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‘Gutterflower’ By Goo Goo
Dolls Blooms On Warner

BY MELINDA NEWMAN

LOS ANGELES—Goo Goo Dolls co-
founder Johnny Rzeznik is expound-
ing on his New Year’s resolution to
give up judging other people’s music.
He then goes on to passionately hold
forth on how no band should take

reviews and all the other vagaries of

the music business personally.
“You get your ass kicked by the
press in certain areas, you're subject
to the whims of popular taste or
whatever,” he says. “The thing that
(Continued on page 116)
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FATE OF SINGLES:

Who Can Kill
Or Save Them
And Why

BY ED CHRISTMAN

NEW YORK—Although industry
executives agree that the single
is all but dead, some are reluc-
tant to read its eulogy, while oth-
ers still hope to bring the format
back to life.

The single—the configuration
that blew life into the record
industry in the early 1950s and
gave it the strength to grow into
today’s $14 billion business—suf-
fered a 41% sales decline last year,

according to SoundScan, with
sales totaling 31 million units,
the smallest amount since its
infant years. Even worse, singles
sales so far this year are down
nearly a whopping 60% from last
year’s meager pace. The progno-
sis, as they say, is not good.

The main reason that singles
sales are down is because most
major-label executives believe that
singles cannibalize album sales.
Therefore, they either do not put
singles out or they put singles out
but delete them when the album
containing the song is released—
in an attempt to force consumers
to purchase entire albums, which
are more profitable.

It hasn’t worked. Album sales

(Continued on page 117)

BY BRIAN GARRITY
and MATTHEW BENZ

Grammys’ Sales Impact

‘0 Brother,’ Keys, Train Are Prime Beneficiaries

phenomenon—which has received
little-to-no airplay but has sold

for album of the year—at the
44th annual Grammy Awards

NEW YORK—After pulling in more than 4 million units to
four trophies—including one & date, according to Sound-
[

Feb. 27, the O Brother, Where | < ing retail chains in the week

Scan—saw triple-digit per-
centage gains at many lead-

Art Thou? soundtrack is proving the
big post-awards winner at retail.
The long-running underground

following the show.
The soundtrack is emerging as an
(Continued on page 117)
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Capturing The Sound 0f
Young Cajun America

BY JiM BESSMAN

EUNICE, La.—Each winter, Cajun
Mardi Gras brings together the
young and old throughout the
French-Cajun dialect-speaking Aca-
diana triangle of South Louisiana to
perpetuate rural communal tradi-

tions dating back to medieval
France. But in addition to the color-
fully costumed Courir de Mardi Gras
procession of “runners” on horse,
wagon, and foot—who merrily beg
farmers along the way for gumbo-

(Continued on page 114)
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BRIAN ENO (pr$)
Recorp OF THE YEAR

DANIEL LANOIS
RecorD OF THE YeAR

MikE PIERSANTE
ALBUM OF THE YEAR

NELLY FURTADO (socan)
BesT FeMALE Pop VOCAL PERFORMANZE

U2 (rrs)
RECORD OF THE YEAR

JAMES TAYLOR
Best MALE PoP VOCAL PERFORMANCE

CHRISTINA AGUILERA
Best Pop COLLABORATION WITH VOCALS

PINK
Best Pop COLLABORATION WitH VOCALS

JMMY JAM & TERRY LEWIS
Best DANCE RECORDING

Auicia Keys
SONG OF THE YEAR

LARRY CARLTON
BesT POP INSTRUMENTAL ALBUM

LENNY KRAVITZ
BesT MALE Rock VOCAL PERFORMANCE

LINKIN PARK
BesT HARD ROCK PERFORMANCE

TooL
BesT METAL PERFORMANCE

OUTKAST
Best RAP PERFORMANCE By

A Duo or GrRouP
BesT RAaP ALBUM

BesT NEW ARTIST
BesT FEMALE R&B VocAL
PERFORMANCE
Best R&B SonG
Best R&B ALsum

BesT Pop PERFORMANCE BY
A Duo Or Group WITH VocaL
Best Rock PERFORMANCE BY
A Duo Or Group WITH VOCAL
Best Rock AL3um
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ASCAP Congratulates Our
GRAMMY Winners for 2002.

CHARLIE COLIN
Roe HOTCHKISS
PAT MONAHAN
JiMMY STAFFORD
BesT RcCk. SONG

COLDPLAY (Prs)
BeST ALTEENATIVE MUsIC ALBUM

USHER
Best MaLE R&B ViocAL PER=ORMANCE

DESTINY'S CHILD
Best R&B PerrormMancE By A Duc Or
Group'W TH VocaL

GLADYS KNIGHT
Best TRADITIONAL R&B YocAL ALBUM

Missy "MISDEMEANOR" ELLIOTT
BesT RaP SOLO PERFORMANCE

Eve
BesT Rap/SUNG COLLABORATION

GWEN STEFAN!
BesT Rapr/SUNG COLLABORATION

LEON RUSSELL
BesT COUNTRY INSTRUMENTAL FERFORMANCE

MARCUS MILLER
BesT CONTEMPORARY |AZZ ALBUM

DIANNE REEVES
BES™ Jazz VocCAL ALeum

Boe MINTZER BIG BAND
BesT LARGE Jazz ENSEM3LE ALBUM

BiLL & GLORIA GAITHER
BEST SOUTHERN, COUNTRY,
OR BLUEGRASS GOSPEL ALEUM

OzoMATU
BEST LATIN ROCK/ALTERNATIVE ALEUM

CARLOS VIVES
BesT TRADITIONAL TRORCAL LATIN ALBUM

OLGA TANON
BEST MERENGUE ALBUM

DAMIAN MARLEY
BEsT REGGAE ALBUM

RAVI SHANKAR (PRs)
BesT WORLD Music ALsur

Tom CHAPIN
BesT SPOKEN VWORD AL3uM FOR CHILDREN

QUINCY JONES
BEST SPOKEN WORD ALBUM

TaN DuN
BesT SCORE SOUNDTRACK ALBUM ~OR A MOTION
PicTure, TeLEviSION OR OTHER VISUAL MEDIA

ALAN SILVESTRI
BesT INsTRUMENTAL COMPOSITION

PAUL BUCKMASTER
BeST INSTRUMENTAL ARRANGMENT
ACCOMPANYING VOCAIST

MARK WILDER
BesT HisTORICAL ALBUM

PIERRE BOULEZ (GEMA)
BeST ORCHESTRAL PERFORMANCE

EVELYN GLENNIE (pRs)
Best CLassicat CROSSOVER ALBUM

ASCAP congratulates

all our Grammy winners.
With this recognition,
you enrich us all.

That's the advantage of
being part of the ASCAP
family. Your creativity is
our power, and we are
very proud to honor you.

The
ADVANTAGE

www.ascap.com

MARILYN BERGMAN | PRESIDENT
& CHAIRMAN OF THE BOARD
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Going For The Gold, Or Just A Cash Equivalent?

Sometimes life is most instructive to the spectator. Two weeks ago, |
had a skiing accident during a family trip. It left me with torn ligaments
and a separated shoulder bone but also the winter vacation perk of spend-
ing additional time at home with my wife and sons as we watched the
Olympic Games and the Grammy Awards. Both events, for all their pub-
lic controversies and political posturing, were ultimately eclipsed at their
core by raw talent and the passion to refine it—particularly in the joy-
fully unjaded figure skating of teenage gold medalist Sarah Hughes and
in the charmingly unaffected performances of contributors to the Gram-
my album of the year, O Brother, Where Art Thou?

Yet both events seemed at a crossroads in their purity of purpose. As
our culture ascends the slippery slope of Late High Capitalism—an era in
which profit becomes its own justification—it was touching to see Olympic
champions and their kin recalling previous medal glories, some of which
extended to nether branches of their own family trees. But it was depress-
ing to see latter-day medalists’ triumphs in amateur sport

quartet from the North West of England included “Coming Down,”
“Lullaby,” and a cover of John Lennon’s “Jealous Guy.”

For all the major-label time and funds wasted on rented digital down-
loads, the Digital Millennium Copyright Act, or other monopolistic dead-
ends addressed in miy last column (“The Music Industry’s Web of Intrigue,”
Billboard, March 2), if labels would simply strike equitable bargains with
more budding talents like Starsailor—a band that could be huge if it stays
the course—and help to supply the A&R essentials as each act’s catalog
accumulates, we'd have more new headliners that the public would fill
stores and venues to support. Which brings me to a clarification of a pas-
sage in that March 2 essay. While writing that piece on my computer with
one hand (my other throbbing arm held in a brace and sling), a clumsy ran-
dom keystroke inadvertently deleted three lines of a paragraph near its
conclusion, the blunder going unnoticed as the final draft was transmit-
ted to the Billboard production department. As a consequence, an ex-BMG

executive was misquoted. With sincere apologies for the

equated with modern deals for product endorsements.

The latter remarks dovetailed in recent memory with
aJanuary chat this writer had with Ravi Shankar; his wife,
Sukanya; and their daughter, Anoushka. We talked at their
Manhattan hotel, hours before they attended a stand at
the Makor nightclub by young singer Norah Jones—
Ravi’s 22-year-old daughter by Oklahoman Sue Jones. The
Shankars were as thrilled with the prospect of seeing
Norah sing as they were with the fact that Ravi was nom-
inated for a Grammy Award (he went on to win) in the
best world-music album category for Full Circle/Carmegie
Hall 2000 (Angel Records). Asked how he felt about Gram-
miy recognition, Ravi grinned and said, “It's a great honor,”
and the 81-year-old added with a giggle,“but it’s still a
great honor to be able toplay.”

Just as in the Olympic Games, where many highly
promoted athletes were surpassed at critical junctures

MUSIC

TOMY EARS

error, but hewing to the text’s critical theme, reprinted
herewith is the entire section as it should have appeared:

“Almost as disappointingly elusive as online music
profits are the rising numbers of out-of-power music
and media executives who once undermined artists’
cases for copyright and contract issues before assorted
industry and government bodies, only to sometimes flip
their respective positions after parachuting from their
respective posts. This was evidenced by a recent state-
ment from former BMG U.K. & Europe president
Richard Griffiths, just hired as international president of
a U.S. management firm, who 70w amazingly asserts
that it’s not selling product that matters most in today’s
music business power game but rather brokering artists.
‘If we take that critical mass of artists from day one,’
boasts Griffiths, alluding to his new company’s ‘big’
management roster, ‘everyone has to play with me.’ The

by unsung and underestimated competitors who rose

to the moment, it’s a serious mistake in popular music to discount sea-
soned recording artists without affording them the benefit of the doubt.
This columnist’s first night out after the skiing mishap was a concert
at the Fleet Center in Boston by Crosby, Stills, Nash & Young (CSN&Y).
Here was a group I hadn't seen live since a June 1970 gig at the Fillmore
East in Greenwich Village; I was amazed at how good they remained
and how effective their more recent material was, from Crosby, Stills &
Nash’s 1982 hit “Southern Cross” to Young’s 1989 “Rockin’ in the Free
World” and his ode to Sept. 11 heroism, “Let’s Roll.”

During the evening, I heard friendly complaints from two fellow
CSN&Y concertgoers about how difficult it has become to discover wor-
thy new acts via today’s indie promotion/pay-for-play-infested radio. I
urged them to buy Kate Rusby's Little Lights (Compass); Starsailor’s
debut album, Love Is Here (Capitol); and Norah Jones’ Come Away
With Me (Blue Note); as well as Evangeline Made: A Tribute to Cajun
Music (Vanguard), featuring John Fogerty, et al.  expanded on my own
Starsailor-related advice and caught the band’s March 5 date at New
York’s Irving Plaza. The confident sound of the acoustic-guitar-centered
rock combo was stunning in its careful melodic contours. Lead singer
James Walsh has a vibrantly impulsive voice; it trespasses listeners’ psy-
ches with the suddenness of an interrupted dream. Highlights by the

blunt detachment of his strategic viewpoint on talent
was rivaled only by his new employer’s withering statement character-
izing Griffiths’ decision to depart his prior profession: ‘In the record
business, people are realizing that record companies only care about
selling records, therefore they don’t care about long-term careers.’”

In fairness to Griffiths, a veteran label exec not known for personal
callousness, he was merely evaluating a roster of musical talent from the
same market-share perspective he had acquired during his career at BMG
and Epic. Yet even in these current hard times, there remains a perva-
sive music industry attitude that the market clout of the castle in which
one toils is far more important than the cares of the artists and customers
the palace potentates are there to serve. If, as a professional community,
we can all follow the music and not just the money, doing so in a spirit
more Olympian than oligarchic, a hopeful future might ensue.

Back in January at Makor, once Anoushka Shankar had escorted her
parents back to their hotel following Norah Jones’ early-evening sets, she
returned alone for Jones’ late show. She sat beside the bandstand, cheer-
ing her half-sister on. Afterward, Anoushka leaned over and confided, “Isn’t
she fantastic?” Yes, she is. And all of us, whether fans, family, managers, label
execs, or trade journalists, need to be on hand for the right reasons as Jones
grows, doing our part to help turn the often graspingly shrill music of
business into a giving and socially enriching business of music.

BY GORDON MASSON

LONDON—Despite having to devise a marketing campaign without
any substantial access to the artist, Capitol has achieved a first-week
chart entry in the U.S. of No. 3 on The Billboard 200
for Kylie Minogue’s Fever.

Kept off the top spot by Alanis Morissette’s Under
Rug Swept (215,000 units) and the multi-Grammy
Award-winner O Brother, Where Art Thou? soundtrack
(209,000), Minogue’s over-the-counter sales figure of
115,000 is nothing short of remarkable, given her low
profile in America during recent years. Paying tribute
to Capitol’s U.S. team, Minogue says, “I'm over the
moon—I couldn’t be happier.”

Minogue’s popularity in Europe has limited her to
just shy of two weeks’ promo in the U.S., so much of
the campaign there for Fever has been based on the sin-
gle “Can’t Get You out of My Head”—a smash in near-
ly every market where it has aired.

Capitol Records president Andy Slater says that the campaign

Kylie Minogue’s ‘Fever’ Heats Up In U.S.

whatever appearances she can give us in this country. And phase

5
-

MINOGUE

began last December: “Phase one was trying to connect the images  also got an artist who is at the top of her game and is really special.”

of Kylie that we had to the airplay. Phase two will be to maximize

three will be to spread the word on the record.”

Keith Wozencroft, managing director of Capitol’s
Parlophone imprint—which signed Minogue for the
world, excluding Australia and New Zealand—says,
“The problem we’ve had up until now has been her
availability, but from the summer onward we're going
to be getting Kylie more into America.”

Slater notes, “There is a big gap between a teenage
pop artist like Britney Spears and an adult pop artist
like Madonna. Kylie's appeal leads both ways, and that’s
how we've really gone about marketing Fever in Amer-
ica—to find that demographic in the middle.”

EMI Recorded Music U.K. and Ireland chairman/CEQ
Tony Wadsworth says, “Capitol Records’ campaign has
been bullish, but it has a lot of empathy with what our
campaign has been creatively. The quality control has
been high on both music and visuals—and that’s paid off—but we’ve

www:blliboard.com
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Top Albums

Billboard” NO. 1 ON THE CHARTS

ARTIST

ALBUM PAGE

THE BILLBOARD 200
ALANIS MORISSETTE

THE CHEMICAL BROTHERS
. EATSEEKERS
JOHN MAYER
! DEPENDENT
DEFAULT
INTERNET
ALANIS MORISSETTE
JAZZ

Und

DIANA KRALL

Under Rug Swept

102

105

105,

SOUNDTRACK 0 Bwlher Where Art Thou?

Come With Us

Room For Squares

The Fallout

er Rug Swept

The Look Of Love

.. Z° /CONTEMPORAR

NORAH JONES
4 3 ~ KID AUDIO
KIDZ BOP KIDS
LATIN
ALEJANDRO SANZ
i NEW AGE
A Oay
POP CATALO

ENYA

WILLIE NELSON |

Come Away With Me

Kidz Bop

MTV Unplugged

Without Rain

Greatest Hits (& Some That Will Be

ARTIST

! MOT 100

JENNIFER LOPEZ FEATURING JA R
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MAXWELL

HOT LATIN TRACKS
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KIRK FRANKLIN

THE IRISH TENORS: ELLIS lSLAND

The Rebmh of Kuk Franklm

Anthony Keamslﬂonan TynanfFinbar Wright

highlight this week’s reviews.

55 R&B: Avant focuses on the
ballads with Ecstasy, his sophomore
set for Magic Johnson Music/MCA.

57 Words & Deeds: No Good
aims to win national attention via
its debut, Game Day PBB.

59 Beat Box: Tommy Boy Rec-
ords and Warner Music Group
sever ties.

61 Country: Country Radio
Seminar attendees express con-
cerns about Clear Channel.

64 Latin Notas: Operacion Tri-
unfo sets its sights on expanding
its musical presence beyond Spain.
69 Jazz Notes: Pianist Lynne
Arriale references her favorite
composers on Inspiration.

70 Studio Monitor: The Gram-
mys honor the art of mastering.
71 Songwriters & Publishers:
Roxanne Seeman takes song
interpretation to another level by
translating songs into English.

Top of the News

14 Japanese pop diva Hikaru
Utada signs an English-language
recording deal with Island

Def Jam while still signed to
Toshiba-EMI.

NORAH JONES

Artists & Music

16 Executive Turntable: Tom
Gorman is named senior VP/GM
of Gold Circle Records.

22 The Beat: The Eagles have
revisited the studio after 23 years.
22 Cyclefly returns with Crave.
24 Sound Tracks: The World
Wrestling Federation issues a
new hard-rock compilation.

28 The Classical Score:
Pianist Nelson Freire records an
all-Chopin program.

29 Touring: Toby Keith hits the
road on his first headlining tour.
30 Boxscore: Croshy, Stills, Nash &
Young gross $7.5 million in six cities.
33 Reviews & Previews: Indigo
Girls, Bernadette Peters, Brandy,
Norah Jones, and Plus One

Intemational
73 The Canadian music industry

HIKARU UTADA

Features
14 Market Watch

72 Update/Good Works: The
Los Angeles Philharmonic Assn.
teams with the NapaValley Vint-
ners Assn. to sponsor a wine-
tasting, dinner, and auction bene-
fiting the Philharmonic’s Music
Matters program.

97 C(lassifieds

98 Country songwriter Harlan
Howard dies at age 74.

101 Between the Bullets: 0
Brother, Where Art Thou? com-
petes with Alanis Morissette’s
Under Rug Swept for the top spot
on The Billboard 200.
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EVERYBODY’S GOT THE ‘FEVER’: Shedding her status as a one-hit
wonder on The Billboard 200, Kylie Minogue enters at No. 3 with
Fever (Capitol), her second album to appear on this tally. Fever breaks
13 years after Minogue’s first album, Aylie, peaked at No. 53.
Minogue's latest set is the first top 10 album by a solo female artist
on Capitol since Deana Carter went to No. 10 in 1997 with her debut
recording, Did I Shave My Legs for This? Also, Fever is the highest-
charting album by a solo female artist on Capitol since 1994, when
Bonnie Raitt topped the list with Longing in Their Hearts.
Minogue is not the first solo Australian female on the Capitol ros-
ter to have a top 10 album, but Fever has charted higher than any
Helen Reddy LP. Reddy’s best-charting set was her greatest-hits col-
lection, which reached No. 5 in 1976. That clears the field for Minogue
to have the highest-charting album by a solo Australian female artist
in the rock era. Meredith Brooks, another Aussie female on Capitol,
went to No. 22 with 1997's Buming the Edges. Sydney-born Natalie
Imbruglia found her way to No. 10 in 1997 with RCAs Lef? of the Middle.
Fever matches the highest peak position reached by a Savage Gar-
den album; the duo’s eponymous debut set also went to No. 3.
Fever is fueled by the success of the single “Can’t Get You Out of
My Head,” which enters the top 10 of The Billboard Hot 100 at No.
10. That gives Minogue a 13-year and four-month gap between top
10 hits, as “The Loco-Motion” peaked at No. 3 in November 1988.
“Can’t” is Capitol’s first top 10 single since “Lost in You” by Garth

Brooks as Chris Gaines peaked at No. 5in 1999.

