum, due this spring, is described 
by Cannon as "a lot like my TV 
show: friendly, funny, and hip-hop 
for the family." 

Cannon's potential as a crossover 
music star comes from "music 
being the soundtrack to our audi-
ence's lives," says Albie Hecht, 
Nickelodeon/TNN president of 
worldwide entertainment and TV. 
"Nickelodeon has the TV network, 
the record label, and the [ Nick-
elodeon All That Music and More] 
tour, so we not only have the abili-
ty to make stars, but we can also 
build franchises." 
WB president of entertainment 

Jordan Levin explains why music 
artists are a natural fit for his net-
work: "We target 18- to 34-year-
olds, and music is often the most 
important thing in their lives. It 
makes sense to bring in musical 
performers who appeal to our 
audience, when we can reach 
more viewers than MTV. With Pop-
stars, we made the industry stand 
up and take notice. With Reba 
McEntire, we found an actress of 
high caliber who had a name that 
could sell the show." 
Cannon adds that music per-

formers who do double-duty by 
having their own TV series can 
succeed for two main reasons: 
"People recognize the artists, so 
they already have an audience for 
their TV show. But more than any-
thing, a lot of musicians are enter-
tainers who can be great actors. 
You just have to have the right 
personality for it." 

Lyric Street's Rascal 
Flatts Is 'Moving' Upward 

BY CARIA HAY 
NEW YORK—For country band 
Rascal Flatts, the last single from 
its debut album has been less of a 
conclusion and more of a begin-
ning to a new level of success. On 
the strength of current hit "I'm 
Movin' On," the group's epony-
mous set on Lyric Street Records 
has vaulted into the upper half of 
The Billboard 200. 
Although Rascal Flatts was re-

' leased in June 2000, the band's Joe 
Don Rooney says the recent upswing 
in sales has "everything to do with 
'I'm Movin' On.' When we heard it 
for the first time, it completely 
knocked us out, and it's touching 
people in many 
different ways. 
Our audience has 
probably doubled 
in the last year." 

Rascal Flatts' 
current lineup— 
its other mem-
bers are second 
cousins Gary Le-
Vox (lead vocals) 
and multi-in-
strumentalist 
Jay DeMarcus— 
was formed in 
1999, while De-
Marcus and Roo-
ney had a stint as backup musicians 
to Chely Wright. 

"Six months later," Rooney 
recalls, "we had a record deal. Two 
months after that, we were in the 
recording studio. We've 
been very fortunate." 

Before "I'm Movin' 
On," Rascal Flatts had 
four hits on the Hot 
Country Singles & 
Tracks chart: "Prayin' 
for Daylight" (which 
peaked at No. 3), "Long 
Slow Beautiful Dance" (No. 
73), "This Everyday Love" (No. 9), 
and "While You Loved Me" (No. 7). 
Rascal Flatts got off to a prom-

ising start when it debuted on the 
Heatseekers chart at No. 5 in the 
June 24, 2000, issue. During the 
next several months, the album 
stayed on the chart and achieved 
the rare feat of being certified gold 
by the Recording Industry Assn. of 
America while still on the Heat-
seekers chart, where it reached No. 
1 in the Feb. 9 issue. Rascal Plaits 
reached Heatseekers Impact status 
in the Feb. 16 issue, when it rose 
from No. 110 to No. 89 on The Bill-
board 200. 

Lyric Street president Randy 
Goodman says that "I'm Movin' On" 
will be the last single from Rascal 
Flails before the band releases its 
second album this fall. "This single 
is doing what we hoped it would do: 
end the debut project on a high and 
open the door for the next album." 

"Rascal Flatts has been able to 
come up with a unique sound," 
notes Bob Richards, PD of country 

H T 
SEEKERS 
IMPACT 

station WFMS Indianapolis. "Their 
other singles put them on the map, 
but there's something about 'I'm 
Movin' On.' As simple as the mes-
sage is, it has more depth than the 
other singles. The song's theme 
strikes so many people because 
they can relate to it." 

