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Black Artists Struggle To Regain
Ownership Of Master

BUTLER

BY GAIL MITCHELL

LLOS ANGELLES—Long before the
Recording Artists Coalition (RAC)
bowed 'ast year, artists’ rights have
been a bone of contention in the
music business—especially for
many black performers.

v
5

RUSHEN

While the Rhythm & Blues Foun-
dation has established special funds
that address reparations for many
classic blues and R&B artists, indus-
try-wide royalty reform remains an
unresolved issue.

But a handful of pioneering black

Recordings

artists have been able to stake a
claim in their financial futures
through another route: They defied
the odds by regaining possession of
their master recordings. That select
group includes Ray Charles, the late

(Continued on page 89)

Kylie, Dido Expect Boost From Brits

Other Honorees See Sales Lift From U.K. Awards, Including Sting

BY GORDON MASSON

LONDON—With a brace of awards each, Dido

and Kylie Minogue were the big winners at the |
annual Brit Awards Feb. 20 here. Having already

shipped 12 million units of her debut album,

No Angel, Dido can expect a sales boost from

the show’s coverage, while Minogue will be hop-

ing to capitalize on the exposure to relaunch

her career in the U.S. (Billboard, Feb. 16).

was broadcast on terrestrial channel ITV1 the

Both artists performed at the event, which

Chambers’ ‘Barricades’ On

Wamer Bros. Hits No. 1
SEE PAGE 81
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following night. It will be beamed to some 40
courtries around the world, including the U.S.,
in the coming weeks.

Cartoon band Gorillaz kicked off the event in
style, while Sting offered a fine closing set after
he was honored with the Outstanding Contribu-
tion to Music Award.

Also taking to the stage were Anastacia with

(Continued on page 92)

the new album fever featuring

CANT GET YOU OUT OF MY HEAD
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Mailboat’s
Buffett Delivers

BY MELINDA NEWMAN

LOS ANGELES—Jimmy Buf-

fett slyly admits he knows one

thing for sure: When you own

the record label, "

yourself a lot more available

than when vou're working for

someone else’s company.”
Therefore. he’s granting a rare

interview as he drives to the air-

port near his West Palm

Beach, Fla.. home to talk

about Far Side of the

World. which arrives

March 19 on his own

Mailboat Records.

From the airport,

he will pilot his

Albatross sea plane

to survey some Ever-

glades swwampland. 1

have some friends

coming to visit. and

I need to

check

out

P

— o~

the alligators before I take
them,” he says.

But for now, he wants to talk
about Far Side of the World, his
33rd album overali and his first
studio recording since launch-
ing Mailboat in late 1999 (see
story, page 91).

“I'm just glad to still be mak-
ing albums.” he says. “At one

level, I pretty much
know if you like
what I do, you'll
like this music.

It’s not the time

to go off and do
Butffett Discov-

ers Gershwin.

It's like cooking:
You don’'t com-
pletely go make
some other dish
that's not palatable,
(Continued on

page 91)
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nelly furtado david gray india.arie alicia keys linkin park

WHAT DO ALL OF THE BEST NEW ARTIST NOMINEES
HAVE IN COMMON?

They were first seen on MTV2. In fact, we at MTV2 and this bunch of kids go way back...back to
their first videos. The same videos that we all fell in love with and then played for everyone else
to fall in love with too. And it seems to have worked. Please join us in congratulating these
great new artists. We couldn't be prouder.

B2

WE PICK WINNERS
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The Music Industry’s Web Of Intrigue

Imagine an industry that has allocated (and mostly spent)
more than $4 billion in funds on ventures that have thus far
made back less than $1 million—globally. Think about it. Spend-
ing $4 billion to earn under $1 million. If such calamitous busi-
ness practices seem like a scenario for a possible “industry melt-
down,” you’ve reached the same conclusion regarding the
profitable prospects of online digital music sales as OC&C Strat-
egy Consultants, a London-based international financial advi-
sory firm for media industries. In a new study titled The Digi-
tal Dilemma—Making Music, Losing Money? OC&C merged
comprehensive fact-finding discussions with more than 50 play-
ers in the U.S. and the U.K.—including music labels, online
music retailers, digital-rights management execs, and digital
intermediaries or digital service providers—into a damning
report, concluding that “paid-for digital music still accounts for
less than 0.01% of sales in any market.”

file swapping. Chief among them are the frustrations of com-
mercial radio, which plays little that’s surprising beyond cer-
tain singles or format-restricted remixes of those singles—nei-
ther of which are usually available for individual purchase. The
record industry has adopted the off-putting and commercially
poisonous habit of telling consumers what they want rather than
answering their needs and complaints. Recent studies show that
even hardcore fans have scant knowledge of the latest releases
by established acts. The satisfactions of album-length releases
have been systematically obscured in the marketplace by limit-
ed public exposure on either radio or TV. Many of the songs
receiving the most aggressive pushes are designed to appeal to
the prurient interests of nominal/cursory listeners. Such tacky

sideshows rarely translate into a stable consumer base.
At a time when specious accounting practices in the business
community are being assailed, the Recording Indus-

Legitimate download services and digital sub-
scription models sanctioned by the music business
have resulted in a monumental loss of both money
and time for a hard-pressed industry. One of the
functions of this trade publication is to inform
readers of where best to put their money, and since
1999, this columnist has examined the faulty busi-
ness-cum-cultural reasoning behind online music
enterprises for corporations and individual copy-
right holders (Music to My Ears, Billboard, Aug. 7,
1999), as well as offered commentary on the
“paucity of both Internet profits and online listen-
ing audiences” for legitimate downloads and cited
“insights from a prior era about interim technolo-
gies and their transitional worth” (Music to My
Ears, Billboard, Oct. 9, 1999). Music and media
execs have recently told Billboard they do not

BY TIMOTHY WHITE

try Assn. of America was touting Shaggy's 2000 Hot-
shot release as the best-selling album of 2001 with
an alleged 5 /2 million units sold. Actually, that fig-
ure was, at best, the sum of shipments in 2001—an
archaic and hype-prone method when compared
with SoundScan’s hard tallies of 4.81 million units
purchased of Linkin Park’s Hybrid Theory vs. 4.52
million units for Shaggy’s album.

Meanwhile, imagine the other ways that the
$4 billion lost on online music ventures might
have been spent: for example, on salaries for sea-
soned employees with the expertise (and sufficient
budgets) to sign, market, and distribute the phys-
ical products of serious artists whose unique tal-
ents could have blossomed into worthy catalogs
of recorded music.

Instead, the heavily funded online sphere has

g
£
£
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expect any profits in online digital music sales for

at least two years. Technical and financial experts this columnist
canvassed during the past three years have privately concluded
there may not be any profits in this realm during this decade—
if ever—and have pulled their money from it.

The Web and technology have their uses (this publication goes
to press electronically each week), but the mere existence of
either entity is no guarantee of diverse viability. The 1899-1926
pre-history of popular radio provides instructive parallels, being
a purportedly “revolutionary” communication medium that re-
mained limited in its applications even when it later reached
full functional maturity. By the time the originally headphone-
tethered “ham” (a merger of the words “hobbyist” and “ama-
teur”) radio evolved to feature the widely accepted on/off switch
and the loudspeaker—whereby consumers needed no prepara-
tory skills for maximum enjoyment—it had receded into the
background of public life. Unless, that is, it had something of
unprecedented substance to offer—in which case, the airwaves
seemed even more invisible as a vehicle for imaginative pro-
gramming that transcended its context.

Myopic technologists and greedy software manufacturers
always argue that the medium is the destination—and they’re
regularly mistaken. Music downloads, for example, are primi-
tive trinkets that miscomprehend both the transient “person-
al broadcasting” allure of file swapping and the more lasting,
pride-of-ownership appeal of quality physical product. The do-
it-yourself perspective is never the most evolved or lucrative
point in a product’s life cycle; rather, the nobody-does-it-better
position is, and short-sighted record companies will regret
relinquishing claims to practical superiority. In fact, the music
industry has spent the past two decades diminishing the expe-
rience of recorded music, whether reducing the size and merit
of most CD packaging to the point where it’s too paltry to invite
lasting curiosity or proffering the often thin and tinny sound of
digital music as if it’s a “perfect” product.

A casual survey of top artists this writer has recently visited
in studios revealed that analog recording is regularly preferred
due to the myriad aural attributes of that process, regardless
of whether the final music is (however reluctantly) poured into
a digital mold for buyers. Until the day that U2, Yo-Yo Ma, or
McCoy Tyner are willing to trade their master tapes with any
passerby for either the downloaded, burned, or commercially
purchased copies of those same recordings, you can be certain
that corporate pronouncements about the vast marketplace
value of digital music are all saddle and no horse.

Conventional piracy and the middle-class larceny of large-
scale online bootlegging via CD burning or other means should
be prosecuted. But years of ongoing reportorial inquiries have
yielded anecdotal reasons for the proliferation of peer-to-peer

become a web of intrigue for any businesses intent
on siphoning cash while eluding the operating guidelines and
logical expectations that generally govern the rest of the capi-
talistic landscape. (Attention stockholders of the tech persua-
sion: When was the last time you saw cash dividends?) Clumsy
phrases like the “complex economies of developing e-commerce”
arise whenever excuses are being made for MusicNet and Press-
play, the major-labels’ widely panned online digital music rental
sites (“Hitting All the Wrong Notes” was the headline on TIME's
Feb. 25 evaluation), which are more likely calculated to increase
corporate ownership of the tracks than extend services to fans.
MusicNet and Pressplay are proving as reluctant to cut credible
deals with artists and publishers for copyrighted music as was
the illicit Napster file-sharing enterprise that the majors bat-
tled to disconnect. Somehow, it’s easy for corporations to find
$4 billion for murky digital goose chases but hard for them to
accept the basic cost of doing business. At least the Copyright
Arbitration Royalty Panel, in its Feb. 20 recommendations to
the Library of Congress, called for direct payment to artists of
non-subscription Webcast digital royalties, but such payments
should extend to all digital modes of music delivery, broadcast,
and distribution. Show all parties the money.

