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Brit Acts Hope To Reconquer The Hot 100

BY GORDON MASSON, MEL NDA
NEWMAN, and PAUL SEXTON
LONDON—Is U.K. pop music losing its
fabled grip on America? The country’s
cultural relations with the U.S. have
always been newsworthy, and nothing
unites the U.K. media like a negative
story. So the news that for the first time
in almost 40 years there were not any
UK. artists on The Billboard Hot 100
for two consecutive issues dated April
27 and May 4 generated reams of prob-
ing headlines, column inches, and the
collective gnashing of teeth about the
“death” of British music.

“Americans celebrate success; we
tend to celebrate failure,” says Colin

Lester of Wildlife Entertainment,
who manages Craig David, one of
the handful of breakthrough British
artists in recent years whose success
flies in the face of such a reaction.
The chart run
began when U.K.
duo the Caravelles
debuted on the
Hot 100 in the
Nov. 2, 1963, issue
with “You Don’t
Have to Be a Baby
to Cry” and came to a pause in the
April 27 issue. But just two weeks
later, the drought is over, as “Days Go
By” from Capitol’s U.K. act Dirty Vegas

enters the Hot 100 at No. 84 (see Sin-
gles Minded, page 57). Optimistic
commentators also point to an
encouraging schedule of releases in
the coming months by artists with
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substantial U.S. track records, in-
cluding Coldplay; the Prodigy; Mas-
sive Attack; seasoned campaigners
David Bowie, Phil Collins, and

Robert Plant; and, later in the year,
David, Dido, and David Gray.
Additionally, such acts as Oasis,
BBMak, Beth Orton, Badly Drawn
Boy, Morcheeba, and Doves are revis-
iting the U.S. with
new albums, while
hopefuls Ed Har-
court, the Music,

‘ Al, LostProphets,
and the Electric
Soft Parade are

among those try-
ing to establish fan bases in America.

Several initiatives backed by the
U.K. government aimed at boosting
the British presence in the U.S. are

emerging, while charts worldwide
have showcased writers Paul Barry
and Mark Taylor—on hits by both
Cher and Enrique Iglesias—and
Cathy Dennis and Rob Davis, com-
posers and producers of Kylie
Minogue’s “Can’t Get You out of My
Head” (Capitol), which peaked at No.
7 on the Hot 100.

Minogue’s continuing presence on
the Hot 100 represents a hit very
much made in Britain, and the Aus-
tralian artist’s resurgence in fortunes
owes much to the hard work of Par-
lophone in the U.K. Andy Slater, who
became president of Capitol U.S. one

(Continued on page 70)

Dead Live On In Touring Legacy

BY RAY WADDELL

NASHVILLE—Over the course of the long, strange his-
tory of rock touring, there has never been an act quite
like the Grateful Dead—a band which, largely
without the benefit of the Internet, hit
albums, radio airplay, music videos, or
even mainstream acceptance, grew
steadily for 30 years to become one of
the top touring acts ever.

Spawned from San Francisco’s
1960s counterculture scene, the Grate-
ful Dead had built a touring industry
unto itself by the mid-1990s. Stadium-
level stalwarts reliant on neither current
albums nor popular whim, the Dead grossed
$285 million from 1990 to '95, well more than
any other act during that period. Nearly 8 million peo-
ple saw the Dead’s 530-plus concerts in the five years
preceding frontman Jerry Garcia’s death in 1995 and

the subsequent breakup of the band.
Its devoted followers—the celebrated Deadheads who
not only followed the band from concert to concert but
also built a cottage parking-lot industry—still
exist, as evidenced by an active Internet pres-
ence, plentiful album reissues, and a con-
tinuing audience for surviving band

member projects.

But a multitudinous live mani-
festation geared toward one band,
such as the Dead enjoyed, does not
currently exist. Rather, the ongoing

legacy of the Grateful Dead is a thriv-
ing yet splintered “jam band” scene
led by such artists as Trey Anastasio, his
band Phish (currently on open-ended hia-

tus), String Cheese Incident, Widespread Panic,
Dave Matthews Band, and others. Additionally,
(Continued on page 69)
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Geffen’s Weezer On ‘Maladrolt

BY WES ORSHOSKI

NEW YORK—Weezer frontman Ri-
vers Cuomo is on the phone from Los
Angeles, listing the positive results of
both a recent spat with the band’s la-
bel, Geffen/Interscope—concerning
the forthcoming Maladroit (May 14)—
and the group’s decision last year to
cut loose its manager, when a call

comes in on another phone.

“Wait, here’s the record company
now,” says Cuomo, who has managed
the band himself for roughly a year, stop-
ping mid-sentence to put his phone’s
receiver to the speaker of his answer-
ing machine, on which a top Interscope
exec is leaving a private message.

(Continued on page 72)
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Working In The House Wanamaker Built

“The merchant,” wrote legendary department store magnate
John Wanamaker in the 1920s, “must be big enough, broad
enough, far-seeing enough to survey the whole field and then stand
as a bulwark amid the confusions, heresies, and fears of his times.”

These words come to mind amid this era of upheaval in the
entertainment, retail, and media spheres because Billboard and
the rest of the VNU Business Media family (whose properties
include Back Stage, Amusement Business, Kirkus Reviews, The
Hollywood Reporter, Editor & Publisher, Adweek, Brandweek,
Watson-Guptill Publications, Display & Design Ideas, Architec-
ture, and Retail Merchandiser) has been headquartered since June
2000 in the legendary Wanamaker building, which occupies the
entire block of Eighth and Ninth streets between Broadway and
Astor Place in Greenwich Village.

The mammoth ivory-stone edifice was once America’s largest
department store, a New York satellite of the retail

It seems odd that a joint box-office/record-business bonanza
like Paramount Pictures/20th Century Fox’s 1997 Titanic film
and Sony'’s soundtrack album could earn hundreds of millions of
dollars and rekindle a global cultural obsession and yet inspire
scant lingering reflection only a few years later about the tragedy
itself. We can reap cash from romanticized calamity and then
coldly re-shelve it. Perhaps it’s a reminder that, in the words of
George Bernard Shaw, “There are two tragedies in life. One is to
lose your heart’s desire. The other is to gain it.”

The Fates are eager and unsentimental in the modern world of
media and entertainment, where supposed strategic corporate mar-
vels like AOL Time Warner and Vivendi Universal post first-quarter
losses of $54.2 billion and $15.4 billion, respectively, as each reduces
the value of their recent rites of conglomeration. Vivendi must yet
reduce $29 billion of debt, but the charge AOL Time Warner took

is truly epic when one realizes it exceeds the com-

empire developed by Wanamaker, the German-
Scotch son of a Philadelphia bricklayer. As a budding
mass merchant, Wanamaker transformed his lucra-
tive trade in the Civil War-fueled innovation of stan-
dardized army uniforms (he himself was exempt
from the draft due to ill health) into the peacetime
production of men’s and boys’ clothing. The Philadel-
phia shopkeeper-turned-department-store-vision-
ary—who also greatly improved the efficiency of the
U.S. Postal Service while postmaster general from
1889 to 1893—extended his retail realm to New York
in 1896, two years after the founding of Billboard.
The elegant, high-ceilinged structure was Wana-
maker’s flagship emporium, and it featured a huge
restaurant, a 1,300-seat auditorium, a soaring atri-
um containing a 24-room mansion’s worth of
home-furnishing displays dubbed “The House Pala-

MUSIC
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BY TIMOTHY WHITE

bined profits generated by Time Inc., Warner, or AOL
in their entire separate or amalgamated existences.
Meanwhile all the half-baked Internet/broadband/
telecom schemes that both conglomerates were
grafted together to exploit still remain flighty, at best.

In its own fashion, the Wanamaker building has
seen such main-chance media hustling before, hav-
ing been the location—during the 1950s TV boom—
of the scrappy, low-budget DuMont Network. The
original “fourth network” that aimed to take on CBS,
NBC, and ABC, DuMont was compelled to utilize
UHF affiliates at a time when UHF was a poor risk,
and it finally folded in 1956. But while at their Wana-
maker address in the early '50s, the DuMont studios
were the site of two of the most popular TV shows
in the land: Archbishop Fulton J. Sheen’s inspira-
tional Life Is Worth Living (which consisted of little

tial,” and a pioneering charge-account service for
the daily swarm of patrons. Atop the building was a transmitting
station for the Marconi Wireless Telegraph Co.

When British ocean liner RMS Titanic sank in the North Atlantic
on the night of April 14-15, 1912, after hitting an iceberg, one of
the three telegraph operators on duty at the Wanamaker build-
ing’s Marconi station the next day was young David Sarnoff (future
president of Radio Corp. of America and the creator of the Nation-
al Broadcasting Co.). Sarnoff and his co-workers “captured scores
of messages concerning the wreck,” according to accounts of the
horror in the New York American newspaper, which negotiated an
arrangement with Wanamaker that secured exclusive rights to the
Titantic-related intercepts of ship-to-ship telegraph relay reports.

A distraught Vincent Astor, the son of author/inventor/Spanish-
American War veteran Col. John Jacob Astor IV, ran into the
Wanamaker lobby seeking information on the plight of his father,
who had been a first-class passenger on the Tifanic along with
his second wife, Madeleine. She was saved in Lifeboat No. 4, which
had been gallantly reserved for women and children. But the
colonel went down with the 1,495 others who perished on the
great liner, his body recovered by the cable-ship McKay-Bennett
and reaching New York May 1, exactly 90 years ago this week.

more than Roman Catholic sermonizing before a
grammar-school-type blackboard), as well as Captain Video, a cut-
rate children’s “space opera” whose intergalactic props were usu-
ally concocted from the tubular piping and spare car parts for sale
in Wanamaker’s hardware and automotive departments.

As for the Wanamaker stores themselves, the chain continued to
define exceptional urban retailing in America through the post-World
War II period, with John Wanamaker III serving as president of the
family firm. But the New York store was sold in 1955, and the land-
mark Philadelphia building was taken over by Lord & Taylor in 1997.

By then, of course, founder John Wanamaker was long gone. In
December 1922, as construction had begun on an expansion of
the Wanamaker complex between Broadway and Astor Place,
Wanamaker penned a note to the commander of the Salvation
Army in New York, saying, “Conditions continue that seem to tan-
gle up the world and business, but God lives and loves his peo-
ple, and better days are coming.” On December 12, Wanamaker
died in Philadelphia at 84 due to complications from a bad cold.
But he left behind a droll homily about the fortunes of being an
entrepreneur in the quest for fickle, demanding consumers. I
know half the money I spend on advertising is wasted,” he once
mused, “but I can never figure out which half.”
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LOOKING FOR YOUNG PLAYERS IN JAZZ
“Where are the young jazz instrumental-
ists of today?,” to quote Chris Morris’ lead on
“Jazz Seeks Instrumental Stars” [Billboard,
April 20]. You won’t find them talking to
executives like Matt Pierson, Jeff Jones, and
Ron Goldstein. When you quote Jones as say-
ing, “I would love to be able to find the next
Charlie Parker, John Coltrane, Thelonius
Monk, Miles Davis,” it suggests he looks to
the past and that these corporate giants
would support them in their genesis. There
are great jazz instrumentalists out there.
You'll find them by listening, not studying
the balance sheet. Robert D. Rusch
Producer, Cadence Jazz/CIMP Records
Redwood, N.Y.

LOOKING FOR NEW TALENT IN JERSEY
While I've had a lot of success since start-
ing my own journey in the world of music—
my new CD is titled . . . and the pursuit of
happiness (Loud Philosophy Records/
paulbrubaker.com)—it’s edifying to read a
column like Timothy White’s “Miles of Music,
Years of Ears” [Music to My Ears, Billboard,
April 13] and be reminded of what’s most
important. His final thought says it all: True
happiness and great popular music come
from “an educated heart.” Paul Brubaker
Montclair, N.J.

LOOKING FOR NEW PLAYERS IN TOURING
After reading “New Players Emerge in
Unstable Touring Biz” in Billboard's April

27 issue, I have to strongly disagree with
Steve Martin of the Agency Group, who
stated, “I think the agencies probably spend
more money as far as man hours develop-
ing artists than labels or promoters.”
There're countless hours of investment by
label personnel involved in finding talent,
recording, mixing, packaging, advertising,
marketing, radio promotion, securing P&P,
building Web sites, shooting videos, book-
ing TV, tour support, etc. Let’s not forget
all the empty seats a promoter has to eat
when they’re developing an artist in their
respective markets. Harvey Leeds
Senior VP of artist development,

Epic Records Group

New York

]

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarlly those of
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Move It Like This

EVERYBODY LOVES A CLONE: The fifth Star Wars motion picture
soundtrack becomes the fourth in the series to break into the top
10 of The Billboard 200, as Star Wars Episode 1I: Attack of the
Clones (Sony Classical) bursts onto the chart at No. 6.

The first Star Wars soundtrack remains the highest-charting
set of the series. Later called A Neuw Hope, that initial album spent
three weeks at No. 2 in summer 1977. The second-highest chart-
ing album of the five soundtracks is Star Wars Episode I: The Phan-
tom Menace, which cruised at light speed to No. 3 in May 1999. In
third place is The Empire Strikes Back. That soundtrack to the
second Star Wars film peaked at No. 4 in 1980.

The only album to peak outside the top 10 is the soundtrack
to the third of George Lucas’ epics: Refurn of the Jedi had to set-
tle for a No. 20 posting in 1983.

On the Top Soundtracks chart, Clones has enough of the force
behind it to enter at No. 1, knocking The Scorpion King off its throne
after only one week. The Scorpion King toppled O Brother, Where
Art Thou?—which dominated the chart for 33 non-consecutive
weeks. It is thus only the third soundtrack to top the album chart
in 2002 and the eighth since the chart was initiated in June 2001.

WEST-END BOYS: The 12th chart entry by the Pet Shop Boys is the
duo’s highest-charting album on The Billboard 200 in almost six

' years. Release (Sanctuary) opens at No. 73. That bests the No. 84

ranking of the U.K. outfit’s last set, Nightlife, which stopped at No.
84 in November 1999. Their last album to fare better than Release
was Bilingual, which went as high as No. 39 in September 1996.

The Pet Shop Boys now have a chart span of 15 years and 11
months, dating back to the debut of Please in June 1986. That
first album remains the duo's highest-charting album to date,
with a peak position of No. 7.

RULE BRITANNIA: While there is only one U.K. act on The Billboard
Hot 100 (see story, page 1), there’s no shortage of artists from across
the pond on The Bilthoard 200. Along with the Pet Shop Boys, there
are debuts this issue from Elvis Costello (see Over the Counter, page
57) and Sarah Brightman. The former Mrs. Andrew Lloyd Webber
opens at No. 146 with Encore (Really Useful/Decca Broadway). Bright-
man’s best performance to date on the album chart is the No. 17 peak
of La Luna in September 2000. Encore, her sixth album to appear on
The Billboard 200, enters the Top Classical Crossover chart at No. 2.
Brightman usually peaks at No. 1 on this chart. but she had the bad
luck to debut the same week as the soundtrack to Star Wars Episode
1I: Attack of the Clones, which has a Death Star grip on No. 1.

Brightman has three albums in the top 10 of the Crossover
chart, as Classics drops 2-5 and La Luna slips 7-9.

More Fred Bronson each week at www.billboard.com.
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The labels that bring you "NOW! That's What | Call Music," the multi-million selling, chart topping series  OFF THE HOOK will follow the format of the successful NOW brand with a massive TV campaign! Watch
are moving downtown with thew brand new collection featuring the hottest artists of R&B and Hip Hop! for extensive radio advertising and promotions in major markets, reaching R&B and Hip Hop fans everywhere!

OFF THE HOOK partners the higgest music groups in R&B and Hip Hop (Sony, Universal, EMI and Zomba)  Expect a strong on-line awareness campaign on www.offthehooknow.com including blast campaigns,
and features chart topping artists with combined album sales of over 87 million! song clips and fan site tie-ins.

OFF THE HOOK will target teens and young adults hungry for the hottest hits in urban music, creating a
brand new series that is nothing less than OFF THE HOOK.

www.offthehooknow.com
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Viacom Numbers Show Strength

BY MATTHEW BENZ
NEW YORK—How Viacom has man-
aged to maintain the esteem of share-
holders—its stock is up 10% in
2002—despite relying on a stagnant
ad market for half its revenue says as
much about the company’s strengths
as the weaknesses of its media peers.
On their own, Viacom’s first-quar-
ter results don’t impress. The New
York-based company—which owns
cable channels MTV, VH1, and BET,
along with Infinity Radio, the CBS TV

In The News

e Distribution/retail veteran Court-
ney Proffitt has been named execu-
tive director of the Assn. for Inde-
pendent Music (AFIM). She takes
the reins at the indie trade group
Monday (6). She succeeds Jeanne
Oberstar, who joined AFIM last Nov-
ember, following the July resigna-
tion of former executive director Pat
Bradley (Billboard, Dec. 15, 2001).
Oberstar steps down for personal
reasons. Proffitt comes to AFIM
from an 11-year association with
BMG Distribution. She joined BMG
as Los Angeles branch assistant in
1990 and later worked as a sales rep
and national account exec in Las
Vegas; Dallas; Fort Lauderdale, Fla.;
and Tempe, Ariz. With the appoint-
ment, AFIM will move its head-
quarters from L.A. to Tempe.

e Sources say there is some move-
ment between the Recording Artist
Coalition (RAC) and major labels in
discussions about changes in the
damages section of the industry's
carveout in California’s seven-year
personal contract law. That statute
allows a label to sue an artist who
leaves after seven years for all poten-
tially optioned undelivered albums.
RAC wanted the damages section
removed altogether; the labels want-
ed no change. Now, negotiators have
proposed that a label can sue if there
is even one undelivered album; RAC
has proposed that a label only be
allowed to sue if there are two. No
agreement has been reached. If
negotiations fail, California State
Senator Kevin Murray (D-Culver
City) will ask for a committee vote
later this month on his pending bill
to remove the industry carveout.

® The U.S. Trade Representative has
once again cited Ukraine as a high-
est-level Priority Foreign Country
for its massive involvement in the
manufacturing of counterfeit CDs.
Brazil was placed on the second-tier
Priority Watch List, as were
Argentina, Columbia, the Domini-
can Republic, Egypt, India, Indone-
sia, Israel, Lebanon, the Philippines,
Russia, Taiwan, and Uruguay. The
citings were related to rampant
piracy or lax enforcement.

network, Paramount Pictures, and
Simon & Schuster—reported $5.67
billion in revenue, down 1.4% from
the same period last year. It had a net
loss of $1.11 billion, or 63 cents per
diluted share, on a $1.48-billion good-
will-impairment charge at its Block-
buster video unit.

By contrast, Vivendi Universal,
which reported a 12.2% increase in

IREHUNE

Investors and Wall Street observers
laud Viacom’s ability to cross-market
its media outlets to advertisers. Of
greater worth at the moment—when
investors are wary of what companies
say and the numbers they report—is
its seasoned management, led by chair-
man/CEO Sumner Redstone and pres-
ident/COO Mel Karmazin. Redstone
and Karmazin possess clashing work-

first-quarter rev-
enue in its media
and communica-
tions business

VIACOM

ing styles and per-
sonalities and have
feuded. But they
own many shares

(Billboard, May
4), has seen its
New York-listed shares lose about 44%
of their value this year.

Yet Viacom “stands out just for not
having made the big mistakes” some
of its peers did, says Edmund Cowart,
a portfolio manager with St. Peters-
burg, Fla.-based Eagle Asset Manage-
ment, which owned about 300,000 Via-
com shares at year’s end. While
investors may be confused by Vivendi
and AOL Time Warner’s ability to
monetize their Internet assets, he says,
“people understand radio, they under-
stand outdoor advertising, and they
understand cable TV.”

—Redstone con-
trols 68.2% of Via-
com’s voting stock—which puts their
interests in line with shareholders. And
they are backed by strong division
heads, such as MTV Networks chair-
man/CEO Tom Freston.

Predicting the ad market can be
hard: Viacom saw it getting better
last summer, until the Sept. 11
attacks led it to reduce financial fore-
casts for the year and pushed its share
price from near $60 to $30. If it
improves, as the company predicts,
the fortunes of Viacom sharehold-
ers—including Redstone and Kar-
mazin—may rise a little further.

R&B, Hip-Hop To Drive
Off The Hook Series

BY GAIL MITCHELL

LOS ANGELES—The popular Now
That’s What I Call Music (Now!) series
is spinning off an R&B/hip-hop ver-
sion called Off the Hook. Now! part-
ners Sony, Universal, EMI, and Jive are
behind this black music offshoot,
which bows May 21 with a 20-track
compilation under the Columbia/
Sony umbrella.

“Research has shown a strong
demand for a series skewed to R&B and
hip-hop,” Columbia senior VP of urban
music and urban A&R
Marc Jordan explains.
“With Off the Hook,
we're hoping to create
another brand parallel to
the original Now! series
that will be important to
the core R&B and hip-
hop audience.”

The series’ debut installment, Off the
Hook, includes such recent hits as Jen-
nifer Lopez’s “I'm Real (Murder Remix
featuring Ja Rule),” Aaliyah’s “More
Than a Woman,” and Mr. Cheeks’
“Lights, Camera, Action!”—as well as
such current chart-climbers as Ruff
Endz's “Someone to Love You” and
Angie Stone’s “Wish [ Didn’t Miss You.”
The compilation lists for $18.98 (CD)
and $12.98 (cassette).

“We try to identify tracks that are
current hits or building,” Jordan
says. “Consumers are very sophisti-
cated. They know if you're putting
on filler tracks.”

The kickoff marketing campaign for
Offthe Hook will encompass TV, print,

and trade advertising; giveaways at
crossover, rhythm, and R&B radio;
consumer and trade magazine features;
street-team promotions; and Web site
tie-ins through offthehooknow.com.
Because of its specialized focus and the
extensive promotional campaign that’s
being mounted behind it, Ming Sing—
buyer for Tower Records/Video in San
Francisco—thinks Off the Hook should
see sales success. “I expect medium to
heavy sales,” she predicts. “Because it
includes tracks not released as singles
and some that aren’t
even played on the radio,
it will do well against all
the other compilations
on the market.”

According to Jordan,
plans are still being
worked out concerning
the series’ future release
schedule and whether the compilations
will share R&B/hip-hop tracks with
future Now! collections.

Launched in 1998, Now!—in its
ninth incarnation in the U.S.—has sold
nearly 25 million units combined,
according to SoundScan. Now! 9 cur-
rently stands at 1.5 million units, with
Now! 10 coming in July from Sony.
Competing compilation series Totally
Hits, a partnership between Arista
Records and Warner Music Group,
debuted in 1999. Through four releas-
es, including Totally Hits 2001, the pop
series has sold slightly more than 5 mil-
lion units. The Totally Hits series also
includes the 2001 offshoot Totally
Dance and 2002's Totally Country.

BY LEILA COBO

MIAMI—As the Latin American
music market endures what may be
its worse crisis ever, Sony Music In-
ternational’s (SMI) Latin America
division has announced a series of
strategic changes designed to
strengthen the company’s position in
the region.

Spearheaded by Frank Welzer—
who this week was appointed SMI
Latin America chairman/CEO
after serving nine years as presi-
dent—changes include the cre-
ation of Sony Music Sur, a new
geographic sub-region compris-
ing Argentina, Bolivia, Chile,
Paraguay, Peru, and Uruguay.
Sony Music Sur will be headed by
managing director Jorge “Pepo”
Ferradas, who is also managing
director of Sony Music Argentina.

Sony Alters Latin Model

Sony Music Sur Blends South American Operations

“We're going to have a blended,
seamless organization in Sur,” says
Welzer, who modeled the new sub-
region after Sony Music CEV (Colom-
bia, Ecuador, Venezuela), launched
late last year and headed by Sony’s
managing director in Colombia,
Carlos Gutiérrez. “We'll have one
strategic marketing approach and
simultaneous releases in that terri-
tory.” All of Sony’s Latin American
companies, as well as U.S.-based
Sony Discos, continue to report to
Welzer, who reports to SMI presi-
dent Rick Dobbis.

While Welzer's new title does not
alter his duties, it recognizes his lead-
ership of the company. Under Welz-
er, Sony has developed such interna-
tional acts as Shakira, Chayanne,
Ricky Martin, Ricardo Arjona, and,
more recently, Marc Anthony.

Market Watch

A Weekly National Music Sales Report

2001
Total 239,379,000
Albums 226,604,000
Singles 12,775,000

241,000

This Week

Last Week 245,000

Change <1.6%
2001

City 49,264,000

Suburb 89,879,000

Rural 70,047,000

YEAR-TO-DATE OVERALL UNIT SALES
2002

210,231,000 (=212.2%)
205,261,000 (<79.4%)
4,970,000 (=61.1%)

YEAR-TO-DATE SALES BY ALBUM FORMAT
2001 2002

cD 209,190,000 193,356,000 (<+7.6%)
Cassette 16,971,000 11,409,000 (<32.8%)
Other 443,000 496,000 (<12.0%)
This Week 11,437,000 This Week 2001 13,000,000
Last Week 10,775,000 Change <12.0%
Chang <6.1%

This Week 11,196,000 This Week 2001 12,335,000
Last Week 10,530,000 Change <9.2%
Chang <6.3%

e

This Week 2000 665,000

<63.8%

Change

YEAR-TO-DATE CD

ALBUM SALES BY STORE LOCALE
2002

44,797,000 (=29.1%)
81,059,000 (<9.8%)
67,499,000 (<3.6%)

DISTRIBUTORS' MARKET SHARE

(04/01/02—04/28/02)
UMVD INDIES WEA SONY BMG EMD
Total Albums 284% 170% 169% 159% 129% 9.0%
Current Albums 299% 164% 156% 156% 146% 7.9%
Total Singles 295% 239% 11.5% 95% 191% 6.5%
ROUNDED FIGURES FORWEEK ENDING 4/28/02
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LISA “LEFT-EYE" LOPES

Lisa “Left-Eye” Lopes
1971-2002

You will forever have a place in our hearts.

All Our Love,
Antonio “LA” Reid & The Arista Family




BY ED CHRISTMAN
NEW YORK—With no noticeable
increase in singles releases yet occur-
ring since retailers made impassioned
pleas to the majors to save the dying
configuration at the the National
Assn. of Recording Merchandisers
(NARM) annual convention in March,
NARM has sent a letter to labels reit-
erating why a thriving singles mar-
ketplace would be beneficial to the
health of the industry (Billboard Bul-
letin, May 1).

Moreover, NARM is taking its case
to the public by issu-
ing a press release on

needs to offer songs for sale; other-
wise, fans will get them from the In-
ternet for free.

The NARM letter lists numerous
reasons why singles should still be
available: They provide an entry-level
price point for young music fans, they
mark the start of a record collection,
they get young consumers into the
habit of paying for music, and they
help consumers establish the habit of
going to the record store.

The letter also points out that sin-
gles are an important promotional
tool, and they can be a profit center.
Finally, the letter adds that without
singles for sale, today’s music fan will

NARM Backs Singles

Letter Urges Labels To Keep Configuration Alive

get the songs anyway by downloading
them for free, and fewer configura-
tions for sale translates into less space
in stores to sell music and more space
allocated to other products.

Horovitz said in a statement, “If you
want young people to get into the
habit of paying for music and not
think of it as being for free, we must
offer them as many opportunities as
we can to buy music at entry-level
price points they can afford.”

Acknowledging label laments that
singles are no longer profitable, she

urged the majors to
be creative in trying

the subject. In it, r\f-,«’f- e to achieve ways to
NARM president Pam | make the single prof-
Horovitz says that in e R e itable while satisfying
a song-driven market- consumer demand
place, the industry for the configuration.

“There are a variety of approaches that
warrant consideration as mechanisms
which could help make singles more
profitable, including on-site destruc-
tion of returns, multiple B-sides, or
return penalties, or even one-way
sales," Horovitz stated. Moreover, she
pointed out that some labels are eval-
uating redefining the single, with
some suggesting that some combina-
tions of multiple songs could sell at a
lower price point that might satisfy
consumer demand.

Horovitz tells Billboard that she
plans to follow up the letter with
phone calls to labels to keep dialogue
open on the issue.

RECORD COMPANIES: Valerie DeLong
is promoted to senior VP of promo-
tion for Universal Records in Los
Angeles. She was senior VP of cross-
over promotion for Universal/Mo-
town Records.

Tim Reid is promoted to VP/
marketing director for MCA Rec-
ords in Santa Monica, Calif. He was
director of marketing.

Janine Richardson is promoted to
VP of special events of Warner Music
Group in New York. She was senior
director of special events.

Rob Gill is promoted to VP of
marketing and promotions for
Eagle Rock Entertainment in New
York. He was national promotions

RICHARDSON

director/A&R for Spitfire Records.
Shannah Miller is promoted to sen-
ior director of rock/alternative pro-
motion for Arista Records in Beverly
Hills, Calif. She was national director
of rock/alternative promotion.
Arista Records also names Dave

Lombardi as senior director of

rock/alternative promotion in New
York. He was national promotion
director of rock radio for Warner
Bros. Records.

Brigette Kohley is named West
Coast regional sales manager for
Razor & Tie Entertainment in
Simi Valley, Calif. She was nation-
al account executive for Where-
house Entertainment.

UEKRUNE

NARAS Enters A Post-Greene Era

BY MELINDA NEWMAN
LOS ANGELES—National Academy of Recording Arts
and Sciences (NARAS) chairman of the board of trustees
Garth Fundis, along with CFO Susan Leary, COO Paul
Tsuchiya, and other key senior management staff, will be
running the day-to-day duties of NARAS following pres-
ident/CEQ Michael Greene’s resignation April 27.

NARAS director of communications Ron Roecker says
a search committee is being assembled to find a new acad-
emy head. The issue will be discussed further at an
already-slated trustees meeting set for the third week of
May in Hawaii.

Greene, who headed NARAS for 14

American Music Awards (AMAs) by telling artists they
could not perform at both the AMAs and the Grammy
Awards. On April 30, Clark said through a statement that
following Greene’s resignation, it would “probably not be
necessary” to go forward with a suit now.

Despite such turmoil, Greene is also credited with
greatly increasing NARAS’ profile and pocketbook. The
nonprofit organization grew from 3,500 to 17,000
members and saw its assets increase from $4.9 million
to $50 million during his reign. Last year, Greene also
renegotiated a deal with CBS (which broadcasts the
Grammys) that reportedly pays NARAS more than $20
million annually.

years, resigned during an eight-hour
emergency board meeting in Los Angeles,
which was called to disclose the findings
of a sexual harassment investigation
ordered by the trustees after the nonprof-
it group paid $650,000 to a former NARAS
staffer who had accused Greene of sexual
abuse. Greene denied the allegations, as
well as two other sexual abuse accusations
by former employees.

Greene, who is reported to be receiving a
settlement of up to $8 million, will contin-
ue to work out of NARAS' Santa Monica,
Calif., offices as a consultant on a full-time
basis through September and on a part-
time basis until after next February’s Gram-
my ceremony, according to Roecker.

Roecker would not comment on Greene’s
severance package. But NARAS members
say they find such a payout, if the amount

According to a statement by Nashville-
based record producer Fundis, the investigation “revealed
no sexual harassment, no sex discrimination, and no hos-
tile work environment at the Recording Academy.”

Roecker declined to comment on why Greene resigned
if he had been found innocent by the probe.

The sexual abuse settlement was one of several red flags
raised concerning Greene during the past several years.
In 1997, Greene signed a record deal with Mercury
Records but never released the album he recorded after
he came under fire for potential conflicts of interest. He
has also been criticized for the high percentage of money
raised by NARAS’ charitable arm MusiCares that went to
administrative costs.

Additionally, Dick Clark sued Greene earlier this year,
alleging that Greene interfered with the Clark-produced

is correct, to be out of line. “I'm troubled by
anyone getting rich in the nonprofit sector where revenues
are supposed to be diverted to worthy pursuits,” one NARAS
member and 2001 Grammy winner says.

Another voting member agrees. “I think Mike's done
a really good job, but what I don’t love as a member of
the organization is the severance package. That seems
outrageously rich.”

In an e-mail sent to many of his business colleagues
April 28, Greene wrote, “With the investigation behind
me and soon looking squarely into the face of 14 years
as Academy president and being the Grammy guy, [my
resignation] was a decision that my boys and I came to
last week and are very much at peace [with] .. . It’s all
good, honest!”

Neither Greene nor Fundis had returned calls by press time.

ILC’s Lopes Remembered As ‘Brilliant’

BY RHONDA BARAKA
and RASHAUN HALL
ATLANTA—The world of R&B and hip-
hop was dealt a crushing blow with the
April 25 death of Lisa “Left Eye” Lopes.
A member of the Grammy Award-win-
ning trio TLC, Lopes died in a car acci-
dent while vacationing in Honduras.
Kevin “She’kspere” Briggs, who pro-
duced “No Scrubs” and was tapped to
work on the new TLC album, describes
Lopes as “nothing short of brilliant.”
Briggs tells Billboard, “She wasn’t
just some flighty individual that didn’t
know what was going on or didn’t have
any sense or clue of what she was
doing. Whatever she did, she planned

cal inspiration, but more 1mportantly,
she was like a daughter to me.”

Her fellow band members and life-
long friends Tionne “T-Boz” Watkins
and Rozanda “Chilli” Thomas released
a statement via Bill Diggins, their cur-
rent manager and president of Diggit
Entertainment: “We had all grown up
together and were as close as a family.
Today we have truly lost our sister.”

Via her publicist, Thomas added in
a statement: “People think of Lisa as
the crazy one in TLC—uwell, she was
crazy, but in a good way. She was a
wonderful, loving, and creative person
who was real smart . . . [ will never get
over this. Every day, I just have to try

it, she focused on it, and she made it
work to her advantage.”

Former TLC manager lan Burke
says Lopes “was a special individual”
who'd “give you the shirt off her back.”

According to reports, Lopes, 30, was
in Honduras on vacation with her fam-
ily when the driver of her rental car lost
control and crashed on a highway a few
miles from her condo.

Lopes rose to fame with TLC in the
early '90s. The group scored its first hit
in 1992 with “Ain’t 2 Proud 2 Beg,”
which peaked at No. 6 on The Billboard
Hot 100. The group’s three albums,
1992’s Ooooooohhh . .. On the TLC
Tip, 1994’s CrazySexyCool, and 1999’s
Fanmail, sold more than 14 million

albums collectively, according to
SoundScan. TLC had recently been in
the studio working on a new record,
due to have been released this summer.

It was rumored that Lopes had
signed a solo deal on Suge Knight'’s Tha
Row imprint. Knight would not com-
ment on the signing, but he did release
a statement regarding Lopes’ passing.
“Even though |Tha Row| cut songs
with her, the last thing on my mind is
to release any material right away . . . I
think that it is a sad thing to turn
tragedy into treasure.”

Antonio “L.A.” Reid, president/CEQ
of Arista Records—Ilabel home to
TLC—also released a statement: “Lisa
was not only a gifted and talented musi-

to figure out how to get over it.

“As for the new CD, Lisa had already
recorded three or four tracks, so she
will definitely be on our next album,
and it will be dedicated to her,” Thomas
continued. “I know she would not have
wanted us to stop recording. As for her
being replaced—never. You can’t
replace a TLC girl.”

The funeral for Lopes was held May
2 at the New Birth Missionary Baptist
Church in Lithonia, Ga. In lieu of flow-
ers, donations can be made to: The Lisa
“Left Eye” Lopes Fund c/o The Multi-
ple Sclerosis Foundation National
Headquarters—Special Donations,
6350 North Andrews Ave., Fort Laud-
erdale, Fla. 33309.
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Black Music Month

Cail today!

Bilboard's annual Jazz Music Spotiight covers
the artists and labels making news in the genre.
We recap Jazz music on the charts, profie the
Intemational Association of Jazz Educators, and
provide a special 50th anniversary fribute to the
Modern Jazz Quartet . Be a part of it.

KOCH ENTERTAINMENT 1o ANNIV.

We'll take a look at the 15-year history of
this indie music powerhouse, highlight
the Koch roster of artists, and review the issue date: june 8
company’s top-charting hits over the years. ad close: may 13
Join Billboard in poying tribute to this Michelie Wright 323.525.2302 « mwright@bilboard.com
independent music giant.

Reserve your ad today!

MUSIC PUBLISHING

issue date: june 8
ad close: may 13 Our annual Music Publishing Spotlight offers

alook at the evolving role of publishers in the
wake of an explosive infemet scene and the
downsizing of many major labels. Be a part of

Joe Maimone 646.654.4694 « imaimone@billboard.com this important state-of-the-industry report.

issue date: june 15
ad close: may 20
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BLUE BIRD 20th ANNIVERSARY - Issue Date July 6 » Ad Close: June 11 endarsement deals befween artists and consumer
. products come fo be, and how to benefit from

EUROPEAN QUARTERLY Il - Issue Date July 6 » Ad Close: June 11 these relationships. We also look at what's new in
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issue date: june 15
ad close: may 20
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Maverick’s Ndegéocello Returns Little Big Town Hits Nashville

Foursome’s Harmony-Rich Monument Debut Is Due In May

With ‘Anthropological Mix’

BY MICHAEL PAOLETTA
NEW YORK—*There’s no mistake in the color that
it is. It's infused with black-born musicalities,”
Me’Shell Ndegéocello savs of her new Maverick
album, Cookie: The Anthropological Mixtape,
before reeling off such artistic influences as Richie
Havens, Bob Marley, Jimi Hendrix, Marvin Gaye,
Stevie Wonder, Miles Davis, Joan Armatrading,
Tracy Chapman, and “the one I love, Prince.”
Due June 4, Cookie “is all my experiences,”
the artist continues. “I want-

and music [ love. It’s the world through my
eyes; a chapter in my memoirs. Perhaps others
will also feel what I'm feeling.”

Apparently, others are “feeling” Ndegéocello's
music (published by Warner/Chappell). “I'm
impressed with her work in general,” says Joe
Lambert, co-owner of Creative Music in San
Francisco. “But this new album is easily her
strongest outing to date. It's a musically diverse
recording that has the potential to reach a very
wide audience without alien-

ed to show all the transitions,
from Southern stride to
gospel to blues to funk. Musi-
cally, it comes from the Af-
rican Diaspora. It's my im-
provisational rhythm and
blues, my exploration of self,
my anthropological mix tape.”
Co-produced by the artist
and her longtime guitarist
Allen Cato, Cookie is, indeed,
musically rich. “I tried pro-
ducing myself this time
around, but I just couldn’t do
it,” acknowledges Ndegéocel-
lo, whose three previous
Grammy Award-nominated albums (1993’s
Plantation Lullabies, 1996’s Peace Beyond Pas-
sion, and 1999’s Bitter) were produced by David
Gamson and Craig Street, among others.
Recorded in the heart of San Francisco’s funky
Tenderloin district (“The studio was in the booty
of the Tenderloin. That neighborhood is the vibe
of this record”), Cookie features numerous
guests, including Talib Kweli, Caron Wheeler,
Lalah Hathaway, Michael Harnpton, and writer/
activist Angela Davis. The set’s first single, the
Missy “Misdemeanor” Elliott and Rockwilder
remix of “Pocketbook,” features Redman and
Tweet. Its video was directed by Liz Friedlander.
Lyrically, Cookie is thoughtful, provocative,
and sincere, with the singer/songwriter/bassist
tackling a range of topics from love, lust, and
sex to politics, consumerism, and religion.
“These words are me,” Ndegéocello says of such
album tracks as “Trust,” “God.Fear.Money,”
“Earth,” “Hot Night,” “Berryfarms,” and “Pock-
etbook.” “I only wrote what I felt about people

NDEGEOCELLO

ating her core fan base.”

“Pocketbook” was sent to
urban radio the week of April
8; it will go to crossover radio
the second week in June.
Already, it’s been embraced by
such stations as WBLS New
York and WUSL Philadelphia.
“The track is a healthy mar-
riage of Me’Shell’s funk and
today's hip-hop,” WBLS PD
Vinny Brown notes. “By
1 hooking up with Tweet, Red-
man, Missy Elliott, and Rock-
wilder for ‘Pocketbook,’
Me’Shell may very weli find
herself with new fans. Those who aren’t hip to
her past will now be introduced to her.”

Maverick GM Fred Croshal says, “I can only
smile when I hear such things. This is the type
of album—because of its many sounds—that
we’ll be able to market across all frontiers.”

On May 14, the artist (who is managed by Kofi
Taha of Humility Profits in Los Angeles and
booked by Jonathan Levine of Monterey Penin-
sula Artists in Monterey, Calif.) kicks off a 15-city
tour in San Francisco that lasts until June 4,
which is when she’s confirmed to appear on The
Tonight Show With Jay Leno. Immediately fol-
lowing, Croshal notes, Ndegéocello will perform
a“late set” at the Roxy in L.A. On June 5, she will
appear on Last Call With Carson Daly. On June
11, the label will issue Ben Watt’s uptempo remix
of the track “Earth.” Promo singles of the mix
were sent to club DJs last year, label marketing
director Holly Adams explains. “The response was
so great,” she says, “that we're now releasing the
mix commercially.”

BY PHYLLIS STARK

NASHVILLE—Picture a group with the physi-
cal make-up of the Mamas & the Papas or ABBA
and a sound reminiscent of the Eagles or Rest-
less Heart, and you've got Little Big Town.

But there is nothing contrived about this South-
ern foursome, which came together in 1998 when
its members realized their voices blended into a
sound that was something unique in country music.
With the singers switching off lead vocals multiple
times—all within the same song—Little Big Town's
members (Karen Fairchild, Kimberly Roads, Phillip
Sweet, and Jimi West-
brook) are fond of say-
ing of their sound, “The
harmony is the lead
singer.”

Roads says the group
decided early on not to
have a lead singer, but
the Music Row estab-
lishment had a hard
time with the concept.
“In the beginning, peo-
ple really questioned
that and said, You can't
make a whole record when you don’t have a lead
singer,’ ” Roads recalis. But, Fairchild adds, “we are
world-music fans, so we've heard it done before. It
may not have been done much in this format, but
we knew we could do it if we do what the song calls
for and make sure we're protecting the lyric. So
we just stuck to our guns on that one, even when
people said, ‘You're going to have to pick someone
to sing lead.” We [said], ‘No; just watch and listen
to what we're going to do.” And luckily, it’s been
the very thing that attracts people to us.”

After afalse start at Mercury Records that ended
because of a difference in creative vision, Little Big
Town signed with Sony Music Nashville’s Monu-
ment Records in 2000 and will release its epony-
mous debut album May 21. At Sony, the group has
been given unusual latitude in following its cre-
ative muse for a new act: It co-produced its album
and co-wrote six of its 11 songs. Also guiding the
album were producers Blake Chancey and Paul
Worley, associate producer David Lyndon Huff, and
mix master George Massenburg.

