
Timothy White, 1952-2002: 
A Death In The Family 

BY MELINDA NEWMAN 
Timothy White, Billboard edi- 

tor in chief since 1991, died sud- 
denly of an apparent heart attack 
June 27, just as the magazine was 
going to press. He was 50. 

Timothy collapsed in an eleva- 
tor in the Billboard offices at 770 
Broadway in New York and was 
rushed to St. Vincent's Hospital, 
where he succumbed. Timothy is 
survived by his wife 
Judy Garlan, his 10- 
year -old twins Chris- 
topher and Alexander, 
and seven siblings. 

Born on Jan. 25, 
1952, in Paterson, 
N.J., to John Alexan- 
der and Gloria White, 
Timothy had a bound- 
less passion for music 
and its creators that 
filled the pages of 
Billboard. During his 11 years at 
the magazine, he brought many 
innovative changes, including the 
birth of the Century Award, Bill- 
board's highest honor, which was 
annually bestowed upon an artist 
for creative achievement. 

Adamant that Billboard cover 
not only the most acclaimed or 
famous artists, Timothy always 
saved room in its pages for new 
acts about whom he or staffers 
expressed enthusiasm, often giv- 
ing them equal footing with in- 
dustry giants. Among the columns 
intended to champion artists 
outside of the mainstream that 
were created during Timothy's 

time at Billboard are Continental 
Drift, dedicated to unsigned 
artists, and Heatseekers, which 
highlights acts that have never 
appeared in the top half of The 
Billboard 200. 

He regularly wrote about un- 
sung artists in his column, Music 
to My Ears, and was a fearless 
advocate of artists' rights. He 
often served as the industry's 

moral compass by 
tackling controversial 
music -business issues. 

"The first hire I 

made as publisher of 
Billboard in 1990 was 
Timothy," Billboard 

E publisher Howard Lan - 
É der says. "I needed a 

partner to help trans- 
form this venerable 
publication to better 
serve the music in- 

dustry as it began a journey 
through a decade of enormous 
change. Besides possessing an 
inquisitive mind, a deep passion 
for music, and unmatched writ- 
ing skills, Timothy led his life with 
the firm belief that a person had 
to be willing to stand up and be 
counted. I will forever be grateful 
for his companionship, courage, 
and friendship. We used to end 
most conversations with the sim- 
ple phrase `Words & Music.' " 

Screenwriter Mitch Glazer, Tim- 
othy's best friend since 1976 when 
they worked together at Crawdad- 
dy, had lunch with Timothy min - 
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Czech Music's Political Hangover 
Many Eastern Bloc Performers Examine Their Post-Communism Consciences 
BY MARK ANDRESS 
PRAGUE- Communist Czechoslovakia's highest - 
profile propaganda campaign is returning to haunt 
some of the musicians and singers that participated 
in it 25 years ago. 

The infamous 1977 campaign, in which the regime 
mobilized more than 7,000 members of the coun- 
try's arts and entertainment sector to show mass sup- 
port for the communist nomenclature, 
was designed primarily to discredit the 
band of dissidents grouped around 
playwright Vaclav Havel, who today is 
president of the Czech Republic. 

Fearful that the rebels' human - 
rights declaration, Charter 77, would 
gain widespread support, the regime 
moved to snuff out the nascent move- 
ment. During a frenetic two -week period between 
late January and mid -February 1977, it forced thou- 
sands of singers, artists, actors, writers, and musi- 
cians to sign an "anti- charter" promising "new cre- 
ative acts in the name of socialism and peace." 

They signed because they were afraid for their 
livelihoods, feared secret- police bullying, or simply 

because the authorities duped them. Millions saw 
them on the nation's TV screens, waxing lyrical about 
the blessings of socialism and the errors of the dis- 
sidents' ways. No other former Eastern Bloc country 
witnessed a propaganda offensive quite like it. 

Today, a quarter of a century later and 13 years 
after the communist regime in the region collapsed, 
many Czech stars are still uncomfortable about the 

roles they played in cooperating with 
the regime, tainted as it is with a whiff 
of collaboration and cowardice. 

Czech queen of pop Helena Von - 
drackova, 54, continues to vehemently 
deny her association with communism 
and her part in the propaganda cam- 
paign. But a date at Prague's High 
Court to clear her name of newspaper 

allegations that she still has links with the former 
communist mafia awaits her at the end of August. 

Vondrackova is appealing against a Prague Munic- 
ipal Court ruling in a libel case that she lost against 
music critic Jan Rejzek this January. Writing in 
Czech newspaper Lidove Noviny, Rejzek had called 
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Like A ̀ Rolling Stone': How It Feels 
This is Timothy White's final column. He filed it just one hour 
before his untimely passing. 

A great day for grievous dismay. It was the first week of March 1979, 
and I was standing in the private Fifth Avenue office of Rolling Stone 
founding editor Jann Wenner, looking down at a copy ofAdvertisingAge 
open to a full -page ad featuring a four -color mock- up-complete with 
an imposing portrait photo by Annie Leibovitz-of the cover for the 
March 22 edition of the magazine, whose sole headline was: The Rolling 
Stone Interview With Johnny Carson, by this writer. 

Pivotal problem, though: The complete tapes to that as- yet -untran- 
scribed interview, which had taken two years to arrange, were missing, 
and I couldn't bear to tell my new boss that the expensive trade ad ($5,000 
in pre -inflation dollars) he'd placed might prove pointless. 

These painful memories were resurrected when I read recent accounts 
in USA 'Way of Wenner's resolve to change the editorial 
direction of Rolling Stone, with him vowing: 'We want a 
magazine that is not dull or boring." A few days later in 
the same newspaper was a "Snapshots" box with a bar 
graph, its text noting that "Though Johnny Carson left 
The 7bnight Show 10 years ago, he still tops viewers' lists 
of favorite late -night talk -show hosts." 

Whatever the future may hold for Rolling Stone, my 
years there (1978 -82) as an editor were never dull or bor- 
ing; the staff was exuberant and impassioned to a fault, 
all of us encouraging and arguing with each other - 
Wenner included, who was, after all, a contemporary and 
just as opinionated and mercurial. price a month we 
made a magazine based on what we jointly felt was 
absorbing and worthwhile, untrammeled by focus 
groups, the undue influence of publicists, or the tug of 
market forces. And we never sought to imitate anything 
else. It was a vessel of joumalistic voices, constantly in 
the messy process of becoming itself. 

The prospect of Rolling Stone landing the Carson interview -still 
the most in -depth of his entire career -had emerged at a heated edi- 
torial meeting in Wenner's office in autumn '78. The confab was called 
during an unsettled period in which Bob Marley -borne reggae was 
commercially ascendant and punk had managed to attain mainstream 
clout courtesy of the Ramones and the Clash, while pop -rock stardom 
was nearing a narrow new plateau, rivaled only by young comic actors 
(and their heroes) in film and TV 

Seated behind his long, rough -hewn wooden desk, Wenner arrayed his 
collection of butcher's mallets on the surface before him as he faced a 
mega -quorum of nearly every Rolling Stone writer and editor of note in 
that era. Then a splenetic Wenner hammered home his current credo that 
Rolling Stone had become complacent and unsurprising, each time pick- 
ing the right mallet for proper percussive emphasis. Turning at one junc- 
ture to brilliant veteran David Felton, Wenner began castigating the ded- 
icated but non -prolific contributing editor for the no-show status of a 
Johnny Carson Q&A he'd once suggested pursuing. I hesitated, then raised 
my hand and stammered that I'd spoken with Mr. Carson the previous 
week Wenner wheeled on me and glared. "Why you ?" he barked. 

As I haltingly explained, I had cultivated a cordial phone- and -letter 
acquaintance with Carson during my former tenure as managing edi- 
tor at Crawdaddy. "And I think," I ventured, my voice cracking, "that he 
might consent to the Rolling Stone Interview." What I didn't mention 
was that I had already asked Carson to consider the proposition; he'd 
suggested I come by his office to discuss it further "the next time you're 
in Los Angeles." Until the extreme- sports -styled editorial meeting, which 
occurred only one week after I was hired at Rolling Stone, I had neither 
plans nor means to make such a speculative trek. 

Wenner duly authorized the trip. Luckily, soon after I arrived in LA, Car- 
son invited me over to his Bel Air residence a visit that resulted in many 
hours of taped discussion of his career and that was further supplement- 
ed by another talk he initiated shortly after, when passing through New York 
on his way to London. Leibowitz also did an extensive photo shoot, and the 
project was quickly slotted for publication. A promotional campaign was 
set in motion, including a second -serial -rights deal with King Features 
syndicate for Sunday newspapers around the nation. 

Most important, the poster -like picture frame cover was designed and 
pressed into service as an advance marketing tool. At the time, a "cover 
checklist" form had been developed by a committee composed of manag- 
ing editor Harriet Fier, art director Mary Shanahan, consulting art direc- 
tor Bea Feitler, and this editor. For years afterward, this self -assessing 
memo/ballot would be the only official criteria for pre -evaluating effective 
newsstand sales: 1) Presentation: Simplicity and clarity. 2) Image: Visual- 
ly dramatic, an editorial statement. 3) Timing: Nationwide appeal and 
curiosity; an event 4) Sónng appeal to our audience. 5) Lange, readable 
cover lines. On each simple form, the committee (as well as Wenner, chief 
photographer Leibovitz, and others) would enter votes and sales projec- 
tions. At the page -one meeting for the Carson issue, the design seemed to 

meet all the proper requirements, with Leibovitz ruminating thoughtful- 
ly about her intimate, close -up photo image of the tanned, silver -haired 
dean of late -night 1V, attired in his dark suit, striped dress shirt, and blue 
tie with red and white flecks: "Johnny looks like a senator, doesn't he? He's 
like some kind of nonpolitical Midwestern statesman. It's unexpected" 

This thinking led to the ad in the March 5, '79 Advertising Age, which 
consisted of the upcoming cover hovering in white space over the spare 
copy: "It's exclusive. That's the Rolling Stone style." Well, yes. But it was 
also the Rolling Stone style to fly by the seat of one's pants; we did every- 
thing organically, on original instinct There was seldom much distance 
or politics: only trust, conviction, and a great deal of human frailty. Which 
brings us to the missing Carson tapes. 

The untranscribed Carson interview was scheduled to be my second 
published Rolling Stone cover story; before it appeared, I also had to pen 
a page -one piece on the Blues Brothers for the issue dated Feb. 22, 1979. 

At this stage in my existence, I was an unmarried 27 -year- 
old subletting a two-room flat on East 11th Street in Man- 
hattan from former Crawdaddy editor and periodic 
Rolling Stone contributor Mitch Glazer, who's still my 
best friend. Unfortunately, Mitch was too easygoing about 
the routing of either my rent checks to him or the pay- 
ments due our landlord. The night before I was to leave 
for San Francisco to rendezvous with the Blues Broth- 
ers, I came home from a party at Leibovitz's to find the 
door of the 11th Street flat plastered with a big red -ink 
banner from the City Marshal's office. The sign proclaimed 
that the premises had been repossessed. Speaking to the 
building superintendent through his locked door at 1:30 
a.m., he explained the flat's contents had been impound- 
ed and carted to a municipal warehouse in Harlem and 
that any overspill was in ashcans in the sub -basement 
He suggested I sift through the trash to see what was sal- 
vageable. I did, but I found no Carson tapes. 

It was now 3 a.m. I still had my plane tickets to San 
Francisco in my jacket pocket Yet I no longer had a home or personal 
effects or -soon, I was sure -a job. Limping back tearfully to the Rolling 
Stone office, I slept on the couch in the foyer. At dawn, I went to an Army 
& Navy store, bought some clothes, phoned Glazer in San Francisco- 
where he happened to have flown out to see the same New Year's Eve Blues 
Brothers gig (a co-bill with the Grateful Dead, on the occasion of the his- 
toric closing of Winterland) and then caught my plane. 

I wandered into the Winterland rehearsals just as Blues Brother John 
Belushi was introducing "Shotgun Blues" with the wry homily, 'This is 
dedicated to Mitch Glazer, who just fucked over his best friend, Tim 
White." Convinced my career was over, I nonetheless pressed on with 
the interviews with Belushi and partner Dan Aykroyd. That night, there 
was a big champagne bash at the Jefferson Starship's mansion in San 
Francisco; despite warnings from concert promoter Bill Graham not to 
drink anything I didn't uncork myself, I took a swig from a bottle of elec- 
tric wine proffered by a blissfully addled Aykroyd. I spent the next 48 
hours on an inaugural (bad) LSD trip, a hallucinatory hell ride so hor- 
rific that Mitch, Belushi, and his wife, Judy, sat on either side of my hotel 
bed for hours, talking me down and giving me Valium and John's Blues 
Brothers Ray -Bans as a souvenir -anything to dissuade me from a manic 
desire to be taken to a hospital, the worse place on earth for those bum- 
ming out on excellent windowpane acid. 

Straggling back to New York that weekend, I was still tripping mild- 
ly but nonetheless had to pull two all -nighters writing the Blues Broth- 
ers cover package so it would meet the press deadline. That Tuesday, 
Mitch and I went up to the aforementioned Harlem warehouse to 
reclaim my impounded possessions. Since I'd lost my fixed address, 
Belushi let Mitch and I truck the huge boxes down to the cellar of his 
town house on Morton Street, where we frantically rifled through them 
in search of Carson cassettes. After a tiny eternity, I located the tapes in 
the bowels of the last box. 

During the next 24 months, I wrote another 16 cover stories and numer- 
ous other features as a Rolling Stone senior editor. Cover projects often 
fell through at the stress -fueled, Zeitgeist- addicted bi- weekly, and we'd 
have to concoct another to which we could all commit And yet, by dint 
of mutual hard work and pride, all parties' highest aims were satisfied. A 
circulation of 600,000- 700,000 rose slowly but surely, owed to an intuitive 
faith that we understood our audience and felt a kindred curiosity about 
the music and the culture. 

A year to the day after the Carson issue hit newsstands, I ambled sheep- 
ishly into Wenner's office with a bottle of Dom Perignon, asking Fier 
and senior editor Barbara Downey (who'd edited the massive Carson 
transcripts) to join me. I thereupon disclosed for the first time the whole 
saga behind the saga, admitting I'd waited so long to reveal the near- 
calamity for fear that Wenner would fire me on the spot Jann picked up 
his glass, said "You're probably right," and ingested his champagne in two 
short gulps. We all immediately returned to work, and Rolling Stone 
once more went to press. 
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Mail your eltry to: John Lennon Songwriting Contest 
620 Frelinghuysen Avenue Suite #103 
Newark, NJ 07114 

Each entry must consist of: 
Completed and signed entry form (or photocopy). All signatures must 
be original. 
CD(s) or audio cassette(s) containing one song only, five (5) minutes or 
less in length. 
Lyric sheet typed or printed legibly (please include English translation 
if applicable). Sheets not required for instrumental compositions. 
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1.Each song submitted must be contestant's original work. Songsmay not exceed 
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national distribution in any country will be eligible. Songs may have multiple 
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a separate cassette, entry form, lyric sheet, and entrance fee. One check or money order 
for multiple entries /categories is permitted. (Entrance fee is non -refundable. JLSC is 
not responsible for late, lost, damaged, misdirected, postage due, stolen, or mis- 
appropriated entries.) 

2.Prizes: Twelve(12) Grand Prize Winners will receive $2,000 in cash, $5,000 in 
Yamaha project studio equipment, a $5,000 advance from EMI Music Publishing 
and a $99.95 tonosPRO Membership. One (1) Grand Prize Winner will receive 

$20,000 for the "Song of the Year courtesy of Maxell. Thirty -six f36) Analista will 
receive $1,000 and a $29.95 tonosPRO Membership. Seventy -two (72) Runners- 
up will receive $100 from Guitar Center Stores. 

3.Contest is open to amateur and professional songwriters. Empbyees of JLSC, 
their families, subsidiaries, and affiliates are not eligible. 

4.Winners will be chosen by a select panel of judges comprised of noted 
songwriters, producers and music industry professionals. Songs will be 
judged based upon melody, composition and lyrics (when applicable). The 
quality of performance and production will not be considered. Prizes will be awarded 
jointly to all authors of any song: division of prizes is responsibility of winners. 
Void where prohibited. All federal, state, and local laws and regulations apply. 

5.Winners will be notified by mail and must sign and return an affidavit of eligibility/ 
recording rights/publicity release within 14 days of notification date. The affidavit will 
state that winner's song is original work and he/she holds al rights to song. Failure 
to sign and return such affidavit within 14 days or provision of false/ 
inaccurate information therein will result in immediate disqualification and an 
alternate winner will be selected. Affidavits of winners under 18 years of age at 
time of award must be countersigned by parent or legal guardian. Affidavits sub- 
ject to verification by JLSC and its agents. Entry constitutes permission to use win- 
ners names, likenesses and voices for future advertising and publicity 
purposes without additional compensation. 

6.Winners will be determined by January 15, 2003, after which each entrant will 
receive a list of winners in the mail. CDs, Cassettes and Fairs will not be returned 

I have read and understand the rules of the John Lennon Songwriting Contest and I accept 
the terms and conditions of participation. (If entrant is under 18 years old, the 
signature of a parent or guardian is required.) 

SIGNATURE DATE 

'Lennon' and 'John Lennon' are trademarks of Yoko Ono Lennon. All artwork (c) Yoko Ono Lennon. Licensed exclusively through Bag One Arts, Inc. 
Design: Baree Fehrenbach 
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ARTIST 

THE BILLBOARD 200 

ALBUM PAGE 

EMINEM The Eminem Show 

CLASSICAL 

CARRERAS- DOMINGOPAVAROTfl The Best Of The 3 Tenors 

CLASSICAL CROSSOVER 
LONDON SYMPHONY ORCHESTRAIMWAMS) Shahs Elie* tAta trieOnes 

COUNTRY 
KENNY CHESNEY No Shoes, No Shirt, No Problems 

ECTRONIC 
DIRTY VEGAS Dirty Vegas 

HEATSEEKERS 

DASHBOARD CONFESSIONAL The Places Yeu Rare Came Te Fear The Most 

VARIOUS ARTISTS Vans Warped Tour 2002 Tour Compilation 

NORAH JONES Come Away With Me 

JAZZ 
DIANA KRALL The Look Of Love 

JAZZ /CONTEMPORARY 
NORAH JONES Come Away With Me 

KID AUDIO 
READ -ALONG Disney's Lilo & Stitch 

ENYA A Day Without Rain 

BOB MARLEY AND THE WAILERS Legend 

DISNEY'S LILO & STITCH 

64 

29 

26 

65 

65 

64 

64 

66 

24 

66 

ARTIST 

VI 

ar 
o 

TITLE PAGE 

HOT 100 
71 

ADULT CONTEMPORARY 

CELINE DION A New Day Has Come 

SHERYL CROW Soak Up The Sun 

BRAD PAISLEY I'm Gonna Miss Her (The Fishin' Song) 

DJ SAMMY & YANOU FEATURING DO Heaven 

PILAR MONTENEGRO Quitame Ese Hombre 

CAM'RON FEATURING JUELZ SANTANA Oh Boy 

CAM'RON FEATURING JUELZ SANTANA Oh Boy 

PUDDLE OF MUDD Drift &Die 

RED HOT CHILI PEPPERS 

NELLY 
' 

By The Way 

Hot In Herre 

22 

21 

69 

69 

69 

ARTIST 

BLUES 

ALBUM 

ETTA JAMES & THE ROOTS BAND Bumin' Down The House 

P.O.D. Satellite 

GOSPEL 

KIRK FRANKLIN The Rebirth Of Kirk Franklin 

MUSIC VIDEO 

REGGAE 

VARIOUS ARTISTS Reggae Gold 20 

WORLD MUSIC 

BAHA MEN Move It Like This 
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Top of the News 
8 In an unprecedented move, 
Latin music labels on the West 

Coast form new coalition to 
fight piracy. 

Artists & Music 
9 Executive Turntable: John 

McL. Doelp is named senior VP 

of A &R operations for Columbia 
Records Group. 

12 Queensryche frontman 
Geoff Tate takes a new musical 
turn on his solo debut via 
Sanctuary Records. 

12 The Beat: Warner Bros. 
rearranges its A &R staff. 

15 Soundtracks: Sumthing 
Distribution launches the sound- 

track to Xbox videogame Halo: 
Combat Evolved. 

15 The Classical Score: Teldec 

releases revered conductor Wilhelm 
Furtwängler's Symphony No. 2. 

16 Touring: Poison's Glam 
Slam Metal Jam proves there 
is still a viable market for 
hair -metal tours. 

17 Boxscore: A sell -out Eagles 
date in George, Wash., grosses 
more than $1.6 million. 

18 Reviews & Previews: 
Nelly, Dolly Parton, and Oasis 

are in the spotlight. 

21 R &B: India.Arie and Usher 

are among the honorees at the 
second annual BET Awards. 

23 Words & Deeds: Khia's 
Dirty Down /Artemis debut, Thug 

Misses, has the makings of a hit. 

25 Beat Box: The dance /elec- 
tronica community will gather to 
discuss Billboard's ninth annual 
Dance Music Summit. 

28 Country: The Bellamy Broth- 
ers return to Curb with their latest 
set, Redneck Girls Forever. 

39 Latin Notas: Songstress 
Isabel Pantoja returns to ballads 
for her latest Universal release. 

43 Jazz Notes: Jazz -funk band 
Lettuce makes its Velour Record- 

ings debut via Outta Here. 

44 Studio Monitor: New York's 
Engine Room Audio adds six pri- 
vate audio suites. 

45 Words & Music: Nancy 

Sinatra rocks out at NewYork's 

Bottom Line in support of Cali- 
fornia Girl on Buena Vista. 

International 
47 HMV Canada puts a hold 
on purchases of new releases 
from Warner Music Canada. 

48 Hits of the World: Elvis vs. 

JXL's "A Little Less Conversation" 
tops four singles charts. 

49 Global Music Pulse: U.K. 

trio Morcheeba launches its new 

album and a world tour in Moscow. 

Merchants & Marketing 
53 Music -related licensing 
makes a strong showing at 
Licensing 2002. 

54 Declarations of Independents: 
Artemis Records renews its deal 
with RED Distribution. 

55 Retail Track: New Where- 
house Entertainment president/ 
CEO Jerry Comstock has his 

work cut out for him. 

56 Home Video: Blockbuster is 

catering more to videogame fans. 

Programming 
60 Music & Showbiz: Ziggy 
Stardust and the Spiders From 
Mars gets a theatrical rerelease. 

Features 
8 Market Watch 

46 Update /Good Works: 
R &B and hip -hop artists are 

participating in the Fighting 
HIV Through R &B initiative. 

58 Classifieds 

61 Between the Bullets: 
Eminem's five -week run on top of 
The Billboard 200 may yield to 
Nelly next issue. 

75 Billboard.com: What's 
online this week. 

76 The Billboard BackBeat 

At a Glance 
67 Chart Artist Index 

72 Chart Song Index 

TM 

`HEAVEN' CAN'T WAIT: If you were to go back in time exactly 17 years 

and pick up The Billboard Hot 100 for the week ending July 6, 1985, 

you'd find that "Heaven" by Bryan Adams had fallen 1 -4 after a two - 
week reign. Flash forward to the present day, and that same song is 

racing up the Hot 100, in a bid to match Adams' posting at No. 1. 

"Heaven" (Robbins) by DJ Sammy & Yanou Featuring Do earns 

Greatest Gainer /Sales honors this issue, as the single catapults 38 -25. 

It's the first songwriting credit on the Hot 100 for Adams since "You 

Walked In," a song he co-wrote with Robert John "Mutt" Lange, became 

the first Lonestar song to chart on the Hot 100 in November 1997. 

Adams himself has been absent from the Hot 100 since his duet 
with Barbra Streisand, "I Finally Found Someone," disappeared 
from the chart in early 1997. 

"Heaven" is the first successful remake of one of Adams' hits. 
The song was written by Adams and Jim Valiance for the film A 

Night in Heaven, starring Christopher Atkins as a male stripper. 
Tivo years elapsed between the release of the film and the success 

of the single. Radio consultant Guy Zapoleon, then a PD for KZZP 

in Phoenix broke the song and urged A &M to release it as a single. 
Instead, the label released "Run to You" and "Somebody" from the 

Reckless album. Demand for "Heaven" continued to grow, and final- 
ly A &M issued the track as the third single from Reckless. "Heav- 
en" became Adams' first No. 1 song. 

Adams does have a current hit. though it hasn't registered on the Hot 

100. "Here I Ann ' (A &M/Interscope), from the soundtrack to Spirit: Stal- 
lion of the Cimarron, bullets 15 -12 on the Adult Contemporary chart. 

'DAY'TRIPPER: Only six songs in the history of the Adult Contem- 
porary chart have been No. 1 for 15 weeks or longer, and one of them 
is the current occupant. Celine Dion's "A New Day Has Come" (Epic) 
racks up its 15th week in pole position, tying the reign of the song 
it succeeded, "Hero" by Enrique Iglesias. 

The only other songs to have longer runs at No. 1 are "You'll Be 

in My Heart" by Phil Collins and "Because You Loved Me" by Dion 
(19 weeks each) and "I Knew I Loved You" by Savage Garden and 
"Breathe" by Faith Hill (17 weeks each). 

There have been 24 songs that have ruled the AC chart for 10 weeks 

or more, and four of them are by Dion. That's more double -digit No. l 
hits than any other artist. "I'm Your Angel," a duet with R. Kelly, ruled 
for 12 weeks, and "My Heart Will Go On" had a titanic 10 -week run. 

`POP' MUSIC: Proving they are not a one -note act, Sweden's 
A*Teens have the highest -charting album of their career with Pop 
'Til You Drop! (Stockholm/MCA), which enters The Billboard 200 

at No. 45. The Abba Generation went to No. 71 in 2000, and Teen 
Spirit reached No. 50 in 2000. 

More Fred Bronson each week at www.billboard.com. 
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THERE IS AN ALTERNATIVE 

JUNE 29 BîIIboard BQXSCRE 
2 °02 CO NCERT GROSSES 

ARTIST(S) 

BRITNEY SPEARS, NIKKA COSTA 

VENUE/ 
DATE 

Staples Center, 
Los Angeles 
June 4, 6 

GROSS/ 
TICKET PRICE(S) 

ATTENDANCE/ 
CAPACITY 

$1,859,167 
$81.50/$56.25/$46.25 

30,892 
32,392 two shows 
one sellout 

FROMOTER 

Concerts West, 
Nederlander 
Organization 

BRITNEY SPEARS, NIKKA COSTA Mandalay Bay Events $1,427,697 
Center, Las Vegas, Nev. $101.50/$81.50/$51.50 
May 24 -25 

18,650 
19,724 two shows 

Concerts West, 
in -house 

LIZA MINNELLI Beacon Theatre, 
New York 
May 31 -June B 

$1,318,100 
$1 ,000,'350 

14,182 Clear Channel 
20,258 seven shows Entertainment 

EAGLES Delta Center, 
Salt Lake City, Utah 
June 6 

$1,167,000 
$135/$85/$55 

11,103 
sellout 

Concerts West 

KISS 108 FM CONCERT: GOO GOO DOLLS, Tweeter Center for the Performing $1,163,345 
ALICIA KEYS, CEUNE DION, LEANN Arts, Mansfield, Mass. $500/$60 
RIMES, ALANIS MORISSETTE & OTHERS June 1 

1 

19,900 
Clear Channel 
Entertainment 

EAGLES Lawlor Events Center, 
Reno, Nev. 
May 31 

$1,129,785 
$150/595/555 

11,727 
sellout 

Concerts West 

EAGLES Pengrowth Saddledome, 
Calgary, Alberta 
June 9 

$1,067,485 
($1,636,882 Canadian) 
$93/562/547 

14,013 
sellout 

Concerts West, 
House of Blues Canada 

EAGLES The Pit, 
Albuquerque, N.M. 
June 4 

$1,011,391 
$95/575/555 

10,969 
sellout 

Concerts West, 
House of Blues Concerts, 
462 Concerts 

Y100 FEZTIVAL: SYSTEM OF A DOWN, Tweeter Center at the 
INCUBUS, PAPA ROACH, JIMMY EAT WORLD, Waterfront, Camden, N.J. 
OUR LADY PEACE, PETE YORN & OTHERS June 7 

5899,404 
546.50/334.50 

23,426 
26,067 

Clear Channel 
Entertainment 

EAGLES Idaho Center, 
Nampa, Idaho 
June 7 

$897,182 
$95/575/$55 

9,452 
sellout 

Concerts West, 
House of Blues Concerts, 
Bravo Entertainment 

BRITNEY SPEARS, NIKKA COSTA ARCO Arena, 
Sacramento 
June 10 

$847,174 
$83.25/557.50/547.50 

15,350 
sellout 

Concerts West 

BRITNEY SPEARS, NIKKA COSTA Compaq Center, 
San Jose 
June 2 

$43,912 
581.50/555.75/545.75 

14,889 
16,492 

Concerts West 

BRITNEY SPEARS, NIKKA COSTA Oakland Arena, 
Oakland 
June 1 

$832,852 
585.25/558.25/547.75 

14,221 
14,634 

Concerts West 

BRITNEY SPEARS, NIKKA COSTA Rose Garden, 
Portland, Ore. 
May30 

$806,876 
$81.50/555.75/545.75 

14,548 
17,079 

Concerts West, 
House of Blues Concerts 

BRITNEY SPEARS, NIKKA COSTA Alamodome, 
San Antonio, Texas 
June 15 

$806,616 
5721$56.25/$46.25 

15,769 
17,111 

Concerts West 

BRITNEY SPEARS, NIKKA COSTA America West Arena, 
Phoenix 
June 12 

$803,930 
583.50/$57.75/547.75 

13,799 
sellout 

Concerts West 

EAGLES Don Haskins Center, 
El Paso 
June 3 

$796,040 
$95/575/555 

9,480 
sellout 

Concerts West, 
House of Blues Concerts, 
462 Concerts 

BRITNEY SPEARS, NIKKA COSTA Compaq Center, 
Houston 
June 16 

$775,828 
2.85/$57.10/$47.10 

14,160 
sellout 

Concerts West 

EAGLES Skyreach Centre, 
Edmonton, Alberta 
June 10 

$744,569 
($1,141,425 Canadian) 
$93462/$47 

9,987 
sellout 

Concerts West 

BRITNEY SPEARS, NIKKA COSTA United Spirit Arena, 
Lubbock, Texas 
June 14 

$741,972 
574/555.75/545.75 

14,256 
sellout 

Concerts West, 
Jack Utsick Presents 

BRITNEY SPEARS, NIKKA COSTA Pacific Coliseum, 
Vancouver, B.C. 
May 28 

$727,371 
($1,115,423 Canadian) 
5105.50/$90.50/S75.50 

12,764 
16,133 

Concerts West, 
House of Blues Canada 

BRITNEY SPEARS, NIKKA COSTA Cox Arena, 
San Diego 
June 5 

$655,400 
$84.75/$59/$49 

9, 
12,360 

Concerts West, 
House of Blues Concerts 

8=92 VNU Business Media, inc. Used With Permission 
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Latin Labels Team To Fight Piracy 
BY LEILA COBO 

MIAMI -While the mainstream 
fight against music piracy has fo- 
cused on Internet downloads and 
file -sharing sites, the battle in Latin 
music is mostly face to face and on 
the streets. That's where, increas- 
ingly, counterfeit and pirate CDs are 
sold as openly as candy in such 
major cities as New York, Los Ange- 
les, Houston, and Miami. 

Frustrated by the proliferation of 
pirated product, Latin labels on the 
West Coast have banded together in 
an unusual gesture of solidarity to 
form a still- unnamed organization to 
combat piracy. 

In an ongoing series of meetings 
that began this month, more than 30 
label reps from both indies and 
majors have created a board of direc- 
tors headed by Univision Music 
Group VP of national sales Felipe 
Luna. The VP of the board is Balboa 
Records president Valentin Velasco. 
Luis Pisterman, director of opera- 
tions for the U.S. and Mexico for Lid - 
eres, will act as secretary; María 
Ballesteros of Disa is treasurer. 

"The problem is that you person- 
ally have to be involved with the is- 
sue of piracy," says Velasco, who 
notes that plans are focused, among 
other things, on creating a task force 
that will monitor pirate activity in the 
streets and report it to authorities. 
"There's the will to do it. Everyone 
has seen a decrease in sales. But there 

In The News 
A California Assembly committee 

will hear debate next month on the 
bill introduced by Sen. Kevin Mur- 
ray, D- Culver City, which seeks to 
end the record industry's carve -out 
to the state's seven -year personal 
service contract statute. As expect- 
ed, a "spot bill" version of the bill, 
which withholds a vote on repeal to 
allow artists' groups and labels to 
continue negotiating a settlement, 
passed 25 -10 on the Senate floor 
June 24. If private negotiations fail 
by the session's end, the bill will go 
to a vote with Murray's original 
repeal wording reinserted. 

Howard Stovall, executive direc- 
tor of the Blues Foundation, exit- 
ed the nonprofit organization 
June 24 after its executive com- 
mittee abruptly asked for and 
received his resignation (Billboard 
Bulletin, June 26). Pat Mitchell, 
director of communications and 
education for the Memphis -based 
group, has been named interim 
director. Mitchell, who says Sto- 
vall's departure was tied to "ques- 
tions on management style," 
remarks that the foundation plans 
to install a permanent director by 

the end of the year. 

has to be a budget." 
The required budget could be up- 

ward of $2 million per year. In up- 
coming meetings, how much each 
label can contribute will be dis- 
cussed. Organizers are also plan- 
ning to ask all levels of the indus- 
try, including publishers and 
retailers, for support. 

The plan is reminiscent of the 
now -defunct Assn. of Latin American 
Record Manufacturers, a similar 
group that conducted inspections in 
the streets during the mid -'90s. 

The new organization, Pisterman 

Timothy 
White 
Continued from page 1 

utes before his death. "He was in 
great spirits and was anticipating his 
15th wedding anniversary, which was 
June 28. He was the most present, 
alive person at the peak of his game. 
His last words were to my 16- year -old 
daughter, Shane, who was anxious 
about going away to Bennington Col- 
lege for a month. He said: `You're 
going to be great,' and he started to 
leave. He came back, hugged her, and 
said, `Rock on,' and walked away. I 

think that's a perfect epitaph." 
Timothy came to Billboard with a 

distinguished journalistic legacy. 
After graduating from Fordham Uni- 
versity, he started his career as a 
copy boy at the Associated Press in 
1972 before becoming a sports and 
entertainment writer for the news 
service. He was managing editor and 
then senior editor of seminal music 
magazine Crawdaddy from 1976 to 
1978. He served as associate editor 
and later senior editor at Rolling 
Stone from 1978 to 1982, where he 
interviewed such legends as Johnny 
Carson and Mike Wallace, as well as 
hundreds of musical artists. 

Timothy was also the author of sev- 
eral books, including Catch a Fire - 
an award -winning biography of Bob 
Marley -and acclaimed biographies 
on the Beach Boys (The Nearest Far- 
away Place: Brian Wilson, the Beach 
Boys, and the Southern California 
Experience) and James Taylor (Long 
Ago and Far Away: James Taylor, His 
Life and Music), as well as a collec- 
tion of his Billboard essays titled 
Music to My Ears. 

Timothy was awarded four presti- 
gious ASCAP -Deems Taylor Awards: 

says, would have nonprofit status and 
offices where piracy can be reported. 
Both Pisterman and Velasco stressed 
that they would work in conjunction 
with the Recording Industry Assn. of 
America's (RIAA) efforts to combat 
piracy, which include arrests and 
seizure of product- although some 
labels, including Balboa, are not RIAA 

members. Pisterman says, "We want 
to see in which way we can supple- 
ment what the RIAA does and have 
their support." 

RIAA VP of Latin music Ralph Fer- 
nández, who has not attended the 
meetings, says the RIAA looks for- 
ward to working with the group: 
"Anything anyone wants to approach 
us with, if it's in our mutual interest 
and is not in conflict with what our 
policies are insofar as looking for 
legal remedies to combat, we're cer- 
tainly open to sit down and come to 
some sort of agreement as to how we 
can work together." 

for his book Rock Lives: Profiles & 
Interviews, for his Music to My Ears 
columns, for his 1993 Century 
Award Portrait of the Artist profile 
of George Harrison, and in 2001 for 
his editing of Billboard's series on 
work for hire and musical copy- 
rights, written by Bill Holland. 

In 1998, Timothy and Lander 
were jointly honored with the Spir- 
it of Life Award by the City of Hope. 
The following year, he was honored 
with the Grammy Heroes Award 
from the New York chapter of the 
National Academy of Recording Arts 
and Sciences. That same year, he 
was presented with the Take a Stand 
Award from Respond, a pioneering 
Massachusetts -based nonprofit or- 
ganization that assists in the care of 
abused women and children. The 
organization honored him for his 
March 1999 Music to My Ears col- 
umn decrying misogyny in popular 
music. He also received numerous 
other industry citations. 

He was host/co- producer of Timo- 
thy White's Rock Stars/The Timothy 
White Sessions, an award -winning 
nationally syndicated radio series. 

Like many journalists and frus- 
trated musicians, Timothy even 
drummed in a band, the Dry Heaves, 
for many years. The group included 
fellow music journalists Jann Wen- 
ner, Charles M. Young, Jon Pareles, 
and Kurt Loder. 

Timothy's office walls at Billboard 
were decorated with plaques and 
notes from artists he had support- 
ed, thanking him for his commit- 
ment to them and their artistry. 
Perhaps the most fitting send -off for 
Timothy comes from Angélique 
Kidjo, who wrote, "May your soul 
keep on singing." 

A remembrance will take place in 
next week's issue. 

Funeral details were not available 
at press time; they will be posted on 
billboard.com. 

Bluegrass Chart Added 
15 -Title List To Debut In July 20 Issue 

Bluegrass titles are often found on 
the Billboard Top Country Albums 
chart, but effective in the July 20 
issue, the genre will have its own 
home, when Billboard adds Top 
Bluegrass Albums to its pages. 

Based on Nielsen SoundScan data, 
the 15 -title chart will appear weekly, 
adjacent to the Billboard country 
charts. Wade Jessen, who manages 
the Billboard country and religious 
music charts, will oversee the list. 

"While the 0 Brother, Where Art 
Thou? soundtrack has been a big 
story, the introduction of this chart 
goes beyond the success of a single 
album," Billboard director of charts 
Geoff Mayfield says. "In recent weeks, 
as many as eight bluegrass titles have 
appeared on Top Country Albums." 

Jessen says, "Top Bluegrass Al- 
bums will be inclusive of the broad 
range of styles that represent the 
genre, from its deeply revered tradi- 
tions to its modern, progressive ele- 
ments. Although bluegrass will now 
have its own report card in Bill- 
board, certain select titles will also 
continue to see exposure on other 
specialty charts, including Top 
Country Albums and Top Contem- 
porary Christian, when content dic- 
tates. The new chart will also afford 
unprecedented recognition to the 
swelling number of instrumental 
bluegrass projects in the market- 
place, many of which haven't previ- 
ously had a chart home, and others 
that have competed on our jazz and 
new -age lists." 

Market Watch 
A Weekly National Music Sales Report 

YEAR -TO -DATE OVERALL UNIT SALES 
2001 2002 

Total 349,276,000 305,742,000 (x12.5 %) 

Albums 331,445,000 299,234,000 (4-9.7 %) 

Singles 17,831,000 6,508,000 (4-63.5 %) 

YEAR -TO -DATE SALES BY ALBUM FORMAT 

CD 

Cassette 

Other 

This Week 

Last Week 

Change 

1111111111111 

)is Week 

1st Week 

iange 

hange 

2001 2002 

306,759,000 282,607,000 (4-7.9%) 

24,047,000 15,896,000 ( 4-33.9%) 

639,000 731,000 (A 14.4%) 

11,462,000 

13,214,000 

13.3% 

This Week 2001 

Change 

14,577,000 

21.4% 

ALBUM SALES 

11,286,000 

13,036,000 

13.4% 

This Week 2001 

Change 

-1,,LA .. 

13,823,000 

18.4% 

176,000 This Week 2001 754,000 

178,000 Cha:.; 76.7% 

-`1.1% 

TOTALYTD CD ALBUM SALES BY GEOGRAPHIC REGION 

2001 2002 

Northeast 16,214,000 14,999,000 ('4-7.5%) 

Middle Atlantic 42,820,000 37,3' 7,000 (4-12.9 %) 

East North Central 46,408,000 42,466,000 (4-8.5 %) 

West North Central 19,259,000 17,536,000 (4-8.9%) 

South Atlantic 58,638,000 54,259,000 (4-7.5 %) 

South Central 45,154,000 42,082,000 (4-6.8 %) 

Mountain 22,732,000 20,994,000 

Pacific 55,534,000 52,954,000 (4-4.6 %) 

ROUNDED FIGURES 

Compiled from a national sample of retail store and rack sales reports collected, compì 

FOR WEEK ENDING 6/23,/02 

d, and provided byfld 
I I1í 
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riucr 
Who's Entwistle Remembered As Icon 
Bassist Spoke Recently About Past, Present, Future 

BY WES ORSHOSKI 
NEW YORK -John Entwistle, bassist 
and co- founder of the Who, died 
Thursday (27) in Las Vegas, accord- 
ing to the Clark County Coroner's 
office. Entwistle, who was 57, died of 
an apparent heart attack. 

The nearly 40- year -old band was 
slated to kick off its summer tour 
June 28 at the Joint at the Hard Rock 
Hotel in Las Vegas. 

In an interview with Billboard June 
21, Entwistle spoke of the band's sto- 
ried past and present, as well as its 
seemingly bright future. He called 
himself "an 18- year -old trapped in a 
57- year -old body." 

The Who -Entwistle, vocalist 
Roger Daltrey, and guitarist/vocalist 
Pete Townshend (original drummer 
Keith Moon died in 1978) -has en- 
joyed new interest in recent years, 
after reuniting for a tour in 2000. That 
interest intensified after the band's 
ferocious performance at the Concert 
for New York last fall. 

Of that four -song set, which fea- 
tured "Who Are You," "Baba O'Riley," 
"Behind Blue Eyes," and "Won't Get 
Fooled Again," Entwistle said, "The 
audience was sad, but they were 
fightin' mad, and we played some war 
songs; we just happened to choose 
the right ones." 

The night of that concert, Ent- 
wistle played an additional benefit for 
Sept. 11 victims' families at New York 
nightclub B.B. King's Blues Club & 
Grill. He said that night was the high- 

light of his professional life during 
the past couple of years: "The real 
highlight was going on at Madison 
Square Garden [where the Concert 
for New York was held] and blowing 
everyone away." 

After touring about a decade ago 
with a large backing band, the Who 
reunited recently with Ringo Starr's 
son, Zak Starkey, on drums. Of that 

downsize, Entwistle said: "I feel much 
more comfortable now that we 
haven't gotten eight other people 
backing us. Now we're working under 
our own steam. We sound more like 
the Who again. And I'm very happy 
about that." 

Entwistle was also enjoying the 
success of the band's first hit in 20 
years, the new The Ultimate Collec- 
tion (MCA/UTV), which bowed at No. 
31 on The Billboard 200 in last week's 
issue. The double -disc retrospective 
was designed to be the definitive 

starting point for new Who fans. "I'm 
glad that there's a bunch of stuff 
made for people to catch up on us," 
he said. "There's a lot of 12 -, 14 -, 15, 
16- year -olds that are just finding out 
who we are." 

After disbanding and reuniting 
several times in the past two decades, 
the band was casually working on 
songs for its first studio album since 
1982's It's Hard. 

"We haven't actually gone down and 
recorded anything yet. We've recorded 
live versions [not in front of an audience] 
of a couple of things. But, the real writ- 
ing hasn't even started yet." 

If George Harrison was the silent 
Beatle, Entwistle was undoubtedly the 
silent member of the Who. 

"In the whole time I recorded with 
him, I don't think I heard him say six 
words," Shel Talmy, producer of the 
band's first two albums, said after 
Entwistle's death. "He never said a 
word. I'm not sure that he ever spoke 
to the other guys in the band." 

Universal Music Enterprises is slat- 
ed to release the long- awaited true - 
stereo reissue of the band's 1965 
debut, My Generation, Aug. 27. 

Talmy said he knew right away that 
Entwistle was a special bassist: "He 
played heavier then anybody who was 
playing electric bass at that time [the 
mid- '60s]. There was no question. 
When you heard him play, it was 
John. It was nobody else. It couldn't 
have been anybody else. Nobody else 
had that style." 

Feingold Introduces Competition Bill 
BY BILL HOLLAND 
WASHINGTON, D.C. -Characterizing media consolida- 
tion by such huge companies as Clear Channel Commu- 
nications and Infinity Corp. as anti -consumer and "a threat 
to democracy," Sen. Russ Feingold, D -Wis., introduced 
wide -ranging legislation June 27 that would help small 
and independent radio -station owners, recording artists, 
concert promoters, and consumers by prohibiting anti- 
competitive practices in the radio and concert industries. 

"I hear about these problems everywhere I 

go," Feingold said. "People are very concerned." 
Feingold blamed the problems of shrinking 

diversity on the airwaves on the 1996 Telecom- 
munications Act, which he said was "bought 
and paid for by soft money interests" and 
"opened the floodgates for concentration in 
the radio and concert industry." 

The bill, the Competition in Radio and Con- 
cert Industries Act, would direct the Federal 

go to the Commerce Committee soon and to hearings 
after Congress returns from its August recess: "If we can't 
get it this year, I'll be working on this for years to come." 

Feingold was joined at the announcement by Jenny 
Toomey, indie recording artist and executive director of 
the Future of Music Coalition; Greg Hessinger, execu- 
tive director of the American Federation of Television 
and Radio Artists; Jim Winslow, executive director of the 
National Assn. of Black Owned Broadcasters; and Gene 

Kimmelman, executive director of Consumers 
Union. The National Assn. of Recording Arts 
and Sciences, the Recording Artists Coalition, 
and the Recording Industry Assn. of America 
(RIAA) also support the measure. 

RIAA chairman /CEO Hilary Rosen ap- 
plauded the legislation and its pay- for -play 
section: "This radio promotion system needs 
reforming, and this bill provides the road 
map to getting there." 

Feingold's bill follows a May 24 letter of 
concern to the FCC on these issues by a coalition that 
included many of the bill's supporters. The FCC has 
already announced it will look at media consolidation 
issues later this year. But Republican FCC chairman 
Michael K. Powell is known for a pro- marketplace 
deregulatory outlook. 

In other Capitol Hill industry news, Reps. Rick 
Boucher, D -Va., and Jay Inslee, D- Wash., are consider- 
ing legislation to change what they see as a "flawed" roy- 
alty rate for Webcasters announced June 20 by the 
Librarian of Congress. They say the rate will drive bud- 
ding smaller Webcasters out of business. 

Communications Commission (FCC) to revoke 
the licenses of any radio station that uses its cross- owner- 
ship of promotion or venues to discriminate against record- 
ing artists, concert promoters, or other radio stations. 

It calls on the FCC to scrutinize future mergers, 
probe "pay for play" practices at radio stations, and cre- 
ate new rules to prevent "the current shakedown sys- 
tem." It will also direct the agency to examine ratings 
services and whether they manipulate market sizes to 
benefit large broadcast companies' acquisitions. The bill 
would also probe whether consolidation has led to soar- 
ing concert ticket prices. 

Feingold said he was hopeful that the new bill would 

Bad Boy's Arista Split 
Raises Questions For Acts 
BY GAIL MITCHELL 
LOS ANGELES -Following the 
announcement of Bad Boy's split 
with Arista Records June 20, a num- 
ber of acts that have recorded for 
Sean "P. Diddy" Combs' label are 
questioning whether they're still 
bound to Bad Boy, despite Combs' 
claims to the contrary. 

Bad Boy platinum -selling R &B 
male quartet 112 says it is no 
longer with Combs' label and has 
signed with Island Def Jam. Addi- 
tionally, L. Londell McMillian, who 
represents both the Notorious 
B.I.G.'s estate and Faith Evans, says 
that "there are considerable con- 
tractual issues that must be 
resolved before there's any declara- 
tion of Bad Boy's rights to their 
past and future recordings." 

These claims are in contrast to 
a press release jointly issued by 
Arista and Bad Boy that says 
Combs has acquired the Bad Boy 
Records name, as well as its com- 
plete artist roster and catalog, for 
an undisclosed amount. Among 
the artists on the 10- year -old label 
besides Evans, 112, the Notorious 
B.I.G., and Combs are Carl 
Thomas and Dream. 

Marcus Grant, 112's manager, 
says Combs "failed to exercise the 
option to pick up the group's 
fourth album," thereby giving the 
group the contractual right to pur- 
sue other offers. Combs has since 
filed an injunction in New York 
and Atlanta to prevent the group 
from signing to another label. A 

ruling is forthcoming. 
Atlanta -based 112- comprising 

members Mike Keith, Daron Jones, 
Marvin Scandrick, and Q Parker - 
has recorded three Bad Boy albums: 
1996's 112, 1998's Room 112, and 
2001's Part III. "We are on Island 
Def Jam and very happy where we 
are," Keith says. "There are still 
some legal issues to work out, but 
we're hoping we can put something 
out by the end of the year." 

But Combs contends the group 
is still a Bad Boy act. "I'm not going 
to go back and forth in public with 
this," Combs tells Billboard. "I don't 
blame 112, but this is simply a story 
of greed. They're not on Def Jam. 
They're still on Bad Boy." 

Combs also deemed any spec- 
ulation about Evans becoming an 
Arista artist "crazy." When asked 
about 112 and Evans, an Arista 
spokeswoman would say only 
that the press release stands on 
its merits and president /CEO 
Antonio "L.A." Reid "has no fur- 
ther comment." 

Calls to Island Def Jam were not 
returned by press time. 

Combs did not discuss future 
plans for the label. Arista will con- 
tinue to provide sales, promotion, 
marketing, and distribution (via 
BMG) on an interim basis for cur- 
rent active Bad Boy projects and the 
label's catalog. Bad Boy's last release 
through Arista, P.Diddy and Bad 
Boy Records: We Invented the 
Remix, debuted at No. 1 on The 
Billboard 200 in May. 

RECORD COMPANIES: John McL. 
Doelp is named senior VP of A &R 
operations for Columbia Records 
Group in New York. He was president 
of Crescent Moon Records and senior 
VP of business development for Sony 
Music Entertainment. 

Max Gousse is promoted to VP of 
A &R for Epic Records in Santa Mon- 
ica, Calif. He was senior director of 
urban music A &R. 

Pete "Volcano" Farmer is 
named VP of A &R for Virgin Rec- 
ords America in Los Angeles. He 

was VP of A &R for Arista and La 
Face Records. 

Shanieka Brooks is named direc- 
tor of sales and marketing for 
ArtistDirect Records in Los Ange- 
les. She was urban and alternative 
product development coordinator 
for BMG Distribution. 

PUBLISHING: Randi Olsen is named 
senior director of income tracking 
for Universal Music Publishing 
Group in Los Angeles. She was direc- 
tor of income tracking. 
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Touring Quarterly II 

C9B tonas' 

Billboard explores the state of Asia's thriving 

music retail business. We take a look at the 

distribution channels through which Asian 

repertoire is reaching music buyers, spotlight 

the most significant retailers in the region, and 

look at retail promotion in the gateway city 

of Hong Kong. Call now! 

issue date: aug 3 
ad close: july 9 

Linda Matich 612.9440.7777 Ikibmatich @bigpond.com.au 

UPCOMING SPECIALS 

RETAILER'S HOLIDAY BUYING GUIDE - Issue Date: Aug 24 Ad Close: Jul 30 

LATIN MUSIC SIX PACK IV - Issue Date: Aug 24 Ad Close: Jul 30 

VICENTE FERNANDEZ: 35th ANNIV. - Issue Date: Aug 31 Ad Close: Aug 6 

JAPAN - Issue Date: Sept. 7 Ad Close: Aug 13 

KENNY G: 20th ANNIVERSARY - Issue Date: Sept. 14 Ad Close: Aug 19 

CLASSICAL - Issue Date: Sept. 14 Ad Close: Aug 19 

New York 

646.654.4696 

Los Angeles 

323.525.2307 

Nashville London 

615.321.4297 44.207.420.6072 

This special issue is the official program guide for 

the 2002 Billboard /AURN R&B Hip -Hop Conference. 
Features include this year's conference line -up, 

our R&B /Hip -Hop award finalists, and profiles 

of breaking artists and music. Be a part of it! 

Bonus distribution at the conference! 

issue date: aug 10 
ad close: july 16 

Andy Anderson 646- 654 -4692 aanderson @billboard.com 

Billboard spotlights the exploding DVD format with 

an exclusive state -of- the -industry report. Our 

coverage includes the hottest new music video 

and theatrical releases, the latest DVD audio 
releases and a look at the companies on the 

forefront of the DVD industry. Call today! 

issue date: aug 17 
ad close: July 23 

Aki Kaneko 323.525.2299 akaneko @billboard.com 

Michelle Wright 323.525.2302 mwright @billboard.com 

GREG LADANYI: 30m ANNIV. 

Billboard pays tribute to Grammy - winning 

producer /engineer Greg Ladanyi. We celebrate 
Ladanyi s 3 decades of ergineering and 

producing for a wide variety of distinguished 

artists, and his exciting plans for the future. 

Reserve your tribute ad today! 

issue date: aug 17 
ad close: july 23 

Aki Kaneko 323.525.2299 akaneko @bil board.com 
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Kirstin Candy Makes A `Sweet 
Mess' For Escalator Records 

BY JIM BESSMAN 

NEW YORK -"A lot of people are emulating 
someone else, but she does her own thing," 
Liquid 8 president Mason Munoz says of his 
label's rising Santa Barbara, Calif. -based artist, 
Kirstin Candy. "She has her own sense of style 
and great audience rapport onstage, and her 
album has great songs and players -and is very 
well -produced." 

Candy's confidence could 
derive from advice she got 
from industry veterans, par- 
ticularly the counsel that an 
aspiring star should start by 
trying to "take over your own 
town,' " recalls Candy, who 
played locally three to five 
times a week, writing con- 
stantly and honing her already 
estimable performance skills. 
She also released a pair of self - 
produced albums and plied 
the California coast, develop- 
ing a fan base and making sig- 
nificant networking headway 
in Los Angeles. These nonstop 
efforts, including the forma- 
tion of a heavyweight music 
marketing team, culminate with the Aug. 20 
release of Another Sweet Mess on Escalator 
Records, via the BMG- distributed Liquid 8. 

Another Sweet Mess features such stellar 
musicians as Jim Keltner, Steve Ferrone, Ivan 
Neville, Cracker's Johnny Hickman, and Count- 
ing Crows' David Immerglück and was pro- 
duced by Don Smith (Keith Richards, John 
Hiatt). As Candy notes, Smith was fully 
amenable to her studio goals. 

"I met him through the booker at the Mint in 
Los Angeles, where I've played the last year -and- 
a- half," says Candy, a classically trained pianist 
who sang gospel in church as a kid. "I told him 
that I wanted to find a sound that suited me and 
tied together all my different influences, because 
I come from a lot of different places musically 
and feel comfortable playing any kind of song - 
even if it's not homogenized. He helped me relax 
and let the songs be what they are." 

The songs, the Candyd Music (BMI) writer 
continues, reflect her resolve "to get back in 
touch with loving music." Hence, "Let It Flow" 

concerns `what I was going through when I was 
at the crossroads of whether or not to recommit 
myself to that dream of pursuing music." On 
the lighter side, "Money" is based on Candy's 
experience of nearly having her car repossessed. 

"It's my favorite track," says longtime fan Mike 
Dawson, music director of Santa Barbara rock sta- 
tion KTYD. "She sings about real things and issues 
that almost make you want to crack up, but you 

don't, because they're genuine 
and the way we all feel." 

Also included on the al- 
bum-as a hidden track -is 
"Whisper," the Smith -pro- 
duced single from last year 
that garnered secondary - 
market radio play. Lead track 
"Crazy (About You)" is going 
to triple -A stations and is also 
part of Glimpse, a six -song 
promotional acoustic EP. 

Working the radio side for 
Liquid 8 is Judy Libow of New 
York firm Libow Unlimited - 
one of several music -industry 
veterans behind the project. 
Others include publicist Bob 
Merlis of M.f.H., Celia Hirsch- 

man of Downtown Marketing, and attorney 
George Gilbert of Rudolf & Beer. Also involved are 
Evolution Promotion's Karen Lee, for online pro- 
motion; Noize Pollution marketing company's 
Rob MacArthur; and Music for the Masses' licenser 
Julie D'Angelo, who has placed songs in the 
upcoming films White Oleander and Nancy Drew. 

After listening to Glimpse, Rocky Moran, 
assistant manager of the Morning Glory Music 
store in Candy's hometown, says, "She's not 
moody or dark but uplifting and happy -which 
is really refreshing." 

Munoz is providing retail with a $9.98 list on 
Another Sweet Mess: "With price and position- 
ing on top of that, people can buy it for $7.99 or 
$8.99, making it very easy in the current retail 
environment to buy into something you like." 

Dawson thinks Candy's live shows will be the 
crowning strength of Liquid 8's campaign. "She 
has an incredible voice," he says, "and no one uses 
keyboards the way she does. And she owns a room 
when she plays: All eyes are on her, and there are 
no side conversations." 

Dolly Displays Her ̀ Halos 51 Horns' 
Parton's Third Blue Eye /Sugar Hill Album Has Smoky Mts. Aura 

BY DEBORAH EVANS PRICE 
NASHVILLE -"I make jokes about the fact 
that I had to get rich in order to be able to 
sing like I was poor again," Dolly Parton says, 
referring to the heartfelt Appalachian flavor 
of her new collection, Halos & Horns. 

The album is the third to be released on Par - 
ton's Blue Eye imprint in conjunction with 
Sugar Hill Records. Her first Blue Eye /Sugar 
Hill effort, The Grass Is Blue, won album of the 
year honors at the Interna- 
tional Bluegrass Music Assn. 
awards in 2000, as well as a 
Grammy Award for best 
bluegrass album. Little Spar - 

issued in January 2001, 
netted Parton a Grammy for 
best female country vocal 
performance, for her cover of 
Collective Soul's "Shine." 

"I'm just loving having this 
outlet where I can go back 
and do what I really love to _ 

do-actually, what I do best," 
she says. "There just wasn't a 
market for me for many 
years. Then I started doing s 
the same music I came out of iL 

the Smoky Mountains with, P 

and it's catching on again." 
The 14 -track Halos & Horns continues Par - 

ton's excellent trajectory, serving up a set of 
originals that explores the complexities of the 
human condition. On the traditional country 
title cut, Parton observes: "Just because it 
feels right does not make it so /So we struggle 
through life in horns and halos." 

Like everyone else, Parton was deeply affect- 
ed by the events of last Sept. 11.1ivo new songs 
written out of her emotional response to the 
tragedy are "Hello God" and "Raven Dove." 

"People don't realize how much we need God 
until something really goes wrong," Parton says. 
"When everything went up in smoke, so to 
speak, everybody ran to God to try to find a way. 
I felt very inspired to write `Hello God.' With 
`Raven Dove,' I just woke up in the middle of the 
night, and that song just started to come." 

'Iivo of the most intriguing cuts on the album 
are covers. Parton revives Bread's classic "If," 
which she says "used to be one of our love 
songs, and it still is," referring to her husband 

of 36 years, Carl Dean. She also tackles Led Zep- 
pelin's "Stairway to Heaven," using a choir on 
the song. Parton says, "I'd always heard it like 
a gospel song. It always reminded me of some- 
body struggling to get to heaven but who was 
too weak and materialistic to do it." 

When she decided to tour for the first time 
in a decade, Parton began working with some 
East Tennessee musicians in a Knoxville, Tenn., 
studio. "I decided to put it together and try to 

find as many people from up 
ti. home as I could, because we 

have a lot of talent at Dolly - 
wood [Parton's Pigeon 
Forge, Tenn., theme park] 
and in that East Tennessee 
area," she says. "We got in 
and started recording. It 
started sounding so good 
and feeling so blessed." 

She called longtime pro- 
ducer Steve Buckingham, 
who encouraged her to go 
with it, and soon after she 
recorded the self -produced 
Halos & Horns. "We did 
everything in- house," says 
Parton, a BMI writer who 

N owns her own Velvet Apple 
publishing. "Danny Brown, 

who engineered it, owns part of the studio. They 
mastered it there. We used the Kingdom Heirs, 
the wonderful Southern gospel group that has 
been at Dollywood for many years. I used a lot of 
musicians, [including] Gary Davis, who's been at 
Dollywood for many years." 

Many of the musicians who participated on the 
album will take to the road with Parton, who is 
self -managed and booked in- house. The 13 -city 
tour kicks off July 10-the day after the album's 
street date -at Irving Plaza in New York (Billboard, 
June 22). The official first single will be "Dagger 
Through the Heart," which will be supported with 
a video debuting on CMT'sMost Wanted Live July 
20 and via the Internet at aol.com. 

Reaction to Halos & Horns is positive. "It's 
great," enthuses Tim Petersen, country music 
buyer for the TransWorld chain. "I remember 
when I heard that first bluegrass record she did. 
To me, that's kind of what she's all about. The 
last record did well for us, and I think this one 
will do even better." 
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Tate's Solo Bow Sure To Surprise 
Queensryche Vocalist's Eponymous Sanctuary Set Flavored With Dance, Even R&B 

BY CHRISTA THUS 

NEW YORK -When fans of hard - 
rock/metal band Queensryche hear the 
first electronic gurglings of Geoff Tate's 
debut solo album, they're going to be 
surprised. They'll have no trouble rec- 
ognizing the voice that can traverse 
from a deep croon on the top -10 hit 
"Silent Lucidity" to a soaring tenor on 
the metal classic "Eyes of a Stranger." 
It's the music that famous vocal range 
accompanies that's so different. 

It's difficult to label the sound Tate 
and his backing outfit (with the no-frills 
moniker the Geoff Tate Band) created 
at Bear Creek Studio in Woodinville, 
Wash., because so many genres have 
been perfectly melded into the 11 

heady compositions comprising Sanc- 
tuary's Geoff Tate, which arrived June 
25. "Over Me" has a hard -rock spirit 
and a guitar -driven chorus that is soft- 
ened by unique time changes and flash- 
es of keyboards. Then you hear the dra- 
matic ballad "In Other Words," a song 
with too much sonic depth to simply 
be called "pop," even though it would 
fit within today's diverse adult top 40 
radio format. It's a radical change from 
"A Passenger," which has a hip -hop- 
inflected bassline and percussion offset 
by new -wave synthesizers and a chorus 
of sighing voices. 

Dancelelectronica also has a strong 
presence, especially on the cuts "Help- 
less" and the album's opener, "Flood." 
An electronica enthusiast, Tate has 
combined on this self -produced effort 
his love of that genre with his long- 
standing desire to create music that 
can't be neatly categorized. 

"[Everything but the Girl's] Tracey 

Thorn, her voice is so amazing, and I 

love their music," Tate says. "Massive 
Attack; I have all their records. Paul 
Oakenfold, he's one of my favorite com- 
posers. [Electronica is] inspiring for 
me, so I tried to mix certain elements 
of that into certain songs." 

The lyrics are among the most per- 
sonal Tate's written. He's explored 
matters of the heart before on such 
Queensryche songs as "London" and 
"Sacred Ground," but these rumina- 
tions on romance are especially inti- 
mate, whether it's about declaring 
your love ( "Flood "), refusing to give 
up on someone ( "Touch "), or asking 
your lover to commit to you forever 
( "In Other Words "). 

"Relationships are the most im- 
portant subject matter there is. It's 
what life's about," Tate says. "It's all 
about relationships and how you form 
them, how you maintain them, how 

Talent Search 
Write the next BluBlocker jingle, win a Volkswagen 
Beetle and become famous - all from participating 
in the Red, White and BluBlocker Jingle contest. 

You might remember the famous BluBlocker sunglass infomercial 
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even remember Dr. Geek, the Venice Beach rapper who, right on the 
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you destroy them. Human nature is 

something that has really been inter- 
esting to me over the last few years, 
why people do the things they do." 

The Geoff Tate Band consists of 
bassist Chris Fox, guitarists Scott 
Moughton and Jeff Carrell, and drum- 
mer Evan Schiller. All the band's songs. 
published through Mirabellemy (BMI), 
were a collaborative songwriting effort. 
But what was it like to not write music 
with Queensryche? 

"It was fantastic. It was absolutely 
amazing. I wish I would have done this 
sooner, actually," he candidly replies. 
Tate explains that he never considered 
working outside of the band before, but 
after Queensryche co- founder Chris 
DeGarmo left in 1998, "it opened my 
eyes to the fact that Chris obviously 
wasn't contented working within this 
group. So, he went off to do other 
things he was interested in. Well, why 
can't I do that as well? Why can't 
[drummer] Scott [Rockenfeld] do that, 
or why can't [bassist] Eddie [Jackson] 
do that ?" (Rockenfeld and guitarist 
Michael Wilton also have the side proj- 
ects Soulbender and Slave to the Sys 
tern, respectively.) 

"I started the process of sort of look- 
ing around and trying out different 
pe. ple and trying to write with outside 
people, which was really kind of diffi- 
cult for me at first," Tate admits. "But 
I'm so glad I did it, 'cause it really 
opened my eyes to the possibilities, and 
now I'm in this wonderful position I 

can't believe I'm in, where I can put 
together any band I want." 

The first single, "Off the TV.," went 
for radio adds June 17 at mainstream- 
rock formats. Sanctuary VP of market- 
ing Cory Brennan says that given the 
album's eclectic nature, the label is 
planning on servicing it to triple -A 

radio as well, focusing on "Helpless." 
Some of the marketing initiatives 

behind Geoff Tate include an Internet 
campaign utilizing the Web sites 
queensryche.com and geofftate.com, 
as well as the Geoff Tate Band going 
out on the road. "This is [Tate's] first 
tour outside of Queensryche," Bren- 
nan observes. "Originally, we thought 
it would be a two -week tour, but from 
the excitement from promoters and 
from the dates lining up, it's turning 
out to be a month -plus tour." 

The first date was June 22 at the 
EMP Sky Church in Seattle, in con- 
junction with an annual gathering 
Queensryche holds for its fan club. To 

further build excitement, Tate and 
company will acoustically perform "Off 
the TV." at radio stations in markets the 
tour is visiting, beginning with rock 
station KISW (99.9) Seattle. 

John Treneff, pop buyer for one of 
Seattle's Tower Records stores, thinks 
reaching the die -hard Queensryche 
fans at events like meet -and -greet lis- 

tening parties will build sales momen- 
tum. He observes, "It's something that 
could potentially do well if the core fan 
base gets exposed to it." 

Beat.. 
UNDER CONSTRUCTION: Warner Bros. 
Records continues to revamp its pop/ 
rock A &R staff since Tom Whalley took 
over as chairman/CEO last August. 
The newest round of changes have for- 
mer Capitol A &R exec Perry Watts 
Russell starting July 1, with Rob Cav- 
allo, who wraps up his stint as senior 
VP of A &R at Hollywood Records July 
1, to start in mid -July. Cavallo already 
has close ties to Warner Bros. act Goo 
Goo Dolls, whom he produces. Like 
Watts Russell, Whalley is a Capitol 
Records vet but did not work at the 
Tower at the same time. Whalley also 
brought in former Grand Royal A &R 
exec Craig Aaronson as VP of A &R last 
September. The most recent departure 
was VP of A &R Mio Vukovic, who left 
the company June 21. Since Whalley 
started last year, other A &R execs no 
longer with the company include David 
Kahne, Brad Kaplan, Craig Pizella, and 
Trip Walker. All A &R execs continue to 
report directly to Whalley, who 
declined to comment on the changes. 

At Hollywood Records, Cavallo will 

THE BASTARD SONS OF JOHNNY CASH 

be replaced by VP of A &R Geoffrey 
Weiss as head of the A &R department. 
He will report to Buena Vista Music 
Group chairman Bob Cavallo. 

NARAS UPDATE: Expect the National 
Academy of Recordings Arts & Sci- 
ences to take at least two more months 
to name a new president, according to 
sources. The Recording Academy 
formed a search committee during its 
annual trustees meeting in May in 
Hawaii (Billboard, June 8) and has 
enlisted executive search firm Korn/ 
Ferry International to help in the 
process. The new executive will replace 
Michael Greene, who resigned in April. 

THOSE BASTARDS: The Bastard Sons 
of Johnny Cash is a band name sure 
to grab attention, but the eye -catching 
moniker would be nothing but a nov- 
elty if the San Diego, Calif. -based 
group didn't back up the name with 
great music. On Distance Between, the 
quartet lives up to the promise hinted 
at on 2001's debut Walk Alone. 

Out Aug. 27 on Ultimatum, Dis- 
tance Between captures the lone- 
someness of Cash, the stripped down 
melodies of Nebraska -era Bruce 

by Melinda Newman 

Springsteen, and the rowdiness of 
Steve Earle and morphs them into a 
captivating collection that blends 
twang and sophistication. 

Following the dissolution of his 
marriage and the death of his father, 
lead singer /songwriter Mark Stuart 
could have written an album that was 
unrelentingly dark, but instead the 
regret- ringed songs are tinged with 
hope. "It felt like I was going to kill 
someone or myself or crawl into a bot- 
tle for some time, so I used writing as 
my catharsis," he says. "But the fight- 
ing bastard spirit is still there. I'm a 
pretty optimistic person. Sometimes 
you get the one -two punch, and it's 
like, `You got me that time,' but you 
realize that when you get through 
things to the other side, there's always 
going to be something better." 

The project, which contains all 
originals except for a cover of Ap- 
palachian traditional "Long Black 
Veil," was recorded during a week in 
April in a Los Angeles mansion with 
Daniel Lanois' engineer, Mark 
Howard, producing. "Mark wanted to 
record the tracks live, so we'd record 
the song and after getting a take we 
liked, I'd go over and sing it on a bet- 
ter microphone with a bottle of Wild 
Turkey in my hand," Stuart says.' Wild 
Turkey definitely falls under the cate- 
gory of `vocal coach' on this album." 

The enhanced version of the CD in- 
cludes a second version of "Long Black 
Veil" featuring Billy Bob Thornton on 
lead vocal. "He was a friend of Mark's, 
because they worked on the Sling 
Blade soundtrack together, and he said 
he was a fan of ours," Stuart says. "He 
came by the studio and brought his 
own booze and cigarettes, which was 
cool. We were on such a short time 
frame, we didn't have time to come up 
with another song for him to sing." 

The group, which starts a U.S. tour 
Aug. 21, is lining up European distri- 
bution for the project and is planning 
a European tour for early 2003. 

STUFF: On July 30, Bruce Springsteen 
& the E Street Band will perform a 
number of songs from the group's new 
album, The Rising, on Today. The pro- 
gram will be broadcast live from the 
Asbury Park, N.J., boardwalk ... On 
Oct. 16, MCA will release Red Hot + 
Riot!, the latest in the series of albums 
put out in conjunction with the Red 
Hot Organization. Proceeds from the 
album will benefit African AIDS relief 
outfits. The album will feature artists 
covering the songs of Nigerian artist 
Fela Anikulapo -Kuti, who died of AIDS 
in 1997. Among the artists on the Paul 
Heck -produced set are Dead Prez, 
Talib Kweli, Jorge Ben, Bilal, D'An- 
gelo, Femi Kuti, and Macy Gray. 
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Thanks To Motel 

Reissue, Gary 

Wilson Finally 

Catches A Break 
BY MATTHEW BENZ 

NEW YORK -"It's kind of surreal in 
its own way," says Gary Wilson of the 
attention that his album, You Think 
You Really Know Me -which he put 
out in 1977 -has been getting since 
its reissue by Motel Records this 
spring. "I'm not quite sure what it's 
about, but I'm glad to see it happen." 

Those who've heard the album may 
be saying the very same things. Like 
a demented Beat poet, Wilson alter- 
nately coos and yells lyrics that are 
twisted and, at times, tormented, over 
a loungey mix of organs, synthesiz- 
ers, and drums. Such song titles as 
"6.4 = Make Out," "Groovy Girls Make 

Love at the Beach," and "Chromium 
Bitch" do little to decode the mystery. 

At age 24, Wilson wrote the songs, 
played most of the instruments, and 
produced You Think You Really Know 
Me at his parents' home in Endicott, 
N.Y. In 1978, he and his band, the 
Blind Dates, headed to California and 
tried, but failed, to land a record deal. 

"Circumstances just led to where 
I cut communications off -stopped 
my phone and all that," Wilson says. 
"I got to a point where phones some- 
times would bring me bad news." 

After hearing a bootleg of You 
Think You Really Know Me at a 
friend's house in Los Angeles in May 
2001, Motel's Adrian Milan and 
Christina Bates tracked Wilson down 
in San Diego, where he works nights 
as a sideman in a lounge band and the 
graveyard shift at an adult bookstore. 
They hope word -of- mouth, plus the 
occasional show in New York or Los 
Angeles, will spur sales. 

New York -based Motel, which is 
distributed by Big Daddy, is now 
readying Forgotten Lovers, a collec- 
tion of unreleased Wilson material, 
for a fall release. After 25 years, Gary 
Wilson has caught a break. 

"It's been a while since the real 
Gary Wilson thing's come out," says 
Wilson, whose songs are published by 
Electric Music Depression, BMI. "It's 
cool that it's happened again." 

25 Years Ago We Said Goodbye to 
The King of Roch 'n' Roll... 

But l-is musical performances live on 
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A revealing three -volume collection containing over 40 
performances, intimate video clips and additional 
footage from the King's legendary career. 

DVDs feature Elvis filmography, discography, trivia tracks and 5.1 audio 

Available on DVD & VHS: 
DVD Boxed Set - R2 9760%./$49 99 SRP 
VHS Boxed Set - R3 976096J$39.98 SRP 

Vol. 1 DVD Center Stage - R2 976097/S19 99 Vol. 1 VHS - R3 9760971$14.98 SRP 
Vol. 2 DVD The Man And The Music - R2 976098/S19.99 Vol 2 VHS - R3 97609E/$14.98 SRP 

Vol. 3 DVD From The Waist Up - R2 976099/$19.99 Vol 3 VHS - R3 97609JS14.98 SRP 

Pre -Order Date: July 16, 2002 

In stores: August 13, 2002 
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ALBUMS 
Edited by Michael Paoletta 

POP 
WILL SMITH 

Born to Reign 
PRODUCERS: various 
Columbia 86189 
Will Smith was first a rapper, then an 
actor. Now he's known as an actor who 
raps. Confused? Don't be. Smith is 
capable of doing both, as evidenced on 
Born to Reign, his first album in three 
years and eighth overall. To his credit, 
Smith doesn't attempt to be something 
he's not. Lead single "Black Suits 
Comin' (Nod Ya Head)," which also 
serves as the lead single to the Men In 
Black II soundtrack, is a guitar- driven 
number that has Smith revisiting his 
MIB character Jay. The album also fea- 
tures a remix, "Nod Ya Head (The Re- 
mix)." Both tracks feature Smith's new 
R &B group, Trá -Knox. Smith sings on 
the reggae- tinged "Willow Is a Player." 
Other standout tracks include the sum- 
mertime anthem "Block Party" and 
"1,000 Kisses," which features Smith's 
wife, actress Jada Pinkett -Smith. Actor, 
rapper, whatever you want to label him, 
Smith still knows how to make a hit 
song -the proof is in the pudding; in 
this case, Born to Reign. -RH 

BRUCE HORNSBY 
Big Swing Face 
PRODUCER: David Bendeth 
RCA 07863 68024 
Longtime fans of Bruce Hornsby may 
well scratch their heads after hearing 
the opening seconds of lead track/first 
single "Sticks and Stones" from Big 
Swing Face, as the traditionally acou- 
stic piano -based artist has dramatically 
incorporated heavy techno studio ef- 
fects into the mix this time out. Sec- 
ond track "Cartoons and Candy" con- 
tinues the puzzlement, with a stinging 
blues guitar intro giving way to percus- 
sion loops and electric keyboards. But 
Hornsby's proven instrumental 
prowess remains intact; so, too, does 
his melodicism, albeit in the more gui- 
tar- oriented format (with assistance 
here from guest guitarist Steve 
Kimock, Hornsby's bandmate in Grate- 
ful Dead offshoot the Other Ones). But 

S P O T L I G H T S 

DOLLY PARTON " " "' Halos & Horns 
PRODUCER: Dolly Parton 
Sugar Hill SUG -3946 
Dolly Parton is right now making 
some of the absolute best, boldest 
music of her career, adopting a back- 
to- basics approach that has led her 
back to her East Tennessee roots, and t 

hence her muse. Parton's angelic voice 
and beauty historically may have over- .. 
shadowed her potency as a lyricist, but , 
she's a fine, spiritual writer, as evi- 
denced by the back -porch eloquence of 
the title cut, the sexy "Sugar Hill," and 

NELLY beautific "Raven Dove." Parton has OASIS 
Nellyville Heathen Chemistry 
PRODUCERS: various PRODUCER: Oasis 
Fo' Reel /Universal 7747 Epic 86586 
With his sing -song delivery and J On Oasis' latest outing, the brothers 
unforgettable hooks, Nelly deliv- 
ered one chart -topping hit after 

,.- , Gallagher offer a little something for 
all the band's potential constituents: 

another. St. Louis' favorite son - bluesy rockers (including lead single 
looks to maintain this success with - -, "The Hindu Times ") that showcase a 
his sophomore solo set, Nellyville. mixture of T. Rex and Iggy Pop influ- 
On the infectious, Neptunes -pro- 

I. 

ences; midtempo, triple -A- primed 
duced "Hot in Herre," the set's crossover stabs; and loose Brit-pop 
lead single (which has already s numbers. All this said, the best mo- 
topped The Billboard Hot 100), 4 ments, as always with Oasis, occur 
Nelly is all about the party. Else a`á when the group simply reverts to 
where, on both "Splurge" and "Oh type, as on the requisite anthem 
Nelly," the artist talks about the "Little by Little" and the Noel- front- 
highs and lows that come with ed pop nugget "She Is Love." While 
newfound success. "Dilemma," also become quite the fearless inter- the electronic flourishes and arro- 
featuring Destiny's Child's Kelly preter, wrapping her one -of -a -kind gant bombast that respectively 
Rowland, is a sensitive tale of for- vocal instrument on whatever the hell marred the band's last two efforts are 
bidden love. Humor abounds on moves her. Here, it's a breathy, slow- thankfully gone, there's nothing on 
the Trackboyz -produced "Air rollin' improvement on Bread's "If," Heathen Chemistry to suggest that 
Force Ones," which features and, better yet, an inspired, breathtak- the "Wonderwall" commercial glory 
Nelly's St. Lunatics cohorts pay- ing turn on Led Zeppelin's "Stairway days of the mid -'90s are coming 
ing homage to one of hip -hop's to Heaven." Who else could pull that back. Then again, that's beside the 
favorite footwear styles. Also tak- off? Imparted like a shared secret, this point. Oasis remains the most impor- 
ing guest turns on the album are record fully explores the dichotomy its tant band in the world right where it 
Cedric the Entertainer, 'N Sync's title hints at, but more than that, this counts -in its own mind and in the 
Justin Timberlake, and newcomer is a showcase of a hugely important minds of its rabid fans. Expect both 
Dani Stevenson. -RH American artist at full power. -RW camps to enjoy the new album. -8(i 

his lyrics, as always, insightfully reflect 
his Williamsburg, Va., upbringing - 
and rural black culture influences - 
and work fine within the souped -up 
context. On "No Home Training," he 
even employs 70- year -old family friend 
Floyd Hill Jr., who co -wrote the tune 
and contributes an earthy, down -home 
rap. Throughout, Hornsby proudly dis- 
plays new musical colors.-H1 

* SONIC YOUTH 
Murray Street 
PRODUCERS: Sonic Youth 

DGC 069493319 
For the better part of a decade, the mem- 
bers of New York avant noise act Sonic 
Youth have been more notable for their in- 
fluence on younger experimental guitar - 
rock groups than for their own creative 
output On Murray Street, however, the 

band finally reasserts the artistic vitality it 
last enjoyed during its commercial peak in 
the early '90s. Just don't call it a "return to 
form" like so many of the band's recent 
rambling efforts. Unlike its other high - 
water marks Goo, Dirty, and the pioneer- 
ing Daydream Nation -each a tour de 
force of edgy and adrenalized progressive 
skronk -Murray Street is a much more 
mature and laid -back affair: a wash of 

dreamy textured guitars that features 
some of the group's most focused and 
seductive work ever. The album deftly 
interweaves Sonic Youth's trademark com- 
plex sound patterns with more melodic 
sensibilities that at times are downright 
pretty. Credit that, in part, to the presence 
of longtime collaborator Jim O'Rourke - 
on a roll in the past year (after Wilco's Yan- 
kee Hotel Foxtrot and his superb solo out- 
ing, Insignificance) -who receives billing 
as a full- fledged member of the band this 
time out. While Sonic Youth may no 
longer be the revolutionary it once was, 
Murray Street marks a striking moment 
of clarity that effectively synthesizes and 
consistently showcases the band's best lat- 
ter -day ideas (see story, page 15). -BG 

* GUIDED BY VOICES 
Universal Truths and Cycles 
PRODUCERS: Guided by Voices 
Matador OLE 547 
With the rising popularity of neo- garage 
bands, if ever there were a time for 
Guided by Voices (GBV)- arguably the 
grandaddy practitioners of alt- vintage 
aesthetics -this is it. Wisely, the ever - 
prolific Robert Pollard- fronted ensem- 
ble scraps the experimentation with 
high -gloss production that dominated 
its last two outings and returns to its 
stripped -down roots. The result is some 
of the band's loosest and most reward- 
ing work in years. Universal Truths and 
Cycles also showcases some of the best 
songwriting from Pollard since GBV's 
much -revered Bee Thousand. The for- 
mula still hasn't changed much: Pollard 
remains the master of the two- minute 
song fragment, and his lyrics are, as 
always, a stream of consciousness bar- 
rage (artful impressionism and curious 
non- sequitirs). This time out, the 
melodies are stronger (the pop gem 
"Cheyene ") and the hooks crisper (ex- 
hibit A: the album's first single "Every- 
where With Helicopter ") than much of 
GBV's recent fare. The fact that the band 
can deliver such a consistent and rele- 
vant collection of work 13 albums into 
its career makes Universal Truths and 
Cycles all the more impressive. -BG 

* JULIA FORDHAM 
Concrete Love 
PRODUCER: Larry Klein 
Vanguard 79719 
Lovers of luxuriant, soulful music will 
be at the mercy of Fordham's alto 

(Continued on next page) 

KEITH JARRETT 

Selected Recordings 
PRODUCER: Manfred Eicher 
ECM 440-014 -168 

JAN GARBAREK 
Selected Recordings 
PRODUCER: Manfred Eicher 

ECM 440-014 -165 

TERJE RYPDAL 
Selected Recordings 
PRODUCER: Manfred Eicher 

ECM 440-014 -201 
The record business is an odd business 
when the idea of an anthology series 
curated by the artists in question seems 
so novel. Yet ECM's Rarum series is 

V I T A L 
novel -and uncommonly exciting. Via 
Rarum -which supersedes the label's 
much -maligned Works line from the 
late '80s -some of the innovative Ger- 
man indie's key jazz artists, past and 
present, offer a distinctive scrapbook of 
their work for the company. Such 
world -class talents as pianist Keith Jar- 
rett, saxophonist Jan Garbarek, gui- 
tarist/composer Terje Rypdal, vibra- 
phonist/bandleader Gary Burton, and 
guitarist Bill Frisell not only chose the 
tracks for their compilations but also 
penned their own retrospective liner 
notes. Add to that crystal -clear 24- 
bit/96kHz remastering, previously 
unpublished session photos, the artist's 
full ECM discography, and colorful, 

R E I S S U E S 

consumer -friendly packaging (not 
something often associated with the 
stark, high -art aesthetics of ECM), and 

you have a series that should introduce 
a new generation to some of the most 
important musicians of the past 30 
years. The two -disc Jarrett anthology is 

perhaps the most revelatory, as the 
artist's conception of his set revolves 
around introducing material that he 
felt was under -recognized the first -time 
around; thus you get the expected 
highlights from Jarrett's beloved Euro- 
pean Quartet and Standards Trio, plus 
rarely heard slices of solo improvisation 
on organ and clavichord (not to men- 
tion items from his lesser -known solo 
piano concerts). An artist whose 
decades -long ECM tenure surpasses 
even that of Jarrett is Garbarek, whose 
own two -disc collection astutely covers 

nearly every phase of his career, from 
'70s duets with Jarrett and guitarist 
Ralph Towner to electric '80s bands 
and '90s experiments like that of Offici- 
um, his hit collaboration with early - 
music vocal group the Hilliard Ensem- 
ble. Another Rarum disc worth 
singling out is that devoted to Rypdal. 
With a colossal, acid -rock tone allied to 
an uncommon sense of color and har- 
monic invention, the Norwegian's gui- 
tar work could be the gate through 
which adventurous rock'n'roll fans ac- 
cess the wonders of the ECM catalog. 
Other artists surveyed in this first wave 
of Rarum releases are the Art Ensem- 
ble of Chicago and Chick Corea. The 
fall brings 10 more anthologies. -88 

CONTRIBUTORS: 
Bradley Bambarger, Jim Bessman, Leila Cobo, Deborah Evans Price, Brian Garrity, Rashaun Hall, Wayne Hoffman, Jill IOpnis, Michael Paoletta, Philip van Vleck, Ray Waddell. SPOTLIGHT: Releases deemed by the review 

editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NOTEWORTHY: Releases of cortical merit. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more 

artists. PICKS *1: New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES ( *): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (J-7): New releases deemed Picks that were featured in the Music to 

My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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L`LVLL\.'t'S 
(Continued from preceding page) 

croon, which is beautifully spotlighted 
throughout this jazzy project. The 
British singer /songwriter's latest is an 
expressive journey into the many sides 
of love, from its impassioned begin- 
nings ("Love," "Butterfly") to its emo- 
tional aftermath ( "Missing Man," 
"Foolish Thing "). In a notable high- 
light, Fordham sings with neo -soul 
artist India.Arie on the project's hip 
title track, a song about true love in its 
purest form. Though most of the 
tracks are slow grooves, the faster - 
paced "Wake Up With You (The I 

Wanna Song)" and "It's Another You 
Day" don't miss a beat. The project also 
features a tribute to the late Minnie 
Riperton, "Roadside Angel," as well as a 
cover of Riperton's sublime "Loving 
You," a hidden track immediately fol- 
lowing Fordham's duet with Joe Henry 
( "Alleluia "). This album is truly a deca- 
dent treasure.-JK 

R&B/HIP-HOP 
CORMEGA 
The True Meaning 
PRODUCERS: various 
Legal Hustle 9214 
Cormega has something to say. Less 
than a year after releasing his critical- 
ly acclaimed debut, The Realness, the 
Queens, N.Y., native returns with The 
True Meaning. A storyteller in the 
truest sense of the word, Cormega 
again takes listeners on an aural jour- 
ney into the world of street life. Un- 
like his peers, the MC doesn't glorify 
the life but rather gives a peek into 
what it takes to live that life and the 
effects it has on its inhabitants. The 
haunting title song, with its sorrow- 
ful piano- driven track, serves as a 
prime example. Cormega also gets to 
do a bit of well- deserved chest -beat- 
ing on "Built for This." Rising above 
the mud slinging, Cormega tells his 
side of the Nas controversy, with a 
positive spin, in "Love In, Love Out." 
Devoid of all the requisite bells and 
whistles of many of rap's music's big 
titles, The True Meaning is simple, 
effective, and pure hip- hop. -RH 

DANCE /ELECTRONIC 

VARIOUS ARTISTS 
This Is Ultimate Dance! 
PRODUCERS: various 
J80813 -20034 
J Records makes its mark in the world 
of dance compilations with this timely, 

if not always spot -on, compilation. The 
mixed collection starts off fabulously 
with a cool edit of Thunderpuss' 
Anthem mix of Mary J. Blige's "No 
More Drama" and cleverly slides into 
the Superchumbo mix of Missy "Misde- 
meanor" Elliott's "Get Ur Freak On." 
Other highlights include Kylie Mi- 
nogue's "Spinning Around" (the 7th 
District mix), Alicia Keys' "Butterflyz" 
(Roger S.' Release mix), Angie Stone's 
"Wish I Didn't Miss You" (Hex Hec- 
tor /Mac Quayle's Main mix), Janet 
Jackson's "All for You" (Thunderpuss' 
Change It Up mix), and the Chemical 
Brothers' "Star Guitar" (Pete Heller's 
Expanded mix). Featured tracks by 
Enrique Iglesias, Nelly Furtado, Debo- 
rah Cox, and Daft Punk certainly add 
muscle to the mix but not much else. 
Between the Goldtrix mix of Andrea 
Brown's fierce "Trippin' " and Robbie 
Rivera's Tribal Sessions mix of J new- 
comer Lamya's sublime "Never 
Enough," though, such missteps are 
easily overlooked. -MP 

VARIOUS ARTISTS 
Most Wanted 3 

PRODUCERS: various 
Parc Records PR1001 
Rui Da Silva's soulful "Touch Me" 
makes a compelling opener for a 
trance compilation -so compelling, in 
fact, that it was the lead track on last 
year's Trance Party Vol. 1 (Robbins), 
mixed by the Happy Boys. That earlier 
set, which deftly bridged trance and 
danceable pop, also featured Kernkraft 
400's thumping "Zombie Nation" - 
appearing again here. Like Kosheen's 
darkly delicious "Hide U" (which 
appeared on the Happy Boys' subse- 
quent House Party Vol. 1), the biggest 
hits on this uneven collection have 
already been well circulated, and 
there's not much new here in terms of 
remixes or production. That's not to 
say that Most Wanted 3 doesn't deliver 
driving beats and infectious synth 
riffs; songs like the haunting "Silence" 
by Delirium (featuring Sarah McLach- 
Ian) delight. But the truly choice 
tracks here -typically a year or two 
old -would be more accurately de- 
scribed as "already bought" than 
"most wanted. " - WH 

LATIN 
DOMINIC 

Soy Como Soy 
PRODUCER: Ricky Gonzalez 
Prestigio PGK 84869 
On his fourth solo outing and his sec- 
ond with indie Prestigio, salsa singer 

Dominic presents a versatile album 
that highlights salsa, vallenato ( "Te 
Amo "), bachata ( "Creerte of Quer- 
erte"), and a couple ballads. Although 
everything is done competently, Dom- 
inic truly shines in the straight- ahead, 
tropical material, notably his cover of 
"Amor, Amor"; the song's difficult re- 
frain highlights his potent, emotive 
tenor voice. Soy Como Soy aims some- 
times squarely for the dancefloor, and 
other times, for the heart -strings, as in 
"El Retrato de Mamá," a lyrically corny 
ballad that's saved by the elegant, jazzy 
piano accompaniment, and again, the 
voice. Dominic is artist enough that he 
can navigate easily through the variety 
of styles, convincing in vallenato, 
bachata, and even on the aggressive, 
reggae- rubbed, socially conscious "X- 
Plosión." The disc's sole throwaway is 
the closing romance- shaded classics 
medley, included perhaps for senti- 
mental reasons, but whose run- of -the- 
mill content is incongruous in an 
album steeped in well -blended edge 
and vocal prowess. -LC 

WORLD MUSIC 
VARIOUS ARTISTS 

Latin Playground 
PRODUCERS: various 
Putumayo World Music P201 
While some collections of children's 
music are meant to be childlike (i.e., 
giggles, child's choruses, chimes), oth- 
ers are simply meant to be fun. Putu- 
mayo's Latin Playground, which com- 
piles upbeat, mostly non -kiddie party 
tunes from a variety of countries and 
styles, aspires to be the former and 
succeeds. The secret of a good dance 
tune lies in its simplicity and dance - 
ability, and these attributes make these 
tracks appealing for kids and their par- 
ents. Latin Playground opens up famil- 
iarly, with the classic "Guantanamera," 
performed by Omara Portuondo and 
featuring, yes, a children's chorus, 
which should set everyone on the right 
track. It's followed by Los 50 de Joseli- 
to one of Colombia's premier dance 
bands -performing the very cute "La 
Araña Picúa." There's also a mambo 
(Cubanismo's "Mardi Gras Mambo "), a 
Puerto Rican bomba ( "Bomba Le Le "), 
and from Brazil, "Rodopiou," per- 
formed by José Gonzalez y Banda 
Criolla. If the kids manage to be 
immune to the contagiousness of the 
tracks, at least they'll get a lesson in 
the diversity that exists within Latin 
music -and in fine musicianship, here 
authentically performed. And that's 
always a good thing. -LC 

COUNTRY 

* BRAD MARTIN 
Wings of a Honky Tonk Angel 
PRODUCER: Billy Joe Walker Jr. 

