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Music Biz Investment 
Forecast Remains Cloudy 
BY MATTHEW BENZ 

NEW YORK—When attendees of 
the second Billboard Music & Mon-
ey Symposium gather March 6 at 
New York's St. Regis 
Hotel, they will take 
stock of a music indus-
try in which at least 
three of the five major 
record labels—EMI 
Group, Warner Music 
Group (WMG), and 
Universal Music Group 
(UMG)—are reported 
to be for sale. That un-
certainty. coupled with 
the expectation that 
music sales and the 
problem of Internet 
piracy will get worse 
before they get better, 
has made many media investors, 
analysts. and entertainment attor-
neys pessimistic about the climate 
for music investment. 

Billboard 
MUSIczarioney 

Still, not everyone is down on 
music. "I think it is a very good time 
Ito invest in the industry]," says 
Strauss Zelnick, who will deliver the 

keynote speech at this 
year's symposium. His 
New York-based Zel-
nickMedia has a grow-
ing portfolio of media 
investments, includ-
ing Japan's Columbia 
Music Entertainment, 
which he chairs, and 
Echo, the planned 
digital-music service 
from a consortium of 
U.S. retailers. 

Zelnick, who from 
1998 to 2000 was pre-
sident/CEO of BMG 
Entertainment, advis-

es looking beyond the declining sales 
and disappointing financial results 
that the major record labels have 

(Continued on page 78) 

Clubs Weigh R.I. Fire Fallout 
BY RAW WADDELL 

One week after a raging inferno 
at the Station concert club in West 
Warwick, R.I., killed 97 and injured 
187 others, there is still uncertain-
ty regarding who is to blame. But 
one point is indisputable: The con-
cert business has been changed, par-
ticularly at the club level. 
The magnitude of the tragedy 

transcends rock concerts. "This will 
definitely open some eyes," says Bart 
Butler, a 26-year veteran of club-
concert security and president of 
Rock Solid Security. "It has already 
had great impact and will continue 
to have impact going forward." 

CSI Entertainment Insurance 
president James Chippendale adds, 

(Continued on page 9) 

BY LARRY FLICK 

NEW YORK—Within minutes of gaining a place in Grammy Awards his-
tory by sweeping this year's proceedings, Norah Jones was feeling the 
weight of the moment—literally and figuratively. 

"I can't believe that I haven't dropped one of these yet," the 23-year-old 
said with a smile backstage at New York's Madison Square Garden, as she 
gamely juggled the five trophies she had just won. Jones and her Blue Note 
debut, Come Away With Me, took album of the year honors at the 45th 
annual Grammy Awards. Jones was also named best new artist, and her sin-
gle "Don't Know Why" was honored as record of the year. Tunesmith Jesse 
Harris earned the song of the year trophy for penning the track. 

It was the first time since Christopher Cross swept the Grarnmys in 1980 that 
a project by a single musician took all of the major categories in the annual 

(Continued on page 77) 

Retail Pleased 
With Grammy 
Sales Kick 

BY ED CHRISTMAN 
NEW YORK—Norah Jones, the 
big winner at the Feb. 23 Grammy 
Awards, is already reaping huge re-
wards at the cash register. Her 
Blue Note debut, Come Away With 
Me—which was named album of 
the year, as well as best pop vocal 
album—is expected to sell up-
wards of 500,000 units in the week 
following the broadcast. 
A survey of retailers suggests 

that this year's Grammy Awards 
show will be one of the most suc-
cessful at driving music sales. 
Business was up overall in the two 
days following the broadcast, with 
John Mayer, Dixie Chicks, and 
Coldplay each enjoying a nice sales 
bump. The biggest beneficiary was 
Come Away With Me, with sales 
increasing by as much as five 
times its recent pace. Previously, 
the album's best week since its re-
lease one year ago was the 144,000 
units scanned in the week prior to 
the Grammys. 

According to Trans World En-
tertainment divisional merchan-
dise manager for music Jerry 
Kamilar, it was obvious that "the 
album was going to explode" after 
the event. "It started right out of 
the box Monday morning and real-
ly hasn't stopped yet. We will have 
a strong multiple increase." 

Dave Lang, president of the CD 
World chain in South Plainfield, 
NJ., says, "I think it was well-known 

(Continued on page M 
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FOR YOUR CONSIDERATION 

Father and Daughter 
If you leap awake in the mirror of a bad dream 

And for a fraction of a second you can't remember where you are 

Just open your window and follow your memory upstream 

To the meadow in the mountain where we counted every falling star 

I believe a light that shines on you will shine on you forever 

Anic though I can't guarantee there's nothing scary hiding under your bed 

I'm gonna stand guard like a postcard of a Golden Retriever 

And never leave ` til I leave you with a sweet dream in your bed 

I'm gonna watch you shine 

Gonna watch you grow 

Gonna paint a sign 

So you'll always know 

As long as one and one is two 

There could never be a father 

Who loved his daughter more than I love you 

Trust your intuition 

Its just like goin' fishin' 

You cast your line and hope you get a bite 

But you don't need to waste your time 

Worryin' about the market place 

Try to help the human race 

Struggling to survive its harshest night 

I'm gonna watch you shine 

Gonna watch you grow 

Gonna paint a sign 

So you'll always know 

As long as one and one is two 

There could never be a fatier 

Who loved his daughter more than I love you 
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AOL bunches Music-Subscription Service 
Analysts Bill MusicNet As An Indicator Of Gathering Momentum For Legitimate Offerings 

BY BRIAN GARRITY 
NEW YORK—In a move that analysts are 
billing as a significant indicator of the gath-
ering momentum for legitimate online 
music services, AOL launched its version of 
the MusicNet subscription service Feb. 26. 
While at launch, MusicNet on AOL— 

which is offering only 50% of The Bill-
board 200 and asking $ 17.95 per month 
for the ability to burn 10 songs—faces 
the daunting task of challenging free 
peer-to-peer networks that boast unlim-
ited content, AOL executives are betting 
that the company can use its established 
music-marketing muscle to attract a 
financially meaningful number of pay-
ing customers to the service. 

"A music-subscription service is not 
going to make sense for everybody, but we 
feel it will make sense for a lot of people," 
AOL Music executive director of music 
industry relations Evan Harrison says. "Even 
if we hit a small fraction of the audience that 
is engaging in our free music promotional 
offerings, it is still going to move the market 
and be a very significant audience." 

AOL—which had more than 11.5 million 
visitors to its music channel in the month of 
January, according to Nielsen Net Ratings— 
plans to drive consumer adoption by linking 
MusicNet to its First Listen franchise and, in 
some cases, exclusively offering the ability to 
download tracks at the time of premiere. 

Similarly, it is looking to leverage its Ses-
sions@AOL programming by offering down-
loads of that original content. 

While other music-subscription services 
have offered exclusives and original pro-

Sources: Yarbrough May Exit Sony 
BY ED CHRISTMAN 
NEW YORK—Danny Yarbrough, who has 
been chairman of Sony Music Distribution 
(SMD) since early 1998, is said to have told 
senior management at Sony Music Enter-
tainment ( SME) that he is considering 
retiring, and sources say the company is 
now pondering its options. 

According to sources, Yarbrough saw 
the impending restructuring under recent-
ly appointed SME chairman/CEO Andrew 
Lack (see story, page 6) as a chance to 
gracefully bow out after nearly 40 years 
with the company. 
While SMD has long been a major 

power in shaping modern music distribu-
tion—especially during the reign of the 
late Paul Smith, who headed the company 
for more than two decades—Yarbrough is 
credited with bringing the company in 
line with the dramatic changes occurring 
at retail during the past few years. For 
example, in the past year, SMD has been 
at the forefront of the shift in music-pric-
ing structures. 

If Yarbrough resigns, there may be a role 
for him as a consultant for SMD, similar 
to the one offered to Smith upon his retire-
ment. Sony Music executives were un-
available for comment. 

Ridenour Resigns From Arista; 18 Staffers Cut 
BY GAIL MITCHELL 

Arista Records executive VP Lionel Ride-
nour resigned from the label Feb. 27. Ear-
lier in the week, 18 Arista staffers were laid 
off from the New York office. Exiting 
staffers included VP of urban marketing 
Fabian "Fade" Duvernay and senior direc-
tor of publicity Marlynn Snyder. The total 
staff now numbers 157 people. 

"Arista Records had a terrific year in 
2002," Arista president/CEO Antonio "LA." 
Reid said in a statement. "It's our respon-
sibility to continue to plan for the future. 
In the course of our normal business 
review, we saw there were still areas in 
which we could run more efficiently and 

effectively. Therefore, we took the necessary 
but difficult steps of reducing our staff." 

Slated to relocate to new offices this 
summer, Arista finished 2002 with album 
sales successes from Avril Lavigne (4.1 
million), Pink (3.1 million), and Santana 
(1.5 million), according to Nielsen Sound-
Scan year-end figures. However, projects 
from Whitney Houston (416,000) and Toni 
Braxton (280,000) did not meet expecta-
tions. Earlier this year (Billboard, Jan. 25), 
the label announced the signing of an 
exclusive label and production agreement 
with So So Def Recordings and the 
appointment of So So Def principal Jer-
maine Dupri as a senior VP. 

EMD Becomes EMI Music Marketing 
NEW YORK—Phil Quartararo is chang-
ing the staff lineup of EMI Music Dis-
tribution ( EMD), shifting reporting 
structures, and changing the name of 
the company to EMI Music Marketing, 
sources say. 

Quartararo, who joined EMI Recorded 
Music as executive VP of North America 
Sept. 3, 2002, and who oversees distribu-
tion, was not available for comment. 

According to sources, the changes see 

Lynn Leger moving from VP of marketing 
to VP of marketing research and Los 
Angeles regional manager Bill Gagnon 
being appointed to director of catalog 
sales. Gagnon is replaced by Jason Boyd, 
who was previously the EMD sales repre-
sentative for Wherehouse Entertainment. 
In addition to the staff realignment, 
sources suggest there have also been 
some departures from the company. 

ED CHRISTMAN 

gramming with limited consumer response, 
AOL thinks it will be more successful in 
attracting customers with its promotions be-
cause its users will not have to re-enter their 
credit-card information to subscribe to 
MusicNet. AOL will offer a 30-day free trial 
to MusicNet that, if not canceled, will con-

vert into an $8.95 standard subscription 
after the first month. 

That standard subscription enables 
unlimited streaming and downloading but 
no burning to CD. For advanced users, 
there is a $13.95-per-month package that 
allows five CD burns and a $ 17.95-per-
month level that offers as many as 10 
bums. Additionally, a $3.95-per-month 
introductory package offers 20 streams, 20 
downloads, and no burning. 

At launch, AOL's version of Music-
Net—unlike rival services—will not offer 
transfer to portable devices, nor will it 

offer MusicNet-specific radio programming. 
Moreover, tracks cannot be purchased on an 
à la carte basis. 

"This is the first time a product like this [has 
been] exposed to a mass market," MusicNet 
CEO Alan McGlade says. " It's an important 
moment not only for MusicNet and AOL but 
for the entire industry." 

In other MusicNet news, Sony Music 
Entertainment has taken a minority stake in 
the digital music service, sources tell Bill-
board. Under the terms of the deal, Sony has 
issued MusicNet a convertible note that rep-
resents a 4% stake in the company, accord-
ing to those familiar with the situation. Sony 
and MusicNet declined to comment. 

Sony is one of two founding principals in 
the Pressplay digital music service, along 
with Universal Music Group. MusicNet is 
owned by AOL sister company Warner Music 
Group, EMI Recorded Music, BMG Enter-
tainment, and Real Networks. 

Calif. Sen. 
Murray's Bills 

Target Music Bk 
BY ERIK GRUENWEDEL 
LOS ANGELES—As expected, Calif. Sen. 
Kevin Murray, D-Los Angeles, has intro-
duced legislation aimed at label account-
ing and royalty practices. He has also rein-
troduced legislation targeting the music 
industry's exemption to the state's seven-
year statute. 

At a hearing last fall before the State 
Senate's judiciary committee and select 
committee on the entertainment industry, 
Murray said he would seek legislation that 
would penalize the labels for under-report-
ing on artist royalty statements (Billboard 
Bulletin, Sept. 25, 2002). 

"Either of the two [bills] that refer to 
accounting practices could end up as a 
penalty bill or create a 'bad faith' law that 
mirrors the insurance ! industry]," Murray 
tells Billboard. "We haven't gotten to the 
specifics yet, but [the penalty amount] 
would act as a deterrent." 

In response, a Recording Industry Assn. 
of America representative says, "At a time 
when digital piracy is hurting artists and 
labels alike, Sen. Murray seems to persist 
in his efforts to divide." 
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6 Netherlands technology firm 
PGR plans to launch new peer-to-
peer file-sharing software. 

8 Executive Turntable: Joel 
Katz is named executive general 
counsel for BIG3 Entertainment. 

Artists & Music 
11 The Beat: The White 
Stripes' Jack White signs a pro-
duction deal with V2 Records for 
his Third Man imprint. 

1 1 Fabolous follows up his 
platinum-plus debut with Street 
Dreams on Desert Sto-m/Elektra. 

16 Higher Ground: Chris Rice 
returns to the spotlight with Run 
the Earth. . Watch the Sky for 
Rocketown Records. 

16 In the Spirit: Coritroversy 
arises over Eartha's Grammy 
Award win for best contemporary 
soul gospel album. 

17 Jazz Notes: Saxophonist 
Wayne Shorter goes acoustic on 
Alegria for Verve. 

18 Touring: Secondary markets 
lure major acts with lucrative deals. 

19 Boxscore: Five Bon lovi/ 
Goo Goo Dolls dates gross more 
than $4 million. 

20 R&B: Lil' Kim returns with 
her third set, La Bella Mafia, for 
Queen Bee/Atlantic. 

23 Words & Deeds: Eminem 
and Nelly represent hip-hop at 
this year's Grammys. 

24 Latin Notas: Alejandro Sanz 
signs on as the featured artist 
interviewee at the upcoming Bill-
board Latin Music Conference. 

29 Beat Box: Dirty Vegas and 
Roger Sanchez take home the top 
dance honors at this year's 
Grammy Awards. 

31 Country: Business costs 
were the hot topic at this year's 
Country Radio Seminar. 

34 Reviews & Previews: 
Ottmar Liebert + Luna Negra, 
Kumbia Kings, and Fabolous take 
the spotlight. 

37 Songwriters & Publishers: 
Peermusic's European president, 
Michael Karnstedt, hails the suc-
cess of the continent's songwriters. 

54 Studio Monitor: The Gram-
my Awards were broadcast in 
5.1 channel surround sound 
for the first time. 

Merchants & Marketing 
47 Distributors and retailers 
settle the MAP lawsuit to the 
tune of $ 143.1 million. 

48 Declarations of Independents: 
Koch Entertainment Distribution 
makes staff cuts. 

49 Retail Track: Wherehouse 
Music ard Value Music Concepts 
are approved to begin returning 
product to their main suppliers. 

52 Home Video: Toy companies 
align with film and TV studios to 
promote franchises with which 
consumers are already familiar. 

International 
55 SoundScan Japan reports an 
11.8% decline in recorded-music 
sales between 2001 ana 2002. 

56 Hits of the World: 
'All the Things She 

Said" tops five international 
singles charts this issue. 

57 Global Music Pulse: Samira 

Said, "the Arabic Kylie Minogue," 
gains notice outside of Egypt after 
winning a BBC Radio 3 Award. 

Programming 
62 Tuned In: Television: Elvis 
Presley's influence on TV and film 
is examined in two documen-
taries on PBS. 

Features 
6 Market Watch 

60 Classifieds 

63 Between the Bullets: 
R. Kelly's Chocolate Factory pro-
duces a No. 1 debut on The Bill-
board 200. 

79 Update 

80 The Billboard BackBeat 
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68 Chart Artist Index 
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Revamped Brit Awards Deemed A Success 
BY GORDON MASSON 
LONDON—Despite a drop in viewing figures for this year's Brit 
Awards, the Jan. 20 show is being heralded as a tremendous suc-
cess, following a radical change in its format. 

U.K. terrestrial network ITV1's broadcast of the show recorded 
an audience peak of 8.6 million and an average audience of 7.3 
million, down from last year's average of 7.6 million. Those fig-
ures equated to a 27% share of the British TV audi-
ence, down from 32% in 2002. 

But ITV1 was delighted with the results. "In an 
increasingly competitive market, we have done terrifi-
cally well to retain share and indeed, in some demo-
graphics, to grow," 11V controller of entertainment Clau-
dia Rosencrantz notes. "To radically alter the grammar 
of an award show takes guts, and it worked." 

Outgoing Brits chairman Tony Wadsworth was also 
delighted with the outcome. "The whole idea behind all 
the changes was to make a better show, and it worked," 
he says. "We ended up with a show that looked better 
on TV than any previous one in recent years." 

Unlike previous years, when the show was televised a 
day after the ceremony, the 2003 Brits were broadcast 
the day of the show, with a two-hour tape delay. Seating arrangements 
changed from the much-criticized banquet arrangement to theater-
style. And for the first time in many years, award winners remained 
a secret until they were announced at the ceremony. Winners were 
voted upon by members of the British music industry. 
Wadsworth explains: "There were issues that bothered me prior 

to taking over as [Brits] chairman, but the show is such a complex 
exercise that to make changes, you've got to have a lot of confi-

dence and be pretty brutal. It took the first two years [of being chair-
man] to convince myself that we could make all of those changes 
and make it work, but I am reakly proud of the Brits team that craft-
ed all the changes in format and did such an amazing job." 

With two trophies each, Coldplay, Ms. Dynamite, and Eminem were 
the big winners at the event. Coldplay collected best British group and 
best British album for its sophomore set, A Rush of Blood to the Head 

(Parlophone/EMI). Eminem was named best interna-
tional male solo artist and took the best international 
album award for The Eminem Show (Web/Aftermath/ 
Interscope), and Ms. Dynamite capped a year of critical 
highlights with accolades for best British female solo 
artist and best British urban act. 

Another big winner was EMI's Robbie Williams. He 
was named best British male solo artist for the fourth 
year, pushing his personal tally of Brit awards to a 
record 14. This year's award for outstanding contribu-
tion to music was presented to Tom Jones. 

Other winners were Liberty X (V2) for best British 
single ("Just a Little"), Sugababes (Island/Universal) for 
best British dance act, Will Young (S/BMG) for British 
breakthrough artist, Blue (Innocent/EMI) for best pop 

act, Pink (Arista/BMG) for best international female solo artist, Red 
Hot Chili Peppers (Warner Bros.) for best international group, and 
Norah Jones (ParlophoneJEMI) for international breakthrough artist. 

British Phonographic Industry executive chairman Peter 
Jamieson says, "The most successful of all the changes at Brits 2003 
was the restoration of the winners' secrecy prior to the award pre-
sentations. This ensured surprise, spontaneity, and a great leap for-
ward for the event." 
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LULU 
Dutch P2P 'Thief' Has Long-Term Goal: Pay Rights-Holders 

BY JULIANA KORANTENG 
LONDON—A Netherlands-based 
technology company is planning to 
launch new peer-to-peer (P2P) file-
sharing software with full knowledge 
that it will lead to untold problems 
for the music industry and legal pro-
ceedings against its developers. 

Pieter Plass, founder and CEO of 
Internet-services management com-
pany PGR, admits the technology 
will cause turmoil for copyright 
owners worldwide and expects his 
company to be sued. But he argues 
that the long-term benefits will out-
weigh the losses. 

Commenting on the technology's 
brand name—the Honest Thief—Plass 
tells Billboard: "Why not call it what it 
is? We admit there's a certain amount 
of loss on the part of the copyright 
owners. But it's better to work toward 
a model where they know they'll lose a 
certain amount yet earn revenue to 
compensate in the long run." 

International Federation of the 
Phonographic Industry (IFPI) chair-
man/CEO Jay Berman is uncon-
vinced: "It's hard to see how some-
one can claim they are making some 
'honest money' by stealing other 
people's works." 

PLASS 

Arnhem-based PGR claims the 
Honest Thief's beta version will be 

Columbia Limits Independent Promotion Pay 
BY BILL HOLLAND 

Columbia Records has initiated a 
new policy regarding the label's deal-
ings with independent promotion, a 
source at the label confirmed. Ob-
servers say the move raises the bar for 
quantifying airplay and getting more 
efficiency from promotion costs. 
The new policy will require a radio 

station to give a single significant 
airplay outside of overnights for a 
number of weeks before the inde-
pendent promoter associated with 
that station gets paid by the label. 
The policy calls for payment only 
after a recording is aired 56 times in 

Sony Likely 
To Up lenner, 
Make Cuts 

BY MELINDA NEWMAN 
NEW YORK—Don Ienner, 
chairman of the Columbia Rec-
ords Group, is expected to 
assume responsibilities for Sony 
Music Entertainment's (SME) 
U.S. operation, sources tell Bill-
board. In his new role, both 
Columbia Records and Epic 
Records would fall under Ien-
ner's purview. 
The move would come about 

six weeks after Sony Corp. of 
America chairman/CEO Howard 
Stringer named Andrew Lack 
chairman/CEO of SME. Lack 
replaced Thomas D. Mottola, who 
resigned his post Jan. 9 (Bill-
board, Jan. 18). 

In other Sony news, sources 
say that deep cutbacks are ex-
pected to occur by March 31, 
the end of Sony's fiscal year 
(see story, page 1). While 
reports have suggested that 
the cuts would tally at least 
1,000 staffers, sources expect 
the initial numbers to be 
lower. 
SME representatives declined 

to comment. 

a four-week period, which works out 
to 14 spins a week, or twice daily. 

Further, the label will not pay 
indie promoters for airplay if Colum-
bia has already given a station an 
exchange of services, such as an 
artist appearance or a performance 
at a station concert. No back billing 
for beyond-budget expenses will be 
acknowledged or approved. 
No other majors contacted say they 

have similar plans in the works for 
their dealings with indies. Represen-
tatives from EMI, Universal Music 
Group (UMG), and WEA had no com-
ment, although a source close to 
UMG says indie promo budgets were 
cut throughout last year. BMG 
referred Billboard to its individual 
labels, all of which declined to com-
ment for this story. 
One major-label promotion exec-

utive said that so far, there had been 
"no discussion here" to install a new 
independent promotion policy. But 
this executive added, "It's going to 
happen. [Columbia's move is] just 

the first phase of getting things back 
on course in an economic way." 

At independent label Artemis Rec-
ords, president Daniel Glass says his 
company already has a similar poli-
cy in place for dealing with inde-
pendent promoters. 

Glass says Artemis has "had a policy 
for a while with our independents. We 
had a minimum (number of] required 
spins over the first four weeks" before 
the label would pay for the promotion. 

Glass especially admired Colum-
bia's rules regarding artist participa-
tion on shows and appreciated that the 
label went further by demanding spe-
cific dayparts for its airplay: "It's real-
ly smart that [Columbia] did that." 

Aside from label optimism, Glass 
predicts that "the good indies are 
very supportive" of this approach. 
"It'll weed out some people, but... 
There was lot of fat and laziness 
around, and it's enough already." 

Additional reporting by Marc Schiff-
man in New York. 

Handleman Q3 Revenue Up 12% 
BY MATTHEW BENZ 
NEW YORK—Handleman Co. re-
ported strong sales in its third quar-
ter ended Jan. 31, 2002, and said it 
is selling music and video label 
Madacy Entertainment to focus 
more fully on its core distribution 
business. Proceeds from the sale 
will help pay for a new stock-repur-
chase program of up to 20% of its 
outstanding shares. 

In a conference call to discuss the 
results, Handleman chairman/CEO 
Stephen Strome revealed that Madacy 
president/CEO Amos Alter is leading 
a management buyout of the Mon-
treal-based label that Alter founded in 
1981. Handleman says Alter does not 
want the purchase price disclosed, but 
it has noted that the sale will generate 
about $41 million in cash, including 
a tax benefit. It should be completed 
by the end of March. 
Known for budget-line music, 

Madacy showed an operating loss in 
the fiscal year to April 27, 2002; it is 
the label's first since Handleman 

acquired it in 1994. Handleman says 
Madacy has been profitable in the cur-
rent fiscal year. Through a represen-
tative, Alter declined to comment. 

For the third quarter, Troy, Mich.-
based Handleman had revenue of 
$437.6 million—up 12% from the 
same period the year before and its 
highest-ever quarterly total—as sales 
in its distribution unit rose 13% to 
$413 million. Sales in its proprietary 
entertainment arm—which includes 
Madacy—fell 3% to $28.7 million. 
Yet net income for the period was 
$24,000 vs. net income of $7.2 mil-
lion in the same period one year ago, 
because of charges relating to the 
proposed Madacy sale and the 
restructuring of the company's 
online division. Excluding these 
charges, profit was $ 17.5 million. 
The new stock-repurchase pro-

gram replaces a previous 10% author-
ization, under which about 2 million 
shares, or 7.8% of Handleman's 25.7 
million outstanding shares, have been 
bought back since January 2001. 

ready soon. A commercial launch will 
take place in the spring, when it will 
be licensed to P2P service providers. 

The company's goal is to offer a uni-
versal P2P standard to replace the 
numerous different versions current-
ly in existence, including Kazaa, the 
controversial Dutch-originated P2P 
service owned by Sharman Networks, 
an Australian company registered in 
the South Pacific island of Vanuatu. 
Plass says, "We feel the market is ready 
for a standard the way [Microsoft's] 
Windows is for operating systems." 
Aware of the IFPI's litigation in 

Japan and South Korea, the Record-
ing Industry Assn. of America's 
onslaught against defunct P2P pio-
neer Napster, and the pending U.S. 
lawsuits against Kazaa, Plass is rely-
ing on a Dutch appeals court's rul-
ing from March 2002, which stated 
that Kazaa is not responsible for 
how people use or misuse it. 

Although the Dutch supreme 
court has been asked to overturn the 
ruling, a defiant Plass declares: "Call 
it 'file sharing' or 'shoplifting,' here 
in Holland we call it `good business.' " 

Consequently, he is inviting po-
tential clients to set up business in the 
Netherlands, where the Kazaa ruling 
will provide a degree of legitimacy. 

But Berman says, "We don't be-
lieve that the Netherlands is a haven 
for unauthorized peer-to-peer serv-
ices, and we have every intention of 
proving this in the courts." 
Unfazed, Plass believes that 

when released, the Honest Thief 
technology's robust business mod-
el will yield revenue for rights own-
ers. "We're trying to work toward a 
system where we would give some 
funds back to the music industry," 
he says. "But [that industry] also 
needs to [ realize] that P2P is going 
to be around, no matter what." 

Market Watch 
A Weekly National Music Sales Report 

EAR-TO-DATE OVERALL U 
2002 2003 

Total 

Albums 

Singles 

100,553,000 

98,126,000 

2,427,000 

89,513,000 

88,275,000 

1,238,000 

(v.11.0%) 

(-0- 10.0%) 

(4c.49.0%) 

YEAR-TO-DATE SALES BY ALBUM FORMAT 

2002 2003 

CD 92,291,000 84,878,000 ((3.8.0%) 

Cassette 5,601,000 3,117,000 (-Q-44.3%) 

Other 234,000 280,000 (-0-19.7%) 

OVERALL UNIT SALES 

This Week 

Last Week 

11,807,000 This Week 2002 12,193,000 

14,027,000 Change 

Change •Ç'-'15.8% 

tis Week 

Last Week 

Change 

11,628,000 This Week 

13,861,000 Change 

-Q.16 1% 

11,895,000 

2.2% 

This Week 

Last Week 

Change 

179,000 

166,000 Change 

This Week 2002 

7.8% 

298,000 

39.9% 

YEAR-TO-DATE ALBUM SALES BY STORE TYPE 

2002 

Chain 52,021,000 

Independent  

Mass Merchant 

Nontraditional 

12,734,000 

30,029,000 

3,340,000 

2003 

46,077,000 (4z>11.4%) 

10,259,000 (-0- 19.4%) 

28,807,000 (<7.4.1%) 

3,132,000 (. 6.2%) 

YEAR-TO-DATE ALBUM SALES BY STORE LOCALE 

2002 2003 

City 22,333,000 19,898,000 (.Q.10.9%) 

Suburb 

Rural 

ROUNDED FIGURES 

40,766,000 

35,027,000 

37,322,000  

31,055,000 (Ç)11.3%) 

FOR WEEK ENDING 2/23/03 

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by 
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we know why 

quality wins 

Congratulations to all Grammy Award winners in the EMI Recorded Music family. 

Record of the Year: "Don't Know Why" - Norah Jones 

Album of the Year: Come Away With Me - Norah Jones 

Song of the Year: "Don't Know Why" - Jesse Harris, songwriter 

Best New Artist: Norah Jones 

Best Female Pop Vocal Performance: "Don't Know Why" - Norah Jones 

Best Pop Vocal Album: Come Away With Me - Norah Jones 

Best Engineered Album, Non-Classical: Come Away With Me - Arif Mardin, 

Husky Huskolds and Jay Newland 

Producer Of The Year, Non-Classical: Arif Mardin, Come Away With Me Best New Age Album: Acoustic Garden - Eric Tingstad and Nancy Rumbel 

Best Dance Recording: "Days Go By" - Dirty Vegas 

Best Rock Performance By A Duo Or Group With Vocal: "In My Place" - Coldplay 

Best Alternative Music Album: A Rush Of Blood To The Head - Coldplay 

Best Traditional Tropical Latin Album: El Arte Del Sabor - Bebo Valdes Trio 

with Israel Lopez 'Cachao' and Carlos ' Patato' Valdes 

Best Soul Gospel Album: Higher Ground - The Blind Boys of Alabama 



Hearing Discusses Illegal 
File Sharing By Students 

BY BILL HOLLAND 

WASHINGTON, D.C.—Rep. Lamar 
Smith, R-Texas, the new chairman 
of the House Subcommittee that 
deals with copyright and Internet 
issues, got to the core concern of the 
copyright community at a Feb. 26 
hearing on the issue of illegal file 
sharing at universities. 

"The ready access to file-sharing 
sites and the ease with which files can 
be downloaded by broadband connec-
tions has emboldened American uni-
versity students to engage in piracy," 
Smith said at his first hearing. "This 
is a serious problem that seeks to 
undermine the protections provided 
by the Constitution." 
Smith cited statistics that show 

that university computers are being 
used by students and employees to 
illegally download music and other 

protected material. 
"Research of Fasefrack, a [peer-to-

peer] file-sharing service, showed that 
16% of all the files available at any 
given moment are located at [Internet 
protocol] addresses managed by U.S. 
educational institutions," Smith said. 
"Fastliack users trading from net-
works managed by U.S. educational 
institutions account for 10% of all 
users on Fast/flack" 

Content owners and educational 
associations have formed the Joint 
Committee of Higher Education and 
Content Communities to curb uni-
versity-based piracy. 

Recording Industry Assn. of Amer-
ica chairman/CEO Hilary Rosen told 
lawmakers that initial efforts to find 
common ground with the leadership 
representing the nation's colleges and 
universities were "off to a good start." 

2002 A Better Year For CCC 
BY MATTHEW BENZ 

NEW YORK—Clear Channel Com-
munications (CCC) reported improved 
results for 2002 but offered an early-
2003 forecast tempered by the poten-
tial effects of a war with Iraq. 

San Antonio-based CCC had sales 
last year of $8.4 billion, a 6% increase 
from 2001. Net income was $725 mil-
lion, or $ 1.18 per diluted share, com-
pared with a loss of $1.14 billion, or 
$1.93 per diluted share, in 2001, when, 
under old accounting rules, CCC 
recorded $2.6 billion in depreciation 
and amortization expenses. 

Clear Channel Radio revenue rose 
8% to $3.72 billion, and earnings 
before interest, taxes, depreciation, and 
amortization (ebitda) rose 18% to 
$1.59 billion. Concert arm Clear Chan-
nel Entertainment (CCE) saw revenue 
fall 1% to $2.45 billion, while ebitda 
rose 5% to $158 million. 

In fourth-quarter 2002, CCC benefit-
ed from favorable comparisons to 
fourth-quarter 2001, when its concert 
business and radio advertising slowed 
after the Sept. 11, 2001, terrorist attacks. 

Radio revenue rose 10% to $979 
million, and ebitda climbed 43% to 
$428 million. Entertainment revenue 
rose 28% to $563 million; ebitda was 
$12 million vs. negative ebitda of $18 
million in the same period last year. 

Overall, CCC showed a 19% increase 
in fourth-quarter sales to $2.2 billion. 
Net income was $184 million, or 30 
cents per diluted share, vs. a net loss of 
$366 million, or 61 cents per diluted 
share, when depreciation and amorti-
zation costs were higher. 
CCC expects first-quarter ebitda to 

be flat-to-5% higher than the $370 
million it generated in first-quarter 
2002. President/C00 Mark Mays said 
in a conference call that radio ad sales 
have slowed in recent weeks as the 
"war rhetoric" has increased. 

CCE is reorganizing its Latin divi-
sion in the U.S. One year after com-
pleting the acquisition of Hispanic 
event producer Cardenas, Fernández & 
Associates, sources say founders Henry 
Cárdenas and Iván Fernandez are no 
longer involved in the day-to-day oper-
ations of the company. 
CCE did not return calls for com-

ment, but sources say the company has 
hired several heads to take over different 
geographic divisions of the Latin region. 
Kate Ramos has been appointed to the 
Miami office. She was formerly senior 
director of business development for 
event-promotion company CIE's mar-
keting and sponsorship division. 

Additional reporting by Leila Cobo 
in Miami. 

Fundraising Flat At R&B Foundation 
Lagging Efforts Mean Honorarium Checks For Annual Ceremony Are Not Ready 

BY BILL HOLLAND 

WASHINGTON, D.C.—The Rhythm 
& Blues Foundation is singing the 
financial blues. 

Eight legendary R&B acts were 
presented with Pioneer Awards Feb. 
20 during the foundation's 13th 
annual ceremony at the Manhattan 
Center in New York. However, 
because of lagging fundraising efforts 
due to fewer contributions from 
beleaguered record companies and 
individuals, the usual honorarium 
checks for $15,000 to an individual 
artist and $20,000 to a group were not 
issued. When they are ready, they will 
be for a lesser, undisclosed amount. 

"It's been a difficult economic time 
for us and for all nonprofits," says the 
foundation's new executive director, 
Cecilia Carter. "It's not only the hard 
times the record companies are expe-
riencing; it's the same with individ-
ual contributors." 

Pioneer awards this year went to 
blues icon Koko Taylor, '50s New 
Orleans hitmaker Clarence "Frog-
man" Henry, and R&B/reggae popu-
larizer Johnny Nash; group awards 
went to the Dell-Vikings, the Sup-
remes, and the Dixie Cups. Songwriter 
or sidemen awards were presented to 
two funk giants, bassist Albert "Boot-
sy" Collins and saxman Maceo Parker. 
The foundation's Legacy tribute 

went to late soul star Jackie Wilson, 
and lifetime achievement honors were 
presented to Dionne Warwick and 
broadcaster Hal Jackson. Neither carry 
cash honorariums. 

Carter tells Billboard that the checks 
to the Pioneer honorees will soon be in 
the mail. "The reason for the delay is 
that we wanted all the [ donation] 
money to be in to maximize the 
amount we're paying to the honorees. 
We expect to pay them within the next 
week, and we've notified the honorees 
their checks will be forthcoming." 

Former Heartbreaker Epstein Dies 
BY CHRIS MORRIS 

Howie Epstein, former bassist for 
Tom Petty & the Heartbreakers, died in 
a Santa Fe, N.M., hospital the evening 
of Feb. 23. He was 47. 
The cause of death was 

unknown at press time. Ac-
cording to Santa Fe County 
Sheriff Greg Solano, a female 
companion drove Epstein to 
the hospital. The woman 
told police that Epstein had 
been using heroin and had 
also been taking prescrip-
tion antibiotics. 

Born in Milwaukee in 
1955, Epstein joined the 
Heartbreakers in 1982— 
replacing original member 
Ron Blair—and appeared on every Petty 
album from Southern Accents (1985) 
to Echo ( 1999). 
He went on to record with Bob Dylan, 

Roy Orbison, Stevie Nicks, Warren 

Zevon, and Linda Ronstadt. As a pro-
ducer, he helmed several albums by John 
Prine (including The Missing Years, 
which won a Grammy Award for best 
contemporary folk album in 1992) and 

Carlene Carter, who became 
his longtime girlfriend. 

In June 2001, Epstein 
and Carter were arrested 
near Albuquerque, N.M., 
after police found three 
grams of heroin in the cou-
ple's car, which had been 
reported stolen. The charges 
against Epstein were ulti-
mately dropped, but in 2002 
he was expelled from the 
Heartbreakers and replaced 
by original bassist Blair. 

Petty and the group issued a state-
ment that read in part, 'We can only take 
solace in knowing he is now at peace." 

Epstein is survived by a daughter, 
Jamie Leffler, and two brothers. 

Recent grants to the foundation 
are earmarked for funding admin-
istrative programs other than the 
Pioneer Awards, such as the 
Motown/Universal Music Group 
Fund, which provides cash grants 
for health, welfare, and medical 
expenses to R&B recording artists 
who were once affiliated with UMG 

or its many acquired labels. 
Longtime foundation board mem-

ber Bonnie Raitt says of the late 
checks: "We hoped there'd be enough 
extra money coming in from dona-
tions the night of the ceremony, so it 
wouldn't be a problem. Truth is, we 
don't have the staff support to stay on 
top of things. The same person who 
has to be on the phone talking to a 
family lofa deceased R&B performer] 
about providing funeral costs also 
handles tickets for the show." 

Raitt is planning fundraising con-
certs with other board members Ruth 
Brown, Chuck Jackson, and Asleep at 
the Wheel founder Ray Benson. She 
also hopes that the foundation can 
snag current top performers to appear 
at future Pioneer Awards shows. 

Since its inception in 1988, the 
foundation has given $3 million in aid 
to veteran R&B performers. 

Aft I. La s I. 

• 

RECORD COMPANIES: Joel Katz is 
named executive general counsel for 
BIG3 Entertainment in St. Peters-
burg, Fla. He will continue as co-
managing shareholder/chair of 
Greenberg,lburig, LLP. 

Realsongs promotes Michael 
Anthony to senior VP of creative 
affairs and Linda Gallico to VP of 
music administration in Los Ange-
les. They were, respectively, director 
of creative affairs and director of 
music administration. 
Jon Elliot is promoted to VP of 

marketing and artist development 
for RCA/Arista Nashville in Nashville. 
He was senior director of artist 
development for RCA. 

Jason Fischer is named director 
of promotion for Or Music in New 
York. He was head of promotion for 
Hybrid Recordings. 

Alex Rodriguez is named director 
of marketing for Crescent Moon 
Records in Miami. He was manager 
of marketing for BMG U.S. Latin. 

Debra Silverstein is promoted to 
manager of human resources for Prov-
ident Music Group in Nashville. She 
was coordinator of human resources. 
Brandy Bogle is promoted to 

marketing manager for Essential 
Records in Nashville. She was mar-
keting coordinator. 

PUBLISHING: Donna Caseine is pro-
moted to VP of West Coast creative 
affairs for Universal Music Publish-
ing Group (UMPG) and director of 
A&R for MCA Records in Los Ange-
les. She was formerly director of 
creative services for UMPG. 

Phil Cialdella is promoted to VP 
of administration for Cherry Lane 
Music Publishing in New York. He 
was director of administration. 

VENUES: Karen Fleming is named 
director of development for the 
Country Music Hall of Fame in 
Nashville. She was chair of the 2003 
Antiques and Garden Show. 

ARTIST SERVICES: The Latin 
Academy of Recording Arts and 
Sciences names Marya Meyer, pre-
viously VP of marketing for Uni-
versal Music, Latin America, as VP 
of Latin corporate and external 
affairs; Ignacio Meyer, previously 
director of communications for 
the International Federation of 
the Phonographic Industry Latin 
America, as director of business 
development; and Luis Dous-
debes, previously director of 
accounting for the National Acad-
emy of Recording Arts and Sci-
ences, as controller. 
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Clubs Weigh 
Rhode Island 
Fire Fallout 
Continued  from page 1 

"This industry is bad about knee-jerk 
reactions, and there will definitely be 
some reaction to this. This is beyond 
anything the concert industry has 
ever seen." 

The disaster began shortly after 11 
p.m. Feb. 20, only minutes into a set 
by headliner Great White at the more 
than 50-year-old wooden venue. The 
fire's catalysts were common pyro-
technic devices known as cold-spark 
gerbs, which are supposed to emit a 
shower of harmless sparks but instead 
ignited acoustic material on the club's 
walls and ceiling. The Station was 
engulfed in flames within minutes. 
The capacity crowd—reported to con-
sist of about 300—began what was for 
many a fatal scramble for the exits. 

Neither band, fans, nor club em-
ployees were spared. Great White 
manager Paul Woolnough told Bill-
board three days after the fire, "This 
is a terrible tragedy that we're all still 
dealing with. Our guitar player Me 
Longley] was just confirmed as one 
of the dead, which has devastated 
everyone even more." Woolnough 
says Great White front-of-house 
engineer Bob Rager remained hos-
pitalized. WHJY (94.1) Providence, 
R.I., DJ Mike "the Doctor" Gonsalves, 
who introduced the band, was also 
among the fatalities. 

PLACING THE BLAME 
Amid the mourning, high-stakes 

jockeying has begun with regard to 
where to place the blame for the 
tragedy. The club's co-owners, broth-
ers Jeff and Michael Derderian, have 
asserted that the band did not have 
their permission to use pyrotechnic 
devices, while Great White, which has 
cooperated with authorities from the 
beginning, says it had approval for 
pyro. Much attention has been 
focused on the acoustic material that 
initially ignited and whether it was 
made of highly flammable poly-
urethane foam. 

Great White attorney Ed McPher-
son admits that the use of pyrotech-
nics was not mentioned in the band's 
production rider but adds, "It is my 
understanding that when they made 
up the rider, special effects were not 
in the show. That part [of the show] 
was developed later, and that's why the 
tour manager made specific requests 
[to use pyrotechnics] at each show. In 
instances when the club owner has 
said there could be no fireworks, that 
would be the end of the conversation." 
McPherson tells Billboard that 

Great White "absolutely had permis-
sion" to use pyro at the Station con-
cert, which was acquired when tour 
manager Dan Biechele did the 
advance work for the show, touching 
base with the club. "They had specif-

ic permission from Mike Derderian, 
and Jeff Derderian was present when 
[the band] was setting up," he says. 
"Mr. Biechele was very clear about his 
conversations and the fact that Jeff 
was present." 

Although fire officials say the Sta-
tion had been inspected as recently as 
Dec. 31, 2002, the venue was not 
required to install a sprinkler system 
because the club was in operation— 
or "grandfathered in"—before such 
systems were required and because of 
its small size. 

Great White, booked by Paul Bar-
barus at Tapestry Artists, had used 
pyro at recent shows. Domenic San-
tana, owner of the venerable Stone 
Pony club in Asbury Park, NJ., tells 
Billboard that Great White did indeed 
shoot off pyrotechnics at his Feb. 14 
show—and that it did not have a per-
mit to do so. 

"Our stage manager tried to stop 
them," Santana says. "We told their 
road manager that [pyrotechnics 
were] not allowed in the club. This is 
something that should have been 
addressed in the [contract] rider, and 
[the band] didn't give us any notice." 
But Jay Nedry, owner of Jaxx in 

West Springfield, Va., paints a differ-
ent picture. Nedry had Great White 
booked for the night after the Rhode 
Island disaster—a show that was can-
celed following the fire—and says he 
was asked about pyro well beforehand. 
"They called and advanced the date 
and asked about pyrotechnics. I said 
no, and the tour manager, Dan 
Biechele, said, 'No problem,' " Nedry 
says. "Beyond that, I find it hard to 
believe you could set pyro up to that 
degree with any reasonable person not 
noticing. You can't hide this stuff." 

West Warwick fire officials say nei-
ther the club nor Great White had 
obtained the necessary town or state 
permits for a pyrotechnic display. 
McPherson says he knows of at least 
three bands, including two Kiss trib-
ute acts, that have played the Station 
and used "pyrotechnics much more 
extensive than we used." 

There are also capacity questions 
about the Station. While club capac-
ity has been widely reported as 300, 
the number of deaths and injuries 
suggests that a larger crowd attend-
ed the Great White show. One agent 
that Billboard contacted says club 
buyers had listed club capacity as 400 
in offer sheets, and at least one indus-
try directory lists its capacity at 550. 
The Derderian brothers could not be 
reached for comment at press time. 
The state has launched a criminal 

investigation, and Rhode Island Attor-
ney General Patrick Lynch has said 
that murder or manslaughter charges 
remain a possibility. A grand jury con-
vened Feb. 26. The band is expected to 
testify, although no testimony was 
heard on opening day. Mike Healey, 
spokesperson for Lynch's office, says, 
"From the very beginning of this hor-
ror, the band has been cooperative all 
along, including saying they would 
testify if it comes to trial." 

Healey adds, "Overall, the investi-
gation is going well, and the attorney 
general is pleased with the informa-

tion he's compiling." 
McPherson says he has been in 

close contact with Lynch and agrees 
that the band has been completely 
cooperative throughout. "I wouldn't 
rule anything out, but I can't imag-
ine what criminal charges could be 
brought against the band," McPher-
son says. "We're doing everything we 
can to aid the investigation." 

Great White guitarist 'I), Longley, 
who perished in the fire at the Sta-
tion concert club in Rhode Island. 

McPherson believes the truth has 
been misrepresented by some and 
that the band's role has been incor-
rectly portrayed. "From the band's 
point of view, we want to see the 
investigation done properly and get 
the truth out there," McPherson says. 
"Obviously, our biggest goal is to 
determine what happened and make 
sure it doesn't happen again." 
When it all shakes down and the 

inevitable lawsuits are dealt with—a 
process that could take months or 
even years—it is likely that responsi-
bility will be shared. "Everyone 
involved in this situation bears some 
responsibility," Butler says. "Lawsuits 
like this are settled in percentages." 

Chippendale agrees: "Lawsuits are 
going to be naming everybody. And 
they tend to end up with whoever has 
the deepest pockets. This is a massive, 
massive claim." 

Deep pockets may be hard to find 
in this instance, given the small 
capacity of the club and that Great 
White's going performance rate is in 
the $3,000 range. "Will the venue's 
insurance company go to bat for 
them? Probably, and quite possibly 
they'll pay a claim," Chippendale says. 
"But the problem with clubs of [the 
Station's] size is they probably don't 
carry more than $1 million or $2 mil-
lion in liability—if they did, I'd be 
surprised. And when you're talking 
about nearly 100 people dead, that's 
not much to go around." 

CAUTIOUS NEW WORLD 
The impact of the West Warwick 

tragedy—combined with a stampede 
that killed 21 in Chicago club E2 four 
days earlier—has been immediate and 
widespread and is likely to be long-
lasting. Fire officials and city and state 
inspectors from coast to coast were 
out in force the weekend following the 
tragedies, looking for possible code 
violations and potentially dangerous 
situations. Most expect increased 
scrutiny to continue indefinitely. 

"I don't think any sane person will 
be looking to do a pyro show in a club 
anytime soon," says Seth Hurwitz, 
owner of the 9:30 Club in Washing-
ton, D.C., who remarks that he has 
previously passed on shows that he 
felt were too pyro-heavy. As for 
inspections, he says, "we get inspect-
ed all the time. Here in D.C., they're 
always making surprise inspections. 
I'm sure there will be more inspec-
tions, but if you're following the rules, 
it shouldn't bother you." 

Club owners, artists, promoters, 
and event producers can all expect to 
pay more for insurance in the com-
ing months. "Insurance costs were 
already spiraling out of control since 
Sept. 11 [2001], up anywhere from 
40% to 100%, and this is another 
blow," Chippendale says. "This [disas-
ter] will cause more carriers to pull 
out from underwriting these types of 
businesses and [cause] more exten-
sive underwriting and more expensive 
rates for the policies they do write." 

Butler believes that the way clubs 
are equipped to handle emergencies 

is also likely to be assessed. "People 
will look at clubs everywhere and re-
evaluate grandfather clauses where 
sprinkler systems aren't mandatory. 
In my opinion, any place that has a 
mass gathering should be required to 
have a sprinkler system." 

Exit signs at the Station were 
reportedly well-lit, but Butler says just 
having more than one exit is not 
enough. "As was proven in both 
Rhode Island and Chicago, people all 
try to go out one door—the door they 
came in. Mentally, that's how you 
think in an emergency." 
He says patrons need to be trained 

to use other exits. "You need to admit 
people through at least two different 
doors. That way, when people go out 
the way they come in, it splits the 
crowds in half. But I know what the 
club owners are going to say: 'It will 
cost twice as much.' That's part of the 
trouble with club owners and pro-
moters—they're always looking at the 
bottom line. People have a right to 
know they will be protected and safe, 
whatever it takes." 

The International Assn. of Assem-
bly Managers—a trade association 
primarily consisting of arenas, the-
aters, convention centers, and per-
forming-arts centers—has long 
focused on crowd-management 
issues, even more so since the Sept. 
11 terrorist attacks. Clubs are a much 
more loosely knit group of venues, 
without a dominant organizing body 
to address such issues. 

"Everybody needs to ratchet up 
their attention," Jaxx's Nedry says. "It 
is incumbent upon everyone in this 
business to make sure this never hap-
pens again. If we don't police our-
selves a little better, then things will 
get completely out of control, and 
places will be shut down for minor 
infractions. Let's be smart about this." 

As for Great White, the future of 
the band remains in limbo, and the 
plug has been pulled on the current 
tour. As band manager Woolnough 
tells Billboard, "I don't think this is 
the end of Great White, but I am sure 
the guys have a lot of healing to do, 
like everyone else that was involved 
[in] or affected by this tragedy." 

Hatch Hearings To Address Consolidation 
BY BILL HOLLAND 
WASHINGTON, D.C.—Sen. Orrin G. Hatch, R-Utah, chair-
man of the Senate Judiciary Committee, announced Feb. 
21 his plan to hold a hearing in March to take a 
critical look at the effects of radio consolidation 
on recording artists and smaller competitors. 
The Judiciary Committee hearing will 

mostly focus on allegations directed at the 
nation's largest radio company, Clear Channel 
Communications, which also owns the coun-
try's largest concert promotion business. The 
Senate Commerce Committee held an 
overview hearing on those issues Jan. 30 (Bill-
board, Feb. 8). 

"Allegations of payola-like practices and 
other possible abuses of market power by radio 
stations that also own concert venues and concert pro-
motion services have increased over the past few years," 

Hatch told a New York audience at a National Academy of 
Recording Arts and Sciences' Entertainment Law Initia-
tive luncheon. "Artists ought to be able to compete for air 

time on merit and not by providing other com-
pensation to radio-station owners. Music fans 
should be able to hear what they like and what 
is legitimately popular, not just the works of 
artists who have paid their way onto the radio 
or—worse yet—been forced to pay their way." 

Hatch also said that smaller record labels 
and competitors in the concert venue, pro-
motion, or radio businesses "should not be 
disadvantaged by abuses of market power or 
prohibitive payments. 

"While I am a strong believer in free mar-
kets," Hatch continued, "I am also a strong 

believer in antitrust laws and vigorous competition pol-
icy. These allegations raise serious competition issues." 
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(VIN# PH01310) 

by Melinda Newman 

THIRD BASE: The White Stripes' Jack White has 
inked a production deal with V2 for his Third Man 
Records. The first release other than the White 
Stripes will be from fellow Detroit act Whirlwind 
Heat, whose Do Rabbits Wonder arrives April 15 
via V2 in the U.S. and Japan and XL in the rest of 
the world. White also produced the project. 

"Jack has interests that extend outside the 
White Stripes, and I think it is important to sup-
port him in these areas," V2 president Andy Ger-
shon says. "If he can turn people on to artists that 
might not have gotten recognized, then I think 
that is a great thing for 
him, Third Man, and V2." 
V2 will market and pro-
mote Third Man releases. 

FAS WAY: Actress Faye 
Dtmaway's ties to the mu-
sic industry might appear 
remote, but she revealed 
at Clive Davis' Feb.22 pre-
Grammy Awards bash that 
she is courting J Records' 
singer/songwriter Alicia 
Keys for a movie project. 
Dunaway tells Billboard: 
"Alicia Keys has such a 
wonderful modern sensi-
bility, and I'm hoping to develop a project to direct 
with her in it. That's why I'm here." While she 
wouldn't discuss specifics about a role for Keys, 
Dunaway holds rights to develop a biopic on 
opera star Maria Callas based on 'ffirence McNal-
ly's Tony Award-winning play, Master Class. The 
movie, in which Dunaway would star, revolves 
around Callas' relationship with three pupils. 

'N BREAK 'Rego members of 'N Sync, which per-
formed an a cappella tribute to the Bee Gees at 
the Grammy Awards, are taking a short break 
from recording music. Following his run in Rent 
on Broadway, Joey Fatone is shooting two 
episodes of My Big Fat Greek Life, the new TV 
series based on the hit movie, My Big Fat Creek 
11,édding, in which he appeared. But his mind is 
still on Broadway. "I give so much credit to the 
people that do Broadway shows, because I did 

eight shows a week for almost five months--some 
of those people do it for three or four years—it's 
the most tiresome, rigorous, but rewarding ex-
perience. It's a wonderful thing and a great chal-
lenge" ... Lance Bass is looking for the next big 
thing. He is a judge on The Search, a new NBC 
series about "trying to find the most-talented kid 
in the world," Bass says. "I was a [judge] on Star 
Search, and that's why I'm doing this new show, 
because I had so much fun on that show." 

IN THE STUDIO: Melissa Etheridge is in the stu-
dio finishing a CD that 
she expects to issue this 
summer or early fall on 
Island DefJam. "I think it 
will surprise people, be-
cause the last two or three 
albums were so full of 
pain. This one rocks, it's 
sexy" . .. Evan & Jaron 
are in Nashville working 
with producer Dann Huff 
on their sophomore effort 
for Columbia, set for a 
summer release. 

CH-CH-CHANGES: Jessica 
Simpson is now being co-

managed by Caresse Henry, as well as by her long-
time manager/father, Joe Simpson. Henry, who 
manages Madonna, lakes on Simpson as she is 
recording her third set for Columbia. The album 
is slated for a late spring release ... Artists includ-
ing David Byrne, Russell Simmons, Rosanne 
Cash, and Lou Reed have formed Musicians Unit-
ed to Win Without War, a grassroots anti-war 
coalition. The first step by the organization is an 
anti-war ad signed by a number of acts, among 
them Sheryl Crow and R.E.M.. set to run in The 
New York Times ... Metallica has pegged Robert 
%no (Suicidal Undencies. Infectious Grooves) 
as its new bassist He replaces Jason Newsted, who 
exited in 2001. Thijillo is not an the band's June 
10 Elektra set, St. Anger, but will be with the group 
when it starts a European festival tour in June. 

Additional reporting by Chuck Taylor in New York 

Fabolous Makes 'Street Dreams' 
A Reality On Desert Storm 

BY RASHAUN HALL 
On the verge of releasing his second disc, 

Street Dreams, Fabolous seems unfazed by 
the thought of a sophomore jinx: The Brook-
lyn, N.Y., native looks set to repeat the suc-
cess of his debut, Ghetto Fabolous, with the 
Desert Storm/Elektra project, due March 4. 
Ghetto Fabolous has sold 1.04 million 

units, according to Nielsen SoundScan. 
Therefore, Desert Storm decided to keep the 
musical formula the same, while still allow-
ing the rapper to grow. 

"This album is in 
the same vein stylisti-
cally as Ghetto Fabo-
lous," Desert Storm 
co-CEO Duro says. "He 
has, however, grown as 
an artist. He's traveled 
the world and grown 
as a lyricist. Street 
Dreams showcases 
that maturity. This 
album will solidify him 
as one of the top lyri-
cists overall. It proves 
that the first album 
wasn't a fluke." 

Fabolous agrees. "I 
got a lot of compli-
ments on the last 
album. With this al-
bum, I was really trying to lead [from] where 
I left off on the last one." 

Elektra Records senior director of market-
ing Al Branch credits Desert Storm and Cheo 
Green of Brooklyn-based Star Power Man-
agement with much of Fabolous' success. 
"He has a great management team that 

keeps him working via live shows and 
guest appearances," Branch says. "He has 
Desert Storm backing him, and Duro and 
[Desert Storm co-CEO] DJ Clue are not 
only super producers, but Clue keeps him 
visible on his own mix tapes and shows on 
MTV and [WQHT New York] Hot 97. Our 
job is to get the album as much exposure 
as possible through press, marketing, and 
handling the third-party opportunities that 

his management and Desert Storm set up." 
As a spokesperson for Sean John, EA 

Sports, Mitchell & Ness. Nextel, and Ree-
bok, Fabolous has proved that he can reach 
a wide audience. Elektra is confident that 
Street Dreams will broaden his demo-
graphic further. 

"He's a lot like Jay-Z in that he has the abil-
ity to touch a lot of different audiences," 
Branch says. "We will use that as a spring-
board to take him further. As we did with the 

Nelly tour [ in 2000], 
we're looking to take 
him more mainstream. 
We want people to get 
deeper with him. 

"Street Dreams 
talks about where he 
came from," Branch 
adds. "Like most peo-
ple who came from 
low-income housing, 
we have these same 
dreams of becoming 
successful. He's done 
that with his first 
album. Now, it's time 
to get deeper and more 
personal." 
The rapper's current 

single—"Can't Let You 
Go," which features 

Mike Shorey and Elektra labelmate Lil' Mo— 
showcases that personal side. The song is cur-
rently No. 35 on the Hot R&B/Hip-Hop Sin-
gles & Tracks chart. 
On the new-media front, Branch promis-

es that the artist's site (fabolous.net) will fea-
ture a variety of exclusives. Fabolous will 
also make various TV appearances; he 
recently co-hosted BET's 106 ce Park Prime 
with Lil' Mo. 

Fabolous, who is booked by ICM in New 
York, recently launched a tour of Boys & Girls 
Clubs. "A lot of the younger kids like the 
music I make," says Fabolous, who publish-
es his songs through EMI Music Publishing. 
"They look up to artists like me, so I wanted 
to give them something back." 
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Bluesman Earl 
Takes Spiritual 
Approach On 

Stony Plain Bow 
BY STEVEN GRAYBOW 

Considering most blues fans are 
thrilled to see their heroes in live 
performance, Stony Plain Records 
owner and managing director Hol-
ger Petersen knows that he faces a 
challenge in promoting his latest 
signing, guitarist Ronnie Earl. 
Though the Boston-based Earl 

performs sporadically, health con-
siderations—including debilitating 
bouts with depression—have cur-
tailed his live dates to the Northeast, 
necessitating that promotion for his 
label bow, I Feel Like Coin' On 

(March 18), center around radio and 
retail programs rather than the 
usual live dates. 

However, this outing gives good 
reason for believers to spread the 
word about the reclusive guitarist. 
"Ronnie's recent discs [ Earl last 
recorded for Telarcl were a bit jazz-
ier or featured lots of guests," Pe-
tersen says. "This record is for peo-
ple who want to hear Ronnie's pure, 
spiritual approach to the blues." 
As with much of Earl's music, I 

Feel Like Coin' On is largely instru-
mental, an anomaly in a genre 
where guitarists are generally paired 
with singers. Instead, Earl's emo-
tion-laden guitar sings his songs' 
unspoken themes of joy, hurt, and 
redemption. Only one track, "Mary 
Don't You Weep," features vocals 
with Earl and his band being joined 
by the Silver Leaf Gospel Singers. 

"I love gospel music," Earl says, 
"and when I met the Singers, they 
told me that they thought my playing 
was very church-y. The word 'church' 
means a gathering of souls, and the 
blues came out of the church, so 
there is a real connection there." 
Although Earl is quick to say 

that he is not a guitar hero, 
Petersen anticipates that blues-gui-
tar fans will warm to Earl's potent 
fretwork. Stony Plain has retained 
Todd Glazer for blues radio pro-
motion and plans to engage in 
price and positioning programs 
with Best Buy. 
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At Long Last, Cat Power Returns With Originals 
BY JONATHAN COHEN 

It has been three years since Chan 
Marshall, the one-woman master-
mind behind Cat Power, released 
The Covers Record, and closer to five 
since her last studio album of origi-
nal material, Moon Pix. Although 
the beguiling artist admits she spent 
some of the downtime relaxing in 
faraway locales, she was al-
ways writing songs that she 
knew would someday end up 
on a new album—she just did 
not know when. 

Part of the problem: 
Marshall, 31, accumulated 
around 40 new tracks and 
nearly drove herself mad try-
ing to figure out which ones 
to release first. Even though 
the Feb. 18 release of You Are 
Free (Matador) has come and 
gone, she is still not fully 
confident with her choices. 
Asked what went into the 
selection process, Marshall 
says with a laugh, "Tension. 
Delirium. It was almost like creat-
ing three records." 

Indeed, Marshall is a perfection-
ist of extreme proportions. Instead 
of creating and then continually 
revising her material, she prefers 
not to tinker with her songs at all 
once they are captured in their 
infancy on a basic cassette recorder. 
Marshall says this is directly respon-
sible for her notoriously hit-or-miss 
live performances. "For me, what 
makes a song perfect is the way that 
it came out originally," she says. "If 
I can't get back to that source, I get 
frustrated with myself, because I'm 
trying to recapture that essence." 

RECORDING IN DRIBS, DRABS 
It took a change in her usual 

methods to nudge You Are Free to 
its completion. Rather than banging 
out the album in a concentrated 
block of time as she had done in the 
past, Marshall recorded in dribs and 
drabs in Seattle, Washington, D.C., 
and Los Angeles. It was all pursuant 
to the busy schedule of engineer 
Adam Kasper, who was simultane-
ously working on projects with Foo 
Fighters and Pearl Jam. 

"He'd be working with them and 
then the next day I'd be in a hotel 
room writing songs and getting away 
from the ones I was there to work 
on," Marshall says, noting that the 
album's first song ("I Don't Blame 
You") and last ("Evolution," featur-
ing Pearl Jam's Eddie Vedder on 
vocals) were created this way. 
The mix of these freshly written 

tracks and pre-existing older mate-
rial such as "Good Woman" and "He 
War" has resulted in one of Mar-
shall's most entrancing collections 
to date. Sound-wise, You Are Free 
largely favors the spartan instru-
mental setup utilized on The Covers 
Record, as several songs feature only 
Marshall's ghostly voice and piano 
or guitar. 

But, elsewhere, she rocks with 

newfound confidence on "Speak for 
Me" and "Shaking Paper" (featuring 
Foo Fighters mainman Dave Grohl 
on drums). Her idiosyncratic narra-
tives are also on full display through-
out, particularly on "Names," a 
voice-and-piano exorcism of frank 
childhood memories that was cap-
tured on the first take. 

"Adam had to run in and press re-
cord," Marshall says of the latter 
song. "That's why I think it is easy 
to get mad at me. I'm not conven-
tional, unfortunately. But I am con-
ventional! I'm just impatient!" 

WORTH THE WAIT 
For Matador head Chris Lombardi, 

You Are Free—which debuted at No. 1 
on the Heatseekers chart—has already 
proved to be worth the wait "Her voice 
is heartbreaking," he says. "I think it's 
her best album. It shows different sides 
of her, from the rockin' tunes to some 
truly sad, beautiful numbers." 

Matador product manager Miwa 
Okumura says the label has built Mar-

shall a dedicated Web site at catpow-
ermusic.com, where the full album 
can be streamed. A video for "He 
War" was recently shot by director 
Brett Vapnek, and the song will also 
be included on samplers from Urban 
Outfitters and Jane magazine. 

Cat Power has long been a favorite 
at college radio, which was serviced in 

late December with a six-song 
catalog sampler featuring three 
songs from You Are Free. Col-
lege, modern-rock specialty, 
triple-A, and NPR formats re-
ceived the full album Feb. 10. 
Marshall performed songs 
from the album Feb. 20 on 
KCRW Santa Monica, Calif.'s 
Morning Becomes Eclectic. 

Matador has partnered 
with marketing company Fil-
ter for a lifestyle campaign 
that will run through April. 
Okumura says the album will 
also be featured in "extensive 
consumer and co-op adver-
tising" in the coming weeks. 

According to Virgin Entertainment 
Group Southern California area 
manager Chris Carmena, interest is 
building beyond traditional indie 
retailers. He says, "I genuinely feel 
that it's Virgin's duty to play a vital 
role in exposing the masses to the 
artistry of Chan Marshall." 

Marshall says she would like to 
clear out her vaults before too long, 
but she is already looking ahead to 
a different kind of life. "It'd be great 
to release another record a year 
from now," she says. "Then I could 
take three years off and do another 
Covers Record. Then retire. Five-
year-plan. At 35, I'd like to have a 
couple of twins—a he and a she!" 
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south by southwest 

MARCH 12-16, 2003 • AUSTIN TEXAS 

"The music business may be reeling, but 

the musicians are still rocking... South by 

Southwest... has become the standard by 

which popular music conventions are 

judged."— United Press International 

SOUTH BY SOUTHWEST 

MUSIC + MEDIA CONFERENCE 

THE 17TH ANNUAL SXSW 

MUSIC CONF : RENCE/FESTIVAL 

will showcase hundreds of musical 

acts from around the globe every 

evening for five nights. By day, 

registrants will visit the SXSW 

Exhibition in the Austin Convention 

Center and hear panel discussions 

featuring hundreds of speakers of 

international stature. 

SXSW HEADQUARTERS 

PO BOX 4999, AUSTIN TX 78765 

512 ,467-797) 

FAX: 512/451-0754 

E-MAIL: SXPA4SXSW.CONI 
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After AYear, Debut From Canada's Simple Plan Catches On 
BY MARGO WHITMIRE 
Sometimes a simple plan can 

go a long way, as a certain pop-
punk quintet from Canada has 
proved with its debut album, No 
Pads, No Helmets . . . Just Balls. 

Not expecting a lot more than 
to develop a small fan base while 
touring, the high school friends 
who formed Simple Plan are now 
climbing the top half of The Bill-
board 200. 

"It's the best thing in the 
world," drummer Chuck Comeau 
says. "I remember being 
15 and talking about 
how bad we wanted 
to do a cool tour or 
hear our songs on 
the radio. Now, to 
see it finally hap-
pen—it could all 
stop tomorrow 
and it would still 
be amazing." 

It has been almost 
one year since the al-
bum's March 2002 Lava Records 
release, and while the set was an 
international success, it initially 
got no U.S. airplay—which often 
puts a band on shaky ground with 
its label. 

"Since things weren't happen-
ing in the States, we went to 
Japan and Australia and Europe. 
We said, 'Let's go and seize every 
chance we have and be busy 
everyday,' " Comeau says. "We 
knew we had a good band and 
good songs. We figured one day 
people would get it." 
Because the band signed with 

Lava before the label's split 

HEAT' 
SEEKERS 
IMPACT 

from Atlantic, Lee Trink, Lava's 
senior VP of marketing, admits 
that the group could have be-
come a casualty. 

"It became a little difficult as 
we were transitioning to Lava 
being on its own," Trink says. 
"We were never able to give it 
the radio push that we have 
until recently." 

Now, " I'd Do Anything" is No. 
24 on Billboard's Mainstream Top 
40 chart, and the band's been 
embraced by MTV, which fea-

tured it during Spankin' 
New Bands week in 
January and invited 
the act to record 
the theme to the 
upcoming Frater-
nity Life. Trink 
credits the group's 
current emergence 
into the spotlight 

to the fan support, 
as well as to grassroots 

marketing. 
"That's what allowed us to go 

to the major outlets and say we 
had something real here," he says. 
"Not only do we have great songs 
and a great band, but the fans 
have obviously responded." 
While most labels would likely 

throw in the towel after almost a 
year of no airplay, the fact that the 
album was selling 2,000 records a 
week without radio told Trink that 
"we weren't crazy. Every piece of 
information helped us to say we 
were right in our commitment." 

In addition to recent appear-
ances on Late Night With Conan 
O'Brien and Jimmy Kimmel Live, 

VP 8 FONDS IMPORT EXPORT 

THE LARGEST 
DISTRIBUTOR Of 
EGGAE 
USIC I!I 

"STRICTLY THE BEST 298 30" 1,‘ 
[11 a CMVP1659 a 111)1660 ‘aire 

ALSO CARRYING THE HOTTEST 12" SINGLES 
CALL TOLL FREE TO PLACE ORDERS 

1.800.441.4041 / FAX:718.658.3573 
MAIN BRANCH 89-05 138TH STREET. 

JAMAICA, NY 11435 TEL : ( 718) 291-7058 

IN STORES NOVEMBER 19 
VP FLORIDA 6022 S W 21ST STREET 

MIRAMAR, FLORIDA 33023 • TEL I954) 966-4744 FAA ( 9541 9884766 

Simple Plan will join Rancid, Pen-
nywise, AFI, and others for this 
summer's Warped tour. 

For Comeau, lead singer Pierre 
Bouvier, lead guitarist Jeff Stin-
co, bassist David Desrosiers, and 
guitarist/backing vocalist Sebas-
tien Lefebvre, the newfound glory 
of Simple Plan couldn't have hap-
pened in a better way. 

"Obviously, every band would 
like to get it right out of the gate," 
Comeau says. "But, for us, having 
our record sell steadily week after 
week was the best setup we could 
ask for. I don't think you could 
ask for a better way to establish a 
band. It's real. It's touring and it's 
a lot of hard work." 

I want to be treated like a star, 
even if I'm not one. ..yet. 

o WHAT 'S YOUR REQUEST?sm Some come to the Wyndham Bel Age to be discovered. 

Others come to disappear for a little while. Just let our BvRequest Manager know how we can 

make your stay exactly the way you want it. Do an interview at the rooftop pool and make a 
late-night entrance at Diaghilev (you do know Dimitri, the most famous maitre d' in LA, don't 

you?). Or lay low in your suite with a private balcony Either way (or a combination of both) 

is just fine with us. Call us or your travel planner. 1.800:WYNDHAM www.wyndham.com 

WYNDHAM BEL AGE 
WEST HOLLYWOOD 

1020 N. Som Vicente Blvd. 
310-854-1111 
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Brooke Offers Variety. Connoisseur 

Records newcomer Brooke is striving 
to reach a wide audience with his 
debut, Coming Home, a set that com-
bines elements of acoustic rock with 
hip-hop and R&B. "This record re-
flects all of who I am, musically," he 
says. "I love all genres of music, but 
I'm most influenced by old-school 
rap, Prince, Sting, and classic rock 
like AC/DC." Look for Brooke to 
begin gigging in clubs shortly. 

mes nobody's got a better story than mine - - I respect your many e-maii 
o, 

o. 

VAN 
GOGH 
"I'll cut off one 
of my ears... if I I\ 
don't get a deal I 
in 2 years Bega n 3/21/01 

MY STORY... I was bitten by a tick; suffered from 
a delusional fever.., and adopted the persona of 

Vincent van Gogh ( after repeatedly seeing his self-portrait). 
It's a great story... great press... with strong songs 

and a strong live performance. 

I AM LOOKING FOR PROFESSIONAL MANAGEMENT 

LISTEN: www.vangoghspeaks.com (click "music") 

CONTACT: Email: vangoghinfo@aol.com 

LUXURY HOTEL ROOMS 

AVAILABLE ON LINCOLN SQ UARE. 