Almost as disappointingly elusive as online music profits are
the rising number of out-of-power music and media executives
who once undermined artists’ cases for copyright and contract
issues before assorted industry and governmental bodies, only
to sometimes flip their positions after parachuting from their
respective posts. This was evidenced by a recent statement from
former BMG U.K. & Europe president Richard Griffiths, just
hired as international president of a U.S. artist management
firm, who now amazingly asserts, “In the record business, peo-
ple are realizing that record companies only care about selling
records, therefore they don’t care about long-term careers.”

Indeed. And Congress, the Department of Justice, European
parliaments, and investigative agencies in Brussels or elsewhere
should realize that the overwhelming majority of long-term
careers in the music industry are those of the artists, whose
creative legacies last far longer than the opportunistic policies
of most of the music executives and corporate entities associ-
ated with them. In the digital revolution, cynics fought crass-
ly for market share and the spoils of venture capital. In the
American Revolution, citizens fought courageously for the right
to be law-abiding corporations unto themselves if they so chose.
If one creator/copyright holder seeking legitimate protection
and compensation for his or her music cannot prevail against
an array of high-handed holding companies seeking to avoid
fair play and honest obligations, we are facing a threat to our
social democracy that will equal or surpass the industry melt-
down we may yet invite.
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Recorp OF THE YeaR
India.Arie

Alicia Keys

Kerry "Krucial" Brothers
Outkast

Earthtone I

Train

Brendan O'Brien

Nick DiDia

U2 (PRS)

Briar Eno (PRS)

Danizl Lanois

ALsuM OF THE YEAR
India.Arie
Dave:Way

Mark Niemiec
Qutkast
Earthtone |l

U2 (PRS)

Brian Eno (PRS)
Daniel Lanois
Tim Palmer
Richard Stannard
Mike Piersante

SONG OF THE YEAR
Charte Colin

Rob Hotchkiss

Pat Monahan

Jimmy. Stafford

Alicia Keys

U2 (PRS)

India.Arie

Nelly Furtado (SOCAN)

BesT NEw ARTIST
India.Arie

Davig Gray (PRS)

Nelly Furtado (SOCAN)
Alicia Keys

Linkin Park

BesT FEMALE PoP VoCAL PERFORMANCE
Nelly “urtado (SOCAN})

BesT MaLE Pop VocaL PERFORMANCE
Craig David (PRS)

Brian McKnight

James Taylor

Best Pop PERFORMANCE By A Duo Or
GRrour WITH YocAL

*NSYNC

U2 (PRS)

Backst-eet Boys

C

BesT Pop COLLABORATION
Wit VocaALs

Christina Aguilera

Pink

Tony 3ennett

Billy Joel

Brian McKnight

Justin Timberlake

Shaggy

Ricardo "RikRok" Ducent

BesT Popr INSTRUMENTAL PERFORMANCE
Kirk Whalum
Larry Carlton

BestT DANCE RECORDING
Lionel Richie

BesT Pop INSTRUMENTAL ALBUM
Acoustic Alchemy (PRS)

Larry Carlton

Neal Schon

Kirk Whalum

BesT Pop YocaL ALBUM
Nelly Furtado (SOCAN)
NSYNC

BEST TRADITIONAL PoP YOCAL ALBUM
Betty Buckley
Michael Feinstein

BesT FEMALE Rock VocaL PERFORMANZE
Tori Amos
Melissa Etheridge

BestT MaLE Rock YocAL PERFORMANCE
Lenny Kravitz
John Mellencamp

BesT Rock PERFORMANCE BY A Duo Or
GRroupr WiTH Vocal

Aerosmith

Coldplay (PRS)

Dave Matthews Banc

Train

U2 (PRS)

Best HARD Rock PERFORMANCE
Linkin Park

POD.

Saliva

BEST METAL PERFORMANCE
Black Sabbath
Stayer

Slipknot
System of a Down
Tool

BesT Rock INSRUMENTAL PERFOMANCE
Godsmack

Joe Satriani

Steve Vai

Best Rock Sone
Charlie Colin

Rob Hotchkiss

Pat Monahan

Jimmy Stafford

U2 (PRS)

Steven Tyler

Guy Berryman (RS}
Jon Buckland (PRS)
Will Champion (PRS)
Chris Martin (PRS)

BesT Rock ALBumM
Aerosmith

Linkin Park

U2 (PRS)

BEesT ALTERNAT'VE Music ALBuM
Tori Amos

Coldplay (PRS)

Radiohead (PRS)

Bjork (STEF)

BesT FEMALE R&B VocAL PERFORMANCE
India.Arie

Mary |. Blige

Blu Cantrel

Alicia Keys

Jill Scotr

BestT MaLE R&B YocaL PERFORMANCE
Case

Maxwell

Brian McKnight

Musiq Soulchild

Usher

Best R&B PerrorMANCE By A Duo
OR GrouP WITH YocaL

City High

Destiny's Child

Carl Thomas

The isley Brothers

112

BesT R&B Sonc
Erykah Badu
Alicia Keys

oé'nition

Missy ‘Misdemeanor” Elliott
Timbaland

Brian McKnight

India.Arie

Best R&B ALsuM
India Arie

Mary |. Blige
Destiny's Child
Alicia Keys

BesT TRADITIONAL R&B VocaL ALBum
Gladys Knight

BEesT RAP SOLO PERFORMANCE
DMX

Missy “Misdemeanor” Elliott
Nelly

Afroman

BesT RAP PERFORMANCE
By A Duc or Grour
Outkast

Gorillaz

Beanie Sige!

Memplis Bleek

P. Diddy

Black Rob

BEST RAP/SUNG COLLABORATION
Eve

Gwen Stefani

Case

Ludzcris

Jagged Edge

Nelly

Mystic

Planet Asia

BesT RaP ALBUM
Eve

Ludacris

Qutkast

BesT FEMALE COUNTRY VOCAL
PERFORMANCE

Jamie O'Neal

Trisha Yearwood

Best MaLE COUNTRY VOCAL
PERFORMANCE

Johnny Cash

Lyle Lovett

BesT COUNTRY PERFORMANCE BY
A Duo or GrouP VWITH VocalL
Diamond Rio

Lonestar




ASCAP Congratulates Our
Grammy Nominees for 2002.

BesT COuNTAY COLLABORATION
WITH VocALS

Emmylou Harr:s

Garth Brooks

Jo Dee Messina

Tricia Yearwood

BEST COUNTRY INSTRUMENTAL
PERFORMANCE

Brad Paisley

Leon Russell

BesT COUNTRY SONG
Jamie O'Neal

Lisa Drew

Steven Dale Jones
Gary Baker

Frank Myers

Richie McDoreld

Best COUNTRY ALBUM
Trisha Yearwood
Diamond Rio

BEST BLUEGRASS ALBUM
Ricky Skaggs
Kentucky Thunder

BEST NEw AGE ALBUM
Fhilip Aaberg
David Darling

BeST CONTEMPORARY JAZZ ALBUM
Bunny Brunel

Marcus Miller

Mike Stern

BEST Jazz VocAL ALBUM
Dianne Reeves

BEST Jazz INSTRUMENTAL SoLO
Regina Carter
Pat Martino

BEST JAZZ INSTRUMENTAL ALBUM,
INDIVIDUAL OR GROUP
Pat Martino

BEST LARGE jazz ESEMBLE ALBUM
Rob McConnell Tentet (SOCAN)
Bob Mintzer Big Band

BEeST LATIN JAZZ ALBUM

Tito Puente
Chico O'Farrill

BesT Rock GOSPEL ALBUM
The Choir
Sonicflood

BesT POP/CONTEMPORARY
GOSPEL ALBUM

Avalon

Michael W. Smith

BEST SOUTHERN, COUNTRY, OR BLUEGRASS
GOSPEL ALBUM

Bill & Gloria Gaither

Randy Travis

BesT GosPEL CHOIR OR CDRUS ALBUHM
Carol Cymbala and The Brooklyn Taberracle
Choir

BEST LATIN POP ALBUM
Juan Gabriel
Jaci Velasquez

BEsT LATIN ROCK/ALTERNAFIVE ALBUM
Ozomatli

BesT TRADITIONAL TROPICA . LATIN ALBUM
Carlos Vives

BEST SALSA ALBUM
Frankie Negron
Tito N:eves
Gilberto Santa Rosa

BesT MERENGUE ALBUM
Grupo Mania

Torio Rosario

Olga Taiidn

BEST MEXICAN/MEXICAN-AMERICAN ALBUM
Pepe Aguilar (SACM)
Vicente Fernindez

BesT TEJANO ALBUM
=milo Navaira

BeST TRADITIONAL BLUES ALBUM
Maria Muldaur
james Blcod Ulmer

BesT CONTEMPORARY FOLk ALBUM
Buddy and Julie Miller

BEST REGGAE A_BUM
Beres Hammond (PRS)
Luciano (PRS)

Damian Marley

BeST WORLD Music ALBUM
Ravi Shankar (PR)

BeST MusicaL ALBUM FOR CHILDREN
Cathy Fink
Marcy Marxer

BesT SPOKEN WORD ALBUM FOR CHILDREN
Tom Cnapin

BEST SPOKEN WORD ALBUM
Quincy. Jones

BEesT MusicaL SHow ALsum
Billy St-aus

Martin Koch (STIM)

Phil Ramone

Stephen Flaherty

Lynn Anerns

Dr. Seuss

Stephen Sondheim

BEST SCORE SOUNDTRACK ALBUM FOR A
MoTioN PICTURE, TELEVISION OR OTHER
VisuaL MEebiA

Tan Dun

Mark Isham

BEST SONG WRITTEN FOR A MoTION
PiCTURE, TELEVISION OR OTHER VISUAL
Mebia

Jorge Calandrelli

Tan Dun

James Schamus

Diane Warren

Brian McKnight

BEeST INSTRUMENTAL COMPOSITION
Alan Silvestri

John Patitucci

Tan Dun

BEST INSTRUMENTAL ARRANGEMENT
Bob Florence

BEST INSTRUMENTAL ARRANGMENT
ACCOMPANYING VOCALIST

Paul Buckmaster

Claus Ogerman (GEMA)