NICE ‘WORK’ IFYOU CAN GET IT: She hasn't been off the charts as long
as Kylie Minogue, but British national treasure Kate Bush is back
on the Hot 100, as a songwriter. It’s been eight years since Bush had
a credit on the singles chart; “Rubberband Girl,” which she wrote,
produced, and recorded, peaked at No. 88 in December 1993.

Bush gets credit this issue as the songwriter of “This Woman's
Work,” as covered in an R&B version by Maxwell. His Columbia
album track enters at No. 75. That makes it the highest-charting
song written by Bush in more than 16 years, since “Running up That
Hill” reached No. 30 in November 1985.

While this is the first time that “This Woman’s Work” by any artist
has charted on the Hot 100, it peaked at No. 25 on the UK. singles
chart for Bush in 1989.

‘PROOF POSITIVE: Cher has the highest-debuting album of her career,
as Living Proof (Warner Bros.) opens at No. 9. Hard to believe, but
that’s even higher than the No. 139 debut of Believe, her 1999 album
that went to No. 4. Living Proof is already Cher's third-highest-chart-
ing album, bested only by Believe and Look at Us. The latter was the
first Sonny & Cher album to chart; it peaked at No. 2 in 1965.

More Fred Bronson each week at www.billboard.com.
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DataPlay Announces Multi-Media
Summer Advertising Campaign

| Beginning on March 9th retailers will be introduced to
{ the 2002 DataPlay advertising campaign based on
consumer choices of pre-recorded music albums and
MP3 files. The media buy includes television, radio and
major magazines. Over 2000 spots will
appear in the top B 50 television markets
on such shows as ll The Today Show, The
Tonight Show with Jay Leno, Saturday
Night Live, David Letterman, Conan and key soap
operas targeted at 18 to 24 year old music buyers. The
commercials will be based around major music releases
on DataPlay, with all of the added value bonus content.
A DataPlay device will be prominently featured along
| with a retailer call to action. A similar campaign is being
i developed for radio and print.

Universal, EMI and BMG announce

MTV® Unveils the MTV DataPlay™
Enabled Music Player

by Suzanne Stephens

Las Vegas, January 7, 2002 - Evolution Technologies,
MTV® and DataPlay™ have announced the world's first
DataPlay-enabled digital audio player that utilizes the new
innovative DataPlay technology. The DataPlay-enabled
device, considered to be the next generation of portable
devices, operates as a music player, a recorder, an external
storage drive and an optical media burner. The device,
which is much smaller than portable CD players, will be
commercially available to consumers in April 2002,
DataPlay digital media supports MP3, WMA, AAC and
QDX formats, and has the capacity to store up to 500
MB of universal content, including music, images,
documents, software, games, video and more on one
DataPlay digital media. In terms of musical content, this
allows over eleven hours of high quality MP3 music, or
the equivalent of five complete pre-recorded albums of
CD-quality music

EVOLUTION
MTV player

S.F. MARRIOTT PACIFIC CONFERENCE ROOM, SUITE F, 4th FLOOR

Digital Music Choices For Artists and Fans

by Todd May

DataPlay is the new portable format (shown here)
set to launch at retail this summer. With the
introduction of DataPlay, the phrase "My
Music..My Way" no longer means digital music
choices, such as free MP3 files for the fans. For the
last few vyears these
digital music choices
have been at the
expense of the artist,
songwriter, label and
retailer. Now as the
entire music industry
prepares to introduce
. #  the new DataPlay
(actual size) 500MB capacity ... o thought it
was important to look at DataPlay through the
eyes of the artist, the retailer and the fan. One
thing has been made clear over the last 18 months
- music needs a new, secure vehicle to take
advantage of all the digital and Internet
opportunities. The timing could not be better for
the music industry. As the entire electronics and
wireless industries are moving to handheld,
portable devices it will be music that sets the
standard for new media.

DATAPLAY RELEASES

MUSIC FILE SWAPPING JUMPS 500% [ new rus swacoing uzer imus.

While file swapping sites are getting record
numbers of hits everyday, DataPlay's ability
to unlock additdonal content on a pre-
recorded album opens up entirely new ways
to take advantage of the growing digital
distribution opportunities.

NAPSTER

DATAPLAY FEATURES

WHAT'S PLAYING ON DATAPLAY
- ADDITIONAL ALBUMS
- VIDEOS
- PHOTOS

WHO IS FLYING LU?

www.flyinglu.com

Don Was and Pat Quigley

* commonly called MP3 has

music, DataPlay albums will be mastered at the approximate values of the CD and if
the music was recorded at 24 bit the result can be of even higher quality. Was added
"Most artists and producers have a wealth of unreleased product that simply did not
fit on the CD but DataPlay's ability to lock additional content on a pre-recorded
album opens up entirely new ways to market our new releases and to reintroduce
some of our greatest catalog albums"

- R
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DataPl

' ) ) ) ) ) Play your favorite
Early this summer DataPlay enabled music players and pre-recorded music albums arrive at retailers music albums
across the nation. DataPlay combines all the advantages of a new digital format with a small size that is Raord 11 hvs of
ideally designed for today's portable devices. "We certainly don't have all the answers yet," stated Pat M:;%Ofr“es S
Quigley of DataPlay "but we are 2 part of the music industry. We believe that it is only by working .
together with all concerned parties that we will find the real solutions that allow fans and artists alike to tEasth.ISvacgny;ectlon
mutually benefit from the Digital Revolution." DataPlay offers artists a new format on which they can chie
give their fans a more intimate and interactive experience. DataPlay's ability to activate additional content Plays videos and
gives artists and retailers the opportunity to open bonus content such as videos, games or even sell catalog pRiKcs
albums which will be unlocked at the retailer's web site. DataPlay will be unveiling an electronic point of Nitoak adiErmsl
sale program at NARM that allows the customer to visit THE RETAIILERS WEB SITE to view or listen content DIGISETTE OMNI
to music and videos that are available on DataPlay.

CAN YOUR ALBUM DO THIS?

(DataPlay Future Player Application)

iery
Artists can share

more of themselves

- from unreleased photos
to custom video games

DataPlay allows fans to
enjoy the artist's videos
and share it with

their friends

New
> Artists and producers
H y [ ] can do things that
:\]Nefb site link ¢ video  Previews  Purchase = Gallery | s L AVLISY i ' they never
. ow fans can link to o repr— !
to their favorite artists DAY Website / My Music _DisqCopy i -{?:::::9— dreamed of
Web site and learn more : " BAL l, = ] S -~y >
. about the artist, their 3 :
music and their tours . - —_——
rerything digital...... OO 0000 o Disc Copy
- With one click the fan can make
—/ Purchase a DataPlay copy complete

with all the Digital Rights
Management Rules

Fans can sample additional
music or bonus content that additional content catalog
they can chose to purchase or

at the web site of the
unlock for free before . o vi":a| retai(:er
purchasing My Music 9

With DataPlay the consumer
can choose between their pre-recorded
music albums, downloads and MP3 files

Fans can purchase the

NARM: SF MARRIOTT PACIFIC CONFERENCE ROOM, SUITE F, 4th FLOOR
ADVERTISENMENT

www.dataplay.com



BY STEVE McCLURE

TOKYO—The latest attempt to launch
a Japanese star outside the home mar-
ket is unique in a number of ways.

Hikaru Utada—aka Hikki, one of
Japan's top pop divas—has surprised
the music business by signing a world-
wide English-language recording deal
with the Island Def Jam Music Group.
Known in Japan as Utada Hikaru, she
remains under contract as a Japanese-
language artist to Toshiba-EMI on its
Virgin division’s Eastworld label. That
contract is also worldwide.

While Japanese labels occasionally
license domestic artists’ masters to rival
labels overseas, one source notes, “this
deal calls for two different sets of mas-

In The News

* Billboard international editor-in-
chief and Billboard Music Group VP
Adam White will move to Univer-
sal Music International (UMI), as
VP of communications, April 2
(Billboard Bulletin, March 4). Lon-
don-based White will report to UMI
chairman/CEQ Jorgen Larsen and
work closely with Universal Music
Group’s L.A.-based VP of corporate
communications, Bob Bernstein.

¢ Rep. John Conyers (D-Mich.) will
keynote the Billboard/Airplay Mon-
itor Radio Seminar & Awards Show
March 15 at the Eden Roc Resort
in Miami. See Homefront on page
119 for details of the event.

o After 44 years, radio trade magazine
Gavin Report has folded, along with
its daily “gmail” fax and Web site,
gavin.com. Founded by the late Bill
Gavin in 1958 and owned since 1993
by U.K. company United Business
Media, it held its most recent conven-
tion in February in San Francisco.

 The Bush administration announ-
ced that the Department of Justice will
handle all reviews of mergers in the
Intermet, computer software, telecom-
munication, and entertainment sec-
tors. The Federal Trade Commission
will handle reviews in such other areas
as health care and energy. A March 4
joint memo by agency heads says the
division of authority will speed up the
clearance process of reviews and help
assign reviews to the agency most
experienced in those areas.

e Universal Music Group (UMG)
reports 2001 operating income of 719
million euros ($627 million), down
1% from 2000. Earnings before in-
terest, taxes, depreciation, and amor-
tization were flat at $1.16 billion
euros ($1 billion). Parent Vivendi Uni-
versal's net loss was 13.6 billion euros
($11.9 billion), as it took a non-cash
charge of 152 billion euros ($13.3 bil-
lion) on declines in the value of com-
panies it acquired, including 3.1 bil-
lion euros ($2.7 billion) from UMG.

ters by the same artist being produced
and distributed by rival companies.”

Perhaps that makes sense for an
artist who says there are distinctly dif-
ferent American and Japanese aspects
of her personality. Born in New York in
1983, Utada has divided most of her
time between there and Japan, attend-
ing New York’s Columbia University.

The teenager’s 1999 debut, First
Love, is Japan'’s best-selling album ever,
with shipments of almost 10 million
units, according to Toshiba-EMI. Her
second album, Distance, has shipped
5.3 million units since its March 2001
release, the label says, and her nine sin-
gles have shipped more than 13 mil-
lion units in total.

The English-language album deal
was set up by Island Def Jam Music
Group president/CEQ Lyor Cohen, who
says Utada’s first set will be recorded in
New York this summer, “hopefully with
the likes of the Neptunes and Rodney
Jerkins,” in time for release later this
year or early in 2003.

Utada hopes the time is ripe for an
Asian artist to break in the West.
“Maybe the fruit has always been ripe,
but so far, Asian artists who reached for
it were a few inches short,” she says. “I
think the fact that I'm a native English
speaker just might cover those last few
inches. Of course, in the end, it all boils

down to the music.”

Utada is managed by U3Music, a
company formed by the artist and her
parents, music producer Teruzane
Utada and Junko Utada—who in the
1970s, was one of Japan's top female
singers under the name of Keiko Fuji.

Although the upcoming set will be
her first English solo album, Utada
recorded an English-language album
on the LiquidSoundLounge label as
part of the band Cubic U before relo-
cating to Japan in the mid-"90s.

The question on a lot of people’s
minds is why EMI apparently dropped
the ball. The consensus here is that the
recent bout of high-level personnel
changes at EMI convinced the Utadas
to go elsewhere.

“People at Virgin were kissing up to
her dad and promising him that they
were definitely going to launch her
internationally,” one industry source
says. “But with the complete meltdown
in the last six months, everybody the
Utadas knew is gone.” He adds, “Toshi-
ba-EMI is not an indie startup label
with no business-affairs savvy. It is
unbelievable that the label agreed to
this arrangement. There is much more
to this story that has yet to be told.”

Additional reporting by Gordon
Masson in London.

William Morris Agency
Acquires Premier Talent

BY RAY WADDELL
NASHVILLE—In the latest consolida-
tion for the booking-agency business,
the William Morris Agency (WMA) has
entered into a deal to acquire New
York-based Premier Talent Agency.
Once the top rock booking agency
in the world, Premier brings to WMA
such acts as Roger Waters, the Who,
Keith Richards, Tom Petty & the
Heartbreakers, Preten-

tion represents a unique opportunity
for WMA. “Premier Talent is certainly a
legendary company with an incredibly
rich history and pedigree,” Grosslight
tells Billboard. “We have talked at dif-
ferent times over the years, and things
were at the point where Frank wanted
to function as a consultant. [Premier]
clients have certain needs, and since
they weren't a full-service company, we
~ can help provide those

ders, Sinéad O’Con-
nor, Pete Townshend,
Bob Geldoff, Marianne
Faithful, Sebastian
Bach, Greg Lake, and
Suzanne Vega.

needs and be part of a
new day.”

Grosslight says he
doesn’t believe that
WMA's acquisition her-
alds any major trend

Under the terms of
the acquisition, longtime Premier prin-
cipal and respected industry veteran
Barbara Skydel will be named senior
VP at WMA, and Premier founder
Frank Barsalona will stay on as a con-
sultant. Barsalona founded Premier in
1964, and Skydel became executive VP
in 1977 and partner in 1985.

Skydel and Barsalona, who remain
in New York, are the only staffers mak-
ing the move from Premier to WMA,
Longtime Premier agent Barry Bell—
who counted Bruce Springsteen as a
client—previously left Premier and is
believed to maintain a relationship
with Springsteen.

According to WMA worldwide head
of music Peter Grosslight, the acquisi-

for the booking-agency
business: “Truthfully, I don'’t think it’s
representing any trend like {what hap-
pened with] record companies and con-
cert promoters. Some smaller compa-
nies have come to the realization that
this is the right time to be affiliated with
a larger company. This is not motivat-
ed by the same economic structure that
motivated other areas of the entertain-
ment business.”

Barsalona—who while at General
Artists booked the first Beatles and
Rolling Stones appearances in the
U.S.—is credited with helping create
the modern-day concert business. He
is to be honored with the Silver Clef
Award from the Nordoff-Robbins Foun-
dation March 11.

Hikaru Utada Signs to Island Def Jam. Pictured in the back row, from left, are Uni-
versal Music Group chairman/CEOQ Doug Morris, Vivendi Universal chairman/CEO
Jean Marie Messier, Island Def Jam Music Group president/CEO Lyor Cohen, Uni-
versal Music International chairman/CEO Jorgen Larsen. and U3 Music president
Teruzane Utada. In the front row, from left, are Utada, U3 Music VP Junko Utada,
and Universal Music K.K. senior executive consultant Riko Sakurai.

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

2001 2002
Total 128,448,000 113,099,000 (<12.0%)
Albums 121,828,000 110,380,000 (=9.4%)
Singles 6,620,000 2,719,000 (<59.9%)
2001 2002
cD 112,328,000 103,820,000 (<7.6%)
Cassette 9,264,000 6,297,000 (<32.0%)
Other 236,000 263,000 (<11.4%)
This Week 12,545,000 This Week 2001 15,411,000
Last Week 12,193,000 Change “<18.6%
Change 2.9%
This Week 12,254,000 This Week 2001 14,579,000
Last Week 11,895,000 Change <15.9%
Change =3.0%
This Week 291,000 This Week 2001 832,000
Last Week 298,000 Change ©65.0%
Change <2.3%
2001 200¢
28,509,000 25,184000 (<11.7%)
51,822,000 45,741,000 (<11.7%)
39,454,000
e DISTRIBUTORS' MARKET SHA
(02/04/02—03/03/02)
265% 171% 162% 158% 157% 8.9%
211% 156% 196% 148% 152% 7.8%
338% 145% 11.2% 21.0% 142% 53%
ROUNDED FIGURES FOR WEEK ENDING 3312
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BY ED CHRISTMAN

NEW YORK—Current negotiations
to sell Columbia House to the Black-
stone Group would put the licensed
masters used to manufacture record
clubs’ CDs in the hands of an indus-
try outsider for the first time.

The Blackstone Group, a private
Wall Street investment
firm, is negotiating to
buy a majority stake
in Columbia House,
which is jointly owned
by the Warner Music
Group and Sony Music Entertain-
ment. None of the parties would
comment on the deal.

One senior exec says that if new
owners controlled his company’s
masters, he would be more cautious
and would keep his eye on how the
club is operated. But someone in
one of the camps involved in the
deal thinks the other majors would
be happy that the new ownership
would mean that two of their com-
petitors are no longer making as
much profit off their masters.

Sources suggest that the deal on
the table calls for Columbia House to
carry a price tag in the $450 million
range, and Wall Street observers
speculate that based on that valua-
tion, Columbia House probably gen-
erated $45 million to $60 million in
cash flow last year. Sources familiar

oL

Industry Outsider Makes
Bid For Columbia House

with the deal wouldn’t comment on
that number, except to say that the
record club has enjoyed a return to
profitability in 2001 after two years of
red ink. Columbia House generated
$1.1 billion in revenue in each of the
past two years—$600 million from
music and $500 million from video.

Since 1999, Warner
and Sony have engaged
in repeated negotia-
tions to sell Columbia
House with BMG, which
planned to merge it
with its record club, in the belief that
the competitive environment could
no longer sustain two profitable rec-
ord clubs. But those talks failed to
produce a deal.

Inits heyday in the mid-1990s, Co-
lumbia House is said to have gener-
ated as much as $100 million in cash
flow. But the growth of online retail,
the end of the CD-replacement trend,
and increasing competitive pressure
between the two record clubs to give
away CDs to lure new members re-
sulted in record-club sales and prof-
its decreasing. Moreover, some in-
dustry observers suggest that digital
distribution creates even more un-
certainty for what role record clubs
will have in the future. Still, Colum-
bia House is the only record club
with a video component, and DVD-
Video sales are booming.

S

GORMAN

RECORD COMPANIES: Tom Gor-
man is named senior VP/GM of
Gold Circle Records in Los Ange-
les. He was president of Future
Forward Marketing.

Carolyn Baker is named GM of
Crossover Records in Los Angeles.
She was VP of A&R development at
Warner Bros. Records.

Bill Stafford is promoted to VP
of copyright for BMG in New York.
He was senior director of copyright.

Walt Disney Records promotes
Damon Whiteside to executive di-
rector of marketing and Laura Rab-
ney to manager of promotions in
Burbank, Calif. They were, respec-
tively, director of marketing and as-
sistant manager of promotions.

STAFFORD

Tony Berg is named A&R exec-
utive for ArtistDirect Records in
Los Angeles. He was executive VP
of A&R for Virgin Records.

Sunny Hjorthol is named direc-
tor of international for J Records in
New York. She was associate direc-
tor of international for Jive Records.

Shervah Edwards is named
manager of artist development at
Motown Records in New York. He
was a promotions coordinator at
Arista Records.

PUBLISHERS: J.J. Cheng is named
director of SESAC Latina in Santa
Monica, Calif. She was interna-
tional marketing manager for
EMI Latin.

Clear Channel Picks Up Montage

Venue Deal May Slow Slater’s Bid For Metropolitan

BY RAY WADDELL
NASHVILLE—Clear Channel Enter-
tainment’s (CCE) new deal to operate
and book Montage Mountain Per-
forming Arts Center near Scranton,
Pa., may have at least temporarily
thrown a wrench into the plans of for-
mer CCE (then-SFX) executive Mitch
Slater to re-enter the concert business
by acquiring former Montage opera-
tor Metropolitan Entertainment.
Sources say Slater has reached a
definitive agreement to purchase
Metropolitan from financially floun-
dering Covanta Energy (Billboard,
Feb. 9). But developments in Scran-
ton have hampered the deal, as Mon-
tage Mountain has heretofore been
considered a Metropolitan asset.
While Slater’s acquisition of Met-
ropolitan has been believed to be
pending for weeks, another source
close to the situation says CCE came
in with a “highly aggressive bid” to
purchase Metropolitan—“more than
double” what Slater has offered.
Metropolitan executive VP Keith
Beccia differs, saying the CCE and
Slater offers were “very close.”
Montage Mountain, an 18,000-
capacity amphitheater, was built with
Lackawanna County money and oper-
ated by Metropolitan via an annually
renewable lease that began eight years

ago. County officials say the lease was
voided when Metropolitan couldn’t
come up with the funding needed to pay
off bonds floated to construct the venue;
Metropolitan has a March 21 date in
Lackawanna County Court to argue
that its contract was wrongly broken.
“The contract [between Metropoli-
tan and the county] is black and white
and speaks for itself,” Beccia says. “The

-
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county had absolutely no grounds to
tell us our contract is null and void.”

