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Jazz Seeks Instrumental Stars

Lack Of Industry Support For Young Players Reaches Crisis Level

BY CHRIS MORRIS

LOS ANGELES—Where are the
young jazz instrumentalists of
today? One has to look beyond the
Billboard Top Jazz Albums chart
to find them.

Reflecting a trend that’s been in
force for some time, the most
recently published Top Jazz Al-
bums chart of April 13—which

GOLDSTEIN

lists the best-selling titles in the
straight-ahead jazz arena—was
heavily laden with collections by
vocalists and singer/pianists,
anthologies of classic material,
catalog-heavy soundtrack albums,
and titles plumbing the works of
long-deceased jazz stars.

One finally encounters an al-
bum by a new, straight-ahead play-
er at No. 15: Flyin’ the Koop by
Stanton Moore, drummer of the

New Orleans funk unit Galactic.
Veteran altoist Kenny Garrett’s
Happy People is the only other
instrumental title on the chart—
and it includes two vocal tracks.
The top five slots were occupied by
vocal-driven projects, with a num-

ber of other singers residing on the
25-position chart. Anthologies,
including a number of soundtracks
or those devoted to long-gone jazz
artists, also dot the landscape.
Five years ago, the picture was
different. The Top Jazz Albums
chart for April 5, 1997—while it
included several vocalists and cat-
alog titles—included albums by
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such young instrumentalists as
Joshua Redman, Mark Whitfield,
Don Byron, and Benny Green, as
well as several new albums by
established players.

Industry observers say a panoply
of intrinsic problems have conspired
to push new instrumental voices
to the margins of the marketplace:
the absence of a commercial jazz
radio format, the shrinking of

(Continued on page 81)
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BY CARLA HAY

NEW YORK—In today’s multi-
media world, it is no longer taboo
for popular recording stars to
appear in TV com-
mercials for corpo-
rate advertisers. Ad-
vertisers are increasingly seeking
out music artists to give their prod-
ucts a hip or contemporary image.
In turn, the artists reap the benefits

[ ] [ K ]
Madison Ave. Woos Musicians
More Artists Accept Money, Exposure As Spokespeople

1 d AV VRN {3 L) 4§ money through

of media exposure that extends
beyond the traditional outlets of
radio and music-video channels. In
most cases, the artist can earn sev-

eral times more

these deals than

they can by selling records.
For multi-platinum pop group
'N Sync, corporate advertising has
(Continued on page 82)

AIIma Brothers’ Own Lab

B o

Debuts With ‘American’ Album

BY WES ORSHOSKI

NEW YORK—Finding itself without
a major-label deal for the first time
since re-forming in 1989, the Allman
Brothers Band is tearing a page from
the Grateful Dead playbook while
going into business for itself—via the
recent release of its new live set,

American University 12/13/70.

The self-financed album—cur-
rently available at gigs and through
the print and online editions of the
Allmans’ fanzine, Hittin’ the Note
(hittinthenote.com)—may be
the first of a dozen or more

(Continued on page 84)
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Groups Offer Views On Copyrights

BY BILL HOLLAND

WASHINGTON, D.C.—More than 100 indi-
viduals and groups have responded to a
written invitation by the chairman of the
House Judiciary Committee to forward
their views on the problems connected
with online music.

Last month, chairman F. James Sensen-
brenner Jr., R-Wis., met with other Judi-
ciary Committee leaders on copyright
issues to see if an alternative to the con-
troversial Music Online Copyright Act
(MOCA) could be forged. He then issued a
call for comments.

MOCA—introduced by Rep. Rick
Boucher, D.-Va., and Rep. Chris Cannon,
R-Utah, and still stalled in a subcommit-
tee—calls for sizable changes to the 1995
Digital Millennium Copyright Act (DMCA).
Some lawmakers and representatives of
the digital-music community believe
MOCA’s provisions are unnecessary.

By and large, comments by the content-
community music-industry groups—the
Recording Industry Assn. of America
(RIAA), National Music Publishers’ Assn.,
ASCAP, and BMI—make clear that the main
problem needing a remedy is online pira-
cy—both by illegal downloads and CD-R
ripping. They suggest the employment of
copy-protected CDs and digital-rights man-
agement technologies.

This position may not sit well with Sensen-
brenner and some other lawmakers. In an
April 8 address to the National Assn. of Broad-
casters, the chairman said consumers’ access
to online content needed to be expanded, not
restricted. He said the RIAA should take a
chapter from the film industry, which expand-
ed its market base by first releasing movies in
theaters, “then they release them at Block-
buster, then they send them through syndi-
cation. That way, they end up getting several
kicks at the cat.” Sensenbrenner—who regu-
larly refers to music industry groups as “copy-
right cartels”—also said the industry should
spend less time on litigation efforts.

On the Senate side, Ernest Hollings, D-
S.C., has introduced a bill that would call
for digital-rights management technolo-
gies and copy protections.

The papers presented by the other groups
offer a variety of suggestions to improve the
digital-music landscape. The Digital Media
Assn. (DiMA) is calling for wholesale
changes in the DMCA, especially those sug-

gested in the recent study by the Copyright
Office that ephemeral and buffer copies, as
well as downloads used simply to allow
technical facilitation of a public perform-
ance, should not be sub-
ject to reproduction
royalties (Billboard,
Sept. 8, 2001).
The Recording
Artists Coalition
sides with the in-
dustry by calling
for strict copyright
enforcement but sug-
gests lawmakers determine if sound record-
ings are works for hire under current law.
It also sides with DiMA about ephemeral
copies but disagrees about the expansion

of fair-use provisions in copyright law.

Joint comments by the American Federa-
tion of Television and Radio Artists and the
American Federation of Musicians call for
direct payment of digital compulsory license
royalties to artists who do not join the
SoundExchange collection group. The
Future of Music Coalition also calls for direct
payment but suggests reversion rights for
out-of-print recordings held by the majors
and a public performance right for analog
radio—a right long opposed by broadcasters.

Hill veterans say that no copyright-relat-
ed legislation will pass in this election year
without all parties agreeing to a compro-
mise—so many of the suggestions to the
House lawmakers will probably not be con-
sidered until the next Congress.

BY GAIL MITCHELL

LOS ANGELES—R&B artist Ashanti enters
the record books this issue, as her Murder
Inc./Island Def Jam eponymous debut breaks
The Billboard 200 record for

first-week sales for a female [T

solo artist’s first album in
the SoundScan era.

Her SoundScan tally of
503,000 units bests Lauryn
Hill's The Miseducation of
Lauryn Hill, which moved
423,000 units in its first
week. Overall, Ashanti places §
third in first-week sales for
an act's first album, topped
only by Snoop Doggy Dogg’s
Doggy Style (803,000 units)
and Puff Daddy & the Fami-
ly's No Way Out (561,000).

Helping to build sales
momentum is the newcomer's appearance
on three songs simultaneously in the top 10
of The Billboard Hot 100: “What’s Luv?” by
Fat Joe, “Always on Time” by Ja Rule, and
her own hit, “Foolish,” which is No. 1 on the
Hot 100 and the Billboard Hot R&B/Hip-
Hop Singles & Tracks chart this issue.

Ashanti Hits The Big ‘Time’

Murder Inc./Island Def Jam Artist Breaks A First-Week Sales Record

ASHANTI

While Island Def Jam Music Group pres-
ident/CEO Lyor Cohen acknowledges that a
reduced list price of $17.98 propelled sales
(“To buy really good things for less money is
awesome”), he attributes the
Ashanti success story to the
music group’s “smaller ros-
ter”: “That lets us pay atten-
tion to the artists first, then
marketing and promotion.”

Murder Inc. CEO Irv
Gotti credits Ashanti’s “hip-
hop urgency,” adding,
“Teaming her with Ja Rule
and Fat Joe brought out the
hip-hop people who never
buy R&B albums. This
doesn’t just appeal to your
average R&B female buyer.
In making this album, we
also wanted to get the male
audience to buy it.”

Ashanti adds, * *Always on Time" and the
creativity and support of the Murder Inc.
family definitely propelled my career. [ was
in shock when I found out [about my
debut]. I had to make sure the numbers
were right and lined up next to my name.”

THE SINGLES SCENE

I read with great interest the articles regard-
ing singles in the March 16 issue of Billboard
(“Fate of Singles: Who Can Kill or Save Them
and Why”). Allow me to relay a short story. I
recently took my 7-year-old nephew, Max, to
a local music retailer to purchase “In the
End” by Linkin Park. With his $20 monthly
allowance in hand, he enthusiastically
searched in the small “Singles” section of the
store. When he couldn't find it, we approached
a sales clerk and inquired where we could get
the song. I braced myself for the answer I knew
was coming: “Sorry, but you have to buy the
whole CD for $19 to get that song.” The
response from Max was one we should all
dread: “Forget it, Uncle Rick, I'll save my

allowance and double it up next month and

buy a PlayStation game.” (By the way, I pur-

chased the Linkin Park album for him, and
someone from Warner Bros. owes me $19.)

Rick Rosenberg

VP of sales and marketing

Shanachie Entertainment

Newton, N.J.

A SECOND OPINION

While I was pleased with Billboard'’s pos-
itive comments regarding Elton John's new
single, “This Train Don’t Stop Here Any-
more,” | take issue with misleading and crit-
ically underwhelming comments contained
in the review (Billboard, Feb. 9). I disagree
with the claim that despite being heralded

by critics as Elton’s “finest work in decades,”
the “public has responded differently.”

The album is well past gold and was nom-
inated for a Grammy Award for best pop vocal
album. The first single, “I Want Love,” which
was deemed “less than a classic,” was a top
five record at adult contemporary. [It] also
earned a Grammy nomination for best male
pop vocal performance and put Elton firmly
in rotation at MTV, MTV2, and VHI. The fact
remains that with Songs From the West
Coast, Elton has reinvented himself yet again
for his loyal fan base and a new generation of

fans. Isn’t that what career artists do best?
Monte Lipman
President, Universal Records
New York

| Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of

l Billboard or its management. Letters should be submitted to the Letters Editor, Billboard, 770 Broadway, New York, N.Y. 10003.
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Fernandez & Associates.
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‘FOOLISH’ BEAT: As if she hadn’t made enough chart history
already. Ashanti continues to build her résumé. This issue, she
becomes the first female artist to own the top two positions on
The Billboard Hot 100. With the decline of “Ain’t It Funny”
(Epic) by Jennifer Lopez Featuring Ja Rule to No. 3, the only
question was which Ashanti single would assume pole position.

“What’s Luv?” (Terror Squad/Atlantic) by Fat Joe with Ashan-
ti as featured artist stands pat at No. 2, so it’s “Foolish” (Murder
Inc./Def Jam) that leapfrogs to the top, giving Ashanti that lock
on Nos. 1 and 2. While she is the first woman to accomplish this,
she is the fifth act in the rock era to do so. The others are the
Beatles (who occupied the top five in the week of April 4, 1964),
Bee Gees, Puff Daddy, and Ja Rule, who was No. 1 and No. 2
only a few weeks ago with “Ain’t It Funny” and his own “Always
on Time,” which features Ashanti.

“Foolish™ is Ashanti’s second No. 1 hit. She was on top only
seven weeks ago with “Always on Time.” The last artist to have
two No. 1 hits in a short period of time was Ja Rule, when 16
weeks separated “I'm Real” from “Always on Time."” Before that,
six weeks separated the first two No. 1 hits by Shaggy, “It Wasn't
Me" and “Angel.”

One difference between Ashanti's feat and what Ja Rule and
Shaggy accomplished is that Ashanti pulled off this double with
her first two chart entries. The last artist whose first two chart

entries went to No. 1 was Christina Aguilera in 1999-2000 with
“Genie in a Bottle” and “What a Girl Wants.” Nineteen weeks
separated the two RCA singles.

In 1990, Mariah Carey and Wilson Phillips had No. 1 hits
with their first two chart entries. There were 10 weeks
between Carey’s “Vision of Love” and “Love Takes Time” and
13 weeks between Wilson Phillips’ “Hold On” and “Release
Me.” Stepping back further in time, 11 weeks separated
Tiffany’s first two chart entries, the No. 1 hits “I Think We’re
Alone Now” and “Could’ve Been.”

If holding down the top two spots on the ot 100 isn’t
enough for Ashanti, her eponymous debut album enters The
Billboard 200 at No. 1 and repeats that opening mark on Top
R&B/Hip-Hop Albums.

Ashanti is the first solo female artist to have a No. 1 album
with her first release since Alicia Keys spent two weeks at the
top of The Billboard 200 with Songs in A Minor during summer
2001. Oddly enough, Ashanti’s real name is Charlene Keys.

Ashanti is the fourth solo female artist to have an album
advance to No. 1 in 2002, following Lopez, Alanis Morissette,
and Celine Dion. Only one solo male artist has had a No. 1 album
in 2002: Alan Jackson.

More Fred Bronson each week at www.billboard.com.

www.billkoard.com
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GEMA Takes On Hewlett-Packard

German Collecting Society To Seek Levies From CD-R Manufacturers

BY WOLFGANG SPAHR
MUNICH—German collecting socie-
ty GEMA has announced plans to
commence court proceedings against
computer manufacturer Hewlett-
Packard in an effort to force the com-
pany to pay a levy of 10 euros ($8.75)
for every CD-R drive sold.

Similar requests have been sent to
such producers and importers as
Philips, Sony, Panasonic, JVC, TDK,
and Mitsumi. Additionally, retailers

Elton, Adams
Unite On ‘CMT
Crossroads’

NEW YORK—At 8 p.m. ET/PT May
26, CMT will air its much-anticipat-
ed (and once-postponed) CMT Cross-
roads featuring a joint performance
by Elton John and Ryan Adams. The
rock-meets-country concert series
has the two artists playing such songs
as John’s “Mona Lisas and Mad Hat-
ters” from 1972's Honky Chateau
and Adams’ “Oh My Sweet Carolina”
from 2000's Heartbreaker.

During the taping of the show—
which includes interview and behind-
the-scenes footage—John said, “What
really attracted me to Ryan’s music was
Heartbreaker. 1 saw an incredible
review in Billboard [“Ryan Adams’
Healing ‘Heartbreaker, ” Music to My
Ears, Billboard, Nov. 4, 2000] by Tim-
othy White, who's the editor, and |
thought, ‘I've gotta check this out.” And
I bought it, and I was completely and
utterly floored by the simplicity and
beauty of it.” So he sent Adams a note.

“For the [1970] Elton John album,”
John added, “I got a similar kind of
thing from George Harrison, saying
‘Congratulations, loved the record.” As
All Things Must Pass was going down
the chart, mine was going up. It’s al-
ways stuck with me that if you ever hear
something you like from someone new,
you should make an effort to go out of
your way.” Later in the taping (done
April 2 at Nashville’s Grand Ole Opry
House), John said songs such as “Car-
olina” inspired him “to go back to basics
and do [Songs From the West Coast].”

In The News

¢ Ending months of speculation,
U.K.-based music and video retail-
er HMV announced plans for an
initial public offering and a listing
on the London Stock Exchange by
June. EMI Group, which owns
42.65%, said it will “realize a pro-
portion of its stake on flotation.”
Separately, HMV said sales rose
8.7% for the quarter ended Jan. 26.

Media Markt, Saturn, Karstadt-Quelle,
Kaufhof, and Woolworth have been
asked to report sales figures. GEMA
says that if such reports are not re-
ceived within three weeks, it will insti-
tute legal proceedings against the
offending companies.

In recent months, talks between the
collection society and industry chaired
by the German federal minister of jus-
tice Herta Daubler-Gmelin failed to
achieve any results. GEMA expects to
receive more than
50 million euros
($43.75 million) o~
from the levy for
5 million CD-R
drives. Hewlett-
Packard alone
faces a bill of GEMA
1.5 million euros
($1.31 million).

The German Federal Ministry of
Justice in Berlin is already drafting
the Act to Govern Copyright in the
Information Society, which will pro-
vide for remuneration issues. The
Germany Copyright Act states that
the creators of a work—e.g., authors,
composers, and artists—are entitled
to receive suitable remuneration from
all persons producing or selling
devices for making copies of that
work. A certain flat rate is payable for
all devices, the amount of which de-
pends on the product in question. To
date, such digital devices as CD-R
drives have not been included in the
act, although this is set to change.

Information technology industry
association Bitkom rejects a flat-rate
charge on peripherals like CD-R
drives, arguing that copyright holders

should collect remuneration for
copies of their works using digital-
rights management.

However, the music industry coun-
ters that this technology is currently
hardly being used and is therefore not
practical. In Germany, 20% of all
households have a CD-R drive, equiv-
alent to a total number of more than
7 million homes.

GEMA chairman Reinhold Kreile
says, “The German copyright legisla-
tors authorized private copying in
1965; this exception to the so-called
right of prohibition of the authors
was, and indeed had to be, accompa-
nied by the obligation to pay a remu-
neration for materials and equipment
permitting such private reproduc-
tion—i.e., the private copy. This deci-
sion by the German legislative author-
ities in 1965 was, and is, indicative for
virtually all the European states, near-
ly all of which have taken over this sys-
tem of ‘freedom to copy in return for
a flat-rate royalty.” "

Kreile says, “Since the hardware
industry is highly interested in retain-
ing the freedom to make private copies
also in the light of commercial as-
pects—because people buy the CD-
burners, etc., to make such copies—it
must also accept the statutory obliga-
tion to pay royalties.”

Under prevailing law, such recording
equipment is subject to the remunera-
tion requirement, irrespective of wheth-
er the equipment permits analog or dig-
ital recordings. This has been confirmed
in recent judicial decisions by the Ger-
man Federal Court of Justice and by the
District Court and Higher Regional
Court of Stuttgart, Germany.

Stars Line Up For Latin Awards

BY LEILA COBO
MIAMI—Celine Dion, Marc Antho-
ny, Carlos Vives, Olga Tafién, Thalia,
Cristian, and Juan Gabriel are
among the artists confirmed to per-
form at this year’s Billboard Latin
Music Awards May 9 at the Jackie
Gleason Theater in Miami Beach.
The awards will air
May 12 on the Tele-
mundo network.
The strength of the
performers—with
more to be announ-
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reflect the performance of new record-
ings on the Billboard sales charts—
including Top Latin Albums—and
radio charts—including Hot Latin
Tracks—during a one-year period from
the issue dated Feb. 17,2001, through
this year’s Feb. 9 issue. The awards,
which have been televised by Telemun-
do since 1999, have
been consistently
growing in audience
and stature, but this
year, the caliber of
acts is particularly

MUSIC

ced in the coming noteworthy.
weeks—underscores = CONFERENCE & AWARDS 2002 Dion, for example,
the importance of the is the only English-

awards, which have
become the signature show for Tele-
mundo and its highest-rated TV special.
“They are the most credible awards
in the Latin music industry, because
they're a measure of record sales and
radio play in the market,” Sony Discos
chairman Oscar Llord says. “It's not a
popularity contest—and if it is, it’s
based on the consumer’s true reaction.”
The Billboard Latin Music Awards

Latinn

language recording
artist to have achieved a No. 1 single—
‘My Heart Will Go On"—on the Bill-
board Hot Latin tracks chart. Her cur-
rent album, A New Day Has Come,
includes a Spanish-language track, “Atn
Existe Amor.” Dion will be promoting
her award show appearance on the
Today show on NBC—which this week
was given the go-ahead to acquire the
Telemundo Communications Group.

