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Latin Market Seeks Lift
From Warner’s Mana

BY LEILA COBO

MIAMI—With his intense gaze
and long, curly locks, Mana lead
singer Fher has the looks of a
present-day messiah, a fact that
he—perhaps inadvertently—cap-
italizes on when he stands on-

stage with head thrown back and
arms outstretched.

It’s fitting, then, that many are
looking to Mana’s upcoming
album—Revolucion de Amor
(Revolution of Love), due Aug. 20

(Continued on page 68)

BY MICHAEL PAOLETTA

NEW YORK—It’s Saturday night. Club Luxx, locat-
ed in the Williamsburg section of Brooklyn, N.Y.,
is filled to capacity. The club’s intimate dancefloor
overflows with a feisty mix of fashion-
istas, alt-leaning rockers, and disaf-
fected house/trance punters who can’t
get enough of the electro-splashed,
synth-happy grooves—replete with
deadpan, often austere vocals—played
by DJ/producer Larry Tee, also the pro-
moter/organizer of this weekly party
called Berliniamsburg.

For some, Tee’s 10-month-old Berliniamsburg
bash—which spotlights new music heavily influenced
by the sights and sounds of *70s punk and disco and
'80s electro, new-wave, synth pop, and techno—is
akin to a step back in time. For others, the contem-

WEA Awaits Caparro’s Impact

BY ED CHRISTMAN

NEW YORK—With Jim
Caparro incoming as
CEO of WEA, competi-
tors, retail accounts, and
Warner Music Group
(WMQG) insiders agree
that the industry veteran
will have an important

impact on the distribu
tion landscape. At the
same time, some won-
der if any of the execu-
tives formerly associat-
ed with Caparro will
soon be calling WEA
their home, too.
(Continued on page 65)

JASOM BENTLEY

Nii-Electro Sound Emerges

DJs, New Acts Spark Fresh Dance Mix In Europe And U.S.

porary beats and rhythms Tee offers are a welcome
respite from bland house and trance music.

But Club Luxx’s Berliniamsburg party—and its
Friday-night offshoot, Mutant—is not alone. In
bars, lounges, and clubs around the
world—from Le Pulp in Paris to Arrow
Bar in San Francisco; from the Soho
Grand Hotel and Tribeca Grand Hotel,
both in New York, to the weekly Trash
party at the End in London; from the
Parlor in Los Angeles to the Blacklight
soirée at Culture Club in Ghent, Bel-
gium—opeople are lining up for this
new sound, which goes by numerous names, includ-
ing “nii-electro,” “neo-electro,” “tech-pop,” “synth-
core,” “electrocrash,” and “electroclash.”

Nii-electro artists and DJs are also plying their

(Continued on page 56)
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“Swim to Australia to hear them if you-have to.” - Bono (lead singer U2) Rolling Stone

“A remarkably innovative and gratifying outing whose depth and color seem to grow witl’ every successive

QUARTERLY spin.” - Billboard
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Clear Channel Stock Under Pressure

BY MATTHEW BENZ

NEW YORK—Stock in Clear Channel
Communications (CCC) has fallen some
35% since late May, but some investors say
concerns about the drop are overblown.

“I think there’s been an overreaction to
the meltdown in the stock,” says Richard
Steinberg, president of Boca Raton, Fla.-
based Steinberg Global Asset Management.
It now trades at around $33 per share. He
says that CCC’s decline stems from a
“ready, fire, aim” mentality among in-
vestors, who are punishing the shares of
those companies with even a hint of im-
propriety or complexity.

On June 27 alone, shares closed down
12.7% amid rumors of accounting con-
cerns at the company and news of the
introduction of legislation by Sen. Russ
Feingold, D-Wis., that would examine busi-
ness practices in the two industries in
which CCC is king: radio and concerts.

“The market is definitely making people
pay for complex stories,” says Alex Motola,
portfolio manager at Santa Fe, N.M.-based
Thornburg Investment Management,
which owned about 13,000 CCC shares as
of June 30.

Motola notes that CCC, like other media
companies, is often measured on the basis
of earnings before interest, taxes, depreci-
ation, and amortization, rather than net
income—the latter of which skittish
investors seem to prefer at the moment.

One real issue for Motola and other
investors is whether CCC can digest and
make the most of its many acquisitions.
Motola says a depressed advertising market—

central to CCC’s radio and outdoor advertis-
ing businesses—has made it “really hard to
know if they're getting the full synergies.”
Like AOL Time Warner and Vivendi Uni-
versal, CCC grew large in recent years
through acquisitions but has seen its stock
fall this year on questions about its finan-
cial stability, strategic direction, and gen-

eral market fears about large-company
stocks. In May, it posted a first-quarter net
loss of $16.7 billion on a $17 billion charge
relating to declines in the value of compa-
nies it acquired (Billboard, May 18).

CCC used its acquisitions to gain market-
leading positions in particular industries.

Deals for Jacor Communications and AMFM
transformed it into the country’s largest
radio operator, with about 1,225 stations;
its 2000 purchase of SFX Entertainment
made it the largest concert promoter.

Feingold’s bill, the Competition in Radio
and Concert Industries Act, is meant to
address any abuses of power in these busi-
nesses and promote greater scrutiny of
future mergers. Yet, as Steinberg and Moto-
la note, the bill does not appear to have much
support on Capitol Hill (Billboard, June 29)
and thus does not pose a threat to CCC.

CCC defends itself by noting that it owns
11% of the radio stations in the country,
while the top five record companies ac-
count for 84% of album sales and the top
10 studio owners reap 99% of film rev-
enue. Still, observers note that the gap is
significant between CCC and Infinity
Radio, the next-largest radio operator,
which has only 183 stations.

Of greater concern may be the compa-
ny’s debt, which stood at $9.5 billion at
year’s end. There have been rumors of a
potential cash crunch at the company or
debt downgrade—which would raise CCC’s
cost of borrowing money —but investors
say that, for now, both are unlikely.

Should the current crisis of confidence
in large-cap stocks subside, Motola believes
CCC shares could rise $10; a rebound in
the advertising market could boost its
shares into the $50 range.

Steinberg, whose firm now owns only
6,000 CCC shares, may buy more if that
happens. “It’s on our radar screen,” he
says. “It’s still a fantastic franchise.”

Broadcasters Appeal Royalty Rulings

BY BILL HOLLAND

WASHINGTON, D.C.—Big radio broad-
casters, along with their powerful trade
group, the National Assn. of Broadcasters
(NAB), asked a federal appeals court July
15 to rule that they do not have to pay
musicians and record companies for digi-
tal “simulcasts” of their terrestrial radio
programs on the Internet.

NAB and the radio giants—Clear Chan-
nel Communications, Emmis Broadcast-
ing, Susquehanna Broadcasting, Bon-
neville International, Cox Radio, and
Entercom Communications—said in their
joint filing that they should not have to pay
digital royalties to labels and artists
because they do not pay similar royalties
for over-the-air broadcasts.

In a 60-page appeal brief, the groups
said the Copyright Office and U.S. District
Court misinterpreted the law last year,
when both rejected entreaties from broad-
casters to give them a digital royalty carve-
out for streamed simulcasts: “Congress did
not intend to impose sound-recording
public-performance copyright liability
upon terrestrial broadcasters that simul-
taneously stream their radio programming
to listeners via the Internet.”

The Copyright Office and a U.S. District
Court found that Congress mandated that
simulcasters would be required to pay roy-
alties to labels and artists for streamed
audio over the Net in both the Digital Mil-
lennium Copyright Act of 1998 and the
Digital Performance Right Act of 1995.
Broadcasters contend that Congress
intended the law to apply only to services

that would enable users to select and
download songs, not streamed, online
radio-style broadcasts.

Steven Marks, Recording Industry
Assn. of America senior VP of business
and legal affairs, comments: “We are
hopeful that the court will reject the
broadcasters’ appeal for the same reasons
that the Copyright Office and the District
Court did. Rather than seek special treat-
ment from the courts, we encourage the
broadcasters to work with the labels and

National Associalion of

7

artists as our industries transition into
new businesses.”

On June 20, the Librarian of Congress—
on the recommendation of the Register of
Copyrights—set a final royalty rate of 0.07
cents per performance for Webcasters and
simulcasters. For purposes of paying the
royalty, each transmission to each individ-
ual recipient is counted as one perform-
ance; that translates into 70 cents for each
song transmitted to every 1,000 listeners.

Since 1927, radio stations have paid
royalties to performing rights societies
for public performances of songs. But

when recordings became a staple of radio
in the ’40s, the radio industry convinced
Congress that a performance right in
sound recordings was unnecessary
because record companies profited
through airplay exposure.

This quid pro quo argument sufficed in
the analog era, but by the '90s, when
nations began to upgrade copyright laws
for the digital era, the record industry
made sure Congress was aware that the
U.S. was the only major trading nation
without performance rights for sound
recordings. After nearly 60 years, the loop-
hole was closed for Internet-streamed
simulcasts. Broadcasters have been grum-
bling ever since.

Timothy White
Gathering Set

“Music to My Ears: Celebrating the I
Life of Timothy White”—a remem-
brance of the late ecitor in chief of Bill-
board (1991-2002)—will be held at 4
p.m. on Tuesday, July 23 in the Tish-
man Auditorium of the New School, 66
West 12th St., between Fifth and Sixth
avenues in New York. A reception will
precede the ceremony at 3 p.m.

This event is open to the music in-
dustry; questions may be referred to
twmemorial@billboard.com.
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Top of the News
7 (lassic Beatles movie A Hard
Day’s Night returns via DVD on
Miramax Home Entertainment.

Artists & Music

9 Kathy Mattea spreads her
musical roots on her Narada
debut, Roses.

10 Filter’s third Reprise set,
The Amalgamut, sees the whole
band share songwriting duties.
10 The Beat: The Shortlist
Music Project expands its scope
for the second annual awards.
12 Continental Drift: Lomaine
Lewis offers grit and conviction
on her self-made eponymous EP.
13 The Classical Score: Troy,
N.Y.-based indie Dorian launches
its own distribution company.

-
RED HOT CHILI PEPPERS

and Morcheeba take the spot-
light.

18 Touring: The touring com-
munity looks set to play a prima-
rily silent tribute on Sept. 11.
20A Ra&B: Rise Entertain-
ment/Columbia introduces
Amerie with All | Have.

22 Words & Deeds: Such rap-
pers as Doug E. Fresh and LL
Cool ) offer kid-friendly rhymes
for the Hip Kid Hop series.

25 Beat Box: Ladytron returns
with sophomore set Light &
Magic on Emperor Norton.

28 Country: Newcomer Eliza-
beth Cook has lived the hard-
knock life she sings about on
Warner Bros.” Hey Y’all.

31 Latin Notas: EM| Latin
joins with the LAMC to releasehe
New Sound of Latin Music.

34 Jazx Notes: Yellowjackets
take the do-it-yourself route to
release their latest live double-
disc set, Mint Jam.

35 Songwriters & Publishers:
Peermusic prepares to celebrate
the 75th anniversary of the Bris-
tol Sessions.

36 Studio Monitor: AMS
Neve’s 88R large-format console
finds favor with Sir George Mar-
tin and his AIR Studios.

14 Higher Ground: Gospel and
contemporary Christian titles see
an 18% rise in sales

in the first half of this year.

B E

KATHY MATTEA

14 InThe Spirit: After a near-
death experience, Karen Clark-
Sheard delivers her aptly titled
Elektra disc Second Chance.

15 Reviews & Previews: Red
Hot Chili Peppers, Mary Mary,
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Quigley is leaving the company.
47 Home Video: More house-
holds gain access to recordable
DVD products, raising concern
about DVD copyright issues.

International

37 Amid the IFPI’s celebration
of its Platinum Europe Awards,
concerns about piracy continue
to mount.

38 Hits of the World: Red
Hot Chili Peppers debut atop

10 international albums charts.
39 Global Music Pulse:
Singer David McAlmont and for-
mer Suede guitarist Bernard But-
ler reteam for Bring It Back on
EMI/Chrysalis.

Merchants & Marketing

43 Music retailers aim squarely
at their target demographics by
tying into live-music events.

44 Declarations of Independents:
Rounder Records shifts its
Rounder Select line to Innovative
Distribution Network.

45 Retail Track: Music mer-
chants are predicting a price war.
46 Music & Money: Dataplay
chief marketing officer Pat

LADYTRON

Programming
51 Music & Showbiz: Ameri-
can Movie Classics showcases
music films of the *70s with its
10th Film Preservation Festival.

Features
6 Market Watch
42 Update/Good Works:
Volunteers worldwide team to
raise medical funds for Tower of
Power bass guitarist Francis
Rocco Prestia.
49 (lassifieds
53 Between the Bullets: Red
Hot Chili Peppers score their
highest debut with By the Way.

69 Billboard.com: What's
online this week.

70 The Billboard BackBeat

At a Glance

59 Chart Artist Index
64 Chart Song Index

AMERIE

T™

BETCHA BY DOLLY WOW: Each album in Dolly Parton’s bluegrass
trilogy has charted higher than the previous one on The Billboard
200, with the third set, Halos & Horns (Blue Eye), opening at No.
58. That bests the No. 97 entrance of Little Sparrow in the Feb. 17,
2001, issue, which in turn surpassed the No. 198 debut of The Grass
Is Blue in the issue of Nov. 20, 1999.

Halos is Parton’s highest-charting album in six years and nine
months, since Something Special topped out at No. 54 in the Oct.
21, 1995, issue. Halos is Parton’s 35th chart album, including her
collaborations with other artists, like duet partners Porter Wagoner
and Kenny Rogers and peers like Loretta Lynn, Emmylou Harris,
Linda Ronstadt, and Tammy Wynette. Only 10 of those 35 albums
have peaked higher than the opening position of Halos.

With her latest release, Parton has an album chart span of 33 years
and four months, dating back to the March 1969 debut of Just the Tivo
of Us, one of her collaborations with Wagoner. That means Parton
has been charting for more than half her life, as she was 23 years and
two months old when she made her Billboard album chart debut.

On Top Country Albums, Halos also performs better than Par-
ton’s first two bluegrass CDs. Grass grew to No. 24, Sparrow flew to
No. 12, and Halos shines at a spectacular No. 4. The last Parton
album to peak higher than Halos on the country tally was Eagle
When She Flies, which spent one week in pole position in May 1991.

Parton’s country album chart span is even longer than her run on

The Billboard 200. She made her first appearance on this chart 34
years and eight months ago, when Hello, 'm Doliyy debuted in Novem-
ber 1967. Halos is Parton’s 69th album to make the country survey.
Only nine of those have ranked higher than Halos’ first-week placing.

BEST ‘BY’: The eighth chart album by Red Hot Chili Peppers is the
quartet’s best-performing release to date. By the Way (Warner Bros.)
opens at No. 2 on The Billboard 200, so the group has Nelly to thank
for denying it what would have been a first No. 1 album.

By the Way bests the No. 3 peaks of Blood Sugar Sex Magik in
1992 and Californication in 1999.

CULTURE SHOCK: It’s been widely reported that U.K. acts have not
been faring well in the U.S., but this news is still surprising: Daniel
Bedingfield is the first British-born artist to top the U.K. chart and
even appear on The Billboard Hot 100 since S Club 7 went to No.
10 with “Never Had a Dream Come True” in May 2001.

Among the British-born acts with No. 1 songs who have not dent-
ed the Hot 100 are Pop Idol contestants Will Young and Gareth
Gates, as well as Atomic Kitten, Steps, Robbie Williams, Oasis, Lib-
erty X, Blue, and Bob the Builder.

Bedingfield enters at No. 77 with “Gotta Get Thru This” (Island).

More Fred Bronson each week at www. billboard.com.

www.billboard.com
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May your light continue to shine.
Sincere condolences from the BET & BET Digital Network Family.
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Tractor Launches Label

BY DEBORAH EVANS PRICE
NASHVILLE—Steve Ripley, founder
and lead vocalist of the Tractors, is
partnering with Audium Records
and Koch Entertainment to launch
Boy Rocking Records. Based in
Tulsa, Okla., the label will bow Oct.
8 with Ripley’s first solo album,
Ripley, followed hy a new Tractors
Christmas album.

“This was my destiny,” Ripley
says. “One of the things waiting at
the end of the path was to have a
record company.”

Ripley says he’s always viewed
singer/songwriter Leon Russell—
who launched Shelter Records—as
arole model. “Uncle Leon is a Tulsa
guy,” Ripley says. “He had a lot of
success in the "70s with Shelter
Records. That was always a model
that was in the back of my head.”

Ripley formed the Tractors in
1988, and the band signed with
Arista Nashville in the early '90s,
storming the country charts in 1994
with the single “Baby Likes to Rock
It,” which peaked at No. 11. After
leaving Arista, the Tractors signed to
Audium, which released the band’s
Fast Girl CD last year.

Ripley says one factor that
spurred his interest in launching a
label is consolidation among the
majors. “There are now just four or
five record companies. It’s a great
time to start an independent label.
The big, slow-moving beasts that

Pittman Out

NEW YORK—AOL Time Warner
has regrouped its divisions, in-
cluding Warner Music Group
(WMG), under two new executives.

As part of the restructuring,
COO Robert Pittman—whose
exit had been rumored (Bi/l-
board Bulletin, July 15)—will
leave AOL Time Warner once a
new AOL CEO is in place. He has
been overseeing AOL since April;
WMG chairman/CEO Roger
Ames and AOL Time Warner’s
other division heads have been
reporting to Pittman in his ca-
pacity as COO.

HBO chairman/CEO Jeff Bewkes
is now chairman of a new enter-
tainment and networks group,
which includes WMG and AOL
Time Warner film and TV assets.
Ames was unavailable for com- |
ment at deadline; a WMG spokes-
man declined to comment.

Time Inc. head Don Logan
now chairs AOL Time Warner’s
new-media and communications
group, which includes AOL, Time
Inc., and Time Warner Cable.

Logan and Bewkes both re-
port to AOL Time Warner CEO
Richard Parsons.

MATTHEW BENZ

record companies have become are
so large they can’t react in a quick
fashion to markets or to artists.”
Ripley says he was impressed by
Audium president Nick Hunter’s
knowledge of the business, and the

RIPLEY

admiration is mutual. “I like Ripley,
and when we sat down and talked,
his goal has always been to have his
own label,” Hunter says. “I think
he’s a genius and with all the things
he’s going to bring to the label, this
makes a lot of sense.”

Ripley eventually wants to sign

and produce other acts on Boy
Rocking. Hunter says Ripley’s
Tulsa roots will give the label a
unique flavor: “Instead of coming
from Austin, where most everyone
else is bringing something new,
we're coming from Tulsa, which
is different.”

According to Ripley, the name
“Boy Rocking” was inspired by a pic-
ture in a coloring book his daughter
Angelene {now 20) did as a child. He
liked the caption “Boy Rocking” and
says the way she colored outside the
lines exemplifies the Tractors’
approach to making music that is
different and outside the box.

The label will be manufactured,
marketed, promoted, and distrib-
uted by Audium Records in con-
junction with its parent company,
Koch Entertainment. This is the sec-
ond partnership Audium has formed
with an artist-owned label. The com-
pany also has a joint venture with
Blue Hat Records, a label owned by
Charlie Daniels and his manager,
David Corlew. Hunter says Audium
is also in negotiations with another
veteran artist who will be launching
a label in conjunction with Audium.

2002 DVD Sales Soaring

BY JILL KIPNIS
LAS VEGAS—With the DVD Enter-
tainment Group’s (DEG) announce-
ment that a record 270 million DVDs
shipped in the first half of 2002 and the
Video Software Dealer’s Assn.’s (VSDA)
report indicating that consumers
spent $5.4 billion on DVDs last year—
both given at the VSDA’s 21st annual
Home Entertainment

Bob Chapek, president of the DEG
and of Buena Vista Home Entertain-
ment, said in a statement that DVD
“has truly reinvigorated our industry
on both the hardware and software
ends of the business and is changing
the way Hollywood makes movies and
the way people watch them at home.”

VHS tapes are still making their
voice heard. Con-

Convention at the Rio
Hotel & Casino here—

that the home-video

DVD hardware
statistics are proving - penetration rose

sumers spent a record
$18.7 billion on home-
video products last year,
with VHS tapes ac-

industry is not slowing fo one-quarter Of counting for $4.9 bil-

down and that the DVD

format is largely spur-

ring its growth.
While last year’s

TV households in
the U.S. in 2001.

lion of the total. VHS
beat out DVD rental fig-
ures, with $7 billion
last year compared

sales figures can be

traced to the release of such block-
busters as Shrek, Star Wars: Episode
[—The Phantom Menace, and Pearl
Harbor, and this year has started out
with impressive numbers from The
Fast and the Furious and Harry Potter
and the Sorceror’s Stone, 2002 stands
to earn even more revenue with its
fourth-quarter mega-releases.

The DEG report predicts that the 1
billionth DVD will ship this month and
that half of U.S. homes will have the
capability to play DVDs by the end of the
year. It also states that more than 947
million DVDs and 40 million DVD play-
ers have shipped since the format’s in-
ception in 1997. The DEG estimates ad-
ditionally indicate that 20 million DVD
players will ship to retailers this year.
About 39 million players have been sold
to U.S. consumers, the DEG reports.

with $1.4 billion.

According to the VSDA, DVD hard-
ware penetration rose to one-quarter
of U.S. TV households in 2001, and the
group predicted that this total would
rise to 35% by the end of this year. VCR
hardware penetration will rise to 94%
of U.S. TV households by the end of
2002, the VSDA predicts.

With such titles as Spider-Man, Star
Wars: Episode II—Attack of the
Clones, The Scorpion King, Scooby-
Doo, and two versions of The Lord of
the Rings: The Fellowship of the Ring
among releases still to come this year,
2002 combined DVD and VHS sales
should rival 2001’s total figures. “I
expected there to be overall market
growth last year, and I expect it this
year,” VSDA president Bo Andersen
says. “[The fourth quarter] is as strong
in titles as we’ve ever had in a quarter.”

Royal Gold. During a royal visit to the music-industry-supported Brit School for
the Performing Arts in London, EMI Recorded Music U.K. chairman/CEO Tony
Wadsworth presented Queen Elizabeth I1 with a gold disc to mark shipments of
100,000 units in the U.K. of the Golden Jubilee album, Party at the Palace. The
album, all proceeds from which are being donated to the Queen Elizabeth 11
Golden Jubilee Trust, was recorded live during the jubilee concert at Bucking-
ham Palace in June and features Paul McCartney, Rod Stewart, Ozzy Osbourne,
former members of Queen, Will Young, S Club 7, and Blue. Pictured, from left,
are Wadsworth, Brit School principal Nick Williams, and Queen Elizabeth I1.

Market Watch

A Weekly National Music Sales Report

i I
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VAT Campaign Sees Results

IFPI Urges European Bureaucrats To Review Sales Tax

BY EMMANUEL LEGRAND

and GORDON MASSON
LONDON—The European music in-
dustry’s campaign to have recorded
music treated in the same way as other
cultural products with regard to VAT
(value-added tax, or sales tax) is already
beginning to see results on the Conti-
nent. During its fourth Platinum
Europe Awards ceremony in Brussels
July 10, the International Federation
of the Phonographic Industry (IFPI)
urged bureaucrats to tax CDs at the
same rate as other cultural goods
rather than at a much higher rate (see
story, page 40). Responses have, so far,
been mostly positive.

At the opening of music festival
Francofolies in the city of La Rochelle,
French minister of culture and com-
munication Jean-Jacques Aillagon
expressed his support for the music
industry’s VAT campaign. Aillagon has
already met with music industry reps
to discuss VAT, and although he admits
the problem is complex, he has com-
mitted to raising the issue with his col-
leagues from other European Union
(EU) countries in an effort to gain un-
animous support on the matter.

“It's going to be a long process which
will take a few months, maybe years,
but I hope we'll succeed,” Aillagon said.
“Recorded music, like books, is a cul-
tural good. There is no difference.”

In France, at least, support for the
concept reaches all the way to the top.
IFPI European regional director
Frances Moore tells Billboard, “The
situation in France is [very] positive,
with both President Chirac and Prime
Minister Raffarin making [the VAT
issue] part of their agenda; support
from that level will obviously help at
the European Union level as well.”

N

Finland’s Ministry of Culture is
reportedly willing to accept the intro-
duction of a lesser VAT rate, according
to IFPI local managing director Arto
Alaspaa, who says the issue is “a high
priority. The only thing we need is an
approval [from]| the Ministry of
Finance. The recommendations by the
European Parliament are of course
highly valuable in this work, and Fin-
land should definitely vote in favor of
this change next year, when the EU is
expected to make a decision.”

Moore reports, “Good progress [on
cutting VAT rates on recorded music]

is also being made in Italy, and there
are some positive noises coming out
of Spain, too—but nowhere near what
we're hearing from France.”

Not every government is backing the
initiative. In Sweden, “the politicians
are generally highly negative [about]
all sorts of tax decreases.” according to
IFPI managing director Lars Gustafs-
son. “Our Ministry of Culture even
opposed the introduction of a lower
VAT on books, which was implement-
ed at the beginning of 2002, he says—
adding that, nonetheless, IFPI Sweden
has a dedicated working group lobby-
ing the government.

In the UK., Europe’s biggest music
market, the [FPI also has its work cut
out. Moore says that although the
British government seems unwilling
to change its stance on VAT, the IFPI
is hopeful it can persuade politicians
to at least agree in principle that other
governments should be allowed to set
their own VAT rates for music prod-
ucts. “We need a unanimous vote to
add music as part of the [cultural
products] annex for VAT,” Moore
explains. “That doesn’t mean all the
member countries have to comply,
but it does allow individual countries
the choice of altering their VAT rates.”

Additional reporting by Kai R. Lofthus
in Stockholm.

UMG’s Piracy Czar An Industry First

BY BRIAN GARRITY
NEW YORK—In a move that under-
scores the major labels’ growing con-
cern about the impact of piracy on
business, market leader Universal
Music Group (UMG) has tapped for-
mer ClickRadio executive David Ben-
jamin to serve as the company’s anti-
piracy czar—the first such position
created within the ranks of the majors.
In the newly created role of sen-
ior VP of anti-piracy, Benjamin will
work with the company’s labels and
publishing companies, as well as its
Internet division eLabs, business
and legal affairs department, and
other departments to coordinate
anti-piracy activities. He will also
work in cooperation with Vivendi
Universal sister companies and
industry trade associations. Based in
New York, Benjamin reports to UMG
president/COO Zach Horowitz.
Benjamin says his new role has
arisen from the majors’ realization
of the extent of the danger piracy
poses to the future of the music
business. The creation of a dedicat-
ed anti-piracy executive at the
world’s biggest record company
comes amid reported sales data from
the first six months of 2002 sug-
gesting that the music industry is on
its way to its worst annual decline in
two decades. Much of that is being
attributed to piracy.

Benjamin tells Billboard, “Piracy
is a large enough issue that if you
are only attempting to deal with it
in your spare time, those efforts are
bound to fail.”

&,

BENIAMIN

Horowitz echoed a similar senti-
ment in a statement: “At a time when
two out of every five albums sold
globally are pirated recordings, and
online piracy jeopardizes the liveli-
hood of artists, songwriters, and all
those who work in our industry, we
believe it is especially critical to have
a fully dedicated position to focus on
protecting creative content.”

With the Recording Industry
Assn. of America (RIAA) pursuing an
extensive litigation strategy against
a host of pirate peer-to-peer net-

works on behalf of the majors, UMG
experimenting with CD copy pro-
tection, legislative issues at play in
Washington D.C., and long-term
education and public-relations
efforts being waged against file shar-
ing—not to mention a still-active
market for physical piracy—there’s
more than enough to worry about
on the piracy front. Benjamin
acknowledges, “Pirates control the
seven seas.” He says he will be equal-
ly focused on combating physical
and digital piracy.

That said, digital piracy issues are
bound to place the biggest demands
on Benjamin’s time. He notes that
while the RIAA’s litigation efforts
against the likes of Napster and
Audiogalaxy have proved successful
in certain cases, “the issue is: Does
that get us where we need to be?”
He argues that the answer at this
point is no, given the ongoing pop-
ularity of file sharing.

Benjamin adds that piracy touch-
es industries beyond music, from
hardware manufacturers to Internet
service providers to film companies.

Benjamin co-founded ClickRadio,
where he recently served as senior VP.
Prior to that, he worked as an attor-
ney; his clients have included Bruce
Springsteen, Paul Simon, LL Cool J,
Mary J. Blige, Sony Music, and
DreamWorks Records.

‘A Hard Day’s Night’ Deluxe DVD

Release Revives Beatlemania

BY MARGO WHITMIRE
LOS ANGELES—Beatlemania con-
tinues, as retailers prepare for Mira-
max Home Entertainment’s Sept.
24 DVD deluxe release of the band’s
first film, 1964's A Hard Day's Night.
“When you look at everything
[the Beatles) release and how well
they do, this is a big event,” says
John Thrasher, VP of video sales for
West Sacramento, Calif.-based
Tower Records.
“IThe DVD] has
been off the market
for years, and I
know people are
looking forward to
the new version.”
Babes Lazaro,
sell-through video
buyer for Where-
house Entertain-
ment, echoes: “I
know there are a lot
of people excited
about this release

the “music industry’s equivalent of
the Dead Sea Scrolls.” Found in the
vaults of the film’s original pro-
ducer, the late Walter Shenson, was
the original first draft of the script,
written on a typewriter and marked
with pencil changes. A digitized
version is featured on the DVD.
One detail the project is missing
is participation from the remaining
Beatles. The core members of
Apple—the com-
pany started by
the Beatles in
1968 that contin-
ues to oversee
their assets—gen-
erally do not par-
ticipate in projects
that Apple does
not solely own or
control. (Owner-
ship of A Hard
Day’s Night lies
with Walter Shen-
son Films.) Apple

because of all of the
bells and whistles

“To the Beatles, this

representatives
declined to com-

thi’f‘ﬁigtle;h MPI wasj USt Ll Ofthe r];]\(/elr)]’ts re(l)er;se the
briefly released the many glOriOllS Lewis insteﬁd
film on DVD in 5 . . e focused on the
1997 without any thmgs n thelr llfe: remaining cast
additional footage, but tO many people and crew mem-

the new package,
which sells for
$29.99, includes
a complete disc
of extras.

With a street
date set in tandem
with the 40th an-
niversary of the
U.K. release of the
Beatles’ first single,
“Love Me Do,” the
project aims its
appeal not only at
the generation that

I spoke to, this was
the biggest
experience of their
life. So their
recollections were,
in a way, much
more vivid.’

—MARTIN LEWIS

bers. The project
boasts 30 inter-
views from actor
John Junkin—
whose character,
Shake, is based
on Beatles road
manager Mal
Evans—to the
film’s hairdress-
er, Betty Glasow.

“To the Beat-
les, this was just
one of many glo-
rious things in

experienced the

frenzy firsthand

but also at younger fans who now
enjoy the music.

“The newer generation is always
looking for something new and dif-
ferent; they’re bored to tears with
what’s out there right now,” says
Danny Smith, sell-through buyer
for Amarillo, Texas-based Hastings.
“This isn’t necessarily something
new, but it's something different.”

Beatles historian and producer of
the project, Martin Lewis, says he
was conscious of this while working
on the DVD: “The Beatles have
never gone out of fashion. Their
fame and popularity is passed down
from generation to generation.”

To satisfy the curiosity of fans of
all ages, the project’s second disc,
titled Give Me Everything!—A
Companion Anthology to the Bea-
tles’ First Film, includes more than
six hours of bonus footage, includ-
ing a discovery that Lewis likens to

their life, but to

many people I
spoke to, this was the biggest expe-
rience of their life,” Lewis says. “So
their recollections were, in a way,
much more vivid.”

Other bonus items include a
documentary about the film’s pro-
duction called Things They Said
Today, a song-by-song analysis by
Beatles music producer George
Martin, and an interview with
director Richard Lester.

Marketing for the film will in-
clude radio and retail promotions,
including the possibility of mid-
night sales.

“Basically, we're going to go after
every Beatles fan there is,” says
Kevin Kasha, executive VP of Mira-
max Home Entertainment. “The
amazing thing is that there are so
many fans of all ages.”

A VHS version of the film, which
includes Things They Said Today,
will be available for $14.99.
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BY PHYLLIS STARK

NASHVILLE —After a long and
very successful career as a coun-
try artist, Kathy Mattea is branch-
ing out musically with her Nara-
da Records debut, Roses, due
July 30.

To help further her musical
evolution, she signed with a label
located far away from the Music
Row establishment. After leaving
her previous label, Mercury Rec-
ords in Nashville, Mattea says, “we
did have some interest from Mu-
sic Row labels, but I've done that.
I’'m not 20 years old. My navel is
not pierced. You get to a point
where [you're thinking], 'If I'm
not going to make these records
that have been rolling around in
my head for years now, when am |
going to do it?" ”

IDEAL MATCH

In choosing Narada, Mattea
says, “I felt like the business was
changing, and I was interested in
finding people who didn’t see my
musical restlessness as a liability.
[ was looking for people who were
excited about what I was doing.”

The label, meanwhile, was “look-
ing for someone like me with a bit
of a high profile but who wasn't
going to make formula records,”
Mattea says.

While she hasn’t turned her
back on the country format, Mat-
tea says, “I feel like there is a trap
in thinking that you have to keep
playing that mainstream game.
['ve done that and had success at
it. The trap is thinking I have to
keep doing it over and over again.”
With Narada, she says, “I feel like
I've found people who wanted to
give me alternative marketing
ideas and allow me to make differ-
ent kinds of music. What they did
was take the music and say, ‘We’ll
figure out where to put it.””

Rich Denhart, senior director of
A&R at Narada, says, “Kathy
brings an audience base with her,
but we also think we can expose a
whole bunch of people who aren’t
as familiar with Kathy.” To do
that, Denhart says, “we will be
making sure she’s represented
well with price and positioning
at stores.

“The thing we have on our side
is the fact that she has such a his-
tory and such a strong, loyal core
of followers,” Denhart adds. “That
makes our job a lot easier.”

In recording the album, Mattea
says, “I wanted to make a record
that was contemporary folk, that
was acoustic-based but still
rocked, and that had some Celtic
influence to it.”

MISSION ACCOMPLISHED

Mission accomplished on all
fronts. Among the album’s best
tracks are a remake of Kim
Richey’s “I'm Alright,” as well as
“The Slender Threads That Bind
Us Here,” one of two songs Mat-
tea wrote for the project with
Marcus Hummon. Mattea, who
produced the album with Ed
Cash, continues on Roses the

exploration of Celtic music found
on her last few albums, with the
two-part instrumental “Isle of
Inishmore.”

The album’s first single, “They
Are the Roses,” is being worked to
AC radio and was also recently
serviced to country stations. The
label is servicing “I'm Alright” to
triple-A and Americana stations.

“We didn't want to just take it
out to country [as] has been done
with her in the past,” Denhart
says. “We didn’t want to neglect
that format, but we felt if we
made a concerted effort to tackle
AC, we could develop a much
broader base.”

STRETCHING AND FLEXING

Tobin Jeffries, PD of AC KXLT
(Lite 108) Boise, Idaho, says, “It’s
always nice when artists from
other genres stretch and flex their
styles into the AC chart. They
bring a lot of their culture and a
lot of their concepts, instrumen-
tation, and the way they feel and
think about the music with them,
which enhances the AC chart and
raises it up to a new standard that
we don’t always get with our
mainstream artists.”

Mattea, who has won two
Grammy Awards and was twice
awarded the Country Music

Assn.’s female vocalist of the year
trophy, previously had a long and
fruitful relationship with Mer-
cury, which began in 1984. That
label released 12 of her albums,
including a platinum-selling
greatest-hits project in 1990. Five
more of her albums are certified
gold by the Recording Industry
Assn. of America. She’s notched
37 singles on the Billboard Hot
Country Singles & Tracks chart,
including four No. 1s and 12 ad-
ditional top 19 hits.

Her tour to support Roses will
take her to her preferred venues—
performing arts centers—as well
as theaters around the U.S. The
tour kicks off in October and runs
through the spring.

Mattea is managed by Marc
Dottore at TBA and booked by
David Lloyd at International
Music Network. She retains her
own publishing.

Among Mattea’s other recent
projects is the starring role in the
Nashville production of the play
The Vagina Monologues. She pre-
viously had a cameo role in the
film Maverick and a guest spot on
TV's Touched by an Angel. But
while she enjoys acting, it’s not
something Mattea would like to
aggressively pursue. “Profession-
al theater is hard work,” she says.

Oates’ ‘Phunk’ Finds Home On Rhythm & Groove

BY JILL KIPNIS

LOS ANGELES—Though John
Oates—one-half of the rock era’s
most successful duo, Hall & Oates—
has been thinking about making a
solo album for years, it was a rather
spontaneous chain of events that led
to the creation of his project Phunk
Shui, due in stores Aug. 20 on
Rhythm & Groove Records.

While Oates, a rhythm guitarist/
singer/songwriter, was on a touring
break from Hall & Oates in Febru-
ary, he started digging through old
demos he had recorded 10 years
ago. “On it were four songs that
jumped out,” he says. “The odd
thing about the songs was that not
only did they seem to sound right
together, but they sounded exactly
like what I was writing at the mo-
ment. 'm always songwriting,
regardless of what I'm doing with
Hall & Oates.” (The duo is No. 8 on
the Adult Contemporary chart this
issue with “Do It for Love.”)

It was one of the old songs in par-
ticular, “Love in a Dangerous Time,”

that Oates says was the catalyst for
the formation of his album. The
track features a slow rhythm and
percussion groove with a jazzy key-
board accompaniment. “When I
heard that, I thought, ‘Wow.’ I wrote
it in '91, and what I was thinking
about was AIDS,” he explains. “Even
though that was the original inspi-
ration for the song, it speaks to the
times today just as well.”

After listening to the demo fea-
turing this tune, Oates took several
songs that he had recently written
and put them and the demos on one
CD. “It sounded like an album,” he
says. “Not only did the music mesh
well together, but the lyrics all had a
great consistency about self-discov-
ery, about balance, and about keep-
ing things in perspective.”

Within two weeks, Oates had
booked studio time and signed a
record contract with indie label
Rhythm & Groove, which will dis-
tribute the album through Univer-
sal. By April, the entire album was
finished. “It’s not overproduced,

and it’s certainly not overthought,”
says Oates, who is managed by
Brian Doyle of New York-based
Brian Doyle Entertainment. “I
wanted to put a band together and
play the songs. When we were in

the studio, I said that it was kind
of like that Feng Shui thing. Then
[ went, ‘It’s not Feng Shui, it's
Phunk Shui. It's about harmony

and balance and putting the funk
in all the right places.””

Highlights on the album—pro-
duced by Oates and Jed Leiber—
include “All Good People,” which
has a pleasing AC feel with a beauti-
ful melody and opportune lyrics that
reach out to people coping with the
craziness of the world. On “Color of
Love,” Oates sings about love being
colorblind, on top of funky guitar
and keyboard work.

Oates’ work reflects a sound sim-
ilar to the soulful hits perfected by
Hall & Oates. The duo earned six
No. 1s on The Billboard Hot 100,
including “Maneater” and “Kiss on
My List.” They also saw four con-
secutive albums make the top 10 of
The Billboard 200, beginning with
1981’s Private Eyes. The duo’s new
hit is from the BMG Heritage/Arista/
RCA album VHI Music First: Be-
hind the Music—The Dary!l Hall
and John Oates Collection, which
was released this year.

Rhythm & Groove co-founders
Stuart Love and David Chackler

think that Hall & Oates’ past and
current success will translate into
notice for Oates’ solo project. The
label’s promotion plan will begin by
sending the full album to triple-A,
Americana, and AC radio stations
nationwide.

Martin Bandyke, music director
for Detroit’s triple-A station WDET,
says that he thinks “radio might be
a little more interested in checking
out (Oates’ solo work] based on the
song that's Inow] doing well from
their hits album. With those releas-
es, people can refamiliarize them-
selves with an artist if they’ve got-
ten used to not hearing anything
from him in a while.”

Rhythm & Groove will also be
working Phunk Shui at major retail-
ers through price and positioning
and listening-post programs. While
Oates will not be mounting a solo
tour, he will play “Color of Love” on
the Hall & Oates tour, which
resumes this month. He will pro-
mote his solo project on local TV and
radio as the duo hits each city.
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Filter More Like Family These Days

Patrick’s Bandmates Share In Songwriting On Act’s Third Reprise Set

BY ERIC AIESE

“I am the boss—I have to admit
that,” Richard Patrick, founder of
Filter, says. “But I always wanted to
be in a band. After 22 years of look-
ing, I finally feel like I'm in a band,
with the four guys I'll be with for a
long time.”

Filter’s third album, The Amal-
gamut, is due July 30 on Reprise.
For this set, Filter has continued its
evolution from a solo project (for
one-time Nine Inch Nail Patrick)
into a cohesive band. The act’s
debut, 1995’s Short Bus, spawned
the hit single “Hey
Man Nice Shot,” which
reached No. 10 on the
Billboard Modern Rock
Tracks chart.

Still, the Filter of
1995 comprised Patrick,
who played almost all
the instruments on the
album, and program-
mer Brian Liesegang.

Having developed
into a quartet by the
time of 1999's Title of
Record, which was
also certified plat-
inum, Filter featured
songwriting from Pat-
rick’s bandmates.

After that “litmus
test” proved his band-
mates’ potential, Pat-
rick encouraged them to write for
The Amalgamut. This time, Patrick
was more confident with his sup-
port, telling them, “You can write,
you are good—go for it!”

Guitarist Geno Lenardo says, “I
can’t wait to try out the new mate-
rial on people. I wrote a lot more
on this album—I want to see how
people respond.”

One of Lenardo’s collaborations
with Patrick, first single “Where Do
We Go From Here,” was serviced
June 18 to active- and modern-
rock; the cut is currently at No. 14
on the Billboard Modern Rock
Tracks chart.

Modern-rock station WBCN Bos-
ton has had a great listener reaction
to the single, music director/assis-
tant PD Steven Strick says: “The
song sounds great on the radio. It’s
long overdue; we haven't had any-
thing from these guys in a while.”

The concept for The Amalgamut
grew out of Patrick’s adventures
on a cross-country road trip. While
traveling the U.S., he began to ap-
preciate the juxtaposition of fast-
food culture alongside the local
charms of the country’s different
regions. “The Amalgamut is the
American melting pot come to
fruition,” he says. “We've melted,
we're together. As much as the
country has homogenized itself,
there are a lot of special individu-
als out there.”

Filter returned to the road June

27 with Sevendust to co-headline
the Locobazooka tour, a daytime
festival running through July 21.
That jaunt will be followed by a
headlining club tour and a num-
ber of European festival dates in
mid-August. Booked by John
Dittmar at New York-based Pinna-
cle and managed by Richard Bish-
op at 3 AM in Los Angeles, the
band has added a fifth member—
rhythm guitarist Alan Bailey—for
this summer’s tour.

After Short Bus built a following
for Filter’s early industrial/electron-

FILTER

‘We’ll do anything
musically. We’ll show
our soft underbellies,
we’ll be hard, we’ll be
tough, melancholy, or

sad. I wanted “Picture’
to be a gorgeous, lush
song, and that was it.
It wasn’t planned fo be
a top 10 hit.’

—ROBERT PATRICK

»

ic-driven sound, the act had un-
expected crossover success when
“Take a Picture” became a top 40 hit
in 2000.

“Everybody was expecting
another ‘Hey Man Nice Shot,” and
we went the complete opposite
direction,” Lenardo recalls. “I hope
people are more accepting of the
diversity on this album. Some
people probably felt alienated, but
they shouldn't—a good song is a
good song. It doesn’t matter if we
play it harder or softer or use dis-
tortion or not.”

Patrick says he was surprised by
other musicians’ reactions to his
success. “A lot of [them] said, ‘Con-
gratulations, it's hard to go from

heavy to super-light.” They thought
I'd planned it. [But] the schtick of
this band is that we’ll do anything
musically. We’ll show our soft
underbellies, we’ll be hard, we’ll be
tough, melancholy, or sad. I want-
ed ‘Picture’ to be a gorgeous, lush
song, and that was it. It wasn't
planned to be a top 10 hit.”

Filter’s home has always been at
rock radio, explains Craig Kostich,
senior VP of marketing for Warner
Bros.: “Anything at pop is icing on
the cake.”

With “Picture,” Patrick’s voice
became a fixture in
clubs, thanks to the
host of remixes that
propelled the cut to
No. 1 on the Billboard
Hot Dance Music/Club
Play chart in 2000.
Fittingly, the vinyl and
CD maxi-singles of
“Where Do We Go
| From Here,” due July
-+ 9, include four remix-
es from, among oth-
ers, Richard “Humpty”
| Vission and turntablist
| collective the X-Ecu-
tioners.

“l love remixes—
[watching] someone
else be creative with
something I've done,”
Patrick says. “We've had
a good streak of people doing good
remixes for us.”

The enhanced CD will feature a
companion short film, the John
Cook-directed Plague of a Thousand
Deceptions, which Patrick says de-
scribes the album concept well.

Plague, Patrick says, “is one of the
most incredible pieces of film I've
ever seen. It's gorgeous. It's about
The Amalgamut.”

In addition to Plague, which will
be included on the disc, the CD will
include secure links to exclusive
downloadable content, including a
16-minute home video with scenes
from the recording studio and the
“Where Do We Go From Here”
videoclip, directed by Patrick and
Alexander Kosta. The clip, which
explores the teenage fad of backyard
wrestling, was submitted to video
outlets in late June.

Filter, whose songs are published
by EMI, will make several TV ap-
pearances during the Locobazooka
tour, including stops at Last Call
With Carson Daly July 7 and Late
Night With Conan O’Brien July 8.

Looking at the album, Lenardo is
proudest of the diversity. “There are
great melodies, great choruses, and
sonic landscapes and pop songs and
metal songs.”

Kostich agrees. “Filter’s a great
artist—good at making records.
Few artists are able to fuse aggres-
sive hard rock with pop sensibili-
ties so successfully.”

MAKING THE LIST: The Shortlist Music
Project, which debuted last year, will
return for its second annual awards
ceremony and concert Oct. 29 at Los
Angeles’ Knitting Factory.

The project—which, like the U.K.’s
Technics Mercury Music Prize, honors
albums solely on their creative
merit—will highlight dozens of proj-
ects as selected by more than 15 “list-
makers.”

This year’s listmakers include Beck,
Mos Def, Sonic Youth’s Kim Gordon,
directors Baz Lurhmann and Spike
Jonze, Metallica’s Lars Ulrich, India.-
Arie, the Strokes’ Albert Hammond
Jr. and Nick Valensi, the Neptunes pro-
duction team, and producer Gustavo
Santaolalla.

(shért-1list)

Each listmaker will nominate five
albums in August. The albums must
have been released in the U.S. between
July 2001 and August this year and
must not have sold more than 500,000
copies at the time of their nomination.
From a long list that includes each
listmaker's five selections, the list-
makers then select their top 10
albums. The top vote-getters become
the Shortlist finalists. The winner is
then selected by the listmakers on the
night of the awards ceremony. The
winner's prize is still being deter-
mined. Last year's winner, Sigur Rés
(for Agaetis Byrjun), received $10,000
and a $10,000 donation to the Sept.
11 relief fund of its choice.

“This award is for the most creative
and accomplished record by an emerg-
ing artist,” says MCA VP of A&R Tom
Sarig, who founded the Shortlist
Music Project with marketing con-
sultant Greg Spotts. “Artists who are
gold and platinum are already being
honored by the Grammys. We're try-
ing to shine a light on new artists.”

This year, the pair sought to widen
the selection panel. Spotts says,
“This time, we had more lead time
and we were able to look at different
genres of music and find some of the
most thoughtful people in each of
the genres.”

Sponsors are still being lined up for
the Shortlist Music Prize, including
music and lifestyle retailers who would
distribute a CD sampler featuring
music from the finalists. Last year’s
major sponsor, Virgin Megastores, is
not involved this year. “They were a
terrific sponsor for us,” Spotts says,
“and we envision working with them
again in the future.”

This year’s awards ceremony will be
taped for possible airing on MTV2. The
cable outlet produced a one-hour spe-

cial highlighting last year’s finalists
that aired seven times.

Sarig and Spotts have expanded
their Shortlist concept to include fic-
tion and are working on a Shortlist
Prize for novels. That ceremony will
take place in 2003.

The pair may look at other media to
expand into as well. Spotts says, “Basi-
cally, our goal is to cross left-of-center
culture over to the mainstream.”

MICHAEL JACKSON II: With the Rev. Al
Sharpton having unglued himself
from Michael Jackson’s side to attend
to a much more pressing and legiti-
mate civil rights violation in Los Ange-
les—where cops were captured on
videotape beating a black teenager—
Jackson's own alleged civil rights bat-
tle has lost a little steam. As many of
you know, Jackson held a rally in New
York July 6 to protest the treatment he
has received by his label, Sony, alleged-
ly because he is black. Jackson told the
crowd that by supporting him in this
crusade, his fans were “fighting for all
black people, dead or alive” (see relat-
ed story, page 52).

But Jackson, who is widely known
for his philanthropic efforts especially
on behalf of children’s causes, has not
made any donations to either the
Rhythm & Blues Foundation—which
provides, among other things, finan-
cial support for black artists in need—
or the Blues Foundation, which is ded-
icated to the education and preservation
of the genre, according to representa-
tives for both organizations. The Blues
Heaven Foundation, which also assists
black artists, did not return calls by
press time.

Additionally, Jackson is not a mem-
ber of the Recording Artists Coalition,
which is working toward contract
reforms for all acts.

Despite Jackson’s displeasure about
his treatment at Sony, he remains in
business with the company through
his and Sony’s joint ownership of
Sony/ATV, Sony’s publishing arm. The
two entities joined forces in 1995 when
Sony was trying to bolster its publish-
ing unit, which consisted of many co-
publishing and administration deals,
by merging with Jackson’s 150,000-
song ATV catalog, which included 250
wholly owned Beatles songs.

In fact, Jackson was very pleased
with the recent Sony/ATV $157 million
purchase of Acuff-Rose Music Pub-
lishing, a source says: “He was very
excited about the deal, and he could
have killed the deal. How can that be
when he’s calling [Sony Music Enter-
tainment chairman] Tommy Mottola
the devil>”

Jackson's manager, Trudy Green,
did not return calls by press time.

10

www.billboard.com

www americanradiohistorv.com

BILLBOARD JULY 27, 2002


www.americanradiohistory.com

Hot 0z Exports The Vines Near Release 0f U. S Debut On Cap:tol

BY ADAM G. KEIM

After scoring high marks in
their native Australia, the Vines
seem on the cusp of a successful
U.S. run with the July 16 release
of the much-anticipated Highly
Evolved (Capitol).

“You have seen Capitol turning
around lately,” notes Rob Gordon,
VP of global marketing for the
label. “[The Vines] are one of the
first big things that show we are
going to have a great summer.”

Most new bands dread being cat-
egorized, but the Vines have no
problem being compared to the
style and dreamy harmonies of the
Beatles. Once you add their twist of
punk and quirkiness, you have the
unique quality that has carried the
Vines up the international charts.

“Get Free,” the first single from
Highly Fvolved, is already getting
substantial radio airplay on main-
stream- and modern-rock stations.
(It’s currently No. 11 on Billboard’s
Modern Rock Tracks chart). The
track is accompanied by a Roman
Copoll-directed video that has been
slotted as “Buzzworthy” on MTV
and MTV2.

The craftsmanship of the 13-track
set, produced by Rob Schnapf (Beck,
Foo Fighters), shines from the alter-
nating hard/easy song variation. One
minute, listeners are invited to bang
their heads with edgy guitar-driven
jams; the next, those same heads are
whimsically swaying.

Though there are some mediocre
moments, and the brevity of the
album leaves the listener hungry
for more—all in all, the material is
solid and pleasing.

Highlights include the raw
edginess of the title track and the
wistful guitar playing and vocals
of “Mary Jane.”

“They’re like a nice painting to
look at,” singer/guitarist Craig
Nicholls says of the band’s songs.
“It’s all very intelligent; it’s not just
aggression. There is some of that,
because that is reality. But overall,
it’s really melodic and tasteful.”

Garnering some highly desired
upcoming spots on several late-
night talk shows is only one ele-
ment of the marketing plan for
Highly Evolved. Having wrapped
a club tour, the Vines seem to be
working their way up by landing
gigs with skate parks and venues
that cater to their current demo-
graphic, 14- to 24-year-old males.

“What we look at is the overall
imaging of the act, and a lot of this
marketing is building the fan base
from the touring,” Gordon claims.

Nicholls and bassist Patrick
Matthews grew up listening to
music and playing other people’s
songs together.

“We started writing songs and
did a lot of demoing,” Nicholls
says. “We liked the songwriting,
and we wanted to play in a band
that was fun.”

They eventually added drummer

Hamish Rosser and Nicholl’s child-
hood friend, Ryan Griffiths, on
guitar to form the current four-
some. The name of the band comes
from an obscure '60s Australian
group called the Vynes, of which
Nicholls’ father was a member.
Having supported Radiohead ear-
lier this year, the band is now head-
lining a North American jaunt. It
began earlier this month with a gig
at the Rock and Roll Hall of Fame in

THEVINES

Cleveland, which was taped by MTV.

After North America, the band
will head to the U.K., where Gor-
don says the Vines have already
had strong press from previous
performances there. They will
return to the U.S. in late August
to play larger venues.

Nicholls notes, “We can make
some more albums and get to play
the songs live, getting better and
better. We truly can progress in

recordmg, songwriting, and per
forming.”

Gordon closes, “There’s no
schtick. They’re a real rock band
that writes great songs. It's excit
ing for us to be working with a
band like this.”

The Vines are managed by the
Los Angeles and Australia-based
Winterman & Goldstein. They are
booked by Rick Roskin at Creative
Artists Agency, also in L.A.
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Rounder’s Thompson Returns After 17 Years

BY JIM BESSMAN
NEW YORK—There’s more than
just a little irony in the title of
Linda Thompson’s new album,
Fashionably Late: The CD, which
Rounder issues July 30, is her first
album of new material since One
Clear Moment came out in 1985.
Since that time, Thompson has
suffered from hysterical dysphonia,
a psychological disorder that pre-

vented her from producing speech.

“I suppose it’s still a factor—a
bit like stage fright,” she says, not-
ing that reactions to her perform-
ances in Pere Ubu frontman David
Thomas’s musical Mirror Man in
England and on the production's
1999 soundtrack album have been
“incredibly supportive.” “Whatev-
er foibles I have now,” she adds,
“I work them into the show.”
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Booked by High Road Touring
and managed by Jake Guralnick,
Thompson is looking ahead to
September for her first U.S. tour
dates since she joined her ex-hus-
band, Richard Thompson, in sup-
port of their 1982 masterpiece,
Shoot Out the Lights.

Fashionably Late, she notes,
“harks back to the earlier things [
did with Richard, back to where my

heart is in music: pretty firmly

| lodged in acoustic stuff, story

telling, and good, old-fashioned
melodies and lyrics.”

Thompson, a Hatfish Music
(ASCAP) writer, redirected her
energies back to music following
her mother’s death three years ago.

“I started writing a bit and
decided to put some tracks down,”
continues Thompson, whose ini-
tial demos for the disc were cov-
ers. “But me and [son Teddy
Thompson] started writing a few
things together, and it escalated
from there.”

Most of the material on the Ed-
ward Haber-produced Fashionably
Late was co-written by Linda and
Teddy, who also performs on the
album, as does Linda’s daughter,
Kamila. Other notable guests
include Van Dyke Parks, Rufus
Wainwright, fellow Brit-folk alum-
ni Martin and Eliza Carthy, and
even Richard Thompson, who
pitches in on guitar and vocals on
lead track “Dear Mary.”

“I’'m the only Thompson {cur-
rently] with a recording contract,”
she gloats, and Rounder is clearly
just as proud.

“There’s tremendous out-of-
the-box support at retail and an
overwhelming commitment be-
tween press and NPR,” says GM
Paul Foley, who has focused on
“Dear Mary,” “All I See,” and
“Evona Darling” for radio play.
“Our goal is maximum visibility in
the first 60 days.

“It’s a great story,” Foley adds.
“Seventeen years since her last
album, the fact that she lost her
voice and was able to overcome it
and not only record but tour again,
and having her kids and ex-hus-
band on the album—it’s a pretty
special event and probably the
most anticipated record we’ve had
in quite a long time.”

AN AMERICAN GIRL: It’s been a long
time since we’ve heard a female
rocker with real grit and convic-
tion. On her eponymous EP, Lor-
raine Lewis shoots out with gusto
the kind of strong material associ-
ated with early Melissa Etheridge.
Quite simply, you have no choice
but to sit up and take notice.

“If there’s a common thread that
runs through my music, it’s being a
woman who has learned about her
own empowerment and wants to
share it,” she says. “Writing and
singing songs that tell it like it is
from a woman’s perspective are ul-
timately what my music is all about.”

Indeed. Her EP is stacked with
eight songs that are designed to
give the listener a bird’s-eye view
into her life. And there are few
punches held. She whips through
tracks like “American Girl,” “Hel-
luva Woman,” and “Desire” with a
ferocity and brutal honesty that is,
at times, breathtaking. The only
thing better than consuming these
songs on disc is witnessing them in
person, where Lewis is bound to
excel. Be sure to check her out as
she embarks on a club tour to pro-
mote the CD.

For additional details, visit lor-
rainecafe.com.

BETTER DAYS FOR LIJOI: We've been
following the progress that Boston-
to-New York transplant Ernie Lijoi
has been making for several years
now. It's been fun to watch him
evolve from a promising tunesmith
with a minor need for stylistic
focusing into an assured artist with
unwavering creative vision. With
his new CD, Better Days, he proves
just how much he’s grown in the
past couple of years.

After previously wavering be-
tween mainstream pop and cabaret,
Lijoi has fine-tuned his sound so
that the two have merged into a
lush, more jazz-leaning pop sound.
Better Days has a warm, consistent
feel that allows the listener to spend

less time wondering which side of
the fence the artist is on and more
time consuming his smarter-than-
average lyrics and wonderfully
complex melodies. He’s particular-
ly strong on “Every Time You Say
You Love Me” and “The Sweet Side
of Goodbye,” both of which have
lovely, piano-driven arrangements
that seem tailor-made for either AC
radio or for being covered by a diva
in need of a hit.

That said, though, the real gem
of this set is “The Right Kind of
Home,” an intimate acoustic love
song that shows Lijoi at his most
vocally restrained and ultimately
most emotionally effective. This is
the song that transforms the
artist into a bona fide star. All he
needs are a few champions at
radio—and a major-label A&R
exec with some vision.

For more information, check out
the artist’s Web site (lijoi.com).

ON THEIR OWN AGAIN: Here's a les-
son for unsigned bands aching for
that golden major-label deal—
sometimes, it just doesn’t work out.

The Badlees went from doing it
themselves to recording for Poly-
Gram. It should’ve been a high-
point for the band. But it wasn’t.
They got crushed in the now-
legendary merger. From there, they
moved to Ark-21. Although the
band doesn’t go into details of the
situation, again, it didn’t work out
as envisioned.

After taking a break from work-
ing together as a band, the mem-
bers of the Badlees have reconnect-
ed for the appropriately titled
Renew. 1t shows the Pennsylvania-
based band in fine, fine form.
There’s a relaxed tone that pervades
the material, which hangs along
the jangly twang-rock that has
become the band’s signature for six
albums. Bret Alexander, the band’s
lead guitarist and primary song-
writer, has matured into a fine story
teller with a keen ear for infectious
pop hooks. Singer Pete Palladino
breathes depth and personality into
Alexander’s songs, while bandmates
Paul Smith (bass), Jeff Fal-
tenberger (guitar), and Ron
Simasek (drums) prove to be as
tight an instrumental unit as ever.

There’s plenty here for mainstream
rock and triple-A programmers to
chew on, starting with the hard-driv-
ing title cut and the smooth, easy-
paced “Four Leaf Clover.”

For more information on this
notable project, contact Chris
Fetchko at 917-854-7504. Also,
investigate the band’s Web site,
badlees.com.
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BY POPULAR DEMAND: The diffi-
culties faced by independent dis-
tributors of classical recordings
have been a major topic of discus-
sion for the past year or so. A
shrinking market share for classi-
cal music in general and dwin-
dling shelf space at retail have
caused many of the major indies
to trim rosters and tighten belts.
The financial problems that
rocked retailer Tower, a single
account responsible for a sizeable
portion of each distributor’s sales,
have had a profound impact on
everyone’s bottom line.

It might not seem like the most
opportune moment to establish a
new independent distribution
company, but that’s exactly what

Troy, N.Y.-based label Dorian has
done. This month, the label part-
ed ways with longtime exclusive
distributor Allegro and announced
the formation of On-Demand
Media Services (ODMS), a new
marketing and distribution com-
pany that will share headquarters
and facilities with the highly re-
garded label. (At the same time,
the company announced new in-
ternational distribution agree-
ments with SRI in Canada and
Metronome in the U.K.)

“We have an incredible oppor-
tunity at this point in time to take
our business to the next step,”
says Craig D. Dory, who co-
founded Dorian with Brian M.
Levine in 1988. “If you want to
look at it from a business model-
ing point of view, we've always
looked for opportunities to do a
better job: How are we going to
sell more of each release that we
put out? How are we going to do a
better job of representing our
artists? How are we going to do a
better job of working with [retail-
ers], so that they can sell their
product? And the answers to those
questions kept coming back: Do it
ourselves.”

As Dory watched the consolida-
tion at major labels in recent
years—with the increasing empha-
sis on crossover profits and the de-
creasing number of core classical

by Steve Smith

releases that resulted—he decided
that the time was ripe to take
action. “The majors have been
dropping numerous artists and
cutting back substantially on the
number of new classical releases,”
he explains. “We don’t feel that the
consumery for classical music has
all of a sudden evaporated just
because the majors have changed
their business plans. There are
customers out there that four or
five years ago were getting lots of
great new recordings every month
and aren’t now; we want to step in
and fill some of that hole.” In addi-
tion, with ODMS, Dory hopes to
increase efficiency and results in
regional and national marketing,
promotion, and tour support for
Dorian artists.

The distribution operation will
be run by Jack DeSalvo, newly
appointed COO of ODMS and VP
of marketing and sales for the
Dorian Group. A veteran of Alle-
gro, BMG, and Andante, DeSalvo
has begun to establish ODMS as a
vendor to major retail accounts,
including Tower, Borders Books &
Music, amazon.com, and CDnow.
In addition, he has begun to invite
other independent labels into the
fold. “We never planned for self-
distribution alone,” DeSalvo says,
“and partnering with other labels
gives us more clout at retail. What
we’re looking for is a small group
of strong labels with high pro-
duction values.”

To attract desirable partners,
DeSalvo might well place a per-
sonal ad that reads: “Elegant,
eclectic, independent-minded
label seeks same.” With more than
360 releases to its credit, Dorian
has become a leader among clas-
sical indies for both its unique,
distinctive musical offerings and
the exceptional sound quality,
packaging, and presentation of its
releases. Highlights in coming
months include a new recording
of Mozart’s Requiern by Bernard
Labadie and Les Violons du Roy
(from an emotionally charged
concert only days after the tragedy
of last Sept. 11) and Nightmare in
Venice, the sophomore release by
the hard-working British Baroque
consort Red Priest. Dorian plans
to continue issuing Super Audio
CD versions of both new releases
and back catalog and will roll out
a new midline series in Septem-
ber. In addition to distribution,
Dory notes that ODMS will make
Dorian’s well-tooled back-office
services available to its label part-
ners, from financial reporting to
P&D agreements. Interested la-
bels are invited to contact ODMS
c¢/o Dorian, 8 Brunswick Road,
Troy, N.Y. 12180-3795 or via
info@odms-usa.com.

Darius Rucker Goes Home On Hldden Beach

Songs Of Hootie Frontman’s Childhood Influence His Solo Debut, ‘Back To Then’

BY MELINDA NEWMAN

The songs that framed Darius
Rucker’s childhood in South Carolina
are indelibly etched in his brain. It was
the memory of those tunes that Ruck-
er—best-known as frontman of pop/
rock quartet Hootie & the Blowfish—
drew upon as he was making his first
solo album, Back to Then (Hidden
Beach, July 30).

“This record has been in me. I grew
up listening to all this R&B stuff and
wanting to be Al Green. This record is
something I always wanted to do.”

But Rucker had to wait until the
time was right. Challenge one was
delaying the project until Hootie
decided to take a break. Challenge
two was that his (and Hootie's) label,
Atlantic, didn’t like the direction
Rucker was taking. “They said, ‘We’re
giving it back to you," ” Rucker says.
“They didn’t hear a ‘Let Her Cry,’
[but] if I was going to do another ‘Let
Her Cry,’ I'd just have done another
Hootie record.”

Enter Hidden Beach, which became
interested after label artist Jill Scott
raved about working with Rucker on
“Sometimes I Wonder,” a Stevie-Won-
der-ish duet on the album. The Santa
Monica, Calif.-based company took
the finished record, did some tune-ups

and additions, and slapped a release
date on it—but not before signing
Rucker to a multi-album deal. “I was
real proud to see this guy walk
through some of the color barriers in
the business as head of Hootie & the

Blowfish,” Hidden Beach founder
Steve McKeever says. “But like so
many people, I didn't give Darius’
voice the attention it deserved because
he got popular so fast.”

As Hidden Beach (with Epic as a
marketing partner), got ready to take
first single—the horn-rimmed,
midtempo, soulful “Wild One”—to
urban AC radio in June, there was

trepidation that Rucker might not be
accepted by the black community.
“There’s no such thing as ‘too R&B’
for the pop world, but the real worry
is trying to get urban radio,” admits
Rucker, who is managed by Jeff Smith
at Haskell Entertainment.

One of the first stations on the track
was KJLH Los Angeles. “We had him
on our show and the listeners loved
him, they went crazy for the single,”
PD Cliff Winston says. “We just love
his style. It’s fresh, it’s unique, it’s real
progressive neo-soul.”

The single—which, like many on the
album, was produced by the A Touch of
Jazz production collective—will ulti-
mately be worked to AC and Hot AC as
well, where Rucker has a fan base from
Hootie. Rucker co-wrote eight of the
album’s 13 tracks. His songs are pub-
lished by EMI Music Publishing.

Rucker, who will play solo gigs
until November, says reuniting with
his Blowfish bandmates earlier this
year to work on the band’s 2003
Atlantic release could have been an
anxiety-inducing exercise, but to his
surprise, it wasn't. “I really worried,
after being in total control, about
going back to a four-man democra-
cy, but as soon as we got back togeth-
er, it was easy.”
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STILL GROWING: Every six months
the Christian Music Trade Assn.
(CMTA) takes a look at how gospel/
contemporary Christian music is sell-
ing, according to the latest Nielsen
SoundScan stats. Once again, there’s
good news, as sales rose 18% during
the first half of 2002, marking six
straight quarters of growth.

At a time when sales of music
product overall are down, gospel/con-
temporary Christian music continues
to enjoy a growing audience. Accord-
ing to Nielsen SoundScan, contem-
porary Christian and gospel music
album units sold from Jan. 1 to June
30 were more than 23.4 million com-
pared with slightly more than 19.8
million for the same period in 2001.
CMTA and Gospel Music Assn. (GMA)
president Frank Breeden observes
that the increase in sales is spread
among a variety of different styles
under the Christian music umbrella
and reflects brisk sales for both new
and established acts.

According to the CMTA, general-
market retailers have increased their
sales of Christian and gospel music,
accounting for 55% of the total sales,
while Christian retailers sold 44% of
the genre’s albums year to date. Al-
though Christian retailers sold a lower
percentage than mainstream, sales are
up 8% over this time last year.

BOWLES’ NEW MOVES: Since depart-
ing his post as senior director of mar-
keting for the GMA/CMTA, Rick Bowl-
es has been a busy man. After more
than four years with the associations,
Bowles exited to launch his own com-
pany, then opted instead to take a full-
time role working with Toonacious
Family Entertainment. What prompt-
ed all this change?

“I [left] GMA because I felt it was
time to explore some different oppor-
tunities that would allow me to
‘spread my wings,’ so to speak, and get
involved in new marketing endeav-
ors,” Bowles says. “There were many
things about the specific responsibil-
ities at GMA/CMTA that I really en-
joyed, but while working with Chris-
tian SoundScan and [Broadcast Data
Systems] on the CMTA side of things,
I wanted the opportunity to use my
knowledge/experience to market and
sell some actual musicivideo product.
As you dig deep into SoundScan, as I
have, you start to wonder: ‘What if 1
had the opportunity to use Sound-
Scan information to help drive sales?’
Too many times SoundScan is used
more for a gauge on the results vs. a
tool to grow sales.”

Bowles says initially he was just

!:%.:
Deborah Evans Price

going to start his own company, but
talking to the folks at Toonacious
changed his plans. “About a year ago,
two of the partners called me up out
of the blue from their offices in Bur-
bank, Calif., and asked if they could ask
me some questions about the Christ-
ian music industry, including Sound-
Scan,” he recalls. “They were in the
beginning stages of looking for distri-
bution opportunities, and I gave them
some information that they were look-
ing for. They explained their company
to me as well.”

BOWLES

Toonacious was founded by three
partners: Tony Bancroft, Ben Cham-
bers, and Bo Ferger. Bowles found
“their ‘mission” and product very
intriguing,” and they stayed in con-
tact. “Later on we all realized that
there might be an opportunity for us
to all work together in some capaci-
ty,” he says. “The initial discussion was
for me to consult in sales and mar-
keting. When I made the decision to
leave GMA/CMTA it was mainly to
start my own consulting company—
including consulting for Toonacious
and doing some consulting for CMTA
as well—but as things progressed,
Toonacious asked me to join them full
time. I have decided to do that. I will
also fulfill my short-term consulting
commitment to CMTA.”

Bowles is looking forward to his
new relationship with Toonacious. An
animation company geared toward
developing faith-based, uplifting prod-
ucts for children, plans call for Toona-
cious to introduce a new series to the
children’s market next spring, Lenny
& Sid. Sid is a mouse and Lenny is a
shy rabbit.

Bowles will remain based in Nash-
ville, where he will serve as Toonacious
VP of sales and marketing. “I will be
hiring and directing the appropriate
people and firms to provide the best
possible team to launch the first sever-
al Lenny & Sid video products,” he
says. “I will also work close with the dis-
tribution company Word/WEA.”

InThe News

® NewSong’s multi-format hit “The
Christmas Shoes” is being made
into a CBS-TV movie of the week.
Slated to air this holiday season, the
movie will star Rob Lowe (The West
Wing) and Kimberly Williams
(Father of the Bride). The Christ-
mas Shoes will be based on Donna
VanLiere’s novella of the same title,
published by St. Martin’s Press last
October, which was inspired by the
song. Produced by Craig Anderson
and Beth Grossbard Productions,
the project is currently filming in
Nova Scotia. Members of NewSong
make cameo appearances, and the
title song will be featured. St. Mar-
tin's Press and Reunion Records
both plan aggressive relaunches
this fall of “The Christmas Shoes”
book and album, respectively.

 Sparrow’s teen pop group Jump5
has rerecorded and shot a video for
the Disney hit “Beauty & the
Beast.” The group’s rendition of the
Academy Award-winning song will
be featured on the upcoming DVD
and VHS release of Beauty & the
Beast: Special Edition from Buena
Vista Home Entertainment. The
video was directed by Brandon
Dickerson and features special
appearances by film characters
Clogsworth and Lumiere. Jump5b
—comprising Chris Fedun, Bran-
don Hargest, Brittany Hargest,
Libby Hodges, and Lesley Moore—
is preparing for the release of its
sophomore album, All the Time in
the World, due Aug. 13. The first
single, “All I Can Do,” is airing on
Radio Disney and is being includ-
ed on a compilation CD being given
away with 3 million McDonald’s
Mighty Kids Meals this summer.

¢ Mobile, Ala.-based Integrity Inc.
has changed its name to Integrity
Media Inc., to better-reflect the
company’s growth in music/book
publishing. The music subsidiary
will remain Integrity Music Inc.,
which includes the Integrity
Music, Vertical Music, Hosanna
Music, Integrity Gospel, Integrity
Just-for-Kids, INO, and M2.0 labels.
Integrity also announced that the
company’s acquisition of M2 Com-
munications, which includes INO
and M2.0, (Billboard, June 1) has
been completed. As previously re-
ported, M2 Communications will
continue to operate with its cur-
rent staff under the leadership of
founder and president Jeff Moseley.

* Amber Franks joins Michael and
Kim Lord in the Daywind Music
Group trio LordSong. The Warn-
er Robbins, Ga., native fills the
soprano position that was vacated
when Kelli Shaw left the group.
Franks had been filling in since
Shaw’s departure.

s ] )

pint.
NEW LEASE ON LIFE: Second Chance,
the July 30 release from Karen Clark-
Sheard, marks a milestone in the
singer’s nearly three-decade-long
career. But the title has little to do with
the fact that—following in the foot-
steps of Yolanda Adams—the youngest
of gospel's famed Clark Sisters signed
with high-powered Elektra Entertain-
ment in an effort to secure enough
backing to broaden her commercial
base. Nor does it have anything to do
with the fact that after shedding a great
deal of weight, she’s got a whole new
image. But it does have everything to
do with the fact that after being given
a 2% chance by doctors to survive a
coma that wracked her body just last
year, she is alive and well with not only
anew album but also a powerful testi-
mony and a bona fide second chance.

CLARK-SHEARD

Heretofore, the rollout of a new re-
lease was a somewhat perfunctory
chore for Clark-Sheard, who recorded
more than a dozen albums with her
siblings before going solo with 1997’s
Finally Karen, which sold 300,000
units and earned the signature sopra-
no—known for highly stylized, multi-
textured runs—a Grammy Award
nomination and four Stellar Awards.

