Timothy White, 1952-2002:
A Death InThe Family

BY MELINDA NEWMAN
Timothy White, Billboard edi-
tor in chief since 1991, died sud-

denly of an apparent heart attack

June 27, just as the magazine was

going to press. He was 50.
Timothy collapsed in an eleva-

tor in the Billboard offices at 770

Broadway in New York and was

rushed to St. Vincent's Hospital,

where he succumbed. Timothy is

survived by his wife
Judy Garlan, his 10-
year-cld twins Chris-
topher and Alexander,
and seven siblings.
Born on Jan. 25,
1952, in Paterson,
N.J., to John Alexan-
der and Gloria White,
Timothy had a bound-
less passion for music
and its creators that
filled the pages of
Billboard. During his 11 years at
the magazine, he brought many
innovative changes, including the
birth of the Century Award, Bill-
board’s highest honor, which was
annually bestowed upon an artist
for creative achievement.
Adamant that Billboard cover
not only the most acclaimed or
famous artists, Timothy always
saved room in its pages for new
acts about whom he or staffers
expressed enthusiasm, often giv-
ing them equal footing with in-
dustrv giants. Among the columns
intended to champion artists
outside of the mainstream that
were created during Timothy's
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time at Billboard are Continental
Drift, dedicated to unsigned
artists, and Heatseekers, which
highlights acts that have never
appeared in the top half of The
Billboard 200.

He regularly wrote about un-
sung artists in his column, Music
to My Ears, and was a fearless
advocate of artists’ rights. He
often served as the industry’s

moral compass by

tackling controversial

music-business issues.

“The first hire I

made as publisher of

Billboard in 1990 was

Timothy,” Billboard

publisher Howard Lan-

der says. “I needed a

partner to help trans-

= form this venerable

publication to better

serve the music in-

dustry as it began a journey

through a decade of enormous

change. Besides possessing an

inquisitive mind, a deep passion

for music, and unmatched writ-

ing skills, Timothy led his life with

the firm belief that a person had

to be willing to stand up and be

counted. I will forever be grateful

for his companionship, courage,

and friendship. We used to end

most conversations with the sim-
ple phrase ‘Words & Music."”

Screenwriter Mitch Glazer, Tim-
othy’s best friend since 1976 when
they worked together at Crawdad-
dy, had lunch with Timothy min-

(Continued on page 8)
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Czech Music’s Political Hangover

Many Eastern Bloc Performers Examine Their Post-Communism Consciences

BY MARK ANDRESS

PRAGUE—Communist Czechoslovakia’s highest-
profile propaganda campaign is returning to haunt
some of the musicians and singers that participated
in it 25 years ago.

The infamous 1977 campaign, in which the regime
mobilized more than 7,000 members of the coun-
try’s arts and entertainment sector to show mass sup-
port for the communist nomenclature,
was designed primarily to discredit the
band of dissidents grouped around
playwright Vaclav Havel, who today is
president of the Czech Republic.

Fearful that the rebels’ human-
rights declaration, Charter 77, would
gain widespread support, the regime
moved to snuff out the nascent move-
ment. During a frenetic two-week period between
late January and mid-February 1977, it forced thou-
sands of singers, artists, actors, writers, and musi-
cians to sign an “anti-charter” promising “new cre-
ative acts in the name of socialism and peace.”

They signed because they were afraid for their
livelihoods, feared secret-police bullying, or simply
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because the authorities duped them. Millions saw
them on the nation’s TV screens, waxing lyrical about
the blessings of socialism and the errors of the dis-
sidents’ ways. No other former Eastern Bloc country
witnessed a propaganda offensive quite like it.
Today, a quarter of a century later and 13 years
after the communist regime in the region collapsed,
many Czech stars are still uncomfortable about the
roles they played in cooperating with
the regime, tainted as it is with a whiff
of collaboration and cowardice.

Czech queen of pop Helena Von-
drackova, 54, continues to vehemently
deny her association with communism
and her part in the propaganda cam-
paign. But a date at Prague’s High
Court to clear her name of newspaper

allegations that she still has links with the former
communist mafia awaits her at the end of August.
Vondrackova is appealing against a Prague Munic-
ipal Court ruling in a libel case that she lost against
music critic Jan Rejzek this January. Writing in
Czech newspaper Lidove Noviny, Rejzek had called
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Like A ‘Rolling Stone’: How It Feels

This is Timothy White’s final column. He filed it just one hour
before his untimely passing.

A great day for grievous dismay. It was the first week of March 1979,
and I was standing in the private Fifth Avenue office of Rolling Stone
founding editor Jann Wenner, looking down at a copy of Advertising Age
open to a full-page ad featuring a four-color mock-up—complete with
an imposing portrait photo by Annie Leibovitz—of the cover for the
March 22 edition of the magazine, whose sole headline was: The Rolling
Stone Interview With Johnny Carson, by this writer.

Pivotal problem, though: The complete tapes to that as-yet-untran-
scribed interview, which had taken two years to arrange, were missing,
and [ couldn’t bear to tell my new boss that the expensive trade ad ($5,000
in pre-inflation dollars) he’d placed might prove pointless.

These painful memories were resurrected when I read recent accounts
in USA Today of Wenner's resolve to change the editorial

meet all the proper requirements, with Leibovitz ruminating thoughtful-
ly about her intimate, close-up photo image of the tanned, silver-haired
dean of late-night TV, attired in his dark suit, striped dress shirt, and blue
tie with red and white flecks: “Johnny looks like a senator, doesn’t he? He's
like some kind of nonpolitical Midwestern statesman. It’s unexpected.”

This thinking led to the ad in the March 5, 79 Advertising Age, which
consisted of the upcoming cover hovering in white space over the spare
copy: “It’s exclusive. That’s the Rolling Stone style.” Well, yes. But it was
also the Rolling Stone style to fly by the seat of one’s pants; we did every-
thing organically, on original instinct. There was seldom much distance
or politics: only trust, conviction, and a great deal of human frailty. Which
brings us to the missing Carson tapes.

The untranscribed Carson interview was scheduled to be my second
published Rolling Stone cover story; before it appeared, I also had to pen
a page-one piece on the Blues Brothers for the issue dated Feb. 22, 1979.

At this stage in my existence, I was an unmarried 27-year-

direction of Rolling Stone, with him vowing; “We want a
magazine that is not dull or boring.” A few days later in
the same newspaper was a “Snapshots” box with a bar
graph, its text noting that “Though Johnny Carson left
The Tonight Show 10 years ago, he still tops viewers' lists
of favorite late-night talk-show hosts.”

Whatever the future may hold for Rolling Stone, my
years there (1978-82) as an editor were never dull or bor-
ing; the staff was exuberant and impassioned to a fault,
all of us encouraging and arguing with each other—
Wenner included, who was, after all, a contemporary and
just as opinionated and mercurial. Twice a month we
made a magazine based on what we jointly felt was
absorbing and worthwhile, untrammeled by focus
groups, the undue influence of publicists, or the tug of
market forces. And we never sought to imitate anything
else. It was a vessel of journalistic voices, constantly in
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TOMY EARS

BY TIMOTHY WHITE

old subletting a two-room flat on East 11th Street in Man-
hattan from former Crawdaddy editor and periodic
Rolling Stone contributor Mitch Glazer, who's still my
best friend. Unfortunately, Mitch was too easygoing about
the routing of either my rent checks to him or the pay-
ments due our landlord. The night before I was to leave
for San Francisco to rendezvous with the Blues Broth-
ers, | came home from a party at Leibovitz’s to find the
door of the 11th Street flat plastered with a big red-ink
banner from the City Marshal’s office. The sign proclaimed
that the premises had been repossessed. Speaking to the
building superintendent through his locked door at 1:30
a.m., he explained the flat’s contents had been impound-
ed and carted to a municipal warehouse in Harlem and
that any overspill was in ashcans in the sub-basement.
He suggested I sift through the trash to see what was sal-
vageable. I did, but I found no Carson tapes.
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the messy process of becoming itself.

The prospect of Rolling Stone landing the Carson interview—still
the most in-depth of his entire career—had emerged at a heated edi-
torial meeting in Wenner's office in autumn "78. The confab was called
during an unsettled period in which Bob Marley-borne reggae was
commercially ascendant and punk had managed to attain mainstream
clout courtesy of the Ramones and the Clash, while pop-rock stardom
was nearing a narrow new plateau, rivaled only by young comic actors
(and their heroes) in film and TV.

Seated behind his long, rough-hewn wooden desk, Wenner arrayed his
collection of butcher’s mallets on the surface before him as he faced a
mega-quorum of nearly every Rolling Stone writer and editor of note in
that era. Then a splenetic Wenner hammered home his current credo that
Rolling Stone had become complacent and unsurprising, each time pick-
ing the right mallet for proper percussive emphasis. Turning at one junc-
ture to brilliant veteran David Felton, Wenner began castigating the ded-
icated but non-prolific contributing editor for the no-show status of a
Johnny Carson Q&A he'd once suggested pursuing. I hesitated, then raised
my hand and stammered that I'd spoken with Mr. Carson the previous
week. Wenner wheeled on me and glared. “Why you?” he barked.

As I haltingly explained, I had cultivated a cordial phone-and-letter
acquaintance with Carson during my former tenure as managing edi-
tor at Crawdaddy. “And 1 think,” I ventured, my voice cracking, “that he
might consent to the Rolling Stone Interview.” What I didn’t mention
was that I had already asked Carson to consider the proposition; he’'d
suggested I come by his office to discuss it further “the next time you're
in Los Angeles.” Until the extreme-sports-styled editorial meeting, which
occurred only one week after [ was hired at Rolling Stone, I had neither
plans nor means to make such a speculative trek.

Wenner duly authorized the trip. Luckily, soon after I arrived in LA, Car-
son invited me over to his Bel Air residence—a visit that resulted in many
hours of taped discussion of his career and that was further supplement-
ed by another talk he initiated shortly after, when passing through New York
on his way to London. Leibovitz also did an extensive photo shoot, and the
project was quickly slotted for publication. A promotional campaign was
set in motion, including a second-serial-rights deal with King Features
syndicate for Sunday newspapers around the nation.

Most important, the poster-like picture frame cover was designed and
pressed into service as an advance marketing tool. At the time, a “cover
checklist” form had been developed by a committee composed of manag-
ing editor Harriet Fier, art director Mary Shanahan, consulting art direc-
tor Bea Feitler, and this editor. For years afterward, this self-assessing
memo/ballot would be the only official criteria for pre-evaluating effective
newsstand sales: 1) Presentation: Simplicity and clarity. 2) Image: Visual-
ly dramatic, an editorial statement. 3) Timing: Nationwide appeal and
curiosity; an event. 4) Strong appeal to our audience. 5) Large, readable
cover lines. On each simple form, the committee (as well as Wenner, chief
photographer Leibovitz, and others) would enter votes and sales projec-
tions. At the page-one meeting for the Carson issue, the design seemed to

It was now 3 a.m. I still had my plane tickets to San
Francisco in my jacket pocket. Yet I no longer had a home or personal
effects or—soon, [ was sure—a job. Limping back tearfully to the Rolling
Stone office, I slept on the couch in the foyer. At dawn, I went to an Army
& Navy store, bought some clothes, phoned Glazer in San Francisco—
where he happened to have flown out to see the same New Year’s Eve Blues
Brothers gig (a co-bill with the Grateful Dead, on the occasion of the his-
toric closing of Winterland)—and then caught my plane.

I'wandered into the Winterland rehearsals just as Blues Brother John
Belushi was introducing “Shotgun Blues” with the wry homily, “This is
dedicated to Mitch Glazer, who just fucked over his best friend, Tim
White.” Convinced my career was over, I nonetheless pressed on with
the interviews with Belushi and partner Dan Aykroyd. That night, there
was a big champagne bash at the Jefferson Starship’s mansion in San
Francisco; despite warnings from concert promoter Bill Graham not to
drink anything I didn’t uncork myself, I took a swig from a bottle of elec-
tric wine proffered by a blissfully addled Aykroyd. I spent the next 48
hours on an inaugural (bad) LSD trip, a hallucinatory hell ride so hor-
rific that Mitch, Belushi, and his wife, Judy, sat on either side of my hotel
bed for hours, talking me down and giving me Valium and John’s Blues
Brothers Ray-Bans as a souvenir—anything to dissuade me from a manic
desire to be taken to a hospital, the worse place on earth for those bum-
ming out on excellent windowpane acid.

Straggling back to New York that weekend, I was still tripping mild-
ly but nonetheless had to pull two all-nighters writing the Blues Broth-
ers cover package so it would meet the press deadline. That Tuesday,
Mitch and I went up to the aforementioned Harlem warehouse to
reclaim my impounded possessions. Since I'd lost my fixed address,
Belushi let Mitch and I truck the huge boxes down to the cellar of his
town house on Morton Street, where we frantically rifled through them
in search of Carson cassettes. After a tiny eternity, I located the tapes in
the bowels of the last box.

During the next 24 months, Iwrote another 16 cover stories and numer-
ous other features as a Rolling Stone senior editor. Cover projects often
fell through at the stress-fueled, Zeitgeist-addicted bi-weekly, and we'd
have to concoct another to which we could all commit. And yet, by dint
of mutual hard work and pride, all parties” highest aims were satisfied. A
circulation of 600,000-700,000 rose slowly but surely, owed to an intuitive
faith that we understood our audience and felt a kindred curiosity about
the music and the culture.

Avyear to the day after the Carson issue hit newsstands, I ambled sheep-
ishly into Wenner's office with a bottle of Dom Perignon, asking Fier
and senior editor Barbara Downey (who'd edited the massive Carson
transcripts) to join me. I thereupon disclosed for the first time the whole
saga behind the saga, admitting I'd waited so long to reveal the near-
calamity for fear that Wenner would fire me on the spot. Jann picked up
his glass, said “You're probably right,” and ingested his champagne in two
short gulps. We all immediately returned to work, and Rolling Stone
once more went to press.
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Mail your entry to: John Lennon Songwriting Contest
620 Frelinghuysen Avenue Suite #103
Newark, NJ 07114

Bach entry must consist of:

B Completed and signed entry form (or photocopy). All signatures must
be original.

u CD(s) or audio cassette(s) containing one song only, five (5} minutes or
less in length.

= Lyric sheet typed or printed legibly (please include English transiation
if applicable). Sheets not required for instrumental compositions.

® Check or money order for $30.00 per song (U.S. currency only)
payable to John Lennon Songwriting Contest. If paying by credit card,
$30.09 per song will be charged to your account.

Entries must be postmarked no later than August 28, 2002.

Please read all rutes carefully, and then sign your name in the space provided. If
entrant is under 18 years old, the signature of a parent or guardian is required.

1.Each song submitted must be contestant’s original work. Songsmay not exceed
five {8) minutes in length. No song previously recorded and released through
national distribution in any country will be eligible. Songs may have muitiple
co-writers, but please designate one name only on the application. Contestant may
submit as many songs in as many categories as he/she wishes, but each entry requires
a separate cassette, entry form, lyric sheet, and entrance fee. One check or money order
for muitipie entries/categories is permitted. (Entrance fee is non-refundable. JLSC is
not respansible for late, lost, damaged, misdirected, postage due, stolen, or mis-
appropriated entries)

2.Prizes: Twelve(12) Grand Prize Winners will receive $2,000 in cash, $5,000 in
Yamaha project studio equipment, a $5,000 advance from EM| Music Publishing
and a $99.95 tonosPRO Membership. One (1) Grand Prize Winner will receive
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$20,000 for the "Song of the Year" courtesy of Maxell. Thirty-six {36) Finalists will
receive $1,000 and a $29.95 tonosPRO Membership. Seventy-two (72} Runners-
up will receive $100 from Guitar Center Stores.

3.Contest is open to amateur and professional songwriters. Empbyees of JLSC,
their families, subsidiaries, and affiliates are not eligible.

4.Winners will be chosen by a select panel of judges comprised of noted
songwriters, producers and music industry professicnals. Songs will be
judged based upon melody, composition and lyrics (when applicable). The
quality of performance and production will not be considered. Prizes will be awarded
jointly to all authors of any song: division of prizes is responsibility of winners.
Void where prohibited. All federal, state, and local laws and regulations apply.

5.Winners will be notified by mail and must sign and retumn an affidavit of efigibility/
recording rights/publicity release within 14 days of notification date. The affidavit will
state that winner's song is original work and he/she holds all rights. to song. Faiture
to sign and return such affidavit within 14 days or provision of false/
inaccurate information therein will result in immediate disqualification and an
alternate winner will be selected. Affidavits of winners under 18 years of age at
time of award must be countersigned by parent or legal guardiar. Affidavits sub-
ject to verification by JLSC and its agents. Entry constitutes permission to use win-
ners names, likenesses, and volces for future advertising and publicity
purposes without additional compensation.

6.Winners will be determined by January 15, 2003, after which each entrant will
receive a list of winners in the mail. CDs, Cassettes and lyrics will niot be returned.

| have read and understand the rules of the John Lennon Songwriting Contest and | accept

the terms and conditions of participation. (If entrant is under 18 years old, the
signature of a parent or guardian is required.)

SIGNATURE DATE

‘Lennon’ and 'John Lennon' are trademarks of Yoko Ono Lennon. All artwork (c) Yoko Ono Lennon. Licensed exclusively through Bag One Arts, Inc.

Design: Baree Fehrenbach
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BAHA MEN Move It Like This

18 Reviews & Previews:

Nelly, Dolly Parton, and Oasis
are in the spotlight.

21 R&B: India.Arie and Usher
are among the honorees at the
second annual BET Awards.

23 Words & Deeds: Khia’s
Dirty Down/Artemis debut, Thug
Misses, has the makings of a hit.
25 Beat Box: The dance/elec-
tronica community will gather to
discuss Billboard’s ninth annual
Dance Music Summit.

28 Country: The Bellamy Broth-
ers return to Curb with their latest
set, Redneck Girls Forever.

39 Latin Notas: Songstress
Isabel Pantoja returns to ballads
for her latest Universal release.
43 Jazz Notes: Jazz-funk band
Lettuce makes its Velour Record-
ings debut via Qutta Here.

44 Studio Monitor: New York’s
Engine Room Audio adds six pri-
vate audio suites.

45 Words & Music: Nancy
Sinatra rocks out at New York’s

Top of the News

8 In an unprecedented move,
Latin music labels on the West
Coast form new coalition to
fight piracy.

Artists & Music

9 Executive Turntable: John
McL. Doelp is named senior VP
of A&R operations for Columbia
Records Group.

12 Queensryche frontman
Geoff Tate takes a new musical
turn on his solo debut via
Sanctuary Records.

12 The Beat: Warner Bros.
rearranges its A&R staff.

15 Soundtracks: Sumthing
Distribution launches the sound-
track to Xbox videogame Halo:
Combat Evolved.

15 The Classical Score: Teldec
releases revered conductor Wilhelm
Furtwéngler’'s Symphony No. 2.
16 Touring: Poison’s Glam
Slam Metal Jam proves there

is still a viable market for
hair-metal tours.

17 Boxscore: A sell-out Eagles
date in George, Wash., grosses
more than $1.6 million.

INDIA.ARIE

56 Home Video: Blockbuster is
catering more to videogame fans.

Programming

60 Music & Showbiz: Ziggy
Stardust and the Spiders From
Mars gets a theatrical rerelease.

Features
8 Market Watch
46 Update/Good Works:
R&B and hip-hop artists are
participating in the Fighting
HIV Through R&B initiative.
58 (lassifieds
61 Between the Bullets:
Eminem’s five-week run on top of
The Biliboard 200 may yield to
Nelly next issue.

75 Billboard.com: What’s
online this week.
76 The Billboard BackBeat

i

20TH ANNIVERSARY
SUPPLEMENT

BEGINS ON PAGE 31

Bottom Line in support of Cali-
fornia Girl on Buena Vista.

International
47 HMV Canada puts a hold
on purchases of new releases
from Warner Music Canada.
48 Hits of the World: Elvis vs.
JXUs “A Little Less Conversation”
tops four singles charts.
49 Global Music Pulse: U.K.
trio Morcheeba launches its new
album and a world tour in Moscow.

Merchants & Marketing

53 Music-related licensing
makes a strong showing at
Licensing 2002.

54 Declarations of Independents:
Artemis Records renews its deal
with RED Distribution.

55 Retail Track: New Where-
house Entertainment president/
CEOQ Jerry Comstock has his
work cut out for him.

NANCY SINATRA

At a Glance

67 Chart Artist Index
72 Chart Song Index J
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‘HEAVEN’ CAN'T WAIT: If you were to go back in time exactly 17 years
and pick up The Billboard Hot 100 for the week ending July 6, 1985,
you’d find that “Heaven” by Bryan Adams had fallen 1-4 after a two-
week reign. Flash forward to the present day, and that same song is
racing up the Hot 100, in a bid to match Adams’ posting at No. 1.

“Heaven” (Robbins) by DJ Sammy & Yanou Featuring Do earns
Greatest Gainer/Sales honors this issue, as the single catapults 38-25.
It’s the first songwriting credit on the Hot 100 for Adams since “You
Walked In,” a song he co-wrote with Robert John “Mutt” Lange, became
the first Lonestar song to chart on the Hot 100 in November 1997.

Adams himself has been absent from the Hot 100 since his duet
with Barbra Streisand, “I Finally Found Someone,” disappeared
from the chart in early 1997.

“Heaven” is the first successful remake of one of Adams’ hits.
The song was written by Adams and Jim Vallance for the film A
Night in Heaven, starring Christopher Atkins as a male stripper.
Two vears elapsed between the release of the film and the success
of the single. Radio consultant Guy Zapoleon, then a PD for KZZP
in Phoenix broke the song and urged A&M to release it as a single.
Instead, the label released “Run to You” and “Somebody” from the
Reckless album. Demand for “Heaven” continued to grow, and final-
ly A&M issued the track as the third single from Reckless. “Heav-
en” became Adams’ first No. 1 song.

Adams does have a current hit, though it hasn’t registered on the Hot

100. “Here I Am” (A&M/Interscope), from the soundtrack to Spirit: Stal-
lion of the Cimarron, bullets 15-12 on the Adult Contemporary chart.

‘DAY’ TRIPPER: Only six songs in the history of the Adult Contem-
porary chart have been No. 1 for 15 weeks or longer, and one of them
is the current occupant. Celine Dion’s “A New Day Has Come” (Epic)
racks up its 15th week in pole position, tying the reign of the song
it succeeded, “Hero” by Enrique Iglesias.

The only other songs to have longer runs at No. 1 are “You'll Be
in My Heart” by Phil Collins and “Because You Loved Me” by Dion
(19 weeks each) and “I Knew I Loved You” by Savage Garden and
“Breathe” by Faith Hill (17 weeks each).

There have been 24 songs that have ruled the AC chart for 10 weeks
or more, and four of them are by Dion. That’s more double-digit No. 1
hits than any other artist. “T'm Your Angel,” a duet with R. Kelly, ruled
for 12 weeks, and “My Heart Will Go On” had a titanic 10-week run.

‘POP’ MUSIC: Proving they are not a one-note act, Sweden’s
A*Teens have the highest-charting album of their career with Pop
Tl You Drop! (Stockholm/MCA), which enters The Billboard 200
at No. 45. The Abba Generation went to No. 71 in 2000, and Teen
Spirit reached No. 50 in 2000.

More Fred Bronson each week at www.billboard.com.

www.billboard.com
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THERE IS AN ALTERNATIVE

GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY FROMOTER
BRITNEY SPEARS, NIKKA COSTA Staples Center; §$1.859,167 30,892 West,
Los Angeles $81.50/856.25/$46.25 32,392 two shows S&?ﬁ:&tﬁ
June 4,6 one sellout Organization
BRITNEY SPEI{RS, NIKKA COSTA Mandalay Bay Events $1,427,697 18,650
Center, Las Vegas, Nev. $101.50/$81.50/$51.50 19,724 two show's gggﬁ:sgrts West,

May 24-25

LIZA MINNELLL

Beacon Theate, $1.318.300 14182
Mew York $1.BQB{SSQ 20,258
May 31-duns 8

Clear Channel
seven shaws  Enterrainment

EAGLES

Delta Ceater, $1,167,000 11,103

Salt Lake City, Utah $135/885/355 sellout

June 6

Concerts West

KIS5 108 FM CONCERT: GOO GO0 DOLLS,
ALICIA KEYS, CELINE DION, LEANN
RIMES, ALANIS MORISSETTE & OTHERS

Tuueeter Conter for the Performing $1,163,345 19,888
Arts, Manshield, Mass. $500/880 19.900
Jung 1

Elear Channel
Enteriainmant

EAGLES

EAGLES

Lawlor Events Center, $1,129,785 11,727

Reno, Nev. $150/$95/555 selfout Concerts West
May 31

Pengrowth Saddledome,  $1,067.485 14,013

Calgary, Alberta {$1,636,882 Canadian) sellout Eggf (ﬁ gﬁeﬁiﬁ',a
June 9 $93/$62/347

EAGLES

The Pit, $1,011,391 10,969 West
Albuguerque, N.M. $95/$75/$55 sellout ngs‘f oef glies c‘znc(’ms.
June 4 462 Conceris

Y400 FEZTIVAL: SYSTEM OF & DOWN, Tweeter Centar af the 5894,404 23,425 Clear Chapnel

INCUBUS, PAPA ROACH, JIMMY EAT WORLD, Waterfreut, Camden, H.J. 848 50/$34.50 26,067 Entertainment

OUR LADY PEACE, PETE YORN & OTHERS Juns 7

EAGLES {daho Center, $897,182 9,452 West
Nampa, idaho $95/875/$55 sellout E‘ggf oef glﬁes Conc('erts,
June7 Brave Entertainment

BRITNEY SPEARS, NIKKA COSTA ARCO A:ena, $847,174 15,350
Sacramento $83.25/357.50/$£7.50 sellout Concerts West

June 10

BRITNEY SPEARS, NIKKA COSTA

Concerts West

BRITNEY SPEARS, NIKKA COSTA

Compaq Center, $843,912 7 14,889
San Jose $81.50/$55.75/$45.75 16,492
June 2
Oakland Arena, $832.852 14221
Oakland $85.25/$58.25/$£7.75 14,634
June 1

Concerts West

BRITNEY SPEARS, NIKKA COSTA

Rose Garden,  $806,876 14,548
Portiand, Ore. $81.50/855.75/$25.75 17,079
May 30

Concerts West,

House of Blues Concerts

BRITNEY SPEARS, NIKKA COSTA Alamodome, $806,616 15,769
San Antenio, Texas §72/556.25/546.25 1741 Concerts West
June 15

BRITNEY SPEARS, NIKKA COSTA America West Arena, $803,930 13,799
Phoenix $83.50/857.75/$47.75 sellout Concerts West
June 12

EAGLES Don Haskins Center, $796,040 9,480 Concert
Ei Paso $95/$75/$55 sellout H(g's‘e g BlﬁesWCﬁf:éns,
June 3 462 Concerts
BRITNEY SPEARS, NIKKA COSTA Compaq Center, $775,828 14,160
Houston $82.85/857.10/$47.10 sellout Concerts West
S June 16
S EAGLES Skyreach Centre, $744,569 9,987 :
Edmonten, Alberta {$1,141,425 Canadian) sellout Concerts West

June 10 $93/862/$47

June §

BRITNEY SPEARS, NIKKA COSTA  United Spirit Arena, 701,972 _ 14,256
Lubbock, Texas $74/$55.75/$45.75 sellout 2,2'? gg,?ks Pﬁif&i’
June 14

BRITNEY SPEARS, NIKKA COSTA  Pacific Coliseum,  S12311 12784 i
Vancouver, B.C. {$1,115,423 Canadian) 16,133 E&Efggﬁe!\(’gs:&a L X Lol
May 28 $105.50/890.50/575.50 i I &

gy | ==

BRITNEY SPEARS, NIKKA COSTA  Cox Arena, $655,400 9,889 [

San Diego $84.75/559/549 12,360 Concerts West,

©2002 VNU Business Media, Inc. Used With Permission
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Latin Labels Team To Fight Piracy

BY LEILA COBO

MIAMI-—While the mainstream
fight against music piracy has fo-
cused on Internet downloads and
file-sharing sites, the battle in Latin
music is mostly face to face and on
the streets. That's where, increas-
ingly, counterfeit and pirate CDs are
sold as openly as candy in such
major cities as New York, Los Ange-
les, Houston, and Miami.