Gateway Ads Take A
Stand On Digital Issues

BY MATTHEW BENZ
NEW YORK—Computer and CD-
burner maker Gateway is using a new
marketing campaign to argue for the
right to manipulate digital music.
The campaign includes a new “Dig-
ital Music Zone” on Gateway's Web
site, where consumers are encouraged
to write to their senators or con-
gressmen if they are concerned about
Sen. Ernest Hollings' (D-S.C.) recent-
ly introduced bill, the Consumer
Broadcast and Digital Television Pro-
motion Act (Billboard, April 6). The
bill would require consumer groups,
content companies, and manufactur-
ers to agree on standards and coding
to prevent unauthorized copying of
copyrighted material. Gateway says it
threatens such practices as convert-
ing a purchased CD to MP3 format or

burning a backup copy.

The site also offers quick lessons on
downloading Internet music and
burning CDs, plus a link to a 30-day
EMusic trial with 100 free downloads.
A 60-second TV spot featuring Gate-
way founder and chairman/CEO Ted
Waitt, the company’s cow mascot, and
artist Elwood's version of Gordon
Lightfoot's “Sundown” sparts the
tagline, “Gateway supports your right
to enjoy digital music legally.

While Apple CEO Steve Jobs has
argued that hardware makers are not
to blame for excessive copying of music
(Billboard, March 9), P.J. McNealy,
research director of technology con-
sultancy Gartner G2, notes that Gate-
way's campaign marks “the first time
that a technology company has gotten
into, in essence, political commercials.”

Market Watch

A Weekly National Music Sales Report

| YEAR-TO-DATE OVERALL UNIT SALES
200 i

199,145,000

176,816,000

(<11.2%)
188,477,000 172,585,000 (~8.4%)
10,668,000 4,231,000 (<60.3%)
EAR-TC ALES BY ALBUM FORMAT
2001 2007
cD 173,863,000 162,517,000 (~6.5%)
Cassette 14,246,000 9,656,000 (<>32.2%)
Other 368,000 412,000 (<>12.0%)
ek 12194000 14,091,000
14,441,000 “13.5%
<15.6%
11,904,000 13,259,000
14,129,000 “~10.2%
“15.7%
290,000 832,000
312,000 “65.1%
<>71%
DAT]I
2001 2002
City 44,657,000 39,650,000 (“11.2%)
Suburb 79,339,000 71,294,000 (<*10.1%)
Rural 64,481,000 61,641,000 (“+4.4%)
2001 2002
Current 116,591,000 105,224,000 (<*9.7%)
Catalog 71,895,000 67,361,000 (<*6.3%)
Deep Catalog 49,228,000 46,697,000 (<5.1%)
In calculating current sales, SoundScan counts only album sales that have occurred within the first 18 months
of a fitle’s release (12 months for classical and jazz albums), except for titles that stay in the top half of The
Billhoard 200, in which case sales continue to count as current until a title falls below No. 100, Catalog counts
sales generated by titles out for more than 18 months, excluding the exceptions noted above. Deep catalog is
a subset of catalog, which reflects titles that huve been out for more than 36 months.
ROUNDED FIGURES FOR WEEK ENDING 4/7/02
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When you’ve sold out, you’ve sold out.
And when it comes to concert tours,
MTV is guilty as sin. Just look at the
evidence: MTV Presents Mary J Blige’s
No More Drama Tour? 21 Sold out
shows. MTV2 presents The Gorillaz?
Their first ever U.S. tour sells out
nationwide.

And that’s just the beginning. With an
amazing slate of MTV/MTV2 created
and sponsored tours on the way, we
expect to sell out over and over again.

Coming up Alicia Keys, Pop Disaster
with Blink 182 and Green Day, Campus
Invasion, MTV2’s 2$Bill and more.




Publishing Deal Reached
On Elvis Presley Catalogs

BY JIM BESSMAN

NEW YORK—Chrysalis Music struck
an agreement to administer the
majority of the Elvis Presley pub-
lishing catalogs in the U.S. The deal
was made with Julian J. Aberbach,
who owns Gladys Music, and Elvis
Presley Entertainment, owner of
Elvis Presley Music.

The deal involves an
estimated 400-500 songs,
including such classic
Presley hits as “All Shook
Up,” “Can’t Help Falling in
Love With You,” “Don’t Be ‘
Cruel,” “Hound Dog,” “In
the Ghetto,” “Love Me Ten-
der,” “Return to Sender,” “Teddy Bear,”
and “Viva Las Vegas.” It arrives in time
for the extensive marketing of Pres-
ley’s music attending the 25th an-
niversary of his death.

Chrysalis already represents the
repertoire in Germany, Switzerland,
and Austria through Global Chrysalis
Music and recently picked it up in
Spain via its joint venture with Span-
ish indie publisher Clippers.

“We have a familiarity with it
through these connections and were

Chrysalis
Group Plc

able to win the beauty contest here,”
Chrysalis president Leeds Levy says.
“It really is an honor to represent it
here, because this [music] is where it
all began in pop music—and it touch-
es every genre.”

Gary Hovey, VP of entertainment
and music publishing of Elvis Presley
Enterprises, feels that Chrysalis is
well-suited to exploit the
music: “We've known
Leeds for some years, and
they’re rock’n’roll-orient-
| ed—and we’re obviously
rock’n’roll. We narrowed it
down to a couple of com-
panies, and [Chrysalis]
seemed like a better fit.”

Chrysalis now looks to tie in mar-
keting with RCA Records’ forthcom-
ing Presley reissue campaign and
plans to work the repertoire to TV,
film, and commercial users.

The Presley material was previously
administered by the Rodgers & Ham-
merstein Organization. Cherry Lane
Music retains administration rights to
the 25% of the Presley catalog con-
trolled by Susan Aberbach, the widow
of publishing giant Jean Aberbach.

DEVINE

RECORD COMPANIES: Steve Leeds is
promoted to senior VP of new tech-
nologies for Universal/Motown
Records Group in New York. He was
senior VP of promotion/video.

Tim Devine is promoted to
West Coast GM/senior VP of A&R
for Columbia Records Group in
Santa Monica, Calif. He was sen-
ior VP of A&R.

Christine Kane is promoted to
director of international for MCA
Records in Santa Monica, Calif. She
was international promotion man-
ager. MCA Records also names
Donnie Anderson VP of A&R in
Santa Monica. He was GM of Dog-
gie Style Records.

Randall E. McMillan is named
director of business and legal affairs
for the Island Def Jam Music Group
in New York. He was director of busi-
ness and legal affairs for RCA Records.

PUBLISHING: Brentwood-Benson

FELLING

Music Publishing names Joel Shoe-
make choral inbound sales represen-
tative, Daniel Kirkley archive coordi-
nator, and Leisa Grisham choral
inbound sales representative in
Nashville. They were, respectively,
customer service coordinator for
PICA Group Insurance, an intern
with BMG Music Publishing, and
executive assistant for Boone, Bran-
don, Johnston & Evans.

RELATED FIELDS: Cathy Felling is
promoted to executive VP of the
Western region for Ticketmaster in
Los Angeles. She was GM of the
Rocky Mountain region.

Daniel Beck is named senior
VP/GM of marketing for MKTG Ser-
vices in New York. He was president
of V2 Records North America.

George Macias is named national
sales manager for Associated Pro-
duction Music in Hollywood. He was
a sales manager for Xerox.

Televisa Acquires 50% Of CFA

Consolidation Continues In Latin Concert Promotion

BY LEILA COBO

MIAMI—In a further sign of consol-
idation in the Latin concert-promo-
tion business, Mexican media giant
Grupo Televisa has finalized its
acquisition of 50% of Cardenas, Fer-
nandez & Associates (CFA), the His-
panic-owned concert/event promo-
tion/production firm.

The acquisition is part of an agree-
ment between Televisa and Clear
Channel Entertainment (CCE),
which last year created En Vivo, a
live entertainment joint venture in
Mexico. Clear Channel had already
acquired 50% of CFA in 1999, antic-
ipating its growing presence in the
Latin market.

“If you look at the impact of
Spanish-language artists, music, and
culture in the U.S. entertainment
industry in general, it is big and get-
ting bigger every year,” CCE chair-
man/CEQ Brian Becker says. “I'm not
just talking about Latin audiences but
crossover acts as well. If you look at
the success of the Spanish-language
media, you realize you have a very
complex, very deep, very broad, very
fertile market in the U.S.”

The new Televisa/CCE venture—
which will continue to be called CFA
for the time being—adds one more
link to both companies’ chains of
media and music-related operations.
Televisa, the world’s largest Spanish-
language media conglomerate, also
has a global alliance with U.S.-based
Univision Communications, which
last year acquired major indie label
Fonovisa from Televisa. Univision also
has its own label—the Univision
Music Group—and owns a stake in

Mexican indie label Disa.

En Vivo CEQ Javier Prado says,
“You can only imagine the tools [avail-
able] to do a better job and to offer
much better alternatives to artists.”

Direct management of CFA will
continue to be the jurisdiction of com-
pany founder Henry Cérdenas, who
will remain as president of operations
in the U.S. and the Caribbean for the
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next three years. Co-founder Ivan Fer-
nandez will be executive VP.

Cardenas, who founded Henry Cér-
denas & Associates in 1979 and then
joined with Fernandez to create CFA
in 1986, says the time to sell was ripe.

“The conditions were always there,
but the Anglo market never under-
stood or wanted to understand or even
knew what the Hispanic market was,”
Cérdenas says. “Corporate America
[now] wants to be involved in the His-
panic market, but the music has
always been there.”

Although music is only one com-
ponent of CFA's event-promotion
operation, Prado says one of the goals

behind the venture with CCE is to
pursue worldwide tours for Spanish-
speaking artists. “In the same way
Clear Channel takes the Rolling
Stones around the world, we want to
take Latin artists who have that infra-
structure and have a single company
take them to every market.”

This, of course, will make life even
harder for independent promoters.
“It's going to be almost impossible to
compete with these monsters,” says
one producer, referring to CFA and
also CIE USA, which last year acquired
a majority stake of indie promoter
Hauser Entertainment.

Although such massive enterprises
would seem to leave developing or
niche artists to one side, Prado insists
that won't be the case. “Taking care of
emerging artists is a must for us, and
we have to find mechanisms to find
new talent and take them to different-
sized venues and grow with them.” He
adds, “That’s very much the way Tele-
visaworks,” alluding to the company’s
tradition of grooming both TV and
music acts, such as Thalia.

This hasn't thrilled some onlook-
ers who associate Televisa more with
formulaic, wide-appeal pop acts than
edgier, niche-market artists. Still,
Becker says, CCE has traditionally
invested in a wide variety of acts, and
this venture will be “inclusive and
very broad.”

Immediate plans for CFA include
opening offices in Puerto Rico, as
well as the continuation of La
Maquina Musical Miller Lite, a state-
of-the-art mobile concert venue that
will feature 20 shows in 12 top U.S.
Hispanic markets.

BPA, Clear Channel Close To Settlement

BY RAY WADDELL
NASHVILLE—In what would be
the highest-profile development
yet in the Black Promoters Assn.’s
(BPA) $700 million lawsuit against
mainstream agents and promoters,
sources say Clear Channel Enter-
tainment (CCE) appears to be close
to reaching a settlement with the
BPA for an amount believed to be
in the “eight-figure range.”

Originally filed in November
1998 (Billboard, Nov. 20, 1998),
the suit alleges antitrust and civil
rights charges against booking
agencies and promoters for “main-
taining and profiting from a con-
spiracy to do business only with
white promoters and to exclude
black promoters.” Last year,
Agency for the Performing Arts
settled with the BPA (Billboard,
March 10, 2001) and was dropped
from the suit.

Powerhouse booking agencies
Creative Artist Agency (CAA) and
the William Morris Agency (WMA)
remain part of the suit, which has

proceeded steadily, if slowly. On
June 30, 2000, a U.S. District
Judge in New York—Robert P.
Patterson Jr.—issued an opinion

Sources expect
CCE’s settlement to
be in the ‘eight-
figure range.’

and order (Billboard, July 15,
2000) that lawyers for the BPA
could proceed to a federal jury
trial, denying the defendants’
motion for dismissal. At that
time, a WMA spokesman issued a
statement that said, in part, “Alle-
gations that the William Morris
Agency engages in exclusionary
practices, condones racism, or
discriminates in any way against
minorities—in or out of the mu-
sic business—are false, unthink-
able, and inflammatory. No one

takes charges of racial bias more
seriously than we do. However,
the allegations leveled against us
in this litigation are entirely
without merit and will be vigor-
ously defended.”

The five promoter plaintiffs in
the suit—members of the BPA—
are Rowe Entertainment in At-
lanta (Leonard Rowe), BAB Pro-
ductions of Charlotte, N.C. (Bernard
Bailey), Sun Song Productions in
New York (Jesse Boseman), Sum-
mitt Management of Memphis
(Fred Jones), and Lee King Pro-
ductions of Jackson, Miss. The suit
has been marked by picketing in
front of the Beverly Hills, Calif.,
offices of CAA and WMA. Well-
known civil rights activist Dr.
Joseph Lowery, chairman of the
Black Leadership Forum, also
joined the cause.

Neither CCE executives nor
lawyers and plaintiffs for the BPA
were available to comment on
whether the settlement had been
reached—or when it might be.
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‘Inside The Yellow Submarine’ Tells
Tale Behind Beatles Fantasy Film

BY CHRISTOPHER WALSH

NEW YORK—Like almost everything the
Beatles touched during their reign over pop
culture, the animated feature Yellow Subma-
rine was an artistic and critical masterpiece.
A classic good-vs.-evil struggle depicted in a
trippy fantasy world and set to their increas-
ingly experimental compositions, Yellow Sub-
marine is cansistent with the Beatles’ pro-
found yet playful oeuvre.

toons, their conscicusness and business deal-
ings rapidly expanding, the group’s involve-
ment was minimal.

How, then, did Yellow Submarine so accu-
rately capture the Zeitgeist? Hieronimus
explains that it was because of an incredibly
talented and dedicated team, driven by both
the pre-eminence of their subjects and the
pressure thrust on them by the “suits” at pro-
duction company King Features.

“Heinz Edelmann is one

In a new book just pub- —

lished by Krause Publica- V\\ in a billion,” Hieronimus |
tions, Inside the Yellow \ says of the Czechoslovakian
Submarine: The Making \ artist, a primary hero of the
of the Beatles’ Animated e = \ film’s creation. “When ar-
Classic (430 pp., $24.95), (Y tists get together, they're
artist/author/broadcaster | ,” N\ | alwaysalot of fun to be with,
Dr. Robert Hieronimus e | whether they're recording,
explains that the film’s cre- A\ ( )‘f;‘\ = painting—whatever it is.
ation was, in fact, anything N/ But sometimes, you bump
but harmonious: On the N T into a super-great that
contrary, Hieronimus = ,\\Mh =5 ik stands above everyone else
paints a portrait of absolute A~ - 2.4 | and says, ‘This is the way it’s
chaos. That Yellow Subma- M P Yo | going to be, and if you don’t
rine was completed at all ? N like it, I'm out of here.’
seems miraculous; that it () Nobody would talk to King
was completed on time and | Visual studies of future Billboard Cen-| Features like he would. They
under budget was an ac- |tury Award honoree George Harri- were afraid of losing their
complishment no less ex- |son’s character in Yellow Submarine. | jobs, and he didn’t give a

traordinary than the Beat-
les’ own legendary narrative.

Incredibly, Yellow Submarine was largely
created before a complete script was even final-
ized. Barely organized, some 40 writers and
200 artists—ranging from the creative princi-
pals to local art students—often worked
around the clack to complete the production
in an oppressive 11-month time frame. The
contentious and often chilly relationship
between American producer Al Brodax and,
especially, director George Dunning and art
director Heinz Edelmann made the result even
more extraordinary.

Through extensive interviews with Yellow
Submarine’s surviving creators, Hieronimus
recounts the film’s genesis: a contractual obli-
gation to United Artists and Brodax’s experi-
ence producing the ABC TV cartoon series The
Beatles, which ran from 1965 to 1969. Unim-
pressed by their characterization in the car-

damn about his.”

Despite being overworked and underpaid,
the accomplishments of Edelmann, whose
renowned work foretold psychedelic art; Dun-
ning, the eccentric animator; and scriptwrit-
ers including Erich Segal and the unacknowl-
edged Roger McGough were immense. “They
did not want to betray the Beatles’ legacy,”
Hieronimus says. “This was in their hands. A//
they had was the belief that they would leave a
legacy that would reflect the accomplishments
of this group.”

Inside the Yellow Submarine illustrates l

how, despite everything, a constantly-evolv-
ing, near-improvised production became
not only a coherent film but an adventur-
ous work of cinematic pop art. With its
1999 release on DVD-Video, featuring visu-
al renovation and a surround-sound remix,
Yellow Submarine is being discovered by
yet another generation.

Singletary’s Singular Style

Audium Disc Demonstrates ‘That's Why | Sing This Way’

BY PHYLLIS STARK

NASHVILLE—On the title track of his latest
album, Daryle Singletary sings “Mama used to
whup me with a George Jones album/That’s why |
sing this way.” Anyone who's heard Singletary’s dis-
tinctive baritone would be inclined to believe him.

It's fitting, then, that Singletary recruited
Jones, along with fellow legends Merle Haggard
and Johnny PayCheck, to perform with him on
That'’s Why I Sing This Way, a collection of clas-
sic country covers due May 7
on Audium Records.

Singletary, arguably the
best country singer of his
generation, performs with
Jones, arguably the best
country singer of all time, on
“Walk Through This World
With Me,” a No. 1 hit for
Jones in 1967. Haggard duets
on the lesser-known “Make-
Up and Faded Blue Jeans.”
Haggard’s original version
went to No. 55 in 1985.

Singletary visited Pay-
Check in the hospital, where
he has spent the past few months, to record Pay-
Check’s recitation on “Old Violin.” The original
was a No. 21 hit for PayCheck in 1986. Singletary
also cut PayCheck’s “A-11," as well as songs pre-
viously recorded by Lefty Frizzell, Vern Gosdin,
and others.

Audium Records president Nick Hunter calls
the project a “hardcore, honking country record
{that] could be one of the most favorite records
I've ever been involved with.” Singletary calls it
“the most fun record I ever recorded. | wanted to
do an undeniable country record.”

