Virgin’s Ferry On
The Joy Of ‘Frantic’

BY LARRY FLICK
NEW YORK—Bryan Ferry cannot help but beam
with delight.

He's several days into the European promotional
tour behind Frantic, the former Roxy Music front-
man’s first solo recording in three years, and he says
the response has been unfathomable.

“It’s not like I'm the teen idol du jour or even
remotely trendy,” he says with a mild laugh. “Yet
people seem genuinely interested in me and in this

(Continued on page 61)
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NEW YORK—Ozzy Osbourne
sharing a meal with the president
of the United States or Twisted
Sister frontman Dee Snider
becoming the voice of a major TV
news channel. It’s tough to pick
which scenario, considered 20, 10,

< %
SIMMONS

or even two years ago, would have
sounded more absurd. Yet in 2002,
truth (or reality, rather) is not
only stranger, but—at least in
Osbourne’s case—much more
entertaining than fiction.

As ironic as it may seem, we
suddenly find ourselves in a time
when some of heavy metal’s dark
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icons are being embraced and
domesticated like never before—
and in all sorts of ways—by the

mainstream culture in the U.S.
Metal’s original class of bad boys
has become so defanged that Os-
bourne, the genre’s original mad man,
is schmoozing with the commander
(Continued on page 76)
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Expand DVD
'Marketing Concepts

|
BY JILL PESSELNICK
LOS ANGELES—When The Lord of the Rings: The
| Fellowship of the Ring streets Aug. 6 on DVD, the
! New Line Home Entertainment release won’t simply
offer fans the now-standard behind-the-scenes
footage, commentaries, and fea-

turettes. It will also include a 10- WG ~F
minute preview, narrated by ]:4]& Nf 5\(,@
director Peter Jackson, of The GATE ~

HOME %{f

ENTERTAINMENT

Two Towers—the next theatrical
release in the trilogy, which
comes out in December.

It is only the latest high-profile example of how
a growing number of studios are taking advantage
of DVD’s multiple movie-marketing opportunities.
From upcoming movie teasers to ongoing DVD-ROM
content, the popularity of DVD has forged an

expanding synergy between the
promoting of franchise titles by
studios’ home video and theatri-
cal marketing teams and like-
minded properties that many
believe can drive sales.

As Lions Gate Home Entertainment director of
worldwide DVD operations Zachary Hunchar notes,
“We all get paid from the same place, so anything one
division can do for the other helps the company.”

New Line VP of theatrical marketing Kevin Shelby
concurs, adding, “Whereas be-
fore, home video was sometimes
a lower priority, now we see

! home video as an important tool

! by which to enhance our efforts

' and increase our chances for a
strong-performing theatrical release.”

The strength of DVD is undeniable. Recent first-week
DVD sales include 2.5 million units for DreamWorks
Home Entertainment’s Shrek and 3.7 million units for
Buena Vista Home Entertainment’s Pear! Harbor.

(Continued on page 78)
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War In Babylon And The Sword Of The Heart

In terms of the tattered image of the Pontiff and the scandal-ridden
Catholic Church he leads, it would appear with each passing day that
Sinéad O’Connor has less and less to apologize for.

Viewers may recall the Saturday Night Live installment of Oct. 3,
1992, during which O'Connor performed an electrifying a capella ver-
sion of Bob Marley’s “War,” a song adapted (with the phrase “racial
injustice” changed at one point to “sexual abuse”) from a famous
speech given by Ethiopian emperor Haile Selassie. As the song ended,
O’Connor held up an 8-inch-by-10-inch color photo portrait of Pope
John Paul I and tore it to pieces, saying, “Fight the real enemy.”

Anyone familiar with the prevalent views on the Irish Left that the
Church is an unelected fount of political oppression that forbids divorce,
birth control, and abortion (even, circa '92, in the controversial case of a
14-year-old rape victim) understood the origins of O’Connor’s gesture of
protest. Herself a victim of abuse as a child, a still-angry and bitter O'Con-
nor told British magazine Vox in '92 that “I believe the [Catholic Church]
want children to be abused—that’s why they want to ban

was skillfully reassigned one continual step ahead of prosecutors, then
and only then will the winds shift in favor of tardy mea culpas and
multiple defrocked miscreants facing long prison sentences.

Those raised a Catholic like this columnist and who might seek
historical precedents for this extreme level of low deeds in high cler-
ical places, need search no further than the local bookshop for a copy
of the new and revised edition of the best-selling Unholy Trinity: The
Vatican, the Nazis, and the Swiss Banks (St. Martin’s Griffin, 1998)
by investigative reporter Mark Aarons and John Loftus, a former pros-
ecutor with the U.S. Department of Justice. Based to a staggering
extent on a mountain of government documents cited in 75 single-
spaced pages of footnotes and bibliography, Unholy Trinity tells the
sordid tale of the Ratlines (nicknamed not after rodent burrows but
rather the rung-like rigging of ships), an underground fugitive pipeline
through which Pope Pius XII aided a covert British and American
intelligence alliance to, in the authors’ words, “aid and abet the escape

of wanted Nazi war criminals.” Among those spirited

abortion, because unless we're being abused, they don’t
have any power—we don'’t reach out to them.”

At the time, O’Connor was largely ridiculed for her
actions, earning a surreal chorus of boos and cheers
when she appeared at an Oct. 16, 1992, birthday con-
cert for Bob Dylan in Madison Square Garden in New
York. But the widow of another protest singer named
Bob saw things quite differently. Rita Marley said in a
public statement, “We commend Sinéad O’Connor’s
bold stand and the use of Haile Selassie’s speech to
protest political and racial injustice.”

That message, which closely resembles the anti-
Papist perspective the Puritans brought to America,
was that the Vatican was “Babylon the great . . . a haunt
for every unclean spirit, for every vile and loathsome
bird,” as foretold in Revelation 18:1-24. (The Rastas,
who worship the late Selassie as a deity, also regard the
Vatican with distain for standing by as the Italian dic-
tator Mussolini brazenly invaded Ethiopia in 1935.)

Granted, in modern Cold War times, Pope John Paul Il made it a
point of Polish pride to avenge his own country's suffering under total-
itarian conquest by supporting the Solidarity movement that helped
bring down Communist rule. But since then, the ultra-conservative
Pontiff has—in the recent words of The New York Times—"replicat-
ed something very like the old Communist party in his church,” thanks
to its stony unaccountability and sweeping intolerance of dissent. “Like
the Communist Party circa Leonid Brezhnev,” the Times’ Bill Keller
added, “the Vatican exists first and foremost to preserve its own power.”

The rules of mandatory clerical celibacy that many feel contribute to
pedophilia are not central Catholic dogma but rather canny political
policies. For the first 12 centuries—according to the CITI Ministries
organization of married Roman Catholic priests—the Catholic clergy
(including founding apostle St. Peter) and 39 popes had been married.
But the Roman Emperor Constantine’s decree in 325 AD that made
Christianity the imperial faith incorporated the Roman practice that
only men could hold political/priestly office. In 494, Pope Gelasius for-
mally ruled women could no longer be priests. More misogynistic papal
legislation ensued: Pope Gregory VII forbade male ordination in 1074
without a celibacy pledge, raging, “The Church cannot escape from the
clutches of the laity unless priests first escape the clutches of their wives.”
Those “clutches” included legal claims; by Medieval times, Church ambi-
tion regarding a male-dominated power base of tax-related land wealth
(often as inherited via primogeniture) was much expanded, but influ-
ential priestly families of the era threatened these aims, so natural respect
for family suffered. When Pope Innocent If banned the marriage of priests
at the Second Lateran Council in 1139 as part of a consolidation of hier-
archy, Italian Bishop Ulric of Imola warned, “When celibacy is imposed,
priests will commit sins far worse than fornication.”

In place of moral leadership, official outrage, or solemn acknow-
ledgement of its sacred responsibility to protect the trusting children
under its schools’ and parishes’ care, the current Vatican regime and
its global network of cardinals—most notably Boston archdiocese chief
Cardinal Bernard Law-—exhibit instead a practiced pattern of the same
legal dodges, bureaucratic obfuscation, and perversely smug piety that
enabled them to regularly relocate/reappoint a sub-cultural strata of
hardened pedophiles and assorted rapists in Roman collars.

When will this change? As with most ingrained bureaucracies, cor-
rupt governments, and fraud-encrusted conglomerates, the appear-
ance—if not the momentum—of reform will take place only when
the gears of the Church’s money machine begin to grind and then
snap in the absence of ready funds. Should the nation’s post-Mass col-
lection plates begin to come back empty, should the upper clergy’s
fundraising clout falter, should big corporate and civic donors balk at.
cutting checks to the same Cardinal Law who declined to write sym-
pathetic notes to families of young victims yet could pen “God bless
you, Jack” missives to serial rapist John J. Geoghan as this sick priest
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to South America and other regions during the post-
World War I era were such notorious Nazi henchmen
as Klaus Barbie, Adolf Eichmann, and Ante Pavelic.

As the authors ultimately conclude: “The Pope’s dip-
lomatic messages reveal a pattern of protection and inter-
cession for war criminals . . . The Ratlines did not exist
to rescue the innocent, only the guilty. The innocent had
no need of false identities. We find overwhelming reason
to indict the Vatican for obstruction of justice . . . Indeed,
we now conclude that it is more likely than not that the
Ratlines were established as much for the Vatican’s eco-
nomic benefit [via Nazi money purportedly laundered
from Switzerland via the Vatican Bank] as they were to
pursue its war against Communism by saving the Fas-
cist armies of the defeated Third Reich.”

Unholy Trinity singles out for praise one Cardinal
Roncalli, later Pope John XXIII, for his bravery in hand-
ing out false baptismal certificates to Jews to save them
from the Nazi death camps. But it also reminds readers that it was
not until March 1998 that the Church in Rome issued the 10-page
document “We Remember: A Reflection on the Shoah” by Australian-
born Cardinal Edward Clancy, “the nearest thing yet to a statement
of the Church’s responsibility for Jewish suffering, [but] it is notable
for its silence on the Vatican’s Ratlines, which were set up to help the
guilty mass murderers evade justice.”

This passage reminded one of insights on pitiless Church policy
gleaned from another best-selling book, Galileo’s Daughter: A Histor-
ical Memoir of Science, Faith and Love, by Dava Sobel (Penguin Books,
2000), in which one learns how the career, health, and life of
astronomer/musician and devout Catholic Galileo Galilei were ruined
by the Vatican when in the 1600s he was accused of heresy and put
under permanent house arrest for rightly asserting that the Earth moves
around the sun. In the end, Galileo could neither go against his con-
science nor the proof of vwhat his God-given eyes spied in his telescope.
It wasn’t until 1992—almost four centuries after Galileo’s miserable
death—that Pope John Paul II publicly endorsed Galileo’s philosophy.

We are struggling through a time when the truth is ignored in pref-
erence of more expensive lies and when popular music that celebrates
sexual abuse and the violent humiliation of others is commercially
rewarded and cheered as a clever path to wealth and fame. Meanwhile,
the surely flawed but fervid Sinéad O’Connor—whose last really wide-
ly acknowledged single, “My Special Child,” was a 1991 benefit release
for the International Red Cross—was dropped not long ago from her
latest major-label deal. As Galileo himself once warned, “I believe that
good philosophers fly alone, like eagles and not in flocks like starlings.
It is true that because eagles are rare birds, they are little seen and
less heard, while birds that fly like starlings fill the sky with shrieks
and cries, and wherever they settle befoul the earth beneath them.”
Right now, as shrill starlings fill the air and hide noisily in the trees,
let’s listen at least for fairess’ sake to another philosopher, seldom
heard from since she closed her 1992 Chrysalis/Ensign album, Am /
Not Your Girl?, with the following plain-spoken soliloquy:

“I'm not a liar,” O’Connor said quietly, “and I'm not full of hatred.
But I hate lies, and so the liars hate me. The same who can’t stand
the sight of a starving baby, can you really say you're not in pain, like
me? Are any of us not living painfully? Pain is what their lies have
kept us in, but the war has started now, and truth will win. Many of
us are gonna lose our lives and that’s OK, because to live we have to
die. The enemies of God will say it's chaos. Just remember what Jesus
did in the temple, and be patient. Exactly why do you think he was
assassinated? Who was it that did the dirty deed? Who didn’t like the
answers they'd received? Look at the one wearing the collar—then
and now. There’s only ever been one liar, and it's the Holy Roman
Empire. And this is exactly what they did: They told us lies to take us
away from God. So yeah, I am angry. But 'm not full of hate, I'm full
of love. God said, ‘I bring not peace, I bring a sword.””
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SPIDER-MAN: THE ULTIMATE VILLAIN SHOWDOWN [t

BEHIND ENEMY MINES

Unpublished

ARTIST

ETTA JAMES & THE ROQTS BAND Bumin' Down The House
CONTEMPORARY CHRISTIAN
Satellite
GOSPEL
KIRK FRANKLIN  The Rebirth Of Kirk Franklin
MUSI” VIDEO

Urethra Chronices Il
REGGAE

BOB MARLEY AND THE WAILERS

BLINK-182

Legend (Deluxe Edition)

BAHA MEN Move ItLike This
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Top of the News

6 A.B. Quintanilla inks a joint-
venture dea! with EMI Latin to
launch his King of Bling imprint.

Artists & Music

11 Ralph Stanley still goes
strong with his latest DMZ/
Columbia release, Ralph Stanley.

12 Executive Turntable:
Qadree E!-Amin is promoted to
CEO of Big3 Entertainment.

14 The Breeders return with
Title TK, their first full-length in
almost 10 years.

14 The Beat: Indie labels invade
the Billboard AdultTop 40 chart.

18 The Classical Score:
Simon Foster and Melanne
Mueller launch the artist-
driven Avie label.

19 Soundtracks: Multi-faceted
Jennifer Lopez co-writes “Alive,”
the end-theme song to her forth-
coming film Enough.

20 Touring: Ticket sales for

urban music-based concerts
are on the rise.

~ 22

WEEZER

21 Boxscore: Paul McCartney
racks up two sellout shows in
Washington, D.C.

22 Reviews & Previews:
Weezer, the Flatlanders, and Marc
Anthony take the spotlight.

25 Ra&B: The Roots’ Scratch
releases his Ropeadope/Atlantic
solo debut, The Embodiment of
Instrumentation.

27 Words & Deeds: The UK.s
Heartless Crew mixes garage and
hip-hop on “The Heartless Theme
Aka Super-glue Riddim.”

29 Beat Box: The The finds a
whole new audience via 45 RPM:
The Singles of the The.

32 Nashville Scene: Alan
Jackson, Toby Keith, and Martina
McBride are among the top nom-
inees for this year’s CMT Flame-
worthy Video Music Awards.

36 Latin Notas: The growth of
piracy dominated discussions at
this year's Billboard Latin Music
Conference.

44 Jazz Notes: Metalwood
reconvenes for its fourth set,
The Recline, onTelarc.

45 Studio Monitor:

Chung King Studios owner

John King launches Chung

King Records.
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46 Songwriters & Publishers:
Full list of winners of the BMI
Pop Awards.

International

47 Spanish authors and pub-
lishers society SGAE to fund an
anti-piracy campaign in Spain.
48 Hits of the World: Ronan
Keating’s “If Tomorrow Never
Comes” debuts atop the U.K. sin-
gles chart.

49 Global Music Pulse:
Swedish rockers Kent's fifth
album, Vapen & Ammunition,
debuts atop the charts in Swe-
den, Norway, and Finland.

Merchants & Marketing

53 Trans World Entertainment
announces its 2001 earnings.

54 Declarations of Independents:
Dionysus Records owner Lee
Joseph returns to his Arizona
roots with the rerelease of Think
of the Good Times: The Tucson
’60s Sound 1959-1968.

55 Retail Track: The Black-
stone Group inks a deal to
acquire a majority stake in
Columbia House.

56 Home Video: Christopher
Nolan gives fans the full DVD
experience with the release of
Memento for Columbia TriStar.

THETHE

Programming

62 Music & Showbiz: The
music industry was out in force
for Robert De Niro and Jane
Rosenthal’s inaugural Tribeca
Film Festival.

Features
6 Market Watch

52 Update/Good Works:
Suzanne Vega and fellow
members of the Greenwich
Village Songwriter’s Exchange

pay tribute to the victims of last '
Sept. 11 with Vigil.

59 (lassifieds ‘
63 Between the Bullets:

Musiq beats the sophomore

slump, as his Juslisen debuts atop
both The Billboard 200 and the

Top R&B/ Hip-Hop Albums

charts.

79 Billboard.com: What’s ‘
online this week.

80 The Billboard BackBeat

| At a Glance }

' 69 Chart Artist Index ' l
74 Chart Song Index ‘
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MEETING MISS JONES: Many parents want their children to have
a better life than their elders. If that's true for Ravi Shankar, he
must be enjoying the success of his uaughter, because Norah
Jones is in her 11th week at No. 1 on the Top Contemporary Jazz
Albums chart with her debut release, Come \way With Me (Blue
Note/Capitol).

That far exceeds any chart ranking for Jones’ father. The highest
position Shankar achieved on The Billboard 200 is the No. 43 peak
of Ravi Shankar at the Monterey International Pop Festival in 1968.

On the Top World Albums chart, Shankar has had two albums
peak at No. 3. Pussages reached that mark the week of Oct. 20,
1990. and Chant of India matched it the week of June 21, 1997.
Shankar's most recent chart activity on this list found Fuil Cir-
cle: Carnegie Hall 2000 going to No. 9 the week of May 5. 2001.

Shankar and Jones may be father and daughter, but their musi-
cal styles will no doubt keep them on separate genre charts for
vears to come—unless they find a way to record as a jazz-sitar duo.

‘WHEREVER, WHENEVER: The Calling is closing in on a record
on the Adult Top 40 Tracks chart. The group's first single, “Wher-
ever You Will Go” (RCA), is No. 1 on this chart for the 23rd week.
The longest-running Adult Top 40 chart-topper to date is
“Smooth” by Santana Featuring Rob Thomas. which held sway
for 25 weeks.

S —

ALTER EGOS: The hit song from Spider-Man soars past the high-
est-ranked Superman film tune this issue, but it has some way
to go before matching the highest position of a Batman song. ’
“Hero™ (Columbia/kRoadrunner) by Chad Kroeger Featuring
Josey Scott web-slings its way to No. 48 on The Billboard Hot !
100. That surpasses the No. 52 peak of Maureen McGovern's “Can
You Read My Mind,” a 1979 entry from the first Superman film. ’
“Hero" will have to be a super-hit to best the pastiche-titled “Bat-
dance,” a No. 1 hit in 1989 for Prince. The other No. 1 song from a film ‘
about the Caped Crusader is “Kiss From a Rose,” a chart-topper for
Seal in 1995. No Green Lantern songs yet, though he was mentioned
in the lyrics of Donovan’s No. 1 hit from 1966, “Sunshine Superman.” [

‘GIRL POWER: By moving 3-2 on The Billboard Hot 100 with *I
Need a Gir] (Part I)" (Bad Boy/Arista), P. Diddy has his sixth song
to reach the top two on this chart. “Girl” is the first song to do |
so since “Satisfy You" spent three weeks at No. 2 in 1999.

If “I Need a Girl” manages to move up one more position, it \
will be Diddy’s first No. 1 hit since 1997, when he had three |
songs reach pole position: “Can’t Nobody Hold Me Down,” “I'll |
Be Missing You,” and a hit by the Notorious B.I.G. on which he ‘
was a featured artist. "Mo Money Mo Problems.” 1

|

More Fred Bronson each week at www.billboard.com.
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The future is now

+THALIA*

“ .. Tlalia has taken a quantum artistic leap that may
mm/\ the differertee between hier currentnusical sum\\mzd
winstream stardo *

“Thalia e\zldes charismma. She's an incredible talent and a

gifted performer. I look forward to hearing more from lier.”

Celine Dion
Billboard Artidts & Muslc Aprll 13*

"Thalia is energy, charisma, charm and beauty personified.. R : W
Not only is she a great friend, but as a fan you can always : o _
count on her to give 110% of herself in every perforimance.”

