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BY BILL HOLLAND
WASHINGTON, D.C.—The Supreme Court will hear
a case this fall that will determine if Congress had
the constitutional authority in 1998 to extend the
term of federal copyright protection.

The review will mark the first time in history that

Copyright Term Debate Rages

Supreme Court Case Could Have Major Impact On Music Industry

filing a brief, but a spokesman says the union sup-

ports retention of the

BY MELINDA NEWMAN
and BILL HOLLAND
California lawmakers decid-
ed June 18 to move out of a
Senate Committee a bill de
signed to repeal the indus

current law.

‘Z-Year’ Bill Moves Forward

measure, as passed, postpones a
repeal vote for a month-and-a-half
to enable negotiations to con-
tinue between artists’ groups
and labels in order to come
to a compromise on the

The 1998 Copyright Term Extension Act (CTEA)
was passed Oct. 7 that year after being held up in
committee for more than two years. It extended the
term of protection for 20 more years from the previ-

the court has accepted a case that chal-
lenges the constitutionality of any aspect of
the U.S. Copyright Act. In the music indus-
try, an adverse ruling could have a major
impact on the financial security of record
companies, sangwriters, music publishers,
and recording artists.

While amicus (friend of the court)

* LNy

ous term of the author’s life plus 50 years.
(The CTEA is also called the Sonny Bono
Copyright Term Extension Act in honor of
the late congressman and recording artist,
who was the main sponsor of the bill.)

In addition to the new life-plus-70 term,
the term for older works created and
renewed before the 1976 Copyright Law

briefs have already been filed by
those who agree with the chal-
lenger, briefs that support the constitutionality of
the law are due Aug, 2. The Recording Industry Assn.
of America, ASCAP, BMI, and the National Music
Publishers™ Assn. plan to file such briefs.

The Recording Ar-
tists Coalition (RAC)
also plans to join the
industry groups, filing
in support of the law’s
constitutionality—a
particularly odd junc-
ture, because the RAC
supports reversion
rights for authors as
the result of the repeal
of the industry's work-
for-hire law, which
took those rights away.

“I don't see why we
should try to gain re-
version and then chop

HAMILTON
20 years out of the back end,” says artist attorney and

copyright lawyer Jay Rosenthal, who is writing an
amicus brief for the RAC. The American Federation
of Television & Radio Artists has not vet decided on

revision that had been granted a 75-
year term was extended to 95 years.
Music industry groups all support retention of the law.
Observers here say that an adverse ruling could also
affect music industry international trade relations. since
the European Union and copyright laws of many Euro-
pean countries now
have copyright terms of
life of the author plus
70 vears. If the U.S. is
not in compliance, they
argue, other countries
could elect not to offer
“home country™ equal
protection to U.S. re-
cordings and musical
compositions.

BMI president Fran-
ces Preston makes the
case: “BMI strongly
supports the Sonny
Bono Copyright Term
Extension Act because
it offers our songwriters, composers and copyright
owners the same length and level of protection that is
in force worldwide in every major market economy. To
(Continued on page 79)
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controversial issue.
Members of the California

Senate Judiciary Committee passed a

(Continued on page 80)

try's carve-out to the state’s
statute limiting personal serv-
ice contracts to seven years. Even
though the bill escaped defeat, the

BY STEVE SMITH

"70s, some observers questioned the
wisdom of the release. The set,
which streeted in September 1999,
marked Adams’ 15th anniversary as
an exclusive Nonesuch artist, but
a handful of critics and peers

(Continued on page 66)

NEW YORK—When Nonesuch
Records issued The John Adams
FEarbox, ahandsomely packaged 10-
CD retrospective containing much
of the music that composer John
Adams had written since the late

NORTH AMERICAN TOUR

“Equal parts Coldplay and Roxy Music” — The Boston Globe

One of nl 2 ’s “Bands To Watch In 2002
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TOP SOUNDTRACK SONG OF THE YEAR

"Independent Women Part 1"

(from Charlie’'s Angels)

Writers: Samuel "Tone' Barnes, Beyoncé Knowles
Publishers: Beyoncé Publishing, Enot Publishing,
New Columbia Pictures Music, Sony/ATV Tunes LLC

"Bow Wow (That's My Name)" *

Writers: Francois De Roubaix (SACEM),
David Spradiey

Publishers: Chrysalis Music,

Siolo America Music, LLC,
Southfield Music, Inc.

"Cross The Border" *

Writers: Al-Baseer Holly,

Chad Hugo, Joel Witherspoon
Publishers: Chase Chad Music,

EMI Music Publishing,

Fatima & Baron Outlet, Maine Money

"Dollaz, Drank & Dank " *

Writers: Kevin "Battlecat” Gilliam,
Mr. Short Khop

Publishers: Always Thinkin’,
Black Fountain Music,

EMI Music Publishing,

Show You How Daddy Ball Music

"It Wasn't Me" *

Writers: Rickardo "RikRok" Ducent, Shaggy,
Shaun Pizzonia

Publishers: Livingsting Music,
Warner/Chappell Music, Inc.

"Ms. Jackson"
Writers: Andre "Dre” Benjamin,
Antwan "Big Boi" Patton, David Sheats

Congratulations 2002 ASCAP Publshers: Chrysalis Music,

RHYTHM & SOUL AWARD WINNERS

"My Projects”
Writers: Coo Coo Cal, Henry Cook
TOP DANCE SONG "Don’'t Tell Me" * TOP RAP SONG Publisher: From The Pit Publishing
Writers: Joseph Lee Henry, Madonna
“All For You" * Publishers: True North Music, "My Baby" * "Pt./rple Hills" * )
Writers: Wayne Garfield, Warner/Chappell Music, inc., Writers: Berry Gordy, Jr., Alphonso Mizell, Writers: VoggCarlislefifitus lofihson,
James "Jimmy Jam" Harris, Webo Girl Publishing, Inc. Freddie Perren Ondre Moore, Denaun Porter
Terry Lewis, Mauro Malavasi (SiE), Publisher: EMI/Jobete Music Publishing Publishers: Derty Wegls,
David Romani (SiAE) "Stand Still" = EIYII MI.IS.IC :ubllshmg.
Publishers: Arapesh Communications, Writers: Aubrey Ayala, Dezrok R&S AWARD-WINNING RAP SONGS 'sd“?:t'c zu'v "';yol;} A':/.e.,
EMI Music Publishing, Publishers: Aubrey Girl Music, wifty McVay Publishing
Flyte TymehTunes, Jessica Michael Music, Inc., “Baby If You're Ready”
Little Macho Music, Tunnel Vision Productions, Writers: Priest Brooks, Chan Gaines, o -
Warner/Chappell Music, Inc. Warner/Chappell Music, Inc. ﬁe:’i"’;B?tt'e;?t"bGi:“a;“'b z\ltl;lt;ﬁ;ié:’:t;{":::;: Timbaland
R&S AWARD-WINNING "The Underground” L:Tziyaa\rlzllzlllli'an:rsn i A Vlrgl'rual Beach M“S“év Wa"‘?’/ Cl:appell
DANCE SONGS Writer: Celeda Publishers: Black Blessed Girl, A (" Zomba Enterprises, Inc.
Publishers: Sharpe As A Tack*, Black Fountain Music,

"Are You Satisfied?" = Universal Music Publishing Group EMI Music Publishing,
Writer: Deborah Cooper Famous Music Corp.,
Publisher: Fresh Up Music High Priest Publishing,

Nay D Publishing,

Precious Littie Lamb,

Show You How Daddy Ball Music,

So Kol Productions

"Raise Up"

"What Would You Do?" *

Writers: Brian "Hitman" Bailey,

Melvin "Mel Man" Bradford,

Dr. Dre, Robert Pardlo, Ryan Toby
Publishers: Ain't Nothing But Funkin',
Big Yacht Music, EMI Music Publishing,
Hard Working Black Folks, Inc.,

Hotish Music, Loot on Loose Leaf,

) Pladis Music, Warner/Chappell Music, Inc.
£ 45C4AP 2002 ~Share of song not licensed hy ASCAP.
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RHYTHM & SOUL MUSIC
HERITAGE HONOREE

Earth Wind & Fire

TOP R&B/HIP-HOP SONG

"Love”

Writers: Carvin Haggins,

Andre Harris, Musiq

Publishers: Dirty Dre Music,

EMI Music Publishing,

Jat Cat Music Publishing, Inc.,
Nivrac Tyke Music,

Soul Child Music,

Touched by Jazz Music,

Universal Music Publishing Group

R&S AWARD-WINNING R&B/
HIP-HOP SONGS

"A Long Walk"

Writers: Andre Harris, Jil Scott
Publishers: Blue's Baby Music,
Dirty Dre Music,

Jat Cat Music Publishing, Inc.,
Universal Music Publishing Group

"Danger (Been So Long)" *
Writers: Chad Hugo, Mystikal
Publishers: Chase Chad Music,
EMI Music Publishing,

The Braids Publishing,

Zomba Enterprises Inc.

"Differences”

Writers: Ginuwine, Troy Oliver
Publishers: Hand in My Pocket Music,
Milk Chocolate Factory,

Music of Windswept,

Sony/ATV Tunes LLC

"Fallin"

Writer: Alicia Keys

Publishers: EM} Music Publishing,
Lellow Productions, Inc.

"Family Affair" *

Writers: Mary J. Blige, Melvin "Mel Man"
Bradford, Dr. Dre, Michael Elizondo
Publishers: Ain’'t Nothing But Funkin',
Blotter Music, Elvis Mambo Music,

Mary J. Blige Music, Music of Windswept,
Universal Music Publishing Group,
Warner/Chappell Music, Inc.

"Get Ur Freak On"

Writers: Missy "Misdemeanor" Elliott,
Timbaland

Publishers: Mass Confusion Productions,
Virginia Beach Music,

Warner/Chappell Music, Inc.

“Heard It All Before" *
Wrniter: Rayshawn "Madam Pinky" Sherrer
Publisher: Pinky's Playhouse

SONGWRITERS OF THE YEAR

Chad Hugo
Dr. Dre

"l Just Wanna Love U (Give It 2 Me)" *
Writers: Sean "P Diddy" Combs,

Chad Hugo, Rick James,

Mase, NOTORIOUS B.I.G.

Publishers: B.l.G. Poppa Music,
Chase Chad Music,

EMI/Jobete Music Publishing,

EMI Music Publishing

Justin Combs Publishing,

Mason Betha Entertainment, Inc.

"I'm Real (Murder Remix)" *

Writers: Rick James, Marcus "Seven™” Vest
Publishers: EMI/Jobete Music Publishing,
Famous Music Corp., Stone City Music

"It's Over Now" *

Writers: Daron Jones, Michael M. Keith,
Quinnes Parker, Marvin "Slim" Scandrick
Publishers: Da 12 Music,

EMI Music Publishing,

Justin Combs Publishing

"1IZZO (HO.VA.)" *

Writers: Berry Gordy,

Jr., Alphonso Mizell, Freddie Perren,
Deke Richards, Kanye West

Publishers: EMI/Jobete Music Publishing

"Just Friends (Sunny)" *
Writers: Carvin Haggins, Musiq
Publisher: Warner/Chappell Music, Inc.

"Just In Case"”

Writers: Edward Berkeley,

Kier "Kay Gee" Gist, R. L. Huggar
Publishers: Divine Mill Music,

EMI Music Publishing,

Famous Music Corp., Fingaz Goal Music,
Uh Oh Entertainment,

Warner/Chappell Music, Inc.

"Let Me Blow Your Mind”

Writers: Michael Elizondo, Dr. Dre, Eve,
Scott Storch

Publishers: Ain't Nothing But Funkin’,
Blondie Rockwell, Blotter Music,

Elvis Mambo Music, Music of Windswept,
Scott Storch Music, TVT Music, Inc.,
Universal Music Publishing Group,
Warner/Chappell Music, Inc.