While several of the songs he covers were No.
1 hits, quite a few others were mid-charters. Sin-
gletary says he picked songs by artists who influ-
enced him, but “we wanted to choose the songs
that [artists] don’t put in their club set list every
night.” Hunter explains that the idea was to cut
“songs that were classic but not so instilled on
people’s minds that they can’t be hits again.”

Additional vocal contributions come from
Dwight Yoakam, who harmonizes with Single-
tary on the 1963 Buck Owens hit “Love’s Gonna
Live Here Again,” and John Wesley Ryles, who

SINGLETARY

provides background vocals on his own 1968 hit
“Kay.” The latter is tentatively slated to be the
album’s second single. The label will make a video
for the song and plans to ask Ryles to play the
song’s cab-driving protagonist.

Bluegrass superstar Rhonda Vincent and her
brother, Darrin, provide background vocals on
most of the album’s tracks, and Rhonda duets
with Singletary on the 1971 Loretta Lynn/Con-
way Twitty hit “After the Fire Is Gone.”

The label will take the un-
usual step of introducing first
single “That’s Why I Sing
This Way” to country radio
May 20, two weeks after the
album’s street date. The Max
D. Barnes-penned tune is the
only non-cover on the album.
Although he’s performed it at
the Grand Ole Opry a few
times, Singletary held on to
that song for two years before
recording it. It was worth the
wait, he says, as the song was
a perfect fit with this project
and with the influential leg-
ends who made guest appearances. “All these
songs we've put on here and all these artists | sang
with are why I sing this way,” he says.

“Daryle has an incredible voice that stands out
from others. When I heard this CD, I was amazed
at how he maintained the integrity of these leg-
endary songs while treating them as if they were
being recorded for the first time,” says consult-
ant Larry Daniels of Tempe, Ariz.-based Daniels
Country Radio Resources. “The guest stars who
sing with Daryle add to the ‘wow’ factor in a big
way. It's honest, gutsy country.”

Bob Moody, VP of programming at Regent
Communications, calls the album “simply one of
the best country records made in recent years.
The song selection is tremendous, and the guest
artists add another dimension to an already
impressive album.”

Singletary, who is without management, is
booked by Buddy Lee Attractions. He is current-
ly on the road with Rhett Akins and Wade Hayes
as part of the Honky Tonk Tailgate tour, which
will do about 100 dates this year. His songwriting
affiliation is with Sackman Publishing (ASCAP).

CANCERSUCKSMUSICHEALS.COM
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Luna Gets Sunny On ‘Romantica’

Now On Jetset, New York Band’s Latest Marks Arrival Of New Bassist

BY WES ORSHOSKI

NEW YORK—Listeners shouldn't be
fooled by “Lovedust,” the sunny open-
er to Luna’s new studio set, Romanti-
ca: The album isn’t all so bright, notes
frontman Dean Wareham.

“There’s some sad songs on there—
they’ll make you cry,” he in-
sists, half seriously.

While that certainly may
be true, what makes Rorman-
tica (April 23, Jetset) per-
haps the act’s best studio set
since 1995’s Penthouse are
such wonderfully bright
tracks as “Lovedust” and
“Black Postcards,” the latter
of which actually began as
Wareham’s (ultimately failed)
attempt at writing music for
a Volvo commercial.

Though indie-rock purists
have given him some flack for
having his work featured in
commercials, Wareham—ex-
frontman of the now-defunct
and revered alt-rock act Galaxie 500—
says such opportunities can prove
enormously valuable for an acclaimed
but under-the-radar artist like himself.

“There was a Galaxie 500 instru-
mental piece used in an Acura ad last
year or the year before, and it totally
saved me, financially,” he says. “In
times when you're wondering where
you're possibly gonna get your next bit
of money from and something like
that drops out of the sky, it's very nice.”

With a devoted but not terribly large
following, the Manhattan-based mem-
bers of Luna—booked by Bob Lawton
at Florence, Mass.-based Legends of

the 21st Century—have needed to be
financially savwy in many ways since
leaving Elektra a few years back. One
such successful maneuver was the
band’s signing of a one-off, profit-
sharing deal with New York indie
Arena Rock for the release of its 2001

live set, simply titled Live. “That helped
save us, t0o,” Wareham says. “We actu-
ally got royalties for that album!”

While pondering its next label
move, the band recorded Roman-
tica—the title of which Wareham
took from a subway ad for a Spanish-
language radio station—with the
financial help of its New York-based
manager, David Whitehead.

“It's certainly my favorite since Pent-
house,” Wareham says of the project.
“I don’t know why some records turn
out better than others—it’s just the
pixie dust, I guess. If you knew why one
record turned out better than the oth-
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ers, they would all come out the best.”

The best is exactly what Wareham
and company have come up with on
Romantica, according to Jetset owner
and longtime Luna fan Shelley Maple:
“I think it’s their best album ever.
Dean and I have had some discussion
about that, but I'm sticking
to my position.”

Maple admits to being a
tad aggressive while courting
the band. “When I heard that
they were looking for a deal,
I hounded their manager
until they finally submitted,”
she says with a chuckle.

With the band already a
press fave, the ADA-distrib-
uted Jetset is hoping for
support from college, spe-
cialty, modern-rock, and
triple-A programmers.

“Obviously, we have limit-
ed expectations at the com-
mercial formats because
we're on an indie label, and
indie labels don’t get a shot there—if
ever,” Maple says. “But we're not
exactly going for real adds, we're just
looking for airplay. We want people to
hear the record, but we can't get adds
because we can’t afford to play that
game; the band knows that and every-
body knows that. And even though
this record is a fantastic record that
should be heard on radio, I'm well
aware of our limitations in this area.”

In addition to a new label, Luna

| by saying “Fantasy is

also recently picked up a new bass |
player. In March 1999, Britta Phillips |

replaced Wareham's ex-Galaxie 500
bandmate, Justin Harwood, who left
the group to be with his wife and raise
a family in New Zealand.

Sounding “real positive without
being syrupy,” Romantica could very
well introduce the band to a wider
audience, says Paul Chesik, indie rock
buyer for Tower Records’ Greenwich
Village store in New York. “It’s got that
treading-the-fine-line-between-
melancholy-and-happy feel, which I've
always liked,” he says. “I think the new
bass player really adds something.”

And indeed Phillips has—at least
live. “She’s kind of made playing live
more fun again,” Wareham says of the
bassist, who some might remember
from the Justine Bateman movie Sat-
isfaction. “It’s stressful to have some-
one leave, but sometimes it can be
healthier for the band to have a little
turnover. Justin was pretty stressed out
at the end there. And he wasn't really
enjoying it, and that rubs off on other
people—when you're going out on the
road and someone isn’t happy. Instead
of being like, ‘Oh, here we are back
playing the Fillmore in San Francisco
again for the fourth time; it's just the
same and isn't it boring?’ [Britta] is like,
‘Hey, wow, there’s, like, 1,200 people
out there. This is really cool.””

Additional reporting by Brian Garrity
in New York.

WHAT SHE WANTS: It’s been four
years since Lauryn Hill released her
Grammy Award-sweeping solo debut,
1998’s The Miseducation of Lauryn
Hill. The wait for her follow-up will
be over May 7, when Columbia issues
MTV Unplugged No. 2.0, the audio
version of her Unplugged perform-
ance taped last July at MTV’s Times
Square studio in New York.

The two-disc set features all new
material and is a fascinating glimpse
into the mind of an artist who is so
clearly still inside her own drama that
she can’t see her way out yet.

Accompanied only by an acoustic
guitar, a vulnerable and endearing
Hill tells the audience, “I used to be
a performer, and I don’t consider
myself a performer anymore.” In
many ways, she seems to want to dis-
tance herself from her past musical
efforts (and not just
because no Fugees or
Miseducation materi-
al is performed here)

what [people] want,
but reality is what
they need. I've re-
tired from the fanta-
sy part.”

If the words of such

by Melinda Newman

which is the same as the recording,
began airing on MTV2 in March. An
edited, one-hour version of Hill’s
Unplugged will air May 3 on MTV.

RISING UP: Former BGManagement
associates Jay Wilson and Kent Sor-
rell have purchased the company
from principals Mick Brigden and
Arnie Pustilnik and renamed the
Oakland, Calif.-based company the
Elevation Group.

Formerly known as Bill Graham
Management, Brigden and Pustil-
nik had purchased the company
back from SFX in 1999 after SFX
bought parent company Bill Gra-
ham Presents.

Among the artists represented by
Elevation are the Neville Brothers,
Aaron Neville, Alice Peacock, Pat
McGee Band, Stir (co-managers),

and the Smithereens.

C( )I Jl \I l;l \.l STUFF: Peter Stuart,

@

| formerly of Dog’s Eye
View, has signed a
worldwide solo deal
with Vanguard Rec-
ords. Before the Aug.
6 U.S. release of Pro-
peller, Stuart, who

songs as “Mr. Inten-

tional” and “I Get Qut” can be inter-
preted as being about the music
industry—and if so, they are scathing
indictments indeed—it’s clear that
Hill is now playing by her rules only.

As a reflection of where Hill is in
her life and career, the songs are, in
many ways, a triumph. “I Find It
Hard to Say (Rebel),” “Water,” and
the Stevie Wonder-ish “I Just Want
You Around” are very, very strong.
But by commercial standards, many
of the tunes are self-indulgent and
overly long. Even the best writer
needs a good editor, and she could
have used one here.

Eric Clapton’s Unplugged cast
some of his classics, including
“Layla” in a new light; it would have
been great if Hill had done the
reverse here and gone into the stu-
dio to record these songs with a full
band and strong arrangements.

While Unplugged seems an uncon-
ventional way to follow Miseducation,
which Columbia says has sold 12 mil-
lion copies worldwide, the label sup-
ports Hill. “Lauryn Hill wanted to put
this out, and we’re more than happy to
put it out,” says a Columbia represen-
tative. “It's an incredible performance.
She's very happy with the performance,
and we're more than happy with it.” The
representative did not know if there
would be a single from the project.

A two-hour version of Unplugged,

| was previously on

Columbia Records,
will tour Europe opening for Vonda
Shepard. Stuart is managed by Los
Angeles-based Lynn Grossman . ..
Rob Zombie has taken over the main-
stage slot of Ozzfest vacated by the
Rage Against the Machine/Chris Cor-
nell combo that split one day after it
was announced they would be on the
tour. While Epic has the rights to put
out the Rage/Cornell project, a source
says no firm decision about whether
or when to release the album has
been set . .. MCA has signed a distri-
bution agreement with Florida-based
managers Jason and Aaron Bieler for
Bieler Bros. Records. First release is
Legends of Rodeo’s A Thousand Fri-
day Nights, out Tuesday (16) . . . Perry
Ferrell has announced that he and his
partners will not produce the Lolla-
palooza festival this year because of
difficulty in securing a strong lineup.

APPEARING SOON: The third annual
Rolling Rock Town Fair, slated to take
place July 27 in Latrobe, Pa., will fea-
ture performances by Godsmack, Out-
Kast, Nickelback, P.O.D., Alien Ant
Farm, Sevendust, Default, and Inject-
ed . .. Celine Dion, Cher, and Mary J.
Blige are among the performers sched-
uled to appear on VHI Divas Las
Vegas: A Benefit Concert for the VH1
Save the Music Foundation. The fifth
edition of the event will air live May 23
from the MGM Grand.
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Brant’s ‘Field’
Wins Pulitzer

Composer Henry Brant won the 2002
Pulitzer Prize in Music April 8 for his
“spatial narrative” Ice Field, which pre-
miered last Dec. 12 at Davies Sympho-
ny Hall in San Francisco. Bornin 1913,
Brant has composed music for radio,
film, dance companies, orchestras, and
choruses; he also taught composition
and orchestration at Juilliard School,

Columbia University, and Bennington
College. Since 1956, he has focused on
spatial music, in which the performers’
positioning in the hall is integral to the
work. The Pulitzer, pictured above, car-
ries a monetary award of $7,500. Other
nominated finalists for the Pulitzer Prize
in Music were Peter Lieberson (Rilke
Songs) and David Rakowski (Ten of a
Kind [Symphony No. 2)).

In The Works

¢ Depeche Mode will follow the
success of its One Night in Paris:
The Exciter Tour pay-per-view
by releasing the event May 28 as
a DVD with special bonus
footage (Hip-O/Universal). The
DVD was directed by the band’s
long-time artistic collaborator,
Anton Corbijn, at the sold-out
Palais Omnisports de Paris
Bercy. The DVD features one-on-
one interviews with band mem-
bers Dave Gahan, Martin Gore,
and Andrew Fletcher, as well as
a backstage look at how they
prepared for the concert. The
show was shot with 13 cameras,
allowing DVD viewers to select
their favorite camera angles.

¢ Enduring singer/songwriter
John Wesley Harding returns
June 25 with The Man With No
Shadow. The Mammoth Records
release shows the artist working
with Wallflowers guitarist Mi-
chael Ward and Sting drummer
Vinnie Colaiuta. The set was
produced by Julian Raymond
(Fastball, the Wallflowers).

® In July, Oasis will end a two-
vear hiatus with Heathen Chem-
istry, the group's fifth studio
effort for Epic. The album was
produced by Oasis and mixed by
Mark “Spike"” Stent (Bjork, Ma-
donna, U2), who co-produced
the band’s last studio offering,
2000's Standing on the Shoul-
der of Giants. The set features
songs by Liam and Noel Gal-
lagher, as well as from two of the
band’s newer members, Gem
Archer and Andy Bell.
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Heavenly’s Doves Bolster Manchester’s Rep

BY ADAM HOWORTH

LONDON—Manchester’s reputa-
tion as the thoroughbred breeding
ground for British guitar bands
these past 20 years will be cement-
ed further with The Last Broad-
cast, the sophomore set by Doves.

The album is due for release
internationally April 29—except in
the U.S., where it’s due June 4.
Doves are signed to U.K. indie
Heavenly, which licenses the band
to Capitol/EMI for the rest of the
world.

Jeff Barrett, the London-based
founder of Heavenly, says the
greater commercial appeal of the
new material has already paid div-
idends in the States. “This time,
the Americans at [Capitol] were
coming back with unprompted
choices of singles. They've made
a better record, [with] more
maturity.”

Despite the success Astralwerks
achieved with the band’s 2000
debut Lost Souls, Barrett explains
a change of policy at the major
meant The Last Broadcast had to
come out on Capitol. Simply put,
EMI bands go through EMI labels.
Astralwerks is tied to Virgin.

Stacy Conde, VP of marketing
for Capitol in the U.S., believes the
time is right for Doves to increase

their stake stateside. “Because of
the band’s commitment to this
country—in their touring and pro-
motion time logged on their last
record—there is already ground-
work laid.”

Doves singer Jimi Goodwin
thinks gigging will be the band’s

“biggest tool in the States or any-
where. We love gigging [in the
U.S.]. They're very appreciative.”
In addition to touring. Conde
underlines the strength of the
product they have to promote.
“Doves have made a wonderful
record. It’s emotional and uplifting
and true,” she says. In early May,
“There Goes the Fear” ships to
triple-A and modern-rock radio.
The track arrives April 15 in the
U.K., where it is B-listed at public
broadcaster BBC Radio 1 (top 40).

“We're embracing bands like this
where the single won’t go top five,
but the albums mean something,”
says Alex Jones-Donelly, the sta-
tion’s editor of music policy. “The
expectation and interest from peo-
ple is there because they discovered
[Lost Souls], and they weren’t
bombarded by record-company
hype. It’'s a different game for them
now. They’ve been discovered.”

Andy Powell, the London-based
singles manager for HMV Europe,
says that by displaying “There Goes
the Fear” next to the forthcoming
Qasis single, “The Hindu Times,”
in the chain’s stores might just
tempt Oasis fans to pick up the sin-
gle by association.

Doves produced the new album
themselves with additional input
from Primal Scream producer Max
Heyes and New Order collaborator
Steve Osborne. “We recorded it in
various places around Britain, Man-
chester, Brixton, and we hired some
cottages in Cumbria because it's
cheaper. When you’re not watching
the clock, you can experiment.”
Goodwin says. “Everyone brought
in songs from home—no jam-
ming—we mucked in with each
other’s songs and added to people’s
demos. Doves is a proper three-way
street, not one writer.”
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Broadway Vet, Fynsworth Alley Artist McKechnie Yearns For More Magic

BY WAYNE HOFFMAN
NEW YORK—When Donna McKech-
nie made her Tony Award-winning star
tumn in A Chorus Line, she sang, “All |
ever needed was the music and the
mirror, and the chance to dance.”
It’s been more than 25 years since
A Chorus Line opened on Broadway,
but McKechnie says that those lyrics
still sum her up. “I'm driven about the
need to perform,” she says. “I was
trained to sing and dance and do the-
ater—and bring all these things to-
gether to create something magical for
people. It’s a need I have.”
McKechnie has created magic in
such Broadway musicals as Promises,
Promises and Company, following her
early roles on such ’60s TV shows as
Dark Shadows and Hullabaloo. She
reached the pinnacle of theatrical suc-
cess with A Chorus Line—a show con-
ceived and directed by her then-hus-
band, the late choreographer Michael
Bennett. But crippling arthritis soon
halted the limber-limbed McKechnie’s
career; she vanished from the stage.
“Gwen Verdon taught me that a
dancer dies twice: the day you have to
stop dancing, and then the inevitable,”
McKechnie says. “I never forgot that.
I decided I'd never stop dancing.”
After years of treatment, McKechnie
recovered and returned to the stage,

hitting Broadway in the 1996 revival of
Rodgers and Hammerstein's Stafe Fair
and wowing critics in the 1998 revivial
of Stephen Sondheim’s Follies at New
Jersey’s Paper Mill Playhouse.

Now McKechnie is starring in a one-
woman, autobiographical musical com-
edy called Inside the Music, which
played recently at Paper Mill and
Philadelphia’s Walnut Street Theatre,
and is set to open this June in Santa Fe,
N.M. McKechnie aims to bring it to
Broadway in the next year. The
Fynsworth Alley cast recording will be
available April 30 on the label’s Web
site (fynsworthalley.com) and in stores.

The show traces McKechnie’s life
from low points, like her troubled
childhood, through the high points of
her adult life—moments that would
make any dancer envious: working
with Bob Fosse or waltzing with Fred
Astaire. Songs from her best-known
performances are included: “Turkey
Lurkey Time” from Promises, Promis-
es, “In Buddy’s Eyes” from Follies,
“You Could Drive a Person Crazy”
from Company, and “Music and the
Mirror” from A Chorus Line. She adds
several other show tunes and stan-
dards that suit her narrative, such as
Jerry Herman'’s “Just Go to the Movies”
and Ed Kleban’s “Broadway Boogie
Woogie Blues.”