As for who sang what, the group decided to
let that evolve naturally. “It’s not like we start-
ed out saying we each would sing 2.5 songs,”

Fairchild says. “We just said, ‘Let’s take it song
by songand. . . follow whose voice fit what song
and what part of what song.””

That approach made for a lengthy recording
process, as the group experimented with differ-
ent voices in different parts. Another reason the
record took a year-and-a-half to record is that the
group realized that the typical Nashville record-
ing process of “musicians first, vocals later”
wasn't working for them.

Fairchild says, “We wanted the tracks to have
drama, so we said, ‘Let’s try to do it backwards.
Why not start with a

layer of vocals with
full arrangement and
acoustic guitar?’ Then
[we could] bring in a
drummer, bass player,
whatever we wanted
after that.”

Little Big Town
(which is booked by
Creative Artists Agency
and managed by Rendy
Lovelady) says the al-
bum benefited from
that experimentation. Sweet says, “It was a new
experience for [Chancey] to have four lead singers,
s0 it was a very open, free kind of, ‘Let’s all experi-
ment; let’s work till we get it right [environment]."”

Westbrook recalls, “There was an open policy
of, ‘If we have an idea, let’s try it. and if it doesn’t
work, it doesn't work.””

First single “Don’t Waste My Time” jumps 40-37
on this issue’s Hot Country Singles & Tracks chart.
The group, which collectively writes for Warner/
Chappell, wrote the song with Irene Kelley and Clay
Mills, and it has attracted radio’s attention.

“I'm a believer,” says WSM-FM (Live 95)
Nashville PD Kevin O’Neal. “I feel these guys and
girls are gonna be huge. The harmonies are
great. They catch you right off the bat. I think it’s
something we need [in the format].”

Eric Logan, operations manager of country
stations WQYK and WYUU Tampa, Fla., agrees.
“I love this band. They have a sound that is
nowhere on the radio . . . The band keeps the
sound fresh all the way through the CD by mix-
ing up the harmonies . . . In an age where we
are looking for something different to break
though, this band does [it].”
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K’s Choice Eyes ‘Happy’ ReturnTo U.S.

Red Ink/Sony CD, Band’s First Offering In 4 Years, Features Bonus Live Disc

BY ANDREW KATCHEN
BOSTON—It has been four years
since folk-pop act K’s Choice last re-
leased an album in the U.S., yet the
band has stayed active in Europe and
in its Belgian homeland.

They’ve kept busy by embark-
ing on often sold-out European
tours, issuing various live al-
bums, and working on vocal col-
laborations with such Dutch
artists as Camden and Raymond
Van het Groenewoud.

Most importantly, in 2000, the
band recorded its fourth stu-
dio album Almost Happy—
released the same year in
Europe via Double T Music.

Sony Music International
and Red Ink have announ-
ced a Stateside release of
Almost Happy for May 14—
a date shortly preceding the
band’s May 28 arrival as an
opening act for the Indigo
Girls North American tour.

Specific to the disc’s
stateside release, Almost
Happy will contain a 15-
track bonus live disc of
material from the European
K’s Choice Live album
(Double T Music).

With the album’s U.S. re-
lease and confirmed sum-
mer tour dates, K’s Choice
will have the opportunity to
share its refocused brand of
dusty, jangling folk-rock with
American audiences—both old
and new.

GETTING REACQUAINTED

Singer/guitarist Sarah Bettens
—who currently resides in Cali-
fornia—realizes U.S. audiences
may remember K’s Choice prima-
rily for its 1996 haunting anthem
“Not an Addict” or from its per-
formances on the Lilith Fair tour.
However, Bettens views these
upcoming dates as a welcome chal-
lenge to reacquaint Americans
with its sound.

“There’s something nice about
it [being the opening act]; if it was
a struggle everywhere, it wouldn’t
be so nice,” she says while in
France during a recent tour. “We
can play for 2,000 people in Hol-
land, and then go to another coun-
try and play where we're not so big
and completely start over again.
Going back to the States [is] a nice
transition because you’re remind-
ed that what you do is often a chal-
lenge. I've always loved being the
supporting act; it changes things
up a bit. If we were playing stadi-
ums every night we’d also be
happy, but then what would be our
goal after that?”

When K’s Choice—managed
by Wil Sharpe for Sharpe Enter-
tainment Services—begins its
U.S. dates, it will have more than

60 songs of material spanning
four studio albums from which
it could incorporate into a live
performance.

While past K’s Choice efforts
have balanced agitated, post-
grunge rock with folk, jazz, and
blues rhythms, Almost Happy
eschews the distorted guitar and
volume almost completely—opt-
ing for a calmer, more gentle lis-
tening experience.

The album begins with a brief
recording of a 5-year-old Bettens,

pitter-pattering drums down to a
subdued crescendo.

The album’s most poignant and
stunning moments, however, rest
in the three, consecutive songs oc-
cupying the disc’s middle section:
the stark yet rich and stirring bal-
lad “Live for Real,” the breezy,
Nashville-flavored “Somewhere,”
and the glowing, basement-jazz
club number “Home.”

POIGNANT REFLECTIONS
Bettens attributes the album’s pen-
sive qualities to the life reflec-

K'S CHOICE

‘Going back to the
States [is] a nice
transition because
you’re reminded that
what you do is often a
challenge. If we were
playing stadiums
every night we’d be
happy, but then what
would be our goal
after that?’

—SARAH BETTENS, K’'S CHOICE

singing a Belgian folk song a
capella—this establishes the deli-
cate, simple, and nostalgic tone
the disc follows. While lyrically
pensive, the following “Another
Year” is filled with layers of sum-
mery and jangling guitars, acous-
tic brush strokes, and Betten’s
engaging smoky voice (often
strongly reminiscent of Sarah
McLaughlin), and the track shows
the ability of K’s Choice to create
a wistful mood not overburdened
with despair.

The title track emerges from
hushed acoustic strumming, and
it momentarily taps into crunch-
and-crashing drums before Bet-
tens’ sleepy delivery guides the
wiry, smoldering guitars and the

tions she made at the time.

“I was definitely going
through a phase that I felt like
I'd missed out on a part of my
youth,” she says. “I was 20
when I dropped out of college,
and I realized that starting a
real responsible career at that
age was kind of soon. I had a
time in my late 20s when I felt
like, ‘Did I miss out on that
quality college time?’ and I
feel like I missed that time
when everything was so open.
I was definitely getting nos-
talgic about the past.”

Almost Happy, which was
recorded at Peter Gabriel’s
Real World Studios in Wilt-
shire, England, has sold some
700,000 copies international-
ly since its global release.

John Porter, senior director of mar-
keting for Red Ink, says first single
“Almost Happy” will start at triple-A
radio and will hopefully appeal to fans
of softer alternative music.

Porter explains, “The problem is
that we don’t think they will have
a home at alternative radio like
they used to—because the format
is harder since they first found a
U.S. audience.”

Leslie Fram, director of pro-
gramming for WNNX in Atlanta,
echoes a similar belief. “I have a
feeling [“Almost Happy”] will get
played because they are so talent-
ed,” she says. “I think their fans are
still there. It’s really hard to say,
though, because the format has
gotten extreme.”

Fram adds, “However, over the
past six months singer/songwrit-
ers like Phantom Planet and Pete
Yorn have helped make the radio
landscape a bit different.”

Bradley Andrews, a manager for
a Virgin Megastore in Los Angeles,
concurs, noting that “the land-
scape is getting increasingly wide,
allowing a variety of bands to grab
attention. If the label is crafty in
their marketing of the band and
this record, they could find a siz-
able audience. It’s a great record,
and it deserves to be heard by as
many people as possible.”

K’s Choice is booked in the U.S.
by Dan Weiner for Monterey Penin-
sula Artists.

Beat.

NAMELESS: Santa Barbara, Calif.-based
Motograter is the first band signed to
a new joint venture formed between
Elektra Entertainment Group and No
Name Music, the management com-
pany founded by Steve Richards.

Richards, who formerly managed
Slipknot and who now represents No
One, Hatebreed, and American Head
Charge, says he linked with Elektra
because the label seemed the most
committed. “We had a lot of offers, but
basically [Elektra chairman/CEQ]
Sylvia Rhone and [executive VP] Josh
Deutsch were really intense and they
wanted to win. Elektra doesn’t have a
ton of rock, but they have metal gods
like Metallica and AC/DC. I feel like
they’re a major label, but they have a
boutique feel.”

Most releases from No Name Re-

cordings will be promoted, marketed,
and sold by the Elektra staff and will
be funneled through WEA Distribu-
tion; however, some projects will be
treated as indie releases and will be
worked by the No Name staff and go
through WEA indie arm ADA.

Richards says he expects his exist-
ing staff to handle the label. “We also
have a really strong street team that
has tons of kids. It’s like they’re our
scouts. Hopefully, that’s how we’ll find
some of the bands, but right now,
we've got so many tapes we can't even
listen to them.”

No Name’s label deal with Epic for
Mudvayne remains in place.

GONE FISHING: Hootie & the Blowfish
have wrapped up the recording of its
first set of new material for Atlantic
since 1998’s Musical Chairs. Recorded
at a small studio in Venice, Calif., and
at the Record Plant in Los Angeles with
producer Don Was, the songs are
instantly recognizable as Hootie-fare,
with the writing among the band’s
strongest in years.

Top tracks include beautiful ballad
“Tears Fall Down,” the uptempo
“Space,” the rollicking “Little Broth-
er,” and “The Rain Song,” a cover of a
tune by the Continental Drifters.

“We just wanted to go in and make
something refreshing for us and the
fans and not really worry about rely-
ing on anyone else for success,” drum-
mer Jim “Soni” Sonefeld says. “We
just wanted to feel good about the
music. Even in the unsure climate of
radio and the industry, it’s exciting to

by Melinaa Newman

be diving back in headfirst.”

That last sentence sums up the
band’s predicament. Here's a group
that has sold more than 20 million
albums, yet radio may not even give
them a chance because they aren’t new
or hip enough, instead of judging the
band solely on the basis of its music.

The still-untitled album, which is
slated to come out later this year, will
be preceded by lead singer Darius
Rucker’s solo album, Back to Then,
which arrives June 25 on Hidden
Beach Recordings. First single “Wild
One” goes to radio May 20).

THE ROAD: Cher will launch a 50-city
tour June 14 in Toronto. According to
the singer, the three-month North
American outing will be her last . . .
Following a car accident involving lead
singer Scott Stapp, Creed has canceled
the second leg of its North American
tour through May 31. No word on the
extent of Stapp’s injuries . . . Melissa
Etheridge will start her summer tour
June 7 at Clearwater, Fla.’s Ruth Eck-
erd Hall. The band tour follows last
year’s solo jaunt . . . Poison kicks off a
tour May 14 in Tupelo, Miss., in sup-
port of its ninth album, Hollyweird,
due May 21. The project will be dis-
tributed through Jimmy Buffett’s
Mailboat Records.

STUFF: Joan Jett contributes a cover
of the Beatles’ “The Word” to It’s
About Eve (Music for the Cure), a
breast cancer awareness compilation
album that will benefit the TJ Martell
Foundation and the Libby Ross
Foundation. To be released June 13
on Fore Reel Entertainment, the col-
lection features a number of indie
rockers, including Deena Miller, Lava
Baby, Ina May Wool, and Julia
Greenberg . . . The Cranberries will
celebrate the 10th anniversary of
their first release with Treasure Box,
a boxed set that will include remas-
tered versions of the group’s first four
albums, as well as 21 bonus tracks,
including B-sides. The package is due
May 14 ... American Idol: The
Search for a Superstar, the U.S. ver-
sion of the U.K. TV series Pop Idol,
has named Paula Abdul, Randy Jack-
son, and BMG record executive
Simon Cowell as its celebrity judges.
The show begins airing June 11 on
Fox ... Alisse Kingsley, former VP of
publicity/special projects for Warner
Bros., has left the label after 13 years
and set up her own shop, Muse
Media. Based in Studio City, Calif.,
Muse’s clients include Joni Mitchell,
Paul Simon, Eliza Carthy, and Rick-
ie Lee Jones. Warner associate Jeff
McLaughlin will be working with
Kingsley in the new venture.
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Warner Act Earshot Offers Hopeful Song

BY VINNIE APICELLA

NEW YORK—With Letting Go, due
May 14 via Warner Bros., Earshot is
striving to provide an alternative to
the dark sounds currently crowding
modern-rock radio airwaves.

“I've just tried to create some-
thing that people can relate to and
connect with,” singer/guitarist Wil
Martin begins. “I tried to make a
record that was hopeful by the time

|
B i Y T S ;

you're finished listening to it.”
Letting Go features 11 earthy
rock tracks free of studio tricks. The
set offers contemplative and cathar-
tic music that is executed with
Deftones-like aggression combined
with the emotional outlay of Tool.
Their rise-above perspective is the
defining factor behind Martin’s
lyrics. Such songs as “Headstrong,”
“Get Away,” and the particularly ele-

EARSHOT

mental “Not Afraid” and “Wake Up”
are born from desperation, dealt
with, and resolved in impressive
four-minute increments.

“The songs were written at a time
in my life where things seemed dif-
ficult to get past, and sometimes |
just wanted to give up,” Martin
notes. “All of our songs were writ-
ten and intended to let the listener
decide what they're about and how

s Born Out Of Desperation

they apply to their own situation.”

Influenced less by today’s pro-
duction gimmicks, Earshot opts to
re-create the vision of timeless-
ness often attributed to the likes
of the Beatles or Led Zeppelin,
writing individual songs that
stand on their own merit once the
CD stops spinning.

“We wanted songs that had their
own personalities. Those are the

- _ records I've always liked to listen

me pvered
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to,” Martin observes. “Some of
these songs, the lyrics and mel-
odies, I rewrote five or six times till
I was satisfied.”

The label’s traditionally-minded
and grassroots approach to market-
ing has yielded already impressive
results. The band wrapped up the
Sno-Core tour March 30 and is cur-
rently finishing dates with Kid Rock,
while its first single, “Get Away,” has
been making an impressive ascent:
“We’ve got chart numbers at top 20
in active and mainstream already
[No. 15 on this issue’s Mainstream
Rock Tracks chart], and we're doing
very well on the modern rock chart,”
Warner Bros. VP of marketing Eric
Fritschi says.

“Get Away” was also the benefi-
ciary of the soundtrack to Anne
Rice’s Queen of the Damned. Addi-
tionally, the label’s marketing
campaign involves widespread
street team setups and Internet
streams on a variety of sites. Fans
can visit the band’s own Internet
site (myearshot.com) for promo-
tional downloads and tour updates.

A soon-to-be-released live video
from Earshot’s Sno-Core appearance
is on the way, with a traditional
music video to follow. In the mean-
time, Earshot is set to hit the road
with labelmates Static-X, and added
dates on Kid Rock’s summer tour
are being considered.

Also in place is extensive TV vis-
ibility. “We’ve got new ad cam-
paigns for ‘Get Away’ being cur-
rently run by Nike’s officially
licensed NHL gear going until the
end of June and another planned
spot for MTV2 through mid-May,”
Fritschi says.

As a band that is not exploiting
any outrageous fashion statements
or otherworldly musicianship,
Earshot has had a notably easy time
attracting the attention of the media,
given the interest of such specialty
rock publications as Guitar Maga-
zine, Hit Parader, and Revolver.
Such interest is enough to further
fuel the band’s overriding optimism.

“The message in the end is posi-
tive without being dark for dark’s
sake or following trends,” Fritschi
says. “Letting Go is about hope and
of moving on to better things.”

Earshot is managed by Bill Mc-
Gathy and Corey Sheridan in Los
Angeles. The band is booked by
Darryl Eaton and Rick Roskin for
the Creative Artists Agency, also in
Los Angeles.

14

www.billboard. com

BILLBOARD MAY 11, 2002




‘California’ Gives Epic’s Phantom Planet Long-Desired Boost

BY ANDREW KATCHEN
BOSTON—Phantom Planet front-
man Alex Greenwald is huddled
over a cell phone, trying in vain to
fend off all the noise going on in
the green room of Washington,
D.C.’s Black Cat.

Tonight the Los Angeles band
will treat a cluster of admiring
college kids to its brand of infec-
tious indie-influenced rock. Excit-

ed cheers coming from the band

members—including bassist Sam
Farrar, guitarist Darren Robinson,
drummer Jason Schwartzman,
and guitarist Jacques Brautbar-
continue to bounce about the
back room in anticipation of a
good show.

For those unfamiliar with the
band’s sonorous single “Califor-
nia,” Phantom Planet’s sound
draws from a disparate well of in-
spiration—from the handclapping
power-pop hooks a la Elvis Costel-
lo & the Attractions or Joe Jack-
son, to roots-tinged Americana, to
the brooding anthems reminis-
cent of The Bends-era Radiohead.
This total aesthetic combined
with a youthful, sunny, and unde-
niably California demeanor de-
scribes the band’s musical ap-
proach. Greenwald’s penchant for
cartwheeling, extended wails,
along with his sometimes fragile
and mumbled delivery, places him
nicelv as the U.S. heir of Thom
Yorke's dramatic croon.

Phantom Planet’s latest release
The Guest—released Feb. 26 via
Daylight/Epic and produced by
Mitchell Froom and Tchad Blake—
is an all-inclusive range of instru-
mentation, from piano to mandolin
to electronic beats, rounding out
the earnest batch of tracks.

For a band that’s trudged through
relative obscurity and label shuffling
since its formation seven years ago,
the guys in Phantom Planet have
reason to be excited. When dis-
cussing the band’s past, Greenwald
reminisces about the lengths he
once employed to promote Phantom
Planet’s music.

“On our first tour, which was with
American Hi-Fi, we had an EP out
(titled Phantom Planet Live via Day-
light/Epic), and we really wanted to
show the label we had some selling
power,” he says. “At shows, I would
announce—sometimes drunkenly,
sometimes not—that if a girl bought
40 copies of the EP, I would make
out with her.”

However, for Phantom Planet,
this strategic measure is no longer
necessary, given that The Guest
sold 10,000 copies in the U.S. in its
first week, according to Sound-
Scan, and it shows no signs of
slowing down. While a recent club
tour opening for Remy Zero and
Guided by Voices, along with spots
on Late Show With David Letter-
man and The Late Late Show With
Craig Kilborn and a coveted open-

ing slot on an upcoming Incubus
tour, continue to increase Phan-
tom Planet’s visibility, its “Califor-
nia” single has shown serious pop
radio potential. Also helping is
Schwartzman’s film career—he
starred in the 1998 film Rushmore,
as well as the recent Slackers.
“I'd always liked the band, but
then I went to see them in rehears-
al,” says Daylight president David

SHRINK
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YOU SHOULDN'T HAVE TO PUT MUCH TROUGHT INTO STAYING AT THE MUSE. CHECKING IN, RELAXING AND EVEN CONDUCTING BUSINESS
IS ABREEZE. YOU'LL BE A CE PHONE’S THROW FROM TIMES SQUARE. THE BEDS ARE SINFULLY COMFORTABLE. AND THE STAFF

CAN GET YOU ANYTHING YOU DESIRE. SO YOU CAN RELAX, AND LET YOUR MIND WANDER. IT'S REALLY QUITE LIBERATING

Massey, “and then I met them. and
I realized every member is a com-
plete star. Each of them has a
unique identity that is very specif-
ic to them. You are confronted
with these kids that are a bunch of
stars who have this amazing song-
writing ability.”

Tim Richards, PD for Q101 in
Chicago, says, “It doesn’t hurt hav-
ing Jason as the drummer, and he

1. SRS o NTY @ TR NGBy B W S E I YORSIFEEAL . 16

has the cult following of Rushmore.
But there’s more than that—if that
were it, the band wouldn’t go very
far. ‘California’ captures a strong pic.
ture in people’s minds. Good music
captures emotion, and I think they
do that very well.”

Phantom Planet is booked by Eric
Podwell for Evolution Booking in
L.os Angeles. Its songs are published
by Flying Saucer Fuel Music, ASCAP.

Here’s a thought. Considering
the comfort of our featherbeds,
you may want a wake-up call.

AT OUR HOTEL.}
I
| You haven’t truly experienced

life until you’'ve had an apple
martini in our bar. Or three.
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Metal Blade’s Engine Revs Up With ‘Superholic’

BY CLAY MARSHALL
LOS ANGELES—It’s fair to believe
that a side project officially becomes
a full-fledged band after a second
album is cut—an estimation that
suits Engine vocalist Ray Alder fine.
Best known as the singer for pro-
gressive hard-rock mainstay Fates
Warning, Alder initially recruited
Agent Steel guitarist Bernie Ver-
sailles, Armored Saint/Fates Warn-
ing bassist Joey Vera, and Face to

212.965.3000

SOHOGRANDHOTEL

310 WEST BROADWAY, NEW YORK. NY 10013

FAX 212.965.3200

WWW.SOHOGRAND.COM

800.965.3000

Face drummer Pete Parada to
record an album under the Engine
moniker in 1999. But because of the
individual members’ prior commit-
ments, a tour (aside from a Los
Angeles showcase and performanc-
es at two of Europe’s biggest rock
festivals) was impossible.

Alder says that will change after
Metal Blade releases Engine’s soph-
omore effort, Superholic, May 21.
What hasn’t changed is the act’s
powerful, modern sound—an ac-
cessible fusion of edgy nu-metal
riffs, aggressive rhythms, and infec-

tious vocal melodies. “We wanted it |

to be a lot heavier than the first
record, but melody just kept creep-
ing in,” Alder says. “Even if I'm
screaming my brains out, I can’t be
completely monotone.”

The centerpiece of the set—and
likely first single—is a standout
cover of the Cure’s “Fascination
Street,” gamely modernized to
reflect the current hard-rock cli-
mate. “The Cure’s Disintegration
was a landmark record for me, and
still love it as much as the first day

I heard it,” says Alder, whose music |

is published by Horrendous Music
(BMI). “I thought the song could be
so much heavier with guitar riffs, so
we added it in.”

Superholic’s 10 other cuts—in-
cluding “Mine,” a featured down-
load in a recent cross-promotion
between Miller Genuine Draft and
Launch/Yahoo Music—demonstrate
Alder’s continued growth as a lyri-
cist. He says he’s both grateful for
and proud of having an additional
outlet to express himself.

“I'd see it through beginning to
end, and I loved doing it,” he says.
“It’s like starting all over again.”

Metal Blade president Mike Faley
says the label will do whatever it
takes to make sure the self-man-
aged Engine will be both seen and
heard this year.

“It’s inspiring to see the talent
coming into this record, going for-
ward, and coming out with a new
sound,” he says. “There’s a pedigree
between Joey and Ray as far as their
history with Fates Warning, but
that’s where all the comparisons
end. From that point on, the music
stands on its own.”

Superholic is a “must for any fan
of the smarter side of metal,” says
Tim MacMillian, metal MD at KYYI
Wichita Falls, Texas. “Rarely do you
find such a killer blend of today’s
groove-metal sound with the tech-
nical supremacy of Fates Warning.”

Alder says the group hopes to
start touring this summer, while
Face to Face has its own new al-
bum to support. “Pete’s very im-
portant, but his band is obviously
his bread and butter, and he’s total-
ly cool if we have to go out with
another drummer for a while,” he
says. “But we have to go on tour,
and we're just trying to find any-
body that will somewhat match up
to what we do.”

LOVE STORY: From their movie-
idol good looks to their backstage
wedding at the Metropolitan
Opera (officiated by then-mayor of
New York Rudolph Giuliani),
everything about Angela Gheo-
rghiu and Roberto Alagna seems
a bit larger than life. The intense
Romanian soprano and the ami-
able French tenor have captured
the hearts of a public that tran-
scends opera purists, even as their
performances and recordings earn
critical accolades.

ALAGNA AND GHEOFiGHIU

In the process, by pulling out of
productions that did not meet
their exacting standards, they
have earned a reputation as being
demanding, even difficult. It’s a
story with all the trappings of
movie stardom, so it was perhaps
only a matter of time until opera’s
“love couple” made the transition
to the silver screen with a new
film version of the Puccini pot-
boiler Tosca. The recording was
issued by EMI Classics last
November; the film (which hit
screens in Europe late last year)
opens in the U.S. in July.

0ddly enough, director Benoit
Jacquot was not especially an
operaphile when he set out to
make the film, according to the
couple, but they feel that this
worked to everyone’s advantage.
“He’s a movie director,” Gheo-
rghiu says, “and he has the
courage to do something new in
opera. When [others] produce an
opera, they have very ‘straight,’
typical operatic ideas. Jacquot
used the camera and new ideas in
a very modern way.”

Jacquot’s film presents a beau-
tiful, highly stylized vision of the
opera. The action takes place on
disembodied sets surrounded by
darkness that characters emerge
from and disappear into. Black-
and-white footage from the re-
cording session is interspersed
into the action, and in one in-
stance, Gheorghiu and Alagna
speak their lines over their own

singing. Extreme close-ups of the
performers alternate with lengthy
overhead crane shots.

However, even with such pecu-
liarities, the acting of the princi-
pal performers carries the film.
Alagna is a tender, lyrical Cavara-
dossi, but doesn’t lack for ardor in
the opera’s more heated moments.
Gheorghiu’s portrayal of the titu-
lar diva captures perfectly the
character’s vulnerability, uncer-
tainty, and strength. Veteran bass
Ruggiero Raimondi—who bears
an odd resemblance to actor Den-
nis Hopper in the film—plays the
lecherous Scarpia with malicious
glee. He and Gheorghiu are rivet-
ing in their climactic confronta-
tion in Act 2, while scenes be-
tween Alagna and Gheorghiu
naturally gain an extra measure of
passion from the couple’s real-life
connection.

Of course, Tosca has already
been well-served on recordings,
but the husband-and-wife team
asserts that it remains important
for new generations of singers to
perform the standard repertoire.

“In this type of repertoire, sure,
you have ghosts,” Alagna says, “but
they are not bad ghosts. If we lis-
ten to Callas or Pavarotti or Caru-
so, [we] can learn something and
follow tradition. It's very impor-
tant to follow tradition but at the
same time to put something of
yourself into the role.”

The couple has a number of
more traditional projects in the
pipeline. Gheorghiu’s Live From
Covent Garden, issued by EMI on
CD Tuesday (7) and due on DVD
May 21, features repertoire rang-
ing from Handel and Mozart to
Bellini and Frederick Loewe.
Alagna will release a bel canto
recital disc July 2, and a recording
of Verdi’s // Trovatore featuring the
pair is scheduled for September
release (both on EMI). Still, despite
the challenges, they are eager to
continue exploring the possibilities
of cinema: They've already filmed
a version of Gounod’s Romeo and
Juliet for British and Canadian TV
and are enthusiastic about the
potential for opera to reach a wider
audience through film.

“I think it was very important to
do a new opera movie,” Alagna
says, “because otherwise, opera
will remain old-fashioned. A lot of
people start to sing because they
saw [such] movies. When [ saw
The Great Caruso with Mario
Lanza for the first time when I was
10 years old, that was the moment
I said, ‘OK, I want to do that.””

Gheorghiu adds that Tosca is
already realizing that potential. “In
Paris,” she says, “I saw a queue like
the one for Titanic!”
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FAREWELL TO ‘FELICITY’: The col-
tege soap opera Felicity may be can-
celed, but fans can remember the
series through a new soundtrack,
Felicity: Senior Year, due May 7 on
Nettwerk America.

The WB series—starring Golden
Globe award-winner Keri Russell as
the title character, Felicity Porter—fol-
lowed the ups and downs of a love tri-
angle between Felicity and her fellow
college students, Ben Covington
(played by Scoit Speedman) and Noel
Crane (Scott Foley)

During its 1998-2002 run (the series
finale airs May 22), Felicity received a

SIXPENCE NONE THE RICHER

considerable amount of critical praise
and high ratings for the WB during the
show’s first season, but the ratings and
media hype had considerably cooled
down since then.

The series is bowing out in its
fourth season, mirroring the final
college year for the Felicity charac-
ter. (Reruns of Felicity can be seen
this fall on the cable network WE:
Women'’s Entertainment.)

As with other WB shows targeted to
young people, music has been an im-
portant component of the Felicity
series. The first Felicity soundtrack, re-
leased in 1999 on Hollywood Records,
peaked at No. 97 on The Billboard 200.

The 13 tracks on Felicity.: Senior
Year are Jude, “King of Yesterday”; Six-
pence None the Richer, “Meclody of
You”; Ryan Adams, “La Cienzga Just
Smiled”; Chantal Kreviazuk, “Far
Away”; Shawn Colvin, “Anywhere You
Go”; Andy Stochansky, “Here Nor
There”; Natalie Merchant, “Tell Your-
self”; Barenaked Ladies, “Call and
Answer”; Shelby Lynne, “Bend”;
Kendall Payne, “Scratch”; Maren Ord,
“Perfect”; 5440, “Casual Viewin”"; and
JJ. Abrams & Andrew Jarecki, “New
Version of You.”

The tracks by pop-rock band Six-
pence None the Richer and singer/
songwriter Payne were previously
unreleased. However, Sixpence vocal-
ist Leigh Nash tells Billboard that
“Melody of You” will be on the group’s
next album, due later this year on
Squint Entertainment.

Nash adds that TV shows have in-

by Carla Hay

creasingly become an exciting outlet
for new and established artists to get
exposure for their music: “I know it’s
made a difference with our band.”

In 1999, the WB's Dawson'’s Creek
prominently featured Sixpence's “Kiss
Me” in the show, as well as clips of the
music video at the end of the program.
That exposure helped propel the sin-
gle into a No. 2 hit on The Billboard
Hot 100, more than a year after the
single’s release.

“We knew the TV show made an im-
pact because we had a lot of people ask-
ing us to autograph the Dawson’s
Creek soundtrack,” Nash says. (“Kiss
Me"” was featured on the soundtrack.)
“Being featured on a TV soundtrack
opened up new opportunities for us.”

Of “Melody of You,” Nash says
that the song—featuring an acoustic
guitar base and classical string
instruments—is an indication of
the direction of the band’s music on
the new album: “People can expect
a more mature sound, and it’s very
well-honed. We finished this album
two-and-a-half years ago, but we're
in the process of adding songs and
doing remixes.”

The music on Felicity: Senior Year is
primarily from the show’s last season,
says Nettwerk head of soundtracks
Maria Alonte, who was also both sound-
tracks’ album producer. “The Sixpence
None the Richer song reminds me a lot
of the Felicity character, who's an aspir-
ing painter. The song has references to
painting in the lyrics.”

Nettwerk will concentrate a great
deal of its marketing efforts for the
album on the Internet. Alonte adds,
“We have banners up on the Felicity
Web site, and we're also spreading
awareness to all the fan sites for Felic-
ity. There's even a fan site, felicity-
tunes.com, which is all about music
from the show. A TV spot for the al-
bum will also run during one of the
series’ last episodes.

“It’s sad that the show’s going away,”
concludes Alonte, “but this soundtrack
is like a scrapbook or a yearbook that
people can turn to for memories.”

IN BRIEF: Music from the children’s TV
series Bob the Builder has been a hit
in the U.K. and Australia, and now the
U.S. will have a Bob the Builder sound-
track, due May 21 on Koch Entertain-
ment. Koch president Bob Frank tells
Billboard that the albun’s first single,
“Can We Fix It,” has an e-card that
“will allow streaming of the song on
the Bob the Builder Web site and other
[parent-oriented] sites. There will also
be cross-promotion with HIT Enter-
tainment, which releases Bob home
videos.” In the U.S., the series is on
CBS and on cable network Nick Jr. A
Bob the Builder tour is in the works.

Freelon Honors Wonder On Latest Concord Set

BY DAVID NATHAN
LOS ANGELES—The fact that
song stylist Nnenna Freelon’s 10-
year recording career is moving
into high gear seems indisputable.
With five Grammy Award nomi-
nations to her credit (including
two for her self-produced 2000
Concord release, Soulcall), an
appearance in the 2001 Mel Gibson
film What Women Want, and an
increasingly hectic touring sched-
ule, the North Carolina-based
singer is preparing for the release
of her seventh album, Tales of
Wonder (Concord, June 11).
Consisting entirely of songs from
the catalog of Stevie Wonder, the 12-
track set has the makings of a main-
stream breakthrough for Freelon,
who signed with the Beverly Hills-
based Concord label in 1996.
Freelon explains, “I grew up with
Stevie’s music. [ was lucky because
my parents exposed me to Sarah
Vaughan, Ella Fitzgerald, Billy
Eckstine, Charlie Parker, and other
jazz greats. At the same time, the
music of Motown—Earth, Wind &
Fire; the Stylistics; Tower of Power
—that’s what I claimed, that’s also
what I listened to. Stevie truly had
his pulse on our generation, and
his music was like the soundtrack
for the lives of so many of us.”

No stranger to Wender's music,
Freelon has recorded one of the
legendary artist’s songs on each of
her previous albums for Concord,
as well as her three early-'90s sets
for Columbia. Freelon says choos-
ing from more than 300 Wonder
songs was no easy task.

FREELON

“Once we decided to do this
album, I started researching his
work about a year ago. I picked
songs from each era of his career,
and I included some absolute
personal favorites—along with a
few surprises.”

A prime example, the little-
known “Black Orchid” (from Won-
der’s 1979 set Journey Through the
Secret Life of Plants), is sandwiched

between Freelon’s thoughtful in-
terpretation of “Tears of a Clown”
—a Wonder-penned 1970 hit for
Smokey Robinson & the Miracles
—and Wonder’s own smash “My
Cherie Amour.” The latter song,
Freelon says, “was where I began to
recognize Stevie’s work.”

With Freelon’s masterful reading
of such classics as “Superstition”
and “All in Love Is Fair,” along with
a new musical slant on “Until You
Come Back to Me” (a 1974 hit for
Aretha Franklin), Tales of Wonder
has the ingredients for taking
Freelon to a new level of sales be-
yond the jazz arena.

Concord is mounting an aggres-
sive online campaign, says label VP
of sales K.C. Conroy, who notes,
“Nnenna is a priority artist for us,
and we will be initiating a main-
stream press campaign, as well as
supporting her tour dates with
regional television spots. We feel
that this album has widespread
appeal, since Nnenna is interpret-
ing material familiar to pop and
urban audiences.”

An ASCAP writer whose work is
published by Chimusic Company,
Freelon is managed by Ed Keane
of Ed Keane Associates and booked
by William Morris in association
with Ed Keane.

The soundtrack to the 1999 Italian box office hit.
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Israel’s Independence Day Suffers No-Shows

Important Music Industry Date Feels Effects Of Widespread Unease After Security Alerts And Terrorist Attacks

BY SASHA LEVY

TEL AVIV, Israel—Traditionally, Inde-
pendence Day is an occasion for
Israelis to gather and listen to free
concerts by top local musical acts
hired by municipalities to entertain
their residents. The date—it was April
18/19 this year—is one of the most
important on the calendar for the
local music industry.

This year, as a general security alert
was issued in expectation of further ter-
rorist attacks, the 54th Independence
Day was anything but a cause for cele-
bration for local artists and highlight-
ed the difficulties live acts have faced in
the past 18 months. Citing security
concerns, municipalities canceled
long-planned events on short notice.

Izhar Ashdot has spent 20 years in
the Israeli music business, first as a

member of 1980s rock group Tislam,
then as a solo artist and producer for
such artists as the late Ofra Haza.

“Independence Day is an Israeli
show-business institution. Munici-
palities, kibbutzim, and other insti-
tutions would buy shows at higher-
than-usual rates,” Ashdot says. “It
used to be very important financial-
ly, because you could earn more in
one night than you could in several
weeks. But the last couple of years
have been terrible.”

This year, only three cities allowed
outdoor events to go ahead as plan-
ned: Jerusalem, Tel Aviv, and Rishon
LeZion. Other towns moved con-
certs to more easily guarded venues
that hold fewer people. But the
majority—an estimated 70%—of
towns throughout the country, from

Haifa in the North to Be’er Sheva in
the Negev, canceled their events
with three or four days’ notice, leav-
ing artists uncompensated. (Ashdot
himself was booked for two gigs;
both were canceled.)

And for those lucky enough to be
able to continue with their perform-
ances, fees have fallen. Top female
performer Sarit Hadad might have
commanded $10,000 for her appear-
ance in Kfar Saba had her show not
been dropped. But the average artist
can expect to make only $1,000-
2,000 per show. Ashdot says, “The
live performance situation is the
worst it's ever been because of the
security and economic situations
and the mood of the country.”

The most prestigious venue in
Israel is the Caesarea Ampitheater,

Jam-Band Fans Are Ready For Bonnaroo

BY RAY WADDELL
NASHVILLE—Anyone doubting the
vitality of today’s jam-band scene need
look no further than the Bonnaroo
Festival, a first-time event set for June
21-23 in rural Manchester, Tenn., that
sold out its 60,000 tickets without the
benefit of traditional advertising.

Produced by Superfly Productions
and A.C. Entertainment, Bonnaroo has
a still-evolving lineup featuring a ver-
itable who's who of the contemporary
jam-band scene, including Trey Anas-
tasio, Widespread Panic, String Cheese
Incident, Gov't Mule, Ben Harper, Les
Claypool’s Flying Frog Brigade, Moe,
Karl Denson’s Tiny Universe, Galactic,
Jurassic 5, Norah Jones, and others.

That a new festival in an out-of-the-
way location with no established his-
tory was able to move so many tickets
in such a short period of time is im-
pressive by any standard. By compari-
son, the long-established Coachella
rock fest in Indio, Calif—with names
far more recognizable to mainstream
music fans (including Oasis, Bjork, and
Foo Fighters this year)—draws
20,000-25,000 each day at best.

New Orleans-based Superfly presi-
dent Jonathan Mayers says even or-
ganizers were caught off-guard by the
immediate response. “We knew it
would do well, but I don’t think any-
one in their wildest dreams thought it
would sell out this quickly, especially
without traditional promotion and
without announcing all of the bands,”
Mayers says. “We had an advertising
budget and a second round of adver-
tising planned with print, radio, etc.,
but we never had to implement it.”

Instead, Bonnaroo used its own Web
site and other Internet destinations
like jambands.com and the various
band’s sites to get the word out and sell
tickets. “We're fortunate that this fan
base is so connected through the In-

ternet,” Mayers says. “The whole thing
was very cost-effective.”

The quick sellout led to Bonnaroo’s
tickets being some of the relatively few
in the U.S. that won't say “Ticketmas-
ter” on them. “We had negotiations
with Ticketmaster and intended to sell
tickets through them—or at least
make them available through Ticket-
master,” A.C. Entertainment president
Ashley Capps says. “But quite frankly,
we came out of the gate so strong, we
never had to do that.”

Initial tickets—including camping
and all three days’ worth of music—
were sold at $100, followed by a group

for $125 and finally $140. Even those
not directly linked to the festival's pro-
duction have been impressed by how
quickly it went clean. String Cheese
Incident agent/manager Mike Lupa
says, “Bonnaroo could have sold
200,000 tickets.”

John Paluska, manager of Phish
and Anastasio, adds, “Bonnaroo is a
great case study. Here is a festival in a
time of mixed results that goes up
with no previous track record, offers
some of the better-known bands of
this genre, and sells out at 60,000 tick-
ets in a very short time.”

Capps says, “The foundation of this
festival conceptually is this special
group of artists and their fan base.
They certainly sell records, but I think
most would agree their music is about
the live concert experience, and they've
established a very strong rapport
through touring. Now, with the Inter-
net, they're even more connected to
their audience, and their audience is
connected to one another.”

COME TO TENNESSEE

Located about an hour south of
Nashville, this is not the first time that
the Manchester-area site of Bonnaroo
has hosted a music festival. But the
1999 Itchykoo Festival held on the
same property was deemed less than
successful. Still, Bonnaroo's producers
feel they made the right choice, and
the fact that just half of sales have
come from the Southeastern U.S.
bears that out. Mayers says, “We felt
this scene had a void in it for a major
festival, and we wanted something that
would take it to a different level, par-
ticularly in the Southeast.”

The overall budget for Bonnaroo is
more than $5 million, including tal-
ent. “We're looking at creating a small
city that will take care of people for
three days the right way, and that takes
a lot of money,” Mayers says. “Music is
the biggest element of Bonnaroo, but
it's also about the camping, DJs, festi-
val village, and lots of surprises.”

According to Mayers—who says
there are plans to make this an annual
event—the term “bonnaroo” was pulled
from a Dr. John record. “It’s a slang cre-
ole term meaning ‘really, really good
stuff. We wanted a word that reflects
fun and having a good time, and we felt
this was a word we could really brand.”

At press time, Bonnaroo producers
were looking into securing more land
for the event, perhaps opening up as
many as 10,000 more tickets. The pro-
duction manager is Haddon Hipsley
(Phish); security is by industry veterans
Bart Butler and Rick Rentz. “We have
surrounded ourselves with the A team,”
Mayers says. “With an event of this mag-
nitude, we wanted no learning curve.”

Mayers says taping will be allowed
at the festival, and plans also call for a
documentary to be filmed of the debut
Bonnaroo: “This is an important event,
and we need to document it.”

which holds 4.000. Ashdot reckons
that only Rita, Yehuda Poliker, and
Shlomo Artzi can fill it, and that
after those three, second-tier artists

ASHDOT

may attract audiences of around
only 500. Ticket prices for local acts
vary from $17-$20.

At one time, the Caesarea Amp-
itheater also hosted such major for-
eign acts as Sting, brought in by
impresarios like Shuki Weiss and Zev
Eiziks. Now, those acts have van-
ished. with the exception of the
U.K.’s lan Brown—formerly of the
Stone Roses—who is slated to make
an appearance at Tel Aviv nightclub
Dinamo Dvash.

Shuki Weiss Promotions and Pro-
ductions has been operating in Tel
Aviv for 25 years, during which time
it has brought in such artists as David
Bowie, R.E.M,, and Suzanne Vega. “We
were heavily booked until about a
year-and-a-half ago,” Weiss relates.
“Then the intifada |uprising] broke
out. Even so, we brought in Atomic
Kitten and Westlife for a youth con-
cert in Tel Aviv's HaYarkon Park, with
an attendance of 25,000.”

The first cancellation was Red Hot
Chili Peppers last August. “They
showed great interest in coming—one
of the band members is an ex-Israeli—
but a spate of terrorist attacks on con-
secutive days and the mood of the
country made them, together with
their management and record com-
pany, decide to cancel. Since then, it
became even more difficult to per-
suade others to come.”

Until then, Weiss was doing around
70% of regular business capacity; now
90% of his shows cancel or postpone.
In the future, he foresees difficulties
for promoters: “Our break-even point
is way beyond American or European
break-even points.” And the Israeli
shekel has depreciated by 10% against
the U.S. dollar in the past 18 months.
Before then, international acts com-
manded $27-$37 per ticket.

CONDITIONED RESPONSE
Foreign acts may be scared off, but
local performers brush aside fears for
their personal safety. Rocker Rami
Kleinstein says, “I don’t feel any dan-

ger. If I've a show to do, I say, ‘This is
my country. I stand here.’”