Johnny Mandel

BeST ALBuM NoOTES
Gerald Early

BEST HISTORICAL ALBUM
Mark Wilder
Harry Belafonte

BeST ENGINEERED ALBUM, NON-CLASSICAL
Martin Brumback

PropucER OF THE YEAR,
Non-CLASsICAL

Dr. Dre

Jimmy Jam

Terry Lewis

BesT REMIXED RECORDING,
Non-CLASsICAL

E-Smoove

Steve "Silk" Hurley

K-Klass (PRS)

BEST CLASSICAL ALBUM
Pierre Boulez (GEMA)

Sir Charles Mackerras (PRS)
Brian Couzens (PRS)

BEST ORCHESTRAL PERFORMANCE
Pierre Boulez (GEMA)

Best OPERA RECORDING
Sir Charles Mackerras (PRS})

BEST INSTRUMENTAL SOLOIST(S)
PERFORMANCE (WiITH ORCHESTRA)
Reinbert de Leeuw (BUMA)

Pierre Boulez (GEMA)

BEST INSTRUMENTAL SOLOIST
PERFORMANCE (WITHOUT ORCHESTRA)
Marc-André Hamelin (SOCAN})

!
4

%
Warld Radin y -

Best CHAMBER MusiC PERFORMANCE
Pierre Boulez (GEMA)
Jian Wang (CHA)

BEST SMALL ENSEMBLE PERFORMANCE
(WITH OR WITHOWT CTONDUCTOR)
Denman Maroney

Jordi Savall (SACEM)

BesT CLASSICAL YOCAL PERFORMANCE
Cristopher Hogwood (PRS)

BEesT CLASSICAL CONTEMPORARY
COMPOSITION

Pierre Boulez (GEMA)

Poul Ruders (KODA)

Kaija Saariaho (TEOSTO)

John Tavener (PRS}

BesT CLAsSICAL CROSSOVER ALBUM
Bernd Ruf (GEMA.

En-ique Chia

Evelyn Glennie (PRS)

BesT SHORT For+ Music ViDEO
Aerosmith

Missy "Misdemeanor” Elliot
Ludacris

Mzdonna

Outkast

BesT LoNG Form Music ViDEO
Freddie Mercury (PRS)
Bob Marley

There is no more distinguished honor
in the music world than a Grammy
nominaticn. In 2002, the incredible
creativity of ASCAP members was recog-
nized once again in over 85 categories.
ASCAP is proud to salute them as well
as congratulate this year's Lifetime
Achievement and Trustee Award
Honorees: Count Basie, Perry Cemo,
Rosemary Clooney, Al Green, Joni
Mitchell, Tom Dowd, and Alan Freed.

The
ADVANTAGE

www.ascap.com

MARILYN BERGMAN | PRESIDINT
& CHAIRMAN OF THE BOARD
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SOUNDTRACK

Satellite

grosses $2.1 million through five
shows at Radio City Music Hall.
2% Reviews & Previews: Cher,
Alanis Morissette, and Kylie
Minogue take the spotlight.

44 R&B: Cherokee is in a hap-
pier place on her Arista debut,
Soul Parade.

48 Words & Deeds: Britain’s
Deckwrecka returns with A Better
Tomorrow? on Ronin.

49 Beat Box: Nervous Records
offers a bevy of tasty remixes and
fresh house hits for release.

51 Country: Country artists and ex-
ecutives remember Waylon Jennings.
54 Latin Notas: Laura Pausini
readies her English-language debut.
58 Jazz Notes: Arturo Sandoval
puts down his trumpet for his Cres-
cent Moon/Columbia debut.

59 Studio Monitor: Korn goes
completely digital for its new album.
60 Songwriters & Publishers:
Tomato remembers singer/song-
writer TownesVan Zandt.

Top of the News

12 The Supreme Court agrees
to hear a case this session
on copyright terms.

Artists & Music

12 Executive Tumtable: Bryan
Switzer is named senior VP of
promotion for Universal South.

18

16 Bernadette Peters covers clas-
sic show tunes on Angel Records.
16 The Beat: Rod Stewart finds
a new home with J Records.

18 Neil Finn enlists famous
friends for Nettwerk’s 7 Worlds
Collide—Live at the St. James.
18 Sound Tracks: The Life and
Debt soundtrack accurately reflects
the sentiment of the film.

20 The Classical Score: The his-
torical reissue industry loses one of
its proponents with the passing of
Keith Hardwick.

22 Touring: Mary J. Blige's cur-
rent tour serves as preparation for
an upcoming summer outing.

23 Boxscore: Barry Manilow

NEIL FINN

27

LIONEL RICHIE
20TH ANNIVERSARY SALUTE

N
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Programming
75 Music & Showbiz: Eve makes
her feature film debut in XXX.

Features
8 Market Watch

66 Update/Good Works: NARAS
will donate almost $80,000 in
honor of Grammy Fest.

72 (lassifieds

73 Tweet takes flight with her
Gold Mind/Elektra debut.

77 Between the Bullets: Valen-
tine’s Day drives sales of discs from
Sinatra, Enya, Streisand, and others.
93 Billboard.com: What's
online this week.

WAYLON JENNINGS

Intemational

61 Universal buys the Koch
Group’s European division.

62 Hits of the World: Operacion
Triunfo takes seven of the top 10
spots on Spain’s albums chart.

63 Global Music Pulse: Nash-
ville-based Lambchop gets rave
reviews in the U.K. for /s @ Woman.

Merchants & Marketing

67 Pop- and rock-star product
holds court at the 99th annual
American International Toy Fair.

68 Dedlarations of Independents:
East Side Digital Group makes
dramatic staff cuts.

69 Retail Track: Trans
World Entertainment and
Alliance Entertainment look
to outbid competitors for
Valley Media product.

70 Home Video: Hollywood
tries to quell toy industry fears
with more commitment to fran-
chise properties.

94 The Billboard BackBeat

At a Glance

83 Chart Artist Index
88 Chart Song Index

A ‘;“l 2

™

Black Hawk Down

RETURN TO FORM: Elvis Presley made his Billboard album chart
debut in 1956 with an eponymous LP that is now considered to be
one of the most classic rock albums of all time. Presley continued
to have albums debut on the chart every year for 30 years, the first
interruption to this pattern coming in 1986. After that year with-
out Elvis, he charted again in four non-consecutive years: 1987,
1992, 1994, and 1997.

With the debut this issue of Elvis: The Very Best of Love
(BMG/Madacy Special Products) at No. 174, the late king of rock-
"n’roll continues his second uninterrupted album chart run. RCA’s
Artist of the Century set peaked at No. 163 in 1999, and Presley
has charted every year since. The Elvis Presley Collection—Coun-
try reached No. 159 in 2000, and 50 Greatest Love Songs went to
No. 150 in 2001.

While it’s unlikely that Presley will have another uninterrupted
30-year run, it’s not difficult to imagine his popularity extending
into the 22nd century and beyond.

ALLTHE WAY: Another late artist whose voice should still be grac-
ing the airwaves into the 22nd century is the legend who bullets 75-
32 on The Billboard 200. Frank Sinatra’s Greatest Love Songs
{Reprise) benefited from Valentine’s Day sales (see Over the Counter,
page 77) and thus becomes the highest-charting Sinatra album
since Duets I sailed to No. 9 in 1994.

Not counting the two Duets sets (the first one peaked at No. 2 in
1993), Greatest Love Songs is the highest-charting Sinatra album
since Trilogy: Past, Present, Future went to No. 17 in 1980.

To put it another way, Greatest Love Songs is one of Sinatra’s
top five highest-charting albums since 1970. The other album from
the past 32 years that completes the top five is O’ Blue Eyes Is Back
(No. 13 in 1973).

SECOND IMPRESSION: Until this issue, Australian singer Natal-
ie Imbruglia was classified as a one-hit wonder on The Bill-
board Hot 100. The hit song that kicked off her career, “Torn,”
wasn’t issued as a commercial single in the U.S. and so initial-
ly was ineligible for the Hot 100, even though it reigned on Hot
100 Airplay for 10 weeks.

It’s only a twist of fate that kept her from making her Hot 100
bow this week. When the chart rules were changed at the beginning
of the 1999 chart year to allow airplay-only tracks on the chart,
“Torn” was close to fading away. It did manage to “enter” the Hot
100 at No. 42, fall to No. 47, and then disappear from the chart.

Imbruglianever successfully followed “Torn” until now. “Wrong
Impression” (RCA), the first track from Whute Lilies Island to go to
radio, earns Hot Shot Debut honors by opening at No. 64.

More Fred Bronson each week at www.billboard.com.

www.billboard.com
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Randy Phillips Aims For Touring Industry ‘Devolution’

BY RAY WADDELL
NASHVILLE—Randy Phillips is
out to “devolutionize” the tour-
ing business.

Phillips, former artist manager
and head of the Gasoline Alley and
Red Ant record labels, has joined
Anschutz Entertainment Group
(AEG) as head of the company’s
new live entertainment arm, AEG
Live (Billboard Bulletin, Feb. 19).
Major moves will come often and
early, with dates by Britney Spears
and Paul McCartney already nailed
down, as well as a tour by Eagles
and numerous acquisitions and al-
liances in the works.