The video for 'Tm Movin On" has 
been a favorite on CMT and Great 
American Country (GAC). Meanwhile, 
the song has jumped to No. 14 on the 
Hot Country Singles & Tracks chart. 
Goodman notes that because the 

fairly young Lyric Street label 
(launched in 1997 by the Walt Disney 
Co.) does not have a lot of catalog to 
fall back on, artist development is of 

primary impor-
tance. "We like to 
call it 'patience 
marketing.— 

In addition to 
commercial suc-
cess, Rascal Flatts 
has also gotten 
industry recogni-
tion by winning 
the 2001 Academy 
of Country Music 
Award for top new 
vocal duo or 
group. The band 
recently starred 
in the CMT con-

cert special Rascal Plaits: Live From 
the Sunset Strip. On Feb. 19, GAC 
will premiere Fantasy Vacation With 
Rascal Plaits. The band (which is 
managed by Nashville-based Thrner & 

Nichols & Associates) will also 
be featured on CM7"s Most 
Wanted Live March 7. 

"They don't look like 
a typical country act," 
Goodman says of Ras-
cal Flatts, "but when 
you hear them harmo-

nize, you know immedi-
ately that they're country." 

Stephen Boado, manager for the 
Wherehouse's Oak Mall location in 
Houston, believes that many people 
are discovering the band through 
'IV and radio exposure: "They're one 
of those bands that appeal to a 
younger audience." 

Rascal Flatts (booked by the William 
Morris Agency in Nashville) is currently 
on a U.S. tour. Rooney says the tour has 
given the group valuable time to "get to 
lcnow each other better and write songs." 
He adds, "When you put out a 

record for the first time, you don't 
know what can happen. The label can 
spend all the money in the world, but 
if the music doesn't hit people in a 
certain way, it won't work" 
Goodman says, "If it wasn't for the 

support of [ Disney's] Buena Vista 
Music Group, we wouldn't be where 
we are with Rascal Flatts." 

Rooney concludes, "We had some 
goals when we first put out this 
record. One was to have our album 
go gold. Our next goal is to go plat-
inum. But our main goal is to stay 
consistent as artists." 
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David Munns 
Continued from page 1 

getting EMI's U.S. operations in order. 
"I don't want to be called the absent 

landlord," says the British Munns, who 
is based in New York "This new appoint-
ment takes me into a market where EMI 
has had some trouble in the past, and I'm 
very conscious that probably some peo-
ple out there are going, 'Oh, here comes 
another Brit. What does he think he can 
do here in this market of America?' I'm 
very conscious in telling the [artist] com-
munity at large and our executives and 
our staff that I'm going to be a hands-on 
boss, and I'm going to be very focused on 
the American business." 

In his first wide-ranging interview 
since returning to EMI in October last 
year—Munns worked for the company 
from 1972 until 1987—he candidly 
assesses where EMI is now and how he 
and Levy plan to continue restructur-
ing the company. 

You and Alain Levy have very rapidly 
been revamping the company worldwide 
since you took over in October. Are you 
trying to get everything done so that all 
costs can be written off by the end of 
your fiscal year on March 31? 

That is one thing driving us, but what's 
driving us really is that this is a difficult 
process. It's unsettling for people— 
employees particularly, but also some of 
our artists—and we just want to get it 
over and done with. It might kill Levy and 
me and some of the people who are doing 
it in the process, but, you know, that's life. 
This is not an enjoyable process. 

How much money are these changes 
going to save the company? 

It's impossible to say that right now. 
We're due to present our plans to the in-
vestment community on March 20, and 
it [won't be until then that] we know the 
[exact] number, I expect. We have an 
internal team of young people that we've 
taken from inside the company, and in 
some cases we sort of parachuted them 
into areas that they're not familiar with. 
But they're all MBA types—bright people 
in this company—who are young and 
who believe in a philosophy of re-engi-
neering. We're scrambling to get it done, 
and we're adding it up along the way. 

In terms of combining Virgin and 
Capitol's back-office functions and the 
rest of the restructuring, how many jobs 
do you think will be made redundant? 