But with this new round of promo-
tional dates and press interviews,
Clark-Sheard is exuberant, seeking
every opportunity to share her power-
ful testimony. “In the midst of all of
these promotions,” she says, “I don't
think it would be a great conversation
without my speaking of the awesome
miracle that happened in my life.”

It started with routine hernia re-
pair—a conventional surgery requir-
ing a three-day hospital stay. But on
the third day, a near-fatal blood clot
cast Clark-Sheard into a coma with lit-
tle chance of recovery.

“In the song [“Second Chance”}, 1
say, ‘When doctors had given me a
2% chance, God stepped in and gave
me a second chance to continue his
ministry.” Then as soon as I came out
of the hospital and got well, the

by Lisa l';;IIins

record company was like, ‘Are you
OK now? We're ready to go.””

The change in Clark-Sheard is not
only spiritual but also physical. “I was
on a feeding tube for about two weeks,
and I've lost so much weight that peo-
ple aren’t recognizing me,” Clark-
Sheard says. “It's so wonderful to look
at my pictures. and they're taking all
of me and not half of me.”

All of which fits very nicely into
Elektra’s plan to market her to a broad-
er urban base. In the meantime, Clark-
Sheard is concentrating on promoting
the release with a grueling schedule of
personal appearances, print and radio
interviews, and concert performances.

“This time around, it’s about my tes-
timony,” she says. “Right now, my
mind is totally focused on knowing
that I have my life, health, and
strength and letting people know that
God is still a miracle worker.”

BRANCHING OUT: With the May 21 re-
lease of Because You Are Worthy, Dr.
Rudolph W. McKissick Jr. of Jack-
sonville, Fla.’s 6,500-strong Bethel
Baptist Institutional Church becomes
the latest high-profile mega-church
pastor to get in on the gospel record-
ing scene. The worship-and-praise
entry featuring the church’s 200-voice
Word and Worship Mass Choir was re-
leased on Allen & Allen Music Group
(AAMG), the label launched last year
by gospel’s award-winning inspira-
tional jazz duo, Allen & Allen. And
these two gifted jazz musicians are just
as committed to growing their label as
they have been to developing their mu-
sic. Aside from McKissick, AAMG has
signed the Rev. Arthur T. Jones, come-
dian Rod Z, and new group 7th Ele-
ment, whose debut release, Volume
One, has many comparing the Orlan-
do, Fla.-based sextet to Take 6.

BRIEFLY: Central South Gospel kicks
off its inaugural Gospel Retail Confer-
ence Sept. 29 in Nashville. The two-day
event—expected to draw upward of
250 retailers—will offer artist show-
cases, vendor booths, and seminars . . .
Promoters are lining up for a chance at
dates on Al Wash'’s United as One tour,
featuring Kirk Franklin, Yolanda
Adams, and Donnie McClurkin. The
tour, which presently stands at more
than 60 cities and counting, is slated
to start Sept. 27 in Toronto . . . John P.
Kee has written a book based on his
Grammy-nominated CD, Not Guilty.
Kee says he spent a year writing Not
Guilty! The Script. Though it is fiction,
he acknowledges that the book close-
ly parallels real events that have taken
place in his life.
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» GRAHAM NASH

Songs for Survivors

PRODUCERS: Graham Nash, Russ Kunkel,
Nathaniel Kunkel

Artemis 6996751130

Graham Nash’s fourth solo album and
first in a decade reveals the songwrit-
ing ability and musical insight that
earned Crosby, Stills, and Nash leg-
endary status. Nash comes full circle
on Songs for Survivors, which relates
back to his 1971 solo debut, Songs for
Beginners. Survivors is steeped in uni-
versal tales, from loss (“Lost Another
One”) to overcoming personal strug-
gles (“Blizzard of Lies”), with the sup-
port of soft guitar rhythms, banjo, dark
keyboard notes, and drums that pro-
vide varied tempos. Love, pain, and
evolution coalesce on “The Chelsea
Hotel,” wherein Nash sings, “We've
been here before/Searching for truth
with perpetual youth that will be gone/
In the blink of an eye passing us by.”
Overall, Survivors provides a relaxing
folk sound combined with lyrical depth
and perception.—DP

% ROBERT PLANT

Dreamland

PRODUCERS: Robert Plant, Phill Brown
Universal Records 314-586-962

Rare among '70s hard-rockers, Led
Zeppelin icon Robert Plant has led an
exemplary solo career, with his previ-
ous six albums all marked by broad
musical sympathies, exquisite taste,
and a yen for experiment. Rather than
rest on these laurels, or his well-
received two-album reunion with
Jimmy Page, Plant has convened a
great-sounding new band for an in-
spired set of covers, spiced with a pair
of swampy originals. Favoring obscure
blues and late-'60s/early-'70s folk-rock,
the singer fully reanimates Jesse Colin
Young’s “Darkness Darkness,” Bob
Dylan’s “One More Cup of Coffee,” and
Moby Grape’s “Skip's Song.” Plant and
company conflate several blues stan-
dards for “Win My Train Fare Home,”
and they locate the scary murder-bal-
lad essence of “Hey Joe.” And rather

RED HOT CHILI PEPPERS

By the Way

PRODUCER: Rick Rubin

Warner Bros. 48140

Do the words “Red Hot Chili Pep-
pers” and “beautiful” belong in the
same sentence? Yes, particularly
when discussing the quartet’s new
album, the Rick Rubin-produced By
the Way. Close observers of the
Grammy Award-winning band have
witnessed a transition from funk-
metal (1984’s eponymous debut) and
manic metal (1989’s Mother’s Milk)
to alt-leaning acoustics (1991’s
Blood Sugar Sex Magik, also pro-
duced by Rubin) and pop flirtations
(1999's Californication). The casual-
ly titled By the Way finds singer
Anthony Kiedis, guitarist John Frus-
ciante, drummer Chad Smith, and
bassist Flea further delving into all
things pop, from warm Beach Boys-
inflected harmonies (“The Zephyr
Song”) and Burt Bacharach-styled
melodies (“Universally Speaking”) to
cool Gary Numan-hued atmospher-
ics (“Warm Tape”) and Bow Wow
Wow-spackled drumming (“Throw
Away Your Television”). By the way,
this is one beautiful record. —MP

s P OTL I

MARY MARY

Incredible

PRODUCERS: various

Columbia CK 85690

The sister act of Erica and Tina picks

. up where it left off with 2000’s critical-
ly acclaimed Thankful. Less personal
in its themes and more every man,
woman, and child, Incredible finds the
singing and songwriting siblings in a
happier and blessed place following
the award-winning success of the first
album and new marriages for both.
Things get off to a dance-in-the-aisles
start with the hip-hopped title track
that, like lead single “In the Morning”

e g el (9N g

(reminiscent of first hit “Shackles”),

can double as daily affirmations for

‘ churchgoers and non-churchgoers
alike. The pair's sweet yet powerful

- vocals shine on the self-esteem-
themed “Little Girl” and a beautifully

| soothing remake of Stevie Wonder’s
“You Will Know,” as well as the Walter

| Hawkins-sampling “Thank You.”

Throughout, Erica and Tina prove

they're the real deal, making their own

permanent imprint in contemporary

gospel’s ranks —GM

MORCHEEBA

Charango

PRODUCERS: Paul Godfrey, Skye,
Ross Godfrey

Reprise 48347

Charango, the fourth album borne
out of the collective Morcheeba con-
sciousness (brothers/musicians Paul
and Ross Godfrey and singer
supreme Skye), overflows with a
confidence not always present on
past sets, particularly 2000's Frag-
ments of Freedom. Here, Morcheeba
has concocted a delicious brew of
lively tropicalia, rock, blues, folk,
hip-hop, soul, and electronic. It's the
type of sweet, reflective musical
journey—journey being the opera-
tive word—that can be very much
appreciated poolside or on the beach.
That said, a romantic undercurrent
(rich in orchestral maneuvers) rip-
ples throughout, also making it a
perfect bedside companion. Witness
“Slow Down” and “Undress Me Now.”
A track like “Sao Paulo” is home to
sweltering rhythms and all-too-real
lyrics, while “Women Lose Weight”
and “Get Along” are home to, respec-
tively, Slick Rick and the Outsidaz’s
Pace Won. A class act.—MP

than mirror the original neo-medieval
cast of Tim Buckley's haunting “Song
to the Siren” (or copy the more
baroque This Mortal Coil version),
Plant files the tune down to a spare,
rustic plane. The dynamic range of
Plant’s vocals may have narrowed, but
his emotional range has only widened,
with his singing intimate and detailed
throughout. Dreamiand is an object

lesson in maturing with grace, guts,
and gray matter intact.—BB

% VEX RED

Start With a Strong and Persistent Desire
PRODUCER: Ross Robinson

| Am/Virgin 11798

This U.K.-based quintet has recorded
one of the most promising debut rock
albums in recent memory. Taking

inspiration from such acts as Tool and
the Smashing Pumpkins, this 11-track
project is a coursing blend of key-
board/drum-heavy riffs and emotional
lyrics that ring true because of their
intense rawness. Lead singer Terry
Abott brings listeners into his world of
fixations on such tracks as “Dermo,”
“Itch,” and “The Closest,” which is
about his fiancée asking him to choose

between her and his band. “Can’t
Smile,” an epic-sounding song dis-
cussing a highly messy relationship,
alternates between fast and slow verses
to great effect. The painful aftermath of
abortion floods through the album’s
hard title track, while “Bully Me” simi-
larly expresses angst but with a slow-
building melody.—JK

BUTCH WALKER

Left of Self-Centered

PRODUCER: Butch Walker

Arista 07822-14743

After some bad experiences with a few
major labels and his own band, the
Marvelous 3, Butch Walker decided to
go solo with Left of Self-Centered,
which he wrote and produced. Overall,
the album is a cross-breed of metal
and rock that pumps energy into the
ears and melodic verses into the mind.
The songs are an amalgam of Walker’s
life experiences, from falling in love
with a sales clerk (“Alicia Amnesia™) to
living in conformist neighborhoods
(“Suburbia”) and losing a friend to dis-
ease (“If [Jeannie's Song]”). On “If,” he
sings, “And if I could be the chains/I'd
fall from you/And let you fly like an
angel/And if I could be the pain/I'd run
away from you/So far away.” Left of
Self-Centered showcases an individual
who isn't afraid to follow his own path.
Some songs are sarcastic and witty,
accented by fast-moving guitar and
drum beats, while others provide soft-
er vocal tonality and milder beats
while maintaining quick tempos.
Underneath all the humor and head-
banging, Walker shows lyrical preci-
sion and sensitivity.—DP

VARIOUS ARTISTS

The Queen’s Golden Jubilee 2002:
Party at the Palace

PRODUCER: Giles Martin

Virgin 12833

This keepsake CD recording of the
much-touted concert to celebrate
the 50th anniversary of Her Majesty
Queen Elizabeth I1's ascension to
the throne should be an essential
collectible. And it is quite good in
places. But there’s also something
innately dated about the entire col-
lection. Dominated with perform-
ances by the remaining members of
Queen, Cliff Richard, Phil Collins,
and Bryan Adams, the set sounds a bit

(Continued on page 16)

FANIA ALL-STARS

Qué Pasa?—The Best of Fania All-Stars
COMPILATION PRODUCER: Jerry Rappaport
ORIGINAL PRODUCERS: various
Columbia/Legacy CK 85871

XAVIER CUGAT

The Original Latin Dance King
COMPILATION PRODUCER: Jerry Rappaport
ORIGINAL PRODUCER: Xavier Cugat
Columbia/Legacy CK 85341

VARIOUS ARTISTS

Ritmo de la Noche/Rhythm of the
Night—The Very Best of Latin Jazz
COMPILATION PRODUCER: Jerry Rappaport
ORIGINAL PRODUCERS: various
Columbia/Legacy CK 63408

vV I

MACHITO & HIS AFRO-CUBAN
ORCHESTRA

Mambo Mucho Mambo—The Complete
Columbia Masters

COMPILATION PRODUCER: Jerry Rappaport
ORIGINAL PRODUCER: Machito
Columbia/Legacy CK 62097

Columbia/Legacy’s four albums cele-
brating pivotal artists in the history
of Latin music in this country are,
simply put, a real treasure. Not only
because of the guality of the music
included in these collections but
also because the discs serve as a
reminder that Latin music is not
simply today’s fad—it’s the result of
decades of phenomenal musical

T AL
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groundwork that has too often been
forgotten in the current flurry of
interest. The power of the original

S §$ U E S

big Latin dance band of the "40s and
'50s is captured here in the work of
Xavier Cugat, whose music has often
been overlooked in favor of his leg-
endary look (remember the mara-
cas?) and wife No. 3 (Charo). Featur-
ing a slew of his vocalists, including
the legendary Migelido Valdés and
Tito Rodriguez, Cugat’s 26-track col-
lection of mambos and other dance
tracks kicks off with the original ver-
sion of “Babali.” More big band, of a
different sort, comes courtesy of
Machito’s more Afro-Cuban and
jazz-oriented sound, the product of
his work with Mario Bauza, also fea-
tured in this compilation. While it
would be unfair to rate any of these

discs above the other, the 13-track
Fania All-Stars is particularly com-
pelling, gathering, as it does, some
of the most extraordinary salsa
recordings ever achieved, from the
big band/Latin jazz/Motown blend in
such tracks as “Picadillo” and
“Foofer Soofer” to the use of bilin-
gual lyrics and such classics as “Juan
Pachanga” (with a young Ruben
Blades on vocals). The sign-off is
Ritmo de la Noche/Rhythm of the
Night, featuring Mongo Santa-
maria’s historic recording of “Water-
melon Man” and Antonio Carlos
Jobim's “Stone Flower.” All essential
discs for those remotely serious
about Latin music.—LC
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too nostalgic and too far away from
current relevance to be as electric as
it seems intended to be. A few young
turks snuck into the show, but one-
time Baby Spice Emma Bunton,
Atomic Kitten, and the Corrs merely
leave the listeners noting how quickly
they whither alongside such veterans.
There are flashes of true excite-

_ ment—most notably Ozzy Osbourne
& Tony lommi’s riotous “Paranoid,”
Elton John’s heartfelt “I Want Love,”
and Annie Lennox’s “Why,” though
her performance also leaves the lis-
tener wondering if we're ever going to
hear her belt a new tune again. Maybe
next time. —LF

DANCE/ELECTRONIC

T.H.E.M. (THEE HUMAN EGO MANIACS)
Sin, Win & Grin

PRODUCERS: Arthur Barrow, Justin Nylander
Electrovenus 0269

With the nii-electro movement making
big strides (see story, page 1), along
comes the full-length debut from West
Coast-based duo T.H.E.M., an acronym
for Thee Human Ego Maniacs, other-
wise known as singers/songwriters
Christiana Eastman and Justin Nylan-
der. Heavily influenced by the sounds of
"80s pop—specifically Bananarama,
Dead or Alive, Stacy Q., and Human
League—T.H.E.M. is the type of act that
most likely had much fun in the studio.
Bubbly tracks like “Voices” {the set’s
first single), “Wicked,” “Live for Today,”
and a just-left-of-center cover of the
top-10, mid-"80s Animotion hit “Obses-
sion” make for a windswept, carefree
ride. Conversely, such songs as “Play to
Win” and the Berlin-spackled “The
Lonely One” sound like works-in-
progress. And that’s rather surprising,
given that Nylander co-produced the set
with Arthur Barrow, who worked with
revered producer Giorgio Moroder dur-
ing his "80s post-disco/new-wave period
(the Motels, Billy Idol). Still, Sirz, Win &
Grin makes for one promising introduc-
tion. Contact 310-486-5607.—MP

COUNTRY

THE WAYBACKS

Burger After Church

PRODUCERS: Bruce Kaphan, the Waybacks
Fiddling Cricket Music 002

The Waybacks are a West Coast
acoustic quintent that blends ample
humor and freewheelin’ spirit with
fine musical chops and keen melodic

instincts on this primarily instrumen-
tal project. Spritely mandolins and
ominous baselines kick things off on
the shuffling acoustic instrumental
“Turkish Stalemate,” then “Down
From Iona,” powered by lightning-
fingered guitar work, comes off like a
cross between Pure Prairie League
and Flatt & Scruggs. “Brundlefly” and
the trippy “Temporary Cheese” are
more atmospheric, jazzy works, while
the fiddle-laced “Bright Place” and
bluesy “Police Dog Blues” are more
light-hearted, rural honk in style.
Elsewhere, an effective take on Floyd
Cramer’s “Last Date” comes off like
backwoods lounge, and more steady
bass and deft mandolin give “Gulsh-
ion Island” a big, anthemic feel. These
guys can play like bandits. Contact
415-820-7328.—RW

GREY DE LISLE

Home Wrecker

PRODUCER: Marvin Etzioni

Hummin’bird Records 91452

The retro CD cover and killer Bobbi
Gentry hairdo don’t fully set the tone
for what Grey De Lisle is all about on
this genre-hopping head-scratcher.
The opening narration and smolder-
ing musicality of “Borrowed and
Blue,” an ambitious blend of adven-
turous production, impressive lyrics,
and passionate vocals, are 1970
country, but things change quickly
with “Usted,” a Spanish-language
powerhouse. Later, “Beautiful Mis-
take” quite effectively taps into De
Lisle’s Tammy Wynette impulses but
leans way too heavily on country
lyric clichés to the point of conde-
scension; the punkish “The Hole”
may be more indicative of De Lisle’s
true musical leanings. Too often, De
Lisle’s intriguing vocals are over-
shadowed by distracting studio tac-
tics, iffy musicianship, and a muddy
mix. There’s some strange stuff here,
too: De Lisle manages to make a
“Dead Cat” sexy, and “Showgirl (I'm
Sorry)” takes on a country soap-
opera vibe that might sound more
appropriate on a Meat Loaf record.
Conversely, “ ‘Twas Her Hunger”
effectively melds strong lyrical con-
tent with one of De Lisle’s better
vocal efforts and an understated
acoustic backing. She also crams
heart and passion into the self-
penned “Ferris Wheels and Freak-
shows” that’s as interesting as it is
hard to nail down. Despite the un-
evenness of this project, De Lisle
does prove to be a fearless artist—
with style to burn. For info, log on
to greydelisle.com.—RW

WORLD MUSIC

% SHARON KATZ & THE PEACE TRAIN
Imbizo

PRODUCER: Sharon Katz

Appleseed 1063

South Africa native and social
activist Sharon Katz formed the
Peace Train band in 1993. This is the
first Peace Train album released to
an international audience. As a
singer/songwriter, Katz’s music is
steeped in myriad influences.
Though Katz is a white woman
raised during apartheid, the most
persistent vibe in her music is the
rhythms of township music—a clue
about her nonconformity. Mbaganga,
kwela, and township jazz have a
strong spiritual presence in her
sound. The joyful lilt of these styles
clearly made a strong impression on
Katz and is most evident here in
such tunes as “Sanalwami,” “Ba-
yangesaba,” and “Crazy Life.” Anoth-
er appealing song, “Accra,” takes a
jazzy turn, and Katz sings this style
with special flair. “Why O Why”
comes from a dancehall reggae sensi-
bility, imparting the timeless, urgent,
message of African unity.—PVV

% BHAGAVAN DAS

Now!

PRODUCER: Mike D.

Karuna/Triloka 7930185229

Bhagavan Das is a western Sadhu
(mendicant or monastic) author and
vocalist who is well known for intro-
ducing renowned spiritual leader
Ram Dass to Indian culture and spir-
ituality. He’s a marvelous, versatile,
singer, and on Now! he’s collaborated
with Beastie Boy Mike D. to create a
thoroughly fascinating soundscape
that incorporates Bhakti yoga
chants, electronica, and breakbeats.
The depth and spiritual resonance of
Bhagavan Das’ vocals is very moving,
and when combined with Mike D.’s
mix chops, the result is truly mes-
merizing music. Add to this their
sorties into gospel music (“Shiva
Gospel”) and blues (“Shiva Shamb-
ho”). Both songs produce a transcen-
dent listening sensation; a startling,
ultimately wondrous, East-meets-
West vibe unique to this project.
Now! is a world music album with all
sorts of crossover potential. To that
end, it would behoove retailers to
also stock this disc in the electronic
section, where fans of ambient and
trance styles might discover some-
thing new to embrace. Distributed by
Razor & Tie.—PVV

JAZZ

» FOURPLAY

Heartfelt

PRODUCERS: Fourplay

Bluebird/RCA Victor 63916

Who says contemporary jazz can’t be
as spontaneous and intrinsically cre-
ative as traditional jazz, while still
retaining the melodic sensibilities
that endear it to radio? Not Four-
play, which reinvents its smooth,
R&B-based sound while breaking
down the parameters of how con-
temporary jazz is composed and
recorded. The material was largely
improvised in the recording studio,
with the resulting jams edited into
cohesive compositions. As a result,
keyboardist Bob James, drummer
Harvey Mason, bassist Nathan East,
and guitarist Larry Carlton have
never played with more impassioned
freedom on a group effort. Still, the
final editing process gives the band a
set of highly melodic songs that will
alienate neither radio nor longtime
fans. East’s lead vocal bow on the
sultry “Let’s Make Love” {the only
song brought to the sessions in
complete form) was co-written with
Babyface and sounds primed for
multi-format airplay.—$G

BLUES

% RICK HOLMSTROM

Hydraulic Groove

PRODUCER: Rob Schnapf

Tone Cool 751 134

Rick Holmstrom is well known to
blues fans as the lead guitarist in the
award-winning West Coast band Rod
Piazza & the Mighty Fiyers. He’s also
released two solo albums prior to
Hydraulic Groove, but they don’t
bear much resemblance to what he’s
done with his latest project. Holm-
strom hooked up with engineer/pro-
ducer Rob Schnapf (Beck, Foo Fight-
ers, R.L. Burnside) and together they
laid a major tweaking on Holm-
strom’s blues sensibility. Loops, elec-
tronic layering, samples, and a
healthy dose of funk combine with
Holmstrom’s taste for jump blues to
produce a sound that might well be
labeled dub blues. For definitive info
on what’s up here, check out “Pee
Wee’s Nightmare” and “My Maria.”
Both tunes are deep into electronica
and sonic layering; very much blues
filtered through a wall of dazzling
signal processing. This is blues for
the avant mind.—PVV

CLASSICAL

% ALEXANDER-SERGEI RAMIREZ
Agustin Barrios Mangoré: Confesion
PRODUCER: Holger Urbach

Deutsche Grammophon 289-471-532
Dubbed “the Paganini of the guitar,”
the Paraguayan composer/guitarist
Agustin Barrios Mangoré (1885-1944)
composed more than 300 pieces for
his instrument, many of which
haven’t survived. But those that have
endured into the 21st century hold a
rare allure, with such beguiling
pieces as “La Catedral,” “Aire de
Zamba,” “Choro de Saudade,” and
“Mazurca Apasionada” having more
in common with the nocturnal
Romanticism of Chopin than the dev-
ilish pyrotechnics of Paganini. Such
world-class virtuosos as David Rus-
sell have recorded Barrios pieces to
great effect, yet Peruvian guitarist
Alexander-Sergei Ramirez’s own
selection is individual and utterly
persuasive. To single out one per-
formance, his interpretation of the
melodious romanza “Confesién”
effectively conveys an acute emotion-
al hush, as if the piece were sharing a
particularly intimate confidence.
With lovely recording quality and
packaging, this album should appeal
far beyond classical guitar fans to
music lovers of all stripes.—BB

SKIP SEMPE

Pavana: The Virgin Harpsichord
PRODUCER: Jean-Pierre Loisil
Astrée/Naive E 8841

The virginal (an early kind of harpsi-
chord) was the instrument of choice
for a school of Renaissance-era English
composers, from Byrd and Gibbons to
Bull, Morley, and Tomkins—thus the
group’s nickname of “the English vir-
ginalists.” They penned pieces especial-
ly for the keyboard, along with arrang-
ing popular polyphonic works for the
instrument that were originally written
for lute, voices, or consort of violas da
gamba; so, a famous lute piece like
Dowland’s “Lachrymae Pavan” finds its
way on this album, joining Byrd’s
gravely beautiful “Pavana: The Earle of
Salisbury” and other works from such
17th-century keyboard publications as
The Fitzwilliam Virginal Book. Playing
a Flemish virginal and an Italian harp-
sichord, the enterprising Skip Sempé
has produced a fluid and involving con-
spectus of Renaissance sounds, with
the instruments, recording, annotation
and packaging all of the highest stan-
dard. Distributed in the U.S. and the
U.K. by Harmonia Mundi.—BB

1 AM THE WORLD TRADE CENTER

The Tight Connection

PRODUCERS: D. Geller, A. Dykes
Kindercore KC075

Three years ago, singer/lyricist Amy
Dykes and musical technician Dan Gel-
ler, who record collectively as I Am the
World Trade Center (IATWTC), issued
their debut, Out of the Loop. With the
help of a Gateway laptop, the Athens,
Ga.-based duo created a quirky, synth-
happy collection of pop songs. For The
Tight Conmection, production values
have increased a notch, thanks to a new,
software-savwy computer. Still, it's very
do-it-yourself. Ditto for Dykes’ story-
telling, but that, too, shows definite
growth, as evidenced by such catchy
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songs as the Blondie-colored “Big Star”
and the Saint Etienne-etched “Believe
in Me.” Speaking of Blondie, IATWTC

covers the act’s disco anthem “Call Me,”
and while it’s no competition for the
original, it will surely find a home in the
nii-electro scene (see story, page 1).
Like the sweetest taboo, The Tight Con-
nection is rather addictive. Distributed
by the Telegraph Company.—MP

DAVE PIRNER

Faces & Names

PRODUCERS: D. Pimer, O. Leiber, D. Gamson
Ultimatum/Artemis 665907 66772-7
The timing of a solo project has never
been as golden as it is here. After hitting
the big time with "92’s Grave Dancer’s
Union, Soul Asylum seemingly set the
record for quickest estrangement from
the mainstream by a credible rock act

in the "90s. Though it arrived just three
years later, the underappreciated Let
Your Dim Light Shine was ignored by

the masses. Then, the band gave even
its devoted reason to lose faith with '98’s
dull Candy From a Stranger, on which
frontman Pirmer and company seem out
of new ideas. But with Faces & Names,
Pimer restores that faith—at least par-
tially. The organ-led old-school soul cut
“Feel the Need,” punctuated with mu-
ted staccato strumming and handclaps,
is one of this year’s gems. Unfortunately,
the song is so good that it leaves nearly
everything else sounding mediocre.
Other highlights (“Levitation,” the
Prince-like “Tea”) are also results of
Pirner flirting with '70s soul, making it
all the more clear that he need look no
further than “Feel the Need” for he
and/or his band’s future.— W0
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% HOOBASTANK Running Away
(2:58)

PRODUCER: Jim Wirt

WRITERS: D. Estrin, D. Robb

PUBLISHER: not listed

Island 15478 (CD promo)

The debut single from Southern Cali-
fornia-based quartet Hoobastank—
which has already tickled the top of
the modern- and mainstream-rock
tracks charts—is making its bid for
top 40 acceptance with the melodic
“Running Away.” The song starts with
a soft acoustic guitar, accompanied by
singer Doug Robb, then surprises the
listener with a transformation into
heavy guitar licks, overlapping vocals,
and driving drum beats. Lyrically,
“Running Away” is a jilted lover’s
anthem of empowerment: “Why are
you running away/Is it me, is it
you/Nothing that I can do to make you
change your mind.” The four band
members—three of which have been
playing together since high school—
show off a wide range of musical influ-
ences here, from Phish and Metallica
to Sarah McLachlan, and while it may
not distinguish the band from many of
its current rock peers, it is an energiz-
ing and euphonic blend of sounds that
should cash in at the rock-rabid top 40
format. Meanwhile, the band’s epony-
mous major-label debut is already glis-
tening gold at cash registers. Catch
Hoobastank on tour this summer with
Jay-Z, 311, and N.O.R.E.—DP

* SCAPEGOAT WAX Lost Cause
(3:39)

PRODUCERS: Dave Cooley, Marty James
WRITERS: M. James, D. Cooley
PUBLISHERS: Watch the Sasquatch/
Warner-Tamerlane, BMI

Hollywood 11464 (CD promo)

It's becoming increasingly challenging
to differentiate the scores of faceless
rock bands charting these days, and
radio’s not helping; programmers seem
more than content to champion the
status quo. Ah, but meet Scapegoat
Wax, a rainbow among the gray granite
skies of rock. With a wink in his eye
and cutting-edge influences from pop
and hip-hop, lead and SWAX master-
mind Marty James serves up a sort of
millennium-brand Sugar Ray meets
Smash Mouth in “Lost Cause.” Spiced
with blips and tics alongside solid gui-
tars and a head-banging beat, James
sings like a frat-house favorite with his
loose, good-timing vocal style.
Summertime is just reaching its mid-
point, so there’s plenty of time for this
one to cook as one of the season’s
beach anthems. Pop-radio program-
mers looking for a little spice to add to
so much rock and rap will find a joyful
noise in burning through this Wax.
Fun, singalong stuff.—CT

JEWEL This Way (4:08)

PRODUCER: Rick Nowels

WRITERS: J. Kilcher, R. Nowels
PUBLISHERS: WB Music/Wiggly Tooth
Music/EMI/Future Furniture Music, ASCAP
Atlantic 300751 (CD promo)

The title track from Jewel’s current set
showcases the softer side of the singer/

BRUCE SPRINGSTEEN The Rising
(4:47)

PRODUCER: Brendan O’Brien

WRITER: B. Springsteen

PUBLISHER: Bruce Springsteen, ASCAP
Columbia 58940 (CD promo)

The return of BRUUCE, one of
rock’s most revered living legends,
feels like aloe vera for a scorched
world order; his timing, tempo, and
message simply couldn’t be more
soothing. Working with producer
Brendan O’Brien this time around
has helped elevate Springsteen
from the melancholy tenor of so
much of his recent work—it’s an
appreciable change of pace, and as a
result, “The Rising” teems with
spirit and urgency. Springsteen’s
vocal is particularly husky and
commanding, as he observes a
changing and tumultuous society,
before rallying the people to “come
on up for the rising, lay your hands
in mine.” His bridge is beautifully
poetic: “I see you Mary in the gar-
den . .. of a thousand sights/
There’s holy pictures of our chil-
dren/Dancin’ in a sky filled with
light/May I feel your arms around
me/May I feel your blood mix with
mine/A dream of life comes to
me/Like a catfish dancin’ on the
end of my line.” Oh, yeah. “The Ris-
ing” is an event record that will
blanket all media for months to
come. It's refreshing to see artistry
and talent gain the upper hand in
the face of so much tasteless and/or
homogenized mainstream fodder. A
most welcome return.—CT

s P O T L I

BEENIE MAN FEATURING JANET

Feel It Boy (3:22)

PRODUCERS: The Neptunes

WRITERS: M. Davis, P. Williams, C. Hugo
PUBLISHERS: EMI Blackwood
Music/EMI Music Publishing/Waters of
Nazareth, BMI; EMI April Music/Chase
Chad Music, ASCAP

Virgin 16841 (CD promo)

Beenie Man lines up star power to rival
the sun for the first single from his
forthcoming Tropical Storm set. “Feel
It Boy” features Janet—known to com-
moners as Janet Jackson—on the hook
and the Neptunes behind the boards.
The result is an infectious little ditty

perfect for beach or the barbecue. The
legendary dancehall toaster slows
down the pace for the head nodder,
while Janet provides a sweet-as-sugar
hook that gives the track its groove.
For their part, the Neptunes keep
things relatively simple. Their synth-
driven sound is evident, but it blends
well into the melodic background.
“Feel it Boy” isn’t Beenie’s first attempt
at crossover. He and Mya teamed—
with success—in 2000 for his “Girls
Dem Sugar,” which peaked at No. 16
on the Billboard Hot R&B/Hip-Hop
Singles & Tracks chart. With the recent
triumphant chart performance of
Shaggy and the current single success
of Sean Paul’s “Give Me the Light"—
not to mention No Doubt’s recent take
on dancehall—both R&B and pop
radio finally seem ready to receive the
one-time underground dancehall com-
munity with open arms.—RH
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DUNCAN SHEIK On a High (3:39)
PRODUCER: Patrick Leonard

WRITER: D. Sheik

PUBLISHER: Duncan Sheik Songs/BMG
Careers, BMI

Atlantic 300890 (CD promo)

Duncan Sheik’s 1996 breakthrough,
“Barely Breathing,” was a blessing and
a curse for a man whose artistic
breadth far exceeded top 40 bound-
aries. With one long-lived hit, the
singer/songwriter found himself type-
cast as a pretty boy brooder—and he
never had another hit. Since, Sheik has
gone to battle, first by making music as
noncommercial as he could muster—
that didn’t work—and more recently,
in a better mindset, with his acclaimed
ethereal Phantorm Moon in 2001, and
this summer, as composer for the New
York Shakespeare Festival's Twelfth
Night. In hand, Sheik returns with the
best music for the masses he’s pro-
duced in six years. “On a High,” pro-
duced by the prolific Patrick Leonard,
is easy, breezy pop, balanced with an
intellectual lyrical sense seldom found
this side of pop music: “I'm on a high
beyond the sea and the sky/It’s a lie,
don’t you believe it/I'm trapped inside a
conspiracy of happiness.” Sheik’s
vocals are propped by generous layers
of harmonies as a lightly chugging beat
keeps tempo and both acoustic and
electric guitars plug away nicely.
Atlantic has been a steadfast champion
of Sheik and should have no problem
delivering this deserving release to
adult top 40. Welcome back to the
game, Duncan. From the forthcoming
Daylight, due Aug. 27.—CT

songwriter, as she serves up a sweet
song of affirmation to her lover: “Don’t
move, don’t breathe/Don’t change,

don’t leave/And promise me, say you'll
stay/Oh, we'll stay this way.” The lyric
is embraced by a subtle palette of

acoustic guitars, drums, and some nice
background vocals from Jewel. But,
overall, “This Way” doesn’t stand dis-

DANIEL BEDINGFIELD Gotta Get
Thru This (2:43)

PRODUCERS: Daniel Bedingfield,

D’n’D Productions

WRITERS: D. Bedingfield, D’n’D Productions
PUBLISHER: Reverb Music
Relentless/Island 15607 (CD promo)
Even before its official release, more
than 70 radio stations are spinning this
infectious jam gleefully, including pow-
erhouse outlets WHTZ (Z100) New
York, KIIS Los Angeles, and WPOW
Miami. Steeped in the kinetic beats and
rhythms of British 2-step (for a refer-
ence point, think Craig David), “Gotta
Get Thru This” is one of those all-too-
rare tracks that instantly reels listeners

NEW &

NOTEWORTHY

in. Its Ping-Pong beat structures and
rubbery bassline, coupled with new-
comer Daniel Bedingfield’s neo-soulful
vocals, make for a wholly compelling
journey—and a hasty one at that (the
track is 17 seconds shy of three min-
utes). Bedingfield was born in New
Zealand and raised in London. When
issued in the U.K. late last year, “Gotta
Get Thru This” topped pop and dance
charts, paving the way for an appear-
ance on the much-watched Top of the
Pops. In a perfect world, the deserving
“Gotta Get Thru This” would also top
The Billboard Hot 100, Hot R&B/Hip-
Hop Singles & Tracks, and Hot Dance
Musi¢/Club Play charts—MP

CONTRIBUTOR

review copies to ChuckTaylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

tinctively apart from much of the
artist’s recent material, and it likely
faces an uphill climb at radio—even at
adult top 40, which gave a cool recep-
tion to the previous and awfully similar
“Break Me.” It seems as though Jewel
has hit a creative wall. Her messages
continue to offer great appeal, and her
performances are unfaltering. But
melodically, much of the current
album is beginning to sound like busi-
ness as usual—which, in this business,
can be devastating. Time for a new
game plan.—CT

COUNTRY

P CAROLYN DAWN JOHNSON One
Day Closer to You (3:05)

PRODUCERS: Paul Worley, Carolyn

Dawn Johnson

WRITERS: C.D. Jehnson, M. Danna
PUBLISHERS: EMI Full Keel Music/Blake-
more Avenue Music/April Blue Music,
ASCAP; Dannasongs/Ensign Music, BMI
Arista ADJ69147 (CD promo)

The winner of the Academy of Country
Music’s top new female vocalist acco-
lade in May has established herself as
one of the country format’s most
potent new singer/songwriters. Carolyn
Dawn Johnson demonstrates those
gifts again on this impressive new sin-
gle. Her emotion-packed vocals soar on
this well-produced track, replete with
saucy mandolin flourishes and driving
guitar. Lyrically, the song is a refresh-
ing take on single life. When confront-
ed by friends who encourage her to set-
tle down and marry, Johnson responds
with a chorus that says, “I'm not gonna
worry/I'm in no hurry/It’s in the hands
of fate/There’s nothing I can do/It
might be tomorrow or the one that fol-
lows/I've got the rest of my life to look
forward to, "cause every day is one day
closer to you.” It’s a buoyant song with
an encouraging message about believ-
ing there’s someone out there for
everyone and that love could be just
around the next corner. Johnson deliv-
ers an impassioned performance and
further solidifies her growing reputa-
tion as an artist of substance. Program-
mers should make this the next hit in
her growing parade.—DEP

ROCK

MOBY Extreme Ways (3:30)
PRODUCER: Moby

WRITER: Moby

PUBLISHERS: Little ldiot Music/
Warner-Tamerlane, BMI

V2 27752 (CD promo)

Moby continues his strange evolution
from the dancefloor to the modern-
rock airwaves with “Extreme Ways,”
the follow-up to “We Are All Made of
Stars,” which found its way to the top
30 on both modern-rock and adult
top 40 playlists. This song features a
spooky looped rhythmic track, with
the songwriter/producer/mixer/musi-
cian singing his little heart out about
how a relationship fell apart, fell
apart, fell apart . . . like it always
does. In some ways, “Extreme Ways”
recalls the 1996 left-field renegade hit
“Standing Outside a Broken Phone
Booth With Money in My Hand” from
Primitive Radio Gods. In any case,
rock stations may find that Moby
offers a moment’s relief from the
grinding guitars pervading the for-
mat. From the album 18.—CT

= Rashaun Hall, Michael Paoletta, Dara Pettinelli, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Biftboard chart potential. NEW & NOTEWORTHY:
® Exceptional releases by new or upcoming artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (% ): New releases, regardless of chart potential, highly recommended bacause of their musical merit. Send
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Sept. 11 Shows Will Be Scarce

Most Acts, Agents, Promoters Choose To Stay Silent On Anniversary

BY SUSANNE AULT

LOS ANGELES—Last year on
Sept. 11, Americans were glued to
their TV screens as the day’s hor-
ror unfolded. As its one-year
anniversary nears, concert-busi-
ness executives and touring acts
are expecting people to cocoon
once again.

Summer through early fall is
peak touring season, and 2002’s
stretch is no exception. Yet very
few artists are playing Sept. 11,
choosing instead to remain silent
on that date.

For instance, Cher stops at the
Conseco Fieldhouse in Indi-
anapolis Sept. 10; the Kohl Cen-
ter in Madison, Wis., Sept. 12; and
Mark of the Quad Cities in Moline,
Il., Sept. 13. The Rolling Stones
play Chicago’s United Center
Sept. 10, taking a break until
Sept. 13 to play that city’s
Comiskey Park. Goo Goo Dolls go
Sept. 10 at Las Vegas’ Mandalay
Bay Resort; Sept. 12 at Concord,
Calif.’s Chronicle Pavilion; and
Sept. 13 at Los Angeles’ Greek
Theatre. Aerosmith visits Scran-
ton, Penn.’s Montage Mountain
Sept. 10, picking up where it left
off Sept. 14 at East Troy, Wis.’s
Alpine Valley Music Center.

Other tours are taking a pru-
dent break between legs or delay-
ing startups. Breaks of a few
weeks between summer and fall
runs are nothing unusual, and
the timing seems particularly
judicious this year. George Strait
will wait until Sept. 12 to start
his arena trek, and tours by Bruce
Springsteen, the Who, Jimmy

VALLON

Buffett, Santana, and Creed all
have scheduled multi-week
breaks that keep them off the
road Sept. 11.

This scheduling pattern makes
perfect sense to the touring com-
munity, which believes that many
concertgoers will want to spend
Sept. 11, 2002, quietly and at
home with their families.

“I think that everyone—agents,

artists, promoters—all felt the
same way: We should not be play-
ing that night this year,” says
Larry Vallon, senior VP of House
of Blues Concerts. “The country’s
attention will be diverted else-
where. They’ll be solemnly re-
membering that day . . . partying
down with rock stars
doesn’t seem to be the
most appropriate thing.”

Or as Rob Henson,
director of the Bancorp-
South Center in Tupelo,
Miss., puts it: “I wouldn’t
want to book a date for
profit’s sake. That would be
in bad taste. I don't think
people would show up.”

Both Vallon and Hen-
son predict people will be §
tuning in to various TV |
news specials recalling
that day—and tuning out
strictly entertainment-
oriented activities.

Also not slating Sept. 11 tour
stops is Nederlander Concerts,
which manages L.A.’s Greek The-
atre and books such venues as the
city’s Forum and Anaheim, Calif.’s
Arrowhead Pond.

A company spokeswoman says
that Nederlander chose to “black
out the date, thinking that there
are going to be a lot of national
services that [people will be
watching] that day.”

INDIVIDUAL PREFERENCE

Event giant Clear Channel En-
tertainment did not set a corporate
policy for the date; however, few of
its venues are booked for Sept. 11.
One exception is Saratoga, Calif.’s
Mountain Winery, which has slot-
ted Jewel for that date.

Explaining its policy, a Clear
Channel spokeswoman says the
company “let everything up to the
individual artist on how they want-
ed to commemorate that day.”

Goo Goo Dolls bassist Robby
Takac says he wouldn’t have
minded playing that day and that
he was not involved in the deci-
sion not to. “The idea behind the
whole [terrorist plot], you gotta
remember, is to foil everyday life,
in my opinion. So if we had had a
show that day, I wouldn’t have said
I didn’t want to play. Should you
remember the day? Hell, yeah, but
do I think everyone should sit in
their house and be gloomy and
mourn? No. I think that’s coun-
terproductive. I don’t think you
should interrupt life to acknowl-
edge an act like that.”

Agreeing on this point is Howard
Bellamy, whose Bellamy Brothers
band will be playing an outdoor music
festival in Kristian, Norway, Sept. 11.

“Just imagine if the world was
in fear, stopping in their tracks,
doing nothing,” explains Bellamy,
who, along with his brother David,
released the Bellamy Brothers’
new album, Redneck Girls Forev-
er, July 15 (Billboard, July 6). “We
have to continue to do the things

that we enjoy. We’re just going
about business as usual.”

Conversely, bluegrass singer
Rhonda Vincent says she made a
conscious decision to skip Sept. 11
during her current national out-
ing, because “this will be a date
that people will want to give seri-
ous thought to.”

But Vincent remembers how
she went ahead with performing
next to Andrews Air Force Base
only four days after last year’s
tragedy—*“I thought there would
be not one person there. But it
was absolutely packed. It was the
most incredible day”—so she’s not
dismayed by those artists who are
stepping out Sept. 11, like Jewel
or Kenny Rogers, who is perform-
ing that night at the Skyreach
Centre in Edmonton, Canada.

“It’s a personal prerogative,”
says Nashville-based William Mor-
ris agent Greg Oswald, who repre-
sents Rogers. “Those that [want]
to do something should. But those
who are shying away from doing
anything—I totally get that.”

So does manager Charlie Brus-
co, who is readying two fundraisers
for families of New York Port
Authority Police Department vic-
tims starring such bands as Styx,
Bad Company, REO Speedwagon,
and Survivor. But Brusco is plan-
ning the gigs—one at East Ruther-
ford, N. J.’s Continental Airlines
Arena Exposition Center and one
at Cleveland’s Gund Arena—for
October, not Sept. 11.

“I just think it would be very,
very weird to do some kind of
musical event on that night,”
Brusco explains. “It should be a
night of reflection rather than a
night of big sights and sounds.”

Venues Opt For Tributes

BY SUSANNE AULT

LOS ANGELES—Although many
acts are opting to suspend their
tours Sept. 11, some of the country’s
major venues are crafting musical
tributes for that day.

The Laura Bush-chaired Presi-
dent’s Commission on the Arts and
Humanities is developing A Concert
for America 2002 at Washington,
D.C.’s Kennedy Center. Pop and clas-
sical artists will be on the bill, but
other details are not yet available.

New York’s Madison Square Gar-
den has put a hold on Sept. 11.
Although a spokeswoman for the
facility declined to comment, Cre-
ative Artists Agency’s John Huie
says some of his artists have been
asked to participate in a gospel-ori-
ented affair, called An Evening of
Hope and Grace, tentatively plan-
ned at the venue.

Huie says, “It would be a celebra-
tory evening about how we as a
country banded together and stuck
it through.”

Certain pre-existing commit-
ments are keeping some buildings,
including Los Angeles’ Staples Cen-
ter, from hosting anniversary events.

Staples Center VP of operations
Lee Zeidman says that while he
would have liked to have kept the
date open in case of a possible
memorial, Toyota has the facility
booked Sept. 1-13 for its annual
convention. The car dealer’s event
was canceled last year because of
Sept. 11.

Similarly, Louisville, Ky.'s Free-
dom Hall will host the National
Quartet’s annual convention;
North Little Rock, Ark.’s Alltell
Arena will stage a city Chamber of
Commerce gathering,

Directors for the Thompson-
Boling Arena in Knoxville, Tenn.,
and the Mark of the Quad Cities
in Moline, I11., deliberately did not
plan events, figuring residents
would be transfixed by major city
happenings, such as the antici-
pated televised Kennedy Center
show in D.C. However, Fargo
Parks and Recreation Department
in North Dakota has contacted the
city’s Fargodome to hold a trib-
ute, free to the public, involving |
New York firefighters.

Paul Johnson, the building’s exec-
utive director, says plans for the
event are progressing, and while it’s
automatic to think about security
requirements for this date, Johnson
claims that “here in Fargo, visibility
of this event wouldn't be nationwide,
so there’s not a lot of concern.”

In fact, Johnson wishes more ven-
ues would open Sept. 11, explaining
that “we can't let the terrorists con-
trol our activity. In my mind, there
is no need to skip this date.”

Even Zeidman says he wouldn’t
be fearful if he were able to present
a tribute at the much-higher-profile
Staples Center.

“|Since Sept. 11}, we upgraded
everything,” he says. “So we already
have good security measures here.”

King of Concerts. Old and new friends gathered June 30 at the Fillmore Audito-
rium in San Francisco for the premiere of the A&E Networks Biography
episode on the life of concert impresario Bill Graham. The film, produced by
Clear Channel Entertainment’s (CCE) Black Canyon Productions (BCP) TV
unit, was screened to benefit the Bill Graham Foundation, a charity dedicated
to continuing Graham's philanthropic vision. Pictured, from left, are BCP co-
president George Roy, CCE Television president/executive producer Joel Feld,
Jefferson Airplane bassist Jack Casady, BCP producer Marc Kinderman,
singer/songwriter Carlos Santana, Jefferson Airplane guitarist Jorma Kauko-
nen, Grateful Dead drummer Mickey Hart, and David and Alex Graham, sons
of Bill Graham and trustees of the Bill Graham Foundation.
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FAST OUT OF THE GATE: At a time
when many markets and tours are
finding the going tough, Palace
Sports and Entertainment’s (PS&E)
Michigan venues—the Palace of
Auburn Hills, DTE Energy Music
Theatre, and Meadow Brook Music
Festival—have enjoyed their busiest
start to the summer concert season
in years. In the first five weeks, the
Detroit-market facilities hosted 55
total events, including six sold-out

HAUSER

shows. The event load included 10
days when events took place at all
three facilities and six double-event
days. “We're off and running,” says
Marilyn Hauser, PS&E senior VP of
booking and marketing. “Every year
the balance of shows varies, but it
worked out where we had a lot of dou-
bles and triples this year.”

Hauser says PS&E works closely
with Clear Channel Entertainment
(CCE) and CCE’s longtime Detroit
market promoter, Rick Franks, and
also is proactive in seeking out dates
on its own. “We try not to have too
many dark days around here, because
the summer season is so short,” she
says. “I don’t know if all venues are
seeing the same numbers we are—it’s
my understanding that a lot of the
sheds are down in bookings.”

The six full houses to date are
Sammy Hagar & David Lee Roth
(May 31), Poison with Cinderella,
Winger, and Faster Pussycat (June
21), and the DRQ Summer Heat Rave
2002 featuring Ja Rule, Ashanti, P.
Diddy, DJ Encore, Fat Joe, and
Michelle Branch (23) at the DTE
Energy Music Theatre and the Blink-
182/Green Day Pop Disaster tour
(June 11), Cher with Cyndi Lauper
(15), and Britney Spears with 3rd
Faze and LMNT (24) at the Palace.
Many of these shows are doing far bet-
ter in Detroit than elsewhere. “We're
actually trying to book another Sam
[Hagar] and Dave [Roth] show for the
first week in September,” Hauser
notes. “The show is great, and the
response in the market was fantastic.”

by Ray Waddell

AEG VS. NEDERLANDER: Attorneys for
Southern California promoter Ned-
erlander filed a countersuit July 15
in response to Anschutz Entertain-
ment Group’s (AEG) July 12 breach-
of-contract action. Affiliates of AEG
filed the initial lawsuit against Ned-
erlander, citing breach of contract
regarding the latter’s exclusive pro-
moter rights at AEG-operated Los
Angeles-area venues the Staples Cen-
ter and the Great Western Forum.
Prior to filing the suit in California
Superior Court in LA., AEG gave for-
mal notice to Nederlander that the
latter’s exclusive promoter’s contract,
which commenced in January 2000
and was set to run through 2004, was
being terminated. That deal guaran-
teed AEG $2.4 million per year. The
AEG suit seeks more than $6 million
in defaulted payments and guaran-
teed future payments.

“Unfortunately, we were forced to
initiate this lawsuit against Neder-
lander because of their failure to meet
their financial obligations, despite
being given repeated opportunities to
do s0,” says Barry Mallen, attorney for
AEG. “They left us no choice.”

Meanwhile, Nederlander attorney
Adam Burke counters that AEG has
been violating the exclusive contract
“for approximately two years,” with
more than 10 specific concerts cited
in the suit, which Burke says cost
Nederlander millions and absolves
Nederlander from making payments.
Nederlander has several concerts on
the books for the two venues, includ-
ing upcoming shows by Cher, John
Mellencamp, Rush, Bruce Spring-
steen, and the Rolling Stones. While
Staples and the Forum are now con-
sidered “open” buildings for any pro-
moter, Mallen says AEG will honor
any shows Nederlander had contract-
ed prior to the termination of the
exclusive promotion contract. AEG
itself is entrenched in the concert
promotion business with its AEG Live
and Concerts West concerns, pro-
moting such tours as Britney Spears
and Eagles.

BARRY BOOKS BOSS: Longtime
Bruce Springsteen booking agent
Barry Bell is still booking the Boss,
now via his own company, BPB Con-
sulting, under the Creative Artists
Agency (CAA) banner. Bell was a vet-
eran agent at New York-based Pre-
mier Talent, which was acquired by
the William Morris Agency. Bell left
Premier last September and started
his new company with CAA in Febru-
ary; any acts he signs will be booked
under the CAA banner. Bell has been
booking Springsteen for 30 years.

-
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VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
EAGLES Xcel Energy Center, $1,844,845 17,785 Concerts West,
St. Paul, Minn. $135/$85/$55 seltout Jam Prods.
June 19 |
EAGLES Schaottenstein Center, $1,679,995 18,451 Concerts West
Columbus, Ohio $125/875/$55 sellout
June 22
I E;GLES - Rose Garden, o $1,631,885 o 15,117_ Concerts West
Portland, Ore. $135/$85/855 sellout
June 13
EAGLES Kemper Arena, $1,444.316 12,901 Concerts West
Kansas City. Mo. $136/$86/856 sellout
July 11
" EacLes Ford Center,  $1393305 7607 Concerts West, SMG
Oklahoma City $95/875/$55 sellout
June 29
EAGLES Freedom Hall Coliseum, $1.295,870 16,958 Concerts West, Jack
Louisville, Ky. $95/875/855 seflout Utsick Presents
July 5
| eacles Alltel Arena, s1.206145 15173 Concerts West
North Little Rock, Ark. $95/365 sellout
July 2
EAGLES United Spirit Arena, $1,137,450 12,546 Concerts West
Lubbock, Texas $95/875/855 sellout
June 28
EAGLES o The Mark of the Quad $1,136,975 10,719 Concerts West
Cities, Moline, lll. $125/895/875 sellout
July 8
THE WHO, COUNTING CROWS Shoreline Amphitheatre, $1.130.111 16,052 Ciear Channel
Mountain View, Calif. $189.75/$18.25 22,000 Entertainment
July 3
EAGLES - o anturvTeI Ce;er,_ o 751]17,0715 el 13.363 Concerts West, House of
Bossier City. La. $95/S75/$55 sellout Blues Concerts,
July 1 462 Concerts
— — — —— S —_— = o ]
EAGLES Thompson-Boling Arena, $1.056,285 12213 Concerts West, House of
Knoxville, Tenn. $95/875/$55 sellout Biues Concerts,
July 4 462 Concerts
CHER, CYNDI LAUPER Continental Airlines Arena,  $1,037,879 16,600 Clear Channel
East Rutherford, N.J. $125.25/$35.25 sellout Entertainment
July 2
I EAGLES General Motors Place.; $978.389 12915 Concerts West, House of
Vancouver {$1,503,393 Canadian) sellout Blues Canada
June 12 $93/362/$47
__EAGLES - o _Fargodume, T $932.275 N o 1;,983 Concerts West,
Fargo, N.D. $95/365/855 sellout Jam Prods.
June 18
EAGLES Kansas Coliseum, $920.594 10.437 Concerts West,
Valley Center, Kan. $95.50/865.50 sellout Jam Prods.
July 10
| BRITNEY SPEARS, LMNT " FleetCenter, " se07.274 15,39 Concerts West,
Boston $78.50/$38.75 sellout Metropolitan
June 28 Entertainment Group
BRITNEY SPEARS, LMNT Continental Airlines Arena, $870.288 16.470 Concerts West,
East Rutherford, N.J. $75.50/$39.75 sellout Metropolitan
July 6 Entertainment Group
_EA_GLES Omaha Civic Audi—t;rium. $835,770 9.384 Concerts West
Omaha, Neb. $95/$65 sellout
July 14
BRITNEY SPEARS, LMNT Savvis Center, $822,184 13111 Concerts West
St. Louis $75.50/$39.75 sellout
June 22
BRITNEY SPEARS, LMNT Copps Coliseum, $817,800 16.241 Concerts West,
Hamilton, Ontario ($1,243,792 Canadian) sellout House of Blues Canada
June 25 $58.82/$32.67
EAGLES Hilton Coliseum, $774,820 9,432 Concerts West,
Ames, lowa $95/875/855 sellout Jam Prods.
July 13
e =S S = B _ - ——
CHER, CYNDI LAUPER Mellon Arena, $773,537 11,514 ClearChannel
Pittsburgh $76/$33 13,249 Entertainment
July 5
— —
CHER, CYNDI LAUPER Van Andel Arena, $770.494 11,165 Clear Channel
Grand Rapids, Mich. $79.75/$34.75 sellout Entertainment
July 12
BRITNEY SPEARS, LMNT HSBC Arena, S75Z.7§ 13.862 Concerts West,
Buffalo, N.Y. $75.50/$39.75 sellout Metropolitan
June 26 Entertainment Group!
CHER, CYNDI LAUPER Verizon Wireless Arena, $693,207 9,368 Clear Channel
Manchester. N.H. $75.75/$56.75 9,422 Entertainment
July 3
_BRITN EY SPEARS, LMNT Atlantic City Coavention $588,492 11.382 Concerts West, Park
Eenter, Atlantic City, N.J. $100.50/$40 sellout Place Entertainment
uly 5
DAVE MATTHEWS BAND HiFi Buys Amphitheatre, $564,865 18,833 House of Blues Concerts
Atlanta $50.50/$35.50 sellout
July 8
KENNY CHESNEY, MONTGOMERY HiFi Buys Amphitheatre, $560,474 17,673 House of Blues Concerts
GENTRY, JAMIE O'NEAL, Atlanta $48/$38/$25 sellout
PHIL VASSAR July 3
THE CRANBERRIES, Auditorio Nacional, $553.230 18,795 OCESA Presents,
JULIETA VENEGAS Mexico City (5,532,300 pesos} two sellouts CIE Events
June 25-26 $65/$15
TOOL, TOMAHAWK Great Western Forum, $546,013 14,431 Nederlander
Inglewood, Calif. $42.50/$38.50 sellout Organization,
July 15 Goldenvoice
THE WHO, COUNTING CROWS Auto West Amphitheatre, $526,052 18.377 Clear Channel
Marysville, Calif. $154.75/$29.75 24912 Entertainment
July 4
BARRY MANILOW, CURTIS STIGERS  Dodge Theater, $518016 8.079 Ciear Channel
Phoenix $100/$40 9,620 two shows Entertainment. in-house
June 238-30
KENNY CHESNEY, MONTGOMERY Nissan Pavilion at Stone $502,548 23,629 Clear Channel
GENTRY, JAMIE O'NEAL, Ridge, Bristow, Va. $20 sellout Entertainment
PHIL VASSAR July 13
OUR BIG CONCERT S: SYSTEM OF A Sam Boyd Stadium, $469,261 13.029 Infinity Broadcasting.
DOWN, P.O.D., ROB ZOMBIE, CYPRESS Las Vegas $40/$35 30,000 Big Picture Promotions
HILL, SEVENDUST, & OTHERS June 16

Copyright 2002, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Alien, Nashville.
Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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Losses Do Not Deter Mean Fiddler’s Expansion Plans

BY JULIANA KORANTENG
LONDON—U.K.-based Mean Fid-
dler Music Group (MFMG) is
going ahead with its ambition to
become a leading operator of
music venues and festivals in
Europe despite reporting an
operating loss of £1.5 million
($2.1 million) in the financial
year ended Dec. 31, 2001.

Chairman Vince Power attrib-
utes the loss, on a turnover of
£3.7 million ($5.5 million), to the
reverse takeover of Mean Fiddler
Holdings (as the company used to
be called) by meanfiddler.com last
November and the costs incurred
as a result.

He admits business in MFMG’s
venues and bars was hit by the
dive in international tourism fol-
lowing the Sept. 11 terrorist
attacks in the U.S. and the can-
cellation of several major tours
by American acts. And he empha-
sizes that the figures represent 12
months of meanfiddler.com’s
trading and only two months of
the expanded company.

But he remains optimistic about
the group’s future: “I believe that
the current year should show
strong growth, as Mean Fiddler

seeks to cement its position as the
U.K.’s fastest-growing integrated
music group with more acquisi-
tion opportunities complemented
by strong organic growth.’

That optimism emanates from
the recent acquisition spree
MFMG has embarked upon,
helped by the £5 million ($7.5
million) raised during the re-
verse takeover.

This year alone saw the group
buy a 16% stake in the Glastonbury
Festival, one of the world’s biggest
annual music events. MFMG has an

option to increase its stake to 40%
in 2005. “For the first time, the fes-
tival’s 105,000 tickets sold out well
in advance of the date of the festi-
val,” a company document says.

On the music-venue front, the
group bought British venue com-
pany Finlaw 279, which owns
dance-music nightclubs Media in
Nottingham, North England, and
Tunnel in Glasgow, Scotland.
This was followed by the June
acquisition of bar/restaurant
Manto in the Soho district of cen-
tral London, in a bid to capitalize
on London’s well-established gay
community. The gay night at the
MFMG-owned Astoria, a leading
London music venue that has
booked such top performers as
hitmakers Kylie Minogue and
Westlife, will be cross-promoted
at Manto.

Another foray into the venue
arena will include the launch of a
private-members club in a joint
venture with British band Manic
Street Preachers; details of this
deal remain unclear.

FUTURE STRATEGY
What is certain is the future
strategy to exploit its existing

U.K. brands—including the Jazz
Café and the Reading and Leeds
festivals—on Continental Europe.
“We would like to develop the
[concepts, such as Jazz Café]
into cities in mainland Europe,
particularly Paris, Barcelona,
Berlin, and Amsterdam,” a
spokesperson says.

= |

And by expanding its chain of
festivals throughout Europe, the
Mean Fiddler organization hopes
to offer artists a one-stop shop for
reaching more fans throughout
the region.

The live-music setting of its
existing business has prompted
the company to expand into

media and the recording busi-
ness, in an effort to develop
more cross-promotional oppor-
tunities aimed at the 5 million
fans that attend the venues and
festivals annually.

The first move into the radio
business came in May, when it
purchased Ritz 1035 AM, a U.K.
station that will be rebranded
Mean Country. Additionally, it
has a stake in Storm, a consor-
tium that bids for regional
radio licenses.

And should the group success-
fully launch a record label, it will
develop a catalog of CDs and
DVDs by acts performing at the
venues and promoted on the
radio services. Negotiations with
possible partners to start a label
and expand into Europe are
under way, the group says.

The international multimedia
concept behind these ventures
could possibly see the Mean Fid-
dler over-reaching itself. Yet. by
bringing in such new investors as
brewery group Bass Brewers, now
a subsidiary of U.S.-based Coors
Brewing Co.. with an 8.75%
stake, Power says he’s convinced
of a secure future.

$2.2 MILLION GROSS
2 SOLD OUT SHOWS
JULY 19 & 20, 2002

Misgsgissippi Coast Coliseum
Biloxi * Miggissippi
THANK YOU!

EAGLES
Concerts West/AEG

TicketMaster

wWWwWWw.americanradiohistorv.com
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More

Supply Than
De%?al}{d?

Numerous Tours And High Prices
Show Industry Growth But
Outpace Attendance

BY RAY WADDELL

NASHVILLE—The concert industry may be crazy,
but it appears to be relatively healthy, at least in terms

of gross dollars and traffic.

Everything came to a screeching halt last fall, and
things were slow to get started in 2002, but the busi-
ness swung into action this spring, and now dollars
and touring volume are up over the same time frame
last year. Unfortunately, attendance has not kept pace
and is down both overall and on a per-show basis.

Early winners are easy to
find, including Paul McCart-
ney; the Rolling Stones; Billy
Joel and Elton John; Dave
Matthews Band; Crosby, Stills,
Nash & Young; Creed; the
Eagles; Cher; Britney Spears;
Kenny Chesney; Neil Dia-
mond; Barry Manilow; and
Brooks & Dunn.

Disappointing, however, is
the ongoing trend of dollars
outpacing attendance, meaning
fewer people are going to more
shows. Whether that trend, in
evidence for the past few years,
is indicative of higher ticket
prices, increased touring vol-
ume or a combination of both
depends on whom one talks to,
but most would agree that the
touring industry in general has
shown remarkable resiliency in
weathering a stuttering econo-
my, catastrophic events and
internal shake-ups.

According to numbers report-
ed to Billboard’s Boxscores

from January through the end
ol May, the global concert busi-
ness topped half a bilhon dollars
at $502,233,508, up 3.3%. But
attendance, at 12.04 million, 1s
down 4.2%, despite the fact that
135 more concerts were report-
ed for the time period.

Still, tours that shonld be
blockbusters indeed are, and
the industry has responded to
uncertain times by developing
innovative packages and price
structures. Even old warhorses
like the Rolling Stones will
reach into their bag of tricks
when they trot out their mulu-
venue concept this fall.

“I'm certainly optimistic,”
says Dave Lucas, president and
co-CEO for the music division
of Clear Channel Entertain-
ment (CCE), far and away the
world’s largest promoter,
amphitheater owner and tour
producer. “Obviously, after
Sept. 11, things slowed down

Continued on page TQ-12

Lendon’s fanxcd Wembley Arena

International Sites Keeping Up

With The 11.5.

New And Improved European Venues Host World Tours

n an increasingly global touring business,

how do older concert venues in Europe

compare to those in the U.S., which has
enjoyed the ongoing development of new
facilities?

Leading promoters in four key European
markets were surveyed recently to identify the
top venues in their territories, and they were
asked how those halls stack up against

facilities are the Sheftield Arena, with a capaci-
ty of 12,000; the Manchester Evening News
Arena, with a capacity of 21,000; the NEC in
Birmingham, with a capacity of 10,500; and
Wembley Arena in London, with a capacity of
12,000. These are all strategically placed in the
Northeast, Northwest, Midlands and Southeast

Continued on page TQ-10

U.S. buildings.

One fact is quickly evident. Although
arena managers in the U.S. face the ever-
present challenge of booking concerts
around home games of the professional
sport teams who are their primary ten-
ants, the sports business is the keystone
of arena development in the U.S.

U.K. CAPACITY

Clear Channel Entertainment is
Europe’s dominant concert-promotion
company. For its U.K. division, the top-
level touring network centers around six
arenas and outdoor venues. The indoor

|2
Manchester Evening News Arena
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Group Efforts

[AAM’s Annual Convention Focuses On Security

And Streamlining

BY RAY WADDELL

atters both internal and external made the past
year a very busy one for the International Assn.
of Assembly Managers (IAAM), the world’s top
professional organization for managers of pub-
lic assembly facilities, which convenes in Atlanta,
July 26-31, for its 77th Annual Convention & Trade Show.
The devastating events of last Sept. 11 caused particular
concern for an industry that specializes in, as its name would
indicate, the assemblage of large crowds, primarily concerts
and sporting events at performing-arts centers, theaters, civic
centers, auditoriums, arenas, amphitheaters and stadiums.
Always a top concern, security and crowd-control issues have
moved to the forefront in the past months.

Additionally, IAAM has under-
gone the appointment of new
association leadership in the past
year. Industry veteran Dexter
King moved from the profes-
sional ranks to association admin-
istration when he was named to
head the TAAM as executive
director, working from the asso-
ciation’s home office in Coppell,
Texas. King, who officially came
on board last September, is a
longtime TAAM member, a past
president of the association and
former arena manager.

“As a 28-year member of this
association, even as past presi-
dent, I saw issues I wanted to
address,” says King. “I am now in
a unique position to see that we
address the needs of this indus-
try and our members. I want to
collaboratively energize the home
office to accomplish these tasks.”

Outgoing 1AAM president
Lionel Dubay, a 31-year industry

King

veteran and director of the
O’Connell Events Center at the
University of Florida in Gaines-
ville, described his tenure as pres-
ident as offering “never a dull
moment,” a run that has been

both challenging and rewarding.
The terrorist attacks of last
year had “a tremendous impact
and changed the way we do busi-
ness and serve our customers,”
says Dubay. “We have always rec-
ognized security as a primary
concern, but after terrorist
attacks hit American soil, this is
something we now have to be
prepared for in the future.”
Toward that end, IAAM estab-
lished the Safety & Security Task
Force (SSTF), conceived as a vehi-
cle for JAAM members and other

Dubay

similar associations internationally
to establish best practices for the
industry regarding security. The
task force is chaired by Frank Poe,
IAAM past president and direc-
tor of the Birmingham-Jefterson

Stabler
Arena

* Award Winning Facility-Recognized

* 6,600 seat entertainment and sports
center set up with rigging and power
capabilities to handle the biggest

shows.

Favorite of National Tours

* Serving Eastern Pennsylvania and a
well-developed tri-state market.

Richard H. Fritz, Director

(610) 758-3770
Bethlehem, Pennsylvania

* Beautifully situated and centrally located
between New York City and Philadelphia.
Minutes from I-78, the Pennsylvania
Turnpike and major international airport.

It’s easy to be here.

©IPs A Small World:
INAM'’S International
Hement ‘

' he International Assn.
of Assembly Managers
(IAAM) has increasingly
focused on the “interna-

tional” side of the organization
under the tenure of outgoing
president Lionel Dubay, and
that trend is expected to con-
tinue.

Following the events of Sept.
11, the JAAM established an
International Satety & Security
task [orce and set meetings with
leadership from two European
associationy to discuss a part-
nershij in a European venue-
management school,

Discussioms in June addressed
the partnership arrangements
and a timeline for that effort,
with the goal of launching the
venue-management school in
June 2004. The two participat-
ing European associations are
the Assn. Internationale des
Palais de Congres (www.aipc.
org) and the European Arenas
Assn. (www.eaaoffice.org).

Another initiative of the past
year was an attempt to “help us
redefine our role and involve-
ment with the World Council
of Venue Management, a con-
sortium of international like-
minded associations,” says
Dubay. The IAAM serves as
secretariat for the WCVM
(www.venue.org) in a contract
that was recently renewed.

The WCVM was conceived
during a meeting in Barcelona,
Spain, on June 25, 14494, fol-

lowing IAAM’s leadership role
in initiating discussion of the
issue. The WCVM was formal-
ly launched in Orlando, Fla., in
1997, and includes the Asia
Pacific Exhibition & Conven-
tion Council {(www.apecc.org),
the Assn. Internationale des
Palais de Congres, the Euro-
pean Stadinm Managers Assn.,
the European Assn. of Event
Centers {www.cvvc.org), IAAM,
Venue Managerent Assn., Sta-
dium Managers Assn. (www.
stadianel.com), Brazilian Assn.
ol Conlerence Centers and the
European Arcnas Assn, |
The WCVM isintended to be
an umbrella organization that
brings participating organiza-
tions together for the purposes
of communications and does
not supplant the activities of
any organization. The current
chairman of the WCVM is CIiff
Wallace, director of the Hong
Kong Convention Center.
During the IAAM annual
conference in Atlanta, July
26-31, the World Council of
Venue Managers will meet for
the first time, on July 27, says
Dubay. “We will have a global
summit session on that day,”
he notes. “I suspect, with the
World Council meeting then
and afternoomn sessions on
global issues, as well as Atlanta
being an easily accessible
mujor ¢ity. there should be a
very good contingent of inter- |
national members.”  —R.W

Convention Center Complex
(Birmingham, Ala.), and vice
chaired by Larry Perkins, assis-
tant GM of the Raleigh (N.C.)
Sports & Entertainment Center
and chairman of the Internation-
al Crowd Management commit-
tee, which meets in Reno, Nev,, in
November.

“We had our largest attendance
ever at the International Crowd
Management Seminar in San
Diego last November, and that’s
where we had the first meeting of
this task force,” says Dubay.

Perkins says the task force has
enlisted the participation of other
public-assembly associations and
the major professional sports
leagues and is working with Home-
land Defense. “We have a lot to
consider and go through to get
everyone on board, but it’s going
terrific,” says Perkins. “We're try-
ing to keep everyone informed of

what we're doing, and these issues
will definitely be a focus in Atlanta
[at the national meeting] and in
Reno [at the Crowd Management
Seminar Nov. 10-13].”

As an offshoot of the SSTF, the
IAAM board of directors estab-
lished an external-affairs com-
mittee at the L.A. conference.
Poe set up a public-advisory and
public-relations task force, which
has already recommended five
issues on which IAAM will take an
official position.

Dubay, who will be replaced as
president by Joe Floreano, direc-
tor of the Rochester (N.Y.) River-
side Convention Center, is appre-
ciative of his time moving through
the officer chairs at IAAM. “Com-
ing up through the chairs has
allowed me to visit all of the dis-
trict meetings, specialty meetings
and related industry association

Continued on page TQ-15
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19,000-Seat Arena

3,000-Seat Concert Hall

1.000-Seat Theater

Adjoining 770-Room Sheraton Birmingham Hotel

State-of-the-Art Facilities

10 Minutes from Birmingham International Airport

Over 3.4 Million People Live within
100 Miles of Birmingham

39th Largest DMA in the Nation

Bigger Market than New Orleans,
Memphis, San Antonio & Buffale

Knowledgeable and Attentive Service Staff

BIFRMINBHAN-JEFFERSOMN

CONVENTION COMPLEX
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TOURING

QUARTERLY

ore Bang For
The Buck

Technology And Economy Lead To Downsizing The

Extras For Big Production Effects

BY RAY WADDELL

n the world of concert production today, “louder,”
“brighter” and “versatile” coexist with “compact,”
“efficient” and “economical.”

This environment is a reflection not only of tech-
nology’s impact but also the fact that manutfacturers have
responded to tour managers’ needs to cut labor and
transportation costs by maximizing truck space and
improving the ease and stagehand requirements of load-
ins and load-outs.

“Everything is a lot easier than it was 10 years ago,”
notes John Page, senior VP/GM of First Union Center in
Philadelphia. “With technology, there is a lot less equip-
ment at the end of the day, and production is 100 times
better than even a few years ago.”

Indeed, even with streamlin-
g, production quality has not
suffered but instead has im-
proved. “With lights, for exam-
ple, you can have less and do
more,” says production guru
Steve Lawler, senior production
divector for Clear Channel
Entertainment. “It seems that
[most bands] still want to be the-
atrical, and the fans expect it.”

Lawler says tour production
managers “arc getting smarter”
about generating the most bang
for the buck. “Over the last three
to five years, with moving lights
and computers, fewer lights can
look better,” he says. “And the
audience has no idea the (our has

gone [rom six trucks to five.
Trucks cost about $3,000 a week,
and, if you can cut five stagehands
out, that's a huge reduction in
expense. I've definitely seen that
trend, where these big stagehand
calls have been reduced.”

The trend is basically geared
toward return on tour investment,
niore important to some acts than
others. “Some of these acts that
have been out there a long time are
going with streamlined packages
that maximize their earning poten-
tial,” says Page. “On the other
hand, some of these younger acts
go for the gusto, with people like
"N Sync and Britney Spears going
out with 15 or 16 trucks. Other acts
tend to be lean and mean, with five
or six trucks, like Kid Rock, Alan
Jackson or Incubus.”

SOUNDS GOOD

In an attempt to create value-
oriented touring packages, multi-
act tours are all over the road this
summer. While these packages
were once a nightimare for tour
managers, technology has again
come to the rescue.

“These new [sound] boards are
smaller, because they're digital,”
says Lawler. “I saw one the other
day where each band carries their
own floppy disk, and the [pro-

Page

duction manager] walks up to the
board at sound check, slips the
disk in, and they're ready to go.
Showco has developed a hoard
that a lot of acts can use, which is
particularly effective when you
have three or {our bands on a fes-
tival. Each band has a floppy with
all their pre-sets.”