Epic 85115 
Even amid a bumper crop of promising 
male country artists, Brad Martin is 
impressive. He's a honky -tonk belter 
with backbone, evoking whiskey and 
women with equal passion. The well - 
produced "Before I Knew Better" and 
slammin' "Rub Me the Right Way" offer 
love's redemption for hell raisers and 
construction workers, respectively, 
then the title cut comes in as a classic 
country waltz rendered with style. Mar- 
tin, to his credit, ably handles the 
drinkin' jams: swirling acoustics and 
effective production provide a suitable 
framework for the stark lyrics and 
killer vocal of the neo- classic "The 
Fifth," and then he really twangs with 
authority on the swaggering "Damn 
the Whiskey." Elsewhere, "Just Like 
Love" skews a little too poppish, but 
then "That's a Woman" is a lush, 
atmospheric ballad that works quite 
well. Attitude, guitars, and a keg of 
pent -up aggression wrap things up 
nicely, if too early, on the Southern 
rocker "The Wait." Ten cuts ain't 
enough of this strong stuff. Hopefully, 
Martin won't keep the world waiting 
too long for a follow -up, as he's really 
on to something here. -RW 

BLUES 
* POPA CHUBBY 
The Good the Bad and the Chubby 
PRODUCER: Popa Chubby 
Blind Pig 5075 
Popa Chubby (aka Ted Horowitz) 
earned his nickname because he is 
something of a round man, but his 
blues sound is a good deal more angu- 
lar and in- the -pocket than his silhou- 
ette. Chubby likes the hard -rockin' 
blues, and he indulges that yen to max- 
imum effect on "If the Diesel Don't Get 
You Then the Jet Fuel Will" (righteous 
lead guitar here), "Already Stoned," 
and "Dirty Lie." The severely offbeat 
love song "I'll Be There for You" pro- 
vides a different, jazzy highlight, and 
the slow shuffle "Stress Will Kill You 
Every Time" is a great lyric that could 
easily become a classic. The artist is at 
his best when he drops down into the 
fractured urban soul vibe of "Play It 
From the Heart," invoking his Bronx, 
N.Y., homeboy status. This is a solid 
follow -up to last year's How'd a White 
Boy Get the Blues ? -PW 

CHRISTIAN 

* JOHN REUBEN 

Hindsight 
PRODUCERS: Todd Collins, John Reuben 
Gotee GTD2866 
This interesting project opens with a 
funny anecdote -a diary entry- 
wherein Reuben displays his anxiety 
over critics' reactions. Moments later, 
he makes a pledge to the listener to try 
harder to be a better rapper and better 
person. He delivers on the first half of 
that promise with this engaging sopho- 
more album. An Ohio native, Reuben 
co- produced Hindsight with Todd 
Collins, and the two mix upbeat, infec- 
tious melodies with Reuben's socially 
conscious, faith- centered lyrics; 
throughout, Reuben incorporates a 

blend of styles into a delectable hip - 
hop concoction. Among the highlights 
are "Breathe," "1 Pictured It," "Dorn'," 
and all -out party anthem "Soundman." 
Reuben is a young artist with an abun- 
dance of personality, and it's on fine 
display here. -DEP 

DVD-VIDEO 
* CECILIA BARTOLI 
Live in Italy 
DIRECTOR: Brian Large 

Decca 074 -104 -9 
After a mystifying delay, Universal has 
released on DVD -Video the film of 
mezzo -soprano Cecilia Bartoli's Live in 
Italy concert, the bulk of which consti- 
tuted her 1998 hit CD of the same name. 
Of course, the DVD -V is superior in 
every way to the earlier VHS title -and 
it's also superior to the CD version, as it 
features seven additional tracks (includ- 
ing such gems as Donizetti's "Amore e 

Morte"). Filmed in Vicenza's breathtak- 
ing 16th -century Teatro Olimpico, Live 
in Italy could hardly be more gorgeous, 
and the star herself brims over with 
charm in material from Vivaldi and 
Mozart to bel canto songs and a number 
from Carmen. Her fine accompanists are 
early -music ensemble Sonatori de la 
Gioiosa Marca and pianist Jean -Yves 
Thibaudet. Viewers have the option of 
stereo or reprocessed surround sound, 
but there are no extras to speak of (not 
even a discography). Bartoli has quickly 
become the queen of classical DVD -V, as 
she stars in an excellent series of Mozart 
operas and a Vivaldi recital on the enter- 
prising Arthaus label (distributed in the 
U.S. by Naxos/HNH). Live in Italy is also 
joined by Decca's welcome DVD reissue 
of the mezzo's signature turn in Rossi - 
ni's La Cenerentola from 1995. -88 

THE BEACH BOYS 

Classics ... Selected by Brian Wilson 
PRODUCERS: Brian Wilson, Carl Wilson 
Capitol 72435 -40087 
The hook for this latest Beach Boys 
classics collection is simple: the 
tracks were hand -picked by reticent 
writer /producer /singer Brian Wilson, 
who also provides track -by -track 
commentary in the liner notes of this 
20 -track collection. The disc begins 
with "Surfer Girl," the first song Wil- 
son ever wrote, according to his 
notes, and includes such other Beach 
Boys hits as "California Girls" (Wil- 
son's favorite), "I Get Around" (the 
group's first No. 1), and "Caroline 
No" ( "It represents the sweetest I can 

N O T E W O R T H Y 

sing," Wilson writes). Tops among the 
lesser -knowns are "The Warmth of 
the Sun," written the night of Presi- 

dent Kennedy's assassination, and 
"Time to Get Alone," which was origi- 
nally written for Redwood (which 
later became Three Dog Night). The 
album ends with the set's sole "new" 
song, "California Feelin'," which Wil- 
son wrote for the Beach Boys in the 
1970s but was never recorded until a 
few months ago when Wilson tracked 
it with his new band.-113 

TRUTH HURTS 
Truthfully Speaking 
PRODUCERS: various 
Aftermath /Interscope 3331 
By now, most everyone is very 
aware of this set's lead track, the 
very hypnotic, DJ Quik -produced 

"Addictive" (featuring Rakim). 
Where "Addictive" is a breath of 
fresh air, other songs on Truth ful- 

ly Speaking, the artist's debut, 
revisit many an R &B staple but 
with a Dr. Dre touch. "Jimmy" 
tells the tale of a woman in love 
with an incarcerated man. The 
sparse, bass -driven track, pro- 
duced by Dre. allows Hurts' jazzy 
alto to take center stage. Remain- 
ing true to her name, the singer 
keeps it all too real on such note- 
worthy tracks as "Bullshit," 
"Tired," and the Dre- featuring 
"Hollywood." With a no- nonsense 
attitude and the music to back it, 
Truth Hurts is well poised to stand 
somewhere between such R &B 
artists as Mary J. Blige, Angie 
Stone, and Res. -RH 
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Edited by Chuck Taylor 

POP 
BRITNEY SPEARS Boys (3:45) 
PRODUCERS: the Neptunes 
WRITERS: C. Hugo, R Williams 
PUBLISHERS: EMI April /Chase Chad Music, 
ASCAP; EMI Blackwood /Waters of 
Nazareth, BMI 
Maverick/New- Line /Jive 100926 (CD promo) 

Despite her recent designation atop 
Forbes' Celebrity 100 list, it's not easy 
being Britney Spears these days. Radio 
has practically turned pop music into a 
bad word, leaving little room for chick 
music that doesn't make a hard left 
toward either rock or R &B. As with her 
previous "I'm a Slave 4 U," Spears 
makes an awkward investment in ub- 
iquitous production/writing team the 
Neptunes for this fourth single from 
Britney, which also appears in remixed 
fashion- adding, what else but a rap- 
per, Neptune Pharrell Williams, also of 
N *E *R *Don the soundtrack to 
Austin Powers in Goldmember, due 
July 26. The results are, simply, dismal 
and disastrous, a square peg forced 
into a round hole. It's tough to locate 
anything particularly redeeming about 
this dizzying track, which is void of 
melody, simply repeating its hook line 
over and over in robotic fashion until it 
throbs like a hammer battering you be- 
tween the eyes. Clearly, Spears is just 
the voice of a puppet being dropped 
over her producers' lazy looping here, 
and it's a sad discredit to Brit's one- 
time reign as a master melody maker. 
God bless her. Who knew that in just 
three years, 1999 would feel like the 
good of days. Boy, oh, "Boys."-CT 

R&B 
CEE -LO Gettin' Grown (4:18) 
PRODUCER: T. Callaway 
WRITER: T. Callaway 

PUBLISHER: Mood Swing Sound Scapings 
Arista 5126 (CD promo) 
Cee -Lo follows up the funk -fused 
"Closet Freak" with the Sunday -morn- 
ing swoon of "Gettin' Grown." The 
piano- driven second single from Cee - 
Lo Green and his Perfect Imperfec- 
tions has an undeniably easygoing 
feeling, which serves an autobiograph- 
ical, coming -of -age tale. Unlike many 
of his contemporaries, Atlanta native 
Cee -Lo has no problem showing his 
sensitive side through a surprisingly 
poignant lyric and sing -song delivery. 
"Gettin' Grown" may be a hard sell at 
mainstream R &B, but hopefully there 
will be those PDs who are willing to 
take a chance on this gem. Consider 
"Gettin' Grown" a forward step in Cee - 
Lo's own growth.-RH 

COUNTRY 
* RICKY SKAGGS Halfway Home 
Café (4:09) 
PRODUCER: Ricky Skaggs 
WRITERS: R. Overstreet, J. Barraneo 
PUBLISHERS: Scarlet Moon Music /Lady 
Teresa Music Publishing, BMI 

Skaggs Family Records 3001 (CD promo) 
There's nothing like a good story song, 
especially when the tale is told by a 
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SHAKIRA Objection (Tango) (3:28) 
PRODUCERS: Shakira, Lester Mendez 
WRITER: Shakira 
PUBLISHERS: Aniwi Music /Sony /ATV 
Latin, BMI 

Epic 56904 (CD promo) 
Today's leading pop princess goes 
three for three with the manic 
third English -language single from 
her global smash Laundry Service. 
"Objection (Tango)" throws a B- 
52's meets "Livin' la Vida Loca" 
instrumental wallop into the mix, 
with a flush of Gypsy guitars and 
bandoneon (think accordian) that 
whips the song into a galloping 
frenzy. And once again, Shakira's 
oddball crackling croon inks the 
song with a flavor all her own, 
spiced further by a midsection spo- 
ken -word segment that's more fun 
than chocolate ice cream with 
marshmallows. As with the previ- 
ous "Whenever Wherever" and 
"Underneath Your Clothes," Shaki- 
ra wrote and produced the track, 
singing to her man about the love 
triangle she's vying to stop: "Next 
to her cheap silicone I look mini- 
mal /That's why in front of your 
eyes I'm invisible/But you gotta 
know small things also count/You 
better put your feet on the ground 
and see what it's about." This track 
is perfectly timed for the singalong 
days of summer and adds fuel to 
the bonfire that this amiable talent 
has ignited. Radio should have 
absolutely no "Objection. " -CT 

ELVIS VS. 1XL A Little Less 
Conversation (3:30) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
RCA 07863 -60555 (CD promo) 
For God's sake, Elvis Presley might as 
well be considered New & Noteworthy, 
as his backers prepare to boldly take on 
a third generation of fans (his first top - 
40 hit was in 1956, his last in 1981). 
Already, this drum'n'bass remix of the 
King's "A Little Less Conversation" - 
which, ironically only reached No. 69 
on The Billboard Hot 100 in 1968 -by 
DJ JXL has topped the singles chart in 

E LUIS 

the U.K. And baby, that's just the 
beginning. The track (which, in itself, 
is less a song than a skittish groove) is 
the centerpiece of Nike's most expen- 
sive campaign ever, while RCA/BMG, 
Elvis Presley Enterprises, and AOL are 
gearing up for a tidal wave of a promo- 
tional campaign in support of the 
upcoming Elvis 30 #1 Hits collection, 
due Aug. 24. No doubt, his people are 
determined to make this the summer 
of Elvis. Should this release hit the Hot 
100, it will log Presley's 152nd appear- 
ance on the chart, obviously a record 
that is in no danger of being broken 
before most of us move into the nurs- 
ing home. Elvis may have left us 25 
years ago this August, but his star con- 
tinues to be utterly indelible- resist- 
ance is futile. For more, check out 
elvisnumberones.com. -CT 

T S 

MONICA All Eyez on Me (3:58) 
PRODUCER: Rodney Jerkins 

WRITERS: Monica, R. Jerkins, F. Jerkins, 
L. Daniels, Q. Jones, J. Ingram 
PUBLISHERS: MonDeenise /Famous /Yel- 
lowbrook Road /WB, ASCAP; EMI Black- 
wood /Eiseman /Hen -Al 
Publishing /Kings Road Music, BMI 
1 Records 21203 (CD promo) 
While Brandy seems intent on brand- 
ing herself as a serious, streetwise, 
trend -conscious grown -up, counter- 
part Monica, also returning after a few 
years taken to blossom into woman- 
hood, is more content to hang out 
with a great groove and party with the 
people. "All Eyez on Me" packs a 
meaty punch, with elements -both 
instrumentally and vocally -taken 
from Michael Jackson's popping 1983 
top -10 hit "P.Y.T. (Pretty Young 
Thing)." With an insistent snare snap 
surrounding a maddeningly catchy 
chorus, Monica's malleable vocals, 
and the actual sound of guest Jackson 
providing a couple end -of -song "Aw, 
baby, aw, darlin" lines, this clever song 
pulls it out in four minutes, never 
sounding self -conscious or precious. 
Best of all, Monica's return acknowl- 
edges all of her fans-in both pop and 
R &B. It's so refreshing for an artist to 
make a comeback without the belief 
that hardcore R &B production and a 
rapper in tow are the only ways to 
score a hit in 2002. Now let's just 
hope that radio does its job to make 
Monica's return the event it deserves 
to be. It's good to have her back. -CT 

master like Ricky Skaggs. In this case, 
he's delivering a series of vignettes 
overheard at a little café -from a pris- 
oner on his way home to a straying 

husband returning to his family and a 
young runaway headed for home. This 
is a well- written treatise on forgive- 
ness, redemption, and the bonds of 

home and family. Skaggs gives a won- 
derfully nuanced performance, letting 
each line wash over the listener like a 
fresh revelation. In the four years since 

N E W & N O T E W O R T H Y 
DJ SAMMY & YANOU FEATURING DO 

Heaven (3:55) 
PRODUCERS: DJ Sammy,Yanou 

WRITERS: B. Adams, J.Vallance 

PUBLISHERS: Irving Music, BMI; Adams 

Communications, SOCAN; Almo Music/ 
Testatyme, ASCAP 

REMIXERS: Green Court, CommanderTom, 

Martin Eyerer 

Robbins 76869 (CD promo) 
There are those records that sneak up 
on American pop culture -the little 
gems that sound different enough from 
the status quo that you'd never imagine 
radio programmers would stick with 
them long enough to click with the 
masses. "Heaven" is good, old -fashioned 
high -energy Euro dance, almost down- 

right retro -which hasn't hit at Ameri- 
ca radio since the likes of Nicki French's 
equally surprising No. 2 hit cover of 

"Total Eclipse of the Heart" back in 
1995. The producers behind the mix, DJ 
Sammy and Yanou, have refashioned 
Bryan Adams' 1985 U.S. No. 1 hit into a 
dancefloor thumper, with vocals cour- 
tesy of Do. There's nothing overly in- 
genious about the track: just a persist- 
ent beat and a breezy, singalong vocal 
-a nice, carefree moment to lighten 
up the airwaves. Remixes abound on 
the commercial single, which topped 
the Billboard Hot Dance Music Maxi - 
Singles Sales chart last issue; that could 
add to the song's appeal during Satur- 
day -night mix shows. Congratulations 
to tenacious label Robbins, whose dedi- 
cation to its artists and its mission is 

being nicely rewarded. -CT 

he launched his Skaggs Family Rec- 
ords label, this is the first time Skaggs 
has issued a single to country radio - 
and it wasn't planned. Some stations 
began spinning the song off Skaggs' 
current album, History of the Future, 
and with such positive response, the 
label decided to press singles and go 
for it. As an artist, Skaggs has never 
sounded better, and this is a song that 
could re- introduce him to today's 
country -radio audience. -DEP 

* JAMES 01T0 The Ball (3:50) 
PRODUCERS: Scott Parker, Paul Worley 
WRITERS: J. Otto, P.J. Matthews, K.K. Phillips 
PUBLISHERS: Songs of Copyright.net /EMI 
April /James Otto Publisher Designee/ 
Zomba Enterprises /Sufferin Succotash 
Songs, ASCAP 

Mercury 02310 (CD promo) 
The beginning of "The Ball" appears to 
be a song about regret as newcomer 
James Otto paints a portrait of the key 
seconds of a high school football game, 
then laments the fact that at the cru- 
cial moment he drops the ball. The 
lyric goes on to speak of the girl who 
was supposed to meet him after the 
game but dumped him in a note in- 
stead. The chorus says, "My life 
would've been so different if in that 
instant/Things had gone the way I'd 
planned/But the fact is that they didn't 
and the hand I wound up getting/Is 
something I'll never understand." Just 
when you think the song is going to 
disintegrate into an anthem of self -pity, 
Otto launches into the verse that tells 
the rest of the story- moving to the 
coast, marrying someone else, and hav- 
ing the son who thinks Dad is a hero. 
Life is great, and he wouldn't change 
the past if he could. It's a well- written 
lyric, and Otto delivers it in a solid, 
affecting performance. Programmers 
would do well to give this a shot and 
see how the phones light up. It's a sure 
bet many people can relate to this 
piece of work. -DEP 

ROCK 
SYSTEM OF A DOWN Aerials (3:57) 
PRODUCERS: Rick Rubin, Daron Malakian 
WRITERS: S.Tankian, D. Malakian 
PUBLISHERS: Sony /ATV Tunes LLC /Ddevill 
Music, ASCAP 
American 56886 (CD promo) 
In the span of just months, California's 
System of a Down has transitioned 
from a cult favorite to a mainstay at 
rock radio by delivering metal intensity 
without sacrificing musicality. After 
scoring top 10 rock tracks with "Chop 
Suey!" and "Toxicity," the group's third 
single from the double -platinum Toxic- 
ity darkens the atmosphere with this 
cut, which runs at a slower place, yet 
packs an equally forceful punch. A sim- 
ple melody is the base for the chorus 
and some heavy guitar work through 
the dark minor -key track. Even at his 
loudest, Serj Tankian's powerful vocals 
still hint at a vulnerability beneath the 
intensity, further complemented by 
guitarist Daron Malakian's vocal har- 
monies. This summer, System of a 
Down goes out with Ozzfest once 
again, this year taking the stage just 
before Mr. Osbourne himself. As the 
act's summer single, "Aerials" is a 
deserving follow -up to the first two hits 
and should see respectable radio action 
and continuing sales in conjunction 
with the shows. -EA 

C ONTRIBUTORS 
EricMese, Deborah Evans Price, Rashaun Hall, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on The basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcom- 

ing artists. PICKS (): New releases predicted to hit the top half of the chart in the corresponding format. CRfl1CS' CHOICES ( *): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to ChudcTaylor (Billboard, 770 

Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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&Deeds.. 
HIT & `MISSES': Khia is one woman 
who has no problem expressing 
what she wants. The Philadelphia 
native lays down the law with lead 
single "My Neck, My Back" from 
her Dirty Down /Artemis debut, 
Thug Misses. 

proclaimed '76ers fan says. "The 
label is in New York, and they fig- 
ured it would be a good idea, so I 

rewrote it toward the game." 
With second single "The K- Wang" 

already buzzing at radio, Khia hopes 
fans will continue to look beyond 
"My Neck, My Back." 

"This album has a variety of good 
songs," the MC says. "A lot of people 
think it's all about 'My Neck, My 
Back.' I was surprised that song got 
the most attention first, because it's 
not my favorite song on the album." 

ONCE A HIT, ALWAYS A HIT: When B 
Rich went into the studio one day 
and pulled out a CD of '70s and '80s 
theme songs, he had no idea one of 
those tunes would yield a hit 
record for him. 

Of lead single "Whoa Now," he 
recalls:' We were just scanning through 
the CD, listening for different songs, 
and I heard The Jeffersons [theme 
song]. I quickly became attracted to the 
drums on there and said, `Man, I want 
to use those drums.' My producer 
hooked it up real nice with the sample, 
We finally got a piece of the pie,' and it 
was on the radio the next day." 

The success of the 16 -track set, 
which is currently No. 13 on the 
Billboard Top R &B/Hip -Hop Albums 
chart, comes as no surprise to Khia. 
"I've been promoting this album for 
a while, and the single has been out 
in the South for a year," she says. 
"So the success has come for me. I 

knew it was going to be hot, and I've 
been waiting for it." 

Originally released last October 
on Dirty Down, Thug Misses was 
picked up by Artemis after word -of- 
mouth began spreading in the 
Southeast. The label rereleased the 
album April 30. 

"Dirty Down is a local label and 
didn't have the money to promote 
the album the way that it needed to 
be promoted," Khia says of the 
Tampa, Fla. -based independent. 
"Artemis is a bigger label and had the 
money to promote it. They gave the 
album the extra boost it needed." 

That boost translated into nation- 
al exposure for "My Neck, My Back," 
which peaked at No. 14 on the Hot 
Rap Tracks chart. Khia also crafted 
a basketball- inspired remix called 
"The Nets Are Back" for NBA East- 
ern Conference champion New Jer- 
sey Nets. 

"That was Artemis' idea," the self- 

The Baltimore rapper says he's 
surprised at how fast the song 
caught on. "When I made the song, 
I knew it had a good feel to it, but I 

could never imagine it happening 
this fast. I thought it was gonna be 
one of those local songs that they 
played in the clubs all the time." 

Instead, he says, the song has 
started to catch on nationwide, 
especially in North and South Car- 
olina and throughout the South. 
"Everywhere we've gone, they've 
had a lotta love for the song, some 
places more than others," Rich 
observes. "I haven't heard one neg- 
ative comment." 

B Rich's album, 80 Dimes, street - 
ed June 18 on Atlantic Records. 

Additional reporting by Rhonda 
Baraka in Atlanta. 
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Move B * * *h 51 50 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

Good Man 
RL IJI 

1 

NUMBER 
Oh Boy 5 NUM No 1 27 
CAM'RON IROC- A- FELIA/DEFJAM/IDJMGI 

5 Hot In Herre 27 28 
NELLY (F0' REEWNIVERSAL) 

What If A Woman 52 47 
JOE (JIVE) 

Oops (Oh My) 
TWEET ITHE GOLD MIND/ELEKTRNEEGI 

2 Addictive 28 .'- 24 
TRUTH HURTS FEAT RAKIM (AFTERMATH/INTERSCOPE) y 

Makin' Good Love ® 58 
AVANT (MAGIC JOHNSON/MCA) 

Trouble 
OJ STIR FEAT. AMG IEUPONICAANEWAY/BUNGALO) 

3 halfcrazy 29 29 
MUSID (DEFSODUmJMG) 

I Love You Q - 
FAITH EVANS (BAD BOY / ARISTA) 

All Eyez On Me 
MONICA (J) 

6 I Need A Girl (Part Two) co 35 
P DIDDY& GINUWINE (BAD BOY / ARISTA) 

My Neck, My Back ®- 
KHIA FEAT DSO (DIRTY DOWN /ARTEMIS) 

I 

Gangsta Levin' 
EVE FEAT. ALICIA KEYS (RUFFRYDERS/INTERSCOPE( 

4 Still Fly 31 31 
BIG TIMERS (CASH MONEY/UNIVERSAL) 

I'm Gonna Be Alright 56 ' 59 
JENNIFER LOPEZ FEAT. RAS (EPIC) 

Lights, Camera, Action! 
MR. CHEEKS (UNIVERSAL) 

7 8 Foolish 32 26 
ASHANTI (MURDER INCJAJM/IOJMG) 

What's Luv? © 67 
FAT JOE FEAT ASHANTI (TERROR SQUAD /ATLANTIC) j 

Most High 
JERZEE MONET IDREAMWORKS/INTERSCOPE) 

8 17 Just A Friend 2002 Q 40 
MARIO (J) 

Two Wrongs Q' 68 
WYCLEFJEAN FEAT. CLAUDETTE ORTIZ (COLUMBIA) 

Whoa Now 
B RICH (ATLANTIC) 

9 

10 

18 Down 4U 34 33 
IRS WTI PRESENTS THE INC. (MURDER INCJDEFJAM/IOJMGI 

Wish I Didn't Miss You Q - 
ANGIE STONE (J) 

Burnie' Up 
FAITH EVANS (BAD BOY /ARISTA) 

7 U Don't Have To Call 35 - 

32 
USHER ( ARISTA) . 

Say I Yi Yi 60 60 
YING YANG TWINS (COWPARK/IN THE PAINT/KOCH) 

In The Morning 
MARY MARY (COLUMBIA) 

11 9 Call Me a 46 
TWEET (THE GOLD MIND/ELEKTRNEEG) 

Baby áßr 75 
ASHANTI (MURDER INCJAJM/IDJMG) 

Tainted 
SLUM VILLAGE FEAT DARE (BARAKJPRIORITY /CAPITOLI 

12 14 Nothin' ® 36 
N. O. R. E. (DEE JAMSDJMG) 

Gimme The Light 62 52 
SEAN PAUL (BLACK SHADOW/2 HARONE') 

Song Cry 
JAY Z IROC- A- FELLA/DEF JAM/IDJMGI ® 22 Without Me Q 39 

EMINEM (,NEB /AFTERMATH/INTERSCOPEI 
Good Times Q - 
STYLES (RUFF RYDERS/INTERSCOPEI 

Dilemma 
NELLY FEAT KELLY ROWLAND (FO' REEL/UNIVERSAL) 

14 12 Anything CO 56 
JAHEIM FEAT. NEXT (DIVINE MILL/WARNER BROS I 

Way Of Life Q 65 
LIL WAYNE (CASH MONEY /UNIVERSAL) 

Po' Folks 
NAPPY ROOTS FEAT. ANTHONY HAMILTON (ATLANTIC) 

15 16 Gets Ta Be CD 44 
B2K (EPIC) 

I'd Rather 65 61 
LUTHERVANDROSS (J) 

How It's Gonna Be 
LUVHER (DRAGON/DEF SODUIDJMS) o 19 Why Don't We Fall In Love al 64 

AMERIE (RISE/COLUMBIA) 

Stingy COI - 
GAO/VINE (EPIC) - 

Rule 
NUS FEAT AMERIE (ILL WILUCOLUMBIA) 

17 20 You Know That I Love You 42 34 
DONELL JONES (UNTOUCHABLES/ARISTA) - 

One Mic ® - 
NAS (ILL WILUCOLUMBIA) 

Heaven I Need A Hug 
R. KELLY (JIVE( 

18 10 I Need A Girl (Part One) 43 37 
P DIDDY FEAT. USHER &LOON (BAD BOY / ARISTA) 

Guess Who's Back 68 57 
SCARFACE (DEF JAM SOUTWIOJMG) 

How Come You Don't Call Me 
ALICIA KEYS IJ) o 21 Full Moon 0 49 

BRANDY (ATLANTIC) 
- 

Keep Levin' You 69 62 
DAVE HOLLISTER (MCA) 

The Color Of Love 
BOYS II MEN (ARISTA) 

20 11 Someone To Love You 45- 45 
RUFF ENDZ (EPIC) 

- 

Don't You Forget It 70 69 
GLENN LEWS (EPIC) 

Shake Ya Body 
R KELLY &JAY-Z IROCA- FELWOEF JAM/TOJMG/JIVE) ® 30 Happy 46 , 41 

ASHANTI (MURDER INCJAJM /IDJMG) -' 

This Woman's Work 71 63 
MAXWELL (COLUMBIA( 

Get This Money 
R. KELLY &JAYZ (ROC- A- FELLNDEFJAM/IDJMG /JIVE( ® 25 Grindin' m 55 

THE CLIPSE (STAR TRACK/ARISTA) 
In Da Wind ® 74 
TRICK DADDY (SLIP- N- SUDEJATLANTIC) 

Basketball 
LIE BOW WOW (SO SO DEF /COLUMBIA( 

23 15 Down A** Chick 48 48 
JA RULE FEAT. CHARD BALTIMORE MURDER INC /OEFJAMIDJMGI 

I Care 4U 73 72 
AALIVAR IBLACKGROUNDI 

Trade It All 
FABOLOUS (EPIC) 

24 

26 

23 Rainy Dayz 49^ 51 
MARY J. BEIGE FEAT. JA RULE (MCA) 

Somebody's Girl 74 66 
R. KELLY & JAY -Z (ROC- A- FELLA/OEFJAM /IDJMG /JIVE( 

Day + Night 
ISYSS FEAT JADAKISS (ARISTAI 

13 Pass The Courvoisier Part II @r 54 
BUSTA RHYMES FEAT. E DIDDV B PHARRELL (JI 

If I Could Go! Gla - 
ANGIE MARTINEZ (ELEKTRA/EEG) 

I Do (Wanna Get Close To You) 
3LW FEAT. P 0150Y & LOON (NINE LIVES /EPIC) 

e Records with the greatest impressions increase. rC 2002, VNU BYsiTes Media, Inc All rights reserved. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio 
Track service. 129 stations are electronically monitored 24 hours a cay, 7 days a week. Songs ranked by gross impressions, computed by cross -referencing exact times of airplay with Arbitron listener data. 
This data is used to compile the Hot R &B /Hip-Hop Singles & Tracks chart 
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TITLE 
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Y 
w 

3 
TITLE -` 
ARTIST (IMPRINT /PROMOTION LABEL) - 

,0. 
3 

NUMBER 1 

Grindin' I VAN NA I ®28 
THE COPSE (STAR TRACK/ARISTAI 

--.- 
Pass The Courvoisier Part II 51 30 
BUSTA RHYMES FEAT. P DIDDY& PHARRELL IJI 

So High 
GAGA (NUFF NUFF/PYRAMID / ORPHEUS) Q 8 Hot In Herre 27 22 

NELLY IFS' REEL/UNIVERSAL) 
Happy 52 57 
ASHANTI MURDER INCJAJM/IDJMG) 

Soldier's Heart 
R. KELLY (JIVE( Q 5 Nothin' 2E 21 

N.O.R.E (DEFJAM/IDJMG) 
Addictive 53 46 
TRUTH HURTS FEAT. RAKIM IAFTERMATWINTERSCOPEI 

You Know That I Love You 
DONELL JONES (UNTOUCHABLES/ARISTA) Q 6 I Don't Really Know @ 42 

BRANDY MOSS- SCOTT (HEAVENLY TUNES( 
Move B * * *h 54 34 
LUDACRIS (DISTURBING THA PEACE/DEF JAM SOUTIVIDJMG) 

Hyde Ha 
BIG LOGIC IGOODINVISION /ORPHEUSI 

5 2 Bailin' Boy a 63 
NO GOOD IARTISTDIRECTI 

Whoa Now Q 69 
B RICH (ATLANTIC) 

Foolish 
ASHANTI (MURDER INCJAJM/IDJMGI n 9 I Need A Girl (Part Two) 31 20 

P .DIDDY& GININYINE (BAD BOY /ARISTA) 
Line 'Em Up 56 51 

FREEWAY FEAT YOUNG CHRIS (ROCA- FEUANEPJAM/IDJMG( 
Big Poppa/Warning 
THE NOTORIOUS B.I.G. (BAO BOY / ARISTA) 

7 7 Lights, Camera, Action! e 31 
MR CHEEKS (UNIVERSAL( -: 

If I Could Go! ® 74 
ANGIE MARTINO IELEKTRNEEGI 

Saturday (Oooh! O000h!) 
LUDACRIS (DISTURBING THAPEACDDEF JAM SOUTH/MAGI 

8 4 Crawl To Me ® 33 
KEMI (MACK DAWG) 

My Neck, My Back ® 75 
KHIA FEAT. DSO (DIRTY DOWN/ARTEMIS( 

halfcrazy 
MUSID (DEESOUVIDJMG) o 16 Just A Friend 2002 @ 59 

MARIO (J) 

Put It Inside 54 52 
WON -G FEAT. DA BRAT (TNO /ORPHEUS) 

I Need A Girl (Part One) 
P DIDDY FEAT. USHER & LOON (BAD BOY / ARISTA 

10 10 Slow Dance ® - 
LOU MOSLEY (JENSTAR) 

In Da Wind Q - 
TRICK DADDY (SLIP- N- SUDE/ATLANTICI 

Bigger Than Life 
CTS. (MAMAS BOY) 

11 1 Feels Good (Don't Worry Bout A Thing) a 35 
NAUGHTY BY NATURE FEAT 3LW (T/TI 

Guess Who's Back 6' 55 
SCARFACE (DEF JAM SOUTH/IDJMG) 

Hush Lil' Lady 
COREY FEAT. UL ROMEO (NOONTIME/MOTOWN/ 

12 11 Welcome To New York City ® 37 
CAM'RON (ROC- A- FELLA/DEFJAM/IOJMG) 

Holla At A Playa 61 45 
JIM CROW (ORCAJSCARECROW /INTERSCOPE) 

Buster 
DENNIS DA MENACE UST AVENUE) 

13 12 Who Wants This? 72 
SMILEZ & SOUTHSTAR IARTISTDIRECTI 

Who U Rollin' Wit 6: 54 
LIL' TYKES (MAMAS BOY) 

They -Say Vision 
RES (MCAT m 18 Still Fly 39 27 

BIG TIMERS (CASH MONEY /UNIVERSAL( 
Ghetto Millionaire 6L 61 
OEM GHETTO PLAYAS (DEEP END) 

Down A** Chick 
JA RULE FEAT CHARLI BALTIMORE (MURDERINCJSEFJAMVDJMGI Et 58 Way Of Life 41 36 

LIL WAYNE ICASH MONEY/UNIVERSAL) 
Boom, Boom, Boom Q - 

ROB JACKSON FEAT LADY MAY (ARISTA) 

Love h 
BAAL (MOYO /INTERSCOPE) 

16 13 Bang My Hit 41 29 
ROZELLY PRESENTS DAFAM (BRAINSTORM/ 

Gets Ta Be ID - 
112K (EPIC) 

My Bad 
RAYVON (BIG YARD/MCA) ® - I Do (Wanna Get Close To You) 42 32 

3LW FEAT P. DIDDY & LOON (NINE LIVES/EPIC) 
One Mic 67 60 
NUS DLL WILL/COLUMBIA) 

Take Ya Home 
UL BOW WOW ISO SO DEF/COLUMBIA) 

18 15 Oh Boy/The Roc (Just Fire) 43 26 
CAM'RON (ROC- A- FELUVDEFJAM/IDJMG) 

Uh Huh LID - 
B2K (EPIC) 

Oops (Oh My) 
TWEET (THE GOLD MIND /ELEKTRA/EEG) m 23 Call Me 44 38 

TWEET (THE GOLD MIND/ELEKTRA/EEGI 
Will Destroy 6' 50 
LIL RU (HOW YOU LOVE THAT) 

One More Chance/Stay With Me 
THE NOTORIOUS B.I.G. (BAD BOY / ARISTA) 

20 17 Still Not Over You CE11 66 
EXHALE (REAL DEAL/ORPHEUS/ 

Take You Home With Me a.k.a. Body /Get This Money 78 48 
R KELLY &JAY -Z (ROC-A- FELLAOOEF JAM/IC/MG/JIVE) 

Get Away/Hey Luv (Anything) 
MOBS DEEP (LOUD/COLUMBIA) 

21 14 Day + Night 46 39 
ISYSS FEAT JADAKISS ( ARISTA) 

It's The Weekend ® - 
LIL' J IHOLLYWOOD) 

Gimme The Light 
SEAN PAUL (BLACK SHADOW/2 HARDNP) m - Rainy Dayz 47 53 

MARY J. BUSE FEAT. JA RULE (MCA) 

What's Luv? ® - 
FAT JOE FEAT. ASHANTI (TERROR SQUAD /ATLANTIC( 

Round Up 
LADY MAY FEAT. BLUE CANTRELL (ARISTA) CD 41 My Dogs 43 47 

CHUCK -N- BLOOD IFOREALAH JAMZI 
Shawty 0 - 
PLO FEAT. UL RU & T SUPREME (HOW YOU LOVE THAT( 

I Got It 2 
JAGGED EDGE FEAT NAS ISO SO DEFOCOLUMBIAI o 24 U Don't Have To Call 47 43 

USHER IARISTA) 

Beat Your Chest!! 74 25 
I IFER'S TALL OUT /STONEY BURKEI 

Dansin Wit Wolvez 
STRIK NNE IFADE/ECMDI 

25 19 Girlfriend ® - 
'N SYNC FEAT. NELLY (JIVE) 

Don't Mess With My Man - 
..... 

2 Way 
LID ROMEO FEAT. MASTER P (NEW NO UMITNNMERSAU 

e Records with the greatest sales gains. ci 2002, VNU Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. Compiled by Nielsen SoundScan from a national subset panel of core 
R &B /Hip -Hop stores. This data is used to compile the Hot R &B/Hip. Hop Singles & Tracks chart. 
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Sales data compiled from a national subset ko 
panel of core R &B /Hip -Hop stores by do. Nielsen 

SoundScan 
ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

NUMBER 1 
EMINEM WEB /AFTERMATH 493290`/INTERSCOPE(1298/19.9) 

/ HOT SHOT DEBUT r' 
WYCLEF JEAN COLUMBIA 8654r /CRG (12.98 E0/18.981 

DONELL JONES UNTOUCHABLES 14760/ARISTA 112.98/1898) 

Title 

5 Weeks At Number 1 

The Eminem Show 

Masquerade 

Life Goes On 

o 

aóLI a 

VARIOUS ARTISTS BAD BOY7306r /ARISTAU296/189a1 P. Diddy& Bad Boy Records Present.. We Invented The Remix 

ASHANTI £2 MURDER INCJAJM 586810` /IDJMG (12.98/18.981 Ashanti 

CAM'RON ROC -A- FELLA /DEF JAM 58976' /IDJMG 11298/18.981 Come Home With Me 

MUSIQ DEE SOUL586772` /IDJMG (12.98/18.981 Juslisen (Just Listen) 

BIG TYMERS CASH MONEY /UNIVERSAL 860997'NMRG (18.98 CDI Hood Rich 

2 

2 

1 

1 

1 

1 

ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

Title 

z ó 
a 
á a 

58 81 SOUNDTRACK LAVA /ATLANTIC 83543/AG (12.98/18.981 Scooby-Doo 49 

AZ MOTOWN018074/UMRG112.98/18.981 AZiatic 

RAPHAEL SAADIQ UNIVERSAL 016654` /UMRG 112.98 /18981 Instant Vintage 

CIPHA SOUNDS /MR. CHOC RAWKUS 11291r/MCA 118.98 COI 

TWEET THE GOLD MIND /ELEKTRA 62746 /EEG 11298/18.981 

KHIA FEATURING DSD DIRTY DOWN 751131/ARTEMIS(17.98 CD) ! 

Rawkus Records Presents: Soundbombing III 

Southern Hummingbird 

Thug Misses 

DJ QUIK EUPONIC/LANEWAY/BUNGAL0970008/UMRG 118.98 CDI 

DAZ DILLINGER GCF/FREE006/D.P.G (17.98 CD) 

ARCHIE EVERSOLE PHAT BOY 112928`/MCA1149C01 

UnderTha Influence 

This Is The Life I Lead 

Ride Wit Me Dirty South Style 

5 

6 

8 

2 

13 

7 

14 

18 

13 

25 

55 

12 

19 

11 

20 

67 

VARIOUS ARTISTS WARNER MUSIC GROUP /BMG 7 8192 /WARNER STRATEGIC MARKETING 112 .98/18.981 

NAPPY ROOTS ATLANTIC 83524/AG 111.98/17981 

SOUNDTRACK HOLLYWOOD 162338118.98 MI 

Totally Hits 2002 

Watermelon, Chicken & Gritz 

Bad Company 

YING YANG TWINS COLLIPARK /IN THE PAINT 8375'KOCHI129M17.981 Alley: The Return Of The Ying Yang Twins 

15 

21 

40 

14 

16 

58 

20 

24 

13 

22 

3, GREATEST GAINER 
NATURE CASINO 9004' /SEQUENCE 118.98 CDI Wild Gremlinz 

15 

16 

12 

3 

11 

8 

21 

50 

51 

52 

53 

54 

® 
56 

CD 
58 

59 

60 

61 

62 
62 

54 51 YOLANDA ADAMS ELEKTRA 62690 /EEG 11298 /18.981 Believe 7 

30 21 MESHELL NDEGEOCELLO MAVERICK 47989/WARNER GROS. 118.9 COI Cookie: The Anthropological Mixtape 21 

45 42 N *E *R *D* VIRGIN 11521 (10.98 CI In Search Of... 31 

47 47 REMY SHAND MOTOWN 014481/UMRG 118.98 co) The Way I Feel 15 

41 39 ALICIA KEYS A5 J 20002 (12.98/18.9) Songs In A Minor 1 

57 57 LUTHER VANDROSS J 20007112.98/18.981 Luther Vandross 2 

56 53 INDIA.ARIE A MOTOWN013770`/UMRG 112.98/18981 Acoustic Soul 3 

66 64 CRAIG DAVID WILDSTAR /ATLANTIC 88081` /AG 111.98 /17981 Born To Do It 12 

53 45 MYSTIKAL JIVE 41770/ZOMBA 11298/18.981 Tarantula 4 

51 38 GLENN LEWIS EPIC 85187` (1298 E0/17.98) World Outside My Window 2 

59 50 AALIYAH A2 BLACKGROUND10082'112.98/18.981 Aaliyah 2 

61 48 GRAVEDIGGAZ EMPIRE MUSICWERKS 39017 (16.98 CDI Nightmare In A -Minor 38 

48 55 

44 - 
VANESSA WILLIAMS BAJADA 5392/LIGHT 19.98 /15.98) 

LATHUN MOTOWN 016704/UMRG 118.98 C01! 

Vanessa 

Fortunate 

48 

44 

65 52 

NAUGHTY BY NATURE m2340'113.98/17.98) licons 

BRANDY ATLANTIC 8349' /AG 11298/18.981 Full Moon 

PACESETTER V4. 
MICHELLE WILLIAMS MUSIC WORLD /COLUMBIA86432/CRG (12.98 01/18.981 Heart To Yours 

LAURYN HILL A COLUMBIA 86580 /CRG(16.98EW199) 

AVANT MAGIC JOHNSON 112809/MCA 112.98/18.981 

19 

22 

18 

15 

RUFF ENDZ EPIC 85691'112.98 Ea/12981 

1 

71 

72 

73 

74 

75 

8 

MTV Unplugged No.2.0 

Ecstasy 

Someone To Love You 

RL J20012112.98/17.981 
RL:Ements 

3:, 

38 

39 

40 

41 

42 

43 
44 

23 17 

27 28 

31 23 

26 26 

34 30 

42 32 

ANITA BAKER ELEKTRA 78209/RHINO (17.98 CDI 

VARIOUS ARTISTS SONY / UNIVERSAL /EM1ROMBA 88591 /CRG 112.98 EQ/1898/ 

LUDACRIS A2 DISTURBING THA PEACE/DEF JAM SOUTH 96446' /IDJMG 112.98/19.981 

The Best Of Anita Baker 

Off The Hook 

Word Of Mouf 

THE DAYTON FAMILY IN THE PAINT 8313/KOCH 112.98/17.981 Welcome To The Dope House 

B2K EPIC 85457 (12.98 0118.981 82K 

JA RULE A3 MURDER INC /DEF JAM 586437` /IDJMG 11298/1991 Pain Is Love 

NAS A ILL WILL/COLUMBIA 85736` /CRG 11298 E0/18.91 Stillmatic 

B RICH ATLANTIC 83555'/AG 17.98/11.981 
80 Dimes 

37 

33 

29 

35 

28 

39 

32 

38 

45 49 

46 

36 

50 

25 MARY J. BLIGE A2 MCA 112808.112.913/18.9M No More Drama (2002) 

31 CEE -LO ARISTA 1408r 112.98/18.981 Cee -Lo... Cee -Lo Green And His Perfect Imperfections 

34 SIR CHARLES JONES MARDI GRAS 1060110.98/16981* Love Machine 

27 R. KELLY & JAY -Z A ROC -A- FELLA /DEF JAM 586783' /JIVE/I0JMG 112.98/19981 The Best Of Both Worlds 

36 DJ PAUL o EVR36aysTREET LEVaIIO.98/17.981 * Triple 6 Mafia Presents DJ Paul - Underground Vol.16: For Da Summa 

2 

8 

6 

29 

10 

CAMP LO DYMOND CROOK 30042/MUSIC SERVICES UNLIMITED (17.98 C01 

FAT JOE A TERROR SQUAD/ATLANTIC 8347r /AG (11.98/17 981 

Let's Do It Again 

J.O.S.E.: Jealous Ones Still Envy 

60 43 

52 49 

43 

75 72 

68 68 

64 63 

69 54 

67 59 

63 44 

84 66 

88 61 

62 

1 

20 

33 JAHEIM A DIVINE MILL 47452 /WARNER BROS. 111.98/17.981 [Ghetto Love] 

35 KIRK FRANKLIN GOSPO CENTRIC 70037/ZOMBA 111 .98/17.91 The Rebirth Of Kirk Franklin 

1 

36 

3 

2 

28 

1 

24 

2 

1 

BUSTA RHYMES J 20009' 112.98/18.981 Genesis 

64 

6 

2 

PAUL WALL/CHAMILLIONAIRE PAID IN FULL 025118.98 co) Get Ya Mind Correct 67 

ANN NESBY IT'S TIME CHILD 017391 /UNIVERSAL 112.98 /18.981 Put It On Paper 8 

ATMOSPHERE FAT BEATS 35001'/RAZOR & TIE 11598 CDIA God Loves Ugly 43 

LIL BOW WOW A Go SO DEF /COLUMBIA 86130 /CRG 112.980/18.981 Doggy Bag 2 

MAXWELL COLUMBIA67118' /CRG (1298E0118,98) Now 1 

JOE JIVE 41786/ZOMBA 112.98/18.981 

BRENT JONES +T.P. MOBS HOLY ROLLER 2O323 /EMI GOSPEL 111.98 /16.981a 

Better Days 

beautiful 

3 

35 

FROST HIT A LICK 8399/KOCH 117.98 CO) 

BIG MOE WRECKSHOP /PRIORITY 50244/CAPITOL 112.98/17.981 

Still Up In This S#* +! 

Purple World 

30 

3 

50 CENT FULL CLIP 2003 (16.98 CO) Guess Who's Back? 54 

VARIOUS ARTISTS FAIT SAK 0010 113.98 CDI Da Sak Is Fatt Volume #1 58 

MARVIN SAPP VERITY 43192/ZOMBA 111.98/17981 a I Believe 62 

N.O.R.E. DEF JAM 58650r /IDJMG 112.98/18.981 God's Favorite 79 

89 80 N ELLY AB FO' REEL/UNIVERSAL 15774r /UMRG 112.98/18.981 Country Grammar 1 

80 87 MICHAEL JACKSON 2 EPIC 69400' 112.98 EW18.981 Invincible 1 

70 77 KHIA FEATURING DSD DIRTY DOWN 46 (1798 co)* Thug Misses 30 

73 JOE SAMPLE PRANERVE 589508(10 118.98 CDI The Pecan Tree 73 

79 SPICE 1 HARD TYME/D3 9994/RIVIERA 1189 COI Spiceberg Slim 79 

83 74 CHOOBAKKA BIG DADDY 73002 116 98 COI My Time 41 

76 71 JAY-Z A2 ROCA -FELLA /DEF JAM 58639' /IDJMG 112.98/19.981 The Blueprint 1 

78 65 C- MURDER 03 9993/RIVIERA 118.98 CDI Tru Dawgs 15 

93 75 MOBB DEEP LOUD /COLUMBIA 858899Cß0112.98 E0/1891 Infamy 1 

85 83 PASTOR TROY MUDD SOCIETY /UNIVERSAL 014173 /UMRG 1129/18.91 Face Off 13 

74 76 ALI FO' REEL/UNIVERSAL 017104 /UMRG 118.98 CO) Heavy Starch 7 

72 56 NATAS NUMBER 613603 (18.98 CDI* Godlike 56 

37 ANGIE STONE J 20013'112.98/18.91 Mahogany Soul 4 

40 WILL DOWNING GRP 589610NG 118.98 CO) 
{Sensual Journey} 11 

46 USHER A3 ARISTA 14715'112.98/18.981 
8701 

29 AFU -RA D &D /IN THE PAINT 839 /KOCH 11298/17.981* Life Force Radio 

41 JENNIFER LOPEZ EPIC 86399'11218 E0/18 J To Tha L -0! The Remixes 

3 

29 

1 

94 91 T.I. GHET -O- VISION 14681 /ARISTA 111.98/17.981 
I'm Serious 27 

97 69 

95 

100 99 

71 62 

96 79 

NELLY FO' REEL017747 /UNIVERSAL 112.98/18.981 Nellyville 93 

KEKE WYATT MCA 112609.(12.9/18.91 Soul Sista 5 

VARIOUS ARTISTS SHANACHIE 5089117.9 co) Streetwize: Smooth Urban Jazz 93 

BONEY JAMES WARNER BROS. 48004 117.98 CDI Ride 27 

SOUNDTRACK HOLLYWOOD 162357118.98 CDI Undercover Brother 62 

VARIOUS ARTISTS HIDDEN BEACH 85653'/EPIC 1179 EG CDI Hidden Beach Recordings Presents: Unwrapped Vol.1 33 

POWER HOUZE POWER HOUZE 24562 (17.98 CD)* Family BusineSS 52 

92 86 DONNIE MCCLURKIN VERITY 43150/ZOMBA 111.98/17.91* Live In London And More... 22 
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Sales data compiled from a national subset 
panel of core R &B /Hip -Hop stores by Nielsen 

SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

W 3 W 

a á ÿ 
° 45A 

. 

i= 5 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 
4z 
ist 

'P = 

2 

,/ NUMBER I'' >ó 2 Weeks AI Nailer 1 

EMINEM 4 WEB/AFTERMATH 49 929` /INTERSCOPE112.98/18.981 The Marshall Mathers LP 

13 7 LUTHER VANDROSS LEGACY /LV66068/EPIC(10.98 6W17.981 Greatest Hits 19 

70 eV 21 AL GREEN HI/THE RIGHT STUFF 30900/CAPITOL 110.98/17.981 Greatest Hits 381 

2 BOB MARLEY AND THE WAILERS 10 TUFF GONG/ISLAND 548984 /IOJMG112.98/18.981 Legend 294 ® 23 NAS COLUMBIA 57684' /CRG(7.98 E0/11.981 Illmatic 52 

o 
4 

1 

4 BONE THUGS -N- HARMONY A° RUTHLESS 69443'/EPICI10.9E0/15.91 E. 1999 Eternal 228 16 6 MARY J. BLIGE A' UPTOWN 110681 /MCA1698/11.91 What's The 411? 124 

2PAC 8/25.91 All Eyez On Me_ 324 17 19 JAY -Z FREEZE / ROC- A .FELWPRIORITY5059r /CAPIT0L(10.98/16.981 Reasonable Doubt 237 
3 

5 

A9 DEATH ROW 6300r /KOCH119 

2PAC 9 ROW 4911381' /INTERSCOPE(19.98/24.9) 
Greatest Hits 183 18 15 2PAC AMARU /JIVE 41636/ZOMBA 111.98/17.981 

Me Against The World 304 
AMARU/DEATH 

The Slim Shady LP 117 19 18 MILES DAVIS Al LEGACY /COLUMBIA64935/CRG (7.98 E0/11.9) Kind Of Blue 207 
9 
8 

EMINEM A' WEB/AFTERMATH 4 9281` /INTERSCOPE(12.98/18.981 

THE NOTORIOUS B.LG. 1° BAD BOY 73011' /ARISTA119.98/24.981 Life After Death 239 m 24 SADE A' EPIC 85287(12.90/18.9) The Best Of Sade 382 

DR. DRE 49049' /INTERSCOPE(1298/18. 91 Dr. Ore -2001 123 21 20 JAY -Z A' ROC- A- FELLA/DEF JAM 54682r /IDJMG 112.98/18.91 Vol. 3... Life And Times Of S. Carter 89 
17 

11 

4 AFTERMATH 

LAURYN HILL AaRUFFHOUSE/COLUMBIA6935' /CRG (1198E0/17981 The Miseducation Of Lauryn Hill 121 ® - DR. DRE A' DEATH ROW 63000' /KOCH1119e/17.981 The Chronic 281 

B.I.G. A° /ARISTAII7.98/18.91 Ready To Die 351 - JUVENILE A° CASH MONEY/UNIVERSAL 153162/UMRG 112 .98/18.98) 400 Degreez 181 
i 13 THE NOTORIOUS BADBOY73000' 

MAKAVELI A' /KOCH(1298/17.91 The Don Killuminati: The 7 Day Theory 210 g - NAS A2 COLUMBIA 67015' /CRG110.98 EW76.981 
It Was Written 84 

10 
12 

DEATH ROW 63812' 

THE LAST MR. BIGG WARLOCK 2822110.98/1691 Only If U Knew 14 25 16 MARY MARY C2/COLUMBIA/CRGn98EW11.981 
Thankful 101 
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DANCE /ELECTRONIC 

BOXT. 
CIRCLE THIS DATE On July 11 at 7:3Ò 
p.m., New York's dance /electronic 
community will converge at the Shel- 
ter club for a town hall -style meeting 
to discuss Billboard's ninth annual 
Dance Music Summit (DMS), taking 
place Sept. 30 -Oct. 2 at the Marriott 
Marquis Hotel in New York. 

This meeting (in association with 
Subliminal Sessions and Industry 
Feedback Network) will focus on all 
topics relating to DMS2002: daily pan- 
els, nightly artist/DJ showcases, and 
the artist discovery contest. Also, two 
new additions to the DMS will be dis- 
cussed-a one -day "A &R room" 
(which will allow everybody to shop 
their demos to an international array 
of dance /electronic labels) and the 
launch of a week of nightly events in 
association with the summit. 

Billboard staff will be on hand to 
answer questions relating to the sum- 
mit and to pre- register those who 
wish to receive the "early bird" rate. 
To receive DMS updates, please fax 
your contact info to Phyllis Demo at 
646- 654 -4674 or log on to billboard - 
events.com. 

COMING UP ROSES: Fynsworth Alley 
(distributed by Universal Music & 
Video Distribution) is remastering 
and rereleasing The Ethel Merman 
Disco Album -perhaps one of the 
most infamous discs issued by an 
artist during the disco era. Due in 
stores this fall, the CD will sport a few 
bonus tracks: think remixes. Just 
imagine what a few young turks could 
do to cuts like "There's No Business 
Like Show Business" and "I Got 
Rhythm." We can hardly wait for this 
one, and be honest with yourself: Nei- 
ther can you. 

SPIRITUALIZED: "I worked very hard 
to create something that was spe- 
cial-something that had a sense of 
longevity to it -as opposed to just 
another mix CD," says Cass, referring 
to his first mixed collection, the two - 
disc Spundae Presents Cass ( Spundae 
Recordings/Mute, July 9). 

"I actually created about 30 CD -Rs 
of mixes before settling on the final 
order," Cass continues. "I would take 
them to the gym and just generally 
live with them for a couple days. In 
this way, I could see which ones 
worked and which ones didn't." 

Spundae Presents Cass finds the 
British DJ /producer -one -half of pro - 
duction/remix outfit Cass & Slide 
(whose debut artist album, Burning 
the Candle at Both Ends, is available 
via Fire U.K.) -creatively concocting 
a shimmering landscape of colorful 

layers and meaty textures encom- 
passing deep and progressive house, 
tech house, breakbeat, and techno. 

Highlights include Bushwacka!'s 
"Smashed," the Royksöpp remix of 
Mekon Featuring Marc Almond's 
"Please Stay," and Cass' own "Future 
Sound of Pornography" placed atop 
Plastikman's "Panikattack." He even 
manages to make room for Gus Gus' 
now -classic "Ladyshave." 

"From time to time, I'll be going 
through my records when I come 
across a record I haven't played in 
ages," Cass offers. "I'll play the record 
and remember exactly how good it 
was in the first place. Then the track 
ends up on the road with me." 

No stranger to the global DJ scene, 
Cass has played in clubs throughout 
Australia, Argentina, and Europe. In 
the U.S., he has logged turntable time 
at clubs in New York, Miami, Atlanta, 
Denver, and the West Coast- specifi- 
cally San Francisco and Los Angeles, 
where weekly Spundae parties have 
been ongoing for nearly 10 years. 

"The best thing about playing Spun - 
dae events is definitely the crowd," 
Cass notes. "Whether I'm playing 
breaks, house, or eking out the tension 
by playing techier, weirder stuff, the 
punters remain open- minded enough 
to go with it and accept the need to do 
things a bit differently." 

ABOVE THE CLOUDS: Charles Bucci, 
49, passed away June 5 in his home- 
town of Atlantic City, N.J.; the cause 
was cancer. Bucci, a Billboard- report- 
ing club DJ in the '80s, manned the 
turntables at Atlantic City's Chez Paree 
club during disco's heyday through the 
late -'80s. For the past 10 years, Bucci 
was an in -house painter at the Trump 
Taj Mahal hotel and casino. He is sur- 
vived by his wife, Mindy; and children 
Dante, Gabrielle, and Miranda. Memo- 
rial contributions can be made to the 
American Cancer Society, 624 North 
Shore Rd., Absecon, N.J. 08201. 

Ibiza's Hottest Dance Offerings 
BY MICHAEL PAOLETTA 

NEW YORK -Each summer season, 
the DJs who man the turntables in 
the clubs of Ibiza, Spain, introduce 
new, cutting -edge dance /electronic 
music to punters from around the 
world. More often than not, the big 
hits of Ibiza's high season go on to 
become European crossover hits 
later in the year. Some also enjoy 
success in the U.S. 

In the European Quarterly this 
issue, Billboard spotlights the dance 
scene in Ibiza. As an accompanying 
piece, Billboard offers a top 10 selec- 
tion of singles and albums released 
by U.S. labels within the past 12 
months that, directly or indirectly, 
are indebted to the 24 -hour club 
culture of Ibiza. 

Kings of Tomorrow Featuring 
Julie McKnight, "Finally" (Big Beat/ 
Atlantic single). One of the most pop- 
ular house tracks in the clubs of Ibiza 
last summer, "Finally " -released by 
Defected in the U.K. -was picked up 
late last year for U.S. consumption. 
"This song took on a life of its own last 
summer in Ibiza," McKnight remem- 
bers. "I think everybody found some- 
thing in the lyrics they could relate to." 

X -Press 2, "Lazy" (Skint/Colum- 
bia single). Revered U.K. trio X -Press 
2 is joined by former Talking Heads 
frontman David Byrne on this subtle 
yet scorching David Morales- inflected 
house track. Recently issued both 
overseas and stateside, "Lazy" has been 
embraced by global DJs like Pete Tong 
and Erick Morillo, making it well - 
poised to become one of the songs of 
Ibiza's 2002 season. In this issue, the 
track reaches the summit of the Hot 
Dance Music /Club Play chart. The 
album from which "Lazy" is culled, 
Muzikizum, streets Tuesday (2). 

Frankie Knuckles, Motivation 
(Definity album). A veteran of the 
club community, Grammy Award - 
winning DJ /producer Knuckles is a 

regular on Ibiza's DJ circuit. Last 
year, he -along with other members 
of the Def Mix crew, including 
Satoshie Tomiie and Morales -held 
down a residency at the Pacha club, 
where they all return this summer. 
The beat -mixed Motivation is an 
inspirational and spiritual collection 
of gospel -infused club songs. 

DJ Irene, Global House Diva: Live 
in Ibiza (UC Music album). Last sum- 
mer marked the Ibiza debut of Los 
Angeles resident DJ Irene, as she 
worked the turntables, alongside John 
Digweed, at the Pacha club. "Playing 
in Ibiza was truly an experience," DJ 
Irene says. "Everyone there takes their 
dance music very seriously." Most 
recently, Surge Recordings/Warlock 
issued DJ Irene's progressive -leaning 
beat -mixed Phonosynthesis. 

Iio, "Rapture (Tastes So Sweet)" 
(Made /Ministry of Sound single). 
This infectious female- fronted, 
trance -laced pop track peaked at No. 
2 on the Billboard Hot Dance 
Music/Club Play chart late last year, 
later crossing over to rhythm radio 
stations like WKTU New York. 

Alex Gold, Xtravaganza Mix 
(Xtravaganza /Columbia album). 
Founder of much -respected U.K. label 
Xtravaganza, Gold is also well -known 
in Ibiza for his lengthy sunrise DJ sets 
at the Privilege club. For the fourth 
consecutive year, Gold returns to Priv- 
ilege this summer, where Xtravagan- 
za parties will be held every Friday. 

José Padilla, Navigator (Maverick 
album). This Spaniard masterminded 
the successful Ibiza -based Café del 
Mar chill -out compilation series 
(released here via MCA). Padilla's 
proper artist full -length disc features 
guest turns from Seal and N'Dea Dav- 
enport, among others. 

Erick Morillo, Subliminal Ses- 
sions (Subliminal album). New York 
DJ /producer Morillo (also the owner 
of Subliminal Records) is a mainstay 
of Ibiza's frenzied night life scene. 

Last summer, he regularly played at 
the Pacha club. This summer will 
see Morillo returning to Pacha- 
along with Darren Emerson -for 
the weekly Subliminal Sessions 
Underwater party. 

Dirty Vegas, "Days Go By" (Cre- 
dence/Capitol single). This haunting 
house track actually made its debut 
at the Winter Music Conference in 
Miami in March 2001 before head- 
ing to Ibiza for the summer. Now, of 
course, everyone knows it as the 
soundtrack to the Mitsubishi Eclipse 

TV commerciaL A hit at radio and on 
all the major video networks, "Days 
Go By" is included on the U.K. trio's 
eponymous full -length debut, which 
debuted at No. 7 on The Billboard 
200 and at No. 1 on the Top Elec- 
tronic Albums chart in the June 22 
issue. "We're still in a bit of shock," 
band member Paul Harris says of the 
song's success. "It's nice to have a 
track that finds an audience both at 
home and abroad." 

Ian Van Dahl featuring Marsha, 
"Castles in the Sky" (Robbins Enter- 
tainment single). Is it pure pop or 
hypnotic trance? Is it aimed at radio 
airwaves or dancefloors? It really 
doesn't matter when the overall result 
is as buoyant and infectious as this. 
In the end, "Castles in the Sky" was 
embraced by all camps. The track is 
featured on the artist's full -length, 
Ace, currently No. 19 on the Top Elec- 
tronic Albums chart. 

Basement Jaxx, "Get Me Off" 
(XL Recordings/Astralwerks single). 
The latest single from the U.K. duo's 
fine Rooty album is a slab of Prince- 
inflected house music. In addition to 
Basement Jaxx's new 2002 Club mix, 
the track is lovingly retweaked by 
nü- electro princess Peaches (who 
also adds new, salacious ad libs) and 
progressive house prince Super - 
chumbo. Don't overlook the bonus 
tracks: Los Amigos Invisibiles' mix 
of "Broken Dreams" and the Jaxx 
Club mix of "Do Your Thing." 

Elvis vs. JXL, "A Little Less 
Conversation" (RCA single). This 
34 -year -old track is given the once - 
over by remixer JXL, and the result 
is nothing short of stellar. Surf -side 
guitars and cool keyboards cavort 
with jangly rhythms and big beats, 

while the unmistakable voice of Mr. 
Presley goes to work. Hopefully, this 
restructuring will receive the same 
type of love it's gotten in the U.K., 
where it recently debuted at No. 1 on 
the Official U.K. Chart. 

ATFC, "Fakerman" (OnePhat- 
Deeva U.K. single). ATFC delivers the 
goods on this stomping house jam, 
complete with a hands -in- the -air piano 
solo midway through. Featured singer 
Katherine Ellis increases the track's 
energy level with an ultra -powerful 
delivery. Those who have been spurned 
in love will find much to relate to here. 
A peak -hour jam, for sure. 

Razor, Global Groove: Clubland 
(Centaur Music album). Highlights 
of this Razor -mixed set include 
Suzanne Palmer's brand -new 
"Show Me" and Kim English's as- 
yet- unreleased "Treat Me Right," 
here given the re -rub by Two Main 
Guys (aka Razor & Mike Pont). 

Various artists, Harry the Bas- 
tard Presents Club H, Vol. 3 (Statra 
Recordings album). Harry "the Bas- 
tard" Russell, head buyer for im- 
port/export distributor Watts Music, 
delivers a new volume in his highly 
regarded series and darn if he has- 
n't created a perfect collection for 
summer cocktail parties. Lush 
rhythms prevail, particularly on 
tracks like Yello's "Moon on Ice" and 
Aquarian Dreams' "Love and Tears." 

MICHAEL PAOLETTA 
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TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

2 5 

NUMBER 1 1 Week At Number ) 

LAZY SKINT7975NCOLUMBIA X -Press 2 1 2 

: NUMBER 1 > 2 Weeks Al Number 1 

HEAVEN ROBBINS72057 ©0 DJ Sammy & Yanou Featuring Do ,..' 

3 4 BLAME GROOVIUCIOUS 275/STRICTLY RHYTHM Sono 3 4 U DON'T HAVE TO CALL (REMIXES) ARISTA15125 O Usher °: 

7 12 LOVE AT FIRST SIGHT CAPITOL 7/724 Kylie Minogue v 4 3 RAPTURE (TASTES SO SWEET) UNIVERSALOI5672/UMRG © O jjo ^a 

4 7 . ONE STEP TOO FAR CHEEKYI5129/ARISTA Faithless Featuring Dido.9 2 1 SONG FOR THE LONELY (THUNDERPUSS, ILLICIT & ALMIGHTY MIXES) WARNER BROS. 42422 ©o Cher ^9 4 

10 14 THE NEED TO BE NAKED TOMMY BOY 2366 Amber 5 6 DON'T LET ME GET ME (REMIXES) ARISTA15117 0 Pink 

b 0 1 3 ONE DAY IN YOUR LIFE DAYUGHTPROMO/EPIC Anastacia ^.z 11 10 LOSE CONTROL (DESCONTROLATE) DURMAR/PYRAMID9T/200/ORPHEUS © Yohany 

12 16 I'LL BE WAITING TRAFFIC 1001/MINISTRY OF SOUND Full Intention Presents Shena 6 - THEY -SAY VISION (DANCE REMIXES) MCA 155961 ©O Res^ 

9 9 . COME WITH US FREESTYLE OUST /ASTRALWERKS46426NIRGIN The Chemical Brothers 7 7 DAYS GO BY CREDENCE77717/CAPITOL O Dirty Vegas ^a i 
14 22 THE SOUND OF GOODBYE (ROBBIE RIVERA'S FIERCE REMIX) NERVOUS 7M12 Perpetuous Dreamer SHADOWS IN THE NIGHT WEIR BROTHERS 002/MODERN VOICES O Michael Damian o 
8 2 HELLA GOOD (ROGER SANCHEZ REMIXES) INTERSCOPEPROMO No Doubt 9 = 8 5 YOU CAN'T GO HOME AGAIN! MCA 582896 O DJ Shadow -10 

.11 5 1 POINT OF VIEW EPIC PROMO DB Boulevard z 12'I 9 8 SOMETHING ROBBINS7205S ©0 Lasgo 

12 11 11 MORE THAN A WOMAN (RICHIE SANTANA MIXES) BLACKGROUNDPROMO/VIRGIN Aaliyah 9 Z 10 9 THANK YOU (DEEP DISH REMIX) ARISTA13996 © O (lido 9 e 15 21 TRIPPIN' GROOVIUCIOUS 276/STRICTLYRHYTHM Oris J Presents Delsena @ 17 15 FEELS GOOD (DON'T WORRY BOUT A THING) (KELLY G. CLUB MIX) wr2344 O Naughty By Nature Featuring 3LW Aa 

14 6 6 DAYS GO BY CREDENCEm12/CAPnoL Dirty Vegas v 14- 13 13 HEAVEN 24/772475/ARTEMIS ©O Eyra Gail 

15 13 13 STILLNESS OF HEART (REMIXES) VIRGIN PROMO Lenny Kravitz 9 18 18 THE SOUND OF GOODBYE NERVOUS20512 © 0 Perpetuous Dreamer 

o 19 WE ARE ALL MADE OF STARS (DJ TIESTO, TIMO MAAS, & BOB SINCLAIR MIXES) W 27745 Moby R 16 "- 15 14 WILL I? ROBBINS72055 © O Ian Van Dahl ' 

0 20 25 IN MY MEMORY (REMIXES) NETTWERK36327 DJ Tiesto Featuring Nicola Hitchcock Of Mandalay 17 :: 14 - EARTH (BEN WATT REMIX) MAVERICK 42453M1NARNERBROS. © O MeShell Ndegeocello 

o 21 31, FOLLOW ME (REMIXES) STRICTLY RHYTHM 12623 Aly -Us 1, 12 BY YOUR SIDE (REMIXES) EPIC 79544 ©O Sade ^a 

0 28 37 THAT SOUND TOMMY BOY SILVER LABEL 2378TOMMYBOY Rosabel SOUTHERN SUN /READY STEADY GO MAVERICK42437/REPRISE O Oakenfold 

o 24 32. RAINY DAYZ (THUNDERPUSS REMIX) MCA PROMO Mary J. Blige Featuring Ja Rule V 19 19, YOU MAKE ME SICK (HQ2 REMIXES) IAFACE24556/ARISTA O O Pink 

18 19 

34. 
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WE GET TOGETHER ULTRA 1112 H02./Hex Hector Present Kim Sozzi 20 

16 

17 

12. 
WHAT ABOUT US? (DANCE MIXES) ATLANTIC85321 /AG O Brandy ^2 

LOVE AT FIRST SIGHT CAPITOL77724 O Kylie Minogue v 
29 

16 

THE MUSIC'S NO GOOD WITHOUT YOU WARNER BROS. PROMO Cher V 

RESURRECTION Tommy am SILVER LABEL 2358TTOMMY BOY ©o PPK 
PRECIOUS HEART MOONSHINE 88483 Tall Paul 

27 30. BACKFIRED MAW 067/TOMMY BOY Masters At Work Featuring India 23 22 WHAT IT FEELS LIKE FOR A GIRL MAVERICK 42372/WARNER BROS. 0 Madonna X42 

17 15 COME & GET MY LOVE cuunsoas4 Becca WHERE THE PARTY AT (REMIXES) so SoDEF /COLUMBIA79805/CRG O O Jagged Edge With Nelly5z 

47 - SHIFTER KINETIC 54720 TinmO Maas 

T les with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The 

Club Play chart is campi ed from a national sample of reports from club DJs. 2 Vidioeclip availability. Catalog number is for vinyl maxi -single, or CD maxi- single if vinyl is 

unavailable. On Sales chart El CO Maxi -Single available. O Vinyl Maxi -Single available.0 Cassette Maxi -Single available. ©2002, VNU Business Media, Inc. and Nielsen 

SoundScan, Inc. All rights reserved. 
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TUMBA COLUMBIA PROMO Angelique Kidjo 

MINDCIRCUS (REMIXES) NE77WEAK33155 Way Out West Featuring Tricia Lee Kelshall 

33 38 BRIGHTER DAY ULTRA1115 R.H. Factor 

26 26 PLEASE SAVE ME SAM IMPORT Sunscreem Vs. Push I 
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SoundScan 
37 46 I GOT THE MUSIC IN ME JUNGLE RED 012 Erin Hamilton 

42 - SOUTHERN SUN MAVERICK 42437/REPRISE Oakenfold 

46 - BURN FOR YOU GROOVIUCIOUS 277/STRICTLY RHYTHM Kreo' 

1 

' s NUMBER 1 3 WeekSAtNumber 1 

DIRTY VEGAS Dirty Vegas 
CREDENCE 39986/CAPITOL 

45 - SECRET (REMIXES) MCA155955 Luis Fonsi 

23 10 SOAK UP THE SUN (VICTOR CALDERONE & MAC QUAYLE MIXES) A &MPROMOrSTERSCOPE Sheryl Crow ,9 

[ 25 20 UNDERNEATH YOUR CLOTHES (REMIXES) EPIC PROMO Shakira5, 

_ 

2 MOBY 18 
V227127. 

31 27. 
36 

FOR ALL TIME (REMIXES) DREAMWORKSasm36 Soluna ^z OAKENFOLD Bunkka 
MAVERICK 48204/WARNER BROS. 

35 AWAKENING (DELERIUM & MINGE BINGE MIXES) oMTOwNPROMO/HIGHEROCTAvE Sasha Lazard 
3 DJ SHADOW The Private Press 

MCA 112937' 

1 -R E UT 0 

FEEL SO FINE STRICTLY RHYTHM 2624 K.M.C. Featuring Ohany 
4 LOUIE DEVITO Louie DeVito's Dance Factory 

DEE VEE 0002/MUSICRAMA 

5 VARIOUS ARTISTS Verve //Remixed 
VERVE 58%OFNG 

36 33 EVERYDAY 2002 (ALEX GOLD REMIX) XTRAVAGANZA IMPORT Agnelli & Nelson 
6 SOUNDTRACK Queer As Folk: The Second Season 

RCA VICTOR 63921 BREATHE IN MCA PROMO Frou Frou ` 
40 AT NIGHT DEFECTED IMPORT Shakedown 7 ZERO 7 

A 

Simple Things 
MANGO/ULTIMATE DILEMMA 5007 / PALM 

" 

50 -. 
38 35 

TREMBLE RADIKAL99r15 Marc Et Claude VARIOUS ARTISTS Ultimate Dance Party -The Best Of!! 
ARISTA 14778 

HOW ITS GONNA BE (REMIXES) DRAGONIDEF SOUL PROMO/1DJMG LOVHer 8 W IRENE Phonosynthesis 
SORGE 0002/WARLOCK A 

DON'T LET ME GET ME (REMIXES) ARISTA 15117 Pink Kz 9 SOUNDTRACK Blade II 

IMMORTAL 12064WIRGIN 

I SEE THE LIGHT FUTURE GROOVE69784MUTE Desert 
12 VARIOUS ARTISTS Ultra.Chilled 02 

IILTRA1121 

HE LOVES ME (LYZEL IN E FLAT) (ILLEGAL REMIX) HIDDEN BEACH PROMO/EPIC Jill Scott s 
13 VARIOUS ARTISTS Pulse 

RAZOR & TIE 89041 49 48 HOME AND DRY (BLANK & JONES REMIXES) SANCTUARY PROMO Pet Shop Boys 

AFTER 2 DEFINITY016 Pete Moss Featuring Terra Deva 
11 JOHN DIGWEED MMII 

FFRNBEnRaCK781aLWARNER STRATEGIC MARKETING A 

44 47 A NEW DAY HAS COME (MIKE RIZZO REMIX) EPIC PROMO Celine Dion n,, 10 PET SHOP BOYS Release 
SANCTUARY 84553 

21 VARIOUS ARTISTS Global Hits 2002 
UNIVERSAL 017084NMRO 

. a ®`ANCE BREAK S 

14 VARIOUS ARTISTS Monster Disco 
RAZOR &TIEB9052 

19 THE CHEMICAL BROTHERS Come With Us 
FREESTYLE DUST 11692' /ASTRAIWERKS 

Club Play Maxt'SingIes Sales 
16 IAN VAN DAHL Ace 

ROBBINS 75029 

18 VARIOUS 
BOBBINS 75029 

Best Of House Volume Two ISIS 

15 - DAVID VISAN Buddha -Bar IV 
GEORGE V71002 

I'M A WOMAN 1 CHILDREN 
Cassius And Jocelyn Brown ASTRALWERKS 4 Clubbers RADIKAL 20 DAFT PUNK Discovery 

I'VE GOT YOU 2 FREE YOUR MIND 
Marc Anthony COLUMBIA Celeda STAR69 

17 AVALON 02/Avalon Remixed 
SPARROW 51936 

23 VARIOUS ARTISTS Chillout 2002/ The Ultimate Chillout 
NFT7wERK3a236 

- .. 

SICK TRIPPIN' 
Sneaker Pimps TOMMY Boy Oris J Presents Delsena GROOVILICIOUS DARUDE 

106/STRICTLY minx84 
Before The Storm 

BOOMERANG 4 TREMBLE 
T 

Cirrus MOONSHINE Marc Et Claude RADIKAL 

Alhu 
certifica 

ns with the g 

ion for net shipment 
indicates album's 

eatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 530,000 album units (Gold). RIAA 

of 1 million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond 

multi- level. For boxed sets, and double albums with running time of 100 minutes or more, the RIM multiplies shipments by the num- 

- OPEN UP YOUR MIND S I'VE GOT YOU 
Marc Anthony LUMBIA Eves Y es Cream PROVOCATIVE 

symbol platinum 
ber of dscs and /or tapes. RIM Latin awards: O Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units IPlatins!. A' Certification of 

450,000 units (Multi- Platino).'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, 

and all other CD prices, are equivalent prices, which are projected from wholesale prices. A indicates past or present Heatseeker tile. 02002, VNU Business Media, f 
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LLLILA 

Scene.. 
ON THE MARX: Despite often being 
publicly vocal about his frustrations 
with the Nashville music industry, 
Richard Marx is, nonetheless, start- 
ing to become entrenched in it. 

Best -known for such pop hits as 
"Hold On to the Nights" and "Right 
Here Waiting," Marx has been writ- 
ing with Nashville artists and song- 
writers for several years and has 
added "country producer" to his 
résumé, with recent turns behind the 
boards for DreamWorks' Emerson 
Drive and Republic/Universal act the 
Marie Sisters. 

Marx has often spoken about feel- 
ing "unwelcome" in Nashville. As evi- 
denced by his recent successes there, 
however, not everyone makes him 
feel that way. He says of his support- 
ers, "There are enough people in 
Nashville in decision- making posi- 
tions who are as bored with a lot of 
country radio as I am." 

Marx wonders, "Where are the 
country stars of tomorrow? What I'm 
seeing for the last two years are a lot 
of one -hit wonders." And he points 
out that that phenomenon doesn't 
just apply to country music. "Lack of 
artist development is a disease 
throughout the music business. The 
last thing in the world I'd want to be 
right now is a new artist, and Nash- 
ville is as guilty of throwing [them] 
out in the trash as anybody." 

Marx doesn't mince words when it 
comes to his contempt for some of 
the Music Row establishment. "My 

personal experience with various 
record -company [executives] in 
Nashville is that it's the same sort of 
inept behavior -it's just constantly 
camouflaged with this good- old -boy 
thing that I could always smell from 
two miles away. When I come into 
Nashville, I am always having to deci- 
pher what is real. 

"Country radio and many of the 
record -company executives in Nash- 
ville are constantly screaming about 
wanting something new, and, when 

28 

faced with something new, they 
don't want it," he adds. "Look at 
what it took for Shania Twain to 
have a career." 

Marx scoffs at record execs who 
"go to the press and say, 'We have to 
preserve traditional country,' then 
hang up [on those discussions] and 
call the West Coast office and say, 
'Where's my pop remix ?' " 

He also takes issue with artists who 
pay lip service to country's roots with- 
out believing in what they are saying: 
"It's almost like these [artists] go to a 
camp where they are trained to say 
these things, and it's all so phony." 

Marx may sound angry, but he says 
his musical experiences in Nashville 
have been "primarily good. Some of 
my greatest musical moments have 
happened there and, hopefully, will 
continue to. Some of the greatest 
musicians working are in Nashville. 
The musical part of it has been very 
nourishing for me." 

While Marx owns Signal 21, the 
Navarre- distributed label he launched 
in 2000 with former Blood, Sweat & 
Tears drummer Bobby Colomby, he 
says his days as a recording artist are 
probably over. 

"I'm kind of at a place where I'm 
so OK and comfortable with the fact 
that I had a great run as a singer and 
performer and lived all the dreams I 
had as a kid," he says. "I had six or 
seven years where it all worked ... I 

still do a lot of benefits where I per- 
form, but for the most part, I'm real- 
ly happy being Richard Marx the 
songwriter /producer." 

ON THE ROW: Ben Vaughn joins EMI 
Music Publishing Nashville as VP of 
writer and artist development. He pre- 
viously was GM of Big Tractor Music. 

Allen Brown has been promoted to 
senior director of media at RCA Label 
Group, where he will now head the 
media department. He previously was 
the company's director of media. 

Audium Records has signed Bon- 
nie Bramlett to its roster. She is best - 
known as half of the married duo 
Delaney & Bonnie in the '60s and 
'70s. She later recorded three solo 
albums for Capricorn Records. Her 
first album for Audium, I'm Still the 
Same, is due July 9. 

Bobbie Eakes has been named 
host of Great American Country's 
daily request show, CRL, effective 
Aug. 5. Eakes portrayed Macy Alexan- 

der on day -time drama The Bold and 
the Beautiful and briefly was signed 
to Columbia Records, where she 
recorded a duet with Collin Raye. 
Eakes replaces Dallas Turner. 

Bellamy Bros. Renew Ties With 
Curb For ̀ Redneck Girls Forever' 

BY DEBORAH EVANS PRICE 

NASHVILLE -After celebrating 
their 25th anniversary last year with 
two commemorative CD collections, 
the Bellamy Brothers are moving full 
steam ahead into the next chapter of 
their career with a new relationship 
with Curb Records and forthcoming 
album, Redneck Girls Forever. 

The signing with Curb rekindles a 
longstanding relationship between 
Howard and David Bellamy and the 
Curb organization. "We were one of 
his first artists," says Howard of the 
duo signing a deal with Mike Curb in 
1975. (Their first single, "Let Your 
Love Flow," hit No. 1 on The Billboard 
Hot 100 in 1976.) "Our career goes 
back to his beginnings and ours." 

The duo began on Warner /Curb 
and later was on MCA/Curb before 
leaving the label in 1986. In 1990, 
they launched their own Bellamy 
Brothers Records. Howard says, "We 
started it when we saw the new coun- 
try craze coming on and realized we 
were fixin' to get put out to pasture." 

During the past decade, the Bel- 
lamys have operated their label, part- 
nering with other companies for dis- 
tribution. And while they are signed 
to Curb, they will continue to operate 
Bellamy Brothers Records. Thus, Red- 
neck Girls Forever will be a Curb/Bel- 
lamy Brothers release, due July 16. 

"This deal with Curb and our own 
label is probably the most successful 
step we've taken," Howard says. "[Our 
label] has been successful enough 
that a major was still interested in us." 

ROYALTY DISPUTE RESOLVED 

Before signing with Curb again, 
there were a few obstacles to over- 
come. For the past couple of years, 
the Bellamys were embroiled in a 
lawsuit against Curb concerning a 

royalty dispute. 
"David and I have had such an 

international career, it was really 
hard for them, and us, to get a cor- 
rect accounting," Howard says. "We 
had, literally, royalties coming from 
every country in the world except 
China, and it was incredibly hard to 
track, but we've resolved it." 