Ashdot echoes the sentiment. “I live
here—why would I be afraid to per-
form here?”

Perhaps more than in other coun-
tries, the state plays a considerable
role in the promotion of popular
music. The Fourth Hebrew Song Fes-
tival, expanded this year from one
week to one month, opened April 24
with such major artists as Kleinstein,
Arkadi Duchin, Shlomi Shabat, and
Hemi Rodner making appearances
throughout the country.

Organizer Tali Eshkoli admits the
situation regarding large events is very
difficult, “because people are afraid to
go out. But smaller events are very
successful. The demand for entertain-
ers is very high. We're a special situa-
tion. Popular music in Hebrew unites
the people and gives them expression,
and the state recognizes that.”

Artist manager Nomi Alshech—
who handles artists like Kleinstein and
Rita—agrees that the situation is not
entirely bleak. Rita and Kleinstein,
each of whom has a separate and high-
ly successful career, are also Israel’s
top husband-and-wife team. “There
are good times and bad times. Before
the outbreak of the second intifada, it
was very good,” Alshech notes philo-
sophically. “One can never say, ‘Things
can’t get any worse.” But hopefully
they will get better.”

Since the events of the past few
weeks, Weiss describes the situation
as “drastic. I can’t ignore the general
atmosphere. When regular Israelis are
fighting in the army, it's hard to find
the passion to go out to a concert. Per-
sonally, I haven't felt the passion for
organizing concerts for the last six
weeks. But I keep in touch with man-
agement, and it will come back.”

That said, Weiss points out that
local acts continue to perform. One of
his top acts, Rami Fortis, was recent-
ly booked to perform in Be’ersheva on
the night of a terrorist attack in
Jerusalem. After considering cancel-
lation, it was decided to go ahead with
the concert. “It’s clear some people are
looking for an oasis of forgetfulness:
The concert was a sellout.”

Weiss emphasizes that Israeli con-
cert security is probably the best and
most professional in the world and
also boasts unique venues, including
such sites such as Masada and King
Solomon’s Mines in the Negev, Sul-
tan’s Pool in Jerusalem, and the Sea
of Galilee in the North. Such outdoor
venues can easily hold 50,000.

“Security is of the highest level,”
Weiss adds. “And coming here and
addressing audiences would express
your feelings much better than not
coming. We don’t separate crowds
here. In Haifa, for example, Arabs and
Jews come together to listen to music.
Music speaks louder than words.”
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CONCERT GROSSES

Aprit 15

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
‘N SYNC, P. DIDDY, TONY LUCCA FleetCenter, $2,097,028 , Clear Channel
Boston $110/$38.50 35,357 two shows Entertainment
April 15-16
‘N SYNC, SMASH MOUTH, P. DIDDY, Continental Airlines Arena, $1,969,370 36,442 Clear Channel
TONY LUCCA East Rutherford, N.J. $115/835 38,774 two shows Entertainment
Aprit 13-14
PAUL McCARTNEY Continental Airlines Arena, $1,961,431 16,740 Clear Channel
East Rutherford, N.J, $250/$50 sellout Entertainment
April 17
PAUL McCARTNEY FleetCenter, $1,952,755 14,607 Clear Channel
Boston $250/$50 sellout Entertainment
April 19
MIGUEL BOSE Auditorio Nacional, $1,950,318 50,741 RAC Producciones,
Mexico City (17,747,895 pesos) 59,436 six shows CIE Events
April 18-27 $82.41/816.48
JUAN GABRIEL Auditorio Nacional, $1,796,003 48,125 RAC Producciones,
Mexico City (16,343,630 pesos) 49,530 five shows CIE Events
April 11-15 $82.41/816
PAUL McCARTNEY Air Canada Centre, $1,346,594 16,169 Clear Channel
Toronto (82,134,233 Canadian) sellout Entertainment
April 13 $157.74/$36.28
LUIS MIGUEL Madison Square Garden, $1,123,980 13,029 NYK Prods.
New York $125/$90/$65/$40 13,742
April 12
‘N SYNC, P. DIDDY, TONY LUCCA Hartford Civic Center, $1,046,720 14,948 Clear Channel
Hartford, Conn. $110/$45 15,262 Entertainment
April 19
DAVE MATTHEWS BAND, Palace of Auburn Hills, $944,694 20,396 Clear Channel
BEN KWELLER Auburn Hills, Mich. $46.50 sellout Entertainment, Palace
April 23 Sports & Entertainment
DAVE MATTHEWS BAND, HSBC Arena, ssss600 000 w812 Clear Channel
ROBERT RANDOLPH Buffalo, N.Y. $46 19,006 Entertainment
April 13
JIMMY BUFFETT Smirnoff Music Centre, $805,847 19,756 Hnuse of Blues Cnncam
Dallas $59.50/$30 sellout
April 25
" JIMMY BUFFETT Alltel Pavilion at Walnut  $743,481 19,904 Claar Channel
Creek, Raleigh, N.C. $59.50/$30 20,000 Entertainment
April 16
JIMMY BUFFETT Verizon Wireless Amphitheatre,  $573.645 18592 Clear Channel
Charlotte, N.C. $56.50/$27 sellout Entertainment
April 18
~ JIMMY BUFFETT AmSouth Amphitheatre, $640,957 19080 Clear Channel
Antioch, Tenn. $59.50/$30 19,182 Entertainment
April 13
HOLA NEW YORK!: RICARDO MONTANER, Madison Square Garden, $555,550 9,264 Ralph Mercado Presents
JOSE LUIS RODRIGUEZ "EL PUMA", New York $85/875/$65/$45 14,260
THALIA, ALEXANDRE PIRES & OTHERS April 20
DAVE MATTHEWS BAND, "~ Molson Centre, $448, 14,243 House of Blues Canada
BELA FLECK & THE FLECKTONES Montreal ($705,029 Canadian}) sellout
April 21 $31.50
KID ROCK, EARSHOT Cynthia Woods Mitchell $436,115 15,515 Clear Channel
Pavilion, The Woodlands, Texas  $31/821 sellout Entertainment
April 19
ALAN JACKSON, RASCAL FLATTS,  HiFi Buys Amphitheatre,  $412, 128 House of Blues Concerts
CYNDI THOMSON Atlanta $54/$46 50/$39/$22 16,418
Apnl 19
BROOKS & DUNN, DWIGHT Allstate Arena, $398,500 9,842 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Rosemont, Il $50/825 14,996 Entertainment
CHRIS CAGLE, CLEDUS T. JUDD April 13
JOAN SEBASTIAN Universal Amphitheatre, $397,352 5,778 House of Blues Concerts,
Universal City, Calif. $96/$76/$70/$66 5,836 Hauser CIE
April 19
INCUBUS, HOOBASTANK ARCO Arena, $353.225 14,753 Clear Channel
Sacramento, Calif. $25 14,883 Entertainment
April 15
WIDESPREAD PANIC Altel Pavilion at Walnut  $316740 1,1  Clear Channel
Creek, Raleigh, N.C. 0 20,000 Entertainment
April 19
PAT METHENY GROUP Beacon Theatre, $309,695 5979 Clear Channel
New York $65/$45 6,099 two shows Entertainment
April 1213
BLINK-1B2 & GREEN DAY, Coors Amphitheatre, $307,947 12133 B - House of BIua;:nncem
JIMMY EAT WORLD Chula Vista, Calif. 5 19,089
April 25
URBANAID 2: ALICIA KEYS, P. Beacon Theatre, $273,375 2,656 Metropolitan
DIDDY, JAY-Z, MUSIQ, JA RULE, THE New York $250/8125/$100/$50 sellout Entertainment Group,
ROOTS, JAMIE FOXX & OTHERS April 9 Lifebeat
CHICAGO Auditorio Nacional, $240,340 7,899 OCESA Presents,
Mexico City (2,187,094 pesos} 9,906 CIE Events
April 9 $79.12/$16.48
ALAN JACKSON, CAROLYN DAWN Coors Amphitheatre, $238,483 7232 House of Blues Concerts
JOHNSON, JESSICA ANDREWS 2hula Vista, Calif. $50/$38.50/$25 8,368
pril 28
DON HENLEY, JILL SOBULE Dodge Theater, $231,430 3332 Clear Channel
Phoenix $100/$55 4817 Entertainment, in-house
April 14
INCUBUS, HOOBASTANK Bill Graham Civic $224,200 9,352 Clear Channel
Auditorium, San Francisco  $25 sellout Entertainment
April 16
INCUBUS, HOOBASTANK Peoria Civic Center, $218.875 8,755 Jam Prods.,
Peoria, II. $25 sellout Jay Goldberg Co.
April 28
GAITHER HOMECOMING CSU Convocation Centre, $217,440 11,010 Premier Prods.
Cleveland $28.50/$19.50 13,932
April 26
NO DOUBT, THE FAINT Roseland Ballroom, $198.805 7920 Clear Channel
New York $35/$30 two sellouts Entertainment
April 17-18
NO DOUBT, THE FAINT Paul E. Tsongas Arena, $194,907 6,788 Clear Channe!
Lowell, Mass. $29.50 6,800 Entertainment
April 15
DIANA KRALL Wang Center for the $182,152 3.692 Clear Channel
Performing Arts, Boston $65/835 sellout Entertainment

Copyright 2002, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville.

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.

FOR MORE BOXSCORE RESULTS GO TO BILLBOARD.COM

THIS BUD’S FOR LOVELAND: The new
$29 million, 6,000-seat Budweiser
Events Center is part of a $68.2 million
Larimer County Fairgrounds project in
Loveland, Colo. On April 20, the coun-
ty broke ground for the new arena and
announced that Global Spectrum has
been selected for a pre-opening man-
agement agreement, which is set to roll
into a full-fledged management deal for
the events center only. The building
will open in October 2003.
Meanwhile, a group of private busi-
nessmen revealed plans to build Harley
Park, the world’s largest Harley-David-
son dealership, 400 yards away from the
Larimer County Fairgrounds. That proj-
ect is to include a 5,000-seat amphi-
theater. Jay Hardy, director of the Lari-

mer County Fairgrounds and Events
Complex for the county, believes that the
additional construction “would enhance
the viability of the fairground location.”

Hardy says the fairgrounds are being
financed through a sales tax that was
passed by voters on the condition that
the project raise $3 million in private
donations. Budweiser’s title sponsor-
ship of the arena (which went for a total
of $1.5 million spanning 20 years) was
key to getting the private donations
rolling. The private side now totals $9
million, which means a few more proj-
ects can be added to phase one.

Noting that Budweiser got a good
deal on the title rights, Hardy says it
was necessary to close that deal, with
the deadline looming just three weeks
after the terrorist attacks last Sept. 11.
Since then, the county has been shop-
ping naming rights for other buildings
on the fairgrounds at full market value.
He is pleased it is one of only two enter-
tainment facilities with an Anheuser-
Busch title. (Busch Stadium in St.
Louis is the other.)

Hardy says that of 243 available acres,
150 are being developed in phase one.
He is hoping a hotel and convention cen-
ter will occupy the remaining 93 acres.

The pro forma for the Budweiser Ev-
ents Center projects it will host 122 ev-

by Linda Deckard

ents the first year; nine will be concerts.
Operating revenue is projected to be
$3.4 million for the arena and $387,000
for the fairgrounds, with an operating
budget of $2.5 million for the arena and
$1.3 million for the fairgrounds.

Larimer County Fair manager Bob
Holt plans to use the new arena to up-
grade his paid concerts. The first fair
will be in 2004. This year, paid grand-
stand shows include Andy Griggs, with
tickets priced at $10 and $12.

Global Spectrum regional VP Dean
Dennis says Global partnered with ICC,
owners of the resident hockey team, in
ajoint agreement to operate the arena.
The building will have 23 luxury suites
and 500 club seats.

TITLE TALK: FedEx bought naming
rights for the new Memphis Grizzlies
arena for a reported $4.5 million per year
for 20 years—a total of $90 million.

Ryder has taken its name off the $50
million, 7,000-seat University of Miami
Convocation Center, which opens Jan.
4,2003. Ryder did not want its money
back and donated it to education ini-
tiatives instead, leaving the university
and management company Global
Spectrum free to shop the title spon-
sorship again, arena manager David
Touhey says. The university is taking
the lead in seeking a title sponsor.

FIVE MORE YEARS: SMG has renewed
its management contract at the Oak-
land-Alameda County Coliseum Com-
plex in Oakland, Calif. Thaxter Trafton,
chief administrative officer for the Col-
iseum Authority, says the new five-year
term “gives SMG more stability in
making long-term plans.” SMG has
managed the two-facility complex for
four years. SMG senior VP Glenn Mon
says the Coliseum Authority gave the
company a unanimous vote, but he
declined to comment further. SMG has
managed the facilities for four years
now. The new deal begins July 1.

A ‘DOMED’ CITY: The 1.4 million-
square-foot Reliant Center, part of the
$600 million Reliant Park in Houston,
opened April 12. Next up is a stadium,
which is set to open Aug. 24.

The new stadium and convention
center will host the 2003 Houston Live-
stock Show & Rodeo in February. The
decision has been made to continue
with evening concerts only at the live-
stock show, says Jeff Gaines, assistant
GM at Reliant Park for SMG. That “tra-
dition” began when construction lim-
ited parking two years ago at the
Astrodome, and all parties agreed the
new formula works.

When Reliant Park opens, Houston
will have two domed stadiums side by side.
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» GOMEZ

In Our Gun

PRODUCERS: Gomez

Virgin Records America 7243 8 11950
On its latest outing, former Mercury
Music Prize winner Gomez attempts to
expand its unique blend of blues, roots,
and soul by dabbling in everything
from dub to electronica. The result is a
slick, curious concoction that sounds
like Dave Matthews crossed with the
Beta Band. While Gomez shows a wide
range of influences and an ability to
effectively genre-hop, the band is so
consumed by tinkering with new
sounds that it never quite carves out
an identity of its own here. The addi-
tion of horn flourishes (“Shot Shot”},
synth waves (“Ruff Stuff’), and dub
beats (“Army Dub”) make for more
interesting experiments than bold new
statements. Occasionally, the band
pulls it off, as on the bouncing folk-
tronica of “Detroit Swing 66.” But by
and large, the set’s strongest moments
occur on primarily acoustic-driven
songs like the title track and “Sound of
Sounds.” On such tracks, Gomez stops
trying to be something else and simply
enjoys being Gomez.—BG

% UPTOWN SINCLAIR

Uptown Sinclair

PRODUCERS: Mr. Colson, Michael Seifert,
Michael Parnin

D-text Records 30815

Any Clevelander will tell you that
homegrown rock quartet Uptown Sin-
clair is a band on the verge. Last year,
in the midst of playing nearly every
bar/club in Ohio, the group—guitarist
Tim Parnin, singer Dave Hill, bassist
Bill Watterson, and drummer Rob
Pfeiffer—entered a recording studio to
lay down a few demos. The guys, who
recently played at New York’s Mercury
Lounge, emerged with eight strong
tracks that found their way to new in-
dependent D-text. Now that the label
has secured distribution with the likes
of Big Daddy, expect Uptown Sinclair’s
swaggering, upbeat pop/rock sensibility
to reach far beyond the borders of the

S P

LOS RABANES

Money Pa’ Qué

PRODUCERS: Sebastian Krys,

Emilio Estefan

Crescent Moon 2-505043

On their second album for Crescent
Moon, Panamanian alt-rockers Los
Rabanes shed their erstwhile under-
ground sound and image for more
commercial fare that, nevertheless,
sounds fresh and believable. After 10
years of playing together, Los Rabanes
know the power of going out on a limb.
Lyrically and musically, Los Rabanes
alternate between the witty and irrev-
erent (witness “El Queso”) to outright
bacchanalia. Surprisingly, they can also
be lyrical, as evidenced on rocker “Tus
Caprichos.” Saddling commercial con-
siderations and experimentation, Los
Rabanes usually come out ahead. On
“Everybody,” the oft-used Latin trum-
pets are offset by driving raps and an
unabashedly bubbly vibe. But the use
of today’s “in” instrument, the accor-
dion—as well as calls for Latin unity—
sound too thought-out for a band that
effortlessly blends reggae, blues, and
Beatles-esque melodies (“Love in New
Orleans”). There's much order to be
found in this chaos.—LC

O T L 1

PRODUCERS: Musiq, Ivan Barias,
Carvin Haggins

Def Soul 6772

Maintaining your artistic identity
while growing as an artist is often diffi-
cult. Musiq ably handles that task on
this, his sophomore set for Def Soul.
The beauty of the singer/songwriter’s
2000 debut, Ajjuswanaseing, was its
simplicity. That directness continues
to shine through on Juslisen. Lead sin-
gle “Halfcrazy” is a bona fide hit at
radio. The funk-fused “Caughtup” (fea-
turing AAries) finds Musiq revisiting

the muse of Ajjuswanaseing’s “Seven-
teen.” “Newness” and the beautiful
“Dontchange” tackle both ends of the
relationship spectrum. Musiq also
stretches out on Juslisen; the organ-
drenched, feel-good vibes of “reli-
gious” and “Motherfather” are very
Sunday morning. The artist closes the
set with a cover of the Beatles' “Some-
thing.” Penned by Billboard Century
Award winner George Harrison, the
classic gets a soulful spin that makes it
Musiq's own.—RH

WILCO

Yankee Hotel Foxtrot

PRODUCER: Wilco

Nonesuch 79669

Now that it’s finally here, there isn’t
much left to be said about Wilco’s mas-
terful Yankee Hotel Foxtrot. But it's a
welcome treat just the same. For all
those who missed the media hype
about the band’s label split over the
album, ignored the praise for Yankee
on many critics’ top 10 lists in 2001,
and failed to bootleg the set off of the
Internet, take note: You'll be hard-
pressed to find a more adventurous
and rewarding release this year. While
the album is steeped in lo-fi production
and experimentation, fret not, you
won't be mistaking Yankee for Radio-
head’s Kid A. Noodling inspired by mix-
er/collaborator Jim O’'Rourke aside, Jeff
Tweedy and crew explore everything
from hints of Al Green-infused soul
(“Jesus, etc.”) to the use of Beatles-in-
flected brass sections (“I'm the Man
Who Loves You”). However, very much
like Radiohead, Wilco has grown cre-
atively and sonically far beyond the
band it was originally. And with all due
respect to the wonderful Wilco of old,
thank goodness for that.—BG

Buckeye State. Overflowing with
melodic hooks and buoyant harmonies,
Uptown Sinclair is as powerful as it is
clever. Opening track, “Face Down,” is
just waiting for a video and MTV air-
time, while the bubbly “Girlfriend” re-
calls the Cars at their most hook-laden.
As for “Sentimental,” just try not
singing along. Who knew summer was
arriving early this year’—MP

% PAUL WESTERBERG/GRANDPA BOY
Stereo/Mono

PRODUCER: Paul Westerberg

Vagrant 369

In prioritizing the contents of this two-
disc set (priced as a single CD), former
Replacements leader Paul Westerberg
has it backward. The draw isn't the
ostensible main event, Stereo, despite
such smart, sensitive highlights as “Only

Lie Worth Telling.” Instead, the gem is
the “bonus” disc, Mono, billed to Wester-
berg's new indie nom de rock, Grandpa
Boy. Just as the busking, basement-tapes
balladry of Stereo feels wan and under-
cooked—a la the disappointing Suicaine
Gratifaction (1999) and Eventually ('96)
—the rough-and-ready rock of Mono
brims with the thoughtfulness and soul-
ful energy of Westerberg’s 1993 solo

debut, 14 Songs, and his ever-influential
Replacements catalog. Something of a
spiritual Replacements reunion (sup-
posedly with bassist/catalyst Tommy
Stinson in tow), Mono has a vintage
rock’'n’roll majesty to it; the bruised
melancholy in Westerberg’s voice and
the virile bite of his electric guitar—as
well as the tuneful wit of his best
songs in ages and the one-take ur-
gency of the band—nhark back to the
Replacements’ Tim and Pleased to
Meet Me. Far more than blasts of nos-
talgia, such songs as “High Time” and
“AAA” are evidence of a great talent
once again sounding like himself.—BB

K’S CHOICE

Almost Happy

PRODUCERS: Marshall Bird, Steve Bush
Sony Music International 59057

The transition from carefree adoles-
cence to decision-laden early adult-
hood is the complex subject intricately
and emotionally evoked on K’s Choice’s
fourth studio album, which is accom-
panied here by a second disc of live
material. This Belgium-based pop-
rock-folk five-piece, fronted by the sis-
ter and brother writing team of Sarah
and Gert Bettens, depicts in stunning
depth the swirl of love, career, and
growth experienced by twentysome-
things everywhere. This is most
notably captured on the project’s title
track, a look at how attaining true hap-
piness is always another step ahead.
The idea that life should be lived to the
fullest (“Live for Real”) and not to the
beat of others (“Busy”) is explored, as is
the joy of finding true love (“Favorite
Adventure [The Wedding Song]”). En-
gaging guitar, bass, and percussion
work is in abundance throughout this
appropriately titled album.—JP

ORIGINAL BROADWAY CAST

Sweet Smell of Success

PRODUCERS: Jay Landers, Marvin
Hamlisch, Craig Carnelia

Sony Classical SK89922

It’s hard to make a memorable cast
album from a show most people would
like to forget. Sweet Smell of Success
soured critics when it opened on
Broadway this spring, and this score
makes the main reason clear: lacklus-
ter music by Marvin Hamlisch with
merely serviceable lyrics by Craig Car-
nelia. Lead John Lithgow has some

(Continued on next page)

DEXTER GORDON

Round Midnight

ORIGINAL PRODUCER: Herbie Hancock
REISSUE PRODUCERS: Didier C. Deutsch,
Darcy M. Proper

Columbia/Legacy 85811

CHARLIE PARKER

Bird

ORIGINAL PRODUCER: Lennie Niehaus
REISSUE PRODUCER: Didier C. Deutsch
Columbia/Legacy 86474

THELONIUS MONK

Straight, No Chaser

ORIGINAL PRODUCER: Orrin Keepnews
REISSUE PRODUCERS: Didier C. Deutsch,
Ll)arcy M. Proper

vV I

Columbia/Legacy 85812

With characteristic initiative, Legacy
has reissued remastered, expanded edi-
tions of three innovative soundtracks
to jazz films—Bertrand Tavernier’s
Round Midnight, Clint Eastwood's
Bird, and Charlotte Zwerin's Straight,
No Chaser. Set in an evocative Paris,
1986’s poetic Round Midnight revolves
around charismatic saxophone legend
Dexter Gordon, who plays a composite
of troubled geniuses Lester Young and
Bud Powell. Although it was his first
acting role, Gordon was utterly com-
pelling and natural; moreover, the
score has his Promethean tenor sax as
its prime mover. Masterfully produced
by pianist Herbie Hancock, the sound-

T AL
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track frames Gordon with a world-
class band that includes Hancock’s
Miles Davis alumni Wayne Shorter,

S §$ UE S

Tony Williams, Ron Carter, and John
McClaughlin. Providing additional
star-power are guest vocalists Chet
Baker, Bobby McFerrin, and Lonette
McKee. Another remarkable aspect of
Round Midnight is that all this music-
making was done live on set—a first
for a fictional feature film. As a bonus
track, the reissue showcases Gordon in
a 13-minute live version of the title
song, from 1976 at the Village Van-
guard. While Round Midnight repre-
sents the essence of organic music-
making, the album to 1988’s Charlie
Parker bio-pic Bird has technology to
thank for its appeal; soundtrack pro-
ducer Lennie Niehaus set vintage
recordings of Parker solos in newly

recorded contexts with top-flight
modern musicians. More successful
than similar efforts at grafting Caruso
vocal lines onto modern orchestra-
tions, this strange hybrid serves as a
fresh way to experience Parker’s time-
less art. For the soundtrack to the
1989 Thelonius Monk documentary
Straight, No Chaser, longtime Monk
producer Orrin Keepnews put togeth-
er a set of live and studio rarities, plus
some dialogue from the film. For its
bonus track, the album includes
Monk’s expansive 1967 studio take on
the title song. Keepnews supplies typ-
ically insightful liner notes to the
reissue, as does Tavernier for Round
Midnight and Niehaus for Bird. —BB

l:n"'l'nln“"‘nns. Bradley Bambarger, Leila Cobo, Brian Garrity, Rashaun Hall, Wayne Hoffman, Gail Mitchell, Michael Paoletta, Jill Pesselnick, Deborah Evans Price, Philip van Vieck, Ray Waddell. SPOTLIGHT: Releases deemed by the

® review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NOTEWORTHY: Releases of critical merit. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more
artists. PICKS (): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSICTO MY EARS (J7J): New releases deemed Picks that were featured in the Music to
My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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appeal onstage as smarmy columnist
JJ Hunsecker, but nobody ever ac-
cused him of being a great singer.
Brian D’arcy James and Kelli O’'Hara
are in fine voice, but they’re still lim-
ited by the material. Songs that drive
the plot or delineate character are
weak and generally unmelodic, with a
grating ensemble chorus adding
punch but not flavor. The few songs
from nightclub scenes are the best,
including “I Cannot Hear the City,”
which could be effectively extracted
for cabarets.— WH

R&B/HIP-HOP

% WILL DOWNING

Sensual Journey

PRODUCERS: various

GRP 314589610

“Take some time and forget about
time.” That line from the spoken-word
prologue to album track “Maybe” out-
lines exactly what will happen when
listeners take this disc—Downing’s
GRP debut—for a spin. Longtime fans
of the veteran vocalist’s contemporary
jazz-spiced R&B will revel in his cover
treatment of the Main Ingredient’s
“Just Don’t Want to Be Lonely,” Quin-
cy Jones’ “If | Ever Lose This Heaven,”
and Michael Jackson’s “I Can’t Help
It.” Equally as potent is his signature
smooth vocalizing on such original
numbers as the entrancing “Bolero
Nova,” the playful “Don’t Talk to Me
Like That,” and soothing lead single
“Cool Water.” After misstepping in
2000 with the Motown album Al the
Man You Need, Downing returns to
the roots he sowed in 1998 with sax-
man Gerald Albright on the Verve col-
laboration Pleasures of the Night.
Hopefully, with this release, newcom-
ers will finally hear what all the fuss
has been about.—GM

% BABU

Babu the Dilated Junkie Presents Duck
Season Vol. 1

PRODUCERS: various

Sequence/Ultra 8002

Following in the footsteps of label-
mate Dan the Automator, Babu
throws his hunting cap into the mix-
CD game with Babu the Dilated
Junkie Presents Duck Season Vol. 1. A
member of both Dilated Peoples and
turntable crew the Beat Junkies,
Babu'’s reputation as a beat juggler is
well known on the underground cir-
cuit. So it’s no surprise that this set
features a host of hip-hop heavy-
weights, including M.O.P. and Juras-
sic 5. The set opens with De La Soul’s
“Watch Out.” Featuring Jose “Perico”
Hernandez, the spicy track, which
first appeared on De La Soul’s AOI:
Bionix, is driven by its funky xvlo-
phone sample. On “Duck Season,” a
newly recorded track, the Beatnuts
team with Al Tariq for a tour de force
that is further proof that the Beatnuts
are quite possibly hip-hop’s most un-
derrated duo. Babu even enlists the
help of Dilated Peoples on “Center of
Attention,” which also features Souls
of Mischief and Pep Love.—RH

SAGE FRANCIS
Personal Journals
PRODUCERS: various
Anticon 0021

quite a bit of buzz for himself on the
underground scene. For his full-length
debut, Personal Journals, he fuses
artsy samples and witty but truthful
lyrics. Many received their first intro-
duction to Francis via his lead single,
“Climb Trees,” which was released last
October. The jel-produced track fea-
tures a snare-driven backbeat that
serves as a backdrop to Francis’ vivid
lyrics. On the Sixtoo-produced “Crack
Pipes,” Francis goes from mournful to
aggressive and back again. Other high-
lights include “Black Sweatshirt” and
“Messages Sent.” For more informa-
tion, visit anticon.com.—RH

COUNTRY

¥ JIM LAUDERDALE

The Hummingbirds

PRODUCERS: Jim Lauderdale, Tim Coats
Dualtone 01121

Highly regarded as both Jones-meets-
Jagger, singer and powerful songwriter
Jim Lauderdale has long had the re-
spect of his peers while operating
largely under the commercial radar.
That’s a shame, because he’s a huge
talent and offers up a bright, opti-
mistic effort here. “Midnight Will
Become Day” and “There and Back
Again” are hard-charging midtempos,
while “I'm Happiest When I’'m Mov-
ing” and “I Know Better Now” are lan-
guid, reverb-drenched ballads; “It’s a
Trap” is jazzy swing and “Jacob’s Lad-
der” is backwoods funk. “Morning” is a
likable, punchy ode to easing into
one’s day, and the title cut melds All-
man-style guitars with Appalachian
drive. “Rollin’ the Dice” and “New Cas-
cade” are roadhouse rock and spiritual
bluegrass, respectively. Varied but
always honestly and masterfully deliv-
ered, Lauderdale has constructed
another keeper—RW

TONY STAMPLEY

Rebelution

PRODUCER: Tony Stampley

DreamWorks 50350

Tony Stampley dips deeply and often
into the Bocephus well, but neverthe-
less proves a capable songwriter and
singer with personality on such Dixie-
fried observations as “American
Offline,” “Dirt Road Rock ‘n’ Roll,” and
“I Hate to See You Go (But I Love to
Watch You Walk Away).” “Another
Cold One” and “One Bad Habit” slice
and pound with authority, but Stamp-
ley proves an emotive country bal-
ladeer on such cuts as “Dreamin’
Again,” the gospel-tinged “Doctor
Jesus,” and father/son treatise “He
Never Said He Loved Me.” Stampley
rocks hard and with country edge, but
when he steps out and shows a softer
side he actually makes his case a little
better. Still, if country needs anything
right now it’s a big ol’ shot of testos-
terone, and Stampley proudly swag-
gers on such Southern rockers as “One
Shot,” “I Know What You've Got up
Your Sleeve,” “Bad Girl (Looking for a
Good Time),” and the imminent hang-
over song “Waste of Good Whiskey.”
Any of these would be welcome radio
relief from an endless parade of
neutered love songs.—RW

WORLD MUSIC

% VARIOUS ARTISTS

and dance of the Punjab region of
India. A celebratory music associated
with the annual harvest, its poly-
rhythmic vibe, centering around the
dhol (two-headed drum), is clearly
intended to induce dancing. Immi-
grants brought the music to England
decades ago, and Kiss Records—one
of the leading South Asian labels in
the U.K.—has been a prime site for
bhangra artists. The tracks featured
here were chosen from the sides of 10
Kiss artists and provide a fine
bhangra sampler. Stylistic variations
are noticeable. “Sounds From the
Des,” by Balbir Bittu, evinces a pro-
nounced North African influence,
while K.B. & the Gang’s “Nachde
Punjabi” shows an affinity for elec-
tronica and turntablism we associate
with Asian underground acts such as
Joi. Soni’s “Doli” fuses a traditional
song and a pop arrangement. Distrib-
uted by Naxos of America.—PVV

CLASSICAL

Y% HAYDN: Symphonies Nos. 6,7, 8
Freiburg Baroque Orchestra

PRODUCER: Martin Sauer

Harmonia Mundi 901767

The 31-year-old Joseph Haydn, newly
engaged as vice Kapellmeister by the
Austro-Hungarian house of Ester-
hazy (which would employ him for
much of his life), was given the com-
positional task of following up Vival-
di’s perennial The Four Seasons with
a sequence of symphonies evoking
the times of the day. The project
yielded a trio of works—Symphony
No. 6 “Le Matin” (Morning), Sym-
phony No. 7 “Le Midi” (Noon), and
Symphony No. 8 “Le Soir” (Evening)—
that constituted the young Haydn’s
boldest entry yet into the realm of
orchestral composition. With the
concertante feel of the Baroque con-
certo grosso, these symphonies
abound in alternately graceful and
energetic passages for solo string
instruments and winds. A joyous
character predominates, with even
the lovely slow movements being
more sanguine than solemn. Playing
without a conductor (as Haydn led
the works from the violin), the
Freiburg Baroque Orchestra per-
forms this inventive music with real
zest and remarkable precision.—BB

CHRISTIAN

% GEOFF MOORE

Beautiful Sound

PRODUCER: Brent Milligan

ForeFront 724353258627

Veteran Christian rocker Geoff Moore
packs a potent emotional punch with
this musically engaging and lyrically
thought-provoking album. The collec-
tion is filled with such songs of
encouragement and hope as the elo-
quent “God Believes in You” and “Sur-
rounded,” which reminds listeners
that “No matter where you wander/
His love’s surrounding you.” “Every
Word You Say” is an uptempo rocker
that celebrates God’s acceptance.
Whether serving up a pensive ballad
or jubilant rock anthem, Moore’s tex-
tured, emotion-laden vocals make
each song a winner—and Brent Milli-
gan’s skilled production provides the
perfect framework. Highlights of

REVIEWS & PREVIEWS
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QUEEN

A Night at the Opera

PRODUCERS: Roy Thomas Baker, Queen
5.1 MIX ENGINEER: Elliot Scheiner
DTSE 69286-01091

GRAHAM NASH

Songs for Survivors

PRODUCERS: Russell Kunkel, Nathaniel
Kunkel, Graham Nash

5.1 MIX ENGINEER: Nathaniel Kunkel
DTSE 69286-01092

DTS Entertainment, a new label
created by technology company
DTS, has released two titles that
will surely boost the profile of
multichannel audio. One old and
one new, both of these recordings
are exceptional examples of how
surround sound and high-resolu-
tion benefit the delivery of music
in a consumer format.

Queen’s 1975 masterpiece, 4
Night at the Opera, and especial-
ly the standout track, “Bohemian
Rhapsody,” has been the talk of

the pro audio community since
engineer Elliot Scheiner and orig-
inal producer Roy Thomas Baker
gathered at two Los Angeles stu-
dios for the remix.

Scheiner revealed at a March
preview of the DVD-Audio at New
York’s Hit Factory Studios that A
Night at the Opera took eight
weeks to remix; the results are
nothing short of spectacular. The
stunning diversity of sounds with-
in—Brian May’s sizzling guitars,
Roger Taylor’s agile and potent
drumming, and Freddie Mercury’s
layers and layers of vocals—are all
given their proper place in the 5.1
mix. Further, the album’s stylistic
diversity, from the music-hall
leanings of “Lazing on a Sunday
Afternoon” and the operatic “Bo-
hemian Rhapsody” to the hard-
charging rock of “Sweet Lady,” is
presented with greater artistic
realization in this format.

The piéce de résistance, of
course, is “Bohemian Rhapsody.”
The near-infinite layers of Mer-
cury’s vocals, May’s guitar mas-
tery, and perhaps the most intri-
cate arrangement found in any
rock’n’roll song add up to an un-
forgettable experience.

Significantly, Graham Nash’s

DVD/AUDIO

writer, known for four decades of
recordings with the Hollies and
Crosby, Stills & Nash (CSN), as
well as that group’s work with Neil
Young (CSNY), chose to release his
latest work in the DVD-Audio for-
mat prior to the stereo CD release.
With this, Nash becomes the first
major artist to do so.

Surround sound has found
another recording to portray more
fully and accurately than two-
channel delivery formats ever
could: The multi-layered har-
monies featured on Songs for Sur-
vivors fully find their mark in this
setting. Surrounded by speakers,
it is often difficult to know exactly
from which direction a voice orig-
inates. Not that it matters; Nash,
with help from vocalists David
Crosby and Sidney Forest, creates
a lush environment in which to
lose oneself. The beautiful har-
monies of CSN/CSNY are recalled
throughout Songs for Survivors.

[ "

On examination, it becomes
clear that lead vocals emanate from
the front speakers, while backing
vocals are heard in the rear, a tech-
nique that accomplishes Nash’s
desire to place the listener square-
ly in the middle of the action, as if
he or she were a participant. And
that is, after all, the purpose of
DVD-Audio, as well as its video
counterpart—to allow a more en-
grossing and authentic home en-
tertainment experience.

Songs for Survivors shows Nash
as a still-vital songwriting force.
From the urgent opening track,
“Dirty Little Secret,” to the lovely
closer, “Come With Me,” it is a
consistent effort from one of the
more amicable 1960s veterans.

The 24-bit, 96kHz audio deliv-
ered on DVD is especially appar-
ent on the solo acoustic guitar
heard on Richard and Linda
Thompson’s “Pavanne.” Has the
ring of a vibrating sixth string
ever been reproduced with this
level of realism? Certainly not on
CD, tape, or vinyl.

Each DVD-Audio contains addi-
tional content, including lyrics,
credits, videos, and a photo gal-
lery (Nash, an accomplished pho-
tographer, reveals work from his

Sage Francis may not be a household Bhangra Beatz Beautiful Sound, the bulk of which 4 ! ; :

name yet but it may only be a matter PRODUCERS: various Moore co-wrote, include “The Keep- Songs for Survivors 1S a new rec- private collection).

of time. A champion battle MC and Naxos World 76012 er,” “Swept Away,” “The Artist,” and ording. The veteran singer/song- CHRISTOPHER WALSH
slam poet, Francis has been creating Bhangra is the traditional folk music the title cut.—DEP :
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» DISHWALLA Somewhere in the
Middle (3:37)

PRODUCER: Gregg Wattenberg

WRITER: Dishwalla

PUBLISHER: not listed

Immergent 282009 (CD promo)

It was six years ago that Dishwalla
was “Counting Blue Cars”"—the No. 1
modern rock song of 1996. The band
returns with a similarly appealing
outing, “Somewhere in the Middle,” a
midtempo pop-rocker that showcases
the grade-A vocals of lead/lyricist JR
Richards, along with accomplished
guitar work (and a pretty good U2
imitation) and organic percussion
from his four bandmates. Richards
sings with a taut edge about a rela-
tionship enduring its share of highs
and lows, leaving him lodged “some-
where in the middle of us.” The song
is well-constructed with a headstrong
melody that could easily make the
grade at modern AC/adult top 40
radio if given the proper push by
indie Immergent. The guys sound
good—it’s a pleasure to hear some-
thing new.—CT

% JARS OF CLAY Fly (3:12)
PRODUCERS: Jars of Clay

WRITERS: D. Haseltine, C. Lowell, S. Mason,
M. Odmark

PUBLISHERS: Bridge Building
Music/Pogostick Music, BMI
Silvertone/Essential 400100 (CD promo)
Enduring Christian pop/rock quartet
Jars of Clay showcases The Eleventh
Hour, its first album since 1999,
with a midtempo hot AC track that
ups the ante on the band’s reputa-
tion for packing meaningful mes-
sages inside singable, congenial
melodies. “Fly” reflects on the true
tale of two friends of the group who
fell in love, only to find that the
woman was stricken with cancer; the
couple married and spent the rest of
her life fighting, in and out of the
hospital. Fortunately, the tone of the
song is not as bleak, focusing on
staying true to love despite the odds.
The familiar vocals of Dan Haseltine
add to the comfort level, along with
the acoustic trimmings of key-
boardist Charlie Lowell and gui-
tarists Stephen Mason and Matt Od-
mark. The guys are on tour through
June 1, packing in fans across the
country. Good song, good exposure.
It’s all systems go for the Jars.—CT

ROLAND GIFT It’s Only Money (3:54)
PRODUCERS: Roland Gift, Ben Barson,
David Z

WRITERS: R. Gift, C. Sturken, E. Rogers
PUBLISHER: not listed

MCA 25686 (CD promo)

The instantly familiar voice of the
Fine Young Cannibals (FYC) ends his
long musical hiatus, returning from
his jaunt to Hollywood, Calif., with a
self-titled solo album. The set, due
later this year, is preceded by this
haunting cut. “It’s Only Money” is
considerably less playful than the
peppy FYC hits of the '80s and darker
than most of the other tracks on the
Gift album, a curious choice to intro-

LHNU HhuLbLnH

CHAD KROEGER FEATURING JOSEY
SCOTT Hero ¢3:10)

PRODUCER: Chad Kroeger

WRITER: C. Kroeger

PUBLISHERS: Warner-Tamerlane/Colpix
Music, BMI; Arm Your Dillo, SOCAN
Roadrunner/Columbia/lsland Def Jam/
Sony Music Soundtrax 10024 (CD promo)
The Spider-Man franchise spins its
first major success even before the
flick’s release with “Hero,” a rock
ballad of superhero proportions
that is destined to saturate rock
and top-40 formats like a tidal
wave. Featuring the collaborative
talents of Nickelback’s Chad
Kroeger, Saliva’s Josey Scott,
Soundgarden’s Matt Cameron, and
Theory of a DeadMan’s Tyler Con-
nolly, the track features the
expected melodramatic passion of
Kroeger's voice, a la “How You
Remind Me”; in fact, in addition to
singing the song, the hot rocker
wrote, produced, and mastermind-
ed the collective effort. The song’s
emphasis line is “1'm so high I can
hear heaven,” followed by an epic
chorus that takes on the perils of
broken love. Add to all that the
backing of no fewer than four
record labels—Roadrunner, Co-
lumbia, Island Def Jam, and Sony
Soundtrax—and you simply can't
miss. This one could give Kroeger
the same kind of cachet that Rob
Thomas earned through his
endeavors'sans Matchbox Twenty,
but in any case, it will set Nickel-
back apart from the bountiful herd
of new rock outfits elbowing for
stardom. This “Hero” is heading
for the top of the heap.—CT

s P O TL I
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ANASTACIA One Day inYouwr Life (3:46)
PRODUCERS: Ric Wake, Sam Watters,
Louis Biancaniello

WRITERS: Anastacia, S. Watters,

L. Biancaniello

PUBLISHERS: Poho Productions/Univer-
sal Music/Breathrough Creations/EMI
April/S.M.Y./Sony/ATV, ASCAP

Epic Records (CD promo)

Anastacia is a shining star around
most of the world, but here in her
native America, the singer/song-
writer sadly remains largely
unknown, save for 1999’s feisty
throwdown “I'm Outta Love.” In
“One Day in Your Life,” the artist

maintains her overseas reputation as
a performer who's not afraid to serve
up rhythmic music with enough bite
to require stitches. While her voice is
a millennium cross between Tina
Turner and Taylor Dayne—with the
sort of vocal grit that could scrub
mud off the floors—her melodies are
as danceable as Kylie, as vocally
arousing as Celine, and as ass-slap-
ping as Janis—and yet she’s truly a
singular sensation with her blend of
such appealing qualities. American
radio could sure use a little uptempo
pop shake-up to take to the beach,
particularly given that programmers
shunned Cher’s airwave-igniter
*“(This Is a) Song for the Lonely”—
boo, and Anastacia is here to make
the sun burn even brighter. This
song is a runaway reaction record;
for God’s sake, just play the damn
thing. From the upcoming Freak of
Nature, already one of the year’s
biggest albums in Europe.—CT

H TS

NELLY Hot in Herre (3:50)
PRODUCERS: the Neptunes
WRITERS: C. Brown, Nelly
PUBLISHERS: Swing T Publishing o/b/0
Ascent Music/Nouveau Music, BMI;
Jackie Frost Music/BMG Songs/Waters

| of Nazareth/EMI Blackwood/Chase
Chad Music/EMI April Music, ASCAP
Fo’ Reel/Universal 20722 (CD promo)
After teaming with 'N Sync, Britney
Spears, and Aerosmith and stealing
the show on the “What’s Going
On?” charity single, what is there
left to do for a platinum-selling rap
star? If you're Nelly, fresh off a hit-
making guest turn on 'N Sync’s
“Girlfriend” remix, you re-team
with super producers the Nep-
tunes—who also produced the
aforementioned track—for the lead
single from your forthcoming soph-
omore effort, Nellyville. The result
is “Hot in Herre,” another party
anthem that will be blasting from
cars and trucks all summer. The
Neptunes put their usual synthed-
out stamp on the track, and when
combined with Nelly’s sing-song
swagger, you get an undeniable hit
in the making. Lyrically, “Hot in
Herre” isn’t reinventing the wheel,
but the St. Louis native’s affable
voice more than serves its purposes
as the driver of the infectious track.
With “Hot in Herre” already receiv-
ing a good deal of attention at both
urban and top 40 formats, it looks

| to be only a matter of time before
Nelly—who scored his first No. 1
with “Country Grammar”—makes
his return to the top of the charts.
The perfect summer anthem,“Hot
in Herre” is just that—hot!—RH

duce the new phase of the artist’s
career. Still, “Money” serves as a rein-

troduction to the sound of Gift’s
falsetto, coupled with a liberal help-

ing of synths, not to mention the
rhythmic cash register, performed

NEW

AVRIL LAVIGNE Complicated (4:03)
PRODUCERS: the Matrix

WRITERS: L. Christy, S. Spock, G. Edwards,
A. Lavigne

PUBLISHERS: Warner-Tamerlane/Holly-
lodge Music/Rainbow Fish/Mr. Spock
Music, BMI; WB/Tix Music/Ferry Hill,
ASCAP

Arista 5099 (CD promo)

After some downtime from the
Jewel/Alanis Morissette/Sarah
McLachlan-heavy days of the late
’90s, along comes 17-year-old Avril
Lavigne. Her arrival signals a move
to a new phase of young females in
pop music—as the popularity of the

&

NOTEW

pvnl lavigne. compiicated

teen-pop princesses wanes, a new
breed of young singer/songwriters is
picking up the slack. Lavigne follows

ORTHY

recent successes Michelle Branch
and Vanessa Carlton, yet her skater-
chick image places her as the most
youthful and wild of the three. Even
at her young age, Lavigne already
has created a confident sound, as evi-
denced on this laid-back cut. Aside
from the fun image and writing her
own songs, she plays a guitar, and
traces of a Canadian accent surface
in her ostinato-heavy vocals. Her
debut album (Let’s Go, due n stores
June 4) is a pet project of Arista chief
Antonio “L.A.” Reid, so with this
muscle behind it, all signals point to
“go” for Lavigne.—EA

along the lines of Pink Floyd's
“Money.” Gift teams with a number of
notable collaborators on this cut:
David Z worked with the Cannibals,
and pop mavens Carl Sturken and
Evan Rogers have been a part of
records for Christina Aguilera and 'N
Sync. The talent is certainly in the
mix; the question is how radio and
the public will receive this.—EA

COUNTRY

P> PHIL VASSAR American Child (3:03)
PRODUCERS: Byron Gallimore, Phil Vassar
WRITERS: P.Vassar, C. Wiseman
PUBLISHERS: EMI April/Phil Vassar Music/
BMG/Mrs. Lumpkin’s Poodle, ASCAP
Arista 69141 (CD promo)

Phil Vassar’s self-titled debut album
has been certified gold, spawned five
hit singles, and earned him a nod in
the top new male vocalist category
at the upcoming Academy of Coun-
try Music Awards. This wonderful
new single is the first taste of his
forthcoming sophomore project, due
on Arista in August. The track kicks
off with a beautiful trill of a man-
dolin, then continues to build and
swell. By the time the song hits the
chorus, the production has escalated
into a grand, sweeping backdrop
that nicely complements the upbeat
lyric. Listening to the song evokes
the feel of sea spray on faces and the
Statue of Liberty looming in the
harbor. It's not an immigrant’s tale
though—it’s a personal saga of one
man’s rise from nowhere Virginia to
a life in the spotlight and satisfac-
tion as a father. The lyric will kindle
pride in the hearts of all who are
appreciative of the freedom Ameri-
cans have to pursue our dreams. It’s
a winning song, and, as always, Vas-
sar turns in a personality-packed
performance. Looks like there’s no
sophomore slump in sight for this
talented singer/songwriter.—DEP

ROCK

BUSH Inflatable (4:04)

PRODUCERS: D. Sardy, Bush

WRITER: G. Rossdale

REMIXER: Alan Moulder

PUBLISHER: Mad Dog Winston Music, BMI
Atlantic 300784 (CD promo)

The latest single from Bush’s Golden
State disc finds the band in its mel-
lowest mind-set yet. This ballad,
heavy with a luscious string arrange-
ment, explores the more sensitive
side of Gavin Rossdale and company.
Bush has successfully explored the
downtempo realm in the past, on
such cuts as “Letting the Cables
Sleep” and “Glycerine,” yet “In-
flatable” presents them in sheer
sweetness. Rossdale’s delivery of the
chorus transforms the lyrical motif
in the chorus (“You're so pretty in
white/Pretty when you're faithful”)
into a decidedly delicate soundscape,
swelling with the strings and the tex-
ture of some acoustic guitar strum-
ming. Aside from the lyric, the
drama abounds with a false ending,
as with the distorted string-bass
introduction. “Inflatable” certainly
has promise for the ballad spot on
modern rock playlists this spring,
but beyond that, this cut could be
the one to take Bush back to main-
stream radio.—EA

GONTRIBUTOR
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R&B/HIP-HOP

by Gail Mitchell

and The Blues,.