Sound alsc looks better, clean-
er. “With sound, a lot of acts have
gone to a line array, which is
good for everybody,” says Lawler.
“It’s less trucking, better sight

Continued on page TQ-6

Simply San Diego

Simply The Premiere Entertainment Venue

Simply...

S

619.594.0234

WWwWw.cox-arena.com
San Diego State University
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You are not playing Miami...
unless you are in Miamu.

The AmericanAirlines Arena. home of the NBA s Miami HEAT and WNBA’s Miami SCL,

is downtown Miami’s ultimate sports and entertainment show place. This ultra-modern jewzl

on the waterfront hosts the world’s most exciting events and attractions, With a tlexible

seating capacity of 4.700 to 20.000 the AmericanAirlines Arena is South Florida’s hottest AmericanAirlines Arena
venue in the heart of Miami. www.aaarena.com

For booking information contact Eric Bresler by phone (786)777-1122, fax (786)777-1600 cr e-mail ebresler@heat.com.

www.billboard.com

TOURING

QUARTERLY

MORE BANG

Contimued from page T4

lines, smaller clusters—especially
in the arenas.”

Tours have also cut costs by un-
lizing regional vendors for pro-
duction rather than transporting
the equipment nationally. “Most
of these tours ave still carrving car
monttors and stage monitors and
are leasing the stacks and racks
[speakers and power racks] from
regional areas instead of trucking
this equipment,” notes Stephen
I. Gudis, owner/operator of

Guulis

Nashwille-based event production
firm the Production Department.
“That can sometinies save you
hall a truck with the speakers,
and you don’t have 1o truck it or
have the promoter provide it

LOOKS GOOD

Gudis says moving hghts have
greatly reduced the number of
fixtures necessary, i1 turn saving
truck space while providing more
stunning hghting. “It’s all auto-
mated lighting now, with very fev
par [stationary| lights,” he says.

At the same time, video 1s more
popular than ever. “More groups
are carrying video, not just side
screens, but upstage screens
msiead of painted backdrops,”
says Gudis. “So, mstead ol four
painted, soft drops moving on a
traveller, you put a video screen
up there. It’'s more economical
and you get a lot more looks. You
get 24 looks on a screen, as
opposed to four on a soft drop.”

Video can also help linancially
in other ways. “Video is very
sponsor-driven,” Gudis points
out. “You see sponsor logos, even
commercials. This can under-
write the cost ol video complete-
ly, as is the case with Coors and
Brooks & Dunn.

Lawler savs he has seen an
upsurge in acts’ aftinity for the use
of pyrotechnics. “Pyro seems o be
more popular over the last couple
of years. Some of these tours come
through with a whole truck of
pyro, and it used to be two or

Conbinued on page TQO-8

BILLBOARD JULY 27, 2002



www.americanradiohistory.com

Northern California is famous
for featuring only the very best
in sports and entertainment.

And when the very best choose

o] WSRO

to perform in the Bay Area, they

choose Compaq Center at San
Jose — formerly San Jose Arena.
Its state - of - the - art design §
exceeds the demands of a
spectrum of stars; from Elton

John to the San Jose Sharks. |

A BUILDING
THAT REFLECTS
THE BEST IN

Ml
Al BRI
IN PR Tk
RERTLIER L
™ COMPAQCENTER

.l.'\

NORTHERN
Y CALIFORNIA

N

From Bol Dylan to Disney On ¢
[ce. No building is more flexible
and accommodating - both to §
L performers and the audience. No |
area of the countrv offers a more §
diverse, entertainment-oriented !
demographic than Silicon Valley :'
end its surrounding environs.
Something to reflect on, when

selecting your next venue.

COMPAQ CENTER

AT S A N J O S E

Northern California's Premiere
Sports and Entertainment Center

www.compagcenteratsanjose.com
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* Source: 1995, 1996, 1997, 1998, 1999, 2000, 2001 Amusement Business

THE MOST PROFITABLE
DISTANCE BETWEEN
TWO POINTS

> — @< -

CHICAGQ CLEVELAND

FORT WAYNE
INDIANA

Adding Fort Wayne to your tour can be a real moneymaker.

Chances are, your show travels right through northeastern Indiana. So why not
stop in Fort Wayne and cash in on this booming market?

If you haven't played here before, you're missing out. Fort Wayne is home to the
Allen County War Memorial Coliseum, one of the highest grossing facilities” in the
nation. More than 55 million people live within a day’s drive of Fort Wayne, which

means sell-out crowds for many of our events. Even better, we're renovating and
expanding our arena. Soon we’ll be able to seat 13,000 people, and we’'re adding

luxury suites and club seating. Want to see how it looks? Call us for all the data
and floor plans, or check our website at www.memorialcoliseum.com.

N

ALLEN COUNTY WAR
MEMORIAL COLISEUM
4000 Parnell Avenue ¢ Fort Wayne, Indiana 46805-1498
260-482-9502 * www.memorialcoliseum.com
Randy L. Brown, CFE, General Manager

cImusement COMPLETION FALL 2002 dieS
hoLosine s Management

Facilities & Event Management

Boxscore for 5M to 10M seating. 1999, 2000, 2001 Prime Site Award

TOURING

QUARTERLY

MORE BANG
Continued from page TQ-6

three boxes of pyro, total. These
boy bands definitely have theater
in mind when they produce their
shows, and Kiss the last time out
had one truck just for pyro.”
Pyro hasn’t been aftected much
by technology, remaining fairly
consistent over the years. “It’s
just bigger and more extreme,”
says Lawler. “They haven’t per-
tected digital fireworks yet.”

INDOORS OR OUT
Conventional touring wisdom
has it that modern arenas offer
more production capabilities, in
general, as opposed to outdoor
amphitheaters. “Acoustically, if

"Some of these
younger acts go for
the qusto, with people
ke N Syne and
Briney opears going
outwith 15 0r 16
trucks, Other acts tend
0 be lean and mean,
With five or Six trUcks,
ke Kid Rock, Alan
Jackson or Incubus.”

—John Page,
First Union Center

[designers] put the time and
effort into building the arena, the
production is better,” says Page,
adding he believes the concert
experience is better, as well.
“Everybody has a seat, it’s air-
conditioned, there are no weath-
er concerns.”

Adds Lawler, “Some acts will
stay in arenas because they can’t
produce their show outside.
They want bigger sets, bigger
theatrics. But some shows are
built for the sheds.”

An indoor show can definitely
“look bigger,” Lawler believes.
“Sheds are confined to a prosce-
nium opening; when you get into
an arena, you've got that 110-
foot-tall by 200-toot building.
Most have their own stage and
hydraulics, and sheds aren’t built
for a lot of hydraulics.”

That said, “Sheds are built for
just shows, as opposed to a bas-
ketball arena. With sheds, the

| stage is the focal point.” B

TQ-8

www.billboard.com
www.americanradiohistorv.com

BILLBOARD JULY 27, 2002

el


www.americanradiohistory.com

WHEREVER YOU |,
y

/

WE ARE
|
l

HOUSE of BLUES ENTERTAINMENT
LIVE MUSIC DOWN EVERY ROAD

HOB ENTERTAINMENT:: 6255 SUNSET BLVD
HOLLYWOOD, CA 90028 :: 323.769.4600 :: HOB.COM
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INTERNATIONAL SITES
Continued from page TQ-1

of the country. Open-air concerts
are focused on the 65,000-
capacity Milton Keynes Bowl and
70,000-capacity Donington Park,
both in the center of the country.

CCE holds an annual manage-
ment contract for Milton Keynes
Bowl (in conjunction with Gam-
ing International for English

Partnerships), owns a 25-year
lease on Donington Park (with 21
years remaining) and 1s midway
through a tive-year management
contract for Shetfield Arena that
runs through March 31, 2003.
None of the venues have been
recently upgraded or renovated.
This is because, apart from Wem-
bley and Donington, they were all
built as dedicated multipurpose
venues within the last 20 years,

and any modifications to the orig-
inal design have been made with-

in the past decade. The oldest of

the venues, London's famed
Wembley Arena, which opened in
1934, will be redeveloped when
a decision is finally made on the
fate of the adjacent Wembley Sta-
dium, which has stood empty for
several years.

Milton Keynes Bowl first
opened in 1980 but was upgrad-

wwwEQUBALNCE. co

OPENING

IN OCTOBER

o .o

JUST WHAT SOUTHWEST ONTARIO ORDERED!

This state of the art building includes:

* 10,000 concert seating
¢ 2,800 seat theatre
* 214,000 square feet

* 38 suites & 1,000 club seats

* Two restaurants

* Full service marketing, advertising,
sponsorship and group sales

* Perfect routing between Toronto and Detroit

¢ Self contained media market

Call Now!

Please visit our website @
www.londonesc.com

519-455-6770

ASK FOR BRIAN OHL

ed in the mid-'90s. The opening
of the Shefiield Arena in 1991
spearheaded a relative hoom in
modern arena construction
across the U.K., followed by the
NEC arena in Birmingham in
1992, and the Manchester Eve-
ning News Arena in 1996.

The biggest contrast with U.S.
venues, according to Paul Latham,
COO for CCE U.K. Music, is the

widespread presence in the U.S. of
 professional sports teams as

“anchor tenants” for venues to
support development of new build-
ings. In the U.K., this arrangement
is not so well-established. “This is a
luxury not available in the UK.,”
says Latham. “The only people
who sutter are the concert-goers,
who have to put up with inade-
quate facilites. Only on new-builds
are the latest designs and comfort
factors incorporated.” However,
when it comes to accommodating
the same tours as U.S. venues,
Latham confirms that is not a prob-
lem for promoters. “All tours are
scaled to the venues that are on
their schedule, whether in the U.S.
or the U.K.,” he savs.

BIGGER AND BETTER?
According to leading German
concert promoter Marek Lieber-
berg, the concert halls are older
than those in the United States.
“But they have [historic] charac-

1 Johansson

ter,” says Lieberberg, “something
most U.S. venues are lacking.”

However, says Lieberberg, the
most common advantage of U.S.
halls is their greater capacity, par-
ticularly with those fitted with
seats, as opposed to general-
admission-style venues.

As far as the venue facilities
themselves are concerned, says
Lieberberg, Europe is absolutely
on a par with the U.S. “However,
the stafl—ushers and organizers-
are far more protessional in the
United States,” says Lieberberg.
“This also applies to the way cater-

ing is organized and the range of

services offered.”
The three largest concert halls
in Germany are the Kolnarena in

Cologne, with a capacity of

16,000; the Festhalle in Frank-
furt, with a capacity of 14,000;
and the Olympiahalle in Munich,

with a capacity of 11,500,

In the Netherlands, Mojo Con-
certs, founded in 1968, is one of
the largest promoters, orgamzing
95% of the market's concerts, says
Jan Willem Luyken, Mojo’s head
of marketing and communica-
tion. Mojo also 1s now a division
of Clear Channel.

Although many concert venues
in Europe are much older than
those in the U.S,, that’s not the case
in the Netherlands, says Luyken.

The two most important large-
scale venues in the Dutch market
are the Ahoy in Rotterdam and
the Heineken Music Hall in
Amsterdam. They are situated in
the two biggest cities in the north
ol Holland. The Ahov (10,000
capacity) was built in 1971 as
a sports stadium but was com-
pletely renovated in 1987; the
indoor cycle track was re-
moved, and it was converted into
a music venue. The Heineken
Music Hall in Amsterdam is the
newest large-scale purpose-built
music venue in the Netherlands.
[t was built in 2000 with a capac-
ity of 5,000. The Amsterdam
Arena, a football stadium, also
hosts major shows and was built
i 1996, with a capacity of 50,000.

“In general, the venues in the
Netherlands can handle the same
scale of production as in the
U.S.," says Luyken.

Lieberberg

The Nordic region boasts some
of the largest and most modern
venues in Europe, thanks in part
to avid Scandinavian ice hockey
and soccer fans and the kind of
support from sports teams that is
notably absent in the U.K. All the
venues are well maintained, most
of them relatively recently reno-
vated, and can easily handle clab-
orate productions, says Thomas
Johansson, managing director of
EMA Telstar, a division of Clear
Channel EFntertainment. The
region’s most important venue is
Ullevi, a 50,000-capacity outdoor
stadium in Gothenburg, Sweden’s
second-largest city. Built in 1958
for the world soccer champi-
onships, the stadium was com-
pletely retooled in 1986. In 2000,
Copenhagen’s Parken (45,000
seats) was totally rebuilt in time for
the 2001 Eurovision Song Contest.

www.billboard.com
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“The good thing 1s that we can
play the year round,” Johansson
says. “I’s got a rolling rool that
takes about hall a day to convert
it to a covered stadium.” Other
major outdoor venues are the
Olympic Stadium in Helsinki
(43,000 capacity) and the Vale-
hovin Skating Arena in Oslo
(40,000 capacity).

Major indoor venues in the
region include The Globe in

‘Atter we had Hartwal
and The Globe bui,
olocknoim, Helsink,
Uslo and Copenhagen
became a very strong

80 Dont Forger o Make the STOP

Ing his oircuit towaras : S
b east o he or you Il miss 11.1 million ticket buyers*

Baltics and the westem |
roy ON THEIR WAY FROM PHILADELFHIA OR NEW YORK:
pam Of RUSS‘a ELTON JOHN o SHANIA TWAIN ¢ KENNY CHESNEY o O-TOWN
—Thomas Johansson, | © DISNEY ON ICE ¢ RINGLING SROS. AND BARNUM & BAILEY ¢« WWE
EMA Telstar TARGET STARS ON ICE * AARJN CARTER
SESAME STREET LIVE « HARLEM GLCBET20OTTERS

RANKED 5™ IN THE WORLD BY BILLBOARD MAGAZINE!

Stockholm (12,500 capacity),
Helsinki’s Ilartwall Arvena | | HAVE PLAYED TRENTON!
(8.000 capacity) and Gothenburg’s
Scandinavium (10,000 capacity).
Even with plans for a new
10,000-seat arena due in 2004 in
Malmo, Sweden’s third-largest
other venues in the region. “Afier | ¢ TRENTO N' N EW JERSEY
we had Hartwall and The Globe
built, Stockholm, Helsinki, Oslo
and Copenhagen became a very
strong lour-city circuit,” he says,
g this circuit towards the east, |
into the Baltics and the western | © ~ GLOBAGL'MM
part of Russia.” ] : e SPE@"@"
Indeed, Johansson has already ! Wit 250 mile radits
promoted shows in Tallinn, Esto- ;
indoor arena that was host to the 1
2002 Eurovision Song Contest, as
well as in St. Petershurg, Russia,
al an arena that was built in 2000
for the ice-hockey world champi-

(12,000), the Spectrum in Oslo
] °
W SO0V !
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city, Johansson has his eye on -
“but we are looking at develop-
nig, in a new 6,500-capacity 2L _—— = i
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MORE SUPPLY
Contirued from page TQ-1

started in 1997, We're in a cycle
that’s not a good cvcle. We're see-
immg the fact that people can’t
afford to go to these shows.
Mickelson doesn’t believe the
decrease i attendance is a concert-
volume issue. “Even if the number
of shows staved the same, ticket
prices are keeping people away,
and that’s not good for business,”

Central New York wants to
be entertained and the AUD
1s the place to do it!

lUtica Memorvial Auditorium

professional courteous staff
capacity range 1,000-6,000
unobstructed sight lines |

for just about evervbody, but we
saw things start to really come on
strong about January.

Heading into last tall, GCE
business was strong, Lucas savs,
and for summer 02 the number
ol shows booked is “slightly

unlimited floor load | . ol e
flexible floor plans | ﬁ seee & Z
For Avails & Details: | R

-

call  315-738-0164 l
fax  315-738-9597 |
email UticaAud@aol.com

I#'s not a Concert
without the GLOW

NEW
2-Color and 3-Color

6" LIGHTSTICKS

Rev up the crowd like never before with two-
color, three-color and solid ¢olor 4" Lightsficks.
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Mob

ahead” of last year. “Now it’s
down 10 execution time, adver-
tising, marketing, promot ion and
selling the tickets,” he says. “But
the number of shows we have
hooked 1n our facilities and oth
ers is ahead ol last vear.”

TOO HIGH?

For others, particularly those
ouiside the CCE nerwork, the
continuing trend of decreasing
attendance in the face ol increas-
mg volume and dollars cannot
continue without long-range

negative unpact. ‘I donw’t know of

one promoter that can sit here
and say they're up this year as
opposed to last,” says Jerry Mick-
elson, co-president of Chicago-
hased independent promote:
Jam Productions. “Ticket prices
are too high. They're up 60%
since [promoter] consolidation

he says. “The point is, more peo-
ple should see shows, not lewer,
and the most critical lactor when
someone decides whether or not to
go to a show is how much it costs.

Randy Phillips, CEO ol AEG
Live, producers of tours by Brit-
ney Spears, the Eagles and others,
says he’s seeing mixed results so
far this vear. “What we've found
is the tours that were put up
carlv—like Britney, McCartne
and the Eagles—did very, ver
well, and those that are going up
later are not doing nearly as well,
says Phillips. “I think that ricket
prices are obviously high, and, b
having such a high ticket price in
a concentrated season with out
door touring, there are {ewer dol-
lars available.”

I'hat said, Phillips is pleased
with AFEG Live's ability to carve its
niche in a tough market. “1f you
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think about us, we came {from
being invisible to being a true
alternative in this country to the
800-pound gorilla,” he says. “This
summer, we’ll be working with
Neil Diamond, Britney Spears, a
bunch of Korn dates and a couple
of Who dates. We're doing a lot.”

Lucas thinks that, on the whole,
ticket prices have stabilized.
“There has been a little talk about
some of the Triple A [superstar]
artists, but what happened in the
past, when a Triple A act went out
with a $95 ticket, is that scalpers
would scoop them up and then
turn around and sell them for
triple that price,” he points out.
“We feel the real fan standing in
line should have an opportunity

Brooks €& Dunn

[to get the best seats], and that
puts more money in the artist’s
pocket, as well. And if you com-
pare our prices to a lot of other
sports and entertainment events,
we were low lor a long time.”

SAFETY IN NUMBERS
History shows that any year
that boasts a Rolling Stones tour
is a pretty good year, and the
band should have huge momen-
tum heading into the fourth
quarter.and 2003. With a sold-
out, $53-million-grossing, Paul
McCartney tour already in the
books (with more dates likely on
the way), such acts as the Who,
Elvis Costello and Robert Plant

under and rumblings of

tours by Peter Gabriel and Fleet-
wood Mac, 2002 looks like a ban-
ner year lor British rock royalty.

This year also looks like a good
one for creative mulu-artist bills.
Ozzfest and the Vans Warped
tours have turned into metal and
punk franchises, respectively, and
both Brooks & Dunn’s Neon Cir-
cus & Wild West Show and
Moby’s Area2 have gained
momentum in their second years.
Classic rock and metal packages
are everywhere this summer, and,
even more importantly, new con-
ceptions like the Jeep World

Continued on page
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Amerie Offers ‘All’ She Has

Rise Entertainment/Columbia Artist Leaps From Student To Singer/Songwriter

BY RASHAUN HALL

NEW YORK—For most people, col-
lege offers the opportunity to find a
path in life. For 22-year-old Amerie,
that path has led to her Rise/Columbia
debut, All I Have (July 30).

“[In] my senior year of college, I met
[producer] Rich Harrison through a
mutual friend,” Amerie says. “We were
feeling each other’s work, so we decid-
ed to record together to see how it
would come out. We recorded a song,
and it came out OK—we could see the
potential. We did another song, and
the growth was exponential, and that
was only in a matter of two weeks. We
started getting somewhere, and he
already had Jeff Burroughs and Darryl
Williams of Rise Entertainment look-
ing at him, and once we finished a five-
song demo we took it to Columbia.”

Although Columbia wasn'’t the only
label they met with, Amerie knew it
was the right one. “My mind was al-
ready made up after I left Columbia
that day,” says the songstress, who is
managed by Edwin Holmes of Wash-
ington, D.C.-based Edwin Holmes
Management. “We met for an hour-

and-a-half, and that made me feel
good, because it wasn'’t just an in-and-
out process. I had been to other labels
before, and the meetings were quick
and impersonal. At this meeting, we
sat and talked, and I just knew that was
where [ wanted to be.

AMERIE

“We felt as though they understood
our vision,” Amerie adds. “We wanted
them to understand that we had
something special. When we spoke to
[Columbia chairman] Donnie Ienner,

e -&Wﬂ%%ﬂ R
TRACKS
R A hFrw
VSN ING
n
Broadcast Data
Systems
| TITLE IMPRINT/PROMOTION LABEL Artist
I #®: MUMBER 3 Weeks At Number 1
14 HOT IN HERRE Nelly =
FO' REEL/UNIVERSAL
2 | NEED A GIRL (PART TWO)}  P. Diddy & Ginuwine Featuring Loon, Mario Winans & Tammy Ruggeri =
| Bao soviaisTA
3] OH BOY Cam'ron Featuring Juelz Santana %
ROC-A-FELLA/DEF JAM/IDJMG
5 DOWN 4 U v Gotti Presents The Inc. Featuring Ja Rule, Ashanti, Charli Baltimore & Vita =
e MURDER INC/OEF JAMAOUMG
i 4 STILL FLY Big Tymers =
| CASHMONEYAUNIVERSAL
6 NOTHIN' N.O.RE. %
L qEFJAM/IDJMG ——
9 DILEMMA Nelly Featuring Kelly Rowland
FO° REEL/UNIVERSAL =
7 | WITHOUT ME Eminem =%
WEB/AFTERMATH/INTERSCOPE
8 GRINDIN' The Clipse %
| sTAR TRACK/ARISTA ii |
MOVE B***H Ludacris Featuring Mystikal & Infamous 2.0 <=
DISTURBING THA PEACE/DEF JAM SOUTH/IDJMB —
GANGSTA LOVIN' Eve Featuring Alicia Keys =
| RUFF RYDERS/INTERSCOPE -
MY NECK, MY BACK Khia Featuring DSD <=
DIRTY ODWN/ARTEMIS
DOWN A** CHICK Ja Rule Featuring Charli "Chuck"” Baltimore =
1.7 | MURDER INC/DEF JAM/IDIMG
| NEED A GIRL (PART ONE) P. Diddy Featuring Usher & Loon %
BAD BOY/ARISTA
GOOD TIMES Styles =
AUFF RYDERS/INTERSCOPE -
WHAT'S LUV? Fat Joe Featuring Ashanti =
TERROR SQUAD/ATLANTIC -
PASS THE COURVOISIER PART Il Busta Rhymes Featuring P. Diddy & Pharrell <=
WAY OF LIFE Lil Wayne <=
-] CASH MONEY/UNIVERSAL
IF | COULD GO! Angie Martinez Featuring Lil' Mo & Sacario %
ELEKTRAVEEG
TRADE IT ALL Faholous Featuring P. Diddy & Jagged Edge <«
EPIC
SAY 1 YL YI Ying Yang Twins <=
. COLLIPARK/IN THE PAINT/KOCH
GIMME THE LIGHT Sean Paul %
_B_I.ACK SHADOW/2 HARD/VP —
|IN DA WIND Trick Daddy Featuring Cee-Lo & Big Boi %

| SLIP-N-SLIDE/ATLANTIC

45| WEB/AFTERMATH/INTERSCOPE

[PO* FOLKS
| ATLANTIC

CLEANING OUT MY CLOSET

Eminem

Nappy Roots Featuring Anthony Hamilton %

@ Records with the greatest increase in audience impressions.

—
The rap tracks audience is compiled from 92 mainstream R&B and

46 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audience,
computed by cross-referencing exact times of arplay with Arbitron listener data < Videocitp avadability © 2002, VNU Business

Media, Inc. Al rights reserved.

he talked about how he wanted to
market the project and how he want-
ed to be careful of certain pitfalls,
land] we just felt like he was really get-
ting into us.”

Amerie and Harrison began record-
ing what would become All I Have. One
of the last songs recorded for the 12-
track set was lead single “Why Don't
We Fall in Love.” “Usually, Rich will
have a track, and he’ll demo it up him-
self,” says Amerie, who publishes her
songs through Mi Suk Music (ASCAP).
“When he played me ‘Why Don’t We
Fallin Love, I couldn’t really get it, but
I had learned to trust his ear. We did it,
and it was incredible. There’s a lot of
energy and passion in that song.

“It’s so short because it's an intro,”
the singer explains. “That’s all it was
supposed to be. We thought that mix-
shows would appreciate [it]. We took
it to mix-show and to DJs, and it was
getting such a good response that it
started spreading into regular rotation.
Columbia still wasn’t sold on having it
as a single for that long, but Jeff Bur-
roughs and [Amerie’s manager| Ed
were fighting to just let it play out.
Columbia finally agreed. They just let
it go, and it’s become a big success.”

It looks as though all of their dili-
gence has paid off, as the single—
commercially available in the 12-inch
vinyl format only—has been a hot
item at retail. “The 12-inch [single]
has been very big for us,” says Carlton
Tucker, owner of Washington, D.C.-
based retailer Madd T-s. “The single is
definitely strong.”

Columbia Records president Will
Botwin is also happy with the success
of the single, which is currently No. 13
on the Hot R&B/Hip-Hop Singles &
Tracks chart. “We are surprisingly
pleased at the success of the single,
considering it was supposed to be our
warm-up single,” Botwin says. “We
think that this is only the beginning
for Amerie and this album.”

In addition to traditional marketing
tools, Botwin noted that the label has
particularly focused its efforts on new-
media campaigns and cross-promo-
tions, such as an upcoming contest
with the Dollhouse clothing chain.

Booked by Mark Cheatham at
International Creative Management,
Amerie is currently touring with label-
mate Nas on Usher’s current tour. She
will follow that with her own promo-
tional tour beginning in mid-July.

With influences ranging from Mar-
vin Gaye to Whitney Houston, Amerie
has drawn from a wealth of artists. But
“Mary J. Blige is one of my heaviest
inspirations, I've loved her since ‘Real
Love.” She’s just incredible, because
she really lets her feelings out on the
track. You can actually feel her in her
music. That’s ultimately what I want
people to feel like when they hear my
records. She’s my teacher; she just
doesn’t know it yet.”

THIS JUST IN: Rodney Jerkins’ Dark-
child Entertainment, home to Dark-
child Records, has entered a pro-
duction and distribution deal with
Cash Money Records, Billboard has
learned exclusively.

Under the terms of the agreement,
Cash Money will distribute, co-pro-
mote, and market records with Dark-
child. In the first year of the joint
venture, Cash Money co-CEO Ronald
Williams and Jerkins expect to col-
laborate on three to five releases
through the Darkchild/Cash Money/
Universal imprint. The first project
via the joint venture will be an album
by R&B female trio Blaque, protégées
of the late Lisa “Left Eye” Lopes. The
group released an eponymous first
album in 1999 on Columbia’s Track-
masters imprint.

Cash Money, whose other princi-
pals include co-CEO Bryan “Baby”
Williams (Ronald’s brother) and
business manager Vernon Brown,
signed with Universal in 1998. Its cat-
alog includes releases by Juvenile,
Hot Boys, LiI’ Wayne, and Big Ty-
mers. Jerkins is the production mas-
termind behind hits by Destiny’s
Child, Mary J. Blige, Jennifer Lopez,
Aaliyah, and others.

In other industry news: Mystic is
recording two new songs for Dream-
Works’ upcoming rerelease of her debut
CD Cuts for Luck and Scars for Free-
dom . .. 3LW describes its new Epic
album, A Girl Can Mack (co-produced
by P.Diddy and Mario Winans), as “a lot
more mature.” Its release is set for this
fall. Lead single is “I Do . . . Wanna Get
Close to You,” featuring P. Diddy and
Loon . . . FUBU, which recently inked a
distribution deal with Koch, hooks up
with the legendary Harlem Globetrot-
ters for a new clothing collection avail-
able beginning this holiday season.
FUBU also becomes the team’s official
uniform outfitter . . . The Neptunes and
Trackmasters are both working on LL
Cool J’s new album . . . Scarface’s new
set, The Fix (Def Jam South), arrives
Aug. 6 with guests including Nas, Jay-
Z, Faith Evans, and Kelly Price.

CONFERENCE UPDATE: Producers Rod-
ney Jerkins, Mike City, and Edward
“Eddie F” Ferrell, Clear Channel VP of
urban programming Doc Wynter, and
Cumulus Media director of program-
ming Jim Kennedy are among the pan-
elists who will be on hand at the up-
coming Billboard/AURN R&B/Hip-Hop
Conference (Aug. 6-9) at Miami’s Roney
Palace. Wynter and Kennedy are par-
ticipating on the “Radio Programming
in the 21st Century” panel, while Fer-
rell is set for the “Urban Music in the
Digital Age” session. Jerkins appears on

1 hr II ;.
and The Blues.

by Gail Mitchell

“What’s the 411?: Everything You Need
to Know About the Music Industry,”
and City brings his expertise to “A&R:
What Really Happens After Signing the
Dotted Line?” For additional confer-
ence info, call 646-654-4660.

SPECIAL OF THE DAY: His mom
named him after the French term
du jour (translation: “of the day”).
And that’s what singer DeJur hopes
will be the case when people get a
chance to hear his music. A quick
taste can be found on comedian
Steve Harvey’s recently issued MCA
compilation Sign of Things to
Come, which features DeJur’s strik-
ing “Beautiful Lady.”

Describing his sound as “hip-hop
funk-pop alternative,” the native Los
Angeleno says his singing “transpired
in a natural way,” thanks to a musi-
cally inclined family, writing hooks for
up-and-coming rappers, and back-
ground work for Loose Ends and
other groups. In between, the singer/
songwriter/producer maintains a day
job working in L.A.’s Department of
Children & Family Services.

“It can be an emotionally draining
job,” DeJur says. “but it’s given me a
broad perspective on life and people,
which I put in my songs.”

Although a contract with MCA did
not materialize, DeJur isn't bitter. He
is currently in-studio with “Lady” co-
writer/producer Rick Stone and
songwriter J-Myth (aka Milton
Jhonuelle Hollins) on a new promo
CD. The DeJur/J-Myth collaboration
“Chocolate (Blackah Da Berry)” b/w
“You” will be serviced on vinyl the
last week of August.

“I'm conditioned in understanding
that things can start off like fire,”
DelJur says. “Then all of a sudden, that
fire goes out. 'm still going to do what
[ have to to keep myself afloat, know-
ing I'm going to blossom regardless.”

DelJur is managed by Marci Kenon
of L.A.-based New Day Entertain-
ment (323-755-3273).
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NEW FOR 2002!! Billhoard is teaming up with American Urban Radio Netwerks

Exc“u IVE to provide national coverage of the Conference & Awards to over 400 radio stations
One-on-one SALWUTE TO FINAWSTS PARTY Celebrate over drinks, food and music!
INTERVIEW ASCAP SWAPMEET Listen to music, meet other writers, make connections
WITH and vibe. ASCAP wants to hear your two hottest joints , so bring a CD w th you!

ARTIST SHOWCASES Performances by R&B and Hip-Hop artists!

BMI URBAN MUSIC AWARDS A prestigious event honoriag BMI
songwriters and publishers. By BMI invitation only

PANELS The industry's most knowledgeable experts discuss topics including:
Radio, Financial & Legal Terrain, Retail, A&R, Indie Labels, Digital Music and more.

Lee Bailey, Lee Bailey Comrnications Jey King, Independent consultant

Catherine Brewton, BMI Mathew Knowles, Music World Ent.

Dersick Brown, WHAT/Miami R ta Lee, NuFace Entertainment
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v TITLE ‘2 TITLE wv TITLE
3 ARTIST (IMPRINT/PROMOTION LABEL) 3 ARTIST (IMPRINT/PROMOTION LABEL) 3 ARTIST (IMPRINT/PROMOTION LABEL)
e NUMBER 1 3%
1 Hot In Herre swisato1 264 32 Two Wrongs 51 Keep Lovin' You
NELLY (FO_REELUNIVERSAL) WYCLEF JEAN FEAT CLAUDETTE ORTIZ {COLUMBIA) DAVE HOLUISTER (MCA)
2 | I Need A Girl (Part Two) 35 Stingy 53 Good Man
P.DIODY & GINUWINE (BAD BOY/ARISTA) GINUWINE (EPIC) AL )
3 0Oh Boy 28 434 What If A Woman 52 In The Morning
CAMRON [ROC-A FELLA'DEF JAM/IDJMG) JOE JIVE} MARY MARY (COLUMBIA)
6 Downd4U 22 Gots Ta Be 57 If | Could Go!
RV GOTTI PREGENTS THE INC. {MURDER INC/DEF JAM/IDIMG} B2K (EPIC) ANGIE MARTINEZ (ELEKTRAVEEG
4 1 halfcraz 0 PpAl Full Moon 73 Feel It Boy
MUSIQ (OEF SOULAOJMG) BRANDY (ATLANTIC! BEENIE MAN FEAT. JANET (VPVIRGINY
5 Still Ft 29 Heaven | Need A Hug <9 Most High
BIG TYMERS (CASH MONEY/UNIVERSALI R KELLY WJIVE) JERZEE MONET (OREAMWORKS/INTERSCOPE}
7 Nothin' 32 137 Way Of Life 58 Whoa Now
N O RE. (DEF JAM/IDJMG) UL WAYNE (CASH MONEY/UNIVERSAL) BRICH (ATLANTIC]
9 Just A Friend 2002 30 Down A** Chick 61 Can U Help Me
MARIO U} A RULE FEAT CHARL BALTIMORE (MURDER INC.DEF JAMIDIMG] USHER (ARISTA)
11 Happy 34 438 Burnin' U 64 I'm Back
ASHANTI (MURDER INC/AJM10JM) . FAITH EVANS (BAO BOY/ARISTA) AZ FEAT.EL SHABER (MOTOWN|
8 Addictive 31 | Need A Girl (Part One) 70 One On One
TRUTH HURTS FEAT. RAKIM (AFTERMATH/INTERSCOPE) P 0IDOY FEAT USHER & LOON {BAD BOY/ARISTA] KEITH SWEAT (ELEKTRAVEEG)
10 Call Me 28 Rainy Dayz 50 Guess Who's Back
TWEET (THE GOLO MINO/ELEKTRATEEG) MARY J. BLIGE FEA” JA RULE IMCA) SCARFACE [OEF JAM SOUTH/IDIMG)
12 Why Don't We Fall In Love 27 440 All Eyez On Me 69 One Man
AMERIE (RISE/COLUMBIA) MONICA () TANK (BLACKGROUNO)
14 Grindin' B 26 Pass The Courvoisier Part li 65 Trouble
THE CLIPSE (STAR TRACK/ARISTA) | BUSTA RHYMES FEAT. P O1D0Y & PHARRELL (J) DJ QUIK FEAT. AMG (EUPONIC/LANEWAY/BUNGALO}
25 Dilemma 39 460 | Care 4 U — Don't Say No, Just Say Yes
NELLY FEAY. KELLY ROWLAND (FO REEL/UNIVERSAL) AALIYAH (BLACKGROUNO} AVANT (MAGIC JOHNSON/MCA)
16 Move B***h 40 845 Tainted 62 How Come You Don't Call Me
LUDACRIS {DISTURBING THA PEACE/DEF JAM SOUTH/DMG} SLUM VILLAGE FEAT DWELE {BARAK/PRIORITY/CAPITOL) ALICIA KEYS (J)
15 Foolish 41 Makin' Good Love 63 We Ready
ASHANTI (MURDER INC/AJM/I0IMG] AVANT (MAGIC JOHNSONMCA] ARCHIE EVERSOLE FEAT BUBBA SPARXXX {PHA! BOY/MCAI
13 U Don't Have To Cali 47 449 | Trade It All 74 | Do (Wanna Get Close To You)
USHER (ARISTA) FABOLDUS (EPIC) LW FEAT. P.DIDDY & LOON (NINE LIVES/EPIC}
17 Someone To Love You 36 Gimme The Light 68 Don't Mess With My Man
RUFF ENOZ [EPIC) SEAN PAUL (BLACK SHADOW/2 HARD/VP) NIVEA FEAT. BRIAN & BRANODN CASEY (JIVE}
20 You Know That | Love You 43 I'm Gonna Be Alright @172 How It's Gonna Be
DONELL JONES (UNTOUCHABLES/ARISTA) JENNIFER LOPEZ FEAT. NAS (EPIC) i LOVHER (DRAGON/DEF SOUL/IOJMG!
24 My Neck, My Back 45 148 In Da Wind 55 Somebody's Girl
KHLA FEATDSD (DIRTY DOWN/ARTEMIS TRICK DADDY (SLIP-N-SLIDE/ATLANTIC) R KELLY & JAY-2 (ROC-A-FELLA/DEF JAMVIDIMGIVE)
23 Good Times 47 | Love You 75 I'm Gonna Be Ready
STYLES {RUFF RYDERS/INTERSCOPE] : FAITH EVANS (BAD BOY/ARISTA) YOLANOA ADAMS (ELEKTRAJEEG]
18 Anything 47 454 Baskethall — Rule
JAHEIM FEAT. NEXT (0IVINE MILUWARNER BROS.) LIL BOW WOW {S0 S0 DEF/COLUMBIA] NAS FEAT. AMERIE (L WILL/SO S DEF/COLUMBLA)
- ; |
19 Without Me H 46 I'd Rather 66 The Color Of Love
EMINEM (WEB/AFTERMATH/INTERSCOPE! LUTHER VANDROSS (J) BOYZ 1l MEN [ARISTAI
33 Bab A9 Wish | Didn't Miss You 71 Stylin'
ASHANTI [MURDER INC/AJM/IDIMG) | ANGIESTONE 1) FOXY BROWN (DEF JAM/IOJMG)
Gangsta Lovin' 50 456 | | Po'Folks 67 | | Automatic

v 427

EVE FEAT ALICIA KEYS {RUFF RYDERS/INTERSCOPE!

NAPPY ROOTS FEAT ANTHONY HAMILTON_(ATLANTIC)
s— =

E-40 FEAT FABOLOUS (SICK WID' T/JIVE}

@ Records with the greatest impressions increase. € 2002, VNU Business Media, (nc. All rights reserved Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ Radio
Track service. 132 stations are efectronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data.
Tris data 1s used to compile the Hot R&B/Hip-Hop Singtes & Tracks Chart

ARTIST (IMPRINT/PROMOTION LABEL)

LAST WEEK

ARTIST (IMPRINT/PROMOTION LABEL}

ARTIST (IMPRINT/PROMOTION LABEL)

0 NUMBER 1 oY
Day + Night 1 WrAtNo. 1
1SYSS FEAT. JADAKISS (ARISTA}

Line 'Em U
FREEWAY FEAT YOUNG CHRIS {ROC-A-FELLA/DEF JAMADJMGH

26 1 Do (Wanna Get Close To You)

3LW FEAT. P DIDDY & LOON (NINE LIVES/EPIC)

THE CLIPSE {STAR TRACK/ARISTA)

Don't Mess With My Man Call Me Good To You
NIVEA FEAT. BRIAN & BRANDON CASEY (JIVEI TWEET (THE GOLD MINO/ELEKTRAEEG] KWELL (RAWKUSMCAI
{ Don't Really Know Full Moon Round U
BRANDY MOSS SCOTT (HEAVENLY TUNES) BRANDY (ATLANTIC) LADY MAY FEAT. BLU CANTRELL {ARISTA)
Hot In Herre Whoa Now Take Ya Home
1 NELLY {FO' REELUNIVERSAL) B RICH (ATLANTIC) LiL BOW WOW {SD SD OEF/COLUMBIA
Mother Tainted Uh Huh
RAY CHARLES (E-NATE/CROSS OVER) SLUME VILLAGE FEAT DWELE [BARAK/PRIDRITY/CAPITOL) B2K (EPIC)
Throw ItU Girlfriend Live Big
ILLICIT BIZNEZ FEAT, COD COD CAL (FELONIOUS| N SYNC FEAT NELLY WIVE) SACARIO (ELEKTRAEEG
My Dogs Welcome To New York City Put It Inside
CHUCK -N-BLODD [FOREALAH JAMZ) CAMRON (ROC-A-FELLA/DEF JAMVIDJMG) WON-G FEAT OA BRAT (TNO/ORPHEUS)
Grindin' U Don't Have To Call One Mic

USHER (ARISTA)

NAS {ILL WILL/COLUMBIA)

Who Wants This?
SMILEZ & SOUTHSTAR [ARTISTDIRECT)

If 1 Could Go!
ANGIE MARTINEZ (ELEKTRAVEEG)

The Star Spangled Banner
WHITNEY HOUSTON (ARISTA}

Just A Friend 2002

Bigger Than Life

Foolish

MARID 1J) €20 {MAMA S BOY} ASHANT! [MURDER INC/AJM/IBJMG!
Nothin* Guess Who's Back Get Away/Hey Luv (Anything)
NORE (OEF JAM/IDJMG) SCARFACE (EF JAM SOUTH/IOJMG! MOBB DEEP (LOUO/COLUMBIA)

Two Wrongs Blue Jeans It's The Weekend

WYCLEF JEAN FEAT. CLAUDETTE ORTIZ (COLUMBIA) YASMEEN [MAGIC JOHNSON/MCAI UL J HOLLYWOOD)

Crawl To Me In Da Wind So High

KEMI (MACK DAWG} TRICK DADDY {SLIP-N-SLIDE/ATLANTIC) GADA (NUFF NUFF/PYRAMID/ORPHEUS}

| Need A Girl {Part Two) Rainy Dayz What's Luv?

P.DIDDY & GINUWINE (BAD BOY/ARISTA; MARY J. BLIGE FEAT JA RULE (MCA) FAT JDE FEAT. ASHANT| {TERRDR SQUAD/ATLANTIC)
Move B***h 40 Soldier's Heart Ova

LUDACRIS (DISTURGING THA PEACE/DEF Jam SOUTHIDJME) J8 R KELLY (JIVE) JAZ-O (KINGZ KDUNTY/RANCORE)

Ballin' Boy Ghetto Millionaire Beyond

ND GDDD _(ARTISTDRECT} DEM GHETTO PLAYAS {DEEP ENDI DJ JS-1 & DUB-L FEAT. D.C. {RE UP/FAT BEATS)
Slow Dance Holla At A Playa halfcrazy

LOUMOSLEY (JENSTAR!

JIM CROW (ORCA/SCARECROW/INTERSCOPE)

MUSIQ (DEF SOULIDJME)

Lights, Camera, Action!
MR CHEEKS (UNIVERSAL}

Saturday {Oooh! Qoooh!)

LUDACRIS {DISTURBING THA PEACE/DEF JAM SOUTH/IDJMG! [SSE

Juicy/Unbelievable
THE NOTORIOUS B.L.G. (BAD BOV/ARISTAI

Ha, Pass The Courvoisier Part Il Still Not Over You

ASHANTI (MURDER INC/AJM/0JMG! BUSTA RHYMES FEAT. P DIDOY & PHARRELL J) EXHALE (REAL DEAL/ORPHEUS)

Way Of Life One More Chance/Stay With Me Bang My Hit

LILWAYNE {CASH MONEY/UNIVERSAL) THE NOTORIQUS 8..G_(BAD BOY/ARISTAI ROZELLY PRESENTS DA FAM (BRAINSTORM)_
Still Fly Relax Your Mind Smack Ya Face

BIG TYMERS {CASH MONEY/UNIVERSAL) BOYZ I MEN FEAT FAITH EVANS (ARISTA} DEFARI (ABB)

Who U Rollin Wit? Gots Ta Be Hush Lil' Lady

LIL TYKES FEAT. DON WON _[MAMA'S BOY) B2K (EPIC) CDREY FEAT. LIL' ROMED (NDDNTIME/MOTOWN)
Addictive Big Poppa/Warning Po' Folks

TRUTH HURTS FEAT RAKIM (AFTERMATH/NTERSCOPE) 5

THE NOTORIDUS B.1.G. (BAD BOY/ARISTA!

NAPPY RDDTS FEAT. ANTHONY HAMILTCN (ATLANTIC)

Oh Boy/The Roc {Just Fire)
CAMRON (ROC-A-FELLAVDEF JAM/IDJMG}

You Know That | Love You
DONELL JONES (UNTOUCHABLES/ARISTA)

Boom, Boom, Boom
ROB JACKSON FEAT. LADY MAY (ARISTA)

Feels Good {Don't Worry Bout A Thing)

NAUGHTY BY NATUR_E FEAT. 3LW (TVT)

50 14

Down A** Chick
JA RULE FEAT CHARLI BALTIMORE (MURDER INC /DEF JAMADJMG!
e e e

Someone To Call My Lover
JANET (VIRGIN]

@ Records with the greatest sales gains. © 2002, VNU Business Media, nc. and Nielsen SoundScan, Inc. All rights reserved. Compiled by Nielsen SoundScan from a national subset panel of core
R&E Hip-Hop stores. This data is used to complle the Hot R&B/Hip-Hop Singles & Tracks chart.

KID-FRIENDLY HIP-HOP; Rap legends
Doug E. Fresh and LL Cool J are
among the artists featured in a series
of read- and rap-along books and
CDs written and performed by rap-
pers. The first two installments in
the Hip Kid Hop series are And the
Winner Is by LL Cool J and Think
Again by Fresh.

The book series is the brainchild
of Hollywood music supervisor
Karyn Rachtman (Bulworth, Reali-
ty Bites, Clueless, The Rugrats
Movie). She says she was “mesmer-
ized” by hip-hop’s “unique style of
poetry set to music.”

Think Again teaches a lesson
about how friendship can prevail
over prejudice, while And the Win-
ner Is tells the story of a young ath-
lete who learns a lesson about good
sportsmanship. Describing the
series as “Dr. Seuss with a hip-hop
twist,” Fresh explains, “Me being a
father, plus me loving children in
general, made me really want to put
together something that could help
people. The book deals with all kinds
of kids —white, black, all different
nationalities—and I want to show
how we can use hip-hop as a positive
force to make change that will bet-
ter our lives. The way to do that is
through the children.”

Future Hip Kid Hop releases will
feature Shaggy and Common. The
Hip Kid Hop series is distributed by
Scholastic and will be available in
bookstores nationwide.

LONESTAR ENTERTAINMENT: Dallas-
based Iconic Entertainment (an
ADA/Warner Bros.-distributed label)
has begun production of a double-
CD soundtrack for the film Trust,
due later this year. The soundtrack
is slated for a Sept. 10 release.

ALEXANDER

Iconic CEO Kevin Alexander
wrote, directed, and produced the
film, a drama about street life and
its implications on the nation’s

by Rhonda arka

political and economic infrastruc-
ture. Shooting for the project will
take place in Dallas. Alexander says
that the movie, which will be re-
leased by Warner Home Video (with
a possible theatrical release), will
introduce a collective of rappers
signed to his label.

“The movie and the soundtrack
feature six new guys that I've been
developing for the past two years,”
Alexander says. “They go by the name
of the Cartel. They’re all individual
artists and also star in the movie.”

The soundtrack will also feature
performances by other Iconic artists,
including Mr. No Name, 3AD,
Sleepy. Solo, Crock, and Marquel.

Alexander, who has worked for
Warner Bros. and Interscope, found-
ed Iconic in 1994.

SCORING OFF THE GRIDIRON:
Atlanta Falcons cornerback Ray
Buchanan threw a party July 2 at
Atlanta’s ESPN Zone to celebrate the
release of his eponymous BEC
album, an 11-song set of inspira-
tional rap songs distributed by
BEC/EMI. Buchanan, who says he
has always had a love for music,
stresses he’s happy about his record-
ing career but doesn’t plan to quit
his day job.

“I didn’t get into this to make
money,” Buchanan notes. “I got into
it because I have something to say.”

Buchanan says he wants his music
to feature topics not covered in a lot
of today’s popular rap songs, noting,
“It’s not just about the Hennessey.”

The first release from Buchanan’s
album is “Hold On.”

SPRITE MIXES IT UP: Sprite has
teamed with Def Jam Records to
offer five aspiring music fans a
chance to attend the Sprite/Def Jam
University, a three-day clinic in New
York where attendees will learn
what it takes to succeed in the
music business.

The contest, which began June 5,
is outlined on specially marked
Sprite packages. In addition to the
five grand prizes, consumers can
also win free Sprite and Rocket Cash
online currency.

Sprite has also segued into the
concert biz, with its Liquid Mix
tour. Featuring Hoobastank, Nappy
Roots, N*E*R*D, Talib Kweli,
311, and Jay-Z & the Roc-a-Fella
Family, the 15-date tour will begin
in mid-August and run through
early September.

Additional reporting by Rashaun
Hall in New York. Rhonda Baraka
may be reached at rb3506@aol.com.
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_ DANGE/ELEGTRONIG

FAB FOUR: We're happy to report
that Liverpool, England-based quar-
tet Ladytron (see story, page 1)
recently spent time with producer
Mickey Petralia at Hollywood
Sound in Los Angeles, putting the
finishing touches on its sophomore
album, Light & Magic.

Due Sept. 17 from Emperor Nor-
ton, Light & Magic finds Ladytron
—Mira Aroyo (vocals/keyboards),
Helena Marnie (vocals/keyboards),
Daniel Hunt (keyboards), and
Reuben Wu (keyboards)—wearing
its '80s pop colors well; it’s the per-
fect follow-up to 2000’s 604.

“We pushed ourselves further,”
Hunt says of the new album. “We've
moved into new areas that people
may not expect. We've made some
new shapes with some new sounds.”

Indeed, the catchy “Flicking Your
Switch” is steeped in deep house
sensibilities, while “Turn It On”
recalls Miami bass—that is, Miami
bass as seen through the eyes of
someone like Paul Rutherford.
“Seventeen” could very well be a
long-lost treasure from one of
Bobby “0” Orlando’s recording ses-
sions with the Flirts years ago. A
track like “Blue Jeans” is more akin
to the Saint Etienne-hued “Play-
girl,” one of many gems on 604.

Throughout, an emphasis on deft
songwriting and smart storytelling
prevails. In all, Light & Magic will
surely enhance the 4-year-old Lady-
tron’s presence on the nii-electro
scene. More importantly, it has the
potential to further push the festive
foursome into the pop mainstream.

“We’'ve been plowing our own
path for several years in pretty much
isolation,” Hunt notes. “So it's a
strange feeling to now be lumped
into this [nii-electro] genre, espe-
cially since we always felt like out-
siders. There are those who have
always been resistant to our sound,
always asking us, ‘Why are you mak-
ing '80s music?’ Because of this, we
never expected to then be grouped,
along with others, into a specific
musical genre or movement.

“We feel very separate from this
current scene,” Hunt continues.
“Calling it ‘nii-electro’ is valid, but

Michael Paoletta

labeling it *electroclash’ or ‘electro-
crash’ is bullshit. The bottom line
is this: We make pop music—
fucked-up pop music at that.”

ORIGINS: While interviewing elec-
tro pioneer Arthur Baker for this
issue’s nii-electro cover story, we
learned that the London-residing
Baker is launching a new label,
Whacked, with the imminent re-
lease of the Argent-sampling “Hold
Your Head Up” by Arthur Argent
(aka Baker). This will be followed,
Baker says, by remixes of New
Order’s “Confusion,” which origi-
nally arrived via Baker's Streetwise
imprint in 1983.

According to Baker, Whacked will
not specialize in any one sound. “It
won't be just for electro and breaks
tracks,” he offers. “I'm not a musi-
cal snob. It's a label for good dance
music with a punky edge.”

Looking further into the future,
Whacked will issue Baker’s “One
Thousand Years” and “Get Happy”
(with remixes by Tommie Sunshine
and Playgroup’s Trevor Jackson).

“I've been sitting on that track for
11 years,” Baker says of “Get
Happy.” “It’s now the right time to
release the spoken-word track,
which is reminiscent of Tom Tom
Club.” The timing is also right for
Baker’s new full-length, which—
according to the man himself—has
been three years in the making and
is nearing completion.

NEWSY NEIGHBOR: Staying with all
things nii-electro, Ultra Naté is
gearing up for the release of her
new single, an electro-skewed cover
of the Pretenders’ “Brass in Pock-
et” produced by Headrillaz. No
longer signed to Strictly Rhythm,
Naté will issue the track on her
newly formed Blufire Records in
early October.

The single will also arrive with
versions produced/mixed by Al Mack
(unplugged), 16 Bit (U.K. 2-step),
and 4 Hero (pop). Given the current
success of Daniel Bedingfield’s
“Gotta Get Thru This" at radio, the
timing couldn’t be better for Naté's
“Brass in Pocket,” especially as revis-
ited by 16 Bit and 4 Hero.

00PS: A mention of the Epic/Sony
Soundtrax/Legacy soundtrack Me
Without You in last issue’s Beat
Box column credited Scritti
Politti’s “The Sweetest Girl” as a
recent offering. It is, in fact,
culled from the act’s 1982 album,
Songs to Remember.

Touring Jogs Tiésto’s ‘Memory’

BY JONATHAN COHEN

NEW YORK—It stands to reason
that touring extensively behind a
new album is crucial to its com-
mercial fortunes. But at a time
when the heavy hitters of trance are
not as visible on world stages as
they once were, Dutch DJ/producer
Tiésto (real name: Tijs Verwerst) has
instead been plugging away on the
road in support of his debut Nett-
werk artist album, /n My Memory,
issued last year.

Thanks to his blend of luscious
female vocals and anthemic mel-
odies, Tiésto—whose songs are
published by 2P’sW Music—has
become one of the biggest names
in trance in recent years. Aside
from his high-energy live sets, he
has been in constant demand as a
remixer for artists ranging from
Sarah Mcl.achlan to Chicane and
Dave Matthews Band.

Tiésto, managed by Neil DeGuz-
man of Nettwerk Management, has
lately made particular inroads in
North America, having played his
most high-profile gig here in late
April at the annual Coachella Valley
Music & Arts Festival in Indio, Calif.

In a set highlighted by his now-
ubiquitous remix of Moby’s “We
Are All Made of Stars,” Way out
West's irresistible “Mindcircus,”
and a host of tracks from /n My
Memory, the DJ made his mark
amid a lineup that featured such
mainstays as Paul Oakenfold and
Sasha & Digweed.

Tiésto concedes that “the dance
scene in the States is still really
small compared to other places.”
But at Coachella, he relished the op-
portunity to “get exposed to anoth-
er audience than you have on the
club circuit. You meet a lot of new
people who hear you play for the
first time.”

The DJ's audience is primed to
grow to an even greater level this

summer, when he heads out on the
road as part of Moby’'s Area? tour.
The trek, which winds through
North America from July 28 to Aug.
16, will find Tiésto—who earlier
this month took home the award for
best club DJ at the Dancestar Music
Awards in London—anchoring a
dance stage that also features Carl
Cox, among others.

" DITIESTO

“I'm really looking forward to
[Area?],” Tiésto says, beaming. He is
booked in the U.S. by AM Only, in
the U.K. by Reprasents, and inter-
nationally by Primetime Manage-
ment. “It’s one of my highlights this
year, because again, you play for a
different crowd. It’s just an honor
that they asked me.”

Nettwerk has a series of promo-
tions in place to capitalize on this
high-profile booking. “If the kids
can hear it, see it, and dance to it,
that crosses over to retail,” says
Eric Brodsky, director of marketing
for the label’s dance/electronic
department. “Area? is the highest-
profile tool we've had to facilitate
that thus far.”

At each tour stop, Nettwerk will
pass out a CD booklet highlighting

Nettwerk’s dance roster and direct-
ing fans to the label's Web site (nett-
werkamerica.com). From there,
users can download tracks from
each artist, burn a CD, and utilize
the booklet as cover art.

“Qur radio people are going to
have him in to all the mix shows in
the cities where he’s coming to play
with Area2,” Brodsky adds. “He’ll
have a special prerecorded set for
them to play.”

Nettwerk has also teamed with
Tower Records for price-and-posi-
tioning programs with In My Mem-
ory. “He is clearly the next big
trance DJ,” says Bill Hutchcroft,
sales manager for Tower’s Wash-
ington, D.C., outlet. “We've had
people snapping up everything he’s
put out almost immediately. And
now he’s remixed everyone.”

Although Tiésto’s next artist
album is still some way off (“I have
two tracks which sound pretty
good, but I haven't tested them
out on the dancefloor yet”), fans
will be tided over by Gabriel &
Dresden’s remix of “In My Memo-
ry,” which will appear on Net-
twerk’s Plastic Vol. 6 compilation,
due Tuesday (23).

At the end of July, Tiésto will roll
out his own mix show. initially set
to air once a month on WKTU New
York, WPYM Miami, and WKIE
Chicago. Brodsky says all future
advertising for In My Memory will
reference these shows.

Overseas, Tiésto regularly DJs in
Ibiza, Spain; he will also be on hand
for the Dutch Lowlands festival
(Aug. 23) and the Liverpool, Eng-
land, edition of Creamfields (Aug.
24). On Monday (22), the third vol-
ume of his In Search of Sunrise mix
series will arrive internationally on
his own Black Hole imprint, which
is handled in the U.S. by Studio Dis-
tribution. “That’s busy enough,
Tiésto says, before adding, “I think.”

¢ Daniel Bedingfield, “Gotta Get
Thru This” (Relentless/Island sin-
gle). Drenched in British 2-step
sensibilities a la Craig David—
albeit with a poppier edge—"Gotta
Get Thru This” is as infectious as
they come. Apparently others
agree, as the too-short track (2:43)
has been wholly embraced by
numerous radio stations, includ-
ing WHTZ New York, WPOW
Miami, and KIIS Los Angeles. Lets
hope that club DJs won't overlook
this slice of perfection.

¢ Ann Nesby, “Let Your Will
Be Done” (Universal single).
When it comes to gospel-spack-
led house music, no one does it
better than the vocally gifted
Nesby. Upping the Sunday-morn-
ing church vibe of this Steve

ne g hi =10} ‘
“Silk” Hurley production are the
soulful choral additions of Ricky
Dillard & New G. If Boris & Beck’s
remix is too busy for you, try Eric
Kupper’s smooth-as-silk, organ-
fueled restructuring.

* Rose Smith, “Life Changes”
(Glasgow Underground U.K. single).
Embraced by tastemaking DJs like
Gilles Peterson, newcomer Rose
Smith’s poignant “Life Changes”
conjures up images of Everything
But the Girl and Dide. Culled from
the artist’s debut album, Dawnraid-
ing, the downtempo track (produced
by Ski Oakenfull, formerly of Gal-

B l
liano) is beautifully haunting. Mixes
by 2 Banks of 4 and Cinephile
retain the song’s lounge-primed
tempo, while Studio Blue’s per-
cussion-fueled dub has its eyes set
firmly on the dancefloor.

* Various artists, Plastic 6 (Nett-
werk America album). The suc-
cessful Plastic series returns with
what may be its most satisfying vol-
ume yet. Delicious tracks like Felix
da Housecat’s “What Does It Feel
Like?” (Royksopp’s Return to the
Sun remix), DJ Tiésto Featuring
Nicola Hitchcock’s “In My Memo-
ry” (Gabriel & Dresden’s Elephant
Memory Vocal mix), and Evolution
Featuring Jayn Hanna's “Walking
on Fire” (Bedrock’s Vocal mix)
make this a must-have.

MICHAEL PAOLETTA |
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Cook Aims For Attention With
‘Hey Y’all’ On Warner Bros.

BY PHYLLIS STARK
NASHVILLE—Elizabeth Cook isn't
just a country singer—her life is a
stereotypical country song. Fortu-
nately, there is nothing stereotypical
about her music, as evidenced by her
debut Warner Bros. album, Hey Yall,
due Aug. 27.

The album’s styles range from the
old-school country of “Blue Shades”
to the gospel-tinged “God’s Got a
Plan” to the poppier “Everyday Sun-
shine” and “Stupid Things.” The lat-
ter is the album’s first single, going
to country radio July 29. Whatever
the style, Cook’s distinctive drawl and
hardcore country delivery provide the
album’s cohesion.

Her family history is so movie-of-
the-week that you have to meet her
to believe it's actually true. Her
mother, once a country performer in
West Virginia, had five children with
a man Cook refers to in one of her
songs as “a deadbeat dad.” After years
on welfare, Cook’s mother relocated
with her children to Florida. There,
she met Cook’s father, Tom Cook, a
single man with five children of his
own who had once served eight years
in prison for smuggling moonshine
as part of an organized crime ring.
While in prison, he played bass in an
all-inmate band called the Melody
Boys. (Cook’s current band is called
the Model Prisoners, a homage to
her father.)

Cook’s parents married in 1971,
and she was born one year later.
Before she was 12, Cook had released
three singles on a Florida-based label.
All of the songs were written by her
mother, including “Does My Daddy
Love the Bottle (More Than He Loves
Me),” a song Cook says finally en-
couraged her heavy-drinking father
to give up alcohol for good. Her par-
ents now live in a single-wide mobile
home in Tennessee.

A one-time Miss Georgia pageant
contestant, Cook continued per-
forming throughout her college
years at Georgia Southern Universi-
ty, where she earned an accounting
and computer information systems
degree. At this point, Cook’s story
takes a weird turn for a future coun-
try singer. She gave up music and
took a job as an auditor for Price-
Waterhouse—a job, she says, that
lasted “18 grueling months.

“T was trying really hard to be nor-
mal,” she says. “I wanted to have a
straight job and the white-picket-
fence thing. [ thought I wanted
something different from what I grew
up with. Turned out I don’t.”

Already living in Nashville by this
point, she took a staff songwriting job
at a small publishing company—
along with a huge pay cut—and
rededicated herself to a music career.

An independent album she re-
corded in 1999 and sold on the In-
ternet and at local retail shops in
Nashville helped land her a deal with
Atlantic Records. She got as far as
one well-received industry showcase
in Nashville before the label folded,
and she was absorbed into the Warn-
er Bros. artist roster.

Then came the 16-month waiting
period until the album’s release.
During this time, her most steady
employment came from the Grand
Ole Opry, where she has been invit-
ed to perform nearly 100 times, all
before the release of her first major-
label single.

The friends she has made among
the Opry cast, she says, “embody the
spirit of the professional country
music show, and that's been educa-
tional for me on so many levels.
Standing on the side of that very
intimidating stage and having one
song to make it happen in front of
3,000-4,000 people who don’t know
who I am has toughened me up.”

She recruited some of her Opry
friends to appear on her album. The
Carol Lee Singers provide vocals on
“Blue Shades” and her cover of Jessi
Colter’s “I'm Not Lisa.” Bill Ander-
son does a recitation on “Don’t Both-
er Me,” and the Whites sing on
“God’s Got a Plan.”

Peter Strickland, national direc-
tor of sales and marketing at
Warner Bros. in Nashville, says the
label will make a big push around
Cook’s 100th Opry appearance,
scheduled for Aug. 24. “We really
would like to target the Opry audi-
ence and see if we can activate
their wallets,” he says. “We'll build
the whole campaign around that
100th performance press-wise and
make it a big event.”

IN-YOUR-FACE COUNTRY

Some of Cook’s music falls into
that hard-to-explain category of
being potentially “too country” for
country radio. Cook admits, “It's not
for everybody, because it does have a
very country, in-your-face sound.”

For that reason, Strickland says,

the label will pursue “a grassroots
campaign” to market Cook: “We're
really going to focus on markets
where we feel we can get traditional
music played.”

Even without a single out yet,
Cook has already caught radio’s
attention. J.D. Cannon, music direc-
tor at WFMS Indianapolis, says, “Her
album is the reason I'm in country
music. I predict we'll play the death
out of ‘Stupid Things.” She’s kind of
like the Loretta Lynn of the 2000s.
She’s such a breath of fresh country
air. I do hope she succeeds big-time.”

R.J. Curtis, operations manager at
KZLA Los Angeles, also says the sin-
gle has potential. “It’s traditional,
and it’s real,” he says. “I can hear an
Emmylou Harris influence.”

Avideo for “Stupid Things” will go
to the country video networks in
mid-September.

POTENT SONGWRITING

Cook says her goal for the project
was “to make an album that has
artistic integrity, that is well-round-
ed from first to last, and has poten-
tial for commercial success.”

“I'm Not Lisa” is the only song on
the album Cook did not have a hand
in writing. Most were penned with
her musical collaborator, Hardie
McGehee; three she wrote solo; and
one was co-authored with singer/
songwriter Tim Carroll, her fiance of
three years. She looks to icon Dolly
Parton as inspiration in the funny
send-up of sexism in the music busi-
ness, “Dolly,” which features the
repeated lyrical question, “Dolly, did
you go through this?”

Cook says, “I really spill my guts
in my songwriting, and that makes
it potent.”

She chose Richard Dodd to pro-
duce her album. While he is well-
known for his production and engi-
neering work with Tom Petty,
George Harrison, and Joe Cocker, he
had never produced a country al-
bum before. “I didn’t want to go to
one of the obvious, go-to guys with
my album, because I felt like a lot of
the current production was sound-
ing a little tired,” Cook says. “I had
songs that were special to me, and [
wanted someone who would treat
them special.”

While Cook knows her music is
different from a lot of what is pass-
ing for country these days, she stayed
true to herself in recording the
album. “It will either be really, real-
ly successful, or it will be defeated,
but on my own terms,” she says. “I
made the record I wanted to make.”

Cook is managed by Bill Mayne of
Mayne Entertainment and booked by
Buddy Lee Attractions. She is a
Warner/Chappell writer.

| GETTING SIRIUS: Sirius Satellite
{ Radio has launched the Sirius
| Soundmg Board, a panel of musi-
cians and celebrities that will have a
role in program-
ming Sirius’ 60
music channels.
Country artists
on the panel are
Ricky Skaggs and
Randy Travis. They join fellow pan-
elists Al Jarreau, Grandmaster Flash,
Ray Manzarek, BeBe Winans, Dan
Aykroyd, and numerous others.

ARTIST NEWS: Mark Chesnutt, Joe
Diffie, and Tracy Lawrence, who are
currently touring together on the
Rockin’ Roadhouse tour, have record-
l ed a tour theme song that was writ-
ten by Diffie and features vocals from
all three artists. The song, “Rockin’
the Roadhouse Down,” appears on a
Rockin’ Roadhouse tour compilation
CD, which also contains three of each
artist’s biggest hits. The disc, on the
Sony Music Special Products label, is
available for sale only at tour stops.
Among the tracks is an exclusive live
version of Diffie’s “John Deere Green.”

Junior Brown exited Curb Records,
effective July 1. He has recorded three
albums and an EP for the label since
joining its roster in 1995.

Broken Bow artist Chad Brock
generated controversy at a July 5
show in Greeley, Colo., where he said,
in part, “If you want to be an Ameri-
can, then adapt to American culture
and learn the language.” In a state-
ment issued several days later, Brock
apologized to show sponsor KUAD
Fort Collins, Colo., and to concert
attendees and clarified his comments,
noting, “I am by no means a racist
nor did I intend my comments to re-
flect or advance any racist views.”

Earl Scruggs will be honored with
a star on the Hollywood Walk of
Fame next year, according to the Hol-
lywood Chamber of Commerce.

Texas country artist Kevin Fowler
will release his third album, High on
the Hog, Aug. 6 on his own Tin Roof
Records label, distributed by South-
west Wholesale. Fowler, a former
member of the hard-rock band Dan-
gerous Toys, is joined on the album
by guests Willie Nelson, Tejano artist
David Lee Garza, and former Dan-
gerous Toys lead singer Jason McMas-
ter. Fowler and his current band also
appear in the upcoming Screen Gems
film Lone Star State of Mind.

Lyric Street Records has pushed
back the release date of Aaron Tip-
pin’s new CD from July 30 to Sept.
10 and renamed the project, former-

Scene.

ly titled / Believed, to Stars & Stripes.

A camera crew taped Travis Tritt’s
sold-out July 2 concert in Chat-
tanooga, Tenn., for a concert DVD to
be released later this year.

SIGNINGS: Audium Records has
signed singer/songwriter Rodney
Redman to its artist roster. The
Arkansas native will release his
eponymous debut album Aug. 27.
First single “These Days” is due this
month. This is the first debut artist
signing for Audium, which previous-
ly signed only artists who had already
recorded for other labels.

Writer/artist Jamie Hartford, son
of the late John Hartford, has signed
an exclusive songwriting agreement
with New Sheriff Creative Enterpris-
es in Nashville. In addition to fronting
the Jamie Hartford Band, he has had
his songs cut by Andy Griggs, Deryl
Dodd, and Sawyer Brown.

Bill Anderson has signed with
the Bobby Roberts Co. for booking
representation.

ON THE ROW: Janenne Remondino
joins Brewman Music & Entertain-
ment in Nashville as creative direc-
tor. She previously was owner and
director of J-Bird Music and held cre-
ative and licensing posts at Bluewater
Music, Gregg Brown Productions,
and Chrysalis Music Nashville.

Premiere Radio Networks execu-
tive Gary Krantz has been elected
president of the Country Radio
Broadcasters (CRB) board of direc-
tors. He succeeds Ed Salamon who,
as previously reported, will now helm
the CRB as executive director.

Carolyn Tate has been named
director of exhibits and production at
the Country Music Hall of Fame and
Museum. She most recently was
involved in the museum services
division at Looney Ricks Kiss Archi-
tects in Nashwville.

The Country Music Assn. (CMA)
has promoted three staffers. Cindy
Miller is upped from director of
finance and administration to senior
director of the department. Daphne
Larkin is named director of new-
media and technology services. She
previously was the CMA’s informa-
tion systems coordinator. Andrea
Westerman is elevated from manag-
er to senior manager of finance and
administration.

Eidetic Records has entered into a
distribution agreement with Hous-
ton-based Southwest Wholesale for
national distribution of its first
release, Michael Mason’s For All It'’s
Worth. The album is due Sept. 17,
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0l indicates album’s multi-platinum tevel. For boxed sets, and double aibums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number ol Gises and/or tapes RIAA Latin awards: OCertification for net shipment of 100,000 units {Qro). A Cenification of 200,000 units {Platino). A" Certification of 400,000 units
iMulti-Platino). *Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CU gices, are equivalent prices, which are projecied from wholesale prices. Greatest Ganer shows chart's largest unit increase. Pacesetter indicates biggest percent-

#ge growth. Heatseeker Impact shows albums removed from H K

s this week. # ind

past or present Heatseeker title. © 2002, VNU Business Media, Inc., and Ninlsen SoundScan, Inc. All rights reserved

3 " TOP CC RY CATALOG ALE
00 D000 (e »
e M Sales data compiled b ® e x 4]
6 E " I Nielsen s Phe £
s SoundScan 25 = 2=
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | B3 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title es
NUMBER 1 Y 4 Weeks At fiumber 1 : 10 | HANK WILLIAMS JR. A‘ cuss7rss(soess) Greatest Hits, Vol.1 | 422
1 | RASCAL FLATTS A LYRICSTREET 16501 1HDLYWOOD (1199/16.95) & Rascal Flatts | 110 15 , TOBY KEITH A MERCURY 558862 (11.98/17.981 Greatest Hits Volsme One | 189
2 | DIXIE CHICKS @' MONUMENT 63678/SONY 12.98 E0/18.38) Fly | 150 14 | JOHNNY CASH @ LeGACY/COLUMBIA 5O738/SONY (796 EQ/11 88 16 Biggest Hits | 171
4 | NICKEL CREEK @ suGARHILL 3909 (16.98 CDI & Nickel Creek | 84 1117 THE JUDDS cuss 77ass (7,98 11 98) Number One Hits | 105
S | DIXIE CHICKS @' voNUMENT 68135/50NY (1098 E0y17 981 4 Wide Open Sp 233 R 17023 |WILLIE NELSON A LEGACY/COLUMBIA 64184/SONY (5 98 E0/9.98) Super Hits | 353
6 | SHANIA TWAIN @' mercury 53003 (1296 18.38) Come On Over | 245 3 18 | TRAVIS TRITT A WARNER BROS 46001/WRN (10.98/17.98} Greatest Hits — From The Beginning | 288
6 13] LEE ANN WOMACK A Mca NASHVILLE 170099 (1198/17.98) 1 Hope You Dance | 112 19419 | TIM MCGRAW A curs y7sss ¢ 5811981 Everywhere | 210
7 | BROOKS & DUNN A’ aRisTa NASHVILLE 18852/RLG (12,9818 56) The Greatest Hits Collection | 252 /| 3 |LEE GREENWOOD A caritoLsesssii9co) American Patriot | 31
-5 8 | FAITH HILL A’ warnerBROS 47373/RN (12.98/18.98 Breathe | 140 20 | ALISON KRAUSS A’ AOUNDER 610325°10MG [11.38/17.98) & Now That I've Found You: A Collection | 278
Y 9 | GARY ALLAN A mca NASHVILLE 170101 {11.98/17 981 Smoke Rings In The Dark | 136 K~ — | CHARLIE DANIELS A £pic s418/50nY 15,98 E0/3 98) Super Hits | 348
111 | WILLIE NELSON @ 1£GACY/COLUMBIA 63322/ SONY (7.98 E0/11.98) 16 Biggest Hits | 201 =121 | GARTH BROOKS @' capioL 57424 119.99/26 98) - L Double Live | 191
12| ALAN JACKSON 4A° ARISTA NASHVILLE 18801/ALG 12.98/18.98) The Greatest Hits Collection | 351 24 | TOBY KEITH A_DREAMWORKS 450208/ INTERSCOPE (11 96/17.98 How Do You Like Me Now?! | 130
16| JOHN DENVER  mapacy ars0i5.98/9.381 The Best Of John Denver | 211 22  PATSY CLINE A tMCa SPECIAL PRODUCTS 420265/MCA (2 98/6.981 Heartaches | 187

@ ADUMS with the greatest sales gains this week. Catalog albums are 2-year-old titles that have fallan below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks cofumn reflects combined werels titie has appeared on Tog: Country Albums and Top Country Catalog @ Recording Industry Assn. Df America {RIAA} certification for net sr[\sEment of 500,000 album units (Goid). A RIAA certification for net ship-
ment of 1 million undts {Platinum|. @ RIAA cerrification for net shipment of 10 million unnts {Biamond). Numeral following Platinum or Diamond symbol i i

200,000 units (Platino). /A% Certfication of 400,000 units {Multi-Platino). *Asterisk indicates LP is available. Most tape prices, and CD pnces for BMG ai

ol indicates album’s multi-platinum level. For boxed sets, and doukle albums with a running time of

100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes RIAA Latin awards:
nd WEA labels, are suggested hists Tape prices marked EQ, and &l sthver CD prices, are equivalent prices, which are projected from wholesale prices. ¢ indicates past Heatsesker title. © 2002, VNU Business Media, Inc., and Niglsen SoundScan, Inc. All nghts reserver

ertification for net shipment of 100,000 units

{0ro) ", Certification of
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ol 6!