We're not so worried about number of 
people as cost of overhead. And it's not a 
secret that there [has been] very little inte-
gration between Virgin and EMI since EMI 
bought Virgin [in 1992]. There was sur-
prisingly little done, actually. Look at roy-
alty accounting systems, for example. 
One's central and one's local, so how do 
we combine those when the systems aren't 
particularly compatible and eventually 
reduce the cost of doing it? So, there's a 
hundred issues like that going on all at the 
same time. Inevitably, ifs going to result in 
some people going, but I can't tell you, to 
be honest with you, how much right now. 

There have been bright glimmers for 
EMI in America throughout the past decade, 
with acts Ile Bonnie Raid and I3eastie Boys 
in the early '90s or, more recently. Janet 
Jackson and Lenny Kravitz. But overall, the 
EMI labels in the U.S. have never sustained 
any long-term success. What kind of man-
date have you been given by EMI Group 
chairman Eric Nicoli to change that? 

I guess I'm a simple soul, really, on 
this subject. We've been losing money 
in America—Land] before you ask me, 
I'm not going to tell you how much. 
The commitment we've made to the 
EMI board is really that EMI will not 
lose money in America in the future and 
will not drag the rest of the EMI world 
down from a financial point of view. 
After that, we've said this is a roll-your-
sleeves-up, grind-it-out A&R issue: [We 
want] to [bring] the best of our overseas 
artists [here]—you see Starsailor and 
Kylie Minogue in play right now and 
Coldplay and Radiohead before them— 
and to build our artist rosters in the 
business units that we have in [the 
U.S.]. Levy and I believe there's no real 
quick fix in America: It's about devel-
oping a roster and making better rec-
ords than we have been making. 

How much time do you have to 
make it profitable? 
I have no real deadline. We're more 

focused on not having [big] losses and 
having the overhead and the cost base 
in the companies low enough to give 
me the time and the money to invest in 
the creative process. 

You now have two record producers 
running your two pop labels in the U.S.: 
Andy Slater at Capitol, who started 
shortly before your arrival, and Matt Ser-
letic at Virgin. Why did you believe that 
was the way to go with label heads? 
I didn't particularly look for producers 

per se. Andy is someone I got to know and 
believe in very quickly. He's new to the 
executive life, and we have to help him 
on some of those practical management 
issues, but Ido believe he has a very good 
musical, creative approach. With Matt, I 
set out to find a creative person. I didn't 
say it had to be a producer. And I think I 
knew in the first half-hour of talking to 
[him that] here was a guy who knew what 
I was talking about. And the rest I can 
help them with. We can surround people 
with enough experience and help that if 
we do make a fabulous record by a fabu-
lous artist, we won't screw it up because 
we can't organize ourselves properly. 

An issue with producers as heads of 
labels is that they are often guided by 
their own tastes, as opposed to realizing 
the breadth of artists that a label needs 
in order to be successful. How do you 
keep that from happening here? 
Now certainly, I've had those conver-

sations with Andy. And certainly I had 
them with Matt, before we hired him, 
that this isn't about Matt Serletic's per-
sonal taste in a company called Virgin 
Records. It's about being broad-based and 
developing an A&R team that covers that 
broad base. I don't think either of these 
guys will—and I won't let either of these 
guys—exert more than a certain degree 
of their own personal music tastes. 

Do you see the labels retaining 
their own personalities? 

I'm hoping that Matt will pick up the 
vibe of Virgin, which is a little more 
eclectic, a little more street-oriented. 
Virgin France [has] a very diverse ros-
ter across a number of different labels— 
they're [specialists] here in world music 
and that kind of stuff and African music. 
In Capitol in America, they have a much 
bigger catalog, for example, and they 
still have a big chunk of some of those 
more heritage artists working there. 
And Andy has got to use that and spring 
himself into different musical genres. 
[Worldwide], we're certainly going to 
have those two label streams separate, 
and it's up to the people who manage 

[the labels] in each country to believe 
in the culture and project that. 

You hold the title of chairman/CEO 
of EMI Recorded Music North Amer-
ica, leaving room for a number of 
positions underneath you. Are you 
adding staffers to the EMI North 
America corporate structure? 
I think we could use some more sen-

ior executive help in America. We're 
going to have a CFO of North America, 
maybe then add a president; maybe 
we'll add a COO. Maybe we'll push more 
of that down into the labels. I certain-
ly do see us adding a few more key exec-
utive roles in America. 