NEW JUDGMENT: Judgment Records,
headed by former Ruffhouse Records
president/co-owner Joe Nicolo, has
formed a joint venture with RKO Pic-
tures, where RKO/Judgment Records
will sign taient with music-to-film and
film-to-music crossover potential.

Among the venture’s first projects
is the soundtrack to RKO Pictures’
Shade. Distribution negotiations are
in the works; the album is expected
in early fall.

RKO Pictures chairman/CEO Ted
Hartley holds the same post at RKO/
Judgment; Nicolo is acting president.
Former Ruffhouse execs Thad
Shirey and Steve Stone are GM and
legal affairs chief, respectively. Nico-
lo will also work as a music supervi-
sor for RKO on select projects. RKO/
Judgment will have offices in Los
Angeles and Philadelphia.

Established by Nicolo in 1999,
Judgment was previously affiliated
with RCA. Kris Kross and Ced Sina-
tra, then announced as the label’s first
artists, are no longer with Judgment.

INDUSTRY BRIEF: Boyz II Men have
ended their longtime management
association with Qadree El-Amin of
Southpaw Entertainment. According
to a spokesperson, the group has not
yet made a decision regarding a new
manager. The quartet—whose Arista
debut, Full Circle, arrives in June—
recently wrapped filming of its video
for lead single “The Color of Love”:
four separate shoots with four direc-
tors (Benny Boom, Little X, Hype Wil-
liams, and Chris Robinson) in four dif-
ferent locales (Nathan Morris in Accra,
Ghana; Michael McCary in Jaipur,
India; Shawn Stockman in Tokyo; and
Wanya Morris in San Juan).

I, JOHN: The word “follow-up” is a mis-
nomer when used in conjunction with
former Fugees associate John Forté’s
April 23 Transparent Music release.
Whereas Forté says his 1998 debut,
Poly Sci, was “fun and flamboyant,” /,
John represents inner exploration and
doubled as “therapy during my dark-
est hour.” The sophomore set was
written before his trial for drug pos-
session. Forté was sentenced last year
to 14 years in federal prison and is
appealing his conviction.

Featuring guest stints by Carly
Simon and others, the album paral-
lels Forté’s life-altering experience.
The journey opens with the pivotal
“What a Difference,” which features
a portion of the 1959 Dinah Wash-
ington hit. “That song set the album’s
tone,” Forté says. “The events of one
day changed my life forever.” Anoth-
er track, “Trouble Again” (with guest

Tricky), also appears on Artemis’ just-
issued Dark Angel soundtrack.

“We committed to this project fully
aware that John might be incarcerat-
ed, possibly for a very long time,”
Transparent Music co-founder Chuck
Mitchell says. “This is a deep record
that has much to say about truth and
consequences. Frankly, John'’s tragic
situation makes us want to hang with
this project until we're satisfied that
everybody who should hear it, does.”

1, John also finds the rapper/musi-
cian getting in touch with his
singing muse. “It just so happens
that the year I awaited trial opened
up another voice,” Forté explains.
“And Carly Simon gave me the push
I needed to believe enough in myself
to share that voice with the world.
trusted that voice and ran with it.”

REMEMBERING LISA: I join the cho-
rus of mourners over the untimely
death of TLC’s Lisa “Left Eye”
Lopes. It’s always hard accepting
death, especially when it’s someone
who still had a lot of living to do and
things to accomplish.

Billboard’s Words & Deeds con-
tributor Rhonda Baraka knew the
woman behind the media fagade:

“I always enjoyed talking to Lisa. I
knew I could always count on her to
give it to me straight, to be totally open
and honest without feeding me
rehearsed PR babble. In the days since
her death, news reports have referred
to Lisa as the ‘controversial, volatile’
member of TLC. While [ knew of all her
exploits—indeed, the whole world
did—I also knew firsthand her intelli-
gence, vision, and compassion. In
numerous interviews over the years, the
well-spoken Lisa told me of her plans
and dreams. She always seemed to be
involved in some type of introspection;
always, it seems, trying to improve her-
self mentally, spiritually, and physical-
ly. It's been said she often went to Hon-
duras in search of sanctuary and peace.
I pray that she has now found it.”

Soul Reigns, Thanks To SPY

New Series Features Records That Are Available On CD For The First Time

BY GAIL MITCHELL
LOS ANGELES—Calling all collectors,
especially those interested in classic
R&B: SPY Records, an affiliate of inde-
pendently owned Brunswick Records,
is launching the new compilation
series “Ambassador Soul Classics.”
One of the key attractions of this
series is that the R&B classics target-
ed for release are, for most part, being
made available on CD for the first time.
Streeting May 21, the first installment
of “Ambassador Soul Classics” is
derived from the Warner Music Group
catalogs as part of an agreement with
Rhino’s special markets division. The
series’ initial four titles are Dionne
Warwick’s 1975 album Track of the
Cat; Patti LaBelle & the Bluebelles’
first Atlantic album Over the Rainbow,
a coupling of two 1968 Atlantic albums

Am '(1,}‘)‘(1(/1«‘:

SOUL CLASSICS

by the Sweet Inspirations, Songs of
Faith & Inspirations and What the
World Needs Now Is Love; and the Sta-
ple Singers’ Let’s Do It Again, the
soundtrack to the 1975 movie starring
Bill Cosby and Sidney Poitier.
Albums by Candi Staton, Debra
Laws, Brenda Russell, and Change are
being prepared for the next rollout. All
releases feature digital 24-bit remas-
tering, new liner notes by prominent
R&B writers, and original cover art.
“We started this series as a reissu-
ing of original albums from the
vaults of Warner Brothers, Elektra,
and Atlantic,” SPY Records president
Paul Tarnopol says. “Rhino does the
manufacturing; we do the distribu-
tion and marketing. There’s a 36-

Taking It to the Streets. During Nike’s
recent People’s Jam at Southwest
College in Los Angeles, youngsters
were treated to a b-ball standoff
between new-school rapper Snoop
Dogg, left, and old-school funkster
Bootsy Collins.

TARNOPOL

month window of opportunity fer
collectors. Once that time period is
over, it will probably be the last time
these albums will be available on CD.
“We have about 15 products cleared
with Rhino right now,” he continues.
“As soon as we start getting those titles
out there, we will approach other
majors about their catalogs as well.”
“Ambassador Soul Classics” is the

 MAY 11

2002

Bilboard HOT RAP SINGLES..

WWMM:MMNdeM iﬁm’

continuation of the “Soul Classics”
series launched by noted R&B author/
Billboard contributing writer David
Nathan in association with Ichiban
Records in 1994. A total of 26 albums
were released through Ichiban.
Nathan, who penned the liner notes
for the aforementioned first four titles,
approached Tarnopol late last year
about continuing the series.

“Through his Web site [Soulmu-
sic.com], David had been receiving
requests around the world for these
and other reissues,” Tarnopol adds.
“We also talked to people at various
retail outlets and from there figured
out the most-requested titles.”

Brunswick Records is also prep-
ping additions to its “Original Soul
Classics” series, culled from its own
archives. Coming in June are albums
by Gene Chandler (The Girl Don'’t
Care), Tyrone Davis (Turning Point),
and the Chi-Lites (4 Letter to Myself).
Earlier releases include reissues by
Davis (Can I Change My Mind), Jack-
ie Wilson (Higher and Higher), and
the Artistics (What Happened).

BIGG MONY 2003 @

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist

] ®e NUMBER 1 3¥¢ 3 Weeks At Number 1
FEELS .GgOD (DON'T WORRY BOUT A THING)  Naughty By Nature Featuring LW <
Tz
BALLIN' BOY No Good <
ARTISTDIRECT 01022 @ @
LIGHTS, CAMERA, ACTION! Mr. Cheeks <

000

BANG MY HIT  Rozelly Presents Da Fam Featuring Skubie Tha Ciko And Unique
BRAINNTORM 20020 @
DANSIN WIT WOLVEZ Strik 9ine R
FADE 4233*/ECMD @ © ©
MAMA'S BABY POPPA'S MAYBE Green Eyez

ROE-A-FELLA/DEF JAM 582864°/10JMG @

OH BOY/THE ROC (JUST FIRE)

Cam'ron Featuring Juelz Santana <

| NEED A GIRL (PART ONE)
BAD BUY THIBY/ARISTA @

P. Diddy Featuring Usher & Loon <

EARGASM 351 G © @

PASS THE COURVOISIER PART Il Busta Rhymes Featuring P. Diddy & Phamell <
J2NE QO

WILL DESTROY LlRu <
HOW YOU LOVE THAT 10121 @

SHAWTY P-Lo Featuring Lil Ru & T. Supreme
HOW YOU LOVE THAT 10123 @

DO YA THANG GIRL Beelow
BALLIN 100 @

ONE MIC Nas <
ILL WILL COLUMB A 79723°/CRG @

PUT YO SETS UP Redd Eyezz Featuring Juvenile & Slanted Eyezz @
2.80 503 @

DEAR GOD Willie D
RELENTLESS 0002 @

CAN | GET THAT?!!? Bear Witnez!

TAKE YOU HOME WITH ME A.K.A BODY/GET THIS MONEY  R.Kelly & Jay-Z

STAR TRACK 15078°/ARISTA @

ROC-A-FELLAY VEIDEF JAM IDJMG @
PUT IT INSIDE Won-G Featuring Da Brat
TND G4 120RPHEDS @
HYDE HA Big Logic
GDOOINYISION9040%ORPHEUS @
| STOP PLAYIN' Levert Agee Featuring Mr. Low Down & Evol
KNIGHTSTAR 1237 @
THINK BIG Crimewave <
| cRIMEWAVE 72002 @ @
GRINDIN' The Clipse <

SATURDAY (OOOH! OOOOH!)
OISTUABING THA PEACE/DEF JAM SOUTH S84875°/I0JMG @

Ludacris Featuring Sleepy Brown <

FEEL THE GIRL Ms. Jade

BEAT C1UB 497687°/INTERSCOPE @

STILL FLY Big Tymers

CASH MBNEY/UNIVERSAL 860995*/UMRG @
@ Records with the greatest this week. iabiity. @ Ru Ind » of America (Rl cation
wmdmﬁh(@?t&umwm&mdlmmmﬁm with additional :hcwdtg?\ﬁmw'fg
lwwnmssymoLGC wdabl&@DVDSmbmiaNe,@dJMaﬁSmIemiable. Cassena&wlemiab‘e Oanlman-m
glo avaiable. O les'ge © Cassette max- aveilable. mnbetisfu@ * Indicates @ ich case, cata-

q isfor®, ©, o»«o respectively, based on availghiity. ©2002, VNU Business Media, Inc. and SoundScan, lnnAlI rights reserved.
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2~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL o d 5 ~ PRODUCER (SONGWRITER} IMPRINT & NUMBER/PROMOTION LABEL W 9_
sHys b3 7 Weeks At Number 1 51] 51| 59 THE COLOR OF LOVE Boyz Il Men 51
¥: NUMBER 1 % ks AL uher BABYFACE (BABYFACE) ARISIXALBUM cur
111 FOOLISH o Ashanti 2 | 1 52| 50 GIVE IT TO HER © Tanto Metro & Devonte 50
1 GOTTI (ADOUGLAS.| LORENZO,M DEBARGE £ JORDAN) © MURDER INC /DEF JAM 588986" IDJMG J HARDING {J HARDING. M WOLFE W PASSLEY) © © 2 HARD/SHOCKING VIBES 6304°VP
2|2 U DON'T HAVE TO CALL © Usher ®| 2
THE NEPTUNES (P WILLIAMS) © ARISTA 15060° ¢ HOT SHOT DEBUT ¢
3y4|7 | NEED A GIRL (PART ONE) © P. Diddy Featuring Usher & Loon = | 3 [&53 WITHOUT ME Eminem < | 53
S COMBS M WINANS, THE HITMEN {S COMBS.J KNIGHT.M JONES E.MATLOCK C HAWKINS,S LESTER.J THOMAS) © BAD BOY 79436 /ARISTA EMINEM.J BASS IM MAT BASS M MCLARI UDLEY.T HORN] \WEB'AFTERMATH ALBUM CUTANTERSCOPE
515 PASS THE COURVOISIER PART I1 © Busta Rhymes Featuring P. Diddy & Pharrell @ | 4 54) 59| 77 SONG CRY Jay-Z | 54
THE NEPTUNES (T SMITH,P WILLIAMS, C HUGO) 02154 JUSTBLAZE (S CARTER.J.SMITH.D.GIBBS.R JOKNSON} ROC A FELLA'DEF JAM ALBUM CUTADJMG
313 WHAT'S LUV? O Fat Joe Featuring Ashanti ®| 3 55)] 63| 63 | TOLD Y'ALL© Petey Pablo 55
i 1GOTTIA PARKER (J CARTAGENA.I LORENZO.J ATKINS A PARKER C.RIDS} © TERRQR SQUAD 85233 ATLANTIC TIMBALAND (M BARRETT lii.T MOSLEY} JIVE 40006
6111 1 HALFCRAZY © Musig 2| 6 W 48| 48 TELL ME WHAT'S IT GONNA BE © Brian McKnight Featuring Jermaine Dupri % | 48
LBARIAS,C HAGGINS (MUSIQ SOULCHILD C HAGGINS,LBARIAS FLAI © DEF SDUL 5839897/IDJMG J DUPRLE.M.COX,B.MCKNIGHT (B MCKNIGHT,B.BARNES,G WASINGTON.JR) © MOTOWN 015880°
7)110| 9 MAKIN' GOOD LOVE Avant 2| 7 54| 57 BALLIN' BOY © No Good = | 54
S HUFF {S HUFF M AVANT) MAGIC JOKNSDN ALBUM CUT/MCA T.GALVINNO GOOD {D HILL T LATIMER. T.GALVIN} ®0 ¥ 01022
) TG 58 SOMEBODY'S GIRL R. Kelly & Jay-Z 58
LY GREATEST GAINER / AIRPLAY gy POKE & TONERKELLY {RKELLY.S CARTER,S J BARNES.J C OLIVIER) ROC-A FELLA/DEF JAM ALBUM CLVIT/IDJMGIVJIVE
8 jl12 |20 ADDICTIVE © Truth Hunts Featuring Rakim < | 8 M 60( 71 TROUBLE DJ Quik Featuring AMG < | 59
DJ QUIK 1S GARRETT. W GRIFFIN.D BLAKE| © AFTERMATH 47710 INTERSCOPE 0J QUIK {DJ QUIKAMG) EUPONICLA JNGALD PROMD SINGL
8|10 RAINY DAYZ Mary J. Blige Featuring JaRule ® | 8 Sl 56| 56 CLOSET FREAK © Cee-lo 2| 56
LGOTT! {JATKINS LORENZD} MCA ALBUM CUT T CALLAWAY (T CALLAWAY) © ARISTA 15086
B 6| 6 | LOVE YOU © Faith Evans ® | 2 61)] 86| — GRINDIN' © The Clipse ® | 61
BUCKWILD,S.COMBS,M WINANS {F EVANS.A BEST.M.JAMISON.J LOPEZ,B.SF IHAYES) © BAD BOY 7425 /ARISTA THE NEPTUNES (G T PWILLIAMS.C HUGO) © STAR TRACK 15078*/ARISTA
9| 8 ANYTHING Jaheim Featuring Next ® { 6 6270 — JUST A FRIEND 2002 Mario @ | 62
KAYGEE,F.MOORE (K GIST,F MOORE R DIVINE MILL ALBUM CUTAWARNER BROS. W CAMPBELL (W.CAMPBELLH LILLY.) SMITHM HALL) J ALBUM CUT
7104 OOPS (OH MY) O Tweet ® | 1 6 57| 54 TAKE YOU HOME WITH ME A.K.A. BODY © R. Kelly & Jay-Z 41
TIMBALAND (C KEYS.T MOSLEY) © THE GOLD MIND/ELEKTRA 67280°/EEG POKE & TONER KELLY {RKELLY,S CARTER,S.J BARNES J.C.OLIVIER) © ROC-A FELLA/DEF JAM 568388 1IDJMG/JIVE
131 13| 14 OH BOY O Cam'ron Featuring Juelz Santana = | 13 TR 61| 61 BE HERE © Raphael Saadiq Featuring D'Angele = | 61
JUSTBLAZE (C.GILES.) SMITHS,L JAMES,N WHITFIELD) © ROC-A FELLA/DEF JAM 562864°/10JMG R SAADIQLJAKE & THE PHATMAN (R SAADIQ,G.STANDRIJGEB 0ZUNAM ARCHER) © UNIVERSAL 015788"
141 15| 19 DOWN A** CHICK © Ja Rule Featuring Charli "Chuck” Baltimore = | 14 W 65} 69| — 2 WAY = Lil' Romeo Featuring Master P 2| 65
) GOTTH{JATKINS S AURELIUS,! LORENZD,T LANE) © MURDER INC/DEF JAM 588941°/10JMG CAMPAIGN.MASTER P {J BROWN,R GINYARD) © NEW NO LIMIT 015332° UNIERSAL
151 16| 24 GOTS TABE B2K = 15 66 MY NECK, MY BACK (LICK IT) Khia Featuring DSD 66
THE UNDERDOGS (H MASON, JR D THOMAS MISCHKE.S RUSSELLI O EPIC ALBUM CUT TAZ PLAT.NUM HOUSE (K CHAMBERS TAZ) DIRTY DOWN ALBUMS & SOUNDTRACK LUT ARTEMIS
M 14| 12 SATURDAY (OOOH! OOOOH!) o Ludacris Featuring Sleepy Brown | 10 67 )| 78| 81 WHOA NOW o B Rich = | 67
ORGANIZED NOIZE I BRIDGES.R WADE R MURRAY,P.BROWN) [ THA PEACE/DEF JAM SOUTH 588875 IDJMG DUKEYMAN.M CAREN (B RICHR HALLJ BARRY.J DUBOIS) © ATLANTIC 85236
17} 18 | 22 ONE MIC O Nasw| 17 @68 ) 68| — HAPPY Ashanti 68
NAS,C THOMPSON (N JONES,C. THOMPSON} © ILLWILL 79723 /(COLUMBIA C SANTANALGOTTI {R.CALHOUNA DOUGLAS A PARKER LLORENZO} MURDER INC/DEF JAM ALBUM CUTADIMG
181 21| 26 AWNAW O Nappy Roots ®| 18 69} 73| — DAY + NIGHT Isyss Featuring Jadakiss = | 69
J.CHAMBERS, M.CAREN {W HUGHES M ADAMS V.TISOALE,R ANTHONY,J CHAMBERS) © ATLANTIC 85222" T.JONES (T.JONES,B KELLY} ARISTA ALBUM CUT
19 ] 36| 40 STILL FLY © Big Tymers 19 RL70) 74| 70 LIVE THE LIFE Fundisha 70
MFRESH (B WILLIAMS,B THOMAS) © CASH MONEY 860995 /UNIVERSAL J OUPREJ OUPRIF JOHNSON,T COTTRELLT K GREENE) S0 SO DEF ALBUM CUT/COLUMBIA
20 ) 28| 36 FULL MOON Brandy @ | 20 62| 62 GIVE ME THE LIGHT © Sean Paul 62
MCITY (MCITY) © ATLANTIC ALBUM CUT TROYTON,DAQDY REDS IS HENRIQUES, TRAMI} © O BLACK SHADOW 6395°VP
17|13 MORE THAN A WOMAN Aaliyah ®| 7 65| 65 OOH, AHH . 65
TIMBALANO {T MOSLEY.S GARRETT) © BLACKGROUND ALBUM CUT M JEFFERSON IS L JONES, M.JEFFERSON.M WALKER) 312 ENTERTAINMENT ALBUM CUT
22 ] 25| 29 SOMEONE TO LOVE YOU Ruft Endz % | 22 72| 79 STILL NOT OVER YOU © Exhale 67
€ ROONEY,T OLIVER {C ROONEY) EPIC ALBUM CUT AHARRIS.V DAVIS {AHARRIS.J SKINNER,N BELTON,T.GEORGEL WATSON) @ REAL DEAL S0300/ORPHEUS
19| 15 LIGHTS, CAMERA, ACTION! © Mr. Cheeks @ | 1 W 67| 67 PURPLE STUFF © Big Moe Featuring D-Gotti & Michael Wilsen ® | 67
BINK! (T KELLY,R HARRELLL CASTONA POREE EMALSON) ® © © UNIVERSAL 156257 SWILLIAMS {0 HAYNES.D MONROE.S WILLIAMS.A JOHNSON) © WRECKSHOPPRIORITY 77690°/CAPITOL
20| 16 THIS WOMAN'S WORK Maxwell 2| 16 77| 64 TOLD Y'ALL Trina Featuring Rick Ross 64
MUSZE (K BUSH] COLUMBIA EP & ALBUM CUT COOL & DRE {K TAYLOR W ROBERTS A, LYONS MVALENZAND) NEW LINE/SLIP-N-SLIDE SOUNOTRACK CUT/ATLANTIC
251 30| 35 SAY 1YIYI Ying Yang Twins < | 25 76} 81| 83 TARANTULA © Mystikal Featuring Butch Cassidy ® | 76
BEAT-IN AZZ (D ROCKAINE} COLLIPARK/IN THE PAINT ALBUM CUT/KOCH S STORCH {M TYLER S STORCH,0 MEANS) © JIVE 2999°
261 26| 31 WHAT IF A WOMAN Joe @ | 26 66 69 WHAT MAKES IT GOOD TO YOU (NO PREMATURE LOVIN') Gerald Levent 66
ALLSTAR.JOE [J THOMAS,J SKINNER A GORDON) JIVE ALBUM CUT G LEVERT,E NICHOLAS (G LEVERT,E.TNICHOLAS) ELEKTRA ALBUM CUT/EEG
221 17§ NOTHING IN THIS WORLD Keke Wyatt Featuring Avant 2 4 78 STYLIN' Foxy Brown 78
S HUIFE 1S HUFF MAVANT) MCAALBUM CUT NOT LISTEO (NOT LISTED} DEF JAM ALBUM CUTADJMG
29| 30 WELCOME TO ATLANTA Jermaine Dupri & Ludacris % | 15 ‘M 71| 66 THE LIFE Styles Featuring Pharoahe Monch < | 66
JDUPRI B M COX 1) DUPRILUDACRIS K PARKER} S0 SO DEF/DISTURBING THA PEACE/DEF JAM SOUTH ALBUMS CUT/COLUMBIA AYATOLLAH (D STYLES T JAMERSON,L DORRELL S GLENN} RAWKUS PROMO SINGLE/MCA
29232 32 FEELS GOOD (DON'T WORRY BOUT A THING) © Naughty By Nature Featuring 3LW = | 29 . >
ALLSTAR A CRISE ¥ aanw(n AGORDON,T BEALD WIGGINS R WIGGINS.T cumsnm.c?rmzmn,lmwe%mw v [} ogwmu 5 GREATEST GAINER / SALES $
M 23| 18 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule | 4 [£80183| 78 IGOTIT2% Jagged Edge Featuring Nas < | 34
7,| GOTTLC ROOKE: D SHEA {J.LOPEZ.C ROONEY.|.LORENZO,7.J ATKINS CADOILLAC TAH,0 HARVEY.JR .C MACK) EPIC ALBUMS CuT JOUPRLE M COXIB CASELBLLASEY.) DUPRLB M COXDSCANTZN JONES) S0 SO DEF 79739%COLUMBIA
27| 27 GIRLFRIEND © 'N Sync Featuring Nelly ® | 23 :u N 80| 72 | HEAVEN CAN WAIT Michael Jackson 72
THE NEPTUNES (J TIMBERLAKE.C HUGO,P. WILLIAMS) © © O JIVE13 MJACKSON,T RILEYA HEARD.N.SMITH {M.JACKSON. T RILEYA HEARD,N.SMITH.T BEALE LAUES K QUILLER) B EPIC ALBUM CUT
32) 38| 38 YOU KNOW THAT | LOVE YOU © Donell Jones 2| 32 82} 89| — | BANG MY HITO Rozelly Presents Da Fam Featuring Skubie Tha Ciko And Unigue 82
J HAWKINS,C ABSOLAM.R SMITH (J HAWKINS,C ABSOLAMAR SMITH) © UNTOUCHABLES 15112/ARISTA IROC (CLUNDY,.DANIELS) @ BRAINSTORM 20020
31| 234 ROC THE MIC Beanie Sigel & Freeway @ | 16 J 83 ] 95| 80 | NEVER AGAIN JaRule 70
JUSTBLAZE {0.GRANT.L PRIDGEN,J.SMITH) ROC A FELLA/DEF JAM SOUNDTRACK CUTAOJMG | GOTT1 . ATKINS, S AURELIUS,LORENZO) MURDER INC/DEF JAM ALBUM CUT/I0JMG
34] 43| — HOT IN HERRE Nelly | 34 2 58| 55 I MISS YOU © DMX Featuring Faith Evans = | 37
THE NEPTUNES (C BROWN NELLY,PWILLIAMS,CHUGD) F0" REEL ALBUM CL KIDD KOLD (€ SIMMONS, B.COLLINS) © RUFF RYDERS'OEF JAM 588874 */I0JMG
24| 21 TAKE YA HOME Lil Bow Wow ® | 21 8 75| 73 MAMA'S BABY, POPPA'S MAYBE © Green Eyez 73
THE NEPTUNES.J.0UPRI (J DUPRIPWALLIAMS.CHUGO) S0 S0 DEF ALBUM CUT,COLUMBIA E.SMITH {E SMITH R GIBSON.S JORDAN.P PETERSON) @ © BIGG MONY 203
W 34| 34 HOW COME YOU DON'T CALL ME Alicia Keys < | 30 1. 84| 87 SLOW DANCE © Lou Mosley 84
AKEYS.K BROTHERS IPRINCE) J ALBUM CUT D.PAYNELMOSLEY {0.PAYNELMOSLEY) @ JENSTAR 1380
37 37} WISH | DIDN'T MISS YOU © Angie Stone @ | 37 W87 ji 96| 99 BOOM, BOOM, BOOM O Rob Jackson Featuring Lady May = | 87
| MATIAS A MARTIN A STONE SWIZZ BEATZ (A MARTIN,| MATIAS L HUFF.G. MCFADOEN.J WHITEHEAD) ©J2189 MEGAHERTZ MUSIC GROUP.M PITTS (R JACKSON.R ROBINSON) ARISTA 15109"
38) 53|58 CALL ME Tweet 38 M 76| 76 YOU'RE DA MAN Nas 76
TIMBALAND (CKEYS.M ELLIOTT) THE GOLD MINO/ELEKTRA ALBUM CUT/EEG _ | THELARGE PROFESSOR (N JONES,P MITCHELL) ILLWILL ALBUM CUT/COLUMBIA
3944252 I'M GONNA BE ALRIGHT Jennifer Lopez Featuring Nas 39 Ml 92 ( 75 FEEL THE GIRL © Ms. Jade 52
C ROONEY,T uLIVER.POKE & TONE [, LOPEZCROONEY,T.OLVERLC COOKR LAPREAD.J C OLIVIERS BARNES A HILLM THOMPSONM MARSHALL) EPIC ALBUMS CUT TIMBALAND (T MOSLEYC.YOUNG) © BEAT CLUB 497687*/INTERSCOPE
Ll 40 | 46 I'D RATHER Luther Vandross 40 ‘Ml 90 68 WILL DESTROY © LilRu ® | 68
SCRAWFORD (S CRAWFORD} J ALBUM cuT 8 ROCK (LIL RU) @ HOW YOU LOVE THAT 10121
41| 41 GET THIS MONEY © R. Kelly & Jay-Z 41 9 79| 74 | TRADE IT ALL Fabolous Featuring Jagged Edge 74
RKELLY,TONE {R KELLY,S CARTER) © ROC-A FELLADEF JAM (BW TAKE YOU HOME WITH ME_}*/IDJMGAIVE 0J CLUE DURD (B CASEY.B CASEY.J JACKSON,E.SHAW K HILL} OESERT STORM/ELEKTRA ALBUM CUT/EE G
33125 DON'T YOU FORGETIT © Glenn Lewis @ | 10 [ 92 J100[ 95 CALLING MY NAME © Ren With Christina Sanchez & Introducing Rhyme 92
AHARRIS (6 LEWIS AHARRIS) © EPIC 79649" J WIZE {J W POSTELLR OWENS,C MITCHELL) @ MUSIC MIND 0404 ORPHEUS
35133 BUTTERFLIES Michael Jackson 2 M 93| 96 SHAWTY O P-Lo Featuring Lil Ru & T. Supreme 91
M.JACKSONAHARRIS (A HARRIS. M EPIC ALBUM CUT MARTIST THE GREAT (P-LO,T.SUPREME LIL RUJ @ HOW YOU LOVE THAT 10123
44 | 51 PUT IT ON PAPER Ann Nesby Featuring Al Green 44 -2 821 85 DO YA THANG GIRL © Beelow 82
H MIODLETON 14 NESBY,TW LEEM ORRJ ORRH MIDDLETON) UNIVERSAL ALBUM CUT S BEHETH (B MOORE) @ BALUN 100
45 1 55| 60 GUESS WHO'S BACK O Scarface Featuring Jay-Z & Beanie Sigel 45 9 91| 84 FIRST TIME IMx ®| 69
KWEST (B.JORDAN K WEST.S CARTER.0 GRANT,M SUTTON,B SUTTON,T OEPIERRO) © OEF JAM SOUTH 562865-ADIMG CSTOKES.M GORDON {PLATINUM STATUS. ). JONES.M GORDON) TUG/NEW LINE ALBUM CUT/WARNER BROS.
"I 39| 28 ALWAYS ON TIME © Ja Rule Featuring Ashanti 2 | 1 96 NEVER O Amanda Perez 96
|GOTT (J.ATKINS,S AURELIUS.| LORENZO) © MURDER INC./DEF JAM 588795/10JMG 1| HROADAPEREZIAPEREZ) @ © © UNIVERSAL 015542
47 | 53 TAKE A MESSAGE © Remy Shand = | 47 K 97 PUT YO SETS UP © Redd Eyezz Featuring Juvenile & Slanted Eyezz % | 81
R SHAND (R SHAND) © MOTOWN 015625° ) _ ., BRISS,COOL & DRE (J.PIERRE,T GREY,B MARTIN) @ 2-80 2503
48 | 64 | — WHY DON'T WE FALL IN LOVE Amerie 48 M 971 94 DEAR GOD © Willie D 78
R HARRISON (R HARRISON) RISE ALBUM CUT/COLUMBIA HOT TRAXX (W DENNIS,LEDWARDS) @ RELENTLESS 0002
49 N:SHEN:Y WHAT ABOUT US? O Brandy | 3 99 - NO HALF STEPPIN' © Sharissa ® | 99
R JERKINS (R JERKINS.K PRATT,L OANIELS,F JERKINS IILN.PAYNE.BRANDY) © O ATANTIC 85117 POKE & TONE (S J.BARNES, ). OLINERL GATES.C COLEFIELD) - © MOTOWN 015263 ]
ol 49 | 44 ROCK THE BOAT Aaliyah ® | 2 00 98| 98 BOUGHETTO © Ali Featuring Murphy Lee = | 97
RSTEWARLE SEATS (S GARRETLR STEWARLE SEATS STATIC) BLACKGROUND ALBUM CUT W YAGHNAM [ALLM LEEW YAGHNAM) © FO REEL 015613 /UNIVERSAL
o i ' A " fech ) 1 - o : i Th.mmmﬂumg&sndmmhnml
9 Songs wih e gratet sy acor sales g Jcorded s weok Grentes GainerSeessodGrete Gzl arsawardedrspecte, o rget sl and atplay e ase o e chp. = foec bty @ ndcats o e avtable nds Smose bR SECHRY | i emleof ks D Syns - NN
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QUIK COMES AGAIN: A decade deep in
this business, DJ Quik has a pretty
good idea of how things work. So it
was only a matter of time before the
Compton, Calif., native tock matters
into his own hands and started his
own imprint, Euponic. Teaming with
Tony Lane of Laneway Records and
Paul Ring of Bungalo Records, the
imprint’s inaugural release will also
serve as his sixth solo effort, Under the
Influence (June 4).

DJ QUIK

“I was already recording the album
before I did the Bungalo deal,” Quik
says. “I did the album without being
under the duress of any record-
company guidelines or deadlines. I did
it like a free artist, like I did when I
recorded my first record. Three quar-
ters of the way through [recording], I
started shopping the album, because |
knew it was pretty good. As a matter of
fact. it’s some of my better work be-
cause of the direction I'm taking with
the technology and sound, as well as
the material and lyrics.

“I knew it would work better on an
independent than it would on a major,”
Quik adds. “So I sought out some peo-
ple and narrowed it down to a couple.
I ended up choosing Bungalo only
because those are my home boys.”

Distributed through Universal Music
and Video Distribution, the 14-track set
features a diverse roster of guests that
includes Dr. Dre and Talib Kweli.

“This record was a magnet for diver-
sity,” Quik says. “I totally appreciate
what Talib does. I actually broke one
of his records [“The Blast”] on my
radio show in L.A. He heard about it
through the grapevine, so we met and
talked, and as result, we built [a rela-
tionship]. I did a record with him for
his label, and he guest-starred on my
first endeavor as an entrepreneur. Dre
produced ‘Put It on Me,” a serious
record that everybody loved, and he let
me put it on the album. Then there’s
Pharoahe Monch, Shyheim, AMG, Hi-
C, El DeBarge—a lot of people on this
record who make it what it is.”

The first single from Under the

by Rashaun Hall

Influence will be “Trouble.” In addition
to his forthcoming set, Quik is also
experiencing a resurgence as a pro-
ducer. As the knob-turner on “Addic-
tive,” the ultra-hot debut single from
Aftermath artist Truth Hurts, Quik
proves he still has some tricks up his
sleeve—even if they stump him.

“When I first did that beat, it was so
tight that I couldn’t even think of what
to write to it,” Quik says when asked
why he didn’t keep the Hindi-influ-
enced track for himself. “It was just
hard to figure out. I knew it was a hit;
I just didn’t know what to write to it. I
let a couple of friends hear it, and they
were freaked out about it, too. But we
still couldn’t come up with anything. I
gave the CD to Truth, who is like my
sister, and she took it to Dre, who liked
it. They took it all the way there.”

PURPLE REIGN: A few weeks ago, Words
& Deeds reported the signing of Hous-
ton-based rapper Lil’ Flip to Loud (Bill-
board, Feb. 16). Well, Lil’ Flip isn’t the
only upcoming Houston MC primed to
make his hometown proud. Fellow
Screwed Up Click affiliate Big Moe is
making an impression on the hip-hop
game with his recently released Wrek-
shop/Priority debut, Purple World.

Released April 23, the 22-track set
features Houston's signature “screwed
up” sound, which was made popular
by the late DJ Screw.

“‘Screwed up’ means ‘slowed
down,” ” Big Moe explains. “It’s just
another term for slowed-down music
or music on a slower tempo. It got big
out here when DJ Screw came out, and
a lot of people began listening to their
music that way, as well as listening to
the regular version.”

Moe credits Screw with giving many
of Houston’s up-and-coming acts an
opportunity to be heard. “He gave peo-
ple another outlet. The majority of the
people who came out through him
weren't really thinking about careers
in music, but messing with him,
careers were made overnight. His
music was going good, and people were
hearing our voices on it. It gave us a
chance to get known. I always wanted
to be in the music business, but I was
going to be a singer. When I hooked up
with him, he gave me another way.”

Big Moe first hooked up with Screw
on the latter's 3 ‘N the Mornin’. “1 did
a singing and rapping-type thing like
Nate Dogg,” Big Moe says. “I went on
and took it from there. I just wanted to
sing about what’s going on out there
instead of love ballads.”

DEDICATION: This column is dedicat-
ed to the memory of my mother,
Juanita M. Hall. Your love, wisdom,
and spirit will always be with me.
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CHIHUAHUAS & CHINESE NOODLES:
The B-52’s couldn’t have come
along at a better time. For many—
including this fan, who grew up in
Cleveland in the late '70s—the
group not only made some of the
best dance music around, it did it
in a way that encouraged and em-
braced individuality.

WILSON

In the land inhabited by the B-
52’s, it was OK to follow the beat of
your own drum. If you recall, it was
band ringleader Fred Schneider
who shouted on the early track
“There’s a Moon in the Sky (Called
the Moon)”: “Don’t feel out of
place/Cause there are thousands of
others like you.”

Yes, with band members Kate
Pierson, Keith Strickland, Schnei-
der, Cindy Wilson, and her brother
Ricky (who died of complications
from AIDS in 1985) leading the way,
we were free to be, you and me. And
as with any band, we all had our
favorite member. Mine was, and
remains, Ms. Wilson, a fierce ruling
diva for sure, and the singer of such
gems as “Give Me Back My Man”
and “Ain’t It a Shame.”