"If anyone had told me four or five 

months ago that we would be back 
with Curb, I would have thought 
they were kind of strange, but it feels 
good," David adds. "Everything has 
worked out real well." 

Howard says once they talked 
directly to Mike Curb, the situation 
was resolved amicably. "We sat down 
and came to the agreement that we 
should resolve this and move ahead 
doing positive things. [Mike Curb] 
believes in us as artists and has stat- 
ed he still thinks we can have hit 
records. He's interested enough to 
go ahead and do a deal." 

"We're glad to have them back," 
Curb VP of sales Benson Curb says. 
"We sell a lot of their catalog every 
year. It's great to have them back on 
the Curb roster." 

The Bellamy Brothers have 
charted 26 top 10 singles, includ- 
ing 11 No. 1 hits. "People are still 
interested in their music," Benson 
Curb says. "When you make good 
records like they've made and are 
making, people stay interested in 
the music." 

Among the album's 18 cuts, the 
duo reprise "Redneck Girl," a 1982 
No. 1 hit. The album art was cre- 
ated by longtime friend Stylle 
Read, who depicted the brothers 
on horseback and a redneck girl 
with her truck. 

"The reason we put 'Redneck Girl' 
on there is somewhat of a tribute to 
that song," Howard explains. "It has 
become our anthem. I was doing 
radio interviews today, and they 
were talking about a new crop of 
'Redneck Girl' fans. Young kids 
come along and think we're new 
artists because of that song. Of 
course, once they see us they know 
better, but it's amazing what that 
song has done. We're puzzled by it, 
but something that works, you quit 
questioning it." 

"It's probably the strangest record 
we've ever had," David agrees. 
"There are people who are fanatics 
over it. We just played a $250,000 
wedding where the bride wanted to 
put on her Ropers [boots] and hat at 
the reception and dance to 'Redneck 
Girl.' She flew us in from Chicago, 
and her guests danced all night." 

REMEMBERING SEPT. 11 

The Bellamys also put a couple of 
other vintage cuts on the album: 
"Our Family," a humorous treatise 
on family eccentricities, and "The 
Andy Griffith Show," a wistful trib- 
ute to the program that expresses a 
longing to return to simpler times. 

"After Sept. 11, several people told 
me we should rerelease `The Andy 
Griffith Show,' " David recalls. "And 
there's another song on there called 

`Bubba' that refers to finishing off 
Saddam Hussein." 

Two of the songs were written in 
reaction to the events of last Sept. 
11. "Let's Roll America" was inspired 
by President Bush's speech at 
Ground Zero. "Howard had the cho- 
rus and part of the bridge," David 
says. "Then I started working on the 
verses and then finished the bridge, 
but we knew it wasn't something we 
were going to release immediately, 
because every songwriter in the 
world had a Sept. 11 song." 

The poignant ballad "Crazy Old 
World" was also a response to Sept. 
11. "If you're a writer, you've got to 
write about it," says David, who 
either wrote or co -wrote 16 of the 
album's 18 cuts. "I thought, 'Every- 
body in the world is going to have a 
patriotic song. What if we just have a 
song where the guy is comforting his 
wife or girlfriend or kid or whoever 
it is, just saying "Hang on to me. It's 
a crazy old world " ?' After Sept. 11, 
everybody reviewed their priorities 
and asked, `What really is important 
here ?' Most everybody figured out 
real quick [that] it's your family." 

Curb is currently working "Over 
the Line" as the first single to coun- 
try radio, and the video is already 
garnering airplay on Great Ameri- 
can Country. Benson Curb says the 
label will target retail with listen- 
ing posts and plans to advertise in 
such consumer publications as 
Country Weekly. 

On June 10, Howard married Nash- 
ville songwriter Sharon Vaughn, best - 
known for such cuts as Willie Nelson's 
"My Heroes Have Always Been 
Cowboys" and Oak Ridge Boys' 
"Y'all Come Back Saloon." The cou- 
ple penned a new holiday song 
called "The Reason for the Season" 
for a Christmas album the Bellamys 
are working on that is due this fall. 
The collection will include two 
other new songs, as well as such 
classics as "White Christmas" and 
"Rudolph the Red -Nosed Reindeer." 
There will also be a cowboy- orient- 
ed version of "Jingle Bells." 

Booked by Rob Battle and Bonnie 
Sugarman of the Agency for the Per- 
forming Arts, the Bellamys perform 
200 dates a year. They also tour 
Europe once or twice a year and are 
booked internationally by Judy 
Seale. In September, they'll perform 
dates in Norway, Denmark, and 
Switzerland. The Bellamys also fre- 
quently tour Germany and earlier 
this year were inducted into the Ger- 
man Music Hall of Fame. 

Both ASCAP writers, the Bel- 
lamys own their own publishing 
companies. As for management, 
"we're unmanageable," Howard says 
with a laugh. 
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1 DIXIE CHICKS 8 MONUMENT/SONY It2.98 E0/18.98) Fly 147 15 13 TRAVIS TRITT WARNER BROS. 46001/WRN(10.98/17.981 Greatest Hits - From The Beginning 285 
2 NICKEL CREEK SUGAR HILL 3909 116.98 CD) e Nickel Creek 81 16 16 TOBY KEITH MERCURY 558962111.98/11. %1 Greatest Hits Volume One 186 
3 DIXIE CHICKS +II MONUMENT 68195/SONV((0.98 5wv.981 Wide Open Spaces 230 17 14 JOHN DENVER MADACY 475015.98/9. 981 The Best Of John Denver 208 
6 SHANIA TWAIN 16 MERCURY 536%3112.98/18.%) Come On Over 242 18 17 TIM MCGRAW A° CURB 77886(7.98/11.%) Everywhere 207 
4 BROOKS & DUNN 0 ARISTA NASHVILLE 18852 /RLG(12.98/18.981 The Greatest Hits Collection 249 19 22 GARTH BROOKS 1° CAPITOL 97424(19. %/26.981 Double Live 188 
5 WILLIE NELSON LEGACY/COLUMBIA 69322/SONY17.98 EO/11.98) 16 Biggest Hits 198 20 18 PATSY CLINE MCA SPECIAL PRODUCTS 420265/MCA12.98 /6.981 Heartaches 184 
9 FAITH HILL 1 WARNER BROS. /WRN (1298/18.98) Breathe 137 21 19 ALISON KRAUSS 2 ROUNDER 6I0325 /IOJMG111.9807 %)e Now That I've Found You: A Collection 275 
10 GARY ALLAN MCA NASHVILLE 170101 (11.98/17981 Smoke Rings In The Dark 133 Fil - LEE GREENWOOD CAPITOL 98568111.98 CD) American Patriot 28 
11 LEE ANN WOMACK 3 MCA NASHVILLE 170099 (11 98/17 981 I Hone You Dance 109 23 20 GEORGE JONES LEGACY/EPIC 69319/SONY 17.98 50/11.981 16 Biggest Hits 89 
7 ALAN JACKSON At ARISTA NASHVILLE 18 801 /RLG 02.98/18981 The Greatest Hits Collection 348 24 25 TOBY KEITH DREAMWORKS 450209/INTERSCOPE 111.9807.981 How Do You Like Me Now ?! 128 

Alhum 
8 

with the 

JOHNNY CASH LEGACY/COLUMBIA 69739/SONY(7.98 ED/11. %1 

its th k C Ib 

16 Biggest Hits 168 25_ 24 ROY ORBISON LEGACY /MONUMENT69738 /SONY 17.98 E0/11.98) 16 Biggest Hits 38 
g g is wee. aaoga ums are -yearvo tes at ove alien below Na.1 %an The B111DOartl 2 %or rmssues of altler albums. TOtal Chan Weeks column retie rs cembmad weeks Wenos a peared on Top Coumry Albums and Tap Country Catalog Recording Industry ASan. Of America ) RIAA( certification for net OhrFment of 5%,000 album unis (Gold). RIAA caY /cati° far net ship- 

203,000 
of t million nits (Platmuml. RIAA certification for net shipment of 10 million units (Diemondl. Numeral following Platinum or Diamond symbol indicates album's mub -platinum level. For boxed sets. and double albums with a r nning time of 100 minutes or more, the RIM mulppiies shipments b the number of discs and/or tapes. RIM Latin awards: O Certification for net sbi ment of 1 %000 units (Mot A Certification ei 2%,000 unes (Pia note Certification of 4%,000 units (Multi- Pleuvnol. Asterisk indicates LP is evalable. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ and all ether CO prices, are equivalent prices, which are protected from wholesale prices. a indicates past Heatseeker tMe. ©2002,VNU Business Media, Inc., and Nielsen SoundScan, Ins. Al) rights reserved 
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2 2 

BiIboard HOT 

TITLE 
PRODUCER (SONGWRITER) 

ITY Nielsen 
Broadcast Data 
Systems Artist 

IMPRINT & NUMBER/PROMOTION LABEL 

NUMBER 1 

I'M GONNA MISS HER (THE FISHIN' SONG) 
F. ROGERS IB PAISLEY F ROGERS) 

1 Week At Number 1 

Brad Paisley ^ 
O ARISTA NASHVILLE 69152 

o 10 

m 
12 

e 

33 32 

LIVING AND LIVING WELL 
I BHOWN.G STRAIT IT. MARTIN.M.NESLER.T SHAPIROI 

George Strait 
o MCA NASHVILLE 172238 

NOT A DAY GOES BY 
O. HUFF ISDIAMOND.M DERRY) 

Lonestar9 
O BNA 69134 

THE GOOD STUFF 
B CANNON,N WILSON,K.CHESNEV IJ.COLLINS,C WISEMANI 

Kenny Chesney^' 
BNA ALBUM CUT 

THE ONE 
T.BROWN,M.WRIGHT IK.MANNO.B LEEI 

Gary Allan ç 
0 MCA NASHVILLE 172232 

DRIVE (FOR DADDY GENE) 
K STEGALL IA, JACKSON) 

Alan Jackson 9 
o ARISTA NASHVILLE 69129 

COURTESY OF THE RED, WHITE AND BLUE (THE ANGRY AMERICAN) Toby Keith 
J. STROUD,T.KEITH ITKEITHI DREAMWORKS ALBUM CUT 

P®®. 

°®M 
6412° 

1 III 
27 27 

28 28 

MY HEART IS LOST TO YOU 
K BROOKS,R.DUNN,M.WRIGHT IB.BEAVERS.C.HARRINGTONI 

Brooks & Dunn 5 
ARISTA NASHVILLE ALBUM CUT 

WHEN YOU LIE NEXT TO ME 
'1. HUFF IK.COFFEV,THARMON.J.D.MARTINI 

Kellie Coffey 9 
BNA ALBUM CUT 

LONG TIME GONE 
OIKIE CHICKS,LMAINES 10 SCOTT/ 

Dixie Chicks 5 
MONUMENT ALBUM CUT 

I MISS MY FRIEND 
F ROGERS.J.STROUD IT.MARTIN,M.NESLEfl T.SHAPIROI 

Darryl Worley 
o DREAMWORKS 450378 

I DON'T HAVE TO BE ME ('TIL MONDAY) 
R VAN HOY IS.AZAR.J YOUNG,R.C.BANNONI 

Steve Azar s9 
o MERCURY 172230 

TONIGHT I WANNA BE YOUR MAN 
D. MALLOY IR. RUTH ERFORD,T VERG ES I 

Andy Griggs 'ç 
U RCA 69132 

18 

o 
® 

9 4 

20 19 

23 22 

24 23 

UNBROKEN 
B GALLIMORE,J STROUD.T.MCGRAW (H.LAMAR,A.ROBOFFI 

QuapoeaAQ Tim McGraw 
CURB ALBUM CUT 

MY LIST 
J STR13110.TKEITH (TJAMES,R.BISHOPI 

Toby Keith ^.' 
DREAMWORKS ALBUM CUT 

TEN ROUNDS WITH JOSE CUERVO G4aOG31? OVn7CG3 BN- 
B J W ALKE R,JR. (C.BEATHAR D,M.HEENEY,M.CANNON. GOOD MANI 

Tracy Byrd 
RCA ALBUM CUT 

I KEEP LOOKING 
S EVANS,PWORLEY IS. EVANS,TSHAPIRO.T.MARTIN) 

Sara Evans 
RCA ALBUM CUT 

I SHOULD BE SLEEPING 
J KING,J.STROUD IL DREW,S.SMITHI 

Emerson Drive 
O O DREAMWORKS 450362 

HELP ME UNDERSTAND 
D HUFF (C.FARREN,S.MAC.W.HECTOR) 

Trace Adkins 9 
CAPITOL ALBUM CUT 

30 

32 

3 35 43 

THE IMPOSSIBLE 
O. ROWAN (K.LOVELACE,L.T MILLER) 

-41 Ga0G3f? oOG7G3 Joe Nichols 5, 
O UNIVERSAL SOUTH 172241 

BEFORE I KNEW BETTER 
B J.WALKER.JR. IB.SIMPSON,D LEE) 

Brad Martin 9 
EPIC ALBUM CUT 

OL' RED 
B BRADDOCK 1M.SHERRILLO.G00DMAN,J.60HANI 

Blake Shelton çt 
o WARNER BROS 16710/WRN 

SHE WAS 
L1 J WALKER.JR. IN.COTY,J.MELTONI 

Mark Chesnutt ç 
COLUMBIA ALBUM CUT 

BEAUTIFUL MESS 
M D.CLUTEOIAMOND RIO (S.LEMAIRE,C.MILLS,S.MINORI 

Diamond Rio 
ARISTA NASHVILLE ALBUM CUT 

AMERICAN CHILD 
B GALLIMORE,P.VASSAR IP.VASSAR,C.WISEMANI 

Phil Vassar 
ARISTA NASHVILLE ALBUM CUT 

WHERE WOULD YOU BE 
M. MCBRIDE,P.W ORLEY IR.PROCTOR,R.FERRELLI 

Martina McBride ç 
RCA ALBUM CUT 

DARE TO DREAM 
B.GALLIMORE,TMCGRAW IJ.BACH,A.FOLLESEI 

1 37 

40 

39 

41 

43 

10 

11 

34 

38 

52 

45 

39 

42 

41 

40 

52 

35 

37 

45 

13 

14 

16 

17 

mA 

18 

Jo Dee Messina 51 
CURB ALBUMS CUT 

BARBED WIRE AND ROSES 
P WORLEY IS.LOCKE,M.SELBYT.SILLERS) 

Pinmonkey 
BNA ALBUM CUT 

SOMETHING WORTH LEAVING BEHIND 
M. WRIGHT,LA. WOMACK (B. BEAVERS.T.DOUGLAS) 

Lee Ann Womack z 
O MCA NASHVILLE 172245 

THICKER THAN BLOOD 
A.REYNOLDS W YATES.G.BROOKSI 

Garth Brooks 
CAPITOL ALBUM CUT 

26 

27 

28 

30 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT & NUMBER /PROMOTION LABEL 

I'M GONE 
P.WORLEYTLJAMES (K.RICHEY,C.PROPHETI 

Cyndi Thomson 'Y 
O CAPITOL 77129 

LOOK AT ME NOW 
SMANOILE (S.MANDILE,S.MCCLINTOCK) 

Sixwire ç 
WARNER BROS. ALBUM CUT/WRN 

IF THAT AIN'T COUNTRY 
B TERRY IA.SMITH,J.STEELE) 

Anthony Smith 5, 
o MERCURY 172247 

FORGIVE 
M.WRIGHT.T.BRUCE IR.LHO WARO,T.BRUCE) 

Rebecca Lynn Howard ^2 
o MCA NASHVILLE 172242 

MINE ALL MINE 
O.HUFF,SHEDAISY 1K.OSBORN.H.POOLE) 

SheDaisy 
LYRIC STREET ALBUM CUT 

COUNTRY BY THE GRACE OF GOD 
R.WRIGHT,C.CAGLE (C. CAGLE,M,J,GREENE,B.WAYNE) 

Chris Cagle 5 
CAPITOL 776% 

MY TOWN 
B. CHANCEY (J.STEELE,R.NIELSEN) 

Montgomery Gentry 5, 
COLUMBIA ALBUM CUT 

CHASIN' AMY 
O.HUFFB.JAMES IB JAMES,T.VERGESI 

Brett James 
ARISTA NASHVILLE ALBUM CUT 

MINIVAN 
R KINGERYS WHITEHEAD IS WHITEHEAO,R.KINGERYI 

Hometown News 
We ALBUM CUT 

WORK IN PROGRESS 
K STEGALL IA.JACKSONI 

Alan Jackson 
ARISTA NASHVILLE ALBUM CUT 

SING ALONG 
THEWITT.R.ATKINS IR.ATKINS,THEWITT.B GAITSCHI 

Rodney Atkins 
CURB ALBUM CUT 

1 HOT SHOT DEBUT 1 
SOMEBODY LIKE YOU 

IIUFF,K.URBAN It URBAN,J.SHANKSI 

Keith Urban 
CAPITOL ALBUM CUT 

THESE DAYS 
M.BRIGHT,M.WILLIAMS,RASCAL FIATTS IJ.STEELED.WELLS,S.ROBSONI 

Rascal Flatta 
LYRIC STREET ALBUM CUT 

LIFE HAPPENED 
8 J WALKER.JR. (P.J.MATTHEWS,K.K.PHILLIPS) 

Tammy Cochran 
EPIC ALBUM CUT 

GOING AWAY 
B GALLIMORE,T.MCGRAW IA. CLARK) 

The Clark Family Experience 
CURB ALBUM CUT 

CADILLAC TEARS 
L REYNOLDS (LSATCHER,W.VARBLEI 

Kevin Denney 
LYRIC STREET ALBUM CUT 

DON'T WASTE MY TIME 
B. CHANCEYLITTLE BIG TOWN (LITTLE BIG TOWN,I. KELLEY,C.MILLS) 

Little Big Town 9 
MONUMENT ALBUM CUT 

HARD CALL TO MAKE 
B. MEVIS IM.A.SPRINGER,S.SESKINI 

J. Michael Harter 
BROKEN BOW ALBUM CUT 

GOOD TO GO 
J STEELE,S.BAGGETT IJ.STEELE,C WISEMANI 

Jeffrey Steele 
MONUMENT ALBUM CUT 

I'M IN THE MOOD 
D COOK.ALABAMA (LANDERSON,R.ROGERSI 

Alabama V 
RCA ALBUM CUT 

THAT'S WHY I SING THIS WAY 
G. COLE (M.BARNESI 

Daryle Singletary 
AUOIUM ALBUM CUT 

MEMPHIS 
K STEGALL,J.KELTON ID.NAIL) 

David Nail 
MERCURY ALBUM CUT 

COUNTRY ROCK STAR 
B. GALLIMORE,MARCEL (M.CHAGNON,K.SAVIGARI 

Marcel 
MERCURY ALBUM CUT 

STRONG ENOUGH TO BE YOUR MAN 
B.J WALKER,JR.,TTRITT (T.TRITT) 

Travis Tritt 
COLUMBIA ALBUM CUT 

THE BALL 
S. PARKER,P.WORLEV IJ.OTTO,P.J.MATTHEW S,K.K.PHILLIPS) 

James Otto 
MERCURY ALBUM CUT 

THE LAST MAN COMMITTED 
E.HEATHERLY (H.HEATHERLY) 

Eric Heatherly 
DREAMWORKS ALBUM CUT 

ONE NIGHT IN NEW ORLEANS 
MD.CLUTE,BLACKHAWK IR.GILES,T.NICHOLS,G.GDDARDI 

Blackhawk 
COLUMBIA ALBUM CUT 

A LOT OF THINGS DIFFERENT 
N WILSON,B.CANNON,K.CHESNEY IB.ANDERSON,D.DILLON) 

Kenny Chesney 
BNA ALBUM CUT 

TELL ME WHERE IT HURTS 
J RITCHEY,F LIODELL 10 WARREN) 

Tommy Shane Steiner 
RCA ALBUM CUT 

A FEW SHORT YEARS 
B WATSON,P WORLEY IS.TILLIS,B.TOMBERLINI 

Ty Herndon 
EPIC ALBUM CUT 

ó 

á 

31 

32 

33 

34 

35 

36 

37 

34 

37 

40 

41 

42 

43 

44 

44 

46 

33 

48 

49 

50 

50 

52 

46 

54 

55 

56 

51 

58 

59 

60 

a Records showing an'ncrease in detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supp ied by Nielsen Broadcast Data System's radio track service. 147 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of 

detections. Airpower awarded to songs appearing in the top 20 on both the Nielsen BDS Airplay and Audience charts for the first time with increases in oth detections and audience. Titles below the top 20 are removed from the chart after 20 weeks. 4 Videoclip availability. Catalog number is for CD Single, or Vinyl Single if 

CD Single is unavailable. O CD Single available. 0 DVD Single available. © CD Maxi -Single available. O Cassette Single available. O Vinyl Maxi -Singl available. O Vinyl Single available. © Cassette Maxi -Single available. 02002, VNU Business Media, Inc. All rights reserved. 
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e 110 TOP C TRY SINGLES SALES.. 

Sales data compiled by i: Nielsen 
Broadcast Data 
Systems 

TITLE IMPRINT & NUMBER /DISTRIBUTING LABEL 

1 CAN'T FIGHT THE MOONLIGHT CURB73116 

NUMBER t V: 

Artist 
38 Weeks Al Numi m ) 

LeAnn Rimes 

4C 

w 
3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 

2 

3 

THE IMPOSSIBLE UNIVERSAL SOUTH 172241/UMRG Joe Nichols 

I SHOULD BE SLEEPING DREAMWORKS 450367/INTERSCOPE Emerson Drive 

4 WHERE THE STARS AND STRIPES AND THE EAGLE FLY LYRIC STREET 164059/HOLLYWOOD 

5 GOD BLESS THE USA CURB 73128 

6 OSAMA -YO' MAMA CURB 73130 

7 THAT'S JUST JESSIE LYRIC STREET 164063/HOLLYWOOD 

9 HOW DO I LIVE A' CURB73022 

Aaron Ttppin 
Lee Greenwood 

Ray Stevens 
Kevin Denney 

12 UNBROKEN BY YOU LYRIC STREET 164048/HOLLYWOOD 

Artist 

Kenney Kayle 

14 GOD BLESS AMERICA CURB 73127 

17 HONEY DO DREAMWORKS 450914 /INTERSCOPE 

A ROSE IS A ROSE MERCURY 172193 

LeAnn Rimes 
Mike Walker 

15 

18 

ROCKY TOP '96 DECCA 155274/MCA NASHVILLE 

Meredith Edwards 
The Osborne Brothers 

IT DON'T MATTER TO THE SUN /LOST IN YOU CAPITOL58788 Garth Brooks as Chris Gaines 

16 SOMETHIN' IN THE WATER MONUMENT 79625/SONY Jeffrey Steele 

20 ON A NIGHT LIKE THIS WARNER BROS. 16751/WRN Trick Pony 

LeAnn Rimes LEGACY MERCURY 172183 

8 AMERICA WILL ALWAYS STAND RELENTLESS NASHVILLE 5137./MADACY 

11 NIGHT DISAPPEAR WITH YOU LYRIC STREET164osaHOLLYWOOD 

13 THE WAY YOU LOVE ME WARNER BROS. 16818M'RN 

10 ALMOST THERE REPUBLIC/UNIVERSAL 015736NMRG 

Records with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum), with multimillion titles indicated by a numeral following the symbol. © 2002, VNU Business Media, Inc., and 

Nielsen SoundScan, Inc. All rights reserved. 

Randy Travis 

Brian McComas 
19 
22 

HOW DO YOU LIKE ME NOW ?! DREAMWORKS 450932/INTERSCOPE 

MEANWHILE BACK AT THE RANCH CURB 73118 

Neal Coty 
Toby Keith 

The Clark Family Experience 

Faith Hill 21 GIRL IN LOVE COLUMBIA 79648/SONY 

Gabbie Nolen 251- I WANT YOU BAD LUCKY DOG /COLUMBIA 79542/SONY 

Robin English 
Charlie Robison 
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NASHVILLE -In many ways, 
Nashville is just as much Songwriter 
City as it is Music City, and, if there 
is an epicenter of songwriting activ- 
ity, it has to be the Bluebird Cafe. 
There is always plenty going on at 
the Bluebird, but the focus remains 
all about the song. 

Opened in 1982, the Bluebird 
may have had humble ambitions as 
an eatery in Nashville's Green Hills 
area, but music soon moved to the 
forefront. "I had intended to be in 
the restaurant business," says Amy 
Kurland, owner and founder of the 
Bluebird. "I had worked in a lot of 
restaurants, and I'm a cooking - 
school dropout." 

Amy Kurland is the daughter of 
arranger /musician Sheldon Kur- 
land, and her musical training con- 
sists of "10 years of piano lessons 
that did me no good whatsoever." 
And even though she knew music 
and musicians, her hopes for the 
Bluebird were primarily "to open a 
nice Green Hills restaurant with 
music on the side." 

A key serendipitous moment 
occurred when Bluebird bartender 
Bob White suggested putting a stage 
and bar into the mix. The stage 
remains 8- by -12, although exten- 
sions can take it to nine feet deep "in 
a pinch," Kurland says. 

The Bluebird Cafe opened on 
June 3, 1982, and by the second day, 
Kurland says, music had become the 
focus. "We did a good lunch busi- 
ness, then the music started doing 
well, and then musicians started call- 
ing wanting to play," she says. "By 
the middle of the second month, we 
were hosting music six to seven 
nights a week." 

The Jay Patten Band was the first 
act to perform on the Bluebird 
stage, and Patten, bandleader for 
Crystal Gayle, has played every 
milestone anniversary at the Blue- 
bird since. "The first few years, it 
was more of a band kind of place," 
says Patten, a saxophonist. "We all 
had the highest hopes for it. I always 
said at the time that Amy putting 
this thing together was like a Mick- 
ey Rooney movie -`Let's start a 
club!' There was that kind of enthu- 
siasm around it." 

The Bluebird soon gained a rep- 
utation as a cool place to play. "Part 
of it was, at the time, if someone had 
a stage and a mike in their basement, 
people would come wanting to play 
there," Kurland says. "There just weren't many places to play 
in Nashville at that time. It didn't hurt that we had a good 
location, good parking and a good sound system." 

Within the realm of that music, the Bluebird gradually 
became a haven for songwriters, lyrical craftspeople often 
known well within their circles if not by mainstream music 
fans. Kurland says a major turning point came when Kathy 
Mattea parlayed performances at the Bluebird into a record 
deal and mainstream success in the spring of 1983. "Kathy 
did a Good Morning America piece around that time [taped] 
at the Bluebird, which gave us some national press," Kur- 
land recalls. It was around that time that the Bluebird gave 
up on the lunch business. "Over the next five years came a 
slow shift toward focusing on songwriters." 

A casual CaPe Becomes A 
Famous songwriter showcase 

IT STARTS WITH THE SONG 
A key element in the Bluebird becoming a gathering place 

for songwriters came when writers Fred Knobloch and Don 

BY RAY WADDELL 

Schlitz came up with the in- the -round format at the venue. 
"That set -up is so perfect in this room," Kurland believes. 
"We found our niche and, little by little, became more of a 
songwriter venue." 

Indeed, the Bluebird Cafe name has become forever 
linked with songwriters, and more than 2,500 artists of most 
genres and all levels of achievement have performed on its 
small stage. "I would say if we have a mission statement, it 
would be `we help songwriters'," says Kurland. "I book song- 
writers at every level, from the rankest amateur right out 
of the moving van to Grammy winners and No. 1 hit writ- 
ers. We celebrate songwriters." 

The list of performers at the Bluebird is a veritable who's 
who of Nashville songwriters. According to Bluebird pub- 
licist Mike Hyland, recent performers include Gary Burr, 
Mark D. Sanders, Bill Lloyd, Beth Nielsen Chapman, Don 
Schlitz, Bob DiPiero, Bernie Nelson, Keith Stegall, Jim Pho- 
toglo, Danny Flowers, Angela Kasset, Kevin Welch, Tony 

Arata, Kieran Kane, Thom 
Schuyler, Deborah Allen, Fred 
Knobloch, Matraca Berg and Robert 
Ellis Orrall. 

A big plus in finding room for all 
levels of songwriters is the Blue- 
bird's use of multiple time slots. 
The newest writers typically per- 
form at 6 p.m. on Mondays, with 
weekend night shows reserved for 
the more established songwriters. 
Everything in between is for every- 
one in between. "For the ones that 
need to be seen by a publisher, 6 
p.m. on a Wednesday is a good 
showcase time, for example," says 
Kurland. 

Today, Kurland books the song- 
writers on Sunday and the late - 
evening shows; the early- evening 
shows are booked by Barbara Cloyd, 
longtime open -mike host at the 
Bluebird. Early- evening shows are 
free to the public. Shows at 9 p.m. 
charge a cover at the door of 
between $7 anc $20, with revenue 
going "straight into the musician's 
pocket," says Kurland. "I'm just like 
the movie theaters, I'm in the 
popcorn -selling business." 

The menu at the Bluebird now 
consists of primarily sandwiches and 
beer, says Kurland: "We're really 
proud of our menu. We spent a long 
time figuring out what's easiest to 
eat while you're listening to music." 

BOOKING THE BIRD 
Capacity of the Bluebird is 105 

people. Kurland says about three 
nights a week she sees the crowd hit 
100. "Our No. I marketing tool is a 
mailing list of about 14,000 people 
who get our monthly calendar. We 
also e-mail about 5,000 people. We 
can send an e-mail out on one -day 
notice." 

Artists are booked about eight 
weeks in advance. Bookers try to be 
flexible, and :he Monday -night 
open -mike concept is flexible by 
design. "Our o ?en -mike is 15 years 
old, and it comes from the old 
Exit/In, one of the great songwriter 
rooms from the late 1960s, early 
'70s," says Kurland. 

Cloyd's focus is up- and -coming 
writers. "I book shows Tuesday 
through Saturday, usually in -the- 
round," she says. Those shows run 
6:30 p.m. until 8:30 p.m., and there 
are two ways an artist can get 
booked. 

"If it's a local writer, Amy asks 
everybody to start out by auditioning to play on the Sunday 
night show," says Cloyd. "Auditions are this big, grueling 
cattle call -about 60 people who'll do a verse and a chorus. 
There's a panel that gives a score, and Amy makes the final 
call." 

If the fledgling writer isn't local, they can send a package 
to Cloyd. "If somebody really blows me away, we can usu- 
ally find a place for them," she says. The Sunday shows typ- 
ically feature 10 to 12 artists who play three songs, followed 
by a special guest. 

Since 1986, Cloyd has hosted the Monday open -mike 
shows, a now -legendary tradition that has seen mainstream 
artists like Garth Brooks and Kenny Chesney, along with 
such hitmakers as Chuck Cannon, Brett Jones, Tim John- 
son and Steve Leslie. "When I got the job, I couldn't believe 
how lucky I was, and I still feel that way today," says Cloyd. 
"I feel like I'm a part of history." 

Continued on page 36 
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success stories 
The Bluebird Has Been A 

Creative Hub For Songwriters, 
Artists And Execs 

BY DEBORAH EVANS PRICE 

NASHVILLE- During its 20 -year history, the Bluebird 
Cafe has become known as the mecca for songwriters, a sup- 
portive environment in which to hone their skills and show- 
case their music. It's also developed a reputation as a great 
launchpad for both aspiring artists and hit songs. 

"It's definitely a rite -of- passage kind of spot. It's the vor- 
tex of songwriting in the songwriting capital of the world," 
says singer /songwriter Beth Nielsen Chapman, acknowl- 
edging the Bluebird's impact. "It's definitely influenced my 
songs being heard by artists. It's like an undeigi ound mega- 
phone." Garth Brooks, Kathy Mattea, Trisha Yearwood and 
many others have used the Bluebird as a springboard for 
their artistic ambitions, as well as a place to find great songs 
to record. For singer /songwriters like J. Fred Knobloch, 
Beth Nielsen Chapman and Liz Hengber, the Bluebird has 
provided a forum to showcase their songs for artists, A &R 

execs and producers. 

DEALMAKER 
Bluebird founder Amy Kurland is proud of the Bluebird's 

reputation for showcasing new talent and speaks fondly of 
the club's alumni. "The very first one, of course, was Kathy 
Mattea," says Kurland. "We were just a brand -new business. 
Kathy had moved here from West Virginia and was work- 
ing at the Country Music Hall of Fame. She was showcasing 
her band, and she got a record deal, but the most significant 

thing that happened 
for her and us both 
was that Good Morning 
America came to Nash- 
ville in the spring of 
1983 and did one of 
those pieces about 
Nashville. They want- 
ed to show a young 
artist who was just 
about to break. They 
chose to do it on Kathy, 

Garth Brooks, live at the Bluebird and she chose to do 
that from here at the 

Bluebird. It was great, because it was the first piece of 
national television [exposure] we had. People got the idea 
that `Oh there's the place to go in Nashville to play and get 
your record deal.' I have really tried to keep that piece of 
mythology up and going ever since: `Come to the Bluebird, 
get a deal! "' 

That's just what happened for Garth Brooks. In the newly 
published The Bluebird Cafe Scrapbook, Brooks shares how 
important the famed venue has been to his career. After 
having been passed on by seven major Nashville labels, 
Brooks recalls feeling dejected and not really wanting to 
play at the Bluebird in a Nashville Entertainment Assn. 
showcase that he had previously committed to. His man- 
ager, Bob Doyle, encouraged him to perform because "any 
chance to play at the Bluebird was to be taken advantage 
of." Brooks was scheduled to perform seventh out of nine 
writers, but the writer in the second slot didn't show, and 
they asked him to go on second. "Lynn Shults of Capitol 
Records was there to see the guy who never showed up," 
recalls Brooks. "He saw Garth Brooks instead. When my 
performance was over, Lynn was waiting off stage. What he 
said to Bob and me would change my life forever. He said, 
`Maybe we missed something here. Come to the label tomor- 
row. Let's talk. "' 

The rest, as they say, is history. Brooks signed with 
Capitol, and he says that's just one of several "gifts" the 
Bluebird gave him. "The Bluebird had already given me 

Continued on page 34 

Q&A Am IGurI&nd 
How The Bluebird Founder Hatched And Nurtured A Musical Showcase 

As a successful businesswoman, Bluebird Cafe owner 
Amy Kurland's sharp mind comes as no surprise. 
What may be more unexpected is her sense of 
humor, which was often in evidence as she sat down 

with Nashville bureau chief Phyllis Stark for a one -on -one 
conversation about the club's stellar past and promising 
future. 

After graduating from George Washington University, 
Kurland began working in restaurants in the Washington, 
D.C., area. Returning home to Nashville in the late '70s, 
she started operating a downtown pushcart, which evolved 
into a lunch stand. Then, 20 
years ago, she opened the Blue- 
bird Cafe in an unlikely shopping 
center on a busy street in 
Nashville's Green Hills section. 
Originally intended to be a gour- 
met restaurant, the club has 
evolved into a songwriters' haven 
where more than 2,500 per- 
formers take the stage each year. 

The Bluebird is celebrating its 
20th anniversary. Did you ever 
think it would last this long? 

I didn't think past the idea that 
I could have some fun and games 
with my musician and drinking 
friends. 

Where did the idea for the club 
come from? 

I wanted to be in the restaurant 
business. That was inspired by 
my eating friends. 

Why did you call the club the 
Bluebird Cafe? 

I had thought of a few names. One was Grandma's Money 
[since that's where the original financing came from]. It's a 
darn good thing I decided to call it the Bluebird because 
sometimes people will recognize me [around town] and yell, 

"Hey, Bluebird." I'm glad they're not yelling "Hey, Grand- 
ma." 

of the Bluebird. He thought we should do a cookbook. I 

sent out letters [to artists, songwriters and musicians] ask- 
ing for stories and recipes, and the stories were so much 
better than the recipes. So, on the second round of letters 
we stopped asking for recipes. The stories were so fantastic 
in how they spelled out the history of the Bluebird. 

What is the usual reaction of people walking through the 
door of the Bluebird for the first time? 

The first words out of everyone's mouths are `I thought 
it would be bigger.' Even with the TV show [Live at the Blue - 

bird on the Turner South network] 
showing it, they still think it will be 
bigger. 

And there is a certain fear when 
people get here [that they have to 
be reverential]. They have to sit 
down and soak up the ambience 
before they realize it's a comfort- 
able place. 

So the club's capacity is... 
One hundred and five, with one 

or two still standing. 

And how many employees do you 
have? 

Twenty -seven. 

How long has the TV show been 
airing? 

We're coming into season four. 
[Turner South is] in 5.5 million 
homes in six Southern states. 

Were you surprised to recently win the Academy of Coun- 
try Music Award for Club of the Year? And why did it take 
20 years to win? 

I don't think it ever occurred to them before. ACM is West 
Coast and large club based. [But winning this year] was 
very good timing. 

[In a letter Kurland circulated to subscribers of the club's 
newsletter after learning of the ACM win, she sent her thanks 
out to "thousands of songwriters, starting with Don Schlitz; 
my staff through the years; [and] our great audiences who 
really know how to `shhh' and listen to the music. "] 

The Bluebird has been featured on TV shows 48 Hours 
and Good Morning America. What were some of the other 
big vehicles for exposure? 

My earliest favorite was when we got in National Geo- 

graphic. They did a piece on Nashville and mentioned us, 
[but] probably the wackiest one was when they did a piece 
on me in Playgirl magazine. 

Harper Collins recently published The Bluebird Cafe 
Scrapbook, which you co- authored. What was the genesis 
of that idea? 

My first cook and old friend Mark Benner came up with 
the idea. It had to do with [him] living in Colorado and real- 
izing that, even in a town of 500 people, people had heard 

But not in Nashville yet. 
We're working and praying and 

keeping our fingers crossed [that the network will be added 
to cable systems here]. 

How many CDs have you put out so far as part of the Live 
at the Bluebird Cafe record series, your joint venture with 
the Koch -distributed American Originals Records? 

It's up to eight at this point after two years. 

And how did the series start? 
Really for my own fun we started taping all the shows 

here, first on cassettes then on digital tape when someone 
gave us a free DAT recorder. I always thought that if we 
could get clearances on the songs we could make some ter- 
rific records. 

You occasionally book shows for senior citizens and for 
children? 

Yes. If somebody has a nice manner that can do original 
music for children [we book them]. Kids are perfectly open - 
minded about [songs about] snakes, pancakes, pizza and 
dinosaurs. 

The film The Thing Called Love was set in the Bluebird. 
How did you feel about being portrayed by K.T. Oslin? 

I keep a low profile about being K.T. Oslin. 

What was the experience like of being a consultant to that 
film? 

It was a tedious time. To start with, the idea of going to 
Hollywood sounded like it might be the most glamorous 
two or three weeks of my life. It [was] the least glamorous. 
They put us in a Howard Johnson's hotel. They were not 
very interested in my opinion. They let me show them how 

Continued on page 38 
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FOR 20 YEARS, THE BLUEBIRD CAFE 
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SUCCESS STORIES 
Continued from page 32 

probably the most important night of my career. Looking 
back now, it doesn't surprise me that it also gave me my 
favorite song of my career," he says, recalling the first time 
he heard Tony Arata perform "The Dance." "I could not 
picture my life without the song The Dance' or the song- 
writer, Tony Arata. The Bluebird introduced me to both." 

The Bluebird has introduced 
many songs and songwriters over 
the years. "The Bluebird is a 
landmark for any aspiring singer 
and /or songwriter in Nashville," 
says Trisha Yearwood. "It was one 
of the first places I heard about 
when I moved to Nashville back 
in 1985. It has always been a 
great place to go hear live musk 
and hang out with writers. Earl}' 
on, the Bluebird was important 
for me because I did a showcase 
there right after I signed with 
MCA for the entire label to get to 
know me." 

"Playing the Bluebird for a songwriter is as exhilarating 
as a new country artist playing the Ryman Auditorium the 
famed Nashville venue that was home to the Grand Ole 
Opry] for the very first time. It's a similar kind of feeling," 
says Sony /ATV Music Publishing VP Woody Bomar, who 
performed there as a songwriter himself in the mid -'80s. "I 
live about a block and a half from the Bluebird, and I just 
walk over, but I would travel across the country to play at 
the Bluebird." 

for something or someone specific often go home with 
more than they'd bargained for. "A publisher or record label 
[executive] will come to see one person and notice some- 
body else," Kurland observes. "That's the whole beauty of 
being an opening act or being part of the group show. We 
do a lot of shows that are designed to bring in people so 
they can see multiple acts at the same time. That, I think, 
is what works. The other thing that works so nicely -even 
more than artists getting discovered here -is songs getting 

discovered here. An artist will 
come down to see the guy who 
wrote his last hit. While he's here 
in the room, he'll hear something 
that he wants to record next. 
There really is a lot of song - 
plugging going on." 

A concept that has become syn- 
onymous with the Bluebird is the 
club's famed "writers in the round" 
performances, where several song- 
writers sit in a circle swapping sto- 
ries, humorous jabs and songs. 
Singer /songwriter J. Fred Knob- 

bred Knobloch, Thom Schuyler and Craig Bickhardt 

SHOWCASE SURPRISES 
Artists and executives who come to the Bluebird looking 

loch created the first in- the -round 
experience with songwriting pals 

Thom Schuyler, Paul Overstreet and Don Schlitz. `After a 
gig one night, Amy was upset that people were talking in 
the back by the bar because it was so far away from the 
stage," recalls Knobloch, whose songs have been cut by Faith 
Hill, George Strait, Ray Charles and Kenny Rogers. "I said, 
`Why don't we just set up in the middle of the room? They 
all kind of looked at me like they were staring into the eyes 
of a chicken. The next gig we tried it. We set up on short ris- 
ers in the middle of the room. I remember you had to watch 
leaning back in your chair because you might fall all the way 
over. But it went great. Everybody was quiet, and things 
happened. We played on each other's songs. We harmo- 

nized in parts we hadn't harmonized on before. We did 
funny bits. It just clicked. The only thing we've changed 
since then is that we don't sit on the risers. It just took off 
from there." 

The in- the -round experience is part of the Bluebird mys- 
tique. "It's personal. When you're sitting amongst people, 
they're afraid to be rude," Knobloch says. "It's very inti- 
mate." 

That quiet, reverent atmosphere fosters a great environ- 
ment for artists and producers to discover songs. "Trisha 
Yearwood came out to hear us, and I played 'A Lover is For- 
ever' that I'd written with Steve Goodman, and she heard 
that," recalls Knobloch of the song Yearwood cut on her 
Everybody Knows album. 

Nielsen Chapman has a similar story. "Garth Fundis had 
Trisha Yearwood come in one night when I was playing in 
the round," she recalls. "Trisha heard 'Down on My Knees' 
and ended up recording it. I've had that happen several 
times -where someone heard a song there and ended up 
recording it or telling someone else about it." 

Publishers and writers often form long -term relation- 
ships from Bluebird introductions. "I found Steve Seskin 
at the Bluebird," says Bomar. "We wound up with about a 
12 -year publisher relationship that resulted in many, many 
hit records. The first time I saw him was at a Sunday -night 
writer's night at the Bluebird. I remember it vividly." 

Songwriter Liz Hengber's initial Bluebird experience 
came as a waitress. "The Bluebird was the cool place to work, 
and I wanted to work there for the connections," says Heng- 
ber, a Brooklyn native who moved to Nashville in 1986 and 
has since penned numerous hits, including Reba McEntire's 
"For My Broken Heart," Andy Griggs' "She's More" and 
Clay Davidson's "Unconditional." 

In addition to waitressing, Hengber began sharing her 
songs. "I did perform there," she recalls. `Amy was always 
good about encouraging me to do the open -mike night and 

Continued on page 36 
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SONGWRITER SHOWCASE 
Continued from page 31 

FLYING HIGHER 
Today, the Bluebird has grown into a bit of a cottage 

industry. In 1999, cable network Turner South began tap- 
ing weekly shows, Live at the Bluebird Cafe, with the series set 
to begin taping a fourth season this summer. In September 
2000, a new independent label, the Live at the Bluebird Cafe 
record series, in a partnership with American Originals 
Records, debuted. Distributed by Koch International, the 
label has released CDs of Bluebird performances by Michael 
Johnson, Don Schlitz, Fred Knobloch, Angela Kasset and 
Jelly Roll Johnson. 

Kurland says that these are exciting times for the Blue- 
bird: "We feel we've made the most out of the place, with a 
TV show, record label, book, and being named Academy of 
Country Music's Club of the Year." 

The Bluebird live concept has also transcended state bor- 
ders. The Swallow, a small club in Roswell, Ga., has started 
a Bluebird night, booked by Kurland and her staff and fea- 
turing Bluebird regulars. In the future, Kurland would like 
to see the Bluebird hit the road in a conceptual concert tour. 

Longtime observers are often in awe at how the concept 
has grown. "I'm amazed we made it this far," says Patten. 
"I'm flabbergasted. I'm still on the road, and people know 
about this place everywhere we go." 

Perhaps the most rewarding aspect of Kurland's tenure 
at the Bluebird has been the venue's philanthropic efforts. 
In 1987, the venue began hosting the monthly "Milk and 
Cookies Concerts" for pre -school children. Later, the "For 
Seniors Only" monthly concerts began. 

"When you have success in business, you should make use 
of it not just for your own ends, but to make the world a 
better place," says Kurland. 

In the meantime, Kurland admits the Bluebird's success 
has exceeded even her most ambitious expectations. "I real- 
ly went into this pretty naive, looking to have a good time," 
she says. "At 26 years old, I don't know if anybody is seri- 
ously looking at the future. It was more about just trying to 
have fun." 

And it has been fun, she says, although certainly not exclu- 
sively so. "We have the same problems any small business 
has, like broken plumbing, roof leaks, employees not show- 
ing up," she says. "It's not all flowers and bubbly -it can be 
a real pain in the ass. But this has certainly gone way past 
anything I could have thought of or dreamed about." 

SUCCESS STORIES 
Continued from page 34 

the writers' nights, even if I was waiting tables. I'd put my 
tray down, do a number and go back to waiting tables. The 
Bluebird is an incredible place. It's a throwback to what the 
'60s must have been like in Greenwich Village." 

Though Nashville is primarily known as a country-music 
town, the Bluebird is home to songwriters from all genres. 
"When I've been in there, Donna Summer has been in 
there. Leon Russell has been in there," recalls Nielsen 
Chapman, who says one of her favorite nights at the Blue- 
bird was when Bonnie Raitt accompanied her to hear Mike 
Reid, Hugh Prestwood and Gary Nicholson. "It's been an 
amazing melting pot of many, many musical styles and tra- 
ditions. It's not just one kind of music. It's centered around 
acoustic music, but it runs the gamut." 

Yearwood agrees. "What I like is that it's still focused on 
music and artistry," she says. "You get to hear all kinds of 
music there. It's an intimate way to hear your favorite writ- 
ers and artists. I think Amy Kurland and the Bluebird are 
true friends to those writers and artists. As much as our 
business changes and as much as trends come and go, I 

think the Bluebird will be a place we can count on to stay 
the same. I hope in 20 years I can walk in there and still get 
that casual, intimate feeling that it has today." 

Knobloch sees the Bluebird occupying a special place in 
Nashville's history. "To me, it's like the Ryman [Auditori- 
um] of our generation," he says. "I think as much history 
is happening out of there. The same quality of music is hap- 
pening out of there as came out of the Ryman in the early 
days of the Grand Ole Opry. I'm not doing that to stake a 
claim for our generation; I just think it's true." 
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AMY KURLAND Q&A 
Continued from page 32 

to twirl cocktail napkins and plug in a sound board, and 
that's it. I tried very hard to consult them out of cowboy hats 
[to no avail]. As they kept saying over and over, "It's not a 
documentary." 

So it was actually shot in Los Angeles? 
They filmed the exteriors here and replicated the interi- 

or on a soundstage in L.A. 

What did you think of the finished film? 
It's a little bit painful to watch. I wish that it would have 

been a little bit better movie... [But] I was thrilled that it 
happened. I thought the Bluebird scenes were very well 
done. I was not pleased with the broad generalizations they 
made about Nashville and our cowboy attire and [that] our 
favorite Friday night activities were roping steer. But, as far 
as the Nashville scenes go, and the whole songwriter aspect 
of it, I liked that very much. 

Looking back over the past 20 years at the club, what are 
you most proud of? 

The list of artists [who have performed here] is one that 
I'm very proud of. Trisha Yearwood came in with Pat Alger, 
singing in his band. Kathy Mattea was the first artist who 
got signed while working here. Alan Jackson showcased 
here, but I can't lay claim to him. Kenny Chesney played 
here regularly on open -mike nights. SKO was playing here 
as an act and got signed out of here. The Bluebird is the 
place Pam Tillis' career got revitalized. Indigo Girls played 
here when they were just a folk act in Atlanta. 

It's just nice to be able to participate in other people's suc- 
cess. 

You've got to feel good about what you've facilitated for so 
many people's lives. 

I wish very much I could write, sing or play an instrument, 
because I certainly love music. If I have gotten to be in the 
music business in some way, and be part of the creative 
process of entertaining other people, that's wonderful. 

Some of the [artists] lives have changed, but we disap- 
point some others and send them back home and tell them 
to go ahead and finish their accounting degree. 

I'll bet you've seen it all in the past 20 years. 
I've seen many phenomenal moments, like when Tony 

Arata played "The Dance" for Garth Brooks, and Garth said 
that if he ever got a record deal, he wanted to record that 
song. That song made Garth's career, really, put him way on 
the map. Or when Bonnie Raitt sang "I Can't Make You Love 
Me" and nobody took a breath through the whole thing. 

The Bluebird is a great place to play the songs that are 
not pitchable, [many of which have gotten cut anyway and 
have gone on to become hits, such as Kathy Mattea's 
Grammy -winning recording of "Where've You Been "]. 

Garth Brooks has always had a unique relationship with 
the Bluebird. 

It started out the way anybody else does here. He came 
out and played some open mikes. He continued to play until 
he did a showcase here and got signed to Capitol Records. 
He has been as loyal or more loyal in claiming the Bluebird 
as part of his story [as any other artist.] 

What are your goals for the future? 
A Bluebird tour of Southern clubs is my dream goal. With 

the Turner South connection, we can [take songwriters] to 
150 -seat nightclubs in Turner South markets and [make it] 
a good night. 

What are some of the things that have contributed to the 
club's success? 

I think I've had wonderful staff over the years that love 
music and have made [those] who come here to play feel at 
home and comfortable and appreciated. We have very lit- 

tle in the way of niceties. We don't have dressing rooms. We 

never give out a free drink. We don't have a vegetable tray 
or anything like that, but we are able to provide people who 
play here with a truly respectful and loving audience. I think 
that's why they keep coming back. 
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Notas.. 
BACK TO BALLADS: After recording 
the copla album A lit Vera and tour- 
ing worldwide with her copla specta- 
cle for more than two years, Spanish 
diva Isabel Pantoja has returned to the 
genre for which she is best- known- 
ballads. Her upcoming disc is pro- 
duced by Roberto Livi and slated for 
an October release on Universal. 

"I missed doing ballads," Pantoja 
says - although she notes that her spe- 
cialty is the traditional copla. "There 
comes a time when you need a change 
-you need new songs." She adds that 
for the first time on this disc, she has 
"dared" to sing a vallenato. 

The album is daring in other ways, 
too: Pantoja recorded it in Miami, mark- 
ing the first time she had left Spain to 
work on an album since 1985. "Among 
other reasons, I'm afraid of airplanes," 
she admits. "So, here I am, waiting for 
everything to turn out well." 

In the meantime, Universal has re- 
leased a greatest -hits album, Grandes 
Exitos, that compiles Pantoja's hits for 
Universal and BMG and includes her 
renditions of works by the likes of 
Manuel Alejandro, Roberto Livi, Juan 
Gabriel, and José Luis Perales. The 
album will be available in the Latin 

3 region, including the U.S. 

PROVIDING A LINK: Latin Music Ar- 
tists (LMA), a new company that links 
unsigned artists and writers with 
labels, publishers, and film and TV 
supervisors, has launched in Los Ange- 
les, aiming to serve the Latin music 
market. LMA works by collecting 
affordable fees from members and then 
hooking them up with various record 
companies, publishers, managers, and 
film and TV supervisors who place 
monthly requests through LMA. "It's 
definitely a proven, successful business 
model," says LMA co-founder Issa Wil- 
son, pointing to companies like Taxi, 
which has thousands of members and 
provides the same kind of service for 
the mainstream market. "[Now], the 

Latin market is getting big enough 
where this sort of thing is needed." 

Wilson worked at EMI Music Pub- 
lishing and then Taxi before founding 
LMA with Claudia Arteaga. Wilson and 
Arteaga screen material before passing 
it on to potentially interested parties. 
No additional fees are charged to 
members, even if they end up cutting 
a deal. Additional information can be 
found at latinmusicartists.com. 

`MAN' STAYS: After regaining the No. 
1 spot on the Hot Latin Tracks chart 
with "Quítame Ese Hombre" (Take 
That Man Away) and remaining in the 
top 10 of the Latin Albums chart (sit- 
ting this week at No. 6), Pilar Mon- 
tenegro is set to spread her wings with 
Univision Music Group (UMG) album 
Desahogo. According to her manager 
and husband, Jorge Reynoso, the 
album is slated for release in Brazil and 
will also be launched in Spain this Sep- 
tember through a joint venture with 
Universal (which distributes UMG 
product outside of the U.S. and Mexi- 
co) and MuXXIc. In Mexico, the album 
is now released through UMG's new 
offices there, after being originally 
released by Universal. 

In other chart news, Montenegro 
labelmate Jennifer Peña holds firm at 
No. 4 following her debut on the Top 
Latin Albums chart with her strong 
Libre, while Universal's Juanes drops 
to No. 3 after four weeks at the No. 2 
spot that Chayanne now occupies. 
Thalia remains at No. 1, while Alexan- 
dre Pires rises to No. 7. 

IN BRIEF: Miami's South Beach venue 
BillboardLive is hosting a new month- 
ly event, A Date With Fame, which will 
showcase unsigned Latin singers and 
songwriters. A Date With Fame is 
organized by Antonio Almeida, pro- 
moter Alejandro Ferllen, and Marco 
Laureti, who publishes biweekly enter- 
tainment newspaper El Popular. The 
showcase will take place on the last 
Wednesday of every month and is open 
to the public, though outreach is being 
targeted at industry executives ... Puer- 
to Rican alt -band Icaro Azul performed 
June 21 at new talent fest Mob Fest in 
Chicago. The band, which is promoting 
album YLa Noche Gritaba (And the 
Night Screamed), was invited to the 
event after talent scout Rorrie Valdez 
caught it live at a showcase during 
May's Billboard Latin Music Conference 
... Colombia's Sonora Carruseles is 
proving a perennial favorite in the U.S., 
where it launched its second tour in six 
months. The hard -hitting salsa group 
is performing 16 dates in clubs and fes- 
tivals throughout the U.S. 

BY LEILA COBO 
MIAMI -When Sony Discos intro- 
duced its newest male balladeer at a 
company showcase several months 
ago, audiences saw a new artist but 
not a new name. 

At 23 years old, Alejandro Mon - 
taner is the latest arrival in the com- 
petitive field of male pop, but he car- 
ries with him a precious commodity: 
the Montaner name, inherited from 
his father, crooner /songwriter Ricar- 
do Montaner. And far from feeling 
pressured about his surname, Mon - 
taner embraces it. 

"I won't allow anyone to give me 
that pressure," says Montaner, 
whose debut album, Todo lo Que 
Tengo (All I Have), is due July 2 on 
Sony Discos. Produced by Alejandro 
Jaén, the album takes its title from a 
Jaén song of the same name. 

"My dad made this last name, and 
it's a trademark," Montaner explains. 
"And it's helped me, and I don't feel 
ashamed to say it. On the contrary, 
what pride I feel." 

With his recording debut, Mon - 
taner has joined at least two other 
families -those of Vicente Fernán- 
dez and Julio Iglesiaswhere fathers 
and sons have recording careers. 
Montaner's brother, Héctor, is also 
signed -to Universal Music Mexi- 
co-and dad Ricardo is on Warner. 

MORE THAN A NAME 
But Montaner has far more to 

offer than simply his pedigree on 
this straight -ahead ballad album, for 
which he co -wrote three tracks and 
fully wrote three others. Eminently 
romantic in content and highly 
melodic in sound, the songs show a 
gift for composition. But as it turns 
out, writing and singing -at least at 
a professional level -are relatively 
new to Montaner. Although he grew 
up surrounded by music, he never 
had the urge to hog his father's spot- 
light, and when he finished high 
school, he opted to go for a degree 
in music business and marketing. 

"It had more to do with stage 
fright," confesses Montaner, who 
would occasionally sing in pubs with 
friends. "In fact, there's a story my 
mom always tells. I would imitate 
John Travolta and El Puma. We had 
a house on the beach, and we always 
had guests. And I would set up a 
stage, put out chairs, and use the 
broom as a mike. And I would sing - 
with my back to the audience!" 

But the notion of facing the audi- 
ence nagged at Montaner, and after 
finishing college, he decided to 
record a demo and test it on his 
most demanding critic: his father. 

Unbeknownst to his family, Mon - 
taner recorded "Dímelo" (Tell Me), 
an old song by Venezuelan singer/ 
songwriter Ilan Chester, and gave it 
to his dad for Christmas. 

"I told him, `Listen to this. This is 
what I want to do with my life. I 
want you to be honest with me. If 
you don't like it, I have a degree [in 
something else anyway].' " 

But Ricardo Montaner loved it. 

Sony 

Discos' 
Montaner 
Bets ̀ All' 

On Success 

He steered him toward his own 
manager -Topy Mamery -and six 
months later, late last year, Mon- 

taner had a record deal. 
Sony Discos chairman Oscar 

Llord says, "We're proud to have 
such a charismatic and talented 
young artist. I'm convinced that he 
will become the new pop music rev- 
elation this year." 

The disc also includes a Ricardo 
Montaner track -which he also pro - 
duced-as well as "Dímelo," the song 
that got Montaner his album deal. 

Sony, which sees in Montaner a 
blend of talent, looks, and name, is 
banking heavily on a strong debut. 
"I really believe he's a true artist," 
Sony Discos senior director of mar- 
keting Maria Elena Guerreiro says. 
"He's a young man in his early 20s 
who writes, has a beautiful voice, 
and comes from an artistic family, 
so he knows what this is all about. 
And he wants to work. It's hard to 
have that many things going for 
you. And he has a lot of heart. I 

think you need a lot of heart to make 
it in this business." 

Following the official launch of 
the album July 2 in Puerto Rico, 
Montaner will begin full -fledged TV 
and radio promotion. The first pro- 
motional focus will be in Puerto 
Rico and major U.S. Latin markets. 

It's good timing for Montaner, 
who is starting to feel decidedly 
more comfortable onstage and that 
he has found his place in life. "Music 
has always been in my life," he says. 
"Denying it would have been -well, 
if I'd been a doctor, it would have 
been a huge contrast." 

AméricaLatîna... 
In Puerto Rico: Billy Fourquet has been promoted to the newly cre- 
ated position of VP of programming for SBS Puerto Rico. Four - 
quet, who was previously morning -show personality at La Mega, 
has worked for 23 years in radio, both as a DJ and producer. SBS 
holdings in Puerto Rico include Estereotempo (Latin ballads), Cima 
(English- language music from the '80s), Cosmos (Latin rock), Z- 
93 (salsa), and La Mega (English top 40) ... This month, Gilberto 
Santarosa kicked off his Emociones (Emotions) tour. It took him 
to the Dominican Republic June 14 -16 and will stop in Europe July 
12 -20, moving on later to New York and Puerto Rico. Santarosa 
turns 40 in August and celebrates 25 years in music with the release 
of his 16th album, which includes songs penned by Kike Santander, 
Victor Manuelle, Domingo Quiñones, and Son by Four member 
Javier Montes. RANDY LUNA 

In Mexico: José Manuel Figueroa, Joan Sebastian's oldest son, will 
release A Caballo (On Horseback), an album for which he combines 
ranchero and banda sounds. To support the disc, set for release on 
Universal, Figueroa will kick off a tour in August featuring a 
"Jaripeo" show -the traditional Mexican discipline of singing while 
riding horses. Figueroa will also tour the U.S. in July and has said 
that by year's end, he plans to start working on a crossover album 
with Molotov, among other rock bands, in a similar vein to Celso 
Piña's work with alternative bands. TERESA AGUILERA 

In Colombia: HOB TV & Eventos, the promotion firm organizing 
the June 18 Hombres G concert in Colombia, has announced that 
a percentage of revenue from the Spanish group's and fellow per- 
former Alex Syntex's shows will go directly to the International 
Red Cross. It will use the proceeds to help the residents of Tun - 
juelito in Bogotá, an area that was recently flooded by rainstorms. 

GUSTAVO GOMEZ 
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Airplay monitored by Nielsen 
Broadcast Data 

TITLE 
Systems Artist 

PRODUCER (SONGWRITER) IMPRINT /PROMOTION LABEL 

z 0 

ó 
rL a 

© 2 1 

'`R ` NUMBER 1 31V 13 Weeks At Number 1 

QUITAME ESE HOMBRE Pilar Montenegro 9 
R.PEREZ (J.L.PILOTD) UNIVISION 

1 

Iu 1 2 Y TU TE VAS Chayanne 9 
R.LTOLEDO IF.DE VITA) SONY DISCOS 

1 

® 3 4 
'.; 

GRES 
TU Y YO Thalia 9 
ESTEFANOA B.QUINTANILIA IESTEFANO,J.REYES) EMI LATIN 

3 

a 4 3 - YO PUEDO HACER Ricardo Montaner '9 
B.SILVETTI (R.MONTANER,M.FLORESI WARNER LATINA 

3 

I® 5 6 
. 

SI TU TE VAS Paulina Rubio .2 
G.RUBIN(G.RUBIN,C.YIE) UNIVERSAL LATINO 

5 

® 6 5 ENTRA EN MI VIDA Sin Bandera 9 
A.BAQUEIRO ILGARCIA,N.SCHAJRISI SONY DISCOS 

4 

o 22 29 UNA LAGRIMA NO BASTA Los Temerarios 
A A ALBA (A.A.ALBAI FONOVISA 

7 

a 7 8 A DIOS LE PIDO Juanes xt 
G. SANTAOLALLA,JUANES IJUANESI SURCO /UNIVERSAL LATINO 

7 

9 8 7 ME HUELE A SOLEDAD MDO ^;z 

AJAEN (R.PEREZ,R.LIVII SONY DISCOS 

4 

9 9 EL PODER DE TUS MANOS Intocable Est 

R.MUNOZ (L PADILLA) EMI LATIN 
6 

18 22 CON ELLA Cristian 
,. SANTANDER,D.BETAN000RT IK.SANTANOER,O.SANCHEZI ARIOLA /BMG LATIN 

11 

25 32 CUANDO TE ACUERDES DE MI Marco Antonio Solis 
G SILVETTI (M.A.SOLIS) FONOVISA 

12 

14 13 SUERTE Shakira 9 
. MEBARAK R.,TMITCHELL IS.MEBARAK R.,T.MITCHELLI EPIC /SONY DISCOS 

1 

15 12 DEL OTRO LADO DEL PORTON Ramon Ayala Y Sus Bravos Del Norte 
R !,YALA.FMARTINEZ (F.MARTINEZ) FREDDIE 

12 

10 11 USTED SE ME LLEVO LA VIDA Alexandre Pires as 
R I.Y- NERRIO (FSTEFANO,O.POVEDAI RCA /BMG LATIN 

5 

16 19 ES POR AMOR Alexandre Pires 
L POVEDA IESTEFAND,D.POVEDA) RCA /BMG LATIN 

16 

17 13 14 YO QUERIA Cristian 9 
k.SANTANDER,D. BETANCOURT (T.COTUGNO,S.GIACOBBEI ARIOLA /BMG LATIN 

6 

17 18 BANDIDA Elvis Crespo Featuring Temo .9 
R.CORA(E.CRESPO) SONY DISCOS 

17 

12 10 NECESIDAD Alexandre Pires ^z 
REY- NERRIO (ESTEFANO) RCA /BMG LATIN 

5 

° 11 27 VIVIENDO Marc Anthony 
M ANTHONY,J.A.GONZALEZ (F. OSORIO,J.VILLAMIZAR,M.ANTHONY) COLUMBIA /SONY DISCOS 

11 

20 15 MUJER CON PANTALONES Carlos Ponce 9 
E.ESTEFAN JR.,J.SOMEILLAN (E.ESTEFAN,JR.,N.TOVAR) EMI LATIN 

15 

23 36 VESTIDO BLANCO El Poder Del Norte 
A.BUENRDSTRO,M.BUENROSTRO IJ.GISELLJ.CASAOS) DISA 

22 

19 21 JURO POR DIOS Banda Tierra Blanca 9 
AVALENZUELA,O VALENZUELA (JZAZUETA) LA SIERRA 

19 

21 23 NO SE VIVIR Jose Manuel Figueroa 9 
L. MARTINEZ (J.M.FIGUEROAI UNIVERSAL LATINO 

21 

HOT SHOT DEBUT 
NO ME SE RAJAR Banda El Recodo 

J. LIZARRAGAA.LIZARRAGA IJ.C.FRAYLE) FONOVISA 

25 

JUGO A LA VIDA Los Tucanes De Tijuana ^a 
M. QUINTERO LARA IM,QUINTERO LARA) UNIVERSAL LATINO 

26 

2 ' 24 28 COMO DECIRTE NO Franco De Vita 
L ROMERO,FAE VITAA'CUCO- PENA (FOE VITA) UNIVERSAL LATINO 

20 

28 28 16 MANANTIAL DE LLANTO Joan Sebastian 
J. SEBASTIAN IJ.SEBASTIANI MUSART /BALBOA 

4 

29 27 34 TE QUIERO MAS QUE AYER Aracely Arambula Con Palomo 9 
L ARAMBULA 1 W.CASTILLOI BISA 

27 

30 26 17 EVERYBODY Rabanes .2 
E.ESTEFAN JR.,S.KRYS IE.REGUEIRAI CRESCENT MOON /SONY DISCOS 

17 

31 34 24 COMO PUDISTE Banda El Recodo as 
G.LIZARRAGA ( G. LIZARRAGA ,O.VALENZUELA,J.LIZARRAGAI FONOVISA 

9 

CASCADITA DE TE QUIEROS Joan Sebastian 
J. SEBASTIAN IJ.SEBASTIAN) MUSART /BALBOA 

32 

31 37 BORRACHO Conjunto Primavera 
J GUILLEN.V.MATA,C.PRIMAVERA IFVALDEZ LEAL) FONOVISA 

31 

34 

CBI 

36 - ARRANCAME Pesado 
J. M.ELIZONDO.M.A.ZAPATA (O.VILLARREALI WEAMEX /WARNER LATINA 

34 

42 - AMOR SECRETO Luis Fonsi .2 
O. BRIAN,B.YOUNG,K.DIOGUARDI R. JAMES, F.THOMANDER ,A.WIKSTROM,LFONSI,C.BRANTI UNIVERSAL LATINO 

35 

36 33 26 POR ESE HOMBRE Brenda K. Starr Con Tito Nieves & Victor Manuelle .2 
E. ARROYO,LFCOLUMNA IR.GALAN.LGALAN) SONY DISCOS 

11 

37 o 30 43 ARBOLES DE LA BARRANCA El Coyote Y Su Banda Tierra Santa 
EL COYOTE Y SU BANDA TIERRA SANTA (C.TERRANEGRA SALAZAR) EMI LATIN 

30 

44 31 AL QUE ME SIGA Luis Miguel 
L. MIGUEL IM.ALEJANDR01 WARNER LATINA 

21 

39 35 40 LA NEGRA TIENE TUMBAO Celia Cruz 9 
S. GEORGE F. OSORIO,S.GEORGEI SONY DISCOS 

30 

Imo/ 41 44 BAILAME Los Tigrillos 
R SAENZ QUIROZ (R.SAENZ DUIROZI WEAMEX /WARNER LATINA 

40 

41 40 49 QUISIERA PODER OLVIDARME DE TI Luis Fonsi 9 
R. PEREZ fR.PEREZ.M.PORTMANN) UNIVERSAL LATINO 

3 

42 38 - TOCA PARA MI Alejandro Sanz sz 
H GATICA IA.SANZ) WARNER LATINA 

38 

43 

0 
29 20 HAY OTRA EN TU LUGAR Pablo Montero z 

R PEREZ(R.PEREZA.POSSE,C.SALAZARI RCA /BMG LATIN 
5 

48 38 TE REGALO LA LLUVIA Ana Barbara 
FATO PRODUCCIONES (FATO) FONOVISA 

33 

45 

0 
43 39 TE QUIERO IGUAL QUE AYER Monchy & Alexandra 9 

M. DE LEON(W.CASTILLO) J &N /SONY DISCOS 
21 

49 - POR LAS DAMAS Cardenales De Nuevo Leon rst 

J. NAVARRETE,C.ALVARADO IM.CAMPOSI 
DISA 

46 

47 37 - ITS OK Rogelio Martinez 
A. VALENZUELA,O.VALENZUELA IA.JEYI FONOVISA 

37 

TU FORMA DE SER CUMBIA Alberto Y Roberto 
A.GARZAR.GARZA (NOT LISTED) 

DISA 

48 

49 32 25 AY AMOR Control 
J. G. DEGOLLADO,S.DEGOLLADO (A.SALINASI EMI LATIN 

25 

o k TAN SOLO TU Nek Featuring Laura Pausini 9 
NEK,D.PARISINIA CERflUTI ICNEOPE,NEK) 

WARNER LATINA 

50 

58 
Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. A panel of 98 stations (36 Latin Pop, 16 Tropical Salsa, 

Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. =Records showing an increase in audience 

over the previous week, segardless of chart movement A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg- 

isters an increase in ailaience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on 

more stations is placec Prst. Records below the top 20 are removed from the chart after 26 weeks. ..2 Videoclip avaliability. 02002, VNU Business Media, Inc. All 

rights reserved. 
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Systems 

TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

AIRPLAY 

. ,21-,"L4 

r-- g 3 
TITLE 
IMPRINT /PROMOTION LABEL 

ARTIST 

1 

1 YTUTE VAS 
SONY DISCOS 

CHAYANNE 2' 18 TOCA PARA MI 
WARNER LATINA 

ALEJANDRO SALAZ 

2 2 YO PUEDO HACER 
WARNER LATINA 

RICARDO MONTANER 2.* 21 QUISIERA PODER OLVIDARME DE TI 
UNIVERSAL LATINO 

LUIS FONSI 

T ,r 

- 

QUITAME ESE HOMBRE 
NI rN 

PILAR MONTENEGRO 21 17 HAY OTRA EN TU LUGAR 
RCA BMG LATIN 

PABLO MONTERO 

- ENTRA EN MI VIDA 
SONY DISCOS 

SIN BANDERA 24 23 0 - 
MANANTIAL DE LLANTO 
MUSART /BALBOA 

JOAN SEBASTIAN 

7 TUYYO 
MI LAT 

THALIA TAN SOLO TU 
WARNER LATINA 

NEK FEATURING LAURA PAUSINI 

if 

a) 

5 SITUTE VAS 
UNIVERSAL LATINO 

PAUUNA RUBIO co 22 TE DEJO MADRID 
EPIC /SONY DISCOS 

SHAKIRA 

14 CONELIA 
RI. BM LATI 

CRISTIAN 36 ME RACES FALTA 
COLUMBIA rNY DISCOS 

MARC ANTHONY 

'18 8 ME HUELE ASOLEDAD 
SONY DISCOS 

MDO 43 32 

0 28 

MAS ALTO QUE LAS AGUILAS 
MUSART /BALBOA 

PEPE AGUILAR 

' 
6 ADIOS LE PIDO 

i r NIVE' : r 

JUANES BANDIDA 
SONY DISCOS 

ELVIS CRESPO FEATURING TEMPO 

10 
$. 

9 USTED SE ME LLEVO LA VIDA 
RCA /BMG LATIN 

ALEXANDREPIRES ® 33 DUEDATE 
SONY DISCOS 

LARA FABIAN 

11 13 ES POR AMOR 
,TIN 

ALEXANDREPIRES 3' 27 LUNA NUEVA 
EMI LATIN 

CARLOS VIVES 

12 12 SUERTE 
EPIC /SONY DISCOS 

SHAKIRA ® - BOHEMIO ENAMORADO 
ARIOLABMG LATIN 

DONATO POVEDA 

11 YO QUERIA 
.LA BM IN 

CRISTIAN 3s 35 SIN NO VUELVES 
Sr NY DISCOS 

ALEJANDRO FERNANDEZ 

24 GUANDOTEACUERDES DE MI 
FONOVISA 

MARCO ANTONIO SOLIS ICO - DIME 
UNIVISION 

JAIMECAMIL 

'< S 
-. 

10 NECESIDAD 
R A :. LATIN 

ALEXANDREPIRES V. 26 SE ME OLVIDO 
CRES ENT MOON SONY DISCOS 

GIAN MARCO 

.ç 

16 

¡;17 
,R. 

15 MUJER CON PANTALONES 
EMI LATIN 

CARLOS PONCE 36 30 

friO 39 

.DUE TE DUIERO 
FONOVISA 

RABITO 

16 COMO DECIRTE NO 
IVERSAL :TIN. 

FRANCO OE VITA TE TENGO ADUI 
COLUMBIA SONY DISCOS 

MARC ANTHONY 

!g 

419 

20 AMOR SECRETO 
UNIVERSAL LATINO 

LUIS FONSI 0 - 0 40 

CASCADITA DE TE QUIEROS 
MUSART BALBOA 

JOAN SEBASTIAN 

19 EVERYBODY 
R M.., .NYOIS r 

RABANES LA CADENA SEROMPIO 
SONOLUX SONY DISCOS 

CHARLIE ZAA 

pito 25 AL DUE ME SIGA 
WARNER LATINA 

LUIS MIGUEL d - Y SOLO SE ME OCURRE AMARTE 
WARNER LATINA 

ALEJANDRO SANZ 

x 
3 Ñ w g 3 

TROPICAL/SALSA 
Airplay monitored by .1 Nielsen 

Broadcast Data 
Systems 

TITLE ARTIST .'f Ñw 
IMPRINT /PROMOTION LABEL g 3 

AIRPLAY 

TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

2 YTU TE VAS CHAYANNE 21 17 AMOR AMOR DOMINIC 

SONY DISCOS PRESTIGIO /SONY DISCOS 

1 VIVIENDO MARC ANTHONY a 25 TE DEJO MADRID SHAKIRA 

COLUMBIA /SONY DISCOS EPIC /SONY DISCOS 

3 BANDIDA ELVIS CRESPO FEATURING TEMPO IITO 26 TOCA PARA MI ALEJANDRO SANZ 

SONY DISCOS WARNER LATINA 

4 A DIOS LE PIDO JUANES 24 24 MI BOMBON CABAS 

SURCO /UNIVERSAL LATINO EMI LATIN 

10 SITU TE VAS PAULINA RUBIO 25 27 AY! BUENO FERNANDO VILLALONA FEATURING JON SECADA 

UNIVERSAL LATINO LATINO /SONY DISCOS 

6 YO PUEDO RACER RICARDO MONTANER 0 32 CARIr° CARLOS VIVES 

WARNER LATINA EMI LATIN 

29 TUYYO THALIA 27 16 VETE DILE SERGIO VARGAS 

EMI LATIN RCC 

B 5 POR ESE HOMBRE BRENDA K. STARR CON TITO NIEVES& VICTOR MANUELLE ICI 38 TODOS TENEMOS UN AMOR LA MOSCA TSE TSE 

SONY DISCOS EMI LATIN 

9 7 LA AGARRO BAJANDO GILBERTO SANTA ROSA 24 28 ME HUELE ASOLEDAD MOO 

SONY DISCOS SONY DISCOS 

9 ESPORAMOR ALEXANDREPIRES 301 15 CUANDOFALTASTU PUERTO RICAN POWER 

RCA /BMG LATIN J &N /SONY DISCOS 

11 11 TEOUIERO IGUAL QUE AYER MONCHY & ALEXANDRA 31 20 MEESTOYMURIENDOPORDENTRO CONJUNTO CHANEY 

J &N /SONY DISCOS SPACE INTERNATIONAL 

12 8 LA NEDRA TIENE TUMBAO CEDA CRUZ 32 30 ESTO ES PARA TI ORO SOLIDO 

SONY DISCOS SONY DISCOS 

23 HASTA WEVUELVASCONMIGO MARC ANTHONY 33 36 AMOR SECRETO LUIS EONS! 

COLUMBIA /SONY DISCOS UNIVERSAL LATINO 

?14 13 RABIA BRENDA K.STARR 34 18 GRINGO MUERE DE DOLOR EL GRINGO DELA BACHATA 

SONY DISCOS MOCK & ROLL /LIDERES 

15 12 EVERYBODY RABANES 3S 35 BLABLABLA ANTHONY CRUZ 

CRESCENT MOON BONY DISCOS M.P. 

34 ENAMORAR RAFY BURGOS 'El CUPIDO' 36 33 MIL ROSAS MICHAEL SMART 

PRESTIGIO /SONY DISCOS OMM /UNIVERSAL LATINO 

21 TE TENGO AWI MARC ANTHONY 37 39 QUERUBE LOS TOROS BAND 

COLUMBIA BONY DISCOS UNIVERSAL LATINO 

{'.18 14 MALACOSTUMBRADO FERNANDO VILLALONA - MI PRINCESA MICHAEL STUART 

LATINO /SONY DISCOS RMM /UNIVERSAL LATINO 

19 QUITAME ESE HOMBRE PILAR MONTENEGRO 0 - DICES QUE TE VAS CHARLIE CRUZ 

UNIVISION WEACARIBE /WARNER LATINA 

1 22 AQUI CONMIGO ANDY ANDY 0 - BOHEMIO ENAMORADO DONATO POVEDA 

SONY DISCOS ARIOLA /BMG LATIN 

rB 4+.1 ÿ .Yir 

53 

REGIONAL MEXICAN 
Airplay monitored by +1 Nielsen 

Broadcast Data 
Systems 

TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

w 
á 3 

AIRPLAY 

TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

o. 

2 QUITAME ESE HOMBRE PILAR MONTENEGRO 

UNIVISION 

16 MS OK ROGELIO MARTINEZ 

FONOVISA 

O. 
O ?_ 

el 

EL PODER DE TUS MANOS INTOCABLE 

EMI LATIN 

I0 24 TU FORMA DE SER CUMBIA ALBERTO V ROBERTO 

DISA 

13 UNA LAGRIMA NO BASTA LOS 

FONOVISA 

23 14 AYAMOR CONTROL 

3 

6 

DEL DOTRO LADO DEL PORTON RAMON AYALA Y SUS BRAVOS DEL NORTE 29 LADRO 
ÁL LATINO 

ALICIA VILLARREAL 

TUYYOICUMBIAREMIX) THALIA 
EMI LATIN 

.D. 31 SOMOSMASAMERICANOS LOS TIGRES DEL NORTE s 
6 l 5 NO ME CONOCES AUN PALOMO 

DISA 
0 27 CADA DIA MAS LOS CANELOS OE DURANGO 

CINTAS ACUARIO /SONY DISCOS 

6 VESTIDO BIANCO EL PODER DEL NORTE 

DISA 

3B DEJATE QUERER LOS TUCANES DE TIJUANA 

L 1 ' 

4 JURO POR DIOS BANDA TIERRA BLANCA 

LA SIERRA 

a 30 CUANDO TE ACUERDES OE MI MARCO ANTONIO BOLIS 

FONOVISA 

23 NO ME SE RAJAR BANDA EL RECODO 

FONOVISA 

29 n ESCUCHA MI AMOR LOS PALOMINOS 

. G r 

7 NO SEVMR JOSE MANUEL FIGUEROA 

UNIVERSAL LATINO 

28 ATOLE CON EL DEDO BANDA ARKANGELfl 15 

SONY DISCOS 

18 ESTAS QUE TE PELAS INTOCABLE 
EMI LATIN 

31 26 TE REGALO LA LLUVIA ANA BARBABA 

'. 9 TE OUIERO MAS DUE AYER ARACELY ARAMBULA CON PALOMO 

DISA 

a - QUE EL CUCUY NO PARE PATRICIA MANTEROLA 

ARIOLABMG LATIN 

32 JUGO A LA VIDA LOS TUCANES DE TIJUANA 
UNIVERSAL LATINO 

33 25 QUE LEVANTE LA MANO LOS ANGELES DE CHARLY 

a. G. ' 

14 15 COMO PUDISTE BANDA EL RECODO 

FONOVISA 
a - ERA CASADA TRINTY LA LEYENDA 

MUSIMEX 

15 ' 12 BORRACHO CONJUNTO PRIMAVERA 

FONOVISA 
ß 36 DE QUE SIRVIO IMAN 

17 ARRANCAME PESADO 

WEAMEX /WARNER LATINA 
Q 37 CASCADITA DE TE WIEROS JOAN SEBASTIAN 

MUSART /BALBOA 

IO ARBOLES DE LA BARRANCA EL COYOTE SU BANDA TIERRA SANTA 

EMI LATIN 

37 33 MANANTIAL DE LLANTO JOAN SEBASTIAN 

o :1 f_ r. 
1 ìL II SUFRIENDO ASOLAS LUPILLO RIVERA 

SONY DISCOS 

- EL SURE BAJA GRUPOMONTDZ DE DURANGO 

DISA 

19 BAILAME LOS TIGRILLOS 

WEAMEX ARNER LATINA 

=.' 

- EL DOLOR DE TU PRESENCIA JENNIFER PENA 

r r 

21 POR LAS DAMAS CARDENALES DE NUEVO LEON 

DISA 

20 NUESTRO AMOR PANCHO BARRAZA 

MUSART BALBOA 
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THALIA Thalia 
EMI LATIN 39753 (10.98/17.98)! 

1 

4, 49 55 LOS INVASORES DE NUEVO LEON 20Exitos 
EMI LATIN 34432 (12.98 CDI 

37 

40 32 LOS ANGELES AZULES Alas AI Mundo 
DISA 727022(9.98/13.981 A 

6 

3 3 CHAYANNE o Grandes Exitos 
SONY DISCOS 84667 110.98 EQ/16.98)* 

1 5 GRUPO BRYNDIS En El Idioma Del Amor 
DISA 727016(8.98/13.98)* 

1 

2 2 JUANES Un Die Normal 
SURCO 017537/UNIVERSAL LATINO (16.98 CDI A 

2 44 52 JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol.1 
ARIOLA 79005/BMG LATIN (18.98 CDI 

27 

4 - JENNIFER PENA Libre 
UNIVISION 31005319.98/13.98) A 

4 LIBERACION Ahora Y Siempre 
DISA 127017(8.98/13.98) * 

9 

6 4 LOS TEMERARIOS Historia Musical 
DISA 72702418.98/13.981 

1 46 39 LOS TEMERARIOS Baladas Rancheras 
FONOVISA 6129110.98/12.98) * 

3 

7 5 PILAR MONTENEGRO Desahogo 
UNIVISION 3100261898/13.981 A 

2 5 JOSE JOSE Todo Exitos De Jose Jose 
uDERES 050372 (13.98 COI 

54 

9 7 ALEXANDRE PIRES .. Alexandre Pires 
RCA 07883/BMG LATIN (14.98 CDI A 

3 5' LOS TEMERARIOS Poemas, Canciones Y Romance Vol. 2 
DISA 02701918.98/13.981 

42 

5 6 ELVIS CRESPO Urbano 
SONY DISCOS 84662 (9.98 E0115.981 

4 62 48 LOS BUKIS Greatest Hits 
FONOVISA 6166 1868/12.98I 

39 

12 12 A.B. QUINTANILLA Y LOS KUMBIA KINGS Shhh! 
FMI LATIN 2974519.98/14.98) 

1 EL CHICHICUILOTE o Moviendo Las Plumas 
LIDERES 95022017.98/13.981 

11 

10 8 MARC ANTHONY Libre 
COLUMBIA 61617 /SONY DISCOS (11.98 E0/17.98) 

1 53 42 LOS RIELEROS DEL NORTE Los Mejores Exitos 
F 000VISA 8420218.98/12.98) 

30 

8 13 VICENTE FERNANDEZ Historia De Un Idolo Vol. 2 
SONY DISCOS 84282(10.98 00/15.98) A 

2 70 
, 

VARIOUS ARTISTS De Este A Oeste 
DISA 024030(7.98/13.98) 

60 

11 9 VARIOUS ARTISTS Las 30 Cumbias Mas Pegadas 
DISA 727015 (8.98/13.981 

1 6 GRUPO BRYNDIS Y LOS ACOSTA Frente A Frente 
DISA 72006416.98/10.981 

61 

16 - GRUPO BRYNDIS Hablando De Amor Poemas 
DISA 728990 (17.98 CDI 

13 43 51 CARLOS VIVES Dejame Entrar 
EMI LATIN 35956(9.98/15.981* 
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13 11 INTOCABLE A Suenos 
EMI LATIN 3774519.98/15.981 * 

1 50 54 LUIS FONSI o Amor Secreto 
UNIVERSAL LATINS 017020110.98/16.98) A 

1 

17 16 RAMON AYALA Y SUS BRAVOS DEL NORTE El Numero 100 
FREDDIE 184518.98/14.981 A 

5 6 LOS ACOSTA Poemas Para Tu Corazon Vol. 2 
U N IVISI O N 31005419.98/)0.98) 

64 

d HOT SHOT DEBUT 4/ 

LOS ORIGINALES /LOS RAZOS Que Buena...La Lucha De Las Estrellas 
EMI LATIN 3797519.98/13.981 

16 

57 41 LALEYo MTV Unplugged 
WEA ROCK 40949AWARNER LATINA 00.98/16.98) A 

13 

48 40 CONTROL Todo Bajo Control 
EMI LATIN 36731 19.98/13.981 

10 

29 37 LOS ANGELES AZULES Historia Musical 
DISA 72701418.98/13.981 * 
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RCA 91967 /BMG LATIN 17.98/13.981 

17 
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67 
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iI 
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70 
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FONOVISA 614518.98/12.98) * 
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JAN 84839 /SONY DISCOS R198 E0113.98) 

8 45 49 LUIS MIGUEL G7 Mis Romances 
WARNER LATINA 41572111.98/17.981 
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19 20 VICENTE FERNANDEZ G2 Historia De Un Idolo Vol.1 
SONY DISCOS 84185 110.98 EO/16981 A 

1 73 ' 60 62 MELODY o De Pata Negra 
SONY DISCOS 84669 1698 E0113.98) 

27 

18 14 LOS RAZOS DE SACRAMENTO Y REYNALDO A Corazon De Perico 
RCA 9308418MG LATIN 17.98/11.981 A 

3 74 52 36 LUPILLO RIVERA & JUAN RIVERA Los Hermanos Mas Buscados 
SONY DISCOS 84906 (6.98 00/12.98) 

19 

20 18 SIN BANDERA Sin Bandera 
SONY DISCOS 84806116.98 EQ CDI 
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SONY DISCOS 8464811598 EQ CDI 
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ALEJANDROSANZ G MTV Unplugged 
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27 
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PILAR MONTENEGRO 4 melons ARTISTS 4 VARIOUS ARTISTS 

DESAHOGO ) UNIVISION I 
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33 25 23 JOAN SEBASTIAN G En Vivo: Desde La Plaza El Progreso De Guadalajara 
MUSART 2524 /BALBOA 1798/13.981* 

1 7 SINBANDERA 7 CELIA CRUZ 7 RAMON AYALAY SUS BRAVOS DEL NORTE 

SIN BANDERA (SONY DISCOS I LA NEGRA TIENE TUMBAO (SONY DISCOS I 
EL NUMERO 100 (FREDDIEI 

34 22 17 ' EL PODER DEL NORTE Imaginate Sin Ellos 
DISA 727021 18 8/13981 

13 8 ROCIO DURCAL S BRENDA K. STARR 8 LOS ORIGINALESILOSRAZOS 

TODO EXITOS DE ROCI0 DURCAL )LIDERES I 
TEMPTATION )SONY DISCOS I QUE BUENA...LA LUCHA OE LAS ESTRELLAS )EMI LATIN ) 

35 27 19 BANDA EL RECODO 14 Exitos De La Banda El Recodo 
LA SIERRA 310057/UNIVISION19.98/13.9131 

14 9 RICARDO MONTANER 9 VARIOUS ARTISTS 9 LOS ANGELES AZULES 

SUMA (WARNER LATINA I BACHATAHITS 2002 JUN /SONY DISCOS) HISTORIA MUSICAL IRISA) 

o58 60 CHUY VEGA Naci Cadete: 20 Super Cadetazos 
UNIV1510N 310040110.90 /Iá98) 

21 4g ALEJANDRO SALAZ 10 GILBERTO SANTA ROSA 10 Al1CIA VILLARREAL 

MTV UNPLUGGED (WARNER LATINA I 
INTENSO (SONY DISCOS I SOY LO PROHIBIDO (UNIVERSAL LATINO) 

e 74 - 
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37 

CHAMIE ZAA 11 VARIOUS ARTISTS 11 GRUPO BRYNDIS 

DE UN SOLO SENTIMIENTO (SONOLUX /SONY DISCOS) BACHATA PREMIUM 2002 (PREMIUM LATIN /JAN) HISTORIA MUSICAL ROMANTICA (OISAI 

.: 

VARIOUS ARTISTS Siempre Romanticas 
DISA 729002 19.98 CD) 

LAURA PAUSINI 12 ALBITA 
HECHO A MANDIHAND-MADEI ITIMESSOUARE (SILVA AMERICA) 

12 LAS TUCANES DE TIJUANA 
IASROMANOCAS OELOSTUCANES DE °JUANA IUNIVERSAL LATINO i 

13 VICENTE FERNANDEZ 

HISTORIA DE UN IDOLO VOL 1 (SONY DISCOS) 

35 29 VARIOUS ARTISTS 20lnmortales Pegaditas 
UNIVISION 31005119.98/13.981 

10 
LO MEJOROE LAURA PAUSINFVOLVEREJUNIO AR (WARNER LATINA 

`13 VARIOUS ARTISTS 13 VARIOUs:mus 
LOS MEJORES DE LA BACHATA 2BO (MOCK& ROLL /UDERESI 

26 24 CHARLIE ZAA G De Un Solo Sentimiento 
SONOLUX 84540/SONY DISCOS 19.98 E0116.981 A 

3 
SOLO EXITOS UNDERGROUND: ONLY NOS (MOCK &ROLL /UDERESI 

14 JOSE JOSE 14 VARIOUS ARTISTS 14 LBS RAZOS OE SACRAMENTO Y REYNALDO 

TODO EXITOS DE JOSE JOSE (LIDERES I 
BACHATAHITS 2001 IJ &N /SONY DISCOS) CORAZON DE PERICO )RCA /BMG LATINO 

32 - VARIOUS ARTISTS Congo To Cuba 
PUTUMAY0200(16.98 CDI 

32 
15 WIS FONSI 15 FUtANITO 15 JAY PEREZ 

AMERICANIZAO (CUTTING) HOMBRE EN LA LUNA (SONY DISCOS 

36 26 CHICOS DE BARRIO En La Esquina 
I WEAMMI 46533/WARNER LATINA 11398 CDI 

26 AMOR SECRETO (UNIVERSAL LATINO I 

16 MET 16 JUAN LUIS GUERRA MI 16 PALOMO 

COLECCION ROMANTICA (KAREN /UNIVERSAL LATINO) FUERZA MUSICAL (DISA1 

38 34 LAURA PAUSINI o Lo Mejor De Laura Pausini- Volvere Junto A TL 

WARNER LATINA 41070110.98/16.981 

9 MTV UNPLUGGED ENEA ROCK /WARNER LATINA) 

17 PABLO MONTER° 17 VARIOUSARnSTS 17 EL PODER DEL NORTE 

PIDEMELO TODO )RCA /BMG LATIN) 2002ANO OEEXITOS: BACHATASYMERENGUES (UNIVERSALIATNO I ELALITENTIKO Y UNICO EN VIVO IDISA I 

4 55 35 ARACELY ARAMBULA Solo Tuya 
C: SA 72702518.98113.981 

35 
18 ORISHAS 18 LOS TOROS BAND 18 VARIOUS ARTISTS 

EMIGRANTE (UNIVERSAL LATINO I SERENATAS IUNIVERSAL LATINO I PURAS CUMBIAS SONIDEBAS !MOCK & ROLL /LIDERES) 
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1NIVISION 3)0011119.9&73.981 
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Bisbal, Others Set For ̀ Triumphant' Debuts 
BY HOWELL LLEWELLYN 

MADRID -The astounding success 
of David Bisbal and his fellow con- 
testants from the CD- driven TV tal- 
ent show Operación Triunfo has seen 
them conquer Spain as solo artists 
this summer without really trying. 

