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Wilco Checks Into Nonesuch
For ‘Yankee Hotel Foxtrot’

BY WES ORSHOSKI

NEW YORK—Considering all the label
drama that has engulted Wilco and its
fourth studio album, Yunkee Hotel
Foxtrot (April 23, Nonesuch), during
the past year, it's a bit surprising to

hear frontman Jeff Tweedy equate the

experience to “the stars aligning.”
Yet it makes sense, as he and man-
ager Tony Margherita outline how
the revered act’s relationship with
(Continued on page 86)

BY RAY WADDELL

NASHVILLE—Coming off one of its
most unremarkable years in a dec-
ade. country music touring is see-

Country Touring Rebuilds In 2002

Keith, Chesney, Evans, 0’Neal, Nickel Creek & More Lure New Fans

missing in action among the
upper-echelon tours in 2001, with
not one country tour in the top 10.
While George Strait, Tim McGraw,

ng signs of renewed
vigor in 2002. But
with many super-

'®, CLEARCHANNEL

and Brooks & Dunn
rang up good num-
bers, not a single

ENTERTAINMENT

stars off the road, most feel the busi-
ness is at least a vear away from
another blockbuster turn.

Country music was pretty much

country concert graced the top 100
Boxscores of the year.
At first glance, it might appear
(Continued on page 84)
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Losses Mount For Music

Industry’s Digital Services

Solutions Prove Elusive As Investment Disappointments And Retail Setbacks Rise

BY MATTHEW BENZ

NEW YORK—In its 10-K annual
report for 2001 that was filed
March 7, RealNetworks placed a
value of $9.2 million on its 36.8%
equity stake in MusicNet. the
fledgling digital-music subscrip-
tion service it is developing with
AOL Time Warner, Bertelsmann,
and EMI Group. RealNetworks
also notes that it recorded a $3.946
million loss on the investment,
adding, “We anticipate that Music-
Net will continue to incur losses
in the foreseeable future.”

RealNetworks could be speak-
ing for the entire music industry.
According to a late-January study
by the media analysts at invest-
ment bank ABN-AMRO in London.
the five major labels have spent a
collective $1.976 billion on devel-
oping digital-music services. That
includes investments in such
major-label-backed services as
MusicNet and rival Pressplay and
acquisitions of such existing com-
panies as Myplay and MP3.com.

Yet recent studies suggest that
consumers will not be warming to
these services in sufficient num-
bers anytime soon. In mid-Janu

ary, digital-media consultancy
Jupiter Media Metrix lowered its
projection for digital-music rev-
enue by 2006—whether from
subscriptions or downloads—
from $1.9 billion to $1.6 billion.

AOL Time Warner

Meanwhile, the two major-label-
backed digital-music initiatives are
expressing confidence in their abil-
ity to attract customers. MusicNet—
which first launched as part of Real-
Networks' RealOne media player last
Dec. 4—says it is happy with early
indications of how the service is
being received. A spokesperson adds
that the company hopes to “con-
tinue to meet the needs of con-
sumers while at the same time
making sure artists are compensat-
ed.” Pressplay. the joint venture
between Sony Music Entertain-
ment (SME) and Universal Music
Group (UMG). also says it is pleased
with the traffic it has received since
launching last Dec. 19.

VIVENDI
UNIVERSAL

However, both MusicNet and
Pressplay decline to discuss actual
revenue figures, the number of sub-
scribers they have. or a timetable

for breaking even. The prospects tor
the profitability of these services,
which most say is at least several
vears away (Billboard. Nov. 24,
2001). seem murkier than ever.

DIGITAL MEDIA NEGATIVES

SME has also seen its invest-
ment in digital music affect its bot-
tom line. Parent Sony Corp. noted
in its Jan. 25 earnings release that
among the costs negatively affect-
ing its operating income for the
quarter that ended last Dec. 31
were losses on digital-media ini-

ppressplay“

tiatives and investments. In its
report, ABN-AMRO pegs SME's
investment in digital music at
$100 million, noting that though
it has made few acquisitions, it
“has been one of the most aggres-
sive investors in in-house new-
media development.”
ABN-AMRO estimates that. at
$789 million, UMG has invested
the most among the major labels
on digital music. Warner Music
Group (WMGQG) is second. with $630
million: followed by BMG Enter-
tainment, at $377 million. EMI
is last among the majors, with an
(Continued on page 85)
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Handleman: ‘We Can Handle Kmart Closings’

BY MATTHEW BENZ

NEW YORK—Six-and-a-half weeks after
filing for Chapter 11 bankruptcy protec-
tion, discount retailer Kmart revealed
plans to close 284 underperforming
stores. That number is at the low end of
earlier predictions, and some in the
music industry now say the impact on
music sales will be less severe than was
originally feared.

Kmart, a 2,100-store chain with head-
quarters in Troy, Mich., filed for Chapter 11
reorganization Jan. 23 (Billboard, Feb. 2),
citing a weak holiday season and limited
funding options. Yet Kmart had been losing
ground for several years to such rival dis-
count retailers as Wal-Mart—which gener-
ally offers lower prices—and Target, which
has proved to be more marketing-savvy.

Kmart received approval from its bank-
ruptcy court for $2 billion in debtor-in-
possession financing that was sought to
maintain operations as it reorganizes.

More recently, Kmart established plans
for a new radio and TV marketing cam-
paign targeting African-American and His-
panic shoppers, with spots featuring orig-
inal music by Chaka Khan, BeBe Winans,
and José Feliciano (see story, page 61).

‘NO MEANINGFUL EFFECT’

On March 8, Kmart announced its
intention to shutter its underperforming
outlets, including many in the Southeast,
Midwest, and Texas, and to liquidate more
than $1 billion in merchandise. It will
record a charge of between $1.1 billion and
$1.3 billion on the closings, which it
expects will enhance cash flow by $550
million in 2002 and $45 million annually
thereafter. The company will also shed
22,000 jobs.

Kmart’s music supplier, Handleman
{also based in Troy), says the stores des-
tined for closing represent about 3% of
Handleman’s total sales, which were $1 bil-
lion through the nine months ended Jan.
31. Kmart accounts for 35% of Handle-

man’s annual sales. Among the distribu-
tor’s other clients is Wal-Mart.

“The underperforming Kmart stores, we
believe, are going to be the underperform-
ing music departments,” Handleman
spokesman Greg Mize says. Thus, the dis-
tributor does not expect the closures to have
any “meaningful” effect on its bottom line.

Wall Street seems to agree. Though
Handleman'’s stock is down 31% since Jan.
1 over concerns about the impact of
Kmart's bankruptcy, it has rebounded from
a low of $9.47 in late February. Its shares
now trade at around $10-$11.

Some on Music Row are similarly san-
guine. “We don't feel that it will have as
bad an effect as was once thought,” says
Jim Saliby, VP of sales for the RCA Label
Group-Nashville. “Once you drill down, it's

not as bad [as when it was uncertain how
many stores would be closed].”

Estimates on the high end predicted
that Kmart would shutter as many as 700
stores, though the consensus was more in
the range of 300-400 closings. Once Kmart
published the list of stores and their loca-
tions, Saliby says RCA began researching
whether the designated market areas
{DMAs) that were losing Kmart stores
comprised substantial numbers of country
listeners, as well as their proximity to other
discount retailers and music merchants.

“We found that there are 112 [Kmart store
closings] that would really affect us,” Saliby
explains. “It wasn’t that many stores that
affected us. We can make it up elsewhere.”
These days, he adds, “where there’s a Kmart,
there’s also a Wal-Mart or a Target.”

Buffett Bows New ‘World’ Record

NEW YORK—The No. 5 Billboard 200
album debut this issue of Jimmy Buffett's
Far Side of the World is the artist’s highest
since his Banana Wind (Margaritaville/
MCA) opened at No. 4 in the June 22, 1996,
issue of Billboard.

While this achievement is handily sur-
passed in hard numbers by the openings of
Now 9, R. Kelly & Jay-Z's The Best of Both
Worlds, and Glenn Lewis’ World Outside
My Window, Buffett's own Wc ~Id still
boasts unique bragging rights among such
elevated major-label company. First, it’s the
product of a seasoned 32-year recording
veteran (his Down to Earth bow was issued
in 1970) whose output has been issued
since 1999 on his own independent Mail-
boat Records label. Second, while hits com-
pilations like the “Now” series are experi-
encing a relative slowdown—the Now 9
collection moved 130,000 fewer units in its
first week than its predecessor (see Over the
Counter, page 71)—Buffett’s own indie
efforts are picking up steam. World sold a

brisk 78,500 copies, compared with 52,000
in "99 for Buffett's No. 37 opener for Mail-
boat, Buffett Live: Tuesdays, Thursdays,
Saturdays. Echoing sentiments reported in
a Jan. 12 Billboard cover story (“Music Biz
Must Face Urgent Problem: Reaching
Potential Over-25 Audience”), Buffett told
Billboard’s Melinda Newman in an exclu-
sive interview that “no one sees music as a
long-lasting relationship between artist and
consumer or DJ and consumer anymore—
but I know it exists” (“Mailboat’s Buffett
Delivers,” Billboard, March 2).

Considering that the regularly touring
Buffett also runs his own 24-hour radiomar-
garitaville.com Internet radio station, and
Far Side of the World began higher and
stronger than recent album sales debuts
from acts as diverse as Sade, Destiny's
Child, the Corrs, OI' Dirty Bastard, Mary J.
Blige, Jars of Clay, Natalie Imbruglia, and
the Chemical Brothers, the 55-year-old
artist/entrepreneur would appear to know
what he’s talking about.

BY BILL HOLLAND

WASHINGTON, D.C.—The judge in the Napster copyright
infringement case has agreed to a schedule presented by Nap-
ster’s lawyers that will allow the embattled company to proceed
with depositions based on the review of all of the documents

Napster Permitted Use Of DOJ Documents

Service Can Review Papers During Discovery Phase, But Order To Shut Down Is Upheld

infringed recordings as works for hire bear scrutiny.
Meanwhile, on March 25, the Ninth Circuit Court of Appeals
in Los Angeles upheld last year's district court ruling that Nap-
ster must shut down its peer-to-peer service as part of a pre-
liminary injunction, even as the other aspects of the case are

PRESIDENT: Howard Lander

-y Vice Presid Howard Appelb Marie

SR S Gombert, Irwin Kornfeld, Karen Oertley,

S — Ken Schlager, Joellen Sommer, Adam White
Billboard Music Group Director of Research: Michael Ellis

presented by U.S. record companies to the
Department of Justice (DOJ) in its separate
probe of alleged record-industry antitrust
activity in online music services.

In the March 26 status conference, Judge
Marilyn Hall Patel of the U.S. District Court
for the Northern District of California
accepted a timetable that allows Napster's lawyers to review more
than 500,000 documents during the case’s discovery phase. The
labels presented the documents to the DOJ as part of their dep-
osition on alleged “misuse of copyright™ antitrust issues.

However, at the labels’ request, the judge rejected Napster's pro-
posal for an unlimited deposition without a time frame. Neverthe-
less, lawyers for both sides say the ruling ensures that the case will
drag on for almost another year, into first-quarter 2003.

Patel rejected the record companies’ call for a summary
judgment in February, ruling instead that the discovery part
of the case may continue to probe allegations of improper
conduct among the labels. She said Napster's allegations that
the labels have colluded in licensing and do not own the

Cpmapster

affirm both the modified preliminary

relevant law on vicarious and copyright infringement.”

Cary Sherman, the Recording Industry Assn. of America’s sen-
ior VP and general counsel, said, “As we have said from the very
beginning, technologies are available that allow copyrighted works
to be filtered out of a peer-to-peer system, and the big news from
today’s decision is the court’s strong endorsement of that point.”

A Napster spokesman commented:
record companies’ obligation to provide Napster with notice and
file names of their copyrighted works appearing on the Napster sys-
tem before Napster has a duty to disable access to those works.” As
to the shutdown of the service, the spokesman said in a statement,
“Napster has since developed a new service and business model that
will not be adversely affected by today's ruling.”

being reviewed.
“The district court properly exercised its
power,” the appeals court ruling said. “We

injunction and the shutdown order. The

terms of the modified preliminary injunc-
tion are not vague and properly reflect the

[The court] reaffirmed the
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4x Platinum in USA, 5Sx Platinum in Canada, 2x Platinum in Australia, Platinum in Switzerland
and United Kingdom, Gold in Austria, Denmark, Germany, Holland and South Africa

New single “Too Bad” Top 10, approaching 50,000 spins in less than three months
at Rock and Modern Rock radio, Top 40 Impact date April 2

‘“How You Remind Me”
#1 on the Billboard Hot 100 Singles Chart for four weeks, and:
#1 for 13 weeks on Modern Rock chart
#1 for 11 weeks on Active Rock chart
#1 for 14 weeks on Modern Adult Rock chart
#1 for 13 weeks on Mainstream Rock chart
#1 for 10 weeks on Top 40 Mainstream chart
#1 for 15 weeks on Top 40 chart
#1 for 12 weeks on Top 40 Tracks chart

“Too Bad” video (Directed by Nigel Dick) on
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MUSIC TELEVISION® Music First

muchmusic usa

Sold out every date on recent US, Canadian, and European tours

Headlining ﬁ

Headlining J]M BEAM Tour May-July with special guest Jerry Cantrell

tour in April

Congratulations to Chad, Ryan, Mike and Ryan “Vik”.
Special thanks to Bryan Coleman, Kevin “Chief” Zaruk and the entire Nickelback crew.
Thanks to all at Island Def Jam Music Group and Universal Music & Video Distribution for their love and support.
Management: Bryan Coleman for Union Entertainment Group

Booking Agent: The Agency Group - Steve Kaul (U.S.), Ralph James (Canada), Geoff Meall (Europe)
Legal Representation: Jonathan Simkin/Simkin & Co.