“Oh, those early days were spe-
cial,” Wilson says over lunch at a
midtown Manhattan restaurant.
“But at the time, I never realized
our music was having such a pro-
found effect on people and their
lives. Not until much later [at the
fifth annual Party out of Bounds
convention held three years ago in
Athens, Ga.|, when fans were telling
me stories, did I see what our music
meant to people. It touched me and
meant a lot to me.”

In New York for a week of corpo-
rate-sponsored performances, the
B-52’s are gearing up for a fast-
approaching summer tour. “We're
still having a good time performing
as a band,” Wilson says. “Each show

by Michael Paoletta

when I think I'm getting tired of
‘Rock Lobster,” I'll look out into the
audience and see how such a song
makes our fans all energetic and
enthusiastic. Before I realize it, I'm
feeling the same way as the fans.”

In the fall, Warner Bros./Rhino,
which released Nude on the Moon—
The B-52’s Anthology earlier this
year, will begin reissuing the band’s
back catalog (completely remas-
tered and with bonus material),
beginning with The B-52’s, Wild
Planet, and Whammy! Yes, 25 years
after making their live debut at a
friend’s Valentine’s Day party in
Athens, the band is most definitely
alive and kicking.

“I'll never forget that first show,”
a smiling Wilson recalls. “The cos-
tumes, the wigs—it was all about
having fun. We were friends having
a good time.” Months later, the
band trekked to New York, where it
played Max’s Kansas City. “We were
so off the map that the New York
crowd didn’t know what to make of
us,” she says. “They were fascinat-
ed, yet they maintained their pos-
ing. Fortunately, we brought along
friends from Athens, who partied
while we performed.”

Now, after 10 offerings from the
B-52’s—encompassing full-length
studio albums like 1986’s critical-
ly misunderstood but fan favorite
Bouncing off the Satellites, EPs,
and two greatest-hits collections—
Wilson, happily married with chil-
dren, is embarking on the next
phase of her life.

On Saturday (4), Wilson, sans
bongos and tambourine, is sched-
uled to perform an acoustic set at
Atlanta’s annual Music Midtown
event, which will be broadcast live
via Turner South. Accompanied by a
harp player and an acoustic guitarist,
Wilson says she’ll perform “Ain’t It a
Shame” (sigh), a rearranged version
of “Roam,” and two new self-penned
songs: “Ricky” (“my spotlight song”)
and “Glittering Children” (“It’s me
being motherly and spiritual”).

“With this performance, I get to
stretch and mature as an artist,” the
singer notes. “It also gives me the
opportunity to showcase my origi-
nal songs—and to croon.”

According to Wilson, the B-52's
won't be recording a new album any-
time soon. She says this is because
of logistics (“We no longer all live in
the same place”) and the recording
process (“Even though our music is
very homegrown, it’s actually a labo-

Doc Martin’s ‘Sound’ Stylings
Comprise New Classic Series CD

BY CRAIG ROSEBERRY

NEW YORK—There’s a reason why DJ/producer/remix-
er Doc Martin has aligned himself with London-based
Classic Recordings for the release of his new compila-
tion, Sounds You Can Feel, due May 28 (one day earli-
er overseas) and distributed by New York-based Studio
Distribution in North America.

“I was so excited and honored when Leon [Oakey,
manager of the Classic label] approached me to put this
mix together,” Martin says. “We share a similar musical
aesthetic. Classic’s catalog is as diverse as the sets that
I play. They gave me freedom to do
whatever I felt was the perfect rep-
resentation of my sound.”

Sounds You Can Feel, the second
installment in the label’s trans-
Atlantic DJ series (following last year's
double-disc set, Thanks for Coming
By . . ., mixed by Luke Soloman &
Derrick L. Carter), is the house music
mainstay’s first mixed compilation
since his 1996 collection, Unlock Your
Mind, on Moonshine Music.

A musical celebration that cohe-
sively glides through the vast
panorama of dance music, Sounds
You Can Feel is awildly colorful and
deliberately quirky, electronic-laced,
soul-infused, jazz-disco confection.
Much like his live DJ sets, it encap-
sulates Martin’s utopian view of dance music: “When the
music’s good, it’s all one and the same.” Highlights
include Martin’s exclusive remixes of Blaze's “Lovelee
Dae,” Blakkat Featuring Mark Bell’s “Deeper,” and the
Barrio Brothers Featuring Troy Dillard’s “Hold On.”

UNSUNG HERO

According to Martin, this beat-mixed set is the first
of many planned projects between himself and Classic,
whose esteemed and esoteric roster includes a diverse
collection of artists, including DJ Sneak, Tiefschwarz,
Isolee, and Blaze.

“Doc is an incredibly talented and eclectic DJ. We
really wanted to bring him into the family fold,” Oakey
explains. “His sound has always avoided pigeonholing
and upheld our own credo to release good, timeless
music, regardless of the style.”

MARTIN

A cornerstone of the West Coast’s early-'90s seminal
rave/warehouse underground scene, Martin (aka Mar-
tin Mendoza) is one of house music’s most dedicated
and largely unsung heroes. He maintains a demanding
schedule, dividing time between his Los Angeles-based
record shop/label Wax Records (which he co-owns with
Chris Pochino); his family; and his recording/DJ career,
which involves bi-monthly DJ residencies at London’s
Fabric club and at Classic’s night at the End.

A few years ago, Martin’s career was put on hold when
he was dealt a life-threatening illness: pancreitis. Still recov-
ering, it’s Martin’s enduring spirit,
along with his adventurous approach
to all things music, that has garnered
him accolades from such formidable
dance music pioneers as Danny Tena-
glia, King Britt, and Josh Wink.

“We have all heard the word ‘jour-
ney’ used to describe the experience of
listening to music played by DJs,”
explains Craig Richards, resident DJ at
Fabric. “In the case of Doc, the word
‘journey’ actually has meaning, because
when he plays records, the listener is
taken on a journey where a variety of
sounds, tempos, moods, and musical
genres are experienced. It’s a journey
where soulful house appears to be psy-
chedelic and where cold, bleepy elec-
tronics feel warm and welcoming.”

“There’s been this misconception that I'm this big
rave DJ,” Martin says with a laugh. “I've always found it
ironic that I've been labeled that when, in reality, I was
always the house DJ for the raves.” This is a myth Clas-
sic hopes to dispel.

Oakey says the label will heavily market the disc with
the help of street teams in key regional markets like New
York; Boston; Washington, D.C.; San Francisco; and Los
Angeles. “Our focus is building grassroots support from
DJs, clubs, and dance/electronic music tastemakers,” he
notes. This will include servicing them with a DJ-friend-
ly limited-edition triple vinyl-pack of the album.

Martin, who is managed by Amanda Eastwood of Lon-
don-based Treacle Music (she also handles his interna-
tional bookings; Pochino takes care of North America),
will embark on a DJ tour in support of Sounds You Can
Feel. Dates and cities were being confirmed at press time.

® 2 Many DJ’s, As Heard on Soul-
wax Pt. 2 (PIAS Recordings U.K.
album). Take 45 or so musically dis-

be, after a couple spins of this disco-
embellished winner. A first glimpse
into the artist’s second album (Freak

parate tracks, smash them into a 62-
minute DJ set, and voila, you have
this mind-numbingly twisted disc.
At one point, Prince’s “Kiss” slides
into Divine’s “Step by Step,” which
becomes one with Felix da House-
cat’s “Silver Screen Shower Scene.”
At another genius moment, Des-
tiny’s Child’s “Independent Women
Part I” cavorts with 10cc’s “Dread-
lock Holiday” before seamlessly col-
liding with Delly Parton’s “9 to 5.”
Also receiving love is Kylie Minogue,
whose “Can’t Get You out of My
Head” (a hidden track) is given the
electro-cution of a lifetime.

* Brandy, “Full Moon” (Atlantic

Hot Plate

Intention injects the title track from
Brandy’s latest album with ample
house attitude, replete with a rub-
bery bassline and sparse piano work.

* Mary Mary, “In the Morning”
(Columbia single). R&B/gospel duo
returns with this fine preview of its
forthcoming sophomore outing. Re-
mixer Maurice Joshua offers two dis-
tinctly different journeys: classic (the
Nu Soul mixes) and progressive (Nu
NRG mixes) house, the latter tailor-
made for radio and big-room clubs.

* Anastacia, “One Day in Your Life”
(Daylight/Epic single). If that mirror

of Nature, due this summer), the
buoyant “One Day” receives delicious
restructurings from M*A*S*H,
Almighty, Eric Kupper, and Hex
Hector & Mac Quayle.

* Robert Owens, Love Will Find
Its Way: The Best of Robert Owens
(Unisex/Demon U.K. album). Owens
is one of clubland’s most gifted male
vocalists and one of house music’s
true pioneers. On this two-disc set,
he is properly served. Choice cuts
include “I'll Be Your Friend,” “Bring
Down the Walls,” and “Tears,” pro-
duced by, respectively, David
Morales, Larry Heard, and Frankie
Knuckles and Satoshi Tomiie.

is like doing a somersault: You al-  rious process for us”). But she adds, single). U.K. production outfit Full  ball is a bit dusty, rest assured: It won't MICHAEL PAOLETTA
ways want to get it right. And just  “I am recording a solo album.”
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SONGBIRD: For a country singer, Kel-
lie Coffey has a very nontraditional
background. Few country artists, for
example, could say they signed their
first publishing deal at a kosher Chi-
nese restaurant in Los Angeles called
Ghengis Cohen.

COFFEY

During the several years Coffey lived
and worked in LA, she beefed up her
résumé with such impressive creden-
tials as singing backup for Barbra
Streisand’s millennium album and
concert in Las Vegas, touring with
Melissa Manchester as a backing vocal-
ist, backing Randy Newman on the
2001 Academy Awards, and writing and
performing songs for TV's Walker, Texas
Ranger. Her recorded vocals can be
heard during shows at both Walt Dis-
ney World and Disneyland, as well as in
a current Disney marketing campaign.

The Oklahoma native jokes that
despite a longtime dream of becom-
ing a country singer, being “direc-
tionally challenged” caused her to
move to LA. rather than Nashville at
first. But she says her time out West
gave her confidence in her talents.

But after making the move to
Nashville, Coffey let her country roots
shine through. She besan getting
noticed on Music Row for both her emo-
tional. Faith Hill-style vocals and her
songwriting talent. The Warner/Chap-
pell writer co-authored seven of the
songs an her BNA Records debut albumn,
When You Lie Next to Me, which streets
May 7. The co-writes include “Outside
Locking In,” recorded as a duet with
Lonestar’s Richie McDonaid, and the
first single, “When You Lie Next to Me,”
which is No. 20 on the Hot Country Sin-
gles & Tracks chart.

Like many writers, Coftey’s songs
are autobiographical. She says, “I tend
to write [about] where I am in my
life.” The breakup of a relationship
during her senior year in college got
her started with writing heartbreak
songs. Now happily married, Coffey
writes songs, such as the romantic
“When You Lie Next to Me,” that come

from a place of contentment.

Coffey says that song helped her land
arecord deal and set the agenda for the
rest of the album, which was produced
by Dann Huff. “|[RCA Label Group
chairman] Joe [Galante] has never
wavered in thinking of it as a jumping-
off point,” she says of the single.

Coffey describes her sound as “soul-
ful country music and heartfelt, real
songs.” In selecting the tracks for her
album she “wanted the songs on there
that would move me and touch me. |
feel like the songs are little snapshots
of who I am and what’s in my heart.”

Coffey spent 11 weeks touring more
than 100 country stations to introduce
herself and promote the single. She'll
spend the summer performing at sta-
tion-sponsored shows and hopes to join
label mate Kenny Chesney on tour for
about 60 dates next year. They share
the same manager, Clint Higham.

SIGNINGS: Former Giant Records artist
Clay Walker has signed with RCA
Records. In his eight years with Giant
Records, Walker notched four plat-
inum and two gold albums, according
to the Recording Industry Assn. of
America. On the Billboard Hot Coun-
try Singles & Tracks chart, Walker has
had 13 top 10 singles, including six No.
1 hits. He briefly shifted to the Warner
Bros. roster after sister label Giant shut
down last year. Walker is now managed
by Bob Titley of TBA Entertainment
after splitting with longtime manager
Erv Woolsey several months ago.

Veteran artist John Anderson has
signed with Audium Records. Anderson
first broke on the Billboard charts in
1977 on Warner Bros. and has since
recorded for MCA, BNA, Mercury, and,
most recently, Sony. He’s notched five
No. 1 singles on Hot Country Singles &
Tracks. His most successful album was
1992’s double-platinum Sermmole Wind.

Lucky Dog artist Deryl Dodd has
signed a management agreement with
Ben Ewing of Envoy Communica-
tions and a booking agreement with
the Bobby Roberts Co.

ONTHE ROW: Country Radio Broadcast-
ers (CRB) executive director Paul Allen
has resigned, effective Aug. 18. Allen,
who has been at the helm of CRB for
seven years, plans to pursue a doctorate
of economics degree while teaching at
Middle Tennessee State University.

Pam Russell exits her position as
VP of national sales at MCA Nashville,
where she has worked since 1986.

Michael Gray joins the Country
Music Hall of Fame and Museum as
an associate editor. He was previously
with Country.com.

‘Stars’ Pay Tribute To Willie Nelson

BY DEBORAH EVANS PRICE
NASHVILLE—*I was knocked to
my knees,” Mercury Nashville
chairman Luke Lewis says of at-
tending the taping of Willie Nelson
& Friends: Stars & Guitars. “It
made me feel like a fan again. I for-
got all about being in the record
business for a couple of hours.”

Recently taped at Nashville’s famed
Ryman Auditorium for a two-hour
special airing May 27 on the USA Net-
work, the event featured an all-star
cast paying tribute to the legendary
Red-Headed Stranger. Emmylou
Harris, Keith Richards,
Matchbox Twenty, Jon Bon
Jovi, Richie Sambora, Dixie
Chicks, Ray Price, Lee Ann
Womack, Toby Keith, Ryan
Adams, Brian McKnight,
John Hiatt, Aaron Neville,
Sheryl Crow, Norah Jones,
Patty Griffin, Hank Williams
111, and Vince Gill participat-
ed. The calibre of talent on
the guest list is a tribute
to the impact the veteran
singer/songwriter (who
turned 69 April 30) has had
on American music.

“He’s been doing it longer than
I've been alive,” Matchbox Twenty
frontman Rob Thomas says. “He’s
crossed so many generations, so
many genres. He’s one of the great-
est songwriters, and he’s always
been a hero at taking songs he did-
n’t write and making them his own.
There’s something about that voice
that makes it unmistakable every
time you hear it. And he writes just
the most timeless songs.”

The event gave participants a
chance to honor Nelson and create
some pretty substantial musical
memories. “Jamming with Keith
[Richards] was pretty fun,” Adams
says of performing the Rolling Stones
hit “Dead Flowers” with Richards,
Nelson, and Hank III. “I'm just
thrilled to be a part of this whole
thing . . . [Nelson] is my grandmoth-
er’s favorite singer, so I was exposed
to [his music] growing up ... I don't
think anybody writes songs, plays
guitar, or sings like him.”

Bon Jovi readily accepted an invi-
tation to join in, calling Nelson “a
legend, an icon, and a gentleman.”
Sambora and Bon Jovi joined Nel-
son to perform “You Were Always
on My Mind.”

“I just went with what my gut told
me,” Bon Jovi says of selecting the
song. “It was my little way of saying
I wanted to do something that Elvis
did in a place where Elvis got thrown
out. It was my rebellious moment.”

Sambora feels Nelson recorded the
definitive version. “The first time I
heard that song was probably when
Elvis did it, but I think Willie had the
most poignant effort on that piece of
music,” he says. “[With] his reading
of it, you felt what the words meant

more than anybody else who has done
that particular song. Willie sings it,
and the story goes right to the heart.”

SMOOTH SAILING

The consensus among the packed
audience was that this was the most
musically satisfying and technically
proficient TV taping ever done in
Music City. In fact, only one song had
to be repeated during the evening:
Harris and Dixie Chicks doing “Roses
in the Snow.” But after the second
performance, audience members
were yelling requests to hear it again.

jiEss==

FROM LEFT, SAMBORA, NELSON, AND BON JOVI
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Willie Nelson & Friends: Stars &
Guitars was produced by USA Network
and Automatic Productions. Nelson’s
longtime manager Mark Rothbaum
served as the executive producer, with
Jeb Brien as director/producer. James
Stroud, principal executive of Dream-
Works Records in Nashville, served as
the music supervisor.

THOMAS AND NELSON

MEMORABLE MOMENTS

According to Lewis, there were
more performances than a two-
hour TV show can accommodate,
but the decision hasn’t been made
yet as to which performances will
be cut from the broadcast.

“We are hopeful that we’ll be able
to do a DVD,” Lewis says, “but we
haven’t gotten clearances yet. I didn’t
want to predicate anyone’s appear-
ance on the show with a requirement
that they sign a clearance for a DVD
or a record. We're waiting till we get
the thing edited down, mixed, and

put in a form that would be appro-
priate to go back to the artist and
hopefully get them to agree to do a
DVD ... Then, if we really get fortu-
nate, I think there’s a record there.
We just have to get clearances from a
lot of labels and artists.”

Participants find it hard to cite a
favorite moment in the show, be-
cause there were so many musical
highlights. They included Dixie
Chicks and Nelson singing “Bloody
Mary Morning,” Nelson and Harris’
tender rendering of “Till I Gain Con-
trol Again,” Thomas and Nelson per-
forming “Maria” (one of
three songs Thomas wrote
for Nelson’s current Lost
Highway album, The Great
Divide), Nelson and Mc-
Knight on “Don’t Fade
Away,” and Womack duet-
ing with Nelson on “Men-
docino County Line.” (The
last two cuts are also from
the The Great Divide.)

Hank III has trouble pick-
ing a favorite moment. “I
really liked Aaron Neville’s
performance,” he says. “As a
singer, everything that he is
pulling off is pretty amazing. Seeing
Ray [Price] and Willie together again
is really cool. And Norah Jones, I real-
ly like her voice too. It’s just hard to
say, because there’s so much talent.”

Meanwhile, Hank III earned praise
from Nelson. “I hadn’t heard Hank III
before this thing, and I was impressed
by him,” says Nelson, who also admits
it was hard to cite a favorite moment
during the show. “I love ‘Dead Flow-
ers,’ ‘Till I Gain Control Again,’ ‘Angel
Flying Too Close to the Ground.’
There’s a lot of good ones.”

“Singing with Willie and watch-
ing Willie and Emmylou Harris was
pretty amazing, and I was really
taken aback by Lee Ann Womack’s
‘Crazy.” She did a really great job
with that,” Thomas says, adding
that Nelson was the glue that bound
so many artists from different gen-
res. “It’s kind of like the Beatles. You
can’t find any genre where some-
body is not a Beatle fan almost, and
it’s the same way with Willie.”

Bon Jovi agrees. “When I met
him for the first time in ’85, the
beginning of my career, he treated
me like I was a major superstar,
when we were just an opening act
in a little rock band. All these years
later, he treats you just the same.

“He respects you just the same if
you are a big star or not,” he con-
tinues. “He feels an affinity with
anybody who plays a guitar. He's
just an easy-going kind of guy. I'm
sure somewhere deep in his heart,
he knows who he is, but he never,
never once behaves like that. He
just loves to sing and play. He’s
inspired by young guys and old guys
and new guys and rock guys. That’s
really something to look up to.”

BILLBOARD MAY 11, 2002

www.biltboard.com

29




12
13
14

20

22
23

33

36

@ Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America {RIAA) certification tor net shipment of 500,000 alb
hol indicates album’'s mutti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies s

v F OP CC RY ALE
00 D000 (0 »
(=) (=]
g ] F g 2 z
I f—_’ I =]
b |2 ARTIST Title %3 1 E ARTIST Title | %5
Si= IMPRINT & NUMBER/DISTRIBUTING LABEL a8 S i IMPRINT & NUMBER/DISTRIBUTING LABEL &2
. B 33| 30 VARIOUS ARTISTS Farever Count 18
%: NUMBER 1 :¥ DL T RAZOR § TIE 89044 (18 88 CD} A
KENNY CHESNEY No Shoes, No Shirt, No Problems | 1 A 29 | — STEVE AZAR Waitin' On Joe | 29
BNA 6703%/RLG {12 38/18 98} MERCURY 17026911192 17851 4
101 SOUNDTRACK &’ 0 Brother, Where Art Thouw? | 1 ‘8 36 | 33 REBA MCENTIRE o Greatest Hits Volume HI - I'm A Survivor | 1
LOST HIGHWAY 170069/MERCURY (12 98/19 98} MCA NASHVILLE 170202 {11 33/18 98)
212 ALAN JACKSON A’ Drive | 1 39|37 SOUNDTRACK Down From The Mountain | 10
ARISTA NASHVILLE 6703%RLG {12.98/18.98) LOST HIGHWAY 170221/MERCURY {12 98/18 96}
313 RASCAL FLATTS A Rascal Flatts | 3 43143 BLAKE SHELTON Blake Shelton | 3
LYRIC STREET 165011/HOLLYWOQD {11.98/18.98) & WARNER BROS 24731/WRN {11 98117 98)
4110 BRAD PAISLEY @ Partll | 3 4141 PAT GREEN Three Days | 7
ARISTA NASHVILLE 67008/RLG {11 98/17 38} REPUBLIC 016018 UNIVERSAL {8 98/14 98)
6|5 TOBY KEITH A Pull My Chain | 1 A 42 | 42 CHELY WRIGHT Never Love You Enough | 4
S OPE {12 3818 98} MCA NASHVILLE 170210{1} 98/17.98)
5|4 VARIOUS ARTISTS @ Totally Country: 17 New Chart-Tapping Hits | 2 3835 SOUNDTRACK We Were Soldiers | 14
BNA 67043/RLG (12 98/17.98} COLIMBIA 85403 CRG (12 98 EQ/18 98}
717 TIM MCGRAW A Set This Circus Down | 1 46 } 5053 TRACY BYRD Ten Rounds | 12
CURB 78711 {12 98/18 98} RCA 67009/RLG (11 98/17 98}
3 46 | 46 HANK WILLIAMS Il Lovesick Broke & Driftin' | 17
$: GREATEST GAINER ‘$ ovesick Broke & Drifin
10|18 TIM MCGRAW A® Greatest Hits | 1 3] 45| 45 VARIOUS ARTISTS 0 Sister! The Women's Bluegrass Collection | 35
< CURB 77978 (12 98/18 98) ROUNDER 610493111 3817 38}
1416 KENNY CHESNEY A’ Greatest Hits | 1 +"¢ PACESETTER : "¢
BNA 67976/RLG {12 98/18 98]
3 49 M 63 | 44 WAYLON JENNINGS RCA Country Legends: Waylon Jennings | 19
8|8 fuﬁlfs%?mﬁgg'( s Coyote Ugly | 1 BMG HERITAGE RCA 99763 RLG 124 93 CD) i U -
9112 TRAVIS TRITT A Down The Road 1Go | 8 18 49 | 50 PATTY LOVELESS Mountain Soul | 19
COLUMBIA 62165/SONY {11 98 EQ/17 98} EPIC 85651/SONY (11 98 EQ/17 98)

17| 21 GARY ALLAN Alright Guy | 4 48 | 48 ALAN JACKSON A When Somebody Loves You | 1
MCA NASHVILLE 170201 {11 98/17 98} ARISTA NASHVILLE 63335 RLG {12 98/18 98}
KEVIN DENNEY Kevin Denney | 14 47 | 49 HANK WILLIAMS JR. Almeria Club | 9
LYRIC STREET 165020/HOLLYWOOD {12 88 CD) & CURB 78725 (79217 98}

13|11 MARTINA MCBRIDE A Greatest Hits | 1 44 | 40 THE CHARLIE DANIELS BAND  How Sweet The Sound — 25 Favorite Hymns And Gospel Greats | 40
RCA 67012/RLG (12 98/18 98} SPARROWY 51976 114 #5 19 38}

15|15 ALISON KRAUSS + UNION STATION o New Favorite | 3 51147 CLINT BLACK Greatest Hitsll | 8
ROUNDER §10495/1DJMG (11.98/17 38} RCA 67005/RLG (12 98 18 98)

12|17 WILLIE NELSON The Great Divide | S 52 [ 56 JAMIE O'NEAL @ Shiver | 14
LOST HIGHWAY 186231/MERCURY {12 98/18.98} MERCURY 170132 (11 9817 98) &

1613 GARTH BROOKS A’ Scarecrow | 1 A1 58 [ 55 DIAMOND RIO @ One More Day | 5
CAPITQL 31330 {10 98/18 98) ARISTA NASHVILLE 67999/RLG {11 98/17 98)

18 |19 BROOKS & DUNN A Steers & Stripes | 1 62|63 RODNEY CARRINGTON Morning Wood | 18
ARISTA NASHVILLE 67003/RLG {12 98,18 98) CAPITO. 248277110 90 1 &

19120 LONESTAR A I'm Already There | 1 56 | 65 TAMMY COCHRAN Tammy Cochran | 27
BNA 67011/RLG (12 98/18 98) EPIC 69733:SONY 17 S EG 11 98) 4

1|6 TOMMY SHANE STEINER Then Came The Night | 6 A 55| 52 JOHNNY CASH The Essential Johnny Cash | 29
RCA 67041/RLG {16 98 CD} LEGATYTOLIMBIA 86290/SONY (17 98 EQ/24 98)

20|27 TRICK PONY @ Trick Pony | 12 JLLS| S3 | 51 RAY STEVENS Osama-Yo' Mama: The Album | 29
WARNER BROS 47927/WRN {11.98/17.98) CURB 757521119317 98)

21|22 GEORGE STRAIT The Best Of Gearge Strait: 20th Century Masters The Millennium Collection | 8 LIS 60 | 60 MONTGOMERY GENTRY CarryingOn | 6
MCA NASHVILLE 170280 (11 98 CD} COLUMBL 52167 SONY {11 98 EQ/17 98)

22|25 CHRIS CAGLE o Play It Loud | 19§ 54| 61 JESSICA ANDREWS e WholAm | 2
CAPITOL 34170 (10 98/17 98) & DREAMWORKS 450248/INTERSCOPE {11 98 17 98)

26 |24 STEVE HOLY Blue Moon | 7 6 59|58 DAVID BALL Amigo | 11
CURB 77972 (11 98/1798) & DUALTONE 01109/RAZOR & TIE (11 98/17 98}

24 |1 26 JO DEE MESSINA A Burn | 1 6 57 |54 VARIOUS ARTISTS Classic Country: Great Story Songs | 28
CURB 77977 (11 98/17 98} TIME LIFE 18804 {17 98 CD}

23123 LEANN RIMES @ INeed You | 1 6 64| 62 TRISHA YEARWOOD Inside Out | 1
CURB 78738 (11 98/17 98) MCA NASHVILLE 170200 (11 98/17 98)

28|28 GEORGE STRAIT @ The Road Less Traveled | 1 S 61| 59 LORRIE MORGAN The Color Of Roses | 37
MCA NASHVILLE 170220 (11 98/18 98} IMAGE 1365 (17 98 CD)

2514 CHRIS LEDOUX After The Storm | 14 J67 TRAVIS TRITT The Lovin' Side | 59
CAPITOL 34571 (109817 981 WARNER BROS 78296/RHINO {11.98 CO)

32(34 CAROLYN DAWN JOHNSON Room With A View | 8 RLLSN 66 | 66 JOHN MICHAEL MONTGOMERY Love Songs | 27
ARISTA NASHVILLE 633#RLG {10 38 16 98} WARNER BROS 48234/WRN {1798 CD)

3129 SARA EVANS A BornToFly | 6 M 65 | 57 MINDY MCCREADY Mindy McCready | 29
RCA 67964/RLG {11 96/17 98) CAPITOL 25331 (10:98/17 98}

27| 9 STEVE EARLE Sidetracks | 9 O 73| 64 RICKY SKAGGS & FRIENDS Ricky Skaggs & Friends Sing The Songs Of Bill Monroe | 36
E-SQUARED 75112/ARTEMIS (18.98 CO} LYRIC STREET 165030°HOLLYWOOD (18 98 CD}

34138 LEE ANN WOMACK A’ | Hope You Dance | 1 69| — ROY ORBISON 20 Golden Hits | 69
MCA NASHVILLE 170099 (11 98/17 38} TVT 6034 {7.98/11.98)

35|31 VARIOUS ARTISTS Time-Life's Treasury Of Bluegrass | 27 68| 68 MARK MCGUINN Mark McGuinn | 18
TIME LIFE 18701 {19 38 CO} VFR 734757 {10 98/16 98) &

30|32 KASEY CHAMBERS Barricades & Brickwalls | 13 §73 VARIOUS ARTISTS Bona Fide Bluegrass & Mountain Music | 73
WARNER BROS. 48028 {1898 C0) & BMG HERITAGE 43600/RCA (13 98 CD}

40 | 39 TRACE ADKINS Chrome | 4 N 75 | 67 EARL SCRUGGS AND FRIENDS Earl Scruggs And Friends | 39
CAPITOL 30618 (10 98/17 98} ) MCA NASHVILLE 170189 (11 98/18 98) &

37|36 CYNDI THOMSON MyWorld | 7 75 KENNY ROGERS Kenny Rogers Love Songs | 73

U 17.98) | ONQ 8640/MADACY (17 88 CD)
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“: NUMBER 1 %= 4 Weeks At Number 1 3113436 SHE WAS Mark Chesnutt 2| 31
B J WALKER.JR {N COTY.J MELTON} COLUMBIA ALBUM CUT
> A MY LIST Toby Keith 2| 1 W32 13641 OL’' RED Blake Shelton | 32
J STROUD,TKEITH (TJAMES.R BISHOP) DREAMWORKS ALBUM CUT 8 BRADDOCK (M SHERRILLO GODDMAN,J BOHAN) © WARNER BROS 1671I0/WRN
< 2|5 DRIVE (FOR DADDY GENE) Alan Jackson = | 2 33]35|38 THE IMPOSSIBLE Joe Nichols 33
K STEGALL /A JACKSON} @ ARISTA NASHVILLE 69129 B.ROWAN (K LOVELACE L TMILLER} UNIVERSAL SOUTH ALBUM CUT
3 4 (6 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner=| 3 34 13744 TEN ROUNDS WITH JOSE CUERVO Tracy Byrd 34
JRITCHEY {B WAYNE} O RCA 69136 B.J WALKER JR (C BEATHARD,M HEENEY,M CANNON-GOOOMAN) RCA ALBUM CUT
312 | YOUNG Kenny Chesney ={ 2 28|21 SQUEEZE ME IN Garth Brooks Duet With Trisha Yearwood = | 16
N.WILSON,B CANNON,K CHESNEY (C WISEMAN,N.SHERIDAN,S MCEWAN) QO BNABII3N A REYNOLDS {G NICHOLSON,0.MCCLINTON) CAPITOL/MCA NASHVILLE ALBUMS CUT
5 7 110 1| DON'T HAVE TO BE ME ('TIL MONDAY) Steve Azar @ | S 3613940 CHASIN' AMY Brett James 36
R VAN HOY {S.AZAR.J YOUNG.R C.BANNON) © MERCURY 172230 D HUFF.B JAMES (B.JAMES,T.VERGES) ARISTA NASHVILLE ALBUM CUT
6 513 THAT'S WHEN | LOVE YOU Phil Vassar 3 374042 DON'T WASTE MY TIME Little Big Town % | 37
B.GALLIMORE.P VA SSAR [PVASSAR.J.WO00} ARISTA NASHVILLE ALBUM CUT B CHANCEY,LITTLE BIG TOWN {LITTLE BIG TOWN,|.KELLEY,C.MILLS} MONUMENT ALBUM CUT
61 4 I'M MOVIN' ON Rascal Flatts ® | 4 38 | 42|45 BEAUTIFUL MESS Diamond Rio 38
M BRIGHT,M WILLIAMS (PWHITE,D.VWILLIAMS) LYRIC STREET ALBUM CUT M D CLUTE,0IAMOND RIO {S LEMAIRE,C.MILLS S.MINOR) ARISTA NASHVILLE ALBUM CUT
8 91 LIVING AND LIVING WELL George Strait 8 39 ] 46|51 I'M GONE Cyndi Thomson 39
T.BROWN,G.STRAIT (TMARTIN,M.NESLER. T.SHAPIRO} © MCA NASHVILLE 172238 PWORLEY,TL JAMES (K RICHEY,C.PROPHET) CAPITOL ALBUM CUT
71819 MODERN DAY BONNIE AND CLYDE Travis Trit | 8 LN 38 | 37 THREE DAYS PatGreen %| 36
B JWALKER,JR T.TRITT (W ALDRIOGE J LEBLANC) COLUMBIA ALBUM CUT G LADANY! {PGREEN,R FOSTER} REPUBLIC ALBUM CUT/UNIVERSAL SQUTH
10210(13 | SHOULD BE SLEEPING Emerson Drive=| 10 [ 4114143 FRANTIC Jamie 0'Neal =| 41
JKING.J.STROUD {L.OREW,S.SMITH) ©® O OREAMWORKS 450362 K.STEGALL {J O'NEALL.DREW.S.SMITH)} MERCURY ALBUM CUT
11 414117 I'M GONNA MISS HER (THE FISHIN' SONG) Brad Paisley ®| 11 42 | 44|54 BARBED WIRE AND ROSES Pinmonkey 42
F.ROGERS (B PAISLEY.F.FROGERS} ARISTA NASHVILLE ALBUM CUT PWORLEY (S LOCKE M.SELBY,T.SILLERS) BNA ALBUM CUT
12113114 | DON'T WANT YOU TO GO Carolyn Dawn Johnson=| 12 @ 43 | 43|46 MINIVAN Hometown News 43
PWORLEY,C.0.JOHNSON {C.D JOHNSON,T.POLK) O ARISTA NASHVILLE 69133 R KINGERY,S WHITEHEAD (S.WHITEHEAD.RKINGERY) VFR ALBUM CUT
1M|7 BLESSED Martina McBride ={ 1 44 14a8|49 IF THAT AIN'T COUNTRY Anthony Smith 44
M MCBRIDE,P.WORLEY {H.LINDSEY.TVERGES.B. JAMES) O RCA69135 B TERRY {4 SMITH J STEELE) MERCURY ALBUM CUT
12| 8 | BREATHE IN, | BREATHE OUT Chris Cagle = | 1 « HOT SHOT DEBUT
C.LINDSEY {C CAGLE.J.ROBBIN) © CAPITOL 7769
15]15(16 NOT A DAY GOES BY Lonestar<?| 15 § °° WHERE WOULD YOU BE Martina McBride | 45
0 HUFF (S BIAMONO, M DERRY) © BNA 69134 M MCBRIOE.P WORLEY (R FROCTOR,R FERRELL} RCA ALBUMCUT
16117118 THAT'S JUST JESSIE Kevin Denney | 16 46 1 47|48 UNTIL WE FALL BACK IN LOVE AGAIN Jeff Carson 46
LREYNOLOS (K DENNEY,K_K PHILLIPS,P.J MATTHEWS} @ LYRIC STREET 164063 JNIEBANK (PDOUGLAS,J CARSON.J WEATHERLY) CURB ALBUM CUT
1711923 JUST WHAT I DO Trick Pony | 17 47 ] 55| — AMERICAN CHILD Phil Vassar 47
C HOWARD (1 DEAN.K BURNS} WARNER BROS ALBUM CUT'WRN B GALLIMORE,PVASSAR [PVASSAR,C WISEMAN} ARISTA NASHVILLE ALBUM CUT
18 1 20|22 | CRY Tammy Cochran % | 18 48 1 60| — COUNTRY BY THE GRACE OF GOD Chris Cagle 48
B.CHANCEY (M SELBY,TSILLERS) EPIC ALBUM CUT R WRIGHT,C CAGLE {C.CAGLE.M J.GREENE,B.WAYNE} © CAPITOL 7769
1911815 GOOD MORNING BEAUTIFUL Steve Holy | 1 49 ] 53| — THE GOOD STUFF Kenny Chesney <| 49
WC RINMES W7 LYLE.T CERNEY} CURB ALBUM & SOUNGTRACK CUT B CANNON N WILSON.K.CHESNEY {J COLLINS C. WISEMAN} BNA ALBUM CUT
¢ [21]24 WHEN YOU LIE NEXT TO ME - ARPOWER Kellie Cotfey 2] 20 f{ 50 ] 4953 HARDER CARDS Kenny Rogers | 49
D HUFF {K.COFFEY,THARMON.J 0 MARTIN) BNA ALBUM CUT J.GUESS.J CHEMAY.K ROGERS {C.WISEMAN M HENDERSON} OREAMCATCHER ALBUM CUT
21)22|27 THE ONE Gary Allan %{ 21 51] 52|59 REAL BAD MOOD Marie Sisters 51
TBROWN,M WRIGHT (K MANNO,B LEE} O MCANASHVILLE 172232 M TBARNES {L SATCHER,0 POYTHRESS} REPUBLIC ALBUM CUT/UNIVERSAL
22123|25 MENDOCINO COUNTY LINE Willie Nelson Duet With Lee Ann Womack 2| 22 l 52 | 56|57 LOOK AT ME NOW Sixwire 52
M SERLETIC {B TAUPIN,M SERLETIC) LOST HIGHWAY ALBUM CUT, MERCURY S MANDILE {S MANDILE,S MCCLINTOCK) WARNER BROS. ALBUM CUT/WRN
23 12428 TONIGHT | WANNA BE YOUR MAN Andy Griggs | 23 45| 52 ALMOST THERE Gabbie Nolen 45
0.MALLODY {R RUTHERFORD,T.VERGES} QO RCA 69132 C BRODKS {D.KAISER J.GREENE.L RAWLINS) @ REPUBLIC 015736/UNIVERSAL
24 125(29 1 MISS MY FRIEND Darryl Worley %| 24 50| 60 I'LL TAKE LOVE OVER MONEY Aaron Tippin 50
FROGERS,J.STROUOD {TMARTIN,M NESLER, T.SHAPIRO} OREAMWORKS ALBUM CUT ATIPPIN,B WATSON,M.BRAODLEY (B OIPIERD, TMULLINS} LYRIC STREET ALBUM CUT
25]27(31 HELP ME UNDERSTAND Trace Adkins®| 25 @ 55)]58| — GOING AWAY The Clark Family Experience | 55
D.HUFF {C FARREN S MAC,W.HECTOR)} CAPITOL ALBUM CUT B GALLIMORE, TMCGRAW (A CLARK) CURB ALBUM CUT
2613139 MY HEART IS LOST TO YOU Brooks & Dunn | 26 § 56 FORGIVE Rebecca Lynn Howard | 56
K.BROOKS,R DUNN,M WRIGHT {B.BEAVERS,C HARRINGTON) ARISTA NASHVILLE ALBUM CUT MWRIGHT.T.BRUCE {R L. HOWARD,T.BRUCE} MCA NASHVILLE ALBUM & SOUNOTRACK CUT
27 12930 GET OVER YOURSELF SheDaisy | 27 57 ] 59|56 THE LIGHTHOUSE'S TALE Nickel Creek ®| 49
0.HUFF.SHEDAISY iK 0 SBORN,M.HUMMON) LYRIC STREET ALBUM CUT AKRAUSS (A MCKENZIE.C.THILE} SUGAR HILL ALBUM CUT
28130(33 | KEEP LOOKING Sara Evans 28 51| 50 THIS PRETENDER Joe Diffie 49
S.EVANS,PWORLEY (S EVANS,T.SHAPIRD,TMARTIN} RCA ALBUM CUT D.COOK.L WILSON {G.LEVOX,L WILSON,Z. TURNER} MONUMENT ALBUM CUT
29 132|34 BEFORE | KNEW BETTER Brad Martin| 29 § 59 DARE TO DREAM Jo Dee Messina 59
B.J.WALKER,JR. {B.SIMPSON,0.LEE) EPIC ALBUM CUT B.GALLIMORE, T.MCGRAW {J.BACH.A FOLLESE} CURB ALBUM CUT
1 33[32 GOODBYE ON A BAD DAY Shannon Lawson | 30 60 LIVE THOSE SONGS Kenny Chesney 60
M WRIGHT {S.LAWSON M.A PETERS) © MCA NASHVILLE 172233 N.WILSON,B CANNON,K CHESNEY {0 LOWE.C.0EGGES,C BAIN} BNA ALBUM CUT

@ Records showing an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to Songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first ime with increases in both detections and audience. Titles below the top 20 are removed froni
the chart after 20 weeks. = Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. ® CD Single available. @ DVD Single available. @ CD Maxi-Single available, @ Cassette Single available. @ Vinyl Maxi-Single available. Q) Vinyl Single available. € Cassette Maxi-
Single available, ©2002, VNU Business Media, Inc. All rights reserved.

v B OP CC ' A
00 IJNHOUINC
= ]
H 3
I &
3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
NIMEER 1 28 Weeks At Number 1 13 SOMETHIN' IN THE WATER _ MONUMENT 79625/S0NY Jeffrey Steele
11 BUT | DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT @ curs 3116 LeAnn Rimes 12 GOD BLESS AMERICA curs 73127 LeAnn Rimes
21 THAT'S JUST JESSIE LvAiC STREET 16406HOLLYWOOD Kevin Denney B 15} 17 | ON A NIGHT LIKE THIS warner BROS. 16751/WRN Trick Pony
3] 3 | SHOULD BE SLEEPING  0REAMWORKS 45036/ INTERSCOPE Emerson Drive 16 ROCKY TOP '96 pecca 155274MCa NASHVILLE The Osborne Brothers
4 K WHERE THE STARS AND STRIPES AND THE EAGLE FLY _(vRiC STREET 164059 HOLLYWOOD Aaron Tippin_ §17)] 24 HONEY DO 450914/INTERSCOPE Mike Walker
5 OSAMA-YO' MAMA  curs 73130 Ray Stevens E18 1 21 IT DON'T MATTER TO THE SUN/LOST IN YOU e cariroLserss Garth Brooks as Chris Gaines
61 6 GOD BLESS THE USA cure i Lee Greenwood Al 15 LOVE IS ENOUGH rcasmmnic 3 Of Hearts |
747 HOW DO | LIVE A’ curs 73022 LeAnn Rimes N 18 A ROSE 1S A ROSE  mercun 172193 Meredith Edwards
8] 8 AMERICA WILL ALWAYS STAND  RELENTLESS NASHVILLE 5137 /MADACY Randy Travis 23 | KNOW HOW THE RIVER FEELS mcaNasHVILE 172186 Mcalyster
9411 THE WAY YOU LOVE ME  waRNeR BROS 16818 WRN Faith Hill 22 WHEN YOU NEED MY LOVE  0ReAMWORKS 459043/INTERSCOPE Darryl Worley
104 14 UNBROKEN BY YOU 1vRIC STREET 154048 HOLLYWODD Kortney Kayle 20 AUSTIN _ciant is767waN Blake Shelton
9 NIGHT DISAPPEAR WITH YOU  vRiC STREET 164050/H0LLYWO0D Brian McComas W24 1 — FLOWERS ON THE WALL _mercury 17012 Eric Heatherly
10 ALMOST THERE RepuBLIC/UNIVERSAL 015736/UMRG Gﬂ)ie Nolen 19

(lek IN LOVE _cowmsia 19648/50Ny

Robin English

@ Records with the greatest sales gains this week, ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum), with mullimil-l Top sefling singles compiled from a national sample of retail store, mass merchant. W ®
lion tittes indicated by a numeral following the symbol. © 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. .

and intemet sales reports collected. compiled, and provided by SoundScan,
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Gospel’s Best Soar At Dove Awards

In a year when convention busi-
ness has been slow, Gospel Music
Assn. (GMA) president Frank
Breeden happily reports that the
annual Gospel Music Week gath-
ering held steady with 1,373 paid
attendees. There were more than
3,500 participants, including 724
artists. During the event—held
April 21-25—media, publicists,
Christian retailers, radio pro-
grammers, and record-company
personnel were among those at-
tending seminars, showcases, and
events at the Nashville Convention
Center, Renaissance Hotel, and
Hilton Hotel Suites.