In October, Eric Nicoli said that EMI 
was in advanced discussion with buyers 
for the company's manufacturing 

Afore MI Changes 
EMI Recorded Music chairman/ 

CEO Alain Levy and vice-chair-
man David Munns (who also 
holds the title of chairman/CEO 
of EMI Recorded Music North 
America) plan to implement more 
adjustments in the company's 
global operation: 
• EMI North America will add 

several senior staffers, including 
a CFO, and possibly a president. 
• A small global marketing 

division, based in London, will be 
created to facilitate record pro-
motion across territories. 
• Virgin and Capitol in Ameri-

ca could increase their artist ros-
ters, while their European ros-
ters may be trimmed. 
• A possible licensing deal with 

Napster is still being discussed, 
but Munns says he does not envi-
sion a quick agreement. 

assets. What's the status of those talks? 
We've yet to see an obvious solution. 

If we can find [a buyer] at the right price, 
I think [we'd sell]. We don't believe it's 
essential to be in manufacturing. 

Many majors are examining their 
relationships with their indie distribu-
tion companies. What value does Car-
oline bring to you? What consideration, 
if any, are you giving to distributing all 
of Astrahverks' releases through EMI 
Music Distribution instead of just the 
label's bigger titles? 
I haven't got to Caroline enough yet 

to take as clear a view as that. I like that 
kind of farm-team approach. And I do 
believe there's value in independent dis-
tribution like [ Caroline], because they 
have a somewhat different customer base, 
and they take more care over smaller-
volume records, more eclectic records. I 
haven't got far enough yet to see that 
Astralwerks and Caroline have to go hand 
in hand or don't have to go hand in hand, 
so the jury's out there. 

It has been publicly stated that 
Levy's salary is $1 million, which is 
much less in base pay than other label 
group heads are making. Are you pay-
ing your top managers as much as 
EMI used to, or have they taken a pay 
cut in exchange for more stock? 
I can't really tell you what we're paying 

them, but I will tell you our philosophy. 
We do believe the executive pay generally 
around the world has got too focused on 
guaranteed income. I hope we're able to 
reduce the guarantees in the salary sec-
tion, but at the same time, we are going to 

improve the bonus opportunities based on 
performance. It's no secret, for example, 
that because of EMI's stock price, a lot of 
the executives have not seen any upside in 
their stock option program. We are already 
being more inventive in how we incen-
tivize our executives to grow the business. 

How so? 
One executive not in America who we 

just renewed has a bonus that's based [not 
only] on increasing the top line and the bot-
tom line but also on breaking artists: There's 
a bonus if you get to a certain sales figure, 
[and] the bonus ratchets up if you get to the 
second album and it does the same. There's 
another bit of your bonus based on keeping 
your marketing spend below a certain 
amount, so you can't spend the shop to get 
your sales on one particular record. 

You were very successful during your 
time at PolyGram at creating a seam-
less worldwide marketing pipeline. How 
are you going to do that with EMI? 

We're going to have a worldwide mar-
keting structure. If you remember what 
I did at PolyGram, we didn't have a big 
department or anything. It's the fact that 
you have someone who says, "Right, I'm 
going to take this record from there"— 
and it can be anywhere. I took records 
from New Zealand [like OMC's "How 
Bizarre] and made them hits around the 
world. It doesn't matter to me where 
they come from. It's got to include the 
American market. You look at the world 
as one market in that sense. You need an 
artist who's willing to do the work and a 
manager who understands that there's a 
process here and a center that believes 
in pushing that big button to make it 
happen, and then you need each operat-
ing company to do the work 

How big will this department be? 
It's one or two people [based in Lon-

don], who are driving that philosophy 
home worldwide. I'm probably going to 
have one for the Virgin stream and one 
for the [Capitol] stream. The culture you 
want in the company is, if there is a record 
coming out of New Zealand or Mexico or 
America that you feel has potential on a 
worldwide basis—for example, if it's com-
ing through the Virgin stream—that they 
are accountable for paying attention to it. 
That's what the job is. 