. X °
¥ g Airplay monitored by I\ Nielsen = & § =
2y Broadcast Data ] z |4 3
S TITLE Systems Artist =l= R TITLE Artist | % &
%< PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & 3|~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | &
KUIMRBRER 1 1 Week At Number 1 | 34135 MY TOWN Montgomery Gentry =2 | 31
B.CHANCEY {J STEELE.R NIELSEN} COLUMBHA ALBUM CUT
2 THE GOOD STUFF i Kenny Chesney <2 | 1 32|32 FORGIVE Rebzcca Lynn Howard | 32
B.CANNON,N.WILSON.K.CHESNEY {J.COLLINS.C.WISEMAN) BNA ALBUM CUT ¢ MWRIGHT.T.BRUCE (AL HOWARD.TBRUCE) © MCA NASHVILLE 172242
b
4 COURTESY OF THE RED, WHITE AND BLUE (THE ANGRY AMERICAN}) Toby Keith={ 1 @ 35|33 LOOK AT ME NOW Sixwire %| 32
J.STROUD, TKEITH (TKETH) OREAMWORKS ALBUM CUT S S MANDILE (S MANDILE,S MCCLINTOCK) WARNIA BROS. ALBUM CUT/WRN
3 NOT A DAY GOES BY Lonestar = | 3 34 13939 THESE DAYS Rascal Flatts | 34
D.HUFF {S.DIAMOND.M DERRY} O BNA 69134 | i M.BRIGHT.MWILLIAMS, RASCAL FLATTS (J.STEELE,D.WELLS S.ROBSON) LYRIC STREET ALBUM CUT
6 THE ONE Gary Allan= | 4 38|34 IF THAT AIN'T COUNTRY Anthony Smith= | 33
TBROWN,MWRIGHT (K MANNO,B LEE} © MCA NASHVILLE 172232 % B TERRY (A SMITH,J.STEELE) © MERCURY 172247
7 MY HEART IS LOST TO YOU Brooks & Dunn=| 5 36|36 COUNTRY BY THE GRACE OF GOD Chris Cagle | 36
K.BROOKS,R.DUNN,M.WRIGHT (B.BEAVERS,C HARRINGTON) ARISTA NASHVILLE ALBUM CUT R WRIGHT,C CAGLE (C.CAGLE, M.J.GREENE,B.WAYNE) O CAPITOL 7769
1 I'M GONNA MISS HER (THE FiSHIN' SONG) Brad Paisley <2 | 1 37|37 MINE ALL MINE SheDaisy | 35
FROGERS (B.PAISLEY,FROGERS) O ARISTA NASHVILLE 69152 0,HUFF.SHEDAISY (K. OSBORN H.POOLE) LYRIC STREET ALBUM CUT
10 LONG TIME GONE Dixie Chicks =| 7 3331 I'M GONE Cyndi Thomson | 31
OIXIE CHICKS LMAINES {D SCOTT) MONUMENT ALBUM CUT | PWORLEY,T.LJAMES (K RICHEY,C.PROPHET) © CAPITOL 77729
5 LIVING AND LIVING WELL George Strait | 1 39141140 SING ALONG Rodney Atkins | 39
T.BROWN,G STRAIT {T.MARTIN,M.NESLER,T.SHAPtROI © MCA NASHVILLE 172238 il THEWITT.R ATKINS {R ATKINS, THEWITT,B.GAITSCH) CURB ALBUM CUT
8 WHEN YOU LIE NEXT TO ME Kellie Coffey w| 8 40140141 LIFE HAPPENED Tammy Cochran ®| 40
D.HUFF (K.COFFEY,T HARMON.J.0 MARTIN] BNA ALBUM CUT : B.J WALKER,JR. [P.J.MATTHEWS,K.K PHILLIPS) EPIC ALBUM CUT
.
" | MISS MY FRIEND Darryl Worley = | 10 42142 CADILLAC TEARS Kevin Denney 41
FROGERS.J.STROUD {TMARTIN,M.NESLER,T.SHAPtRO} O OREAMWDRKS 450378 i 5 LREYNOLDS (L SATCHER W.VARBLE) LYRIC STREET ALBUM CUT
12 TONIGHT | WANNA BE YOUR MAN Andy Griggs = | 11 43| — FALL INTO ME Emerson Drive w| 42
0.MALLOY {RRUTHERFORD, T.VERGES) O RCA 69132 i R.MARX (D.ORTON J.STOVER} DAEAMWORKS ALBUM CUT
{
13 UNBROKEN Tim McGraw 12 44149 TELL ME WHERE IT HURTS Tommy Shane Steiner 43
B.GALLIMOAE.J.STROUD,TMCGRAW (HLAMAR.A ROBOFF) CURB ALBUM CUT ’ JRITCHEYFLIDDELL (£.WARREN} RCA ALBUM CUT
111]9 DRIVE (FOR DADDY GENE) Alan Jackson 2| 1 56|59 EVERYTHING CHANGES Little Big Town | 44
KSTEGALL {A.JACKSON} © ARISTA NASHVILLE 69129 B.CHANCEY.LITTLE BIG TOWN (K FAIRCHILO,S WESTBROOK,K RDAOS.P.SWEET.TLJAMES.J KIMBALLH MONUMENT ALBUM CUT
14 (15 TEN ROUNDS WITH JOSE CUERVO Tracy Byrd 14 1 I 45|45 HARD CALL TO MAKE J. Michael Harter 45
B.JWALKER,JR. (C.BEATHARD,M HEENEY,M CANNON-GOODMAN} RCA ALBUM CUT 1 B MEVIS (M A.SPRINGER, S SESKIN] BROKEN BOW ALBUM CUT
45715|16 | KEEP LOOKING Sara Evans 15 52|54 THE LAST MAN COMMITTED Eric Heatherly 46
e S.EVANS,PWORLEY 1S EVANS.T.SHAPIRO,TMARTIN) RCA ALBUM CUT g E HEATHERLY (H.HEATHERLY} DREAMWORKS ALBUM CUT
D 17119 THE IMPOSSIBLE Joe Nichols | 16 53(51 THAT'S WHY | SING THIS WAY Daryle Singletary 47
et B.ROWAN [K LOVELACE,LTMILLER) @ UNIVERSAL SOUTH 172241 - G.COLE [M.BARNES) AUDIUM ALBUM CUT
17 1817 HELP ME UNDERSTAND Trace Adkins w| 17 57|56 STRONG ENOUGH TO BE YOUR MAN Travis Tritt 48
.HUFF {C.FARREN,S.MAC W HECTOR} CAPITOL ALBUM CUT B.JWALKER JR,TTRITT (TTRITT) COLUMBIA ALBUM EUT
16114 | DON'T HAVE TO BE ME ('TIL MONDAY) Steve Azarw| 2 47|46 MARIA (SHUT UP AND KISS ME) Willie Nelson =| 46
RVAN HOY ($.AZAR.J. YOUNG,R.C. BANNON} O MERCURY 172230 M.SEALETIC (R THOMAS} © LOST HIGHWAY 172243/MERCURY
20|20 OL' RED Blake Shelton =| 19 50|48 I'M IN THE MOOD Alabama | 48
B.BRAOOOCK IM.SHERRILL,D.6000MAN.J.BOHAN) O WARNER BROS. 16710/WRN D COOK.ALABAMA IL. ANOERSON,RROGERS) RCA ALBUM CUT
22|22 SHE WAS = AIRPOWER b= Mark Chesnutt 2| 20 51|53 THE BALL James Otto | 51
4 B.J.WALKER.JR (N.COTY.J.MELTON} COLUMBIA ALBUM CUY = S.PARKER.PWORLEY {J.0TTO,P.J.MATTHEWSK.K. PHILLIPS) MERCURY ALBUM CUT
2i] 21|21 BEFORE | KNEW BETTER Brad Martin = | 21 55|52 MEMPHIS David Nail 52
— B.J WALKER JR (B SIMPSON,D.LEE} EPIC ALBUM CUT = KSTEGALL,J.KELTON {D.NAIL] MERCURY ALBUM CUT
24123 BEAUTIFUL MESS Diamond Rio | 22 | DON'T PAINT MYSELF INTO CORNERS Trisha Yearwood 47
5 M.D.CLUTE,DIAMOND RIO {S.LEMAIRE,C MILLS,$ MINOR) ARISTA NASHVILLE ALBUM CUT te M.WRIGHT,T.YEARWDOD {T.BAUCE.R.L HOWARD} MCA NASHVILLE ALBUM CUT
23|24 AMERICAN CHILD Phil Vassar ®| 23 T SHOT 3
B.GALLIMORE, PVASSAR {PVASSAR,C WISEMAN) ARISTA NASHVILLE ALBUM CUT
i i ‘TIL NOTHING COMES BETWEEN US John Michael Montgome 54
25'es MWM?BEEEVEWY:R%L(J#%J(S#EE{EU Ma“";gxlsmlgﬁq & SHENDRICKS {TMARTY.K HARVICK R MARSHALL} WAF(NERBROS.ALBUMQCUT/WRWN
26|26 THICKER THAN BLOOD Garth Brooks 25 48|44 CHASIN' AMY Brett James 34
i AREYNOLDS {J.YATES,6.BROOKS} CAPITOL ALBUM CUT D.HUFF,B.JAMES (B.JAMES, T.VERGES) ARISTA NASHVILLE ALBUM CUT
27|27 SOMETHING WORTH LEAVING BEHIND Lee Ann Womack ®| 26 HALFWAY HOME CAFE Ricky Skaggs 56
E -l M.WRIGHT.LAWOMACK (B.BEAVERS,T.DOUGLAS) @ MCA NASHVILLE 172245 R.SKAGGS (P.OVERSTREET,J. BARRANCO) SKA3GS FAMILY ALBUM CUT
y
28(29 DARE TO DREAM Jo Dee Messina | 27 STARS ON THE WATER George Strait | 57
i B.GALLIMORE, T.MCGRAW (J.BACHA FOLLESE} CURB ALBUMS CUT TBROWN,G.STRAIT (R.CROWELL) MCA NASHVILLE ALBUM CUT
30|30 WORK IN PROGRESS Alan Jackson | 28 A FEW SHORT YEARS Ty Hedon | 58
l i K.STEGALL [A.JACKSON) ARISTA NASHVILLE ALBUM CUT 8.WATSON,PWORLEY (S.TILLIS,B.TOMBERLIN) EPIC ALBUM CUT
29|28 BARBED WIRE AND ROSES Pinmonkey | 28 EVERYDAY ANGEL Radney Foster | 59
I j PWORLEY (S.LOCKEM.SELBY.T SILLERS} BNA ALBUM CUT AFOSTER {R.FOSTER} DUALTONE ALBUM CUT
31|38 SOMEBODY LIKE YOU Keith Urban 30 58| — ONE DAY CLOSER TO YOU Carolyn Dawn Johnson 58
' ana DHUFFK.URBAN [K.URBAN,J SHANKS} CAPITOL ALBUM CUT i PWORLEY,C.D.JOHNSON (C.0.JOHNSON.M.DANNA} ARISTANASHVILLE ALBUM CUT

@ Rezords showing an increase in detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service. 147 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections.
Airpower awarded to songs appearing in the t(g 20 on both the BOS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from the chart after 20 weeks. = Videoclip availability. Catalog number is for CO Single, or Vinyl Single it CD Single is unavailable. @ CO Single availabie. ® DVD

Single availabie. Q) CD Maxi-Single avaifable.

Cassette Singfe available. @ Vinyl Maxi-Single available. @ Vinyl Single available. €) Cassette Maxi-Single available. ©2002, VNU Business Media, Inc. All rights reserved.

= -

1 = Sales data compiled by I\. . = I
E Nielsen Sales data compiled by N .
= SoundScan x Nielsen
< ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 2 SoundScan
NL R 2 Weeks At Number 1 - 2 i
1 SOUNDTRACK A ° L0ST HIGHWAY/MERCURY 170068//DJMG 0 Brother, Where Art Thou? 3 IIMEE g MERINGSINUMBER/DISTRI BUTINGIGABEL Artist
2 M ALISON KRAUSS + UNION STATION @ R0UNDER 610495/0JMG New Favorite 2 2 Weeks At Nember 1
K VARIOUS ARTISTS 1imve uie 18701 Time-Life's Treasury 0f Bluegrass 1 THE IMPOSSIBLE  UNIVERSAL SOUTH 172241/UMAG Joe Nichols
) SOUNDTRACK 108T HIGHWAY 170221/MERCURY Down Frum-The ) 2 CAN'T FIGHT THE MOONLIGHT @ cora 3115 LeAnn Rimes
6 PATTY LOVELESS _tpic 8sesi/sony A Soul
5 K RALPH STANLEY omz/coiumsia sss25/CAG & Ralph Stanley 3 GOD BLESS THE USA cuns 731z Lee Greenwood
7 VARIOUS ARTISTS ROUNDER 610439/10JMG 0 Sister! The Women's Bluegrass Collection 3 5 | SHOULD BE SLEEPING  OREAMWORKS 45036%/INTERSCOPE Emerson Drive
g c:;;"gﬁg E;’;:ET;UALT°NE°”‘“ o s ;‘ ’;"'b“':“ibs“'e T"B'I' SL“"Ie s B WHERE THE STARS AND STRIPES AND THE EAGLE FLY utnc STeeT iseHoLos000 Aaron Tippin
ROUNDER 610511/I0JMG uegrass Goes To Town: Pop Songs Bluegrass Style 7 ;
RICKY SKAGGS  5kAGGS FAMILY/LYRIC STREET 901003/HOLLYWOOO History Of The Future B 6 OSAMA-YO' MAMA  cuss 51 Ray Stevens
RICKY SKAGGS & FRIENDS (vAiC STREET 165030/H0LLYWO0D Ricky Skaggs & Friends Sing The Sengs Of Bilt Monroe A — HONEY DO REAMWORKS 4503914/NTERSCOPE Mike Walker
DOLLY PARTON _sucaR HiLL 3527 Little Sparrow ¢ — UNBROKEN BY YOU  (vRic STREET 164048/HOLLYWDDD Kortney Kayle
VARIOUS ARTISTS 86 HERITAGE 43500/RCA Bona Fide Bluegrass & Muunta.ln Music HOW DO I LIVE &° cuns on AN RimEs
RHONDA VINCENT  ROUNDER 610474/10JMG The Storm Still Rages
JERRY DOUGLAS  suca HiLL 3928 Lookout For Hope & THAT'S JUST JESSIE LvRIC STREET 164069/HOLLYWDDD Kevin Denney

@ B:20rds with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum), with muttimiliion titles indicated by a numerat following the symbol. & indicates past or present Heatseeker titi=, © 2002, VNU Business Metha, Inc.
and e sen SaundScan, Inc. All rights reserved
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THE SOUND OF LATIN: In a joint ven-
ture with the Latin Alternative Music
Conference (LAMC), set to take place
Aug. 8-10 in New York, EMI Latin will
release its first LAMC compilation
album. Titled The New Sound of Latin
Music and featuring bands as diverse
as the U.K.’s Gorillaz (performing
“Latin Simone” with Ibrahim Ferrer),
Café Tacuba, La Ley, Cypress Hill, El
Gran Silencio, and Aterciopelados, it
will hit stores July 30.

Although EMI has six tracks on the
album, seven labels are involved. Talks
are under way regarding a TV cam-
paign, according to EMI Latin label
manager Rebeca Leén. This would give
the disc unprecedented clout.

“A lot of people have done [alter-
native-music] compilations like this,
but we’re marketing it like a Bill-
board compilation,” Ledn says, not-
ing that in addition, several special
promotions are planned around the
release in conjunction with retailers
and radio stations.

In other EMI Latin news, French-
Spanish alternative star Manu Chao
will release his first live album, which
was recorded at a concert last Sep-
tember in Paris. The disc, due Sept. 17,
will feature songs by Mano Negra
{Manu Chao’s former group), as well
as some from his albums Clandestino
and Proxima Estacion: Esperanza and
two previously unreleased tracks. A
U.S. tour planned for September has
been postponed until 2003.

PIRES PAIRINGS: Brazilian singer
Alexandre Pires—whose eponymous
Spanish-language debut is No. 11 this
issue on the Billboard Latin Albums
chart (after 44 weeks on the chart)}—
has recorded “Pena,” a duet with disco
queen Gloria Gaynor, which will be in-
cluded on Gaynor’s upcoming Span-
ish-language album. The disc is tenta-
tively scheduled for release Oct. 8 in

by Leila Col

released throughout Latin America.

There are also plans for Pires to
record a duet with Christian Castro.
This track would be included on Cas-
tro’s greatest-hits album, which will
also feature three previously unre-
leased songs when it is released in Sep-
tember. Pires, who is signed to BMG
Brazil, recently signed with BMG U.S.
Latin, which will release his Spanish-
and English-language material.

ARBITRON RESULTS: The results of
Arbitron’s spring 2002 survey—
which tallies exactly who is listen-
ing to radio in the months of April,
May, and June—are trickling in. At
press time, results were in for San
Bernardino/Riverside, Calif., and the
New York metropolitan area. In New
York, WSKQ (97.9 FM) was the
highest-ranked Spanish-language
station—in the No. 5 slot—though
its 4.1 share for spring 2002 repre-
sented a drop from its 4.3 winter
share. WPAT (Amor) 93.1 FM re-
tained its 2.5 share and 18th place,
while WCAA (105.9 FM) gained in
share—from 1.8 to 2.2—but re-
mained in 21st place. WYNY (107.1
FM), which recently changed its
format from country to Latin, came
in at No. 40 in its first book as a
Spanish-language station.

In San Bernardino/Riverside, KXSB
(101.7 FM) is the highest-ranked
Spanish-language station, even
though it registered a drop in share
from 2.3 to 1.4, putting it in 22nd
place. Simulcast partner KXRS (105.7
FM), in 37th place, registered a small
rise from a 0.3 to a 0.6 share.

PIRACY GOES UPSCALE: Earlier this
month, police searched La Casa Sama-
ratano, a clothing store in Elizabeth,
N.J., that displayed counterfeit CDs in
its store window. Among other things,
the warrant netted 27 CD burners, two
shrink-wrapping machines, 12 DVD
burners, and 1,000 CD masters. Nine-
ty eight percent of the counterfeit CDs
were of Latin music.

LATIN NITES: After kicking off July 12
with a concert by La Ley, the Chivas

Regal Latin Nites at the Apollo The- |

ater concert series continues July 26
with a performance by Olga Taiion.
The eclectic lineup runs through
December and will include shows by
Tony Touch, Fat Joe, and Noriega

(Aug. 9); a salsa night with Oscar |

D’Ledén, Domingo Quifiones, El
Canario, and Michael Stuart (Aug.
30); Lupillo Rivera (Oct. 11); Luis

BY LEILA COBO

MIAMI—Even as the Latin American
music market contracts, buffeted by
piracy and economic woes, MTV Net-
works Latin America is expanding its
operations there. Recently, the cable
network announced it has boosted its
presence in Mexico, beefing up per-
sonnel there and opening new offices
and a TV studio this month, from
which production started last week on
two new Mexico-based shows: Conex-
ion and Videologia.

“You make a commitment to a
region,” MTV Networks Latin Ameri-
ca president Antoinette Zel says. “And
with a brand like MTV, whose essence
is about the connection to its audience,
you can't say this is a whimsical deci-
sion and [that] when the market gets
tough, we leave.”

Although MTV Latin America has
regional offices in Buenos Aires and
Mexico City, it is headquartered in
Miami, even though it is not broadcast
in the U.S. or Puerto Rico. Instead, it is
seen throughout Latin America via
three separate feeds: North (encom-
passing Mexico, Colombia, Venezuela,
Central America, and the Caribbean),
South (Argentina, Paraguay, and
Uruguay), and Central (Chile, Bolivia,
Peru, and Ecuador).

And because the MTV Latin Ameri-
ca audience is in Latin America, it
makes sense to boost operations there.
Although in Argentina the company is
“riding the wave out,” according to Zel,
in Mexico business is doing well, with
ads up by 40% compared with last year.

“One of the goals we identified at the
end of last year—at the top of the
list—was that we had to expand the
brand in Mexico,” Zel says. “Ratings
were up, distribution was up there, and

you have a brand that really transcends
television. We knew that when we
launched nine years ago, and it'’s more
evident today.”

Zel says MTV also sees future oppor-
tunities in other markets, like Venez-
uela and Colombia. As for the U.S., she
says: “We're doing preliminary explo-
rations to see how we translate MTV to
the U.S. Hispanic market.”

MTV Mexico, originally set up in
1999 with a staff of about 10 people,
now has an all-Mexican staff of 40 and
new VJs. Production kicked off last
week on Conexion, a show that was
previously produced in Miami and is
now also being produced regionally in
Chile and Argentina. The Mexico ver-
sion, which launched July 13, is
recorded in front of a live audience of
150 (the now-defunct Miami version
included remotes but no live audience)
and airs Saturdays at noon, with
reruns Sunday and Monday.

“Our audiences want to see pop cul-
ture reflected in their show,” Zel says.
“The format really lends itself to let-
ting the audience touch and feel MTV
in a really big way.”

Conexion is being sponsored by the
Doritos brand, which will send contest
winners to the show on a regular basis.
Videologia will feature both national and
international videos and airs Tuesday
through Friday at 6 p.m.and 10 p.m.

Key personnel changes in Mexico
include the appointment of Manuel
Alvarez as director of production in
Mexico with responsibility for MTV's
and Nickelodeon's local production.
He reports to Charlie Singer, senior VP
of production/programming in Miami.
Also moving frorm Miami to Mexico are
Javier Anaya, who will continue as
director of distribution and new
media—reporting to Adelin Delgado
Ferro, senior director of distribu-
tion/new media—and Patricia Pérez as
marketing manager—reporting to
Juan Meyer, marketing director of
Northern Cone. Julio Mufiiz returns
to MTV in Mexico as director of pro-
gramming and artist relations, report-
ing to José Tillan, VP of music and tal-
ent in Miami.

Ameérical

atina...

In Argentina: Universal Music has moved its offices in
Buenos Aires. It will now share a building with book pub-
lishers and fellow Vivendi Group company Editorial
Larousse. The new address is Valentin Gomez 3530, zip
code 1191, telephone/fax 54-11-4867-7070 . . . Levi’s has
announced that it will sponsor Local Sounds, a series of
free concerts at a special lounge in the downtown shop-
ping center of Abasto. The series kicked off July 4 with
a show by La Portuaria. Upcoming featured artists
include Babasonicos, Turf, and Juana la Loca.

MARCELO FERNANDEZ BITAR

In Mexico: With a career that spans more than a decade
and sales of millions of albums, Brazilian teen brother/sis-
ter duo Sandy & Junior has released its first bilingual
(English/Spanish) project. Latin American promotion
kicks off July 21 in Mexico, where the first single, “El
Amor no Fallard” (Love Won't Fail), is already in the top
10 of the local radio charts. Sandy & Junior, the TV show
that airs weekly on Brazil’s TV Globo and has made the
siblings superstars in their own country, will also begin
airing in Mexico toward the end of the year. Network Tele-
visa, which will broadcast the show, is working on trans-
lating it from Portuguese to Spanish.

TERESA AGUILERA

In Chile: After playing in 13 Chilean cities, rock-pop

al leg of their comeback tour July 19 in Lima, Peru.
Lead singer Jorge Gonzalez, guitar player Claudio
Narea, and drummer Miguel Tapia—reunited after
more than 10 years—were originally scheduled to
play at Lima’s Universidad Agraria de La Molina. But
the Molina district did not authorize use of the
venue, citing security concerns. In August, the trio
will play in Colombia, while shows in Ecuador and
the U.S. are scheduled for September.

SERGIO FORTUNO

In Colombia: Colombian singer Cabas has released a
new video deemed so risqué that it’s been banned from
Colombian TV. Colombia’s National Television Com-
mission, the entity in charge of TV content in that
country, was not impressed with scenes in the video
for “Tu Boca” (Your Mouth) that showed teenage girls
kissing each other. The commission determined that
the video could not be programmed during daytime
or prime-time hours. Although Cabas accepted the
veto, he criticized the country’s double standards.
“Newscasts have no problem airing images of muti-
lated soldiers to get more ratings,” Cabas says. “This
censorship is living proof of the double moral stan-
dards in Colombia, providing cheap soap operas that
provide no culture to the people and at the same time
fostering racism and no tolerance toward gays.”

-

the U.S. Latin market on BMG U.S.  Fonsi (Oct. 25); and Pablo Montero group Los Prisioneros will kick off the internation- GUSTAVO GOMEZ
Latin. Immediately after that, itwillbe  (Nov. 25). i
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BY MARCELO FERNANDEZ BITAR
BUENOS AIRES—The economic
woes of the record industry in Ar-
gentina are even more complex
than the country’s own terrible
four years of recession and the gal-
loping political crisis that emerged
last December.

A pivotal issue that changed the
pattern of the industry occurred
last Aug. 29, when retail giant
Musimundo filed for Chapter 11
bankruptcy protection. Suddenly,
its 95 nationwide stores—which
accounted for more than 60% of
the industry’s sales—no longer
received new releases. Every rec-
ord company suffered a deep blow,
as well as million-dollar debts on
loan payments.

Owned by once-powerful invest-
ment group Exxel and now con-
trolled by a consortium of credi-
tors, Musimundo appointed a new
president three months ago: former
Warner Music Argentina president
Luis Méndez, who has taken up the
challenge with a bold business plan.

“We have already reduced costs
by 22% and changed the stores’ lay-
out to put a new emphasis on the
music—which is our true core
business, although we’ll continue
selling electronics and computers,”
Méndez says, speaking extensively
for the first time since taking over
Musimundo.

“More than 30 outlets have been
closed, because they were part of an
absurd expansion plan that under-
mined the company,” he says, “and
many stores in shopping malls have
changed location to continue oper-
ating more efficiently with fewer
square meters. There are fewer em-
ployees, the repair service was dis-
continued because it proved to be
too expensive, and the deposit and
distribution have also changed.”

These first changes have already
proved successful in figures: Sales
have grown slowly and steadily. In
April, gross sales were $5 million

Méndez
Takes Up
Musimundo
Chapter 11
Challenge

MENDEZ

Argentina pesos ($1.4 million)—
75% less than in 2001. In May,
sales were $5.5 million Argentina
pesos ($1.6 million)—69% less,
and in June, they reached $6.5
million Argentina pesos ($1.9 mil-
lion)—64% less. It is forecast that
a break-even point will be reached
in August.

NEW ATTITUDE
Musimundo’s main challenge is
to regain the confidence of the
record industry’s major players,
which are now providing albums

Record Achievement. EMI recording artist Thalia received a Recording Industry
Assn. of America Platino certification for U.S. shipments of more than 200,000
copies of her eponymous album, released in May. Pictured July 8 in Puerto

Rico, from left, are EMI Latin president/CEO Jorge A. Pino, who presented
the award; Thalia; and EMI Latin VP of sales Gregg Vickers.

on a hard-cash basis. Only Univer-
sal Music is working with two-
week payments. Diego Villanueva,
Universal general director in
Argentina, estimates that his
artists account for 40% of Musi-
mundo’s sales.

“This systern was a decision for all
the region,” he says. “Musimundo’s
attitude has changed since Méndez’s
arrival. They now even look more
like a record store, while before
electronics and computers [were
the priority]. We now have meetings
with store managers to showcase
new releases and help them provide
better customer service.”

Though Méndez has the unique
perspective of arriving at the retail
giant after working for Warner
Music at the other end of the busi-
ness, he now strives for similar
deals with the other majors—three
of them (Sony, BMG, and EMI)
united in a joint-venture-style sales
unit. “We are working hard to give
positive signs to the industry and
find a way to pay our former debts,”
Méndez says. “We aim to be an effi-
cient company that works with the
record companies for the benefit of
both parties. Meanwhile, we have
our series of weekly meetings to try
to explain the changes and regain
their confidence. Maybe we can
work out a gradual plan or even a
test with specific artists.”

EMI general director Alejandro
Varela admits that the industry
needs a retail channel as big as
Musimundo. But, he says, “during
the last year, we have learned to
survive without them.”

Albums by best-selling artists
Ledn Gieco and Charly Garcia have
been bought in cash by Musimun-
do, and Varela explains that “to
delay payments would mean a risk
that we are not ready to take.”
Sony Music Sur managing direc-
tor Jorge “Pepo” Ferradas wel-
comes the arrival of Méndez but is
also cautious.

“For the first time in many years,
Musimundo has taken steps in the
right direction, but we still have to
see how its structure withstands
such an adverse economic situa-
tion,” Ferradas says. “This team is
a great effort, and we surely will
find some kind of solution at the
end of the road. Meanwhile, we are
only making sales to them in cash.”

Méndez provides another exam-
ple of Musimundo’s powerful pres-
ence in the record industry, with
the recent sales of 30,000 units
during Father’s Day. “There is no
other client who can offer that,”
he proudly says. “And my plan is
to prove that Musimundo is grow-
ing in a solid manner that will
ultimately benefit all players.”

FOR THE RECORD

Jorge Luis Piloto wrote “Quit-
ame Ese Hombre.” The author
was incorrectly identified in an
article in the July 13 issue.

IN COLOR: When one door closes,
another is opened. Such is the
case with Yellowjackets. Formed
more than two decades ago, the
band has been signed to no fewer
than four record labels and has
benefited from numerous lineups
that often featured musicians who
joined the band as hot up-and-
coming prospects and moved on
to other, equally high-profile gigs.
With each successive lineup came
new sounds, new ideas, and unex-
plored directions.

|

i i i
YELLOWIACKETS

When Yellowjackets’ contract
with Warner Bros. expired in
1999, the band found itself with-
out a recording home for the first
time in its history. Rather than
signing with another label,
founders Russell Ferrante (key-
boards) and Jimmy Haslip (bass),
longtime saxophonist Bob Mint-
zer, and recently added drummer
Marcus Baylor decided to take fate
into their own hands, releasing
the live double-disc set Mint Jam
on their own YJ imprint, available
since early this year at yellow-
jackets.com and at the band’s
many live shows.

“We saw the writing on the wall,
that our music was moving in one
direction and jazz radio was mov-
ing in another,” Ferrante says.
“Radio was becoming more calcu-
lated, and true to form, we were in
a place where we were pushing our
creative boundaries and experi-
menting more. Having a hit song
was a futile idea, and the climate
was not right for us to sign with a
label and put out material that was
less accessible than things we have
done in the past.”

Recorded live last year at the Mint
club in Los Angeles, Mint Jam is
divided into two separate discs,
Blue, which contains compositions
with gospel and blues structures,
and Green, which comprises more
esoteric material. Eight of the 12
compositions were previously un-
recorded, with four band favorites—
“Runferyerlife,” “Tortoise and the
Hare,” “Statue of Liberty,” and
“Evening News”—given new ar-
rangements and voicings.

Mint Jam may surprise those
who best know the band from its
smooth-jazz radio tracks while win-
ning over detractors who may have
felt the band’s sound at times

by Steven Graybow

veered too closely toward the tech-
nically facile and too far from the
emotive. With Ferrante primarily
playing acoustic piano and Baylor’s
driving rhythms, Mint Jam finds
Yellowjackets at their most expres-
sive and eclectic, presented as a
hard-bop quartet whose heartfelt
improvisations have become a
dynamic foil to their trademark
sophisticated compositions.

“Since Bob joined [in the early
'90s], we’ve been moving in a more
acoustic, traditional jazz direction
with more improvisation and less
structure, and this lineup and
release brings us fully into that
arena,” Ferrante says. “When Mar-
cus [a veteran of both Kenny Gar-
rett and Cassandra Wilson’s
bands| joined, a new sound began
developing, and the new composi-
tions really started coming into
their own.”

Although Yellowjackets are com-
mitted to their future, the band will
take a detour into its past Aug. 9,
when the original lineup of Fer-
rante, Haslip, guitarist Robben
Ford, and drummer Ricky Lawson
will reunite for a performance at
the John Anson Ford Amphitheatre
in Hollywood Hills, Calif. That show
will be recorded and videotaped for
an upcoming live CD and DVD
release, which, according to Haslip,
could be released exclusively on the
Web site or may find distribution
under the larger aegis of an estab-
lished label.

In fact, Haslip says that the
band’s bold move toward inde-
pendence via the Internet has cre-
ated renewed interest in Yellow-
jackets from both the music
industry and the business sector at
large. Cleveland-based Heads Up
International has picked up inter-
national rights to Mint Jam
(excluding the U.S., where the
band retains control), and auto-
mobile manufacturer Lexus is pre-
senting the Aug. 9 reunion show,
which will also feature Blue Skies,
anew ensemble featuring Ferrante,
Ford, and Ford’s wife, singer Anne
Kerry Ford.

A Mint Jam DVD is also in the
works. Haslip says that the band
would be glad to record for a label
again, so long as it could retain a
reasonable amount of creative con-
trol. “Doing everything for our-
selves has been a lot more work,
but the results are great,” he says.
“When you look at the demograph-
ics of the music industry, jazz is
one of the smallest slices of the pie.
Under the circumstances, we feel it
is best to do our own thing, the best
we can. The favorable response
we've gotten thus far has made us
feel stronger and more confident
about following our instincts.”
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- SONGWRITERS & PUBLISHERS

CELEBRATING ARLEN: Harold Arlen’s
centennial celebration isn’t until
2005, but S.A. Music, which publish-
es many of the legendary tunesmith’s
songs, has released a new promo-
tional CD in anticipation of the late
composer’s 100th birthday.

HAROLD ARLEN

Harold Arlen Now! Modern Rec-
ordings of Timeless Classics contains
10 Arlen tunes recorded by such nota-
bles as Faith Hill, Tony Bennett, Eric
Clapton, and B.B. King. The songs
include “I've Got the World on a
String,” “Stormy Weather,” “Come
Rain or Come Shine,” “I Gotta Right
to Sing the Blues,” “Ac-Cent-Tchu-Ate
the Positive,” and “Over the Rainbow.”
All are available for use in film, TV,
radio, and other media, says Sam
Arlen, owner of S.A. Music and son of
the composer, who salutes the tunes’
timeless nature.

“Harold Arlen’s songs are just as
cool today as when they were written,”
Arlen says. “The artists on this CD
skillfully demonstrate just that.”

According to project coordinator
Sharon Zak Marotta, the CD has
already garnered “overwhelmingly
positive [response]. People keep telling
us they love it and that it’s an incredi-
ble compilation,” Marotta says. “They
want to know where to buy it, but
unfortunately, it’s only for internal dis-
tribution.” Interested industryites can
obtain a copy by contacting Marotta at
esqgenterprises@haroldarlen.com.

In addition to Harold Arlen Now!,
S.A. Music has established an official
Harold Arlen Web site (haroldarlen.
com). It features an in-depth biogra-
phy, a photo album, and a listening
lounge where visitors can hear
streaming media clips of Arlen songs.
Both activities herald the upcoming
year-long centennial celebration, to
include a gala benefit concert in New
York, various concerts, revues, and ex-
hibits honoring Arlen.

In addition, several Arlen musicals
are slated for revival in theaters across

the country as part of the festivities, as
are special showings of films for which
he wrote the music. Documentaries,
CDs, and books are also in the works,
to be released beginning this year
through 2005. Further information
about Arlen and the centennial can be
found at the Web site.

Harold Arlen Now! follows a previ-
ously issued two-disc set, Harold
Arlen Rediscovered, and companion
book, both created by S.A. Music and
Paul McCartney’s MPL Communica-
tions, which also publishes many of
Arlen’s compositions.

NEW FROM BMI: BMI's writer/publish-
er relations staff has brought out a pair
of items to help promote its songwrit-
ers, composers, and publishers to the
rest of the music industry.

The BMI New Music Sampler #1
CD contains songs from 17 BMI
artists spanning rock, triple-A, neo-
soul, gospel, and hip-hop submitted
by the organization’s New York, Los
Angeles, and Atlanta offices. Writer/
publisher relations VP Charlie Feld-
man says early response to the disc
has been tremendous.

“We’ve sent it out to over 1,000
tastemakers and friends of BMI,” Feld-
man says, noting that the thrust of the
project is to provide greater service to
BMI affiliates. Future samplers, he
adds, will likely be released on a quar-
terly basis. “Our mission is to make
them very high quality—and it takes
time to find high-quality music,” Feld-
man notes of the A&R-targeting discs.
They clearly live up to that goal, as
Feldman reports that rock group
Goneblind, which is represented on
the first sampler by “Clinch,” has
already inked a deal with Roadrunner
Records. He salutes fellow staffers
Samantha Cox, J.W. Johnson, and
Brooke Primont for spearheading the
samplers, which are sponsored by Disc
Makers and will showcase artists from
other BMI offices in future releases.

Accompanying the initial sampler is
a copy of a new booklet, Your Music
Matters. “It’s a new piece that explains
our story in a brief but effective way
and shows some of the great affiliates
we represent,” Feldman says. It also
encapsulates BMI's many endeavors
while picturing many of its most
important members.

Meanwhile, BMI has reached a final
license agreement covering royalty
fees for BMI repertoire performed on
Viacom’s many cable-TV networks
(including MTV, VH1, Showtime, the
Movie Channel, Sundance Channel,
Nickelodeon, TNN, CMT, and BET).
The agreement runs through 2005.

Peermusic Salutes Bristol Sessions

Indie Publishers Remember The Event That Spawned Country Music

BY JIM BESSMAN

NEW YORK—As Peermusic looks
ahead to the 75th anniversary of the
venerable family-owned indie pub-
lishing company next year, it is now
commemorating the landmark
event that directly brought about
the firm’s formation.

On Aug. 1, the Los Angeles-based
company is going to Bristol, Tenn.,
home of the historic Bristol Ses-
sions, the field-recording sessions
that took place during a 10-day peri-
od in late July and early August,
1927, starring the legendary likes of
Jimmie Rodgers, the Carter Family,
and the Stonemans.

Peermusic will host a special din-
ner that evening in honor of the
75th anniversary of those sessions,
which were engineered by Peer-
music founder Ralph S. Peer and
virtually spawned what soon became
the commercial country music
denre. Attending the event, which
falls in the middle of an annual an-
niversary music festival sponsored
by the Birthplace of Country Music
Alliance, will be leading country
music industry dignitaries, along
with descendants of the country
music pioneers that Peer recorded.

“It was ‘the big bang’ of country
music,” says Peermusic chairman/
CEO Ralph Peer II—son of the
firm'’s late founder—of his father’s
sessions. “We’ll be celebrating a
legacy: the talents of our forbears
that ran so deep that they make us
stand tall today, and the style of
music that they gave birth to, which
has so permeated the American
musical culture that it is indeed the
music of our country.”

But the dinner will also celebrate
the enduring relationships among
families and companies, Peer con-
tinues, “that were built on a combi-
nation of talent, trust, and commer-
cial savvy, and that have proved of
remarkable benefit for our families,
the region, our nation—and music
lovers everywhere.”

Peer notes that Rodgers will be
represented at the dinner by fourth-
generation family members and that
there will be “enough Carters to

make it tough to count.” Peer him-
self is among the “senior genera-
tion” of Bristol progeny and will be
joined in this regard by performers
Janette and Joe Carter, two of the
children of the Carter Family’s A.P.
and Sara Carter, who also operate
the Carter Fold music shed beside
A.P’s old grocery store at the foot of
the Clinch Mountains in Hiltons, Va.
Peer says that a visit to the Fold,
“one of the finest traditional roots-
music presentations in the U.S.,” is
also planned.

The dinner is being co-sponsored
by BMG. “My father produced the
sessions for the Victor Talking
Machine Co., which soon became
RCA Records—now owned by BMG,”
Peer says. “They weren’t the first
commercial country recordings, as
he recorded ‘The Little Old Log
Cabin in the Lane’ by Fiddlin’ John
Carson a few years earlier in Atlanta.
But the Bristol Sessions are general-
ly considered to be the birth of coun-
try music as a national genre.”

Peer notes that Peermusic still
publishes the entire Rodgers and
Carter Family catalogs, as well as a
portion of the Stonemans’.

“Historically, this music has been
very successful in its own right—
and the inspiration for countless ar-
tists, in country music and be-
yond,” he says, noting that “the
confluence of blues” manifested in
Rodgers’ music “helped integrate
the African-American music tradi-
tion into the whole different flow of
mainstream America.”

But the songs also formed the

foundation for the firm, Peer adds.
“Their great success allowed my
father to start it in a strong man-
ner,” he says, noting that the com-
pany continues to promote the Bris-
tol-derived catalogs.

“The songs are recorded and re-
recorded,” he says, pointing to their
strong showing on the soundtrack to
O Brother, Where Art Thou? *'1 don't
think there’s another story of pub-
lishing success with traditional mate-
rial that’s stronger than O Brother:
We actively pitched 100 titles to the
Coen Brothers and got six on the
soundtrack. That makes our bedrock
music come alive again.”

-, Tﬁ?{?\"\. :r-]

Peer anticipates other activities
next year in celebration of Peer-
music’s 75th anniversary. Mean-
while, he notes that the two-disc The
Bristol Sessions, which contains the
pivotal Bristol recordings, remains
available via Country Music Foun-
dation Records.

Roth ‘Jumps’ to Chrysalis. Chrysalis Mus

|

ic has signed David Lee Roth to an
exclusive worldwide agreement, whereby Chrysalis will administer Roth’s cata-
log of hits. They include “Jump” “Hot for Teacher,” and “Running With the
Devil,” which he co-wrote as a member of Van Halen. Pictured at the signing,
from left, are Chrysalis Music president Leeds Levy, Chrysalis Group chairman
Chris Wright, Roth, and Chrysalis executive Mark Friedman.
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AES Finalizing Fall Convention

Robbie Robertson, Geoff Emerick To Be Honored At TEC Awards

BY CHRISTOPHER WALSH

NEW YORK—Planning is under-
way for the 113th Audio Engi-
neering Society (AES) Conven-
tion, to be held Oct. 5-8 at the Los
Angeles Convention Center. The
113th AES will be the first held in
the U.S. since last autumn’s 111th
AES, which had been postponed
in the wake of last September’s
terrorist attacks.

That convention, significantly
smaller than anticipated because
of its postponement, proximity to
other pro-audio events, and trav-
el concerns, was nonetheless a
success, given extraordinary cir-
cumstances.

That achievement, an intimate
yet productive show for exhibitors
and attendees alike, is largely the
result of AES executive director
Roger Furness’ deft handling of a
difficult situation, therby en-
abling the convention’s eventual
realization. Furness recently
shared observations of the pro-
audio industry as the 113th AES
Convention approaches.

Unlike the 111th convention in
New York, Furness expects atten-
dance at the 113th convention to
rebound to a more typical level,
usually in the 18,000 to 20,000
range during the four-day event.
“People are wanting to get out and
see what's going on,” Furness says.
“Obviously, there’s going to be new-
product releases. We've got a very

powerful program, so we're confi-
dent that’s going to make people
excited and want to come. I think
we're going to see a good turnout—
certainly, that’s what we're hearing
at the moment.”

In addition to traditional con-
vention events—technical papers,
workshops, and the exhibition
floor—the 113th Convention will

include a two-session workshop,
the Line Array Symposium. While
recent AES Conventions have de-
voted greater attention to record-
ing and post-production than
sound reinforcement, the Line
Array Symposium will include dis-
cussion of the history and con-
temporary application of loud-
speaker line arrays.

The Platinum Producer Series,
always a popular element of an
AES Convention, will be present-
ed in two parts. Producer/engi-
neer Jimmy Douglass will present
“Producer, Engineer, Studio Tech-
nician—Blurring of Roles,” while
pro audio consultant/technical
writer Howard Massey will mod-
erate “Past, Present, and Future
of Recording.” Massey will also
moderate the 14th Annual
Grammy SoundTable, present-
ed by the Recording Academy.

At the 18th annual Technical
Excellence & Creativity (TEC)
Awards, scheduled for Oct. 7,
Robbie Robertson will be given
the Les Paul Award, while engi-
neer Geoff Emerick, best known
for his work with the Beatles,
will be inducted into the TEC
Awards Hall of Fame.

The proliferation of high-res-
olution, multichannel audio
delivered on DVD-Audio and
Super Audio CD will be reflected
at the 113th AES, Furness says.
“People are beginning to listen
on higher-quality formats than the
CD,” he states. “Of course, this
greater awareness of multichannel
recording is also generated with
DVD-Video. People are beginning
to think very seriously about the
right and wrong way to record
multichannel. We’ve got a couple
of workshops in that area that I
think will be very popular.”
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88 AIR: Although the degree to which
the pro-audio industry employs and
relies upon the digital audio worksta-
tion (DAW) is continually expanding,
major commercial studios continue
to equip their control rooms with
large-format analog consoles. Though
some recent large-format analog
and—vparticularly—digital consoles
have not met with wide acceptance in
the music recording sphere, others
have enjoyed rapid acceptance.

The 88R from AMS Neve, intro-
duced at the 109th Audio Engineer-
ing Society Convention in 2000, has
garnered an enthusiastic response
from a number of studio owners and
engineers. The 88R made its debut
following five years of research and
development and nearly 20 years
after the introduction of the V Series.

An audio professional who surely
needs no introduction, Sir George
Martin was recently involved in the
decision to install an 88R at AIR Stu-
dios. Founded by Martin in 1969, AIR
(Associated Independent Recording)
moved to its present location—a con-
verted Victorian church in Hamp-
stead, London—in 1992. As AIR
chairman, Martin continues to be
involved in audio production, more
than 50 years after entering the
music industry.

MARTIN

AIR Studios’ Lyndhurst Hall was
recently renovated, re-opening in the
spring with a 96-channel 88R—the
largest in the world—featuring the
VSP film matrix and 48 channels of
“AIR Montserrat” remote micro-
phone preamplifiers.

“AIR Studios has always been con-
nected with Neve,” Martin says.
“Rupert Neve designed a special
desk for me at the old AIR Studios,
of which only three were built, and
they became classics. His fine design
work lives on in the present design
team. Certainly the sonic character-
istic was a major factor. The new
88R has a lower noise floor, and the

Monitor

by Christopher Walsh

sonic performance is superb. We
were looking for a scoring console
with full surround routing and mon-
itoring facilities, and my team final-
ly opted for the 88R as being the best
for our needs.

“The desk we replaced was a really
first-class console,” Martin continues,
“and we were going for a new one that
[utilized] the latest technology. That
ruled out the [Solid State Logic| G
series and the Amek 9098. The SSL J
console is very popular in mixing stages
in the States, and it was given very care-
ful consideration, but the Neve won the
day by a narrow margin.”

A digital console, Martin explains,
was not a viable option, as film scor-
ing engineers tend to shun the multi-
function features of an assignable
work surface. “They need to see every
knob and switch at a glance without
having to move anything.”

Pleasing film-scoring clients is
critical for AIR Studios: given its
enormity and superb acoustics, Lyn-
dhurst Hall is world-renowned for
scoring dates, accommodating up to
100 musicians or choirs of more than
120. Film scores recorded in the Hall
include The Lord of the Rings: The
Fellowship of the Ring, Moulin
Rouge, Harry Potter and the Sorcer-
er’s Stone, and Gladiator.

“Ninety percent of our film clients
are American,” Martin confides,
“and a lot of them bring over Amer-
ican engineers. We wanted to offer
our clients an alternative to the J
Series, and the number of re-book-
ings we obtain is evidence that we
are satisfying our customers with
Neve design.”

A growing number of facility own-
ers are similarly satisfied. A major
New York facility recently installed
an 88R, as did relative newcomer
Chalice Studios in Los Angeles. Con-
way, the Village, and Barefoot Stu-
dios in L.A. feature an 88R, as do
Sphere Studios in London and Stu-
dios 301 in Sydney, Australia. Sony
Music Japan owns three, and Angel
Studios in London will install an
88R later this year. Plus XXX Studios
in Paris was the first facility, eliciting
a very positive response.

“In the film field, engineers have to
be top-notch people who have a good
ear for live music,” Martin affirms. “In
the rock field, I have come across one
or two who have never balanced a live
sound but are hot stuff on mixing dis-
crete sounds from computers or sam-
ples or whatever. Technology is
advancing so rapidly that techniques
are bound to change, but the basic
rules will always apply.”
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Mixed Fortunes For Music In Brussels

BY EMMANUEL LEGRAND
BRUSSELS—The 400 guests as-
sembled in Brussels’ La Plaza hotel for
the fourth International Federation of
the Phonographic Industry (IFPI)
Platinum Europe awards July 10
heard the “boundless creativity” of
music makers praised by one of the
European Commission’s (EC) top
names. But the glittering evening
took place against a grim background
of warnings about the stark future fac-
ing the record industry if a “free-
music culture” is allowed to prosper.
If the industry was in a celebratory
mood at the evening event, earlier in
the day it was very much in serious
business mode. Before the biannual
awards took place, I[FPI chairmarn/
CEO Jay Berman and a delegation
from the [FPI’s European executive
committee met behind closed doors
with Frits Bolkestein, the European
commissioner in charge of the inter-

nal market. The commissioner’s
department is working on the forth-
coming European Union Directive on
the Enforcement of Intellectual Copy-
right and is also looking into the
vexed issue of the high rate of VAT
(sales tax) applied to recorded music
(Billboard, July 13).

] ifpi

PLATINUM EUROPE

1,000,000

N chocnmcu OF SaLES IN ExCass OF ONE MiLLION J

The IFPI is calling for enforcement
of anti-piracy legislation to be imple-
mented at a Pan-European level. But
according to those at the meeting,
Bolkestein created the impression
that the directive would incorporate
a degree of flexibility, leaving impor-
tant decisions on enforcement to

individual member states. In the
words of one participant, the bureau-
crat “played his role—he did not
promise anything.”

A member of the [FPI's European
executive committee reveals that, on
the VAT issue, “Bolkestein simply told
us he had no power and that the deci-
sion was not up to him but to the
council of ministers of finance—
which was a way of telling us that he
was not really concerned.”

Another executive concluded, “It
was a disappointing meeting.”

Prior to the evening’s main event,
which honors artists who have sold
more than 1 million albums in
Europe, Universal Music Interna-
tional president John Kennedy said
at a briefing for the gathered inter-
national media that if the industry’s
prosperity continues to be eroded by
the music-for-free culture, record
companies would no longer be able

BY MARIA PARAVANTES
ATHENS—Greek 24-hour free-to-air
music channel Mad TV is looking to
carry its success in its homeland and
the surrounding Balkan region into
new areas.

Buoyed by net profits of 300,000
euros ($298,000) on a consolidated
turnover of 2.5 million euros ($2.48
million) in 2001, Mad’s 27-year-old
founder and CEO, Andreas Kouris,
plans to get involved within the next
12 months in local concert promo-
tion, open a commercial radio sta-
tion, create a youth-lifestyle Internet
portal, and develop a licensing/mer-
chandising entity.

Since it first went on the air in
1995, Mad TV has established itself
as the most popular music channel
in Greece, targeting the 15- to 25-
year-old demographic. Offering a
split of 65% foreign and 35% domes-
tic repertoire, Mad TV claims to
reach 30% of Greek households on a
daily basis—a penetration three
times greater than that of MTV
Europe, which also has a free-to-air
service in Greece.

Currently employing 70 people,
Mad TV is rebroadcast in Cyprus,
Albania, the former Yugoslav repub-
lic of Macedonia, Bulgaria, Romania,
Australia, and the U.S. through var-
ious free, pay, analog, or cable-TV
deals. The station’s PD is Konstandi-
nos Borounis.

Based in the northwestern Athens
suburb of Pallini, Mad TV's other
activities include a music Internet
portal (mad.gr), music magazine

Greeks Go Mad For Music TV

(MadVoice), a transactional Web site
(madshop.gr), and a digital radio serv-
ice (MadMusic).

Costadis Spyropoulos, new-media
manager/product manager for EMI
Recorded Music in Greece, says: “[The
combination of] TV, radio, print, Web
site, and e-shop all makes up a com-

KOLRIS

plete music group, which goes beyond
Greek borders.” Spyropoulos describes
the Mad TV group as “a local monop-
oly,” adding that it plays an integral
role in the promotion and marketing
of artists.

But Kouris says he is far from satis-
fied with the treatment that the station
gets from local labels, describing the
situation as being similar to that of an
“an open-air flea market.”

“Most labels in Greece work hap-
hazardly, with short-term logic and
isolated from international develop-
ments, as if mere receivers of com-
mands,” Kouris says. “Under these
circumstances, they don’t build

long-term relationships, nor do
they help put things right in order
to develop the recording industry
in Greece.” Kouris notes that Mad
TV pays to use music videos; other
channels do not.

International Federation of the
Phonographic Industry (IFPI) Greece
GM Ion Stamboulis admits “that at
this point, no other TV station [in
Greece] pays for rights.” But he
stresses that all the other stations
have been subjected to legal action
initiated by IFPI Greece. He also
points out that Mad is the only chan-
nel relying solely on music for its 24-
hour programming.

TV regulation is a complex issue
in Greece, where most of the com-
mercial channels currently on air are
unlicensed. This situation is unlike-
ly to change until after the next gen-
eral election in April 2004. But there
are plans for a maximum of six com-
mercial terrestrial licenses to even-
tually be issued to stations that meet
the appropriate criteria set by the
local TV and radio watchdog.

Most of the commercial TV
channels in Greece are owned by
the country’s most powerful busi-
nessmen, mainly from the pub-
lishing sector. “Those who don't
have the backing of these funds
might find themselves in for a
painful ordeal {over regulation),”
Kouris comments. Mad TV itself is
owned by the Makis Kouris
Group—headed by Kouris’ own
father, Makis—which includes the
Koryfi Publishing House.

to maintain their investment in the
production of new talent: “If we can-
not prosper, there will be no invest-
ment in music.”

Berman expressed similar con-
cerns. “ ‘Music for free’ may sound
attractive,” he said, “but when it is
taken without the permission of
artists, it comes at a high price for
the entire music business and socie-
ty in general.”

Later that evening, European Com-
mission VP Neil Kinnock delivered a
welcoming speech to IFPI's guests,
who included EC commissioner in
charge of competition Mario Monti,
several members of the European par-
liament, and policymakers from vari-
ous EC departments. The audience

also included a strong showing of sen-
ior music industry executives, includ-
ing Warner Music Europe president
Paul-René Albertini, Kennedy, BMG
Europe COO Tim Bowen, Sony Music
Europe president Paul Burger, and
EMI Recorded Music Europe chair-
man/CEO Emmanuel de Buretel.

“It is right that we honor the
boundless creativity of the musicians,
the writers, the composers, perform-
ers, and producers who make music,”
Kinnock said. “The Platinum Award
is special, because it gives clear
recognition to European artists in
their own home territory.”

Kinnock reassured his audience
that Europe’s legislators are con-
cerned with the challenges the music
industry is facing. “The European
Union has to play a role in safeguard-
ing the future of the recording indus-
try and the genius, talent, and enter-
prise that makes it great . .. That
means having sensible laws to deter
copyright abuse and combat music
piracy. We need to stop the piracy
before it starts, by getting rid of the
current weaknesses and inconsisten-
cies in the laws of Europe.

Kinnock says he found the evening
wonderful, presenting “a mixture of
music from different genres and from
different nationalities.” He adds:
“There is a wide diversity and creativ-
ity in Europe. The world should watch
out—the Europeans are coming.”

Thank You. David Bowie took time off from curating this year's multi-artist
Meltdown festival in London’s South Bank complex and playing live dates to
promote his current Pan-European hit album, Heathen (1SO/Columbia), to
present Cheeky/Arista’s Dido with this year's Silver Clef award at the annual
music-industry charity fundraising lunch June 28 at the U.K. capital’s Inter-
Continental Hotel. Bowie received a standing ovation when he appeared to
hand over the award at the event, which raised close to £400,000 ($610,000)
for the Nordoff-Robbins Music Therapy charity. Other honorees were Inno-
cent/Virgin teen act Blue (new artist award), recent Mercury signing Lulu
(special achievement), and BMG artist Natalie Imbruglia (international
award). The winners are chosen by a 16-member industry committee. HMV
Group COO Brian McLaughlin also received the first special Silver Clef chair-
man'’s award, having personally been responsible for raising more than £1
million ($1.53 million) to date for the charity. (Photo: John Marshall)
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BACK TOGETHER: Seven years after
singer David McAlmont and former
Suede guitarist Bernard Butler first
collaborated on the 1995 album The
Sound of McAlmont & Butler, the duo
is set to release its sophomore album,
Bring It Back, Aug. 12 in the UK. via
EMI/Chrysalis. Despite the success of
the debut album and hit single “Yes,”
the partnership soon collapsed acri-
moniously, and both turned to solo
careers. Following a string of collabo-
rations that saw Butler work with Bert
Jansch and McAlmont with composers
Craig Armstrong and David Arnold,
the two have reconciled their differ-
ences. McAlmont says, “I was out of a
deal and so was Bernard, so there was
room for something to happen.
There’s a bit of West Coast, a bit of
Motown in [the new album]. It’s like a
history of classic pop fanaticism.”
CHRISTOPHER BARRETT

RUSSIAN HIT: Russian female duo Tatu
has received an International Federa-
tion of the Phonographic Industry
Platinum Award for shipments of
more than 1 million units of its debut
album, 200 Po Vstrechnoy (200 Kilo-
meters an Hour in a Wrong Lane).
The first Eastern European acts ever
to receive the award, Tatu achieved
unprecedented cross-border success
with the original, Russian-language
version of its album. Now, Universal
Music International president/COO
John Kennedy says, “Tatu are about
to get a major launch in the U.S. We
used their initial local recording as a
platform and then developed it further
internationally.” The provocative video
for “All the Things She Said”—the
English-language version of the duo’s
hugely controversial debut single, “Ya
Soshla S Uma”—depicts a lesbian
relationship between the group’s Julia
and Lena. The group’s upcoming U.S.
album (via Interscope) is produced by
Trevor Horn (Seal, Art of Noise, Pet
Shop Boys). ALEKSEY KRUZIN

ISLAND SOUND: Seven-piece rock band
Clickhaze from the tiny Faroe Islands
undertakes its most ambitious tour yet

b
CLICKHAZE

slang term that translates as “nut-
head” or “weirdo.” The band plans to
record an album in December or next
January. Tutl's distribution partners
include Nordic Sound in Japan and
the New Haven, Conn.-bhased cdRoots
in the U.S. KAI R. LOFTHUS

KYLIE FEVER: Australians can't seem
to get Kylie Minogue out of their
heads. Her Fever (Festival Mushroom
Records) has sold 350,000 units (five-
times platinum) and is set to overtake
her 1988 debut, Kylie, as her hest-sell-
ing album in this territory. Two shows
at Sydney Entertainment Center and
Melbourne’'s Rod Laver Arena in
August for Frontier Touring have bal-
looned into eight shows. Three hours
after tickets went on sale June 17,
56,000 tickets had shifted, earning
Australian $6 million ($3.42 million).

CHRISTIE ELIEZER

SCOOTING UPTHE CHARTS: Hamburg-
based techno/dance act Scooter (Kon-
tor Records/Edel) has reached No. 2 on
the U.K. singles chart with a version of
Supertramp’s “The Logical Song”
(Edel UK). Kontor Records’ Hamburg-
based managing director Jens Thele
says. “The British label really did a
great job, and the song is being played
at major clubs all over the nation.”
Within three weeks, the single sold
more than 180,000 units to beat the
success of the Supertramp original,
which peaked at No. 7 in 1979. During
the past nine vears, the Scooter trio of
Rick Jordan, H.P. Baxxter. and Jay
Frog has accumulated numerous plat-

; .
this summer, with live dates spanning  inum discs. This vear saw the group’s
ARTIST ARGEMTIMNA the Nordic region, including the  biggest hit, when “Nessaja” went to
U Ll | S GER A | Y [ e TR Y Roskilde Festival, Stockholm's 750th  No. 1 in Germany. A live U.K. club tour
5 9 | 10 {CAPIFI 07717102 anniversary celebrations, and appear-  is being planned. ELLIE WEINERT
: | ALBUMS ances in Greenland. The tour coincides

CELINE DION ] BANDANA with the low-budget release of an EP  HIGH NOTES: With one foot in opera
A New Day Has Come (S) ZH) 0 e I on the Plitufelagid Tutl label, which  and the other in popular music,
Nl A oier F ER2 was funded by the FFaroese Ministry of  African-born Greek tenor Mario Fran-
3 73|52 2 | 5| a BERSUIT VERGARABAT Culture after the group beat 40 other  goulis is ready to go international

DE LA CABEZA CON BERSUIT UNIVERSAL . N b 5
e entrants in the Prix Foroyar Contest.  with the Sept. 17 release of Some-
NELLY 1 1 5 3 5 UN MUNDD DIFFERENTE RCA The music combines ethnic Faroese  times I Dream (Sony Classical). The
elluileli0) CHAYANNE music with rock influences ranging  singer, who studied at the Verdi Acad-

GRANDES EXITOS COLUMBIA o Lqno
o - INEM from Bjork to the Doors. “Therearea  emy and Juilliard, has performed at
2|8 3 THE EMINEM SHOW  INTERSCOPE lot of creative musicians in the Faroes,”  Covent Garden and La Scala. She
it R I QALE AN EROIUEROIER the band’s guitarist and producer, Jén  captured the hearts of Greek audi-
gfﬁ:ﬁ;mm PEPPERS 2 a1 12121 I 1 14 CHARLY GARCIA Tyril, explains. “There’s only one live  ences in 1997 and has since starred
INFLUERCIA  EMI club in the whole of the islands, but  in an ancient Greek play as well as in
e . s | 3 L there are now other clubs onthe way.”  a local staging of Grease alongside
‘ RATABLANCA Clickhaze is an Angllazed version of  popular singer George Dalaras.

! the Faroese word Alikkheys, a jocular, MARIA PARAVANTES
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ong Kong Labl Use Freeies As Bait

CD Buyers Tempted With ‘Out-Of-The-Box’ Packaging Onslaught

BY WINNIE CHUNG

HONG KONG—1In a difficult market
facing the unremitting attack of
piracy and massive competition for
consumer dollars, Hong Kong labels
have been trying to tempt CD buy-
ers here with an ever-increasing
range of promotional freebies.

For example, the May 15 release
by pop duo Twins, Our Remem-
brance Book (EEG), came in a box
containing a hand towel, a toy figure,
a coupon for a free plate of sushi,
acne control pads. a pictorial diary,
a discount card for a fashion store, a
decorative cell-phone handle, an
interactive video CD featuring the
duo, and—last but not least—the CD
itself. EEG labelmate Joey Yung’s
new album, Something About You,
released on May 30, came complete
with packets of macaroni.

EEG managing director Gordon
Cheng says, “The market has been
very bad, and we have had to look at
other ways of trving to boost sales.
Buyers are looking for added value.”

Cheng insists the label doesn’t
actually have to pay that much for
the fancy packaging and the freebies:
“Most of the goodies are provided by
sponsors.” But some of the extra
cost has been passed on to the con-
sumers. The Twins release is sold at
$125 Hong Kong ($16). Most CDs go
for between $100 Hong Kong
($12.82) and $110 Hong Kong
($14.10). The success of such deals
is hard to gauge, as labels here
refuse to release sales figures, but
retailers suggest the effect to date
has not been hugely noticeable.

Nevertheless, EEG is not the only
label inviting other companies—
many of whom already have deals
with local recording artists to appear
in their ad campaigns—to provide
promotional freebies for inclusion
in CD packages.

Era artist Gigi Leung, for in-
stance, is the spokesperson for
Japanese cosmetics company Fancl
House. Her current album, Living
in 7A, was released May 17. The
album, distributed by Warner
Music, comes with a dog figurine,
which is featured in her TV com-
mercials for Fancl House.

Record labels operating in South-
east Asia have for some time been
pushing the added-value concept,
mainly to stay one step ahead of
music pirates. With the region’s
fondness for karaoke, many releases
have included karaoke and music-
video CDs. But pirates simply copy
the karaoke and video data.

“With the free gifts, the fans are
more inclined to buy the real prod-
ucts,” says Cheng, who claims that
EEG’s sales have been boosted
slightly by the new packaging.

It isn’t just Canto-pop (Cantonese-
language pop) fans that henefit from
the new trend. EMI Recorded Music
also recently gave out at HMV free T-
shirts with all purchases of Moby's most

recent album, I8 (released May 13
here), which helped move products
quickly, according to HMV Hong Kong
and Singapore director/GM Emily Butt.

“Everyone is looking for added

Boxing Clever? The “value-added” pack-
aging for the EEG label’s albums by Joey
Yung and Twins holds more than CDs.

value these days,” Butt says. “You
need to have that to make the cus-
tomer actually make it to the check-
out counter and buy the product.”

But with the differing shapes and
sizes of these releases, such leading
local music merchants as HMV and
HK Record are finding it increas-
ingly challenging to display and
store the products.

HK Record administrative manag-
er May Wong complains, “It makes the
display look very untidy, and we have
to spend more time than usual arrang-
ing and rearranging things. It reallv
doesn’t make that big of a difference in
the sales. The popular artists will sell
anyway, and those who aren’t popular
won’t, no matter what you give out.”

At HMV, Butt concedes that while
she knows staff in her stores don’t like
dealing with the complexities of the
added packaging, she has had few
complaints to date. “But,” she adds,
“you have to wonder—are these people
buying the packaging or the music?”

Indeed, not all local music execu-
tives think freebies are the way to go.
“Special packaging has to be looked
at [again],” Warner Music Hong Kong
managing director Mark Lankester
says. “Europe went through the same
thing previously, and it didn’t really
work. The digital domain has proved
that fans don’t necessarily have to
own the {physical] product; they're
just downloading music. Labels are
going to find that [this sort of pack-
aging] really isn’t a viable or cost-con-
scious option in the long run, unless
there is a specific reason for it.”

Kenan To Bring Online Savvy
To New BMG Marketing Role

BY GARETH THOMAS
LONDON-—Newly appointed BMG
Europe senior VP of marketing Yoel
Kenan says he aims to use his experi-
ence in the field of online music to
take BMG Europe marketing forward.

Kenan was, until recently, CEO of
Vivendi Universal

Universal (at that time, PolyGram)
France to take a major marketing
role with UMI in London.

“I've worked with Tim for many
years,” Kenan says, “and we have a
certain vision of how the music
industry is going to be evolving. We've
got some ideas, but

subsidiary MP3.com
Europe (Billboard
Bulletin, June 3). In
his new role, he has
responsibility for both
the marketing of in-
ternational releases
within Europe and the
exploitation of BMG’s
European repertoire
around the world. He
will be based in Lon-
don and will report to
BMG Europe COO
Tim Bowen.

As CEO of MP3.com
Europe, Kenan was responsible for
launching localized music sites in six
countries. During his nine years at Uni-
versal Music International (UMI), he
held various positions, including VP of
international marketing and market-
ing director of UMI's I'rench division.
Prior to his time at Universal, Kenan
worked at BMG in his native France.

The return to BMG reunites
Kenan with Tim Bowen, who exited
last year as executive VI’ of UMI and
was recently named COO of BMG
Europe. In February 1997, Bowen
tempted Kenan into moving from

we're going to unveil
them once phase one
has been done—
which is having more
success using tradi-
tional ways.”

Kenan, who says he
has “spent almost all
my life in the music
business,” hints that
those ideas have come
from his online expe-
rience. “There are
ways of leveraging
what we are doing
offline to maximize
the results by developing databases,
using mobiles and the Internet-
cross-platform promotions.”

Bowen says, “Yoel brings signifi-
cant marketing expertise and cre-
ativity to this role. And with his
online and new-media experience,
he will form a vital role in European
marketing for BMG and will play an
important part in establishing the
company's new business model.”

Former senior VP of digital media
management at Vivendi Universal
Net Chris Montgomery has replaced
Kenan as CEO of MP3.com Europe.

NEWSLINE...

A South Korean court has ordered Soribada, the country’s most popular music
file-sharing service, to shut down its online operations—temporarily at least.
The Suwon District Civil Court issued a preliminary injunction July 11
against Soribada, ordering it to cease operating by July 19. The move follows
a suit launched against the service by the Recording Industry Assn. of Korea
(RIAK) claiming that such services violate its members’ copyrights and are
to blame for declining legitimate sales in the territory. Music sales in South
Korea fell from 410 billion won ($330 million) in 2000 to 370 billion won
($300 million) in 2001, according to the RIAK. Since Soribada was found-
ed in 2000, it has grown to reach 6 million members, making it South
Korea’s largest music file-sharing service. The RIAK previously attempted
to shut down Soribada in 2001. The service could not be reached for com-
ment by press time on whether it would appeal the ruling. MARK RUSSELL

Warner Strategic Marketing (WSM) in Germany has launched a new A&R-ori-
ented division in Hamburg, under the banner of artist and film. The new arm
will build up Warner Music Germany’s adult standards/easy-listening catalog.
Rita Fluegge-Timm is promoted to head of artist and film; she was previous-
ly senior A&R marketing manager for adult standards at EastWest Germany.
Fluegge-Timm reports to Lars Ingwersen, WSM Germany senior marketing
director. According to Warner Music Germany president Bernd Dopp, artist
and film plans to launch three new artists a year. “By pooling staff in the artist
and film team,” Dopp says, “we will be able to extend areas—such as MOR,
soundtracks, and TV tie-ins—by adding new repertoire.” WOLFGANG SPAHR

Nordisk Copyright Bureau (NCB), the Copenhagen-based mechanical-rights
society covering the Nordic and Baltic regions, has reported a 5% rise in
its collections for 2001. A total of 604 million Danish kroner ($83 million)
was collected, mainly as a result of increases in foreign revenue, online
services (including ring tones), and synchronization. Collection levels on
CDs and other sound carriers remained relatively stable. Rationalization
measures undertaken during the past two years—including a staff reduc-
tion from 112 to 91—have helped reduce the society’s level of charges for
administration from 12% of revenue collected to 10.9%.  KAIR. LOFTHUS

Jens Qve Friis, founder and managing director of the Aarhus, Denmark-
based pop label RecArt, has acquired EMI Recorded Music Denmark’s stake
in his label for an undisclosed sum. The deal is dated retroactively to April
1. Sales and distribution of new releases and catalog on the reconfigured
label, RecArt Music, will continue to be handled by EMI, while Friis over-
sees A&R and marketing. RecArt is also developing a new imprint, Hot-
house, for more “experimental” releases. Neither Friis nor EMI Denmark
president Michael Ritto could be reached for comment.  CHARLES FERRO

RECORD COMPANIES: Bert Cloeckaert is pro-
moted to senior VP of commercial affairs and
strategic marketing for Universal Music Inter-
national; he will be based primarily in London.
He was senior VP of commercial affairs for UML

John O’Donnell is promoted to managing
director of EMI Recorded Music Australia,
based in Sydney. He was director of music
and marketing.

Paul Robinson is promoted to COO of EMI
Recorded Music Australia. He was finance
director of Virgin Records U.K.

Michael Bradshaw is promoted to GM of BMG New Zealand in Auck-
land. He was national sales dirvector.

Tony Glover is promoted to GM of strategic marketing for BMG Aus-
tralia in Sydney.

Lyn Koppe is promoted to the new position of director of strategic
marketing for BMG Asia-Pacific, based in Sydney. Koppe was GM of
strategic marketing for BMG Australia.

Caryn Tomlinson is named director of artist relations for EMI Record-
ed Music in London. She was business coordinator for Mick Jagger's solo
career at Jagger’s own Marathon Music.

Kelly Chew is promoted to managing divector of BMG Singapore.
Chew was GM.

Surachai Sensri is promoted to managing director of BMG Thailand
in Bangkok. Sensri was GM.

40

www.billboard.com

www americanradiohistorv.com

BILLBOARD JULY 27, 2002


www.americanradiohistory.com

Sl R A e

(L

'oerts Set For ‘Inhumaucces

v o o - o

Canadian Singer/Songwriter Garners Huge Attention With Single From MapleMusic EP

BY LARRY LeBLANC
TORONTO—Both Canadian singer/
songwriter Sam Roberts and the
music industry here have been as-
tonished by his ascent from obscu-
rity following Canadian rock radio’s
embrace of his single “Brother
Down.” It arrived prior to the July
16 release of Roberts’ debut six-song
EP, The Inhuman Condition, by
MapleMusic Recordings.

“I went away for two weeks on
holiday to Morocco, and when 1
returned, the song had been added
to stations across the country,” the
27-year-old Pointe Claire, Quebec,
native says. “Everything in my life is
now upside down.”

SIX SONGS, SIX HITS?

One month after release, the pop-
styled, hook-laden rock single
reached No. 10 on the Nielsen
Broadcast Data Systems rock airplay
chart in Canada for the week ending
July 8. The track is also garnering
impressive airplay at top 40 and
adult contemporary.

“We've had incredible response
from the single,” reports Paul Jessop,
director of promotion at Universal
Music Canada, which distributes
MapleMusic Recordings nationally.
“The most frustrating thing about
the EP is that it is too short. That's
OK. There’s six songs—six hits.”

“l had a gut feeling that some-
thing big was going to happen with
the song, and I didn’t want to be a
bystander,” recalls early supporter
Christian Hall, assistant PD/music
director at modern rock CFOX Van-
couver. “So I held back the Tragi-
cally Hip and went with Sam Rob-
erts instead.”

Wayne Webster, music director at
top 40 CKFM Toronto, adds, “The
song has a good feel to it, and it
appeals to several formats.”