The festivities concluded with the
33rd annual Dove Awards, broadcast
live on Pax-TV from the Grand Old
Opry House. St. Louis Rams quar-
terback Kurt Warner and singer
Yolanda Adams hosted the show,
where Michael W. Smith, Third Day,
and dcTalk’s Toby McKeehan were
the evening’s big winners.

DEBORAH EVANS PRICE

ASCAP honored its Christian music writers and publishers during a special dinner
at Nashville’s Richland Country Club. Stephanie Lewis was named songwriter of
the year, and “We Fall Down”—written by Kyle Matthews and published by BMG
Songs—netted the song of the year award. Brentwood-Benson’s New Spring Pub-
lishing and Warner/Chappell Music Group tied for the ASCAP 2002 Christian pub-
lisher of the year accolade. Pictured, from left, are Brentwood-Benson Music pres-
ident Dale Mathews, Lewis, BMG Songs gospel division VP Michael Puryear,
Matthews, Warner/Chappell Music VP Dale Bobo, Brentwood-Benson VP of creative
affairs Marty Wheeler, and ASCAP assistant VP Dan Keen.

Pictured backstage at the Dove Awards are, from left, Third Day’s Mark Lee, Tai Anderson, and Mac Powell (who was honored
as male vocalist of the year, the first member of a group to be singled out for the award in 25 years); GMA president Frank Bree-
den; Dove artist of the year winner Michael W. Smith; and Third Day's David Carr and Brad Avery. Third Day won five awards

as a group.

BMI Nashville partnered with the GMA to sponsor the annual Songwriters’ Showcase at the Hilton Suites. Pictured in front,
from left, are BMI Nashville director, writer/publisher relations Mark Mason and singer/songwriters Steven Curtis Chapman,
Mark Schultz, Paul Baloche, Marc Byrd, John Cooper, and Geoff Moore. Pictured in the back, from left, are singer/songwrit-
ers Dan Burgess, Nichole Nordeman, Bart Millard, Gerald Crabb, Steve Hindalong, Kyle Matthews, Lenny LeBlanc, and Grant
Cunningham, and BMI Nashville director, writer/publisher relations Joyce Rice.

ANDREW W.K.

How To ‘Get’ Island’s Andrew W.K.

He’s Able To ‘Wet’ Fans’ Appetites For Parly Music

BY CARLA HAY

NEW YORK—Andrew W. K. wants the
world to know that his “party hard”
persona is not an act. “Everything [ do
is 100% from-the-heart genuine,” the
singer remarks. “Nothing [ do is satire
or fake.”

Andrew W.K.’s style of bombastic
hard rock is finding a growing U.S.
audience, largely due to strong word-
of-mouth and TV exposure, industry
observers say. His debut album, / Gef
Wet (Island Records), may have invit-
ed controversy—due to Andrew W.K.’s
bloody face on the cover—but the artist
insists: “All we're trying to do is make
people feel happy with the music.”

If people think the music
sounds more influenced by
Beavis and Butt-head than
the Beatles, that doesn’t
bother Andrew WK, “My
main goal all along,” he
says, “was to be part of
something in which I
wasn’t turned away. And
that’s what we’re doing with
the music: reaching out to every-
body, no matter who you are, and invit-
ing them to be included in this party.”

Many people would never know from
his music that Andrew W.K.—who tumns
23 May 9—was a classically trained
pianist before he turned to the aggres-
sive hard rock he now performs. The
“W.K.” in his stage moniker stands for
Wilkes Krier, the surname of his parents.
Having lived in Detroit, New York, and
Tampa, Fla,, the artist got his big break
when Foo Fighters singer/guitarist Dave
Grohl invited him to be the opening act
at a few Foo Fighters concerts.

Managed by T. Silmser in New York,
Andrew W.K. had two independently
released EPs before landing a major-
label record deal. He has been a hit act
in the U.K. (where I Gef Wet was
released last year) prior to his U.S.
breakthrough. Released March 26
stateside, / Get Wet debuted at No. 1 on
the Heatseekers chart in the April 13
issue, and the album held on to the top
spot for the subsequent week. / Get Wet
reached Heatseeker Impact Status in
the May 4 issue, when it rose from No.
110 to No. 84 on The Billboard 200.

Meanwhile, MTV and MTV2 have
weighed in with considerable support
by making the artist’s first video, “Party
Hard,” a Buzzworthy clip. The artist—
booked by Creative Artists Agency in
Beverly Hills, Calif.—is expected to be
on tour for the rest of the year, includ-
ing being part of this year’s Ozzfest.

As for the story behind his / Get Wet
album cover, Andrew W.K. says he
deliberately hit himself in the nose with
abrick in order to be photographed for
the cover art. “It's my real blood, but I
also had on pig’s blood that I got from
a butcher. I'm thankful that I didn’t
break miy nose. I'm definitely not doing
something like that again.”

Tim McNutt, manager of Sam
\ Goody’s Metro North Shop-
A\ ping Center location in
Kansas City, Mo., reports,
“People are responding to
the music, because it
mixes [old-school] rock
with current rock.” Island
Records president Julie
Greenwald says, “Andrew is a
lot smarter and deeper than a lot of
people think he is. He has a vision of how
he wants to be, and he’s savwy and very
hands-on in designing things like his
Web site and what he has onstage.”

Although “Party Hard” has yet to
make an impact on any Billboard sin-
gles chart, Greenwald says that fans
will likely create demand for the song
to be played more at radio. “The song
has taken on a life of its own,” says
Michele Diamond, PD of modern rock
station WROX Norfolk, Va. She says
“Party Hard” is currently more popu-
lar on MTV than radio because Andrew
W.K. “is hysterical to look at, and for
his fans, it’s all about watching him.”

Accarding to Greenwald, Andrew
W.K.’s next single will be “She’s Beauti-
ful,” which will be released “after we've
exhausted ‘Party Hard.” We're getting
thousands of requests to license his
music. It’s already being used in Coors
commercials.” The artist’s songs are
published by Andrew W.K. Music (BMI).
Andrew W.K. concludes, “I just want ta
use the opportunity that I've been given
to make as many people feel good as
possible and never feel guilty about it.”
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Notas.
HANGING WITH POSSE: By naming
Adrian Posse interim managing
director of its U.S. Latin operations,
BMG has taken a decidedly artistic
approach to its handling of the label.

Previous managing director Gabriel
Alvarez, who was with the company
barely a year, came from a manageri-
al background rather than a musical
one, and his business and marketing
acumen were factors in his appoint-
ment. By contrast, Posse—a song-

writer with a long trajectory as an
A&R director for various labels—was
most recently BMG’s VP of A&R for
the Latin region. He will continue to
run that department simultaneously.

“I need somebody with that creative
approach,” BMG VP for the Latin re-
gion Rodolfo Lopez Negrete says. Most
recently, Posse’s intuition about
Alexandre Pires has been right on the
money: His first solo outing in Spanish
has sold more than 700,000 copies
since its release last September, ac-
carding to Posse. “He’s the first Brazil-
ian artist to sell [such numbers] in
Spanish since Roberto Carlos,” he says.
Pires’ epenymous album is currently
No. 7 on the Billboard Top Latin
Albums chart, following a slow ascent
that has so far seen domestic sales of
260,000 copies, according to Posse.

“I' have 20 years’ experience dealing
with artists in this industry,” says Posse,
who has worked in Mexice and Argenti-
na. among other places. “A&R is some-
thing natural to me, and relationships
with countries like Argentina, Brazil,
anrd Central America are also natural
to me. But now I'm very focused on the
company’s business here. This is the
most important Spanish-speaking
country. And it’s fun, because you have
to deal with tropical music, Tex Mex,
bachata. And to do that, you have to be
very involved in music.”

TOURING HEATS UP: Ah, summer tours.
The biggest so far belongs to Marc
Anthony, who'll launch a 34-city tour

&)

by Leila Cobo

July 6 in Boston that will wrap up in
Puerto Rico at the end of September.
Anthony will play a mix of venues, from
arenas to smaller venues like Los Ange-
les’ Greek Theater, a personal favorite at
which he’ll play multiple dates.

As with his previous tour, Anthony
will perform a mixture of English- and
Spanish-language tracks, including
material from his salsa album Libre
and his English-language disc Mend-
ed, due May 21. “Every time I present
myself, I have to present me and my
musical life,” Anthony says. “It’s me.
And me singing salsa in Wisconsin
means just as much to me as singing
‘I Got You'’ in Puerto Rico.”

Also this summer, Alejandro Sanz
will present an intimate, four-stop tour
in San Diego, L.A.’s Greek Theater,
New York’s Radio City Music Hall, and
Miami’s James L. Knight Center. The
Alejandro Sanz—Live USA 2002 tour
runs June 21-30.

UATV GETS IT: Gof Muisica?, the Ken-
tucky-based Spanish-language music-
video show, has been syndicated by
Urban America Television (UATV),
which reaches 17 million homes in 46
markets. The one-hour show will air
Sundays at 1 a.m., starting June 9.
John Lannert, executive producer of
Got Muisica?, says the show’s English-
language subtitles and high video con-
tent were instrumental in enabling its
broadcast in a general market outlet.

GOODBYE GREENE, HELLO GRAMMYS:
Despite Michael Greene’s departure
from the National Academy of Record-
ing Arts and Sciences, the show—the
Latin show, that is—will go on. The
third annual Latin Grammy Awards
are set to take place Sept. 18 at LA.s
Kodak Theatre (Billboard Bulletin,
April 26). Domestically, the show will
be broadcast by the CBS-TV network.
Two new categories will be recognized,
for best contemporary tropical album
and best Christian album, making a
total of 41 categories. Nominations
should be announced in July.

CONFERENCE NEWS: A handful of new
panelists have confirmed their partic-
ipation in the Billboard Latin Music
Conference, including KBUE/KBUA
Los Angeles PD Pepe Garza (regional
Mexican programming trends panel),
Puerto Rico-based RAAD Broadcasting
VP of programming Herman Davila
(youth programming panel), MTV
Latin America VP of music and talent
José Tillan and Despierta América pro-
ducer Alejandra Isabel (TV panel), and
Q Productions president Abraham
Quintanilla (songwriters panel).

Latin Confab To Showcase New Talent

BY LEILA COBO

MIAMI—The Billboard Latin Music
Conference, set to take place May 7-
9 in Miami Beach, will once again
feature multiple showcases of most-
ly new and developing talent.

Offering an ideal setting in which
to present new signings and releases
to an industry audience, the Latin
Music Conference has previously seen
debut performances by Shakira, Elvis
Crespo, and Luis Fonsi. This year, the
music will kick off at 6 p.m. May 7 at
the Eden Roc Hotel, with a welcome
cocktail reception hosted by MTV
Espaiiol and VH Uno that will feature
singer/songwriters Jorge Moreno
(Maverick Musica) and Gian Marco
(Crescent Moon Records), as well as
Argentine ska rockers La Mosca (EMI
Latin), performing material from
their debut albums.

Moreno, a Miami native born to
Cuban parents, plays music that blends
awide variety of tropical and Caribbean
rhythms with a rock’'n’roll sensibility.
Gian Marco, a Peruvian native who has
written for such artists as Marc Antho-
ny and Emmanuel (for whom he
penned the hit “Sentirme Vivo” [Feel-
ing Alive]), writes music whose style, if
not content, is in the tradition of such
traditional Spanish-language singer/
songwriters as Joan Manuel Serrat. La
Mosca performs uptempo party songs,
with hits that include “Para No Verte
Mas” (To Not See You Again).

Following the welcome reception,
ASCAP will host an acoustic song-
writer’s showcase at Yuca Restaurant
featuring its writers Nicole Chirino,
Claudio Corsi, and Jodi Marr. The
objective is to present such budding
songwriters as Chirino and Corsi in a
setting that enables industry decision
makers to hear their new music. It will
give additional exposure to established
writers like Marr (who has written for
Ednita Nazario and Paulina Rubio)
and José Nogueras (Olga Tafién, Cheo
Feliciano). Omar Alfanno will also per-
form some of his material.

Later that evening, Sony Discos will
host the official opening-night show-
case, with performances by newly
signed artists Alejandro Montaner,
Brenda K. Starr (performing with
labelmate Victor Manuelle), Angel
Lépez, Jordi, and Nayer. Two of them
are scions of Spanish pop stars: Mon-
taner, a young balladeer, is the son of
Venezuelan singer Ricardo Montaner.
Sony will release his debut album in
June. Jordi, another balladeer, is the
son of Spanish singer Dyango and was
previously signed to Fonovisa (his
father’s label). He’ll also release his first
Sony disc in the summer.

Starr is a veteran of the freestyle and
house music circuit (her '80s hits
include “I Still Believe” and “What You
See Is What You Get”) who made her
Sony Discos debut on Sony Dance last
March with a Spanish-language, trop-
ical music album titled Zemptation. A
mix of ballads, salsa, boleros, and even
an English-language track, the album

showcases the singer’s new image,
which she describes as “sexy but ele-
gant.” Ldpez, the former lead singer
of acclaimed vocal quartet Son by
Four, is launching his solo career with
adisc due in May that mixes traditional
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Latin balladry with gospel and R&B
influences. Sony will also showcase
dance artist Nayer, a 15-year-old
dynamo whose tracks are already
entrenched in the club circuit.

On May 8§, Crescent Moon Records
and Sony Discos will feature tropical
rock band Rabanes at a lunchtime
Beach Bash BBQ. The group will per-
form songs from its latest album,
Money Pa’ Qué (Money for What),
whose May 7 release was timed to
coincide with the conference.

That evening, BillboardLive will be
the host venue for a handful of eclectic

acts signed to various independent
labels, the best-known of which is Ger-
ardo of “Rico Suave” fame. After a 10-
year absence from the recording studio
(since leaving the spotlight in 1995, he
has worked for Interscope Records,
most recently as the head of A&R for its
dance division), Gerardo has returned
with an eponymous album—a mix of
English and Spanish, dance and rap—
released in March by Thump Records.

Puerto Rican rock band Icaro Azul,
which boasts a female lead singer,
describes itself as a “post-modemn rock
band” with three influences: American
hard rock, blues, and jazz; more exper-
imental European music, like British
pop; and traditional Latin ballads and
boleros. At BillboardLive, the band will
promote its latest release, Y la Noche
Gritaba (And the Night Screamed), on
Radical Sonica.

After beginning his career as a gui-
tarist and later as a DJ, Spaniard
Noel’s first solo outing blends Latin
pop with R&B and Spanish leanings.

The evening will be capped by Can-
dela Soul, a bilingual quintet formed
in the Bronx, N.Y., whose members hail
from Puerto Rico, the U.S., and Colom-
bia. The band, led by singer Lisa “Can-
dela” Torres, plays a mix of Latin
rhythms and American pop.

Ameéricalatina...

In Mexico: Yolanda del Rio will celebrate three decades in the music busi-
ness with Fiesta Mexicana, a two-month tour of the U.S. slated to kick off
July 14 in Los Angeles. Del Rio will perform with Pablo Montero, Juan
Valentin, and Beatriz Adriana, who will all sing with mariachi. Del Rio’s
pioneering songs about family problems, such as “La Hija de Nadie” and
“Camas Separadas,” have given her a reputation as a ranchero/banda fem-
inist. Her upcoming 40th album, Intrusa, includes the single “Una
Intrusa,” a duet with Dinorah about two women sharing a man . . . Broth-
ers Roberto and Rubén Blades are working on a joint album, for which
they will each contribute six tracks. According to Roberto Blades, it will
include duets as well as songs both romantic and social in content . . .
Los Tigres del Norte will release a greatest-hits album, Exitos Mundiales
de Los Tigres del Norte, in Spain this month. The 30-track set will be sup-
ported by a promotional tour of that country in June. Los Tigres have also
announced that although they are still waiting for a specific date, Mexi-
co City’s government has approved a fall performance at the Palacio de Bel-
las Artes. This will make them the first non-opera, nonclassical, or non-
bolero act to perform at that venue. Los Tigres will perform hits spanning
their 30-year career. The performance will be recorded for a live album.
TERESA AGUILERA and ANASTACIO PUERTAS CAICEDO

In Argentina: Surco/Universal band Bersuit Vergarabat is finishing the
mixing of its live album De la Cabeza Con Bersuit, which is slated for
release May 24. The band will tour the West Coast and Mexico during
late April and early May. MARCELO FERNANDEZ BITAR

In Puerto Rico: Puerto Rican balladeer Ednita Nazario recorded two per-
formances April 23-24 at Centro de Bellas Artes in San Juan for what
will become Aciistico (Acoustic), set for release in June by Sony Discos.
Tommy Torres produced the album, which includes a guest appear-
ance by La Ley on the song “Tta Sabes Bien.” RANDY LUNA

In Chile: Estadio Nacional, the live double-CD recorded by rock group Los
Prisioneros during one of its comeback shows last December at the Esta-
dio Nacional in Santiago, has reached double-platinum status, selling
more than 40,000 units. The trio will end its national tour of Chile May
10 at the Quinta Vergara in the city of Vifia del Mar. SERGIO FORTUNO
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ABAQUEIRD {LGARCIAN SCHAJRIS) SONY DISCOS X SONY Dl SONY DISCOS,
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;'h S GEORGE (F. 0SORID,S GEORGE} SONY DISCOS | 22 NUESTRO AMOR PANCHO BARRAZA 25 UND, 00S Y TRES IMAN
Ty MUSART /BALBOA | UNWISION
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Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. A panel of 94 stations (33 Latin Pop, 16 Tropical/Salsa, 56 17 UJULE L0S HURACANES DEL NORTE — TUY YO THALIA
Regional Mexican) are efectronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. @B Records showing an increase in audience FONOVISA L EMI LATIN
over the previous week, regardiess of chart movement. A racord which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg- —
isters an increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on . .
more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. @Videoclip avaliability. ©2002, VNU Business Media, Inc. All The mast popular singies and tracks conmpied from & wational sample of Broadcast Data Systems radeo playlsts. M
rights reserved.
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NUMBER 1 - 3 Weeks At Number 1 49 15453 JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol. 1 | 27
- = ARIOLA 73005 BMG LATIN {18 98 CO}
111 INTOCABLE Suenos | 1 " : :
T CATT o T 50 30355'9%9.355# Todo Exitos De Rocio Durcal | 50
4 |2 CHAYANNE Grandes Exitos | 1 41|33 PESADO Pesado Presente Futuro | 13
SONY 0ISCOS 84657 (10 98 EQ/16 96) 4 WEAMEX 43779/ WARNER LATINA (1398 C0)
¥ 52 SUSANA BACA Espiritu Vi
¢ HOT S"lOT DEBUT v - LUAKA BOP nm/vmucmnssecu) spiritu Vivo | 52
LOS RAZOS DE SACRAMENTO Y REYNALDO Corazon De Perico | 3 31|21 CHUY VEGA Naci Cadete: 20 Super Cadetazos | 21
RCA%‘MG LATIN ITWHE)Q UNIVISION 310040 {10 98/14 98)
3|3 VICENTE FERNANDEZ Historia De Un Idolo Vol.2 | 3 48 | 51 DAVID LEE GARZA Estamos Unidos | 18
SONY DISCOS 84262 (10 98 EQ/15 96) & SONY DISCOS 84664 (6 S&/11 98)
S |— RAMON AYALA Y SUS BRAVOS DEL NORTE El Numero 100 | 5 58 | 59 PATRICIA MANTEROLA Que El Ritmo No Pare | 41
FRECOIE 1845 (8 98/14 38} & ARIOLA 91638.BMG LATIN (13 38 CO}
2|4 VARIOUS ARTISTS Las 30 Cumbias Mas Pegadas | 1 2 51|45 LUPILLO RIVERA o Despreciado | 1
DISA 027015 {8 98/13 58) SONY DISCOS 84276 (8 96 EQ/13 98) 4
715 ALEXANDRE PIRES Alexandre Pires | 3 53|64 VARIOUS ARTISTS Latin Groove | 53
ARIOLA 87883 BMG LATIN {1498 CO) 4 PUTUMAYO 80197 {1598 CO)
917 MARC ANTHONY @ Libre | 1 2744 LOS RAZOS DE SACRAMENTO Y REYNALDO Con El Polvo Hasta La Muerte | 23
COLUMBIA 84517 SONY BISCOS (11 98 EQ/17 38) ARIOLA B3236/BMG LATIN (9 38112 98)
6|6 LOS ANGELES AZULES Alas Al Mundo | 6 S5 65|62 RAMON AYALA Y SUS BRAVOS DEL NORTE En Vivo..El Hombre Y Su Musica | 13
DISA 727022 (9 98113 98) & FREDDIE 71815 (8 98/14 98]
<819 PILAR MONTENEGRO Desahogo | 8 181 55|54 CONTROL MACHETE Solo Para Fanaticos | 45
UNIVISION 31002¢ (3 98/13 98] UNIVERSAL LATINO 017152{15 98 CO)
1218 ALEJANDRO SANZ MTV Unplugged | 1 5" LOS RAZOS DE SACRAMENTO Y REYNALDO Y Sigue La Parranda Con Norteno Y Banda | 61
WARNER LATINA 41541 (10 98/17 98) & LIDERES 950219 (7 98/13 98}
e L — . A = -
g GREATEST GAINER 4 47 (42 !‘nf?gnno&gs's?@gkfs DE SAN JUAN Recado De Mi Madre | 9
125 — VARIOUS ARTISTS Serenata A Mi Madre | 12 63|58 VARIOUS ARTISTS Bachatahits 2002 | 18
DISA 727023 113 38 CO) J&N 84682/SONY DISCOS {10 98 EQ/16 98)
11110 VARIOUS ARTISTS 20 Inmortales Pegaditas | 10 60 | — LOS GREY'S Cantan Amor | 60
UNIVISION 310051 (9 98/13 98} PLATtNG 4185 FONOVISA (8 9812 98)
118 — JOAN SEBASTIAN & MARCO ANTONIO SOLIS Los Grandes | 14 15247 LUPILLO RIVERA © Sold Out At The Universal Amphitheater, Vol.1 | 17
MUSART 2548/BALBOA (7 98/13 98) SONY DISCOS 84772 (7 98 EQ/13 96)
13]16 A.B. QUINTANILLA Y LOS KUMBIA KINGS @ Shhh! | 1 74 | — LOS ANGELES DE CHARLY Te Voy A Enamorar | 1
EMI LATIN 29745 19 98/14 96 FONOVISA 6154 {8 98 12 38) 4
1011 CHARLIE ZAA ~ De Un Solo Sentimiento | 3 49132 JOAN SEBASTIAN Lo Dijo El Corazon | 7
SONDLUX 84540/SONY DISCOS (9 38 EQ/16.98) & MUSART 12633/BALBOA (9 8 17 38) 4
17 112 LUIS FONSI Amor Secreto | 1 71167 LOS TIGRES DEL NORTE Uniendo Fronteras | 1
UNIVERSAL LATING 017020 {10.98/16 98) & FONOVISA 6145 (8 98 12 98) &
14 (15 ALICIA VILLARREAL . Soy Lo Prohibido | 3 62152 ALEJANDRO FERNANDEZ Origenes | 2
UNIVERSAL LATING 014824 (8.98/13.98) & SONY DISCOS 84637 (10 98 EQ/16 98) 4
15113 LOS TUCANES DE TIJUANA LasR icas De Los Th De Tijuana | 2 LOS PLEBEYOS Pachanga Tropical | 70
UNIVERSAL LATIND 017043 {8 98/13 98) & PLATIND 84190 FONOVISA (8 98 12.98)
19 (19 CONTROL Todo Bajo Control | 10 75|61 SELENA Live, The Last Concert--Houston, Texas February 26,1995 | 2
EMI LATIN 36731 {3 98/13 98} EMI LATIN 32119 (10 98:17 98}
22 (22 VICENTE FERNANDEZ »’ Historia De Un Idolo Vol. 1 | 1 57 | 46 LIBERACION Ahora Y Siempre | 9
SONY DISCOS 84185 {1098 EQ/16 96} & DiSA 727017 (8 9813 98) &
S 116 (14 PAULINA RUBIO ! Paulina | 1 73 JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol.2 | 39
UNIVERSAL LATINO 543319 {1098/16 38) & - ARIQLA 79006 BMG LATIN {18.98 CO)
i CARLOS PONCE Ponce | 23 74 INTOCABLE 14 Grandes Exitos | 15
EMI LATIN 32424 110 98/16 38) EMI LATIN 31412 {8 98 12 98)
12118 LUIS MIGUEL ! Mis Romances | 2 7 CELIA CRUZ La Negra Tiene Tumbao | 66
WARNER LATINA 41572 (11 98 17 98} SONY DISCOS 84519{10 98 EQ/16 98)
2 38|34 SIN BANDERA Sin Bandera | 25
SONY DISCOS 84306 {16 98 EQ CO) = < — T =
: SIONAL MEXNNCAN ALRLINSS
L 12643 MDO Greatest Hits: 5th Anniversary Edition | 26 LATIN POP ALBUMS TROPICAL/SALSA ALBUMS REGIONAL MEXICAN o1
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23|23 dgﬁ?‘ aBEA?;%S;I'I%I;J { En Vivo: Desde La Plaza El Progreso De Guadalajara | 1 " ALEXANORE PIRES MONCHY & ALEXANDRA 71 L0S RAZDS OE SACRAMENTO Y REYNALDO
» LR ALEXANORE PIRES (ARIOLA /BMG LATIN) CONFESIONES (J&N /SONY DISCOS) CORAZON OE PERICO [RCA/BMG LATIN)
i124)20 Iﬁﬁ&?&»ﬁﬁwlrfms(llmném Lo Mejor De Laura Pausini-Volvere Junto A Ti | 9 PILAR MONTENEGRO CARLOS VIVES 1| VICENTE FERNANDEZ
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3250 F&)%%ls'}gAEzoLzE?a/%i;DEL g LosMejores Exitos §|30 | ALEJANDRO SANZ BRENDA K. STARR -1/ RAMON AYALA Y SUS BRAVO'S DEL NORTE
. MTV UNPLUGGED (WARNER LATINA } TEMPTATION {SONY DISCOS ) ELNUMERO 100 (FREQODIE )
29|28 PABLO MONTERO Pidemelo Todo | 17
RCA 919678MG - ATIN (7 98 13 98) AB. QUINTANILLA Y LOS KUMBIA KINGS VARIOUS ARTISTS -1 VARIOUS ARTISTS
——= . SHHH! (EMILATIN | LATIN GRODVE (PUTUMAYO ) LAS 30 CUMBIAS MAS PEGADAS (DISA
© 12826 LOS ANGELES AZULES Historia Musical | 2
DISA 727014 (8 9t/13 98) 4 CHARLIE ZAA VARIOUS ARTISTS | LOS ANGELES AZULES
2017 MONCHY & ALEXANDRA Confesiones | 8 OE UN SOLO SENTIMIENTO {SONDLUX /SONY DISCOS) BACHATAMITS 2002 (J&N /SONY DISCOS) ALAS ALMUNDO (DISA)
J&N 84839'SONY DISCOS (8 98 EQ/13 98) # | LUIS FONSI CELIA CRUZ VARIOUS ARTISTS
33|30 LOS TEMERARIOS Baladas Rancheras | 3 AMOR SECRETO (UNIVERSAL LATING } LANEGRA TIENE TUMBAQG (SONY 0ISCOS ) SERENATA A MI MAORE (DISA )
FONOVISA 6129 (10 9812 96) 4 PAULINA RUBIO MICHAEL STUART VARIOUS ARTISTS
“ {35724 EL PODER DEL NORTE El Autentiko Y Unico En Vivo | 7 PAULINA (UNIVERSAL LATIND MICHAEL STUART (RMM /UNIVERSAL LATIND) 20 INMORTALES PEGADITAS (UNIVISION )
DISA 727018 (8.98/13 98) # CARLOS PONCE TITO ROJAS JOAN SEBASTIAN & MARCO ANTONIO SOLIS
13631 LALEY O MTV Unplugged | 13 PONCE (EMI LATIN } QUIERD LLEGAR A CASA (MP.) | LOS GRANDES (MUSART /BALBOA)
L VEA ROCK SO3WWARNER LATINA 110.0816.55) 4 LUIS MIGUEL OLGA TANON 1} ALICIA VILLARREAL
+": PACESETTE Ri% MIS ROMANCES (WARNER LATINA | YO PORTY (WARNERLATINA } SOV LO PROMIBIOD (UNIVERSAL LATIND |
- : i i i SIN BANOERA GILBERTO SANTA ROSA | ' LOS TUCANES DE TIJUANA
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Los Rabanes Unleash ‘Money For What’

BY LEILA COBO

MIAMI—Los Rabanes have long been
regarded as a great live band, given
to spontaneous, improvisational per-
formances where audience interplay
is almost as important as musical
symbiosis. Now, the Panamanian
group—which plays an aggressive
mix of rock, Caribbean rhythms, ska,
punk, and rap—is set to prove that it
can do as well in the studio.

After their eponymous debut on
Crescent Moon Records (which fol-
lowed two indie albums), Los Rabanes
seem to have hit their stride with
Money Pa’ Qué (Money for What), an
album that goes even further out on
a limb in its fusion efforts—adding
such folk instruments as accordion
and guiro —but that also has a decid-
ed commercial appeal.

“In the beginning, the idea was to
make it with purely Panamanian
roots, which is what I feed on as a
composer,” says lead singer/compos-
er Emilio Regueira (the other two
core members of the band are Chris-
tian Torres and Javier Saavedra).
“But I also had an itch as a compos-
er, and we added accordion and reg-
gae and guiro, and it was like a
breath of fresh air for the band.”

Los Rabanes, originally “discovered”
by Rubén Blades, gained a reputation
as an underground, more punk-ori-

ented act before they were picked up by
Crescent Moon. But despite the en-
suing commercial push and an evolv-
ing sound that incorporated a large
degree of rap, Rabanes sold only
100,000 copies in the entire region.

LOS RABANES

This time, the company has made
Money Pa’ Qué a priority. The album
will be released simultaneously in the
entire region, and the band expects to
get additional mileage from a newly
inked management deal with Rosa
Lagarrigue (of Alejandro Sanz fame).

The English refrain of the first sin-
gle, “Everybody,” will help its radio
opportunities, Crescent Moon Records
president Mauricio Abaroa says. “It’s
an upbeat track that can work every-
where. It will be released to coincide
with the World Cup, and that will give
us an opportunity for people to iden-

tify with it.” Abaroa adds that conver-
sations are under way to use “Every-
body” on special TV programs focus-
ing on the soccer championship.

But “Everybody” is not typical of
the entire album, which is far more
musically elaborate and lyrically
incisive, highlighting a band in con-
stant evolution.

The discovery of rap a few years
back, Regueira says, was fundamen-
tal in the search for sonic renova-
tion. “Rap opened a Pandora’s box
for us. It opened millions of new
keys for composition. And there
were no rules. We didn’t respect any-
thing. All kinds of music got togeth-
er, from [social] criticism to vulgar-
ity, and it was something very fresh.”

Given their newfound fame, some
have accused Los Rabanes of selling
out their underground roots. Reg-
ueira dismisses the claim. “I think
many people say their albums are
underground, when in reality, they're
poorly recorded,” he says, adding that
Los Rabanes’ early albums were
notable for their out-of-control tem-
pos. “And with this album, we found
the exact point. You have to find order
within the chaos. With gusto, with
flavor, you can invent crazy things,
but they have to be clean. A concert
is played once, and then it’s over. But
an album is recorded forever.”
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MILES AWAY: Trumpet and guitar are
not the most frequently paired of
instruments, but then again, Denver
is not exactly the locale that most jazz
musicians would choose to practice
their craft. However, trumpeter Ron
Miles thrives among such seeming in-

congruities, carving out a niche as a
working musician (and an associate
professor at Denver’s Metropolitan
State College) in the Mile High City
and releasing Heaven, a duo project
with guitarist Bill Frisell, May 7 on the
fledgling Sterling Circle label.

Miles and Frisell are longtime
friends and have discussed the idea of
recording a series of duets ever since
they collaborated on Frisell’s 1996
release Quartet (Nonesuch). Theirs is
a pairing that works because of sym-
pathetic dissimilarities rather than
parallels—as elliptical and mysterious
as Frisell’s lines and suspended chords
can be, Miles is equally straight-to-the-
point, blowing laconic, conversation-
al melodies that float above the gui-
tarist’s colorful voicings.

“We recorded sitting right next to
each other,” Miles says, “and I didn’t
know if Bill was going to play with his
trademark loops and distortions. He
had everything set up, but in the end
he never turned them on.” There is,
Miles says, a satisfaction in hearing
Frisell's unadorned playing. “I enjoyed
watching Bill play guitar without the
effects, because he is so good with the
different textures that his actual play-
ing sometimes gets overlooked.”

Much of the material on Heaven
was composed by Miles specifically for
the project, with a few choice covers
brought in, such as Jelly Roll Morton’s
“King Porter Stomp,” Thelonious
Monk’s infrequently recorded “We
See,” Hank Williams’ “Your Cheatin’
Heart,” and Bob Dylan’s “A Hard
Rain’s A-Gonna Fall,” a song that
Frisell introduced to the trumpeter. “I
wasn’t really familiar with Dylan’s

by Steven Graybow

older material, although I have been
listening to his recent Time Out of
Mind album,” Miles says. “After Bill
taught me the song and we recorded
it, I ran out and bought the album with
the original version.”

Miles says that living in Denver has
given him an appreciation for a broad
array of musical styles that he might
not have acquired elsewhere. “Coun-
try and Western music, Latin, jazz, and
rock are all popular here, so you find
yourself trying out a lot of ideas with
other musicians and gaining a healthy
respect for the music,” he explains.
“Many of the local musicians have
highly individual sounds or styles,
because there are no tightly drawn sty-
listic lines or camps, since there are
not that many musicians to begin
with. So musicians tend to be really
supportive of each other’s ideas and
work hard to get them across.”

According to Miles, a musician liv-
ing outside of a large musical epicen-
ter can still benefit from the knowl-
edge of artists in the global jazz
community. “If there are people you
respect, send them a recording,” he
advises. “Jazz musicians are always
interested in hearing what other
musicians are doing. Find someone
who you think would be interested in
your work, contact them, and ask if
you can send them a recording.
Chances are they will listen and offer
feedback. It creates a forum to share
ideas. Creating music and sharing it
is an important way to contribute to
the larger jazz community, no matter
where you live.”

Heaven is the first release from the
Boulder, Colo.-based Sterling Circle
label (sterlingcircle.com), which
anticipates releasing a quartet project
from Miles later this year.

SUSHI AND JAZZ: Oakland, Calif., jazz
club Yoshi’s celebrates its 30th an-
niversary May 1, with a tribute to Joe
Henderson—one of the first artists to
perform at the club’s current Jack
London Square location—Iled by
bassist Rufus Reid, along with a Bud-
dhist cleansing ritual performed by
Yoshi, one of the club’s three owners
and a Buddhist priestess. Artists per-
forming during the month-long an-
niversary celebration include Brad
Mehldau, Roy Hargrove, Poncho
Sanchez, and Dee Dee Bridgewater.
While the jazz industry may be expe-
riencing a downturn (as are many
business sectors), club publicist Mar-
shall Lamm says that jazz in the Bay
Area is thriving. “We expect to sell
3,800 Brad Mehldau tickets over the
course of a week,” says Lamm, adding
that “artists who sell CDs at their gigs
here can move up to 800 copies over
the course of a week, with an average
of 300-500 in a week.” A listening sta-
tion and retail counter in the club are
stocked by local retailer Hear Music.
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Sonic Circus’ Lyons:
Gear Moving With

BY CHRISTOPHER WALSH

NEW YORK—The ongoing struggle
against piracy, the economic uneasi-
ness afflicting the world, and the
proliferation of home-based studios
have hurt the commercial recording
business considerably. While the
highest-end studios are somewhat
insulated from the malaise, many
others struggle to continue.

Nonetheless, for every auction or
studio liquidation, New York-based
engineer Ray Martin says, another
facility opens—as engineers and
producers with entrepreneurial spir-
it (and a great deal of courage) take
the plunge into ownership—or a top
artist builds a private studio.

Martin should know: As an infor-
mal buyer for Sonic Circus, a Bos-
ton-based dealer of high-end audio
hardware, he has purchased some
$100,000 worth of gear in the last
month. by his estimate. “There are
more liquidations than you could
possibly imagine,” Martin says. “It’s
a sign of the times and the way
record labels are.”

Change is the only constant,
though, and for Sonic Circus pro-
prietor David Lyons, the shifting ter-
rain has made a resource such as his
company an important facet of the
recording industry.

Founded as a production compa-
ny in 1996, Sonic Circus has evolved
to become a portal for studios, pro-

ducers, and artists, the latter pro-
viding much of the company’s
recent business.

“We’'re trying to provide what'’s
needed,” Lyons explains, “as opposed
to just selling equipment to people.
The trend now seems to be a lot of
people wanting to do studios in pri-

vate environments. Last year, we
rented Joe Perry [of Aerosmith] an
SSL J 9000 [console]. They set up a
studio in the living room of his
guest house and mixed Just Push
Play. When they were finished with
the console, we collected it. That
desk went to Sound on Sound
Recording [in New York], and I took

PRO AUDID
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[owner] Dave Amlen’s Neve console
on trade. The year before, we helped
Dave Crafa at the Cutting Room
lalso in New York], who went from
owning a little Soundcraft to having
a really nice SSL.” (The Cutting
Room has since upgraded again,
recently installing an SSL 9000.)

In addition to high-end studios
and artists serviced by Sonic Cir-
cus—Lauryn Hill was the recipient
of a vintage API console for her
Orange, N.J., studio—Lyons is find-
ing that audio professionals value the
company as an information resource.
Business-to-business and informal
relationships with professionals such
as Martin—a co-owner of Theater 99
Recording and the new Bionic Mas-
tering, both in New York—further
support Lyons’ business.

“The economics of owning a
major facility are very risky right
now,” Lyons says. “Even before Sept.
11, things were inconsistent. Where
studio owners used to be booked 12
months solid, three slow months
can put a room under. People use us
for feedback and to bounce ideas off.
It’s a serious responsibility, trying
not to steer people in the wrong
direction. Sometimes, the right
thing is for them to nof buy gear
from us and to sit tight. Sometimes,
the best advice is counterproductive
to making sales, but people respect
that in the long run.”
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EMERALD EMERGING: Amid signs
of recovery in the country music
market, one of Nashville’s premier
recording facilities, Emerald
Sound Studios, has announced
that it will soon emerge from
Chapter 11 protection and resume
normal business operations.

On April 16, U.S. Bankruptcy
Court Judge George Paine approved
Emerald’s reorganization plan; the
case will likely be closed by the end
of this month.

After filing Chapter 11 last June
15 during a severe downturn in the
local recording industry, Emerald
reorganized its debt and cut costs.
Seven staff members were dis-
missed, president/COO Andrew
Kautz says. Since that time, he adds,
the industrv’s prospects have con-
siderably brightened.

“I'm extremely excited to be on the
back end of this thing,” Kautz says.
“It’s amazing how it all worked out.
We couldn’t have asked for better
cooperation from everybody involved.”

In addition to the freedom to
renegotiate with creditors enabled
by the filing, Kautz explains that a
thorough examination of the com-
pany’s internal structure led to reor-
ganization within. “It allowed us to
find out things that worked and
things that didn’t. We definitely
reorganized the staff. It wasn’t a
huge cut, but everybody wears more
hats these days, and job descriptions
got a little broader. It allowed us to
target a lot better.”

One fortunate by-product of
country music’s downturn was the
abundance of artists from other gen-
res who helped to fill the void. Kautz
cites Alicia Keys, Sheryl Crow, Mark
Knopfler, and Lynyrd Skynyrd, all of
whom recently worked at Emerald,
along with more likely artists Dixie
Chicks and Alison Krauss.

Moreover, given the success of
the O Brather, Where Art Thou?

Monitor.
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soundtrack and Alan Jackson’s
Drive, Nashville studios may soon
enjoy a renaissance.

Kautz sees more evidence of a
potential boom: “It’s been great to
branch out into new things, but
country is definitely coming back, as
far as the recording schedule. About a
year ago was the bottom for Nashville
recording, but it’s very positive these
days. The labels have pretty much set-
tled down. Everybody isn't worrying
about what label is going to buy what
label. Everybody has gotten back to
the business of making music. The
really interesting thing is the amount
of new artists. That’s the really good
indicator—when labels are spending
that kind of money on new artists,
recording is healthy again.”

Since being founded in 1981 by
Even Stevens and David Malloy,
Emerald—which was purchased by
current CEO Dale Moore in
1986—has grown into a multi-
room facility housed in several
buildings and offering a wide vari-
ety of production services.

In January 1999, Emerald ac-
quired Masterfonics, a multi-room
recording and mastering facility that
itself was forced into Chapter 11
reorganization months earlier, a
result of expansion followed by
inconsistent bookings. The severe
decrease in business, combined with
a “rate war” among local studios, left
Emerald in a similar quandary two
years later. Last summer, Moore told
Studio Monitor that “there are a few
people—the few that are left—that
continue to cut rates horribly. Our
rates have not gone up since 1985,
which is unthinkable.” (Studio Mon-
itor, Billboard, Aug. 11, 2001)

On the bright side, Emerald’s mul-
tiple divisions—Digital Audio Post,
an audio suite for production and
post-production of film, TV, and
music; the Broadcast Division; and a
booking agency—generate a synergy
that benefits the organization. Emer-
ald’s newest division, the Sessions
Agency, is a joint venture between
Emerald, Nicole Cochran of Nic of
Time Communications, and produc-
tion coordinator Mike Griffith. The
agency provides session coordination
for producers including Dann Huff
and Mark Bright. (Though affiliated
with Emerald, clients are not obli-
gated to work there.)