Meanwhile, a CCE team headed by
longtime Philadelphia promoter Larry
Magid signed a lucrative deal with the
county March 4, which includes $2.5
million in upfront money, $833,000
per year, 15% of anything more than
$600,000 if CCE wrangles a naming-
rights deal for the shed, 7.5% of food
and beverage sales, and 8% of the
gross on shows produced outside the
May 15-Oct. 15 concert season. The
deal is for 10 years.

Off the record, some say that CCE
went after Montage Mountain to sour
the deal between Slater and Met-
ropolitan and to keep Slater from
potentially re-entering the concert

business—a charge that Magid re-
futes. “That’s not the case at all,” he
says, adding that Clear Channel was
contacted by the Montage Mountain
Performing Arts Center Commission
first. “[Montage Mountain] was not
something we were actively after.
This doesn’t have to do with anything
but making money.”

Bill Risse, community affairs direc-
tor for Lackawanna County and
spokesperson for the commission,
says the CCE deal is “significantly bet-
ter” than the one with Metropolitan.
He adds that when Metropolitan and
Covanta informed the commission, its
counsel, and an independent account-
ing firm of an intention to sell to
Slater, the commission “decided to
pursue a relationship with Clear
Channel. I don’t think anybody want-
ed to besmirch Metropolitan or its
principals, but circumstances beyond
their control seemed to lead to an
unraveling of their stability and via-
bility, as determined by an independ-
ent accounting firm, the [commis-
sion’s] lawyer, and special counsel.”

Beccia takes a different view: “It
looks like the county is trying to
steal our business and sell it to Clear
Channel. We intend to seek injunc-
tive relief to overturn what they did,
or we'll go to court against them.”

CDP Looks To Expand Publishing Profile

BY MATTHEW BENZ

NEW YORK—CDP Capital Enter-
tainment’s recently announced
buyout of Dick Clark Productions
(Billboard, March 2) capped the
first phase of a clear, if open-ended,
strategy for investing in entertain-
ment, says Henry Winterstern, co-
founder and managing partner. And
music-related assets—including
talent agencies and music publish-
ers—are part of the company’s
$300-million program.

CDP Capital Entertainment aims
to invest directly in “the entrepre-
neurs that create and distribute”
entertainment and grow with them.
Winterstern says, “We're hands-on
investors.” The Los Angeles-based
firm is an outgrowth of CDP Capital
Communications, the media and
entertainment investment fund of
Caisse de Dépot et Placement, a
Canadian pension-fund manager
with $125 billion in assets. Winter-
stern, whose background is in real-
estate investment and banking, has
been affiliated with CDP Capital
Communications for several years.

CDP was behind the formation of
Mosaic Media Group in 2000, which
united Atlas Entertainment, Gold-
Miller Management, and Atlas-
Third Rail Management. Mosaic
and CDP are eyeing further talent-
agency acquisitions, joining such

WINTERSTERN

other investors as the Saban Music
Group (Billboard, Jan. 26).

“People are starting to realize that
content starts with the talent,
whether it’s a director, a writer, or an
actor or a musician,” Winterstern
says. “That’s the building block.”

Last fall, Mosaic Music Publish-
ing was formed. Earlier this year, it
bought the Hamstein Music catalog,
as well as another catalog that Win-
terstern declined to name. (He says,
“We want to buy a lot more cata-
logs.”) Between the $100 million
that CDP is committing and the
other equity investors it intends to
attract, “we think that the music-
publishing division will be a com-
pany that has assets well in excess
of $400 million-$500 million.”

Winterstern adds that he is work-
ing with an undisclosed Canadian
bank to “create a new leverage mo-
del for the music-publishing busi-
ness,” which he calls “outstanding
balance underwriting.” The idea is
to extend a loan’s amortization peri-
od, “with a balloon or cash pay-out
in five years, which gives us much
more leverage.”

The Dick Clark acquisition now
“gives us the substance in televi-
sion,” Winterstern says. “We see it
as a platform for expansion poten-
tially into broadcasting.”

Winterstern is the glue that holds
CDP’s portfolio of investments to-
gether. He is chairman of Signpost
Films—a CDP-backed production
company—and a member of the
board of Mosaic Media Group and
Metro-Goldwyn-Mayer. He says CDP
is MGM’s third-largest shareholder.

Winterstern says that down the
road, CDP may complete the circle
with one large acquisition or con-
tinue with a roll-up strategy. Rec-
ord labels could also join the mix,
complementing the publishing
and talent-agency assets. CDP has
held discussions but has not made
any investments.

For now, what matters are the
strategic ties that bind Mosaic, Dick
Clark, and Signpost. Winterstern says,
“They’re all platform companies.”

16

wwwobiltboard.ocom

BILLBOARD MARCH 16, 2002



AN AMERICAN MASTERPIECE”
FROM DAVID LYNCH

*Ro”ing Stone

® (pldvyn Mgy

S PECIAL . -« EDTTT1T O N

E “HYPNOTIC!
THE WORK ,,
KYLE MACLACHLAN [SABELLA ROSSELLINI OF A GENIU So

— Pauline Kael. The New Yorker
DENNIS HOPPER LAURA DERN

NOILITAA

A DAVID LYNCH tiim

ALL NEW FEATURES INCLUDE:

o New Digital Anamo;'pbzr Transfer
Smpvrviscd by David L)‘/l(/}

o “Mysteries of Love” Documentary

o Deleted Scenes Montage

* Pboto Gallery, Promotional Materials and More!

David Lynch directs this dark thriller about a
young man who — after discovering a human car

in a_field — begins an investigation into a subculture
of killers, addicts and sexual deviants.

New
Collectible
Packaging.’
Also Available on VHS!

SPECIAL EDITION = I h
MVIDONLY

DYONLD )
$2 498 DVD ORDERS DUE: May 7, 2002 * STREET DATE: June 4, 2002
*S.R.P! COLOR / 1986 / REESsD
DVD: 1003504 / Screen Format: 16x9 Widescreen (2.35:1) / Languages: ENG (5.1), FR {Stereo), SP (Mono) / Subtities: ENG, FR, SP, PORT

/G955 | Approx. Feature Run Time: 2 hours 1 minute o VHS: 206863 / GJ. / NSRP / Digital Video Transfer

>,

&)
lD—LL Wa ! More Retailer Informetion? Viclh . 2N .

e Tt a®
Fgl www.mgmretailers.com @ & -

HOME EN VERTAINMENT

[ REGISTERED SERVICE MARK DF THE NATIDNAL CAPTIDNING INSTITUTE, USED WITH PERMISSION. “Dolbs" and the Double-D symbol are trademarks of Doiby Labpratories Licensing Corporation. BLUE VELVET © 1986 De Laurentiis Entertainment Group, Inc. All Rights Reserved.
Design © 2002 MGM Home Entertainment inc. All Rights Reserved. Distributed ay MGM Home Entetainment.




- CLOSINg
| r advertising Mﬂhlz
_ | ®oppor’runifies

Rap/Hip-Hop |

_ ' i Music Fashion & Style
| M £0day!
mll g Call £0day

Bilboard spotiights Canada with an in-depth
overview of the nation’s busting music scene.
We'll delve into the latest news in Canadian artists,
labels, radio, retail, touring, music media and
more in this exciting regional exclusive.

Reserve your ad today!

MOONSHINE 10TH ANNIV.

We salute Moonshine Music on their 10th
year in the music business with a very special

fiibute. We tell the sfory of the Moonshine issue date: april 13
ad close: march 19

empire, and review ifs artists, albums, fours
and executives over the years. Join Bilboard Andy Anderson 646-654-4692 « aanderson@billboard.com
in congratulating Moonshine Music on this mile-

stone achievement. Call now!

) _ MUSIC & MONEY |
issue date: april 13 ;

ad close: march 1 9 Our semi-annual Music & Money Spotlights deliver

up-to-the-minute news on the financial aspects of

the music industry. In this issue, we report on the

) i ) i latest in music royalty securitization, financing and
Michelle Wright 323.525.2302 » mwright@billlboard.com insuring fours, and the profitabiity of niche labels.

Make sure you're a part of this mustread issue!

issue date: april 20
ad close: march 26

Joe Mdimone 646-654-4694 « imaimone@billboard.com

UPCOMING SPEGIALS

EUROPEAN QUARTERLY | - Issue Date: Apr27 ¢ Ad Close: Apr 2 ;
INDEPENDENT MUSIC - Issue Date: May 4 « Ad Close: Apr 9 METAI- ani zm“ ANN“’

EAGLE ROCK ENT. 5th ANNIV - Issue Date: May 4 « Ad Close: Apr? , )
Bilboard pays fibute to Metal Blade Records on

ASIA PACIFIC QUARTERLY Il - Issue Date: May 25 ¢« Ad Close: Apr 30 at the label’s humble beginnings, the artists and
_ _ executives who have contributed to its growth,
BLACK MUSIC MONTH - Issue Date: Jun 1 Ad Close: May 7 and the success of Metal Blade over the past

two decades. Don't miss out!

issue date: april 20
ad close: march 26

New York Los Angeles Nashville London . . _ _
646.654.4696 323.525.2307 615.321.4297 44.207.420.6072 Michelle Wright 323.525.2302 + mwright@bilboard.com




Evil Teen’s Kevn Kinney Works
With ‘Broken Hearts And Auto Parts’

BY WES ORSHOSKI
NEW YORK—Bored with the idea of making
another folk record—having already done that
on his previous three solo sets—Kevn Kinney
says he was looking to mix things up a bit on
his forthcoming Broken Hearts and Auto
Parts, due March 19 on Evil Teen Records.
While he knew what he didn’f want, Kinney
—the frontman of Drivin'n’Cryin’—says that
when he started the record, he found the
thought of exploring a
midtempo vibe through-
out an entire album
especially intriguing.
“I've never really done
that weird midtempo
thing. I wanted to do a
whole session like that,
because those songs are
always hidden in be-
tween a bunch of rock
songs.” says Kinney,
whose solo albums have
often been quiet, spare,
and acoustic, while
Drivin'n’Cryin’ is same-
times regarded as a roar-
ing, Southern version of |
AC/DC. “I just didn’t |
want to hide 'em. And |
wanted to make a record
that was somewhere
between country and
rock’n’roll, like the first
Eagles record or really early Burrito Brothers.”
That approach helped make Broken Hearts
and Auto Parts more electric and band-oriented
than Kinney's previous solo efforts—that plus the
fact that his Drivin’n’Cryin’ bandmates back him
on most of the record. Kinney, 41, says that after
they expressed interest, so did peers and friends
Sarah Lee Guthrie (Arlo’s daughter), Johnny
Irion, Tom Clark, New York saxophonist Topaz,
and others. “When I booked my flight to New
York ta do this record, it was [just] me. And then
the guys were like, ‘We wanna come.” And then
my friend Tom Clark was gonna come by, and
then Johnny and Sarah Lee were [in New York].”
As a result, Kinney says Broken Hearts and
Auto Farts gave him another opportunity to

shrink his career to-do list by making an album
that is less a rigid recording project and more a
loose snapshot of an event—more of a session,
in the old-school jazz sense of the term.

These new midtempo tracks ought to fill a
void in Kinney’s catalog, says Mark Keefe, PD at
noncommercial WNCW, which serves the Char-
lotte, N.C., area. “I've always thought, ‘God, it’s
like feast or famine with his stuff.’ It's either balls-
to-the-wall rock'n’roll or it’s sit-on-the-stool-and-
_ play-your-guitar,” Keefe
says, adding that these
songs should also give
triple-A and Americana
programmers a little
more to play with—as
did Kinney’s remake of
the Drivin'n’Cryin’ clas-
sic “Scarred but Smar-
ter” from his 2000 set
The Flower and the
Knife. “That had a little
bit more of a pulse to it.
| That type of song is

something that, tempo-

wise, we could definitely
use in different dayparts.”
Lyrically, the songs on
Broken Hearts and Auto
Parts recall the idealis-

| tic, romantic stories on

Kinney’s debut, 1990’s

MacDougal Blues. And

that’s refreshing, says
Paul Seff, label manager of Evil Teen. (The label
is headed by Stefani Scamardo, the wife/man-
ager of Gov't Mule frontman Warren Haynes,
Kinney'’s friend.) “Thematically, it’s a little more
optimistic and takes Kevn back to that cute,
ideal-love, rock-star sort of thing.”

For his part, the Athens, Ga.-based Kinney
(whose songs are published by BMI and who is
booked by Cass Scripps at Atlanta-based Metro
Talent) says these songs are about the same
things as all his others: “It’s all about wanting
to be somebody better, trying to meet somebody
better, trying to figure out why you are like you
are, trying to figure out how you can turn that
into something positive, and knowing where
you are, whatever your surroundings.”

ARTISTS &MUSIG

Leavell Unveils ‘Forever Blue’

Bluesy Album On Terminus Coincides With ‘Forever Green’ Book

BY RAY WADDELL

NASHVILLE—In-demand session player and A-
list sidernan Chuck Leavell can add “solo record-
ing artist” to his résumé with the release of his solo
piano album, Forever Blue, on Terminus Records.
Leavell made his mark as a member of the Allman
Brothers Band and leader of his own outfit, Sea
Level. He has also been a member of the Rolling
Stones touring band since 1982 and counts the
Grammy Award-winning Train single “Drops of
Jupiter” among his re-
cent studio work.

Aside from a 1998
Christmas album on
Capricorn titled What’s
in That Bag?, Forever
Blue is Leavell’s only
other solo effort. “Doing
this record is something
that has been in the back
of my mind for a long
time,” he says. While a
couple of songs on the
record date back to Sea
Level days, many were
written during down
time on the last Stones
tour. Leavell says, “That’s
when I began ta formu-
late the concept for a
solo piano record.”

Forever Blue was re-
corded with longtime
Leavell friend/collabo-
rator Paul Hornsby at Hornsby’s Muscadine Stu-
dios in Macon, Ga. While well-known for his vir-
tuosity and soulful style, Leavell has never had
any formal musical training. “I learned from my
mother and others like Paul Hornsby, who
showed me the tricks of the trade.” Even if For-
ever Blue is devoid of vocals, Leavell masterfully
conveys his message, whether it’s the atmos-
pheric “Just Before Dawn,” the slow-rollin’ blues
of the title cut, the jazzy “Song for Amy,” the
frenzied boogie of “Walk a Little Closer,” or the
gorgeously melodic “Ashokan Farewell.”

Releasing Forever Blue also marks a move
toward creative independence for Leavell. “I de-
cided prior to deing this record that, because of
my experiences in the past with record compa-

LEAVELL

nies, I would make a hard and fast rule to no
longer sign away my intellectual property, period,”
he says. He formed Evergreen Arts, which includes
a label component and a publishing component in
Classic Ivory Music. (The label entity is a partner
in the deal with Terminus.) Additionally, a com-
panion book by Leavell called Forever Green,
which addresses his passion for conservation, is
published under the Evergreen umbrella.

“I realized I wanted to own my intellectual
property, but I'm not a
record company, so |
knew I needed a partner,”
Leavell says. “I've known
the people at Terminus
for a while, my daughter
[Amy] works there as
head of publicity, and 1
like what they're doing.”

Buck Williams, Lea-
vell’s manager, says the
release date for Forever
Blue was moved up from
April 23 to March 12 to
capitalize on current syn-
ergies in Leavell’s career,
including the “Drops of
Jupiter” Grammy and the
focus on Leavell’s conser-
vation efforts. The record
will be distributed via
 Rykodisc. “With [Termi-
nus’ and Rykodisc’s] ma-
chine, we plan on having
a relatively intense marketing campaign,”
Williams says. “We’re working on some [TV and
radio appearances], and we'll tie in with Chuck’s
speaking engagements.”

Craig Swedin, junior rock buyer for Torrance,
Calif.-based Wherehouse, says Leavell’s album may
have to rely on retail promotion in the face of lim-
ited airplay but quickly adds he is very interested
in the project, saying, “I've been waiting for this.”

Leavell says his focus is on promoting both
Forever Blue and Forever Green, but if a much-
discussed Stones 40th-anniversary tour does
come to pass this fall, he’d love to be a part of
it. “It would be a double anniversary for me, 40
years for the Stones as a band, and 20 years
touring with the Stones for me.”

Electronic Countermeasures

Law & Technology of Fighting Copyright Infringement on the Internet

Synopsis: The open architecture of on-line “file sharing” systems makes them vulnerable to aggressive “electronic
countermeasures” to fight copyright infringement. Indeed, massive uploading and downloading between strangers
makes the peer-to-peer systems the perfect “vector” for computer viruses. The full text of this article, which
discusses the criminal and civil legal issues, has been posted on our web site at www.Schleimerlaw.com

Schleimer & Freundlich LLP
Music & Entertainment Litigation
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BY JILL PESSELNICK

LOS ANGELES—It is easy to guess
why guitarist Nono Presta, bassist
Christian Montagne, and drummer
Jean Michel Cavallo were mesmer-
ized when they caught Declan
0O’Shea singing in an Irish pub in
1995. The trio—which later formed
Cyclefly with O’Shea and his broth-
er, guitarist Ciaran O’'Shea—could
not turn away from his intense,
raspy vocal style. It’s a sound that
permeates the act’s sophomore set,
Crave (Radioactive/MCA, March 26).

Crave, the follow-up to 1999’s
Generation Sap, is a moody ex-
ploration of the personal limits in
modern society that highlights
0’Shea’s immeasurable craft. As a
whole, the album further marks a
pronounced shift in Cyclefly’s
focus. The Cork, Ireland-based
group’s first project was angst-rid-
den with a punk rock feel, while
Crave is far more mellow, with
greater attention paid to songwrit-
ing and experimentation.

“A lot of stuff on this album is
about the music industry and be-
coming disillusioned with it,”
Declan O’Shea says. “We went
through different periods and emo-

ARTISTS & MUSIG..

tions over the years [since Genera-
tion Sap]. We've gone through some
growing up and changing.”

Part of the change involved com-
ing together as songwriters for the
first time. Cyclefly wrote much of
the album at an isolated house on
the outskirts of Cork, which proved
to be a slower, but more fruitful
process. Though the band is made
up of two Irishmen, two French-
men, and an Italian, the self-en-
forced collaboration served to play
up on the group’s varied influences.

“Everyone just jammed together.
Some nights I'd write with Nono or
with Ciaran, and then we’d all try it

ycleﬂy r r With ‘Crave’

Radioactive Previews International Act’s Sophomore Set With ‘No Stress’

Welcome The New

“King”

together. Later, we'd sit down and
work on melodies and lyrics,” O’Shea
recalls. “There was lots of testosterone
flying around the place, but that’s
good. Each person brings different
aspects to the total. We're able to cap-
ture a unique sound that isn't really
like anybody else.”

The first single, “No Stress,”
showcases that quality with its burn-
ing guitar riff and depiction of a
young generation under intense
pressure. Other notable songs in-
clude the title track, whose power-
ful lyrics about falling into detri-
mental habits are accompanied by a
catchy percussion beat, and “Lost
Opinion,” with its crashing guitar
and drum interaction that comple-
ments the cynical chorus “It’s a lost
opinion in a jaded story.”