Roberts had previously recorded
two independently released EPs
with little-known Montreal-based
band Northstar: Piranha in 1997
and an eponymous EP in 1998, the
year in which the band broke up.
Roberts then recorded a solo album
titled Brother Down. He says that
record was only “released to my
mom and dad and a few friends who
were willing to listen to it,” but it
did lay the groundwork for his cur-
rent power-pop-styled EP, which
was conceived as a demo to attract
music industry interest.

Produced and engineered by Jor-
dan Zadorozny at his home studio
in Pembroke, Ontario, in early
2001, the low-fi release features
Roberts performing all the music
himself. Questioned about the cost,
Roberts replies, “Zero. We record-
ed it at Jordan's house and paid for
it in favors.” Zadorozny is frontman
of Ontario band Blinker the Star.
Roberts says, “We did a song a
day—recorded and mixed.”

Roberts acknowledges Ray Davies,

Beck, Elvis Costello, and Paul Simon
as key songwriting influences. “I
love the edge of rock, but the musi-
cality of a song is very important to
me,” he says. “Melody is at the fore-
front of everything I write.”

ROBERTS

Canadian major-label A&R disre-
garded Roberts as he and his man-
ager, Dave Spencer of Toronto-based
Secret Weapon Management, sought
a record deal with the EP. But a
champion for the project arrived in
the form of Linda Bush, creative
manager of Universal Music Pub-
lishing Canada. Bush began working
with Roberts after seeing him per-
form at a Toronto club in March
2001, signing him to a worldwide co-
publishing agreement one year later.
Roberts is co-published by his own
company, Secret Brain Publishing.

“It was a rush watching him and
the band perform that night,” Bush
recalls. “We started working toward
getting a label deal, but nothing
happened. When we came home
from [the] South by SouthWest [fes-
tival] in Austin this year, MapleMu-
sic wanted to put the EP out.”

Launched in February by Toron-

to entertainment company Maple-
Core with financial backing by Uni-
versal Music Canada, MapleMusic
Recordings was set up to exclusive-
ly release recordings by Canadian
acts. Its Canada-only agreement
with Roberts is solely for The Inhu-
man Condition.

Roberts readily agreed to let
MapleMusic release the rough-hewn
EP pretty much as it was. He says,
“It is not something I had intended
to be my first real foray into the
music world, but I couldn’t turn my
back on such a chance.”

MapleMusic representative Kim
Cooke says, “It’s hard to believe that
our first single looks like a hit. As
soon as Linda played us the music,
we wanted to work with Sam and
the band. The songs are strong,
fresh, and infectious. The EP is not
an expensive production, but the
quality of the music is overriding.”

Industry buzz and radio airplay has
led to demand for Roberts as a live act.
He and his band—bassist Dave Nu-
gent, guitarist/keyboardist Eric Fares,
and drummer Corey Zadorozny (Jor-
dan’s brother)—recently toured Cana-
da’s eastern coast with Canadian act
By Divine Right, and they will perform
Aug. 17 with Oasis in Toronto.

“My phone is ringing off the
hook,” reports Toronto-based book-
er Jack Ross, VP of the Agency. “It’s
amazing how all of the Canadian
labels passed on Sam. I'm not sure
how they missed it. The whole
package is there.”

Meanwhile, Spencer is wary of
Roberts shining too bright, too early
in the spotlight. “There’s a bit of a
‘genie out of the bottle’ phenome-
non happening,” the manager says.
“His career has gotten a bit ahead of
itself, and we are trying to catch up.”

BY JENNIFER DEMPSEY
HILVERSUM, the Netherlands—
BMG'’s decision to integrate its top-
level management in the Benelux
countries will leave EMI Recorded
Music as the only major label to
have stand-alone operations in
both Belgium and the Netherlands.
BMG Netherlands managing
director Rob Schouw takes up the
newly created role of managing
director of BMG
Benelux Aug. 1. He
will oversee the
BMG companies in
both Belgium and
the Netherlands and
be responsible for
overall  general
management. He
will continue to be
based in Hilversum
and report directly
to BMG’s London-
based Continental
and Eastern Europe
executive VP, Maar-
ten Steinkamp.
According to Steinkamp, “We’re
not merging companies here,
we’'re merging experience. We
need to stay ahead of the game.
This is the perfect time to act in a
proactive way. By combining
knowledge and experience at an
executive level, we can quite easi-
ly harmonize some senior man-
agement roles, while the compa-
nies maintain full independency
and flexibility on a national level.”
Commenting on the restructur-
ing, Schouw says: “The music
business is under so much pres-
sure that further restructuring or
efficiency restructuring will be

BMG Integrates Top-Level
Management In Benelux Countries

part of everyone’s life.

“On operations and on the mar-
keting side, Belgium and the Neth-
erlands have a lot in common,”
Schouw continues. “And especial-
ly since the business is getting
tougher, smaller countries and ter-
ritories have to work more closely
together. This includes more effi-
ciency of back-office services, bet-
ter release timing, and avoiding
parallel imports to
each other while we
have cross-border
retailers.”

The restructur-
ing also sees Edel
Benelux GM Bart
Brusseleers appoin-
ted as GM of BMG
Benelux (with of-
fices in Brussels
and Hilversum)
and BMG Belgium
managing director
Thierry Thielemans
promoted to cre-
ative director at
BMG Benelux, based in Brussels.
Guy Goedgezelschap, Brussels-
based finance director of BMG Bel-
gium, stays within that division
but adds responsibilities as direc-
tor of finance and operations.

BMG is following the lead of the
other majors by having a com-
bined structure for the region—
with the exception of EMI, which
still has two stand-alone opera-
tions. Warner, Sony, and Universal
all have a Benelux managing direc-
tor or president. None of the
majors actually have stand-alone
operations in Luxembourg, the
third Benelux country.

Norway Loses Four Of Five Major Publishers’ Offices

BY KAI R. LOFTHUS
OSLO—Although countries like
Denmark, Norway, and Finland may
occasionally produce global hits, it
seems that the Stockholm-based
head offices of multinational pub-
lishers are no longer willing to
finance full-fledged affiliate offices in
the other Nordic capitals.

In the Nordic region, the admin-
istration/licensing of songs has tra-
ditionally been centralized in Stock-
holm, while the signing of local
talent has been delegated—to a
greater or lesser degree—to staffers
in the individual countries of the
region. But for a variety of reasons,
the publishers are now realigning
their creative operations and deploy-
ing different strategies to nurture
relationships with local songwriters
and producers.

Industry sources say multi-
national publishers in Scandinavia

are realigning those strategies for
both financial and creative reasons.
For example, although maintaining
local contact on the ground may be
important, the perception of being
signed to a small publishing outpost
can be off-putting for a writer. One
industry executive notes, “There are
Norwegian songwriters who simply
don’t want to be associated with a
Norwegian publisher, because it can
limit their international appeal.”
The Norwegian capital of Oslo has
probably seen the most change in
recent times. Warner/Chappell Music
Nordic, for example, re-evaluated the
status of its local office earlier this
year. The company’s old Oslo office
has been closed, and its former pro-
fessional manager, Jon Johannessen,
and independent publisher Steinar
Fjeld have joined forces—while
retaining their respective company
names, Storyteller and Oslove—and

have taken over Warner/Chappell's
creative operations in Norway, based
at new offices in the center of Oslo.

Johannessen puts a positive slant
on the new setup, suggesting that
“it’s great for our Norwegian song-
writers that Warner/Chappell is
upgrading its activities in Norway
instead of just putting it to sleep.” He
declines to comment further.

A similar partnership between
another Norwegian independent and
a major publisher took effect in April
2001, after BMG Music Publishing
eliminated the position of Norwegian
GM, which until then had been based
in its sister record company’s offices
in Oslo. Instead, the catalog is now
administered by BMG Music Pub-
lishing in Stockholm, while local
signings in Norway are made
through indie Oslo Recordings,
which is owned by that former GM,
Ken Ingwersen.

EMI Music Publishing Scandi-
navia's plans for Norway remain
unclear at present. In late June, Stein
Gimnes Johnsen left his post as GM
of EMI’s affiliate here, and the Oslo
office was closed. Calls to the pub-
lisher are redirected by a voice-mail
message to the company’s Stockholm
office. Creative relations with the
Norwegian songwriters are being
overseen by EMI Music Publishing
Scandinavia managing director Ste-
fan Gullberg, who could not be
reached for comment. Johnsen also
could not be reached at press time.

Sony/ATV Music Publishing Nordic
does not have a local presence in Nor-
way. Its Norwegian catalog is handled
through its Stockholm office.

That leaves Universal Music
Publishing as currently the only
major publisher with a full-time
staffer—GM Helge Barra—in the
Norwegian capital.
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Calendar

JuLy

July 22, Night at the Net, benefiting
MusiCares, Los Angeles Tennis Center
of the Straus Stadium, Los Angeles. 310-
392-3777.

July 22-27, National SGA Week,
sponsored by the Songwriters Guild
Foundation, various venues, New York.
212-768-7902.

July 23-Aug. 5, Fifth Annual Sun-
dance Institute Composers Lab, Sun-
dance Resort, Sundance, Utah. 801-
328-3456.

July 26-31, International Assn. of
Assembly Managers’ 77th Annual Con-
ference & Trade Show, Georgia World
Congress Center, Atlanta. 972-255-8020.

July 29-Aug. 2, National SGA Week,
sponsored by the Songwriters Guild
Foundation, various venues, Los Ange-
les. 323-462-1108.

July 31, 10th Annual 99X Atlanta
Local Music Awards (ALMAs), Earth-
link Live, Atlanta. 404-577-8686.

July 31-Aug. 3, Atlantis Music Con-

ference, Sheraton Atlanta Hotel. 770-
499-8600.

AUGUST

Aug. 6, BMI Urban Music Awards,
Club Tropigala, Fontainebleau Hotel,
Miami Beach (by invitation only).

Aug. 7-9, Billboard R&B/Hip-Hop
Conference & Awards, Roney Palace,
Miami Beach. 646-654-4660.

Aug. 8-10, Third Annual Latin Alter-
native Music Conference, Puck Build-
ing, New York. 818-763-1397.

Aug. 14, Fourth Annual Recording
Academy Golf Tournament, presented by
the Chicago chapter of NARAS, Harbor-
side Golf Center, Chicago. 312-786-1121.

Aug. 15-17, PopKomm 2002 Trade
Show for Pop Music and Entertain-
ment, Cologne Trade Fair Complex,
Congress Centre West, Cologne, Ger-
many. popkomm.de.

Aug. 16-17, 2002 Regional Country
Radio Seminar (CRS Rocky Moun-
tains), sponsored by Country Radio
Broadcasters, Westin Westminster, Den-
ver. 615-327-4487.

Aug. 21-22, DVD Entertainment
Conference and Showcase, Hilton Uni-
versal City & Towers, Universal City,
Calif. 609-279-1700.

Aug. 29, MTV Video Music Awards,
Radio City Music Hall, New York. 212-
258-8000.

SEPTEMBER

Sept. 12-14, National Assn. of Broad-
casters Radio Show, Washington State
Convention and Trade Center, Seattle.
800-342-2460.

Sept. 12-14, Third Annual Americana
Music Assn. Conference, Hilton Suites,
Nashville. 615-340-9596.

Sept. 12-15, Second Annual Hunts-
ville South Music Conference, Von
Braun Civic Center, Huntsville, Ala. 256-
722-3150.

Sept. 18, Third Annual Latin Gram-
my Awards, Kodak Theatre, Los Ange-
les. 310-392-3777.

Sept. 18-21, Muscle Shoals Music
Assn. Songfest Seminar, various ven-
ues, Muscle Shoals, Ala. 800-941-6762.

Sept. 22-25, CISAC World Congress,
Queen Elizabeth II Conference Centre,
London. 20-7222-5000.

Sept. 30-Oct. 2, Billboard Dance
Music Summit 2002, Marriott Marquis,
New York. 646-654-4660.

OCTOBER
Oct. 8-10, East Coast Video Show,

Crossing the Pond. The Blind Boys of Alabama took in the English countryside with P
recording session for Gabriel's forthcoming album. The Blind Boys’ new set, Higher Ground, will be released Sept. 3 on
Gabriel’s Real World Records. Pictured, from left, are Blind Boys Clarence Fountain, Tracy Pierce, and Jimmy Carter;

‘ Gabriel: and Blind Boys Joey Williams, George Scott, and Bobby Butler.

eter Gabriel recently, after a

__Lines

BIRTHS
Girl, Lila Renee, to Ann and Ian Mur-
ray, May 3 in Greenwich, Conn. Mother
is VP of repertoire and new-media man-
agement for Universal Music Group.

Girl, Maureen Joy Foster, to Cyndi
Hoelzle and Radney Foster, July 8 in
Nashville. Father is a Dualtone
recording artist.

DEATHS
Gord Sinclair Jr., 74, of a series of
strokes, July 12 in Montreal. With a

career spanning more than 55 years,
Sinclair began as a newscaster/DJ,
hosting Montreal’s top-rated morn-
ing show in 1954. He became an edi-
torialist/talk-show host for CJAD
Radio Montreal, where he held the
position of news director until his
death. The son of news broadcast-
er/TV panelist Gordon Sinclair, the
radio legacy became known in his
own right for his ad-lib style of news-
cast. Sinclair is survived by his wife
and three daughters.

Bill Kramer, 45, of a heart attack,
July 3 in Daytona Beach, Fla.
Kramer was PD/midday host of
country station WGNE, better-
known as Froggy 99.9. Prior to join-
ing WGNE in 1999, he worked for

KNIX in Phoenix and WOGK in
Gainesville, Fla. Kramer, whose legal
name was Bill Kussell, is survived by
two children.

Gilbert Chrysler “Doc” Field, 61, of
a heart attack, July 1 in Nashville.
Field was a well-known manager/
publicist, representing such acts as
the Allman Brothers Band, Freddy
Weller, William Bell, Gov't Mule,
Warren Haynes, Every Mother's
Nightmare, and Bertie Higgins. He
is survived by his son, Dylan Field.
In lieu of flowers, contributions may
be sent to an educational fund that
has been estabished for Dylan, called
the Dylan Field Fund, c/o First Ten-
nessee Bank, 8160 Sawyer Brown
Road, Nashville, Tenn. 37221.

Atlantic City Convention Center, At-
lantic City, N.J. 818-385-1500.

Oct. 10-12, Hollywood Reporter/Bill-
board Film & TV Music Conference,
Renaissance Hollywood Hotel, Los
Angeles. 646-654-4660.

Oct. 14-20, International Bluegrass
Music Assn. World of Bluegrass Con-
vention, Galt House and Kentucky Cen-
ter for the Arts, Owensboro, Ky. 270-
684-9025.

Oct. 15, Australian Record Industry
Assn. (ARIA) Awards, Superdome,
Sydney. mmcadam@aria.com.au.

Oct. 15, VH1/NVogue Fashion Awards,
Radio City Music Hall, New York. 212-
258-7800.

Oct. 17-19, Amsterdam Dance Event,
Felix Meritis Conference Center, Ams-
terdam. 31-35621-8748.

Oct. 19, Second Annual World Sound-
track Awards, Bijloke Concert Hall,
Ghent, Belgium. christian.deschutter
@filmfestival.be.

Oct. 24, MTV Video Music Awards
Latinoamerica, Jackie Gleason Theater,
Miami Beach. 305-535-3700.

Oct. 25, Fourth Annual Ritmo Lati-
no Music Awards, Kodak Theatre, Los
Angeles. 818-763-1501.

Oct. 26, Gospel Music Hall of
Fame 2002 Induction Ceremony,
Marriott Renaissance Center, Detroit.
313-592-0017.

NOVEMBER
Nov. 4, ASCAP Country Awards, Opry-
land Hotel, Nashville (by invitation only).

Nov. 4, 11th Annual Music Industry
Trusts’ Dinner Honoring Sir Elton
John and Bernie Taupin, Grosvenor
House Hotel, London. 207-851-4000.

Nov. 5, BMI Country Awards, BMI
Nashville office (by invitation only).

Nov. 5, Christian Country Music
Assn. Awards, Ryman Auditorium,
Nashville. 615-742-9210.

Nov. 6, 36th Annual Country Music
Assn. Awards, Grand Ole Opry House,
Nashville. 615-244-2840.

Nov. 7, SESAC Country Music
Awards, SESAC Nashville office (by
invitation only).

Nov. 7, Musicians’ Assistance Pro-
gram (MAP) Awards, House of Blues,
Los Angeles. 310-559-9334.

Nov. 12, Billboard Music & Money
Symposium, St. Regis Hotel, New York.
646-654-4660.

DECEMBER

Dec. 9, 13th Annual Billboard Mu-
sic Awards, televised live on Fox TV,
MGM Grand Hotel, Las Vegas. 646-
654-4600.

Dec. 11, NY Heroes Awards, pre-
sented by the New York chapter of
NARAS, Roosevelt Hotel, New York.
212-245-5440.

Submit items for Lifelines, Good
Works, and Events Calendar to
Margo Whitmire at Billboard,
5055 Wilshire Blvd., Los Angeles,
Calif. 90036 or at mwhitmire@
billboard.com.

FUNK-RAISER: An international
force of volunteers has launched a
$300.000 fund-raising campaign
for bass guitarist Francis Rocco
Prestia of Tower of Power. The cre-
ator of the “fingerstyle funk” is in
need of life-saving liver transplant
surgery that his insurance does
not fully cover. Those who wish to
contribute to his medical bills can
visit francisroccoprestia.com and
make a secure donation through
PayPal, which will go directly to

the fund. Contact: Bob Burchfield
at 317-462-9638.

A LESSON IN MOBILITY: The John
Lennon Educational Tour Bus will
accompany parts of the Warped
tour, as well as Wyclef Jean and
Mary J. Blige, as they tour togeth-
er through the U.S. this summer.
The bus, an offshoot of the non-
profit John Lennon Songwriting
Contest, is a mobile recording stu-
dio that visits schools, boys’ and
girls’ clubs, music festivals, con-
ventions, and concerts to encourage
the pursuit of music. The bus offers
free programs that range from
songwriting to the production of
music-video projects. Contact:
George Bendele at 818-905-5511.

INDUSTRY CHALLENGE: "N Sync will
present the fourth annual Challenge
for the Children July 26-28 in Orlan-
do, Fla. Held at the TD Waterhouse
Center, the weekend will include a
celebrity skills challenge and the
Daze vs. Knights celebrity basketball
game with participants from the
music, movie, TV, and sports indus-
tries competing to raise money for
the Challenge for the Children foun-
dation. Created by the members of
'N Sync in 1999, the foundation
aims to raise money in support of
various children’s programs and
charities throughout the country,
with special attention to health care,
including pediatric AIDS, adoption
and foster care, and alcohol/drug
prevention programs. Part of the
proceeds will also go to schools that
have experienced cutbacks in sports
and music education. Contact:
Shara Koplowitz at 310-275-8446.
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ERGHANTS & MARKETIN

Retailers See Live Music Events As Marketing Opportunities

Such Chains As FYE Target Potential Customers By Tying Into Events Like Ozzfest In Order To Promote Product

BY AMY WAN
In amove to further distinguish their
brands, a number of major music retail-
ers have upped their participation level
in live music events, branching out
from their traditional roles as purvey-
ors of strictly prepackaged music to pro-
mote events ranging from local club
shows to multi-artist festivals to major
artist tours. While this trend toward
retail sponsorship of concerts is not
new, many retailers are looking to make
an extensive involvement with live
music an integral part of their market-
ing strategies, citing consumer trends
and the tenuous economic climate at
retail as reasons for a move beyond
more time-proven marketing methods.
Virgin Megastore, Trans World En-
tertainment, Best Buy, and Music-
land/Sam Goody all have major plans in
place that involve live music as part of
their long-term positioning and brand-
ing. Venturing a step beyond tradition-
al in-store performances, retailers are
utilizing their participation in live shows
as an opportunity to directly target
active music consumers and distinguish
their brands by association with
renowned events. Involvement with live
music differs from store to store and
show to show and can entail monetary
sponsorships, organizing events like
autograph-signing tents, and selling
product at venues, which all provide rich
promotional opportunities for retailers.
“Live music is an important part of
the overall music experience, and we
wanted to be closer to the customer
[who loves music and loves live shows],”
says Duane Hoff, VP of new-business
development at the Musicland Group
in Minneapolis. “We want to offer the
customer a richer experience than just
buying the CD and going home with it.”
Many retailers believe live-music pro-
grams offering bonuses to their con-
sumers will help distinguish music
retailers from mass merchants by

enhancing the shopping experience at
their outlets. As part of their newly
launched Get Access program, Music-
land partnered with concert promoter
Clear Channel this past spring to offer
Sam Goody customers an opportunity
to buy two Rolling Stones tickets before

"HOGAN

they went on sale to the general public.
Sponsorship of live music also gives
retailers the opportunity to raise con-
sumer awareness of their stores to event
attendees, supplementing their pres-
ence at the shows with signage, fliers,
and promotions. Virgin issued coupons
to thousands of attendees at this year’s
Jazz and Heritage Festival to draw cus-
tomers to the New Orleans store.
Musicland Group parent Best Buy has
sponsored live events when opening
stores in a new market as a targeted
strategy to heighten brand recognition.
Some of their offerings include shows
by Lenny Kravitz in Boston in 1998,
Melissa Etheridge in San Francisco in
1999, and Sting in New York in 2000.
“To me, it’s a natural extension to
what our brand is,” says Mike Linton,
Best Buy executive VP/chief marketing
officer on the alliances the company
has formed with "N Sync, Sheryl Crow,
and U2 for their most recent tours and
Best Buy’s partnership with festivals

like the Chicago Blues Fest. “We think
this kind of strategy helps our partners
in a bunch of different ways, and it
amplifies our brand and differentiates
it in a really good way.”

TRANS WORLD’S PLANS

Trans World Entertainment has also
used a live-music marketing strategy to
strengthen consumer awareness of their
rebranded FYE retail outlets. Targeting
certain markets, Trans World has posi-
tioned FYE as a key live-music sponsor
in areas where their stores have a wide
geographic coverage and presence, like
Philadelphia, Cleveland, and Albany, N.Y.
Trans World VP of marketing Mark
Hogan says, “We think there’s a lot of
benefit of positioning in consumers’
minds that when they think FYE, they
think live entertainment, so they see
FYE as an entertainment resource.” In
Philadelphia, FYE will exclusively spon-
sor all Clear Channel shows for the next
year, which includes venues like the
Tweeter Center, Tower Theater, and the
Theater of the Living Arts.

FYE is also the official retail spon-
sor of the summer’s Ozzfest for a sec-
ond year, and Hogan cites positive
trends in the heavy-metal genre at FYE
outlets since its involvement last sum-
mer. But in addition to the sales gains,
he also notes, “there’s a publicity value
around it as well. When you're associ-
ated with the artist, the event, the cov-
erage—it becomes additional aware-
ness for your store.”

Vinnie Birbiglia, director of special
events at Trans World, explains that
when business is weak, “we found
that in order to get sales for the
artists, it was imperative that we get
out to them,” since concerts have a
built-in customer base.

Ultimately, retailers seek marquee
events that are appropriate for their
target demographic groups in hopes
of positively associating themselves

and extending their brands beyond the
four walls of the store. In exchange for
access to potential new customers,
stores supply events with retail tables
and extensive, multi-artist signing
tents like Virgin's at this year's JazzFest
and FYE's at Ozzfest.

“Live music gives us an association
with exciting and high-quality events,”
Virgin Entertainment Group senior VP
of product and marketing Dave Alder
says. “We look for opportunities that
are right to support different categories
that we reach for within our stores, so
we can tailor our offering on site at
each of those festivals accordingly by
having the most appropriate range of
music, the great opportunity to listen
to product while you're there, and the
opportunity to meet artists while you're
there, across all genres.” Virgin has
been the exclusive retail sponsor at this
year’s JazzFest and Coachella (in addi-
tion to shows at House of Blues outlets
around the country) and will be the
exclusive retail sponsor at 2002's Cen-
tral Park Summerstage in New York.

Additionally, retailers can look to
multi-artist festivals like Ozzfest and
Summerstage to introduce consumers
to new acts and build more sales for
smaller artists. Alder notes, “I think

there are a lot of people out there who
are hungry to hear new music who are
very open and who don't get the oppor-
tunity through traditional means like
radio. Large festivals like Summerstage
or JazzFest can help a lot. It's really
broadening the opportunity to hear
new artists, which isn’t served outside
of the retail community and outside of
the live-music area.”

Retailers look at their involvement
with live music events as a way to create
sales that are independent of the label’s
initial marketing push around a release
date or radio airplay. Live events give
retailers a chance to tap into a ready pop-
ulation of music fans. Alder says, “I think
we've all got to reach out and find inno-
vative and different ways of taking music
to the consumer. The consumer may
not necessarily be coming to retail right
now, and if they're not coming to you,
we have to take it to them.”

As more and more retail outlets seek
ways to distinguish themselves from
competition in what many see as a
sluggish marketplace, stores are find-
ing that involvement with live music
can be at once a targeted, vibrant, and
exciting way to super-serve their exist-
ing customer base while expanding it
at the same time. Live-music attendees
are seen as prime candidates to be core
shoppers, and retailers are seeking to
create that loyalty by tying together all
aspects of an active music fan’s lifestyle.

“With live events, you get an oppor-
tunity to really get out in front of your
customer and do it in a nontradition-
al way, so I think for retailers, it's
becoming more critical to have a pres-
ence at key events that are linked to
your consumer and what your con-
sumer enjoys,” Hogan says. “There’s a
challenge in what people are trying to
do to generate additional incremental
sales beyond new releases, and this is
clearly a way to create an event and
promotion around that.”
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THE DEFINITIVE SOURCE FOR INDUSTRY INFORMATION

INTERNATIONAL BUYER'S GUIDE

Jam-packed with key personnel and other
information about every major and indepen-
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InThe News

» Citing “continued softness in
music sales,” Borders Group low-
ered its second-quarter compa-
rable-store sales forecast at its
superstores. The retailer now
expects comparable-store sales to
fall 1%-1.5% from the same peri-
od last year; it previously expect-
ed growth of 1%-2%. However,
Borders raised its estimate for
earnings per share to 3 cents-4
cents from 2 cents-3 cents,
thanks to expense controls and
improved inventory manage-
ment. In the same period last
year, the Ann Arbor, Mich.-based
books and music retailer broke
even on an earnings-per-share
basis. Borders is due to report
second-quarter results Aug. 22.
For the first quarter, Borders
reported a 7% dip in music sales.

» Virgin Entertainment Group
(VEG) North America says it will
open its 23rd Virgin Megastore in
November in Salt Lake City’s new

open-air

A ~| shopping
| complex,
1 the Gateway.
| The new
| Megastore
; will be one
\MEGASTORE/| ©of the key
N | tenantsin-
AP VIRGINMEGA.COM)| side the
Union Pacif-

ic Depot—a recently renovated
depot that will serve as the
entrance into the Gateway. With
more than 250,000 music titles,
20,000 DVD/VHS titles, 500 gam-
ing titles, and a specialty book
selection, Virgin says the store
will represent the largest music/
entertainment retail destination
in Salt Lake City. It will feature
VEG's new Megaplay Web-
enabled kiosks, as well as CD lis-
tening stations and videogame
demonstration stations. VEG
plans to open a new Megastore in
Toronto in 2003 and expand to 35
stores in North America by 2007.

¢ Pressplay has named Mike
Bebel president/CEQ, succeeding
Andy Schuon, who is exiting to
join Infinity Radio as president of
programming. Based in New
York, Bebel, who had been COO
of Pressplay, will report to Uni-
versal Music Group (UMG) chair-
man/CEO Doug Morris and Sony
Music Entertainment chair-
man/CEO Thomas D. Mottola.
UMG and Sony are equal partners
in Pressplay.

¢ RealNetworks reports a second-
quarter net loss of $1.6 million,
or 1 cent per share. This com-
pares with a net loss of $19.2 mil-
lion, or 12 cents per share, in the
same period last year. Sales fell
8.6% to $43.8 million.

D¢
Of

% |

A SELECT MOVE: Rounder Records
has moved most of the distribution of
its indie Rounder Select line to Inno-
vative Distribution Network (IDN).
The shift took effect July 15.

Bayside Distribution, which sold
Rounder Select (a line that encom-
passes some of the Cambridge,
Mass.-based label’s more esoteric
folk titles) exclusively following the
sudden demise of DNA late last year,
will continue to service its sister
company Tower Records; other
accounts will be handled by IDN.

The move took Bayside some-
what by surprise, according to a
source: The label gave the distrib-
utor only two weeks’ notice about
the shift to IDN.

Universal Music & Video Distrib-
ution continues to distribute the
majority of Rounder’s titles.

NAILING DOWN NEW LABELS: NAIL
Distribution in Portland, Ore., a
division of Allegro, has brought sev-
eral new labels on board as exclu-
sives. They include Washington,
D.C.-based Beatville Records, which
specializes in ska and punk; Santa
Cruz, Calif.-based Lorelei Records, a
punk imprint co-owned by Russ
Rankin of Fat Wreck Chords band
Good Riddance; and U.K. labels
Setanta and Swim. NAIL has also
scooped up several former DNA
labels, including K, Knitting Facto-
ry, Rubric, and Amulet, for a major-
ity of retail accounts.

MORE ABOUT RED: RED Distribu-
tion initiated several staff changes
in tandem with its recent layoff of 13
employees (Billboard, July 13).

In addition to the previously an-
nounced promotions of national
director of product management
services Jolene Nixon and VP of
inventory management Dean Fine,
the distributor is replacing senior
director of urban marketing and
promotion Brenda Hazell, who exits
this month. To fill her role, the com-
pany is promoting urban marketing
managers Marie Brown and Wardell
Mahone to co-national directors of
urban marketing and promotion.

JOB MART: David “Chavo” Chavez,
former marketing and label rela-
tions manager at DNA in Woodland,
Calif., is looking to get back in the
game and wants to relocate to
Southern California. He can be
reached at 916-952-1405.

FLAG WAVING: A couple of weeks
back, we caught a last-minute set by
singer/songwriter Mike Stinson at
the Derby in Los Angeles and were
duly impressed when we bought his

%%':é &w. -
£

*Ihdéqpehdents,..

by Chris Morris

debut album Jack of All Heartache,
on his own Big OI' Records imprint.

Stinson is still pretty much a local
phenomenon on the L.A. country-
rock scene. A Virginia native, he
moved to Southern California 11
years ago and played in what he calls
“country-fried rock bands” like the
High Horses and the Second Fid-
dles before striking out on his own
about a year ago.

A regular performer at the Derby
and Culver City’s Cinema Bar, he
first set up shop at the Silverlake
Lounge, which he describes as “kind
of a trashy beer joint, {so] my music
fits very well there.

STINSON

Fit well, it does. Stinson is a class-
A songwriter in the old-fangled
honky-tonk mode; he cites role
models as varied as Willie Nelson,
Merle Haggard, George Jones, and
Ray Price alongside such adept rock
songwriters as Neil Young and Bob
Dylan. Naturally, as he lives in L.A.,
Gram Parsons has a key position in
his style. His bottle-full-o’-heart-
break tunes owe a clear debt to the
late Flying Burrito Brothers maes-
tro; physically, Stinson resembles a
pug-dog version of Parsons.

Stinson is a formidable songsmith,
and there’s nary a clinker among the
nine originals on his album. The title
cut, “Late Great Golden State,” and
“When My Angel Gets High” lead the
pack qualitatively.

He is backed on the album and
live by a top-flight band fronted by
guitarist Tony Gilkyson, a do-any-
thing picker best-known for his
stint in X. “We did a couple of cof-
feehouse things acoustically,”
Stinson says of Gilkyson. “He vol-
unteered his band to back me up
and do some proper gigs. It was
‘instant band.” He's an absolutely
perfect complement.”

Jack of All Heartache is available
through Miles of Music and at
Amoeba Music in L.A. Stinson is
seeking distribution for the album;
contact him at 818-769-6559.
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PRICE WARS: Music merchandisers
across the land, whether they be in
retail or on the label side, are fret-
ting about the possibility of a price
war exploding in the U.S., although
most would point out that prices are
already the lowest they have been
since the 1994-1996 price war.

That price war was led by Circuit
City and Best Buy, with the former
being the aggressor, as the two went
toe to toe trying to deliver the
knockout punch. This time the
same two accounts are involved,
although Best Buy is currently seen
as the aggressor.

“It’s developing day by day, and no
one knows where it’s headed, but we
know what it means,” one senior dis-
tribution executive says. “How long
can you operate a business where
you lose money to gain market
share?” That executive says the inde-
pendents would be the first to be
hurt if the entire marketplace degen-
erates into a loss-leader mentality.

WD

Another distributor adds, “We
can see where it’s headed. Best Buy
came out with the Red Hot Chili
Peppers’ [new album, By the Way]|
last week and the Dave Matthews
Band’s [new album, Busted Stuff]
this week, both at $9.99 for the
first day of release.” And now it’s
rumored that Circuit City will go
to the $9.99 price point on one
superstar new release for three
days. That distributor asks, “How
long do you think it will take
before the two have the whole store
priced at $9.99?”

In fact, Best Buy is already react-
ing to anticipated moves by Circuit
City by pricing the entire Dave
Matthews Band catalog at $9.99 for
the week of July 15. Circuit City,
meanwhile, is not standing still. In
both weeks, when it was caught
with its pants down, it chose to sell
the albums in-store at $1 below the
circular-advertised price of $11.99
and $10.99, respectively.

A Wall Street analyst who follows
consumer electronics merchants
says that Best Buy has heen aggres-
sive for a while and not just on
music. The chain has been offering
no-interest financing of 18 months,
vs. Circuit City’s 12 months, on a
range of products including TVs.

The analyst states, “Best Buy is
very focused on putting Circuit City
on the ropes, which they can’t do

by Ed Christman

because it has a lot of liquidity
|cash], so Best Buy is very focused
on market share.”

To make matters worse, worried
distribution executives point out
that Target watches very closely
what Best Buy does and is likely to
follow its lead, while Wal-Mart has a
policy of matching the competition.

In addition to front line, Best
Buy and Circuit City also have been
sparring on developing-artist pric-
ing, having anywhere from five to
10 titles in the $5.99-$8.99 range
in their weekly circulars. What’s
more, two weeks ago, Best Buy
priced Avril Lavigne's Lef Go —
which formerly carried a develop-
ing-artist price point of $13.98 but
had been repriced to $17.98—at
$5.99, which means it lost $5.42
per copy.

“I want to puke,” the head of one
large account says. “Last weekend
was not a pretty picture.” That exec-
utive says Best Buy’s actions are not
good for the industry. “I don't know
what [Best Buy’s] motives are: Is it
to drive traffic or stick it to Circuit
City? But you can’t sell at a loss and
then expect to make money.”

A senior distribution executive
says that Best Buy and Circuit City
may not be trying to beat each other
up, observing, “They have been los-
ing market share to the racks and
the discount department stores, and
they hate that.”

That executive disagrees that the
price war could escalate further, not-
ing, “They have been limiting it to
one record a week. In this kind of
economy, you need something to
drive traffic.”

But like others, the exec adds that
that if the price war should escalate,
“with the way the music business is
now, that would really push us over
the edge.” Executives for Best Buy
and Circuit City declined to com-
ment on pricing.

WORD FROM THE MIDWEST: Har-
mony House president Bill Thom
has announced that the 21-unit
chain will downsize to 10 stores
immediately and probably to five
stores in 30 days. Thom says Har-
mony House “as we know it could be
out of business by the end of the
year. All the scenarios we have run
show little hope [for the chain.]”
Apparently, a consultant has recom-
mended shuttering the operation,
although Thom says he has not
made any decisions yet. The majors
say the announcement surprised
them, because the company is well-
financed. They speculate instead
that the stores will be sold.

BY MOIRA McCORMICK
CHICAGO—Having already made a splash in the children’s
music arena with its May-released Bob the Builder: The
Album, which was spun off the hit Nickelodeon preschool
TV show Bob the Builder, Koch Records is settling into a
long-term promotion of the disc, which the label licensed
from BBC Worldwide/HIT Entertainment.

Koch Entertainment president Bob Frank says Koch has
extensive experience marketing children’s audio titles tied
to strong properties, including Pokémon, Madeline, Sailor
Moon, and DIC Comics. “We know how
these records sell—they’re not especially

200,000 copies, “we're just getting started
... Bob the Builder is a very powerful brand;
the album will sell for the rest of the year and into the next.”

Frank says the most crucial factor in the successful mar-
keting of a children’s audio release is putting it where par-
ents will see it. One way Koch accomplished this initially
with Bob the Builder was by creating custom counter dis-
plays for rackjobber Top Hits, which placed them in Wal-
green’s and Eckerd’s drugstores around the country.

“It’s important to get the word out [through a variety of
different strategies],” Frank says, “because a kids’ record
isn’t like a pop record—there’s no artist per se [though
Elton John’s “Crocodile Rock” is one of the tracks] or tour
or radio or video.”

Koch also embarked on a “big direct campaign with
Razor & Tie, involving 60-second TV spots,” Frank says.
“We started with a two-week test, airing on ABC Family,
Cartoon Network, Nickelodeon, Kids’ WB, and Dish Fam-
ily.” Koch’s plan is to determine where sales were strongest
and increase marketing efforts in those “hot spots,” by pur-
chasing more air time.

street-date-sensitive,” he says, noting that E\%r I
while Bob the Builder shipped close to ;

ENTERTAINMENT

Koch Builds Strong Campaign For ‘Bob’

Frank says, “It’s the first time we've used the direct-mar-
keting approach |with children’s product]. We needed to
reach moms and dads, and [the TV spots] hit people between
the eyes. 'm a parent myself, and even I wouldn't know what
records were out if [ weren't in the record business.”

The spots feature the Bob the Builder theme song, “Can
We Fix It?,” and a Bob the Builder customized version of
“Mambo No. 5.” Plus, a Bob the Builder live tour is sched
uled to hit U.S. stages in 2003, which means that Koch
will be pushing the album “into the middle of next vear,
so we'll keep coming up with new pro-
motional ideas,” Frank explains. “The
Pokémon albums |which benefited, like
Bob the Builder, from daily TV exposure]
sold consistently week to week; their
numbers didn’t waver.”

Some of those extra promotional efforts have included
a Bob the Builder trivia contest, which ran on 525 affili-
ates of the ABC Radio Network last month. “We’ve also
done full servicing to country radio stations. because the
format is strong in families,” Frank says, adding, “We did
well at country radio with [novelty record] ‘Hampsterdance’
last year; it sold millions of units.”

The property’s parent company, HIT Entertainment, is
“working with Koch on a number of cress-promotions,’
says Sue Beddingfield, HIT VP of marketing. “We're includ-
ing inserts featuring the album in all our new videc releas-
es. Plus, our upcoming Bob the Builder Christmas
DVD/|VHS)] release, Bob’s White Christmas, which is due
in October, will feature a videoclip of ‘Mambo No. 5."”

Beddingfield says HIT also acts as a middleman between
all the Bob the Builder licensees, smoothing the way for
them to cross-promote with each other. “This is an ever-
green CD,” she says. “We can keep promoting it, and it
won't ever get dated.
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Sites + Sounds NEWSLINE...

MUZE STREAMING MANN: Muze is
streaming Aimee Mann’s new album,
Lost in Space (SuperEgo Records), in
its entirety for more than a month
ahead of its Aug. 27 release via retail
partners including Amazon.com, Best
Buy, Tower Records, VHI1, and MTV.
The offer is the latest offering in an

increasingly aggressive promotional
environment for music on the Inter-
net. While labels are no strangers to
hosting free “listening parties” for
albums, such previews tend to run for
shorter periods or are confined to indi-
vidual tracks doled out on a piecemeal
basis—a strategy being used by Geffen
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Records for the as-yet-untitled Beck
album due in September. Also, such

tm

muze

previews are more often offered
through artist/label sites or Internet
portals. The promotion also marks the
first time Muze has offered a complete
album through its MuzeTunes audio
sampling service. The company typi-
cally offers 30-second song samples.
Michael Hausman, Mann’s manager
and co-founder of her SuperEgo label,
argues, “What better way to promote
the album than in an environment
where [fans] can pre-order the CD?”

TONOS TREATMENTS: Online musi-
cians’ network Tonos Entertainment
has forged deals with Atlantic, Colum-
bia, J, DreamWorks, Jive, and Inter-
scope Geffen A&M, under which the
labels will be able to award artist-devel-
opment agreements to artists from the
Tonos community. Under the deals,
the labels can select Tonos artists and
cut demos for them, with the right to
sign them. Artists become eligible by
joining the TonosPro subscription
service. Tonos was founded in 1999 by
Carole Bayer Sager, David Foster, and
Kenneth “Babyface” Edmonds.

TRAFFIC TICKER

Top Retail Sites

| Traffic In May
TOTAL VISITORS (In 000s)

1.amMazon.com ......avvuais 19,103
2. barnesandnoble.com . ....... 3,513 | |
3. columbiahouse.com ......... 3,078 | |
4. walmart.com . ....... 000 0s 2,967 |
5. besthuy.com .........00000 2,525
| 6. cdnow.com . ......eiinaian 2,419
| T. bmgmusicservice.com ., ...... 1,796
| B, circuitcitycom ... .......... 1,157
9, bluelight.com .............. 1,134
10. buy.com ., ..iiaainnainnans 617
11, fye.com civiiidi cmaianeie 350
12. towerrecords.com . . ......... 345
13. emusic.com ... ..iveiinaain 340
14. songsearch.com .., ......... 164
15. samgoody.com . ............ 18] |

AVERAGE MINUTES
PER VISITOR PER MONTH

| 1, bmgmusicservice.com ,.,.... 12:33 !
2. amazon.com .............. 11:49 | |
3. circuitcity.com .., ... .. ... .. 10:06 | |
4. bestbuy.com .., ........... 9:46 | |
|5. cdnow.com . ......iiueiinnns 8:20
6. columbiahouse.com ., . ....... 8:04
| 7. barnesandnoble.com .. ....... 7:47
8. emusSiC.COM . ovuvaurnersrns 6:22
9. walmart.com ..........c0i0uu 6:19
10. towerrecords.com ..,........ E:07
11. samgoody.com .. ........... B:00
12. bluelight.com ... . .iivaiivean 4:38
13.fyeccom ... ..., icuinniann 3:57
14.buy.com ... ..oiiaiinaarinn 3:52

15. songsearch.com ..., ....... 2:02

| Nielsen//tetRatings |

Source: Nieisen//NetFiatingz, May 2002. Sites catego-
rized by Billboard. Cuta i Lesisd on audience measure-
ment of more than 62,000 LLS, panelists who have
home internet access

s

Mon

QUIGLEY CUTS OUT: Pat Quigley, chief
marketing officer at Dataplay, is leav-
ing the company, sources say.
Dataplay declined to comment.
Quigley, a former EMI executive, did
not return messages by press time.

QUIGLEY

The move comes as the digital-
music format prepares to launch later
this summer. Quigley recently told
Biliboard the format is scheduled to
bow Aug. 26 (Billboard, July 13).

Industry executives are hoping that
Dataplay will ignite consumers’ desire
for a portable format that can replace
the cassette. The quarter-sized record-
ing/playback media can hold up to 500
MB of music, the equivalent of five CDs
or nearly 11 hours of MP3 files.

The company has pacts with BMG,
Jive, Universal Music Group, and EMI
to release prerecorded titles from their
top artists. Arista in May said it would
release titles from Sarah McLachlan,
OutKast, Usher, and Adema, among
others. To date, the company’s launch
forecasts have proved overly aggres-
sive. Earlier launch windows of late last
December and late May had to be
scrapped because the product and its
partners were not yet ready to go.

Quigley explained in an earlier
interview that the rollout is largely
dependent upon the readiness of
device manufacturers and label part-
ners. “It’s their launch schedule now,
not ours,” he said.

CERAMI RAP: Priority Records co-
founder Mark Cerami has launched
M.C.S. Music & Entertainment, a Los
Angeles-based rap label. Cerami has
named David Weiner senior VP of A&R
and marketing and Robert Grossi sen-
ior VP/GM; both worked at Priority. A
staff of 17 is projected for the new label.

Seven acts have been signed to
M.C.S. The label’s first release will be
Absolute Power from Kansas City, Mo.-
based artist Techn9ne, due Sept. 10.
Cerami is in discussions with three
labels for distribution.

CASTLE, THE NEW COUNSELOR: Look-
ing to expand its music practice, the
Washington, D.C., corporate law firm

ey

Garrity

Akin, Gump, Strauss, Hauser & Feld
has named Christian Castle senior
counsel in its Los Angeles-based enter-
tainment practice group, effective July
15. Castle—who was with Wilson, Son-
sini, Goodrich & Rosati, the Palo Alto,
Calif., firm currently defending peer-to-
peer network MusicCity in file-sharing
litigation against the record and film
industries (Billboard Bulletin, Oct. 4,
2001)—uwill join music attorneys David
Braun, Greg Lapidus, and Channing
Johnson to help grow the firm’s trans-
actional and litigation music division.

MAG-A-MUSIC MAKES A MOVE: More
than 20,000 drug, discount, and
supermarket chain stores have begun
distributing a new retail concept, Mag-
a-Music. Developed by Los Angeles-
based ASG Entertainment, the card-
board foldout “magazine” features
posters, tour schedules, stickers, sweep-
stakes, and coupons for music, along
with a CD-ROM that includes six music
tracks, video footage, interviews, Web
links, and screensavers.

Debut issues of the publication fea-
ture Lee Ann Womack, Aaron Carter,
and a rock compilation with System
of a Down, Adema, and others. Each
is priced at $8.99 and designed to be
sold near checkout counters to pro-
mote impulse buys. ASG has a multi-
year distribution deal with Anderson
News, which will place Mag-a-Music in
Target, Wal-Mart, CVS, Rite Aid,
Kroger, and other chains.

Mag-a-Music intends to publish
new issues monthly. Lynn Haller, for-
mer EMI-Capitol special markets sen-
ior director of business affairs, is
VP/publisher.

MERGER AMENDED: Liquid Audio has
amended its merger agreement with
Alliance Entertainment Corp. (AEC) in
order to buy back 10 million of its
22.75 million shares at $3 per share.
After the buyback and AEC merger,
Liquid shareholders will own 26% of
the combined company, rather than
the 33% proposed under the original
agreement (Billboard Bulletin, June
14). In addition, Liquid has rejected as
“inadequate” a buyout offer from Steel
Partners of $2.75 per share (Billboard
Bulletin, June 17). Steel Partners did
not return a call for comment.

The buyback addresses concerns
raised by two large dissident share-
holders: Steel Partners II (which, with
a9.1% stake, is Liquid’s largest share-
holder) and MM Cos. (formerly music-
maker.com), which, with related enti-
ties, owns 6.9%. They claim Liquid has
not done enough to share its $82.3
million in cash with shareholders. Lig-
uid shareholders will vote on the AEC
deal at a special meeting Sept. 26.
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SCOOBY-DOO GOES HOLLYWOOD 2002 | 1495 SHCMUSE A TSI AN R
WARNER FAMILY ENTERTAINMEN 1/WARNER HOME VIDEQ 1378 BY STEVE TRAIMAN
DISNEY'S AMERICAN LEGENDS 2002 | 19.99 NEW YORK—Through their the- = s LIVE FROM LAS VEGAS & ? JVEZ0MBAVIOED 2178 Britney Spears | 19.98/24 98
WALT DISNEY HDME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24234 - . . . L
THE SADDLE CLUB: ADVENTURES AT PINE HOLLOW 2002 |1ag | atrical parents in the Motion Picture
WARNER HOME VIDED 37517 Assn. of America (MPAA), home- 5 K POPODYSSEY-LIVE a Jivezomeavioeo e177s 'NSync | 19.98/24.98
SPONGE BUDDIES 2002 | 1295 . foe b
NICKELODEQN VIDEG/PARAMOUNT HOME ENTERTAINME NT 860153 V'deo Con"lparlleb hdve already been
DORA'S BACKPACK ADVENTURE 2002 | 1295 arguing against the legality of Son- 6 K ALL ACCESS EUROPE INTERSCOPE VIDED/UNIVERSAL MUSIC & ViDEO DisT ascns Eminem | 19.98/24.98
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 876853 - Al
¢ 5 S
9 WIGGLES: HOOP-DEE-DOOY IT'S A WIGGLY sz [ass| cBlue and ReplayTV recorders, L e CVERT ——
HIT ENTERTAINMENT 2510 Wthh enable users to blank out A " GEFFEN HOME VIDED/UNIVERSAL MUSIC & VIDED DIST. 39548 £AG . .
CINDERELLA I-DREAMS COME TRUE 55 1 %5 programs to others via the Internet. B 7 MORNING VIEW SESSIONS £picmusic viDEo/soNy MUSICENTERTAINMENT 54198 [nCubUs | 14.98/19.98
WALT DISNEY HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT 22026 They are now haVlng tO Contend \\vlth
ELMO'S WORLD: WAKE UP WITH 2002 I . : o - . g d Various Art 19.93 DVD
anvwaNUER/som3us>csmenmmmzhjmzss ELMO 9.98 DVD LODleght issues, as a growing 2 IRV GOTTI PRESENTS THE INIC 02 Jam Home VIDECANVERSAL MUSIC & viDEp DisT &6 Vanous Arfists 8
BABY MOZART 2000 | 1499 number of households have access _
WALT DISNEY HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT 61799 to more affordable. multi-format 8 10 MTV UNPLUGGED: SHAKIRA soNy DISCOS/SONY MUSICENTERTAINMEN | 8338 Shakira | 14.98/19.98
SCOOBY-DOO AND THE RELUCTANT WEREWOLF 2002 | 1495 ’ i
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1879 DVD—reCOrdable computer dl’lVQS and 1 LOVERS LIVE Sad 14.98/19.98
1 . BR EP{C MUSIC VIDED/SONY MUSIC AINMENT 54204 aae 8 .
B s w02 9% ‘)V[{)t ;icordab"lt%‘sofé\r{are- N | .
316} | SCOOBY-DOO AND THE ALIEN INVADERS 2000 | 1996 e recent Techlkxpo at New ink-
WA T e T NN WABNENOME VIDED IS York’s Javits Convention Center Tony 14 URETHRA CHRONICLES I mcamusicviDEounvERSALMUSIC& ViDEO DIST 530 Blink-162 | 19.93 DVD
27| | JUSTICE LEAGUE 2002 | 1495 . . : 5
| WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDED 22235 Jasionowski, North American PD for 3 M.O.L waRNER MUSIC VIDED 36548 Disturbed | 14.98/19.99
BLUE'S CLUES: ABC'S AND 123'S 1998 | 995 the Recordable DVD Council and B 7=
NICKELDDEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 835743 h d d l t
: DORA SAVES THE PRINCE 2000 | 1295 research and development group L 15 BRITNEY: THE VIDEDS &7 JvezoMBAvIDED £1755 Britney Spears | 14.98/19.98
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 860183 manager for Panasonw’ aimed to
i ﬁ'guﬁsrk’mngﬁmLLEmNAz ROSEEARYGERINGESS 2002 § 1459 defuse concerns about recordable US AGAINST THE WORLD soNY MUSIC VIDED/SONY MUSIC ENTERTAINMENT 79632 Play 998 DVD
SCOOBY-DOO & THE CYBER CHASE 2001 | 19.9 DVD even as the council introduced
"Sv:;‘gggnysgg‘?gM(;Nl;ﬂgi'::;?iwwzi‘::RIES 1999 |12 DVD‘Ml'Jlti _feCOrder/Dlayer SD'eCi‘fiCZi- 5113 | ONE NIGHT ONLY @ mcamusic voeounversaLmusic & voeo Dist sosss  Elton John 16.98/24.98
CARTOON NETWORK VIDEO/WARNER HOME VIDEO H3867 tions that will handle all three incom-
SESAME STREET: KIDS' FAVORITE SONGS 2001 | 998 patible DVD recordable technolo- 16 THE UP IN SMOKE TOUR & ° tactevisonmeo istreuTionsooor Various Artists | 19.95/23.97
INDI . .
15 BARNEY'S BEACH PARTY 002 [1ags | Sies— DVD-Ram, DVD-R (wn'tahle),
HIT ENTERTAINMENT 2055 and DVD-RW (rewritable)—in the (18 ELEVATION TOUR 2001 INTERSCOPE VIDEO/UNIVERSAL MUSIC & VIDEO OIST. 586543 U2 |19.98/32.98
5 | TELETUBBIES: SILLY SONGS AND FUNNY DANCES 2002 | 1295 =G p :
/| PBSHOME VIDEOAWARNER HOME VIDED 8685 Sdme 1n’temal or'e'xterlnal COT'npUter )
drive. (The specifications will also & 17 GOTS TA BE/UH HUH  £pic MUSIC VIOED/SONY MUSIC ENTERTAINMENT 79719 B2K | 998DVD
enable users to play any DVD-Video
or DVD-ROM disc.) -1 31 LISTENER SUPPORTED 4 * sMmc vinen 65005 Dave Matthews Band | 19.95/24.97

“We are very strong on content pro-

SAoT It wm“ed by ilen tection and have worked closely with 21 : SUPERNATURAL LIVE 4 ? ARISTA RECORDS INC/BMG VIDEO 15750 Santana | 19.95/24.97
videoScan the MPAA from '
S L e 23 SALIVAL To0L 0ISSECTIONALVOLCAND/ZOMBA VIDED 31159 Tool |24.98/29.98
TITLE PROGRAM SUPPLIER & NUMBER | & thih‘*t‘"ft tfj) ensuae
Ny Y authorized record-
8t NUMBER 1+ ZWeeks/Ai Humsesl . . . L & 81 30 LIVE IN PARIS EAGLE VISION/PIONEER ENTERTAINMENT 19012 Diana Krall | 19.98/24.98
d playback
WWE: TRIPLE H-THE GAME SONY MUSIC ENTERTAINMENT54119 | 14.95 Ing and playbac
T | 199 of copyrighted
, : SONLMUSENTERTANMEY 1338 & Copyghie 19 HOMECOMING BLOOPERS svuc s vocowmanosr oews B8 G Gaiber A T Homecomng Fends | 29.95 VHS
K SONY MUSIC ENTERTAINMENT 5331 | 14 video and/or audio
“ WWE: BACKLASH SONY MUSIC ENTERTAINMENT 53313 1495 h
_| WWE. STONE COLD SONY MUSIC ENTERTAINMENT 54129 | content,” he says.
| SHAQUILLE O'NEAL BALLIN' OUTTA CONTROL VENTURA DISTRIBUTION 311143 “The ne’w mul)tll THE VIDEOS: 1994-2001 a MG vioeD 65012 Dave Matthews Band | 19.95/24.97
WWE. FUNNIEST MOMENTS SONY MUSIC ENTERIAINMENT 53327 | =
| BALL ABOVE ALL VENTURA DISTRIBUTION 0803 e 1
| WWF DIVAS SONY MUSIC ENTERTAINMENT 54127 | 19.98 i drl\.& system 1s W 22 LIVING WITH THE PAST vt oouniveRsal Musica vioeo oist.6i201 Jethro Tull | 24.98 DVD
WWF: THE ROCK - BRING IT ON SONY MUSIC ENTERTAINMENT 54111 =4 desngned to deal
T WWE THE ROCK-KNOW YOUR ROLE SONY MUSIC ENTERTAINMENT 837 JASIONOWSKI i igi
WWE: EVE OF DESTRUCTION SONY MUSIC ENTERTAINMENT 836 | 14.95 with futqre dlgFtaI 29 VIDEQ GREATEST HITS: HISTORY eric musicvioewsony Musc enterammentsozs — Michael Jackson | 14.98/24.98
3 5 119 content, including
| WWF: ROYAL RUMBLE SONY MUSIC ENTERTAINMENT 54117 | 19.98 | ‘. ) o =t
ALLEN IVERSON: THE ANSWER USA HOME ENTERTAINMENT 6025 | 14.95 copy-once’ or limited copies, with the 3 TLL FLY AWAY seoms osscvocotioros o grooruis il & Gora Gather And Thei Homecaing Frends | 29.95/21.97
NFL: SUPER BOWL X)O(Vi USA HOME ENTERTAINMENT 60334 | 14.95 understandmg that content owners
: X S0 19.98 . ; 1
OLYMPIC WINTER GAMES VENTURA DISTRIBUTION 75222 | 14,95 will offer a certain flexibility for con- 5 3 PARTY AT THE PALACE: THE QUEENS CONCERT, BUCKINGHAM PALACE sscvixoonsimes  Vanous Atss | 22.99/22.99
WWE. WRESTLEMANIAX-SEVEN ___ WORLD WAESTLING FEDERATION HOME VIDEQ 269 | 19.95 2 : .
| THE BEST 0F BACKYARD WRESTLING 2 MORE RARDCORE THANEVERBEFORE.__vommnsuaons | 1959 | SUMer copying for their own person-
al use. Our members have incorpo- 32 ALL FOR YOU ViGN MUSIC ViDED 1014 Janet Jackson | 24.98 DVD
rated such technologies as serial
copyguard protection.” 35 LIVE FROM AUSTIN, TEXAS & rcuuscvoessownscivemwenane Stevie Ray Vaughan And Double Trouke | 14.95/19.97
D e S “y o ; Panasonic, Hitachi/LG, and Sam-
b Sales data compiled by 3 nieisen sung all demonstrated production 37 WE WILL ROCK YOU piONEER ENTERTAINMENT 71657 Queen | 19.98/24.98
=z o )
= VidegDean w prototypes of the DVD-Multi units,
{5 b | Tme PROGRAM SUPPLIER & NUMBER | & which should be available at many 38 NEW ORLEANS HOMECOMING e aoounont s ucs B Gora Galher A e Homeaamng s | 29.95/21.97
PR NUMBER 1 5398 5 Weeks Al Namber consumer electronics stores this hol- |
1 || DARRIN'S DANCE GROOVES VENTURA DISTRIBUTION 10499 | 14.98 iday season for approximately $350.  f&ad] 2° PG GARE EXETE RA E Eh=ne (e (Dl | 2Nl
2 B THE METHOD PILATES: TARGET SPECIFICS CURRENT WELLNESS 840 | 1298 . ing i
el 2 ITHE HRM-PARTSS PACK GOODTIMES HOME VIDED 156 2395 : Aol e-dgln& tha the mo.\u'e 26 RENDER «och vision vioeo 7026 Ani DiFranco | 19.98/24.98
‘4 B LESLIE SANSONE: HIGH CALORIE BURN GOOOTIMES HOME VIDED 430210 | _9.95 industry and its DVD/home-video divi- e
bi) 5 THE CRUNCH: TAE BOXING WORKOUTS ANCHOR BAY ENTERTAINMENT 10813 | 14,98 | d - I f d hall
6 B LESLIE SANSONE: SUPER FAT BURNING GOODTIMES HOME VIDED 530210 | 9.95 sions are facing more new challenges 25 BT E ARG e
k| 6 | T DENISEAUSTIN. MAT WORKOUT BASED ON THE WORK OF JH PILATES ARIISAN HOME ENTERTANMENT 10152 | 14,93 from technology, MPAA president Jack > 0 A" COUMBAMISC DRSOV MUSCOTRANMENT S Vs e
i 7 | T LESLIE SANSONE: GET UP & GET STARTED GOOOTIMES HOME VIDED 330210 | _9.95 . A o
s K SLIM DOWN-BELLYDANGE FITNESS FOR BEGINNERS GOLDHILL HOMEVIOEQ379 |14 Valenti has said that the MPAA does not
2 F 771 PILATES FOR DU . . . 34 HISTORIAIN THE ROUND IN YOUR FACE o isuano vosounversa muscaviooist s Def Leppard | 24.98 DVD
i . MMIES ANCHOR BAY ENTERTAINMENT 10948 | 9.99 have a tent to bring legal act
‘{1- 1177 DENISE AUSTIN; POWER YOGA PLUS ARTISAN HOME ENTERTAINMENT 11756 |14 ave any intent to bring legal action
12 BB YOGA CONDITIONING FOR WEIGHT LOSS GAIAM VIDEO 1203 | 14,98 inst individue S | :
#3 §E CRUNCH: FAT BURNING YOGA ANCHOR BAY ENTERTAINMENT 11387 | 9.99 agam‘% l.n(.Jl.Vldl.ldl Consumgrs for t,helr 33 LIVE: 2001 @ COLUMBIA MUSIC VIOED/SONY MUSIC ENTERTAINMENT 54029 Journey | 14.98/19.98
£ 79010 | | BASIC YDGA FOR DUMMIES ANCHOR BAY ENTERTAINMIENT 11566 | 9.9 use of digital video recording devices.
35 EENE METHOD-ALI IN ONE CURRENT WELINESS 906 | 12.98 ot 5 B
L9 19 || TARGET TONING WORKOUT-ABS OF STEEL WARNER HOME VIDEQ 51368 | 9.95 Copy pro_tectlon features, th_OU}*h 9 KENNEDY CENTER HOMECOMING o swsinssvonoonunos sorem B8 Gora Gatte And Ther Homecomng ends | 29.95 VHS
37 KB DENISE AUSTIN: PILATES FOR EVERYBODY ARTISAN HOME ENTERTAINMENT 12668 | 14,98 included in many of these previewed
1% B BILLY BLANKS: CRUNCH MASTER BLASTER ANCHOR BAY ENTERTAINMENT 10835 | 14.98 | ducts. will likely be an i jitl
500 | PILATES: BEGINNING MAT WORKOUT GAIAMVIDEO 1231 | 14.98 products, will likely be an issue with el 27 IN CONCERT-MERCHANTS OF COOL sancruarvamevioeosszz Bad Company | 15.98/19.98
20 M THE METHOD PILATES: PRECISION TONING CURRENT WELLNESS 572 | _12.08 | future hardware and software items as
@ {RMA gold centification for sale of 125,000 units doll I t i il for theatricall d , 25,000 units and l- 3 5 N1l 1 RIAA gold for sales of 25,000 units for vid gies; ® RIAA gold t 50,000 units for SF o7 LF videos; /. RIAA plati
lion at suggeS!Zz re!';lii\;g?nglrus??eg!?ical (mes_u’qf}?{z: pIZusug g?ﬂcﬁﬂo&@iﬁ%‘é{%&biﬂcﬂ Bﬂﬁ:rs ?/olzrrgg':fngt% millionugl"rsezlﬂ fgl I’ﬁrw‘é DVD household pe netrationin the U.S. of 50.v“mgl?”i‘scfor}"i‘yei’a;::;es; A R:ﬂi".g"x“‘s‘ocgrr‘lq'g’ssz'esl o 1%'m§]e:"i{g"‘§.?lse€:r oz vide‘:s‘;‘l S U'V“AAO;“MV';‘???O’ 25000 “E'I’i:gr']‘?u’msg%r: L'E;“sdaelgz
atncally released programs, or 50,000 units or $2 million at suggested retail for nontheatrical tities. ©2002, VNU Business Media, Inc. and Nielsen approaches 40% by the end of the year. gﬁglafgsp;‘o&;ou r/.\fé'é ;;‘1&9;: ;ﬁri’m’: rx;l::rrsner: cert. for 50,000 unis for SF or LF videos certfied prior to April 1, 1991 ©2002, VNU Business Media. Inc

¥ideoScan Inc. All rights reserved.
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= I k Nielsen
t e videoScan 58| o .
< i TITLE Principal | €& | 2 S
= < LABEL/DISTRIBUTING LABEL & NUMBER Performers| Y& | & &
& NUMBER 1 3 g:g 1 Week At Number 1
1 JIMMY NEUTRON-BOY GENIUS Animated | 2001 G (2999
NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 338263
2 N A BEAUTIFUL MIND (AWARDS EDITION) Russell Crowe | 2001 (PG-13|22.98
UNIVERSAL STUDIOS HOME ViDEO 88877 Jennifer Connelly
3 W HARRY POTTER AND THE SORCERER'S STONE Daniel Radcliffe | 2001 | PG [24.99
WARNER HOME VIDED 21331 Ermma Watson
4 K MAX KEEBLE'S BIG MOVE Alex D.Linz | 2002 | PG [19.99
WALT DISNEY HOME VIDED/BUENA VISTA HOME ENTERTAINMENT 42484 Zena Grey
S g AIR BUD: SEVENTH INNING FETCH Kevin Zegers | 2002 G (1999
WALT OISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 25129
6 B GETTING THERE: SWEET 16 AND LICENSED TO DRIVE Mary-Kate & Ashley Olsen | 2002 G |19.96
OUALSTAR VIDEGAWARNER HOME VIDED 37691
7 K SNOW DOGS Cuba Gooding Jr. | 2001 | PG (2299
WALT DISNEY HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT 26507 James cohl.l"'l
s EA SCOOBY-DOQ'S ORIGINAL MYSTERIES Scooby-Doo | 2000 | NR |14.95
WARNER FAMILY ENTERTAINMENTAWARNER HOME VIOED 1889
9 M DARRIN'S DANCE GROOVES Darrin Henson | 2002 | NR (1498
RAZOR & TIEVENTURA DISTRIBUTION 10439
10 BN SPIDER-MAN: THE ULTIMATE VILLAIN SHOWDOWN Animated | 2002 | NR |14.99
- BUENA VISTA HOME ENTERTAINMENT 26088
11 K OCEAN'S ELEVEN George Clooney 2002 |PG-13(22.98
WARNER HOME VIDEQ 22185 Brad Pitt
12 N THE FAST AND THE FURIOUS Paul Walker ;| 2001 |PG-13|14.98
UNIVERSAL STUDIOS HOME VIDED 60156 Vln Diesel l
}_
13 K SHREK Mike Myers | 2001 | PG (2499
DREAMWORKS HOME ENTERTAINMENT 83570 Eddle Murphv
14 SCOOBY-DOO GOES HOLLYWOOD Scooby-Ooo | 2002 | NR [14.95
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDED 1378
15 | DISNEY'S AMERICAN LEGENDS Animated | 2002 | NR [19.99
2 { WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24234
16 MEN IN BLACK (DELEUX EDITION) Tommy Lee Jones | 1997 |PG-13|24.95
COLUMBIA TRISTAR HOME VIDEO 082653 Will Smlth
17 i THE SADDLE CLUB: ADVENTURES AT PINE HOLLOW Keenan McWilliam | 2002 | NR [14.95
WARNER HOME VIDEO 37517 Sophle Be““en
18 & SPONGE BUDDIES Spongebob Squarepants | 2002 | NR [12.95
] NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 860153
19 §E | O BROTHER, WHERE ART THOU? George Clooney | 2000 {PG-13|14.99
TOUCHSTONE HDME VIDED/BUENA VISTA HDME ENTERTAINMENT 24194
20 p¥ STUART LITTLE Geena Davis | 1999 | PG |14.95
COLUMBIA TRISTAR HOME VIDEOQ 05215 Michael J. Fox
rall 17 LEGALLY BLONDE Reese Witherspoon | 2001 |PG-13|14.95
MGM HOME ENTERTAINMENT 1002624
22 i DORA'S BACKPACK ADVENTURE Dora The Explorer | 2002 | NR |12.95
NICKELODEON VIDED/PARAMOUNT HOME ENTERTAINMENT 876853
rxfl 15 THE MAJESTIC Jim Carrey | 2001 | PG |22.98
WARNER HOME VIDED 22119
24 kS MEN IN BLACK Tommy Lee Jones | 1997 |PG-13| 9.95
COLUMBSIA TRiSTAR HOME VIDEO 6005292 Will Smlth
FZ820 | <5, | OLIVER & COMPANY Animated | 1988 G (2299
WALT DISNEY HOME VIDED/BUENA VISTA HOME ENTERTAINMENT 61724
28 RAT RACE Amy Smart | 2001 |PG-13(14.95
PARAMOUNT HOME ENTERTAINMENT John C|eese
27 p& DRAGONBALL Z: FUSION-LOSING BATTLE (EDITED) Animated | 2002 | NR [14.95
FUNIMATION 3543
28 PAN STAR WARS TRILOGY Mark Hamill | 1997 | PG [39.98
FOXY|DEC2000723 Harrison Ford
29 P2 AMERICAN PIE 2 (RATED) Jason Biggs | 2001 | R |14.98
UNIVERSAL STUDIDS HOME VIDEQ 60152 AIVSO“ Ha““iga“
30 P& THE MANY ADVENTURES OF WINNIE THE POOH: 25TH ANNIVERSARY EDITION Winnie The Pooh | 1977 G (2499
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24503
3 HAPPY GILMORE © Adam-Sandler | 1996 |PG-13| 9.98
UNIVERSAL STUDIOS HOME VIOEQ 82820
32 y&i | WIGGLES: HOOP-DEE-DOO! IT'S A WIGGLY The Wiggles | 2002 | NR (14.95
" HIT ENTERTAINMENT 2510
33 ki NAUTICAL NONSENSE Spongebob Squarepants | 2002 | NR |12.95
NICKELODEON VIDEOD/PARAMOUNT HOME ENTERTAINMENT 86013
34 KX BRING IT ON Kirsten Ounst | 2000 (PG-13|14.98
UNIVERSAL STUDIOS HOME VIiDEO 87173
35 vy MOULIN ROUGE Nicole Kidman | 2001 |PG-13|14.98
FOXVIDEQ 2003425 Ewan MCGTEQOI'
36 p | CINDERELLA {I-DREAMS COME TRUE Animated | 2002 | NR |26.99
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22026
37 Bl ELMO'S WORLD: WAKE UP WITH ELMO Sesame Street Muppets | 2002 | NR | 9.98
SONY WONDER/SONY MUSIC ENTERTAINMENT 54268
38 COYOTE UGLY Piper Perabo | 2000 [PG-13{14.99
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 2173 Adam Garcia
39 ki BABY MOZART Animated | 2000 | NR [14.99
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 61799
40 | GLADIATOR Russell Crowe | 2000 | R [19.99

® RIAA gold cert, for sales of 50,000 units or $1 million in sales at suggested retail. & RIAA platinum cert. for saies of 100,000 units or $2 million in sales at suggested retail.
# iRMA gold certification for @ minimum of 125,000 units or a dollar volume of $3 miliion at retail for theatrically released programs, or of at least 25,000 units and 31 million at
suggested retail for nontheatrical titles. IRMA piatinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-

DREAMWORKS HOME ENTERTAINMENT 86026

grams, and of at least, 50,000 units and S2 million at suggested retail for nontheatrical titles. © 2002, VNU Business Media, Inc. and Nielsen VideoScan. All rights reserved.
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w E 3 w
z ol e VideoScan Principal | Z | &
= < | LABEL/DISTRIBUTING LABEL & NUMBER Performers = &
E:&S NUMBER 1 ;g% 1 Week At Number 1
SHALLOW HAL Gwyneth Paltrow
L X FOXVIDEQ 004003 Jack Black PG-13(27.98
2 JIMMY NEUTRON: BOY GENIUS Animated G |19.95
i NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 338764 :
3 2 BLACK HAWK DOWN Josh Hartnett R 279
CDLUMBIA TRISTAR HOME VIDEQ 06766 Ewan McGregor .
A BEAUTIFUL MIND (WIDESCREEN Russell Crowe
a 1 UNIVERSAL STUDIOS HUMEVID(EDZMSO h Jennifer Connelly PG-13| 29.98
A BEAUTIFUL MIND (PAN & SCAN Russell Crowe
S 3 UNIVERSAL STUDIOS HOME VIDEG 22350 ) Jennifer Connelly PG-13| 29.98
6 4 MONSTER'S BALL Billy Bob Thornton R (2499
LIONS GATE HOME ENTERTAINMENT/S TUDIO HOME ENTERTAINMENT 7382 Halle Berry -
7 6 HARRY POTTER AND THE SORCERER'S STONE (PAN & SCAN) Oaniel Radcliffe | pe | 9699
WARNER HOME VIDEQ 21331 Emma Watson )
GOSFORD PARK Helen Mirren
8 5 UNIVERSAL STUDIOS HOME VIDED 22281 Maggie Smith R |2698
9 7 HARRY POTTER AND THE SORCERER'S STONE (WIDESCREEN) Oaniel Radcliffe | pg | 699
WARNER HOME VIDEQ 22467 Emma Watson ;
1AM SAM Sean Penn
10 NEW UNE HOME VIOEDMWARNER HOME VIOED 5537 Michelle Pfeiffer PG-13 24.98
ORANGE COUNTY Colin Hanks
" 8 PARAMOUNT HOME ENTERTAINMENT 335924 JJack Black |7G-13[2295
MEN IN BLACK Tommy Lee Jones
12 B COLUMBIA TRISTAR HOME VIOED 8771 y Will Smith |PG-13| 19.95
] OCEAN'S ELEVEN (WIDESCREEN George Cloone
3 1 12 WARNER HOMEvanzzw( ) L Brad Pit% PG-13)26.98
! ROLLERBALL Chris Klein
L 10 | | MBMHOME ENTERTAINMENT 1002801 Rebecca Romijn-rstamos R 12698
15 STAR TREK: THE NEXT GENERATION THE COMPLETE THIRD SEASON Patrick Stewart | np |43599
PARAMOUNT HOME ENTERTAINMENT 156954 Jonathan Frakes ’
PEARL HARBOR (VISTA SERIES Ben Affleck
16 TOUCHSTONE HOME VIDE(D/BUENA VISTA ng ENTERTAINMENT 024584 Josh Hartnett | 7G-13/39.99
| VANILLA SKY Tom Cruise
17 my PARAMOUNT HOME ENTERTAINMENT 139364 Penelope Cruz R |2993
THE MOTHMAN PROPHECIES Richard Gere
18 EE | COLUMBIA TRISTAR HOME VIDEO 07808 Laura Linney PG-13] 27.96
KATE & LEOPOLD Meg Ryan
19 K MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 25747 Hugh Jagkny]an PG-13/29.99
HOW HIGH Method Man
20 20 UNIVERSAL STUDIOS HOME VIDEO 21951 Redman R 2698
THE MAJESTIC Jim Carre
21 WARNER HOME VIDEO 22119 Y | PG | 2698
BEHIND ENEMY LINES Owen Wilson
e | FOXVIDED 2005502 Gene Hackman |"G-13| 27.98
SNOW DOGS Cuba Gooding Jr.
23 4 19 | WALT OISNEY HOME VIDEC/BUENA VISTA HOME ENTERTAINMENT 26508 James Cogu m PG | 2999
THE OTHERS Nicole Kidman
24 b DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24168 PG-13] 23.89
OCEAN'S ELEVEN (FULL-FRAME George Cloone
25 Y | WARNER HOME VIDEO zzmg ) g Brad Pi Y |PG-1326.98
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Top Video Rentals is based on transactional data, provided by the Video
Software Dealers Assn., from more than 12,000 video rental stores. m
[4a}
TITLE Principal é
LABEL/DISTRIBUTING LABEL & NUMBER Performers 3
e NUMBER 1 g 1 Week At Number 1
SHALLOW HAL Jack Black PG-13
FOXVIDED 2003994 Gwyneth Paltrow
A BEAUTIFUL MIND Russell Crowe PG-13
UNIVERSAL STUDICS HOME VIOED 88877 Jennifer Connelly
BLACK HAWK DOWN Josh Hartnett R
COLUMBIA TRISTAR HOME VIDEO 07133 Ewan McGregor
ORANGE COUNTY Colin Hanks |pe 44
PARAMOUNT HOME ENTERTAINMENT 335923 Jack Black
JIMMY NEUTRON: BOY GENIUS Animated G
PARAMOUNT HOME ENTERTAINMENT 336263
| AM SAM . Sean Penn |pe 43
NEW LINE HOME VIDED/WARNER HOME VIDED 5535 Michelle Pfeiffer
KATE & LEOPOLO Meg Ryan PG-13
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 25747 Hugh Jackman
MONSTER'S BALL Billy Bob Thornton R
LIONS GATE HOME ENTERTAINMENT/STUDIO HOME ENTERTAINMENT 7980 Halle Berry
| VANILLA SKY Tom Cruise | p
| PARAMOUNT HOME ENTERTAINMENT 39363 Penelope Cruz
OCEAN'S ELEVEN George Cloone:
| WARNER HOME VIDEQ 22185 g Brad Pit¥ PG-13
THE MAJESTIC ) Jim Carrey PG
WARNER HOME VIDEO 22326 Martin Landau
GOSFORD PARK Helen Mirren | o
1 UNIVERSAL STUDIOS HOME VIOEO 50379 Maggie Smith
THE OTHERS Nicole Kidman |pe 15
DIMENSION HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT 64653
{ RDLLERBALL Chris Klein | g
MGM HOME ENTERTAINMENT 1002799 Rebecca Romijn-Stamos
| THE MOTHMAN PROPHECIES Richard Gere |pi 15
| COLUMBIA TRISTAR HOME VIDEO 06628 Laura Linney
HARRY POTTER ANO THE SORCERER'S STONE Daniel Radcliffe PG
WARNER HOME VIDEO 21331 Emma Watson
| DOMESTIC DISTURBANCE John Travolta PG-13
PARAMOUNT HOME ENTERTAINMENT 337723 Vince Vaughn
| SNOW DOGS Cuba Gooding Jr. PG
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 26507 James Coburn
| THE SHIPPING NEWS Kevin Space R
| | MIRAMAXHOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 5635 Judi Denc
3 MAX KEEBLE'S BIG MOVE Alex D. Linz PG
o WALT DISNEY HOME VIDEG/BUENA VISTA HOME ENTERTAINMENT 4635 Zena Grey

# IRMA gold certification for a minimum of 125,000 units or a doflar volume of S9 million at retail for theatrically released programs, or of at least 25,000 units and $t million at
suggested retail for nontheatrical uties. C>IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 miflion &t retail for theatrically released pro-
grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. ©2002, VNU Business Media, Inc. All rights reserved.
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Call: 1-800-223-7524 Today!
Fax all ads to: 646-654-4798/99 or
email to: jserrette@billboard.com

Your ad includes a listing
on hillhoard .com

over 17 million page views a month
www.billboard.com

Connect with the music
industry’s most
important decision
makersin
Billhoard Classified

DUPLICATION/REPLICATION

DUPLICATION/
REPLICATION
M MEDIAWORKS® (P

INTERNATIOMNAL, 1NC,

COMPACT DISCS - 60¢ EACH
ITS A BETTER DEAL! NATIONAL TAPE ~DISC

CORPORATION

"ADD ITUP" 1110 48th Ave. North - Nashville, TN 37209 o~

CDs CD ROMs, CD One-Off Short Runs,

1-800211-4 620K 00 | oy st s g5

5 - i 1,000 jewel/Wrap 250.00 Digital Mastering Services - Digital Audio DRY o m G
Call For Ouotes' and a Free Info Packet? 1.000 2-Pg Book/Tray 240,00 Duplication - Computer Graphics : ”#ﬁ ¢ o Bﬂ m E
www.mediaworkscd.com $ 1.090.00 SAME DAY SERVICE! o ‘

(on short run CD & Cassette copies) fi

www.ntdc.com - \.g-

from your CD-Ready Master
& Print-Ready Film

Worldwzde Dzstrzbutors of chensed.'