“There’s not a lot of companies
that go into Chapter 11 that come
back out the other side,” Kautz ob-
serves. “We're excited, but I'm more
excited about the short time frame in
which we were able to do it.”
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SONGWRITERS & PUBLISHERS

Silvestri, Alexander Cap Winners

List At ASCAP Film And TV Awards

BY MARGO WHITMIRE

LOS ANGELES—Academy Award-nominated and
Grammy Award-winning composer Alan Silvestri and
composer/songwriter Van Alexander were both pre-
sented with lifetime achievement awards at ASCAP’s
17th Annual Film and Television Music Awards. The
gala, which took place April 30 at the Beverly Hilton
Hotel here, was hosted by ASCAP president/chairman
Marilyn Bergman.

The ASCAP Henry Mancini Award for Lifetime
Achievement was presented to Silvestri by Bergman and
producer/director Robert Zemeckis, with whom Silvestri
has collaborated for 17 years. Their credits include
Romancing the Stone, all three installments of Back to
the Future, Who Framed Roger Rabbit, Forrest Gump,
Cast Away, and, most recently, What Lies Beneath.

Silvestri is also well-known for scoring such box-office
hits as Father of the Bride and its sequel, as well as
Grumpy Old Men, Grumpier Old Men, and Stuart Little.

Past winners of the award include James Newton
Howard, Quincy

Winners in the most-performed themes, underscores,
and song categories are determined by the number of
performance credits throughout the survey year, from
Oct. 1-Sept. 30. Nielsen ratings determine top TV series
winners, and box-office receipts determine top box-office
film winners during the Jan. 1-Dec. 31 survey year.

A complete list of winners follows.

Henry Mancini Award: Alan Silvestri.

Foundation Lifetime Achievement Award: Van
Alexander.

Top box-office films: Alejandro Amenabar, The Oth-
ers; John Debney, Cats and Dogs, The Princess
Diaries, Spy Kids; Tan Dun, Crouching Tiger, Hidden
Dragon; James Newton Howard, America’s Sweet-
hearts; David Lawrence, American Pie 2; Randy New-
man, Monsters, Inc.; John Powell, Shrek; Howard
Shore, The Lord of the Rings: The Fellowship of the
Ring; Alan Silvestri, The Mummy Returns; Hans
Zimmer, Hannibal, Pear! Harbor.

Top TV Series: Paul Baillargeon (SOCAN), David Bell,
Jay Chattaway,

Jones, Michel Le-
grand, Johnny
Mandel, and Ran-
dy Newman.
With a career
spanning more
than six decades,
Alexander was
presented with
the ASCAP Foun-
dation Lifetime
Achievement
Award for his
work as a com-
poser/arranger/
songwriter/band-
leader. The award
was presented by
Bergman and the
Hollywood Bowl's
jazz series artis-
tic director John
Clayton, who is
also president of
the American
Society of Music
Arrangers and
Composers.

Thanks for the Memories. ASCAP presid
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ent/chairman Marilyn Bergman presents
the Henry Mancini Award for Lifetime Achievement to composer Alan Silvestri.

Dennis McCarthy,
Diane Warren,
FEnterprise; Marco
Beltrami, Jon
Hassell, The Prac-
tice; Jeffrey Cain,
Cedric Le Moyne,
Gregory Slay, Cin-
jun Tate, Shelby
Tate, Smallville;
Alf Clausen, The
Simpsons; Lisa
Coleman, Wendy
Melvoin, Crossing
Jordan; James
Newton Howard,
F.R.; Russ Landau,
Survivor: The Aus-
tralian Outback,
Survivor: Africa;
Rick Marotta, Fvery-
body Loves Ray-
mond; Michael
Skloff, Friends;
Mark Snow, The
Guardian, Smal-
lville; Keith Stra-
chnan, Matthew

Alexander’s
credits include scores for five Mickey Rooney films and
classic TV shows like Bewitched, I Dream of Jeannie,
and Dennis the Menace. He arranged and conducted
for TV variety shows starring Jimmy Stewart, Dean
Martin, and Gordon McRae and has worked with big
band leaders, including Chick Webb, Paul Whiteman,
and Benny Goodman. Alexander also achieved a No. 1
hit as a songwriter with “A Tisket, A-Tasket,” co-writ-
ten with Ella Fitzgerald.

Buddy Baker, Rufus Thomas, Dave Van Ronk, Red
Norvo, Eric Von Schmidt, Jay McShann, George
Rochberg, Marian McPartland, Robert Allen, and Tom
Paxton are among the past recipients of this award.

The evening also honored composer John Debney for
his scores in three feature films: Cats and Dogs, Spy
Kids, and The Princess Diaries, in the top box office cat-
egory. Debney is also known for composing music for
the Academy Award-nominated hit Jimmy Neutron:
Boy Genius, Heartbreakers, and See Spot Run, as well
as current box-office champ The Scorpion King.

Other awards given out during the evening were for top
TV series, most-performed songs from motion pictures,
most-performed theme, and most-performed underscore.

Strachnan, Who
Wants to Be a Millionaire.

Most-performed themes: Frank Catanzaro, Dan
Foliart, Steven Kaplan, James Latham, Branford
Marsalis, Howard Shore.

Most-performed underscores: Jack Allocco, Denis
Hannigan, Michael Karp, David Kurtz, Mark Snow.

Most-performed songs from motion pictures: “Get
Ur Freak On” from Lara Croft, written by Missy “Mis-
demeanor” Elliott and Timbaland and published by
Mass Confusion Productions, Virginia Beach Music,
and WB Music Corp.; “Independent Women Part 1"
from Charlie's Angels, written by Samuel “Tone”
Barnes and Beyonce Knowles and published by Bey-
once Publishing, Enot Publishing, New Columbia Pic-
tures Music, and Sony/ATV Tunes; “Lady Marmalade”
from Moulin Rouge, written by Kenny Nolan and pub-
lished by EMI/Jobete Music Co. and Kenny Nolan
Publishing Co.; “Put It on Me” from The Fast and the
Furious, written by Tiheem Crocker and Paul “Tru
Stylze” Walcott and published by Blunts Guns and
Funds, Famous Music Corp., and Tru Stylze Music;
“There You'll Be” from Pear! Harbor, written by Diane
Warren and published by Real Songs.

.
;L Jord:

&Mus

HE’S HOMER: Beloved the world over
as the voice of Homer Simpson, Dan
Castellaneta acknowledges his alter
ego on his new Oglio Records album,
I Am Not Homer. The title, of course,
| is a spoof of Leonard Nimoy’s autobi-
| ography I Am Not Spock, though the
back cover shows Castellaneta and
Simpson from the rear looking very
much alike under the backward text
“OK, I'm Homer.” (The disc tray art,
contrarily, has Homer barking, “I am
not Dan Castellaneta.”)

Qo

CASTELLANETA

The material is mostly clever com-
edy sketches written and performed by
Castellaneta and his wife, Deb Lacus-
ta, both veterans of Chicago’s sketch
comedy scene. But the last track is an
actual song by Castellaneta, “So Dumb
(Homer’s Lament),” in which the
ASCAP writer does Homer's voice—
along with Krusty the Clown’s, Gram-
pa Simpson's, Groundskeeper Willie’s,
and Barney Gumble’s—to a tune clear-
ly owing to the Beach Boys.
| Prior to “So Dumb,” Castellaneta’s
songwriting was limited to parodies
and funny musical bits for Chicago’s
Second City troupe, songs for his
one-man shows, and the “lost” Beat-
les songs that appeared on his pre-
ceding Oglio album Two Lips. When
it was suggested that a Simpsons
song be included on his new disc, Fox
TV gave permission, and Castellane-
ta gave it a go.

“One of the [show's] writers told me
' that if I wanted to write for Homer,
he’s like a dog trapped inside a man'’s
body,” says Castellaneta, who has also
written a couple of Simpsons episodes
with Lacusta. “That made sense,
| though I thought of him more as hav-
ing an incredible case of arrested
development—or having my own
arrested development being chan-
neled through him.”

Being a big Brian Wilson fan,
Castellaneta recognized that a “Beach
Boys kind of song” would perfectly fit
Homer. “So Dumb” even employs a
“Good Vibrations” theremin.

IC.

by Jim Bessman

“It’s sort of an ode to ‘Heroes and

Villains’ from the ill-fated Smile
album,” Castellaneta explains (the
classic song, of course, did become a
hit single). He adds, “Ironically,
Homer did meet Brian Wilson! I went
to a Brian Wilson concert a year or so
ago, and a friend of mine was in the
band and introduced us. My wife kept
telling me to tell him I was Homer,
but I didn’t, so she leaned over and
told him, and his face went from a
smile to utter confusion. I thought
maybe he didn’t understand, so I did
Homer’s voice—and he became even
more confused.”
UMPG’S INSIDER TIP: Universal Music
Publishing Group (UMPG), in con-
junction with Los Angeles-based dis-
tance-learning-program developer
InsideSessions, has created an educa-
tional program for aspiring songwrit-
ers. The program includes an hour-
long instructional video, Songuwriting
and Publishing: A Songuwriter’s Guide
to Making It in the Music Business,
which features advice from 30 top
songwriters, artists, and music indus-
try executives, including Elton John,
Bernie Taupin, Sheryl Crow, Sting,
Will Jennings, and Gary Burr.

The video also covers such topics as
how to write a hit song, what to look for
in a music publishing company, acquir-
ing the necessary copyrights, and the
fundamentals of mechanical royalties.

The program is available for $49.95
through the insidesessions.com Web
site and provides written feedback
from a Universal Music Group A&R
rep on a song submission. Submis-
sions received before June 30 will be
reviewed by Universal’'s A&R depart-
ment, with the top three earning their
songwriters $1,000 publishing deals
from UMPG.

InsideSessions is a joint venture
between Universal Music Group and
Penguin Putnam that combines edu-
cation and entertainment in distance-
learning programs for music- and
book publishing-industry aspirants.

HALF NOTES: Warner/Chappell Music
has acquired a 50% interest in
Deston Songs from Edel Music.
Deston founders Desmond Child,
Winston Simone, and David Simoné
retain the rest . . . EMI Music Pub-
lishing has inked a worldwide pub-
lishing deal with film company Inter-
media, facilitating collaboration on
film music and soundtracks. Already
under way is a partnership between
EMI writer Paul Oakenfeld and
music supervisor Budd Car, who are
developing music for forthcoming
Outlaw feature The DJ Project.
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This Year's
Conference
And Awards

Promise Only
The Best

BY LEILA COBO

tis such a cliché to announce that an event will be

“bigger and better” than ever before. But the

cliché is inescapable when referring to the annu-

al Billboard Latin Music Conference & Awards
show, which this year gets an unprecedented boost
with the media sponsorship of Hispanic Broadcast-
g Corporation (HBC), the inclusion of BM1I’s 9th
annual Latin Music Awards as part of the confer-
ence, an exclusive one-on-one interview with super-
star Ricky Martin and a stellar roster of performers
for the Billboard Latin Music Awards, including
Celine Dion, Juan Gabriel, Marc Anthony and
Thalia, who will premiere material from her new
album. This is in addition to the extensive support
from all echelons of the Latin music industry—from
labels to media ontlets to performing-rights organi-

zations.

As the conference and awards show enter their 13th
vear, their continued success is testament to the stability
of the Latin genre in the U.S. and 10 Billboard's com-
mitment 1o its coverage and development.

In turn, the wide interest and recognition enjoyed by
the show itself underscore the strength of the Billboard
name and the crecibility of the awards, which will take
place May 9 at the Jackie Gleason Theater in Miami Beach
and air Mayv 12 on Telemundo. The show has become the
highest-rated special for the network, which has entered
into an agreement to produce it untif 2004.

This vear’s edit.on, savs Telemundo COO Alan Sokol,
i a continuation of the growth the show has experienced

Continued on page LM-5
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ONLY THE BEST
Continued from page I.M-1

in the past few years. “We feel this
is the signature show for Tele-
mundo,” says Sokol. “The Bill-
board show, because of its integri-
ty, has special meaning for the
industry, and that’s part of the rea-
son it appeals to its audience and
to this level of talent.”

In addition, the show will air
simultaneously on HBC, the
largest Spanish-language radio
network in the U.S., with more
than 50 stations in 14 markets.

HBO lL.atino, a new Spanish-
language digital service, has once
again signed on as the “In Associ-
ation” sponsor for the conference
and awards. The channel will con-
duct behind-the-scenes interviews,
as well as provide red carpet cov-
erage of the awards to be shown
at a later date.

Willy Chirino

WHAT TO EXPECT

Following a humble launch that
attracted, at most, 100 attendees,
the Billboard Latin Music Con-
ference has grown to become not
only the longest-running Latin
music conference in the nation,
but certainly the most respected

and well attended. With its mix of

cutting-edge panels, showcases,

sponsorship opportunities and, of

course, the awards show, the
three-day event, which takes place
May 7-9 at the Eden Roc Resort
in Miami Beach (with the awards
show, as mentioned previously,
taking place at the Jackie Gleason
Theater), is the premier gathering

of the Latin music industry.

This year offers special high-
lights. Among them, the HBC has
signed a muli-year agreement
with Billboard and Telemundo
allowing for the simulcast of the
Billboard Latin Music Awards
over HBC's radio network. The
partnership adds an exora dimen-
sion not only to the awards show,
but also to the entire Billboard
Latin Music Conference.

“The Latin Billboard Awards is
one of those programs we feel is a

winner and we want to be a part of

it,” says Jack Hobbs, senior VB, GM
and director of new business devel-
opment for HBC Radio Network.

W

Aside from broadcasting the
awards show in accordance with
Telemundo’s programming, HBC
will do a series of programs lead-
ing up to the event, all of which
will be tormatically correct for
HBC’s 52 stations. “The sound will

fit the format of the station,” says
Hobbs. “Obviously, we want to
pique the attention of Hispanic lis-
teners and not have them hit that
button and change the station.”

There are plans to do teasers, as
well as interviews with nominees
and featured acts, for four weeks
prior to the show. The Sunday
before the event, HBC will go live
with a special featuring those stars
who are in town for the show. In
addition, HBC will broadcast live
from the Billboard Latin Music
Conference.

As a new media partmer, HBC
will co-host the “HBC Radio Day”
May 7 at the Billboard Latin
Music Conference. The Radio Day
includes two panels—“Program-
ming for the 12 to 24 Set” and
“Trends in Regional Mexican
Programming”—organized in
conjunction with Billboard maga-
zine and featuring radio experts
from around the nation. As part
of Radio Day, Arbitron will also
demonstrate its new People Meter
Reader for conference attendees.

Thalia

BMI will present its 9th
Annual Latin Music Awards, May
8, at the Diplomat Hotel & Resort
in Hollywood, Fla., as part of the
conference. The performance-
rights organization will recognize

the songwriters and publishers of

the most-played Latin songs on
U.S. radio and TV from the com-
pany’s repertoire, numbering
approximately 4.5 million works
worldwide. Latin Song of the Year,
Songwriter of the Year and Pub-
lisher of the Year will be an-
nounced during the event.

ADDITIONAL HIGHLIGHTS
Also on May 8, Crescent Moon
Records and Sony Music
will sponsor a Beach Bash
lunch featuring Rabanes.
Later on that night, Bill-
boardLive will host Gerar-
do (Fhump Records), Can-
dela Soul (Intelligent
Mausic), Noel (Sonic Bamboo
Musica) and Icaro Azul.

“We both attract a high
caliber of Latin entertain-
ment professionals,” says
Diane Allmodovar, assistant
VP, Latin music, for BMI,
referring to the Billboard
conference and the BMI
awards. “It works for every-
one.

This year, the Billboard
Latin Music Conference &
Awards again kicks off with
a Hope & Harmony event
benefiting the Diabetes
Research Institute. In a
departure from its tradi-
tional golf and tennis tournament,
this year the organization is host-
ing a dance party called iBailando!,
which will take place May 6 at Bill-
boardLive.

Willy Chirino’s orchestra will be
the “house band” for the event
and will serve as the musical
accompaniment for artists
expected to perform. Emilio Este-
fan will receive the 2002 Note-
worthy Award and planned activ-
ities include a musical tribute, as
well as performances by Tito
Nieves, Tito Puente Jr., Luis
Enrique, Lissette, Chichi Peralta,
Roberto Perera, Hansel and
Nestor Torres.

MTV Espaiol and VH Uno will
sponsor an opening reception on
May 7, which will feature Jorge
Moreno (Maverick Musica) and
Gian Marco (Crescent Moon).
That same evening, Sony will host
its traditional opening showcase at
BillboardLive, with performances
by Jordi, Alejandro Montaner,
Nayer and Brenda K. Starr.

In keeping with what is now a
threc-year tradition, the editorial
portion of the Billboard conference
will present a one-on-one Q&A ses-
sion with a major Hispanic star.
This Billboard conference trend
originated in 2000, when Enrique
Iglesias sat down for an exclusive

Main Attraction

On May 8, Leila Cobo Goes
One-On-One With Superstar

Ricky Martin

s there a person in the

world who doesn’t

know the name Ricky
Martin? The thought is
hard to fathom.

When Martin burst
onto the international
scene in 1999 with his
now-fabled appearance
on the Grammys, where
he performed “The
Cup of Life,” he was
already a major star in
Latin America who had
made a name for himself
with the World Cup
anthem that went
around the globe in sev-
cral languages. That per-
formance, and Martin's
subsequent eponymous-
ly titled English-language release,
put him in an entrely different
league.

No I(mgcr just a Latin phenom-
enon, it’s no exaggeration to say
that Martin became the sln;.,lc.
best-known star of that year, with
his song “Livin’ la Vida Loca”
spending 14 weeks in the top 10
of the Billboard Hot 100. The
album Ricky Martin spent a total of
67 weeks on the Billboard 200, 18
of those were spent in the top 10.
Martin would follow up that suc-
cess with Sound Loaded in 2000.
Since then, he's taken a break
from the recording studio
(although he released a Spanish-
language greatest-hits album in
2001 that included remakes of two
tracks). His time off is set to be
broken later this year, when he

interview. Last year featured Marc
Anthony, and this year’s edition will
feature Ricky Martin.

In what is also a tradition, the

conference will feature a series of

panels highlighting the most
important trends in Latin music
today. In addition to the two radio
panels that will take place May 7,
the schedule includes a president’s
panel, featuring heads of U.S
Latin operations; a retail panel; a
television panel discussing the role
of TV as an A&R tool; the now-
traditional ASCAP-sponsored
songwriters’ panel, where aspiring
writers bring their material to be

heard and critiqued by some of

Latin music’'s biggest names,
including Bebu Silvetti (Billboard’s
Latin Producer of the Year), Kike

releases his third English-
language album.

In what has become a tradition,
the Billboard Latin Music Con-
ference takes off with an exclusive
Q&A session with a major Latin
recording star who has valuable
insight and information to share
with attendees and who is living in
a particularly creative and pro-
ductive moment.

As Ricky Martin prepares to
release what may well be the most
important album of his career, fol-
lowing a long period of artistic
development that includes his first
ventures into songwriting, Bill-
board has invited him to discuss
his plans and career tr ajectory
before the Latin music industry in
an intimate and unique setting on
May 8 at 11:45 a.m. —L.C.

Santander, Alejandro Jaén and
Omar and Adolfo Valenzuela; and,
naturally, the cutting-edge Latin
rock panel, which will discuss the
genre’s possibilities in mainstream
outlets and media, including tours,
advertising and press.

A series of special sponsorship
opportunities and events are
also organized around the confer-
ence. In addition to its signature
panel, ASCAP will host an acoustic
songwriters' evening on May
7 at Yuca Restaurant on Lincoln
Road. The performance—
featuring Nicole Chirino, Claudio
Corsi and Jodi Marr—will follow
the opening-night reception, host-
ed by MTV Espanol (MTV's
Spanish-language, U.S.-based
channel) and VH Uno. B
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Billboard Awards Honor
Latin Music's Top Acts

BY LEILA COBO

egional Mexican artist Lupillo Rivera, a maverick in the genre who released two successful stu-
dio albums within a year of each other, tops the list of finalists for this year’s Billboard Latin

Music Awards. Rivera garnered six finalist nominations, including two each in the Regional
Mexican Album of the Year/Male and the Regional Mexican Album of the Year/New Artist categories,
where his albums Despreciado and Sufriendo a Solas, both on Sony Discos, compete against each other.
Rivera is one newcomer in an eclectic list of mostly veterans.

Singer/songwriter Juan Gabriel tallied four finalist slots, while Marco Antonio Solis, Gilberto Santa
Rosa and Jaci Velasquez tied for three each. Another chart newcomer, Manu Chao, landed two finalist

slots.

i &

A.B. QUINTANILLA Y LOS
KUMBIA KINGS

AB. Quintanillay Los Kumbia
Kings® Shhh! (EMI Latin) was
released IFeb. 27, 2001, and made
it onto Billboard’s Latin Albums
chart the week of March 17. 1Cs
been there ever since, defying the
lack of heavy airplay (the title
track peaked at No. 23 on Bill-
board’s Hot Latin "Tracks chart)
and its decidedly different for-

mat. The 13-track album (21 if

you count the five brief interludes
and three remixes) is neatly
divided into English and Spanish.
1t is also divided into genres—
half cumbias and ballads, the
other half mostly slow R&B with
lots of harmonization.

When Shhh! was released,
Quintanilla and his band faced
the daunting task of improving
themselves following the success
of their debut album, Amor;, Famil-
ia y Respelo, which went on to sell
more than half a million copies.
That sales figure has already been
topped, and, at press time, after
55 weeks, Shhh! continues to
chart.

MARC ANTHONY
The dearth of tropical music
has been the source of much con-
cern and debate in the past cou-
ple of years. During that time, an
oft-mentioned line was: “The
genre needs another Marc Antho-

i s . S

From left: Enriqrue Iglesias, Jennifer Lopez and Marc Anthony

ny to get a boost.” The genre did-
n't get another Mare Anthony; it
got Marc Anthony again, this time
with an album that was far more
esoteric and complex than any-
thing he’d done before. Libre,
Anthony’s return to salsa after his
successful English-language debut
in 1999, is his most personal
work. He arranged, produced
and mixed the albuni in its entire-
ty, working with longtime key-
boardist Juanito Gonzilez as
co-producer.

“I think it’s the first time in my
life, ever, that I'm completely sat-
isfied,” says Anthony. “I've done
so many things, I've seen so many
things, I've met so many people,
worked so many places and had
incredible milestone moments.”

Like all of Anthony’s salsa
albuns, Libre’s foundation is love
songs, written by a host of writ-
ers. In a radical departure for a
salsa album, Anthony has co-

writing credit on all but one of

the tracks because he arranged
and wrote the improvisatory
soneo sections that make up most
of the latter part of each song.

BANDA EL RECODO
Still hot after 40 years, this
group’s niusic merges Latin dance
tunes, jazz swing and classical
music. Started by clarinet player
Don Cruz Lizarraga, the group is
still led by a Lizarraga, Don’s son

Alfonso. His other son, German,
recently retired. Banda el Reco-
do's song “Y Llegaste Tu” spent 47
weeks on the Regional Mexican
Airplay chart, with eight of those
weeks at No. 1.

MANU CHAO

What a roster of finalists for
Latin Rock Album of the Year,
with Jaguares, La Ley, Ozomatli
and Manu Chao's Proxima Esta-
cion... Esperanza. All in all, it was
an inmpressive showing for a
genre with next to no airplay;
these acts nmade it thanks to good-

will garnered through years of

work. The least conventional may
have been Manu Chao, former
front man of French/Spanish
group Mano Negra, whose suc-
cess has been universal.

Proxima Estacion (Virgin Latino)
is the follow-up to Clandestino,
Manu Chao’s 1998 debut, which
went on to sell 2.5 million units
worldwide and has led to Manu
Chao being dubbed the “multi-
lingual Bob Marley.” The new
disc, which has already sold 2 mil-
lion copies worldwide, was
recently re-released by EMI Latin
USA following its initial release
Stateside by Virgin Latino last
year.

CONJUNTO PRIMAVERA
Perennially successful Conjunto
Continued on page 1.M-10

This Year’s Finalists...

The Billboard Latin Music Awards honor the most popular albums, songs and performers in Latin
music, as determined by the actual sales and radio airplay data that informs Billboard'’s weekly
charts. Finalists—and the eventual winners—reflect performance of new recordings on Billboard’s
sales charts, including Top Latin Albums, and radio charts, including Hot Latin Tracks, during a
one-year period from the issue dated Feb. 17, 2001, through this year’s Feb. 9 issue. Based on
sales data compiled by SoundScan and radio information monitored by Broadcast Data Systems,
Billboard’s charts are the world’s most authoritative music charts, with album categories confined

to titles that did not chart before Billboard’s Nov. 18, 2000, issue.

HOT LATIN TRACK OF THE YEAR

*Abrazame Muy Fuerte,” Juan Gabriel
(BMG Latin)

“No Me Conoces Aun,” Palomo (Disa)

“0 Me Voy o Te Vas,” Marco Antonio
Solis (Fonovisa)

“Como Se Cura una Herida,” Jaci
Velasquez (Sony Discos)

HOT LATIN TRACK OF THE YEAR,

VOCAL DUO

“La Calandria,” Ramon Ayala y Jody
Farias (Freddie)

“Dos Corazones, Dos Historias,”
Julio Iglesias y Alejandro Fernandez
{Sony Discos})

“El Duelo,” La Ley Con Ely Guerra
(Warner Latina)

“No Vale 1a Pena,” Nydia Con Juan
Gabriel {Hollywood)

HOT LATIN TRACKS ARTIST
OF THE YEAR

Banda el Recodo (Fonovisa)
Cristian (BMG Latin)

Juan Gabriel (BMG Latin)
Marco Antonio Solis (Fonovisa)

SONGWRITER OF THE YEAR
Omar Aifanno

Estefano

Juan Gabriet

Marco Antonio Solis

PRODUCER OF THE YEAR
Pepe Aguilar

Jesus Guillen

Alejandro Jaén

Bebu Silvetti

POP ALBUM OF THE YEAR, MALE
Azul, Cristian (BMG Latin)
Ongenes, Alejandro Fernandez
(Sony Discos)
Mis Romances, Luis Miguel
{(Warner Latina)
Mas de Mi Aima, Marco Antonio Solis
(Fonovisa)

POP ALBUM OF THE YEAR, FEMALE

Entre Tangos y Mariachi, Rocio Durcat
(BMG Latin)

Huelo a Soledad, Ana Gabriel (Sony
Discos)

Live, The Last Concert—Houston,
Texas, Feb. 26, 1995, Selena
(EM! Latin)

Mi Corazon, Jaci Velasquez
(Sony Discos}

POP ALBUM OF THE YEAR, GROUP

Somos Gitanos, Gipsy Kings
(Nonesuch)

Embrace the Chaos, Ozomatli
(Interscope)

Shhh!, A. B. Quintanillay Los Kumbia
Kings (EM! Latin)

Siempre en Mi Mente, Los Tri-0
(BMG Latin)

POP ALBUM OF THE YEAR,

NEW ARTIST

Proxima Estacion...Esperanza,
Manu Chao (Virgin)

Pachanga, King Africa (Fonovisa)

Alexandre Pires, Alexandre Pires
(BMG Latin)

Si Se, Si Se (Virgin)

POP TRACK OF THE YEAR

“Azul,” Cristian (BMG Latin)

“Abrazame Muy Fuerte,” Juan Gabriel
(BMG Latin)

“Suerte,” Shakira (Sony Discos)

“Como Se Cura una Herida,” Jaci
Velasquez (Sony Discos)

ALBUM ARTIST OF THE YEAR

Marc Anthony (Sony Discos)

Vicente Fernandez (Sony Discos)

A.B. Quintanilla y Los Kumbia Kings
(EMI Latin)

Lupillo Rivera (Sony Discos)

ROCK ALBUM OF THE YEAR
Proxima Estacion...Esperanza,
Manu Chao (Virgin}

Cuando la Sangre Galopa, Jaguares
{BMG Latin)

MTV Unplugged, La Ley
(Warner Latina)

Embrace the Chaos, Ozomatii
(Interscope)

TROPICAL/SALSA ALBUM

OF THE YEAR, MALE

Libre, Marc Anthony (Sony Discos)

Instinto y Deseo, Victor Manuelle
(Sony Discos)

Intenso, Gilberto Santa Rosa
(Sony Discos)

Dejame Entrar, Carlos Vives
{EMI Latin)

TROPICAL/SALSA ALBUM

OF THE YEAR, FEMALE

La Negra Tiene Tumbao, Celia Cruz
(Sony Discos)

8, Gisselle (BMG Latin)

Corazon de Mujer, Mefina Leon
{Sony Discos)

Yo For Ti, Olga Taién
(Warner Latina)

TROPICAL/SALSA ALBUM

OF THE YEAR, GROUP

Americanizao, Fulanito (Cutting)

Manja 2050, Grupomania
{Universal Latino)

Coleccion Romantica, Juan Luis
Guerra 440
(Karen/Universal Latino)

Caile Sabor, Esquina Amor, Limi-t
21 (EMi Latin)

TROPICAL/SALSA ALBUM

OF THE YEAR, NEW ARTIST

Yo Si Me Enamore, Huey Dunbar
{Sony Discos)

Joseph Fonseca, Joseph Fonseca
{Karen/Universal Latino}

Multiplicame, Fuerza Juvenil
(Mas Music)

Tortilla Party, E| Vacilon de la
Mafiana (J&N)

TROPICAL/SALSA TRACK

OF THE YEAR

“Me Libere,” EI Gran Combo
(Combo)

“Me Da Lo Mismo,” Victor Manuelle
(Sony Discos)

“Pero No Me Ama,” Gilberto Santa
Rosa (Sony Discos)

“Pueden Decir,” Gilberto Santa
Rosa (Sony Discos)

REGIONAL MEXICAN ALBUM OF

THE YEAR, MALE

Lo Mejor de Nosotros, Pepe Aguilar
(Balboa)

Despreciado, Lupilio Rivera
(Sony Discos)

Sufriendo a Solas, Lupilio Rivera
{Sony Discos)

En Vivo: Desde la Plaza el Progreso
de Guadalajara, Joan Sebastian
(Baiboa)

REGIONAL MEXICAN ALBUM OF

THE YEAR, MALE GROUP

En Vivo...El Hombre y Su Musica,
Ramon Ayala y Sus Bravos del
Norte (Freddie)

Contigo Por Siempre..., Banda el
Recodo (Fonovisa)

Ansia de Amar, Conjunto Primavera
(Fonovisa)

Uniendo Fronteras, Los Tigres del
Norte (Fonovisa)

REGIONAL MEXICAN ALBUM OF

THE YEAR, FEMALE GROUP OR

FEMALE SOLO ARTIST

Con Sabor a Mexico, Las Jilguerras
(Fonovisa)

Para las Madrecitas, Sparx y
Lorenzo Antonio (Fonovisa)

Soy Lo Prohibido, Alicia Villareal
(Universal Latino)

REGIONAL MEXICAN ALBUM OF
THE YEAR, NEW ARTIST
Homenaje a Chalino Sanchez,

Jessie Morales: Ei Original de fa
Sierra (Univision)
Fuerza Musical, Palomo (Disa)
Despreciado, Lupilio Rivera
(Sony Discos}
Sufriendo a Solas, Lupillo Rivera
(Sony Discos)

REGIONAL MEXICAN TRACK

OF THE YEAR

"Y Llegaste Tu,” Banda el Recodo
(Fonovisa)

“No Te Podias Quedar,” Conjunto
Primavera (Fonovisa)

“No Me Conoces Aun,” Palomo
(Disa)

“Despreciado,” Lupilio Rivera
(Sony Discos)

GREATEST HITS ALBUM

OF THE YEAR

Historia Musical, Los Angeles
Azules (Disa)

Historia Musical Romantica,
Grupo Bryndis (Disa)

Historia de un Idolo Vol. 1, Vicente
Fernandez (Sony Discos)

La Histonia, Ricky Martin
(Sony Discos)

COMPILATION ALBUM

OF THE YEAR

Bachatahits 2001, Various Artists
(J&N/Sony Discos)

Biliboard Latin Music Awards 2001,
Various Artists (BMG Latin}

Merenhits 2001, Various Artists
(J&N/Sony Discos)

No. 1. Un Ano de Exitos, Various
Artists (Sony Discos/Warner
Latina)

JAZZ ALBUM OF THE YEAR

Volume 3—New Congo Square,
Los Hombres Calientes
(Basin Street)

Supemova, Gonzalo Rubaicaba
(Blue Note/Capitol)

Latin Spirits, Poncho Sanchez
(Concord Picante)

Calle 54, Soundtrack (Blue
Note/Capitol)

DANCE CLUB PLAY TRACK OF

THE YEAR

“Guitarra G (Remixes),” Banda
Sonora (Tommy Boy)

“Out of Nowhere,” Glonia Estefan
(Epic)

“Heroe (Remixes),” Enrique Iglesias
(interscope)

“Play (Remixes),” Jennifer Lopez
(Epic)

DANCE MAXI-SINGLE OF THE

YEAR

“Out of Nowhere,” Gloria Estefan
(Epic)

“Fm Real (Remixes),”
Jennfer Lopez (Epic)

“Love Don't Cost a Thing
[Amor Se Paga Con Amor),”
Jennifer Lopez (Epic)

“Loaded,” Ricky Martin (Columbia)

RAP ALBUM OF THE YEAR

El General Is Back, El General
(Mock & Ro)

Mundo Frio, Lito & Polaco (Pina)

Vivo, Vico C (EMI Latin)

De Nuevos a Vigjos, Wisin y Yandet
(BM/Aponte)

PUBLISHER OF THE YEAR
BMG Songs, ASCAP
Edimonsa, ASCAP

Vander, ASCAP

WB, ASCAP

PUBLISHING CORPORATION OF
THE YEAR

BMG Music

EMI Music

Sony/ATV Music
Warner/Chappell Music
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El Gran Combo

Waving The Salsa Flag For 40 Years Strong,
The Puerto Rican Band Hasn’t Missed A Beat

011 May 26, 1962, El Gran
Combo, a then-fledgling
Puerto Rican dance band,
played its first gig in a hotel in San
Juan. In a nation of many musi-
cians, in a city of many bands, this
band—notwithstanding the excel-
lence of its musicians—could have
followed a natural course, sur-
vived a few years and then quiet-
ly disappeared, like so many
before and since.

However, four decades later, El
Gran Combo survives as probably
the best-known Puerto Rican band

‘ 5
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of all time; a group revered world-
wide for its signature songs, its
incomparable swing and a sound
that’s remained astoundingly con-
sistent, even through the years
and the many member changes
that can befall a 40-year-old insti-
tution. How does one band
remain relevant for a lifetime?

“If there’s one single great con-
tribution from El Gran Combo, it’s
the example it sets as an organiza-
tion,” muses founder Rafael Ithi-
er. “Musically speaking, anyone
can play the same as us. But, as an
organization, it’s the best example.
But it’s been tough.”

Although many respecttully dis-

agree with Ithier’s assessment of

“anyone” being able to play like El
Gran Combo, 1t’s hard to feel any-
thing but awe at the staying power
of this band, especially when it can
still make everyone in a room get
up and dance.

El Gran Combo has been
around so long, it's impossible to
imagine the salsa universe without
them. As an orchestra, it's bred so

much talent, it’s hard to think of

the tropical music circuit without
its influence.
As a group, El Gran Combo has

taken Puerto Rican music in par-
ticular and salsa in general to the
world and is known by many as
“La Bandera de la Salsa” (The
Salsa Flag). In most Latin coun-
tries, the group is regarded not
only as ambassadors but as the per-
sonification of the music. 1t’s only
fitting that, in May 2002, 40 years
since its inception, El Gran Combo
is set to receive Billboard’s Life-
time Achievement Award.
Founded by Ithier, a pianist who
played with Rafael Cortijo y Su
Combo, El Gran Combo was orig-

inally conceived as a project by
Cuban empresario Guillermo
Alvarez Guedes, who was looking
for a band to accompany Domini-
can singer Joseito Mateo on a
release titled Meneame los Mangos
(Shake My Mangoes).

After an initial rocky start—
many backs were turned on the
group because it was perceived as
Cortijo’s competitor, even though
Cortijo and Ithier remained
friends and subsequently played
together many times—E| Gran
Combo began to gain solid foot-
ing.

After recruiting a young Andy
Montaiiez on vocals, the group
quickly garnered a following both
in and outside of Puerto Rico, with
a repertoire of devastatingly col-
loquial songs—tunes that told of
everyday affairs, of simple pas-
sions, of common yearnings. Too
many to even begin listing, these
songs include “Hojas Blancas,” “El
Barbero Loco,” “Vagabundo,”
“Aguacero,” “Timbalero” and “Un
Verano en Nueva York.”

El Gran Combo has another
asset: It is a meticulously organ-
ized band, and the members work
as a team.

“The band has persevered
because of its system,” explains
Ithier. “We share everything: our
successes, our failures, our earn-
ings. Everything is evenly distrib-
uted. And this is an incentive for
the band. Everything we make, we
divide. We all know we live from
playing; so we greatly respect the
band and we make ourselves be
respected.”

El Gran Combo has also been an
evolutionary band, adapting to
changing styles while preserving
its own unique sound.

In four decades,
El Gran Combo has
been carried on a
handful of labels
and recorded innu-
merable albums.
The group has
played everything
from boogaloo to
merengue, from
guaracha to tango,
from boleros to
bomba. It’s hosted a
parade of some of
salsa’s best-known
musicians, from
Montaiez himself to
Miguel Marrero,
Milton Correa,
Edwin Cortés and
Martin Quifiones.

Some of the group’s best-known
recordings feature the premier
salsa singers of all time, including
Cheo Feliciano, Johnny Ventura,
Gilberto Santa Rosa, Celia Cruz,
Deddie Romero, Adalberto Santi-
ago, Héctor Lavoe and Jerry
Rivera.

Today, celebrating its 40th
anniversary, El Gran Combo is in
the midst of a frenetic concert
schedule that involves numerous
tributes, including a massive con-
cert held April 27 at Coliseo
Rubén Rodriguez in Bayamon,
Puerto Rico, where the band
shared the stage with Montafez
and Santa Rosa.

Amidst all the accolades, Ithier
says this Billboard tribute is par-
ticularly sweet. “It is special, so we
feel special,” he says. “It’s an honor
that El Gran Combo has been cho-
sen for an award of this magni-
tude, because we've worked very
hard, and we continue to work
very hard. It hasn’t been easy; it’s
a tough life. But we do it with the
best intentions of pleasing people,
and in hopes of sending a message
of happiness, cordiality and, above
all, sending a message of profound
respect.” —L.C.

TOP ACTS
Continued from page . M-8

Primavera has a string of success
under its belt, buoyed by lead
singer Tony Meléndez’s distinctive
vocals. Following Necesito Decirle,
which was certified gold by the
RIAA, Primavera followed up with
last year’s Ansia de Amar (Fonovisa),
which garnered an RIAA certifica-
tion for shipment of more than
500,000 copies. Ansia spent 30
weeks on Billboard’s Latin Album
chart, six of those at No. I, re-
establishing it as one of the nation’s
most steadily successful groups.

CRISTIAN
With his second album, pro-
duced by Kike Santander, bal-

As

ladeer Cristian Castro (who now
simply goes by his first name)
sought out a fresher, less tradi-
tional sound but, at the same
time, reached out to the Italian
pop sound he has long admired.
The result was Azu/ (BMG U.S.
Latin), an album that, to date, has
spawned three singles, including
the upbeat title track, which spent
an impressive nine weeks at No. |
on Billboard’s Hot Latin Tracks
chart. “Azul,” the song, showcas-
es Cristian’s fabulous voice. Cris-
tian’s streak of Azul singles—"Yo
Queria” and “Lloviendo Estrel-
las” followed “Azul”—came in the
wake of the single “Por Amarte
Asi,” from his previous album.
The last to enter the charts,
“Lloviendo Estrellas,” did so on
the last week of the tracking peri-
od, Feb. 9, 2002. An impressive
run from a consistent seller.

HUEY DUNBAR

The former lead singer of trop-
ical trio DLG launched his solo
career with an ambitious album,
whose title track, “Yo Si Me
Enamoré” (Sony Discos), is a
departure from the core of DLG’s
material. A traditionally arranged
bolero, the track highlights Dun-
bar’s soaring voice as well as his
versatility. Yo Si Me Enamoré, the
album, continues to include edgy
dance tracks, but at its core is

Dunbar’s voice and personality,

which transcend from the record-
ing studio to the stage. The
album spent 39 weeks on the
chart during the tracking period,
peaking at No. I on April 28.

EL GENERAL

Latin rap made a comeback on
the Billboard lLatin Music
Awards thanks to a strong show-
ing by a surprising variety of
artists, from veterans El General
and Vico C to Lito & Polaco and
Wisin y Yandel. The most eager-
ly awaited of these releases may
have been El General's El Gener-
al Is Back, the Panamanian artist’s
first studio album in three years,
which was also the first release by
fledgling label Mock & Roll.
Although El General’s trademark

=3 H = | L —
Vicente Fernandez (left), Jaci Velasquez

rap/reggae sound remains, he
also fused rock, classical, house
and folk.

The album was leisurely craft-
ed, with the singer going into the
studio whenever inspiration
struck—he has his own recording
studio in New York. “It’s a well-
planned album,” he said at the
time of release. “I recorded some
60 songs, and these are my 12
favorites.” El General Is Back spent
22 weeks on Billboard’s Top
Latin Albums chart and topped
the Tropical/Salsa chart.

VICENTE FERNANDEZ

Vicente Fernindez may not
have won his Grammy, but he
remains a perennial favorite
ranchera act and a permanent
nationwide seller. Fernandez got
an additional boost this year
thanks to his tour alongside son
Alejandro, a landmark event that
took father and son to arenas
across the U.S. and Mexico. That
fans never tire of Fernandez’s
renditions of classics is evidenced
by sales of his greatest-hits
album, Historia de un Idolo Vol. |
(Sony Discos), which spent 52
weeks on Billboard’s Top Latin
Albums chart. Numbers were so
strong, Fernandez ended up a
finalist in two categories: Latin
Greatest Hits Album of the Year
and Top Latin Albums Artist of
Continued on page IM-12
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Leading In Nominations,
Lupillo Rivera
Is Proving That Everything
Old Is New Again

BY LEILA COBO

n the beginning, some saw Lupillo Rivera as a passing fad. There

he was, his head shaved to a sheen, waving an expensive cigar,

driving a Bentley and wearing tailor-made suits. But just what

was he singing on his major-label debut? Old-fashioned Mexican

songs—some new, some standards—with your basic banda

sinaloense accompaniment.