NICE NEIGHBORS, THOUGH PRONE 

TO STABBING EACH OTHER. 

THEN SINGING ABOUT IT. 

PO 
Smart. Stylish. Sophisticated. And right next door to crimes of passion at the 
Metropolitan Opera House. Welcome to the Phillips Club. Outside our 
door, the Upper West Side moves to the energetic beat of Broadway. While 
inside our suites feel like spacious city apartments. With refined interiors. 

Full kitchens. Entertainment centers. Fax machines. And just outside, a world 
of options. Access to Reebok Sports Club/NY, Central Park and Lincoln 
Center. Join us. And watch New York unfold right outside our door. 

THE PHILLIPS CLUB 

AT LIN CO LN SQ UARE 

155 WEST 68'. STREET NEW YORK, NY 10023 

TELEPHONE 212 835 8800 FAX 212 835 8850 
WWW.PHILLIPSCLUB. CO M 

E-MAIL CONCIERGE@PHILLIPSCLUBNEWYORK.COM 

RESERVATIONS TOLL FREE 877 854 8800 

ALSO VISIT THE NEW PHILLIPS CLUB AT BOSTON COMMON 

TELEPHONE: 617-423-8500 

RICE RETURNS: In talking with Chris 
Rice, it's always been evident the tal-
ented singer/songwriter is more 
comfortable working behind the 
scenes in youth ministry than being 
in the spotlight as Rocketown Rec-
ords' flagship artist. However, the 
music on Rice's new album, Run the 
Earth... Watch the Sky (March 4), 
reveals an artist who is relaxed, con-
fident, and making some of the best 
music of his career. 

"I'm learning more about how to 
manage it all, and that is making it 
more comfortable," says Rice, the 
1999 Dove Award winner for male 
vocalist of the year. "Earlier on, it was 
a really difficult juggling act, and I felt 
like I was dropping everything. It was 
really hard to feel comfortable in a role 
where people were making a little too 
much fuss about you. I'm mostly an 
introvert... I had to figure out how 
to manage that better and how to 
manage relationships better, especial-
ly fan relationships. 

"After taking some time away from 
a lot of that, it gave me time to really 
focus on how I could be better at that 
and get some good boundaries in my 
life," he continues. "Now, I'm more 
excited than I have ever been about 
what I'm doing and I feel I can do it bet-
ter because I've become wiser about it" 

GRAMMY CONTROVERSY: I low does 
an artist few people have ever heard 
of—whose album is far from a com-
mercial success—beat out BeBe Wm-
ans, Fred Hammond, and Commis-
sioned to win a Grammy Award for 
best contemporary soul gospel album 
at Feb. 23's ceremony? 
From Los Angeles to New York, 

that is the burning question among 
gospel insiders reacting to the unlike-
ly win of Los Angeles-based Eartha 
with her Sidebars CD. The contro-
versy surrounding her victory has 
generated a great deal more buzz 
than Eartha's sophomore project, 
which was released independently by 
Beverly Hills-based AFRT Music. 
"We must not be minding the 

store," says one executive, who pre-
ferred to remain anonymous. "For 
God's sake," another says, "Yolanda 
Adams, Mary Mary, and Kirk Franklin 
weren't even nominated." 

"It has very little to do with the 
artist," Verity Records president Max 
Siegel says. "This instead highlights 
why we should take a closer look at 
the process." 

"As a community, we have to get 
more actively involved in the pro-
cess," agrees Verity senior VP/GM 
Tara Griggs-Magee. Griggs-Magee has 

The first single, "The Other Side of 
the Radio," finds Rice exploring his 
role as an artist in such lyrics as "I see 
you bobbing your head to the radio/ 
And it makes my day to see that smile 
on your face/And in some small way I 
remember my place." 

"There are so many layers in that 
song," Rice says. "Even though we 
don't actually make a personal con-
nection with everyone that is out 
there, we still in one way make a 
connection. It is a fun song, but it 
gives that image of a lot of people 
singing along at the same time and 
the unity of it." 

been active through the years in get-
ting gospel artists involved in the 
National Academy of Recording Arts 
and Sciences (NARAS) and, for the 
past two years, she has served on the 
gospel Grammy screening commit-
tee organized by NARAS. 

"It's a very credible, democratic 

process," Griggs-Magee says. "The 
problem is that not a lot of people 
who are knowledgeable about the 
gospel industry are voting members. 
That's why we need to participate 
more as a community in the process. 
The real problem is people don't think 
about it until they announce the 
nominations, but if more of us were 

Rice will embark on a 30-city tour 
this spring. He's also been doing 
under the radar dates at colleges. "I 
give [students] about a week or so to 
get it together, and I show up and do 
a free concert. That's been a blast," 
Rice says. "I've done like 13 or 14 
dates since the fall. This is a good 
way to marry my two worlds—still 
do the artist thing but be connected 
to students." 
Though he is one of the Christian 

community's core artists, Rice's lyrics 
can appeal to a broad audience. "The 
music I write is for people in the whole 
spectrum of faith, whether they don't 
believe in God at all or whether they 
believe," he says. "It's unfortunate that 
the music is labeled 'Christian' on a 
Christian label in Christian stores. 
That kind of closes it off from the 
world hearing it. I really believe the 
music I write is for everyone." 

WINNERS CIRCLE: "It's awesome! It's 
an amazing experience," Third 
Day's Mac Powell exclaimed mo-
ments after the group picked up its 
first Grammy Award for best rock 
gospel album for Come Together 
Feb. 23. How did he plan to cele-
brate? "I'm going to bed early. I have 
a 7 a.m. flight, so I'll celebrate when 
I get home to Georgia." 

voting, we would have more credibil-
ity in our categories. NARAS has 
spent a lot of money reaching out to 
our community to get more people 
involved. Perhaps this will help." 

ON TAP: Integrity Music is gearing 
up to service Columbia's Gotta 
Serve Somebody—The Gospel 
Songs of Bob Dylan to gospel/Chris-
tian radio. It was Dylan's song 
"Gotta Serve Somebody" that earned 
him his first Grammy award 25 
years ago. The new release—avail-
able March 25—showcases 11 newly 
recorded renditions of songs from 
his albums Slow 7)-ain Coming and 
Saved performed by such acts as the 
Mighty Clouds of Joy ("Saved"), 
Shirley Caesar ("Gotta Serve Some-
body"), the Fairfield Four ("Are You 
Ready"), and Aaron Neville ("Saving 
Grace"), as well as a new duet with 
Dylan and Mavis Staples ("Gonna 
Change My Way of Thinking"). 

BRIEFLY: Blackberry Records has 
signed Clay Evans to its roster ... AIR 
Records recently welcomed Rev. Tim-
othy Wright to its Atlanta-based fold, 
and April 28 is the date for the live 
reunion recording of his New York 
Fellowship Mass Choir. 
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Notes. 
ETERNITY: It's been more than three 
decades since Wayne Shorter record-
ed an all-acoustic album, but the sax-
ophonist explains that this is because 
of the preferences of the musicians he 
works with rather than an overriding 
plan. "I don't go into a recording 
thinking that there has to be a syn-
thesizer on there or that there has to 
be a certain concept," Shorter says. "I 
give my band complete freedom to 
make their own choices. The band is 
a true democracy." 

Recording for Shorter's all-acoustic 
Alegria (Verve, March 25) began prior 
to the tour that would yield last year's 
Pooffirints Live! and wrapped after the 

latter album was released. At the core of 
Alegria is the Footprints Live! band— 
pianist Danilo Perez, bassist John Pat-
itucci, and drummer Brian Blade— 
whose members occasionally yield 
their spots to drummer 11,rri Lyne Car-
rington and pianist Brad Mehldau or 
are augmented by larger ensemble 
arrangements featuring trumpets, 
trombones, and chamber orchestra. 
Alegria features one new Short-

er composition, "Sacajawea," and 
radically reworked arrangements 
of the classic Shorter works 
"Orbits" and "Capricorn II" that 
bear only a passing similarity to 
their original structures. 

"I have a thing for hearing the 
older pieces in a new way because I 
am in search of the true nature of 
things, and in truth a piece of music 
has no beginning or end," Shorter 
says. "It is like a child that becomes a 
man. I was once 7 years old, and now 
I am going on 70, and you can hard-
ly recognize the kid that has become 
the man. A piece of music is the same 
way. It has its DNA, but it is a work in 
progress with eternal possibilities." 

In keeping with his all-encompass-
ing vision of life and music, Shorter 
includes his own arrangements of two 
pieces by unknown authors, the tra-
ditional Celtic folk song "She Moves 
Through the Fair" and the Christmas 
hymn "12th Century Carol." "I want 

by Steven Graybow 

to celebrate the totality of the music 
and the world in general," Shorter 
says. "Even an anonymous composer 
contributes to the whole of music, 
because even though we do not know 
the person's name, their presence is 
felt in the music we know today be-
cause life is an eternal journey and 
those author's influences are with us." 

Shorter believes that jazz, with its 
emphasis on communal interaction, 
reflects the continuity of human exis-
tence. "Jazz is a vehicle that carries 
the living spirit of people," he says. 
"Even Beethoven or Chopin had the 
spirit of jazz, because there was a play-
fulness and a freedom in their music. 
Formality is a trap, but to be free is 
the most important thing in life." 

GONE ELECTRIC: For pianist Roberta 
Piket, the idea to put together an elec-
tric band came not from a flash of 
inspiration, but from the purchase of 
an electric piano. 

"I thought it would be a good idea 
to get a Wurlitzer electric piano to 
play with my trio, because there are a 
lot of venues that don't have an 
acoustic piano," Piket says. "Once I 
got the instrument, the sound was so 
different that I realized it was inap-
propriate for the trio's acoustic music. 
At the same time, I started hearing 
completely new music in my head, 
based around the electric piano." 

The result is Tm Back in Therapy 
and It's All Your Fault (out Feb. 25 on 
North Country-distributed Thirteenth 
Note), the debut by Piket's New York-
based Alternating Current ensemble 
(Piket, guitarist Bruce Arnold, bassist 
Cliff Schmitt, and drummer Kirk 
Driscoll). A sense of discovery 
abounds, as Piket indulges in fusion, 
hard bop, and spacious jams laden 
with reverb-drenched effects. 

"In a way, this is a lot freer than my 
acoustic thing, because there is less 
of a defined concept of what the 
music is supposed to sound like," says 
Piket, who is confident her audience 
will take to her electric sound. "On 
the whole, I think jazz fans are excit-
ed when musicians try something 
new. Whatever influences you bring 
into your music, they are still a part of 
who you are, so long as you utilize 
them with ideas that are honest and 
inventive. I think people appreciate 
that kind of integrity." 

AND: Strings swing on Ron Carter's 
Eight Plus (Dreyfus, Feb. 25), as 
bass, drums, piano, and percussion 
are joined by a cello quartet on six 
Carter originals, a traditional hymn, 
and a cover of Leon Russell's "A 
Song for You." The "plus" in the title 
refers to Carter's prominently fea-
tured piccolo bass. 

The Datsuns Bolstering Rep On The Road 
BY CATHERINE APPLEFELD OLSON 

li the essence of rock is the 
live performance, then V2 Records 
freshmen the Datsuns are about as 
pure-bred as they come. 
The band's nonstop touring is 

sending the rockers around the 
world in a whirl of wailing guitars 
and vocals in support of their 
self-titled debut, due March 
4. The set was released in 
Europe via V2 late last year. 

"All good rock bands are 
about performing live," says 
Datsuns guitarist Christian 
Livingstone, who, like fellow 
band members vocalist/ 
bassist Dolf De Datsun, gui-
tarist Phil Buscke, and drum-
mer Matt Osment, has adopt-
ed the surname of Datsun. 
"We always play. Even if one 
of us breaks a limb, we will 
play a show." 

The foursome's let-it-rip attitude ex-
plains why a recent week's schedule— 
which found it performing at home in 
New Zealand, then jetting in succes-
sion to Australia, Japan, England, and 
Ireland—puts nary a damper on the 
members' enthusiasm. 

"It's hard work," Livingstone says, 
"but it's something we've always 
wanted to do." 

"They are so excited and so am-

bitious," V2 marketing director Lisa 
Klipsic says. "They put so much of 
themselves into it." 
The Datsuns formed in 1997 to 

parlay the rock of such musical 
heroes as Deep Purple, Led Zeppelin, 
and Queen into their own arena-
sized sound. A meeting with the 

White Stripes provided not only 
local exposure in New Zealand via an 
opening slot on the Stripes' tour but 
also the inspiration to take the 
band's music a step further. 

"Being a successful band is not 
something you think about much 
living in New Zealand, because it 
just doesn't usually happen," Liv-
ingstone says. "We formed the band 
just to play music and have fun." 

When it came time to record their 
album, the Datsuns called upon 
White Stripes producer Liam Wat-
son, who currently is helming a set 
of B-sides with the band and who 
also understood the challenge of 
bringing a pack of road warriors into 
the recording studio. 

"We are not fond of record-
ing, but it was relatively short 
and painless for us, about 19 
days," Livingstone says. "We 
went in and played live and if 
it was a good take, we stopped 
and got a cup of tea." 
The single "In Love" goes 

to both modern-rock and 
album-rock radio March 17, 
just as the Datsuns begin 
zigzagging their way across 
the U.S. in a headlining 
club tour. 

For those who may not get 
to see a performance or are 

thirsting for more, V2 is bundling 
with 35,000 CDs a DVD that unloads 
a performance segment filmed last 
December at London's Astoria. 

Aside from cross-promotions with 
traditional music retail accounts, V2 
is making a lifestyle statement for 
the Datsuns by sending audio and 
video spots to various skate parks, 
ski and snowboard slopes, and tat-
too shops in the U.S. 

BET Jazz Celebrates Women's History Month with 

The Gre t Ladies 

Patti LaBelle 
Profiles at Wolf Trap - Mon., March 3 at wpm EST 

Jane Monheit 
l&R Artist of the Month - Wed.. March 5 
& March 19 at wpm EST 

Carol Weisman 
Jazz Central - Fri., March 7 at wpm EST 

Ladies Sing the Blues 
Documentary - Wed., March 12 at wpm EST 

Bermuda Women's Conference 
Sat., March 15 at 7 pm EST 

HE 24 HOUR JAZZ CHANNEL ' 

Indigo Girls, Joan Armatrading, 
Pat McGhee Band 
Profiles at Wolf Trap - Mon., March 17 at . opm EST 

Diana Krall 
Jazz Central - Fri., March 21 at wpm EST 

The Many Faces of Billie Holiday 
Masters of American Music - Wed., Marra 26 at ropm EST 

Keiko Matsui 
Profiles at Wolf Trap - Mon., March 31 at wpm EST 

02003 BET fAll 

Call your local cable operator to get BET Jazz. 
The only 24 hour Jazz Channel. 
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Secondary-Market Venues Offer First-Rate Deals 
BY SUSANNE AULT 
LOS ANGELES—Blue-chip tours, 
like the currently touring Elton 
John/Billy Joel co-headliner, obvi-
ously want to play the country's 
dependable major-market arenas. But 
by agreeing to large demands—such 
as making concessions on rental fees 
and merchandise stakes—secondary-
market buildings are nevertheless 
managing to roll out the red carpet 
for star talent. 

To book the big guns, facility man-
agers in small- to mid-size cities, 
such as Mark of the Quad Cities in 
Moline, Ill., and the Alltel Arena in 
North Little Rock, Ark., know they 
need to offer something that is just 
as powerful as the huge audience 
pool that a primary market can reg-
ularly provide and that is nearly as 
juicy as the million-dollar-plus 
grosses a hefty crowd can deliver. 
With that in mind, Mark of the 

Quad Cities executive director Steve 
Hyman has negotiated with several A-
list performers to visit his complex for 
no rental fees. Michael Sweeney, direc-
tor of the Fresno Convention Center 
(which encompasses the Selland Arena 
and the Fresno Downtown Stadium) 
in Central California, is attempting to 
broker similar deals for certain pre-
mier acts. And Comcast-Spectacor 
senior VP/Global Spectrum regional 
VP John Page says he is aware of sev-
eral buildings not affiliated with his 
company that are serving their stages 
for free for ongoing Dave Matthews 
acoustic shows. 

LET'S MAKE A DEAL 
"Let's be honest," says Hyman, who 

awaits big-timers the Red Hot Chili 
Peppers this summer, "unless it's a 
tour specifically oriented to second-
ary markets, you're going to make 
concessions. You have to have a very 
sharp pencil." 

Monterey Peninsula Artists' Chip 
Hooper, the booking agent for Mat-
thews, explains, "The bottom line is 
that for most artists, there is typically a 
given length of time they are willing to 
tour. And in that amount of time, 
they'll prioritize what they want to do: 
They'll want to play major markets." 

So in order for a secondary-market 
building to nab someone like Mat-
thews, Hooper says that "those guys 
know what they need to do." 

Page did not concede free rental fees 
for Matthews, but he admits to lower-
ing his rent and cut of merchandise 
revenue on his two Matthews shows at 
the Ryan Center in Providence, R.I., 
March 20 and the Constant Convoca-
tion Center in Norfolk, Va., March 26. 

"This is the nature of the beast," 
Page believes. "From a secondary-mar-
ket perspective, you have to be as com-
petitive as possible land] do everything 
creatively as possible to make your 
building attractive so the artist plays." 
Having snagged the Eagles and 

Cher during the past year, Hyman 

agrees: "This is an opportunity that 
might not come along very often... 
You have to make them understand 
that good money can be made in sec-
ondary markets." 
Hyman and others do not seem 

bothered by losing out at times on the 
$30,000 per-show rental charge that is 
average for secondary markets. (Pri-

mary markets tend to charge upward 
of $85,000 per show.) Plus, many of 
these managers are readily reconfig-
uring their traditional 60/40 mer-
chandise revenue split between the 
artist and the venue ( in favor of the 
artist) to a ratio that is closer to 70/30. 

Secondary-market managers say 
money lost on rental fees and mer-
chandise dollars can often be recov-
ered in food and beverage sales be-
cause powerhouse talent reliably 
draws sellout crowds. "If you know 
you will do more food and beverage, 
you can be more flexible," says Alltel 
GM Michael Marion, who recalls that 
his Eagles show last summer was one 
where organizers "were very particu-
lar. Rent, merchandise—you certainly 
had to have flexibility in those num-
bers to get that show." 

Packed venues also usually ease the 
pain of getting a smaller share on 
concert T-shirts. Hyman says that on 
average, $15 is spent per person on 
Kiss items, which is "wonderful" 
when he multiplies that figure by the 
11,000 people that will fill the Mark 
of the Quad Cities to capacity for that 
type of top-tier act. 

BOOK THEM AND THEY WILL COME 
Another bonus with making con-

cessions is that when secondary-build-
ing executives offer the moon to one 
star, that trophy booking often aids in 
the ability to land other big names in 
the future. 

"Success breeds success," explains 
Marion, noting that rising country star 
Kenny Chesney's Feb. 18 sellout of his 
15,000-seat building "gets you on the 
map to get more shows." 

Marion realizes he is not going 
to win a routing fight between him-
self and a Chicago venue, but " if 
someone is routing between Atlanta 
and Dallas, there are a variety of 
choices: Jackson, Miss.; Birming-
ham, Ala.; and then Little Rock 
[Ark.]. But we can say we sold out 
Kenny, we sold out Cher. Making 

those kinds of statements is what 
makes my place more attractive... 
I would say that for the big tours 
that everyone knows will do well, 
we will try to make the best possi-
ble deal that we can." 
And agents are always on the hunt 

for the ultimate deal. Larry Webman, 
VP/booking agent at Little Big Man, 
points out that when he slots tours he 
heavily considers whether a building 
charges a facility fee, which is some-
times tacked onto newer facilities in 
both primary and secondary markets. 

"If you have to add a facility fee, 
that's going to be annoying for the 
artist," says Webman, whose agency 
books such acts as Avril Lavigne and 
Coldplay. "If they are selling a $35 tick-
et and there's a $2 fee with that, then 
[the acts] are only getting paid on a $33 
ticket. It makes a difference on what an 
artist can ultimately walk out with." 
As for the T-shirt-end of things, 

Webman remarks, "I still think mer-
chandise deals are a crime. The 60/40 
to get into bigger buildings—you 
shouldn't have to give that up in cer-
tain places. But with a secondary you 
can probably get five to 10 points bet-
ter on the average." 

Appreciative of an above-and-
beyond offer, Webman recalls that 
during his scheduling for Lavigne's 
inaugural road trip ( running April 
9-May 17), his decision between 
two buildings in one city came 
down to comparing differences in 
merchandise pitches and realizing 
that Lavigne stood to reap three 
times more in revenue in one 
venue than another. 

Secondary-facility managers also 
generally feel good about the state 
of their market's great give for a 
meaty take because primary build-

ings face concession demands them-
selves at times. 

"I think the larger tours are ask-
ing that of buildings of all sizes," 
Marion admits. "When an act can 
easily get 15,000 people [into a build-
ing], you can afford to be flexible 
with your rates." 

Page notes that Philadelphia's 
First Union Center went easy on its 
John/Joel contract terms in order to 
secure six shows in 2002. At the very 
least, big-city venues can expect to 
grab prime talent for one date. But 
normally, Page says, these primary 

buildings are clamoring among 
themselves to nail down as many 
dates as possible. 

While declining to mention spe-
cific deal points, Page explained that 
the John/Joel organizers were pre-
sented with a simplified package 
deal, and certain charges were 
shaved off. He says Madonna, the 

Rolling Stones, and Bruce Spring-
steen are some other acts that hope 
to score breaks from buildings re-
gardless of their market size. 
When shaking hands for the John/ 

Joel shows, Page says, "For that day 
we became a big-ticket Wal-Mart. So 
are there concessions here, too? 
Sometimes, yes." 

Italy Seeks Gov't Aid 
Industry Wants Music Classified As 'Cultural Activity' 
BY MARK WORDEN 
MILAN—Though they accept that 
they are "facing fewer problems 
than the record industry," Italy's 
concert promoters still believe that 
life could be a lot better. 

That, at least, is the opinion of 
Assomusica, the trade organization 
representing 106 promoters that 
handle an estimated 80% of the 
country's live-music events. Asso-
musica calculates that Italian live-
music revenue increased by 40% 
in 2002, compared with 2001, to 
102 million euros ($110 million), 
though the actual number of tick-
ets sold dropped 6%. 
Assomusica president Roberto 

Meglioli calls the increase in con-
cert revenue "an amazing result." 
But, he adds, "it's also a bit of a 
freak. The increase is largely due to 
the dramatic success of 
Notre Dame de Paris." 
The musical, penned by 
Italian singer/songwriter 
Riccardo Cocciante and 
Canadian Luc Plamon-
don, has been a huge 
international success 
during the past five 
years, and it toured Italy 
last year. 

Meglioli explains, 
"The show—which, of 
course, wasn't technic-
ally a concert—sold 
700,000 tickets. If you remove that 
from the equation, then the over-
all increase in revenue was more 
like 10%." 

FISCAL BENEFITS 
As with the Italian music indus-

try, a major beef among promoters 
here is the government's refusal to 
acknowledge that music is "a cul-
tural activity," a definition that 
would entail considerable fiscal 
benefits. Assomusica VP Ivano 
Massignan tells Billboard, "Live 
music is seen as a purely commer-
cial enterprise, and, therefore, it 
receives no support from the gov-
ernment. Soccer, on the other 
hand—which is hardly a more 
noble pastime—is positively 
mollycoddled in comparison." 

To make his point, promoter 
Massignan gives an example from 
his native Verona: "Last year I used 
the city's soccer stadium for a con-
cert by [Italian rock veteran] Vasco 
Rossi. I had to pay more for a con-
cert than the city's two profession-
al clubs do for the entire season. 
It's as if live music is being used to 
subsidize soccer, which somehow 
doesn't strike me as quite right." 

Massignan adds that live music's 
lack of cultural status means that 
"we have to pay a 10% fee to col-
lecting society SIAE, plus a 10% 
sales tax on every ticket sold. These 
are the highest rates in Europe— 
only Spain comes close." 

WORKING FOR LEGISLATION 
Assomusica has made submis-

sions to the Italian government 
with regard to the coun-
try's long-awaited Music 
Bill, which contains a 
raft of proposals aimed 
at assisting and regulat-
ing the Italian music 
business. Parliamentary 
Culture Commission 
president Ferdinando 
Adornato has promised 
industry body FIMI that 
the bill will be put 
before parliament by 
March and is less de-
manding than similar 

legislation proposed by the record 
industry, which is seeking the inau-
guration of a government-funded 
export office and the institution of 
radio quotas for domestic music. 

Meglioli, who appeared before the 
commission in January, says. "Cul-
tural status and a basic set of regu-
lations for this [concert-promoting] 
category are all that we seek." 

Indeed, Meglioli says he is gen-
erally optimistic about the future 
of the Italian concert scene. "We 
aren't threatened by piracy, and 
there'll always be live music, espe-
cially in Italy, which has a tradition 
that goes back to Roman times. 
The country's attractive lifestyle 
and its responsive audiences make 
it a great favorite for foreign artists 
when they tour." 
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Views. 
ARE THEY PLAYERS YET? In a 
growth spurt reminiscent of the 
early days of the SFX rollup, An-
schutz Entertainment Group's AEG 
Live has notched some impressive 
moves during the past couple of 
years. Last year, the company, via its 
concert-promotion arm Concerts 
West, nailed down the complete 
Britney Spears, Eagles, and Barry 
Manilow tours, as well as a signifi-
cant number of dates on the Paul 
McCartney and Neil Diamond tours. 
And in the early going of 2003, AEG 
Live has already snagged potential-
ly lucrative tours by Fleetwood Mac, 
Eagles, and the Justin Timberlake/ 
Christina Aguilera co-headlining 
Stripped & Justified tour. AEG Live 
reported about $ 150 million in 
grosses last year, a number it could 
top in just the business generated 
by those three tours. 
But perhaps more important is 

the equity AEG Live is building in 
terms of personnel. A deal is in place 
for Susan Rosenbluth-a 22-year 
veteran of Nederlander Organization 
and longtime booker of the Greek 
Theatre in Los Angeles-to join AEG 
Live as senior VP of booking for 
Southern California. And as previ-
ously forecast, former House of 
Blues (HOB) Concerts chief Jay Mar-
cia» is also close to finalizing a deal 
to become AEG Live's chief develop-
ment officer, overseeing the rollout 
of AEG Live's regional offices. 

Earlier, the company created the 
East Coast presence it had been 
wanting when it opened its New York 
headquarters, with former Metro-
politan Entertainment executive VP 
Debra Rathwell joining the firm as 
AEG Live senior VP (Billboard Bul-

letin, Jan. 17). All report to AEG Live 
CEO Randy Phillips, and industry 
scuttlebutt has it that more inter-
esting personnel announcements 
will be forthcoming. 

Phillips steers away from specifics 
at this juncture but is obviously 

pleased with AEG Live's progress 
since the formation of the company 
slightly more than one year ago. Phil-
lips-a former artist manager and 
head of the Gasoline Alley and Red 
Ant record labels-said then that his 
plan called for "a combination of 
mergers and acquisitions, setting up 
businesses in different parts of the 
country and funding them, along 
with strategic alliances with compa-
nies that are not Clear Channel-
affiliated" (Billboard, March 2, 2002). 
(Clear Channel bought SFX in 2000.) 

Phillips' plan appears to be com-
ing to fruition. "The first year was 
spent getting into the game and 
making people take us seriously," 
Phillips says. "We knew the way to 
do that was by doing the best job for 
agencies, managers, and artists. Year 
two is a growth year." 

It is well-known in the industry 
that such established promoters 
within the Clear Channel Entertain-
ment (CCE) family as Gregg Perloff 
(San Francisco), Rick Franks 
(Detroit), Wilson Howard (the Car-
olinas), and Louis Messina (now 
with his own entity, the Messina 
Group) are at or near the end of their 
CCE contracts, and there has been 
much speculation that they, too, may 
end up with AEG Live. Additionally, 
HOB Concerts VP Larry Vallon is 
believed to have only one year left on 
his contract. All Phillips would say 
is, "Those are all great names." 

For his part, Messina says his non-
compete with CCE ends Aug. 31, and 
"starting this summer, I can start 
talking to other people." In the 
meantime, Messina has been very 
active as a consultant on tours by 
George Strait, Kenny Chesney, Tim 
McGraw, and Dixie Chicks, all artists 
with whom he has a history. 

"Life is good for me right now," 
Messina says, adding that he is famil-
iar with what is happening at AEG 
Live. "I admire what they're doing, 
and if I wound up over there, it would 
be a great thing for me and for them. 
I'm not ruling anything out. As my 
mom used to say, 'Que sera, sera.' " 

Messina adds that building strong 
relationships is the key for any inde-
pendent promoter to compete to-
day. "I still believe the resurrection 
of this business is all about inde-
pendents and knowing your territo-
ry, instead of just buying your way 
through things. You can't build a 
machine so big that you're forced to 
just feed it. There are only a few 
fast-food restaurants that work." 

Meanwhile, Messina says, "I can't 
wait to be associated with my old fiends 
again and bring music to America." 
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VENUE/ GROSS/ ATTENDANCE/ 
ARTISTIM DATE TICKET PRICE(S) CAPACITY PROMOTER 

BON JOVI, GOO GOO DOLLS Continental Airlines Arena, $1,893,685 34.105 Clear Channel 
East Rutherford, N.J. $75/$40 34,448 two shows Entertainment 
Feb. 10-11 one sellout 

GEORGE STRAIT. First Union Center. $1.202.200 19,695 Vamell Enterprises 
TAMMY COCHRAN Philadelphia $59.50/549.50 sellout 

Feb. 7 

JIMMY BUFFETT St. Pete Times Forum, $1,157,687 19,646 Clear Channel 
Tampa, Fla. $91/$31 sellout Entertainment, in-house 
Feb. 8 

JIMMY BUFFETT 713 Waterhouse Centre, $855,033 16,381 Clear Channel 
Orlando, Fla. $65/$31 sellout Entertainment 
Feb. 10 

BON JOVI, GOO GOO DOLLS Palace of Auburn Hills, $852,827 16,805 Clear Channel 
Auburn Hills. Mich. $65/557/547 sellout Entertainment, Palace 
Feb 18 Sports & Entertainment 

TOBY KEITH, RASCAL FLATTS, Tacoma Dome, $779,493 20,665 Clear Channel 
AMY DALLEY Tacoma. Wash. $44.75/$34.75 sellout Entertainment 

Feb. 8 

JIMMY BUFFETT AmericanAirlines Arena, $732,438 13,047 Clear Channel 
Miami $91/$31 18,748 Entertainment 
Feb. 13 

BON JOVI, GOO GOO DOLLS Gaylord Entertainment $721,376 13,567 Clear Channel 
Center, Nashville $59.75/$39.75 13,614 Entertainment 
Feb. 14 

KENNY CHESNEY, MONTGOMERY Greensboro Coliseum, $711,030 17,269 Clear Channel 
GENTRY, KELLIE COFFEY Greensboro, N.C. 545/529.50 sellout Entertainment. 

Feb. 15 The Messina Group 

CHER, TOMMY DRAKE St Pete Times Forum, $708,946 10,659 Clear Channel 
Tampa, Fla. 579.75/$39.75 13,797 Entertainment. in-house 
Feb. 11 

PHISH Allstate Arena, $688,313 18,355 Jam Prods. 
Rosemont III. $37.50 sellout 
Feb. 20 

BON JOVI, GOO GOO DOLLS Bryce Jordan Center, $684,065 12,399 Clear Channel 
University Park, Pa. $65/945 sellout Entertainment 
Feb. 8 

GEORGE STRAIT, Mellon Arena, $650,413 13.537 Varnell Enterprises 
TAMMY COCHRAN Pittsburgh 559.50/$49.50 15,100 

Feb. 8 

PHISH The Forum. 9645,863 17,436 Clear Channel 
Inglewood. Calif. $37.50 17,517 Entertainment 
Feb. 14 

_ 
GEORGE STRAIT, Bi-Lo Center, $610,525 11,510 Varnell Enterprises 
TAMMY COCHRAN Greenville. S.C. 559.50/$49.50 sellout 

Jan. 16 

GEORGE STRAIT, North Charleston Coliseum, $602.550 11,220 Varnell Enterprises 
TAMMY COCHRAN North Charleston, S.C. $59.50/$49.50 sellout 

Feb. 19 

SALUTE TO THE BLUES: B.B. KING, ROBERT Radio City Music Hall, $601,000 5,510 Experience Music 
CRAY, BONNIE RAITT, LYLE LOVETT, New York $1,250/$250/$150/$50 5,749 Project. Blues Inc. 
AARON NE VILLE, KEB' MO', & OTHERS Feb. 7 

GOOGOOSH The Forum, $532.455 8,336 Nederlander 
Inglewood, Calif. $175/5125/$75/$40 12,798 Organization 
Feb. 8 

CHER, TOMMY DRAKE Tallahassee-Leon County $510,143 8.168 Clear Channel 
Civic Center, Tallahassee, Ra. $72.50/$35 sellout Entertainment 
Feb. 13 

-  
CHER, TOMMY DRAKE Alltel Arena, $484,568 9,378 Clear Channel 

North Little Rock, Ark. $77.75/527.75 10,217 Entertainment 
Feb. 9 

CHER, TOMMY DRAKE Veterans Memorial Coliseum. $483,898 7.927 Clear Channel 
Jacksonville, Ra. $89.75/$35.75 sellout Entertainment 
Feb. 14 

SANTANA, CITIZEN COPE Laredo Entertainment $442.079 8,413 Clear Channel 
Center, Laredo, Texas 560.50/$40.50 sellout Entertainment 
Feb. 12 

TOBY KEITH, RASCAL FLATTS Pengrowth Saddledome, $347,183 10,173 House of Blues Canada, 
Calgary, Alberta ($529,315 Canadian) sellout Gold & Gold Prods. 
Jan. 24 $36.08/$29.52 

TOBY KEITH, RASCAL FLATTS Skyreach Centre, $318,205 9,299 House of Blues Canada, 
Edmonton, Alberta ($487,365 Canadian) sellout Gold & Gold Prods. 
Jan. 23 $35.91/$29.38 

TOBY KEITH, RASCAL FLATTS Agridome, $226,502 7.321 House of Blues Canada, 
Regina. Saskatchewan ($347,748 Canadian) sellout Gold & Gold Prods. 
Jan. 21 $30.94 

WILLIE NELSON, WAYLON PAYNE The Fillmore. 1225.000 5,000 Clear Channel 
San Francisco $45 four sellouts Entertainment 
Feb. 10-13 

OUR LADY PEACE, SEETHER Bell Centre, $197,836 8,559 House of Blues Canada, 
Montreal ($299,565 Canadian) 9,195 Gillett Entertainment 
Feb .5 $23.11 Group 

STEVE LAWRENCE & EYDIE GORME Cerritos Center, $178,482 3,452 in-house 
Cerritos, Calif. 558/$48 two sellouts 
Feb 22-23 

JAGUARES Teatro Metropolitan. $175240 6,176 OCESA Presents, 
Mexico City (1,927,640 pesos) two sellouts CIE Events 
Feb. 22-23 $45.45/513.64 

TOBY KEITH, RASCAL FLATTS Enmax Centre, 9174,517 5,822 House of Blues Canada, 
Lethbridge, Alberta ($264,901 Canadian) sellout Gold & Gold Prods. 
Jan. 25 $29.98 

B.B. KING, BOBBY "BLUE" BLAND Fox Theatre, $170,300 4,801 Olympia Entertainment 
Detroit $4a50/$29.50 sellout 
Jan. 24 

70'S SOUL JAM: THE STYLISTICS, Fox Theatre, $164.680 4.686 Olympia Entertainment 
THE CHI-LITES, THE DRAMATICS, Detroit 550/$27.50 sellout 
THE PERSUADERS, THE INTRUDERS Feb. 22 

SCORPIONS & WHITESNAKE, Tingley Coliseum, $160,300 5,063 Clear Channel 
DOKKEN Albuquerque. N.M. $35 9,800 Entertainment 

Feb. 11 

DAVID GRAY, PATRICK PARK Northrop Memorial Auditorium, $148.745 4,741 Clear Channel 
Minneapolis $35/530 sellout Entertainment 
Feb. 8 

DAVID GRAY, COREY HARRIS Pepsi Center, $141,840 4,416 Clear Channel 
D  $35/$30 8,012 Entertainment 
Feb. 10 

Copyright 2003, VNU Business Media. Inc. All ngftls rese. Bouscores should be submitted tu. en, nasflviile 
Phone: 615-321-9171. Far: 615-321-0878. For research information and pricing, call Bob Allen. 615-321-9171. 
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Lir Kim Seeks Audience Growth 
Queen Bee/Atlantic Will Target Both Hardcore And New Fans To Promote 'Mafia' 

BY RHONDA BARAKA 
As female MCs go, Lil' Kim is one of 

the most prominent, with a following 
that taps into both urban and main-
stream audiences. Even though she 
has amassed a huge fan base since she 
first came on the scene as a member 
of Junior MAFIA, Lil' Kim says she 
wants to reach still more people. She 
hopes to accomplish that goal with La 
Bella Mafia, arriving March 4 on 
Queen Bee/Atlantic Records. 

"I just want to reach a larger audi-
ence," says the rapper, who launched 
her solo career in 1996 with the 
release of Hard Core. "I really want 
to reach the Midwest and the West, 
audiences that I haven't gotten a 
chance to touch." 

Lil' Kim also wants to be promot-
ed like a newcomer. "I haven't been 
out in a while," she says. "So they 
should just get back to my roots 
where we started with my first 
album and go full blast." 
And according to Atlantic VP of 

urban promotion Erik Ford, the label 
is following Lil' Kim's advice. "We 
knew that we wanted to do a tradi-
tional promotional tour with Kim in 

the top 10 markets," Ford says. -We 
saw how successful it was on [her] first 
two projects. But we also wanted to do 
something different while bringing 
Kim back to her core fan base." 

Thus, Atlantic plans to take Lil' Kim 
directly to consumers she may not 
have had a chance to reach in the past. 
"We've partnered with Evolution Tal-
ent Agency and routed a 32-market 
record-release tour that will run from 
April through May," Ford says. "Fans 
in markets like Austin, San Antonio, 
Louisville [Ky.], and Cincinnati will get 
a Lil' Kim show—for a reasonable tick-
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Airplay monitored by V: Nielsen 

Broadcast Data 

Systems 

TITLE IMPRINTrPROMOTION LABEL Artist 

1 1 

NUMBER 1 5 Weeks At Number 1 

IN DA CLUB 50 Cent .9 
SHADY AFTEHMATH/INTERSCOW 

2 GOSSIP FOLKS Missy "Misdemeanor" Elliott Featuring Ludacris .2 
THE GOLD MIND/ELEKTRNEEG 

3 MESMERIZE Ja Rule Featuring Ashanti P;' 
MURDER INC/DER JAM/IDJMG 

4 WANKSTA 50 Cent 9 
G.UNIT/SHADY/INTERSCOPE 

6 EXCUSE ME MISS Jay-Z .9 
ROC.A.FELDVDEF JAM/IDJMG 

5 SICK OF BEING LONELY Field Mob 9, 
MCA 

10 THE JUMP OFF Lil' Kim Featuring Mr. Cheeks .9 
QUEER BEE/ATLANTIC 

8 9 BEAUTIFUL Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson 9, 
000GUSTYLE/PRICIRITOCAPITOL 

12 I CAN Nas 9 
ILL WILL/COLUMBIA 

a 7 AIR FORCE ONES Nelly Featuring Kyjuan, Ali & Murphy Lee '9 
FO RED/UNIVERSAL/UM 

11 13 WHAT HAPPENED TO THAT BOY Baby Featuring Clipse 9 
CASH MONEY/UNIVERSALIUMRG 

8 THUGZ MANSION 2Pac 9 
AMARU/DEMH ROW/INTERSCOPE 

13 11 SUPERMAN Eminem 
WEB/AFTERMATH/INTERSCOPE 

1 4 21 GET BUSY Sean Paul .9 
BLACK SHADOW/2 HARD/VP/ATLANTIC 

14 TELL ME (WHAT'S GOIN ON) Smilez & Southstar 9, 
ARTISTOIRECT 

• 
I KNOW WHAT YOU WANT Burla Rhymes & Mariah Carey Featuring The Flipmode Squad 
J/MONARC/RMG/IDJMG 

17 MAKE IT CLAP Buste Rhymes Featuring Spliff Star 9 
J/RMG 

15 '03 BONNIE & CLYDE Jay-Z Featuring Beyonce Knowles .' 
HOC-A-FELLA/OFF JAM/IDJMG 

23 NO LETTING GO Wayne Wonder 9 
10/40/GREENSLEEVESNP/ATLANTIC 

22 A.D.I.D.A.S. Killer Mike Featuring Big Doi 9 
AOUEMINVCOLUMBIA 

16 WORK IT Missy "Misdemeanor" Elliott 9 
THE GOLD MIND/ELEKTRNEEG 

18 COME CLOSE TO ME Common Featuring Mary J. Bilge 9 
MCA 

23 19 DO THAT... Baby Featuring P. Duddy 9, 
CASH MONEWUNIVERSAL/LIMRG 

24 CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Ur Mo 9 
DESERT STORM/ELEKTRNEEG 

24 PARADISE LL Cool J Featuring Amerie .9 
DEF JAM/IDJMG 

47 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by numb of audi-
ence, computed by cross-referencing exact times of airplay with Arbitron listener data. Videoclip availability. © 2003, VNU Busi-
ness Media, Inc. All ights reserved. 

et price—in an intimate environment. 
This is something unique that we've 
never attempted before. With the suc-
cess of [lead single] 'The Jump Off' at 
radio, we are confident that this will be 
a huge success." The tune is No. 7 this 
issue on the Hot Rap Tracks chart. 

Produced by Timbaland and fea-
turing Mr. Cheeks, "The Jump Off" is 
a beat-heavy, danceable track that sets 
the stage for an album that Queen 
Bee A&R director Jean Nelson 
describes as "very hardcore. We want-
ed to do something different, but still 
hip-hop. With an artist such as Kim, 
it's more than just rap ... Her last 
albums were very good, but a lot of 
people didn't see [her] vision. With 
this album, we took it back to what 
the kids want to hear these days." 

Ford adds, "The combination of 
Kim and Timbaland was picture per-
fect. They delivered the right song 
at the right time. Everyone that I've 
spoken to has said the exact same 
thing: 'LW Kim is back!' " 
La Bella Mafia is the artist's third 

album and the follow-up to her 2000 
release Notorious K.I.M. That album 
has sold 1.3 million units, according 
to Nielsen SoundScan. The Brook-
lyn, N.Y., native's publishing com-
pany is Notorious K.I.M. Music/ 
Warner Chappell Music (BM!). 

Besides Timbaland, La Bella Mafia 
boasts an array of big-name produc-
ers and artists, including Swizz Beat 
on "This Is Who I Am," Missy Elliott 
on "(When Kim Say) Can You Hear 
Me Now?," livista on "Thug Luv," 50 
Cent on "Magic Stick," Havoc on 
"Hold It Now," and Styles Pon "Get in 
Touch With Us." 
One of the album's most innova-

tive tracks is "Can't F**k With Queen 
Bee," produced by and featuring Full 
Force. The song contains an interpo-
lation from Deniece Williams' classic 
ballad "Free." 

Atlantic senior director of urban 
marketing Joi Brown says the label 
plans to launch an extensive campaign 
for La Bella Mafia marked by wide-
spread visibility via national advertis-
ing on MTV, BET, and syndicated TV 
shows as well as billboards and bus 
benches. Snipe campaigns and mer-
chandising will also play key roles. 
Brown says Atlantic also plans to 

micro-target Lil' Kim's original core 
audience and then spread out to the 
broader audience with whom she has 
appeal. "The approach this time is 
about the music and the artist," 
Brown says. "Her music speaks to her 
core, so we made sure that we target-
ed her supporters first who have been 
with her since Hard Core. Kim is [an 
artist] whose fan base encompasses 
every demo—Latin, African-Ameri-
can, Caucasian, Asian, and gay, etc." 
"My character is universal," Lil' 

Kim adds. "My goal is to sell 10 mil-
lion copies of one of my albums." 

and The Blues. 
MAN OF THE ARTS: Motown legend 
William "Smokey" Robinson will 
receive a National Medal of Arts 
during a March 6 ceremony at the 
White House. The annual award— 
presented by the National Endow-
ment for the Arts—was established 
by Congress to recognize exempla-
ry artists and their contributions 
to the arts. 

Robinson says, "Whenever you get 
an award for something you've 
achieved or accomplished, it's always 
a wonderful thing." He notes that 
"legends are in the eye of the be-
holder, and that's certainly not how 
I view myself. I don't go around 
expecting these kinds of things. This 
took me totally by surprise." 

In the meantime, Robinson is 
busy juggling three different music 
projects. The first is a new Motown 
album. Then there is a spiritual 
album that he has almost complet-
ed; he expects both of those projects 
to be released this summer. Robin-
son is also preparing to record a CD 
of standards. 

First things first, however. On 
March 3 the man Bob Dylan anoint-
ed "America's greatest living poet" 
tapes a segment for Russell Sim-
mons' Del Poetry Jam. 

COME TOGETHER: Bad Boy and Def 
Jam have settled their dispute over 
R&B group 112 (Billboard, July 6, 
2002), which left Bad Boy last year 
to sign with Island Def Jam Music 
Group (IDJMG). Both labels will 
now promote and market the act 
under the Bad Boy/Def Jam logos 
and split the profits from future 112 
albums. Bad Boy retains ownership 
of the 112 catalog, which IDJMG will 
distribute. The two labels have also 
worked out a similar deal for rapper 
Foxy Brown. The mutual agreement 
follows Bad Boy's recent signing of 
a three-year worldwide distribution 
pact with Universal Records (Bill-
board, Feb. 15). 

MUSIC GOES BETTER WITH . . . On 
March 12, Coca-Cola's Nu Classic 
Soul sashays into New York. The inti-
mate show features the Nu Classic 
Soul performers who are participat-
ing in the soft drink's "Coca-Cola... 
Real" marketing campaign. Starring 
Angie Stone. Musiq, Amel Larrieux, 
Ahmir "?uestlove" Thompson, 
Scratch, Donnie (who was recently 
picked up by Universal), AAries, and 
visual artist Mike Thompson. the 
commercials were directed by Malik 
Hassan Sayeed (Jay-Z, Lauryn Hill) 
and produced by Burrell Communi-
cations Group. 

Celebrating the essence of being 
oneself, the series of new spots—which 
integrate freestyling, a cappella 
singing, beatboxing, and spray paint-
ing—began with "Session," which 
bowed Feb. 17. "Inspiration" followed 
Feb. 24, and "Mountain Music" was to 
debut Feb. 28 (the weekend of the Soul 
Train Awards) during the Nu Classic 
Soul's Los Angeles stopover at Cicada 
Restaurant. Slated to perform then are 
Stone, Musiq, and AAries. The show 
was to be hosted by Bryce Wilson and 
Kidada Jones. 
"Coca-Cola . Real," which is 

augmented by a print-ad rollout, 
also includes the "Real Compared to 
What" ad with Mya and Common. It 
debuted in January during the 
American Music Awards. 

SCREEN SCENE: The 34th NAACP 
Image Awards will be taped March 8 
at Los Angeles' Universal Amphithe-
atre with host Cedric "the Enter-
tainer"; it airs March 13 on Fox... 
The 2003 Essence Awards return to 
Los Angeles' Kodak Theatre June 6. 
Inaugurated in 1987, the annual 
event honors achievements in music 
and other fields. 

KUDOS: To all the R&B and hip-hop 
winners at the 45th annual Grammy 
Awards. It was especially nice to see 
Motown's immortal Funk Brothers 
recognized, along with the venera-
ble Solomon Burke. 

Speaking of the Grammys, during 
the week preceding the ceremony sev-
eral special events were held, includ-
ing the Rhythm & Blues Foundation's 
13th annual Pioneer Awards that hon-
ored the Supremes, George Clinton, 
and Dionne Warwick, among others. 
However, the organization's associat-
ed monetary awards were not hand-
ed out at the ceremony due to how 
the current industry climate has 
affected fundraising (see story, page 
8). It's a wake-up call to the music 
industry to do all it can to help sup-
port black music's pioneers. 
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Title 

0  30 - 

NUMBER 1/GREATEST GAINER -"':-'''. 1 Week At Number 1 
R. KELLY JIVE 4181220mBA118.98 COI Chocolate Factory 

.. 51 39 36 COMMON MCA 113114. 118.98 CD) Electric Circus 9 

1 52 31 37 LIONEL RICHIE MOTOWN/UTV 068140/UME 118.98 CD) The Definitive Collection 31 

2 

O SOUNDTRACK 

1 1 50 CENT SHADY/AFTERMATH 493544./iNTERSCOPE ( 1198/18981 Get Rich Or Die Tryin' 1 53 41 49 GERALD LE VERT ELEKTRA 62795/EEG 112.98/18.98) The G Spot 2 

o/ HOT SHOT DEBUT 0 
BLOODLINE/DEE JAM 063615./11MM 112.98/18.981 Cradle 2 The Grave 

54 

3 55 

43 64 SOUNDTRACK FOX 113028./11CA 118.98 COI Brown Sugar 2 

37 26 50 CENT FULL CLIP 2003.116.98crn MI Guess Who's Back? 

Emotional 

13 

18 4 2 2 TYRESE • J 20041/RMG 112 98/18.981 I Wanna Go There 2 56 58 54 K-CI & JOJO MCA 113069.118.98 COI 

1113 6 11 SEAN PAUL • 2 HARDNP/ATLANTIC 83620.236 19.98/13.981 Dutty Rock 5 57 47 38 504 BOYZ NEW NO LIMIT/UNIVERSAL 066372/UMRG 112.98/18.981 Bailers 13 

6 

7 

8 

5 3 MISSY ELLIOTT à THE GOLD MIND/ELEKTRA 62813./EEG 112.91018.98, Under Construction 2 CD 62 55 TALIB KWELI RAWKUS 1130111./MCA 118.98 COI Quality 6 

4 4 AALIYAH à BLACKGROUND/UNIVERSAL 060082/UMRG 112.9828.981 I Care 4 u 1 59 57 47 VARIOUS ARTISTS DEF JAM 063546/IDJMG 112.98/18.981 The Source Presents: Hip Hop Hits Vol. 6 31 

3 
7 12 JAHEIM • DIVINE MILL 48211/WARNER BROS. 118.98 CD) Still Ghetto 3 

1 0  78 80 

1 41 PACESETTER . 'r 
BONE THUGS-N-HARMONY RuTHLESS 86594.210C In 98 E028 98 Thug World Order 

? 

10 

11 13 JAY-Z A' ROC.A.FELLA/DEF JAM 063380./IDJMG 115.98/19.981 The Blueprint 2: The Gift And The Curse 

3 - KENNY LATTIMORE & CHANTE MOORE ARISTA 11751 112.98/18.98) Things That Lovers Do 3 61 55 52 AMERIE RISE/COLUMBIA 85959/CRG 112.98 E0 CO) All I Have 2 

11 

1 2 

12 5 LL COOL J DEF JAM 077021 IDJMG 112 98 18 981 10 1 ell FREEWAY ROC A.FELLA/DEF JAM 586920/1DJMG 112.98/18.981 Philadelphia Freeway 62 

10 9 LIL JON & THE EAST SIDE BOYZ BME 2370-evio3. 17.9m Kings Of Crunk 2 CD 76 60 TANK BLACKGROUND/UNIVERSAL 064692/UMRG 112.98/18.981 One Man 4 

13 17 15 EMINEM A' WEB/AFTERMATH 193290./INTERSCOPE 11298/19.981 The Eminem Show 1 64 

14 ID 
60 48 TRICK DADDY • SUP-N.SLIDE/ATLANTIC 83556./AG 112.913/18981 Thug Holiday 2 

14 15 14 VIVIAN GREEN COLUMBIA 86357/CRG 11.98 EO/11981 Love Story 66 63 KIRK FRANKLIN • GOSPO CENTRIC 70037/ZOMBA III erne The Rebirth Of Kirk Franklin 1 

15 13 6 JA RULE à MuRDER INCJDEF JAM 063487./IDJMG 112.98/18.981 The Last Temptation 2 66 63 50 SOLANGE MUSIC WORLD/COLUMBIA 86351/CRG 19.98 Ell CO) Solo Star 23 

16 9 10 JENNIFER LOPEZ A2 EPIC 86231 118.98 Eft CD) This Is Me...Then 5 67 59 61 MUSIC) à DEE SOUL 586772MDJMG 112.98/18.981 Juslisen (Just Listen) 1 

17 16 7 NAS à ILL Will/COLUMBIA 86930./CRG 112.98 EQ/18.981 God's Son 1 0  67 65 GZA/GENIUS MCA 113083115.98 CD) Legend Of The Liquid Sword 21 

-.8 14 8 2PAC à1 AMARU/DEATH ROW 197070./iNTERSCOPE 118.98/K981 Better Dayz 1 69 65 75 ANITA BAKER ATLANTIC 78209/RHINO 117.98 CD) The Best Of Anita Baker 29 

0  23 19 SYLEENA JOHNSON JIVE 3993520MBA 11198/17.981 [HI Chapter 2: The Voice 19 ; 11113 73 57 DEBORAH COX J 20014/RMG 112.98/18.981 Tte Morning After 7 

20 24 23 SNOOP DOGG • DOGGySTYLE/PRIORITY 391576/CAPITOL 112.98/18.981 Paid The Cost To Be Da BoSS 3 71 ' 61 66 VARIOUS ARTISTS HIDDEN BEACH 87124./EPIC mu ED CD) Hidden Beach Recordings Presents: Unwrapped Vol. 2 30 

21 18 17 BABY • CASH MONEY/UNIVERSAL 060076./UMRG112.9W18.981 Birdman 4 la 

1 ID 
69 62 EVE • RUFF RYDERS 493381 ./INTERSCOPE 112.9E018.981 Eve-olution 1 

22 21 16 NELLY e FO' REEL/UNIVERSAL 017747./UMRG 112.98/18.981 Nellyville 68 67 SCARFACE RAP-A-LOT/N00 TRYBE 12646.NIRGIN112.9&18.981 Greatest Hits 10 

23 19 24 SOUNDTRACK HOLLYWOOD 162369118.98 C01 Deliver Us From Eva 19 ; 0  90 68 DA HEADBUSSAZ FE/HYPNOTIZE MINDS 3602/STREET LEVEL 110.98/17.981 Dat's How It Happen Tom 15 

24 8 - DJ ENVY DESERT STORM 96737./EPIC118.98 ED COI The Desert Storm Mixtape: DJ Envy Blok Party Vol. 1 8 : 75 64 70 AL GREEN HI/THE RIGHT STUFF 80327/CAPITOL ( 18.98 CD1 The Love Song Collection 64 

25 20 22 JUSTIN TIMBERLAKE A' JIVE 11823.20MBA 112.98/18 98, Justified 2 Agro 79 59 BENZINO SURRENDEFVELEKTRA 62827/EEG 118.98 CD) Redemption 31 

26 25 18 SOUNDTRACK A° SHADY 493508./INTERSCOPE 112.9829 981 9 mile 1 77 74 73 NAPPY ROOTS à ATLANTIC 83524./AG 1198/17.981 Watermelon, Chicken & Gritz 3 

27 28 30 FIELD MOB MCA 113051.118.98 COI From Tha Roota To Tha Toota 4 la5 81 79 KELLY ROWLAND • MUSIC WORLD/COLUMBIA 86516/CRG 112.98 EQ/18.981 Simply Deep 3 

28 

29 

22 25 B2K • TU G 86995. EPIC m2.98 80/1898) Pandemonium! 3 ID 97 85 LUDACRIS A' DISTURBING THA PEACE/DEF JAM SOUTH 586146./10e/6 112.98/19.981 Word Of Mouf 1 

32 21 BUSTA RHYMES • J 20013./RMG 112.98/18.981 It Ain't Safe No More... 12 0  82 94 TRIN-I-TEE 5:7 B•RITE/GOSPO CENTRIC 7003820MBA 111.9827.981 The Kiss 15 

30 26 20 WHITNEY HOUSTON • ARISTA 11747118.981 Just Whitney... 3 ' (11/ 85 84 DAVE HOLLISTER mOTOwN 018717/UPARG 112.98/18.981 Things In The Game Done Changed 3 

31 29 29 MARIAH CAREY à MONARC/ISLAND 063167./IDJMG 112.98/18.981 Charmbracelet 2 0 AMANDA PEREZ pOWERHOWSE 82131NIRGIN 118.98 CD) MI Angel 82 

32 27 27 DRU HILL DEE SOUL 063377./10JMG 11298/18.981 Dru World Order 2 83 70 69 SIR CHARLES JONES MARDI GRAS 1060110.98/16.981 [611 Love Machine 28 

36 43 FLOETRY DREAmwORKS 150313/INTERSCOPE 117 98 CD) Floetic 4 0  88 81 YOLANDA ADAMS • ELEKTRA 626902E6112.9828.981 Believe 7 11) 
0  42 33 SMILEZ & SOUTHSTAR ARTISTDIRECT 01030111.9827.981 [HI Crash The Party 24 CD 93 - BIG REN CORRUPT INMATE 2111 118.98 COI Tha Streets Won't Let Me Go 85 

35 

0  

33 35 HEATHER HEADLEY RCA 6937621MG 19.98/1398) This Is Who I Am 14 . 86 75 - DOTTIE PEOPLES ATLANTA INTL 1027918.98/13.981 Churchill' With Dottie 68 

51 45 NIVEA JIVE 41746/20MBA II y98/17.981 (HI Nivea 36 Cal 100 - DONELL JONES uNTOUCHABLES 11760/ARISTA 112.98/18.981 Life Goes On 2 

37 35 28 THE ROOTS MCA 129W11898 CD) Phrenology 11 88 71 76 VARIOUS ARTISTS BMG SPECIAL PRODUCTS 18882/TIME LIFE 118 98 CO1 Absolute Body + Soul 64 

0  46 39 LIL' FLIP à SuCKAFREE/LOUD/COLUMBIA 86521 ./CRG 17.98 E0/12.981 Undaground Legend 4 89 80 - MUL-Ty SUPERKALA/UNIVERSAL 066794/UMRG 112.98/18 981 Made 4 Love 80 

39 38 31 NEXT J 20016/13MG 112.98/18.981 The Next Episode 27 90 86 77 MARY MARY COLUMBIA 82273/CRG 112.98 EW18.9131 Incredible 10 

0  54 53 FAT JOE TERROR SQUAD/ATLANTIC 83600./AG H2.973/ 8.981 Loyalty 11 a SHAGGY • BIG YARD 113070./MCA 118.98 CD1 Lucky Day 14 

41 40 44 LIL' ROMEO NEW NO LIMIT/UNIVERSAL 060055/UMRG 112.98/18.98) Game rime 10 0 MENACE TO SOCIETY I.T.P 232 117.98 CD) Bring It On 92 

42 45 32 VARIOUS ARTISTS DREAMWORKS 150326./INTERSCOPE 112.98/18.981 Swizz Beatz Presents G H.E.T.T.13 Stories 10 93 83 - FRUKWAN EMPIRE MUSICWERKS 39034 118.98 CD1 Life 83 

CD 50 41 CLIPSE • STAR TRAK 11735./ARISTA 112.98/18.981 Lord Willin' 1 0 NAAM BRIGADE FORSTER BROS. 01023/ARTISTOIRECT 111.98/17.981 [ H] Early In The Game 37 

0  52 58 INDIA.ARIE • MOTOWN 061755/UMRG 112.98/18.981 Voyage To India 1 a 96 82 VARIOUS ARTISTS CASH MONEY/UNIVERSAL 860933/UMRG 112.98/18.981 Cash Money Records Platinum Hits Volume One 21 

45 44 40 SOUNDTRACK ROC.A.FELLA/DEF JAM 063201./IDJMG 112.913/18.981 Paid In Full 10 96 89 97 BRIAN MCKNIGHT MOTOWN 066114/UMRG 112.98/18.9431 1989-2002: From There To Here 21 

53 56 TLC A ARISTA 14780(12.98/18181 3D 4 0 RAPHAEL SAADIC1 UNIVERSAL 016651./UMRG 112.98/18.981 Instant Vintage 6 

8 56 51 TRINA SUP.N•SLIDE/ATLANTIC 83517./AG 111.98/17.98) Diamond Princess 5 0 MICHAEL JACKSON EPIC 85250118.98 ED CD) Greatest Hits: HIStory - Volume 1 45 

48 49 46 ASHANTI à1 MURDER INCJAJM 586830-00JMG 112.98/18.981 Ashanti 1 a CHOPPA TAKE FO 1901 117.98 CD) Choppa Style 99 

49 48 42 TONI BRAXTON • ARISTA 14719112.98/18.981 More Than A Woman 5 100 95 - STEVIE WONDER MOTOWN/UTV066161/UME ( 18.98 COI The Definitive Collection 28 

SO 34 34 KEITH SWEAT ELEKTRA 62855/EEG ( 18.98 CD) Keith Sweat Live 34 
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SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

"à - NUMBER 1 t1 
JAHEIM A DIVINE MILL 17452./VVARNER BROS 1119827.981 

2 Weeks Al Number 1 

(Ghetto Love] 101 
ei) 22 R. KELLY à' JIVE 41527/ZOMBA HI 99/17.99/ 12 Play 193 

0 . 21 THE NOTORIOUS B.I.G. •' BAD soy 73011 6/ARISTA os.9ane 98) Life After Death 269 

2 2 A. EMINEM ' WEB/AFTERMATH 490629./INTERSCOPE 112.98/18.981 The Marshall Mathers LP 105 15 15 DR. DRE A6 AFTERMATH 490486))/INTERSCOPE (12.98/18.98) Dr. Dre - 2001 153 

3 4 2PAC •6 DEATH ROW 63008./KOCH 119.98/25.981 All Eyez On Me 359 16 9 JAY-Z A FREEZE/ROC.A-FELLA/PRIORITY 50592./CAPITOL (10.98/16.98) Reasonable Doubt 266 

4 
5 

5 R. KELLY A' JivE41705./ZOMBA112.91018.981 tp-2.com 90 17 
(E) 

10 
- 

DONNIE MCCLURKIN • VERITY 43150/ZOMBA II 1 stv17.981Dil Live In London And More... 124 
46 6 MAKAVELI A' DEATH ROW 63012./KOCH 112.98/17.981 The Don Killuminati: The 7 Day Theory 245 ouTicasT A, LAFACE 20172./ARISTA 112.98/1198/ Stankonia 

6 3 2PAC A9 AMARU/DEATH ROW 490301 ./INTERSCOPE 119.98/24 981 Greatest Hits 218 ID- - LIL' FLIP SUcKAEREE/LOUD/COLUMBIA 87095/CBG 11198 EQ/16.981 DU The Leprechann 20 

7 11 BONE THUGS-N-HARMONY à' RUTHLESS 69U3./EPIC ( 10.98 E0/15.981 E.1999 Eternal 259 20 25 MARY J. BLIGE à' UPTOWN 110681/MCA 16.98/11 98) What's The 411? 154 

8 8 AL GREEN • HI/THE RIGHT STUFF 30800/CAPITOL 110 98/17.98) Greatest Hits 414 «0 _ MARY MARY • C2/COLUMBIA6.3740/CRG (7.98 E0/11.98) Thankful 128 

9 12 BOB MARLEY AND THE WAILERS . 1° TUFF GONG/ISLAND 548904/11)JMG 22 98/18 981 Legend 329 €1; - R. KELLY A' JIVE 41625.20MBA 119.9821 981 R. 100 

10 7 2PAC • AMARUU1VE 41636/ZOMBA 01.98/17 981 Me Against The World 337 23 - 17 THE NOTORIOUS B.I.G. A eso soy 7300r/ARISTA 111.98/18.M Ready To Die 381 

is _ MICHAEL JACKSON 40° EPIC 66073 112.98 EW18 98) Thriller 244 24 24 DR. ORE à1 DEATH ROW 63000*/KOCH 111.98/17 981 The Chronic 300 

12 13 EMINEM •' WEB/AFTERMATH 49028r/INTERSCOPE 112 98/18 981 The Slim Shad LP 152 Illit - MARY J. BLIGE A' MCA 11156. 112 982E1981 M Life 186 

a Albums Wth the greatest sales gains this week. Catalog albums are 2-year old titles that have fallen below No. tOO on The Billboard 200 or reissues of oldvr albums. Total Chart WeBKs column re ec s COTl5ITeO wee Ks 7111v las appeareo on inc lop R&S/RIp.11op AIDAII1S • . 
As. 0 Ame ica ( RIAA) certification for net shipment of 500,000 album units ( Gold). A RISA certification for net shipment of 1 million units ( Platinum). • R AA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double 
albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: 0 Certification fo net shipment of 100,000 urns ( Oro). A Certification of 200,000 units ( Platinol. A f-Cent fication of 400,000 units ( Multi-Platino). 'Asterisk indicates LP is available. Most tape prices, 
and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent prices, which are projected from whaesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from 
Heatseekers this week. [N] indicates past or present Heatseeker title. 1512003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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22 2 ; 

...e<:, NUMBER 1 ,,-,,e'.f, 4 Weeks At Number 1 55 52 B R RIGHT 0 Trina Featuring Ludacris 9, 
ICWF.ST IK.TAYLOR,W.ROBERTS.C.BRIDGES) 0 SUP-N-SUDE B5/ATLANTIC 

50 

0 
1 IN DA CLUB 0 50 Cent .? 

DR. OREATELIZONDOICJACKSONAYOUNG.M.ELIZONDO) 0 0-UNIT/SHADY/AFTERMATH 49785ENINTERSCOPE 
1 51 44 SUPERMAN Eminem 

EMINEM (M.MATHERS,J.BASS,S.KINGI WEB/AFTERMATH ALBUM CUTANTERSCOPE 
44 

2 2 2 MISS YOU Aaliyah 9 
T.BISHOP fT.BISHOP,JAUSTIN) BLACKGROUND/UNNERSAL ALBUM CUT/UMRG 

1 59 59 WHAT WE DO 0 Freeway Featuring Jay-Z & Beanie Sigel «9 
JUST BLAZE (L PRIDGEN,J.SMITH,S.CARTER.D.GRANT.S.SCARBOROUGH) 0 ROC-A-FELLATDEFJAM 06384610UMG 

47 

3 3 3 IGNITION 0 R. Kelly .2 
R.KELLY IRKELLY) • 0 JIVE 4CC65 

2 • 53 53 53 THIS VERY MOMENT K-Ci & JoJo 9 
DROBSON,TOVVENS (T.OWENS,D.DOBSON) HOLLYWOOD/MCA ALBUM & SOUNDTRACK CUT 

53 

8 HOW YOU GONNA ACT LIKE THAT Tyrese .? 
THE UNDERDOGS (1.61BSON.H.MASON.JR.D.THOMAS,E.DAWKINS) J ALBUM CUT/IIMG 

4 , 54 61 62 WHAT WOULD YOU DO? The Islay Brothers Featuring Ronald Islay 
R.KELLY MAW) DREAMWORKS ALBUM CUTANTERSCOPE 

54 

5 GOSSIP FOLKS 0 Missy "Misdemeanor" Elliott Featuring Ludacris .9 
TIMBALAND,M.ELUOTT IM.EWOTT,T.MOSLEY,C.BRIDGESELSMITH.W.BLOOMI 0 THE GOLD MINEVELEKTRA 67356NEEG 

5 .'. 55 47 47 X GON GIVE IT TO YA 0 DMX .9 
SHATEK IE.SIMMONS,S.KING) 0 BLOODLINE/DEF JAM 1637766/IDJMG 

47 
, 

4 ALL I HAVE Jennifer Lopez Featuring LL Cool J 
C ROONEYRON G,D.MCPHERSON (J.LOPEDARIDDICK,C.RICHARDSON,RON G,LPETERS,W.JEFFERYI EPIC ALBUMS CUT 

4 
, 
56 56 56 BREAK YOU OFF 0 The Roots Featuring Musiq '9 

THE ROOTS IT TROTTERATHOMPSON.LHUBBARD,K.GRAYAJONES,B.KENNETTJOHNSON.J.SCOTT) 0 MCA 113971. 
56 

(g - GREATEST GAINER/AIRPLAY n, ,57 57 51 DEEP BLACKstreet 9 
TAUT fIRILEYRSTANARD,C.BLACKI DREAMWORKS ALBUM CUTANTERSCOPE 

51 

10 EXCUSE ME MISS 0 Jay-Z .9 
THE NEPTUNES IS.CARTERPWILLIAMS.C.HUGO) 0 ROC,A.FELLA/DEF JAM 06371r/IDJMG 

58 58 58 CHOPPA STYLE 0 Chopin Featuring Master P 9 
FULL PACK ICHOPPAMASTER PI 0 NEW NO LIMIT/UNIVERSAL 019403.(LIMRG 

58 

WANKSTA  0 50 Cent 9 
J.FREEMAN (CJACKSON,J.FREEMANI 0 G-UNIT/SHADY 497816NINTERSCOPE 

w 

4 
sz" HOT SHOT DEBUT e' 

MESMERIZE 0 Ja Rule Featuring Ashanti 9 
C.SANTANA,IRV GOTTIIJATKINSA.DOUGIASA.PARKER.I.LORENZO,T.BELLLCREED) 0 MURDER INCJDEF JAM OCO773./IDJMG 

5 

\ 

21 QUESTIONS 50 Cent Featuring Nate Dogg 
DIRTY SWIFT IC JACKSON K RISTO,J CAMERON V CAMERON) G I.J.IT SHADY/AFTERMATH ALBUM CUT/INTERSCOPE 

59 

'.., 10 1 SICK OF BEING LONELY 0 Field Mob 9 
J.PHA IS.JOHNSON,D.CRAWFORD.PALEXANDER) 0 MCA 113999. 