Frustrated by the proliferation of
pirated product, Latin labels on the
West Coast have banded together in
an unusual gesture of solidarity to
form a still-unnamed organization to
combat piracy.

In an ongoing series of meetings
that began this month, more than 30
label reps from both indies and
majors have created a board of direc-
tors headed by Univision Music
Group VP of national sales Felipe
Luna. The VP of the board is Balboa
Records president Valentin Velasco.
Luis Pisterman, director of opera-
tions for the U.S. and Mexico for Lid-
eres, will act as secretary; Maria
Ballesteros of Disa is treasurer.

“The problem is that you person-
ally have to be involved with the is-
sue of piracy,” says Velasco, who
notes that plans are focused, among
other things, on creating a task force
that will monitor pirate activity in the
streets and report it to authorities.
“There’s the will to do it. Evervone
has seen a decrease in sales. But there

InThe News

A California Assembly committee
will hear debate next month on the
bill introduced by Sen. Kevin Mur-
ray, D-Culver City, which seeks to
end the record industry’s carve-out
to the state’s seven-year personal
service contract statute. As expect-
ed, a “spot bill” version of the bill,
which withholds a vote on repeal to
allow artists’ groups and labels to
continue negotiating a settlement,
passed 25-10 on the Senate floor
June 24. If private negotiations fail
by the session’s end, the bill will go
to a vote with Murray’s original
repeal wording reinserted.

* Howard Stovall, executive direc-
tor of the Blues IFoundation, exit-
ed the nonprofit organization
June 24 after its executive com-
mittee abruptly asked for and
received his resignation (Billboard
Bulletin, June 26). Pat Mitchell,
director of communications and
education for the Memphis-based
group, has been named interim
director. Mitchell, who says Sto-
vall's departure was tied to “ques-
tions on management style,
remarks that the foundation plans
to install a permanent director by
the end of the year.

VELASCO

has to be a budget.

The required budget could be up-
ward of $2 million per year. In up-
coming meetings, how much each
label can contribute will be dis-
cussed. Organizers are also plan-
ning to ask all levels of the indus-
try, including publishers and
retailers, for support.

The plan is reminiscent of the
now-defunct Assn. of Latin American
Record Manufacturers, a similar
group that conducted inspections in
the streets during the mid-'90s.

The new organization, Pisterman

Timothy
White

Continued from page 1

utes before his death. “He was in
great spirits and was anticipating his
15th wedding anniversary, which was
June 28. He was the most present,
alive person at the peak of his game.
His last words were to my 16-year-old
daughter, Shane, who was anxious
about going away to Bennington Col-
lege for a month. He said: ‘You're
going to be great,” and he started to
leave. He came back, hugged her, and
said, ‘Rock on,” and walked away. |
think that’s a perfect epitaph.”

Timothy came to Billboard with a
distinguished journalistic legacy.
After graduating from Fordham Uni-
versity, he started his career as a
copy boy at the Associated Press in
1972 before becoming a sports and
entertainment writer for the news
service. He was managing editor and
then senior editor of seminal music
magazine Crawdaddy from 1976 to
1978. He served as associate editor
and later senior editor at Rolling
Stone from 1978 to 1982, where he
interviewed such legends as Johnny
Carson and Mike Wallace, as well as
hundreds of musical artists.

Timothy was also the author of sev-
eral books, including Catch a Fire—
an award-winning biography of Bob
Marley—and acclaimed biographies
on the Beach Boys (The Nearest Far-
away Place: Brian Wilson, the Beach
Boys, and the Southern California
Experience) and James Taylor (Long
Ago and Far Away: James Taylor, His
Lite and Music), as well as a collec-
tion of his Billboard essays titled
Music to My Ears.

Timothy was awarded four presti-
gious ASCAP-Deems Taylor Awards:

says, would have nonprofit status and
offices where piracy can be reported.
Both Pisterman and Velasco stressed
that they would work in conjunction
with the Recording Industry Assn. of
America’s (RIAA) efforts to combat
piracy, which include arrests and
seizure of product—although some
labels, including Balboa, are not RIAA
members. Pisterman says, “We want
to see in which way we can supple-
ment what the RIAA does and have
their support.”

RIAA VP of Latin music Ralph Fer-
nandez, who has not attended the
meetings, says the RIAA looks for-
ward to working with the group:
“Anything anyone wants to approach
us with, if it’s in our mutual interest
and is not in conflict with what our
policies are insofar as looking for
legal remedies to combat, we're cer-
tainly open to sit down and come to
some sort of agreement as to how we
can work together.’

for his book Rock Lives: Profiles &
Interviews, for his Music to My Ears
columns, for his 1993 Century
Award Portrait of the Artist profile
of George Harrison, and in 2001 for
his editing of Billboard’s series on
work for hire and musical copy-
rights, written by Bill Holland.

In 1998, Timothy and Lander
were jointly honored with the Spir-
it of Life Award by the City of Hope.
The following year, he was honored
with the Grammy Heroes Award
from the New York chapter of the
National Academy of Recording Arts
and Sciences. That same year, he
was presented with the Take a Stand
Award from Respond, a pioneering
Massachusetts-based nonprofit or-
ganization that assists in the care of
abused women and children. The
organization honored him for his
March 1999 Music to My Ears col-
umn decrying misogyny in popular
music. He also received numerous
other industry citations.

He was host/co-producer of Timo-
thy White’s Rock Stars/The Timothy
White Sessions, an award-winning
nationally syndicated radio series.

Like many journalists and frus-
trated musicians, Timothy even
drummed in a band, the Dry Heaves,
for many years. The group included
fellow music journalists Jann Wen-
ner, Charles M. Young, Jon Pareles,
and Kurt Loder.

Timothy’s office walls at Billboard
were decorated with plaques and
notes from artists he had support-
ed, thanking him for his commit-
ment to them and their artistry.
Perhaps the most fitting send-off for
Timothy comes from Angélique
Kidjo, who wrote, “May your soul
keep on singing.”

A remembrance will take place in
next week’s issue.

Funeral details were not available
at press time; they will be posted on
billboard.com.

Bluegrass Chart Added %

15-Title List To Debut In July 20 Issue

Bluegrass titles are often found on
the Billboard Top Country Albums
chart, but effective in the July 20
issue, the genre will have its own
home, when Billboard adds Top
Bluegrass Albums to its pages.

Based on Nielsen SoundScan data,
the 15-title chart will appear weekly,
adjacent to the Billboard country
charts. Wade Jessen, who manages
the Billboard country and religious
music charts, will oversee the list.

“While the O Brother, Where Art
Thou? soundtrack has been a big
story, the introduction of this chart
goes beyond the success of a single
album,” Billboard director of charts
Geoff Mayfield says. “In recent weeks,
as many as eight bluegrass titles have
appeared on Top Country Albums.”

Jessen says, “Top Bluegrass Al-
bums will be inclusive of the broad
range of styles that represent the
genre, from its deeply revered tradi-
tions to its modern, progressive ele-
ments. Although bluegrass will now
have its own report card in Bill-
board, certain select titles will also
continue to see exposure on other
specialty charts, including Top
Country Albums and Top Contem-
porary Christian, when content dic-
tates. The new chart will also afford
unprecedented recognition to the
swelling number of instrumental
bluegrass projects in the market-
place, many of which haven't previ-
ously had a chart home, and others
that have competed on our jazz and
new-age lists.”

Market Watch

A Weekly National Music Sales Report

349,276,000 305,742,000 (=12.5%)
331,445,000 299,234,000 (<9.7%)
17,831,000 6,508,000 (~63.5%)
T3 YATE SALES BY ALBUM FORMAT
: I s
O 306,759,000 282,607,000 (’~“7.9%)
t 24,047,000 15,896,000 (<33.9%)
} 639,000 731,000 (< 14.4%)
11,462,000 14,577,000
13,214,000 21.4%
13.3%
11,286,000 13,823,000
13,036,000 18.4%
13.4%
176,000 754,000
178,000 76.7%
1.1%
2001 2002
16,214,000 14,999,000 (=7.5%)
42,820,000 37,317,000 (=12.9%)
46,408,000 42,466,000 (<85%)
19,259,000 17,536,000 (=8.9%)
58,638,000 54,259,000 (<7.5%)
45,154,000 42,082,000 (<6.8%)
22,732,000 20,994,000 {(<7.6%)
55,534,000 52,954,000 (4.6%)

ROUNDED FIGURES

Compiled from a national sample of retail store and rack sales reports coliected, compiled, and provided by W

FOR WEEK ENDING 6/23/02

www.billboard.com

www.americanradiohistorv.com

BILLBOARD JULY 6, 2002



www.americanradiohistory.com

UREROND

Who's Entwistle Remembered As Icon
Bassist Spoke Recently About Past, Present, Future

BY WES ORSHOSKI

NEW YORK—John Entwistle, bassist
and co-founder of the Who, died
Thursday (27) in Las Vegas, accord-
ing to the Clark County Coroner’s
office. Entwistle, who was 57, died of
an apparent heart attack.

The nearly 40-year-old band was
slated to kick off its summer tour
June 28 at the Joint at the Hard Rock
Hotel in Las Vegas.

In an interview with Billboard June
21, Entwistle spoke of the band’s sto-
ried past and present, as well as its
seemingly bright future. He called
himself “an 18-year-old trapped in a
57-year-old body.”

The Who—Entwistle, vocalist
Roger Daltrey, and guitarist/vocalist
Pete Townshend (original drummer
Keith Moon died in 1978)—has en-
joyed new interest in recent years,
after reuniting for a tour in 2000. That
interest intensified after the band’s
ferocious performance at the Concert
for New York last fall.

Of that four-song set, which fea-
tured “Who Are You,” “Baba O'Riley,”
“Behind Blue Eyes,” and “Won’t Get
Fooled Again,” Entwistle said, “The
audience was sad, but they were
fightin’ mad, and we played some war
songs; we just happened to choose
the right ones.”

The night of that concert, Ent-
wistle played an additional benefit for
Sept. 11 victims’ families at New York
nightclub B.B. King’s Blues Club &
Grill. He said that night was the high-

light of his professional life during
the past couple of years: “The real
highlight was going on at Madison
Square Garden [where the Concert
for New York was held] and blowing
everyone away."

After touring about a decade ago
with a large backing band, the Who
reunited recently with Ringo Starr’s
son, Zak Starkey, on drums. Of that

THEWHO

downsize, Entwistle said: “I feel much
more comfortable now that we
haven't gotten eight other people
backing us. Now we're working under
our own steam. We sound more like
the Who again. And I'm very happy
about that.”

Entwistle was also enjoying the
success of the band’s first hit in 20
years, the new The Ultimate Collec-
tion (MCA/UTV), which bowed at No.
31 on The Billboard 200 in last week’s
issue. The double-disc retrospective
was designed to be the definitive

starting point for new Who fans. “I'm
glad that there's a bunch of stuff
made for people to catch up on us,”
he said. “There’s a lot of 12-, 14-, 15,
16-year-olds that are just finding out
who we are.”

After disbanding and reuniting
several times in the past two decades,
the band was casually working on
songs for its first studio album since
1982's It's Hard.

“We haven't actually gone down and
recorded anything yet. We've recorded
live versions [not in front of an audience]
of a couple of things. But, the real writ-
ing hasn't even started yet.”

If George Harrison was the silent
Beatle, Entwistle was undoubtedly the
silent member of the Who.

“In the whole time I recorded with
him, I don't think I heard him say six
words,” Shel Talmy, producer of the
band’s first two albums, said after
Entwistle’s death. “He never said a
word. I'm not sure that he ever spoke
to the other guys in the band.”

Universal Music Enterprises is slat-
ed to release the long-awaited true-
stereo reissue of the band’s 1965
debut, My Generation, Aug. 27.

Talmy said he knew right away that
Entwistle was a special bassist: “He
played heavier then anybody who was
playing electric bass at that time [the
mid-'60s]. There was no question.
When you heard him play, it was
John. It was nobody else. It couldn’t
have been anybody else. Nobody else
had that style.”

Feingold Introduces Competition Bill

BY BILL HOLLAND

WASHINGTON, D.C.—Characterizing media consolida-
tion by such huge companies as Clear Channel Commu-
nications and Infinity Corp. as anti-consumer and “a threat
to democracy,” Sen. Russ Feingold, D-Wis., introduced
wide-ranging legislation June 27 that would help small
and independent radio-station owners, recording artists,
concert promoters, and consumers by prohibiting anti-
competitive practices in the radio and concert industries.

“I hear about these problems everywhere |
go,” Feingold said. “People are very concerned.”

Feingold blamed the problems of shrinking
diversity on the airwaves on the 1996 Telecom-
munications Act, which he said was “bought
and paid for by soft money interests” and
“opened the floodgates for concentration in
the radio and concert industry.”

The bill, the Competition in Radio and Con-
cert Industries Act, would direct the Federal
Communications Commission (FCC) to revoke
the licenses of any radio station that uses its cross-owner-
ship of promotion or venues to discriminate against record-
ing artists, concert promoters, or other radio stations.

It calls on the FCC to scrutinize future mergers,
probe “pay for play” practices at radio stations, and cre-
ate new rules to prevent “the current shakedown sys-
tem.” It will also direct the agency to examine ratings
services and whether they manipulate market sizes to
benefit large broadcast companies’ acquisitions. The bill
would also probe whether consolidation has led to soar-
ing concert ticket prices.

Feingold said he was hopeful that the new bill would

go to the Commerce Committee soon and to hearings
after Congress returns from its August recess: “If we can’t
get it this year, I'll be working on this for years to come.”

Feingold was joined at the announcement by Jenny
Toomey, indie recording artist and executive director of
the Future of Music Coalition; Greg Hessinger, execu-
tive director of the American Federation of Television
and Radio Artists; Jim Winslow, executive director of the
National Assn. of Black Owned Broadcasters; and Gene
Kimmelman, executive director of Consumers
Union. The National Assn. of Recording Arts
and Sciences, the Recording Artists Coalition,
and the Recording Industry Assn. of America
(RIAA) also support the measure.

RIAA chairman/CEO Hilary Rosen ap-
plauded the legislation and its pay-for-play
section: “This radio promotion system needs
reforming, and this bill provides the road
mabp to getting there.”

Feingold's bill follows a May 24 letter of
concern to the FCC on these issues by a coalition that
included many of the bill’s supporters. The FCC has
already announced it will look at media consolidation
issues later this year. But Republican FCC chairman
Michael K. Powell is known for a pro-marketplace
deregulatory outlook.

In other Capitol Hill industry news, Reps. Rick
Boucher, D-Va., and Jay Inslee, D-Wash., are consider-
ing legislation to change what they see as a “flawed” roy-
alty rate for Webcasters announced June 20 by the
Librarian of Congress. They say the rate will drive bud-
ding smaller Webcasters out of business.

Bad Boy’s Arista Split
Raises Questions For Acts

BY GAIL MITCHELL

LOS ANGELES—Following the
announcement of Bad Boy’s split
with Arista Records June 20, a num-
ber of acts that have recorded for
Sean “P. Diddy” Combs’ labe! are
questioning whether they’re still
bound to Bad Boy, despite Combs’
claims to the contrary.

Bad Boy platinum-selling R&B
male quartet 112 says it is no
longer with Combs’ label and has
signed with Island Def Jam. Addi-
tionally, L. Londell McMillian, who
represents both the Notorious
B.I.G.’s estate and Faith Evans, says
that “there are considerable con-
tractual issues that must be
resolved before there’s any declara-
tion of Bad Boy’s rights to their
past and future recordings.”

These claims are in contrast to
a press release jointly issued by
Arista and Bad Boy that says
Combs has acquired the Bad Boy
Records name, as well as its com-
plete artist roster and catalog, for
an undisclosed amount. Among
the artists on the 10-year-old label
besides Evans, 112, the Notorious
B.I.G., and Combs are Carl
Thomas and Dream.

Marcus Grant, 112’s manager,
says Combs “failed to exercise the
option to pick up the group’s
fourth album,” thereby giving the
group the contractual right to pur-
sue other offers. Combs has since
filed an injunction in New York
and Atlanta to prevent the group
from signing to another label. A

ruling is forthcoming.

Atlanta-based 112—comprising
members Mike Keith, Daron Jones,
Marvin Scandrick, and Q Parker—
has recorded three Bad Boy albums:
1996’s 112, 1998's Room 112, and
2001’s Part I1l. “We are on Island
Def Jam and very happy where we
are,” Keith says. “There are still
some legal issues to work out, but
we're hoping we can put something
out by the end of the year.”

But Combs contends the group
is still a Bad Boy act. “I'm not going
to go back and forth in public with
this,” Combs tells Billboard. “I don’t |
blame 112, but this is simply a story
of greed. They're not on Def Jam.
They're still on Bad Boy.”

Combs also deemed any spec-
ulation about Evans becoming an
Arista artist “crazy.” When asked
about 112 and Evans, an Arista
spokeswoman would say nly
that the press release stands on
its merits and president/CEO
Antonio “L.A.” Reid “has no fur-
ther comment.”

Calls to Island Def Jam were not
returned by press time.

Combs did not discuss future
plans for the label. Arista will con-
tinue to provide sales, promotion,
marketing, and distribution (via
BMG) on an interim basis for cur-
rent active Bad Boy projects and the
label’s catalog. Bad Boy'’s last release
through Arista, £Diddy and Bad
Boy Records: We Invented the |
Remix, debuted at No. 1 on The |
Billboard 200 in May.

B

Mcl. DOELFP

RECORD COMPANIES: John McL.
Doelp is named senior VP of A&R
operations for Columbia Records
Group in New York. He was president
of Crescent Moon Records and senior
VP of business development for Sony
Music Entertainment.

Max Gousse is promoted to VP of
A&R for Epic Records in Santa Mon-
ica, Calif. He was senior director of
urban music A&R.

Pete “Volcano” Farmer is
named VP of A&R for Virgin Rec-
ords America in Los Angeles. He

was VP of A&R for Arista and La
Face Recurds.

Shanieka Brooks is named direc-
tor of sales and marketing for
ArtistDirect Records in Los Ange-
les. She was urban and alternative
product development coordinator
for BMG Distribution.

PUBLISHING: Randi Olsen is named
senior director of income tracking
for Universal Music Publishing
Group in Los Angeles. She was direc-
tor of income tracking.
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Kirstin Candy Makes A ‘Sweet
Mess’ For Escalator Records

BY JIM BESSMAN

NEW YORK—"A lot of people are emulating
someone else, but she does her own thing,”
Liquid 8 president Mason Munoz says of his
label’s rising Santa Barbara, Calif.-based artist,
Kirstin Candy. “She has her own sense of style
and great audience rapport onstage, and her
album has great songs and players—and is very
well-produced.”

Candy’s confidence could
derive from advice she got
from industry veterans, par-
ticularly the counsel that an
aspiring star should start by
trying to “take over your own
town,” " recalls Candy, who
played locally three to five
times a week, writing con-
stantly and honing her already
estimable performance skills.
She also released a pair of self- #d
produced albums and plied
the California coast, develop-
ing a fan base and making sig-
nificant networking headway
in Los Angeles. These nonstop
efforts, including the forma-
tion of a heavyweight music
marketing team, culminate with the Aug. 20
release of Another Sweet Mess on Escalator
Records, via the BMG-distributed Liquid 8.

Another Sweet Mess features such stellar
musicians as Jim Keltner, Steve Ferrone, Ivan
Neville, Cracker’s Johnny Hickman, and Count-
ing Crows’ David Immergliick and was pro-
duced by Don Smith (Keith Richards, John
Hiatt). As Candy notes, Smith was fully
amenable to her studio goals.

“I met him through the booker at the Mint in
Los Angeles, where I've played the last year-and-
a-half,” says Candy, a classically trained pianist
who sang gospel in church as a kid. “I told him
that I wanted to find a sound that suited me and
tied together all my different influences, because
I come from a lot of different places musically
and feel comfortable playing any kind of song—
even if it'’s not homogenized. He helped me relax
and let the songs be what they are.”

The songs, the Candyd Music (BMI} writer
continues, reflect her resolve “to get back in
touch with loving music.” Hence, “Let It Flow”

concerns “what I was going through when I was
at the crossroads of whether or not to recommit
myself to that dream of pursuing music.” On
the lighter side, “Money” is based on Candy’s
experience of nearly having her car repossessed.

“It's my favorite track,” says longtime fan Mike
Dawson, music director of Santa Barbara rock sta-
tion KTYD. “She sings about real things and issues
that almost make you want to crack up, but you
don't, because they're genuine
and the way we all feel.”

Also included on the al-
bum—as a hidden track—is
“Whisper,” the Smith-pro-
duced single from last year
that garnered secondary-
market radio play. Lead track
“Crazy (About You)” is going
to triple-A stations and is also
part of Glimpse, a six-song
promotional acoustic EP.

Working the radio side for

York firm Libow Unlimited—
one of several music-industry
veterans behind the project.
Others include publicist Bob
Merlis of M2 H., Celia Hirsch-
man of Downtown Marketing, and attorney
George Gilbert of Rudolf & Beer. Also involved are
Evolution Promotion’s Karen Lee, for online pro-
motion; Noize Pollution marketing company's
Rob MacArthur; and Music for the Masses’ licenser
Julie D'Angelo, who has placed songs in the
upcoming films White Oleander and Nancy Drew.

After listening to Glimpse, Rocky Moran,
assistant manager of the Morning Glory Music
store in Candy’s hometown, says, “She’s not
moody or dark but uplifting and happy—which
is really refreshing.”

Munoz is providing retail with a $9.98 list on
Another Sweet Mess: “With price and position-
ing on top of that, people can buy it for $7.99 or
$8.99, making it very easy in the current retail
environment to buy into something you like.”

Dawson thinks Candy’s live shows will be the
crowning strength of Liquid 8's campaign. “She
has an incredible voice,” he says, “and no one uses
keyboards the way she does. And she owns a room
when she plays: All eyes are on her, and there are
no side conversations,”

Liquid 8 is Judy Libow of New |

Dolly Displays Her ‘Halos & Horns’

Parton’s Third Blue Eye/Sugar Hill Album Has Smoky Mts. Aura

BY DEBORAH EVANS PRICE
NASHVILLE—"] make jokes about the fact
that 1 had to get rich in order to be able to
sing like I was poor again,” Dolly Parton says,
referring to the heartfelt Appalachian flavor
of her new collection, Halos & Horns.

The album is the third to be released on Par-
ton’s Blue Eye imprint in conjunction with
Sugar Hill Records. Her first Blue Eye/Sugar
Hill effort, The Grass Is Blue, won album of the
year honors at the Interna-

of 36 years. Carl Dean. She also tackles Led Zep-
pelin’s “Stairway to Heaven,” using a choir on
the song. Parton says, “I'd always heard it like
a gospel song. It always reminded me of some-
body struggling to get to heaven but who was
too weak and materialistic to do it.”

When she decided to tour for the first time
in a decade. Parton began working with some
East Tennessee musicians in a Knoxville, Tenn.,
studio. I decided to put it together and try to
find as many people from up

tional Bluegrass Music Assn.
awards in 2000, as well as a
Grammy Award for best
bluegrass album. Little Spar-
row, issued in January 2001,
netted Parton a Grammy for
best female country vocal
performance, for her cover of
Collective Soul’s “Shine.”

“I'm just loving having this
outlet where I can go back
and do what I really love to
do—actually, what I do best,”
she says. “There just wasn't a
market for me for many 2
years. Then I started doing g
the same music I came out of &
the Smoky Mountains with,
and it's catching on again.”

The 14-track Halos & Horns continues Par-
ton's excellent trajectory, serving up a set of
originals that explores the complexities of the
human condition. On the traditional country
title cut, Parton observes: “Just because it
feels right does not make it so/So we struggle
through life in horns and halos.”

Like everyone else, Parton was deeply affect-
ed by the events of last Sept. 11. Two new songs
written out of her emotional response to the
tragedy are “Hello God™” and “Raven Dove."

“People don't realize how much we need God
until something really goes wrong,” Parton says.
“When everything went up in smoke, so to
speak, everybody ran to God to try to find a way.
I felt very inspired to write ‘Hello God.” With
‘Raven Dove,’ I just woke up in the middle of the
night, and that song just started to come.”

Two of the most intriguing cuts on the album
are covers. Parton revives Bread's classic “If,”
which she says “used to be one of our love
songs, and it still is,” referring to her husband

PARTON

home as I could, because we
have a lot of talent at Dolly-
41 wood [Parton’s Pigeon
7 Forge, Tenn., theme park]
1 and in that East Tennessee
area,” she says. "We got in
and started recording. It
| started sounding so good
“1 and feeling so blessed.”

She called longtime pro-
ducer Steve Buckingham,
who encouraged her to go
with it, and soon after she
1 recorded the self-produced
Halos & Horns. “We did
everything in-house,” says
Parton, a BMI writer who
owns her own Velvet Apple
publishing. “Danny Brown,
who engineered it, owns part of the studio. They
mastered it there. We used the Kingdom Heirs,
the wonderful Southern gospel group that has
been at Dollywood for many years. I used a lot of
musicians, [including] Gary Davis, who's been at
Dollywood for many years.”