ROADRUNNER

Produced by Rick Parashar and Nickelback. Mixed by Randy Staub. RECORDS
Manufactured and distributed by The Island Def Jam Music Group. € 2002 Roagrunner Records. Inc.
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Top of the News

8 Emilio Estefan Jr. and Kike
Santander reach a settlement
in their lawsuit battle.

| Artists & Music

8B Executive Turntable: Danny
Bramson is named president of
Warner Music Group Soundtracks.

11 Elvis Costello returns to his
rock roots on Island’s When |
Was Cruel.

11 The Beat: Bonnie Raitt
prepares to hit the road in
support of Capitol’s Silver Lining.
14 Continental Drift: Green
Rooftops offer intelligent, classic
pop on The Golden Hour.

15 The Classical Score: Flute
and fortepiano come together on
Bridge disc of Bach sonatas.

15 Jazz Notes: Guitarist Alex
Skolnick puts a jazzy spin on
metal classics.

16 Higher Ground: Charlie
Peacock is named interim head
of A&R at ForeFront Records.
16 In The Spirit: Destiny’s
Child member Michelle Williams
makes her solo debut with Heart
to Yours on Sony’s Music World.

17 Touring: MGM Grand Gar-
den Arena VP Mark Prows on the
Las Vegas touring business.

18 Boxscore: Billy Joel &
Elton John gross almost $6 mil-
lion from three sold-out shows.

19 Reviews & Previews: Gary
Stier, Tweet, and Michel Camilo
take the spotlight.

22 Areworking of his recent
set, Room for Squares, proves
positive for John Mayer.

22 Trik Turner hopes its fans
will find the message behind the
music of its RCA debut.

39 R&B: Ashanti parlays guest
spots into a highly anticipated
Murder Inc. debut.

40 Words & Deeds: St. Luna-
tics’ Ali’s solo debut, Heavy
Starch, is on Fo’Reel/Universal.
43 Beat Box: Capitol picks up
Dirty Vegas' “Days Go By.”

45 Nashville Scene: PamTillis
signs with Sony Music Nashville.
48 Latin Notas: Los Angeles
Azules takes a social stance on
its new Disa disc, Alas al Mundo.
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52 Studio Monitor: Tommy
Uzzo and his Mirror Image
Recorders are thriving.

53 Words & Music: Monica
Mancini paid tribute to her late
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my Awards party.

International
55 The worldwide reorganiza-
tion of EMI slowly takes shape.
56 Hits of the World: George
Michael’s “Freeek!” debuts atop
five international singles charts.
57 Global Music Pulse: Virgin
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Men: Rai Meets Reggae.
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FIVE FOR FIGHTING: Jennifer Lopez continues her reign over The
Billboard Hot 100 for the fifth week, with the revised version of “Ain't
It Funny” (Epic) featuring Ja Rule. This is Lopez’s third consecutive
No. 1 hit, and all three have been No. 1 for exactly five weeks.

Lopez is only the second artist in the rock era to have her first
three No. 1 songs remain on top for five weeks or more. The only
other act to kick off its career in this fashion is Boyz II Men. The
| quartet’s first three No. 1 hits were “End of the Road™ (13 weeks), “I'll
| Make Love to You" (14 weeks). and “On Bended Knee" (six weeks).

Four acts came close to joining Lopez and Boyz Il Men on
this elite list. The Four Seasons’ first two chart-toppers,
“Sherry” and “Big Girls Don't Cry,” both held sway for five
weeks each, but “Walk Like a Man" only had a three-week stay
at the summit. Rod Stewart had an impressive start with “Mag-
gie May’/“Reason to Believe” (five weeks) and “Tonight's the
Night (Gonna Be Alright)” (eight weeks), but “Do Ya Think I'm
Sexy?” only had a four-week run.

More recently, Puff Daddy hit the ground running with “Can't
Nobody Hold Me Down" (six weeks) and “I'll Be Missing You™ (11
weeks). followed by a guest appearance on the Notorious B.1.G.’s
| “Mo Money Mo Problems” (two weeks). Monica also came close,
beginning with “The Boy Is Mine” recorded with Brandy (13 weeks)
and “The First Night” (five weeks). Her third No. 1 title was “Angel
of Mine,” which ruled for four weeks.

One other act could still surpass L.opez's achievement. Santana
has two No. 1 hits to date, “Smooth” with Reb Thomas (12 weeks)
and “Maria Maria” with the Product G&B (10 weeks). A third chart-
topper that remains in place five weeks or more would enable San-
tana to be listed alongside Lopez and Bovz 11 Men.

“Ain’t Tt Funny” could still be No. 1 next issue, although it faces
strong challenges from two songs by the same artist. “What's Luv?”
(Terror Squad/Atlantic) by Fat Joe Featuring Ashanti bullets 5-2,
and Ashanti's own “Foolish™ (Murder Inc./Def Jam) leaps 9-4.

DOUBLE DIDDY: The aforementioned Puff Daddy, now known as P.
Diddy, has his highest-charting song of the 21st century on The
Billboard Hot 100—and not just once but twice.

His own “I Need a Girl (Part One)” (Bad Boy). featuring
Usher & Loon, zooms 49-24, while “Pass the Courvoisier
Part 11" (J), a Busta Rhymes single that features Diddy and
Pharrell, climbs 29-25.

Most recently, Sean Combs charted at No. 28, when he was one
of the guest artists on Janet Jackson’s “Son of a Gun (I Betcha
Think This Song Is About You)'—which peaked in December 2001.
Before that, Combs was last in the top 38 in autumn 1999 with
“Satisfy You,” which featured R. Kelly and peaked at No. 2.

More Fred Bronson each week at www.billboard.com.
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Santander, Estefan Resolve Legal Quarrel

BY LEILA COBO
MIAMI—One of the Latin music
industry’s most high-profile legal
battles was quietly resolved last week
with a settlement that appears to
benefit both parties.
Singer/songwriter Kike San-
tander has agreed to pay Estefan
Enterprises Inc. (EEI) and Foreign
Imported Productions and Publish-
ing (FIPP) $1 million. In addition,

' InThe News

e Actor/musician Dudley Moore
—whose work as a jazz pianist
was mostly overshadowed by his
film roles—died March 27 at his
New Jersey home of pneumonia,
a complication of Progressive
Supranuclear Palsy. He was 66.
The British-born Moore began his
musical career with an Oxford
scholarship to study organ. His
work included the scores for his
early films Bedazzled and 30 fs a
Dangerous Age, Cynthia.

¢ As expected, Mexican media
giant Televisa has acquired a 50%
stake in Cardenas, Fernandez and
Associates (CFA). Financial details
were not disclosed. In 1999, Clear
Channel Entertainment (then
SFX) purchased a 50% stake in
CFA, a major Hispanic-owned
concert and event promotion firm
that works with hundreds of Latin-
related concerts, tours, theatrical
productions, festivals, and sport-
ing events in the U.S. and Latin
America. Since 2001, Clear Chan-
nel has also had a partnership with
Televisa in Mexico. Televisa’s
acquisition does not affect CFA’s
top management, and founder
Henry Cardenas remains president
in the U.S. and the Caribbean.

e Bertelsmann reports a net in-
come for the six months ended
Dec. 31, 2001, of 931 million euros
($816 million), helped by a 2.2 bil-
lion euro ($1.9 billion) gain on the
sale of America Online shares and
other capital gains. Revenue was
9.7 billion euros ($8.5 billion);
earnings before interest, taxes, and
amortization were 1.7 billion
euros ($1.5 billion). Bertelsmann
has now switched its fiscal year,
which had started July 1, to the
calendar year.

o After declaring last December
that he has “had one too many
years of bumping heads with the
corporate structure,” David Bowie
has inked with Columbia Records.
He left Virgin Records last year to
record for his own label, 1SO.
Heathen, produced by longtime
collaborator Tony Visconti, is due
l June 11 on Columbia/ISO.

e —

Santander has dropped all pending
claims against both companies.

Santander filed a suit last July in
Miami/Dade County Circuit Court
against his former mentor, Emilio
Estefan Jr., and Estefan’s companies,
seeking a termination date for his
exclusive songwriting and publish-
ing agreement. Santander also
alleged breach of contract (Bill-
board, July 5, 2001).

EEI and FIPP retaliated last
August with a countersuit against
Santander and his company, Moon
Red Music, which alleged—among
other things—breach of contract
(Billboard, Aug. 25, 2001).

Last week's settlement drops all
claims against Santander and releas-
es him from all future contractual
obligations to EEI and FIPP. Like-
wise, Santander has dropped all
claims against EEI and FIPP and has
acknowledged in a statement that
Estefan was “instrumental in the de-
velopment of his career and those of
many recording artists, songwriters,
and producers.”

Both sides, bound by confiden-
tiality agreements, declined to
comment further. But Santander’s
statement would have been impor-

4 MOON

estefan enterprises inc.

tant to Estefan, who in August said,
“Under no circumstances will I set-
tle unless there’s a public apology.
This isn’'t about money. This is
about reputation and 26 years of
work. This is defamation.”
Santander sued EEI and FIPP
after attempting for several
months to negotiate a release from
his exclusive contracts with both
companies. A Colombian national,
Santander came to the U.S. in
1995 and quickly made a name for
himself as the writer/co-producer
with Estefan of Gloria Estefan’s
Grammy Award-winning album

ObligSound Looks Outside
Boundaries For Global Launch

BY MICHAEL PAOLETTA

NEW YORK—With the April 30
launch of independent record label
ObligSound, founders Michele Lo-
catelli, Ralf Schmid, and Tobias Tan-
ner have a strong vision to bring
“music without

ani"). Also spotlighted is a cover of
the Gershwin evergreen “Summer-
time” by Renovation Unlimited—
the recording moniker of Locatelli
and Schmid, who hail from Italy and
Germany, respectively.

Preceding its

boundaries” to a

global audience. lo B LlQ\,o UND™ '

Locatelli ex-

retail debut, the
label is selling The
ObligSound Sam-

plains, “We felt

there was a huge gap for a wide
variety of music that wasn't get-
ting heard—music of a certain
quality that can be appreciated by
a 30-plus audience.”

The label has headquarters in New
York and Munich, Germany, and
will initially target
North America
and the territories
of Germany, Switz-
erland, and Austria (G/S/A). For dis-
tribution, it has aligned itself with
the Coalition of Independent Music
Stores and Alive for, respectively,
North America and G/S/A.

Locatelli says the label will be
devoted to two series: vocals and
instrumentals. Both will encom-
pass—and unite—a wide palette of
musical styles, including electronic,
world, soul, jazz, and classical.

The release The ObligSound
Sampler hits stores April 30. Divid-
ed into “The Vocal Series” and “The
Instrumental Series,” the disc
includes tracks by New Zealand’s
Tama (“Felise”), Italy’s Aisha Duo
(“Beneath an Evening Sky"), the
U.S.'s Valerie Troutt (“Nile™}, and
Germany's Fliigelschlag! (“Mendi-

pler on its Web
site (ObligSound.com). Designed by
Camillo Olivetti, the site is also
streaming four tracks from the set
in Real Audio.

Tanner says dance music producer
Chris Brann (aka Wamdue Project,
Ananda Project) is confirmed to

remix “Felise.”

CITEI DY (A RI) A Also scheduled for

remix treatment is
“Summertime.”

By the end of the year, Oblig-
Sound will release full-lengths by
Tama, Renovation Unlimited,
Troutt, and Fliigelschlag! (Fliigel-
schlag! will be issued solely in the
G/S/A market.)

Tanner notes that to create
brand awareness, ObligSound is
distributing samplers to such
“lifestyle accounts” as boutiques,
cafés, and hair salons.

Locatelli adds, “We feel that the
people who frequent such places will
appreciate our brand of music. It’s
music that really can’t fit under one
umbrella—call it ‘cross-genre’—so
we created a point of reference with
the label. We view ObligSound not
only as a label and a brand, but also
as a genre by itself.”

Abriendo Puertas. Further success
followed with other projects that
he worked on with Estefan, includ-
ing Alejandro Ferndndez's Me
Estoy Enamorando and Thalia’s
Amor a la Mexicana.

Santander subsequently created
his own publishing and production
companies and last year inked a
three-year joint venture and co-
publishing deal with Famous Music
(Billboard, Jan. 20, 2001). Now
under the umbrella of the larger
Santander Music Group, those
companies have signed seven pro-
ducers and six writers, who are cur-
rently working on projects by David
Bisbal, Natalia Oreiro, Noelia, Jen-
nifer Pefia, and Carolina Lad.