“If you look at my career, I've al-
ways been an entrepreneur, and for
me to step into a corporation would-
n’t be a good fit unless it was an entre-
preneurial type of situation,” Phillips
tells Billboard. “|AEG’s] Phillip
Anschutz and [AEG president/CEQ]
Tim Leiweke have given me a broad
canvas to paint and create what I hope
is a better mousetrap. I sold them on
a business plan I titled ‘devolution,’

In The News

* Police seized $500,000 worth of
counterfeit goods—17,000 CDs
and 2,000 videos—Feb. 19 in
New York. Three men were
charged with trademark coun-
terfeiting after investigators,
using a search warrant, found the
materials spread throughout two
empty apartments in Harlem.

¢ Russ Simons, who has been
GM of Nashville’s Gaylord Enter-
tainment Center since the arena
opened in 1996, has resigned to
join HOK Sport+Event+Venue,
an architectural firm in Kansas
City, Mo. Simons—who is sen-
ior VP of Powers Management—
begins his new post March 6 but
will continue as a consultant to
Powers throughout June. Mike
Wooley, assistant GM at the
arena, has been named interim
GM. With HOK, Simons will
serve as principal in facility
operations management and
maintenance.

e Dick Clark Productions,
which has been sold to a group
of private investors (see Music
& Showbiz, page 75), will team
with Clear Channel Entertain-
ment to create a new music-
focused TV series. The as-yet-
untitled weekly program will
include music videos and live
performances from Clear
Channel venues. The series is
set to launch this fall, although
a broadcast deal has not yet
been signed (Billboard Bul-
letin, Feb. 20).

and it’s about returning the national
touring business to what it was before
the Sillerman/SFX roll-up.”

Phillips has been named both
executive VP at AEG and CEO of AEG
Live. The latter includes concert pro-
motion firm Concerts West (to be
renamed AEG Concerts), Golden-
voice, and Celine Dion’s upcoming
venture with Caesars Palace in Las
Vegas, which is produced by AEG
Concerts and Franco Dragone and set
to open in March 2003 (Billboard
Bulletin, May 17, 2001). Phillips will
report directly to Leiweke and be
based in Los Angeles.

John Meglen and Paul Gongaware,
founders of Concerts West (acquired
by AEG in December 2000), will con-
tinue to serve as co-CEOs of AEG
Concerts. Last year, Concerts West
produced the Spears, Family Values,
and Pledge of Allegiance tours. It is
producing current tours by Neil Dia-
mond and Barry Manilow.

Phillips confirms that AEG Live
will produce up to half the dates on
the upcoming McCartney Drivin’
USA arena tour, a trek once expected
to go completely under the Clear
Channel Entertainment (CCE) ban-

Anschutz Entertainment Group

ner. “We’ll have our share of
McCartney dates, and that goes back
to my 25-year relationship with [vet-
eran touring exec] Barry Marshall.
Right now, we're in the process of
working on an Eagles tour with
[manager] Irving Azoff and [pro-
moter] Terry Bassett, and we’re also
routing Britney’s summer tour.”
Asked if AEG Live would compete
with CCE in volume, Phillips says,

Crescent Moon Enters
New Phase With Abaroa

BY LEILA COBO

MIAMI-—Crescent Moon Records, the
Miami-based joint venture between
Emilio Estefan Jr. and Sony Music, is
entering a new phase in its develop-
ment, with the appointment of Mauri-
cio Abaroa as president.

The fledgling label, created by Este-
fan in 1999, is prepar-
ing for a round of re-
leases that take aim at
the Latin region, the
U.S. Latin market, the
English-language mar-
ket, and, finally, Spain—
through Sunny Luna, a
Spanish joint venture
between Crescent Moon,
Sony, and Grupo Prisa.

While its scope is
large, Crescent Moon
will remain a boutique
label with a strong artist-
development focus.

“The way the business
is right now, it's more im-
portant to be small, es-
pecially when you're in artist develop-
ment,” Estefan says. The past year has been
one of preparation, both for new launch-
es and for follow-up albums, and that, he
says, takes time. “Now, we're ready.”

This is the second incarnation of
Crescent Moon, which in the early "90s
had a Cuban focus and put out releases
by salsa diva Albita and legendary bassist
Cachao. This time, Estefan opted for a
more cutting-edge, bilingual approach.
Sony veteran John McL. Doelp was the
previous president of Crescent Moon,
where he forged the label’s relationships
with Sony at a worldwide level. Last
month, he moved to Columbia as sen-
ior VP of A&R operations.

Last year, Crescent Moon released

ABAROA

albumns by Shalim, Vallejo, and Rabanes,
but only found moderate success in the
latter, a Panamanian rock/ska band that
garnered a Latin Grammy nomination.

“It has been a development phase,”
says Abaroa, who joined Crescent Moon
10 months ago as senior VP/GM, after
heading the Latin Academy of Record-
ing Arts and Sciences.
“It’s easier to sign es-
tablished artists and
start selling albums the
next day. But Emilio—
from the beginning—
wanted to use this com-
pany to promote and
develop new talents.”

Part of Abaroa’s

thrust since his arrival at
1 Crescent Moon has been
to put together a mar-
keting and media rela-
tions team that would
enable the label—which
has relied on Sony for
much of its promotion
and marketing—to
work more independently. Forthcoming
releases include a new album by
Rabanes, an English-language album by
MSM (Miami Sound Machine, in its new,
female trio incarmation), and a debut by
singer/songwriter Gian Marco.

Abaroa, a songwriter himself, is also
aware that many eyes are on Crescent
Moon. “I'm conscious that we're a very
privileged label. We all know that Cres-
cent Moon is a small company that’s
beginning to grow. We are going to
keep on working, we are going to keep
on supporting development of our
artists, we will take strong decisions in
terms of making this a profitable com-
pany as soon as we can, but we're not
driven by that purpose.”

“I think we could be Avis to their
Hertz. I don’t know if we’ll ever be
as big or would want to be, but I do
know we’ll be good citizens in terms
of the live music industry.”

Southern California promoter
Goldenvoice, headed by Paul Tollett
and Rick Van Santen (acquired by
AEG March 2001), will work under
the AEG Concerts banner. Music
pay-per-view provider Spring Com-
munications will also fall under the
AEG Live umbrella.

Phillips says his plan calls for “a
combination of mergers and acqui-
sitions, setting up businesses in dif-
ferent parts of the country and
funding them, along with strategic
alliances with companies that are
not Clear Channel-affiliated.

“How can we compete with a
corporate monolith?” Phillips con-

tinues. “[With] the backing of An-
schutz behind us, nobody will ques-
tion our financial ability.”

Asked if a long-rumored deal
between AEG and House of Blues
Concerts was on the table, Phillips
says: “It could be. If it were on the
table, it would be as an acquisition.
They are one of the companies
we're looking at.”

Leiweke and industry veteran Irv-
ing Azoff remain co-chairs of AEG
Live. “Randy Phillips is a unique
individual who has experience as a
manger, record company [exec], and
entrepreneur,” Azoff notes. “He has
great contacts and great manage-
ment skills, and I know he will build
[AEG Live] into a great company.”

Azoff adds that AEG live will
“absolutely” become more aggres-
sive on all touring industry fronts.

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

2001 2002
Total 98,293,000 88,359,000 (<10.1%)
Albums 93,410,000 86,230,000 (<7.7%)
Singles 4,883,000 2,129,000 (<56.4%)

YEAR-TO-DATE SALES BY ALBUM FORMAT
| 2001 2002

cb 86,116,000 81,142,000 (<5.8%)
Cassette 7,113,000 4,885,000 (<31.3%)
Other 181,000 203,000 (=12.2%)
This Week 14,801,00 This Week 2001 16,407,000
Last Week 12,694,000 Change <9.8%
Change < 16.6%
SALES
This Week 14,470,000 This Week 2001 15,574,000
Last Week 12,398,000 Change <711%
Change <16.7%

SING!
This Week 331,000 This Week 2001 833,000
Last Week 296,000 Change <60.3%

2001

2002

4,742,000 4,297,000 (<9.4%)

12,296,000 10,865,000 (<11.6%)

13,143,000 12,417,000 (<5.5%)

5,339,000 5,016,000 (<6.0%)

16,190,000 15,460,000 (=4.5%)

12,480,000 12,160,000 (= 2.6%)

6,259,000 5,964,000 (= 4.7%)

15,668,000 14,962,000 (=4.5%)

ROUNDED FIGURES FOR WEEK ENDING 2/17/02

wwwibillboard.com
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in 2001, sixty-five
Grammy® nominations
were recorded,
mixed, remixed,
mastered or remssierod

ok The Hit Factory Mesw York Cly
and The Hll Feciory Criterta Mileint

Thank you to all the
Artists, Producers,

Engineers, Mixers,
Managers, Writers,
and Record Companies
who made this possible.