The only "natural" markets left for 
them to win over are Latin America 
and the U.S. -and that is the exact 
plan etched out for Bisbal by 
Barcelona indie label Vale Music and 
Miami producer Kike Santander, the 
man behind Bisbal's debut solo 
album, Corazón Latino (Latin Heart). 

Corazón Latino went to No. 1 in 
its first week of release last month 
with sales of 600,000 units, a record 
for a debut album by a Spanish 
artist. Only Alejandro Sanz, whose 
El Alma Al Aire sold 1 million units 
in one week, has ever done better. 

But Bisbal's label, which had the 
rights to all Operación Triunfo music 
product, says this is just the beginning. 
Album producer Santander agrees. 

Vale Music international director 
Elisabeth Comabella thinks the time is 

right for such a conquest, and she and 
Santander should know what they are 
talking about. While Santander has suc- 
ceeded with a host of artists- includ- 
ing Gloria Estefan, Diego Torres, and 
Christian Castro-Operación Triunfo 
has brought nothing but success for 
Vale Music. Weekly four -hour TV shows 

and hysterical media coverage followed 
the four -month progress of 16 contest- 
ants competing to be the Spanish can- 
didate for May's Eurovision Song Con- 
test. Bisbal was one of the three finalists 
and a backing vocalist for Operación 
Triunfo winner Rosa at the Eurovision 
event, in which Spain came seventh. 

Not only has Operación Triunfo sat- 
urated all news media and, along with 
soccer, become the favorite subject of 
bar gossip, it has dominated the Span- 
ish charts since early December. In the 
week ending June 15, Bisbal was still 
at No. 1, and seven Operación Triunfo- 
related albums were in the top 10. 
Eponymous solo albums by Operación 
Triunfo contestants Rosa and David 
Bustamante entered the charts with 
first -week sales of 500,000 units. In 

some cases, the albums are joint ven- 
tures with other labels: Rosa's is a 
BMGNaIe release; Manu Tenorio by 
Manu Tenorio -which sold 500,000 
copies after six weeks -is on Pep's 
Records/Vale; and Chenoa, by Argen- 
tine -born Chenoa, is a ZombaNale 
product. Operación Triunfo- related 
albums have sold an astonishing 8.5 
million units in Spain in seven 
months, compared with total album 
sales in 2001 of 73.6 million units. 

Though Rosa was released in early 
June in Mexico, Bisbal is likely to lead 
the Spanish assault, Comabella says. 
"He is the most Latino of the artists, 
and that is why the album has its title." 

His is also the only album with a 
"made in Miami" sound and feel - 
thanks to Santander, who also wrote 
first single "Ave Maria." 

Comabella says Vale chose a U.S. 
producer "because we are absolutely 
convinced of Bisbal's Latin and inter- 
national potential." 

Bisbal, 23, says of the album: 
"When they give you such a perfect 
record as this, you cannot allow your- 
self the luxury of rejecting any song." 

Bisbal, a native of the Andalucian 
province of Almeria, laid down only one 
condition: "That they included plenty 
of Spanish guitar, so that my southern 
Andalucian roots could be heard." The 
Spanish guitar comes courtesy of 
Miami -based Spanish teenager Rayito. 

For tickets, tali 866.468 -7619 or visit bermudajazz. corn Reserved seats $70 per n gh General Admission $50 per night 
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Notes.. 
SALAD DAYS: Call it funk, jazz, or jam - 
band, but there seems to be no short- 
age of groove- happy, improvisation - 
based ensembles merging jazz 
technique with R&B and rock 
rhythms and no lack of young music 
fans eager to soak up their sound. 

Add to the long list of these groups 
Lettuce, whose members constitute a 
virtual who's who of contemporary 
jazz -funk. The band sees the release of 
its debut, Outta Here, July 16 on the 
Velour Recordings label. Consisting of 
Soulive's Eric Krasno and Sam 
Kininger (guitar and saxophone, 
respectively), the John Scofield 
Band's Adam Deitch (drums), the 
Squad's Adam Smirnoff (guitar), 
Kudu's Jeff Bhasker (keyboards), 
Rustic Overtones' Ryan Zoidis (sax- 
ophones), and record producer Erick 
Coomes (bass), the group has a full 
decade of history under its belt that 
belies its members' median age of 25. 

Lettuce formed in 1992, while its 
then -teenage members were stu- 
dents at Boston's Berklee College of 
Music's summer program, united by 
a mutual love of James Brown, Her - 
bie Hancock's Head Hunters, and 
their music studies. (The band's 
moniker is a play on words that orig- 
inated out of the financially strapped 
students' need to constantly implore 
people to "let us borrow your 
instruments," "let us crash on your 
couch," and "let us play. ") 

Despite the career that each mem- 
ber has forged in the ensuing decade, 
the band has remained in touch, occa- 
sionally reconvening when the play- 
ers' schedules allowed. According to 
Kininger, most of the original songs 
found on Outta Here have been sta- 
ples of the band's live shows through- 
out the years. 'We are like a huge fam- 
ily, based around the Northeast," he 
says.' We get together, we pull out the 
familiar songs, and it's like no time has 
passed. It just comes together." 

While Outta Here may not be a 
straight -ahead jazz project, it is a fine 
example of a band that draws exten- 
sively from the jazz tradition, while 
adding elements familiar to genera- 
tions who have come of age in the 
wake of the seminal jazz/funk projects 
of the early -to -mid '70s. Swirling 
instrumental solos and dense har- 
monic flourishes permeate the music, 
which is based upon grooves that ref- 
erence '70s funk and contemporary 

hip -hop rhythms. 
"Jazz influences everything we do," 

Kininger says, "because we are all 
improvising musicians -meaning we 
approach the music from a jazz per- 
spective, playing melodies that we 
expand upon, exchanging solos, and 
then returning to the main melody." 

Guests on Outta Here include gui- 
tarist Scofield, trombonist Fred Wes- 
ley on "Superfred" (which Kininger 
allows is a reworking of Brown's clas- 
sic "I Got Soul "), and Soulive organist 
Neal Evans. 

Not surprisingly, Kininger says 
that in the past decade, the audience 
for Lettuce's brand of jazz/funk has 
continued to grow. "In the past, we 
had our fan base who knew every- 
thing we did and came to the shows 
because they followed us closely," he 
says. "Now, there are people who 
come just because they love live 
music, and they might not know 
much about us; they just want to 
hear music being played." 

NOTEWORTHY: Pianist /composer 
Joseph Diamond releases his second 
collection of original Latin -tinged 
contemporary jazz compositions, 
Island Garden, June 25 on his own 
Basileus label. Island Garden boasts 
more improvisation and looser ar- 
rangements than the pianist exhibit- 
ed on his 1999 debut, Not Your Typ- 
ical New Yorker, while continuing to 
draw upon his keen sense of melody 
and composition. Distribution is han- 
dled by producer /Chic founder Nile 
Rodgers' Sumthing Distribution. 

The next classic sides to be reissued 
on RCAs reactivated Bluebird imprint 
include Djangology (July 9), the 1949 
date that reunited Belgium -born gui- 
tarist Django Reinhardt and French 
violinist Stephane Grappelli. Both 
were veterans of the Quintet of the 
Hot Club of France that performed 
throughout Paris from the early 1930s 
through the outbreak of World War II, 
which was a particularly tumultuous 
time for Reinhardt, as Nazi Germany 
often persecuted Gypsies. The new 
edition of Djangology includes three 
rarely heard tracks from the record- 
ing sessions, including a classical 
piece, "Improvisation on Tchaikovsky's 
Pathetique (Andante)." 

Also reissued July 9 on Bluebird 
are Louis Armstrong's last jazz 
recording, 1970's Louis Armstrong 
and His Friends, and keyboardist 
Lonnie Liston Smith's 1973 debut, 
Astral Traveling. The former release 
was recorded in honor of Arm- 
strong's 70th birthday and includes 
the song that has perhaps become 
most often associated with the jazz 
great, "What a Wonderful World," as 
well as bonus tracks including "Here 
Is My Heart for Christmas" and alter- 
nate mixes of "The Creator Has a 
Master Plan (Peace)." 
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Dubway Adapts To Changing Biz 
Studio Counters Rise In Home Recording With On- Location Consulting 

BY CHRISTOPHER WALSH 

NEW YORK- Commercial recording 
facilities are responding to the prolif- 
eration of home -based and personal 
studios, which now, more often than 
not, are based around a digital audio 
workstation (DAW). 

In addition to seeking out new 
sources of revenue to compensate for 
the lost bookings that result from 
these home -based studios, owners of 
professional facilities are finding that 
by working with their semi -pro 
counterparts, they can not only cre- 
ate new revenue streams and provide 
invaluable assistance but also lay the 
groundwork for an easier and more 
productive mix or mastering session. 

For Dubway Studios, offering a 
new range of services creates a win - 
win situation for all participants. 
Recently, the facility added to its 
range of in -house services by offer- 
ing on- location consulting and 
recording services, including track- 
ing, mixing, and editing; DAW con- 
sultation; home studio set -up con- 
sultation; and live sound recording. 

Much like another John Storyk- 
designed New York studio, Engine 
Room Audio (see story, this page), 
Dubway is catering to contemporary 
audio production, adapting to broad 
changes affecting everything from 
budgets to recording methodology. 
Early results, says Dubway owner Al 

Houghton, are positive. 
"A lot of people who come into the 

studio have recorded some tracks at 

home and want to add drums or vo- 
cals," Houghton explains. "It's appar- 
ent that people do pretty well and 
work hard on it, but if they just had a 
little advice they could go way further. 

"Our response to that was, `Why 
don't you have somebody come to 
your place for a couple hours and 
go over how you're using the com- 
puter, how you have the prefer- 
ences and memory and stuff set up 

for whatever software you're using, 
and how best to set it up so you 
can either work with other places 
easier, or have your own thing do 
more of what you want it to do, 
instead of getting bogged down in 
what might be an inefficient way 
of working ?' 

"There's a whole software aspect 
that people may not be that hip to," he 
continues. "Computers are not always 

that cooperative. If somebody said, 
`Look, you should do it like this, check 
this box way down in the system fold- 
er,' things might be a lot easier." 

On- location consulting clients 
have ranged from people in the 
process of building a studio to those 
needing guidance on DAW operation 
to Dubway clients who feel they 
aren't getting the most out of their 
personal setup. 

Consultants are determined based 
upon specific need and include Dub - 
way partner Mike Crehore and engi- 
neer Jason Marcucci. "Mike is real- 
ly well- versed in more in -depth 
computer stuff," Houghton says. 
"He's good at unraveling people's 
computer hassles. And we all know 
about the acoustic things, ranging 
from speaker placement to micro- 
phone technique, that type of thing. 
So far, we've sent a couple of differ- 
ent people out. 

"It's partly a response to the 
changing environment of the stu- 
dio business," Houghton adds, 
"which we all know is a rough one. 
But beyond that, there are people 
bringing their mixes in which they 
think are great at home and sound 
not -so -great anywhere else. With a 
minimal amount of effort, their 
mixes can sound a lot better. I know 
it can sound better than it sounds 
half the time, so it's trying to make 
our job easier, when someone 
comes in and asks us to mix or 
master something." 
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HOT IN HERRE 

Nelly/ 
The Neptunes 
(Fo' Reel/Universal) 

OH BOY 

Cam'ron Featuring Juelz 
Santana/ 
Just Blaze 

(Roc- A- Fella/Det 
Jam/IDJMG) 

LIVING AND LIVING WELL 

George Strait/ 
T. Brown, G. Strait 

(MCA Nashville) 

OH BOY 

Camion Featuring Juelz 

Santana/ 
Just Blaze 

(Roc- A- Fella/Def 
Jam/IDJMG) 

DRIFT & DIE 

Puddle Of Muddi 
J. Kurzweg 

(Flawless /Geffen/ 
Interscope) 

RECORDINGSTUDIOIS) 
(Location) 
Engineer(s) 

RIGHT TRACK 

New York) 

Brian Garten 

BASELINE 

(New York) 

Gimel "Young Gum" Keaton 

OCEAN WAY 

(Nashville, TN) 

Chuck Ainlay 

BASELINE 

(New York) 

Gimel "Young Gum" Keaton 

NRG 

THIRD STONE 

(N. Hollywood, CA) 

John Kurzweg 

CONSOLE(SV 

DAWISI 

Neve VX SSL 40000+ Custom Ocean Way Neve 
8078 

SSL 4000G+ Neve 8068 

RECORDER(S) Pro Tools Otani MTR 90, Pro Tools Sony 3348 HR Otani MTR 90, Pro Tools Studer A827, Pro Tools 

RECORDING 

MEDIUM 

Pro Tools Quantegy 499 Quantegy 456 Quantegy 499 Ampex 456 

MIX DOWN STUDIO(S) 

(Location) 
Engineer(s) 

HIT FACTORY 

(New York) 

Rich Travali 

BASELINE 

(New York) 

Gimel Young Guru Keuton 

EMERALD STUDIO A 

(Nashville) 
Chuck Ainlay 

BASELINE 

(New York) 

Gimel 'Youog Guru' Keaton 

SOUNDTRACK 

(New York) 

Andy Wallace 

CONSOLES) /DAWISI Neve VR SSL 4000 G+ SSL 4064 E/G w/Ultiination SSL 4000 G+ SSL 4072 G+ 

RECORDERIS) Studer A827 Otari MTR 90, Pro Tools Sony 3348 Otani MTR 90. Pro Tools Studer A820 

MIX DOWN 
MEDIUM 

Quantegy 499 Quantegy 499 BASF 931 Quantegy 499 BASF 900 

MASTERING 
iL0c3t0o0 
Engineer 

HIT FACTORY 

New York) 

Herb Powers 

MASTERDISC 

(New York) 

Tony Dawsey 

GEORGETOWN 

(Nashville, TN) 

Denny Purcell 

MASTERDISC 

(New York) 

Tony Dawsey 

SONY 

(New York) 

Vlado Mellor 

CD /CASSETTE 
MANUFACTURER 

UNI UNI UNI UNI UNI 
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Monitor.. 
D.I.Y. WITH DAW: Contemporary 
audio production being what it is, 
recording professionals and facilities 
are adapting and evolving to suit 
modern needs and techniques. In 
lower Manhattan, a newly expanded 
facility is aiming to meet the diverse 
requirements of independent pro- 
ducers and recording engineers. 

Located at the corner of Lafayette 
and Canal Streets and straddling 
New York's Soho and Chinatown 
communities, Engine Room Audio 
offers traditional mastering and 
duplication services, the former in a 
comfortable, recently completed 
suite designed by John Storyk of the 
Walters -Storyk Design Group. An 
interesting and imaginative addition 
to this mix, however, is the existence 
of six private audio suites coupled 
with two live rooms, all tied togeth- 
er via ELCO connections. 

Each personal studio is an acou- 
stically tuned and treated room with 
floating floor, along with phone lines 
and a DSL connection. Each is occu- 
pied by an audio professional and 
based around that individual's digital 
audio workstation (DAW) of choice, 
usually Digidesign's Pro Tools. 

"When I first built it, I was unsure," 
Engine Room Audio owner/lead engi- 
neer Mark Christensen says. "It looked 
to me like this was what the market 
needed. I knew that that's what I felt 
like J would need, if I was looking for 
a place. So, at first, you're never quite 
sure what will happen, but once word 
of what we've got going on here got 
out, everyone moved in. 

"Hardly anyone wanted to move 
out; we've got a 15- person waiting 
list," he continues. "A lot of my 
industry friends are telling me I 

should just raise the rent, but I don't 
want to be that way. I want it to be a 
community vibe. I do screen peo- 
ple -it's not like we let anyone move 
in when there is a free room. We try 
to get people that mesh with the 

existing people." 
Across the hall from the edit/mix 

suites are two live rooms, complete 
with PA, amplifiers, and instru- 
ments, including a drum kit and 
keyboards. Each private room can 
record audio from the live rooms, 
which resemble rehearsal studios, 
albeit clean, bright, and well - 
equipped and maintained ones. 

Clients, Christensen says, have 
recognized the live rooms' suitabil- 
ity to rehearsal /ensemble playing 
and in some situations are granted 
such use. 

The final component of Engine 
Room Audio's services is the recent- 
ly completed mastering studio, the 
acoustical design and installation 
completed by Storyk following orig- 
inal construction consultation by 
Chris Bowman of CHBO. The room 
is based around a SADiE DAW, sup- 
plemented by outboard hardware 
from TubeTech, Manley, Universal 
Audio, Ampex, Avalon, Waves, and 
Crane Song. The room also features 
the first New York installation of 
Tobakustik absorptive wood panels, 
made in Europe and distributed in 
the U.S. by RPG Diffusor Systems. 
Projects mastered in the room 
include a J. Mascis -produced album 
by Tony Jarvis, the upcoming Goat 
album produced by Tony Manguri- 
an, and several classical albums for 
Museovitch Productions. 

Audio professionals can now track, 
mix, master, and replicate a project 
at Engine Room Audio, or any com- 
bination thereof. The diversity of 
services is critical to a facility's long- 
term survival, especially in an envi- 
ronment weathering a national 
recession and the lingering effects of 
last Sept. 11, particularly acute in 
Engine Room Audio's downtown 
Manhattan locale. 

"I talk to people at the [replica- 
tion] plant and competitors," Chris- 
tensen confides. "None of us has 
ever quite been the same since 
[Sept. 11 1. Obviously, immediately 
there was a total drop -off in the busi- 
ness for us, because we're right 
down there. Then people were 
forcibly `getting back to normal,' 
but, not unlike the economy as a 
whole, there's been a recession. But 
we have been seeing a shift in that 
whole market anyway, because of 
the whole CD -R thing, now that 
everyone has a burner at home. We 
have definitely seen a shift from a lot 
of smaller jobs into more heavy -duty 
replication with silk- screening and 
offset printing. We've been moving 
more into that market." 
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STILL A CALIFORNIA GIRL: Nancy 
Sinatra's recent gig at Manhattan 
nitery the Bottom Line served as a 
reminder of what a great girl -rock- 
er she once was -and still is. 

Backed by a monster band star- 
ring Blondie drummer Clem Burke, 
Guns N' Roses guitarist Gilby Clark, 
and legendary "Wrecking Crew" L.A. 
session keyboardist Don Randi, Sina- 
tra opened with Roy Wood's classic 
"California Man" from her current 
Buena Vista album, California Girl, 
then rocked through a set that 
included many of her trademark 
1960s hits, as well as material like 
Elvis Presley's remixed U.K. chart - 
topper "A Little Less Conversation," 
which Sinatra incorporated into her 
show long before its current revival. 

"It's a song of his that I always 
wanted to do, because it was written 
by Mac Davis and Billy Strange," 
Sinatra says. (Strange was her long- 
time arranger.) But the songwriter 
with whom Sinatra is most closely 
linked is Lee Hazlewood, and her set 
featured plenty of the many hits he 
penned for her, including "How Does 
That Grab You Darlin'," "Love Eyes," 
"Sugar Town," "Lightning's Girl," 
and, of course, her signature hit, 
"These Boots Are Made for Walkin'." 

"He had such a great imagination 
and wrote fairy tales," Sinatra says 
of Hazlewood -who, incidentally, 
will be commemorated in August by 
Astralwerks' Total Lee tribute al- 
bum, featuring the alt -likes of Evan 
Dando and Lambchop. "Songs like 
[Sinatra/Hazlewood duets] `Sand' 
and `Some Velvet Morning' are real 
fantasies, and there was a great 
sweetness to his writing. Steven Van 
Zandt came to the show and said 
that when we sang together, we just 
nailed `the little girl and the old guy 
with the deep voice.' " 

Sinatra recorded other hit duets 
with Hazlewood, including "Jack- 
son" and "Summer Wine," "but I 

don't do them in my shows, because 
it doesn't feel right to do them with 

b Jim Bessman 

anyone else," Sinatra says. "I know 
Lee does them, but I don't have the 
heart." Still, Sinatra plans to record 
again with Hazlewood in July and 
also aims to get her two Nancy and 
Lee albums back in print. 

"I own all the masters," she crows. 
"One piece of advice I give to any- 
body starting out is to make sure 
your masters revert to you -because 
they're all you got later on." 

Sundazed has reissued seven of 
Sinatra's albums, and she hopes to 
oversee the release of the remainder 
of her back catalog. "If nothing else, 
I want to show that there's much 
more to me than one song, being 
Frank's daughter, and a rebel chick," 
she says, acknowledging "the big 
three credits I get." 

THE KEITH CONTROVERSY: The 
brouhaha over Toby Keith's patriot- 
ic country hit "Courtesy of the Red, 
White, and Blue (The Angry Ameri- 
can)" points out the dangers of polit- 
ically co- opting pop songs- partic- 
ularly when people don't even 
bother to listen to the lyrics. 

Whatever the facts are, he's embar- 
rassed ABC -TV by claiming that news 
anchor Peter Jennings uninvited him 
from performing on the network's In 
Search of America: A July 4th Musi- 
cal Celebration because of truculent 
lyrics like: "This big dog will fight 
when you rattle his cage/And you'll be 
sorry you messed with the U.S. of A./ 
'Cause we'll put a boot in your ass/It's 
the American way." 

Personally, I would prefer Alan 
Jackson's moving "Where Were You 
(When the World Stopped Turning)" 
or even Bruce Springsteen's "Born 
in the U.S.A." Then again, the Spring - 
steen hit caused controversy, too, 
when the Ronald Reagan re- election 
campaign absurdly embraced the 
tune, which was actually about alien- 
ated Vietnam veterans. Then again, 
I'm hardly the one to point fingers, 
having long ago marched to the 
strains of the Rolling Stones' "Street 
Fighting Man" -which was really 
about political apathy. 

TOSH UPDATE: EMI Catalog Group 
product manager Kenny Nemes 
reports that the title track of the 
forthcoming Peter Tosh album reis- 
sue, No Nuclear War (Words 6z Music, 
Billboard, June 22), is being serviced 
to radio via a promo disc featuring 
both short and long versions. A tie -in 
with Greenpeace and the MoveOn 
online advocacy group, which is lead- 
ing a "No Nukes Over Kashmir" cam- 
paign, is also being considered. 

Songwriters Inducted Into Hall Of Fame 
The 2002 Songwriters Hall of Fame induction ceremony was held June 13 at the New York Sheraton Hotel. 

Hosted by Songwriters Hall of Fame CEO Hal David and songwriter Paul Williams, the star- studded event 
inducted Barry Manilow, Michael Jackson, Randy Newman, Sting, and Nickolas Ashford and Valerie Simp- 
son. Special awards were presented to Carole King (the Johnny Mercer Award), Garth Brooks (the Hitmak- 
er Award), Stevie Wonder (the Sammy Cahn Lifetime Achievement Award), National Music Publishers' Assn. 
CEO Ed Murphy (the Abe Olman Publishers Award), and SCS Communications and SESAC chairman/CEO 
Stephen Swid (the Patron of the Arts Award). The Towering Song Award was presented to George M.. Cohan's 
"You're a Grand Old Flag." 

From left, Songwriters Hall of Fame inductee Sting, Stevie 
Wonder, and Sting's wife, Trudie Styler lend star power to 
the event. 

Pictured, from left, are newlyweds David Gest and Liza 
Minnelli, accepting for Michael Jackson. 

Legendary singer /songwriter Carole King was presented 
with the Johnny Mercer Award at the event. King, center, 
is shown with, from left, BMI president/CEO Frances Pre- 
ston. Songwriters Hall of Fame CEO Hal David, EMI Music 
Publishing chairman/CEO Martin Bandier, and Songwrit- 
ers Hall of Fame president Linda Moran. Trisha Yearwood, left, and Garth Brooks make an appearance. 

From left, singer /songwriter Neil Diamond and Songwrit- 
ers Hall of Fame CEO Hal David pose with Patron of the 
Arts Award honoree Stephen Swid, SCS Communications 
and SESAC chairman/CEO. 

Celebrating at the event are, from left, songwriter Alan 
Bergman; his wife, fellow songwriter and ASCAP presi- 
dent/chairman Marilyn Bergman; Songwriters Hall of 
Fame inductees Nickolas Ashford and Valerie Simpson; and 
EMI Music Publishing chairman/CEO Martin Bandier. 
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Calendar 
JULY 

July 8 -9, Plug.In: The Seventh 
Annual Jupiter Music Forum, in 
association with Billboard, New York 
Hilton. 917- 534 -6424. 

July 9, 42nd Songwriter Show- 
case, presented by the Songwriters 
Hall of Fame, Fez Under Time Café, 
New York. 212 -957 -9230. 

July 15 -17, National SGA Week, 
sponsored by the Songwriters Guild 
Foundation, various venues, Nash- 
ville. 615 -329 -1782. 

July 16-18, 2002 Video Software Deal- 
ers Assn. Convention, Rio Suite Hotel 
and Casino, Las Vegas. 818 -385 -1500. 

July 18, 2002 Heroes Awards 
Honoring Ray Charles, Jermaine 
Dupri, Joel Katz, and the Atlanta 
Symphony Orchestra, sponsored by 
the Atlanta chapter of NARAS, West- 
in Peachtree Plaza Hotel, Atlanta. 
404 -249 -8881. 

July 19 -21, International Music 
Products Assn. Summer Trade 
Show, Nashville Convention Center, 
Nashville. 323 -965 -1990. 

July 22 -27, National SGA Week, 
sponsored by the Songwriters Guild 
Foundation, various venues, New York. 
212 -768 -7902. 

July 26 -31, International Assn. of 
Assembly Managers' 77th Annual Con- 
ference & Trade Show, Georgia World 
Congress Center, Atlanta. 972 -255 -8020. 

July 29 -Aug. 2, National SGA Week, 
sponsored by the Songwriters Guild 
Foundation, various venues, Los Ange- 
les. 323 -462 -1108. 

July 31 -Aug. 3, Atlantis Music 
Conference, Sheraton Atlanta Hotel. 
770 -499 -8600. 

AUGUST 
Aug. 6, BMI Urban Music Awards, 

Club Tropigala, Fontainebleau Hotel, 
Miami Beach (by invitation only). 

Aug. 7 -9, Billboard R &B/Hip -Hop 
Conference & Awards, Roney Palace, 
Miami Beach. 646 -654 -4660. 

Aug. 8 -10, Third Annual Latin 
Alternative Music Conference, Puck 
Building, New York. 818 -763 -1397. 

Aug. 14, Fourth Annual Recording 
Academy Golf Tournament, present- 
ed by the Chicago chapter of NARAS, 
Harborside Golf Center, Chicago. 
312 -786 -1121. 

Aug. 15 -17, PopKomm 2002 Trade 
Show for Pop Music and Entertain- 
ment, Cologne Trade Fair Complex, 
Congress Centre West, Cologne, Ger- 
many. www.popkomm.de. 

Aug. 21 -22, DVD Entertainment 
Conference and Showcase, Hilton 
Universal City & Towers, Universal 
City, Calif. 609 -279 -1700. 

Aug. 29, MTV Video Music Awards, 
Radio City Music Hall, New York. 
212 -258 -8000. 

SEPTEMBER 
Sept. 12 -14, National Assn. 

of Broadcasters Radio Show, Wash- 

ington State Convention and Trade 
Center, Seattle. 800 -342 -2460. 

Sept. 12 -14, Third Annual Am- 
ericana Music Assn. Conference, 
Hilton Suites, Nashville. 615- 
340 -9596. 

Sept. 12 -15, Second Annual 
Huntsville South Music Conference, 
Von Braun Civic Center, Huntsville, 
Ala. 256 -722 -3150. 

Sept. 18, Third Annual Latin 
Grammy Awards, Kodak Theatre, Los 
Angeles. 310- 392 -3777. 

Sept. 18 -21, Muscle Shoals Music 
Assn. Songfest Seminar, various 
venues, Muscle Shoals, Ala. 800- 
941 -6762. 

Sept. 22 -25, CISAC World Con- 
gress, Queen Elizabeth II Conference 
Centre, London. 20- 7222 -5000. 

Sept. 30 -Oct. 2, Billboard Dance 
Music Summit 2002, Marriott Mar- 
quis, New York. 646- 654 -4660. 

OCTOBER 
Oct. 8 -10, East Coast Video Show, 

Atlantic City Convention Center, At- 
lantic City, N.J. 818 -385 -1500. 

Oct. 10 -12, Hollywood Reporter/ 
Billboard Film & TV Music Confer- 

ence, Renaissance Hollywood Hotel, 
Los Angeles. 646- 654 -4660. 

Oct. 14 -20, International Blue- 
grass Music Assn. World of Blue- 
grass Convention, Galt House and 
Kentucky Center for the Arts, Owens- 
boro, Ky. 270 -684 -9025. 

Oct. 15, Australian Record In- 
dustry Assn. (ARIA) Awards, Syd- 
ney. mmcadam @aria.com.au. 

Oct. 17 -19, Amsterdam Dance 
Event, Felix Mentis Conference Cen- 
ter, Amsterdam. 31- 35621 -8748. 

Oct. 19, Second Annual World 
Soundtrack Awards, Bijloke Concert 
Hall, Ghent, Belgium. christian 
.deschutter @filmfestival.be. 

Oct. 24, MTV Video Music 
Awards Latinoamerica, Jackie 
Gleason Theater, Miami Beach. 
305 -535 -3700. 

Oct. 25, Fourth Annual Ritmo 
Latino Music Awards, Kodak Theatre, 
Los Angeles. 818 -763 -1501. 

Oct. 25 -26, KLOS Mark & Brian 
Celebrity Golf Tournament, spon- 
sored by the T.J. Martell Foundation, 
Coyote Hills Golf Club, Fullerton, 
Calif. 615 -256 -2002. 

Oct. 26, Gospel Music Hall of 

Fame 2002 Induction Ceremony, 
Marriott Renaissance Center, Detroit. 
313 -592 -0017. 

NOVEMBER 
Nov. 5, BMI Country Awards, BMI 

Nashville office (by invitation only). 
Nov. 5, Christian Country Music 

Assn. Awards, Ryman Auditorium, 
Nashville. 615-742-9210. 

Nov. 6, 36th Annual Country Mu- 
sic Assn. Awards, Grand Ole Opry 
House, Nashville. 615 -244 -2840. 

Nov. 12, Billboard Music & Money 
Symposium, St. Regis Hotel, New 
York. 646-654-4660. 

DECEMBER 
Dec. 9, 13th Annual Billboard Music 

Awards, televised live on Fox TV, MGM 
Grand Hotel, Las Vegas. 646- 654 -4600. 

Dec. 11, NY Heroes Awards, present- 
ed by the New York chapter of NARAS, 

Roosevelt Hotel, New York. 212 -245 -5440. 

Submit items for Lifelines, Good 
Works, and Calendar to Margo Whit- 
mire at Billboard, 5055 Wilshire 
Blvd., Los Angeles, Calif 90036 or at 
mwhitmire@billboard.com. 

West Coast, East Coast. California Girl Nancy Sinatra recently appeared at New York's famed Bottom Line in support of 
her new album, which features 15 songs focusing on the Golden State (see Words & Music, page 45). Pictured after her 
enthusiastically received performance are, from left, Marshall Crenshaw, Debbie Harry, Peter Bogdanovich, Sinatra, and 
producer /performer Richard Barone. (Photo: Barry Talesnick) 

BIRTHS 
Girl, Sy'rai, to Brandy and Robert 
Smith, June 16 at an undisclosed 
location. Mother is an R &B re- 
cording artist. Father is a song- 
writer /producer. 

Boy, Austin Luke, to Kathleen and 
Brian Blackwell, June 20 in Los 
Angeles. Mother was formerly with 
Sony Music Creative Services. 

Father is sales manager for Sony 
Music Distribution. 

Boy, Lucas Joshua Zimmerman, to Jill 
Goldstein and Paul Zimmerman, June 
1 in New York. Mother is president of 
J. Goldstein Productions. Father is 
president of Patchy Fog Production. 

Girl, Jenna Ilana, to Caren and Ken - 
jamin Franklin, June 14 in New 
York. Father is owner of Radio 
Active Talent. 

DEATHS 

Pat White, 68, of a heart attack, 
June 15 in Hendersonville, 

Tenn. White retired from her 
recording career to support her 
husband, singer /mandolinist 
Buck White, and daughters 
Cheryl White and Sharon White 
Skaggs, who perform as Grand 
Ole Opry act the Whites. The 
group is currently part of the 
lineup on the Down From the 
Mountain tour. Before stepping 
back from the spotlight, White 
toured with her husband as part 
of country act the Down Home 
Folks. In addition to her hus- 
band, White is survived by four 
daughters, three siblings, and 
five grandchildren. 

TALENT SHOWCASE: After purchas- 
ing the Los Angeles Music Awards 
show, Bruce Wisner expanded the 
original for -profit platform for inde- 
pendent bands into the North Amer- 
ican Academy of Recording Artists 
and Producers, a nonprofit organi- 
zation that gives local artists a 
chance to play and develop new 
material with all costs covered in a 
series titled the Los Angeles Music 
Awards Showcase. In addition, pro- 
ceeds from the shows will benefit 
the Music for All Foundation, which 
sponsors student scholarship pro- 
grams and funds music depart- 
ments in inner -city schools nation- 
wide. Showcase performances can 
be seen alternately at the Whisky a 
Go -Go, Rainbow Bar & Grill, and 
Hard Rock Café. Contact: Bruce 
Wisner at 310- 784 -5578. 

BELLE OF THE BALL: Patti LaBelle 
will perform at the Dorothy Chand- 
ler Pavilion in Los Angeles July 16 
for a double fund -raiser. Part of the 
proceeds will go to the Bill Duke 
Scholarship Fund, established by 
actor /producer /director Bill Duke, 
which provides scholarships to 
young people considering a career 
in entertainment, communications, 
or new media. The rest of the 
evening's funds will benefit the West 
Angeles Community Development 
Corp., an outreach ministry whose 
members include Stevie Wonder, 
Magic Johnson, Angela Bassett, and 
Denzel Washington, all of whom 
will share the evening with LaBelle 
in the audience. Contact: Phyllis 
Caddell at 323 -993 -0773. 

FREE TICKETS: DMX, Joe, Luther 
Vandross, and Patti LaBelle are 
among the R &B and hip -hop artists 
participating in the newly launched 
Fighting HIV Through R &B. Spon- 
sored by Agouron Pharmaceuticals, 
the HIV testing program offers free 
R &B concert tickets throughout the 
rest of the year to those that get test- 
ed. Agouron will give away more 
than 5,000 tickets in more than 40 
cities nationwide. Contact: Sabrina 
Prince at 212 -229 -8442. 

Solution to this issue's puzzle (page 76) 

R A G E D S E L F B L A M 

O S O L E H E I R I A M A 

S P I K E J O N Z E K© O T 

S 

I 

E N 

N G 

J U 

R A M 

H Y P 

T A C H I 

K E N 

E W I LL I 

E S 

A M 

T 

S 

O J A Y S W I S E D L I E 

H O L E B I L E S H A N G 

I 

M 

M 

N E 

I C 

A R 

S I 

H E L 

A L L 

I L Y 

N C E C O 

G O N D R Y 

O U T 

N A L S 

N G 

L A 
A L 

A 

W 

E 

O R A L J O H N L A N D I S 

R I C E O V E N D O L E T 

N E E D E A S E E V E N S 

46 www.billboard.com BILLBOARD JULY 6, 2002 

www.americanradiohistory.com

www.americanradiohistory.com


Eye On Milan 
The City's Savvy And Energy Give 

Focus To Italian Music Business 

BY MARK WORDEN 
MILAN -As an Italian center of 

banking and finance, fashion and 
design, and, of course, music 
recording and publishing, Milan 
in many ways compares to New 
York. This city has a buzz and an 
energy, which can appear either 
dynamic or self -important, de- 
pending on your mood that day, 
and it boasts an undeniable class 
and elegance, arguably a product 
of the wealth that large 
doses of dynamism and 
self- importance can 
generate. And, like 
New York, Milan is 
a place where peo- 
ple from all over 
this country come to 
"make it." 

Rome, as Italy's 
capital, hosts the 
government, parliament, 
lobbyists and a vast state (not to 
mention church) bureaucracy, in 
addition to the film industry and 
RAI state television. But, for 
music, Milan is where it's at. 

and EMI (Capitol /Virgin) are 
headquartered in Milan, while 
BMG Ricordi is divided between 
the two cities (BMG in Rome, 
Ricordi in Milan). Among the 
major labels' top executives, only 
BMG Ricordi president/CEO Adri- 
an Berwick is based in Rome, but 
he keeps an office in Milan and is 
there at least one day a week. 

"Milan is a natural choice for 
locating your headquarters, even 

if, like most major labels, 
we also run a smaller 

Rome office," says 
Massimo Giuliano, 
president and CEO 
of Warner Music 
Italy. "This is 
essential for deal- 
ing with the televi- 

sion stations, as much 
as anything else." The 

music industry's main rep- 
resentative body, FIMI, also is 
headquartered in Milan. 

Milan is also the home of music 
publishing. This is logical, given 
that, in the operatic era, the city's 
La Scala opera house was the 
place. In those halcyon days, the 
publishers ran the show, as sheet 
music was the industry. Italy's old- 
est publisher, Ricordi, set up shop 
within a stone's throw of La Scala 
in the 19th century, while, in the 
'30s, Galleria del Corso, which is 
just a few hundred yards away, 
became a sort of Tin Pan Alley, 
reaching its heyday in the '50s. 

Ladislao Sugar, a young Hun- 
garian, set up his company, Melo- 
di, there in 1932, while the Curci 
publishing company (which had 
been founded in 1852 and is sec- 
ond only to Ricordi in terms of 
age) moved to the Galleria del 
Corso from Naples in 1936. 
Sugar's empire would subse- 
quently include the flagship store, 
Messaggerie Musicali (which is 
still in the Galleria del Corso), and 
the influential CGD record label, 
which was later sold to Warner. 

Continued on page EQ-3 

THE NATURAL CHOICE 
Milan isn't the prettiest of Ital- 

ian cities, and the song "Milano," 
on the 2000 hit album La Vasca 
from Universal singer /songwriter 
Alex Britti, perfectly captures the 
melancholy of a Sunday after- 
noon spent wandering in this city, 
which, for a newcomer, can ini- 
tially offer precious few places to 
go and people to see. Britti relo- 
cated to Milan from his native 
Rome to pursue his music career, 
but, had he been born a genera- 
tion earlier, he might have been 
spared the move. 

"Rome used to be the epicenter 
of the Italian music industry," says 
Massimo Bonelli, VP of Sony 
Music Italy. "I'm thinking particu- 
larly of the dominance of the RCA 
studios in the '60s. In the last three 
decades, however, just about all the 
majors have moved to Milan." 

Today, Sony, Universal, Warner 

Europco 
a rce S, Mer 

Labels Promote Future Hits In Mecca For Club Music, 
While The U.K. Dominates In Deals From Ibiza 

BY CHUCKY THOMAS 
IBIZA, Spain -Every summer, this 

is where club fans come from around 
the globe to dance. And every night, 
at the island's finest clubs, this is where 
European dance music catches fire. 

The most celebrated of Spain's 
Balearic Islands, Ibiza has long since 
established itself as the world's sum- 
mer clubbing capital. The party cen- 
ters of San Antonio, the commercial 
district that hosts the majority of 
clubs and bars, and Ibiza Town, 
which retains more of the indigenous 
Spanish culture, both have become 
meccas for dance music. 

Legions of house -music producers 
and DJs have been inspired by the 
breathtaking international lineups of 
the superclub Pacha in Ibiza Town 
and the spiritual experience of watch- 
ing sunsets from the shores of San 
Antonio's legendary Café del Mar. 

Predominantly during its summer 
season of June through September, 
Ibiza attracts some 1.7 million visi- 
tors, of which last year more than 
700,000 were British, reports the Balearic Institute 
of Tourism. This audience of 18- to -30- year -old 
hedonists represents a lucrative customer base for 
dance -music labels worldwide. 

Paul Oakenfold 

CREATING HITS 
Although barrages of Ibiza -related compilations, 

of varying quality, are released every year, the most 
exciting musical prospects from the scene come in 
the form of singles. 

British labels have a stronghold on the territory, 
often scouting out hot tracks on European inde- 
pendents in the months preceding the season and 
licensing them for release at the end of the summer. 
By the time Miami's Winter Music Conference takes 
place in March, many deals are already done. 

The U.K. label Perfecto, home to DJ /producer Paul 
Oakenfold, one of Ibiza's earliest supporters, has just 

released Oakenfold's long- awaited debut album as 
an artist, Bunkka, featuring the singles, "Southern 
Sun" and "Starry Eyed Surprise." 

Perfecto has hosted a weekly summer residency at 
the Pacha club for the last three years. This year Oak - 
enfold, who is a huge draw for clubbers globally, will 
DJ at roughly half of its events, airing new remixes of 
four tracks from his album. He has noticed a signifi- 
cant influx of non -British tourists in recent years, say- 
ing, "You're getting more Americans going there 
than ever, more people from around the world - 
Australia, Singapore, Argentina." Notably, Ibiza 
remains least popular with Scandinavians, who 
apparently are nonplussed by its commerciality. 

Perfecto also will be pushing the single "Help Me" 
from German producer /DJ Timo Maas featuring 
Kelis, and DJ Chrome's "Who's Crying Now ?" 

Continued on page EQ 4 
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EUROPE'S HOTTER THAN 
EVER THIS SUMMER. 

SOMETHIfl6 60:116 on 

PRIMAL SCREAM 
Miss Lucifer 
Primal Scream's eagerly awaited first single 
from the forthcoming new album "Evil Heat" is 

a dirty electronic dance record, produced by 

Jagz Kooner (ex Sabres Of Paradise/ The 

Aloof). Bobby Gillespie: "I guess its a sexual 

song. Electronic rock & roll. Yeah, its quite 
short, but rock & roll should be short, like 

Little Richard and Jerry Lee, you know?" 

ALEXIA 
Don't You Know 
Italian superstar Alexia returns with an instant 

feel -good pop smash! "Don't You Know" is the 

English language version of the Italian mega hit 

"Dimme Come" which spent an amazing 10 

weeks at number 1 in the Italian sales and airplay 

charts. The single is at radio in July throughout 
Europe and the English language album "Alexia" is 

released in Europe late summer. 

BOMFUNK MC'S 
Something Going On 
Hot on the heels of the radio hit "Live Your 

Life ", the Bomfunk Mc's release their 
stunning new single "(Crack It) Something 
Going On" throughout Europe June /JLly. An 

infectious electro -pop cover of the Frida 

classic, the track is their most radio- riendly 
to -date and looks set to be a massve hit! 

Taken from the album "Burnin' Sneakers. 

SHAKEDOWN 
AT NIGHT 

ASEREJE 

LAS KETCHUP 
Asereje 
A pure slice of summer magic' Las Ketchup 

are a real phenomenon currently dominating 
the charts, bars, clubs and airwaves all over 

Spain. "Asereje" is one of the biggest hit 

singles in Spain this year. Incredibly catchy, 
the song is a gimmicky tongue- twister that 
everyone will be singing along to! Released all 

over Europe this summer "Asereje" looks set 
to be 2002's answer to the "Macarena "! 

JAMIROQUAI 
Corner Of The Earth 
'Corner of the Earth' is the 4th single from 
Jamiroquai's multi -platinum 'A Funk Odyssey' 

album. The track has a great acoustic 
summer vibe and is accompanied by a 

stunning video. European release is scheduled 
throughout July. Jamiroquai continue their 
European tour until the end of July. 

SHAKEDOWN 
At Night 
Undoubtedly the most played track at this 
years Winter Music Conference in M ami. A 

disco classic for 2002 which is perfect for 
commercial radio. Released throughout 
Europe in May /June where it has already 

charted in the UK, Greece & Holland. This 

single is currently at Number 1 an the 
European Dance chart! Taken front their 
debut album 'You Think You Know' 

Sony Music Europe © 2002 SONY MUSIC EL ROPE 
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EYE ON MILAN 
Continued from page EQ 1 

Sugar president Caterina Casel- 
li acknowledges that Ladislao, her 
father -in -law, originally moved to 
London, but his mother ordered 
him to head to Milan when he 
caught a cold. That Milan would 
be a natural destination for an 
ambitious young Hungarian isn't 
really surprising, though. The 
city was once part of the Austro- 
Hungarian empire, and the 
Milanese attribute their love of 
work and general efficiency - 
which they consider un- Italian- 
to these cultural roots. 

Nor does Milan's hegemony stop 
at the record labels. The city hosts 
key concert venues, including 
Palavobis, Filaforum, the Vigorelli 
Velodrome and, for the largest of 
superstars, the San Siro soccer sta- 
dium. Top concert promoters are 
here, including the Trident Agency 
and Milano Concerti, both now 
part of Clear Channel Entertain- 
ment, as are the commercial radio 
networks. Italy's private -radio 
revolution began when Claudio 
Cecchetto founded Radio Deejay 
as a local Milan station in 1982. 
Of the other networks, 101, 105, 
Montecarlo, RTL 
102.5, Radio 
Italia and the 
dance station 
R.I.N., broadcast 
from Milan, while 
only Radio Di- 
mensione Suono 
and Radio Capi- 
tal are in Rome. 

"In promo- 
tional terms, 
radio is vital, for better or worse, 
and therefore you pretty much 
have to be in Milan," says Stefano 
Senardi, a former president of 
PolyGram Italy, who is now CEO 
of the Milan -based indie, NuN 
Entertainment. Italy's two video 
channels, MTV and Rete A All 
Music, are also here, as are prime 
minister Silvio Berlusconi's three 
private Mediaset channels. That 
leaves RAI in Rome, but, as 
Alessandro Massara, GM of V2 
Records, says, "The opportunities 
for music on general TV are 
declining, and therefore Rome 
isn't as important as it used to be." 

is home to flagship stores, such as 
the aforementioned Messaggerie 
Musicali and Ricordi, and, when 
British and French retail groups 
like Virgin and FNAC set their 
sights on Italy, it was the natural 
starting point. And, given the 
ongoing problem of pirated 
music in Italy, particularly in the 
south, Milan's retail dominance is 
growing. Yet, as Senardi says, "If 
I'm looking for an obscure 
record, I'll probably have more 
luck in Bologna or Rome." 

Senardi and his colleagues seem 
to have a similar policy when look- 
ing for promising new acts to sign. 
"The Milan music scene, in spite, 
or perhaps because, of its closeness 
to the industry, is actually pretty 
dead," says Senardi. "At a time 
when record labels are looking to 
cut, rather than expand, their ros- 
ters, being in Milan can be demor- 
alizing for an artist. 

"Also, Milan 
may have the 
major concert 
venues, but it 
doesn't have the 
small dubs, where 
young musicians 
can hone their 
skills," he contin- 
ues. "Bologna 
and Rome are 
far more vi- 
brant musically, 

as are, to a lesser extent, Turin and 
Genoa. Likewise, the city of Milan 
itself does relatively little to pro- 
mote cultural events like free con- 
certs." His colleagues largely share 
Senardi's views. 

EMI VP A &R Fabrizio Gianni- 
ni, while with Warner Music Italy, 
helped launch the careers of 
Laura Pausini and Ligabue- 
both of whom are, like many of 
Italy's finest artists, from Emilia 
Romagna, the region around 
Bologna -and nurtured Irene 
Grandi, who is from Florence. At 
EMI, Giannini has discovered 
current favorite Tiziano Ferro, 
who is from Latina, near Rome. 

Talent scouts are particularly 
busy in Rome these days, and 
both V2's Massara and Sony's 
Bonelli agree that there's a cer- 
tain irony in the fact that the cap- 
ital's artistic growth has coincid- 
ed with its decline in industry 
clout. 

And yet, for a final comment 
on Milan and music, perhaps we 
should turn to Warner's Giuliano, 
who was born and raised in the 
city and is proud of the fact. "The 
Milanese probably aren't as cre- 
ative as other Italians, but they're 
more efficient," says Giuliano. 
"They may not make the best 
musicians, but they certainly 
make the best managers!" 

Stefano Senardi 

OUTSIDE THE CITY 
Milan is also involved in other 

innovative aspects of the music 
industry. Vitaminic, the inter- 
national, not to mention sol- 
vent, digital -download service is 
based here, as is Pozzoli, a CD- 
manufacturing company known 
for its distinctive artwork and 
packaging services. 

Also dominant in retail, the city 

Alessandro 
Massara 

The EQReview 
A Quarterly Roundup Of European Music -Industry 

And Artist -Development News 
BY PAUL SEXTON 

Sony Music senior VP of A&R 
David Massey is "very excited" 
about the impending priority 
rollout of Italian artist Elisa. 
"She'll be released in Europe in 
late summer, starting in the U.K. 
in August," he reports. "A bril- 
liantly talented artist and song- 
writer, she's going to impress a 
lot of people with her stunning 
English -language 
album." w Scottish 
vocal fireball Lulu 
has been one of the 
U.K.'s best -known 
celebrities since 
making her chart 
debut at age 15 in 
1964, but her all - 
star duets set Togeth- 
er (Mercury) is, 
remarkably, her first -ever domes- 
tic top -10 album. "I want to be 
successful at home more than 
anywhere else," says a thrilled 
Lulu, who sings on the album 
with Sting, Elton John, Paul 
McCartney, Samantha Mumba, 
Ronan Keating and others. 
w. Swedish modern -rock staple 
Kent has gone from strength to 
strength with its fifth studio 
album, yapen & Ammunition 
(BMG), which sold more than 
160,000 copies in the Nordic ter- 
ritories in its first three weeks of 
release in April and May, debut- 
ing at No. 1 in Sweden, Finland 
and Norway to make Kent the 
fastest -selling Swedish rock act in 
history. r Also from Sweden, the 
female punk -pop quartet Sahara 
Hotnights continues its Euro- 
pean campaign with the U.K. 
release Monday (1) of "On Top of 
Your World," the latest single 
from the Jennie Bomb album 
(BMG). After supporting Primal 
Scream in London last month, 
the group will play the main 
stage at the Reading and Leeds 
Festival (a.k.a. the Carling Week- 
end) in August. r Indie Red 
Flag is bringing the Irish rock 
quintet Ten Speed Racer to a 
wider audience, following the 
positive U.K. response to the 
spring EP Girls and Magazines. An 
earlier album, Eskimo Beach Boy, 
on Reverb, received a U.S. 
release, but the band has lately 
been inspired by a relocation 
from Dublin to Wexford. "We 
don't sound a sniff Irish, which is 
great," says lead singer Dermot 

Barrett. r Melodic pop outfit 
Cousteau, which includes mem- 
bers born in Beirut, Lebanon 
and Cork City in the Republic of 
Ireland, won plenty of friends 
with its eponymously titled 
album on Global Warming, for 
which the band claims total sales 
of 150,000, including gold certifi- 
cation in Italy. Cousteau returns 
with the sophomore set Siren, 

From left: David Charvet, 
[nlu and Ten Speed Racer 

than has been evident on recent 
TV- generated hits. "It's along the 
lines of Elton John and Robbie 
Williams more than Popstars," he 
says. r Those who saw Ray 
Davies' performance of "Lola" at 
the all -star Party at the Palace 
concert on the grounds of Buck- 
ingham Palace June 3 for the 
Queen's Golden Jubilee will be 
heartened to hear that the Kinks' 

leader is develop- 
ing a new solo 
album for release 
later in 2002, 
while brother 
Dave has recently 
released his next 
set, titled Bug. 
Meanwhile, Sanc- 
tuary released the 
two -disc Kinks 

package The Ultimate Collection in 
time for Ray's royal appointment. r WEAs teenage German female 
trio Wonderwall is parlaying 
three local hit singles ( "Who Am 
I," "Witchcraft" and `Just Know ") 
into a successful debut album, 
Witchcraft, notably in the GSA ter- 
ritories. r Finnish survivors 
Hanoi Rocks, who had wider 
European popularity on CBS as 
long ago as 1984, remain com- 
mercial mainstays at home, hav- 
ing achieved an instant No. 1 in 
Finland with its current album, 
People Like Me (Akashi Rocks). Also 
rocking straight to No. 1, this 
time in Germany, was Dopamin 
(Virgin), the 15th album by 
Frankfurt -based metal quartet 
Böhse Onkelz (Bad Uncles). The 
band, whose history dates back to 
1980, has just completed an 
extensive German tour. r Nor- 
wegian superstars a -ha are cur- 
rently on a nine -country Euro- 
pean tour in support of its latest 
big seller, Lifelines (WEA). 
r+ Welsh rock discoveries lost - 
prophets are now focusing on two 
months' worth of U.S. live dates 
after touring for the acclaimed 
album thefakesoundofprogress (Visi- 
ble Noise /Epic) around Europe. 
The title track and current single 
has been featured in an O'Neill 
sportswear promotion on MTV 
Europe. "Brilliant live shows were 
the basis of their success in the 
U.K.," says Torsten Luth, VP mar- 
keting for Sony Music Indepen- 
dent Network Europe (SINE), 
"and it's a pattern that follows 
them wherever they go." 

just released in the U.K. on Palm 
Pictures. r. Veteran English vocal 
powerhouse Joe Cocker under- 
lined the durability of his pan - 
European appeal with strong 
opening sales for his latest Par - 
lophone set, Respect Yourself, 
which EMI VP international 
Mike Allen says shipped an initial 
250,000 units. Cocker plays nine 
German dates in the first two 
weeks of July as part of an exten- 
sive European tour that contin- 
ues until late August. w French 
dance act Mad *House reached 
No. 1 on Music & Media's Euro- 
pean Dance Traxx and No. 2 on 
Eurochart Hot 100 Singles in 
May with its version of Madon- 
na's "Like a Prayer," released in 
France by Bio and by edel and 
other labels internationally. The 
act follows up by further plunder- 
ing her catalog for a seasonally 
timed cover of "Holiday." 
r . Mike Oldfield, now signed 
directly to WEA Spain, launched 
his new "chillout" album Tres 
Lunas with an international press 
conference in late May in Valen- 
cia. r Mercury's U.K. and 
French companies are jointly 
working French -born former 
Baywatch and Melrose Place star 
David Charvet, who achieved an 
instant French top -10 single with 
the title track from his Leap of 
Faith album. Sheparded in the 
U.K. by Mercury A&R director 
David Rose, Charvet worked with 
established British songwriters 
such as Steve Robson and Elliot 
Kennedy and says he was striving 
for a more enduring pop sound 
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Milan's Labels Set Priorities 
A Selective Guide To Key Record Labels Based In Milan And Their Forthcoming Releases 

00 IT YOURSELF 
"Italian dance is still going 

strong, even if the market has 
undoubtedly changed," says Max 
Moroldo, GM of the DIY group 
of dance labels, which has inter- 
national expectations for current 
singles, including Mash's "In 
Your Arms" and DJ Molella's 
"TVAB (Ti Voglio Ancora 
Bene)." DIY's Dancework label 
has "Indian Summer," a cover of 
a hit from the late '70s, and the 
first compilation album by Bini 
+ Martini, whose production 
credits include Kylie Minogue 
and Jamiroquai. 

EMI/CAPITOL/VIRGIN 
The debut single "Xdono" 

from 22- year -old Italian R &B 
artist Tiziano Ferro has surpassed 
a half -million in European sales, 
says Fabrizio Giannini, EMI VP 
A &R. "We hope to start breaking 
him in both the U.S. and Latin 
America after the summer." Gian- 
nini also sees export potential for 
15- year -old Anna Tatangelo, who 
won this year's Sanremo young- 
sters section, and Sergio Cam - 
mariere, a jazz singer and pianist 
in the Paolo Conte mold. Also on 
the jazz front, Virgin act Gabin 
has scored a hit on Italy's singles 
chart with a fun cover of Duke 
Ellington's "It Don't Mean a 
Thing (If It Ain't Got That 
Swing)." London -based Planet 
Funk is also signed to Virgin Italy 
and set for international success 
with its CD Non Zero Sumness. 

NUN ENTERTAINMENT 
Feelgood Productions' Funka- 

delica album is NuN's interna- 
tional success of the year. 
Funkadelica is 
a compila- 
tion put to- 
gether by 
two Italian 
fans of London's Asian dub 
scene. Other NuN priorities 
include Paola Turci, a well - 
known singer who recently 
moved to the label from Warner, 
and two acts licensed for Italy 
from Palm Pictures: Cousteau, 
who recently released its second 
album, and the intriguing 1 

Giant Leap. 

ENTERTAINMENT.n. 

RICORDI 
BMG Ricordi's Milan -based 

Ricordi label has international 
goals for Italian hip -hop act Arti- 
colo 31's album Domani Smetto 

(Tomorrow I'll Stop) and Delta V's 
Monaco 74, which was released 
last year in Italy and reissued in 
an English version in the U.K. 
Massimo Di Cataldo's new album 
Veramente (Really) will also be 
released in Spanish, while Gemel- 
li Diversi, who could be defined 
as "hip- pop," has a summer 
album planned. 

SONY 
The two Sony acts with the 

most immediate export potential 
are the sister duo Paola & Chiara 
and Alexia, the singer who came 
second in this year's Sanremo 
main competition after switching 
from her usual dance format to 
Anastasia /Aretha Franklin -style 
R &B. Neither Paola & Chiara 
nor Alexia are new to foreign 
markets, but Sony Music Italy VP 
Massimo Bonelli hopes to take 
both acts further this year. "We 
think we can break Alexia in 
Latin America and possibly 
North America in September," 
he says. 

SUGAR 
Among the key export projects 

for Sugar is pop -classical cross- 
over king Andrea Bocelli, who is 
licensed to Universal Nether- 
lands. Sugar president Caterina 
Caselli says, "We hope to break 
Elisa [who already has been 
picked up in the U.K.] in the U.S. 
this year." Foreign markets are 
also reacting well to crossover 
soprano Filippa Giordano, who is 
licensed to Warner U.K. Says 
Caselli, "Her album is first in the 
Australian classical charts and 
25th in the country's pop charts, 
while it has sold 70,000 copies in 
Japan." 

UNIVERSAL 
Universal Music Italy's prover- 

bial cup overflows with interna- 
tional acts. "Ever since Zuc- 
chero's single 'Baila' was a big hit 
in Spain, our colleagues there 
and in other territories have 
been paying more attention to 
us," remarks one Universal exec- 
utive. Universal will prioritize 
Jovanotti, whose album Quinto 
Mondo has been a hit in Italy and 
garnered support in Japan; Car- 
men Consoli, who has showcased 
in Spain, France and the U.K; 
and Biagio Antonacci and Gian- 
luca Grignani, whose song 
"Lacrime Della Luna (Tears of 
the Moon)" was a post -Sanremo 

Festival hit, even without win- 
ning at the event. Gianna Nan - 
nini, who has done well in Ger- 
many and elsewhere in the past, 
has a raunchy new rock album, 
Aria, set for European release 
this summer. The lesser -known 
Francesco Tricarico is marked for 
an international push as well. A 
Spanish version of his bizarre yet 
unforgettable single, "Lo Sono 
Francesco," has been recorded 
for summer promotion. 

V2 
Ska singer Giuliano Palma has 

sold more than 20,000 copies of 
his second album, G.P., since its 
release in February, and V2 GM 
Alessandro Massara 
thinks the disc 
could reach 50,000 ' 
and go gold enroute 
to international sales. 
Other priorities include V2's live- 
ly R &B outfit, Shandon, which 
also appears on the label's com- 
pilation of Italian punk, Teri, Oggi 
e Domani (Yesterday, Today and 
Tomorrow). V2 has joined the Ibiza 
compilation race with the import 
Discovered Ibiza. 

WARNER 
Laura Pausini and Nek, two of 

Warner Italy's internationally 
successful acts, have teamed up 
for a duet on Nek's new single, 
"Sei Solo Tu," from his new 
album, Le Cose da Difendere. 
Pausini is expected to release her 
first English -language album in 
the U.S. within the year on 
Atlantic Records. On the home 
front, Ligabue's album is doing 
well, even if, as an Italian rocker, 
he is less immediately exportable 
than his more melodic -pop 
labelmates. 

ZMBA 
Zomba Italy CEO Roberto 

Biglia reports: "Our four priori- 
ties at the moment are Pietro De 
Cristofaro, whose album Reverse, 
which was released in February, 
should get more attention when 
he opens a tour for The Cure in 
the fall; a classic rock three -piece 
called File, who are releasing an 
EP called Credo Nei Miracoli (I 
Believe In Miracles) and who will 
be the first Italian band to appear 
on the Silvertone label; Brando, 
who moved to us from BMG 
Ricordi, and Luca Maggiore, who 
is currently working on a new 
album." M.W. 

IBIZA'S DANCE SUMMER 
Continued from page EQ-I 

Perfecto head of A &R Stuart 
Dashwood explains how he 
works with the British promotion 
company Hyperactive to launch 
singles at the club level and build 
up to U.K. radio, initially target- 
ing specialist shows and later 
mainstream airplay, with a six -to- 
eight -week lead time before a sin- 
gle's retail release. Though club 

release. It licensed the track from 
the Dutch label Combined Forces 
and now has a vocal version from 
Pronti & Kalmani (the producers 
behind Alice Deejay), plus a 
remix from hot Dutch producer 
Armin Van Buuren. 

The label's activities on the 
island will include Positiva brand- 
ed club nights, merchandise and 
postcards. Its perpetually suc- 
cessful technique involves secur- 
ing licenses from independents 

on potential crossover 
tracks and propelling 
them onto the U.K. 
charts. "A lot of the stuff 
we do is based on 10 -year 
licenses from labels 
across Europe and 
around the world," ex- 
plains Ellis. "In that re- 
spect, dance labels oper- 
ate differently from, say, 
rock labels." 

James Pill 

Erick Morillo 

support is important, radio is 
often paramount to chart success. 

"There have been records in 
the last few months that have 
been No. 1 in various dance [club 
play] charts and just scraped the 
top 40. If you get [U.K.] Radio 1 

and good regional coverage, you 
will almost certainly have a hit," 
says Dashwood. 

But as Jason Ellis, director of 
Positiva, EMI U.K.'s dance label, 
points out, "You can't market a 
record into the top 10 if DJs 
aren't playing it. The most impor- 
tant thing is to get all the right 
DJs playing it as early in the sea- 
son as possible." 

Positiva is gearing up for its 
first big summer single, Solid Ses- 
sions' `Janeiro," set for a mid July 

THE GROUND UP 
Positiva's biggest hit of 

last summer, the Ones' 
"Flawless," received lim- 
ited initial release via 
independent labels such 
as A Touch of Class in the 
U.S., DWBoys in Italy 
and Distinct'ive in the 
U.K. before Positiva took 
lip the U.K. license on 
the vocal Funk Investiga- 
tion mix of the song, cat- 
apulting it into the 
British top 10. 

The label's other key 
prospects for this sum- 
mer include `Alone" by 
Belgian trio Lasgo, 
which has already been 
a hit across Europe, 
and the Junior Jack - 
produced "Make Luv" 
from Room 5 featuring 
Oliver Cheatham, the 
first signing for new A &R 
manager Ben Cherrill. 

Spiller's "Groovejet (If 
This Ain't Love)," Positiva's 
biggest Ibiza success of 2000, 
which topped the U.K. singles 
chart, came to the label via Ste- 
fano Anselmetti and Gavino 
Prunas' Anglo- Italian manage- 
ment company F &G, which also 
represents producers Robert 
Miles and Planet Funk. Ansel - 
metti believes it was the support 
of Italian DJs playing at Euro- 
pean resorts that broke "Groove - 
jet (If This Ain't Love)." F &G 
developed the London -based 
imprint Prolifica and struck a 
joint- venture deal with EMI in 
August 2001. 

Prolifica's Ibiza promotion will 
be notably low -key; the label 
prefers its records to grow 

Continued on page EQ 6 
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MUSIC 
We would like to 

congratulate 
Cher 

Enrique Iglesias 
Marta Sanchez 

For their fantastic selling albums 

We would also like to 
wish all the best to 

Smash!! 
for their debut single 

Great Songs! 
Great Productions! 

Z Big Hits! 
MUSIC 

RIVE DROITE MUSIC - Home Park Hcuse, Hampton Court Road, Kingston Upon Thames, Surrey, KT1 4AE, UK 
Tel: +44 (0) 20 8977 0666 Fax: +44 (0) 20 8977 0660 Email: rivedroite @rivedroitemusic.com 

RIGHT BANK MUSIC - 22761 Pacific Coast Highway, 2nd Floor, Suite 227, Malibu CA90265, USA 
Tel: 001 310 456 0884 Fax: 001 310 456 0866 Email: rightbank @rightbankmusic.com 

XIII BIS MUSIC - 34, Rue Eugene Flachat 75017, Paris, France 
Tel: +33 (0) 1 42 12 52 72 Fax: +33 (0) 1 42 12 52 75 Email: 13bismusic @13bis.com 
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Top 20 Albums 
(Jan. 1 -June 12, year -to -date) 

1) Anastacia, Freak of Nature (Epic) 
2) Robbie Williams, Swing When 

You're Winning (Chrysalis) 
3) Shakira, Laundry Service /Servicio 

de Lavaderia (Epic /Columbia) 
4) Celine Dion, A New Day Has 

Come (Columbia /Epic) 
5) Nickelback, Silver Side Up 

(Roadrunner) 
6) Enrique Iglesias, Escape 

(Interscope) 
7) Alicia Keys, Songs in A Minor (J) 
8) Soundtrack, The Lord of the Rings/ 

The Fellowship of the Rings (Reprise) 
9) Alanis Morissette, Under Rug 

Swept (Maverick/Warner Bros.) 
10) Linkin Park, Hybrid Theory 

(Warner Bros.) 

IBIZA'S DANCE SUMMER 
Continued /lour page EQ -4 

organically. On average, 25 
promo copies will be circulated to 
selected DJs, and a small number 
shipped to record stores on the 
island. Prolifica's first signing, 
Looseheadz's "Like This," was 
featured on its 2002 Miami sam- 
pler and has since been gather- 
ing club support. 

Prolifica's biggest hope for 
2002 is King Britt's much talked 
about remix of Josh One's "Con- 
templation," licensed from the 
U.K. label One Off only two 
weeks before the March 2002 
Winter Music Conference. 

"If you're looking for a chart 
position, radio play is massively 
important once people come 

Top 20 Singles 
(Jan. 1-June 12, year -to -date) 

1) Shakira, 'Whenever Wherever/ 
Suerte" (Epic /Columbia) 

2) Pink, "Get the Pally Started" (Arista) 
3) Robbie Williams & Nicole Kid - 

man, "Somethin' Stupid" (Chrysalis) 
4) Nickelback, "How You Remind Me" 

(Roadrunner) 
5) Enrique Iglesias, "Hero" 

(Interscope) 
6) Anastacia, "Paid My Dues" (Epic) 
7) Kylie Minogue, "Can't Get You 

Out of My Head" (Parlophone) 
8) Afroman, "Because I Got High" 

(Universal) 
9) Mark Lavoine & Christine 

Marocco, "J'Ai Tout Oublié" (Mercury) 
10) Star Academy, "La Musique" 

(Island) 

back to the U.K.," says Ansel - 
metti, who may face difficulties 
condensing this six- minute 
instrumental into a three- and -a- 
half -minute radio edit. 

GETTING SOME PLAY 
Virgin Records act Agent Sumo 

has been unlucky with radio pro- 
grammers, but its instrumental 
track "24 Hours" was one of the 
biggest in Ibiza last year. 

"It's very fertile ground," says 
Steven Halliday of Agent Sumo. 
"You can touch upon those mar- 
kets you wouldn't normally if you 
were just releasing your record in 
England." Despite massive club 
support, however, Agent Sumo's 
singles have failed to secure day- 
time airplay slots on BBC Radio 1. 

Nonetheless, its most recent single, 

"Why ?," broke into the U.K. top 
40 on the strength of its fan base. 
This year, Agent Sumo will release 
a hotly touted vocal version of 
"24 Hours" and play in Ibiza at 
Moneypenny's at El Divino. 

"There are so many dance 
records trying to get on the Radio 
I playlist, you need to have a 
story and genuine support before 
you even think about going to the 
daytime people," says James Pitt, 
Virgin head of club promotion, 
who has a cautious approach to 
building the label's summer 
Glance releases. "We're conscious 
not to over -market or over PR. 
\V.c don't want to go in for big 
parties and lots of logos every- 
where. If you've got the right 
record, the only thing you need 
to do is get it to the right DJs. We 

ed production duo Slam, which 
will release "Visions" in September. 
"Visions" is a collaboration with 
Scottish vocalist Dot Allison from 
Slam's acclaimed Alien Radio set. 

Soma MD Dave Clarke concurs 
with Virgin's select approach to 
Ibiza promotion, saying, "People 
can be receptive to new tunes and 
ideas as long as you keep away 
from English super clubs!" Slam 
will play the Subliminal/Underwa - 
ter nights at Pacha and the Circo 
Loco after -hours parties at the 
DC 10 bar (located at the foot of 
Ibiza Airport's runway). Last year's 
Circo Loco parties were considered 
among the coolest on the island. 

The Eastwest Records dance 
imprint Code Blue has a busy 
summer ahead, with likely win- 
ners including "Ain't He Bad" 

faith & hope 
records limited 

hand -pick who we send it to, 
because, if everybody's got the 
same record, they're less likely to 
play it in the bigger places." 

His sentiments are echoed by 
Portuguese producer Rui da Silva, 
who had a No. 1 U.K. hit last year 
with "Touch Me" on Kismet/ 
Arista. "Although only a handful 
of DJs were playing it, it made a 
huge impact," says Da Silva. 

Three of Virgin's biggest 
prospects this summer come via 
its French division, with David 
Guetta's "Love Don't Let Me Go," 
already a European hit, School's 
"If" and Cassius' "Sound of Vio- 
lence." Cassius will DJ in Ibiza at 
Pacha during Erick Morillo and 
Darren Emerson's Subliminal/ 
Underwater nights. 

"It's a total scene," Morillo says 
of the 24 -hour club culture in 
Ibiza, "and dance music is the 
soundtrack. It's a special place 
where dance music is embraced by 
the masses -not just a select few." 

Among Virgin's success stories 
last year was Silicone Soul's "Right 
On" via Scottish independent 
Soma. The label, which has a 
licensing agreement with Virgin, 
also achieved success with Funk 
D'Void's "Diabla." This year, its 
prospects include Parisian DJ, 
Master H "Magic K" and respect- 

launch party later on in the sea- 
son," says Watherston. 

Club mixes of the first single, 
"So Nice," from Derrick Carter 
and DJ Marky should ensure 
additional presence on the more 
energetic dance floors. Last year, 
Code Blue's most successful 
records, Sono's "Keep Control" 
and Eddie Grant's "Electric 
Avenue," both gained an initial 
profile at the Winter Music Con- 
ference before reaching the 
dance floors of Ibiza. 

At the Winter Music Confer- 
ence this past March, the U.K. 
independent label Faith & Hope 
previewed one of the hottest Ibiza 
prospects with its first of ènsive on 
the island, Mint Royale's "Se x- 
iest Man in Jamaica," taken 
from the act's impending set 
Dancehall Places. With only 30 
vinyl copies pressed (the first 
acetate went to Norman Cook aka 
Fatboy Slim), the record has 
demonstrated enough crossover 
appeal to generate numerous 
licensing offers. 

"We've had about 20 calls from 
majors -territories like Ameri- 
ca, Japan and Australia are pret- 
ty much gone already," says label 
manager Amul Batra. Mint 
Royale's "Anything," the first 

commercial single, also is 
gathering momentum in the 
U.K. 

Nick Halkes, MD of Incen- 
tive, an affiliate of Ministry of 
Sound, has built up a network 

of local contacts in Ibiza. He 
suggests the personal touch is 
significant to the label's suc- 
cess. "If you are going to use 

an outside promotions company, 
you've got to make sure you use 
somebody who works your record 
rather than just acts as a glorified 
postman," he says. Incentive will 
capitalize on the current bootleg- 
ging vogue (combining two sepa- 
rate records to make a new one) 
with a potential smash, "Insane," 
from Dark Monks featuring Mim, 
which uses segments of Moby's 
"Go." The track already has sup- 
port on Radio 1. 

Dino Lenny's "Barbed Wire," 
featuring Wu -Tang members 
Sunz of Man & The Rza, and 
KMC's "I Feel So Fine" are also 
potential summer hits for Incen- 
tive. To maximize its impact in 
the territory, Incentive licenses its 
releases to various Spanish part- 
ners. The KMC track is licensed 
to Spanish label Valet, who part- 
nered with Incentive on Static 
Revenger's "Happy People," its 
biggest Ibiza hit last year. "As an 
independent," says Halkes, "one 
of the strengths we have is the 
ability to pick and choose who we 
work with internationally." 

from the U.S. Salsoul act First 
Choice, which already has gained 
support from U.K. commercial 
radio. Also from Code Blue, the 
German electropop act Toktok, 
voted best newcomer at last year's 
German Dance Music Awards, 
plans a Felix da Housecat remix 
of its first single, "Missy Queen's 
Gonna Die," which went top 30 in 
Germany last year and sold more 
than 50,000 copies. 

MAKING HAPPY PEOPLE 
Code Blue also will be pushing 

Brazilian vocalist Bebel Gilberto's 
debut album, Tanto Tempo, which 
has already sold half a million 
copies worldwide. Jamie Wather- 
ston, Code Blue head of club 
promotion, will capitalize on 
Gilberto's chill -out style, which is 
ideal for the Café del Mar crowd 
of Ibiza. "I'm doing a vinyl album 
sampler showcasing tracks from 
her forthcoming album, which 
will be specifically targeted at 
chill -out and bar DJs, with the 
hope of possibly doing a PA or 
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COLDPLAY IN MY PLACE 
The brand new single at radio now 

www.coldplay.com 

Porloph);Ie 

www.americanradiohistory.com

www.americanradiohistory.com


Music 
Medi 

SMJ1MUSI& 
mu EEKLYDE 

Sales, airplay and dance charts plus radio station's 
and music TV channel's playlists. 

Pan European news on the music and broadcast 

Regular features include: 
Radio Active:a weekly in -depth practical 
coverage of music programming. 
Music & Media Online: the latest 
developments on music online. 

Spotlights: in -depth analysis of national 
marketplaces and developments in 

specialists genres. 

industries. 

urochart Hot 100® Sin 
motrice 
charted 

Lormryael 

W,, 

1 I yt TITLE 
II ARTIST 

IL,M IwN,.M.. 

rhortrd 

From Sarah With Love A1.111, FG 'L WA 

34 3015 Sarah Connor Epte IX.Cell Epr ,SUnwrl%.CdlmvSonv AN, 68 
Goodnight Lover. (35 r* Depeche Mode Mute (NW Lard, 

1.11111.1K r 

Bau. Le Vent r'll f WA 

36 as lE Garou & Celine Dion Colombin (Nol L,,lmü 

AR b 
Immortelle 

Fabian Pdydor (Nol Lintrdt 431 

Je Serai (Ta Meilleure Ami) 33 36 14 i orle EGP /SMny (Not Listel; 

Total Eclipse Of The Heart ' a 
)4i ' Jan Wayne Nicrl $Lena - Ifnvernal/UgiJaner lL, l &n./ 

Qui Est L'Exemple 
Rohn- Hoatdr I Virgin (Nor Lietrrl 

n The Mi 

!'WA 

t'nfWA 

arket Airplay 
The most aired songs in Europe's leading radio mark( 

rW.Tnn week. LW =Lo$f Week. WOC. Week, a' Cnmt. rS =-ola S'anoro 

UNITED KINGDOM 

D1DaHEM: W17H ME tC7H:EEYrAa1NTA1 M 
J-nitNlap. l...IFml1'..1AThme Ene, A, 
1311luu,k In A Montent 1'e, f.nl lit r>rt tx laient li n_._ f,, ':aaHe..4t.1\'.nis, tu 
AwIF'tuYFha.. The SUO .euw,nla.'w-vn8m- 1: 
I.e.1en 11104e.t"an, F,aM the MauLfh, f'urbA-enuu.o le 

All WietvAll Hwk,d l p L.Wm, 15 

Crtig Davld Wa:k,np U., 
T.uhTnnn Sotte 
1401 1/0 anvhT,.h Mt 

wrek MTaI VIII'I I'nmmuu,.ulmn. Inr 

EUROPEAN RADIO TOP 50 
,ntu,ni 

I le fIAIH)1tiVDn4I'T14I.LMY iHF'Rn11'I414 AHnRn111141i.i 

z W .Irnnirrr Lrper.Lmr Ibd, 
II Rohbit. WHllomn.supn-,n, 

12 Crnlg A... 

n 4bu,LIuAS}ndyeul:iuluu`LGiu th, SI1 'I-loöb 
u HI 

1 

L.Ann Rimrv(1A0 p,{13 r1,.. M,..ellt e rL'4a$A'er100 

EminrmPret.A:daÄ'n 
14.11n,'e 1 'hRdïhubp,.,u4*n Wes, m o n I l ,,.0 

nrllnry fipare/>,,,.m9. 

on 

oh 

© . 
DORME WIIJ.4lMW.t.778311 
M.d-nnRAt iNl M. 
Croie De.ddACartmp A.a, 
JeuRkr LapWNa. IFA t 

M.1444 CJIrThon M'.rr M. 
een Ja.VlhaNv veo For I...,ra 5 

8rftr5090e4WnmaWr Tea-loar Rm,4 
ark4l.34 aeF+Shnpz ln Mn Ile 
L.Ane nllrel'an 1 Fy1117h. 510 

.oelel.tiky 
Ronee Ee.tin{(Ih. MLy YOU Hal 
EepuahrN..kad 

D'A.Wlee'L Pao.6n Ep 
Ra.utW 440040013o0.2441.13. 
Ede.. .et pMSUe 

mAInA51440.1N.ul'anll. 
Eaaheel.mrtXMy 14441 

> , n. r 
Cena.to be 54,41. nx 3..4 N awes rtwn. 6421 

1 Y u t'RAIr: DAf7 
Y M 3 JnJithinu 
a 5 a Jaenlhr 

Remastering the m 

Talent spotting: Music & Media highlights Europe's hottest 
talent in the `Artists & Music' page... plus awards 
coverage, previews and reviews of music conferences. 

Subscribe now to Music & Media and take advantage of our special rate 
saving over £25 /40 off the cover price £ 175 /290 

To take adv 
Or email. 
To find ou 
pack, email 

ntage o 

a s ou a 
@vnuem.com 
ve 

wes my- subscript'.. a ii. /mm /offer23.html 

ising opportunities in Music & Media or to request a media 

Tel: +44(0)20 7420 6005 Fax: +44 (0)20 7420 6177 
THE SISTER PUBLICATION TO BILLBOARD AND AIRPLAY MONITOR Billboard. vnu entertainment media 

www.americanradiohistory.com

www.americanradiohistory.com


seen one co packaging, seen them AL? 

CLICKPAK: the packaging r-evoLution. 

Pozzoli Ltd 
100 New Kings Road 
London, SW6 4LX, UK 

Tel. (44) 020 7384.3283 
Fax (44) 020 7384.3067 
E -mail: pozzoliltd @aol.com 

curious? Then give us a call 

Pozzoli SpA 
Via G. Di Vittorio, 11 

20065 Imago (Milano), Italy 
Tel. $39) 02 954341 
Fax (39) 02 95434240 
E -mail: mail @pozzolispa.com 
www.pozzolispa.com 

Pozzoli Deutschland GmbH 
Eschersheimer Landstr. 526 
D -60433 Frankfurt am Main 
Tel. (49) 069 53099.34 
fax (49) 069 53099.76 
E -mail: pozzoligmbh@t- online.de 
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"Benigni's genius in music" 

music itaty `Allegro con brio" 

Roberto Benigni 
The Oscar awarded artist and his passion for music. 

The unique, complete music collection by Roberto Benigni. 

The abum includes 15 original songs of the Benigni's entire career: from the very 

rare tune "L'Inno del Corpo Sciolto" to the amazing "Life is Beautiful" and to the 

last outstanding Sanremo Festival performance "Quanto t'ho Amato ". 

This is the best music evidence of Benigni's genius. 

Gabin 
Jazzy, cool, groovy: this is what a DJ and a bass player put 

together in an amazing album. Including the hit single "Doo uap, Doo uap, Doo uap ". 

From Rome to Paris, from New York to Casablanca, the sound ahead. 

Available worldwide on 

Head -office: Milan - Ph. +39.02.725351 - Fax +39.02.72535270 
info @virginmusic.it 

"The sound ahead" 
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Lilt ILL 
HMV Canada Hits Impasse With Warner Zomba Strikes New Deals 
Retail Giant's Purchases Of New Releases On Hold After Terms Stalemate While BMG Talks Continue BY LARRY LeBLANC 

TORONTO- Despite formidable 
Canadian sales of 600,000 units for 
Red Hot Chili Peppers' 1999 album, 
Califomication, HMV Canada looks 
unlikely to be racking the Warner 
act's follow -up album, By the Way, 
in any of its 98 stores here following 
the set's July 9 release. 

Effective June 1, HMV Canada ter- 
minated buys of all new titles from 
Warner Music Canada and restricted 
catalog purchases following a break- 
down in talks on terms. For several 
weeks, HMV Canada has been belated- 
ly negotiating its annual agreements 
with all five majors here. The retailer, 
which has a 21% share of the Canadi- 
an music market, was able to agree to 
new deals with both BMG Music Cana- 
da and EMI Music Canada; however, 
industry sources indicate that Sony 
Music Canada turned down HMV's 
proposals and that Universal Music 
Canada -which was the last to begin 
its negotiations -may do the same. 
Only Warner has been cut off by HMV. 

"BMG and EMI gave HMV what 
they wanted, but Warner said no," one 

industry source 
explains. "To 
send a message, 
HMV cut Warn- 
er off. If the la- 
bels give in to 
HMV, the music 
business as we 
know it will be 

forever changed. They want to keep 
[retail] prices where they are while 
making better margins." 

Warner Music Canada CEO /presi- 
dent Garry Newman declines to com- 
ment on the cut -off. When asked 
about the issue, HMV Canada VP of 
product Jonathan Rees replies, 
"That's between us and them." 

Another label source suggests, 
"The only one who loses in this situ- 
ation is HMV. Within a five -minute 
walk of [most] HMV stores, there's 
another music store. Fans will go to 
Sunrise Records or Music World to 
buy the Red Hot Chili Peppers." 

Tim Baker, buyer for Sunrise 
Records -which has 32 stores in 
Ontario- agrees. "HMV will be dis- 
appointing a lot of customers, who 
won't come back into their stores. 
And how long is HMV going to hold 
out? They know they'll miss out on 
the Red Hot Chili Peppers and the 
Austin Powers soundtrack, but for 
how long could they live without full 
catalog from Warner ?" 

HMV's North American operation 
launched in Canada in 1987, when 
it acquired the assets of Mister 
Sound and the Sherman Music 
chains. It started in Canada with 20 
stores and a 2.5% market share; 

HMV 

today, it is Canada's national music 
retail leader. HMV also has 12 U.S. 
stores, overseen from Canada. 

The current negotiations are the 
first to be conducted under the 
regime of Chris Walker, who was 
brought in to oversee umbrella oper- 
ation HMV North America on an 
interim basis following Peter Luck - 
hurst's resignation as president of 

HMV North America in January. The 
new management is moving toward 
a more centralized strategy for its 
decisions in buying and co- advertis- 
ing, taking away some of the flexibil- 
ity enjoyed by its stores' management. 