You are reviewing the artist rosters 
around the world. What is your im-
pression so far? 

In America, [there are] not enough 
artists on Virgin and Capitol. Although 
I'm not pushing them to go on a signing 
spree, I think we could accommodate 
more artists. In Europe, we've probably 
got too many. In Asia, we're pretty well in 
line—maybe a few too many. [The other 
North American labels, including Capitol 
Nashville, Angel/Blue Note, EMI Christ-
ian Music Group, and EMI Canada] are 
pretty strong in their artist rosters, and 
I've got less issues there. But Virgin and 
Capitol need to be building their artist 
rosters—on a sensible basis, though. 

Speaking of a sensible basis, what 
did you and Levy learn from the $28 
million Mariah Carey payout, and will 
you still be looking to grow EMI by 
making superstar deals? 

As far as the other superstars and 
other artists that come into the market-
place, we are in business for all of them. 
But I am not in the business of making 
deals that are unrealistic when you look 
at today's marketplace, and I don't want 
to put too much of EMI's total resources 
at risk on too small an artist's base. So 
there's a point where I'm not going to 

get an artist for the sake of it, at whatev-
er cost, and I've probably got a lower 
threshold than some on that. I think the 
business is drifting toward a more con-
servative approach to that issue. 

You cut bait on Carey's contract very 
quickly. Was there any thought to letting 
her make at least one more album? 
I can't answer that. [EMI executives 

are barred from discussing Carey, 
according to their agreement with her.] 

After EMI's failed merger attempts 
with Warner Music Group and then Ber-
telsmann Music Group, many outsiders 
see the company as ajilted bride who is 
still trying to make it to the altar. How 
do you overcome that perception? 
We don't see it as a jilted bride—we see 

it as a beautiful thing. I've always fancied 
EMI, and Alain [and I] look at this as a great 
company and a great opportunity for us. 
We don't spend one minute of our day talk-
ing about mergers. We believe that EMI 
can be a stand-alone music company. 

What three territories need the 
most attention and why? 

The U.S. is definitely the most impor-
tant, and that's why I'm going to be there, 
focused on it. I think about what we're 
doing in America and how many records 
we're shipping on Kylie Minogue and how 
many Handleman will take and what's 
happening with our Blade 2 soundtrack 
and how the Baha Men record is coming 
all the time, and I'm in touch with those 
[responsible] executives all the time. 

We're [also] very focused on Southeast 
Asia and Latin America—[the problems 
there are] not so much with EMI as [with] 
the market You know what's going on in 
Argentina. Brazil is pretty tough. So we 
have to protect our business [in Latin 
America] so [that] when Argentina does 
turn around, we haven't damaged our 
artist roster and our key people, and we 
can get back to normal. There are differ-
ent issues in Asia. Piracy is pretty horri-
ble in Asia again. It's like the progress we 
made in the last 10 years didn't happen. 

Why are you combining the catalog 
departments of the labels? 

Something this company could do bet-
ter is catalog exploitation. The key thing 
is to make the Virgin and EMI catalog 
people work together. That activity will be 
fully integrated around the world. In the 
markets where we have big TV compila-
tion divisions, they'll [combine] the Vir-
gin and the Capitol repertoire, and they'll 
be stronger compilations because of it. 

A number of labels are now in discus-
sions with Napster about licensing their 
content. What is the status of your talks? 
We have some concerns that, moving 

forward, the structure of Napster's proposal 
for licensing doesn't give us fair enough 
value for our artists. So we are talking to 
them about an agreement We may reach 
an agreement, but it will probably take us 
longer than the other companies, because 
we're not going to go there unless we're 
sure that the pricing structure doesn't shift 
value along the distribution chain. 

EMI has invested in a number of 
online concerns, including MusicNet, 
and has also licensed content to a 
number of online companies. Is that 
an area where you're looking for a 
profit in the near future? 

No. I don't see any significant rev-
enues from that in the next two years, 
for example. We see our upside coming 
from good old regular record business: 
making good records, having hits, and 
selling as many of them as we can. • 
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Book Uncovers The Soul 
Of R&B's Legendary Divas 

The Soulful Divas, the best-selling guide to the lives and work of some of 

the world's most-heralded performers, is now available in paperback. 