"Maybe | Deserve”

Writer: Tank

Publishers: Black Fountain Music,
EMI Music Publishing

"Missing You" *

Writers: Joe, Joshua Paul Thompson
Publishers: 563 Music Publishing,

Tallest Tree Music, Zomba Enterprises inc.
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PUBLISHER OF THE YEAR

EMI Music Publishing
EMI/Jobete Music Publishing

"Ms. Jackson"

Writers: Andre "Dre" Benjamin,

Antwan "Big Boi" Patton, David Sheats
Publishers; Chrysalis Music,

Dungeon Ratz Music,

EMI Music Publishing, Gnat Booty Music

"Music"”

Writers: Marvin Gaye, Erick Sermon
Publishers: EMI Music Publishing,
Erick Sermon Enterprises, Inc.,

FCG Music, MG Ill Music, NMG Music,
Zomba Enterprises Inc.

"My First Love"

Writers: Rene Moore, Angela Winbush
Publishers: Angel Notes Music,

EMI Music Publishing, Suti Music, Inc.

"Peaches & Cream” *

Writers: Jason "Pooh Bear" Boyd,

Sean "P Diddy" Combs, Daron Jones,
Michael M. Keith, Quinnes Parker,

Marvin "Slim™ Scandrick, Courtney Sills
Publishers: C Sills Publishing, Da 12 Music,
EMI Music Publishing, Hitco South,

Justin Combs Publishing

"Promise” *

Writers: Brandon Casey, Brian Casey,
Jermalne Dupri

Publishers: Air Control Music, Inc.,

EMI Music Publishing, So So Def Muslc,
Them Damn Twins

"Put It On Me" *

Writer: Tiheem Crocker,

Paul "Tru Stylze" Walcott

Publishers: Blunts Guns and Funds,
Famous Music Corp., Tru Stylze Music

"So Fresh, So Clean” *
Writers: Andre "Dre"” Benjamin,
Antwan "Big Boi" Patton
Publishers: Chrysalis Music,
Gnat Booty Music

"Southern Hospitality" *

Writer: Ludacris

Publishers: EMI Music Publishing,
Ludacris Music Publishing, Inc.

"Stranger In My House"

Writers: Anthony "Shep” Crawford,

Shae Jones

Publishers: Almo Music Corp.,

Hudson Jordan Music, Shae Shae Music,
Shep & Shep Publishing

THANK YOU TO OUR GUEST HOSTS

Ashanti

"Stutter (Double Take Remix)" *
Writers: Ernest Dixon, Mark Sebastian
Publishers: Platinum Firm Music,
Zomba Enterprises Inc.

"Where The Party At?" *

Writers: Brandon Casey, Brian Casey,
Jermaine Dupri, Nelly

Publishers: Air Control Music, Inc.,

BMG Songs, Inc., EMI Music Publishing,
S0 So Def Music, Them Damn Twins

TOP REGGAE ARTIST

Bob Marley

OTHER REGGAE HONOREES
The Wailers

Beres Hammond

Damian Marley
Sizzla
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Vivendi Governance Under Fire

BY BRIAN GARRITY

NEW YORK—Vivendi Universal’s (VU) plan to
pay down debt by dumping part of its holdings
in French water utility Vivendi Environment
(VE) may be winning favorable reviews in Wall
Street circles as a step in the right direction
toward fixing its financial woes, but the high-
ly leveraged media giant is a long way from
being out of the doghouse with investors.

While the sale strategy, announced June
17, is expected to reduce Vivendi’s debt by
more than $1 billion, its total deficit remains
sizable. A recent disclosure of quarterly re-
sults under U.S. accounting standards—a
first for the Paris-based conglomerate—puts
the company’s net debt in excess of $30 bil-
lion as of the end of March.

Meanwhile, a shareholder rights group is
petitioning a French court to appoint an
expert to audit the company’s corporate gov-
ernance practices—a gambit that, if success-
ful, could further tie the hands of embattled
chairman Jean-Marie Messier. A ruling on the
matter from the Paris Commercial Court is
expected as early as Friday (21).

The moves reflect the ongoing concern sur-
rounding the finances and operations of the
parent company of Universal Music Group.

The VE sale will comprise roughly 15% of
the utility’s outstanding shares—dropping VU's
stake from 63% to slightly more than 40%. Per-
haps more important, Vivendi will no longer
count VE’s financial results—and its $13 bil-
lion in debt—toward its own bottom line once
the deal is done. But 40% of that $13 billion
debt will still belong to Vivendi, even though it
will not be accounted for on its balance sheet.
The company is also carrying an additional $18
billion in media-related debt.

This remains a lingering source of conster-
nation to some Vivendi investors. Vivendi
American Depositary Shares are down 47% in
2002, in part because of debt concerns. A group
led by shareholder activist Colette Neuville
wants a French court to appoint an auditor to
determine whether Messier and Vivendi man-
agement adequately warned the company’s
board of directors about the substantial debt
loads it would be taking on as a result of its

media acquisition strategy. Published reports

have suggested the Neuville group may yet sue

the company on behalf of shareholders.
With its practices under fire, Vivendi’s

VIVENDI
UNIVERSAL

newly formed corporate governance commit-
tee—a four-man group co-led by former Sea-
gram vice chairman Edgar Bronfman Jr—
has retained Ira Millstein, a senior partner in

the law firm of Weil, Gotshal & Manges, as an
adviser on governance issues. Millstein, re-
garded as an expert in the area, was recently
hired in a similar capacity by Walt Disney Co.

The emergence of Millstein, coupled with
the specter of a court-appointed auditor, are
the latest examples of internal discomfort with
Messier’s management of Vivendi. The corpo-
rate governance committee, the byproduct of
a May 29 board meeting in which many were
calling for Messier’s job, was designed in part
to reign in the chief executive. Major strategic
and financial decisions by the company must
reportedly first be approved by the committee.

BY LEILA COBO

MIAMI—Three years after he was brought
into Sony Discos’ regional Mexican music
department to help boost the label’s share
of that marketplace, Abel de Luna has left
Sony to helm Costarola Music, a small
indie label that specializes in regional Mex-
ican music and whose artists
include Adan Chalino Sanchez.
De Luna leaves vacant the
position of senior VP of region-
al Mexican music at Sony Dis-
cos. De Luna will depart Sony
July 1; an announcement has
not been made regarding a
replacement.

“I'm very satisfied with the
work I did at Sony,” De Luna
says. “The truth is, I felt [ did what [ had to
do, and I've worked more as an independent
all my life.”

During De Luna’s tenure, Sony beefed
up its regional Mexican roster by signing
such artists as Lupillo Rivera. At the end of
2001, the label’s share of the regional Mex-
ican market was second only to Fonovisa.

De Luna Departing Sony Discos
To Helm Indie Label Costarola

DE LUNA

Sony also acquired De Luna’s Luna
Records, which specializes in regional Mex-
ican music, and has jurisdiction over its cat-
alog and artists—although De Luna says he
still has ownership of the Luna name.

Sony Discos will continue distributing
Costarola, which De Luna is in the final
stages of acquiring from owner
Steven Eyre.

In a press release, Sony Dis-
cos chairman Oscar Llord said:
“There is no doubt at Sony
Music that our relationship
with De Luna and his enter-
prises will produce many mutu-
al benefits in the years ahead.”

To date, De Luna has nearly a
dozen acts signed to Costarola,
including Sanchez, Joana Durén, and Ricar-
do Cerda (aka “El Gavilan™).

“I'm going to be very aggressive,” says
De Luna, who will have his own marketing
and promotional team. “I know the busi-
ness, and I'll have time to go to the studio
and produce. In two to three months, peo-
ple will hear about us.”

Dixie Chicks Find ‘Home’ On New Imprint

Launch Of Open Wide Records Is Key Term In Group’s Deal With Sony After 10-Month Battle

BY PHYLLIS STARK

NASHVILLE—When Dixie Chicks release their new album, Home,
later this summer, it will be on their own, newly created Sony Music
Entertainment imprint label, Open Wide Records.

The new imprint is one of the key terms of the group’s new deal
with Sony, which—as first tipped exclusively in Billboard Bulletin last
month—the Chicks have finally signed after 10 months of battling

Sony in court (Billboard Bulletin, May 10).

“We have settled and resolved our differ-
ences with Sony and delivered the album, so
it’s signed, sealed, and delivered,” says the
group’s manager, Simon Renshaw of Los Ange-
les-based the Firm.

While other terms of the new contract were not disclosed, reports
elsewhere indicated that the agreement called for a $20 million sign-
ing advance and a 20% royalty rate for the group. Commenting on
those reports, Renshaw scoffs, “It was a settlement, not a fire sale.”

While Open Wide will be an imprint staffed by existing Sony
employees, Renshaw says that “we do envision signing other acts”

at some point.

The group’s first new album in three years, Home is due Aug. 27
(Billboard, June 8). Sony’s Nashville-based Monument Records and
the New York division of Columbia Records will handle marketing and
promotion for the album. Its first single, “Long Time Gone,” is rock-
eting up the Hot Country Singles & Tracks chart, hitting No. 15 this

issue after only four weeks on the chart.

Renshaw says the group will tour to support the album, but he

Billboard’s Boxscore.

SONY

would not reveal specific details. The Chicks’ first and only head-
lining tour in 2000 generated more than $46 million, according to

The group’s legal battle with Sony began last summer, when the
band attempted to terminate its contract while still owing five album:s.
Since that time, they have been in discussions with other labels.

On July 13, 2001, the Chicks’ attorneys served
Sony with a notice that their contract with the
major’s Monument label was terminated “by rea-
son of Sony’s material misconduct and material
breaches.” Sony responded with a lawsuit seeking

to prevent the group from exiting, calling the

Chicks’ charges “trumped-up and baseless.” Sony said in the suit that
it stood to lose at least $100 million in revenue if the band did not ful-
fill its contract. The Chicks countersued, claiming fraud and breach of
contract, and said that they had “no intention of ‘bargaining’ with Sony
or otherwise continuing their recording careers with Sony.”

In a prepared statement issued June 17, Chicks members Natalie

Maines, Martie Maguire, and Emily Robison said, “Our reconciliation

with Sony Music couldn’t have come at a better time.”

The group’s debut album for Sony, 1998's Wide Open Spaces, is cer-
tified 11-times platinum by the Recording Industry Assn. of America.
The follow-up, 1999's Fly, is certified nine-times platinum and spent
two weeks at No. 1 on The Billboard 200, as well as an amazing 36

weeks at No. 1 on the Billboard Top Country Albums chart.
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Top of the News

9 Sen. Russ Feingold’s bill
addressing media consolidation
and payola faces a long battle.

Artists & Music

9 Executive Turntable: Pete
Rosenblum is named VP of alter-
native promotion for Elektra
Entertainment Group.

12 Oasis gets back to basics on
its fifth set, Heathen Chemistry,
on Epic.

12 The Beat: Forthcoming
albums from Silverchair, Dave
Pirner, and Maroon5 should
brighten the summer months.

14 Continental Drift: Brian
Mangin and his Startspark man-
agement firm emphasize the
business of the music industry.

15 The Classical Score: The
Common Sense Composers’ Col-
lective and American Baroque
team for The Shock of the Old.
16 Higher Ground: Michael W.
Smith and Jars of Clay bring their
spiritual sounds to DVD.

16 In The Spirit: Dorinda
Clark-Cole releases Dorinda, her
solo debut for Gospo Centric.

17 Touring: Radio-sponsored
listener-appreciation concerts
face mounting challenges.

18 Boxscore: Four Britney
Spears shows with Nikka Costa
gross more than $3 million.

31 Reviews & Previews: Geoff
Tate, the Music for the Cure: It's
About Eve compilation, and Zuco
103 take the spotlight.

34 RA&B: Dr. Dre and the Nep-
tunes’ Chad Hugo take home top
honors at ASCAP’s 15th annual
Rhythm & Soul Music Awards.
36 Words & Deeds: Lil’ Wayne
stands on his own with his

latest Cash Money/Universal set,
500 Degreez.

39 Beat Box: Off-Broadway’s
De La Guarda adds a twist to its
show with De La Guarda Presents

The Michael Feinstein Anthology
for Rhino/Elektra.