But Santander’s own works re-
mained bound by his contract
with EEI and FIPP, and the dis-
puted termination date of that

contract was at the heart of his
decision to sue last July. While
Santander alleged that the con-
tract ended in April, EEI and FIPP
argued that the termination date
was 2003 or 2004.

Attempts to reach an agreement
failed, even though a proposal dated
July 2 included an offer by San-
tander’s attorneys to pay $900,000
for the immediate release of his
contract. The suit was filed the next
day—before, Estefan says, he was
given a chance to respond by the
July 5 deadline. At the time, San-
tander’s attorney said the parties
“were never close to a settlement.”

The settlement releases Santander
from his “contractual obligations to
EEI or FIPP in the future.” Sources
say the $1 million paid by Santander
covers monies he owed to EEI and
FIPP under his contract.

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

2001 2002
Total 170,801,000 150,181,000 (<=12.1%)
Albums 161,885,000 146,552,000 (=9.5%
Singles 8,916,000 3,629,000 (<59.3%)

ALBUN

2000 2002
cb 149,311,000 137,899,000 (=7.6%)
Cassette 12,262,000 8,300,000 (<=32.3%)
Other 312,000 353,000 (13.1%)
[ OVERALLUNITSALES |
This Week 12,670,000 This Week 2 14,180,000
Last Wee 12,258,000 <10.6%
Chang =3.4%

12,363,000

_ALBUMSALES

ROUNDED FIGURES

This Week This W 13,381,000
Last Week 11,950,000 <7.6%
Chanas =3.5%
__SINGLES SALES
307,000 his Week 2 799,000
308,000 <61.6%
Change <0.3%
2001 2002
8,068,000 7,255,000 (<-10.1%)
21,114,000 18,405,000 (<12.8%)
22,815,000 20,865,000 (<8.5%)
9,323,000 8,533,000 (<8.5%)
28,251,000 26,353,000 (<6.7%)
21,924,000 20,762,000 (<5.3%)
10,948,000 10,248,000 (<6.4%)
26,867,000 25,478,000 (<5.2%)

FOR WEEK ENDING 03/24/02
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BY BILL HOLLAND

WASHINGTON, D.C.—A leading
Senate lawmaker has introduced
legislation that would require
manufacturers of consumer elec-
tronics to come together with
music, movie, and other content
industries to develop and agree on
technical standards to prevent
unauthorized copying of copy-
righted material from the Internet.

The bill—the Consumer Broad-
band and Digital Television Pro-
motion Act, S. 2048. introduced
March 21 by Sen. Ernest Hollings,
D-S.C.—would require manufac-
turers and content companies,
along with consumer groups, to
forge and agree on standards and
coding. The technologies would
then be incorporated into all digi-
tal media devices to ensure univer-
sal protection for digital content
and universal access to such con-
tent for consumers.

Personal computers and TV sets
would be manufactured with en-
coding to prevent illegal copying
or redistribution. If an agreement
is not reached after a year, the Fed-
eral Communications Commission
would have the authority to im-

Law Aims To Stop Internet Copying

Hollings’ Bill Would Require New Equipment Standards

pose a standard.

Hollings, chairman of the Senate
Commerce Committee, has four co-
sponsors on his bill: Sens. John
Breaux, D-La.; Barbara Boxer, D-
Calif.; Bill Nelson, D-Fla.; and
Daniel Inouye, D-Hawaii. The con-
troversy regarding the anti-piracy
bill began last year when news of
the proposal surfaced (Billboard
Bulletin, Oct. 24, 2001).

Proponents say the bill’s aim is
to ensure content is secure and to
spur the growth of high-speed
broadband Internet access and dig-
ital TV. Opponents say the meas-
ure would grant too much control
over how consumers use technol-
ogy. The Motion Picture Assn. of
America and the Walt Disney Co.
are the leading supporters of the
measure and are joined by the
Recording Industry Assn. of Amer-
ica. AOL Time Warner and Intel are
among its opponents.

The committee’s ranking Re-
publican, Sen. John McCain, Ariz.,
also has concerns: A spokeswoman
says, “He’s apprehensive about the
government trying to select win-
ners and losers.” A hearing has not
yet been scheduled.

BRAMSON

RECORD COMPANIES: Danny Bram-
son is named president of Warner
Music Group Soundtracks in Bur-
bank, Calif. He was executive VP of
soundtrack development for War-
ner Bros. Records.

Gary Briggs is named president
of Vapor Records in Santa Monica,
Calif. He was VP of artist develop-
ment and marketing for Warner
Bros. Records.

Tom Donnarumma is promoted
to senior VP of sales and marketing
for Columbia Records Group in New
York. He was senior VP of sales for
Columbia Records.

Rick Baumgartner is named VP
of national promotions for Broken
Bow Records in Nashville. He was
director of marketing/music meet-
ing for Radio and Records.

Maria Ferrero is named senior
director of media and artist relations
for Metropolis Records in Philadel-
phia. She was director of publicity

DONNARUMMA

and marketing and retail coordina-
tor for Emagine Entertainment.
Tiarra Mukherjee is named direc-
tor of urban media for ArtistDirect
Records in Los Angeles. She was
music editor for Infervieu: magazine.
Nodia Gilbert is named East Coast
regional marketing director for MCA
Records in New York. She was A&R
manager for Columbia House.
Darcell Lawrence is promoted to
director of joint ventures/A&R for Def
Jam/Def Soul Records in New York.
She was A&R project coordinator.
Warren Gesin is named associate
director of crossover promotion for
Universal/Motown Records Group

in Los Angeles. lle was associate |

director of crossover promotion for
Priority Records.

PUBLISHERS: Jody Gerson is pro-
moted to executive VP of U.S. for EMI

Music Publishing in Los Angeles. She :

was senior VP of West Coast creative.
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Capitol Hill Airs Online Worries

House Committee Investigates Internet Complaints

BY BILL HOLLAND

WASHINGTON, D.C.—House Judiciary Committee
chairman Rep. I. James Sensenbrenner Jr., R-Wis., has
turned his attention to “growing Internet piracy” and
complaints by independent online music services that
the major labels are making it difficult for them to get

non-discriminatory licensing.

Sensenbrenner, no fan of the music industry, has
sent a letter to “interested parties” asking for writ-
ten comments by April 8 on how to best deal
with the controversial issues. He and lawmak-
ers on the Judiciary’s Subcommittee on
Courts, the Internet and Intellectual Property
will then evaluate the responses to see
“whether consensus exists on meaningful solu-

tions to address identifiable harm.”

Sensenbrenner is said to want to craft a compro-
mise version of I .R. 2724, the Music Online Copyright Ac
(MOCA) introduced by Reps. Rick Boucher. D-Va., and Chris
Cannon, R-Utah, both of whom signed the tetter. Rep.
Howard Coble, R-N.C.. chairman of the subhcommittee, also
signed on, as did Reps. Howard Berman, D-Calif., and John
Conyers Jr.. D-Mich. Berman and Conyers say they have
problems with some MOCA provisions. The subcommittee
held a hearing regarding online music issues in the clos-
ing days of the last session (Billbourd. Dec. 22, 2001). Most
Hill insiders say that only legislation that finds a broad con-

sensus of members has a chance of passage this session.

There are other issues at play. At the recent Billboard/Air-
play Monitor Radio Seminar in Miami, Conyers reiterated
his concerns about the treatment of recording artists under
California’s seven-year rule and the allegations of near-
payola behavior between radio stations, indie promoters.
and labels. Berman has written to the Department of Jus-
tice to ask for an investigation of the practices (Bill-
board, Feb. 2). 1t is unclear whether these other
concerns will be aired in a planned meeting fol-

lowing the April 8 deadline for comments.

In a related development, the Senate
Judiciary Committee held a hearing March
14 to ask industry leaders whether the gov-

ernment should step in to try and halt digi-
tal-movie and music copying on the Internet
and force electronic hardware manufacturers to
modify their products.

AOL Time Warner co-CEO Richard Parsons said that the
problems of infringements and illegal distribution “should
be worked out in the marketplace.” But Hilary Rosen, pres-
ident/CEO of the Recording Industry Assn. of America
(RIAA). who did not testify but submitted written testimony,
said the RIAA's members “fear that the marketplace may not
be working” and left open the possibility of asking the gov-
ernment to step in to “adjust the incentives that enable legit-
imate commerce in copyrighted works.”

Record Clubs Come Under Royalty Scrutiny

BY ED CHRISTMAN

NEW YORK—A lawyer represent-
ing songwriters in two class-action
lawsuits filed against record clubs
Columbia House and BMG Direct
estimates that the companies could
be unfairly siphoning upward of
$100 million a year that is actually
owed to composers by systemati-
cally paying only three-quarters of
the statutory rate.

That dollar estimate was made by
Neville Johnson, a lawyer with the
l.os Angeles-based firm Johnson &
Rishwain, which is representing the
plaintiffs, along with the firm of
Blecher & Collins, which is also
based in Los Angeles.

The lawsuits,
filed Feb. 23 in
the California
Superior Court
for Los Angeles
County and
March 21 in the
U.S. District
Court in Los
Angeles, allege
that the record
clubs pay what
is known as the controlled composi-
tion rate. or three-quarters of the
statutory rate, to some 100,000 song-
writers, even though those song-
writers did not consent to any reduc-
tion in royalties.

Record clubs license albums from
labels. generally at a reduced artist
royalty rate. For songwriters, record
clubs generally pay three-quarters of
whatever rate was agreed upon
when a song is included on an al-
bum. Such song-inclusion agree-
ments generally carry a reduced rate

BWMG

songs incorporated into records
sold by Columbia House and BMG
Direct (known to consumers as
BMG Music Services) who are not
paid at the full statutory rate man-
date and who did not consent to
any reduction or diminution in roy-
alties when the records were li-
censed to the clubs.

According to one of the attornevs
handling the case on behalf of the
plaintitfs, the lawyers filed a simi-
lar lawsuit in the federal court a
month later in case the record
clubs tried to pre-empt the state
case via federal copyright laws (Bi//-
board Bulletin, March 26).

Representatives of the record clubs
were not available for comment.

v

for future record-club licensing.

The plaintiffs listed in the lawsuit
filed in the California Superior Court
are Leroy Preston. James Griffin,
Susan Hardin, Danvion Hardin, and
Babette Ory, while the suit filed in
the U.S. District Court of California
lists Ory as plaintiff

In moving to attain class-action
status, the lawsuits say that they
represent all songwriters who wrote

The ‘Bitch’ Is Back. Singer/songwriter Meredith Brooks has signed with Gold
Circle Records. Her first album with the label, Bad Bad One, will be released
May 21. Brooks, pictured with Gold Circle president/CEO Rob Dillman, left,
and Gold Circle senior VP/GM Tom Gordon, right, says the title represents the
“fearless creativity” she tapped into while recording the set. Brooks' biggest hit
to date was the top 10 “Bitch™ in 1997.
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Jeanine Tesori Modernizes ‘Millie

RCA’s Album Of Broadway Adaptation Evokes Jazz Age Without Being Derivative

BY WAYNE HOFFMAN
NEW YORK—“Someone said to me, ‘Parenting
is hard,” ” says composer Jeanine Tesori, moth-
er of a 4-year-old daughter. “I said, ‘No, musical
theater is hard. Parenting is much easier.”” Part
of the difficulty, Tesori explains, is that musicals
have far longer gestation periods than children.
That'’s why it’ll be such a relief when her latest
creation—Thoroughly Modern Millie—takes its
first breath on Broadway April 18 at the Marquis
Theatre: She’s been working

Despite the thematic leap from her prior work,
Tesori was perfect for the job, Scanlan says: “Jea-
nine has a combination of ferocity, devotion to
story, and commitment to melody. Unlike many
of her contemporaries, she is a melodist. She writes
songs that sound fresh but are still melodic.”

Mayer agrees: “Millie is a classical American
musical comedy, and you have to have melodies
for this kind of show to work. Jeanine has got
that ability in spades.”

Tesori says Millie was in-

on it since 1997.

Lyricist Dick Scanlan had
begun work on a stage adapta-
tion of the 1967 Julie Andrews
film Thoroughly Modern Mil-
lie—a musical comedy about
a small-town girl coming of
age in New York in the '20s—
when he and director Michael
Mayer asked Tesori to “stitch
together” the patchwork of
songs. Tesori says, “I signed on
to unify music and arrange,
not to write.”

But her job quickly grew.
In addition to tweaking the
existing material, Tesori and
Scanlan began writing new
songs. By the time a pre-
Broadway production bowed
in La Jolla, Calif., last year, a half-dozen new
songs were included. The additions were so well-
received that they kept cutting songs from the
movie and writing more original tunes. For the
Broadway premiere, only a couple of songs from
the film remain (including the title number),
plus a few standards from the "20s. The bulk of
the score was composed by Tesori.

Millie is quite a switch from Tesori’s earlier,
nore serious works. Her award-winning 1997
off-Broadway musical Violet—about a disfigured
girl traveling through the South in search of
spiritual healing—leaned on country and gospel
motifs. Her score to Nicholas Hytner’s 1998 Lin-
coln Center production of Twelfth Night, which
2arned a Drama Desk Award, was modern and
exotic. “I tend to work on dark themes,” Tesori
says, “so |Millie] was a change for me. It’s won-
derful to hear an audience laugh. It’s hard work,
but the goal of truly entertaining is new for me.”