Many of the musicians who participated on the
album will take to the road with Parton, who is
self-managed and booked in-house. The 13-city
tour kicks off July 10—the day after the album’s
street date—at Irving Plaza in New York (Billboard.
June 22). The official first single will be “Dagger
Through the Heart,” which will be supported with
avideo debuting on CMT's Most Wanted Live July
20 and via the Internet at aol.com.

Reaction to Halos & Horns is positive. “It’s
great,” enthuses Tim Petersen, country music
buyer for the TransWorld chain. “I remember
when I heard that first bluegrass record she did.
To me, that's kind of what she’s all about. The
last record did well for us, and I think this one
will do even better.”
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Queensrjiche Vocalist’s Eponymous Sanctuary Set Flavored With Dance, Even R&B

BY CHRISTA TITUS
NEW YORK—When fans of hard-
rock/metal band Queensriiche hear the
first electronic gurglings of Geoff Tate’s
debut solo album, they’re going to be
surprised. They'll have no trouble rec-
ognizing the voice that can traverse
from a deep croon on the top-10 hit
“Silent Lucidity” to a soaring tenor on
the metal classic “Eyes of a Stranger.”
It's the music that famous vocal range
accompanies that's so different.

It’s difficult to label the sound Tate
and his backing outfit (with the no-frills
moniker the Geoff Tate Band) created
at Bear Creek Studio in Woodinville,
Wash., because so many genres have
been perfectly melded into the 11
heady compositions comprising Sanc-
tuary's Geoff Tate, which arrived June
25. “Over Me" has a hard-rock spirit
and a guitar-driven chorus that is soft-
ened by unique time changes and flash-
es of keyboards. Then you hear the dra-
matic ballad “In Other Words,” a song
with too much sonic depth to simply
be called “pop.” even though it would
fit within today’s diverse adult top 40
rauio format. It's a radical change from
“A Passenger,” which has a hip-hop-
inflected bassline and percussion offset
by new-wave synthesizers and a chorus
of sighing voices.

Dance/electronica also has a strong
presence, especially on the cuts “Help-
less” and the album’s opener, “Flood.”
An electronica enthusiast, Tate has
combined on this self-produced effort
his love of that genre with his long-
standing desire to create music that
can't be neatly categorized.

*|Everything but the Girl's] Tracey

Thorn, her voice is so amazing, and [
love their music,” Tate says. “Massive
Attack; I have all their records. Paul
Oakenfold, he’s one of my favorite com-
posers. |Electronica is] inspiring for
me, so I tried to mix certain elements
of that into certain songs.”

The lyrics are among the most per-
sonal Tate’s written. He's explored
matters of the heart before on such
Queensryche songs as “London” and
“Sacred Ground,” but these rumina-
tions on romance are especially inti-
mate, whether it's about declaring
your love (“Flood”), refusing to give
up on someone (“Touch™), or asking
your lover to commit to you forever
(*In Other Words”).

“Relationships are the most im-
portant subject matter there is. It's
what life’s about,” Tate says. “It’s all
about relationships and how you form
them, how you maintain them, how
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you destroy them. Human nature is
something that has really been inter-
esting to me over the last few years,
why people do the things they do.”

The Geoff Tate Band consists of
bassist Chris Fox, guitarists Scott
Moughton and Jeff Carrell, and drum-
mer Evan Schiller. All the band’s songs.
published through Mirabellemy (BMI),
were a collaborative songwriting effort.
But what was it like to not write music
with Queensriiche?

“It was fantastic. It was absolutely
amazing. I wish [ would have done this
sooner, actually,” he candidly replies.
Tate explains that he never considered
working outside of the band before, but
after Queensriiche co-founder Chris
DeGarmo left in 1998, “it opened my
eyes to the fact that Chris obviously
wasn't contented working within this
group. So, he went off to do other
things he was interested in. Well, why
can't I do that as well? Why can’t
[drummer] Scott [Rockenfeld] do that,
or why can't [bassist] Eddie [Jackson]
do that?” (Rockenfeld and guitarist
Michael Wilton also have the side proj-
ects Soulbender and Slave to the Sy.
tem, respectively.)

“I started the process of sort of look-

_ _ ... ARTISTS & MUSIE
Tate’s Solo Bow Sure To Surprise

ing around and trying out different |

pe.ple and trying to write with outside
people, which was really kind of diffi-
cult for me at first,” Tate admits. “But
I'm so glad I did it, 'cause it really
opened my eyes to the possibilities. and
now I'm in this wonderful position I
can't believe I'm in, where [ can put
together any band [ want.”

The first single, “Off the T.V..” went
for radio adds June 17 at mainstream-
rock formats. Sanctuary VP of market-
ing Cory Brennan says that given the
album'’s eclectic nature, the label is
planning on servicing it to triple-A
radio as well, focusing on “Helpless.”

Some of the marketing initiatives
behind Geoff Tate include an Internet
campaign utilizing the Web sites
queensryche.com and geofftate.com,
as well as the Geoff Tate Band going
out on the road. “This is [Tate’s] first
tour outside of Queensriyche,” Bren-
nan observes. “Originally. we thought
it would be a two-week tour, but from
the excitement from promoters and
from the dates lining up, it’s turning
out to be a month-plus tour.”

The first date was June 22 at the
EMP Sky Church in Seattle, in con-
junction with an annual gathering
Queensriche holds for its fan club. To
further build excitement, Tate and
company will acoustically perform “Off
the TV.” at radio stations in markets the
tour is visiting, beginning with rock
station KISW (99.9) Seattle.

John Treneff, pop buyer for one of
Seattle’s Tower Records stores, thinks
reaching the die-hard Queensriyche
fans at events like meet-and-greet lis-
tening parties will build sales momen-
tum. He observes, “It’s something that
could potentially do well if the core fan
base gets exposed to it.”

UNDER CONSTRUCTION: Warner Bros.
Records continues to revamp its pop/
rock A&R staff since Tom Whalley took
over as chairman/CEO last August.
The newest round of changes have for-
mer Capitol A&R exec Perry Watts
Russell starting July 1, with Rob Cav-
allo, who wraps up his stint as senior
VP of A&R at Hollywood Records July
1, to start in mid-July. Cavallo already
has close ties to Warner Bros. act Goo
Goo Dolls, whom he produces. Like
Watts Russell, Whalley is a Capitol
Records vet but did not work at the
Tower at the same time. Whalley also
brought in former Grand Royal A&R
exec Craig Aaronson as VP of A&R last
September. The most recent departure
was VP of A&R Mio Vukovic, who left
the company June 21. Since Whalley
started last year, other A&R execs no
longer with the company include David
Kahne, Brad Kaplan, Craig Pizella, and
Trip Walker. All A&R execs continue to
report directly to Whalley, who
declined to comment on the changes.

At Hollywood Records, Cavallo will

be replaced by VP of A&R Geoffrey
Weiss as head of the A&R department.
He will report to Buena Vista Music
Group chairman Bob Cavallo.

NARAS UPDATE: Expect the National
Academy of Recordings Arts & Sci-
ences to take at least two more months
to name a new president, according to
sources. The Recording Academy
formed a search committee during its
annual trustees meeting in May in
Hawaii (Billboard, June 8) and has
enlisted executive search firm Korn/
Ferry International to help in the
process. The new executive will replace
Michael Greene, who resigned in April.

THOSE BASTARDS: The Bastard Sons
of Johnny Cash is a band name sure
to grab attention, but the eye-catching
moniker would be nothing but a nov-
elty if the San Diego, Calif.-based
group didn't back up the name with
great music. On Distance Between, the
quartet lives up to the promise hinted
at on 2001’s debut Walk Alone.

Out Aug. 27 on Ultimatum, Dis-
tance Between captures the lone-
someness of Cash, the stripped down
melodies of Nebraska-era Bruce

by Melinda Newman

Springsteen, and the rowdiness of
Steve Earle and morphs them into a
captivating collection that blends
twang and sophistication.

Following the dissolution of his
marriage and the death of his father,
lead singer/songwriter Mark Stuart
could have written an album that was
unrelentingly dark. but instead the
regret-ringed songs are tinged with
hope. “It felt like [ was going to kill
someone or myself or crawl into a bot-
tle for some time, so I used writing as
my catharsis,” he says. “But the fight-
ing bastard spirit is still there. 'm a
pretty optimistic person. Sometimes
you get the one-two punch. and it’s
like, *You got me that time,” but you
realize that when you get through
things to the other side, there's always
going to be something better.”

The project, which contains all
originals except for a cover of Ap-
palachian traditional “Long Black
Veil,” was recorded during a week in
April in a Los Angeles mansion with
Daniel Lanois’ engineer, Mark
Howard, producing. “Mark wanted to
record the tracks live, so we'd record
the song and after getting a take we
liked, I'd go over and sing it on a bet-
ter microphone with a bottle of Wild
Turkey in my hand,” Stuart says. “Wild
Turkey definitely falls under the cate-
gory of ‘vocal coach’ on this album.”

The enhanced version of the CD in-
cludes a second version of “Long Black
Veil” featuring Billy Bob Thornton on
lead vocal. “He was a friend of Mark’s,
because they worked on the Sling
Blade soundtrack together, and he said
he was a fan of ours,” Stuart says. “He
came by the studio and brought his
own booze and cigarettes, which was
cool. We were on such a short time
frame, we didn’t have time to come up
with another song for him to sing.”

The group, which starts a U.S. tour
Aug. 21, is lining up European distri-
bution for the project and is planning
a European tour for early 2003.

STUFF: On July 30, Bruce Springsteen
& the E Street Band will perform a
number of songs from the group’s new
album, The Rising, on Today. The pro-
gram will be broadcast live from the
Asbury Park, N.J., boardwalk . . . On
Oct. 16, MCA will release Red Hot +
Riot!, the latest in the series of albums
put out in conjunction with the Red
Hot Organization. Proceeds from the
album will benefit African AIDS relief
outfits. The album will feature artists
covering the songs of Nigerian artist
Fela Anikulapo-Kuti, who died of AIDS
in 1997. Among the artists on the Paul
Heck-produced set are Dead Prez,
Talib Kweli, Jorge Ben, Bilal, D’An-
gelo, Femi Kuti, and Macy Gray.
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Thanks To Motel

Reissue, Gary | 25 Years Ago We Said Goodbye to '

Wilson Finally
Catches A Break \ The King of Rock 'n' Roll...

BY MATTHEW BENZ Bu’c l’lls muswal performances llve on
NEW YORK—*“It’s kind of surreal in .
its own way,” says Gary Wilson of the |
attention that his album, You Think |
You Really Know Me—which he put
out in 1977—has been getting since
its reissue by Motel Records this
spring. “I'm not quite sure what it’s
about, but I'm glad to see it happen.”
Those who've heard the album may
be saying the very same things. Like Y
a demented Beat poet, Wilson alter- el
nately coos and yells lyrics that are
twisted and, at times, tormented, over T[-[ r G H rﬁ T P r H rU H r\ﬂp N r' r r]
a loungey mix of organs, synthesiz-

ers, and drums. Such song titles as |
“6.4 = Make Out,” “Groovy Girls Make

ELVID

\ A—"

et AR
‘ o ) wy
4|

THE GREAT PERFORMANGCES
GRNIER SHAIE
THE MAN AN THE MUSZIC
FHOM THE WAIST 9F

Love at the Beach,” and “Chromium | - % w““‘ e MU

Bitch” do little to decode the mystery. N ‘,;‘;.;‘?m whist uP
At age 24, Wilson wrote the songs, \

played most of the instruments, and

produced You Think You Really Know

Me at his parents’ home in Endicott,

N.Y. In 1978, he and his band, the |

Blind Dates, headed to California and | A revedling three-volume collection containing over 40
tried, but failed, to land a record deal.

“Circumstances just led to where performances, intimate video clips and additional
I cut communications off—stopped e 1
my phone and all that.” Wilson says. footage from the King's legendary career.
“I got to a point where phones some-
times would bring me bad news.
After hearing a bootleg of You
Think You Really Know Me at a

friend’s house in Los Angeles in May x . .
2001, Motel’s Adrian Milan and _ Available on DVD & VHS:

DVD Boxed Set - R2 976096/$49.99 SRP

VHS Boxed Set - R3 97609€/$39.98 SRP

Vol. 1 DVD « Center Stage - R2 976097/$19.99 + Vol. 1 VHS - R3 976097/$14.98 SRP

Vol. 2 DVD ¢« The Man And The Music - R2 976098/$19.99 « Vol. 2 VHS - R3 97603&/$14.98 SRP
Vol. 3 DVD « From The Waist Up - R2 976099/819.99 « Vol. 3 VHS - R3 97609</$14.98 SRP

DVDs feature Elvis filmography, discography, trivia tracks and 5.1 audio

Christina Bates tracked Wilson down
in San Diego, where he works nights
as a sideman in a lounge band and the
graveyard shift at an adult bookstore.
They hope word-of-mouth, plus the
occasional show in New York or Los

Angeles, will spur sales. |

New York-based Motel, which is | Pr&‘ordef Dm: jUIY lb, 2002
distributed by Big Daddy, is now |
eadying Forgotten Lovers, llec- y
tion of unteleased Wilson material, - In Stores: August 13, 2002
for a fall release. After 25 years, Gary !
Wilson has caught a break. . _ m

“It’s been a while since the real © 2002 Rhino Home Video, an AOL Time Warner Company
Gary Wilson thing’s come out," says HOME VIDEO ] © 1990 Andrew Solt Productions. The Elvis Presley Estate. © 1997 SOFA Entertainment. The Elvis Zresley Esarex VIDEO'

Wilson, whose songs are published by
Electric Music Depression, BMI. “It’s
cool that it’s happened again.
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» WILL SMITH

Born to Reign

PRODUCERS: various

Columbia 86189

Will Smith was first a rapper, then an
actor. Now he’s known as an actor who
raps. Confused? Don’t be. Smith is
capable of doing both, as evidenced on
Born to Reign, his first album in three
years and eighth overall. To his credit,
Smith doesn’t attempt to be something
he’s not. Lead single “Black Suits
Comin’ (Nod Ya Head),” which also
serves as the lead single to the Men In
Black II soundtrack, is a guitar-driven
number that has Smith revisiting his
MIB character Jay. The album also fea-
tures a remix, “Nod Ya Head (The Re-
mix).” Both tracks feature Smith’s new
R&B group, Tra-Knox. Smith sings on
the reggae-tinged “Willow Is a Player.”
Other standout tracks include the sum-
mertime anthem “Block Party” and
“1,000 Kisses,” which features Smith’s
wife, actress Jada Pinkett-Smith. Actor,
rapper, whatever you want to label him,
Smith still knows how to make a hit
song—the proof is in the pudding; in
this case, Born to Reign.—RH

» BRUCE HORNSBY

Big Swing Face

PRODUCER: David Bendeth

RCA 07863 68024

Longtime fans of Bruce Hornsby may
well scratch their heads after hearing
the opening seconds of lead track/first
single “Sticks and Stones” from Big
Swing Face, as the traditionally acou-
stic piano-based artist has dramatically
incorporated heavy techno studio ef-
fects into the mix this time out. Sec-
ond track “Cartoons and Candy” con-
tinues the puzzlement, with a stinging
blues guitar intro giving way to percus-
sion loops and electric keyboards. But
Hornsby’s proven instrumental
prowess remains intact; so, too, does
his melodicism, albeit in the more gui-
tar-oriented format (with assistance
here from guest guitarist Steve
Kimock, Hornsby’s bandmate in Grate-
ful Dead offshoot the Other Ones). But

NELLY

Nellyville

PRODUCERS: various

Fo’ Reel/Universal 7747

With his sing-song delivery and
unforgettable hooks, Nelly deliv-
ered one chart-topping hit after
another. St. Louis’ favorite son
looks to maintain this success with
his sophomore solo set, Nellyville.
On the infectious, Neptunes-pro-
duced “Hot in Herre,” the set’s
lead single (which has already
topped The Billboard Hot 100),
Nelly is all about the party. Else-
where, on both “Splurge” and “Oh
Nelly,” the artist talks about the
highs and lows that come with
newfound success. “Dilemma,”
featuring Destiny’s Child’s Kelly
Rowland, is a sensitive tale of for-
bidden love. Humor abounds on
the Trackboyz-produced “Air
Force Ones,” which features
Nelly’s St. Lunatics cohorts pay-
ing homage to one of hip-hop’s
favorite footwear styles. Also tak-
ing guest turns on the album are
Cedric the Entertainer, "N Sync’s
Justin Timberlake, and newcomer
Dani Stevenson.—RH

s P O T L I

G

DOLLY PARTON

Halos & Horns

PRODUCER: Dolly Parton

Sugar Hill SUG-3946

Dolly Parton is right now making
some of the absolute best, boldest
music of her career, adopting a back-
to-basics approach that has led her
back to her East Tennessee roots, and
hence her muse. Parton’s angelic voice
and beauty historically may have over-
shadowed her potency as a lyricist, but
she’s a fine, spiritual writer, as evi-
denced by the back-porch eloquence of
the title cut, the sexy “Sugar Hill,” and
beautific “Raven Dove.” Parton has

also become quite the fearless inter-
preter, wrapping her one-of-a-kind
vocal instrument on whatever the hell
moves her. Here, it's a breathy, slow-
rollin’ improvement on Bread’s “If,”
and, better yet, an inspired, breathtak-
ing turn on Led Zeppelin’s “Stairway
to Heaven.” Who else could pull that
off? Imparted like a shared secret, this
record fully explores the dichotomy its
title hints at, but more than that, this
is a showcase of a hugely important
American artist at full power.—RW

0ASIS

Heathen Chemistry

PRODUCER: Oasis

Epic 86586

On Qasis’ latest outing, the brothers
Gallagher offer a little something for
all the band’s potential constituents:
bluesy rockers (including lead single
“The Hindu Times”) that showcase a
mixture of T. Rex and Iggy Pop influ-
ences; midtempo, triple-A-primed
crossover stabs; and loose Brit-pop
numbers. All this said, the best mo-
ments, as always with Qasis, occur
when the group simply reverts to
type, as on the requisite anthem
“Little by Little” and the Noel-front-
ed pop nugget “She Is Love.” While
the electronic flourishes and arro-
gant bombast that respectively
marred the band’s last two efforts are
thankfully gone, there’s nothing on
Heathen Chemistry to suggest that
the “Wonderwall” commercial glory
days of the mid-'90s are coming

back. Then again, that’s beside the
point. Oasis remains the most impor-
tant band in the world right where it
counts—in its own mind and in the
minds of its rabid fans. Expect both

camps to enjoy the new album.—BG

his lyrics, as always, insightfully reflect
his Williamsburg, Va., upbringing—
and rural black culture influences—
and work fine within the souped-up
context. On “No Home Training,” he
even employs 70-year-old family friend
Floyd Hill Jr., who co-wrote the tune
and contributes an earthy, down-home
rap. Throughout, Hornsby proudly dis-
plays new musical colors.—JB

% SONIC YOUTH

Murray Street

PRODUCERS: Sonic Youth

DGC 069493319

For the better part of a decade, the mem-
bers of New York avant noise act Sonic
Youth have been more notable for their in-
fluence on younger experimental guitar-
rock groups than for their own creative
output. On Murray Street, however, the

band finally reasserts the artistic vitality it
last enjoyed during its commercial peak in
the early "90s. Just don't call it a “return to
form” like so many of the band’s recent
rambling efforts. Unlike its other high-
water marks Goo, Dirty, and the pioneer-
ing Daydrearn Nation—each a tour de
force of edgy and adrenalized progressive
skronk—Murray Street is a much more
mature and laid-back affair: a wash of

dreamy textured guitars that features
some of the group’s most focused and
seductive work ever. The album deftly
interweaves Sonic Youth’s trademark com-
plex sound patterns with more melodic
sensibilities that at times are downright
pretty. Credit that, in part, to the presence
of longtime collaborator Jim O'Rourke—
on a roll in the past year (after Wilco’s Yan-
kee Hotel Foxtrot and his superb solo out-
ing, Insignificance)—who receives billing
as a full-fledged member of the band this
time out. While Sonic Youth may no
longer be the revolutionary it once was,
Murray Street marks a striking moment
of clarity that effectively synthesizes and
consistently showcases the band’s best lat-
ter-day ideas (see story, page 15)—BG

% GUIDED BY VOICES

Universal Truths and Cycles
PRODUCERS: Guided by Voices

Matador OLE 547

With the rising popularity of neo-garage
bands, if ever there were a time for
Guided by Voices (GBV)—arguably the
grandaddy practitioners of alt-vintage
aesthetics—this is it. Wisely, the ever-
prolific Robert Pollard-fronted ensem-
ble scraps the experimentation with
high-gloss production that dominated
its last two outings and returns to its
stripped-down roots. The result is some
of the band’s loosest and most reward-
ing work in years. Universal Truths and
Cycles also showcases some of the best
songwriting from Pollard since GBV's
much-revered Bee Thousand. The for-
mula still hasn’t changed much: Pollard
remains the master of the two-minute
song fragment, and his lyrics are, as
always, a stream of consciousness bar-
rage (artful impressionism and curious
non-sequitirs). This time out, the
melodies are stronger (the pop gem
“Cheyene”) and the hooks crisper (ex-
hibit A: the album’s first single “Every-
where With Helicopter”) than much of
GBV’s recent fare. The fact that the band
can deliver such a consistent and rele-
vant collection of work 13 albums into
its career makes Universal Truths and
Cycles all the more impressive.—BG

% JULIA FORDHAM

Concrete Love

PRODUCER: Larry Klein

Vanguard 79719

Lovers of luxuriant, soulful music will
be at the mercy of Fordham’s alto

(Continued on next page)

KEITH JARRETT

Selected Recordings
PRODUCER: Manfred Eicher
ECM 440-014-168

JAN GARBAREK

Selected Recordings
PRODUCER: Manfred Eicher
ECM 440-014-165

TERJE RYPDAL

Selected Recordings

PRODUCER: Manfred Eicher

ECM 440-014-201

The record business is an odd business
when the idea of an anthology series
curated by the artists in question seems
50 novel. Yet ECM’s Rarum series is

vV I

novel—and uncommonly exciting. Via
Rarum—mwhich supersedes the label’s
much-maligned Works line from the
late '80s—some of the innovative Ger-
man indie’s key jazz artists, past and
present, offer a distinctive scrapbook of
their work for the company. Such
world-class talents as pianist Keith Jar-
rett, saxophonist Jan Garbarek, gui-
tarist/composer Terje Rypdal, vibra-
phonist/bandleader Gary Burton, and
guitarist Bill Frisell not only chose the
tracks for their compilations but also
penned their own retrospective liner
notes. Add to that crystal-clear 24-
bit/96kHz remastering, previously
unpublished session photos, the artist’s
full ECM discography, and colorful,

T A L

R E |

consumer-friendly packaging (not
something often associated with the
stark, high-art aesthetics of ECM), and

S §$ U E S

you have a series that should introduce
anew generation to some of the most
important musicians of the past 30
years. The two-disc Jarrett anthology is
perhaps the most revelatory, as the
artist’s conception of his set revolves
around introducing material that he
felt was under-recognized the first-time
around; thus you get the expected
highlights from Jarrett’s beloved Euro-
pean Quartet and Standards Trio, plus
rarely heard slices of solo improvisation
on organ and clavichord (not to men-
tion items from his lesser-known solo
piano concerts). An artist whose
decades-long ECM tenure surpasses
even that of Jarrett is Garbarek, whose
own two-disc collection astutely covers

nearly every phase of his career, from
"70s duets with Jarrett and guitarist
Ralph Towner to electric '80s bands
and '90s experiments like that of Offici-
um, his hit collaboration with early-
music vocal group the Hilliard Ensem-
ble. Another Rarum disc worth
singling out is that devoted to Rypdal.
With a colossal, acid-rock tone allied to
an uncommon sense of color and har-
monic invention, the Norwegian’s gui-
tar work could be the gate through
which adventurous rock'n’roll fans ac-
cess the wonders of the ECM catalog.
Other artists surveyed in this first wave
of Rarum releases are the Art Ensem-
ble of Chicago and Chick Corea. The
fall brings 10 more anthologies.—BB

editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NOTEWORTHY: Releases of critical merit. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more
artists. PICKS (): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (% ): New releases, regardiess of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (J7J): New releases deemed Picks that were featured in the Music to
My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Biflboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

B““Tmn“"lns Bradley Bambarger, Jim Bessman, Leila Cobo, Deborah Evans Price, Brian Garrity, Rashaun Hall, Wayne Hoffman, Jill Kipnis, Michael Paoletta, Philip van Vleck, Ray Waddell. SPOTLICHT: Releases deemed by the review |
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croon, which is beautifully spotlighted
throughout this jazzy project. The
British singer/songwriter’s latest is an
expressive journey into the many sides
of love, from its impassioned begin-
nings (“Love,” “Butterfly”) to its emo-
tional aftermath (“Missing Man,”
“Foolish Thing”). In a notable high-
light, Fordham sings with neo-soul
artist India.Arie on the project’s hip
title track, a song about true love in its
purest form. Though most of the
tracks are slow grooves, the faster-
paced “Wake Up With You (The I
Wanna Song)” and “It’s Another You
Day” don't miss a beat. The project also
features a tribute to the late Minnie
Riperton, “Roadside Angel,” as well as a
cover of Riperton’s sublime “Loving
You,” a hidden track immediately fol-
lowing Fordham’s duet with Joe Henry
(“Alleluia”). This album is truly a deca-
dent treasure.—JK

R&B/HIP-HOP

CORMEGA

The True Meaning

PRODUCERS: various

Legal Hustle 9214

Cormega has something to say. Less
than a year after releasing his critical-
ly acclaimed debut, The Realness, the
Queens, N.Y., native returns with The
True Meaning. A storyteller in the
truest sense of the word, Cormega
again takes listeners on an aural jour-
ney into the world of street life. Un-
like his peers, the MC doesn’t glorify
the life but rather gives a peek into
what it takes to live that life and the
effects it has on its inhabitants. The
haunting title song, with its sorrow-
ful piano-driven track, serves as a
prime example. Cormega also gets to
do a bit of well-deserved chest-beat-
ing on “Built for This.” Rising above
the mud slinging, Cormega tells his
side of the Nas controversy, with a
positive spin, in “Love In, Love Out.”
Devoid of all the requisite bells and
whistles of many of rap’s music’s big
titles, The True Meaning is simple,
effective, and pure hip-hop.—RH

DANCE/ELECTRONIC

if not always spot-on, compilation. The
mixed collection starts off fabulously
with a cool edit of Thunderpuss’
Anthem mix of Mary J. Blige’s “No
More Drama” and cleverly slides into
the Superchumbo mix of Missy “Misde-
meanor” Elliott’s “Get Ur Freak On.”
Other highlights include Kylie Mi-
nogue’s “Spinning Around” (the 7th
District mix), Alicia Keys’ “Butterflyz”
(Roger S." Release mix), Angie Stone’s
“Wish I Didn’t Miss You” (Hex Hec-
tor/Mac Quayle's Main mix), Janet
Jackson’s “All for You” (Thunderpuss’
Change It Up mix), and the Chemical
Brothers’ “Star Guitar” (Pete Heller’s
Expanded mix). Featured tracks by
Enrique Iglesias, Nelly Furtado, Debo-
rah Cox, and Daft Punk certainly add
muscle to the mix but not much else.
Between the Goldtrix mix of Andrea
Brown's fierce “Trippin’ " and Robbie
Rivera’s Tribal Sessions mix of J new-
comer Lamya’s sublime “Never
Enough,” though, such missteps are
easily overlooked.—MP

VARIOUS ARTISTS

Most Wanted 3

PRODUCERS: various

Parc Records PR1001

Rui Da Silva's soulful “Touch Me"
makes a compelling opener for a
trance compilation—so compelling, in
fact, that it was the lead track on last
year's Trance Party Vol. I (Robbins),
mixed by the Happy Boys. That earlier
set, which deftly bridged trance and
danceable pop, also featured Kernkraft
400’s thumping “Zombie Nation”—
appearing again here. Like Kosheen's
darkly delicious “Hide U” (which
appeared on the Happy Boys’ subse-
quent House Party Vol. 1), the biggest
hits on this uneven collection have
already been well circulated, and
there's not much new here in terms of
remixes or production. That's not to
say that Most Wanted 3 doesn’t deliver
driving beats and infectious synth
riffs; songs like the haunting “Silence’
by Delirium (featuring Sarah McLach-
lan) delight. But the truly choice
tracks here—typically a year or two
old—would be more accurately de-
scribed as “already bought” than
“most wanted.”—WH

LATIN

)

P VARIOUS ARTISTS

This Is Ultimate Dance!