49 Studio Monitor: The
Rolling Stones lay down tracks
for a new set in France’s Studios
GuillaumeTell.

International

51 Methods for handling inven-
tory are evolving in Canadian
music retail.

52 Hits of the World:
Eminem’s The Eminem Show
tops eight international album
charts this issue.

53 Global Music Pulse:
Japan’s Seagull Screaming Kiss
Her Kiss Her makes its way to
the U.K. with Red Talk.

Merchants & Marketing

57 Alliance Entertainment
Corp. and Liquid Audio announce
merger plans.

59 Retail Track: What's the
real story behind the Alliance and
Liquid Audio merger?

60 Declarations of Independents:
New York-based Proper Distribu-
tion closes its doors.

61 Home Video: Director
Robert Altman discusses bringing
his Academy Award-winning
Gosford Park to DVD.
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JAN. 8, 1947: The biggest chart news this week is the debut of Elvis

Presley at No. 1 on the U.K. singles chart with his 18th chart-topper,
“A Little Less Conversation” (RCA). That breaks the 25-year-old tie
between Presley and the Beatles for having the most No. 1 singles
in Britain, as foretold in Chart Beat (Billboard, June 15). But there’s
also big chart news for the man born on Presley’s 12th birthday.

That would be David Bowie, who has the highest-debuting album
of his career this issue, as Heathen (ISO/Columbia) enters The Bill-
board 200 at No. 14 (See Over the Counter, page 67). That makes the
critically acclaimed work Bowie’s highest-charting set since Toright
sailed to No. 11 in November 1984. Bowie’s previous best debut was
the entry at No. 21 of Outside in October 1995.

Thanks to its high debut, Heathen ranks 10th among the 36 Bowie
albums to appear on the Billboard album chart. Bowie’s highest-
charting set is Station to Station, which checked in at No. 3 in 1976.
Next is Let's Dance, Bowie’s EMI America debut, which reached No.
4 in 1983. In third place is Diamond Dogs, a No. 5 album in 1974,

The debut of Heathen stretches Bowie’s album chart span to 30
years, two months, and two weeks, dating back to the entrance of
Hunky Dory in the week of April 15, 1972.

0 BROTHER: Ralph Stanley last appeared on a Billboard chart under
his own name 42 years ago this month. Actually, “How Far to Lit-
tle Rock” was credited to the Stanley Brothers, a duo that consist-

ed of Ralph and hlS older brother, Carter Stanley. “How Far to Lit-
tle Rock” was their only single to appear on the country singles
chart, making them one-hit wonders.

Stanley is an integral part of the most successful soundtrack in
the history of Billboard’s country charts. He can be heard on O
Brother, Where Art Thou? (Lost Highway/Mercury), which reclaims
pole position on Top Country Albums this issue.

As Dan Cecil of Huntsville, Ala., points out, the Stanley Brothers
recorded as early as 1947, for the Rich-R-Tone label-—13 years before
their lone chart single was issued on the King imprint. So it’s a sweet
triumph for 75-year-old Stanley, who debuts on The Billboard 200
at No. 163 with Ralph Stanley (DMZ/Columbia). The set enters Top
Country Albums at No. 22, earning Hot Shot Debut honors.

‘HOT’ STUFF: Nelly is the first male solo artist to have a No. 1 hit on
The Billboard Hot 100 since Usher. “Hot in Herre” (Fo’ Reel/Uni-
versal) replaces Ashanti’s “Foolish” (Murder Inc./Def Jam) after the
latter tune’s 10-week reign. Usher’s “U Got It Bad” first moved into
the top spot in the issue of Dec. 15, 2001.

“Hot in Herre” is the first song to reach No. 1 in 2002 that does not
feature Ashanti or Ja Rule. It’s the first chart-topper for Nelly, pro-
ducers the Neptunes, and Universal (see Singles Minded, page 67).

More Fred Bronson each week at www.billboard.com.
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MoS, MCA Join In Licensing Deal

BY MICHAEL PAOLETTA

NEW YORK—Internationally recog-
nized and revered dance/electronic
label Ministry of Sound (MoS) has
entered into an exclusive two-tiered
North American licensing agreement
with MCA (Billboard Bulletin, June 12).

According to both labels, the deal
includes the launch of an as-yet-unti-
tled, joint-venture-branded, hits-driv-
en compilation series—debuting in
October—designed to merge the labels’
respective dance catalogs. MCA will also
have right of first refusal to position
certain MoS artists under the joint
MoS/MCA banner.

Tuesday (25) sees the first release
bearing the MoS/MCA imprint: Fatboy
Slim’s Live on Brighton Beach (see
Reviews & Previews, page 32). Two

InThe News

e The Librarian of Congress reject-
ed Webcaster rates suggested by
the Copyright Arbitration Royalty
Panel (CARP) June 20. The CARP’s
two-tiered rate of 0.14 cents per
performance for Internet-only
transmissions and 0.07 cents for
each simulcast retransmission was
thrown out in favor of a 0.07 rate
for both. Webcaster fees for mak-
ing ephemeral recordings were
cut from 9% of performance fees
to 8.8%. Earlier, on June 13, the
House Subcommittee on Courts,
the Internet, and Intellectual
Property held an oversight hear-
ing to review complaints about the
structure and processes of the
CARP. Subcommittee chairman
Howard Coble, R-N.C., suggested
that before future CARP proceed-
ings, “roundtables” should be set
up among participants and Copy-
right Office officials to work out a
better approach.

¢ Warner Home Video has struck
a deal to distribute Eagle Rock En-
tertainment music-DVD projects.
Financial terms of the nonex-
clusive deal, which runs for at least
five years, were not disclosed. The
firms will aim to do at least six
major artist projects a year for
mass retail. Among the first, due
Sept. 3, is Janet Jackson: Live in
Hawaii, a version of the HBO con-
cert that aired in February.

* Bad Boy Entertainment has ter-
minated its joint venture with
Arista. Bad Boy founder and CEO
Sean “P. Diddy” Combs has ac-
quired Arista's 50% stake in the
label; the deal includes the entire
Bad Boy roster and catalog. Arista
will continue distributing the Bad
Boy catalog until Combs finds a
new deal, according to a source,
and will continue providing sales,
promotion, and marketing servic-
es for current Bad Boy projects.

L |

additional MoS/MCA artist sets are
scheduled to street by year’s end,
including FischerSpooner’s #/—due
in August (Billboard, June 8)—as well
as four compilations.

MoS’ 12-inch vinyl singles will con-
tinue to be exclusively distributed by
New York-based Satellite.

“This is a very collaborative union,”
MCA senior VP of A&R Gary Ashley
says. “The MoS

people have
experience and
knowledge
that we don’t
have—and
vice versa.”

MCA presi-

dent Jay Bo-
berg, who acknowledges that the deal
has been in the works for a year, said in
a statement, “Simply put, MoS is the
benchmark for dance music through-
out the world.”

Since opening a North American
office last year, MoS—which, in the
past, had exclusive deals with Ultra
Records (licensing/distribution) and
RED (distribution)—has discovered
the realities of being a dance/electron-
icindie in a majors-dominated society.

MoS Music Group CEO Matt Jagger
explains, “Compared to the UK., the
costs of operating an independent in

the U.S. are extreme, especially if you
want to have a healthy bottom line.”

MoS North America GM Barney
Glover concurs: “In order to move for-
ward, we knew we needed a partner.”
According to Glover, MCA will help
with MoS marketing and promotion.

Both labels confirm that MoS will
remain autonomous when it comes to
signing new talent. But MoS North
America head of A&R Andrew Gold-
stone says, “I'd be silly not to think
about a potential act’s viability within
MCA’s system. I have to think about
what's considered dance music by peo-
ple who may not necessarily know a lot
about the genre.”

A successful company in the world
of dance/electronic compilations
(Trance Nation, The Chillout Session,
The Annual), MoS recently began
developing proper artists. “While our
compilation business is hugely impor-
tant for us, there is a definite shift now
to develop artists,” Glover explains. Fis-
cherSpooner, which MoS has for the
world, was the label’s first U.S. signing.

Overseas, Jagger says MoS is cur-
rently working on 18 artist albums
from acts like Bent, FC Kahuna, and
Louise (formerly of U.K. girl group
Eternal). “They will definitely be avail-
able to MCA,” he notes. “We also know
that we can't overload their system.”

NARM Honors MOCA
Authors Boucher, Cannon

BY BILL HOLLAND

WASHINGTON, D.C.—Flexing its
muscles as an industry-lobbying pres-
ence in the digital-music era, the
National Assn. of Recording Merchan-
disers {(NARM) awarded its inaugural
Champion of Music Retailing honors
June 14 to the two congressional
authors of the pending Music Online
Competition Act (MOCA).

NARM president Pam
Horovitz presented
Reps. Rick Boucher, D-
Va., and Chris Cannon,
R-Utah, with the awards
at a dinner in honor of
their “leadership on the _
challenging issues re-
lating to digital distribution of music
and the complex balancing act of
crafting law that protects both cre-
ators and users of intellectual proper-
ty and protecting retail competition in
digital distribution.”

The trade group came out in support
of the MOCA bill last session, because
it contains non-discriminatory music
licensing, as well as a provision that
would allow for legitimate, free 30- and
60-second sound sampling. Horovitz
explained, “They would essentially
guarantee that retailers can compete
both in selling and marketing of digital
music online.”

The dinner followed a day of lobby-
ing by 20 NARM retailers and whole-

sale companies who sat down with
more than 30 House members and
senior staff. Horovitz explained that
these congressional meetings had orig-
inally been scheduled for the week of
last Sept. 11. “Obviously we didn’t pro-
ceed; the Judiciary Committee had a
lot to deal with, and we were respect-
ful of that. Then there were the Christ-
mas holidays, and then there was the
_ [NARM] convention, so
finally, here we are.”

MOCA is not expect-
ed to be voted out of
committee this session.
It is opposed by a num-

| ber of members of the
Judiciary Committee’s
House Subcommittee on Courts, the
Internet and Intellectual Property
because of provisions that would
amend the Digital Millennium Copy-
right Act to allow broader fair use of
copyrighted material. Judiciary Com-
mittee chairman F. James Sensen-
brenner Jr., R-Wis., is trying to forge an
amended bill addressing digital-music
concerns that has a chance of “con-
sensus” passage.

Horovitz tells Billboard that NARM
will back any congressional effort to
“support the principles of competition
and consumer choice, whether it
means supporting MOCA or taking the
form of supporting the principles of
MOCA attached to another bill.”

Dream a Little Dream. Greek tenor Mario Frangoulis, whose Sony Classical
debut, Sometimes I Dream, is due in September, performed a showcase in New
York recently. Pictured, from left, are Frangoulis’ managers Kosta Kantzoglou
and Miles Copeland. producer Peter Asher, Frangoulis, Billboard editor in chief
Timothy White, Sony Music Entertainment executive VP Michelle Anthony,
and Sony Classical president Peter Gelb.

Market Watch

A Weekly National Music Sales Report
YEAR-TO-DATE OVERALL UNIT SALES

2001 2002
Total 334,700,000 294,280,000 (<12.1%)
Albums 317,622,000 287,948,000 (<=9.3%)
Singles 17,078,000 6,332,000 (=62.9%)
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Cassette 23,144,000 15,387,000 (=33.5%)
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TOTALYTD CD ALBUM SALES BY GEOGRAPHIC REGION
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Northeast 15,517,000 14,400,000 (<7.2%)
Middle Atlantis 41,027,000 35,920,000 (<>12.4%)
=ast North Central 44,462,000 40,910,000 (=8.0%)
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Feingold Bill To Face Long Battle

Legislation About Consolidation, Payola Due This Month

BY BILL HOLLAND
WASHINGTON, D.C.—A bill to be
introduced this month by Sen. Russ
Feingold, D-Wis., addressing concerns
about media consolidation and relaxed
radio-station ownership limits and
calling for probes of “new payola” pay-
for-play practices and stratospheric
concert ticket prices, is creating a
buzz in the entertainment industry.
But veterans here say that the size of
the promised package will surely pro-
duce a prolonged battle in Congress.

According to Capitol Hill players
and observers, there is virtually no
chance that such a bill, if introduced,
could be passed this session and little
chance that it could even be passed in
the next Congress. All agree that the
battle will be lengthy and expensive.

On June 13, while announcing on
the Senate floor that he planned to
introduce legislation this month,
Feingold characterized the deregula-
tory 1996 Telecommunications Act as
a bill “bought and paid for by soft
money.” He added: “Everyone was at
the table except for the consumers. In
November, we will finally have rid the
system of this [soft money] loophole,
but we must repair its damage.