McKechnie turned to Broadway vet-
eran (and fellow Chorus Line alum-
nus) Thommie Walsh to direct, but she
made a more unusual choice in pick-

McKECHNIE

ing comic playwright Christopher
Durang—known for outrageous, bit-
ing satires like Beyond Therapy and
Sister Mary lgnatius Explains It All for
You—to write the book. Durang
helped develop the show over the last
two years, as well as a “condensed,
reduced version” called My Musical
Comedy Life, which McKechnie has
performed at smaller cabaret spaces
around the country in the past year.
McKechnie—who labels herself “a
dysfunctional Doris Day”— explains:
“I wanted the show to have off-the-wall

humor. I have an ironic sense of
humor that’s dark at times. I relate to
Chris Durang and love his work.”

A BUMPY ROAD

Just as McKechnie’s career wasn’t
always smooth sailing, making this
record was anything but simple. Bruce
Kimmel, then-president of Fynsworth
Alley, first signed the album, which he
was to produce. But just weeks after
Inside the Music was recorded with a
live audience Sept. 26, 2001, at New
York’s Clinton Studios, Fynsworth
Alley let Kimmel go. A slew of lawsuits
followed—and while the litigation
continues, Kimmel! has possession of
McKechnie’s original masters.

Rather than wait for those masters
to be returned when the lawsuits are
resolved, Fynsworth Alley’s new pres-
ident, Bill Meade, set up a new record-
ing session at Clinton Studios March
7, and started over.

While the process was cumbersome,
there’s one advantage to the new
recording, says Meade, who will now
produce the album: The original ses-
sions used a stationary microphone,
which meant McKechnie had to tone
down her movement-heavy perform-
ance. This time, a wireless mike meant
she could perform more naturalisti-
cally, Meade says. “For a dancer to be
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tied down to a microphone was insane.
So we redid everything. The energy
was better, and we’re much happier
with this performance.”

McKechnie had hoped her set would
be out last fall, and says the delays have
been disappointing. “But it's a blessing
in disguise to have gone through this
because this time we did it differently,
and it was better.”

Kimmel says his ongoing legal bat-
tles with the label haven't affected his
feelings for McKechnie or her album.
“It’s a difficult situation all around. 1
brought that project in, I made that
project happen, and what happened
happened. But I'm happy for Donna
and hope the project does well.”

To promote the set, Fynsworth Alley
is creating radio spots to run on some
80 stations around the country that
have Broadway-themed programs. But
the biggest marketing tool, Meade
says, is the singer herself, whose live
shows will drive people to retail.

Richard Turk, owner of Colony
Records in New York, says that
McKechnie’s recent performances
in the New York area have already
raised awareness of the release. He
predicts strong sales for Inside the
Music in his store: “It’s a buyer for
me. She’s wonderfully talented.
We'll push it like crazy.”
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showed significant breast augmentation... compared
to the placebo. Breast volume, bustline, breast width,
breast circumference and breast length were all sig-
nificantly increased.’ The clinical study also showed
an average increase of 2 cup sizes - and even increases
of 3 cup sizes. Also, breast enlargment occured without
weight gain in other parts of the body!

Imagine how great it will be to get increased cleavage
and to gain back the firmness you had as a teenager. In

can actually watch
bustline increase!

Bloussant’s pure & natura
. botanical ingredients

shimulate your breast
glands again, just like
when you were a
teenager when
natural process
pushed bust
- outward!

I

Computer generated Simulation

PROCESS. Professionally formulated, Bloussant’s
pure and natural botanical ingredients actually stimu-
lates the inner-cellular substance in the breast that
becomes dormant following the teenage years. This stim-
ulation regenerates the growth process in a natural and
proven method.

ORDER PURE & NATURAL
BLOUSSANT™ TODAY! Guaranteed results or
send back for a full product refund. 60 day money back
guarantee!

Call now and ask how you can get a 30
day supply of Bloussant™ absolutely
free!

For Fast Service Call Toll Free...

1-888-378-9062

24 howrs a day - 7 days a week /We accept checks by phone!

Actual Testimonials From Qur Many Satisfied Customers:

“It5 increased my bust size from a B to a C with the cleavage... It’s just
incredible what this product can do for you 1 feel more beautifid and sexi-
er than ever” —Kim Crumpler

“I have more self esteem. more confidence when I'm wearing a swim-
ming suit. | would recommend Bloussant to anyone because it's done
very positive things for me™ —Tummy File

I must say, your ad did what you promised. 1 am very happy, und so is
my husband, 1 will let all my friends know all abot this prochuct.”
—Sharon J,
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Promise Ring
Pacts With Anti,
Gets Poppier

BY TODD MARTENS
LOS ANGELES—1It took three years
for the Promise Ring to reinvent itself.
That's the length of time it’s been
since the act released Very Emer-
gency, a Midwestern power-pop blend
of scrappy guitars and Davey Von-
Bohlen's excited vocals, which sound-
ed as if he had stumbled upon a cure
for shyness.

Yet the Milwaukee-based group’s
Woodwater (due April 23 and its first
for Epitaph imprint Anti-) is a move
toward a refined pop sound, one with
a Wilco adventurousness and a Brit-
pop awareness. The opening “Size of
Your Life,” with its muffled vocals,

PROMISE RING

glistening midtempo guitar riff, and
abrupt end amid a smattering of key-
board notes, is more akin to the
redemptive rock of Spiritualized than
the punky fare that marked the band’s
beginnings.
“Three of the first songs we wrote
for this record were essentially Very
Emergency extended, just a little bit
more guitar rock, a little bit catchier
and a little stronger melodies, and it
was boring” VonBohlen says. “There’s
nowhere to go with Very Fmergency.
It’s a four-on-the-floor pop record, and
there’s nothing else to say about it. We
got to the end of the pencil point, and
there was nowhere to go but jump
off.”
The band has shot a video for “Stop
Playing Guitar,” directed by former
Gus Gus member Stefin Arni and his
frequent collaborator Siggi Kinski.
The label is targeting triple-A radio
and National Public Radio with the
track. VonBohlen's expectations for
the project are modest. He’s thankful
that Epitaph allowed the band to hire
producer Stephen Street, but he’s also
realistic about recovering the nearly
$100,000 cost of the album. “We're
happy to see our royalties disappear to
gain this record. When you have to
recoup that much money, it's like,
‘We're going to be poor,’ but nothing
comes without a tradeoff.”
Promise Ring is rounded out by
bassist Scott Schoenbeck, guitarist
Jason Gnewikow, drummer Dan Didi-
er, and keyboardist BJ Seidel, and is
managed by Jeff Castelaz at Sherman
Oaks, Calif.-based 3AM. The band is
eyeing a summer trek, to be handled
by Tim Edwards at Chicago’s Flower
Booking.
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Luaka Bop’s Baca
Brings Sept. 11
Into The Studio

‘ BY PAUL VERNA
NEW YORK—Afro-Peruvian music
pioneer Susana Baca has always been
the kind of artist who performs better
in front of a crowd.

Knowing this, she, producer Craig
Street, and the folks at Luaka Bop
Records decided to try a novel approach
for the recording of Espiritu Vivo (Live
Spirit), her third album for the New
York-based imprint: They invited an
audience to the studio sessions.

The plan was irresistible to Baca, her
musicians, the label, and the lucky invi-
tees. The band—augmented by gui

l
)
\

| tarist Marc Ribot and keyboardist John

{ Medeski—would rehearse the materi-

| al for a couple of days and then begin
recording, all the while making eye
contact with the studio audience of 20
or so guests.

What no one could have anticipated
was that, by scheduling the project for
the week of Sept. 10, 2001, the partic
ipants would become enmeshed in one
of the most horrific—but ultimately
uplifting—experiences of their lives.

“I don’t recall saying, ‘Let’s play’ or
anything,” Baca says. “We simply went
toward our respective spots in the stu-
dio and started making music. It was
the only way to vanquish the pain and
untie the knot we had in our throats.
[t was cathartic. We opened our souls
and felt relief.”

The finished album (due April 23)
reflects the chemistry between the

| Peruvian and American musicians, the

‘ silent presence of the studio guests,
and the poignancy of Sept. 11. The
material includes traditional Afro-Peru-
vian songs adapted and interpreted by
Baca, as well as covers of songs by

| Mongo Santamaria, Caetano Veloso,
and Bjork.

Luaka Bop director of marketing Jeff
Kaye says he’s confident Espiritu Vivo
can augment Baca's growing base.
“The appeal should be even wider, with
the Bjork tune (“Anchor Song”), the
Caetano Veloso song (“13 de Mayo”),
and the presence of Ribot and Medes-
ki.”

Baca is managed by Ricardo Pereira
and booked by International Music
Network (U.S.), Como No (U.K.), and
Ah! Les Fourmis (the rest of Europe).
Her material is published by Shake
Boom.

17




SPOTLULIGHTS

Black

Muric
Month

Billboard celebrates Black Mursic Month by

acknowledging the individualsr and companies
who have contributed to the ongoing legacy
of Black muric. Our spotlight provides a com-
prehensive exploration of pop. R&B, hip-hop,
gospel, reggae, and blues, rhedding light on

the ever-expanding world of Black mursic.

Join the celebration.

Rerserve your ad today!

Issue Date: June 1

Ad Close: May 7
£

Contact: Andy Anderon 646-654-4692
646-654-4799f1 * aanderon@billboard.com

Wayne Revisits
Not-So-Distant
Past On TVT

BY ANDREW KATCHEN
BOSTON—Hearing a track from
Music on Plastic, the debut album by
Birmingham, Ala.’s Wayne (TVT, May
9), one might imagine that such
mid-"90s modern rock radio faves as
Toad the Wet Sprocket, Buffalo Tom,
or even Gin Blossoms had re-formed
and cut a new record. The jangle-pop
guitars, polite melodies, and earnest |
vocal styles characteristic of the pre-
vious decade’s affable rock bands
prove to be essential components of
Wayne's songwriting.

However, singer/guitarist Rodney
Reaves either forgot to mention or
never had these suggested influ-
ences on his mind when discussing
the songs on Music on Plastic. “1
grew up listening to my father’s
albums,” he says. “He had stuff like
Kansas, Styx, and Chicago, and he
also had a lot of Christian folk-rock.
Around the time we were recording
the album, I was really influenced by
Radiohead’s OK Computer and a lot
of Neil Young.”

At Syncromesh Studios—the
Birmingham studio Reaves helped
friend and producer Jason Elgin
construct—Wayne took shape after |
Reaves made the acquaintances of |
guitarist Michael Swann, bassist
Justin Johnson, and drummer Jon
Hornsby. Recorded in 2000 at Syn-
cromesh, Music on Plastic found a ’
home at TVT after the band spent
months searching for a record deal. ‘

Wayne is managed by Simon Hor-
rocks of TBA Entertainment and
booked by Scott Clayton at the Cre-
ative Artists Agency. (Both are based
in Los Angeles.)

Jeff Kreinik, senior director of
marketing for TVT, says “They've
crafted a deep album. They take
their [various] influences and com-
bine them for a unique sound.”

Kreinik says the first single from
Music on Plastic will be the upbeat
“Whisper,” and TVT will focus on
triple-A, modern-rock, and college
radio formats. In February, Micha
Dahan directed a video for “Whis-
per,” and Kreinik believes Wayne’s
upcoming April tour with Five for
Fighting will help expose the band
to a wide audience.

GETTING JAZZY: Julian Fleisher
refuses to be pigeonholed. Al-
though the material on his de-
lightful EP, Rather Big, has a
decidedly jazzy stylistic slant, the
New York artist sees himself dif-
ferently, overall.

“Yes, 1 sing jazz, but that’s hard-
ly the whole musical story,” he
says with a smile. “I love pop. 1
love rock. And I was born into a
tradition of classical music. All of
those elements come into play for
me as a performer.”

Even as he effectively interprets
swing, Fleisher’s playful delivery
sends a clear message: There’s
more to him than meets the big-
band eye.

FLEISHER

“When people hear the term
‘big band’ or a name like [Duke]
Ellington—or even the word
‘jazz’—it often connotes a certain
mood: martini glasses, cigarette
holders, big suits, and so forth,”
he says. “I've got nothing against
a good martini, mind you, but who
needs to dress up in a costume
that says, ‘Hey, we're going back
to the '40s now’? Great songs
aren’t museum pieces. The ‘stan-
dard songbook’ is still being writ-
ten right now. Like most people
my age, | don’t see a need to get
too precious with it. After all,
when I was in high school, my
heroes were Ella Fitzgerald, Joni
Mitchell, and Prince. They're all
part of the same history, in my
book. So, in my concerts, they all
get the same treatment.”

The son of world-renowned
concert pianist Leon Fleisher,
Julian was first heard as a boy
soprano, a student of the classical
repertoire at the prestigious Pea-
body Conservatory of Music in his
hometown of Baltimore. However,
even as his voice shifted from lithe
soprano to lyric baritone, he held
fast to an abiding love of the
American songbook. After a four-
year stint as an undergraduate at
Yale—where he sang in concerts,
with singing groups, and onstage
in roles ranging from The Three-
penny Opera’s Mack the Knife to

Guys and Dolls’ Sky Masterson—
Fleisher took on New York, the
inevitable next step in any young
jazz man’s journey. Now, he’s
developing a deserved reputation
as one of New York’s promising
young vocalists.

As a recording artist/producer,
Fleisher is equally as accom-
plished and wide-ranging. His
original songs have been heard
on TV and in movies, including
Dogtown, Temps, and The Man
From Elysian Fields—for which
he wrote, produced, and per-
formed the sterling “All I Re-
quire” and “Here We Are.” He also
produced the first full-length
recording from the legendary
downtown duo Kiki & Herb,
which includes appearances by
Deborah Harry, Isaac Mizrahi,
Molly Ringwald, Rufus Wain-
wright, and Alex Gifford of the
Propellerheads.

His first love, though. remains
singing, as evidenced by his exem-
plary performance on Rather Big.
The set is a potpourri of sweet,
memorable material. Particularly
strong are “The Limit’s the Sky”
and “All I Require.” Do not miss
the chance to catch him during
the next several months, when he
begins a short tour in promotion
of the project.

For further information, contact
Bridget Klapinski at the Karpel
Group, 212-989-0300.

GETTING FUNKY: One of the more
intriguing discs to cross our desk
in recent times is Changes by the
Orlando, Fla., male trio Forte.

Through the course of the set’s
14 songs, Eddie Rivera, Eric
Lopez, and Pete Rodriguez effec-
tively combine streetwise hip-hop,
Latin, and R&B with old-school
gospel flavors. It’s not a new con-
cept, but it’s one that’s executed
here in a manner that will undeni-
ably connect with kids in a big way.

Much of the material for
Changes was written by Rev. John
W. Stevenson and William D.
McDowell, both of whom deserve
kudos for keeping their messages
strong without ever getting heavy-
handed. Such songs as “Dry Your
Eyes” and “Touch Your Heart”
have what it takes to be popular
among MTV’s Total Request Live
legion of viewers. Of course, it
doesn’t hurt that the trio have
smoldering, videogenic looks. The
fact that they're offering songs
that strive to be uplifting and
inspirational is a major bonus.

For more information, contact
407-858-0124.
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° Latin Bureau Chief, Leila Cobo
[
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The Hope & Harmony Dance Party to benefit the
¢ PN Digbetes Research Institute - Monday, May 6

o WU For info: 800.321.3437 or www.drinet.org
°

BMI LATIN AWARDS

e A prestigious event honoring BMI songwriters & publishers
BMI of the most performed Latin songs of the past year.

[
This is a BMI event, attendance by BMI invitation only.

]
.  ASCAPSHOWCASE

® Acoustic performance by one of today’s
L top Latin artist at Yuca Cuban Cafe.

ASCATP

WELCOME RECEPTION

®  Gather poolside to meet with business
® colleagues over drinks, food, and music!

[
NEW = TRADE SHOW

@ Vendors offering the latest industry resources and services.
‘ Stop by for exciting DAILY PRIZE GIVEAWAYS!!

LATIN MUSIC

CONFERENCE & AWARDS 2002
in association with Hw
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Connect with over 100 reresentatives from radio stations including:

KGBT McAllen, Tx. = KOVE Houston ~ KSOL San Francisco + WCAA New York

KWW McAllen, Tx. = KPTY Houston KZOL San Francisco « WRTO Miami

KLAT Houston KQBU Houston - WAMR Miami WQBA Miami *
KLTN Houston KRTX Houston WAQ! Miami and many more

Confirmed panelists so far:

Mauricio Abaroa, Crescent Moon Records John Reilly, Rogers & Cowan

Rosalia Bobé, (D Now Marco Antonio Rubi, Muxxic Latina

Ramiro Burr, San Antonio Express News Kike Santander, Santander Music

Tomas Cookman, Cookman Interational Bebu Silvetti, Bebu Music

John Echevarria, Universal Music Latino Mark Woodard, Trans World Entertainment
Eddie Leon, Radio Ideas Jeff Young, Sony Discos

Jorge Pino, EMI Latin George Zamora, Wamer Music Latina
Hugo Piombi, RGB Music Leslie Zigel, BMG U.S. Latin

Carlos Ponce, EMI U.S. Latin

The Gromd Finate

THE BILLBOARD
LATIN MUSIC AWARDS

May 9 - Jackie Gleason Theater
PRODUCED & BROADCASTBY TELEMUNDO

TELEMUNDO

Simulcast by Hispanic Broadcasting Corp. ﬁ_gs
to top U.S. Hispanic markets! Netmio.com
PLus L

THE AWARDS SHOW AFTER-PARTY AT BILLBOARDLIVE
Miami’s most talked-about night of the year!

FOR MORE INFO SPONSORSHIPS HOTEL Awards Show tickets are available ONLY to Conference attendees.
Michele Jacangelo Cebele Rodriguez The Eden Roc Resort - 305.531.0000
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EE ilbodrdetertsedm Name: _ = All registration fees §re due prlor tg the cqnference. No personal checks
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WHEN DOVES FLY: Everyone in the
Christian music industry is bracing
themselves for the busiest week of the
year. Gospel Music Week 2002—a
week of showcases, seminars, and
events—takes place April 21-25 at the
Nashville Convention Center. As
always, the week will conclude with
the Gospel Music Assn.’s (GMA) annu-
al Dove Awards. Hosted by Yolanda
Adams and Kurt Warner, the April 25
awards show will be held at the Grand
Ole Opry House and will feature per-
formances by Steven Curtis Chap-
man, MercyMe, Delirious?, Point of
Grace, TobyMac, Third Day, Jars of
Clay, Nicole C. Mullen, Sara Groves,
Shaun Groves, Joy Williams, and
Rebecca St. James. This year’s show
will air live on PAX TV, marking the
first time the Dove Awards will be live
on a national network.