TESORI

spired by the film but isn’t a
strict copy. Similarly, her
music aims to evoke the jazz
age without sounding deriva-
tive. “The show has the joy of
that time, the joy of solo
instruments and that four-on-
the-floor beat, where music
was breaking out after the
First World War. But har-
monically we go in different
places; there are things I place
in counterpoint that wouldn’t
have happened back then. I
was inspired by what people
were doing back then, rather
than trying to re-create it.”

RCA Victor will record Mil-
lie April 22 and release the cast
album, to be produced by Jay
David Saks, in June. RCA Victor Broadway con-
sultant Bill Rosenfield says, “Jeanine and Dick are
young people, but they've written this old-fash-
ioned musical comedy that respects the form and
doesn’t deconstruct it the way most modern the-
ater writers do.”

Bart Greenberg, buyer for soundtracks/vocals at
Tower Records’ Lincoln Center location in New
York, says, “Millie is being looked at as one of the
big hopes for a new musical this season.” He adds
that its success could boost sales of Violet and
Tiwelfth Night, which are both available on Resmir-
anda Records: “If this show is successful, people
will come back looking for her earlier work.”

Rosenfield predicts Millie will mark a turn-
ing point for Tesori: “This will be the leap
where Jeanine joins the major leagues. Because
what she’s doing is such a commercially ori-
ented project, in the eyes of the Broadway com-
munity, she becomes a major player.”

ARTRIS&MUSIE
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‘Let’s Roll’ Collection Benefits
Todd Beamer Foundation

BY DEBORAH EVANS PRICE
NASHVILLE—Wynonna, Nicole C. Mullen, Yo
Yo Ma, Chaka Khan, Jeff Carson, and Selah are
among the artists contributing their talents to
Let’s Roll, a special tribute CD benefiting the
Todd M. Beamer Foundation. The project is a
salute to Beamer, one of the passengers on
United Airlines Flight 93, which crashed in a
Pennsylvania field Sept. 11, 2001. Beamer used
the phrase “Let’s roll” before
he and fellow passengers at-
tempted to overcome the
plane’s hijackers.

Let’s Roll is the brainchild
of Tony McAnany, one of the
men in Beamer’s prayer
group and a close friend of
the Beamer family. Mc-
Anany, previously global VP
of A&R at Sony Records and
producer of the multiplat-
inum Chant record, owns a
studio in New York.

“When [Beamer’s widow]
Lisa got the transcript of his
actions on the plane [heard
via an airphone call Beamer
made to an emergency phone
operator], everybody was
moved to do something. Lisa
started the Beamer Foundation,” McAnany says.
The organization benefits children who lost a
parent in the Sept. 11 tragedies and will carry
on Beamer’s desire to positively affect youth.
“Lisa asked me if I would write a song that
would commemorate his heroism . . . His spe-
cific actions are an incredible example of how
just one person with real faith, at the worst time
in life, can call upon that faith to give them
strength to perform courageous [actions]. He
was a great guy, but he was just a regular guy.”

McAnany wrote the first single from the
album, “I See You in His Eyes,” with Word
recording artist Mullen and her husband,
David. “We sat down and just prayed real
hard to God to help us do justice to his
memory,” Nicole C. Mullen says of writing
the song for Beamer. “The first verse talks
about Lisa looking at her sons and seeing
Todd in their eyes . .. It’s for Todd, but it’s

MULLEN

also for the firefighters, the police officers,
and anyone who rose to the occasion.”

The album’s title cut is performed by Chris-
tian rock trio dcTalk. Wynonna contributes
“Carry On,” and the project also features a
recording of “The Lord’s Prayer,” which Beam-
er recited with the operator before confronting
the hijackers. “The Lord’s Prayer Suite” features
a choir that includes Steven Curtis Chapman,
Phil Keaggy, Joy Williams,
Out of Eden, Plumb, Jennifer
Knapp, and Mark Stuart of
Audio Adrenaline, as well as
spoken appearances by Tom
DeLay, majority whip of the
U.S. House of Representa-
tives; U.S. Congressman J.C.
Watts (R-Okla.); and the men
from Beamer’s prayer group.
The piece concludes with
Ma’s moving cello work.

Wynonna says the project
came together smoothly.
“Brent Bourgeois, a produc-
er friend of mine, called me
on a Saturday afternoon,”
she recalls. “I met Tony Mc-
Anany that evening. The
three of us wrote and re-
corded ‘Carry On’ in 24
hours. It was meant to be. I've never had an
experience like this in my life.”

For several months, McAnany has been in
negotiations with Curb Records to release the
album. Let’s Roll was originally slated for a
March 11 street date, then was pushed back to
April 9. Artists involved have been touting the
forthcoming release via national TV appear-
ances, such as Mullen’s performances on Larry
King Live and Good Morning America.

However, just before press time, McAnany's
negotiations with Curb Records stalled, and
it remains to be seen if the album will still
surface on the label. McAnany has begun dis-
cussions with other record labels interested
in distributing the project.

Johnna Hill, music inventory specialist for
the Lifeway Christian Stores chain, anticipates
the project drawing positive attention, adding:
“Nicole’s single should really help boost sales.”
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Te Wait Is Over: Elvis Gets Rowdy

After Bacharach, Von Otter Collaborations, Costello Rocks Again On Island

BY PAUL SEXTON
LONDON—Welcome back to the
only new-wave hero whose last
record was with a mezzo-soprano
and whose next project is “a 200-
page score written with a pencil.”
Between these projects, Elvis Costel-
lo is rockin’ again.

Not that he cares to use the word
“rock” to describe When I Was Cruel,
due April 23 on Island in the U.S. and
a day earlier in the U.K. on Mercury.
“Rowdy rhythm” is the phrase Costel-
lo uses to capture the
mood of the collection
that follows For the
Stars, his recent col-
laboration with Anne
Sofie von Otter re-
leased last year, and
1998’s project with
Burt Bacharach, Paint-
ed From Memory.

Costello says, “Some
people might think
that because this re-
cord has two [members
of his former band, the]
Attractions on it [key-
boardist Steve Nieve
and drummer Pete
Thomas), it must natu-
rally be the successor
to [1986’s] Blood &
Chocolate. But it’s not
in any way rooted in
the past.”

While the new album is full of
forceful motifs reminiscent of
Costello’s earlier work with the
Attractions—supporters at triple-A
and college formats are already
embracing the lead track, “Tear Off
Your Own Head (It’s a Doll Revolu-
tion)"—When 1 Was Cruel is a
Costello recording full of present-
tense energy.

Island president Julie Greenwald
is unequivocal in her view of the
project. “I totally think of it as a rock
record. But it’s very contemporary.
He has an amazing past, but he real-
ly wanted us to make sure we were
focusing on today.”

When I Was Cruel introduces stri-
dent basslines by new band member
Davey Farragher, the effective use of
a one-word sample (a device Costel-
lo had previously eschewed) by
1960s Italian singer Mina on “When
I Was Cruel No. 2,” and some dis-
tinctively devilish word games. The
latter track quotes from Abba’s
“Dancing Queen,” while on “Episode
of Blonde,” in a line credited to his
wife Cait O'Riordan, he sings: “Every
Elvis has his Army, every rattlesnake
his charm.”

“There was a great liberty offered
by this record,” says Costello, now
happily living in Dublin. “I record-
ed much of it at home, with an idiot
box of rhythm. I already knew how it
should go, because I planned to
make the record in 2000. But the
company never seemed stable

enough to risk it. In the end, it gave
me more time to write it.”

His frank assessment of the reor-
ganization that was going on within
the Universal Music Group has a happy
punchline: “There have been so many
changes there. I've ended up being one
of the longer-term people, but I have
to say I like this gang better.”

In marketing the project, Green-
wald believes that there are two dif-
ferent types of fans to go after: “Col-
lege kids and people like 35-year-old

‘Some people might
think that because
this record has two

Attractions on it, it
must naturally be

the successor to
‘Blood & Chocolate.’
But it’s not in any
way rooted in
the past.’

—ELVIS COSTELLO

males who grew up with him and
need to be reminded of him.”
Costello is “working his ass off,”
Greenwald says, on promotion,
including major TV chat shows,
MTV2, Internet activity with Ama-
zon and MSN, countless press out-
lets, and a showpiece April 18 date
in New York (two days after one at
London’s Astoria) in the lead-up to
a U.S. tour beginning in May.
Costello, who now manages him-
self, is booked by Marsha Vlasic at
MVO in New York for North Ameri-
ca and by Barrie Marshall at Mar-
shall Arts in the U.K. for the rest of
the world. His songs are published
by Sideways Songs and administered
worldwide by BMG Music (ASCAP).

James McGuigan, manager of
Retro Blue, a retailer in Aberdeen,
Scotland, says When [ Was Cruel “is
probably not a major first-week
seller, but it’ll do well slowly, on
mail order and in the shop. New
albums by older artists tend to do
well for us—for example, the new
Neil Young. Even Elvis’ last one
with Anne Sofie von Otter did OK.
The recent reissues [Rhino’s remas-
tered This Year’s Model, Blood &
Chocolate and Brutal Youth,
among others] have
been quite popular.”

James Lonten, man-
ager of a Borders Books
& Music in New York,
concurs, adding that
Costello is a “cachet
artist who's not really
part of the pop fray.
i He's reached the point
| where he doesn’t have
to scratch and fight for
listeners. He has
them. There are a lot
of people waiting for
him to make a con-
temporary rock rec-
ord. This is a great
record. It’s going to do
extremely well.”

Of his frequent ven-
tures outside the rock
mainstream, Costello
says, “I never thought
of it like a conversion to a new religion.
I think, you know, I put myself whole-
heartedly into everything, I don’t con-
sider anything as a side project, and
I'm not usually one to worry about
sales, but the audiences for Painfed
From Memory, The Juliet Letters [his
1993 album with the Brodsky Quar-
tet], and even the Anne Sofie record
have not been inconsiderable.”

The week before the U.S. tour, in a
juxtaposition that he says epitomizes
the two-tier nature of his Universal
deal, Costello will be in the studio
with conductor Michael Tilson
Thomas and the London Symphony
Orchestra for the Deutsche Gram-
mophon recording of his first full
orchestral score, /l Sogno. Written, as
he says, across 200 pages “in pencil,”
it was commissioned by Italian dance
company Aterballetto, which will per-
form Il Sogno at Royce Hall in Los
Angeles in July as part of Costello’s
UCLA Artist in Residence season.

Happy to chat about any aspect of
music, from the success of O Broth-
er, Where Art Thou?—a live per-
formance of which he recently host-
ed at New York’s Carnegie Hall—to
Brian Wilson’s live shows in London
in January, Costello expresses a
sense of carpe diem.

“I'm not going to repeat the past,
but I can run most people ragged in
terms of volume of work—I don’t
fall down very easily. I just want to
take full advantage while I'm feeling
as alive as this.”

Boat

SILVER RAITT: Bonnie Raitt has
been making albums for more
than 30 years and, through all this
time, she says her motivation for
recording remains as it always
has: “I make them for exactly the
same reason I did in the begin-
ning—so I have 10 or 12 new
songs to play when I go on the
road. It’s as simple as that.”

Her 12 new traveling buddies—
encased on Silver Lining, her first
studio album since 1998’s Funda-
mental—will undoubtedly prove

to be worthy of Raitt, who hits the
road March 30.

The album, out April 9 on Capi-
tol, combines Raitt’s trademark
sassiness with an often heart-
breaking vulnerability and takes
its name from a David Gray track
(featured on his multiplatinum
White Ladder). “1 was so thrilled
that David broke onto the scene
when he did,” she says, “but I was
like ‘Oh no, they're going to
release it as a single!” ”

Her first single from Silver Lin-
ing, “I Can’t Help You Now,” was
penned by Tommy Sims, Wayne
Kirkpatrick, and Gordon Kennedy,
the trio behind Eric Clapton’s
“Change the World.” Raitt knew it
was a keeper the minute she heard
it. “I'd been waiting for a song that
was catchy and funky and musical
with kind of a hook in it, and
that’s when I knew I could go into
the studio. Until you get a record
that’s a single, it’s not really time
to make an album. By about
March [2001], I [had] enough
[songs] to call [her co-producers]
Mitchell Froom and Tchad Blake
and say ‘Saddle up, we’re going
back in.””

The track is doing well at adult-
oriented formats, including triple-
A stalwarts KFOG San Francisco,
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WRLT Nashville, and KGSR
Austin, but Raitt admits she is a
bit rankled by radio’s youthful
obsession. “[I never expect]| some-
one my age [to sell] 10 million
records anymore, because the
radio situation is just so consoli-
dated and a little bit ageist. It’s
really hard [for] artists over 40 [to
get] their new music played . ..
It’s unfair that this huge demo-
graphic that was obviously inter-
ested enough to buy [1991's] Luck
of the Draw may or may not know
I have a new album out unless I go
on TV.”