10 60 60 57 THUG HOLIDAY 0 Trick Daddy Featuring LaTocha Scott 9 
D.BANNER IMYOUNG,LSCOTT.O.BANNERI 0 SUP-N-SLIDE 85404NATLANTIC 

40 

.:..$:: GREATEST GAINER/SALES z$, 61 
1 

54 54 I DON'T GIVE A 04&% 0 Lil Jon 8i The East Side Boyz Featuring Mystikal & Krayzie Bone 9 
LIL JON (J.SM(TH,S.NORRIS.M.TYLERAHENDERSON) 0 BME (B/W NOTHINS FREEINIVT 

51 

16 18 CRY ME A RIVER * Justin Timberlake «9 
TIMBALAND W.TIMBERLAKE,T.MOSLEY,S.ST0RCH) 0 0 JIVE «Fr 

11 63 63 C'MON Mario «9 
JUST BLAZEW.CAMPBELI.J.CAMPBELL (W.CAMPBELWCAMPBELLJ.SMITH.R.GINYARD. JR.) 3RD STREET/J ALBUM CUT/RMG 

62 

13 19 THE JUMP OFF 0 Lil' Kim Featuring Mr. Cheeks 9 
TIMBALAND (K.JONES,TMOSLEYT.KELLY.R.ROGERSI 0 OLKEN BEE Mr/ATLANTIC 

12 74 - SYMPHONY IN X MAJOR 0 Xzibit Featuring Dr. Dre '2 
RICK ROCK IRTHOMASAJOINERI 0 LOUD 7983r/COLUMBIA 

63 

13 11 9 LOVE OF MY LIFE (AN ODE TO HIP HOP) 0 Erykah Bade Featuring Common .? 
E BADU,R.SAADIIIIR.SAADIO.E.BAOU,J.POYSERAC.OZUNA.G.STANDRIDGE,M.CHINWAH,R.LLYNNI 0 FOX 113987NMCA 

1 64 64 CLOSURE Gerald Levert 
G LEVERT.R.BOWLAND IG.LEVERTRBOWLAND.N.MCKINNEY) ELEKTRA ALBUM CUT/EEG 

64 

0  18 

¡ 
24 WHAT HAPPENED TO THAT BOY Baby Featuring Clipse .2 

THE NEPTUNES (B.WIWAMS.PWILLIAMS.C.HUGO,T.THORNTON,G.THORNTONI CASH MONEY/UNIVERSAL ALBUM CUT/UMRG 
14 65 65 78 WHO'S THAT R. Kelly Featuring Fat Joe 

RKELLY IR.KELLY.J.CARTAGENAI JIVE ALBUM CUT 
65 

'0 27 27 EMOTIONAL ROLLERCOASTER * Vivian Green 9 
J.BERVINE (V.S.GREEN.E.ROBERSON,OSUNLADE) 0 0 0 COLUMBIA 79858 

15 66 71 STILL BALLIN 2Pac Featuring Trick Daddy 
FRANK NITTY,JOHNNY 'X (T.SHAKUR..J.JACKSONEPIMENTEL,M.YOUNGI AMARU/DEATH ROW ALBUM CUTANTERSCOPE 

66 

'.0 20 

V 

21 BEAUTIFUL 0 Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson .2 
NEPTUNES IC.BROADUS,PWILLIAMS,C.HUGO) 0 DOGGYSTYLE/PRIORITY 77887./CAPITOL 

16 67 67 67 BUNNY HOP 0 Da Entourage «2 
GAMEREENO,RED BOY IPBROVVNTGRIFFEN.O.SPENCER,H.GUILLORY,C.MAYFIELD) 43/ RED BOY 7183 

67 

17 15 14 FABULOUS Jaheim Featuring The Rayne Y 
KAYGEE,EBERKELEY(KSIST,E.BERKELETIMUHAMMED,M.BROWN.V.CARSTARPHEN,6 MCFADDEN,J.WHITEHEAD) DIVINE MILL ALBUM CUT/WARNER BROS. 

7 68 73 CRUSH ON YOU Mr. Cheeks Featuring Mario Winans '9 
M LMNANSTHE HITMEN fT.KELLY,M.WINANS,J.KNIGHT) UNIVERSAL ALBUM CUT(UMRG 

68 

0  26 38 GET BUSY 0 Sean Paul .9 
5 '.1ARSDEN IS.HENRIOUES.S.MARSDEN) 0 0 BLACK SHADOW/2 HARD 88020.NP/ATLANTIC 

18 73 61 P***YCAT 0 Missy "Misdemeanor Elliott 
M.EWOTT,E.MCCALLA JR. (M.EWOTTEMCCALIAJR1 CO THE GOLD MI NOE LEKTRA IEINY WORK 1T)./EEG 

61 

0  23 
-,- 

'es% 

35 I CAN NIIS 9 
& REMI IN.JONES.S.GIBBS.R.HAMMONDI ILL WILL ALBUM CUT/COLUMBIA 

19 ,-F 70 70 
S 

70 BOY (I NEED YOU) 0 Mariah Carey Featuring Cam'ron '9 
JUST BLAZE IM.CAREYISMITH,N.WHITFIELDI 0 MONARCASLAND (B/W IRRESISTIBLE (WEST SIDE CONNECTIONIINICIJMG 

70 

22 ,leeie 
.1. 

22 LAUNDROMAT Nivea 9 
RKELLY IRKELLY) JIVE ALBUM CUT 

20 71 76 NEVER SCARED 0 Bonecrusher And His Industry Friends 
&JOHNSON IBONECRUSHER) 0 BREAK EM OFF/SO SO DEF 77r/ARISTA 

71 
, 
1 21 12 12 BUMP, BUMP, BUMP 0 BM & P. Diddy.9 

R KELLY (R.KELLYVSMITH) 0 T.U.G. 7%29'/EPIC 
2 4 EVER ur Mo Featuring Fabolous 

B.M.COX,C.LOVE (B.M.COXCIOVE,C.LOVING,J.JACKSON) THE GOLD MIND/ELEKTRA ALBUM CUT/EEG 
72 

'j 22 14 
:: 

15 DONTCHANGE 0 Musiq 9 
I BARIAS.C.HAGGINS,MUSIQ SOULCHILD (MUSIC' SOULCHILD,C.HAGGINS,LBARIAe,FROMANO I 0 DEE SOUL C6379rADJMG 

3 .. 76 82 YEAH YEAH U KNOW IT 0 Keith Murray Featuring Def Squad «9 
JUST BLAZE OCMURRAY,J.SMITH,R.NOBLE,E.SERMON) 0 DEF JAM 071999NIDJMG 

73 

123 19 16 AIR FORCE ONES 0 Nelly Featuring Kyjuan, Ali & Murphy Lee .9 
THE TRACKBOYZ INELLY,KTJUANAU.M.LEEI 0 FO' REEL/UNIVERSAL IB/W DILEMMAINUMRG 

4 74 77 - PUMP IT UP Joe Budden 
JUST BLAZE (J.BUDDEN,J.SMITH,J.DAVIS.B.HIGGINS,J,JACKSONAS.MUHAMMED-JONES.T.SMITH) DEE JAM ALBUM CUTADJMG 

74 

24 24 17 THUGZ MANSION 2Pac 9 
7,JOHNNY 'X (7.SHAKUR,J.JACKSON,SAUREIJUSA.HAMILTON) AM/ERA/DEATH ROW ALBUMS CUTANTERSCOPE 

10 r' 75 75 75 THE BATTLE IS THE LORD'S Yolanda Adams 
OTANKAROYADAMS RMAICKAYI VERITY ALBUMS CUT/JIVE 

75 

25 17 13 I SHOULD BE... Dru Hill .9 
ROUNOTAFILE,KIDROW PRODUCT1ONS.SISDO U.FEATHERSTONEAJOYNERJASKEW.M.FEATHERSTONE,C.FEATFIERSTONE.MANDREWSI 0 SEP SOUL ALBUM CUTADJMG 

6 
HQ 

HE PROPOSED Kelly Pricey 
D.CINTRON,BARRINGTON,C.SMITH (BARRINGTON) DEE SOUL ALBUM CUTADJMG 

76 

29 30 THAT GIRL Marques Houston 9 
IK.PAULJOUEI TUG/A» ALBUM CUTANTERSCOPE 

26 0 I WISH I WASN'T Heather Headley 
J JAM,TLEWIS IJ.HARRIS III.T.LEWIS,J.WRIGHT) RCA ALBUM CUT/RMG 

77 

O
K.PAUL 

38 49 I KNOW WHAT YOU WANT Buste Rhymes & Mariah Carey Featuring The Flipmode Squad 
RICK ROCK fISMITH,WIEWIS.R.MCNAIRELJONES.R.FISHER,R.THOMASI J/MONARC ALBUM CUURMGADJMG 

27 78 72 
T 

72 CAN'T NOBODY 0 Kelly Rowland '9 
a HARRISON (R.HARRISON,R.REED,T.F1SHER) 0 MUSIC WORLD 79839./COLUMBIA 

72 

ii 28 28 
e 

28 TELL ME (WHAT'S GOIN' ON) Smilez & Southstar .9 
NASTY,LVM (A.BAILEY.R.CAMPMAN,DAKARI,T.BELLLCREED) ARTISTOIRECT ALBUM CUT 

28 ' 79 79 77 TAKE YOU HOME 0 Angie Martinez Featuring Kelis 9 
COOL & ORE (A.MARTINEZ,M.VALENZANOA LYONS.K.ROGERS) 0 ELEKTRA 67351./EEG 

62 

9: 

''. 29 21 

r9 
20 MAKE IT CLAP 0 Busta Rhymes Featuring Split( Star .9 

RICK ROCK IT.SMITH,W.LEWIS.R.THOMASI 0 J 21238NRMG 
17 80 80 87 LOVE IZ 0 Erick Sermon Featuring Al Green 

E SERMON IESERMONAGREEN,D.MCDANIELS.J.SIMMONSI 0 J 21256./RMG 
80 

e.... 

lUtp 30 33 NO LUTING GO 0 Wayne Wonder .9 
S.MARSDEN N.CHARLES,S.MARSDENI 0 0 46/40 6402NGREENSLEEVESNP/ATLANTIC 

30 Q 81 68 IF I CAN'T 50 Cent 
DR DRE.M.EUZONDO IC.JACKSONA.YOUNG.M.EUZONDOI 0-UNIT/SHADY/AFTERMATH ALBUM CUTANTERSCOPE 

68 

a' op 32 

... 
39 GUESS WHAT 

R.LLY (R.KELLY) JIVE ALBUM CUT Syleena Johnson *P KE 
31 82 78 65 PATIENTLY WAITING 

EMINEM (C.JACKSON,M.MATHERS.LRESTO.M.EUZONDO) 50 CeM Featuring Eminem 6-UNIT/SHADY/AFTERMATH ALBUM CUTANTERSCOPE 
65  

e 32 25 
-, 

23 COME CLOSE TO MEO Common Featuring Mary J. Blige se 
THE NEPTUNES ILLYNN,FWIWAAAS) 0 MCA 113957' 

21 83 69 69 THROUGH THE RAIN 0 Mariah Carey.9 
J JAM,T.LEWIS.M.CABMWRIGHT (M.CAREY.LCOLE) 0 0 0 MONARC/ISLANDC63904/1DJMG 

69 

33 33 34 REALEST NIGGAZ 50 Cent Featuring The Notorious B.I.G. 
0.1 WHO° KID,RED SPYDA IC.WALIACE,C.JACKSON) G-UNIT PROMO 

33 84 84 86 ANGEL Amanda Perez .2 
RROADAPER¢ APERal POWERHOWSENIRGIN ALBUMS CUT 

57 

34 34 37 HELL YEAH Ginuwine Featuring Baby .2 
RKELLY IRKELLY.BAIM EPIC ALBUM CUT 

34 ": 85 82 74 8 MILE Eminem «9 
EMINEM IMMATHERS.LRESTO) SHADY SOUNDTRACK CUTANTERSCOPE 

54 

35 52 60 CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Lil' Mo 9 
JUST BLAZE.E.BASS IJ.JACKSON,J.SMITH.C.LOVING.D.BRASCO) DESERT STORM/ELEKTRA ALBUM CUT/EEC 

35 86 83 80 THE MORNING AFTER Deborah Cox 
W.CAMPBELL ID.COX,WCAMPBELLJAUSTIN.C.BEREAL,KBEREALEEARMERI J ALBUM CUTAIMG 

63 

.-36 31 25 WORK IT 0 Missy "Misdemeanor" Elliott .2 
TIMBALAND IMEWOTT.T.MOSLEY) 0 THE GOLD MIND/ELEKTRA 67340NEE6 

1 87 86 88 GETCHYA HANDS UP E.S.G. & Slim Thug .2 
II.SIN (C.HILLS.THOMASI S.E.S ENTERTAINMENT ALBUM CUT 

80 

37 35 32 MADE YOU LOOK Phis'? 
S REMI IN,JONES.S.GIBBSAIORDAN) ILL WILL ALBUM CUT/COLUMBIA 

12 - 88 85 85 PIMP JUICE Nelly 
JEFFERSON INEW,J.EPPERSON,B.CRUTCHERC.SMITHI Fe REEUUNIVERSAL ALBUM CUT/UMRG 

59 

: 46 48 ALL I NEED 0 Fat Joe Featuring Tony Sunshine & Armageddon 9 
COOL & ORE (J.CARIAGENAA LYONS.M.VALENZANCI.J.EADDY,W.LOVETTS.HARRISTIEWISI 0 TERROR SQUAD 88313-/ATLANTIC 

38 ;1 89 90 96 NO MEANS NO 0 Nee-Nee Gwynn Featuring Baby Diva '9 
J.CHEVIOUS.T.HARMAN LICHEVIOUST.HARMAN.V.CURETONI 0 BASE HIT 18302 

89 

• 50 55 GIRLFRIEND * B2K Y 
R KELLY (R.KELLY) 0 TUG 79896./EPIC 

39 

, 

''' 90 91 95 HOW I FEEL 0 Len Featuring Lil' Flip 
THE MOO SCIENTIST (A.GARCIA.G.RISO,W.WESTONI 0 TAKEOVER ENTERTAINMENT 0001 

90 

40 40 46 MA, I DON'T LOVE HER 0 Clipse Featuring Faith Evans .2 
THE NEPTUNES IPWILLIAMS,C.HUGOI 0 STAR TASK 15223./ARISTA 

40 91 88 89 EVERYBODY 0 Flak The Rippa 
WMBAJACK IRMCMILIAN) 0 BODY HEAD ECM 

88 

41 37 29 I CARE 4 U Aaliyah 
TIMBAL/ENO IM.EWOTTT.MOSLEY.C.M.HAMPTON.H.BANKSI BLACKGROUND ALBUM CUT 

3 92 92 94 SKILLS 0 Gang Starr .2 
DJ PREMIER,GURU (K.ELAM,C.MARTINI 0 VIRGIN 38M9. 

91 

'2 42 43 A.D.I.D.A.S. Killer Mike Featuring Big Boi '9 
MR. 0,1,BIG BOI IM.RENDER.D.SHEATSAPATTON) ACLUEMINI ALBUM CUT/COLUMBIA 

42 93 INCOMPLETE 0 C-Ianae 
R.MARTIN,LMARCUS IR.MARTIN,LMARCUSI 0 WRIGHT ENTERPRISES 6040 

93 

'3 49 50 SAY YES Floetry 
A HARRIS IMAMBROSITIS,N.STEWARTAHARRIS) SOLJA7JOREAMWORKS ALBUM CUTANTERSCOPE 

43 1.4 89 
4 

81 IMAGINE THAT Next «it 
KAYGEE,D.UGHTY IK.GISTILLIGHTY.E.FERRELLRLA.MCCORDI J ALBUM CUT/HMG 

66 

44 41 41 ONE OF THOSE DAYS 0 Whitney Houston .9 
SHEKSPERE,PSTEWART IK.BRIGGSRSTEWART,D.REYNOLDS,E.J.ISLEY.M.ISLEY,K.ISLEY,R.ISLETRISLEY.C.JASPER) 0 ARISTA 15197. 

29 ,:95 95 92 UP IN DA CLUB 2NITE 0 Revenue 
NU SOUTH (REVENUE.R.VVRIGHT,IVMOORE) 4a STACK A GRIP 1000 

92 

45 62 66 PUT THAT WOMAN FIRST Jaheim.9 
KAYGEE.D.BINGHAM (K.GISTD.BINGHAMEIMUHAMMED.CLIGHTTM.BROWN.J.HOAGLAND.W.BELLB.T.JONES) DIVINE MILL ALBUM CUT/WARNER EROS 

45 96 96 99 DANCE WITH ME 0 Jaimie Lee Featuring AJ And Young Blaze 
MALVAREZ AENGLAND.D.BROWN,RICKY G.) RIPE 3RO 

95 

44 31 PARADISE 0 LL Cool J Featuring Amerie 9 
POKE & TONE (JTSMITH.J.C.OLIVIERS.J.BARNES,M.M.110GERS.KBURKEA.FELDERN.J.WRIGHT) 0 DEF JAM Crtak2ONIOJMG 

14 97 98 - FLIRT 0 WC Featuring Case 
RICK ROCK,VVC.DJ CRAZY TOONES,D.JACKSON IWCALHOUNEWILLIAMS,R.THOMASI 0 DEF JAM 163797NIDJMG 

97 

36 36 DO THAT... 0 Baby Featuring R Diddy.9 
J PHA IB.WILLIAMS,V.J.SMITH,PALEXANDERI 0 CASH MONEY/UNIVERSAL 060379./UMRG 

21 98 87 - JAH IS MY ROCK 0 Caribbean Pulse Featuring Damian "Jr. Gong" Marley 
ECOOKE IECOOKE,EACOST&D.MARLEY.C.DODDI 0 O IRIE 1102 

87 

8 39 26 SATISFACTION Eve «2 
DR. DROAELIZONDO (E.JEFFERSA.YOUNG) RUFF RYDERS ALBUM CUTANTERSCOPE 

22 0 DAMN Fabolous 
POKE & TONE IIJACKSON,S.J.BARNES,J.C.OLIVIERORRASCOI DESERT STORMALEKTRA ALBUM CLFTEEG 

69 

.49 45 42 GIMME THE LIGHT 0 Sean Paul .2 
TROYTON,DADDY REDS (S.HENRIOUESTRAMII e 0 0 BLACK SHADOWS HARD ERAS/SF/ATLANTIC 

3 100 94 90 JOHN DOE Shade Sheist Featuring DJ Quik, Hi-C, AMG & Swift 
DJ OUIK ID.BLAKEJ.LEWIS.CWHIKERSON,K.MARTINI BABY REE ALBUM CUT/MCA 

66 

• Songswith the greatest airplay and/or sales gains recorded this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively. fpr the largest sales and airplay increases 
4112,900 ,u..in G..‘oldliAIM.Aigtecent.nstelmenoll.millemit:s. te.te2rAmtaddibontmillion,inlr_Ledy_a2dmberloilpynadm yn..hol.,:: Relq Launch Indicates first f 

on the chart 4 Vidioeckp evade', lity. 0 Indicates retail single available and is. removed upon Recording Industry Assoction Of America (RIM) certificatione RIM certification for net 
II week that riled release contnhutes to song spoInptaLAirplay-on1yROngs afe not eligible_ for the Hot R&B/Nrp-Hop Singles & Tracks until they r ach the too 75 of the Hot R&B/Hin-Hon Airnlav chart. 

hipment of 
Sonos s‘ em Catalog or uv b, a. I b r , o e c based gr 'ZsInc Nielsen le vailaEle. W  OVO g' reserved. 

'gene' e a"ene"Igle available nYi kini.SM91°"adable ° S'ne avmi'bie Ca 

22 www.billboard.com BILLBOARD MARCH 8, 2003 



&Deeds. 
GRAMMY WRAP-DP: Although I con-
sider myself a gambling man, I 
never attempt to make predictions 
when it comes to the Grammy 
Awards' five rap categories because 
every year I am surprised, for better 
or worse, by who wins. This year, 
just when I was expecting the unex-
pected, there were no surprises. 
Despite the glaring omissions of 
artists like Jay-Z and Nas from the 
rap album of the year category, 
Eminem's The Eminem Show clear-
ly deserved to take home hip-hop's 
top honor of the evening. 

What is surprising is how subdued 
the Detroit MC was throughout the 
event. During his acceptance speech, 
Eminem even took time to pay hom-
age to the MCs who influenced him. 

"I made a little list of the MCs who 
inspired me and brought me where I 
am today," he said, before naming Run-
D.M.C., Beastie Boys, Rakim, Masta 
Ace, Kool G. Rap, Dr. Dre, N.W.A, 
2Pac, the Notorious B.I.G., Jay-Z, Nas, 
and KRS-One, among others. 

His performance of "Lose Your-
self," which featured the Roots as 
his backing band, also paid tribute 
to Jam Master Jay as the band 
kicked into Run-D.M.C.'s "Rock 
Box" at the end of the song. Jam 
Master Jay was kâled Oct. 30, 2002. 

Hip-hop's only other representa-
tion during the telecast was Nelly's 
medley of "Hot in Herre" and "Dil-
emma," with Kelly Rowland of Des-
tiny's Child; both songs won awards 
for the St. Louis native. 

Backstage, hip-hop was a topic of 
discussion for artists from other 
genres. Grammy winners Robin 
Williams and video director Don 

by Rashaun Hall 

Letts mentioned U.K. sensation the 
Streets (see story, page 29) among 
their current favorites. Rowland, 
who won the Grammy with Nelly for 
"Dilemma," says she would like to 
work with Common next. 

"I think he is absolutely awe-
some," Rowland said. "I love his 
style [and] his music, and I love how 
diverse he is. Common is hot." 

AFTER THE SHOW ... With after-par-
ties taking place all over New York, it 
was hard for this writer to stay put for 
very long. However, when all was said 
and done, my final (and most enter-
taining) stop was at the B.B. King 
Blues Club & Grill in Times Square, 
where Erykah Badu and Common co-
hosted the neo-soul/hip-hop jam ses-
sion to end all jam sessions. 

Featuring Jaguar Wright, Musiq, 
AAries, Anthony Hamilton, Boney 
James, Meshell Ndegeocello, Goapele, 
Floetry, Joi, Bilal, China Black, Brian 
McKnight, the Roots' Ahmir "?uest-
love" Thompson and Kamal, and Jill 
Scott, among others, all the artists in-
volved collaborated on their own 
material as well as a number of cov-
ers.A Black Girl Named Becky, Com-
mon's touring band, served as the 
house band for the evening, with 
musicians sharing instruments all 
night long. Many of the evening's 
winners, including India.Arie, Raph-
ael Saadiq, James Poyser, and Roy 
Hargrove, also took the stage. 

HERE AND THERE: While Grammy 
week overtook New York, there were 
other happenings in music. Former 
Loud/Columbia act Mobb Deep has 
signed a lucrative deal with Jive 
Records. Terms have not been dis-
closed, but the duo hopes to release 
its Jive debut this August.. . The 
Ying Yang Twins have inked a new 
deal with TVT Records. Formerly 
signed to In the Paint/Koch, the duo 
of D-Roc and Kaine looks to follow 
up its last album, Alley: The Return 
of the Ying Yang ?Wins, with its TVT 
debut, Me & My Brother, due this 
June . .. After heating up the air-
waves with his single "Choppa Style," 
New No Limit/Universal recording 
artist Choppa looks to reap the ben-
efit of his successful single with the 
March 4 release of his major-label 
debut, Straight From the N.O. 
"Choppa Style," which features Mas-
ter P, is currently No. 58 on the Hot 
R&B/Hip-Hop Singles & Tracks 
chart. In addition to his forthcoming 
release, Choppa will also tour with 
the 504 Boys and 50 Cent, and he is 
making his feature-film debut in Hol-
lywood Homicide, starring Harrison 
Ford and Josh Hartnett. 
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1 In Da Club 4 v.“...N. 
SOLENT IG-UNIT/SHADY/AFTERMAN4/INTERSCOPE, 

29 That Girl 
MARQUES HOUSTON IT U G/A&MONTERSCOPEI 

54 B R Right 
TRINA FEAT LUDACRIS ISLIP(N(SLIOFJATIANTICI 

2 Miss You 
AAUYAH IBLACKGROUND/UNIVERSAL/UMRGI 

37 I Know What You Want 
BUSTA RHYMES & MARIAM CAREY IJ/MONAFICIRIAGIOJIA 

52 This Very Moment 

K.CI & JOJO (HOLLYWOOD/MCA) 

3 Ignition 
R KELLY IJNEI 

: 

ID 

22 Make It Clap 
BUSTA RHYMES FEAT SPLIFF STAR IJ/RMG I 

THE ISLE? BROTHERS IDREAMWORK60 What Would You Do? 
&INTERSCOPE) 

6 How You Gonna Act Like That 

TVRESE (» WS/ 

2,., ' 
,?., 

30 No Letting Go 
WAYNE WONDER (GREENSLEEVESNINATLANTICI 

54 59 What We Do 
FREEWAY IRODAFELLA/DEFJAM/10JMG) 

5 Gossip Folks 
MiSSY 'MISDEMEANOR ELLIOTT (NE GUI MINNELEKTROIEG, _ 

31 Guess What 
SYLFINA JOHNSON (JIVE) 

53 Deep 
BLACKSTREET (DREAMWORKSANTERSCOPE) , 

4 All I Have 
JENNIFER LOPEZ FEAT LL COOL J (EPIC) 

: 25 Come Close To Me 
COMMON FEAT MARY.1 BUGE (MCA) 

— 21 Questions 
50 CENT IGUNIT/SHADY/AFTERMATHANTERSCOPEI 

0  9 Excuse Me Miss 
JAY.Z IROCA(FELLNDEFJAMADJMG1 

. 28 Tell Me (What's Goin' On) 
SMILEZ & SOUTHSTAR IARTISTDIRECTI 

58 Choppa Style 
CROPPA FEAT MASTER P (NEW NO UMIT/UNIVERSAUUMFIGI 

8 7 Wanksta 
50 CENT IGUNIT/SHADYANTERSCC PEI 

' 
, 
34 Hell Yeah 

GINUWINE FEAT BABY (EPIC( 
; 57 I Don't Give A (80&% 

Lit. JON & THE EAST SIDE BOYS (13ME/TVTI 

9 8 Mesmerize 
JA RULE FEAT ASHANTI (MURDER INC/DEFJAMADJMG1 

,7 
,-- 32 Realest Niggaz 

50 CENT FEAT THE NOTORIOUS B.I.G. (O-UNIT) 
, 9 56 

, 
X Gen Give It To Ya 
OMX IBLOODLINUDEFJAWIDJMG1 

10) 10 Sick Of Being Lonely 
FIELD MOB (MCA) 

35. 51 Can't Let You Go 
FABULOUS (DESERT STORWELEKTRA/SEG) 

'60 63 Break You Off 
THE ROOTS FEAT MUSICI (MCA( 

, 

'11 11 Love Of My Life (An Ode To Hip Hop) 
ERYKAH BAOS FEAT COMMON (FOX/MCA) 

33 Work It 
'.' ( S( MISDEMEANOR EWOTT (THE GOLD MINWELEKTRA E I 

.61 64 
'. 

C'mon 
MARIO I3RD STREET/JAMS) 

CD 15 The Jump Off 
LIL KIM FEAT MR. CHEEKS (QUEEN BEE/ATLANTIC) 

35 Made You Look I 
MAS (ILL WILJJCOLUMBIA) 

• 2 55 Thug Holiday 
TRICK DADDY FEAT UMOCHA SCOTT (SuP.N.SuDEAMIANTIC i 

() 16 Cry Me A River 
JUSTIN TIAABERLAKE (JIVE) 

36 I Care 4U 
AAUYAH IBLACKGROUND) 

63 69 Symphony In X Major 
XZIBIT FEAT. DR ORE 11000/COLUMBIA) 

ED 18 What Happened To That Boy 
BABY FEAT CUPSE (CASH MONEYAJNIVERSANUMRG) 

40 A.D.I.D.A.S. 
KILLER MIKE THAT. BIG BOI INIUEMINI/COLUMBI,L 

''6.4 62 Who's That 
R KELLY FEAT. FAT JOE lJIVE) 

111) 20 Beautiful 
SNOOP DOUG IDOGGYSTYLFJPRIORITY/CAPITOU 

4C e, 47 Nil Need 
FAT JOE (TERROR SQUAD/ATLANTICI 

65 65 Still Ballin 
/PAC FEAT TRICK DAMN IAMARWDEATH ROWANTERSCOPEI 

16 13 Fabulous 
JAHEIM FEAT THA RAYNE (DIVINE MILL/WARNER BROS : 

41 ele 49 Girlfriend 

BM (T.U.G/EPIC) 

66 66 Crush On You 
MR CHEEKS FEAT MARIO WINANS (UNIVERSALWARGI 

ef) 21 
I. 

I Can 
NAO OU. WILL/COLUMBIA) 

42 48 Say Yes 
FLOETRY ISOLJAZ/DREAMWORKVINTERSCOPE 

' 67 67 Closure 
GERALD LEVERT IELEKTRA/EEGI 

fr) 24 Laundromat 43 

NIVEA (JIVE) 

42 Ma, I Don't Love Her 
CUPSE FEAT. FAITH EVANS (STAR TRAE/ARISTA) 

68 68 P•••ycat 
MISSY MISDEMEANOR' EWOTT (THE GOLD miNouEntivEEG: 

la) 27 Get Busy 44 
SEAN PAUL (BLACK SHADOW/2 HARONNATLANTICI 

43 One Of Those Days 
WHITNEY HOUSTON (ARISTA) 

69 — 4 Ever 
LIL MO FEAT FABOLOUS (THE GOLD MIND/ELEKTELNEEGI 

I:20 14 dontchange 45 
MUSH] (DEF SOUVIDJMG) 

61 Put That Woman First 
JAHEIM (DIVINE MILL/WARNER RASOS 

70 71 Bunny Hop 
DA ENTOURAGE (RED BOY) 

Elp 26 Emotional Rollercoaster 
viVIAN GREEN (COLUMBIA) 

44 Paradise 
tl COOL! FEAT AMERIE (DEE JAMADJMG I 

71 72 Pump It Up 
JOE SUDDEN i DEE JAMADJMG) 

-22 12 Bump, Bump, Bump 47 
02K FEAT. P. DIDDY (TUG/EPIC) 

38 Satisfaction 
EVE (RUFF RYDERSANTERSCOPE) 

-7 74 Boy (I Need You) 
MARIAN CAREY FEAT CAM RON IMONARCASLANDADJMG) 

23 19 Air Force Ones 48 
NEUY (F0 REELAJNIVERSALRIMRGI 

39 Do That... 
BABY FEAT P DIDDY (CASH MONEY/UNNERSAIJUMRGI 

. _ — He Proposed 
KELLY PRICE (DEE SOULADJMG) 

24 23 Thugz Mansion 49 
2PAC FEAT NAO )AMARU/DEATH FIONA NTERSCOPEI 

45 Gimme The Light 
SEAN PAUL (BLACK SHADOW/2 HARDNP/ATLANTIC) 

74 — I Wish I Wasn't 
HEATHER HEADLEY (RCA/RMG) 

25 17 I Should Be... 50 
DRU HILL )DEE SOUVIDJMG) 

50 Superman 
EMINEM IWEB/AFTERMATHANTERSCOPEI 

75 73 Yeah Yeah U Know It 
KEITH MURRAY FEAT DEF SQUAD IDEE JAMADJMG I 

a/ Records with the greatest impressions increase. t 2003, VNU 8usiness Media, Inc. All rights reserved. Compiled from a national sample of a irpl y supplied by Nielsen Broadcast Data Systems' Radio 

Track service. 140 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed xy cross-referencing exact times of airplay with Arbitron listener data. 

This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart. 
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TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

Work It 
VISSTIAISOEMEANOFT EWOTT PRE GOLD MINDELEKTFINIEGI 

0  50 
''. NUMBER'I 

Cry Me A River 1 wkA, w. 1 2 21 
JUSTIN TIMBERLAKE (JIVE) 

Mesmerize 51 36 
JA RULE FEAT. ASHANTI (MURDER INC/OEF JAMADJMG 

O  41 Emotional Rollercoaster 27 20 
VIVIAN GREEN (COLUMBIA) 

Bump, Bump, Bump 419 — 
B2K & P DIDIN (T.U.G/EPIC) 

Grindin' 
CLIPSE (STAR TRAK/ARISTA) 

• 3 1 Through The Rain — 
MARIAH CAREY (MONARCASLANDODJMGI 

Starting With Me ID 66 
BRANDY MOSS-SCOTT (HEAVENLY TUNES) 

The ?hit 
THE D.O.C. ISILVERBACK/PHAT CAT) 

4 6 No Means No 32 
NEE-NEE GWYNN BASE HI 

All I Need 38 
FAT JOE TERROR SQUAD ATLANTIC 

Sick Of Being Lonely 
FIELD MOB (MCA) 

5 7 How I Feel 3O 22 
LEXX FEAT UL FOP (TAKEOVER ENTERTAINMENT) 

What We Do 73 
FREEWAY IROC(A(FELLA/DEF JAMADJMGI 

Rock The Party 
BENZIN() ISURRENDERTELEKTRATEEGI 

6 5 Everybody 46 
HARZ THE RIPPA BODY HEAD 

Gimme The Light •56 51 
SEAN PAUL BLACK SHADOW HARDNP ATLANT : 

Blah Blah Blah Blah 
TOO MOT. MRG 

O  23 The Jump Off 32 27 
IJI: KIM FEAT. MR. CHEEKS IQUEEN BEE/ATLANTIC) 

Star . 57 30 
702 FEAT. CURSE (MOTOWN/UMRG) 

Dilemma/Air Force Ones 
NELLY IFO' REEL/UNIVERSAUUMAGI 

8 

C, 

3 

16 

In Da Club 3 29 
YO CENT IGLUNIT/SHADY/AFTERPAATHANTERSCOPE 

Ma, I Don't Love Her 70 
CLIPSE FEAT FAITH PIANO STAR ARISTA, 

Shady 
BIG "CT SOUTHPAW/EE E SI 

Incomplete ED 39 
C- LANAE (WRIGHT ENTERPRISES) 

Paradise 63 
LL COOL J FEAT. AMERIE IDEFJAMADJMG) 

Gots Ta Be 
B2K (T.U.GJEPICI 

10 10 Up In Da Club 2Nite 35 18 
REVENUE (STACK A GRIP) 

Faithful To 67 
POW,? BASS IPOWWER MOVENORPHEUSI 

Don't Mess With The Radio 
NIVEA (JIVE i 

11 

12 

2 Ignition 36 31 

R KELLY IJIVE) 

Do That... Q 69 
BABY FEAT P MOW (CASH MONEY/UNIVERSAL/UMFIG) 

Full Moon 
BRANDY (ATLANTIC( 

11 Get Busy 37 37 
SEAN PAUL (BLACK SHADOW/2 HARDNP/ATIANTIC, 

Yeah Yeah U Know It 62 58 
KEITH MURRAY FEAT DEF MAD (DEFJAMADJMG) 

Never Scared 
BONECRUSHER (BREAK EM OFF) 

13 12 Dance With Me ED _ 

JAIMIE LEE (RIPE) 

Girlfriend 63 57 

82K IT.U.G/EPIC) . 
Drop Drop 
JOE BUDDEN MEE JAMADJMGI 

14 14 This Is My Party ED 42 
FABOLOUS (DESERT STORNVELEKTRAVEEGI 

The Star Spangled Banner 64 53 
WHITNEY HOUSTON (ARISTA) 

B R Right 
TRINA FEAT. LUDACRIS (SUP-14-SUDE/ATLANTIC( 

15 4 Jah Is My Rock 40 35 
CARIBBEAN PULSE IIRIEI 

Virginity 65 55 
TG4 IT.U.GJA&MANTERSCOPE) 

No Letting Go 
WAYNE WONDER 140/40/GREENSLEEVES/VINATLANTICI 

16 9 Excuse Me Miss ae 49 
JAY-Z IROC-A(FELLA/DEF JAM/IDJMG) 

Lights, Camera, Action! 66 43 
MR. CHEEKS IUNIVERSALAJMRGI 

Nothins Free/I Don't Give A 8.4% 
00BIE FEAT LIL JON & THE EAST SIDE BUZ IBME/TVTI 

Q _ Heins A Flame CF0 — 
BIG 1" (SOUTHPAW/K ES1 

The Horror ego _ 
R1172 IDEFINITEJUXI 

Live From The Plantation 
MR. UF IDEFINITEJUXI 

0  19 Beautiful CD — 
SNOOP DOGO (DOGGYSTYLE/PRIORITY/CAPITOL) 

Skills 68 28 
GANG STARR (VIRGIN) 

Blue Jeans 
YASMEEN ( MAGIC JOHNSON/MCA( 

CD Pack Ya Bags 44 34 
GARAI ISWEAT/EPICI 

Feelin' You (Pad II) 69 54 
SOLANGE FEAT. N.O.R.E. (MUSIC WORLD/COLUMBIA) 

'03 Bonnie & Clyde 
JAY-MAT BEYONCEKNOVAIS IRMA-FELLA/DEE JAMADJAAGI 

20 8 Gossip Folks cip 48 
MISSY MISDEMEANOR EWOTT ME GOLD AIINIVELEKTM4Ba 

Come Close To Me gia _ 
COMMON FEAT MARY J. BUGE NU) 

OH! 
UNION TURNPIKE (EPIC) 

21 24 Gangsta Levin' 0 59 
EVE FEAT. ALICIA KEYS (RUFF RYDERS/INTERSCOPEI 

Break You Off €1) 75 
THE ROOTS FEAT MUSIQ (MCA) 

Big Poppa/Warning 
THE NOTORIOUS B.IG (BAD BOY/ARISTAI 

22 17 Make It Clap 47 33 

BUSTO RHYMES FEAT. SPUFF STAR 1.1,41MGI 

Breathe 69 71 
OW CANTRELL IREOZONE/ARISTAI 

AKshon (Yeah!) 
KILLER MIKE (AQUEMINVCOLUMBIA) 

23 15 Just Like You 48 45 
G-VAZ (COMPOUND/ORPHEUS( 

Jenny From The Block 73 44 
JENNIFER LOPEZ (EPIC) 

So Whassup 
JONELL FEAT REDMAN (DEE SOULADJMG) 

24 13 X Gon' Give It To Ya 49 25 
OMS 181.00DuNgDEFJAMADJMG1 

Talkie' To Me €0  _ 
AMERIE IRISE/COLUMBIA1 

No Doubt 
JEAN GRAU (THIRD EARTH) 

25 26 Throw Up 50 40 
RACKET CITY (.447/LANDSPEED) 

Irresistible (West Side Connection)/Boy I Need You) 75 68 
MARIAN CAREY (MONARCASLANDADJMG) 

Can't Nobody 
KELLY RCIWLAND (MUSIC WORLIOCOLUMBIAI 

• Records with the greatest sales gains. C. 2003, VNU Business Media, Inc. and Niel en SoundScan, Inc. All rights reserved. Compiled by Nielsen Sou ndSca n from a national subset panel of core 

R&B/1-lip-Hop stores. This data is used to compile the Hot UPI/lip-Hop Singles & Tracks chart. 
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BY LEILA COBO 

MIAMI—It came as no surprise last 
week that Intocable's greatest-hits 
album, La Historia (The History), 
debuted at No. 1 on the Billboard Top 
Latin Albums chart. Intocable, after 
all, is a consistent best-selling act 
with a very strong recent hit single, 
"Sueña," to its name. What was sur-
prising, however, was just how strong 
the Intocable showing was. 

With nearly 30,000 copies scanned, 
La Historia's figures were more than 
double those of the No. 2 album on 
the chart that week; additionally, Into-
cables' latest studio album, Sueño, is 
at No. 32 on the same chart after 44 
weeks. Moreover, the showing was 
unusual because there were 
two versions of La Historia 
on the chart: at No. 1 was the 
CD/DVD combo priced at 
$20.98, while the second, CD-
only release—priced at $14.98 
—debuted at No. 5 on the Top 
Latin Albums chart, with 
slightly more than 7,000 
copies scanned. Nielsen 
SoundScan did not combine 
the sales of both, because the 
CD/DVD combo is not a lim-
ited edition. Furthermore, the 
CD/DVD version is eligible to 
appear on the Billboard Top 
Music Video Sales chart If one 
takes both versions into ac-
count, La Historia tallied close to 
40,000 copies its first week out. Most 
of the sales, according to Nielsen 
SoundScan, came from nontradition-
al outlets. 
And that, it seems, is the key to 

the success of this album. Thanks to 
a finely tuned direct-response TV 
campaign, an expensive combo al-
bum handsomely outsold all the al-
bums on the chart, most of which— 

Intocable 
Campaign 
Makes 
listo 
Via EMI 

if not all—rely on traditional retail 
for the bulk of their sales. EMI Latin 
USA president/CEO Jorge Pino says, 
"The response to the direct-response 
campaign was spectacular. It's what 
catapulted the album's release." 

But beyond the campaign, a con-
fluence of events came into play to 
make the release successful: a band 
with a loyal following, a complete CD 
that features 20 huge hits and 12 

videos, ample set-up time—still a 
novelty in the Latin market—and a 
marketing campaign that was "hand-
made" for each marketplace in which 
the album was sold. 

According to EMI, marketing for 
the set began last fall and was mod-
eled after a similar direct-response 
campaign for Selena's greatest-hits 
album, Ones, which was released 
last year. But Intocable generated 
an even bigger response because 
there wasn't a comparable product 
in the market for the band and 
because the set-up time, at nearly 
two months, was longer. 

Initially, teaser spots aired that 
indicated the album's release date. 

Later, seven different direct-
response spots were pro-
duced—in English and 
Spanish, for cable and net-
works—each focused on a 
particular market segment. 
The spots aired primarily on 
local cable channels, as well as 
such networks as HTV, Mun2, 
and specific stations like LATV 
in the Los Angeles area. Tar-
geted markets included 
Austin; San Diego; Little Rock, 
Ark; Boston; Washington, 
D.C.; and Waco, Texas, where 
the spot ran in English. 
Upon calling the toll-free 

number, buyers were able to 
order the CD/DVD combo and were 
given the option of buying two cata-
log albums. Pino will not say how 
much the campaign cost, but the 
investment, he says, made sense for 
this particular act, which has a good 
reputation, a history of strong sales, 
and is constantly touring and pro-
moting. Pino says, "A great set-up, a 
good campaign, and a great artist 
make a perfect combination." 

AméricaLatinam 
In Argentina: Sony Music act Erreway, which 
formed as a spinoff of popular TV show Rebelde 
Way (Rebel Way), has already seen its 2002 debut 
album, Senales (Signs), be certified three-times 
platinum in Argentina ( 120,000 units). Now, the 
album adds impressive sales of 80,000 copies in 
Israel (platinum is 40,000), where the show also 
airs. A 20-date tour will begin in April, and there 
are also plans to release the album in Romania, 
Yugoslavia, Turkey, Honduras, Nicaragua, Guate-
mala, Costa Rica, Santo Domingo, Chile, Peru, 
and Mexico. MARCELO FERNANDEZ BITAR 

In Brazil: Som Livre has picked up singer/songwriter 
Guilherme Mantes. The deal is notable because Som 
Livre—the same record company that released Arantes 
as a solo artist in 1976—has not signed any acts in the 
past few years, except for TV host Xuxa. Guilherme has 
finished his new album, Aprendiz (Student), which is 
scheduled for release this month. TOM COMES 

In Chile: A few weeks after the death of lead singer 
Eduardo Alquinta, legendary band Los Jaivas an-
nounced that Alquinta's daughter, Aurora, will 
become its lead vocalist. A nationwide tour began 

Feb. 6. There are plans for a tribute concert this 
month at Santiago de Chile's Estadio Nacional soc-
cer stadium. MARCELO FERNANDEZ BITAR 

In Colombia: Universal Music's Camilo Muedra has 
signed an agreement with Jan Music head Alvaro 
Duque that allows Jan to develop, promote, and mar-
ket in Colombia those acts to which Universal cannot 
devote full resources. In addition to its own product, 
Universal recently signed an exclusive distribution 
and licensing deal for all Univision Music Records 
projects, which includes all Fonovisa releases. 

GUSTAVO GOMEZ 

In Mexico: Mexican trio Pandora has kicked off a 
U.S. promotional tour in support of En Came Viva 
(Open Wound), the album that revived the 20-year-
old group's career. En Carne Viva, a tribute to 
Spanish songwriter Manuel Alejandro, has been 
certified platinum in Mexico for sales of more than 
200,000 copies, and Pandora is scheduled to per-
form May 9 at Mexico City's Teatro Metropolitano. 
Sony released the album, which is scheduled for re-
lease this month in Spain, after the group finished 
its relationship with EMI. TERESA AGUILERA 

by Leila Cobo 

Notas. 
SANZ CENTER-STAGE: Spanish super-
star Alejandro Sanz, who is current-
ly recording a new studio album, will 
be the featured artist at the one-on-
one interview that has become the 
centerpiece of the Billboard Latin 
Music Conference. 

. Air 
SANZ 

The conference, which takes place 
May 5-8 at the Eden Roc Resort in 
Miami Beach, will feature Sanz May 
7; it will be his first extensive inter-
view in more than one year. 

Sanz is expected to discuss his 
upcoming album—the follow-up to 
the phenomenally successful, multi-
ple Grammy Award-winning El Alma 
Al Aire (Bared Soul)—as well as his 
creative work with a host of artists 
in the past year, including Alexandre 
Pires (with whom he co-wrote a 
track for Pires' upcoming album), 
Ricky Martin, and the Corrs. 

All this activity suggests an 
enduring artist who does not see 
himself as part of any "Latin boom." 
Sanz says, "I don't believe there's 
such a thing. A boom is something 
too fleeting and too frivolous." 

This year's conference, sponsored 
by Heineken and Gamier Fructis, 
will also feature the first Billboard 
Bash, which will take place May 7— 
the evening before the Billboard 
Latin Music Awards. That event will 
air May 8 on the Telemundo network 
from the Miami Arena. 

NEW MOON: Plural Luna, the new 
production company formed by 
Emilio Estefan's Estefan Television 
Productions and Spain's Grupo 
Prisa, has nearly completed the pilot 
for its first TV show. Titled El Filo 
de la Ley (The Edge of the Law), 
Estefan says it is a series featuring a 
law office that deals with real-life 
cases that have affected Latin peo-
ple in the U.S. 

"It's very high quality, and it's 
something new for Latin television," 

says Estefan, who is pitching the 
show to the Univision network. 
"Latins are more and more involved 
in TV and film, and this project gives 
us the [chance to depict] Latins as 
they should be. In a way, it gives 
Latinos the look they deserve." 

Plural Luna, whose creation was 
announced last month, is based in 
Miami and will initially focus on 
Spanish-language production, but 
there are also plans to venture 
into film. 

For Estefan, this is not new territo-
ry. His Estefan Television Productions 
has produced numerous specials, 
including the Univision Christmas 
special that aired last year. 

If El Filo de la Ley gets Univision 
approval, production on a series 
could start in one month. Although 
other projects are in development, 
Estefan says he wants to focus for 
now on getting the first Plural Luna 
production off the ground. Estefan 
says music will play a major role in 
every Plural Luna project: "Every-
thing we do will have something to 
do with music." 

Estefan has also recently finished 
producing the soundtrack for the 
upcoming feature film Papi Chulo, 
which he also scored. Additionally, 
he produced four tracks for the 
soundtrack of another recent Holly-
wood film, Empire. 

At the same time, wife Gloria is 
wrapping up recording her first Eng-
lish-language record in seven years. 
The disc is slated for an early fall 
release on Epic. Gloria Estefan is cur-
rently in Canada taping an appear-
ance on The Chris Isaak Show. 

IN BRIEF: Following the commercial 
and critical success of its epony-
mous debut album, Mexican duo 
Sin Bandera is recording its sopho-
more effort. "Amor Real" ( Real 
Love), the first track from the 
album, has already been picked by 
the Televisa network to be the 
theme of a new soap opera, which 
has been renamed Amor Real after 
the song. The soap will begin airing 
March 17; the album is expected 
late this year ... Mexican ska/rock 
band Inspector has been picked up 
for management by RLM Interna-
tional, the firm owned by Spaniard 
Rosa Lagarrigue, whose clients 
include Alejandro Sanz, Miguel 
Bosé, and Bacilos ... Labels are 
readying major releases for the 
spring. Among them are new studio 
albums by Alexandre Pires (March 
18), Pepe Aguilar (March 25), and 
Ricky Martin (May 20). 
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Ralph Hauser III 
1961-2003 

Gracias por tu amistai 
eometemos continuar dignamente tu I-egad-a 

'Te vamos a eeratiar. 

We thank, you for your friendsfiip 
And vow to continue your legacy. 

You will be missed 

CM 
USA 

Hauser-CIE OCESA 
Entertainment, LLC PrEsEnts 
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eg.. NUMBER 2 Weeks At Number 1 

SEDUCEME India 
•,. :., .. EANTE,K.C.PORTER IINDIAR.CONTRERAS.J.GRECO.S.MARTEI SONY DISCOS 

1 

3 3 ASI ES LA VIDA Olga Tenon .9 
H GATICA,KITBRIENIM.BENITO,A.CAMPOS.J.DAVIDI 

1 

1 4 QUE ME QUEDES TU Shakira .9 
S MEBARAK R,LF.00HOA IS.MEBARAK R,L.F.00HOAI EPIC /SONY DISCOS 

1 

6 8 UNA VEZ MAS Conjunto Primavera .9 
J GUILLENU.GABRIELI FONOVISA 

4 

4 1 QUIZAS Enrique Iglesias 9 
E IGLESIAS,LMENDEZ 1E.IGLESIASIMENDEZI UNIVERSAL LATINO 

1 

5 5 à 
'/ 

EL PROBLEMA Ricardo Arjona .9 
R ARJONA IR.ARJONA) SONY DISCOS 

1 

7 8 7 DE UNO Y DE TO DOS LOS MODOS Palomo .2 
PALOMOITVINIEGRAI LISA 

7 

15 17 
.«iREATEST GAINER 

EN CUERPO Y ALMA Millie .9 
R PEREZ-BOTIJA IR.PEREZ-BOTIJA1 ARIOLA /BMG LATIN 

8 

9 9 AY! PAPACITO (UY! DADDY) Limite .9 
A Y QUINTANILLA 111.C.*Clr MARTINEZG.PADILLA IA.B.OUINTANILLA III.A VILLARREAL) UNIVERSAL LATINO 

6 

10 11 ES POR TI Juanes .9 
S SANTAOLAL1AJUANES IJUANES1 SURCO /UNIVERSAL LATINO 

4 

7 10 HERIDA MORTAL Jerry Rivera 
J.REYES IESTEFANO.J.REYESI ARIOLA/BMG LATIN 

7 

12 11 6 SUENA Intocable 9 
R MUNCIZRMARTINEZ ILPADILLAI EMI LATIN 

2 

13 12 12 Y COMO QUIERES QUE TE QUIERA Fabian Gomez 
R RODRIGUEZ (F.GOMEZI SONY DISCOS 

12 

14 17 19 NO TENGO DINERO A.B. Quintanilla III & Kumbia Kings Feat. Juan Gabriel & El Gran Silencio 9 
AB QUINTANILLA III IJQABRIELI EMI LATIN 

14 

15 13 15 A DIOS LE PIDO Juanes 9 
G SANTAOLALLAJUANES IJUANES) SURCO /UNIVERSAL LATINO 

2 

16 KILOMETROS Sin Bandera .9 
A BACIUEIRO ILGARCIA.N.SCHAJRISI SONY DISCOS 

16 

17 16 16 ENTRA EN MI VIDA Sin Bandera .9 
A BAQUEIRO ILGARCIAN.SCHAJRISI SONY DISCOS 

3 

18 20 29 MI SOLDADO Los Tigres Del Norte 
LOS TIGRES DEL NORTE IEVALENCIA) FONOVISA 

18 

• 14 13 SI NO ESTAS Area 305 '9 
R PEREZ IR.PEREZ.R LIVII RPE AINIVISION 

3 

20 33 28 MALA GENTE Juanes 
G SANTAOLALLA.JUANES IJUANES) SURCO /UNIVERSAL LATINO 

20 

'1 23 26 AFORTUNADO Joan Sebastian 
J SEBASTIAN (J SEBASTIAN) MUSART /BALBOA 

21 

26 20 UN MONTON DE ESTRELLAS Gilberto Santa Rosa 
J M LUGO ILINARES) SONY DISCOS 

18 

28 31 SIN FORTUNA Lupillo Rivera 
PRIVERA IA.GONZALEZI SONY DISCOS 

23 

24 22 DONDE ESTARA MI PRIMAVERA Marco Antonio Solis «9 
MA SOUS IM.ASOLISI FONOVISA 

22 

, 32 39 SIENTO 
V DOTELV.WAILL IVDOTELI BEMILATIN 

25 

, 27 24 NO ME RENDIRE Jaci Velasquez Y Pablo Portillo 
A JAEN LIM.VELASQUEZ) SONY DISCOS 

19 

25 38 A QUIEN LE IMPORTA? Thalia 
ESTEFANO IG.BERLANGALCANUT1 EMI LATIN 

25 

29 44 DAME Ricardo Arjona "9 
R ARJONA IR.ARJONAI SONY DISCOS 

28 

36 32 DIGALE David Bisbal 
H SANTANDER,BEISSA IG.SANTANOERCIEUZ111 VALE /UNIVERSAL LATINO 

29 

22 25 EL TONTO QUE NO TE OLVIDO Victor Manuelle 
J M LUGO (V.M.RUIZI SONY DISCOS 

22 

50 — NINA AMADA MIA Alejandro Fernandez 
GA SANTIAGO IJ MALEAS) SONY DISCOS 

31 

34 35 COFtAZON CHIQUITO Adolfo Unas Y Su Lobo Norteno 9 
A.URIAS ILURIAS1 PLATINO/FONOVISA 

19 

21 21 DIMELO Alejandro Montaner 
4 JAEN II CHESTERI SONY DISCOS 

18 

19 18 MI PRIMER MILLON Bacilos 9 
3 GEORGE IJ.VILLAMIZAR,S.GEORGEI WARNER LATINA 

18 

45 45 MICAELA Dueto Voces Del Rancho 
RODRIGUEZ )LC MEYER) CINTAS ACUARIO /SONY DISCOS 

35 

35 27 MARCHATE Gisselle .9 
.1 SERIO IESTEFANOI ARIOLA REMO LATIN 

17 

37 34 ESCLAVO DE TU PIEL Ricardo Castillon 9 
DE WALDEN,C.NASI IG.CARBALLO,R.CASTILLON,AMASTROFRANCESCO.V.MASTROFRANCESCO) FONOVISA 

34 

31 23 ERES MI RELIGION Mane .9 
IHERADONZALEZ WHERI WARNER LATINA 

17 

47 48 ENTRE EL DELIRIO Y LA LOCURA Jennifer Pena 
E SANTANDER,J.GAVIRIA (K.SANTANDER.G.SANTANDER1 UNIVISION 

39 

39 43 CAPRICHO MALDITO Los Rieleros Del Norte 9 
m MORALES IP.GARZA) FONOVISA 

23 

40 46 TAN BUENA Son De Cali 
J.AGUIRRE,J.P.MANZANEROABARROS (WGARCIA) UNIVISION 

36 

44 42 COMER A BESOS Los Temerarios 
AA ALBA IA.A.ALBAI FONOVISA 

26 

46 41 HASTA QUE VUELVAS Luis Miguel 
L MIGUELB.SILVETTI IFGARZA BOJALILM.A.RAMOS MUN021 WARNER LATINA 

16 

48 — AYUDAME Lourdes Robles 
al PILOTO,M.LOPEZ (M.LOPEZ,J.LPILOTO) LATIN WORLD 

44 

43 33 LA SUEGRA Banda Machos 
BANDA MACHOS IE.MOGUEL DIAZ) WEAMEX NVARNER LATINA 

23 

49 50 TU NO SOSPECHAS Jordi .9 
A JAEN IAJAEN.W.PAZR.VERGARAI SONY DISCOS 

27 

NO VALGO NADA Pesado .9 
EIZAPATA,PELIZONDO (C.CROWNI WEAMEX /WARNER LATINA 

46 

S;0 40 LA CHICA SEXY Los Tucanes De Tijuana 
M QUINTERO LARA )M QUINTERO LARA) UNIVERSAL LATINO 

10 

0/ HOT SHOT DEBUT 
ENTREGA TOTAL Pablo Montero 
.. AZARES ,A PULIDO, RCA /BMG LATIN 

—, 

49 

TE VAS AMOR El Coyote Y Su Banda Tierra Santa 
EL COYOTE Y SU BANDA TIERRA SANTA IA.VEGAI EMI LATIN 

50 

Corip • tom a nat onal ample of airplay supplied by Nielsen Broadcast Data Systems Radio Track service. A panel of 100 stations 138 Latin Pop, 17 Tropicana's 
56 Reg, nà Mexican) are lectronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. • Records showing an increase in audience 
over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg-
isters a increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on 
mom st ti jis is placed first. Records below the top 20 are removed from the chart after 26 weeks. 9 Videoclip avaliability. ©2001 VNU Business Media, Inc. All 
rights reserved. 
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Airplay monitored by I: 

TITLE 
IMPRINT/PROMOTION LABEL 

,,,,_, 

tlroaccas, , 
Systems , 

ARTIST ¡ 
Y 

‘>—,., ,,..,.. TITLE 

IMPRINT/PROMOTION LABEL 

ARTIST 

1 DUE ME QUEDES Ill 
EPIC/SONY DISCOS 

SHAKIRA 25 DIGALE 
VALE /UNIVERSAL LATINO 

DAVIO BISBAL 

2 EL PROBLEMA 
SONY DISCOS 

RICARDO AFUONA 22 12 DIMELO 
SONY DISCOS 

ALEJANDRO MONTANER 

4 SEDUCEME 
SONY DISCOS 

INDIA 32 NINA AMADA MIA 
SONY DISCOS 

ALEJANDRO FERNANDEZ 

3 QUILLS 
UNIVERSAL LATINO 

ENRIQUE IGLESIAS 24 20 MARCHATE 
ARIOLA /BMG LATIN 

GISSELLE 

5 ASI ES LA VIDA 
WARNER LATINA 

OLGA TANON 25 n ESCLAVO OE TU PIEL 
FONOVISA 

RICARDC CASTILLAN 

6 ES POR TI 
SURCO /UNIVERSAL LATINO 

JUANES 26 18 MI PRIMER MILIAN 
WARNER LATINA 

BACILOS 

0 9 EN CUERPOYAIMA 
AR1OLA/BMG LATIN 

MILLIE 27 21 ERES MI REUGION 
WARNER LATINA 

MANA 

0 33 euLomErnos 
SONY DISCOS 

SIN BANDERA 0 29 RASTA QUE VUELVAS 
WARNER LATINA 

LJIS MIGUEL 

9 14 YTUTE VAS 
SONY DISCOS 

CHAYANNE ID 30 AYUDAME 
LATIN WORLD 

LOURDES ROBLES 

10 >,: 

11 1 

8 A DIOS LE PIDO 
SURCO /UNIVERSAL LATINO 

JUANES 30 31 TU NO SOSPECHAS 
SONY DISCOS 

JORDI 

11 ENTRA EN MI VIDA 
SONY DISCOS 

SIN BANDERA 31 28 

AREA 335 32 27 

MARCO ANTONIO SOUS 401 — 

CUANDO ME MIRAS ASI 
ARIOLA/BMG LATIN 

ELEGISTE PERDER 
SONY DISCOS 

LI FORMA DE SER 
DISA 

CRISTIAN 

ANGEL LOPEZ 

ALBERTO Y ROBERTO 

12 

- 

7 - 

15 

SI NO ESTAS 
RPE /UNIVISION 

DONDE ESTARA MI PRIMAVERA 
ro • 

14 , 

0 

13 NO ME ENSENASTE THALIA 34 35 
EMI LATIN 

SI NO FUERA POR TI 
CRESCENT MOON /SONY DISCOS 

JON SECADA 

16 NO ME RENDIRE JACI VELASQUEZ Y PABLO PORTILLO 35 34 
SONY DISCOS 

UN MONTON DE ESTRELLAS 
SONY oisCOS 

GILBERTO SANTA ROSA 

26 MALA GENTE 
SURCO /UNIVERSAL LATINO 

JUANES Cle 37 QUE LEVANTE LA MANO 
KAREN /UNIVERSAL LATINO 

JOSEPH FONSECA 

17 DAME 
SONY DISCOS 

RICARDO ARJONA 0  — ALUCINADO 
EMI LATIN 

TIZIANO FERRO 

23 SIENTO 
EMI LATIN 

ILEGALES 0  — AY! PAPACITO It/Y1 DADDY) 
UNIVERSAL LATINO 

LIMITE 

- 10 HERIDA MORTAL 
AR101 A iBMG 1ATIN 

JERRY RIVERA gE) — ENTRE EL DEURIO Y LA LOCURA 
UNIVISION 

JENNIFER PENA 

19 A WIEN LE IMPORTA7 
EMI LATIN 

THALIA 40 38 EL TONTO DUE NO TE OLVIDO 
SONY DISCOS 

VICTOR MANUEUÍ 

L
A
S
T
 

W
E
E
K
 

TROPICAL/SALSA 

... 

* 

AIRPLAY 

TITLE ARTIST 
IMPRINT/PROMOTION LABEL 

A„pLay,--edby Z. NIelsen 
Broadcast Dal., 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

I SEDUCEME INDIA 
SONY DISCOS 

UT 9 QUIZAS ENRIQUE IGLESIAS 
UNIVERSAL LATINO 

5 UN MONTON DE ESTRELLAS GILBERTO SANTA ROSA 
SONY DISCOS Q 38 DIME EWE SI TITO NIEVES 

WEACARIBE WARNER LATINA 

2 ASI ES LA VIDA OLGA TANON 
WARNER LATINA 

—  ALL I HAVE JENNIFER LOPEZ FEATURING LL COOL J 
EPIC 

.. . 

bpi 

3 EL TONTO DUE NO TE OLVIDO VICTOR MANUELLE 
SONY DISCOS 

3 ESCLAVO DE Ill PIEL RICARDO CASTILLON 
FONOVISA 

4 HERIDA MORTAL JERRY RIVERA 
ARIOLA /BMG LATIN 

— DESPUES DE DIOS, LAS MUJERES T TO ROJAS 
MP 

7 TAN BUENA SON OE CALI 
UNIVISION 

33 ES POR TI JUANES 
SURCO 'UNIVERSAL LATINO 

8 DOS LOCOS MONCHY & ALDANDRA 
J8N /SONY DISCOS 

29 DIGALE DAVID BISBAL 
VALE UNIVERSAL LATINO 

1 MALA GENTE JUANES 
SURCO /UNIVERSAL LATINO 

32 SIENTO REGALES 
EMI LATIN 

6 DUE ME QUEDES1U SKAK1RA 
EPIC /SONY DISCOS 

20 NO ME TORTURES DANIEL RENE 
UNIVISION 

10 SE NOS PERDIO EL AMOR EL GRAN COMBO DE PUERTO RICO 
COMBO 

25 DAME RICARDO ARJONA 
SONY DISCOS 

14 QUE LEVANTE LA NANO JOSEPH FONSECA 
KAREN /UNIVERSAL LATINO 

20 A ESOS HOMBRES EL GRINGO DE LA BACHATA 
MOCK 8 ROLL/SONY DISCOS 

18 EN CUERPO Y ALMA MILLIE 
ARIOLA/BMG LATIN 

35 ME DUELE EL ALMA MILLY QUEZADA 
SONY DISCOS 

12 VUELA MUY ALTO JERRY RIVERA 
ARIOLA /BMG LATIN 

23 MI PRIMER MIU-ON BACILOS 
WARNER LATINA 

22 NOCHES DE FANTASIA JOSEPH FONSECA 
KAREN /UNIVERSAL LATINO 

17 SI NO ESTAS AREA 305 
RPE /UNIVISION 

34 TU TENIAS RAZON BONNY CEPEDA 
TRIO /LIDERES 

28 EL PROBLEMA RICARDO ARJONA 
SONY DISCOS 

16 A (WIEN LE IMPORTA2 THALIA 
EMI LATIN 

31 DIMELO ALEJANDRO MONTANER 
SONY DISCOS 

15 NO ME RENDIRE JACI VELASOUEZ Y PABLO PORTILIO 
SONY DISCOS 

— PANA PANA DON DINER() 
EL ULTIMO GUERRERO /CUBAN CONNECTION 

19 EN NOMBRE DE LOS DOS VICTOR MANUELLE 
SONY DISCOS 

24 AYUDAME LOURDES ROBLES 
LATIN WORLD 

21 BARCO A LA DERIVA MARC ANTHONY 
SONY DISCOS 

39 — DONDE ESTARA MI PRIMAVERA MARCO ANTONIO SOUS 
FONOVISA 

27 AMOR ETERNO NUEVA ERA 
HEP 

40 —  AU. THE THINGS SHE SAID TATII. 
1NTERSCOPE 

3'..' 

REGIONAL MEXICAN 
AI, play mmtored by 1,: „ cisen 

IirOaMaSt Da, 

S,stems 

TITLE ARTIST 
IMPRINT/PROMOTION LABEL 

.e ,.—,, L‘.. 
3'..' 

AIRPLAY 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

1 UNA VEZ MAS CONJUNTO PRIMAVERA 
FONOVISA 

24 EL AMOR DE MI VIDA ERIN`, V LA LEYEND4. 
MUSIMEX /UNIVERSAL LATINO 

2 DE UNO Y DE TODOS LOS MODOS PALOMO 
DISA 

20 ENAMORATE DE ALGUIEN EL PODER DEL NORTE 
(RSA 

a SUENA INTOCABLE 
EMI LATIN 

38 QUIERO DUE SEAMOS NOVIOS LOS TUCANES DE TIJUAN4 
UNIVERSAL LATINO 

5 Y COMO QUIERES QUE TE QUIERA FABIAN GOMEZ 
SONY DISCOS 

23 POR UN MINUTO DE TU AMOR LOS ANGELES OE CHARLY 
FONOVISA 

3 AY! PAPACITO (UY! DADDY) UMITE 
UNIVERSAL LATINO 

18 LAS %rues DEL AMOR BANDA EL RECODO 
RINOVLSA 

7 MI SOLDADO LOS TIGRE S DEL NORTE 
FONOVISA 

26 NOCHES ETERNAS NICO RORES Y SU BANDA PURO MAZMLAN 
RCA /8MG LATIN 

6 NO WOWING MI DIJINIMILIA Ill&EUMBIAKINGS FEAT JLIAN GABRIEL & ELGRANDOCIO 
EMI LATIN 

33 SERAN SUS OJOS ADOLFO UR1AS Y SU LOBO NORTENO 
PLATINO /FONOVIS.A 

8 AFORTUNADO JOAN SEBASTIAN 
MUSART BALBOA 

30 LA LAMPARA JUAN RIVERA 
SONY DISCOS 

10 SIN FORTUNA LUPILLO RIVERA 
SONY DISCOS 

32 MI AMAMI VALENTIN ELIZALDE 
UNIVERSAL LATINO 

9 PERDONAME MI AMOR CONJUNTO PRIMAVERA 
FONOVISA 

34 QUERIDO LADRON AROMA 
FONOVISA 

12 CORAZON OMIT° ADOLFO URIAS Y SU LOBO NORIENO 
PLATINO/FONOVISA 

19 LA REINA DEL SUR LOS TIGRES DEL NORTE 
FONOVISA 

16 MICAELA DUETO VOCES DEL RANCHO 
CINTAS ACUARIO /SONY DISCOS 

35 OUEDATE CALIADA JORGE LUIS CABRERA 
DISA 

13 CAPRICHO MALDITO LOS RIELEROS DEL NORTE 
FONOVISA 

31 EL AMOR NO TIENE EDAD EL COYOTE 'I SU BANDA TIERRA SANTA 
EMI LATIN 

15 COMER A BESOS LOS TEMEIGUIIOS 
FONOVISA 

DONDE VAYAS GERMAN LIZARRAGA 
DISA 

14 LA SUEGRA BANDA MACHOS 
WEAMEX WARNER LATINA 

— ENTREGA TOTAL PABLO MONTERO 
FICAALNIG LATIN 

17 NO VALGO PUMA PESADO 
WEA5AEX WARNER LATINA 

29 -PARA OLVIDARME DE TI LOS REYES DEL CAMINO 
DISA 

25 TE VAS AMOR EL COYOTE Y SU BANDA TIERRA SANIA 
EMI LATIN • 

— FUI TAN FEUZ ADAN CHALINO SANCHEZ 
CaSTAROLA/SONY DISCOS 

21 EL BARE DE LA TOAWTA JOEL HIGUERA 
DISA 

, 27 NECESITO UN AMOR ADAN CHALINO SANCHEZ 
COSTAROLA /SONY DISCOS 

21 LA CHICA SOCY LOS TUCANES DE TIJUANA 
UNIVERSAL LATINO 

— CREO ESTAR SONANDO JESSIE MORALES: El ORIGINAL DE LA SIERRA 
UNIVISION 

22 UNA ORACION PANCHO BARRAZA 
MUSART /BALBOA 

— MARGARITA PAARGAFI1TA CANDID° YOU HUELLA NORTENA 
PLATINO /FONOVISA 
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Sales data compiled by v:  Nielsen 
SoundScan 

ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

z 
° E w e e. e. 