—
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“Our biggest challenge has always
been trying to find a place that most of
the people in the nation can see the
show,” GMA president Frank Breeden
tells Higher Ground. “Because it’s an
award show, the awards are perishable
news. [People have been able to] learn
about it on the Internet before they
saw it in past years. This is a major
development for us.”

In another first for the Doves, Fam-
ilyNet will televise live the two-hour
pre-show, during which more than 35
Dove Awards will be handed out. The
pre-show will also feature backstage
interviews and will direct viewers to
PAX for the remainder of the Doves.
According to Breeden, after the initial
live broadcast, there will be seven
additional airings: “Two will be on PAX
late night and then four of them will
be on FamilyNet and one on INSP.
We've got the greatest chance for a
really respectable audience number
than we've ever had in the past.”

One factor that has always been a
strength for the Doves is the diversi-
ty reflected in the show. There’s
always something for everyone, from
rock to praise and worship, hip-hop
to Southern gospel. Like all awards
shows, there are politics and record-
label agendas, but through the years,
the Doves have proved themselves a
place where the cream does rise to
the top—even when it seems against
the odds. Remember when Sixpence
None the Richer won in the alterna-
tive/modern rock album category in
1996 for This Beautiful Mess? It was
after the label they had been on,
R.E.X,, had gone bust, and long
before it recorded the international
hit “Kiss Me” for the Squint label.

Chris Rice was the Cinderella story
in 1999, when he emerged from
scrappy independent label Rocke-
town Records to beat out competi-
tion from the major labels (including
his boss, Rocketown owner Michael
W. Smith), taking home the male
vocalist of the year trophy.

Anything can happen at the Doves
—and it does. Even in the nominat-
ing process, there are often surprises.
This year’s dark-horse candidates are
Natalie Grant and David Phelps, nom-
inated in the female and male vocal-
ist categories, respectively. Currently
signed to Curb Records, Grant landed
her nomination despite the fact that
both her previous labels—Benson and
Pamplin—had gone belly up. Phelps,
whose eponymous solo disc is also up
for inspirational album of the year, is
best-known as one-fourth of South-
ern gospel’s supergroup the Gaither
Vocal Band. Not only is it unusual for
a vocalist to be singled out from his
group (Third Day lead vocalist Mac
Powell also achieved this feat), but it’s
also unusual for someone from a
Southern gospel quartet to garner
individual recognition. It’s a testa-
ment to the fact that, with that in-
credible tenor, Phelps is establishing
a successful inspirational/pop career
away from the Southern gospel com-
munity, and in Grant’s case, it just
goes to show that no amount of rec-
ord company upheaval can stand in
the way of a great voice.

“The most important thing they
have going for them is they can sing.
They are world-class talents,” Bree-
den says. “David has certainly had a
wonderful platform with the Gaither
Vocal Band, and Natalie has a long
history of performing and being
committed to her talent and her
audience and fans. If anybody hears
them sing, unquestionably these are
two of the most talented vocalists
you've ever heard.”

The Doves are also a forum for new
artists to shine. Among this year’s slate
of nominees, Rocketown singer/song-
writer Shaun Groves earned five nom-
inations, including pop/contemporary
song for “Welcome Home” from his
debut album, Invitation to Eavesdrop.
In the Southern gospel album cate-
gory, Spring Hill newcomers Cross-
Way score a nomination with its de-
but, No Distractions. Breeden says he
was impressed when he first met the
group at the National Quartet Con-
vention. “I listened to the whole CD
on the way back home,” he recalls.
“I'm not surprised they are nominat-
ed at all, because as much as anything,
you have to make great music, but
you also have to have great relation-
ship abilities, and they do. I can’t
imagine that their personalities and
their hard-working appeal didn’t play
some factor in them being honored
with this nomination.”

Navarre To Work
Distribution
For Diamante

BY WES ALDRIDGE
NASHVILLE—California-based Dia-
mante Media Group recently signed a
long-term deal with Minnesota-based
Navarre Corp. for handling Diamante’s
long-term general market distribution.
The change came when Diamante’s
former general market distribution
partner, Distribution North America
(DNA), closed its doors. DNA is a sub-
sidiary of Valley Media Group, which
filed for Chapter 11 bankruptcy last
November, leaving Diamante open to
form an agreement with Navarre.
When asked to speculate on the suc-
cess of the Navarre deal in comparison
to the former agreement, Diamante
founder and president Bill Conine says
he had “no complaint about the staff at
DNA. I think they did a great job with
our product. Iwould hope that Navarre
would do as good a job or better.”
Conine worked closely with Jim
Colson, VP of business affairs at Na-
varre, and claims Colson was “instru-
mental in getting the new company
over to Navarre.” Conine says that his
past business relations with Colson
made him feel “some comfort level”
during the transition out of Valley and
DNA and into Navarre.
“Momentum is shifting toward the
general market, particularly for youth-
oriented Christian styles of music,”

Conine explains. Diamante is leaning
on the wide range of mainstream dis-
tribution outlets (e.g., Best Buy and
Sam’s Club) that Navarre offers to
broaden its general market. At the
same time, Conine is not trying to
shun his Christian market distribu-
tors, because they are equally as instru-
mental in moving product as the larg-
er, general market distributors.

In the past, such mainstream cross-
over acts as P.O.D. and Sixpence None
the Richer have had albums distrib-
uted through Diamante Media Group
companies. “The potential is great for
Diamante in the general market,”
Conine says. “The general market is
accustomed to marketing cutting-edge
genres, such as rap and hardcore
music—styles that Christian retailers
have some difficulty understanding
and supporting.”

Diamante knows about welcoming
cutting-edge genres. Conine points
out, “We were the first Christian com-
pany to bring Christian gangster rap,
Christian ska music, Christian rap-
core music, and the first distributor to
bring Christian punk rock.”

Navarre and Diamante plan to ship
Norman Hutchins’ sophomore JDI
Records release, Nobody but You, as
one of the first under their new agree-
ment. The album has been resched-
uled for retail shelves for June 11,
after a delay arising from Valley’s
financial difficulties.

s i -t
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A LONG TIME COMING: For upward
of two years, the gospel community
has been hearing about the forth-
coming bow of Woody Rock. A
founding member of Baltimore-

based R&B group Dru Hill, Rock set
his career full-throttle on this

music with the passing last year of
his mother, who raised him in the
church on a steady diet of gospel.

Now, after a seemingly endless
series of delays—including ironing
out some legal clarifications with
Dru Hill’s label, Def Jam, regard-
ing a previous commitment to the
group and securing artist clear-
ances for the CD—Rock’s solo
gospel debut, titled Soul Music, is
finally here.

Ironically, Rock’s co-founding
and initial involvement with Dru
Hill hinged on a promise he made
to his mother that the group would
sing religious music.

“We used to sing at a lot of dif-
ferent churches,” Rock explains.
“But, the way that we got our record
deal is that they wanted us to be an
R&B group, so we switched to R&B.
And we always said that when we
got popular we would switch back
over to gospel. And I guess [ got the
calling before everyone else did.”

However, he will still fulfill his
recording commitments to Dru
Hill, who supported him both
vocally and spiritually on the April
9 release. In the meantime, Gospo
Centric Records has been concen-
trating on building a gospel base
for the singer.

Gospo Centric CEO Vicki Mack-
Lataillade says, “For the last two
years, we have been introducing
him to the gospel marketplace in a
number of ways and venues—in-
cluding a college tour with fellow
labelmate Natalie Wilson and
S.0.P. Chorale, appearances at the
Gospel Music Workshop of Ameri-
ca, Gospel Music Assn. Week, the
Bobby Jones Retreat, and a series of
radio dates nationwide.”

The question is: Will those efforts
pay off? According to Mack-Latail-
lade, early indications are promis-
ing. “We’ve been getting urban

by Lisa Collins

radio play on such key stations as
WGCI in Chicago and WWIN in Bal-
timore, and it’s been getting heavy
rotation on gospel radio,” she says.
“Gospel radio has embraced him,
particularly with his remake of the
Winans classic ‘The Question Is.’
They love that song, and the new
single, ‘No Matter What’'—a duet
with Def Jam artist Cayce—is also
being received very well, particu-
larly on the urban side.”

What’s more, Mack-Lataillade
reports that they had “reached
their goals for initial pre-orders,”
though she wouldn’t disclose the
numbers. Of course, the involve-
ment of top-notch R&B producer
Fred Jerkins, Mary Mary, Men of
Standard, and fellow Dru Hill
members didn’t hurt.

“I told everyone all along not to
do anything the way they neces-
sarily thought a ‘gospel’ album
should be and not to shy away from
anything, either,” says Rock, who
also wrote or co-wrote six of the
project’s cuts.

From his remake of the classic
“The Question Is” (featuring the
red-hot vocals of Men of Standard)
to the heartfelt ballad “No Matter
What”; the punchy, Latin-flavored
hip-hop of “Believer”; the mid-
tempo stylings of “My Homey” fea-
turing Dru Hill homeys Sisqé,
Jazz, and Nokio; and “Good to Be
Alive” featuring and written by
gospel knockout duo Mary Mary,
the project parallels Rock’s spiri-
tual sojourn.

“I give God the glory for every-
thing good that’s happened in my
life,” Rock says, “but people who
don’t know Him yet might have
trouble with that whole concept. If
the success I've had in R&B vali-
dates to them the music and words
of the songs I'm doing now, then Il]
be a very happy man. The bottom
line is that it doesn’t matter where
you've been or what you've done:
God can change and fix anybody’s
life. That’s what I want people to
hear and know, and that’s what Sou/
Music is all about.”

BRIEFLY: Commissioned, billed as
one of the top gospel groups of our
generation, reunited onstage last
September at Detroit’s Straight
Gate Church for one night only for
a sold-out crowd, and the result—
the highly anticipated Commis-
sioned Reunion Live double-CD—
drops April 23. Verity Records will
release an accompanying concert
DVD-Video as well . . . Brent Jones
and Holy Roller Entertainment cel-
ebrated the release of his highly
anticipated sophomore CD, Beauti-
ful, with a sold-out CD-release con-
cert in Los Angeles April 7. The disc
officially streeted April 9.
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A ROUSE-ING BODY OF WORK: A bill-
board welcoming an experimental
composer to town might be just
about the last thing you’d expect to
see alongside a rural highway in
Louisiana, but that’s what greeted
Mikel Rouse on Highway 20, just
outside of Ruston. Community lead-
ers, including the mayor, turned up
to welcome Rouse, who will be col-
laborating in coming months with
the North Central Louisiana Arts
Council and local music students
during a residency sponsored by
Meet the Composer.

Ruston may be well off the beat-
en path for most avant-garde com-
posers, but it doesn’t seem like a
stretch at all for Rouse, who has
spent the past 20 years forging
unique artistic partnerships and
blending disparate elements into a
distinctive body of work. Born in
1957 in St. Louis, Rouse came to
New York in 1978, where he partic-
ipated in the flowering of the down-
town arts scene. With his Broken
Consort—a chamber ensemble that
included keyboards, electric guitar,
bass, woodwinds and percussion—
he crafted music that drew upon
Stravinsky, minimalism, and con-
temporary pop. Like many of his
contemporaries, Rouse self-released
his earliest recordings, which were
acclaimed by local classical and pop
critics alike.

Those early lessons in self-suffi-
ciency served him well: After years
of working with independent labels,
Rouse once again has taken matters
into his own hands. Two years ago
he founded a new label, Exitmusic,
and began to sell discs through his
Web site, mikelrouse.com. Now,
with a high-profile production of
his audacious talk-show opera,
Dennis Cleveland, coming up at
New York’s Lincoln Center May 1-
5, Rouse is readying a flurry of new
recordings and reissues on Exit-
music. He has also signed with
online distributor the Orchard to
make his discs available through

major e-commerce Web sites.

Rouse relaunched his label with a
trio of releases, including a remas-
tered reissue of his moving, poetic,
one-man opera Failing Kansas,
based on Truman Capote’s /n Cold
Blood. The work marked a personal
turning point for the composer.

“I wasn’t born in Europe; I don’t
have all that 12-tone angst in my
blood,” he explains. “I grew up in
the South, and I listened to mostly
rock music and jazz and a lot of
country, because that’s what was
there. I'd done pop music and I'd
also done chamber music, but Fail-
ing Kansas was my first attempt at
merging these things in an un-self-
conscious way.”

Listeners coming to Failing
Kansas expecting flowing arias and
other operatic conventions are in
for a shock. Instead of singing,
Rouse overdubs his spoken voice in
multiple layers, a technique he
refers to as “counterpoetry.” He
backs his unaffected delivery with
surging, deceptively complex
rhythms. Rouse continued to
expand the style in his two subse-
quent operas, Dennis Cleveland and
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The End of Cinematics.

Rouse eventually realized that his
counterpoetry was not so far
removed from rap. Accordingly, the
songs on a new recording, Camera-
world, move to a decidedly contem-
porary beat.

“My music is obviously denser
{than rap] and more structured in
terms of the counterpoint, but it’s
still an oral tradition,” Rouse says.
“I dived into hip-hop and discovered
people like Slick Rick and all this
stuff that is just masterfully done.
Cameraworld is an homage to that.”

Most ambitious of all is Rouse’s
third Exitmusic release, a DVD-
Video of his homemade digital film,
Funding, a haunting, occasionally
embittered series of glimpses into
the lives of five New Yorkers left
behind during the economic boom
of the "90s. Still, it’s just the tip of
the iceberg: Later this year, he plans
to release a two-CD anthology of his
early works and another new album,
Test Tones. Next year, he intends to
issue a remastered version of Den-
nis Cleveland (originally issued on
New World in 1996) and a recording
of The End of Cinematics.

“Alot of things [like] distribution
through online services weren’t !
really happening yet when [ started
Exitmusic,” Rouse says. “I may have
been doing it just a little bit too fast!
But I've been very lucky—over a 20-
year recording career, I've actually
retained the rights to my masters.
I've been slowly, painstakingly doing
a conversion process to transfer it |
all to digital format, and I intend to

rerelease all of it.”

BILLBOARD APRIL 20, 2002

‘ O «|}[®

O 000 O

R ab 0 a

( - - -

Q d
0 % 500.344 9 ernationa 0J.4 0

0 0 ») Pa 0 D

orde ad Bilib PO ewoo
08 P adad approp P D
Orders p 0
www.btllboard.com 21



The Road Keeps The ‘Parly’ Going For Rusted Root

BY RAY WADDELL

NASHVILLE—A blue-collar touring
ethic keeps Rusted Root in front of fans
and therefore not dependent on a new
record for a boost in profile.

And when a new record does come,
as Rusted Root’s Welcome to My Party
(Island) did April 9, the touring tail
wags the record dog, rather than vice
versa. The band began a lengthy tour
April 5 at Washington College in
Chestcrown, Md.

“This is a perfect example of how, if
you do it the old-fashioned way, you
have fans, and if you don’t, you have
records,” says John Scher, Rusted
Root’s manager at Metropolitan Talent.
“Even when they haven’t had a record
out in three-and-a-half years, they still
draw over 3,000 fans a night in most
markets.”

Rusted Root’s connection with fans
in a live setting is not lost on its label,
which banks on the impact of touring
to boost record sales. “We actually
scheduled the album’s release in con-
junction with the beginning of the
tour,” says Annie Balliro, product
manager at Island. “We understand

that touring is an integral part of Rust-
ed Root’s success, and we want to cap-
italize on every opportunity possible to
set up the platform for this

has been instrumental in the band’s
success, particularly in “smaller rooms
where we can really blow [fans] away.

help garner increased attention from
radio than past efforts have managed.
Produced by Bill Bottrell, the record
still features the complex,

product.”

Indeed, the road jump-
started Rusted Root’s
career from the Pitts-
burgh-based band’s earliest
days. At shows during the
early 1990s, it sold 30,000
copies of its first self-
released CD, Cruel Sun,
which led to the band’s
signing with Mercury
Records and the release of
When | Woke in 1994. Cre-
ative Artists Agency (CAA)
has booked Rusted Root for
more than nine years.
“We’ve represented them for [most of
their] career, and we're as bullish about
them today as we were nine years ago,”
says Mitch Rose, the band’s responsible
agent at CAA. “If record sales and radio
can catch up with touring, Rusted
Root will be a much bigger band.”

Rusted Root frontman/guitarist
Michael Glabicki agrees that touring

RUSTED ROOT

Then [fans] go out and spread the
word-of-mouth about the show, which
to me is a more effective way to mar-
ket ourselves.”

NEW PARTY
Rusted Root’s new album is a some-
what tighter, more cohesive project,
with more-structured songs that may

polyrhythmic music for which
the band has become known,
but it also has more airplay-
friendly cuts. Additionally, Wel-
come to My Party is notable
for the return to the band of
vocalist/songwriter/guitarist
Jenn Wertz, who left in 1994.
“There was a conscious
effort on our part to not only
have a great band but to bring
the songs into the forefront,”
Glabicki says. Response to the
new songs that have been
played live so far has been
tremendous, he adds.
Glabicki believes that some time off
the road actually helped the album.
“We took a year-and-a-half off prior to
making the record, and I just sat and
wrote without writing for any partic-
ular reason. The whole rut of ‘hurry
up and make a record, then go out and
tour’ had become so taxing. Me being
the main songwriter, I didn’t have

Premier Partners With First Co. Management For Festival Con Dios

BY LINDA DECKARD
NASHVILLE—Premier Productions
has bought 50% of Festival con Dios
from First Co. Management in Nash-
ville. The partners are ready to field
the second annual outing of the con-
temporary Christian rock tour in
September, adding a few new twists
to the signature traveling amphithe-
ater setup.

Among the changes are reserved
grandstand seats, as well as general-
admission standing room; Louis Palau
Crusades is linked to the event as the
ministry element; and marketing will
include a one-weekend, advance-sale
e-mail blast to as many as 2 million
interested consumers garnered from
a first-ever compilation of several lists.

Proof that the concept has legs—
apart from the return of Festival con
Dios—is the upcoming announce-
ment of yet another such touring-
venue lifestyle festival, this one fea-
turing pop music and a major sponsor.
Audio Adrenaline will headline Festi-
val con Dios with TobyMac, Mercy Me,
and (tentatively) Out of Eden on the
bill. There will be 10 or 11 acts in total,
Scott Brickell of Brickhouse Enter-
tainment says. The Newsboys head-
lined last year, when the tour drew
100,000 in attendance at 32 dates, half
of those immediately after the terror-
ist attacks on Sept. 11.

Mark Stuart, lead singer of Audio
Adrenaline (which also played the first
tour), likes the festival concept
because it “brings out more people,
more excitement. For us it’s a no-
brainer: non-risky, financially solid,

and ultimately we play for more peo-
ple, and that’s a good thing.”

The band has been playing 2,500-
seat theaters on its own but opted to
skip an earlier tour in support of its
latest album, Lift, on Forefront
Records. “We knew we’d be headlin-
ing Festival con Dios. We decided to
forego a spring tour and just make our
tour the Festival con Dios dates,” Stu-
art explains. “We may do a small run
after Festival con Dios.”