Although based in Toronto, Walk- 
er continues to act as managing 
director for HMV's Asia- Pacific oper- 
ation. After Walker's arrival here, two 
key HMV executives came from the 
retailer's U.K. operation: Rees, for- 
mer head of rock and pop, and -as 
HMV Canada VP of operations -Gary 
Warren, who had been Northern 
(U.K.) divisional manager. 

"I find it difficult to believe Sony will 
cave in," Baker says. "I must believe, if 
they do that, [Sony senior VP of sales] 
Don Oates will be ready to give other 
retailers the same deal." 

Ken Kozey, purchasing manager 
at Handleman of Canada, adds, "It's 
a make -or -break situation with Uni- 
versal [the Canadian market leader, 
with a 32% share]. HMV could do 
this to Warner because they aren't 
red hot." 

Oates and Universal Music Canada 
president/CEO Randy Lennox both 
declined to comment. 

Luckhurst's departure followed a 
year of executive shuffles at HMV 
North America. Sources indicated 
that his resignation was primarily 
over parent HMV Media Group's dis- 
satisfaction with its North American 
market results. 

Several industry figures have crit- 
icized what is seen as HMV's hard - 
nosed negotiating stance, given that 
Canada's music business has been 
locked in a sales slump for 30 months. 

Kozey says, "HMV's timing amazes 

me. They are struggling, but they 
are also in an industry that is suf- 
fering as well." 

Sources suggest that HMV seeks 
to replicate many of its U.K. strate- 
gies in Canada under the new agree- 
ments, including aggressively pric- 
ing and exposing new product; 
providing pricing, discounting, and 
advertising consistency throughout 
its stores; building stronger markets 
for its classical and jazz catalogs; and 
establishing markets for CD singles 
and EPs. BMG Music Canada presi- 
dent Lisa Zbitnew says, "Much of 
what they are doing is taking pro- 
grams that have worked in the U.K." 

EMI Music Canada president 
Deane Cameron says: "What's been 
explained to us is that labels will get 
the exposure promised when agree- 
ing to participate in national pro- 
motions. Everything is more defined 
and streamlined." 

To immediately spur sales, HMV 
Canada has inaugurated two pro- 
grams featuring in- store, media, and 
online advertising: HMV Exposed, 
which labels can specifically buy into 
for new artist releases, and HMV Rec- 
ommends, where the chain prioritizes 
certain titles by veterans in varied 
genres that are deemed appropriate 
for its customer profile. 

Rees explains, "We are trying to 
bring some consistency to the stores, 
so that when we tell customers 
through press ads or whatever that we 
think these titles are worth listening 
to, they can go into all of our stores 
and find those titles merchandised." 

Whatever the outcome of the nego- 
tiations, HMV Canada's competitors are 
already signaling they expect any favor- 
able terms given by major labels to be 
offered to them as well. Kozey says,' We 
are all waiting to see what happens." 

BY GORDON MASSON 
LONDON -While Bertelsmann chair - 
man/CEO Thomas Middelhoff locks 
horns with Zomba counterpart Clive 
Calder in the continuing talks regard- 
ing BMG's acquisition of Zomba (Bill- 
board, June 22), for the latter, at least, 
it seems as if it's business as usual. 

In the past few 
weeks, Zomba Inter- 
national Record Group 
has inked various deals 
covering Spain, Portu- 
gal, Germany, Austria, 
Norway, and Denmark, 
while a pact with EMI 
covering other territo- 
ries in Europe is ex- 
pected imminently. 

Meanwhile, other 
licensing and distribu- 
tion partners around 
the world are follow- 
ing the developments 
with interest, in the knowledge that 
should BMG's acquisition proceed, it 
will probably kill the likelihood of a 
contract renewal. 

Because of the impending takeover 
of Zomba by Bertelsmann for a reput- 
ed $2.8 billion, it is 
thought that a number 
of the deals Zomba is 
involved in may be 
short -term. Billboard 
understands, for example, that the 
extension of a licensing and distribu- 
tion deal with EMI for various inter- 
national territories will only be for 
one more year. The existing EMI/ 
Zomba deal dates back to 1996. The 
proposed extension to this deal, 
through EMI's Virgin affiliates, cov- 
ers parts of Continental and Eastern 
Europe, Latin America, Africa, and 

the Middle East. Neither company will 
comment on the deal, but Stuart 
Watson, managing director of Zomba 
International Record Group, and 
Emmanuel de Buretel, chairman/ 
CEO of EMI Recorded Music Conti- 
nental Europe, have been involved in 
negotiations for some time. 

Elsewhere, V2 is ex- 
tending an exclusive 
distribution agreement 
with Zomba's compa- 
nies in Germany and 
Austria. The two labels 
have also signed a li- 
censing deal in Spain 
and Portugal, under 
the terms of which 
Zomba Records Spain 
will be responsible for 
handling all marketing 
and promotional activ- 
ities for V2's artists in 
the region. No time 

frame has been given on either trans- 
action. V2 already has an ongoing 
licensing agreement with Zomba in 
Australia and New Zealand. 

V2 Music Group CEO Stephen 
Navin says: "We looked at all the 

options for Spain and 
Portugal, and Zomba 
particularly impressed 
us with their enthusi- 
asm and commitment 

to V2. We already have a strong rela- 
tionship with Zomba in Germany, 
where we have just agreed to extend 
our distribution agreement, and they 
have done a terrific job as our licens- 
ee in Australia and New Zealand." 

Zomba's Watson comments that 
the extension of the companies' co- 
operation "reflects the perfect fit 
between V2's wealth of artists and our 
own roster. While V2 is currently 
showing that it can score with pop as 
well as dance and rock, Zomba is 
broadening its A &R base to include 
R &B and rock, as well as pop." 

Zomba believes that V2's break- 
through artists- including Grandaddy, 
Brendon Benson, Mercury Rev, and 
Elbow -will provide a good fit with 
Zomba's newly established acts in 
Spain and Portugal, such as Groove 
Armada, Tool, and local artists Chenoa, 
Vanessa, and Las Hijas del Sol. 

Meanwhile, Jive/Zomba has folded 
its affiliates in Norway and Denmark. 
Effective July 1, the company's releas- 
es in those countries are licensed to 
EMI Recorded Music, Zomba's dis- 
tributor in Sweden and licensing 
partner in Finland. The terminations 
are part of a strategy to increase the 
business focus on Sweden, "includ- 
ing a likely entry into local A &R" 
there, according to Watson. 

Destiny Fulfilled. Columbia act Destiny's Child met up with senior Sony Music 
Europe (SME) execs during its recent sell -out shows at London's Wembley 
Arena to collect special awards marking combined album and single shipments 
to date of more than 8 million units in Europe. Pictured, from left, are SME 
president Paul Burger; Destiny's Child members Beyond Knowles, Michelle 
Williams, and Kelly Rowland; SME senior VP of marketing Julie Borchard; 
artist manager Matthew Knowles; and SME international marketing manager 
(Columbia) Penny Morgan. 

BILLBOARD JULY 6, 2002 www.billboard.com 47 

www.americanradiohistory.com

www.americanradiohistory.com


i 
1 A LITTLE LESS CONVERSATION 

ELVIS VS. JXL RCA 

STOP CRYING YOUR HEART OUT 
OASIS BIG BROTHER 

WHEN YOU LOOK AT ME 
CHRISTINA MILIAN OFF SOUL 

HOT IN HERRE 
NELLY UNIVERSAL 

7 I RAMP! THE LOGICAL SONG 
SCOOTER EDEL 

HERO 
CHAD KROEGER FEATURING JOSEY SCOTT ROA5RUNNERAJNIVERSAL 

ROLL ON/THIS IS HOW WE DO IT 
MIS -TEED TELSTAR 

LOVE AT FIRST SIGHT 
KYLIE MINOGUE PARLOPHONE 

WITHOUT ME 
EMINEM INTERSCOPE 

JUST A LITTLE 
LIBERTY V2 

.Po= Billboard® HITS OF THE WORL 

:4 

9 

10 

-11 

12 

14 

15 

-19 

2 

3 

114 

í6 
7 

8 

9 

JAPAN 

IDEMPA PUBLICATIONS INC.) 06/26/02 

SINGLES 

9 

4 

5 

3 

FEEL YOUR BREEZE/ONE 
V6 FEATURING SHOO IS.E.S.1 AVER TRAY 

ATSUKIKODO NO HATE 
BZ VERMILLION RECORDS 

ROCK STAR 
SOPHIA TOY'S FACTORY 

KOI NO MILEAGE 
RAG FAIR TOY'S FACTORY 

SHE SIDE STORY 
MG FAIR TOY'S FACTORY 

MUGEN 
PORNO GRAFFITTI SONY 

ANTHEM 2002 FIFA WORLD CUP OFFICIAL 
VANGELIS SONY 

AMAIRO NO KAMI NO OTOME 
HITOMI SHIMATANI AVEXTRAX 

WADATSUMI NO KI 
CHITOSE HAJIME EPIC 

MACHI /DEKIAI LOGIC 
TSUYOSHI DOMOTO JOHNNY S ENTERTAINMENT 

NEW 

NEW 

NEW 

SHIMA UTA 
THE BOOM SONY 

DRIVING ALL NIGHT 
DOUBLE FOR LIFE 

NATSUNOYA WA DANGER 
MELON KINENBI ZETIMA 

NATSU NO HIKARI 
GRAPEVINE PONY CANYON 

EVER AFTER 
MAYUMI SADA AVER TRAY 

UNITED KINGDOM 

3 N 

N 

(OFFICIAL UK CHARTS CO. ) 06/24/02 

SINGLES 

HOT MOVER SI 

DEADSTAR/IN YOUR WORLD 
MUSE MUSHROOM 

FULL MOON 
BRANDY ATLANTIC 

GET ME OFF 
BASEMENTJAXX FEATURING PEACHES XL RECORDINGS 

CAN'T TAKE MY EYES OFF YOU 
ANDY WILLIAMS & DENISE VAN OUTEN COLUMBIA 

GET FREE 
THE VINES HEAVENLY 

NEW 

HIKARU UTADA 
DEEP RIVER TOSHIBA/EMI 

GACKT 
MOON CROWN 

HITOMI SHIMATANI 
SHAMTI AVEXTRAX 

VARIOUS ARTISTS 
FINE A DATE WITH HAPPY NICE MUSIC FUN HOUSE/BMG 

MONGOL800 
MESSAGE HIGH WAVE 

KAZUMASA ODA 
JIKO BEST FUN HOUSE/BMG 

VARIOUS ARTISTS 
2002 FIFA WORLD CUP SONY 

THE BOOM 
OKINAWA WATASHINOSHIMA TOSHIBA/EMI 

FUMIYA FUJI) 
EQUAL SMEJ ASSOCIATED RECORDS 

TOKYO SKA PARADISE ORCHESTRA 
STOMPIN' ON DOWN BEAT ALLEY CUTTING EDGE 

ALBUMS 

EMINEM 
THE EMINEM SHOW INTERSCOPE 

SOPHIE ELLIS -BEXTOR 
READ MY LIPS POLYDOR 

QUEEN 
GREATEST HITS I. II & III PARLOPHONE 

PAPA ROACH 
LOVEHATETRAGEDY DREAMWORKS 

RONAN KEATING 
DESTINATION POLYDOR 

KYLIE MINOGUE 
FEVER PARLOPHONE 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

ENRIQUE IGLESIAS 
ESCAPE INTERSCOPE 

SQUEEZE 
THE BIG SQUEEZE THE VERY BEST OF UNIVERSAL TV 

NEW FOUND GLORY 
STICKS AND STONES MCA 

GERMANY 

3 

4 

5 

6 

7 

8 

9 

10 

11 

15 

16 

18 

23 

(MEDIA CONTROL) 06 /26/02 

SINGLES 

1 WITHOUT ME 
EMINEM INTERSCOPE 

2 UNDERNEATH YOUR CLOTHES 
SHAKIRA EPIC 

3 PERDONO 
TIZIANO FERRO EMI 

4 1.0.1.0. 
83 HANSA 

8 BEVOR DU GEHST 
XAVIER NAI000 SPV 

5 JUST MORE 
WONDERWALL WEA 

7 BECAUSE THE NIGHT 
JAN WAYNE EDEL 

MOONLIGHT SHADOW 
GROOVE COVERAGE UNIVERSAL 

6 SOMETHING ABOUT US 
NO ANGELS POLYDOR 

HOT IN HERRE 
NELLY UNIVERSAL 

NE aLOUD & PROUD 
BROOKLYN BOUNCE EPIC 

THIS IS MY TIME 
SASHA WEA 

LIVE IS LIFE 
HERMES HOUSE BAND & DJ OTZI POLYDOR 

KISS KISS 
HOLLY VALANCE LONDON 

A LITTLE LESS CONVERSATION 
ELVIS VS. JXL RCA 

19 

NE 

NE 

46 

2 

3 

6 

7 

4 

11 

9 

14 

8 

FRANC,. 

2 

3 

4 

5 

6 

7 

8 

9 

10 

14 

28 

29 

31 

32 

1 S N E P/ I FO P/T I TE-L IV E 106/25/02 

SINGLES 

UN ENFANT DE TOI 
MARLENE & PHIL BARNEY AVRE? /BMG 

STACH STACH 
BRATISLA BOYS MG INT /SONY 

J'Al DEMANDÉ LA LUNE 
INDOCHINEW COLUMBIA 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

LOVE DON'T LET ME GO 
DAVID GUETTA VIRGIN 

LIKE A PRAYER 
MAO HOUSE ULM 

TU TROUVERAS 
NATACHA ST PIER COLUMBIA 

WITHOUT ME 
EMINEM INTERSCOPE 

LEAP OF FAITH /JUSQU'AU BOUT 
DAVID CHARVET MERCURY 

HOLIDAY 
MADHOUSE ULM 

r _.-111111111111 
MURDER ON THE DANCEFLOOR 
SOPHIE ELLIS-BEXTOR POLYDOR 

PAS CELLE QUE TU CROIS 
LESLY MESS EGP 

54 J'AI TOUT IMAGINÉ 
SMAN ARIOLA 

76 SI FRAGILES 
JESSICA ISLAND 

COME BACK TO ME 
CUNNIE WILLIAMS ULM 

ALBUMS ALBUMS 

EMINEM 
THE EMINEM SHOW INTERSCOPE 

XAVIER NAIDOO 
ZWISCHENSPIEL ALLES FUR DEN HERRN SPV 

SHAKIRA 
LAUNDRY SERVICE EPIC 

KORN 
UNTOUCHABLES EPIC 

RONAN KEATING 
DESTINATION POLYDOR 

DAVID BOWIE 
HEATHEN COLUMBIA 

PINK 
MISSUNDAZTOOD ARISTA 

WONDERWALL 
WITCHCRAFT WEA 

TIZIANO FERRO 
ROSSO RELATIVO EMI 

MANOWAR 
WARRIORS OF THE WORLD NUCLEAR BLAST /EASAT WEST 

5 

6 

8 

9 

10 

2 

1 

4 

5 

3 

11 

8 

12 

30 

29 

PATRICK BRUEL 
ENTRE -DEUX RCA 

RENAUD 
BOUCAN D'ENFER VIRGIN 

EMINEM 
THE EMINEM SHOW INTERSCOP: 

INDOCHINE 
PARADIZE COLUMBIA 

DAVID BOWIE 
HEATHEN COLUMBIA 

DAVID GUETTA 
JUST A LITTLE MORE LOVE VIRGIN 

MOBY 
18 MUTE /LABELS 

CELINE DION 
A NEW DAY HAS COME COLUMBIA 

SOUNDTRACK 
LE FABULEUX DESTIN D "AMELIE POULAIN LABELSNIRGIN 

L5 
L5 MERCURY 

CANADA AUSTRALIA ITALY 

ISOUNDSCANI 07/06/02 

SINGLES 

HOT IN HERRE 
NELLY FO' REELNNIVERSAL 

HERO 
CHAO KRUEGER FEATURING JOSFY SCOTT COLUMBIAROAORUNNERNNIVERSAL 

THE HINDU TIMES 
OASIS EPIC /SONY 

THE GREATEST VIEW 
SILVERCHAIR ATLANTIC/WARNER 

LOVE AT FIRST SIGHT 
KYLIE MINOGUE PARLOPHONE/EMI 

WITHOUT ME 
EMINEM WEB /AFTERMATHANTERSCOPENNIVERSAL 

HEAVEN 
DJ SAMMY & YANOU FEATURING DO ISBABEP INTERNATIONAL 

CANADIAN MAN: HOCKEY 
PAUL BRANDT BRANBMG 

GIRLFRIEND 
'N SYNC FEATURING NELLY JIVEBMG 

SOUL BREAKING 
THE TEA PARTY EMI 

HOT MOVER SINGLES 

ONLY TIME 
ENYA REPRISE /WARNER 

CLOSER 
NINE INCH NAILS NOTHINGANTERSCOPE/DNIVERSAL 

UNDERNEATH YOUR CLOTHES 
SHAKIRA EPIC/SONY 

ALWAYS ON TIME 
JA RULE FEATURING ASHANTI MURDER INC.BEF JAM/UNIVERSAL 

PRECIOUS ILLUSIONS 
AIANIS MORISSETTE MAVERICK/WARNER 

ALBUMS 

EMINEM 
THE EMINEM SHOW WEB /AFTERMATH/INTERSCOPEBNIVERSAL 

OUR LADY PEACE 
GRAVITY COLUMBIA/SONY 

AVRIL LAVIGNE 
LET GO NETTWERK/ARISTABMG 

THE TRAGICALLY HIP 
IN VIOLET LIGHT MCA/UNIVERSAL 

PAPA ROACH 
LOVEHATETRAGEDY DREAMWORKSANTERSCOPEAINIVERSAI 

SHAKIRA 
LAUNDRY SERVICE EPIC /SONY 

KORN 
UNTOUCHABLES IMMORTAL/EPIC /SONY 

NICKELBACK 
SILVER SIDE UP EMI 

SOUNDTRACK 
SPIDER -MAN ROADRUNNER/COLUMBIATDJMG /CRC 

PINK 
NiSSUNDAZTOOD ARISTABMG 

1 = 

2 2 

3 NDry 
; 

` 4 NEW 

3 

5 NEW 

f7 

=8 

9 

d:,'0 i 

5"E/ 07/06102 

SINGLES 

VIVA EL AMOR 
LOONA VALE/UNIVERSAL 

ASEREJE 
LAS KETCHUP COLUMBIA/SONY 

CORRIENTES CIRCULARES EN EL TIEMPO 
LOS PLANETAS RCABMG 

GELATINA 
NIETOS DEL FUTURO BIT MUSIC 

A LITTLE LESS CONVERSATION 
ELVIS PRESLEY RCABMG 

STOP CRYING YOUR HEART OUT 
OASIS COLUMBIA 

DON'T SAY GOODBYE 
PAULINA RUBIO MUXXICNNIVERSAL 

CHAYANNE 
TORERO COLUMBIA/SONY 

LOVE AT FIRST SIGHT 
KYLIE MINOGUE EMI ODEON 

WITHOUT ME 
EMINEM POLVDORBNIVERSAI 

HOT MOVER 51N61ES 
-- - 

VITORINO 
KING AFRICA VS. LOS DEL RIO VALE MUSIC 

HAPPY ENDING 
EX ZERO RECORDS 

ALBUMS 

DAVID BISBAL 
CORAZON LATINO VALE MUSIC 

BUSTAMANTE 
BUSTAMANTE VALE MUSIC 

ALEX UBAGO 
QUEPIDES TU7 DRO/WARNER 

MANU TENORIO 
MANU TENORIO PEP'S RECORDSNALE 

FORMULA ABIERTA 
AUN HAY MAS VALE MUSIC 

CHENOA 
CHENOA VALE /ZOMBA 

LAS KETCHUP 
HIJAS DELTOMATE COLUMBIA/SHAKETOWN 

MIKE OLDFIELD 
TRES LUNAS WARNER 

GISELA 
PARTE DE MI VALE/UNIVERSAL 

ROSA 
ROSA RCABMG/VALE MUSIC 

.. (ARIA / 06/24/02 S g 

SINGLES 

(FIM006/24/02 

SINGLES 

STOP CRYING YOUR HEART OUT 
OASIS EPIC 

MOI ... LOLITA 
ALIZEE POLYDOR 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

WHEREVER YOU WILL GO 
THE CALLING RCA 

WITHOUT ME 
EMINEM INTERSCOPE 

LE VENT NOUS PORTERA 
NOIR DESIR BARCLAY 

DON'T LET ME GET ME 
PINK ARISTA 

SEI SOLO TU 
NEK WEA 

KISS KISS 
HOLLY VALANCE LONDON 

LOVE AT FIRST SIGHT 
KYLIEMINOGUE PARLOPHONE 

HQT'MOVERSÌNGL.E5 

COSA RESTERA' (IN A SONG) 
EIFFEL 65 UNIVERSAL STRATEGIC: MARKETING 

WE RULE THE DANZA 
PREZIOSO FEATURING MARVIN 'IME 

DOVE (I'LL BE LOVING YOU) 
MOONY CGD 

OTHERWISE 
MORCHEEBA EAST WEST 

I'M A WOMAN 
A I F AT RIN L TN IPL /0 GI 

NEW A LITTLE LESS CONVERSATION 1 NEW 
- ELVIS VS. JXL RCA 

1 WITHOUT ME 2 2 
EMINEM INTERSCOPE 

2 KISS KISS 3 4 
HOLLY VALANCE LONDON 

3 UNDERNEATH YOUR CLOTHES 4 1 

SHAKIRA EPIC 

6 HOT IN HERRE 5 3 
NELLY UNIVERSAL 

4 IF TOMORROW NEVER COMES 6 7 
RONAN KEATING POLYDOR 

NEW I NEED A GIRL (PART 1) 7 6 
P. DIODE FEATURING USHER & LOON BAD BOY / ARISTA 

5 LOVE AT FIRST SIGHT 8 5 
KYLIE MINOGUE FESTIVAL 

10 FOOLISH 9 NEW 
ASHANTI DEF JAM 

15 A THOUSAND MILES 10 8 
VANESSA CARLTON A &M 

1 

2 2 

3 3 

4 6 

5 5 

6 4 

7 7 

8 8 

9 RE 

10 RE 

HOT MOVER' SINGLES 

19 NEW BLACK SUITS COMIN' (NOD YA HEAD) 13 19 
WILL SMITH FEATURING TRA -KNOX COLUMBIA 

21 NEW FALL FOR YOU 21 NEW 
THE WHITLAMS WEA 

22 27 HANDS CLEAN 22 33 
ALANIS MORISSETTE MAVERICK/WARNER 

28 NEW JUST A LITTLE 24 36 
! LIBERTYO 

30 35 NO MORE DRAMA 27 N -° 
MARY J. BEIGE MCA 

12 17 

14 24 

16 26 

19 

20 28 

1 1 

2 NEW 

3 4 

4 2 

s NEW 

6 5 

7 3 

8 HE 

9 8 

10 10 

' 3 NEW 

20 NEW 

o-,.1 1 

°2 . 2 

3 7 

"'4 i 4 

°5 3 

.6 6 

7 

; 9 

" ` 10 

. }0 ' 8 
j.- 

1 

3 

4 

5 

5 7 

6 2 

.. 7 6 

18 

10 

11 

ALBUMS 

EMINEM 1 

THE EMINEM SHOW INTERSCOPE 

SHAKIRA 2 
LAUNDRY SERVICE EPIC 

RONAN KEATING 3 
DESTINATION POLYDOR 

GRINSPOON 4 
NEW DETENTION GRUDNNIVERSAL 

KYLIE MINOGUE 5 
FEVER FESTIVAL 

KORN 6 
UNTOUCHABLES EPIC 

MOBY 7 
18 MUTE 

SOUNDTRACK 8 
I AM SAM V2 

CELINE DION 9 
A NEW DAY HAS COME EPIC 

SOUNDTRACK 10 
THE SECRET LIFE OF US VOL 2 LIBERATION/WARNER 

i 

2 

4 

3 

5 

8 

10 

7 

12 

6 

ALBUMS 

EMINEM 
THE EMINEM SHOW INTERSCOPE 

LIGABUE 
FUORI COME VA? WEA 

MANGO 
DISINCANTO WEA 

KORN 
UNTOUCHABLES EPIC 

NEK 
LE COSE DA DIFENDERE WEA 

SHAKIRA 
LAUNDRY SERVICE EPIC 

UMBERTO TOZZI 
THE BEST OF UMBERTO TOZZI WEA 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE'EMI 

TIZIANO FERRO 
ROSSO RELATIVO EMI 

DAVID BOWIE 
HEATHEN COLUMBIA 

Hits of the World is compiled at Billboard /London. NEW = New Entry RE = Re -Entry 

48 www.billboard.com BILLBOARD JULY 6, 2002 

www.americanradiohistory.com

www.americanradiohistory.com


Music 
Media 

EUROCHART 

Eurocharts are compiled by Music 
& Media from the national singles 
and album sales charts of 18 Euro- 
pean countries. 

( MUSIC & MEDIAI 06/26/02 

2 

4 

3 

5 

7 

93 

25 

36 

39 

35 

38 

WITHOUT ME 
EMINEM INTERSCOPE 

A LITTLE LESS CONVERSATION 
ELVIS VS. JXL RCA 

UNDERNEATH YOUR CLONES 
SHAKIRA EPIC/COLUMBIA 

PERDONO 
TIZIANO FERRO EMI 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

UN ENFANT DE TOI 
MARLENE & PHIL BARNEY AVREP 

STACH STACH 
BRATISLA BOYS M6 INTJSONY 

HOT IN HERRE 
BELLY UNIVERSAL 

STOP CRYING YOUR HEART OUT 
OASIS BIG BROTHER/SONY 

WHEN YOU LOOK AT ME 
CHRISTINA MILIAN DEF SOUL 

LOVE DON'T LET ME GO 
DAVID GUETTA VIRGIN 

LEAP OF FAITH/JUSQU'AU BOUT 
DAVID CHARVET MERCURY 

KISS KISS 
HOLLY VALANCE LONDON 

RAMP! 
THE LOGICAL SONG EDEL 

BEVOR DU GEHST 
XAVIER NAID00 NAI000 RECORDS /SPY 

EMINEM 
THE EMINEM SHOW INTERSCOPE 

KORN 
UNTOUCHABLES EPIC 

LAUNDRY EPIC/COLUMBIA 

DAVID BOWIE 
HEATHEN COLUMBIA 

RONAN KEATING 
DESTINATION POLYDOR 

MOBY 
18 MUTE 

SOPHIE ELLIS -BEXTOR 
READ MY UPS POLYDOR 

PAPA ROACH 
LOVEHATETRAGEDY DREAMWORKS 

CELINE DION 
A NEW DAY HAS COME COLUMBIA/EPIC 

PINK 
M!SSUNDAZT00D ARISTA 

r.4.4.41!).4vt-t 

THE NETHERLANDS 

Y 
33 (STICHTING MEGA TOP 10010624/02 

SINGLES 
7 A LITTLE LESS CONVERSATION 

ELVIS VS. JXL RCA 

5 UNDERNEATH YOUR CLOTHES 
SHAKIRA EPIC 

1 WITHOUT ME 
EMINEM INTERSCOPE 

4 DESENCHANTÉE 
d KATE RYAN ANTLER- SUBWAY/EMI 

2 DANSPLAAT 
BRAINPOWER PIAS 

ALBUMS 
j 1 EMINEM 

THE EMINEM SHOW INTERSCOPE 

3 MARCO BORSATO 
ONDERWEG POLYDOR 

2 SHAKIRA 
LAUNDRY SERVICE EPIC 

6 BLOF 
BLAUWE ROIS EMI 

7 HANS TEEUWEN 
DAT DAN WEER WEL CNR/ROADOUNNER 

SWEDEN 

,t._. i 
1 

3 

4 

7 

1 

3 

2 

5 

(Gin 06/20/02 

SINGLES 
VI SKA TILL VM! 
MAGNUS UGGLA COLUMBIA 

WITHOUT ME 
EMINEM INTERSCOPE 

UNDERNEATH YOUR CLONES 
SHAKIRA EPIC 

IF TOMORROW NEVER COMES 
RONAN KEATING POLYDOR 

DON'T LET ME GET ME 
PINK ARISTA 

ALBUMS 
MAGNUS UGGLA 
KLASSISKA MUSTERVERK COLUMBIA 

THE REAL GROUP & ERIC ERICSON 
STAMNING VIRGIN 

EMINEM 
THE EMINEM SHOW INTERSCOPE 

TOMAS LEDIN 
HELA VAGEN ANDERSON/WARNER 

KENT 
RAPEN A AMMUNITION RCA 

SWITZERLAND 

(MEDIA CONTROL SWITZERLAND) 06/2902 

SINGLES 
1 

3 

2 

6 

13 

WITHOUT ME 
EMINEM INTERSCOPE 

UNDERNEATH YOUR CLOTHES 
SHAKIRA EPIC 

WHAT'S LUV? 
FAT JOE FEATURING ASHANTI ATLANTIC 

XDONO 
TIZIANO FERRO EMI 

A LITTLE LESS CONVERSATION 
ELVIS VS. JXL RCA 

ALBUMS 
2 

3 

1 

8 

EMINEM 
THE EMINEM SHOW INTERSCOPE 

PATRICK BRUEL 
ENTRE -DEUX RCA 

RENAUD 
BOUCAN D'ENFER VIRGIN 

PAPA ROACH 
LOVEHATETRAGEDY DREAMWORKS 

SHAKIRA 
LAUNDRY SERVICE EPIC 

COMMON 

A weekly scorecard of albums simultaneously 
in three or more leading 

Repertoire owner: B: BMG, E. EMI, I: Independent, 

CURRENCY 

top 10 chart status 
markets. 

Sony, LP Universal, W. Warner 

attaining 
world 

S: 

ARTIST 
USA JPN UK GER FRA CAN SPN AUS ITA NTH 

DAVID BO 
-Ieathen Is) 

1 

3 

10 

1 

5 

6 

1 

5 

4 

7 

3 

5 

8 

3 1 

7 

10 

6 

9 

1 

3 

6 

2 

10 

1 

4 

6 

9 

1 

7 

3 

CEUNpE DION 
ou iS 

EMINEM 
The Emmert' Show (U) 

RONAN KEATING 
Jestlnation /UI 

KORN 
Jntouchables (S) 

PINK 
vl!ssundaztood (B 

SHAKIRA 
_sundry Service (S) 

IF NL 

IRMa [IlART MAC, %1,I 07 

SINGLES 
LITTLE LESS CONVERSATION 

ELVIS VS. JXL RCA 

RAMP! THE LOGICAL SONG 
SCOOTER EDEL 

HERO 

IA 

ONOHVEG tVATUINGJOSEYSWTI AOADR ERUPWE1SRL 

WITHOUT ME 
EMINEM INTERSCOPE 

JUST A LITTLE 
UBERTYS VS 

ALBUMS 
1 EMINEM 

THE EMINEM SHOW INTERSCOPE 

3 ENRIQUE IGLESIAS 
ESCAPE INTERSCOPE 

2 KORN 
UNTOUCHABLES EPIC 

PAPA ROACH 
LOVEHATETRAGEDY DREAMWORKS 

1 DIDO 
NO ANGEL CHEEKY /ARISTA 

AUSTRIA 

3 (AUSTRIAN IFPI /AUSTRIA TOP 40106/2502 

SINGLES 

WITHOUT ME 
EMINEM INTERSCOPE 

UNDERNEATH YOUR CLOTHES 
SHAKIRA EPIC 

PERDONO 
TIZIANO FERRO EMI 

A LITTLE LESS CONVERSATION 
ELVIS VS. JXL RCA 

JUST MORE 
WONDERWALL WEA 

ALBUMS 
EMINEM 
THE EMINEM SHOW INTERSCOPE 

KORN 
UNTOUCHABLES EPIC 

SEER 
JUNISCHEE COLUMBIA 

SHAKIRA 
LAUNDRY SERVICE EPIC 

DAVID BOWIE 
HEATHEN COLUMBIA 

2 

7 

1 

1 

2 

5 

11 

3 

IPROMUVII Ob 26/02 

UNDERNEATH YOUR CLOTHES 
SHAKIRA EPIC 

WITHOUT ME 
EMINEM INTERSCOPE 

A LITTLE LESS CONVERSATION 
ELVIS VS. JXL RCA 

DANCE WITH ME 
112 ARISTA 

IF TOMORROW NEVER COMES 
RONAN KEATING POLYDOR 

MARCO BORSATO 
ONDERWEG POLYDOR 

EMINEM 
THE EMINEM SHOW INTERSCOPE 

KORN 
UNTOUCHABLES EPIC 

SAMSON & GERT 
OH LA LA LA! IS & G 12) STUDIO 100/UNIVERSAL 

MOBY 
18 MUTE/PIAS 

æaát..ASIA 

(RIM) 06' 24/02 

ALBUMS 
2 

7 

SHEILA ON 7 
07 DES SONY 

SITI NURHALIZA 
SANGGAR MUSTIKA SUWAH 

8 VARIOUS ARTISTS 
POP NSR 

14 VARIOUS ARTISTS 
JUNJUNGAN MULTA 3 WEA 

5 ELLA 
POTERI ROCK WEA 

3 VARIOUS ARTISTS 
MEGAHITS 11 EMI 

4 LINKIN PARK 
HYBRID THEORY (SE ASIA REPACKAGEOI WARNER BROS. 

111 SPIDER 
ALADIN NAR 

6 SUN YAN ZI 
LEAVE WEA 

KRU 
KRUJAAN EMI 

Music Pulse,. 
MOSCOW TRIP: Trip -hop trio Morchee- 
ba chose Moscow to launch its fourth 
album and forthcoming world tour 
when it performed at the city's Acade- 
mic Drama Theater June 15. The U.K. - 
based group, which has enjoyed inter- 
national success with such albums as 
Big Calm and Fragments of Freedom, 
releases Charango (EastWest) July 1. 

Yet many Russian fans at the concert 
already knew the new material, as the 
album has for some weeks been avail- 
able in a pirated version retailing on 
the street for 40 rubles ($1.27). "Our 
record company doesn't sell many 
records in Russia. We make music for 
people to listen to, so if they are lis- 
tening, that's terrific, the band's Paul 
Godfrey tells Billboard. "Although it 
does help if we get paid." Although the 
Russian record industry is struggling 
to survive because of endemic piracy, 
the live scene in Moscow is thriving 
and growing rapidly. "In June alone 
we've had Manu Chao, A -ha, Al Jar - 
reau, Rammstein, Joe Cocker, 
Garbage, Ozzy Osbourne, and Mor- 
cheeba all scheduled to play here," a 
spokeswoman for top Moscow agency 
Melnitsa reports. Morcheeba's world 
tour during the next 18 months will 
take the band to Europe, North Amer- 
ica, Australasia, Japan, and China. 

NIGEL WIWAMSON 

A -HA! THAT'S HOW: After some 20 
years on the music scene, Norwegian 
pop trio A -ha is seeking to share with 

up- and -coming talent the group's 
professional experience. Through 
their company A -ha Network, band 
members Morten Harket, Magne 
Furuholmen, and Paul Waaktaar- 
Savoy are looking to create a busi- 
ness helping new artists avoid the pit- 
falls of the music industry. After 
A -ha's June 8 concert at Ullevaal Sta- 
dium in Oslo, Furuholmen told Bill- 
board: "After all the years of dealing 
with managers and labels, we're in 
possession of a lot of knowledge, 
which can benefit other artists." A -ha 
is touring Europe in support of its 
current album, Lifelines (WEA). 

KAI R. LOFTHUS 

GYPSY STORIES: The live premiere of 
Goran Bregovic's new CD, Stories 

From Weddings and Funerals, was 
held June 21 in the Yugoslavian city 
of Vrsac. Bregovic, the Balkans' 
biggest star -who is signed to Uni- 
versal for much of the rest of the 
world -employs several guests on the 
album, including Serbian Gypsy 
singer Saban Bajramovic. In the 
Balkans, the album is released by 
Belgrade -based newcomer Music Star 
Production. Bregovic and his Wedding 
and Funeral Orchestra also recently 
performed another new work in Paris 
called "My Heart Became Tolerant." 
The work seeks to reconcile Christian, 
Muslim, and Jewish communities and 
features Arabic singers, a Russian 
Orthodox choir from Moscow, and a 
women's polyphonic vocal group 
from Bulgaria. PETAR JANJATOVIC 

OUTLANDISH OPPORTUNITY: Danish 
hip -hoppers Outlandish hope that 
recent dates supporting Busta 
Rhymes on his European tour have 
set them up nicely for the release of 
the group's second album in Septem- 
ber. Outlandish was booked after 
someone at Clive Davis' J Records 
heard the trio's 2000 debut, Outland 
Official, which won a Danish Music 
Award. "We saw the dates as a unique 
chance before the new album," BMG 
Denmark product manager Torben 
Johansen says. "The band has had 
some international recognition in the 
past two years, and we viewed the 
opportunity as a teaser for the upcom- 
ing record and a door -opener for deals 
in other territories. The crowd went 
particularly crazy in Germany." 
Outlandish's new material marries 
hard -hitting lyrics about the plight of 
immigrants in Denmark to various 
ethnic- flavored musical styles. 

CHARLES FERRO 

ALL THE BEST: Marking his 30th 
anniversary as a recording artist, 
Tomas Ledin's new album, Hela 
Vagen (All the Way), on Anderson 
Records, is destined to be one of the 
biggest albums of the year in Sweden. 
"I have recorded some 20 albums, and 
I must always say I think I've done the 
best album so far," he says. "But I real- 
ly think this album contains some of 
the best songs I've written in many 
years." Ledin first recorded in 1972, 
but it is his '90s albums and his relent- 
less touring that have made him a leg- 
end at home. His 2001 hit collection, 
Festen Har Börjat (The Party Has 
Begun), sold 260,000 copies, reaching 
triple -platinum and outselling the No. 
2 album of the year by 100,000 units. 
The new album will be accompanied 
by an extensive summer tour. `With 
the last studio album, I tried to reach 
out and try some other moods and 
sounds, and we were looking out- 
ward," Ledin says. ̀ nth this album, I 
had another attitude, to look inside. 
It's a more personal album." 

JEFFREY DE HART 

BILLBOARD JULY 6, 2002 www.billboard.cortt 49 

www.americanradiohistory.com

www.americanradiohistory.com


Oz Originals Lose Out In Court Case 
Guitarist Housden Gets To Keep Little River Band Name 

BY CHRISTIE ELIEZER 
MELBOURNE, Australia -Three orig- 
inal members of '70s/'80s Australian 
hitmakers Little River Band (LRB) - 
singer Glenn Shorrock and guitarists 
"Beeb Birtles" (Gerard Bertelkamp) 
and Graehame Goble -have lost their 
bid to tour under the name. 

The Federal Court in Melbourne 
ruled June 12 that the act's name is 
now owned exclusively by Steve 
Housden, who joined as guitarist six 
years after the band formed in 1975. 
The original LRB toured North Amer- 
ica 13 times between 1976 and 1983 
and scored more than six U.S. top 10 
singles for EMI's Harvest and Capitol 
imprints -most notably "Reminisc- 
ing," which peaked at No. 3 on The 
Billboard Hot 100 in May 1978. 

Shorrock exited the lineup in 
February 1982, Birtles in October 
1983, and Goble in 1991. Housden 
has continued touring, primarily in 
the U.S., as LRB, with a lineup that 
includes bassist Wayne Nelson, who 
joined in 1980. 

In February, Goble, Shorrock, and 
Birtles decided to re -form as the Orig- 

inal Little River Band. Housden initi- 
ated action to stop their use of the 
name, claiming it would "damage" the 
reputation of his lineup. According to 

documents tendered by Housden in 
court, his version of the LRB earned 
$2.5 Australian ($1.4 million) from 
touring in 2001. 

Shorrock, Birtles, and Goble were 
claiming rights to the name as 
founder members and writers of its 
hits, but Housden produced a letter 

signed by Goble in the early '90s that 
transferred the trademark to LRB's 
trading company, We Two Pty Ltd., 
which at that stage only listed 
Housden as a director. 

Although the Housden -led LRB 
has a low profile in Australia, the 
court found its operation of a Web site 
constituted usage globally. Under the 
new settlement, Goble, Shorrock, and 
Birtles cannot use the name or logo 
but can "refer to the reality" that they 
were in the original lineup. Nashville - 
based Birtles says, "We can advertise 
that we were the founding members." 

The three will perform as Goble, 
Shorrock & Birtles in Australia, 
where they intend to tour through 
September and October and plan to 
release a live album recorded earli- 
er this year. A new studio album is 
also scheduled, and the trio will tour 
the U.S. in 2003. "There is still a big 
following for our kind of music," 
Birtles says, "in the wake of `heritage 
rock' and with baby boomers look- 
ing for new music in our style." 

Housden could not be reached 
for comment. 

High-Profile Departure At Sony 
Confirms Asian Market Woes 

BY WINNIE CHUNG 

HONG KONG -The ongoing diffi- 
culties of the music market in the 
Far East are illustrated by the words 
of departing Sony Music Asia mar- 
keting VP Andy Yavasis, who des- 
cribes himself as "a luxury the com- 
pany can no longer afford." 

Yavasis would have had 18 months 
left on his contract after his June 30 
departure; he was on an expatriate 
package, which meant he received a 
significantly higher salary than local- 
ly hired staff, as well as a housing 
allowance. He had been based in 
Hong Kong since Sony Music Asia 
moved its regional headquarters 
here in 1995. 

New Zealander Yavasis joined 
Sony Music Asia as marketing VP in 
1993, when the label first set up a 
regional office in Singapore. Before 
that, he had served at BMG Inter- 
national in Hong Kong as VP of 
strategic marketing for one year, 
after having been at CBS /Sony Aus- 
tralia for 15 years. 

Although he insists that Sony has 
been "magnanimous in the way they 
have approached this whole matter," 
Yavasis notes, "The market has been 
on a downward spiral for at least two 
years now. I've obviously become a 
luxury they can no longer afford." 

In the Asian region, Yavasis 
worked on the successful breaking 
of such Sony pop and crossover 
acts as Savage Garden, Ricky Mar- 
tin, Anggun, Jennifer Lopez, and 
Mandy Moore. 

Industry figures around the 
region have expressed surprise at 
Yavasis' departure. "He's a very 
professional guy and highly re- 
spected by everyone who has 
worked with him," says Michael 
Hosking, managing director of 
Manila, Philippines -based concert 
promoter Midas Promotions. "The 
music industry is certainly worse 
off for his departure." 

Ruuben van den Heuvel, VP of 
music, talent, and artist relations 

at Hong Kong -based music broad- 
caster Channel V, notes: "Andy has 
always been the driving force in 
our relationship with Sony Music. 
He was there at the start and 
always championed our cause." 

It is not known whether Sony 
Music Asia will fill Yavasis' position 
with a local candidate. Sony Music 
Asia president Richard Denekamp 
says he is reviewing his options. 
Yavasis has not yet confirmed his 
own future plans. 

RECORD COMPANIES: Carol Wright 
has been named VP of international 
marketing for Decca Music Group in 
London. Wright was a con- 
sultant for Latin Internet 
portal Yupi /MSN and for 
digital -music subscription 
platform MusicNet. 

Dominic Fyfe is named 
executive producer of A &R at 
Decca Music Group in Lon- 
don. He was head of A &R/chief 
recording producer at classical 
indie Nimbus Records. 

Elias Siahamis is named finance 
director of Universal Music Greece in 
Athens. He was finance director of Sony 
Music Greece. 

ATV Music Publishing Nordic in Stock- 
holm. He was local A &R manager of V2 

Music Scandinavia. 

MUSIC PUBLISHING: Patrik Sventelius 
is named managing director of Sony/ 

RELATED FIELDS: Jeremy Sil- 
ver is named managing direc- 
tor of Cambridge_, 1T.K. -bated 
music composition technolo- 
gy company Sibelius Soft- 
ware. He was executive VP of 
San Francisco -based Internet 
music firm Uplister. 

MUSIC RETAILING: Helen 
Gourley is promoted to Internet man- 
ager of HMV U.K. in London. She was 
Internet buyer. 

Gary Coller is promoted to e- 
commerce development manager of 
HMV U.K. He was e- commerce infor- 
mation technology manager. 

NEWSLINE... 
Thirty-five years after the release of the Beatles' Sgt. Pepper's Lonely 
Hearts Club Band, the men who produced the album and its landmark 
cover art are being honored by global authors' rights body CISAC. Pro- 
ducer George Martin and artist Peter Blake are among the five recipi- 
ents of CISAC Gold Medals, which honor "outstanding creators and their 
work in the field of rights protection across all artistic genres." The 
medals will be presented Sept. 22 at London's Grosvenor House Hotel, 
during the opening gala banquet of the 2002 CISAC World Congress. At 
each congress, the medals are the gift of the host nation; one choice has 
been made by each copyright society in the U.K. and Ireland. The other 
honorees are Maureen Duffy, lifetime president of the (literary) Authors 
Licensing and Collecting Society; film director John Boorman; and vet- 
eran Irish act the Chieftains. The congress begins Sept. 23 at the Queen 
Elizabeth II Conference Centre. TOM FERGUSON 

Universal Music International's Japanese subsidiary, Universal Music 
K.K. (UMKK), has moved into a glittering new home in the heart of 
Tokyo. UMKK's new head -office building, located in the upscale Aoya- 
ma district, brings under one roof departments and affiliated compa- 
nies that until now have been scattered over eight separate locations. 
The company began operations in its new premises June 17. UMKK 
president Kei Ishizaka says, "We are proud to say that this is a truly 
appropriate location for an entertainment business such as ours." 

STEVE McCLURE 

Universal Music France has launched a new Paris -based label, AZ, which 
will handle international repertoire from Polydor U.K. and Universal 
Island U.K., alongside national repertoire from the Baxter and Island 
France labels. AZ will also be the French label for all new artists signed 
to Universal Music companies outside the U.S. and the U.K. Operational 
from July 1, AZ will have 16 staffers, including all current Island France 
employees, and will be headed by newly appointed managing director 
Valéry Zeitoun, reporting to Universal Music France president/CEO Pas- 
cal Negre. Zeitoun was previously director of promotion and marketing 
for Polydor France. TOM FERGUSON 

U.K. music -industry trade associations have launched a "mentoring" pro- 
gram backed by the government's Department of Trade and Industry. 
The Music Industry Mentoring Scheme is headed by Chris Wright, 
chairman of the Chrysalis Group. Following the success of a pilot pro- 
gram organized by labels body the Assn. of Independent Music (AIM), 
three other groups -the Music Managers Forum, the Assn. of Profes- 
sional Recording Services, and the Music Producers Guild -have been 
collaborating with AIM to launch the industry -wide initiative. The 
objective is to use the skills and experience of top industry executives 
to support and guide developing individuals and companies. Telstar 
managing director Jeremy Marsh, BMG Music U.K. commercial direc- 
tor Brian Hopkins, and Mute Records chairman Daniel Miller are 
among 50 execs who have been trained in mentoring techniques. 

GORDON MASSON 

Jon Webster, a former managing director of Vir 
gin Records U.K., is joining London creative 
communications firm Clinic in a consultancy 
role. Webster's 27 -year association with Vir- 
gin- latterly as a consultant -ended in late 
2001. Clinic, whose clients include satellite 
broadcaster BSkyB, Virgin, UGC Cinemas, Sony, 
and Orange, was formed in 1983. "I've been 
looking for a new challenge since leaving Virgin 
and have always admired the talents of the team 
at Clinic," Webster says, "With its stability of 
personnel and friendly, creative atmosphere, it reminds me of the hey- 
day of the Virgin label." Clinic operates as a consultancy, mainly in 
entertainment and media. TOM FERGUSON 

Sony Music Italy has restructured its operations, bringing together the 
previously separate marketing and A &R functions for its three labels, 
Epic, Columbia, and S4. Under the new structure, Epic's international 
marketing manager, Marco Borasi, becomes senior director of market- 
ing for the whole group, and Epic's artistic director Rudy Zerbi becomes 
senior director of A &R. They report to newly appointed Sony Music Italy 
VP Massimo Bonelli, who was previously managing director of Epic. 
Bonelli reports to Sony Music Italy president Franco Cabrini. 

MARK WORDEN 

50 www.billboard.com BILLBOARD JULY 6, 2002 

www.americanradiohistory.com

www.americanradiohistory.com


Spellemannprisen In Doubt 
NRK Reluctant To Co- Finance Norwegian Awards Show 

BY KAI R. LOF-THUS 

OSLO -The Norwegian record in- 
dustry is evaluating the future of its 
annual awards ceremony Spelleman- 
nprisen in the face of 
public broadcaster 
NRK's reluctance to co- 
finance the show with 
the Norwegian affiliate 
of the International 
Federation of the 
Phonographic Industry 
(IFPI) and local indie 
labels' association 
FONO. 

In a recent letter to 
the Spellemannprisen 
organizers, the broad- 
caster said that it pre- 
fers its involvement 
with the event- tradi- 
tionally held in Febru- 

to a revamp of Spellemannprisen, 
which for 30 years has honored the cre- 
ative accomplishments of Norwegian 
artists and composers. 

In a letter respond- 

`Spellemann- 
prisen became a 
bit too expensive 
for NRK, maybe 

as a result of 
their internal 

invoicing 
procedures.' 
-INDUSTRY SOURCE 

ary-to be based on a simple "trans- 
mission model" rather than a 
"co- production model." Industry 
sources suggest the situation may lead 

Toshiba -EMI's 
Utada Brightens 

Sales Gloom 
BY STEVE McCLURE 
TOKYO- Toshiba -EMI superstar 
Utada Hikaru has given the ailing 
Japanese music industry a rare 
piece of good news. 

Utada, 19, has become the first 
Japanese recording artist to score 
first -week over -the -counter sales 
of 2 million units here with three 
consecutive albums, according to 
data collected by trade publica- 
tion Oricon, which publishes 
weekly Japanese sales charts. 

As of June 24, the female 
vocalist's third album, Deep 
River (Eastworld/Toshiba -EMI), 
had sold some 2.35 million 
copies at retail, according to Ori- 
con. It was released June 19. 

Toshiba -EMI claims Deep River 
racked up retail sales of 1.6 mil- 
lion on its first day of release. 
Shipments were 3.5 million as of 
June 21, according to the label. 

Tower Records K.K. managing 
director Keith Cahoon tells Bill- 
board that the album's first - 
week sales were higher than 
those of any other album han- 
dled by Tower Japan in the 22 
years since it launched. 

Utada's 1999 debut, First Love, is 

Japan's best -selling album ever, with 
shipments of almost 10 million 
units, according to Toshiba -EMI. 
Her second album, Distance, has 
shipped 5.4 million units since its 
March 2001 release, the label says, 
and her 11 singles have shipped 
more than 13 million units in total. 

ing to NRK, Spelle- 
mannprisen secretary 
Sæmund Fiskvik 
thanked NRK "for a 
long and pleasant co- 
operation" during the 
past 30 years that it has 
televised the event. He 
added that the situation 
would be discussed 
internally before any 
final decision is made. 
Fiskvik and NRK proj- 
ect manager Jon Ola 
Sand declined to com- 
ment further. 

But one industry 
insider comments that the NRK deci- 
sion "shouldn't come as a surprise," cit- 
ing a series of budget cuts at the broad- 
caster in recent years. 

Another executive, who declines to 
be identified due to the sensitivity of 
the discussions, adds: "Spelleman- 
nprisen became a bit too expensive for 
NRK, maybe as a result of their inter- 
nal invoicing procedures within the 
corporation. The awards will indeed 
carry on, but we will need to discuss 
in which shape and form. Perhaps we 
have set the standards too high. We 
may not need to have a grand TV 
show, or maybe we should collaborate 
with another TV station [instead of] 
NRK ?" 

When asked whether the IFPI and 
FONO could afford to finance the show 
on their own, another source says: "Yes, 

we can afford it, but we need to have a 
TV partnership. The question [should 
instead be] if it's interesting to put so 
much money into the event. The most 
natural thing would be to collaborate 
with NRK or another TV station and 
secure sponsorship funds." 

Italian Labels Awaiting Government 
Budget Decision On Sales -Tax Cut 

BY MARK WORDEN 

MILAN The Italian music industry is 

anxiously waiting to see whether the 
government will bow to pressure and 
lower sales tax on recorded music in its 
forthcoming budget, for which a date 
will be set within the next two weeks. 

After a petition signed by 
150 artists was carried as a 
full -page advertisement in 
two of Italy's major daily 
newspapers, Italian music 
executives are confident 
they have finally persuaded 
the government to lower 
the sales tax from its cur- 
rent 20% rate. 

The petition, which took 
the form of an open letter to 
prime minister Silvio Ber- 
lusconi, finance minister 
Giulio Tremonto, and cul- 
ture minister Giuliano Urbani, was 
signed by a number of leading artists, 
including Andrea Bocelli, Laura Pausi- 
ni, Eros Ramazzotti, and Zucchero. 

Appearing in the June 12 editions of 
La Repubblica and II Corriere della 
Sera, the petition noted that recorded 
music in Italy attracts one of the high- 
est tax rates in Europe (20%), while the 
rate for other "intellectual products," 
such as books, is only 4%. It also under- 
lined the signatories' belief that the 
high tax rates contribute to piracy - 
which the International Federation of 
the Phonographic Industry estimates 
now accounts for 25% of the Italian 
music market -and that this is to the 
detriment of Italy's legal music indus- 
try, which provides employment for an 
estimated 115,000 people. 

The Italian industry is clearly pleased 
with its efforts. Adrian Berwick, presi- 
dent/CEO of BMG Ricordi and a com- 
mittee member of labels body FIMI, 
says: "I'm really proud of the way the 
industry has pulled together on this 
one. The petition was put together in 

no time at all, showing a unity that may 
have been lacking in the past. When we 
put our minds to it, we really can 
achieve things." 

FIMI director general Enzo Mazza 
calls the petition "a great effort and an 
important gesture, which is gaining a 

val and its vast TV audience to bring 
attention to its current plight (Bill- 
board, April 6). That appeared to work, 
as the week following the festival, 
Urbani met with FIMI and other indus- 
try representatives to assure them that 
the sales tax would be lowered "by the 

summer." 
Summer is now here, 

and the budget is immi- 
nent. While the govern- 
ment waits for the Euro- 
pean parliament to decide 
on legislation for the entire 
European Union (EU), 
under EU regulations, indi- 
vidual member states are 
entitled to make temporary 
adjustments to the sales tax 
on music product. While 
the initial draft of the budg- 
et does not mention the 

sales tax on CDs, parties in both the 
government and the opposition are 
expected to propose amendments for 
its lowering from 20% to between 10% 
and 15%. 

Roach Material. DreamWorks/Universal act Papa Roach set the scene for the 
June 17 release of its new album, lovehatetragedy, in the U.K. with a one -off 
show May 18 at London's Mean Fiddler club. The band played the live show dur- 
ing a week of promotional activity in the U.K., France, and Germany. Pictured 
before showtime at the Mean Fiddler are, from left, band members Dave Buck- 
ner and Tobin Esperance (crouching), DreamWorks U.S. head of international 
Mel Posner, band member Jacoby Shaddix, Universal Music International senior 
VP of marketing and A &R Max Hole, Universal Music International VP of mar- 
keting for MCA/DreamWorks Nina Hansdotter, and band member Jerry Horton. 

lot of publicity. It now, of course, 
remains to be seen what the govern- 
ment will actually do." 

Earlier this year, the music industry 
used the annual Sanremo Song Festi- 
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AUSTRIA -Susan Ladika- Schuhmayer, Leystrasse 
2- 8/8/73, 1200 Vienna; Phone: 43 1 334 9608; 
101600.3611@compuserve.com. 

BELGIUM --Marc Maes, Kapelstraat41, 2940 Antwerp; 
Phone: 32 3 568 8082; maesant @yucom.be. 

BRAZIL -Tom Gomes, Rua Cleide No. 55, Sao 
Paolo, 04616 -010; Phone: 55 11 5531 2155. 

CANADA -Larry LeBlanc, 15 Independence Drive, 
Scarborough. Ontario, MIK 3R7; Phone: 416 
265 3277; LJLE @aol.com. 

CHILE -Sergio Forturño, Eliodoro Yáñez 1783, 
Providencia, Santiago de Chile; Phone: 562 737 
880; sfortuno@íarc.cl. 

COLOMBIA- Gustavo Gomez, Calle 105 No. 30 -67. 
Bogota; Phone: 011 57 13387045; gomezcd @hot - 
mail.com. 

CZECH REPUBLIC -Mark Andress, Londynska 8, 
Praha 2, 120 00; Phone: 42 02 22 51 4098; man - 
dress @pna.cz. 

DENMARK-Charles Ferro, Hardangergade 4, Ith, 
OK 2100 Copenhagen; Phone: 45 3369 0701; 
ferro@post.tele.dk. 

FINLAND- Jonathan Mander, Nylandsgata 33B, 14, 

FI -00120 Helsinki; Phone: 35 8 9612 3008; 
jm@paperjam.to. 

FRANCE -Mil Kan 52 Rue deKVerrerie,75004 Pari s; 

('hone: 33 1 48 87 15 99; bourru @club- intemetfr. 
Joanna Shore, 6 Bd. Jean Mermoz, 9200 Neuilly, 

Phone: 33 6 76 04 54 69 ;joanna.s@club- intemet r. 

GERMANY -Ellie Weinert, Will. -Dull Strasse 9, 
80638 Munich; Phone: 49 89 157 3250; 
el I ie@ssongswanted.com. 

GREECE -Maria Paravantes, 6 Karyotaki St, 
Athens 11141; Phone: 93 266 5432; voudas- 
para @hotmail.com. 

HONG KONG -Winnie Chung, Flat B 2/F Chun 
Hing Mansion, 19 -21 King Kwong St.. Happy 
Valley: Phone: 85 2 9275 8275; writestuff@pop- 
maìl.com. 

ICELAND -Birgir Öre Steinarason, Langahlid 25, 
IS -105 Reykjavik; biggi@mbl.is. 

INDIA -Nyay Bhushan, e -2 Greater Kailash Part 
I1, New Delhi, 110048; Phone: 91 1I 641 6666; 
mail@connectmagazine.com. 

IRELAND -Ken Stewart, 75 Sydney Parade 
Ave., Dublin 4; Phone/Fax: 35 31 283 7695. 
Nick Kelly, 4 Cowper Village. Rathmines. 
Dublin 6; Phone: 35 31 496 0397: 
nkelly@indigo.ie. 

ISRAEL -Sacha Levy, Nahal Zodar 40/2 St. Modin: 
Phone: 972 8 972 0804; chamish@mail. 
netvision.net.il. 

ITALY -Mark Worden, Via San Michele Del Carso 
5, 20144 Milano; Phone: 39 02 4802 4127: 
markworden @I ibero.it. 

JAMAICA -Elena Oumano, 51 MacDougal St., 
Suite 180, New York, N.Y. 10012. USA: Phone: 
1 212 477 0222; Fax: 1 212 533 3862. 

MALAYSIA- Steven Patrick, No. 7, SS 3/26. Petal - 
ing lays, Selangor 47300: Phone: 60 37 876 
9416; steve@thestar.com.my. 

MEXICO -Teresa Aguilera, Providencia #1111 -1, 
Col. Del Valle, 03100 Mexico D.F; Phone: 011 
525 559 2627; tereaguilera_2000 @yahoo 
.com.mx. 

NETHERLANDS- Jennifer Dempsey, Korte Leidsed- 
warsstraat 35 -C, Amsterdam: Phone: 0031 20 
421 2065; jfxdempsey@hotmail.com. 

NEW ZEALAND -David McNickel, P.O. Box 10.266 
Dominion Road, Auckland; Phone: 64 9 634 
8969: source@iprolink.co.nz. 

PANAMA - Anastasio Puertas Caicedo, San Migueli- 
to Paraiso, calle h casa 8 -20, Panama: Phone: 50 
7 26719 36; anastaciopuertafterra.com.ar. 

PUERTO RICO -Randy Luna, Calle Cristobal Colon 
#1 Interior Caguas, PR 00725; Phone: 787 -636- 
7717; tunar@hotmail.com. 

SINGAPORE -- Nazir Husain, Block 7, Everton Park, 
No. 03 -23, 080007 Singapore; Phone: 65 224 
2217: keshvani@singnet.com.sg. 

SOUTH AFRICA -Diane Coetzer, Suite 217, Post - 
net XII, Craighall 2024, Gauteng; Phone/Fax: 
27 11 442 7954: dcoetzer@iafrica.com. 

SOUTH KOREA -Louis Hau, Yongsan -gu, Ichon 1- 

dong 300 -10, Junbo Apartments, No. 808. Seoul; 
Phone: 82 2792 1195; louishau@yahoo.com. 

SPAIN -Howell Uewellyn, Modesto Lafuente 6, 5A, 

28010 Madrid; Phone/Fax: 34 91 593 2429; how - 
ell@retemail.es. 

SWEDEN - Jeffrey de Hart, Mörbygárden 63, SE- 
186 32 Vallentuna; Phone: 46 70 405 1030: 

jeffrey.dehart@telia.com. 
TAIWAN -Tim Culpan, 147 -1, 1F, Lane 600, Alley 

76, Wu -hsing Street, Taipei. Phone: 88 692 218 
0935; journalist@timculpan.com. 

THAILAND- Andrew Biransomboon, 136 Na 
Ranong Road, Klong Toey, Bangkok 10110; 
Phone: 66 02 240 3700; andrew @bangkok- 
post.co.th. 
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Music -Related Licensing Gaining A Stronger Foothold 
The Osbournes,' Phish, And Elvis Presley Enterprises Are Among Those Steadily Rolling Out Branded Products 

BY STEVE TRAIMAN 
NEW YORK- Retail sales of licensed goods 
based on recording- industry personalities and 
celebrities and resulting royalties were one of 
the bright spots of last year, as the overall licens- 
ing market was down about 4.4 %. 

"In the case of Licensing 2002 [held June 11- 
13 at Javits Convention Center in New York], 
there is growing evidence that music celebrities 
with licensing programs are using the show as 
their platform to licensees, retailers, and pro- 
motional partners," GM Diane Stone says of 
expo producer Advanstar Communications. 

Charles Riotto, president of show sponsor 
International Licensing Industry Merchandis- 
ers' Assn. (LIMA), adds: "Music is such an 
important part of our culture that an increas- 
ing number of musical acts take advantage of 
the opportunity to provide their fans with cre- 
ative merchandise." 

At this year's show, Elektra's Phish became 
one of the first bands to take a booth to promote 
its Phish Dry Goods; Epic/Sony trio 3LW signed 
autographs at its Global Icons licensing rep's 
booth; Kim Carnes debuted her new line of self - 
conceived greeting cards, and the product line 
Annette Funicello, America's Sweetheart was 
launched through TradeMarketing Services. 
Elvis Presley Enterprises made the biggest 
impact with a potent array of programs built 
around the 25th anniversary of his death, and 
MTV's The Osbournes easily had the largest 
array of licensed merchandise for a newcomer 
via Signatures Network (Billboard, June 15). 

Estimated licensing royalty revenue from the 
music/video product category was 1.6% of the 
total $5.6 billion in the annual 2001 LIMA Har- 
vard/Yale industry study. The almost $85 mil- 
lion was a 36% increase from the prior year's 
$62.5 million, translating into $1.6 billion in 
retail sales of licensed goods. 

WHY `DO THE SHOW'? 
Elektra product development manager Kelly 

Longfield recalls that Phish debuted in 1983 and 
launched its own Dry Goods merchandise enti- 
ty in 1988. The band signed with Elektra in 
1991, and of its 11 albums, A Live One is plat- 
inum and five are gold. Farmhouse, released in 
2000, is the most recent studio album, and the 
Live Phish series (the current live -album release 
program) retails through Phish Dry Goods for 
$20 (double -CD) and $23 (triple -CD). "Phish has 
prided itself on being ahead of the trend, and 
we're interested in the possibility of finding 
other licensees," she notes. "It's been an exciting 
show, with great recognition for the band and 
interest for calendars, action figures, and hats, 
among other categories." 

ELVIS & OSBOURNES ARE HOT 

As the August silver anniversary of his death 
approaches, Presley has never been hotter in the 
licensing arena, Elvis Presley Enterprises CEO 
Jack Soden notes. At Bertelsmann, RCA Records 
is readying the Elvis 30 #1 Hits CD for release 
with a unique wrinkle: A new remix of "A Little 
Less Conversation" hit No. 1 on the U.K. charts 
and will be released in the U.S. soon. If it tops 
The Billboard Hot 100, RCA will add the single 

Signatures Network licensing and marketing VP Matt Hautau previews a sampling of Osbournes- relat- 
ed gear, one of the properties enjoying the music -related merchandising boom. (Photo: Steve Traiman) 

and make the CD 31 #1 Hits. Bertelsman's 
Gruner + Jahr USA magazine division will release 
Elvis, Then & Now, the only authorized 
"bookazine" produced with special access to 

Graceland's 40,000 -plus photo- library archives. 
Gruner + Jahr senior VP Dan Rubin says, "It will 
include a complimentary CD with `Heartbreak 
Hotel' and a rare version of 'In the Ghetto' as a 

collectible bonus." Also accessing the Graceland 
archives is Universal Studios Home Entertain- 
ment, for the July 30 DVDNHS release of Elvis: 
His Best Friend Remembers. The collectible trib- 
ute from real -life best buddy "Diamond Joe" 
Esposito as a DVD bonus has a music video of 
"Cry Like Memphis" by Tamara Walker. 

The popularity surrounding The Osboumes 
is also creating a merchandising bonanza. Sig- 
natures Network licensing and marketing VP 
Matt Hautau says, "I've never seen anything take 
off like the phenomenon of MTV's The Os- 
boumes. They're as big as any property we've 
ever had, and with MTV just confirming a sec- 
ond season, the current 50 -plus licensees should 
increase appreciably." He notes that rocker Ozzy 
and his son are both big garners, so an interac- 
tive -game deal is in the works. 

Signatures' newest artist push is for country 
superstar Reba McEntire, with her added suc- 
cess on Broadway and the big screen. Hautau 
says Signatures already has the Danbury Mint 
doing a collectible vinyl doll and is talking with 
Kmart, among other major retailers, for a 
McEntire lifestyle collection. 

Industry's Eye Is On Wherehouse's New Management 
BY ED CHRISTMAN 
NEW YORK -With its just -released quarter- 
ly financial data showing the fifth quarterly 
consecutive loss coinciding with a change in 
management, Wherehouse Entertainment 
has become the No. 1 account worry for 
major suppliers. 

On June 14, the 406 -store Torrance, Calif. - 
based chain reported a net loss of $8.4 million 
on sales of $116.9 million for its first fiscal quar- 
ter ended April 30-a wider loss than the $5.3 
million the company reported in the first quar- 
ter for the previous year, when revenue was 
$150.6 million. The 22.4% drop in sales between 
the two periods was attributed to the sale of 64 
Wherehouse stores to the Music Network, which 
last year accounted for $13.8 million in revenue; 
the closure of 31 stores, a sharp decrease of 
10.4% in same -store sales; and the reduction of 
rental revenue to 0.2% of total revenue, down 
from 0.8% in the same quarter last year. 

Wherehouse is bleeding red ink, as the first - 
quarter loss comes on top of the $53.7 million 
the chain lost last year, when revenue was $600 
million. Cerberus Partners, the financial firm 
running the fund that owns Wherehouse, has 
just installed new management at the chain, 
bringing on board Jerry Comstock, who has been 
named Wherehouse president/CEO. But the 
addition of Comstock appears to have prompted 
the departure of Larry Gaines, who has resigned 
as president/COO but will stay on board until 
Aug. 31 to ensure a smooth transition. 

Comstock was once president of Blockbuster 
Music, which became part of Wherehouse in 
1998, when Cerberus bought that chain and 
merged it into Wherehouse. Comstock was a 
zone VP for Blockbuster Music when he was 
named senior VP of operations in April 1995 and 

then president of the chain in October, only to 
leave in August 1996 to join Blockbuster founder 
Wayne Huizenga at his used -car operation. After 
that, he ran the Bennigan's restaurant chain. 

When Cerberus acquired Wherehouse out of 
Chapter 11 on Jan. 31, 1997, it installed turn- 
around specialist Tony Alvarez of retail consult- 
ing firm Alvarez and Marcel as Wherehouse 
chairman/CEO. But Alvarez was never able to 
work his magic on the chain and quietly pulled 
out of the company last summer, leaving Gaines 
to run the day -to -day operations. Alvarez, who 
is still Wherehouse chairman, is said to have a 
contract until October, but sources suggest that 
Cerberus is moving to end his involvement in 

*`i'HÏ:REH()i7S1's` 

the chain, including possibly reacquiring the 
10% equity that Alvarez obtained for $1 million 
when he signed on to run the chain. Alvarez cur- 
rently runs troubled clothing manufacturer War- 
naco. He did not return calls for comment. 

After gaining his independence from Alvarez, 
Gaines is said to have begun testing some ideas 
and concepts with about a half -dozen initia- 
tives, but sources suggest that it is too early to 
determine how those tests are working. Now, 
with his sudden departure, distribution and 
financial executives say they are worried about 
Wherehouse's future. 

"Larry gave us great comfort, and we real- 
ly respected him," a senior distribution exec- 
utive with one of the majors says. He reserved 
comment on Comstock, saying that the 
major is taking a cautious attitude toward 

Wherehouse, which is now the No. 1 concern 
of credit executives: "We are going to have to 
see what the new plan is." 

Other distribution executives wonder if 
Comstock can have an impact, considering 
how dramatically the industry has changed 
since he left it in 1996. Comstock was unavail- 
able for comment, and Cerberus did not 
return calls for comment. 

Getting back to the financial results, another 
reason for the widening loss was the growing 
disparity between gross profit and expenses. In 
the first quarter, gross profit was 35.8 %, while 
selling, general, and administrative (SG&A) 
expenses were 38.7 %, compared with 35.3% in 
the same quarter last year, while SG&A was 
34.9 %. Consequently, in the previous year's first 
quarter, Wherehouse managed to make 
$738,000 in earnings before interest, taxes, 
depreciation, and amortization, while this year 
the company has a loss before interest, taxes, 
depreciation, and amortization of $3.4 million. 
And when depreciation and amortization are 
subtracted, the gap grows wider for an operat- 
ing loss of $9.4 million this year vs. a $7.1 mil- 
lion loss in the previous year. 

Breaking out revenue, sales were $116.6 mil- 
lion, while rental revenue was $280,000. Of the 
sales, music accounted for 77.4% of total sales, 
down from the 83.2% it comprised in the first 
quarter of the previous year. 

Wherehouse had $29 million drawn down 
from its $155 million revolving credit facility with 
Congress Financial-which is set to expire Oct 
31, 2003 -but there is a term sheet that will, 
among other things, extend that revolver until 
Oct. 31, 2005, the company's 10 -Q filing with the 
Securities & Exchange Commission says. Share- 
holders' equity was reported at $17.4 million. 
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ExecutiveThrntable 

HOME VIDEO: Big Idea Produc- 
tions names Gail Schenbaum 
senior VP of creative affairs and 
Karen DiNoto VP of creative 
affairs in Los Angeles. They 
were, respectively, freelance 
producer /creative consultant 
and consultant for the Hall- 
mark Channel. 

Andrew Mun is promoted to 
assistant manager of public af- 
fairs for the Video Software Deal- 
ers Assn. in Encino, Calif. He was 
a professional assistant. 

NEW MEDIA: Neil Hochman is 
named account manager for 
Sony Digital Authoring Services 

in New York. He was U.S. direc- 
tor of advertising sales for Media - 
Ring.com. 

Jonathan Kehl is promoted to 
VP of business development for 
Peermusic in Los Angeles. He 
was VP of digital pressure. 

DISTRIBUTION: Joe Flores is pro- 
moted to senior VP of credit for 
Universal Music & Video Distri- 
bution in Universal City, Calif. 
He was VP of credit. 

Dean Fine is promoted to VP 
of inventory management for 
RED Distribution in New York. 
He was senior director of inven- 
tory management. 
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In The News 
Virgin Mobile USA, Virgin Group's 

new mobile -phone joint venture 
with Sprint, has inked distribu- 
tion deals with music retailers Vir- 
gin Entertainment Group and 
Best Buy. Under the pacts, the Vir- 
gin cell phones -which are 
equipped for music and media 
playback and text messaging - 
will be carried in all U.S. Virgin 
Megastores (where they will be 
the only line available) and up to 
1,000 Best Buy, Media Play, and 
Sam Goody outlets. 

Best Buy reports net income for 
the quarter ended June 1 of $70 
million, or 22 cents per diluted 
share, vs. earnings of $55 million, 
or 18 cents per diluted share, in the 
same period last year. The com- 
pany does not break out operating 
income for its Musicland division. 
But Best Buy recently reported 
that Musicland posted flat fiscal 
first -quarter sales of $380 million. 

Comparable - 
store sales at 
Musicland 
fell 12% from 
the same time 
a year ago. 
Total Best Buy 

sales rose 24% during the period 
to $4.58 billion, up from $3.7 bil- 
lion one year ago. Total compa- 
rable -store sales increased 
5.7%. Entertainment software - 
which comprises music, video, 
and videogames- accounted for 
25% of Best Buy's overall quar- 
terly revenue. 

BEST 
BUY* 

Warner Music Group (WMG) 
has lowered the list price of its 
DVD -Audio titles by 25 % -35 %, 
depending on the title. Each DVD - 
Audio, 62 of which are currently 
available from WMG, will now 
carry the same list price as its 
respective CD, with a minimum 
list of $16.98. Previously, WMG 
DVD- Audios listed at $24.98. 

Redline Entertainment, Best 
Buy's label- and video- distribution 
arm, has named five VPs. They are 
Vince Bannon, VP of artist devel- 
opment; Sky Daniels, VP of pro- 
motion; Jodie Hagstrom, VP of 
business affairs; Jennifer Schaidler, 
VP of marketing; and Mike Wor- 
thington, VP of domestic and 
international sales. All are based 
in Minneapolis and report to Red- 
line president Gary Arnold. Hag - 
strom and Schaidler both previ- 
ously worked at Best Buy, as an 
attorney and a marketing exec, 
respectively. Bannon was senior 
VP of artist development at Epic, 
Daniels was GM of trade publica- 
tion Radio & Records, and Wor- 
thington is a label and manage- 
ment veteran. Redline's catalog 
includes recent releases by Pete 
Townshend and Prince. 

Of Independents.. 
ARTEMIS STICKS WITH RED: Artemis 
Records has renewed its deal with 
New York -based RED Distribution 
with a three -year pact. 

The New York -based label, found- 
ed and headed by CEO Danny Gold- 
berg, has enjoyed hits during its 
initial three -year stay at the dis- 
tributor with albums by Kittie, 
Kurupt, Khia, the Josh Joplin 
Group, and (during its association 
with S -Curve Records, now with 
Capitol) Baha Men. 

JOB HUNTING: Curt Swedlow, for- 
mer West Coast sales manager at 
DNA, is seeking a return to the 
music business. After DNA folded 
with the collapse of Valley Media 
late last year, Swedlow secured a 
teaching credential and has been 
teaching ninth -grade algebra in 
Sacramento, Calif. He's now look- 
ing to return to the industry where 
he spent 25 years. Anyone with an 
opportunity should contact Swed- 
low at 916 -451 -1351. 

FLAG WAVING: This issue, we're 
taking a little extra space for this 
part of the column to make room 
for the oversized talent, humor, 
and personality of R &B titan 
Solomon Burke. 

The cavern -voiced vocalist en- 
joyed a string of soul hits -"Just 
out of Reach," "Cry to Me," "If You 
Need Me," "Got to Get You off My 
Mind," and many more -at At- 
lantic during the '60s, after Jerry 
Wexler signed him at the insis- 
tence of legendary Billboard editor 
Paul Ackerman. 

Burke's new album Don't Give Up 
on Me, due July 23 from Epitaph - 
distributed Fat Possum Records and 
Epitaph's Anti- imprint, promises to 
be Burke's highest -profile release 
since his heyday four decades ago. 
The album features a bag of excep- 
tional tunes from a cavalcade of 
superstar songsmiths, all sung con 
brio by Burke, who has lost nary a 
step over the years. 

As "King Solomon" himself puts 
it, "I've been in exile, but I'm back 
on the throne." 

Burke says that Epitaph president 
Andy Kaulkin approached him with 
an offer backstage at a concert in 
Portland, Ore. "He said, `Let's talk,' " 

Burke recalls. "He said, 'My idea is 
to call the great singers, the great 
songwriters who'll talk to me, and 
get their songs for you.' " 

A month went by, and Burke says, 
"[ Kaulkin] calls me up and says, `You 
need to come to my office.' I go to 
the office, and he starts reading me 
this list of people." A note of wonder 
creeps into Burke's voice. "I said, 

`You pick the songs -these names 
you got are too heavy.' " Among the 
writers who had offered their mate- 
rial for the project were Van Morri- 
son, Tom Waits, Brian Wilson, Elvis 
Costello, Nick Lowe, and Bob Dylan. 

Armed with these tunes, Kaulkin 
began hunting for a producer. The 
singer says, "We couldn't find a 
producer who wanted to take a 
chance on working with old Solo- 
mon Burke." 

Kaulkin suggested gifted singer/ 
songwriter Joe Henry, who also 
brought his astonishing composi- 
tion "Flesh and Blood" to the table. 
"I did not know him," Burke says, 
"but we sit down to breakfast, and 
he orders pork chops. He says to the 
waiter, `You got any gravy ?' That's 
my kind of guy!" 

The sessions for Don't Give Up on 
Me covered four days in March. 
There were no rehearsals. "Nothin'," 
Burke says. "We heard [a song] one 
or two times and cut it, the way we 
did it in the old times." 

During the recording dates, 
Costello, who offered the searing 
"The Judgement" for the set, 
dropped into the studio. "He said, 
`I came in for the Grammys.' He 
sat down and played [the song] 
for me. I said, 'Let's just do it the 
way he sung it.' To me, it's like a 
mini -opera." 

The finished album, made with a 
lean band that features Rudy Cope- 
land -the blind organist from the 
L.A. church where Burke minis - 
ters-is a sublime achievement and a 
career milestone. Highlights include 
the aforementioned Henry and 
Costello numbers; "None of Us Are 
Free," a gospelized piece featuring 
vocals by the Blind Boys of Alabama; 
and the title cut, co- authored by 
Southern soul ace Dan Penn. 

Burke will launch the album 
with a July 16 appearance on David 
Letterman's show, a July 18 
appearance at Joe's Pub in New 
York, and a July 24 concert at 
House of Blues in Los Angeles. 
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HOUSE LEADER: Jerry Comstock, re- 
cently named president/CEO of Where- 
house Entertainment, is the new kid 
on the block, and I don't envy him. He's 
got his work cut out for him, as Where- 
house has turned in red ink for eight 
of the past nine quarters. 

The majors are taking a wait- and -see 
attitude with Comstock. Don't get me 
wrong: Everyone is rooting for him to 
succeed, because after all, Wherehouse 
is an important specialty chain that 
plays a vital role in selling music in the 
western half of the U.S. 

Comstock comes from the Benni- 
gan's restaurant chain, but once upon 
a time -from October 1996 to August 
1997 -was president of the Block- 
buster Music chain (see story, page 53). 
Music distribution executives, howev- 
er, think that 1997 is ancient history. 
In fact, when they were recently hop- 
ing that Tower Records would bring in 
another management executive (Bill- 
board, April 27), names like Larry 
Munsdorf, Jim Bonk, and Amie Bern- 
stein -three former well -known music 
retail executives -were privately being 
bandied about, and not one of them 
passed muster because the feeling was 
that music retailing today is a com- 
pletely different animal than it was 
three years ago, let alone five. What 
may have worked in '97 hasn't got a 
chance of succeeding in the current 
environment, where music sales are 
down 10% and loss leadering by the 
consumer electronics chain and mass 
merchants is a commonplace fact of 
life. That's the kind of thinking Corn- 
stock is up against in trying to win 
over the majors. 

Since his appointment, Comstock 
and key Wherehouse executives have 
been making the rounds, telling the 
majors that the chain's numbers aren't 
as bad as they look and pointing out 
some of the positives. But on the neg- 
ative side, widely respected president/ 
COO Larry Gaines will depart, and 
there are those who think Comstock 
should reach out to an established 
industry retail player to fill the void cre- 
ated by his departure. 

REVOLVING DOOR: As expected, Tower 
Records announced that it received an 
extension of its existing revolving cred- 
it facility with JP Morgan Chase until 
Sept. 15, to allow for the completion 
of the sale of its Japanese operation 
that is scheduled to close Aug. 15. 
Tower had announced that it had 
received a commitment from CIT to 
supply a $125 million revolving cred- 
it facility that would replace the JP 
Morgan Chase one. But the CIT loan 
is contingent on completing the sale 
of the Japanese operation for $124 mil- 
lion and Tower's ability to get com- 

mitments for supplemental financing 
so it can fully pay off the JP Morgan 
Chase revolver, which had $180 mil- 
lion drawn down as of April 30, the end 
of the chain's fiscal third quarter. The 
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revolver was initially due April 23, but 
the bank granted an extension until 
June 23, and now until Sept. 15. 

LOOKING UP: On June 18, shares of 
the Handleman Co. unexpectedly 
experienced a sharp increase in trad- 
ing activity. It prompted calls to me 
wondering if the Troy, Mich. -based 
company was about to be sold. But the 
price run -up appears to be a result of 
Handleman's addition to the S &P 
Neural Fair Value 20 portfolio, which 
identifies 20 stocks with the potential 
to outperform the market during the 
next six months. Consequently, once 
it was named to the portfolio, investors 
that replicate the portfolio all bought 
Handleman stock. Adding to the mix 
was that the same day, a stock analyst 
from Philadelphia Corp. doing an 
interview on the Bloomberg network 
also recommended Handleman. With 
all of that attention, the stock's annu- 
al trading volume of 150,000 shares in- 
creased tenfold to 1.5 million units, 
and the price went from the $12.20 it 
closed at on June 17 to $13.89 on the 
close of trading the following day. 

FIXING ACTION: The price -fixing class - 
action lawsuits against the five majors 
and a number of the large music 
chains appear to be heading for a set- 
tlement. The defendants are said to be 
individually involved in payment nego- 
tiations to end the actions, which were 
initiated in August 2000 by consumers 
and embraced by attorneys general in 
various states after the majors settled 
with the Federal Trade Commission 
(FTC) over antitrust allegations. The 
various actions -which centered on 
the minimum -advertised- pricing poli- 
cies that were discontinued in 2000 as 
part of a settlement with the FTC - 
were subsequently consolidated into 
one case being heard in U.S. District 
Court in Portland, Maine. 

A settlement conference was held 
April 30, and now, sources say, each 
defendant is negotiating its own deal 
for how much it will have to pay in 
order to be dropped from the suit. 

CORRECTION: In the June 22 issue, I 

incorrectly identified Turn Up the 
Music's singles compilation brand. The 
brand name is DJ's Choice. 

Amazon Now Powering Virgin's Retail Site 
BY BRIAN GARRITY 
NEW YORK- Virgin Entertainment 
Group (VEG) is returning to the e- 
commerce business in North America 
and Japan under a new co- branded ven- 
ture with Amazon.com. 

Virgin -which bowed out of selling 
music and video via the Web at the end 
of 2000 citing exorbitant operational 
costs -is now getting back in the game 
by having Amazon's technology and 
back -end infrastructure power the site. 

The North American site bowed 
June 24 at virginmega.com. The Japan- 
ese offering will launch later this year. 
The companies say they may extend the 
alliance to include more Virgin inter- 
national sites in the future. 

Under terms of the multi -year deal, 
Amazon.com will be the seller of record, 
providing inventory, fulfillment, site con- 
tent, and customer service for the co- 
branded sites. Also as part of the agree- 
ment, Virgin's Internet radio channel, 
Radio Free Virgin, will also link to the e- 
commerce area on virginmega.com. 
Financial terms were not disclosed. 

The largely editorial -based site that 
virginmega.com morphed into during 
the past year or so will be rechristened 
as virginmegamagazine.com and will be 
accessible through the hub site. The 
main site will function primarily as an e- 
commerce destination that carries the 
look and feel of the amazon.com shop- 

ping experience. Virginmega.com visi- 
tors will have access to amazon.com's 
editorial and customer reviews, person- 
alization features and recommendations, 
one -click ordering, sound clips, movie 
trailers, and other key site features. 

The agreement to power the Virgin 
Megastore Web sites is the latest in a 

series of outsourcing deals Amazon has 
cut in the past year. The company, 
which is touting its e- commerce man- 
agement business as an attractive 
source of additional revenue, has sim- 
ilar agreements in place with the likes 
of Borders Books & Music's borders 
.com, toysrus.com, and Circuit City's 
circuitcity.com (for non -music and 
movie products). 

Amazon founder and CEO Jeff Bezos 
said in a statement that Virgin makes 

another ideal fit for the program 
because "they share our passion for 
providing music, movie, and book fans 
with a great customer experience." 

VEG founder and CEO Richard Bran- 
son adds in a statement that "the aim is 

to replicate the Virgin Megastore brows- 
ing experience online. This allows us to 
cater not only to the casual buyer to 
whom convenience is important but 
also to the most discerning and knowl- 
edgeable music and entertainment 
fans." What's more. Virgin executives 
note that the deal allows them to take 
advantage of additional revenue oppor- 
tunities in e- commerce without shoul- 
dering the overhead costs of managing 
the site on its own. That has helped the 
company-which has previously been 
critical of the cost -benefit equation of e- 
commerce -rethink its position on the 
proposition of selling on the Internet. 

"It's difficult for most retailers to jus- 
tify having their own full -service e- 
commerce business," VEG seniorVP of 
product marketing Dave Alder explains. 
"The key is being able to play to your 
strengths as a business." 

Virgin sees branding, marketing, 
style, and brick -and- mortar retailing 
skills as its strengths -not e -com- 
merce. But Alder notes that he expects 
the chain will be able to use its physi- 
cal -world skills to leverage its in -store 
traffic to its online site. 
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Blockbuster Rethinks Videogame Strategies 
BY STEVE TRAIMAN 

LOS ANGELES -In a time when DVD 
marketing efforts are increasingly 
being tied into day- and -date videogame 
releases (Billboard, June 15), such 
major video rental chains as Dallas - 
based Blockbuster have started rethink- 
ing how they stock and promote 
videogame software and hardware. 

"Although we already have a 50- 
plus share of the games rental mar- 
ket, gamers want more from Block- 
buster," interactive merchandising VP 
Steven Lundeen says. "We're setting 
in motion some really neat things for 
the consumer." 

Blockbuster is responding to these 
growing videogame/home -video tie - 
ins -such as the five -minute game 
demo of LucasArts' Star Wars Bounty 
Hunter on the fall DVD release of Star 
Wars: Episode II- Attack of the Clones 
(Lucasfilm/Fox) -with an ambitious 
program that adds video console 
hardware and software sales to its 
expanded DVD rental offerings. 

Among the key program facets out- 
lined by Lundeen are: 

All 4,500 stores are being retrofit- 
ted for new "game boutique" mer- 
chandising, with prominent signage 
and floor space with demo kiosks, 
software, hardware, and accessories. 

While next -generation hardware 
(Microsoft Xbox, Sony PlayStation 2 

[PS2], and Nintendo GameCube [GC]/ 
Game Boy Advance [GBA]) will be 
available in most stores, the focus will 
be on rentals. Blockbuster will have 
more copies in depth, with emphasis 
on Xbox, PS2, and GC titles. 

Four or five top titles a month will 
have guaranteed in -store availability, 
with rain checks just like the current 
DVD program. 

The current "five days for $5.99" 
rental plan is being extended to seven 
days from June 24 through Labor Day 
with a new "Rent on Friday, return 
next Friday" policy. 