Luckily, TV still provides a
haven for Raitt. She’ll be on the
Late Show With David Letterman
April 24, The Today Show April 29,
Rosie O’Donnell April 30 and The
Tonight Show With Jay Leno June
19. She is also taping an episode
of Austin City Limits that will run
in October.

Other top tracks on the album
include the good timing, down-
and-dirty “Gnawin’ on It,” a paean
to sexual desire written by Raitt
and guitarslinger Roy Rogers.

“I went to his house and I said,
‘You've been married a long time,
man. How do you keep it hot?’ |
said, I want to write a song about
‘I can’t wait to get you home,’
because that’s the way I feel. I try
to get people to leave their job and
meet me at 3 o’clock. It’s like a
siren call,” she says with a throaty
laugh. “I wanted to play a song
that made me feel exactly like I
was getting it.”

The album ranges from that raw
sensuality on “Gnawin’ on It” to
the breathtaking anguish of clos-
er “Wounded Heart,” penned by
Jude Johnstone. “It’s the saddest
song I've ever sung,” she says. “I
couldn’t get over it when I heard
it, and I could only sing it one
time. I didn’t even make it
through the end, really.”

She wonders if she’ll be able to
sing it on the road without tear-
ing up, but she says she can’t wait
to find out. “Oh man, I love play-
ing live! What’s not to love? Do
you get tired of sex and great food?
It’s the same thing. If what gets
you off gets you off, why would it
stop being interesting? The people
I hang out with still really love it,
and we can’t believe we get to do
this for a living. It’s the most
incredible blessing to have people
love you for what you do that’s
coming from your heart like that.
How hard is it to have 3,000-
10,000 people screaming how
much they love you?”
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Century Media
Boxes Iced Earth
With ‘Dark Genesis’

BY CLAY MARSHALL

LOS ANGELES—Cult favorite Iced
Earth caps one chapter in its career
with Dark Genesis, a five-CD boxed set
issued Tuesday (2) by Century Media.

The limited-edition release in-
cludes remixed and remastered
pressings of the Indiana metal
band’s first three albums, along with
a new, full-length set of covers and
the six-track demo with which the
act scored its deal in 1990.

The covers CD, Tribute to the Gods,
completes Iced Earth’s contract with
Century Media and will be individu-
ally released by the label this summer.
Guitarist/songwriter Jon Schaffer
explains that the purpose of the re-
cording—which features renditions

of hard-rock standards by the likes of
Kiss, Iron Maiden, and AC/DC—was

to demonstrate the roots of the group.

“Those are the bands that influ-
enced me the most as a songwriter,”
he says, “and the ones that are re-
sponsible for the sound of Iced Earth.”

Dark Genesis—which features de-
luxe packaging, including detailed
artwork and a 32-page book—was
issued four months ago in Europe,
where it has sold more than 30,000
copies. In line with the boxed set’s his-
tory-of theme, Iced Earth (managed
by Carsten Otterbach of Dortmund,
Germany’s Direct Promotion) subse-
quently embarked on an ambitious
tour that featured three-hour concerts
that were split into three separate sets.

The final sets of the European
shows comprised material from the
act’s most recent studio album, Hor-
ror Show. Since its June 2001 release,
that record has sold 53,000 copies in
the U.S., according to SoundScan.
Century Media VP/GM Marco Barbi-
eri says, “By selling that number of
records—and appealing to such a
broad variety of fans, stylistically, as
well as age-wise—they’re transcend-
ing some of the genre’s boundaries.”

Iced Earth will begin a tour to sup-
port Horror Show April 8, with label-
mates In Flames and Jag Panzer sup-
porting. The trek is booked by Tim
Borre at Face the Music Touring in
Bedford, N.J.

“The tour is going to do well,” says
Scott Davidson, PD of Chicago’s Rebel
Radio specialty show on WKTA.
“They’re a premier metal band. [Hor-
ror Show) has been in our top 20
since a month before it came out, and
I've played every song on the album
on the air.”
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BY WES ORSHOSKI

NEW YORK—Don't let anyone tell
you that Sanctuary doesn’t know
how to throw a party.

To celebrate the 20th anniversary of
the release of The Nurnber of the Beast,
metal giant Iron Maiden’s break-
through album, the label (in concert
with Metal-Is and Columbia Records)
has showered the group’s entire cata-
log (save 2000’s Brave New World)
with the type of reissue treatment

has been in disarray. and obtaining
certain albums has proved problem-
atic, according to Vince Del.eon, cat-
alog buyer for the Troy. Mich.-based
Harmony House chain. But thanks
to Sanctuary and Columbia, the
Maiden catalog is now back on the
streets, reissued properly: “They’ve
done a great job. They're doing it
right by putting all the records out
together and not three now and

three later. And they've put some
marketing dollars into this, with the
slip covers. bonus tracks, and espe-
cially the vinyl replicas. They've real-
ly done their homework.”
Sanctuary VP of marketing Cory
Brennan says the labels had no choice
but to go the extra mile. "When you
have a fan base as passionate as Iron
Maiden’s. you have to do it properly,
or they're gonna know you didn't put

your heart into it.” he says, adding
that the entire group of rereleases will
be promoted together at retail in
stand-alone cardboard bins.

Iron Maiden is managed by Sanc-
tuary Music Management and
booked by John Jackson at Helter
Skelter in the U.K. and Rick Roskin
at Creative Artists Agency in the U.S.
Its songs are administered by Zomba
Music Publishing.

dreamt of by music fans and hardly
ever given to metal acts.

Fifteen albums—from 1980’s
eponymous set to 1998’s Virfual XI—
have been lovingly re-created with
remastered music, vibrant cardboard
sleeves. and striking enhanced seg-
ments that detail tours, the band’s his-
tory, and album artwork and include
bonus tracks and videos on a few discs.
Limited quantities of each disc will also
be reissued as vinyl replicas, meaning
that each disc will be delivered in card-
board gatefold configurations.

What's more, the wave of reissues
coincides with Portrait/Columbia’s
CD/DVD-Video release of the band’s
January 2001 show at the Rock in Rio
festival and the arrival of McFarlane
Toys’ first of two action figures salut-
ing the band's ghoulish mascot. Eddie.
The reissues and the Rock i Rio al-
bum hit stores March 26; the Rio DVD
is slated to arrive in May. Meanwhile,
the first Eddie action figure-—modeled
after the version of the mascot seen
on the cover of 1981's Killers—is al-
ready in stores. The second figure, in-
spired by the cover of 1983's “The
Trooper” single, will arrive this fall.

Frontman Bruce Dickinson says
with a laugh that the reissues have
offered him a peek at some of those
classic metal stage outfits he and his
bandmates once so proudly wore. “To
me, that’s the best part—looking at
those old pictures, because I've for-
gotten about half the shit we used to
wear. It's kind of fun.”

Aside from being good for a trip
down memory lane, he says there's
also two important advantages to hav-
ing the band’s catalog so lovingly
remade: With all the bonus material
available on each disc, they could help
cut down on piracy. Secondly. they are
reminding many of—or possibly
introducing many to—the band’s
often-overlooked versatility.

“They allow people to take stock
and listen to the music with fresh
ears,” Dickinson says. “I've talked to a
lot of journalists {about the reissues]
lately, and they're surprised at how
contemporary these records that were
made 20 vears ago sound right now.
And they're also surprised at the vari-
ety of music the band has made over
the vears. because the conventional
wisdom is that Maiden has this mono-
lithic kind of style—all we do is go off
and gallop away into the sunset play-
ing “The Trooper.’ you know. or ‘Num-
ber of the Beast.” And nothing could

be further from the truth.”
In recent years. the band’s catalog |
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KMFDM Is Back With ‘Attak’ On Metropolis

BY MOIRA MCCORMICK
CHICAGO-—After disbanding three
years ago, pioneering industrial act
KMFDM—whose career spanned 15
years and 10 albums—returns April
19 with Attak (Metropolis).

Founder and group leader
Sascha Konietzko says that the cat-
alyst in the band’s re-forming was
“public demand.”

The seeds of KMFDM’s rabid fan

following were sown 1991, when
Konietzko moved the band to
Chicago from its native Germany,
establishing a strong global pres-
ence via famed local indie Wax Trax!
Records. Following the label’s pur-
chase by TVT Records, he then
moved in 1993 to Seattle, where he
is still based.

Konietzko says KMFDM’s disso-
lution in 1999 came as a result of

_ |

UP REGORDS

IMPORT
(|

EXPORT

1.800.441.4041
FAX:718.658.3513

MAIN BRANCH : 89.05 138TH STREET,
JAMAICA, NY 11435 TEL : (718) 291-7058

\ CALL TOLL FREE TO PLAGE ORDERS o 2 . 2 6 O 2

MIRAMAR, FLORIDA 33023 « TEL : (954) 966-4744 FAX : (964) 966-8768

(LP 2. CD) VP1625 |

VP FLORIDA : 6022 S W. 218T STREET

SL500

A

Mercedes-Benz

- We'll bring it to you!
The next generation SL will be yet again the

ultimate convertible. The hardtop retracts
completely on its own into the spacious trunk.

Why

easy

ALEX LIVADAS

House of Imports « (714) 562-1134

did Team Livadas sell over 1000 new
Mercedes in the last three years? We make it
to buy a Mercedes. Call Alex Livadas at
(714) 562-1134 and we'll

bring your new

BUENA PARK * CALL ALEX 1-800-637-2333 Ext. 1134

“lots of stress and pressure, as well
as differences in vision and drive.”

The split, he adds, was a matter of
“stopping the machinery and switch-
ing the power off.” KMFDM’s 10th

KONIETZKO

' set, Adios, was issued in April 1999.
By then, the band consisted only

of Konietzko and Tim Skold, a

native of Sweden who joined
| KMFDM in 1997 as multi-instru-
mentalist/singer/songwriter/co-pro-
ducer/remixer. The two decided to
continue as a duo. “The next step
was deciding, ‘What do we call our-
selves?’ ” Konietzko says. “We decid-
ed to reverse the name—that gave
us enough distance from KMFDM
and yet kept us close to home.”

Konietzko and Skold linked with
singer Lucia Cifarelli. They signed
to Republic/Universal and released
an eponymous set in 2000. The
label did not pick up MDFMK's
option for a second album, but
Konietzko kept writing with
| Cifarelli. At the same time, Koniet-
zko says, “a build-up of public
demand [monitored via the Inter-
| net] began for KMFDM to come
back.” In early 2001, he announced
the return of KMFDM and spent the
year recording Attak.

The album features Konietzko,
Skold, Cifarelli, multi-instrumen-
talist (and longtime KMFDM col-
laborator) Raymond Watts, and
Dutch vocalist Dorona Alberti,
among others. The band, whose
publishing company is KMFDM
Ent. U.S. (BMI), is managed by
Charlie Hewitt of Encinitas, Calif.-
based Buzz International Group. A
CD-5 single for “Boots"—a cover
of Nancy Sinatra’s “These Boots
Were Made for Walking”"—was
released Feb. 5.
|  Dave Heckman, president of

Philadelphia-based Metropolis

Records, notes, “Other industrial

bands lean more toward the elec-
| tronic side, but KMFDM has more

guitars and a harder edge. As a
| label, we represent industrial, new-

metal, and alternative acts; KMFDM
‘ can reach all three markets.”

KMFDM will tour Europe begin-

ning in May. U.S. shows will start

in July. Both legs of the tour are

| booked by Jon Pleeter of the Agency
{ Group in Los Angeles.
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GREEN THUMBS: Bands like Green
Rooftops are a rare, delicious
treat. They're not trying to be
trendy. They’re not trying to sell
a zillion records. They're not try-
ing to do more than write and
record infectious pop music that’s
smarter than your average, MTV-
aimed ditty.

Consisting of lead singers Laurie
Brand Blackstone (keyboards, flute)
and Joe Condiracci (guitar), along
with the rhythm section of Ed
Rogers (drums, vocals) and Joe
Rossman (bass, vocals), Green
Rooftops successfully strive to com-
bine the best elements of tradition-
al, classic pop with fresh new forms.

GREEN ROOFTOPS

The band, all experienced veter-
ans of the downtown New York
scene, came together in 1998.
Rogers and Rossman, longtime
partners in musical crime, became
aware of Blackstone through her
work with retro-rocker Richard X
Heyman and had begun working
up some material with her.

A little later, Condiracci was
called in to complete the picture.
He had made an impression on the
others as a vocalist in the long-
running, much-celebrated Loser’s
Lounge series, and as a solo artist
in his own right. At this point,
Green Rooftops began performing
around lower Manhattan and hon-
ing its craft.

Green Rooftops issued their first
EP, Green Rooftops, in 1999.
Deservedly, it was a critically
revered recording, rooted in the
tradition of the great vocal/pop
groups of the "60s.

In late 2000, the ensemble
entered the studio again, this

!
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by Larry Flick

time with recording artist and
Winter Hours founding member
Bob Perry in the producer’s seat.
The result is Green Rooftops’ cur-
rent offering, The Golden Hour.
As its title implies, the album
shines as the group's finest work
to date.

The material on The Golden
Hour covers a broad spectrum of
styles, ranging from the '60s-
spiked pop of “Do You Still Dream
of Me” and “Until Tomorrow” to the
bossa nova of “She Gets Away With
Murder” and the David Bowie-
esque “Dissolving.”