Marc Anthony b

TV APPEARANCES:

BILLBOARD LATIN MUSIC AWARDS
MAY 12"

PRIMER IMPACTO
MAY 15"

“CRISTINA”
MAY 20"

“SABADO GIGANTE"”
MAY 25"

THE ROSIE O'DONNELL SHOW
JUNE 24™

‘ »
Executive Producer: Thalia ‘\,

Produced by: Estétano, Cory R(mm\ FEmilio stetan, fro & Randall ML Barlow,
A. B. Quintanitla & Cruz Martinez, Poke & Tone, Steve Morales, and Hes Heetor & Mace QU(\\'L ,

[EMI "THALIA" IN STORES TUESDAY, MAY 21°*
o et cor AN INTERNATIONAL SUPERSTAR ABOUT TO CONQUER THE WORLD

www.emilatin.com




Quintanilla Starts King Of Bling Label With EMI Latin

BY LEILA COBO

MIAMI—Musician/songwriter/band-
leader A.B. Quintanilla can now add
the label “record executive” to his
string of titles. After months of nego-
tiation, EMI Latin has inked a deal
that partners the company with Quin-
tanilla—founder of A.B. Quintanillay
los Kumbia Kings—and his friend/
bandmate Cruz Martinez in a joint-
venture label called King of Bling. Acts

Pln The News

* The parents of late R&B sing-
er/actress Aaliyah, acting as co-
administrators of her estate, filed a
wrongful-death suit in California
Superior Court May 13 in L.A.,
regarding the Abaco Island, Ba-
hamas, plane crash that killed her
and eight others last Aug. 25. The
suit names as defendants, among
others, Virgin Records America,
distributor of Blackground Rec-
ords, for whom Aaliyah recorded;
video director Hype Williams and
his production company; and sev-
eral firms allegedly involved in
chartering the flight. EMI withheld
comment on the suit.

* As expected, MTV president of en-
tertainment Brian Graden has
added the same title for VH1 (Bill-
board, May 4). He will oversee
VH1's programming, music, news,
and production departments. Based
in New York and L.A., he will report
to MTV Networks Music Group
president Judy McGrath for his
VH1 responsibilities and will con-
tinue to report to MTV president
Van Toffler for MTV duties.

* Telemundo’s May 12 telecast of
the Billboard Latin Music Awards
enjoyed a significant ratings boost
over the 2001 show. According to
Nielsen Media Research’s Hispanic
Television Index, 10.6% of Hispan-
ic TV homes in the U.S. tuned into
the broadcast, up from a 9.1 rating
last year. Among Hispanic TV
homes with TV sets in use, the show
earned an 18% share. This repre-
sents 1,084,000 homes tuned in,
with a total of 1,823,000 viewers.

 The $4.75 million settlement of
Peggy Lee’s class-action suit against
Universal Music Group was derailed
May 6, when attorneys for Larry
Hagman (vocalist Mary Martin’s
son) and singer Tony Martin object-
ed during a court hearing to finalize
the action. On Jan. 14, a week be-
fore Lee’s death, Los Angeles Supe-
rior Court Judge Victoria Gerrard
Chaney approved the settlement of
Lee’s 1999 action, which alleged
that royalties for the one-time
Decca Records artists were under-
paid from 1995 to 1999. Chaney set
June 21 for a new hearing.

on the label will be signed and devel-
oped by Quintanilla and Martinez, and
albums will be promoted and distrib-
uted by EMI Latin.

The contract was signed May 9,
only hours before Quintanilla and his
band won a Billboard Latin Music
Award for pop album of the year,
group, for sales of their sophomore
album, Shhh!

The Kumbia Kings’ impressive
sales and Quintanilla's songwriting
skills {prior to leading his own band,
he was the lead songwriter/bandleader
for his late sister, Selena) were key fac-
tors leading to the creation of King of
Bling, as well as a renewal of the
Kumbia Kings’ contract with EMI for
five more albums.

In addition, Quintanilla and Mar-
tinez will do A&R consulting work for
EMI in the central region, including
Texas, which will continue to be over-
seen by Miguel Trujillo, EMI's VP/GM
of regional Mexican and Tejano music.

“We believe | Texas] is a market that
hasn’t been tapped—with the excep-
tion of Kumbia Kings—at the level
that it should,” says Jorge Pino, pres-
ident/CEQ of EMI Latin USA. “There’s
a lot of talent [out there]—a lot of

e )
| \
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QUINTANILLA

BILLBOARD EXCLUSIVE

young talent—and that’s what A.B.
and Cruz are going to be [scouting].”

Pino projects that the talent signed
to King of Bling will be very different
from that signed to EMI Latin, which,
he says, will maintain its identity and
its Tejano and regional Mexican base.
“What we're going to do with A.B. and
Cruz will be more progressive acts—a
little bit more cutting-edge—and also
fusion acts with potential to cross over,”

King of Bling's first act is Big Circo

Mute To Maintain Its
Autonomy In Sale To EMI

BY GORDON MASSON and
EMMANUEL LEGRAND
LONDON—Autonomy, continuity, and
stability were the three “crucial” ingre-
dients of Mute founder and executive
chairman Daniel Miller's decision to
sign a £42 million ($60.8 million) deal
to sell his company to

than when you are deep up to your
eves in a financial crisis,” he observes.
“[Mute] is one of the jewels in U.K.
labels. We want to show that you can
acquire an indie label whilst at the
same time respect its identity, its free-
dom, and its autonomy.”

Miller—whom de

EMI Recorded Music.
EMI is paying £23
million ($33.6 million)
for London-based Mute
and its catalog, while an
additional £19 million
($27.7 million) is on
offer during the next

A
Mg

Buretel describes as “a
real visionary . . . one of
the most important peo-
ple in the U.K. indus-
try”"—will retain full
artistic control and free-
dom; EMI'’s involvement
will be exercised more in

four years, should Miller
and his 70-strong global team meet
performance targets.

Emerging from a rocky patch in the
late *90s into a period of financial well-
being, Miller reveals to Billboard that
Mute proposed the deal to Emmanuel
de Buretel, chairman/CEO of EMI
Recorded Music Continental Europe.

“There are several reasons why |
decided to do this now, many of which
were down to a positively evolving
relationship with Virgin/EMI that
started over 15 years ago,” Miller ex-
plains. “We were already in discus-
sions with them over a worldwide dis-
tribution arrangement, and we are at
a point in our history where the label
is particularly strong. I would never
have considered a deal like this from a
position of need over desire.”

De Buretel agrees. “It’s better to
deal in a position of strength rather

back-office functions.
Miller says Mute will also continue its
relationship with its British distributor
Vital “for as long as we like.” De Bure-
tel confirms the same philosophy will
preside when Mute’s distribution con-
tracts expire elsewhere in Europe.

Mute has a roster including Moby,
Depeche Mode, Nick Cave & the Bad
Seeds, Erasure, Yazoo, Luke Slater, the
Jon Spencer Blues Explosion, and
Goldfrapp; it also has the Prodigy for
the U.S. and Paul van Dyk for both the
U.S. and Canada.

Miller concludes, “I've always seen
international marketing as such an
important lifeblood for Mute and our
artists, [so we will retain our own in-
ternational marketing structure]. We
have had an internationalist approach
both to artist development and A&R
since day one, which will be strength-
ened in the future.”

(Big Circus), a band Quintanilla de-
scribes as “progressive nortefio” and
whose members wear clowns’ make-
up. An album is due out June 18, and
the first single, “Yo No Fui” (not a
cover of the Consuelo Velasquez tune),
has already been sent to radio.

Despite the quick development,
Quintanilla says his focus will be qual-
ity over quantity. “I'm allowed two or
three acts a year with very, very sizable
budgets,” he explains, likening his deal
to Sean “P. Diddy” Combs’ deal with
Bad Boy. “I can say the budgets
allowed would be the same as those
allowed for a pop act and consistent
with the Anglo market.”

Pino believes those budgets will be
justified, given the Kumbia Kings’
success and the potential for sales in
Mexico and the U.S.

In renewing the Kumbia Kings’

contract after speculation that the
band could go elsewhere, Pino—who
came to his current position last year
from Sony Discos—has retained an
act pivotal to EMI’s roster. At this time,
the band has shortened its name to
Los Kumbia Kings, LK2, and is
preparing a new album due Sept. 24
that will feature a bigger orchestra,
including background vocalists and a
brass section.

“It’s the second phase of the
Kumbia Kings,” Quintanilla says,
explaining why his name has been
dropped. “A.B. will still be there
1,000%, but it’s time to let other tal-
ent shine in the group. It's like the
difference between [laundry deter-
gent]| Cheer and new, improved
Cheer. In order for the group to keep
going forward, I want Kumbia Kings
to mature into something else.”

Market Watch

A Weekly National Music Sales Report

| YEAR-TO-DATE OVERAL|

2001
Total 265,799,000
[ S 251,782,000
3 14,017,000

2001

“6.7%

202,000

This Week
Last Weel 220,000
Change “8.2%

ROUNDED FIGURES

YEAR-TO-DATE SALES BY ALBUM FORMAT

cD 232,511,000 215,397,000 (<7.4%)
Cassette 18,783,000 12,607,000 (<32.9%)
Other 488,000 553,000 (<13.3%)
his Week 12,230,000 This Week 2001 13,483,000
st Week 11,488,000 <9.3%
Change <6.5%
This Weel 12,028,000 This Week 2001 12,873,000
Last Wee 11,268,000 Chang <6.6%
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TOTALYTD CD ALBUM SALES BY GEOGRAPHIC REGION

2001 2002
12,366,000 11,286,000 (<8.7%)
! \tlant 32,565,000 28,538,000 (<12.4%)
35,360,000 32,560,000 (=7.9%)
West North Ce 14,510,000 13,372,000 (<7.8%)
44,315,000 41,292,000 (<6.8%)
34,195,000 32,213,000 (<5.8%)
17,207,000 15,998,000 (<7.0%)
41,994,000 40,138,000 (+4.4%)

JNIT SALES
2002
233,949,000 <=12.0%)
228,557,000 (<9.2%)
5,392,000 (<61.5%)
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This Week 2001

610,000
<66.9%

Change
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Jack Morton Productions
Student Advantage
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and the 150,000 students who hate to study.
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ALL FOR YOU
Janet Jackson
Black Ice Pubiishing

ALL OR NOTHING

Wayne Hector (PRS)

Steve Mac (PRS)

Irving Muslic

Songs of Windswept Pacific

AMAZED (3rd Award)

Marv Green

Chris Lindsey

Aimee Mak;‘

Careers-BMG Music Publishlng, Inc.
Golden Wheat Music¢

Sliverkiss Muslic

Songs of Nashville DreamWorks
Warner-Tamerlane Pubilshing Corp.

AN e
n

Chip Tayior

€M Blackwood Music, Inc.

BE UIKE THAT
Brad Arnoid
Chirls Hdtnaqson

Songsm nlverSal inc.
BIG PIMPIN'

r 4
éu.-Blackwood Music, inc.
Uil Cu Lu Pubilishing

BREAKDOWN

Hugo Ferrelra

Cherryworks Music

€ight Inches Plus Publishing
arner-Tamerlane Publlshlng Corp.

BREATHE (2nd Award)
Stephanle Bentley
chest Music
versal-Son s of PolgGram
Internatlonal

BREATHLESS
Andrea Corr ((MRO)
Caroline Corr (IMRO)
James Corr (IMRO)
Sharon Corr (IMRO)
Beacon Communlcations
Music Company
Universal-Son s ofPqu
Internatlonal,

BUTTERFLY

Flea

John Frusclante
Anthony Kiedis
Chad Smith
Mosbetoblame Mu

J

o2, bhe

IF YOU'RE GONE

writer: ROB THOMAS
publishers: BIDNIS, INC.
EMI-BLACKWOOD MUSIC,

CALIFORNICATION
Flea
John Frusclante

Anthony Kiedls
Chad Smith
Moebetoblame Musls

CHANGE YOUR MIND
Jeff Beres
Ken Block
Andrew Copeland

an Newell

ark Trojanowskl
Crooked Chimney Music, Inc.
Songs of Unlversal, Inc.

w)' LOW M€

Uncie Kracker
Gaje Music, Inc.
Warner-Tamerlane Publishing Corp.

GOTTA TELL YOU
Samantha Mumba (IMRO)
Warner-Tamerlane Publishing Corp.

COME ON OVER BABY (ALL | WANT IS YOU)

ChakDaddy
€ric Dawkins
Shelly Peiken
Celebrity Status Entertalnment
€.D. Duz-It Muslc
ermusic
hellayia Songs

CRAZY FOR THIS GIRL
Jeff Cohen

Jaron Lowensteln

As You Wish Music
EMI-Biackwood Music, Inc.
Tzitzis What We Do Music

DOESN'T REALLY MATTER
Janet Jackson
Black Ice Publishing

DON'T TELL ME
Mirwals Ahmadzal
Warner-Tamerlane Publishing Corp.

DROPS OF JUPITER (TELL ME)
Scott Underwood
€EMI-Biackwood Music, Inc.
Wunderwood Muslc

DUCK AND RUN
Brad Arnold
Todd Harrell
Chris Henderson
Mat't Roberts

’ Songs
Son ﬁpl?nlversal Inc.

World Radio History

HANGING BY A MOMENT
Jason Wade

G-Chilis Muslc

Songs of DreamWorks

HE LOVES U NOT
Pameia Sheyne (PRS)
Warner-Tamerlane Publishing Corp.

HEMORRHAGE (IN MY HANDS)

Carl Beli

Pener Pl Publlsh!n%

Unlversal-Songs of PolyGram International, Inc.

HERE'S TO THE NIGHT
Max Collins
Ton% agenson

iebels
Fake and Jaded Music
Less Than Zero Music
Southfield Road Music

HIT 'EM UP STYLE (OOPS!)
Dailas Austin

tron Music
EMI-Blackwood Music, inc.

| HOPE YOU DANCE

Tia Sillers

Cholce Is Tragic Music
€nsign Music Corporatlon

I THINK I'M IN LOVE WITH YOU
Cory Rooney

Dan Shea
Corl Tiffani Pubiishing
Dan Shea Musilc, Inc.
Sony/ATV Songs LLC

L AS PERFORMEDBY:

LIFEHOUSE

-

 writer” JAS
blishers:

HﬂnGlnG BV ?SL-JCHILLS MUSIC
A MOMENT S

DREAMWORKS




|F YOU'RE GONE

Thomas
Bidnis, Inc.
EMI-Blackwood Muslc. Inc.

INDEPENDENT WOMEN PART
Poks

Coryg Rooney

C Music, Inc.

Cori Tit¥ani Publlshlng
€kop Publishing LLC
Sony/ATV Songs LLC

JADED

Marti Frederlksen
€EMI-Biackwood Music, Inc.
Pearl White Music

KRYPTONITE (2nd Award)
Brad Arnold

Todd Harrell

Matt Roberts

€Escata Songs
Songs of Universal, Inc.

UNIVERSAL MUSIC PUBLISHING

LADY MARMALADE (2nd Award)
Bob Crews

Stone Diamond Music Corperation
Tannyboy Music

LOSER

Brad Arnold
Todd Harrell
Matt Reberts

Esahm:a Songs
Songs of Universal, Inc.

LOVE DON'T COST A THING
Amllie Danielle Hamris
Lawson

Greg

Connotation Music

Reach Global Songs
Wamr-Tamrlane Publlshlng Corp.

MOST GIRLS

Kenneth ‘Babyface™ Edmonds
€CAF Music

Sony/ATV Songs LLC

MUSIC
Ahmadzai

Mirwais
Wamer-Tamerlane Publishing Corp.

NO MORE (BABY 'MA DO RIGHT)
Cam’Ron

Killa Cam Music

Un Rivera Publish

Wamer-Tameriane Publishing Corp.

ON€E M?R(‘:btg\'v

om in
muuﬂc
ON€E STEP CLOSER
Rob Bourdon

Brad Delson

Joseph Hahn

Mike Shinoda

Big Bad Mr. Hahn Music

Kenjl Kotayashi Music
Nondisclosure Agrumcm

Rob Bourdon Music

Zomba Songs Inc.

LAY
Cheistina Milian

E:?nﬁanl aubllshlng‘
Songs of Universal, ing

| Sony/ATV Songs LLCH

FTY YEARS OF HONORING THE WORLD'S
| BEST SONGWRITERS AND CONGRATULATING
. THE INDUSTRY'S MOST CELEBRATED AND
SUCCESSFUL PUBLISHERS

PUT IT ON ME

Ja Rule

Irv ‘Gotti"Lorenzo

D J Irv Publishing

€nsign Music Corporation
Slavery Music

White Rhine Music, Inc.

THE REAL SLW SHADY
Tommy Coster

Eminem

€ight Mlle Stg € Music
€nsign Music Corporation
Strawberry Blonde Music

RIiDE wu"

City S

Dgnacom Publlshln?
Songs of Universal, Inc.

SHE BANGS

Robl “Draco” Rosa

A Phantom Vox Corg
Warner-Tamerlane Publishing Corp.

SOMEONE TC CALLMY LOVER

Janet Jackson
Black lce Publishing

SOUTHSIDE
MObE
The Cittle Idiot

Warner-Tameriane Publishing Corp.

STUTTER
Stsve Boons

L. Hamiiton Il
Tre Vant J. Hardson
J-Swift
Romye Robinson
John Sebastian
Mark Sebastian
Derrick “Fatllp” Stewart
€mandu Imanl Rashaan Wilcox
Alle s? Music Corp.

unkye Music

Crack Addict Music
€MI-Blackwood Music, Inc.
Mark Sebastian Music
Trlo Muslc Ca., Inc.
Zomba Songs Inc.

CHUCK BERRY

World Radio Hisiofy

BO DIDDLEY

BRAD ARNOLD

THANK YOU
Faul Herman (PRS)
€EMI)-Blackweod Music, Inc.

WHEN {T'S OVER
Cralg "DJ Homicide™ Bullock
Stan Frazier

Mgy Karges
€ Cquals Muse

Grave Lack of Talent Music
Warner-Tamerlane Publishing Corp.

WITH ARMS WIDE OPEN (2nd Award)
Scott Stapp

Mark Tremont

Dwight Frye Music, Inc.

Tremonti tapp Music

ICON
awanrds

LITTLE RICHARD



BY BRIAN GARRITY

NEW YORK—Bertelsmann could end
up taking a bath on its Napster invest-
ment should the cash-strapped swap-
pery file for bankruptcy, as sources
familiar with the situation predict it will.

‘The parent company of BMG Enter-
tainment has loaned more than $85
million to Napster—at one time the
most popular of the free music peer-
to-peer services on the Internet—
betting that the investment would pay
off in similar fashion to a wildly suc-
cessful financial gamble it made on
AOL Europe in the early '90s.

But pulling any profits from Nap-
ster—which has been offline since last
July and unable to relaunch as a for-
pay service—now appears unlikely.
The future of the file-sharing service is
in serious doubt in the wake of Nap-
ster’s board (controlled by venture
capital firm Hummer Winblad) spurn-
ing a Bertelsmann buyout offer and
its core management team—includ-
ing founder and chief technology offi-
cer Shawn Fanning and CEO Konrad
Hilbers—subsequently resigning in
protest (Billboard Bulletin, May 15).

While the Redwood City, Calif.-
based company had not filed for bank-

Bertelsmann Stands To Lose As
Napster Considers Bankruptcy

ruptcy as of press time, sources famil-
iar with the situation say such a move
is a distinct possibility.

Should Napster declare bankruptcy,
Bertelsmann, as the largest investor and
supposedly a secured creditor, is not
guaranteed to walk away with the ser-
vice's intellectual property—its brand,
technology, and consumer e-mail data-
base. With a host of other investors and
copyright infringement litigants also
looking for a payday, bankruptcy experts
say the fate of Napster’s assets will hinge
on their value relative to any secured
money the company owes.

If the assets are worth less than all
secured loans outstanding, a bank-
ruptcy court may let Bertelsmann walk
away with the remnants of Napster. But
that, in turn, could trigger a round of
legal claims against the media giant
from labels and publishers currently
suing the file-swapping service.

If the assets are worth more than
the secure loan claims, they may be
auctioned off to the highest bidder, or
Bertelsmann may settle with any
unsecured investors.

Additional reporting by Fd Christman

in New York.

EL-AMIN

RECORD COMPANIES: Qadree El-
Amin is promoted to CEO of Big3
Entertainment in St. Petersburg,
Fla., and Los Angeles. He was COO.

Kim Garner is promoted to sen-
ior VP of marketing of artist devel-
opment and media relations for
Universal Records in New York. She
was senior VP of marketing and ar-
tist development.

Janet Kleinbaum is promoted to
senior VP of artist marketing for
Jive Records in New York. She was
VP of artist marketing.

Dee Murphy is promoted to VP of
sales for Rhino Entertainment/Warn-
er Strategic Marketing in Los Ange-
les. She was senior director of special
markets and budget sales for WEA.