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com

or call for a free price list/flyer (dealers only):

CDs * CO-ROM ¢ CO-R-» SHAPED COs * AUDIO CASSETTES

NEED CDs?

the choice is

1000
COMPACT DISCS
.84 EA*

CDR DUPLICATION!
$2.00 each (min. 50)

DISC & TAPE

1000

- CASSETTES

* IN JEWEL BOX -
FAST TURNAROUND!

800-644-ROCK

PACKAGED! 64 EA* e
CALL NOW! (800) 423-2936

q
‘@[LSHI”Ré 1015 W. ISABEL STREET, BURBANK, CA 91506

CUSTOM SERVICE  Fax (818) 569-3718 » sales@alshire.com * www.alshire.com

\U.S. Optical Disc, Inc. I

piISliexpit ience for over 30 years.

$10-880-0073
- L
‘..’
www.crystalclearcds.com
DIGITAL MASTERING » ART DESIGN » PRINTING » PACKAGING

(outside the U.S. - 520-443-0100)

PUBLICATIONS

46 PRODUCTIONS The Ultimate Resource for
25 CDRs - $45.00 / 50 CDRs - $88.00 1 Eagle Drive - L W
100 CDRs - $150.00 / 200 CDRs - $290.00 omplete Compac[ Disc Rep[ication Services ?Zf-f?rr(%o'\g)algqui‘#;i—“"ﬂ Tour’ng Bands & MUS’C’ans
ASK ABOUT OUR DISCOUNT Fax: (207) 324-1707
FOR ASCAP MEMBERS! _Sales@usod.com BILLBOARD’S 18TH EDITION OF THE

From CD or CDR master
Includes CDR jewel box
w/text printing on CD label
Add $35 for other digital master,
$55 for analog master
Orders must be prepaid. Shipping not included.

Musician’'s Guide to
Touring and Promotion

Includes:

HE ULTIMATE RESOURGE FOR TOURING BANDS & MUSICIANS

42 W 557 Hawk Circle, St. Charles, IL 60175 - p— . . .
Tel (800) 850-5423 Email: info@46p.com ATLANTA ESTATE LUXURIOUS & A= * City by city club directory
" . . .
Visit our Web Page at http://'www.46p.com PRIVATE YET CONVENIENT i L : ;ag:lg;::csti:;lces
TO EVERYTHING! B&W ¢ Music services directory
7+ acres, 10 car/ 45 Tour Bus Qarages, 8x10's ¢ Music industry websites
horses, totally fenced, gated, security cameras, 500 - *90  Road nightmares of the stars
pool.every amenity! $1,950,000. 1000 - *120

¢ PLUS-Exclusive: What every
artist must know about A&R!
e And much more

Diner stzes & color available
Prices Inciude Typesetiing &
Freight In Continental U.S.

Tilly Oxman 770-393-2710

Virtual Tour - www.roserealtygroup.com

FREE
500 ch s 969 Click - “Featured Listing” Catalog & Samples
1 = — ’ ) Only $15.95 - $18.95 overseas.
1867 E. Florida St., Suite BB . . .
ooo CDS - s‘oe’ d’ B SSpringfield. MO 65803 (includes shipping)
RETAIL READY CD PACKAGES " ol eyl 058,525, 5336 .
FROM YOUR DESIGN ON PICTURES www.abcpictures.com Order by phone 800-407-6874 or on our website

. CALL FOR DETAILS
300 FULL COLOR 11x17 POSTER:S

w ONLY $99 =

wlith Your CD/DVD Package

www.musiciansguide.com
Mention code TGBB when ordering!

RECORDING STUDIO /
RESIDENCE FOR SALE

Vincent Van Hoff Design
Gontrol Room / 2 Sound Rooms
3bd - 2-1/2 ba - Pool Spa
Great location in Studio City, CA
(818) 269-7213

www.recordingstudiosforsale.com

MUSIC MERCHANDISE

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashmg ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive fistings available.

For free catalog call (608) 890-6000.

Fax (609) 890-0247 or write
Scorplo Muslc, Inc
P.0.Box A Trenton, N.J. 08691 -0020
email: scorplomus@aol.com

ovEr 55 0O 0F EXTRAS WITH EVERY £6 PACKAGE

W e i
-

THIRD WAVE MEDIA

WOHLD CLASS QUALITY CD & DVD REPLICATION
CALL TODAY FOR A FREE CATALOG

(800) WAVE CD-1

WWWTHIRDVEMEDIA CoM

ENTERTAINMENT LAW REPORTEDR

For up-to-date, concise and readable coverage of legal developments in the
entertainment industry — including cases, legislation, and government agency
regulations of importance to those in the music, movie, broadcasting, theater,
puklishing, art, muitimedia and sports businesses, read the Entertainment Law
Reporter. 32 pages, published monthly. CD-ROM of 23 years back issues, full-
‘text searchable, also available. For details and to subscribe, go to:

CWECAN FUT Yok MUSIC VIOEDS ON BYD..caut ok orets

www.EntertainmentLawReporter.com

USE BILLBOARD MAGAZINE TO GET NATIONAL EXPOSURE

BILLBOARD JULY 27, 2002

For Billboard Classified Advertising Call Jeff Serrette at 646-654-4697
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PUBLICATIONS
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Repdication & Desipn Services!

FREE Guide to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb
info@discmakers.com

Looking for a
record deal 77

I
) 800-493-6395

WANTED TO BUY

TOP $ PAID
For: Cd’s, Lp's Cassttes,
Video’s & DVD'’s

Call (201) 986-0909
Fax (201) 986-7755

HELPF WANTED

CREATIVE MANAGER

As Creative Manager, you will lead the planning and execution of creative strategies for our music
and action sports departments. This will include leading creative teams (advertising, merchandising,
external freelancers and distributors) in understanding business goals as they relate to Redline
projects, and overseeing creative services department operations including policies, procedure devel-
opment and implementation. ldeal candidates will be solution driven, with the ability to insure quali-
ty standard levels, and manage an ever-changing entertainment environment.

Qualified candidates will have a Bacheloris degree in Advertising, Marketing or Communications,
and 7+ years of entertainment industry experience. We also require knowledge of print production
and packaging, and previous artwork experience. Redline Entertainment offers competitive
compensation and excellent benefits. Please send resume to

Redline Entertainment

Attn: HR-RR/MAGBILL

7075 Flying Cloud Drive

Eden Prairie, MN 55344
Fax: 952-996-4800

Redline-Entertainment.com Equal Opportunity/Drug Free Employer

FOR SALE:

Very extensive record collection. Includes
EVERY 45 ever to make the weekly Billboard
Rock N' Roll & Pop charts (#100 to #1 every
week) 1955 through 1990, 99% of all 45s
that made the Pop charts 1950 through
1954, 99°, of all 45s that made the Country
charts 1950 through 1990. All records are on
the original labels and in the proper sleeves.
There are many rare picture sleeves, some
autographed. Also, 70% of all 45s ever to
make the Rhythm and Blues charts 1950
through1988. several hundred 45s that made
the Bubbling Under charts, hundreds of 78s
that made the Pre-1950 charts, & several
thousand uncharted 45s and 78s. A large
percent are in mint condition, collection has
been continuously upgraded through the 40
years it took to collect them. This collection
could never be completed again. Many of
these records are the only copy | have ever
seen. Serious inquiries only!

Email ryanrecords@aol.com or phone:

(785)-272-4345

| HEAVY DUTY POSTER rus:s'

« End Plugs & UPS Included
« Factory Direct wwgf’y’:fﬁh‘,:‘fw S

« 46 Sizes In Stock  cawtourree M
1-800-242-5216 | [

| MIUS,.INC m .'\E %

AR ACTU R OF #ABR TR AND CORTS

RecordTrak

Inveniory Management
For Record Stoves

" B00-942-3008

The Computer and POS Solution
for the Music & Video Industry

p ySYSTEMSg

(888)658-7100
+Chains «Independents «One-&tops

WY LT EEyiiEm 3. COnT

[ FAX BILLBOARD AT 646-654-4798/99 |

WE ARE CASH BUYERS OF
UNWANTED LP’s,
CASSETTES OR CD’s
No quantity is too large or small.
We pay the freight.

CALL: (609) 890-6000

HELP WANTED

DVD/VIDEO SALES
DIRECTOR

Large NY based independent label
with major distribution is seeking
National Director of DVD/Video
Sales to manage a wide range of the-
atrical, music and anime releases.
Rental experience a plus. Salary
commensurate with experience. NY

cover letter & resume to:
vidresume2002@yahoo.com

based candidates please forward|

LIFT DISCPLAY, INC

Seeks a National Acct. Mgr. responsible
For Major Accts. 5+ years building Client
Relationships & Refined Acquisition Skills.
POP / Media / Retail Exp. A Plus
Email resumes to:
HRELIFTONLINE.COM

PUBLICIST WANTED

Large independent label with major distrib-
ution is seeking a Publicist to work a inno-
vative film festival and film and music DVD
Releases Publicity experience in Film is a

must.

Forward cover letter & resume to:

Looking for a reliable

Listening Station...
visit us at
Wwww.dbiint.com

Worldwide Distributor of

7 AANakamichi®

CD/DVD Sampling Stations
(807) 468-8494

BUSINESS PROMOTION
OPPORTUNITIES & MARKETING

| CD JEWEL CASE

9/11 Anniversary is coming soon!
| have the perfect song for recording PUBLICITY FOLDER
$1.20 each blank
ASCAP member Cul forfres sample,
Call: 718-459-3594 %%S%
(800) 472:3497
Day or Night wwy pmsdsoom

NOTICES/ANNOUNCEMENTS

BILLBOARD CLASSIFIEDS MOVE LUXURY REAL ESTATE!
REAL ESTATE TO THE STARS :
REACH THE HIGH-POWERED WORLD OF :

MUSIC & ENTERTAINMENT ]

Call Mark Wood - West Coast Real Estate Manager

661-270-0798 - Fax: 323-525-2395
Billboard@musician.org 1-800-223-7524

Reach all the movers & shakers every week through the pages of Billboard Magazine

publcistresume@yahoo.com

Volunteer Needed

If you will be in the Miami area from August 5th -
August 10th and would like to volunteer for the
Billboard AURN/R&B Hip-Hop Conference &
awards, please contact:

Phyllis Demo at
pdemo@billboard.com or 646.654.4696

UNSIGNED BANDS & SINGLE ARTISTS

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND
ENTERTAINMENT INDUSTRY THROUGH THE PAGES OF
BILLBOARD. IF YOU ARE LOOKING FOR A MANAGER OR

ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD’S
CLASSIFIED SECTION BRIEFLY STATING WHAT YOU ARE
LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL GIVE
YOU ONLINE/PRINT EXPOSURE TO ALL THE MOVERS AND
SHAKERS IN THIS FAST PACED INDUSTRY. LET'S TALK TODAY!
Jeff Serrette - 1-800-223-7524 - 646-654-4697
or email jserrette@billboard.com

Billboard

directories

2003

international

BUYER'S

GUIDE

ADVERTISE IN THE MOST
COMPLETE WORLDWIDE
MUSIC & VIDEO
BUSINESS-TO -BUSINESS
DIRECTORY

YOUR ONE AD
WILL REACH THESE

DECISION MAKERS
ALL YEAR LONG!!!

Over 15,000 listings from
over 90 countries include:
Record Labels, Video
Companies, Music Publishers,
Wholesalers, Exporters,
Accessory Manufacturers,
Packaging & Labeling,
Entertainment Attomeys,
DVD Manufacturers,
Replicators & Duplicators,
Plants & Services
and miuch more

o EXPOSE YOUR COMPANY TO THE
INDUSTRY VIPS WHO CONSULT
THIS GUIDE REPEATEDLY

* GET MAXIMUM IMPACT ALL YEAR LONG

* RECEIVE A FREE ENHANCED LISTING WITH
ADS 1/5 OF A PAGE OR LARGER

HERE’S WHAT PEOPLE ARE SAYING ABOUT
BILLBOARD’S INTERNATIONAL GUIDE....

84% have made a purchase/called for
more information after consulting
the Buyer's Guide

88% rate the Buyer's Guide very
useful to extremely useful

PUBLICATION DATE:
DECEMBER 4

AD CLOSE:
OCTOBER 16

Contact: Jeff Serrette:
800-223-7524
646-654-4697

or email
jserrette@billboard.com
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Bilboard” VIC

THE MOST-PLAYED CLIPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS
“New Ons” are reported by the networks (not by Nielsen BDS) for the week ahead

For week endin
JULY 14, 2002

=T

Continuous programming
1234 W. Street, NE. Washington, D C. 20018

CMY

coumtar music TaUAVISIOw.

i

Continuous programming
1515 Broadway, New York, NY 10036

MUSIC FIRS!

Continuous programming
1515 Broadway, New York, NY 10036

Continuous programming
2806 Opryland Drive, Nashvilie, TN 37214

§ NELLY, HOT IN HERRE
& AMERIE, WHY OON'T WE FALLIN LOVE

MARIQ, JUST A FRIEND
LIL WAYNE, waY OF LIFE

| KHIA, MY NECK, MY BACK

IRV GOTTI PRESENTS THE INC., O0wN 4 U
LUDACRIS, MOVE 8***H

| LIL BOW WOW. BASKETBALL
% MUSIQ. HALFCRAZY

ASHANTI, HAPPY
EMINEM, WITHOUT ME
BIG TYMERS, STILL FLY
TRUTH KURTS, ADDICTIVE
CLIPSE, GRINOIN
SCARFACE. DN MY BLOCK
B2K, GOTS TA BE

NAPPY RDOTS. PO’ FOLKS
CAM’'RON, OH BOY
BRANDY, FULL MOON
‘R.L. A GODD MAN

| JARULE, DOWN ASS CHICK

N.D.RE, NOTHIN'

B TWEET, CaLL ME

£.DIDDY & GINUWINE, | NEED A GIRL (PART TWD)
WYCLEF JEAN, TWO WRONGS

ARCHIE. WE READY

WILL SMITH, BLACK SUITS COMIN' (NOD YA HEAD}

7 GLENN LEWIS, IT'S NOT FAIR

I

FAITH EVANS, BURNIN UP
USHER, U DON THAVE TO CALL
SLUM VILLAGE, TAINTED

4 MASTER P, ROCK IT
| JERZEE MONET, MOST HIGH

BEYONCE, wORK ITOUT

* STYLES. GOOO TIMES

MS. JADE, 8IG HEAD

ANGIE MARTINEZ, If | COULD GO

ASHANTI. FOOLISH

DONELL JONES, YOU KNOW THAT | LOVE YOU
JERMAINE DUPRI, WELCOME TO ATLANTA
NEW ONS

ABOLOUS, TRAQE IT ALL PART 2

AVANT, DON'T SAY NO, JUST SAY YES

SEAN PAUL GIMME THE LIGHT

{88 BLACK COFFEY, COUNTRY BOYZ

¢ CAM'RON, HEY MA

MUChMUSIC Usa

Continuous programming
200 Jericho Quadrangle, Jericho, NY 11753
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DIXIE CHICKS, LONG TIME GONE £18 EMINEM, WITHDUT ME &% NODOUBT, HELLA GOOD

TOBY KEITH, COURTESY OF THE REQ, WHITE & BLUE §&& NELLY. HOT IN HERRE ‘% CHAD KROEGER. HERO

MARTINA MCBRIDE, WHERE WOULD YOU BE # IRV GDTT) PRESENTS THE INC., 00WN 4 U E® SHERYL CRDW. SOAK UP THE SUN

KENNY CHESNEY, THE GOOO STUFF '¥ BIG TYMERS, STILLFLY L3 JIMMY EAT WORLD, THE MIDOLE
DARRY L WORLEY, { MISS MY FRIENO }; L% AVRILLAVIGNE. COMPLICATED 48 PINK, DON'T LET ME GET ME

WILLIE NELSON. MARSA [SHUT UP AND KISS ME] i PINK JUST LIKE A PILL ¢ ' DAVE MATTHEWS BAND, WHERE ARE YOU GOING
LEE ANN WOMACK, SOMETHING WORTH LEAVING BEHIND S BRITNEY SPEARS, BOYS /8 ALANIS MORISSETTE. PRECIOUS ILLUSIONS
BROOKS & DUNN, MY HEART IS LOST TO YOU L& RED HOT CHILI PEPPERS, BY THE WAY' @ & AEROSMITH, GIRLS OF SUMMER

GARY ALLAN. THE ONE L = WEEZER, KEEP FISHIN' (% JOHN MAYER, NO SUCH THING

ALAN JACKSDN, ORIVE (FOR 0ADDY GENE} 1N VINES, GET FREE L WILL SMITH, BLACK SUITS COMIN' [NOO YA HEAQ)
BRAQ PAISLEY, I'M GONNA MISS HER 15 CAM'RON, OH BOY L% DIRTY VEGAS, DAYS GO BY

TRACE ADKINS, HELP ME UNDERSTAND :74 ENRIQUE IGLESIAS, DON'T TURN OFF THELIGHTS  8E%& RED HOT CHILI PEPPERS, BY THE waY

TRAVIS TRITT, MOOERN DAY BONNIE AND CLYDE 1:5 MARIQ, JUST A FRIEND 1k8 COUNTING CROWS, AMERICAN GIRLS

JO DEE MESSINA, DARE TO OREAM i: JENNIFER LDPEZ I'M GONNA BE ALRIGHT bix CREED. ONE LAST BREATH

MONTGOMERY GENTRY. MY TOWN L1 AMERIE, WHY DON'T WE FALL IN LOVE 5.8 NORAH JONES, ODN'TKNOW WHY

1 THE CORRS, WHEN THE STARS GO BLUE

. ANASTACIA, ONE DAY IN YOUR LIFE

TOMMY LEE, HOLD ME 0OWN

| CELINE DION, 'M ALIVE

| MING TEA, DADDY WASN'T THERE

| PINK, JUST LIKEA PILL

UR LADY PEACE, SOMEWHERE OUT THERE
ELLY OSBOURNE, PAPA DON'T PREACH
BRANDY. FULL MOON

MARY J. BLIGE, RAINY DAYZ

ENRIQUE IGLESIAS, DON'T TURN OFF THE LIGHTS
MOBY, WE ARE ALL MADE OF STARS

10 ROCK, YOU NEVER MET A MOTHER F**
EYDNCE, WORK IT 0UT

| ELTDN JOHN, ORIGINAL SIN

KYLIE MINOGUE, LOVE AT FIRST SIGHT
DEFAULT, WASTING MY TIME

| VANESSA CARLTON, A THOUSAND MILES
"\ JENNIFER LDPEZ 'M GONNA BE ALRIGHT
STING, DESERT ROSE

AEROSMITH, JADED

| DARIUS RUCKER, WL ONE

| LIFEROUSE. HANGING BY A MOMENT

‘A6

1
L
18
=
n

DIRTY VEGAS, DAYS GO BY
P.DIDDY & GINUWINE, | NEEO A GIRL {PART TWO)
BRANDY, FULL MDON
KYLIE MINOGUE, LOVE AT FIRST SIGHT
ASHANTI, HAPPY
PAPA ROACH, SHE LOVES ME NOT
JIMMY EAT WORLD, SWEETNESS
LIL BOW WOW, BASKETBALL
INCUBUS. WARNING
| B2K. GOTS Ta BE
HIVES, HATE TO 54Y | TOLO YOU SO
i JOHN MAYER, NO SUCH THING
NEW FOUND GLORY. MY FRIENDS OVER YOU
TWEET, CALL ME
VANESSA CARLTON, ORDINARY DAY
BEYONCE, WORK IT OUT
KORN, THOUGHTLESS
KRIA, MY NECK, MY BACK
AEROSMITH, GIRLS OF SUMMER
HOOBASTANK. RUNNING AWAY
JERMAINE DUPRI, WELCOME TO ATLANTA
PAULINA RUBIO, 0ON'T SAY GODDBYE
OUR LADY PEACE, SOMEWHERE OUT THERE
WILL SMITH, BLACK SUITS COMIN'(NOD YA HEAO)
1 NAPPY ROOTS AWNAW

- NEW ONS

NIFER LOVE HEWITT, BARENAKED

SCARFACE. ON MY BLOCK
" NAPPY ROOTS, PO’ FOLKS
ELVIS PRESLEY VS JXL ALITTLE LESS CONVERSATION
| SOLUNA, FOR ALL TIME
&= SHAKIRA. OBJECTION [TANGO)
(= LIL WAYNE, WAY OF LIFE

SOGGY BOTTOM BOYS, | AM AMAN OF CONSTANT SORROW

BLAKE SHELTON, OL' RED

ANDY GRIGGS. TONIGHT | WANNA BE YOUR MAN

JO DEE MESSINA, BRING DN THE RAIN

PHIL VASSAR, AMERICAN CHILO

RASCAL FLATTS, ’IMMOVIN' ON

CHRIS CAGLE, | BREATHE IN, { BREATHE OUT

CHRIS CAGLE, COUNTRY BY THE GRACE OF GOD

DIAMOND RIO, BEAUTIFUL MESS

KENNY CHESNEY, YOUNG

LONESTAR, NOT A OAY GOES BY

NICKEL CREEK, THE UGHTHOUSE'S TALE

LITTLE BIG TOWN, 0ON'T WASTE MY TIME

TRACE ADKINS, i'M TRYIN'

REBECCA LYNN HOWARD. FORGIVE

ALISON KRAUSS & UNJON STATION, LET ME TOUCH YOU FOR AWHILE

KELLIE COFFEY, WHEN YOU LIE NEXT TO ME

BROOKS & DUNN, AIN'T NOTHING 'BOUT YOU

MONTGOMERY GENTRY, CoLD ONE COMIN' ON

TOBY KEITH, | WANNA TALK ABOUT ME

TIM MCGRAW, THE COWBOY IN ME

MARTINA MCBRIDE. BLESSED

TOBY KEITH, MY LIST

KEITH URBAN, WHERE THE BLACKTOP ENDS
HEDAISY, GET OVER YOURSELF

NEW ONS

n
s.
| %]
u

QUITE LIKE ME

3
5
&
=

| FATBOY SLIM. WEAPON OF CHOICE

- NEW ONS

- BEMAK, OUT OF MY HEART (INTO YOUR HEAD)
| DEF LEPPARD. NOW

| JENNIFER LOVE HEWITT, BARENAKEQ

SIXWIRE, LDOK AT ME NOW
EMERSON DRIVE, FALL INTO ME

A SAMPL NG OF PLAYLISTS SUBMITTED BY
NATIO LOCAL MUSIC VIDEO OUTLETS
FOR THE WEEK@NDING JULY 27,:2002

ToLrvemOn-
EN £:SPANOL.

Continuous programming
9697 E. Mineral Ave., Englewood, C0 80112

Continuous programming
1515 Broadway, New York, NY 10036

Continuous programming
1111 Lincotn Rd, Miami Beach, FL 33139

& COLDPLAY, IN MY PLACE (NEWI
i CAM'RON., OH BOY INEW}

| [OVEN FRESH]

| DAVE MATTHEWS BAND, WHERE ARE YOU GOING §

DJ SHADOW, SIX DAYS
BEYONCE, WORK IT oUT
FINCH, LETTERS TO YOU
SEETHER, FINE AGAIN
SINCH, SOMETHING MORE
NAPPY ROQTS, PO’ FOLKS
MIDTOWN. LIKE A MOVIE

CAREIRANEL

\ '/

Continuous programming
&, One Harbourfront, 18, Tak Fung, Street Kowloon, Horg Kang

BLUE, FLY BY
SHAKIRA, UNDERNEATH YOUR CLOTHES

§ NO DOUBT, HELLA GOOO

DAVID USHER, BLACK BLACK HEART

. BRANDY, FULL MOON

DARREN HAYES. INSATIABLE
PINK, OON'T LET ME GET ME
MOBY, WE ARE ALL MADE OF STARS

§ A-1, MAKE IT GOOD

UTADA HIKARU, LIGHT

B¢ SAVES THE DAY, FREAKISH

| NELLY, HOT N HERRE

& LUDACRIS, MOVEB***H

& TOBY KEITH, COURTESY OF THE RED, WHITE AND BLUE
KENNY CHESNEY. THE GDOO STUFF

DIXIE CHICKS, LONG TIME GONE

GARY ALLAN, THE ONE

BROOKS & DUNN, MY HEART IS LOST TO YDU
KELLIE COFFEY, WHEN YOU LIE NEXT TO ME
ALAN JACKSON, ORIVE (FOR DADOY GENE}
LONESTAR, NOT A DAY GOES 8Y

DIAMONZD RIO, BEAUTIFUL MESS

MOBY, WE ARE ALL MADE OF STARS
: NO DOUBT, HELLA GDOO
5 JUANES, A DIOS LEPIDO
PAULINA RUBIO, DON'T SAY GOODBYE
= NELLY FURTADO, . ON THE RADIO (REMEMBER THE DAYS} S8
= EMINEM, WITHOUT ME
KORN, HERE TO STAY 5
BRITNEY SPEARS, 'M NOT A GIRL, NOT YET AWOMAN §
GARBAGE, BREAKING UP THE GIAL

NEW

NELLY, HOT IN HERRE
OASIS, STOP CRYING YOUR HEART OUT

P.0.D., YOUTH OF THE NATION - DARRYL WORLEY, | MISS MY FRIEND
¢ ANDY GRIGGS, TONIGHT | WANNA BE YOUR MAN

BLAKE SHELTON, 0L RED

PINK, DON'T LET ME GET ME
©  THE CALLING, WHEREVER YOU WILL GO

IIAMMINE

AMC MUSIC MARATHON: Music films
of the "70s will take center stage on
TV network American Movie Clas-
sics (AMC), when it presents its 10th
annual Film Preservation Festival
Aug. 30-Sept. 1.

The Labor Day-weekend event is
also a fundraiser for such film
archive organizations as the Film
Foundation. According to AMC, the
network has raised more than $2
million for the foundation.

Movies to be shown as part of the
festival include the restored versions
of The Last Waltz, Ziggy Stardust
and the Spiders From Mars, and
Gimme Shelter. The Rocky Horror
Picture Show, Saturday Night Fever,
and A Star Is Born will also be shown.

Among these films, Gimme Shel-
ter —a documentary about the trag-
ic 1969 Altamont concert (featuring
the Rolling Stones and Jefferson

-~
MAYSLES

Airplane)—is one of the most influ-
ential in cinema verité, revealing the
dark side of entertainment. Direct-
ed by Albert Maysles, the late David
Maysles (Albert’s brother), and
Charlotte Zwerin, Gimme Shelter
chronicles events leading up to the
widespread violence at Altamont,
including the unexpected murder of
a man during the Rolling Stones’

Continuous programming
299 Quaen St West, Toronto, Dntario M5V2Z5

* OUR LADY PEACE, SOMEWHERE OUT THERE

CDLDPLAY, (N MY PLACE (NEw!

SPEK, SMELL THE COFFEE (NEW)

SUM 41, WHAT WE'RE ALL ABOYT

CHAD KROEGER FEATURING JOSEY SCOTT, HERQ
EMINEM, WITHOUT ME

ASHANTI. FOOLISH

P. DIDDY, | NEED A GIRL {PART ONE|

PUDDLE OF MUDD, ORIFT & OIE

PINK, JUST LIKE A PILL

AVRIL LAVIGNE, COMPLICATED

WEEZER, DOPE NOSE

JENNIFER LOPEZ, 'M GONNA BE ALRIGHT

i KABAH, LA VIDA QUE VA
§ SHAKIRA, UNDERNEATH YOUR CLOTH

SOPHIE ELLIS BEXTOR, MURDER ON THE

¢ WESTLIFE, BOP BOP BABY

BOX CAR RACER, | FEEL SO

& KYLIE MINOGUE, CAN'T GET YOU OUT OF
¢ RED HDT CHILI PEPPERS, BY THE WAY

STATIC-X, CoLD

i TAMMY COCHRAN, LIFE HAPPENED

ES % MARK CHESNUTT, SHE WAS

DANCEFLOOREEER  LEE ANN WOMACK, SOMETHING WORTH LEAVING BEHIND
BRAD MARTIN, BEFORE | KNEW BETTER

PHIL VASSAR, AMERICAN CHILO

TRACE ADKINS, HELP ME UNDERSTAND

headlining performance.

MY HEAD

W

by Carla Hay

Because of the disturbing and con-
troversial subject matter, the Rolling
Stones were initially reluctant to
have the movie released, Maysles
says. It was originally intended to be
a feel-good documentary focusing on
the concert’s significance as the last
big music event of the '60s. But
Gimme Shelter, which was released
in 1970, stands as an example not
only of a band willing to expose its
vulnerability but also of the trust
placed in a filmmaker to reveal it.

Speaking at the Tribeca Film Fes-
tival earlier this year, Maysles talked
about how this trust is essential and
said that his experiences in making
documentaries have taught him that
“it’s important to connect with [your
subject] with empathy, no matter
what methods are used.”

As part of the AMC festival, the net-
work will feature the original docu-
mentary special Hollywood Rocks the
Movies: The Seventies, hosted by
David Bowie.

IN BRIEF: Madonna will have a small
role as a fencing instructor in the next
James Bond Film, Die Another Day,
which opens Nov. 22 in theaters. She
will also sing the film’s theme song.

"N Sync’s Joey Fatone makes his
Broadway debut Aug. 5 in the musi-
cal Rent. He will play Mark Cohen,
the narrator of the production.
Fatone’s stint with Renf is expected
to last through December. Fatone’s
next movie will be The Cooler, co-
starring Alec Baldwin.

Mos Def has landed roles in
four upcoming feature films: The
[talian Job, Welcome to Collin-
wood, From the Outside Looking
In, and Ghostship.

REBECCA LYNN HOWARD. FORGIVE
| JO DEE MESSINA, DARE TO DREAM

[T

2 hours weekly

3900 Main St. Phitadeiphia, PA 19127
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15 hours weekly
10227 E 14th 5, Oakland, CA 34503

NGO DOUBT, HELLA GOOD

VANESSA CARLTON, A THOUSANOD MILES
CREED, ONE LAST BREATH

PAPA ROACH. SHE LOVES ME NOT

RED HOT CHILI PEPPERS, BY THE WAY

WILL SMITH, BLACK SUITS COMIN' INOD YA HEAD)

£ NELLY, HOT IN HERRE
¢ AMERIE, WHY DON'T WE FALL IN LOVE

RIVAL SCHOOL'S, GOOD THINGS
FAITH EVANS, BURNIN' UP
N.O.R.E. NOTHIN

& P.DIDDY & GINUWINE, | NEED A GIRL {PART TWD}

¢ TWEET, CALL ME
¢ LUDACRIS, MOVE B"**H

. JENNIFER LOPEZ, I'M GONNA BE ALRIGHT

MARIQ, JUST A FRIEND 2002
SLUM VILLAGE, TAINTED
MS. JAOE, BIG HEAD
ASHANTI, HAPPY

|| KONFIDENTIAL, HOW WE ROLL

JERZEE MONET, MOST HIGH

ings through spring 2003 . . .

i AVRIL LAVIGNE, COMPLICATED

¢ IRV GOTTI PRESENTS THE INC., DOWN 4 U
MARID, JUST A FRIEND 2002
ASHANTI, HAPPY

¢ DIRTY VEGAS, DAYS GD BY

BRITNEY SPEARS, BOYS

BEYONCE, WORK IT OUT

JENNIFER LOPEZ. I'M GONNA BE ALRIGHT

EMINEM, WITHOUT ME

£ PAULINA RUBIO, DDN'TSAV GDOOBYE

& NO DOUBT, HELL

P.DIDOY & GINUWINE I NEED A GIRL (PART TWD)

B2K, GOTS TABE

FAT JOE, WHAT'S LUV?

i AMERIE, WHY DON'T WE FALL IN LOVE

City, Mo. ...

Compiled by Carla Hay.

Arbitron has negotiated a one-year contract extension with Infinity Broad-
casting and ABC Radio stations, allowing the stations access to quarterly rat-
In a recent interview with the Los Angeles
Times, Clear Channel president Mark Mays said that the company receives $10
million-$13 million a year from indie promoters but that the payments do not
Adult R&B KRNB Dallas names Sam
Weaver operations manager. He was PD of mainstream R&B KPRS Kansas
Heritage rock WBGG Miami appoints Nicole Sandler as assis-
tant PD/midday host. Sandier was PD of triple-A KTAO Taos, N.M.

influence Clear Channel playlists . ..
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adio Evalu

ates Jackson’s Claims

Majority Of Programmers Feel Epic Did Its Job In Promoting ‘Invincible’

BY DANA HALL

Airplay Monitor

NEW YORK—Nearly one year after
the release of the first single from
Michael Jackson’s Invincible, the
artist himself is more in the headlines
than ever (see The Beat, page 10).

In recent weeks, news reports
have had him picketing outside Sony
headquarters and holding a press
conference to lash out at Sony chair-
man Tommy Mottola, calling him
“the devil” and “racist.” He has also
joined forces with the Rev. Al Sharp-
ton and lawyer Johnnie Cochran,
who recently formed a coalition to
investigate whether recording artists
are being financially exploited by
record labels. Jackson stated at his
press conference that labels “con-
spire against the artist. They steal.
They cheat . . . especially against
black artists.”

Jackson'’s allegations came amid
reports that the artist’s fans felt that
Epic had not done enough to pro-
mote /nvincible, working only two
singles from the project. Billboard
asked rhythmic top 40 and R&B pro-
grammers to evaluate the legitima-
cy of Jackson’s attacks and if they
thought the label could still do more
to promote /nvincible.

While R&B PDs, who did better
with the album’s two singles, felt
there were at least two more songs
on /nvincible that they would have
played, most stopped short of saying
Epic didn’t do its job. Programmers
on the rhythmic top 40 side were
less enthusiastic about the album
and overwhelmingly felt the label did
all it could.

Bruce St. James, PD of KKFR
(Power 92) Phoenix, says, “Epic
went above and beyond. They tried
to position him in a new light, to
show how he was contemporary and
that he could get airplay on the
rhythmic top 40 format as well as
R&B and that he wasn’t a freak
show. Radio gave it a shot when it
came out, but unfortunately, the
feedback from listeners was not pos-
itive. That’s not our fault as pro-
grammers or the record company’s
fault. If Michael’s unhappy about
that, he should sue the American
public for not liking his stuff.”

KUBE Seattle operations manager
Shellie Hart agrees: “Fans are smart.
If they love Michael Jackson, they will
go out and buy his album, whether
or not there is a single out there. But
his audience isn’t as large as it once
was. The key is if the hits were there,
the fans would have let radio know.
We would have been forced to play
more songs, whether the label was
promoting them or not.”

Elroy Smith, operations manager
of WGCI-AM-FM and adult R&B
WVAZ Chicago, says, “Epic did an
incredible job of re-introducing
Michael. The setup was great, and
everyone was playing the record. But

within a matter of weeks, the excite-
ment for the first single dwindled.”
Smith believes that “even though
the video was good, it was still the
Michael of yesteryear. It looked
dated.” He also says the lack of a
video may have hurt the second sin-
gle, “Butterflies.”

Smith says he would have played
another track, “Break of Dawn,” if it
had been released as a single. “But [
disagree that Epic made a mistake.
If they felt it wasn't worth the invest-
ment, who am [ to argue?”

WLLD (Wild 98.7) Tampa, Fla.,
PD Orlando was told by people at
the label that “Epic wanted to do all
the right things with Michael—an
MTYV special with Michael behind
the scenes, at home, and in the stu-
dio—but Michael didn’t want to do
it.” He also says, “Michael was the
one who picked ‘You Rock My
World’ as the first single, which was
not the best song, and he spent
something like $10 million on the
video, which is ridiculous.”

ORLANDO

But Ken Johnson, director of R&B
programming for Cumulus, echoes
the feelings of many R&B program-
mers. “I disagree that his product
isn’t as good as other product out
now. It may not be Thriller, but it’s
a better record than some of his
other work in recent years, and in
some cases, for R&B radio, it was a
lot better. The second single, ‘But-
terflies,” was bigger than ‘You Rock
My World,” and ‘Break of Dawn’
could have been a third single.”

Keith Landecker, PD of main-
stream R&B WITT Chattanooga,
Tenn., says, “Michael’s [Invincible)
was one of the best albums he has
done in a long time. [ felt Epic
could have released at least two
more singles that [ would have
played and listeners wanted to hear.
In fact, if you look at [Nielsen
Broadcast Data Systems], I'm play-
ing them now—‘Heaven Can Wait’
and ‘Break of Dawn.’ {Michael] was
right on track with the neo-soul
sound that is so popular on R&B
today. And heritage-wise, you can’t
go wrong with Michael.

“I have all the respect in the world
for record companies, especially the
folks I deal with at this end—the

regionals, nationals, and VPs,” Lan-
decker continues. “They’re working
their asses off and making a living.
But (as for] what happens at the cor-
porate level, I wonder sometimes. All
I know is one day my rep is working
me on ‘Butterflies,” building the
spins for two to three weeks, then
out of the blue, they tell me, ‘Forget
about it,” and I wonder why.”

Orlando says that while politics
may play a role in label decisions, it’s
more the financial concerns that
rule today. And he asks if certain
superstar acts are still worth the
investment. “I doubt I will ever play
another Michael Jackson record,” he
says. “I don’t think my listeners care
about him anymore. These kids are
into Ja Rule and Eminem. Michael
has pretty much fallen off, and this
happens to almost every artist at
some point, no matter how large
they are. So the question is, should
the label be sinking $30 million into
him in the first place?”

And what about the claims that
Jackson and other artists are vic-
tims of racism in the music indus-
try? Programmers agree that
racism exists in the business, as
well as in society overall, but they
say Jackson’s claims seem to be a
little self-serving.

Johnson says, “Michael isn’t real-
ly saying anything new, and that’s
one reason he’s not getting a lot of
sympathy. He’s part of the system,
and he has benefited from it. So now
that he isn’t selling as much as he
once was, now he’s complaining?”

Johnson adds, “Racism does exist
in the music industry, though. It
starts with the initial deal an artist
gets. And usually, those deals are a
little sweeter on the pop and rock
side, compared to the R&B and hip-
hop side. So, yes, many R&B artists
are behind the curve, because they
start behind the curve.”

Landecker says, “We ain’t got to
start with Michael to know that there
is racism in the music industry. Let’s
go back to James Brown, Little
Richard, and even Marvin Gaye. But
why is Michael talking about it now?
Well, maybe he feels he’s in a power-
ful enough position to make a differ-
ence. The only argument you can
have against him on this is why did-
n’t he speak up sooner.”

St. James argues, “We need to
consider the source. Anyone who
was unclear that Michael was loopy
can now confirm that. He has a ques-
tionable background, in my opinion,
and now that his Q rating has gotten
so low, he shows up on a street cor-
ner in New York just to get attention.
His claims of racism against him are
odder than his claims that Epic
didn’t get behind his record. My
impression of the record industry is
that it will take advantage of any
artist it can get away with, not just
one race over another.”
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HOTTER THAN JULY: A full 15 years after the
band’s first appearance on The Billboard 200,
Red Hot Chili Peppers are hotter than ever.
With first-week sales of 282,000 units, their By
the Way roars in at No. 2, representing a
career-high peak on the big chart and beating
the band’s previous best Nielsen SoundScan
tally by almost 100,000 units.

Californication, the Peppers’ last album,
caught the
band’s previ-
ous best sum
when it started
with 189,000
units in 1999.
That album
and 1991’s
Blood Sugar
Sex Magik
each peaked at
No. 3. Both
make noise on
this issue’s Top Pop Catalog Albums, as Cali-
fornication scores Greatest Gainer (39-2, up
86%) and Blood makes its first appearance on
that chart (No. 19, up 129%).

The new album’s title track helps spark the
band’s best-ever sales week. “By the Way” has
been No. 1 on Modern Rock Tracks for six
weeks and climbs 45-37 on the all-formats Hot
100 Airplay chart.

Beyond the lead track, 150 stations were
enlisted for a 15-day preview campaign that led
up to the album’s July 9 release, in which a dif-
ferent song from By the Way, plus interview
clips, was featured each day.

Radio, though, is just part of the equation.
Warner Bros. embraced a huge prerelease cam-
paign on the Internet and at retail, sold down-
loads of the title track for 99 cents on AOL, and
received wall-to-wall support from MTV, VHI,
and MTV2. All three channels kicked in specialty
programming, including an updated version of
VH1's Behind the Music. VH1 is also conduct-
ing a contest, which will have the Chili Peppers
play for a barbecue at the winner’s home.

RAP’S RUN: Despite Red Hot Chili Peppers’
fast start, Nelly easily holds The Billboard 200’s
top slot, as a 24% decline yields a sum of
340,000 units. His Nellyville has sold 1.5 mil-
lion copies during its three-week reign.

Nelly's run, adjacent to the five weeks
Eminem spent at No. 1 and one for P. Diddy,
means The Billboard 200 has been led by a
rap album for nine straight weeks. Got any
idea how long it’s been since that’s been
true? The answer might amaze and even
scare you.

From November of 1990 through February
of the following year, one album ruled for 16
straight weeks, and that’s the last time the

by Geoff Mayfield

chart sported as much as a nine-week rap run.
That album? Here’s the scary part: 7o the
Extreme by Vanilla Ice.

THE BROTHERS WARNER: TV and Josh Groban
continue a mutual infatuation, as the singer’s
visit to The Oprah Winfrey Show produces his
latest tube-induced spike and a return visit to
the top 10 (25-8, up 112%). 20/20, the Winter
Olympics’ closing ceremony, and Ally McBeal
are among the TV vehicles that juiced earlier
Groban advances.

This is the first week since the May 25 issue,
when Groban benefited from Mother’s Day
shopping, that Warner Bros. has had an album
in the top 10. With Groban standing near Red
Hot Chili Peppers’ Hot Shot Debut, this is the
first time Warner Bros. imprints have parked
two albums in the top 10 since the April 27
issue, when Goo Goo Dolls and Neil Young
bowed at Nos. 4 and 10, respectively.

DOLLY WOULD: With a media rollout that
included Today’s concert series and a visit to
Late Night With David Letterman, Dolly Par-
ton’s latest exceeds 18,500 units, good for No.
4 on Top Country Albums and No. 58 on The
Billboard 200.
It’s her high- §
est standing §
for a solo al-
bum on the
country list
since 1993’s
Slow Dancing
With the Moon
peaked at No.
4 and her best
on the big
chart since 1995’s Something Special rose to
No. 54. In 1999, Trio II, with Linda Ronstadt
and 1999 Billboard Century Award winner
Emmylou Harris, also crested at No. 4 on the
country list. Parton also used stops on The
View and CNN’s American Morning to launch
her new Halos & Horns set.

HOUSEKEEPING: Effective this issue, Billboard's
sales charts will list UM, denoting Univision
Music Group, as distributing label for all titles
from the Univision and Disa logos. Longtime
independent Fonovisa will also be listed thusly
when its transition to Universal Music & Video
Distribution’s systems is complete . . . With last
issue’s launch of Top Bluegrass Albums, Jerry
Douglas’ latest Sugar Hill release moved from
Top New Age Albums, where it peaked at No. 5,
to the new chart. While many, if not most, titles
on the bluegrass list are also eligible for Top
Country Albums consideration, Douglas’ title
is a textbook example that not all that is blue-
grass should also be categorized as country.

g 1.°
Minded
CAN'T GET MUCH HOTTER: Nelly’s “Hot in
Herre” holds at No. 1 on The Billboard Hot 100
for a fifth consecutive week and in the process
sets a new audience mark on the chart with
163.1 million listener impressions. “Herre”
bests Ashanti’s “Foolish,” which reached a high
of 155.3 million in the May 18 issue and is the
third title to set a new standard in 2002. Usher
got the year rolling with “U Got It Bad,” which
hit 149.9 million in the Jan. 19 issue.

Meanwhile, “Dilemma” by Nelly Featuring
Kelly Rowland rockets into the top 10 (26-8) on
an increase of 28.9 million listener impressions,
the largest one-week gain recorded by a Great-
est Gainer/Airplay winner since the Hot 100
panel expanded to include all radio formats in
December 1998. The largest increase for a non-
debuting title was previously held by Destiny’s
Child’s “Survivor,” which had an audience jump
of 25.9 million in the March 24, 2001, issue. The
18-position climb to No. 8 is also the largest
jump into the top 10 for an airplay-only track
since the December 1998 expansion.

COMPLICATED MANEUVER: Avril Lavigne vaults
to No. 1 on Top 40 Tracks with debut single
“Complicated,” knocking Nelly’s “Hot in
Herre” to No. 2 even though it is still gaining
listeners. “Complicated” climbs 4-3 on The
Billboard Hot 100 and should move into the
runner-up slot next issue, surpassing

Eminem’s “Without Me.” A chance at No. 1 on
the big chart seems out of reach, however, as
the track’s total audience of 98.7 million is a
far cry from the 163.1 million of “Herre.”
“Complicated” is the lead track from Lavi-
gne’s album Lef Go, which matches its prior
peak of No. 4 on The Billboard 200 in its sixth
week on the chart—a run during which the
album has improved on its scanned units in
each of those weeks. The song has been No. 1 on
MTV's Total Request Live, and Lavigne has a
concert set to run Aug. 4 on Nickelodeon.

BENWEENIHEBULIELS

A LOOK BEHIND THIS WEEK’S CHART ACTION

by Silvio Pietroluongo, Minal Patel, Wade Jessen

TAKETHE FIFTH: With 5,469 detections and 42.2
million audience impressions, Kenny Chesney
dominates Hot Country Singles & Tracks for a
fifth time, as “The Good Stuff” unseats Toby
Keith’s “Courtesy of the Red, White and Blue
(The Angry American)” after two weeks at No.
1. Keith's single closes at No. 2, with 5,390 spins
and 41.5 million listener impressions.

Chesney’s odds for a second week at No. 1
could be threatened by Lonestar’s “Not a Day
Goes By,” which scores the chart’s biggest
increase and steps 4-3. Chesney leads Lonestar’s
detections total by 165 plays—Iess than half the
amount of the group’s gain of 358 spins.

Meanwhile, four titles recapture bullets after
posting declines last issue: Trace Adkins’ “Help
Me Understand” (18-17), Anthony Smith’s “If
That Ain't Country” (38-35), Rodney Adkins’
“Sing Along” (41-39), and Alabama’s “I'm in
the Mood” (50-50).

BY THE BY: Red Hot Chili Peppers’ “By the
Way” becomes the all-time single-week detec-
tions leader on Modern Rock Tracks, with
3,362 detections. That's 110 more spins than
the previous leader, Puddle of Mudd’s “Blur-
ry,” which gathered 3,252 detections in the
Feb. 16 issue.

There are 742 detections separating “By the
Way” from the No. 2 modern song, Hoobas-
tank’s “Running Away,” which is the greatest
differential between the No. 1 and No. 2 tracks
on that chart since the inception of Nielsen
Broadcast Data Systems data. The previous
record was the 585 detections that stood be-
tween Staind’s No. 1 title “It's Been Awhile” and
Weezer’s No. 2 “Hash Pipe” in May 2001.

“By the Way” bullets at No. 2 on Mainstream
Rock Tracks—up 118 spins—and with an audi-
ence increase of 4.5 million, it rebounds 48-37
on The Billboard Hot 100.

BACK IN THE SADDLE: Three veterans of Hot
Country Singles & Tracks return after exten-
sive absences from the chart. Mark Chesnutt
earns Airpower stripes with his first top 20 title
in three years, as “She Was" rises 22-20. John
Michael Montgomery takes Hot Shot Debut
honors at No. 54 with his first Warner Bros.
single, “ 'Til Nothing Comes Between Us.”
Montgomery previously scored 19 top 10 sin-
gles, including seven No. 1 songs, on Atlantic
between 1992 and 2000. Finally, Ricky Skaggs
ends a six-year absence from Hot Country Sin-
gles & Tracks with “Halfway Home Cafe,”
which enters at No. 56. It's the first single
issued on his Skaggs Family imprint and comes
from History of the Future, which is No. 10 on
Top Bluegrass Albums.

Additional reporting by Steven Graybow in
New York.

BILLBOARD JULY 27, 2002

www.billboard.com

wwWw.americanradiohistorv.com

53


www.americanradiohistory.com

B = B A m .
) . 0.0 ® g L : ® ®
« | o Sales data compiled by L i > O
\ 2 @ I\ Nielsen z & e z
I = g ARTIST SoundScan Title | X5 5 g ARTIST Title %=
9|3 IMPRINT & NUMBER/DISTRIBUTING LABEL e I IMPRINT & NUMBER/DISTRIBUTING LABEL e
5‘&(5 NUM%ER 1 ‘ﬁg’é 3 Weeks At Numbet 1 L8N 38 | — Rcm':%eu(z%w) The Very Best Of Chicago: Only The Beginning 38
H 1 4.
NELLY Nellyville 1 B8 42 | 35 MusiQ Juslisen {Just Listen) 1
FO' REEL 017747/UNIVERSAL {12.98/18.98) DEF SOUL 586772°/IDJMG {12.98/18 98}
- 2 50 |50 NAPPY ROOTS @ Watermelon, Chicken & Gritz 24
( H QT S HQT D E sUT ( ATLANTIC 83524/AG {11.98/17.98)
P RED HOT CHILI PEPPERS By The Way 2 5
2 i 451 41 NO DOUBT A Rock Stead 9
WARNER BROS. 48140° {18.98 CD} | e . | oW \
EMINEM A The Eminem Show 1 55 |47 @ LUDACRIS A’ Word 0Of Mouf 3
WEB/AFTERMATH 893290°INTERSCOPE {12.98/19.98) DISTURBING THA PEACE/OEF JAM SOUTH 5864467/IDIMG {12.98/19.98)
4 AVRIL LAVIGNE A Let Go 4 B 5144 NICKELBACK A Silver Side Up 2
ARISTA 14740 {17.98 CD} ROADRUNNER 618485/IDJMG {12.98/18.98)
5 COUNTING CROWS Hard Candy B 53 148 BRANDY A Full Moon 2
GEFFEN 433356/INTERSCOPE {18.38 CD} ATLANTIC 83193"/AG (12.98/18.98)
& STYLES A Gangster And A Gentieman 6 56 178186 N*E*R*D* In Search Of... 56
RUFF RYDERS 493339*/INTERSCOPE {18.98 CD} VIRGIN 11521 {10.98 CD)
VARIOUS ARTISTS Irv Gotti Presents The Inc 3 56 | 49 LINKIN PARK A°® [Hybrid Theaory] 2
MURDER INC./DEF JAM 062033*/IDJMG (12.98/18 98} WARNER BROS. 47755 {12.98/18.98)
Qe sz 5B DOLLY PARTON Halos & Horns 58
'S‘ GQEATEST GA!NER '$‘ > BLUE EYE 3946/SUGAR HILL {10 98/18.98)
8 JOSH GROBAN A Josh Groban 8 9 P.O.D. A Satellite 6
143/REPRISE 48154/WARNER BROS. {18 98 C0) & ATLANTIC 83475°/AG (11.98/17.98)
9 ASHANTI A Ashanti i 60 MICHELLE BRANCH A The Spirit Room 28
MURDER {NC /AJM 586830*/IDJMG {12.98/18.98) MAVERICK 47985/WARNER BROS. {17 98 CD}
0 AEROSMITH 0. Yeah! Ultimate Aerosmith Hits 4 PAULINA RUBIO Border Girl 11
COLUMBIA 86700/CRG (17.96 EQ/24.98) ‘ UNIVERSAL 153300/UMRG (11.98/17.98}
PINK A°® Missundaztood 6 Y 23 — | OASIS Heathen Chemistry 23
ARISTA 14718 {12.98/18.98} " EPIC 86586 {18.98 EQt CD)
VARIOUS ARTISTS Totally Hits 2002 2 6 40 |23 | SHEDAISY Knock Gn The Sky 23
WARNER MUSIC GROUP/BMG 78192/WARNER STRATEGIC MARKETING {12.98/18.98} LYRIC STREET 165015/HOLLYWOOO0 {12.98/18.98)
13 E-40 The Ballatician: Grit & Grind 13 K64 SOUNDTRACK A Walk To Remember 34
4
A SICK WiD' IT/JIVE 41808/ZOMBA (11.98/17 98) EPIC 86311 {18.98 EQ CO)
SOUNDTRACK ® Disney's Lilo & Stitch 11 P 60 |45 VARIOUS ARTISTS @ 0ff The Hook 13
WALT DISNEY 860734 {1898 CD} SONY/UNIVERSAL/EMI/ZZOMBA 86531/CRG {12.98 £Q/18.98}
KORN A Untouchables 2 56 KCX] JARULE A® Pain Is Love 1
IMMORTAL 61488 /EPIC 12.98 EQ/18.98} MURDER §NC/DEF JAM 586437 /IDJMG {12.98/19 98)
KENNY CHESNEY A No Shoes, No Shirt, No Problems 1 6 69 HOOBASTANK @ Hoobastank 25
BNA 67038/RLG {12.98/18.98} ISLAND 586435/IDJMG {18.98 CO) 2
N.O.R.E. God's Favorite 3 A 57| 33 SOUNDTRACK Scooby-Doo 28
DEF JAM 586502 /I0JMG {12.98/18.98) LAVA/ATLANTIC 83543/AG (12.98/18.98)
VARIOUS ARTISTS A P. Diddy & Bad Boy Records Present... We Invented The Remix 1 LI 74 |82 | MARTINA MCBRIDE A ‘Greatest Hits >
BAD BOY 73062"/ARISTA (1298/18.98) RCA {NASHVILLE) 67012/RLG (12.98/18 98)
SOUNDTRACK A 0 Brother, Where Art Thou? 1 a8 27 | — GREEN DAY Shenanigans 27
LOST HIGHWAY/MERCURY 170063/1DJMG {12.98/19.98) REPRISE 48208/ WARNER BROS. (13.98 CO)
0 PAPA ROACH Lovehatetragedy 2 70 |72 THE HIVES Veni Vidi Vicious 63
DREAMWORKS 450381/!NTERSCOPE {12 98/18.98) EPITAPH/SIRE 48327 /WARNER BROS. (1/.38 CD) 4
243 NORAH JONES @ Come Away With Me 17 66 | 64 JENNIFER LOPEZ A J To Tha L-0! The Remixes 1
BLUE NOTE 32088/CAPITOL (17 98 CO) & i EPIC 86399* (12 98 EQ/18.98}
SHERYL CROW A C'mon, C'mon 2 73T VARIOUS ARTISTS A’ Songs 4 Worship — Shout To The Lord 51
A&M 493260/INTERSCOPE {12.98/18.98) = INTEGRITY 61001/TIME LIFE {19.98 CD)
JOHN MAYER A Room For Squares 18 FELS S8 |58 | THEWHO @ The Ultimate Collection 31
AWARE/COLUMBIA 85293%/CRG (7.98 EQ/18.98) # o -} UTV 1)2877/MCA (24.98 CD)
CELINE DION A’ A New Day Has Come 1 68 | S7 ¢ ‘ ANASTACIA Freak Of Nature 27
EPIC 86400 {12.98 EQ/18.98) ¢ DAYLIGHT 86010/EPIC {12 98 EQ CO}
BIG TYMERS @ Hood Rich 1 SOUNDTRACK Mr. Deeds 61
CASH MONEY/UNIVERSAL 860997 /UMRG {18 98 CD} RCA 68118 (18 98 CO)
VARIOUS ARTISTS A’ Now 9 1 77 ANDY GRIGGS Freedom 77
UNIVERSAL EMI/ZZOMBA/SONY 84408, UMRG {12 98/19.98) RCA {(NASHVILLE) 67006/RLG {11.98/17.98)
DIRTY VEGAS Dirty Vegas 7 INCUBUS A Morning View 2
CREDENCE 39386/CAPITOL (¥7.98 CO) (MMORTAL 85277*/EPIC (12.98 E0/18.98)
SOUNDTRACK Like Mike 18 A 71 CRAIG DAVID A Born To Do it 11
50 S0 DEF/COLUMBA B6676°/CRG 6.98 EQ/13 98) WILDSTAR/ATLANTIC 88081 */AG (1198/17.98}
TRUTH HURTS Truthfully Speaking 5 KYLIE MINOGUE @ Fever 3
AFTERMATH 433331*/INTERSCOPE (12.98/18.98} CAPITOL 37670 (6.98/18.98}
0 VANESSA CARLTON @ Be Not Nobody 5 TWEET @ Southern Hummingbird 3
A&M 433307/INTERSCOPE (18.98 CD) THE GOLO MIND/ELEXTRA 62746/EEG {12.98/18.98)
31 MARC ANTHONY @ Mended 3 GLASSJAW Worship And Tribute 82
COLUMB!A 85300/CR6 (6.98 EQ/18.98) WARNER BRDS. 48286 {11.98 C0)
WILL SMITH Born To Reign 13 VARIOUS ARTISTS This Is Ultimate Dance! 61
OVERBROOK/COLUMBIA 86189*/CRG (12.98 EQ/18.98} J 20034 {12 98/18 98)
ENRIQUE IGLESIAS A° Escape 2 B 79|93 KID ROCK A Cocky i
INTEASCOPE 493148 {12.98/18 98} ! LAVA/ATLANTIC 83482°/AG {12 98/18.98)
SOUNDTRACK A Spider-Man 4 B 72|71 B2K @ B2K 2
ROADRUNNER/COLUMBIA 86402/10JMG/CRG (12 98 EQ/18.98) : EPIC 85457 {12.98 EQ/18.98}
JIMMY EAT WORLD @ Jimmy Eat World 31 .3 81|88 |4 SOUNDTRACK @ I Am Sam 20
DREAMWORKS 450334*/INTERSCOPE {17.98 CD) { V227119(12 98/18.98)
SHAKIRA A° Laundry Service 3 & 80 (74 BOX CAR RACER Box Car Racer 12
EPIC 83300 {12.98 EQ/18.98} MCA 112894 (18.98 CO}
NEW FOUND GLORY Sticks and Stones 4 88 K] MARY J. BLIGE A’ No More Drama (2002) 14
DRIVE-THRU 112916/MCA {18.98 C0} MCA 112808* {12.98/18.98}
DONELL JONES Life Goes On 3 | 82 DEFAULT @ The Fallout 51
UNTOUCHABLES 14760/ARISTA {12 98/18.98) TVT 2310{11.98 CO) &
9 WYCLEF JEAN Masquerade 6 B 75 BRAD PAISLEY @ Part Il 3
COLUMBLA 86542*/CRG (12.98 £0Q/18.98) ARISTA NASHVILLE 67880/RL6 (11.98/17.98)
40 OUR LADY PEACE Gravity 9 > 65 MORBY ® 18 4
COLUMBIA 86585/CRG {6 98 £Q/12.98} V227127 {10.98/18.98)
41 KHIA FEATURING DSD Thug Misses 41 88| 90 ALICIA KEYS A°® Songs in A Minor 1
DIATY DOWN 75113%/ARTEMIS {17.98 CO) & J 20002 {12.98/18.98}
ALAN JACKSON A’ Drive 1 <l 67 |85 | BARRY MANILOW A Ultimate Manilow 3
ARISTA NASHVILLE 67039/RLG (12.98/18.98} BMG HERITAGE TA (12.98/18.98)
CAM'RON Come Home With Me 2 04 1100( 91 | AMY GRANT Legacy...Hymns & Faith 21
ROC-A-FELLA/DEF JAM 586786~/IDJMG {12.98/18.98) 5 A&M 493318/INTERSCOPE (18.98 CO)
JACK JOHNSON Brushfire Fairytales 42 K55 INDIA.ARIE A Acoustic Soul 10
ENJOY/UNIVERSAL B60934/UMRG (18.98 CO) 4 MOTOWN 013770*/UMRG (12.98/18.98)
CREED A° Weathered 1 B! 84 (83} USHER A® 8701 4
WIND-UP 13075 {11.98/18.98) ARISTA 14715* {12.98/18.98)
45 ONYX Bacdafucup: Part || 46 4% g
OTHER PEOPLES MONEY/IN THE PAINT 8268*/KOCH (12 98/17.38} s H EATS E E KE R lM PACT ’Q\\
. - 1 119 PLAY Pla 97
SYSTEM OF A DOWN A’ Toxicity 1 s MUSIC WORLD/COLUMBIA 88607/CRG (8 98 £0 CO) 4 .
AMERICAN/COLUMBIA 62240*/CRG (12 98 EQ/18.98)
PUDDLE OF MUDD A’ Come Clean 9 2 76 | 59 SOUNDTRACK Divine Secrets Of The Ya-Ya Sisterhood 40
FLAWLESS/GEFFEN 493074/{NTERSCOPE (12 38/18 98) OMZ/CDLUMBIA 86534/CRG {18.98 EQ CD}
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5 (g 3] &

- HE 4 £ M
515 ARTIST Title % | E | 0| ARTIST Title H
SIS IMPRINT & NUMBER/DISTRIBUTING LABEL &g S|~ IMPRINT & NUMBER/DISTRIBUTING LABEL &g
98 [104 BRITNEY SPEARS A° Britney 1 139 ALANIS MORISSETTE A Under Rug Swept 1

JIVE 41776/Z0MBA (12 98/18.98) MAVERICK 47983/WARNER BROS. {18 98 CD}
-4 85 | 89 WEEZER @ Maladroit 3 M123) — | | NAS From llimatic To Stillmatic The Remixes (EP) 123
=5 GEFFEN 493241*/INTERSCOPE (18.98 CD} ! ILL WILL/CDLUMBIA 86685/CRG (8.98 £Q CD}
1014122/98 | | VARIOUS ARTISTS Vans Warped Tour 2002 Compilation 55 & 1371210 ARCHIE EVERSOLE Ride Wit Me Dirty South Style 83
( SIDE ONE DUMMY 71233 (6.98 CD) w PHAT BOY 112928"/MCA (14.98 CD)
iPH 87 (69| | AZ AlZiatic 29 148|151 '3:’5"::; THE CORRS VH1 Music First Presents: The Corrs — Live In Dublin 52
I} MOTOWN D18074/UMRG {12.98/18.98) i &‘! 3 143/ AVA/ATLANTIC 83533/AG {12 98/18 98)

ceff 97 (103 | TIM MCGRAW A° Greatest Hits 4 <#145(139 | AALIYAH A’ Aaliyah 1

> CURB 77978 {12.98/18.98) _ BLACKGROUND 10082" {12.98/18.98}

(18 83 |55 SOUNDTRACK The Oshourne Family Album 13 1341231 VAN MORRISON Down The Road 25

: EPIC 86670 {18.98 CD) EXILE/UNIVERSAL 589177/UMRG {18.98 CDI
1050113119) MERCYME @ Almost There 67 1511171f .| BLAKE SHELTON Blake Shelton 45
INO/WORD 86133/ WARNER BROS (16,98 CD) 4 " WARNER BROS, (NASHVILLE} 24731/WRN {11 98/17.98)
i 86 | 67 VARIOUS ARTISTS Punk -0- Rama 7 67 130/118f | DJQUIK Under Tha Influence 27
EPITAPH 86646 (5.98 CD} EUPONIC/LANEWAY/BUNGALD 970008/UMRG (18.98 CD)
1074131133 MICHELLE WILLIAMS Heart To Yours 57 21521150F - | WILCO Yankee Hotel Foxtrot 13
MUSIC WDRLO/CDLUMBIA 86432/CRG {12.98 EQ/18.98) e NONESUCH 79669/AG {17.98 CO)
95|96 | - GARY ALLAN Alright Guy 39 1261 46 SOULFLY 3 46
MCA NASHVILLE 170201 (11.98/17.98] RDADRUNNER 618455/(DJMG (18.98 CD)
‘B 91179 | LOS TEMERARIOS Una Lagrima No Basta 79 44149 161 ANITA BAKER The Best Of Anita Baker 118
3 FDNDVISA 0525 {10.98/16.98) ATLANTIC 78209/RHINO (17.98 CD)
1M106(101} 7] SOUNDTRACK A ‘Shrek 28 - 8140|146 THE CALLING @ Camino Palmero 36
ir DREAMWORKS 450305/INTERSCOPE (12.98/18.98) RCA 67585 (17.98 CD) &
ENYA A° A Day Without Rain 2 LW142 (153 U2 A° All That You Can't Leave Behind 3
REPRISE 47426/WARNER BRDS. 12.38/18.98} INTERSCOPE 524653 (12 98/18.98)
NAS A Stillmatic 5 81157170 | ALISON KRAUSS + UNION STATION @ New Favorite 35
ILL WILL/CDLUMB!A 85736*/CRG (12.98 EQ/18 98) ROUNDER 610495/(DJMG (11.98/17.98)
LAURYN HILL A MTV Unplugged No. 2.0 3 5% 154155 VARIOUS ARTISTS @ Totally Country 12
COLUMBIA 86580/CRG {16.98 £0,19.98) BNA 67043/RLG (12.98/17.98)
DAVID BOWIE Heathen 14 S811441137 TRICK PONY @ Trick Pony 91
1SD/COLUMBIA 86630*/CRG {6 98 EQ/18.98) Il i WARNER BROS. (NASHVILLE} 47927/ WRN {11.98/17.98) i
118111 MICHAEL W. SMITH @ Worship 20 JRELEH 153(143 RUSH Vapor Trails 6
REUNION 10025/Z0MBA {11.98/17.98] ANTHEM/ATLANTIC 83531*/AG (12.98/18 98)
94 176 A*TEENS Pop 'Til You Drop! 45 WEE 1611166 JENNIFER LOPEZ A° Jilo 1
STOCKHOLM 018435/MCA (18.98 CO) EPIC 85965 (12,98 EQ/18.98)
109106 KIRK FRANKLIN @ The Rebirth Of Kirk Franklin 4 ¥#11431128 { DAZ DILLINGER This Is The Life | Lead 109
GOSPO CENTRIC 70037/ZOMBA (11.98/17.98) OCF/FREE 006/D.PG. (17 98 CO}
102[112 TOBY KEITH A Pull My Chain 9 K1é81175(— JOHN TESH A Deeper Faith 56
OREAMWORKS lNASHVILLE)_ﬁO_Z_SJHNTERSCOPE (1298718 98) b FAITH MD 34591/GARDEN CITY {11.98/17.98)
10511427 TIM MCGRAW A Set This Circus Down 2 M158 1631 | DIANA KRALL A The Look Of Love 9
CURB 78711 112.98/18.98) VERVE 543846/VG {12 98/18.98)
1201136(148 DAVE MATTHEWS BAND A° Everyday 1 K170)194187 THE FLATLANDERS Now Again 168
RCA 67388 (11.98/18.98) NEW WEST 6040 (17.98 CD) &
121108 THE WHITE STRIPES White Blood Cells 61 YOLANDA ADAMS @ Belieye 42
SYMPATHY FOR THE RECORD INDUSTRY/THIRD MAN 27124*/V2{18.98 CD) # » ELEKTRA 62690/EEG {12.98/18.98}
1] 97 OAKENFOLD Bunkka | 65 16611590 | LIL BOW WOW A DoggyBag | 11
MAVERICK 48204/WARNER BROS. (18.98 C0) S0 S0 DEF/COLUMBIA 86130/CRG (12 98 FQ/18.98)
101|181 | | RAPHAEL SAADIQ Instant Vintage 25 K13 13 = ISRAEL KAMAKAWIWO'OLE Alone In Iz World 135
1 UNIVERSAL 016654°/UMRG (12.98/18 98) BIG BOY 5307/THE MDUNTAIN Aﬂ COMPANY (17.98 CD} 1
104[109f | STAIND A Break The Cycle 1 NONPOINT Development 52
FLIP/ELEKTRA 62626/_E_EG_(1_2 98/18.98} MCA 112920{14 98 CD}
92 /73§ | VARIOUS ARTISTS Steve Harvey Compilation: Sign 0f Things To Come 73 CEE-LO Cee-Lo... Cee-Lo Green And His Perfect Imperfections 1
MCA 112875° {18.98 CD} B ARISTA 14682" (12.98/18.98)
KENNY CHESNEY A°? Greatest Hits 13 §1764189| — DROWNING POOL A Sinner 14
BNA 67976/RLG {12.98/18.98) | WIND-UP 13065 {18.98 CD)
BROOKS & DUNN A Steers & Stripes 4 163136 | SOUNDTRACK @ The Scorpion King 5
ARISTA NASHVILLE 67003/RLG (‘_235/18 98) UNIVERSAL 017115/UMRG {19.98 CD}
YING YANG TWINS Alley: The Return Of The Ying Yang Twins 58 4155|1450 - JAHEIM A [Ghetto Love] 9
COLLIPARK/IN THE PAINT 8375/KOCH (12.98/17 98) g «‘g, DIVINE MILL 47452*/WARNER BROS. {11.98/17.98}
29 SOUNDTRACK Spirit: Stallion Of The Cimarron 40 CHER @ Living Proof 9
A&M 493304/INTERSCOPE {15.98 CD} g WARNER BROS. 47619 (12.98/18.8)
o8 132 KELLIE COFFEY When You Lie Next To Me 54 U8 162|157 TOMMY LEE Never A Dull Moment 39
. BNA 67040/RLG (10.98/16 98) MCA 112856 (18.98 CD)
131 THE MIGHTY MIGHTY BOSSTONES Jackknife To A Swan 131 3% 184 [185] BLINK-182 A’ Take Off Your Pants And Jacket i
F BIG RIG 71234*/SIDE ONE DUMMY {16.98 CD} MCA 112627 (12.98/18.98)
15|99 | ' GOO GOO DOLLS @ Gutterflower 4 K82} 1 GRATEFUL DEAD Steppin’ Out With The Grateful Dead England '72 182
f,‘».,—’,‘ :’ WARNER BRODS. 48206 {18.98 CD} e ¥ = GRATEFUL DEAD 14084/ARISTA (31.98 CD) -
10|84 ¢ [ CIPHA SOUNDS/MR. CHOC Rawkus Records Presents: Soundhombing Il 23 k8169142 | RUFF ENDZ Someone To Love You 27
RAWKUS 112817*/MCA (18 98 C0) P EPIC 85691* {12 98 £Q/12.98)
93170 0ZZY OSBOURNE Live At Budekan 70 TR 181 (176) ORIGINAL BROADWAY CAST RECORDING Mamma Mia! 169
3 EP1C 86525 (18,98 EQ €O} DECCA BROADWAY 543115 (18.98 CD)
BONNIE RAITT @ Silver Lining 13 Ri85 1 LENNY KRAVITZ A° Greatest Hits 2
CAPITOL 31816 {12.98/18 98) VIRGIN 50316 {12.98/18.98)
SOUNDTRACK A * Coyote Ugly 10 EELH 185 DJ SHADOW The Private Press 44
CURR 78703 {11 98/17.98) MCA 112937* 18.98 CD)
> nz TT 2 7 ¥ 180 DJ ENCORE DJ Encore Presents: Ultra.Dance 02 180
247t PACESE ER 37ec ULTRA 1123 (21 98 D} 4
137}173/167 [y s RLEments | 53 B 156 141 FAT JOE A J.OS.E.: Jealous Ones Still Envy | 21
- ' _ TERRDR SOUAD/ATLANTIC 83472°/AG [11.98/17 98}
129122 THE STROKES @ Is This It 33 18167 168 | ANGIE STONE @ Mahogany Soul 22
: RCA 68101 {17.98 CD} = J 20013" (12.98/18.98)
127110 d&l AVANT @ Ecstasy 6 B 177165 REMY SHAND The Way | Feel 39
% MAGIC JOHNSON 112809/MCA (12.98/18 38} & i 2 MOTDWN 014481/UMRG {18.98 CD)
8112894 JERRY CANTRELL Degradation Trip 33 REAS(1721154 R. KELLY & JAY-Z A The Best Of Both Worlds 2
3 ROADRUNNER 618451/IDJMG {18 98 CD) E ROC-A-FELLA/DEF JAM 586783"/JIVE/IDJMG (12.38/19.38)
‘B 135 LONESTAR A I'm Already There 9 #2200 VARIOUS ARTISTS A Now 8 2
BNA 67011/RLG (12 98/18.98) EMI/UNIVERSAL/SONY/ZDMBA 11154/VIRGIN (12.98/19.98)
141177 THE HAPPY BOYS Trance Party (Volume Two) 141 x8 168 NAUGHTY BY NATURE licons 15
4 ROBBINS 75030 (17 98 CD) 4 TVT 2340* {13.98/17.98)
146[135¢ SOUNDTRACK A’ Moulin Rouge 3 28191 SARA EVANS A Born To Fly 55
y INTERSCOPE 493035 (12.98/18.98} | RCA {NASHVILLE} 67964/RLG (11 96/17.98)
108[138 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 108 K195 VARIOUS ARTISTS Passion: Our Love Is Loud 77
VAGRANT 354 {1498 CD) & =% - SIXSTEPS 51923/SPARROW (16.98 CD)
117 — VARIOUS ARTISTS So So Def Presents: Definition Of A Remix (EP) 117 f194) TOOL A Lateralus 1
SO SO DEF/COLUMBIA 8668%/CRG (8.98 EQ CD} o5 TOOL DfSSECTIONAL/VOLCANG 31160/Z0MBA {12 98/18.98} o
LR 125 149 THE BEATLES A° 1 1 160134} B RICH 80 Dimes 100
5 APPLE 29325/CAPITOL {12 98/18 98) g ATLANTIC 83555°/AG (7.98/11.98}
138[130 TENACIOUSD @ Tenacious D 33 21951115 | REEL BIG FISH Cheer Up! 115
EPIC 86234* (18.98 EQ CD) MOJO/JIVE 41811/Z0MBA {17.98 CD) )
1422150147 311 . From Chaos 10 99 LOUIE DEVITO Louie DeVito's Dance Factory 92
VOLCAN-OEZIM/ZOMBA(11,93/17 98) DEE VEE 0002/MUSICRAMA (18.98 CD}
00 JO DEE MESSINA A Burn 19
CURB 77977 {11.98/17.38]