W2 e 5 
«, 
g 
,..., 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 — 

NUMBER 1 2 Weeks At Number 1 

INTOCABLE La Historia 

EMI LATIN 80131912I 98 CO/DVD1 

1 

49 33 22 CONJUNTO PRIMAVERA Perdoname Mi Amer 
FONOVISA 986237/UUSG (9 98/13 981 (NJ 

2 

50 38 34 LOS TEMERARIOS Una Lagrima No Basta 
AEG SIGMA/FONOVISA 080529/UG 110 98/16 981 

1 

2 2 1 RY COODER MANUEL GALBAN Mambo Sinuendo 
PERRO VERDE/NONESUCH 7989IAG 118.98 COI 

1 ap VARIOUS ARTISTS Duelo De Gigantes Vol. 2 
EMI LATIN 40897 112 98 CD' 

51 

3 3 2 JUANES Un Dia Normal 
SURCO 017532/UNIVERSAL LATINO 118.98 CD) DOI 

2 52 46 33 THE LATIN ALL-STARS Exitos Latinos: Latin Hits 
ST CLAIR 64628.98 COI 

33 

4 5 —  INTOCABLE La Historia 
EMI LATIN 80818114 98 COI 

4 53 48 

.Lte 

26 VARIOUS ARTISTS Guerra De Estados Pesados Vol. 4 
UNIVISION 31CO21/UG ( 10 0614.981 

16 

5 6 3 SHAKIRA Grandes Exitos 
SONY DISCOS 87611 11598 EC1 COI 

1 ell GRUPO MONTEZ DE DURANGO El Sube Y Baja 
OISA 72404VUG 17 98/13981 

54 

6 4 4 LOS BUKIS 30 Inolvidables 
FONOVISA 050691/U0 114 98 CD/ [841] 

1 55 58 41 VARIOUS ARTISTS Los Mejores Saxofones Nortenos 
FONOVISA 050702/0019 98/13 981 

30 

7 11 44 JOSE JOSE El Principe Con Trio Vol. 1 
ARIOLA 98530,BMG LATIN 11498 CD1[N] 

7 56 54 38 TEGO CALDERON El Aballarde 
WHITE LION 90033(13 98 CD1[N] 

17 

8 

0 

10 6 VARIOUS ARTISTS 30 Gruperas De Coleccion 
UNIVISION 310099/UG 113 913 CD1 

6 ap LOS ORIGINALES DE SAN JUAN 20 Grandes Exitos 
UNIVISION 31C063/UG (9 91V13 981 

18 

32 48 INTOCABLE Suenos 
EMI LATIN 3774519 98/15 981 (Hl 

1 58 59 35 LOS ORIGINALES DE SAN JUAN Todo Lo Bello Es Mio 
EMI LATIN 38335 /9 9813 981 

34 

10 8 9 RICARDO ARJONA o Santo Pecado 
SONY DISCOS 84564 111 98 10 CD1 (11] 

3 59 41 43 CHAYANNE L' Grandes Exitos 
SONY DISCOS 84667 110 98 EO/I 6581 [N] 

1 

11 7 5 INDUSTRIA DEL AMOR 30 Inolvidables 
UNIVISION mom, uG 114 98 CD, (11] 

5 60 47 47 VICENTE FERNANDEZ 35 Aniversario...Lo Major De Lara 
SONY DISCOS 87589117 98 EC1 COI 

7 

12 13 19 ENRIQUE IGLESIAS • Guinn 
UNIVERSAL LATINO 064385 111 9818 981 

1 61 67 45 GRUPO EXTERMINADOR/LOS ORIGINALES Encuentros A Toda Madre 
UNIVISION 31010111G (9 98,13 981 

45 

13 18 10 LIMITE Soy Asi 
UNIVERSAL LATINO 066373 1839/13981M 

8 62 60 46 JENNIFER PENA L,' Libre 
UNIVISION 310053/UG 19 98/13.981m) 

2 

14 19 13 SELENA o Ones 
EMI LATIN 42096116 98 COI 

4 63 30 64 MILLIE Millie 
ARIOLA 50366/BMG LATIN 114 98 CD/ 

30 

15 21 15 KUMBIA KINGS o All Mixed Up: Los Remixes 
EMI LATIN 42526 17 98/11 981 

3 64 53 37 VARIOUS ARTISTS Radio Hits...Es Musica Vol. 2 
UNIVERSAL LATINO 069842 116 98 CD) 

30 

16 12 8 LAS KETCHUP 2 Las Ketchup 
SHAKETOWN/COLUMBIA 86980/SONY DISCOS 11598 Etl CD) [N1 

1 65 31 12 VARIOUS ARTISTS o Protagonistas De La Musica 
SONY DISCOS 87543 ( 14 98 Eft COI 

3 

17 14 7 INDIA o Latin Songbird: Mi Alma Y Corazon 
SONY DISCOS 87454 116 98 Ell COI [N] 

7 66 66 55 ELVIS CRESPO Greatest Hits 
SONY DISCOS 87663 { 14 98 EQ CM 

45 

CID 62 53 

$ GREATEST GAINER s 
VARIOUS ARTISTS Arcoiris Musical Mexicano 
UNIVISION 310073,VG 111 9& 15 98/ 

2 

a EL COYOTE Y SU BANDA TIERRA SANTA 
EMI LATIN 34283112 98 CD/ 20 Exitos 

67 

coo VARIOUS ARTISTS Gigantes Gruperas 
SIDA 7270313/U6 18 98/13 981 

60 

CD 50 39 

PACESETTER ,,'-.. re 
LIBERACION Historia Musical 
DISA 727029,UG 18 9813 981 UN] 

7 

69 52 58 CRISTIAN Grandes Hits 
ARIO LA 95787/BMG LATIN 116 98 CD) PO 

13  

(1) NICKY JAM Salon De La Fame 
COW 76452112 98 COI 

70 

20 20 —  LOS REHENES Historia Musical: 30 Pegaditas 
DISA 727034,UG 114 98 COI IN] 

20 0 VARIOUS ARTISTS Las No.1 
FONOVISA 6199/U618 98/12 981 

50 

21 28 27 PALOMO Situaciones 
DISA 727032JUG 18 98/13 9811[N] 

15 a RIGO TOVAR/LOS GREY'S Rigo Tovar & Los Grey's Con Mariachi 
FONOVISA 350764/UG 111 98 COI 

72 

22 16 18 MANA .2 Revolucion De Amor 
WARNER LATINA 48566 110 9618 98, 

1 73 63 52 VARIOUS ARTISTS No.1: Un Ano De Exitos Vol. 3 
SONY DISCOS 49473,WARNER LATINA 117 98 CO1 

34 

23 22 16 LOS TIGRES DEL NORTE La Reina Del Sur 
FONOVISA 090666/UG ( 14 98 CD) 

1 74 70 60 LUPILLO RIVERA o Amorcito Corazon 
SONY DISCOS 87537 18 98 E0./13 98/ rN1 

4 

24 24 23 THALIA o Thalia 
EMI LATIN 39753 11098/17 9131 [N] 

1 6) LOS ANGELES DE CHARLY Bonita Mujer 
FONOVISA 050665UG 19 98, 13 98, Din 

10 

25 23 17 VARIOUS ARTISTS Arcoiris Musical Mexicano Vol. 2 
UNIVISION 310090/UG Ill 98/15 981 

6 

LATIN POP ALBUMS TROPICAUSALSA ALBUMS REGIONAL MEXICAN ALBUMS 

€01 
HOT SHOT DEBUT , 

PABLO MONTERO Gracias: Homenaje A Javier Solis 
RCA 98649,BMG LATIN ( 13 98 CD1 

26 
1 RY COMER MANUEL GALBAN 

MAMBO SINUENDO IPERRO VERDE/NONESUCH /AG I 
1 'Noe 

LATIN SONGBIRD MI ALMA Y CORAZON (SONY DISCOS I 
1 INTOCABLE 

LA  HISTORIA (EMI LATIN I 

27 15 11 LOS TEMERARIOS Joyas Vol. 2 
FONOVISA 350744/UG 110 98/13 98) 

11 2 JUNES 

UN DIA NORMAL (SURCO (UNIVERSAL LATINO) 

2 VARIOUS AFMSTS 

BACHATAH ITS 2003 IAN /SONY DISCOS) 
2 iwrocitm 

LA HISTORIA IEMI LATIN I 

28 29 36 PANCHO BARFtAZA Las Romanticas De Pancho Barraza 
MUSART 2712/BALBOA 15 913 CD) 

27 3 SHAMA 

GRANDES ESTOS (SONY DISCOS I 
3 CEUA CRUZ 

HITS MIX I SONY DISCOS I 
3 LOS BUKIS 

30 INOLVIDABLES IFONOVISA/UGI 

29 36 24 SOUNDTRACK Talk To Her 
MILAN 36005 117 98 COI 

24 4 JOSE JOSE 

El PRINCIPE CON TRIO VOL 1 (ARIOLA/BMG LATINI 

4 ELMS CRESPO 

GREATEST HITS ISONY DISCOS I 
4 MMUS MIMS 

30 GRUPERAS DE COLECCION (UNIVISION/UGI 

0  
LOS BUKIS 
FONOVISA 006166/US 18 9812 981 Greatest Hits 

30 5 RICARDO mum 

SANTO PECADO (SONY DISCOS I 
5 MARC »mow 

UBRE ( COLUMBIA /SONY DISCOS, 
5 L INFOCABE 

SUENOS (EMI LATIN I 

31 

32 

27 

9 

25 

20 

ALEJANDRO FERNANDEZ Belles Artes En Vivo: Un Canto De Mexico 
SONY DISCOS 84953 115 98 E0 CD1 (II] 

6 6 DROGUE IGLESIAS 
OUIZAS 'UNIVERSAL LATINO I 

6 MOWRY & ALE(ANDRA 
CONFESIONES. 1.18N /SONY DISCOS) 

6 INDUSTRIA DEL AMOR 

30 INOLVIDABLES I UNIVISION /1161 

LUIS MIGUEL o Mis Boleros Favoritos 
WARNER LATINA 49277119 98 CD) 

3 7 SEUENA 

ONES (EMI LATIN I 
7 AVENTURA 

WE BROKE THE RULES IPREMIUM LATIN 

7 urarE 

SOY ASI 

33 17 14 SIN BANDERA o Sin Bandera 
SONY DISCOS 84806116 98 Ell CO, [111111 

12 è KUMMA KINGS 

Ail. MIXED UP LOS REMIXES ( EMI LATIN I 

8 

/JON) 

CELIA CRUZ 

LA NEGRA TIENE TUMBAS (SONY DISCOS I 
8 

IUNIVERSAL LATINO I 

VARIOUS ARTISTS 

ARCOIRIS MUSICAL MEXICANO IUNIVISION 

el, 44 —  LOS HURACANES DEL NORTE 29 Huracanazos 
UNIVISION 310103/UG 115 98 COI 

34 

/UGI 

9 LAS KETCHUP 9 GILBERTO SANTA ROSA 9 UBERACION 

35 34 28 JOAN SEBASTIAN Afortunado 
MUSART 2880/BALBOA 18 98/13 981 ILII] 

14 

LAS KETCHUP ISHAKETOWN/COLUMBIA /SONY DISCOSI VICEVERSA (SONY DISCOS I HISTORIA MUSICAL IDISA/UGI 

10 IANIA 10 VARIOUS MMSTS 10 LOS RENEWS 

36 26 —  PESADO No Te Lo Vas A Acabar 
WEAMEX 49799/WARNER LAT INA 112 98 COI 

26 

REVOLUCION DE AMOR (WARNER LATINA I SOLO EXITOS UNDERGROUND 20E0 MU 8 ROLL /SONY DISCOS) HISTORIA MUSICALS PEGADITAS (DIGA NG I 

11 THAIM 11 VARIOUS/4E1DM 11 PALOMO 

37 45 40 VARIOUS ARTISTS Sonideros USA: 15 Exitos Bailables 
UNIVISION 310102/UG 19 98/13 981 

37 
THALIA IEMI LATIN I SALSAHITS 2003 (JON (SONY DISCOSI SITUACIONES IDISA /WI 

12 SOUNDTRACK 12 VICTOR MANUELLE 12 LOS OGRES DomoRrE 

0  
LOS INVASORES DE NUEVO LEON 20 Rancheras 
EMI LATIN 42389 112 98 COI 

38 TALK TO HER (MILAN I 
LE PREGUNTABA A LA LUNA ISONY DISCOS I LA REINA DEL SUR (FONOVISA NG) 

13 wormy. 13 111E SPANISH HARLEM ORCHESTRA 13 VARIOUS ARTISTS 

39 35 21 JESSIE MORALES: EL ORIGINAL DE LA SIERRA Recordando A Chalino Sanchez Vol. 2 
UNIVISION 310097/U019 98/13 981 tm 

21 
MIS BOLEROS FAVORITOS ONARNER LATINA I AN GRAN DIA EN EL BARRIO IROPEADOPE/AGI ARCOIRIS MUSICAL MEXICAN° VOL 2 IUNIVISI3N /UGI 

14 SIN BANDERA 14 JOSEPH FONSECA 14 PMILO MONIER° 

0 
ANA GABRIEL Personalidad: 20 Exitos 
SONY DISCOS 8747119 98 ECI COI 

40 
SIN BANDERA ISONY DISCOS I ESCUCHAME (KAREN/UNIVERSAL LATINO) GRACIAS HOMENAJE A JAVIER SOUS IRCA/BMG LATIN) 

15 ANA GABRIEL 15 VARIOUS ARTISTS 15 LOS TEMERARIOS 

41 25 29 OLGA TANON o Sobrevivir 
WARNER LATINA 49393116 98 CD1•41 

11 
PERSONALIDAD 20 EXITOS (SONY DISCOS I BAILA HITS (SONY DISCOS I JOYAS VOL 2 IFONOVISA /UG I 

16 OLGA TANON 

SOBREVIVIR (WARNER LATINA ) 

16 VARIOUS MISTS 

MERENHITS 2003 IJ&N /SONY DISCOSI 
16 PANC110 BMRAZA 

LAS ROMANTICAS DE PANCHO BARWA IMUSART/BALBOAI 42 37 31 VARIOUS ARTISTS Bachatahits 2003 
J&N 87552/SONY DISCOS 113 98 En CO) 

25 

17 JAGUARES 17 17 

43 43 42 JAGUARES o El Primer Instinto 
RCA 96656/BMG LATIN 114 98 COI 

2 EL PRIMER INSTINTO IRCA /BMG LATINI 
TITO ROJAS 

PERSEVERANCIA IMP I 
LOS BUKIS 

GREATEST HITS (FONOVISA /UGI 

111 THE lAllN ALL-STARS 18 CARLOS VMS 18 
44 

45 

40 

42 

49 

32 

LOS YONIC'S 20 Inolvidables 
FONOVISA 350752/U61998/13 981 

40 EXITOS LATINOS LATIN HITS 1ST CLAIR I DEMME ENTRAR IEMI LATIN I 
ALEJANDRO FERNANDEZ 

BEUAS ARIES EN VIVO UN [MODE MEXICO 1SONY DISCOS , 

19 TEGO CALDERON 

EL ABAUARDE (WHITE LION ) 
19 JEW( RIVERA 

VUELA MUY ALTO IARIOLA /BMG LATIN) 

19 LOS HURACANES DEL NORTE 
18 HURACANAZOS I UNIVISION /U61 EL CHICHICUILOTE o La Fiesta Del Chichicuilote 

LIDERES 95046617 98/13 981 (88] 
19 

21 CHAYANNE 
GRANDES Reim (SONY DISCOS I 

20 EL GENERAL 
EL GENERAL DE FIESTA (MOCK 8, ROLL SONY DISCOS( 

20 JOAN SEBASTIAN 

AFORTUNADO IMUSART /BALBOA( 0 
JOAN SEBASTIAN MUSART 2524/BALBOA 17 98/1398) rial En Vivo: Desde La Plaza El Progreso De Guadalajara 1 

47 49 51 CELIA CRUZ Hits Mix 
SONY DISCOS 87607 114 98 EOM 

47 inNbums with the greatest sates gains this week. • Recording Industry Assn. Of America IRIAAI certrficaton for net shipment of 500,1:110 album unns IGoldI • RIAS certification for net shipment of I rel. 
lion units (Plabnuml. • RIM certification for net shmmem of 10 miNon units (Diamond). Numeral following Plabnum or Diamond symbol indicates album's mulb-plaunum level. For boxed sets, and double 
albums voth a running time of 100minutes or more, the RISA multiplies shipments by the number of discs aneor tapes RIM Latin awards' 1 Certification for net shipment of 100,000 units (Oro) .i. Certdica-
ion of 200,000 unes ( Platmo). 2,2 Certification of 400,000 unds IMulo-Platino1. Astensk Indicates LP is available Most tape prices, and CD pnces for BMG and WOO labels, are suggested lists Tape prices 
,inarked p, isnd all 111, er CDen:es. BIB egduzilem. pncesi,whie are prorate from wholesale pnce%Greatest,Gainer shows chann's largest uno increase,,Pacese,tter mecates biggest percentage growth 

48 39 30 SOUNDTRACK Mariana: Complices Al Rescate 
ARIOLA 92568/BMG LATIN 19 98 CD1 

5 
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DANCE/ELECTRONIC 

U.K.'s The Streets Peddles 
'Original Pirate Material' In U.S. 

BY MICHAEL PAOLETTA 
The Streets' full-length debut, Orig-

Mal Pirate Material, is proving to be 
the little album that could. Since its 
Oct. 22, 2002, release in the U.S. via 
Atlantic Records-fundecVADA-distrib-
uted Vice Recordings, the disc has 
become a critics' darling, receiving 
glowing press and showing up on 
numerous annual critics' top 10 lists. 
Such positive word-of-mouth has 

resulted in radio and video play. At 
press time, Original Pirate Material 
had shipped nearly 100,000 copies, 
and according to Nielsen Sound-
Scan, it had sold 50,000 units. Cur-
rent weekly sales are double the 
disc's first-week sales. In this issue, 
the album appears on three charts: 
Heatseekers, Top Independent Al-
bums, and Top Electronic Albums. 

Worldwide, the Panasonic Mer-
cury Music Prize- and Brit Award-
nominated album—originally issued 
Feb. 11, 2002, in the U.K. by Locked 
On/679 Recordings/Warner Music— 
has sold more than 750,000 copies, 
according to Warner Music U.K. 

"This project is proving that there 
is such a hunger for artists who have 
compelling and meaningful stories to 
tell," Atlantic co-president Craig Kalt-
man says. "The tracks on the album 
are about life experiences that con-
nect with a wide variety of people." 

At the same time, Kallman adds, 
the Streets—aka British producer 
Mike Skinner, whose music is pub-
lished by Pure Groove Music—have 
created an album that crosses many 
musical genres. "It's not just anoth-
er R&B, hip-hop, alternative, dance, 
or pop record," he notes. "It's unlike 
anything we've heard before—and 
this is striking a nerve with many." 
For the uninitiated, Original 

Pirate Material seamlessly inter-

twines elements of hip-hop, dub, 
and U.K. 2-step with Skinner rap-
ping about life in industrial Eng-
land, hence his recording moniker. 
Skinner says, " People always 

seem to like the album when they 
first hear it, but they're never sure 
if it will really work—and that's pre-
cisely why I think it has worked. 
There was nothing else out there 
with a similar sound. 

"If you get the music right, 
everything else falls into place," 
Skinner continues. "This album 
does not fit into a nice little box. It's 
one of those things that was diffi-
cult to get rolling, but that has 
worked to our advantage." 
Warner Music U.K. director of 

international marketing Hassan 
Choudhury says, "The speed at 
which the American market has 
reacted to Mike's album has sur-
prised me, particularly as so many 
[international] artists have tried for 
so long to break the biggest market 
in the world and have failed. How-
ever, it only goes to prove that if the 
music is good enough, it will stand 
out in any market." 
The U.S. success of Original Pirate 

Tweakin' Those Knobs. New York DJ Hector Romero, shown here at New York's 
Filter 14 club, begins a world tour March 8 in Ottawa. The trek will find 
Romero visiting clubs in Miami, Philadelphia, and London, among other cities. 
Romero is also label manager of Saw Recordings and will put together the 
label's first compilation, which is due this summer. 

Material has put Brooklyn, N.Y.-
based Vice Recordings on the musi-
cal landscape. In fact, the label—an 
offshoot of Vice magazine—was cre-
ated solely to release the Streets disc. 

According to Vice GM Adam Shore, 
Vice founders Gavin McIness, Shane 
Smith, and Suroosh Alvi met with 
Atlantic's Kaltman to discuss an unre-
lated DVD project. During the discus-
sion, talk turned to the Streets album. 

"Vice learned that the album was 
not coming out on a Warner label in 
the U.S.," explains Shore, who along 
with director of sales and marketing 
Pat Riley forms the label's two-man 
office team. "So the label was creat-
ed to fix that. And while we operate 
as an independent, we're able to 
upstream into the Atlantic system to 
utilize its resources. This is proving 
to be very helpful now that [lead sin-
gle] 'Let's Push Things Forward' is 
finding an audience at commercial 
alternative and college radio." 

Following the song's successful 
video run on MTV2 and Much Music 
USA, the track is now being champi-
oned by several radio stations, includ-
ing WFNX Boston, KNND Seattle, 
and WZZN Chicago. Ironically, "Let's 
Push Things Forward" is about 
searching out new music. 

"Original Pirate Material has been 
in our top 25 since November, and it's 
not losing any momentum," notes 
Jim Kaminski, rock/pop buyer for 
Tower Records in New York's Green-
wich Village. "What started out as 
something solely for Anglophile fans, 
hipsters, and trendsetters is now 
being embraced by the larger public." 

"Records just don't naturally devel-
op like this anymore," Shore says, 
promising that in the coming weeks, 
the Streets will "be everywhere." 

In addition to confirmed articles 
in Rolling Stone, Spin, New York 
Times' Sunday Magazine, and Los 
Angeles Times, among other publi-
cations, the Streets are confirmed to 
perform on The Tonight Show With 
Jay Leno March 12 and to host 
MTV's 120 Minutes (taping March 
19). These 1V appearances coincide 
with the act's seven-city North Amer-
ican tour, commencing March 11 at 
the El Rey Theatre in Los Angeles. 
"When I'm performing live onstage, 

I simply want to put on a good show," 
Skinner says. "It's not about bringing 
extra attention to me. I'm not really a 
stage person. I am more about telling 
my stories in the studio." 
The Streets are managed by Tim 

Vigon and Tony Perrin of London-
based Coalition Management. Gerry 
Gerrard of Chaotica in New York 
and Peter Eliot of Primary Talent in 
London handle, respectively, the 
act's North American and interna-
tional bookings. 

Box TM 
RIGHT ON: Recall our Feb. 1 column, 
wherein we made our Jeanne Dixon 
predictions for the 45th annual 
Grammy Awards' two dance cate-
gories? Well, we're happy to report 
that we were spot on: Dirty Vegas 
took home the Grammy for best 
dance recording ("Days Go By"), and 
Roger Sanchez snagged the trophy 
for best non-classical remix (No 
Doubt's "Hella Good"). Not bad, eh? 
"When I heard my name called, I 

thought there must be a mistake," 
says Sanchez, who is currently work-
ing on the follow-up to his 2001 artist 
album, First Contact. "But realizing 
that it was indeed my name and then 
walking up to accept the award was 
truly a humbling experience." 

"Humbling" is a word also used by 
Paul Harris of British trio Dirty Vegas 
to describe the Grammy win. "We're 
still in shock, really," he says. "We 
keep asking ourselves, 'What's going 
on?' These past 24 hours have been 
very surreal." Does this mean the 
pressure is on for that all-important 
sophomore album? "Oh, mate, it's 
too soon to tell." 

While the two Grammy Award-
winning dance recordings show the 
staying power and strength of 
house music, they also demon-
strate the old- and new-school 
methods of marketing and promot-
ing dance/electronic music. 

Sanchez's "Hella Good" mix was a 
true product of the underground club 
scene, with DJs and punters alike 
embracing the track from the get-go. 
Conversely, "Days Go By" was em-
braced by club DJs only after it in-
filtrated the mainstream via its inclu-
sion in a Mitsubishi Eclipse TV advert; 
in this way, it showed the power that 
TV ads now exert on radio airwaves 
and dancefloors. Now, join us in con-
gratulating Dirty Vegas and Sanchez! 

ACTION REACTION: Three years ago, 
Sapphirecut—aka Philadelphia 
physician Megan Taylor—decided to 
become a dance/electronic music 
producer. Working with keyboar-
dists/composers Jake Knights and 
Dave Shaffer, as well as "a good net-
work of Philly musicians," Sapphire-
cut says she set out to create "music 
to lift the spirits and emotions." One 
of the initial fruits of their labor was 
the anthemic "Free Your Mind" 
(Twisted/the Right Stuff), which this 
issue climbs four notches to No. 11 
on the Billboard Hot Dance Music/ 
Club Play chart. 

Sapphirecut says she made dub 
plates of the track and took them to 
the 2001 edition of the Winter Music 

Conference in Miami. "Basically, I 
handed them out to DJs I liked," she 
notes. One such DJ, Danny Tenaglia, 
contacted Sapphirecut several 
months later with a request to li-
cense the track for an upcoming 
compilation, Back to Basics. Enam-
ored of the then-label-less track, 
Tenaglia introduced Sapphirecut to 
'Misted owner Rob Di Stefano, who 
signed the artist to a deal. An album 
is now in the works. 
Asked if any relationship exists 

between the music she creates and 
her medical practice, Sapphirecut 
simply says, "Music has been used 
to heal people since shamans." After 
a slight pause, she adds, "I entered 
the medical field out of compassion, 
not for money. I will keep creating 
music to touch other people, as it is 
the spirit that drives me. Just as 
music heals people, I would like to 
help heal this music dilemma." 

Sapphirecut is referring to a peer-
to-peer music sharing portal (Soul-
seek) that she and a small group of 
like-minded artists recently—albeit 
temporarily—closed down. The rea-
son? Copyright infringement, she 
says. "It was important to take a 
stand," Sapphirecut explains. "By 
downloading music illegally and for 
free, people are destroying the free-
dom to make music. People don't 
realize that independent artists like 
myself cannot survive if we're 
unable to make the money back 
that it costs to make a track. If we, 
as artists, don't help ourselves, no 
one else will do it for us." 

UPDATE: In the Jan. 25 issue of Bill-
board, a profile of Paul van Dyk 
stated that he is self-managed. 
Effective immediately, Kurosh 
Nasseri of Washington, D.C.-based 
Nasseri Music Business will handle 
those duties for the German DJ/pro-
ducer in North America. 
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Club Play 
TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist 

NUMBER 1 1MU 
RISE UP ,7.50 69 1255 

1 Week At Number 1 

Funky Green Dogs 

THE HUM MELODY JUICY imPoFrr Robbie Rivera 

DANCE TO THE RHYTHM Tommy Boy SILVER LABEL :meow( soy Friburn & Urik 

CRY ME A RIVER (DIRTY VEGAS, J. FIASCO, & B. HAMEL MIXES) JIVE 40073 Justin Timberlake 2 

IF YOU LOVE ME UNIVERSAL PROMO/UMRG Becky Reeling 

WHAT I WANT JELLYBEAN 2648 Marisa Turner 

EMOTIONAL ROLLERCOASTER (REMIXES) COLUMBIA 79690 Vivian Green ' 

THE WRECKONING (THUNDERPUSS & DJ MONK MIXES) DREAMWORKS PROMO Boomkat 

GHETTO (CHARLES WEBSTER & PETE LORIMER MIXES) PALM 70e5 Supreme Beings Of Leisure 

I BELIEVE PROVOCATIVE 77875/THE RIGHT STUFF Chris Cox Vs. Happy Clappers 

FREE YOUR MIND TWISTED T7856/THE RIGHT STUFf Sapphirecut 

DINOSAUR ADVENTURE 3D JBO unem Underworld 9 

LET IT GO NERVOUS 20522 
Dawn Tallman 

YOUR SONG (REMIXES) ROCKET/UNIVERSAL PROMOAIMRG 

IN YOUR LIFE LOGIC 93814 La Bouche 

Elton John 

I DROVE ALL NIGHT (REMIXES) EPIC PROMO Celine Dion 

HEAD NO LABEL PROMO Thunderpuss & Barnes 

EMERGE CAPITOL 77666 Fischerspooner .9 

TRY IT ON MY OWN (THUNDERPUSS REMIXES) ARISTA 60638 Whitney Houston 

TEARS FROM THE MOON NETIWERK 33170 Conjure One Featuring Sinead O'Connor 

POWER PICK 
WHEN THE MONEY'S GONE (BROTHER BROWN, THICK DICK, PASSENGERZ MIXES) ARNER BROS 42196 Cher 

THROUGH THE RAIN (FULL INTENTION, M. JOSHUA, & H. HECTOR MIXES) L. 1319310.1M6 Mariah Carey 4 

ALL AROUND THE WORLD (PUNK DEBUTANTE) DREAMWORKS PROMO Cooler Kids 
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Dance Singles Sales 
TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 

Dance Singles Sales and Sales Breakouts data compiled by V oll 

Nielsen 
SoundScan 

Artist 

--re, NUMBER 1 1 Week A1 Number 1 

CRY ME A RIVER (DIRTY VEGAS, J. FIASCO, & B. HAMEL MIXES) JIVE con o o Justin Timberlake 9  

THROUGH THE RAIN (HEX HECTOR/MAC QUAYLE REMIX) MONARGISLAND063793/10WS 0 o Marials Carey 9 

EMOTIONAL ROLLERCOASTER (REMIXES) COLUMBIA 7985&CRS O o  Vivian Green .9 

12 

13 

14 

6 

7 

12 

9 

13 

15 19 

6 

7 

8 

5 

11 

BREATHE CATALOGUE 77970/CAPITOL Telepopmusik  

DANCE DANCE (THE MEXICAN) (1102 & RICKY CRESPO MIXES] VIRGIN PROMO Thalia 

HONEY NERVOUS 20528 Billie Ray Martin 

NO WAY NO HOW JEM PROMO/NEXT PLATEAU Jocelyn Enriquez 

FANTASY REALITY STAR 69 12511 
CYN 

MUST BE DREAMING SERIOUS PROMO/MCA Frou Frou 

DON'T YOU WANT ME E-MAGINE 013/JVM 
Alcazar .2 

TIC TOC (WIDELIFE, THUNDERPUSS, & M. RIZZO MIXES) CURB PROMO LeAnn Rimes 

ON A HIGH (DANCE MIXES) ATLANTIC PROMO 

DONTCHANGE (POUND BOYS REMIXES) DEE SOUL 063790ADJMG Musiq 

Duncan Sheik .9 

I WANT YOU (FOR MYSELF) YOSIGTOS1410911)EEP DISH Kings Of Tomorrow 

HIT THE FREEWAY (REMIXES) ARISTA PROMO Toni Braxton Featuring Loon .9 

BEAUTIFUL (REMIXES) RCA PROMOMMG Christina Aguilera .9 

IN THIS WORLD V2 27771 
Moby 

I CAN'T STOP NEUTONE 0113 De-Javu 

WHERE LOVE LIVES (REMIXES) LOGIC 98814 Alison Limerick 

• HOT SHOT DEBUT • 
SHAKE IT TOMMY BOY SILVER LABEL 2394/TOMMY Bov Marascia 

AT THE END MADE IMPORT/MINISTRY OF SOUND HO 

WITHOUT YOU CURB 77101 Mary Griffin 

JUST FOR TONIGHT (MARK PICCHIOTTI MIXES) FLORA 60094/111P-0 Seiko 

EVERYONE SAYS HI (METRO REMIX) ISO PROMO/COLUMBIA David Bowie 

RISING SUN SOSO IMPORT 
Paradise 

WHY/E SI DO MAYA E SI (DAVE AUDE MIXES) MOTOWN PROMOALIGHER OCTAVE Rose Moore 

SOME LOVIN' TOMMY BOY SILVER LABEL 2376/TOMMY BOY Murk vs. Kristine W 

JANEIRO RADIKAL 99163 
Solid Sessions 

16. 

7 

THE DRIVE STATRAX34001/STATRA Victor Calderone 

DREAMS JELLYBEAN 2658 
Afro 151011115.5 

14 9 

DIE ANOTHER DAY (REMIXES) WARNER BROS 42492 ID 0 Madonna .9 

WHEN THE MONEY'S GONE (REMIXES) WARNER BROS 42496 O. 0 Cher 

SOLSBURY HILL mtricszeo o 

FEEUN' YOU (M. JOSHUA, V. CALDERONE, & M. QUAYLE MIXES) MUSICWORLD COLUMBIA 9%/CRO o o Solange 

Erasure .9 

NO ONE'S GONNA CHANGE YOU BOBBINS 72081 0 0  Reina 

ALIVE (THUNDERPUSS REMIX) EPIC 191590 o Jennifer Lopez 9 

SOMETHING ROBBING 72056 a , 0 
Lasgo 

15 12 

18 

22 

20 

21 

11 

13 

16 

RAINY DAY ROBBINS 72064 0 0 
Renee Stakey 

IN YOUR LIFE LOGIC 96814 00 
La Bouche 

SOME LOVIN' TOMMY BOY SILVER LABEL 2376/TOMMY BOY 0 Murk vs. Kristine W 

FOR ALL TIME (REMIXES) DREAMWORKS 450636 00 
Soluna 

FULL MOON (DANCE MIXES) ATLANTIC 65320/AG 00 

THE BOYS OF SUMMER BOBBINS 72975 O ea DJ Sammy Featuring Leona 

Brandy ‘sir 

DANGER! HIGH VOLTAGE XL 41157&EGGARS GROUP cep o Electric Six 9 

TROY (THE PHOENIX FROM THE FLAME) RADIKAL 99155 C9 o Sinead O'Connor .7., 

MURDER ON THE DANCEFLOOR ONI0ERSAL%SBI3VEMRO00 Sophie Ellis Boxier.2 

14 

10 

17 15 

U DON'T HAVE TO CALL (REMIXES) ARISTA 15125 0 
Usher 9 

ANYWAY (MEN ARE FROM MARS) TOMMY BOY z387 P 0 Amber 

DON'T LET ME GET ME (REMIXES) ARISTA 15117 0 Pink .2 

L'ITALIANO NERVOUS 20527 0 0 The Sicilians Featuring Angelo Vomit° 

THANK YOU (DEEP DISH REMIX) ARISTA 12996 00 Dido 

SIX DAYS mr.a063874 00 DJ Shadow Featuring Mos Def 

el Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The 
Club Play chart is ompiled from a national sample of reports from club DJs. ekr Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single, or CD single 
respectively. based upon availability. On Sales chart CO Single avaIlable O CO Maxi- Single available. el Vinyl Maxi- Single available. O Cassette Maxi- Single 
available. ©2003, VNU Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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Club Play Dance Singles Sales 

1 WALKING ON THIN ICE (REMIXES) 
Ono MINDTRAIN/TWISTEEKTHE RIGHT STUFF 

1 TRANSCEND 
King Britt RAPSTER/K7 

2 E 
Drunkenmunky ULTRA 

COME...(INTO MY DREAM) 
Foggy BOBBINS 

3 THE BEAT GOES ON 
Bob Sinclair BLANCO Y NEGRO IMPOR 

SECRET (REMIXES) 
Luis Fonsi nic., 

4 STRAWBERRIES 
Gene Williams GOSSIP 

CABARET 
Morel YOSHITOSHI 

5 I KNOW YOU GOT SOUL 
Jason Nevins vs. Eric B. & Rakim RAOIKAL 

BUILDINGS IN BETWEEN 
Joshua Ryan SYSTEMS 

 ...oak (El win «II RucInn66 k4nrfin Inn and NIelson SoundScan Inc All nohts resewed 

MetrCI -18 
03 

ke 
w 

e 
.e. 5 

TM 
BillExpard Top ELECTRONIC ALBUMS 

Sales data compiled by m, Nielsen 
SoundScan 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 
NUMBER 1 4';': 2 Weeks At Number 1 

MASSIVE ATTACK 100th Window 

TRGIN 81239' 

VARIOUS ARTISTS The Power 

PAUL VAN DYK Global 

5 THE STREETS Original Pirate Material 

,ICE BMW/ATLANTIC On 

3 LOUIE DEVITO N.Y.C. Underground Party 5 
DIE VIE 0004/MUSICRAMA 

6 TELEPOPMUSIK Genetic World 
CATALOGUE 33657/CAPITOL WI 

2 ERASURE Other People's Songs 

MUTE 9IW 

8 
KUMBIA KINGS e All Mixed Up: Los Remixes 
ENO LATIN 42520 

4 PET SHOP BOYS Disco 3 
SANCTUARY 84595 

10 10 
VARIOUS ARTISTS Best Of Trance Volume Three 

BOBBINS 75035 

ao 14 Terre' rstrIEffeirgeffill°  N  The Richest Man In Babylon 

12 18 DIRTY VEGAS. Dirty Vegas 
CREDENCE 399116/CAPITOL 

9 DJ SAMMY Heaven 
BOBBINS 19031 

12 LASGO Some Things 
BOBBINS 75033 [NI 

13 mum BOYS Dance Party (Like It's 2003) 

11 GROOVE ARMADA Lovebox 
JIVE ELECTRO 111130/ZOMILA [NI 

15 MOBY • 18 
V2 27127 

16 OAKENFOLD Bunkka 
MAVERICK 48258/WARNER BROS 

) VARIOUS ARTISTS Global Hits 2003 

UNIVERSAL 061515/00886 

19 DIRTY VEGAS SOUND SYSTEM A Night At The Tables 
ULTRA 1135 

21 9enfieCOSTA Touched 

17 NEW ORDER International: The Best Of New Order 

RHINO 73935 

- 20 BJORK Greatest Hits 
ELENTRA 52787/EEG 

23 DJ KRUSH Message At The Depth 

RED INK 71052 

22 ZOEGIRL Mix Of Life 

SPARROW 10566 (N 

ID Albums wit the g eatest sales gains this week.• Recording Industry Assn. Of America RIAA) certification for net shipment of 500,000 album units old 
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400000 units ( Multi-Platinol. ' Asterisk indicates LP is available. Most tape prices. and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked 
and all other CD prices, are equivalent prices, which are projected from wholesale prices. IN] indicates past or present Heatseeker tItle ©2003, VNU Business 
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Scene. 
KEITH UNLEASHED: The Country Radio 
Seminar (CRS) in Nashville included 
a revealing, 90-minute interview with 
Toby Keith Feb. 21, during which he 
questioned the country choices for the 
annual Grammy Award. Despite his 10 
years in the business and 10 albums, 
Keith's only Grammy nomination has 
been for his duet with Sting on "I'm 
So Happy I Can't Stop Crying," which 
Keith called "a sucky song" and "the 
only time in my career I ever compro-
mised. There are things you have to do 
to be Grammy-friendly, and I'm not." 

Keith discussed being sued for 
$750,000 by the family of a Chico, 
Calif., girl who caught on fire in a 
high-school welding class while wear-
ing a T-shirt purchased at one of his 
shows several years earlier and likened 
the lawsuit to those filed against 
McDonald's by obese children who ate 
there. He also revealed that an upcom-
ing Willie Nelson album is scheduled 
to contain five songs written either by 
Keith, his protégé and fellow Dream-
Works artist Scott Emeridc, or Keith 
and Emerick together. It will include 
Keith's song "Tired," which he co-
wrote with Chuck Cannon for his 
1997 album Dream Walkin'. 

Keith lamented the lack of "person-
ality singer/songwriters in the mix" of 
country music. He commented that 
rapper Snoop Dogg was "one of the 
finest poets we have on the planet" and 
called Eminem "misunderstood," but 
"really good at what he does." 

In other CRS news, Lonestar was 
the Feb. 20 recipient of the Country 
Radio Broadcasters' Artist Hu-
manitarian Award, which recog-
nized the band's charitable contri-
butions on behalf of the American 
Red Cross and other organizations. 

SIGNINGS: Universal South Records 
has signed 21-year-old Amanda 
Wilkinson, formerly part of the 
Canadian family trio the Wilkin-
sons, which recorded for Giant 
Records from 1998-2001. 

Also new to the Universal South 
artist roster is McHayes, a duo featur-
ing former Columbia and Monument 
artist Wade Hayes and his longtime 
friend Mark McClurg, who spent 12 
years playing fiddle and mandolin in 
Alan Jackson's touring band, the 
Strayiumis. Their debut single, "Does-
n't Mean I Don't Love You," will go to 
radio in the next few weeks. The pair, 
both Oklahoma natives, met on a 
Jackson tour eight years ago when 
Hayes was the opening act. Morris 
Management Group's Clint Higham, 
who also manages Kenny Chesney, 
will represent McHayes. 

Nashville-based Compendia Music 
Group has signed Grammy-winning 
rocker Robert Palmer to its artist ros-
ter (Billboard Bulletin, Feb. 21). His 
first album for the label, the blues 
project Drive, is due in May in the U.S. 
and Canada. 

ARTIST NEWS: The Dixie Chicks 
will kick off their upcoming Top of 
the World tour May 1 with Lipton 
Tea as the sponsor. The U.S. tour 
will comprise close to 60 dates, 
mostly in arenas, wrapping Aug. 4 
in Nashville. After that, the trio will 
head to Europe and Australia. 
Opening acts for the Top of the 
World tour will be Michelle Branch 
and Joan Osborne. The Chicks will 
star in a TV commercial for Lipton 
Tea that will begin airing in mid-
May and will also be featured in Lip-
ton's store displays. 

Radney Foster has been tapped as 
the new host of the series CM7' Cross-
roads for the upcoming season, which 
kicks off with a March 13 taping of a 
show featuring Alison Krauss & 
Union Station and Aerosmith's Steven 
'IYIer. The show pairs country music 
singers with artists from other genres. 

ON DIE ROW: Michael Hollandsworth, 
who spent 15 years as GM of Zomba 
Music Group's Nashville division, has 
partnered with Anderson Media to 
launch Nashville-based Full Circle Music 
Publishing, which opens March 1. Hol-
landsworth is looking to sign established 
songwriters and expects to sign six writ-
ers in the company's first year. 

Karen Fleming joins the Country 
Music Hall of Fame and Museum as 
development director. She has more 
than 10 years of volunteer leadership 
and fundraising experience, most 
recently as president of the Junior 
League of Nashville. 

The International Bluegrass Music 
Assn. completed its long-planned 
move from Owensboro, Ky., to Nash-
ville's Music Row Feb. 25. 

Country Radio Seminar Counts 
The Cost Of Doing Business 

BY PHYLLIS STARK and SEAN ROSS 
NASHVILLE—The cost of doing business was a recur-
ring theme at several panels during the 34th annual 
Country Radio Seminar, held here Feb. 19-21. 

The session "No Spin Zone: Real Issues, Real Answers" 
focused on the topic of promotional dollars being spent 
to support a record at radio. Epic/Monument Records 
senior VP of promotion Larry Pareigis said it costs 
"$300,000 to get a record to No. 25-30 [on the chart] to 
see if it has legs... It's fair to say it's our single biggest 
line item as a promotion department." Asylum/Curb 
Western regional promotion manager John Curb agreed, 
saying the average cost is "$ 100,000 for 10 [ chart] 
spaces." And producer/DreamWorks 
Records Nashville principal executive 
James Stroud said, "Every time a label 
spends a dollar on [promotions], it gets 
taken away somewhere else." 
WPOC Baltimore director of oper-

ations Scott Lindy said, "The biggest 
blame for bad records being played 
in our format is because PDs are tak-
ing favors [in exchange for] playing 
records." He also noted that when 
the station taking the favor is influ-
ential, the PDs of the 15 other sta-
tions who watch that playlist will add 
the record too. 
REO Speedwagon's Kevin Cronin, 

who joined the panel by phone, said he 
has a problem with stations being "greased in advance" 
and suggested an alternative plan whereby stations "share 
in the windfall" after a record goes to No. 1. 
Asked if artists are aware of what's going on, 

producer Scott Hendricks said, "They just 
know they've got their work cut out for them 
to meet-and-greet radio one on one." He 
said artists frequently return from their 
radio tours and tell him it was "95% meet-
and-greet and smile and 5% [about] music." 

Pareigis cited a "million-dollar cost to 
make someone a country star," saying that 
money only takes the artist through his or her 
first single. "When you win, you win big," he said. "But 
when you lose, it's a huge cost." 

Regarding the issue of the slow pace at which records cycle 
through rotations at radio, which is reflected in the length of 
time songs stay on the chart, WQIIVWROO Jacksonville, FL, 
director of programming Gail Austin said, "Radio doesn't dic-
tate the pace: The audience dictates the pa e of a record... 
The record has to earn its wings. If it does, it takes off." 

But WCMS/WGH Norfolk, Va., operations manager 
John Shomby, who has only worked in the country for-
mat for four months, said he is "bored with the slow-
ness... If you're playing something in a fairly decent 
rotation and it ain't happening in six or seven weeks, in 
[top 40] it's out of there." He said country programmers 
"have too much patience. Why play mid-chart songs for 
the rest of your life?" 

Hendricks agreed: "I think our fans are bored." 

HOLDING BACK ARTISTS 
With the current pace meaning artists generally get just 

two singles per year and two singles per album, Stroud 
said he is starting to see artists wanting to spread the 
potential singles they may have in hand over two or three 
albums. "We're in danger of artists holding back," said 
Stroud, who cautioned against that practice. 

Discussing the increasing costs of making country 
albums, Stroud said the cost in 1994 was about $ 140,000. 
Today, the average is $350,000-$650,000. Musicians can 
cost three times as much for a three-hour session today 

as they did five years ago, and the cost of equipment 
cartage has quadrupled. 

Hendricks said the first Alan Jackson record cost just 
$56,000, and the first Brooks & Dunn record was 
$65,000. Stroud, longtime co-producer for Tim McGraw, 
said McGraw's first album cost $65,000, while his most 
recent album cost $900,000. 

During the "Group Heads" panel, the mounting cost 
of doing business once again took center stage, as did the 
related independent-promotion controversy. Emmis pres-
ident Rick Cummings said that the "very same" labels that 
are promising to spend less on indie promotions "will be 
the first ones to pay up" in real life. 

Cumulus president/CEO Lew Dickey 
observed that the real problem in the 
industry was not the cost of doing busi-
ness but the quality of current product. 
He suggested that labels redeploy their 
money into buying radio spots, an idea 
that was expressed several times during 
the seminar. And Clear Channel (CC) 
Radio COO John Hogan, repeating a call 
heard several times from CC execs in 
recent years, said he would "really 
encourage the label folks to look at 
doing business with us directly." 
Hogan attributed the highly publi-

cized criticisms of his company, and 
today's major group radio in general, 
to a "small but relatively vocal group of 

critics." He also addressed CC boss Lowry Mays' contro-
versial comments in Fortune magazine that CC was "not 

in the radio business" but in the business of get-
ting results for sponsors, by saying that Mays 
was "absolutely committed" to having local 
stations do the best radio possible. 

Hogan said that despite the criticism of 
the group, "internally, [CC has] by far and 
away the most positive morale I've ever 
seen" and that "our managers feel positive 
about the company." When asked by former 

WKHX/WYAY Atlanta operations manager 
Dene Hallam if there was "still room for 

freethinkers in today's radio," Hogan replied, "It's 
really a requirement for us." 

TARGETING YOUNG DEMOS 
One possible bellwether of a country resurgence is a 

strong acceptance for the format among 15- to 29-year-
olds, a demo that country radio has all but ceded for the 
past several years. A study by Edison Media Research pres-
ident Larry Rosin and youth marketer Howard Handler 
found that 52% of that demo listens to country at least 
some of the time, and 19% like it a lot. 

Country is the demo's third-favorite type of music after hip-
hop and modem rock, respectively, and is slightly ahead of top 
40. Sixty-four percent of the respondents liked country more 
than they did one year ago. Garth Brooks, Faith Hill, and Sha-
nia 'Mein were the third through fifth best-known artists in 
the demo, trailing only Eminem and Jennifer Lopez. Hill was 
the second "most-liked" artist in the demo, trailing only 
Eminem, with Dixie Chicks and Twain also in the top five. 
(Among those under 29 who considered themselves hardcore 
fans, Toby Keith was the No. 1 act, followed closely by Dixie 
Chicks, Hill, and George Strait.) 

So how can country radio target younger listeners? 
Handler stressed there were "no quick fixes or killer ad 
campaigns." He suggested the format take advantage of its 
NASCAR connection but also align itself with such youth 
events as spring breaks and college tours. 

Sean Ross is editor in chief of Airplay Monitor. 
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3 3 SHANIA TWAIN Up! 1 

37 

38 

39 

35 37 TIM MCGRAW à' 
CURE 78711 112 98/18 98/ 

EMERSON DRIVE 
OREAMWORKS 450272ANTERSCOPE 1896/14 98) DI] 

LEANN RIMES • 
CURB 78747 112 98/18 961 

Set This Circus Down 1 

36 34 Emerson Drive 13 

38 30 Twisted Angel 3 

-5 1
.........,........_..... ......,...., 

GEORGE STRAIT 
MCA NASHVILLE 170319/UMGN 112 98/18 981 

For The Last Time: Live From The Astrodome 2 40 42 36 GLEN CAMPBELL 
CAPITOL 41816 118.98 CO) 

All The Best 12 

TIM MCGRAW A' Tim McGraw And The Dancehall Doctors 2 41 40 33 BLAKE SHELTON • Blake Shelton 3 
CURB 78746 11 2.911/18M) WARNER BROS. 24731/WIIN 111.98/17.981 

7 2 BLAKE SHELTON 
WARNER BROS 48237/WRN 112 98/18.981 

TOBY KEITH A' 
OREAMWORKS 450254/INTERSCOPE 11194/19.941 

FAITH HILL il 
WARNER BROS. 48001/WRN 112.98/18.981 

VINCE GILL 
MCA NASHVILLE 170286/UMGN 112.98/18.981 

JOHNNY CASH 
AMERICAN/LOST HIGHWAY 063339./UME 118 98 CO) 

KENNY CHESNEY •.2 
BNA 67038/11LO 112.98/18.981 

ALABAMA 
RCA 67052/RW118 96 CD) 

ELVIS PRESLEY A' 
RCA 68079./IING 11238/19 96) 

JOE NICHOLS 
UNIVERSAL SOUTH 170285111.98/17.981 (N 

MARTINA MCBRIDE A' 
RCA 67012/RLG112.98/18.98)  

RASCAL FLATTS • 
LYRIC STREET 165031/HOLLYWOOD 112.98/18381 

The Dreamer 2 

8 7 Unleashed 

ANNE MURRAY 
STRAIGHTWAY 39779 119.98/19.98/ 

BERING STRAIT 
UNIVERSAL SOUTH 170218 118.98 CD1 

o 
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6 8 Cry 

4 Next Big Thing 4 

15 12 American IV: The Man Comes Around 9 

11 
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9 
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9 No Shoes, No Shirt, No Problems 

4 
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13 

11 
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In The Mood: The Love Songs 

Elvis: 30 #1 Hits 

4 

Man With A Memory 

Greatest Hits 

Melt 

11 

21 18 
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S GREATEST GAINER 
ALISON KRAuss + UNION STATION • 
ROUNDER 615515119.98 CD) 

RODNEY CARRINGTON 
CAPITOL 98519116.98 CD) 

ALAN JACKSON A' 
ARISTA NASHVILLE 67039/RLG 112.98/18 911) 

KEITH URBAN • 
CAPITOL 32936110 98/18 98) 

17 15 

19 16 

Live 9 

Nut Sack 14 

Drive 1 

Golden Road 3 

22 21 

23 17 

18 14 

#' HOT SHOT DEBUT 
JENNIFER HANSON 
CAPITOL 35247118 98 CD) DO 

DIAMOND RIO 
ARISTA NASHVILLE 67046/13W 111 9/3/17 98) 

GARY ALLAN • 
MCA NASHVILLE 170201/UMGN ( 11 98/17 98) 

TERRI CLARK 
MERCURY I70325/UMGN Ill 98/18 981 

TRACE ADKINS • 
CAPITOL 30618110 98/17 98/ 

MARK WILLS 
MERCURY I 70313/UMGN III.9•19,981 

Jennifer Hanson 

Completely 

20 

3 

Alright Guy 

Pain To Kill 

4 

5 

20 19 

24 23 

25 20 

Chrome 

Greatest Hits 

4 

16 

VARIOUS ARTISTS • 
EPICONENUNIVERSAL/FILG 86920/SONY 112 98 EQ/17.98) 

RANDY TRAVIS 
WORD•CURB 86236/WARNER BROS. 111.98/18.98) 

MONTGOMERY GENTRY 
COLUMBIA 86520/SONY 111 98 E0/17 98) 

Totally Country Vol.2 5 

30 27 

28 26 

26 22 

27 25 

29 24 

GEORGE STRAIT • 
MCA NASHVILLE 1702XI/UMGN 111 98/18 98) 

AARON LINES 
RCA 67057/13LG 111 98/17 981 

GEORGE STRAIT The Best Of George Strait 20th Century Masters The Millennium Collection 
MCA NASHVILLE 17022111/UMGN 111 98 COI 

Rise And Shine 

My Town 

The Road Less Traveled 

Living Out Loud 

18 

44 

45 

46 

47 

48 

49 

50 

51 

44 39 ' LONESTAR • 
BNA 671/11/R1.6 112.98/18.981 

I'm Already There 1 

48 44 PHIL VASSAR 
ARISTA NASHVILLE 67077/RIG 111.98/1700 

TRICK PONY 
WARNER BROS 18236f/URN 112 98/18 981 

American Child 4 

43 38 On A Mission 13 

45 43 WILLIE NELSON & FRIENDS 
LOST HIGHWAY 170340/UMGN 118 98 CO) 

Stars & Guitars 18 

49 41 

51 42 

VARIOUS ARTISTS • 
BNA 67043/R16112 98/17.981 

DARRYL WORLEY 
DR EAMWORKS 450351/INTERSCOPE 111.98/17 961 

Totally Country 

I Miss My Friend 

2 
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 37 
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37 - 

TRAVIS TRITT 
COLUMBIA 86660/SONY 112 98 EQ/18 981 

VARIOUS ARTISTS 
WARNER BROS/CURB 48233/VVRN / 78.98 CD1 

50 46 

HAYSEED DIXIE 
DUALTONE 01136/RAZOR & TIE 118 98 COI 

BROOKS & DUNN • 
ARISTA NASHVILLE 67003/RLG 172.98/1886) 

THE NITTY GRITTY DIRT BAND 
CAPITOL 40177 119.98 CD) 

THE CHIEFTAINS 
RCA VICTOR 6397111238/18.981 

DOLLY PARTON 
BLUE EYE 3946/SUGAR HILL 110 98/18.981 

DELBERT MCCLINTON 
NEW WEST 6042 117.86 COI 

LINDA RONSTADT 
ELEKTRA 76109/RHINO 117 98 CD) 

Strong Enough 

The Songs Of Hank Williams Jr. - A Bocephus Celebration 

Kiss My Grass: A Hillbilly Tribute To Kiss 

Steers & Stripes 

4 

37 

52 

57 

52 

53 

47 

Will The Circle Be Unbroken, Volume Ill 

Down The Old Plank Road/The Nashville Sessions 

18 

21 

59 

56 

58 

57 

56 

52 

Halos & Horns 4 

Room To Breathe 12 

The Very Best Of Linda Ronstadt 19 

0 
 62 

63 

65 31 

54 49 

STEVE WARINER 
SELECTONE 11955 113.98 CD) 

KELLIE COFFEY 
ESA 67040/RLG 110 98/16.98/ 

Steal Another Day 

When You Lie Next To Me 

31 

69 

55 

63 

64 

51 

63 

REBA MCENTIRE • 
MCA NASHVILLE 170202/UMGN 111 98/18 901 

VARIOUS ARTISTS 
TIME LIFE 18861119 98 CO) 

LEE ANN WOMACK 
MCA NASHVILLE 1702137/UMGN 112 98/18 98) 

STEVE AZAR 
MERCURY 170269/UMGN 111.98/17 981 DU 

STEVE EARLE 
E-SQUARED 751147/ARTEMIS 117 913 COI 

REBECCA LYNN HOWARD 
MCA NASHVILLE I70288/UMGN 111 98/18 98) 

WILLIE NELSON 

Greatest Hits Volume Ill - I'm A Survivor 
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65 

66 

67 
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69 

62 

60 

68 

70 

55 

50 

68 

60 

7 

27 

37 

22 

24 

The Time-Life Treasury Of Bluegrass: America's Music 45 

Something Worth Leaving Behind 2 

Waitin On Joe 29 

Jerusalem 7 

Forgive 5 

58 
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The Great Divide 5 

BILL ENGVALL 
WARNER BROS. 48340NI/RN 111.98/17.981 

WAYLON JENNINGS 
BUG HERITAGE/RCA 99788/R1.6124 98 CO) 

TRICK PONY • 
WARNER BROS. 47927/WRN111.911/17.981 

CLINT BLACK 
RCA 67075/RLG 19.98 COI 

Cheap Drunk: An Autobiography 37 

RCA Country Legends: Waylon Jennings 19 

8 

41 

32 

40 

28 
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BRAD PAISLEY • 
ARISTA NASHVILLE 67008/111.6 111 98/17.981 

TOBY KEITH A' 
DREAMWORKS 450297/INTERSCOPE112.98/18.981 

NICKEL CREEK 
SUGAR HILL 3941118 98 CD) 

WILLIE NELSON 
SUGAR HILL 1073116 98 CD) 

31 29 

New Favorite 

Part II 

Pull My Chain 

3 

33 32 This Side 2 

34 Crazy: The Demo Sessions 34 

Trick Pony 12 

itE-orrey 4 

72 67 61 48 CLINT BLACK 
RCA 67035/RLG 112.98/18.981 

73 61 59 31 VARIOUS ARTISTS 
TIME LIFE 18701 119.98 CD) 

74 74 66 81 

75 73 65 14 

Super Hits 53 

Greatest Hits Il 

Time-Life's Treasury Of Bluegrass 

8 

27 

PATTY LOVELESS 
EPIC 85651/SONY 111.98 EQN7 98) 

SHANIA TWAIN 
MERCURY 170314/UMGN 112.98 CASSETTE/ 

Mountain Soul 19 

Up! (Country Mixes) 23 
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200,000 enoIPla no) Certification of 400,0137 unos IMulh-Flannol Mtrtensk Indicates LP Is evadable Mon tepe vces and CO pPces lo, BMG and MA IabeIs are suggested ,sts Tape oPres ed FO a,da, pt,e. CD ^, es winch are prometed from wholesale prices (Ili indicates past Heatseeker tale e 2003, VNU Elusmess Mer. I, and Nrelsen SourdSca^ Inc AP niers reserved 
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¡ere NUMBER 1 i1.Mt`e 

THE BABY 
&BRADDOCK IHALLEN,M.WHITEI 

3 Weeks At Number 1 

Blake Shelton .9 
WARNER BROS. ALBUM CUT/WRN 

1 

0 32 31 THERE'S MORE TO ME THAN YOU Jessica Andrews .9 
B GALLIMORE IJ ANDREWS.J.T SLATER.M.CHAGNONI 0 DREAMWORKS 450798 

31 

ED 35 35 — WAS THAT MY LIFE Jo Dee Messina 
IIGALLIMORE.T.MCGRAWN.GREEN.B.LUTHERI CURB ALBUM CUT 

32 

6 7 TRAVELIN' SOLDIER 
DIXIE CHICKS,LMA1NES IELROBISON.E.BRANIFF1 

Dixie Chicks .9 
MONUMENT ALBUM CUT/EMN 

2 0 37 40 22 PICTURE Kid Rock Featuring Sheryl Crow Or Allison Moorer .9 
KID ROCK IFI.J.RITCHIE) (I) LAVA ALBUM CUT/ATLANTIC OR IINIVERSAL SOUTH 172274 

33 

4 5 
tik 

MAN TO MAN 
IBROWN,M.WRIGHT 1.1.0•11ARA) 

Gary Allan 
0 MCA NASHVILLE 172256 

3 0 38 39 7 COUNTRY AIN'T COUNTRY Travis Tritt 
B.J.WALKERJR..T.TRITT IC.BEATHARD.T.BOAZ,C.CHAMBERLAINI COLUMBIA ALBUM CUT 

34 

2 3 MI 19 
' 

SOMETHIN 
C LINDSEY IC DUBOI&DIEEI 

Mark Wills «, 
0 MERCURY 172267 

1 0 36 38 13 LOVE WON'T LET ME Tammy Cochran 
B.J.WALKER,JR. (J.DEERE,F.GOLDE,KININGSTONI EPIC ALBUM CUT/EMN 

35 

3 2 I JUST WANNA BE MAD 
8 GALLIMORE IK.LOVELACELT MILLERI 

Terri Clark .9 
ce o MERCURY 1722E2 

2 0 39 36 17 I DROVE ALL NIGHT Pinmonkey 
PWORLEY 18 STEINBERG.T KELLY) BNA ALBUM CUT 

36 

5 4 YOU CAN'T HIDE BEAUTIFUL 
c N PARREN 1M 

Aaron Lines .9 
RCA ALBUM CUT 

0 43 46 W...- STAY GONE Jimmy Wayne ̀57 
C LINOSEY.J.STROUD C.I.WAYNE,BXIRSCH) DREAMWORKS ALBUM CUT 

37 
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011.11 
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7 6 BROKENHEARTSVILLE 
B.ROWAN IR.BOUDREAUX.C.DANIELS.D.KEES.B.MEVISI 

Joe Nichols .9 
0 UNIVERSAL SOUTH 172241 

6 0 40 44 I WANT MY MONEY BACK Sammy Kershaw 
FLLANDISIO.BERG,S.TATE.A.TATE) AUDIUM ALBUM CUT 

38 

9 11 THAT'D BE ALRIGHT 
K.STEGALL LT.NICHOLS.MD. SANDERS,TSILLERS) 

Alan Jackson .9 
ARISTA NASHVILLE ALBUM CUT 

8 0 41 43 9 LOVE LIKE THERE'S NO TOMORROW Aaron Tiepin Featuring Thee lippin 
A.TIPPIN,B.WATSON.M.BRADLEY IA.TIPPIN.T TIPPIN) u/IIIIC STREET ALBUM CUT 

39 

8 8 I WISH YOU'D STAY 
F ROGERS IC.DUBOIS.B.PAISLEY) 

Brad Paisley .9 
0 ARISTA NASHVILLE 69152 

7 0 45 45 5 ROCK-A-BYE HEART Steve Holy 
G.HUNT,G.LEACH,SMOLYIOMATKOSKY,A.ROMANI CURB ALBUM CUT 

40 

12 17 BIG STAR 
N WILSON,B.CANNON.K.CHESNEY IS SMITH) 

Kenny Chesney .9 
BNA ALBUM CUT 

10 gi/ HOT SHOT DEBUT ,o/ 

HAVE YOU FORGOTTEN? Darryl Worley 
FROGERS.J.STROUD ID.WORLEY,W.VARBLE) DREAMWORKS ALBUM CUT 

41 10 12 CHROME 
&HUFF (J.STEELLA.SMITHI 

Trace Adkins .9 
CAPITOL ALBUM CUT 

10 co NEW 1 

14 15 UPI 
IGTWAIN,R.J.LANGE) 

Shania Twain 9 
MERCURY ALBUM CUT 

12 0  46 42 5 HALF A MAN Anthony Smith 
B.TERRY IA.SMITH) MERCURY ALBUM CUT 

42 

22 21 SHE'S MY KIND OF RAIN -..« AIRPOWER lib- 
B GALLIMORE,TMCGRAWD SMITH ITLJAMES,R.LERNERI 

rum McGraw .9 
CURB ALBUM CUT 

13 0  47 58 4 AFTER ALL Brett James 
D.HUFF,B.JAMESIB.JAMES.C.K.DAVISI ARISTA NASHVILLE ALBUM CUT 

43 

18 19 RAINING ON SUNDAY 
0 HUFFX URBAN ID.BROWN,R FOSTER) 

Keith Urban .9 
CAPITOL ALBUM CUT 

14 0 NEW 1 WHY AIN'T I RUNNING Garth Brooks 
A.REYNOLDS IK.BLAZY,T.ARATA.G.BROOKSI CAPITOL ALBUM CUT 

44 

11 9 FALL INTO ME 
R MARX IELORTON,J.STOVE11) 

Emerson Drive .9 
OREAMWORKS ALBUM CUT 

3 0  48 48 5 COUNTRY THANG John Michael Montgomery 
S.HENDRICKSJ M.MONTGOMERY IK.BEARD.L.WILSON,J.YEARYI WARNER BRUS ALBUM CUT/WRN 

45 

. 21 23 CONCRETE ANGEL -ell AIRPOWER lb.- 
M.MCBRIDE.PWORLEY IGBENTLEY.R.CROSBYI 

Martina McBride sz 
RCA ALBUM CUT 

16 0 peEpoww 5 THE LUCKY ONE Alison Krauss + Union Station .9 
A.KRAUSS .. UNION STATION IRICASTLEMANI ROUNDER ALBUM CUT 

46 

15 16 SOMEBODY LIKE YOU 
D HUFEK.URBAN IKURBANASHANKSI 

Keith Urban .9 
CAPITOL ALBUM CUT 

1 0  58 — 2 WHATEVER IT TAKES Kellie Coffey 
D.HUFF IK.COFFEY,G.OBRIANI BNA ALBUM CUT 

47 

19 20 BEAUTIFUL GOODBYE 
J.HANSON,G.DROMAN1.1.14ANSON.K.PATTON-JOHNSTONI 

Jennifer Hanson 9 
0 CAPITOL 77816 

18 0  50 50 4 I'M IN LOVE WITH A MARRIED wOMAN Mark Chesnutt 
B.J.WALKERJR. IT.JOHNSON.M.BEESON1 COLUMBIA ALBUM CUT 

48 

13 10 SHE'LL LEAVE YOU WITH A SMILE 
TBROWN,GSTRAITIO.BLACKMAN,J.KNOWLESI 

George Strait 9 
0 MCA NASHVILLE 172255 

1 0  NEW 1 LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) Amy Dalley 
LMILLER IA.DALLEY.LT.MILLER,BELAKERI CURB ALBUM CUT 

49 

17 18 NEXT BIG THING 
V GILL IV GILL& ANDERSON.J.HOBBSI 

Vince Gill .9 
MCA NASHVILLE ALBUM CUT 

17 CD 53 — 2 WHEN YOU THINK OF ME Mark Wills 
CIINDSEY.M.WILLS IT.VERGES,BJAMES) 0 MERCURY 172267 

50 

23 22 I BELIEVE 
M.D.CLUTE IS.EWING,D.KEESI 

Diamond Rio 9 
ARISTA NASHVILLE ALBUM CUT 

21 51 49 47 8 WE SHOOK HANDS (MAN TO MAN) Tebey 
B ROCK IS SESKIN,A PESSISI BNA ALBUM CUT 

47 
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25 25 ROCK YOU BABY 
J.STROUD,T.KEITH LT.KEITH.S.EMERICKI 

Toby Keith 
OREAMWORKS ALBUM CUT 

22 CD 52 52 4 SNOWFALL ON THE SAND Steve Wariner 
S.WARINER IB.KIRSCH,S.WARINERI SELECTONE ALBUM CUT 

52 

24 24 THERE'S NO LIMIT 
D.HUFF.D.CARTER ID.CARTER,R.SCRUGGS) 

Deana Carter .9 
ARISTA NASHVILLE ALBUM CUT 

23 CD 56 — 2 BACKSEAT OF A GREYHOUND BUS Sara Evans 
S.EVANS,PWORLEY ICIINDSEY.H.LINDSRA.MAYO,T.VERGES) RCA ALBUM CUT 

53 

28 27 WHAT A BEAUTIFUL DAY 
RWRIGHT (C.CAGLE,M.POWELL) 

Chris Cagle .9 
CAPITOL ALBUM CUT 

24 co NEw 1 SUDDENLY LeAnn Rimes 
D.CHILD.PAMATO.G.PAGANI ID.CHILDA.CARLSSONI CURB-ASYLUM ALBUM CUT 

54 

29 29 LOVE YOU OUT LOUD 
MBRIGHT,MWILLIAMS.RASCAL FLATTS (B.JAMES,LWILSONI 

Rascal Flans 
LYRIC STREET ALBUM CUT 

25 0  54 53 4 SCARY OLD WORLD Radney Foster Featuring Chely Wright Or Georgia Middleman 
FLFOSTER IRFOSTER,H.HOWARDI DUALTONE ALBUM CUT OR PROMO SINGLE 

53 

26 28 THIS IS GOD 
D.HUEERVASSAR (P.VASSARI 

Phil Vassar 
ARISTA NASHVILLE ALBUM CUT 

26 0 HURT Johnny Cash 9 
R BURIN IT.REZNOR) AMERICAN/LOST HIGHWAY ALBUM CUT/MCA NASHVILLE 

56 

27 26 WHEN TFIE LIGHTS GO DOWN 
D.HUFF,F.H1LL IC.WISEMAN.J.STEELE,R.RUTHERFORDI 

Faith Hill 9 
WARNER BROS. ALBUM CUT/WRN 

26 57 

58 

55 55 9" BEER FOR MY HORSES Toby Keith Duet With Willie Nelson v 
ISTROUO,T.KEITH fT.KEITH.S.EMERICK) OREAMWORKS ALBUM CUT 

54 

30 30 THE LOVE SONG 
xBEARIUHENDRICKS U.BATESX BEARD,C.BEATHARDI 

Jett Bares 
RCA ALBUM CUT 

28 51 49 12 TINY DANCER lim McGravv 
B.GALLIMORE,T.MCGRAW,DSMITH IEJOHN,B.TAUPINI CURB ALBUM CUT 

49 

31 32 SPEED 
&CHANCEY 1.1.STEELE.C.WALLINI 

Montgomery Gentry '2 
COLUMBIA ALBUM CUT 

29 0 99.9% SURE (I'VE NEVER BEEN HERE BEFORE) Brian McComas 9 
LREYNOLDS IB.AUSTIN,G.BARNHILL) LYRIC STREET ALBUM CUT 

59 

33 34 THREE WOODEN CROSSES Randy Travis 
K.LEHNING ICLJOHNSON,K.WIWAMS) WORD-CURB/WARNER BROS. CHRISTIAN ALBUM CUT/WRN 

30 0 OLD WEAKNESS (COMING ON STRONG) Tanya Tucker 
B.BECKETULASETER IG.NICHOLSON,B.DIPIEROI TUCKERTIME ALBUM CUT 

60 

so Records showing n increase in detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' radio track service. 150 Country Stations are electronically monitored 24 hours a day, 7 days a week. SOTgU ranked by number of detec SOS AIr-
power awarded to so go appearing in the top 20 on both the DOS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from the chart after 20 weeks. Videocrip availability. Catalog number is for CO Single, or Vinyl Single if CO Single is unavailable. o CD Single available. 0 DVD Sin-
gle available. 0 CO Maxi-Single available. O Cassette Single available. 0 Vinyl Maxi-Single mailable. 0 Vinyl Single available. 0 Cassette Maxi-Single available. © 2003, VNU Business Media, Inc. All rights reserved. 

MARCH20 O3 

ee 

_ 
e è-5 

8 

® TOP BLUEGRASS 
Billboard ALBUMS,. 

Sales data compiled by fL• Nielsen 

SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

0 
NUMBER 1 16 Weeks Al Number I 

ALISON KRAUSS + UNION STATION • 'UNDER 610515 Live 

1131 3 ALISON KRAUSS + UNION STATION • ROUNDER 610495 New Favorite 

3 2 NICKEL CREEK SUGAR HILL 3941 This Side 

CIO HAYSEED DIXIE DUALTONE 01138/RAZOR & TIE Kiss My Grass: A Hillbilly Tribute To Kiss 

5 5 THE NITTY GRITTY DIRT BAND CAPITOL 40177 Will The Circle Be Unbroken, Volume Ill 

6 

7 

8 

6 DOLLY PARTON BLUE EYE 3946/SUGAR HILL Halos & Horns 

4 VARIOUS ARTISTS TIME LIFE lette The Time-Life Treasury Of Bluegrass: Americas Music 

7 VARIOUS ARTISTS TIME LIFE 18701 Time-Life's Treasury Of Bluegrass 

9 8 PATTY LOVELESS EPIC 85651/SONY Mountain Soul 

ED 10 2 VARIOUS ARTISTS AUDIUM 8170/KOCH The Legend Lives On: A Tribute To Bill Monroe 

11 9 35 SOUNDTRACK • LOST HIGHWAY 170ni/UMGN Down From The Mountain 

12 11 11 VARIOUS ARTISTS CMH 0002 The Fantastic Pickin' On Series: Bluegrass 

13 NEW VARIOUS ARTISTS KING 318 Legends Of The Fiddle: 20 Bluegrass Classics 

14 liE HAYSEED DIXIE DUALTONE 1104/RAZOR & TIE A Hillbilly Tribute To AC/DC 

15 HAYSEED DIXIE DUALTONE 01118/RAZOR a TIE (NI A Hillbilly Tribute To Mountain Love 

MARCH 
2003 

3.' 