When Cyclefly first formed,
0’Shea had been singing Alice in
Chains covers at a number of pubs
throughout Ireland. By the time that
Presta, Montagne, and Cavallo
tracked him down, both O’Sheas had
left the country to build rollercoast-
ers at Euro Disney. But when they
came home for a visit and ended up
in a jam session with the trio, the
band was born.

From there, Cyclefly went on to
sign to Radioactive/MCA and to open
tours for Tool and Linkin Park. The
latter opportunity led to the appear-
ance of Linkin Park singer Chester
Bennington on the Crave track
“Karma Killer.”

“Having Chester Bennington
from Linkin Park singing on the
song is incredible,” MCA marketing
director Sig Sigworth says. “It lends
credibility to [Cyclefly].”

MCA’s marketing plan for Crave
will center on the radio single. The
track has already appeared on sev-
eral samplers, including the Sno-
Core Rock tour sampler that was
handed out at each of the tour’s
February and March stops. It has
also been released to college and
specialty radio shows.

Detroit college station CJAM has
started playing the song to a positive
response, says Christian Gagnier,
director of music programming.
“[Cyclefly] has a fairly progressive
kind of sound. When people have
been calling in, they have been ask-
ing who [the group] was.”

Cyclefly, booked by Marty Dia-
mond of New York's Little Big Man
and managed by Brendan Bourke of
the Firm in Los Angeles, will also be
touring in England throughout this
month, as well as performing in
Europe in April. The group is expect-
ed to come to the U.S. in May with a
focus on the Northeast.

Retail marketing will also pin-
point accounts in the Northeast.

l

SLOWLY BUT SURELY: The Eagles are
steadily progressing on their first
studio album of all-new material
since 1979’s The Long Run, ac-
cording to Don Henley. “We're dili-
gently working on it everyday,” he
tells Billboard. “It's going quite
well. If I had to speculate, I'd say it
will come out early next year.”

HENLEY

The Eagles still have yet to ink a
label deal for the new project.
(Their last release—the live,
mainly acoustic Hell Freezes
Over—came out on Geffen in
1994.) “We don’t have a label yet,
and we don't necessarily want one,”
Henley says. “We might go inde-
pendent—it would be a combina-
tion of the Internet and certain
superstore chains. We’ve been
researching it, and if we can’t get
the deal we want from a label,
that’s what we'll do.”

IN THE STUDIO, PART 2: Bon Jovi
will return to the studio this
month to record its follow-up to
the double-platinum Crush. Jon
Bon Jovi says all the tracks have
been written and that he and the
other band members will lay down
the tracks at his home studio in
New Jersey. “We’re looking at the
single coming out in September
and the album in October,” he says.
“And then we'll go back on the road
[next] January.”

At the Feb. 25 MusiCares tribute
to Billy Joel, Bon Jovi and band-
mate Richie Sambora performed a
spirited version of “Say Goodbye to
Hollywood” as a fitting capper to
Bon Jovi’s stay in Tinseltown. “I did
my time here,” he says. “I've been
here for four months [taping] Ally
McBeal, which has been great, and
I thought it was an appropriate
song.” Unfortunately, Bon Jovi’s
recent work on a movie called Vam-

MCA will create a giveaway incentive | pires: Los Muertos—shot for sever-

with the purchase of the album and
will pursue exposure through key
retail-oriented Web sites.

al months in Mexico —was for
naught, since the movie has been
shelved.

3 |

by Melinda Newman

LIKE A VIRGIN: Retirement has
given Garth Brooks a whole new
appreciation of the music indusiry.
“I'm watching it from the other
side now, and it's pretty cool,” he
says. “It’s nice to turn on music
now and not analyze it. It’s nice to
see somebody have a great week in
sales or get an award and be happy
for them instead of thinking it’s
competition or ‘Why didn’t you get
that?’ It’s a very freeing thing right
now that’s happening. Then,” he
adds with a laugh, “I'm sure
depression sets in. But, right now,
I’'m enjoying music as much—if
not more—|than I did] in 1988,
before I got my record deal.”

STUFF: Robbie Williams, who has
completed his recording contract
with EMI, was seen making the
rounds at a number of EMI com-
petitors’ Grammy parties. Too soon
to tell where he’ll resurface, but we
hear EMI isn’t out of the running
... V2 has signed Alien Crime
Syndicate, the Seattle-based band
fronted by the Meices’ Joe
Reineke. The group’s label debut,
XL From Coast to Coast, will come
out later this spring and is fronted
by first single “Ozzy,” which, of
course, pays homage to to Mr.
Osbourne (and Motley Crue). The
deal is worldwide . . . Don Henley
and Train will perform at Tiger
Woods’ Tiger Jam V benefit, to be
held April 20 in Las Vegas ... On
April 30, Universal-distributed Fuel
2000 will release Living With the
Past, a collection of live cuts from
Jethro Tull combined with rarities,
including a club reunion of the
group’s original 1968 lineup. Out
the same date will be a DVD-Video
with the same title but a different
track listing. The band kicks off a
U.S. tour April 23.

San Diego-based LMC Records
has inked a three-year deal with
MCA Records for distribution, pro-
motion, and marketing on selected
artists. LMC is headed by Lee Ches-
nut, a San Diego realtor who put his
dream of making music on hold
when he got married at the age of
20. “I hocked my Les Paul guitar to
get a wedding ring,” he says. Years
later, Chesnut (no relation to the
Lee Chesnut who is VP of A&R at
Universal Records) began working
with music acts and eventually con-
nected with MCA senior VP of A&R
Gary Ashley. First out through the
deal are trio Brooklyn Run and hard
rock band Edify. Coming later this
year is the debut from Revenge of
the Triads, a band led by Nine Inch
Nails’ Charlie Clouser.
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Ben Green's Debut Album
In Stores March 26th

Radio Promotion: Jerry Lembo Entertainment Group
jerrylembo@earthlink.net Phone: 201 287-9600

Marketing: JRB Innovations jrbinnovations@cs.com
Phone: 732 275-6232

Publicity: KSA Publicity: Kerri Brusca/Tracey Henry
Phone: 212 582-5400

American Standard Recording Co.
www.bengreenmusic.com
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Distributad by Artemis Records
www artenusrecords.com
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In The Works

o GeffervInterscope is issuing Weez-
er’s fourth album, Maladroit, April
30. The band recently previewed
the set with an eight-song sampler
that was sent with personalized let-
ters (signed by each band mem-
ber) to journalists and other | |
tasternakers. Demos of the tracks
can be heard on the band’s Web
site, weezer.com. According to the
site, various radio stations began
playing the disc, causing Interscope
to insist that frontman Rivers Cuo-
mo personally contact them and
ask them to stop playing the disc.

* On April 29, Future Farmer
Records will issue Wonderlick’s
eponymous new project, a con-
cept album that saw the band’s
masterminds—Jay Blumenfield
and Tim Quirk-—drafting a series
of tunes about family and mor-
tality. The band is planning to
begin touring behind the set in
late spring.

¢ Hard-rock outfit Coal Chamber
returns May 7 with Dark Days, its
third Roadrunner Records set. The
single “Fiend” goes to rock radio
this month. It’s enhanced by a
video clip directed by famed pho-
tographer Paul Brown.

» RCA offers Free Love, the State-
side debut of critically praised U.K.
ingenue Peppercorn, June 4. The
pop-hued rock set has garnered
comparisons to Alanis Morissette
and Lenny Kravitz. Look for Pep-
percorn to visit the U.S. in April
and May to gladhand the press and
radio programmers.

| On the Road. Rufus Wainwright is
currently touring the U.S. in sup-
port of his critically praised Dream-
Works set. foses. The singer/song-
writer is also enjoying the break-out
radio success of “Across the Uni-
verse,” his contribution to the hit
V2 soundtrack to the film / Am
Sam. Wainwright takes the ongoing
interest in his career in stride, not-
ing that “it's always cool and gratify-
ing when people respond passion-
ately to something that you've
poured your heart into.” He adds
that being on the road is “the best |
part of making music. I love to be
out there, connecting with people.” | |

Tracks.

NEW WWF ALBUM: The World Wrest-
ling Federation {(WWF) isn’t just a
powerful brand name on TV. The
moniker has also been associated with
hit albums. The latest musical offering
is WWF Forced Entry, due March 26
on SmackDown!/Columbia Records.

The 18 tracks on the new album
are primarily the theme songs that
various hard-rock acts have written
for WWF stars, with a few tracks
exclusive to the album. The featured
acts are Drowning Pool, Kid Rock,
Disturbed, Limp Bizkit, Qur Lady
Peace, Rob Zombie, Marilyn Manson,
Breaking Point, the Union Under-
ground, Sevendust, Saliva, Monster
Magnet, Stereomud, Neurotica,
Cypress Hill, Dope, and Boy Hits Car.

One of the songs on the album is Kid
Rock’s cover version of ZZ Top’s “Legs.”
Covering ZZ Top was an easy decision
for Kid Rock, who counts the band
among his musical heroes. Rock says
one of the highlights of his career was
ZZ Top guitarist Billy Gibbons “showing
me that swamp boogie bounce” on the
guitar and performing with him at last
year's MTV 20th-anniversary party.

Judging from the proliferation of
WWF shows on TV, fans can't seem to
get enough of the franchise. There are
the series WWF Smackdown! (on
UPN), WWF Raw and WWF Excess
(both on TNN), WWF Sunday Night
Heat. and WWF Tough Enough (both
on MTV), and the syndicated shows
WWF Jakked, WWF Metal, and WWF
Attitude. In addition, WWF events can
be seen regularly on pay-per-view.

Of the seven WWF albums that have
impacted The Billboard 200 so far, four
have been top 10 hits: 2001's World
Wrestling Federation: WWF the Music
Volume 5 (Koch), which peaked at No.
2:1999's World Wrestling Federation:
WWF the Music Volume 4 (Koch), at
No. 4; 2000's WWF: World Wrestling
Federation—Aggression (Priority), at
No. 8: and 1999's World Wrestling Fed-
eration: WWF the Music Volume 3
(Koch), at No. 10.

Columbia VP of marketing Josh
Zieman says, "If vou've ever been en-
tertained by the WWF properties, you
know how integral music is to the
programming. The theme songs are
attached to a moment in the show
that's a rush, and anyone who is al-
ready a fan will want to walk away
with a souvenir of that feeling. We've
been very careful to balance the mar-
keting so that it not only reaches the
core WWF fans but also satisfies fans
of hard rock.”

In addition to the regular version of
WWEF Forced Entry, there will be two
different versions available at retail.
Trans World will carry an exclusive ver-
sion that includes Finger Eleven’s
“Slow Chemical” (the theme for Kane),

y
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by Carla Ha

while Best Buy will have an exclusive
version that includes a free two-hour
DVD-Video of the history of WWF pay-
per-view show Wrestlermania.

Buyers of the album through the
direct-response TV commercials will
receive an exclusive poster of WWF
star Stacy Keibler. Musical acts from
the album are expected to perform on
the upcoming Wrestlemania. Contest
winners will be flown to see WWF tap-
ings and the WWF Forced Entry
bands perform.

WWF stars will be making in-store
appearances to promote the album. At
press time, the only confirmed date
was March 26 at Virgin Megastore’s
Times Square location in New York,
although Zieman says that additional
in-stores are being planned along the
routing of the WWF tour.

GRAMMY GLORY: Congratulations to
They Might Be Giants (the alterna-
tive-rock duo of John Flansburgh and
John Linnell) for winning the Gram-

R |
THEY MIGHT BE GIANTS

my Award this year for best song writ-
ten for a motion picture, TV, or other
visual medium. The prize was award-
ed at the 44th annual Grammy cere-
mony, held Feb. 27 in Los Angeles
(Billboard, March 9). The duo’s win-
ning song, “Boss of Me," is the theme
to the Fox-TV sitcom Malcolm in the
Middle and is included on the show’s
soundtrack, which was released in late
2000 on Restless Records. They Might
Be Giants' Grammy win is especially
noteworthy, considering “Boss of Me”
was the only TV song nominated in
the category: The other nominees
were from feature films.

Backstage at the Grammys, Flans-
burgh explained that the duo’s involve-
ment with Malcolm in the Middle
started from “a call from the show's
creator, Linwood Boomer. He's a long-
time fan. We didn't know how good an
opportunity this was going to be. They
sent us the first script. and it was such
a crazy show.” Flansburgh added that
They Might Be Giants recently record-
ed a song for another IFox show, Amer-
ica’s Most Wanted.

Additional reporting by Darryl Mor-
den of The Hollywood Reporter.
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Vintage Richard Hell Frozen In ‘Time’ On Matador

BY CHRIS MORRIS
LOS ANGELES—Punk original
Richard Hell is in retrospective mode.

On March 19, Matador Records
will release Time, a two-CD compi-
lation of vintage 1975-1984 live
recordings—more than half of
them previously unreleased offi-
cially—Dby vocalist/bassist Hell, who
was a crucial member of Television
and the Heartbreakers before
fronting his own linchpin New York
punk unit, the Voidoids.

That collection follows by four
months the publication of Hot &
Cold (PowerHouse Books, New
York, $33), a 245-page volume of
his fiction, poetry, notebook en-
tries, essays, art, and photography.
(His first novel, Go Now, was pub-
lished by Scribner in 1996.)

Is Hell a rocker or a writer? He,
himself, views his music and his
work in print as all of a piece.

He says, “The poets take it as an
opportunity to call me a musician
who writes poetry, and the musi-
cians take it as an opportunity to
call me a writer who plays rock-
’n’roll. In my opinion, the two
things aren’t inconsistent with
each other.

“I’m trying to do well things
that are exciting to me. It’s a dif-

ferent endeavor—performing and
writing hard rock music—than
writing and publishing books. But
it’s not different from driving a car
and driving a motorcycle. You're
still driving.”

Time combines the 1984 cas-
sette-only ROIR release R.[.P.—
which included Heartbreakers,
Voidoids, and solo tracks (now
augmented by three previously
unreleased cuts)—with an all-new
second CD. The latter contains a
venomous 1977 Voidoids set at
London’s Music Machine that was
captured raw on a hand-held re-
corder in the audience, as well as a
four-song 1978 set featuring a
guest appearance by Elvis Costel-
lo from a benefit for the St. Mark’s
Church Poetry Project at CBGB in
New York.

Hell recalls that the frenzied
London appearance—during which
guitarist Robert Quine turns in an
especially fierce performance—cli-
maxed an agonizingly difficult "77
U.K. tour opening for the Clash that
saw the New Yorkers gobbed upon
by hostile British punk rockers at
every stop.

He says with a laugh, “We were
so full of poison from that experi-
ence, but also we were extremely

tight, because we’d been playing
every night, and we'd been playing
every week for a year. So we had
the songs down. It was at that

[critical punk-rock] moment,
1977. It is a kind of natural night
to be used to demonstrate what
things were like.”

Equally evocative of the times is
the CBGB set, drawn from a radio
air shot. “We were the last band [of
10 that played],” Hell recalls. “We
probably did the longest set.”

Matador partner Gerard Cosloy
says that the inspiration for Time
came from Michael Carlucci—
owner of punk specialty retailer
Subterranean Records in New

York—who suggested the label
meet with Hell to discuss the
release of some unheard material.

Cosloy says, “One thing in par-
ticular that he mentioned that was
very much unavailable, hadn’t been
released before, and was in his pos-
session were the live recordings of
these New York and London shows.
He sent us a cassette of the whole
thing. Just putting that on in the
office, it was pretty thrilling. To our
mind, this is classic material.”

Carlucci expresses satisfaction
with the new Hell retrospective.
“[Hell’s 1977 debut] Blank Gener-
ation is one of those timeless re-
cords you need to hear,” he says.
“Where do you go after that? [Its
1982 followup] Destiny Street has
been out of print for some time.
I'm glad that he’s doing it. It’s fab-
ulous. Any time anything comes
out on any New York band, we do
well with it.”

The almost simultaneous release
of Hot & Cold was coincidental,
according to Hell: “I've been work-
ing on the Hot & Cold thing since
1998. This Matador thing only
arose months aga. They didn’t
know about the Hot & Cold thing
until I told them. It’s great the way
it turned out, because they make

nice companion pieces.”

Of greatest interest to music fans
will be the book’s pieces, first pub-
lished in Hit Parader, New York
Rocker, Spin, and elsewhere, on
such artists as Sid Vicious, Pere
Ubu’s Peter Laughner, the Ra-
mones, and self-penned takes on
Television and Heartbreakers gui-
tarist Johnny Thunders, as well as
a series of poems co-authored with
Television guitarist Tom Verlaine in
the early '70s under the name
“Theresa Stern.”

Hell says with a laugh of the
Stern poems, “It was a pastime. It
was an amusement. It was also a
way to blow off steam. We were
frustrated. We would pass the type-
writer back and forth, generally not
writing more than two lines before
handing it over to the next guy. It
was a kind of challenge, too. Some-
times you'd go to undermine what
the guy had just written.”

Hell, who says he is working on a
new novel and has no plans for any
more work in music, says his pro-
motion of 7Time and Hot & Cold will
be limited. “I'm going to Europe all
of March, and I'll be doing a bunch
of readings in England, and a little
time in Paris. It’ll be publicity for
both things. That’ll be the end of it.”
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BY ERIC AIESE
NEW YORK—As various radio
formats continue to embrace
mainstream pop acts, the Candy
Butchers—Iled by Mike Viola—are
striving to continue the trend of
song-driven rock with their soph-
omore set, Play With Your Head
(RPM/Sony Legacy, March 12).
“People are rediscovering these
singer/songwriter troubadours,”
says Danny Bennett, who is both
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Candy Butchers Playing Mind Games On RPM

the act’s manager and president of
RPM. “And Mike is the Candy
Butchers. He has a band, but it’s
about the frontman—‘the front-
and-behind man,’ we call him.”

In addition to singer/guitarist/
songwriter Viola, the trio also
includes drummer Mike Levesque
and bassist Pete Donnelly.

Viola, whose songs are published
by Warner/Chappell (ASCAP), says
he aimed to try something new as
he wrote the songs in his home
studio. “I wrote with these old '80s
keyboards and drum machines, and
I put them through effects to make
the sounds more unrecognizable.”

Bennett notes the significance
of Viola’s sharp lyrics. “The last-
ing [element of] pop music is
lyrical content, and his lyrics are
literate and meaningful on differ-
ent levels.”

COLLEGE AUDIENCE & BEYOND

Promotional efforts aimed at
the band’s college-aged core
audience will revolve largely
around lifestyle marketing, Lega-
cy project director Stephan
Moore says, adding that the act
will appear on NBC’s Late Night
With Conan O’Brien the week of
release and CBS’ The Late Late
Show With Craig Kilborn later
this month.

Still, Bennett says, the band’s
appeal is considerably broader
than the college market. “The pop
genre finds people who grew up on
pop music. You have kids that are
too hip to be into Britney Spears
and 'N Sync but who are still look-
ing for standard pop music.”

“You Belong to Me Now” will
ship early this month to modern-
AC radio, where Viola was heard
in 1996 as the dubbed vocalist for
fictional band the Wonders on the
soundtrack to That Thing You Do!
College radio will receive the
album with an emphasis on the
song “Dome.”

Viola flexes his self-deprecatory
wit with the Ron Egozi-directed
video for “Ruby’s Got a Big Idea.”
The singer’s character finds a pam-
phlet instructing him that success
lies at New York’s legendary Apol-
lo Theatre. For the shoot, Viola
asked the MC to goad the audience
into booing as he actually per-
formed live at one of the Harlem
venue's amateur nights, famous
for their zealous audiences.

While some people do not get
the humor, Viola says, “I was elec-
trified with the energy. [Booing]
isn’t that far from being cheered!”

Dates for earnest shows will
begin in the spring, as Viola (who is
booked by Paola Palazzo at Creative
Artists Agency in Los Angeles) will
perform a cyclic series of solo
shows, returning to six U.S. cities
three times each during a period of
six weeks. His bandmates will join
Viola on a series of supporting
dates through the summer.