The physical setup will be similar to
last year’s tour: a traveling amphithe-
ater featuring a festival element with
motocross and skateboarding demon-
strations, participatory games like
bungee jumping and rock climbing,
food, drink, and souvenirs. (The festi-
val may also add indoor laser tag this
year.) It will play eight weeks, from
September to October.

First Co. Management tour pro-
duction manager Steve Campbell esti-
mates the cost of production to be
more than $500,000. The festival trav-
els in six trucks: four for production,
one for the stage, and one for the gen-
erator. It boasts the “biggest portable
stage in America, 100 feet wide by 50
feet tall,” he adds. It’s a “one-stop
deal,” and everything comes in with
the show, without any day-of vendors.
It takes six hours to set up and three
to tear down. The gates open at 2
p.m., with a 3 p.m. start and 10 p.m.
finish. Tickets are $25 and below.
Capacity is 7,500.

The outdoor atmosphere is both a
plus and a minus for the performers.
Stuart loves the environment.

“There’s something incredible about
playing under the stars—until it starts
raining. But it is harder for the artists,
because there’s no dressing room. You
have to maybe run into a mall or walk
to McDonald’s to get indoor plumb-

AUDIO ADRENALINE

ing,” he says. “We’re blessed. We're
able to afford a bus. It’s not an ideal
touring situation if you are kind of a
prima donna, as most rock bands are.”

Premier VP Roy Morgan is particu-
larly pleased with the festival’s pur-
chase of portable grandstand seating,
which makes it more user-friendly for
parents. “Each section will seat up to
420 people, and we're looking at the
possibility of four sections, for over
1,600 seats. They'll be soid at a premi-
um, a reserved-seat section,” he says.

Morgan is also overseeing the
event’s marketing and promotion and
is planning the national on-sale
weekend at the end of June. “The
only way you can purchase tickets is

via the Internet on any of the shows
or cities that one weekend. There will
be a discount incentive. That didn’t
happen last year, because you had 25-
30 different promoters doing their
own thing. This year, while there will
still be promoters doing their own
thing, there is going to be consisten-
cy in the marketing.”

That, combined with the Louis
Palau link—which Campbell describes
as “a massive coup; the first time in
history a massive outreach ministry is
linked with a touring rock festival”—
should help increase attendance by
50%-100%, Morgan says.

One element that none of the par-
ticipants expect to ever change is the
primary use of mall parking lots as the
festival’s sites. Easy access, coopera-
tive advertising, and a similar family
clientele make them particularly
attractive. In fact, First Co. Manage-
ment CEO Wes Campbell says he’s
about a week away from announcing
another tour using the same traveling
festival format.

The pop tour (planned for July and
August) will be sponsored by Procter
& Gamble’s (P&G) Clairol and is ten-
tatively called the Herbal Essence
Summer Blast. Wes Campbell says
P&G is spending $6 million on nation-
al TV marketing. Like Festival con
Dios, it will be a lifestyle event. Part-
ners with First Co. Management in
that endeavor are Track Entertainment
in New York and Jam Entertainment
in Chicago. It will feature the same
staging as Festival con Dios but differ-
ent color schemes and a new set.

time to reinvent what I was trying to
say. And not only did I have more time
to write music [for the new album],
Liz [Berlin] and Jenn had both been
writing and into different kinds of
music, and they brought that to the
band, as well.”

While Rusted Root has a devoted fol-
lowing, Glabicki does not compare the
Rootheads to fans of bands like Wide-
spread Panic or Phish that spend long
stretches of time and distance follow-
ing their favorite band from town to
town. “Our fans are definitely not like
the Phish-heads. We might get five or
six traveling together. But then, we’re
not really a ‘jam band.’ If we are a jam
band, we really suck at it.”

JOINING THE CIRCUS

Balliro says the label will comple-
ment the tour with special banners and
merchandise booths promoting the
new record. “We also made the pro-
moter ad mattes with the new album
artwork and the new band image, and
the tour is called the Welcome to My
Party tour. Island will have a street
team at every date with stickers, post-
cards, and flyers with all the new album
info. Touring is the concrete founda-
tion on which we build everything.”

Balliro says Rusted Root’s fans are
very Internet-savvy, so online initia-
tives will also help spread the word.
The CD itself features interactive com-
ponents that steer fans to a special Web
site with tour and band photos and
information.

The band’s spring route is a mixture
of clubs, colleges, ballrooms, and some
festivals. The summer leg is being
finalized, but, Rose says, “we play the
right venue for the band in each city.”
He adds that there are plans for Rust-
ed Root to tour for at least most of the
next 12 months.

Early returns on the spring leg are
very positive. Rusted Root sold out an
April 11 show at Washington, D.C.’s
9:30 Club in advance. “I book them
because they sell out,” says Seth Hur-
witz, club owner/promoter. “It’s nice
to see they've hung in there, and they
still do great business.”

Eagles Ballroom in Milwaukee has
Rusted Root coming in for the fourth
consecutive year May 3. “They always
sell out my room,” says Leslie West,
talent buyer for the 3,500-capacity
venue. “I'd like to take credit for it and
say it’s because I'm such a great pro-
moter, but they pretty much sell them-
selves. We're located right next to Mar-
quette University, and Rusted Root has
a strong college following. If we book
them, people will come.”

In addition to Glabicki, Berlin
(vocals/guitar) and Wertz, Rusted
Root is made up of Jim Donovan
(drums/vocals), Patrick Norman
(bass), and John Buynack (lead
guitar/flute), along with touring
keyboardist/percussionist John
McDowell.
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BOXSCORE.

®
APRIL 20 "
% | CONCERT GROSSES
VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE ICKET PRICE(S) CAPACITY PROMOTER
BILLY JOEL & ELTON JOHN Ice Palace, $2,329,530 20628 Clear Channel
Tampa, Fla. $175/$85/$45 21,045 Entertainment
March 9
BILLY JOEL & ELTON JOHN Madison Square Garden, $2,168,960 18,799 Clear Channel
New York $175/845 19,325 Entertainment
March 15
THE ALLMAN BROTHERS BAND Beacon Theatre, $1,639,595 27,810 Clear Channel
New York $65.99/$45.99 nine sellouts Entertainment
March 14-24
‘N SYNC, SMASH MOUTH, Palace of Auburn Hills, $1.133.623 19,040 Clear Channel
TONY LUCCA Auburn Hills, Mich. $110/$75/$52 50/$39.50 sellout Entertainment, Palace
April 1 Sports & Entertainment
KiD ROCK, HEMIGOD Palace of Auburn Hills, $1,032,447 29,733 Clear Channel
Auburn Hilis, Mich. $35.50 two sellouts Entertainment, Palace
March 16-17 Sports & Entertainment
‘N SYNC, SMASH MOUTH, Van Andel Arena, $839,095 9,596 Clear Channel
TONY LUCCA Grand Rapids, Mich. $110/$52.50 10,344 Entertainment
April 2
‘N SYNC, GINUWINE Rose Garden, $825,843 12,913 Clear Channel
Portland, Ore. $110/839.50 17,840 Entertainment
March 3
‘N SYNC, SMASH MOUTH, Pepsi Center, $810,568 12,337 Clear Channel
TONY LUCCA Denver $110/837.50 15,900 Entertainment
March 25
CROSBY, STILLS, NASH & YOUNG Bradley Center, $783,724 10,130 Clear Channel
Milwaukee $151/$40.50 18,934 Entertainment
March 11
CROSBY, STILLS, NASH & YOUNG America West Arena, $767.260 9,883 Clear Channel
Phoenix $151/$42.50 17,826 Entertainment
March 26
‘N SYNC, SMASH MOUTH, Hilton Coliseum, $764,528 12,385 Clear Channel
TONY LUCCA Ames, lowa $108.50/$46 13,000 Entertainment
March 27
CROSBY, STILLS, NASH & YOUNG Mellon Arena, $723,999 9,350 Clear Channel
Pittsburgh $150/$39.50 12,638 Entertainment
March 6
BARRY MANILOW Aronoff Center for the Arts,  $434,965 7.045 Concerts West
Cincinnati $93/$67/357/$46 7,768 three shows
April 4-6 one sellout
I KID ROCK, TENACIOUS D Freedom Hall Coliseum, $424 879 15,148 Clear Channel
Louisville, Ky. $29 sellout Entertainment
March 23
0Z2ZY OSBOURNE, THE TEAiPARTY, Copps Coliseum, $408,999 11,302 Clear Channel
PROJECT WYZE Hamilton, Ontario (5648,669 Canadian) 14,028 Entertainment
March 10 $37.52
e — S — SE—
BARRY MANILOW MCI Center, $396,574 6,527 Concerts West,
Washington, D.C. $87/$62/$37 7.0M Musicentre Prods.
April 7
LUIS MIGUEL Don Haskins Center, $394,200 6,212 Clear Channel
El Paso, Texas $100/$49.50 7.122 Entertainment
March 29
MOONDOG CORONATION BALL: CSU Convocation Centre, $358,748 9,187 Clear Channel
TOMMY JAMES & THE SHONDELLS, Cleveland $50/$27.50 9,200 Entertainment
GARY PUCKETT & OTHERS March 23
B ENRIQUE IGLESIAS Shrine Auditorium, $338,504 6,143 Clear Channel
Los Angeles $68/$38 sellout Entertainment
March 30
|- — — 1
OZ2ZY OSBOURNE, THE TEA PARTY,  General Motors Place, $323,596 9,158 Clear Channel
PROJECT WYZE Vancouver ({8515,330 Canadian) 13,727 Entertainment
March 3 $37.36
i STRING CHEESE INCIDENT, The Fillmore, $321,300 10,800 Clear Channel
STANTON MOORE, ANGELIQUE Denver $29.75 three sellouts Entertainment
KIDJO, RICKY SKAGGS March 21-23
MARY J. BLIGE, AVANT Aladdin Theatre for the $316,530 6,897 Clear Channel
Performing Ants, Las Vegas  $60/$30 7,019 Entertainment
March 2
NO DOUBT, THE FAINT, KENNA Universal Amphitheatre, $314,935 11,591 House of Blues Concerts,
Universal City, Calif. $33.50 two sellouts Goldenvoice
March 27-28
SANTANA, THE WAILERS TD Waterhouse Centre, $302,877 6,462 Clear Channet
Orlando, Fia. $65.50/$35.50 12127 Entertainment
March 23
ALICIA KEYS, GLENN LEWIS Paramount Theatre, $272,625 5.995 Clear Channel
QOakland, Calif. $51.25/$40.75 6,080 two shows Entertainment
March 3-4
HARRY CONNICK JR. Orpheum Theatre, $269,845 4,360 Clear Channel
San Francisco $75/$29.50/$19.50 4,458 two shows Entertainment
March 29-30
KID ROCK, TENACIOUS D Municipal Auditorium, $244,383 8742 Clear Channel T
Kansas City, Mo. $29 sellout Entertainment
March 28
— - =
KENNY CHESNEY, SARA EVANS, Memorial Coli $240,690 6,843 Clear Channel
PHIL VASSAR Jacksonville, Fia. $38.50/$30.50 8,054 Entertainment
April 5
JULIO IGLESIAS Westbury Music Fair, $235,677 5151 Clear Channel
Westbury, N.Y, $50/$43.50 5,484 two shows Entertainment
March 22-23 one sellout
DREAM THEATER Beacon Theatre, $227,090 5,697 Clear Channel
New York $60/$30 5,803 two shows Entertainment
March 27-28
ENRIQUE IGLESIAS Rosemont Theatre, $219.262 4,3% Clear Channel
Rosemont, Il $58/$35 sellout Entertainment
March 26
NO DOUBT, THE FAINT, KENNA Event Center Arena, $206,668 1229 Clear Channel
San Jose, Calif. $30.25 sellout Entertainment
March 25
ENRIQUE IGLESIAS ctnow.com Oakdale $202,624 4,806 Clear Channel
Theatre, Wallingford, Conn.  $52/$32 sellout Entertainment
March 23
B.B. KING, BOBBY “BLUE” BLAND, Star Plaza Theatre, $191,774 5678 Star Prods.
KOKO TAYLOR & HER BLUES Merrillville, Ind. $43/$33 6,800 two shows
MACHINE March 29-30
SPRING HIP-HOP EXPLOSION: First Union Spectrum, $186,085 5,341 Take Down Records =
BEANIE SIGEL, JAY-Z & OTHERS Philadelphia $49/835/$27.50 12,000
April 5

Copynght 2002, VNU Business Media, Inc. All nights reserved Boxscores should be submitted to: Bob Allen, Nashville.
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BUSINESS AS USUAL: Tim Ryan, man-
ager of the Arrowhead Pond of Ana-
heim in California for Covanta Energy,
says that it’s business as usual at the
arena, despite the fact that Covanta
filed for Chapter 11 bankruptcy pro-
tection April 1. Covanta has a contract
with the city of Anaheim that extends
for another 221/2 years and leaves Cov-
anta responsible for some of the financ-
ing of the facility and 100% of the man-
agement. He says, “There is not one bit
of change in our everyday operations.”

Ditto for the Corel Centre in Ottawa,
where Tom Conroy, director of facili-
ties and services, says there will not be
any operational changes now or in the
foreseeable future. Covanta has a 30-
year management contract on that
venue that began under the Ogden
Entertainment label in 1996. The
arena is privately owned by Patladium.

In fact, Conroy is looking at a busy
spring, with the Dave Matthews Band
April 20 and the Moody Blues April 17.
None of the spring leasees have called
with concerns about bankruptcy. “It’s
not even a blip on the radar screen,”
he says.

Ryan has just finished a sold-out
Crosby, Stills, Nash & Young concert
and has Paul McCartney May 5, Alan
Jackson July 23, and Vincente and Ale-
jandra Fernandez with Juan Gabriel
coming up. In the theater setup, he’s
done Steven Curtis Chapman and has
a charity event with Sugar Ray May 11.
He says, “Concert bookings are ahead
of last year.”

Covanta sold its other live enter-
tainment holding, an interest in Met-
ropolitan Entertainment Group, to
Mitch Slater (Billboard, March 30).

SOLID AS A ROCK: The per cap on food
and drink for a Kid Rock date at Alltel
Arena in North Little Rock, Ark., was
$6.80 from 10,600 attending. The mer-
chandise per cap was $10.02.

T

MARION

Despite having been there only one
year prior, Kid Rock was still a strong
draw. Building manager Michael Mar-

by Linda Deckard

ion attributes that in part to the tick-
et price, which was a reasonable $29.

“The ticket price didn't change, and
it was a Clear Channel tour,” Marion
says. “Kid Rock is enormously popu-
lar here, and the price was right.”

The production includes an Air-
stream trailer, a clothesline of clothes,
and hubcaps onstage.

GOLDEN COMBINATION: SMG CEO
Wes Westley announced that SMG
Sports and Entertainment and Gol-
denvoice Entertainment have joined
forces to promote and book the Grove
of Anaheim (formerly the Sun The-
ater). SMG director of entertainment
Mark Perthel says the goal is to be
“very competitive in the alternative
music scene there.”

Goldenvoice co-president Rick Van
Santen adds that the Grove “is very
similar to the Palladium in Los Ange-
les and will complement our other
venues in southern California.” The
Grove of Anaheim has four seating
configurations, ranging from 500 to
2,200 in capacity.

HOME SWEET HOME: Jim Walczak is
back in Wisconsin, his home state. A
22-year veteran of the business, Wal-
czak joined the Fox Cities Performing
Arts Center in Appleton April 1 as
director of operations.

Building director Kirk Metzger says
the 2,055-seat venue will open Nov. 24
with a private party featuring Tony
Bennett in the evening show and a per-
former to be named for the matinee.
The party is for Aid Assn. for Luther-
ans/Lutheran Brotherhood, which
donated $8 million to the construction
of the $45 million theater in exchange
for the chance to have this party cele-
brating the group’s centennial.

Before joining Fox Cities—so
named for the cities along the Fox
River—Walczak was at the Rushmore
Plaza Civic Center in Rapid City, S.D.

MORE NEW JOBS: William Blaziek is
the new GM of the El Paso Convention
and Visitors Bureau, as well as of the
El Paso Convention and Performing
Arts Center.

Kathleen Turner has been named
GM of the Cultural Center of New
Orleans for SMG. The center includes
the 6,617-seat Morris F.X. Jeff Munic-
ipal Auditorium and the 2,317-seat
Mahalia Jackson Theatre of the Per-
forming Arts. She had been GM of the
Richmond Coliseum in Richmond, Va.