,-

8 Bib:):1rd ® TOP COUNTRY 
SINGLES SALES TM 

Sales data compiled by IL • Nielsen 

SoundScan 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

0 1 

1C - NUMBER 1 

PICTURE UNIVERSAL SOUTH 172274 

15 Week, A! NLlmber 1 

Kid Rock Featuring Allison Moorer 

a 7 LANDSLIDE MONUMENT/COLUMBIA 19857/CRU Dixie Chicks 

3 2 BEAUTIFUL GOODBYE CAPITOL 77816 Jennifer Hanson 

CD 3 GOD BLESS THE USA CURB 73128 Lee Greenwood 

5 4 CAN'T FIGHT THE MOONLIGHT • CURB 73116 LeAnn Rimes 

6 5 HOW DO I LIVE •3 CURB 73022 LeAnn Rimes , ' • 

€1 8 THE IMPOSSIBLE UNIVERSAL SOUTH 172241 Joe Nichols 

8 6 LONG TIME GONE MONUMENT/COLUMBIA 79790/CRG Dixie Chicks 

9 9 WHERE THE STARS AND STRIPES AND THE EAGLE FLY LYRIC STREET 16405&HOLLYWOOD Aaron Twin 

63 10 . I SHOULD BE SLEEPING DREAMWORKS 450362/INTERSCOPE Emerson Drive 

• Records with the greatest sales gains this week. • Recording Industry Assn. Of America IRIAA) certification ter net shipment of SIX1900 album units (Wu • RIAA certificabon for net shipment of 1 mdlion ones ( Platinum), with multImIlhon titles Indicated by a numeral following the symbol. MI inchoetes past or present Heatseeker title. © 2003, VNU Business Med., 
Inc., and Nielsen SoundScan, Inc. All tights reserved. 
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ALBUMS 
Edited by Michael Paoletta 

POP 
* THE DATSUNS 
The Datsuns 
PRODUCER: Liam Watson 
V2 63881-27146 
RELEASE DATE: March 4 
Yes, here comes another "it" band bang-
ing out post-punk garage. Fortunately, 
the Datsuns don't deserve any groans 
for this, because they deliver some 
brash, fun material on their North 
American major-label debut. Perfectly 
bratty on every subject they tackle— 
dating is all about "building me up/so 
you can mess around," for example— 
the Datsuns live up to any hype that 
comes with their name. After becoming 
darlings in the U.K., the New Zealand 
band was signed by V2 last fall with the 
hope that it would complement the 
label's earlier signing of the White 
Stripes. Granted, the Datsuns are going 
to have to stretch their creative muscles 
to match the wit of the White Stripes, as 
too many of the Datsuns' songs are 
laments on love gone wrong. Still, with 
the roaring guitars and raucous attitude 
blaring from The Datsuns, it is tough 
not to crack a smile.—SA 

* TIM EASTON 
Break Your Mother's Heart 
PRODUCER: John Hanlon 
New West 6043 
RELEASE DATE: Feb. 11 
Tim Easton's New West debut, The 
7)-uth About Us, attracted a good deal 
of earnest praise and attention, based 
on his exceptional songwriting and 
strong vocal presence. Break Your 
Mother's Heart, Easton's new CD, is a 
special piece of work: No sophomore 
slump for this veteran performer. Eas-
ton is a textbook example of an Ameri-
cana artist adeptly drawing on modern 
folk, country, and rock to produce an 
extremely appealing hybrid sound. His 
tunes are wrought with such clarity 
that they're essentially vignettes. Eas-
ton delivers a sweet range of material 
(and sentiments) during the course of 
10 tracks. Check out his pointed obser-
vations on Los Angeles ("Poor, Poor 
LA"), as well as the sublime conver-
gence of lyrical message and arrange-
ment on "Hanging Tree" and the grace-
ful folk-rock of "Hummingbird."—PVV 

JOHN FAHEY 
Red Cross 
PRODUCER: John Fahey 
Revenant 104 
RELEASE DATE: Feb. 11 
The founding father of "American 
primitive guitar," who died in 2001, 
receives a posthumous homage from 
the label he founded. For longtime 
fans, the most satisfying tracks on this 
set of previously unreleased instru-
mentals will be the somber acoustic 
readings of Irving Berlin's "Remember" 
and the Gershwins' "Summertime," 
which recall Fahey's pop-song inter-
pretations circa After the Ball. His late-
period inventions are represented by 
the free-form explorations "Red Cross, 
Disciple of Christ Today" and "Charley 
Bradley's Ten Sixty-Six Blues," which 

SPOILI 

LIEBERT NEGRA 

OTTMAR LIEBERT + LUNA NEGRA 
The Santa Fe Sessions 
PRODUCER: Ottmar Liebert 
SSRI/Higher Octave 7243 580961 
RELEASE DATE: Feb. 25 
Nouveau flamenco guitarist Ottmar 
Liebert has taken 10 of his favorite 
tunes from past albums and re-
recorded them for The Santa Fe Ses-
sions. Along the way, he added two 
new compositions ("Sao Paulo" and 
"Songs for Pablo"). Neither a compi-
lation or a best-of collection, Ses-
sions finds Liebert re-imagining 
favorite songs like "Snakecharmer," 
"La Rosa Negra," "Turkish Night," 
and "Isla del Sol"—tunes that have 
been a part of his performing reper-
toire for years. It's a bold move to 
tamper with well-known material— 
particularly fan favorites like these 
—yet Liebert, now at the top of his 
prowess, breathes new life into such 
classics. Liebert didn't undertake 
this project as a soloist, either. His 
band, Luna Negra, is very much 
involved in the recasting of the old 
material. In particular, note the 
fresh takes on "Barcelona Nights," 
"Havana Club," and "Morning 
Arrival in Goa."—PVV 

A.B. QUINTANILLA Ill PRESENTS 
KUMBIA KINGS 
4 
PRODUCER: A.B. Quintanilla Ill 
EMI International 40514 
RELEASE DATE: Feb. 25 
Though you wouldn't guess it from 
the prosaic title, 4 represents a quan-
tum leap in sophistication for A.B. 
Quintanilla and company. The signa-
ture metallic thunk of their cumbias 
has given way to new stylistic fusions. 
"Contigo," framed by Spanish guitar 
and Latin percussion, exemplifies the 
new approach. Guest artists abound 
—Juan Gabriel spryly revisits his 

. (Yereir/irarier .„. 

. // /1.1/1/4./ I/r;:'/•; 

1971 hit "No Tengo Dinero," accom-
panied by the joyous vallenato-rap of 
El Gran Silencio. The Kings' four 
English R&B cuts are less inventive— 
top 40-serviced "Don't Wanna My" 
resembles Force MDs' "Tender Love," 
while a softheaded rap revival of New 
Kids on the Block's "Please Don't Go 
Girl" is redundant. This album is 
well-poised to go beyond the act's 
regional Mexican/Tejano base, mak-
ing inroads with rock-en-Español 
and alterna-Latin buyers.—All 

F4130LOUS 

ode' 

FABOLOUS 
Street Dreams 
PRODUCERS: various 
Desert Storm/Elektra/EEG 62791 
RELEASE DATE: March 4 
On the follow-up to Ghetto Fabolous, 
which spawned ubiquitous radio hits 
like "Young'n (Holla Back)," Fabolous 
proves once again that he has a flair for 
infectious club-ready singles. Among 
the tracks tailored for heavy rotation: 
This Is My Party," the bouncing lead 
single that cleverly plays off the Lesley 
Gore classic "It's My Party," and 
"Damn," a slinky Latin-influenced 
track that benefits from a cooing hook 
of "Dayyyrnn." If only Fabolous was 
equally adept at putting together an 
entire album. Street Dreams is a little 
too padded for its own good, and a 
handful of tracks suffer from all-too-
familiar samples that have been used in 
recent hits by other artists (the Mary J. 
Blige collaboration "My Life," for 
example). Luckily for the Brooklyn, 
N.Y.-based rapper, the appeal of the 
album's best moments, coupled with 
its star power, compensate for any 
shortcomings. Also making ap-
pearances are Missy Elliott, Snoop 
Dogg, Lit' Mo, and Ashanti.-86 

find him working in an electric/elec-
tronic context. The hand-tooled pack-
age includes an affecting reminiscence 
by guitarist Glenn Jones, whose band 
Cul De Sac collaborated with Fahey on 
a 1997 album.—CM 

CAT POWER 
You Are Free 
PRODUCER: Adam Kasper 
Matador OLE 42V 
RELEASE DATE: Feb. 18 
Cat Power (Atlanta's Chan Marshall) 
returns with her sixth album, none 
too soon for her die-hard fans. The set 
also serves as a mature introduction for 
newcomers to her singular concoction 
of young, idiosyncratic, and honest folk 
rock. You Are Free follows the artist's 
2000 album, The Covers Record, where 
she re-did standards by Bob Dylan, Nina 
Simone, and the Rolling Stones, among 
others—as well as 1998's critically 
acclaimed Moon Kr. In songs like 
"Free," "Baby Doll," and "Maybe Not," 
her emotions, which hover on the bor-
der between controlled and lost, could 
be no more immediate if she was two 
feet from your face. This should be par-
ticularly satisfying for those who like 
multiple layers and truthful confronta-
tions in their music and too raw for 
those who don't. Either way, it should-
n't be ignored (see story, page 13).—TP 

MINISTRY 
Animositisomina 
PRODUCERS: Al Jourgensen, Paul Barker 
Sanctuary 84568 
RELEASE DATE: Feb. 18 
With Animositisomina, veteran 
industrial metallurgist Ministry spits 
up its best album since 1992's feisty 
Psalm 69. This is the throat-clutching 
Ministry that longtime fans have been 
waiting for: a grand mix of industrial 
rock and murder metal—hellfire pro-
gramming, firestorm axes, and voice 
distortion that will have you clutch-
ing your rosary. From the relentless 
electro onslaught of opener "Animosi-
ty" to epic instrumental closer 
"Leper," there isn't a moment's peace. 
Dig the riffy, lurching "Piss," the 
storm-at-sea of "Lockbox," and the 
Orwellian noise of "Shove." Every 
track is like a stun gun with full-force 
muscular disruption.—AZ 

TAMMY FAYE STARLITE & THE ANGELS 
OF MERCY 
Used Country Female 
PRODUCER: Eric "Roscoe"Ambel 
Diesel Only D07006 
RELEASE DATE: Feb. 11 
Tammy Faye Starlite has become a 
notorious New York performance artist 
because of an overwhelmingly salacious 
and biased, born-again Christian coun-

try rock'n'roll act that is either just 
blasphemous or hysterically blasphe-
mous depending on one's sense of 
humor. But whereas music takes second 
place to shtick at her live gigs, her new 
disc, on bold Brooklyn, N.Y., indie 
Diesel Only, works surprisingly well, 
thanks largely to veteran producer Eric 
"Roscoe" Ambers Americana touch. Of 
course, you can't go wrong with covers 
like Cheap Trick's "Surrender"—featur-
ing Starlite's revised lyrics—or Marshall 
Chapman's telling "Don't Make Me 
Pregnant." But originals like the rollick-
ing rocker "(I've Got) Jesus Looking Out 
for Me" are also worthy.-1/1 

R&B/HIP-HOP 
VIKTER DUPLAIX 
International Affairs V2.0 
PRODUCERS: various 
Hollywood 2061-62381 
RELEASE DATE: Feb. 25 
Songwriter/producer/musician/DJ Vik-
ter Duplaix adds another musical guise 
to his impressive résumé (Jill Scott, 
King Britt, Jaguar) with this solo de-
but. Having initially cut his creative 
teeth on such dance singles as "Man-
hood" and "Sensuality," Duplaix prima-
rily pairs here with his Axis Music 
Group partner James Poyser and 

4hero's Marc Mac for an eclectic jour-
ney through a wide range of influ-
ences—from R&B and hip-hop to rock 
and Latin. If you're expecting by-the-
book music here, keep steppin'. With a 
pleasing tenor reminiscent of Sting 
and Prince, Duplaix draws on his life 
and musical experiences both here and 
abroad. The result is a sometimes edgy, 
always thought-provoking, beat-heavy 
mix that hits home on such tracks as 
"Lust for Life," "Morena," and "Desper-
ately." While some of the lyrics have a 
been-there-heard-that vibe, Duplaix 
more than compensates with his fresh, 
creative outlook.—GM 

DANCE/ELECTRONIC 

FISCHERSPOONER 
#1 
PRODUCERS: Nicolas Vernhes, 
Fischerspooner 
Capitol 42838 
RELEASE DATE: Feb. 25 
Fischerspooner is not simply an 
electroclash act—it is a multimedia 
experience. The group's live shows are 
the stuff of legend—perhaps that's why 
the act's debut album, #1, seems a bit 
disappointing without the correspon-
ding over-the-top visuals. That said, the 
album has a number of great songs. 
Lead single "Emerge" is the absolute 
highlight; it's no wonder the frenzied 
dance track has been a club staple for 
months. A cover of Wire's "The 15th" 
and "Tone Poem" evoke some of De-
peche Mode's most tender moments, 
while the hauntingly sexy "Turn On" 
boasts the strongest lyrics on the disc. 
The set includes a bonus track (the 
Junkie XL remix of "Emerge") and a 
visually stimulating DVD.—KC 

NOBUKAZU TAKEMURA 
10th 
PRODUCER: Nobukazu Takemura 
Thrill Jockey Thrill 118 
RELEASE DATE: Feb. 18 
With his 10th album, Nobukazu Take-
mura enjoys veteran status in his com-
munity and remains one of the biggest 
Japanese producers on the interna-
tional electronic scene. The bright 
sounds and whimsical approach that 
he is known for are intact, and on this 
album, for the first time, he uses 
speech-synthesis software developed 
for the handicapped as his robot 
"vocalist" ("Lost Treasure" and 
"Croon" are the best examples). Also 
included is a bonus CD-ROM with a 
promotional video of "Lost Treasure" 
and a preview of a film, Kobito No 
Kuni. Both—featuring Takemura's 
Claymation characters—show how 
Takemura's talents and happy outlook 
don't stop at music.-1P 

COUNTRY 
* JEANNIE KENDALL 
Jeannie Kendall 
PRODUCERS: Brian Fisher, Mike Stults, 
Ken Irwin 
Rounder 11661 
RELEASE DATE: Feb. 25 
Jeannie Kendall emerged as one of 
country music's great female stylists 
on a string of late-1970s hits as part of 
the Kendalls, a duo that paired her 

(Continued on next page) 
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with her late father, Royce. She rises 
again on Rounder to stellar effect. 
Jeannie Kendall features impressive 
harmony support from the likes of 
Rhonda Vincent on the languid "Love 
Chooses You" and the tender "The 
Color of Her Eyes"; Alison Krauss on 
the staggeringly beautiful "Old 
Friends"; Ricky Skaggs on the 
Appalachian waltz "Smoky Lone-
some"; Allison Moorer on the plucky 
ballad "Serious Doubt"; and Alan Jack-
son on the gorgeous stone-country 
duet "Timeless and True Love." Her 
father, who contributed vocals prior to 
his death, also shows up with harmo-
ny on a couple of cuts, most impres-
sively on the Johnny Bond classic "I 
Wonder Where You Are Tonight." But 
this is purely and completely Ms. 
Kendall's platform, and her voice is 
indeed a wonder, capable of jaw-drop-
ping heights and heartbreaking emo-
tion—not to mention personality and 
charisma. The musicianship is appro-
priate acoustic perfection, and Jeannie 
Kendall is magic.—RW 

LATIN 
OSCAR D'LEÓN 

Infinito 
PRODUCERS: various 
Universal Music Latino 440066127 
RELEASE DATE: Feb. 25 
There's no doubt that a major factor in 
the decline of tropical music's popularity 
is a dearth of dynamic releases that 
appeal to the core fan base of the genre, 
which is more interested in swing than 
sappy lyrics. In that regard, first single 
"Cómo Olvidarte" keeps us guessing: 
The lyrics are romantic, and the feel is 
utterly on track. By the time the second 
track comes along—the quirky, 
Caribbean-based "La Mazucamba"—we 
know we're in for a treat. Although 
D'León traverses various styles ("Porqué 
Sere is straight-ahead salsa, while "Tor-
menta de Amor" is vallenato), he's cohe-
sive, convincing, and mostly fabulous. 
Tracks like "Señora," with its gripping 
narrative, also remind us that salsa can 
make us listen as well as dance.—LC 

WORLD 
BORIS GREBENSHIKOV 
Russian Songwriter—A Collection From 
Boris Grebenshikov 
PRODUCER: Dolores Canavan 
Naxos World 76039 
RELEASE DATE: Feb. 18 
While legendary Soviet-era rocker 
Boris Grebenshikov remains a vital 
post-perestroika singer/songwriter 
internationally, this survey of Russian 
song specifically explores his most 
deep-rooted Russian inspirations, both 
in songs by himself and by such pre-
ceding Russian singer/songwriter 
luminaries as Alexander Vertinsky and 
Bulat Okudjava. Selections include 
"Vanka Morosov," from Grebenshikov's 
1999 album The Songs of Bulat Okud-
java; four tunes culled from his 1992 
disc, The Russian Album; the tradition-
al "My Little Loom"; and a new studio 
version of "Tarusa," previously avail-
able only in concert recordings. Ac-
companied by his historic Aquarium 
band, the acoustic-fueled disc is ex-
quisitely arranged to focus on the soft-
spoken, soulful quality of Greben-
shikov's singing, backed by mainly folk 
instrumentation including guitar, 
accordion, horns, reeds, and, in "Gar-

con No. 2," steel guitar. With lyrics 
available in four languages, the set is a 
valuable introduction to both Greben-
shikov and his influences.-18 

JAZZ 
SPYRO GYRA 

Original Cinema 
PRODUCER: Jay Beckenstein 
Heads Up/Telarc 3074 
RELEASE DATE: Feb. 25 
Original Cinema finds veteran 
smooth-jazz fusion band Spyro Gyra 
dabbling in a confluence of genres, 
including funk, Latin, and soul. Not 
as jam-driven, or adventurous, as the 
group's concert work (check out the 
live disc Road Scholars for that fix), it 
is still the polished product that we 
have come to expect from Spyro Gyra. 
The most intriguing cuts are the 
noir-ish, downtempo, piano- and sax-
laden "Dream Sequence," the funky 
"Big Dance Number," and the ebbing, 
emotive closer "Flashback." While 
not really cinematic as the title sug-
gests, these 13 instrumental cuts 
certainly contain plenty of great 
grooves and fine solo breaks from all 
instruments. Safe and very sound, 
Original Cinema will neither sur-
prise nor disappoint.—AZ 

NEW AGE 
AGATSUMA 
Beams 
PRODUCERS: HiromItsu Agatsuma,Tetsuro 
Kadoya, Kazumi Harasawa, Seichi Kyoda 
Domo 73013 
RELEASE DATE: Jan. 28 
The Japanese samisen is an instru-
ment little-heard in America, but 
Beams, by Hiromitsu Agatsuma, may 
change that. The three-stringed 
instrument is a cross between a lute 
and a banjo and has the banjo's hard-
plucked, cutting attack. Agatsuma has 
the samisen—usually employed for 
austere reveries—set in arrangements 
that volley from raging techno to 
smooth jazz. Amped up to techno 
sound levels and set amid pounding 
electronic drums, the samisen loses 
some of its subtle charm and often 
gets pummeled by the beat. But Agat-
suma is a fierce virtuoso and cuts 
through the groove on the title track. 
He is shown to best effect on the 
more reflective "Solitude," a piano 
and samisen duet, and "On Bourbon 
St.," a samisen and percussion work-
out. Both reveal the samisen's plain-
tive sound.—./D 

VITAL REISSUES 
VARIOUS ARTISTS 
Rhythm, Love and Soul: The Sexiest 
Songs of R&B 
COMPILATION PRODUCERS: Richard Foos, 
Garson Foos,T.J. Lubinsky 
ORIGINAL PRODUCERS: various 
ShoutI/Universal Music Enterprises 
RK2 39993 
RELEASE DATE: Feb. 25 
Soul music gets the romantic touch 
via this three-CD boxed set, a com-
panion to the WQED Multimedia-pro-
duced, same-titled special airing on 
PBS stations this month. Jam-packed 
with 60 tracks, the set features origi-
nal hits by such icons as the Tempta-
tions, Spinners, Dells, Miracles, and 
Aretha Franklin (who hosts the TV 
special with Mary Wilson and Lou 
Rawls). While the usual suspects— 

like Marvin Gaye's "Let's Get It On" 
and Al Green's "I'm Still in Love With 
You"—are here, it's nuggets like 
Charles Wright's "Love Land" and 
Tommy Edwards' "It's All in the 
Game" that give this set extra juice. 
Supplementing the sensual journey 
down memory lane is a four-color 
booklet outlining the featured acts 
and songs. This collection also marks 
the first free-standing release from 
Retropolis Entertainment's Shout! 
label. Retropolis is the music catalog 
company created by former Rhino 
Entertainment co-founder Richard 
Foos and ex-Rhino executives Carson 
Foos and Bob Emmer.—GM 

AC/DC 
Back in Black 
PRODUCER: Robert John "Mutt" Lange 
Epic 80207 
RELEASE DATE: Feb. 18 
To celebrate Epic's signing of AC/DC, 
the label is reissuing 16 albums from 
the group's U.S. catalog. 1980's land-
mark Back in Black is one of the first 
out of the gate. Digitally remastered 
from the original 2-track mixes by 
George Marino, the sound is gor-
geous. Most of AC/DC's catalog, in-
cluding Black, was previously 
digitally remastered in 1994, and to 
the casual listener it may be difficult 
to register a huge difference in quali-
ty between the '94 and '03 versions of 
Black. That said, the sound is daz-
zling on the new edition—fans won't 
be disappointed. The reissue is 
housed in a Digipak and includes 
liner notes by David Fricke, a bevy of 
rare photos, and the album's original 
embossed all-black cover. Joining 
Black in its rerelease are Highway to 
Hell, High Voltage, Dirty Deeds Done 
Dirt Cheap, and both the single and 
double-disc versions of Live. Two 
more sets of reissues are scheduled 
for April 8 and May 20.—KC 

ICE CUBE 
Amerikkka's Most Wanted 
PRODUCERS: various 
Priority/Capitol 37601 
RELEASE DATE: Feb. 25 
In the late 1980s, N.W.A. stood atop the 
hip-hop mountain as one of the most 
controversial and prolific groups of its 
time. So when seminal member Ice 
Cube decided to part ways with the Los 
Angeles-based quintet, fans didn't 
know what to expect. Then, in 1990, 
Ice Cube (born O'Shea Jackson) 
released his solo debut, Amerikkka's 
Most Wanted. As political as it was pro-
fane, the album remained true to 
N.W.A.'s gangsta tradition while blaz-
ing a new trail for West Coast MCs. 
Tracks like "The Nigga Ya Love to 
Hate," "Turn Off the Radio," and the 
album's title track highlight the fero-
ciousness of the then-20-year-old MC. 
Now a bona fide Hollywood heavy-
weight, Ice Cube has come a long way 
since Amerikkka's Most Wanted, 
though his hardcore roots will always 
play an integral part in his career.— RH 

Billboard,com 
Also reviewed online this week: 

• The Notwist, Neon Golden 
(Domino) 
• Dave Douglas, Freak In (Blue-
bird) 
• Tony Allen, Home Cooking 
(Comet) 

IN CONCERT 
BECK, Feb. 14 
Maxwell's, Hoboken, NJ. 

While Beck Hansen has been hop-
ping around musical genres since his 
debut, last year's beautiful Sea 
Change gave him a new identity— 
that of the sensitive, jilted lover— 
and Hoboken, N.J.'s tiny Maxwell's 
was a perfect place to share the emo-
tional intimacy of the album. Playing 
a fan-club-only show to prepare for 
the following evening's performance 
on Saturday Night Live, Beck offset 
the stark tone of his new album by 
keeping the proceedings light and 
informal. 

Overall, the set was heavy on his 
new album and 1998's Mutations. 
For the most part, the show was 
hushed and acoustic, matching the 
sonic quality of title track "Sea 
Change" and the venue's cozy set-
ting. An uptempo version of "Lost 
Cause" was one of the only songs 
that deviated from its album version. 

In addition to performing his own 

material, Beck paid tribute to his influ-
ences and peers by interspersing sever-
al covers: the Flaming Lips' "Do You 
Realize," Hank Williams' "Lonesome 
Whistle," and Big Star's "Kanga-roo." 

The show picked up energy toward 
the end, culminating with the new 
album's "Sunday Sun," which wrapped 
up the main set. Beck began an encore 
by talking about the Midnight Vul-
tures tour, which he said was his 
attempt to "go out into America and 
get people to dance." On cue, a rendi-
tion of that album's "Nicotine and 
Gravy" got both him and some mem-
bers of the audience up and moving 
for the first time that evening. He 
maintained the intensity by finishing 
with a medley that included Nelly's 
"Hot in Herre," the Tom Tom Club's 
"Genius of Love," Busta Rhymes' "Put 
Your Hands Where My Eyes Can See," 
and Prince's "Erotic City."—BT 

DISMEMBERMENT PLAN, Feb. 4-5 
Bowery Ballroom, NewYork 

"I kind of felt like I was out to din-
ner with a couple who just broke up," 
Dismemberment Plan frontman Travis 
Morrison said with a grin after wrap-
ping two shows last week at New 
York's Bowery Ballroom. Morrison was 
referring to the varied crowd reaction 
to the performances, which came a 
few weeks after the Plan announced it 
would split later this year, following 
more than nine years together. 

Particularly at the Feb. 4 show, 
the audience didn't seem quite sure 
whether it should rock out with 
abandon or look on in reverence at 

what may be some of the Plan's last-
ever performances. Indeed, the Wash-
ington, D.C.-based band itself seemed 
to be working out similar issues on-
stage, at times appearing less than 
energized with the task at hand. 

Luckily, both the Plan's trademark 
chops and exuberance shone through 
enough to make everyone appreciate 
what a unique niche this band has 
carved for itself in the annals of 
underground rock. Still, the Plan has 
increasingly become Morrison's show 
during the past few years. And while 
such songs as "Come Home" and 
"Ellen & Ben" reveal a welcomed lyri-
cal maturity, their performances 
drained momentum from the more 
powerful tracks in the set, including 
the manic "Memory Machine" and 
the gripping "Time Bomb." 

Such older cuts as "Doin' the 
Standing Still" were treated with a 
bit of a laissez-faire attitude, a dou-
ble-edged sword that was also wield-
ed on "The Ice of Boston." The latter 
cut has become the Plan's signature 
tune, featuring myriad sing-a-long 
passages ("How's Washington?") and 
scores of fans onstage dancing in 
delight. 1C 

SOMME LERCHE, Feb. 17, 2003 
Bowery Ballroom, NewYork 

Norwegian singer/songwriter Son-
dre Lerche played his inaugural U.S. 
gig Feb. 17 at New York's Bowery 
Ballroom, a show that kicked off a 17-
date tour with Nada Surf and the 
People. In light of the daunting bliz-
zard that was burying the city at 
show time, it was to the critically 
acclaimed performer's credit that a 
sizeable audience battled the weather 
to hear him play. Those who braved 
the storm got their trouble's worth 
with a set that furnished hilarious 
antics, gorgeous folk-pop melodies, 
goose-bump-generating vocals, and 
astounding finger work on the guitar. 

The mood of the show was inti-
mate and playful. Although Lerche 
seemed bashful at the crowd's enthu-
siasm and gratitude, he often ban-
tered with the audience and even 
enticed it into a semi-successful sing-
a-long on "All Luck Ran Out," which 
was one of the night's best moments. 

Nerves seemed to create some 
unintentional physical comedy for 
Lerche early on in the show, causing 
him to spill a bottle of water all over 
the stage. But luckily, the singer's 
quick, self-deprecating wit saved 
both him and the audience from any 
discomfort. "Sorry about that," he 
joked at one point. "We're going to 
continue. I'm not going to do any-
more stand-up comedy." That prom-
ise would prove an empty one as he 
entertained the audience throughout 
the night with his subtle, oddball 
sense of humor. 

The one-man, one-set, entirely 
acoustic show mostly comprised the 
hauntingly melancholy tunes from 
his latest Astralwerks album, Faces 
Down. Lerche often reinvented these 
songs, or at the very least gave them 
new dimension. He showed that he 
has an incredible knack for moving 
seamlessly between fierce, frenetic 
guitar playing and wistful, mellow 
grooves. It was a smart move on his 
part that kept the show varied and 
interesting throughout.—KR 
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POP  
* EDWIN McCAIN I Want It All (3:45) 
PRODUCER: not listed 
WRITERS: E. McCain, N.Thrasher, W. Mobley 
PUBLISHER: not listed 
ATC Records LLC (CD promo) 
It's a return to roots for former Atlantic 
artist Edwin McCain, now forging an 
indie path on ATC Records with his sixth 
album, The Austin Sessions. Launch sin-
gle "I Want It All" certainly ranks with 
the singer/songwriter's finest material, 
turning down the gloss a bit to let a gen-
tle acoustic instrumental arrangement 
flow alongside his relaxed but ever-
robust vocal. Here's a song that is as 
accessible and memorable as McCain's 
major-label efforts, but one senses a 
renewed ease, as if the pressure's off so 
the musicality can reign supreme. A 
purely pleasurable, if not downright 
classy, way to spend four minutes.—CT 

COUNTRY 
* MARCEL Tennessee (4:18) 
PRODUCERS: Byron Gallimore, Marcel 
WRITERS: M. Chagnon, J. Slater 
PUBLISHERS: Chaggy Buss Entertainment, 
ASCAP; Green Ivy Music, BMI 
Mercury 02405 (CD Promo) 
The debut single from new Mercury 
artist Marcel is a piano-based, string-
laden ballad that impresses in its 
endearing delivery. As a vocalist, Mar-
cel boasts a personal, spare style that 
relies on clever wordplay, tight phras-
ing, and an accessible vibe. Themati-
cally, it's a kind of reverse "Please 
Come to Boston" for the new millenni-
um: "If you need me, you know where 
I'll be/In Tennessee." Other lyrics, 
however, better demonstrate Marcel's 
likable style: "Well, I'll light the fire, 
I'll draw the bath/Hey you do the 
math, it's just me and I'm without 
you." While he may not have earned 
the single-name status yet, Marcel is 
fresh, talented, and has a 
way with a song as both a writer 
and a performer.—RW 

JOHNNY CASH Hurt (3:34) 
PRODUCER: Rick Rubin 
WRITER: Trent Reznor 
PUBLISHERS: Leaving Hope Music, TVT 
Music/ASCAP 
American/Lost Highway 02397 (CD promo) 
For Cash fans, this is a heavy listen— 
and it has little to do with Trent 
Reznor's pained lyric. It's striking in 
itself to hear Nine Inch Nails' greatest 
moment flipped over and done acousti-
cally—but this is one of the songs on 
American IV: The Man Comes Around 
that reveals just how big a toll Cash's 
age and worsening health have taken. 
Hearing his once-strong voice weak 
and a tad raspy—and with between-
line breaths audible—against the 
building, piano-key pounding and 
steady acoustic strums makes for a 
heartbreaking listen. Cash's rendition 
of the song, done at this point in his 
life, speaks to the hurt that we all feel 
in coping with aging and in seeing our 
heroes do the same. Even though the 
song is a somewhat uncomfortable lis-
ten, it's still pretty cool to know that 

3RUCESPRINGSTEDI WOK ON AVIV DAY 

BRUCE SPRINGSTEEN Waitin' on a 
Sunny Day (4:16) 
PRODUCER: Brendan O'Brien 
WRITER: B. Springsteen 
PUBLISHER: Bruce Springsteen, ASCAP 
Columbia CSK 59160 (CD promo) 
Following the cinematic "Lonesome 
Day" and the teary "Into the Fire," 
this swinging midtempo third track 
from The Rising is the first on the 
album to fully herald Springsteen's 
reunion with the E Street Band. 
Three-and-a-half minutes in, 
Clarence Clemons empties his big 
lungs into a brief sax riff and adren-
aline pumps through the veins—the 
party is alive once more, and fans 
are given their first chance to revel 
in the joy that is Springsteen and 
company's first album since Born in 
the U.S.A. That's partly because this 
track—driven by violinist Soozie 
Tyrell's intoxicating playing, the 
backbone of this cut—isn't as lyri-
cally loaded with Sept. 11 imagery. 
Some fans grumbled about The Ris-
ing not stacking up to the group's 
previous outings. That's hogwash: 
The set is full of songs, like "Waitin' 
on a Sunny Day," that offer a pure 
musical rush.—WO 

I G H 

LEANN RIMES Suddenly (3:41) 
PRODUCERS: Desmond Child, Peter 
Amato, Gregg Pagani 
WRITERS: D. Child, A. Carlsson 
PUBLISHERS: Deston Songs/Andreas 
Carlsson Publishing, ASCAP 
Curb 1752 (CD Promo) 
Jangly guitars overlaying crisp 
acoustics provide the intro to this 
pulsing new single from "suddenly" 
adult LeAnn Rimes. There is 
absolutely no denying that the 20-
year-old is a powerhouse vocalist, 
showcasing plenty of range and 
punch on this homage to empower-
ment and spreading one's wings: 
"Suddenly you're in this flight 
alone/Steppin' out into the great 
unknown." Thematically, it's an 
apropos sentiment fur an artist stak-
ing her claim to divahood and striv-
ing to be taken seriously with a 
revamped image. "Event" production 
from co-songwriter Desmond Child 
and company is ambitious, and 
Rimes is inspired. No question that 
this is well-performed pop, which 
means today's country radio should 
have no problem embracing this 
song. Hot AC outlets should also 
have a heyday with "Suddenly."—RW 

Cash, despite his changing voice, 
remains our hero by refusing to give 
his age an inch in his life—even when 
the results are mixed.—WO 

ROCK 
GOOD CHARLOTTE The Anthem 

(2:55) 
PRODUCER: Eric Valentine 
WRITERS: B. Madden, J. Madden, 
J. Feldman 
PUBLISHERS: EMI April Music/21:1 
Music/Vegan Boy Music, ASCAP 
Epic 59093 (CD Promo) 
Good Charlotte's infectious debut sin-
gle, "Lifestyles of the Rich and Famous" 
has pushed the band's sophomore effort, 
The Young and the Hopeless, past plat-
inum. After a run at modern rock, the 
song got a second life at top 40. While 
not as instantly catchy as its predeces-
sor, "The Anthem" should be able to fol-
low suit. The pop-punk song is credible 
enough to work its charms on modern-
rock airwaves yet catchy enough for the 
TRL crowd to embrace. Its "I don't 
wanna be like you" lyric fuels adolescent 
rebellion in much the same way that 
Blink-182's "What's My Age Again" and 
Sum 41's "Fat Lip" did—and this band 
is young enough to authentically 
remember high-school angst. Factor in 
that twin brothers Benji and Joel Mad-
den are MTV fixtures (having hosted 

TRL and All Things Rock) and road vet-
erans, and that the song is their self-
proclaimed "loser anthem," and this 
looks like a winner.—BT 

R&B 
INDIA.ARIE Can I Walk With You 
(3:50) 
PRODUCERS: India.Arie, Blue Miller 
WRITERS: I. Simpson, W Mueller 
PUBLISHERS: Gold & Iron Music/WB 
Music, ASCAP; Warner-Tamerlane/Songs 
Sung Blue 
Motown 20929 (CD promo) 
Fresh from her two Grammy wins for 
best urban/alternative performance and 
best R&B album, India.Arie returns with 
"Can I Walk With You," the second sin-
gle from her critically acclaimed Voyage 
to India. In the same vein as previous 
Me tracks like "Brown Skia" and "Ready 
for Love," "Can I Walk With You" is an 
easy-going love song—simple, sweet, 
and charming. Arie's honey-dipped vo-
cals glide over the acoustic guitar licks 
that dominate the track as she opens 
her heart to a potential lover. Lyrically, 
Arie is an adept songwriter who knows 
how to give a simple lyric depth. The 
single, with its folksy, acoustic feel, will 
be a hard sell at mainstream R&B radio, 
but Arie's recent accolades may be just 
enough to put her over the top with 
program directors.—RH 

DVD REVIEWS 
QUEER AS FOLK—THE COMPLETE 
SECOND SEASON 
Showtime 2026 
RELEASE DATE: Feb. 25 
Arriving just in time to celebrate 
the premiere of Queer as Folk's 
third season—March 2 on Show-
time—the second season of the 
groundbreaking series bows on 
video. The six-disc DVD set contains 

all 20 epi-
sodes and 
more than 
three hours 
of bonus 
features— 
including 
lengthy 
behind-the-
scenes inter-
views with 
the crew, 

bloopers, and an extended look at 
the production of the season finale. 
Music fans will appreciate the "video 
jukebox" feature, which identifies 
songs and artists heard in each 
episode. While there is a good deal 
of extra material involving the pro-
duction team, there is comparative-
ly little that includes the cast. 
Although there are no audio com-
mentaries for any episodes, the 
other added elements should make 
fans quite happy.—KC 

Jell Weil 

LIVING IN OBLIVION 
Columbia TriStar Home Entertainment 
07881 
RELEASE DATE: Feb. 11 
Writer/director Tom DiCillo's 1995 
comedy about a harried indie film 
director trying to maintain his hold 
on sanity while his no-budget flick 
collapses hysterically around him 
was—no surprise—a case of art imi-
tating life. In an engaging video 
interview with lead actor Steve 
Buscemi, a corrosive DiCillo remem-

bers that 
the impetus 
for his 
movie 
came after a 
three-marti-
ni vent to an 
actor while 
attending a 
wedding. 
His '91 vehi-
cle, Johnny 
Suede, had 

been a lot of hard work for nothing, 
and DiCillo decided to pull a film 
about the frustration out of that 
mire, while both the aforementioned 
wedding's groom and actor appeared 
in the result (as the film-within-the-
film's soundman and clapper, respec-
tively). No one, in fact, even audi-
tioned for the true indie effort, 
DiCillo reveals in the addictively 
detailed, non-stop director's com-
mentary track—on the contrary, 
almost everyone paid to be in it. The 
advertised deleted scenes here turn 
out to be just one deleted scene— 
a bit of chit-chat between James 
LeGros' vain actor and the buff boom 
guy (who, DiCillo tells us, was lead 
actress Catherine Keener's trainer)— 
and some random trailers for unre-
lated films.—SW 

LIVING 
OBLIVION à 

JOHN MAYER 
Any Given Thursday 
Aware/Columbia 55315 
RELEASE DATE: Feb. 11 
This concert DVD, recorded at the Oak 
Mountain Amphitheater in Birming-
ham, Ala., last September, is sure to 
make Mayer many new fans. From 
enthusiastic performances of the hits 
"No Such Thing" and Grammy-win-
ning "Your Body Is a Wonderland" to 
such covers as "Message in a Bottle," 
Mayer's musical and lyrical thoughtful-
ness truly shine through. Viewers will 
also sample Mayer's strong guitar skills 
on the instrumental "Lenny," and can 
see how such audience-friendly tunes 

as "Comfort-
able" and 
"City Love" 
might be his 
next radio 
hits. In addi-
tion to con-
cert footage, 
the disc also 
features a 
soundcheck 
extra, a 
photo 

gallery, a discography, and online links. 
An interview with Mayer delves into 
his early interest in acting, and his 
thoughts on many of his songs: "City 
Love," for example, always transports 
the musician to New York whenever he 
plays it. As a companion piece to a CD 
release with the same live track list 
(and title), this DVD serves as a great 
introduction to a rising star.—./K 

Pt»IK-O-RAMA: THE VIDEOS—VOLUME 1 
Epitaph 86649-9 
RELEASE DATE: Feb. 25 
While it's great that Epitaph made all 
22 of these clips—from the likes of 
Pennywise, Bad Religion, NOFX, and 
Rancid—available on DVD, the best 
part of this release is arguably its thor-
ough and entertaining bonus docu-
mentary detailing the history of Epi-
taph, how the label went from an idea 
being kicked around in the head of Bad 
Religion guitarist Brett Gurewitz to 
the headquarters for modern punk 
rock. From an industry—and really 

just a music 
lover's—per-
spective, it's 
especially fas-
cinating to 
watch and 
hear current 
and former 
staffers laugh-
ingly recount 
the impact 
that the Off-

spring's Smash (which, according to 
the documentary, has sold some 9 
million copies worldwide), as well as 
the success of Rancid Let's Go, had 
on the label in 1994. As both records 
began to take off, the tiny office lit-
erally started to hemorrhage Off-
spring and Rancid discs. Appropri-
ately, the Offspring's breakthrough 
video, "Come Out and Play," is 
included. An often-thrilling must-
have video comp for the Warped 
Tour crowd and a history 
lesson/behind-the-scenes look that's 
both funny and inspiring.—WO 

• à 
, 

CONTRIBUTORS . Keith Caulfield, Rashaun Hall, Jill Kipnis, Wes Orshoski, Chuck Taylor, Bram Teitelman, Ray Waddell, Steve Wieckling. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or 
• Billboard chart potential. NEW 6, NOTEWORTHY: Exceptional releases by new or upcoming artist. PICKS (0.): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, 

highly recommended because of their musical merit. Send review copies to C,huckTaylor (Billboard, 770 Broadway, 6th floor, NewYork. N.Y. 10003) or to the writers in the appropriate bureaus. 

36 www.billboard.conr BILLBOARD MARCH 8, 2003 



SONGWRITERS &PUBLISHERS 

BOLCOM'S 'BRIDGE': William Bolcom's 
acclaimed opera A View From the 
Bridge, which was a highlight of the 
New York Metropolitan Opera's De-
cember schedule, "embodies a new 
marriage of theatrical and musical val-
ues," says the illustrious composer, 
who based his work—which features 
a libretto by Arthur Miller and long-
time Bolcom collaborator Arnold 
Weinstein—on the classic Miller play. 

He explains that while both he and 
Weinstein are classically trained, they 
nevertheless delve into "the vernacu-
lar as well as our classical kit bag" in 
seeking the "unified technique" man-
ifested by Vier—and employed by past 
top composers. 

"The great people were quite inter-
ested in melding art for art's sake [with 
the] gutbucket popular," Bolcom says, 
pointing to the likes of Jerome Kern 
and George Gershwin. "Later, people 
tried to separate these things as an 
absolute schism between high and low 
art, but then you have people like Mike 
Stoller, who studied with [atonal Ger-
man composer] Stefan Wolpe." 

Rock'n'roll songwriting legend 
Stoller and his songwriting/publishing 
partner Jerry Leer, incidentally, were 
Bolcom and Weinstein's publishers in 
1963 when they wrote Dynamite 
Tonite, an opera for actors that won 
the 1966 Marc Blitzstein Award from 
the Academy of Arts and Letters. 
"We did several `theater operas'— 

meaning we used actors instead of 
singers, who sounded like themselves 
when they sang and talked," Bolcom 
says, adding that these were also small-
er-format productions with "theatrical 
values" that operas at that time did not 
generallypromote. But in the late '80s, 
he says, "I noticed more [opera] singers 
that you could expect theatrical values 
from"—like Catherine Malfitano, who 
starred in Bolcom's McTeague, an opera 
written in collaboration with Weinstein 
and Robert Altman that premiered in 
1992, and who will perform a "one-per-

son opera," Bolcom and Weinstein's 
Medusa, March 9 at Carnegie Hall. 

"Suddenly there were singers who 
could handle both musical and the-
atrical values—with an implicit under-
standing of what singing was about," 
Bolcom says. "So there was the poten-
tial for this new marriage of theatrical 
and musical values, which View From 
the Bridge represents." 

Bolcom is now published by Carlin 
America's venerable E.B. Marks Music 
Co. subsidiary. Carlin America VP of 
marketing Bob Golden says, "Although 
we have a very active classical music 
business, it is extraordinarily exciting 
for us to see a contemporary opera— 
of all things in this day and age— 
achieve the broad-based public and 
critical acceptance A View From the 
Bridge has garnered and even have one 
of its arias, 'New York Lights,' emerge 
as very possibly the next American 
Songbook standard." 

WIWAMSON INKS ZIPPEL William-
son Music, a division of the Rodgers 
& Hammerstein Organization, has 
signed Tony Award-winning City of 
Angels lyricist David Zippel—and his 
In Your Ear Music pubbery—to an 
administration deal. 

"Our company has deep roots in the 
classic popular-music field, as estab-
lished by our founders, Richard 
Rodgers and Oscar Hammerstein II," 
Williamson president Maxyne Berman 
Lang notes. "But we're just as deeply 
committed to the future, and David's 
future is especially exciting." 

Zippers credits also include the ani-
mated Disney features Hercules and 
Mujan, as well as songs cut by such 
artists as Stevie Wonder, Christina 
Aguilera, and Mel Tormé. He is cur-
rently at work on several stage and 
screen projects, including a musical 
extravaganza about the life of Busby 
Berkeley, with music by Alan Menken. 

PAYCHECK IN PERPETUITY: One of my 
all-time favorites, the under-appreciat-
ed country giant Johnny PayCheck, 
passed away Feb. 18 after decades of poor 
health (Billboard, March 1). Though 
he'll always be best-known for "Take 
This Job and Shove It," which David 
Allan Coe wrote, he did write his own 
fitting epitaph in the heartbreaking 
lyrics to his valedictory hit "Old Violin." 

"Tonight I feel like an old violin/ 
Soon to be put away and never played 
again," he wrote in the chorus to one 
of the saddest songs ever. He ended 
with this final, prophetic observation: 
"That old violin and I were just alike/ 
We'd given our all to country music/ 
And soon, we'd give our life." 

Peermusic Hails Success 
Of Mainland Europe's Songs 
BY NIGEL HUNTER 
From his perch as European pres-

ident of Peermusic, Michael Karn-
stedt is perfectly positioned to 
observe the increasing success of 
local repertoire from various coun-
tries—notably the Scandinavian 
ones—as opposed to total domina-
tion by Anglo-American material. 

"Anglo-American music is still 
hugely important and influential 
and will remain so," the Hamburg-
based Karnstedt says. "But it's good 
to see songs from European main-
land sources entering the main-
stream, as well as capturing a larger 
share of the domestic markets and 
proving yet again that popular 
music's appeal is universal." 

Karnstedt cites Peermusic Swe-
den's success in England with the 
song "Evergreen," written by 
Swedish songwriter Per Magnus-
son, as an example of local song-
writing succeeding internationally. 
He notes that Pop Idol stars Will 
Young and Gareth Gates both 
recorded "Evergreen" as their debut 
singles in the U.K., altogether sell-
ing more than 4 million units there 
in the first two weeks of release. 
The song was also included on boy 
band Westlife's high-selling album 
World of Our Own. 

"This is a unique success story of 
copyright development," says Kam-
stedt of Magnusson, whose song-
writing credits also include hits for 
other non-Swede stars, such as Brit-
ney Spears and Boyzone. But France 
and Italy "seem to be doing best of 
all. The French music industry gets 
good support from the country's gov-
ernment, which is not the case in 
most other places," Karnstedt 
explains. "Also, the content-quota 
system helps, whereby broadcasters 
must schedule a certain percentage 
of local product—although I per-
sonally don't like the quota idea, with 
its whiff of chauvinism: Music should 
be able to speak for itself, wherever it 
comes from." 

Karnstedt believes that the grow-
ing European music success is the 
result of an improvement in record-
ing ideas and techniques, as well as a 
willingness to study the internation-
al market and tailor songs and treat-
ments for it—all backed by a fertile 
pool of creative talent. 

"Songwriters, publishers, and pro-
ducers must think internationally 
now, particularly in view of prevail-
ing economic conditions," he says. 
"With the possible exception of 
France, concentrating solely on your 
local market is no longer a viable 
proposition. Songs are now often 
recorded with an English and some-
times a Spanish lyric alternative with 

international possibilities in mind. 
This is now essential, because a 
Swedish- or Dutch-language song, 
for example, can't hope to make it 
outside those countries." 

Karnstedt makes special note of 
U.K. singer Robbie Williams' inter-
national success. "He proves again 
that good, well-performed songs will 
always do the business," Karnstedt 
says. "His Swing When You're Win-
ning CD sold 2 million copies in Ger-
many within a month of its release. 
OK, so maybe it would have sold 4 
million without illegal downloading, 
but I'm sure that if the basic factors 
and ingredients are right and good, 
artists and songwriters can still do 

well everywhere." 
Conceding the unlikelihood that 

piracy can be eradicated, Karnstedt 
suggests that a multi-territorial 
copyright-protection law would 
greatly assist legitimate traders. 

"Copyright is a parallel principle to 
a patent and should enjoy the same 
strength and immunity to abuse," he 
says, expressing disappointment with 
"some political attitudes towards it," 
including those of the European 
Union. "Politicians often seem hos-
tile and obsessed with the idea that 
everything must be user-friendly and 
as cheap as possible, without regard 
to the creators and their right to a 
fair remuneration. There is the age-
old problem that no politician wants 
to be seen supporting measures, 
however just and necessary, that may 
cause his or her constituents to pay 
more for something they enjoy and 
[that will] perhaps forfeit their sup-
port at the ballot box." 

Karnstedt concludes that the 
music industry—and music pub-
lishers in particular—must cease 
regarding the recording as a major 
income source. Performance fees, 
synchronization, live events, and 
radio and TV broadcasting are not 
being exploited to their full extents, 
he feels, and new technology and the 
Internet await intelligent and per-
ceptive attention with regard to their 
potential from music rights holders. 
"Music is and will remain like 

water: an everyday necessity," Kam-
stedt says. "It's international, multi-
cultural, transcends language, and is 
something that everybody, every-
where always wants." 

ASCAP Stars at Suralance Rim Festival. New artists and legends performed at 
the ASCAP Music Café during the recent 2003 Sundance Film Festival in Park 
City, Utah. Among the participants were such young singer/songwriters as the 
U.S.' Josh Ritter and Vivian Green, Ireland's Damien Rice, and New Zealand's 
Bic Runga, and established stars Paul Brady from Ireland, Alejandro Lerner 
from Argentina, and Daniel Lanois and Emmylou Harris from the U.S. Pic-
tured, from left, are ASCAP's Tom DeSavia, Harris, Lanois, Lisa Hannigan— 
who performed with Rice—Rice, and ASCAP's Loretta Munoz. 
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Online Subscription Services: 

Will They Finally Pay Off? 
Now that they boast extensive content, will legitmate digital-

distribution sites such as Pressplay and MusicNet finally gain 

a commercial foothold, or do they face a long, uphill climb in 

a free-for-all online world? 

BY BRIAN GARRHY 

A
fter spending last year laying the licensing groundwork for 
the commercial online music business, analysts and digital-
distribution executives say 2003 marks the first real year of 

operation for the subscription and Internet singles business. 

Billboard. 
musicsznioney 

SYMPOSIUM 

presented by VOLVO 

Subscription services—in a series of moves to compete against 
free services as well as each other—now boast expanded catalogs, 
increased functionality and exclusive offerings that can't be found 
in rival services or stores. However, it remains unclear whether 
improvements in content and portability will be enough incentive to 
motivate consumers to abandon free peer-to-peer services. 
While commercial services expect this year to see the biggest uptick 

in subscriber traction since the market's inception, the results are still 
likely to be modest. " It's an incredibly competitive environment that 
they're in," Jupiter Research analyst Lee Black says of commercial 

digital music services. "They will get consumers, there's no 
doubt, and they'll have more subscribers by the beginning 

of next year than they had at the beginning of this year, 
but it's going to be a long haul for them." 

Jupiter is reforecasting its estimates on the size of 
the digital music market in the coming year and 
beyond. While no figures have been released, Jupiter 

is downsizing its predictions considerably. 
One of the biggest 
question marks 

•-
, , u11 

in the coming year figures to be consumer response to AOEs version of the Music-
Net service. The Internet giant has said it plans to bow the offering by the end of the 
first quarter. 
Also getting in on the act are bricks-and-mortar retailers. Best Buy, Hastings, Tower, 

TransWorld Entertainment, Virgin Entertainment Group and 
Wherehouse Music have jointly invested in Internet compa-

ny Echo, and later this year hope to launch their own rival 
to MusicNet, the joint venture between Warner Music 
Group, BMG Entertainment, EMI Recorded Music 
and RealNetworks, and Pressplay, the joint venture 
between Universal Music Group and Sony Music 
Entertainment. Retailers are betting they 
can help drive consumer adoption of digital 
services by introducing them in physical stores. 

FREE VS. PAY 
The problem with any pay-subscription 

business, say service operators and industry 
watchers alike, is, while the likes of Music-
Net, Pressplay, Listen.com's Rhapsody and 
others offer increased content and portabil-
ity, it still doesn't match what's offered by 
peer-to-peer networks. 

Indeed, peer-to-peer remains an issue for 
all services, acknowledges Dave Goldberg, 
VP/GM of music at Yahoo! and head of its 
music destination, Launch. "The big chal-
lenge facing everyone is the fact that the free 
stuff is always going to be out there; it's never 
going away," he says. "So the trick is how to 
add more value." Analysts polled by Billboard 
say that, in the near term, subscription serv-
ices will offer the greatest perceived value to 

groups like parents who don't want their kids 
downloading music for free, office workers 

blocked from peer-to-peer networks and older 
music consumers who prefer 

the album format and who Continued on page 42 

don't want to download 
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In these troubled times of depressed record sales, music 
publishing companies big and 

small are finding new ways to 
work their catalogs to offset loss-
es of record revenue. 

Indeed, Universal Music Pub-
lishing Group (UMPG) World-
wide president David Renzer 
recently held a conference for the 
company's entire global executive 
team, with " the No. 1 theme" 
being new revenue streams. "We 
have to continue to be as aggres-
sive and creative in the exploita-
tion of our catalog in the 
film/TV/commercials area," says 
Renzer. Or, as Spirit Music Group 
president Mark Fried puts it, 
"The simplest answer to the 
steady erosion of traditional 
mechanical income is sync, sync 
and more sync." 

It's worth noting, adds Fried, 
"that while digital piracy has prob-
ably increased four-fold over the 
past five years or so, film and tel-
evision production has increased 
at least tenfold, thanks to the cre-
ation of new television networks 
and the explosion of new cable 
and satellite programming all over 
the world. Furthermore, the sync-
ing of both classic and new songs 
into advertising campaigns has 
kept up its torrid pace and shows 
no sign of abating." 
Also on the sync side, Rykomu-

sic CEO Arthur Mann emphasizes 
his company's success in interna-
tional licensing—and in collecting 

the additional revenues that 
accrue. "We have sync agents all 
over the world—which is a very 
important part of the business," 
he says. But, he adds, "Our job is 
to create opportunities for writers, 

MUSICMOrley 
a very healthy period for music 
publishing." 

RING MY CELL 
Ringtones is a new "content 

use" cited by MacPherson, Fried 

Pushing Publishing Profits 
Publishers turn to other revenue streams in the face of declining record sales. 

regardless of the performance of 
the record labels." 
Mann finds "tremendous oppor-

tunities" in the digital domain. "We 
have to look at how the general 
public is being turned on to and 
obtaining music and get maximum 
exposure and service its needs," 
adds fellow indie publisher Kenny 
MacPherson, president of Chrysalis 
Music Group North America. 
MacPherson cites increasing place-

BY JIM BESSMAN 

ment of publishing assets in video 
games, along with "other outside 
sources" of income. "Will it ever 
compensate for the drop in record 
sales? Who knows? But we have to 
try," he says. 
Fried mentions interactive 

video games and suggests "a slew 
of DVD-related products" among 
"a long list of new opportunities 
brought about by new technolo-
gies [that] suggest we're entering 

Spirit's Frie 

and Renzer. " If you get to license 
a song to a couple million people 
[for their] cell phones, that can 
help," says MacPherson. 
Renzer also points to promot-

ing music samples to hip-hop pro-
ducers as another "new way to 
regenerate your catalog" and 
reports that the Jay-Z single fea-
turing Beyonce Knowles, "OS 
Bonnie and Clyde," features two 
UMPG samples, one from 

Prince's " If I Were Your Girl-
friend," the other from Tupac 
Shakur's "Me and My Girlfriend." 
Renzer says that UMPG is 

active, too, in licensing its music 
for karaoke use and is also "work-
ing closely with our [Universal] 
labels in the special-markets area 
in pitching compilations of our 
catalog." To this end, the company 
has a Maxim Rocks compilation in 
conjunction with the magazine, 
comprising UMPG rock acts. 
Chrysalis is going this route as 
well. "We're looking to see if we 
can license what they call 'premi-
um records' that are sold more in 
stores like Starbucks and Victo-
ria's Secret," says MacPherson. 
"We're also talking to our artists 
who are releasing new records to 
see if they're planning to do 
enhanced CDs, and, if so, do they 
want to include some of their 
print music? So we're looking at 
all these marketplaces and trying 
to build something up." 
Renzer says UMPG is even going 

so far as to envision feature film sce-
narios from its catalog and artist 
roster. "We're trying to think of 
everything possible," he stresses. As 
is Arc Music Group head Mar-
shall Chess. "Like all music pub-
lishers, we are looking for new 
income streams," he says, specif-
ically identifying the company's 
expansion into world-beat music 
and the Latin market via pub-
lishing agreements with George 
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ONLINE SUBSCRIPTION 
Continued firm page 39 

albums on a song-by-song basis. 
"I think a lot of people are still 

under the mindset that there's no 
content [in commercial services] 
and they really suck, but actually 
there is content there, and they're 
not that bad," says Black. "They do 
some really nice things for the con-
sumer. They have 
editorial—they 
talk about the 
artist, the album, 
its history. [Com-
mercial services] 
are organized bet-
ter, and they're easy to navigate." 
Analysts predict another advan-

tage commercial services will use 
in their battle against peer-to-peer 
is the fact that free networks are 
becoming more frustrating to use 
due to the emergence of spy ware, 
increased pop-up banner ads, 

pressplay-

MusicNet 

industry spoofing, slower down-
loads and inaccurate song label-
ing. "Things like that are begin-
ning to frustrate consumers, and, 
to someone who is willing to pay 
$10 a month, [avoiding such 
issues] is a value proposition that is 
worth it for some consumers," says 
Black. 

ORGANIC GROWTH 
The iiid.. ‘ ill be veil( lung con-

sumers, analysts say. While some 
services are hitching themselves 
to larger promotions in order to 
gain exposure—as Pressplay did 

late last year in a 
Microsoft promo-
tion of Jennifer 
Lopez—market-
ing of such servic-
es figures to 
remain limited 

for the foreseeable future as 
money pours into content licens-
ing and technology expenses. 
Analysts point out that there 

was no big Christmas advertis-
ing campaign announcing the 
arrival of commercial services, 

Continued on page 44 
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Finding-The Funding 
Financial firms look to bring needed funds to small and mid-sized music 

companies, entities they say have been underserved. 

Over the course of 14 years, 
Brian Williams, senior VP, 
director and founder of Sun-

Trust Banks' Music Private Bank-
ing Group (MPBG), has seen his 
company grow into a 30-banker 
staff occupying a 12,000-square-
foot office on Nashville's Music 
Row. Now, in an effort to tap two 
new markets that have become 
sizeable music centers in their own 
right, the group is establishing 
offices, with a few music bankers 
apiece, in Atlanta and Miami. 
SunTrust's move is one of sev-

eral by a range of financial firms 
that hope to begin tapping into a 
large, underserved market: small 
and mid-sized music companies. 
Through a combination of their 
size and general jitters on the part 
of lenders toward the music indus-
try, these firms have traditionally 
had a hard time raising money. 

Last year, law firm Thelen Reid 
& Priest began examining the pos-
sibility of launching an investment-
advisory unit catering to mid-sized 
entertainment companies, includ-
ing labels, publishers and film and 
television producers with annual 
operating revenues of $50 million-
to-$500 million. The unit would 
assist in structuring and placing 
private equity and debt financing. 
Meanwhile, last summer, 

Robert D'Loren, president/CEO 
of UCC Capital, began pitching a 
new whole-company securitiza-
tion program to potential clients. 
UCC aims to make loans to labels 
in need of $ 15 million-to-$20 mil-
lion for expansion or acquisitions 
and later package those loans into 
securitizations and sell them to 
investors. UCC's backers include 
GE Capital and other large 
investors, giving the firm lending 
capacity "in excess of $1 billion." 
Until last summer, UCC had 

been known as CAK Universal 
Credit Corp., named after Charles 
A. Koppelman, who, from 1993-
1997, headed EMI's North Amer-
ican operations. Koppelman and 

BY MATTHEW BENZ 

D'Loren launched their firm in 
1998 and went on to do whole-
company securitizations for TVT 
Records and performing-rights 
organization SESAC in 1999. 
Under such deals, firms essen-

tially sell their future revenues to 
a specially structured "bankrupt-
cy-remote vehicle" that, in turn, 
issues bonds backed by those rev-
enues. The procedure removes the 
credit risk of the company, thereby 
lowering its cost of borrowing. 

Securitization is used extensively 
in different forms in the broader 
world of finance, offering borrow-
ers attractive interest rates and 
lenders a relatively safe investment. 
David Bowie and songwriting team 
Holland/Dozier/Holland have secu-
ritized their future royalties. Yet the 
concept has largely failed to live up 
to the hype, in part due to the 
expense of setting up each deal. 
D'Loren says UCC's new pro-

gram differs from its previous 
securitizations in that UCC, rather 
than the borrowers, assumes the 
risk of selling the loans to investors. 

He claims UCC's loan terms-10 
years at a fixed interest rate that 
varies by borrower—are better 
than a bank loan, which typically 
offers a variable rate over a short-
er time frame. "It's much easier for 
a company to match its revenue 
stream to a fixed cost," he says. 
UCC has not signed anyone on 

yet, but it visited with labels in 
Los Angeles earlier this year and 
is also eyeing Miami and Austin 
as potential markets. 
At SunTrust, MPBG's services 

include structuring loans for 
songwriters and others who either 
earn royalties or own intellectual-
property assets. At the company 
level, it has helped publishing 
companies recapitalize themselves 
and also funded tours and catalog 
acquisitions. 
The idea behind the expansion 

of MPBG is to take what has been 
"a local effort to the corporate level" 
by building on SunTruses existing 
presence in Atlanta and Miami, 
Williams explains. A "phase two," 
possibly beginning this year, could 
produce additional music-banking 
outposts elsewhere in SunTrust ter-
ritory, including Athens, Ga., and 
Washington, D.C. Williams adds 
that he is "absolutely" interested in 
moving into New York, Los Ange-
les and Austin, possibly in 2004. 
Headquartered in Atlanta and con-
centrated in the Southeast, Sun-
Trust has $ 117.3 billion in assets. 

For now, the Atlanta and Miami 
music bankers will be based in 
existing SunTrust offices in those 
cities. 
"Music is an increasingly strong 

economic force in Atlanta," which 
has become a center for urban and 
hip-hop music, says Williams. 
"And we're seeing explosive 
growth in the Latin music seg-
ment in Miami. We're not cur-
rently banking in those genres, so 
in that sense it may be a challenge. 
But the way a songwriter earns 
money in country music is the 
same in Latin or urban music." • 
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Fr music companies eager to 
F or different financial 

opportunities, Billboard's 
2003 Music & Money Symposium 
is the place to be. Featuring 
keynote speaker Strauss Zelnick, 
the former CEO of BMG Enter-
tainment and founder of New 
York—based ZelnickMedia, the 
one-day event—set for March 6 at 
the St. Regis Hotel in New York 
City—details the pros and cons of 
different business options through 
seminars and panel discussions, 
while providing a general place 
for industry executives to meet. 
"One of the toughest goals to 

achieve in business is connecting 
with the appropriate business 
development or financing part-
ners," says Ken Schlager, Bill-
board's new media editorial direc-
tor and VP of business develop-
ment for the Billboard Music 
Group. "We hope the discussions, 
in both the business sessions and 
the hallways, will create opportu-
nities for attendees to come 
together with one another in 
unexpected ways that will serve 
their business needs." 
The event kicks off with the gen-

eral session "New Economics of the 
Music Business." Industry leaders 
will detail how the current decline 
in revenue is affecting the music 
business and discuss whether the 
industry model is being restruc-
tured for good or just temporarily 
fixed to fit the current climate. Pan-
elists will also explore whether it is 

musicssnoney 

Symposium 
Summary 

A keynote address by former BMG head Strauss Zelnick 
highlights this year's Music & Money Symposium. 

BY MARGO WHITMIRE 

the independent or major label 
that is better positioned to adapt to 
the lower volume of business and 
if the trend toward Internet devel-
opment among the majors will con-
tinue. 
Following the session, Zelnick, 

who currently serves as chairman 

of Japan-based label Nippon 
Columbia and is a board member 
and investor for the planned Echo 
digital music service, will give his 
keynote address. 
Next up is "The New Entre-

preneurs." With a new generation 
of multifaceted companies look-
ing to increase revenue through 
publishing, tour booking and per-
sonal management, this seminar 
explores how the concept trans-
lates into reality. Also examined is 
whether this practice leaves com-
panies more vulnerable for the 
next influx of takeovers and how 
the potential return stacks up in 
the investment community. 
For music firms searching for 

the appropriate source of funding, 
or perhaps a venture company in 
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tune with its market perspective, 
"Finding the Funding That Fits" 
provides a platform of informa-
tion and networking opportuni-
ties. 
Rounding out the symposium 

is "Valuing Music Assets." Mod-
erated by John Frankenheimer, 
co-chairman of Loeb & Loeb, this 
general session addresses how the 
current economic downturn has 
affected the market view of music 
and publishing companies. Pan-
elists will talk about whether this 
is the time to invest and which 
avenues are the most promising 
in terms of growth. 
Other symposium panelists 

include Harold Vogel (Vogel 
Capital Management), Michael 
Nathanson (Sanford C. Bern-
stein), John Rudolph ( Music 
Analytics), Terri Santisi (KPMG), 
Jim Cooperman (BMG), Nick 
Henry-Stolz OP Morgan Chase), 
Larry Miller (Or Music) and 
Brian Williams (SunTrust Bank) 
and attorneys Mark Levinsohn 
and Michael Elkin, 
Now in its second year, the sym-

posium, hopes Schlager, will con-
tinue with the impact of the first. 
"We've heard some terrific feed-
back," he says. " In simplest terms, 
the attendees said they were 
informed and entertained. That's 
exactly what you want to hear— 
especially from a crowd of enter-
tainment-industry insiders." • 

ONLINE SUBSCRIPTION 
Contained pppi page -1.2 

nor has there been any adver-
tising differentiating why com-
mercial services are better than 
each other, or why they have 
benefits over peer-to-peer. At 
this point, analysts say commer-

cial services are going to have to 
grow their businesses in a very 
organic fashion, letting word-
of-mouth sell consumers on a 
given offering. 
The good news, offers Black, is 

that such businesses don't need a 
massive number of customers. 
"When you think about it," says 
Black, "it doesn't take that many 
consumers until you're hitting 
pretty sizable revenue. Because, at 
$10 a month, if you have 100,000 
consumers, that adds up to a sus-
tainable business." • 

PUBLISHING PROFITS 
Continued from page 41 

V Records. "We've also renewed 
an agreement with Microsoft to 
include about a dozen of our titles 
in their Encarta program, and 
we're using our material with 
GuitarPort, which offers comput-
erized music to play along with, 
and helps our catalog reach, via 
the Internet, a younger audience 
interested in learning to play 
along with classic guitar heroes 
like Chuck Berry and Bo Did-
dley." 

BACK TO THE BASICS 
in addition to these new rev-

enue streams, Chess still stresses 
the publishing company basics. 
"We do what is necessary to find 
where the bodies are buried and 
collect all income which is due 
our writers, from monitoring 
information at all the societies to 
tracking mechanical and sync 
income," he says. "Aggressive 
investigation is one of our many 
fortes." 
Other more mundane but 

remunerative money matters are 
addressed by Mann. "Rykomusic 
has always been more rational 
than the multinationals with 
regard to the level of advances 
that it pays," says Mann. "You 
can't overpay. You have to address 
the realities of the record busi-
ness, and one way is not overpay-
ing for publishing rights [because] 
you can only dig so many graves 
before you're out of business." 
Another way, Mann adds, is 

direct-licensing in the U.S., 
"which costs less than having 
Harry Fox do it." 
At EMI Music Publishing, 

meanwhile, VP John Melillo 
salutes the company's strategic 
personnel setup in respect to gen-
erating income from non-record 
sources. "For well over 10 years, 
we have had in place an evolving 
structure of staff and resources 
that have been developing non-
mechanical revenue streams," he 
says. "These dedicated creative 
staff—with their business coun-
terparts—are charged with seek-
ing out and developing expertise 
in potential growth areas and 
then building and modifying the 
systems and processes that serv-
ice these markets. We intend to 
continue to focus our efforts on 
this strategy, which has resulted 
in substantial revenue growth." 
Fried concludes that the key to 

overcoming the evaporation of 
traditional mechanical income is 
proactivity. 
"Publishers who have failed to 

increase both their administrative 
and creative staff along with their 
catalogs—which are now suffering 
meaningfully as traditional royal-
ty streams dry up—are simply out 
of the game," he says. "While I've 
no doubt there'll come a time in 
the not-so-distant future when 
legitimate, industry-sponsored 
downloading and other forms of 
digital delivery will grow publish-
ers' revenues exponentially, the 
current trends require publishing 
companies to return to their roots 
and plug like crazy." • 
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Debts, Remuneration Determined In MAP Settlement 
UMVD Owes Most Among Distributors; 2.5 Million Consumers Likely To Receive Compensation Equal To Cost Of New CD 

BY MATTHEW BENZ 
NEW YORK—More than 2.5 mil-
lion people have filed to receive 
their share of the $67.4 million 
cash portion of the $ 143.1 million 
settlement of price-fixing allega-
tions by the five major U.S. music 
distributors and three top retail 
chains (Billboard, Oct. 12, 2002). 
Barring a flood of last-minute 
claims—the filing deadline is 
March 3—those who filed should 
receive a check for an amount 
that is approximate to the cost of 
a new CD. 
The settlement stems from an 

antitrust lawsuit filed in August 
2000 by 41 states and three U.S. 
commonwealths. The suit alleged 
that from 1995 to 2000, the dis-
tributors and retailers conspired 
to fix the pricing of CDs and other 
music products. According to the 
settlement proposal, "residents of 
the plaintiff states and members 
of the plaintiff settlement class 
have been injured by paying more 
for music products than they 
would have paid," in part through 
the "adoption and utilization of 
minimum-advertised price (MAP) 
programs." 
According to Florida Attorney 

General Bob Butterworth, "Those 
policies were designed to prevent 
certain retailers from offering 
truly competitive pricing on pre-
recorded music. The net result was 
less competition and higher prices 
for consumers." 
A settlement of the suit was 

announced Sept. 30, 2002. The 
defendants did not admit to any 
wrongdoing. 

REQUIRED DONATIONS 
The settlement—which awaits 

final approval by the U.S. District 
Court in Portland, Maine, at a May 
22 fairness hearing—also calls for 
the distributors to donate $75.7 mil-
lion in product to nonprofit, chari-
table, and government organiza-
tions for music-related programs. 
Under the terms of the proposed 

settlement, Universal Music & Video 
Distribution owes the most among 
distributors—$ 18.85 million in 
cash and $21.75 million in donated 
product. The respective cash and 
non-cash amounts for WEA Corp. 
are $ 13.65 million and $15.75 mil-
lion; for BMG Distribution, $ 12.78 
million and $ 15 million; for Sony 
Music Distribution, $ 12.52 million 
and $ 14.7 million; and for EMI 
Music Distribution, $6.5 million 
and $8.5 million. 
Among the retailers, Musicland 

Group must pay $2 million in 

cash, Trans World Entertainment 
$800,000, and Tower Records 
$275,000-$325,000. 

To submit a claim for the cash 
portion of the settlement, one need 
only be a U.S. citizen who pur-
chased a prerecorded music prod-
uct from a retailer between Jan. 1, 
1995, and Dec. 22, 2000. Con-
sumers can file a claim online at 
musiccdsettlement.com or call 
877-347-4782 to request a form. 
The consumer's name, contact 
details, birth date, and the last four 
digits of his or her social security 
number are all the information that 
is required. 

"The goal is to get the money to 
the people affected," says Joseph C. 
Kohn, an attorney with the Phila-
delphia law firm of Kohn, Swift & 

Graf who is lead counsel for the 
plaintiff settlement class. While 

the approach to distributing cash 
to consumers may appear broad, 
Kohn says, music is "a product 
that a lot of people buy and don't 
have a record of their purchase." 

'SPREADING THE BENEFITS' 
Kohn adds that the donation of 

product that the defendants are 
required to make is intended to 
spread the benefits of the settlement 
beyond those who file individual 
claims. fle also notes that any mem-
ber of the settlement class has until 
March 3 to file an objection to the 
settlement process. 