Kelly Mullens is named VP of
corporate communications for Uni-
versal Music Group in New York.
She was VP of business and corpo-
rate communications for Fleish-
man-Hillard.

SHERMAN

PUBLISHING: Susan Ranta is pro-
moted to director of music-sampling
clearance for Universal Music Pub-
lishing Group in Los Angeles. She was
manager of music-sampling clearance.

RELATED FIELDS: The board of
directors of the Recording Industry
Assn. of America promotes Hilary
Rosen to chairman/CEO; Cary
Sherman to president; Michael
Huppe to VP of anti-piracy counsel
and operations; Jonathan White-
head to VP of anti-piracy counsel,
Internet, and new media; Stanley
Pierre-Louis to VP of legal affairs;
and Brigette Tenor to VP of admin-
istration in Washington, D.C.

Larry Webman is promoted to VP
of Little Big Man Booking in New
York. He was an agent. Little Big
Man also names Jonathan Adelman
an agent in New York. He was a club
and college talent buyer for Clear
Channel Entertainment.

BMI Awards Honor Brad Arnold

BY MARGO WHITMIRE

LOS ANGELES—Brad Arnold of 3
Doors Down was named BMI pop
songwriter of the year at the per-
forming-rights organization’s 50th
annual Pop Awards, held May 14 at
the Regent Beverly Wilshire Hotel.

Four of his songs from the band’s
debut album, The Better Life (Re-
public/Universal Records)—“Be Like
That,” “Duck and Run,” “Kryp-
tonite,” and “Loser”—were on BMI's
“most performed” list this year.

“This is awesome,” says Arnold,
who wrote “Kryptonite” in his high-
school algebra class. “It’s totally an
honor for the band, though. It’s all
of us, not just me.”

The Matchbox Twenty hit “If
You're Gone,” penned by frontman
Rob Thomas, was named song of the
year for the songwriter and publish-
ers Bidnis and EMI-Blackwood
Music. The award is given to the
song tallying the most broadcast per-
formances during the Oct. 1, 2000-
Sept. 30, 2001, eligibility period.

Thomas, who was BMI's 1999 pop
songwriter of the year, is now among
an elite group of writers that has cap-
tured both the songwriter and song
of the year honors. Other double-
winners include Stephen Bishop,
Michael Bolton, Mariah Carey, Ken-
neth “Babyface” Edmonds, Dolly
Parton, and Will Jennings.

Universal Music Publishing was
honored as pop publisher of the year,
with 11 songs recognized at the

ARNOLD

golden anniversary gala. This dis-
tinction is given to the company
with the highest percentage of copy-
right ownership among the awarded
songs. In addition to the four that
won Arnold top honors, the award-
winning songs included “All or Noth-
ing,” “Breathe,” “Breathless,"”
“Change Your Mind,” “Hemorrhage
(In My Hands),” “Play,” and “Ride
Wit Me.” On hand to accept the
award was David Renzer, worldwide
president of Universal Music Group.

Other multiple honorees in pub-
lishing were Warner-Tamerlane
Publishing, EMI-Blackwood Music,
Escatawpa Songs, Sony/ATV Songs,
Black Ice Publishing, Cori Tiffani
Publishing, and Ensign Music,
all of which received three or
more awards.

Taking home three awards each

were songwriters Janet Jackson,
Cory Rooney, and 3 Doors Down
members Todd Harrell and Matt
Roberts. Double honorees were Mir-
wais Ahmadzai, 3 Doors Down'’s
Chris Henderson, and Red Hot Chili
Peppers Flea, John Frusciante,
Anthony Kiedis, and Chad Smith.

Lifehouse’s “Hanging by a
Moment” earned songwriter
Jason Wade the award for the
most-performed song on college
radio. From the band’s debut
album No Name Face, the song is
published by G-Chills Music and
Songs of DreamWorks.

Country tune “Amazed” collected
its third consecutive win in the pop
award category, while “Kryptonite,”
“With Arms Wide Open,” “Breathe,”
and “Lady Marmalade” each received
their second awards.

A highlight of the evening was the
presentation of the first BMI Icon
Awards to Chuck Berry, Bo Diddley,
and Little Richard. The trio were
honored for their contributions to
the musical world and their influ-
ence on later musicians.

Winners are determined by the
number of feature broadcast per-
formances on American radio and TV
during the eligibility year. BMI pres-
ident/CEO Frances W. Preston and
Los Angeles VP/GM of writer/pub-
lisher relations Barbara Cane hand-
ed out the evening’s awards. A com-
plete list of 2002 BMI Pop Award
winners appears on page 46.

Hatch Mulls Artists’ Rights, Licensing Bill

BY BILL HOLLAND

WASHINGTON, D.C.—At a May 15 hearing, leading law-
makers on the Senate Judiciary Committee urged the record
industry and Webcasters to work out disagreements on roy-
alty rates and reporting conditions forwarded by the Copy-
right Arbitration Royalty Panel (CARP) last month and did
not call for a legislative fix to adjust the still-pending rates.

As to the complaints of Webcasters that if the CARP rates
are approved they will drive Webcasters out of business, com-
mittee chairman Patrick J. Leahy, D-Vt., said. “If | had the
power to create a solution right now, I'm not sure what that
solution would be.” Apparently, lawmakers will wait until
May 21, when the Librarian of Congress will decide if the
CARP should be approved.

The hearing took a left turn when former
chairman Sen. Orrin G. Hatch, R-Utah, cit-
ing larger online music issues, announced
that he would initiate discussions with
Leahy to forge an artists’ rights and non-dis-
criminatory licensing bill.

“Let’s look at the larger context,” Hatch said.
“We've been monitoring this for six or seven
years. We thought they were on their way, but
they're not there yet. We know peer-to-peer pira-
cy and [industry] consolidation is not the way to go . . . and
we want more to accrue to artists.”

Hatch said he was “troubled to read in a recent issue of
Billboard Bulletin that a new study found that the major
labels’ own Internet services contain only 10% of the top
100 singles and only 9% of the top 100 albuins” and that
MusicNet “had only three current hit singles available,
even though the record labels that have licensed Music-
Net account for nearly 40% of The Billboard Hot 100"
(Billboard Bulletin, April 23).

In aMay 14 letter to Leahy, Hatch wrote: “The continued

lack of legitimate and diverse music will drive consumers to
unauthorized sites, as we have seen, and thereby makes legit-
imate ventures impracticable to launch.” Congress, he wrote,
should consider legislation “aimed at moving the industry
forward so that artists and creators can be compensated and
so that consumers could have choices to purchase and enjoy
music.” Provisions would include:

e an out-of-print revival right. Hatch describes it as
“a sort of safe harbor for artists or on their behalf to
allow services to provide streams or downloads, etc., of
out-of-print [recordings]”;

* direct payment to artists and ending “breakage” charges.
Hatch said, “We should explore the best way to accomplish
[direct payment of all royalties], as well as
addressing the relevance of such traditional
charges against artist royalties as those for break-
age, returns, free goods etc., in the context of
digital distribution.” Artists and managers say
such provisions in record contracts are not legit-
imate (Billboard, Sept. 29, 2001);

e artist rights in domain names. “Some
contracts purport to grant domain-name
rights to record companies in perpetuity,”
Hatch wrote, adding, “It makes sense for the
domain name to follow the artists from label to label” and
“to be controlled by the artist™;

¢ Copyright Office database modernization. “The data-
base is not easily accessible,” Hatch wrote, “and does not
lend itself to high-speed or high-quality [online] use [for]
clearing rights for legitimate online music services”;

* non-discriminatory competition protections. Hatch
wrote: “We should also consider extending non-dis-
crimination concepts of current copyright law to cover
online music distribution services where major labels could
be acting in an anti-competitive manner.”
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ADVERTISEMENT

pUlver.Com ® 115 Broadhollow Road * Suite 225 « Melville, New York 11747

AN OPEN LETTER TO THE MUSIC COMMUNITY.

A few weeks ago, in this very periodical, Sound Exchange, the RIAA’s mouthpiece and collection agency for sound
recording copyright holders and artists, purchased a full page advertisement in order to enlist Billboard readers to
support the usurious webcaster and radio Internet simulcaster royalty rate set to take effect this week.

As co-producer of EAT’M 2002 (www.eat-m.com), founder of pulver.com, RevUp Records and pulverradio.com, I
am disgusted with the nearsightedness of those claiming to represent rights holders. If they are victorious in their
neo-luddite quest, their victory will be Pyrrhic at best. I am announcing here and now that pulverradio.com is
changing its format to fit the only viable way to continue in this business: pulverradio.com will only play artists that
have signed the gratis sound recording Internet license posted at pulverradio.com. The bands and artists that
pulverradio.com will be forced to play will most likely not be major label acts. I assume most of the major record labels
would never waive the royalty obligation, because for them it is always about the almighty buck and nothing to do
with consumer choice. I hope there are people and labels that can help prove me wrong. I, for one, wholly support a
reasonable sound recording webcasting royalty based on a percentage of revenue or a minimum of $250 a year, not an
unreasonable one currently under consideration.

Plain and simple, Congress screwed up! Back when this sound recording royalty provision was being considered, many
assumed that one could take the stream and replicate it into a CD quality track and the listener would never have to buy
the CD. Hence, in a back door way Congress attempted to compensate the records labels for the perceived lost sale. As
listeners of Internet radio can attest to, the quality of the stream is nowhere near CD quality. Moreover, the onerous
notice and record keeping provisions, which is a separate but just as important brouhaha, will make millionaires of
software developers, millions in billing for attorney litigation fees and force many webcasters to close down.

I won’t let that happen. I am a tech visionary and proud of it. You have lost me. I will now support music by musicians
who understand that exposure overrides the paltry sums most of the recipients will see. The urge to listen not copy is
why people tune into Internet radio. The chance to hear something fresh, challenging and hip all comes to mind. If that
means unsigned bands and bands whose labels are progressive enough to recognize that the current royalty rate is
absurd, then so be it. pulverradio.com — fiercely independent. I like the way that sounds.

Sincerely,

Jeff Pulver

CEO

pulver.com
jeff@pulver.com

Proud Member of ASCAP. BMI & SESAC

EATM
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RAY CHARLES: 6 DECADES OF HITS

Billboard magazine pays a special tibute to
Ray Charles on his 60th career anniversary.
We look back at his remarkable accomplish-
ments over the years, his success on the charts,
and his powerful influence on the pop, jozz,
R&B and country genres.

Be a part of this special fribute.
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BY CARLA HAY
NEW YORK—The Irish Tenors are
proof that an effective TV campaign
can do wonders in revitalizing al-
bum sales. The Celtic trio of An-
thony Kearns, Ronan Tynan, and
Finbar Wright has made a come-
back on The Billboard 200 with its
current album, The Irish Tenors:
Ellis Island (Music Matters), which
re-entered the chart at No.
66 in the May 18 issue.
As much as 97% of the
sales were attributable to
a direct-response TV cam-
paign from Northport
Marketing (Over the
Counter, Billboard, May

mainly the East Coast.

According to Nielsen SoundScan,
the album sold 18,000 copies that
week, with the vast majority of the
sales coming from North-
port Marketing accounts.

That chart re-entry.
resulted in the album
achieving Heatseeker
Impact status, as it
graduated from the
Heatseekers chart into "\
the upper half of The Bill-
board 200. The album previous-
ly peaked on the Heatseekers chart
at No. 1 in the March 31, 2001, issue
and has been a steady seller on the
Top World Music Albums chart.

Bill Gilliland, Northport Marketing
project manager for the Irish Tenors,
explains why the TV campaign was
such a success: “On the Ellis Island
project, we sweetened the deal by
offering customers a free Ronan
Tynan CD to anyone who bought the
Ellis Island CD, cassette, or video.”

In addition to the efforts of North-
port Marketing, based in Northport,
N.Y,, the album’s sales were aided by

» |
18). which blanketed 'MES&MaMZ

Irish Tenors’ ‘Ellis Island’ Music
Aided By Northport TV Spots

U.S. distribution from New Hope,
Minn.-based Navarre.

The TV campaign ran from Feb-
ruary through April, and Gilliland
says that the remarkable response
from consumers “points out how
price-sensitive the market is.”

It seems as if the Irish Tenors can
count TV as their best marketing tool.
Without the benefit of mainstream

radio airplay, the trio has

been largely introduced
‘ to the American public
through PBS concert spe-
cials: 1999’s The Irish
Tenors, 2000’s The Irish
Tenors: Live From Belfast,
and last year’s The Irish
Tenors: Ellis Island have all
yielded hit albums of sim-
ilar titles. (The 1999 album The Irish
Tenors Home for Christmas scored
on the U.S. charts as well.) In addi-
tion, the trio was a featured
act on last year’s PBS con-
cert special A Capitol
Fourth, celebrating the
Fourth of July.

John McDermott,
g one of the original Irish
/ Tenors, was replaced in
2000 by Wright. The Irish
Tenors are represented by Mat-

tie Fox Management in Ireland.

“We've had an unprecedented level
of support from PBS and American
public television,” Music Matters
director of marketing Chris Cary
notes. He says the Ellis Island album
has a unique appeal to the U.S. mar-
ket “because America is a nation of
immigrants, and [famed immigrant
processing depot] Ellis Island has spe-
cial meaning to a lot of Americans.”

The Irish Tenors will embark on
a limited U.S. tour in August. There
also plans for a tour in November
and December.

ARTISTS &MUGIG

DMZ/Columbia’s ‘Stanley’ Is A Solo Trek

The Bluegrass/Acoustic Roots Legend Gets Produced By T-Bone Burnett

BY RAY WADDELL

NASHVILLE—At an age when most
professional musicians are ready to
back off both road and studio activ-
ity, acoustic legend Ralph Stanley
has hit a remarkably productive
streak and is showing no signs of
settling down.

Stanley, 75, has released eight
albums since 2000, and he maintains
a busy touring schedule. Yet anoth-
er release—an eponymous project
for DMZ/Columbia—comes June 1.
The album is the pilot project of the
DMZ/Columbia partnership, the for-
mer being a startup imprint of T-
Bone Burnett and film producers
Joel and Ethan Coen. Burnett and
the Coen brothers successfully
teamed up previously on the multi-
platinum O Brother, Where Art
Thou? soundtrack.

Executive-produced by Burnett,
Ralph Stanley forsakes Stanley’s
Clinch Mountain Boys for such
acoustic wizards as Norman Blake
and Stuart Duncan. But it still effec-
tively captures Stanley’s stark,
heartfelt tenor honed during thou-
sands of live performances and
some 185 albums.

When asked about his numerous
releases during the past couple of
years, Stanley says, “Well, yes, |
think that is a lot of albums. But
they seem to be buyin’ ’em, so I just
keep puttin’ ‘’em out.”

The new record is the first of six
that Stanley will record for DMZ/
Columbia, following a relationship
with Rebel Records that lasted more
than 35 years. This is also the first
album that Burnett has produced for
Stanley, with the exception of their
pairing on the O Brother soundtrack.
Accustomed to charting his own
course in the studio, Stanley says
Burnett was “fine to work with,”
adding, “he knows what he’s a-doin’.”

Stanley says Burnett suggested the
bulk of the material on Ralph Stan-

ley, which largely consists of new
arrangements on traditional, if rarely-
heard, chestnuts. “We went way back
to some older songs I heard when |
was just a boy,” Stanley says. “Some
of ’em I'd never even heard before.”
The album’s material alternates
among such uplifting gospel fare
as “Lift Him Up, That’s All” and
the soaring “Great High Moun-
tain” to lovelorn heartache in

“Girl From the Greenbriar Shore”
and “Look On and Cry” to the Cel-
tic tale of adultery and murder
“Little Mathie Grove.”

Stanley’s voice remains a note-
bending marvel, instantly recog-
nizable and often goosebump-
inducing, particularly on such a
capella readings as “Twelve Gates to
the City” and “I'll Remember You
Love in My Prayers.” Stanley says,
“Well, I should have [my own style]
by now. I guess there ain’t no other
sound like it, good or bad. I can do
things now with my voice that |
couldn’t before.”

Stanley laid down his banjo while
recording the album, opting to
offer up vocals only. “I told ’em I
didn’t want to play on this record. I
can put so much more into my sin-
gin’ when I don’t have to study
about playin’.”

The planets are aligned to make
this debut DMZ/Columbia release a
winner, those marketing the project
believe. “Coming to the party is not
only this legendary musician but
also this team from DMZ in their
first release since O Brother,” says
Columbia senior VP of marketing
and media Larry Jenkins. Several
distinct audiences will be targeted,
according to Columbia VP of mar-
keting Greg Linn. “You've got
Ralph’s traditional bluegrass mar-
ket that has supported him for years
on albums and tours,” Linn says.
“Then you've got the O Brother
market, and you’ve also got a colle-
giate market that is discovering this
music, because it’s real. We plan to
address each area.” Additionally, the
label will capitalize on Stanley’s
presence on the high-profile Down
From the Mountain shed tour,
which begins in June.

Geoff Stoltz, senior buyer for
Torrance, Calif.-based Wherehouse,
is optimistic for Ralph Stanley—if
cautiously so. “I’'m not sure it’s
going to do O Brother-type num-
bers, but Dr. Ralph Stanley’s visi-
bility has risen considerably from
that album and the tour, and we’d
love to see lightning strike again,”
Stoltz says. “We’ll have it in some
of our key programs and support it
along the third leg of the Down
From the Mountain tour, when it
plays our markets.”

Even with such a busy schedule
and new releases planned, Stanley
admits he remains enamored of per-
forming. “We're leavin’ today on
another tour. I like to fish, but I'd
rather do this.”

No.

CANCERSUCKSMUSICHEALS.COM
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[ You don't know what a chart is until it's hanging off your hospital bed. ]
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Breeders Bounce Back With ‘TitleTK’

4AD/Elektra Set Is Band’s First Since 1993 Smash ‘Last Splash’

BY WES ORSHOSKI

NEW YORK—In a charmingly scatter-
brained sort of way, the Breeders’ Kim
Deal has veered off the question-
answer-question interview path to de-
bate which pronunciation of the Los
Angeles neighborhood Los Feliz is
technically correct—the commonly
used (by non-Spanish-speaking folks,
anyway) “los fee-less” or “los fa-leez.”

“We just talked about this yesterday
or the day before yesterday,” Deal says
to both the interviewer on the phone
and guitarist Richard Presley, who is
sitting nearby. “You know, when you
say ‘Feliz Navidad,’ it’s ‘fa-leez.’ It
should be ‘los fa-leez,’ not ‘los fee-
less,’ ” she says, sounding satisfied.

“Fa-leez” or “fee-less,” the neigh-
borhood is being discussed because it’s
home to drummer Jose Medeles. Yet
it’s really another area of town, East Los
Angeles, that is of more importance, at
least in Breeders lore, anyway. It’s there
that the remainder of the band—Deal,
sister Kelley Deal, Presley, and bassist
Mando Lopez—call home, and it’s
there, two years ago, that the seeds of
the Breeders’ long-overdue return to
the studio and stage were planted.

After a frustrating stay in New York,
Kim moved to East L.A. in summer
2000 with hopes of mounting a Bree-
ders resurrection—which is completed
Tuesday (21), when 4AD/Elektra issues
Title TK, the act’s first set since its 1993
alt-rock smash Last Splash.

She moved west after meeting
Medeles and Presley—members of the
L.A. punk band Fear—one night in
New York. The chance encounter—
which came as Kim was becoming

increasingly annoyed with New York
musicians who wanted to be paid to
practice—led to an all-night jam ses-
sion that spilled into the morning.
Presley recalls, “Afterwards, she said,
‘I'd like to come to L.A., and maybe we
could jam together and see what hap-
pens.’ And, we were like, ‘Yeah, what-
ever, sure.’ It's Kim Deal, you know?”

THE BREEDERS

—leader of the Breeders and former
bassist/vocalist of revered alt-rockers
the Pixies—*“But, sure enough, we
kept up correspondence over the next
few months, and she came out here in
June 2000 and we started jamming.”

The move came after the Breeders
had dissolved into side projects (most
notably the Amps and the Kelley Deal
6000), the eventual departures of Last
Splash rhythm section Josephine
Wiggs and Jim McPherson, and, to put
it simply, too much alcohol, too many
drugs, and a little rehab.

Although Kim says she played a few
shows as the Breeders in the late "90s,

(/l/(oza'zt. Bwac{way.
(Wa'zﬁoli (/l/(ac{[aon Oquanua. Bs'zgc{o'zf ;

You're never far from exceptionally good company.