“I did not predict that one provi-
sion would have caused so much
harm to a diverse range of interests,”

he said. “The elimination of the
national radio ownership caps and
relaxation of local ownership caps. . .
has triggered a wave of consolidation
and caused harm to consumers,
artists, concert-goers, local radio sta-
tion owners, and promoters.”

One veteran says, “Congress is
going out on recess in August, and it
has plenty on its plate when it returns,
and there’s no inclination for Con-
gress to admit they made bad law.”

Another says, “It's obviously impor-
tant, but it will take certainly public
outrage to fuel it and a couple of years
and maybe even a change in admin-
istration to try to wrestle with this
one, to keep up a unified front and not
let these issues be peeled away.”

If there was any doubt that the
powerful National Assn. of Broad-
casters (NAB) lobby is preparing to
squash such a measure, NAB
spokesperson Dennis Wharton put it
to rest. “We think Congress made the
correct decision [in the '96 rewrite]
in allowing an element of consolida-
tion in the radio industry that was
not there before. We think Sen. Fein-
gold is flat wrong when he claims
there is less diversity in program for-
mats. The reality is that there have
never been more formats and pro-
gram diversity.” He had no comment

on the issues of ticket prices or
artists’ worries that they would not
get airplay unless they appeared at
Clear Channel venues (see Venue
Views, page 18).

Wharton’s description of Clear
Channel’s diversity does not match
those of critics, who carp that deci-
sions—including music choices—
are no longer made by local program
and music directors. His comments
about the independent promotion
money echo those of Clear Channel
spokeswoman Pam Taylor—who, in
response to a letter sent by a coali-
tion to the Federal Communications
Commission and members of Con-
gress (Billboard Bulletin, May 24) to
look into consolidation, said the prac-
tice “was created by the [music]
industry; they continue to use [indie
promoters). The day they quit using
them is the day the system ends. This
is not a radio industry issue, it’s a
record company issue.”

Of the Feingold announcement,
Jonathan Potter, president of the Dig-
ital Media Assn., agrees that it will
take a long-term effort. “But counter-
balance that with this: Feingold was
told the same thing when he started
down the road of campaign finance
reform. So don’t ever count Russ
Feingold out.”

EMI’s Levy Focuses On European Piracy

BY GORDON MASSON

LONDON—EMI Recorded Music chairman/CEQO Alain
Levy used a speech in front of some of Europe’s most sen-
ior politicians to accuse his audience of jeopardizing cul-

ture for the sake of winning votes.

Addressing a conference in Madrid hosted by the Span-

piracy levels—30% of all units sold—while Greece, with

50%, is also faring very badly.
“Who gets hurt by piracy?” he prompted. “Obviously the
recording and publishing companies, the collecting soci-

eties . . . artists, producers, musicians, and authors lose out

because they do not receive royalty payments on pirated

Atlantic’s Lava Imprint To
Become Full-Service Label

BY MELINDA NEWMAN

LOS ANGELES—Warner Music
Group (WMG) and the Atlantic
Group’s decision to expand Lava
Records from an Atlantic Records
imprint to a full-service label will
bring higher sales, Lava Records pres-
ident Jason Flom hopes.

“We need our own staff to be able
to increase our vol-
ume,” says Flom, who
started the label with
Atlantic in 1995. “In
the last six years, we've
shipped over 80 mil-
lion albums worldwide.
My goal is to increase
that over the next five
years by 50%.”

The decision to spin
off Lava “came out of
a dinner I had with
[WMG chairman]
Roger Ames about a
year ago,” Flom says.
“Roger wanted me to release more
records, and I told him that it was
difficult because Atlantic has a full
roster and there’s only so much
that their promotion staff can do at
one time. He came up with the idea
of turning Lava into a stand-alone.”

Flom, who has signed a new,
multi-year contract with WMG, will
continue to report to Atlantic Group
co-chairman/co-CEQ Val Azzoli, who
says his mandate to Flom is to grow
the company: “We want Jason to
sign new acts—we said, ‘Don’t go
out and try to sign established acts.””

For Ames, betting on Flom is a
sure thing: “Jason is a proven hit-

FLOM

maker time and time again. The front
line of the music business is A&R,
promotion, and marketing. Lava’s
expansion in these areas will give us
additional firepower for that growth.”

As part of the deal, WMG has pur-
chased the percentage of Lava it did
not already own from Flom for a
reported $50 million.

New York-based
Lava will hire its own
promotion, publicity,
and marketing staffs
but will share sales,
creative services, inter-
national, legal affairs,
and accounting with
Atlantic. Its staff will
expand from 10 to 40.

Kid Rock, Uncle
Kracker, and Trans Si-
berian Orchestra, as
well as seven other
acts, will stay on at
Lava, while Matchbox
Twenty, the Corrs, and Sugar Ray will
now be on Atlantic. The acts were
divvied up according to when they
signed with Lava.

Flom acknowledges that the pro-
tracted negotiations have slowed Lava’s
release schedule: “We had to push
some records back, because we didn't
want to have to switch them mid-
stream.” First up for the new Lava will
be Uncle Kracker’s second set this fall.

Flom started with Atlantic 23
years ago as a field merchandiser.
Azzoli says: “It’s great to see that
someone has stayed with the com-
pany and that the loyalty factor has
been there on both sides.”

ish Secretary of Justice and the Spanish
Secretary of State for the European
Union, Levy highlighted the rise in
piracy in Europe and urged legislators
to view more seriously the protection
of intellectual property.

Giving his explanation for the rise in
piracy, Levy offered: “Politicians are try-
ing to befriend the young generation
and see free or cheap music as a means
to an end.” And he stated, “It is sad that
at the present time to address physical
piracy we have to use the American
watch list for countries with high pira-
cy levels. No significant effort is made
by Brussels or local governments to
protect culture.”

The conference’s objective was to

products. Retailers lose out and are
forced to close their businesses, the gov-
ernment loses out in that it does not col-
lect taxes, and finally the consumer loses
out the most because the loss of business
forces the industry to reduce its invest-
ments in new artists and therefore lim-
its the choice the consumer could have.”

Urging Europe’s politicians to
“implement proper legislation,” Levy
served up a music-industry wish list,
beginning with the hope that countries
would follow Italy’s lead of increasing
the legal punishment for piracy from a
maximum of three years to a maximum
of four years.

He continued, “We also believe that
like other cultural products—for exam-

ROSENBLUM

HILSBERG

RECORD COMPANIES: Pete Rosen- to VP of new media for Razor & Tie

raise awareness and stimulate legislation, as well as pub-
lic opinion reactions both in Spain and within the Euro-
pean Union. Spain currently holds the presidency of the

European Union.

Pointing out that the music industry generates 1.9 bil-
lion euros ($1.8 billion) in tax revenue across Europe and
that European music accounts for 30% of world sales,
Levy said: “We were used to seeing piracy in places like
Asiaand Latin America, but it is now rapidly becoming a
European problem. While there is little control over some
countries in Asia or Latin America, in Europe we have
the means and we can sort out our problems.”

Levy noted that Spain has one of Europe’s highest

ple, books—music’s [value-added tax] across Europe and
in Spain should be lowered. Why are books at 4% and
music is not? [Music is currently at 16%.] This is the eas-

lest way to reduce prices to consumers and to fight piracy.”

And highlighting the very real cultural danger should
governments fail to assist the fight against piracy, Levy
concluded: “If this problem continues, record companies
could retrench and sell only international Anglo-Saxon
music—something we have done in places like the Philip-
pines or Thailand. But this is not what we like to do,
because we have a passion for music and culture. We are
concerned that free music or stolen music will result in
no music at all—therefore it is time to act now.”

blum is named VP of alternative pro-
motion for Elektra Entertainment
Group (EEG) in New York. He was VP
of promotion for Mammoth Records.
EEG also promotes Andrew Hilsherg
to director of national sales in New
York. He was national sales manager.

David Munk is named senior cre-
ative director of Denise Rich Songs
in New York. He was head of Chalk-
board Music.

Edith Bellinghausen is promoted

Entertainment in New York. She
was director of new media.

Kelly Green is named director of
marketing for Universal Records in
New York. She was director of mar-
keting for Epic Records.

Matt Winkler is promoted to
manager of artist development for
the Island Def Jam Music Group in
New York. He was head of tour
promotion and ticket buys for
Island Def Jam.
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BY STEVE SMITH
NEW YORK—At a glance, it might
seem that the members of the Brodsky
Quartet have discovered the fountain
of youth. The acclaimed ensemble,
which formed in Manchester, England,
in 1972, celebrates its 30th anniversary
this year with a new three-disc series
pairing the complete string quartets of
Tchaikovsky and Britten on the Dutch
label Challenge

Allegro’s Brodsky Quartet
Celebrates 30 Years

Thomas siblings’ house for sports,
which seon gave way to chamber
music. Naming themselves after
Russian violinist Alexander Brodsky,
a leading Manchester pedagogue, the
four enrolled in college togezher. Cas-
sidy joined in 1981, when the origi-
nal violist departed after graduation.

I the early '90s, the quartet gar-
nered international acclaim with a
highly regarded

Classics, exclu-
sively distributed
in the US. by
Portland, Ore.-
based Allegro. Is-
sued in March in
Europe, the first
disc in the series
—which pairs
Tchaikovsky's
Quartet No. 1 with
Britten’s Quartet
No. 1 and Three
Divertimenti—arrived in U.S, shops
June 4. The remaining volumes, which
will include each composer’s two re-
maining numbered quartets and other
works, will follow later in the year.
“Part of you wants to celebrate such
athing,” vioiinist Paul Cassidy says. “But
on the other hand, these days, there
seems to be a little too much emphasis
put on things like that.” The quartet’s
longevity takes on a new dimension,
however, when you note that its oldest
members are in their early 40s.
Cassidy laughs broadly at the sug-
gestion of supernatural intervention,
but the truth is scarcely less extraor-
dinary: He explains that the founding
members of the quartet—violinists
Michael Thomas and Ian Belton and
cellist Jacqueline Thomas, along with
another friend who played viola—all
performed in a youth orchestra in
their hometown of Manchester. After
rehearsals. they would gather at the

BRODSKY QUARTET

complete cycle of
the Shostakovich
quartets on Tel-
dec. After backing
Elvis Castello on
his 1993 album
The Juliet Letters
‘ (Billboard, Dec.
I

d

19, 1992), the
Brodskys briefly
became ubiqui-
tous. Parting ways
with Teldec, the
quartet pushed the envelope with
nnovative collections of unusual
repertoire for the Silva Classics label,
including original compositions by
Michael Thomas. Collaborations with
Paul McCartney and Bjork followed.
Thomas left the group in 1998 to pur-
sue his composing career; his replace-
ment, Andrew Haveron, had per-
formed in quartets since age 6.

In 1999, the Brodskys signed to the
Dutch Vanguard Classics label, record-
ing quartets by Schoenberg, Zemlin-
sky, and Korngold, as well as collabo-
rations with mezzo-soprano Anne
Sofie von Otter in music by Respighi
and Sculthorpe. (Those recordings
have been reissued by Challenge.)
“The Brodskys are a very fine group,”
says Michael Parsons, manager of
Portland. Ore.-based Classical Millen-
nium. Allegro hopes to bolster aware-
ness by drawing attention te the new
disc at press and radio.

Vo4
U ||

Grisman’s Hot ‘Dawg’ On Acoustic Disc

BY JIM BESSMAN
NEW YORK—With the David Grisman Quintet's first
new recording in seven years, the pioneering acoustic
string-music veteran has really gone to the dawgs.
Dawgnation, which mandolinist Grisman’s San Rafael,
Calif.-based Acoustic Disc label issues June 25, takes its
name from the “Dawg” nickname that Jerry Garcia gave
him in 1973. Back then, Grisman, banjoist Garcia, gui-
tarist Peter Rowan, fiddler Vassar Clements, and late
bassist John KKahn were the legendary bluegrass band
0ld & In the Way. “Dawg music” soon became the defi-
nition of Grisman's trade-
mark blend of bluegrass,
jazz, and other traditional
acoustic music genres.