SECOND ACT: When F. Scott Fitz-
gerald said that there are no second
acts in American lives, he clearly
didn’t extend his sights south of the
border. At 57, the distinguished
Brazilian pianist Nelson Freire has
finally decided that he is ready for a
recording career. Freire makes his
“second debut,” as he describes it,
with an all-Chopin program that
will be released March 12 by Decca.
The disc includes poetically con-
ceived, technically assured per-
formances of Chopin’s Piano So-
nata No. 3, 12 Etudes, Op. 25, and
Trois Nouvelles Etudes.

Born in 1944 in Boa Esperanca,
Brazil, Freire began playing the
piano at age 3, effortlessly mimick-

FREIRE

ing by ear the works his elder sis-
ter was studying. He gave his first
public recital at 5, stunned both the
audience and critics in his Vienna
debut at age 15, and went on to win
several notable competitions. As his
reputation spread, the record com-
panies soon came calling.

“I began making records at 22,”
Freire says. “I made six LPs for
CBS, then recorded for Teldec in
Germany. Then I stopped, because |
felt that I was not ready for rec-
ords.” His recordings became
highly valued by piano connois-
seurs, all the more so because they
were so few in number.

Instead, Freire—who splits his
time between Brazil and France—
has concentrated on live perform-
ance, presenting 40 to 50 recitals
and orchestral concerts per year. He
has also built lasting musical part-
nerships with several close friends.
A long association with the mercu-
rial pianist Martha Argerich re-
sulted in significant recordings of
works by Rachmaninov, Lutoslawski,
Barték, and others for the Philips
label. CD reissues of Freire’s Co-
lumbia recordings and sporadic
live recital discs issued by such
independent labels as Audiofon
and Alphee further fueled his ster-
ling reputation.

In 1999, Freire was canonized in
Philips’ monumental “Great Pian-
ists of the 20th Century” series in

by Steve Smith

works by Mozart, Chopin, Schu-
mann, Brahms, and others. As
offers to record continued to arrive,
Freire decided that perhaps the
time to resume his recording career
had come. Captivated by a recital in
France, Decca VP of A&R Jean-
Hugues Allard convinced the
pianist to sign with the label. In a
positively rhapsodic press an-
nouncement, Allard stated that
Freire had “quietly grown into a
grand master with great integrity.”

“What made me decide [to sign
with Decca] was not because I think
I'm ready now, but because maybe
I'll be too old if I wait any longer,”
the avuncular pianist says with a
laugh. Freire confesses that mak-
ing records is a difficult process for
him. “The studio is completely dif-
ferent from the concert atmos-
phere,” he explains. “It’s a sort of
challenge for myself, and then |
decided to make it a double chal-
lenge by playing something that
I've never played before.”

While Chopin had always been a
staple of Freire’s repertoire, the
new Decca recording documents
his first traversal of the Op. 25
Etudes. His approach to the de-
manding pieces is informed by his
admiration for such legendary
pianists as Alfred Cortot and
Guiomar Novaes, performers who
played with a stylistic freedom that
had gone out of vogue by the time
of Freire’s student years. “When |
was a teenager, people used to play
in a strict style, more [concerned
with] technique,” he says. “I
thought I could do something a lit-
tle bit different to show the poetry
of the pieces, not just the technical
challenges. I wanted to make the
listener forget about all that and
hear the charm and humor.”

Freire will include music by
Chopin (as well as Bach, Schu-
mann, and Debussy) in a recital
scheduled for March 9 in Toronto.
By coincidence, later this month he
will perform Chopin’s Piano Con-
certo No. 2 with the Baltimore
Symphony (14-17), the New York
Philharmonic (20-23), and the
Utah Symphony (29-30).

Having made his second debut,
Freire does not have any shortage
of ideas for future projects—
among them, Chopin’s Op. 10
Etudes and Albeniz’s /beria. In
the meantime, Video Filmes Bra-
zil, the studio that made the Acad-
emy Award-nominated Central
Station, has completed a docu-
mentary about the pianist’s life,
including performance footage
from his first trip to Russia in
2001. Along with the new CD, the
film should do much to reintro-
duce this “quiet grand master” to
a much wider audience.
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Keith Poised For Tour Success

Coors Original Will Sponsor Country Star On His First Headlining Tour

BY RAY WADDELL
NASHVILLE—In a genre starved
of new box-office muscle, Toby
Keith is poised to make some big
noise fouring this year.

Sponsored by Coors Original,
Keith will play a combination of
arenas, amphitheaters, casinos,
fairs, and festivals in his first
extensive major-venue headlining
tour. As evidenced by radio hits,
industry awards, and platinum
sales, the DreamWorks artist
appears to be up to the challenge.

“This is the first time for us
where you go out, lease the build-
ing, and make money off what you
can sell,” Keith explains. “You're
stepping out, but we’'ve got some
early shows on sale and they’re
selling out, so the early indicators
are good.”

The Keith camp believes strong-
ly that it’s his time to make a state-
ment on the road. “I think he’s
ready for this and, more than that,
I think people are ready for Toby,”
observes Curt Motley, Keith’s
responsible agent at Monterey
Peninsula Artists. “There are not
too many people this far into their
career that still have another gear.
I don’t know how many gears
Toby’s got left, but I do know he’s
on aroll.”

Keith’s Unleashed tour begins
with a 13-date spring leg that gets
put of the gate March 14 at
Roberts Stadium in Evansville,
Ind., and wraps with an April 21
stop at Sioux Falls Arena in Sioux
Falls, S.D. Jamie O’Neal and Emer-
son Drive are supporting on the
spring leg.

Keith will play fairs, festivals,
and isolated sheds from June to
August before kicking off a full-
blown amphitheater run of about
30-35 dates from August to Octo-
ber. Included are stops at nontra-
ditional country venues like Jones
Beach Amphitheater in Wantagh,
N.Y., and Tweeter Center in Holm-
del, N.J. “We’re going into some
places that are not big country
markets,” Motley notes. “Of course,
when you tell us we can’t go some-
where, Toby wants to.”

KEITH’S TIME

The year will include some 80-
90 dates, concluding with an
indoor run in November. The
roufte features numerous venues
with capacities ranging from
12,0400 to 20,000. “This is one of
those deals where you strive your
whale career to get to this point,
and when it happens, people know
it’s your time,” Keith says. “We
felt we could have done some of
this last year, but we were a little
more conservative.”

Keith’s handlers believe his sta-

tus as the second-billed act on last
year’s Brooks & Dunn’s Neon Cir-
cus and Wild West Show shed
tour—one of the top country
tours of the year—provided Keith
a nice setup for this year’s head-
lining run. Motley says, “That
tour, as far as I'm concerned, was
a great vehicle to deliver Toby to
the next level.”

Coors Brewing Company na-
tional promoter Roger Husky saw
enough on the Coors Light-spon-
sored Neon Circus tour to help
align Keith with sister brand Coors

Original. “Toby Keith can do
things that others in country
music can’t do—he’s right there
on that edge,” Husky says. “We
saw his impact with Brooks &
Dunn last year and knew right
then it was time to talk to Toby.”

NUTS AND BOLTS

Keith will expand his Easy
Money band to nine members for
the Unleashed tour, including a
horn section. He describes the set
as “a kind of futuristic, Termina-
tor-looking thing, with a big
drainage pipe and an elevator I can
come and go from and barbed wire
across the top.”

Increased production calls for a
more “carved in stone” set list—a
condition Keith isn’t exactly high
on. “I've never been a set-list guy.
This is the first year I ever did it,
because of the demands of pro-
duction, lighting, and effects. I like
to call songs and do 'em on the fly,
but they finally forced me into
using a set list.”

Even so, Keith now has plenty
of hits to choose from. He says,
“We’re at the point where every
time I have a hit, we’re taking
songs out [of the set list]. We're
taking No. 1s out now.”

The tour has already brought
focus to Keith's catalog, his label
notes. “We saw good increases in
markets where he went on sale in
February,” DreamWorks senior
executive of sales and marketing
John Rose says. “We saw anywhere
from a 28% to 78% increase be-

tween the [tour] announcement
and on-sale date.”

Rose says DreamWorks is not
taking any chances in terms of
capitalizing on Keith’s touring
efforts. “Between our department
and [distributor] Universal, we're
trying to work two weeks in front
of each show’s announcement,
just being ready with additional
product and merchandise and
[point-of-purchase] in the stores.
We’ll interact at some level with
every show.”

According to Rose, Keith’s last
album, Pull My Chain, sold 120,000
copies in its first week. Momen-
tum from the tour should help
the next release, due Aug. 27, top
that number.

PROMOTIONAL MUSCLE

In addition to helping underwrite
production expenses, Coors also
brings promotional muscle to the
party. “Money is only one aspect of
the sponsorship,” says T.K. Kim-
brell, Keith’s manager. “It does
bring money so you can do big pro-
duction and promotion, but [Coors]
will also have Toby Keith stand-ups
in convenience stores and places
where Coors is sold, so that’s added
impressions with people.”

Clear Channel Entertainment
(CCE) will promote the majority of
dates on the tour, but Keith’s
organization stopped short of sell-
ing the entire tour to CCE, even
though that was an option. “Every-
body has an opportunity to be a
part of this, but whether they can
afford it or not is a different story,”
Motley says. “Clear Channel of-
fered an all-in deal for the whole
year that would encompass every
date he did, but we wanted to be
more hands-on—plus we felt an
obligation to the people that had
been buying him for the past 10
years, including the fair buyers.”

Brian O’Connell oversees coun-
try music touring for CCE. “We’re
doing all the dates on the tour that
are not fairs and festivals,” he says.
“Right now, we’ve got six shows on
sale, and five have sold out. And
after all the success Toby’s had,
he’s earned it.”

0’Connell believes Keith’s
touring success is only now be-
ginning. “Toby Keith is preparing
to bust through and set the world
on its ear,” he says. “It’s a great
thing for all of country music to
have another headliner break
out, and I'm thrilled to be work-
ing with him.”

Keith’s tour manager is David
Milam, his production manager is
Barney Castro, and tour mer-
chandising is in-house. As for the
show, Kimbrell advises, “Expect
the unexpected.”

Festival Secures Its Future

Glastonbury Owner Loosens Grip In Name Of Crowd Safety

BY JULIANA KORANTENG
LONDON-—AII devoted parents
have problems letting go of
their offspring. Ask pioneering
British music-festival organizer
Michael Eavis.

His baby is the world-famous,
U.K.-based, hedonistic Glaston-
bury Festival, which turns 32
years old in June. The festival’s
headliners have included such
big names as David Bowie, Lenny
Kravitz, and Tom Jones. But
recently, it has faced potential
closure as a result of crowd-
contral problems.

On Feb. 13, Eavis agreed to re-
duce his 100% interest in the
festival and hand over a 20%
stake to the Mean Fiddler Group
(MFG]), the U.K. music festival/
promoter owned by British en-
trepreneur Vince Power.

In exchange. according to a
joint statement, MFG will “take
on the operational manage-
ment role,” including security,

| to protect Glastonbury Festi-

val’s future.

But a few days later, Eavis was
having second thoughts. He ad-
mits to Billboard that the deal,
which gave MFG management
and operational control, as well
as the option to increase its stake
to 40% after three years, meant
he wauld lose artistic control.

His reaction was “an emotion-
al sort of thing,” he says. “Glas-
tonbury [Festival] is a very Eng-
lish affair. It’s not just a music
festival—it’s part of the youth
culture in this country and in
the U.S. I wanted to hang on as
tightly as possible after more
than 30 years. It’s all been re-
solved now.”

Effectively, MFG has taken a
16% stake in the festival, while
the Workers Beer Co., a fund-
raising organization that oper-
ates beer tents at festivals, has
taken a 4% share. Profits will
be divvied up in those propor-
tions after the festival has made
its traditional donations to var-
ious charities, such as Oxfam
and Greenpeace.

MFG managing director and
former Glastonbury Festival
employee Melvin Benn will take
on the additional role of the fes-
tival’s new operations director.

MFG will now handle securi-
ty and licensing compliance,
Eavis explains. “We will still do
all the entertainment bits.
[Benn’s] involvement is essen-
tial and will add value. We can
trust him, and that’s why it’s
going to work very well.”

Industry observers consider
the move an astute one. MFG, an

established publicly quoted
company that promotes such
major brands as the Reading and
Leeds Festivals and the Fleadh
in the U.S., will bring much-
needed experience.

In 2000, Glastonbury Festival
was fined £6,000 ($8,700) and
asked to pay £9,000 ($13,000) in
costs after an estimated 100,000
non-ticket-holders gate-crashed
an event that already had 140,000
legitimate spectators.

The resulting havoc became
a serious crowd-safety issue,
as fans without tickets entered
by breaking down the seven-
mile fence surrounding the
venue on Eavis’ 1,000-acre
Worthy Farm in Somerset,
Southwest England.

It was also the same year that
nine people were tragically
crushed to death at the Roskilde
Festival in Denmark (Billboard
Bulletin, July 6, 2000).

The local Avon & Somerset
police force and Mendip District
Council—the local authority
that granted the required public-
entertainment license—threat-
ened to put a stop to the festival
unless security facilities were
vastly improved.

Last year’s event was canceled
amid ongoing concern from the
police and local authorities
about audience safety. Eavis
instead held a virtual version
that was Webcast on the Internet
in a joint venture with Play-
louder, a U.K. online technology
company and a former Glaston-
bury sponsor.

Eavis has since spent more
than $2 million on a 20-foot-
high impenetrable steel barrier
designed to keep out non-ticket-
holders. By Feb. 26, he says,
more than 30,000 tickets had
already been sold of the 100,000
available at £100 ($145) each for
this year’s three-day event, to be
held June 28-30.

_ |
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VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
CROSBY, STILLS, NASH & YOUNG Madison Square Garden, $2.871,015 33,497 Clear Channel
New York $226/$40.50 two sellouts Entertainment
Feb.22-23
CROSBY, STILLS, NASH & YOUNG Air Canada Centre, $1,536,792 29,1 Clear Channel
Toronto ($2,443,347 Canadian) 31,224 two shows Entertainment
Feb. 12-13 $142.15/$25.47
CROSBY, STILLS, NASH & YOUNG Gund Arena, $1,013,052 13,930 Clear Channel
Cleveland $226/$40.50 14,869 Entertainment
Feb. 25
CROSBY, STILLS, NASH & YOUNG Nationwide Arena, $813,824 11,404 Clear Channel
(F:ﬂ:,l.ll;lblll, Ohio $226/$40.50 11,769 Entertainment
eb.
CROSBY, STILLS, NASH & YOUNG Hartford Civic Center, $804,581 9,860 Clear Channel
'l;la:fgsrd, Conn. $226/$40.50 12,300 Entertainment ™
eb.
GEORGE STRAIT, JO DEE MESSINA I:‘o Caiun::mo. ggsf;g}&g 5% 12.250" Varnell Enterprises
ayetta, N .. R sellout
Fob. 28 KILLER QUARTER: In first-quarter 2002,
CONCERT FOR ARTIST RIGHTS: NO  Lang Bsach Arena, $638,050 12761 Goldenvoice, Recording Bryce Jordan Center in State College,
DOUBT, THE OFFSPRING, WEEZER 'L;::?zgaach. Cali. $50 sellout Artists Coalition Pa., has grossed more from concert
PRINCE Chicago Theatre, $577.195 6,871 Jam Prods., Impact 3 LLC tiCket sales than it d]d thrOUghOUt the
e 0 2 T008., Impat
Eﬂhicar?g 3 $125/$85/$60 two sellouts whole of 2001, says Bob Howard, GM
arch 2- 0 g
of the Penn State University arena.
CROSBY, STILLS, NASH & YOUNG Conseco Fieldhouss, $550,505 1115 Claar Channel i i
Indianapolis $203/$42.50 12,188 Entertainment Accordmg to Howard’ du“ng the
Feb. 20 first four years that the arena was open,
$8m<<:§m FOIR :Aknvg mms: DWIGHT Hnivom: émpl(l:iﬂnauo. r;gggmws s. :nusadol BIAuos Concerts, it averaged $6 million a year in concert-
M, TRIS| 00D, niversal City, Calif. 1 sellout ecording Artists H ~
EMMYLOU HARRIS, DIXIE CHICKS Feb. 26 Coalition E:kft Sales-gz)”g ye'élllr's ago,h thaE UL
DOWN FROM THE MOUNTAIN: DAR Constitution Hall, $427.957 7,000 1.M.P, Metropolitan e . miffion, W "e n “every-
MUSIC FROM “O BROTHER, WHERE  Washington, D.C. $75.50/$55.50/$35.50 two sellouts Entertainment Group, one was having a great year.” Last year,
ART THOU?” Feb.4-5 House of Blues Concerts
BARRY MANILOW Verizon Wireless Arena, $378.216 8314 Jack Utsick Presents,
Manchester, N.H. $55/$45/835 8,497 New Park Entertainment
Feb. 23
BROOKS & DUNN Mark Etess Arena, $346,584 8,892 Jack Utsick Presents,
?llbalatig City, N.J. $39.50/$29.50 9,793 two shows New Park Entertainment
eb. 8-
LINKIN PARK, CYPRESS HILL, Thomas & Mack Center, $346,362 12,595 House of Blues Concerts,
ADEMA, DJ Z-TRIP Las Vegas $29.50 13,951 Andrew Hewitt, Bill Silva
Feb. 24 Presents, Goldenvoice
BARRY MANILOW Sovereign Center, $319575 6,538 Jack Utsick Presents,
Reading, Pa. $58/$48/$38 6,631 New Park Entertainment
Feb. 24
JULIO IGLESIAS Broward Center, $297,439 4,733 Fantasma Prods.
:olr,t Lzazudordalo, Fla. $75/$39 5,000 two shows
eb. 22-23
BOB DYLAN Frank Erwin Center, $288,705 1,997 in-house, 462 Concerts
/qu:iz.; $45/$29.50 11,216
eb. o
ALAN JACKSON, JAMIE O'NEAL Ul Assembly Hall, $273,176 8,044 Police Prods. HOWARD
Eh;u;plign, ([[R $34.50/$27.50 sellout
e0.
ALAN JACKSON, JAMIE O'NEAL Joycs gm"i P szsz.mu 3 8206 Jack Utsick Presents it plummeted to $3.8 million. “We were
Fevaz o o2 sellout getting some shows in, but they weren’t
LINKIN PARK, CYPRESS HILL, Cox Arena, 256,501 s House of Blues Concerts the big blockbusters t}'f_at can carry you
ADEMA, DJ Z-TRIP San Diego $26.25 sellout through sometimes,” Howard says.
; s .
“Typically, we end up getting seven to
WEEZER, SAVES THE DAY, OZMA Continental Airlines Arena,  $255,860 10,093 Clear Channel : : - .
East Ruthortord, N.J. $27.50 16,708 Entertainment eight tol()i'tle(rj 5];11?1\;‘5' V\lle d:idlr';;i getJN::
bl Diamond and Billy Joel and Elton Jo
STYX & REO SPEEDWAGON Allen County War Memorial  $254,027 8,493 Police Prods. last year, but we got them for 2002.”
Enll,iszoéum, Fort Wayne, Ind.  $34.50/$28.50/$24.50 sellout Howard is optimistic bout the rest
eb.
— M . 66
WEEZER, SAVES THE DAY, OZMA  Raleigh Entertainmentand  $241,505 9220 Clear Channel of fhls year: “If we get half of what
?ggnzszlhona. Raleigh, N.C.  $27.50 10.250 Entertainment we're belng called about nght now,
- we'll have a good year. [ see it being an
STYX & REO SPEEDWAGON Peoria Civic Center, $241,503 1,565 Jam Prods., Police o e -
:.g.i;], . $34.50/$29.50 sellout Prods., Jay Goldberg Co. $8 million-$9 million year again.”
en.
Aﬁ%on calg‘iz, DREAM STREET, Alistate Anlslvlln. ggaégn ;g; (E:Inr Channel STRAIT TRUTH: Alan Freeman, GM for
LI SAY P lo} Rosemont, lll. ! ) ntertainment g < s 9
Feb. 8 SMG at the Pyramid in Memphis, isn’t
O O N e Foeia oo S 90 e o odicts  dgen shows, compard
USIC FROM “O BR ER, WHER erforming Arts, Boston I ntertainment Group, i
ART THOU?* Feb.2 House of Blues Cnn'::om e predicts a dozen s ()WS’, corppar
GAITHER HOMECOMING [ Tel C $209.221 11,013 P Prod with 1415 last year. But he’s thrilled to
anturyTel Center, J emier Prods. PO .
Bossier City, L. $27/$18.50/$15.50 13677 rom have been blessed with a George Strait
Marchi2 date—albeit a postponed one.
BIG SHIZZO lil: OUTKAST, 112, Allen County War Memorial  $198,817 6.895 Touring Pro rai i nin D
AMANDA PEREZ gnll,isza‘um, Fort Wayne, Ind.  $29.45 1276 Messtsi‘:ll;)(r:ttl; ;Fr)legle dga?:tcgﬁce:te
en. = -
| WEEZER, SAVES THE DAY, OZMA  Pepsi Arena, $198,12 1337 Metropolitan gross record for the Pyramid at
FasTy: N.Y. $21.50 8,500 Entertainment Group $1,149,157 from 20,725 fans for a
AARON CARTER, DREAM STREET, Dunkin’ Donuts Cent $197,605 6.005 Metropolit sold-out March 1 concert. But at noon
. v unkin Don anter, o . etropoilitan .
LINDSAY PAGANO Providence, R.. 36.75/$31.25 9,500 Entertainment Group that day, Strait had to postpone the
Feb.4 show because of a sore throat. It was
WEEZER, SAVES THE DAY, OZMA Municipal Auditorium, $194,838 17.085 Clear Channel rescheduled for Friday, March 8.
Nashville $21.50 sellout Entertainment
Feb. 21 Freeman says the stagehands had
LINKIN PARK, CYPRESS HILL, Patriot Center, $191,435 6.988 Clear Channel completed the setup, and the promot-
ADEMA, DJ Z-TRIP ::Lm;;. Va. $29.50/$27 sellout Entertainment eris eye]ng at least an addmonal
L — — $10,000 in costs for that. But the fans
KENNY CHESNEY, SARA EVANS, Wicomico Youth & Civic  $190,704 5,767 Clear Channel T .
CAROLYN DAWN JOHNSON Center, Salisbury, Md. $a5/827 sellout Ententainment seemn willing to make the change: As
Feb.7 of March 4, Freeman had only 200
KID ROCK, HEMIGOD Wendler Arena, $190,153 6,664 Clear Channel 1
Saginaw, Mich. $29 sellout Entertainment requests for refunds’ and those tickets
Feb. 22 were resold.
" KENNY CHESNEY, SARA é\ZANS. Salom Civic Conter, Stz 6207 Clear Channel Freeman says, “It’s the biggest event
CAROLYN DAWN JOHNSO alem, Va. sellout Entertai 94 : ;
Forom: Varnell Enterprises for paid tickets in the history of the