From Lincoln Center to the Met, when you stay with us,
we'll keep you close to the best things in Manhattan.
Including fine dining at our Conservatory Cafe.

Happy Hour § pm-7 pm
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8290 Suites

For reservations, call 800-223-4164.

THE MAYFLOWER HOTEL
ON THE PARK ¢ NEW YORK

15 Central Park West at 61st Street, New York, NY 10023 212-265-0060
www.mayflowerhotel.com

it wasn't until Kelley rejoined her in
Los Angeles with Presley and Medeles
that the act was officially reborn.

With the band jelling and momen-
tum finally building, Kim and compa-
ny resurfaced with a free show in late
2000 at Mr. T's Bowl, a former bowling
alley in L.A.’s Highland Park neigh-
borhood. The gig, a chance for the
group to scratch its building perform-
ance itch before the Deal sisters head-
¢d home for Christmas, was booked at
nearly the last minute by a band friend.

“We wanted to go out and play, but
we didn’t want to charge anybody,
because we only had, like, a half-hour
set, and we were playing a lot of new
stuff,” Kim recalls. “But we wanted to
try our new stuff out. We just wanted
to play!” On a Saturday night, the
band booked an early set—so as not
to disrupt the night’s already-set
schedule—for the upcoming Tuesday
night. “So [on Tuesday] we unload
our gear and we go to play, and the
fuckin’ place is packed! We thought
we'd be playing in front of six people,
all our friends.”

Starting at Mr. T’s, momentum has
continued to build around the Breed-
ers, as the band has trekked the States
and Europe previewing the Steve Albi-
ni-engineered 7itle TK, an often quir-
ky, sometimes moody, and always ex-
citing alt-rock romp that proves
unpredictable and fun while sticking
to the band’s style (see review, page 22).

In many respects, that the band has
been away for nearly a decade has
proved a non-factor, says Elektra VP of
marketing and artist development
Dana Brandwein, who notes that sup-
port and interest from both press and
key indie retailers has been strong.

“I think people were excited about
the Breeders coming out with a new
album in the first place, but then to
not be disappointed—to be incredibly
enthusiastic instead—it’s kind of like,
‘Wow, this is just terrific,’ ” Brandwein
says. “It’s kind of exciting to know
that a band can be out of the market-
place for a little while, come back, and
still have fans not only staying steady
but being really excited about what
they've gotten.”

Elektra’s street team is helping
spread the word on the set, as are free
downloads (available on various sites)
of “Huffer”"—for which the band,
which is managed and booked by
Kevin Oberlin in L.A., has shot a video.

The press on Title TK seems to be
driving sales of Kim’s Amps set
(1995’s Pacer), as well as those of
Pixies and past Breeders sets, says
Jim Kaminski, rock buyer for Tow-
er Records’ Greenwich Village store
in New York.

Kaminski says it’s not too tough to
figure out why the band’s fans have
remained interested: “The band hasn’t
done anything to damage its credibil-
ity. They didn’t rush to put out a fol-
low-up, and they didn’t make any
music that’s turned anybody off.”

-

Beat

NEW WAVE: Just as the Billboard Hot
Country Singles & Tracks chart showed
that country radio has widened its
doors to welcome a number of entries
from independent labels during the
past 18 months, it looks as though
radio stations reporting to the Bill-
board Adult Top 40 chart are similarly
opening their arms to artists signed to
indie record companies.

In the May 18 issue, two new in-
dies, Immergent Records and Gold
Circle Music Label Group, made their
debuts on the Adult Top 40 chart with
songs from Dishwalla (“Somewhere
in the Middle”) and Meredith Brooks
(“Shine”), respectively. TVT’s Default
is also experiencing great success on
the chart with current hit “Wasting

B3388

DISHWALLA

My Time.” Both Immergent and Gold
Circle are distributed through RED;
TVT is self-distributed.

Other indie artists who have chart-
ed in recent months include Josh
Joplin Group and Jeffrey Gaines (both
on Artemis), Edel acts Roxette and Jo
Davidson, and Extasy artist Laura
Dawn. (Creed, a fixture on the Adult
Top 40 chart, is not considered an indie
act by Billboard because its label,
Wind-up, is distributed through BMG.)

“I think this format was always re-
ceptive to indie labels,” Gold Circle
Music Label Group CEO Rob Dillman
says. “But most indie labels, like Wind-
ham Hill or Epitaph, did a specific type
of music that wasn't really mainstream.
With the exception of Jive, I don't think
there was one geared to hot AC or adult
top 40. Now, indie labels are starting to
embrace this kind of music.”

Immergent Records CEO/chairman
John Trickett admits that the level of
entry for the adult top 40 market is steep:
“It was more expensive for us in terms
of indie promo costs, and we're compet-
ing for fewer slots [than some other for-
mats]. This is a tough route. It would
have perhaps been easier if Dishwalla had
made a harder record and we would have
pushed it more as an indie rock record,
but we made the record not worrying
about the format it would fit into.”

That freedom to make the record
the band wanted to make is one rea-
son Dishwalla, which was formerly on
A&M and Interscope, chose Immer-
gent, lead singer J.R. Richards says.

=

by Melinda Newman

“We know we're a priority for them.
We also wanted to get out of the cor-
porate structure and having to go
through another merger.”

Richards acknowledges that signing
with a new indie does require a certain
“leap of faith. You don’t have the lever-
age at radio that you had at a major,
because the [indie] doesn’t have a track
record, but just because you're on a
major label doesn’t mean they use the
leverage for you.”

Dillman, a major-label veteran, feels
that the quality of music makes up for
the lack of leverage the indies may
have. “When I was at Epic or Mercury,
you had leverage, but if the station
didn’t think the song worked for them,
they still weren't interested.”

Dishwalla and Brooks, who was pre-
viously on Capitol, are also making in-
roads at radio because they are known
quantities; Dillman admits it’s harder
to take a new act to radio. “You get a
head-start because you don't have to
go to radio and explain who Meredith
Brooks is. You can get right into the
conversation of the song. We're find-
ing that adult top 40 is more receptive
to her than some new artists because
her name means something to them.”

Brooks, whose album arrives Tues-
day (21), will open for Melissa Ethe-
ridge on her summer tour. Dishwalla,
whose Opaline hit stores April 23 and
debuted at No. 12 on the Billboard
Independent Album chart, is on the
road into the summer.

CREATIVE ANGST: For Grammy Award-
winning composer Danny Elfman—
who was honored with the Richard Kirk
Award May 15 for outstanding career
achievement at the annual BMI Film &
Television Awards (see story, page 19)—
the creative process of scoring a film
remains a painful one. “The first week
will be scattered and chaotic; I'll feel like
it's never going to come together . . .
Then [ go through a period of despair,
thinking that it's not going to work, that
it's never going to come together. That’s
followed by a period of euphoria where
I have been saved by the muses,” says
Elfman, who composed the music for
Spider-Man and is currently working
on the score for Brett Ratner’s new film,
Red Dragon. After the director signs off
on the direction Elfman is taking, he
says, he’s once again plunged into
despair, spending weeks “in solitary
confinement [and] asking people to
start my car since I haven't left the
house. That depressing and difficult
period will be followed again by eupho-
ria when [the film] comes out and I
experience the finished product.”

Additional reporting by Margo Whit-
mire in Los Angeles.
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U2 Helmsman Lillywhite Fosters, Signs lowa’s Rearview Mirror
Teens Put The ‘Real World’ On Hold After Catching The Eye, Ear Of Lauded Producer/Gobstopper Records Chief

BY JILL PESSELNICK
LOS ANGELES—When the Cresco,
Iowa-based Rearview Mirror first
formed five years ago, its eldest mem-
ber was a mere 15 years old. At the
time, lead singer Adam Ptacek thought
that the quartet would perform at local
clubs through high school and that
they would then likely disperse to sep-
arate colleges. But the opportunity to
make music a career was put on the
table by producer and Gobstopper
Records founder Steve Lillywhite, and
now the 18-to-20-year-olds are await-
ing the June 4 release of its debut
album A/l Lights Off. (It will be dis-
tributed by Palm Pictures through the
Alternative Distribution Alliance.)

“We were just in it to have fun,”
explains Ptacek of the band’s original
goals. “We never expected it to go as
far as this. We were all planning on
going to college, and we just kind of
got caught up in the whole thing.”

Though initially met with resistance
from its peers, Rearview Mirror (which
also includes guitarist Matt Olson;
bassist Jason Ptacek, Adam’s older
brother; and drummer TJ Kammer)
steadily acquired a local fanbase in
Iowa and particularly in nearby La
Crosse, Wis., throughout its high
school years. (Adam Ptacek, the
youngest of the group, won’t be don-
ning a cap and gown until the end of
this current semester.) Playing most-
ly Creed and Limp Bizkit-type covers,
the act often worked four-hour sets at
isolated bars.

By 1999, the group shifted focus and
made its own 12-track album. Though
the project itself didn’t attract atten-

tion, Rearview Mirror’s continual club
performances caught the interest of
Norbert Nix, VP of Refugee Manage-
ment, a Nashville-based firm. Nix
became the group’s manager, and soon
it was doing showcases for major
labels.

“We played for Interscope in LA. It
was the weirdest experience ever,”
Adam Ptacek says. “We had been there
for about two hours before we actual-
ly played, so we were just sitting
around thinking about it. Finally, the
[executives] walk in and they just point
to you and you're supposed to start. It’s
like sitting there playing for a judge.”

It was a far different experience that
led Rearview Mirror to Lillywhite’s
Gobstopper Records. Lillywhite, who
has produced albums for such major
acts as U2 and Dave Matthews Band,
first heard of the group on an Internet
mailing list, and ended up making a
trip to La Crosse to see them live. “We
could see him in the crowd rocking
out the whole time,” Adam Ptacek
recalls. “It was crazy because he
couldn’t dance very well. After the
show, he said, ‘I have ideas for this and
ideas for this.” It was great.”

Lillywhite was intrigued by the act
because of some of its similarities to
an early U2. “I was looking for a band
that really gave me the sort of feeling
that U2 gave me when I first met them,
which was something not musically
the same—because the world has
moved forward in that way—but the
sort of commitment between them-
selves,” he says. “You couldn’t imagine
these guys being in two or three bands
at the same time. That’s the sort of
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REARVIEW MIRROR

‘The album has a lot
of observations about
living in a small-town
community. We saw a
lot of talented people

throwing their lives

away for something
simple and easy like
working in a factory
or getting drunk
and arrested.’
—ADAM PTACEK, REARVIEW MIRROR

commiftment I mean.”

Rearview Mirror’s musicianship and
vocal prowess (Adam Ptacek’s voice is
at times soft and emotional, at others
angry and rough) rated among the
best that Lillywhite had ever heard,
and it was such songs as first single “In
the Beginning,” a passionate track
with rousing guitar riffs, that stayed
with him. “{The album] has a lot of
observations about living in a small-
town community,” Adam Ptacek says.
“We saw a lot of talented people throw-
ing their lives away for something sim-
ple and easy like working in a factory
or just going out on the weekends and
getting drunk and getting arrested. 'In
the Beginning’ is about someone |
knew growing up who changed and
became this real jackass. Their whole
life was this big struggle of avoiding
who they really were.”

The challenges of breaking out of
the small-town mold is skillfully
addressed in the ballad “City Walls,”
while the hardcore “Animal” is a heat-

strong, while “In the Beginning” has
already earned radio support on such
stations as KFMW in Waterloo, lowa.

The station’s PD, Michael Cross,
says, “If the Korn record wasn’t out
there, it would be my No. 1 request. I
think the song has legs. The chorus is
just so infectious, and there is just
something about it that sticks with

you. We're in it for the long run.”

And that is just how Lillywhite feels
about the band. “We want to build this
thing over the long term,” he says. “We
don’t want to rush it. I believe in the
record, and there’s no rush for it to
race up the charts. There are a lot of
songs on there that I think will do very
well over the next year or so.”

ed exploration of a person unable to !

see his or her own degeneration.
“Guilty.” winner of a 2000 Tonos song-
writing competition, is another album
highlight that further delves into the
idea of personal accountability.
(Rearview Mirror’s songs are published
by Rearview Music/ASCAP.)
Lillywhite says that the group,
which is booked by Brody Becker of
Nashville-based Monterey Artists, will
focus on touring the Midwest for now
and will add tour dates organically.
Local retail reaction is likely to be

|
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BY ADAM G. KEIM

Mojo/llve Punk Act Goldfi inger Presses On With ‘Open Your Eyes’

MINNEAPOLIS—Though they’re
not fond of being pigeonholed,
Goldfinger happily settles for a
contemporary punk classification.

“They have obvious [main-
stream] rock overtones,” Jive mar-
keting VP Kim Kaiman says, “but
they have a little more in common
with the best punk bands.”

Goldfinger’s forthcoming album,
Open Your Eyes, was released May
5 in Canada and is due in the States
Tuesday (21) via Jive's new Mojo/
Jive imprint. Having already re-
leased several albums, the band has
decided to take a serious turn with
its new release.

“Goldfinger has a history,” Kai-
man adds. “They are not just anoth-
er new band. With this new release,
they are now poised to break bigger
than they have before.”

Most of the songs performed by
Goldfinger are written by front-
man John Feldman, who also
produced the set. Many of the
songs are written from a person-
al perspective.

“It’s hard to write songs,” he
says. “Every song on the record
has a different meaning to me, and
every song is really different.
Every time I try to write some-
thing when I am not inspired, it
turns out like poo.”

Feldman and the band members
feel it is important to write songs
about things they believe in. Being
a strong animal-rights activist,
which is apparent on the songs
“FTN” and “Open Your Eyes,”
Feldman also conveys his message
in the video (which was directed
by Troy Smith).

“I wanted to show people slaugh-
terhouse footage, because it is the
best tool I have on how animals
are treated,” Feldman says. “But
with videos, there was so much
that had to be diluted. It was hard
for me to use subliminal mes-
sages, like having a big piece of
ham that turns into an animated
pig. But we have lots of ideas
crammed into three minutes. We
had fun making it.”

Throughout the set, the band
shares its stance on issues with
startling lyrics, slamming Ted
Nugent, Jennifer Lopez, and MTV
in 39 minutes of energetic bursts
of heavy punk-pop.

Open Your Eyes does have some
questionable contributions, such
as the bubble-gum-hinting “Tell
Me,” the borrowing of the all-too-
recognizable “00o wa ha ha ha”
that Disturbed has made so popu-
lar, and the ear-piercing guitar
screeching that starts out the CD.
But those distractions are easily
made up for with potent lyrics in
“Spokesman,” “Dad,” and “Janu-
ary”; touches of humor; the musi-
cal ability to have none of its
songs sound similar; and the
insanely aggressive drumming of
Darrin Pfeiffer.

Now wrapping up a tour with
Sum 41, Goldfinger is heading to
Europe for a week this month and
will then return to the States for
its own tour, to be supported by
Mest, Riddlin’ Kids, and the Used.

“Touring is grueling, because our
stage show is pretty intense,” Feld-
man notes. “Despite the shin
splints and sore backs, we try to put
on the best performance we can. It’s
work, but we have built a following

GOLDFINGER

because of our live show.”

Jive is working the album at college
radio and via street marketing teams.

The band, which is having its
own Goldfinger skateboard deck
designed, is also expected to be
heard at the 2002 ESPN X Games
in Philadelphia.

Kaiman notes, “It’s a crowded
marketplace. There are lots of
bands competing for limited spots,
and that’s the only thing holding

Goldfinger back. They’il win
though, because they have the
honest factor; they are doing
something that is so completely
truthful to who they are. They will
be noticed for that.”

Goldfinger is managed by Steph-
anie Brownstein of SMB Manage-
ment, and John Reese of Freeze
Management, both in Los Angeles.
They're booked by Ken Fermaglich
of the Agency Group in New York.
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Snarly Youth Gang Trail Of Dead Is On The Rise

‘Source, Tag & Codes’ Is Texas Act’s Third Set, First For Interscope

BY ANDREW KATCHEN
BOSTON—Where some bands pres-
ent themselves as four separate
individuals, post-punk gatecrashers
... And You Will Know Us by the
Trail of Dead (commonly referred
to, for brevity’s sake, as Trail of Dead
or Trail of the Dead) operate as a
smartly dressed youth gang that
tackles adversity with loud guitars,
panache, and matching haircuts.

On its third album and Inter-
scope debut, Source, Tag & Codes,
Trail of Dead further demonstrates
its proficiency as crushing song-
smiths and flashy lads, all the while
promulgating its desire to smash
past the mainstream quagmire and
kick everyone square in the pants.
Radiating with devilish
and feminine good
looks, snarly attitudes,
and a glass-shattering
oeuvre, this little-united
front could be just the
visceral shot in the arm
today’s rock world des-
perately needs.

Singer Conrad Keely
mentions that, when not
recording, the majority
of his time is spent keep-
ing busy with all things
Trail of Dead. Since com-
pleting Source, Tag &
Codes with producer
Michael McCarthy, the
band has been consis-
tently occupied with
multiple endeavors; not
to mention the fact that
it has been on the road since the
set’s Feb. 26 release.

“We haven’t had a break,” Keely
says. “After we finished recording,
we did two short tours of the U.S.
and one through Brazil. Our plate is
really full with other projects right
now as well. We're planning on put-
ting out a [fanzine] that will be given
out separately with the record. We're
also developing videos for three
songs, and we’re planning a type of
video experience where you can
watch [the clips] individually or as
one continuous piece.”

Embedded in Trail of Dead’s atti-
tude is a weary fascination with
and self-conscious acceptance of
religious doctrine and belief. Keely
and guitarist/drummer Jason
Reece commonly conjure images
of idol worship, pop culture vacu-
ousness, and the dehumanizing ef-
fects of technology in their impas-
sioned wails. On Source, Tag &
Codes, the song “Homage” finds
Reece delivering the darkly mes-
sianic lines “Brutal kids of this
promised future/I call out to all
those young and blackhearted/Do
you believe in what I have seen?”
with a frightening howl.

But Keely asserts that not every
track on the set stems from a need
to be confrontational or antagonis-
tic: “When we started as a band, the

early songs came from an intense
anger. You know, I would have a spe-
cific anger at one person, and that
would inspire a song. But as the
band progressed, | suddenly found
out I wasn’t as angry anymore. [ was
feeling good about touring and play-
ing—I was doing what I wanted.”
Commonly regarded for live per-
formances that crescendo with
instrument-smashing spectacles,
Keely asserts, with just the slight-
est bit of pretense, that this climax
brings the band closer to its craft by
blurring the lines between human
and instrument. “It allows us to
really see inside the instrument,
really stare into the ass of the
instrument, as one might stare

previous releases with a newfound
focus, Source, Tag & Codes finds
Trail of Dead hemming in its sound
with a simple yet inspiring musical
vocabulary. On its second album,
Madonna (Merge, 1999), the band
favored the contrasting use of eclec-
tic flourish and minimalist leanings;
this stunning juxtaposition exposed
the listener to newfound intricacies
with each listen.

Source, Tag & Codes is a largely
stripped-down affair with a big
sound and high production value.
The song structure is based around
the use of loud and quiet dynamics,
producing visual and dramatic
compositions while Keely and
Reece scream (and sometimes sing)
over the music with

... AND YOU WILL KNOW US BY THE TRAIL OF DEAD

down the ass of death; see their cogs
and machinations, its meshwork, its
craquelure, its grain—the blueprint
from which it sprang.”

Elaborating on Trail of Dead’s
major influences is a much simpler
task in comparison to discussing its
evolution as a band. Conflicting
reports on the group’s development
abound—from the origin of its
name to the circumstances leading
to its formation—thus further
adding to its mystique and making
an accurate Trail of Dead biograph-
ical sketch nearly impossible. But
to further conflate the lines of art
and fiction, Keely asserts that Trail
of Dead’s story is quite simple: “We
are not the least bit interested in
mystery or enigma.”

According to Keely, the group
formed in the band members’ home-
town of Plano, Texas, in 1993; he
adds that, at the behest of a local
youth-group pastor, he, bassist Neil
Busch, and guitarist Kevin Allen re-
located to Austin to try to join Reece
and make an impression on Austin’s
indie-music circuit.

Conversely, during a mini-docu-
mentary about Trail of Dead, the
band cites 1995 as the year in which
they formed, and that somehow
migrations from Seattle and Hawaii
also fit into these early stages.