Written by David Nathan and featuring a foreword by Luther Vandross, 

this acclaimed book profiles the greatest female rhythm & blues vocalists 

of the past 30 years with fascinating and personal biographies. 

The book includes intimate portraits of superstar performers, including 

Aretha Franklin, Whitney Houston, Patti Labelle, Toni Braxton, Natalie 

Cole, Janet Jackson, Gladys Knight, and Dionne Warwick. Long-time 

Billboard contributor Nathan goes behind-the-scenes with these women 

for an in-depth, candid look at each performer's career and an intriguing 

view of how each of these unforgettable stars made her mark on the 

music industry. 

Author David Nathan is an accomplished reissue producer, writer of liner 

notes and journalist. In addition to Billboard, his work has appeared in 

USA Today, Blues & Soul and Launch. 

The Soulful Divas (ISBN 0-8230-8430-2, 400 pages) is available 

worldwide, wherever books are sold. For author interviews, contact Lee 

Wiggins at 646-654-5455 or email Iwiggins@watsonguptill.com. For 

excerpts, contact Sheila Emery at 646-654-5463. 

upcoming events 

Billboard/Airplay Monitor Radio Seminar & Awards 

Eden Roc Resort • Miami Beach • March 14-16 

Billboard Latin Music Conference & Awards 

Eden Roc Resort • Miami Beach • May 7-9 

Billboard R&B/Hip-Hop Conference & Awards 
Eden Roc Resoit • /. am- Beach • Auri 7-9 

Billboard Dance Music Summit 
Marriott Marquis • New York City • Sept. 10-12 

for more info: Michele Jacangelo 646.654.4660 
bbevents@billboard.com 

THISWEEK@ 
COMING THIS WEEK: "It's a great honor," singer/songwriter Shawn 
Colvin says of her Martin M3SC, a limited-edition signature model 
guitar the revered instrument maker is putting into production this spring. In 
an interview that will appear exclusively on Billboard.com, Colvin 
talks about this latest development, plus the status of her next recording 
project and upcoming touring plans. 

Also this week, Billboard.com begins its four-part series of excerpts from 
Freebird: The Lynyrd Skynyrd Story, the new book by Marley Brant. 

Visit Billboard.com for reviews of country/soul troupe Lambchop's Is a 

Woman (Merge), Indiana instrumental rock trio Ativin's Interiors (Secretly 
Canadian), and the various artists hip-hop sampler Definitive Jux Presents 
II (Definitive Jux), featuring tracks from El-P, Mr. Uf, and Aesop Rock. 

News contact: Jonathan Cohen • jacohen@billboard.com 

Billboard Music Group events & happenings 
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The Billboard Record Retailing 

Directory 2002, the music indus-
try's most valuable retailing res-

ource, goes on sale March 6. 

The new edition—freshly updated 
right up to its Feb. 6 print dead-
line—includes more than 7,000 
listings of independent and chain 

record stores, a detailed chain headquarters listing, and comprehensive 
listings of audio book retailers and online retail sites. Each listing has the 

latest contact information, including phone, fax, email, and Web site 
address, when available. 

Whether involved in sales, promotion, marketing, business development, 
or management, the Record Retailing Directory is a must-have guide for 
anyone who sells products or offers services to the U.S. music retailing 

community. Reserve your copy today! 

To order the Billboard Record Retailing Directory 2002, call 800-344-7119 
or 908-363-4156, or send requests with full payment to Billboard 
Directories, 575 Prospect Street, Lakewood, N.J. 08701. The cost of each 
directory is $199 per copy (please add $7 per directory for domestic ship 
ping, $ 15 for international). For more Info visit http://orderbillboard.com/. 
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Rush Hour 
A recent benefit auction hosted by producer Russell Sim-
mons and wife Kimora Lee Simmons reintroduced the trendy 
Piaget Polo watch, which was worn in the 1980s by such 
celebs as Andy Warhol, ackie Onassis, and Frank Sinatra. 
Proceeds from the NewYork event went toward Simmons' 
RUSH charity, which provides underprivileged urban chil-
dren with access to the arts. Simmons, right, is pictured with 
songwriter Denise Rich. 