DEFINING ‘DAWG’

“When I made the first
Quintet record of original
music and people asked,
‘What is this music?’ I fig-
ured if I had a generic term,

I wouldn't have to describe
it,” explains Grisman, whose
friendship with Garcia was
documented last year by his
daughter, director Gillian
Grisman, in Sony Pictures
Classics’ Grateful Dawg. “Of
course they asked, ‘What is
dawg music?’ So it didn’t really work. But now a lot of
people know what dawg music is.”

They also know its canine connotations. Indeed,
Dawgnation’s cover graphic and CD booklet features
more than 100 images of dogs, submitted by Grisman'’s
legion of fans via Acoustic Disc’s Web site. No surprise,
then, that Acoustic Disc hopes to build on the Dawgna-
tion theme by seeking a pet-related corporate sponsor.

“I latched on to the title from the tune ‘Dawgnation,’
which I wrote one day when Jerry was over and record-
ed right away,” Grisman says, noting that the track then
appeared on 1996’s three-disc DGQ 20 retrospective of
unreleased material covering the Quintet's then 20-year
span. “But I've been playing it, and people love it—so |
thought it would be a good title for the new CD.”

The Dawg Music (BMI) writer originally planned to
record a Quintet disc in 2000, to be called Y2K9. But those
plans were shelved when longtime bassist Jim Kerwin's wife
died, and he didn’t return to the band until six months ago.
“He's been with me 16 years—longer than anybody,” says
Grisman, whose Quintet also includes multi-instrumen-
talist Joe Craven, flutist Matt Eakle, and guitarist Enrique
Coria. Reviving the project, Grisman chose to open the set

DAVID GRISMAN QUINTET

with “Slade,” a 4-year-old tune written to honor his late
friend Charles Sawtelle of Hot Rize. The rest of the disc,
besides the title track, is new material for the Quintet.

Acoustic Disc promotion director Rob Bleetstein says.
“It's probably their most vibrant release since the influ-
ential first album, The David Grisman Quintet, from
1977. They honed a lot of the material live before put-
ting it down, so there's a real good, upbeat feel to it.”

To promote Dawgnation, the Koch-distributed label—
whose motto is the appropriate *100% llandmade
Music"—is offering radio edits for three album tracks:

“Slade,” “Cha Cha Chi-
huahua,” and “Mellow
Mang.” “It's the first time
we've ever done anything
like that, so we're plaving
the game," says Bleetstein,
who is taking the edits to
triple-A radio and also pro-
moting the album to
Americana, bluegrass, and
jazz formats.

Mark Keefe, PD at non-
commercial WNCW (88.7)
Asheville, N.C., notes,
“They've recognized that
not every radio station
plays seven-minute ver-
sions. But a sampler with

three songs with edits is
almost unheard-of in the community that plays this
music, so it eliminates any excuse for not playing it. But
it’s still instrumental, progressive acoustic music.”

The label will undertake a heavy marketing campaign
during the JamGrass 2002 tour featuring the headlining
Quintet, as well as the Sam Bush Band, Peter Rowan &
Tony Rice, the John Cowan Band, and the Yonder Moun-
tain String Band. The Quintet tour runs from July 18
through Sept. 22 and will be preceded by Quintet per-
formances starting with a June 22 album-release party at
Telluride Festival. Grisman is managed by Craig Miller of
CM Management in Woodland Hills, Calif., and booked
by Dexter Johnson of Carmel Music in Carmel, Calif.

Bleetstein says Acoustic Disc will utilize upfront gondo-
la listening stations in Borders Books & Music stores and
will promote the title in Trans World bluegrass departments.
“We're also doing regional things with [stores) like Twist
and Shout in Denver and linking up with the jambase.com
marketing company, which ties in with a younger audience
via targeted e-mails and mailouts,” he says. “It’s safe to say
that our fan base skews a bit older, but this new generation
is into this new kind of music—bluegrass and jam—and
we’re interested in welcoming them into our world.”
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New Qasis Touted As Return To Form
Noel Gallagher Calls Epic’s ‘Heathen Chemistry’ Best Set Since Debut

BY ADAM HOWORTH
LONDON—*“It’s far and away the
best record since Definitely Maybe,”
declares a confident Noel Gallagher.
“I'd probably say the whole thing
will be an eight out of 10.”

There are few, if any, releases in the
U.K. that generate the level of hype
and anticipation afforded to a new
Oasis record, and with album num-
ber five, Heathen Chemistry (Big
Brother/Epic), due in the U.S. July 2
and a day earlier internationally, Gal-
lagher is as bullish as ever.

“It’s a fucking great time for gui-
tar music,” he says. “I love the Hives.
I love Soundtrack of Our Lives and
Black Rebel Motorcycle Club. The
Doves record is a special record, and
there are not many of them that
come along. There are maybe half a
dozen special records every 10 years.
Our first album was special.”

But eight years on from the re-
lease of Definitely Maybe, the ques-
tion is whether the band’s new set
can put it back on both commercial
and critical track.

With sophomore album (What’s
the Story) Morning Glory in 1995,
Oasis achieved the biggest-selling
British record since the Beatles’ Sgt.
Pepper’s Lonely Hearts Club Band.
But subsequent albums, Be Here
Now (1997) and Standing on the
Shoulder of Giants (2000) were
poorly received in the press and
failed to come close to the sales of
Morning Glory.

“The thing that makes Morning
Glory so good is the exact thing
that makes Be Here Now so bad,”

Gallagher concedes. “It was a party
atmosphere in the studio but not a
drug atmosphere—we were just
having a laugh. By the time we got
to Be Here Now, we started to
think about it too much and
thought that we could just carry it
off because it was us.”

With Heathen Chemistry, Oasis
decided to get back to basics and
shoulder the load itself.

“The main difference is we pro-
duced it—just us and an engineer.
Not having a sixth opinion always
helps. Not having somebody justify-
ing their $100,000 salary helps. Not
that I think anybody who's co-pro-
duced in the past has not been worth
that; it’s just that sometimes they
don’t know when to leave it alone.”

The result, according to Sony In-
dependent Network Europe’s Lon-
don-based VP of marketing Torsten
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Luth, is a return to form: “I think

it’s got some of the greatest Oasis |

tracks in the last seven years on it.
The reactions we get both in the
U.K. and internationally seem to
confirm that.”

The first cut off the album, “The
Hindu Times,” entered the U.K.
sales chart at No. 1, and it debuted
on the Music & Media Eurochart
Hot 100 Singles at No. 3 following
its release April 15.

MTV Networks Europe s London-
based VP of music programming
Hans Hagman points out that this
had probably as much to do with
their legion of fans as the merit of
the track. “They have a very strong,
loyal fan base, and they’ll always
have it,” he says. “The question is,
can they cross over again like they
did with ‘Wonderwall’?”

Richard Bridge, product manag-
er for singles and dance at Virgin
Megastores and V Shop in the UK.,
says “The Hindu Times” has “per-
formed better than we expected. It
sold 116,000 nationally, and we were
looking at 80,000. It's one of the few
singles outside of Popstars and Pop
Idol that’s sold in excess of 100,000.
It’s apparent they still have a very
strong fan base. They tend to sell the
majority of their records in the first
week, but whether they're crossing
over to a newer audience is harder
to conclude.”

Sony has slated a second single,
“Stop Crying Your Heart Out,” for re-
lease before the album streets in July.

“By the time we release the rec-
ord, people will have heard two
great tracks off the album and will
realize that if [Oasis] ever lost it,
they are now back to form,” Luth
says. “We are getting plenty of
promo time. They have done pro-
motion nearly every day for the last
six weeks, and they’re now doing a
one-week promo trip to Japan
where they will be playing at the
first Japanese MTV awards. This will
be followed by a few promotional
events in Europe in June.”

After that, the focus switches to
the States, where the band con-
cludes its touring duties Dec. 10 in
Mexico City.

“The plan is always the same,”
Gallagher says of the U.S. “If it blows
up, we're there; we're quite prepared
to go and do the fucking legwork.
But if it doesn't, it doesn’t. It’s very
simple: You go where you sell rec-
ords. Our American audience has
always been cool, but it’s a huge
fucking place. Texas is 20 times the
size of England. If you put that into
perspective, you just about get an
understanding of what it takes.”

Oasis is managed by Marcus Rus-
sell at Ignition Management and
booked by Ben Winchester at Pri-
mary Talent International. Both are
based in London. The band’s songs
are published by Creation Songs.

Beat.

GRAB BAG: As we settle into sum-
mer, we grabbed a glass of re-
freshing lemonade in one hand
and a few of the dozens of advance
CDs taking up residence on our
desk to get a preview of what’s
coming in the next few months.
The following is a random sample
of future releases.

e Dave Pirner, Faces & Names
(Ultimatum Music, July 30). Soul
Asylum frontman takes a break
from his Minnesota band for his
first solo album. Much rawer than
Soul Asylum during the band’s pop
commercial heyday, Faces &
Names captures Pirner in an often
reflective mood lyrically, while
musically, there are touches that
showcase his move to New Or-
leans, including an

by Melinda Newmé;

easy-going “Sunday Morning,” and
first single “Harder to Breathe.”

¢ Elizabeth Cook, Hey Y'all
(Warner Bros. Nashville, Aug. 20).
If the future of country music is a
return to its hardcore roots, Cook
is a shoo-in. So country she makes
Deana Carter sound pop, Cook
makes music so traditionally coun-
try that, at first listen, it sounds
almost gimmicky, but repeated lis-
tenings make one hope that Cook
is the real deal.

The twang factor goes to 11 on
the first few numbers, but by the
lovely “You Move Too Fast,” the
focus is on Cook’s often plaintive
voice. The songwriting, primarily
helmed by Cook, is strong, espe-
cially on “Dolly” (a funny tune that

organ on first single
“Never Recover” or
horns on “Someday
Love.” For a complete
change of pace from

L

ATLANTIC)

Dolly Parton on how it
was when she was com-
ing up through the
ranks), but there’s a
certain naiveté that

playfully questions

what Pirner fans are
used to, check out the R&B-fla-
vored, soulful “Feel the Need.”

o Silverchair, Diorama (At-
lantic, July 30). The Australian trio
makes its Atlantic debut after a
long stint on Epic. Talk about an
ambitious, laudable undertaking—
by turns seemingly effortlessly
gorgeous, and at other times
forced, in many ways Diorama
marks a huge shift in the band’s
music. With its sweeping land-
scapes and grand themes, it should
come as no surprise that Van Dyke
Parks, most noted for his work
with Brian Wilson, served as ar-
ranger on three of the album’s
tracks. On such tunes as the lus-
cious, layered “Tuna in the Brine,”
it’s clear that Parks has found a
protegé in Silverchair leader
Daniel Johns. First single “The
Greatest View” is a nice blend of
the band’s previous edgy rock and
its new, textured sound, but the
tracks here rely more on atmos-
phere than hooks.

® Maroon5, Songs About Jane
(Octone Records, June 25). Los
Angeles-based band Maroon5 used
to go by the moniker Kara’s Flow-
ers when it recorded for Reprise
Records. With a new name and
label comes a new sound that
comes across like Jamiroquai
meets Lenny Kravitz—and that’s a
very good thing. Destined to be a
single, “This Love” is so catchy it
practically jumps out of the speak-
ers into your lap. Other highlights
on this fun, funk-tinged pop-rock
set are the musically upbeat but
confessional “Tangled” and the

may have worked in the
'60s or '70s that sometimes wears
a little thin here.

e Tuck & Patti, Chocolate Mo-
ment (T&P Records, Aug. 3). The
first release from the husband-
and-wife team on its own label
offers fans more of the simple, ele-
gant tunes they’ve been creating
for years. Tuck’s nimble acoustic
guitar work mates perfectly with
Patti’s soaring, scatting vocals.
Much of the material, including al-
bum opener “Comfort Me,” was in-
fluenced by last Sept. 11, but the
songs stand alone. The duo is often
most touching and poignant on
soul-searching love songs, and
there are few of those here, but
this is a worthy addition to their
fine catalog.