This is arty fare that also goes
down as easy as the sweetest, most
radio-friendly pop. And, of course,
the best way to consume any of
this music is to hear it live. Be
sure to check 'em out as they con-
tinue to play the New York rock-
club circuit.

For additional information,
email emrogers5@aol.com or call
212-982-0159.

HAVE ANOTHER COOKIE: One of our
favorite “finds” of last year was Al/
Hell Can’t Stop Us by West Coast
punkers Cookie (Continental Drift,
July 26, 2001). The set was a thor-
oughly satisfying collection that
combined raucous power chords
with good-humored lyrics and a
future star in frontwoman Sabrina
Rockarena—a charismatic belter
whose voice conjures fond images
of Deborah Harry and Patsy Cline.
With the spankin’ new Sweat-
Soaked & Satisfied, the band
comes on stronger and more cre-
atively focused.

Rockarena has grown into an
assured performer capable of more
than merely wailing through a
song. She delivers cuts like the glib
“Mr. President” and the acidic
“Cold” with more nuance and en-
gaging personality. Her cohorts,
Jayme Layme (guitar) and Tommy
Sparks (drums), are tighter and
know how to sell a hook. And the
real improvement of this recording
over the band’s past material is
song structure. Nearly every song
here has a sharply drawn chorus
and a melody that permanently
sticks to the brain upon impact.
There’s lots here for college and
modern rock radio programmers to
grab onto—and, needless to say,
this is a wise option for A&R execs
to explore.

For more information about this
project, as well as Cookie's forth-
coming U.S. club tour, visit the
band’s Web site, cookiefactory.com.
You can also get a taste of its music
by visiting mp3.com/cookie.
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ALL IN THE FAMILY: On the face of it,
a new set of the six sonatas and par-
tita for flute by Johann Sebastian
Bach, performed by flutist Susan
Rotholz and fortepianist Kenneth
Cooper and newly released on the
Bridge label, might seem to be an
untenable sales proposition. Even
priced at two-for-one, the set faces
competition from dozens of other
versions—some at lower prices,
others by household names.

The pairing of a modern flute and
a period fortepiano further compli-
cates things: s this meant to be a
historically informed recording or
a contemporary interpretation?
Open the set and lend an ear, how-
ever, and reservations are swiftly
dispelled by the duo’s authority,
grace, and sheer ebullience.

Rotholz and Cooper’s decision to
record Bach's well-known works

STAROBIN

with fortepiano was based on in-
formed speculation. Bach wrote the
E-major sonata for a visit to the
court of Frederick the Great in
1747, just after the ruler had pur-
chased several new fortepianos.
Coincidence or not, the confluence
of events provoked the performers
to explore all of the sonatas with
the instrument. Few recording
companies would have dared to
take a chance on their labor of love,
but it’s exactly the type of thought-
provoking project for which the
New Rochelle, N.Y.-based Bridge
label is known.

Bridge co-founder Becky Staro-
bin explains that the release “was a
commitment to the performers and
performances, which we thought
were so special that they really
deserved to be out there.” Rotholz
had come to the attention of Becky’s
husband, David Starobin, a virtu-
0so guitarist and Bridge’s co-
founder, when the two performed
music by George Crumb for a None-
such recording by Dawn Upshaw.
Cooper. a well-known performer
and early-music scholar, is also on
the faculty of the Manhattan School
of Music, where David heads the
guitar department.

Such personal connections form
the girding that supports Bridge,

by Steve Smith

explaining the label’s perseverance
through the swings and shifts of
the recording industry during the
past 20 years. It has steadfastly
refused to accept categorization,
releasing music from all composi-
tional periods and genres and inter-
spersing pristine new recordings
with carefully remastered archival
material from the Library of Con-
gress. According to Starobin, the
key to its sustained vitality is its
belief in every artist and project it
chooses to release. That philosophy
has paid off: During a period of
downsizing for both labels and dis-
tributors, Bridge has increased the
size of its staff and added new dis-
tributors for Spain and Switzerland
at MIDEM earlier this year. Here in
the States, Bridge moved from
Koch International to Albany Dis-
tribution last spring.

The label’s projects continue to
reap some of the industry’s highest
honors. A Library of Congress recital
by Artur Balsam and the Budapest
String Quartet earned the Diapason
d’Or Award, while a double-CD of
recordings from the Marlboro Music
Festival was named disc of the year
by Chamber Music America. On
March 11, the Assn. for Independent
Music bestowed its 2001 INDIE
Award on violist Barbara Westphal’s
disc of sonatas by Enescu, Vieux-
temps, and Clarke—and it beat two
other Bridge nominees.

In May, Bridge breaks new ground
with the release of its first DVD-
Video, My Cinema for the Ears, a
documentary by German filmmaker
Uli Aumiiller on electro-acoustic
composers Francis Dhomont and
Paul Lansky. Also due in May are a
disc of piano works by Stefan Wolpe
performed by David Holzman and a
1975 Library of Congress recital by
violinist Berl Senofsky and pianist
Gary Graffman. Releases of music by
Ginastera, Villa-Lobos, and Mario
Davidovsky and a recent Library of
Congress performance by jazz icon-
oclast Cecil Taylor will arrive in the
coming months.

As critical hosannas continue to
greet each release in Bridge’s com-
prehensive Crumb and Elliott
Carter cycles, additional volumes of
each are currently in preparation.
(Remarkably, Crumb has been
inspired to come out of retirement
and compose again; Variations on
“Round Midnight,” a 25-minute
solo piano work, will be premiered
in November in New York.)

“That 's one way in which we feel
we're making a historic contribu-
tion,” Starobin explains. “There will
be many recordings of these works
over time, but people will always be
able to turn to these and say, ‘The
composer was there.’ Those are very
special things.”

[
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In The Works

* On June 4, Capitol Records will
issue the Doves’ The Last Broad-
cast, the follow-up to their Mer-
cury Music Prize-nominated Lost
Souls. Extensive U.K. and North
American tours are planned for
late spring/early summer. Pro-
duced by the band with the assis-
tance of Steve Osborne (Happy
Mondays) and Max Heyes (Primal
Scream, Paul Weller), the 12
tracks that constitute The Last
Broadcast touch on a broader
range of emotions than those
explored on Lost Souls. “There
Goes the Fear” is the first U.K.
single, shipping to programmers
later this month. A U.S. radio
track will be confirmed shortly.

* Spitfire Records has signed ven-
erable punk/hard-rock artist Dan-
zig. The deal will be christened
with the release of Danzig 777: 1
Luciferi May 21. The set will be
launched with two singles, “Wick-
ed Pussycat” and “Dead Inside,”
which will ship to rock radio and
metal specialty shows at the end of
March. An extensive tour of the
U.S. is planned for this spring.

* On May 7, Mojo/Jive act Gold-
finger will offer Open Your Eyes,
its first studio set in two years.
Lead singer/guitarist John Feld-
man handled production chores
for the punk-fortified recording.
The title track shipped to mod-
ern rock radio March 18. Among
the set’s highlights are “FYN,” a
song criticizing Ted Nugent for
his hunting habits, and “Janu-
ary.” The latter song features
guest harmonies by Benji of Day-
light/Epic band Good Charlotte.

Rusby on the Road. British folk
singer Kate Rusby has been tour-
ing steadily in support of her
current album, Little Lights
(Pure Records). The artist
embarks on a U.S. tour April 10
in Columbus, Ohio, and she says
that she is planning a special July
concert that will be “at a stately
home and will involve my band,
fireworks, lots of special guests,
picnics, and more.” Other
Rusby'’s tour dates include April
12 in Chicago, April 20 and April
25 in New York, April 21 in
Philadelphia, April 27 in Seattle,
April 30 and May 1 in San Fran-
cisco, and May 3 in Los Angeles.

Notes.

WORLDS COLLIDE: From the mid-
to-late '80s, nearly every kid who
aspired to play the guitar was cap-
tivated by such rock acts as the
Scorpions, Ozzy Osbourne, and
Kiss—bands that merged over-the-
top guitar playing with songs that
featured catchy, melodic hooks.
One of those kids, Alex Skol-
nick, was fortunate enough to be a
member of a successful band, the
speed-metal quintet Testament,
which he joined at age 16 and with
which he recorded five albums for
Atlantic between 1987 and 1992.
Skolnick was known both for his

N
SKOLNICK

technique and for the subtle colors
and harmonic shadings that he
lent to the band’s songs, giving
Testament’s music a sophistication
that eluded many of its peers. As it
turns out, the source of Skolnick’s
ever-widening sonic palette was the
result of his increased interest in
and subsequent study of jazz.

“In high school, [ was drawn to
heavy metal, mostly because of the
guitar,” recalls the Berkeley, Calif.,
native. “When [ was 19, | saw Miles
Davis on television with one of his
electric bands, and it blew my
mind. I did not realize that jazz
could be played with so much ener-
gy and fire. At the same time, [ was
building a career as a heavy metal
guitarist, I began buying jazz
albums by Keith Jarrett and Chick
Corea, and studying jazz when Tes-
tament was not on the road.”

Skolnick left Testament in 1992
with an eye on continuing his
studies. He moved to New York
and eventually enrolled in the
New School University's jazz
department, where he earned a
bachelor of fine arts degree in
jazz. On March 5, he released his
first acoustic jazz album, albeit
one with a twist: All of the metic-
ulously arranged songs come from
the canon of the rock bands that
inspired him in his youth. Titled
Goodbye to Romance: Standards
for a New Generation (Skol Pro-
ductions, available at alexskol-
nick.com), the project features

by Steven Graybow

Skolnick, along with New School
alumni John Graham Davis (dou-
ble-bass) and Matt Zebroski
(drums) performing songs by the
Scorpions, Osbourne, Kiss, the
Who, and Aerosmith in a tradi-
tional acoustic jazz setting.

“After stepping away from this
music for a number of years, [
returned to it with a fresh perspec-
tive and heard harmonic possibili-
ties that [ was not aware of before,”
says Skolnick, who admits that it
took 10 years of studying jazz
before he felt comfortable enough
to record a project of acoustic,
improvisation-based music. The
project’s genesis literally came to
the guitarist in a dream: “I woke up
with a melody in my head and
couldn’t remember where it came
from. | set it to a bossa nova groove
and arranged it as a solo guitar
chord melody. Eventually, I re-
membered the source of the
melody—it was the Scorpions’
(1982) song ‘No One Like You." "

While the source material may
originate from far outside the jazz
world, the Skolnick trio's work falls
squarely within the jazz tradition.
They have taken the songs that
their generation grew up with and
reinterpreted them, utilizing the
language of jazz. With its creative
arrangements and energetic im-
provisations, Goodbye to Romance
is a solid first outing for the trio’s
leader, who makes a definitive
statement by telling the listener
who he is, where he came from, and
where he is going (for fun, the gui-
tarist switches to electric guitar for
the outro of Osbourne’s “Goodbye
to Romance” and the mid-section
of Black Sabbath’s “War Pigs.”) He
further places his own stamp on the
project by including two of his own
compositions, “Skol Blues™ and the
Bill Evans-inspired “Ofri,” both of
which originated as assignments in
his jazz composition class.

Skolnick hopes that his inter-
pretations will not only open the
door for potential jazz fans to dis-
cover the music but will draw
attention to the positive attributes
of the songs and the musicians that
composed them.

“I feel like there is a whole gen-
eration of music fans who don’t
have a lot of new music to listen
to,” he says, adding that “a lot of
them are opening up to types of
music they never listened to
before, such as jazz, and these
songs are forms that they can
relate to. They didn’t grow up lis-
tening to ‘Stella by Starlight,” they
grew up listening to [Kiss'] ‘Detroit
Rock City’ [the project’s opening
track]. These are great songs, with
melodies that have withstood the
test of time.”
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BACK IN ACTION: Last fall, Higher
Ground reported that acclaimed
writer/artist/producer/musical vision-
ary Charlie Peacock had returned to
the industry after a sabbatical (Bill-
board, Nov. 3, 2001). But at the time,
it was unclear just how deeply he
would plunge back into the some-
times murky waters of the Christian
music industry. Now we know.

Peacock has been named interim
head of A&R at ForeFront Records
and is slated to set up shop April 1
in the company’s new offices at the
Factory in Franklin, Tenn. In his
new post, Peacock will be responsi-
ble for directing the day-to-day A&R
activities and for providing guidance
for ForeFront’s A&R managers,
Mark Nicholas and Steve Hartley.
He will also work with ForeFront
president Greg Ham to identify can-
didates to fill the A&R leadership
post permanently and continue to
work on his own producer/song-
writer/author projects.

Peacock has long been known as
one of the industry’s most innova-
tive talents. Formerly an artist on
Island Records, Peacock has be-
come an integral part of the con-
temporary Christian community,
releasing his own albums on Spar-
row and producing such acts as
Avalon, Twila Paris, and Switch-
foot. Peacock is the only three-time
recipient of the Gospel Music Assn.’s
Dove Award for producer of the
year. He also launched the Re:think

round.

by Deborah Evans Price

Christian Music Group. Cindy
Arnold will be the project manager
for new media and will report
directly to Adkison.