PRODUCERS: various

1 80813-20034

J Records makes its mark in the world
of dance compilations with this timely,

» DOMINIC

Soy Como Soy

PRODUCER: Ricky Gonzalez

Prestigio PGK 84869

On his fourth solo outing and his sec-
ond with indie Prestigio, salsa singer

Dominic presents a versatile album
that highlights salsa, vallenato (“Te
Amo”), bachata (“Creerte of Quer-
erte”), and a couple ballads. Although
everything is done competently, Dom-
inic truly shines in the straight-ahead,
tropical material, notably his cover of
“Amor, Amor”; the song’s difficult re-
frain highlights his potent, emotive
tenor voice. Soy Como Soy aims some-
times squarely for the dancefloor, and
other times, for the heart-strings. as in
“El Retrato de Mama,” a lyrically corny
ballad that’s saved by the elegant, jazzy
piano accompaniment, and again, the
voice. Dominic is artist enough that he
can navigate easily through the variety
of styles, convincing in vallenato,
bachata, and even on the aggressive,
reggae-rubbed, socially conscious “X-
Plosién.” The disc’s sole throwaway is
the closing romance-shaded classics
medley, included perhaps for senti-
mental reasons, but whose run-of-the-
mill content is incongruous in an
album steeped in well-blended edge
and vocal prowess.—LC

WORLD MUSIC

P VARIOUS ARTISTS

Latin Playground

PRODUCERS: various

Putumayo World Music P201

While some collections of children’s
music are meant to be childlike (i.e.,
giggles. child’s choruses, chimes), oth-
ers are simply meant to be fun. Putu-
mayo's Latin Playground, which com-
piles upbeat, mostly non-kiddie party
tunes from a variety of countries and
styles, aspires to be the former and
succeeds. The secret of a good dance
tune lies in its simplicity and dance-
ability, and these attributes make these
tracks appealing for kids and their par-
ents. Latin Playground opens up famil-
iarly. with the classic “Guantanamera,”
performed by Omara Portuondo and
featuring, yes, a children’s chorus,
which should set everyone on the right
track. It’s followed by Los 50 de Joseli-
to—one of Colombia’s premier dance
bands—performing the very cute “La
Araiia Picta.” There’s also a mambo
(Cubanismo’s “Mardi Gras Mambo”), a
Puerto Rican bomba (“Bomba Le Le”),
and from Brazil, “Rodopiou,” per-
formed by José Gonzalez y Banda
Criolla. If the kids manage to be
immune to the contagiousness of the
tracks, at least they’ll get a lesson in
the diversity that exists within Latin
music—and in fine musicianship, here
authentically performed. And that’s
always a good thing.—LC

REVIE
COUNTRY

% BRAD MARTIN

Wings of a Honky Tonk Angel
PRODUCER: Billy Joe Walker Jr.

Epic 85115

Even amid a bumper crop of promising
male country artists, Brad Martin is
impressive. He's a honky-tonk belter
with backbone, evoking whiskey and
women with equal passion. The well-
produced “Before | Knew Better” and
slammin’ “Rub Me the Right Way” offer
love’s redemption for hell raisers and
construction workers, respectively,
then the title cut comes in as a classic
country waltz rendered with style. Mar-
tin, to his credit, ably handles the
drinkin’ jams: swirling acoustics and
effective production provide a suitable
framework for the stark lyrics and
killer vocal of the neo-classic “The
Fifth,” and then he really twangs with
authority on the swaggering “Damn
the Whiskey.” Elsewhere, “Just Like
Love” skews a little too poppish, but
then “That’s a Woman" is a lush,
atmospheric ballad that works quite
well. Attitude, guitars, and a keg of
pent-up aggression wrap things up
nicely, if too early, on the Southern
rocker “The Wait.” Ten cuts ain't
enough of this strong stuff. Hopefully,
Martin won't keep the world waiting
too long for a follow-up, as he’s really
on to something here. —RW

BLUES

% POPA CHUBBY

The Good the Bad and the Chubby
PRODUCER: Popa Chubby

Blind Pig 5075

Popa Chubby (aka Ted Horowitz)
earned his nickname because he is
something of a round man, but his
blues sound is a good deal more angu-
lar and in-the-pocket than his silhou-
ette. Chubby likes the hard-rockin’
blues, and he indulges that yen to max-
imum effect on “If the Diesel Don't Get
You Then the Jet Fuel Will” (righteous
lead guitar here), “Already Stoned,”
and “Dirty Lie.” The severely offbeat
love song “I'll Be There for You” pro-
vides a different, jazzy highlight, and
the slow shuffle “Stress Will Kill You
Every Time” is a great lyric that could
easily become a classic. The artist is at
his best when he drops down into the
fractured urban soul vibe of “Play It
From the Heart,” invoking his Bronx,
N.Y., homeboy status. This is a solid
follow-up to last year’s How'd a White
Boy Get the Blues?—PVV

Y% JOHN REUBEN

Hindsight

PRODUCERS: Todd Collins, John Reuben
Gotee GTD2866

This interesting project opens with a
funny anecdote—a diary entry—
wherein Reuben displays his anxiety
over critics’ reactions. Moments later,
he makes a pledge to the listener to try
harder to be a better rapper and better
person. He delivers on the first half of
that promise with this engaging sopho-
more album. An Ohio native, Reuben
co-produced Hindsight with Todd
Collins, and the two mix upbeat. infec-
tious melodies with Reuben’s socially
conscious. faith-centered lyrics;
throughout. Reuben incorporates a
blend of styles into a delectable hip-
hop concoction. Among the highlights
are “Breathe,” “I Pictured It,” “Doin’,”
and all-out party anthem “Soundman.”
Reuben is a young artist with an abun-
dance of personality, and it’s on fine
display here.—DEP

DVD-VIDEO

% CECILIA BARTOLI

Live in ltaly

DIRECTOR: Brian Large

Decca 074-104-9

After a mystifying delay, Universal has
released on DVD-Video the film of
mezzo-soprano Cecilia Bartoli’s Live in
Italy concert, the bulk of which consti-
tuted her 1998 hit CD of the same name.
Of course, the DVD-V is superior in
every way to the earlier VHS title—and
it's also superior to the CD version, as it
features seven additional tracks (includ-
ing such gerns as Donizetti's “Amore e
Morte”). Filmed in Vicenza's breathtak-
ing 16th-century Teatro Olimpico, Live
in Italy could hardly be more gorgeous,
and the star herself brims over with
charm in material from Vivaldi and
Mozart to bel canto songs and a number
from Carmen. Her fine accompanists are
early-music ensernble Sonatori de la
Gioiosa Marca and pianist Jean-Yves
Thibaudet. Viewers have the option of
stereo or reprocessed surround sound,
but there are no extras to speak of (not
even a discography). Bartoli has quickly
become the queen of classical DVD-V, as
she stars in an excellent series of Mozart
operas and a Vivaldi recital on the enter-
prising Arthaus label (distributed in the
U.S. by Naxos/HNH). Live in Italy is also
joined by Decca's welcorme DVD reissue
of the mezzo's signature turn in Rossi-
ni’s La Cenerentola from 1995.—BB

THE BEACH BOYS

Classics . . . Selected by Brian Wilson
PRODUCERS: Brian Wilson, Carl Wilson
Capitol 72435-40087

The hook for this latest Beach Boys
classics collection is simple: the
tracks were hand-picked by reticent
writer/producer/singer Brian Wilson,
who also provides track-by-track
commentary in the liner notes of this
20-track collection. The disc begins
with “Surfer Girl,” the first song Wil-
son ever wrote, according to his
notes, and includes such other Beach
Boys hits as “California Girls” (Wil-
son’s favorite), “I Get Around” (the
group’s first No. 1), and “Caroline
No” (“It represents the sweetest I can

N OTEW O R

sing,” Wilson writes). Tops among the
lesser-knowns are “The Warmth of
the Sun,” written the night of Presi-

dent Kennedy's assassination, and
“Time to Get Alone,” which was origi-
nally written for Redwood (which
later became Three Dog Night). The
album ends with the set’s sole “new”
song, “California Feelin’,” which Wil-
son wrote for the Beach Boys in the
1970s but was never recorded until a
few months ago when Wilson tracked
it with his new band.—JB

TRUTH HURTS

Truthfully Speaking

PRODUCERS: various
Aftermath/Interscope 3331

By now, most everyone is very
aware of this set’s lead track, the
very hypnotic, DJ Quik-produced

T H Y

“Addictive” (featuring Rakim).
Where “Addictive” is a breath of
fresh air, other songs on Truthful-

ly Speaking, the artist’s debut,
revisit many an R&B staple but
with a Dr. Dre touch. “Jimmy”
tells the tale of a woman in love
with an incarcerated man. The
sparse, bass-driven track, pro-
duced by Dre. allows Hurts’ jazzy
alto to take center stage. Remain-
ing true to her name, the singer
keeps it all too real on such note-
worthy tracks as “Bullshit,”
“Tired,” and the Dre-featuring
“Hollywood.” With a no-nonsense
attitude and the music to back it,
Truth Hurts is well poised to stand
somewhere between such R&B
artists as Mary J. Blige, Angie
Stone, and Res.—RH
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BRITNEY SPEARS Boys (3:45)
PRODUCERS: the Neptunes

WRITERS: C. Hugo, P. Williams
PUBLISHERS: EMI April/Chase Chad Music,
ASCAP; EMI Blackwood/Waters of
Nazareth, BMI

Maveridk/New-Line/Jive 100926 (CD promo)
Despite her recent designation atop
Forbes’ Celebrity 100 list, it’s not easy
being Britney Spears these days. Radio
has practically turned pop music into a
bad word, leaving little room for chick
music that doesn’t make a hard left
toward either rock or R&B. As with her
previous “I'm a Slave 4 U,” Spears
makes an awkward investment in ub-
iquitous production/writing team the
Neptunes for this fourth single from
Britney, which also appears in remixed
fashion—adding, what else but a rap-
per, Neptune Pharrell Williams, also of
N*E*R*D—on the soundtrack to
Austin Powers in Goldmember, due
July 26. The results are, simply, dismal
and disastrous, a square peg forced
into a round hole. It’s tough to locate
anything particularly redeeming about
this dizzying track, which is void of
melody, simply repeating its hook line
over and over in robotic fashion until it
throbs like a hammer battering you be-
tween the eyes. Clearly, Spears is just
the voice of a puppet being dropped
over her producers’ lazy looping here,
and it’s a sad discredit to Brit’s one-
time reign as a master melody maker.
God bless her. Who knew that in just
three years, 1999 would feel like the
good ol’ days. Boy, oh, “Boys.”"—CT

R&B

CEE-LO Gettin’ Grown (4:18)
PRODUCER:T. Callaway

WRITER: T. Callaway

PUBLISHER: Mood Swing Sound Scapings
Arista 5126 (CD promo)

Cee-Lo follows up the funk-fused
“Closet Freak” with the Sunday-morn-
ing swoon of “Gettin’ Grown.” The
piano-driven second single from Cee-
Lo Green and his Perfect Imperfec-
tions has an undeniably easygoing
feeling, which serves an autobiograph-
ical, coming-of-age tale. Unlike many
of his contemporaries, Atlanta native
Cee-Lo has no problem showing his
sensitive side through a surprisingly
poignant lyric and sing-song delivery.
“Gettin’ Grown” may be a hard sell at
mainstream R&B, but hopefully there
will be those PDs who are willing to
take a chance on this gem. Consider
“Gettin’ Grown” a forward step in Cee-
Lo’s own growth.—RH

COUNTRY

% RICKY SKAGGS Halfway Home
Café (4:09)

PRODUCER: Ricky Skaggs

WRITERS: P. Overstreet, J. Barraneo
PUBLISHERS: Scarlet Moon Music/Lady
Teresa Music Publishing, BMI

Skaggs Family Records 3001 (CD promo)
There’s nothing like a good story song,
especially when the tale is told by a

SHAKIRA Objection (Tango) (3:28)
PRODUCERS: Shakira, Lester Mendez
WRITER: Shakira

PUBLISHERS: Aniwi Music/Sony/ATV
Latin, BMI

Epic 56904 (CD promo)

Today’s leading pop princess goes
three for three with the manic
third English-language single from
her global smash Laundry Service.
“Objection (Tango)” throws a B-
52’s meets “Livin’ la Vida Loca”
instrumental wallop into the mix,
with a flush of Gypsy guitars and
bandoneon (think accordian) that
whips the song into a galloping
frenzy. And once again, Shakira’s
oddball crackling croon inks the
song with a flavor all her own,
spiced further by a midsection spo-
ken-word segment that’s more fun
than chocolate ice cream with
marshmallows. As with the previ-
ous “Whenever Wherever” and
“Underneath Your Clothes,” Shaki-
ra wrote and produced the track,
singing to her man about the love
triangle she’s vying to stop: “Next
to her cheap silicone I look mini-
mal/That’s why in front of your
eyes I'm invisible/But you gotta
know small things also count/You
better put your feet on the ground
and see what it’s about.” This track
is perfectly timed for the singalong
days of summer and adds fuel to
the bonfire that this amiable talent
has ignited. Radio should have
absolutely no “Objection.”—CT

O T L I

ELVIS VS. JXL A Little Less
Conversation (3:30)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

RCA 07863-60555 (CD promo)

For God’s sake, Elvis Presley might as
well be considered New & Noteworthy,
as his backers prepare to boldly take on
a third generation of fans (his first top-
40 hit was in 1956, his last in 1981).
Already, this drum’n’bass remix of the
King’s “A Little Less Conversation” —
which, ironically only reached No. 69
on The Billboard Hot 100 in 1968—by
DJ JXL has topped the singles chart in

the U.K. And baby, that's just the
beginning. The track (which, in itself,
is less a song than a skittish groove) is
the centerpiece of Nike’s most expen-
sive campaign ever, while RCA/BMG,
Elvis Presley Enterprises, and AOL are
gearing up for a tidal wave of a promo-
tional campaign in support of the
upcoming Elvis 30 #1 Hits collection,
due Aug. 24. No doubt, his people are
determined to make this the summer
of Elvis. Should this release hit the Hot
100, it will log Presley’s 152nd appear-
ance on the chart, obviously a record
that is in no danger of being broken
before most of us move into the nurs-
ing home. Elvis may have left us 25
years ago this August, but his star con-
tinues to be utterly indelible—resist-
ance is futile. For more, check out
elvisnumberones.com.—CT
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MONICA All Eyez on Me (3:58)
PRODUCER: Rodney Jerkins

WRITERS: Monica, R. Jerkins, F. Jerkins,
L. Daniels, Q. Jones, J. Ingram
PUBLISHERS: MonDeenise/Famous/Yel-
lowbrook Road/WB, ASCAP; EMI Black-
wood/Eiseman/Hen-Al
Publishing/Kings Road Music, BMI

J Records 21203 (CD promo)

While Brandy seems intent on brand-
ing herself as a serious, streetwise,
trend-conscious grown-up, counter-
part Monica, also returning after a few
years taken to blossom into woman-
hood, is more content to hang out
with a great groove and party with the
people. “All Eyez on Me” packs a
meaty punch, with elements—both
instrumentally and vocally—taken
from Michael Jackson's popping 1983
top-10 hit “PY.T. (Pretty Young
Thing).” With an insistent snare snap
surrounding a maddeningly catchy
chorus, Monica’s malleable vocals,
and the actual sound of guest Jackson
providing a couple end-of-song “Aw,
baby, aw, darlin” lines, this clever song
pulls it out in four minutes, never
sounding self-conscious or precious.
Best of all, Monica’s return acknowl-
edges all of her fans—in both pop and
R&B. It’s so refreshing for an artist to
make a comeback without the belief
that hardcore R&B production and a
rapper in tow are the only ways to
score a hit in 2002. Now let’s just
hope that radio does its job to make
Monica’s return the event it deserves
to be. It's good to have her back.—CT
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master like Ricky Skaggs. In this case,
he’s delivering a series of vignettes
overheard at a little café—from a pris-
oner on his way home to a straying

husband returning to his family and a
young runaway headed for home. This
is a well-written treatise on forgive-
ness, redemption, and the bonds of

home and family. Skaggs gives a won-
derfully nuanced performance, letting
each line wash over the listener like a
fresh revelation. In the four years since

NEW

DJ SAMMY & YANOU FEATURING DO
Heaven (3:55)

PRODUCERS: DJ Sammy, Yanou

WRITERS: B. Adams, ). Vallance
PUBLISHERS: Irving Music, BMI; Adams
Communications, SOCAN; Almo Music/
Testatyme, ASCAP

REMIXERS: Green Court, Commander Tom,
Martin Eyerer

Robbins 76869 (CD promo)

There are those records that sneak up
on American pop culture—the little
gems that sound different enough from
the status quo that you'd never imagine
radio programmers would stick with
them long enough to click with the
masses. “Heaven” is good, old-fashioned
high-energy Euro dance, almost down-

&

NOTEW

right retro—which hasn’t hit at Ameri-
ca radio since the likes of Nicki French’s
equally surprising No. 2 hit cover of

ORTHY

“Total Eclipse of the Heart” back in
1995. The producers behind the mix, DJ
Sammy and Yanou, have refashioned
Bryan Adams’ 1985 U.S. No. 1 hit into a
dancefloor thumper, with vocals cour-
tesy of Do. There’s nothing overly in-
genious about the track: just a persist-
ent beat and a breezy, singalong vocal
—a nice, carefree moment to lighten
up the airwaves. Remixes abound on
the commercial single, which topped
the Billboard Hot Dance Music Maxi-
Singles Sales chart last issue; that could
add to the song’s appeal during Satur-
day-night mix shows. Congratulations
to tenacious label Robbins, whose dedi-
cation to its artists and its mission is
being nicely rewarded.—CT
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he launched his Skaggs Family Rec-
ords label, this is the first time Skaggs
has issued a single to country radio—
and it wasn’t planned. Some stations
began spinning the song off Skaggs’
current album, History of the Future,
and with such positive response, the
label decided to press singles and go
for it. As an artist, Skaggs has never
sounded better, and this is a song that
could re-introduce him to today’s
country-radio audience.—DEP

% JAMES OTTO The Ball (3:50)
PRODUCERS: Scott Parker, Paul Worley
WRITERS: J. Otto, PJ. Matthews, K.K. Phillips
PUBLISHERS: Songs of Copyright.net/EMI
April/James Otto Publisher Designee/
Zomba Enterprises/Sufferin Succotash
Songs, ASCAP

Mercury 02310 (CD promo)

The beginning of “The Ball” appears to
be a song about regret as newcomer
James Otto paints a portrait of the key
seconds of a high school football game,
then laments the fact that at the cru-
cial moment he drops the ball. The
lyric goes on to speak of the girl who
was supposed to meet him after the
game but dumped him in a note in-
stead. The chorus says, “My life
would’ve been so different if in that
instant/Things had gone the way I'd
planned/But the fact is that they didn’t
and the hand I wound up getting/Is
something I'll never understand.” Just
when you think the song is going to
disintegrate into an anthem of self-pity,
Otto launches into the verse that tells
the rest of the story—moving to the
coast, marrying someone else, and hav-
ing the son who thinks Dad is a hero.
Life is great, and he wouldn’t change
the past if he could. It’s a well-written
lyric, and Otto delivers it in a solid,
affecting performance. Programmers
would do well to give this a shot and
see how the phones light up. It’s a sure
bet many people can relate to this
piece of work.—DEP

ROCK

SYSTEM OF A DOWN Aerials (3:57)
PRODUCERS: Rick Rubin, Daron Malakian
WRITERS: S.Tankian, D. Malakian
PUBLISHERS: Sony/ATV Tunes LLC/Ddevil)
Music, ASCAP

American 56886 (CD promo)

In the span of just months, California’s
System of a Down has transitioned
from a cult favorite to a mainstay at
rock radio by delivering metal intensity
without sacrificing musicality. After
scoring top 10 rock tracks with “Chop
Suey!” and “Toxicity,” the group’s third
single from the double-platinum Toxic-
ity darkens the atmosphere with this
cut, which runs at a slower place, yet
packs an equally forceful punch. A sim-
ple melody is the base for the chorus
and some heavy guitar work through
the dark minor-key track. Even at his
loudest, Serj Tankian's powerful vocals
still hint at a vulnerability beneath the
intensity, further complemented by
guitarist Daron Malakian’s vocal har-
monies. This summer, System of a
Down goes out with Ozzfest once
again, this year taking the stage just
before Mr. Osbourne himself. As the
act’s summer single, “Aerials” is a
deserving follow-up to the first two hits
and should see respectable radio action
and continuing sales in conjunction
with the shows.—EA
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HIT & ‘MISSES’: Khia is one woman
who has no problem expressing
what she wants. The Philadelphia
native lays down the law with lead
single “My Neck, My Back” from
her Dirty Down/Artemis debut,
Thug Misses.

The success of the 16-track set,
which is currently No. 13 on the
Billboard Top R&B/Hip-Hop Albums
chart, comes as no surprise to Khia.
‘T've been promoting this album for
a while, and the single has been out
in the South for a year,” she says.
“So the success has come for me. |
knew it was going to be hot, and I've
been waiting for it.”

Originally released last October
on Dirty Down, Thug Misses was
picked up by Artemis after word-of-
mouth began spreading in the
Southeast. The label rereleased the
album April 30.

“Dirty Down is a local lahel and
didn’t have the money to promote
the album the way that it needed to
be promoted,” Khia says of the
Tampa, Fla.-based independent.
“Artemis is a bigger fabel and had the
money to promote it. They gave the
album the extra boost it needed.”

That boost translated into nation-
al exposure for “My Neck, My Back,”
which peaked at No. 14 on the Hot
Rap Tracks chart. Khia also crafted
a basketball-inspired remix called
“The Nets Are Back” for NBA East-
ern Conference champion New Jer-
sey Nets.

“That was Artemis’ idea,” the self-

™

proclaimed '76ers fan says. “The
label is in New York, and they f&g—
ured it would be a good idea, so |
rewrote it toward the game.”

With second single “The K-Wang”
already buzzing at radio, Khia hopes
fans will continue to look beyond
“My Neck, My Back.”

“This album has a variety of good
songs,” the MC says. “A lot of people
think it’s all about ‘My Neck, My
Back.” T was surprised that song got
the most attention first, because it’s
not my favorite song on the album.”

ONCE A HIT, ALWAYS A HIT: When B
Rich went into the studio one day
and pulled out a CD of '70s and ’80s
theme songs, he had no idea one of
those tunes would yield a hit
record for him.

Of lead single “Whoa Now,” he
recalls: “We were just scanning through
the CD, listening for different songs,
and | heard The Jeffersons [theme
song). I quickly became attracted to the
drums on there and said, ‘Man, [ want
to use those drums.” My producer
hooked it up real nice with the sample,
‘We finally got a piece of the pie,” and it
was on the radio the next day.”

The Baltimore rapper says he’s
surprised at how fast the song
caught on. “When I made the song,
I knew it had a good feel to it, but I
could never imagine it happening
this fast. I thought it was gonna be
one of those local songs that they
played in the clubs all the time.”

Instead, he says, the song has
started to catch on nationwide,
especially in North and South Car-
olina and throughout the South.
“Everywhere we’'ve gone, they’ve
had a lotta love for the song, some
places more than others,” Rich
observes. “I haven’t heard one neg-
ative comment.”

B Rich’s album, 80 Dimes, street-
ed June 18 on Atlantic Records.