Rosser International will design a
multi-purpose amphitheater/stadium
in Roanoke, Va. Construction on the
$18 million venue begins next Febru-
ary. It is to seat 15,000 for concerts.
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» MOTH

Provisions, Fiction & Gear

PRODUCER: Sean Beavan

Virgin 11892

Moth is a nice rock band. They’re not
dirty. They’re not too rough. They’re
the kind of ever-smiling party band you
might see crankin’ out tunes under
rays of sunshine on shows like MTV’s
Spring Break. They’re aggressive. But
they won’t hurt you. They're nice—
even when they’re kinda angry. Not
that there’s anything wrong with that.
When they’re on-point (which is fairly
often), Moth delivers perfectly crafted,
pop-inflected anthems. Cases in point:
the single “I See Sound,” which is win-
ning friends at rock radio, and the
equally infectious “Hearing Things”
and “Thinkin’ Please.” There are count-
less angry-young-man outfits that
would be wise to take a lesson from
frontman/tunesmith Brad Stenz. He
knows how to write and deliver a song.
Still, there are moments when you
wish for just a tiny bit of dirt, or just a
little bit of edge. Ultimately, such ele-
ments would make Moth that much
more compelling. —LF

% LUNA

Romantica

PRODUCERS: Luna, Gene Holder

Jet Set TWA 045

Can indie alt-rockers maintain a sense
of unpolished realness while making
music that’s widely accessible and even
achingly beautiful? Yes—and Luna
(again) offers proof with this entranc-
ing mix of laid-back melodies. Singer/
lyricist Dean Wareham may not have
the clearest pitch or the widest range,
but his gentle, understated delivery is
powerfully seductive and his lyrics
remain smartly original. Ethereal gui-
tars and languid percussion help create
a hypnotic, dreamy effect, expertly
illustrated on the stunning opener
“Lovedust.” Romantica never gets
drowsy, though, thanks to quick bursts
of energy from lively numbers like
“Black Postcards.” By making an
album that’s utterly listenable without

STEVE EARLE

Sidetracks

PRODUCERS: Twangtrust
E-Squared/Artemis 129

While once again illustrating just how
deeply he loves all kinds of music—
from folk to country to bluegrass to
grunge to reggae—Steve Earle re-
minds us here that he also knows inti-
mately what it’s like to be a fan, giving
us this excitingly diverse and hip col-
lection of odds and ends. A must-have
for hardcore followers, Sidetracks
compiles covers (a surprisingly ven-
omous take on Nirvana’s “Breed” and a
stark remake of Bob Dylan’s “My Back
Pages”) with Earle’s many soundtrack
cuts (including “Some Dreams” froin
The Rookie). Among the album’s many
highlights are the alternate version of
“Ellis Unit One,” featuring the Fairfield
Four—the original version was used in
the film Dead Man Walking—and
Earle’s inspiring albeit unlikely take on
the Slickers’ reggae classic “Johnny
Too Bad.” It’s rare that an odds-and-
ends set proves this compelling—and
that, as much as anything else, empha-
sizes just how remarkable a talent we
have in Earle, wha pitches in track-by-
track commentary here.—WO
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KRONOS QUARTET

Nuevo

PRODUCERS: Gustavo Santaolalla,
David Harrington, Jusith Sherman
Nonesuch 79649

The innovative Kronos Quartet turns
its sights to the music of Mexico for
Nuevo, a collection of native songs
spanning the past 80 years. The album,
which came to fruition after violinist
David Harrington visited Mexico City,
interprets songs from an eclectic mix
of Mexican composers, including Juan
Garcia Esquivel, Roberto Gémez
Bolarios, and Silvestre Revueltas. In
addition to the quartet’s string
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arrangements, field recordings of reli-
gious rituals and street celebrations
give the album a lively reality. The
quartet is equally adept at solemn love
songs (Agustin Lara’s “Se Me Hizo
Facil”) and whimsical farces (Bolaios’
“Chavo Suite”). From the melancholy
melodies of one-armed street per-
former Carlos Garcia’s musical leaf to
Plankton Man’s deft mix of traditional
mariachi and European electronica,
Nuevo is a vibrant showpiece of Mexi-
co’s musical diversity.—JDF
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SHERYL CROW

C'mon, C'mon

PRODUCERS: Sheryl Crow, Jeff Trott,
John Shanks

A&M 11930

Trends, be damned! Crow closes a
four-year gap between recordings
with a set that bravely (and wisely)
leaves the tail-chasing and kiddie-
baiting to others. Instead, she offers
a masterfully crafted collection that
warmly recalls the era of album-
driven FM rock radio. Although
Crow surrounds herself with an
army of glittery guests (including
Lenny Kravitz, Stevie Nicks, and
Don Henley), she never loses control
of the proceedings—nor does she
play her fab friends like bells and
whistles. Rather, they quietly en-
hance the tune at hand. And Crow
proves here that her skills as a song-
writer have matured quite nicely. On
rockers like the single-worthy “Steve
McQueen,” she’s assured and aggres-
sive without becoming unnecessarily
caustic, while gentle moments like
“Safe & Sound” are sensitive without
being overly sentimental. A most
welcome return from one of rock’s
most valuable players.—LF

sacrificing its integrity, Luna provides
the season’s greatest guilty pleasure—
without the guilt.—WH

% THE APEX THEORY

Topsy-Turvy

PRODUCER: Don Gilmore

DreamWorks 13884

This debut effort from rock act the Apex
Theory deserves multiple listens, for its

unique blend of intelligent lyrics and
hard-driving guitars and drums gets
better with each spin. Themes of inde-
pendence and introspection abound, as
do interesting synthesizer riffs and
forceful vocal deliveries. It's a challenge
to forget the chorus of “Mucus Shifters,”
a tirade against the power of money,
and of the dynamic first single, “Shhh
... (Hope Diggy).” Slower tracks like

“Come Forth,” an everyman’s tale of
relationship woes, are equally memo-
rable. The Los Angeles-based quartet
combines a variety of Mediterranean
and rock musical influences through-
out, most notably on “That’s All,” with
its slightly dissonant aural mix. “Apos-
sibly,” another highlight, captures the
slightly sinister quality of being afraid
of accountability.—JP

RUSTED ROOT

Welcome to My Party

PRODUCER: Bill Bottrell

Island 314 586 776

Like each of Rusted Root’s previous
four albums, Welcome to My Party is
lopsided, containing a few really great
songs, a handful of nice moments
spread over twice as many tracks, and a
couple rather forgettable tunes. This
time around, the rousing title track,
the serene “Why Cry,” and “Blue Dia-
monds,” a lovely, cinematic ballad,
prove to be the gems. The *70s soul-
inflected “Union 7” and “People of My
Village”—which slyly melds Deadhead
and dancefloor sonics—emerge as run-
ners-up. Producer Bill Bottrell’s
(Sheryl Crow, Tom Petty) return is cer-
tainly felt, as is the return of vocalist
Jenn Wertz. But, ultimately, Welcome
proves unsatisfying. Ever since its
sunny 1994 single, “Send Me on My
Way,” broke things open for the hard-
touring Pittsburgh act, Rusted Root
seems only to have inched toward mak-
ing a career-defining album. While
Welcome clearly isn’t it—merely teas-
ing fans in the same way as 1996’s Re-
member—it seems to prove that
reuniting with Bottrell (especially after
1998's disappointing self-titled effort)
was a smart move. Yet, it seems like
the songs just weren't there yet. Here’s
hoping for more gems next time.— WO

R&B/HIP-HOP

THE BRAXTON BROTHERS

Both Sides

PRODUCERS: the Braxton Brothers

Peak PKD-8507

After two albums with Windham Hill,
the Braxton Brothers—bassist Nelson
and saxophonist Wayne—are staples on
the smooth jazz/new adult contempo-
rary front. Now with a new label, the
twins have decided to shake things up
a bit. Having opened for the likes of the
Whispers, Eric Benét, and Teena Marie,
the duo is now eyeing the mainstream
urban market. This third album fuses
both sides of the Braxtons’ musical
personalities: smooth jazz and R&B/
neo-soul. The result is a pleasing mix
of instrumentals—flavored with the
brothers’ signature style of smooth
melodies and spirited bass—and ur-
banized vocal tracks featuring refresh-

(Continued on next page)

MUDDY WATERS

The Real Folk Blues/More Real
Folk Blues

REISSUE PRODUCER: Andy McKaie
ORIGINAL PRODUCERS: Leonard and
Phil Chess, Willie Dixon

Chess/MCA 088-112-822

HOWLIN’ WOLF

The Real Folk Blues/More Real
Folk Blues

REISSUE PRODUCER: Andy McKaie
ORIGINAL PRODUCERS: Sam Phillips,
Leonard and Phil Chess, Willie Dixon
Chess/MCA 088-112-820

SONNY BOY WILLIAMSON
The Real Folk Blues/More Real

vV I

Folk Blues

REISSUE PRODUCER: Andy McKaie
ORIGINAL PRODUCERS: Leonard and
Phil Chess, Willie Dixon

Chess/MCA 088-112-823

JOHN LEE HOOKER

The Real Folk Blues/More Real
Folk Blues

REISSUE PRODUCER: Andy McKaie
ORIGINAL PRODUCER: Ralph Bass
Chess/MCA 088-112-821

In the midst of the mid-"60s folk-music
boom, Chess Records strove to tap into
the younger generation’s budding en-
thusiasm for Americana authenticity by
presenting its veteran blues artists as
folk pioneers—even if their products

T AL

R E |

DDY
WATERS

for the label had long since taken on an
urban electricity and sophistication. A
manifestation of this marketing tac-
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tic—which, of course, was truthful in
the sense that these men embodied an
unadulterated oral (i.e., folk) tradi-
tion—was the series of Real Folk Blues
and More Real Folk Blues compilations
devoted to the label'’s signature giants:
Muddy Waters, Howlin’ Wolf, Sonny
Boy Williamson, and John Lee Hooker.
Now part of MCA/Universal’s excellent
line of remastered, expanded, and
freshly annotated “Blues Classics,” the
original titles and their sequels have
been definitively paired on a series of
single CDs. For the 50th anniversary of
Chess in 1997, MCA rolled out beauti-
fully remastered single-disc best-of
anthologies for each of these artists
(with two each for Waters and Wolf).

Yet the Real Folk sets manage to
diverge usefully from those collections
by juxtaposing classic singles with
more obscure material. A revelatory
case in point is Waters’ lost gem “She’s
Alright,” a live-wire track that doesn’t
appear on any of MCA's many wide-
ranging anthologies of his work
(including the boxed set). Hooker’s
disc—which features the artist, atypi-
cally, with a full band in tow—includes
such uncommonly anthologized items
as his polemical answer to Woody
Guthrie, “This Land Is Nobody’s Land.”
There are similar finds on each of these
2A-track sets, which have only grown
more “real” and life-affirming with
every passing year.—BB

l:n“mlnmns. Bradley Bambarger, Leila Cobo, Jonathan Cohen, Jay De Foore, Gordon Ely, Larry Flick, Wayne Hoffman, Gail Mitchell, Wes Orshoski, Michael Paoletta, Jill Pesselnick, Philip van Vieck, Ray Waddell. SPOTLIGHT:

» Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of spedial artistic, archival, and commercial interest, and outstanding collections of works by one or more artists.
PICKS (): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (#): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSICTO MY EARS (J7J): New releases deemed Picks that were featured in the Music to My Ears
column as being among the most significant records of the year. All albums commercially avallable in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) ar to the writers in the appropriate bureaus.

24

www.biliboard.com

BILLBOARD APRIL 20, 2002




5 8 -ll

| —
> |

——— a =T ot

(Continued from preceding page)

ing turns by such promising San Fran-
cisco Bay Area talent as Ledisi, Seabron
Sawyer, and Martin Luther. Standout
cuts include the easy ballad “So
Divine,” the mellow-jamming “Stop
Sayin’ That,” and the syncopated “Bet-
ter Than Nothing?"—GM

DANCE/ELECTRONIC

NICOLE J. McCLOUD

So What?

PRODUCER: Lou Pace

24/7 Records/Artemis 872470

The South African-born, Florida-resid-
ing Nicole J. McCloud has been honing
her skills since the mid-"80s, when her
pop-dance single, “Don’t You Want My
Love,” exploded on dancefloors around
the globe. These days, she's touring the
country in support of her new single,
the incredibly strong, crossover-happy
“One Good Reason,” which is receiving
much love and support from radio sta-
tions like WKTU New York. The track is
a fine vehicle for McCloud, whose pow-
erhouse vocals are a cross between
Tina Turner and Whitney Houston.
Those that can’t get enough of the
energetic vibe of “One Good Reason”
will find much to sink their teeth into
here, particularly infectious tracks like
“This House Is Not a Home,”
“Search’n,” and the Diane Warren-
penned “Tell Me Where It Hurts.” Else-
where, McCloud handles midtempo
pop (the Britney Spears-hued “Get
Your Hands off My Man”), ballads
(“Lessons of Love”), and even Latin
freestyle (“Why Should I”). A totally
abysmal revamping of “Don’t You Want
My Love” closes the album. This mis-
step aside, So What? will surely satisfy
many in the dance-pop world.—MP

COUNTRY

> STEVE AZAR

Waitin’ on Joe

PRODUCER: Rafe Van Hoy

Mercury 170269

On his Mercury debut, Steve Azar par-
lays his Delta roots and inspired song-
writer's instincts into a potent mixture,
without sacrificing his musical integri-
ty-—even though minimal pop sensibil-
ities sneak into the mix (in order to
maximize appeal at country radio,
which seems to crave the poppy stuff).
A perfect example is debut single “I
Don’t Have to Be Me ('Til Monday),”
which boasts a nice workaday lyric and
some nice slide guitar work with an

appealing singalong chorus. Similarly,
the artist has a knack for punchy songs
with crisp instrumentation tailor-made
for radio (midtempos like “My Heart
Wants to Run”). Even so, Azar seems
more at home with such rootsy obser-
vations as the crackling “Damn the
Money” and Springsteen-esque
acoustic rockers “The Underdog” and
the shuffling “One Good Reason Why.”
Azar conjures swampy, manic energy
on “Goin’ to Beat the Devil (To See My
Angel Tonight),” and the title cut is a
subtle masterpiece, a believable ballad
with well-drawn characters and soul to
burn. Azar is the kind of new artist
country music needs right now.—RW

% KEVIN DENNEY

Kevin Denney

PRODUCER: Leigh Reynolds

Lyric Street 11475

Kevin Denney may well be the best of a
promising crop of male vocalists from
the class of '02. H= owns a sincere,
lights-out baritone with plenty of vocal
tricks, and he'’s a more-than-capable
songwriter. “It Don’t Matter” portrays
loneliness worthy of Vern Gosdin, and
the good-timing “Takin’ Off the Edge”
works like a tonic. Denney ups the
tempo with such barroom shuffles as
“Correct Me If I'm Right” and Leslie
Satcher’s “Cadillac Tears,” then gears
down on lovesick ballads (“That’s Just
Jesse,” “It’ll Go Away”). The robust “My
Kind of Song” and Haggard-like “That’s
What I Believe” make strong points, and
“Daddy Was a Navy Man” is understated
elegance. What we have here is a darn
good country singer. What a concept
for country music.—RW

LATIN

» GIAN MARCO

A Tiempo

PRODUCERS: Emilio Estefan Jr., Gian Marco
Crescent Moon Records 2 501205

On his U.S. debut album (following
indie releases in his native Peru),
Gian Marco emerges as a surprisingly
strong and mature songwriter, which
is no surprise, given his trajectory as
a songcrafter for people like Em-
manuel and Marc Anthony. What is
more surprising is his aplomb as a
performer, as he navigates a roster of
songs that range from intensely inti-
mate (“Lamento”) to decidedly up-
beat (“Volveré”). Marco has a versa-
tile, pliable voice, with broad vocal
range. This gives further appeal to a
roster of mostly romantic songs that
are both catchy and poignant. Al-
though the initial “Se Me Olvidé”

comes across as over-produced, the
album then settles into a more or-
ganic and comfortable pace, with
each song its own distinct—and ap-
pealing—universe. As if to stake his
claim over his own material, Marco
ends the disc with “Sentirme Vivo,” a
song that was a hit for Mexican
singer Emmanuel. In this acoustic
version (guitar and violin), Marco
underscores the strength of his songs
and his interpretation of them.—LC

WORLD MUSIC

% ALI AKBAR KHAN

From Father to Son

PRODUCERS: Mary Khan, Nick Peck,

Tim White

AAMP 0209

Ali Akbar Khan is one of the greatest
sarode artists of his time (the sarode is
a 25-string lute-like instrument made
of teak or mahogany with a goatskin
hide stretched over it and a metal fin-
gerboard). This album, recorded live in
Berkeley, Calif., last year, consists of
one song: “Ragini Puriya Dhanasri,” an
evening raga, 58 minutes in length.
Khansahib’s son, Alam, performs on
sarode with his father, and this is, in-
deed, apprenticeship by live perform-
ance. The Khan family’s classical
music tradition dates to the 16th cen-
tury and the court of Moghul Emperor
Akbar. “Ragini Puriya Dhanasri” is an
elegant, peaceful, traditional raga,
interpreted here with wondrous
artistry and keen sensibility by
Khansahib and son. This is not music
for the impatient; “Puriya Dhanasri”
unfolds likes a lotus blossom. Racked
in North America by Revolver—PVV

% SALAMAT

Ezzayakoum

PRODUCER: Dr. Hijaz Mustapha

Piranha 1256

Salamat is master Nubian percussion-
ist Mahmoud Fadl’s Cairo-based roots
band. Ezzayakoum features vocalists
Sayed Khalifa, Hassan El Saghir, Salwa
Abou Greisha, and Hassan Abdel Azziz,
as well as a dozen outstanding instru-
mentalists. Only one of the songs—
“Elleya Misafir"—is a traditional piece.
The remaining tracks are contempo-
rary Nubian songs, most of which were
authored by members of the ensemble.
Fadl and his collaborators are Nubian
neo-traditionalists, inspired by the an-
cient musical heritage of Nubia, yet
intent on making this heritage a living
part of our world. The music is roman-
tic, wonderfully melodic, and intensely
rhythmic. The moods vary from the

uptempo groove of “Lau Elreida” to the
elemental arrangement of “Galbi El
Atouf,” animated by the evocative
singing of Salwa Abou Greisha.—PVV

BLUES

% OTIS TAYLOR

Respect the Dead

PRODUCER: Kenny Passarelli
Northernblues 0009

Taylor follows the release of his superb,
Handy Award-nominated album White
African with an equally compelling
record that is, unfailingly, a galvaniz-
ing listening experience. One of Tay-
lor's most appealing traits is the inten-
sity he brings to his music. He’s deep
in his blues, both as a writer and as a
performer, and his level of engagement
in his material is spellbinding. Respect
the Dead opens with the ringing banjo
licks of “Ten Million Slaves” and devel-
ops a driving tempo that carries into
“Hands on Your Stomach,” propelling
the listener into Taylor’s darkly-col-
ored, compulsive, groove. Taylor’s
magic reaches its apex with “Shaker
Woman” and “Black Witch,” the latter
being one of the most haunting (and
haunted) blues songs tracked by any-
one in recent memory. Taylor is a rare
talent, and this is easily one of the
most important blues albums of 2002.
Distributed by Big Daddy.—PVV

CLASSICAL

KURT WEILL: From Berlin to Broadway
Center City Brass Quintet

PRODUCER: Michael Schulze

Chandos 9924

Most classical record buyers wouldn't
be tempted by a brass-band album of
German cabaret and Broadway tunes—
but they should think twice about that.
This collection of Kurt Weill songs
arranged for brass choir brims with
charm and musicality, in terms of both
Weill’s timeless melodies and the
warm, surprisingly flexible sonorities
produced by the Center City Brass
Quintet. Founded in 1985 in Philadel-
phia, this virtuosic group performs
trumpeter Anthony DiLorenzo’s suite
from The Threepenny Opera, plus sets
of songs from Weill’s European and
American periods. Even if it’s the angu-
lar Threepenny Suite and European
songs that bend most naturally to this
unusual treatment, everything here is
played and recorded wonderfully.
Rather than bleating through this
material, the Center City musicians
will have you whistling “Mack the

VSIXPREVIEWS

Knife” and “Surabaya Johnny” nearly
as readily as Lotte Lenya and Louis
Armstrong. Distributed in the U.S. by
Koch International.—BB

GOSPEL

» WOODY ROCK

Soul Music

PRODUCERS: various

Gospo Centric 757517003023/47
Founding Dru Hill member Woody
Rock makes a noteworthy gospel debut
with Sou! Music. And even with a long
list of producers and guest artists,
Rock’s formidable presence—as both
singer and songwriter—remain front
and center. Rock’s Dru Hill mates join
him on “My Homey,” a punchy R&B
ballad with all the earmarks of a major
radio hit. “Everybody” is dare-you-not-
to-dance hip-hop, with a hard-hitting
rap by the guesting Gospel Gangstaz.
Gospel’s Men of Standard join Rock for
the silky smooth “The Question Is,”
while R&B chart-toppers Mary Mary
lend a hand on the lilting, Latin-fla-
vored, and crossover-ready “Good to Be
Alive.” With feet firmly planted in both
gospel and R&B, Rock stands to join
Kirk Franklin as another of gospel's
Renaissance men.—GE