Covering territory explored on

alarming conviction.
Beginning the album,
“It Was There That | Saw
You” starts with relent-
lessly loud guitars and

quiet and wandering
midsection only to con-
clude on an equally loud
note. Building on the
intensity of the preceding
tracks, “How Near, How
Far” and “Monsoon” are
comparatively calm, mid-
tempo numbers allowing
the listener a breathing
space before the album
climaxes. “Days of Being
Wild” is perhaps Trail of
Dead at its punkest and
most abrasive, showcas-
ing Reece’s throat-shredding snarl
with an underlying and ghostly spo-
ken-word speech by Keely. The song
collapses at the feet of “Relative
Ways,” a rocking and cool number
with a thoroughly enrapturing and
frantic conclusion.

Paul Kremmen, head of market-
ing for Interscope, says the band’s
music “is very much their own.
The band has a very clear and orig-
inal idea of what they want to
achieve, and that will have a sig-
nificant impact on the marketplace
at large. They've created a follow-
ing for their music, which is
unique and enlightened, and our
task is not to screw it up.”

Right now the label is focused on
keeping the band on the road
through the summer—a move that
retailers believe is a wise move.

“This is not a band requiring big
bells and whistles,” says Bradley
Andrews, manager of a Virgin Mega-
store in Los Angeles. “The band is
building an audience the old-fash-
ioned way—by playing live and prov-
ing their chops.”

Trail of Dead is managed by Chris
Donohue and Pat Magnarella at
Atlas Third Rail in Los Angeles. The
band is booked by Christian Bern-
hardt at the Kork Agency, also in
L.A. The act’s songs are published by
Don’t Steal Our Music, ASCAP.

then collapses into a-

ore.

It’s almost like something out of a
Seinfeld plot: Earlier this year,
Simon Foster and Melanne Mueller
went to MIDEM to present a revolu-
tionary concept: a new record label
that doesn’t make records. But of
course, when two of the most high-
ly respected figures in the busi-
ness—Foster, the founder of Virgin
Classics and a former executive at
EMI and BMG; Mueller, a veteran of
Denon, BMG, and Andante—want to
talk about a new idea, the industry
pays attention.

At a glance, the Avie label, which’

will debut at retail with six new
releases May 28, appears to be yet
another ambitious upstart, albeit one
that boasts artists of a remarkable

FOSTER AND MUELLER

pedigree. The fundamental differ-
ence with this venture is that those
artists retain complete control and
ownership of their recordings. In a
sense, they are the record company.

According to Foster, the idea
behind Avie arose from the growing
number of sponsored recordings
proliferating on major and inde-
pendent labels alike. Sponsors,
ranging from individual patrons to
charitable organizations and even
major corporations, are being called
upon to underwrite the expenses of
recording classical music. Ulti-
mately, most of those recordings
become the property of the labels
that issue them.

“It struck me as a fundamental
problem that artists not only put
their heart and soul into making
records, but increasingly over the
years, they've been putting finan-
cial resources into making these
recordings,” he says. “It was unfair
for them to find themselves with
those records being deleted or
transferred to another company. If
the artists controlled their own
recordings, then at least this could
never happen.”

Crunching the numbers, Foster
determined that many artists foot
the bill for their projects up to the
point of delivery of the master tape.
“The record company then takes
ownership of it and does the last bit
of the job: artwork, sleeve notes,

by Steve Smith

translations, manufacturing, and
marketing,” Foster explains. “Mar-
keting aside, the overall cost of a
project that [the label’s portions]
represent is often as little as 10%.
Why shouldn’t the artists go that
extra half-mile and effectively own
and control their own copyrights by
actually paying for the last bit?”

Foster found inspiration in the
success of the London Symphony
Orchestra’s LSO Live label and the
grass-roots approach of Emerson
String Quartet cellist David Finckel
and pianist Wu Han’s Artist Led
imprint. However, rather than urg-
ing artists to start individual im-
prints, Foster envisioned a new
model for a label, one that would
help artists handle manufacturing
and distribution while leaving own-
ership completely in their own
hands. The label provides a corporate
identity to attract the interest and
trust of distributors and retailers,
who might balk at a plethora of indi-
vidual efforts. Foster also has plans
for an extensive, ambitious Web
presence for Avie.

A hefty Rolodex amassed during
more than two decades in the busi-
ness enabled Foster to attract top-
rate established talent. A new record-
ing of Handel’s opera Tamerlano by
Trevor Pinnock & English Concert
is certain to attract widespread atten-
tion. Avie will also release Can-
cionero, the latest from the Dufay
Collective, an early-music consort
well-known for its recordings on
Chandos. Conductor Jan Latham-
Koenig conducts the Strasbourg
Philharmonic in authentically Gal-
lic performances of Franck’s Sym-
phony in D Minor and Psyché.

Foster also hopes to break a hand-
ful of up-and-coming artists, among
them lutenist Jacob Heringman,
Philadelphia Orchestra principal
flutist Jeffrey Khaner, and eclectic
Belize-born composer/performer
Errollyn Wallen. Outside of North
America, Avie will administer the
San Francisco Symphony’s SFS
Media label (whose recently issued
recording of Mahler’s Symphony
No. 6 is surely Avie’s 900-pound
gorilla elsewhere in the world),
while Lara St. John’s recently self-
released disc of Bach violin concer-
tos will be released under the Avie
imprint outside the U.S.

In return for its services, Avie
takes a small percentage of net
sales, comparable to a manager’s
commission. The artist owns not
only the copyright to the recording
but also the physical product. “Apart
from our name and our logo,” Fos-
ter says, “we as a company own no
part of the recording whatsoever.
We’ve turned everything on its
head: The artist owns everything to
the point of final sale.”
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J-LO FEELS ‘ALIVE’: Jennifer Lopez
didn’t intend to write the end-theme
music to her new film, the stylish
thriller Enough. It happened by
happy accident.

“My husband [Cris Judd] had
been writing melodies, with no spe-
cific songs in mind,” she recalls. “We
were an our honeymoon, and he
started to play this beautiful piece of
music for me. [ knew that it would
make for a wonderful song, so |
started writing words to the melody.
It was easy to be inspired by the
melody he’d written.”

Producer and longtime Lopez col-
laborator Cory Rooney soon entered

the picture to add elements to the
song that would become “Alive.”

“After we finished it, I played it for
the people making Enough, and
they loved it,” Lopez says. “It’s a
song that means the world to me
because of its positive message—and
because it’s something that I creat-
ed with Cris.”

“Alive” is also featured on the
singer/actress’ current smash al-
bum J to Tha L-O! The Remixes,
and it will soon be released as a sin-
gle. Chris Cox and Barry Harris
(aka Thunderpuss) have reconfig-
ured the ballad into a club-ready
dance track.

“Oh, and it pumps,” Lopez says
with a smile. “I can’t wait for people
to hear it.”

Lopez adds that she also can’t wait
for moviegoers to see Fnough,
which opens in the U.S. Friday (24).
Directed by Michael Apted (The
World Is Not Enough, Gorillas in the
Mist, Coal Miner’s Daughter) from
an original screenplay by Nicholas
Kazan, the film also stars Billy
Campbell, Juliette Lewis, and Noah
Wyle. It marks a stark, compelling
change of pace for Lopez, as she
takes on a role that is at once filled
with extreme physical action and
features a woman’s remarkable in-
ternal shift from maximum fear to
maximum strength.

N
by Larry Flick

“I loved the script, because to
me it was a kind of female Rocky,
but more real and intense, more
based on the kind of events that
happen in real life,” she says.
“Slim, the character I play, goes
from being just a normal girl
working as a waitress to marrying
Prince Charming. Then she loses
it all, everything she believed in,
and must fight her way back to
take control of her life. I really
responded to her courage and
her strength.”

Beyond Enough, Lopez will fur-
ther combine her acting and
singing careers when she takes on
Carmen, a modernized version of
the 1954 feature Carmen Jones,
which earned an Oscar nomina-
tion for Dorothy Dandridge, the
actress who portrayed the title
character. The film was also re-
cently revamped by MTV into Car-
men: A Hip-Hopera, starring Des-
tiny’s Child singer Beyoncé
Knowles. Although the specifics of
the Lopez feature are not con-
firmed, the project is said to be
scripted by Craig Pearce of Moulin
Rouge fame.

ARF, ARF, BABY: One of the most
entertaining soundtracks to land on
our desk in recent times is Music
From the Motion Picture Scooby-
Doo (Atlantic, June 4). The film hits
stateside screens June 14.

Perhaps the most appealing as-
pect of the set is that it doesn’t strain
to be important. Like the movie it
supports, it’s just trying to be light-
hearted fun. Along the way, it also
offers a fistful of hit-worthy gems.
Among the artists featured are Uncle
Kracker and Busta Rhymes (duet-
ing on the '80s-era funk chestnut
“The Freaks Come Out at Night,”
which is primed to saturate airwaves
all over again), Kylie Minogue (the
sparkly trance-disco bauble “When-
ever You Feel Like It”), Sugar Ray
(the sunny, scratch-happy rocker
“Words to Me”), and Lil’ Romeo
Featuring Master P (floating
smooth rhymes over a groove fueled
by a tasty sample of “Brick House”
by the Commodores on “Lil’ Ro-
meo’s B House”).

Of course, a key cut is Shaggy’s
deliciously playful reinvention of the
classic “Scooby-Doo, Where Are
You,” which is replete with skittling
dancehall beats and vibrant reggae-
styled vamping.

The first single/video from the
soundtrack will be “Land of a Mil-
lion Drums,” performed by OutKast
Featuring Killer Mike & Sleepy
Brown. The track went to all radio
formats May 13.

Danny Elfman Honored By BMI

Composer Receives Top Accolade At Film And Television Awards

BY MARGO WHITMIRE

LOS ANGELES—Grammy Award-
winner Danny Elfman received
the Richard Kirk Award for out-
standing career achievement
at BMI's Film and Television
Awards. BMI president/CEO Fran-
ces W. Preston hosted the black-
tie gala, held May 15 at the
Regent Beverly Wilshire Hotel in
Beverly Hills, Calif.

Elfman, a self-taught musician
and former frontman for the
Southern California rock band
Oingo Boingo, is now the accom-
plished composer of more than
two dozen film scores/sound-
tracks, including Spider-Man,
Men in Black, Planet of the Apes,
Proof of Life, Spy Kids, Sleepy
Hollow, Family Man, Good Will
Hunting, Mission: Impossible, To
Die For, Edward Scissorhands,
Beetlejuice, and the film that
started both his score-composi-
tion career and longtime collab-
oration with director Tim Bur-
ton, Pee-Wee's Big Adventure.
Elfman is also the creator of clas-
sic TV themes for such series as
The Simpsons and Tales From
the Crypt.

SCRATCHING THE SURFACE

Though he has two Academy
Award nominations, a Grammy
Award for best instrumental com-
position for Batman, and a Saturn
Award for best score for The Night-
mare Before Christmas, receiving a
lifetime career achievement award
surprised Elfman.

“It’s something you think about
getting at the end of your career.
It’s a wonderful honor, but I still
consider myself a bit of a beginner.
I feel like I have so much to learn,
and people haven’t even seen what
I can do yet. I don’t feel like I've
scratched the surface” he tells Bill-
board. “So, honestly, my reaction
was that I was either about to retire
or die. Because of this award, I've
started investigating property in
Palm Springs [Calif.].”

Elfman cites his longtime idol,
Bernard Herrmann, as an inspira-
tion behind the eclectic method
in which he chooses and creates
his scores.

“I think he was the greatest
composer of the 20th century and
still is the greatest composer
today,” he says. “He could do any
genre, and that was always my
goal: to be able to do any genre and
do it well.”

Directors Sam Raimi, Barry
Sonnenfeld, Gus Van Sant, Brett
Ratner, and Burton—who has
worked with Elfman since 1985—
all delivered taped messages hon-
oring the composer.

Former winners of the Richard
Kirk Award include John Barry,
Charlie Fox, Jerry Goldsmith,

Earle Hagen, Michael Kamen,
Alan Menken, Thomas Newman,
Mike Post, Lalo Schifrin, Richard
and Robert Sherman, W.G. Snuffy
Walden, John Williams, and Pa-
trick Williams.

Composer John Williams cap-
tured the most honors of the
evening with four awards: three
for his movie work on Harry Pot-
ter and the Sorcerer’s Stone,
Jurassic Park 11, and A.1L.: Artifi-

ELFMAN

cial Intelligence, and one for his
TV theme for the 2002 Winter
Olympic Games. Composer David
Newman received two for Ice Age
and Dr. Doolittle 2.

Leading in the TV category was
composer Mike Post, with three
awards for Law & Order, Law &
Order: SVU, and NYPD Blue.

Composers of the year’s highest-
ranking cable-TV shows were hon-
ored for the first time by BMI. Win-
ners of the cable-TV music awards
included Kamen for Band of Broth-
ers and Thomas Newman for Six
Feet Under.

Several recording artists mak-
ing a name for themselves in the
film and TV music world re-
ceived awards, including BT for
The Fast and the Furious, Moby
for the 2002 Winter Olympic
Games, Paul Oakenfold for Sword-
fish, David Holmes for Ocean’s 11,
and Bob and Mark Mothersbaugh
for Rugrats.

A special certificate of achieve-
ment was presented to composer T-
Bone Burnett for the music to O
Brother, Where Art Thou?

The winning musical selections
were chosen based on inclusion in
the past year’s top-grossing films or
top-rated prime-time network TV
shows. Awards were also given to
composers who contributed to
Emmy Award-winning TV shows
and who wrote music for the 2002
Winter Olympics.

A complete list of award win-
ners follows:

Richard Kirk Award: Danny Elfman.

Film music awards: BT, The
Fast and the Furious; Don Davis,
Jurassic Park IlI; Danny Elfman,
Planet of the Apes; Jerry Gold-
smith, Along Came a Spider; David
Holmes, Ocean’s 11; Rolfe Kent,
Legally Blonde; Mark Mancina,
Training Day; David Newman, Ice
Age, Dr. Doolittle 2; Paul Oaken-
fold, Swordfish; Graeme Revell,
Lara Croft: Tomb Raider; Lalo
Schifrin, Rush Hour 2; Harry
Gregson Williams, Shrek; John
Williams, Harry Potter and the
Sorcerer’s Stone, A.l.: Artificial
Intelligence, Jurassic Park 111;
Christopher Young, Swordfish;
Aaron Zigman, John Q.

Special citation: T-Bone Burnett,
O Brother, Where Art Thou?

TV music awards: Martin Da-
vich, ER; Kurt Farquhar, The King
of Queens; Josh Goldsmith, The
King of Queens; Andrew Gross,
The King of Queens; Steve Hamp-
ton, Just Shoot Me; Tom Hiel, The
Practice; John M. Keane, CSI:
Crime Scene Investigation; Kor-
bin Kraus, Just Shoot Me; John
Lennon, Providence; Darryl Phin-
nessee, Frasier; Mike Post, Law &
Order, Law & Order: SVU, NYPD
Blue; Edward Rogers, NYPD Blue;
Bennett Salvay, Providence; Peter
Scaturro, The Practice; David
Schwartz, Leap of Faith; Pete
Townshend, CSI: Crime Scene
Investigation; David Vanacore,
Survivor: Marquesas, Survivor:
Africa; Ben Vaughn, Inside Sch-
wartz; W.G. Snuffy Walden, Prov-
idence, The West Wing; Allee
Willis, Friends; Cathy Yuspa, The
King of Queens.

Emmy Award winners: Lolita
Ritmanis, Batman Beyond; Mich-
ael McCuistion, Batman Beyond,
Kristopher Carter, Batman Be-
yond; Gary Kuo, As the World
Turns; Robert Sands, As the World
Turns; Dominic Messenger, As the
World Turns; Brian Siewert, “Where
There is Hope” from Guiding
Light; Patrick Williams, “A Dream
That Only I Can Know” from Yes-
terday’s Children; Buckwheat
Zydeco, Pistol Pete: The Life and
Times of Pete Maravich.

Olympic Flame: special recogni-
tion: Kurt Bestor, Sam Cardon,
David Foster, Michael Kamen,
Moby, Linda Thompson, and John
Williams.

Cable Awards: Howlin' Wolf, The
Sopranos; Douglas Cuomo, Sex and
the City, Butch Hartman, Fairly
Oddparents; Jim Johnston, WWF
Monday Night RAW; Ron Jones,
Fairly Oddparents; Michael Kamen,
Band of Brothers; Richard Marvin,
Six Feet Under; Guy Moon, Chalk-
zone, Fairly Oddparents; Bob Moth-
ersbaugh, Rugrats; Mark Mothers-
baugh, Rugrats; Thomas Newman,
Six Feet Under.
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R&B-Based Tours Coming Into Their Own

Wider Mainstream Acceptance Of Such Genres As Hip-Hop And Rap Are Driving A Greater Demand For Concerls

BY RAY WADDELL
NASHVILLE—With dedicated fan
bases and established club, arts,
and festival circuits firmly in place,
African-American blues, R&B,
gospel, jazz, and reggae acts are
often less affected by uncertainties
than the mainstream pop/rock
touring world.

Additionally, mainstream promot-
ers are actively involved in produc-
ing tours by top African-American
touring artists. The world’s largest
promoter, Clear Channel Entertain-
ment, produced recent tours by Tina
Turner and Janet Jackson and this
year is working treks by Usher, Mary
J. Blige, Alicia Keys, and the multi-
artist R&B Essence package.

Traditionally, album sales have
not translated into box-office suc-
cess, particularly in the hip-hop
world. Phil Casey, who heads con-
temporary music for International
Creative Management (ICM), notes,
“For a while, there was an inconsis-
tency between record sales and tick-
et sales [among African-American

GetAccess In At The Deep End For Stones Tour

BY RAY WADDELL
NASHVILLE—The initial response to
the debut of the Clear Channel Enter-
tainment (CCE)/Sam Goody Rolling
Stones world tour presale was such
that the CCE site was overwhelmed
when the program bowed.

The Rolling Stones’ May 7 an-
nouncement of their 2002/2003
world tour provided a high-profile
platform for CCE to roll out its new
GetAccess membership program,
which teamed up with music retailer
Sam Goody for the Stones presale.
The response is a testament to how
huge the demand remains to see the
Rolling Stones play live.

Beginning May 8, Stones fans
could purchase two tickets to one U.S.
Stones show with a $60 membership.
Given that several of the shows were
at smaller-than-usual venues—
including four rare theater gigs in the
first leg (Billboard, May 18)—a sense
of urgency was immediately evident.

“The biggest challenge right now
is that the Clear Channel site [was]
having a hard time handling the traf-
fic,” says Duane Hoff, VP of new busi-
ness development for Musicland
Group. “Our site is running fine. We
prepared for a ‘best-case scenario,’
and so far our site has managed to
handle the traffic.”

Sam Goody is promoting the
GetAccess program in all 900 stores
across the country through in-store
signage, bag stuffers, radio, and
online advertising. The program is
also being marketed to nearly 2 mil-

artists]. We're starting to narrow the
gap now, and acts that are selling
records are capable of going out and
selling tickets, as well.”

Casey believes a broadened demo-
graphic and an increased comfort
zone are driving the train. “Audi-
ences are mixing better,” he says. “In
the Southeast and Northern Midwest
they don’t mix as well, because the
white teen may be listening to Tim
McGraw as opposed to Ja Rule. But
in cities like Detroit, Chicago, and
Cleveland, they’re listening to Ja
Rule, Puffy, Jay-Z, and Nas.”

AN URBAN THING

In today’s live black music mar-
ket, hip-hop has in many ways over-
taken R&B. “Things are much
stronger in hip-hop than in R&B,
but if you stay in the right-size
venue with the right ticket price,
R&B business is fine,” Casey says. “It
used to be that straight-up R&B
tours like Keith Sweat and Mary J.
Blige sold better than hip-hop,
mostly because of concerns about

lion members of Replay, Musicland’s
customer-loyalty rewards program.

Masters of self-promotion in their
own right, the Rolling Stones and
their world tour is noteworthy in its
inclusion of various-sized venues,
from stadiums to clubs (Billboard,
May 18). Consumers purchasing
Stones tickets through GetAccess
have a choice of available seats at var-
ious price points, but there’s no
chance of a sellout for any capacity
venue. “One of the things we were
very conscious of is there has to be
good seats available to the general
public, and there will be,” Hoff says.
“We want to make sure nobody gets
left behind.”