In other changes at ForeFront,
VP of A&R and creative David Bach
and director of promotion Ken
Farley have left the company. And,
as was expected, EMI CMG was not
left untouched by the massive cut-
backs that left 1,800 employees in
the EMI system out of work (Bill-
board, March 30). Approximately
10 staffers are gone, including
director of publicity Jennifer
McVey, director of special markets
Jackie Russell, EMI Gospel’s
Shawn Tate, and Chordant’s Sher-
ry Parfait and Greg Buckler.

RECORDS

label, which was later purchased by
EMI Christian Music Group (CMG).
Ham also announced Mark Ad-
kison as the newly appointed VP of
new media and promotion and com-
mented that “after praying and seek-
ing consultation, I am confident that
these appointments will contribute
to ForeFront’s future growth.”
Adkison was previously senior
director of new media at EMI CMG,
where he was responsible for all In-
ternet partnerships and the devel-
opment of EMI CMG Web proper-
ties. This marks his return to
ForeFront, where he was previously
senior director of promotion.
Another EMI CMG staffer is mov-
ing to ForeFront, which is owned
by EMI and is part of the EMI

‘JOSHUA’ FITS WORD: Word Records
is releasing the soundtrack from the
Epiphany Films movie Joshua,
which is due in theaters April 19.
Starring Tony Goldwyn (American
Rhapsody, Bounce, Ghost) and F.
Murray Abraham (Amadeus, 13
Ghosts, Finding Forrester), the film
is based on the first novel in Joe Gir-
zone’s successful Joshua series,
which has sold more than 40 mil-
lion copies worldwide.

The 16-track collection features six
original songs recorded specifically for
the film by Jaci Velasquez, Pete Orta,
Point of Grace, Michael W. Smith,
Brooks & Dunn, and a duet by Nicole
C. Mullen with Mark Schultz. The
project also includes songs by Third
Day, Shannon Lawson, Wes King,
Rachael Lampa, Downhere, Cindy
Morgan, and Anointed.

NEWS NOTES: Diamante has signed
a distribution deal with Grapetree
Records . . . Alisha M. Swindle has
been named publicity and employee
events coordinator for Provident
Music Group . . . Steve Green will be
featured in a Father’s Day special
airing on the PAX TV network later
this year. Butterfly Kisses: Tribute to
Dads will also include interviews
with Mel Gibson, Kevin Costner,
Bob Carlisle, Faith Hill, and Tim
McGraw . . . British worship band
Delirious? is currently on tour in
North America with the Deeper USA
tour. Worship Together artist Matt
Redman and newcomers Everyone
are opening the jaunt, which will hit
20 key markets.

Maranatha Pacts
With Provident

BY DEBORAH EVANS PRICE

NASHVILLE—Maranatha has signed
an agreement with Provident Music
Distribution for the Christian Book-
sellers Assn. retail market. Provident
Distribution is part of Provident Music
Group, Zomba’s Christian music divi-
sion. Maranatha releases begin ship-
ping from the Provident warehouse
Monday (1). Among the first new proj-

—
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ects streeting under the agreement
will be the latest installment in the
“Promise Keepers” series, Promise
Keepers Live, due June 4.

Maranatha COO Randy Alward says
there were two reasons for choosing
Provident. “They have an incredible
distribution system, but it’s not only
that: We spent time with [Provident
COO0] Mike Craft and [Provident Music
Distribution senior VP] Don Noes and
the sales team and found their pas-
sions for touching the hearts of Chris-
tians and touching the church was a
real match to the passion that is
shared here at Maranatha.”

“Maranatha has a unique ability
to keep its finger on the pulse of
what’s going on in the church,”
Noes says. “They were on the cutting
edge of the modern praise-and-wor-
ship movement that really exploded
in 1999. We're now more than three
years into it, and because of their
commitment to the music, church,
and worship leaders, they continue
to help shape the future of praise-
and-worship music.”

Based in San Clemente, Calif.,
Maranatha is a leader in the growing
praise-and-worship genre and was
distributed by Pamplin for two-and-
a-half years. When Pamplin shut-
tered last fall, Word Distribution
began distributing Maranatha audio
titles in what Alward calls “a bridge
deal.” Word will continue distribut-
ing Maranatha print music.

“It was a tremendous favor,” Alward
says of Word Distribution president/
GM Mark Funderburg's willingness to
handle their interim distribution.
However, they opted to seek other dis-
tribution, partially because of the com-
pany’s philosophy of going through
various distribution channels. “[Ma-
ranatha CEOQ/president] Tom Vegh and
I intentionally have several distribution
methods,” Alward explains. “It’s our
philosophy to spread this out.”

Maranatha’s book product and
training resources are distributed by
Zondervan, and Maranatha handles
its own foreign sales division. “We
have separate distribution deals and
relationships in 83 different coun-
tries,” Alward says.

Maranatha is also talking to differ-
ent companies about general-market
distribution. “Praise-and-worship as a
genre has grown extensively,” Alward
says. “Therefore, we’ve had people
knocking on our doors to talk to us.”

INWILLIAMS ‘HEART: With the April 16
release of Heart to Yours, Destiny’s Child
member Michelle Williams hopes to
strike a gospel chord with the gushing
fan base of teens who have made the
group R&B's reigning female superstars.

WILLIAMS

“There is a song for everyone—]of]
every age,” Williams says of the invit-
ing collection of tightly synchronized
harmonies that span inspirational
and contemporary urban gospel to
hardcore traditional.

Album highlights include guest
vocals from Mary Mary, who groove with
Williams on the Mervyn Campbell-pro-
duced cut “Glad to Be Here (So Glad)”;
Men of Standard, who back her on the
rousing “You Cared for Me”; R&B croon-
er Carl Thomas, with whom she teamed
for a remake of BeBe & CeCe Winans’
classic “Heaven”; and lead single “Heard
a Word,” produced by the Grammy
Award-winning team of Louis “Buster”
Brown and Scott “Shavoni” Parker. Of
course, there is her duet with Shirley
Caesar on the traditional “Steal Away to
Jesus” (also featured on Caesar’s Gram-
my Award-winning Hymns CD) and
“Gospel Medley,” where she is backed by
her Destiny’s Child sisters Beyoncé
Knowles and Kelly Rowland.

“Some people will do gospel when
their career fails, but I chose to do it
at the height of the popularity of Des-
tiny’s Child,” Williams explains. “And
I didn’t want to do it because it was a
fad. I wanted to do it because it’s in
me. It’s in my heart.”

Due this month, the CD is the first
gospel release from Sony’s newly
launched Music World imprint. It is
one of several gospel CDs the singer
hopes to release to fulfill a separate
recording pact structured by Destiny’s
Child’s manager, Matthew Knowles.

Williams points out, “Using the
platform that I have with Destiny’s
Child, I want to send the message of
God’s word out to the people who
buy Destiny’s Child’s music, as well
as those who don’t.”

Williams will be the first artist to
benefit from the new global market-
ing and distribution agreement
forged by Integrity Music, Epic
Records, and Sony Music Entertain-
ment (Billboard, March 23) for Sony

R

by Lisa Collins

to expand into the Christian/gospel
audience and for Integrity to broad-
en its mainstream consumer base.

SECOND TIME AROUND: Tonex; the
artist behind the most eagerly antici-
pated gospel debut of 2001, gets a sec-
ond chance to make a first impression
with the April 9 release of 02, his soph-
omore project from Verity Records. In
fact, the moderate success of his debut
release, Pronounced Toe-Nay, has not
altered the hopes of either Verity execs
or industry insiders regarding the
potential success of the talented, cut-
ting-edge artist that many say exem-
plifies gospel’s avant-garde.

The first project was released in con-
junction with Tommy Boy Gospel. But
with the status of that label still up in
the air, this CD is being marketed
exclusively through Verity/Jive Records.

“We are extremely excited about the
fresh new project from Tonex, and we
have found the market to be excited as
well,” Verity VP of marketing Jazzy Jor-
dan reports. “That’s based on the per-
formance of the first single, ‘God Has Not
4got,’ which is now in heavy rotation on
over 65 key gospel radio stations. We see
this as just the beginning. We've com-
pleted a concept video for his second sin-
gle, ‘ 'Bout a Thang,” and we believe that
will provide even greater momentum,
ensuring the success of this project.”

The in-your-face title track is a crit-
ical look at the music industry, with
the San Diego-based artist—who is
also an ordained minister—appealing
to artists to “flaunt your craft, not your
sexuality” while stressing his belief
about the responsibility of artists to
make songs that inspire human moral-
ity. Calling the project a creative meta-
morphosis, 02 showcases Tonex’s vocal
strength as a singer, particularly with
ballads, as reflected in the cuts “Sea-
son,” “You,” and “God Has Not 4got.”
Rounding out 02 are the signature
high-energy dance numbers and eclec-
tic and innovative pop cuts that first
served to draw comparisons with
mainstream artists like Prince.

“Most people don’t think of me as a
vocalist,” Tonex says, “but you will real-
ly be able to hear me sing on this album.”

BRIEFLY: Judith McAlister, dubbed as
“the first lady of worship and praise,” is
set to record her second CD from Los
Angeles-based Judah Records April 26
at the West Angeles Church of God in
Christ. Raise the Praise is tentatively
due in October . . . New in stores
(March 26) is Walt “Baby” Love’s
Gospel Tracks—a spinoff of the radio
veteran popular syndicated gospel
show, Gospel Traxx, that marks Love’s
recording partnership with Right
Stuff/EMI. The 16-track compilation
features cuts by Yolanda Adams, Fred
Hammond, Aaron Neville, John P. Kee,
Richard Smallwood, the Tri-City
Singers, and Bishop T.D. Jakes.
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Prows Weighs In On Las Vegas Touring Market

MGM Grand Garden Arena VP Discusses Pricing, How Arenas Are Becoming Relevant To Entertainment Destinations

BY LINDA DECKARD

SAN DIEGO—Mark Prows is a
born-and-bred Las Vegan. For the
past eight-and-a-half years, he has
worked at the MGM Grand, cur-
rently as VP of the MGM Grand Gar-
den Arena.

Prows has watched Vegas devel-
op into a must-play, primary mar-
ket for all major artists. He recalls
the lounge-act stigma that was
attached to plaving Las Vegas but
says il's now a premium date for all
class-A tours. Prows says it changed
because casinos became big busi-
ness, run with a billionaire’s entre-
preneurial flair.

The MGM Grand Garden was the
first arena-type venue on the famed
Strip. In two years, there will be five

arenas seating more than 10,000
people within a five-mile radius,
from downtown to the university
side. Prows spoke to Billboard
about what that means to the tour-
ing and venue industries in Las
Vegas and nationwide:

Locally, what impact has new con-
struction had on the concert business?

The dynamics of the competitive
nature of the marketplace changed
when Mandalay Bay was built,
seating 9,500 for end-stage con-
certs and 12,500 for boxing in the
round. The paradigm will again
change when the Orleans Arena
opens in another year-and-a-half,
with 10,000 seats maximum in the
round. [Grand Garden Arena] goes
up to about 17,000 for boxing and
nearly 14,000 for concerts.

Somebody may not agree with
me, even in our own organization,
that Orleans Arena will change the
mix when you put it in the mar-
ketplace. Are they going to be
actively competing for the Paul
McCartneys and Madonnas of the
world? Probably not. Are they
going to take another mid-level
strata out of the concert business?
[ think they will.

We have the attention of all the
major acts across the country.
There's a lot of money in the mar-
ket. When we put our pricing and

scaling scenarios together, we're
really looking at the 35 million
tourists visiting each year.

We’re loading our marketing
campaign to two weeks prior to the
show, but really even the week of
the event. People stay in Vegas
three-and-a-half to four days. They
make their entertainment decisions
when they step off the plane, to a
great degree.

We're also starting to book the
type of bands that some of our peo-
ple said wouldn’t bring one casino
customer. Richard Sturm, our pres-
ident of sports and entertainment,
and I agreed that a Backstreet Boys
date probably wasn’t the casino pro-
file, but was important to do out of
our relationships with the enter-
tainment industry. Then we find a
parent, the person who does game,
[who] brings [their] kid to town.

There’s a perception that you are
crazy with your prices—tickets and
guarantees. What determines prices?

We get beat up for that unfairly.
It’s what the act will command in
the marketplace, and it’s bench-
marked on the history of pricing
before, many times on the same act.
If we’ve had the Rolling Stones in
the marketplace three times and we
know that’s an A-list artist and they
got X-Y-Z in the marketplace, when
Madonna rolls around, you bench-
mark it off the Rolling Stones. It
doesn’t matter what they’re doing
on the other parts of the tour.

Paul McCartney tickets are $350,
$250, and $125. Two nights—never
see him again in Las Vegas. Against
some of our other shows, like O,
now at $110-$125, you start to say,
‘This isn’t really all that bad.’ You
justify it in a different way.

Did the MGM Grand Garden
Arena make a profit in 2001?

Absolutely. There were some of
the earlier years when we were
heavily divested into boxing that we
lost money, but we haven’t lost
money in the arena since 1995.