MIAMI

From the entire
HR m Family

h&ummm

RECORD OF THE YEAR

Video > India.Arie/Motown
Records, india.Arie & Carlos

“Six July" Broady, producers;

Kevin Haywood & Mike Shipley,
engineer/mixers

Faltin’ > Alicia Keys/J Records,
Alicia Keys, producer; Kerry
"Krucial" Brothers & Russ Elevado,
engineer/mixers

Walk On > U2/lnterscope Records,
Brian Eno & Daniel Lanois, producers;
Steve Lillywhite & Richard Rainey,

engineer/mixers

BEST NEW ARTIST
India.Arie
Alicia Keys

SONG OF THE YEAR

Fallin’ > Alicia Keys, songwriter
Video > India.Arie, Cartos "Six
July" Broady & Shannon

Sanders, songwrite

WITH VOCALS

Best Dance Recoroing
Out of Nowhere > Gloria Estefan
/Epic Records

BEST POP VOCAL ALBUM

All For You > Janet Jackson
/Virgin Records America

Songs From The West Coast > Elton
John/Rocket/Universal Records
Celebrity > NSYNC/Jive Records

BEST MALE ROCK VOCAL PERFORMANCE
Dig In > Lenny Kravitz
/Virgin Records

BEST HARO ROCK PERFORMANCE
Your Disease > Saliva/Island/
Def Jam Music Group

'World Radio Histo

BEST ROCK SONG

Walk On > U2, songwriter

BEST ALTERNATIVE MUSIC ALBUM
Halfway Between The Gutter
And The Stars > Fatboy Slim
/Astralwerks

BEST FEMALE R&B voCAL PERFORMANCE

Video > India.Arie/Motown Records
Family Affair > Mary J.Blige/MCA
Records

Hit em Up With Style (Oops!) > Blu
Cantrell/Arista Records

Fallin’ > Alicia Keys/J Records

A Long walk > Jill Scott

/Hidden Beach Recordings

BEST MALE R&B vocaL PERFORMANCE
Lifetime > Maxwell

/Columbia Records

Love Of My Life > Brian McKnight
/Motown Records

U Remind Me > Usher

/Arista Records

Peaches & Cre
Records

BEST R&B song
Fallin’ > Aliciz

it‘em Up Style (Oops!) > Dallas
stin, songwriter (Biu Cantrell)

Acoustic Soul >
Records

No More Drama> Mary J. Blige
/MCA Records

Survivor > Destiny’s Child
/Columbia Records

Songs In A Minor > Alicia Keys
/J Records

BEST TRADITIONAL R&B aLBUM
At Last > Gladys Knight/MCA
Records

BEST RAP SOLO PERFORMANCE

Because | Got High > Afroman
/Universal Records

who we Be > DMX/Def Jam Records

BEST RAP PERFORMANCE BY A DUO OR GROUP

Bad Boy For Life > P.Diddy, Black
Rob & Mark Curry/Bad Boy
Records

BEST RAP/SUNG COLLABORATION

Let Me Blow Ya Mind > Eve Featuring
Gwen Stefani/Ruff Ryders

Area Codes > Ludactris Featuring
Nate Dogg/Det Jam Recordings

BEST RAP ALBUM

Scorpion > Eve/Ruff Ryders
Pain Is Love > Ja Rule/Def Jam
Recordings

Back For The First Time >

Ludacris/Def Jam South
Recordings

BEST LATIN JAZZ ALBUM
Nocturne > Charlie Haden/Verve
Records

BEST CONTEMPORARY SOUL GOSPEL ALBUM

The Experience > Yolanda Adams
/Elektra Entertainment Group

Still Tramaine > Tramaine Hawkins
/Gospo Centric

ALBUM

e >Chayanne/Sony
Discos

Azut > Cristian/BMG US Latin

Abrazame Muy Fuerte > Juan

Gabriel/BMG US Latin

BEST TRADITIONAL TROPICAL LATIN ALBUM

ntrar >Carlos Vives/

: Live At The New York
>Tommy Krasker &
Rock. producers;
pndheim, composer & lyricist

SOUNDTRACK ALBUM FOR A MOTION
ISION OR OTHER VISUAL MEDIA

anos: Peppers & Eggs >
arious Artists/Columbia/
Sony Music Soundtrax

BEST SONG WRITTEN FOR A MOTION PICTURE, TELEVI-
SION OR OTHER VISUAL MEOIA

There You’ll Be (From Pearl Harbor)
> Diane Warren, songwriter (Faith Hill)

BEST INSTRUMENTAL ARRANGEMENT

En La Orilla Del Mundo (At The Edge Of
The World) > Gonzalo Rubalcaba,
arranger (Charlie Haden)

PROOUCER OF THE YEAR, NON-CLASSICAL

Dr. Dre > Family Affair (Mary J.
Blige) |
Jimmy Jam & Terry Lewis >
No More Drama (Mary J. Biige),
U Remind Me (Usher)
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CONGRATULATES OUR

CARLOS “SIX
JULY” BROADY
4 NOMINATIONS

MARK BATSON

NORMAN BLAKE

LESLIE BRATHWAITE

CARLOS "SiX JuLY" BROADY

T BONE BURNETT

THE CoxXx FAMILY

BRIAN ENO (PRS)

FAIRFIELD FOUR

JOAN HARTFORD

AVERY JOHNSON

ALISON KRAUSS

BLUE MILLER

ORGANIZED NCIZE

NEAL H. POGUE

ANTONIO "LA" REID

THE SOGGY BOTTOM BoYs (DAN TYMINSKI,
HARLEY ALLEN & PAT ENRIGHT)

RALPH STANLEY

SCOTT UNDERWOOD (TRAIN)

GILLIAN WELCH

T BONE BURNETT
GERALD EATON (SOCAN)
BRIAN WEST (SOCAN)

JA RULE
3 NOMINATIONS

DAVID GRAY (PRS)
LINKIN PARK

RANDAL BARLOW
ERIC CLAPTON (PRS)
HARRY CONNICK, JR.
DAFT PUNK (PRS)
EMILIO ESTEFAN
GLORIA ESTEFAN
FIVE FOR FIGHTING
FAITH HILL

JANET JACKSON
MICHAEL JACKSON
ELTON JOHN (PRS)
DAVE Koz

LiL’ Kim

MYA

*NSYNC

R.E.M
ROMANTHONY

SADE (PRS)
LUCINDA WILLIAMS

3 NOMINATIONS

MARK CURRY
NATE DOGG
GORILLAZ (PRS)
JA RULE
JAY-Z

AALIYAH

DALLAS AUSTIN

REGINA BELLE

CARLOS "SiX JuLY'" BROADY
LAMONT DOZIER

FAITH EVANS

MIKI HOWARD

THE O’JAYS

RYAN ADAMS

ALIEN ANT FARM

THE ALLMAN BROTHERS BAND
ERIC CLAPTON (PRS)

MARTI FREDERIKSEN

PJ HAVEY (PRS)

LINKIN PARK

STEVIE NICKS

RAGE AGAINST THE MACHINE
SCOTT UNDERWOOD (TRAIN)
LUCINDA WILLIAMS




RYAN ADAMS

HARLEY ALLEN
ASLEEP AT THE WHEEL
BROOKS & DUNN

ROBERT LEE CASTLEMAN

SHERYL CROW
DiAMOND RiO
JERRY DOUGLAS
GLEN DUNCAN
PAT ENRIGHT
VINCE GILL

DoN HENLEY
GEORGE JGNES
BiLL KIRCHEN
ALISON KRAUSS
ALBERT LEE
LONESTAR

PATTY LOVELESS
RICHIE MCDONALD
Tim MCGRAW
WILLIE NELSON
DoLLY PARTON
EARL SCRUGGS
GARY SCRUGGS
RANDY SCRUGGS
SHAYE SMITH
RALPH STANLEY
MARTY STUART
SONNY TiLLIS
BoBBY TOMBERLIN
DAN TYMINSKI
UNION STATION
GILLIAN WELCH
LUCINDA WILLIAMS

YOLANDA ADAMS

Bi1G TENT REVIVAL

THE BLIND BOYS OF ALABAMA
KiMm BURRELL

THE CHOIR

STEVEN CURTIS CHAPMAN

DC TALK

PERCY GRAY. JR.

MERLE HMAGGARD

FRED HAMMOND

TRAMAINE HAWKINS

THE JORDANAIRES

JOHN P. KEE

THE LIGHT CRUST DOUGHBOYS
THE OAK RIDGE BoyYs

DOTTIE PEOPLES

RICHARD SMALLWOOD
PATRINA SMITH

ANGIE WINANS

CECE WINANS

ATERCIOPELADOS

RAMON AYALA Y Sus BRAVOS
DEL NORTE

ROBERT BLADES

CRISTIAN

FREDDY FENDER

DAVID LEE GARZA Y Los
MUSICALES

JUANES

OSCAR D’LEON Y WLADIMIR

LOsS SUPER SEVEN

MOSE ALLISON
KARRIN ALLYSON
BRIAN AUGER
KENNY BARRON
TERENCE BLANCHARD
MICHAEL BRECKER
BoB BROOKMEYER
GARY BURTON
DENNiIS CHAMBERS
ELIANE ELIAS
KURT ELLING

BiLL EVANS
KENNY GARRETT
CHARLIE HADEN
ROY HARGROVE
ROY HAYNES

LOos HOMBRES CALIENTES
(IRVIN MAYFIELD & BILL

SUMMERS)

DAVE HOLLAND

TONY MACALPINE

JiMm MCNEELY TENTET
NICHOLAS PAYTON
SONNY ROLLINS
DAVID SANCHEZ
JACKY TERRASSON

LINKIN PARK
3 NOMINATIONS

DR. JOHN

Bubby GuUY

ETTA JAMES
DELBERT MCCLINTON
KEB' Mo*

IKE TURNER

JIMMIE VAUGHAN
KiMm WILSON

BEAUSOLEIL

T BONE BURNETT
PETER CASE
FREDDY FLETCHER
JOHN HARTFORD
ROGER MCGUINN
JOHNNY MIKE
VERDELL PRIMEAUX
GILLIAN WELCH
LUCINDA WILLIAMS

BENNY ANDERSSON (STIM)
MEL BROOKS

BJORN ULVAEUS (BuMA)
DAVID YAZBEK
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World Radio History

RALPH STANLEY
3 NOMINATIONS

BRANDON BARNES
MARTIN BRUESTLE
T BONE BURNETT
DANMNY ELFMAN
JOHN FLANSBURGH
DAVIO HARTLEY
JOHN LINNEL
CLIFF MARTINEZ
RACHEL PORTMAN (PRS)
STING (PRS)

JOHN WIiLLIAMS

BiLLY CHILDS

GEORGE S. CLINTON
KURT ELLING

BELA FLECK
LAURENCE HOBGOOD
EDGAR MEYER

CLAUS OGERMAN (GEMAY
LALC SCHIFRIN
PATRICK WILLIAMS

AFRC CELT SOUND SYSTEM (PRS)
EDDI= BLAZONCZYK

BRAVE ComBO

MEL BROOKS

BOOTSY COLLINS

LARRY COMBS

DEEP DisH

LUCINDA WILLIAMS
4 NOMINATIONS

PAQUITO D'RIVERA
ENYA (IMRO)

BELA FLECK

GILBERTO GIL

LENMNY GOMULKA

BERES HAMMOND (PRS)
GARRISON KEILLOR
KiTARO

GEORGIA S. LUCKING
KY-MANI MARLEY

JOHN MCLAUGHLIN (PRS)
FREDDIE MERCURY (PRS)
EDGAR MEYER

KEB' Mo*

MoBY

WALTER OSTANEK
CHRISTOPHER ROUSE
JOSE SEREBRIER
JONATHAN SHEFFER
GIUSEPPE SiNoOPOLL (SIAE)
MICHAEL STIPE

JIMMY STURR

DANNY TENAGLIA

CHRIS THILE

TROUT FISHING IN AMERICA
BRUCE WETHEY
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BY BILL HOLLAND
WASHINGTON, D.C.—The Copy-
right Arbitration Royalty Panel
(CARP) handed down its suggested
rates Feb. 20 for the statutory
licenses of digital public perform-
ance of sound recordings by Web-
casters and commercial broadcast-
ers simulcasting digital programs.
The CARP took a middle ground,
giving neither Webcasters nor the
Recording Industry Assn. of Amer-
ica (RIAA) the rates they sought.