Some have expressed the opinion
that the Stones presale, or the con-
cept in general, isn't fair to all fans. “I
guess this is the new business model
for Clear Channel—either join our
ticket club or buy from a scalper.
Access to the best tickets is something
everyone should have, not just the
wealthy,” says Chicago promoter Jerry
Mickelson of Jam Productions. “Some
people would pay $1,000 to be in this
ticket club. There are people out there
that will buy anything, [but] that
doesn’t mean it’s good for the indus-
try. How much more can the con-
sumer be asked to pay?”

BIG DEBUT, DEEP POOL
The GetAccess Stones program is
a joint promotion between CCE and
Sam Goody, with offers being devel-
oped with other partners for such

public safety or lyrical content, but
that seems to have changed now.”

Demographics have changed, as
well. “The young ticket buyer has
gone over to hip-hop, and that has
left us with a little more mature, pre-
dominantly African-American ticket
buyer for R&B. That audience has
shrunk a little bit, but it’s still there,
and it is still loyal.”

Casey says ICM currently has a
tour out featuring Joe and Frankie
Beverly & Maze that is doing very
well, and a 42-city large-venue tour
by Usher featuring Nas is doing big
business. “Usher is R&B, but we put
Nas with him to draw the hip-hop
audience and Faith Evans to main-
tain the R&B base. If you're playing
the big buildings with R&B, you'd
better have the hip-hop under it. It
gives the building that comfort zone
that you're not coming in with a
straight hip-hop/rap tour.”

Mike Kappus, whose San Fran-
cisco-based Rosebud Agency books
blues, R&B, gospel, and other gen-
res, says business is good. “The

CCE-produced events as concerts,
motor sports, and theatrical ones.
“We're rolling out GetAccess inde-
pendent of the [Stones] tour, but this
tour was a great opportunity to make
a special offer,” says Chris Hearne,
president of CCE’s Access Group. “We
tested a version of this last summer.
We produce so many shows in so
many markets, and it’s all about how
to improve the customer experience,
not unlike the airlines and their fre-
quent flyers.”

Hearne says last summer’s testing
was informative. “We learned a lot of

things, most importantly that people
wanted a service like this. At the end
of the five-month test, 85% said they
would renew.”

In addition to ticket presale offers,
GetAccess will offer special merchan-
dise deals, backstage tours, exclusive
memorabilia, such VIP services as
parking upgrades, and chances to par-
ticipate in sweepstakes and contests.
“We can make a pretty compelling
offer over the course of a year for $5
a month,” Hearne says. “This week,
we have 115 offers.”

Hearne says the Internet and its
capabilities are what drive the pro-
gram. “Almost half of our customers

amount our artists work is more
dependent on how much they want
to work instead of how much is out
there,” Kappus says. “We're gener-
ally able to keep them working as
much as they like, and that varies
from artist to artist. Things are
good out there.”

On the blues front, Kappus says
Rosebud artists Robert Cray and
John Hammond are active interna-
tionally, with Cray to visit Brazil,
Japan, and Europe this year. Among
the other Rosebud acts, Booker T
and Donald “Duck” Dunn of Book-
er T. & the MG’s are out with the
Crosby, Stills, Nash & Young tour,
and Mavis Staples is touring in two
configurations: a Tribute to Mahalia
Jackson with organ accompaniment
and as Mavis Staples & the Staples
Swingers, with a full band. Ruth
Brown, recovering from a stroke
she had more than a year ago, is
also returning to limited touring.
And the Dirty Dozen Brass Band has
a full slate of dates planned for its
25th anniversary.

buy tickets online, and three or four
years ago it was less than 10%. We
have a proven commodity that people
want to buy over the net.”

In the past, promoters were hin-
dered in offering special deals
because of the time involved. “Now
we have what we call ‘fast twitch’
offers,” Hearne says. “We can offer ‘X’
on certain shows, send an e-mail out
to members, and they get it and can
act immediately.”

The potential customer base for
GetAccess is huge. “We marketed
28,000 shows last year and sold 68
million tickets,” Hearne says. “We
have a phenomenal customer base.”

Hearne says the Stones presale is a
co-brand between Sam Goody and
CCE, and partnerships with other
companies will be announced in the
upcoming months. “The Rolling
Stones presale is exclusive to Sam
Goody, and they put a real push be-
hind it and get all the benefits of a typ-
ical sponsorship deal,” he says. “Sam
Goody is our brick-and-mortar music
retail partner and over the next few
months will partner with telecom-
munications, credit cards, and other
partners in a co-branded manner.”

While Hearne's staff numbers
about 20 for GetAccess, he says he has
the entire Clear Channel network,
including radio, on board. “GetAccess
is one of the top three priorities for
our entertainment division this year.
We want to enhance the customer
experience in buying tickets and
attending shows.”

Fresh from a Grammy Award win,
the Blind Boys of Alabama are also
one of the more active artists on the
Rosebud roster, according to Kap-
pus. “They’re touring all over the
world, primarily Europe and Amer-
ica,” he says. “These aren’t young
men, but they’re touring intensely
and putting on great shows.”

Buyers for all of these acts include
festivals, clubs, performing-arts cen-
ters, and mainstream promoters.
“The buyers haven’t changed much
at all,” Kappus says. “We do a fair
amount of work with fine-arts buy-
ers, we're doing a lot of percentage
business in the clubs, and the festival
circuit is doing well. I'm actually sur-
prised things have rebounded as
quickly as they have.”

GETTING A SHOT

Promoter Al Wash of Dallas-based
promoter ALW Entertainment says
packaging is key to most of these
genres, especially in the absence of a
major superstar. “In rap, you need
one of these posses or camps with
four or five acts, and they all have to
be hot, like those Cash Money or
Master P packages,” Wash says.
“With R&B, I'm as active as I can be
while having to compete with a cor-
porate giant like Clear Channel.”

Indeed, independent promoters
like Wash often have to settle for pro-
moting R&B acts only at their career
ascension. “I had Mary J. Blige when
nobody wanted her. I did 75-80
shows, then Clear Channel came in
and bought her [tour], and I can’t
compete with Clear Channel. It’s like
they just push you to the side.”

Casey says he tries to keep black
promoters involved, as well as black
vendors. “I'm concerned about the
recycling of dollars within the black
community,” he says. “If I'm putting
a show in a market with a predom-
inantly African-American buyer,
then I think it’s important to use
the African-American vendors and
promoters in that market. It’s an
economic issue—you can't take
money out of a community and
expect them to buy tickets without
putting money back in.”
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CONCERT GROSSES

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
PAUL McCARTNEY MCI Center, $3,810,367 29,946 Concerts West
Washington, 0.C. $253/853 two sellouts
April 23-24
DAVE MATTHEWS BAND, Alistate Arena, $1,624,030 35,766 Clear Channel
BEN KWELLER Rosemont, lIl. $46.50 two sellouts Entertainment,
April 26-27 Jam Prods.
DAVE MATTHEWS BAND, BELA Air Canada Centre, $781,604 18,382 House of Blues Canada
FLECK & THE FLECKTONES Toronto ($1,230,485 Canadian) sellout
April 19 $42.88/$34.94
DAVE MATTHEWS BAND, Coors Amphitheatre, $612,586 19,052 House of Blues Concerts
GOV'T MULE Chula Vista, Calif. $50.50/$35.50 sellout
May 13
BLINK-182 & GREEN DAY, Smirnoff Music Centre, $607,750 18,700 House of Blues Concerts
JIMMY EAT WORLD Dallas $32.50 19,501
May 9
ZETA’S BONZAI: KiD ROCK, ROB Bicentennial Park, $567,686 22,765 Clear Results Marketing
ZOMBIE, PUDDLE OF MUDD, JERRY Miami Beach $35/825 24,850
CANTRELL, ANDREW W.K. Aprit 26
BLINK-182 & GREEN DAY, Shoreline Amphitheatre, $488.279 16,474 Clear Channel
JIMMY EAT WORLD Mountain View, Calif. $30.75 22,000 Entertainment
April 27
BROOKS & DUNN, DWIGHT Glen Helen Blockbuster $424,866 14,469 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Pavilion, Devore, Calif. $52.50/$20.50 16,428 Entertainment
CHRIS CAGLE, CLEDUS T. JUDD April 27
BROOKS & DUNN, DWIGHT Rose Garden, $398,453 11060 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Portland, Ore. $50/$30 16,866 Entertainment
CHRIS CAGLE, CLEDUS T. JUDD May 3
HARRY CONNICK JR. Chicago Theatre, $364,260 6,198 Jam Prods.
Chicago $65/$55/$37.50/$25 two sellouts
May 8-9
JA RULE, ASHANTI, LIL' BOW WOW, Hartford Civic Center, $361,232 12.281 Jack Utsick Presents,
112, FAITH EVANS Hartford, Conn, $35/$22.50 13,881 Touring Pro
April 5
BLINK-182 & GREEN DAY, Auto West Amphitheatre, $328,519 12,465 Clear Channel
JIMMY EAT WORLD Marysville, Calif. $28.25 18,500 Entertainment
April 28
BLINK-182 & GREEN DAY, E Center, $324,917 10,174 United Concerts
JIMMY EAT WORLD West Valley City, Utah $35.50 10,590
May 3
FAN NATION: SHERYL CROW, JOHN Verizon Wireless $321,892 12,953 Clear Channel
MAYER, RYAN ADAMS, JEWEL, GOO Amphitheatre, lrvine, Calif.  $63.50/$28.50 16,244 Entertainment
GOO DOLLS, FIVE FOR FIGHTING April 27
DIANA KRALL Universal Amphitheatre, $317,205 6,020 House of Blues Concerts
Universal City, Calif. $75/$60/$49.50/$39.50 sellout
May 11
JA RULE, ASHANTI, LUDACRIS, Kansas Coliseum, $310,633 9,963 Jack Utsick Presents,
TOYA Valley Center, Kan. $36/833 10,661 Touring Pro
April 16
JA RULE, ASHANTI, LI BOW WOW, Ounkin' Oonuts Center, $303,072 10,042 o Jack Utsick Presents,
FAT JOE Providence, R.I. $35/823.50 10,702 Touring Pro
April 6
DAVE MATTHEWS BAND, BELA Corel Centre, $297,182 10,524 House of Blues Canada
FLECK & THE FLECKTONES Ottawa ($467,054 Canadian} sellout
April 20 $30.86/$23.86/$18.77
BROOKS & DUNN, DWIGHT General Motors Place, $288,122 7.457 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Vancouver ($451,517 Canadian) 13,144 Entertainment
CHRIS CAGLE, CLEDUS T. JUDD May 1 $44.35/$37.97
BLINK-182 & GREEN DAY, Oakland Arena, $285419 8,751 Clear Channel
JIMMY EAT WORLD Oakland, Calif. $35.25 14,595 Entertainment
April 29
MAZE FEATURING FRANKIE Fox Theatre, $282,230 4,064 Clear Channel
BEVERLY, JOE Detroit $125/$50 41N Entertainment
May 10
JA RULE, ASHANTI, MASTER P, 112, KeyArena, $271,533 8,550 Jack Utsick Presents,
NAUGHTY BY NATURE Seattle $35/830 11,952 Touring Pro
April 10
ALAN JACKSON, JAMIE O'NEAL Pershing Center, $259,108 6,187 Police Prods., in-house
Lincoln, Neb. $42.50/$37.50 sellout
May 3
BROOKS & DUNN, DWIGHT Auto West Amphitheatre, $253,580 10,384 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Marysville, Calif. $58/833 18,500 Entertainment
CHRIS CAGLE, CLEDUS T. JUDD April 25
THIRD DAY HiFi Buys Amphitheatre, $219,764 14,762 House of Blues Concerts
Atlanta $16.50 16,000
May 11
ANDRE RIEU Radio City Music Hall, $217,355 3914 Jack Utsick Presents
New Yo $65/$45 5,013
May 9
ANDRE RIEU Molson Centre, $207,509 5,846 Jack Utsick Presents
Montreal (8323,403 Canadian} sellout
May 11 $69.50/$49.50
INCUBUS, HOOBASTANK Mandalay Bay Events $206,300 8,250 Goldenvoice, House of
Center, Las Vegas $25 sellout Blues Concerts, Andrew
April 21 Hewitt, Bill Silva Presents
INCUBUS, HOOBASTANK Kansas Coliseum, $204,175 8,559 Clear Channel
Valley Center, Kan. $25 sellout Entertainment, in-house
April 24
NICK CAVE & THE BAD SEEDS, Beacon Theatre, $202,998 6,175 Clear Channel
KHAN AND KID CONGO, NEKO New York $42.50/$27.50 6,297 two shows Entertainment
CASE & HER BOYFRIENDS May 2-3
INCUBUS, HOOBASTANK Allen County War Memorial $192,987 8,406 Clear Channel
Coliseum, Fort Wayne, Ind.  $24.50 10,000 Entertainment
April 29
LOS FABULOSOS CADILLACS, Auditorio Benito Juarez, $192,452 10,052 OCESA Presents,
MIMI MAURA, PLASTIKO Guadalajara, Mexico {1,789,800 pesos) sellout CIE Events
April 20 $25.81/817.20
WIDESPREAD PANIC Savannah Civic Center, $189,500 7.812 Clear Channel
Savannah, Ga. $25 sellout Entertainment
April 24
ANDRE RIEU Symphony Hall, $187,500 2,500 Jack Utsick Presents
Allentown, Pa, $75 two sellouts
May 4
INCUBUS, HOOBASTANK Pershing Center, $187,358 7.500 House of Blues Concerts,
Lincoln, Neb. $24.75 sellout Brian Prods., in-house
April 25
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Views.

LONG, LONG WAY FROM HOME: The
Rolling Stones aren’t the only rockers
celebrating a milestone anniversary
this year: Foreigner will mark its 25th
anniversary as a band with a 50-city
tour of various venues, beginning this
summer. The tour is also noteworthy
because it represents singer Lou
Gramm’s ongoing recovery from a
brain tumor.

Rehearsals begin June 16 at the
Lakeland Civic Center in Lakeland,
Fla., and Gramm is looking forward to

FOREIGNER

shaking up the set list. “The song list
has been almost the same for the past
couple of years,” he says, “and we want
to turn that inside out and come up
with a completely new running order,
with some new songs.”

Gramm adds that Foreigner’s rider
has changed from when the band was
headlining arenas in the '70s and '80s.
“No more bottles of Stolichnaya or red
wine—we still leave the beer on there
for those who enjoy it.” Gramm says
he’s “feeling great. I'm down 45
pounds, with another 30 to go, and I'm
looking forward to getting onstage and
working it out. I honestly believe we're
at a point in our careers where we're
loving what we do and are better than
ever. We're bad boys at a bad age.”

Foreigner guitarist and founder
Mick Jones takes a similar view. “Never
in my wildest dreams did I think I'd
still be in the band 25 years later, but
the feeling onstage is still the same,”
he says. “We really go for it, especially
now that Lou’s feeling better.”

The tour is in support of the new
Complete Greatest Hits package on
Rhino. Often lambasted by critics,
Jones admits that “the music has taken
a pounding at different stages along
the way, but it seems to be resilient.
The music we strived to make, even in
its simplicity, was very effective, We
tried to put pieces of our lives in there,
and it was very heartfelt.”

Foreigner is booked by Mitch Rose
at Creative Artists Agency and man-
aged by Hard to Handle.

AGENCY NEWS: Shakira has signed an
exclusive worldwide booking deal with

by Ray Waddell

New York-based Artists Group Inter-
national. Plans are under way for a
tour of stadiums and arenas for late
2002/early 2003.

Texas singer/songwriter Cory Mor-
row has signed with 823 Management
for personal management and with
the William Morris Agency in Nash-
ville for booking. A run of regional and
national tour dates is booked through
the Christmas holidays. Blake Olson,
who has managed Morrow for the past
year and operates Morrow’s Write On
Records, will continue work-
ing with him as an employee
of 823 Management, based in
Comfort, Texas. The firm’s ros-
ter also includes Pat Green.

Audium artist Ray Price has
signed with the Bobby Roberts
Co. for booking representation.

SOUNDING OFF: Speaker com-
pany JBL will sponsor the
upcoming summer tour by the
Who. It begins June 28 in Las
Vegas at the Joint at the Hard
Rock Hotel and Casino and concludes
Aug. 31 at the newly christened
Tommy Hilfiger USA at Jones Beach
Theater on Long Island, N.Y. Robert
Plant will open many of the East Coast
shows, while Counting Crows will sup-
port several West Coast dates.

JBL says the Who tour is one of the
largest sponsorship programs in the
history of the company. Sound servic-
es for the tour will be provided by Clair
Bros. Audio of Lititz, Pa., which will
supply the Who with a concert audio
system boasting in excess of 120,000
watts of amplifier power.

Meanwhile, Tommy Hilfiger USA
has acquired exclusive sponsorship
rights to the landmark New York shed
Jones Beach Amphitheatre. It is one of
the top-grossing amphitheaters in
America and one of 41 such venues
owned or operated by Clear Channel
Entertainment.

ROUTEBOOK: Renowned Japanese per-
cussion outfit Kodo will embark on its
first U.S. festival/shed dates in support
of the release of Mondo Head, its new
CD on Sony Japarn/Red Ink. The tour
begins July 13 at the University of
Florida Center for the Performing
Arts in Gainesville and wraps Aug. 13
at Benaroya Hall in Seattle.

Sin-é, a memorial concert com-
memorating the life and music of Jeff
Buckley, is set for May 29 at the Hi-
Pointe Cafe in St. Louis. Performers
include Steve Bequette, R. Scott
Bryan, Ralph Butler, Brandy John-
son, Languid Featuring Rebecca
Ryan, TripStar, Urban Jazz Naturals,
and SF & EDGAR,
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» THE BREEDERS

Title TK

PRODUCERS: the Breeders, Steve Albini
4AD/Elektra 62766

On their first formal release in close to
a decade, the Breeders pick up where
frontwoman Kim Deal’s 1995 side
project, the Amps, left off, favoring a
brooding garage-punk sound over the
playful alternative pop it became best
known for in the early "90s on the hit
“Cannonball.” Credit some of that shift
to the presence of Steve Albini, who is
behind the boards for the first time
since 1990’s wonderfully creepy

Pod. This latest outing is defined by
its sparse, dirty production filled with
jagged riffs and lo-fi sonics. But the
change also reflects a weary melan-
choly that lyrically permeates much
of the album, evidenced on tracks like
the opener, “Little Fury,” and the jaded
blues-like ballad “Off You.” For Kim
Deal loyalists and fans of the Breeder's
early work, this is hardly a bad thing.
Title TK, drunken moodiness and all,
still retains the offbeat charm that has
always been at the center of the band’s
appeal, and it makes for a welcome,
albeit long overdue, return (see story,
page 14).—BG

» 3RD STRIKE

Lost Angel

PRODUCERS: Mudrock, Toby Wright
Hollywood Records 11479

Los Angeles-based metal rock quintet
3rd Strike is poised to score a home
run with its Hollywood Records debut
Lost Angel, which turns a set of tales of
angst and hard knocks into a spray of
flaming, spiked spitballs. Frontman Jim
Korthe, whose youth was misguided by
a dysfunctional family, gang life, and
street violence, brings to the forefront
stories of life lived and lessons learned
via such guitar-ripped, rap-heavy tracks
as first single “No Light"—featured in
ESPN-Ultimate: The Movie—and the
self-struggling “Strung Out.” The band
covers Black Sabbath’s “Paranoid” and
has what is perhaps its finest moment
in the introspective “Lisa,” in which

WEEZER

Maladroit

PRODUCER: Weezer

Geffen 069493241

Having been greeted with a bear hug
by fans after emerging last year from a
nearly five-year absence—sparked by
the initial commercial bust that was
1996’s Pinkerton—Maladroit finds
Weezer back on solid footing (after the
success of 2001's eponymous set,
known as The Green Album) and fear-
lessly tapping the volume and passion
of the now-gold certified cult fave Pink-
erfon. At times paint-peelingly heavy
(“Take Control” and “Slob”), the often
devil-horn-worthy Maladroit was no
doubt a chance for the band to kick out
the jams after the exhaustingly honed
Green Album. Be forewarned: There’s
not much along the lines of “Island in
the Sun” here; the poppiest of these
cuts owe more to “Hash Pipe.” Still,
there are plenty of smart hooks and
catchy vocals throughout. Riffing like
crazy (witness the awesome Scorpions-
inflected solo on “Fall Together”), the
band scores an alt-rock masterpiece
with “Dope Nose.” We all knew Weezer
rocked, but who knew the band could
kick this much ass? Play it loud'—WO