Every individual whose claim is 
approved will receive an equal por-
tion of the total cash settlement, 
which will be determined after 
attorneys' fees and litigation and 

settlement administration costs 
are paid. If it works out to less 
than $5 per person, the cash set-
tlement will go instead toward 
"not-for-profit, charitable, govern-
mental, or public entities in each 
state, territory, and possession, to 
be used for music-related purpos-
es or programs," according to 
musiccdsettlement.com. 
With 2.5 million consumers hav-

ing filed, Kohn estimates that the 
total paid to each will be close to 
$20. It is estimated that 8 million 
people would have to file a claim for 
there to be no cash distribution, so 
those who file in time should re-
ceive at least $5. Checks would be 
mailed out some time this summer. 
Kohn says, "The claims process 

seems to be working smoothly." 

Liquid 8 Aims To Make Itself A 'Retail-Friendly' Entity 
BY TRUDI M. ROSENBLUM 

Michael Catain used to special-
ize in appraising and liquidating 
music-retail inventory for banks. 
Now he is attempting to leverage 
his knowledge of how merchants 
manage their stock to keep his own 
independent label group afloat. 

In an effort to secure and keep 
placement of its albums on music-
store shelves at a time when mer-
chants are aggressively managing 
their inventory, Navarre-distrib-
uted Liquid 8 Records and Enter-
tainment (the label name is a pun 
on Catain's previous line of work) 
is attempting to make a name for 
itself as a retail-friendly operation. 
An 18-month-old Minneapolis-
based venture founded by Catain, 
its methods of courting retail 
include offers of attractive distri-
bution terms, creative promotion 
opportunities, and inclusion of 
nontraditional stores. 

"It's not easy for stores in this 
economic climate; stores are clos-
ing left and right," Catain observes. 
"It's important to support retailers 
in any way we can." 

ATTRACTIVE TERMS 
A key element of its retail support 

strategy is the terms it offers mer-
chants in dating and discounting on 
product payments. Whereas many 
labels typically offer dating terms of 
30-60 days for payment on product, 
Liquid 8—which specializes in 
niche-oriented titles ranging from 
gospel to smooth jazz to children's 
music—offers extended payment 
terms of 120-180 days. The average 
discount to the retailer for early pay-

ment on product is also greater. 
Where the norm tends to be 2%-
10%, Liquid 8 is going with 15%-
20%. Catain says this strategy 'helps 
retailers keep product in the stores 
longer and buy in heavier." 
He says that the strategy is an 

acknowledgement that retail sup-
port is vital to getting CDs from 
small labels into the hands of con-
sumers, and that in a tight econo-
my, retailers have 
to make tough 
decisions about 
what to stock. 
The move also 

reflects that since 
the mid-'90s, mu-
sic chains have 
been changing the 
way they order 
product. While 
labels used to push 
chains to take 
eight weeks' worth 
of inventory on 
initial buy-ins, to-
day many ac-
counts only buy 
two to three weeks' 
worth, thanks to better inventory-
management tools and increased dis-
tribution capabilities (Retail Track, 
Billboard, June 30, 2001). 

Catain is in a unique position to 
understand music retailers' needs 
and the bottom-line value of music 
product. Before starting his label 
in August 2001, he spent a num-
ber of years doing appraisals and 
liquidations of music-retail inven-
tory for banks. The banks would 
supply revolving credit facilities to 
retailers, who would secure the 

loans using music inventory as 
collateral. Catain was called in to 
estimate the value of the invento-
ry while the loan was in place and 
to liquidate it if the retailer went 
out of business. 
Beyond the financial terms it 

offers to retailers, Liquid 8 is also 
looking to earn good will in mer-
chant stocking decisions with 
retail-based promotions and its 

pursuit of distri-
bution through 
non-music/video 
merchants. 
Among Liquid 

8's retail promo-
tional efforts, 
Minnesota- area 
Target stores will 
carry the CD from 
the winner of a 
new regional 
talent search 
called Minnesota 
Idol. The album 
will be released 
through Liquid 8 
and will exclu-
sively be available 

at Target locations until June. In 
another promotion, Liquid 8 artist 
Jesse Colin Young will do a tour of 
Borders Books & Music stores, and 
Catain says he is currently working 
on promotions with Best Buy. 

Catain notes that Liquid 8 also 
does a lot of business in nontra-
ditional markets. "We have a very 
good connection with nontradi-
tional retailers like Hi-Vey Gro-
cery Stores and the Snyder drug-
store chain." 
So far, the strategy is working. 

Liquid 8 released 90 albums and 
shipped 300,000 units last year, 
Catain says. The company projects 
revenue of $6 million for this year. 

STRONG NICHE APPEAL 
The company's content portfo-

lio includes the Gospel Legends 
Series—featuring such artists as 
Shirley Caesar, Albertina Walker, 
and the Staple Singers—and Baby 
Music Boom, a children's label 
with music from the Roches, Peter 
Himmelman, Richie Havens, jazz 
saxophonist Hayes Greenfield, and 
father-and-son duo Ben & Leo 
Sidran. Liquid 8 also holds a 50% 
stake in Zephyr Media's label 
group, including smooth-jazz 
label Rhythm & Groove Records, 
whose acts include Daryl Hall & 
John Oates, Fishbelly Black, and 
City of Sound. 

Liquid 8's focus is on buying cat-
alogs with strong niche appeal and 
promoting acts with name recog-
nition that include Hall, Vanilla 
Ice, and Midnight Oil. 

"I try to stick with four or five 
genres," Catain says. "Gospel/Chris-
tian traditionally will always sell. 
[With ] adult contemporary/smooth 
jazz, the disposable income for that 
demographic is great, and it doesn't 
get downloaded. Then [with] hip-
hop/urban, we have a lot of the West 
Coast rappers. [ In] the children's 
genre, we recently bought Baby 
Music Boom, which has a Roches 
album, which sold over 100,000 
units. So we try to stick to genres 
that sell consistently, that don't get 
downloaded, and that don't cost a 
lot to promote." 
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Sites + Sounds 
ROXIO RAMPS UP: Roxio, a Santa 
Clara, Calif.-based CD-burning soft-
ware specialist, says it plans to 
relaunch Napster as a label-licensed, 
for-pay subscription service later 
this year. 

Roxio acquired Napster's assets 
last year. The company says it is 
now in negotiations with the maj-
or record companies to secure 
content licenses and has hired 
Napster founder Shawn Fanning 
as a consultant in developing the 
new service. 
The new version of Napster is 

expected to offer a mix of subscrip-
tion and à la carte downloads. The 
service is not expected to feature on-
demand streaming. 

As part of the move, Roxio-which 
has been attempting to expand 
beyond its core burning franchise-is 
also getting into the digital jukebox 
business. The company is looking to 
take on the likes of RealNetworks' 
RealOne Player, Microsoft's Windows 
Media Player, and MusicMatch Juke-
box with version 6.0 of its Easy CD 
Creator software. 

Roxio CEO Chris Gorog says the 
company will "likely" use its newly 
launched jukebox application Audio-
Central, a feature in the latest version 

of Easy CD Cre-
ator, as the in-
terface for the 
new Napster 
service. Easy 
CD Creator-
formerly used 
exclusively for 
burning-can 
now rip, organ-
ize, and play 
back digital mu-

sic files via the AudioCentral feature. 

CUSTOM-CD TRAIN: Sony Music 
Entertainment (SME) has started an 
online custom CD operation at cus-
tommixcd.com. The service launched 
in early February with songs from 
Columbia act Train. 

Consumers can create a personal-
ized CD of 12 songs from a catalog of 
more than 50 tunes, including live 
cuts, rarities, and previously unre-
leased Train material. Custom Mix 
albums are priced at $ 15, plus ship-
ping and handling. VP of business 
development Marcel Garaud says 
SME plans to make songs from addi-
tional acts available in the near future. 

FULL(AUDIO) UPDATE: FullAudio 
says it will launch a new version of 
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its on-demand digital-music serv-
ice in March. 
The updated offering will feature 

unlimited downloads, 36 branded 
channels of premium radio, and the 
ability to either burn tracks to CD or 
transfer tracks to devices. 

FullAudio currently offers down-
loads that cannot be moved from the 
PC. In the existing format, music is 
offered in packs of 100 tracks for $5 
per month and 300 for $ 10 per 
month. Pricing for the reconfigured 
service has not been disclosed. 
Through the radio channels-

which are another new feature-
FullAudio will offer downloads of sin-
gles, programmed bundles of music 
called TrackPaks, and entire albums 
by leading artists. FullAudio offers 
downloads from Universal Music 
Group, Warner Music Group, BMG 
Entertainment, and EMI Recorded 
Music. A "significant amount" of the 
content will be portable. 
The company says it will target 

technology-savvy older adults, both 
male and female, a market it calls its 
"new enthusiasts." 

FullAudio president/CEO Scott 
Kauffman said in a statement, 
"We're going after the consumer 
with little time and an abundance of 
money, not the consumer with little 
money and an abundance of time." 

TRAFFIC TICKER 
Top Music Sites 

Traffic In January 

TOTAL VISITORS (In 0004 

1. AOL Music Channel   11,547 

2. MusicMatch Jukebox   9,001 

3. LAUNCH   7,190 

4. VUNet USA Sites   4,659 

5. MTV Networks Sites   4,440 

6. Sony Music Sites   3,880 

7. BMG Music Service   3,874 

8. lyrics.com  2,675 

9. Warner Music Group Sites   2,061 

10. Netscape Music   1,796 

11. Real Jukebox   1,555 

12. azlyrics.com   1,540 

13. Artist Direct Sites   1,378 

14. billboard.com   1,085 

15. allmusic.com   863 

AVERAGE MINUTES 
PER VISITOR PER MONTH 

1. MusicMatch Jukebox   61:41 

2. spinner.com  51:46 

3. LAUNCH  35:02 

4. RealJukebox  24:11 

5. cokemusic.com   19:53 
6. AOL Music Channel   17:02 

7. Morpheus-os.com   16:43 

8. MTV Networks Sites   12:38 

9. BMG Music Service   11:22 

10. Pressplay.com 9.23 

11. VUNet USA Sites 

12. allmusic.com 

13. rateyourmusic.com 

14. Sony Music Sites 

15. listen.com 

8.28 

8.25 

7.33 

6•59 

6.15 

NielsenfiNetRatings 

Source: NielsenllNetRatings, January 2003. Rankings 
edited by Billboard. Data is based on audience meas-
urement of more than 62,000 U.S. panelists who have 
home Internet access. 

Of Independents. 
CUTS AT KOCH: In a move that took 
some in the business by surprise, 
Port Washington, N.Y.-based Koch 
Entertainment Distribution (KED), 
the leading U.S. indie distributor, 
laid off four sales staffers Feb. 12. 
Sales reps Bob Kozlik (Tennessee/ 
Kentucky), Frank Maglio (New 
York), and Julie Hogan (Los Ange-
les) and Los \ngeles sales assistant 
Marcelo Lima were let go. 

Citing such events as the clo-
sure of Southwest Wholesale, the 
bankruptcy of the Value Central 
chain, and the shuttering of sever-
al HMV stores, KED president 
Michael Rosenberg says, "We have 
one of the largest sales staffs in the 
country, but we're reorganizing 
our sales staff to reflect changes in 
the account base .. . There's fewer 
places to visit, and anybody who 
doesn't react to what's happening 
at retail is silly." 

Rosenberg adds that Los Ange-
les field merchandising rep Paul 
Jaspers will now assume some 
sales responsibilities. 
Some observers we spoke to were 

taken aback that the top indie dis-
tributor, which witnessed large sales 
gains last year, decided to pare down 
its sales staff. But taken head by 
head, the layoffs make sense: The 
company has other salespeople to 
make calls in the New York and Los 
Angeles markets, and with business 
softening in the mid-South region, 
the wisdom of a stand-alone sales-
man there is debatable. 
While the numbers here are 

small compared with the cuts being 
envisioned at Sony Music, for 
instance, the message is clear: Even 
on the indie side, redundancies are 
something to be avoided in the cur-
rent retail climate. 

MADE TO ORDER: It isn't news 
that Smithsonian Folkways has 
been custom-burning its catalog 
titles, even though a Feb. 19 story 
by Chris Nelson in The New York 
Times treated it as such. The 

story made for provocative read-
ing nonetheless. 
The piece noted that when the 

Smithsonian Institution bought 
Folkways Records' catalog from the 
estate of founder Moe Asch in 1987, 
it agreed to keep all its titles in print. 
Some of Folkways' 2,168 albums 
were conventionally reissued, but 
the vast majority of them-many of 
which were highly esoteric folk and 
world-music pieces-could only be 
obtained via direct sales, first as 
duped cassettes, and later as cus-
tom-burned CD- Rs. Folkways 
included the oft-voluminous origi-
nal notes with the duplicated 
albums. (For years, that was the only 
way to purchase Harry Smith's The 
Anthology of American Folk Music, 
which finally received an acclaimed 
retail rerelease in 1997.) 
As we said, not news. But The 

New York Times noted in its cover-
age that Smithsonian Folkways sold 
13,467 CD-Rs in 2002-not too 
shabby, considering that the label 
has no excess inventory or returns 
to worry about. 
As Forrester Research analyst 

Josh Bernoff notes in the piece, 
"Getting rid of inventory, which is 
what this custom on-demand stuff 
is all about, is a huge step in the 
right direction toward making even 
low-selling albums into a business." 

Just a thought: With custom down-
loading programs stalled because of 
licensing wrangles and with retailers 
increasingly leery of stocking ultra-
deep catalog titles, mightn't it behoove 
indie labels with voluminous catalogs 
to consider on-demand production of 
such titles to stanch inventory bleed-
ing and still reap benefits from less-
popular but still-vital masters? 

ALLEGRO NAILS SYMBIOTIC: Port-
land, Ore.-based Allegro has ac-
quired the assets of the Symbiotic 
Label Group. Symbiotic's indie-rock 
imprints-which include Omnibus, 
Skin Graft, Monitor, Makoto, Divot, 
Hearbox, 4 Alarm, 54 40 or Fight, 
Copper Press, Owned and Operated, 
and Upland-will now be distrib-
uted by Allegro's rock arm, NAIL 
Distribution, which Allegro pur-
chased in 2001. Symbiotic was for-
merly distributed by Bayside Enter-
tainment Distribution and through 
various direct relationships. 

ON THE MOVE: Greg Preston, long-
time marketing director for the 
Malaco Music Group in Jackson, 
Miss., has exited the label and found-
ed Jackson-based R&B/gospeVblues 
marketing firm, Knee Deep Produc-
tions. Preston may be reached at 
601-362-0177. 
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CHAPTER 11: The bankruptcy court 
has approved Wherehouse Music's 
546-G request, which means that by 
returning product to its main sup-
pliers. it can get credit to buy new 
inventory. The amount that can be 
returned has yet to be determined, 
but the major suppliers negotiated 
a deal whereby the chain will get 
75% in new credit for every dollar of 
returned inventory. But that per-
centage is not set in stone, and 
sources suggest that Wherehouse 
has the leeway to individually nego-
tiate with each supplier for a higher 
credit percentage to be applied to 
returned product. 
Lew Garrett, executive VP for the 

Torrance, Calif.-based chain, reports 
that Wherehouse is also seeking 
debtor-in-possession (DIP) financ-
ing. The chain is scrutinizing DIP 
term sheets from several possible 
lenders, and Garrett says, "We hope 
to have something finalized with a 
possible lender partner in the next 
few days." 
Wherehouse is also running liqui-

dation sales for its undesired outlets, 
which could last until May, depend-
ing on how well the sales go. But 
when all is said and done, Where-
house's store count is expected to 
drop to about 175 units, which 
means it will have closed about 230 
stores this year. 

Meanwhile, in Atlanta, Value Music 
Concepts also had its 546-G approved 
by the bankruptcy court. According 
to sources, the chain will be allowed 
to return nearly $6 million in inven-
tory, but the majors have negotiated 
a deal whereby Value Music will get 
50% in new credit for every dollar of 
inventory returned. That means the 
chain should be getting at least $3 
million in new credit from the major 
suppliers—although, like Where-
house, it too has the ability to nego-
tiate with suppliers for a higher 
trade-in percentage. 

Value Music is further along than 
Wherehouse in that it has obtained 
DIP financing from its existing bank, 
Fleet National, which has a lending 
formula that could make as much as 
$12 million available. At the time of 
the filing, sources suggest that the 
chain had only drawn down about $2 
million. As for closures, the chain has 
shuttered 30 stores, bringing the 
count down to 87 units. The fate of 
another 20 stores depends on how well 
the chain an negotiate for lower rents 
with landlords. Value Music executives 
did not return a call for comment. 

MORE CLOSURES: CD World has 
closed two outlets in New Jersey— 
the Brick Township and the Bridge-

water locations—reducing to eight 
the number of stores it has in that 
state. David Lang, who heads up the 
chain—which merged with Street-
side Records last year—justifies the 
closures simply by saying that he 
will not keep open stores that do not 
make a profit. 

SAVING THE DAY: As previously report-
ed, R&l3 (including rap) had a tough 
year last year: U.S. album sales were 
down 17.8%, a larger decline than the 
industry-wide album figure of 10.7%. 
But so far this year, the genre is lead-
ing the charge, with the 50 Cent 
album Cet Rich or Die Pyin'scanning 
872,000 units in its debut week and 2.2 
million units so far, and the new 
R.Kelly album Chocolate Factory 
scanning 532,000 units this week. 
Though sales are down 10% as of Feb. 
23, that has strengthened from the 
13.6% that sales were down for the 
first month of the year. Retailers are 
imploring the labels to keep the rap 
and R&B releases coming. 

VIDEO HIGHLIGHT: Best Buy's Redline 
label will continue to operate, but it 
will only focus on the video side of its 
business in the wake of Gary Arnold's 
reassignment to the Best Buy chain 
as senior VP of entertainment. He 
was the head of Redline. The music 
effort apparently will be dropped, but 
the label will continue to mine its 
action-sports video line. GM Jennifer 
Johnston-Schaidler will head the 
day-to-day operations. 

HONOR ROLL: Mike Dreese, CEO of 
the 25-unit, Brighton, Mass., New-
bury Comics chain, is being hon-
ored for his many years of charitable 
work by the Boston Institute for 
Arts Therapy. A fundraiser will be 
held March 22 at the Ritz Carlton 
Hotel in Boston. To attend or help 
support the event, contact the Bos-
ton Institute at 617-288-5858 or log 
on to biat.org. 

Aril' Wireless Sees Messaging As The Next Trend 
BY BRIAN GARRITY 

NEW YORK—As part of AT&T Wire-
less' sponsorship of Fox Network's 
American Idol: The Search fora Super-
star, viewers of the show can use text 
messaging from their AT&T Wireless 

phones to vote 
for their favorite 
contestants. 
The sponsor-

ship deal incor-
porates a broad 
range of other 
wireless tie-ins 
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AT&T 
Wireless 

and promotions, 
including the ability to download songs 
and content about the show's stars. 

As text messaging continues to gain 
popularity in the U.S., AT&T Wireless 
is looking at its involvement with 
American Idol and other music-related 
content as a catalyst to further stimu-
late the use and adoption of mobile-
messaging services. 
AT&T Wireless sponsored the half-

time show at this year's Super Bowl, 
which featured performances by Sha-
nia Twain, No Doubt, and Sting. Late 
last year, the company launched a 
music platform for its mobile-phone 
users that enables subscribers to pur-
chase ring tones from Warner Music 
Group and access editorial content 
and metadata from such entities as 
amazon.com, listen.com's Rhapsody, 

and hip-hop programmer Upoc Music. 
Users can also access live radio 
playlists from more than 1,000 U.S. 
stations via a service known as Now 
Playing on YES. 

Text messaging is already hugely 
popular in Europe and Asia—Euro-
peans send an estimated 1.5 billion-
plus text messages per month—and 
AT&T and other wireless companies 

are betting that it will become the next 
big wireless trend in the U.S. 
The major labels and their parent 

companies are also more aggres-
sively pursuing business opportuni-
ties in wireless entertainment and 
related services, as they are search-
ing for additional revenue genera-
tors in the face of declining sales of 
prerecorded music. 

New Music-Centric Games 
Coming From Sony, Eidos 

In the latest example of music play-
ing an increasingly high-profile role in 
videogames, Sony Computer Enter-
tainment America is launching a new 
music-mixing game for PlayStation 2. 
Amplitude features tracks from a host 
of major-label and independent re-
cording artists. 

In February, Sony signed licensing 
deals with Blink-182, P.O.D., Mekon, 
Freezepop, and Dieselboy to show-
case their music in the game. The 
company also has agreements in 
place with David Bowie, Garbage, 
Weezer, Quarashi, and Logan 7. 

Amplitude, an updated version of 
the Sony PlayStation 2 music game 
Frequency, allows players to mix and 

remix hit songs during both offline and 
online game play. In online play, 
garners can form online music com-
munities in which they can instant 
message each other and collaborate on 
mixes. Amplitude streets March 25. 
Amplitude is one of many new 

games featuring special music tie-ins. 
Eidos Interactive, a maker of video-
game software, has entered into a deal 
with Psychopathic Records to include 
music from Insane Clown Posse (ICP) 
in its new title, Backyard Wrestling: 
Don't Py This at Home. The disc will 
feature exclusive ICP content, and 
members of the group will be featured 
as wrestlers in the game. 
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MIÇI*JS&M*UL L. 
Music Industry Keeps Its Eye On The Ball 
BY BLANE BACHELOR 

in the latest example of growing 
marketing synergies between the 
music industry and professional 
sports leagues, the National Basket-
ball Assn. (NBA) is increasing its ties 
with record labels and their artists. 

While the relationship between 
the NBA and the music business is 
not new, never before has it been so 
pronounced—a fact never more 
emphasized than during the league's 
celebrity-studded All-Star festivities 
in Atlanta in February. And to hear 
executives from both pro basketball 
and the recording industry tell it, 
never has each side been such an 
integral component in their respec-
tive branding strategies. 

For the music industry, which en-
joyed some of the biggest moments 
at this year's annual All-Star event— 
such as when Mariah Carey, sporting 
a hip-hugging, Washington Wizards 
jersey tank-dress, serenaded Michael 
Jordan during half-time—the NBA 
serves as a powerful promotional part-
ner for its artists at a time when expo-
sure via traditional formats like radio 
and MTV is increasingly challenging. 

Meanwhile, for the NBA—which 
is facing the retirement of Jordan, 
its marquee attraction, and is look-
ing for new ways to draw younger 
fans—tie-ins with the music indus-
try are a means of adding even more 
celebrity and lifestyle connotations 
to a product already steeped in 
glamour and hype. 

"I think people are just starting to 
realize it's a beautiful marriage," says 
Jermaine Dupri, an Atlanta-based 
rapper and hip-hop entrepreneur 
who performed at the All-Star game 
this year. 

At the games, arenas pulsate with 
current top 40 singles during any 
break in the action. Since 2001, half-
time shows at playoff games have 
boasted concerts from acts including 
U2, Destiny's Child, and Sugar Ray. 
Endless videos on music networks 
MTV and BET flash hip-hop and rap 
artists sporting jerseys, hats, and 
headbands of their favorite teams, 
and in some, shots of players them-
selves. Other forms of media, includ-
ing magazines and a host of Web 
sites—such as The Source and 
hiphopdirect.net—have also capital-
ized on the crossover by integrating 
coverage of both industries. 

TURNING UP THE MUSIC (MARKETING) 
The NBA has turned up its music-

based initiatives in recent years. The 
NBA Store Concert Series—held at 
the league's giant apparel store in 
New York—launched in 1999, pro-
viding an outlet for up-and-coming 
artists. 

As part of Jam Session 2003—the 
massive, fan-interactive basketball cir-
cus during All-Star weekend—music 
stars Nelly, Justin Timberlake, Christi-
na Aguilera, LL Cool J, and Dupri led 
the list of performers at Club NBA and 
the Read to Achieve Celebration, 

which was broadcast on 12 major 
media networks around the world. 
Promotional spots for the NBA 

called "Love It Live," which were 
launched last year, have featured 
footage of league stars and music from 
Lenny Kravitz, Pink, and No Doubt. 

"For us, it's a great opportunity to 
put new artists and established talent 
in front of the NELdes audience," Jive 
Records senior VP of marketing Randy 
Miller says. "We've worked with them 
for some time, and we've always looked 
for new and different ways to do that." 

In 1999, the league established the 
NBA Entertainment League in Los 
Angeles. The 14-team private league 
offers celebrities—many of them 
music artists—a chance to play com-
petitive games with each other, while 
the NBA benefits from additional net-
working within music circles. 

CROSSING OVER 
"There will only be further conver-

sions and further integrations," BMG 
Music strategic marketing VP Joe 
DiMuro says. "Let's face it: The music 

industry is in a declining state. We are 
acutely aware of that. We need to find 
new ways of promoting our artists as a 
way of generating revenue, and in the 
future I can see perhaps utilizing 
[NBA] arenas and products to do that." 
League executives say cross-pro-

dah 

moting translates just as well for the 
NBA. "Music works very well with our 
sport. It's a very rhythmic sport," NBA 
VP of entertainment and player mar-
keting Charlie Rosenzweig says. "And 
the record companies are aware that 
our audience is appropriate for them, 
and obviously we want to put their 
artists in front of our audiences, 
whether it's extending and reaching 
new markets or hitting the same 
demographic." 
The crossover has been perhaps 

most effective in synergies between 
the NBA and hip-hop. "Hip-hop 
music and basketball— there is a nat-
ural alliance between the two," Miller 
says. "Hip-hop is a music genre that 
comes from urban America, and bas-
ketball is a sport that comes from 
urban America." 
The look is nearly the same: Head-

bands, caps, and baggy clothing 
across the board. And stars in both 
industries have attempted the tricky 
crossover move from athlete to re-
cording artist and vice versa. NBA 
stars Shaquille O'Neal, Kobe Bryant, 
Chris Webber, and Allen Iverson have 
all recorded rap albums. Though 
none garnered significant praise, their 
efforts further entrenched hip-hop/ 
rap and basketball as nearly mirror 
images, as did Master P's highly pub-
licized but failed attempt to make the 
jump into the NBA five years ago. 

"It seems that every athlete wants 
to be a musician, and every musician 
wants to be an athlete," DiMuro says. 
"There is a hidden athlete in all of us 
and a hidden musician in all of us. It's 
all part of the superstardom effect." 

But the NBA's music focus is by no 
means exclusive to hip-hop. League 
executives also emphasize the NBA's 
progress in integrating a diverse musi-
cal genre into its marketing initiatives. 
Gloria Gaynor and Meat Loaf were part 
of this year's All-Star events, and other 
acts that have performed in conjunc-
tion with the NBA include Elton John, 
Michelle Branch, and Dave Matthews 
Band. Additionally, the Elvis Presley 
track "All Shook Up" was featured in 
TV spots promoting All-Star Weekend. 
And last year, a spot featuring the 
Rolling Stones hit "Don't Stop" was 
used to promote the 2002 playoffs. 
"We have many audiences, and 

we're very attuned to that," Rosen-
zweig says. "We've worked across all 
formats, and that's not just this year. 
It's a very broad base of music." 

MERCHANDISING: Mike Abbattista is 
named VP of label relations for Ander-
son Merchandisers in New York. He 
was senior director of content devel-
opment for Liquid Audio. 

CATALOG DEVELOPMENT: David Dorn 
is named senior VP of media for 
Warner Strategic Marketing in Bur-

bank, Calif. He was VP of media rela-
tions, new media, and promotions for 
Rhino Records. 

NEW MEDIA: Bob Kimball is promot-
ed to general counsel/VP of legal and 
business affairs and corporate secre-
tary for RealNetworks in Seattle. He 
was VP of legal and business affairs. 
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HOME VIDEO 

Toy Companies, Film/TV Studios 
Join To Market Familiar Franchises 
BY ANNE SHERBER 
NEW YORK—Despite the U.S. toy 
industry's decline of almost 3% in sales 
in 2002, according to data provided by 
the Toy Industry Assn., film and TV stu-
dios are still determined to carve out a 
piece of the $20 billion that Americans 
spend on playthings. As evidenced at 
the 100th American International Toy 
Fair, which took place Feb. 16-19 in 
various venues here, one key area of 
growth in the industry is the expand-
ing relationship between toy manufac-
turers and film and TV studios in enter-
tainment franchising. 

Because of the expense and poten-
tial risks involved in launching new 
properties, toy manufacturers and film 
and TV studios continue to extend 
their respective reaches by jointly 
exploiting brands with which con-
sumers are already familiar. 
One way manufacturers and studios 

work together is by transforming a toy 

Home Entertainment, Dic will release 
four Strawberry Shortcake home-
video specials this year. The first two 
titles—Meet Strawberry Shortcake 
and Spring for Strawberry Short-
cake—are due March 11. A Merry 
Berry Christmas and Strawberry 
Shortcake's Get Well Adventure will 
be released this fall. The video pack-
aging will be embedded with scent 
crystals that will emit the strawberry 
scent associated with the franchise. 
The suggested retail price for each title 
is $12.98 for VHS and $14.98 for DVD. 

According to Dic senior VP of home 
entertainment Carol Lee, Bandai will 
be the master toy licensee for the prod-
uct. The company is best-known for its 
male-oriented products, including the 
Power Rangers, although Lee says it is 
anxious to enter the girls' market. 

Lee says that having a successful toy 
line already in stores before all of the 
Strawberry Shortcake videos are 

expected in first-quarter 2004, while 
the videos, to be distributed by Dallas-
based HIT Entertainment, will make 
it to stores next spring. 

Another first-time toy line from HIT 
will be based on the Wiggles, the popu-
lar Australian singing quartet. The 
group, which tours extensively and has 
had a string of surrim.sful video releases, 
has struck a deal with master toy licens-
ee Spin Master Toys. HIT will release four 
new videos from the group this year to 
coincide with the release of the toys. 
Those video titles will include a feature-
length program that was released the-
atrically in Australia, in addition to the 
group's first animated program. 
HIT senior VP of marketing Sue 

Beddingfield notes that the Wiggles 
have been a video-only property for 
four years and that consumer research 
the company conducted indicates that 
the demand for other consumer prod-
ucts based on the franchise is high. 

Beny Good Business. Dic Entertainment is revitalizing the Strawberry Shortcake franchise with a series of home videos. Pictured 
with the product line's namesake, from left, are Dic Entertainment president Brad Brooks and senior VP of worldwide consumer 
products Nancy Bassett, Bandai America senior VP of sales and marketing Bill Beebe, American Greetings executive VP Jeff Weiss 
and chairman/CEO Mony Weiss, Dic Entertainment senior VP of home entertainment Carol Lee and chairman/CEO Andy Hey-
ward, and American Greetings executive director of product development Kathy McConaughy and VP of licensing Michael Brown. 

property into a line of films or videos, 
an idea resurrected from the early 
1980s. For example, the Enfield, 
Conn.-based Lego Co. has introduced 
the line of construction and action fig-
ures called Bionicle, which will be the 
subject of an animated direct-to-video 
release this September. A feature film 
based on the property will be produced 
by Miramax and released in 2004. 

For Mattel toy franchise Barbie, 
which spawned a video series two years 
ago through Artisan Home Entertain-
ment (AHE), a third Barbie video will 
arrive Sept. 20. Barbie of Swan Lake, 
also to be released by AHE, will feature 
ballet sequences choreographed by New 
York City Ballet ballet master Peter Mar-
tins and such celebrity voices as 
Kelsey Grammer. 

BRINGING BACK THE '805 
Los Angeles-based Dic Entertain-

ment is reviving Strawberry Short-
cake, a property popular in the early 
1980s and one of the first characters 
to begin life as a toy before morphing 
into a successful video character. 
Through Twentieth Century Fox 

released is "hugely important" for Dic, 
noting that mass merchants that expe-
rience strong sales with related con-
sumer products are much more recep-
tive to the line's video programming. 

Another 1980s property, the Care 
Bears, is continuing to grow in popu-
larity. Canadian animation studio Nel-
vana, the property's license holder, 
will release a new Care Bears direct-
to-video adventure that will tie in with 
the interactive toy plushes being pro-
duced by the property's master toy 
licensee, PlayAlong. The video does 
not have a scheduled release date yet. 

ON THE HORIZON 
A number of toy debuts that will 

expand new or existing video lines are 
also on tap. For example, the Disney-
owned Baby Einstein line of videos will 
be extended with infant/preschool-
oriented products and plush toys that 
will be released in May. 

The new animated series Rubadub-
bers, which will begin airing on Nick 
Jr. this fall, will also reach consumers 
through toys and videos that will debut 
next year. Rubadubbers toys are 

Pawtucket, R.I.-based Hasbro, the 
master toy license holder for several 
Disney properties, demonstrated at 
the fair the toys associated with Find-
ing Nemo, the Pixar/Disney film due 
in theaters May 30, and those associ-
ated with The Lion King, which will 
be released as part of Buena Vista 
Home Entertainment's platinum 
DVD line this fall. The toys that were 
introduced included plushes, board 
games, and construction sets. 

Hasbro will additionally release 
products relating to Brother Bear, a 
Disney release scheduled to debut at 
the box office this Christmas. 

Spurred by the success of its Hit 
Clips line of audio players, Hasbro is 
delving into portable personal video 
players with its introduction of Video-
Now. The device, which will retail for 
approximately $50, plays discs that will 
retail for $7.99 each and will contain 
30 minutes of programming. Hasbro 
has already signed licensing deals with 
the creators of SpongeBob Square-
Pants,Jimmy Neutron, and Fairly Odd 
Parents. The company expects 24 titles 
to be available this fall. 

This. 
A SECOND VICTORY: An antitrust law-
suit against Blockbuster and five Hol-
lywood studios filed by a group of inde-
pendent retailers alleging that they 
were excluded from revenue-sharing 
agreements was dismissed in Los 
Angeles County Superior Court Feb. 
20. The defendants argued that they 
had already won a similar case last 
June, when a U.S. District Court in San 
Antonio threw out the independents' 
suit because of insufficient evidence 
(Billboard, July 13, 2002). 

Blockbuster executive VP/general 
counsel Edward B. Stead said in a 
statement: "'I\vo courts have now 
come to the same conclusion on the 
merits—that Blockbuster competed 
fairly and honestly, and everything we 
have done has been in the best inter-
est of the consumer." A representative 
for the plaintiffs could not be reached 
for comment. 

KOCH LAUNCHES NEW LABEL: In an 
effort to expand its home-video busi-
ness, Koch Entertainment Distribu-
tion (KED) has partnered with Lorber 
Media to launch a new DVD-only label, 
Koch Lorber Films. Koch Lorber proj-
ects will include world cinema, inde-
pendent documentaries, music, and 
performing-arts titles. Lorber Media 
will initiate the label's video acquisi-
tions, while KED will supply distribu-
tion and marketing services. 

For Koch, which only recently 
delved into video distribution with its 
Koch Vision arm, the opportunity to 
form a new label with an established 
player in the industry was highly desir-
able. KED president Michael Rosen-
berg notes, "This seemed like a natural 

opportunity. We will be moving into 
areas we aren't already in, and [Lorber 
Media head] Richard Lorber brings a 
lot to the table with his knowledge of 
film and his experience and contacts." 

Lorber co-founded independent 
video distributor Fox Lorber more 
than 20 years ago and launched Lor-

by Jill Kipnis 

ber Media in 2001 to focus on interna-
tional video properties. "I thought that 
by bringing my brand associations and 
knowledge of product to Koch, with its 
unique reach in an era when DVD and 
the music business is converging, 
seemed like a fit," Lorber says. "We are 
going to get started with some mate-
rial that can help define the market 
segment that we want to reach." 
Though exact product titles and 

release dates are not yet known, Lorber 
and Rosenberg say the label's first 
release will arrive in second-quarter 
2003, and 20-24 titles are expected 
annually. Price points are expected to 
be $24.98 per title. 

DOCUMENTARY DEDICATION: When 
New Video co-founders Steve Savage 
and Susan Margolin noticed that doc-
umentaries were attracting a growing 
audience at film festivals in 1999, they 
formed Docurama, a documentary-
only video company. This year, the label 
is truly coming into its own, with its 
most prestigious slate of releases yet. 
The kickoff started Feb. 25 with the 

release of Children Underground, a 
2001 Academy Award nominee for 
best documentary that explores the 
lives of five homeless children living 
in Bucharest, Romania. The Main 
Stream, the story of a trip down the 
Mississippi River with humorist/ 
author Roy Blount Jr. that was pro-
duced and directed by Academy Award 
nominee Roger Weisberg, also street-
ed Feb. 25. Both projects list for 
$24.95 on VHS/DVD. 
The 2001 Sundance Grand Jury 

Prize winner for best documentary— 
Southern Comfort—streets March 25 
for $24.95 on VHS/DVD. The story of a 
transgender cowboy living in the South 
is accompanied by additional interviews 
and deleted scenes on the DVD. Docu-
rama will also release rated and unrat-
ed versions of Porn Star: The Legend of 
Ron Jeremy March 25 for $26.95 on 
VHS/DVD. The 2001 Academy Award 
winner for best documentary, Murder 
on a Sunday Morning, streets in April. 
The DVD of the film, which is the tale 
of the arrest of an African-American 
youth accused of murdering a white 
tourist in 2000, includes deleted scenes 
and extended interviews. 

"The success of Bowling for Col-
umbine is opening up a lot of people's 
minds to documentaries, though it's 
still a niche player's game," Savage 
says. "As DVD gets bigger and bigger, 
orders on our product keep increasing. 
This is our year to ratchet it up." 
Docurama will release 27 titles this 

year and will mount individualized 
marketing campaigns for each title. 

52 www.bIllboard.com BILLBOARD MARCH 8, 2003 



MARCH8 Billboard TOP DvD SALES 
T 

. 

5 
m 
Z , 

, 

Sales data compiled by  Nielsen 
VideoScan 

TITLE Principal 
LABEL/DISTRIBUTING LABEL & NUMBER Performers 

cs 
z 
i= a 
CC 

81) E 
a 

1 

.' et NUMBER 1 C -- 1 Week At Number 1 

MY BIG FAT GREEK WEDDING Nia Vardalos 
HBO HOME VIDEO/WARNER HOME VIDEO 91993 John Corbett 

PG 27.95 

2 1 SWEET HOME ALABAMA Reese Witherspoon 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 29126 Josh Lucas 

PG -13 29.95 

e 

BROWN SUGAR Taye Dings 
FOXVIDEO 20E6549 Sanaa Lathan 

PG- 13 27.95 

DINNER WITH FRIENDS Dennis Quaid 
HBO HOME VIDEO/WARNER HOME VIDEO 91893 Andie MacDowell 

NR 19.95 

X-MEN 1.5 Patrick Stewart 
FOXVIDEO 2006293 Ian McKellen 

PG -13 26.95 

6 2 
THE BOURNE IDENTITY (WIDESCREEN) Matt Damon 
UNIVERSAL STUDIOS HOME VIDEO 21551 

PG- 13 26.95 

7 
SIGNS (WIDESCREEN) Mel Gibson 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 27899 Joaquin Phoenix 

PG -13 29.95 

8 5 THE BOURNE IDENTITY (PAN & SCAN) Matt Damon 
UNIVERSAL STUDIOS HOME VIDEO 22363 

PG -13 26.95 

9 101 DALMATIANS II: PATCH'S LONDON ADVENTURE Animated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 21010 

G 29.95  

10 
ANGEL-SEASON 1 
FOXVIDEO 2006298 David Boreanaz 

NR 59.95 

11 10 
MX (WIDESCREEN) Vin Diesel 

COLUMBIA TRISTAR HOME ENTERTAINMENT 60003293 
PG -13 27.95 

12 7 
THE BANGER SISTERS Goldie Hawn 

FOXVIDEO 305513 Susan Sarandon 
R 27.95 

13 6 
MASTER OF DISGUISE Dana Garvey 

COLUMBIA T RI S TAR HOME ENTERTAINMENT 082139 

PG 29.95 

14 ii 

, 

DAREDEVIL VS. SPIDER-MAN 
BUENA VISTA HOME ENTERTAINMENT 3521 Animated 

NR 19.95  

SUPER BOWL )00(VII Various Artists 
NFL FILMS VIDEO/WARNER HOME VIDEO 37851 

NR 24.95 

16 BARBERSHOP Ice Cube 
MGM HOME ENTERTAINMENT 1001101 

PG -13 26.95 

17 16 
ICE AGE Animated 
FOXVIDEO 2004661 

PG 29.95 

18 17 
LILO & STITCH Animated 
//ALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23989 

PG 29.95 

19 ' POSSESSION G wxraireotnh l' Eckharart ow   
UNIVERSAL STUDIOS HOME VIDEO 22403 

PG -13 26.95 

20 
3 XXX (FULL SCREEN SPECIAL EDITION) Vin Diesel 

COLUMBIA TRISTAA HOME ENTERTAINMENT 60010E07 
PG -13 27.95 

21 11 
LEGALLY BLONDE Reese Witherspoon 
MGM HOME ENTERTAINMENT 1002626 

PG- 13 26.98 

22 
FORMULA 51 Samuel L. Jackson 
COLUMBIA TRISTAR HOME ENTERTAINMENT 06030 Robert Carlyle 

R 27 .95 

23 14 
TALES FROM THE DEEP Spongebob Squarepants 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875551 

NR 19.99 

24 25 
DIRTY DANCING Patrick Swayze 

ARTISAN HOME ENTERTAINMENT 10302 Jennifer Grey 
PG -13 14.98 

25 20 
BLUE CRUSH (WIDESCREEN) Kate Bosworth 

UNIVERSAL STUDIOS HOME VIDEO 22132 Michelle Rodriguez 
PG -13 26.95 

26 22 
ABOUT A BOY (WIDESCREEN) Hugh Grant 
UNIVERSAL STUDIOS HOME VIDEO 21979 

PG -13 26.95 

MOONSTRUCK Cher 

MGM HOME ENTERTAINMENT 936265 Nicolas Cage 

PG 14.95 
27 

THE LORD OF THE RINGS (SPECIAL EDITION-WIDESCREEN) Elie Wood 

NEW LINE HOME ENTERTAINMENTANARNER HOME VIDEO 5545 Ian cKellen 

pn -13 

' " 

39.95 
28 

PRETTY WOMAN-10TH ANNIVERSARY EDITION Richard Gere 

TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 19108 Julia Roberts 
R 19.95 29 18 

30 
THE MATRIX Keanu Reeves 
WARNER HOME VIDEO 17737 Laurence Fishburne 

R 24.98 

31 28 
MINORITY REPORT (WIDESCREEN) Tom Cruise 
DREAMWORKS HOME ENTERTAINMENT mrerr 

PG -13 29.95  

32 
HANGMEN Rick Washburn 

PLATINUM VIDEO 102 Sandra Bullock 

R 4.98 

33 
THE WEDDING PLANNER Jennifer Logez 
COLUMBIA TRISTAR HOME ENTERTAINMENT 6157 Matthew McConaug ey 

PG -13 24.95 

34 38 
THE PATRIOT Mel Gibson 
COLUMBIA TRISTAR HOME ENTERTAINMENT 5731 

R 19.95 

35 21 
UNDERCOVER BROTHER (WIDESCREEN) Eddie Griffin 

UNIVERSAL STUDIOS HOME VIDEO 22450 Chris Kattan 
P6-13 

2695 

36 
MONSTERS, INC. Y 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23968 Jo hnB  i 1 GIo Crystal 1 man 

G 29.99 

12 
DRAGONBALL Z-SUPER ANDROID 13 Animated 

FUNIMATION 79 
NR 24.95 

35 
STUART LITTLE 2 Geena Davis 

COLUMBIA TRISTAR HOME EN T L IS IAINMEN I e-0(107s1, Michael J. Fox 
PG -13 27.95 

31 WHEN HARRY MET SALLY Billy Crystal 
MGM HOME ENTERTAINMENT 1001160 Meg Ryan 

R 24.98 

26 ULTIMATE X Tony Hawk 
TOUCHSTONE HOME V1DEO/BUENA VISTA HOME ENTERTAINMENT 3245 

PG 29.95 
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n5'"e NUMBER -1 '3'1Ut 1 Week At Number 1 

MY BIG FAT GREEK WEDDING Nia Vardalos 
HBO HOME VIDEO/WARNER HOME VIDEO 91393 John Corbett 

2002 PG 22.95 

1 
SWEET HOME ALABAMA Reese Witherspoon 

TOUCHSTONE HOME VIDEWBUENA VISTA HOME ENTERTAINMENT niso Josh Lucas 
2002 PG-13 22.95 

3 

4 

2 

3 

101 DALMATIANS II: PATCH'S LONDON ADVENTURE Animated 

WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 2371 
2003 G 26.95 

SIGNS Gibson Mel 

TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 27900 Joaquin Phoenix 
2002 PG 13 22.95 

5 LILO & STITCH Animated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23988 

2002 PG 24.95 

6 DAREDEVIL VS. SPIDER-MAN Animated 
BUENA VISTA HOME ENTERTAINMENT 28520 

2003 NR 14.95 

4 ULTIMATE X Tony Hawk 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINAAENT 362(106 

2002 PG 22.95 

8 
STUART LITTLE 2 Geena Davis 

COLUMBIA TRISTAR HOME ENTERTAINMENT 09148 Michael J. Fox 
2002 PG-13 24.95 

10 ICE AGE  FOXVIDEO 2004660 Animated 2002 PG 24.95 

0 7 BIKINI BOTTOM BASH 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875443 Spongebob Squarepants 

2003 NR 12.95 

11 1 1 DORA'S MAP ADVENTURES Dora The Explorer 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 87914.1 2003 NR 12.95 

THE WIGGLES: MAGICAL ADVENTURE 
HIT ENTERTAINMENT 319 The Wiggles 2003 NR 14.95 6 

9 BLUE'S BIG BAND Blue's Clues 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875163 

2003 NR 9.95 

12 DEEP SEA SILUES Spongebob Squarepants 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875543 2003 NR 12.95 

$ 15 
SPIRIT: STALLION OF THE CIMARRON Animated 

DREAMWORKS HOME ENTERTAINMENT 90152 
2002 G 24.99 

13 
DRAGONBALL Z-SUPER ANDROID 13 (EDITED) 
FUNIMATION 318 Animated 2003 NR 14.95 

16 LIKE MIKE ° I Bow Wow 
FOXVIDEO 2005707 Morris Chestnut 

2002 PG 19.98 

18 18 SPIDER-MAN Teel' M e uire 
COLUMBIA TRISTAR HOME ENTERTAINMENT 06188 Krsten uunst 

2002 PG 13 24 95 

20 
MONSTERS, INC. Billy rsbrl 

VVALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23967 John Goodman 
2001 G 24.99 

SUPER BOWL XXXVII various Amara 
NFL FILMS VIDEO/WARNER HOME VIDEO 37855 

2003 NR 19.95 

19 THE COUNTRY BEARS Haley Joel Osment 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23969 

2002 G 22.95 

25 
THE LAND BEFORE TIME: JOURNEY TO BIG WATER 
UNIVERSAL STUDIOS HOME VIDEO 60161 Animated 2002 NR 

19.95MOULIN 
ROUGE Nicole Kidman 

FOXVIDEO 2003425 Ewan McGregor 
2001 PG-13 14.98 

23 
AUSTIN POWERS IN GOLDMEMBER 
NEW LINE HOINE ENTERTAINMENTMARNER HOME VIDEO 5723 Michael Meyers 

2002 PG-13 22.95 

' 24 
SCOOBY-D00 Freddie Prinze Jr. 

WARNER HOME VIDEO 22436 Sara Michelle Geller 
2002 PG 24.95 

• RIAA gol cen tor sales of 50,000 units or S1 million in sales at suggested retail. • RIM platinum cert for sales of 100.003 unns 0152 mi 'Ion In sales at suggested retail. 

• IRMA gol certifcation for a minimum of 125,C00 units or a dollar volume of S9 million at retail for theatrically released programs, or of at least 25,000 units and S1 million at 
suggested retail for nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at re ail for theatrically released pro. 
grams. and of at least. 50.000 units and 82 million at suggested retail for nontheatrical Sties, © 2003, VNU Business Media, Inc. and Nielsen VideoScan. All rights reserved. 
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MY BIG FAT GREEK WEDDING 
HBO HOME VIDEO/WARNER HOME VIDEO 91993 

1 Week At Number 1 

Nia Vardalos 

John Corbett 
PG 

2 1 
SWEET HOME ALABAMA 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 29126 

Reese Witherspoon 

Josh Lucas 

pG -13 

3 2 
THE BOURNE IDEN1TIY 
UNIVERSAL STUDIOS HOME VIDEO 21551 

Matt Damon p6_13 

4 
THE BANGER SISTERS 
FOXVIDEO 2006573 

Goldie Hawn 

Susan Sarandon 

R 

SIGNS 
TOUCHSTONE HOME VIDEWBUENA VISTA HOME ENTERTAINMENT 27899 

Mel Gibson 

Joaquin Phoenix 

p6_13 

6 5 
TFIE MASTER OF DISGUISE 
COLUMBIA TRISTAR HOME ENTERTAINMENT 608289 

Dana Carvey 
PG 

7 
BROWN SUGAR 
FOXVIDEO 2035549 

Taye Diggs 

Sanaa Lathan 

pG -13 

18 6 ABOUTA BOY 
UNIVERSAL STUDIOS HOME VIDEO 21979 

Hugh Grant pG -13 

FORMULA 51 
COLUMBIA TRISTAR HOME ENTERTAINMENT 08030 

Samuel L Jackson 

Robert Carlyle 

R 

/10 10 
)00C 
COLUMBIA TRISTAR HOME ENTERTAINMENT 08293 

Vin Diesel PG -13 
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NUMBER 1 tlY 
MY BIG FAT GREEK WEDDING 
HBO HOME VIDEO/WARNER HOME VIDEO 91993 

1 Week At Number 1 

Nia Vardalos 

John Corbett 
PG 

SWEET HOME ALABAMA 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 29126 

Reese Witherspoon 

Josh Lucas 

PG -13 

-.. 
? 3 THE BOURNE IDENTITY 

UNIVERSAL STUDIOS HOME VIDEO 21551 

Matt Damon pG_13 

4 111E BANGER SISTERS 
FOXVIDEO 20015563 

Goldie Hawn 

Susan Sarandon 

R 

SIGNS 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 27899 

Mel Gibson 

Joaquin Phoenix 

PG13 

BROWN SUGAR 
FOXVIDEO 2006539 

Taye Diggs 

Sanaa Lathan 

PG13 

, THE MASTER OF DISGUISE 
COLUMBIA TRISTAR HOME ENTERTAINMENT 608299 

Dana Carvey 
PG 

ABOUT A BOY 
UNIVERSAL STUDIOS HOME VIDEO 21979 

Hugh Grant pG -13 

FORMULA 51 
COLUMBIA TRISTAR HOME ENTERTAINMENT 06030 

Samuel L. Jackson 

Robert Carlyle 
R 

;10 
BARBERSHOP 
MGM HOME ENTERTAINMENT 1014104 

Ice Cube PG- 13 
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PRO AUDIO 

Monitor 
GRAMMYS IN SURROUND: The raw 
excitement in Effanel Music's remote 
recording truck, known as 17, was 
every bit as palpable as the awareness 
that new ground was being broken. 
Coldplay's performance of "Politik" 
with members of the New York Phil-
harmonic was being played back in a 
way never before heard by a Grammy 
Awards TV audience. Among the 
engineers responsible for the Feb. 23 
broadcast, tirelessly working to 
ensure that this history-making 
event would transpire without a 
hitch, professional obligation min-
gled with unqualified amazement at 
the sounds heard inside the truck, 
parked next to New York's Madison 
Square Garden. 

For the first time, the Grammy 
Awards were broadcast live in 5.1-
channel surround sound, the real-
ization of an extensive and inclusive 
team of audio professionals and tech-
nology companies. The Grammy 
Awards telecast, at roughly 1,000 
inputs from more than 15 live per-
formances, is a most complex TV pro-
duction. Adding multichannel mix-

ing to the live event was no small 
feat; the benefit to the home audi-
ence, however, brought a tremen-
dous sense of accomplishment to the 
audio production industry. 
"When we decided to do this, it 

really took a task force of people," 
says Hank Neuberger, advisory coun-
cil member of the Recording Acade-
my's Producers and Engineers (P&E) 
Wing. "When you're talking about 
5.1 broadcasting, and add it to a 
show this complicated, no one is an 
expert. We had to put together a 
team that represented our produc-
tion company, the Recording Acade-
my, our audio mixers, the CBS tele-
vision network, our video 
distribution people. We got great 
support from Dolby [Laboratories] of 
both people and equipment. 
"We were working on this trans-

mission path from the stage to the 
trucks to CBS to people's homes for 
three full months," Neuberger con-
tinues, "trying to figure out if we'd be 
ready to do it; and then on-site, trying 
to come up with a plan that allowed 
us to not distract from the stereo 

mix—which is hard enough in 
itself—and still be able to generate a 
legitimate native 5.1 mix that we 
would be creatively satisfied with." 

Rehearsals held Feb. 21-22 allowed 
a measure of preparation for the team 
of audio professionals. In the Effanel 
truck, equipped with an AMS Neve 
Capricorn digital console, music mix-
ers John Harris and Jay Vicari 
received audio signals from the stage, 
Effanel president Randy Ezratty 
explains. "We get some 100 lines 
from the stage down to the truck," 
Ezratty says. "It's a Capricorn, so we 
remember everything we're doing 
and just keep pulling up configura-
tions. That has traditionally out-
putted a stereo mix to [production 
mixer] Ed Greene, who combines 
that with all the other announcers 
and audience, and his mix goes to the 
outside world. But his plate is phe-
nomenally full; these guys are pushed 
to the max. The mandate we came up 
with for this show was zero compro-
mise on the stereo mix while we're 
forging ahead with 5.1." 

Engineers in the Effanel Music 
truck, Ezratty illustrates, worked on 
stereo mixes during rehearsals, 
which were also recorded. "After 
everybody goes home," he adds, "we 
pull up those rehearsals, refine the 
stereo mix, and then create a 5.1 mix 
simultaneously on the console. 
When the show is on, that 5.1 mix is 
already written into the Capricorn. 
Those six channels will come to me 
in the 5.1 mix truck [ OnSite Re-
cording Services, which has forged a 

NI A2RoCo 3H 8 Bditxxird PRODUCTION CREDITS 
BILLBOARD'S NO. 

CATEGORY 

1 SINGLES (MARCH 1, 2003) 

HOT 100 R&B COUNTRY MAINSTREAM ROCK RAP 

TITLE 
Ailist. 

l'indurer 

(Label) 

ALL I HAVE 

Jennifer Lopez Featuring 
LL Cool .1/ 

C Rooney, Ron G., D. 
McPherson 

(Epic) 

IN DA CLUB 

50 Cent/ 
Dr. Ore 

(G-Unit/Shady/Aftermath/ 

Interscope) 

THE BABY 

Blake Shelton/ 

B. Braddock 

(Warner Bros./WRN) 

WHEN I'M GONE 

3 Doors Down/ 

R Parashar 
(Republic/Universal) 

IN DA CLUB 

50 Cent/ 

Dr. Dre 

(G-Unit/Shady/Aftermath/ 
Interscope) 

RECORDING STUDIO(S) 

(Location) 

Engineer(s) 

HIT FACTORY 

(New York) 

THE STUDIO 

¡Philadelphia, PA) 

Peter Wade Keusch, 

Bruce Swedien 
Rob Williams 

ENCORE 

(Burbank, CA) 

Mauricio "Veto" Iragorri 

TEAMWORK 

(Long Island, NY) 

Sha Money XL 

SONY/TREE 

COOL TOOLS AUDIO 

SOUND STAGE 

BLUEBERRY HILL 

INashyd(e, TN) 
Ed Seay, Paul Hart 

LONDON BRIDGE 

(Seattle. WA) 
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(Long Island, NY) 

Sha Money XL 
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RECORDING 

MEDIUM 

Pro Tools Pro Tools Pro Tools Pro Tools Pro Tools 

MIX DOWN STUDIO(S) 

,I.,,catIonj 

Engineer(s) 

HIT FACTORY 
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Peter Wade Keusch, 

Bruce Swedien 

ENCORE 

(Burbank, CA) 

Dr. Ore 

COOL TOOLS AUDIO 
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Ed Seay 

ARMOURY 

(Vancouver, British 

Columbia, Canada) 

Randy Staub 

ENCORE 

(Burbank, CAI 

Dr. Ore 

CONSOLEISI/DAWIS( SSL 9000 J SSL 4000 G Digidesign Pro Control SSL 4000 G. SSL 4000 G 

RECORDER(S) Pro Tools Pm Tools Pro Tools HD Pro Tools Pro Tools 
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MEDIUM 

Pro Tools, EMTEC 900 1/2" Pro Tools Pro Tools HD Pro Tools Pro Tools 
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HIT FACTORY 

tied, Powers 

BERNIE GRUNDMAN 

(Los Angeles) 

Brien "Big Bass" Gardner 

MASTERMIX 

(Nashville, TN) 
Hank Williams 

STERLING SOUND 

(New York) 
George Marino 

BERNIE GRUNDMAN 

(Los Angeles) 

Brian "Big Boas" Gardner 
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partnership with Effanel Music]. I 
will also take all additional ele-
ments—the dialog, the videotaped 
things—and put them in a sensible 
5.1 perspective. So the Effanel Music 
mix is essentially untouched." 
The transmission path employed 

Dolby E technology to deliver the 5.1 
sound. Dolby E, devised to facilitate 
the transition from two-channel to 
multichannel audio for digital TV 
broadcasters, allows up to eight chan-
nels of audio to be delivered via the 
existing two-channel audio infra-
structure. Dolby E encoders and de-
coders were required at the location 

maybe don't have the technology 
now but at least are going to hear 
about it and want to investigate. So 
it's a fantastic opportunity for us to 
be pioneers and really forge ahead 
and promote a new technology that 
I personally think enhances any style 
of music." 

NOT YOUR CONVENTIONAL MIX 
The multichannel broadcast, itself 

an unprecedented event in Grammy 
history, goes hand in hand with the 
creative innovation that character-
izes surround sound. It's fitting, 
then, that the mix engineers 

OnSite. Preparing for the 5.1 broadcast of the 45th Annual Grammy Awards in the 
OnSite Recording Services truck are, from left, Phil Ramone, Randy Ezratty, Hank 
Neuberger, and Joe Chiccarelli; (foreground) Joel Singer. 

production facilities and local digital 
TV stations, while participating local 
stations used a Dolby E decoder and 
Dolby Digital encoder to convert the 
signal to Dolby Digital for transmis-
sion to homes. 

"In the case of CBS," Neuberger 
says, "they have installed Dolby E de-
coders at all of their 16 owned and 
operated stations and have encour-
aged their affiliates to gear up. They 
have installed Harris decoders at all 
their stations, including affiliates, and 
want the affiliates to get Dolby E so 
that they can decode the CBS 5.1 sig-
nal, and then re-encode it with Dolby 
Digital, the consumer format." 

POTENTIAL SALES SPARK 
While the majority of viewers were 

likely to hear the telecast in stereo— 
or even mono, depending on their 
audio and video equipment—the first 
multichannel broadcast of the Gram-
my Awards is sure to encourage fur-
ther investment in home-theater 
products, as DVD-Video has contin-
ued to do. "I've been really passion-
ate about the surround sound issue," 
says engineer/producer Joe Chic-
carelli, also a member of the Record-
ing Academy's P&E Wing. "I'm so 
excited that we're the first to do this. 
I heard the mixes of Coldplay and it 
sounded great—to hear a symphony 
orchestra and a rock band in 5.1 is 
fantastic. And I think it's a wonderful 
opportunity for NARAS and the pro-
ducers and engineers wing to take a 
stand and help promote a technology. 
Look at the millions of viewers who 

involved were not bound by conven-
tional mixing techniques, such as a 
"band in front/audience and reverb 
in rear" mix common to concert per-
formances presented on DVD-Video. 
"I hope that we will have the oppor-
tunity with some of these artists to 
put things into the rear [speakers]," 
said show producer Phil Ramone, 
chairman of the Recording Acade-
my's P&E Wing, during Feb. 22 
rehearsals. "I just don't like tradi-
tional thinking about 'always from 
the 10th or 15th row center' ideas. 
It's a nice ambiance, and works great 
with movie scores and other effects 
coming around you. But in the 
music world, I feel that the interest 
between the rear, the sides, up the 
middle, and over your head is what 
the experience is. Maybe I want to be 
in the middle of the band—if it's a 
rock'n'roll band, why not?" 

"We're trying to push the process 
along," Neuberger adds. "The 
Recording Academy thinks 5.1 is 
great. Our membership—one-quar-
ter of whom are producers and engi-
neers—is totally enthralled with 5.1. 
People at home love it for their fea-
ture film DVDs. Now we're just try-
ing to get it in broadcasting, and it's 
here now." 
"CBS is making the leap with us," 

Ramone concludes. "The Academy is 
really proud to do this, and the P&E 
Wing is leading the charge." 
Read Studio Monitor next week to 

learn more about the partnership 
between Effanel Music and OnSite 
Recording Services. 

54 www.bIllboard.com BILLBOARD MARCH 8, 2003 



inn :MI — 11 EMI= MN 
INTL LIVE MUSIC CONFERENCE 
GIVES TOURING BUSINESS A 
FORUM FOR SHARED ISSUES 

15th Year For Invite- Only Event 
BY JULIANA KORANTENG 

LONDON—Cooperative efforts 
to improve industry standards are 
likely to be high on the agenda at 
this year's ILMC (International 
Live Music Conference) March 7-
9. Other topics likely to be delib-
erated include CCE Europe's 
regional domination, the need for 
more appropriate music venues, 
the development of non-music 
events, legal disputes between 
artists and promoters, plus con-
tinued concern with Germany's 
withholding taxes. 
ILMC organizer Martin 

Hopewell, who is also MD of Pri-
mary Talent International agency 
in London, says the 15-year-old 
event encourages delegates to 
choose the topics and themes, and 
that is a unique selling point. 
The ILMC is an invitation-only 

annual event, expecting 600 of the 
sector's leading specialists from 50 
countries this year. However, in a 
business packed with entrepre-
neurs working in an unpredictable 
environment, the ILMC helps par-
ticipants to do business together. 
«People are starting to see the 

ILMC as a place to do serious 
work," Hopewell offers. "We shall 
be exploring more individual 
meetings in terms of workshops. 
There seems to be greater 
demand to focus on specific top-
ics." The subject matter might 
range from access for disabled 
people to the more universal but 
sensitive topic of crowd control. 
"When you get into that type of 
detail, not all [the topics] are 
appropriate for 600 delegates. 
Therefore, smaller meetings work 
better," he adds. 

So. this year, the ILMC team 
plans to invite participants from 
outside the business, such as inde-
pendent economists and the fans 
themselves, to gain a more objec-

tive perspective. "We need to 
make people aware that, as an 
industry, we speak a rather diffe)-
ent language," says Hopewell. "Its 
a dictionary that those outside the 
industry just don't get. So we've 
got to be careful how we express 
ourselves." 

Like most businesses, live music 
can't get away from the Internet 
after all. And a major concern is 
the medium's ability to spread 
news about a show or tour before 
the organizers are ready to 
announce it. Hopewell believes 
promoters and venue owners 
need to tackle that issue. ' All the 
fans' [web] sites exist to get that 
information out before the busi-
ness is ready to do so. There's the 
hunger to be the first with the 
information. But getting it wrong 
can fuck up everything." 
On the other hand, the ILMC's 

forum could equally be the focus 
of the more positive aspects of new 
digital media. Clear Channel 
Entertainment Europe has set up 
a new-media division to exploit 
these new platforms—such as the 
PC and wireless devices. The 
resulting European database will 
be used to create an e-mail mar-
keting and text-messaging cam-
paign this year. 
Says GCE/CEO Michael Rapino, 

"The database will be the founda-
tion for executing more efficient 
concert-marketing programs." A 
more efficient audience-targeting 
could lead to reduced marketing 
spending for artists, he adds. "For 
the consumer, we're developing a 
one-to-one communication chan-
nel that will allow us to provide the 
consumer with immediate infor-
mation, offers, promotions and, in 
return, provide CCE and the artist 
with information and added rev-
enue streams." • 

The McKenzie Group owns six U.K. venues, including London's Briedon Academy. 

EUROPEAN PROMOTERS ARE BULLISH 
ON YEAR'S TOURING PROSPECTS 

"People can now copy CDs easily on th3 Internet. 
But they can never have a copy of a live act. You can 

only have the real version." 
BY JULIANA KORANTENG 

LONDON—Downturn? What downturn? That's the kind of sentiment Europe's leading promoters and venue 
owners express about the state of the touring business in 2002 and the outlook for the year ahead. 
They say consumers' craving for distraction and entertainment soars at times of unceitainty, such as the cur-

rent global economic slump. Certainly, major international tours saw a dramatic drop-off after the terrorist 
attacks of Sept. 11, 2001, and would likely be affected again by war in Iraq. 
However, the music division of Clear Channel Entertainment (CCE) Europe is among several companies 

that gave Billboard revenue figures and anecdotal evidence that show a significant improvement in Europe's 
touring picture by the end of 2002. 
Despite criticism from the fiercely independent local promoters who have criticized the company's plans to 

form a pan-European corporate conglomerate, CCE's move into the region appears to be paying off. 
London-based CEO Michael Rapino says his group sold more than 9 million tickets in 2002 and promoted 

more than 2,000 concerts, using 600 employees in its 15 offices throughout Europe. The efforts yielded about 
$350 million in gross revenues last year, an estimated 15% increase from the year before. Moreover, Rapino fore-
casts revenue growth of about 25% in 2003. 
This year "is looking to be one of the biggest touring years in recent years, dominated by rock acts," he says. 

"We expect attendance to be stronger than ever for the live business is not usually affected by the economy. As 
long as there are quality bands touring, the consumer will come out to see them." 
Among the big stadium acts that CCE is due to present this year are the Rolling Stones, Bon Jovi, Bruce 

Springsteen and U.K. pop sensation Robbie Williams in selected countries. 
For Rapino, the coup is to have snapped up stadium shows. " In 2002," he notes, "we did not have one Euro-

pean stadium tour." The company has expanded by acquiring local players in 10 countries, including Ger-
many, where it operates a joint venture, Medusa, with German ticket and venue operator CTS EVENTIM AG. 

SLOWING CONSOLIDATION 
CCE's goal is to offer artists a one-stop shop for European tours, the kind of resources that a national 

promoter would have had difficulty supplying. For example, CCE Europe is now able to stage Ozzfest on a 
Continued on page EQ-4 
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A Quarterly Roundup of European Artist- Development News 

BY PAUL SEXTON 
LONDON—The top priority 

for BMG in Europe for the sec-
ond quarter of 2003 will be 
unveiled June 9, the day that 
Annie Lennox goes Bare. The 
Billboard Century Award win-
ner's new album, her first solo 
release since 1995's Medusa, will 
be a major event for the compa-
ny and will be previewed, says 
Europe senior VP of marketing 
Yoel Kenan, "by more than a sin-
gle. There's going to be a lot of 
pre-promotion work done." 
Three hugely popular British 
groups dominate EMI's upcom-
ing U.K. agenda. Kevin Brown, 
international director, Capitol 
Music U.K., anticipates new 
albums by a triumvirate of multi-
platinum U.K. modern rock acts: 

.\ erit 

Blur, Starsailor and Ftadiohead. 
The Blur album, slated for May, 
is the band's first since frontman 
Damon Albarn's hugely success-
ful Gorillaz spinoff and the 
departure of guitarist Graham 
Coxon. A June release was 
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planned at deadline for Radio-
head's sixth album, recorded in 
Los Angeles and the band's home 
town of Oxford. Starsailor's soph-
omore set follows the critical and 
commercial acclaim for its 2001 
debut, Love Is Here. The group 
will be guests of the Rolling 
Stones at their Aug.23 London 
shows at Twickenham Stadium... 
EMI's priority acts from conti-
nental Europe in the second 
quarter of the year will be Italian 
sensation Tiziano Ferro, Den-
mark's Saybia, Norway's Bertine 
Zetlitz and Dutch star Anouk. 
Universal Music International 
marketing VP Matt Voss says the 
company is eagerly awaiting the 
solo debut of the Prodigy's Keith 
Flint, signed to Polydor U.K. He 
also cites "definite cross-border 
interest" in Kelly Joyce, signed 
to UMI's Italian company, and 
two direct signings to UMI: U.S. 
veteran Michael McDonald, who 
will bring his ever-distinctive 
vocal style to the covers set 
Michael McDonald Motown in 
April, and a solo album by Clan-
nad frontwoman Maire Bren-
nan... Telstar is celebrating the 
prestigious signing of U.K. 
singer-songwriter mainstay Joan 
Armatrading, who starts a British 
tour on April 22 behind her first 
studio album in five years, Lovers 
Speak. The 15-track set was set for 
U.K. release March 10, and Arma-
trading's live itinerary includes a 
Royal Albert Hall show on April 
26. Telstar has also signed Irish 
contemporary classical talent Ali-
son Hood, whose Tranquility 
album is slated for June... Sony 
Classical has a March release set 
for the eponymous debut set by 
violinist Summer, born in Ox-
fordshire and a Royal College of 
Music graduate... Ocean Colour 
Scene's popularity reached a 
peak with the albums Mosely 
Shoals in 1996, a U.K. million-
seller, and the chart-topping 
Marchin' Already the following 
year. After leaving Universal, 
OCS was signed last summer by 
Sanctuary, whose VP, interna-
tional marketing and promotion, 
Julian Wall, says the label is build-
ing a marketing plan in advance 
of the band's new album, due in 
June. "They have a strong and 
loyal fan base," adds Sanctuary 
CEO Joe Cokell, "and, musically, 
they're at the top of their game. 
I'm sure the new album will 
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TOP 10 ALBUMS 
(Jan 1. to Feb 14, year-to-date) 

1. Robbie Williams. Escapology 
(Chrysalis) 

2. Avril Lavigne, Let Go (Arista) 
3. Phil Collins, Testify (Face 

Value/WEA) 
4. Eminem, 8 Mile Soundtrack 

(Interscope) 
5. Eminem, The Eminem Show 

(lnterscope) 
6. Pink, Missundazstood (Arista) 
7. U2, The Best Of 1990-2000 

(Island) 
8. Jennifer Lopez, This Is Me... 