Research shows that about 70% 
of game buyers want a trial before pur- 
chase, so about 2,500 of the outlets 
across the country will be used as test 
sales outlets through the fall. A good 
selection of front -line and "value" soft- 
ware will be available, as well as 
expanded accessory offerings. 

To get more product exposure, 
about 1,000 of the chain's "best" game 
stores were retrofitted to wire from 

wood fixtures, providing more front - 
face opportunities for additional titles 
and easier display for accessories. 

TWo major videogame promotions 
are also being offered at the chain. 
From May 24 through Labor Day, a 30- 
day Games Freedom Pass for $19.99 
allows customers to have two games 
for the entire period or swap a game 
every day for trial play. This gives 
gamers the opportunity to sample as 
many games as possible without an 
extended -viewing fee. 

Similar to the popular DVD pro- 
gram, a Rent It!, Like It!, Buy It! ini- 
tiative kicks off in mid -July. Customers 
get a $5 rebate off the retail price of any 
new or previously played game, with 
the latter offered at a 30 % -60% dis- 
count off the manufacturer's suggest- 
ed retail price. 

"The new lower prices on the major 
hardware systems came just at the right 
time for us," Lundeen says. "Anyone 
who purchases a new Xbox [now 
$199.95 from $299.95], PlayStation 2 

[also $199.95 from $299.95], or Game - 
Cube [now $149.05 from $199.95] gets 
the first month's Freedom Pass for free." 

He adds, "As of year -end 2001, game 
revenue represented 9.2% of Block- 
buster's rental mix, and this figure was 
up more than 12% at the end of the first 
quarter. A lot of key ingredients are in 
place to keep the momentum going." 

AE's `Captain Scarlet' Rereleases Will Be Red -Hot 
BY JIM BESSMAN 

NEW YORK -New indications of the 
presence of life- enabling water on 
Mars couldn't be more timely for 
New Video -distributed A &E Home 
Video, which on June 25 releases 
Gerry Anderson's complete 32- 
episode "supermarionation" sci -fi 
series Captain Scarlet. 

The 1967 British cult classic - 
which dealt with war between Earth 
and the Martian "Mysterons" and fol- 
lowed Anderson's mega -hit super - 
marionation series Thunderbirds - 
will be boxed as Captain Scarlet: The 
Complete Set. In addition to the 32 
half -hour episodes, the $79.95 DVD 
set includes an Anderson biography 
and filmography, character biogra- 
phies, space -vehicle guides and DVD - 
ROM interactive diagrams, photo and 
production still galleries, identifica- 
tion cards for Captain Scarlet's elite 
Spectrum defense force, and Ander- 
son's commentary on two episodes. 

The set will be accompanied on the 
same day by A &E Home Video's release 
of sets seven and eight of Space: 1999, 
completing the release of Anderson's 
'70s live -action sci -fi adventure series. 
Additionally, the company issues the 
Thunderbirds MegaSet July 30, con- 
taining the entire 32 hour -long Thun- 
derbirds series episodes, which were 
previously released in six -box sets. A 

Space: 1999 mega set is due Sept. 9, 
following the first set of UFO, the 

Anderson live- action sci -fi series that 
immediately predated Space: 1999, 
which is also due July 30. 

"They're really doing super work 
with classic [British] TV product," 
says Dan Bogucki, video buyer at 
Borders Books & Video. He says he 
has done great with Thunderbirds 
and also cites such previously 
released A &E series titles as Monty 
Python, The Avengers, and The 
Saint. "They know what they're doing 
and make it easy for me as a buyer." 

Captain Scarlet improved upon 
Thunderbirds' then state -of- the -art, 
ultra -sophisticated marionette "actors" 
and spectacular high -tech produc- 
tions. Both shows were syndicated spo- 
radically in the U.S., as was Stingray, 
an underwater adventure series. The 
preceding Fireball XL5 interplanetary 
adventure series was shown national- 
ly on NBC. All of Anderson's series 
have remained wildly popular in Eng- 
land, and Thunderbirds especially has 
been a huge hit in Japan and Australia. 

"They weren't widely distributed in 
the U.S., so it's nice that the DVDs will 
at least give people a chance to see what 

people have heard about," says Ander- 
son, who notes that when he conceived 
Captain Scarlet in 1964, life on Mars 
was a major topic of discussion. 

"I thought we should make a show 
about the Martians," he says, "but 
then there were doubts being 
expressed by scientists as to whether 
the so- called `canals' on Mars were 
really man -made. Since we were well 
into pre -production, I came up with 
the idea of making the Martians invis- 
ible, so if they did come up with con- 
clusive evidence that there was no life 
on Mars, I could say, `Ha -ha, yes there 
is -but you can't see it.' " 

New Video will bring Anderson state- 
side in August for promotional events 
in New York and Los Angeles, accord- 
ing to marketing director Jason Camp- 
bell. "With Captain Scarlet," he notes, 
"we're kicking off the DVD release of 
the remainder of his supermarionation 
series: Fireball XLS, Stingray, Super- 
car ,Joe 90, and The Secret Service -all 
using Gerry front and center. Space: 
1999 and Thunderbirds had somewhat 
of a life of their own, whereas for the 
others, Gerry Anderson is the big 
selling point in the U.S." 

Campbell says Captain Scarlet is 
being marketed as "Gerry Ander- 
son's Captain Scarlet." The contin- 
ued appeal of Anderson product in 
England has generated the potential 
of a new Captain Scarlet series for 
broadcast and DVD. 

This.. 
OCTOBER BLOCKBUSTERS: Fans of 
box -office smash The Scorpion King 
and family favorite E.T: The Extra -Ter- 
restrial (1982) can set their sights 
toward October, when Universal Stu- 
dios Home Video is releasing both 
titles amid separate, multi- million dol- 
lar marketing campaigns. 

The Scorpion King, starring World 
Wrestling Entertainment headliner the 
Rock, will arrive Oct. 1 on VHS ($22.98) 
and DVD ($26.98) in both widescreen 
and full -frame. A special edition DVD 

($39.98) featuring a CD soundtrack 
with three live tracks from rock act 
Godsmack will also be available. (The 
previously released soundtrack on Uni- 
versal has sold 550,000 units, accord- 
ing to Nielsen SoundScan, and reached 
No. 1 on the Billboard Top Soundtracks 
chart.) Both DVD packages include 
such extras as commentaries from the 
Rock and director Chuck Russell, alter- 
nate versions of key scenes, and a seg- 
ment on fight choreography. 

They will also include a behind -the- 
scenes look at the making of the Rock's 
next film, Helldorado. That film's pro- 
ducer, Kevin Misher -who was also a 
producer for The Scorpion King -says 
it made sense to include this feature, 
"given it's the same studio, producer, and 
star. This will appeal to the casual movie 
fan, the Rock fan, and the movie buff." 

The home -video release will be 
accompanied by marketing partner- 
ships with Hershey's and Dr Pepper/ 
7Up. Among the promotions will be a 
national Thrillogy Sweepstakes, award- 
ing two instant winners a $10,000 cash 
prize, and thousands will receive video 
sets including The Scorpion King, The 
Mummy, and The Mummy Returns. 

On Oct. 22, E.T. will make its DVD 
debut as a two -disc limited -edition 
package ($22.95) in widescreen or 
full- frame. In addition, a collector's 
DVD gift set ($69.98, featuring the 
original and 2002 theatrical version, 
a CD soundtrack, and a film script) 
and a VHS ($14.95) of the 2002 ver- 
sion will be available. All formats will 
be in stores for only 10 weeks. 

Universal Studios Home Video pres- 
ident Craig Kornblau says the compa- 
ny chose a limited run because it 
"wanted to give [E.T] the attention it 
deserves, given that this is [director 
Steven] Spielberg's most personal film. 
We have reinvigorated it, starting with 
our 18 -month marketing campaign, 
which launched the film theatrically [in 
a 20th- anniversary rerelease in March]. 
This is absolutely the most -demanded 
title that we have." 

The DVD version will include more 
than 10 hours of special features, such 
as a new interview with Spielberg, a 

look at the preparation for and per- 
formance of the John Williams score at 
the E.T. rerelease kick -off, and a 
reunion featurette with cast members. 

A TV campaign targeting parents and 
collectors will begin on major networks 
prior to street date, and partnerships 
with Wendy's, Toyota, and Kodak will tie 
in to the video release. Wendy's will offer 
a special E.T. kids' meal and $3 coupons 
for the video. When consumers pur- 
chase a Kodak picture CD, they will 
receive a $5 coupon good toward an E.T. 
DVD. E.T. will also be featured in TV and 
print ads for the Toyota Sienna. 

NEW UNE ROM PACT: New Line Home 
Entertainment has solidified its com- 
mitment to DVD -ROM content on its 
DVDs by signing a two -year deal with 
InterActual Technologies, the maker of 
InterActual Player software that allows 
consumers to access DVD -ROM con- 
tent on their computers. "We see DVD - 
ROM as a standard feature for all of our 
titles going forward," New Line VP of 
content development Mike Mulvihill 
says. "Every time we publish a DVD 
with ROM content, we will be using the 
player [including for the upcoming The 
Lord of the Rings: The Fellowship of 
the Ring (Aug. 6)]." New Line recently 
partnered with InterActual on its DVD - 

ROM -heavy Infinifilm DVD line, which 
includes such titles as Thirteen Days 
and Rush Hour 2. 

RETAIL HAPPENINGS: In a deal between 
Wherehouse Video and gay /lesbian 
video retailer Wolfe Video, gay/lesbian 
specialty video sections will debut in 75 
Wherehouse outlets this month .. . 

Online DVD rental service Netflix, 
which recently announced its initial 
public offering, is opening 10 new dis- 
tribution centers to provide quicker 
service to its customers. 

PERSONAL NO Please continue to con- 
tact me with industry news at my new e- 

mail address, jkipnis @billboard.com. 
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NUMBER 1 'g 3 Weeks At Number 1 

HARRY POTTER AND THE SORCERER'S STONE Daniel Radcliffe 
WARNER HOME VIDEO 21331 Emma Watson 

2001 PG 24.99 

2 : GETTING THERE: SWEET 16 AND LICENSED TO DRIVE Mary-Kate & Ashley Olsen 
DUALSTAR VIDEO/WARNER HOME VIDEO 37691 

2002 G 19.96 

3 2 SNOW DOGS Cuba Gooding Jr. 
WALT DISNEY HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 2650/ James Coburn 

2001 PG 22.99 

4 3 SCOOBYDOO'S ORIGINAL MYSTERIES Scooby -Doo 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1889 

2000 NR 14.95 

5 4 OCEAN'S ELEVEN George Clooney 
WARNER HOME VIDEO 22185 Brad Pitt 

2002 PG -13 22.98 

6 5 THE FAST AND THE FURIOUS Paul Walker 
UNIVERSAL STUDIOS HOME VIDEO 60156 Vin Diesel 

2001 PG -13 14.98 

7 26 DARRIN'S DANCE GROOVES Darrin Henson 
RAZOR & TIE/VENTURA DISTRIBUTION 10499 

2002 NR 14.98 

8 6 SPIDER -MAN: THE ULTIMATE VILLAIN SHOWDOWN Animated 
BUENA VISTA HOME ENTERTAINMENT 26088 

2002 NR 14.99 

9 11 STAR WARS EPISODE 1: THE PHANTOM MENACE Liam Neeson 
FOXVIDEO 21700092 Ewan McGregor 

1999 PG 14.98 

10 22 SCOOBY-DOO GOES HOLLYWOOD Scooby -Doo 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1378 

2002 NR 14.95 

11 8 SHREK Mike Myers 
DREAMWORKS HOME ENTERTAINMENT 83670 Eddie Murphy 

2001 PG 24.99 

12 12 STAR WARS TRILOGY Mark Hamill 
FOXVIDEO 20100743 Harrison Ford 

1997 PG 39.98 

13 10 OUVER & COMPANY Animated 
WALT DISNEY HOME VIDEO / BUENA VISTA HOME ENTERTAINMENT 61724 

1988 G 22.99 

-14` 18 O BROTHER, WHERE ART THOU? George Clooney 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24194 

2000 PG -13 14.99 

15 9 DORA'S BACKPACK ADVENTURE Dora The Explorer 2002 NR 12.95 
NICKELODEON VIDEO /PARAMOUNT HOME ENTERTAINMENT 8 76853 

rte? 16 LEGALLY BLONDE Reese Witherspoon 
MGM HOME ENTERTAINMENT 1007624 

2001 PG -13 14.95 

7. 13 DRAGONBALL Z: FUSION -LOSING BATTLE (EDITED) Animated 
FUNIMATION 3543 

2002 NR 14.95 

18 7 THE MANY ADVENTURES OF WINNIE THE POOH: 25TH ANNIVERSARY EDITION Winn i e The Pooh 
WALT DISNEY HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 24503 

1977 G 24.99 

!; 14 DRAGONBALL Z: FUSION -PLAY FOR TIME (EDITED) Animated 
FUNIMATION 3523 

2002 NR 14.95 

x0 15 MOULIN ROUGE Nicole Kidman 
FOXVIDEO 2003429 Ewan McGregor 

2001 PG -13 14.98 

19 SPONGE BUDDIES Spongebob Squarepants 
NICKELODEON VIDEO /PARAMOUNT HOME ENTERTAINMENT 860153 

2002 NR 12.95 

GLADIATOR Russell Crowe 
OREAMWORKS HOME ENTERTAINMENT 86026 

2000 R 19.99 

17 AMERICAN PIE 2 (RATED) Jason Biggs 
UNIVERSAL STUDIOS HOME VIDEO 60152 Alyson Hannigan 

2001 R 14.98 

24 36 SCOOBYDOO AND THE ADEN INVADERS Animated 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 41372 

2000 NR 19.96 

20 AMERICAN PIE 2 (UNRATED) Jason Biggs 
UNIVERSAL STUDIOS HOME VIDEO 60154 Alyson Hannigan 

2002 NR 14.98 

26 27 SCOOBY -DOO AND THE RELUCTANT WEREWOLF Scooby -Doo 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1879 

2002 NR 14.95 

27 37 STUART UTTLE Geena Davis 
COLUMBIA TRISTAR HOME VIDEO 05215 Michael J. Fox 

1999 PG 14.95 

28 PEARL HARBOR: 60TH ANNIVERSARY COMMEMORATIVE EDITION Ben Affleck 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23871 Josh Hartnett 

2001 PG -13 24.99 

SAVING PRIVATE RYAN Tom Hanks 
DREAMWORKS HOME ENTERTAINMENT 84991 Matt Damon 

1998 R 14.99 

25 MEN IN BLACK Tom my Lee Jones 
COLUMBIA TRISTAR HOME V10250ú005292 Will Smith 

1997 PG -13 9.95 

40 TRAINING DAY Denzel Washington 
WARNER HOME VIDEO 27530 Ethan Hawke 

2001 R 22.98 

32 24 CINDERELLA II- DREAMS COME TRUE Animated 
WALT DISNEY HOME VIDEO / BUENA VISTA HOME ENTERTAINMENT 2206 

2002 NR 26.99 

33 33 SCOOBY-D00 & THE CYBER CHASE Scooby -Doo 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1746 

2001 NR 19.96 

21 KISS OF THE DRAGON Jet Li 
FOXVIDEO 2003551 Bridget Fonda 

2001 R 14.98 

35 HAPPY GILMORE O Adam Sandler 
UNIVERSAL STUDIOS HOME VIDEO 82820 

1996 PG -13 9.98 

36 30 BRING IT ON Kirsten Dunst 
UNIVERSAL STUDIOS HOME VIDEO 87173 

2000 PG -13 14.98 

37 38 DORA SAVES THE PRINCE Dora The Explorer 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 860I83 

2002 NR 12.95 

38 32 BRIDGET JONES'S DIARY Renee Zellweger 
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 24647 

2001 R 14.99 

39 31 NAUTICAL NONSENSE Spongebob Squarepants 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 86013 

2002 NR 12.95 

40 29 ELMO'S WORLD: WAKE UP WITH ELMO Sesame Street Muppets 
SONY W ONDER /SONY MUSIC ENTERTAINMENT 54268 

2002 NR 9.98 

RIRA gold cert. for sales of 50,0M units or $1 million in sales at suggested retail. RIRA platinum cerf for sales of 108,000 units or $2 million in sales at suggested retail. 
IRMA gold certif cation for a minimum of 125,660 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 million at 

suggested retail fo nontheanical titles. IRMA platinum certification for a minimum sale of 250,660 units or a dollar volume of $18 million at retail for theatrically released pro- 
grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. ©2002, VNU Business Media, Inc. and Nielsen VideoScan. All rights reserved. 
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Sales data compiled by V1al ti Nielsen 
TITLE VÍdeo$Can Principal 
LABEL/DISTRIBUTING LABEL & NUMBER Performers 

., NUMBER 1 q{c 1 Week At Nodal 

BLACK HAWK DOWN Josh Hartnett 
COLUMBIA TRISTAR HOME VIDEO 03766 Ewan McGregor 

R 27.96 

MONSTER'S BALL Billy Bob Thornton 
LIONS GATE HOME ENTERTAINMENT/STUDIO HOME ENTERTAINMENT 7982 Halle Berry 

R 24.99 

HARRY POTTER AND THE SORCERER'S STONE (PAN & SCAN) Daniel Radcliffe 
WARNER HOME VIDEO 21331 Emma Watson 

PG 26.99 

2 HARRY POTTER AND THE SORCERER'S STONE (WIDESCREEN) Daniel Radcliffe 
WARNER HOME VIDEO 22467 Emma Watson PG 

26.99 

KATE & LEOPOLD Meg Ryan 
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 25747 Hugh Jackman PG -13 29.99 

BUFFY THE VAMPIRE SLAYER: SEASON TWO Sarah Michelle Gellar 
FOXVIDE0200386.3 

NR 59.98 

3 THE MOTHMAN PROPHECIES Richard Gere 
COLUMBIA TRISTAR HOME VIDEO 07808 Laura Linney 

PG -13 27.96 

OCEAN'S ELEVEN (WIDESCREEN) George Clooney 
WARNER HOME VIDEO 22634 Brad PI 

pG -13 26.98 

4 VANILLA SKY Tom Cruise 
PARAMOUNT HOME ENTERTAINMENT 339364 Penelope Cruz 

R 29.99 

10 BEHIND ENEMY LINES Owen Wilson 
FOWIDEO2003802 Gene Hackman 

PG -13 27.98 

- 

6 THE OTHERS Nicole Kidman 
DIMENSION HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 24168 

PG -13 29.99 

9 OCEAN'S ELEVEN (WLL- FRAME) George Clooneyy 
WARNER HOME VIDEO 22185 Brad Pift 

pG -13 26.96 

7 SNOW DOGS Cuba Gooding Jr. 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 26506 James Coburn 

PG 29.99 

8 HOW HIGH Method Man 
UNIVERSAL STUDIOS HOME VIDEO 21 951 Redman R 

26.98 

GETTING THERE: SWEET 16 AND LICENSED TO DRIVE Mary-Kate & Ashley Olsen 
OUALSTAR VIDEO/WARNER HOME VIDEO 37593 

G 19.98 

14 AU Will Smith 
COLUMBIA TRISTAR HOME VIDEO 05689 

R 24.96 

24 TRAINING DAY Denzel Washington 
WARNER HOME VIDEO 21962 Ethan Hawke 

R 26.98 

THE FAST AND THE FURIOUS Paul Walker 
UNIVERSAL STUDIOS HOME VIDEO 21270 Vin Diesel 

pG -13 26.98 

17 STAR WARS: EPISODE I -THE PHANTOM MENACE Liam Neeson 
FOXVIOEO2002391 Ewan McGregor PG 29.98 

18 SHREK (SPECIAL EDITION) Mike Myers 
OREAMWORKS HOME ENTERTAINMENT 8 9012 Eddie Murphy 

pG 26.99 

SPY GAME (WIDESCREEN) Robert Redford 
UNIVERSAL STUDIOS HOME VIDEO 21552 Brad Pitt R 26.98 

25 DIRTY DANCING Patrick Swayze 
ARTISAN HOME ENTERTAINMENT 10602 Jennifer Grey 

PG -13 14.98 

11 STATE PROPERTY Beanie Sigel 
LIONS GATE HOME ENTERTAINMENT /STERUNG HOME ENTERTAINMENT 7954 

R 2499 

THE USUAL SUSPECTS Stephen Baldwin 
MGM HOME ENTERTAINMENT 1003332 Kevin Spacey R 24.98 

22 MEN IN BLACK Tommy Lee Jones 
COLUMBIA TRISTAR HOME VIDEO 9771 Will Smith PG -13 19.95 

J2002 

Ñ , 
s. -A r 

Billboard TOP VIDEO RENTALSM 

Top Video Rentals is based on transactional data, provided by the Video 
Software Dealers Assn., from more than 12,000 video rental stores. 111,111111611111 

TITLE Principal 
LA BEL/DISTRIBUTING LABEL & NUMBER Performers 

ED 

F 
z 

rtr NUMBER 1 

BLACK HAWK DOWN 
COLUMBIA TRISTAR HOME VIDEO 07133 

1 Week At Number 1 

Josh Hartnett 
Ewan McGregor 

R 

2 KATE & LEOPOLD 
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 2345 

Meg Ryan 
Hugh Jackman 

pG -13 

3 MONSTER'S BALL 
LIONS GATE HOME ENTERTAINMENT /STUDIO HOME ENTERTAINMENT 7990 

Billy Bob Thornton 
Halle Berry 

R 

4 2 VANILLA SKY 
PARAMOUNT HOME ENTERTAINMENT 33Hä3 Penelope Cruz R 

5 1 
HARRY POTTER AND THE SORCERER'S STONE 
WARNER HOME VIDEO 21331 

Daniel Radcliffe 
Emma Watson PG 

6 3 OCEAN'S ELEVEN 
WARNER HOME VIDEO 22185 

George Clooney 
Brad Pitt PG -13 

7 4 THE MOTHMAN PROPHECIES 
COLUMBIA TRISTAR HOME VIDEO 06628 

Richard Gem 
Laura Linney PG -13 

8 5 THE OTHERS 
DIMENSION HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 64651 

Nicole Kidman 
PG -13 

9 6 SNOW DOGS 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 26507 

Cuba Gooding Jr. 
James Coburn 

pG 

10 7 DOMESTIC DISTURBANCE 
PARAMOUNT HOME ENTERTAINMENT 337723 John Váúghn PG -13 

11 9 BLACK KNIGHT 
FOXVIOEO 2003988 

Martin Lawrence 
PG -13 

12 11 
BEHIND ENEMY UNES 
FOXVIOEO 2004039 

Owen Wilson 
Gene Hackman PG -13 

13 14 NOT ANOTHER TEEN MOVIE 
COLUMBIA TRISTAR HOME VIDEO 07287 

Chyler Leigh 
Chris Evans 

R 

14 10 CORKY ROMANO 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 32345 

Chris Kaftan 
PG -13 

15 8 HOW HIGH 
UNIVERSAL STUDIOS HOME VIDEO 89931 

Method Man 
Redman 

R 

16 13 SPY GAME 
UNIVERSAL STUDIOS HOME VIDEO 89146 

Robert Redford 
Brad Pitt 

R 

17 12 FROM HELL 
FOXVIDEO2003858 

Johnny Depp 
Heather Graham 

R 

18 15 SERENDIPITY 
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 24170 

John Cusack 
Kate Beckinsale PG -13 

19 16 AU 
COLUMBIA TRISTAR HOME VIDEO 07135 

Will Smith R 

20 17 OUT COLD 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 5454 

Jason London 
Willie Gerson PG -13 

IRMA gold certificat on for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,080 units and S1 million at 
suggested retail for nontheatrical titles. <>IRMA platinum certification for a minimum sale of 250,030 units or a dollar volume of $18 million at retail for theatrically released pro- 
grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. ©2002, VNU Business Media, Inc. All rights reserved. 
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Connect with the music 

industry's most 

important decision 

makers in 

Billboard Classified maximum 
results 

Call: 1-800-223-7524 Today! 
Fax all ads to: 646 -654- 4798/99 or 

email to: jserrette @billboard.com 

Your ad includes a listing 
on billboard .com 

over 11 million page views a month 
www.billboard.com 

DUPLICATION/ 
REPLICATION 

46 PRODUCTIONS 
25 CDRs - $45.00 / 50 CDRs - $88.00 

100 CDRs - $150.00 / 200 CDRs - $290.00 

ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 
From CD or CDR master 
Includes CDR jewel box 

w /text printing on CD label 
Add $35 for other digital master, 

$55 for analog master 
Orders must be prepaid. Shipping not included. 

42 W 557 Hawk Circle, St. Charles, IL 60175 

Tel (800) 850-5423 Email: info@46p.com 
Visit our Web Page at http://www.46p.com 

NO fÌt.fiñS MUD 
SAVE HUNDREDS 

500 CDs = $ 969 
1000 CDs = $1069 
RETAIL READY CD PACKAGES 

FROM YOUR DESIGN ON DISC 

300 FULL COLOR 11x17 POSTERS 

' ONLY $99 
with Your CO /DVD Package 

AVER $500 If FATIAS WITH FIERY CI PACKAGE 

MAO WM *NA 
WORLD CLASS QUALITY CD & DVD REPLICATION 

CALL TODAY FOR A FREE CATALOG 

(800) WAVE CD -1 
WWW.THIRDWAVEMEDIA. COM 

WE CAN PUT YOUR MUSIC VIDEOS ON DVD...CAIL FOR WAILS 

PROMOTION 
It MARKETING 

CD JEWEL CASE 
PUBUCITY FOLDER 
$120 eaál bbrk 
GlIfafreesample . 

press 
g12) 6647 
M0)472-3497 
wow. pressláls.corn 

PUBUCITY PHOTOS 

PLIES I_ICITY PRINTS 
, i11 40G'-'AUH!- 111 SATrtc GCCS I'AI'E H 

B&W 
8x10's 

500 - 590 
1000 - 5120 

` Other sizes & color available 
` Prices Include Typesetting & 

Freight In Continental U.S. 

FREE I 
Catalog S Samples 

I'll IT IO 

1867 E. Florida St., Suite BB 
Springfield, MO 65803 

Toll Free 1- 888 -528-5336 
www.abcpictures.com 

DUPLICATION /REPLICATION 

COMPACT DISCS - 60* EACH 
IT'S A BETTER DEAL! 

"ADD IT UP" 
1,000 CDs 

1,000 Jewel /Wrap 

1,000 2 -Pg Book/Tray 

600.00 

250.00 

240.00 

$ 1,090.00 

from your CD -Ready Master 
& Print -Ready Film 

NATIONAL TAPE1DJSC 
CORPORATION -1 

1 110 48th Ave. North - Nashville, TN 31209 

1 -800- 874 -4174 . 
Digital Mastering Services - Digital Audio a 1 

Duplication - Computer Graphics 1íyc)ff 

- 

SAME DAY SERVICE! 
(on short run CD & Cassette copies) 

www.ntdc.com 

WITH OVER 60 YEARS OF EXPERIENCE & IN -HOUSE FACILITIES, WE'LL PRODUCE 

YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 

=OM 
CD PACKAGE: NEW PRICE! 

$775 
INCLUDES: ORIGINATION 1 -COLOR 1 -PAGE BOOKLET 

AND TRAY CARD` 1 -COLOR CD LABEL IMPRINTING* 

JEWEL BOX 8 SHRINK WRAP QUICK TURNAROUND 

from your print -ready film (in Roinbo's meal 

O 

CO 0 
CD PACKAGE: 

NEW PRICE! 

$1099 
INCLUDES: ORIGINATION FULL COLOR 4 -PAGE BOOKLET' 

(INSIDE B&W) and 4 -COLOR TRAY CARD' 

2 -COLOR LABEL IMPRINTING' 

JEWEL BOX 8 SHRINK WRAP QUICK TURNAROUND 

from your print -ready film (in Rainbo's specs) 

ASK FOR OUR FREE BROCHURE! 

Pa 

O Rainbo Records and Cassettes 
1738 Berkeley St. Santa Monica,CA 90404 (310) 829 -3476 

"" l' Fax: (310 828 -8765 www.rainborecords.com info @rainborecords.com 

n 
CZ 

BUSINESS 
OPPORTUNITIES 

Las Vegas Talent Buyers 
Who to call to get booked 

62 live music 
7 Comedy Clubs 

3 Themed Shopping Malls 
702 -733 -8540 

www.lvtalentagency.com 

STORE 
SUPPLIES 

PLASTIC 
DIVIDER CARDS 

BLANK OR PRINTED 

800 -883 -9104 
ALL MAJOR CREDIT CARDS ACCEPTED 

REAL ESTATE 

D01141a. BoltwrL.a, 310-317-8399 
E',lT1.C71.I: CÜ].O}1.41.nGuO . GGm 

ul lM-t'11-ß,1VFl R 

PRE)/lrWs 

For Billboard Classified Advertising Call Jeff Serrette at 646 -654 -4697 

REAL ESTATE 

WEST 92ND Street Elegant Manhattan Townhouse 
An elegant Manhattan townhouse on the Westside near schools, park and tt e best of shopping. Four Story 

one family, architect designed. combining old details with new decor. Central airconditioning,(separate 

zones), all new mechanicals, security alarm system, full basement with storage, laundry, and separate entrance 

for office or Servant's quarters. Huge eat in country kitchen with a terrace, formal dining room with a 

fireplace, 5 bedrooms, 4.5 baths, 3 terraces and a patio garden add open air environments. 5 Fireplaces in 

total with lovely Victorian mantles and rare onyx and marblehearths. Truly a one of a kind property. 

Contact: Patricia Panella, Agt. Brown, Harris, Stevens 

Email: ppanella@bhsusa.com 

View on the web at: www.bhsusa.com 212 -588 -5626 

A Touch of New Orleans in L.A. 
Need lots of space? This Country French property has 4 individual living areas totaling 6 bedrooms, 

6 baths and over 3500 SF including 2 guest apartments. Location, Location, Location, bordering 

Beverly Hills and West Hollywood! Hardwood Floors, large patios, courtyard and 4 garages provide the 

opportunity for you to add your TLC & polish to create the space you've been looking for. 

Offered at $1,195,000. - Open Sunday 2 - 5 P.M. -1038 Carol Drive - West Hollywood 

World Class Recording Studio /Residence For Sale 
Woodland Hills, California (Los Angeles area) SSL /Studer /Tom Hidley Monitors, Westlake construction, pro wiring/panels by Scott Hessen, 

18x20 tracking room, 8x9 vocal booth, lounge, machine room, 8 separate entrance. Price includes ni -level 3 br /3 Ba house w/black 

bottom pool 8 spa. 

Contact TIM LUCE, Gilleran Griffin Realtors, for details. 310- 478 -1835 or toll free 877 -LETSMIX. 

Email: LETSMIX @hotmail.com Take a virtual tour at http: / /www.circlepix.com /home /63 -17119 

BH $7995. PH panoramic Vus 

Huge 3 +3 +Den. Remodeled 

Prime Loc. Pool 

(310) 471 -2737 

e -mail: Penthouse @mail.com 

Many Luxury Homes and golf properties listed by 

many agents with comprehensive photographs 

and "virtual tours" in Palm Springs area. 

including PGA West. 

Visit - www.realtyillustrated.com and browse. 

For information -info @palmspringsproperty.org 

or call 760 -322 -2610 
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FOR SALE 

Music Distribution Business 
Colorado based. Approved WEA, Virgin, 

Tower, Borders, TAN, Wherehouse, Barnes & 

Noble, indies & more! Online sales growing. 
Federal Trademark. Since 1993. 

jqulll @frll.com - (800) 791 -2925 
www.usal stop.com 

HEAVY DUTY POSTER TUBES 
End Plugs & UPS Included 

Factory Direct ORDERONE .,NIIlu,... 
46 Sizes In Stock CALL TOLL FREE 

1 -600- 242 -5216 

COMPUTER/ 
SOFTWARE 

RecordTrak 
Inventory Management 

For Record Stores 

800 -942 -3008 
Fax 203.269 -3930 

Voice 203 -265 -3440 

The Computer and POS Solution 
for the Music & Video Industry 

yöung 
(888)658 -7100 

Chains Independents One -Stops 
a 
3 
3 

MUSIC MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

smell: scorpiomua@aol.com 

PUBLICATIONS 

FREE Guide to 
Master Tape Preparation 

Saves You Time and Money! 

1- 800 -468 -9353 
www.discmakers.com /bb 

info @discmakers.com 

DISC MAKERS 

REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 

TODAY 

1- 800.223 -7524 
OR 

646- 654 -4697 

PUBLICATIONS 

The Ultimate Resource for 
Touring Bands & Musicians 
BILLBOARD'S 18TH EDITION OF THE 

Musician's Guide to 
NEW 

EDITION! 

Touring and Promotion 
Includes: 

City by city club directory 
Tape /disc services 
A &R directory 
Music services directory 
Music industry websites 
Road nightmares of the stars 
PLUS- Exclusive: What every 
artist must know about A &R! 
And much more 

Only $15.95 - $18.95 overseas. 
(includes shipping) 

Order by phone 800 -407 -6874 or on our website 
www.musiciansguide.com 
Mention code TGBB when ordering! 

ENTERT.AINMFNT ILAW IREpORTER 
For up -to -date, concise and readable coverage of legal developments in the 
entertainment industry - including cases, legislation, and government agency 
regulations of importance to those in the music, movie, broadcasting, theater, 
publishing, art, multimedia and sports businesses, read the Entertainment Law 
Reporter. 32 pages, published monthly. CD -ROM of 23 years back issues, full - 
text searchable, also available. For details and to subscribe, go to: 

www.EntertainmentLawReporter.com 

*BROWSER" DISPLAY SYSTEMS* 

320 DVD /VIDEO TITLES in 2 SQ. FT.! 
complete line of counter, wall, and floor displays. 

Cal or write today for FREE sample Pak 

Browser® 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 

DVDNIDEO 
covers fit flat 

in Browser Pak - 
5 different sizes 

Phone: 312/822 -0822 Tollfree: 800. 822.4410 

NOTICES /ANNOUNCEMENTS 

UNSIGNED BANDS & SINGLE ARTISTS 
NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND 

ENTERTAINMENT INDUSTRY THROUGH THE PAGES OF 
BILLBOARD. IF YOU ARE LOOKING FOR A MANAGER OR 

ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD'S 
CLASSIFIED SECTION BRIEFLY STATING WHAT YOU ARE 

LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL GIVE 
YOU ONLINE /PRINT EXPOSURE TO ALL THE MOVERS AND 

SHAKERS IN THIS FAST PACED INDUSTRY. LET'S TALK TODAY! 

Jeff Serrette - 1- 800 -223 -7524 - 646- 654 -4697 
or email jserrette @billboard.com 

Looking for the perfect job? 
BILLBOARD CLASSIFIED 

HELP WANTED 

AEC One Stop Group 
The AEC One Stop Group is seeking a 

candidate to fill a mid -level manager position. 

Candidates must possess a minimum of 3 

years music retail merchandising /coop experi- 

ence. Strong customer service, communica- 

tion and organizational skills a must. Attention 

to detail, imperative. 

Please mail or fax resumes to: 

AEC ONE STOP GROUP 
MERCHANDISING POSITION 

4250 Coral Ridge Drive 

Coral Springs. FL 33065954 -255 -4078 

ATTN: Merchandising Position 

Volunteer Needed 
If you will be in the Miami area from August 5th - 

August 10th and would like to volunteer for the 

Billboard AURN /R &B Hip -Hop Conference & 

awards, please contact: 

Phyllis Demo at 

pdemo @hillboard.com or 646.654.4696 

LABEL MANAGER 
For NYC based artist -owned kids music label. 

Assist artist, coordinate marketing, production, 

tour logistics. Detail oriented self- starter with 

3 -5 years label experience. 
Fax - 1-718-504-6241 

TALENT 

Looking for a 

record deal ?? 
Getting signed is very hard to do. But we wib 

get the record deal you are looking for! Guar 

anteed Service. Call now to receive your 
FREE information. 

Talent 2000 
i -. 800 -499 -6395 11111111 

FREE 
(Advice) 
HOW DO YOU 

MAKE YOUR CLASSIFIED 

AD PAY? 
By running it consistently 

- consecutive weeks - 

for Impact!! Rarely does a 

prospective customer reply to an 
ad the very first time it appears. 
Therefore, make sure you are 

in the right place when that 
customer is ready to buy. 

Remember, the very week he 
or she is ready. your advertisment 

should be in POSITION 
Stay ALIVE and SATISFIED 

with an ACTIVE CLASSIFIED!! 

TOLL FREE 
1- 800 -223 -7524 
or 646-654-4697 

FAX 646 -654 -4798/99 

BILLBOARD 
CLASSIFIEDS 

www.billboard.corn 
for more info call, 800- 223 -7624 

Top 40 Radio 

Denies Alleged 
Tighter Lists 

BY MARC SCHIFFMAN 
Airplay Monitor 
NEW YORK -When a coalition led by 
the Recording Industry Assn. of Amer- 
ica asked the Federal Communications 
Commission and Congress to examine 
the impact of ownership consolidation 
and independent promotion, one of its 
assertions was that those two forces 
had created a hyperconservatism at 
radio where artists "are denied radio 
airplay they would receive if [music] 
decisions were more objective." 

The "consolidation equals conser- 
vatism" charges have figured into most 
of the consumer press' coverage of the 
indie controversy. But does that theo- 
ry jibe with a top 40 format that has 
been more musically aggressive during 
the past year than it has in the past 15? 

The public perception of a more 
conservative programming environ- 
ment certainly doesn't resonate for 
programmers. Infinity /Pittsburgh 
operations manager Keith Clark says, 
"This is people looking for headlines." 

Adult top 40 WRQX Washington, 
D.C., PD Steve Kosbau says, "My life as 
a programmer is not dramatically dif- 
ferent than it has ever been ... Nobody 
ever gives us a mandate to do anything. 
We're a tough add, but regardless of 
whether it's an established artist or a 
new artist, we look at the information 
we have every week and go with that." 

Clark believes no artists or labels in 
particular are ever shut out. "I un- 
derstand that larger labels have more 
promotion people and power behind 
them to get in front of radio people 
that make the music decisions," he 
says. "But smaller labels, it seems to 
me, are suffering from distribution 
issues and not airplay." 

The concept of majors vs. indies is a 
red herring, says Entercom /New 
Orleans' top 40 WEZB (B97) and adult 
top 40 WKZN operations manager/PD 
John Roberts. "Half the time, I think 
PDs don't know what label a song's on. 
When we're looking for new music, I 

don't think anybody's going to the list 
saying, `Let's see what Columbia or 
Atlantic has this week.' " 

Adult top 40 WTMX Chicago station 
manager Barry James understands 
that consolidation can look imposing 
to an outsider, so that "if people are 
looking for something to poke a sharp 
stick at, consolidation would be it, but 
clearly as much good can be done as 
bad. It's just a question of how people 
do their jobs and if they are willing to 
do the right things for their radio sta- 
tion; and I think most are, regardless of 
the company." 

And Clark points out that none of 
the recent press coverage has looked 
at consolidation on the record side: 
"There are fewer labels than before 
-but that's not a radio issue. If there 
is less new music out there, perhaps 
it's because there are fewer labels 
releasing music." 
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2002 Billboard VIDEO MONITOR 

THE MOST- PLAYED CLIPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS 
New Ons" are reported by the networks (not by Nielsen BDSI for the week ahead 

For week ending 
JUNE 23, 2002 

Colmuous programming 
1234 W. Street. NE, Washington. D. C. 21818 

1_1 

Continuous programming 
7806 Oprylood Drive, Nashville, TN 37214 
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NEW ONS 

IRV GOTT! PRESENTS THE INC., DOWN 4 u 

ASHANTI, HAPPY 

KHIA, MY NECK. MY BACK 

BRANDY, FULL MOON 

MARIO, JUST A FRIEND 

EMINEM, WITHOUT ME 

TRUTH HURTS, ADDICTIVE 

WILL SMITH, BLACK SUITS COMIN' INOD YA HEAD) 

NELLY, HOT IN HERRE 

MUST. HALFCRAZY 

UL WAYNE, WAY OF LIFE 

AVANT, MAKIN GOOD LOVE 

WYCLEF JEAN, TWO WRONGS 

TWEET, CALL ME 

B2K. GOTS TA BE 

JERMAINE DUPRI, WELCOME TO ATLANTA 

MIRE, NOTHIN 

JENNIFER LOPEZ. 1 GONNA BE ALRIGHT 

CAM'RON, OH BOY 

AMERIE WHY DON'T WE FALL IN LOVE 

UL BOW WOW, BASKETBALL 

FAITH EVANS FEAT. LOO, BURNIN VP 

DAVE HOWSTER, KEEP LOVIN YOU 

BIG TYMERS. STILL FLY 

P DIDDY 8 GINUWINE, I NEED A GIRLIPART TWO I 

MARY J. BUGE. RAINY DAYZ 

USHER, U DON T HAVE TO CALL 

CUPSE, GRINOIN 

ASHANTI, F000SH 

SNOOP DOGS. UNDERCOVA FUNK (GIVE UP THE FUNKT 

UL' ROMEO. 2 WAY 

DONELL JONES, YOU KNOW THAT I LOVE YOU 

LUDACRIS, MOVE BµH 
JERZEE MONET MOST HIGH 

GLENN LEWIS, IT'S NOT FAIR 

OUTKAST, LAND OF A MILLION DRUMS 

JA RULE, DOWN ASS CHICK 

R.L, A GOOD MAN 

UL BOW WOW, TAKE YA HOME 

B. RICH, WHOA NOW 
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NEW ONS 

KENNY CHESNEY, THE GOOD STUFF 

DIXIE CHICKS, LONG TIME GONE 

GARY ALLAN, THE ONE 

B LAKE SHELTON, OL RED 

BRAD PAISLEY, I'M GONNA MISS HER 

ALAN JACKSON. DRIVE IFOR DADDY GENEI 

DARRYL WORLEY, I MISS MY FRIEND 

TRACE ADKINS, HELP ME UNDERSTAND 

B ROOKS 8 DUNN, MY HEART IS LOST TO YOU 

CHRIS CAGLE, COUNTRY BY THE GRACE OF GOD 

TRICK PONY, JUST WHAT I DO 

DIAMOND RIO, BEAUTIFUL MESS 

LEE ANN WOMACK SOMETHING WORTH LEAVING BEHIND 

AUSON KRAUSS. SITTING IN THE WINDOW OF MY ROOM 

MONTGOMERY GENTRY, MY TOWN 

JO DEE MESSINA, DARE TO DREAM 

KEWE COFFEY, WHEN YOU LIE NEXT TO ME 

PHIL VASSAR, AMERICAN CHILD 

WILLIE NELSON, MENDOCINO COUNTY LINE 

MONTGOMERY GENTRY, COLD ONE COMIN- ON 

NICKEL CREEK THE LIGHTHOUSE'S TALE 

RASCAL RAUS, IM MOVIN' ON 

TRAVIS MITT, MODERN DAY BONNIE AND CLYDE 

CHRIS CAGLE, I BREATHE IN, I BREATHE OUT 

CYNDI THOMSON, I'M GONE 

MARTINA MCBRIDE, BLESSED 

JO DEE MESSINA, BRING ON THE RAIN 

KASEY CHAMBERS. NOT PRETTY ENOUGH 

TIM MCGRAW, THE COWBOY IN ME 

BROOKS 8 DUNN, AIN'T NOTHING 'BOUT YOU 

TIM MCGRAW ANGEL BOY 

LONESTAR, NOT A DAY GOES BY 

TOBY KEITH, MY LIST 

STEVE AZAR, I DON'T HAVE TO BE ME 

SHERYL CROW, ABILENE 

KENNY CHESNEY, YOUNG 

TOBY KEITH, I WANNA TALK ABOUT ME 

GARY ALLAN, RIGHT WHERE I NEED TO BE 

TOMMY SHANE STEINER, WHAT IF SHE'S AN ANGEL 

TRACE ADKINS, I M TRYIN 

TIFT MERRITT, VIRGINIA, NO ONE CAN WARN YOU 
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NEW ONS 

NELLY, HOT IN HERRE 

EMINEM, WITHOUT ME 

KELLY OSBOURNE, PAPA DON'T PREACH 

WILL SMITH. BLACK SUITS COMIN (NOD YA HEADI 

AVRIL LAVIGNE. COMPLICATED 

PINK. JUST LIKE A PILL 

CHAD KROEGER FEAT. JO, HERO 

CAM'RON, OH BOY 

TRUTH HURTS, ADDICTIVE 

JENNIFER LOPEZ, IM GONNA BE ALRIGHT 

PAPA ROACH, SHE LOVES ME NOT 

VINES, GET FREE 

DIRTY VEGAS, DAYS GO BY 

JA RULE, DOWN ASS CHICK 

P. DIDDY 8 GINUWINE, I NEED A GIRL (PART T WO1 

HOOBASTANK, RUNNING AWAY 

P.O.D., BOOM 

BRANDY. FULL MOON 

KORN. HERE TO STAY 

WHITE STRIPES, FELL IN LOVE WITH A GIRL 

AMERA, WHY DON'T WE FALL IN LOVE 

JOHN MAYER, NO SUCH THING 

SHERYL CROW, SOAK UP THE SUN 

PUDDLE Of MUDD, DRIFT S DIE 

TWEET, CALL ME 

ASHANTI, HAPPY 

B2K GOTS TA BE 

BIG TYMERS, STILL FLY 

WYCLEF JEAN, TWO WRONGS 

PAULINA RUBIO, DON'T SAY GOODBYE 

OUTKAST, LAND OF A MI W ON DRUMS 

TRUST COMPANY, DOWNFALL 

ENRIQUE IGLESIAS, DON'T TURN OFF THE LIGHTS 

BEYONCE, WORK IT OUT 

DEFAULT, DENY 

AVANT, MAKIN GOOD LOVE 

CRAIG DAVID, WALKING AWAY 

MUSIQ, HALFCRAZY 

NEW FOUND GLORY, MV FRIENDS OVER YOU 

STAINS, EPIPHANY 

AEROSMETH, GIRLS OF SUMMER 

THICKE, WHEN I GET YOU ALONE 

COUNTING CROWS, AMERICAN GIRLS 

KYUE MINOGUE, LOVE AT FIRST SITE 

N.O.R.E.. NOTHIN' 

THE CLIP LIST 
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NEW ONS 

SHERYL CROW, SOAK UP THE SUN 

CHAD KROEGER, HERO 

NO DOUBT, HELLA GOOD 

PINK. DON'T LET ME GET ME 

CREED. ONE LAST BREATH 

JIMMY EAT WORLD, THE MIDDLE 

JOHN MAYER, NO SUCH THING 

COUNTING CROWS, AMERICAN GIRLS 

ALANIS MORISSEITE, PRECIOUS ILLUSIONS 

DAVE MATTHEWS BAND, WHERE ARE YOU GOING 

GOO G00 DOLLS. HERE IS GONE 

DIRTY VEGAS, DAYS GO BY 

WILL SMITH, BLACK SUITS COMIN'INOD YA HEAD) 

MARC ANTHONY, I'VE GOT YOU 

TOMMY LEE, HOLD ME DOWN 

THE COBBS, WHEN THE STARS GO BLUE 

VANESSA CARLTON, A THOUSAND MILES 

MARY J. BUGE, RAINY SAYZ 

MOBY, WE ARE ALL MADE OF STARS 

ANASTACIA, ONE DAY IN YOUR LIFE 

NICKELBACK, TOO BAD 

CRAIG DAVID, WALKING AWAY 

DEFAULT, WASTING MY TIME 

LENNY KMVITZ, STILLNESS OF HEART 

MUSI. HALFCRAZY 

OUR LADY PEACE, SOMEWHERE OUT THERE 

NORAH JONES, DONT KNOW WHY 

BRANDY, FULL MOON 

KELLY OSBOURNE, PAPA DON'T PREACH 

AAUYAH, MORE THAN A WOMAN 

KID ROCK YOU NEVER META MOTHER F QUITE LIKE ME 

311, AMBER 

ENRIQUE IGLESIAS, DON'T TURN OFF THE LIGHTS 

MARY J. BUGS. NO MORE DRAMA 

USHER, U DON'T HAVE TO CALL 

REPAY SHAND, ROCK STEADY 

ASHANTI, FOOLISH 

RAPHAEL SAADIO, BE HERE 

1.12, BEAUTIFUL DAY 

TRAI DROPS OF JUPITER 

AEROSMITH, GIRLS OF SUMMER 

ASHANTI, HAPPY 

JENNIFER LOPEZ, 1 GONNA BE ALRIGHT 

A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSK VIDEO OUTLETS 
FOR THE WEEK ENDING JULY 6, 2002 

mchmteic taw 

Continuous programming 
200 Jericho Quadrangle, Jericho, NY 11753 

Continuous programming 
1515 Broadway, New York, NV 107036 

EUROPEI 

Continuous programming 
Hawley Crescent, London N W IBTT 

G 
Continuous programming 

9697 E. Mineral Ave., Englewood, CO 80112 

RED HOT CHILI PEPPERS, BY THE WAY INEWI 
SYSTEM OF A DOWN, AERIALS INEWI 

[OVEN FRESH] 

ASH, BURN BABY BURN 
RIO ROCK YOU NEVER META MOTHER Fes' QUITE UK E ME 

AMERIE, WHY DON'T WE FALL IN LOVE 

DJ SAMMY & YANOU, HEAVEN 
NO USE FOR A NAME, DUMB REMINDERS 
JACK JOHNSON, FLAKE 

CIRRUS. BOOMERANG 

NEW 
LUDACRIS. MOVE BYYH 
SAVES THE DAY. FREAKISH 
OASIS, STOP CRYING YOUR HEART OUT 

NELLY, HOT IN HERRE 

Continuous progamming 
404 Washington Ave., Miami Beach, 6.33139 

JUANES. A DIOS LE PIDO 
PAULINA RUBIO, SI TU TE VAS 

THALIA, TU Y YO 

ENRIQUE IGLESIAS, ESCAPE 
RICARDO MONTANER, YO PUEDO HACER 

SHAKIRA, UNDERNEATH YOUR CLOTHES 
CHAYANNE, Y TU TE VAS 

SIN BANDERA, KILOMETROS 
DIEGO TORRES. COLOR ESPERANZA 
LALEY, INTENTA AMAR 

ucyM05l 

Continuous programming 
299 Queen St West, Toronto, Ontario M5VOZ5 

BRRNEY SPEARS, BOYS (NEW) 
RIF NAKED, TANGO SHOES INEWI 
BEYONCE, WORK IT OUT INEWI 
DL INCOGNITO, SPIT FOREVER II INEWI 
JARVIS CHURCH, SHAKE IT OFF (NEW) 
JIMMY EAT WORLD. SWEETNESS INEWI 
ASHANTI, FOOLISH 

SUM 41, WHAT WE'RE ALL ABOUT 

CHAD KROEGER, HERO 

EMINEM, WITHOUT ME 
AVRIL LAVIGNE, COMPLICATED 
OUR LADY PEACE. SOMEWHERE OUT THERE 

NO DOUBT, HELLA GOOD 
P. DIDDY, I NEED A GIRL (PART ONE) 
VANESSA CARLTON, A THOUSAND MILES 
NELLY, HOT IN HERRE 
PUDDLE OF MUDD, DRIFT & DIE 
PINK, JUST LIKE A PILL 

WEEZER, DOPE NOSE 

SWOLLEN MEMBERS, BRING IT HOME 

1 

EMINEM. WITHOUT ME 
KYUE MINOGUE, LOVE AT FIRST SIGHT 

JENNIFER LOPEZ, I'M GONNA BE ALRIGHT 
AUCIA KEYS, HOW COME YOU DON'T CALL ME 
RED HOT CHID PEPPERS, BY THE WAY 
WILL SMITH, BLACK SUITS COMIN' (NOD YA HEADI 

SHAKIRA, UNDERNEATH YOUR CLOTHES 

COLOPLAY IN MY PLACE 
PINK, DON'T LET ME GET ME 

NELLY, HOT IN HERRE 

HOLLY VALIANCE, KISS KISS 
SUGAR BABES, FREAK LIKE ME 
PAUUNA RUBIO, DON'T SAY GOODBYE 

FAT JOE, WHAT'S LUV? 
P. DIDDY, I NEED A GIRL (PART ONEI 
FAITHLESS, ONE STEP TOO FAR 

CHAD KROEGER, HERO 

OASIS, STOP CRYING YOUR HEART OUT 

NO DOUBT, HELLA 0000 
ASHANTI. FOOLISH 

BRAD PAISLEY, I'M GONNA MISS HER (THE FISHIN' SONG) 

LONESTAR, NOT A DAY GOES BY 

ALAN JACKSON, DRIVE IFOR DADDY GENET 

KENNY CHESNEY, THE GOOD STUFF 
CAROLYN DAWN JOHNSON, I DONT WANT YOU TO GO 

KELUE COFFEY, WHEN YOU LIE NEXT TO ME 

EMERSON DRIVE, I SHOULD BE SLEEPING 
GARY ALLAN, THE ONE 

STEVE AZAR. I DON'T HAVE TO BE ME ITIL MONDAY) 

TOMMY SNANE STEINE& WHAT IF SHE'S AN ANGEL 

CHRIS CAGLE, COUNTRY BY THE GRACE OF GOD 

BLAKE SHELTON, DL' RED 

DIAMOND RIO, BEAUTIFUL MESS 
PHIL VASSAR, AMERICAN CHILD 
BROOKS & DUNN, MY HEART IS LOST TO YOU 

TRACE ADKINS, HELP ME UNDERSTAND 
DARRYL WORLEY, I MISS MY FRIEND 

TRICK PONY, JUST WHAT I DO 

ANDY GRIGGS, TONIGHT I WANNA BE YOUR MAN 
JOE NICHOLS, THE IMPOSSIBLE 

Three hours weekly 
216 W Ohio, Chicago, IL 60610 

/'IAl'1 

INDEF) 

TELEVISION 

5 hours weekly 
223 -225 Washington SC Newark, NJ 07102 

SAVES THE DAY, FREAKISH 
THE GET UP KIDS, OVERDUE 
SUPERJOINT RITUAL M® %& YOUR ENEMY 
JIMMY EAT WORLD, SWEETNESS 
MEDICATION, INSIDE 
SIMON AND MILO, IT'S NOT ME, IT'S YOU 

DOG FASHION DISCO, LEPER FRIEND 

DANZIG, WICKED PUSSYCAT 
JERRY CANTRELL, ANGER RISING 
EPIDEMIC. WALK AWAY 
CUSTOM, BEAT ME 

SWITCHED, INSIDE 
SO FAR, SAVE ME 
ATTICUS FAULT, MY FIRST TRIP TO MARS 
ANDREW W.K., SHE IS BEAUTIFUL 
THE STROKES, HARD TO EXPLAIN 

INCUBUS, WARNING 
PASTOR TROY, VICE VERSA 

UL' ROMEO, 2 WAY 
KILLSWITCH ENGAGE, MY LAST SERENADE 
HATEBREED, I WILL BE HEARD 

STRUNG OUT, CEMETERY 
CUSTOM, BEAT ME 

DANZIG. WICKED PUSSYCAT 
SLUM VILLAGE, TAINTED 
THE GET UP KIDS, OVERDUE 

SOPHIE B. HAWKINS, WALKING IN MY BLUE JEANS 

LADY MAY, ROUND UP 
SWITCHED, INSIDE 
THE RAMONES, BLITZKREIG BOP 
MATHEW, EVERYBODY DOWN 

RIDDLIN KIDS, I FEEL FINE 
AMERIE, WHY DON'T WE FALL IN LOVE 

PAULINA RUBIO, DON'T SAY GOODBYE 

THE CALLING, ADRIENNE 

Showbiz_ 
ZIGGY STARDUST UNLEASHED: David 
Bowie may have retired his Ziggy Star- 
dust alter ego, but the androgynous 
rock persona will get a resurrection of 
sorts with the theatrical rerelease of 
Ziggy Stardust and the Spiders From 
Mars. The music documentary - 
directed by D.A. Pennebaker and 
filmed in 1973 at London's Hammer- 
smith Odeon -immortalizes Bowie's 
final performance as Ziggy Stardust. 

This time around, the film will fea- 
ture restored prints and Dolby 5.1 sur- 
round sound mixed by producer Tony 
Visconti, who recently collaborated 
with Bowie for the first time in 20 
years on the latter's current Heathen 
album (ISO /Columbia). 

At press time, the rereleased Ziggy 
Stardust was scheduled to open July 10 
in New York, July 19 in Los Angeles, 
Aug. 9 in San Francisco, Aug. 25 in 
Philadelphia, and Sept. 5 in Brooklyn, 
N.Y. It will roll out to other major U.S. 
markets during August and September. 

Bowie says of working with Visconti 
again: "I wanted to bring a cultural 
restoration, using everything I knew 

without returning to the past. I wanted 
to feel the weight and depth of the years. 
All the experiences, all the questions, all 
the fear, all the spiritual isolation. This 
is the way that the old men ride." 

The chameleon -like rocker shared 
his past and present during the A&E 
program Live by Request, which pre- 
miered June 15. Bowie has been known 
to avoid doing greatest -hits concerts, 
but during the show he performed an 
outstanding two -hour set that includ- 
ed "Ziggy Stardust," "Heroes," "Let's 
Dance," and "Fame," as well as Hea- 
then cuts "Slip Away" and "Slow Bum." 

Sitting in the audience during the 
show at Sony Music Studios in New 
York, we found Bowie more relaxed 
and open than he has been during 
other performances in recent years. 
Magical energy filled the room as 
Bowie and his band performed. 

When the TV cameras stopped 
rolling, Bowie treated the audience to 
two more songs -cover versions of 
Neil Young's "I've Been Waiting for 
You" and the Pixies' "Cactus," both of 
which are included on Heathen. 

On July 16, EMI is scheduled to 
release a limited edition of Bowie's 
1972 Ziggy Stardust CD with previ- 
ously unreleased material. 

When asked if he has any acting 
roles lined up, Bowie said that he is in 
discussions to play a doctor in a TV ver- 
sion of The Elephant Man. 

IN BRIEF: Limp Bizkit lead vocalist 
Fred Durst -who has directed sev- 
eral music videos -will direct his 
first feature film, Lords of Dogtown, 
a look at the skateboarding culture 
in Los Angeles. The film was inspired 
by last year's skateboarding docu- 
mentary Dogtown and Z -Boys. 

NEWSLINE... 
Emmis Communications' radio division reported a first -quarter 2002 rev- 
enue of $62.7 million (down 5% from the same period last year) and oper- 
ating expenses of $34.4 million, down 7% ... Satellite radio companies 
XM and Sirius have reached an undisclosed royalty agreement with SESAC 
... Clear Channel Radio appoints two new VP /market managers: Cindy 
McDowell is upped from director of sales of the Milwaukee cluster, while 
Debra Wagner segues from Tucson, Ariz., to oversee the Springfield, Mass., 
cluster ... Active rock KEGL Dallas names Max Dugan PD. He was PD of 
heritage rock KKFM Colorado Springs, Colo. 
Compiled by Carla Hay. 
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It'LL 
A LOOK BEHIND THIS WEEK'S CHART ACTION 

Counter 
NEXT STOP, NELLYVILLE: One hot rapper will 
pass the baton to another next issue on The Bill- 
board 200, as Nelly is poised to succeed 
Eminem at No. 1 with a shot at 800,000 -plus 
units. It seems fitting that these two stand 
together, as the last solo albums by each of them 
were the biggest rap titles of the past two years. 

In the second half of 2000, Eminem's sec- 
ond album, The MarshallMathersLP, sold 7.9 
million units, more than any other rap title 
that year and second only to the 9.9 million 
rung by 'N Sync's No Strings Attached. Nelly's 
rookie album was second among rap sets that 
year and seventh overall, with 5 million units 
sold in 2000. Each followed up in 2001 with 
group projects -Eminem with D12 (1.9 mil- 
lion units to date) and Nelly with St. Lunatics 
(1.26 million). Even more impressive is that 
Nelly's 2000 album, Country Grammar, sold 
another 2.4 million units in 2001 -more than 
any other rap title moved that year. 

Meanwhile, Eminem easily commands the 
current chart with 381,000 units, down 28% 
from last issue's total. The Eminem Show 
has sold 3.3 million units in less than five 
weeks, more than any other album this year. 
This year's second -best seller, Alan Jackson's 
Drive (now No. 34), trails by more than 1 

million, having sold 2.2 million since its 
release in January. 

PAPA DON'T REACH: Papa Roach's second 
full- length album reaches a higher peak than 
its first album, entering at No. 2 with 
136,000 units. Its 2000 debut, Infest, peaked 
at No. 5 a dozen weeks after it entered at No. 
48. But while this album reaches a higher 
chart position, the earlier one actually had 
two weeks when it sold more, ticking 
through 137,000 copies in its fattest frame. 

Of course, there's a lot of that going around in 
2002. With the exception of the aforemen- 

tioned Alan 
Jackson, it is 
difficult to 
think of any 
top- of -the- 
chart acts who 
are pounding 
out weeks as 

large as the 
ones they hit 
in earlier years. 

As tall as 
Eminem looks now, his last album sold 3.7 
million in its first four weeks -9% more than 
his current one has sold in a comparable 
span. Last issue's runner -up, Korn, illustrates 
that trend in sharper detail, as its opening 
sum of 434,000 was down significantly from 
the 574,000 units that its last album, Issues, 
sold the week it hit stores in 1999. 

While CD burning and file sharing are cul- 
prits cited to explain this year's softer num- 
bers, those practices also help explain the 
69.5% slide that Korn sees on the current 
chart (No. 3, 132,000) -one of the largest 
second -week slides in recent memory. 

Wyclef Jean follows the same blueprint as 

Papa Roach. He enters the big chart with Mas- 
querade at a higher rank than either of his ear- 
lier solo sets (No. 6, 81,500), but the Fugees 
member's last solo album sold more the week 
it came out in 2000 (No. 9, 95,000 units). 

CAREER BESTS: A rock band, a Latin star, and 
a dance -chart diva each enjoy career -best 
peaks. These upstarts are led by Our Lady 
Peace, which enters The Billboard 200 at No. 

9 with 67,000 
units. 

Of the band's 
previous al- 
bums, its sec- 
ond had chart- 
ed the highest, 
at No. 69 in 
1999, while its 
1997 debut 
owned the 
band's biggest 
sales week, 

scanning 24,000 during Christmas week of that 
year. Lead single "Somewhere out There" 
peaked at No. 7 on Modern Rock Tracks, the 
band's third top 10 on that list. 

Mexico's Paulina Rubio becomes the latest 
Latin artist to seek fortune with an English - 
language album. She lands just shy of the top 
10 with 56,000 units (No. 11). Her last album, 
2000's Paulina, has been the biggest of her 
career, spending three weeks at No. 1 on Top 
Latin Albums and reaching No. 156 on The 
Billboard 200. Its Nielsen SoundScan total to 
date is 374,000 units, but it never logged as 

much as 10,000 copies in any one week. 
Rubio's lead single, "Don't Say Goodbye," 
reached No. 31 on Top 40 Tracks, and she has 
received a generous heap of media attention. 

Anastacia enters the big chart at No. 27 with 
39,000 units, almost five times more than her 
biggest prior Nielsen SoundScan week. Her 
first album peaked at No. 168 last year. 

Meanwhile, Arista is staging its own Ladies' 
Night, with two female artists earning bullets 
in the top 10. Rookie Avril Lavigne has now 
seen two consecutive gains since entering at 
No. 8 (10 -5, up 25 %), while Pink returns to 
the penthouse (15 -10, up 8.5 %). There is very 
little in the way of advertising or sale pricing 
on the latter, which indicates that Pink's 
gains are coming from new single "Just Like 
a Pill," which rises 36 -26 on Hot 100 Airplay 
and is picking up plays at MTV. 

Minded.. 
HOOK, LINE, AND SINKER: Brad Paisley col- 
lects his third No. 1 on Hot Country Singles 
& Tracks with "I'm Gonna Miss Her (The 
Fishin' Song)," a tongue -in -cheek fisherman's 
anthem that gains 210 detections and pushes 
George Strait's "Living and Living Well" to 
No. 2 after a two -week stint atop the chart. 
Based on Nielsen Broadcast Data Systems 
audience data, "The Fishin' Song" makes 
approximately 41.7 million estimated listen- 
er impressions and ranks second on that 
tally -not enough to take the audience title 
away from Strait, who grabs the most ears this 
week with 43.6 million impressions. More 
often than not, the No. 1 country song is also 
the one with the largest audience. 

Paisley has two prior chart- toppers on his 
résumé, including "He Didn't Have to Be" 
and "We Danced," which reigned in Decem- 
ber 1999 and December 2000, respectively. 
Paisley's single is the 12th No. 1 on the coun- 
try radio list since our current chart year 
began last December. By contrast, there were 
14 No. 1 country singles for the same period 
in the 2001 chart year. 

Elsewhere on Country Singles & Tracks, 
Keith Urban logs his highest opening chart 
position to date with "Somebody Like You," 
which takes 
Hot Shot 
Debut honors 
at No. 42. His 
prior opening 
benchmark 
was set by 
"But for the 
Grace of God," 
which entered 
at No. 54 in 
October 2000 
and eventual- 
ly peaked at No. 1 in February 2001. "Some- 
body" introduces Urban's forthcoming sopho- 
more set, which Capitol says has not yet been 
assigned a title or a firm street date, though it 
is expected to hit retail around October. 

STILL HOT: Nelly's "Hot in Herre" holds on to 
the top slot on The Billboard Hot 100 for a sec- 
ond consecutive week, widening its lead over 
runner -up "Without Me" by Eminem. "Herre" 
earns the Greatest Gainer /Airplay award, as it 
increases its audience impressions by 18 mil- 
lion. "Without" also posts a double -digit audi- 
ence jump, gaining 11.5 million listeners. The 
total audience for "Herre" is now 140.5 mil - 
lion-a new Hot 100 record for a rap track, 
besting Fat Joe Featuring Ashanti's "What's 
Luv," which hit 135.5 million listener impres- 
sions in the May 4 issue. 

" Herre" and "Without" also rank No. 1 and 
No. 2, respectively, on Hot 100 Airplay, mark- 

by Silvio Pietroluongo. Minai Patel. Wade lesse 

ing the first time in that chart's history that 
the top two slots are occupied by rap songs. 
This feat has been accomplished previously on 
the Hot 100, but not since the Aug. 30, 1997, 

issue, when 
buying sin- 
gles was still 
fashionable 
and sales con- 
tributed more 
to a song's 
Hot 100 rank. 
That issue, 
"Mo Money 
Mo Problems" 
by the Notori- 
ous B.I.G. 

Featuring Puff Daddy & Mase was No. 1, and 
"I'll Be Missing You" by Puff Daddy & Faith 
Evans Featuring 112 was at No. 2. 

"Herre" advances 5 -2 on the Hot R &B/ 
Hip -Hop Singles & Tracks chart, earning 
Greatest Gainer designations for both Sales 
and Airplay, a feat that last occurred in the 
Feb. 17, 2001, issue, when "Stutter" by Joe 
Featuring Mystikal did double honors while 
at No. 1. "Herre" moves 8 -2 on the Hot R &B/ 
Hip -Hop Singles Sales chart, selling 76% 
more than the previous week and trailing the 
Clipse's "Grindin' " for the No. 1 spot by 
fewer than 100 units. It also gains 12.3 mil- 
lion in audience at R &B radio to move into 
the No. 2 slot on the Hot R &B/Hip -Hop Air- 
play chart. The No. 2 rank for "Herre" on the 
main R &B chart and R &B/Hip -Hop Airplay 
provides Nelly with his highest peak on each 
chart as a solo act. Additionally, Nelly debuts 
another single from Nellyville: "Dilemma," 
which enters at No. 66 on R &B /Hip -Hop 
Singles & Tracks. 

LEAP OF FAITH: On the heels of his well- chron- 
icled legal troubles, R. Kelly debuts at No. 69 
on R &B/Hip -Hop Singles & Tracks with the 
recently recorded "Heaven I Need a Hug." The 
song posts 6 million audience impressions in 
its first week at R &B radio. 

First released the week of June 17 to WGCI 
Chicago in Kelly's hometown, "Heaven" is now 
receiving airplay at nearly half of the 129 R &B 
radio stations that report to the chart. On the 
track, Kelly vents frustration about his indict- 
ment and the recent events that have tran- 
spired in his life. "Heaven" will be included on 
his forthcoming album, tentatively titled Love 
Land. The album, minus this new song, has 
been circulating on the bootleg circuit -one 
of the main reasons Jive is forging ahead with 
the release on a date yet to be determined. 

Additional reporting by Patrick McGowan in 
New York. 
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>fig NUMBER 1 =it 5 WeeksAtNumller 1 

EMINEM The Eminem Show 
WEB /AFTERMATH 493290' / INTERSCOPE 112.98/19.981 

49 46 42 MICHELLE BRANCH The Spirit Room 
MAVERICK 47985/WARNER BROS. 117.98 CD) 

28 

1 58 48 41 BRANDY Full Moon 
ATLANTIC 83493' /AG 112.98/IB18) 

2 

© HOT SHOT DEBUT 
PAPA ROACH Lovehatetragedy 
DREAMWORKS 450381IINTERSCOPE 112.98/18.981 

51 44 36 LUDACRIS 1 Word Of Mouf 
DISTURBING THA PEACE/DEF JAM SOUTH 588446' /IDJMG 11198/19.981 

3 

2 52 52 34 NAPPY ROOTS Watermelon, Chicken & Gritz 
ATLANTIC 835248IAG 111.98/17.981 

24 

3 2 - KORN Untouchables 
IMMORTAL 61488' /EPIC 11298 ED/18.98) 

2 53 53 55 JACK JOHNSON Brushfire Fairytales 
ENJOY /UNIVERSAL 860994 /UMRG 118.98 CD) I 

53 

4 3 2 VARIOUS ARTISTS Totally Hits 2002 
WARNER MUSIC GROUP /BMG 78192/WARNER STRATEGIC MARKETING (12.98/18.98) 

2 54 51 49 P.O.D. 2 Satellite 
ATLANTIC 83475'/AG 111,98/1798) 

6 

© 10 8 AVRIL LAVIGNE Let Go 
ARISTA 1474011738CD) 

5 e VARIOUS ARTISTS Vans Warped Tour 2002 Compilation 
SIDE ONE DUMMY 71233 (6.98 COI 

55 

o . WYCLEF JEAN Masquerade 
COLUMBIA 86542' /CRG 112.98 EQ/18.981 

6 56 56 35 TWEET Southern Hummingbird 
THE GOLD MIND /ELEKTRA 62746/EEG 112.98/18.981 

3 

© 6 5 ASHANTI 2 Ashanti 
MURDER INCIAJM 586830' /I0JMG 112.98/16.981 

1 57 49 47 ENRIQUE IGLESIAS 5 Escape 
INTERSCOPE 493148112.98/18.981 

2 

8 5 4 VARIOUS ARTISTS P. biddy & Bad Boy Records Present... We Invented The Remix 
BAD BOY 73062' /ARISTA 112.98)18.981 

1 58 54 39 JENNIFER LOPEZ J To The L -0! The Remixes 
EPIC 86399' (1298 EC818.98) 

1 

0 OUR LADY PEACE Gravity 
COLUMBIA 86585/CRG 16.98 EQ/11981 

9 59 40 53 SOUNDTRACK Divine Secrets Of The Va -Ya Sisterhood 
DMZ/COLUMBIA 86534 /CRG 118.98 ED COI 

40 

o 15 18 PINK 3 M!ssundaztood 
ARISTA 14718112.98/18.98) 

6 60 61 45 BOX CAR RACER Box Car Racer 
MCA 11 2894 11 0.98 CD) 

12 

o 
.' 

PAULINA RUBIO Border Girl 
UNIVERSAL 153300/UMRG 111.98/17.98) 

11 @ 69 64 CRAIG DAVID Born To Do It 
WILDSTAR/ATLANTIC 88081'/AG 111.98/17.981 

11 

12 8 6 KENNY CHESNEY No Shoes, No Shirt, No Problems 
BNA 67038/RLG (12.98/18.98) 

1 ó2 63 50 JA RULE 3 Pain Is Love 
MURDER INC. /DEF JAM 586437' /IDJMG 02.98/19.981 

1 

13 11 9 SHERYL CROW C'mon, C'mon 
ABM 493260/INTERSCOPE 112.98/18.981 

2 CEO 73 80 THE HIVES Veni Vidi Vicious 
EPITAPH /SIRE 48327/WARNER BROS. (17.98 CDI I 

63 

14 9 3 DONELL JONES Life Goes On 
UNTOUCHABLES 14760 / ARISTA 112.98/18.981 

3 0 82 93 KHIA FEATURING DSD Thug Misses 
DIRTY DOWN 751132/ARTEMIS 117.98 CDI 

64 

15 19 7 DIRTY VEGAS Dirty Vegas 
CREDENCE 39486/CAPITOL 117.98 

7 C3!' OAKENFOgDReaos.ne.9ecD1 Bunkka 
MAVERICK 

65 

o 57 - 
t GREATEST GAINER $' 

SOUNDTRACK Disney's Lilo & Stitch 
WALT DISNEY 860734 118.98 CDI 

6a 50 37 LAURYN HILL MTV Unplugged No. 2.0 
COLUMBIA 86580/CRG 116.98 ED /19.981 

3 

16 67- 43 23 CIPHA SOUNDS /MR. CHOC Rawkus Records Presents: Soundbombing Ill 
RAW KUS 112917' /MCA 118.98 CD) 

23 

17 22 16 BIG TYMERS Hood Rich 
CASH MONEY /UNIVERSAL 860997' /UMRG 11898 CDI 

1 68 62 52 B2K B2K 
EPIC 86457112.98 EO/18.98/ 

2 

18 17 10 VARIOUS ARTISTS 2 Now9 
U NIVERSAL/EMI/ZOMBA/SONY 84408/UMRG 112.98/19.98) 

1 69 47 32 WEEZER Maladroit 
G EFFEN 493241' / INTERSCOPE 118.98 CDI 

3 

19 20 17 JOSH GROBAN Josh Groben 
143 /REPRISE 48154/WARNER BROS. (18.98 COI I 

8 70 60 63 INCUBUS Morning View 
IMMORTAL 85277./EPIC 112.98 EO/18.981 

2 

20 18 12 SOUNDTRACK Spider -Man 
ROADRUNNER /COLUMBIA 86402/10JMG /CRG 112.98 EQ/18.981 

4 71 65 48 MARY J. BLIGE 2 No More Drama (2002) 
MCA 112808' (12.98/1898) 

14 

21 16 13 !13 CELINE DION A' A New Day Has Come 
EPIC 86400 112.98 ED/18.9B) 

1 72 68 61 DEFAULT The Fallout 
TVT 2310111 98 CD)* 

51 

22 7 19 78. SOUNDTRACK 6 0 Brother, Where Art Thou? 
LOST HIGHWAY/MERCURY 170069/IDJMG 112.98/19.981 

1 73 67 51 AMY GRANT Legacy...Hymns & Faith 
A &M 493318/INTERSCOPE 08.98 CDI 

21 

23 24 25 JOHN MAYER Room For Squares 
AWARE /COLUMBIA 85293'/CRG 17.98 E0/18.981 I 

21 74 31 - THE WHO The Ultimate Collection 
UTV 112877/MCA 124.98 CDI 

31 

24 21 11 ' CAM'RON Come Home With Me 
ROCA- FELINDEF JAM 596786 /IDJMG 112.98/18.981 

2 75 64 57 USHER 0 8701 
ARISTA 14715' 02.98/18.981 

4 

25 4 - NEW FOUND GLORY Sticks and Stones 
DRIVE -THRU 112916/MCA 118.98 CDI 

4 80 68 HOOBASTANK Hoobastank 
ISLAND 586435 /IDJMG 118.98 CDII 

25 O 
26 26 22 17 NORAH JONES Come Away With Me 

BLUE NOTE 32088/CAPITOL(17.98 CDI I 
17 77 55 40 SOUNDTRACK Spirit: Stallion Of The Cimarron 

A &M 493304 /INTERSCOPE (15.98 CD) 

40 

1 ANASTACIA Freak Of Nature 
DAYLIGHT 86010/EPIC 112.98 EQ CDI 

27 78 58 54 BARRY MANILOW Ultimate Manilow 
BMG HERITAGE 10600 /ARISTA 02.98/18.981 

3 o NE« 

o 38 2 SOUNDTRACK Scooby -Doo 
LAVA/ATLANTIC 83543/AG 112.98/18.981 

28 79 45 62 BRAD PAISLEY Part II 
ARISTA NASHVILLE 81880 /RLG 111.98/17.981 

31 

29 23 SHAKIRA 3 Laundry Service 
.. EPIC 63900(12.9800/18.98) 

3 80 70 56 $a,, ALICIA KEYS 5 Songs In A Minor 
J 20002112.98/18.98) 

1 

30 28 MUSIQ Juslisen (Just Listen) 
DEF SOUL586772' /IDJMG 112.98/18.981 

1 81 87 69 ' N *E *R *D* In Search Of... 
VIRGIN 11521 110.98 CD) 

61 

31 32 VANESSA CARLTON Be Not Nobody 
A &M 493307 / INTERSCOPE 118.98 CDI 

5 82 66 27 'i' DJ QUIK Under Tha Influence 
EUPONIC /LANEWAY /BUNGAL0970008/UMBG 118.98 CO1 

27 

32 27 

o NEW 

MARC ANTHONY Mended 
COLUMBIA 85300/CR6 16.98 EQ/18.981 

3 D NE1YV i 1 ARCHIE EVERSOLE Ride Wit Me Dirty South Style 
PHAT BOY 1129280MCA 11698 CDI 

83 

JERRY CANTRELL Degradation Trip 
ROADRUNNER 618451 /I0JMG 118.98 CDI 

33 84 83 72 .ili7 NAS Stillmatic 
ILL WILL /COLUMBIA 85736 /CRG 112.98 00/18.981 

5 

34 12 

35 13 2 

ALAN JACKSON 0 Drive 
ARISTA NASHVILLE 67039/RLG 11298/18981 

1 8 71 59 .`1 GOO GOO DOLLS Gutterflower 
WARNER BROS. 48206118.98 CDI 

4 

SOUNDTRACK The Osbourne Family Album 
EPIC 86670118.98 COI 

13 86 74 74 
,5 ;, 

THE WHITE STRIPES White Blood Cells 
SYMPATHY FOR THE RECORD INDUSTRY/THIRD MAN 27124'8/2118.90 COIL 

61 

36 30 I ji VARIOUS ARTISTS Off The Hook 
SONY/UNIVERSAL/EMVZOMBA 86591 /CRG 11298 E0/18.981 

13 87 88 70 YING YANG TWINS Alley: The Return Of The Ting Yang Twins 
COLLIPARK/IN THE PAINT 8375 /KOCH (1298/17.981 

58 

37 14 DAVID BOWIE Heathen 
ISO /COLUMBIA 86630' /CRG 1638 EQ/18.981 

14 88 84 65 AVANT Ecstasy 
MAGIC JOHNSON 112309 /MCA 112.90/16981 

6 

38 37 NO DOUBT Rock Steady 
INTERSCOPE 493151r 112.99/18.981 

9 89 78 77 KID ROCK Cocky 
LAVA/ATLANTIC 83482'/AG 112.98/18.981 

7 

39 34 PUDDLE OF MUDD 2 Come Clean 
FLAWLESS /GEFFEN 493074/INTERSCOPE 112.98/18.98) 

9 90 90 88 INDIA.ARIE Acoustic Soul 
MOTOWN 013770'/UMRG 112.98 /18.98) 

10 

43 42 . JIMMY EAT WORLD Jimmy Eat World 
DREAMWORKS 150334' / INTERSCOPE 117.98 CDI 

40 91 76 79 iii ENYA 4 A Day Without Rain 
REPRISE 47420NJARNER BROS. (12.98/18.981 

2 

41 33 111 NICKELBACK ` Silver Side Up 
ROADRUNNER 618188/10JMG 112.98/18.981 

2 92 59 60 VAN MORRISON Down The Road 
EXILE/UNIVERSAL 589177 /UMRG 118.98 CDI 

25 

42 29 `)2 AZ AZiatic 
MOTOWN 018074/UMRG 112.98/18.981 

29 93 81 94 MARTINA MCBRIDE Greatest Hits 
RCA (NASHVILLE) 67012JRLG 112.9E/18981 

5 

43 36 ' 31 CREED 5 Weathered 
WIND -UP 13075(11.98/1898) 

1 94 98 85 BRITNEY SPEARS ' Britney 
JIVE 41776/ZOMBA 0298/18.981 

1 

44 35 6 MOBY 18 
V2 271214 00.98118.981 

4 95 72 91 I TOBY KEITH Pull My Chain 
8' DREAMWORKS ¡NASHVILLE) 450297/INTERSCOPE 112.98/18.981 

9 

o NEW 1 A *TEENS Pop'Til You Drop! 
STOCKHOLM 018435/MCA 11698 CDI 

45 96 75 71 BONNIE MITT Silver Lining 
CAPITOL 31816 (12.98/18.981 

13 

46 39 33 87 LINKIN PARK 8 [Hybrid Theory] 
WARNER BROS. 47755112.98/10.981 

2 97 100 92 GARY ALLAN Alright Guy 
MCA NASHVILLE 170201111.98/17.981 

39 

47 25 - 2 ! RAPHAEL SAADIQ Instant Vintage 
UNIVERSAL 016654' /UMRG 11198/1898) 

25 98 92 81 KIRK FRANKLIN The Rebirth Of Kirk Franklin 
G05PO CENTRIC 70037 /ZOMBA 111.98 /17981 

4 

48 41 38 132 SYSTEM OF A DOWN 5 Toxicity 
_.. AMERICAN /COLUMBIA 62240' /CRG 112.98 EQ/18981 

1 99 93 95 SOUNDTRACK Shrek 
DREAMWORKS 450305 / INTERSCOPE 112.98 /16981 

28 
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CD B RICH 80 Dimes 
ATLANTIC 835551VAG 17.98/11.981 

100 NATURE Wild Gremlinz 
CASINO 8004' /SEQUENCE (18.98 CD) 

150 

1101 85 90 TIM MCGRAW 3 Greatest Hits 
CURB 77978112.98/18.98) 

4 151 150 131 JENNIFER LOPEZ 3 J.Lo 
EPIC 85965112.98 EQ/1888) 

1 

102 79 84 BROOKS & DUNN Steers & Stripes 
ARISTA NASHVILLE 67003 /RLG 112.98 /18.98) 

4 152 142 104 : ̂ ', BUSTA RHYMES Genesis 
J 20009' 112.98/18.981 

7 

103 94 73 FAT JOE J .O.S. E.: Jealous Ones Still Envy 
TERROR SQUAD /ATLANTIC 83472'/AG 111.98/17.981 

21 153 136 138 +15 THE CORRS VH1 Music First Presents: The Corrs- Live In Dublin 
143 /LAVA/ATLANTIC 83533/AG 112.98/18.98) 

52 

104 107 107 STAIND ° Break The Cycle 
FLIP /ELEKTRA 62626 /EEG 112.98/18.98) 

1 154 106 82 LOS LOBOS Good Morning Aztlan 
MAMMOTH 165518 118.98 CD) 

82 

105 86 86 MICHAEL W. SMITH Worship 
REUNION 10025 /ZOMBA 111.98/17,98) 

20 155 111 120 TRAVIS TRITT A Down The Road I Go 
COLUMBIA (NASHVILLE) 62165 /SONY (NASHVILLE) 111.98 E0/17.981 

51 

106 104 103 MERCYME Almost There 
INOV/ORD 86133/WARNER BROS.11698 CD) it 

67 156 149 129 REMY SHAND The Way I Feel 
MOTOWN 014481 /UMRG 118.98 CO) 

39 

107 91 75 NAUGHTY BY NATURE licous 
TOT 2340' 113.98/17 98) 

15 157 165 152 YOLANDA ADAMS Believe 
ELEKTRA 62690 /EEG 112.98/1888) 

42 

08 89 101 TIM MCGRAW ' Set This Circus Down 
CURB 78711 112.98/18.981 

2 158 151 119 RL RL:Ements 
J 20012112.98/17.98) 

53 

D 134 - DAZ DILLINGER This Is The Life I Lead 
OCF /FREE 006 /D.PG. 177.98 CO) 

109 159 161 144 CHER Living Proof 
WARNER BROS. 47619(12.98/18 98) 

9 

110 108 105 TENACIOUS D Tenacious D 

EPIC 86234' (18.98 EQ CD) 

33 0 GUIDED BY VOICES Universal Truths And Cycles 
MATADOR 0547'11688 CD) It 

160 

111 113 102 ALANIS MORISSETTE Under Rug Swept 
MAVERICK 47988/WARNER 8R05. 118.98 CD) 

1 161 124 67 MESHELL NDEGEOCELLO Cookie: The Anthropological Mixtape 
MAVERICK 47989/WARNER BROS. (10.98 COI 

67 

112 103 109 KENNY CHESNEY 2 Greatest Hits 
BNA 67976 /RLG 112.98/18.98) 

13 162 126 162 ALISON KRAUSS + UNION STATION New Favorite 
ROUNDER 610495/IDJMG 111.98/17.98) 

35 

® 189 186 

. = PACESETTER ' ` 
SOUNDTRACK I Am Sam 
1/2 27119112.98/18.981 

163 153 151 BLINK -182 A 2 Take Off Your Pants And Jacket 
MCA 112627112.98/18.981 

i 

20 164 180 155 WILL DOWNING (Sensual Journey) 
GRP 589810/VG 118.98 CD) 

90 

114 101 78 SOUNDTRACK The Scorpion King 
UNIVERSAL 017115NMRG 119.98 CD) 

5 165 138 83 DOVES The Last Broadcast 
HEAVENLY 12232' /CAPITOL (17.98 CD) 

83 

1 1 s 77 66 .'" RUSH Vapor Trails 
ANTHEM /ATLANTIC 83531/AG (12.98/18.98) 

6 166 183 127 THE DAYTON FAMILY Welcome To The Dope House 
IN THE PAINT 8313 /KOCH (12.98/17.98) 

107 

716 118 122 THE STROKES Is This It 
RCA 66101'11788 CDI 

33 167 162 128 DJ PAUL Triple 6 Mafia Presents DJ Paul - Underground Vol. 16: For Da Summa 
0 -EVIL 3600 /STREET LEVEL 110.98/17.981i 

127 

117 105 87 RUFF ENDZ Someone To Love You 
EPIC 85E91'112 98 EQ/12881 

27,' THE FLATLANDERS Now Again 
NEW WEST 6040117.98 CD) 1 

168 

j 
ANITA BAKER The Best Of Anita Baker 
ELEKTRA 78209/RHINO 11788 CD) 

118 169 164 159 OUTKAST Big Boi & Ore Present... OutKast 
ARISTA 26093' 112.98/18.981 

18 

119 123 121 KELLIE COFFEY When You Lie Next To Me 
BNA 67040 /RLG (10.98:18.981 

54 170 148 133 GREEN DAY International Superhits! 
REPRISE 48145/WARNER BROS. 118.98 CD) 

40 

120 102 98 SOUNDTRACK Bad Company 
HOLLYWOOD 162338 118 98 CDI 

98 171 160 182 BLAKE SHELTON Blake Shelton 
WARNER BROS. (NASHVILLE) 24731/WRN (11.98/17.98) 

45 

121 119 106 THE CALLING Camino Palmero 
RCA 67585117.98 COI 8 

36 172 172 124 FLAW Through The Eyes 
REPUBLIC /UNIVERSAL 014891 /UMRG 119.98 CD) 8 

119 

122 109 99 WILCO Yankee Hotel Foxtrot 
NONESUCH 79669 /AG 117.98 CDI 

13 173 173 160 VARIOUS ARTISTS 5 Now 8 
EMI /UNIVERSAL/SONY/ZOMBA I I154NIRGIN (12.98/19.98) 

2 

123 114 117 SOUNDTRACK 2 Moulin Rouge 
INTERSCOPE 493035112.98/18.981 

3 174 147 172 VARIOUS ARTISTS 2 Songs 4 Worship - Shout To The Lord 
INTEGRITY 61801/TIME LIFE 119.98 CD) 

51 

124 97 44 DJ SHADOW The Private Press 
MCA 112937°118.98 CD) 

44 175 116 139 JIMMY BUFFETT Far Side Of The World 
MAILBOAT 2005110.98/18.981 

5 

125 122 89 R. KELLY & JAY -Z The Best Of Both Worlds 
ROC.A.FELWDEF JAM 586783' /JIVE /IDJMG (12.98/19.98) 

2 176 194 156 VARIOUS ARTISTS Reggae Gold 2002 
VP 1679' 19.98/16.981 

146 

126 120 110 LONESTAR I'm Already There 
BNA 67011 /RLG 11296/M.981 

9 177 154 126 VARIOUS ARTISTS WWF: Forceable Entry 
SMACK SOWN /COLUMBIA 85211 /CRG 112.98 EQ/18.98) 

3 

158 146 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 
VAGRANT 354 11498 CD) 8 

119 178 144 140 ELVIS COSTELLO When I Was Cruel 
ISLAND 586775/IDJMG 118.98 CD) 

20 

128 110 97 TOMMY LEE Never A Dull Moment 
MCA 112856 (1888 CD) 

39 179 181 173 ROB ZOMBIE The Sinister Urge 
GEFFEN 493147' / INTERSCOPE 112.98/18.98) 

8 

129 125 100 CEE -LO Cee -Lo... Cee -Lo Green And His Perfect Imperfections 
ARISTA 14682' (12.98/18.98) 

11 180 127 199 ANDREA BOCELLI Cieli Di Toscana 
PHILIPS 589341112.98/18.981 

11 

130 112 116 TRICK PONY Trick Pony 
WARNER BROS. (NASHVILLE) 47927/WRN 111.98/17.98) 

91 ell ORIGINAL BROADWAY CAST RECORDING Mamma Mia! 
DECCA BROADWAY 543115 118.98 CD) 

169 

131 95 76 SOUNDTRACK Star Wars Episode II: Attack Of The Clones 
SONY CLASSICAL 89932118 98 EQ CD) 

6 182 171 134 3RD STRIKE Lost Angel 
HOLLYWOOD 162344 112.99 CDI 

72 

132 131 115 SOUNDTRACK 1 Coyote Ugly 
CURB 78703111.98/17.981 

10 183 182 141 GLENN LEWIS World Outside My Window 
EPIC 05787'112.98 EQ /17.98) 

4 

133 135 118 KYLIE MINOGUE Fever 
CAPITOL 3767016.98/18981 

3 184 170 165 JEWEL This Way 
ATLANTIC 835I9'/AG (I2 98/18.98) 

9 

134 137 113 AALIYAH 2 Aaliyah 
BLACKGROUND 10082' (12.98/18.98) 

1 18$ 184 147 BLACKALICIOUS Blazing Arrow 
MCA 112806'114.98 CD) 

49 

135 117 130 U2 5 All That You Can't Leave Behind 
INTERSCOPE 524853112.98/18.981 

3 186 157 169 VARIOUS ARTISTS Dove Hits 2002 
SPARROW 38881116.98 CD) 

74 

186 - MICHELLE WILLIAMS Heart To Yours 
MUSIC WORLD /COLUMBIA 66432/CRG 112.98 EQ/18.98) 

57 ORE- .` 

- 

MYSTIKAL Tarantula 
JIVE 4I770'2OMBA 112.98 /18981 

25 

137 145 108 UNWRITTEN LAW Elva 
INTERSCOPE 493139'11388 CDI 

69 RE -ENTRY 1, 12 STONES 12 Stones 
WIND -UP 1306919.98 COI 8 

154 

138 115 114 VARIOUS ARTISTS Totally Country 
BNA 67043/RLG 112.98/17.981 

12 189 174 197 SARA EVANS Born To Fly 
RCA (NASHVILLE) 67964 /RLG 111.98/17.98) 

55 

139 133 - SOUNDTRACK Mr. Deeds 
RCA 6811811898 CDI 

133 190 146 168 WILLIE NELSON The Great Divide 
LOST HIGHWAY 186231 /MERCURY (NASHVILLE) (1298/18.98) 

43 

140 128 112 ANGIE STONE Mahogany Soul 
J 20013' 112.96/18.981 

22 191 192 170 NELLY FURTADO A2 Whoa, Nelly! 
DREAMWORKS 450217 / INTERSCOPE 11298/1898) 8 

24 

141 132 111 JAHEIM [Ghetto Love] 
DIVINE MILL 4745r/WARNER BROS.111.98/17.98) 

9 192 178 153 PRINCE The Very Best Of Prince 
WARNER BROS. 74272 (1898 COI 

66 

156 148 NELLY 418 Country Grammar 
FO REEL/UNIVERSAL 157743'/UMRG (12.9808.98) 

1 193 168 179 ROD STEWART The Very Best Of Rod Stewart 
WARNER BROS. 78328112.98/18.981 

40 

1 3 121 143 THE BEATLES 8 1 

APPLE 29325 /CAPITOL 112.98/18.98) 

1 194 185 167 JO DEE MESSINA Burn 
CURB 71977 II 1.98/17.981 

19 

144 155 142 LIL BOW WOW Doggy Bag 
SO SO DEF /COLUMBIA 86130 /CRG 912.98 EDJ18.981 

11 195 177 192 FOREIGNER Complete Greatest Hits 
ATLANTIC 78266 /RHINO (12.98/18.98) 

80 

. OTEP Sevas Tra 
CAPITOL 33346117.98 CD) A 

145 196 188 183 THIRD DAY Come Together 
ESSENTIAL 10868/ZOMBA 111.98/17.981 

31 

146 130 135 DAVE MATTHEWS BAND 9 Everyday 
RCA 87988111.98/18.981 

1 197 197 - CHRIS CAGLE Play It Loud 
CAPITOL (NASHVILLE) 34170(10.98/1798)1 

164 

1 c7 129 136 DIANA KRALL A The Look Of Love 
VERVE 549848/VG 112.98/18.981 

9 e RE- 1E. 
,. 