* Albums with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {(Goid). A RIAA certification for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units (Diamond). N_umeral_followin%Platinum or Diamond
symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the numker of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro]. A Certification of 200,000 units {Platino}. A’ Lertification of 400,000
units {Multi-Platino}. *Asterisk indicates LP is available. Most tape prices, and CO prices for BR/IG and WEA labels, are suggested lists. Tape prices marked EQ, and afl other CD,\E)[ICBS, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicaies biggest
‘percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. 4 indicates past or present Heatseeker title. © 2002, VNU Business Media. Inc., and Nielsen SoundScan, Inc. All rights reserved.
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"5 bl TOPBLES

™ Saleda\a copiled by ® )
E Nielsen
I SoundScan
| £ ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
NUMBER 1 % 10 Weeks At Number 1
1 ETTA JAMES & THE ROOTS BAND Burnin' Down The House
PRIVATE MUSIC 11633/RCA )
I 2 VARIOUS ARTISTS Get The Blues!
1 NARM 50007
| 6 ETTA JAMES Love Sengs
! CHESS 112438/MCA
3 COCO MONTOYA Can't Look Back
ALLIGATOR 4885
5 STEVIE RAY VAUGHAN AND DOUBLE TROUBLE Live At Montreux 1982 & 1985
| LEGACY 86151/EPIC
4 DELBERT MCCLINTON Nothing Personal
NEW WEST 6024
7 MARCIA BALL Presumed Innocent
| ALLIGATOR 4879
| 9 VARIOUS ARTISTS Pure Blues
UTV 556176
8 PEGGY SCOTT-ADAMS Hot & Sassy
MISS BUTCH 4013/MARDI GRAS
JIMMY THACKERY & THE DRIVERS We Got It
TELARL BLUES 83540/ TELARC
10 [ COREY HARRIS Downhome Sophisticate
ROUNDER 613194

W.C. CLARK From Austin With Sout
ALLIGATOR 4884

11 [ ROBBEN FORD Blue Moon
CONCORD 2112
TAB BENOIT Wetlands
TELARC BLUES 83530/ TELARC
BUDDY GUY Sweet Tea

SILVERTONE 41751/Z0MBA #
———

; | x Sales data cumpiledby ® .
.E (£ I\ Nielsen
5 | & SoundScan
Z B ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Titte
NUMBER 1 ¥ 8 Weeks At Number |
1 L} VARIOUS ARTISTS Reggae Gold 2002
L VP 1679
2 M RAYVON My Bad
BIG YARD 112757*/MCA &
3 3 BOB MARLEY AND THE WAILERS Legend {Deluxe Edition)
TUFF GONG/ISLAND 586714/IDJMG
4 UB40 The Very Best Of UB40
VIRGIN 50525
5 B SHAGGY Mr. Lover Lover (The Best Of Shaggy...Part 1)
| Il VIRGINWIB23
[ 7 BOUNTY KILLER Ghetto Dictionary: The Art Of War
| VP 1641°
L2 )15 BOUNTY KILLER Ghetto Dictionary: The Mystery
3 VP 1681°
OK DAMIAN "JR. GONG" MARLEY Halfway Tree
MOTOWN 014742/UMRG
9 IE VARIOUS ARTISTS Reggae Hits 30
JET STAR 52080
10 B VARIOUS ARTISTS Soca Gold 2002
! VP 1680°
Al 12 BUJU BANTON The Best Of Buju Banton
HIP-0 586853/UMRG
12 Bk VARIOUS ARTISTS Best Of Reggae: 20 Forever Gold
ST. CLAIR 65757
(13) BOB MARLEY AND THE WAILERS  Trench Rock: The Anthology 1968-78
SANCTUARY 80261
14 B [ BOB MARLEY AND THE WAILERS Exodus {Deluxe Edition)
TUFF GONG/tSLAND 586408/10 JMG

AUGUSTUS PABLO East Of The River Nile

SHANACHIE 45051

<ULY 27
2002

Bilboard” TOP WORLD ALBUMS..

x Sales data compiied by [ )
‘;’ g I\o Nielsen
o A SoundScan
= ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
¥: NUMBER 1 ' 4 Weeks At Number 1
(1] 2 ISRAEL KAMAKAWIWO'OLE Alone In iz Warld
BIG BOY 5907/THE MOUNTAIN APPLE CU&PANY
2 1 BAHA MEN Move It Like This
| §-CURVE 31980/CAPITOL
3 B PILAR MONTENEGRO Desahogo
UNIVISION 310028/UM &
4 ANGELIQUE KIDJO Black Ivory Soul
COLUMBIA 85799/CRG #
5 B SOUNDTRACK Black Hawk Down
J DECCA 017012
6 I THE CHIEFTAINS The Wide World Over: A 40 Year Celebration
RCA VICTOR 63317
7 SOUNDTRACK Monsoon Wedding
MILAN 35381
I 10 BAHA MEN &° Who Let The Dogs Out (2002}
1 S-CURVE 38431/CAPITOL
9 K DAVID VISAN Buddha-Bar IV
GEORGE V 71002
10 B3 VARIOUS ARTISTS Evangeline Made: A Tribute To Cajun Music
4 VANGUARD 79585
(11 TABLA BEAT SCIENCE Live In San Francisco At Stern Grove
" PALM PICTURES 2084/PALM
12 §E SOUNDTRACK Amelie
d VIRGIN 10790
13 B VARIOUS ARTISTS Congo To Cuba
| PUTUMAYO 200
14 Nl KODO Mondo Head
RED INK 56111
@ |MANU CHAO Proxima Estacion...Esperanza

| RADIO BEMA 10321/VIRGIN 4
——

22

25

| x | © Sales data compild b [ ]
g 2 I\ Nielsen
& g SoundScan
i 'S ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
NUMBER 1 33 Weeks At Number 1
111 P.O.D. A’ ATLANTIC 33496/ WORD Satellite
$ GREATEST GAINER % )
10 8 VARIOUS ARTISTS ' 1N1EGRIIY §1001TIME LFE ngs 4 Worship — Shout To The L
212 AMY GRANT  wonoss2i1 Legacy...Hymns & Faith
4 15 MERCYME e inoa6133WoRD ¢ Almost There
616 MICHELLE WILLIAMS  Music WORLO/COLUMBIA 82272/WORD Heart To Yours
514 MICHAEL W. SMITH @ ReuniON 10025/PROVIDENT Worship
313 KIRK FRANKLIN @ 60sP0 CENTAIC 70037/PROVIDENT The Rebirth Of Kirk Franklin
8 |12 JOHN TESH  FaITH MO/GARGEN CITY 34591/W0RD A Deeper Faith
717 YOLANDA ADAMS @ ELFKIRA62630/0RD _ _ Believe
14 |11 VARIOUS ARTISTS  SIXSTEPS/SPARROW 1923/CHORDANT Passion: Qur Love Is Loud
1110 VARIOUS ARTISTS  sparrow 8887/CHORDANT Dove Hits 2002
12 9 THIRD DAY @ ESSENTIAL 10668/PROVIDENT Come Together
13[14 STEVEN CURTIS CHAPMAN e srarRow 1770/CHORDANT Declaration
17 |20 PLUS ONE  143/ATLANTIC 83527/WORD Obvious
24 117 ZOEGIRL  SPARROW 1828/CHOROANT 4 Life
16 |13 PILLAR  FLICKER 2606/CHOROANT & B Fireproof
21 (21 NICOLE C. MULLEN worossi27 2 Talk About it
2224 REBECCA ST. JAMES  FOREFADNT 2587/CHORDANT - ) j Worship God
18118 VARIOUS ARTISTS A £ CHRISTIAN/PROVIDENT/WORD/SPARROW 1850/CHORDANT WOW Hits 2002
19 |23 NEWSBOYS  sparRow 1846/CHOROANT Thrive
25119 MARVIN SAPP  veRiTy 43192/PROVIDENT 2 | Believe
28 22 JARS OF CLAY  ESSENTIAUSILVERTONE 10629/PROVIOENT theeleventhhour
GINNY OWENS  ROCKETOWN 85189/WORD 4 Something More
27 |27 DONNIE MCCLURKIN A VERITY 42150/PROVIDENT & o Live in London And More... |
29 [15 TOBYMAQC  FOREFRONT 5234/CHORDANT 4 M t
31|26 SALVADOR  woro 85134 4 Into Motion
26 | — DORINDA CLARK-COLE  605p0 CENTAIC 70033/PROVIDENT # Dorinda Clark-Cole
30|25 MXPX  100TH & NAIL 1196/CHORDANT Ten Years And Running
15 |— VARIOUS ARTISTS  FOREFRONT 3026/CHORDANT Left Behind Worship: God s With Us
20 |16 THE KATINAS  GOTEE 2867/CHORDANT 4 Lifestyles
33[33 RACHAEL LAMPA  woro gs162 # Kaleidoscope
35|29 RELIENT K Gortee 2842/cH0RDANT £ The A y 0f The Tongue In Cheek
3435 KURT CARR & THE KURT CARR SINGERS  60SP0 CENTRIC 70018/PROVIDENT 4 Awesome Wonder
32|28 NORMAN HUTCHINS  Jpiiss ¢ Nobody But You
38| — AUDIO ADRENALINE  FOREFRONT 5299/CHORDANT Lift
23— THE BENJAMIN GATE  roRerRONT 6242/CHORDANT 4 Contact
BOB FITTS HOSANNALVINTEGRITY 6229/WORD | Will Bow To You
39 I 38 VARIOUS ARTISTS  ESSENTIAL 10622/PROVIDENT City On A Hill: Sing Alleluia
OUT OF EDEN ot 2850/CHORDANT & This Is Your Life
36 132 PAX217  FOREFRONT 5285/CHORDANT # Engage
: OP GOSPEL ALE
00 DHHOOUICO »
= ales ata compiled by ®
Ele I\ Nielsen
g g SoundScan
S S ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
T NUMBER 1/GREATEST GAINER ‘& T Week AL Number |
2|2 MICHELLE WILLIAMS  #MusIC WORLD/COLUMBIA 86432/CRG Heart To Yours
111 KIRK FRANKLIN @ G0SPO CENTRIC 70637/20MBA The Rebirth Of Kirk Franklin
313 YOLANDA ADAMS @ ELEKTRA62690/EEG Believe
9 |13 KEITH "WONDERBOY" JOHNSON & THE SPIRITUAL VOICES  wORLO WIOE GOSPEL 3016 Send A Revival
417 VARIOUS ARTISTS @ Emi CHRISTIANAWORD/VERITY 43188/Z0MBA WOW Gospel 2002
616 MARVIN SAPP  veriTy 1319220M84 # | Believe
818 DONNIE MCCLURKIN A veRiTy 43150Z0M8A & Live In London And More...
715 DORINDA CLARK-COLE  G0SPOCENTRIC 70033/Z0MBA # Dorinda Clark-Cole
1212 SHEKINAH GLORY MINISTRY  kiGDoM 001 4 Praise |s What | Do
514 THE CANTON SPIRITUALS  verTY 316920MBA # Walking By Faith
11 (14 KURT CARR & THE KURT CARR SINGERS  50SP0 CENTRIC 70616/Z0MBA & Awesome Wonder
10| 9 NORMAN HUTCHINS o534 Nobody But You
15|15 DONALD LAWRENCE & THE TRI-CITY SINGERS  CRySTAL ROSE 20360/EMi GOSPEL # Go Get Your Life Back
14 |18 TONEX  VERITY/JIVE 43177/20MBA & 02
18 |16 SMOKIE NORFUL  emicospeL 20374 | Need You Now
16 |11 BRENT JONES + T.P. MOBB  HoLY ROLLER 20323/EMI GOSPEL 4 beautiful
13[17 COMMISSIONED  vERITY 43190/Z0MBA The C issioned R "Live"
23119 WILLIE NORWOOD  anantic 83416/a6 ‘Bout It
20|30 MISSISSIPPI MASS CHOIR  wmaLacoses Amazing Love
21|22 THE EMMANUELS  oorouN 7931 Meet The E |
22120 ELDER JIMMY HICKS AND THE VOICES OF INTEGRITY  amen 1503 Turn It Around
29123 BISHOP T.D. JAKES  oexreainy SounDs 20a34/£MI GOSPEL Woman Thou Art Loosed: Worship 2002 — Run To The Water... The River Within
17 110 VANESSA WILLIAMS  8aJaDA 5392/UGHT v |
19 (21 REV. CLAY EVANS AND THE AARC MASS CHOIR metka01s 2 Constantly
38 |40 JOANN ROSARIO  FHAMMONO/NERITY 43167/Z0MBA Fred H d Presents... Joann Rosario: "More, More, More”
25|28 CECE WINANS  WELLSPRING GOSPEL 51826/SPARROW ~ CeCe Winans
24 |25 THE WINANS  wannER BROS. 78280/RHING The Very Best Of
26|27 DOUG & MELVIN WILLIAMS  BLACKBERRY 1631/MALACO Duets
27 |32 DOTTIE PEOPLES ariana INTL 10279 ____Churchin’ With Dattie |
30 (24 TAKE 6  waRNER BROS, 48003 Beautiful World
28 |26 WOODY ROCK  GOSPO CENTRIC 70030/Z0MBA 4 L B __Soul Music
32|34 THE BROOKLYN TABERNACLE CHOIR  m20COMMUNICATIONS/WORO 85186 WARNER BROS. Be Glad |
33|35 BEBE  MOTOWN 016705/UMRG Live And Up Ciose
35| — THE BRIGHT STAR MALE CHORUS  B0AN AGAIN 1036/0IAMANTE SERVANT Live In Shreveport, LA
34133 SOUNDTRACK  NEW SPIRIT 3510/TYSCOT Tae-Bo Inspirational: Walk By Faith...Not By Sight
31129 ESTHER SMITH  ooroxN 73850 You Love Me...Still
39|39 VARIOUS ARTISTS  new HavEN 28019 Gospel's Tap 20 Songs Of The Century
40 |37 YOLANDA ADAMS  ELEkTRA 62629/EEG The Experience
36|38 | RAY BADY  cospo CenTRIC Mission K.0.B. (Keep On Believin’)
37131 EASTERN MICHIGAN GOSPEL CHOIR ooronn 7372 Get To The Concept

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America {RIAA} certitication for net shipment of 500,000 atbum units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). 4 RIAA certification for net shipment of 10 mittion units {Diamond). Numeral following Platinum or Oiamond
symbol indicates album’s multi-platinum level. For boxed sets, and doubie albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro). A Certification of 200,000 units {Platino). A? Certification of 400,000

units {M.ilti-Platino). *Asterisk indicates LP is available. Greatest Gainer shows chart’s largest unit increase. Heatseekes Impact shows albums removed from F

s this week. 4 indi

past or present Heatseeker title. © 2002, VNU Business Media, Inc., and Nielsen SoundScan, inc. All rights reserved.
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40,. . ~ . o
= § 3 | Sales data compiled by h NiEISER z g g
& PR | ARTIST SoundScan Title | 70 5 2 ARTIST Title
LS IMPRINT & NUMBER/DISTRIBUTING LABEL S ! IMPRINT & NUMBER/DISTRIBUTING LABEL
| HOWIE DAY Australia
g NUMBER ag 1 Week At Nuner 1 DAZE 85708/EPIC (11.98 EQ CD)
3|4 THE HAPPY BOYS Trance Party (Volume Two) - [>7 |28 MARVIN SAPP | Believe
5 ROBBINS 75038 (17.98 CD) VERITY 4319/ZOMBA {11.98/17 98)
111 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most f 27 GINNY OWENS Something More
: | VAGRANT 354 (14.35 CD) ROCKETOWN/WORD 8618WWARNER BROS. {16.98 CO) ——
3155 THE FLATLANDERS Now Again f~- 131 |— GERALD ALBRIGHT Groovology
) NEW WEST 6040 (17.98 CD} GRP 589655/VG6 (18 98 CD)
4 113 DJ ENCORE DJ Encore Presents: Ultra.Dance 02 41117 TOBYMAC Momentum
ULTRA 1123 (21.98 CD) FOREFRONT 25234 (1796 CD)
110 (10 12 STONES 12 Stones 47 (33 SALVADOR Into Motion
WINO-UP 13069 (936 CO) WORD 86(34/WARNER BROS. (1698 CO)
& 414 (18 JENNIFER PENA Libre 43 [— SUGARCULT Start Static
UNIVISION 310053/UM {9 98/13.98) ] ULTIMATUM 076673/ARTEMIS (13,98 CO}
13|21 THALIA A Thalia 134 (20 DORINDA CLARK-COLE Dorinda Clark-Cole
EMI LATIN 39573 {10.98/17 98) c ; GOSPO CENTRIC 70033/Z0MBA 111.98/17.98}
7|7 LAW Through The Eyes 29 (23] | OTEP Sevas Tra
REPUBLIC/UNIVERSAL 014891/UMRG (18 38 CD} 5 CAPI(TOL 33346 {17.98 CD}
118 DJ PAUL Triple 6 Mafia Presents DJ Paul — Underground Vol. 16: For Da Summa | 5. FLOGGING MOLLY Drunken Lullabies
D-EViL 3600/STREET LEVEL {10.98/17.98) SIDE ONE DUMMY 71230° 113.98 CD)
B P BT 3 QUARASHI Jinx
% GREATEST GAINER :% < TIME BOMB/COLUMBIA 86179/CRG {12.98 EQ CDJ
T8 | — KEITH "WONDERBOY" JOHNSON & THE SPIRITUAL VOICES Send A Revival : A
P WORLD WIDE GOSPEL 3012 10.9/16 981 en =439 |49 S)FULEAYE%ISEIKGO(M cansan musicforthemorningafter
9 112 CHRIS CAGLE @ Play it Loud 4124 |46 SIR CHARLES JONES Love Machine
CAPITOL (NASHVILLE} 34170 {10.98/17 98) MARDI GRAS 1060 (10.98/16.98)
' 5(26 | | THE KATINAS Lifestyles
" ¢ HOTSHOT DEBUT - E GOTEE 72867 (16.98 CO) = y
: BUTCH WALKER Left Of Self-Centered | > SHEKINAH GLORY MINISTRY Praise Is What | Do
ARISTA 14743 (13.98 CD) KINGDOM 001 {11.98/17.98)
1219 CHAYANNE O Grandes Exitos f 4.0 MUSHROOMHEAD XX
SONY DISCOS 84667 {10.98 E0/16 98) UNJVERSAL 016430/UMRG {18.98 CO)
6 |— NORMAN BROWN Just Chillin® § 4 ¢ SUPERDRAG Last Call For Vitriol
WARNER BROS. 47995 {18.98 CO) ARENA ROCK 00023 {15.98 CO}
15 (41 JAMES GALWAY The Very Best Of James Galway [ - 46 (43 | SOMETHING CORPORATE Leaving Through The Window
RCA VICTOR 63950 {18.98 CD} DRIVE-THRU 112887/MCA {14.98 CD|
413231} | AUDIOVENT Dirty Sexy Knights In Paris 18 |35 | AFU-RA Life Force Radio
- 2 ATLANTIC 83544/AG (11.98 CD) ‘| D&D/IN THE PAINT 8356/KOCH {12.98/17.98]
4117119 | | JUANES Un Dia Normal | - 4 RACHAEL LAMPA Kaleidoscope
SURCO 017532/UNIVERSAL LATIND (16.98 CO} WORD B6182/WARNER BROS. {11.98/16.98}
15126 |27 ZOEGIRL Life f o= GOOD CHARLOTTE Good Charlotte
SPARROW 51828 (16.98 CD} 4 DAYLIGHT 85845/EPIC (11,98 EQ/17.98)
216116 LLAR Fireproof § 24 RELIENT K The Anatomy Of The Tongue In Cheek
| FUCKER 82606 {16.98 CD} GOTEE 72842 {12.98 CO}
<1051 20 (29 NICOLE C. MULLEN Talk About It 25 [15 THE CANTON SPIRITUALS Walking By Faith
! WORD 86127, WARNER BROS. (11.98/17.98) | VERITY 4316%/Z0MBA (11.98/17 98}
19 [— DANIEL RODRIGUEZ The Spirit Of America § 28 - SLUM VILLAGE Dirty District
= MANHATTAN 37564 (17 98 CD) BARAK 8003, SEQUENCE {18.98 CD)
22148 | — SOLUNA For All Time -1 44 [— KURT CARR & THE KURT CARR SINGERS Awesome Wonder
DREAMWORKS 450235/INTERSCOPE {1498 CO) G0SPO CENTRIC 70016/ZOMBA {10.98/16.98)
33|44 | THURSDAY Full Collapsef 501 O.AR. Any Time Now
VICTORY 145" (15.98 CO} l | W"IIZS 11838 L0
23|24 RAYVON My Bad
BIC YARD 112757%/MCA (1498 CO!
& . 2N e &
B ‘. ™ ( Al B ‘
00 DOQIC D
x |3 E HVS tes data compiied b g . x |3
g2 aes ey I Nielsen g2
2 |u 2| .
|2 ARTIST SoundScan Title & | £ ARTIST Title
3K 2 IMPRINT & NUMBER/DISTRIBUTING LABEL R i IMPRINT & NUMBER/DISTRIBUTING LABEL
R 2 14 (13 VARI ARTISTS H lessly D d To You Vol. 4
@ N U M BE R ? T EAWieks A o) suB cm%bjuimzss 13.98 €O R Y e xateguolVoivo
1|1 { KHIA FEATURING DSD Thug Misses 19 118 THE DAYTON FAMILY Welcome To The Dope House
3 WL _DIRTY DOWN 751132/ARTEMIS (17.38 CO} 4 IN THE PAINT 831/KOCH {12.98/17.98}
- ot 7
¢ HOT SHOT DEBUT +« Eil 27 |31 B THURSDAY Full Collapse
= ONYX Bacdafi B n .
um';‘R e o acdafucup: Part 21 |21 yATRRFEé e CgS Or 46 Songs That Weren't Good Enough To Go On Our Other Records
3 DOLLY PARTON Halos & Horns 23 | — EIHT Underground Hero
BLUE EYE 3046/SUGAR HILL (10.98/18.98) D3 3998/RIVIERA (18.98 CO)
2|3 DEFAULT @ The Fallout § 37 ]33 |38 SUGARCULT Start Static
TVT 2310 {1198 CD} & ULTIMATUM 076673/ARTEMIS {13.38 CO) 2
716 VARIOUS ARTISTS Vans Warped Tour 2002 Compilation 3139 FLOGGING MOLLY Drunken Lullabies
$IDE ONE DUMMY 71233 (6.98 CD) SIDE ONE DUMMY 71230° (13.98 CD) 4
3|2 VARIOUS ARTISTS Punk -O- Rama 7 % -1127 (33 SIR CHARLES JONES Love Machine
EPITAPH B6646 {5.98 CD) .. | MARDIGRAS 1060 {10 98/16.98) &
414 LOS TEMERARIOS Una Lagrima No Basta f 32 137 |43 SHEKINAH GL?RY MINISTRY Praise Is What | Do
FONDVISA 0529 {10.38/16.98} KINGDOM 001 (11 98/17.98)
6|7 YING YANG TWINS Alley: The Return Of The Ying Yang Twins f 24 SUPERDRAG Last Call For Vitriol
COLLIPARIVIN THE PAINT 8375/KOCH (1298/17.98) o ARENA ROCK 00023 {1598 D} %
S THE MIGHTY MIGHTY BOSSTONES Jackknife To A Swan 32|26 FU-RA Life Force Radio
BJG RIG 712347/SIDE ONE DUMMY (16.98 CD) D&D/IN THE PAINT 8356/KOCH {12 98/17 38) &
<8 5 |10 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 25 (23 TOM WAITS Blood Money
VAGRANT 354 (1498 CD) & ANTI- 86629"/EPITAPH (17.98 CO)
8|8 DAZ DILLINGER This Is The Life | Lead f 27 | 38 {46 SOUNDTRACK Bob The Builder: The Album
OCF/FREE 006/0 PG_{17.98 CD} KOCH 8406 {17.98 CO)
1241614 THE FLATLANDERS Now Again § 1136 |25 SLUM VILLAGE Dirty District
NEW WEST 6040 (17.98 CD) 4 BARAK 800Y/SEGUENCE (1898 Co} #
( ‘% GREATEST GAINER % Gl Kl o 7 L
13 124 |34 | ISRAEL AKAWIWO'OLE f i
S | BiGBOY 5907IT|§EAMMJNTAIN APPLE COMPANY (17 38 CD) Alone In Iz World 20 142 |50 S{Q{,g{ma {1998 CO} & Any Time Now
12 |19 DJ ENCORE DJ Encore Presents: Ultra.Dance 02 21 SOUNDTRACK Crank Yankers — The Best Uncensored Crank Calls: Volume 1
ULTRA 1123 {21.98 CD} & COMEDY CENTRAL 30001 {12.98 CD}
LH10 (9 NAUGHTY BY NATURE licons 34 l27 NORMAN HUTCHINS Nobody But You
TVT 2340° (13.98/17.98} JDI 1263 (12.98/16.98) 4
115111 LOUIE DEVITO Louie DeVito's Dance Factory f 43 CROSS CANADIAN RAGWEED Live And Loud At Billy Bob's Texas
1 DEE VEE 000/MUSICRAMA {18.98 CD) SMITH MUSIC GROUP 5016 {1598 CO}
17120 |22 | | VARIOUS ARTISTS Atticus: ...Dragging The Lake. 35 ]37 THE GET UP KIDS On A Wire
SIDE ONE DUMMY 71232 (6.95 CD} HERDES & VILLAINS 370"/VAGRANT {15.98 DI
11 (15 JIMMY BUFFETT Far Side Of The World | 45 JULIA FORDHAM Concrete Love
MAILBOAT 2005 (10.98/18.98) VANGUARD 79719 {16.98 CO)
915 CORMEGA The True Meaning 47 |36 NO USE FOR A NAME Hard Rock Bottom
LEGAL HUSTLE 9214*/LANDSPEED {11.98/17.98) L] FAT WRECK CHDRDS 639* {13.98 CO)
1417 (16 DJ PAUL Triple 6 Mafia Presents DJ Paul — Underground Vol. 16: For Da Summa 41 (47 RO 7 Simple Things
D-EVIL 3600/STREET LEVEL {10.98/17.95) 4 QUANGO/ULTIMATE DILEMMA 5007/PALM (1138 CD) £
21130 (44 KEITH "WONDERBOY" JOHNSON & THE SPIRITUAL VOICES Send A Revival .45 | — DJ IRENE Phonosynthesis
WORLD WIDE GOSPEL 3018 {10 98/16.98} # | SURGE 0002/WARLOCK {18.98 CD) &
18 [17 VARIOUS ARTISTS Reggae Gold 2002 40 |32 SUPERJOINT RITUAL Use Once And Destroy
VP 1678 (9.98/16.98) SANCTUARY 70001/NAVARRE {13.98/19.98)
23 PIXIES Pixies SEVENDUST @ Animosity
SPINART 80109" {12.98 CD| TVT 5870 (10.98/17.98)
12 Wild Gremlinz

2113

| NATURE

“'SEQUENCE {1838 COI

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the top 100 of The Billboard 200 chart. When an album reaches this level, the aibum and the artist's subsequent albums are immediately ineligible to appear on the Heatseekers chart Top Independent Albums are current titles that are sold via inde-
perident distribution, including those which are futfiled via major branch distributors. @ Albums with the greatest sales gains this week. Greatest Gainer shows chart's largest unitincrease. @ Recording Industry Assn. Of America (RIAA} certification for net shipment of 500,000 aibum units (Gold). A RIAA certification for net shipment of t million units {Pfatinum). @ RIAA certification for net stup-

ment of 10 million units {Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi- platinum level. For boxed sets, ang double albums with a running time of 100 minutes or mare, the RIAA multiplies shipm

catton of 400,000 units {Mutti-Platino). *Asterisk indicates vinyl LP s available. Most tape prices are suggested lists. Tape prices marked EQ and most CO prices are equivalent prices, which are projected from wholesale prices.

§

nts by the number of discs and/or tapes. RIAA Latin awards: oCertification for net shipment of 100,000 units {Oro). A Certification of 200,000 units {Platino}. A’ Certifi-
indicates past or present Heatseeker ttle. © 2002, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved
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s Bilbocrd TOP INTERNET ALBUM SALES..

Sales data and internet sales reports compiled by N . — .
& : " \ Nielsen - . Sales data compiled by k Niel
% : %J SoundScan §§ t;“ g » S‘Ie sen
2 I B2 = oundScan
B f = ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title = g ] g TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
% NUMBER 1 W 1 Week At Number 1 B NUMBER 1 5% 4 Weks At Number 1
1 | COUNTING CROWS  GEFreN ¢93356/INTERSCOPE Hard Candy 5 . i DISNEY'S LILO & STITCH @ WALT OISNEY 860734
2 | RED HOT CHILI PEPPERS  wanERBROS 4g120° By The Way 2 O BROTHER, WHERE ART THOU? A’ LOST HIGHWAY/MERCURY 170069/I0JMG
3 W NORAH JONES @ BLUE NOTE 32088/CAPITOL # Come Away With Me 21 3 KE LIKE MIKE SO SO DEF/COLUMBIA B6676°/CRG
4 Wi AEROSMITH  coLumga ss700/cRG 0, Yeah! Ultimate Aerosmith Hits 10 -4 SPIDER-MAN A ROADRUNNER/COLUMBIA 86402/I0JMG/CRG
5 K | NELLY Fo REECOI747UNIVERS AL Nellyville 1 ‘ A WALK TO REMEMBER EPIC 86311
3N 3 | EMINEM A° WEB/AFTERMATH 493290°INTERSCOPE The Emi Show & & i SCOOBY-DOO LAVA/ATLANTIC 83543/AG
7 ER® ; SOUNDTRACK A° (05T HIGHWAY/MERCURY 170069/10UMG 0 Brother, Where Art Thou? 19 7 MR. DEEDS RCA 68118
8 W | JOSH GROBAN A 163/REPRISE 4215 WARNER BROS. & Josh Groban 8 8 I AM SAM e V227119
? K | BONNIE RAITT® carmoLaisis Silver Lining 135 9 DIVINE SECRETS OF THE YA-YA SISTERHOOD DMZ/COLUMBIA 86534/CRG
{8 6 | | SOUNDTRACK 0Mz/coLUmsIA 86534/CRG Divine Secrets Of The Ya-Ya Sisterhood 98 10 THE OSBOURNE FAMILY ALBUM EPIC 86670
1 | DOLLY PARTON 810t v 3346/SUGAR HILL Halos & Horns 58 11 §D) SHREK A DREAMWORKS 450305/(NTERSCOPE
12 8 CHICAGO #Hino 76170 The Very Best 0f Chicago: Only The Beginning 49 SPIRIT: STALLION OF THE CIMARRON A&M 493304/INTERSCOPE
(RN 10 | SHERYL CROW A  8M 493260 INTERSCOPE C'mon, C'mon 22 EN 12 COYOTE UGLY A CURB 78703
I8 8 | | AVRIL LAVIGNE & anista s Let Go 4 13| | MOULIN ROUGE &’ INTERSCOPE 493035
15 ISRAEL KAMAKAWIWO'OLE 516 BOY 5907/THE MOUNTAIN APPLE COMPANY Alone In 1z World 173 414 THE SCORPION KING @ UNIVERSAL 017155/UMRG
16 VARIOUS ARTISTS  1ime Lire 17085 '60's Gold - 15 STAR WARS EPISODE II: ATTACK OF THE CLONES @ SONY CLASSICAL 83932
17 CELINE DION A” epicssan A New Day Has Come 24 @ 23 | VANILLA SKY REPRISE 48109"/WARNER BROS.
18 THEY MIGHT BE GIANTS _rounoersisi s No! - 18120 | | SAVE THE LAST DANCE A’ HOLLYWOOD 162288
.19 17 JACK JOHNSON  EnJov/UNIVERSAL 850934/UMRG % Brushfire Fairytales 44 19 I8 ‘| MEN IN BLACK It OVERBROOK/COLUMBIA 86295/CRG
20 [P JOHN MAYER A awaRE/COLUMBIA 85293°/CRG 4 Room For Squares 23 ~/13{18 | | THE FAST AND THE FURIOUS: MORE FAST AND FURIOUS ISLAND 586631/1DJMG
21 kB THE FLATLANDERS  new wesT 600 4 Now Again 170 19 THE FAST AND THE FURIOUS a MURDER INC/DEF JAM 548832*/iDIMG
22 pal WILCO  NONESUCH 79669/A6 Yankee Hotel Foxtrot 157 @ 25 A KNIGHT'S TALE COLUMBIA 85648/CRG
23 VARIOUS ARTISTS awase 20 Aware Nine: The Compilation - | SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS NICK/JIVE 49500/Z0MBA
24 DIRTY VEGAS  CREDENCE 39385/CAPITOL Dirty Vegas 27 THE ROYAL TENENBAUMS HDLLYWDOD 162358
25 THE WHO @ umv nzemmca The Ultimate Collection 74 JIMMY NEUTRON BOY GENIUS NICK/JIVE 48501/Z0MBA

Top Internet Alburm Sales reflects physical albums ordered though Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog titles are inciuded on the Internet and Soundtrack charts. @ Albums with the greatest sales gain this week. @ Recording Industry Assn. Of
America {RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 mitlion units {Platinum). 4 RIAA centification for net shipment of 10 million units {Diamond). Numeral foliowing Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and
double albums with a running time of 100 minutes or more, the RIAA muttiplies shipments by the number of discs and/or tapes, RIAA Latin awards: O Centification for net shipment of 100,000 units {Oro.) /A Centification of 200,000 units (Platino}. /\* Certification of 400,000 units (Multi-Piatino). *Asterisk indicates viny!
available. # indicates past or present Heatseeker title © 2002, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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5|2 ARTIST SoundScan Title e g ARTIST Title
% | &= IMPRINT & NUMBER/DISTRIBUTING LABEL = | = IMPRINT & NUMBER/DISTRIBUTING LABEL
P 79 Weeks Atumber 1 25 8 ISRAEL ’ Facing Fut
B NUMBER 1 =& r A : B S B A A = s ng Future
| BOB MARLEY AND THE WAILERS ¢" Legend & 21 EMINEM a° The Slim Shady LP
TUFF GONG/ISLANO 548904/10JMG (12.98/18 981 26 Bl 5 /A FTERMATH ss0287ANTERSCOPE (12.58/18%81 e >lim shady
$: GREATEST GAINER % 17 [12 { JIMMY BUFFETT A’ Songs You Know By Heart
325633" (12 98/18.98)
2 ‘ Californicati ;
) e S BERS & aitornication BN 25 |33 PHIL COLLINS A’ ...Hits
“ - FACE VALUE/ATLANTIC 83139/4G (10.98/17 98)
4|4} |EMINEM A° The Marshall Mathers LP N !
| WEB/AFTERMATH 430628"/INTERSCOPE (12.98/18.98} e mar r 29 chsyme MBQE!"EWS BAND 4 Crash
2 |3 |  |RASCAL FLATTS A Rascal Flatts | 2 i 6 _ ;
LYRIC STREET 16501 1/HOLLYWOOD (1198/18.98) & 043632 | : QJEDBUQUN%IERSALSHDO?/UMRG oo Gold - Greatest Hits
| DIXIE CHICKS @" Fi : -
617 : P\?ONUMEN%SSM/CSON%(I&HVILLEI {12.98 EQ/18.98) \ 3230 | V(t;l'l\?DEUEPBMSA(HSB/]&?B)Q My Own Prison
Q DISTURBED A’ The Sick $ i
505§ ; DI RBE DA il e Sickness 27|29| | TOM PETTY AND THE HEARTBREAKERS 4 Greatest Hits
76| |CREED @" Human Clay 18 c ono
] WIND-UP13053" (1198/18.98) 30131 Sy 35’:5‘(}3‘(!&3»]\'/‘1{&/»\5'32)'0:?1 98/18.981 o e e
919 | | EAGLES ¢ Their Greatest Hits 1971-1975 4 5 3 :
: o ASYLUM/ELEKTRA"DS/EEG (11188/17.58) 31 27 i . ML‘EE{%L[?\A@Y&?%/%RG (7.98 £Q/11.98) Klnd Of Blue
s T 1o Devil Without A C ' i
e 5!?05L8/S§m$mssns'ms (1298/18.98) 4 Eyy WiEgut ause 1325 RIP',\YIJL(A&I{?UYQQB_& Dark Side Of The Moon
38| |ac/Dc @ Back in Black |1 : ;
] asmsstszﬁ/sss (11.98/17.98) 5&55%%&%’&%» A Greatest Hits.
81| NELLY A’ Country Grammar 3 2
! FO' REEL/UNIVERSAL 157743*/UMRG {12.98/18.981 y e ,Imsnl;iﬁgssmﬁc  PTYTED Make Yourself
12215 |11 CELINE DION A’ All The Way...A Decade Of Song |- ' 7
550 MUSIC 63760/EPIC (1298 EQ/18.98) Y 38 |38 &ég}zﬁzswnﬁmsmps . Hell Freezes Over
12 |10 BOB SEGER & THE SILVER BULLET BAND 4A° Greatest Hits - :
CAPITOL 30334 (10.98/15 98} 34126 E&;QRCEEQIY”;’Q White Ladder
1442324 | SUBLIME A° Sublime |~ 10 saht :
GASOUhE ALLEY 111413/MCA (12.98/18.98) 0128 (14 $553§5713vsl7|l;|;21 [7,” - Aerosmith's Greatest Hits
14116 THE BEACH BOYS The Greatest Hits Volume 1: 20 Good Vibrations [ 41 | 42 [39 | SYSTEM OF A DOWN 4 System Of A Down
fa CAPITOL 21860 {10.98/17.85) AMERICAN/COLUMBIA 58924/CRG {7.98 EQ/11 96) &
1£420(19 ) | JAMES TAYLOR " Greatest Hits § 42§ LEE ANN WOMACK 4’ | Hope You Dance
WARNER BROS. 3113 (7.98/11.98) e MCA NASHVILLE 170099 {11.98/17.98]
18 (22 | NICKEL CREEK @ Nickel Creek | 41 145 VAN HALEN A’ Best Of Volume 1
SUGAR HILL 3309 (16 98 CO} = WARNER BROS. 46332 (11.98/17.98)
18 MARC ANTHONY A’ Marc Anthony P78l 40 (40 | | BROOKS & DUNN A® The Greatest Hits Collection
COLUMBIA 53726 7/CRG (12,95 EQ/18.96) i ARISTA NASHVILLE 18852/RLG (12.96/18.98)
¢ HOT SHOT DEBUT +# =135 135 ZZTOP &’ Greatest Hits
RED HOT CHILI PEPPERS A’ Blood Sugar Sex Magik SAFIEALOIRS 8 11081
: WARNER BROS. 26681 (10 98/17 98) d g .3 43 |50 LIANYRI‘J“S/II(Y)NYRD @ The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection
MCA 111941 {6.98/11.98]
‘M16 |15 METALLICA @ Metallicaf .7 .
RPN T 47 VARIOUS ARTISTS Body + Soul: Love Serenade
24(17| | ENYA A’ Paint The Sky With Stars — The Best Of Enya |1 p - :
T2 N S—— y y | CREEDENCE CLEARWATER REVIVAL 4 Chronicle The 20 Greatest Hits
19 (23 MADONNA ¢" The Immaculate Collection -
SIRE 26840~ WARNER BR’US, (1358/18.98) %HV\?V(EJ‘U“IEsSs TR Greatest Hits
21|28 | DIXIE CHICKS @' Wide Open Spaces s .
-4 MONUMENT 63195/$0NV(N?5HV|LKE) (1098 EQ/17.98) & P . AMARU/UEAATH ROW 490301 */INTERSCOPE (19.98/24.98) GreateSt Hlts
22120 | DEF LEPPARD A~ Vault - Greatest Hits 1980-1995
MERCURY 528718/10JMG 111.98/18.98)

@ Albums with the greatest sales gains this week. Catalog albums are 2-year-old tities that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Weeks column reflects combined weeks title has appeared on The _Bnlbqard 200 and Top Pop Catalog Albums. @ Recardmg lnduslw Assn. Of America (RIAA) certification for net ship-
ment of 500,000 album units {Gold), A RIAA certification for net shipment of 1 million nits (Platinum). 4 RIAA certification for net shipment of 10 million units {Diamond}. Numeral following Platinum or Diamond symboi indicates album's muiti-platinum leves For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies
shipments by the number of discs and/or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units {Platino}. A’ Certification of 400,000 units (MuIn-P!auno). *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested hists. Tape prices marked EQ.
and all other CD prices, are equivatent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase. # indicates past Heatseeker title. © 2002, VNU Business Media, Inc., and Nieisen SoundScan, Inc. All rigits reserved.
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1

12 Stones: HSg

2002: NA 10

2Pac: PCA50; RBC 4,5, 8,11

311: B200 148; A40 35; MO 17

3LW: DS 23; H100 96; HSS 48; RA 67; RBH 67, 94;
RS 25,51

3rd Strike: RO 35

50 Cent: RBA 94

-
Aaliyah: B200 153; RBA 62; DC 30; RA 39; RBH 40
Abba: PCA 30
AC/DC: PCA10
Bryan Adams: AC 6
Yolanda Adams: B200 171; CC 9; GA 3, 38; RBA
51; RA 71, RBH 74
Adema: MO 36; RO 25
Trace Adkins: CA 25; CS 17; H100 81
Aerosmith: B200 10; INT 4; PCA 40; HSS 21; RO

33

Afu-Ra: HS 43; IND 35; RBA 61

Edgar Aguilar “El Narquillo”: RMS 38

Pepe Aguilar: LPS 28

Alabama: CS 50

Roberto Alagna: CL 14

Alberto Y Roberto: LT 43; RMS 20

Gerald Albright: (J 4; HS 28

Gary Allan: B200 108; CA 10; CCA 9; CS 4; Hi00
38; HA38

Herb Alpert: ¢} 24

Aly-Us: DC8

Amber: DC1

Amerie: H100 41; HA 40; RA 12, 72; RBH 13, 75

AMG: RA 63; RBH 69

Anastacia: B200 75; DC 31

Jade Anderson: HSS 35

Jessica Andrews: CA 69

Andy Andy: TSS 14

Los Angeles Azules: LA 26; RMA 12

Los Angeles De Charly: RMS 31

Marc Anthony: B20o 31; LA 9; PCA 18; TSA 2; AC
5, 28; DC 44; H100 94; LT 23; TSS 4, 27

Aphrodite: EA17; DS 25

Aracely Arambula: LA 71; LT 46; RMS 21

David Arkenstone: NA 13

Louis Armstrong: /Z 25

Ashanti: B200 9; RBA 7; H100 11, 13, 17, 24, 74;
HA 9, 14,17, 23, 69; HSS 39; RA 4, 9, 16, 24;
RBH 4,9, 16, 25; RP 4, 16; RS 19, 60, 64; T40
13,17, 28; TSS 32

Vladimir Ashkenazy: CL 8

A*Teens: B20o 116

Rodney Atkins: CS 39

Audio Adrenaline: CC 35

Audiovent: HS 16; MO 19; RO 10

ARTI

e q»_-n.mm.: e

Patti Austin: /Z 19

Avalon: EA 20

Avant: B200 139; RBA 35; H100 78; RA 41, 64;
RBH 41, 68

Ramon Ayala Y Sus Bravos Del Norte: LA 28;
RMA 13; LT 14; RMS 3

Steve Azar: CA57; (S 18; H100 67; HA 63

AZ: B200 102; RBA 21; RA 59; RBH 63

g B_

B2K: B200 85; RBA 46; H100 52; HA 52; HSS 26,
75; RA 29; RBH 28; RS 47, 55

Ray Bady: GA 39

Baha Men: WM 2,8

Anita Baker: B200 159; RBA 32

Chet Baker: /Z16

Marcia Ball: BL 7

Charli Baltimore: H100 11, 66; HA 9, 65; RA 4, 33;
RBH 4, 33; RP 4, 13; RS 50; T40 28

Banda El Recodo: LA 48; LT 12; RMS 2

Banda Tierra Blanca: LT 16; RMS 4

Buju Banton: RE 11

Ana Barbara: RMS 36

Pancho Barraza: RMS 28

Basement Jaxx: EA 22; DC 49; DS 22; HSS 67

BBMak: A4036

The Beach Boys: PCA 15

Beanie Sigel: HSS 66; RA 61; RBH 62; RS 36

The Beatles: B200 146

Daniel Bedingfield: H100 77; HA 73; T40 31

Beenie Man: RA 55; RBH 58

JoshuaBell: (L g

The Benjamin Gate: CC 36

Tony Bennett: /Z 10, 24

Tab Benoit: BL14

Big Boy: H100 91; HSS 63; RA 45; RBH 44; RP 23;
RS 38

Big Huss: RBH 91

Big Kahuna: /Z 9

Big Tymers: B200 25; RBA 14; H100 14; HA 13;
HSS 36; RA 6; RBH 7; RP5; RS 21; T40 27

Clint Black: CA 63

Mary ). Blige: B200 88; RBA 40; RBC 12, 23; DC 7;
H100 64; HA 68; RA 36; RBH 36; RS 39

Blink-182: B200 181

Andrea Bocelli: CL 4; (X 2

Michael Bolton: AC 15

Bond: (X 12

Bone Thugs-N-Harmony: RBC 10

Bono: A40 20

The Boston Pops Orchestra: (X 11

Chris Botti: (J 10

Bounty Killer: RE 6, 7

David Bowie: B200 114

Box Car Racer: B20o 87; MO 9

Boyz Il Men: HSS 69; RA 73; RBH 76, 85; RS 46

Michelle Branch: B200 60; A40 13; H100 32; HA
31;T40 15

Brandy: B20o 55; RBA 27; DS 13; H100 26; HA 29;
RA 30; RBH 27; RS 28; T40 26

The Braxton Brothers: /17

Breaking Benjamin: RO 40

Michael Brecker: /Z 3

B Rich: B20o 197; RBA 68; HSS 73; RA 57; RBH
55; RS 29

Jim Brickman: NA 4

Sarah Brightman: (X 6, 8, 13

The Bright Star Male Chorus: GA 34

Brian Bromberg: /Z 20

Brooks & Dunn: B20o 127; CA 14; CCA 7; PCA 44;
(S 5; H100 48; HA 46

Garth Brooks: CA 31; CCA 23; CS 25

The Brooklyn Tabernacle Choir: GA 32

Jocelyn Brown: DC 29

Norman Brown: (/ 3; HS 14; RBA 52

Ray Brown: /Z23

Jimmy Buffett: IND 18; PCA 27

Los Bukis: LA 64

Rafy Burgos “El Cupido™: TSS 37

Busta Rhymes: RBA 91; RA 38; RBH 38; RP17; RS

44
Jonathan Butler: (/9
Tracy Byrd: CA 30; CS 14; H100 60; HA 60

o i, mem

C€3.0: HSS 47; RS 35

Cabas: LPS 35; 7SS 18

Chris Cagle: CA 29; HS 11; CS 36

Maria Callas: CL15

The Calling: B200 160; A40 6, 26; AC 27; H100 34;
HA 34; HSS 10

Cam’ron: B200 43; RBA 18; H100 6; HA 6; HSS 42,
56; RA 3; RBH 3, 80; RP 3; RS 24, 32; T4019

Los Canelos De Durango: RMS 25

The Canton Spirituals: GA 10; HS 47

Blu Cantrell: RBH93; RS 53

Jerry Cantrell: B200 140; RO 20

Cardenales De Nuevo Leon: LA 45; LT 32; RMS 12

Mariah Carey: HSS 69

The Caribbean Jazz Project: /Z 21

Vanessa Carlton: B200 30; A40 3; AC 9; H100 9;
HA12; T40 7; TSS 40

Kurt Carr & The Kurt Carr Singers: CC 33; GA 11;
HS 49

Jose Carrera: CL 1

Rodney Carrington: CA 62

Brandon Casey: HSS 6; RA 68; RBH 51; RS 2

Brian Casey: HSS 6; RA 68; RBH 51; RS 2

Johnny Cash: CCA15

Cassius: DC 29

Cee-Lo: B200 175; RBA 45; H100 91; HSS 63; RA
45; RBH 44; RP 23; RS 38

Celeda: DC14

Kasey Chambers: CA 56

Manu Chao: LA 73; WM 15

Steven Curtis Chapman: CC 13

Craig Chaquico: (/ 16

Ray Charles: HSS 11; RBH 86; RS 5

Chayanne: HS 13; LA 4; LPA 2; LPS 1; LT 1; TSS 1

The Chemical Brothers: DC 25

Cher: B200 179; DC 16, 33; DS 2; HSS 27

Kenny Chesney: B200 16, 126; CA1,13; (S 1;
Hio0 28; HA 27

Mark Chesnutt: CA 46; CS 20

Chevelle: MO 38; RO 32

Chicago: B200 49; INT 12

Chicos De Barrio: LA54

The Chieftains: WM 6

Chuck -N- Blood: HSS 7; RBH 90; RS 7

Charlotte Church: (X7

Cipha Sounds: B20o 133; RBA 29

Cirrus: DC 38

Dorinda Clark-Cole: CC 27; GA 8; HS 32

W.C. Clark: BL12

Patsy Cline: CCA 25

The Clipse: H100 40; HA 41; HSS 19; RA 13; RBH
12;RP9; RS 8

Rosemary Clooney: /79

Tammy Cochran: CS 40

Kellie Coffey: B200 130; CA 15; CS 9; H100 56; HA
56

Coldplay: MO 30

Phil Collins: PCA 28

John Coltrane: /Z 22

Commissioned: GA 17

Conjunto Chaney: TSS 25

Conjunto Primavera: LA 58; LT 30; RMS 11

Harry Connick, Jr.: /712,14

Control: RMS 24

Coo Coo Cal: HSS 14; RBH 88; RS 6

Copa Cat Pack: /Z9

Corey: HSS57; RS 72

Cormega: IND 19; RBA 50

The Corrs: B200 152; A40 20

Norty Cotto: DC 24

Counting Crows: B200 5; INT 1; A40 24

El Coyote Y Su Banda Tierra Santa: LT 35; RMS 16

Creed: B200 45; PCA 7, 31; A40 14; H100 43; HA
49; MO 22; RO 9; T40 34

Creedence Clearwater Revival: PCA 48

Elvis Crespo: LA 8; TSA 1; LPS 33; LT 20; TSS 5

Cristian: LPS 8, 14; LT 10

Cross Canadian Ragweed: IND 43

Sheryl Crow: B200 22; INT 13; A40 1; AC 16; H100
19; HA 20; T40 14

Celia Cruz: TSA 10; TSS 13

Cuisillos De Arturo Macias: LT 47; RMS 22

Jose Cura: CL 11

E ) D'
DaBrat: RS 57
Daddy Yankee: LA 43; LPA13
DaFam: RS 70

Daft Punk: EA19

Michael Damian: DS 6; HSS 40

Charlie Daniels: CCA 22

Dashboard Confessional: B20o 144; HS 2; IND 10

Craig David: B20o 79; RBA 73; H100 51; HA 55;
T40 25

Miles Davis: PCA 34

Howie Day: HS 25

The Dayton Family: IND 26; RBA 56

DB Boulevard: DC 45

Defari: RS 71

Default: B20o 89; IND 4; A40 18; H100 31; HA 32;
MO 21; RO 7; T40 22

Def Leppard: PCA 24

Delsena: DC 11

Dem Ghetto Playa$: RS 41

Kevin Denney: CA 64; CS 41

John Denver: CCA 12

Desert: DC 37

Franco De Vita: LPS 20; LT 34

Louie DeVito: B200 199; EA 8; IND 16

Dhany: DC 12

Diamond Rio: CA53; CS 22

Dido: AC14; DC 15; DS 11,18

Daz Dillinger: B200 167; IND 11; RBA 23

Celine Dion: B200 24; INT 17; PCA12; AC1, 17;
HSS 45

Dirty Vegas: B200 27; EA 1; INT 24; A40 25; DC
47; DS 3; H100 21; HA 25; HSS 28; T40 12

Dishwalla: A40 29

Disturbed: PCA 6

Dixie Chicks: CCA 2, 4; PCA 5, 23; CS 7; H100 42;
HA 42

D) Encore: B200 187; EA 7; HS 4; IND 14

D) Irene: EA12; IND 48

D) JS-1: RS 66

DJ Paul: HS 9; IND 20; RBA 58

D) Quik: B200 156; RBA 34; RA 63; RBH 69

D) Sammy: DS 1; H100 15; HA 16; HSS 2; T40 8

D) Shadow: B200 186; EA 6; DS 9; HSS 70

D) Tiesto: DC 17

Do: DS 1; H100 15; HA 16; HSS 2; T40 8

Dominic: TSS 17

Placido Domingo: CL 1

Don Won: HSS 33; RBH 97; RS 22

Jerry Douglas: BG 15

Will Downing: (J 2; RBA 59, 78

Down To The Bone: (J 8

Dr. Dre: RBC 15,16

Dropline: A40 23

Drowning Pool: B200 176

DSD: B200 41; IND 1; RBA 16; H100 47; HA 45; RA
20; RBH 20; RP12

dub-L: RS 66

Jermaine Dupri: RA 47; RBH 49

Rocio Durcal: LA 21; LPA g
Dwele: H100 90; HSS 49; RA 40; RBH 37; RS 30

o [ e

E-40: B200 13; RBA 5; RA 75; RBH 72

Eagles: PCA 8, 38

Earth, Wind & Fire: RBC 18

Earshot: MO 20; RO 6

Eastern Michigan Gospel Choir: GA 40

Missy “Misdemeanor” Elliott: RA 34; RBH 34

Et Shaber: RA 59; RBH 63

Emerson Drive: CA 40; CS 42; H100 89; HSS 58

Eminem: B200 3; INT 6; PCA 3, 26; RBA 3; RBC 2,
9; H100 2; HA 2; MO 23; RA 23; RBH 22, 83;
RP 8, 24; T40 4; TSS 39

The Emmanuels: GA 20

Kim English: DC 32

Enya: B200 111; NA 1; PCA 21; AC 20; HSS 62

Epidemic: RO 37

Euge Groove: (/13

Faith Evans: RA 34, 46; RBH 34, 46, 85; RS 46

Rev. Clay Evans And The AARC Mass Choir: GA 24

Sara Evans: B200 194; CA 23; CS 15; H100 70; HA
67

Eve: H100 29; HA 30; RA 25; RBH 26; RP 13; T40

30
Archie Eversole: B200 151; RBA 25; RA 66; RBH

64
Exhale: RS 69

sonn [ neew
Fabolous: RA 42, 47, 75; RBH 42, 49, 72; RP 20
Faithless: DC 15; DS 18
Fat Joe: B200 188; H100 24; HA 23; RP16; RS 56,
64; T4017; TSS 32
Michael Feinstein: /Z8
Alejandro Fernandez: LPS 36
Vicente Fernandez: LA 15, 25; RMA 6, 11
Fierce Ruling Diva: DC 41
Jose Manuel Figueroa: LT 26; RMS 10
Filter: DC 50; DS 14; H100 98; MO 14; RO 16
Bob Fitts: CC 37
Five For Fighting: AC 3
The Flatlanders: B200 170; CA 22; HS 3; IND 12;
INT 21
Ftaw: HS 8
Fleetwood Mac: PCA 36
Flogging Molly: HS 34; IND 31
Luis Fonsi: LA 75; DC 23; LPS 22, 27; LT 49
Julia Fordham: IND 45
Robben Ford: BL13
Radney Foster: (S 59
Foxy Brown: RA 74; RBH 77
Kirk Franklin: B20o 117; CC 7; GA 2; RBA 39
Nnenna Freelon: /713
Freeway: HSS 59; RS 26
Bill Frisell: ¢J 22
Frost: RBA 96
Frou Frou: DC 28
Full Intention: DC 3
Fundisha: RA 47; RBH 49

"-G“
Gada: RS 63

James Galway: CX 3; HS 15

The Get Up Kids: IND 44

Ginuwine: H100 5; HA 4; HSS 32; RA 2,27; RBH 2,
29; RP2; RS 14; T40 16

Glassjaw: B200 82

Godsmack: MO 32; RO 4

Jeff Golub: ¢J 21

Good Charlotte: HS 45

Goo Goo Dolls: B200 132; A40 10; H100 79; T40
37

Govi: NA 7

Amy Grant: B200 94; CC 3

El Gran Combo De Puerto Rico: LA 18; TSA 4; TSS

23
Grateful Dead: B200 182
Gravediggaz: RBA 88
David Gray: PCA 39
Al Green: RBC 13
Green Day: B2oo 70
Lee Greenwood: CCA 20; HSS 54
Pat Green: CA 35
Andy Griggs: B200 77; CA 7; CS 13; H100 57; HA

57
Josh Groban: B20o 8; INT 8; AC 2
Grupo Bryndis: LA 10, 31; RMA 4, 15
Grupo Montez De Durango: RMS 34
Juan Luis Guerra 440: TSA 15

Buddy Guy: BL15
e ] e

Daryl Hall John Oates: AC 8

Anthony Hamilton: H100 92; RA 50; RBH 47; RP
25;RS 73

Erin Hamilton: DC 19

Herbie Hancock: /Z 3

Eric Hansen: NA 15

The Happy Boys: B200 142; EA 5; HS1

Paul Hardcastle: (/ 1

Roy Hargrove: /73

Corey Harris: BL11

J. Michael Harter: CS 45

Hayseed Dixie: BG 8; CA 66

Eric Heatherly: CS 46

Hex Hector: DC 42

Ty Herndon: CA 49; (S 58

Elder Jimmy Hicks And The Voices Of Integrity:
GA 21

Los Hidalgo: LPS 30

Faith Hitl: CCA8

Lauryn Hill: B2oo 113; RBA 63

Nicola Hitchcock: DC 17

The Hives: B200 71; H100 86; MO 8

Dave Hollister: RA 51; RBH 52

Steve Holy: CA 47

Hoobastank: B200 67; Hioo 58; HA59; MO 2; RO
13

Whitney Houston: HSS 30; RS 59

Rebecca Lynn Howard: CS 32

Norman Hutchins: CC 34; GA12; IND 42

e I E

Enrique Iglesias: B200 33; A40 34; AC 4, 30; T40
38,39

iio: DS 5; HSS 37

Ilicit Binznez: HSS 14; RBH 88; RS 6

Iman: RMS 40

Incubus: B200 78; PCA 37; MO 3; RO 39

India: DC 22

India.Arie: B200 95; RBA 54

Infamous 2.0: H100 46; HA 47; HSS 29; RA 15;
RBH 14; RP10; RS 15

Intocable: LA 17; RMA 8; LT 9, 42; RMS 1, 19

Los Invasores de Nuevo Leon: LA 63

Irv Gotti: H100 11; HA 9; RA 4; RBH 4; RP 4; T40 28

Isyss: HSS 3; RBH 60; RS 1

‘J o
Oris ): DC11

Alan Jackson: B200 42; CA 3, 61; CCA 11; (S 13,
28; H100 55; HA 54

Janet Jackson: RA 55; RBH 58; RS 75

Michael Jackson: RBH 100

Rob Jackson: RS 74

Jadakiss: HSS 3; RBH 60; RS 1

Jagged Edge: RA 42; RBH 42; RP 20

Jaheim: B200 178; RBA 49; RA 22; RBH 24

Bishop T.D. Jakes: GA 22

Boney James: (/ 7; RBA 86

Brett James: CS 55

Etta James: BL 3

Etta James & The Roots Band: BL1

Tim Janis: NA 3

Jars Of Clay: CC 22

Ja Rule: B20o 66; RBA 33; DC 7; H100 11, 64, 66;
HA 9, 65, 68; RA 4, 33, 36; RBH 4,33,36; RP
4,13; RS 39, 50; T40 28

Jay-Z: B200 191; RBA 70, 97; RBC 17; HSS 56, 66;
RA 61, 70; RBH 62, 73, 80, 82, 99; RS 32, 36

Jaz-0: RS 65

Jazzanova: EA 16

Jazze Pha: HSS 68; RS 42

Wyclef Jean: B200 39; RBA 10; H100 63; HA 64;
HSS 25; RA 26; RBH 21; RS 12

Waylon Jennings: CA 44

Jim Crow: HSS 68; RS 42

Jose Alfredo Jimenez: LA 46,53

Jimmy Eat World: B200 35; A40 2; H100 7; HA 8;
MO 4; T40 5

Jodeci: RBC 19

Joe: RBA 85; H100 84; RA 28; RBH 30

Elton John: AC 24

Carolyn Dawn Johnson: CA 37; A40 39; AC18; CS
60

Jack Johnson: B200 44; INT 19; A40 16; MO 28

Keith “Wonderboy” Johnson & The Spiritual
Voices: GA 4; HS 10; IND 21

Brent Jones + T.P. Mobb: GA 16; RBA 79

Donell Jones: B200 38; RBA 8; H100 61; HA 61; RA
19; RBH 19; RS 49

Norah Jones: B200 21; (J 1; INT 3; A40 27

Sir Charles Jones: HS 37; IND 32; RBA 38

Richard Joo: CL7

Juanes: HS17; LA5; LPA 3; LPS 3; LT 4; TSS 2

Cledus T. Judd: CA 41

The Judds: CCA16

JXL: A40 37; H100 69; HSS 1

e B e

Israel Kamakawiwo'Ole: B200 173; IND 13; INT
15; PCA 25, WM 1

The Katinas: CC 30; HS 38

Toby Keith: B200 118; CA 11; CCA 14, 24; CS 2;
Hi00 30; HA 28

R. Kelly: B200 191; RBA 70; HSS 23; RA 31, 70;
RBH 32, 73,99; RS 40

Kemi: HSS 16; RBH 96; RS 13

Alicia Keys: B200 92; RBA 60; H100 29; HA 30; RA
25, 65; RBH 26, 70; RP 11; T40 30

Khia: B200 41; IND 1; RBA 16; H100 47; HA 45; RA
20; RBH 20; RP12

Angelique Kidjo: WM 4; DC 43

Kid Rock: B200 84; PCAg

K.M.C.: DC a2

Kodo: WM 14

Korn: B200 15; H100 93; MO 18, 24; RO 15,18

Diana Krall: B200 169; /71

Alison Krauss: B200 162; BG 2; CA19; CCA 21

Lenny Kravitz: B200 185; DC 35

Kreo’: DC 21

Chad Kroeger: A40 5; H100 4; HA 5; MO 7; RO 3;
T403

Ben Kweller: MO 39

] ._‘ o
Lade Bac: RA 60; RBH 61
Lady May: RBH 93; RS 53, 74
Rachael Lampa: CC 31; HS 44
Lang Lang: CL 13
Lasgo: DS 12
The Last Mr. Bigg: RBA 84
Lathun: RBA 99
Avril Lavigne: B200 4; INT 14; A40 4; H100 3; HA
3;T401
Donald Lawrence & The Tri-City Singers: GA 13
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Chris LeDoux: CA 58, 71
Tommy Lee: B200 180; RO 12
Gerald Levert: RBH 98
Glenn Lewis: RBA 80
Ramsey Lewis: /Z 15
Laley: LA 66;TSS 38
Liberacion: RMS 33
Salvitore Licitra: CL 2
Ottmar Liebert: NA g5, 9
Lil Bow Wow: B200 172; RBA 83; HSS 51; RA 47;
RBH 49; RS 54
Lil’): RS 62
Lil’ Kim: RBH 99
Lil’ Mo: H1oo 83; RA 54; RBH 53; RP 19; RS 34
Lil’ Romeo: HSS 57; RS 72
Lil’ Tykes: HSS 33; RBH 97; RS 22
Lil Wayne: H100 80; HSS 38; RA 32; RBH 31; RP
18; RS 20
Linkin Park: B200 57; A40 28; MO 40; RO 38
Little Big Town: CA 73; CS 44
German Lizarraga: LT 31; RMS 13
Keith Lockhart: X 11
Chuck Loeb: (J 19
London Symphony Orchestra: CX 1
Lonestar: B200 141; CA17; AC 11; CS 3; H100 36;
HA 35
Loon: H100 5, 23; HA 4, 22; HSS 32; RA 2, 35, 67;
RBH 2, 35, 67; RP 2, 14; RS 14, 51; T40 16, 20
Jennifer Lopez: B200 72, 166; RBA 69; AC 19; DC
36; H100 10; HA 11; RA 44; RBH 45; T40 6
Patty Loveless: BG 5; CA 43
LovHer: DC 34; RA 69; RBH 71
Ludacris: B200 53; RBA 26; H100 46; HA 47; HSS
29; RA 15; RBH 14; RP 10; RS 15, 43
Lynyrd Skynyrd: PCA 46
Yo-Yo Ma: CL 3,10; (X 4
Timo Maas: DC 6
Mad Dreadz: HSS 7; RBH 90; RS 7
Madonna: PCA 22; DS 19
Magnate & Valentino: LA51; LPA17
Barry Manilow: B200 93
Manny Manuel: LA 27; TSA 5; LPS 26; LT 28; TSS 6
Victor Manuelle: LT 39; TSS 8
Marc Et Claude: DC 46
Mario: H100 12; HA 10; HSS 24; RA 8; RBH 8; RS
10; T40 24
Bob Marley: PCA 1; RBC 1; RE 13,14
Bob Marley And The Wailers: RE 3
Damian “Jr. Gong” Marley: RE 8
Angie Martinez: H100 83; RA 54; RBH 53; RP 19;
RS 34,56
Brad Martin: CA 42; (S 21
Rogelio Martinez: LT 48; RMS 23
Mary Mary: RBC 14; RA53; RBH 54
Masters At Work: DC 22
matchbox twenty: AC 12
Dave Matthews Band: B20o 120; PCA 29; A409;
H100 71; HA 71; MO 33; T40 36
Maxwell: RBA 76
John Mayer: B200 23; INT 20; A40 7; AC 21; H100
18; HA19; T40 10
Martina McBride: B200 69; CA 6; CS 24
MC Chickaboo: DC 6
Delbert McClinton: BL6
Donnie McClurkin: CC 24; GA 7; RBA 89
MCEiht: IND 29; RBA 65
Reba McEntire: CA52
Tim McGraw: B200 103, 119; CA 9, 12; CCA19; (S
12; H100 54; HA 53
MDO: LPS 15; LT 25
Wilson Meadows: RBA 75
Medeski Martin And Wood: (J 20
Melody: LA 60; LPA 19
MercyMe: B200 105; CC 4
Tift Merritt: CA51
Jo Dee Messina: B200 200; CA 24; AC 7; CS 27
Metallica: PCA 20
Pat Metheny Group: (J 25
Tanto Metro & Devonte: H100 85
Edgar Meyer: CL g
The Mighty Mighty Bosstones: B200 133;IND 9
Luis Miguel: LPS 23; LT 44
Kylie Minogue: B200 80; DC 4; DS 24; H100 73;
HA75;T4033
La Mission 3: LA 20; LPA 8
Mississippi Mass Choir: GA 19
Mobb Deep: RS 61
Moby: B200 91; EA 3; DC 18
Monchy & Alexandra: LA 13; TSA 3; TSS 16
Jerzee Monet: RA 56; RBH 57
Jane Monheit: /Z17
Monica: RA 37; RBH 39
Alejandro Montaner: LPS 19; LT 40
Ricardo Montaner: LA 24; LPA 10; LPS 2; LT 2; TSS 3
Pablo Montero: LA 74; LPS 17; LT 33
Pilar Montenegro: LA 7; LPA 4; WM 3; H100 95;
LPS 4; LT 3; RMS 8; TSS 34
John Michael Montgomery: CS 54
Montgomery Gentry: CA 55; (S 31
Coco Montoya: BL 4
Alanis Morissette: B200 149; A40 19
Van Morrison: B200 154
Lou Mosley: HSS 20; RBH 8g; RS 17
Pete Moss: DC 20
Brandy Moss-Scott: HSS 5; RBH 79; RS 3
Mr. Cheeks: HSS 12; RS 18
Mr. Choc: B200 133; RBA 29
Nicole C. Mullen: CC17; HS 20
Mushroomhead: HS 40
Musiq: B200 50; RBA 15; H100 25; HA 21; RA 55
RBH 5; RS 67
MxPx: CC 28

Mystikal: RBA 72; H100 46; HA 47; HSS 29; RA

15; RBH 14; RP 10; RS 15
L [ ] 3

David Nail: CS 52

Nappy Roots: B200 51; RBA 19; H100 92; RA 50;
RBH 47; RP 25; RS 73

Nas: B200 112, 150; RBA 36, 44; RBC 22; H100 10;
HA 11; HSS 64; RA 44, 72; RBH 45, 75; RS 58;
T406

Nature: IND 24; RBA 43; RBH 84

Naughty By Nature: B200 193; IND 15; RBA 37;
DS 23; H100 96; HSS 48; RBH 94; RS 25