Then (Epic) 

9. Norah Jones, Come Away With 
Me (Blue Note) 

10. Shakira, Laundry Service 
(Epic) 

TOP 10 SINGLES 
(Jan. 1 to Feb 14, year-to-date) 

1. Eminem, "Lose Yourself" (Inter-
scope) 

2. Las Ketchup, "Asereje/The 
Ketchup Song" (Columbia) 

3. Robbie Williams, "Feel" 
(Chrysalis) 

4. T.A.T.U., "All the Things She 
Said" (Interscope) 

5. Nelly feat. Kelly Rowland, 
"Dilemma" (Universal) 

6. Jennifer Lopez, "Jenny From 
the Block" (Epic) 

7. Blue & Elton John, "Sorry 
Seems to Be the Hardest 
Word (InnocentNirgin) 

8. Star Academy 2 " Paris Latino" 
(Mercury) 

9. Panjabi MC Mundian, "To Bach 
Ke (Beware of the Boy)" 
(Superstar) 

10. Girls Aloud, "Sound Of the 
Underground/Stay Another 
Day" (Polydor) 

unlock European markets and 
take them to higher levels"... At 
Warner Music U.K., senior inter-
national manager Theo Gupta 
says key second-quarter projects 
include Us, the second album by 
acclaimed Scottish act Mull His-
torical Society; the return of Chi-
cane, the recording identity of 
dance-pop writer-producer Nick 
Bracegirdle; and the debut of 
female singer-writer Sam 
Obernik, London-born of Greek 
descent. During February, Mull 
Historical Society trumpeted its 
return with a week of in-store 
appearances at HMV stores 
around Britain. 
Norwegian pop vocalist Nicole 

Lacy signed in her own market 
to Playground Music, has com-
pleted a four-album internation-
al deal with Warner Music 
France, in what Playground 
claims to be the first-ever inter-
national signing of a female Nor-

wegian act. The Oslo-born Lacy's 
debut single, "Dancin' on a Tues-
day," was a top- 10 hit last fall in 
Norway, where she remains with 
Playground. The deal was com-
pleted in advance even of the 
now-impending local release of 
her album It Was Me. .. In other 
Scandinavian news, Columbia's 
much-touted Danish rock duo 
the Raveonettes are becoming 
increasingly international. 
Recently in the U.K. to tour with 
Supergrass, the act found time to 
mix its upcoming debut album, 
recorded in New York and 
Copenhagen with venerable rock 
sideman Richard Gottehrer... 
Sony is also anticipating a second 
album in early summer by Liver-
pool band the Coral, fresh from 
the band's Brit Award and Tech-
nics Mercury Music Prize-nomi-
nated opener last year, plus the 
debut set by another Danish 
band, Epic signing Mew • 
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pan-European level. The tour is 
scheduled to take place from late 
August through early September. 

Rapino, however, says this rapid 
growth via consolidation will slow 

down from now on. Future acquisi-
tions will need to complement its 
existing assets: "CCE in Europe will 
focus on maximizing its 10 operations 
and leveraging the strengths of each," 
says Rapino. On the venue and festi-
vals side, CCE operates and manages 
six arenas and amphitheaters in the 

U.K. and Sweden, plus six music fes-
tivals in the Netherlands, Belgium, 
Italy and the U.K.'s Party in the Park 
in London's historic Hyde Park. 

Despite the ability to form a pan-
European structure to promote 
acts and the introduction of the 
common euro currency, the live-

music business retains different 
characteristics in the various mar-
kets at the local level. 
In the U.K., John Giddings, 

CCE's head of European touring 
and MD of Solo, the CCE-owned 
talent agency, says Solo had its "best 
year ever" in 2002. He attributes 

Further information 

can be obtained on the 

followinglrequencies 

conference®ilmc.com, 

this success to the popularity of 
David Bowie's return to live enter-
tainment and shows by Rod Stew-
art, the Irish boy band Westlife plus 
other pop acts like Ronan Keating 
and S Club 7. Entertainment booms 
in hard times, he declared. 

In the four Nordic markets (Swe-
den, Denmark, Finland and Nor-
way), CCE admits that the lack of 
international stars in 2002 hurt 
business. "But 2003 looks like an 
excellent year with 14 outdoor 
shows, with 12 already sold out for 
June and July," states Thomas 
Johansson, the Stockholm-based 
MD of EMA Telstar, CCE's Nordic 
subsidiary. 
Moreover, local promotion of the 

Stones, Springsteen and Williams 
tours illustrates how his company 
is benefiting from CCE's interna-
tional clout in attracting mega-star 
clients. 

INVULNERABLE LOCALS 
Other upbeat European players 

include the McKenzie Group 
(MKG), the U.K.-based venue own-
ers and promotion company, and 
the Mean Fiddler Music Group 
(MFMG). 
MKG's MD, John Northcote, says 

2002 was a profitable year, with an 
almost 20% increase in gross rev-
enues. "Because we own venues 
with 2,000 to 3,000 capacity, I don't 
think we shall be affected any by 
the [economic] slowdown in 2003," 
he observes. He argues that, 
because his venues rely on local 
artists, they're less vulnerable to 
economic uncertainties than big 
arenas that depend on interna-
tional touring acts. 
MKG owns or operates six ven-

ues, including London's popular 
Brixton Academy and the Shep-
herd's Bush Empire. This March, 
the company is opening a new 
2,500-capacity venue in Glasgow— 
the Glasgow Academy, a former 
movie house that's undergone a 
>4.8 million conversion. The move 
is part of the company's plans to 
open two new U.K. venues annu-
ally by 2006. 
While MKG says it does not 

aspire to expand internationally for 
several years, rival MFMG has 
already made its first move onto the 
European continent. Mean Fiddler 
recently acquired a controlling 
stake in Doctor Music, a leading 
Spanish popular-music festival 
based near Barcelona. 
Taking place July 25-27, Doctor 

Music is one of the few pop and 
rock music festivals in Spain. 
Melvin Benn, CEO of the London-
based MFMG, saw this as a poten-
tial opportunity to make the com-
pany's debut on mainland Europe. 
Mean Fiddler is already a lead-

ing U.K. festival organizer, thanks 
to its stake in or ownership of the 
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and appeal the original refusal, he 
says. 

business in 2002 and predicts this 
year will be equally lucrative. 

highly popular Glastonbury Festi-
val, the Reading Festival, the 
Leeds Carling Weekend and the 
Fleadh, which also has a U.S. edi-
tion. In addition, MFMG owns 12 
British venues that include the 
Jazz Café and the Forum, both in 
London. 
The group is confident about 

2003 and says the 275,000 tickets 
for the Knebworth Festival, which it 
is promoting in August, had 
already sold out by last Christmas. 
Benn makes an interesting obser-
vation as to why the live sector 
thrives while the recorded music 
business is currently suffering: 
"The slowdown in CD buying 
could be attributed to the fact that 
people can now copy CDs easily on 
the Internet. But they can never 
have a copy of a live act. You can 
only have the real version." 
This faith in the uniqueness of 

live entertainment explains Benn's 
confidence in winning a current 
dispute with the local authorities, 
who have refused his company a 
license for this year's Glastonbury 
Festival. Mean Fiddler will both 
revise its application for the license 
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LOWERING WITHHOLDING 
In Germany, one of Europe's 

most important touring markets, 
the big news is the improvement in 
the withholding taxes levied on 
touring artists. Taxes had been so 
punitive that they discouraged 
unknown acts from playing there. 
The German government previ-
ously withheld 25% of the gross 
income of both local and foreign 
artists. While major superstars have 
the resources to make such a sacri-
fice, unknown acts earning small 
incomes end up taking a loss by the 
time they've paid for all pre-tax 
expenses. 
With the highest rate now down 

to 20% as of this year, " It will be 
much easier to bring newcomers 
here, even if they're earning only 
a little," says Jens Michow, the 
Hamburg-based president and 
MD of IDKV, the German Associ-
ation of the Promotions Industry. 
Another positive development in 

Germany is the creation of a train-
ing program for event managers, 

which debuted in October 2001 and 
is thought to be the only one of its 
kind worldwide. The program is 
designed to improve the profes-
sional standards among event man-
agers. Germany now has more than 
1,500 event-management students 
at a given time. "In a business with 
such a high turnover, it wasn't fea-
sible to go on as we did before. In 
short, we shall now have the best 
newcomers in the promoters busi-
ness," Michow states. 
In a country once famous for its 

plethora of clubs but dearth of big 
arenas, Germany also has wel-
comed the construction of major 
new venues. The opening in Ham-
burg of both the 15,000-capacity 
Color Line Arena and the 60,000-
seat AOL Arena, and the debut of 
the Cologne Arena, have notably 
improved the venue picture. 
German promoters had to cope 

with torrential floods that ripped 
through the country last fall, 
which led to several event cancel-
lations. Yet, Michael Bisping, MD 
of ASS Concert & Promotion 
GmbH in Hamburg, says he 
expected a 20% to 30% boost in 

GETTING HITCHED 
Bisping urges his fellow promot-

ers to be more adventurous and 
imaginative. Although ASS handles 
major rock acts from offices in 
Berlin and Madrid as well, it has 
branched into non-music enter-
tainment. One of its most success-
ful productions in 2002 was for the 
cult act Die Drei ??? (The Three 
Question Marks). Originated 25 
years ago by three teenagers, the 
performance is based on radio 
shows centered on characters in 
Alfred Hitchcock movies. The 
recordings of the shows have sold 
more than 25 million copies and 
another tour in bigger venues is 
being planned. 

"Last year, for the first time, we 
worked with their record compa-
ny [BMG] to set up a 15-city tour. 
We sold out at all the 1,500-2,000 
capacity venues with two to three 
performances per city," Bisping 
explains. Karsten Jahnke, head of 
the Hambur-based Karsten Jahnke 
Konzerdirektion, has booked cur-

rent or upcoming tours by the likes 
of Noa, Sinéad O'Connor, Herman 
van Veen, Jane Birkin, AI Jarreau, 
Sonny Rollins and Dave Brubeck 
Quartet. "We are satisfied with 
2002 and hope for even greater 
success," says Jahnke. 

Despite the overall optimism in 
Germany, one concern is the state 
of business for talent agents, who 
rely heavily on international stars 
to entertain clients at corporate 
events. "That was a huge business 
here," Michow exclaims. The 
recent spate ofjob cuts in the coun-
try has forced companies to slash 
their corporate-events budget, 
hence hurting the local talent-
agency business. 

In Denmark, Peter Ib Hansen, 
coordinator of the country's Smuk-
fest festival, is responding to a 
potential business slump by inviting 
the country's 16 biggest open-air 
venues to join efforts to cut opera-
tional costs. "We might be competi-
tors, but we all rent the same tents, 
the same toilet cabins and hire the 
same garbage removers," he says. 
"So why not join forces? We're 
stronger together." • 
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http://www.karsten-jahnke.de 

Karsten Jahnke Konzertdirektion GmbH • Oberstrasse 14b • 20144 Hamburg • Germany 

STADTPARK OPEN Al R 2003 

ARE LOOKING FORWARD TO WELCOMING 
A NUMBER OF EXCEPTIONAL ARTISTS AT ONE 
OF GERMANY'S FINEST OPEN AIR VENUES. 
NIAY03 
DIE DREI ??? 

JUN 03 

YES WITH RICK WAKEMAN 

JUII U 

JETHRO TULL 

RIGHT SAID FRED 

IBRAHIM FERRER 

HELGE SCHNEIDER 

BILLBOARD MARCH 8. 2003 www.billboard.com EQ-5 



••••••••••••• •• Aug.« 

•••• SpddM•. Fa be. •••41.....1.•••• ••••••*•••• 
Now,. Ifoodr 14.• a gym.... ••• *W. We,. 

.51  

ran.. •••••••• ••• Jed eq. 
aged". •••• WI. re. n, 

embalmed mane 
•••••.. ran 100 ., 

•••4••• 

a ...a.. 

4e. pa. 
r•na•• • Ye e• 

••• 

iastering the mash 
recal sauna al vane pc: telon1* each hm 

era 
mad ....... hated alma deny among pe, 

•••• 
• Wool la deem In whIch hawk moving. an hone 

aa. no.. la.. 
cen., hoed b CD and gambol lc la pubec Tar eale a. 

• boa bon. la and Pas o.n.o. Me echoes nab 
•••••••• •• roam  
end • le up. maw. •••••• body otaul new technology cat old aeon 

eras y •••• 
410•411« VID A• 
On. •••••/ .111G4 
lab ••••••••._ •• •••••• 

*en» MM.. 
-••••••••41.•••••••11 
••••••••••••1••••• 
to, 
••••• dal 6.• memo • a. Y.* a. •••• 

1.••••••• 
•71.1 emir ha/ a a 

a.. •••1 

•••• 1•••••••••. a.* Th... a 

• ..e.a . •• fn. tlw 
and ••• •• 1.1...• • 'a» 

am. ••••• me» 

11. Ian •• ••• 
• e • ...I •yll 

••••• uupen 

••• Owl iwae• 

eon Dance T0.3. 

MAI• 

On And., 

1011011 

• al.00 

Noe 

SI 
eAvk 

flirt) French app‘. 
b. Ea..., by,.., .6. Eartpraz ,.....e,... 

  la ...11 Ida .. .. 

Pam . • C.a.. a ...a...! IM. a an. o.74n4der. 

  _,_,•-,-•funareadwromag ........ _,_,•-,- .. weez la 

n la . boa. eilla. alue ..i a ear • 

EMI lama Ye. tal. d.. a.. ammam-aml . 
rani Eqme â00q• • ... imam Mr Wm' 

Lairmal a aqua• h... ea as ans a 

ban. 1.. a tolia h. ...bona idle as. 

«eq. mean. 7,•• lie now la••• • eat ••• 

arra am la mamma or •••• may* ge A ear slam 

Node I.• nil ormai Me de Emmet IT.. 

.11, Iwo • qa rat gag pa «I là• parrk ram. 

•=I teqqa mamm mil a* mph» bog e•mir umh Ion 
. hrtr umqen e.. nay h .... on. ear* of a ...am ra 

arE• Mr amid. Mbar. a/me lq. Ens Emmi ikams rarkka •k• 
eq. ria ape q.v. mamma imam pamaq 4 EMI Ilk-mrami 

Shania stays grounded with Up 
koh..1 Sa. 

Lam - Waym...• Wimp,. • H 

Thu a  fr Il. a  .4 Shama 

Tam • mkt.. kk amen, loqr 

rair M 4h arrai lama, tram q 

awn km e Irkang fr,rumq• 

— 4h-

1_u ham, para..* rm•• 

palm*, Erma rkmararak rjr 

mamilak the 11.- h. ais. 

an.. I...a,. .1 

ma La.. I a 

‘nrn0...• 
Ca. co on. I... hany 

ima• • nnad 

la de a  6.-la 

ach ame 

, lo 

o. One a 

• al a...ad If 

major Market Airpru, 

!be mat area songs in Europe% bating «lb moduli 

mark« mar ...roe mar mirEmqem 0 , Cram Ts...sro 

UNITED KINGDOM 

^ 
VIV••• i••••••••• • 

••••••*0•,•• Saw • 
Mar 11....111••••• ea. ... aeon/ 1Jed 
11.•••••••••••••••• ••••••....• 
••••••••••yy..n...•• •••• , 

l•••••••••••••,••••••.••• ••••••••. 
•••••••••••.• • 

..... o 
.......... ,......, , 
•••••••...1•••• ...••••••• y 
Mlabb....•••••••••••• 
••1••••••,.. *am.. e 
•••••••••••••• Ion. u 
.......,,,,,,......... y«...., • 

••••••••••••••...••••• Yale« lar 18 

4 =='1::•1' Mew e• 
II. ••••••• ...... .I.0•••••• • 

••• • 
• I« •••••••••••••••• MY. la 

0••••••••••••••••••:•••••••"••••••••••••••• 

lppriZRZ4-, 
1•••••••••• 1401 MOM« ••• • 
»de ••••••••••• mbar, me 
qaaraka 
rkeemmar*qq•••km q 
•1•••••••••••••• ,••••• • 
l••••••••••••••••••••••••• ry...••• • 

Moor 1.1 
mramanameqqq•••••••• • 
kramea....=mark rat 

Irmrsm. 
••••qqaqtrramer• 11•1••• 

•••••••••• 

.1* •••••• 
Mu, 

.,..•••••• • 
••••• • 

- • •,  
MUM. •Siel•••01101. «MUM 
1111•••••••••••• •••••••••••• 
..110 I. • IM 

• • ... A...a 
11•41••••-.•••••••. ••••••• • 
•••••7•••••••Lai 

'''..••••••••••••1•11•10 
i.•••••••••,•0•••••••••••• r 

7.7,101.16 I%•••• 
nn.rennunens 
•••••••••M1•••••••11 y 
••••••••mbod••••11••• Mew. s• 
•••••••••••••• .1••••••• 
lem••••••••••••,•••••••• y 
makarremararken 
qq•aerma*•kqhml er 

• • 1111•11...11.111... 

ele•••••••••••••••••• ••••••••••‘••••• 

^ • • 

‘.7 

Every week: Europe $ essential oubli lo programming and market' mu 
• The biggest music Industry, radio and music TO stories and the hottest gossip from MaM s unique network of correspondents 

• Exclusive every w , the industry s only pan-European singles and albums sales charts. 

• Radio Active: In-depth, practical coverage of radio programming issues (including regular Format Clinics), plus regular radio 

• Playlist additions from Europe s most influential radio and music TV stations, plus our pan-European airplay chart. 

• Artists and music coveruge with the industry firmly in mind read about:the brightest new continental European talent here 

• Dance Traxx the only pan-European dance chart incorporating both sales and club-play data. 

• MaM Online: keeping you informed of all the latest Internet developments affecting music. 

• Sales and airplay charts from every major European market. 

• Regular territory and genre spotlights to keep your knowledge bang up to date. 

For enquiries about subscription please visit www.my-subscription.co 
.0" 

Or email: kgriffith@vnuem.cOm 

To find out about advertising opportunities in Music a Media U to_reuypjJ1,pj1Ia1 ck, email: cengel@musicandmedia.co.uk 

Tel: +44(0)20 7420 600 :, (0)20 7420 6177 

the sister publication to billboard and airplay monitor 

a 

iotter68.html 

IC 
Europe. 

n profiles. 

Music 
r‘Aealia 

vnu enterainment media 



SoundScan Confirms Japanese Music Sales Slump 
BY STEVE McCLURE 
TOKYO-The Japanese music mar-
ket has been in poor health in recent 
times; new figures suggest it should 
be in the emergency ward. 

According to a report from Sound-
Scan Japan, the retail value of over-
the-counter sales of recorded music 
in the world's No. 2 music market 
totaled 452.4 billion yen ($3.8 billion) 
in 2002, down 11.8% from 2001. 
SoundScan Japan says that music 
sales in Japan have now fallen 22.9% 
since the industry's peak year of 1998. 
In its report SoundScan Japan claims: 
"It's an emergency situation; this is 
not an exaggeration." 

SoundScan Japan collects point-of-
sale data from some 1,300 record stores 
nationwide, accounting for 42% of all 
music sales in Japan, on which its esti-

1 2002 Market Share: 
Top 10 Japanese Labels 

LABEL 2002  
1. Sony 1 4.2U 
2. Universal 11.3% 
3. Avex 11.0% 
4. Toshiba-EMI 10.9% 
5. Victor 8.6% 
6. Warner 6.7% 
'7. BMG Funhouse 6.3% 
8. Toy's Factory 3.5% 
9. Pony Canyon 3.5% 
10. JDISC 3.4% 

Source: SoundScan Japan 

2001  
17.1U 
9.7% 
11.5% 
12.2% 
9.1% 
6.7% 
4.3% 
4.4% 
4.4% 
2.3% 

mate of total prerecorded music sales 
in Japan (excluding imported product) 
is based. In its annual report, Sound-
Scan Japan says, "Last year, we con-
cluded that 2002 would be a key year 
in establishing the direction of the 
audio software business, but unfortu-
nately, the industry is not heading in a 
good direction." 

Meanwhile, newly published figures 
from labels body the Recording Indus-
try Assn. of Japan (RIM) show that 
trade shipments (net of returns) by its 
24 member companies in 2002 totaled 
281.6 million units in 2002, down 11% 
from 2001, with a value of 388.4 billion 
yen ($3.3 billion), down 10%. 

Tokyo-based SoundScan Japan, the 
Japanese licensee of U.S. firm Nielsen 
SoundScan, is operated by NC sub-
sidiary Soft Information Planning. Its 
data shows that domestic repertoire 
fared worse than international product 
as sales of domestic music dropped 
13.7% to 333.1 billion yen ($2.8 bil-
lion), while international product sales 
fell 6% to 119.3 billion yen ($1 billion). 
As in last year's market report, 

SoundScan Japan says that the only 
good news for the market is that Japan's 
thriving indies sector continued to grow 
in 2002. It says indie sales rose 35.3% to 

26.4 billion yen ($223.7 mil-
lion) last year, meaning inde-
pendents now account for 
5.8% of the Japanese market. 
As in other major music 

markets, there are varying 
explanations for Japan's woes. 
Avex chairman Tom Yoda, for 
example, points the finger of 
blame for the market's de-
cline squarely at CD-R copy-
ing and illegal file sharing. 
"People are always criticizing 
record companies and the 
quality of their product," says Yoda, 
who recently became chairman of the 
RIM, "and we listen to them very care-
fully. But the main reason [for the mar-
ket's decline] is illegal copying." 

But Yoda insists that "the situation 
is going to improve," citing the intro-
duction of copy-protected CDs by Avex 
and other labels since March 2002 as 
one reason for that optimism. "I think 
we'll start to see the full effect of copy-
protected CDs from now on." 
Zomba Records Japan presidentlak 

Kitazawa has a different opinion. -The 
rate of file sharing and CD-R copying is 
very, very low in Japan," Kitazawa says, 
"so I don't think file sharing and/or 
CD-R copying are the main factors 
behind the market decline." Kitazawa 
says he believes that the main reason 
for the market's decline is that the mar-
ket has focused too much on produc-
ing hit songs targeted at the younger 
generation. He adds that labels have 
relied excessively on terrestrial TV as a 
promotional medium, resulting in a sit-
uation where the life cycles of hit songs 
have become shorter and shorter. 
"We are experiencing a transition 

from disposable 'short-life' music to a 
need for 'genuine' music," Kitazawa 
says. "I think this can be the key to 
reverse the market decline in Japan." 

HMV Japan president Paul Dezel-
sky says that while CD-R copying is a 
problem in Japan, it "has probably 

obscured the fact that the 
product itself has become less 
attractive. The industry has 
been 'caught in the headlights,' 
dealing with a combination of 
issues, including cost-cutting, 
changing distribution, new 
technology/formats-and 
needs to get back to the basics 
of making and marketing good 
music. However, I am opti-
mistic that there will eventu-
ally be a recovery. If all of us 
involved in the music industry 

are hungry enough to make it im-
nrove, I believe it will happen." 

Tower Records Japan COO Keith 

Cahoon adds, "The decline in the 
industry is alarming, but I think it 
can regain health. File sharing and 
especially CD-R are definitely issues, 
although not as severe as in the 
States. Manufacturers and retail 
could do a better job of selling to the 
35-plus demographic." 
Cahoon concurs that Japanese 

labels need to go all-out to find and 
develop great music. "DVD is anoth-
er bright spot," he adds, "but the 
market for music-related DVDs is 
not being adequately supplied yet. I 
would also like to see cable TV devel-
op so that there might be wider 
exposure for a wider range of music." 

Piracy Blamed For 'Brutal' Spanish Decline 
BY HOWELL LLEWELLYN 
MADRID-Spanish labels body AFYVE 
has blamed the "brutal impact" of 
piracy for a double-digit slump in 
music shipments during 2002. 

According to AFYVE, the local Inter-
national Feder-
ation of the 
Phonographic 
Industry affili-
ate, Spain's 
music market 
dropped 16% 
in value terms 
during 2002 to 
526.9 million 
euros ($567.2 
million); units 
shipped fell 

18% to 60.2 million, down from 73.6 
million in 2001. 

Shipments of CD albums fell by 
13.35% from 64 million in 2001 to 
55.5 million, while the ongoing de-
cline of the music-cassette format 
deepened, with less than 2.2 million 

units shipped, down from 6.3 million 
in 2001. There are hopes that a string 
of successful singles derived from 
Spain's all-conquering reality-TV tal-
ent-show Operación Triunfo will 
revive the country's singles market 
this year, but in 2002, shipments were 
down to 1.9 million from 2.2 million. 

In a statement, AFYVE president 
Carlos Grande blamed street sales of 
pirated CDs for the decline. Such 
activity, he says, has "provoked a bru-
tal impact in the sector, plunging it 
into a deep crisis." Grande declined 
to comment further. 
AFYVE estimates that the piracy 

rate in 2002 reached 40%, with 24 mil-
lion pirated CDs sold on Spanish 
streets. In his statement, Grande called 
on people who buy pirated CDs "to 
think first that they are acquiring 
stolen property and then that they are 
helping to finance mafia networks of 
organized crime." 
The 2002 figures follow a healthy 

showing in 2001, when a last-quarter 

sales rush generated by OperaciónPi-
unfo helped annual shipments climb 
20% in unit terms and 4% in value 
over the previous year. The TV show 
generates massive CD sales for Bar-
celona-based independent label Vale 
Music, whose managing director, Nar-
cis Rebollo, says the company claimed 
a 21.04% market share in 2002. That 
would place it marginally behind leader 
Universal Music Spain, whose share 
was 21.58%, according to AFYVE. The 
labels body says the independent sec-
tor had a combined market share of 
30.47% in 2002. 
The second-best performance by a 

major in terms of market share, ac-
cording to AFYVE, was by Warner 
Music Spain, with 18.53%. Warner was 
followed by BMG Ariada with 11.6%, 
Sony Music Spain with 11.03%, and 
EMINirgin with 6.79%. 

International repertoire accounted 
for 42.8% of shipments in 2002, up 
from 40.5%, while domestic repertoire's 
share fell to 325% from 34.7%. 

No Cheer, Though Italian Musk Market Bucks Trend 
BY MARK WORDEN 
MILAN-The Italian record industry may have managed to buck the world-
wide decline in shipments in 2002, but label execs here are keeping the cel-
ebratory champagne on ice. 

Although Italian labels posted an increase of 7.3% in unit terms 
to 47 million units from 43 million the previous year, the value 
increase was a more modest 0.5%, to 340 million euros ($366 mil-
lion). Enzo Mazza, director general of Italian industry body FINI, 
points out that "revenue is stilt very flat, and the increase, which 
was a mere 2 million euros ($2.2 million), followed a disastrous 9% 
revenue drop the previous year." 
The Italian figures are compiled for FIMI by PriceWaterhouse 

Coopers. They show that on the back of a string of special-price 
campaigns, shipments of mid-price catalog albums rose by 71.7% 
in units and 64.2% in value, while compilations accounted for 12% 
of the market in 2002, as opposed to 7% in 2001. But new-release 
shipments fell by 5.6% in units and 9% in value, while singles fell 17.7% in 
units and 16% in value. 

Universal Music Italy took the lead in special-price campaigns during 2002. 
President/CEO Piero La Falce says, "The increase may look good on paper, 
but this is because the industry worked really hard on price-cutting last year. 

The sales may be up, but in order to achieve this, all of us have had to reduce 
our profit margins on projects." 
BMG Ricordi president/CEO Adrian Berwick adds, "In order to stave off the 

drop in sales, labels are turning to medium and low prices. So, 
instead of having a couple of sales periods on the calendar, it has 
now become a year-long process. It may work in the short-term, 
but my concern is that sooner or later, we're going to get catalog 
fatigue, and then what do we do?" 

La Falce says, "Unless things start to change, the future looks 
pretty gray. Companies are going to have to cut back on invest-
ments and re-examine their structures." 
Among Italian indies, the mood is similarly downbeat, accord-

ing to Zomba Italy managing director Roberto Biglia. "The majors 
are clearly dealing with a crisis," Biglia says, "and this is having a 
knock-on effect on the indies, most of whom have distribution 
deals with them. In the past, an advance on a distribution deal was 

vital for an indie and would enable it to develop new artists. With the majors 
in trouble, such advances are now rare, and this spells trouble." 

Mario Limongelli, GM of Milan indie Nar International, adds: "The majors can 
recover their losses with catalog, but we don't have that option. And if the majors 
can't afford to invest in themselves, how can you expect them to invest in us?" 
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SINGLES SINGLES SINGLES SINGLES 

1 4 ASUENO TOBIRA .1 1 ALL THE THINGS SHE SAID 1 1 ALL THE THINGS SHE SAID 1 1 LE FRUNKP 
I WISH SONY TATO INTERSCOPE TA TU INTERSCOPE ALPHONSE BROWN UP MUSIC 

2 1 TSUKI NO SHIZUKU 2 3 CRY ME A RIVER 2 2 WE HAVE A DREAM 2 2 ENTRE NOUS 
ROI UNIVERSAL JUSTIN TIMBERLAKE JIVE VARIOUS ARTISTS NU HANSA CHIMENE BAIR UNIVERSAL 

3 NEW HAKUUN NO SHIRO :.: 2 I CAN'T BREAK DOWN 4 DESENCHANTEE 3 4 CAN'T STOP LOVING YOU 
KIYOSHI HIKAWA COLUMBIA SINEAD OUINN MERCURY KATE RYAN EMI PHIL COLLINS WEA 

NEvv SANBANSEN/SUIHEISEN 4 4 STOLE 3 SORRY SEEMS TO BE THE HARDEST WORD 4 3 ALL THE THINGS SHE SAID 
YUZU SENHA 8, CO KELLY ROWLAND COLUMBIA BLUE P. ELTON JOHN VIRGIN TA TU INTERSCOPE 

NEW MORNING MUSUME NO HYOKKORTHYOUTANJIMA E N PAIN KILLER KEIN ZURUCK 5 11 LOSE YOURSELF 

6 3 
MORNING MUSUME ZETIMA 

COLORS 6 
, 

9 
TURIN BRAKES SOURCE 

LOSE YOURSELF S 
WOLFSHEIM ISLAND 

LOSE YOURSELF 6 8 
EMINEM INTERSCOPE 

ETRE UN HOMME COMME VOUS 
HIKARU UTADA TOSHIBA/EMI EMINEM INTERSCOPE EMINEM INTERSCOPE HOUCINE MERCURY 

7 NEW ALWAYS 7 12 YEAR 3000 11 RHYTHM IS A DANCER 2003 7 5 PARIS LATINO 
RYOTA MITSUNAGA PONY CANYON BUSTED UNIVERSAL SNAP SPV STAR ACADEMY 2 MERCURY 

3 2 TOMADOINAGARA 
ARASAI J STORM 

8 20 LIFESTYLES OF THE RICH AND FAMOUS 
GOOD CHARLOTTE EPIC 

NEW M PORTRAIT STA  
PINK ARISTA 

8 12 SORRY SEEMS TO BE THE HARDEST WORD 
BLUE 8. ELTON JOHN VIRGIN 

9 6 CHIJYO NO HOSHI 9 NEW  I'LL BE YOUR ANGEL 8 ANYONE OF US (STUPID MISTAKE) 9 6 FEEL 
MIYUKI NAKAJIMA YAMAHA MUSIC COMMUNICATIONS KIRA NULIFE GARETH GATES RCA ROBBIE WILLIAMS CHRYSALIS 

110 NEW KINOKO NO UTA 10 N : 
" 

FAMILIAR FEELING 0 6 BEAUTIFUL 10 NEW LAISSE-MOI 
KINOKO ALLSTARS SONY MUSIC HOUSE MOLOKO ECHO CHRISTINA AGUILERA RCA JEREMY CHATELAIN MERCURY 
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11 NEW RIDE ON TIME 15 OK 13 21 FEEL 12 NEW JE T'AIME PLUS QUE TOUT 
TATSURO YAMASHITA BMG FUNHOUSE BIG BROVAZ EPIC ROBBIE WILLIAMS CHRYSALIS ROBAN KEATING 6. CECILIA CARA POLYDOR 

12 NEW SHOOTIN' TO MY EYES NEW THE TRUTH IS NO WORDS 4 SHINE ON 15 62 MUNDIAN TO BACH KE (BEWARE OF THE BOY) RUN & GUN EPIC THE MUSIC HUT I DANIEL LOPEZ DAM PANJABI MC SUPERSTAR RECORD 

13 NEW TENSHI NO NIJI NEW I WISH I WAS A GIRL 13 KA-CHING 17 NEW MON PETIT BIKINI 
NAOHITO FUJIKI PONY CANYON VIOLENT DELIGHT WEA URANIA TWAIN MERCURY LES GAFFETTES ULM 

16 NEW SENTIMENTAL JOURNEY 46 UNBREAKABLE 24 MORCHENSONG 20 27 TU ES MON AUTRE 
YUKI EPIC WESTLIFE RCA BELGE SCHNEIDER ISLAND LARA FABIAN & MAURANE POLYDOR 

19 NEW AMAIHIBI 
CRAZY KENBAND SUBSTANCE 

NEW THE ONE 
DEE DEE INCENTIVE 

32 LOVE, SEX & SUNSHINE 
MR PRESIDENT EPIC 

29 34 MANHATTAN KABOUL 
RENAUD/AXELLE RED VIRGIN 

ALBUMS ALBUMS ALBUMS ALBUMS 
1 NEW RINGO SHENA it JUSTIN TIMBERLAKE VARIOUS ARTISTS DEU 1 NEW LES ENFOIRES 

KALIL SAMEN KURI NO RANA TOSHIBA/EMI JUSTIFIED JIVE UNITED HANSA LA FOIRE OUR ENFOIRES 2003 RCA 

2 3 KIMIMARO AYANOKOUJI NEW 50 CENT 2 NENA 2 2 CARLA BRUNI 
BAKUSHOU SUPER LIVE DAI 1 SHOW TEICHIKU . GET RICH OR DIE TRYIN INTERSCOPE 20 JAHRE NINA FEAT NENA WARNER STRATEGIC MARKETING OUELOUUN M A DIT NAIVE 

NEW TOKIO 
GLIDER UNIVERSAL 

3 N , 
.; 
TOM JONES 
GREATEST HITS UNIVERSAL TV 

6 HERBERT GRONEMEYER 
MENSCH EMI 

3 20 VINCENT DELERM 
VINCENT DELERM TOT OU TARS 

4 1 EXILE 4 5 AVRIL LAVIGNE 5 GUANO APES 4 1 MASSIVE ATTACK 
STYLES OF BEYOND RHYTHM ZONE LET GO ARISTA WALKING ON A THIN LINE SUPERSONIC/GUN MOTH WINDOW VIRGIN 

5 2 BOA 5 7 RED HOT CHILI PEPPERS 8 ROBBIE WILLIAMS 5 7 INDOCHINE 
RALENTI AVEU TRAS BY THE WAY WARNER BROS ESCAPOLOGY CHRYSALIS PARADIZE COLUMBIA 

6 NEW FAYRAY 6 15 COLDPLAY 4 T.A.T.U. 6 5 PATRICK BRUEL SHIRO' HANA AVEU TRAS A RUSH OF BLOOD TO THE HEAD PARLOPHONE 200 KM/11 IN THE WRONG LANE INTERSCOPE ENTRE-DEUX RCA 
7 NEW BONNIE PINK 7 4 CHRISTINA AGUILERA 3 MASSIVE ATTACK 7 3 PHIL COLLINS 

PRESENT WARNER MUSIC JAPAN STRIPPED RCA TOOTH WINDOW VIRGIN TESTIFY WEA 

8 4 CHEMISTRY 8 3 KELLY ROWLAND 29 AVRIL LAVIGNE 8 4 ROBBIE WILLIAMS 
SECOND TO NONE DEFSTAR SIMPLY DEEP COLUMBIA LET GO ARISTA ESCAPOLOGY CHRYSALIS 

9' NEW TAK.AKO MATSU 9 1 MASSIVE ATTACK 7 AALIYAH 9 12 RENAUD HOME GROWN UNIVERSAL 100TH WINDOW VIRGIN I CARERO EDEL BOUCAN D'ENFER VIRGIN 
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SINGLES SINGLES SINGLES SINGLES 

1 1 ASEREJÉ/THE KETCHUP SONG 1 1 AMIGA SOLEDAD 1 LOSE YOURSELF 1 ALMENO TU NELL'UNIVERSO LAS KETCHUP COLUMBIA/SONY MIGUEL NANDEZ VALE MUSIC EMINEM INTERSCOPE I ELISA SUGAR/UNIVERSAL 
2 NEW BEAUTIFUL 2 2 UN HOMBRE ASI 2 BEAUTIFUL 2 NEW  DEDICATO A TE CHRISTINA AGUILERA RCA/BMG TONY SANTOS VALE MUSIC CHRISTINA AGUILERA RCA LE VIBRAZIONI RICORDI/BMG 
3 6 ALL THE THINGS SHE SAID 3 EL TEMPLO DE TU CUERPO 3 03 BONNIE & CLYDE 3 1 MUNDIAN TO BACH KE (BEWARE OF THE BOY) TAW INTERSCOPE/UNIVERSAL HUGO VALE MUSIC JAY.Z FEATURING BEYONCE KNOWLES EIEF JAM PANJABI MC EPIC 
4 7 '03 BONNIE & CLYDE 4 yo5, PRUEBA Y VERAS 4 BIG YELLOW TAXI 4 2 LOSE YOURSELF 

JAYS FEATURING BEYONCE KNOWLES ROC-A FELLA/OFF JAM/UNIVERSAL TENA VALE MUSIC COUNTING CROWS FEATURING VANESSA CARLTON GEFFEN EMINEM INTERSCOPE 

5 5 THE GAME OF LOVE 5 QUIERO SER TU 6 HEY SEXY LADY 5 3 FEEL 
SANTANA FEATURING MICHELLE BRANCH ARISTA/BMG VEGA VALE MUSIC SHAGGY FEATURING BRIAN 8. TONY GOLD MCA ROBBIE WILLIAMS CHRYSALIS 

6 16 SHOOK 6 BESAME 5 STOLE 6 4 SORRY SEEMS TO BE THE HARDEST WORD SHAWN DESMAN VIK/BMG ()ANN! UBEDA VALE MUSIC KELLY ROWLAND COLUMBIA BLUE & ELTON JOHN VIRGIN 

7 4 LANDSLIDE 7 TRAMPA DE CRIST L 11 NU FLOW 7 5 JENNY FROM THE BLOCK 
DIXIE CHICKS MONUMENT/COLUMBIA/SONY NIKA VALE MUSIC BIG BROVAZ EPIC JENNIFER LOPEZ EPIC 

8 9 DIRRTY 8 8 ES POR TI 7 BORN TO TRY 8 8 SURRENDER 
CHRISTINA AGUILERA FEATURING BERMAN RCA/T3MG ELENA DUEL VALE MUSIC DELTA GOODREM EPIC LAURA PAUSINI ATLANTIC 

9 3 JENNY FROM THE BLOCK 9 9 NO QUIERO SUFRIR 8 WORK IT 9 13 HEY SEXY LADY 
JENNIFER LOPEZ EPIC/SONY CRISTIE VALE MUSIC MISSY -MISDEMEANOR" ELLOTT ELEKTRA SHAGGY FEATURING BRIAN & TONY GOLD MCA 

'0 13 FEEL '0 10 TU VOLVERÁS 10 NAUGHTY GIRL 10 10 OBJECTION (TANGO) 
ROBBIE WIWAMS EMI TESSA VALE MUSIC HOLLY VALANCE LONDON SHAKIRA EPIC 

T MOVER SINGLES R SINGLES 

'',4 17 MAKE UP YOUR MIND 16 r TU ES FOUTU (TU M'AS PROMIS) 14 SHE HATES ME ' 3 NEW RICORDATI DI ME 
THEORY OF A !MADMAN 604/ROADRUNNER/UNIVERSAL IN- GRID TEMPO POODLE OF MURO GEFFEN PACIFICO CAROSELIO/WARNER 

19 22 THROUGH THE RAIN NEW LIBERTINE 18 IF YOU'RE NOT THE ONE "7 22 ASEREJÉ/THE KETCHUP SONG MARIAN CAREY MONARCASLAND/UNIVERSAL RATE RYAN ANTLER-SUBWAY DANIEL BEDINGFIELD POLYDOR LAS KETCHUP COLUMBIA 

21 NEW SORRY SEEMS TO BE THE HARDEST WORD 21 BILLIE JEAN 22 26 CAN'T STOP BELIE & ELTON JOHN VIRGIN/EMI THE SOUND BLUNTZ SP/WARNER RED HOT CHILI PEPPERS WARNER BROS 
24 NEW STRENGTH OF A WOMAN 26 WHAT I GO TO SCHOOL FOR 25 28 WORK IT SHAGGY BIG YARD/MCA/UNIVERSAL BUSTED UNIVERSAL MISSY "MISOEMEANOR" ELIJOTT ELEKTRA 
30 RE CRY 

FAITH HILL WARNER 
NEW HIDDEN AGENDA 27 NEW 

CRAIG DAVID WILDSTARNVARNER 
LA GENTE STA MALE 

 AFTERHOLIRS MESCAL/COLUMBIA 

ALBUMS ALBUMS ALBUMS ALBUMS 

1 1 50 CENT 1 OPERACIÓN TRIUNFO II 1 NORAH JONES 1 1 GIORGIO GABER 
GET RICH OR DIE TRYIN SLIADY/AFTERMATIVINTERSCOPE/UNIVERSAL GENERACION VT JUNTOS VALE MUSIC COME AWAY WITH ME BLUE NOTE 10 NON MI SENT() ITALIANO CGD 

2 4 VARIOUS ARTISTS . 2 CAMELA 2 AVRIL LAVIGNE 2 3 ¡VANO FOSSATI 
GRAMMY NOMINEES 2023 GRAMMY/WARNER STRATEGIC MARKETINGANARNER 1 POR SIEMPRE TU Y YO CAPITOL LET GO ARISTA LAMPO VIAGGIATORE COLUMBIA 

3 3 AVRIL LAVIGNE 4 EMINEM 3 EMINEM 3 2 MASSIVE ATTACK LET GO NETTWERK/ARISTA/BMG 8 MILE SOUNDTRACK INTERSCOPE 8 MILE SOUNDTRACK INTERSCOPE 100TH WINDOW VIRGIN 
4 5 NORAH JONES UPA 7 SOUNDTRACK 4 6 ROBBIE WILLIAMS COME AWAY WITH ME BLUE NOTE/EMI UN PASO ADELANTE GLOBOMEDIA CHICAGO EPIC ESCAPOLOGY CHRYSALIS 
5 2 SHANIA TWAIN PASION VEGA 5 EMINEM 5 7 LAURA PAUSINI UP, MERCURYAJMGN BANDERAS DE NAME RCA THE EMINEM SHOW INTERSCOPE FROM THE INSIDE ATLANTIC 
6 7 SOUNDTRACK d9 EMINEM NOW ZWAN 6 9 MINA CHICAGO EPIC/SONY THE EMINEM SHOW INTERSCOPE MARY STAR OF TILE SEA REPRISE MINA IN DUO EMI 
7 6 DIXIE CHICKS 

HOME MONLIMENT/COLUMBIA/SONY 
7 7 QUEEN 

GREATEST HITS 1 II & III PARLOPHONE 
THE JOHN BUTLER TRIO 
LIVING 1001 -1002 JARRAH RECORDS/MGM 

7 4 SUBSONICA 
CONTROLES DEL LIVELLO 01 ROMBO MESCAL/COLUMBIA 

E NEW VARIOUS ARTISTS E 3 VARIOUS ARTISTS ESP 4 MASSIVE ATTACK E 8 VASCO ROSSI LES GRANDS DUOS GUY CLOUTIER/DEP INTERNATIONAL VOY A PASARMELO BIEN TRIBUTO A HOMBRES G DRO 100TH WINDOW VIRGIN VASCO ROSSI TRACKS EMI 
S RE COLDPLAY 

A ROSH OF BLOOD TO THE HEAD CAPITOL/EMI 1  ' ç ALEX UBAGO 
QUE PIDES TIF, ORO 

9 RED HOT CHILI PEPPERS 
BY THE WAY WARNER BROS 

ç 11 ADRIANO CELENTANO 
PER SEMPRE CLAN CELENTANO/SONY 

10 RE SOUNDTRACK 
, DAREDEVIL THE ALBUM WIND UP/EPIC/SONY 

' 10 NEW LUIS EDUARDO AUTE 
ALAS Y BALAS VIRGIN 

11 CHRISTINA AGUILERA 
STRIPPED RCA 

10 12 VINICIO CAPOSSEL& 
LINDISPENSABILE CUD 

Hits of the World is compiled at Billboard/London. 
NEW = New Entry RE = Re-Entry 
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Eurocharts are compiled by Music 
& Media from the national singles 
and album sales charts of 18 Euro-
pean countries. 
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SINGLES 
ALL THE THINGS SHE SAID 
TA TU INTERSCOPE 

LOSE YOURSELF 
EMINEM INTERSCOPE 

SORRY SEEMS TO BE THE HARDEST WORD 
SWE 8 ELTON JOHN INNOCENTNIRGIN 

CRY ME A RIVER 
JUSTIN TIMBERLAKE JIVE 

LE FRUNKP 
ALPHONSE BROWN UP MUSIC 

STOLE 
Ki LLY ROWLAND COLUMBIA 

FEEL 
ROBBIE WIWAMS CHRYSALIS 

MUNDIAN TO BACH KE (BEWARE OF THE BOY) 
PANJA131 MC SUPERSTAR RECORDINGS/SHOWBIZ 

ENTRE NOUS 
VIIMENE BADI AZ RECORDS 

CAN'T STOP LOVING YOU 
PHIL COLLINS WEA 

YEAR 3000 
BJSTED UNIVERSAL 

LIFESTYLES OF THE RICH AND FAMOUS 
GOOD CHARLOTTE EPIC 

ETRE UN HOMME COMME VOUS 
HOUCINE MERCURY 

PAIN KILLER 
TURIN BRAKES SOURCE 

FAMILY PORTRAIT 
PINK ARISTA 

ALBUMS 
MASSIVE ATTACK 
11111TH WINDOW VIRGIN 

ROBBIE WILLIAMS 
ESCAPOLOGY CHRYSALLS 

AVRIL LAVIGNE 
LET GO ARISTA 

JUSTIN TIMBERLAKE 
JUSTIFIED JIVE 

EMINEM 
I; MILE SOUNDTRACK INTERSCOPE 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

VARIOUS ARTISTS 
UNITED HANSA 

EMINEM 
THE EMINEM SHOW INTERSCOPE 

50 CENT 
GET RICH OR DIE IRVIN INTERSCOPE 

T.A.T.U. 
200 KM/H IN THE WRONG LANE INTERSCOPE 

THE NETHERLANDS 

P.IEGA CHARTS 8V10224KG 

SINGLES 
SORRY SEEMS TO BE THE HARDEST WORD 
BLUE 8 ELTON JOHN VIRGIN 

ALLES 
BASTIAAN RAGAS 8 T BREUGEM UNIVERSAL 

ANYONE OF US (STUPID MISTAKE) 
GARETH GATES RCA 

NU FLOW 
BIG BROVAZ EPIC 

BEAUTIFUL 
CHRISTINA AGUILERA RCA 

ALBUMS 
ROBBIE WILLIAMS 
ESCAPOLOGY CHRYSALIS 

BEE GEES 
THEIR GREATEST HITS - THE RECORD POLYDOR 

EMINEM 
8 MILE SOUNDTRACK INTERSCOPE 

PHIL COLLINS 
TESTIFY WEA 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

2 
3 
4 

5 1 
IGLFI 0220/03 

SINGLES 
LOSE YOURSELF 
EMINEM INTERSCOPE 

SORRY SEEMS TO BE THE HARDEST WORD 
BLUE 8, ELTON JOHN INNOCENTNIRGIN 

TU ES FOUTU (TU M'AS PROMIS) 
IN.GRID MEDLEY/EMI 

BEAUTIFUL 
CHRISTINA AGUILERA RCA 

NU FLOW 
BIG BROVAZ EPIC 

3 
2 

6 

ALBUMS 
ARETHA FRANKLIN 
RESPECT-THE VERY BEST OF WARNER SDIATEGIC MARKETING 

STE VIE WONDER 
THE DEFINITIVE COLLECTION UNIVERSAL TV 

NORAH JONES 
COME AWAY WITH ME EMI 

KENT 
VAPEN A AMMUNMON RCA 

EVA CASSIDY 
SONGBIRD HOT RECORDS/MNW 

5 
4 

2 

11 

t MEDIA CONTROL SWITZERLANOJ 02 IN 03 

SINGLES 
LE FRUNKP 
ALPHONSE BROWN UP MUSIC 

LOSE YOURSELF 
EMINEM INTERSCOPE 

SORRY SEEMS TO BE THE HARDEST WORD 
BLUE 8, ELTON JOHN VIRGIN 

'03 BONNIE & CLYDE 
JAY FEATURING BEYONCE KNOVVLES DEF JAM 

2 
6 
3 

5 ALL THE THINGS SHE SAID 
TATO INTERSCOPE 

ALBUMS 
MASSIVE ATTACK 
100111 WINDOW VIRGIN 

VARIOUS ARTISTS 
UNITED HANSA 

ROBBIE WILLIAMS 
ESCAPOLOGY CHRYSALIS 

CARLA BRUNI 
CHJELOU'UN MA DIT MUSIKVERTRIEB 

AALIYAH 
I CARE 4 U EDEL 

1 

2 
3 
11 
5 

COMMON CURRENCY 

A weekly scorecard of 
in three 

Repertoire owner: B. BMG, 

albums simultaneously attaining top 10 chart status 
or more leading world markets. 

E: EMI, I. Incepencient, S. Sony, U. Universal, W. Warner 
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4 

I 

5 

9 
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NORAH JONES 
Come Away With Me (E) 

legreLefflo(B)",11111111 . 

MASSIVE ATTACK 
100thWinoow (E) 

Negi,APT '-lligia. 

SOUNDTRACK 
8 Mile (U) 

!ROBBIE WILLIAMS 
Escapology LE) 

IRELAND 
a_ 
itge (IRMA/CHART TRACKIO2/21433 

SINGLES 
1 ALL THE THINGS SHE SAID 

TA TU INTERSCOPE 

4 YEAR 3000 
BUSTED UNIVERSAL 

3 LOSE YOURSELF 
EMINEM INTERSCOPE 

2 IF YOU'RE NOT THE ONE 
DANIEL BEDINGFIELD POLYDOR 

5 STOLE 
KELLY ROWLAND COLUMBIA 

ALBUMS 
3 NORAH JONES 

COME AWAY WITH ME BLUE NOTE 

2 JUSTIN TIMBERLAKE 
JUSTIFIED JIVE 

6 COLDPLAY 
A RUSH OF BLOOD TO THE HEAD PARLOPHONE 

1 MASSIVE ATTACK 
100TH WINDOW VIRGIN 

4 EMINEM 
THE EMINEM SHOW INTERSCOPE 

,AUSTRIAN IFPVAOSTRIA TOP 40102/24,03 

SINGLES 
ALL THE THINGS SHE SAID 
TATO. INTERSCOPE 

LOSE YOURSELF 
EMINEM INTERSCOPE 

WE HAVE A DREAM 
VARIOUS ARTISTS HANSA 

STARS IN YOUR EYES 
STARMANIA ALLSTARS UNIVERSAL 

BEAUTIFUL 
CHRISTINA AGUILERA RCA 

ALBUMS 
VARIOUS ARTISTS DEU 
UNITED HANSA 

STARMANIA ALLSTARS 
BEST OF OUALIFICATION UNIVERSAL 

T.A.T.U. 
200 KM/11 IN THE WRONG LANE INTERSCOPE 

STEIRENBLUAT 
ALLES WAS I DIR BIETN (ANN ECHO-ZYK 

XAVIER NAIDOO 
ZWISCHENSPIEL-ALLES FUR DEN HERRN MUSICA 

SINGLES 

IPROMUVII 0006,03 

3 

1 

2 

19 

4 

LE FRUNKP 
ALPHONSE BROWN UP MUSIC 

MUNDIAN TO BACH KE BEWARE OF THE BOY) 
PANJABI MC ARS 

LOSE YOURSELF 
EMINEM INTERSCOPE 

ETRE UN HOMME COMME VOUS 
HOUCINE MERCURY 

SORRY SEEMS TO BE THE HARDEST WORD 
BLUE 8. ELTON JOHN VIRGIN 

ALBUMS 

2 

4 

6 

CARLA BRUNI 
OUELOU UN M'A DIT NAIVE 

MASSIVE ATTACK 
100TH WINDOW VIRGIN 

LES ENFOIRES 
LA FOIRE AUX ENFOIRES 2003 RCA 

PATRICK BRUEL 
ENTRE - OLOR RCA 

ROBBIE WILLIAMS 
ESCAPOLOGY CHRYSALIS 

,CAPIFI 0021 03 

ALBUMS 
RICARDO ARJONA 
SANTO PECADO COLUMBIA 

PINON FIJO 
POR LOS CHICOS . . VIVO CENTRALLZA/BMG 

BERSUIT VERGARMIAT 
DE LA CABEZA CON BERSUR UNIVERSAL 

KATRASKJLA BANDA CANTANINO 
KATRASK/LA BANDA DE CANTANINO WEA 

N ' MANÁ 
' REVOLUCION DE AMOR WEA LATINA 

3 

I  

DIEGO TORRES 
UN MUNDO DIFFERENTE RCA 

4 JOAN MANUEL SERRAT 
VERSOS EN LA BOCA EMS 

NEW VARIOUS ARTISTS 
EL CLON SONY 

' NEW KEVIN JOHANSEN 
SUR 0 NO SUR LOS ANDS LUZ DISCOS , 

, 
NEW U2 

, THE BEST OF 1990-2000 ISLAND 

Music Pulse. 
SAID AND DONE: Egyptian pop star 
Samira Said is building her profile 
outside the Arabic world after win-
ning the Middle East category of the 
BBC Radio 3 Awards for World 
Music (Billboard, Feb. 15). Moroc-
co-born Said has been a star in the 

SAID 

Egyptian pop firmament for 20 
years and has been dubbed "the Ara-
bic Kylie Minogue, " yet until her 
recent award, she was virtually 
unknown in the West. Her latest 
album, Youm Wara Youm (Day 
After Day). is released across West-
ern Europe this month on EMI and 
marries ethnic Middle Eastern 
sounds with electronic dance beats. 
Algerian rai star Cheb Mami duets 
on the title track. "I like mixing dif-
ferent styles, and that's what I do on 
this album," she says. Her first 
appearance in Western Europe will 
be at a special BBC poll-winners' 
concert March 24 in London. 

NIGEL WIWAMSON 

HEAVENLY MONSTERS: Gifted singer/ 
songwriter Ed Harcourt followed his 
Mercury Music Prize-nominated 
debut, Here Be Monsters, with the 
outstanding sophomore album 
From Every Sphere Feb. 17 via U.K. 
label Heavenly Records. Bridging 
the gulf between Tom Waits and the 
Beach Boys, Harcourt has won an 
extraordinary reputation as a candid 
and emotive songwriter; the album 
has already garnered four- and five-
star reviews in long-lead press out-
lets. The first cut from the album, 
"All of Your Days Will Be Blessed," 
was released Feb. 3 as a single and 
debuted at a modest No. 35 on the 
U.K. singles chart. But Harcourt is 
regarded as an album-based artist 
who is here for the long haul. Of the 
single, he says: "It gradually speeds 
up, like an old machine. It's sort of 
saying, 'When you're really in love 
with someone, everyone else is a 
moron.' " Having recently sup-
ported Supergrass, Harcourt is 
now undertaking his own 17-date 
headline tour of the U.K. through 
February. CHRISTOPHER BARRETT 

BUILDING A CAREER: Legoland, the 
theme- park concept spawned by 

Edited by Nigel Williamson 

Danish toymaker Lego, is backing 
the career of new band Zynergy. 
The Legoland Show Academy is a 
new program to help youngsters 
get started in the arts. Former 
Aqua and Cartoons manager John 
Aagaard from TG Management 
groomed six academy pupils into a 
band that would be linked to 
Legoland theme parks in Denmark 
and abroad. "Zynergy is four girls 
and two boys between the ages of 
16 and 19 who have a catchy pop 
sound," Aagaard says. "This is 
going to be a major campaign." 
EMI subsidiary CMC has created a 
new label, Happy 1, to launch Zyn-
ergy's debut album, This n That, 
March 3. CMC promotions manag-
er Mai-Britt Bundgaard says that 
international EMI affiliates are 
already showing interest in the 
project. She notes, "Legoland is 
very eager to get them out on 
stages around theme parks in Den-
mark, Germany, and the U.K." 

CHARLES FERRO 

REAL MELON: It's safe to say that 
Melon Diesel is the best-known— 
and arguably the best—rock group 
in Gibraltar. Seemingly oblivious 
to the territorial dispute between 
Spain and the U.K. over the 
Mediterranean island, Melon Diesel 
has recorded three albums with 
Sony Music Spain; the third, Real, 
entered the Spanish charts at No. 
12 in February. Six of the album's 
17 songs are in Spanish, and the 
band hopes Real will sell more 
than its 1999 debut, La Cuesta de 
Mr. Bond (200,000 units). "We 
think and compose in English," 
bassist Guy Palmer says. "What we 
write in Spanish is a type of adap-
tation, and its much harder for 
us." The first single, " It's Only 
You," was the most-played English-
language song on Spanish radio for 
four weeks. The band and Sony 
Spain hope that Real will be heard 
beyond the Iberian Peninsula and 
the Rock of Gibraltar. 

HOWELL LLEWELLYN 

INDIAN WAY: The innovative pro-
duction and vocal talents of Suk-
shinder Shinda are the latest exam-
ple of the evolution of North Indian 
bhangra music. Shinda's most 
recent album, Dil Di Galli (Way of 
the Heart), released on U.K. indie 
label Tips, fuses garage, ragga, and 
a club vibe with hearty Punjabi 
vocals by various guest artists. 
Shinda, an acclaimed producer on 
the bhangra circuit for more than a 
decade, lends his vocals to the title 
track for the first time. Despite 
Western influences from Dr. Dre to 
the Bee Gees, Shinda says that "tra-
ditional-style folk instruments and 
sounds are the main ingredients of 
my music." NYAY BHUSHAN 

BILLBOARD MARCH 8. 2003 www.billboard.com 57 



Stars Take U.K. Influences To 'Heart' 
Montreal Act Goes Back To The '80s For Sophomore Album On Paperbag 

BY LARRY LeBLANC 
TORONTO—By any measuring stick, 
Montreal quartet Stars' sophomore 
album, Heart, is an imposing work. 

The '80s-British-pop-styled album 
was released Feb. 11 in Canada by 
Toronto independent label Paperbag 
Records, which is distributed nation-
ally by Outside Music. It will be 
issued in April in the U.K. by the 
London-based Setanta label. 
Grounded lyrically in intimate, 

everyday scenarios and driven by 
swirling symphonic-styled synth 
arrangements and muted beats, Heart 
is an unashamedly romantic pop 
album—although its songs are 
unlikely to be mistaken for the output 
of 'N Sync or Christina Aguilera. As a 
band, Stars takes many of its musical 
cues from such '80s British acts as the 
Smiths and New Order, as well as such 
contemporary bands as Saint Etienne, 
the Delgados, and the Flaming Lips. 
What further distances the album 

from mainstream pop is its com-
pelling subject matter. The title track, 
for example, hails the late Kurt 
Cobain as an "incurable romantic" 
who "never had a chance." The long-
ings and losses chronicled on other 
tracks include a workplace crush, a 
failing long-distance relationship, and 
a husband abandoning a napping wife 
at London's Heathrow Airport in 
order to take flight to a new life. 
"We are a pop band, absolutely," 

bassist Evan Cranley exclaims. "Peo-
ple cringe today if you say you play in 
a pop band or say you play pop music. 
But other people have told me they 
keep the album on as a soundtrack of 
their love life. That's one of the high-
est compliments we could have." 

Nurtured by elementary-school 
friendships forged in Toronto, the 
band also consists of singer Torquil 

Campbell, singer/guitarist Amy Mil-
Ian, and multi-instrumentalist 
Chris Seligman. 
A drawn-out split with the band's 

former U.S. label, Le Grand Magistery 
in Bloomfield Hills, Mich., delayed the 

release of Heart for more than a year. 
Stars had also come close to securing 
a U.S. label deal with Palm Pictures 
18 months ago. "The deal got botched 
at the very last second," Cranley says. 
"It's a real blessing it didn't work out. 
We wouldn't have been able to make 
this record if it had." 

Instead, fledgling indie Paperbag 
snagged the band. The label's only 
previous release had been the criti-
cally acclaimed You Forgot It in Peo-
ple in October 2002 by Broken Social 
Scene, a Toronto-based collective 
Cranley has also been performing 
with for three years. 

Paperbag was co-founded eight 
months ago by Amanda Newman, 
Trevor Larocque, and Enrique Sois-
sa, established figures on the grass-
roots indie scene. Newman recalls 
hearing Heart for the first time. "I sat 
in Trevor's car in silence for the 
length of the album," she says, "and 
when it was over I said, 'Let's do it.' 

Avril in Asia. During her recent worldwide promotional jaunt in support of 
her multi-platinum debut album Let Go, Arista artist Avril Lavigne stopped in 
Singapore to collect three gongs at the MTV Asia Awards (Billboard, Feb. 8). 
BMG's New York-based executive VP of marketing, Tim Prescott, was on hand 
with Sydney-based BMG Asia Pacific senior director of marketing and promo-
tions John Fleckenstein to present the Canadian artist with a special award 
marking album shipments in the Asia-Pacific region in excess of 1.5 million 
units. Pictured, from left, are Prescott, Lavigne, and Fleckenstein. 

That was two months after we had 
started the label." 

Explaining the band's decision to 
go with a small label run by a trio of 
people in their 20s, Cranley says, "We 
are the kind of band that wants to 
change the industry landscape, so we 
went with a bunch of kids we really 
trust. It felt right." 

Since its debut on Paperbag, Bro-
ken Social Scene has since moved to 
EMI Music Canada, which will dis-
tribute its newly formed Arts & 
Crafts label. "We wanted to get in-
volved with Stars, but they already 
had a deal," says Jody Mitchell, direc-
tor of talent acquisition and artist 
development for EMI Music Canada. 
"Heart is a great, great record." 

Lloyd Nishimura, president of dis-
tributor Outside Music, adds, "The 
band gives you faith that if you put 
out some good music, people will 
want to hear it and will buy it. The 
band had quite a street buzz happen-
ing even before the record came out." 
Heart was produced by the band 

in its Montreal home studio and is a 
result of a collective approach to 
songwriting. The music was co-writ-
ten by Cranley and Seligman, while 
lyrics and vocals are by Campbell and 
Millan. "Chris and I worked out the 
instrumentals before the vocals were 
dropped in," Cranley says. "[Camp-
bell and Milian] brought in the pop 
structure to the music with lyrics 
and vocal melody. It's like a pyramid, 
the way it is stacked up. Each track is 
like a puzzle fixed onto each other." 

Stars formed in New York in 2001 
as a hobby project by Seligman and 
Campbell; the latter is an actor with 
credits on TV shows Sex and the 
City and Law & Order. Its first 
album release on Le Grand Magis-
tery was the pared-down '80s synth-
pop album Nightsongs in 2001, fol-
lowed by The Comeback EP on the 
same label later that year, which 
introduced Cranley and Millan. With 
the added personnel came a broader 
sound. Cranley recalls, "Projecting 
that music live took a lot of time to 
figure out." 
The band moved from New York 

to the slower-paced Montreal two 
years ago, prompted by what its 
members saw as New York's stifling 
creative climate. "We were self-
destructing trying to make our 
music in New York," Cranley says. 
"The pressure of trying to live 
there was burning us out, and 
music-making was taking a back 
seat." 

Cranley says that despite its 
moniker, Stars is not impatient for 
success. "It's going to take a good 
year for this record to be out [before 
we] feel Ethel impact," he says. "Good 
things take a while to grow on peo-
ple. We are not going to be a band 
that comes out of the gate with good 
press and then disappears a year later. 
We're going to be in your mind for a 
long time." 

NEWSLINE... 
The Dutch recorded-music market fell 6% in value in 2002 to 467.8 million 
euros ($503.2 million), according to annual figures released by local trade 
body NVPI. Total industry volume—including albums, singles, and music-
DVD/VFIS shipments—was down 11% from 2001 to 34.2 million units. 
Album shipments fell 12% in value to 406.2 million euros ($437 million) 
and were down 13.5% in volume to 28.3 million units. The singles market 
dropped 31% in value to 16 million euros ($17 million), with units down 
28% to 3.6 million. Some 2.3 million music-DVD/VHS units were shipped 
during 2002, up more than 280% from 2001, with value also up 280% to 45.4 
million euros ($49 million euros). NVPI cites illegal downloading and copy-
ing as the primary reasons for the downturns. JENNIFER DEMPSEY 

PHILLIPS 

Warner Music U.K. plans to launch a new joint-ven-
ture label with Christian Tattersfield—managing 
director of its EastWest Records division—at the 
helm. Warner Music U.K. chairman Nick Phillips will 
oversee EastWest's day-to-day operations until a suc-
cessor to Tattersfield is appointed. The new label will 
operate within the Warner Music U.K. structure. 
Phillips says, "Launching this new joint label ensures 
that we retain Christian Tattersfield's considerable 
A&R skills and experience." LARS BRANDIE 

Virgin Spain pop/rock duo Amaral has six nominations for Spain's seventh 
Premios de la Música Awards. Set for April 10 in Madrid, the event is organ-
ized by the Academy of Music Arts and Sciences, a body jointly created by 
authors and publishers society SGAE and artists association AIE. Singer 
Joaquín Sabina (Ariola/BMG) has five nominations; Sony Music Spain's inter-
national pop success Las Ketchup has four. SGAE and AIE members, plus a 
panel of other industry insiders, vote on the awards. HOWELL LLEWELLYN 

Berlin-based Sony Music Entertainment Germany has collaborated with 
Swedish mobile-phone maker Ericsson to launch M-USE, a new European 
wireless-music service provider. The service, scheduled to kick off this 
spring, will be available initially from mobile networks in Germany, Switzer-
land, and Austria before being considered for Sony's other European mar-
kets. The move will enable mobile-phone users to buy and transmit music 
clips and multimedia messaging based on hits and archive music by Sony's 
local and international acts. Other selling points include "intelligent learn-
ing system" software inside Ericsson phones that can automatically store 
the user's list of selected music and suggest other music that they might 
want to listen to. JUUANA KORANTENG 

The 15th World Music Awards will take place April 24 at the Monte Carlo Sport-
ing Club in Monaco. Producer Marcor International cites the threat of war 
in Iraq for the shift from the event's traditional date in March. A recording 
of the show is broadcast worldwide; in the U.S., the event will air on ABC for 
the 11th year. Awards are based on sales figures provided by the International 
Federation of the Phonographic Industry. LARS BRANDIE 

The Belgian Entertainment Retailers Assn. (BERM, whose members claim to 
account for 60% of recorded-music sales, has formally asked the coun-
try's Minister of Finance to lower the current 21% value-added tax, or sales 
tax, rate on audio and video carriers. BERA has united entertainment retail-
ers behind its "Give Music a Break" banner, calling on the government to 
reduce VAT to 6%. Brussels-based BERA secretary Geert Maris points out 
that "Belgian VAT is substantially higher than in neighboring Germany 
[16%] or Luxembourg [ 15%]." Maris argues that the loss of government 
revenue from a reduced VAT rate would be compensated by higher sales 
and the resulting increased income bringing about higher amounts of 
company taxes: "Cases where individual retailers or chains allowed a short-
term reduction [equivalent to] the VAT rate have led to higher expendi-
ture during that period." MARC MAES 

Paris-based Musiwave, a provider of wireless music to telecom companies, has 
partnered with Royal Philips Electronics for mobile music-recognition serv-
ices. The initiative is expected to rival a service developed by U.K. wireless 
music-identification operator Shazam. Musiwave's technology will enable 
users to identify music via mobile phone by "capturing" a few seconds of audio 
and matching it in a database, returning details on the song and artist with-
in seconds. Advanced options enable users to install the song as a ring tone 
or forward it to others. The service will use Philips' audio-fingerprinting tech-
nology. To date, Musiwave has provided content to mobile-phone companies 
in seven European markets, including the U.K.'s Vodafone, France Telecom, 
Spain's Telefonica, and Germany's Deutsche Telekom. LARS BRANDIE 
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France's Revamped Victoires 
Ceremony Gets Positive Reaction 

BY EMMANUEL LEGRAND 

PARIS—French labels and consumers have reacted pos-
itively to the latest revamp of the country's annual Vic-
toires de la Musique industry awards show, which was 
aiming to produce a snappier, more fast-paced event. 

The 3I/2-hour show was broadcast live Feb. 15 from 
Paris' Zenith concert hall on public-TV channel 
France 2. An average of 4 million viewers watched the 
broadcast, representing a 27% share in its time slot, 

up from last year's 24%. The 
show was also broadcast on 
public radio station France 
Inter. 
Zomba France managing 

director Christophe Lameg-
niere is president of the Vic-
toires organization. He says 
the 2003 show's success was 
"the result of a great lineup 
of artists and a full mobi-
lization of all parties. We 
managed to get all nominat-
ed artists to perform, and 
the show was very well-
teased, both on France 2 and 

on France Inter. We can be proud of the result." 
In total, 25 artists performed on the show, and labels 

reported across-the-board increases in shipments for 
those acts after the broadcast. Lamegniere says that 
prior to the event, on-air promotion had a direct 
impact on the sales of all the 
nominated acts. "What this tells 
us," he says, " is that, with a prop-
er show, respecting artists—and 
with the right investments—the 
exposure the Victoires can offer 
benefits all. Record companies and artists need this 
type of show." 

Veteran Virgin France vocalist Renaud was the undis-
puted top winner at the event. He collected awards for 
best male singer and for song of the year ("Manhattan 
Kaboul," a duet with Belgian labelmate AxeIle Red), and 
his Boucan d'Enfer (Noise From Hell) was named album 
of the year. Virgin says the album has shipped more than 
1.8 million units domestically since its spring 2002 

release. The 50-year-old Renaud made a series of poignant 
acceptance speeches as he collected the awards, which he 
described as a "victory over alcohol and depression." 
Hundreds of thousands of members of the French 

public marched against the threat of war in Iraq on 
the day of the Victoires, inevitably adding a degree of 
topicality to acceptance speeches. Upon receiving his 
best song award, Renaud said he had written "Man-
hattan Kaboul" in the wake of the Sept. 11, 2001, ter-
rorist attacks on the U.S. 
but added that he hoped 
"never to have to write 
'Manhattan Baghdad.' " 

Barclay artist Tiken Jah 
Fakoly from the Ivory Coast, 
whose Francafrique tied in 
the best reggae/ragga/world 
album category with Corsi-
can artist I Muvrini's Umani 
(Capitol), called on France to 
withdraw all of its troops 
from Africa and for the "com-
plete independence of Africa." 

To enliven this year's show, 
the number of categories was 
cut from 17 to 13, and only nominated acts performed. 
Lamegniere says, "We cut down on the number of acts 
who were just doing promotion for their latest release." 

The event was also praised by industry executives. 
Sony Music France president Olivier Montfort 

describes "visible progress in the 
show. The live performances went 
on without any glitches, and the 
whole evening was balanced and 
diversified." Montfort credits 
Lamegniere for carrying out "a 

fantastic job under difficult circumstances" in his first 
year as Victoires president. 

Other winners included Warner Music-signed Quebec 
singer Lynda Lemay (best female act), Columbia rock act 
Indochine (best pop/rock album, for Paradize), and Vir-
gin-signed rapper Doc Gyneco (best rap/hip-hop album, 
for Solitaire). Another Quebec artist, Sony Music's 
Natasha St. Pier, was named newcomer of the year in a 
category voted on by the public. 