building.” Strait is performing in the

by Linda Deckard

round. His whole production is in three
trucks. The top ticket price is $59.50.

Strait rehearsed for three days at the
Cajundome in Lafayette, La., before his
Feb. 27 date there, a sellout with more
than 12,000 in attendance. Cajundome
assistant director Pam DeVille says per
caps were $5.56 on food and drink and
$6.88 on merchandise for Quintess
Catering. Strait last played Lafayette in
January 1996, and it was his last arena
tour before the stadium years.

At Rodeo Houston, Strait drew the
largest crowd in the history of the
rodeo and livestock show, with 68,266
people paying $17-$50 apiece. It is the
last Rodeo Houston performance at
the Astrodome. Next year, the show
moves into the new Reliant Stadium.

SETTING THE STAGE: Some might
assume, given the number of high-pro-
file concerts performed in Salt Lake City
during the Olympics, that the market
was burned. Not so, says Scott Williams,
GM of Delta Center—the home of
Olympic figure skating and speed skat-
ing that is now back to being a basket-
ball/concert venue. Delta Center hosted
a basketball game Feb. 2 and Feb. 28.
Williams says, “We were in Olympic
mode for the 26 days in between.”

As to the future impact of that Olym-
pic experience, Williams says, “We all
think it’s positive. Creed, Brooks &
Dunn, 'N Sync—all potential arena
tours—played Medals Plaza. But of the
20,000 tickets available for each of
those free shows, only 2,000-3,000 were
really available to the community. We
think that because of the fun, excite-
ment, and interest it caused, it was sort
of a tease. In fact, Brooks & Dunn
announced from the stage that they are
coming here May 11.”

Now Williams is hoping for the
same with Creed. “We won’t have any
trouble at all selling it on the Salt Lake
Medals Plaza experience. Every one of
the artists we’re dealing with wants to
come back.”

RARE OCCURRENCE: Who's going to
manage the Augusta Richmond Coun-
ty Civic Center in Georgia? SMG,
which bought the private manage-
ment contract there when it acquired
Leisure Management International
and has since renewed twice, has noti-
fied the Coliseum Authority it is not
interested when the deal comes up
again in June.

Reggie Williams, SMG GM of the
venue, says, “The best way to describe
the situation is that you have different
expectations by each party.”

Coliseum Authority chairman Bill
Maddox says the 12-member board has
not yet decided how to proceed.
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To find out how stars are treated here,
cut this ad out and sit on it.

W 37 Showcase Nightclub

Feels good, huh? And that’s just the kind of treatment they can expect to get around here. Our staff is ready, willing and able to make
your star feel at home. The accommodations? Does sitting in the lap of luxury mean anything to you? Add to that a state-of-the-art

sound system, attentive staff, intimate venue and great fans, and the only thing left is a little kissing HURSESHOE ( %
up. Make that a lot of kissing up. So book your act today at the greatest venue in the Mid-South. —oCASINO-HOTELow \J

Horseshoe Casino & Hotel & Tunica, Mississippi & (just 12 miles south of Memphis, TN)
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| TOURING
MerleFest

YO, ELTON AND BILLY W2C

NASHVILLE—The ongoing popu-
larity of roots music, along with a
r"ANKs big acoustic music night at the
Grammy Awards, adds luster to the
15th annual MerleFest, set for April
25-28 in Wilkesboro, N.C.

FOR Presented by Wilkes Community
College as a celebration of the music
of the late Merle Watson and his
A "Ew father, Doc Watson, the event is
_ hugely popular with both artists and
music fans. Last year, it drew a four-
day aggregate attendance of 77,000
and grossed $2.1 million vs. a budg-

et of $1.7 million in expenses.
Organizers expect an even more
successful run this year. No fewer than
seven MerleFest performers took
. home Grammy Awards Feb. 27,
_jrpe- including Alison Krauss + Union Sta-
tion, Earl Scruggs & Friends, and par-

ticipants in the album of the year win-

A" D r" E ney, the O Brother, Where Art Thou?
soundtrack. MerleFest 2002 will fea-

srArE OF ture several of those participants,
including Krauss, members of Union

Station and the Nashville Bluegrass

. Band, and Gillian Welch.
ENNIS ARFA AT ARTIST GROUP INTERNATIONAL, “I believe that MerleFest will con-

SE AT THE HOWARD ROSE AGENCY, tinue to benefit from the O Brother
h , th h th
GID AT CLEAR CHANNEL ENTERTAINMENT pnenomenon, even though tne

groundswell of our success was evi-

i ﬁ
B |
| dent before the movie came out,”
MerleFest sponsorship and market-
ing director Art Menius notes. “There
has been a strong movement for
roots music, and we have the right
mixture of environment and enter-

tainers to take advantage of it.”

Dozens of acts will join Doc

. Watson and Merle’s son Richard at
MerleFest 2002, including Nickel

. Creek, Patty Love-

| ‘ i less, the Sam

i Bush Band, Kate
1 Campbell, Honey-

4 8 boy Edwards, Jor-

' ma Kaukonen,

‘ Leahy, the John
Cowan Band, and

| the Waybacks.
O’BRIEN Many artists
would not con-
sider missing MerleFest. “Being a
part of it is an honor for me, because

anyone who plays there is part of a
venerable and healthy tradition,”
® O’Brien says. “The main channel of

that tradition for most of us is Doc
Watson’s music, which has been a
wellspring and acoustic music road
map for about the last 40 years. It
also seems like when it comes to
MerleFest, duty calls. Seems like it
www.comcast-spectacor.com  Proud owners of might be a sin to miss it.”

=y - - ) He points out that it is a duty
: £y PN but still a pleasure. “The players
ircchs x ; “ Rl ) it and the fans are just happy to be
_ there together one more time.
Gy = d “ Like Easter and the maypole, it’s a
\JOW,C’CI : REYS o= g rite of spring where we all cele-
g brate, in our own way, rebirth and
the continuing of the good things
in life. It’s a community I'm proud

to be a part of.”

(comcast
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% ANIKA MOA

Thinking Room

PRODUCER: Victor Van Vugt

Atlantic 83530

Hailing from New Zealand, Moa is a
folk-influenced singer/songwriter with
the undeniable heart of a popster. Her
first stateside release is a masterful
cakewalk between “serious” acoustic-
rock stylings and top-40-friendly froth.
Moa strikes a comfortable balance with
the ease of a seasoned veteran, infus-
ing teen-like tension into the hit-wor-
thy “Youthful,” while gliding through
the delicate “Holding Me High” with
remarkable maturity. Producer Van
Vugt does a good job of keeping each
track free of trend-conscious clutter.
Instead, every instrument exists to
support and enhance Moa’s voice, as
well as illuminate the depth of her
notably literate lyrics and infectious
melodies. In the end, that method of
production effectively asserts Moa as
an appealing young artist on the verge
of a long career.—LF

% TULLYCRAFT

Beat Surf Fun

PRODUCER: Chris Munford

Magic Marker Records 020

Seattle's Tullycraft blends pop and
punk sensibilities to create a catchy
hybrid perfect for a summer day at the
shore. With nods to both '60s surf
music and '80s new-wave, the set’s
slower tracks’ laid-back singing and
simple keyboard hooks will evoke
smiles and head-bobbing, but the band
gets even better when it picks up the
pace. Infectious opener “Twee” is
reminiscent of early New Order—if
Bernard Sumner took Prozac—while
the danceable “Wild Bikini,” bouncy
“Cowgirls on Parade,” and guitar-driv-
en “Knockout” bear echoes of the B-
52's’ carefree flair for having a good
time. Full of breezy vocals and sunny
instrumentation, this album redefines
beach music for the new millennium.
If you listen closely, you can almost
hear the ocean. For info, log on to
magicmarkerrecords.com.—WH

INDIGO GIRLS

Becoming You

PRODUCER: Peter Collins

Epic 86401

If there’s ever proof that an act
doesn’t need radio or MTV support
in order to thrive, it's the enduring
team of Emily Saliers and Amy Ray
{aka Indigo Girls). For more than a
decade, the Girls have consistently
sold millions of records, as they've
undeniably tried less and less to
court industry sectors that will like-
ly ignore their smarter-than-aver-
age brand of pop. Instead, they've
wisely opted to simply follow their
creative muses. With Becoming
You. they offer their strongest set in
years, as they also revisit the lean,
acoustic sound of their salad days.
That said, gorgeous, finely crafted
tunes like Ray's “Moment of For-
giveness” and Saliers” “Hope Alone”
are not retreads. Rather, these
songs are far more complex than
the artists were capable of 10 years
ago. When you have an act that
never stops growing, it’s no wonder
that countless fans follow their
every move—without the urging
of radio or video programmers.—LF

S P OTLI

BERNADETTE PETERS

Bernadette Peters Loves

Rodgers & Hammerstein

PRODUCERS: Richard Jay-Alexander and
Jonathan Tunick

Angel 7243 5 34969

On this collection of gems and
would-be gems, Peters is respectful
of the legendary composers but con-
fident enough to make her own
mark. She provides powerful rendi-
tions of classics like “Some Enchant-
ed Evening” (South Pacific) and
“You'll Never Walk Alone” (Carou-
sel). But she really spreads her cre-
ative wings elsewhere. The album

showcases Peters’ versatility; she
floats high notes with a feathery
touch on “If I Loved You” {Carousel)
only to segue into a sassy take on
“The Gentleman Is a Dope” (Allegro)
that shows off her lower range. With
“There is Nothing Like a Dame”
{South Pacific), the sometime-comic
performer displays her knack for
pacing and humor, as Jonathan
Tunick’s orchestrations—generally
elegant and restrained—get brash
and brassy. Delicious.— WH

G HTS

BRANDY

Full Moon

PRODUCERS: various

Atlantic 83493

After a lengthy musical pause (it’s been
four years since her sophomore set,
Never Say Never), Brandy returned
earlier this year with the off-kilter
“What About Us?” Produced by Rodney
“Darkchild” Jerkins, the trippy track
goes against the musical grain, with
the artist singing against—not with—
the mechanical beats. Jarring at first,
the top 10 hit sounds like nothing else
on radio, and therein lies its strength.
But those expecting more of the same
from Full Moon will be disappointed,
as it’s a fairly paint-by-numbers affair.
On tracks like “I Thought” and “Can
We,” Brandy attempts to share Mary J.
Blige's world instead of carving out one
of her own. The set’s most shining
moments occur on the ballads, partic-
ularly the Warryn “Baby Dubb” Camp-
bell-produced “He Is” and the Uncle
Freddie-produced “Nothing.” The
album closes with a sublime cover of
PM Dawn’s “I'd Die Without You” {here
titled “Die Without You"), produced by
Robert “Big Bert” Smith, Brandy, and
her brother Ray J.—MP

PHANTOM PLANET

The Guest

PRODUCERS: Mitchell Froom andTchad Blake
Epic/Daylight 62066

Phantom Planet’s sophomore album
neither broaches any pressing world
issues nor copes with any particularly
heavy emotional experiences, but
what it does is present 12 tracks of
fun, lighthearted rock tunes that are

each instantly hummable. The project
kicks off with “California,” a track that
could become a road-trip classic, and
continues with such pop-leaning
gems as “One Ray of Sunlight,” which
describes an almost bittersweet, last
grasp at love, and “Anthem,” a tune
that will likely appeal to prospective

songwriters in search of that just-

right lyric. “Turn Smile Shift Repeat”

is perhaps too dark with its “corporate
business is evil” mantra, but its amaz-
ing catchiness overpowers any seri-
ousness. With The Guest, Phantom
Planet—Jacques Brautbar and Darren
Robinson (guitarists), Sam Farrar
{bassist), Alex Greenwald {vocalist),
and Jason Schwartzman {(drummer
and star of the film Rushmore)—has
crafted one carefree escape.—JP

20TH ANNIVERSARY RECORDING
Dreamgirls in Concert

PRODUCER: Tommy Krasker

Nonesuch 79656

Sometimes more is definitely less. The
original 1982 Geffen cast album of
Dreamgirls deftly moved from one show-
stopper to another. A new two-disc
recording from a benefit concert staged
last year gives listeners pretty much
everything, including numbers intended
as underscoring. Plucked from Michael
Bennett’s eye-popping original produc-
tion, much of the music by Tom Eyen
and Harvey Krieger lacks sparkle. The
performances (by some of Broadway’s
brightest stars) sometimes overwhelm
the material. As the lead singer of a
Supremes-like girl group called the
Dreams, Audra McDonald (Ragtime)
doesn’'t manage to sound much like
Diana Ross. Heather Headley (Aida) is
wasted in a small role. Save some time
and skip to where Lillias White (The Life)
sizzles with “And I Am Telling You I'm
Not Going” and “I Am Changing.”—M$

SEAN NA NA

My Majesty

PRODUCERS: Bryan Hanna and SeanTillmann
French Kiss 006

Last year, under the moniker Har Mar
Superstar, indie-rock smart aleck Sean
Tillmann mixed elements of Prince and
Stevie Wonder to produce a collection
of caustic and sometimes humorous
R&B tracks. Now operating under the
Sean Na Na moniker and backed by a
four-piece band, Tillmann combines
Morrissey and Elvis Costello influences
on a collection steeped in candy-coated
angst-pop. Underneath sunny melodies
and bom-bom-boms that would make
Bowser proud, Tillmann virulently rails
against rejection (“Double Date,” “Spread
the Good Feelin’ "), those who steal his
women {(“I Hate Saxophones”), and his
inability to find the perfect girl (“I
Need a Girl”). There’s nothing revolu-
tionary here, but Tillmann shows a
knack for quirky lyrics and solid

hooks. Racked by Southern.—BG

ULTRAPULL

From All Directions

PRODUCERS: Dale Everett,

Gerard Garcia, and John Potoker

Gold Circle GC-50015

From the minute “Out for Me” kicks
off this debut disc, it’s clear that

(Continued on next page)

VARIOUS ARTISTS

Amadeus

PRODUCERS: Erik Smith and John Fraser
Fantasy 2WAM(D-4435

Few films on any musical figure have
come close to Amadeus for sheer hu-
manity, humor, and high quality of
musical presentation. Winner of
eight Academy Awards (including
best picture) in 1985, the sublime
Mozart biopic benefited immeasur-
ably from having as its music direc-
tor the eminent Mozartian Sir
Neville Marriner. In league with his
Academy of St. Martin-in-the-Fields
and several standout soloists, the
English conductor saw to it that the
composer’s music was used with

V I

utmost integrity and stylishness. In
this deluxe package, the full Ama-
deus soundtrack has been reissued to
coincide with a new director’s cut of
the film on DVD-Video; the two-disc
set has been remastered in 24-bit
sound, presented on gold CDs, along
with a generously annotated and
illustrated booklet and slipcase. Even
though there are myriad Mozart
anthologies on the market, this col-
lection is something special, as it
reaches beyond the composer’s
“greatest hits” to include relatively
lesser-known but no-less-dramatic
selections {along with snippets of
music by his contemporaries). From
the thrilling opening of the Sympho-

T AL

R E I

AMADEUS

ny in G minor No. 25 to the credit-
accompanying, heart-easing Roman-
za from the D Minor Piano Concerto,

S S UE S

the Amadeus soundtrack is consis-
tently rewarding and is sure to have
people reaching out for more Mozart.
And that's a wonderful thing.—BB

JUDY GARLAND

The Judy Garland Show:

The Show That Got Away

PRODUCER: Scott Schechter
Hip-0/UMG 088 112 855
Thirty-nine years ago, CBS was
looking to break the hold that NBC
had on Sunday nights with the top-
rated show Bonanza. CBS found
gold in Judy Garland, whose epony-
mous show initially soared to the
top of the ratings game in the then-
coveted 9 p.m. slot. Before long,

though, CBS began tinkering with
the program’s heart and soul,
resulting in a watered-down series.
Despite being canceled after just
one season, The Judy Garland Show
was home to one of the world’s
greatest entertainers doing what she
did best. Digitally remastered in 24-
bit sound, this disc brings together
32 shining moments from the series
(including dialogues, outtakes, and,
of course, songs). In addition to solo
gems like “From This Moment On”
and “They Can’t Take That Away
From Me,” the set includes duets
with daughter Liza Minnelli, Lena
Horne, Peggy Lee, and Barbra
Streisand, among others.—MP

cn"'l'nlnll“lns. Bradley Bambarger, Leila Cobo, Larry Flick, Brian Garrity, Carla Hay, Wayne Hoffman, Michael Paoletta, Jill Pesselnick, Deborah Evans Price, Marik Sullivan, Philip van Vieck, Ray Waddell. SPOTLIGHT: Releases

® deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NOTEWORTHY: Releases of writical merit. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of
works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the correspondiag format. CRITICS’ CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (J™J): New releases deemed Picks that were
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Ultrapull is ready for the radio. The
quartet’s music is filled with power
chords, catchy refrains, and easy har-
monies—instantly likeable tunes ide-
ally suited for a party in a friend’s
basement or a top-down drive in a
convertible. On tracks like “Lose It,”
“Boomerang,” and “Breathe,” Ultra-
pull hits the nail on the head with an
accessible rock sound akin to a sun-
nier Green Day or a less flippant Blink-
182. Unfortunately, the set is uneven:
Several harder numbers are fine but
lack a certain punch, and the handful
of quieter near-ballads fee! like they’re
trying too hard. Overall, vocalist Dale
Everett and guitarist Gerard Garcia
have done an admirable job writing
all the tracks. Despite the album’s
weaknesses, a few choice cuts show
Ultrapull’s great potential.— WH

CLINIC

Walking With Thee

PRODUCER: Ben Hiller

Domino WIG 100P

Nothing else currently on the music
landscape sounds quite like Clinic’s
mix of lo-fi garage rock, Pixies-style
sinisterness, and Velvet Underground
sensibilities. On the follow-up to 2000’s
outstanding Internal Wrangler (re-
leased domestically last fall), the U.K.
quartet proves it again by returning to
familiar territory in fine form. Now, if
only it didn’t stick so close to the Infer-
nal Wrangler formula. Besides a few
songs that crack the four-minute mark
(a new wrinkle for a band whose tracks
are notoriously short}, the album is
similar to its predecessor in sequence,
pacing, and flair. That said, there’s
plenty to enjoy here. Particularly good
are the slinky, danceable “Harmony”
and “The Equaliser.” In the end, Walk-
ing With Thee feels more like a transi-
tion record than a definitive statement
in its own right.—BG

DANCE/ELECTRONIC

» CARL COX

Global

PRODUCERS: various

ffrr/WMG R2-78240

On his first U.S. major-label release,
internationally revered DJ Carl Cox
serves up one helluva beat-mixed set.
A true master of funky sensations, Cox
uses Global as a runway to showcase
his rhythmic likes, which range from
tech-house to techno to progressive
house. Cox opens the proceedings with
Natural Born Grooves’ “Kickback,” a

fiery Dutch production that seamlessly
segues into Angel Moraes’ deeply
underground “Turn It Up.” From that
point forward, Cox lets loose with one
hypnotic track after another, peaking
with the absolutely hypnotic “Tribal
Drumz” by Groove Creator and the
Yaz-referencing “Simulation” by Tiga
& Mateo. Global closes with Vince Wat-
son’s “Friction,” a sublime slab of bit-
tersweet Larry Heard-inflected house
music. Longtime fans of Cox, as well
as those who first discovered him
manning the turntables at last year’s
Area:One tour, will not be disappointed
by this postcard-perfect set.—MP

COUNTRY

Y% STAR ROOM BOYS

This World Just Won't Leave You Alone
PRODUCERS: David Barbe

and Star Room Boys

Slewfoot Records 806

Star Room Boys of Athens, Ga., com-
bine tasteful musicianship and twang-
oriented sensibilities with edgy, insight-
ful lyrics and more regret than 10
George Jones albums. The hurtin’
imagery cuts deep on such songs as
“White Lies, Blue Tears” and sorrowful,
steel-drenched observations like “If I
Can Ever Get It Back Again” and
“Cocaine Parties.” Singer Dave Marr is
a sincere and moving vocalist, recalling
at times Jason Ringenberg of Jason &
the Scorchers fame, but these Boys

stay firmly on the “cow” side of the
cow-punk fence. Cool lyrics hide behind
every corner, like “I used to hold liquor
like the strongest of men/But now I'm
just holding it dear” on “Whiskey and
You.” Elsewhere, “The Daydreamer”

is a manic thumper, “Bars and Stone”

is the best prison song in years, and the
exquisitely rendered title cut and “When
I'm All the Way Down” accept impend-
ing downfall as inevitable. A fine, fine
piece of work, This World Just Won't
Leave You Alone is further evidence that
Missouri-based Slewfoot is putting out
some of the best country music any-
where. Racked by City Hal.—RW

GREG BROWN

Milk of the Moon

PRODUCERS: Greg Brown, Pete Heitzman,
and Karen Savoca

Red House 168

Despite 18 albums on Red House, Greg
Brown has operated largely under the
radar, a wonder in itself, given his lyri-
cal genius. Milk of the Moon is an
understated affair, drawing stark con-
trast between subtle acoustic instru-
mentation and Brown'’s husky growl. A

master of mood, his “Lull It By” has a
feel of uneasy repose, while “A Little
Excited” is a good-natured shuffle; he
romances with “Milk of the Moon,” and
“Smell of Coffee” challenges all the
senses. No folky pantywaist, Brown
thumps with insinuating fuzztone
authority on “Let Me Be Your Gigolo,”
hovers threateningly on “The Moon Is
Nearly Full,” and simmers on “Mud.”
He showcases a strong sense of melody
and feeling on “Ashamed of Our Love,”
steady rhythm on “Steady Love,” and
wisdom with “Telling Stories.” On
“Stories”, Brown says of a lover, “Never
saw anything so beautiful or so ordi-
nary,” and therein lies his brilliance: he
makes the ordinary beautiful. —RW

LATIN

P LUIS FONSI

Amor Secreto

PRODUCERS: various

Universal Music Latino 4400170202

On his third disc, up-and-coming star
Luis Fonsi showcases quite different
personas. On the one hand is the tradi-
tional Latin balladeer, a continuation
of his preceding albums and the sound
that’s put him on the Latin music map.
On the other is Fonsi the singing/danc-
ing teen heartthrob (“Stop”). Some-
where in the middle lies accessible pop
with healthy doses of R&B and soul;
it’s in this area where Fonsi sounds
most at ease. For sure, Fonsi is adept at
singing all songs with conviction—his
high tenor is expressive, intimate, and
distinctive—but on tracks like “Diselo
Ya” and the title track, he truly soars
and finds his rightful place. The cur-
rent single, “Quisiera Poder Olvidarme
de Ti,” will do well by him, but it’s too
traditional for his more impish, youth-
ful voice. Likewise, dance tracks like
“Fight the Feeling” are merely fun, and
“Stop” is a toss-out. Fonsi reasserts
himself on closing track “Para Vivir,”
which finds him accompanied simply
by piano and cello. As Fonsi sings his
heart out, it becomes readily apparent
that he doesn’t need much else to
stand firm. The proof is right there

in his voice.—LC

% VOCAL SAMPLING

Cambio de Tiempo

PRODUCERS: Ana Lourdes Martinez
Nodarse, and Rene Banos Pascual

Decca Records/Ciocan 468 498

Cuban vocal a cappella sextet Vocal
Sampling has always delivered excel-
lence within its genre—the members’
voices capable of duplicating even the
most intricate percussion or brass. By

the same token, the novelty of their
sound can wear thin after a lengthy lis-
ten. Not so with Cambio de Tiempo
(Time Change), wherein the group
indeed changes time, pace, and style to
a degree that keeps the listener want-
ing more. While Vocal Sampling spe-
cializes in Cuban music—the classic
“Mi Guantanamera” is included here—
other genres, including masica llanera
(“Ay! Venezuela”), cha-cha-cha (“Ten
Paciencia”}), and basic feel-good pop
(“Melodia de la Impaciencia”) aren’t
ignored. Perhaps the only confounding
track is the closer, “Asi Hablaba
Zarathustra.” Was this version of the
classic meant to be funny? We're not
sure, but it’s too ambiguous an ending
for too good a disc.—LC

BLUES

% MARKUS JAMES

Nightbird

PRODUCER: Markus James

Firenze 768

First things first: Nightbird is easily
one of the most conceptually inspired
albums to come along in quite some
time. James has taken his bluesy songs
and his dusky voice to Mali, where he
tracked this album with several out-
standing Malian musicians, including
Mama Sissoko (guitar), Hamma
Sankare (calabash), Hassi Sare (njar-
ka), and Solo Sidibe tkamele n’goni).
Wassoulou vocalist Jeneba Diakite and
American blues singer Sarah Baker
also make their presence felt on several
tracks. The music James created for
this CD is as sparse and expansive as
Mali itself. “Child See the Rider,”
“Rain,” “Pharoah’s Daughter,” “Night-
bird”—each of these tunes is the most
fascinating combination of intense
groove and minimal arrangement. He
gets a world of feeling from his voice, a
guitar, and a one-stringed violin (Sare’s
njarka). Nightbird is one of the deepest
listening experiences that will hit the
U.S. market this year. Distributed in
the U.S. by Musik International. —PVV

JAZZ

» ARTURO SANDOVAL

My Passion for the Piano

PRODUCER: Arturo Sandoval

Crescent Moon/Columbia CK86374

Jazz trumpeter Arturo Sandoval’s piano
debut—a mix of a broad range of stan-
dards (from “Esta Tarde Vi Llover” to
“Stella by Starlight”)—arrives after
years of writing on the instrument and
of playing it at numerous live shows.

Most noteworthy in this first outing is
the reciprocity with bassist Dennis
Marks and drummer Ernesto Simpson
and Sandoval’s impressive piano chops,
all the more remarkable given he start-
ed playing late in life. This technique
serves Sandoval well, particularly on
upbeat tracks like “Blues in Fa” and the
dazzling “Departure.” And the Latin-
sounding “Surefia” is a gorgeous romp
in full swing. On slower numbers, how-
ever, Sandoval and company seem
stymied, rarely departing from a rather
formulaic improvisation pattern that
tries to impress more than explore.
Exceptions are the unassuming (and
more pop-sounding) “Marianela Says
Goodbye” and a startling rendition of
“Windmills of Your Mind.”"—LC

DVD-VIDEO

THE DOORS

No One Here Gets out Alive:

The Doors’ Tribute to Jim Morrison
PRODUCER: Richard Mann

DIRECTOR: Gordon Forbes

Eagle Eye Media/Eagle Vision EV300129
When this documentary was first
released on home video in 1981 (under
the title The Doors: A Tribute to Jim
Morrison), it was arguably the best video
biography of late Doors leader Jim Morri-
son. With its rerelease on VHS and DVD-
Video more than 20 years later, it stands
the test of time. Key players in Morri-
son’s life are interviewed, including
surviving Doors members Ray Man-
zarek, Robby Krieger, and John Dens-
more; producer Paul Rothchild; and
band associate Danny Sugerman, who
co-wrote the landmark Doors biogra
phy No One Here Gets out Alive. Best
of all, there is plenty of performance
footage and interviews with Morrison
to give added depth. The operative
word to this documentary is “tribute,”
since the majority of comments about
Morrison are pure adulation, describ-
ing him as a misunderstood poetic
genius. Any mention of his dark side
tends to be cloaked in vague refer-
ences to him partying too much or
such repeated statements as “Morrison
always lived on the edge,” without
going into any sordid details. However,
there is the honest testimony that Morri-
son’s vices and contradictory personality
made him difficult. As a visual story of
his impact on the Doors, this documen-
tary is simple but effective. But as a DVD-
Video, it falls extremely short of expecta-
tions, since there is not any extra footage
exclusive to it. That said, this item
won'’t find much appeal beyond die-
hard Doors fans.—CH

NORAH JONES

Come Away With Me

PRODUCER: Arif Mardin

Blue Note 7243 5 32088

Armed with the timeless Come Away
With Me, newcomer Norah Jones may
very well prove to be the Alicia Keys in
the best new artist category at next
year's Grammy Awards. Born in New
York, raised in Dallas, and now a resi-
dent of Brooklyn, N.Y., vocalist/pianist
Jones revels in a breaking down of
musical borders. For proof, look to
Come Away With Me, which finds ele-
ments of country, soul, jazz, blues, folk,
and pop coalescing into one gorgeous
whole. It’s as if Jones is channeling—in
her own style, of course-—artists as

N OTEWOR

diverse as Dusty Springfield, Laura
Nyro, Willie Nelson, and Roberta Flack.
(All of them have, at one point or

another, worked with veteran producer
Arif Mardin, who helmed this set.)
Songs like “Nightingale” reveal a musi-
cian who is also adept at penning a fine
tune. Covers of Hank Williams’ “Cold
Cold Heart” and John D. Loudermilk’s
“Turn Me On” reveal an artist who
knows from where she came.—MP

PLUS ONE

Obvious

PRODUCERS: various

Atlantic 83528

With its debut, The Promise, this tal-
ented quintet established itself as the
Christian community’s most successful
new act—racking up impressive sales
numbers and winning the 2001 Dove

Award for best new artist, while also
making strong inroads in the main-
stream pop world. Now, with this

engaging sophomore collection,

Nate Cole, Jeremy Mhire, Jason Perry,
Nathan Walters, and Gabe Combs have
taken a more active role, writing the
bulk of the material, with Combs earn-
ing his first production credit. The re-
sult is a vibrant collection that spot-
lights the group’s musical maturity.
The vocals are stunning and the lyrics
uplifting; musically, the sound is more
aggressive, as demonstrated on “I Don’t
Care” and “Camouflage.” “Let Me Be
the One” and “Calling Down an Angel”
are gorgeous ballads. In the end, there’s
not a throwaway cut in the bunch.
With Obvious, Plus One is well-poised
to take its place alongside acts like 'N
Sync and Backstreet Boys.—DEP
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Tip-off is Thursday, April 25
at Basketball City in
Manhattan, New York’s
premier basketball facility,
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competitive tournament. =

For more information,
contact the

T.J. Martell Foundation at
212-833-5444.

www.tjmartellfoundation.org

4 .
3 .
R T.J. Martell Foundation
for Leukemia, Cancer ‘

und AIDS Research
Founded by the Music induster
B-BALL (LASSIC
© 2002 Elektra Entertainment Group Inc.. Warner Music Group.

An AOL.Time Warner Company.
Photo: Mathew Stockman/Getty Images




REVIEWS 'S PREVIEWS

SINGLES

Edited by Chuck Taylor
POP

KASEY CHAMBERS Not Pretty Enough
(3:22)

PRODUCER: Nash Chambers

WRITER: K. Chambers

PUBLISHER: Gibbon Music Publishing Aus-
tralia/BUG Music, ASCAP

REMIXER: Mike Shipley

Warner Bros. 100825 (CD promo)

From the land of Olivia Newton-John
and Natalie Imbruglia, Kasey Cham-
bers continues the tradition of the Aus-
tralian chanteuse with this first single
from her Barricades & Brickwalls disc.
“Not Pretty Enough” ponders a female
angst more mature than that explored
by the teen pop princesses, as Cham-
bers sings a lyric laden with insecuri-
ties. “Why do you see right through
me,” she sighs, with a downright
adorable voice. Chambers’ innocent
sound conveys a raw honesty to her
emotional delivery. The midtempo
track, loading the slide guitar over a
relaxed tempo with a touch of twang,
hints at her background as a teenage
singer in her family’s country act back
home, the Dead Ringer Band. While
this record is marketed toward the
triple-A crowd and will fit nicely at
many stations, Chambers’ sweet,
charming sound and poetry could put
her alongside Jewel or Sarah McLach-
lan at modern AC as well.—EA

SMASH MOUTH Holiday in My Head
(2:40)

PRODUCER: EricValentine

WRITER: G. Camp

PUBLISHERS: Warner Chappell/Squish
Moth/Warner Tamerlane, BMI
Interscope/Holtywood 11493 (CD promo)
Few bands have gotten as much mileage
from a single signature as Smash
Mouth. It keeps pumping out the same
song, more or less, and more often than
not, radio bites. Nothing’s really new on
“Holiday in My Head,” but boy, is it hard
to slap this one out of your head once it
has crawled inside your ears. These
guys, along with acts like Blink-182,
continue to be ideal partners for the frat
party circuit, which defies season or
age. Perhaps that's why these bands,
both one-trick ponies, persevere
whether or not their repertoire evolves
dramatically. But whose business is it to
argue with such ongoing success? As
long as their day in the sun continues,
party on. “Holiday in My Head"” is the
first single from the flick Clock Stop-
pers, out March 15; it’s also on the
band’s current, self-titled disc.—CT

COUNTRY

> SARA EVANS | Keep Looking (3:46)
PRODUCERS: Sara Evans, Paul Worley
WRITERS: S. Evans, T. Shapiro, T. Martin
PUBLISHERS: Sony/ATV Songs/Wenonga/
Hamstein Cumberland/Baby Mae, BMI
RCA 120 (CD promo)

During the past few years, Sara Evans
has emerged as one of the country for-
mat’s reigning female vocalists, and
there’s a good reason why: She has
one of those voices that seems tradi-
tional and contemporary at the same
time. Her phrasing and the emotional

S P

BONNIE RAITT 1 Can’t Help You Now
(3:13)

PRODUCERS: Bonnie Raitt, Mitchell
Froom, Tchad Blake

WRITERS: T. Sims, G. Kennedy,

W. Kirkpatrick

PUBLISHER: not listed

Capitol 16901 (CD promo)

Bonnie Raitt serves up her most
commercially appealing single since
1991's top five “Something to Talk
About” in the sassy, flirtatious “I
Can’t Help You Now.” It is the first
track to be dropped from the illus-
trious singer/songwriter’s 16th al-
bum, Silver Lining, due April 9. The
song was written by Tommy Sims,
Gordon Kennedy, and Wavne Kirk-
patrick, the trio responsible for
Eric Clapton’s No. 1 hit “Change
the World,” and its roots are
grounded in similar musical soil.
Add to that Raitt’s trademark brand
of guitar musings; her easygoing,
whimsical vocal style; and a bit
more of a bang for the buck tempo-
wise, and you've got the idea. Adult
top 40 seems the most likely home
for this track, which will have the
masses singing along with utter
ease. It’s a joyous outing that will
make radio’s disciples want to roll
down the windows in the car as if
there’s a summer breeze blowing.
The single heats up Ms. Raitt's
upcoming extensive theater tour,
which launches March 30.—CT

O T L 1

JEWEL Break Me (4:04)
PRODUCERS: Dan Huff, lewel Kilcher
WRITER: Jewel Kilcher

PUBLISHER: WB Music/Wiggly Tooth,
ASCAP

Atlantic 300804 (CD promo)

While the media spotlight is primarily
focused on new R&B and rock artists,
Atlantic’s crowning Jewel has quietly
moved 1 million copies of her fine
This Way, scoring top three airplay at
adult top 40 radio with the sparkling
first single “Standing Still.” Follow-up
“Break Me" showcases the more wist-
ful side of the singer/songwriter, with
a lyric about the vulnerability that

comes with giving oneself to another:
“Feels like being underwater/Now that
['ve let go and lost control/Water
kisses fill my mouth/Water fills my
soul.” Jewel's delivery is like a pale
flower petal—fragile, touchable, and
lovely in the simplest fashion. The
song's subtle demeanor may make
some programmers pause, but—
much like Sarah McLachlan’s “Angel”
—with a few spins, listeners will
absorb the message and the mood and
likely embrace its spirit. The final note
alone—a gorgeous, nine-second whis-
per—is absolutely chill-inspiring,
worthy of airplay by itself. “Break Me”
is among the artist's most understated
singles yet, but it has lasting impact. A
fine, elegant musical moment.—CT

G HTS

MUSIQ Halfcrazy (3:31)
PRODUCERS: Carvin Haggins, Ivan Barias
WRITERS: |. Barias, C. Haggins,

M. Soulchild, F. Lai

PUBLISHER: not listed

Def Soul 15530 (CD prome)