The CARP decided Webcasters and
commercial broadcasters should pay
0.14 cents per performance for stand-
alone streaming digital Webcasts and
0.07 cents per song for simultaneous
Internet retransmissions of over-the-
air AM or FM broadcasts.

It suggested that noncommercial
broadcasters pay 0.02 cents for simul-
taneous retransmissions and 0.05
cents for other Internet transmissions
for up to two side channels of pro-
gramming and the full 0.14 cents for
transmissions on other side channels.

Record companies had sought a
compulsory license rate of 0.4 cents

CARP Takes Middle Ground
On Digital Licensing Rates

per performance for streaming
music. Webcasters wanted 0.15
cents an hour, a rate the RIAA esti-
mated would amount to 0.014
cents per song.

Jonathan Potter, president of the
Digital Media Assn.—which repre-
sents Webcasters—said the record
industry “only got about 35% of
what it asked for.” The CARP did
not put a premium rate on “listen-
er-influenced” (possibly interactive)
Webcasts, as the record industry
had requested.

RIAA president/CEO Hilary Rosen
said in a written statement: “In set-
ting a rate that is about 10 times
that proposed by the Webcasters, the
panel clearly concluded that the
Webcasters’ proposal was unreason-
ably low and not credible.”

The Librarian of Congress has
until May 21 to approve the rates;
a 30-day review period follows. Nei-
ther side has yet said it will appeal
the rates; lawyers are still analyz-
ing the 100-plus-page, mostly con-
fidential report. Rates will be re-
troactive to October 1998.

RECORD COMPANIES: Bryan Swit-
zer is named senior VP of promo-
tion for Universal South in Nash-
ville. He was VP/GM of Atlantic
Records Nashville.

Sonia Muckle is promoted to
senior VP of publicity for Jive
Records in New York City. She was
VP of publicity.

Motown Records promotes
Shanté Paige to VP of A&R in New
York. Motown also names Michael
Johnson senior VP of marketing
and promotions in New York. They
were, respectively, senior director
of A&R, and senior VP of R&B pro-
motions at Arista Records.

Chris Gobalakrishna is pro-
moted to VP of finance for BMG
North America in New York. He
was senior director of finance for
Arista Records.

Cynthia Johnson is named VP
of urban promotion for J Re-
cords in New York. She was sen-
ior VP of urban promotion at

MUCKLE

JOHNSON

Columbia Records.

David G. Jacoby is promoted to
senior counsel for Sony Music
Entertainment in New York. He
was counsel.

Lisa Buckler is named director
of marketing for Legacy Record-
ings in New York. She was director
of Sony Music Direct.

PUBLISHERS: Jon Mabe is named
senior director of creative/writer
artist development for Big Picture
Entertainment in Nashville. He
was creative director for EMI.
Kenny Cordova is named direc-
tor for Clear Mind/Clear Heart
Publishing in Miami. He was cre-
ative manager for Universal
Music Publishing Latin America.

RELATED FIELDS: Eric Wilson is
named a talent agent for Evolution
Talent Agency in New York. He was
senior VP/partner for Famous
Artists Agency.
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High Court To Hear Copyright Case

BY BILL HOLLAND

WASHINGTON, D.C.—The Supreme Court announced Feb.
19 that it will hear a case this session to determine the legal-
ity of the U.S. Copyright Act’s current term of copyright,
meaning that the court will decide whether Congress has
given U.S. copyright owners too much leeway to restrict free
use of creative material at the expense of the public good.

The basic question is constitutional. The founding fathers
in their original expression of copyright wrote that “authors”
(creators) can enjoy control of their works in the “useful
arts” for a “limited time.” But did they envision that
more than two centuries later, the heirs of the cre-
ators or companies that gained control of the
copyrights would exercise ownership control
and require fees for the use of the material
for a term equal to the life of the author plus
70 years—on up to 160 years?

As a result of the 1998 Sonny Bono
Copyright Term Extension Act, the copy-
right term was increased for the 11th time
since the 1780s. Proponents successfully con-
vinced lawmakers that the U.S. should adopt the
longer term to be on equal footing with the copyright
laws of European trading partners.

The lawsuit, Eldred vs. Ashcroft, was brought by a book
publisher of works in the public domain. Proponents of the
current law have won at both the district and appeals court
level. Opponents’ lawyers argue that the long term of copy-
right control does not benefit the public, because the major-
ity of out-of-print works languish and are not exploited.

The record industry, performance rights societies, and
music publishers oppose the challenge to the current law.
Artists’ attorneys are split on whether the extension unfair-
ly gives more weight to creators but believe that record
companies should not benefit at the expense of artists.

ASCAP, BMI, National Music Publishers’ Assn., and the
Recording Industry Assn. of America were parties to a friend-
of-the-court brief siding with copyright owners when the case
went to the appeals court in 2000. Many artists’ heirs, man-
agers, and lawyers side with the industry but also feel authors
should be able to reclaim the works after a period of exploita-
tion by companies, a right granted by the Copyright Act to all
works but those viewed as works made for hire.

“I'm all for copyright term extension, to maintain the
integrity of the artists’ intentions,” says Gail Zappa, widow

of recording artist/composer Frank Zappa, “even
though for most it’s an uphill fight to get con-
trol.” Frank Zappa got ownership of his mas-
ters before he died; his widow owns them but
has sold the distribution rights to Rykodisc.
Opponents of the current law argue that
extension of the term also stifles the growth
of the Internet by delaying availability of
hundreds of books, movies, and songs online.
Jay Rosenthal, an activist artists’ lawyer who
works with the Recording Artists Coalition, dis-
agrees. He says, “It doesn’t stifle anything. It just
means these companies who thrive by selling public-
domain material can’t get the stuff for free.”

Lawyers like Fred Goldring feel the longer terms hurt
the public interest. “The copyright laws were designed to
protect the public by making works available, not [to] pro-
tect artists or companies. The laws have been bastardized
because of the lobbying of the companies for longer and
longer terms. I mean, what artists have been in there lob-
bying for longer copyright term laws? No, it’s the compa-
nies—they’re the ones that make all the money.”

By accepting a review, Goldring believes the high court
justices may be pondering, “Maybe we’ve lost sight of who
the copyright laws are designed to protect.”

Levy Realigns EMI Throughout Europe

BY GORDON MASSON
LONDON—In a bid to finish his glob-
al review of EMI Recorded Music
before the close of the current finan-
cial year in March, chairman/CEO
Alain Levy continues to realign the
business worldwide, realizing his
vision of one chief in each territory
running both Capitol and Virgin.

During the past two weeks, Levy has
undertaken the most radical restruc-
ture of the group’s recorded music
business since the company bought
Richard Branson’s Virgin in 1992. With
many of the managing directors
throughout EMTI's territories expecting
the axe to fall any day, a large portion of
the £85 million-plus ($121 million)
arsenal that Levy was given by his
board to restructure the recorded
music division will likely be used for
severance packages. When former EMI
Group chairman Jim Fifield departed,
he received total payments from the
company (in 1998 and 1999) of £9.2
million ($13.1 million). There is now
speculation regarding whether the
package offered to Lewy’s predecessor,
Ken Berry, will reach a similar figure.

Having dealt with the U.S., the UK.,
and Germany earlier in the year, the
group has now introduced Levy’s “two
separate labels, one shared strategy”
template in France, Spain, Sweden,
Denmark, Norway, and Argentina.

In keeping with that vision, Toshi-
ba-EMI in Japan has created a new
international division combining the

EMI and Virgin international depart-
ments. The division, employing 32
people, will be headed by GM Shuichi
Kibe, who reports to Toshiba-EMI
president Masaaki Saito. The compa-
nies’ A&R teams will continue to work
separately. Changes elsewhere include:

* France: Alain Artaud has been
appointed president of Capitol Re-
cords, and Laurent Chapeau will be
president of Virgin Records. Artaud
was GM of Source and of the labels

division of Virgin France, while Cha-
peau was GM of Virgin Records
France. Both will report to Emmanuel
de Buretel, president of EMI Record-
ed Music France. All European heads
report to de Buretel under his more
familiar guise as EMI Recorded Music
Continental Europe chairman/CEO.
* Spain: Roberto “Chacho” Ruiz
becomes the new president of EMI
Recorded Music Spain. Ruiz, who was
president of EMI Recorded Music
Argentina, moves across the Atlantic
following the exit of Miguel Angel
Gé6mez, president of the Iberian region-
al division of Capitol Records. Virgin
managing director Lydia Fernandez
will stay on, reporting to Ruiz. David

Ferreira, managing director of EMI
Recorded Music Portugal, will report
to de Buretel for the time being.