Additional reporting by Rhonda
Baraka in Atlanta.
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LIL WAYNE {CASH MONEY/UNIVERSAL) RDB JACKSON FEAT.LADY MAY (ARISTA} BILAL {MOYO/INTERSCOPE)
13 Bang My Hit 41 Pa Gots Ta Be My Bad
ROZELLY PRESENTS OA FAM (BRAINSTORM) B2 (EPIC) RAYVON {BIG YARQ/MCA)
— I Do (Wanna Get Close To You) 42 kY | One Mic Take Ya Home
3LW FEAT. P.DIODY & LOON [NINE LIVES/EPIC) NAS [iLL WILL/GDLUMBIA) ULBOW WOW (SD SO DEF/COLUMBIAY
15 0h Boy/The Roc (Just Fire} >l 26 Uh Huh Oops (Oh My)
CAMRON_(ROC-A-FELLATDEF JAM/IOJMG) B2K (EPIC) TWEET (THE GOLD MIND/ELEKTRAVEEG)
23 Call Me * 3 38 Will Destroy 0 One More Chance/Stay With Me
TWEET (THE GOLD MINO/ELEKTRA/EEG} LIL RLF {HOW YOU LOVE THAT) THE NDTORIOUS B.1.G. {BAD BOY/ARISTA!
B 17 Still Not Over You 15 466 Take You Home With Me ak.a. Body/Get This Maney [ Get Away/Hey Luv {Anything}
EXHALE (REAL DEAL/ORPHEUS) RUKELLY 8 Ja 2 (ROC-A-FELUVDEF JAM 0JMG/JIVE) [N MOBB DEEP_{LOUDCOLUMBIA)
14 Day + Night 39 It's The Weekend — Gimme The Light
ISYSS FEAT. JADAKISS [ARISTA} 4 UL J HOLYWOOD) SEAN PAUL (BLACK SHAOOW/2 HAROAVP)
224 — Rainy Dayz 4F EX] What's Luv? 1 — Round Up
MARY J. BLIGE FEAT. JA RULE {MCA) FAT JOE FEAT. ASHANTI {TERROR SOUAD/ATLANTIC) LADY MAY FEAT. BLUE CANTRELL (ARISTA)
41 My Dogs 47 Shawty 1Got It 2
CHUCK -N-BLODD (FOREALAH JAMZ) P-LO FEAT. LiL RU & T. SUPREME (HOW Y0U LOVE THaT) [l JAGGED EDGE FEAT. NAS (SO SO OEF/COLUMBIA}
24 124 U Don't Have To Call 43 Beat Your Chest!! Dansin Wit Wolvez
USHER {ARISTA) = LIFER'S (ALL OUT/STONEY BURKE| STRIK 9INE_(FADE/ECMD)
19 Girlfriend ) Don’t Mess With My Man 2 Way

N SYNC FEAT. NELLY (JIVE)

NiVEA [JIVE}

LIl ROMEQ FEAT MASTER P {NEW NO LIM(T/UNIVERSAL)
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X g '2" panel of core R&B/Hip-Hop stores by :\ Nielsen z E § z
= % ARTIST SoundScan Title | % & % g ARTIST Title |2 E
g | = IMPRINT & NUMBER/DISTRIBUTING LABEL 4 2|3 IMPRINT & NUMBER/DISTRIBUTING LABEL s
NUMBER 1 I 5 Weeks At Number 1 1% 158 |81 SOUNDTRACK  LAVA/ATLANTIC 83543/AG (12.58/18.38) Scooby-Doo | 49
11 EMINEM  Wee/AFTERMATH $93290°/INTERSCOPE 1298/19.80) The Eminem Show | 1 40054 |51 YOLANDA ADAMS  ELEXTRA 62690/6EG (12 98/18.98) Believe | 7
& HOTSHOT DEBUT ¢« 30 (21 MESHELL NDEGEOCELLO  MAVERICK 47539 WARNER BAOS. (1898 COI Cookie: The Anthropological Mixtape | 21
2 WYCLEF JEAN  COLUMBIA 86542*/CRG (12.98 EQ/18 98) Masquerade | 2 o145 |42 N*E*R*D*  vifGIN 11521 (1098 COI InSearch Of... | 31
2|2 DONELL JONES  UNTOUCHABLES 14760/ARISTA (12 98/18.98) Life GoesOn | 2 47 (47 REMY SHAND  mor0wn 014481/UMRG (18.56 Co) The Way I Feel | 15
313 VARIOUS ARTISTS  8a0 B0t ra627aRISTA (125818381 P. Diddy & Bad Boy Records Present... We Invented The Remix | 2 4139 ALICIA KEYS A° 100202981898 Songs In AMinor | 1
46 ASHANTI AL MURDER INC/AJM 585630~/ 1DIMG (12 95/18 581 Ashanti| 1 52 457 |57 LUTHER VANDROSS A 20007 (1298/18.98) Luther Vandross | 2
714 CAM'RON  ROC-A-FELLA OEF JAM 586876° ADJMG {12.98/18.98) Come Home With Me | 1 56 [53 INDIA.ARIE A  MOTOWN 013770+/UMAG (12.96/18.58] Acoustic Soul [ 3
815 MUSIQ  0FF SOUL 585772-A0JMG (1258718 38) Juslisen {Just Listen) | 1 57 66 |64 CRAIG DAVID A WILDSTARATLANTIC 83081/AG {11 98/17 98} BornToDolt | 12
919 BIG TYMERS @ CASH MONEV/UNIVERSAL 850397° 1UMRG (18 98 CO) Hood Rich | 1 53 |45 MYSTIKAL @ Jive ¢i770°/20MBA (129815981 Tarantula | 4
5 | — AZ  MOTOWN 018074/UMRG (12.98/18 %8) AZiatic| 5 51 (38 GLENN LEWIS  epicsser (1298 /17 98) World Outside My Window | 2
D KA RAPHAEL SAADIQ  UNIVERSAL 016554*/UMRG (1298/18 361 Instant Vintage | 6 [ |59 |50 AALIYAH A’ BLACKGROUND 10052" 1298/18.95) Aaliyah | 2
10| 8 CIPHA SOUNDS/MR. CHOC  rawkUs 112917+/MCA 11898 CDI Rawkus Records Presents: Soundbombing Il | 8 2 61148 GRAVEDIGGAZ  £mPIRE MUSICWERKS 39017 16 9 C0) Nightmare In A-Minor | 38
12110 TWEET @  THE GOLO MIND/ELEKTRA 62746/EEG {12.98/15.98) Southern H ingbird | 2 4148155 VANESSA WILLIAMS  8AJA0A 5392/LiGHT 19 %6/15.98) Vanessa | 48
<3%17 124 KHIA FEATURING DSD  0/RTY 00w 751137ARTEMIS (17.95 CO) 4 Thug Misses | 13 |- 44 [— LATHUN  MOTOWN 016704/UMRG (1898 CO) & Fortunate | 44
1|7 DJ QUIK  EUPONIC/LANEWAY/BUNGALD 370008/UMRG (18.98 CO) Under Tha Influence | 7 64 CAMP LO  0YMOND CROOK 3004/MUSIC SERVICES UNLIMITE (17,98 CO) Let's Do It Again | 64
15 116 | — DAZ DILLINGER  0CF/FES 00/0.76. (1788 CO) This Is The Life | Lead | 15 § = 65 |52 FAT JOE A  TeRROR SQUAD/ATLANTIC 834727/AG {11.98/17.98) J.0.S.E.: Jealous Ones Still Envy
5 ARCHIE EVERSOLE  PAT BOY 112928°/MCA 1458 CO) Ride Wit Me Dirty South Style | 16 ] 60 ]43 BUSTA RHYMES A 009 129918%9) Genesis | 2
14112 VARIOUS ARTISTS  WARNER MUSIC GROUP/BMG 78192/ WARNER STRATEGIC MARKETING (12.98/18.98) Totally Hits 2002 | 12 |57 iy PAUL WALL/CHAMILLIONAIRE _ eaio i ruLL 025 (1398 CO) Get Ya Mind Correct | 67
o 11819 NAPPY ROOTS @ ATLANTIC 83524°/AG (1198/17.95] Watermelon, Chicken & Gritz | 3 0152 (49 ANN NESBY 175 TiMe CHILD 01739)/UNIVERSAL {12 98/18 %) Put [t On Paper | 8
13111 SOUNDTRACK  HOILYW0OO 162338 {18 95 CO} Bad Company | 11 6 43 |— ATMOSPHERE AT BEATS 35001 */RAZOR & TIE {1598 COI & God Loves Ugly | 43
20 125120 YING YANG TWINS  COLLIPARK/IN THE PAINT 8375/K0CH (1256/17.98) Alley: The Return Of The Ying Yang Twins | 8 70475172 LIL BOW WOW A 5050 DEF/COLUMBIA 85130/CRG (1298 EV/18.88) DoggyBag | 2
-3:- GREATES"{ GAINER $ 68 (68 MAXWELL A  COLUMBIA 67136"/CRG (12 98 EQ/18 98) Now | 1
21 55|67 NATURE  CASING 8004*/SEQUENCE (18.98 CO) Wild Gremlinz | 21 64 |63 JOE @ JIVE41786/7Z0MBA (12.98/18.98) Better Days | 3
15014 NAUGHTY BY NATURE 1230 (13ss17.0 ticons| 5 69 |54 BRENT JONES + T.P. MOBB  HoLY ROLLER 20323/EM) GOSPEL {11.98/15.98) & beautiful | 35
2116 BRANDY A  ATLANTIC 53183+/AG (129818 58) Full Moon | 1 67 |59 FROST  HIT ALICK 8339/KQCH 17.98 CD) Still Up In This S#*+! | 30
g PACESET‘TER Ty 73 63 (44 BIG MOE  WRECKSHOP/PRIORITY 50244/CAPITOL (12 98/17.98) Purple World | 3
2214058 MICHELLE WILLIAMS  4USIC WORLD/COLUMBIA 86432/CRG 12 98 EQ/18.98) HeartToYours | 18 |.7° 484 |66 50 CENT  FuLLCuIP 2003 (1698 CO) & Guess Who's Back? | 54
12013 LAURYN HILL &  COLUMBIASGS/CHG (1555 E0/1958) MTV Unplugged No.20 | 2 77 488 |61 VARIOUS ARTISTS  rATT sak 0010 (13 98 Co) Da Sak Is Fatt Volume #1 | 58
Tl 2422 AVANT ® 2610 Jorson 110840 (1265718561 Eostasy | 2 62 |— MARVIN SAPP  veRiTY 43152/Z0MBA (11.98/17.98) & | Believe | 62
70 . : )
w1918 RUFF ENDZ _ enicsooor 1258 EQnz s Someone To Love You | 8 I 79 N.O.R.E.  OEF JAM 586502°/10JMG {12 98/18.98] God's Favorite | 79
22115 RL s momtosiman RLEments | 6 89 |80 NELLY A® Fo'REE/UNIVERSAL 157743*/UMRG {12 98/18 98) Country Grammar | 1
2 " H M
.G ANITA BAKER  ELEKTRA 78209RHINO (17.95 CD) The Best Of Anita Baker | 29 0\ MICHAEPIACKSON 4° e dnvintible]l_}
t BXIET VARIOUS ARTISTS ® SonvUNIvERsA EMIZOMEA B5531CH (1258 Q18581 Off The Hook | 10 70 |77 KHIA FEATURING DSD 0Ty 00WN 46 (17.98 01 & Thug Misses | 30
27|28 LUDACRIS A? 0ISTURBING THA PEACE/DEF JAM SOUTH 5864467/(0JMG (12.98/19.98) Word Of Mouf | 1 73— JOE SAMPLE__FRRVER a5 A Ben) JNBliccnNEE | 1
~8 31123 THE DAYTON FAMILY N THE PAINT 8313/K0CH (12.98/17 98} Welcome To The Dope House | 20 T AR SPICE. |, Ve e e IR0 Spiceherp Sim|i\72
1 26 26 B2K @ ericosest (1298 £ 0 gzk | 1 118374 CHOOBAKKA  BiGDADOY 73002 {16.98 CO) 4 My Time | 41
24 13430 O e ——— Paints Love| 1 76 |71 JAY-Z A? ROC-A-FELLAVDEF JAM 586396°/10JMG (1298/19.98) The Blueprint | 1
ZE 142132 NAS A ILLWILL/COLUMBIA 85736°/CRG 12 98 EQ/18 98} Stillmatic | 1 ’ 78165 CIMURDER, Gieivesisc) TmDawie ) 12
2% B RICH  Ariantic smssat (580 80 Dimes | 36 88 493175 MOBB DEEP @ Loun/CoLUMBIA 85889°/CRG (12 98 EQ/18.98) Infamy | 1
37025 MARY J. BLIGE A7 wca 23 (126810381 No More Drama (2002} 85183 PASTOR TROY  MA0Q SOCIETY/UNIVERSAL 014173/UMRG 12 98/18.98} Face Off | 13
9, . ;
33N CEE-LO  ARISTA 14682* (1298/18 98} Cee-Lo... Cee-Lo Green And His Perfect Imperfections Ld e 2L For REEL)) v cR e IV 1 3 O L] StaTCh !
412934 SIR CHARLES JONES  MARDI GRAS 1060 {10.98/16.98) & Love Machine NAVAS) o NUACER B e A Godiike 56
113527 R. KELLY & JAY-Z A  ROC-A-FELLA/DEF JAM 566783 /JIVEAIOJMG (1298/19.98) The Best Of Both Worlds S G P T T i Se”?us i
4 28|36 DJ PAUL  0-£viL 3600/STREET LEVEL (109817 981 & Triple 6 Mafia Presents DJ Paul — Underground Vol. 16: For Da Summa NEULY ErelvmatRyeasl o Nellyv-|lle 93
39|33 JAHEIM A  OWINE MILL 47452°/WARNER BROS. (11 98/17.98) [Ghetto Love] HEKE W AT e e : Soul Sitalf] 3
32(35| | KIRK FRANKLIN @ cospocentaic ocsnzomsiises 9 The Rebirth Of Kirk Franklin VARIOUSIARTISTS w SHOAHE PR s el Streetylize: SmacithUfhan 2} 93
28|37 ANGIE STONE ® Jamme r2samssel Mahogany Soul BONEY JAMES  WARNER BROS. 48004 (17,98 CO) Ride | 27
o 49|40 WILL DOWNING 6P 5096106 (658 0! ISensusldaumey] SOUNDTRACK  roLyw00o 162357 (1858 C0) Undercover Brother | 62
26| 26 USHER &° smsim e (2mes) 8701 VARIOUS ARTISTS  Hinoen 8Eack 8sssa /EpiC [17.98 EQ CO) Hidden Beach Recordings Presents: Unwrapped Vol.1 | 33
-1 36129 AFU-RA  080/iN THE PAINT 8356/KOCH (12 98/17.98) & Life Force Radio e HODEE) [FRETIE iy, JELTIC e
50141 JENNIFER LOPEZ & _coic sse (1290 £01556 I To Tha L-0! The Remixes DONNIE MCCLURKIN A  ViRTY 43150 Z0MBA (11.98/17 98) & Live In London And More... | 22
- NIFER LOPCL A Shcses [1siyed) LEAL 2 EMIXES
R
. E " TOP R&B/HIP-HOP CATALOG ALE
00 D000 (e X L »
Sales data compiled from a national subset \d . ] x »
E panel of core R&B/Hip-Hop stores by k Nielsen : L;lj :
c SoundScan g = e 2 E
< | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 25 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 25
NUMBER 1 2 Weeks At Number | 7 | LUTHER VANDROSS @ LEGACY/LY 66058/EPIC (10.95 EQ/17.98) Greatest Hits | 19
2 | EMINEM A°® wes/AFTERMATH 430629 /INTERSCOPE 12 38/18.98) The Marshall Mathers LP | 70 140 21 [AL GREEN A HiTHE RIGHT STUFF 30800/CAPITOL (10 38717 38) Greatest Hits | 381
1 | BOB MARLEY AND THE WAILERS @ ' TUFf GONG/ISLAND 548304/104MG {12.98/18.98) Legend | 294 § 15423 | NAS A COLUMBIAS7684"/CRG (7.98 EQ/11.98) llimatic | 52
4 4 | BONE THUGS-N-HARMONY A° guTHLESS 69443°/£PIC 10 98 EQ/15.98) E. 1999 Eternal | 228 31 5 | MARY J. BLIGE A° upiown 110681/MCA (6.98/11.98) What's The 4117 | 124
] 3 [ 2PAC A° neaTH RoW 53008/ 0CH (19.98/25.98) AllEyezOnMe | 324 Y | JAY-Z A FREEZEROC-A-FELLA/PRIDRITY 50592°/CAPITOL (10.96/15.98) R ble Doubt | 237
5 | 2PAC A® AMARU/DEATH ROW 430301°/INTERSCOPE (19.98/24 98) Greatest Hits | 183 20 15 | 2PAC A AMARU/JIVE 41636/Z0MBA (1198/17 98) Me Against The World | 304
31 9 | EMINEM A* weB/AFTERMATR 430267"/INTERSCOPE (129818 38) The Slim Shady LP | 117 51 18 | MILES DAVIS A® LeGACY/COLUMBIA 64935/CRG (7.98 EQ/T1 98) Kind Of Blue | 207
8 | THE NOTORIOUS B.|.G. @' BAUBOY 73011°/ARISTA (18.98/24.38) Life After Death | 239 B 20H 24 | SADE A* epicssosy (1298 £Q/18.98) The Best 0f Sade | 382
& 4 17| DR. DRE A°® AFTERMATH 490486 /INTERSCOPE (12.98/18.98) Dr.Dre — 2001 | 123 20 | JAY-Z A® ROC-A-FELLA/OEF JAM 5468227/10MG {12.98/18.98} Vol. 3... Life And Times Of S. Carter | 89
21 11! LAURYN HILL A°® RUFFHOUSE/COLUMBIA 69035°/CRG (1198 £Q/17.98) The Miseducation 0f Lauryn Hill | 121 27 DR. DRE A? praTH ROW 63000°/KOCH {11.98/17 98) The Chronic | 281
-1 13| THE NOTORIOUS B.I.G. A‘ 5A08OY 13000°/ARISTA (11 98/1838) Ready To Die | 351 K238 — | JUVENILE A° cAsHMONEY/UNIVERSAL 153162/UMRG (1298/18.98] 400 Degreez | 181
10| MAKAVELI A" orATH ROW 63012 /KOCH [12.98/17.98) The Don Kill i: The 7 Day Theory | 210 A4 — [INAS_A? COLUMBIA670157/CRG (10.98 EQ/16.98) It Was Written | 84
12| THE LAST MR. BIGG WARLOCK 2822 (10.38/16.381 Only If U Knew 14 4 16 | MARY MARY A C2COLUMBIA /CRG {7.98 EG/1) 98) Thankful | 101
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__ DANGE/ELEGTRONIG

CIRCLE THIS DATE: On July 11 at 7:30
p.m., New York’s dance/electronic
community will converge at the Shel-
ter club for a town hall-style meeting
to discuss Billboard’s ninth annual
Dance Music Summit (DMS), taking
place Sept. 30-Oct. 2 at the Marriott
Marquis Hotel in New York.

This meeting (in association with
Subliminal Sessions and Industry
Feedback Network) will focus on all
topics relating to DMS2002: daily pan-
els, nightly artist/DJ showcases, and
the artist discovery contest. Also, two
new additions to the DMS will be dis-
cussed—a one-day “A&R room”
(which will allow everybody to shop
their demos to an international array
of dance/electronic labels) and the
launch of a week of nightly events in
association with the summit.

Billboard staff will be on hand to
answer questions relating to the sum-
mit and to pre-register those who
wish to receive the “early bird” rate.
To receive DMS updates, please fax
your contact info to Phyllis Demo at
646-654-4674 or log on to billboard-
events.com.

COMING UP ROSES: Fynsworth Alley
(distributed by Universal Music &
Video Distribution) is remastering
and rereleasing The Ethel Merman
Disco Album——perhaps one of the
most infamous discs issued by an
artist during the disco era. Due in
stores this fall, the CD will sport a few
bonus tracks: think remixes. Just
imagine what a few young turks could
do to cuts like “There’s No Business
Like Show Business” and “I Got
Rhythm.” We can hardly wait for this
one, and be honest with yourself: Nei-
ther can you.

SPIRITUALIZED: “I worked very hard
to create something that was spe-
cial—something that had a sense of
longevity to it—as opposed to just
another mix CD,” says Cass, referring
to his first mixed collection, the two-
disc Spundae Presents Cass (Spundae
Recordings/Mute, July 9).

“I actually created about 30 CD-Rs
of mixes before settling on the final
order,” Cass continues. “I would take
them to the gym and just generally
live with them for a couple days. In
this way, I could see which ones
worked and which ones didn’t.”

Spundae Presents Cass finds the
British DJ/producer—one-half of pro-
duction/remix outfit Cass & Slide
(whose debut artist album, Burning
the Candle at Both Ends, is available

layers and meaty textures encom-
passing deep and progressive house,
tech house, breakbeat, and techno.

Highlights include Bushwacka!’s
“Smashed,” the Royksopp remix of
Mekon Featuring Marc Almond’s
“Please Stay,” and Cass’ own “Future
Sound of Pornography” placed atop
Plastikman’s “Panikattack.” He even
manages to make room for Gus Gus’
now-classic “Ladyshave.”

“From time to time, I'll be going
through my records when I come
across a record I haven’t played in
ages,” Cass offers. “I'll play the record
and remember exactly how good it
was in the first place. Then the track
ends up on the road with me.”

No stranger to the global DJ scene,
Cass has played in clubs throughout
Australia, Argentina, and Europe. In
the U.S., he has logged turntable time
at clubs in New York, Miami, Atlanta,
Denver, and the West Coast—specifi-
cally San Francisco and Los Angeles,
where weekly Spundae parties have
been ongoing for nearly 10 years.

“The best thing about playing Spun-
dae events is definitely the crowd,”
Cass notes. “Whether I'm playing
breaks, house, or eking out the tension
by playing techier, weirder stuff, the
punters remain open-minded enough
to go with it and accept the need to do l
things a bit differently.”

ABOVE THE CLOUDS: Charles Bucci,
49, passed away June 5 in his home-
town of Atlantic City, N.J.; the cause
was cancer. Bucci, a Billboard-report-
ing club DJ in the '80s, manned the
turntables at Atlantic City’s Chez Paree
club during disco’s heyday through the
late-'80s. For the past 10 years, Bucci
was an in-house painter at the Trump
Taj Mahal hotel and casino. He is sur-
vived by his wife, Mindy; and children
Dante, Gabrielle, and Miranda. Memo-
rial contributions can be made to the

Ibiza’s Hottest Dance Offerings

BY MICHAEL PAOLETTA

NEW YORK—Each summer season,
the DJs who man the turntables in
the clubs of Ibiza, Spain, introduce
new, cutting-edge dance/electronic
music to punters from around the
world. More often than not, the big
hits of Ibiza’s high season go on to
become European crossover hits
later in the year. Some also enjoy
success in the U.S.

In the European Quarterly this
issue, Billboard spotlights the dance
scene in Ibiza. As an accompanying
piece, Billboard offers a top 10 selec-
tion of singles and albums released
by U.S. labels within the past 12
months that, directly or indirectly,
are indebted to the 24-hour club
culture of Ibiza.

¢ Kings of Tomorrow Featuring
Julie McKnight, “Finally” (Big Beat/
Atlantic single). One of the most pop-
ular house tracks in the clubs of Ibiza
last summer, “Finally”—released by
Defected in the U.K.—was picked up

{ late last year for U.S. consumption.

“This song took on a life of its own last
surnmer in Ibiza,” McKnight remem-
bers. “I think everybody found some-
thing in the lyrics they could relate to.”

e X-Press 2, “Lazy” (Skint/Colum-
bia single). Revered U.K. trio X-Press
2 is joined by former Talking Heads
frontman David Byrne on this subtle
yet scorching David Morales-inflected
house track. Recently issued both
overseas and stateside, “Lazy” has been
embraced by global DJs like Pete Tong
and Erick Morillo, making it well-
poised to become one of the songs of
Ibiza’s 2002 season. In this issue, the
track reaches the summit of the Hot
Dance Music/Club Play chart. The
album from which “Lazy” is culled,
Muzikizum, streets Tuesday (2).

e Frankie Knuckles, Motivation
(Definity album). A veteran of the
club community, Grammy Award-
winning DJ/producer Knuckles is a

regular on Ibiza’s DJ circuit. Last
year, he—along with other members
of the Def Mix crew, including
Satoshie Tomiie and Morales—held
down a residency at the Pacha club,
where they all return this summer.
The beat-mixed Motivation is an
inspirational and spiritual collection
of gospel-infused club songs.

e DJ Irene, Global House Diva: Live
in Ibiza (UC Music album). Last sum-
mer marked the Ibiza debut of Los
Angeles resident DJ Irene, as she
worked the turntables, alongside John
Digweed, at the Pacha club. “Playing
in Ibiza was truly an experience,” DJ
Irene says. “Everyone there takes their
dance music very seriously.” Most
recently, Surge Recordings/Warlock
issued DJ Irene’s progressive-leaning
beat-mixed Phonosynthesis.

e [io, “Rapture (Tastes So Sweet)”
(Made/Ministry of Sound single).
This infectious female-fronted,
trance-laced pop track peaked at No.
2 on the Billboard Hot Dance
Music/Club Play chart late last year,
later crossing over to rhythm radio
stations like WKTU New York.

e Alex Gold, Xtravaganza Mix
(Xtravaganza/Columbia album).
Founder of much-respected U.K. label
Xtravaganza, Gold is also well-known
in Ibiza for his lengthy sunrise DJ sets
at the Privilege club. For the fourth
consecutive year, Gold returns to Priv-
ilege this summer, where Xtravagan-
za parties will be held every Friday.

* José Padilla, Navigator (Maverick
album). This Spaniard masterminded
the successful Ibiza-based Café del
Mar chill-out compilation series
(released here via MCA). Padilla’s
proper artist full-length disc features
guest turns from Seal and N'Dea Dav-
enport, among others.

e Erick Morillo, Subliminal Ses-
sions (Subliminal album). New York
DJ/producer Morillo (also the owner
of Subliminal Records) is a mainstay
of Ibiza’s frenzied night life scene.

Last summer, he regularly played at
the Pacha club. This summer will
see Morillo returning to Pacha—
along with Darren Emerson—for
the weekly Subliminal Sessions
Underwater party.

e Dirty Vegas, “Days Go By” (Cre-
dence/Capitol single). This haunting
house track actually made its debut
at the Winter Music Conference in
Miami in March 2001 before head-
ing to Ibiza for the summer. Now, of
course, everyone knows it as the
soundtrack to the Mitsubishi Eclipse

£

DIRTY VEGAS

TV commercial. A hit at radio and on
all the major video networks, “Days
Go By” is included on the U.K. trio’s
eponymous full-length debut, which
debuted at No. 7 on The Billboard
200 and at No. 1 on the Top Elec-
tronic Albums chart in the June 22
issue. “We're still in a bit of shock,”
band member Paul Harris says of the
song’s success. “It's nice to have a
track that finds an audience both at
home and abroad.”

e [an Van Dahl featuring Marsha,
“Castles in the Sky” (Robbins Enter-
tainment single). Is it pure pop or
hypnotic trance? Is it aimed at radio
airwaves or dancefloors? It really
doesn’t matter when the overall result
is as buoyant and infectious as this.
In the end, “Castles in the Sky” was
embraced by all camps. The track is
featured on the artist’s full-length,
Ace, currently No. 19 on the Top Elec-
tronic Albums chart.