UNCLE ARTURO 
Legendary trumpeter Arturo Sandoval visited the set of the 
soap opera The Bold and the Beautiful to perform and tape 
two songs for a recent appearance. He played himself, but 
as the uncle of the character Sofia, played by Sandra Vidal. 
Pictured, from left, are actors Paulo Benedeti and Darlene 
Conley, Uncle Sandoval, and actor Tracy Melchior. 

Greene Acres 
WPHI (Philly 103.9) on-air talent and hip- hop film 
writer/producer/director Tim Greene recently stopped by 
the campus of the city'sTemple University to speak to stu-
dents about ways to break into broadcasting and film-
making. Greene also offered an opportunity for some of 
the students to intern on his "Slow Jams" radio show. 
Greene, center, is surrounded by admirers at the student-
run college radio station WHIP. 
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The Goods: Henn Almendárei hello 

N
o one could ever accuse 
Renán Almendárez Coel-
I o of being a one-dimen-
sional man. 

Better-known as radio person-
ality " El Cucuy de la Mañana," 
Almendárez Coello hosts the 
No. 1-rated morning show in Los 
Angeles on KSCA ( 101.9 FM), 
which is now syndicated to 13 
cities nationwide. 

He's also a poet and musician, 
of sorts. A year ago, he recorded 
Cosas de la Vida (Fonovisa), an 
album of poetry read to music 
whose single (yes, there was a sin-
gle), "Poema de Amor," made it 
onto the Billboard Hot Latin 
Tracks chart. 

But El Cucuy's 
most lasting contribu-
tions are of a different 
sort. For the past five 
years, the Honduras-
born Almendárez Coel-
I o—who immigrated 
to the U.S. 20 years 
ago—has used his 
uber popular radio 
show not only to sell 
products (he hawks all 
kinds of things) but also to raise 
money and goods for a wide vari-
ety of causes. Most recently, he 
drummed up nearly $2 million 
from listeners, which was used to 
build homes for the victims of El 
Salvador's 2001 earthquake. 

"That earthquake took place on 
a Saturday," El Cucuy recalls. "On 
Monday, when I went on the air at 
5 a.m., the first thing I said when 
I got on the mike was, 'I've come 
to ask for help for El Salvador. I 
need your help.'" 

El Cucuy, together with his 
.i,i;lekicks La Tropa Loca ( The 

Crazy Troupe) personally traveled 
to El Salvador to deliver the aid, 
with the help of the army and 
local nonprofit groups. By then, 
he was something of a veteran at 
the task, having previously raised 
funds and goods for Honduras 
and Nicaragua after Hurricane 
Mitch in 1997. 
"We were able to fill up a 

warehouse the size of a stadium 
with donated goods," El Cucuy 
says. "And then we realized it 
wasn't just saying, 'Take me, 
here I am.' The first cargo plane 
charged us $ 110,000." 
The second time around, a 

more savvy Almendárez Coello 
raised funds targeted for medicine 

and housing. Last 
Christmas, he again 
traveled to El Salvador 
to inaugurate 300 
donated homes, took 
thousands of gifts for 
poor kids, and was hon-
ored by the Salvadori-
an government. 
"We try to help the 

neediest people," he 
says. "Among the 

needy, there's some that are need-
ier. Those who don't even have the 
energy to go to a shelter because 
they want to die. Those are the 
ones I try to reach." 
As for his poetry, Almendárez 

Coello promises that there's more 
to come, including a new single 
due out Valentine's Day. " I've 
recited poetry since I was a kid, 
and I dreamt of recording poet-
ry," he says. "I always wanted to 
be a very serious broadcaster. But 
I never stopped dreaming about 
my poems." 

LEILA COBV 

1 2 5 6 7 8 9 10 11 12 13 

14 15 16 

19 

20 2 22 ,. 