* Argentina: Alejandro Varela
replaces Ruiz as managing director of
EMI Recorded Music Argentina. He
will report to Rafael Gil, president/CEO
of EMI Recorded Music Latin Ameri-
ca. Varela had been the company’s
marketing director.

In Scandinavia, de Buretel has
already established his immediate
chain of command:

* Sweden: Asa Torneryd becomes
president of EMI Recorded Music Swe-
den, as Stefan Gullberg, managing
director of Capitol Records Sweden,
departs. Torneryd was managing
director of Virgin Records Sweden.

* Norway: Virgin Records Norway
managing director Per Eirik Johansen
becomes president of EMI Recorded
Music Norway, while Nils Heldal,
managing director of Capitol Records
Norway, is out.

® Denmark: Breaking his pattern of
promoting the Virgin managing direc-
tors and firing the EMI bosses, de Bure-
tel appointed Michael Ritto president
of EMI Recorded Music Denmark,
rather than go with Henriette Blix,
managing director of Virgin Records
Denmark, who is leaving the company.
Ritto was managing director of EMI
Medley Denmark, as well as Capitol’s
regional head for Scandinavia and Fin-
land. Veikko Koivumaki continues as
head of EMI Recorded Music Finland.
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From Jupiter|to over the Moon.

* “Drops Of Jupiter” album: 2X Platinum in the US; 3 Million worldwide
% Multi-format smash Drops Of Jupiter (Tell Me) nominated for 5§ Grammy* Awards,

including “Record Of The Year” and “Song Of The Year”

* Performing live at the Grammy* Awards February 27

* Coming up: The Tonight Show with Jay Leno February 28, Last Call with Carson Daly March 7
* Recent appearances on: The Rosie O'Donnell Show, The CBS Early Show and the 2002 Winter Olympics

* Rolling Stone feature out now
% New single She’s On Fire exploding, video in New Rotation at VH1
% New live concert DVD “Midnight Moon” in stores

www.trainline.com

www.columbiarecords.com
M : Jon Landau Management; Jon Landau, Barbara Carr

=)

‘Columbia” and ® Reg. U.S. Pat. & Tm. Oft. Marca Registrada /4© 2001 Sony Music Entertainment Inc

Tram



DANGE & ELECTRONICA |

Bilboard's first Dance & Electronica Spotlight of
the year follows the continued growth of
these hot genres. We look at the artists, DJs,
labels, and others curently impacting the
industry. Plus, we provide a year-to-date

look at dance and electronica on the
Bilboard charts. Call now!

issue date: march 30
ad close: march 5

Michelle Wright 323.525.2302 « mwright@billboard.com

UPCOMING SPEGIALS

MOONSHINE 10th ANNIV - Issue Date: Apr 13 ¢ Ad Close: Mar 19
CANADA - Issue Date: Apr 13+ Ad Close: Mar 19

MUSIC & MONEY | - Issue Date: Apr 20 « Ad Close: Mar 26
METALBLADE - Issue Date: Apr 20 « Ad Close: Mar 26

EUROPEAN QUARTERLY | - Issue Date: Apr 27 « Ad Close: Apr 2
INDEPENDENT MUSIC - Issue Date: May 4 « Ad Close: Apr 9

New York Los Angeles Nashville
323.525.2307 615.321.4247

646.654.4696

‘ advertisi
®oppor1un|1|es

London

44.207.420.6072

n g £0b. 26

CLOSING

Best of the British

Cail today!

DISC REPLIGATION

Bilboard surveys the cument market landscape with
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Combustion Enlists Son

ARTRIS&MUSIE

gwriting Army For ‘We Were Soldiers’ Disc

Powerful Vietnam Movie Provides Inspiration For Album Of Music That Highlights The Emotional Turmoil Of War

BY DEBORAH EVANS PRICE
NASHVILLE—Striking visual images
often provide the most powerful
emotional conduit to great songs.
Stirred by the riveting scenes in the
new Mel Gibson movie, We Were Sol-
diers, a group of top songwriters has
written songs for an album of music
inspired by the film.

India.Arie, Johnny Cash and Dave
Maithews, Jamie O’Neal and Michael
McDonald, and Montgomery Gentry
are among the acts featured on Music
From and Inspired by ‘We Were Sol-
diers. The set contains original songs
by Train, Steven Curtis Chapman, Five
for Fighting, and Jars of Clay, as well
as contributions from songwriters
Marcus Hummon, Beth Nielsen Chap-
man, Annie Roboff, and Patty Griffin,
whose songs were recorded by other
artists. The Icon/Paramount film is a
true story about one of the very first
platoons to go to Vietnam.

Sony Soundtrax president Glen
Brunman admits the industry is flood-
ed with soundtracks inspired by films.
But he feels We Were Soldiers is differ-
ent, because the music is so closely con-
nected to the movie. “This collection of
songs is extraordinary and speaks to the
very emotional elements of the movie,”
he says. “The record examines the story
of war, the story of soldiers, and fami-
lies from different points of view. When
you see the movie, you won't be able to
miss the fact that these songs really are
an exact extension of the movie.”

Listed as a Combustion Music/Sony
Soundtrax/Columbia release, the proj-
ect streets Feb. 26. Chris Farren and
Ken Levitan, partners in the 1-year-old
Combustion Music, landed the project
after Michael Lustig, head of music at
Mel Gibson's Icon Films, heard Com-
bustion’s Songcatcher soundtrack and
wanted to work with them.

For We Were Soldiers, Farren says
the approach was to bring songwriters
in to view the film and write songs
based on the experience. Screenwriter

Randall Wallace, whose credits include
Braveheart, Pearl Harbor, and The Man
In the Iron Mask, was very involved with
the album. “He came down, and we
invited hundreds of songwriters to a
screening,” Farren recalls. “He tried to
explain to them how he saw the movie.
It’s something he’d been working on for
six years. He was very articulate and
incredibly involved in the process of
inspiring the songwriters to [write] the
kind of music he wanted.”

Farren says the challenge was keep-
ing the music true to the film without
delivering an album that would “make
you slit your wrist . .. It's nof an easy
movie to watch and not necessarily a
happy record to listen to. It’s art. If you
are looking for a record to spin at your
next party, this isn’t the one.”

But Farren thinks they succeeded in
producing an album that contains ele-
ments of hope despite the heavy subject
matter. “There really is a feeling of spir-
ituality,” he says, adding that the album
contains “more [of] a sense of hope and
[a] sense of rhythm that still spoke hon-
estly to the movie. If you just had a
country uptempo ditty, it might feel a
little bit wrong . . . If people listen to [the
songs] in the context of why they were
written, they’ll understand that this is
a real substantial body of work.”

Mthough they recruited music from
other cities, Farren says the Music Row
songwriting industry really rose to the
occasion. “I can’t say enough about the

Nashville community. They really
embraced this project, and I think they
were legitimately and honestly moved
by the film. . . Nashville still feels like
they haven't had their fair shot at being
involved in the Hollywood stuff. This
is an opportunity not only to allow
them that but to write for a movie of
substance . . . People just wrote out of
pure inspiration.”

Train vocalist Pat Monahan calls it
the best film he’s ever seen. “I went in
and sat down with three other men,
and from the opening scene I knew |

was in for a real heavy movie,” he says.
“So I removed mysdf and sat way in the
back all by myself and cried for two
hours. That’s how this movie was to
me. It’s about war and the emotions of
the people in the war that are more
than just soldiers. They are just kids,
men, fathers. It's based more on emo-
tions than it is on blood.”

Moved by the film, Monahan began
writing “Fall Out.” He finished the tune
with his Train bandmates, and the
group recorded the track in London’s
famed Abhbey Road Studios. Monahan
describes the song as “Pink Floyd meets
Bruce Springsteen meets Train” and
says he enjoyed writing for film. “[Hav-
ing] a visual to work [from] makes it a
whole different way of writing,” he says.
“It’s like seeing a picture and saying,
‘Tell me about it,’ as opposed to [writ-
ing] songs out of thin air.”

The songs on the album poignantly
examine the emotional turmoil that
accompanies war, from the horror of
battle to the anticipation of a lover’s
reunion. The O’Neal/McDonald duet
“Not Sa Distant Day,” penned by
Hummon, Nathan Followill, and
Caleb Followill, speaks of a couple’s
longing to be together.

“What is so cool about the song is
[that] you could imagine dreaming
about someone ard thinking about
them a lot and when you are going to
be together again,” O'Neal says. “Think
about people being separated by war

and how hard that is. I like that idea of
the song ‘Not So Distant Day’ that
you're going to be back together if you
have faith. It has a cool vibe.”

The first single and video from the
album will be Montgomery Gentry’s
“Didn’t I,” penned by Anthony Smith.
Eddie Montgomery says he and Troy
Gentry were proud to record some-
thing that will remind people of the
contributions made by veterans.
“When I got behind that microphone
and started to sing that song, I started
to think about all them guys that I've
heard stories from,” he says of friends
that served in the military. “They still
don't get enough respect, to this day.”

According to Sony Music Nashville
executive VP/GM Mike Kraski, the proj-
ect will be marketed via a direct-
response TV campaign, as well as a
strong push at retail. “Any music
inspired by this movie is going to com-
pel people to go out and buy it, because
the movie is inspiring and powerful,”
Kraski says. “Our first job is to just
make them aware of it.”

The single will be played in 1,700
theaters in conjunction with the film’s
March 1 release, and Kraski says they
will use every opportunity to help
movie audiences connect with the
album. (Only two songs on the album
are actually heard in the film. A score
album from We Were Soldiers will be
released at a later date.)

Kraski says the label is partnering
with Jars of Clay to promote the album
on Jars’ spring tour. The band, which
contributes the cut “The Widowing
Field,” will sell the album on tour dates.
“Randall Wallace was interested in
music that tapped into the spirit of the
film,” Jars vocalist Dan Haseltine says.
“It’s a really good soundtrack.”