LUTHER VANDROSS Luther Vandross 
J 20007112.98/18.981 

6 

148 141 123 LOUIE DEVITO Louie DeVito's Dance Factory 
DEE VEE 000/MUSICRAMA (18.98 CO) 

92 199 200 175 DROWNING POOL Sinner 
WIND -UP 13065 (1898 CD) 

14 

159 163 311 From Chaos 
VOLCANO 32184/ZOMBA 111.98/17.981 

10 200 99 - 
4,* 

WIDESPREAD PANIC Live In The Classic City 
WIDESPREAD 84552 /SANCTUARY (24.98 CD) 

99 

Albums with the realest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold) RIAA certification for net shipment of 1 million units Platinum). RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond 
symbol indicates alb m's multi -platinum level. For boxed sets, and double albums with a running time of 100 minutes or more the RIAA multiplies shipments by he number of discs and /or tapes. R AA Latin awards: o Certification for net shipment of 100,000 units (Oro). Certification of 200,000 units IPletina1. L' Certification o 400,000 
units (Multi- Pletino). Asterisk indicates LP is available. Most tape prices, and CD rices for BMG and WEA labels, are suggested lists. Tape prices marked EU, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest 
percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. A indicates past or present Heatseekertrtle.102002, VNU Business Media, Inc., and Nielsen SoundSc an, Inc. All rights reserved. 
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Sales data compiled by 

IN Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 

- "may- NUMBER 1 ,c_ 40 Weeks At Numbed 

DIANA KRALL The Look Of Love 
VERVE 549947 VG 

2 ! 3 HERBIEHANCOCK /MICHAELBRECKER/ROYHARGROVE Directions In Music ICelehrating Mks Davis &JohnColtranel 

VERVE 589654NG 

3 2 CASSANDRA WILSON 
BLUE NOTE 35072/CAPITOL A 

Belly Of The Sun 

4 6 WAYNE SHORTER 
VERVE 589679NG 

Footprints Live! 

5 8 VARIOUS ARTISTS 
VERVE 589620/VG 

Verve / /Unmixed 

6 9 SOUNDTRACK 
LEGACY /COLUMBIA 85350/CRG 

Finding Forrester 

7 HARRY CONNICK, JR. 
COLUMBIA 5007r /CRG 

Songs I Heard 

5 TONY BENNETT Playin' With My Friends: Bennett Sings The Blues 
RPM/COLUMBIA 85833/CRG 

4 MICHAEL FEINSTEIN Michael Feinstein With The Israel Philharmonic Orchestra 
CONCORD 4987 A 

0 11 STEVE TYRELL Standard Time 
COLUMBIA 86006 /CRG A 

i 10 HARRY CONNICK, JR. 
COLUMBIA 69794' /CRG 

30 

2 12 PATTI AUSTIN 
PLAYBOY JAZZ 7503/CONCORD 

For Ella 

3 15 NNENNA FREELON 
CONCORD 2107 

Tales Of Wonder 

4 14 RAMSEY LEWIS & NANCY WILSON Meant To Be 
NARADA JAZZ 50774/VIRGIN 

5 13 LOUIS ARMSTRONG 
LEGACY/COLUMBIA 61440/CRG 

Ken Burns Jazz - The Definitive Louis Armstrong 

6 16 MILES DAVIS 
LEGACY /COLUMBIA 85186/CRG 

Super Hits 

7 22 MILES DAVIS 
LEGACY /COLUMBIA 89920/CRG 

Blue Moods 

8 24 BRIAN BROMBERG 
A440 4001 RYKODISC 

Wood 

9 19 EDDIE PALMIERI 
CONCORD PICANTE 2136/CONCORD 

La Perfecta II 

4 21 JANE MONHEIT 
N-CODED 4219ANARLOCK A 

Come Dream With Me 

1 17 RACHELLE FERRELL 
BLUE NOTE 38564/CAPITOL 

Live In Montreux 91 -97 

18 VARIOUS ARTISTS 
LEGACY /COLUMBIA/VERVE 61439/CRG 

The Best Of Ken Bums Jazz 

JOHN COLTRANE 
IMPULSEI 549361NG 

Coltrane For Lovers 

CHET BAKER 
PACIFIC JAll 35937 /CAPITOL 

Deep In A Dream 

25 BEEGIE ADAIR 
HILLSBORO 51008 

I'll Take Romance 

3 

á 

Sales data compiled by 

Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

ir 

i 

=a NUMBER 7 -. <" 17 Weeks Al Numhell 

NORAH JONES Come Away With Me 
BLUE NOTE 32088 /CAPRI UL A 

2 WILL DOWNING {Sensual Journey} 
Gyp 58610NG 

3 

4 

VARIOUS ARTISTS Verve //Remixed 
VERVE 589806NG 

JOE SAMPLE The Pecan Tree 
PBANERVE 589508NG 

GERALD ALBRIGHT Groovology 
GRP 589655NG A 

5 BONEY JAMES Ride 
WARNER BROS. 48004 

6 DOWN TO THE BONE Crazy Vibes and Things 
GRP 589609NG A 

9 VARIOUS ARTISTS Streetwize: Smooth Urban Jazz 
SHANACHIE 5089 

10 PAUL HARDCASTLE Hardcastle Ill 
HARDCASTLE 90511N2 

4 7 CHRIS BOTTI Night Sessions 
COLUMBIA 85753'/CRG A 

8 MIKE PHILLIPS You Have Reached Mike Phillips 
HIDDEN BEACH 88009/EPIC A 

JONATHAN BUTLER Surrender 
WARNER BROS. 48273 

3' 13 
S 

CRAIG CHAQUICO Shadow And Light 
HIGHER OCTAVE 12142 

4 18 VARIOUS ARTISTS Hidden Beach Recordings Presents: Unwrapped Vol. 1 

HIDDEN BEACH 85653' /EPIC 

5 14 PETER WHITE Glow 
COLUMBIA 85212/CRG A 

.6 15 MEDESKI MARTIN AND WOOD Uninvisible 
BLUE NOTE 35870/CAPITOL A 

7 11 BOBBY MCFERRIN Beyond Words 
BLUE NOTE/ANGEL 34201 /CAPITOL 

8 12 BILL FRISELL The Willies 
NONESUCH 79652/AG 

9 16 PAT METHENY GROUP Speaking Of Now 
WARNER BROS. 48025 

4 19 CHUCK LOEB All There Is 
SHANACHIE 5090 

21 23 3RD FORCE Gentle Force 
HIGHER OCTAVE 10087 

2 20 HERB ALPERT Definitive Hits 
A &M 490886/INTERSCOPE 

3 17 ANDRE WARD Feelin' You 
ORPHEUS 70579 A 

4 21 JEFF GOLUB Do It Again 
GRP 089564NG 

25 22 DAVID BENOIT Fuzzy Logic 
GRP 589079NG A 

W 

3 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 

'.- 5ER 1 °, ó _ 2 Weeks AI Numher 1 

CARRERAS- DOMINGO- PAVAROTTI The Best Of The 3 Tenors 
DECCA466999 /UNIVERSAL CLASSICS GROUP 

1- 

3 YO -YO MA Classic Yo -Yo 
SONY CLASSICAL 89667 

2 ANDREA BOCELLI Verdi 
PHILIPS 464600 /UNIVERSAL CLASSICS GROUP 

5 JOSHUA BELL Mendelssohn /Beethoven Violin Concertos 
SONY CLASSICAL 89505 

7 VLADIMIR ASHKENAZY Number 1 Classical Album 
0ECCA 470933/UNIVERSAL CLASSICS GROUP 

9 EDGAR MEYER Bottesini Concertos 
SONY CLASSICAL 60956 

6 RICHARD JOO Billy Joel: Fantasies& Delusions 
COLUMBIA 85397 /SONY CLASSICAL 

4 LUCIANO PAVAROTTI Romantica 
DECC7WN 470331 /UNIVERSAL CLASSICS GROUP 

EVGENY KISSIN Pictures At An Exhibition 
RCA VICTOR 63884 

8 DAVID RUSSELL Reflections Of Spain 
if LARC 80576 

10 YO -YO MA (WILLIAMS) Yo -Yo Ma Plays The Music Of John Williams 
SONY CLASSICAL 89670 

11 MARIA CALLAS The Very Best Of Maria Callas 
EMI CLASSICS 57230/ANGEL 

12 ITZHAK PERLMAN Rhapsody 
SONY CLASSICAL 89449 

JOSE CURA Boleros 
LRATO85821 /AG 

KATHLEEN BATTLE Portrait 
SONVCI ASSICAL 89464 

SLY b inboard TOP CLASSICAL CROSSOVER,. 

3 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 

'BER 1 -1':,' 9 Weeks At Number 1 

LONDON SYMPHONY ORCHESTRA (WILLIAMS) Star Wars Episode ll:AttackOf The Clones 
SONY rl ASSIEAI R99P/ 

2 ANDREA BOCELLI Cieli Di Toscana 
PHILIPS 589341 /UNIVERSAL CLASSICS GROUP 

3 YO -YO MA & THE SILK ROAD ENSEMBLE Silk Road Journeys: When Strangers Meet 
SONY PLASSIEAI 89182 

4 SARAH BRIGHTMAN Encore 
REALLY USEFUUDECCA BROADWAY 5139050/UNIVERSAL CLASSICS GROUP 

5 SARAH BRIGHTMAN Classics 
NEMO STUDIO 33257 /ANGEL 

6 CHARLOTTE CHURCH Enchantment 
COLUMBIA89710 /CRG 

7 DANIEL RODRIGUEZ The Spirit Of America 
MANHATTAN 375641 

8 RUSSELL WATSON The Voice 
DECCA 16889LUNIVERSAL CLASSICS GROUP A 

9 BOND Born 
MBO /DECCA 467091 /UNIVERSAL CLASSICS GROUP A 

10 15 KRONOS QUARTET Nuevo 
NONESUCH 79649/AG 

11 SARAH BRIGHTMAN La Luna 
NEMO STUDIO 56968/ANGEL 

12 VARIOUS ARTISTS Classical Hits 
UNIVERSAL CLASSICS GROUP 89702/SONY CLASSICAL 

SASHA LAZARD Myth Of Red 
HIGHER OCTAVE 11552 

TAN DUN FEATURING YO -YO MA Crouching Tiger, Hidden Dragon 
SONY CLASSICAL 89347 

13 BELA FLECK Perpetual Motion 
SONY CLASSICAL 89610* 

12:26 
ti 

Billboard TOP NEW AGE ALBUMS TNT 

ARTIST IMPRINT& NUMBER /DISTRIBUTING LABEL Title 
H 

1 ENYA 5 
REPRISE 47426/WARNER BROS. 

YE Weeks Al Number 

A Day Without Rain 

:. 

..G.. 

2 JOHN TESH 
GARDEN CITY 34593 

The Power Of Love 

3 JIM BRICKMAN 
WINDHAM HILL 11589 /RCA 

Simple Things 

4 SECRET GARDEN 
DECCA 548878 

Once In A Red Moon 

5 TIM JANIS 
Tim JANIS ENSEMBLE 1105/KOCH 

A Thousand Summers 

7 GOVI 
HIGHER OCTAVE 11774 

Mosaico 

6 JERRY DOUGLAS 
SUGAR HILL3938 

Lookout For Hope 

OTTMAR LIEBERT 
HIGHER OCTAVE 12559 

In The Arms Of Love 

9 2002 
REAL MUSIC 6803 

Across An Ocean Of Dreams 

8 YANNI 
WINDHAM HILL 11568/RCA 

Very Best Of Yanni 

12 VARIOUS ARTISTS 
VIRGIN 50836 

Pure Moods Ill 

10 YANNI 
VIRGIN 79893 

If I Could Tell You 

11 ROLAND HANNEMAN 
MADACY SPECIAL PRODUCTS 8116/MADACY 

Healing Garden Music -Relaxation 

14 ERIC HANSEN 
NEUR00ISC 50262/CAPITOL 

Nuevo Flamenco Romancero 

13 MEDIAEVAL BABES 
NETTWERK 30256 

The Rose 

Sales data for Classical, 
New Age, and Kid Audio Nielsen 

charts compiled by 

SoundScan 

5 

6 

1 

JULY 6 
2002 Billboard 
TOP CLASSICAL BUDGET 

FOR A LAZY AFTERNOON 
DECCA NIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 

20 CLASSICAL FAVORITES 
MADACY 

VARIOUS ARTISTS 

CLASSICAL MASTERPIECES: SPANISH GUITAR VARIOUS ARTISTS 

MADACY 

GERSHWIN: AN AMERICAN IN PARIS VARIOUS ARTISTS 
MADACY 

GOD BLESS AMERICA: UNITED WE STAND( VARIOUS ARTISTS 

ST. CLLR 

CLASSICAL MASTERPIECES 
MADACY 

VARIOUS ARTISTS 

MOZART: SYMPHONY NOS. 40 & 41 VARIOUS MOPES 
MADACY 

FOR A SUNDAY MORNING 
D ECCA /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 

BEST OF 25 CLASSICAL FAVORITES VARIOUS ARTISTS 
MADACY 

25 CLASSICAL FAVORITES 
VOX /SPJ MUSIC 

VARIOUS ARTISTS 

BABY'S FIRST CLASSICS 
ST. CLAIR 

VARIOUS ARTISTS 

BEETHOVEN: 25 FAVORITES 
VOX /SRI MUSIC 

BEETHOVEN: PIANO SONATAS VARIOUS ARTISTS 
MADACY 

VARIOUS ARTISTS 

o 

izi Billboard 
TOP CLASSICAL MIDLINE 

CLASSICAL CHILLOUT 
EMI CLASSICS ANGEL 

VARIOUS ARTISTS 

BABY MOZART 
WALT DISNEY 860710 

HYMNS TRIUMPHANT: VOLS. 162 L5NOON RIIUTARMONIC OB BSIOA 

SPARROW /CHORDANT 

ONLY CLASSICAL CD YOU NEED VARIOUS ARTISTS 
RCA VICTOR /RCA 

MICHAEL AMANTE 
MEDAUST 

VARIOUS ARTISTS 

PACHELBEL CANON 
RCA VICTOR /RCA 

BRIDE'S GUIDE TO WEDDING MUSIC VARIOUS ARTISTS 
ANGEL 

DISNEY'S BABY BEETHOVEN VARIOUS ARTISTS 
WALT DISNEY 860769 

MICHAEL AMANTE 

VARIOUS ARTISTS 

VOICE OF ITALY 
DECCA /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 

BEST OF THE MILLENNIUM 
DG /UNIVERSAL CLASSICS GROUP 

ROMANTIC PLANO ADAGIOS 
D ECCA /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 

VARIOUS ARTISTS 

STARS & STRIPES BOSTON POPS ORCHESTRA IREDIER) 
RCA 

THERE IS LOVE 
1ELARC 

VARIOUSARTISIS 

50 GREATEST CLASSICS 
ST. CLAIR 

VARIOUS ARTISTS 

THE 41 OPERA ALBUM 
DECCA /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 

Classical dine compact discs have a wholesale cost between 
8.98 and 12.96. CDs with wholesale price lower than 6.98 appear 
on Classical Budget 

O 

2 

J200 
2 

6 Billboard 200 

TOP KID AUDIO 

READ -ALONG 
WALT DISNEY NOW 

DISNEYS ULO & S71TCN 

THEY MIGHT BE GIANTS 
ROUNDER 618113 

NOI 

u 
NICK/JIVE 89500/ZOMBA 

HI H 

KIDZ BOP KIDS 
RAZOR & TIE 89042 

KIDZ BOP 

VEGGIE TUNES BGB AND LARRY'S SUNDAY SCHOOL 
B IG INA/WORD 86702/LVRICK STUDIOS 

VARIOUS ARTISTS TODDLER FAVORITES 
MUSIC FOR LITRE PEOPLE/KID RHINO 75262/01I00 

BOB THE BUILDER BOB THE BUILDER. THE ALBUM 
KOCH 8406 

VARIOUS ARTISTS 
WALT DISNEY 860746 

VARIOUS ARTISTS DISNEY'S GREATEST: VOL I 

WALT DISNEY 860893 

PRINCESS FAVORITES 

THE WIGGLES 
LYRICK STUDIOS 9204 

YUMMY YUMMY 

HI N 

MADACY KIDS, 1389/MAOACY 

VARIOUS ARTISTS 
WALT DISNEY 896711 

VARIOUS ARTISTS 
WALT DISNEY 860695 

VARIOUS ARTISTS 
WALT DISNEY 860605 

BI 

TODDLER TUNES ]6 CLASSIC SONGS FOR TODDLERS 
BENSON 84056 

VARIOUS ARTISTS DISNEY'S GREATEST VOL 
WALT DISNEY 860894 

VARIOUS ARTISTS SONGS 4 WORSHIP KIDS 
TIME UFE 30597 

VARIOUS ARTISTS RADIO DISNEY JAMS: VOL 4 

WALT DISNEY 860737 

VARIOUS ARTISTS KID'S DANCE PARTY 
BRIG SPECIAL PRODUCTS 4670 

VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 
WALT DISNEY 860897 

VARIOUS ARTISTS DANCE A SINO/-THE BEST OF NICK JR. 
KID RHINO 79868/RHINO 

VARIOUS ARTISTS I COULD SING OF YOUR LOVE FOREVER KID 
SPARROW 20371 

VARIOUS ARTISTS SONGS WORSHIP KIDS I SING PRAISES 
TIME ME 30696 

READ -ALONG MONSTERS. INC. 
WALT DISNEY 860997 

DISNEY'S SUPERSTAR HITS 

PLAYHOUSE DISNEY 

DISNEY CHILDREN'S FAVORITES VOL 1 

, Bá5UU'liYH'I TIC VY 

Children's recordings: origina motion picture soundtracks excluded 

GAlbums wi h the greatest sales gains this week. Recording Industry Assn. Of America (RIA!) certification for net shipment of 500,000 album units Gold) RIA! certification for net shipment of 1 million units (Platinum). RIA! certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond 

symbol indicates album's muni- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies sh pmen s by the number of discs and /or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Platino). I' Certification of 

400,000 units (Multi- Platino). *Asterisk indicates LP is available. Heatseeker Impact shows albums removed from Heatseekers this week. !indicates past or p esent Heatseekerthle. ©2002, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Sales data compiled by 1 ll Nielsen 
ARTIST SoundScan Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

ARTIST T 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

3 
- 

3 

tet NUMBER 1 /GREATEST GAINER 3 1 Week At Number l 

DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 
. AGRANT 354(14.98 C0) 

25 16 15 CLEDUS T. JUDD Cledus Envy 
MONUMENT 85897 /SONY(NASHVILLE) 111.98 ED/17981 

26 28 25 ZOEGIRL Life 
FARROW 51828 (16.98 CD) 

- 

r HOT SHOT DEBUT # 

OTEP Sevas Tra 
CAPITOL333/6(17.98 CD) 

,fir 
ED 
:28 23 14 

NO USE FORA NAME Hard Rock Bottom 
r. 1T WRECK CHORDS 639(1398 CD) 

PETE PORN musieforthemorninafter 
JLUMBIA 86244 /CRG 17.98 ED/18.981 g 

- 

GUIDED BY VOICES Universal Truths And Cycles 
MATADOR our (16.98 CD) 

29 8 - LATHUN Fortunate 
J ()TOWN 016704NMRG (18.98 CD) 

DJ PAUL Triple 6 Mafia Presents DJ Paul - Underground Vol. 16: For Da Summa 
' EVIL 3600/STREET LEVEL (10.98/1798) 

30 30 26 SOMETHING CORPORATE Leaving Through The Window 
I. VIVE -THRU 112887/MCA 114.98 CD) 

THE FLATLANDERS Now Again 
'.I W WEST 6040 (17.98 CD) 

31 29 30 SIR CHARLES JONES Love Machine 
MARDI GRAS 1660 110.98/16.981 

7 1 FLUBL`IWUNIVERSAL01/891NMRG 

(18.98 C0) 
Through The Eyes BRAD 

HVMLAR118/1SÓNYINASHVILLEI 1798EO/11.0) 
Wings Of A Honky Tonk Angel 

l0 5 12 STONES 12 Stones 
WIND -UP 13069 (9.98 COI 

c GERALD ALBRIGHT Groovology 
GRP 589655NG 118.98 CO1 

9 13 CHRIS CAGLE Play It Loud 
CAPITOL {NASHVILLE) 34170 (10.98/17.98) 

34 34 34 PILAR MONTENEGRO Desahogo 
UNIVISION 31002619.98/13.981 

THE KATINAS Lifestyles 
GOTEE 72867 (16.98 CDI 

35 
:.: 

THURSDAY Full Collapse 
VICTORY 145 (15.98 COI 

01` 1 - ATMOSPHERE God Loves Ugly 
'AT BEATS 35001 NRAZOR & TIE (15.98 CDI 

36 NM 
Is 

TAZHEÇ LARKS9CD) Another Happy Ending 
ROR 

1- 11 12 THALIA Thalia 
EMI LATIN 39573 110.98/17.0) 

AND YOU WILL KNOW US BY THE TRAIL OF DEAD Source Tags & Codes 
NTERSCOPE 493236' 112.98 CO) 

-- 
15 7 AFU -RA Life Force Radio 

I: &D /IN THE PAINT 8356/KOCH 112.98/17.961 0 .,. THE APEX THEORY Topsy -Turvy 
DREAMWORKS 450292 /INTERSCOPE 112.98 CDI 

18 20 CHAYANNE 0 Grandes Exitos 
;ONE DISCOS 84667 (10.98 00/16.98) 

39 38 47 ALEXANDRE PIRES 0 Alexandre Pires 
RCA 87883/BMG LATIN 114.98 COI 

115, 

?16. 

17 

mur 

12 17 JUANES Un Dia Normal 
':' URCO 017 532 /UNIVERSAL LATINO 116.98 COI 

40 27 21 PATTY GRIFFIN 1000 Kisses 
AT 0 21504 (17.98 CDI 

20 - JENNIFER PENA Libre 
INIVISION 31005319.98/13.98) 

41 19 8 
-EC 

SALVADOR Into Motion 
WORD 86134/WARNER BROS. (16.98 C0) 

5 - RALPH STANLEY Ralph Stanley 
MZ/COLUMBIA86625/CRG (18.98 ED CD) 

42 32 18 BADLY DRAWN BOY About A Boy (Soundtrack) 
(L 01019/ARTISTDIRECT 117.98 CDI 

24 27 SUGARCULT Start Static 43 31 
LTIMATUM 076673/ARTEMIS (13.98 CD) 

16 RES How I Do 
EICA 112310' 18.98/12981 

33 - HOWIE DAY Australia 
'' AEG 86708/EPIC 111.98 ED CD) 

44 36 35 PHANTOM PLANET The Guest 
AYLIGHT 62068/EPIC (13.98 ED CDI 

ir19' 14 
t.:, 

O 13 

- 
11 

MARVIN SAPP I Believe 
.I RITY 43192/ZOMBA 111.98/17.981 

45 47 - NORMAN HUTCHINS Nobody But You 
OI 1263 (12.98/16.98) 

PILLAR Fireproof 
FLICKER 82606 (16.98 CD) 

46 6 - THE TRAGICALLY HIP In Violet Light 
ZOE 431006/ROUNDER (17.98 CDI 

21 17 10 EMERSON DRIVE Emerson Drive 47 43 
DREAMWORKS (NASHVILLEI 450272 /INTERSCOPE 18.98/14.98) 

36 ZERO 7 Simple Things 
QUANGO /ULTIMATE DILEMMA 5001 /PALM (11.98 C01 

V 2 25 9 AUDIOVENT Dirty Sexy Knights In Paris 
ATLANTIC 83544/AG (11.98 CD) 

48 40 29 RACHAEL LAMPA Kaleidoscope 
WORD 86182/WARNER BROS. (11.98/16901 

3 26 19 NICOLE C. MULLEN Talk About It 
WORD 86127/WARNER BROS. 111.98/12981 

49 37 22 MUSHROOMHEAD XX 
UNIVERSAL 016430 /UMRG (18.98 CDI 

4 21 6 COURSE OF NATURE Superkala 0 LAVA/ATLANTIC 83526/AG 17.98/11381 
' 

} 
DASHBOARD CONFESSIONAL Swiss Army Romance 
DRIVE.THRU 17018S/MCA 118.98 CD) 

J2002 

W 

3 
ccoo 

a 
J 

Billboard TOP INDEPEND. 
W 

Ne 

3 
a 

5 

c3 

se 

3 

NT TM ALB M U S 
Sales data compiled by Nielsen 

SoundScan ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

- 

:t= NUMBER 1 /HOT SHOT DEBUT i ;_ 
I Week At Number 1 

VARIOUS ARTISTS Vans Warped Tour 2002 Compilation 
SIDE ONE DUMMY 71233 (6.98 CD) 

21 18 C-MURDER Tru Dawgs 

20 20 THE GET UP KIDS On A Wire 
HEROES & VILLAINS 37rNAGRANT (15.98 CDI 

2 2 4 KHIA FEATURING DSD Thug Misses y27 23 
DIRTY DOWN 751132/ARTEMIS (17.98 CD)* 

26 SIR CHARLES JONES Love Machine 
MARDI GRAS 1060 (10.98/16.98) 

f' 3 1 1 DEFAULT The Fallout 
TVT 2310 (11.98 CD) 

ED CAMP LO Let's Do It Again 
DYMOND CROOK 3042/MUSIC SERVICES UNLIMITED 117.98 CD) 

4 3 2 YING YANG TWINS Alley: The Return Of The Ying Yang Twins 29 29 
COLLIPARK/IN THE PAINT 8375/KOCH 112.98/17.98) 

30 THURSDAY Full Collapse 
VICTORY 145 115.98 CD)* 

4 3 NAUGHTY BY NATURE )icons 
TVT 234r (13.98/11.991 

30 32 - NORMAN HUTCHINS Nobody But You 
J01126311296/16.98) 

6 - DAZ DILLINGER This Is The Life I Lead 31 28 
0CF/FREE 08/D.P.G. 17.98 CD) 

29 ZERO 7 Simple Things 
DUANGO/ULTIMATE DILEMMA 5007 /PALM (11.98 CD) * 

9 11 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 
VAGRANT 354 114.98 CO) A IED 43 27 50 CENT Guess Who's Back? 

FULL CLIP 2083 116.98 CDI A 

B 8 5 LOUIE DEVITO Louie DeVito's Dance Factory 33 30 
DEE VEE 0002/MUSICRAMA 118.98 CD) 

36 ISRAEL KAMAKAWIWO'OLE Alone In Iz World 
BIG BOY 5907/THE MOUNTAIN APPLE COMPANY 117.98 CO) 

9 19 22 NATURE Wild Gremlinz 34 34 
CASINO 8984 /SEQUENCE (18.98 CDI 

34 DJ IRENE Phonosynthesis 
SURGE 0002/WARLOCK (18.99 CD)A 

GUIDED BY VOICES Universal Truths And Cycles 35 35 
MATADOR 0547. 16.98 CD 'j 

37 KHIA FEATURING DSD Thug Misses 
DIRTY DOWN 46 (17.98 CD) 

1 13 6 THE DAYTON FAMILY Welcome To The Dope House 
IN THE PAINT8313 /KOCH (12.98/17.98) 

36 24 25 POISON Hollyweird 
CYANIDE 6975/MAILBOAT 118.98 CD) 

2 10 7 DJ PAUL Triple 6 Mafia Presents DJ Paul - Underground Vol. 16: For Da Summa 
O EVIL 3600/STREET LEVEL (1098/17.981 A 

'37 38 24 SOUNDTRACK Bob The Builder: The Album 
KOCH 8456 117.98 CD) 

3 42 31 
GREATEST GAINER =$= 

THE FLATLANDERS Now Again 
NEW WEST 6040 117.98 CDI* 

48 31 
' 

33 FROST Still Up In This Se +I 
HITALICK8399WOCH (17.98 CD) 

_fig 39 - SPICE 1 S iceber Slim 
HARD TYME/D3 9994/RIVIERA (18.98 CDI 

Sp iceberg 

4 5 10 JIMMY BUFFETT Far Side Of The World 
MAILBOAT 205110.98/18.981 

40 27 40 VANESSA WILLIAMS Vanessa 
BAJADA 5392/LIGHT (998/15.981 

5 14 13 VARIOUS ARTISTS Reggae Gold 2002 Q 49 
VP 1679 19.98/16.98 

38 IMX IMx 
TUG 39009/NEW LINE 12.98/17.98 

b 7 
_ 

21 JOHN TESH A Deeper Faith 
FAITH MD 34591 /GARDEN CITY 111.98/17.98) 

42 25 14 DANZIG 777: I Luciferi 
EVILIVE 15204/SPITFIRE (17.98 CD) 

7 11 8 TOM WAITS Blood Money 0 ̀ 
ANTI- 86629/EPITAPH (17.911CD) :::.: 

ST. JOHN'S CHILDRENS CHOIR God Bless The U.S.A. - Kids Sing Songs For America 
MADACY KIDS( 1389/MADACY 4.98/5.98) 

8 16 19 VARIOUS ARTISTS Atticus: ...Dragging The Lake. 44 40 
SIDE ONE DUMMY 71232 (6.98 CD) 

41 SEVENDUST Animosity 
TEl 5870 (10.9(017.98) 

9 12 9 TOM WAITS Alice 45 41 
ANTI- 86632/EPITAPH 17.98 CD 

43 VARIOUS ARTISTS Ultra.Chilled 02 
ULTRA 1121 (20.98 CD 

4 15 15 NOFX 45 Or 46 Songs That Weren't Good Enough To Go On Our Other Records 
FAT WRECK CHORDS 641. 116.98 CD) 

46 37 49 SHEKINAH GLORY MINISTRY Praise Is What I Do 
KINGDOM 01 111.98/17.981 

11 18 17 AFU -RA Life Force Radio 47 44 
D &D /IN THE PAINT 8356/KOCH (1298/17.98) A 

39 5PM Reveille Park 
DOPE HOUSE 6000 118.98 CD) 

22 22 23 SUGARCULT Start Static cD 
ULTIMATUM 076673 /ARTEMIS (13.98 CD) A 

PAUL WALL/CHAMILLIONAIRE Get Ya Mind Correct 
PAID IN FULL 025 118.0 CDI 

23 17 16 SUPERJOINT RITUAL Use Once And Destroy 49 48 
SANCTUARY 7001 / NAVARRE 113.0/19.98) 

- RAMON AYALA Y SUS BRAVOS DEL NORTE El Numero 100 
FREDDIE 1845 (8.98/14.9814 

24 NO USE FOR A NAME Hard Rock Bottom 50 50 
FAT WRECK CHORDS 639' 13.98 CD 

48 O.A.R. Any Time Now 
EVERFINE 41123 19.98 CD A 

Tho Heatseekers chart h is the best -selling titles by new and developing artists, defined as those who have never appeared in the top 100 of The Billboard 200 chart. When an album reaches thi level, the album and the artist's subsequent albums are immediately ineligible to appear on the Heatseekers chart. Top Independent Albums 
are current titles that are old via independent distribution, including those which are fulfilled via major branch distribut ors. IMPAIbums with the greatest sales gains this week. Greatest Gainer shows chart's largest unit increase. Recording Industry Assn. Of America IRIAA) certification for net shipment of 500,000 album units (Gold). RIAA certification 
for net shipment of 1 ml Ilion units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol Indicates album's multi- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. R1AA 
Latin awards: .Cerrification for net shipment of 100,000 units (Oro). A Certification of 200,000 units ( Platino). L' Certification of 400,000 units (Muti- Platino). Asterisk indicates vinyl LP H available. Most tape prices are suggested lists. Tape prices marked EQ and most CD prices are equivalent prices, which are projected from wholesale prices. A indicates 
past aroresent Heatseeker title. © 2002, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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6 Billboard TOP INTERNET ALBUM SALES 
Sales data and internet sales reports compiled by L. ll Nielsen 

SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBl1TING LABEL Title 

TM 

ó Z 

gm 

2 

=1t= NUMBER 1 itY 1 WeHk At Umber I 

NORAH JONES BLUE NOTE 32088/CAPITOLa Come Away With Me 26 . EMINEM WEB /AFTERMATH 493290 / INTERSCOPE The Eminem Show 

DAVID BOWIE ISO/COLUMBIA86Gi0 /CRG Heathen 

1 

37 3 

SOUNDTRACK DMZ/COLUMBIA86534 /CRG Divine Secrets Of The Ya -Ya Sisterhood 59 

JOSH GROBAN 143/REPRISE 48154/WARNER BROS. a Josh Groban 19 

ó BONNIE RAITT CAPITOL31816 Silver Lining 96 

? 7 SOUNDTRACK A6 LOST HIGHWAY/MERCURY170069/IOJMG O Brother, Where Art Thou? 22 

B 11 SHERYL CROW ABM 493260/INTERSCOPE C'mon, C'men 13 

9 12 VAN MORRISON EKILE/UNIVERSAL589177 /UMRG Down The Road 92 

10. 15 AVRIL LAVIGNE ARISTA14740 Let Go 5 

11 9 ORIGINAL BROADWAY CAST RECORDING RCA VICTOR e959 Thoroughly Modern Millie - 
?1-2 VARIOUS ARTISTS TIME LIFE 11350 Singers& Songwriters - 
T3 21 JOHN MAYER AWARE COLUMBIA 85293 /CRG Room For Squares 23 

14 16 VARIOUS ARTISTS TIME LIFE 17095 6O'sGold 

'15 _ 6 KORN IMMORTAL6148B Untouchables 3 

16 22 CELINE DION A2 EPIC 86400 A New Day Has Come 21 

17 ® 
18 ® JACK JOHNSON ENJOY/UNIVERSAL 860994 /UMRG>1 Brushfire Fairytales 53 

MOBY W z71z7 18 44 

19 20 THE WHO 505112877 /MCA The Ultimate Collection 74 

20 ® 
21 24 

OUR LADY PEACE COLUMBIA86585/CRG Gravity 9 

WILCO NONESUCH 79669/AG Yankee Hotel Foxtrot 122 

2 DIRTY VEGAS CREDENCE 39986 /CAPITOL Dirty Vegas 15 

THEY MIGHT BE GIANTS ROUNDER 618113 No! - 
RALPH STANLEY DMZ/COLUMBIA86625/CRG a Ralph Stanley - 

r 25 19 ® BARRY MANILOW A BMG HERITAGE 10600 / ARISTA Ultimate Manilow 78 

JULY02 20 

< 

3 
V4 

I-- 

6 

Billboard TOP SOUNDTRACKSM 

Sales data compiled by 

Nielsen 
SoundScan 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 

w 

3 

0 7 

12y NUMBER 1 4M 
DISNEY'S LILO & STITCH 

I wedlAtlitiker1 

WALT DISNEY 860734 

2 3 SPIDER -MAN ROADRUNNER/COLUMBIA 8640VIDJMG /CRG 

3 1 O BROTHER, WHERE ART THOU? A° LOST HIGHWAY /MERCURY 170069/IOJMG Q 4 SCOOBYDOO LAVA/ATLANTIC 83543/AG 

5 2 THE OSBOURNE FAMILY ALBUM EPIC86670 

6 - 5 DIVINE SECRETS OF THE YA -YA SISTERHOOD DMZ/COLUMBIA 86534/CRG 

7 6 SPIRIT: STALLION OF THE CIMARRON A &M 493304/INTERSCOPE 

8 8 SHREK OREAMWORKS 450305/INTERSCOPE Q 16 I AM SAM V227119 

10 10 THE SCORPION KING UNIVERSALO17155/UMRG 

11 11 BAD COMPANY HOLLYWOOD 162338 

12 12 MOULIN ROUGE A2 INTERSCOPE 493035 

13 9 STAR WARS EPISODE II: ATTACK OF THE CLONES SONY CLASSICAL 89932 

14 13 COYOTE UGLY A3 CURB 78703 

15 14 MR. DEEDS RCA68118 

16 15 UNDERCOVER BROTHER HOLLYWOOD 162357 

17 21 THE FAST AND THE FURIOUS: MORE FAST AND FURIOUS ISLAND586631 /IDJMG 

18 18 HARRY POTTER AND THE SORCERER'S STONE WARNER SUNSET /NONESUCH /ATLANTIC 83491/AG 

19 22 THE FAST AND THE FURIOUS MURDER INCJOEF JAM 54883211DJMG 

20 20 VANILLA SKY REPRISE 48109/WARNER BROS. 

SAVE THE LAST DANCE A2 HOLLYWOOD 162288 

1, 

JOSIE & THE PUSSYCATS PLAY -TONE 85683/EPIC 

24 A KNIGHTS TALE COLUMBIA 85648/CRG 

, 

ROUGE 2 INTERSCOPE 493228 

23 23 SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS /JIVE NICK /JIVE 49500/ZOMBA 

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts.Albums with the greatest sales gain this week. Recording Industry Assn. Of 

America (RIAA) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and 

double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units (Oro.) A Certification of 200,000 units (Platino). A' Certification of 400,000 units (Multi- Platino).'Asterisk indicates vinyl 

available. C indicates past or present Heatseekertitle ©2002, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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Billboard TOP P 
Sales data compiled by 1 

Nielsen 
ARTIST SoundScan TRIO 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

... 

to 
4 

>< 

3 
I- 
g 

Ñ 
>, 

CATALOG TM 

ARTIST Title 
MPRINT & NUMBER/DISTRIBUTING LABEL 

1 - 1 2 

t NUMBER 1 u 77 Weeks AtNumhrrl 

BOB MARLEY AND THE WAILERS ° Legend 
TUFF GONG /ISLAND 548904 /IDJMG (12.98/18.961 

5 17 14 PHIL COLLINS A2 ...Hits 
FACE VALUE/ATLANTIC 83I39/AG 110.98/17.961 

', ó 12 26 PINK FLOYD.'6 Dark Side Of The Moon 
CAPITOL 46001 110.98/18.98) 

2 1 EMINEM 8 The Marshall Mathers LP 
WEB /AFTERMATH 490629 /INTERSCOPE 112.98/18.98) 

» 7 14 23 NICKEL CREEKa Nickel Creek 
SUGAR HILL 3909116.9&CD) / HOT SHOT DEBUT 

RASCAL FLATTS Rascal Flatts 
LYRIC STREET 165011 /HOLLYWOOD 111.96/18.98) 

t!8 27 19 ABBA 6 Gold - Greatest Hits 
POLYDOWUNIVERSAL 517007NMRG 112.98/18.981 

9 31 33 DIXIE CHICKS 410." Wid@ Open Spaces p 
MONUMENT 68195 /SONY (NASHVILLE) (10.98 Ea/17.981 e 

4 5 4 DISTURBED ° The Sickness 
GIANT 24738/WARNER BROS. 01.98/17.981 

:x0 21 34 EAGLES A0 Hell Freezes Over 
GEFFEN 424725/INTERSCOPE 112.98/18.981 

5 3 5 CREED .10 Human Clay 
WINO -UP 13053. 111.9808.98) 

a8 i 
32 

33 

29 31 FLEETWOOD MAC 8 Greatest Hits 
WARNER BROS. 25801 (10.98/17.981 

6 6 6 AC/DC 19 Back In Black 
EASTWEST 92418/EEG 111.98/17.981 

38 

28 

32 

29 

SHANIA TWAIN 413 Come On Over 
MERCURY (NASHVILLE) 536003112.98/18.98) 

TOM PETTY AND THE HEARTBREAKERS A' Greatest Hits 
MCA 110613 02.98/18981 

7 4 8 BOB SEGER & THE SILVER BULLET BAND A6 Greatest Hits 
CAPITOL30334 110.98/15.981 

7 7 CELINE DION A6 All The Way...A Decade Of Song 
550 MUSIC 63760/EPIC 11298 E0/18.981 

34. 26 30 ZZ TOP A3 Greatest Hits 
WARNER BROS. 26846 111.98/17.981 

20 39 EAGLES 27 Their Greatest Hits 1971 -1975 
ASYLUM/ELEKTflA 105 EEG 111.9817.981 

@ 48 36 SYSTEM OF A DOWN A System Of A Down 
AMERICAN /COLUMBIA68924 /CRG (7.98EO/11.98) a 

i0 9 10 DIXIE CHICKS ° Fly 
MONUMENT 69678/SONY (NASHVILLE( 11298 E0/18.981 

36 34 35 VAN MORRISON A° The Best Of Van Morrison 
POLYDOR/UNIVERSAL 537459/UMRG 112.98/18.981 

18 3 EMINEM An The Slim Shady LP 
WEB /AFTERMATH 490287/INTERSCOPE 112.98/16981 

37 45 24 MARC ANTHONY A3 Marc Anthony 
COLUMBIA69726 /CRG (12.98 E0/18.98) 

2 10 9 KID ROCK '0 Devil Without A Cause 
TOP DOG/LAVA/ATLANTIC 83119/AG 112.9W18.981a 

38 

39 

40 

33 

38 

41 

VAN HALEN A2 Best Of Volume 1 
WARNER BROS. 46332111.98/17.981 

BROOKS & DUNN 0 The Greatest Hits Collection 
ARISTA NASHVILLE I8852/RLG 112.96/18.981 

3 8 17 THE BEACH BOYS The Greatest Hits Volume 1: 20 Good Vibrations 
CAPITOL21860 (10.98/17.981 

14 13 21 JAMES TAYLOR .11 Greatest Hits 
WARNER BROS. 3113 17.9&/11.981 

o ALANIS MORISSETTE 5 Jagged Little Pill 
MAVERICK 45901/WARNER BROS. (I0.98/17.981ä 

40 40 
+ 

$= GREATEST GAINER 'S 
MILES DAVIS 0 Kind Of Blue 
LEGACY/COLUMBIA 64935/CRG (7.98 E0/11.981 

41 37 44 CREEDENCE CLEARWATER REVIVAL A° Chronicle The 20 Greatest Hits 
FANTASY 2. 112.98/17.981 

:: :- 
42 44 - U2 A2 The Best Of 1980 -1990 

ISLAND 524613/10JMG (12.96/18.98) 

16 15 13 ENYA A2 Paint The Sky With Stars The Best Of Enya 
REPRISE 46835/WARNER BROS. 112.98/18.961 

?- DAVID GRAY White Ladder 
ÁT069351 /RCA 111.90/17.981a 

X17 19 11 METALLICA 40 Metallica 
ELEKTRA 61113 /EEG 111.98/17.981 

44;' 42 37 QUEEN Greatest Hits 
HOLLYWOOD 161265111.98/17.981 

25 12 INCUBUS A2 Make Yourself 
IMMORTAL 63652/EPIC (12.9860/18.98) 

4i11 32 20 OZZY OSBOURNE 2 The Ozzman Cometh 
EPIC 67980 (10.98 60/17.98) 

19 16 25 JIMMY BUFFETT A5 Songs You Know By Heart 
MCA 325633. 112.98/18.981 

0 
0 

2PAC ° Greatest Hits 
AMARU /DEATH ROW 490301 / INTERSCOPE 119.98/24.981 

20 11 18 CREED A5 My Own Prison 
WIND -UP 13049 (11.9W18.981* 

RED HOT CHILI PEPPERS A' Californication 
WARNER BOOS. 47386. 110.98/17.981 

39 27 SUBLIME 5 Sublime 
GASOLINE ALLEY 111113/MCA 11298/18.961 

48 22 43 LYNYRD SKYNYRD The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection 
MCA 111941 (6.98/11.98) 

30 22 MADONNA X10 The Immaculate Collection 
SIRE 2644W/WARNER BROS. 113.98/18.981 

49 - ELTON JOHN Greatest Hits 
ROCKET /ISLAND 512532/RI G 16.98/11.981 

24 28 AEROSMITH 4° Aerosmith's Greatest Hits 
COLUM81A57367 /CRG 17.9860/11.981 

CAROLE KING i'0 Tapestry 
EPIC 65850 (7.98 68/11.981 

23 16 DEF LEPPARD 3 Vault - Greatest Hits 1980 -1995 
MERCURY 52871a/IDJMG (11.98/18.981 

Albums with the greatest sales gains this week. Catalog albums are 2- year -old titles that have fallen below No. MO on The Billboard 200 or reissues of older albums. Total Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. Recording Industry Assn. Of America IRAAA) certification for net ship- 

ment of 503,000 album units (Gold). RIM certification for net shipment of 1 million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi -platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies 

shipments by the number of discs and/or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro). 4 Certification of 200,000 units IPlatinol. A' Certification of 400,000 units (Multi- Pladnol. Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked Et, 

and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase.* indicates past Heatseeker tale. © 2002 VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Jrcz26 Billboard ARTIST INDEX 
Chart Codes: 
-ALBUMS- 
The Billboard zoo (Bzoo) 
Blues (BL) 
Classical (CL) 
Classical Crossover (CX) 

Contemporary Christian (CC) 

Country (CA) 
Country Catalog (CCA) 
Electronic (EA) 
Gospel (GA) 

Heatseekers (HS) 
Independent (IND) 
Internet (INT) 
Jazz CZ) 
Contemporary Jazz (CJ) 

Latin Albums (LA) 
Latin: Latin Pop (LPA) 
Latin: Regional Mexican (RMA) 
Latin: Tropical/Salsa (TSA) 
New Age (NA) 
Pop Catalog (PCA) 
R &B /Hip -Hop (RBA) 
R &B /Hip -Hop Catalog (RBC) 
Reggae (RE) 
World Music (WM) 
-SINGLES- 
Hot loo (Hioo) 
Hot loo Airplay (HA) 
Hot too Singles Sales (HSS) 
Adult Contemporary (AC) 
Adult Top 40 (A4o) 
Country (CS) 
Dance /Club Play (DC) 
Dance/Sales (DS) 
Hot Latin Tracks (LT) 
Latin: Latin Pop (LPS) 
Latin: Regional Mexican (RMS) 
Latin: Tropical/Salsa (TSS) 
R &B Hip -Hop (RBH) 
R &B Hip -Hop Airplay (RA) 
R &B Hip -Hop Singles Sales (RS) 
Rap Tracks (RP) 
Mainstream Rock (RO) 
Modern Rock (MO) 
Top 4o Tracks (T4o) 

Rankings from biweekly charts are listed in 
italics during a chart's unpublished week. 

12 Stones: B2oo 188; HS 7 
2002: NA 9 
2Pac: PCA 46; RBC 4, 5, 11,18 
311: B2oo 149; MO 24 
3LW: DS 13; H1oo 97; HSS 19, 41; RA 75; RBH 68, 

84; RS11,17 
3Pc.: RBH 90 
3rd Strike: B2oo 182; MO 36; RO 24 
3rd Force: CJ 21 

5o Cent: IND 32; RBA 76 

-A-. 
Aaliyah: B200134; RBA 6o; DC 12; Hioo 35; HA 

39; RA 48; RBH 52; 140 24 
Abandoned Pools: A4o 35 
Abba: PCA 28 
AC /DC: PCA 6 
Los Acosta: LA 61, 64 
Beegie Adair: JZ 25 
Bryan Adams: AC 12 

Yolanda Adams: B200 157; CC 7; GA 3, 34; RBA 
50; RBH 74 

Adema: MO 39; RO 29 
Trace Adkins: CA 25; CS 19 

Aerosmith: PCA 23; HSS 18; RO 25 
Afu -Ra: HS 12; IND 21; RBA47 
Agnelli & Nelson: DC 40 
Pepe Aguilar: LPS 28 
Alabama: CS 5o 
Alberto Y Roberto: LT 48; RMS 22 
Albita: TSA 12 

Gerald Albright: Cl 5; HS 33 
Ali: RBA 90 
Gary Allan: B200 97; CA 7; CCA 9; CS 5; H1oo 45; 

HA 44 
Herb Alpert: CJ 22 
Aly -Us: DC 18 
Amber: DC 5 

Amerie: Hioo 52; HA 49; RA 16, 66; RBH 19, 67 
AMG: RA 53; RBH 55 
Anastacia: B200 27; DC 6 
Jade Anderson: HSS 33 
Jessica Andrews: CA 7o 
Andy Andy: TSS 20 
And You Will Know Us By The Trail Of Dead: HS 

37 
Los Angeles Azules: LA 17, 5o; RMA 9 
Los Angeles De Charly: RMS 33 
Marc Anthony: 8200 32; LA 10; PCA 37; TSA 2; AC 

5, 30; H1oo 81; LPS 27, 37; LT 20; T55 2, 13, 
17 

The Apex Theory: HS 38 
Aracely Arambula: LA 43; LT 29; RMS 12 
Louis Armstrong: JZ 15 

Ashanti: Bzoo 7; RBA 5; Hioo 3, 15, 26, 48; HA 3, 

14, 24, 48; HSS 49; RA 7, 9, 21, 32, 36; RBH 

10, 12, 20, 31, 36; RP 7, 10; RS 27, 47, 55; 140 
6,11 

VladimirAshkenazy: CL 5 

A*Teens: B200 45 
Rodney Atkins: CS 41 

Atmosphere: HS 10; RBA 69 
Audiovent: HS 22; MO 25; RO 19 

Patti Austin: JZ 1z 

Avalon: EA 23 
Avant: B200 88; RBA 26; Hioo 64; HA 63; RA 28; 

RBH 27 
Ramon Ayala Y Sus Bravos Del Norte: IND 49; LA 

15, 69; RMA 7; LT 14; RMS 4 
Steve Azar: CA 45; CS 12; Hioo 62; HA 60 
AZ: 8200 42; RBA 9 

-B- 
B2K: Bzoo 68; RBA 33; Hioo 34; HA 35; HSS 21, 

48; RA 15; RBH 14; RS 41, 43 
Badly Drawn Boy: HS 42 
Ray Bady: GA 29 
Baha Men: WM 1, 10; HSS 46 
Anita Baker: Bzoo 118; RBA 29 
Chet Baker: JZ 24 
Marcia Ball: BL 8 
Charli Baltimore: Hioo 26, 33; HA 24, 33; RA 9, 

23; RBH 12, 23; RP 7, 8; RS 64; T40 36 
Banda Arkangel R -15: RMS 3o 
Banda El Recodo: LA 35; LT 25, 31; RMS 9,14 
Banda Tierra Blanca: LT 23; RMS 8 
Buju Banton: RE 10 

Ana Barbara: LT 44; RMS 31 

Pancho Barcaza: RMS 4o 
Kathleen Battle: CL 15 

The Beach Boys: PCA 13 

Beanie Sigel: Hioo loo; HSS 7o; RA 43; RBH 40; 
RP 22; R5 36 

The Beatles: Bzoo 143 

Becca: DC 25 
Joshua Bell: CL 4 

Tony Bennett: JZ 8 
David Benoit: C) 25 
Big Boy: RA 47; RBH 45; RP 24; RS 35 
Big Logic: RS 54 
Big Moe: RBA 75 
BigTymers: B200 17; RBA 8; H1oo 1z; HA 13; HSS 

28; RA 6; RBH 6; RP 4; RS 14;140 33 
Bilai: RS 65 
Clint Black CA 69 
Blackalicious: 8200 185 

Blackhawk: CS 57 
Mary J. Blige: Bzoo 71; RBA 37; RBC 16; DC 20; 

H1oo 28; HA 27; HSS 6o; RA 24; RBH 24; RS 

22; 140 28 
Blink -182: Bzoo 163; MO 34 
Andrea Bocelli: Bzoo 180; CL 3; CX 2 

Michael Bolton: AC 9 

Bond: CX 9 

Bone Thugs -N- Harmony: RBC 3 

Bono: A4o zo 
Chris Botti: C) lo 
Bounty Killer: RE 5, 6 
David Bowie: Bzoo 37; I NT 3 

Box Car Racer: B200 60; MO 8 
Boyz II Men: RA 69; RBH 71 

Michelle Branch: B200 49; A40 10; Hioo 21; HA 
19; T40 13 

Brandy: Bzoo 50; RBA 23; DS 21; H1oo 18; HA 17; 
RA 19; RBH 21; 140 25 

Michael Brecker: IZ 2 

B Rich: B200 100; RBA 36; HSS 73; RA 58; RBH 

53; RS 30 
Jim Backman: NA 3 

Sarah Brightman: CX 4, 5,11 
The Bright Star Male Chorus: GA 28 
Brian Bromberg: IZ 18 
Brooks & Dunn: B200 102; CA 9; CCA 6; PCA 39; 

CS 8; Hioo 49; HA 46 
Garth Brooks: CA 27; CCA 19; AC 29; CS 30 
The Brooklyn Tabernacle Choir: GA 26 
Jimmy Buffett: B200 175; IND 14; PCA 19 

Los Bukis: LA 57 
Rafy Burgos "El Cupido": TSS 16 

Busta Rhymes: Bzoo 152; RBA 66; Hioo 51; HA 
50; HSS 42; RA 25; RBH 25; RP 11; RS 26 

Jonathan Butler: C)12 
Tracy Byrd: CA 35; CS 16; Hioo 73; HA 73 

-C- 
C.3.0.: RS 6o 
Cabas: T55 24 
Chris Cagle: Bzoo 197; CA 24; HS 8; CS 36 
Maria Callas: CL 12 

The Calling: B200 121; A40 4, 22; AC 25; Hioo 29; 
HA 32; HSS 4; 140 19 

Jaime Camil: LPS 34 
Camp Lo: IND 28; RBA64 
Cam'ron: Bzoo 24; RBA 6; Hioo 4; HA 4; HSS 32, 

36; RA 1; RBH 1, 78; RP 1; RS 12, 18; 140 zo 
Los Canelos De Durango: RMS 26 
Blu Cantrell: RS 72 
Jerry Cantrell: 8200 33; RO 12 

Capleton: RE 
Cardenales De Nuevo Leon: LT 46; RMS 20 
Vanessa Carlton: Bzoo 31; A40 3; AC 16; H1oo 8; 

HA 9; HSS 61;1404 
Kurt Carr & The Kurt Carr Singers: CC 32; GA 9 
Jose Carrera: CL 1 

Rodney Carrington: CA 61 

Brandon Casey: RBH 81; RS 5o 
Brian Casey: RBH 81; RS 5o 

Johnny Cash: CA 74; CCA 12 

Cee -Lo: B2oo 129; RBA 38; RA 47; RBH 45, 96; RP 

24; RS 35 
!Casey Chambers: CA 5o 
Chamillionaire: IND 48; RBA 67 
Steven Curtis Chapman: CC 14 

Craig Chaquico: CI 13 

Chayanne: HS 13; LA 2; LPA 2; LPS 1; LT 2; 1551 
The Chemical Brothers: EA 18; DC 8 
Cher: Bzoo 159; DC 22; DS 4; HSS 24 
Kenny Chesney: B2oo 12, 112; CA 1,11; CS 4, 58; 

Hioo 37; HA 34 
Mark Chesnutt: CA 44; CS 23 
El Chichicuilote: LA 58 
Chicos De Barrio: LA 41 

The Chieftains: WM 7 

Choobakka: RBA 85 
Chuck -N- Blood: HSS 10; RS 23 
Charlotte Church: CX 6 
Cipha Sounds: B200 67; RBA 11 

The Clark Family Experience: CS 45 
The Clarks: HS 36 
Patsy Cline: CCA 20 
The Clipse: Hioo 59; HA 62; HSS 15; RA 22; RBH 

16;RP12;RS1 
C- Murder: IND 25; RBA 87 
Tammy Cochran: CS 44 
Kettle Coffey: B200 119; CA 12; CS 9; Hioo 55; HA 

53 
Deborah Coleman: BL 9 
Phil Collins: PCA 25 
John Coltrane: JZ 23 
Commissioned: CC 35; GA 12 

Conjunto Chaney: TSS 31 

Conjunto Primavera: LA 45; LT 33; RMS 15 

Harry Connick, Jr.: JZ 7,11 
Control: LA 66; LT49; RMS 23 
Corey: HSS 43; RS 61 

The Corrs: B200 153; A40 20 
Elvis Costello: Bzoo 178 

James Cotton Blues Band: BL 15 

Counting Crows: A4o 27 
Course Of Nature: HS 24 
El Coyote Y Su Banda Tierra Santa: LT 37; RMS 17 

Creed: Bzoo 43; PCA 5, 20; A40 17; H1oo 53; HA 

59; MO 19; RO 7; T40 39 
Creedence Clearwater Revival: PCA 41 

Elvis Crespo: LA 8; TSA 1; LPS 29; LT 18; T55 3 

Cristian: LPS 7,13; LT n,17 
Sheryl Crow: B200 13; INT 8; A4o 1; AC zo; DC 35; 

Hioo 19; HA 20; 140 14 

Anthony Cruz: TSS 35 
Celia Cruz: TSA 7; LT 39; 15512 
Charlie Cruz: TSS 39 
Jose Cura: CL 14 

-D- 
Da Brat: RS 34 
Da Fam: HSS 26; RS 16 
Daft Punk: EA 22 
Michael Damian: DS 9; HSS 55 
Danzig: IND 42 
Darude: EA 25 
Dashboard Confessional: Bzoo 127; HS 1, 50; IND 

7 
Craig David: Bzoo 61; RBA 57; H1oo 46; HA 51; 

140 23 
Miles Davis: JZ 16, 17; PCA 15; RBC 19 

Howie Day: HS18 
The Dayton Family: 8200 166; IND 11; RBA32 
DB Boulevard: DC u 
Default: Bzoo 72; IND 3; A40 16; Hioo 23; HA 25; 

MO 21;RO11,18; T4o 18 

Def Leppard: PCA 24 
Delsena: DC 13 

Dem Ghetto Playa$: RS 39 
Dennis Da Menace: RS 62 
Kevin Denney: CA 54; CS 46 
John Denver: CCA 17 

Desert: DC 46 
Franco De Vita: LPS 17; LT 27 
Louie DeVito: Bzoo 148; EA 5; IND 8 
Dhany: DC 39 
Diamond Rio: CA 49; CS 24 
Dido: AC 14; DC 4; DS 12; HSS 75 
John Digweed: EA 14 

Daz Dipinger: 8200109; IND 6; RBA 15 

Celine Dion: Bzoo 21; INT 16; PCA 8; AC 1, 24; DC 

50; H1oo 74; HA 75; HSS 29 
Dirty Vegas: B200 15; EA 1; INT 22; A40 33; DC 14; 

DS 8; Hioo 14; HA 16; HSS 47; 140 10 
Dishwalla: A4o 28 
Disturbed: PCA 4 
Dixie Chicks: CCA 2, 4; PCA 1o, 29; CS lo; Hioo 

56; HA 55 
DJ Irene: EA 10; IND 34 
DJ Paul: B200 167; HS 4; IND 12; RBA 41 
DJ Quile Bzoo 82; RBA 14; RA 53; RBH 55 
DJ Sammy: DS 1; Hioo 25; HA 26; HSS 2; T4o 15 

DJ Shadow: B200 124; EA 4; DS lo; HSS 62 
DJ Tiesto: DC 17 

Do: DS 1; Hioo 25; HA 26; HSS 2; T40 15 

Dominic: TSS 21 

Placido Domingo: CL 1 

Jerry Douglas: NA 7 
Doves: B200 165 

Will Downing: Bzoo 164; CI 2; RBA 45 
Down To The Bone: Cl 7 

Dr. Dre: RBC 8, 22 
Dropline: A40 23 
Drowning Pool: Bzoo 199; RO 40 
DSD: Bzoo 64; IND 2, 35; RBA 13, 82; Hioo 67; 

HA 67; HSS 67; RA 3o; RBH 29; RP 13; RS 33 

Lucky Dube: RE15 
Jermaine Dupri: RA 72; RBH 77; RP 20 
Rocio Durcal: LA 25; LPA 8 
Dwele: RA 61; RBH 59 

-E- 
E -40: RBH 8o 
Eagles: PCA 9, 3o 
Steve Earle: CA 73 

Earshot: MO 23; RO 8 
Eastern Michigan Gospel Choir: GA 37 
Missy "Misdemeanor" Elliott: RA 59; RBH 61 

Emerson Drive: CA 30; HS 21; CS 18; Hioo 75; 
H55 35 

Eminem: Bzoo 1; INT 2; PCA 2, 11; RBA 1; RBC 1, 6; 

Hioo 2; HA 2; MO 18; RA 13; RBH 13; RP 5; 

14o 2 

The Emmanuels: GA 3o 
Enya: Bzoo 91; NA 1; PCA 16; AC 13,17; HSS 64 
Faith Evans: RA 29, 59; RBH 3o, 61 

Rev. Clay Evans And The AARC Mass Choir: GA 25 

Sara Evans: B2oo 189; CA 21; CS 17 

Eve: RA 55; RBH 58 
Archie Eversole: 8200 83; RBA 16 

Exhale: HSS 27; RS 20 

-F- 
Lara Fabian: LPS 3o 
Fabolous: RA 72, 73; RBH 75, 77, 8o 
Faithless: DC 4 
Fat Joe: Bzoo 1o3; RBA 65; H1oo 15; HA 14; RA 32; 

RBH 31; RP 10; RS 47; 140 11 

Michael Feinstein: JZ 9 
Alejandro Fernandez: LPS 33 
Vicente Fernandez: LA 11, 22; RMA 3,13 
Rachelle Ferrell: lZ 21 

Jose Manuel Figueroa: LT 24; RMS 10 

Five For Fighting: A4o 3o; AC 2 

The Flatlanders: Bzoo 168; CA 19; HS 5; IND 13 

Flaw: B200 172; HS 6 
Bela Fleck: CX 15 

Fleetwood Mac: PCA 31 

Luis Fonsi: IA 63; LPA 15; DC 34; LPS 18, 22; LT 

35, 41; TSS 33 
Robben Ford: BL 10 

Foreigner: B200 195 
Foxy Brown: RBH 79 
Kirk Franklin: Bzoo 98; CC 3; GA 1; RBA 43 
Nnenna Freelon: JZ 13 

Freeway: HSS 68; RBH loo; RS 31 

Bill Frisch': C) 18 

Frost: IND 38; RBA 74 
Frou Frou: DC 41 

Fulanito: TSA 15 

Full Intention: DC 7 

Fundisha: RA72; RBH 77 

Nelly Furtado: Bzoo 191 

-G- 
Gada: RS 51 

Eyra Gail: DS 14 

Bill & Gloria Gaither And Their Homecoming 
Friends: CC 4o 

The Get Up Kids: IND 26 
Ginuwine: Hioo 13; HA n; HSS 23; RA 5, 41; RBH 

5, 43; RP 3; R5 6; T4o 32 
Godsmacle MO 28; RO 3 

Goldfinger: MO 38 
Jeff Golub: Cl 24 
Goo Goo Dolls: B2oo 85; A40 7; H1oo 65; HA 66; 

T40 29 
Govi: NA 6 
Amy Grant: B200 73; CC z 

Gravediggaz: RBA 61 
David Gray: PCA 43 
Al Green: RBC 14; RBH 82 
Green Day: B200 170 
Lee Greenwood: CCA 22; HSS 72 
Pat Green: CA 40 
Patty Griffin: HS 40 
Andy Griggs: CS 13; Hioo 72; HA 72 
El Gringo De La Bachata: TSS 34 
Josh Groban: Bzoo 19; INT 5; AC 4 

Grupo Bryndis: LA 13, 19, 51, 61; RMA 5,11 
Grupo Montez De Durango: RMS 38 
Juan Luis Guerra 44o: TSA 16 
Guided By Voices: Bzoo 160; HS 3; IND 10 

Buddy Guy: BL n 

-H- 
Daryl Hall John Oates: AC 15 

Anthony Hamilton: RA 64; RBH 64 
Erin Hamilton: DC 31 

Herbie Hancock: JZ 2 

Roland Hanneman: NA 13 

Eric Hansen: NA 14 

Paul Hardcastle: CI 9 
Roy Hargrove: JZ 2 

Corey Hams: BL 13 

J. Michael Harter: CS 48 
Hayseed Dixie: CA 58 
Eric Heatherly: CS 56 
Hex Hector: DC 21 

Ty Herndon: CS 6o 
Elder Jimmy Hicks And The Voices Of Integrity: 

GA 33 
Faith Hill: CCA 8 
Lauryn Hill: Bzoo 66; RBA 25; RBC 9 

Nicola Hitchcock: DC 17 

The Hives: Bzoo 63; M011 
Dave Hollister: RA 44; RBH 47 
Steve Holy: CA 43 
Hometown News: CS 39 

Hoobastank: Bzoo 76; H100 76, 99; HA 74; MO 4; 
RO 17 

Whitney Houston: HSS 59 
Rebecca Lynn Howard: CS 34 
Norman Hutchins: CC 27; GA 7; HS 45; IND 30 -I- 
Enrique Iglesias: Bzoo 57; A40 36; AC 3, 28; 

Hioo 57; HA 56; 140 30 
iio: DS 3; HSS 22 
!man: RMS 35 
IMx: IND41 
Incubus: Bzoo 70; PCA 18; MO 5; RO 28 
India: DC 24 
IndiaArie: Bzoo 90; RBA 56 
Infamous 2.0: H1oo 7o; HA 70; HSS 58; RA 26; 

RBH 26; RP 14; RS 29 
Intocable: LA 14; RMA 6; LT 10; RMS 2,11 
Los Invasores de Nuevo Leon: LA 49 
Iry Gotti: Hioo 26; HA 24; RA 9; RBH 12; RP 7 

Isyss: HSS 5; RA 74; RBH 65; RS 21 

-J- 
Oris J: DC 13 

Alan Jackson: B200 34; CA 3, 56; CCA n; CS 6, 40; 
Hioo 39; HA 36 

Michael Jackson: RBA 81 
Rob Jackson: RBH 88; RS 40 
Jadakiss: HSS 5; RA 74; RBH 65; RS 21 

Jagged Edge: D5 25; RA 73; RBH 75; RS 73 
Jaheim: Bzoo 141; RBA 42; H1oo 54; HA 52; RA 

14; RBH 15 

Bishop T.D. fakes: GA 19 

Bishop T.D. Jakes & The Potter's House Mass 
Choir: GA 40 

Boney James: CI 6; RBA 96 
Brett James: CS 38 
Etta James: BL 6 

Etta James & The Roots Band: BL 1 

Tim Janis: NA 5 

Jars Of Clay: CC zo 
Ja Rule: Bzoo 62; RBA 34; DC zo; Hioo 26, 28, 

33; HA 24, 27, 33; HSS 6o; RA 9, 23, 24; RBH 

12, 23, 24, 87; RP 7, 8; RS 22, 64; 140 28, 36 
jay -Z: Bzoo 125; RBA 40, 86; RBC 17, 21; Hioo 

1o0; HSS 36, 70; RA 43, 49, 62, 7o, 71; RBH 

40, 54, 6o, 72, 73, 78, 93; RP 22; RS 12, 36, 

45 
Jazze Pha: HSS 65; RS 37 
Wyclef Jean: Bzoo 6; RBA 2; RA 33; RBH 33 
Waylon Jennings: CA 48 
Jewel: Bzoo 184 
Jim Crow: 1155 65; RS 37 
Jose Alfredo Jimenez: LA 46, 52 
Jimmy Eat World: Bzoo 40; A40 2; Hioo 6; HA 6; 

M0 7,15; T40 3 
Joe: RBA 72; H1oo 80; RA 27; RBH 28 
Elton John: PCA 49; AC z6 
Carolyn Dawn Johnson: CA 31; AC 19; Hioo 94 
Jack Johnson: Bzoo 53; INT 17; A40 24; MO 3o 
Brent Jones + T.P. Mobb: GA 15; RBA 73 

Donell Jones: Bzoo 14; RBA 3; Hioo 58; HA 57; RA 

17; RBH 17; RS 53 
George Jones: CCA 23 
Norah Jones: 8200 26; CI 1; I NT 1; A4o 38 
Sir Charles Jones: HS 31; IND 27; RBA 39 
Richard Joo: CL 7 

Jose Jose: LA 55; LPA 14 

Juanes: HS 14; LA 3; LPA 3; LPS 9; LT 8; TSS 4 
Cledus T. Judd: CA 32; HS 25 
The Judds: CCA 14 

Jump 5: CC 37 
Juvenile: RBC 23 

-K- 
Israel Kamakawiwo'Ole: IND 33; WM 3 

The Katinas: CC 12; HS 9 
Toby Keith: Bzoo 95; CA 6; CCA 16, 24; CS 7, 15; 

Hioo 42; HA 40 
R. Kelly: Bzoo 125; RBA 40; HSS 25; RA 49, 67, 

7o, 71; RBH 54.69,72.73, 93; RS 45, 52 
Tricia Lee Kelshall: DC 28 
Kemi: HSS 14; RBH 89; RS 8 
Alicia Keys: Bzoo 80; RBA 54; RA 55, 68; RBH 58, 

7o 
Khia: Bzoo 64; IND 2, 35; RBA 13, 82; Hioo 67; 

HA 67; HSS 67; RA 3o; RBH 29; RP 13; RS 33 
Angelique Kidjo: WM 5; DC 27 
Kid Rock: Bzoo 89; PCA 12; RO 34 
Carole King: PCA 5o 
Evgeny Kissin: CL 9 
K.M.C.: DC 39 
K0111: 13200 3; INT 15; H1oo 87; MO 10, 33; RO 9, 

27 
Diana Krall: B200 147; JZ 1 

Alison Krauss: B200 162; CA 18; CCA 21 

Lenny Kravitz: A4o 37; DC 15 

Kreo': DC 33 
Chad Kroeger: A4o 11; Hioo 5; HA 5; MO 2; RO 2; 

140 8 
Kronos Quartet: CX 10 

-L- 
Lady May: RBH 88; RS 40, 72 
Rachael Lampa: CC 29; HS 48 
Lasgo: DS n; HSS 63 
The Last Mr. Bigg: RBC 12 

Lathun: HS 29; RBA 63 
Avril Lavigne: Bzoo 5; INT 10; A4o 5; Hioo 11; HA 

1z ;T4o 5 

Donald Lawrence & The Tri -City Singers: GA 8 
Shannon Lawson: CA 55 
Sasha Lazard: CX 13; DC 38 
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Chris LeDoux: CA 52, 71 

Tommy Lee: Bzoo 128; RO 5 

Glenn Lewis: Bzoo 183; RBA 59; RA 45; RBH 48 
Ramsey Lewis: JZ 14 

LaLey: LA 65; LPA 16 

Liberation: LA 53 
Ottmar Liebert: NA 8 

Lifehouse: A4o 15 

Lifer's: HSS 74; RS 49 
Lil Bow Wow: Bzoo 144; RBA 7o; HSS 57; RA 72; 

RBH 77; RS 67 
Lit' J: HSS 56; R5 46 
Lit' Kim: RA 7o; RBH 72 

Lil' Mo: Hioo 85; HSS 71; RA 5o; RBH 46; RP 17; 

RS 32 
Lit' Romeo: HSS 43; RS 61, 75 

Lil Ru: RS 44, 48 
Lil' Tykes: HSS 52; RS 38 
Lil Wayne: Hioo 96; HSS 39; RA 39; RBH 38; RP 

23; RS 15 

Linkin Park: Bzoo 46; A4o 26; Hioo 40; HA 41; 

MO 35, 40 
Little Big Town: CA 65; CS 47 
Los Lobos: B200 154 

Chuck Loeb: CJ zo 
London Symphony Orchestra: CX 1 

Lonestar: B200 126; CA 13; AC 7; CS 3; Hioo 43; 
HA 43 

Loon: H1oo 7, 13; HA 7,11; HSS 23; RA 5,18; RBH 

5, 18; RP 3, 6; RS 6, 59;14o 9, 32 

Jennifer Lopez: Bzoo 58,151; RBA 48; AC 22; 
H1oo 10; HA 10; RA 31; RBH 32; 14o 7 

Patty Loveless: CA 53 
LovHer: DC 44; RA 65; RBH 63 
Ludacris: Bzoo 51; RBA 31; Hioo 7o; HA 7o; HSS 

58; RA 26; RBH 26; RP 14, 16, zo; RS 29, 57 
Lynyrd Skynyrd: PCA 48 

Yo -Yo Ma: CL 2, 11; CX 3 

Timo Maas: DC 26 
Mad Dreadz: HSS lo; RS 23 
Madonna: PCA 22; DS 24 
Barry Manilow: Bzoo 78; I NT 25 

Patricia Manterola: RMS 32 
Victor Manuelle: LT 36; TSS 8 

Maraca: TSA zo 
Marcel: CS 53 
Marc Et Claude: DC 43 
Gian Marco: LPS 35 
Mario: Hioo 24; HA 22; HSS 31; RA 8; RBH 7; RS 

9; T40 40 
Bob Marley: PCA 1; RBC 2; RE 12 

Bob Marley And The Wailers: RE 2 

Damian "Jr. Gong" Marley: RE 8 
Angie Martinez: Hioo 85; HSS 71; RA 5o; RBH 46; 

RP 17; RS 32 
Brad Martin: CA 34; HS 32; CS 21 

Rogelio Martinez: LT 47; RMS 21 

Mary Mary: RBC 25; RA 6o; RBH 62 
Master P: RS 75 
Masters At Work: DC 24 
matchbox twenty: AC 10 

Dave Matthews Band: Bzoo 146; A40 12; Hioo 
71; HA 71; MO 27; T40 38 

Maxwell: RBA71; RA46; RBH 49 
John Mayer: B200 23; INT 13; A40 6; AC 27; Hioo 

36; HA 38; T4o 21 

Martina McBride: B200 93; CA 5; CS 26 
Delbert McClinton: BL 3 

Donnie McClurkin: CC 25; GA 6; RBA loo 
Reba McEntire: CA 47 

Bobby McFerrin: CJ 17 

Turn McGraw: Bzoo 101, io8; CA 8, 1o; CCA 18; CS 

14; Hioo 69; HA 68 
MDO: LPS 8; LT 9; TSS 29 

Medeski Martin And Wood: Cl 16 

Mediaeval Babes: NA 15 

Melody: LA 73; LPA 20 
MercyMe: Bzoo 1o6; CC 5 

Tift Merritt: CA 57 

Jo Dee Messina: B200 194; CA 23; AC 6; CS 27 
Metallica: PCA 17 

Pat Metheny Group: CJ 19 

Tanto Metro & Devonte: limo 89 
Edgar Meyer: CL 6 
Luis Miguel: LA 72; LPA 19; LPS 20; LT 38 
Kylie Minogue: Bzoo 133; DC 3; DS 22; Hioo 88 
Mississippi Mass Choir: GA 22 

Mobb Deep: RBA 88; RS 7o 
Moby: B200 44; EA 2; INT 18; A4o 32; DC 16 

Monchy & Alexandra: LA 21; TSA 3; LT 45; TSS 11 

Jerzee Monet: RA 57; RBH 56 
Jane Monheit: JZ zo 
Monica: RA 54; RBH 57 

Ricardo Montaner: LA 26; LPA 9; LPS 2; LT 4; T55 
6 

Pablo Montero: LA 67; LPA 17; LPS 23; LT 43 
Pilar Montenegro: HS 34; LA 6; LPA 4; WM 2; 

Hioo 86; LPS 3; LT 1; RMS 1; TSS 19 

Montgomery Gentry: CA 46; CS 37 

Coco Montoya: BL 4 

Alanis Morissette: B200 111; PCA 40; A40 19, 25 

Van Morrison: B200 92; I NT 9; PCA 36 
La Mosca Tse Tse: TSS 28 
Lou Mosley: HSS 17; RBH 97; RS 10 

Pete Moss: DC 49 
Brandy Moss -Scott: HSS 12; RBH 86; RS 4 

Mr. Cheeks: HSS 3; RA 56; RBH 44; RS 7 

Mr. Choc: B200 67; RBA n 
Nicole C. Mullen: CC 21; HS 23 

Mushroomhead: HS 49 
Musiq: Bzoo 3o; RBA 7; Hioo 16; HA 15; RA 4; 

RBH 4; RS 58 
MxPx: CC 24 
Mystikal: Bzoo 187; RBA 58; Hioo 7o; HA 7o; 

HSS 58; RA 26; RBH 26; RP 14; RS 29 

-AWN- 
David Nail: CS 52 
Na Leo Pilimehana: WM 13 

Nappy Roots: Bzoo 52; RBA 18; Hioo 92; RA 64; 
RBH 64; RP 25 

Nas: B2oo 84; RBA 35; RBC 15, 24; Hioo 1o, 98; 
HA 10; HSS 51; RA 31, 42, 66; RBH 32, 41, 67; 
RP 19; RS 42, 73; T4o 7 

Natas: RBA 91 

Nature: Bzoo 15o; IND 9; RBA 21; RBH 99 
Naughty By Nature: B2oo 107; IND 5; RBA 22; DS 

13; Hioo 97; HSS 19; RBH 84; RS n 
MeShell Ndegeocello: Bzoo 161; RBA 51; DS 17 

Nek: LPS 25; LT 5o 
Nelly: Bzoo 142; RBA 8o, 93; DS 25; Hioo 1; HA 1; 

HSS 1, 7; RA 2, 63; RBH 2, 66, 83; RP 2; RS 2, 

25; T4o 1, 35 
Willie Nelson: B200 190; CA 22; CCA 7 

N *E *R *D *: Bzoo 81; RBA 52 
Ann Nesby: RBA 68; RBH 82 
New Found Glory: Bzoo 25; MO 26 
Newsboys: CC 22 
Next: Hioo 54; HA 52; RA 14; RBH 15 

Joe Nichols: CS 20; H1oo 79; HSS n 
Sheila Nicholls: A4o 40 
Nickel Creek: CCA 3; PCA 27 
Nickelback: Bzoo 41; A4o 9, 31; Hioo 38, 68; HA 

37, 69; RO 14 

Tito Nieves: LT 36;155 8 

Nivea: RBH 81; RS 5o 
No Doubt: Bzoo 38; A4o 13; DC lo; Hioo 17; HA 

21; T40 12 

NOFX: IND zo 
No Good: HSS 6; RBH 85; RS 5 

Nonpoint: RO 36 
N.O.R.E.: RBA 79; Hioo 41; HA 42; HSS 13; RA 12; 

RBH ii;RP9;RS3 
Smokie Norful: GA 11 

Willie Norwood: GA zo 
No Secrets: HSS 5o 
The Notorious B.I.G.: RBC 7,10; RS 56, 69 
No Use ForA Name: HS 27; IND 24 
'N Sync: HSS 1; RBH 83; RS 25; T40 35 

esM®MBE 

Paul Oakenfold: Bzoo 65; DC 32; DS 19; EA 3 

OA.R.: IND 5o 

Jamie O'Neal: CA 63 
Roy Orbison: CCA 25 
Los Originales De San Juan: LA 16, 44; RMA 8 

Orishas: LA 68; LPA 18 
Oro Solido:155 32 
Claudette Ortiz: RA 33; RBH 33 
Kelly Osbourne: 140 31 

Ozzy Osboume: PCA 45 
Otep: B200 145; HS 2 

James Otto: CS 55 
Our Lady Peace: B200 9; I NT 20; A4o 39; MO 9; 

RO 26 
OutKast: Bzoo 169 
Out Of Eden: CC 38 
Ginny Owens: CC 36 

NOW p 
Brad Paisley: Bzoo 79; CA 4; CS 1; Hioo 32; HA 

29 
Eddie Palmieri: JZ 19 

Los Palominos: RMS 29 
Palomo: LA 28; RMA 16; LT 29; RMS 6,12 
Papa Roach: Bzoo 2; MO 6; RO 6 

Pastor Troy: RBA 89 
Sean Paul: Hioo 9o; HSS 65; RA 37; RBH 37; RP 

18; RS 37, 71 

Laura Pausini: LA 42; LPA 12; LPS 25; LT 5o 
Luciano Pavarotti: CL 1, 8 

Pax217: CC 31 

P. Diddy: Hioo 7,13, 51; HA 7, 11, 5o; HSS 23, 42; 
RA 5, 18, 25, 73; RBH 5,18, 25, 75; RP 3, 6, 
n; RS 6, 26, 59; T40 9, 32 

Jennifer Pena: HS 15; LA 4; RMA 1; RMS 39 
Dottie Peoples: GA 27 
Amanda Perez: HSS 53 

Jay Perez: LA 27; RMA 15 

Itzhak Perlman: CL 13 

Perpetuous Dreamer: DC 9; D515 
Pesado: LT 34; RMS 16 

Pet Shop Boys: EA 15; DC 48 
Tom Petty And The Heartbreakers: PCA 33 
Phantom Planet: HS 44 
Pharoahe Monch: RBH 94 
Mike Phillips: CJ 11 

Pillar: CC 19; HS 20 
Pink: Bzoo 10; A4o 18; DC 45; DS 5, 20; H1oo 27, 

61; HA 3o, 65; HSS 3o; 140 16, 26 
Pink Floyd: PCA 26 
Pinmonkey: CS 28 
Alexandre Pires: HS 39; LA 7; LPA 5; LPS 

15; LT 15, 16, 19; TSS 

Plant: RO 32 
Play: HSS 16 

P -Lo: RS 48 
Plus One: CC 16 

P.O.D.: Bzoo 54; CC 1; MO 14; RO 21 

El Poder Del Norte: LA 3o, 34; RMA 17; LT 22; 
RMS 7 

Poison: IND 36 
Carlos Ponce: LPS 16; LT 21 

Donato Poveda: LPS 32; TSS 40 

Power Houze: RBA 99 
PPK: DS 23 
Prince: 8200192 
Puddle Of Mudd: Bzoo 39; A4o 8; Hioo zo, 66; 

HA 18, 64; MO 3; RO1,13; 14o 17 

Puerto Rican Power: TSS 3o 
Push: DC 3o 

Mac Quayle: DC 21 

Queen: PCA 44 
A.B. Quintanilla Y Los Kumbia Kings: LA 9; LPA 6 

Rabanes: LPS 19; LT 3o; TSS 15 

Rabito: LPS 36 
Bonnie Raitt: 8200 96; I NT 6; AC 18 

Rakim: H1oo 9; HA 8; HSS 69; RA 3; RBH 3; RS 

28; T4o 27 
Rascal Flatta: CCA 1; PCA 3; CS 43 
Rayvon: HSS 45; RS 66 
Los Razos de Sacramento Y Reynaldo: LA 16, 23; 