¢ Stage, Stage (Maverick, Sept.
24). This overearnest self-titled
debut from the New York-based
Stage opens strongly with the driv-
ing first single “The World Has
Come Between Us,” but, sadly, lead
singer Ryan Stahr’s strong voice
dissolves from effective delivery on
that track to all-too-generic, over-
wrought melodrama on a number
of tracks that follow the promising
start. The band regains some
ground on the languorous, hyp-
notic “Flag” and the Bush-like “An
Angel Screams From Outer Space,”
but it’s a tough slog from start to
finish here. Still, you have to be-
grudgingly admire a band that still
takes itself so seriously it delivers
a 10-minute opus (“The Scientist’s
Canvas”), as well as the seven-min-
utes-plus “Jesus Was a Test Tube
Baby,” on its debut.
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Nelly Turns Up The Heat With ‘Nellyville’

Timberlake, Rowland, St. Lunatics, Toya Guest On ‘Country Grammar’ Follow-Up

BY RASHAUN HALL
NEW YORK—As music fans can be
fickle, artists often have to walk a
tightrope of sorts, maintaining a bal-
ance between presence in the mar-
ketplace and overexposure. Nelly
seems to have become a pro at this.
From guest shots with Jagged Edge
and 'N Sync to his contribution on
the “What’s Going On?” benefit sin-
gle—not to mention his association
with the St. Lunatics—the Universal
artist has deftly managed to remain a
fan favorite. For Nellyville, due June
25, the St. Louis native looks set to
reap the benefits of his

grow as well. I wanted to work with
them. We talked about it back then.
Of course, I wasn’t able to work with
them on [Country Grammar], so
when the opportunity presented itself
on this one, we ran with it.
“Pharrell [Williams, of the Nep-
tunes] said, ‘I have this track,” ” Nelly
adds. “As soon as I heard it, I knew
that it was it, but I had to make one
of those hooks. I started playing with
it, and it just came to me. When I
heard the beat, I knew the clubs
would pick it up right away. And |
think everyone’s been to that party

Destiny’s Child’s Kelly Rowland, who
appears on potential single “Dilem-
ma.”

“It’s about a girl who's in a rela-
tionship and she’s not happy,” Nelly
says. “Sometimes women stay in rela-
tionships because they think it’s the
right thing to do.”

With the success of Nelly’s debut,
2000’s Country Grammar, having
topped both The Billboard 200 and
the Top R&B/Hip-Hop Albums chart,
the setup for Nellyville should be
straightforward for Universal.

According to Universal senior VP of

____ marketing Jackie Rhine-

hard work. _

“I tried to be careful of |
being overexposed, but |
you also don’t want peo-
ple to forget you and the
things you can do,” says
Nelly (né Cornell Haynes
Jr.). “That’s why the
things that we did were
universal. It wasn’t just
about having the No. 1
song, we also worked
with N Sync and Jagged
Edge. It wasn’t just con-
stantly picking out
songs, but taking my
time and trying to
decide which songs were
right for me. I could
probably have been out
every other week with
something new, but I

just tried to do things

that were not only beneficial but that
would set me up right and keep me
going. You don’t get to sell 9 million
albums without touching a part of the
audience you never thought you’d
touch before.”

Of all of his recent collaborations,
Nelly fans were probably most sur-
prised when the rapper turned up on
a remix of 'N Sync’s “Girlfriend.”

“We always said we should do
something together just to fuck
everybody up,” Nelly says. “Then the
opportunity presented itself. The song
was perfect. It wasn’t anything that
was not me, and it wasn’t anything
that was not them. I could bring my
own flavor, and that was the thing
working with them—they just want-
ed me to do me and that’s what I did.
Again, it gave me the opportunity to
work with folks that may not be in the
same element as I am but have the
same fan base because, like I said,
everybody deserves to hear from you.”

“Girlfriend” also marked Nelly’s
first collaboration with producers the
Neptunes, although they had known
each other prior to the project. He
reteamed with the Neptunes for the
lead single from Nellyville, “Hot in
Herre.”

“I knew them before I had a deal,”
says Nelly, whose songs are published
by Jackie Frost Music/BMG Songs,
ASCAP. “They watched me [go] from
nothing to whatever it is you want to
call me now, and I watched them

‘You don’t get to
sell 9 million
albums without
touching a part of
the audience you
never thought you’d
touch before.’
—NELLY

where it was real hot, but it was so off
the chain you didn’t want to leave.
You’d rather start taking off clothes
than leave.”

Nelly’s side project, St. Lunatics, is
featured throughout the 18-track set.
The group reteams to pay homage to
classic sneakers with “Air Force
Ones.” “That’s the law, right there in
48 out of 50 states,” Nelly says with a
laugh. “You can’t go wrong with those
on, no matter what. Rich, poor, what-
ever, those Air Force Ones rock. We
just had to send love out. Run-D.M.C.
put Adidas out there—not that Air
Force Ones weren’t already out
there—but we just wanted to show
our appreciation for them.We decided
we were going to rock about Air Force
Ones, and everyone just went in and
did their verses as it was going.”

Other guest appearances include 'N
Sync’s Justin Timberlake, Toya, and

Y o wﬁl hart, “The emphasis is
| on visibility, whether it
be television, interviews,
or advertising.”

To that end, Nelly will
be performing on The
Tonight Show With Jay
Leno as well as opening
this year’s BET Awards,
which are scheduled for
the same day as the set’s
release.

The rapper has also
scheduled a series of
events to coincide with
his charity, 4Sho 4Kids,
which is focused in St.
Louis.

Universal has also
lined up new-media
1 initiatives to promote

Nellyville. In addition

to promotion on AOL,
bet.com, launch.com, and get-
music.com, the set will also fea-
ture UMVD’s new Backstage Pass
technology.

“With Backstage Pass, when a con-
sumer purchases Nellyville and puts
it in their CD-ROM, it automatically
launches them to this area where
they can get access to exclusive con-
tent on Nelly,” says Universal/Mo-
town associate director of new media
Jennifer Carlson.

With Country Grammar selling
more than 7.7 million albums, and
St. Lunatics’ Free City selling 1.3
million, according to Nielsen Sound-
Scan, retailers are looking for Nel-
lyville to pop.

“This album could have real pop
acceptance when not a lot of hip-hop
is breaking that big,” says Eric Kiel,
VP of purchasing for South Plainfield,
N.J.-based Compact Disc World.

Managed by Tony Davis of St.
Louis-based T-Luv Management and
booked by Taj McDade for St. Louis-
based Team Lunatics, Nelly views Nel-
lyville as his Utopia.

“All is well with me, even though
Biggie never lied when he said ‘Mo’
Money Mo’ Problems,’ ” he says. “But
I'm better off than I was. Any time I
look at my problems now, I know that
there’s someone out there that is
doing a lot worse and would trade
with me in a heartbeat. I have to
accept what it is I do and what comes
along with it.”

o
Al
3

Letters from
The Graciela.

..and then I'll be meeting with the
director here at The Graciela. I'm a
little nervous because he's supposed
to be a genius (whatever that means),
but also a real...

THE GRACIELA
BURBANK

101 casually elegant guest rooms
and suites in the Media District’s

newest upscale boutique hotel.

322 North Pass Avenue
Burbank, CA 91505

Phone 818.842.8887
Reservations 888.956.1900
Fax 818.260.8999

www.thegraciela.com
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Mammoth’s A
Gets ‘Serious’ On
Sophomore Set

BY CHARLES DOUGHERTY

With the July 16 U.S. release of
Hi-Fi Serious on Mammoth/Holly-
wood, British rock-punk band A
has high hopes of transcending its
popularity as a great live band and
building a greater fan base on the
radio airwaves.

“Of course, it’s all about the mosh
pit,” jokes lead singer/songwriter
Jason Perry, “but the band has gone
to great lengths to deliver the
strongest music we can.”

As a result of constant touring in
the past couple of years for its first

U.S. release, 1999’s Monkey Kong,
A's Hi-Fi Serious shows a more
focused effort. Consequently, expec-
tations are high. Hollywood VP of
sales and marketing Daniel Savage
explains, “With Hi-Fi Serious, there
is a stronger, more diverse presence,
both lyrically and musically.”

Perry agrees, adding, “We wanted
the new album to reflect what we’ve
found to be most important for us
in life. It's about home, family, and
your loved ones. Our newfound
appreciation shows in our passion
for our music.”

Hi-Fi Serious was first issued in
April to the U.K. and Europe on Lon-
don Records. The single “Nothing”
has made a strong impression there.
Produced by Al Clay of Pixies fame,
the set features 12 confident songs.
The Van Halen-guitar-influenced
band sounds akin to Foo Fighters and
Green Day, while Perry’s vocals are
reminiscent of the rasp of a young
Rod Stewart mixed with the soulful
sound of a Police-era Sting.

Perry notes, “With the current cli-
mate of radio having been opened up
by American rock bands in the past
couple of years, we’ve caught the
country at the right time to receive
what we have to offer.”

A is currently touring Europe
and Japan, with a possible U.S. trek
this fall. A is managed by Tank at
Furtive Mass Transit in the U.K.
The band is booked by Steve Fer-
guson at Little Big Man in New
York. Its songs are published by
Warner/Chappell, ASCAP.

FROM A BUSINESS STANCE: One of
the most consistent complaints we
hear from young bands and solo
acts initially making their way
through the music industry is that
getting proper business manage-
ment and guidance is next to
impossible. Big-time managers are
not exactly tripping over them-
selves to nurture newcomers,
while new-garde music industry
managers often know no more
about business than the acts
they're guiding.

‘The first thing I do
with a band is sit
down and map out
their goals as a
business entity. I'm
not there to critique
or become overly
involved in their
music. I'm there to
help them realize their
goals from a purely
logical standpoint.’

—BRIAN MANGIN

It’s a serious quandary. Brian
Mangin has an interesting idea for
tackling the problem—attack it
from a methodical business per-
spective. Instead of throwing your
dreams of success on a novice with
minimal experience, connect with
someone with solid business and
marketing acumen who'’s not look-
ing to become a music hot-shot and
is instead a strong businessman.

“That’s me,” Mangin says with a
grin, adding that one of the mis-
sions of his company, the multi-
faceted, Minneapolis-based Starts-
park, is to help focus acts that are
trying to reconcile the cold rigidi-
ty of business with the more fluid
nature of being creative. “Bands
hire me to act as their marketing
manager. The first thing I do with
a band is sit down with them and
we map out their goals as a busi-
ness entity. I'm not there to cri-
tique or become overly involved in
their music. I'm there to help them
realize their goals from a purely
logical standpoint.”

Among the first bands Mangin
has worked with since adding
music to his company’s plate of
activity is A Band Called Delicious.

0

by Larry Flick

“I've been with them since their
inception a year-and-a-half ago,”
he notes. “I helped them develop a
mission statement. We had them
answer questions like ‘What does
this band stand for?’ and ‘How
would you define the various
stages of success?’ Then we map-
ped it out, from planning videos—
and how they’d be paid for—to
building an effective Web site.
There was no making it up as we
went along. The path was planned,
and it became a process of knock-
ing things off a list.”

That list also included creating
glossy press kits and developing a
multimedia CD-ROM of material
by the band.

MANGIN

It’s not necessarily the most
warm and fuzzy way of approach-
ing the development of artists and
their creative output—but that’s
precisely Mangin’s point.

“Bands don’t get to exist in a vac-
uum,” he says. “If you want to make
a CD, as opposed to playing music
in your basement for friends, then
there are things you have to do in
order to accomplish that. When you
get to that point, you find someone
like me and get down to the busi-
ness of making it happen.”

At a time when labels are in-
creasingly conservative and ap-
prehensive about getting involved
with bands that don’t already have
the wheels of their careers in
motion, it’s a radical yet savvy
idea to consider linking with such
a company. Clearly, we’re in a
time and place where we all have
to reassess the manner in which
we do business. After seeing more
than a handful of bands led down
the primrose path by folks who
have no clue, working with a
savvy businessman like Mangin is
a wise alternative.