MeShell Ndegeocello: RBA 77; DS 21

Nek: LPS 31

Nelly: B200 1; INT 5; PCA 11; RBA 1; RBC 3; H100
1,8; HA 1, 7; HSS 4, 9; RA1,14; RBH 1, 15; RP
1,7:RS 4,31;T402, 11

Willie Nelson: CA 28; CCA 10, 17; CS 49

N*E*R*D*: B200 56; RBA 47

Ann Nesby: RBA 81

New Found Glory: B20o 37; MO 12

Newsboys: CC 20

Next: RA22; RBH 24

Joe Nichols: CS 16; H100 68; HA 70; HSS 17

Sheila Nicholls: A40 38

Nickel Creek: CCA 3; PCA17

Nickelback: B200 54; A40 8, 31; H100 45, 82; HA
44; RO 21

Tito Nieves: LT 39; TSS 8

Nivea: HSS 6; RA 68; RBH 51; RS 2

No Doubt: B200 52; A40 12; DC 48; H100 33; HA
33;T4018

NOFX:IND 28

No Good: HSS 31; RBH 92; RS 16

Nonpoint: B200 174; RO 36

N.O.R.E.: B200 17; RBA 6; H100 20; HA 18; HSS
18; RA7; RBH 6; RP6; RS 11

Smokie Norful: GA 15

Willie Norwood: GA 18

No Secrets: HSS 8

The Notorious B.L.G.: RBC 6, 7; HSS 74; RS 45, 48,
68

No Use For A Name: IND 46

"N Sync: HSS 4; RS 31

Paul Oakenfold: B200 122; EA 4; DC 13

0.AR.:HS50; IND 40

Oasis: B20o 62

OC: RS 66

Jamie O’Neal: CA 67

Onyx: B200 46; IND 2; RBA 12

La Oreja De Van Gogh: LPS 32

Los Originales De San Juan: LA 22, 36; RMA g, 20

Orishas: LA 44; LPA 14

Claudette Ortiz: H100 63; HA 64; HSS 25; RA 26;
RBH 21;RS 12

Ozzy Osbourne: B200 134

Otep: HS 33

James Otto: CS 51

Our Lady Peace: B200 40; A40 30; MO 13; RO 27

Out Of Eden: CC 39

Ginny Owens: CC 23; HS 27

Augustus Pablo: RE 15

Brad Paisley: B200 90; CA 8; CS 6; H100 50; HA 48

Los Palominos: RMS 29

Palomo: LA 37; LT 46; RMS 5, 21

Papa Roach: B200 20; H100 76; HA 74; MO 6; RO 5

Dolly Parton: B200 58; BG 12; CA 4; IND 3; INT 12

Pastor Troy: RBA 90

Sean Paul: H100 97; HSS 68; RA 43; RBH 43; RP
22; RS 42

Laura Pausini: LA 49; LPA 15; LPS 31

Luciano Pavarotti: CL 1, 6

Pax217: CC 40

P. Diddy: H100 5, 23; HA 4, 22; HSS 32; RA 2, 35,
38, 42, 67; RBH 2, 35,38, 42,67; RP 2,14,
17, 205 RS 14, 44, 51; 740 16, 20

Jennifer Pena: HS 6; LA 2; RMA 2; LT 18; RMS 15

Dottie Peoples: GA 29

Jay Perez: LAg7

Perpetuous Dreamer: DC 2; DS 16

Pesado: LT 36; RMS 17

Tom Petty And The Heartbreakers: PCA 32

Pharoahe Monch: RBH 87

Mike Phillips: (/18

Pillar: CC16; HS 19

Pink: B200 11; A40 17; DS 7, 17; H100 22, 49; HA
24, 50; HSS 43; 7409, 23

Pink Floyd: PCA 35

Pinmonkey: CS 29

Alexandre Pires: LA 11; LPA 5; LPS 6, 10, 16; LT 8,
15,27; 1SS 10

Pixies: IND 23

Robert Plant: RO 30

Play: B20097; HSS 13

Plus One: CC14

P.0.D.: B200 59; CC 1; MO 25; RO 22

El Poder Del Norte: LA 32, 39; RMA 16; LT 22;
RMS 6

Carlos Ponce: LPS 18; LT 37

Donato Poveda: LPS 11; LT 17; TSS 15

Elvis Presley: CA 36; A40 37; H100 69; HSS 1, 46

Prince And The Revolution: RBC 24

Proyecto Uno: TSA 14

Puddle Of Mudd: B200 48; A40 11; H100 27, 65;
HA 26, 62; MO 5; RO 1, 17; T40 21

Puerto Rican Power: TSA 16; TSS 22

4

Quarashi: HS 35

T —
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Mac Quayte: DC 42

Queen: PCA 49
A.B. Quintanilla Y Los Kumbia Kings: LA 12; LPA 6
D
[

Rabanes: LPS 24; LT 50; TSS 26

Rabito: LPS 39

Bonnie Raitt: B200 135; INT g; AC 25

Rakim: H100 16; HA 15; HSS 53; RA 10; RBH 10;
RS 23;T4032

Rascal Flatts: CCA1; PCA 4; CS 34

Rayvon: HS 24; RBA 66; RE 2; HSS 52

Los Razos de Sacramento Y Reynaldo: LA 23, 36;
RMA 10, 20

Red Hot Chili Peppers: B20o 2; INT 2; PCA 2, 19;
H100 37; HA 37; MO 1; RO 2

Reel Big Fish: B200 198

Los Rehenes: LA 59

Relient K: CC 32; HS 46

Res: DS 10; HSS 71

R.H. Factor: DC 39

Riddlin’ Kids: MO 37

Los Rieleros Del Norte: LA 69

LeAnn Rimes: CA 39; AC 23; HSS 22

Jerry Rivera: LT 45; TSS 11

RL: B200 137; RBA 22; RA 52; RBH 56

Woody Rock: GA 31

Daniel Rodriguez: CX 5; HS 21

Kenny Rogers: CA 72

Tito Rojas: TSS 30

Rosabel: DC 5

Joann Rosario: GA 25

Kelly Rowland: H1o0 8; HA 7; RA 14; RBH 15; RP
7:T4011

Rozelly: RS 70

Paulina Rubio: B200 61; DC 27; H100 87; LPS 7;
LT 6;TSS 7

Rubyhorse: A40 21

Ruff Endz: B200 183; RBA 48; H100 59; HA 58; RA
18; RBH 18

Tammy Ruggeri: H100 5; HA 4; HSS 32; RA 2; RBH
2; RP 2; RS 14; T40 16

Rush: B200 165; RO 28

Raphael Saadiq: B20o 123; RBA 28

Sacario: H100 83; RA 54; RBH 53; RP 19; RS 34, 56

Sade: DS 15

Salvador: CC 26; HS 30

Joe Sample: (/5

Gilberto Santa Rosa: TSA13; TSS9

Juelz Santana: H100 6; HA 6; HSS 42, 56; RA 3;
RBH 3,80; RP3; RS 24,32; T4019

Alejandro Sanz: LA 41; LPA 12; LPS 25, 40; TSS 33

Marvin Sapp: CC 21; GA 6; HS 26

Yoskar Sarante: LA 47; TSA 6; TSS 20

Savage Garden: HSS 65

Scarface: HSS 66; RA 61; RBH 62; RS 36

Jill Scott: DC 26

Josey Scott: A0 5; H100 4; HA5; MO 7, RO 3;T40 3

Peggy Scott-Adams: BL g

Joan Sebastian: LA 38, 42; LPS 21; LT 24, 41; RMS
30, 32

Jon Secada: TSS 36

Secret Garden: NA 6

Bob Seger & The Silver Bullet Band: PCA 13

Seven And The Sun: A40 32; T40 40

Sevendust: IND 5o

Shade Sheist: RBH 81

Shaggy: RE 5

Shakira: B200 36; A40 33; H100 62; HA 66; LPS
13,37; LT19; T40 29

Remy Shand: B2oo 190; RBA 71

SheDaisy: B200 63; CAs5; (S 37

Shekinah Glory Ministry: GA 9; HS 39; IND 33

Blake Shelton: B200 155; CA18; CS 19

Shena: DC3

Wayne Shorter: /26

The Silk Road Ensembte: CX 4

Jessica Simpson: EA 25

Sin Bandera: LA19; LPA7; LPS 5; LT 7

Sinch: RO 31

Daryle Singletary: CS 47

Sixwire: (S 33

Ricky Skaggs: BG 10; CS 56

Ricky Skaggs & Friends: BG 11

Skubie Tha Ciko: RS 70

Sleepy Brown: RS 43

Fatboy Slim: EA 9

Slum Village: HS 48; IND 38; RBA 82; H100 90;
HSS 49; RA 40; RBH 37; RS 30

Smilez & Southstar: HSS 15; RBH 65; RS 9

Anthony Smith: CS 35

Esther Smith: GA 36

Michael W. Smith: B200 115; CC 6

Will Smith: B20o 32; RBA 30; HSS 55

Sneaker Pimps: DC 40

Marco Antonio Solis: LA 38, 68; LPS 12; LT 11;
RMS 26

Soluna: HS 22; H100 72; T40 35

Something Corporate: HS 42

Sono: DC 10

Soulfly: B200 158

Kim Sozzi: DC 42

Bubba Spanux: RA 66; RBH 64

Britney Spears: B200 99

Splender: A40 40

Bruce Springsteen & The E Street Band: A40 22;
RO 26

Staind: B200 124; MO 16, 29; RO 11, 29

Ralph Stantey: BG 6; CA 45

Brenda K. Starr: TSA g; LT 39; TSS 8, 21

Tommy Shane Steiner: CA54; CS 43

Curtis Stigers: /718

b i ARG

Rebecca St. James: CC 18

Angie Stone: B200 189; RBA 57; H100 100; RA 49;
RBH 48

George Strait: CA 27, 32; CS 8, 57; H100 44; HA

43

The Strokes: B200 138; HSS 41

Michael Stuart: TSS 19

Styles: B200 6; RBA 2; H100 75; HA 72; RA 21;
RBH 23, 87; RP 15

Sublime: PCA 14

Sugarcult: HS 31; IND 30

Superdrag: HS 41; IND 34

Superjoint Ritual: IND 49

Keith Sweat: RBC 20; RA 60; RBH 61

Swing: RBH 91

System Of A Down: B200 47; PCA 41; H100 99;
MO 10; RO 8, 23

Tabla Beat Science: WM 11

Take 6: GA 30

Talib Kweli: HSS 44; RBH 95; RS 52

Tank: RA 62; RBH 66

Floyd Taylor: RBA 93

James Taylor: PCA 16; AC 26

Los Temerarios: B200 109; IND 7; LA 1, 6, 67; RMA
1,3;LT13;RMS 9

Tempo: LPS 33; LT 20; TSS 5

Tenacious D: B20o 147

Terra Deva: DC 20

John Tesh: B200 168; CC 8; NA 2

Texas Boys: RBA 95

Jimmy Thackery & The Drivers: BL 10

Thalia: HS 7; LA 3; LPA 1; LPS 9; LT 5; RMS 14; TSS 35

They Might Be Giants: INT 18

Third Day: CC 12

Cyndi Thomson: CA 38; CS 38

Thursday: HS 23; IND 27

T..: RBA 98

Los Tigres Del Norte: RMS 39

Los Tigrillos: LT 38; RMS 18

Timbaland: RBH 81

Aaron Tippin: HSS 60

tobyMac: CC 25; HS 29

Tonex: GA 14

Tool: B200 196; RO 14

Los Toros Band: TSA 20; TSS 31

Diego Torres: LPS 38

Los Traileros del Norte: RMS 37

Train: A40 15; AC 13

Trick Daddy: H100 91; HSS 63; RA 45; RBH 44; RP
23;RS 38

Trick Pony: B200 164; CA 21

Trik Turner: MO 35

Triny Y La Leyenda: RMS 27

Travis Tritt: CA 26, 65; CCA18; CS 48

Lola Troy: RA 60; RBH 61

True Enuff: RBH 92

TRUSTcompany: MO 15; RO 19

Truth Hurts: B200 29; RBA 12; H100 16; HA 15;
HSS 53; RA 10; RBH 10; RS 23; T40 32

Los Tucanes De Tijuana: LA 33; RMA17; LT 21;
RMS7

Shania Twain: CCA 5; PCA 33

Tweet: B200 81; RBA 24; H100 35; HA 36; HSS 61;
RA 11; RBH 11; RS 27

Twista: RBC 25

Steve Tyrell: jZ 7

U2: B200 161

UB4o: RE 4

Union Station: B200 162; BG 2; CA19

Unique: RS 70

Unwritten Law: MO 26, 31

Keith Urban: CS 30

Usher: B200 96; RBA 55; DS 4; H100 23, 39; HA
22, 39; HSS 34; RA17, 35, 58; RBH 17, 35,
59; RP14; RS 33; T40 20

lan Van Dahl: DS 20

Luther Vandross: RBA 67; AC 22; RA 48; RBH 50
Van Halen: PCA 43

Sergio Vargas: TSS 24

Phil Vassar: CS 23

Stevie Ray Vaughan And Double Trouble: BLs5
Chuy Vega: LA 65

Vico-C: LA 72

Alicia Villarreal: LA 34; RMA 18; RMS 35
Fernando Villalona: TSS 28, 36

Rhonda Vincent: BG 14

The Vines: MO 11; RO 34

David Visan: WM 9

Vita: H100 11; HA 9; RA 4; RBH 4; RP 4; T40 28
Vivanativa: LPS 2g; TSS 29

Carlos Vives: LA 70; TSA 8; LPS 34; LT 29; TSS 12

k- I-;T [
The Wailers: PCA 1; RBC 1; RE13, 14
Tom Waits: IND 36,39
Butch Walker: HS 12
Tamara Walker: AC 29
Andre Ward: (f 23
Russell Watson: (X 10
Weezer: B200 100; MO 27
Peter White: (/14
The White Stripes: B200 121; MO 34
The Who: B200 74; INT 25
Wilco: B200 157; INT 22
Doug Williams: GA 28
Hank Williams Jr.: CAs5o; CCA 13
Hank Williams 1I1: CA 68
John Williams: CL 10

e

John Witliams: CX 1

Melvin Williams: GA 28

Michelle Williams: B200 107; CC 5; GA 1; RBA 17

Pharrell Williams: A 38; RBH 38; RP 17; RS 44

Vanessa Williams: GA 23; RBA87

Cassandra Wilson: /Z 2

Nancy Wilson: /Z 15

BeBe Winans: GA 33

CeCe Winans: GA 26

Mario Winans: H100 5; HA 4; HSS 32; RA 2; RBH
2; RP2; RS 14; T40 16

The Winans: GA 27

Wolverine: HSS 7; RBH 90; RS 7

Lee Ann Womack: CZA 6; PCA 42; AC 10; CS 26

Won-G: RS 57

Darryl Worley: CS 10; H100 53; HA 51

—

X-Press 2: DCo

Yanni: NA 11, 12

Yanou: DS 1; H100 15; HA 16; HSS 2; T40 8

Yasmeen: RBH 78; RS 37

Trisha Yearwood: CA 70; CS 53

Ying Yang Twins: B200 128; IND 8; RBA 41; H100
88; RP 21

Yohany: DS 8; HSS 50

Pete Yorn: HS 36

Young Chris: HSS 59; RS 26

Youngstown: HSS 72

Charlie Zaa: LA 50; LPA 16
Zapp & Roger: RBC 21
Zero7: EA 115 IND 47
Zoegirl: CC 15; HS 18

Rob Zombie: RO 24

ZZ Top: PCA 45

Amelie: WM 12

Bad Company: RBA 53

A Beautiful Mind: Cx'g

Black Hawk Down: WM 5

Blade Il: EA 18

Bob The Builder: The Album: IND 37

ElClon: LA52; LPA18

Coyote Ugly: B200 136; CA 16; STX 13

Crank Yankers — The Best Uncensored Crank
Calls: Volume 3: IND 41

Disney’s Lilo & Stitch: B200 14; STX 1

Divine Secrets Of The Ya-Ya Sisterhood: B200
98; INT 10; STX g

Down From The Mountain: BG 4; CA34

The Fast And The Furious: STX 21

The Fast And The Furious: More Fast And
Furious: STX 20

Finding Forrester: /Z 4

Gosford Park: CX 15

1 Am Sam: B2oo 86; STX 8

Jimmy Neutron Boy Genius: STX 25

A Knight's Tale: STX 22

Like Mike: B200 28; RBA 13; STX 3

Mamma Mia!: B200184

Men In Black I1: STX 19

Monsoon Wedding: WM 7

Moulin Rouge: B200 143; STX 14

Mr. Deeds: B20o 76; STX 7

O Brother, Where Art Thou?: B200 19; BG 1;
CA2;INT7;STX 2

The Osbourne Family Album: B200 104; STX 10

Queer As Folk: The Second Season: EA 15

The Royal Tenenbaums: STX 24

Save The Last Dance: STX 18

Scooby-Doo: B200 68; RBA 92; STX 6

The Scorpion King: B200 177; STX 15

Shrek: B200 110; STX 11

Spider-Man: B200 34; 5TX 4

Spirit: Stallion Of The Cimarron: B200 129;
STX12

Spongebob Squarepants Original Theme
Highlights: STX 23

Star Wars Episode |1: Attack Of The Clones:
STX 16

Tae-Bo Inspirational: Walk By Faith...Not By
Sight: GA 35

Vanilla Sky: STX 17

AWalk To Remember: B200 64; STX 5

. % .
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Irv Gotti Presents The Inc: 7

Now 8: 192

Now g: 26

Off The Hook: 65

Passion: Our Love Is Loud: 195

P. Diddy & Bad Boy Records Present... We
Invented The Remix: 18

Punk -O- Rama 7: 106

Songs 4 Worship — Shout To The Lord: 73

So So Def Presents: Definition Of A Remix
(EP): 145

Steve Harvey Compilation: Sign Of Things To
Come: 125

This Is Ultimate Dance!: 33

Totally Country: 163

Totally Hits 2002: 12

Vans Warped Tour 2002 Compilation: 101
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] ™
E i Airplay monitared by N N E Airplay monitored by N Nielsen TOP 40 TRACKS ™
= i Broadcast Data = Broadcast Data
= »;] Systems [ ‘: Systems == Airplay I8 Nielsen
3 TITLE IMPRINT/PROMOTION LABEL Artist = TITLE IMPRINT/PROMOTION LABEL Artist 2 H |TITLE oriioreiley (Bissccassts
= - - =l = || ARTIST
s NUMBER 1 3% 5 Weeks At Nunte: | Ef NUMBER 1 3% ek A S -l 2 | | IMPRINT/PROMOTION LABEL
1 1 BY THE WAY waaNEr BROS Red Hot Chili Peppers = 1 DRIFT & DIE FAWLESS/GEFFEN/INTERSCOPE Puddle Of Mudd = = B !
2] 2 RUNNING AWAY  stanninive Hoobastank ! 2 BY THE WAY waanenna0s Red Hot Chili Peppers < B NUMBER 1 3855 1 Wrdlde |
3 4 3 [ | WARNING muomaueeic Incubus <2 g HE RO/ (OLUM6ISDADAINNE GG Chad Kroeger Featuring Josey Scott L 1 ] AL LAVGNE
4 é SWEETNESS DReamworks Jimmy Eat World «| 2 4 | STAND ALONE RepUBLIC/UNIVERSAL Godsmack ARISTA
4 | .| DRIFT & DIE rLawLEsS/erFENNTERSCOPE Puddle 0f Mudd = 515 SHE LOVES ME NOT 0reAviORKS Papa Roach HOT IN HERRE
6 | 7 | 11| SHE LOVES ME NOT oreamwoRks Papa Roach | 6] 6 GET AWAY  waaneR gR0S Earshot o :‘UE‘LRIE:L/UNIVERSAL
5 [ii| HERO cOLUMBIARGADRUNNERIDIME Chad Kroeger Featuring Josey Scott < 7] 9 DENY Default < e
8 ] 9 | | HATE TO SAY | TOLD YOU SO eerapHisinmerrise The Hives 8] 12 AERIALS  ameRCancoLuMBia System Of A Down < o CHAD KROEGER FEATURING JOSEY SCOTT
9 8 :‘ | FEEL SO wmca Box Car Racer ? 8 ONE LAST BREATH wio-up Creed : COLUMBIA/ROADRUNNER 1DJMG
10 ] 11 AERIALS AMERICAN/COLUMBIA System Of A Down < 10) 14 THE ENERGY ananric Audiovent "E"SJ‘;‘SUT ME
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WEA Awaits
Caparro’s
Impact

Continued from page 1

Caparro will replace WEA chair-
man Dave Mount, who has announ-
ced that he will retire at the end of the
year. Caparro joins WEA the week of
July 22, and there will be a transition
period to enable the newcomer to
study the organization and its people.
Caparro, who resigned as chairman
of the Island Def Jam Group last
December, will report to WMG chair-
man/CEO Roger Ames.

WEA consists of WEA Corp., the
distribution company; WEA Manu-
facturing; the Alternative Distribu-
tion Alliance, the independent distri-
bution company; and Westland
Graphics/Ivy Hill, a graphics and
packaging company.

In addition, Caparro has been
named chairman of WMG’s Global
Media Manufacturing and Distribu-
tion Committee, a newly created task
force that will provide strategic direc-
tion to the company’s distribution
and manufacturing operations
around the world.

Unlike Mount—who works out of
WEA's headquarters in Burbank,
Calif.—Caparro, with his global
responsibilities, will be based in New
York. This has sparked speculation
that the distribution company head-
quarters will move to New York or
that Caparro will seek someone to
head WEA Corp. if it should remain
in California. But Caparro tells Bill-
board that there are “no plans” to
move WEA to New York.

Speculation remains that Caparro
could turn over management of the dis-
tribution company to one or more of
his former associates—specifically John
Esposito, former GM of Island Def Jam,
who worked with Caparro at PolyGram
Group Distribution (PGD), or John
Madison, who was executive VP of PGD
before landing a high-profile position
with AMFM and then becoming CEO of
ClickRadio. Currently, Michael White,
an executive VP, handles the day-to-day
running of WEA Corp., while senior VP
Bob Carlton heads up sales.

“I have committed to Roger Ames
that I would be completely open to
evaluating the company and the peo-
ple here, and I will live by that,”
Caparro says. “I am aware [that] there
are many good people within the
WEA organization.

Esposito and Madison were in-
volved in Caparro’s gambit to launch
an independent start-up company
with the aim of consolidating the
majors’ manufacturing and fulfill-
ment (Billboard Bulletin, May 11),
but that effort was abandoned. “I was
s0 close and yet so far {from] revolu-
tionizing the model of the business,’
Caparro says. “Unfortunately, the
timing was not in our favor.”

At WEA, Caparro says he initially
plans to spend twice as much time
listening as talking. “I don't want to
come in thinking about change for
change's sake,” he says. “The only

thing that should remain as it is
today is the artist and their art. Every
traditional approach must be chal-
lenged: How to make it better, more
effective, with reduced costs. It's ours
to redefine going forward.”

Indeed, retail accounts expect
Caparro to instill change at WEA—
something that he consistently did at
PGD while leading that company to
win the National Assn. of Recording
Merchandisers’ coveted distributor of
the year award five times. During his
PGD tenure, Caparro took the lead
among distribution heads in issuing
new policies and business terms, a
distinction that was previously held
by WEA Corp. and Sony Music Dis-
tribution. He became known as the
distribution president who was will-
ing to address retail issues first and
who tried to meet accounts halfway.

Caparro will work through a tran-
sition period with Mount. “The in-
dustry has the utmost respect for
Dave, and he deserves to leave the
WEA organization in the way that he
feels most comfortable,” Caparro
says. “I will look to Dave to dictate the
transition. He deserves every respect
and courtesy.”

Mount, who has helmed WEA since
1993, said in a statement that guiding
WEA “through a period of profound
change in the industry has required
enormous energy and focus, sometimes
at the expense of the two most impor-
tant things in life: family and well-being.”
He tells Billboard, “I will be 60 next year
and have been on a pretty grueling pace,
on a plane to somewhere almost every
week.” He now wants to spend time with
his wife, work on his golf game, maybe
teach a class or two, and continue his
involvement in charity work. “Iam sure
[won't be bored,” he says. After retiring,
Mount will stay on as a consultant.

Mount is widely respected among
merchants. The head of one of the
largest U.S. accounts says, “Mount
has done a great job. He clearly made
changes and did what needs to be
done to make WEA a better place.”

Currently, Mount is leading a
charge to upgrade WEA’s systems,
which had fallen behind the times.
WEA was also ahead of the curve in
offering source tagging for electron-
ic article surveillance tags and pro-
viding shelf-ready product and is a

pioneer in embracing everyday low
pricing. Mount says, “We really have
tried to address industry issues.”
Nonetheless, music merchants
agree that, despite the respect they
have for Mount, WEA is the most in
need of further change among the
major distributors. Music merchants
feel that WEA is not as proactive as the
other distributors in working product.
Others say that WMG in general

has been the last of the majors to |

shed “old-school” business philoso-
phies and that it needs to continue
moving away from them. For in-
stance, some of the Warner labels
have been known to have unrealistic
initial shipment expectations.

One merchant offers the view that
WEA's difficulties may be a result of
the decentralized nature of WMG. “If
you look at that organization, the
labels are the least controlled [by cor-
porate management], and distribu-
tion is viewed as a slave instead of
enjoying a synergistic relationship
with them,” he says.

Retailers acknowledge that Ames
has begun to change the WMG cul-
ture and improve the company’s
competitive position, and they see the
addition of Caparro as a further part
of the process.

Caparro expects changes at WEA to
be customer-driven. “When [ take a
look at the industry and its companies,
what excited me about coming [here]
is that the Warner Music Group and
the greater AOL Time Warner seems
ideally positioned for the evolution of
the music [business],” he says. “They
have tremendous resources, which
will help to redefine how music gets
to the consumer. But the consumer
will dictate the change, and we need
to satisfy wherever the consumer is
going for their music.”

While acknowledging that digital
distribution will have an important
future and that he hopes he can help
AOL Time Warner leverage its online
assets, Caparro adds that “all the
hyped expectations where digital was

going to be have proved to be false. |

The role of retail is much more

important than many made it out to |

be or believe it to be today. For the
rest of our careers, [brick-and-mor-
tar outlets are] going to be a critical
component of entertainment sales.”

CD Warehouse is experiencing a
liquidity problem that might be the
precursor to a Chapter 11 filing.

According to a statement issued
July 16 by the company, it faces two
issues that “threaten the longevity”
of the chain. First, its lender, GE
Capital Corp., amended its loan
agreement covenants and reap-
praised the chain’s inventory, re-
ducing the amount available under
the loan by $1 million. This left the
company maxed-out on its secured
revolving credit facility.

Second, the company has been hit
with lawsuits from franchisees seek-
ing to terminate their relationships
with CD Warehouse, which could
result in a $460,000 royalty payout.

CD Warehouse On Chapter 11 Brink? |

Also, the company had $175,000 gar-
nished from its bank account earlier
this month to pay an outstanding
judgment in another unspecified suit.

“The combination of these events
has intensified the need for a sub-
stantial capital injection to meet the
company’s current debts and obli-
gations,” the company said, adding
that it is pursuing various financ-
ing alternatives.

In its most recent Securities and
Exchange Commission filing, CD
Warehouse (which owns 64 stores
and counts a total of 279 in its sys-
tem) reported net income of about
$25,000 on revenue of $5.2 million.
Executives could not be reached for
comment. ED CHRISTMAN

Billboard

internctiona

t

E-]
g
k]
=

ctT
=)
—4
o
=
«a

OVER 17,000 INTERNATIONAL LISTINGS:
Artists « Concert Promoters - Agents & Managers
Sound & Lighting Services « Venues «Clubs
Equipment Rentals « Staging & Special Effects
Security Services « Charter Transportation
Merchandisers «+ Insurance Companies

THE DEFINITIVE REFERENCE
GUIDE FOR ANYONE WHO BOOKS,
PROMOTES AND MANAGES TALENT

Order the International Talent
& Touring Directory online
www.crderbillboard.com

or call 1.800.344.71°9 * International: 732.363.4156
Eax: 732.363.0338 * By Mail: S2nd payment for $135 plus & S&H ($15 for inzer-
sational orders) with this adtox Billboard Directories, PO Box 2016, Lakewood,
NJ 08701. Please add appraprate sales tax in NY, NJ, PA, CA. TN, MA. IL, OH,
vA & DC. Orders payable ir LLS. funds only. All sales are fina. Aiso availeble
on diskette and mailing labels - for information, emait jjamin@illboard.com

BDTT31361

BILLBOARD JULY 27, 2002

www.billboard.com

wWWwWw.americanradiohistorv.com

65


www.americanradiohistory.com

Nii-Electro
Sound
Emerges

Continued from page 1

wares at such annual music events
as Berlin's Love Parade, Barcelona's
Sonar Festival, and the Liverpool,
England edition of the Creamfields
Festival—as well as in traditional
concert settings: Omaha, Neb.’s the
Faint recently opened for No Doubt
on the latter’s Rock Steady tour.

Figuring into this musical mix
are numerous electro-skewed artist
albums, compilations, tributes, and
soundtracks.

“Traditional dance music has been
abused for far too long,” Tee ob-
serves. “Electroclash plays up the
fact that dance music’s status quo
needs to be shaken up.”

Tee, founder of Mogul Electro
Records, describes the ways in
which electroclash differs from ear-
lier styles of club music. “Many who
heard early house music confused
it with disco, but to the trained ear,
the drum programming was totally
different,” Tee explains. “The equip-
ment used to create the music
heavily influenced this then-new
dance format.”

Unlike an electronic act such as
Fatboy Slim—who relies on larger-
than-life beats and samples—nii-
electro acts rely on sparse arrange-
ments and robotic beats. And

unlike house and trance styles—
which are known for soulful and
melancholic vocals, respectively—
nii-electro artists sound downright
bored and detached. A prime exam-
ple of this is Miss Kittin & the
Hacker’s “Frank Sinatra” or Chicks
on Speed’s cover of the B-52's’
“Give Me Back My Man.”
“Electroclash doesn’t have the
same rules or four-to-the-floor men-
tality of techno, house, or trance,”

FELIX DA HOUSECAT

Tee continues. “Lyrically, it has a lot
of irony, attitude, and an opinion. In
other words, and unlike much
dance/electronic music today, it has
lyrical content. Furthermore, it has
sexy star power, which is missing
from many electronica acts and
house divas."

THE MUSIC MACHINE
Tee is not alone. “A lot of [nii-
electro] artists are making this
music because they are bored
with generic dance music,”
notes Belgium’s David Dewaele,
who along with his brother
Stephen records as Soulwax and
2 Many DJ’s.
“The industry is being inject-
ed with a new cast of characters,
as well as hype, which you need to
create awareness,” offers Montre-
al-based producer Tiga, who is also
a co-owner of Turbo Recordings.
Earlier this year, Tiga and Zyn-
therius (aka DJ/producer Jori
Hulkkonen) scored a crossover hit
in Germany and the U.K. with an
electro-spiked cover of Corey
Hart's 1984 pop hit “Sunglasses
at Night,”
Providing much fodder for
the hype machine is 4-year-
old FischerSpooner, a duo
(Warren Fischer and Casey
Spooner) signed to Min-
istry of Sound (MoS) re-
portedly for a $2 mil-
lion, two-album world
wide deal (Billboard,
June 8).

MoS re-
cently en-
tered into
an exclu-
sive North
American

licensing agreement with MCA (Bi/l-
board, June 29). FischerSpooner's
debut album, #1, arrives in the fall via
MoS/MCA, and according to MCA
senior VP of A&R Gary Ashley (who
recently signed Nashville-based nii-
electro duo Venus Hum to the label),
the label has its work cut out.
“They’re the lead group in this new
genre of music,” Ashley notes. “Casey
and Warren are making music that'’s
fresh and new, but it’s not always easy
to break fresh and new in the U.S.
England could very well end up lead-
ing the way.”

Last month, FischerSpooner sold
out several shows at the Bridge in
London and performed at David
Bowie's Meltdown at the Royal Fes-
tival Hall. “It was the most spectac-
ular and grand space we’'ve per-
formed in,” Fischer says, referring
to the Royal Festival Hall, which he
likens to performing at Lincoln Cen-
ter in New York. “During our per-
formance, I ended up crowd surfing,
which never happens at that venue.”

Long before Tee—who co-wrote
RuPaul’s early-'90s hit “Supermod-
el (You Better Work)"—coined the
term “electroclash” last October for
the Mogul Electro-produced five-day
Electroclash Festival in New York,
numerous artist/producers and
labels were already hard at work cre-
ating something new out of the not-
too-distant past.

Among acts in the category are DJ
Hell, FischerSpooner, Adult., Chicks
on Speed, Peaches, Dave Clarke,
Playgroup, Soulwax/2 Many DJ’s,
Soviet, the Faint, Crossover, John
Selway, Felix da Housecat, Ladytron
(see Beat Box, page 25), Miss Kittin
& the Hacker, I Am the World Trade
Center (see Reviews & Previews,
page 16), and Elien Allien.

Ditto for labels like Germany’s
International Deelay Gigolos
(founded/helmed by DJ Hell), Kitty-
Yo, Chicks on Speed, and BPitch
Control (founded/helmed by Allien);
the U.K.’s City Rockers; U.S.-based
Emperor Norton, Ersatz Audio
(founded/helmed by Adam Lee Mil-
ler and Nicola Kuperus of Adult.),
and Ghostly International.

Adult.’s Miller is bored by all the
talk of electroclash. While he can’t
list a single positive effect of being
associated with the genre, he easily
reels off the negatives: “Having com-
plete strangers tell you that you are
part of a movement”; “Having ass-
holes come to your shows dressed
like cheesy '80s losers in hot pink and
leg warmers”; “Seeing new bands
form that are trying to be part of a so-
called ‘new genre’ ”; and “Having
people assume they already know
what we are about when we only have
one album [Resuscitation] out.”

The Faint’s Todd Baechle can
relate. “We like all musical styles,”
he says. “We don’t want to claim to
be part of any one musical genre. It’s
dangerous to consider yourself a
certain type of band. There’s always
too much expectation and not
enough room for excitement.”

Alex Murray-Leslie, one-third of
Berlin-based Chicks on Speed, offers
a more tempered take on what it
feels like to be lumped into an elec-
troclash movement that didn’t exist
one year ago. “We've never fit into

CHICKS ON SPEED

any one scene,” she offers. “But
then, we don’t see ourselves prima-
rily as a music group. We have a
clothing line, we do graphic design,
we run a Web site, and we have our
record label.”

The nii-electro scene in Berlin,
Murray-Leslie says, has been ger-
minating for the past 10 years,
“with everybody working together
on music, clothing, graphics, film,
and parties. It’s an open scene
where collaborations are very nor-
mal and exciting. It's not about
competition, but fun!”

Allien notes, “Berlin is unbeliev-
able—it’s the biggest club-city in the
world. We have a lot of artists work-
ing together here. And it’s growing.”

According to Murray-Leslie,
Chicks on Speed recently worked
with Miss Kittin, Peaches, Gonza-
les, and Toktok’s Soffy O. She
explains, “You just call people up,
and they come over to the studio
for a jam session.”

PIONEERS
Murray-Leslie, like everybody
else interviewed for this report, is
quick to credit Munich-based DJ
Hell as the pioneer and founder of

ni-electro—and for good reason.
His label, International Deejay
Gigolos, began issuing electro-lean-
ing tracks in the mid-'90s.

One of the label’s earliest sin-
gles—1997's “Frank Sinatra” by
Miss Kittin & the Hacker—has only
recently reached a wider audience,
thanks to its inclusion on the duo’s
First Album, issued earlier this year
by Emperor Norton, which licensed
the album from Gigolos.

International Deejay Gigolos is
also responsible for taking a chance
on Zombie Nation’s “Kernkraft 400”
in 1999. One year later, the an-
themic track exploded around the
globe; released on Radikal in the
U.S., it peaked at No. 3 on the Bill-
board Hot Dance Music/Maxi-Sin-
gles Sales chart.

Gigolos was also the first label to
release Tiga & Zyntherius’ “Sun-
glasses at Night.” London-based
imprint City Rockers followed suit.
Now, Tiga says, Turbo Recordings
has licensed the track to labels in
France, Spain, and Italy. Addition-
ally, Gigolos issued FischerSpoon-
er’s #1 last year {albeit unmastered,
Spooner says).

“DJ Hell is the Berry Gordy of
electro,” notes producer/DJ Felix da
Housecat, whose Kittenz and Thee
Glitz album (Beat Box, Billboard,
Feb. 9), issued last year via City
Rockers U.K. and this year by Em-
peror Norton, is a critics’ darling—
and who is currently producing a
new girl group, Glamarama. “With-
out much attention or fanfare at the
beginning, his label is now pretty
much the center of it all.”

France’s Miss Kittin offers, “His
label is like his baby, a projection of
what he is—a bit punk, a bit fashion
victim, too. Gigolos has been big in
Germany since its first release. Here,
we're all so amazed by how long it
took other countries to discover it.”

Although DJ Hell receives much
attention, he remains rather cool.
“We are not part of this so-called
‘electrocrash movement,” ” he says.
“A lot of people are doing the same
thing at the same time. So, right
now, everybody’s moving in a Gigo-
los direction.”

After pausing for a moment, he
continues, “But don’t worry: We will

(Continued on next page)
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tell you when it’s time to move in a
new direction. Our Konfrollmas-
chine is working day and night.”

Gigolos recently signed its first
Los Angeles-based artist, Mount
Sims (aka Matt Sims). Emperor Nor-
ton will issue Mount Sims’ full-
length Sept. 3 in the U.S.

Of course, as with any musical
phenomenon, today’s fashion can
become tomorrow’s faux pas. “It can
become dangerous when you get too
much, too fast,” Tiga offers. “A back-
lash to all things electro is immi-
nent. At that point, it will be survival
of the fittest. The artists who really
have something to say and offer will
still be around in a few years.”

LOOKING BACK

Still working is British duo Soft
Cell, which along with the likes of
the Normal, Flying Lizards, Kraft-
werk, Depeche Mode, Visage, Ultra-
vox, Arthur Baker, Bobby “O” Orlan-
do, Human League, Fad Gadget,
New Order, Afrika Bambaataa & the
Soul Sonic Force, Gary Numan,
Yazoo, Pet Shop Boys, Sparks, Gior-
gio Moroder, Patrick Cowley, and
Man Parrish pioneered synth-savvy
electro grooves in the early-'80s,
thus greatly influencing many of
today’s nii-electro artists.

Cooking Vinyl/SpinArt will issue
Soft Cell’s Cruelty Without Beauty
Oct. 8. It’s the first album of new
music from the duo (Marc Almond
and Dave Ball) since 1984’s This Last
Night in Sodom. Almond wonders
aloud, “Things really do come full
circle, don’t they?”

Almond says he’s flattered that
many artists have apparently been
influenced by Soft Cell. “These new
artists are taking the minimalism of
Soft Cell and other early-'80s stuff
and injecting it with a new attitude,”
he explains. “They're taking some-
thing familiar and completely rein-
venting it with new twists. In that
way, the new music isn't retro at all.”

When asked about the potential
of nii-electro acts having similar

7

GARY ASHLEY

success stories to early-'80s acts,
Almond’s optimism wanes. “They
probably won’t have the same type
of chart successes,” he says. “The
'80s brought an end to the golden
age of radio. I'm not sure that

these new artists.”

Agreeing with Almond is original
electro pioneer Arthur Baker, who
produced the revolutionary “Planet
Rock” by Afrika Bambaataa & the
Soul Sonic Force and co-produced
New Order’s “Confusion,” both in
the early '80s. “You definitely need
personalities,” he notes. “But you
also need acts that make good, com-
mercial-sounding songs. In the end,
it’s about singers and songs.”

DJ/producer Erol Alkan, respon-
sible for the nearly 6-year-old week-
ly Trash party at the End nightclub
in London, believes the potential is
definitely there for crossover success
stories. “FischerSpooner could cross
over,” Alkan offers. “And I'd love to
hear Adult. on the radio.”

Those who tune into Jason Bent-
ley’s Metropolis show on KCRW Los
Angeles have heard both Adult. and
FischerSpooner. In addition to host-
ing Metropolis, Bentley handles
some programming chores at Los
Angeles’ commercial-alternative
giant KROQ; he’s also the A&R
director of Maverick Records.

“It’s all very exciting music, and

2 MANY DI's

personally, I like it a lot,” Bentley
acknowledges. “I'm just not sure
of its mainstream potential.” He
sees the opportunity for a whole
new kind of radio-friendly elec-
tronic music.

“It’s at a very cool stage right
now,” he continues. “It's arty, bo-
hemian, and underground. Acts like
Peaches and Adult. are edgy, freaky,
and weird. Corporate entities could
sanitize this, which could ulti-
mately ruin it.”

But not if it's done properly.
Numerous chart-topping acts have
already incorporated nii-electro
elements into their recordings:
Madonna (“Music”), Sugababes
(“Freak Like Me”), Brandy (“What
About Us?”), Tweet (“Oops [Oh
My]),” Missy “Misdemeanor”
Elliott (“Get Ur Freak On”), and
Kylie Minogue (“Can’t Get You out
of My Head").

“If I may be brutally frank,”
Ladytron keyboardist Daniel Hunt
offers, “it's Kylie who's taken this
sound to the mainstream. [Nii-elec-
tro] appears poised for some kind of
mass infiltration. It just needs real
songs—that’s what radio requires.”

MoS head of A&R Andrew Gold-
stone, who along with DB (who has
since parted ways with the label)
brought FischerSpooner to the
label, strongly believes the

happen overnight.”
FischerSpooner, he explains, “has
an intellectual air about it, so it will
take time for people to digest this.
We'll have to work that much hard-

EROL ALKAN

er to win folks over. But at the end
of the day, it’s about the music.
Plain and simple.”

BREAKING THROUGH

Los Angeles-based Emperor Nor-
ton has licensed for the U.S. Felix da
Housecat, Ladytron, and Miss Kittin
& the Hacker, among others. Label
president Steve Pross sees nii-
electro’s mainstream appeal this
way: “In America, it tends not to be
genres of music that break through
but a few artists. All this scene needs
are one or two artists to break out.
We could then have another De-
peche Mode on our hands.”

And this, many retailers say,
could very well happen. “Sales are
way up,” says Tom Maffei, buyer of
dance/electronic music at Amoeba
in San Francisco and Berkeley,
Calif. “We can’t keep albums by
Adult., FischerSpooner, Chicks on
Speed, Peaches, Crossover, the
Faint, Ladytron, and Felix da
Housecat in stock. It's interesting—
12 months ago nobody really cared
about this music, and then seven
months ago, everybody started
inquiring about it.”

Some of those artists are respon-
sible for the genre’s best sellers,
including the Faint (Danse Macab-
re, which moved 27,000 units, ac-
cording to Nielsen SoundScan),
Ladytron (604, at 20,000 units),
Felix da Housecat (Kitfenz and Thee
Glitz, 16,000), and Peaches (Teach-
es of Peaches, 15,000).

Several of these acts banded
together for last year’s Electroclash
Festival. Earlier this year, Mogul
Electro issued the compilation Elec-
troclash, which featured many of the
acts from the festival.

Since then, other nii-electro com-
pilations have infiltrated the global
market, including Futurism (City
Rockers U.K.), Tungent 2002: Disco
Nouveau (Ghostly International),
American Gigolo (International Dee-
jay Gigolos/Turbo), Misery Loves
Company (Ersatz Audio), and This Is
Tech-Pop: 21st Century Electro and
New Wave (MoS). Additionally,
SpinArt issued Glasgow-based
Bis’ Plastique Nouveau EP,
home to Adult., Ecto-
morph, and Tom-

mie Sunshine, remixing various
tracks from the Scottish trio’s Returm
to Central album.

Chris O’'Rourke, manager of spe-
cialty store Other Music in New
York, concurs with Maffei. “About 12
months ago I noticed something
was happening. Then, with the Elec-
troclash Festival and its accompa-
nying CD, I noticed a big surge in
interest surrounding this music.”

While O'Rourke admits to being
surprised by the sudden interest in
nii-electro, he also knows that peo-
ple are “always looking to latch on
to something new.” That said,
O’Rourke will be surprised if it be-
comes “mainstream popular.”

Yes, it's a huge scene, he explains,
“but I think it’s too weird, too under-
ground, and too counter-cultural for
the masses.”

At this, Tee only smiles. “People
are so hungry for something new.
I've seen this scene grow in leaps
and bounds since the Electroclash
Festival last October. People are
responding to this music.”

THE FUTURE

Tee, it should be noted, has much
vested in this movement. He is cur-
rently grooming many nii-electro
acts, including W.I.T. (short for
Whatever It Takes), Soviet, Morplay,
My Robot Friend, and Avenue D. He
says albums by W.I.T. and Soviet (a
rerelease of the act’s 2001 full-
length, We Are Eyes, We Are Buil-
ders), as well as a compilation (Badd
Inc.), will be available from his label
in early fall.

“What we’re doing is the com-
plete opposite of the faceless DJ cul-
ture,” says Melissa Burns—who,
along with Christine Doza and
Danielle Top, is W.I.T. “While the
whole DJ culture movement was a
sweet, important time, things
change and evolve. There’s a new
generation that wants music to be
fun, sexy, and glamorous again.
We're here to provide that.”

On the West Coast, such non-Tee-
associated acts as Blow-Up and
T.H.E.M. are also forging ahead with
ni-electro game plans. TH.E.M.’s
full-length debut, Sin Win & Grin
(see Reviews & Previews, page 16),
streets Tuesday (23). Blow-Up’s
debut, In Technicolor, has already
been picked up by
Korea’s SSK label for
approximately 10
Asian countries
(Beat Box, Bill-
board, June 22);

a U.S, label is
forthcoming.

“Whether
or not this
music

becomes a defining moment in pop
music remains to be seen,” acknowl-
edges Felix da Housecat collaborator
Tommie Sunshine, who helms Xylo-
phone Jones Recordings and recent-
ly remixed tracks for Soft Cell and
Human League. “But the people mak-
ing the music are doing what comes
naturally. The music’s coming from a
very pure place.”

This fall, Mogul Electro and the
Emeryville, Calif.-based Kork
Agency—which handles bookings
for Chicks on Speed, Peaches,
Gonzales, and Soviet, among oth-
ers—will present the Electroclash 2
tour. The two-week tour commences
Oct. 12 in Philadelphia and winds its
way through major markets, includ-
ing Detroit, Montreal, Chicago,
Seattle, San Francisco, and Los
Angeles. Kork owner/president
Christian Bernhardt says Peaches,
Tee, Chicks on Speed, Soviet, W.I.T,,
and Tracy & the Plastics are con-
firmed for the tour. He also promis-
es that local electro acts will be spot-
lighted in each city.

“There’s such excitement sur-
rounding this music,” Bernhardt
says. “It’s almost like the promot-

LARRY TEE

ers are throwing money around,
which wasn't always the case. In
the last three months, it's become
much easier to book these acts.
This music is very much on the
verge, and this tour will only help
the situation.”

And therein lies the rub. Perhaps
Chicks on Speed’s Murray-Leslie
sums it up best: “Punk’s downfall
was that it turned into a fashion and
joke perpetuated from the insecuri-
ties of [Sex Pistols manager| Mal-
colm McLaren's plan. When the
money becomes more important
than the art form, the creativity will

die. Big business is sometimes too

strong and tempting; it can crush

an innovative idea—one that

could’ve had major social and
political impact.”

She continues, “Electro-

clash is escapism from today’'s

uncomfortable world—a

world that nobody feels

they can change. Electro

looks back on all the bad

architecture, fat-faced

politicians, faceless con-

venience, useless tech-

nology, and greed that

still exists today. It

combines all these

things and makes

it glamorous.

we'll see lasting hits like ‘Cars’ [by  crossover potential is there. “I It’s the ulti-
Gary Numan]| and ‘Don’t You Want  view it as a very long-term . RS o MISS KITTIN N mate para-
Me’ [by Human League] from process,” he says. “Things won't B Wi T = dox.”
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Latin Market
Seeks Lift
From Warner’s
Mana

Continued from page 1

on Warner and the group’s first studio
effort since 1997—as the saving grace
in a year of sluggish sales. The mantle
of responsibility sits well on Latin
rock’s biggest-selling band, a group
whose stature in the Latin region par-
allels that of U2 in the mainstream
market, as much for its memorable
songs as for what the band has stood
for inits 15 years of existence.

“I have expectations, but no neu-
roses about what can happen,” Fher
says during a break from taping a
Coors Light commercial. “Maybe peo-
ple won't like it, and that will be dif-
ferent. But we worked with so much
heart, with so much passion. It’s an
album that’s very much ours, and we
like it, so we have faith in it.”

VINTAGE MANA

Revolucion de Amor is the seventh
studio album by Man4, the Mexico-
based band comprising Fher (given
name: Fernando Olvera), bassist Juan
Calleros, guitarist Sergio Vallin, and
drummer Alex Gonzélez, the only non-
Mexican in the group. It’s vintage Mana
inits reliance on highly melodic songs
that are anchored by Fher's trademark
high, breathy voice (which is often
compared to Sting), a sound that
blends the format of a rock quartet with
Caribbean elements and lyrical content
that touches on love as often as it does
social and political issues.

Revolucion de Amor also scores a
coup with guest appearances by long-
time friends Ruben Blades and Carlos
Santana. The latter featured Mana and
its track “Corazén Espinado” on his
Grammy Award-winning and 11 mil-
lion-selling Supernatural and also
invited the band to co-headline 28 con-
cert dates with him in 1999.

“It's the most important album that
we're releasing toward the end of the
year, and the expectations in the U.S.
definitely have increased,” says
Gabriela Martinez, marketing VP for
Warner Music Latin America, which
renewed its deal with Man4 this year
(other labels reportedly vied heavily for
the band) and is planning a simulta-
neous release for the U.S., Latin Amer-
ica, and Spain. “Not only because the
MTV Unplugged album did so well
[selling 3 million copies], but because
touring and recording with Santana
has opened a lot of new doors.”

SLOW ENGLISH CROSSING

Add to that the fact that Coors
Light is not only sponsoring Mand’s
upcoming tour but is also featuring
the band in a TV commercial—to air
soon in English and Spanish—and
Mana seems to be primed for a
crossover to English.

Yet it’s a move the band members
have not been particularly eager to
make, and even if they were, they say,
it would not be done with a whole

album. “There’s this huge discussion
about the whole English thing, and
I'm going to tell you what Mana
thinks,” says Gonzélez, the most gar-
rulous of the bunch. “When you see a
writer like Gabriel Garcia Marquez or
Mario Benedetti, these gentlemen
have philosophies, a message or an
ideal, and by doing it in English it’s
cool, because it’s their essence and
their reality, and they’re taking it to
another channel.

“But when you do it in the sense
that you want to be like an American
writer, then that’s a whole different
scenario,” he continues. “If we want-
ed to do something in English, it
would be Mana4, a Latin band, singing
in English, maybe in Spanglish, or

up fans for the new album. “Their
return will not only help our [Spanish-
language] radio, but also the genre of
young music,” says Nestor Rocha, PD
for Los Angeles-based hits station
Super Estrella.

“They’re a very popular band, and
we need someone [this popular] to
concentrate on Spanish. After Mand’s
last album, there was nothing really
interesting for young listeners, be-
cause the artists that followed—Ricky
Martin, Shakira, Marc Anthony—they
went to the Anglo side, and it was no
longer exclusive to Spanish radio,”
Rocha explains. “[Mand’s album] will
make people think Spanish-language
music is hip.” Rocha goes as far as
crediting Mana with having much to

Super Friend. During a concert in Italy last month, longtime friend Carlos San-
tana joined members of Mand. After Mana appeared on the guitarist's 1999 smash,
Supernatural, Santana returned the favor, guesting on the band’s new album.

with an accent. We don’t want to be
like any other band we see on MTV or
on the radio.

“And you look at [some Latin acts
who record in English} and they stop
looking Latin because they’re so Amer-
icanized, because they're into making
things sellable. And even how they
look: They start looking American. So,
right now, it’s not in our plans. Right
now we want to see how far we can
take it doing it in Spanish.”

If Mana decided to do anything in
English, it would do so through the
Atlantic Group, whose co-chairman/
co-CEOQ, Val Azzoli, becamne interest-
ed in the group after seeing it play
live last year.

“It's important that we as the Warn-
er Music Group explore this band at a
bigger level than the Spanish-language
markets,” Azzoli explains. “And what
we decided is, ‘English is important,
but it’s not an end-all.” So, we'll have a
meeting and maybe take two to three
songs and maybe rerecord new songs.
We haven't figured this out yet.”

The fact that Mana remains com-
mitted to recording in Spanish at a
time when many major acts are re-
cording in English fuels expectations
of what the impact of its new album
can do for music in Spanish as a whole.
“For us, it's the biggest release for the
remainder of the year,” says Alberto
Uribe, head buyer for the Ritmo Lati-
no chain. “People are desperately wait-
ing for it. And their older albums, all
of them, are among the top-30 sellers
in all my stores.”

Ritmo Latino is working on several
marketing strategies with Warner and
earlier this year launched a campaign
promoting the Mana catalog to warm

do with the rise of the Super Estrella
format, which launched five years ago
as an edgier alternative to traditional
romantic Spanish-language stations.

MEXICAN GENESIS

Ironically, Mana initially garnered
afollowing in Mexico, and later in the
U.S., through heavy touring without
the benefit of radio play. Originally
called Sombrero Verde (Green Hat),
the group’s first lineup in 1984 in-
cluded Fher, Gonzéilez (who answered
anewspaper ad), and Calleros (whose
brother Ulises is still the group’s man-
ager). The band played rock with
Caribbean and Latin beats that,
while not radical, was decidedly not
the thing in Mexico at the time. In
1987, the group changed its name
to Mand, a word with multiple defi-
nitions, one of which refers to the
positive energy Polynesians use for
the good of all things.

Following its 1987 eponymous
debut, Mana took off with its 1989
sophomore effort, Falta Amor (Lack of
Love), which included the hit “Rayan-
do el Sol” (Approaching the Sun). In
the ensuing years, the group has
racked up five Billboard Latin Music
Awards and four Grammy Awards and,
through a series of highly successful
tours, opened the realm of possibilities
for Latin rock bands in the U.S. and
abroad. A 20-city U.S. tour is scheduled
to kick off in October in support of
Revolucion de Amor, continuing in
Mexico in late November and later,
throughout Latin America.

But parallel to its musical growth,
Mana has made a point of bringing its
social and political preoccupations to
the forefront. Chief among these are

the environment and human rights,
topics that regularly surface in Mand’s
lyrics. Sometimes the references are
oblique, as in the hit “Vivir Sin Aire”
(Living Without Air), which can be
construed as a love song or an eco-
logical plea; sometimes they are
direct, as in “Cuando los Angeles Llo-
ran” (When Angels Cry), which de-
nounces the murder of Brazilian
activist Chico Mendes.

This time around, the approach is
again varied. “Pobre Juan” (Poor Juan),
for example, is the tale of an immi-
grant who dies crossing the U.S./Mex-
ico border. But the single “Angel de
Amor” (Angel of Love), at first blush a
love song, is, in Fher’s words, “a song
of protest against the exclusion of a
worman whose wings are shorn, whose
creed is taken away, whose dreams are
taken away.”

Mand’s practice with what it preach-
es is serious enough that the group
received the Billboard Spirit of
Hope Award (among other recogni-
tions) for its work with Selva Negra,
a nonprofit foundation it created in
1995 that is active in environmental
projects worldwide.

“If we can communicate with so
many kids, it would be a waste not to
talk about worthwhile things and con-
tribute our grain of salt,” Fher says.
“But if we chose not to do anything,
that would be fine, too. Art for art’s
sake is OK. No one has to act like
Mana, and there are artists who are far
more radical. We do what we feel.”

More radical, even, is that Mana has
managed to convey the messages
through its music, rarely compromis-
ing the quality of the songs. That those
songs remain relevant, years later, is
finally, the secret to their success.

“I used to think, for example, that
Paul McCartney was like an icon, but
somebody you could never see or
touch,” Fher recalls. “And then [ went
to his show, and [ was in shock. Be-
cause he exists. But the point is his
songs. You hear all those beautiful

h«'ﬂ -
Environmentally Friendly. Mana lead
singer Fher is on hand to release newly
hatched endangered turtles in Mexico
as part of the band’s Selva Negra Foun-
dation’s work for the environment.

songs and you say, ‘Wow; pop music is
meant to be shared.” In Mexico, they're
now airing [reality show| Big Brother
on TV. And they played ‘Vivir Sin Aire,’
which we put out in 1992! That hap-
pened. And that’s my biggest satisfac-
tion: Being able to share the music.”

|

Dorle Jarmel Soria
Remembered As
Angel Co-Founder

BY STEVE SMITH

NEW YORK—During a career that
spanned more than a half-century,
Dorle Jarmel Soria—who died July
7 at her Manhattan residence at age
101—played a wide variety of roles
in the classical music business. Per-
haps her most significant legacy is as
co-founder with her husband, Dario
Soria, of Angel Records. Though her
tenure at Angel lasted only four
years, her influence can still be pro-
foundly felt today.

“Obviously, the Sorias are of tre-
mendous importance in our history,”
says Mark Forlow, VP of EMI and Vir-
gin Classics North America. “They
only worked for the label for four
years, but they were four very impor-
tant years, and they got about 500
releases out before they departed.”

Born in 1900 and educated at
Columbia University, Dorle initially
pursued a career in journalism
before promoter/artist manager
Arthur Judson hired her to work for
his company as well as the New York
Philharmonic and such maestros as
Arturo Toscanini and a young Leo-
nard Bernstein.

In 1942, Dorle married Dario
Soria, a music-loving Italian entre-
preneur and member of a prominent
banking family that came to America
to escape the Nazis. Dario founded
the pioneering Cetra-Soria record
label in 1948, releasing—for the first
time in America—rarely per-
formed operas by Giuseppe Verdi,
during a golden age of Verdi per-
formance. According to author
William Weaver in an essay written
for New York City Opera, it was at
Dorle’s insistence that Cetra-Soria
releases included both complete Ital-
ian librettos and English translations,
setting the standard to which mod-
ern operaphiles are now accustomed.

Dorle left Judson and the New York
Philharmonic in 1953 to join her hus-
band in founding a new label, Angel,
to license and domestically release
recordings made by British label EMI.
Most of these recordings, by such
artists as Herbert von Karajan, Elisa-
beth Schwartzkopf, Giuseppe di Ste-
fano, Walter Gieseking, and the La
Scala opera company, remain in the
catalog today—most of them remas-
tered for the Great Recordings of the
Century reissue series.

After selling their Angel label to
Capitol Records in 1958, the Sorias
helped composer Gian Carlo Menot-
ti establish his Festival of Two Worlds
in Spoleto, Italy, and produced a
series of recordings for RCA Victor.
Dorle returned to her journalistic
roots in the '70s, contributing regu-
larly to the Carnegie Hall program,
High Fidelity, Musical America, and
Opera News.

Dario became the head of the Met-
ropolitan Opera Guild and produced
its broadcast recordings in the "70s.
He died in 1980. Sharing her hus-
band’s interests to the end, Dorle
wrote a history, The Metropolitan
Opera: A Guide, in 1982.
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THISWEEKQ?

COMING THIS WEEK: LK. production team the Spate Monkeyz has tongled |
with fellow British simions Gorillaz” debut album and come up with o dub-
infloenced remix sed, Loika Come Home, releosed last week vin Astrobwerks.

A review of the album will appear exdusively on Billboard.com.,

Absao this week, reod the second of four installments in Billbord com's series of |
excerpts from Peter ). Levinson's new book, September in the Rain: The
Life of Nelsen Riddle. !

Phus, Billboard.com will Feature reviews of former Jayhowks principal Mark
Olson's December's Child (DualTone) and o recop of beloved college rodk odd |
Comper Vion Beethoven’s three-night stand at New York's Knitting Factory. |

Mews contact: Jonathan Cohen * jacchen®@hillboard.cam

Billboard Adds Star Power
To R&B/Hip-Hop Awards

Legendary New York radio personality Wendy Williams will host the 2002
Billboard R&B/HipHop Awards on Aug. 9. The award show will cap off the
2002 Billboard/AURN R&B/HipHop Conference, presented by Heineken, and
slated for Aug. 7-9 at the Roney Palace in Miami Beach.

Williams, who has been a presence at some of the top urban radio stations on
the East Coast the last decade, is well known for her bold and unique
inferviewing style, as well as her deep involvement in the R&B and hiphop
community. A fan favorite, Williams is currently the host of WBLS New York's
popular afternoon-drive show. Williams has her own daily entertainment gossip
feature “On the Down lo With Wendy Williams,” which is nationally
syndicated by American Urban Radio Nefworks. E

Bilboard Music Group events & hoppenlngs

In addition to Williams, many other notables in R&8 and hiphop have signed '
on fo participate in the show. Among the confirmed presenters for this year's
event are R&B superstar Ginuwine (Epic), NBA star Jalen Rose, Mr. Cheeks of
Lost Boyz fame {Universal}, up-andcoming hiphop rocker Martin Luther (Good
Vibe Recordings), Jarvis Church (RCA), and lconz (SlipN-Slide Records/
Atlantic). Additional presenters and performers will be announced soon.

Now in its third year, the Billboard/AURN R&B/Hip-Hop Conference will focus
on issues and opportunities in urban music. Panels will examine critical topics
relating to radio programming, the current financial and legal terrain, urban
music in the digital age, and more. The event includes a Heineken Lounge,
nefworking receptions, arfist showcases, and the star-studded awards show.

1= of the week
3 BC A\UDARENA STADIUM GUIDE

The deadline for advertising
==, Billboard's upcoming 2003
Audarena Stadium Guide, the
touring industry’s  premier
source for venue information, is

:Aug 2.

= Read by thousands of profes-

sionals all year long, this
comprehensive guide is the ideal advertising environment for
venues and other companies looking to reach promoters, event
producers, booking agents, arfist managers, and event planners.

For more information on the conference visit billboardevents.com.

For registration, contact Phyllis Demo ot 646-654-4643.

———
‘ upcoming events

Audarena also includes a Facility Buyer's Guide, used by venue
managers 1o locate products and services for their operations.
The entire guide goes on sale Oct. 2.

Billboard R&B/Hip-Hop Conference & Awards
The Roney Palace « Miami Beach * Aug. 7-9

Billboard Dance Music Summit
Marriott Marquis « New York City « Sept. 30-Oct. 2

Hollywood Reporter/Billboard Rlm & TV Music Conference
Renaissance Hollywood Hotel « Los Angeles < Oct. 10-12

l To take advantage of this unbeatable adverfising opportunity,
l Billboard Music & Money Symposium
!

place your ad today by contacting Cynthia Mellow at 615-321-
9172 or Lee Ann Photoglo at 615-321-4294.

The St Regis * New York City « Nov. 12

for more info: Michele Jacangelo 646.654.4660
bbevents@billboard.com
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Health & Welfare

The Society of Singers is a nonprofit organization benefiting
the health and welfare of professional singers in need of
assistance because of financial, family, or medical crises. At
its recent 11th annual fundraiser at the Beverly Hilton, its
Ella Award—named in honor of first recipient Ella Fitzger-
ald—was presented to Placido Domingo for his involve-
ment in humanitarian causes and community support. Pic-
tured at the event, from left, are SOS president/CEQ Marc
Staenberg, performer Patti Austin, RIAA senior VP for
artists and industry relations and SOS board member Joel
Flatow, and singer/songwriter Vincent Covello.

PHOTO: PATRICK MCMULLEN

Rucker Gives A Hootie

Darius Rucker recently performed songs from his upcom-
ing solo turm Back to Then at a benefit for Rock and Wrap
It Up! (see story, page 13).The honorees—columnist Liz
Smith, world-class chef Michael Lomonaco, and parents
du jour Ozzy and Sharon Osbourne—were cited for their
contributions in the fight against world hunger. Rock and
Wrap It Up! is an international volunteer hunger-relief
organization that works with the music industry and others
to deliver unused food from concerts and events to the tables
of families and individuals who truly need it.The event took
place at Chelsea Piers in New York.

-
[},-FAST -

Presints

RICHARD RODGERS: |

Remembering Richard Rodgers

A&E’s Breakfast With the Arts series assembled musicians
from the pop, jazz, and classical music worlds to pay trib-
ute to composer Richard Rodgers, resulting in a two-hour
concert special, Richard Rodgers: Falling in Love. Gathered
at the event, from left, are Grammy Award nominee Ter-
ence Blanchard; Rodgers & Hammerstein Organization
president Ted Chapin; A&E Film, Drama & Performing Arts
VP Delia Fine; jazz pianist Barbara Caroll; Elliott For-
rest, host of A&E’s Breakfast With the Arts; and Jay Leon-
hart, bassist for Caroll.
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”Iliane Warren:

In The Wings:

iane Warren has a foolproof

gauge for knowing when she’s

come up with a memorable

melody: Her birds whistle it
back to her.

“I trust them. If they sing it, [
know I'm onto something good,”
says the prolific songwriter of near-
ly 90 hits in the past 20 years,
including pop staples “Un-Break My
Heart,” “Because You Loved Me,”
“How Do I Live,” and “I Don’t Want
to Miss a Thing.”

Warren currently has
three winged consultants
in her constant compa-
ny: a 9-year-old Senegal
parrot named Buttwings,
a 12-year-old Miniature
Macaw called Catso
(which sounds like a
word in Italian that’s best
translated in a private
setting), and an 11-year-
old white Cockatoo, Casper.

“Besides music, animals are my
passion,” she says. “I never thought
I'd be into birds, but 12 years ago,
someone gave me a parrot.” When
that bird flew away, Warren went in
search of another at a local store.
She deadpans, “A white bird said, ‘I
love you.” This being Hollywood, I
didn’t think he meant it, but I
bought him anyway. ['ve had them
as pets ever since.”

\Warren admits that the birds

serve in direct contrast to the sooth-
ing melodies she writes: “If it’s not
the birds, then it's my two cats or
racoons beating at the doors to feed
them. It’s like Animal Planet at my
house. And Cockatoos are awful; I've
gone halfway to the microwave with
Casper.” Pause. “Kidding.”

Warren was recently honored
with the the Spirit of Rhiannon
award by the Gabriel Foundation, a
Colorado-based operation promot-
1 ing education, rescue,
rehabilitation, and sanc-
tuary for parrots, ac-
knowledging her in-
volvement in Wildlife
Waystation, which saves
abandoned birds. In fact,
Warren’s own Diane
Warren Foundation fea-
tures a Hirshfeld draw-
ing of the songwriter

< with Buttwings perched
on her shoulder (inset).

“Animals offer so much to peo-
ple,” notes the honorary commit-
tee member of PETA and founder
of a weekly entertainment series
at the Jewish Home for the Aging.
“They can be so healing and such
good company for those who are
lonely.” And, she adds with a
wink, “they don’t care if you've
written a hit song.”

CHUCK TAYLoy
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“CLIMBING K2’

[ Across
11t's in some chili
6 Org. Willie Nelson
ran afoul of
9 “Buffalo soldier,
dreadlock "
(Bob Mariey line)
| 14 Sondheim’s
“Everybody Ought
toHave "

15 Mon. follower

16 Push to action

17 With 24-across,
lead track off
“Pretzel Logic”

19 Pat who made a
shocking 1997
comeback

20 U2 hit of 1992

21 1997 movie for
which Trevor Rabin
co-wrote the
soundtrack

23 Love deified

24 See 17-across

27 Real jerk

28 Jimmie Rodgers
hit of 1958 “Make

Miracle”
29 “Good Morning
| Starshine” musical

32 Island mentioned
in the Beach Boys’
“Kokomo”

| 35 Have to give
props to

! 38 Finland’s most

| famous living
conductor

42 Yang’s other half

43 Complains

| non-stop
44 They wrote a
{  famous song about
Rosanna Arquette
| 45 Donald Trump
building, with “The”
| 46 Tricycle rider
| 48 10,000 Maniacs
song off “tn My
Tribe”
56 Clown's thing, in
a Smokey Robin-
son tune

b

57 Baseball hall-of-
famer Al

58 Belgian resort town
that became a word

59 Austrian composer
Bruckner

61 She hit No. 3 with
“It Must Be Him”

63 John of
“Dear Abby”

64 “Here Comes
the Hotstepper™
singer Kamoze

65 Short song on
“Let It Be”

66 Decided on
a location

67 “___ Mis” (noted
musical, casually)

68 Athletic feats often
done to music

Down
1 Burnett of show
tunes and comedy
2 Acid type
3 They’re seen in
sand traps
4 Suffix with peace
or beat
5 Orders from
the boss
6 Lynyrd Skynyrd's
“Blame
Sad Song”
7 Attack, in a way
8 ____one’s ways
(rigid)
9 It may be spare
10 “You know we ain't
no ____" (John
Hiatt lyric)
11 Biological
reproducer
12 “The fourth __"
(Andrea Bocelli
moniker)
13 They're drawn
in bars
18 Homer Simpson
outbursts
22 Rhythmic
Cuban music
25 0.K. Corral name

by Matt Gaffney

26 it may be square

29 Word hefore Jude
or Joe

30 Sophie B. Hawkins’s
~___Lay Me Down™

31 Janis of folk-rock

32 Letters before a
crook’s name

33 Akira Kurosawa epic

34 | etters on
aircraft carriers

35 “Kiss, Kiss, Kiss”
singer

36 One-third of the
group that did
“Love Is All Around”

37 Ambient Brian

39 Key of music: abbr.

40 1970s TV show
with a memorable
theme song

41 “The Simpsons”
character who
always wears
a Walkman

45 Erykah Badu song
that ends “But ya
can't use my phone”

46 Medium-distance
race

47 Big name in
french fries

48 Fauvist painter
Matisse

49 “Weird A"
Yankovic take on
Michael Jackson

50 Be petty

51 “A Fish Called
Wanda” Oscar-
winner

52 Eiton John duet |
partner Dee, and
namesakes

53 Grammar concem

54“  Come She

will”

55 Grocery aisle
cloggers

56 Song heard only
at night

60 Actor Beatty

62 109, one way

f The solution to this week’s puzzie can be found on page 42. J
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OCTOBER 10 - 12, 2002

The Hollywood Reporter and Billboard join
e forces for a 3-day event examining the role of

music in film and television.

This event provides a dynamic networking
opportunity for executives who create film and
television content to meet and exchange

ideas with suppliers of music for future projects.

HI GHULI G HTS

OPENING KEYNOTE: The view from the executive
suite on the somefimes rocky relationship between the music
business and Hollywood.

WELCOME RECEPTION: Your chance to network
with top film, television, and music executives over drinks,
food, and music!

EQUIPMENT DEMO ROOM: Vendors disploy
the industry’s latest technology, products and services.

COMPOSER & SONGWRITER WORKSHOPS:
Full day of programming focusing on the use of original music
in film and TV production. Featuring special workshops on
scoring and writing for visual medio.

L O S A NGETLES

THEREPORTER Billboard
| Fi
HISIC CONTERENE T

LIMETV

P ANEIL TOPI CSS

O SOUNDTRACK, WHERE ART THOU?
As the cost of acquiring music rises, we'll look at the tough choices
soundirack producers and music supervisors face in compiling music
collections that balonce creative and commercial values.

PRIME-TIME TV: THE NEW RADIO:

Prime-time TV is increasingly an essential platform for showcasing
new artists and potential hits. We'll explore the success stories
and the mutually beneficial ways music and TV can work together.

THE COMPOSER-DIRECTOR RELATIONSHIP:
In this freewheeling diologue, o top director and composer will
describe the collaborative process and the special challenges of
mating music fo filmed ond televised entertoinment.

GETTING IN SYNC: Music supervisors are always looking
for that musical diamond-in-theough. Record labels and music
publishers control catalogs that are good as gold. This session on
the fundomentals of music licensing will exomine how these two
worlds are making beautiful music together.

d e v e nt s . c o m

INFORMATION: Michele Jacangelo
646.654.4660, bbevents@hillhoard.com

SPONSORSHIPS: Cebele Rodriguez

646.654.4648, crodriguez@hillboard.com

REGISTRATION & GROUP DISCOUNTS:

w w . bill b o a
ONUNE  bilboordaverts.com Nome:
MAL  Billboard, Attn. Michele Jocangelo, Title:
770 Broadway, 6th F., NY, NY 10003 _

A 646.654.4674 Company: ..
PHONE  646.654.4643, Phylis Demo Address:
(7 $299 Earlyhird Registration: received by Aug 9 - -
(7 $349 Pre-Registration: received by Sept 6 City/Sate/T:
(3 $399 Full Registration: after after Sept 6 & onsite Phone:
(3 5199 Society of Composers and Lyricists/Guild/Union i

ax;

Phyllis Demo, 646.654.4643
pdemo@hillboard.com

CONFERENCE FEE AND PAYMENT: Make all payments o Bilboord, Al regisirafion )
fees ore due priot to the conference. No personal checks acceped. Induded in the  Email:

HOTEL: 323.856.1200
Renaissance Hollywood Hotel

regstration fee is occess to ol conference events.

CANCELLATIONS: Al concelations received between Aug 30 ond Sept 27 must be

in wriling ond ore sublect o 0 20% concellation fee. No concellafions accepted 3 Amex
after Sept 27 ond no refunds will be tssved. Substinstions moy be mode ot any (ord#

Discounted Room Rate: $169

(3 MC/Visa (3 Company Check Reserve your room by Sept. 20 to

fime. Refunds will be processed after the conference is over.

wwWw americanradiohistorvy com

by: receive discounted rate!
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FEATURING THE FIRST SINGLE AND VIDEO

ALSO INCLUDES EXCLUSIVE MULTIMEDIA
ENHANCEMENTS AVAILABLE ONLY ON THIS CD:

'‘PLAGUE OF A THOUSAND DECEPTIONS'
A SHORT FILM BY JOHN COOK,
AMALGANMUT MOVIE EXCLUSIVE,

LIVE BONUS MP3 TRACKS AND MORE

PRODUCED BY BEN GROSSE AND RICHARD PATRICK |
CO-PRODUCED BY RAE DILEO AND GENO LENARDO
MANAGEMENT: RICHARD BISHOP FOR

3 ARTIST MANAGEMENT

W, ;"‘-ﬂ-l—i I'__;__,“H__ ?h‘ I
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