Some speculated his success had to do with his background and

track record. He’d released a string of corrido albums—far racier

stuff—on his dad’s Cintas Acuario label, and the discs had been

extremely successful in California. Others said it was the strength

of his new label, Sony Discos, and the push it was giving him.

But after Despreciado, released
in early 2001, topped the 1 mil-
lion mark, it was clear this Rivera
guy was onto something.

Less than a year later, he
released his follow-up, Sufriendo

a Solas, which also sold more than
1 million albums. Then, earlier
this year, he put out two greatest-
hits albums, Sold Out Vols. 1 & 2.

SURPRISE, SURPRISE

Barely 16 months after his
major-label debut, Rivera has
four albums simultaneously in
the top 50 of the Billboard Top
Latin Albums chart, a remarkable
feat.

“Has it taken me by surprise?
Very much,” says Rivera. “But

what can I do? It’s something that
happened real fast and real
strong. It caught me oft guard,
the company off guard and my
manager off guard.”

No longer off guard, though,

Rivera admits that he’s been flood-
ing stores with his product, and
he’s proud of the fact. “We were
afraid we'd saturate the market,
but everything's been selling so
hot, it’s amazing,” he says. “I
haven’t saturated it yet. And for
one reason, I do want to saturate
it, for all the people that are copy-
ing me.” Indeed, Rivera has
spawned a trend of younger, hip-
per, bilingual, head-shaven singers
who are looking at the past to
bring their music to the future.

Appealing to audiences both
young and old, this new breed of
regional Mexican singers wears its
traditions proudly. But, having
been raised in the U.S., they can
connect with audiences who are
like them: bilingual, bicultural and
anxious to see their traditions com-
ing out through someone who
looks and sounds like them.

But Rivera’s appeal doesn’t
come down simply to looks or
even musical style. Rather, it boils
down to the man himself; articu-
late and focused, he has the per-
sonal charisma and commanding
stage presence that make him a
standout in the circuit.

“He’s very charismatic and
street-smart,” says Sony Discos
chairman Oscar Llord. “He put
that in the mix and turned out to
be the newest regional Mexican
star. He could be an urban music
star, but he’s doing folkloric
music, which is a unique twist.”

CHANGING HIS TUNE

Born in La Barca, Jalisco,
Rivera was raised in Southern
California and lived the immi-
grant experience, picking grapes
up and down the California coast.
He was drawn to Mexican music
in large part because of his father,
who eventually opened a record
store and created his own label.

In fact, practically the entire
Rivera family is music-driven.
Brothers Juan and Gustavo
record with Sony Discos, while
sister Jenni is on Fonovisa. An
older brother is an assistant pas-
tor for a church and is recording
an album of Christian music.

As for Rivera, “In high school,
I was the only Mexican who lis-
tened to regional Mexican
music,” he says with a laugh. “1
was the only Mexican listening
to music in Spanish at all. Every-
one else listened to hip-hop and
rap.”

Rivera particularly liked the
corridos of Chalino Sanchez, a
friend of his father, and launched
his career performing that kind
of repertoire. But as his fame
grew, he took a slight detour.

“I started to see more and more
young people at my concerts,
and they'd say, ‘My dad won't let
me buy your CD because it has
corridos,” recalls Rivera. “So 1

Continued on page LM-2+4
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the Year, where he competes with
labelmates Marc Anthony and
Lupillo Rivera, as well as EMI’s
A.B. Quintanilla y Los Kumbia
Kings.

JUAN GABRIEL

You could say it was the year of
Juan Gabriel, as much for his
multiple finalist listings as for his
extraordinarily prolific output.
The Mexican icon hit the ground
running in 2001 with his studio
album Abrdzame Muy Fuerte (BMG
U.S. Latin), whose title track was
subsequently the title track of a
successful soap opera that aired
both in the U.S. and Mexico.
This, coupled with Juan Gabriel's

Paul Barry and Mark Taylor—
whom he’d previously worked
with, to work on a club mix. The
remixes were de rigueur in Latin
America’s hottest night spots,
from Cancin to Punta del Este,
as well as Stateside.

JENNIFER LOPEZ

Although involved with musi-
cal theater as a little girl in the
Bronx, it wasn’t until 1999 that
Jennifer Lopez was able to com-
bine her dancing and singing
background with the videos that
accompanied her debut pop
album On the 6. But “J. Lo”
proved she was more than just a
“fly girl” from the TV show In
Living Color when she released
her second album, which
spawned the hit “I'm Real.” With

Cristian (Ieﬁ), 'Juan Luis Guerra

lasting appeal, placed “Abra-
zame,” the single, on the charts
for 33 weeks, six of those at No. 1.

As if that weren't enough, Juan
Gabriel was the object of adula-
tion from a string of newer artists,
with Nydia Rojas and Los T1i-O
recording tribute albums featur-
ing his songs. Two of those ver-
sions—"Si Quieres,” performed
by Los Tri-O, and “No Vale la
Pena,” a duet with Rojas and
Juan Gabriel—charted as well.
Juan Gabriel ended the year with
Por los Siglos, an album of new
versions of his own material, from
which “Inocente Pobre Amigo”
made the charts.

JUAN LUIS GUERRA

Following the award-winning
Ni Es lo Mismo Ni Es Igual, Juan
Luis Guerra revisited his most
“romantic” material and com-
piled it in a two-CD collection
that features remakes of many of
his classics. Coleccién Romdntica
(Karen) spent 49 weeks on the
charts, including four at No. 1.

ENRIQUE IGLESIAS

Enrique Iglesias’ star shows no
sign of abating. Anywhere. As his
single, “Héroe” (Hero), swept
charts worldwide in two lan-
guages, Iglesias once again capi-
talized on his remixes. This time,
he enlisted the Groove Brothers—

a little help from Ja Rule, the
remix of this song peaked at No.
1, where it ruled the roost for 5
weeks.

VICTOR MANUELLE

Instinito y DeSeo, Victor
Manuelle’s gold album, spent a
week at No. 1 on the Billboard
chart last year. And the single
“Me Da Lo Mismo” set the air-
waves on fire. “Me Da L.o Mismo”
was on the Tropical Salsa Airplay
chart for 30 weeks, spending
seven at No. 1. Manuelle’s career
is said to have begun at a Gilber-
to Santa Rosa concert when he
suddenly lept up on stage and
began singing with him. Rosa
hired Manuelle. And the rest, as
they say, is history.

LUIS MIGUEL

Never underestimate the power
of a good bolero coupled with a
popular artist. That was the les-
son to be learned with Luis
Miguel's Mis Romances (Warner),
the fourth in his series of albums
primarily dedicated to standards
in the genre. Only 10 weeks
remained in the tracking period
when Mis Romances entered at No.
1 on the Latin Pop chart on Dec.
8, 2001. And there it remained
until Feb. 9, 2002. Mis Romances
left Luis Miguel’s bolero formula
Continued on page LM-14
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"Azul" Cristian
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"Alexandre Pires” Alexandre Pires
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virtually untouched. If the sales
alone weren’t indication of the
lasting popularity of this formula,
Luis Miguel’s word may be a hint.
Following this album’s release, he
reiterated that he plans to record
more bolero discs.

NO. 1: UN ANO DE EXITOS

Nineteen tracks of pure musi-
cal heaven, the compilation album
No. I: Un Afio de Exitos peaked on
the Billboard chart at No. 4. With
artists as diverse as Ricky Martin,
Julio Iglesias, Fito Paez and Azul
Azul, Sony Discos and Warner
Latina hoped to grab Latin music
lovers much in the same way the
Now! series has grabbed the pop
world. They’re off to a good start
with this gold record.

LUPILLO RIVERA

Armed with a cigar, shaved
head, designer suits and bilingual
bravado, Sony Discos artist Lupil-
lo Rivera revolutionized and re-
invigorated regional Mexican
music. Despite his avant-garde
look, Rivera’s sound on Despreci-

ado, his debut album with Sony
Discos, is eminently traditional
and features a genuine banda
sinaloense accompaniment. This
down-to-earth feel served Rivera
well, garnering him a following
among young and old listeners
alike and placing him atop Bill-
board’s Latin Albums chart for a
full eight weeks. “I am trying to
conquer the whole Latin world,”
says Rivera. “That’'s what [ want,
to have all the Latins listen to
what I do.”

Admittedly taken aback by Des-
preciado’s astounding success,
Rivera quickly released a follow-
up, Sufriendo a Solas, which fol-
lowed the same musical—and
chart—pattern of its predecessor.
In the finalist roundup for
Regional Mexican Album of the
Year/Male and Regional Mexican
Album of the Year/New Artist,
Rivera’s Despreciado and Sufriendo
« Solas ended up competing
against each other.

NYDIA ROJAS
Ranchera singer Nydia Rojas
had several critically acclaimed, yet
only moderately successtul albums
to her name. With Nydia, her new

Guide

Hollywood Records album, she
went for a change of pace, apply-
ing her phenomenal voice to con-

temp()l ary pop ar ldngemems of

Juan Gabriel songs. Even Juan
Gabriel was impressed enough

turned to the running with the
new release, Latin Spirits. This

time around, Sanchez faces suff’

competition with the Calle 54
soundtrack, but, nevertheless, his
following remains strong. In this,

Juan Gabriel (left), Olga Tanén

that he recorded his track “No
Vale la Pena” with her.

PONCHO SANCHEZ

Having won last year’s Latin

Jazz Album of the Year for Latin

Soul (Concord Jazz), which also
garnered a Grammy, West Coast
percussionist Poncho Sanchez re-

his 20th recording for Concord
and his 22nd recording overall,
Sanchez blends Afro Cuban and
Caribbean rhythms with the soul
of Detroit, Philadelphia and New
Orleans. The album additionally
benefits from guest artist Chick
Corea, who also penned the title
track.

BEBU SILVETTI

Ricardo Montaner calls him his
“pertect match.” Marco Antonio
Solis refers to him as a tailor who
custom makes his music. Yet
pianist/comp()ser/arranger/pro-
ducer Bebu Silvetti is known for
a particular kind of sound; one so
thoroughly his that only a few
measures establish it as “the Sil-
vetti sound”—sweeping melodies,
lush string arrangements,
acoustic instrumentation and,
above all, unabashed romanti-
cism. “Never, ever has anyone
requested another type of sound
[from me],” says Silvetti categor-
ically. “They want my strings. |
try not to copy myself, because
that would be ridiculous. So,
within my style, I move around.”
The Argentine-born Silvetti first
came to international notice with
his piano pop hit “Spring Rain”
in the late "70s and re-emerged in
1991 when he produced and
arranged Luis Miguel's Romance.
Since then, he’s been prolific, and
this has been a particularly good
year, with hit albums by Rocio
Durcal, Tamara, Montaner and
Solis. In particular, his productions
Continued on page LM-16
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You will gqet hooked...

on our muxxic!

Muxxic Latina, the hottest new multinational record label, just signed three exciting new artists.
And... we will always be fishing for more!

There is an ocean of talent just waiting to be discovered. We pride ourselves on being in the same waters with some of the world’s most exciting
and talented Spanish-speaking artists from Latin American countries and the United States.

Listen! Muxxic Latina is playing your song. Learn more about Muxxic Latina by visiting our web site at www.muxxiclatina.com and look for these three new albums in a record store near you!
1680 Michigan Avenue, Suite 730 a Miami Beach, Florida 33139 = Tel.: 305.531.1355



TOP ACTS
Continued from page LM-14

tor Solis—Trozox de At Alma and
the follow-up Mas Trozos de N
Abma (which topped Billboard’s
Latin Albums chart)—have been
notable not only for thenr quality
and success, but for being able to
cross Solis, a regional Mexican
icon. into a mainstream market.

OLGA TANON

Olga Tanon's first disc under the
Warner Music  International
umbrella—she spent a decade
signedl 1o WEA Latina, now Warner
Music Latina—is a return to her
tropical roots, vet moves bevond
merengue to mambo, bugalt and
more. Having spent 11 weeks at No.
1 on Billboard's Tropical Albums
chart, it was a return welcomed by
fans. “I truly think tt's my best
album.” says Tanon, who also pro-
duced the record. On Yo Por T,
Lanon has managed once again 1o
be.in herown words., an “ele-
gant merenguera,” yet the album
remains essentially a feel-good party
cisc that doesn’t distort the basic
rhythims, “You can have fine enter-
tainment,” she savs. “But when [ do
terengue—a genre that's not even

from my conmtry—well. vou have to
wreat it with respect.”

JACI VELASQUEZ
Jaci Velasquerz described A
Corazon (Sony Discos) as “my heant
on tape.” Intensely personal, the
album spoke to a host of events

QO JACK

gar a Ti. Velasquerz was already
established as a Christan act.
Banking on her tried-and-true
status, that first Sony Discos
album included both Spanish-
language versions ol previous
hits. as well as new matervial writ-
ten specifically for her.

El General (left), Luis Miguel

she'd been through in her life,
making for a particularly emotive
album. “This record required alot
from me—phvsically and e¢mo-
tonally.” savs Veldsquez.

Beforve she gained notoriety as
a Latin pop act with 1999's Lle-

Mi Corazon. which spent 37 weeks
on the chart during the racking
period, tollows that trend, with
songs written by Latin hit makers
like Rudy Péres (who produced
Llegar a Ti) and Desmond Child, as
well as Christian music songwriter

Mark Heimermann. But M
Corazin is tar cdgier than its pred-
ecessor, mixing upbeat dance tracks
with the ballads Velasquez tavored
on her first outing.

ALICIA VILLARREAL

Alicia Villarreal has long been
known as the voice of Limite, with
whom she won last vear's Bill-
board Latin Music Award in the
Regional Mexican Album of the
Year/Female Group category for
Por Encima de Todn. 1n her lirst solo
outing—a venture she says is par-
allel 1o her carcer with Limite—
Villarreal has opted for ranchera
music with mariachi accompani-
ment. Soy Lo Profhido (Universal)
has 12 1racks, 10 of those stan-
dards. including the smgle “Acom-
pdaname.” which was originally
recorded as a duet with Rocio
Durcal and Enrique Guzméidn and
here features Villarreal with label-
mate Pedro Fernander. Soy Lo Pro-
libido spent & weceks on the
Regional Mexican Albums chart.

WARNER/CHAPPELL
Warner/Chappell represents
songs and songwriters from every
country in the world and describes
its catalog as “rich m tradition and

history.” It also publishes music in
all forms—{rom symphonic to
soul, be-bop to Broadway, tangos
to techno, romance 1o rock—and
is always part of the new, while
preserving its connection with the
great songs and composers that
deline the golden age of popular
music in the 20th century. Latin
writers represented include Robi
Rosa, Luis Escolar, Shakira and
Enrique Inglesias.

WB/ASCAP

The strength of a publisher can
be measured in the versatility ol
its roster. And what versatility is
found in the slew of WB 1racks
that ciimbed the charts during the
tracking period! From regional
Mexican hits like Limite’s “lToque
de Amor” and Los Temerarios’
“Sufriendo Penas,” to alternative
sounds like Jarabe de Palo’s “De
Vuelta y Vuelia™ and La Mosca
Tse Tse's “Para No Verte Mas,” 10
tropical dance tracks like Celia
Crus’s *La Negra Tiene Tumbao”
and Frankie Negron's “Tu Plac-
cr.” WB also benefited frony s
exclusivity with songwriters like
Alejandro Sanz and its ongoing
policy of placing songs and sup-
porting artist development. |
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Balboa Records

CONGRATULATES
Joan Sebastian & Pepe Aguilar

Vander Music/Edimusa
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Regional Mexican Album Of The Year
(male) & Producer Of The Year
"Lo Mejor de Nosotros"

Regional Mexican Album Of The Year
(male) "En Vivo Desde la
Plaza el Progreso de Guadalajara"




Conference

1C

Musi

Alternative

[.atin

AUGUST
8th-1 Oth

CENTRAL PARK
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SHOWCASE

CELEBRATE
BROOKLYN!
FESTIVAL
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THE BANDS
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CEREMONY
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SHOWCASE

CLOSING NIGHT
PARTY

Live
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Discussions
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WWW.LATINALTERNATIVE.COM

August 8th

10th

2002 NYC

THE PUCK BULDING - 295 Lafayette

To register online visit us @ www.LatinAlternative.com or print the

registration form and fax to (818) 763-1398

EARLY BIRD REGISTRATION:
$199.00 through April 30th

May 1st through June 30th $249.00
Begining July 1st FULL REGISTRATION $299.00

LAMC@Cookman.com 5631 Willowcrest Ave. North Hollywood, CA 91601
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Martin

rprivileged Kids

And Families Is Just One Of Many
Of The Singer’s Caring \Ways

hen Ricky Martin was in
Menudo, when he was
only 12 years old, the

group’s members were named
Unicef ambassadors. As such,
Martin and his Menudo

cohorts—often driven
by his own mother in
the family car—went to

schools and childcare
centers for underprivi-
leged children, where
they would sign auto-
graphs, pose tor pic-
tures and maybe sing a
song or two.

They say old habits die
hard. And today, nearly
20 years later, Martin is still doing
very much the same thing he did
then, only now he does it on his
own, through the Ricky Martin
Foundation, created two years ago
to channel assistance to a wide
variety of causes. This impetus to
help, coupled with a highly
involved and personal approach
to doing so that dates back to his
teens, motivated Billboard to
name Martin the recipient of this
year’s Spirit of Hope Award.

“I remember once, before he
launched his solo career, he came
to the institution to see the kids,”
recalls Nilda Morales, executive
director of SER Puerto Rico (the
Puerto Rican Easter Seals), which
operates different centers for dis-
advantaged and disabled children
and their families. “And there was
one child who didn’t know him.
And Ricky said, ‘If I ever become
famous, | won’t forget you.” And
that’s the way it’s been.”

Through the years, Martin
would collaborate with SER in
myriad ways. Most notably, he paid
in full for the construction of SER’s
center in the community of Aiboni-
to, which serves 150 children with
developmental deficiencies. The
center is now known as El Centro
Ricky Martin de SER de Puerto
Rico and Martin continues to assist
on a permanent basis. For
Morales, however, Martin’s real
value lies not as much in the
money he gives but in the interest
he places in the center’s activities.

“He would come here, and he
would never allow us to bring
press, because he wanted to
spend time with the kids,” she
says. “So, even though he’s a star
that’s high in the firmament, he
has the warmth to allow his light
to touch others.”

Martin has long been known to
assist in many causes, including the
Rainforest Foundation and

Pavarotti & Friends. He continues
to do so independently, with the
work done by the Ricky Martin
Foundation, which services most-
ly projects in Puerto Rico and was
created to streamline and
better channel efforts.

Headed by his broth-
er Fernando Fernandez,
the fully stafted, Puerto
Rico-based foundation
processes innumerable
requests before present-
ing the most viable proj-
ects to Martin himself,
who makes the final
choices.

Aside from SER, long-
standing pet projects
include the Fundacién Soli Solina
Ferré, a center for single mothers
and pregnant teens that includes
an elementary school for low-
income children. There’s also the
Ricky Martin Scholarship, award-
ed to a student or students
enrolled in the University of Puer-
to Rico’s School of Medicine. Mar-
tin, who at one point wanted to
study medicine, created the schol-
arship with $100,000 of seed
money and has pledged an addi-
tional $20,000 per year to be given
to students in need of financial
aid. As of September, a new schol-
arship will also be created for
needy students who enroll in
Puerto Rico’s Escuela Nacional
Musica. Martin is also in conver-
sations with Nacho Cano to assist
in the Spanish singer’s school of
music for girls in Calcutta, an
endeavor that already has the
support of Alejandro Sanz. The
project is part of Martin’s plan to
expand the scope of his founda-
tion, and, with it, to collaborate
with other artists who have simi-
lar organizations.

In the meantime, however,
those who benefit most often
remember the little things.

Take the San Jorge Children’s
Hospital, to which Martin last year
donated $50,000 for the institu-
tion’s cancer wing. “He wanted to
come himself and see the hospital,”
says San Jorge director Domingo
Cruz. “And, because he was so
famous, | imagined he would be
rather cold. In fact, three hours
before he came, there was all kinds
of security. But when he arrived,
he ignored the security complete-
ly and was giving out hugs and
kisses to the kids. If one kid want-
ed him to read a book, he read it.
If another wanted him to get down
on the floor and play, he did it. It
was very exciting, really. He spent
time with each child.” —L.C.
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(ONFEREN(E & AWARD$ 2002 in association with

12:00pm - 5:00pm Cotillion Court

REGISTRATION

Pick up your lanyards sponsored by BMI
& badges sponsored by

Cardenas, Femandez & Associates

EXHIBITS Sports Center
Visit the exhibit area for a chance to win prizes!

Pick up your REGISTRATION GIFT BAG sponsored by
Universal Music & Video Distribution

* LARAS ¢ NETMIO
o ALMA AWARDS 2002 e« HISPANIC PR WIRE
e HBC e BUSINESS WIRE

. ..and more
12:00pm - 6:00pm
HEINEKEN LOUNGE Lobby Bar

RADIO SESSIONS

presented by Billboard & HBC

1:30pm - 2:30pm Cotillion Ballroom
PROGRAMMING TO THE 12 - 24 SET

How is Spanish language radio programming to the younger
listener? In an effort to tap into the biggest music buying
segment, Spanish radio is experimenting with new formats
and altemative programming. Programmers nationwide

tell us what they’re doing.

Moderator:

Kevin Baxter, The Miami Herald

Panelists:

David Gleason, HBC

JD Gonzalez, HBC

Dilson Mendez, Videomundo Broadcasting

David Miranda, WXXY 103.1FM, Chicago/Big City Radio
Jorge Ramos, Sony Latin

2:45pm - 3:45pm Cotillion Ballroom
ARBITRON'S PPM: WHAT'S IN IT FOR YOU?

m—

l;.fo’ho

4:00pm - 5:00pm Cotillion Ballroom
TRENDS IN REGIONAL MEXICAN PROGRAMMING

The biggest-selling genre in Latin music is relying on an increas-
ingly specialized network of stations, which program everything
from “romantic” rancheras to Nortefio and corrido. Programmers
nationwide tell us what are the hottest programming trends in
regional Mexican music.

Moderator:

Ramiro Bum, San Antonio Express News

Panelists:

Eleazar Garcia, HBC

Eddie Leon, Radio Ideas

Gilberto Moreno, Musimex

Amulfo Ramirez, HBC

6:00pm - 8:00pm Poolside
WELCOME RECEPTION
sponsored by MTV Espanol & YH Uno

performances by

JORGE MORENO
Maverick Musica

GIAN MARCO
Crescent Moon Records

8:30pm Yuca Restaurant, 501 Lincoln Road
ASCAP ACOUSTIC SHOWCASE

performances by OMAR ALFANNO, NICOLE CHIRINO,
CLAUDIO CORSI, JODI MARR & JOSE NOGUERA

Immediately following...  BillboardLive, 1500 Ocean Dr.

SONY SHOWCASE
performances by

Arbitron’s Portable People Meter (PPM) introduces 21st Century JORDI
research tools to local market measurement. The PPM approach
could revolutionize audience measurement for broadcast and
cable television, and radio. Bob Michaels, Arbitron’s vice
president of Programming Services will explain how PPM works
and what it might mean for Hispanic audience measurement.
An update on the Philadelphia trial will be followed by Q&A.
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9:30am - 4:30pm Cotillion Court

REGISTRATION

12:00pm - 7:00pm
HEINEKEN LOUNGE

Lobby Bar

10:00am - 5:00pm
EXHIBITS

Sports Center
Breakfast will be served!

10:00am - 11:15am
A VIEW FROM THE TOP

Senior executives of U.S. Latin labels speak candidly
about the most pressing issues for the Latin music
industry in this country.

Cotillion Ballroom

Moderator
Leila Cobo, Billboard

Panelists

Mauricio Abarog, Crescent Moon Records
John Echevarria, Universal Music Latino
Jorge Pino, EMI Latin

Adrian Posse, BMG U.S. Latin

Marco Antonio Rubi, Muxxic Latina
Francisco Villanueva, Mock ‘n Roll

George Zamora, Warner Music Latina

11:45am - 1:00pm

RICKY MARTIN
UP CLOSE & PERSONAL
with Billboard’s Leila Cobo

An exclusive Q&A with Ricky Martin,
Latin pop’s biggest star. After spending
the last year out of the limelight as he
works on his new album, Martin will

sit down for this exclusive,

in-depth chat.

Cotillion Ballroom

1:00pm - 3:00pm Beachfront at the Eden Roc
CRESCENT MOON RECORDS &
SONY MUSIC BEACH BASH BBQ
with performance by RABANES

we produce!
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continued

3:30pm - 4:45pm
RETAILING

As Latin music strives to gain a stronger foothold in the U.S.
market, retailers and labels face the challenge of positioning
their product and competing more effectively in the mainstream
market. Latin music buvers for top retailers, including Intemet
sites, talk about their challenges, prospects and solutions.
Moderator: Gustavo Fernandez, Delanuca

Panelists:

Rosalia Bobe, CD New

JC Gonzales, Musicland

David Massry, Ritmo Latino

Luis Silva, Freddie Records

Federico Teran, Magacy Latino

Mark Woodard, TransWorld Entertainment Corp.

Jeff Young, Sony Discos

5:00pm - 6:15pm
SONGWRITER’S PANEL
ASCAP once again hosts the now-traditional songwriter's panel.
Here, conference participants are invited to bring in their original
material to be listened to and critiqued by our panel of distin-
guished songwiters, producers and publishers. A unique
opportunity, only at th Billboard Latin Music Conference.
Moderator:

Alexandra Lioutikoff, ASCAP

Panelists:

Maximo Aguire, Maximo Aguire Publishing

Alejandro Jaén, Musica Futura International

Abraham Quintanilla, Q Productions

Kike Santander, Santander Music

Bebu Silvetti, Bebu Music

Adolfo Valenzuela, Twiins Enterprises

Omar Valenzuela, Twiins Enterprises

Cotillion Ballroom

Cotillion Ballroom

6:30pm - 7:30pm Lobby Bar
ALMA AWARDS 2002 HAPPY HOUR

9:00pm
LIVE ARTIST SHOWCASE
BillboardLive, 1500 Ocean Dr.

hosted by Tito Puente Jr.

performances by

CANDELA SOUL NOEL

GERARDO ICARO AZUL

THUMP RECORDS INTELLIGENT MUSIC  SONIC BAMBOO MUSICA  RADICAL SONICA
’ .
Sonic
ArT Bamboo
AWAAD |

radical s« nica

10:00am - 2:00pm
REGISTRATION

Cotillion Court

12:00pm - 2:00pm
HEINEKEN LOUNGE

Lobby Bar

10:00am - 3:OOpm
EXHIBITS

Sports Center
Breakfast will be served!!

10:30am - 11:45am
TELEVISION PANEL

Increasingly, television has become not only a vehicle to
promote musical artists but to actually create them. Among
other issues, this international panel will discuss the success
of shows such as Popstars (Argentina), Operacion Triunfo
(Spain) and Programa Raul Gil (Brazil), as well as the
increasing role of soap operas in the positioning and
prometion of artists.

Cotillion Ballroom

Panelists:

Toni Cruz, Gestmusic

Raul Gil, Luar Music

Alejandra Isabel, Despierta America
Hugo Piombi, RGB Entertainment
Carlos Ponce, EMI Latin USA

Jose Tillan, MTV Latin America

12:00pm - 1:30pm
LATIN ROCK

The Billboard Conference has always been at the
forefront of the Latin rock movement. Almost since

its inception, the conference has featured a Latin

rock panel that's traditionally been one of its highlights.

Cotillion Ballroom

Moderators:
Robbie Lear, Universal Music Latin America
Angela Rodriguez, AR Entertainment

Panelists:

Tomas Cookman, Cookman International
Enrique Fernandez, LARAS

Kate Ramos, CIE USA

John Reilty, Rogers & Cowan

Emilio Regueria, Los Rabanes

Leslie Zigel, BMG U.S. Latin
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DISCOS
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6:00pm Doors Open
7:15pm Doors Close
8:00pm Show Starts

JACKIE GLEASON THEATER

THE BILLBOARD
LATIN MUSIC AWARDS
Produced & broadcast by TELEMUNDO

Simulcast by Hispanic Broadcasting Corp.

i

MARC ANTHONY

CRISTIAN

ANA GABRIEL JUAN GABRIEL  ALEJANDRA GUZMAN

- 4
ALEJANDRE PIRES LUPILLORIVERA  OLG

LF

THALIA JACI VELASQUEZ

CARLOS VIVES
19:30am -2:30am

THE AWARDS SHOW
AFTERPARTY
ATBILLBOARDLIVE

with special performance by

ELVIS CRESPO

sBC

Netmio.com

TELEMUNDO



Rap On The Rise

In Puerto Rico
Although Generating The Island’s Biggest Sales,

The Genre Struggles To Get The Attention It Deserves

€E Jt1ama rapper, they reject

me, they discriminate

against me/but, in album
sales, we put the discipline,” states
rapper Tempo on “Amen,” the
first single oft his third album,
Exitos, released by Buddha’s Pro-
duction.

Tempo’s song clearly explains
the scenario of the recording
industry in Puerto Rico, where
rap music is the genre responsi-
ble for maintaining a healthy
level of sales, yet it’s barely
noticed by a majority of the
media.

“It used to be a trend, but now
it has established itself as a genre.

It is the strongest source of

BY RANDY LUNA

income in the industry, above
pop or tropical [music],” says
Rafael Pina, president/owner of
the independent record label and
distribution company, Pina
Music, which releases an average
of six albums per year. “We sell at
least 50,000 copies [of each
release] between the U.S. and
Puerto Rico.”

Sales like this are providing
retailers with such a steady traf-
fic of customers that, for a single
market like Puerto Rico, the
trend would normally generate
massive media coverage. But rap
is still overlooked by many media
outlets, especially TV and radio,
due to the negative perception

associated with the
music and its highly
sexual and violent con-
tent. Sponsors are
afraid to invest in
events as well. All this,
coupled with leeriness
about dealing with the
crowds associated with
the music, prevents the
genre from growing
any further.

REFLECTING LIFE

“There is a preconception that
rap music has to deal with gun-
shots and that kind of stuff. But
[the industry] has to start seeing
rappers as artists, too,” says pro-

ducer Frank Castillo, owner of
Buddha’s Production. In fact,
Tempo’s Exitos is the first release
via Buddha’s new distribution
deal with Sony Discos. It entered

3-2 Get Funky (top),
Lito & Polaco

the Billboard Top Latin Albums

chart at No. 21 (Feb. 16).
“For along time, people didn’t
want to see or listen to what we
Continued on page I.M-26

Proudly congratulate qur songuwriters

- —

FAMOUS

MUSIC

GUITAVOSANTANDER  Jose NOGUERAS |

OMARSANCHEL  XImenamunor |
- — - -

JOSE GAVIRIA |

who contributed

to releases nominated for the

2002 Billboard Latin Music Awards

LATIN POP 4jpp, 4y
TRACK OF THE yE 4

AZUL" RIS

FAMOUS MUSICPUBLISHING and SANTANDER PUBLISHING

{

LM-22

BILLBOARD MAY 11, 2002




LAS GIRAS MAS CALIENTES DE

(I)@n(cncho

www.cfevents.com

A Televisa/Clear Channel Entertainment Company

We p ro d uce For Sponsorship Opportunities Contact:
Henry Cardenas

CFA « 850 W. Jackson » Suite 750 » Chicago, ILe 60607 ¢ TEL: 312-421-5272 FAX: 312-421-4878

A Televisa/Clear Channel Entertainment Company




The Heart Of Miami.
The Soul Of Latin Music.

The AmericanAirlines Arena, home of the NBA ‘s Miami HEAT and WNBA's Miami SOL.
is downtown Miami's ultimate sports and entertainment showplace. This ultra-modern jewel
on the waterfront hosts the world's most exciting events and attractions. With a flexitle b -
seating capacity of 4,700 to 20.000 the AmericanAirlines Arena is South Florida's hottest AmericanAirlines Arena
venue in the heart of Miami, www.aaarena.com

For booking inlormation contact Eric Bresler by phone (786)777-1122, tax 1786)777-1600 or e-mail ebresler@heat.com.

LUPILLO RIVERA
Continued from page LM-12

decided to record old songs. My
[voung| lans think they're new,
and the dads who wouldn’t let
them buy the CD before are now
listening to it themselves.”

Rivera made his Sony debut
with Despreciado, which included
the track of the same name, orig-
inally popularized by Javier Solis.
Rivera recorded the entire disc in
banda format, instead of his pre-
vious norteno style.

The strategy worked, and “Des-
preciado” hit Billboard’s Hot
Latin “Tracks chart, while Despreci-

| ado, the album, has remamed on

the Billboard Latin Albums chart
since its release, even though
Rivera has released three other
albums.

FOR VARIETY’S SAKE

“In Lupillo’s case, 1 think peo-
ple will be bothered il we don’t
come out with a new album,” says
Llord. “1 think he has such a loyal
fan base, people are looking for
a new studio album everv couple
of months. 1 know this goes
against all the philosophies ot the

| record business, but there's no

reason why Lupillo can’t be an
exception. And, so far, he’s been
the exception.”

So much so that, at the end of
April, Riverais slated to release a
corrido album with his brother

Juan, Los flermanos Mas Buscados.

In October, he’s slated to record
yet another disc. this time accom-
panied by mariachi.

“I'm doing it for variety’s sake,
and to prove to those who criti-
cize me that 1 can record with
mariachi,” says Rivera, talking on
the phone in between gigs (he
usually plays three shows per
weekend). "IUs different; it’s a lit-
tle more diflicult. It’s more tradi-
tional. You have 10 be more care-
ful with i.”

Llord says Sony is exploring
the possibility of a special project
with the songs of Javier Solis—
one ol Rivera’s idols—in which
Rivera records duets with Solis
using Solis’ old recordings.

As for Rivera, he’s looking way
ahead. Beginning in August, his
shows will feature a banda

inaloense, his norteno band and
a mariachi, and, beyvond that, he’s
even planning a tamily concert
with his siblings in 2003.

“What 1 want is to really win
over all the small towns and then
have a family tour in all the big
places,” he says. “But that won’t
be unul 2003 because 1 want to
set my name straight, so it’ll be a
success. | want to go to Miami, lor
example, and pack the hell out of
it. There are cities 1 pack, like Los
Angeles. But I still have New
York and Atlanta to go.

“I am trying to conquer the
whole Latin world,” he says.
“That’s what 1 want, to have all
the Latins listen to what 1 do.”

BILLBOARD MAY 11, 2002




MUSIMEX

ProubpLY PRESENTS

" o~ 1|_| ‘u' . ”
ELSILVIRITO
o\. 4 }&;:r ; ﬁ&‘ \

Coming Soon...
TRINIY NZeSON LT La wdadisua
ez

LA LEVENDA /e BOys " s Truirzniii:
EAWARGA 4iquos. AK.-BRON o 0%
GruPO 4 A & i

PACTO J; O Buds &) ins Dl Mot

StiLL To ComeE...
MANY MORE BIG SURPRISES

AND THis Is ONLY THE BEGINNING!!]




AN MUYIC C-PACK

SOAP OPERA
SINGERS: What do
Carlos Ponce and
Angel Lopez (for-
merly of Son by
Four) have in com-
mon? The answer
may be not much,
until you check your
TV.

Ponce, whose third
album, Ponce, was
released in late
April on EMI Latin,
wrote the theme
song for Sin Pecado
Concebido, the
Mexican-produced
soap opera that will
air this summer on
the Univision net-
work. The song,
titled “Concebido
Sin Pecado,” is one
of several Ponce co-
wrote for his album,
which has a more
laid-back, acoustic
feel than its prede-
cessors.

On the other end, Lopez, who’s
about to release his solo debut, has
recorded “Entre el Amor y el Odio,”

Rosario Flores

the theme song of the soap opera of
the same name, which is currently
airing in Mexico on the Televisa net-
work. Written by Alejandro Jaén, the

Carlos Ponce

track is part of the Sony Discos
album, which also includes songs
penned by Lopez himself.

UFF IN MEXICO: Teen sensations
UFF! are in the studio this month to
record the English-language version of
their hit “Twist” and the Italian version

of “Arriverderci,” both singles
from the album Ufforia Latina
(Sony), which has sold more
than 180,000 copies in Mexico.
The songs will be included in a
compilation-of hits to be re-
leased in the U.S. and Italy dur-
ing the summer. The group is
planning a concert at the Plaza
de Toros in Mexico City in
November, following three sold-
out concerts at the Auditorio
Nacional in February.

LIMITE, VILLARREAL
RELEASES: Alicia Villarreal
received a platinum certifica-
tion for more than 175,000
copies sold in Mexico of her
ranchero solo album, Soy Lo
Prohibido. The album is close
to reaching 500,000 copies in
Mexico, the U.S. and Central
America, according to Marco
Bissi, president of Universal

Music, Mexico. Recently, Villarreal
announced that a new album with
her group, Limite, will go on sale
next year. Limite is slated to begin
recording the as-yet-untitled disc
this month, dispelling rumors that a
split was imminent.

Continued on page I M-30
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Madacy Entertainment Group — the #1 independent record label in the U.S. for 6 consecutive years - is pleased
to present Madacy Latino, headquartered in Miami and with representation in Latin America. Leading this division
is the Managing Director, Federico Teran, a former PolyGram executive with responsibility for overseeing all music
and video sales of Latin product on a global level. Learn more about Madacy Latino and how they can benefit
your organization by contacting us today. (786} 425-9218

Madacy Entertainment Group Inc. is @ member company of North Coast Entertainment, a subsidiary of Handleman Company (NYSE: HDL).
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upcoming CD. Scheduled to street in
early June, it will be the second of five
albums the band is under contract to
GRUPOMANIA HITS: Puerto Rico’s produce for Universal. The label
leading merengue boy band,
Grupomania, recently
returned from Santo Domin-
go, where it teamed up with
Los Toros Band vocalist Héc-
tor Acosta to record a bachata
track for its upcoming Uni-
versal Music Latino release.
Label executive Eddie Fer-
nandez, VP of A&R, says
Acosta, better known as “El
Torito,” and Grupomania
front man Héctor “Banchy”
Serrano sang a bachata cover
of “Uno Dos Tres,” a hit by
Mexican pop act Grupo Iman.
“That should give it West
Coast appeal,” Fernandez
says.

Handling the arrangements
for the tune was Manuel Teja-
da, one of the Dominican
Republic’s craftiest studio hands. Teja-
da also scored the “mambos” for a
merengue remake of “Quisiera Poder
Olvidarme de Ti,” a hit by Universal
Latino labelmate Luis Fonsi. Fernindez
says the latter would likely be the lead-
off single released from *Mania’s

acquired the rights to its 2001 release,
Mania 2050, from Sony Discos for
$500,000.

RETURN OF ROSARIO: The exotic
and sultry beauty of part-gypsy Rosario
Flores may be her biggest drawback

when she’s in Miami May 20-25 on a

promo visit following the April release

in the U.S. and Latin America of her
new album, Muchas Flores (Bunch of

Flowers), which has sold 250,000 units
in Spain since its October release by
Sony. “We’ve got to persuade the Lati-
no world that she isn’t a flamenco
artist,” says Sonsoles Armendariz,
international exploitation manager for
BMG, which is releasing the album in

Latin markets. That task won’t be easy,
as Rosario is the youngest daughter of
the late legendary flamenco star Lola
Flores.

Her last rock-flavored
Sony-only album in 1999
flopped, as the public and
critics turned their back on
the record. The Sony-BMG
joint venture is seen both as
“the return of Rosario,” as
well as her moment to break
into the Latino market. It is
much aided by her role as a
bullfighter in Talk to Her,
the latest movie by Oscar-
winning director Pedro
Almodévar. The film is a hit
throughout Europe and is
awaiting a U.S. release date.
“Her current radio hit,
‘Como Quieres Que Te
Quiera,’ is perfectly compat-
ible with Latino pop radio in
the U.S.,” says Armendariz.
“BMG signed the joint ven-
ture with Sony because we believe in
her immense talent. Few artists move
on stage like Rosario. She’s a per-
former who has to be seen live.” The
Miami promo visit follows a late-April
trek to Mexico and planned visits to
Argentina and Chile. W
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SAN JUAN’S NIGHT MAN: Univer-
sal Music Latino has signed a joint
venture with Night Man Records, a
new music label based in San Juan,
Puerto Rico, that specializes in rap,
reggae, house and hip-hop. The first
release, Underground Psycho, by new
act D-One, went to stores April 15, fol-
lowed by a compilation titled Mds Alld
del Perreo, a reggaeton album that cap-
italizes on the “perreo,” a current
dance fad in Puerto Rico. Night Man
is the brainchild of José Luis Alvarez,
a nightclub owner and promoter who
saw in his club a breeding and testing
ground for new music.

“Indie labels send me their produc-
tions before they press them and I try
them out on my dance floor,” says
Alvarez. “The idea behind the label was
to find a place for a ton of talent; here
in Puerto Rico, you stomp the ground
and an artist comes out. But the biggest
trends I see are rap and reggae.”

Although Universal is expecting a
minimum of four releases per year
from Night Man, Alvarez anticipates
putting out at least 10 to 12,

SUM ACQUISITION: Sum Records
announced the acquisition of Road-
runner Arcade Music Spain, which
was renamed Sum Records in April.

With this acquisition, Sum now has
companies in seven countries: Mexi-
co, Brazil, Uruguay, Argentina, Chile,
Colombia and Spain.

TRAVELING VENUE: Miller Lite
and Cardenas, Fernandez & Associates
(CFA) have teamed up to create La
Maiquina Musical Miller Lite, a travel-

we produce!

ing entertainment venue that is set to
hit at least 12 Hispanic markets in the
U.S. in the space of seven months. La
Maquina kicked off its schedule of
events in March in Miami and will
conclude in Houston Sept. 22 with dif-
ferent sets of artists scheduled to per-
form in different stops.

“The main objective was to have a
mechanism that allows you to go to
any part of the country, any town, and
set up a full festival in four to six
hours,” says CFA president Henry
Cirdenas. La Maquina consists of four

. Enrique Bunbury

semi-trailer trucks that unfold into a
fully equipped music venue, complete
with concert stage, video screen, laser
show and VIP unit. Miller Brewing
Co. is funding La Maquina with CFA
producing all performances.

BUNBURY’S FLAMINGOS A HIT:
The songs of Enrique Bunbury, former
singer of the now defunct Spanish
rock band Heroes de Silencio, cannot
simply be described as Latino, such is
the broad range of his influences and
delivery. But Bunbury’s recently
released EMI Hispavox album,
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The international superstar
returns with a brand new
album which consists of
10 new songs in the dlassic
style of bolero.
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Flamingos, features such Latino stars

as Aterciopelados, Café Tacuba, El

Gran Silencio, Charly Garcia,

Jaguares, La Ley, Maldita Vecindad,

Mana, Molotov, Fito Pidez, Titan and

Julieta Vargas. The list reflects both
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