RMA 8,14 
Red Hot Chili Peppers: PCA 47; Hioo 47; HA 45; 

MO 1; RO 4 

Los Rehenes: LA 48 
Relient K: CC 33 
Res: HS 43; D5 7; HSS 40; RS 63 
R.M. Factor: DC 29 
Riddlin' Kids: MO 37 
Los Rieleros Del Norte: LA 59 
LeAnn Rimes: CA 37; AC 23; HSS 9 
Juan Rivera: LA 74 
Lupillo Rivera: LA 74, 75; RM518 
RL: 5200 158; RBA 28; RA 51; RBH 51 

Woody Rock: GA 17 

Daniel Rodriguez: CX 7 

Kenny Rogers: CA 72 
Rosabel: DC 19 

Joann Rosario: GA 32 
Kelly Rowland: RA 63; RBH 66 
Rozelly: HSS 26; RS 16 

Paulina Rubio: Bzoo 11; Hioo 5o; HA 54; LPS 6; LT 

5;14034; TSS 5 

Rubyhorse: A4o 21 

Ruff Endz: Bzoo 117; RBA 27; Hioo 6o; HA 58; RA 

20; RBH 22 
Tammy Ruggeri: Hioo 13; HA 11; HSS 23; RA 5; 

RBH 5; RP 3; RS 6; 140 32 
Rush: B200 115; RO 33, 35 
David Russell: CL10 

ee. M.a 

Raphael Saadiq: Bzoo 47; RBA 10 

DJ Cheb I Sabbah: WM n 
Sacario: Hioo 85; HSS 71; RA 5o; RBH 46; RP 17; 

RS 32 
Sade: RBC zo; DS 18 

Salvador: CC 26; HS 41 

Joe Sample: Cl 4; RBA 83 
Gilberto Santa Rosa: TSA 1o; TSS 9 

Juelz Santana: Rico 4; HA 4; HSS 32, 36; RA 1; 

RBH 1, 78; RP 1; RS 12, 18; T4o zo 
Alejandro Sanz: LA 29; LPA 1o; LPS 21, 40; LT 42; 

TSS 23 

Marvin Sapp: CC 17; GA 4; HS 19; RBA 78 

Savage Garden: HSS 66 
Sawyer Brown: CA 51 

Scarface: Rico loo; HSS 7o; RA43; RBH 40; RP 

22; RS 36 
Jill Scott: DC 47 
Josey Scott: A4o 11; Hioo 5; HA 5; MO 2; RO 2; 

T4o 8 
Peggy Scott- Adams: BL 7 

Joan Sebastian: LA 32, 33; RMA 19, 20; LPS 24, 
38; LT 28, 32; RMS 36, 37 

Jon Secada: TSS 25 

Secret Garden: NA 4 

Bob Seger & The Silver Bullet Band: PCA 7 

Seven And The Sun: A4o 34 
Sevendust: IND 44 
Shade Sheist: RBH 95 
Shaggy: RE 4 

Shakedown: DC 42 
Shakira: Bzoo 29; A4o 29; DC 36; Hioo 44; HA 

47; LPS 12, 26; LT 13; T4o 22; TSS 22 

Remy Shand: B200 156; RBA 53 
Sharissa: RBH 91 

SheDaisy: CS 35 
Shekinah Glory Ministry: GA 14; IND 46 
Blake Shelton: 8200 171; CA 20; CS 22 
Shena: DC 7 

Wayne Shorter: JZ 4 

The Silk Road Ensemble: CX 3 

Sin Bandera: LA 24; LPA 7; LPS 4; LT 6 

Sinch: RO 37 
Daryle Singletary: CS 51 

Sixwire: CS 32 
Skubie Tha Ciko: HSS 26; RS16 
Sleepy Brown: RP 16; RS 57 
Slum Village: RA 61; RBH 59 
Smilez & Southstar: HSS 8; RBH 76; RS 13 

Anthony Smith: CS 33 
Esther Smith: GA 36 
Michael W. Smith: Bzoo 105; CC 4 
Will Smith: H1oo 95; HSS 44; RBH 92 
Marco Antonio Solis: LA 32; RMA 19; LPS 14; LT 

12; RMS 28 
Soluna: DC 37; Hioo 82; T4o 37 
Something Corporate: HS 3o 
Sono: DC z 

Luciana Souza: WM 14 

Kim Sozzi: DC 21 

Britney Spears: B200 94 
Spice l:IND 39; RBA 84 
SPM: IND 47 
Staind: B200 104; H100 83; MO 13, 29; RO1o, 23 
Ralph Stanley: CA 28; HS 16; I NT 24 
Brenda K. Starr: TSA 8; LT 36; 155 8,14 
Jeffrey Steele: CS 49 
Tommy Shane Steiner: CA 38; CS 59; Hioo 77 
Rod Stewart: B200 193 

Rebecca St. lames: CC 15 

St. John's Child rens Choir: IND 43 
Angie Stone: Bzoo 14o; RBA 44; Hioo 93; RA 34; 

RBH 35 
George Strait: CA 26, 29; CS 2; Hioo 3o; HA 28 
Strik Sine: RS 74 
The Strokes: Bzoo 116; HSS 38; MO 31 

Michael Stuart: TSS 36, 38 
Styles: RA 38; RBH 39, 94; RP 21 

Sublime: PCA 21 

Sugarcult: HS 17; IND 22 
Sunscreem: DC 30 
Superjoint Ritual: IND 23 

Switched: RO 39 
System Of A Down: Bzoo 48; PCA 35; Hioo 91; 

MO 16,17; RO 16, 20 

WOO 

Take 6: GA 16 

Tall Paul: DC 23 

Olga Tanon: TSA 19 

James Taylor: PCA 14 

Los Temerarios: LA 5, 54, 56; RMA 2; LT 7; RMS 3 

Tempo: LPS 29; LT 18; TSS 3 

Tenacious D: Bzoo no 
Terra Deva: DC 49 
John Tesh: CC 11; IND 16; NA 2 

Jimmy Thackery & The Drivers: BL 12 

Thalia: HS n; LA 1; LPA 1; LPS 5; LT 3; RMS 5; TSS 

7 
They Might Be Giants: INT 23 
Third Day: Bzoo 196; CC 10 

Cyndi Thomson: CA 33; CS 31 

Thursday: HS 35; IND 29 
RBA 92 

Los Tigres Del Norte: LA 71; RMS 25 
Los Tigrillos: LT 40; RMS 19 

Timbaland: RBH 95 
Aaron Tippin: HSS 54 
tobyMac: CC 3o 
Tonex: CC 39; GA 13 

Tool: RO 15 

Los Toros Band: TSA 18; TSS 37 
The Tragically Hip: HS 46 
Train: A4o 14; AC 8 

Tra -Knox: Hioo 95; RBH 92 
Trick Daddy: RA 47; RBH 45; RP 24; RS 35 
Trick Pony: B200 130; CA 14 

TrinyY La Leyenda: RMS 34 
Travis Tritt: Bzoo 155; CA 17, 64; CCA 15; CS 54 
TRUSTcompany: MO 22; RO 22 
Truth Hurts: Hioo 9; HA 8; HSS 69; RA 3; RBH 3; 

RS 28; T40 27 
T. Supreme: RS 48 
Los Tucanes De Tijuana: LA 20; RMA 12; LT 26; 

RMS 13, 27 
Shania Twain: CCA 5; PCA 32 
Tweet: Bzoo 56; RBA 12; Hioo 31; HA 31; HSS 37; 

RA 11, 52; RBH 9, 5o; RS 19, 68 
Steve Tyrell: JZ 10 

U e 
U2: 5200 135; PCA 42 
U Boo: RE 3 

The Union Underground: RO 3o 
Union Station: B200162; CA 18 

Unique: HSS 26; RS 16 

Unwritten Law: B200 137; MO 12 

Keith Urban: CS 42 
Usher: Bzoo 75; RBA 46; DS 2; Hioo 7, 22; HA 7, 

23; HSS zo; RA 1o, 18; RBH 8,18; RP 6; RS 

24, 59; 140 9 

Vr. 
Ian Van Dahl: EA 19; D516 
Luther Vandross: Bzoo 198; RBA 55; RBC 13; AC 

21; RA 40; RBH 42 
Van Halen: PCA 38 
Sergio Vargas: TSS 27 
Phil Vassar: CS 25; Hioo 84 
Stevie Ray Vaughan And Double Trouble: BL 5 

Chuy Vega: LA 36 
Alicia Villarreal: LA 18; RMA lo; RMS 24 
Fernando Villalona: T5518, 25 

The Vines: MO 20; RO 38 
David Visan: EA 21; WM 8 
Vita: Hioo 26; HA 24; RA9; RBH 12; RP 7 

Carlos Vives: LA 62; TSA 5; LPS 31; TSS 26 

MOM 

The Wailers: PCA 1; RBC 2; RE 1z 

Tom Waits: IND 17,19 
Paul Wall: IND 48; RBA 67 
Andre Ward: Cl 23 
Russell Watson: CX 8 

Way Out West: DC 28 
Weezer: B2oo 69 
Peter White: Cl 15 

The White Stripes: 820o 86; MO 32 
The Who: B2oo 74; INT 19 

Widespread Panic: Bzoo zoo 
Wilco: B200 122; INT 21 

Doug Williams: GA 24 
Hank Williams Jr.: CA 41; CCA 13 

Hank Williams Ill: CA 59 
John Williams: CL 11 

John Williams: CX 1 

Lee Williams And The Spiritual QC's: GA 38 
Melvin Williams: GA 24 
Michelle Williams: B200 136; CC6; GA 2; RBA 24 
Pharrell Williams: H1oo 51; HA 5o; HSS 42; RA 

25; RBH 25; RP 11; RS 26 
Vanessa Williams: CC 34; GA lo; IND 4o; RBA 62 
Cassandra Wilson: JZ 3 

Nancy Wilson: JZ 14 

BeBe Winans: GA 23 
CeCe Winans: GA 21 

Mario Winans: H1oo 13; HA 11; HSS 23; RA 5; RBH 
5; RP 3; RS 6;14o 32 

The Winans: GA 18 

Wolverine: HSS 1o; RS 23 
Lee Ann Womack: CCA 1o; AC n; CS 29 
Won -G: RS 34 
Darryl Worley: CS 11; Hioo 63; HA 61 

Chely Wright: CA 68 
Keke Wyatt: RBA 94 

X-Press 2: DC 1 

-X- 
..mews 

Yanni: NA 10,12 
Yanou: DS 1; Hico 25; HA 26; HSS 2;14o 15 

Yasmeen: RBH 98 
Trisha Yearwood: CA 67 
YingYangTwins: B2oo 87; IND 4; RBA 20; H10o 

78; RA 35; RBH 34; RP 15 

Yohany: DS 6; HSS 34 
PeteYorn: HS 28 
Young Chris: HSS 68; RBH 100; RS 31 

e_z_ 
Charlie Zaa: LA 39; LPA u; LPS 39 
Zero7: EA8; HS47; IND31 
Zoegirl: CC23; HS 26 
Rob Zombie: Bzoo 179; RO 31 

ZZ Top: PCA 34 

- SOUNDTRACKS - 
Amelie: WM 12 

Bad Company: B200 120; RBA 19; STX 11 

Black Hawk Down: WM 4 

Blade II: EA 11 

Bob The Builder: The Album: IND 37 
Coyote Ugly: B2oo 132; CA 15; STX 14 

Crouching Tiger, Hidden Dragon: CX 14 

Disney's Lilo & Stitch: Bzoo 16; STX 1 

Divine Secrets Of The Ya -Ya Sisterhood: B2oo 

59; I NT 4; STX 6 

Down From The Mountain: CA 42 
The Fast And The Furious: STX 19 

The Fast And The Furious: More Fast And 
Furious: STX 17 

Finding Forrester: JZ 6 

Harry Potter And The Sorcerer's Stone: STX 18 

I Am Sam: B200 113; STX 9 

Josie & The Pussycats: STX 22 

A Knight's Tale: STX 23 

Mamma Mia!: Bzoo 181 

Monsoon Wedding: WM 6 

Moulin Rouge: B200 123; STX 12 

Moulin Rouge 2: SIX 24 
Mr. Deeds: B200 139; STX 15 

0 Brother, Where Art Thou ?: Bzoo 22; CA 2; 

INT 7; STX 3 

The Osbourne Family Album: Bzoo 35; STX 5 

Queer As Folk: The Second Season: EA 7 

Save The Last Dance: STX 21 

Scooby -Doo: Bzoo 28; RBA 49; SIX 4 

The Scorpion King: Bzoo 114; STX 10 

Shrek: B2oo 99; STX 8 

Spider -Man: Bzoo 20; STX 2 

Spirit: Stallion Of The Cimarron: B200 77; STX 

7 

Spongebob Squarepants Original Theme 
Highlights: STX 25 

Star Wars Episode II: Attack Of The Clones: 
B200 131; STX 13 

Tae -Bo Inspirational: Walk By Faith...Not By 
Sight: GA 31 

Thoroughly Modern Millie: INT 11 

Undercover Brother: RBA 97; STX 16 

Vanilla Sky: STX zo 

-- VARIOUS ARTISTS - 
on The Billboard 200 

Dove Hits 2002:186 
Now 8: 173 

Now 9:18 
Off The Hook: 36 
R. Diddy & Bad Boy Records Present... We 

Invented The Remix: 8 

Reggae Gold 2002:176 
Songs 4 Worship - Shout To The Lord: 174 

Totally Country: 138 
Totally Hits 2002: 4 

Vans Warped Tour 2002 Tour Compilation: 55 
WWF: Forceable Entry:177 
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Billboard MODERN ROCK TRACKS TM 

Airplay monitored by 
Nielsen 
Broadcast Data 
Systems 

TITLE IMPRINT /PROMOTION LABEL Artist 

0 1 

=` t NUMBER 1 ;... 2 WeinAtNIRRbef I 

BY THE WAY WARNER BROS Red Hot Chili Peppers 9 
2 2 HERO COLUMBIA/ROADRUNNER/MAO Chad Kroeger Featuring Josey Scott 9 © 3 DRIFT & DIE FLn oss/GERENaNTERSCOPE Puddle Of Mudd 9 Q 4 RUNNING AWAY ISLAM/AD-JAG Hoobastank 9 Q 5 WARNING IMMORTALOPIC Incubus 9 0 6 SHE LOVES ME NOT OREAMWORKS Papa Roach 9 Q 11 SWEETNESS DREAMODRKS Jimmy Eat World 9 0 8 I FEEL SO MCA Box Car Racer 9 
9 7 SOMEWHERE OUT THERE COLUMBA Our Lady Peace 9 
1D 9 HERE TO STAY IMMORTAUEPIC Korn 9 ® 16 HATE TO SAY I TOLD YOU SO EPITAPH/SIRE/REPRISE The Hives 9 
12 10 SEEIN' RED INtERSCOPE Unwritten Law 9 
13 12 FOR YOU Eupotee RNEEG Staind 9 
14 13 BOOM ATLANTIC P.O.D. 9 
15 14 THE MIDDLE DREAMWORKS Jimmy Eat World 9 co 20 AERIALS AMERICAN/COLUMBIA System Of A Down 9 
17 15 TOXICITY AMERICAN/COLUMBIA System Of A Down 9 
cp 17 - WITHOUT ME WEe/AFTERMATMNTERSCOPE Eminem 9 

19 18 ONE LAST BREATH WIND -UP Creed 9 
s 26 GET FREE CAPITOL QOG3P oOnT/ßG3 The Vines o 

21 DENY W Default 9 ® 25 . DOWNFALL GENON1NTERSCOPE TRUSTcompany 9 
t® 22 GET AWAY WARNER BROS. Earshot 9 

24 23 AMBER VOLCANO 311 9 
® 27 THE ENERGY FRANTIC Audiovent 

01 32 MY FRIENDS OVER YOU DRIVE- THRUAACA New Found Glory 9 
27 24 WHERE ARE YOU GOING eco Dave Matthews Band 9 
28 30 . I STAND ALONE REPUBUCNNIVERSAL Godsmack 9 
29 28 EPIPHANY FUPALEKIRNIEEG Staind 9 

ED 31 FLAKE ENJOY/UNIVERSAL Jack Johnson r9 

31 29 ': HARD TO EXPLAIN eco The Strokes 9 
32 35 FELL IN LOVE WITH A GIRL THIRDMANM The White Stripes 9 w THOUGHTLESS IMMORTAL/EPIC Korn 

34 33 FIRST DATE MCA Blink -182 9 
35 34 PAPERCUT WARNER BROS LlnkinPark 9 
36 36 NO LIGHT Hamm() 3rd Strike 9 

ED 38 I FEEL FINE AWARE/COLUMBA Riddlin' Kids 9 
38 37 

GI 39 

OPEN YOUR EYES MOJO /JIVE Goldfinger 9 
FREAKING OUT ARISTA Adema 

CIO RUNAWAY WARNER BROS Unkin Park 
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Billboard ADULT CONTEMPORARYT. 
Airplay monitored by w 1 Nielsen 

Broadcast Data 
Systems 

TITLE IMPRINT /PROMOTION LABEL Artist 

1 1 

X11= NUMBER 1 t% 3 

A NEW DAY HAS COME EPIC 

15 WIE6AtNlo4r1 

Celine Dion 9 
2 3 SUPERMAN (IT'S NOT EASY) AWARE/COLUMBIA Five For Fighting 9 
3 2 HERO INTERSCOPE Enrique Iglesias 9 

® 5 TO WHERE YOU ARE IQ/REPRISE Josh Groban 

5 4 I NEED YOU COLUMBA Marc Anthony o 6 BRING ON THE RAIN CURB Jo Dee Messina 9 
7 8 ', I'M ALREADY THERE evo Lonestar 9 
8 9 DROPS OF JUPITER (TELL ME) COLUMBIA Train 9 
9 7 ONLY A WOMAN LIKE YOU JIVE Michael Bolton 9 

10 10 IF YOU'RE GONE UVNATUNTIC matchbox twenty 9 
11 11 I HOPE YOU DANCE MCA NASHVILLEJUNIAERSAL Lee Mn Womack 9 f 15 HERE I AM MMRNTERSCOPE Bryan Adams 9 
13. 12 ONLY TIME REPRISE Enya 9 
14 13 THANK YOU ARISTA Dido 9 

16 DO IT FOR LOVE ARISTAMCABMGHERITAGE Daryl Hall John Oates 

41) 17 A THOUSAND MILES AAMANTERSCOPE Vanessa Carlton 9 
17 14 WILD CHILD REPRISE Enya 

18 18 I CAN'T HELP YOU NOW CAPITOL Bonnie Raitt 

19 19 SO COMPLICATED ARISTANMHMLLE Carolyn Dawn Johnson 9 
21 SOAK UP THE SUN MM/INTERSCOPE Sheryl Crow 9 

E,21 20 I'D RATHER J Luther Vandross 

;D 23 ALIVE EPIC Jennifer Lopez 9 
23 22 CANT FIGHT THE MOONLIGHT CURB LeAnn Rimes 9 

iscp 29 I'M ALIVE EPIC Celine Dion 9 
40 24 WHEREVER YOU WILL GO RCA The Calling 9 

27 ORIGINAL SIN ROCKET/UNIVERSAL Elton John 

gip 28 NO SUCH THING AWARE/COLUMBIA John Mayer 9 0 25 ESCAPE INIERSCOPE Enrique Iglesias 9 
WHEN YOU COME BACK TO ME AGAIN CAPITOL Garth Brooks 9 
I'VE GOT YOU COLUMBIA Marc Anthony 9 

Cornpded from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. 107 main- 
stream rock stations, 83 modern rock stations, 87 adult contemporary stations and 77 adult Top 40 stations are electron- 
ically monitored 24 hours a day, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream Top 40, 
Rhythmic Top 40 and Adult Top 40 stations. The 248 Top 40 Tracks stations are electronically monitored 24 hours a day, 7 

days a week. Top 40 Tracks awards bullets based on increase in audience impressions. On the remaining detection -based 
charts, tracks with increase in detections over the previous week are bulleted regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet even if it registers an increase. Records 
below the top 20 (top 15 for AC and Adult Top 40) are removed from the chart after 26 weeks. Airpower awarded to songs appearing in the top 20 on both the Nielsen BDS Airplay and Audience charts for the first time with increases in both detec- 
tions and audience (Top 40 Tracks Occluded). 9 Videoclip availability. © 2002, VNU Business Media, Inc. All rights reserved. 
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Billboard ROCK TRACKMSTM 
Airplay monitored by 1L 

Nielsen 
Broadcast Data 
Systems 

TITLE IMPRINT /PROMOTION LABEL Artist 

1 

`O'^ NUMBER 1 +fit 2 Webb At NIr.l 
DRIFT & DIE RAWIFSS/GEFENANEFASCOPE Puddle Of Mudd 9 

2 HERO COwMBIAnOMeansrmDJMG Chad Kroeger Featuring Josey Scott 9 
3 I STAND ALONE REPUBUTNNIVtRSAL Godsmack 9 
4 BY THE WAY WARNER BROS. Red Hot Chili Peppers 9 
7 HOLD ME DOWN Mu Tommy Lee 9 D 8 SHE LOVES ME NOT DRcAMWORKS Papa Roach 9 

7 5 ONE LAST BREATH WIND -UP Creed 9 
CO 9 GETAWAY WARNER BROS. Earshot 9 

9 6 HERE TO STAY IMMORTAL/EPIC Korn 9 
10 11 FOR YOU R,nnuenwonu Staind 9 al 13 DENY TW Default 9 
12 10 ANGER RISING ROADRUNNnMOJMG Jerry Cantrell 9 
13 12 BLURRY RAWLEBSMEREN/1NIERSCOPE Puddle Of Mudd 9 
14 14 TOO BAD ROMRUNNEMOJMG Nickelback 9 
15 16 PARABOLA TOOL DISSECTIONAIJLOLCANO T001 9 
15 15 TOXICITY AMERICAN/COLUMBIA System Of A Down 9 

CD 18 RUNNING AWAY ISIANMOJMG Hoobastank 9 
1s 17 WASTING MY TIME TVT Default 9 
MI 20 THE ENERGY ATUNrIC Audiovent 

24 AERIALS AMERICAN/COLUMBIA 1 AU R P OWAR System Of A Down 9 
CD 21 BOOM ATLANTIC P.O.D. 9 0 26 DOWNFALL DErrENINTERSCOPE TRUSTcompany 9 
all 22 EPIPHANY RJPRaEATRIMEEG Staind 9 

24 23 NO LIGHT HOLLYWOOD 3rd Strike 9 
25 25 GIRLS OF SUMMER COLUMBM Aerosmith 9 

31 SOMEWHERE OUT THERE COLUMBIA Our Lady Peace 9 
36 THOUGHTLESS IMMORTAL/EPIC Korn 

28 27 WARNING IMMORTAL/EPIC Incubus 9 
32 FREAKING OUT ARISTA Mema 

30, 29 ACROSS THE NATION suwacoownscoLUMBM The Union Underground 9 
31 28 NEVER GONNA STOP oERExm TERSCOPE Rob Zombie 9 

ID 34 DARKNESS, DARKNESS ONNERSa. Robert Plant 9 
33. 30 ONE LITTLE VICTORY asrmmeotUEmc Rush 

34 33 YOU NEVER MET A MOTHER F* QUITE LIKE ME IAVNAtUNTTC Kid Rock 9 
EEO SECRET TOUCH AN HEMAT ANTJC Rush 

D 40 YOUR SIGNS MG Nonpoint 

ED SOMETHING MORE ROAOeUNNEMOJMG Sinch 

ED GET FREE CAPITOL The Vines 9 
39 35 INSIDE IMMORTAIMRGIN Switched 9 
401 38 TEAR AWAY WIND -UP Drowning Pool 9 
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Billboard. ADULT TOP 40 TRACKSTM 
Airplay monitored by .:11. 

Nielsen 
Broadcast Data 
Systems 

TITLE IMPRINT /PROMOTION LABEL Artist 

1 1 

U Vf NUMBER 1 =VV- 5 Wets Fit Number 

SOAK UP THE SUN Aae erERScoPE Sheryl Crow 9 

el 3 THE MIDDLE BRUMWORKS Jimmy Eat World 9 
3,. 2 A THOUSAND MILES MueuotuRSCGPE Vanessa Canton 

°r 4- ' 4 WHEREVER YOU WILL GO Ru The Calling 9 
so 7 COMPLICATED ARISTA Avril Lavigne 9 
® 6 NO SUCH THING AwwEJCOLUMaIu John Mayer 9 

7 5 HERE IS GONE WARNER BROS. G00 G00 Dolls 9 
8 10 BLURRY RAwLESS/GERENnNneSCOPE Puddle Of Mudd 9 
9 9 HOW YOU REMIND ME MMRUNNoRAOJMG Nickelback 9 
PO 8 ALL YOU WANTED WWERICK/WARNERems. Michelle Branch 9 

11 HERO coluueIA/ROADRUNNEMOJMG Chad Kroeger Featuring Josey Scott 9 al 12 WHERE ARE YOU GOING Ira Dave Matthews Band 9 
go 15 HELLA GOOD INnRSCOPE NO Doubt 9 

1,4 13 DROPS OF JUPITER (TELL ME) coLUMBM Train 9 
1,5 18 HANGING BY A MOMENT DREAMwoRKS Ufehouse 9 
lie 16 WASTING MY TIME Tvr Default 9 

22 ONE ONE LAST BREATH WIND-UP Creed 9 
21 DON'T LET ME GET ME ARISTA A)RfP0) ril, C R Po- Pink 9 

.9 17 HANDS CLEAN MAVERICK/REPRISE Alanis Morissette 9 
24 WHEN THE STARS GO BLUE 19LAVNATUNIIC ARIPOONgla The Cons Featuring Bono 9 

21 23 SPARKLE IsUNGROJMG Rubyhorse 

25 ADRIENNE RCA The Calling 9 
26 FLY AWAY FROM HERE (GRADUATION DAY) Iarer,nsE Dropline 

27 FLAKE ENJOY/UNIVEASAL Jack Johnson 9 
;: 32 PRECIOUS ILLUSIONS MAVERICK/REPRISE Alanis Morissette 9 
2t 28 IN THE END WARNER BROS. Unkn Park 9 
go 31 AMERICAN GIRLS GmreesnERSCOPE Counting Crows 9 

SOMEWHERE IN THE MIDDLE IMMERGENT Dishwalla 9 al30 

33 UNDERNEATH YOUR CLOTHES EPIC Shakira 9 
3C 29 EASY TONIGHT AWARE/COLUMBA Five For Fighting 9 
ell 35 TOO BAD Ron0RUNNEMBJMG Nickelback 9 al 34 WE ARE ALL MADE OF STARS w Moby 9 

38 DAYS GO BY CREDENCE/CAPITOL Dirty Vegas 9 
39 WALK WITH ME ATUANRC Seven And The Sun 

__ 36 THE REMEDY Omsk Abandoned Pools 9 
36 40 ESCAPE INnnscoPE Enrique Iglesias r9 

3; 37 STILLNESS OF HEART VIRGIN Lenny Kravitz 9 
DON'T KNOW WHY BWENOTFMRGR Norah Jones 9 
SOMEWHERE OUT THERE COLUMBA Our Lady Peace 9 CFAITH ESSEKGIRIJHOLLYW000 Sheila Nicholls 9 

BILLBOARD JULY 6, 202 

TOP 40 TRACKS TM 

Airplay $ Nielsen 
TITLE mommred by Breaec.M Deco 

Systems 
ARTIST 
IMPRIN- /PROMOTION LABEL 

WY A'. 4c 

HOT IN hERRE 
NELLY 

FV REEL /UNIVERSAL 

WITHOUT ME 
EMINEM 

WEB/AFERWITN ANTERSCOPE 

THE MIDDLE 
JIMMY EAT WORLD 

OREAMWORKS 

A THOUSAND MILES 
VANESSA CARLTON 

MM AFRERSCOPE 

COMPUCATED 
AVRIL LANGHE 

ARISTA 

FOOLISH 
ASasen 
MURDER INCJAJM ADMG 

I'M GONNA BE ALRIGHT 
JENNIFER LOPEZ FEATURING NAS 

EPIC 

HERO 
CHAD KROEGER FEATURING JOSEY SCOTT 

COLUMB WROADRIRINER /O.IAG 

I NEED A GIRL (PART ONE) 
P. DADDY FEATURING USHER 8 LOON 

eau BOY /AasTA 

DAYS GO BY 
DIRTY VEGAS 

CREDENCE /CAPITOL 

WHAT'S LUV? 
FAT JOE FEATURING ASHANTI 

111111011SOLIMPATUNIIC 

HELLA GOOD 
NO DOUBT 

INmRSCOPE 

ALL YOU WANTED 
MICHELLE BRANCH 

MAVERIM/PENNER anos. 

SOAK UP THE SUN 
SHERYL CROW 

ABM /RRBßCOPE 

HEAVEN 
DJ SAMMY 8 YANOU FEATURING DO 

ROBBING 

DON'T LET ME GET ME 
PINK 

ARISTA 

BLURRY 
PUDDLE OF MOOD 

IMMISSeERai sMERSCOPE 

WASTING MY TIME 
DEFAULT 

M 
WHEREVER YOU WILL GO 
THE CALLING 

RCA 

OH BOY 
CAM'RON FEATURING JUELZ SANTANA 

ROC- AHEJJAEF JAM AOJMG 

NO SUCH THING 
JOHN MAYER 

AWAIEAIELUEBLA 

UNDERNEATH YOUR CLOTHES 
SHAKIRA 

EPIC 

WALKING AWAY 
CRAIG DAVID 

MLDSrM /ATUNMC 

MORE THAN A WOMAN 
AAUYAH 

BIACKMUN°MRGR 

FULL MOON 
BRANDY 

ATIANEtc 

JUST LIKE A PILL 
PINK 

ARISTA 

ADDICTIVE 
TRUTH HURTS FEATURING RAKIM 

AFTER/MTh ANtnruCOPE 

RAINY DAYZ 
MARY J. RIDGE FEATURING JA RULE 

mu 

HERE IS GONE 
Got G00 DONS 
WARNER BRIS. 

ESCAPE 
ENRIQUE IGLESIAS 

MTEReCOPE 

PAPA DONT PREACH 
KELLY OSBOURNE 

EPIC 

I NEED A GIRL (PART TWO) 
P. DmDY 8 GINUWINE 

MaM ASTA 

STILL FLY 
BIG TIMERS 
CASH MONEY /UNIVERSAL 

DON'T SAY GOODBYE 
PAULINA RUBIO 

UNIVERSAL 

GIRLFRIEND 
'N SYNC FEATURING NELLY 

JIVE 

DOWN A CHICK 
JA RULE FEATURING CHURL] "CHUCK" BALTIMORE 

MURDER INCJDEFJMI AUJMG 

FOR ALL TIME 
SOLUNA 

OREAMWORKS 

WHERE ARE YOU GOING 
DAVE MATTHEIAS BAND 

RCA 

ONE LAST BREATH 
CREED 

WIND-UP 

JUST A FRIEND 2002 
MARIO 
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Billboard. 
spotlights 

Retailer's 
Holiday 

Buying guide 
Billboard's annual Retailer's Holiday Buying Guide 

returns, previewing the hottest new products set 

to hit the shelves this Fall. We highlight upcoming 

CD releases in every genre; special CD box sets 

and reissues; music video and theatrical DVDs; 

kid audio, video and DVDs, plus the latest 

in video games! 

Don't miss this great opportunity 

to showcase your new products to 

thousands of retailers and music 

industry professionals. 

Reserve your ad today! 

ISSUE DATE: 

August 24 

AJ CLOSE: 

July 30 

CONTACT: 

Ian Remmer 

323.525.2311 ph 

323.525.2395 fx 

iremmer @billboard.com 
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Ne TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

?9t `r s : 191 
Hot In Herre 2 Wks At No I 

NELLY FO REEL/UNIVERSAL) 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

Heaven 
DJ SAMMY &YANOU FEAT DO (ROBBINS) 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

7 Walking Away 
CRAIG DAVID (WILDSTARJATLANTIC) 

"$ Without Me 
EMINEM (WEB /AFTERMATWIRTERSCOPE) 

27 24 15 Rainy Dayz 
MARY J. BUGE FEAT. JA RULE (MCA) 

52 50 20 Anything 
JAHEIM FEAT. NEXT DIVINE MILL/WARNER BROS, 

3 

Q 
3 

5 

21 Foolish 
ASHANTI (MURDER INCJAJM /IDJMGI 

28 26 14 Living And Living Well 
GEORGE STRAIT (MCA NASHVILLE) 

CD 60 6 When You Lie Next To Me 
KELLIE COFFEY IBNAI 

11 Oh Boy 
CAM'RON (ROC- A- FELLAJDEFJAM/IDJMG) 

m l'm Gonna Miss Her (The Fishin' Song) 
BRAD PAISLEY /ARISTA NASHVILLE 

54 55 8 Don't Say Goodbye 
PAULINA RUBIO UNIVERSAL) o 9 Hero 

CHAD KROEGER FEAT JOKY SCOTT (COLUMBIARDADRUNNEMDJMG) 

30 Don't Let Me Get Me 
PINK (ARISTAI 

CD 63 3 Long Time Gone 
DIXIE CHICKS (MONUMENT) 

6 6 The Middle 
JIMMY EAT WORLD IDREAMWORKS) 

® 31 6 Call Me 
TWEET (THE GOLD MIND /ELEKTRIVEEG) 

56 59 20 Escape 
ENRIQUE IGLESIAS (INTERSCOPE) 

7 4 I Need A Girl (Part One) 
P. SISSY FEAT USHER& LOON (BAD BOY /ARISTA) 

32 28 35 Wherever You Will Go 
THE CALLING (RCA) 

CD 61 7 You Know That I Love You 
-:: DONELL JONES (UNTOUCHABLES / ARISTA( 

8 8 
iAddictive 

* TRUTH HURTS FEAT RAKIM (AFTERMATH/INTERSCOPE) 

33 25 12 Down A ** Chick 
JA RULE FEAT CHARD BALTIMORE (MURDER INCNRJAM /IDJMGI 

58 49 ¿ Someone To Love You 
RUFF 13)10Z (EPIC) 

9 7 l' 

A Thousand Miles 
VANESSA CARLTON (A &M/INTERSCOPEI 

m 40 -5 The Good Stuff 
KENNY CHESNEY (BNAI 

0 62 II One Last Breath 
CREED (WIND -UPI 

o 10 pp 
I'm Gonna Be Alright 
JENNIFER LOPEZ FEAT. NAS (EPIC) 

35 36 11 Gots Ta Be 
B2K EPIC) 

60 53 ip I Don't Have To Be Me (Td Monday) 
STEVE AZAR MERCURY (NASHVILLE 0 

® 
20 5 I Need A Girl (Part Two) 

P BIDDY & GINUWINE (BAD BOY /ARISTAI 

36 35 17 
- 

Drive (For Daddy Gene) 
ALAN JACKSON (ARISTA NASHVILLE) 

a) 64 4 I Miss My Friend 
DARRYL WORLEY IDREAMWORKS (NASHVILLE), 

Complicated 
AVRIL LAVIGNE (ARISTA) 

37 34 44 How You Remind Me 
NICKELBACK (ROADRUNNER/IDJMG 

a) 68 Grindin' 
THECUPSE (STAR TRACK/ARISTA) 

13 Still Fly 
BIG TYMERS (CASH MONEVNNIVERSALI 

m 43 -6 No Such Thing 
JOHN MAYER IAWARE/COLUMBIAI 

63 51 Makin' Good Love 
AVANT (MAGIC JOHNSON/MCA) 

14 11 What's Luv? 
FAT JOE FEAT. ASHANTI TERROR SQUAD /ATLANTIC( 

39 30 23 More Than A Woman 
AALIYAH (BLACKGROUND) 

(9 65 Drift & Die 
PUDDLE OF MUDD (FLAWLESS/GEFFEN/INTERSCOPE) 

15 16 halfcrazy 
MUSIO (DEESODUIDJMG) 

m 45 :5 CoeetyOf Tie Red, White And Blue lThe Angry American) (33 
TOBY KEITH (DREAMWORKS(NASHVILLE)) 

- Just LikeAPill 
PINK (ARISTA) 

16 15 Days Go By 
DIRTY VEGAS CREDENCE/CAPITOL) 

41 29 35 In The End 
LINKIN PARK WARNER BROS. 

66 57 Here Is Gone 
GOO GOO DOLLS ARNER BROS I 

all 22 10 Full Moon 
BRANDY (ATLANTIC) 

CD 48 -5 Nothin' 
N.O.R.E IDEFJAMRDJMG) 

a, 70 
` 

My Neck, My Back 
KHIA FEAT. DSO (DIRTY GOWN /ARTEMISI 

18 19 29 Blurry 
PUDDLE OF MUDD (FLAWLESS /GEFFEN/INTERSCOPE 

m 41 '9 Not A Day Goes By 
LONESTAR (BNA) 

all - Unbroken 
TIM MCGRAW CURB) 

19 17 20 All You Wanted 
MICHELLE BRANCH (MAVERICK /WARNER BROS I 

Q 46 8 The One 
GARY ALLAN (MCA NASHVILLE( 

69 66 II Too Bad 
NICKELBACK IROAORUNNER/IDJMG) 

20 21 13 Soak Up The Sun 
SHERYL CROW A&MJINTERSCOPE 

m 4 By The Way 
.o RED HOT CHILI PEPPERS (WARNER BROS.) - Move B """h 

LUDACUS(DISTURBING THA PEACE/DEF JAM SOUTHIDJMG) 

21 14 12 Hella Good 
NO DOUBT (INTERSCOPE) 

My Heart Is Lost To You 
BROOKS & DUNN (ARISTA NASHVILLE) 

fED 73 4 Where Are You Going 
DAVE MATTHEWS BAND (RCA) 

® 37 It Just A Friend 2002 
MARIO J 

47 44 Underneath Your Clothes 
SHAKIRA (EPIC) 

IED 74 2 Tonight I Wanna Be Your Man 
ANDY GRIGGS RCA NASHVILLE 

23 13 II U Don't Have To Call 
USHER (ARISTA) 

O - Happy 
ASHANTI (MURDERINCJAJM/IDJMGI 

OD - Ten Rounds With Jose Cuervo 
TRACY BYRD (RCA (NASHVILLE)) a, 38 Down 4 U It 

IM GOTTI PRESENTS THE INC. MURDER INCJOEFJAMIDJMGO 

110 54 Why Don't We Fall In Love 
AMERIE IRISE/COLUMBIAI - Running Away 

`: HOOBASTANK (ISLAND /IDJMGI 

25 23 II Wasting My Time 
DEFAULT (NT) 

50 33 Pass The Courvoisier Part I1 

BUSTA RHYMES FEAT. P DIDDY & PHARRELL (J) 

75 72 II A New Day Has Come 
CELINE DION (EPIC) 

Records with he greatest impressions increase. © 2002, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. Compiled from a national sample of airplay supplied by Nielsen 
Broadcast Da a Systems' Radio Track service. 909 stations in Top 40, Pop, R &B Hip -Hop, Country, Latin, Rock and other popular formats Are electronicalry monitored 24 hours a day, 7 days a week. Songs 
ranked by gross impressions, computed by cross -referencing exact times of airplay with Arbitron listener data. This data is used to compile the Hot 100. 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

YAT NUMBER1 Tot 
Girlfriend 14 Wks AIWA 
N SYNC FEAT NELLY (JIVE 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

Bang My Hit 
ROZELLY PRESENTS DA FAM (BRAINSTORM) 

TITLE 
ARTIST IMPRINT /PROMOTION LABEL 

One Mic 
NAS (ILL WILL/COLUMBIA) o 7 Heaven 

` DJ SAMMY &YANOU FEAT. DO(ROBBINS 

27 28 Still Not Over You 
EXHALE (REAL DEAL/ORPHEUS 

Q 
' 

Who U Rollin' Wit 
UL' TYKES MAMAS BOY 

3 2 Lights, Camera, Action! 
MR. CHEEKS (UNIVERSAL( 

a) 34 ® Still Fly 
BIG TYMERS (CASH MONEY/UNIVERSAL) 

53 42 Never 
AMANDA PERU (UNIVERSAL) 

4 4 Wherever You Will Go 
gou THE CALLING RCA 

29 24 
3: 

A New Day Has Come 
CELINE DION (EPIC) 

54 44 
/ 

Where The Stars And Stripes And The Eagle Fly 
AARON TIPPIN LYRIC STREET 

5 3 
B. Day + Night 

ISYSS FEATURING JADAKISS (ARISTA) 

30 29 °3 
- 

Don't Let Me Get Me 
PINK IARISTA) 

ED - ,, 

Shadows In The Night 
MICHAELDAMIAN (WEIR BROTHERS/MODERN VOICES) 

6 5 Bailin' Boy 
NO GOOD (ARTISTDIRECT 

® 51 f4 
'1 : 

Just A Friend 2002 
MARIO J 

56 50 Ill It's The Weekend 
UL'J HOLLYWOOD o 11 Hot In Herre 

NELLY (FO' REEWNIVERSAU 

32 22 '12 
= 

Oh Boy 
CAM'RON )ROC- A- FELLA/DEFJAMHDJMGI 

57 54 i Take Ya Home 
UL BOW WOW ISO SO DEF /COLUMBIA) 

11113 10 a Who Wants This? 
SMILE & SOUTHSTAR ARTISTDIRECT 

33 30 Sugarhigh 
JADE ANDERSON COLUMBIA 

Q 73 III Move Bah 
LUDACRIS (DISTURBING THA PEACENEF JAM SDUTWIDJMG 

9 6 
Ilpf Can't Fight The Moonlight 

LEANN RIMES (CURB) 
m 63 ® Lose Control (Descontrolate) 

YOHANY (DURMAR/PYRAMID / ORPHEUS) 

59 53 The Star Spangled Banner 
WHITNEY HOUSTON ( ARISTA) 

(CO - 1 My Dogs 
CHUCK -N- BLOOD FOREALAH JAMZ) 

35 32 I Should Be Sleeping 
EMERSON DRIVE DREAMWORKS NASHVILLE)) 

60 - Rainy Dayz 
.': MARY J. BUGE FEAT. JA RULE (MCA) 

m 16 The Impossible 
JOE NICHOLS (UNIVERSAL SOUTH( 

36 35 IIII Welcome To New York City 
CAM'RON IROC.A- FELLNDEFJAM/IDJMGI 

61 48 10 A Thousand Miles 
VANESSA CARLTON (A &M/INTERSCOPEI 

12 9 "3 I Don't Really Know 
BRANDY MOSS -SCOTT HEAVENLY TUNES) 

37 39 Call Me 
TWEET THE GOLD MIND/ELEKTR/VEEGI 

52 52 You Can't Go Home Again! 
DJ SHADOW MCA 

g 

® 15 7 Nothin' 
N. O.R.E. (DEFJAMADJMG) 

38 41 B 
5/ 

Hard To Explain 
THE STROKES (RCA) 

53 59 Something 
LASCO (BOBBINS) 

CI 14 4 Crawl To Me 
KEMI MACKDAWG) 

OD - 1 Way Of Life 
r UL WAYNE CASH MONEY/UNIVERSAL) 

64 57 Only Time 
ENYA REPRISE 

® 20 8 Grindin' 
THE CUPSE (STARTRACK/ARISTAI 

40 37 ' 2 They -Say Vision 
RES (MCA( 

10 - Holla At A Playa 
JIM CROW IORCAJSCARECROW/INTERSCOPEI 

m 17 Us Against The World 
PLAY COLUMBIA 

0 - on I Do ( Wanna Get Close To You) 
3LW FEAT P. DIDDY& LOON NINE LIVES/EPIC) 

66 55 Truly Madly Deeply 
SAVAGE GARDEN (COLUMBIA) 

17 13 Slow Dance 
LOU MOSLEY (JENSTAR) 

all 56 . Pass The Courvoisier Part II 
BUSTA RHYMES FEAT P. DIODE & PHARRELL (J) 

67 Ill My Neck, My Back 
KHIA FEATURING DSD (DIRTY DOWN /ARTEMIS) 

18 12 I Don't Want To Miss A Thing 
AEROSMITH (COLUMBIA 

43 36 p Hush Lil' Lady 
COREY FEAT. UL ROMEO (NOONTIME/MOTOWN/UNIVERSAL 

68 1111 Line 'Em Up 
FREEWAY FEAT. YOUNG CHRIS ROCA- FELLANEFJAWIDJMGI 

19 8 Feels Good (Don't Worry Bout A Thing) 
NAUGHTY BY NATURE FEAT. 3LW (NT) 

44 47 Gattin' Jiggy Wit It 
" WILL SMITH (COLUMBIA( 

69 43 gi Addictive 
TRUTH HURTS FEAT. RAKIM (AFTERMATWINTERSCOPE) 0 25 Illt U Don't Have To Call 

USHER ARISTA 

45 45 III My Bad 
RAYVON (BIG YARDJMCA) 

70 64 III Guess Who's Back 
SCARFACE DEF JAM SOUTWIDJMG) 

21 18 II Gots Ta Be 
B2K ( EPICI 

46 31 
A E 

Move It Like This 
BAHA MEN (S-CURVE/CAPITOL/ 

71 70 If I Could Go! 
ANGIE MARTINE (ELEKTRAEEGI 

22 27 e Rapture (Tastes So Sweet) 
(IO (UNIVERSAL) 

47 46 Days Go By 
DIRTY VEGAS CREDENCE/CAPfEOLI 

72 58 111 God Bless The USA 
LEE GREENWOOD CURB 

23 26 II I Need A Girl (Part Two) 
P DIODE& GINLMANE (BAD BOY /ARISTAI 

48 33 . Uh Huh 
B2K ( EPICI 

® - E Whoa Now 
B RICH ,ATLANTIC) 

24 19 Song For The Lonely 
HER (WARNER BROS. 

49 40 . Happy 
ASHANTI MURDER INCJAJM/IDJMG 

74 60 Beat Your Chest!! 
LIFER'S TALL OUT/STONEY BURKE 

25 23 VW Soldier's Heart 
R. KELLY IJIVEI 

m - . ' That's What Girls Do 
NO SECRETS (JIVE( 

75 62 III 
ER 

Thank You 
DIM ¡ARISTA) 

GO Records with the greatest sales gains. © 2002, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. The top soling singles compiled from a national sample of retail store, 

mass merchant, and internet sales reports collected, compiled, and provided by Nielsen SoundScan. This data is used to compile the Hot 100. 
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her a collaborator who had signed the 
anti -charter. Rejzek also claimed that 
her links with the ex- communist 
mafia were responsible for her post - 
Velvet Revolution comeback. 

Vondrackova denies any such links 
and continues to deny signing the anti - 
charter, even though her name was 
published as one of its signatories Feb. 
11, 1977, in Communist Party news- 
paper Rude Pravo. She maintains that 
she could not have signed the docu- 
ment when the authorities were col- 
lecting signatures in Prague, because 
she was touring in Poland. 

For Vondrackova, now a Universal 
Music artist, the "outing" has come at 
a sensitive time. Following a Cher -like 
reinvention in 2000 and the release of 
two successful dance albums, Von- 
drackova is as hugely popular again 
today as she was during the '60s, '70s, 
and '80s. Prague's Municipal Court 
ruled against Vondrackova, saying it 
accepted that she must have cooperat- 
ed with the regime to safeguard her 
singing career, though its ruling did 
cast doubts on Rejzek's mafia claim. 

Vondrackova declines to talk to Bill- 
board about the case, but her lawyer, 
Vratislav Cimr, says she intends to 
defend her name by appealing, with a 
court hearing expected at the end of 
August or early September. "She has to 
accept that her name was linked with 
the anti -charter, even though deep 
down she knows she didn't sign it," 
Cimr says. Her appeal will cite the "vio- 
lation of personal rights," with regard 
to the accusation that her success today 
is a result of her "communist mafia" 
connections. Cimr says, "Helena was 
very insulted by this suggestion." 

SIGN OR VANISH 
The pop diva is not alone in deny- 

ing any connection with the anti - 
charter. Like Vondrackova, others 
have cast doubt upon the authentic- 
ity of their own signatures, claiming 
someone else had added them. 

Vaclav Neckar, 58, who sang in the 
hugely popular trio Golden Kids 
with Vondrackova between 1968 and 
1970, is one example. 

In an echo of Vondrackova's case, 
Neckar's name appeared in Rude 
Pravo 25 years ago. But he too 
insists that he could not have signed 
the anti -charter in Prague, because 
he was performing in Berlin at the 
time. Neckar is now signed to inde- 
pendent label Ceska Hudba. 

Neckar -who is also known for 
playing the lead role in the Academy 
Award -winning film Closely Watched 
Trains (1966) -tells Billboard, "A rep- 
resentative of [state promoter] Prago- 
koncert telephoned me, calling me to 
Prague's Music Theatre for a meeting 
without telling me what the topic was. 
I explained that I couldn't return, 
because I had an agreement to per- 
form in Berlin for three months. 
When I returned to Prague, I read in 
Rude Pravo that I'd sent a telegram 
joining [the anti -charter]. Believe me, 
I sent no such telegram from Berlin." 

But he concedes that "it would 
have been impossible for me not to 
have agreed with the proclamation. 
If I'd protested, I wouldn't have been 
allowed to perform. Kicking up a fuss 
was not an option." 

Musician/singer Vladimir Misik, one 
of the few popular artists at the time 
who did not support the anti -charter, 
explains: "Top pop stars could not real- 
ly refuse. Even if their signatures ap- 
peared unbeknown to them, they didn't 
complain. If they did, they would never 
have been able to perform again." 

Stars like Vondrackova, who were 
working for the state's main music 
promoter Pragokoncert-which also 
arranged tours abroad -were under 
the greatest pressure to cooperate, 
says Misik, who worked for a small- 
er regional promoter. "We didn't 
travel abroad. The pressures were 
not that great on me, so [there was] 
no heroism on my part really, even 
though I didn't want to sign." 

But Misik paid for his small act of defi- 
ance later, and he was banned from per- 
forming between 1982 and 1985. Now 
a Sony Music Bonton artist, he says: 
"The anti -charter was divisive. Those 
that signed could carry on as before, and 
those that didn't were watched very 
closely by the secret police." 

As part of the propaganda drive in 
1977, the communist authorities 
organized two televised gatherings 
designed to show the populace the 
strength of support for state socialism. 
On Jan. 28, 1977, political speeches 
from well -known actors were televised 
from Prague's National Theatre. A week 
later, on Feb. 4, it was the turn of the 
music and entertainment industry at 
Prague's Music Theatre, where stars 
vowed to "contribute more valuable 
creations and more beautiful melodies 
for a happy life in our country." 

Czech singing legend Karel Gott - 
now 62 and a Universal artist with an 
immense and unwavering popularity 
that has spanned five decades and two 
political systems - kicked off proceed- 
ings that night with an impassioned 
song before passing the baton to other 
colleagues. Vondrackova and Neckar 
did not number among them. 

Today, Gott prefers not to speak 
about his role, declining an interview 
with Billboard. But in a previous 

newspaper interview, he suggested 
that many were "tricked" into sign- 
ing the anti -charter. 

Josef Laufer, a hugely popular 
crooner in the late '60s, confirms 
Gott's claim. During the political thaw 
that preceded the Prague Spring of 
1968, Laufer represented Czechoslo- 
vakia at the 1967 Expo in Montreal 
and signed contracts with two West- 
ern labels (MCA in England and Cor- 
net in Germany). 

Laufer, who freely admits to signing 
the anti -charter, accuses the regime of 
duping artists into thinking they were 
merely signing some form of registra- 
tion list "All artists from Pragokoncert 
were told to go to a meeting," he re- 
calls. "We all thought that it was about 
the practicalities of working in Prago- 
koncert and our jobs. But it was real- 
ly a political meeting. As we were used 
to these sort of stupid speeches, no one 
took them so seriously. You know, they 
were always shouting against anti - 
communists and how the socialist sys- 
tem was the best. You heard this on 
every street corner. 

"It was a great trick," Laufer con- 
tinues. "As we were leaving this 
meeting, everyone was obliged to 
sign a registration list to show we 
had been there. But no one saw the 
heading to the forms -that we were 
signing against the charter. At least 
95% of artists that were there signed 
the registration papers. I thought, `I 

was there, so why shouldn't I sign ?' 

It was so Machiavellian. 
"Pragokoncert was a monopoly. If 

this organization tells members to go 
to a meeting because Pragokoncert has 
something to tell you, then you go. If 
you didn't, they'd know, because you 
hadn't signed the register. If that hap- 
pened, there'd be consequences; they 
could chuck you out" 

Laufer is most notorious for writing 
a song glorifying a communist spy's 
alleged attempts to blow up U.S.-spon- 
sored station Radio Free Europe. He 
penned the almost indiscernibly 
tongue -in -cheek ditty in 1975 during 
a fit of rage after Czech state TV's chief 
censor told him he couldn't work on 
TV because his songs failed to tell the 
good news of socialism. 

Following that revelation, Laufer 
raced home, switched on the TV, and 
saw an interview with Pavel Minarik, 
the secret -police agent who had infil- 
trated Radio Free Europe's headquar- 
ters in Munich. Partly out of hatred for 
the regime, partly in frustration at his 

situation, Laufer immediately corn - 
posed a song extolling Agent Minarik's 
virtues. Within two hours, he was at the 
radio studios to record it. "The song 
was a parody," he says now. "It was so 
overdone. Had the regime realized this 
at the time, I'd have gone to jail." In- 
stead, the regime took the song seri- 
ously and gave it extensive airtime. 

Born to a Czech -Jewish father and a 
Spanish mother, Laufer was fluent in 
English, Spanish, and German, and his 
international success even led to an 
invitation in 1972 to appear on The Ed 
Sullivan Show in the U.S. But Laufer's 
career had already been clipped in the 
early 1970s, mainly because the regime 
saw him as too "cosmopolitan." His 
Czech TV appearances, which had been 
so popular in the late 1960s, became al- 
most nonexistent 

HEROES AND VILLAINS 
Not all of those in the entertain- 

ment industry who buckled under 
the pressure are painted as villains. 
Indeed, many dissidents vouch for 
the illicit support -usually finan- 
cial- offered them by the likes of 
Gott during the regime. And often 
the difference between those who 
cooperated and those who dissented 
is not black and white. 

As the 25th anniversary of both 
charters threatened to divide the 
nation again, President Havel publicly 
expressed his concern at the "vulgar" 
presentation of chartists as sacred and 
anti -chartists as guilty. 

Havel -whose actress wife, Dagmar 
Havlova, signed the anti -charter -says 
many of the anti- chartists had only 
"woken up a bit later" to the reality of 
the situation and that some had also 
helped make the Velvet Revolution of 
November 1989 possible. 

Josef Janicek, keyboardist with leg- 
endary Czech underground rock band 
the Plastic People of the Universe, is 

also sympathetic. "It was clear to every- 
one watching the television pictures 
that the artists sitting in the National 
Theatre and the Music Theatre didn't 
really agree with the Bolshevik senti- 
ment of the thing," he says. "We could 
see they weren't happy to be sitting 
there. Lots of them signed the charter 
so they wouldn't lose their work, so 
their kids could go to school. Based on 
that fear, they cooperated." 

The Plastic People formed one 
month after a half -million Warsaw Pact 
troops invaded Czechoslovakia Aug. 21, 
1968, to crush the Prague Spring, a 
heady period during which the coun- 
try's Stalinist hardline softened and 
Czech rock'n'roll blossomed. 

But in the decade following the 1968 
invasion, the hardline communists 
undertook a brutal crackdown, inspired 
by U.S.S.R. President Leonid Brezhnev, 
euphemistically dubbed "normaliza- 
tion." Prague, arguably Europe's most 
beautiful city, became its most de- 
pressed. The Plastic People were 
banned because of their long hair, non- 
conformism, and penchant for Velvet 
Underground songs. 

"We basically acted as if the 
regime didn't exist," the group's 
viola player, Jiri Kabes, recalls. "And 
it pissed off the authorities." Janicek 
adds, "All we wanted to do was play 
the music we liked." 

After one clandestine rock festival on 
March 17, 1976, police arrested 27 

musicians, including all the members 
of the Plastic People. Most were incar- 
cerated without trial for as long as six 
months. That event was an important 
catalyst in the Charter 77 movement, 
which had been building a head of 
steam throughout 1976. "Our arrest 
was really the last straw," Kabes notes. 
"From then, the chartists could no 
longer tolerate the situation." 

Conversely, while the likes of Von- 
drackova squirm over any negative 
hints at their communist past, rebels 
like the Plastic People are now enjoy- 
ing their moment in the sun. Their 10 

albums are being released on CD in 
their homeland through indie label 
Globus Music. So far, eight of the 
albums -all recorded clandestinely 
between 1969 and 1986 -have been 
reissued. The final two -Muz Bez Usi 
(The Man Without Ears) and Co Zna- 
mena Vesti Kone? (What Does Leading 
a Horse Mean ?) -are scheduled for 
reissue later this month. 

"With these reissues, we'll have 
repaid the debt we owe the Plastic 
People. The band is the biggest chap- 

ter in Czech [rock] history," says 
Tomas Uher, production manager at 
Prague -based Globus, the rock and 
alternative music division of inde- 
pendent label Popron Music. 

ROCK AROUND THE BLOC 

While all Eastern Bloc countries had 
their fair share of rebel bands as well as 
officially tolerated artists, none manip- 
ulated their musicians in quite the 
same way as Czechoslovakia in 1977. 
"Such a campaign, in which the regime 
forced top artists to publicly distance 
themselves from the charter, has no 
equal in the former Eastern Bloc," says 
Milan Otahal, a historian at Prague's 
Institute of Contemporary History. 
"The gathering of artists on such a 
grand, bombastic scale happened 
nowhere else." 

The Hungarians, for example, en- 
joyed a more open regime, following 
the 1956 revolution that ushered in 
the 32 -year presidency of Janos 
Kadar. Sony Music Hungary manag- 
ing director Laszlo Szuts says: 
"While there was a certain level of 
censorship, musicians were not used 
for political purposes. After the 1956 
revolution, the Communist Party 
was always trying to find a way of 
giving as much freedom as possible 
to the population within the frame- 
work of being in the Eastern Bloc. 

(Continued on next page) 
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Most of our musicians who were 
active basically tried to convey this 
message of freedom." 

Similarly, in Poland, the regime 
didn't dare to mobilize the entertain- 
ment industry after Polish Prime Min- 
ister Wojciech Jaruzelski declared mar- 
tial law in December 1981 against the 
Solidarity trade -union movement that 
had started in the Gdansk shipyards 16 
months before. Instead, actors protest- 
ed Jaruzelski's declaration by refusing 
to participate in TV productions. The 
boycott produced an entertainment 
vacuum that the state, ironically, part- 
ly filled by putting rock bands on the 
nation's screens, recalls Jacek Sku- 
bikowski, VP of the Polish Musical Per- 
forming Artists Society (SAWP). 

"The Polish regime was not as 
strong as in Czechoslovakia," Sku- 
bikowski says. "Anyway, Polish people 
are not so easily manipulated. It's in our 
character to oppose everything." 

The biggest state -sponsored prop- 
aganda fanfares at the time centered 
on four annual music festivals that 
were launched in the early 1960s, of 
which the one at Opole in southern 
Poland was the most prominent. The 
festivals, which included a Soldiers' 
Song Contest in the northern town 
of Kolobrzeg and a Soviet Song Con- 
test in Zielona Gora, were broadcast 
nationwide on TV. "They were never 
blatant fanfares on how great social- 
ism was -the Poles wouldn't have 
accepted that," Skubikowski says. "It 
was more indirect, with songs about 
rivers flowing, flowers growing, and 
how fantastic everything was." Par- 
ticipants were rewarded with three - 
month tours to East Germany and 
the Soviet Union. 

Otherwise, those in the music 
industry were largely left to their own 
devices, says Skubikowski, who him- 
self gained fame as a singer /songwriter 
in 1981, penning subtle anti -regime 
songs for the bands Lombard and 
Lady Pank. 

UNDER PRESSURE 
Not so in Czechoslovakia. The key 

to why the vast majority of Czechoslo- 
vakia's state -tolerated musicians 
signed the anti -charter is fear. The 
regime pointed to the immensely pop- 
ular Marta Kubisova, the third mem- 
ber of the Golden Kids trio, as an ex- 
ample of what fate awaited rebels. 
Voted female singer of the year by the 
public in 1966, 1968, 1969, and 1970, 
Kubisova had positioned herself 
against the hardline regime with her 
song "Tajga- Blues," a protest against 
the 1968 Soviet invasion. 

Because of her popularity, the regime 
considered her a danger, and through 
her promoter Pragokoncert it sought 
to legitimize her removal from public 
view by circulating a set of porno- 
graphic photos purporting to feature 

her. Pragokoncert confiscated her pri- 
vate and working passports, and the 
regime shredded her recording contract 
with Polydor in West Germany. For two 
decades- between 1970 and 1990 - 
Kubisova was banned from singing and 
condemned to work for a company that 
built socialist tower blocks. 

Kubisova, who signed Charter 77 
and acted as the movement's spokes- 
person during Havel's imprisonment, 

felt no bitterness when the musical 
mainstream sided with the authorities. 
"The pressures on them must have 
been tremendous," she tells Billboard. 
"Many didn't know what they were 
signing against; they didn't know what 
was in the charter, since the wording 
of it was never really published. But 
they signed out of fear -fear that they'd 
lose their jobs. 

"The authorities would say, `Look at 

what happened to Kubisova.' The 
regime had punished me and isolated 
me as an example, so that the others 
had something to fear," adds Kubisova, 
now a Sony Music Bonton artist. 

While the case still rankles with 
Vondrackova, music industry execu- 
tives doubt it will have much of an 
effect on her marketability. "Everyone 
who was able to perform, who was 
allowed to be popular, had to somehow 

support the regime," Sony Music Bon - 
ton marketing manager Marketa 
Krizkova says. "Of course Vondracko- 
va does not want to be known as one of 
the signatories now, because she's on 
her way back, she's one of the top 
artists here, and this won't help. Still, 
the younger generation doesn't care, 
and her older fans know about her role 
already and don't mind. People will still 
buy her records." 

Hit Music Compilations Herald World Cup 
BY GORDON MASSON 
LONDON -When Germany and 
Brazil take to the soccer field June 30 
in Yokohama, Japan, to do battle for 
the World Cup, more than 1 billion 
viewers around the world will tune in 
to see Anastacia perform during the 
game's half -time interval. 

But the Chicago -born singer /song- 
writer won't be the only artist to gain 
exposure from the tournament, which 
is second only to the Olympic Games in 
terms of global audience. Capitalizing 
on the interest in the World Cup, Sony 
Music worked in conjunction with soc- 
cer's ruling body FIFA to compile The 
Official Album of the 2002 FIFA World 
Cup, of which worldwide sales stood at 
12 million June 26, according to Sony. 

With 32 competing countries at the 
start of the competition co- hosted by 
Japan and South Korea, Sony Music 
produced about half as many versions 
of the album, featuring a variety of 
such international acts as Anastacia, 
Bomfunk MC's, Jennifer Lopez, and 
Nelly Furtado, as well as domestic 
artists in various territories. 

One of the album's main purposes is 

to help break artists across borders. The 
compilation was put together by Dave 
Massey, senior VP of A &R at Epic. He 
explains, "We developed it based on tal- 
ent that had a reputation locally and 
that had real potential to develop inter- 
nationally, so it's really geared to giving 
artists a platform for a global record." 

Citing examples of that concept, 
Massey points to Monica Naranjo from 
Spain and OV7 from Mexico, both of 
whom have recorded their first English - 
language tracks for the album. 

Sony Music Entertainment Europe 
senior VP Julie Borchard claims all the 
different versions of the album are now 
being worked at radio and video in 
their respective territories. But the 
marketing effort does not stop there. 
"We did both traditional and new mar- 
keting. We shipped singles -that's the 
traditional part -and on some of the 
more innovative side, we did a lot of 
co -op deals with the various television 
broadcasters of the World Cup," Bor- 
chard explains. "We also did barter 
deals and in -store marketing cam- 
paigns, which included the input of the 
broadcasters, so we really have tried to 
view this as a synergistic plan with 
media partners, as well as with retail." 

She adds, 'We also worked with FIFA 
on a European basis to make sure the 
music had the opportunity to work - 
one or more songs from the album had 
the opportunity to be the official TV 

bumper theme for the various broad- 
casters of the games. With respect to 
products, there are a lot of global spon- 
sors Coca -Cola, Adidas, McDonald's, 

and so on- providing a lot of op- 
portunities to plug into these compa- 
nies' local bases, so we have several 
campaigns in different regions with the 
various official sponsors." 

But Sony artists 
aren't the only ones 
to benefit. Massey 
says, "We haven't just 
gone for Sony artists; 
we have Die Toten 
Hosen [JKP/ East - 
West] from Ger- 
many, Safri Duo 
[Universal] from 
Denmark, for ex- 
ample. What we tried 
to do was get leading 
artists from individ- 
ual countries who 
have got real inter- 
national potential - 
so we have Nelly 
Furtado [Dream - 
Works], because we wanted someone 
with Portuguese connections, and 
thankfully she was really enthusiastic." 

Despite the fervor surrounding the 
tournament, reaction to the album has 
been varied. At department store FNAC, 
the biggest record outlet in the Span- 
ish capital of Madrid, only 29 albums 
had sold between the May 27 release 
and June 26. Javier Lopez, music prod- 
uct manager at the store, tells Billboard: 
"The fact is it could have done better 
with an advertising campaign to accom- 

pany every match, because Spain 
reached the quarter -finals, but there has 
been absolutely no advertising backup." 
Countering that, one source suggests 
that Spain's spiraling piracy problems 

may have hit retail 
sales of the set. 

Likewise, in 
Italy sales have 
been poor, but re- 
tailers claim that 
interest in the 
tournament may 
ironically be to 
blame. Paola Fig - 
lios, manager of 
the flagship Ricor- 
di Media Store in 
Milan, describes 
sales as "terrible: 
It seems to have 
aroused very little 
interest, while re- 
sults for Anasta- 

cia's single `Boom' have been way 
below expectations. There was a lot 
more interest in the music for the 
1998 edition [of the album]." 

Figlios does not believe the luke- 
warm response is linked to Italy's poor 
World Cup performance, adding, 
"There's been more interest in the as- 
sorted CDs of the Italian national 
anthem that have been released." 

Competitor Tiziano Foglioli, chief 
buyer for FNAC in Milan's Via Torino, 
is similarly underwhelmed but corn- 

Elvis, Ant & Dec Offer Anthems 
BY GORDON MASSON 
LONDON -Marketing initiatives 
involving the World Cup are nu- 
merous, and nearly all the countries 
involved have seen multiple releas- 
es connected with the event. 

In the U.K. alone -where England 
was the sole qualifier for the compe- 
tition -there have been at least 10 
soccer- related singles that have 
charted in the past few weeks. 

Of the World Cup anthems, Ant 
& Dec's "We're on the Ball" fared 
best, peaking at No. 3 on the official 
U.K. charts. Other releases include 
"3 Lions" by Baddiel, Skinner & the 
Lightning Seeds; "Hey Baby (Unof- 
ficial World Cup Remix)" by DJ Otzi; 
"Goldenballs (Mr. Beckham to You)" 
by Bell & Spurting; "World in Mo- 
tion" by New Order; "Go England" 
by England Boys; "Over There" by 
Babe Team; 'Who Invented Fish and 
Chips ?" by Fat Les; and' We're Corn- 
ing Over" by Mr. Smash & Friends. 

Anastacia's "Boom," the official 
World Cup song, is not being re- 
leased in the U.K., but one single 
that definitely has been boosted by 
the televised coverage is Dutch DJ 
Tom Holkenborg's (aka JXL) remix 
of the Elvis Presley track "A Little 
Less Conversation." That track has 
been used in an international ad- 
vertising campaign for Nike, fea- 
turing some of soccer's most rec- 
ognizable faces. Massive exposure 
during televised World Cup cover- 
age, coupled with unprecedented 
airplay, saw the song -originally 
recorded by the King for his 1968 
movie Live a Little, Love a Little - 
enter the U.K. singles chart June 
22 at No. 1. Thanks to soccer, that 
means Presley has broken the 
long -term tie between himself and 
the Beatles as having the most 
U.K. No. 1 singles -the Fab Four 
having 17, compared with Presley's 
now 18 chart- toppers. 

ments: "I think [the tournament] and 
the recent heat wave have kept people 
out of record stores. I thought that the 
Anastacia single, like the Ricky Martin 
song four years ago, would have 
pushed sales, but it has received very 
little TV and radio coverage." 

Meanwhile, in Denmark, the album 
peaked this week at No. 28, after four 
weeks on the chart. The CMC /EMI 
album Fodboldfest 2002 (Soccer Fest 
2002) fares much better, currently 
standing at No. 2, its peak position 
after eight weeks on the chart. And in 
the Swedish charts, Sony's official 
album peaked at No. 19. 

And what of the host nations? 
The "international" album, Fever 

Pitch, has sold some 100,000 units in 
Japan since going on sale May 2, while 
the "local" album, 2002 FIFA World 
Cup Official Album -Songs of Korea/ 
Japan, has sold some 500,000 copies 
since streeting May 29. 

In South Korea, both the interna- 
tional World Cup album and the local 
version sold about 70,000 copies, which 
Billboard understands is roughly the 
target that was envisaged. However, 
there were not any tie -ins with the mu- 
sic, because, according to a Sony rep- 
resentative in Seoul, all advertising 
campaigns had to go through soccer 
body FIFA and were coordinated at that 
level, not at the local level. 

Ignoring the reported blips at 
stores in certain territories, Sony 
sources tell Billboard that the sales 
to date, even before the tournament's 
conclusion, provide a terrific spring- 
board for the breakthrough artists on 
the localized albums. 

And even in nations that did not qual- 
ify to play in Japan and South Korea, 
interest in the competition has allowed 
Sony to target the armchair sports 
enthusiast. "Independent of whether 
your country qualified or didn't qualify 
or whether you got to the quarter final 
or did not get to the quarter final, the 
album is really well -positioned," Bor- 
chard says. `We're getting some early 
charts, and it looks pretty healthy. 

"The length of the individual cam- 
paigns in each territory really depends 
on the life of the singles and the direct 
interest, I'd say, in Anastacia's song 
`Boom,' " she concludes. "And because 
Anastacia has two triple -platinum al- 
bums [in Europe], we expect her fan 
base to be quite motivated to go and buy 
this album, so even after the World Cup 
festivities have ended, people will still go 
back to try and find this compilation." 

Additional reporting by Steve McClure 
in Tokyo, Mark Russell in Seoul, Mark 
Worden in Milan, Howell Llewellyn in 
Madrid, and Kai R. Lofthus in Oslo. 
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Billboard 
music money 

Billboard Announces Dates For The 

X402 Musie &Moitey Symposium 
The Billboard Music & Money Symposium will be held Nov. 12 at 
The St. Regis New York. After a highly successful debut last year, the 

one -day networking event will again bring together companies looking 
to invest in entertainment projects with top music industry executives and 
entrepreneurs seeking financial resources. 

Participants in the event will include senior executives from artist 

management companies, record labels, music publishers, touring and 
promotion companies, new -media companies, law firms and accoun- 
tancies, financial services and consulting firms, venture capitalists, and 
other equity providers. 

The Billboard Music & Money Symposium will again provide a forum for 
music -industry professionals to explore the financial aspects of the music 

industry and uncover some of the many economic opportunities that 
exist. The event also aims to provide financial executives valuable 
insight into changes and challenges in the music industry. In addition, the 

symposium will include networking opportunities and presentations on a 

variety of creative investment opportunities. 

For general information on the event, contact Michele Jacangelo at 
646- 654 -4660. For panel and speaking opportunities, email 
kschlager @billboard.com. For registration information and group 
discounts, contact Phyllis Demo at 646 -654 -4643. For sponsorship 
information, contact Cebele Rodriguez at 646- 654 -4648. 

Additional information on the 2002 Billboard Music & Money 
Symposium and associated special events will be announced soon. Visit 
www.billboardevents.com regularly for more details. 

upcoming events 
Billboard R &B /Hip -Hop Conference & Awards 

The Roney Palace Miami Beach Aug. 7 -9 

Billboard Dance Music Summit 
Marriott Marquis New York City Sept. 30 -Oct 2 

Hollywood Reporter /Billboard Film & TV Music Conference 
Renaissance Hollywood Hotel Los Angeles Oct. 10 -12 

Billboard Music & Money Symposium 
The St. Regis New York City Nov. 12 

for more info: Michele Jacangelo 646.654.4660 
bbevents @billboard.com 

THIS WEEK 
B 

Peter Gabriel 

COMING THIS WEEK: It has been almost a decade since Peter Gabriel has 

released a new studio album. Fans will be pleased to learn that Gabriel has 

written all the music for Long Walk Home, the Real World soundtrack to 

the Australian film Rabbit -Proof Fence. A review of the album will appear 

exclusively on Billboard.com. 

Also this week, read the third of four installments in Billboard.com's series of 

excerpts from His Song: The Musical Journey of Elton John, the new book 

by Elizabeth J. Rosenthal. 

Plus, Billboard.com will feature reviews of R &B newcomer Lathun's Fortunate 

(Motown) and Philadelphia rock outfit Marah's Float Away With the Friday 

Night Gods (Artemis) and a live review of rising Australian rock act the Vines 

in London. 

News contact: Jonathan Cohen jacohen @billboard.com 

Billboard Music Group events & happenings 
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Now Billboard gives advertisers two ways to reach the 

touring industry - the Audarena Stadium Guide and the 

International Talent & Touring Directory. 

The Audarena Stadium Guide is the touring industry's 

premier source for venue information and is read by 

thousands of professionals all year long. This compre- 

hensive guide is the ideal advertising environment for 

venues and other companies looking to reach 
promoters, event producers, booking agents, artist 

managers, and event planners. Audarena also includes 

a facility buyer's guide, used by venue managers to 

locate products and services for their operations. 

The International Talent & Touring Directory is the 

complete reference for buyers of talent and touring 

services. Ads in this directory are a sure -fire way to target facility and club 
managers, event planners, and tour operators. 

Take advantage of these unbeatable advertising opportunities! To place 
your ad today, contact Cynthia Mellow at 615- 321 -9172 or Lee Ann 

Photoglo at 615 -321 -4294. Advertising reservation deadines are Aug. 2 

for the Audarena Stadium Guide, and Aug. 28 for the International Talent 

& Touring Directory . 
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All The President's Men 
Commemorating the 21st annual National Peace Officers' 

Memorial Services, the Fraternal Order of Police paid spe- 

cial tribute to the 233 officers who died in the line of duty 
during 2001 and in particular to the 71 law enforcement 

officials who died in the Sept. 11 attacks. Participating in the 

service were, from left, keynote speaker President George 
W. Bush, Sony Music Entertainment chairman /CEO 
Tommy Mottola, and John Wren, president/CEO of Omni - 

com Group.The service was held in May in front of the Capi- 

tol in Washington, D.C., and featured Marc Anthony singing 

his song "My Baby You" in memory of those fallen to more 

than 20,000 spectators. 

Country Pops 
ACM /CMA group of the year Lonestar was recently honored 

with the 2002 Fatherhood Award at the National Father- 

hood Initiative's Fifth Annual Awards Gala Dinner in San 

Antonio,Texas.The group's single "I'm Already There" has 

become an anthem for families around the world, accord- 

ing to the organization.The song was inspired by a conver- 

sation between Lonestar frontman Richie McDonald and 

his young son, who were hundreds of miles apart from each 

other. "No matter how much success we may achieve, our 

families will always be the greatest rewards of our lives," 

noted band member Dean Sams. Inaugurated in 1997, 
the Fatherhood Awards are presented each year to those 

who make a substantial contribution to strengthening 
involved, responsible, and committed fatherhood. Pictured 

receiving the award from National Fatherhood Initiative 
president Roland Warren, far right, are, from left, Lones- 

tar members Keech Rainwater, Sams, and McDonald. Pre- 

vious recipients include actors Tom Selleck and Stephen 
Collins, journalist 11m Russert, singer Tim McGraw, and 

Olympic athletes Marty Nothstein and Michael Weiss. 

Hot Dog, 
Cool J 
Artist /actor LL Cool 1 

stopped by the Scholastic 

Entertainment booth at 
the recent Licensing Show 

in New York to give a 

shout -out to Clifford the 
Big Red Dog, star of the 

top -rated show of the 
same name on PBS Kids. 

The Billboard 

ack' 
C H U C K 

eat 
E D I T E D BY T A Y L O R 

When financier David Pull- 
man comes up with an 
idea, he knows how to 
run with it. 

As the entrepreneur who gained 
serious attention for his 1997 $55 
million bond sale based on David 
Bowie's future royalties -and a 
number of subsequent deals with 
other artists and songwriters, val- 
ued at more than $1 billion -he 
has become one of the industry's 
more ebulliant and 
colorful figures. In 
fact, Pullman applied 
to patent his process 
only last month. 

But the founder and chair - 
man/CEO of the Pullman Group, 
who turned 40 in March, realizes 
that all work and no play just isn't 
much fun, so the rapid- fire -speak- 
ing exec burns off some of his 
excess energy as a serious cross - 
country runner and active mem- 
ber of New York's elite Central 
Park Track Club and New York City 
Running Club. 

"I always believe in diversifica- 
tion," Pullman quips. "I've been 
running since the sixth grade, and 
it's really given me an important 
perspective in terms of persever- 
ance and humility. I think it helps 
to keep a balance. You can be suc- 
cessful at some things, but run- 
ning keeps you humble, because 
you're not always going to win. 

You can't always run in front." 
Pullman's foot -pedaling passion 

was defined by his first big race in 
high school. "I was determined to 
show that I wasn't afraid of any- 
thing, and right at the starting 
line, it began to rain like the sky 
was falling down. It's coming down 
buckets, and I hit this giant pud- 
dle, which splashed all over my 
calf, and my shoes weigh about 10 

pounds with all the water. But I 
won for our team - 
my first race as a 

kid. That was a great 
introduction." 

Some 25 years 
later, he still prefers running the 
5k cross -country course: "It's a 
constant." In addition, Pullman 
enjoys the relationships he has 
formed with his club members, 
some of whom he has known for 
16 years. "I'll grow old with these 
people -and yet I don't know a lot 
of their last names, I don't know 
what they do; we're all just wear- 
ing T- shirts and running shorts, 
and we're all the same. I like that." 

They do, however, share a 

heightened sense of esteem as 

they strive to be their best in each 
race. "Running builds character," 
Pullman says. "In this business 
and in society today, that's some- 
thing that's lacking. You really 
can't have enough." 

CHUCK TAYLOR 
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'SHOO FING GALLIaIl" by Matt Gaffney 

Across 
1 Went nuts 
61970 Bob 

Dylan album 
" Portrait" 

10 Gun sound 
14 " Mio" 
15 Next in line for the 

family fortune 
16 " Rock" (Simon 

& Garfunkel hit) 
17 "Being John 

Malkovich" direc- 
tor who did the 
video for Fatboy 
Slim's "Weapon 
of Choice" 

19 Granny or 
half -hitch 

20 Ted Kennedy or 
Trent Lott: abbr. 

21 Stick (out) 
22 Most like Billy Ray 

Cyrus's heart 
24 James who hit No. 

1 with "I Don't 
Have the Heart" 

26 Barbie's blond 
buddy 

27 Video director who 
did Puff Daddy's "I'll 
Be Missing You" 

34 "Love Train" and 
"Used Ta Be My 
Girl" group 

37 _ up (stopped 
being a fool) 

38 Brook Benton Top 
40 hit " to Me" 
39 Extreme's 

" Hearted" 
40 Digestion- aiding 

liquids 
41 " Fire" (Rolling 

Stones hit) 
42 Chemistry suffix 
43 The Cars' "_ 

You're Gone" 
44 No. 10 hit for Miami 

Sound Machine 

45 His video credits 18 Van Halen's 
include Bjork's biggest hit 
"Human Behaviour" 23 Was positioned in, 

48 " 4 Love" as a "Billboard" 
(No. 1 hit of 1992) chart spot 

49 Country 25 Queen tune "Seven 
(musical genre) Seas of _" 

53 Scary Manson 28 J.R. or Patrick 
57 Green and Jolson 29 Jeff Tweedy's band 
58 Word on many 30 Louis Jordan's "_ 

beer bottles What'cha Done" 
59 Spoken or sung 31 "Undercover Angel" 
60 "Trading Places" singer O'Day 

director who did the 32 Chinese dynasty 
video for "Thriller' known for its vases 

63 Red beans 33 Big name in 

accompaniment video games 
64 "... 'cause it's hot 34 " on fire" 

as an " ( "Love (Springsteen line) 
Shack" lyric) 35 Mitchell who 

65 "Please us released "Court 
know if..." and Spark" 

66 First word of an 36 One of 
INXS hit the Baldwins 

67 Simplicity 40 Country's 
68 They're against Royal 

all odds? 41 Axton who wrote 
"Joy to the World" 

Down 43 Move product 
1 Most common 44 Sting's 

surname in Italy "Children's _" 
2 Resort town in 46 Gave props to 

the Rockies 47 4 Seasons No. 1 

3 Smokey Robin- hit "Rag _" 
son's "_to 50 Soup distributor 
a Go -Go" 51 Genesis's "Illegal 

4 Scandinavian meat 
5 They spin 52 Mae and Dottie 
6 Second word of a 53 Neil Diamond 

Bob Marley title Top 40 hit "Sep - 
7 Suffix with velvet tember " 
8 "Cabaret" name 54 India born 
9 Ginger Spice in Denver 

has them 55 Queen's 

10 In song, it's "Bicycle _" 
itsy -bitsy and 56 Bossa 
teenie- weenie 57 Adult contempo- 

11 "Penny _" rary's Murray 
12 Tori at the piano 61 " So Shy" 
13 Celtic flautist 62 Mo. of Tina 

Molloy Turner's birth 

The solution to this week's puzzle can be found on page 46. 
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Heineken 

BîIIboard. 
7 AMERICAN URBAN 
% RADIO NETWORKS 

'21 r) IET2gg 

FIUGUST - J ZOOí- 
MIFII"11 BEFICH 

Tt1E PIACE TO BE IF YOUR 
13USIttESS IS R& 13 & fI1P-HOP... 

VIEW IR 2tourz. , 
Billboard is teaming up with American Urban Radio 

Networks to provide national coverage of the Conference 

& Awards to over 400 radio stations including: 

WBLS New York 

KILH Los Angeles 

WGCI Chicago 

WDAS Philadelphia 

WPHI Philadelphia 

KKDA Dallas -Ft. Worth 

WBFB Dallas -Ft. Worth 

WHUR Washington, DC 

WKYS Washington, DC 

WDTJ Detroit 

KMJQ Houston 

WTMPFM Tampa -St. Petersburg 

WEDR Miami 

... and many more! 

ft =t 6 wing* 11oort1rrc 
Lee Bailey. Lee Bailey Communications 

Catherine Brewton, BMI 

Derrick Brown, WHAT /Miami 

Lauren Coleman, Epic 

Chonita Floyd, Island Def Jam Music Group 

Gene Griffin, Sound of Atlanta 

Jerome Hipps, Mama's Boys Management 

Cedric Hollywood, WEDR /Miami 

James McMillan, James E. McMillan, P.C. 

Cynthia Johnson, J Records 

Dedrick Joyner, Sheridan Gospel Network 

Matt Kahane, GoodVibe Recordings 

The ROYALTY NETWORK, Inc. 
Fot 9 ers 

at O>< 6l9e 

Jay King, Independent consultant 

Mathew Knowles, Music World Ent. 

Rita Lee, NuFace Entertainment 

Frank Liwall, The Royalty Network 

Al Manerson, Real Deal Records 

Mike McArthur, Mama's Boys Mgmt 

C.C. McClendon, Arista 

Max Siegel, Verity Records 

Jerry Smith, Radio One Gospel Stations 

Ken Spellman, Sound Check Inc. 

Carla Williams, EMI Gospel & Dexterity Sounds 

Damon Williams, Music Choice 

MORE 11116111,1GIITS 4 

SALUTE TO FIf f LISTS PARTY Meet with colleagues over drinks, food and music! 

ARTIST SHOWCASES Perfcrmances presented by top R &B and Hip-Hop labels, 

PLUS an unsigned artist showcase featuring hot up- and -corners. 

BMI URBAn MUSIC AWARDS A prestigious event honoring BMI 

songwriters and publishers of the most performed Urban songs of the past year. 

This is a BMI event, attendance by BMI invitation only 

EXHIBITS Vendors featuring the industry's latest technology, products and services. 

PRAM The industry's most knowledgeable experts discuss topics including: 

Radio, Financial & Legal Terrain, Retail, A &R, Indie Labels, Digital Music and more. 

THE GROW OVUM 
BIUBOARD 
R&D SHIP -HOP AWARDS 
Honoring the top urban artists of the year 

at Billboardlive, the new state -of- the -art venue 

on South Beach! 

20 MILLION PEOPLE 

will experience this event via 

AURN network coverage 

including inteviews, event 

recaps, and a broadcast of 

the awards show! 

BMI 
113011"'sI<<sOARDEVE11Tt.COp1 

ONLINE billbo:rdevents.com 

MAIL Billboard, Attn. Michele Jacangelo, 

110 Roadway, 6th FI., NY, NY 10003 

FAX 646.654.4614 

PHONE 646.634.4643, Phyllis Demo 

"1$459 Pre -Registration: received by July 12 

1 $549 Full Fegistration: after July 12 & on -site 

CONFERENCE FEE AND PAYMENT: Make all payments to Billboard. MI registration 

tees are due prior to the conference. No personal checks accepted. Included in 

the registration fee is access tc conference events and one ticket to the awards. 

CANCELLATIONS: All cancellations received betweenJune 26 and July 24 must be 

in writing and are subject to a 2A% cancellation fee. No cancellations accepted 

after July 24 and no refunds will he issued. Substitutons may be made at any time 

Refunds will he processed after the conference is over. 

d 

Name: 

Title: 

Company: 

Address: 

City /State /Zip: 

Phone: 

Fax: 

Email: 

1 Amex 1 MC /Visa 

Card#: 

COATACT 
infORmnTiOn. . . 

REGISTRATIOA & GROUP DISCOUATS 

Phyllis Demo 646.654.4643 

pdemo @billboard.com 

AWARDS SHOW & PERFORMAACES 
Michele Jacangelo 646.654.4660 

bbevents @billboard.com 

SPOASORSIIIPS 
1 Company Check Cebele Rodriguez 646.654.4648 

Exp. crodriguez @billboard.com 

AURA CORPORATE MEDIA 

Dawn Hill 212.383.2100 dhill @aurnol.com 

Larry Myres 212.883.2117 » Imynes @aurroll.com 

ICED MEDIA OCATACT 
Felicia Quaning 212.461.21Sl, felicia @icednedia.com 

Leslie Hall 212.461.2295,13slie@icedmeciz.com 

fEW HOTEL 

THE RONEY PALACE 305.604.1000 

Discounted Conference Room Rate: $149 

Please reserve your room before July 15 to 

receive discounted Conference room rate! 

www.americanradiohistory.com
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We'd like to thank the performers who made this truly 
the best Movie Awards show ever. 

With over 33 million people tuning in, this year's Movie Awards is the 
highest rated ever and the top rated cable program of the year. 

only on Fir 
'Source: Nelsen N'Pu,.ei Reach 3 Frequency. P2,. Al MT/ Move Av,'a'us Prugremm,nJ 'uaseo :,r a o now.e qualifier 616-614102. 'Source: Nielsen Galaxy Explorer. P12 -34 Cvg Rtg 42. 6/94 -6/02, All MN Movie Awards telecasts. "Source: Nielsen Galaxy Explorer. All Cade Network telecasts,12/31/01 - &O2. P.2- 34(000), MSu 6a -6a. 

'Sugect to qualifications made available upon request. 
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