S P O T L I

THE FLATLANDERS

Now Again

PRODUCER: Joe Ely

New West Records 6040

West Coast independent New West Re-
cords is the proud owner of the much
anticipated reunion of this talented
Texas trio: Joe Ely, Butch Hancock, and
Jimmie Dale Gilmore. Each a substan-
tial and celebrated artist in his own
right, as the Flatlanders, they are
greater than the sum of their individ-
ual parts, conjuring a confident West
Texas hoodoo that’s worth the wait.
Armed with a stellar studio band, each
artist shines, whether it's Gilmore’s

sincere tenor on the relaxed “Going
Away,” Hancock’s roughhewn romance
on “Julia,” or Ely on the surly twang-
fest “I Thought the Wreck Was Over.”
The title cut effectively blends Beatles-
styled harmonies and tasteful produc-
tion with Mexicali flavor, and “Pay the
Alligator” boogies with authority.
“South Winds of Summer,” a sweeping
anthem delivered with passion and
boasting a nifty tempo switch, brings
classy closure to an event record that
lives up to all expectations.—RW

MARC ANTHONY

Mended

PRODUCERS: various

Columbia 85300

Anthony follows his eponymous
1999 triple-platinum English-lan-
guage breakthrough with an ab-
solutely gorgeous collection that
confirms his position as one of this
generation’s great male vocalists.
Lofty, but praise is earned by an ar-
tist who can go from such trendy,
radio-friendly fare as the percussive
smash-in-waiting “I Swear” to time-
less, deliciously theatrical ballads
like “She Mends Me.” Anthony scores
bonus points for gunning those all-
important pop hits without enlisting
the rapper du jour to make his
tracks sound like everyone else’s. In-
stead, he relies on savvy producers
like Cory Rooney and such sharp
tunesmiths as rising superstar Kara
DioGuardi to help him shape materi-
al that will resonate today—and for
years to come. Added pleasure comes
from the fact that Mended is easily
Anthony's most cohesive work to
date. Despite its potential hits, this
is an album best consumed in total
and not in pieces.—LF

Korthe hides less behind feedback and
shows a more vulnerable side. Metal
has never sounded so beautiful. —CT

% WARREN ZEVON

My Ride’s Here

PRODUCER: Warren Zevon

Artemis 751124

Everything that was ever good about
Warren Zevon's songcrafting—his lac-

erating wit, his disarmingly effective
melodicism, his boundless originali-
ty—is embodied in this latest effort,
his 10th in a brilliant, colorful career
spanning three decades. Like all Zevon
outings, My Ride’s Here generously
features the artist’s famous friends.
Only this time, rather than musicians,
it’s authors and poets who take the
spotlight (in the form of co-writing

credits): Hunter S. Thompson, Mitch
Albom, Paul Muldoon, Carl Hiaasen.
In addition, Zevon buddy David Letter-
man—along with members of his Late
Night band—makes a cameo on the
hilarious “Hit Somebody! (The Hockey
Song).” Highlights include the
Hiaasen collaboration, “Basket Case”;
the Celtic-flavored “Macgillycuddy’s
Reeks”; the Serge Gainsbourg cover,

“Laissez-Moi Tranquille”; and the title
track, a meditation on death in the
vein of such Zevon gems as “Things
to Do in Denver When You're Dead.”
A devilishly fun ride.—PV

% RUBYHORSE

Rise

PRODUCER: Jay Joyce

Island 586919

Wielding catchy lyrical and musical
hooks, this quintet from Cork City, Ire-
land, has put together an enjoyable set
that mixes ballads with pop/rock num-
bers and a track that’s perfect for
dancefloor action. The album’s first
single, “Sparkle,” is a pleasing explo-
ration of someone’s shimmering aura.
Conversely, “Into the Lavender” looks
at how a relationship can turn sour.
Earnest percussion and keyboards
accompany pleading lyrics on “Live
Through This.” “Punch Drunk,” the
group'’s self-proclaimed anthem, spot-
lights the late George Harrison on
slide, an almost eerie accompaniment
to the song’s lyrics: “I'm like a man on
the flying trapeze/I feel so close to the
stars.” The upbeat “Evergreen” is a
splendid ride, indeed. A fun listen,
Rise is also a solid debut.—JP

% ELF POWER

Creatures

PRODUCER: EIf Power

SpinArt 106

Nurtured by the lo-fi Elephant 6
Recording Company scene (also home
to indie-rock luminaries the Apples in
Stereo, Neutral Milk Hotel, and the
Olivia Tremor Control) this Athens,
Ga,, group maintains its dedication to
fuzzy, muffled vocal stylings, echoes of
'60s Brit-pop, and oddball experimental
sounds. Mixing art-rock underpinnings
of burring electric guitars and eerie
keyboard notes with Andrew Reiger’s
soft, sad vocals, Creatures tells the tale
of nature’s indifference as it bears wit-
ness to innocent “creatures” pitted
against other evil, supernatural forces.
Reiger has a particular knack for set-
ting the stage for the bleakest of
imagery: There’s the everlasting
scream in a song of the same name,
lightning-filled seas in the title track,
and a pervading ghoulishness that
seems to set up residence throughout
this haunted collection. Consider it
sonic beauty for a price.—KIT

(Continued on next page)

BILLY PAUL

360 Degrees of Billy Paul

REISSUE PRODUCERS: Leo Sadks, Joe McEwen
ORIGINAL PRODUCERS: Kenneth Gamble,
Leon Huff

Epic/Legacy EK 85938

MFSB

MFSB

REISSUE PRODUCERS: Leo Sacks, Joe McEwen
ORIGINAL PRODUCERS: Kenneth Gamble,
Leon Huff

Epic/Legacy EK 85941

TRAMMPS

Trammps

REISSUE PRODUCERS: Leo Sacks, Joe McEwen
ORIGINAL PRODUCERS: Ronnie Baker,

vV I

Norman Harris, Earl Young
Epic/Legacy EK 85939

VARIOUS ARTISTS

Philadelphla Classics

REISSUE PRODUCERS: Leo Sacks, Joe McEwen
ORIGINAL PRODUCERS: various
Epic/Legacy EK 85940

Part stroll down memory lane, part
music history lesson, these titles are
a living—and timeless—testament
to the legendary sound of Philadel-
phia and the prolific legacy of dy-
namic production duo/Philadelphia
International visionaries Kenneth
Gamble and Leon Huff. Whether it
was the water, the air, or both, the
City of Brotherly Love and its land-

T AL
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mark Sigma Sound Studios were a
hotbed of love-jonesed, danceable,
and conscious soul in the '70s. And

S

S U E §

some 30 years later, history is
repeating itself through such Philly
native sons and daughters as Jill
Scott and Musiq. Missing in action
on the contemporary scene, Billy
Paul turned in a virtuoso perform-
ance on 1972’s 360 Degrees of Billy
Paul. The No. 1 R&B album contains
the seminal “Me and Mrs. Jones.”
Before heating things up to a frenzy
in 1977 with “Disco Inferno,”
Trammps laid the foundation with
this eponymous debut on the
group’s own G&H-distributed Gold-
en Fleece label. It features such
notable forerunners as “Where Do
We Go From Here.” Personifying the
word “tight,” house band MFSB

(Mother Father Sister Brother) was
the beat-driving force behind the
Philadelphia International sound.
This 1973 eponymous debut set the
stage for the band’s signature style;
it contains the bonus of a live rendi-
tion of the group’s 1974 hit,
“TI.S.0.P.,” best-known as the Sou/
Train theme. An update of the 1977
collection Philadelphia Classics fea-
tures the mixing magic of remix pio-
neer Tom Moulton—and is en-
hanced by Moulton’s never-before-
available extended version of Peo-
ple’s Choice’s “Do It Any Way You
Wanna.” Listening to all four discs
makes one point exceedingly clear:
Quality never goes out of style.—GM

l:n"mlnl"“ns. Bradley Bambarger, Jim Bessman, Leila Cobo, Deborah Evans Price, Larry Flick, Brian Garrity, Rashaun Hall, Wayne Hoffman, Gail Mitchell, Wes Orshoski, Michael Paoletta, Jill Pesselnick, Chuck Taylor, Karen Iris Tucker,

* Philip van Vieck, Paul Verna, Ray Waddell. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Bilboard chart potential. NOTEWORTHY: Releases of critical merit. VITAL REISSUES: Rereleased albums of special artistic, archival,
and commercial interest, and outstanding collections of works by one or more artists. PICKS (-): New releases predicted to hit the top half of the chart in the comesponding format. CRITICS’ CHOICES (): New releases, regardiess of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (J7): New
releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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SOLUNA

For All Time

PRODUCERS: various

DreamWorks 50235

Beautiful voices and photogenic faces
do not necessarily a hit record make.
Soluna—a Los Angeles-based quartet
comprising Jessica Castellanos, T.
Lopez, America Olivo, and Aurora
Rodriguez—provide lovely vocals that
are showcased on its debut, For All
Time. On the title track, Soluna
exudes all the makings of a breakout
act. Such power is also heard on the
sultry “Spanish Lullaby” and the
dancefloor-jacked “He Should Be
You.” Unfortunately, lackluster song-
writing and cookie-cutter themes bog
down this primarily sugar-coated pop
confection. To their credit, the girls
of Soluna ably sing in both English
and Spanish—and show signs of
great potential. Hopefully, the act’s
next album will take musical and
lyrical risks.—RH

R&B/HIP-HOP

P NAUGHTY BY NATURE

ficons

PRODUCERS: various

TVT 2340

Naughty by Nature may very well be
one of hip-hop’s most underrated
groups. With 10 years and a few hip-
hop classics under its belt, the duo of
Treach and Vinnie—DJ/producer Kay
Gee left the group after the release of
1999’s 19 Naughty IX: Nature's
Fury—returns with its fifth album
and first for TVT. Both a comeback
album and a tribute set, iicons
reminds fans of everything that

was right with '90s hip-hop (witness
“Swing Swang” and “Rah Rah,” which
features Rottin Razkals). Appearing
elsewhere on iicons are popsters Pink
and 3LW, as well as hardcore label-
mates Lil Jon and Chyna Whyte. Lead
single “Feels Good (Don’t Worry
Bout a Thing)” already has radio
jumping. With iicons, Naughty by
Nature may finally receive the
credit it deserves.—RH

RAY CHARLES

Thanks for Bringing Love Around Again
PRODUCERS: Billy Osborne, Ray Charles
CrossOver Records/E-nate Music
Group/Welk Music Group 395604000
After a six-year studio absence, Broth-
er Ray returns with this set that
includes the contemporary updating
of a classic—Charles’ 1959 No. 1

“What'd I Say”"—and 11 new tracks
written primarily by co-producer Billy
Osborne. Overall, the disc incorpo-
rates Charles’ well-documented pen-
chant for mixing things up, whether
it’s blues, R&B, gospel, country, what-
ever. The uptempo “Can You Love Me
Like That” preaches about “the way
love’s supposed to be” by giving props
to great pairings like Bogart and
Bacall. The slow-rolling “Mr. Creole”
finds Charles in spoken-word mode,
while he pays tribute to his guiding
force on the emotional ballad “Moth-
er.” Of particular note is the mesmer-
izing French love song “Ensemble,”
which pairs Charles with recording
artist Ginie Line.—GM

DANCE/ELECTRONIC

P VARIOUS ARTISTS

Queer As Folk: The Second Season
PRODUCERS: various

RCA Victor 09026-63921

DJ Manny Lehman creates an energetic
non-stop mix from the club tracks fea-
tured on Showtime’s TV series Queer
As Folk. Vocal-driven, progressive
house-tinged diva fare (Elle Patrice’s
“Rising,” Kim English’s “Everyday,”
Deborah Cox’s “Absolutely Not”) sets
the tone; other highlights include Etta
James’ confident cover of the Rolling
Stones’ “Miss You” and Kosheen'’s deli-
ciously dark “Hide U.” The set missteps
when Pete Heller’s house-infused
remix of Daft Punk’s “Harder, Better,
Faster, Stronger” saps the track of its
robotic tension, but his expanded mix
of the Chemical Brothers’ “Star Gui-
tar” soon revives the disc’s energy.
Most of the songs are familiar hits, but
Lehman’s seamless mixing makes the
collection worthwhile; the beat never
stops, and the reasonably timed cuts
never overstay their welcome.— WH

COUNTRY

% JENAI

Cool Me Down

PRODUCER: Brent Maher

Curb 78736

As a debut artist in a crowded field,
Jenai stands out via a distinctive vocal
that blends breathy soul with swing-
for-the-fence grit and power. “Be a
Woman,” “Don’t Hold Back Your
Heart,” and the title cut are funky,
smoldering romps, while “South Side
Stomp” and “Papa Don't Ask, Mama
Don’t Know” are swingin’ little num-
bers loaded with personality. Fuzztone
guitars and a rousing Jenai vocal drive

“Loraine,” but the album loses some of
its vigor with the requisite, if well-per-
formed power ballad “It Won't Be Me”;
better along those lines are the gor-
geously swaying “Time to Dream” and
bluesy “Written on My Heart.” Brent
Maher’s production keeps it all togeth-
er, forsaking rote radio ear candy for
savvy musicianship and sonic versatili-
ty. A promising debut artist that dares
to be different.—RW

LATIN

> JUANES

Un Dia Normal

PRODUCERS: Juanes, Gustavo Santaolalla
Surco/Universal 4400175322
Colombian singer/songwriter Juanes
follows up his critically acclaimed
eponymous debut with a well-penned
collection that is softer around the
edges, making it much more likely
than its incisive, moody predecessor to
be embraced by Spanish radio. Proof of
this is found on the uptempo lead sin-
gle, “A Dios le Pido,” a prayer for life
and love set over thrusting percussion
and almost pizzicato, Caribbean-hued
guitars. Such standard pop/rock fare
as “Es Por Ti” and “Un Dia Normal”
sounds at odds with the nastier (and
far more amusing) “Mala Gente” and
“La Paga,” wherein Juanes, over a reg-
gae beat and a southern guitar motif,
tells off an ex. “La Unica,” a minor-key
ballad accompanied by legato guitar
lines and tasteful strings, is also a
gem, but the kicker for many will
surely be “Fotografia,” a charming
duet with Nelly Furtado that perfectly
captures the mainstream possibilities
of singing in Spanish.—LC

WORLD MUSIC

% TRIO DA PAZ

Café

PRODUCERS: Rick Warm, Trio da Paz
Malandro 71019

Brazilian expatriates Duduka Da Fon-
seca {drums), Nilson Matta (bass), and
Romero Lubambo (guitar) have been
indulging their love of samba jazz for
more than 15 years, and their collec-
tive feel for the style is elegant. Listen
to the basic trio on Dorival Caymmi’s
“Saudade da Bahia” and the title track,
not only for an invigorating taste of
samba but also for the seamless inter-
play of the small ensemble. Vocalist
Dianne Reeves joins Trio da Paz for
“Love Is Here to Stay” and “Softly, As
in a Morning Sunrise”; her contribu-
tion is spellbinding. Saxman Joe

Lovano works a cool solo on the time-
less Jobim tune “Wave,” giving a nod to
Stan Getz in the process, and returns
on the Lubambo original “48th Street
Baiao.” Trio da Paz’s tropical jazz has a
cozy swing and an understated grace
that’s quite engaging.—PVV

BLUES

% W.C. CLARK

From Austin With Soul

PRODUCER: Mark Kazanoff

Alligator 4884

Austin’s W.C. Clark is an artist who
brings an enormous amount of talent
to the gig: He’s a soulful vocalist and
a tasty guitarist. His music is an intu-
itive amalgam of R&B, blues, and
rock’n’roll that he’s worked into a dis-
tinctive, emotionally real sound. On
this, Clark’s Alligator debut, producer
Mark Kazanoff has done a fine job of
showcasing Clark’s versatility while
preserving the Stax vibe that’s cru-
cial to his artistic persona—espe-
cially on a track like “How Long Is a
Heartache Supposed to Last?” Clark
also chalks up a superb duet with
labelmate Marcia Ball on “Don’t
Mess Up a Good Thing.”—PVV

JA11

% TIM BERNE

Science Friction

PRODUCER: DavidTorn

Screwgun 013

Issued via his own Brooklyn, N.Y.-
based Screwgun label, Tim Berne’s Sci-
ence Friction can be seen as a sequel to
his excellent 2001 Thirsty Ear album,
The Shell Game; once again, the edgy
alto saxophonist is abetted by the sam-
plers and synthesizers of Craig Taborn
and drums of Tom Rainey, as well as
the digital cut-and-paste of studio
shaman David Torn. This time, though,
the mind-bending guitars of French
avant-whiz Marc Ducret are also in
tow, adding considerable metallic spice
to the proceedings. This is what 21st-
century jazz should sound like—soni-
cally subversive, harmonically acute,
melodically surprising, and with tired
tropes traded for fresh twists on bop
{and pop) methods. Those with a yen
for rock exotica might be just as taken
with the aptly titled Science Friction as
would fans of the “downtown” impro-
vising scene. Regardless, anyone who
opens their ears to Berne, Torn, and
company will hear some truly evolu-
tionary art. For info, log on to screw-
gunrecords.com.—BB

CLASSICAL

P JOSE CURA

Boleros

PRODUCERS: Ettore Stratta,

Jorge Calandrelli

Warner Classics 8573-85821

This isn't a classical album, really, but a
Latin crossover bid by the ambitious and
often acclaimed Argentine tenor/conduc-
tor José Cura. He sings a lushly orches-
trated set of vintage Latin American love
songs in league with conductor Ettore
Stratta and arranger/pianist Jorge Calan-
drelli—it’s as much their record as it is
his, truth be told. Despite the talent and
experience on hand (Stratta and Calan-
drelli have worked on successful albums
like Symphonic Boleros, Symphonic
Tangos, etc.), Boleros just tries too hard
to be liked, to be loved. The material is
very smoochy, conjuring images of pool-
side cocktail parties in '70s Latin soap
operas. Of course, this isn't really any dif-
ferent from—or worse than—Romantic
side projects plied over the years by even
such grandly irreproachable artists as
Placido Domingo. The playing and pro-
duction are firstclass, and Cura’s manly
voice has its appeal in spots. Yet the over-
all feel is anachronistic and vaguely mid-
dle-of-the-road. It'll no doubt sell world-
wide by the truckload.—BB

CHRISTIAN

P AMY GRANT

Legacy . . . Hymns & Faith

PRODUCERS: Brown Bannister, Vince Gill
Word/A&M 080688613723

Classic hymns have been making a
strong comeback in the Christian/gospel
market of late. Amy Grant is the latest
artist to get caught up in this revival,
marking her 25th anniversary in Christ-
ian music with Legacy . . . Hymns &
Faith. Produced by longtime Grant asso-
ciate Brown Bannister and Grant’s hus-
band, country veteran Vince Gill, Legacy
is uneven at best: incredibly beautiful
one track, lackluster and uninspired the
next. “My Jesus, | Love Thee” receives a
spirited, Appalachian-tinged treatment,
and “Marching to Zion,” on which Grant
is joined by a chorus of family and
friends, is a rousing finale. But other
standards don’t pack the emotional
poignancy one expects of Grant

{(witness “Softly and Tenderly,” one of
the church’s greatest hymns). Nestled
among the tried-and-true are four new
tunes, including standout “What You
Already Own.” While Legacy gets the job
done, it's not the greatness we’ve come
to always expect from Grant.—DEP

LAURA NYRO

Live: The Loom’s Desire

PRODUCER: Laura Nyro

Rounder 11661-3186

Laura Nyro’s untimely death five
years ago at age 49 still pains her
fans. This two-disc live set—taken
from successive 1993/1994 Christ-
mas Eve concerts at New York’s Bot-
tom Line nightclub, and titled after a
line from signature song “Emmie”—
acts as a much-needed balm. Playing
piano and accompanied by a female
vocal group, Nyro’s live shows were
very reminiscent of her landmark
1971 album, Gonna Take a Miracle,
featuring LaBelle. Live encompasses
Nyro’s entire career, from her ’60s

N OTEWOR

girl-group roots (a cover of the Crys-
tals’ “Oh Yeah, Maybe Baby”) to her
final recordings (the title track to her

posthumous 2001 disc, Angel in the
Dark). Her incomparable musical
resourcefulness is present through-
out, especially on the completely
reworked “Save the Country.” While
one hesitates to use such words as
“haunting” and “angelic,” that’s how
Nyro would be described here were
she alive. Thanks to this set, she still
is, eternally.—JB