NEW AGE

> GEORGE WINSTON

Winter Into Spring 20th Anniversary
Edition

PRODUCER: George Winston, Will Ackerman
Windham Hill 07934-11637

Twenty years since its original re-
lease as the follow-up to Winston'’s
1980 landmark solo piano debut,
Autumn, his Winter Into Spring still
serves as the ideal soundtrack to the
seasonal changes alluded to in its
title. Winston’s skills in channeling
these themes into his playing are on
full display here, as the sparse, repet-
itive “January Stars” gives way to the
churning, aggressive “February
Stars.” Compared with the double-
digit running times and melancho-
lia-steeped Autumn, the sweetly con-
cise “Reflection” and the exuberant
“Blossom/Meadow” reveal the sun-
nier side of Winston’s musical dispo-
sition. The Steve Reich-influenced
“Rain” finds more of a middle
ground, the sonic equivalent of a
light shower suddenly bursting into
a thunderstorm. This edition also in-
cludes the previously unreleased
“(Love Echoes in the) Pine Hills” and
sheet music for “Reflection."—JC

BRUTE

Nine High a Pallett
PRODUCER: Scott Stuckey
Velocette 89394 30062

BRUTE

Co-Balt

PRODUCER: John Keane
Supercat/Widespread WR1001
Hardcore fans of the ever-quirky, wholly
uninhibited Southern singer/songwri-
ter Vic Chesnutt definitely seem to be
getting more out of Brute—his occa-
sional teaming with Widespread
Panic—than fans of the popular jam
band. There’s the obvious: On Nine
High a Pallett, the act’s 1995 debut
(redelivered as an enhanced disc this
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month), and on its sophomore effort,
the just-issued Co-Balt, Chesnutt
serves as bandleader and frontman,

singing on—and writing almost—
every song. Less apparent is the sense
that Widespread (a fellow product of
Athens, Ga.) seems to be nudging para-
plegic Chesnutt a bit, getting him to
kick it up a notch. As a result, such
Nine High songs as the hilarious “Good
Morning, Mr. Hard On,” “Westport
Ferry,” and “Blight,” and, quite honest-
ly, about two-thirds of the Co-Balt cuts
compile much of the best work Ches-
nutt has done in recent years. With
Chesnutt issuing a handful of rather
disappointing albums since Nine High’s
original release, Co-Balt feels like a
valiant return, especially when listen-
ing to his impassioned vocals on such
tracks as “Expiration Day” and “Adiron-
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dacks.” Quite simply, it just seems as
though the strong-playing Widespread
is able to pull the best out of him. In

“Good Morning™ (which is accompa-
nied on the reissue with an equally as
priceless video that shows Chesnutt in
bed with, licking, and even humping,
a Liz Phair poster) and “Westport
Ferry,” Nine High probably boasts
Brute’s best singles so far. But Co-Balt
is, unquestionably, the more consis-
tently effective record, however incon-
sistent it is stylistically—the album
jumps from exciting electric mo-
ments (“You Got It All Wrong,” one of
the few Brute tracks on which Wide-
spread vocalist John Bell's voice is
actually distinguishable) to pedal
steel-laced folk songs (“Expiration
Day,” which is as good a folk song as
Chesnutt has ever penned).— WO
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FIVE FOR FIGHTING Easy Tonight (3:31)
PRODUCER: Gregg Wattenberg

WRITER: J. Ondrasik

PUBLISHER: EMI Blackwood Music/Five
for Fighting Music, BMI
Aware/Columbia 56727 (CD promo)
More than one year after it was first
serviced to radio, Columbia is rere-
leasing this cut as a follow-up to
“Superman (It’s Not Easy),” the
breakout hit for John Ondrasik, the
man better known as Five for Fight-
ing. This midtempo song is worthy of
a second chance, especially now that
the act has made a name for itself,
scoring valuable exposure at last
fall’s Concert for New York City and
months of immense airplay—*“Super-
man” hit No. 14 on The Billboard
Hot 100. Ondrasik’s skills as a seri-
ous lyricist are shown off with the
suicide message in the refrain:
“Shotgun fire, anybody home/I got
two dimes in the telephone/All right,
it’s not easy tonight.” Five's 2000
album, America Town, was certified
gold late last year, so “Easy Tonight”
has a nice audience waiting for it.
Many of the hot/modern AC stations
that believed in the track during its
first incarnation have added it again,
but the song has real potential for a
move to the mainstream.—EA

R&B

THE HAMPTONS My Jacket (3:55)
PRODUCER: J-Dub

WRITERS: J. Walker, B. Bush
PUBLISHERS: Dub’s World Music/Blazilicious
Music/Black Fountain Music, ASCAP
Blackground (CD promo)

It’s been a hot second since R&B
music has had a true boy band to
call its own. At one time or another,
the Jackson 5, New Edition, and the
Boys all made young girls and R&B
fans alike swoon with their sweet
harmonies and boy-next-door ap-
peal. Blackground’s newest act, the
Hamptons, looks to follow in the
footsteps of those acts with lead sin-
gle “My Jacket.” The squeaky-clean
ballad provides the world with a
proper introduction to the brotherly
trio of Contrell, Chris, and Mario.
With Chris on lead, “My Jacket”
works largely because of its inno-
cence—something missing from
most mainstream R&B songs these
days. It will be interesting to see if
R&B radio will pick up “Jacket.” It
may be difficult to position among
hardcore posturing and bump’n’-
grind anthems. However, the recent
success of fellow pre-teen/teen acts
like Bow Wow, Lil’ Romeo, and B2K
may prove otherwise.—RH

COUNTRY

McBRIDE & THE RIDE Anything That
Touches You (no timing listed)
PRODUCERS: McBride & the Ride,
Matt Rollings

WRITERS: S. Bogard, M. Green,

T. McBride

THALIA TuY Yo (3:14)

PRODUCER: Estéfano

WRITERS: L. Estéfano, M. Estéfano,

). Reyes

PUBLISHER: 2002 World Deep Mu-
sic/Sony ATV, BMI; Blueplatinum
Publishing, ASCAP

EMI Mexico 53961 (CD promo)

It would be easy enough to suggest
that Thalia is coming from behind
the shadow of fellow Latina sexpot
Shakira, but the Mexican singer is
paving her own way with the fes-
tive pop romp “Tu y Yo,” which
pumps out enough energy to light
the city of Los Angeles for a couple
days. Thalia—the wife of Sony
Music chief Tommy Mottola —
refashions her sound on the up-
coming Thalia, choosing a some-
what hipper, rockier road than past
efforts that should widen her ap-
peal in the Spanish-speaking spec-
trum. “Tu y Yo” is a manic, turbo-
charged party track that has all of
the effervescence and youthful
spirit of “Livin’ La Vida Loca” from
a certain other Spanish-cum-Eng-
lish superstar. In a savvy move,
Thalia’s team released different
versions of the song to target re-
gional tastes (admirably, with tai-
lored vocals), so saturation is the
goal of the game here; as well, the
videogenic artist is recording her
own English-language set, due by
year’s end. This is shaping up to be
a pretty fragrant spring.—CT

S P OTLTIG

MEREDITH BROOKS Shine (3:21)
PRODUCERS: Meredith Brooks,

David Darling

WRITERS: M. Brooks, D. Darling,

S. Peiken

PUBLISHERS: EMI Virgin/Loud and Stu-
pid/Shellayla Songs/Peer Music Ill, BMI
Gold Circle 59016 (CD promo)

While the boys in Linkin Park and
Incubus were still figuring out which
end is up in the mid-"90s, Meredith
Brooks was helping forge a new path
for guitar-wielding singer/songwriters
with great songs like “What Would
Happen,” her remake of Melanie’s “Lay
Down (Candles in the Rain),” and the

{meredith brooks A\
1

ubiquitous “Bitch.” On her Gold Circle
Records debut, the durable entertainer
gives the guys a run for their money
with a song that showcases her great-
est strengths: creative, accessible
melodies and production with enough
grit and grimace to propel her music
beyond the boundaries of standard-
issue pop. “Shine” features a clever
lyric reassuring us that with persever-
ance, triumph is often just a step
around the corner from our greatest
challenges. Adult top 40 and modern
AC outlets should take an instant
“Shine” to this accessible, effervescent
record, which signals a bold and beau-
tiful return for Brooks, who sounds
particularly fresh amid today’s increas-
ingly homogenous musical landscape.
Look for her Bad Bad One May 5—CT

4

AMANDA MARSHALL

AMANDA MARSHALL Everybody’s
Got a Story (4:15)

PRODUCERS: Peter Asher, Billy Mann
WRITERS: A. Marshall, B. Mann, Molecules
PUBLISHERS: Metatune/Sony/ATV
Music Publishing Canada, SOCAN; Turtie
Wins the Race/Annotation Music/Cules
Music, ASCAP

Columbia 56709 (CD promo)
“Everybody’s Got a Story” marks the
strong return of Amanda Marshall,
the Toronto-based singer/songwriter
best known stateside for her 1996 hit
“Birmingham.” Atop a funky mid-
tempo groove, the “Story” lyric
makes you sit back and think, pro-
pelled by Marshall’s soulful voice.
“Don’t assume everything on the sur-
face is what you see/Cause that class-
mate just lost her mother/And that
taxi driver’s got a PhD.” From this
plea for understanding, producers
Peter Asher and Billy Mann have
crafted a radio-ready cut with consid-
erable promise. The first 10 seconds
alone sample an overture to the cut,
featuring the string arrangement,
scratches, and the acoustic guitar,
creating a pleasant, relaxed atmos-
phere over which the melody will
catch many an ear. The video adds a
new sexiness to Marshall’s image,
helpful indeed for marketing the tal-
ented singer to the U.S. pop audi-
ence. Everybody’s Got a Story, the
album, already available for months
in Marshall’s native Canada, is due
May 21 in the U.S.—EA

PUBLISHER: Warner-Tameriane, BMI
Dualtone 01122 (CD promo)

The good folks at Dualtone have al-
ready demonstrated their ability to
deliver the hits with the success of
“Riding With Private Malone,”

which proved a wonderful come-
back vehicle for David Ball. Here’s
hoping they can engineer a return
for McBride & the Ride, a talented
outfit comprising Terry McBride,
Billy Thomas, and Ray Herndon,

which had a string of hits in the
early '90s. Lead vocalist McBride
penned this single with Music Row
mainstays Marv Green and Steve
Bogard, and it’s a winner. The cho-
rus says, “Anything that touches

TINA NOVAK Been Around the
World (4:13)

PRODUCERS: Dwight “Skrapp” Reynolds,
Kevin “She’kspere” Briggs

WRITERS: D. Reynolds, H. Shumphert
PUBLISHERS: D.A.S. Publishing/Ground
Breaking Music/Sony/ATV LLC/Hope
Shumphert Publishing, ASCAP

Spere Records/Arista 7700 (CD promo)
Arista hasn’t made a lot of noise late-
ly outside of the R&B arena—aside
from the platinum-plus Pink—but
the winds just might change with the
promising debut of “Been Around the
World™ from Tina Novak. With mas-
ter producer and Grammy Award-
winning songwriter Kevin “She’kspere”

NEW &

NOTEW

Briggs at the controls (in a joint ven-
ture between Arista and his Spere

ORTHY

Records), the 23-year-old former
Florida beauty queen gets the full
treatment on her ready-to-ignite
debut album, Been Around the
World, an exceptional blend of R&B-
flavored summer fare. The title track
is a savwy modern pop groove, featur-
ing a steady, swaying rhythm track, a
savory, one-listen hook, and, unlike
so many of today's budding pop/R&B
princesses, this girl can sing like she
means to get in your business. Roll
down the windows and get to know
Tina Novak, an artist primed for the
spotlight. The promo single also fea-
tures a slightly funkier remix with
the aid of rapper Misery II.—CT

you, touches me/Anything that’s
part of you is a part of me, too.” It’s
one of those lyrics that says what
every woman wishes her man would
declare—and what men rely on
good country songs to say for them.
The production leans heavily on
steel guitar to accent the sweet
melody. This should remind pro-
grammers how much they enjoyed
this talented trio the first time
around and up the ante for longer-
term success.—DEP

ROCK

RUBYHORSE Sparkle (3:36)
PRODUCER: Jay Joyce

WRITER: Rubyhorse

PUBLISHER: BMI

Island 15555 (CD promo)

Rubyhorse, originally from Cork
City, Ireland, and steeped in
Boston’s music scene, delivers a
pop/rock winner with its first sin-
gle out of the stable, “Sparkle.” The
song shows the five-man band’s
proficiency in writing and perform-
ing straight-ahead rock’n’roll with
a catchy melody. The upbeat love
song drives ahead with an opti-
mistic theme: “And when I feel the
skies will never clear/You remind
me spring is here.” While the sin-
gle generally plays it safe, the en-
during success of other stalwarts
like the Goo Goo Dolls bodes well
for these chaps, and the Irish
charm might help them on their
way, making noise at adult rock
radio and maybe even some modern
rock stations. The band’s major-
label debut, Rise, which features a
guest appearance by the late
George Harrison—how about
that?—hits stores May 21.—EA

RAP

LADY MAY FEATURING BLU CANTRELL
Round Up (4:16)

PRODUCERS: Ron “Amen-Ra” Lawrence,
Kwame “K-1 Mill” Holland

WRITERS: R. Lawrence, K. Holland,

R. Robinson, J. Boyd, A. Smith
PUBLISHERS: Ausar Music, adm. by Ca-
reers-BMG/Danasharo Music/Combine
Music, BMI; Bros. Grimm/Poo B.Z./C.
Sills Publishing/Hitco South, ASCAP
Arista 5083 (CD promo)

Arista newcomer Lady May “rounds
up” the posse—both in the hip-hop
and country western sense—with the
infectious lead single from her forth-
coming debut. Guided by former Bad
Boy hitmaker Deric “D-Dot” Angelet-
tie, the Long Island, N.Y., native is
one of a crop of new female MCs who
are looking to make a name for
themselves in the ever-competitive
rap game. “Round Up” is a good start
for May, as she incorporates all the
necessary elements for a hit single,
from the catchy track that combines
a sample of the bluegrass classic
“Dueling Banjos” with a reggae twist
to the melodic, brassy hook from
labeimate Blu Cantrell. For her part,
May offers your usual braggadocio,
but that’s not surprising from a new
artist trying to garner initial atten-
tion. That said, “Round Up” is
already pulling in fans at radio. Look
for May to have her day when she
drops her debut, May Day, in—you
guessed it—May.—RH
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From One Man's Dream-—And Out Oe His Parents’ Garaue—Grew
The Biguest Independent Metal Label Or The Past Two Decades

t first glance, it might appear that the only thing the
Goo Goo Dolls and Metallica have in common is muiti-
platinum success. But, in actuality, both bands’ paths
to success originated from the same spot: Metal
Blade Records.

Founded 20 years ago by Brian Slagel, Metal Blade has
evolved from a locally-focused hobby into an intemational
hard-rock heavyweight. Its 24 employees, divided between
offices in Simi Valley, Calif., and Falach, Germany, oversee a
roster of nearly 50 artists and an annual sales volume ranging
from 6 million to 9 million albums worldwide.

“The label has always had one purpose: to let the artist
have creative freedom,” says Metal Blade president Mike
Faley, who joined the label in 1987. “The focus of everything
we do is to find cutting-edge artists, [let them] present their
art in a way they want to and help develop their sound.”

THE METAL MASSACRE BEGINS

in 1982, Slagel was a college student, an employee of a
Los Angeles record store and an aspiring joumalist who had
recently launched a metal fanzine, The New Heavy Metal
Revue. An enthusiast of iron Maiden, Saxon and of the other
New Wave of British Heavy Metal (NWOBHM) groups, he
noticed that rock bands with a decidedly European influence
began to proliferate around Southem Califomia. Inspired by
popular NWOBHM compilations, such as Metal for Muthas,
Slagel approached several local bands about contributing to
an anthology he envisioned as a showcase of the best metal
Los Angeles had to offer. “I went to the distributors | knew
from ordering all the stuff at the [record] store,” he remem-
bers. “I said, ‘If | put together this L.A. heavy-metal compila-
tion, would you guys buy it?’ They said, ‘Sure.’”

BY CLAY MARSHALL

One track featured on what was eventually titled Meta/
Massacre was contributed by a then-unknown Metallica. The
band featured a rookie drummer, Lars Ulrich, whom Slagel ini-
tially met at a Michael Schenker concert in Reseda, Calif. “He
and James [Hetfield] had been jamming, but nothing was
really going on yet,” says Slagel. “One day, Lars called me up
and said, ‘If I put together a band, can | be on your album?’”

With money borrowed from friends and family, Slagel
pressed 5,000 copies of Metal Massacre, the first release

“At that time [when Metal Blade started], there
were no cther labels around doing that kind of music.
Metal Blade definitely gave a home to those bands,

and Brian [Slagel] took a lot of risks on a lot of

things, and you've got to take your hat off to that.”
—Mark Zonder, Warlord/Fates Warning

under the Metal Blade banner. At first, he envisioned it as a
companion to his fanzine. But it sold out almost immediately,
and the distributors were pleasec. “One said, ‘If you can bring
us records, we'll pay for all the manufacturing and distribu-
tion,”” Slagel says. “That’s how this record label started.”

Metal Blade’s next releases—albums by Bitch and Warlord,
along with Metal Massacre ll—also sold respectably. “Once I'd
put out a couple of records, | was like, ‘This might tum into
something,” Slagel says. “l finally had to go to my mom—it
was one of the scariest conversations I'd ever had—and say,
‘I want to quit college and see where this thing goes.” We had
a little shed-room in the back of our house, attached to the

garage. | had no money at all, so | made that into a makeshift
office and ran the label from there for aimost three years.”
Warlord drummer Mark Zonder—aiso a member of Metal

Blade mainstay Fates Waming—says Slagel offered heavy
bands an outlet that was otherwise nonexistent. “At that time,
there were no other labels around doing that kind of music,”
says Zonder. “Major labels weren't signing [metal] bands, and
even a lot of independents weren't. Metal Blade definitely
gave a home to those bands, and Brian took a lot of risks on
a lot of things, and you've got to take your hat off to that.”

SEMINAL ACTS, MAJORS’ HITS

The third installment of the Metal Massacre series included
the first release of another then-unknown group: Slayer.
“Bitch played a gig in Anaheim, and Slayer opened for them,”
Slagel says. “They were incredible. I'd never really seen any-
thing that heavy going on in L.A. | went backstage and said,<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>