We make money off the deals. We
don’t even charge for parking; we
don’t have strong concessions
deals. If we have to go dark on a
weekend for the opportunity to get
a major show, we will do that before
we ever book a major sports fran-
chise, so we can fill 60 dates to spin
the turnstiles.

We’re doing about 30 concerts a
year, all different sizes. That's
enough if it’s the right profile. If we
make a few million dollars net prof-
it in the arena, we're fine with that.

Other arenas are making about
the same margin off their shows.
Granted, their gross potential might
be $300,000, and mine is a million.
But the bottom line when we talk

about the margin on the show is |
might even be making a little less
than them. The net effect is if some-
one is telling you that you have a
$50,000 rental cap on the thing and
my gross is $1 million and theirs is
$600,000, I probably netted a little
less off that show.

Are Las Vegas casino properties
an impetus for the trend toward
building entertainment destinations
in which an arena is a component?

Arenas like the Staples Center
[in Los Angeles] have a different
business model than we do. But
they are going to be moving into
markets—not necessarily gam-
ing—but markets and revenue
streams that are very similar to us

as they get into more mature phas-
es. With Staples Center, they are
going to build retail shops, the-
aters, and other support business-
es. A lot of times, they make their
money from subleasing their suite
sales. So when Lee [Zeidman, the
senior VP of operations at Staples
Center] says he did this deal over
here so he could do this for suite-
holders, I say, ‘Well damn, Lee,
that sounds very much like our
casino customer.’

Dallas [American Airlines Cen-
ter], same thing; Rose Quarter [in
Portland, Ore.], same thing. You
start to serve a higher structure.

Often when buying a national tour,
the deal will include every city but Las

Vegas and a handful of others. Who
is carving those markets out?

Most of that is coming from the
management of the act itself. That’s a
natural thing, usually a financial deci-
sion. There’s a little more here or
there, so they use it as a carrot either
to award a show to somebody or carve
it out as a different part of the deal.

To purchase a national concert
tour is to collateralize the expenses
and revenue across 20 or 60 dates. If
one does well and one poorly, in the
aggregate they break even. Anom-
alies like New York or Las Vegas
would become an inordinate collat-
eralization. Vegas is usually the first
one they pull out because of the
inordinateness in the ticket price.

CCE Increases European Presence
With Medusa Acquisition, Ozzfest Dates

BY JULIANA KORANTENG
LONDON—Clear Channel Enter-
tainment’s (CCE) ambitions for
European growth and a significant
presence in the region’s music-
festival scene continue to hit their
stride, with two major new deals.

CCE Europe has signed a letter of
intent to acquire a majority-share
ownership (49.9%) of Medusa, the
holding company of Germany’s lead-
ing concert promoters that includes
Marek Lieberberg, Peter Rieger,
Semmel Concerts, Scorpio, and
Argo. The seller is CTS Eventim, the
ticketing and live-entertainment
group, which is disposing of its
49.9% stake in Medusa.

Once the agreement is complet-
ed, after due diligence and the CCE
board’s approval, Medusa will
exclusively promote all CCE events
in Germany and neighboring Ger-
man-speaking countries Switzer-
land and Austria.

It’s likely Medusa, which earned
about 130 million euros ($115 mil-
lion) in revenue last year, will
change its name to the CCE brand.
Meanwhile, CTS will become Med-
usa/CCE Europe’s exclusive ticket
service provider in those markets.

INTERNATIONAL ACCESS

For CTS CEO Klaus-Peter Schu-
lenberg, the new relationship will
give his Germany-focused compa-
ny and Medusa access to CCE’s
increasingly international reach
and opportunities in the live enter-
tainment business. Equally, the deal
takes CCE into Germany, Europe’s
largest music market, plus other sig-
nificant German-speaking countries.

CCE Europe’s music division has
already bought independent talent

agencies and promoters in the U.K.,
Italy, Belgium, the Netherlands, and
the Nordic markets and turned them
into subsidiaries.

Meanwhile, London-based Michael
Rapino, CEO of CCE Europe’s music
unit, has completed a major step into

RAPINO

Europe’s thriving music festival sec-
tor. CCE Europe’s touring division is
extending the U.S./U.K.-originated
Ozzfest, the popular rock-music fes-
tival founded by former Black Sab-
bath frontman Ozzy Osbourne and
his wife/manager, Sharon, into Con-
tinental Europe.

The 16-date Pan-European tour
kicks off May 17 and ends June 16.
Its markets will include Germany,
Ireland, the U.K., Belgium, Portu-
gal, Italy, Switzerland, Russia, Fin-
land, Sweden, Denmark, and the
Czech Republic.

Ozzy Osbourne will headline each
show, supported by such U.S. rock
acts as the Grammy Award-winning
Tool and Grammy Award nominee
System of a Down, plus local Euro-
pean bands like Germany’s Metel-
ium, Dutch act Within Temptation,

and Czech group Skyword.

Despite the event’s Anglo-U.S. ori-
gins, Rapino is convinced there’s a
potentially huge following in Eur-
ope. “Based on local promoters’ ex-
pertise, these bands all have a solid
fan base in all these markets,” he
says. “Creating an annual rock fes-
tival with a combined lineup will
provide a unique experience in these
markets. Having Ozzy as the head-
liner provides the credibility from
which to build the event.”

The gothic stage sets and apoca-
lyptic surroundings of Ozzfest are
a heavy-metal fanatic’s idea of par-
adise. During the 2001 North
American tour there were tattoo
artists, body-piercing booths, and
a free-for-all “purgatory pit” in
front of the main stage, where Mar-
ilyn Manson, Slipknot, Linkin
Park, and a resurrected Black Sab-
bath performed.

Ozzfest originally launched in Los
Angeles in 1996 before becoming a
CCE-promoted national U.S. tour
the following year. In 1998 and
2001, CCE took it to the U.K.'s Mil-
ton Keynes Bowl.

To date, Ozzfest has performed
117 North American shows in front
of more than 2.5 million fans, and it
has generated more than $100 mil-
lion in gross revenue. Last year,
42,000 aficionados attended the Mil-
ton Keynes Bowl show.

Clear Channel estimates more
than 500,000 people will see Ozzfest
this year alone, generating about $12
million from the European boost.

“When we first started Ozzfest
seven years ago, we never dreamed
it could become a worldwide event,”
Sharon Osbourne says. “But now it’s
what we’re working toward.”
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SURVIVOR GAMES: To compete in a
crowded marketplace and to maximize
booking and revenue opportunities,
management of the university-based
Sun Dome and of the privately man-
aged Ice Palace, both in Tampa, Fla.,
have formalized a booking alliance.
The link, in practice informally for a
year-and-a-half, encourages the
20,000-seat Ice Palace to steer events
to the 10,000-seat Sun Dome in ex-
change for a piece of the action.

Representing the Ice Palace—which
is run by the Tampa Bay Arena limited
partnership—Rob Franklin says that
in addition to an interest in the Sun
Dome arena revenue, the alliance also
gives the Palace a chance to grow busi-
ness at the smaller venue until it has a
following large enough to justify mov-
ing it to the Ice Palace.

Mike LaPan, manager of the Sun
Dome, says that the venue benefited
from 14 events, mostly concerts, under
the informal agreement. Those in-
cluded shows from Tool, Ringo Starr,
Aaron Carter, and Snoop Dogg.

“It's one of the more unique agree-
ments you'll find in the business—to
find so-called competitors working
together,” LaPan says. “But there are
certainly opportunities for us to pro-
vide them some efficiencies in some of
the smaller shows and provide them a
revenue opportunity.”

With the Bayfront Center, the Lake-
land Center, the convention center,
and the fairgrounds also competing for
dates locally, LaPan adds, it is not a
matter of controlling the marketplace
but rather of grabbing a good position.

Like most managers in a competi-
tive market, LaPan is often asked what
impact the newer, bigger Ice Palace
has had on his building. He declares,
“I take great pride in saying, ‘They’re
our partners.””

HEARD IN CHARLOTTE: There were 192
people registered for the March 23-26
District V gathering of the International
Assn. of Assembly Managers in Char-

by Linda Deckard

lotte, N.C., representing venues in the
Southeast. The group will meet again
March 29-April 1, 2003, in Biloxi, Miss.

Steve Jones, who was there repre-
senting the Spartanburg (S.C.) Memo-
rial Auditorium, reports that the
venue’s $12 million renovation project,
completed in October 2000, is now pay-
ing off big-time. He had five sellout
shows in January and February: Travis
Tritt, Down From the Mountain (the
only North or South Carolina date on
that leg of the tour), Third Day, David
Copperfield, and Retrofest, a Red Cross
fund-raiser. Capacity is 3,217, and Spar-
tanburg boasts “the largest theater with
the largest stage in the Carolinas now,”
Jones says. The facility is 51 years old.

Kendall Wall of the Florence (S.C.)
Civic Center reports that the first sell-
out for that venue since it opened in
1993 was by the Gaither Family. The
March 9 date sold 9,000 tickets.

Debbie Kling is executive director for
Team Idaho, which is programming the
National Governors Assn. summer
meeting in Boise. She says entertain-
ment events for the July 13-16 meet,
selected to show off the state, include an
ice show starring Brian Boitano at the
Bank of America Center and a per-
formance of the Snake River Stampede
rodeo at the Idaho Center.

SMG IN S.C.: Dave Holscher of the
North Charleston (S.C.) Coliseum,
Convention & Performing Arts Center
shifts from being an employee of
Ogden Entertainment to an SMG
staffer. His venue was one of the last
few Ogden contracts to be assigned to
SMG when Aramark, a part-owner of
SMG, bought out Ogden. There are
now three remaining Aramark venue
management deals—Dunkin Donuts
Center in Providence, R.1.; Niagara
Falls (N.Y.) Civic Center; and the Far-
godome in Fargo, N.D.

In North Charleston, SMG got a
five-year extension through June 30,
2011, and the city got a new marquee,
paid for by SMG and advertising rev-
enue. Holscher hopes the marquee will
be up in the next six months or so. He
says the deal is a management fee with
an incentive to be determined in 2003.

BITS AND PIECES: The University of
South Alabama, Mobile, is searching
for a new manager for its Mitchell Cen-
ter to succeed Beth Wade, who left the
arena management job March 23 to
return to Memphis.

The Myriad Convention Center in
Oklahoma City is now the Cox Busi-
ness Services Convention Center. Cox
will provide technology upgrades,
advertising, and cash totalling $1.7
million during the next seven years.
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CONCERT GROSSES

March 16

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
BILLY JOEL & ELTON JOHN National Car Rental Center,  $5,818,001 58,226 Clear Channel
Sunrise, Fla. $175/885 three sellouts Entertainment
March 3,5,7
"N SYNC, GINUWINE Arrowhead Pond, $1,742,387 26,525 Clear Channel
Anaheim, Calif. $115/855 28,994 two shows Entertainment
March 11-12
CROSBY, STILLS, NASH & YOUNG _ First Union Canter, $1,083,704 14,035 Clear Channel
Philadelphia $225/$85/$55/$39.50 sellout Entertainment
March 5
‘N SYNC, GINUWINE, NSBB, 'MGM Grand Garden, s958,000 11519 Clear Channel
TONY LUCCA Las Vegas $115/$75 14,393 Entertainment
March 15
‘N SYNC, GINUWINE, NSBB, America West Arena, $806,218 o 12,120 Clear Channel
TONY LUCCA Phoenix $112/841.50 17,442 Entertainment
March 14
ENRIQUE IGLESIAS Radio City Music Hall, $409,970 5,955 Clear Channe!
New York $85/835 sellout Entertainment
March 16
OZZY OSBOURNE, THE TEA PARTY, Colisee Pepsi, s94783 10837 Clear Channel
PROJECT WYZE Quebec City, Quebec ($630,224 Canadian) 11,926 Entertainment
March 14 $37.27
0ZzY OSBOURNE, THE TEA PARTY, Corel Centre, $273,745 7.608 Clear Channel
PROJECT WYZE Ottawa ($433,938 Canadian) 8,561 Entertainment
March 13 $37.53
KENNY CHESNEY, SARA EVANS, Van Andel Arena, $249,525 " 831 ClearChannel |
PHIL VASSAR, CAROLYN DAWN Grand Rapids, Mich. $32.50/$29.50 11,288 Entertainment
JOHNSON March 22
——— — SEREEEEE—
GAITHER HOMECOMING First Union Center, $240,097 12,402 Premier Prods.
Philadelphia $29.50/$19.50 sellout
March 22
ENRIQUE IGLESIAS Air Canada Centre, $234,987 7 Clear Channel
Torouto {8$372,854 Canadian) sellout Entertainment
March 11 $43.20/$30.60
DIANA KRALL Fox Theatre, $228,790 4,784 Dlympia Entertainment
Detroit $75/835 sellout
March 22
KENNY CHESNEY, SARA EVANS, Pensacola Civic Center,  $216.340 7.368 Mischell Prods.
PHIL VASSAR, CAROLYN DAWN Pensacola, Fla. $32.50/$28.50 8,123
JOHNSON March 14
KENNY CHESNEY, SARA EVANS, Firstar Center, $204,759 6.418 Metropolitan
CAROLYN DAWN JOHNSON Cincinnati $36/$27.50 9,906 Entertainment Group
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