For additional information, con-
tact Mangin at 612-824-0610 or
email him at brian@startspark.-
com. Visit his Web site at start
spark.com.
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OLD BOTTLES, NEW WINE: Among
the more valuable lessons impart-
ed by the period-instruments
movement in classical music is
that despite the march of time
bringing forth newer, more flexi-
ble implements for music-
making, there’s still a great deal
of vitality to be found in using
histeric instruments and tech-
niques in the music of Bach,
Beethoven, and even Berlioz.
More recently, those instruments
have been used to make modern
music as well: Composers have
begun to write for the distinctive
timbres of gut-string violin,
wooden flute, and harpsichord,

Collected Sense. The members of
the Common Sense Composers’
Collective are, from left, John Halle,
Ed Harsh, Belinda Reynolds, Marc
Meilits, Randall Woolf, Melissa Hui,
Dan Becker, and Carolyn Yarnell.

and early-music ensembles have
commissioned new pieces to sit
alongside Handel and Vivaldi on
concert programs.

This month, the Santa Fe New
Music label has issued a compelling
case for such generational hybrids
with The Shock of the Old, a col-
laboration between the Common
Sense Composers’ Collective—an
eight-member cooperative based in
New York and San Francisco—and
American Baroque, an early-music
consort that makes its home in the
Bay Area. The disc is available via
amazon.com and the Web sites of
the composers (commonsense.org),
performers (americanbaroque.org),
and the label (sfnm.com).

Since its inception in 1993, the
members of Common Sense have
composed for a different perform-
ing ensemble each year. According
to founder Dan Becker, this par-
ticularly uncommon collaboration
began as small talk more than six
years ago.

“lAmerican Baroque] flute play-
er Stephen Schultz and oboe play-
er Gonzalo Ruiz are old friends of
mine,” Becker explains. “Up until
that point, they had recorded but
hadn't done any live performances.
I was talking to Stephen about our

by Steve Smith

group at a party, and he said, ‘Why
don’t you do a project for us?’”
Becker notes that many early-
music practitioners are also new-
music adherents; American
Baroque had even made two
recordings of original composi-
tions by their viola da gamba play-
er Roy Whelden, both issued on
the New Albion label.

The offhand comment led to
months of experimentation. “We
got together once a week and taped
all of our sessions,” Becker says.
“They demonstrated their instru-
ments and talked about problem
areas that might come up. People
started sending snippets of music
experiments, improvisational
games, chords re-voiced in differ-
ent ways. We read everything over
and over, taped them, and sent
them back.”

As the individual composers
developed their pieces, they react-
ed to the unusual instruments and
their implications in different
ways. Becker and Ed Harsh, for
instance, created spirited and witty
pieces inspired by Baroque music,
while Marc Mellits and John Halle
composed works very similar in
style to their music for modern
instruments. Melissa Hui focused
on the unique timbres of the
instruments in “Shall We Go?”
Randall Woolf took the musical
gene-splicing further still.

“Before I moved to New York, my
music was much more classical
and Baroque-based,” Woolf says,
“and when [ moved here, I got very
involved in electronics. [ was sort
of thinking, ‘Well, I thought I'd just
left this behind! But I found a way
to incorporate it [by using] the
sampler I'd just bought.” Woolf
sampled previous American
Baroque recordings of music by
Telemann and Handel and interpo-
lated it into his work. “It enabled
me to put the ancient thing in a lit-
tle box and bring it out when I
wanted to and to write in more
modern, minimalistic ways for
other instruments.”

IS THAT A FACT?: A veteran news-
man at heart, Is Horowitz, the for-
mer Billboard reporter and Amer-
ican Decca label executive whose
recordings of guitarist Andres
Segovia were recently discussed in
this space (Classical Score, Bill-
board, June 8), phoned to gently
bring an error to our attention. It
would have been impossible for
him to begin his tenure at Bill-
board in 1943, since he had just
been drafted into the Army and
shipped out to Europe that year.
Horowitz served his country until
the end of World War II and joined
Billboard in 1948.

ARTISTS & MUSIG \

David Baerwald Resurfaces On Lost Highway

BY TOM DEMALON
NASHVILLE—“The thing is,
you've got to be resilient in this
world,” David Baerwald says. “Stuff
is going to happen. Stuff is going
to hit you.”

The subject of resilience is some-
thing Baerwald knows a bit about,
and it has been the calling card of
the characters inhabiting his songs
during a career that has earned a
devoted following and considerable
critical acclaim.

Here Comes the New Folk Under-
ground arrives July 16, nine years

BAERWALD

after his last solo set, Triage. “Peo-
ple actually thought I was in jail or
dead or in a mental hospital or
something,” he says with a laugh.
Though there has not been a prop-
er solo release, Baerwald has been
busy writing for others and working
on music for films—including
“Come What May” from Moulin
Rouge, which earned him a Golden
Globe nomination. A follow-up to
Triage, was not a priority for Baer-
wald who, noting the proliferation
of teen acts and exposed navels,
says, “I was very hesitant to put my
heart on the marketplace.”

The new solo project has its roots
in the tragic death of the young son
of longtime friend and collaborator
Bill Botrell. “I felt the real need to
just do something personal,” he
says. “Something personal” turned
out to be gathering friends in his
Los Angeles recording studio in
1998. “I wanted to do something
really pure and simple, to just get
through this thing.” Six weeks
later, nearly 30 songs were eventu-
ally issued, through a Baerwald fan
site as the limited A Fine Mess set.

A copy made its way to Lost High-
way president Luke Lewis and sen-
ior VP of A&R Frank Callari, who
eagerly inked Baerwald to the label’s
roster. “This stuff is as good as any-
thing he’s ever done,” Callari says.
Baerwald’s work, including co-writ-
ing several of Sheryl Crow’s early
hits, has secured an audience that
Lost Highway intends to build upon.

“With Lost Highway behind it, it
should do really well,” says Don Van-
Cleave, president of the Coalition of
Independent Music Stores (CIMS).

Triple-A radio received the lead
offering, the infectious rocker “Com-

passion,” May 20, and, backed by a
stellar band that includes guitarist
Will Sexton, Baerwald has been
doing dates ahead of the record’s
release. A brief break in early July,
during which Baerwald will do some
readings from a novel in progress,
will be followed by more road dates
starting later in the month.

Here Comes the New Folk Under-
ground is a striking record, featur-

ing the evocative, cinematic lyrics
that are Baerwald’s trademark.
There’s no shortage of eclectic,
effortless melodies, either, like the
Oakland soul-styled “Love #29,” the
gauzy, dream-like “The Crash,” and
the ebullient, horn-driven “Noth-
ing’s Gonna Bring Me Down.” From
hard circumstances, Baerwald and
friends have forged a record that is a
life-affirming response.

Talent Search

Write the next BluBlocker jingle, win a Volkswagen
Beetle and become famous — all from participating
in the Red, White and BluBlocker Jingle contest.

You might remember the famous BluBlocker sunglass infomercial
that ran on TV for almost six years in the early ‘90s. And you might
even remember Dr. Geek, the Venice Beach rapper who, right on the
spot, recited a jingle that ran on TV for almost two years.

Well, it's now your turn. Write and/or perform the next BluBlocker
sunglass jingle and win a Beetle or one of hundreds of other prizes
including a round trip for two to Maui, Hawaii. It’s fun and if your
jingle is chosen it may even be used in our national TV advertising.

Go to www.blublocker.com and get the contest
information and enter as often as you'd like. Or write BluBlocker
Corporation, 3350 Palms Center Drive, Las Vegas, NV 89103 for
contest rules. But act today. The contest ends July 25, 2002.

LLUBLOCKER®

HIGH-RESOLUTION SUNGLASSES
contest details at WwWw.blublocker.com

/

Mercedes-Benz

o SL500 - We'll bring it to you!

A . . .
N The next generation SL will be yet again the
ultimate convertible. The hardtop retracts

HoOuSE

completely on its own into the spacious trunk,

3N ALEX LIVADAS

House of Imports * (714) 562-1134

Why did Team Livadas sell over 1000 new
Mercedes in the last three years? We make it
easy to buy a Mercedes. Call Alex Livadas at
(714) 562-1134 and we'll
Benz to your office.

oF IMPORTS

BUENA PARK ¢ CALL ALEX 1-800-637-2333 Ext. 1134

bring your new
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CONCERT GROSSES

May 31-June 1

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKEY PRICE(S) CAPACITY PROMOTER
BRITNEY SPEARS, NIKKA COSTA Staples Center, $1,859,167 30,892 Concerts West,
Los Angeles $81.50/$56.25/$46.25 32,392 two shows Nederlander
June 4,6 one sellout Organization
BRITNEY SPEARS, NIKKA COSTA Mandalay Bay Events $1,427,697 18,650 Concerts West,
Center, Las Vegas $101.50/$81.50/$51.50 19,724 two shows in-house
May 24-25
" LIZA MINNELLI Beacon Theatre, $1318,100 14,182 Clear Channel
New York $1,000/$50 20,258 seven shows Entertainment
May 31-June 8
EAGLES Oelta Center, $1,167,000 11,103 Concerts West
Salt Lake City, Utah $135/885/$55 sellout
June 6
KISS 108 FM CONCERT: GOO GOO DOLLS,  Tweeter Center for the Peforming  $1,163,345 19,888 Clear Channel
ALICIA KEYS, CELINE DION, LEANN Arts, Mansfield, Mass. $500/$60 19,900 Entertainment
RIMES, ALANIS MORISSETTE, & OTHERS June 1
EAGLES Lawlor Events Center, $1,129,785 727 Concerts West
Reno, Nev. $150/$95/$55 sellout
May 31
EAGLES Pengrowth Saddledome, $1,067,485 a 14,013 Concerts West,
Calgary, Alberta (81,636,882 Canadian) sellout House of Blues Canada
June 9 /562/$47
EAGLES The Pit, $1,011,391 10,969 Concerts West,
Albuquerque, N.M. $95/$75/$55 sellout House of Blues Concerts,
June 4 462 Concerts
Y100 FEZTIVAL: SYSTEM OF A DOWN, Tweaeter Center at the $899,404 23,426 Clear Channel
INCUBUS, PAPA ROACH, JIMMY EAT WORLD, Waterfront, Camden, N.J. $46.50/$34.50 26,067 Entertainment
OUR LADY PEACE, PETE YORN, & OTHERS June 7
EAGLES Idaho Center, $897,182 9,452 Concerts West,
Nampa, Idaho $95/875/$55 sellout House of Blues Concerts,
June 7 Bravo Entertainment
BRITNEY SPEARS, NIKKA COSTA ARCO Arena, $847,174 15,350 Concerts West
Sacramento, Calif. $83.25/$57.50/$47 .50 sellout
June 10
BRITNEY SPEARS, NIKKA COSTA Compagq Center, $843.912 14,889 Concerts West
San Jose, Calif. $81.50/$55.75/$45.75 16,492
June 2
BRITNEY SPEARS, NIKKA COSTA Oakland Arena, $832 852 - 14.221 Concerts West
Oakiand, Calif. $85.25/$58.25/$47.75 14,634
June 1
BRITNEY SPEARS, NIKKA COSTA Rose Garden, $806,876 14,548 Concerts West,
Portland, Ore. $81.50/$55.75/$45.75 17,079 House of Blues Concerts
May 30
BRITNEY SPEARS, NIKKA a)STA Alamodome, $806,616 15,769 Concerts West
San Antonio $72/$56.25/$46.25 17,1
June 15
BRITNEY SPEARS, NIKKA COSTA America West Arena, $803,930 13,799 Concerts West
Phoenix $83.50/$57.75/$47.75 sellout
June 12
EAGLES Don Haskins Center, $796,040 9,480 Concerts West,
El Paso $95/$75/$55 sellout House of Blues Concerts,
June 3 462 Concerts
BRITNEY SPEARS, NIKKA COSTA Compagq Center, $775,828 14,160 Concerts West
Houston $82.85/$57.10/$47.10 sellout
June 16
EAGLES Skyreach Centre, $704569 9,987 Concerts West
Edmonton, Alberta ($1,141,425 Canadian) sellout
June 10 $93/$62/847
BRITNEY SPEARS, NIKKA COSTA United Spirit Arena, $741,972 14,256 Concerts West,
Lubbock, Texas $74/$55.75/$45.75 sellout Jack Utsick Presents
June 14
BRITNEY SPEARS, NIKKA COSTA Pacific Coliseum, $727,371 12,764 Concerts West,
Vancouver ($1,115,423 Canadian) 16,133 House of Blues Canada
May 28 $105.50/$90.50/$75.50
BRITNEY SPEARS, NIKKA COSTA Cox Arena, $655,400 9,889 Concerts West,
San Diego $84.75/$59/$49 12,360 House of Blues Concerts
June$
[ BLINK-1B2 & GREEN DAY, Tweeter Conter for the Performing ~ $647,744 19,900 Clear Channel T
SAVES THE DAY Asts, Mansfield, Mass. $37/$32 sellout Entertainment
June 2
HARRY CONNICK JR. - Chastain Park $542,594 11,039 Clear Channel
Amphitheatre, Atlanta $55.50/$27.50 13,400 two shows Entertainment
June 4,7 one sellout
LUTHER VANDROSS Westhury Music Fair, $522,539 10,932 Clear Channel
Westbury, N.Y. $53 10,968 four shows Entertainment
May 22-26 two sellouts
SAMMY HAGAR & DAVID LEE ROTH UMB Bank Pavilion, $490,884 12,426 Clear Channel
Maryland Heights. Mo. $61.50/$29.50 21,000 Entertainment
June 7
SAMMY HAGAR & DAVID LEE ROTH Tweeter Center, $473 522 12,164 Clear Channel
Tinley Park, Il $50/$20 28,589 Entertainment
June 1
TIM McGRAW, JESSICA ANDREWS Ralph Engelstad Arena, $425,595 8213 TBA Entertainment
Grand Forks, N.O. $65/$38 9,786
June 8
| PATTI LaBELLE Radio City Music Hall, $407,753 5,144 Radio City
New York $91/576/$51 6,013 Entertainment, Clear
June 15 Channel Entertainment
BLINK-1B82 & GREEN DAY, Saratoga Performing Arts $395.215 13,706 Clear Channel
SAVES THE DAY Center, Saratoga Springs, N.Y.  $30.50/$28.50 25,133 Entertainment
June 4
TREY ANASTASIO Red Rocks Amphitheatre, $349,760 10,658 Clear Channel
Morrison, Colo. $34.50/$32.50 18,900 two shows Entertainment, KSE
June 3-4
POWER JAM: JA RULE, ASHANTI, 112, Sun Bowl, $346,946 15,033 Rayrob
NAUGHTY BY NATURE, B2K, NB RYDERZ, El Paso, Texas $35/$25 25,000
AVANT, MADD SKILLZ, & OTHERS May 17
AMERICA'S JAZZ FEST: DAVID SANBORN, Merriweather Post $334,280 16,402 Clear Channel
LEE RITENOUR, JOE SAMPLE, RAMSEY Pavilion, Columbia, Md. $41.50/$10.59 23,664 two shows Entertainment,
LEWIS, NANCY WILSON, & OTHERS June 1-2 WJZW 105.9 FM
INDIGO GIRLS FleetBoston Pavilion, $297,305 9,144 Clear Channel
Boston $39/$28 10,000 two shows Entertainment
June 1-2
PHIL LESH & FRIENDS, Hearst Greek Theatre, $295,050 9,048 Clear Channel
ROBERT HUNTER Berkeley, Calif. 35 17,000 two shows Entertainment