Musiq has dropped both his last
name and the lead single from his
forthcoming sophomore effort,
Juslisen. While the name change
hasn’t raised any eyebrows, “Half-
crazy” has. The beautifully lush
ballad finds the Philadelphia na-
tive and Billboard R&B/Hip-Hop
Award winner once again stretch-
ing his wings as a singer while ref-
erencing his soul roots. As with
his previous three singles—“Just
Friends,” “Love,” and “Girl Next
Door”—Musiq takes a common
situation, this time two friends
who try their hand at love, and
turns it into a soulful ditty
drenched in emotion and matter-
of-fact language. By sampling
composer Francis Lai’s “Live for
Life,” producers Carvin Haggins
and Ivan Barias have crafted a
track that envelope Musiq's tenor
like a warm blanket. Mainstream
and adult R&B formats are already
up and running with the single,
which should carry fans until the
release of Juslisen in May. No
sophomore jinx here, as Musiq
continues to make simple and
beautiful . . . music.—RH

quality in her voice recall a young
Tammy Wynette, yet instead of heart-
breaking ballads, she has made a
name for herself with such emotional
anthems as “No Place That Far,” and
such upbeat, life-affirming romps as
“Born to Fly.” This latest single, culled
from Born to Fly, finds Evans singing

about the old “grass is greener” phe-
nomenon that keeps humankind con-
stantly searching for something bet-
ter. She delivers the lyric with power
and passion as the guitars crunch and
quiver. It's an enjoyable outing that
looks sure to keep Evans’ momentum
going at country radio.—DEP

P ALISON KRAUSS + UNION STATION
Let Me Touch You for Awhile (3:09)
PRODUCER: not listed

WRITER: R. Castleman

PUBLISHER: Live Slow Music, BMI
Rounder 1245 (CD promo)

Alison Krauss is like a back rub for the
soul: comforting, therapeutic, and an

MSM I’'m the Only One (3:09)
PRODUCERS: Emilio Estefan Jr., Jon
Secada, Joel Somellian

WRITERS: ). Secada, J. Somellian,

L. Quintana

Crescent Moon/Epic 54827 (CD promo)
It’s hard to fathom that it has been
more than 15 years since Miami
Sound Machine first popped up on
U.S. airwaves with “Conga,” but sure
enough, founder Emilio Estefan Jr. is
launching a second-generation ver-
sion of the Latin-hued outfit, dubbed
MSM. Gloria Estefan has handed off
the mike to three dynamic chicas (by
way of Miami, Rhode Island, and New

NEW &

NOTEWORTHY

A THE DMLY ONE,

Jersey), who bring a Destiny's Child
R&B sensibility to first single “I'm

the Only One,” among whose writers
and producers is Estefan camp staple
Jon Secada. The Wildfire remix
smooths out the beats and zaps up
the tempo, making the track suitable
for rhythm stations, while the Pablo
Flores radio edit throws in a manic
splash of bass and classic elements
that may catapult the track to the
dancefloor or mix-show airwaves.
With proper marketing and video
exposure—and enough variety on the
album that perhaps breaks free from
the Destiny’s Child cliché—Estefan
could be on to something here.
Worth checking out.—CT

inspiration to bring life’s noise down a
notch. Her latest in a consistent roster
of pristine singles, “Let Me Touch You
for Awhile,” treads on familiar territory.
Krauss’ delicate vocals are at the fore-
front, alongside a hefty helping of man-
dolin, guitar, and other acoustic ingredi-
ents courtesy of Union Station—and
isn’t that just fine? Here we find Krauss
in a bit of a melancholy mind-set, urging
her most wanted to pay her a little atten-
tion. With Krauss' profile raised via her
O Brother, Where Art Thou? Grammy
Award wins, the time is right for radio to
remind listeners of one of country’s pre-
miere talents. Please don't let this one
go unnoticed.—CT

ROCK

UNWRITTEN LAW Seein’ Red (3:46)
PRODUCERS: Miguel, Unwritten Law
WRITER: Russo

PUBLISHER: not listed

Interscope 10663 (CD promo)

“Seein’ Red” is a dark track from San
Diego power-pop quintet Unwritten Law,
from its latest album Elva, released in
January. The brooding guitar-and-vocal
opening introduces the midtempo
rocker, showcasing the raspier side of
Scott Russo’s vocals. Exploding into the
chorus, the band packs a dramatic burst
of power, along with a little feedback for
flavor. The band gels well through the
cut, dynamically moving through the
changes together. Drummer Wade
Youman creates some compelling synco-
pation, falling somewhere between the
marching band and jazz club. “Seein’
Red” is already climbing the modern
rock charts and making inroads at Total
Regquest Live, which suggests that the
track will have a future at top 40. Tour-
ing with Sum 41 has been a good move
for Unwritten Law, which should be able
to parlay that connection into a wider,
mainstream fan base.—EA

RAP

% DUNGEON FAMILY 6 Minutes
(Dungeon Family It’s On) (4:05)
PRODUCERS: Organized Noize

WRITERS: R. Wade, P. Brown, R. Murray,
A. Patton, C. Gipp, W. Knighton, R. Barnett,
T. Burton, E. Johnson, ). Williams, F. Bell,
R. Bailey, R. Waters, D. Davis
PUBLISHERS: Organized Noize/Point East/
Brown Branches & Green Bottles/T-Mo 2/
God Given, BMI; Death to the Fakers Music/
Slick Rick Music/Entertaining Music, BMI;
Gnat Booty/Chrysalis/Dez Only 1/Street
Top/Cool People, ASCAP

Arista 3948 (CD promo)

Dungeon Family is at it again and with-
out “a minute” to spare. The Atlanta-
based collective follows its lead single,
“Trans DF Express,” with “6 Minutes
(Dungeon Family It’s On).” Paying hom-
age to the Doug E. Fresh classic “The
Show"—which peaked at No. 4 on the
Hot R&B/Hip-Hop Singles & Tracks
chart in 1985—the Dungeon Family
combines its funk-influenced style with
old-school flair to create possibly the
finest moment from their debut, Even in
Darkness. Nearly every member of the
14-man crew gets to drop a few lines,
with Freddie Calhoun and Cee-Lo steal-
ing the spotlight. Despite radio’s reluc-
tance to play “Trans DF Express,” which
peaked at No. 80 on the Hot R&B/Hip-
Hop Singles & Tracks chart, “6 Minutes”
offers a more traditional sound that
should be appealing bait for radio.—RH

GONTRIBUTOR

770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

» Eric Aiese, Rashaun Hall, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or
* upcoming artists. PICKS (»): New releases predicted to hit the top half ef the chart in the comresponding format. CRITICS' CHOICES (#): New releases, regardless of chart potential, highly reconrmended because of their musical merit. Send review copies to Chuck Taylor (Billh

36

www;blllboard.com

BILLBOARD MARCH 16, 2002






From the
Crescent Citly

to Cali and
back, Master P
took his own
route to artistic
and commercial
success.

BY RASHAUN HALL

Master Builder:
Creating An
Empire The

d-rashioned Way

hen Master P launched his attack on rap music
W 10 years ago with his No Limit army, few could

have predicted that the New Orleans native
would become a household name within a decade. Aid-
ing in the careers of his brothers Silkk The Shocker and
C, not to mention his son Lil’ Romeo and Mystikal, Mas-
ter P has taken the music world by storm and there seems
to be “no limit” to his success.

Master P (né Percy Miller) began his musical empire not
in New Orleans but in Richmond, Calif., where he opened
the No Limit record store. His entrepreneurial spirit soon
led him back to Louisiana to start his own independent
label, No Limit Records.

“Most people that come into this business start by work-
ing for someone else,” says Master P of his indie roots.
“That’s what made me difterent. I've set a standard for
independents. A lot of people took deals where they could-
n’t make a financial change, and that's where I broke the

code of'silence. You can be independent and successful if

you have the right team of people working for you. Every-
one else thought they needed this big old chain behind
them to sell records, and I just felt as though all you need-
ed was good people, and that’s what 1 went out and found.
No Limit is a team effort; I'm not the only person that
made this happen. I just made sure I had a good family
around me, and that’s what made it work.

Making ’em say “Uhh!’: Master P in concert

“Back in the day, people used to just be famous,” he
adds. “They’d put out a lot of records, and they were just
considered rock stars. We changed the game. We wanted
to make money oft of record sales and not concerts. That's
where [ was able to take this: showing people that you can
make money off of product.”

BRANDING THE ‘P’

According to Master P, a large part of his success as an
independent came as a result of proper promotion and
branding. “I went out there and created a name for No
Limit.” he says. “T'hat was my main concern—creating a
brand. I wanted to hit every marketplace, every commu-
nity that accepted rap music. I didn’t care whether it was
white. black, Asian or Latino—any community that was
buying rap music, that’s where I needed to be. If I could
get my CD into the right kids” hands, then they could go
out there and spread the word in the community that this
is the best record out there. Whether it was the kid with
the banging sound system in their car, or the kid who was

just popular. Whether it was an NBA or an NFL player,

whatever they're riding and listening to, everyone else
wants to listen to.”

Knowing that he couldn’t compete dollar-for-dollar with
the majors, Master P found ways to succeed as an indie.
“I'had to give people more for their money,” he explains.
“I put more songs [on our albums] than the majors were
putting on theirs, and it was quality music. It was also
party music. Some of their records then were either too
hard or they were just riding music. I wanted to give
them party music, so they could see that this could catch
on in the clubs and then get out in the communities once
the DJs started loving it. That’s another thing I did; I hit
all the DJs across the country. That’s the way I broke in
through this independent thing—city by city.”

‘P’ CALLS UP THE TROOPS

Master P’s success as an indie soon found him court-
ing offers from the majors. Still master of his own des-
tiny, he signed a distribution deal with Priority Records
in 1996 that allowed him to keep 85% of the profits from
No Limit titles.

“I really wasn’t surprised by it because 1 was already
selling hundreds of thousands of units,” Master P says of’
the label’s success with Priority. “I knew that, with some

Continued on puge 48
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The self-
described
‘“ghetto Bill
Gates” studied
hard and
followed his
dream-to build
an enterprise
that knows

no limits.

BY RHONDA BARAKA

PHOTOS: TIM ALEXANDER

X, Silkk The Shocker, C and Miller’s 12-year-
old son Lil’ Romeo.

Today, what started out as No Limit
Records—a small record store that Miller
financed with inheritance money—has mush-
roomed into a mammoth empire that produces
and sells everything from music and films
(including 1997’s I'm Bout It and 1998’s I Got
the Hook Up) to clothing and shoes, to toys and
wireless communication services and devices.
In the works: Pieces to the Puzzle, a Nick-
elodeon series (executive produced by Miller
and starring Miller and Lil’ Romeo) due to
premiere next month. Billboard recently
talked with Master P via cell phone, while he
was en route to the taping of the new Nick-
elodeon show.

How did you get so smart about
the music business?

Watching other people make mistakes.
You knew what not to do, but how
did you know what the alternative
should be?

You have to not be afraid to take chances.
You just have to research and look at what

tled gangster who pulls himself from the ashes of ghet-

to life and stumbles upon success as a rap star. His is a
story of vision, determination, ingenuity and precise execu-
tion, all launched by his ability to see the big picture and not
be deterred by the reluctance or rejection of the so-called
powers that be. Master P, born Percy Miller, grew up in New
Orleans’ violent, poverty-stricken Calliope Projects. The
success of his independent releases, 1993’s The Ghetto’s
Tryin’ to Kill Me, 1994’s 99 Ways to Die and 1996’s Ice Cream
Man, caught the attention of Priority Records, which signed
his fledgling No Limit Records to a distribution deal. But
No Limit’s underground rumblings were just a precursor to
the success that was yet to come: 1997’s triple-platinum
Ghetto D, 1998’s platinum I Got the Hook Up (soundtrack)
and 1998’s quadruple-platinum MP Da Last Don, not to
mention gold and platinum releases by artists Mystikal, Mia

T he Master P story is not just another tale of a disgrun-

other people are doing. You gotta ask what
kind of deal you have; how many records
are you putting out? When I found out how many
recards these big companies put out, it’s way too many
records. From a marketing and promotion standpoint,
I just think the overhead is too big, and the difference
with us is, when we get 85% of a record, we don’t have
to put that many records out to make money. But it’s
a difference when you're only getting 14% to 15%; you
gotta put a lotta records out to try to make some
money.
When you first got that 85% distribution
deal with Priority, did you step to them and
tell them what you wanted, or did you
arrive at that deal after lengthy negotia-
tions?

I got with one of the attorneys for Michael Jackson,
Continued on page 42
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What They Say:

Business Associates Recall
P’s Dedication To His Dream

BY RHONDA BARAKA

hen Master P started No Limit Records, he did-

n’t waltz into a big record company, lay down

his list of demands and walk out with a sweet
multimillion-dollar deal. As a rapper from New Orleans,
he was selling a product that had yet to be tested: gangsta
rap—which, in itself, was being shunned by some music
execs—irom Louisiana, not New York or California. He
had to prove himself as an artist and as an entrepreneur,
and those who have worked closely with him say he did
that through persistence and hard work.

It was Dave Weiner, Priority’s West Coast sales manag-
er and director of distributed labels, who first discovered
a young Master P in Richmond, Calif. “I was selling Pri-
ority Records in the Bay Area, and 1 met Master P stand-

ing out in a parking lot selling product out of the trunk of

his car,” recalls Weiner. “He introduced himself and gave

Jean Riggins and Bryan Turner

me some product and told me to watch the product and
see what it does in the next two weeks. He told me where

he'd be on the charts, and he was within one position of

where he told me he'd be.”

FIRST DEAL, LAST LAUGH

Weiner told Priority president/CEQO Bryan Turner about
Master P, and the company ended up signing the rapper’s
No Limit Records to a distribution deal. “We took no equi-
ty in his company, took none of his publishing; it was strict-
ly a distribution-only deal,” explains Weiner. “There were
a lot of rumors about that deal and how it went down, but
it was really a deal in Master P’s favor, with very little
financing.”

‘Turner says his decision to sign Master P was driven by
the rapper’s independent success. “The feedback that 1
got from our sales stafl’' was that the records were starting
to sell. He did a deal with a smaller distributor [in north-
ern California], and we sort of kept an eye on his progress
and what he was doing.” Finally, Turner invited Master P
in to discuss “an expanded, national-type deal.”

Turner fondly recalls their first encounter: “He came
in, and he really didn’t have any records. He had one
album, Ice Cream Man, and he said he wanted an advance
of $50,000, and I kinda looked at him and said, ‘Why
would I give you $50,000? Where is it that you think

ou've earned the concept of getting an advance from me
of $50,0007" So he just kinda looked at me and said, ‘OK,
fine. I'll come back, and I'll earn that level of an advance.
You'll see it when you see the record sales.” So I kinda

laughed, and he left.”

But it was Master P who had the last laugh, as Turner
eventually ended up handing him an advance check for
$5 million. “That was at the peak of his sales,” says Turn-
er. “At one time, he couldn’t get fifty grand, and here 1
was giving him a check for $5 million as an advance against
sales. 1 think we sold over $50 million worth of records,
which was pretty amazing.”

TRUE BELIEVERS

Barbara Pescosolido, VP of operations for No Limit,
handled publicity and advertising for Priority when No
Limit first came on board. She says she was immediately
impressed by Master P’s seli-confidence. “It was really just
his vibe,” she says. “He believed in himself so much that
it came across and made me believe in him.”

But not everyone believed. “I think a lot of people def-
initely had to be sold,” she says. “Initially, there were plen-
ty of doors slamming in my face. Nothing came easy, and,
to this day, with all that he’s accomplished, nothing comes
easy to No Limit.” Even in the face of naysayers, howev-
er, Pescosolido says that accepting P’s offer to join him at
No Limit was “a no-brainer. I got to know him, and he
would come into my offtice and ask questions and say, “I
wanna do this. How would I go about it?” And we just start-
ed working together like that. He started telling me how
he was going to have the biggest independent label in the
country one day, and he wanted me to be a part of it. That
year, we had sold so many records that we were the top
independent label. So his vision that he had, he accom-
plished that.”

Today, Master P is at the starting gate again, this time
with Universal Records, and Jean Riggins, executive
VP/GM at Universal, says she couldn’t be happier. “We're
delighted to be able to kick off the next 10 years of the
New No Limit,” she says, adding that Universal and No
Limit are a perfect fit. “Master P and Universal mirror
one another; we both defy the odds.”

DRIVEN TO WORK

Like many who have worked with Master P, Riggins says
she respects his business sense: “He’s one of the smartest
young men I've ever worked with...and he's into much
more than just music.”

Pescosolido describes Master I as a man “driven” by his
passion for work. “He’d rather keep working than take a
week ofl and go to Hawaii. It’s his life...he’s constantly
working hard, constantly trying to create new avenues for
himself and his family and the company.”

Weiner, who doesn’t work closely with Master > any-
more, says he still believes in P’s ability to excel. “Master
P will always find his place in the game and end up being
the best at doing it, regardless of what field of the busi-
ness it is,” he says. “People ask me what it was about him
that made him succeed: it was his work ethic, his ability to
work 21-, 22-hour days and be in three or four states in
one day...He's an incredible businessman.”

Turner agrees, stressing that it was Master ’s knack for
business that brought them together. “He is a relentless,
tireless worker. He has an incredible energy that I've never
witnessed [in anyone else]. If you get one of those guys
like a Master P your entire career, you're lucky.” |

QA WITH P

Contirated from page 40

and he was telling me, “Man, you really need to think
about what you're doing, because it’s a deal big enough
out there. If you can get some spark out there selling
records, you could be the first cat to cut a distribution
deal.” I thought about it for a while. I thought, “A distri-
bution deal?” What did he mean? He was like, “You gotta
get out there and work if you sign a deal, because none of
these companies are gonna put up marketing and pro-
motion money.” So I thought about it for a while, and 1
looked at the way these guys live. I did some research.
These guys sell all these records, but none of them really
owned houses or anything. I figured, “One day, 'im gonna
change the game. I'm just gonna start off small.” ‘That’s
what I wanted: a distribution deal. I accepted no up-front
money from Priority, so I think that’s what really made
this into what it is right now.

When you first got into this, did you look at it
as art or business?

I looked at it as a corporation. I looked at it like people
were going to look at nie as being an artist, and that was
a good thing. It's kinda like judging a book by its cover.
When people prejudged
me, they said, “He’s not
gonna do nothing. Let’s
give him this; he’s only an
artist. He'll probably end
up selling out to us next
week.” I've been doing this
for 10 years, and to be able
to go somewhere else and
not owe somebody and be
able to start all over again
and get the same thing, |
just think it’s amazing. |
just think that people say,
“You know what? P is niak-
ing good business sense.”
And we're definitely think-
ing about what we do.
Why did you go to
Universal?

I think that, when I first
signed to Priority, it was a
known rap company. They
made their money off
N.WA. and Ice Cube. Now,

making a transition from
my company, which is
The New No Liniit now,
I’'m1 looking at overseas
markets, so I had to find
soniebody that caters
towards my growth. Plus,

I need somebody that is

into hip-hop music too. 1
looked at two companies:

Def Jam and Universal. 1

looked at Def Jam’s roster
and decided they were
committed to too many acts, so I didn’t want to go there.
I definitely respect the business that goes on over there,
but Universal, to me, was a place that I could grow, where
I could come and get the same deal 1 had with Priority
and take it to another level, especially with my son being
in the business now. Because what we have now with [Pieces
fo the Puzzle], he has a chance to be the next Michael Jack-
son, to be able to sell records to everybody, whether they're
black, white, Chinese or whatever. On the international
market, I looked at Universal being the No. 1 company,
and [ think that's what sold me—because I already know
Continued on page 50
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Discography And Credits

Master P Solo Albums

TITLE, YEAR, LABEL

Gameface, 2001, No Limit/
Universal Records

Ghetto Postage, 2000,
No Limit/Priority

Only God Can Judge Me, 1999,
No Limit/Priority

MP Da Last Don, 1998,
No Limit/Priority

1 Got the Hook Up (Soundtrack),
1998, No Limit/Priority

Ghetto D, 1997, No Limit/Priori-
ty

Ice Cream Man, 1996,
No Limit/Priority

99 Ways to Die, 1994,
No Limit/Priority

The Ghetto’s Tryin’ to Kill Me!,
1993, Independent

Singles

“1 Got the Hook Up,” 1998,
No Limit/Priority

“I Miss My Homies,” 1998,
No Limit/Priority

“Make "Em Say Uhh!,” 1998,
No Limit/Priority

Executive Producer

(No Limit’s Top 10 Artists,

Selected Titles)
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