24 25 26 27 28 

29 30 31 'i2 

33 34 

37 38 41 42 

4 

50 

52 53 54 55 

56 57 

1 1 01 

56 

59 62 61 65 

66 67 

69 70 

TOYER ME' 
Across 
1 Early Hall & Oates 
tune " Known 
You Better Then" 
5 Common tour for 

big acts 
10 Money with 
a purpose 

14 Go platinum, e.g. 
15 Late-night inforner-

cial company 
16 Summer Olympics 

sport 
17 It was famously 

monochromatic 
19 Part of GE 
20 Classic album 

"Who's " 
21 0-U link 
23 Half a Tom 

Jones musical 
24 Popular spot 

for a tattoo 
26 Jefferson Starship 

album cover of a 
space-age dancer 
in the night sky 

29 " Miserables" 
(big musical) 

30 Smoking gun, 
and others 

32 They fly in parks 
33 Cousins of the 

clefts, pecs, 
and traps 

35 Band with a 
1991 No. 1 hit 

36 "Atlas Shrugged" 
name 

37 Pink Floyd album 
cover of a cow 
looking back at 
the camera 

43 "Ouadrophenia" 
song "Love Reign 

Me" 
44 First word of a Jimi 

Hendrix song 
45 Love group 
46 Birthplace of the 

violinist Midori 
49 Subject of an 

Elton tribute 

by Matt Gaffney 

51 Nickelodeon car- 22 Where Paul 
toon character McCartney once 

52 Album cover that spent nine days 
featured a baby in jail 
swimming after a 24 breve 
dollar bill (2/2 time) 

54 "Smell the " 25 Really cool 
(Spinal Tap 26 Russia's 
album whose parliament 
cover was pulled 27 Song section 
for being sexist) 28 Beethoven 

56 "Sweet Home" of masterpiece 
song: abbr. 31 Look that can 

57 41 make you feel 
58 Sound from the creepy 

Stray Cats? 34 " on the Water" 
59 Fleck on the banjo 36 End of many 
61 1968 album cover hymns 

that featured John 38 Catches a 
and Yoko naked symphony 

66 "Dukes of Hazzard" 39 Like some music 
spinoff series in the public 

67 Gets weary domain: abbr. 
68 "Let" 40 Pianist who played 
69 Do very poorly, a famous return 

as an album concert in Moscow 
70 Sticks around 41 Over 29,000 ft., for 
71 Nicholas Romanov. Mt. Everest: abbr. 

for one 42 Russo of "Tin Cup" 
46 With money 

Down at stake 
1 Cut down 47 Slain Tejano star 
2 "This is relaxing!" 48 His first No. 1 
3 Toasts song was 
4 Pentium proces- 1959's "Venus" 

sor's company 49 Not-too-bright sort 
5 Smell (suspect 50 Milton who wrote 
something) "Happy Days Are 
6 The sun Here Again" 
7 Liszt's "Sonata 53 Street dogs 

Minor" 55 Word in a Steely 
8 Legends, Dan album title 
for instance 58 Billie Holiday's 
9 Chinese menu " Brown 
phrase to You" 

10 Lawyer's charge 60 Billy Joel's "Don't 
11 Gospel music Me Why" 

can do it 62 Are you a man 
12 Phonograph part mouse?" 
13 Wooden 63 Part of a 

ducks, e.g. Yiddish cry 
18 Tommy Mottola or 64 Org. for dunkers 

David Geffen 65 Spanish 101 verb 

The solution to this week's puzzle can be found on page 44. 

KN1 swis by Mark Parisi 
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AT THE 15 th ANNUAL 

NORDOFF-ROBBINS MUSIC THERAPY FOUNDATION 

SILVER CLEF AWARD DINNER & AUCTION 



T fl 11 
Domo Records and ION congratulates you 

on your 7th Grammy Nomination for ow-

Ancient 
In the category of Best New Age Album 

Winner for Best New Age Album in 2000 

-At» beunw • 

DOI 

New albums available at your local retailer 

February 26, 2002 

DI 
cocoro sounds 

Domo Group International 
www.domo.com 

email: domo@domo.com 

Eiichi Naito Dino Malito 

METROPOL 
Original Sou 

I Original Music Store written by 

TO3HIYUKI HONDA 
Feat, ATSUKI KIMURA 

and MINAKO " mooki" OBATA 

IN 
MITIYERYereee 

Howard Sapper Toshi Ide 