SCHILLER

Voyage

PRODUCERS: Christopher von Deylen,
Mirko von Schlieffen

Radikal 90036

Schiller's Voyage arrives in the U.S.
after finding much success in Europe,

T H Y

where it streeted last fall as Weltreise.
Unlike Schiller’s dancefloor-primed
debut, Zeitgeist, Voyage is more

dreamy, more meditative—albeit
with a dance/electronic bent—mak-
ing it perfect for post-club chill-out
settings. On such sublime tracks as
“Distance” (featuring Kim Sanders),
“A Beautiful Day” (featuring Isgaard),
and lead single “Dream of You” (fea-
turing Heppner), Schiller master-
minds Christopher von Deylen and
Mirko von Schlieffen effortlessly cre-
ate a musical montage that recalls
early recordings by the likes of Enig-
ma, Deep Forest, and Jean-Michel
Jarre, as well as more recent fare by
Zero 7 and Faithless. With Voyage,
Schiller has taken a savvy look back-
ward in order to properly forge ahead
with a new palette and vision.—MP
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Y SOFIA LOELL Right Up Your Face (3:15)
PRODUCER: Johan Glossner

WRITER: S. Lowell

PUBLISHERS: Warner/Chappell Scandina-
via AV, STIM, adm. by WB Music, ASCAP
Curb Records 510057 (CD promo)

Curb Records has been working to
make inroads on the pop side—and
not just with its crown jewel LeAnn
Rimes. Meet Sofia Loell, a Scandina-
vian import whose vocal texture con-
jures Alanis Morissette juiced up
after a couple bars of chocolate.
“Right Up Your Face” is an intrigu-
ing blend of alternative roots via
Loell’s scratchy vocals and introspec-
tive lyric, swirled with a sunny
melodic accessibility that shameless-
ly flirts with good ole pop. Loell
sings about standing up for yourself
against society’s expectations, and
her positive, non-self-pitying
delivery gives you reason to root for
her. This is a nice change of pace for
top 40 or even modern rock; it con-
tains enough elements of both to
make the grade across the board.
“Right Up Your Face” could be right
up radio’s alley.—CT

% CHRIS ISAAK One Day (4:23)
PRODUCER: John Shanks

WRNER: C. Isaak

PUBLISHER: Isaak Publishing, ASCAP
Reprise 100899 (CD promo)

Chris Isaak certainly comes across
as one of the last nice guys around.
It’s a shame that the singer/song-
writer can't catch a break on the
charts—he essentially remains a
one-hit wonder with “Wicked
Game,” No. 6 back in 1991. The pre-
vious “Let Me Down Easy” from the
current Always Got Tonight grazed
the top 20 at both adult contempo-
rary and adult top 40, but man, the
guitarist-cum-TV persona deserves
so much more. “One Day” adheres to
his good-time popabilly signature
with all the usual elements in place:
a sensual, dead-on vocal from Isaak;
crisp, barroom-laden instrumenta-
tion; and a hook that rings true spin
after spin. As always, this is inspired,
hitworthy stuff. It remains that this
talented musician is just one stroke
of good luck from his next hit. God
bless him.—CT

COUNTRY

% DARYLE SINGLETARY That's Why |
Sing This Way (2:55)

PRODUCER: Greg Cole

WRITER: M. D. Barnes

PUBLISHER: Sixteen Stars Music, BMI
Audium 8151 (CD promo)

Daryle Singletary's excellent Audium
debut is a collection of classic coun-
try songs skillfully revived by the
singer’s seasoned baritone. The proj-
ect includes covers of songs by Buck
Owens, Merle Haggard, George
Jones, and even a wonderful version
of the John Wesley Ryles’ chestnut
“Kay.” Singletary is the most potent
of the young traditionalists to
emerge in the past few years, but

WiLL
BLACK SUITS COMIN'
INID YA AR

WILL SMITH INTRODUCING TRA-KNOX
Black Suits Comin’ (Nod Ya Head) (3:50)
PRODUCERS: Mark Sparks, Rob Chiarelli,
Will Smith

WRITERS: W. Smith, M. Sparks,

R. Feemster, L. Bennett

PUBLISHERS: Treyball, ASCAP; Da Fabu-
lous Beatbrokas/Love-n-Loyalty/Blitz
Package/It Hurtz, BMI
Overbrook/Columbia 59867 (CD promo)
Will Smith took a lengthy breather
from the entertainment industry to
concentrate on family, but now, with a
new album and the movie of the sum-
mer looming, he’s coming at the
media with guns fully loaded. First up
is the launch single from MIIB, “Black
Suits Comin’ {Nod Ya Head),” which
delivers the kind of flypaper hook that
propelled the previous “Men in Black”
and “Gettin’ Jiggy Wit It” to No. 1.
The formula hasn’t changed a lot
since then, with Smith’s Good House-
keeping-stamped rapping over a
sunny rhythmic track and a madden-
ingly catchy chorus that will stick—
like it or not—in the heads of every
kid in America and their moms,
uncles, and canaries. It stands that
Smith’s musical offerings are hardly
likely to have much relevance beyond
their run on the singles charts, but
with the season heating up and
schools soon locking up for the sum-
mer, it's safe to say that “Black Suits”
is on its way to staple status for 2002
vacation crowds. Meanwhile, the
movie—likely to be as big a block-
buster as Spider-Man—opens July 3,
on the heals of Smith's new Born to
Reign June 25.—CT

S P OTLIG
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MOBY We Are All Made of Stars (3:36)
PRODUCER: Moby

WRITER: Moby

PUBLISHERS: Little Idiot/Warner-
Tamerlane, BMI

V2 27734 (CD promo)

Moby has hit commercial paydirt. He’s
finally crafted the single that will pro-
pel him into pop radio’s winners cir-
cle. He’s long been a critical darling,
an underground club hero, and an
innovator of supreme magnitude. Yet,
despite the omnipresence of several
cuts from his 1999 opus, Play, that
across-the-board top-40 smash has
eluded him—until now. The first sin-

gle from his sterling new collection,
18, shows Moby ready for prime-time
consumption. The beauty is that he's
doing it fully on his own terms. The
accessibility of “Stars” isn’t due to the
artist dumbing-down his material.
Rather, it's more accurately because
the world has caught up to Moby's
adventurous spirit, while he's also
become more at ease with his natural
pop sensibilities. “Stars,” which wears
the influence of David Bowie’s
“Heroes” with unabashed pride, swirls
with glitter-rock guitars, '80s-flavored
synths, and a sticky hook that perma-
nently embeds the brain upon impact.
With Moby himself at the vocal fore-
front, he also provides image-con-
scious programmers a more tradition-
al, tangible artist to embrace. All of
this adds up to a virtually flawless sin-
gle that will sate loyalists, while also
tickling the fancy of the masses—LF
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alive

JENNIFER LOPEZ Alive (4:20)
PRODUCERS: Cory Rooney, Dan Shea
WRITERS: J. Lopez, C. Judd, C. Rooney
PUBLISHER: not listed

Epic 56903 (CD promo)

Remember that “Oh, my” feeling the
first time you heard Madonna sing her
first ballad, “Crazy for You"? It’s déja
vu with “Alive,” the first downtempo
track from Jennifer Lopez, an artist
known to this point only for dance-
oriented and street-targeted rhythmic
output. J-Lo does her best with this
regal ballad, the final track on her
current J to Tha L-O! The Remixes—
though, here, it is made more luxuri-
ous with the addition of a cascade of
fluttering strings on the radio remix
—uwhich appears in her upcoming
film Enough. Lopez wrote the song
with her new husband Cris Judd —an
inviting twist—along with song-
writer/producer Cory Rooney, best
known for his work with Marc Antho-
ny. She sings, “I guess I found my
way, it's simple when it's right/Feeling
lucky just to be here tonight and
happy to be alive.” This is bold new
terrain for Lopez, an artist who is her-
alded more for her videogenics than
her voice, and she instills a vulnerable
spirit of romanticism in the track—
mind you, it’s safe to say no one will
ever confuse her with Whitney Hous-
ton. Still, it’s nice to have top 40’s
leading staple artist diversify her port-
folio with a musical summer fling that
will maintain programmers' and fans’
love affair with Lopez. Let’s just hope
that her busy remix team will let this
one stand on its own.—CT

he’s yet to receive his due from
country radio. Here's hoping this

highly listenable record changes
that. Written by legendary country

songwriter Max D. Barnes, the song
is an infectious slice of fun. The

NEW

ROSEY Love/Afterlife (3:31/3:57)
PRODUCER: Darryl Swann

WRITERS: Rosey, D. Swann

PUBLISHER: N-Joy-K Music, ASCAP
Island 15544 (CD promo)

There’s a new generation of female
singer/songwriters squirming their
way into mainstream consciousness—
not so damn resentful, appreciative of
relationships, and yet fiercely inde-
pendent. Rosey, the latest and perhaps
most stylistic among the burgeoning
roost, garnered her first national expo-
sure a year ago on the soundtracks to
Bridget Jones's Diary and Shallow Hal,;
now signed to Island, the same tracks
found in those movies, “Love” and
“Afterlife,” are being fronted as her

& NOTEW

first singles—and what a psychedelic
sensory experience it is. Combining
urban beats and electronic accents
with a swirling touch of blues, alt-

rock, and lowdown sass, Rosey serves
up a heady musical potion. Her voice is
even more off the mainstream mark;
comparisons to Fiona Apple are unde-
niable, but there’s a greater depth and
sense of self that put a firm grip on lis-
teners’ ears and twist them in circles a
couple times until all distractions are
abandoned. Lyrically, in “Love,” she
tells us that she’s grown, changed, and
is ready to take on new love; in “After-
life,” it’s the search for undiscovered
pleasures—and in each, she constructs
her messages in a wholly unorthodox
fashion. All Rosey needs now is Island's
muscle, a few notable proponents, and
the fortune of timing. Look for the
full-length Dirty Child June 25.—CT

chorus says, “Mama used to whup
me with a George Jones album,
that’s why I sing this way.” Single-
tary delivers the whimsical lyric
with a combined sense of reverence
and mischief. He has an amazing,
stone-country voice with phrasing
that rivals any of his heroes. One lis-
ten to this terrific single will make
you wish other artists had been
slapped with a little Haggard, Gos-
din, Wynette, or Lynn during their
childhood.—DEP

ROCK

BUTCH WALKER My Way (3:18)
PRODUCER: Butch Walker

WRITER: B. Walker

PUBLISHER: Sonotrock Music, BMI

Arista 5118 (CD promo)

Butch Walker, who put in time as
singer/guitarist/songwriter for the
Marvelous 3 (“Freak of the Week”),
makes his solo bow with a manic
rocker that aims right for the teen-
male jugular, with its stamp of
Blink-182 lyrics and No Doubt
rhythms. That’s not to say that
Wright doesn’t put his own signature
on the track—and how: He wrote
and produced it, and covers all
vocals, guitars, bass, programming,
keyboards, and percussion, as he
sings, “There’s a right way and
there’s my way/There’s a highway, if
you don’t like it, you can take it.”
“My Way” checks off a lot of the ele-
ments of today’s rock landscape, and
also has the melodic accessibility to
work at today’s new top 40, which
more and more is looking for an
edge. A promising launch for his July
solo entry, Left of Self-Centered —CT

AC

BRYAN ADAMS Here | Am (3:48)
PRODUCERS: Jimmy Jam, Terry Lewis
WRITER: not listed

PUBLISHER: not listed

A&M 10756 (CD promo)

Canadian rocker-cum-AC mainstay
Bryan Adams spent much of the '90s
attaching himself to high-profile
movie soundtracks, fostering some of
his biggest, albeit gooeyest hits, such
as “(Everything I Do) I Do It for You”
from Robin Hood: Prince of Thieves,
“All for Love” with Sting and Rod
Stewart from The Three Musketeers,
and “Have You Really Ever Loved a
Woman?” from Don Juan DeMarco—
all No. 1 hits on The Billboard Hot
100. He enters the millennium with
yet another ballad linked to a movie,
“Here 1 Am” from the animated
DreamWorks flick Spirit: Stallion of
the Cimarron, out May 24. Produced
by Jimmy Jam & Terry Lewis, the
uplifting anthem sounds like a cross
between Phil Collins” “You’ll Be Here
in My Heart” and Elton John’s
“Hakuna Matata,” from The Lion
King. At its core, the song is certain-
ly the stuff that personifies this brand
of sprawling family cinema scoring,
but thankfully, a light hip-hop beat
and a surprising, well-placed guitar
solo add enough flourish to narrowly
avoid becoming a checklist of clichés.
Adams gives an inspired vocal per-
formance, certainly of a grade that
will satisfy longtime fans. No new
ground here, but a pleasant song that
AC radio can call its own.—CT
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DREAMWORKS’ GOOD VIBE: Good-
Vibe Recordings is partnering with
DreamWorks on behalf of GoodVibe
artist Mystic.

“It is amazing to be involved with
a label that supports creative free-
dom and believes in my music and
vision,” Mystic says. “For Dream-
Works to take a huge leap of faith in
rereleasing my current album is
beautiful. Rarely in life or this busi-
ness will people step in and take a
chance on a project such as mine. |
think it speaks volumes for what we
will be able to do together.”

Both GoodVibe and DreamWorks
will be responsible for marketing and
promoting Mystic’s 2001 set, Cuts for
Luck and Scars for Freedom, which
received a Grammy Award nod this
year for best rap/sung collaboration, a
new category. As part of this pact,
DreamWorks will also handle world-
wide distribution for the project, which
has vet to be released internationally.

“We are very excited about our part-
nership with DreamWorks,” GoodVibe
co-owner Matt Kahane said in a state-
ment. “Both GoodVibe and Dream-
Works share the common vision of
true artistic development. The combi-
nation of Mystic’s incredible talent,
GoodVibe's pragressive urban market-
ing expertise, and DreamWorks’ com-
mitment to success will prove to be a
winning combination.”

GoodVibe co-owner Chris Nagy
added, “This has been the missing
piece of the puzzle that we needed
to help Mystic attain the levels of
commercial success that she is des-
tined to reach.”

According to Kahane, GoodVibe is
currently working on remixes and
new songs for a Cuts for Luck and
Scars for Freedom rerelease and
plans to begin Mystic’s next studio
album in the fourth guarter.

A JUNE BET: Late singer/actress Aa-
liyah heads the list of nominees for the
second annual BET Awards with a
total of four nods: best female R&B,
best video of the year, viewer’s choice
award, and best actress (for Queen of
the Damned). Tied with three nomi-
nations apiece are B2K and Alicia
Keys. Ashanti-—whaose eponymous
debut recently broke a Billboard 200
record—joins B2K and Keys in the
best new artist category, which also
includes Craig David and Tweet. This
year’s special honorees are Lifetime
Achievement Award winner Earth,
Wind & Fire and Humanitarian Award
winner Muhammad Ali. The BET
Awards will be broadcast live June 25
(9 p.m. ET/PT) from Hollywood’s
Kodak Theatre with hosts Steve Har-

vey and Cedric “the Entertainer.” For
a complete list of BET Awards nomi-
nees, visit billboard.com/awards.

DRAMA KINGS: The Dramatics
(“Whatcha See Is Whatcha Get”) got
their start in Detroit in 1962 and are
still going strong 40 years later. In
fact, the five-man crew has just
released its 39th album, Look Inside,
via Northcoast Investiments. Lead
single is “Looks Like Rain.”

THE DRAMATICS

“We've been kind of surprised by
radio,” member L.J. Reynolds says.
“Stations are going on that record
that normally wouldn’t go on an
older group’s record.”

Reynolds observes that the group’s
work ethic accounts for its staying
power. “At the time we started out,
we began doing two albums a year
and did that for a good straight 15
years. We've had 30 top 10 singles;
just like the Temptations and O’Jays,
we stayed in the studio, and that gave
us the staying power.”

Member Ron Banks, who says he
recorded his first record with the
Dramatics in 1964 at the age of 13,
adds, “We're still living our dream
come true.”

INDUSTRY BRIEFS: Universal Records’
urban marketing team, headed by
senior VP of marketing Jackie Rhine-
hart, is presenting its second Organ-
ic Soul event. The May 22 inter-
industry mixer at Manhattan’s Negril
Village—in association with Remy
Martin Liquors—is designed to bring
together marketing execs from cor-
porate America and the entertain-
ment industry to discuss issues and
network . . . The Neptunes have
taken their trademark sound online
via startrakmusic.com, The Web site
will serve as the online home to Star
Trak Entertainment, the producers’
Arista-distributed imprint. It will also
provide info about Star Trak acts like
Kelis, rap duo Clipse, and newcomer
Roscoe P. Coldchain, as well as the
Neptunes’ alter-ego, N*E*R*D.

Additional reporting by Rashaun
Hall in New York and Rhonda Bara-
ka in Atlanta.

Roots’ Scratch Does Solo CD

Beatboxer’s Ropeadope Disc Is ‘The Embodiment Of Instrumentation’

BY RASHAUN HALL

NEW YORK—Beatboxing, or “vocal
percussion,” as it is often called, may
seem like a lost hip-hop art to some,
but artists like Doug E. Fresh and
Rahzel the Godfather of Noize have
made a name for themselves
with their unique vocal stylings.
Scratch—who, like Rahzel, is a mem-
ber of hip-hop band the Roots—takes
his love of the art to the next level
with his Ropeadope/Atlantic debut,
The Embodiment of Instrumentation
(June 4).

“With the Roots, it’s an organiza-
tion, and they present things in a
certain shape or form,” Scratch says
of his decision to do a solo set. “I try
to bring what I can to the table to
make the group a whole. This proj-
ect gave me a chance to break free
and do things that I can’t do on a
Roots record. It was a chance for me
to be me to the fullest extent—I get
to be Scratch 24/7.”

With a solo album in mind, the
Philadelphia native (who is man-
aged and booked by Rich Nichols
and Hope Wilson for Philadelphia-
based Watch Your Back Manage-
ment) had to find a label that was
ready for a beatbox-driven album.
Enter Ropeadope Records. “From
the gate, I wanted my project to be
on an independent,” Scratch says of
signing with the Philadelphia-based
indie. “Dealing with a whole roster
of all kinds of artists and trying to
break somebody, if you don’t break,
[the majors] won’t pay you any
mind and throw you back on the
shelf. With an independent, they
spend more time with their artists,
and they make sure their artists get
exposed to the public. I chose
Ropeadope because they saw the
vision for my record.”

For Ropeadope president Andy
Hurwitz, the chance to work with
Scratch was exciting. He recalls,
“Rich Nichols [manager for Scratch
and the Roots] came up, and he did-
n’t even think I'd be interested in
the project; he just came up to visit,
but he said, ‘Check this out.” He
played it, and I just flipped out as
soon as I heard it. I'm from Philly,
so I've always been a fan of Scratch,
the Roots, and everybody involved
in the project, so I knew from note
one that I wanted Ropeadope to
have the record.”

The Embodiment of Instrumen-
tation features a host of guest
artists, including the Roots’ Black
Thought and Malik B, Bilal and
Floetry. Scratch also made sure that
Philadelphia’s up-and-coming artists
were well-represented.

“Philly’s local artists don’t get
heard like they should, so I wanted
to create a platform for them,”
Scratch says. “Philly needs that
whole foundation to grow. Especial-

ly right now, because a lot of people
are looking at Philly, so it’s time to
take advantage of that.”

With all the guest appearances
and subsequent clearances, Ropead-
ope has had a tough time picking a

single. That said, Scratch hopes the
recently recorded “Hot for the
Streets,” featuring Steve Sterling, IQ
a.k.a Jimmy Spliff, and Etcetera will
serve as a street single. It will also

be featured on 200,000 The Embod-
iment of Instrumentation samplers
that Ropeadope will distribute dur-
ing the Roots’ stint of the Smoking
Grooves tour. The label has also
teamed with Numark and XXL mag-
azine for the Scratch & Win Lottery
Ticket contest, where they will give
away Numark products, Ropeadope
clothes, tickets to Roots shows, and
subscriptions to XXL.

“It seems like everything Ropead-
ope does, we do pretty good with,”
says Mike Hoffman, buyer/owner of
Philadelphia-based AKA Records.
“And with the Roots having a strong
following in Philadelphia, I expect it
will do well.”

“With Scratch, he has an obvious
fan base with the Roots, so we’re part-
nering with okayplayer.com and work-
ing on an extensive Web marketing
campaign that utilizes their talents,”
Hurwitz says. “From there, we're mar-
keting it as an underground hip-hop
record. We’re not trying to go to radio,
and for the first phase of our market-
ing plan, we’re not even doing a video.”
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