‘ e Basement Jaxx, “Get Me Off”
(XL Recordings/Astralwerks single).
The latest single from the U.K. duo’s
fine Roofy album is a slab of Prince-
inflected house music. In addition to
Basement Jaxx’s new 2002 Club mix,
the track is lovingly retweaked by
nii-electro princess Peaches (who
also adds new, salacious ad libs) and
progressive house prince Super-
chumbo. Don’t overlook the bonus
tracks: Los Amigos Invisibiles’ mix
of “Broken Dreams” and the Jaxx
Club mix of “Do Your Thing.”

¢ Elvis vs. JXL, “A Little Less
Conversation” (RCA single). This
34-year-old track is given the once-
over by remixer JXL, and the resuit
is nothing short of stellar. Surf-side
guitars and cool keyboards cavort

Hot Plate

while the unmistakable voice of Mr.
Presley goes to work. Hopefully, this
restructuring will receive the same
type of love it’s gotten in the U.K.,
where it recently debuted at No. 1 on
the Official U.K. Chart.

* ATFC, “Fakerman” (OnePhat-
Deeva U.K. single). ATFC delivers the
goods on this stomping house jam,
complete with a hands-in-the-air piano
solo midway through. Featured singer
Katherine Ellis increases the track’s
energy level with an ultra-powerful
delivery. Those who have been spurned
in love will find much to relate to here.

e Razor, Global Groove: Clubland
(Centaur Music album). Highlights
of this Razor-mixed set include
Suzanne Palmer’s brand-new
“Show Me” and Kim English’s as-
yet-unreleased “Treat Me Right,”
here given the re-rub by Two Main
Guys (aka Razor & Mike Pont).

e Various artists, Harry the Bas-
tard Presents Club H, Vol. 3 (Statra
Recordings album). Harry “the Bas-
tard” Russell, head buyer for im-
port/export distributor Watts Music,
delivers a new volume in his highly
regarded series—and darn if he has-
n’t created a perfect collection for
summer cocktail parties. Lush
rhythms prevail, particularly on
tracks like Yello’s “Moon on Ice” and
Aquarian Dreams’ “Love and Tears.”

via Fire U.K.)—creatively concocting ~ American Cancer Society, 624 North with jangly rhythms and big beats, A peak-hour jam, for sure. MICHAEL PAOLETTA
a shimmering landscape of colorful ~ Shore Rd., Absecon, N.J. 08201.
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ON THE MARX: Despite often being
publicly vocal about his frustrations
with the Nashville music industry,
Richard Marx is, nonetheless, start-
ing to becomne entrenched in it.

Best-known for such pop hits as
“Hold On to the Nights” and “Right
Here Waiting,” Marx has been writ-
ing with Nashville artists and song-
writers for several years and has
added “country producer” to his
résumé, with recent turns behind the
boards for DreamWorks” Emerson
Drive and Republic/Universal act the
Marie Sisters.

Marx has often spoken about feel-
ing “unwelcome” in Nashville. As evi-
denced by his recent successes there,
however, not everyone makes him
feel that way. He says of his support-
ers, “There are enough people in
Nashville in decision-making posi-
tions who are as bored with a lot of
country radio as I am.”

Marx wonders, “Where are the
country stars of tomorrow? What I'm
seeing for the last two years are a lot
of one-hit wonders.” And he points
out that that phenomenon doesn’t
just apply to country music. “Lack of
artist development is a disease
throughout the music business. The
last thing in the world I'd want to be
right now is a new artist, and Nash-
ville is as guilty of throwing [them]
out in the trash as anybody.”

Marx doesn’t mince words when it
comes to his contempt for some of
the Music Row establishment. “My
personal experience with various
record-company [executives] in
Nashville is that it's the same sort of
inept behavior—it’s just constantly
camouflaged with this good-old-boy
thing that I could always smell from
two miles away. When 1 come into
Nashville, I am always having to deci-
pher what is real.

“Country radio and many of the
record-company executives in Nash-
ville are constantly screaming about
wanting something new, and, when

by Phyllis Stark

faced with something new, they
don’t want it,” he adds. “Look at
what it took for Shania Twain to
have a career.”

Marx scoffs at record execs who
“go to the press and say, ‘We have to
preserve traditional country,” then
hang up [on those discussions] and
call the West Coast office and say,
‘Where’s my pop remix? ”

He also takes issue with artists who
pay lip service to country’s roots with-
out believing in what they are saying:
“It’s almost like these [artists] go to a
camp where they are trained to say
these things, and it’s all so phony.”

Marx may sound angry, but he says
his musical experiences in Nashville
have been “primarily good. Some of
my greatest musical moments have
happened there and, hopefully, will
continue to. Some of the greatest
musicians working are in Nashville.
The musical part of it has been very
nourishing for me.”

While Marx owns Signal 21, the
Navarre-distributed label he launched
in 2000 with former Blood, Sweat &
Tears drummer Bobby Colomby, he
says his days as a recording artist are
probably over.

“I'm kind of at a place where I'm
s0 OK and comfortable with the fact
that 1 had a great run as a singer and
performer and lived all the dreams |
had as a kid,” he says. “I had six or
seven years where it all worked . .. |

still do a lot of benefits where 1 per- |

form, but for the most part, I'm real-
ly happy being Richard Marx the
songwriter/producer.”

ON THE ROW: Ben Vaughn joins EMI
Music Publishing Nashville as VP of
writer and artist development. He pre-
viously was GM of Big Tractor Music.

Allen Brown has been promoted to
senior director of media at RCA Label
Group, where he will now head the
media department. He previously was
the company’s director of media.

Audium Records has signed Bon-
nie Bramlett to its roster. She is best-
known as half of the married duo
Delaney & Bonnie in the '60s and
"70s. She later recorded three solo
albums for Capricorn Records. Her
first album for Audium, /'m Still the
Same, is due July 9.

Bobbie Eakes has been named
host of Great American Country’s
daily request show, CRL, effective
Aug. 5. Eakes portrayed Macy Alexan-
der on day-time drama The Bold and
the Beautiful and briefly was signed
to Columbia Records, where she
recorded a duet with Collin Raye.
Eakes replaces Dallas Turner.

Bellamy Bros. Renew Ties With
Curb For ‘Redneck Girls Forever’

BY DEBORAH EVANS PRICE
NASHVILLE—After celebrating
their 25th anniversary last year with
two commemorative CD collections,
the Bellamy Brothers are moving full
steam ahead into the next chapter of
their career with a new relationship
with Curb Records and forthcoming
album, Redneck Girls Forever.

The signing with Curb rekindles a
longstanding relationship between
Howard and David Bellamy and the
Curb organization. “We were one of
his first artists,” says Howard of the
duo signing a deal with Mike Curb in
1975. (Their first single, “Let Your
Love Flow,” hit No. 1 on The Billboard
Hot 100 in 1976.) “Our career goes
back to his beginnings and ours.”

The duo began on Warner/Curb
and later was on MCA/Curb before
leaving the label in 1986. In 1990,
they launched their own Bellamy
Brothers Records. Howard says, “We
started it when we saw the new coun-
try craze coming on and realized we
were fixin' to get put out to pasture.”

During the past decade, the Bel-
lamys have operated their label, part-
nering with other companies for dis-
tribution. And while they are signed
to Curb, they will continue to operate
Bellamy Brothers Records. Thus, Red-
neck Girls Forever will be a Curb/Bel-
lamy Brothers release, due July 16.

“This deal with Curb and our own
label is probably the most successful
step we've taken,” Howard says. “[Our
label] has been successful enough
that a major was still interested in us.”

ROYALTY DISPUTE RESOLVED

Before signing with Curb again,
there were a few obstacles to over-
come. For the past couple of years,
the Bellamys were embroiled in a
lawsuit against Curb concerning a
royalty dispute.

“David and 1 have had such an
international career, it was really
hard for them, and us, to get a cor-
rect accounting,” Howard says. “We
had, literally, royalties coming from
every country in the world except
China, and it was incredibly hard to
track, but we've resolved it.”

“If anyone had told me four or five
months ago that we would be back
with Curb, [ would have thought
they were kind of strange, but it feels
good,” David adds. “Everything has
worked out real well.”

Howard says once they talked
directly to Mike Curb, the situation
was resolved amicably. “We sat down
and came to the agreement that we
should resolve this and move ahead
doing positive things. [Mike Curb]
believes in us as artists and has stat-
ed he still thinks we can have hit
records. He's interested enough to
go ahead and do a deal.”

“We're glad to have them back,”
Curb VP of sales Benson Curb says.
“We sell a lot of their catalog every
year. It's great to have them back on
the Curb roster.”

The Bellamy Brothers have
charted 26 top 10 singles, includ-
ing 11 No. 1 hits. “People are still
interested in their music,” Benson
Curb says. “When you make good
records like they’'ve made and are
making, people stay interested in
the music.”

e

THE BELLAMY Bﬁﬂ'ﬁ'lEﬁS .

Among the album’s 18 cuts, the
duo reprise “Redneck Girl,” a 1982
No. 1 hit. The album art was cre-
ated by longtime friend Stylle
Read, who depicted the brothers
on horseback and a redneck girl
with her truck.

“The reason we put ‘Redneck Gir!’
on there is somewhat of a tribute to
that song,” Howard explains. “It has
become our anthem. I was doing
radio interviews today, and they
were talking about a new crop of
‘Redneck Girl' fans. Young kids
come along and think we’re new
artists because of that song. Of
course, once they see us they know
better, but it's amazing what that
song has done. We're puzzled by it,
but something that works, you quit
questioning it.”

“It’s probably the strangest record
we've ever had,” David agrees.
“There are people who are fanatics
over it. We just played a $250,000
wedding where the bride wanted to
put on her Ropers [boots] and hat at
the reception and dance to ‘Redneck
Girl.’ She flew us in from Chicago,
and her guests danced all night.”

REMEMBERING SEPT. 11

The Bellamys also put a couple of
other vintage cuts on the album:
“Our Family,” a humorous treatise
on family eccentricities, and “The
Andy Griffith Show,” a wistful trib-
ute to the program that expresses a
longing to return to simpler times.

“After Sept. 11, several people told
me we should rerelease ‘The Andy
Griffith Show,” " David recalls. “And
there’s another song on there called

‘Bubba’ that refers to finishing off
Saddam Hussein.”

Two of the songs were written in
reaction to the events of last Sept.
11. “Let’s Roll America” was inspired
by President Bush’s speech at
Ground Zero. “Howard had the cho-
rus and part of the bridge,” David
says. “Then I started working on the
verses and then finished the bridge,
but we knew it wasn’t something we
were going to release immediately,
because every songwriter in the
world had a Sept. 11 song.”

The poignant bailad “Crazy Old
World” was also a response to Sept.
11. “If you're a writer, you've got to
write about it,” says David, who
either wrote or co-wrote 16 of the
album’s 18 cuts. “I thought, ‘Every-
body in the world is going to have a
patriotic song. What if we just have a
song where the guy is comforting his
wife or girlfriend or kid or whoever
it is, just saying “Hang on to me. It's
a crazy old world™?’ After Sept. 11,
everybody reviewed their priorities
and asked, ‘What really is important
here?’ Most everybody figured out
real quick [that] it’s your family.”

Curb is currently working “Over
the Line” as the first single to coun-
try radio, and the video is already
garnering airplay on Great Ameri-
can Country. Benson Curb says the
label will target retail with listen-
ing posts and plans to advertise in
such consumer publications as
Country Weekly.

On June 10, Howard married Nash-
ville songwriter Sharon Vaughn, best-
known for such cuts as Willie Nelson's
“My Heroes Have Always Been
Cowboys” and Oak Ridge Boys’
“Y’all Come Back Saloon.” The cou-
ple penned a new holiday song
called “The Reason for the Season”
for a Christmas album the Bellamys
are working on that is due this fall.
The collection will include two
other new songs, as well as such
classics as “White Christmas” and
“Rudolph the Red-Nosed Reindeer.”
There will also be a cowboy-orient-
ed version of “Jingle Bells.”

Booked by Rob Battle and Bonnie
Sugarman of the Agency for the Per-
forming Arts, the Bellamys perform
200 dates a year. They also tour
Europe once or twice a year and are
booked internationally by Judy
Seale. In September, they’ll perform
dates in Norway, Denmark, and
Switzerland. The Bellamys also fre-
quently tour Germany and earlier
this year were inducted into the Ger-
man Music Hall of Fame.

Both ASCAP writers, the Bel-
lamys own their own publishing
companies. As for management,
“we're unmanageable,” Howard says
with a laugh.
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5|2 ARTIST SPIREEET Title | % 5 5 g ARTIST Title | X @
I IMPRINT & NUMBER/DISTRIBUTING LABEL 4 3| IMPRINT & NUMBER/DISTRIBUTING LABEL ad
A 3 38|36 LEANN RIMES @ I Need You | 1
NUMBER 1 °% & Vieeks At tumter 1 CURB 78738 (11.98/17.98)
2 (1 KENNY CHESNEY A No Shoes, No Shirt, No Problems | 1 40|38 TOMMY SHANE STEINER Then Came The Night | 6
BNA 67038/RLG {12 98/18 98) RCA 67041/RLG {16.98 CD)
112 SOUNDTRACK A° 0 Brother, Where Art Thou? | 1 30|41 VARIOUS ARTISTS Time-Life's Treasury Of Bluegrass | 27
LOST HIGHWAY 170069/MERCURY (12.98/19.38) TIME LIFE 1870119.98 CD}
313 ALAN JACKSON A’ Drive | 1 St 44 | 45 PAT GREEN Three Days | 7
ARISTA NASHVILLE 67039/RLG (12 96/18.98) REPUBLIC 016018/UNIVERSAL (8 98/14.98}
44 BRAD PAISLEY o Partll | 3 Joil{36]28 HANK WILLIAMS JR. Almeria Club | 9
ARISTA NASHVILLE 67008/ALG {11.98/17.98) CURB 78725 (7.98/17 981
79 MARTINA MCBRIDE A Greatest Hits | 1 9 33|44 SOUNDTRACK Down From The Mountain | 10
RCA G7012/RLG (1298/18.98) LOST HIGHWAY 170221/MERCURY (12.98/18.98)
6 NN TOBY KEITH a Pull My Chain | 1 14242 STEVE HOLY Blue Moon | 7
DREAMWORKS 450297/INTERSCOPE (12.98/18 98) CURB 77972(1198/17.98) &
7 R11| 8 GARY ALLAN Alright Guy | 4 214139 MARK CHESNUTT Mark Chesnutt | 23
MCA NASHVILLE 170201 {11.38/17 98] COLUMBIA 86540/SONY (11.98 EQ/17 98)
8| 6 TIM MCGRAW a° Greatest Hits | 1 4 45|43 STEVE AZAR Waitin' On Joe | 29
CURB 77978 (12 98/18.38) ; MERCURY 170269 (11.98/17.98) 4
A 6 | 5 BROOKS & DUNN a Steers & Stripes | 1 52| 61 MONTGOMERY GENTRY @ CarryingOn | 6
ARISTA NASHVILLE 67003/RLG {12.98/18.98) COLUMBIA 62167/SONY (11.98 EQ/17.98)
U AR TIM MCGRAW 4’ Set This Circus Down | 1 . 46 | 49 REBA MCENTIRE @ Greatest Hits Volume Il - I'm A Surviver | 1
CURB 78711 (12.98/18 98} MCA NASHVILLE 170202 (11.98/18.98}
1A Vg KENNY CHESNEY A’ Greatest Hits | 1 M 47 | 53 WAYLON JENNINGS RCA Country Legends: Waylon Jennings | 19
BNA 67976/RLG [12.98/18 98} BMG HERITAGE/RCA 99788/RLG {24 98 CO)
241718 KELLIE COFFEY When You Lie Next To Me | 5 157 |55 DIAMOND RIO o One More Day | 5
BNA 67040/ALG (10.98/16 98) ARISTA NASHVILLE 67399/RLG {11.98/17 98}
16113 LONESTAR A I'm Already There | 1 0 160154 KASEY CHAMBERS Barricades & Brickwalls | 13
BNA 67011/RLG (12.98/18.98) WARNER BROS 48028 {18.98 CD) &
14 116 TRICK PONY e Trick Pony | 12 39| — SAWYER BROWN Can You Hear Me Now | 39
WARNER BROS. 47927/WRN (11.38/17 98} CURB 78737 (9 98/17 98)
15 11915 SOUNDTRACK & Coyote Ugly | 1 50 | 51 CHRIS LEDOUX After The Storm | 14
CURB 78703 (11 98/17.98) CAPITOL 34571 (10.98/17 98)
M 151 14 VARIOUS ARTISTS @ Totally Country | 2 51|56 PATTY LOVELESS Mountain Soul | 19
BNA 67043/RLG (12.98/17 98} EPIC 85651/SONY {1} 98 EQ/17.98!
13(17 TRAVIS TRITT A Down The Road I1Go | 8 4 58 | 52 KEVIN DENNEY Kevin Denney | 14
COLUMBIA 62165/SONY (1198 EQ/17.98) LYRIC STREET 165020/HOLLYWOOD {12.98 CO) &
1819 ALISON KRAUSS + UNION STATION e New Favorite | 3 5335 SHANNON LAWSON Chase The Sun | 35
ROUNDER 610495//DJMG (11.98/17.98) MCA NASHVILLE 170233 (11.98/17.98) &
€ -2 55|58 ALAN JACKSON a When Somebody Loves You | 1
$ GREATEST GAINER $ ARISTA NASHVILLE 69335/RLG {12 98/18.98) Y
i 56| 47 TIFT MERRITT Bramble Rose | 47
174 49 40 IS&;,';QR;_’?;';‘ERERS Now Again | 19 LOST HIGHWAY 170273*/MERCURY {14 98 D)
15450 HAYSEED DIXIE A Hillbilly Tribute To Mountain Love | 39
Ul 21 | 22 BLAKE SHELTON Blake Shefton | 3
WARNER BROS. 24731/WRN {11 38/17 98] DUALTONE 01118 {17 98 CD) & _
23123 SARA EVANS 4 BomToFly | 6 B |62 )62 HANK WILLIAMS il Lovesick Broke & Driftin’ | 17
RCA S7964/RLG 111.98/17 98) CURB 76126 117,98 Chli= o = 5 - =
- -l 0 59 | 57 VARIOUS ARTISTS Sister! The Women's Bluegrass Coflection
20|21 WILLIE NELSON The Great Divide | 5
LOST HIGHWAY 186231/MERCURY {12 98/18.98) reatBw HOUNDERS 10450 Iis8/17e)
k 66 | 66 RODNEY CARRINGTON Morning Wood | 18
24 20 E:jlgs EQEﬁ]QMB/sgsx)SINA A Bul'l'l 1 CAPITOL 24827 (10 98/17.98) # L
6 6159 VARIOUS ARTISTS Forever Country | 18
27 |26 S«ngi%ﬁgkgm.e PlayItloud | 19 RAZOR & TIE 89044 (1898 CO)
O 68 | 63 JAMIE O'NEAL o Shiver | 14
2oV 133 mﬁ;&fmﬁ%%? Chrome | 4 MERCURY 170132 (11.98/17.98)
i . . - 71|60 TRAVIS TRITT The Lovin' Side | 48
2125125 &Egg&ﬁ E;Sﬁ';la-cm The Best Of George Strait: 20th Century Masters The Millennium Collection | 8 WARNER BROS. 78296/RHINO {11.98 COJ
& 64 |48 LITTLE BIG TOWN Little Big Town | 40
281127 3;’»‘\”5:5;'30%5338',(5 & Scarecrow | 1 MONUMENT 85374/SONY (7 98 E/13.98) 4
S48 | — VARIOUS ARTISTS Inside Traxx 2002 | 48
22| — 5@%&1“&5@2&15%_93;[} e Ralph Stanley | 22 CURB/WARNER BROS. 48292/ WRN (11 98/17.98)
&7 TRISHA YEARWOOD Inside Out | 1
29| 32 GEORGE STRAIT @ The Road Less Traveled | 1
MCA NASHVILLE 170220 11 98/18.981 acessIay Y MCANASHVILEER70200 (1 L8781 -
- CHELY WRIGHT Never Love You Enoug 4
13424 EMERSON DRIVE Emerson Drive | 13
DREAMWORKS 450272/INTERSCOPE (8.98/14.98) 4 ErsOnny MCANASHVILLER70210)(1198/17:96)
. - . 72|67 CLINT BLACK Greatest Hits 1 | 8
35|29 CAROLYN DAWN JOHNSON Room With A View | 8
ARISTA NASHVILLE 63336/ALG (10.96/16.98) i ! ECAIG7005/ALGI12.38/18 55)
Lt 7365 JESSICA ANDREWS o Who | Am | 2
3230 &Jﬁ,&bﬂig&s‘égﬁg e Cledus Envy | 19 DREAMWORKS 450248/INTERSCOPE (11 98/17.98]
37|37 CYNDI THOMSON o My World 7 63172 CHRIS LEDOUX The Capilol Colfection (1990-2000) 63
CAPITOL 26010 {10.98/17.98) ] EAPITDL33207,46961CD),
2 KENNY ROGERS Kenny Rogers Love Songs | 72
¢« HOT SHOT DEBUT & NG 8643/ MADACY {17.98 CD) ¥ Ro9 .
2 i 74 | 64 STEVE EARLE Sidetracks | 9
4 gfggﬂ/sﬂﬁgﬂmmm Wings 0f A Honky Tonk Angel | 34 E-SOUARED 751128/ARTEMIS {18.98 CD)
70|74 JOHNNY CASH The Essential Johnny Cash | 29
35 14346 LEQ}%ILE(IQE%) Ten Rounds | 12 LEGACY/COLUMBIA 86250/SONY (17 98 EQ/24 98 Y
3130 VARIOUS ARTISTS Sharp Dressed Men: A Tribute To ZTop | 7 a2 ARSI )
e

ACA 67036/RLG (12.98/18 98}
—

@ Aibums with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification for net shi
bol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more,
*Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape orices marked EQ, and all other CD prices, are equiva
age growth. Heatseeker impact shows albums removed from Heatseekers this week. # indicates past or present Heatseeker iitle. © 2002, VNU Business Media, Inc., and higlsen SoundScan

{Multi-Platino).

®

the RIAA multiplies shipments by the number of tiscs and/or tapes. RIAA Latin awards:

pment of 500,000 albun units {Gold). A RIAA certification for net shipment of 1 miltion units {Platinum). ® RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or O1amond sym-
>Cenification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Piatino] A’ Certification of 400,000 units
tent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
, Inc. Al rights reserved.
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S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 25 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 235
NUMBER 1" Week At fumber 1 12 | HANK WILLIAMS JR. A° cuse 77ss (5989981 Greatest Hits, Vol. 1| 419

— | RASCAL FLATTS A uvric STREET 16501 1/HOLLYWOOD (11.98/18.98! Rascal Flatts | 107 141015 | THE JUDDS  cugs 71965 (7 98/11 981 Number One Hits | 102
1 | DIXIE CHICKS A’ monument /sony 1298 Eoyisse) Fly [ 147 13 | TRAVIS TRITT A waBNERBROS. 46001/ WRN [10.98/17.98 Greatest Hits — From The Beginning | 285
2 | NICKEL CREEK @ sugas HILL 3309 (15,98 CO} 4 Nickel Creek | 81 116 | TOBY KEITH A mercusy sagg62111.98/17.98) Greatest Hits Volume One | 186
3 | DIXIE CHICKS @' MoNumMeNT 68195/50NY (1098 E0riz.08 Wide Open Spaces | 230 | 17/ |14 [JOHN DENVER ma0aCy £750 (5 /98] The Best Of John Denver | 208
6 | SHANIA TWAIN @' mencury sas003 (12 9818.98) Come On Over | 242 17 [ TIM MCGRAW A’ cuns 776 (7.98/11.98) Everywhere | 207
4 | BROOKS & DUNN A° 4niSTa NASHYILLE 18852/RLG (12 98/18.98) The Greatest Hits Collection | 249 /122 | GARTH BROOKS @ capio 57424 (19.38/26.98) Double Live | 188
5 | WILLIE NELSON @ L£GACY/COLUMBIA 63322/SONY (7.98 EQ/11.98) 16 Biggest Hits | 198 '] 18 | PATSY CLINE A MCa SPECIAL PRODUCTS 420265/MCA {2 98/6.98) Heartaches | 184
9 | FAITH HILL A’ waRneR BRODS. /AN (1298/18.98 Breathe | 137 19 | ALISON KRAUSS A’ r0UNDER 610325"/10M6 (11.98/17.95) 4 Now That I've Found You: A Collection | 275

10| GARY ALLAN A MCA NASHVILLE 170101 (11.98/17.98) Smoke Rings In The Dark | 133 F “20 — | LEE GREENWOOD 4 capiro osses 1198 co) American Patriot | 28

11| LEE ANN WOMACK 4° mcA NASHVILLE 170099 (11 98/17.98) | Hope You Dance | 109 20 | GEORGE JONES LEGACY/EP(C 63313 SONY (798 EQ/i1 98) 16 Biggest Hits | 89
7 | ALAN JACKSON A° ARISTA NASHVILLE 18801/RLG (12.98/18.98] The Greatest Hits Collection | 348 20 125 | TOBY KEITH A 0REAMWORKS 450209 INTERSCOPE (11.98/17 38 How Do You Like Me Now?! | 128

8 | JOHNNY CASH @ LeGACY/COLUMBIA 63/39/SONY (7 98 EC/11 98] 16 Bimest Hits | 168 24 | ROY ORBISON  (£GACY/MONUMENT 69738/SONY (7 98 £0/11.98) 16 Big_gest Hits 38

@ Ajbums with the greatesi salas yains this week. Catalog albums are 2-year-old titles that hav
ment of 1 million units (Platnum).
200,000 units {Platino). /A7 Certification of 400,000 units (Multi-Platino), *Astensk indicates LP is available. Most tape