Tower Records Nashville GM Jon
Kerlikowske says, “This type of record
is going to be a true music-lover’s
record. Really good records don't
have to have a genre attached. It’s
just good music.”
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erna ets Hooked

Singer Says Rodgers and Hammerstein Angel Set Is A Labor Of Love

BY WAYNE HOFFMAN

NEW YORK—Bernadette Peters was
only a child, growing up in Queens,
N.Y., when she first fell in love with
Rodgers & Hammerstein.

“The first show album I ever
heard was Carousel,” Peters recalls.
“As a little girl, one Saturday morn-
ing when everyone was asleep, | got
up and went to the record cabinet.
I got out the Carousel with the pink
cover and put it on. It hooked me
right away.”

Despite the fond memories, when
she was approached decades later
with the idea of recording a collec-
tion of Rodgers & Hammerstein
songs, Peters was hesitant. “When
songs become such big hits and you
grow up with them, you take them
for granted. I thought, ‘Is it corny to
do Rodgers & Hammerstein?’ But
after | investigated the music, I fell
in love with it again.”

On March 12, Angel Records re-
leases Bernadette Peters Loves
Rodgers and Hammerstein. Includ-
ed on the set are “Mister Snow,” “If
I Loved You,” and “You'll Never Walk
Alone”—all from the first cast
album Peters ever heard, Carousel.

“When you go over the songs,” she
says, “you find the truths in them.”

The power of the music became
even more evident when the album
was being recorded. Originally
scheduled for Sept. 12, 2001, the
first recording session was delayed a
week after the attacks of Sept. 11.

Co-producer Richard Jay-Alexan-
der recalls that musicians came up
to Peters in the studio between
takes to say how comforting the
music was. “By the time ‘You'll
Never Walk Alone’ came along, we
all just lost it,” he says. “You didn’t
have to say a thing.”

Peters says, “The music seemed
perfect for what was going on. It’s so
soothing. There’s no turmoil in it.”

The project is the brainchild of
theater veteran Jay-Alexander, who
first met Peters when he was stage
managing the Broadway production
of Song & Dance, for which she
earned her first Tony Award for best
actress in a musical in 1986. The two
started getting together once a
week, singing Rodgers & Hammer-
stein numbers around the piano in
Peters’ Manhattan apartment. A few
months later, they met with Tony-
winning musical arranger Jonathan
Tunick to see if they could create an
overall vision for an album and
choose specific songs.

“We each came to the meeting
with a wish list,” Tunick says. “Our
lists were fairly congruous, although
we each had our favorites, our pets.”
Tunick was partial to “Out of My
Dreams” (Oklahoma!), while Jay-
Alexander pulled for “There is Noth-
ing Like a Dame” (South Pacific) and
Peters was set on “If I Loved You.” In
the end, they agreed on a list that

includes several classics, but also
contains selections from lesser-
known shows, such as “The Gentle-
man Is a Dope” from Allegro.

When the album was recorded,
co-producer Tunick conducted the
45-piece orchestra. Jay-Alexander
says the producers’ idea was to cre-
ate a sound that could be replicated
in live performances: “There’s no
Pro Tools on this record, no tricks,”
he says. “It’s not a piece of processed,
bombastic stuff. It’s totally alive.”

This was the first time that Tunick
and Peters worked together—even
though they have been friends since
they met decades ago on a double-

date. “She’s remarkably free of tem-
perament and has a good sense of
self-worth,” Tunick says of the sing-
er. “She’s a total pro, yet there’s still
that side of her that’s just a nice Ital-
ian girl from Queens.”

A LIFE IN SHOWBIZ

Since Peters appeared at age 3
on TV’s Name That Tune and The
Horn and Hardart Children’s
Hour, there’s hardly a medium or
genre she hasn’t tried. She per-
formed on TV shows like The Carol
Burnett Show and All in the Fam-
ily before winning her own sit-
com—AIl’s Fair—in 1976. She has
starred in more than a dozen films,
such as The Jerk and Pennies
From Heaven. Her theater career
has included acclaimed roles in
Sunday in the Park With George
and Mack and Mabel.

But music has always been a focal
point for Peters. In addition to sev-
eral cast albums, she has recorded
solo releases, including the Gram-
my Award-nominated Sondheim
Ftc. and I'll Be Your Baby Tonight.
And she has graced concert stages
from Las Vegas to Miami Beach,
where she now spends her winters.

Peters, who is represented by the
William Morris Agency, says she
never consciously decided to pursue
such a diverse career: “I just look at
each project as it comes along.”

This year, Peters appears in two
TV movies: Prince Charming on
TNT and Bobby’s Girl on Showtime.
She starts recording her next CD—
a Christmas collection—this sum-
mer. And in early 2003, she’ll return
to Broadway to begin rehearsals for
Gypsy, a musical revival that Peters
will both star in and co-produce.

Peters will make time for concerts
to promote this album, beginning in
April. The shows will include several
Rodgers & Hammerstein songs that
are not on the disc, plus an overture.

While Peters’ disc will be serviced
to the Music of Your Life radio net-
work—which syndicates shows that
play standards—commercial radio
doesn’t offer many opportunities.
Capitol Jazz and Classics senior
director of marketing Andria Tay
says, “The adult music audience is
not easy to reach, because there are
not a lot of mass outlets for it. That’s
where press and retail visibility
come into play for us.”

Peters is planning appearances on
TV and in stores to promote the al-
bum. She begins on the street date
with a segment on Live With Regis
and Kelly, followed by a CD-signing
at the Virgin Megastore in New
York’s Times Square.

Williamson Music—the ASCAP
music publishing division of the
Rodgers & Hammerstein Organiza-
tion—is publishing a collection of
sheet music for the songs on Peters’
set, due around the same time as the
album and using its key art.

Richard Turk, owner of Colony
Records in New York’s Theater Dis-
trict, says Peters’ buzz is strong, as
evidenced by feedback on his Web
site, colonymusic.com. “The group-
ies are already looking for it.
There’s a great potential for us. It’s
the kind of product we're hungry
for and sell a lot of.”

While Tay says the “older demo-
graphic” is key to Peters’ sales, the
singer’s audience is broader than
that of other theatrical performers.

Turk says, “I sometimes put [Pe-
ters] in the same group as Barbara
Cook, and Barbara Cook usually com-
mands an older crowd. But Berna-
dette Peters has cultivated a younger
crowd.” He suggests that this audi-
ence discovered Peters in more recent
stage shows—like the revival of Annie
Get Your Gun, for which Peters won
her second Tony in 1999.

Peters says that she enjoys seeing
these younger fans at her shows.
“Some young singers today aspire to
be Britney Spears or Madonna. But
there are other young people who
want to be on Broadway.”

Maybe someday, as a little girl
somewhere searches through her par-
ents’ CD cabinet after everyone’s
asleep, she’ll push aside copies of
Britney and Erotica and instead give
a listen to the cast album of Annie Get
Your Gun . . . and she’ll be hooked.

A PERFECT FIT: Rod Stewart swears J
Records chairman/CEO Clive Davis
made him a promise when Stewart
signed to his label: “Clive assured me
that I would sell as many records as
Whitney Houston and be as hot as Ali-
cia Keys,” he says with a laugh.

We don’t know if that can happen,
but if anyone can return Stewart to
sales prominence, it would be Davis.
The worldwide, multi-album deal,
which was announced Feb. 20, marks
the first time Stewart and Davis are
officially working together, although
the pair have known each other for
years. Stewart left the WEA family after

STEWART

25 years last year (Billboard, Dec. 8,
2001). He had recorded for Warner
Brothers for more than two decades,
then released his last studio album,
2001’s Human, through Atlantic.
According to his manager, Arnold
Stiefel, Stewart’s latest best-of collec-
tion, which came out last November
as a one-disc set in the U.S. and a dou-
ble-disc internationally, has sold more
than 2 million albums worldwide.
After Stewart left Atlantic, discus-
sions ensued with a few labels, but the
only label head Stewart spoke with was
Davis. “J is where I wanted to be and,
for me, it’s a dream come true work-
ing with Clive,” the artist says. “I'm
over the moon about the whole thing.”
Stewart is already at work on his next
album, which will come out in Octo-
ber. Although he won't reveal anything
about it, the project is being dubbed a
“concept” album, for what it’s worth.
The singer, who just returned from
a three-week, sellout Australian tour,
will make his debut as a J artist at Davis’
pre-Grammy Awards party Feb. 26.
Also coming up for Stewart is a Eu-
ropean tour starting in May that will
include an appearance at Queen Eliz-
abeth’s Golden Jubilee celebration June
3, as well as a headlining spot on Eng-
land’s Glastonbury Festival June 30.

SOARING HIGH: The Grammy Awards
presented its first award for best Native
American album in 2001. The newly
added category came after more than
six years of petitioning by those in the
Native American community.

by Melin&a Newman

Now, on the eve of this year’s
Grammys, Sound of America Records
(SOAR), Burnt Down Agency, and
Canyon Records will play host to the
first Native American Grammy Show-
case, slated for Feb. 26 at the Kodak
Theater in Los Angeles.

The evening will blend perform-
ances by traditional and contemporary
Native American artists. Among those
slated to perform are 2002 Grammy
nominees Black Eagle, the Black
Lodge Singers, the Northern Cree
Singers, and Youngbird, as well as
Brule, Chester Knight & the Wind,
Joseph Firecrow, and R. Carlos Nakai.

Tom Bee, president of Albuquerque,
N.M.-based SOAR, says the evening is
a good way to expose attendees to the
contemporary side of Native American
music, as well as highlight some nom-
inees. “There are still a lot of stereo-
types out there about this music. |
think when most retailers hear the
term ‘Native American,’ they think it’s
nothing more than drums and chant-
ing and don't realize that it goes far
beyond that. We have music that is
world beat, new age, pop, and rock.
The contemporary artists don’t want
to be known for their heritage as much
as their music. We want to get more
support at the retail and distribution
levels.” Bee notes that a number of
retailers are supportive of the format.
“I think Borders [Books & Music] and
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