Copyright 2002, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville.

Phone: 616-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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OOPS . . .| BLEW A TRANSFORMER:
The Friday, June 14, show by Brit-
ney Spears at United Spirit Arena
at Texas Tech University in Lubbock
was a memorable one. Three songs
into Spears’ set, a house trans-
former blew, forcing the sold-out
show’s cancellation by promoter
Concerts West. The pulling of the
plug elicited scattered boos from
the crowd.

“This was the worst possible show
to have go down because of the audi-
ence,” arena GM Kent Meredith
notes. “This show went on sale in
March. People were in line for three
days, and it sold out the first day.
This was the highlight of their sum-
mer.” Meredith says Spears lost laser
and stage lights, but sound and
house power stayed on. “There was
never a safety issue. The panel on
the wall here says we could handle
[Spears’ production requirements].
We've had Kiss, Creed, Pearl Jam in
here. It’s not like we’re a brand-new
building, but this definitely puts a
black eye on us.”

Meredith was also quick to point
out that the boos weren’t directed at
Spears. “I hope people understand
the fan boos reported were boos of
disappointment. They didn’t boo
her; they booed the situation. And
the only way we can appease the fans
is to bring her back.”

Meredith says the Spears tour has
previously experienced technical dif-
ficulties, including sound problems
in Portland, Ore., and a stuck lifting
platform in Phoenix. United Spirit
Arena will quickly have a chance to
work with Concerts West again,
when the latter brings in the Eagles
June 28. “That will be another
opportunity for us to prove this is a
great house for concerts.”

FREAKY FRIDAY, PART II: June 14
was also an interesting day for Clear
Channel Communications (CCC).
Melinda Heerwagen, a Chicago-area
woman, filed a lawsuit in Manhattan
Federal Court against Clear Chan-
nel seeking unspecified damages for
Clear Channel Entertainment’s
(CCE) allegedly gouging concert-
ticket buyers with inflated prices.
The antitrust lawsuit seeks class-
action status on behalf of individuals
who bought tickets to any live rock
concert in the U.S. from CCC and its
affiliates and subsidiaries from Jan.
1, 1997, through the present.

The suit states that from 1991 to
1996, concert-ticket prices rose by
21% while the Consumer Price In-
dex shows that all prices grew by
15%, yet in the past five years, dur-

by Ray Waddell

ing the time of CCC’s consolidation
of the industry and when anti-com-
petitive practices were implement-
ed, concert ticket prices ballooned
by 61% while the Consumer Price
Index increased by only 13%.
Regarding the suit, CCE senior
VP of public relations Howard
Schacter tells Venue Views, “We
won’t comment on the specifics of a
lawsuit but will say the lawsuit
shows a lack of understanding of the

'@, CLEARCHANNEL

ENTERTAINMENT

way our industry works. Ticket
prices are set by the artists, not by
the promoters. We're in a volume
business, and it’s to our benefit to
have prices set as low as possible.”
In Washington, D.C., that same
day, U.S. Senator Russ Feingold,
D-Wis., from the Senate floor
raised his concerns regarding “the
concentration of ownership in the
radio and concert industry and its
effect on consumers, artists, local
businesses, and ticket prices.”
Feingold believes that “a corpora-
tion that owns radio stations, pro-
motion companies, and venues has
a conflict of interest in terms of
promoting its own concerts and
tours on its radio stations over
those of the competition.”
Feingold also alleges that from
1996 to 2001, concert-ticket prices
outpaced inflation: “We must look
into allegations that consolidation
in the radio industry has triggered
anti-competitive practices and raised
ticket prices.” Finally, Feingold stat-
ed that “in the coming weeks, I will
be introducing legislation to address
the concerns about concentration
and anti-competitive practices that
have resulted from the Telecommu-
nications Act” (see story, page 9).

STONED AGAIN: The Rolling Stones
added three new markets to their
upcoming world tour, with the band
playing Hartford, Conn., Oct. 5 at
the Civic Center; Tacoma, Wash.,
Nov. 6 at the Tacoma Dome; and Las
Vegas Nov. 30 at the MGM Grand
Arena. The Rolling Stones World
Tour 2002/2003, produced by
Michael Cohl with CCE, begins Sept.
3 in Boston at the Fleet Center.

CLARIFICATION: Area2 headliner
Moby and his U.S. managers, Marci
Weber and Barry Taylor, co-produce
the Area? tour with CCE.
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hile it in some ways remains the

Rodney Dangertfield of rock—that

i1s, it gets no respect—hard music
continues to sell and make inroads into the
mainstream. Aided by crossover ballads,
Linkin Park’s Hybrid Theory has sold 7 mil-
lion copies and Staind’s Break the Cycle 4
million, while Puddle of Mudd’s debut
effort, Come Clean, has been certified plat-
inum. System of a Down is having its
biggest success yet with its double platinum
Taxicity, and Ozzy Osbourne is finding a
whole new audience and increased album
sales thanks to that little home-invasion
experiment on MTV,

The metal/hip-hop sub-genre, popular-
ized by the likes of Limp Bizkit and Korn,
has significant new entries with the latter’s
fifth album, Untouchables, and Papa
Roach’s sophomore eftort, lovehatetragedy.
But the format may soon be eclipsed by a
return to a more melodic, guitar-based
sound exemplified by artists such as
Creed, Nickelback and party rocker
Andrew W.K.

NEW TRENDS

“I think that guitar-based rock is poised
to make a return. Stripped down, basic
guitar/bass/drums music,” says Ed Trunk,
who hosts hard-music shows on New York
talk-radio station WNEW as well as the
nationally syndicated program Rock the
Nation. He notes that, in the near future,
metal will “move away from a lot of the
sampled. rap-type, highly produced”
music and toward “an early Black Sab-
bath—type sound with bands like Down,
Brand New Sin and Speedealer.

“Then there’s this underground move-
ment coming through with bands like 1ced
Earth and Nevermore. It’s starting to real-
ly take root in some places,” says the radio
vet, who touts new releases by
Injected, Superjoint Ritual and
Black Label Society and has high
hopes for Rob Halford’s Crucible,
Rush’s Vapor Trails and the next
eftorts from Marilyn Manson,
Anthrax and Metallica.

Monte Conner, senior VP of
A&R at Roadrunner Records,
points to bands like the Hives, the
Strokes and the White Stripes
as evidence of a retro return and
cites Thursday and Glassjaw
as examples of another trend—
emo-influenced hard rock. “These are the
two things that are happening right now,”
he says, but he doesn’t buy into the me-too
tendency to sign artists for genre’s sake.
“The industry is so quick to recognize
trends and rushes to capitalize on them
that, very often, we kill a g()od thing. 1
think we have to be more conscious about

What's Next On The
eavy-Metal Horizon?

BY GERRI MILLER

that and sign good music and not just
emulate what’s happening.”

Conner’s label hit quadruple-platinum
paydirt with Nickelback, a band much
more mainstream than any act currently
on its roster. While elated over the success
of Nickelback's Silver Side Up and radio air-
play for its singles (“How You Remind
Me,” “Too Bad”), Conner is not about to

abandon the heavier bands that created
“the brand name that is Roadrunner” or
the fans that buy their music. “In fact, it’s
more important now than ever to contin-
ue to sign aggressive bands in the wake of
Nickelback,” he says, offering such exam-
ples as Killswitch Engage, Five Pointe O
and 36 Crazyfists, plus new releases from
Soulfly (3) and Coal Chamber (Dark Days).
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Roadrunner’s slate also includes the sec-
ond release from guitarist Jerry Cantrell,
Degradation Trip. “We’ll run the gamut of
the hard-rock genre and do so without
paying attention to trends or signing the
stuff that all the other labels are signing,”
Conner says.

GET THE PARTY STARTED

Bob Chiappardi, president of Concrete
Marketing, foresees the continued success
of Korn, Linkin Park, Godsmack and Dis-
turbed and a “metal mixed with melodic”
sound, plus more introspective themes.
“Things are getting more intellectual,” he
observes. “We're living in emotional
times.” He names 3rd Strike, A and 30
Seconds to Mars as new bands to watch.

Chiappardi doesn’t see media darling
Andrew W.K. as part of or heralding a
trend, and neither does Lyor Cohen, pres-
ident of W.K.’s label, Island Def Jam. His
press department’s efforts aside, Cohen
credits W.K. himself for the media atten-
tion. “He’s so different from a lot of the
things out there, so he’s compelling to
write about. I would have preferred a tad
less press visibility, but I don’t think there’s
too much hype,” he says.

W.K. aside, Cohen is focusing on mar-
keting a hard-music roster that ranges
from Slayer to Bon Jovi (which will release
a new album Oct. 8) and includes newer
acts Saliva, Hoobastank, Injected and
Greenwheel. “I think Hoobastank will con-
tinue exploding. We're still committed to
Injected. We don’t believe in failure,” says
Cohen, whose label’s “hyperactive urban
department that’s generating tens of mil-
lions of dollars in cash flow” affords the
ability to nurture baby bands.

As for W.K., he is neither bothered by
reviews that dismiss the songs on / Get Wet
as simplistic or pressured by oth-
ers that hail him as the savior of
rock. “It is simple party music,”
states W.K., noting that his great-
est pressure is self-generated and
that he has it “w<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>