RIAA certification for net stupmant of 10 millon units (Diamond). Numeral foliowing Platinum or Diamond symbol indicatas album's muki-platinum leve). For boxed sers, and double altums with a rinning Hime of
prices, and CD prices for BMG and WEA labels, are suggested lists Tape prices marked EQ, and all cther CO prices. are equivalent

e fallen below No. 100 on The Billboard 200 of rerssues of older albums. Total Chart Weeks column reflects combined waeks title has appeared on Yo? ’En%untry Albums and Tgp I’lil‘nulr\ur\,l {'l'alla\og L] Hecurd\gg I':umstrthssr; d(]l Amerdi/ca {RIAA) anﬂwf;uiun for r;e( sé\?Emem of 500,000 album units (Gold). A RIAA certitication for net ship-
minutes or more, the RIAA multiphes shipments by the number of discs and/or tapes, R atn awards: it i

| v ertification for net shipment of 100,000 units {Ore). A Cerfication of
prices, which are projected from wholesale prices. & indicates past Heatseeker ille. © 2002. VNU Business Medis, Inc., and Nielsen SoundScan, inc. Al rights reserved.
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SHLS PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & 3| PRODUCER (SONGWRITER) (MPRINT & NUMBER/PROMOTION LABEL | & &
R 1 Week At Number 1 31}33(32 I'M GONE Cyndi Thomson | 31
PWORLEY.T.LJAMES (K.RICHEY.C PROPHET) @ CAPITOL 77729
2|2 I'M GONNA MISS HER (THE FISHIN' SONG) Brad Paisley | 1 36| 38 LOOK AT ME NOW - ) Sixwire 2| 32
FROGERS (B.PAISLEY,FROGERS] @ ARISTA NASHVILLE 69152 S MANDILE {S.MANDILE,S MCCLINTOCK) WARNER BROS. ALBUM CUT/WRN
3l LIVING AND LIVING WELL George Strait 1 I 37(39 IF THAT AIN'T COUNTRY Anthony Smith = 33
TBROWN,G.STRAIT {TMARTIN,M.NESLER,T.SHAPIRD} © MCANASHVILLE 172238 B.TERRY {A SMiTH,J. STEELE) © MERCURY 172247
315 NOT A DAY GOES BY Lonestar==| 3 40142 FORGIVE Rebecca Lynn Howard ®| 34
- D.HUFF {S.DIAMOND,M DERRY} O BNABII34 | M WRIGHT,T.BRUCE (R.L HUWAHD'BRUCS" O MCA NASHVILLE 172242
6 110 THE GOOD STUFF Kenny Chesney 2| 4 g 39 | M MINE ALL MINE SheDaisy 35 g
e B.CANNON,N.WILSON,K CHESNEY (J.COLLINS,C WISEMAN} BNA ALBUM CUT 0 HUFF.SHEDAISY (K. OSBOAN,H.POOLE! LYRIC STREET ALBUM CUT
516 THE ONE GaryAllanw| 5 41140 COUNTRY BY THE GRACE OF GOD Chris Cagle = | 36
T.BROWN,M.WRIGHT (K MANNO B LEE) O MCA NASHVILLE 172232 '; . " RWRIGHT,C.CAGLE (C.CAGLE,M.J GREENE,B.WAYNE) © CAPITOL 77696
413 DRIVE (FOR DADDY GENE) Alan Jackson ®| 1 4352 MY TOWN Montgomery Gentry % | 37 ’
K.STEGALL (A JACKSON) O ARISTA NASHVILLE 69129 | B.CHANCEY {J.STEELE,R NIELSEN) COLUMBIA ALBUM CUT
8 112 COURTESY OF THE RED, WHITE AND BLUE (THE ANGRY AMERICAN) Toby Keith 7 ‘ 34|35 CHASIN' AMY Brett James 34
5 e J.STROUD, T.KEITH IT.KEITH) DREAMWORKS ALBUM CUT | D.HUFF.B.JAMES {B.JAMES, T.VERGES AR{STA NASHVILLE ALBUM CUT
719 MY HEART IS LOST TO YOU Brooks & Dunn 2| 7 3837 MINIVAN Hometown News | 37
K.BROOKS,R DUNN,M.WRIGHT (B.BEAVERS.C HARRINGTON} ARISTA NASHVILLE ALBUM CUT - RKINGERY.S WHITEHEAD {S.WHITEHEAD, R.KINGERY} VFR ALBUM CUT
10 [ 11 WHEN YOU LIE NEXT TO ME Kellie Coffey | 9 W 52— WORK IN PROGRESS Alan Jackson | 40
0 HUFF {K.COFFEY, THARMON.J.D.MARTIN| BNAALBUM CUT ¥ K.STEGALL (A.JACKSON} ARFSTA NASHVILLE ALBUM CUT
15 ‘ 18 LONG TIME GONE Dixie Chicks w| 10 45|45 SING ALONG Rodney Atkins 41
t‘ DIXIE CHICKS,LMAINES {0.SCOTT) MONUMENT ALBUM CUT I " THEWITT.R ATKINS {R.ATKINS THEWITT,B GAITSCH} CURB ALBUM CUT
12|14 | MISS MY FRIEND Darryl Worley 2| 11 _"
5 FROGERS,J.STROUD {T.MARTIN,M NESLER T.SHAPIRO} @ OREAMWORKS 450378
117 | DON'T HAVE TO BE ME ('TIL MONDAY) Steve Azar ®| 2 4 SOMEBODY LIKE YOU Keith Urban | 42
R VAN HOY {S AZAR.) YOUNG R.C.BANNON} @ MERCURY 172230 D HUFEK URBAN (K.URBAN,J SHANKS) CAPITOL ALBUM CUT
13117 TONIGHT | WANNA BE YOUR MAN Andy Griggs | 13 3]48| — THESE DAYS Rascal Flatts | 43
0 MALLOY (R RUTHERFORD, TVERGES) @ RCA 69132 =] M.BRIGHT,M.WILLIAMS RASCAL FLATTS {J.STEELE, D WELLS,S.ROBSON} LYRIC STREET ALBUM CUT
- Py — — B S— —
i 22126 UNBROKEN - AIRPOWER TimMcGraw | 14 47| 49 LIFE HAPPENED Tammy Cochran | 44
s B GALLIMDRE,J.STROUD,Y.MCGRAW {H.LAMAR.A RDBOFF) CURB ALBUM CUT o B.J.WALKER,JR. (PJ MATTHEWS, KK PHILLIPS} EPIC ALBUM CUT
14113 MY LIST Toby Keith 2| 1 8 44144 GOING AWAY : The Clark Family Experience 44
J STROUQ.TKEITH (T.JAMES,R.BISHOP) DREAMWORKS ALBUM CUT I ,_I | B.GALLIMORE.T MCGRAW (A CLARK) CUAB ALBUM CUT
16121 21 TEN ROUNDS WITH JOSE CUERVO < AIRPOWER » Tracy Byrd | 16 46| 47 CADILLAC TEARS Kevin Denney | 46 C
8 JWALKER.JR. (C BEATHARD.M HEENEY,M.CANNON-GOODMAN] RCA ALBUM CUT L REYNOLOS (L.SATCHER W.VARBLE) LYRIC STREET ALBUM CUT
[ 18 (20 | KEEP LOOKING SaraEvans | 17 42|36 DON'T WASTE MY TIME Little Big Town=| 33
S EVANS PWORLEY {S.EVANS,T SHAPIRG, TMARTIN} RCA ALBUM CUT B CHANCEY,LITTLE BIG TOWN (LIFTLE BIG TOWN, | KELLEY.C MILLS} MONUMENT ALBUM CUT
9|4 | SHOULD BE SLEEPING Emerson Drive®| 4 B 50|56 HARD CALL TO MAKE J. Michael Harter 48 7
JKING.J.STROUD {L.DREW,S.SMITHj} ® O DREAMWORKS 450362 o B.MEVIS {M.A SPRINGER.S.SESKIN} BROKEN BOW ALBUM CUT
20(19 HELP ME UNDERSTAND Trace Adkins | 18 51 J[ 53 GOOD TO GO Jeffrey Steele | 49
b D.HUFF [C.FARREN,S MACW HECTDR) CAPITDL ALBUM CUT I J.STEELE,S.BAGGETT {J.STEELE.C WISEMAN) MONUMENT ALBUM CUT
20]23|22 THE IMPOSSIBLE - AIRPOWER »- Joe Nichals | 20 58| — I'M IN THE MOOD Alabama | 50
o B.ROWAN (K LOVELACE LTMILLER) @ UNIVERSAL SOUTH 172241 D.COOK.ALABAMA (LANDERSON.R RDGERS) RCA ALBUM CUT
1124|123 BEFORE | KNEW BETTER Brad Martin ®| 21 54| 50 THAT'S WHY | SING THIS WAY Daryle Singletary | 50
B J.WALKER JR. {B.SIMPSON.D.LEE) EPIC ALBUM CUT 3 G.COLE {M.BARNES} AUDIUM ALBUM CUT
Ll . e . - U |- p—
25|25 OL' RED Blake Sheiton=| 22 0|58 MEMPHIS David Nail | 52
B.BRADODCK {M.SHERRILL,D.GO0OMAN.J BDHAN) & WARNER BROS. 16710/WRN K.STEGALL,J.KELTON {0.NAIL) MERCURY ALBUM CUT
L —l— o P — B o -
26|24 SHE WAS Mark Chesnutt | 23 49| 46 COUNTRY ROCK STAR Marcel 46
1 B.J WALKER.JR. {N.COTY,J MELTON} COLUMBIA ALBUM CUT B.GALLIMORE,MARCEL {M.CHAGNON.K. SAVIGAR) MERCURY ALBUM CUT
27|27 | BEAUTIFUL MESS Diamond Rio 2| 24 STRONG ENOUGH TO BE YOUR MAN Travis Tritt | 54
| J M.D,CLUTE.DIAMONOD RIO {S.LEMAIRE.C MILLS.S MINOR} ARISTA NASHViLLE ALBUM CUT B.J WALKEA JR.T.TRITT (TTRITT) COLUMBIA ALBUM CUT
ARVEEN e . — — -
28|28 \ AMERICAN CHILD Phil Vassar 2| 25 I THE BALL James Otto | 55
. B.GALLIMDRE,PVASSAR (PVASSAR,C WISEMAN] ARISTA NASHVILLE ALBUM CUT S.PARKER,PWORLEY (J.0TTO,P.J MATTHEWS K K. PHILLIPSH MERCURY ALBUM CUT
29|30 | WHERE WOULD YOU BE Martina McBride = | 26 I ¢ THE LAST MAN COMMITTED Eric Heatherly | 56
M.MCBRIDE,PWORLEY {R PROCTOR.R FERRELL) RCA ALBUM CUT E.HEATHERLY (H.HEATHERLY) OREAMWORKS ALBUM CUT
L 31[33 DARE TO DREAM Jo Dee Messina | 27 I 55} 54 ONE NIGHT IN NEW ORLEANS Blackhawk | 51
B.GALLIMORE,TMCGRAW {J.BACH,A FOLLESE). CURB ALBUMS CUT ! M.0 CLUTE,BLACKHAWK (R.GILES.T.NICHOLS.G GODARO} COLUMBIA ALBUM CUT
30|31 BARBED WIRE AND ROSES Pinmonkey 28 I i ] 59| — A LOT OF THINGS DIFFERENT Kenny Chesney 58
PWORLEY (S.LDCKE,M SELBY,T SILLERS) BNA ALBUM CUT N WILSON B.CANNGN,K CHESNEY (B ANDERSON,D.DILLON} BNA ALBUM CUT
32|34 SOMETHING WORTH LEAVING BEHIND Lee Ann Womack ®| 29 TELL ME WHERE IT HURTS Tommy Shane Steiner 59
M.WRIGHT,LA.WOMACK (B.BEAVERS,T.DOUGLAS) @ MCA NASHVILLE 172245 J.RITCHEY,FLIODELL (D WARREN) RCA ALBUM CUT
35|43 THICKER THAN BLOOD Garth Brooks | 30 A FEW SHORT YEARS Ty Herndon | 60 s
L AREYNOLDS {J.YATES.G.BROOKS} CAPITOL ALBUM CUT B.WATSDN.PWORLEY (S TILLIS.B YOMBERLIN) £PIC ALBUM CUT

@ Records showing an increase in detections over the previous week, regardiess of chart movement. Compiled from a national sample of airplay supplied by Nielsen Eroadcast Data System's radio track service. 147 Country Stations are electronically monitored 24 hours a day, 7 days a week Songs ranked by number of
detections Airpower awarded to songs appearing in the top 20 on both the Nielsen BOS Airplay and Audience charts for the first time with increases in both detecticns and audience. Titles below the top 20 are removed from the chart after 20 weeks. % Videoclip availabitity. Catalog number is for CD Single, or Viny) Singie if

CD Single is unavailabie. @ CD Single available. @ DVD Single available. @ CD Maxi-Single available. € Cassette Single available. @ Vinyl Maxi-Single availabte. @ Vanyl Single available. € Cassette Maxi-Single available. ©2002, VNU Business Media. Inc. All rights reserved. ‘
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36 Weeks At Number 1 112 UNBROKEN BY YOU AIC STREET 164048/HOLLYWOO0O Kortney Kayle

1 CAN'T FIGHT THE MOONLIGHT @ curs 7311 LeAnn Rimes 114 GOD BLESS AMERICA curs 7317 LeAnn Rimes

2 THE IMPOSSIBLE  universaL SOUTH 172241/UMAG Joe Nichols i17 HONEY DO 0REAMWORKS 450814/INTERSCOPE ) Mike Walker |

3 { SHOULD BE SLEEPING _0ReAVWORKS 450362/INTERSCOPE ] Emerson Drive ) A ROSE IS A ROSE  wercusy 172153 Meredith Edwards

4 WHERE THE STARS AND STRIPES AND THE EAGLE FLY 1vAiC STREET 164059/HOLLYW0OO Aaron Tippin D_S ROCKY TOP '96  0Ecca 1527400 NASHVILLE The Osborne Brothers |

S, GOD BLESS THE USA curs 318 Lee Greenwood 118 IT DON'T MATTER TO THE SUN/LOST IN YOU e capiroL seres Garth Brooks as Chris Gaines

6 OSAMA-YO' MAMA curs 73130 Ray Stevens 16 SOMETHIN' IN THE WATER _MONUMENT 79625/SONY Jeffrey Steele

7 THAT'S JUST JESSIE LYRIC STREET 164063/H0LLYWO0D Kevin Denney | 20| | ON A NIGHT LIKE THIS warNERBROS 16751/WRN Trick Pony

9 HOW DO | LIVE A° curs sz LeAnn Rimes — LEGACY MERCURY 172183 Neal Coty

8 AMERICA WILL ALWAYS STAND RELENTLESS NASHVILLE 5137°/MADACY Randy Travis 19 HOW DO YOU LIKE ME NOW?!  0REAMWORKS 150932/INTERSCOPE Toby Keith

11 NIGHT DISAPPEAR WITH YOU _LYRIC STREET 164050/HOLYWO00 Brian McComas 122 MEANWHILE BACK AT THE RANCH curs 13118 The Clark Family Experience

13 THE WAY YOU LOVE ME  WARNER BROS 16818/WRN Faith Hill 21 GIRL IN LOVE _coLumgiA 79648/SONY Robin English

10 ALMOST THERE  REPUBLIC/UNIVERSAL D15736/UMRG Gabbie Noten |, =} — | WANT YOU BAD  LuCKY 00G/COLUMBIA 79542/SONY Charlie Robison

@ Records with the greatest sales gains this week. ® Recording industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA cenfication for net shipment of 1 million units (Platinum), with muhimillion titles indicated by a numeral following the symbol. © 2002, VNU Business Media, Inc., and
Nielsen SoundScan, Inc. Al rights reserved.

30 www.billboard.com BILLBOARD JULY 6, 2002



www.americanradiohistory.com

NASHVILLE—In many ways,
Nashville is just as much Songwriter
City as it ts Music City, and, if there
is an epicenter of songwriting activ-
ity, it has to be the Bluebird Cafe.
There is always plenty going on at
the Bluebird, but the focus remains
all about the song.

Opened in 1982, the Bluebird

may have had humble ambitions as
an eatery in Nashville’s Green Hills
area, but music soon moved 1o the
forefront. “I had intended to be in
the vestaurant business,” siays Amy
Kurland, owner and tounder of the
Bhuebird. “I had worked in a lot of
restaurants, and P'm a cooking-
school dropout.”

Amy Kurland is the daughter of
arranger/musician Sheldon Kur-
land, and her musical (raining con-
sists of " 10 years of piano lessons
that did me no good whatsoever.”
And even though she knew music
and musicians, her hopes for the
Bluebird were primarily “10 open a
nice Green Hills restaurant with
music on the side.”

A key serendipitous moment
occurred when Bluebird bartender
Bob White suggested putting a stage
and bar into the mix. The stage
remains 8-by-12, although exren-
sions can take it to nine feet deep “in
a pinch,” Kurland says.

The Bluebird Cafte opened on
June 3, 1982, and by the second day,
Kurland says, music had become the
focus. “We did a good hunch busi-
ness, then the music started doing
well, and then musicians started call-
g wanting to play,” she says. “By
the middle of the second month, we
were hosting music six to seven
nights a week.”

The Jay Patien Band was the first
act to perform on the Bluebird
stage, and Patien, bandleader for
Crystal Gayle, has played every
milesione anniversary at the Blue-
bird since. “The first lew years, it
was more of a band kind of place,”
says Patten, a saxophonist. “We all
had the highest hopes for it. [ always
said at the time that Amy putting
this thing together was like a Mick-
ey Rooney movie—'Let’s start a
club? There was that kind of enthu-
siasm around it.”

The Bluebird soon gained a rep-
utation as a cool place to play. “Part
of 1t was, at the time, if someone had
astage and a mike in their basement,
people would come wanting to play
there,” Kurland says. “There just werew't many places to play
in Nashville at that time. It didn’t hurt that we had a good
location, good parking and a good sound systent.”

Within the realm of that music, the Bluebird gradually
became a haven for songwriters, lyrical craftspeople often
known well within their circles if not by mainstream music
fans. Kurland says a major turning point came when Kathy
Mattea parlayed performances at the Bluebird into a record
deal and mainstream success in the spring of 1983. “Kathy
did a Good Morning America piece around that time [taped]
at the Bluebird, which gave us some national press,” Kur-
land recalls. It was around that time that the Bluebird gave
up on the lunch business. “Over the next five years came a
slow shift 1oward focusing on songwriters.”

4104

SUTTES, |

IT STARTS WITH THE SONG
Akey element in the Bluebird becoming a gathering place
for songwriters came when writers Fred Knobloch and Don

20TH

A Casual Cafe Becomes A
Famous Songwriter Showcase

BY RAY WADDELL

Schlitz canmye up with the in-the-round format at the venue.
“That set-up is so perfect in this room,” Kurland believes.
“We found our niche and, little by little, became more of a
songwriter venue.”

Indeed, the Bluebird Cafe name has become forever
linked with songwriters, and more than 2,500 artists of most
genres and all levels of achievement have performed on its
small stage. “I would say if we have a mission statement, it
would be ‘we help songwriters’,” says Kurland. “I book song-
writers at every level, from the rankest amateur right out
of the moving van to Grammy winners and No. | hit writ-
ers. We celebrate songwriters.”

The list of performers at the Bluebird is a veritable who's
who of Nashville songwriters. According 10 Bluebird pub-
licist Mike Hyland, recent performers include Gary Bury,
Mark D. Sanders, Bill Lloyd, Beth Nielsen Chapman, Don
Schlitz, Bob DiPiero, Bernie Nelson, Keith Stegall, Jim Pho-
toglo, Danny Flowers, Angela Kasset, Kevin Welch, Tony

ANNIVERSARY

Arata, Kieran kane, Thom
Schuyler, Deborah Allen, Fred
Knobloch, Matraca Berg and Robert
Elis Orrall.

A big plus in finding room for all
levels of songwriters is the Blue-
bird’s use of multiple time slots.
The newest writers typically per-
form at 6 p.m. on Mondays, with
weekend night shows reserved for
the more established songwriters.
Everything in between is for every-
one in between. “For the ones that
need to be seen by a publisher, 6
p-m. on a Wecnesday is a good
showcase time, for example,” says
Kurland.

Today, Kurland books the song-
writers on Surday and the late-
evening shows; the early-evening
shows are booked by Barbara Clovd,
longtime oper-mike host at the
Bluebird. Early-evening shows are
free 1o the pubhc. Shows at 9 p.m.
charge a cover at the door of
between $7 anc $20, with revenue
going “‘straight into the musician’s
pocket,” says Kurland. “F'm just like
the movie theaters, I'm in the
popcorn-selling business.”

The menu at the Bluebird now
consists of primarily sandwiches and
beer. says Kurland: “We're really
proud of our imenu. We spent a long
time figuring aut what’s easiest o
eat while vou're listening to music.”

BOOKING THE BIRD

Capacity of the Bluebird is 105
people. Kurland says about three
nights a week she sees the crowd hit
100. “Our No. | marketing ool is a
mailing list of about 14,000 people
who get our wmionthly calendar. We
also e-mail about 5.000 people. We
can send an e-mail out on one-da:
notice.”

Artists are booked about eight
weeks i advance. Bookers trv to be
flexible, and -he Mondayv-night
open-mike concept is flexible by
design. “Our onen-mike is 15 years
old, and it comes from the old
Exit/In, one of the great songwriter
rooms fromn the late 1960s, early
"70s,” savs Kurland.

Cloyd’s locus is up-and-coming
writers. “I hook shows Tuesday
through Saturday, usually in-the-
round,” she savs. Those shows run
6:30 p.n. until 8:30 p.m., and there
are two ways an artist can get
booked.

“Ifit’s a local writer, Amy asks
everybody to start out by auditioning to play on the Sundav
night show,” savs Cloyd. “Auditions are this big, grueling
cattle call—about 60 people who'll do a verse and a chorus.
There’s a panel that gives a score, and Amy makes the final
call.”

If the fledgling writer isn’t local, thev can send a package
to Cloyd. “If somebody really blows me away, we can usu-
ally find a place for them,” she says. The Sunday shows typ-
ically feature 10 to 12 artists who play three songs, followed
by a special guest.

Since 1986, Cloyd has hosted the Monday open-mike
shows, a now-legendary tradition that has seen mainstream
artists like Garth Brooks and Kenny Chesney, along with
such hitmakers as Chuck Cannon, Brett Jones, Tim John-
son and Steve Leslie. “When [ got the job, I couldn't believe
how lucky 1 was, and I stll teel that way today,” says Cloyd.
“I leel like I'm a part of history.”

Conlinued on page 36
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The Bluebird Has Been A
Creative Hub For Songwriters,
Artists And Execs

BY DEBORAH EVANS PRICE

NASHVILLE—During its 20-year history, the Bluebird
Cafe has become known as the mecca for songwriters, a sup-
portive environment in which to hone their skills and show-
case their music. It’s also developed a reputation as a great
launchpad for both aspiring artists and hit songs.

“It’s definitely a rite-of-passage kind of spot. It’s the vor-
tex of songwriting in the songwriting capital of the world,”
says singer/songwriter Beth Nielsen Chapman, acknowl-
edging the Bluebird’s impact. “It’s definitely influenced my
songs being heard by artists. It's like an underground mega-
phone.” Garth Brooks, Kathy Mattea, Trisha Yearwood and
many others have used the Bluebird as a springboard for
their artistic ambitions, as well as a place to find great songs
to record. For singer/songwriters like J. Fred Knobloch,
Beth Nielsen Chapman and Liz Hengber, the Bluebird has
provided a forum to showcase their songs for artists, A&R
execs and producers.

DEALMAKER

Bluebird founder Amy Kurland is proud of the Bluebird’s
reputation for showcasing new talent and speaks fondly of
the club’s alumni. “The very first one, of course, was Kathy
Mattea,” says Kurland. “We were just a brand-new business.
Kathy had moved here from West Virginia and was work-
ing at the Country Music Hall of Fame. She was showcasing
her band, and she got a record deal, but the most significant
thing that happened
for her and us both
was that Good Morning
America came to Nash-
ville in the spring of
1988 and did one of
those pieces about
Nashville. They want-
ed to show a young
artist who was just
about to break. They
chose to do it on Kathy,
and she chose to do
that from here at the
Bluebird. It was great, because it was the first piece of
national television [exposure] we had. People got the idea
that ‘Oh there’s the place to go in Nashville to play and get
your record deal.’ T have really tried to keep that piece of
mythology up and going ever since: ‘Come to the Bluebird,
get a deal!™

That’s just what happened for Garth Brooks. In the newly
published The Bluebird Cafe Scrapbook, Brooks shares how
important the famed venue has been to his career. After
having been passed on by seven major Nashville labels,
Brooks recalls feeling dejected and not really wanting to
play at the Bluebird in a Nashville Entertainment Assn.
showcase that he had previously committed to. His man-
ager, Bob Doyle, encouraged him to perform because “any
chance to play at the Bluebird was to be taken advantage
of.” Brooks was scheduled to perform seventh out of nine
writers, but the writer in the second slot didn’t show, and
they asked him to go on second. “Lynn Shults of Capitol
Records was there to see the guy who never showed up,”
recalls Brooks. “He saw Garth Brooks instead. When my
performance was over, Lynn was waiting off stage. What he
said to Bob and me would change my life forever. He said,
‘Maybe we missed something here. Come to the label tomor-
row. Let’s talk.””

The rest, as they say, is history. Brooks signed with
Capitol, and he says that’s just one of several “gifts” the
Bluebird gave him. “The Bluebird had already given me

Continued on page 34

Garth Brooks, live at the Bluebird

Q&A With Amy leurlgnd

How The Bluebird Founder Hatched And Nurtured A Musical Showcase

s a successful businesswoman, Bluebird Cafe owner

Amy Kurland’s sharp mind comes as no surprise.

What may be more unexpected is her sense of

humor, which was often in evidence as she sat down
with Nashville bureau chief Phyllis Stark for a one-on-one
conversation about the club’s stellar past and promising
future.

After graduating from George Washington University,
Kurland began working in restaurants in the Washington,
D.C., area. Returning home to Nashville in the late "70s,
she started operating a downtown pushcart, which evolved
into a lunch stand. Then, 20
years ago, she opened the Blue-
bird Cafe in an unlikely shopping
center on a busy street in
Nashville’s Green Hills section.
Originally intended to be a gour-
met restaurant, the club has
evolved into a songwriters” haven
where more than 2,500 per-
formers take the stage each year.

The Bluebird is celebrating its
20th anniversary. Did you ever
think it would last this long?

I didn'’t think past the idea that
I could have some fun and games
with my musician and drinking
friends.

Where did the idea for the club
come from?

I wanted to be in the restaurant
business. That was inspired by
my eating friends.

Why did you call the club the
Bluebird Cafe?

I had thought of a few names. One was Grandma’s Money
[since that's where the original financing came from]. It’s a
darn good thing I decided to call it the Bluebird because
sometimes people will recognize me [around town] and yell,
“Hey, Bluebird.” I'm glad they're not yelling “Hey, Grand-
ma.

Were you surprised to recently win the Academy of Coun-
try Music Award for Club of the Year? And why did it take
20 years to win?

I don’t think it ever occurred to them before. ACM is West
Coast— and large club-based. [But winning this year] was
very good timing.

[In a letter Kurland circulated to subscribers of the club’s
newsletter after learning of the ACM win, she sent her thanks
out to “thousands of songwriters, starting with Don Schlitz;
my staff through the years; [and] our great audiences who
really know how to ‘shhh’ and listen to the music.”]

The Bluebird has been featured on TV shows 48 Hours
and Good Morning America. What were some of the other
big vehicles for exposure?

My earliest favorite was when we got in National Geo-
graphic. They did a piece on Nashville and mentioned us,
[but] probably the wackiest one was when they did a piece
on me in Playgirl magazine.

Harper Collins recently published The Bluebird Cafe
Scrapbook, which you co-authored. What was the genesis
of that idea?

My first cook and old friend Mark Benner came up with
the idea. It had to do with [him] living in Colorado and real-
izing that, even in a town of 500 people, people had heard

of the Bluebird. He thought we should do a cookbook. 1
sent out letters [to artists, songwriters and musicians] ask-
ing for stories and recipes, and the stories were so much
better than the recipes. So, on the second round of letters
we stopped asking for recipes. The stories were so fantastic
in how they spelled out the history of the Bluebird.

What is the usual reaction of people walking through the
door of the Bluebird for the first time?

The first words out of everyone's mouths are ‘I thought
it would be bigger.” Even with the TV show [Live at the Blue-
bird on the Turner South network]
showing it, they still think it will be
bigger.

And there is a certain fear when
people get here [that they have to
be reverential]. They have to sit
down and soak up the ambience
before they realize it’s a comfort-
able place.

So the club’s capacity is...
One hundred and five, with one
or two still standing.

And how many employees do you
have?
Twenty-seven.

How long has the TV show been
airing?

We're coming into season four.
[Turner South is] in 5.5 million
homes in six Southern states.

But not in Nashville yet.

We're working and praying and
keeping our fingers crossed [that the network will be added
to cable systems here].

How many CDs have you put out so far as part of the Live
at the Bluebird Cafe record series, your joint venture with
the Koch-distributed American Originals Records?

It’s up to eight at this point after two years.

And how did the series start?

Really for my own fun we started taping all the shows
here, first on cassettes then on digital :ape when someone
gave us a free DAT recorder. I always thought that if we
could get clearances on the songs we could make some ter-
rific records.

You occasionally book shows for senior citizens and for
children?

Yes. If somebody has a nice manner that can do original
music for children [we book them]. Kids are perfectly open-
minded about [songs about] snakes, pancakes, pizza and
dinosaurs.

The film The Thing Called Love was set in the Bluebird.
How did you feel about being portrayed by K.T. Oslin?
I keep a low profile about being K. T. Oslin.

What was the experience like of being a consultant to that
film?

It was a tedious time. To start with, the idea of going to
Hollywood sounded like it might be the most glamorous
two or three weeks of my life. It [was] the least glamorous.
They put us in a Howard Johnson’s hotel. They were not
very interested in my opinion. They let me show them how

Continued on page 38
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FOR 20 YEARS, THE BLUEBIRD CAFE
HAS BEEN TURNING AMATEURS
PROFESSIONAL GRADE.

Yukon, Denali, Sierra, Envoy and GMC logo are registered trademarks of General Motors Corporation. ©20:02 General Motors Corp. All rights resarves

THE 2002 AT GMC, WE RECOGNIZE THAT EVERY PROFESSIONAL WAS ONCE AN
YUKON DENALI XL. AMATEUR. THAT'S WHY WE'RE PROUD TO BE THE OFFICIAL VEHICLES OF
THZ BLUEBIRD CAFE. WE'RE ALSO PROUD THAT AN ESTABLISHMENT
FAMOUS FOR DISCOVERING THE BEST RECOGNIZES THE TALENT THAT

THE 2002
SITERRA DENALI.

GOZS INTO ENGINEERING A GMC TRUCK. FROM THE YUKON DENALI'S B{G
VORTEC™ ENGINE WITH 355 LB-FT OF TORQUE TO THE SIERRA DENALI'S
QUADRASTEER™ BY DELPHI TO ENVOY'S SEAMLESS BODY-ON-FRAME

THE 2002 STRUCTURE, GMC TRUCKS ARE DEFINITELY BREAKOUT PERFORMERS.
ENVOY. GET THE WHOLE STORY AT GMC.COM

CHECK ONE OUT FOR YOURSELF AT YOUR LOCAL GMC DEALER. ' OFFICIAL VEHICLES OF THE BLUEBIRD CAFE.

GMC WE ARE PROFESSIONAL GRADE:
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SUCCESS STORIES
Continued from puge 32

probably the most important night of my career. Looking
back now, it doesn’t surprise me that it also gave me my
favorite song of my career,” he savs, recalling the first time
he heard Tony Arata perform “The Dance.” “I could not
picture my life without the song “The Dance’ or the song-
writer, Tony Arata. The Bluebird introduced me to both.”

The Bluebird has introduced
many songs and songwriters over
the years. “The Bluebird is a
landmark for any aspiring singer
and/or songwriter 1 Nashwille,”
says Trisha Yearwood. “1t was one
of the first places I heard aboul
when I moved to Nashville back
in 1985. It has always been a
great place to go hear live music
and hang out with writers. Early
on, the Bluebird was important
for me because I did a showcase
there right after I signed with
MCA for the entire label 1o get to
know me.’

‘Playing the Bluebird for a songwriter is as exhilarating
as a new country artist playing the Ryman Auditorium [the
famed Nashville venue that was home to the Grand Ole
Opry] for the very first time. It's a similar kind ol feeling,”
says Sony/ATV Music Publishing VP Woody Bomar, who
performed there as a songwriter himselt'in the inid-'80s. “I
live about a block and a half from the Bluebird, and I just
walk over, but I would travel across the country 1o play at
the Bluebird.’

SHOWCASE SURPRISES
Artists and executives who come to the Bluebird looking

Fred Knobloch, Thom Schuyler and Craig Bickhard:

lor something or someone specilic olten go home with
more than they'd bargained for. “A publisher or record label
[executive] will come to see one person and notice some-
body else,” Kurland observes. “That’s the whole beauty ol
being an opening act or being part of the group show. We
do a lot of shows that are designed to bring in people so
they can see multiple acts at the same time. That, I think,
is what works. The other thing that works so nicely—cven
more than artists getting discovered here—is songs getting
discovered here. An artist will
come down to see the guy who
wrote his last hit. While he’s here
in the room, he’ll hear something
that he wants to record next.
There really is a lot of song-
plugging going on.”

A concept that has become syn-
onymous with the Bluebird is the
club’s famed “writers in the round”
performances, where several song-
writers sit 1 a circle swapping sto-
ries, humorous jabs and songs.
Singer/songwriter |. Fred Knob-
loch created the first in-the-round
experience with songwriting pals
Thom Schuyler, Paul Overstreet and Don Schlitz. “After a
gig one night, Amy was upset that people were talking in
the back by the bar because it was so far away from the
stage,” recalls Knobloch, whose songs have been cut by Faith
Hill, George Strait, Ray Charles and Kenny Rogers. “I said,
“Why don’t we just set up in the middle of the room? They
alt kind of looked at me like they were staring into the eyes
of a chicken. The next gig we (ried it. We set up on short ris-
ers in the middle of the room. I remember you had to watch
leaning back in your chair because you might fall all the way
over. But it went great. Everybody was quiet, and things
happened. We played on each other’s songs. We harmo-

nized in paris we hadn’t harmonized on before. We did
funny bits. [t just clicked. The only thing we've changed
since then is that we don’t sit on the risers. It just took off
{rom there.”

The in-the-round experience is pari of the Bluebird mys-
tique. “IUs personal. When you're sitting amongst people,
they're afraid (o be rude,” Knobloch says. “It’s very inti-
mate.”

That quiet, reverent atmosphere fosters a great environ-
ment for artists and producers to discover songs. “Irisha
Yearwood came out to hear us, and 1 played ‘A Lover is For-
ever’ that I'd written with Steve Goodman, and she heard
that,” recalls Knobloch of the song Yearwood cut on her
Everybody Knows album.

Nielsen Chapman has a similar story. “Garth Fundis had
Trisha Yearwood come in one night when 1 was playing in
the round,” she recalls. “Irisha heard ‘Down on My Knees’
and ended up recording it. I've had that happen several
times—where someone heard a song there and ended up
recording it or telling someone else about it.”

Publishers and writers often form long-term relation-
ships from Bluebird introductions. “I found Sieve Seskin
at the Bluebird,” says Bomar. “We wound up with about a
12-year publisher relationship that resulted in many, many
hit records. The first time [ saw him was at a Sunday-night
writer’s night at the Bluebird. I remember it vividly.”

Songwriter Liz Hengber's initial Bluebird experience
came as a waitress. “The Bluebird was the cool place to work,
and 1 wanted to work there for the connections,” says Heng-
her, a Brooklyn native who moved to Nashville in 1986 and
has since penned numerous hits, including Reba McEntire’s
“For My Broken Heart,” Andy Griggs’ “She’s More” and
Clay Davidson’s “Unconditional.”

In addition to waitressing, Hengber began sharing her
songs. “I did perform there,” she vecalls. "Amy was always
good about encouraging me to do the open-mike night and

Continved on page 36
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Dear fimy,

Thanks to you, and the Bluebird (afe, for giving
me a place to play for the past ol years.

|ove,
Bob DiPiero

“Laugh” Live at the Bluebird Café
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Now that we have your attention...

Turner South congratulates
Amy Kurland and The Bluebird Cafe
on 20 years of great entertainment.
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EXPERIENCE AGAIN MAGICAL EVENINGS AT THE BLUEBIRD
Never been there? Here’s your chance to know what you’ve been missing.

American Originals Records™ presents
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AT THE BLUEBIRD CAFE
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LIVE AT THE BLUEBIRD 20th Anniversary Album, VOLUME 1

LUCINDA WILLIAMS, PAM TILLIS. KIM RICHEY, MIKE REID,

KATHY MATTEA. BILLY DEAN, SUZY BOGGUSS, AL ANDERSON.
VICTORIA SHAW. DON HENRY, CHERYL WHEELER.
HARLEY ALLEN, JONELL MOSSER. MICHAEL JOHNSON
AND MORE.

AMERICAN
ORIGINALS

AmerianOriginalsCDS.com

ANNIVERSARY SUPPLEMENT

MW americanradiohistory com

BLUEBIRD CAFE: 20TH ANNIVERSARY

SONGWRITER SHOWCASE

Continued from page 31

FLYING HIGHER

Today, the Bluebird has grown into a bit of a cottage
industry. In 1999, cable network Turner South began tap-
ing weekly shows, Live al the Bluebird Cafe, with the series set
to begin taping a fourth season this summer. In September
2000, a new independent label, the Live al the Bluebird Cafe
record series, in a partnership with Awerican Originals
Records, debuted. Distributed by Koch International, the
label has released CDs of Bluebird pertormances by Michael
Johnson, Don Schlitz, Fred Knobloch, Angela Kasset and
Jelly Roll Johnson.

Kurland says that these are exciting times for the Blue-
bird: “We feel we’ve made the most out of the place, with a
TV show, record label, book, and being named Academy of
Country Music’s Club ol the Year.”

The Bluebird live concept has also transcended state bor-
ders. The Swallow, a small club in Roswell, Ga., has started
a Bluebird night, booked by Kurland and her stafl and {ea-
turing Bluebnd regulars. In the future, Kurland would like
10 see lhe Bluebird hit the road in a conceptual concert tour.

Longtime observers are often in awe at how the concept
has grown. “I’'m amazed we made 1t this far,” says Patien.
“I'm flabbergasted. 'm still on the road, and people know
about this place everywhere we go.”

Perhaps the most rewarding aspect of Kurland’s tenure
at the Bluebird has been the venue’s philanthropic efforts.
In 1987, the venue began hosting the monthly “Milk and
Cookies Concerts” for pre-school children. Later, the “For
Seniors Only” monthly concerts began.

“When you have success in business, you should make use
of it not just for your own ends, but to make the world a
better place,” says Kurland.

In the meantime, Kurland admits the Bluebird’s success
has exceeded even her most ambitious expectations. “I 1eal—
ly went into this pretty naive, looking to have a good time,”
she says. “At 26 years old, I don’t l\now it dnyl)ody 1s seri-
ously looking at the future. It was more about just trying to
have fun.”

And it has been fun, she says, although certainly not exclu-
sively so. “We have the same problems any small business
has, like broken plumbing, roof leaks, employees not show-
ing up,” she says. “It’s not all flowers and bubbly—it can be
a real pain in the ass. But this has certainly gone way past
anything I could liave thought of or dreamed about.” M

SUCCESS STORIES
Continued from puge 34

the writers’ nights, even if' | was waiting tables. I'd put my
tray down, do a number and go back to waiting tables. The
Bluebird is an incredible place. It's a throwback to what the
'60s must have been like in Greenwich Village.”

Though Nashville is primarily known as a country-music
town, the Bluebird is home to songwriters from all genres.
“When I've been in there, Donna Summer has been in
there. Leon Russell has been in there,” recalls Nielsen
Chapman, who says one ol her favorite nights at the Blue-
bird was when Bonnie Raitt accompanied her to hear Mike
Reid, Hugh Prestwood and Gary Nicholson. “It’s been an
amazing melting pot of many, many musical styles and tra-
ditions. It’s not just one kind of music. It’s centered around
acoustic music, but it runs the gamut.”

Yearwood agrees. “What [ like is that it’s still focused on
music and artisiry,” she says. “You get to hear all kinds of
music there. It's an intimate way to hear your favorite writ-
ers and artists. I think Amy Kurland and the Bluebird are
true {riends to those writers and artists. As much as our
business changes and as much as trends come and go, 1
think the Bluebird will be a place we can count on to stay
the same. I hope in 20 years I can walk in there and still get
that casual, intimate feeling that it has today.”

Knobloch sees the Bluebird occupying a special place in
Nashville’s history. “To me, it’s like the Ryman [Auditori-
um] of our generation,” he says. “I think as much history
1 happening out of there. The same quality of music is hap-
pening out of there as came out of the Ryman in the early
days of the Grand Ole Opry. I'm not domg that to stake a
claim for our generation; I just think it's true.” |
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AMY KURLAND Q&A

Continued from page 32

to twirl cockrail napkins and plug in a sound board, anc
that’s it. I (ried very hard to consult them out of cowboy hats
[to no avail]. As they kept saying over and over, “It’s not a
documentary.”

So it was actually shot in Los Angeles?
They filmed the exteriors here and replicated the interi-
or on a soundstage in L.A.

What did you think of the finished film?

It's a little bit painful to watch. I wish that it would have
been a little bit better movie... [But] I was thrilled that it
happened. I thought the Bluebird scenes were very well
done. I was not pleased with the broad generalizations they
made about Nashville and our cowboy attire and [that] our
favorite Friday night activities were roping steer. But, as far
as the Nashville scenes go, and the whole songwriter aspect
ol'it, I liked that very much.

Looking back over the past 20 years at the club, what are
you most proud of?

The list of artists [who have performed here] is one that
I'm very proud of. Trisha Yearwood came in with Pat Alger,
singing in his band. Kathy Mattea was the first artist who
got signed while working here. Alan Jackson showcased
here, but I can’t lay claim to him. Kenny Chesney played
here regularly on open-mike nights. SKO was playing here
as an act and got signed out of here. The Bluebird is the
place Pam Tillis’ career got revitalized. Indigo Girls played
here when they were just a folk act in Atlanta.

IU's just nice to be able to participate in other people’s suc-
cess.

You’ve got to feel good about what you’ve facilitated for so
many people’s lives.

I wish very much I could write, sing or play an instrument,
because I certainly love music. If I have gotten to be in the
music business in some way, and be part of the creative
process of entertaining other people, that’s wonderful.

Some of the [artists’] lives have changed, but we disap-
point some others and send them back home and tell them
to go ahead and finish their accounting degree.

I'll bet you’ve seen it all in the past 20 years.

I've seen many phenomenal moments, like when Tony
Arata played “The Dance” for Garth Brooks, and Garth said
that if he ever got a record deal, he wanted to record that
song. That song made Garth’s career, really, put him way on
the map. Or when Bonnie Raitt sang “I Can’t Make You Love
Me” and nobody took a breath through the whole thing.

The Bluebird is a great place to play the songs that are
not pitchable, [many of which have gotten cut anyway and
have gone on to become hits, such as Kathy Mattea’s
Grammy-winning recording of “Where’ve You Been”].

Garth Brooks has always had a unique relationship with
the Bluebird.

It started out the way anybody else does here. He came
out and played some open mikes. He continued to play until
he did a showcase here and got signed to Capitol Records.
He has been as loyal or more loyal in claiming the Bluebird
as part of his story [as any other artist.]

What are your goals for the future?

A Bluebird tour of Southern clubs is my dream goal. With
the Turner South connection, we can [take songwriters] to
150-seat nightclubs in Turner South markets and [make it]
a good night.

What are some of the things that have contributed to the
club’s success?

I think I've had wonderful stall over the years that love
music and have made [those] who come here (o play feel at
home and comfortable and appreciated. We have very lit-
tle in the way of niceties. We don't have dressing rooms. We
never give out a free drink. We don’t have a vegetable tray
or anything like that, but we are able (o provide pcople who
play here with a truly respectiul and loving audience. I think
that’s why they keep coming back. ]
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BACK TO BALLADS: After recording
the copla album A Tu Vera and tour-
ing worldwide with her copla specta-
cle for more than two years, Spanish
diva Isabel Pantoja has returned to the
genre for which she is best-known—
ballads. Her upcoming disc is pro-
duced by Roberto Livi and slated for
an October release on Universal.

PANTOLA

“I missed doing ballads,” Pantoja
says—although she notes that her spe-
cialty is the traditional copla. “There
comes a time when you need a change
—you need new songs.” She adds that
for the first time on this disc, she has
“dared” to sing a vallenato.

The album is daring in other ways,
too: Pantoja recorded it in Miami, mark-
ing the first time she had left Spain to
work on an album since 1985. “Among
other reasons, I'm afraid of airplanes,”
she admits. “So, here I am, waiting for
everything to turn out well.”

In the meantime, Universal has re-
leased a greatest-hits album, Grandes
FEXxitos, that compiles Pantoja’s hits for
Universal and BMG and includes her
renditions of works by the likes of
Manuel Alejandro, Roberto Livi, Juan
Gabriel, and José Luis Perales. The
album will be available in the Latin
region, including the U.S.

PROVIDING A LINK: Latin Music Ar-
tists (LMA), a new company that links
unsigned artists and writers with
labels, publishers, and film and TV
supervisors, has launched in Los Ange-
les, aiming to serve the Latin music
market. LMA works by collecting
affordable fees from members and then
hooking them up with various record
companies, publishers, managers, and
film and TV supervisors who place
monthly requests through LMA. “It’s
definitely a proven, successful business
model,” says LMA co-founder Issa Wil-
son, pointing to companies like Taxi,
which has thousands of members and

by Leila Cobo

Latin market is getting big enough
where this sort of thing is needed.”
Wilson worked at EMI Music Pub-
lishing and then Taxi before founding
LMA with Claudia Arteaga. Wilson and
Arteaga screen material before passing
it on to potentially interested parties.
No additional fees are charged to
members, even if they end up cutting
a deal. Additional information can be
found at latinmusicartists.com.

‘MAN’ STAYS: After regaining the No.
1 spot on the Hot Latin Tracks chart
with “Quitame Ese Hombre” (Take
That Man Away) and remaining in the
top 10 of the Latin Albums chart (sit-
ting this week at No. 6), Pilar Mon-
tenegro is set to spread her wings with
Univision Music Group (UMG) album
Desahogo. According to her manager
and husband, Jorge Reynoso, the
album is slated for release in Brazil and
will also be launched in Spain this Sep-
tember through a joint venture with
Universal (which distributes UMG
product outside of the U.S. and Mexi-
o) and MuXXIc. In Mexico, the album
is now released through UMG's new
offices there, after being originally
released by Universal.

In other chart news, Montenegro
labelmate Jennifer Pefia holds firm at
No. 4 following her debut on the Top
Latin Albums chart with her strong
Libre, while Universal’s Juanes drops
to No. 3 after four weeks at the No. 2
spot that Chayanne now occupies.
Thalfa remains at No. 1, while Alexan-
dre Pires rises to No. 7.

IN BRIEF: Miami’s South Beach venue
BillboardLive is hosting a new month-
ly event, A Date With Fame, which will
showcase unsigned Latin singers and
songwriters. A Date With Fame is
organized by Antonio Almeida, pro-
moter Alejandro Ferllen, and Marco
Laureti, who publishes biweekly enter-
tainment newspaper £/ Popular. The
showcase will take place on the last
Wednesday of every month and is open
to the public, though outreach is being
targeted at industry executives.. . . Puer-
to Rican alt-band Icaro Azul performed
June 21 at new talent fest Mob Fest in
Chicago. The band, which is promoting
album Y La Noche Gritaba (And the
Night Screamed), was invited to the
event after talent scout Rorrie Valdez
caught it live at a showcase during
May’s Billboard Latin Music Conference
... Colombia’s Sonora Carruseles is
proving a perennial favorite in the U.S.,
where it launched its second tour in six
months. The hard-hitting salsa group

BY LEILA COBO

MIAMI—When Sony Discos intro-
duced its newest male balladeer at a
company showcase several months
ago, audiences saw a new artist but
not a new name.

At 23 years old, Alejandro Mon-
taner is the latest arrival in the com-
petitive field of male pop, but he car-
ries with him a precious commodity:
the Montaner name, inherited from
his father, crooner/songwriter Ricar-
do Montaner. And far from feeling
pressured about his surname, Mon-
taner embraces it.

“I won’t allow anyone to give me
that pressure,” says Montaner,
whose debut album, Todo lo Que
Tengo (All 1 Have), is due July 2 on
Sony Discos. Produced by Alejandro
Jaén, the album takes its title from a
Jaén song of the same name.

“My dad made this last name, and
it’s a trademark,” Montaner explains.
“And it’s helped me, and I don't feel
ashamed to say it. On the contrary,
what pride I feel.”

With his recording debut, Mon-
taner has joined at least two other
families—those of Vicente Fernan-
dez and Julio Iglesias—where fathers
and sons have recording careers.
Montaner’s brother, Héctor, is also
signed—to Universal Music Mexi-
co—and dad Ricardo is on Warner.

MORE THAN A NAME

But Montaner has far more to
offer than simply his pedigree on
this straight-ahead ballad album, for
which he co-wrote three tracks and
fully wrote three others. Eminently
romantic in content and highly
melodic in sound, the songs show a
gift for composition. But as it turns
out, writing and singing—at least at
a professional level—are relatively
new to Montaner. Although he grew
up surrounded by music, he never
had the urge to hog his father’s spot-
light, and when he finished high
school, he opted to go for a degree
in music business and marketing.

“It had more to do with stage
fright,” confesses Montaner, who
would occasionally sing in pubs with
friends. “In fact, there’s a story my
mom always tells. I would imitate
John Travolta and EI Puma. We had
a house on the beach, and we always
had guests. And I would set up a
stage, put out chairs, and use the
broom as a mike. And I would sing—
with my back to the audience!”

But the notion of facing the audi-
ence nagged at Montaner, and after
finishing college, he decided to
record a demo and test it on his
most demanding critic: his father.

Unbeknownst to his family, Mon-
taner recorded “Dimelo” (Tell Me),
an old song by Venezuelan singer/
songwriter Ilan Chester, and gave it
to his dad for Christmas.

“I told him, ‘Listen to this. This is
what I want to do with my life. |
want you to be honest with me. If
you don’t like it, I have a degree [in

[IR%)

Sony
Discos’
Montaner
Bets ‘All

0n uccess

He steered him toward his own
manager—Topy Mamery—and six
months later, late last year, Mon-

taner had a record deal.

Sony Discos chairman Oscar
Llord says, “We’re proud to have
such a charismatic and talented
young artist. I'm convinced that he
will become the new pop music rev-
elation this year.”

The disc also includes a Ricardo
Montaner track—which he also pro-
duced—as well as “Dimelo,” the song
that got Montaner his album deal.

Sony, which sees in Montaner a
blend of talent, looks, and name, is
banking heavily on a strong debut.
“I really believe he’s a true artist,”
Sony Discos senior director of mar-
keting Maria Elena Guerreiro says.
“He’s a young man in his early 20s
who writes, has a beautiful voice,
and comes from an artistic family,
so he knows what this is all about.
And he wants to work. It’s hard to
have that many things going for
you. And he has a lot of heart. 1
think you need a lot of heart to make
it in this business.”

Following the official launch of
the album July 2 in Puerto Rico,
Montaner will begin full-fledged TV
and radio promotion. The first pro-
motional focus will be in Puerto
Rico and major U.S. Latin markets.

It’s good timing for Montaner,
who is starting to feel decidedly
more comfortable onstage and that
he has found his place in life. “Music
has always been in my life,” he says.
“Denying it would have been—well,
if I'd been a doctor, it would have
been a huge contrast.”

|

Javier Montes.

In Puerto Rico: Billy Fourquet has been promoted to the newly cre-
ated position of VP of programming for SBS Puerto Rico. Four-
quet, who was previously morning-show personality at La Mega,
has worked for 23 years in radio, both as a DJ and producer. SBS
holdings in Puerto Rico include Estereotempo (Latin ballads), Cima
{English-language music from the '80s), Cosmos (Latin rock), Z-
93 (salsa), and La Mega {(English top 40) . . . This month, Gilberto
Santarosa kicked off his Emociones (Emotions) tour. It took him
to the Dominican Republic June 14-16 and will stop in Europe July
12-20, moving on later to New York and Puerto Rico. Santarosa
turns 40 in August and celebrates 25 years in music with the release
of his 16th album, which includes songs penned by Kike Santander,
Victor Manuelle, Domingo Quifiones, and Son by Four member

In Mexico: José Manuel Figueroa, Joan Sebastian’s oldest son, will
release A Caballo (On Horseback), an album for which he combines
ranchero and banda sounds. To support the disc, set for release on
Universal, Figueroa will kick off a tour in August featuring a
“Jaripeo” show—the traditional Mexican discipline of singing while
riding horses. Figueroa will also tour the U.S. in July and has said
that by year’s end, he plans to start working on a crossover album
with Molotov, among other rock bands, in a similar vein to Celso
Pifta’s work with alternative bands.

In_Colombia: HOB TV & Eventos, the promotion firm organizing
the June 18 Hombres G concert in Colombia, has announced that
a percentage of revenue from the Spanish group’s and fellow per-
former Alex Syntex’s shows will go directly to the International
Red Cross. It will use the proceeds to help the residents of Tun-
Juelito in Bogotd, an area that was recently flooded by rainstorms.

itina...

RANDY LUNA

TERESA AGUILERA

provides the same kind of service for  is performing 16 dates in clubs and fes- | something else anyway]. GUSTAVO GOMEZ
the mainstream market. “[Now], the tivals throughout the U.S. But Ricardo Montaner loved it.
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