LES VICTOIRE  

New MTV Post In Oz, Japan 
MTV Asia President To Assume Responsibility 

BY STEVE McCLURE 

TOKYO—MTV Networks Interna-
tional president Bill Roedy says the 
company's operations in Japan and 
Australia are not about 
to sacrifice their auton-
omy, despite the an-
nouncement that MTV 
Networks Asia president 
Frank Brown has now 
taken over responsibili-
ty for them. 
On Feb. 14, MTV an-

nounced that Brown 
will immediately begin 
overseeing the opera-
tions of MTV Japan, 
MTV Australia, and 
Nickelodeon Australia, 
in the new position of 
president of MTV Net-
works Asia Pacific. MW 
says Brown's extended 
role will shift day-to-day 
management of the 
three MTV affiliates 
from MTV Networks 
International in New 
York to the local region. 

"This is really all 
about integration at the 
local level," Roedy tells 
Billboard, "and Frank is 
the epitome, at the 
regional level, of superb 
management. We want 
to take advantage of a 
closer integration with 
all the Asian operations." 
Roedy stresses that 

Brown's expanded role 
will not diminish the 
independence of MTV's Japanese 
and Australian ventures. He says he 
is especially pleased with the 
progress that MTV Japan, a joint 

venture between MTV Networks and 
local investment firm H&Q Asia 
Pacific, has made since its relaunch 
in January 2001. 

"It's been the most 
successful launch of any 
channel we've done 
worldwide," Roedy says. 
"Yu Sasamoto, who is 
MTV Japan's managing 
director/GM, has done a 
great job, and [Brown's 
appointment] will in no 
way take away from his 
responsibilities." 
MTV Japan now 

reaches 4.1 million 
cable and satellite 
households and has 
racked up 67% growth 
in advertising revenue 
in 2002, according to 
the network. 
Singapore- based 

Brown, who became 
president of MTV Net-
works Asia in 1997, will 
continue to report to 
New York-based Roedy. 
"I've known Frank for 
15 years now," Roedy 
says, "and he's done a 
fantastic job in Asia." 

In a statement, Brown 
said, "Japan and Aus-
tralia are both strategi-
cally significant to the 
company's growth in the 
region, and I look for-
ward to becoming more 
closely involved in the 

'This is about 
integration at 
the local level. 
We want to 

take advantage 
ola closer 
integration 
with all the 

Asian 
operations.' 
—BILL ROEDY, MTV 

NETWORKS INTERNATIONAL 

management of our MTV 
and Nickelodeon operations there to 
build on the terrific momentum estab-
lished in both markets over the past 
several years." 

International Executives, Acts Line Up For South By Southwest 
BY THOM DUFFY 

NEW YORK—The ranks of international 
music-business capitals—London, New York, 
Miami, Los Angeles, Sydney, Tokyo—expand 
each March to include Austin. 

Since its debut in 1987, the South by South-
west (SXSW) Music, Film, and Interactive Con-
ference has increasingly drawn artists, executives, 
and trade associations from around the world to 
the Texas destination. Labels tap SXSW to gain a 
foothold in the U.S.—and to find U.S. music to 
sell back home. Of the 12,413 registrants at 
SXSW 2002, some 6,300 were from the music 
industry; 13% of those were from outside the U.S. 

This year, the global industry presence at 
SXSW March 7-16 will be even more evident, as 
the conference moves into a newly completed ad-
dition to the Austin Convention Center, where all 
non-U.S. exhibitors will be grouped together. 
Panel discussions will include the European label 
scene, and international indie labels and distri-
bution; international perspectives will form part 
of all the other panels. 

"South by Southwest was built on the idea of 

exploring alternative routes for artists to build 
careers," SXSW co-director Roland Swenson 
explains. "It became a goal from the start for 
South by Southwest to be a path to 
help artists and the companies they 
work with to break into interna-
tional markets." 
The international talent flow 

began in both directions in 1990, 
after SXSW recruited international 
representative Mirko Whitfield, who 
raised the profile of the conference 
abroad at such events as MIDEM 
each January in Cannes, France. 

Today, SXSW has a team of rep-
resentatives around the globe. Ire-
land-based Una Johnston is Euro-
pean manager. Phil Tripp, based in 
Sydney, represents the con-
ference in Australia, New Zea-
land, and Hawaii. Hiroshi 
Asada in Tokyo is the contact 
in Asia for SXSW. More than 
150 international artists have 

been invited to showcase this year from some two 
dozen countries, from Australia to Peru. 

"For a great many musicians and other indus-
try professionals who attend 
South by Southwest, a large part 
of the appeal is all the live music," 
SXSW creative director Brent 
Grulke says. "This is especially 
appealing to many internationals, 
who welcome the opportunity to 
do business while enjoying them-
selves in a setting that seems very 
different, maybe even exotic, com-
pared to home." 
Swenson recalls building the 

conference's international rela-
tionships with his first trip to the 
MIDEM trade fair in 1989."I start-

SXS 
south by southwest 

taI «s>music  
VII,. 2 0 0 3 

ed by just walking around 
and talking to people, one at 
a time. I managed to meet a 
few people who were willing 
to visit Texas for a long week-
end. Since then, we've been 

at MIDEM every year. We try to exhibit [at trade 
shows] whenever we can, because that makes it 
easier for us to meet people," Swenson says. "We 
are in the business of helping people meet each 
other to do business." 
SXSW has built relationships with several 

European music trade organizations, which will 
host national group stands at the trade show. 
"Under their aegis, numerous European acts and 
labels are organized to promote their territories 
at South by Southwest," Swenson says. 'We've 
also been working closely [for] the past few years 
with both the [British Phonographic Industry] 
and the [U.K.'s Assn. of Independent Music]. As a 
result, the U.K.'s presence at South by Southwest 
has grown exponentially. 

"For the most part," Swenson continues, "I 
think South by Southwest is valuable to inter-
national delegates for the same reason it is for 
U.S. businesses. It is a place to both meet peo-
ple you know and don't know, learn about what's 
next in the music-industry landscape, and check 
out who the upcoming artists for the coming 
years are going to be." 
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50 CENT, IN DA CLUB 

R. KELLY. IGNITION 

TYRESE. HOW YOU GONNA ACT LIKE THAT 

BABY, WHAT HAPPENED TO THAT BOY 

MARIAN CAREY, BOY II NEED YOUI 

JENNIFER LOPEZ ALL I HAVE 

AAUYAH. MISS YOU 

SEAN PAUL GET BUSY 

CHOPPA. CHOPPA STYLE 

Ut ROMEO. PLAY LIKE US 

FAT JOE. AU, I NEED 

JAY-Z. EXCUSE ME MISS 

SNOOP DOGO. BEAUTIFUL 

FIELD MOB. SICK OF BEING LONELY 

DMX. X GO N GIVE IT TO YA 

50 CENT WANKSTA 

DRU HILL I SHOULD BE 

BIK 8, P. DIDDY, BUMP. BUMP, BUMP 

EVE. SATISFACTION 

MISSY ELLIOTT. GOSSIP FOLKS 

JAHEIM. FABULOUS 

JA RULE, MESMERIZE 

CUPSE MA. I DON T LOVE HER 

UL JON 8, THE EAST SIDE BOYZ I DON T GIVE A 

JUSTIN TIMBERLAKE, CRY ME A RIVER 

BLACKSTREET. SEEP 

COMMON, COME CLOSE TO ME 

VIVIAN GREEN. EMOTIONAL ROLLERCOASTER 

THICKE WHEN I GET YOU ALONE 

2PAC. THUGZ MANSION 

MARQUES HOUSTON. THAT GIRL 

NICK CANNON, YOUR POPS DON'T LIKE ME 

K-CI d JOJO, THIS VERY MOMENT 

WAYNE WONDER. NO LETTING GO 

NELLY, AIR FORCE ONES 

FABULOUS. CAN T LET YOU GO 

504 BOYO. GET BACK 

BONE THUGS-N-HARMONY, HOME 

FREEWAY. WHAT WE DO 

SPAILEZ71 SOUTHSTAR TELL ME 

NEW ONS 

BOB, GIRLFRIEND 

JAHEIM. PUT THAT WOMAN FIRST 

KELLY ROWLAND, CANT NOBODY 

BRIAN MCKNIGHT. SHOULDA WOULDA COULES 

5431 PLATOON, SHE LIKE 

FREEWAY. ALRIGHT 
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THE ROOTS. THE SEED 12 01 

KID ROCK, PICTURE 

KENNY CHESNEY, BIG STAR 

JOHNNY CASH, HURT 

SINCE GILL NEXT BIG THING 

SHANIA TWAIN, UP, 

KEITH URBAN. RAINING ON SUNDAY 

DIXIE CHICKS. TRAVEUN SOLDIER 

TERRI CLARK, I JUST WANNA BE MAD 

TIM MCGRAW, SHE S MY KIND OF RAIN 

BLAKE SHELTON, THE BABY 

ALAN JACKSON, THAT O BE ALRIGHT 

FAITH HILL WHEN THE UGHTS GO DOWN 

JOE NICHOLS. BROKENHEARTSVILLE 

MARK WILLS, IT SOMETHIN 

DIAMOND RIO, I BELIEVE 
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CHRIS CAGLE. WHAT A BEAUTIFUL DAY 
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NICKEL CREEK. THIS SIDE 

TIM MCGRAW. THE COWBOY IN ME 

TORY KEITH. WHO S YOUR DADDY 

FAITH HILL CRY 

JENNIFER HANSON, BEAUTIFUL GOODBYE 

MONTGOMERY GENTRY, SPEED 

SHANIA TWAIN, I M GONNA GETCHA GOOD , 

JOE NICHOLS, THE IMPOSSIBLE 
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NEW ONS 

JIMMY WAYNE. STAY GONE 
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JENNIFER LOPEZ. ALL I HAVE 

TANI., ALL THE THINGS SHE SAID 

CHRISTINA AGUILERA, BEAUTIFUL 

MISSY EWOTT. GOSSIP FOLKS 

GOOD CHARLOTTE THE ANTHEM 

AVRIL LAVIGNE, I M WITH YOU 

JA RULE MESMERIZE 

BM 8. P. DIODY. BUMP BUMP BUMP 

TYRESE. HOW YOU GONNA ACT LIKE THAT 

SIMPLE PLAN, ADDICTED 

OMILEZ& SOUTHSTAR, TELL ME 

OMS. X GON GIVE IT TO TA 

JUSTIN TIMBERLAKE, CRY ME A RIVER 

MARIAI CAREY. 00011 NEED YOU) 

FAT JOE, ALL I NEED 

NORAH JONES, DONT KNOW WHY 

JAY-Z. EXCUSE ME MISS 

AUDIOSLAVE LIKE A STONE 

AU. AMERICAN REJECTS, SWING SWING 

MS. DYNAMITE. IT TAKES MORE 

COLDPLAY, CLOCKS 

SEAN PAUL. GET BUSY 

ZWAN. HONESTLY 

KID ROCK. PICTURE 

3 DOORS DOWN, WHEN I M GONE 

RED HOT CHILI PEPPERS. CAN'T STOP 

DONNAS, TAKE IT OFF 

SIMPLE PLAN, IDOS ANYTHING 

NEW FOUND GLORY, HEAD ON COLLISION 

WAYNE WONDER NO LETTING GO 

JUSTIN TIMBERLAKE ROCK YOUR BODY 

'N SYNC. POP 

LIU KIM, THE JUMP OFF 

UMP 817JUT, FAITH 

CHRISTINA AGUILERA, GENIE IN A BOTTLENIO ATRAPADO 

BACKSTREET BOYS. LARGER THAN LIFE 

EMINEM, THE REAL SUM SHADY 

JENNIFER LOPEZ, LOVE DON T COST A THING 

SHAKIRA. WHENEVER, WHEREVER 

NEW ONS 

AAUTAH, I MISS YOU 

EMINEM. SING FOR THE MOMENT 

FABULOUS. CAN T LET YOU GO 

NAG. I CAN 

JUSTIN TIMBERLAKE. ROCK YOUR BODY 
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JENNIFER LOPEZ. AU, I HAVE 

AVRIL LAVIGNE, I'M WITH YOU 

KID ROCK. PICTURE 

CATHERINE ZETA-JONES, AND ALL THAT JAll 

RED HOT CHIU PEPPERS. CAN T STOP 

DIXIE CHICKS, LANDSLIDE 

JOHN MAYER. YOUR BODY IS A WONDERLAND 

3 DOORS DOWN, WHEN I M GONE 

MATCHBOX TWENTY. DISEASE 

JOHNNY CASH, HURT 

JUSTIN TIMBERLAKE CRY MEA RIVER 

BON JOVI. MISUNDERSTOOD 

FAITH HILL CRY 

MARIAH CAREY, THROUGH THE RAIN 

SANTANA, THE GAME OF LOVE 

MADONNA. DIE ANOTHER DAY 

JOHN MAYER, WHY GEORGIA 

PINK, DONT LET ME GET ME 

AALIYAH. miSS YOU 

NO DOUBT, UNDERNEATH IT ALL 

NORAH JONES. COME AWAY WITH ME 

COUNTING CROWS, BIG YELLOW TAXI 

ZWAN, HONESTLY 

SHERYL CROW, SOAK UP THE SUN 

AUDIOSLAVE LIKE A STONE 

CHRISTINA AGUILEAR, BEAUTIFUL 

BRUCE SPRINGSTEEN, LONESOME DAY 

MOBY, IN THIS WORLD 

SHANIA TWAIN. I M GONNA GETCHA GOOD, 

PINK. FAMILY PORTRAIT 

ERYKAH BROU. LOVE OF MY LIFE IAN ODE TO HIP HOP) 

CRAIG DAVID. HIDDEN AGENDA 

EVERCLEAR, VOLVO DRIVING SOCCER MOM 

RED HOT CHIU PEPPERS, BY THE WAY 

TORI AMOS. A SORTA FAIRYTALE 

ASHANTI. FOOLISH 

MISSY EWOTT, WORK IT 

VANESSA CARLTON, A THOUSAND MILES 

FROU FROU, BREATHE IN 

KELLY ROWLAND, CAN T NOBODY 

NEW ONS 

MARIAH CAREY, BOY II NEED YOU) 

CEUNE DION. I DROVE ALL NIGHT 

SNOOP DOGO, BEAUTIFUL 

CHANTAL KREVIAZUK IN THIS UPE 

UL' KIM, THE JUMP OFF 

NO DOUBT, RUNNING 

BRUCE SPRINGSTEEN. WAITIN ON A SUNNY DAY 
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[OVEN FRESH] 
SNOOP DOGG. BEAUTIFUL 
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MODERN TALKING, TV MAKES A SUPERSTAR 
AVRIL LAVIGNE, PM WITH YOU 
JEANETTE, ITS OVER NOW 
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JUSTIN TIMBERLAKE, ROCK YOUR BODY (NEW) 
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JUSTIN TIMBERLAKE CRY MEA RIVER 
CHRISTINA AGUILERA, BEAUTIFUL 
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SAM ROBERTS, DON'T WALE AWAY EILEEN 
MISSY 'MISDEMEANOR" EWOTE GOSSIP FOLKS 
TREBLECHARGER, DON'T BELIEVE IT ALL 
SHAWN DESMAN. SHOOK CUOMO REMIKI 
SWOLLEN MEMBERS. BREATH 
50 CENT, IN DA CLUB 
ZWAN. HONESTLY 
THEORY OF A DEAD1AAN, MAKE UP YOUR MIND 
JA RULE, MESMERIZE 
JENNIFER LOPEZ, AU. I HAVE 
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EMINEM, LOSE YOURSELF 
SHAKIRA. QUE ME QUEDES TU 
AVRIL LAVIGNE. SUER BOI 
ROBBIE WIWAMS. FEEL 
KELLY OSBOURNE, SHUT UP 
JENNIFER LOPEZ JENNY FROM THE BLOCK 
JUANES, ES POR T 
WESTUFE, UNBREAKABLE 
MADONNA. DIE ANOTHER DAY 
JUSTIN TIMBERLAKE. CRY ME A RIVER 
TAT, NOT GONNA GE7 US 
NIRVANA, YOU KNOW YOU'RE RIGHT 
NICK CARTER. DO I HAVE TO CRY FOR YOU 
CRAZY TOWN, DROWNING 
KYLIE MINOGUE. COME INTO MY WORLD 

FOU FIGHTERS. ALL MY LIFE 
MISSY 'MISDEMEANOR' ELLIOTT, WORK IT 
MOLOTOV, FRIJOLERO 
COLDPLAY, THE SCIENTIST 
PAULINA RUBIO, CASANOVA 

CRIAMX-FRESSIRMS 
hours weekly 

XIX Morn St Pheedelplua, PA 19127 

1 

50 CENT. IN DA CLUB 
AALIYAH, MISS YOU 
BABY. WHAT HAPPENED TO THAT BOY 
MISSY "MISDEMEANOR" ELLIOTT, GOSSIP FOLKS 
VIVIAN GREEN. EMOTIONAL ROLLERCOASTER 
EVE. SATISFACTION 
GANG STARR. SKILLS 
SEAN PAUL GET BUSY 
CUPSE. MA.1 DON'T LOVE HER 
FREEWAY, WHAT WE 00 
WAYNE WONDER, NO LETTING GO 
BABY, DO THAT 
HAS. MADE YOU LOOK 
BONE THUGS-N-HARMONY, HOME 
JENNIFER LOPEZ. ALL I HAVE IMARIAM CAREY, BOY II NEED TOW JENNIFER LOPEZ ALL I HAVE 

GOOD CHARLOTTE. THE ANTHEM 
AVRIL LAVIGNE. I M WITH YOU 
JUSTIN TIMBERLAKE, CRY MEA RIVER 
MISSY -MISDEMEANOR" CW017, GOSSIP FOLKS 
SUM AI. STILL WAITING 
SNOOP DOGG, BEAUTIFUL 
AALIYAH, MISS YOU 
ISYSS. SINGLE FOR THE REST OF MY LIFE 
SHAKIRA. THE ONE 
B2K 8 P. GIDDY, BUMP. BUMP. BUMP 
SIMPLE PLAN, I'D DO ANYTHING 
50 CENT. WANKSTA 
EVE, SATISFACTION 

If ,er 

J IBE MICAS COWRY 
Comm.. proprammnp 

9697 E Mineral Ave, EngleweRd, CO 54112 

DIXIE CHICKS, TRAVELIN' SOLDIER 
MARK WILLS. I/ SOMETHIN' 
RINCE GILL NEXT BIG THING 
BLAKE SHELTON, THE BABY 
BRAD PAISLEY, I WISH YOU'D STAY 
AARON UNES, YOU CAN'T HIDE BEAUTIFUL 
TERRI CLARK, I JUST WANNA BE MAD 
TIM MCGRAW, SHE'S My KIND OF RAIN 
MONTGOMERY GENTRY. SPEED 
KENNY CHESNEY. BIG STAR 
DIAMOND RIO, I BELIEvE 
JOE NICHOLS, BROKENHEAFITSVILLE 
FAITH HILL, WHEN THE LIGHTS GO DOWN 
DEANA CARTER. THERE'S NO LIMIT 
TRACE ADKINS. CHROME 
CHRIS CAGLE WHAT A BEAUTIFUL DAY 
SHANIA MAIN. UP , 
MARTINA MCBRIDE, CONCRETE ANGEL 
JESSICA ANDREWS, THEWS MORE TO ME THAN YOU 
KEITH URBAN. RAINING ON SUNDAY 

CALIFORNIA MUSIC CHAti,n 

15 hours weekly 
10227E 11rh St Oaklend, CA 91E03 

Television. 
ELVIS UVES ON IV: Elvis Presley's phe-
nomenal impact on music is undis-
puted, and the countless biographies 
on Presley attest to his lasting influ-
ence. But few documentaries have ex-
plored in depth how Presley's extraor-
dinary legacy was largely shaped by the 
visual media of film and TV. Through-
out March, PBS and other public TV 
stations will air two documentaries 
about how Presley made his mark in 

film and TV. (PBS show-time slots vary; 
check local listings.) It will be the first 
time these two documentaries—The 
Definitive Elvis: The Hollywood Years 
and The Definitive Elvis: The Television 
Years—have been shown on U.S. TV. 

The Definitive Elvis: The Hollywood 
Years will be shown in two parts. Part 
one focuses on the years 1956 to 1961, 
when Presley made such films as Love 
Me Tender, Jailhouse Rock, and Blue 
Hawaii. Part two examines the years 
1962 to 1969, when he made a slew of 
romantic comedies that include Viva 
Las Vegas, Harum Scarum, and Girl 
Happy. Along with footage from these 
films, there is behind-the-scenes com-
mentary from Presley's close associates 
and movie co-stars. 

The Definitive Elvis: The Television 
Years has even rarer footage that 
spans from the 1950s to the 1970s. 
Included is his groundbreaking 1956 
appearance on The Ed Sullivan Show, 
as well as clips from The Milton Berle 
Show and the Frank Sinatra-hosted 
Welcome Back Elvis special. One of 
the more memorable parts of the doc-
umentary is Presley's appearance on 
The Steve Allen Show, when he had to 
perform "Hound Dog" in a tuxedo and 
sing the song to a hound dog. The pro-
gram also includes one of Presley's 
first TV appearances on a local Shreve-
port, La., TV station. 

THIS & THAT: NBC's top-rated morn-
ing show Today has helped land a 
record deal for a singer who appeared 
on the show's talent contest last year. 

by Carla Hay 

Kristy Starling, a 22-year-old Okla-
homa native, earned second place in 
the program's singing contest, Today's 
Superstar. On Feb. 4, Today aired Star-
ling signing a record deal with Warn-
er Bros. Records Christian Division, 
part of Word Entertainment. Starling 
is currently working on her debut 
album with such producers as David 
Foster and Richard Marx. The album 
is due April 15, and she will perform 
April 18 on Today. 

The Today's Superstar contest drew 
more than 4,000 entries; last Novem-
ber, 32-year-old Daniel Gardner from 
Atlanta was chosen as the winner. 

In other NBC news, the network 
will air Cher: Living Proof—The 
Farewell Concert April 15. 
VH1 has filed a breach-of-contract 

countersuit against Liza Minnelli and 
her husband, David Gest, regarding 
VH1's aborted reality series Liza & 
David. VH1 canceled the show before 
it went on the air, and last December 
the couple filed a $23 million lawsuit 
against VH1 for breach of contract 
and defamation. VH1's counterclaim, 
filed Feb. 6 in New York State 
Supreme Court, seeks at least $ 1.5 
million in damages and alleges that 
Gest made unreasonable demands 
that hindered production of the show. 
VH1 and the couple's representatives 
had no comment. 
VH1 also had no comment on re-

ports that ex-Sony Music Entertain-
ment chairman/CEO Thomas D. 
Mottola is in talks to produce and 
have an on-camera role in the new 
VH1 reality series Born to Diva (for-
merly known as Destination Diva). 
VH1's Born to Diva show—which has 
a similar concept to Fox's hit Ameri-
can Idol—premieres April 14. The 
Born to Diva winner will perform at 
VH1's Divas Live concert May 22 in 
Las Vegas. 

Last of the Mississippi Jukes—a 
blues-music documentary from pre-
mium-cable channel Black Starz—will 
have a companion soundtrack and 
DVD released March 18 on Sanctuary 
Records. The soundtrack will include 
such artists as Bobby Rush, Chris 
Thomas King, Alvin Youngblood Hart, 
and Vasti Jackson. 

PRODUCTION COMPANY NOTES: FM 
Rocks has named Jason Valen direc-
tor's rep. He previously held the same 
title at Persaud @ Palomar. FM Rocks 
has moved, and its new address is 1901 
Main St., Santa Monica, Calif. 90405. 
Refused.tv also has a new address: 8010 
Hollywood Blvd., Los Angeles, Calif. 
90046 ... Partizan in New York has 
named Danielle Hinde director's rep. 
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LILL 
A LOOK BEHIND THIS WEEK'S CHART ACTION 

Counter. 
BIG CHILL, HOT START: Subtract Valentine's 
Day shopping traffic, then add blizzard con-
ditions in some of the nation's most populat-
ed markets, and the result is the 16% decline 
in album volume for the tracking week 
reflected by this issue's sales charts. The Pres-
idents Day snow storm that struck New York; 
Boston; Washington, D.C.; and other Eastern 
cities may have prevented R. Kelly from a 
career-best sales week, but even with stock 
shortages and image woes, the R&B singer 
exceeds the half-million mark, bypassing two-
week Billboard 200 champ 50 Cent. 

Based on first-day numbers cited by key 
retailers, chart watchers had predicted 

Kelly's Choc-
olate Factory 
might start 
with 700,000-
plus. Still, his 
532,000 tally 
stands as Kel-
ly's second-lar-
gest week, sur-
passed only by 
the 543,000-
unit opener that 

his TP-2.ccrn rallied in fourth-quarter 2000. 
We can only speculate whether the noto-

riety surrounding the child pornography 
charges that Kelly faces in two states pre-
vented him from reaching an even larger 
sum. What we can surmise is that current 
track "Ignition" is true to its title, having 
risen to No. 3 on Hot R&B/Hip-Hop Airplay 
with spins from 111 stations. Another song, 
"Who's That," which features Fat Joe, has 
garnered three chart weeks on that list from 
unsolicited airplay (No. 62). 
Zomba Music Group VP of sales Bob Ander-

son says pre-orders hovered at 600,000 units 
until about two weeks before street date, when 
word-of-mouth from shoppers who gobbled 
up 50 Cent's album prompted chains to bring 
in more copies of Chocolate Factory. Zomba 
shipped 900,000 by street date and, with re-
orders, the album was up to 1.5 million by this 
column's deadline. That outlay includes 
750,000 limited-edition copies that contain 
Kelly's aborted Loveland album. Loveland had 
two tracks that clicked at radio, including 
"Heaven I Need a Hug," which peaked at No. 
25 on Hot R&B/Hip-Hop Airplay. 

Chocolate Factory becomes Kelly's third 
No. 1 on The Billboard 200 and his sixth on 
Top R&B/Hip-Hop Albums. 

BACK IN BLACK LOUD AS EVER: The shift of 
the band's discography from Elektra to Epic 
unleashes a flood of AC/DC entries on Top 
Pop Catalog Albums. The haul includes seven 
titles, among them the new Sony-distributed 

and old WEA-sold versions of Back in Black. 
Total chart weeks listed on each, including 
the duplicate 
title, reflect 
cumulative 
chart week 
logged through 
various label 
channels on 
The Billboard 
200 and the 
catalog list. 

This is the 
most entries 
by a single act on Top Pop Catalog since the 
June 13, 1998, issue, when the death of 
Frank Sinatra brought eight of his titles on 
that chart. Combined, the seven AC/DC sets 
sold 36,000 for the week. 

BACK IN BLACK 

NORAH'S NIGHT: After Santana won an arm-
load of awards and played the 2000 Grammys 
telecast, the band startled industry types with 
a 166% increase, a burst that shot Supernat-
ural's chart-leading sum from 219,000 units 
to 583,000. Don't look now, but rookie Norah 
Jones just might mount an even larger post-
Grammy bump. 

Aside from sweeping the Grammys, she 
played Late Show With David Letterman two 
nights later and her album was on sale at sev-
eral key retail accounts (see story, page 1). She 
is No. 3 now with 144,000 units, but at press 
time, Capitol Jazz and Classics VP of sales Saul 
Shapiro thought Come Away With Me could 
exceed 600,000. If Jones hits that mark, chalk 
up her fourth week atop The Billboard 200. If 
she falls short, it comes down to a duel with 
50 Cent, who this issue trails chart leader R. 
Kelly by a mere 2.3% margin (520,000). Aside 
from Grammy spikes for Jones and others, next 
week should bring Hot Shot Debut honors to 
rapper Freeway, who is expected to start in the 
range of 150,000-200.000. 

THIS AND THAT: We've finally found a Michael 
Jackson album that reacts to the singer's recent 
media splash. His repackaged hits disc enters 
the big chart at No. 144 on a 65% gain, a week 
after Jackson specials aired on three of the Big 
Four networks. This, however, is the title's sixth 
straight gain, which means it was already active 
before the first airing of the ABC special on Feb. 
6. Thriller re-enters Top Pop Catalog Albums 
with a 48% bump (No. 32) .. Dar Williams 
manages her biggest Nielsen SoundScan week 
and her highest Billboard 200 rank to date (No. 
120, 10,000 units). Razor & Tie says the sum 
would have been even larger had it not been 
for an apparent reporting problem by a large 
Internet seller. Her third album held her prior 
chart peak, No. 143, in 2000. 

Minded. 
MAKING CENTS: Although he is bumped from 
the top of The Billboard 200 by R. Kelly's 
Chocolate Factory (see Over the Counter, this 
page), 50 Cent can take solace in his rising to 
the top of The Billboard Hot 100 with "In Da 
Club." The track has earned Greatest Gain-
er/Airplay honors for four straight weeks, this 
time increasing its audience impressions by 
13.5 million to 156.4 million listeners—not 
far from the audience record of 167.7 million 
that was held by "Dilemma" from Nelly Fea-
turing Kelly Rowland. "Club" already set the 
audience mark on Hot R&B/Hip-Hop Singles 
& Tracks two weeks ago and holds at No. 1 on 
that chart for a fourth consecutive week. 

DELTA FORCE: While it's common knowledge 
that Johnny Cash found a new audience among 
modem-rock fans during the 1990s, he makes 
an uncommon leap from rock to country in the 
new millennium, as "Hurt" opens at No. 56 on 
Hot Country Singles & Tracks. With 105 detec-
tions at 47 monitored country ports, Cash's 
debut is his first single to grace that list in more 
than 12 years (see Chart Beat, page 80). 

Although "Hurt" has yet to impact Modem 
Rock Tracks, Cash is sharpening his sword for a 
chart battle, garnering 501 detections at 49 

stations this 
issue, one play 
short of hitting 
No. 40. The 
track gained 
3.2 million lis-
tener impres-
sions at the 
format and has 
posted 3 mil-
lion at country 
radio. "Hurt," 

first recorded by Nine Inch Nails, was serviced 
to rock stations Jan. 31 but was not mailed to 
country outlets until Feb. 25. 

CASH 

REASONS WHY: On the heels of her Grammy 
Awards sweep, Norah Jones hits a new high 
on The Billboard Hot 100 and Top 40 Tracks 
with "Don't Know Why," re-bulleting 41-36 
on the former and 27-22 on the latter. Of the 
song's 35.5 million audience impressions, 
38% came in the two days following the 
awards broadcast, which are the last two days 
of our tracking week. 
"Why" dropped off the Adult Contempo-

rary chart and moved into recurrent status 
two weeks ago after peaking at No. 14 in Jan-
uary. The tracking week for the AC chart dif-
fers from the Hot 100 survey, ending on Sun-
day (the day of the Grammys) instead of 
Tuesday. With an expected boost at AC radio 
from Jones' multiple trophies, "Why" would 
re-enter that chart if it posts enough detec-

by Silvio Pietroluongo. Minal Patel. Wade lessen 

tions to rank at No. 15 or above. (Songs are 
removed from the AC chart if they fall below 
No. 15 and have spent more than 26 weeks 
on the chart). 

CHILLS ANDTHRILLS: "Cry Me a River" by Justin 
Timberlake and "Emotional Rollercoaster" by 
Vivian Green make strong leaps up the Hot 
R&B/Hip-Hop Singles Sales and Hot 100 Sin-
gles Sales charts, thanks to full-week scans 
at retail after both songs made a premature 
debut last is-
sue. Timber-
lake ascends 
50-1 on R&B/ 
Hip-Hop Sin-
gles Sales 
while climb-
ing 56-2 on 
Hot 100 Sales, 
scanning 
11,000 units 
overall. As a 
result, "Cry" nabs Greatest Gainer/Sales hon-
ors on both the Hot R&B/Hip-Hop Singles & 
Tracks chart ( 16-11) and the Hot 100 (6-5). 
While the track is declining in overall airplay, 
it does show growth at R&B radio, rising 16-13 
on the Hot R&B/Hip-Hop Airplay chart. Some 
of the boost can be attributed to mix-show air-
play of a bootleg remix featuring 50 Cent. 

"Rollercoaster" advances 41-2 on Hot 
R&B/Hip-Hop Singles Sales and 73-5 on Hot 
100 Singles Sales, with total scans at 5,000 
units. With top 10 status at most adult R&B 
radio stations and rotation increases at major-
market R&B/hip-hop outlets, it also jumps 26-
21 on the Hot R&B/Hip-Hop Airplay chart. 
The combination of sales and airplay propel it 
27-15 on the Hot R&B/Hip-Hop Singles & 
Tracks chart and 75-49 on the Hot 100. 

Cry Me A giver 

ONCE AND AGAIN: Darryl Worley posts the high-
est debut of 2003 on Hot Country Singles & 
Tracks, as "Have You Forgotten?" arrives at No. 
41. It is the chart's highest debut since Shania 
'Bvain's "I'm Gonna Getcha Good!" entered at 
No. 24 in the Oct. 19, 2002, issue. Worley's sin-
gle is an emotional plea for support of U.S. mil-
itary action in Iraq and suggests a direct con-
nection between Saddam Hussein and the Sept. 
11, 2001, attack on the World Trade Center, 
themes that are certain to spark emotional lis-
tener reaction. It is the lead single and title track 
from Worley's new set, due May 20. 

Elsewhere on the chart, Alison Krauss & 
Union Station re-enter at No. 46 with "The 
Lucky One," thanks to a new promotion push 
by Rounder Records. "Lucky" spent four weeks 
on the chart more than one year ago under the 
promotional guidance of Mercury Records, 
peaking at No. 53 in the Nov. 10, 2001, issue. 
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ARTIST SoundScan Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

GO 
.1 

NUMBER 1/HOT SHOT DEBUT -- vu-;- 1 Week At Number 1 
R. KELLY Chocolate Factory 
JIVE 41812/ZOMBA 118 98 COI 

0  73 49 SNOOP DOGG • Paid Tha Cost To Be Da Bon 
00 GGYSTYLE. PRIORI TY 39151 11CAPITOL ( 12.98/18.981  

12 

1 51 65 62 VIVIAN GREEN Love Story 
COLUMBIA 86357/CRG 17 98 EO/11 981 

51 

2 1 1 50 CENT Get Rich Or Die Tryin' 
SHADY/AFTERMATH 493544F/INTERSCOPE 112.98/18.981 

1 52 28 46 ELTON JOHN • Greatest Hits 1970-2002 
ROCKET UTV 063418 UME 124 98 CDI 

12 

CI3 4 • NORAH JONES • 4 Come Away With Me 
BLUE NOTE 32088 117 38 CDI (NJ 

1 53 46 48 TOBY KEITH •' Unleashed 
DREAMWORKS INASHVILLEI 450254/INTERSCOPE 111.9808061 

1 

4 2 2 DIXIE CHICKS • 5 Home 
MONUMENT/COLUMBIA 868401/CRG 112.98 E0/18.981 

1 54 33 50 FAITH HILL •' Cry 
WARNER BROS ( NASHVILLE/48962/MM 112.98/18.981 

1 

5 4 3 KID ROCK •' Cocky 
LAVA;ATLANTIC 83482 1/AG 112 98/18.98) 

3 55 14 - VINCE GILL Next Big Thing 
MCA NASHVILLE I70286/UMGN 112.98/18.98/ 

14 

0 SOUNDTRACK Cradle 2 The Grave 
BLOODLINE/DEF JAM 0636151/1DJMG 112 98/18 98) 

6 56 43 - VARIOUS ARTISTS Were A Happy Family: A Tribute To Ramones 
OVE COLUMBIA 86352CRG 114 98 EC CD) 

43 

7 6 5 AVRIL LAVIGNE • ' Let Go 
ARISTA 14740117 98 CDI 

2 57 74 73 RED HOT CHILI PEPPERS A By The Way 
WARNER BROS 481481 118.98 CD1 

2 

6 SOUNDTRACK • Chicago 
EPIC 8101811K 98 E0 CDI 

2 0  85 84 JOHNNY CASH American IV: The Man Comes Around 
AMERICAN/LOST HIGHWAY 063339 1 UME t 18 98 CO t 

58 

0  15 11 SOUNDTRACK Daredevil: The Album 
WIND-UP 13079118 98 COI 

9 59 72 51 QUEENS OF THE STONE AGE • Songs For The Deaf 
1NTERSCOPE 493425 114 48 COI 

17 

0  16 - VARIOUS ARTISTS Grammy Nominees 2003 
GRAMMY 73843/WARNER STRATEGIC MARKETING 11898 CD) 

10 60 47 44 THE ROLLING STONES •' Forty Licks 
ABKCO 13378NIRGIN 129.98 COI 

2 

11 8 7 JENNIFER LOPEZ A 2 This Is Me...Then 
EPIC 86231 i18 98 10 COI 

2 61 58 27 ZVVAN Mary Star Of The Sea 
MARTHA'S MUSIC/REPRISE 48436/WARNER BROS. 118.98 COI 

3 

12 12 10 MISSY ELLIOTT • Under Construction 
THE GOLD M1ND/ELEKTRA 628131/EEG 112 98/18 98/ 

3 0 83 63 VARIOUS ARTISTS Worship Together: I Could Sing Of Your Love Forever 
TIME LIFE 18774119.98 CO) 

39 

Q 36 33 

..e =. GREATEST GAINER r"eg 
T.A.T.U. 200 KM/H In The Wrong Lane 
INTERSCOPE 064107 112.98 COd111 

63 68 29 VARIOUS ARTISTS WOW Gospel 2003 
EMI CHRISTIAN,WORDNERITY 43213/ZOMBA 118.98/21 981 

29 

13 64 66 53 MARIAH CAREY A Charmbracelet 
MONARCASLAND 053467*ADJKAG 112.98/18 981 

3 

0  39 36 SEAN PAUL • Dutty Rock 
2 HARD/VP/ATLANTIC 83620'/AG 19.98/11981 

14 65 71 61 MATCHBOX TWENTY A More Than You Think You Are 
MELISMAATLANTIC 83612/AG 112.98/19.981 

6 

15 18 18 GOOD CHARLOTTE A The Young And The Hopeless 
DAYLIGHT 86486/EPIC ( 12.98 EC1 CO1 

7 66 61 54 KENNY CHESNEY A' No Shoes, No Shirt, No Problems 
BNA 670313 RLG 112 98.18 981 

1 

0  29 20 TYRESE • I Wanna Go There 
1 29041.RMG112 98 18981 

16 67 63 57 SOUNDTRACK Sweet Home Alabama 
HOLLYWOOD 162364118 98 COI 

46 

0  32 28 JOHN MAYER •' Room For Squares 
AWARE/COLUMBIA 85293./CRG 17.98 E0/18.981 DU 

15 68 70 59 VARIOUS ARTISTS • Disneymania: Superstar Artists Sing Disney ...Their Way! 
WALT DISNEY 860785 118 98 COI 

52 

ill 23 19 . EMINEM A' The Eminem Show 
WEB:AFTERMATH 493290F/INTERSCOPE ( 12.98/19981 

1 69 57 - DJ ENVY The Desert Storm Mixtape: DJ Envy Blok Party Vol. 1 
DESERT STORM 86737e/EPIC 118.98 80 CDI 

57 

19 13 13 - 
.. 

AALIYAH A I Care 4U 
BLACKGROUNO/UNIVERSAL C60382/UMRG 112.98/11981 

3 70 56 15 't:.‘ ALABAMA In The Mood: The Love Songs 
RCA 67052/R011898 CDI 

15 

20 9 12 SHANIA TVVAIN Up! 
MERCURY 170314U446N 119.98 COI 

1 0 91 81 • THE DONNAS Spend The Night 
ATLANTIC 83567'/AG (11.98 CD) (NJ 

62 

21 20 14 NELLY • 5 Nellyville 
FO REEL/UNIVERSAL 01774r/UMRG 112.9801981 

1 72 42 40 STEVEN CURTIS CHAPMAN All About Love 
SPARROW 41162 118 98 COI 

12 

22 21 24 COLDPLAY A A Rush Of Blood To The Head 
CAPITOL 40504 1112 98/18 981 

5 73 53 47 ELVIS PRESLEY A' Elvis:30 41 Hits 
RCA 680191/RMG 112 98/19 981 

1 

23 26 16 JA RULE A The Last Temptation 
MURDER INC IDEE JAM 063487F/MMG 112.98/18 981 

4 74 60 - INTOCABLE La Historia 
EMI LATIN 80819/21 98 CD/OVD/ 

60 

24 22 17 SOUNDTRACK A` 8 Mile 
SHADY 4935011 1.1NTERSCOPE 112 98/19 981 

1 75 88 69 ASHANTI A' Ashanti 
MURDER INC IAJM 5136830F/MMG 11298/1698) 

1 

25 25 23 CHRISTINA AGUILERA A' Stripped 
RCA 6131731 ./RMG 112 98/18 981 

2 76 69 - MASSIVE ATTACK 100th Window 
VIRGIN 812391 118 98 CO, 

69 

26 34 9 

F 

LL COOL J 10 
DER JAM 077021 1 IDJMG 112 9818 981 

2 77 84 65 LIL JON 8c THE EAST SIDE BOYZ Kings Of Crunk 
AME 23701/TVT 113.98/17.981 

15 

27 30 22 JUSTIN TIMBERLAKE A' Justified 
JIVE 418231/ZOMBA 111 98/18 981 

2 78 80 55 BABY • Birdman 
CASH MONEY'UNIVERSAL 060376NUMRG 11298/18.981 

24 

28 7 - GEORGE STRAIT For The Last Time: Live From The Astrodome 
MCA NASHVILLE 110319 UMGN 112 98,18 981 

7 0 99 90 JOE NICHOLS Man With A Memory 
UNIVERSAL SOUTH 170285111 98/17 98) [NI 

79 

29 38 38 AUDIOSLAVE • Audioslave 
INTERSCOPE/EPIC 869681 118 98 CDI 

7 80 79 82 MARTINA MCBRIDE A' Greatest Hits 
RCA ( NASHVILLE/ 67012ALG11296/181431 

5 

30 10 26 ROD STEWART A It Had To Be You ... The Great American Songbook 
J 20039/RMG 112.96/18.981 

4 81 62 - RUSH The Spirit Of Radio: Greatest Hits 1974 - 1987 
MERCURY/CHRONICLES 063335/UME 118.98 CDI 

62 

0  44 42 JAY-Z A' The Blueprint 2: The Gift And The Curse 
ROC-A-FELLNDEF JAM 663380./101MG115.96/19.901 

1 82 89 79 DISTURBED • Believe 
REPRISE 40320/WARNER BROS. 118.98 COI 

1 

32 37 32 3 DOORS DOWN A Away From The Sun 
REPUBLIC/UNIVERSAL 064396/UMRG 112.98/19.981 

8 83 78 60 PUDDLE OF MUDD A 3 Come Clean 
FLAWLESS/DEEPEN 493074/INTERSCOPE 112 98/18 981 

9 

0  55 25 THE ALL-AMERICAN REJECTS The All-American Rejects 
DOGHOUSE/DREAMWORKS 450407/INTERSCOPE 19 98 COI MI 

25 84 87 91 

y-

SHERYL CROW A C'mon, C'mon 
A8M 493260.INTERSCOPE 112 9818 98/ 

2 

34 17 - JOHN MAYER Any Given Thursday 
AWARE/COLUMBIA 87I99/CRG 119.98 E1:1 COI 

17 85 76 70 RASCAL FLATTS A Melt 
LYRIC STREET 165831/HOLLYWOOD 112 98/18 98) 

5 

35 19 21 LIONEL RICHIE The Definitive Collection 
MOTOWN/UTV 068140/UME ( 18 98 COI 

19 86 92 96 SOUNDTRACK • Lizzie McGuire 
BUENA VISTA 860191 WALT DISNEY 112 98 CD) 

61 

0  67 56 SIMPLE PLAN No Pads, No Helmets...Just Balls 
LAVA 8363.4.46 / 7 98.11 981[11j 

36 87 100 85 F00 FIGHTERS • One By One 
ROSWELL/RCA 68008/11MG 118.98 CD) 

3 

37 59 58 1 JAHEIM • Still Ghetto 
DIVINE MILL 48214/WARNER BROS 118 98 001 

8 0  122 89 NIVEA Nivea 
JIVE 41746/ZOMBA III 9617 98) [881 

80 

38 40 35 SANTANA A' Shaman 
ARISTA 147371129818 981 

1 89 48 75 BON JOVI • Bounce 
ISLAND 063055/10JMG 112 98/18 981 

2 

39 49 43 PINK A' M!ssundaztood 
ARISTA 14718112 98/18 98/ 

6 90 90 77 SYSTEM OF A DOWN • Steal This Album! 
AMERICAN COLUMBIA 87C621,CRG 118 98 ELI COI 

15 

40 11 30 JOSH GROBAN A' Josh Groban 
143 REPRISE 48154.WARNER BROS. 08.98 CD) (NI 

8 0  130 99 SMILEZ & SOUTHSTAR Crash The Party 
ARTISTOIRECT 01030111.98/1798IIN1 

91 

41 24 39 TIM MCGRAW A' Ton McGraw And The Dancehall Doctors 
CURB 78146112 9618 981 

2 0  118 104 THE USED The Used 
REPRISE 48287/WARNER BROS. 111.98 CD/ pit 

63 

42 45 37 B2K • Pandemonium! 
TU G %M ./EPIC 112 98E8;18 98) 

10 0 137 134 ALISON KRAUSS + UNION STATION • Live 
ROUNDER 610515119 98 COI 

36 

43 31 - KENNY LATTIMORE & CHANTE MOORE Things That Lovers Do 
ARISTA 14751111 98/18981 

31 94 106 72 BUSTA RHYMES • It Ain't Safe No More... 
J 2183431/RMG 112 98;18 981 

43 

44 - 52 31 NAS A God's Son 
ILL WILLCOLUMBIA 86930./CRG 112.98 E13/18.981 

12 95 95 67 VARIOUS ARTISTS The Source Presents: Hip Hop Hits Vol. 6 
DEE JAM 063546/10JMG 02.98/11981 

35 

45 64 52 CHEVELLE • Wonder What's Next 
EPIC 86157111 98 E0 COI 

14 96 109 158 SOUNDTRACK How To Lose A Guy In 10 Days 
VIRGIN 81522118 98 801 

96 

46 50 41 VARIOUS ARTISTS • 2 Now 11 
UNIVERSAL/EMI/ZOMBA/SONY 069720/UME 112.98/11981 

2 97 105 74 THE ROOTS Phrenology 
MCA 112996'118 98 COI 

28 

47 35 8 BLAKE SHELTON The Dreamer 
WARNER BROS. (NASHVILLE) 41107/WRN D2senalm 

8 98 96 78 SALIVA Back Into Your System 
ISLAND 063153ADJMG 118.98 CO) 

19 

48 51 34 2PAC A' Better Dayz 
AMARU/DEATH ROW 497070NINTERSCOPE 118.98/24.981 

5 99 103 98 VANESSA CARLTON • Be Not Nobody 
AGM 493307/INTERSCOPE 118 98 CO) 

5 

49 27 - YANNI Ethnicity 
VIRGIN 81516 118 98 COI 

27 100 97 68 WHITNEY HOUSTON A Just Whitney... 
ARISTA 14147118 98/ 

9 
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CID O 

ie. ARTIST 

3 IMPRINT & NUMBER/DISTRIBUTING LABEL 

Title e D. 

'e 

i' '' 

. 
0 
el 
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W 

3 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

2 
0 

' E 

01 145 132 22 INDIA.ARIE • 

MOTOWN 064755/UMRG (12.98/1898) 
Voyage To India 6 151 121 135 21 DIANA KRALL • Live In Paris 

VERVE 065109/VG 11298/1898) 
18 

102 86 83 48 CELINE DION A ' 

EPIC 86400 112.98 E0/18.981 
A New Day Has Come 1 152 129 101 4 VARIOUS ARTISTS Absolute Body + Soul 

BMG SPECIAL PRODUCTS 18882/TIME LIFE ( 1898 COI 
73 

103 82 - 2 RODNEY CARRINGTON 

CAPITOL (NASHVILLE) 36579 118.98 COI 
Nut Sack 82 153 148 129 36 GARY ALLAN • Alright Guy 

MCA NASHVILLE 170201/UMGN Ill 98/1796) 
39 

104 107 80 4 RY COODER MANUEL GALBAN 

PERRO VERDE/NONESUCH 7969I/AG ( 18 98 CO) 
Mambo Sinuendo 52 154 116 93 6 TERRI CLARK Pain To Kill 

MERCURY 170325/1.1MGN ( 11.98/18.98) 
27 

CD NEW 

106 114 

1 CAT POWER 

MATADOR 427./BEGGARS GROUP ( 17.98 CD) iNi 
You Are Free 105 155 132 137 14 TRACE ADKINS • Chrome 

CAPITOL (NASHVILLE) X618 11098/17 981 
59 

100 -63 NO DOUBT A' 

INTERSCOPE 49315r ( 1298/1896) 
Rock Steady 9 156 135 126 18 MICHAEL W. SMITH • Worship Again 

REUNION 10374/ZOMBA ( 11.98/17.98) 
14 

107 81 - 2 OZZY OSBOURNE 

LEGACY 86812/E PIC ( 2998 ES CD) 
The Essential Ozzy Osbourne 81 CD NEW 1 MINISTRY Animositisomina 

SANCTUARY 84568 11898 CD) 
157 

108 111 111 19 FLEETWOOD MAC A 
REPRISE 73775/WARNER BROS. (24.98 COI 

The Very Best Of Fleetwood Mac 12 158 154 124 23 SEETHER Disclaimer 
WIND.UP IM611(ese CD) 

92 

Cri 143 

1 
164 30 BRUCE SPRINGSTEEN A 2 

COLUMBIA 86603./CRG 11298 E0/18.98) 
The Rising 1 159 117 106 13 PAUL MCCARTNEY A 2 Back In The U.S. Live 2002 

MPL 42318/CAPITOL 11598/19.981 
8 

118 101 97 58 ALAN JACKSON A 3 
' ARISTA NASHVILLE 67039/111O 112.98/18.981 

Drive 1 160 168 149 21 SOUNDTRACK • XXX 
UNIVERSAL 156259/UMAG 11986 CD) 

9 

111 113 95 17 NIRVANA A 
OGC/GEFFEN 493507/INTERSCOPE ( 18.98 CM 

Nirvana 3 161 161 155 76 NICKELBACK A' Silver Side Up 
ROADRUNNER 618485/IDJMG 112.98/18.98) 

2 

11:1D 139 107 10 SYLEENA JOHNSON 

JIVE 39035/ZOMBA 11198/17.96) [Hi 
Chapter 2:The Voice 104 162 119 86 3 KEITH SWEAT Keith Sweat Live 

ELEKTRA 621355/EEG 118.98 CD) 
86 

(CD 183 

.44irl-L PACESETTER --'' 
177 22 BECK Sea Change 

DOC/GEFFEN 493383/1NTERSCOPE 118.98 CO) 

163 146 152 32 DAVE MATTHEWS BAND A 2 Busted Stuff 
RCA 68117/164G 111.98/18 981 

164 179 157 19 TAPROOT Welcome 

VELVET HAMMER/ATLANTIC 83561/AG 111.98 CD) 

17 

114 104 76 13 DRU HILL 

OFF SOUL 063377./I0JMG 112.98/18 981 
Dru World Order 21 165 149 - 15 SOUNDTRACK Brown Sugar 

FAX 113028./MCA 118 98 COI 
16 

LINDA EDER 

ATLANTIC 83580/AG 118 98 COI MI 

Broadway My Way 115 166 75 117 13 BARBRA STREISAND • Duets 
COLUMBIA 86126/CRG 11298 EO/18.981 

38 

116 93 88 SOUNDTRACK 

HOLLYWOOD 162369 118 98 CU) 

Deliver Us From Eva 88 167 159 122 11 COMMON Electric Circus 

MCA 113114.11898CM 
47 

150 184 TRAPT 

WARNER BROS. 48296 11298 CD1 iNi 
Trapt 117 168 163 71 3 THE JULIANA THEORY Love 

EPIC 8616319.98 El) CD/ 
71 

118 128 110 "it FIELD MOB 

MCA 113051 .11898 CD) 
From Tha Roota To Tha Toots 33 169 108 128 16 TONY BENNETT & K.D. LANG • A Wonderful World 

RPM/COLUMBIA 86734/CRG 112.98 EQ/18.9131 
41 

134 - MICHAEL BUBLE 

I43/REPRISE 48314/WARNER BROS. (18 98 CD11141 

Michael Ruble 119 170 41 119 5 MANNHEIM STEAMROLLER Romantic Melodies 

AMERICAN GRAMAPHONE 214 116.96 CD) 
41 

(ED NEW 

142 

DAR WILLIAMS 

RAZOR 5 TIE 82886 08.98 CO) [Hi 
The Beauty Of The Rain 120 171 110 130 12 JOSH GROBAN Josh Groben In Concert 

143/REPRISE I8413/WARNER BROS. 127.98 COI 
34 

108 CLIPSE • 
STAR TRAE I4135/ARISTA 112.98/18.981 

Lord Willin' 4 172 189 147 26 LIL FLIP A Undaground Legend 
SUCKAFREE/LOUD/COLUMBIA 98521/CRU 11.98 60/12 981 

12 

122 126 115 HEATHER HEADLEY 

RCA 69376/RMG (9.98/13 98) 
This Is VVho I Am 38 173 140 66 3 CAEDMON'S CALL Back Home 

ESSENTIAL 1069420MBA ( 18.98 CD/ 
66 

123 77 - DARYL HALL JOHN OATES 

U-WATCH 80100118.98 CO1 
Do It For Love 77 174 170 127 14 TONI BRAXTON • More Than A Woman 

ARISTA 14749 112.98/18.981 
13 

124 120 120 20 KEITH URBAN • 

dit.:. CAPITOL (NASHVILLE) 32936 (10.»18981 
Golden Road 11 (ED RE-ENTRY 10 BONE THUGS-N-HARMONY Thug World Order 

RUTHLESS 8659e/EPIC ( 12.98 EQ/18.981 
12 

NEW JENNIFER HANSON 

CAPITOL (NASHVILLE) 35247 118.98 CD) DO 

Jennifer Hanson 125 176 180 153 18 KELLY ROWLAND • Simply Deep 
MUSIC WORLD/COLUMBIA 98516/CRS 11296 EQ/18.98) 

12 

126 98 114 DAVID GRAY 

ATO/RCA 68154/RMG ( 18.9e CDI 
A New Day At Midnight 17 177 167 173 11 SUSAN TEDESCHI Wait For Me 

TONE COOL 151146/ARTEMIO ( 17.98 CD) Iz1 
91 

NEW A STYX 

CMC INTERNATIONAL 86337/SANCTUARY ( 1898 CD) 

Cyclorama 127 178 190 156 -,: I -: PHILLIPS, CRAIG AND DEAN Let Your Glory Fall 
SPARROW 51979117.98 CD/ Pli 

142 

128 102 87 VARIOUS ARTISTS 

EMI CMG/PROVIOENTINORD 39776/SPARROW 121% COI 
WOW Hits 2083 34 179 198 166 KIRK FRANKLIN • The Rebirth Of Kirk Franklin 

GOSPO CENTRIC 7003720MBA ( 11.98/17.981 

129 125 113 VARIOUS ARTISTS • 

INTEGRITY 86846/EPIC 11998 Eu CD) 

iWorship: A Total Worship Experience 60 180 133 - FURTHER SEEMS FOREVER How To Start A Fire 
TOOTH a NAIL 3941819.98 COI pli 

133 

1 30 112 64 3 JARS OF CLAY 

ESSENTIAL 10689/ZOMBA ( 18.98 CD) 
Futhermore: From The Studio, From The Stage 64 81 162 136 BEE GEES A Their Greatest Hits-The Record 

POLYDORMTV/UNIVERSAL 589400/UMRG 11798/21981 
49 

(13) 158 159 15 FLOETRY 

DREAMWORKS 450313/1NTERSCOPE 117.96 CD) 
Floetic 19 182 173 165 MARK WILLS Greatest Hits 

MERCURY 170313/UMRG 111 98/18 981 
140 

<ED 165 145 42 SOUNDTRACK • 

EPIC 86311 118.98 EQ CO) 
A Walk To Remember 34 183 186 163 STONE SOUR Stone Sour 

ROADRUNNER 618425/10JMG ( 18.98 CD) 
46 

133 127 103 SUM 41 • 

ISLAND 063491ADJMG ( 18.98 CD) 

Does This Look Infected? 32 184 178 - 
.... .: 

SOCIALBURN Where YOU Are 
ELEKTRA 62790/EEG 1I2 98 CO) [Xi 

178 

IID 156 133 SYSTEM OF A DOWN A 3 
AMERICAN/COLUMBIA 6224r/CRS 11298 EW18.96) 

Toxicity 1 ID RE-ENTRY 2 RA From One 
REPUBLIC/UNIVERSAL 066093/UNIFIG 112 98 CO) nil 

154 

135 144 151 DIAMOND RIO 

ARISTA NASHVILLE 67046/RIG 1119W17.981 
Completely 23 le) RE-EN-ray 3 BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS Heaven 

SPRING HOUSE 42415 ( 11.98/16.981 
55 

136 136 121 80 MICHELLE BRANCH A 
MAVERICK 47985/WARNER BROS. ( 17.98 CD) 

The Spirit Room 

Guess Who's Back? 

28 

28 

(ED NEW 

188 160 167 

1 VARIOUS ARTISTS The Power 
RAZOR à TIE 89061 (18.96 CD) 

187 

137 94 45 . 50 CENT 1 

. FULL CUP X103.116 913 COI PI] 

15 PHIL COLLINS 
ATLANTIC 83563/AG 112.98/18981 Testify 

30 

138 115 102 : ' CREED A' 

' - WIND-UP 13075 (1796/18.98) 

Weathered 1 189 155 160 

,, 
9 
• -,, 

JUANES A Un Dia Normal 
SURCO 017532/UNIVERSAL LATINO ( 16.98 COI DU 

127 

139 131 125 55 JACK JOHNSON A 
ENJOY/UNIVERSAL 860994/UMRG ( 18.98 COI MI 

Brushfire Fairytales 34 190 196 172 NEW FOUND GLORY • Sticks and Stones 
ORIVE-THRU I12916/MCA (18.96 CD) 

140 123 109 11 SOUNDTRACK 
WMG SOUNDTRACKS/REPRISE 48379/WARNER BROS. ( 1998 CD) 

The Lord Of The Rings: The Two Towers 43 cp RE-ENTRY .. , LED ZEPPELIN Early Days & Latter Days: The Best Of Led Zeppelin Volume One And Two 
ATLANTIC 83619/AG 119.98 CD) 

116 

141 157 131 14 MUDVAYNE 

EPIC 86487 118.96 HI CO) 

The End Of All Things To Come 17 192 175 148 7 VARIOUS ARTISTS • Totally Country Vol. 2 

EPIC (NASHVILLEVWENUNIVERSAURLG 86920/SONY (NASHVILLE) 11099 EQ/11.98) 
23 

142 124 116 27 KIDZ BOP KIDS • 

RAZOR Et TIE 89055 111.98/17.98/ 

Kids Bop 2 37 193 184 170 SOUNDTRACK Spirit Stallion Of The Cimarron 
ABM 493304/INTERSCOPE ( 15 98 COI 

40 

' 143 54 94 16 ANDREA BOCELLI A 
PHILIPS 470400/UNIVERSAL CLASSICS GROUP (18 913 CO) 

Sentimento 12 CI RE-ENTRY' - '' TRANSPLANTS Transplants 

HELLCAT 80448./EPITAPH 16 98 COI 1 

96 

CD RE-Oiled' 

145 141 

MICHAEL JACKSON 

EPIC 85250118.96 60 CD) 

Greatest Hits: HIStory - Volume 1 85 195 164 161 5 YANNI Ultimate Yanni 
WINDHAM HILL 18108/BMG HERITAGE 119% COI 

74 

123 TORI AMOS • 

EPIC 86412 118.98 KO CD) 

Scarlet's Walk 7 (CD NEW 1 SMOKIE NORFUL I Need You Now 
EMI GOSPEL 20374 19.%/16 981 illi 

196 

146 151 112 10 LIL' ROMEO 
NEW NO LIMIT/UNIVERSAL 0601355/UMR6 ( 1298/18.981 

Game lime 33 (12) RE-ENTRY 58 LUDACRIS A 3 Word Of Mouf 

DISTURBING THA PEACE/REF JAM SOUTH 586446*/10JMG 112 98/19 981 

CD 169 150 FAT JOE 
TERROR SQUAD/ATLANTIC 8360r/AG 112.98/18.96) 

Loyalty 31 198 197 192 CRAIG DAVID • Slicker Than Your Average 

WILDSTAR/ATLANTIC 8tA27/AS 112.96/18.981 

32 

er) 171 144 TLC A 
ARISTA 14780112.98/18.981 

3D 6 CD RE-EN* 

1 

PEARL JAM • Riot Act 

EPIC 98825• 118.98 CD/ 

INTOCABLE La Historia 

EMI LATINO:018(14.96 CD) 

199 149 138 118 32 SOUNDTRACK • 
WALT DISNEY 860734 118.98 CO) 

Disney's Lilo & Stitch 11 200 199 - 

174 139 20 TRINA 
SLIP-IV-SLIDE/ATLANTIC 83517•/AG 111.98/11 961 

Diamond Princess 14 

• Albums with the greatest sales gains this week. • Recording Industry Assn. Of America IRMA) certification for net shipment of 500,000 album units (Gold). A R1AA certification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 million units IDiamond). Numeral following Platinum or Diamond 
symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the R1AA multiplies shipments by he limbo( of discs and/or tapes. RIM Latin awards: ") Certification for net shipment of 100,000 units ( Oro). u Certification of 200,000 units IPlatino). Certification of 400,000 
units ( Multi-Platino). 'Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EEL awl all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest 
percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [N] indicates past or present Heatseeker title. © 2003, VNU Business Media. Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Sales data compiled by IL • 

et, Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

2 
PgC NUMBER 1 -tu 7 Weeks At Number 1 

DIANA KRALL • Live In Paris 

.1 AVE 065108NG 

1 TONY BENNETT & K.D. LANG e A Wonderful World 

RPM/COLUMBIA 96734/C RC 

3 DIANA KRALL • The Look Of Love 
VERVE 549846/VG 

4 NATALIE COLE Ask A Woman Who Knows 

VERVE 58977ING 

5 5 MARK O 'CONNOR 'S HOT SWING TRIO In Full Swing 

ODYSSEY 87880/CRG 

• 6 THE MARSALIS FAMILY A Jazz Celebration 

MARSALIS 613302/ROUNDER 

7 NAT KING COLE Love Songs 

CAPITOL 81513 

9 SCOLOHOF0 Oh! 

BLUE NOTE 42081 

9 18 THE BAD PLUS These Are The Vistas 

COLUMBIA 87040/CRG 

8 JOHN COLTRANE A Love Supreme (Deluxe Edition) 

IMPULSE//VERVE 589915PIG 

1 ANTIPOP CONSORTIUM Antipop vs. Matthew Shipp 

THIRSTY EAR 57120 

DAVE DOUGLAS Freak In 

BLUEBIRD 61008/RCA VICTOR 

12 STEVE TYRELL Standard Time 

COLUMBIA 86006/CRG mu 

11 VARIOUS ARTISTS Bossa Nova For Lovers 

VERVE 06532WVG 

15 JANE MONHEIT In The Sun 

N CODED 1231/WARLOCK On 

14 SARAH VAUGHAN Sarah For Lovers 

VERVE 065339/VIO 

10 ELLA FITZGEFtALD Ella For Lovers 

VERVE 06533ING 

18 19 FLORA PURIM Speak No Evil 

NARADA JAll 43537/NARADA 

9 STEFON HARRIS Grand Unification Theory 

BLUE NOTE 32198 

, 13 STAN GETZ Getz For Lovers 

VERVE 58936I/VG 

21 JACKY TERFTASSON Smile 

BLUE NOTE 40668 

22 KARRIN ALLYSON In Blue 

CONCORD JAZZ 2106/CONCORD 

23 TONY BENNETT Playin With My Friends: Bennett Sings The Blues 

RPM/COLUMBIA 8S833/CRU 

TIERNEY SUTTON Something Cool 

TELARC 83548 

PATTI AUSTIN For Ella 
PLAYBOY JAZZ 7503/CONCORD 
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TOP CONTEMPORARY 

Billboard JAZZ ALBUMS 
Sales data compiled by fIL • 

el, Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

TM 

Title 

1 NOFtAH JONES • ' 

BLUE NOTE 32088 no 

NUMBER 1 qe: 52 Weeks At Number 1 
Come Away With Me 

KENNY G • 
ARISTA 14738 

Paradise 

3 VARIOUS ARTISTS 
HIDDEN BEACH 87124NEPIC 

Hidden Beach Recordings Presents: Unwrapped Vol.2 

BWB 
WARNER BROS 48011 [11) 

Groovin ' 

FOURPLAY 
BLUEBIRD 63916/RCA VICTOR 

Heartfelt 

WALTER BEASLEY Midnight Love - The Ultimate Collection 0f Walters Romantic Classics! 

SHANACHIE 5097 

NORMAN BROWN 

WARNER BROS 17995 ri• 

Just Chillin' 

PIECES OF A DREAM 

HEADS UP 3071 

Loves Silhouette 

9 
, 

11 BONET JAMES 

WARNER BROS 18001 

Ride 

10 8 AL JARREAU 

GRP 589777NG 

All I Got 

1 12 MARION MEADOWS 

HEADS UP 3070 

In Deep 

12 10 WILL DOWNING 

GRP 58961ONG 

(Sensual Journey} 

13 14 KIM WATERS 

SHANACHIE 5094 Dr1 

Someone To Love You 

4 13 KEIKO MATSUI 

NARADA 13196 pH 

The Ring 

15 17  BOBBY LYLE 

THREE KEYS 54562/LIGHIYEAR 

Joyful 

16 15 HERB ALPERT 

ABM 190886/INTERSCOPE 

Definitive Hits 

17 22 TOWER OF POWER 
RHINO 74345 

The Very Best of Tower Of Power - The Warner Years 

18 16 MAYSA 

N-CODED 4233/WARLOCK 

• Out Of The Blue 

VARIOUS ARTISTS 

HIDDEN BEACH 85653/EPIC 

Hidden Beach Recordings Presents: Unwrapped Vol. 1 

23 KIRK WHALUM 

SOUINT-CURBANORD 86233/WARNER BROS 

The Gospel According to Jazz - Chapter II 

18 VARIOUS ARTISTS 

RENDEZVOUS 48333/WARNER BROS 

Golden Slumbers: A Father's Lullaby 

19 PETER WHITE 

COLUMBIA 85212/CRG Dot 
Glow 

21 VARIOUS ARTISTS 

VERVE 513960VNG 

VerveRemixed 

20 BOB JAMES 
WARNER BROS. 48270 

Morning, Noon, & Night 

LEE RITENOUR 

GRP 589825NG 
Rit's House 
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, < 1 rd TOP CLASSICAL ALBUMS,. Billboard 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

50 

1 

NUMBER 1 -''?:';' 16 Weeks At Number 1 

ANDREA BOCELLI • Sentimento 

. •, , 1PS 470400/UNIVERSAL CLASSICS GROUP 

2 JANUSZ UMW MIR 11* WARSAW PHILHARMONIC NATIONAL ORCHESTRA OF POLAND STRUGALAI TtePaesilSordintkl 
SONY CLASSICAL 87739 

3 GLENN GOULD State Of Wonder 
/'' ',Y CLASSICAL 87703 

4 YO-Y0 MA Classic Yo-Yo 

SONY CLASSICAL 89667 

7 VARIOUS ARTISTS Piano Dreams-Music To Inspire 

VIRGIN CLASSICS 52120/ANGEL 

6 CARRERAS-DOMINGO-PAVAROTTI The Best Of The 3 Tenors 

DECCA 466999/UNIVERSAL CLASSICS GROUP 

8 , 

5 RENEE FLEMING Bel Canto 

DECCA 467101/UNIVERSAL CLASSICS GROUP rio 

8 MITSUKO UCHIDA Perspectives 

PHILIPS 473686/UNIVERSAL CLASSICS GROUP 

0 CHANTICLEER Our American Journey 

TELDEC 48556/AG 

10 10 FABIO BIONDI/EUROPE DALLANTE Vivald: Mandolin Concert Concerti Con Molti Instrumenti 

VER/TAS 15527NIRGIN 

11 

12 ' 

11 TOLGA KASHIF Queen Symphony 

EMI CLASSICS 57395/ANGEL 

9 LUCIANO PAVAROTTI Romantica 

DECCALUIV 478331/UNIVERSAL CLASSICS GROUP 

CD 14 VANESSA-MAE The Best Of Vanessa-Mae 

ANGEL 57329 

14 12 CECILIA BARTOLI The Art Of Cecilia Batton 

DECCA 473380/UNIVERSAL CLASSICS GROUP ri• 

15 13 SALVITORE LICITRA The Debut 

'.r CLASSICAL 89923 
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Billboard TOP CLASSICAL CROSSOVER,. 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

-4e, NUMBER 1 12 Weeks At Number I 

JOSH GROBAN • a Josh Groben 
.,1 PRISE 48154 %VARNER BROS TNT 

JOSH GROBAN 
143 REPRISE 1811 ARNER BROS 

Josh Graban In Concert 

CHARLOTTE CHURCH 

COLUMBIA 86990/CRG 

Prelude: The Best Of Charlotte Church 

BOND 

MBO/DECCA 170500/UNIVERSAL CLASSICS GROUP IIII 

Shine 

5 OPERA BABES 

SONY CLASSICAL 87803 TNT 

Beyond Imagination 

6 DANIEL RODRIGUEZ 
MANHATTAN 43085, ANGEL DU 

From My Heart 

9 MARIO FRANGOULIS 

SONY CLASSICAL 89805 litt 
Sometimes I Dream 

8 RUSSELL WATSON 

DECCA 473160/UNIVERSAL CLASSICS GROUP 

Encore 

• 10 RENEE FLEMING/BRYN TERFEL 

DECCA /UNIVERSAL CLASSICS GROUP 

Under The Stars 

7 ANDREA BOCELLI • 

PHILIPS 589341/UNIVERSAL CLASSICS GROUP 

Cieli Di Toscana 

11 15 THREE MO ' TENORS 

RCA VICTOR 63827 1111 

Three Mo' Tenors 

11 BOND 

MBO/DECCA 467091/UNIVERSAL CLASSICS GROUP DO 

Born 

12 SARAH BRIGHTMAN • 
NEMO STUDIO 33257/ANGEL 

Classics 

14, 13 CHARLOTTE CHURCH • 

COLUMBIA 89710/CRG 

Enchantment 

l r RUSSELL WATSON 
DECCA 468695/UNIVERSAL CLASSICS GROUP DIT 

The Voice 
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' Billboard TOP NEW AGE ALBUMS TM 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

:1 

NUMBER 1 .;• b*, 2 Weeks At Number 1 

YANNI Ethnicity 

VIRGIN 81516 

2 MANNHEIM STEAMROLLER Romantic Melodies 

AMERICAN GRAMAPHONE 214 

3 3 YANNI Ultimate Yanni 

WINDHAM HILL 18106/BMG HERITAGE 

4 `:" 5 JIM BRICKMAN Love Songs & Lullabies 
WINDHAM HILL 11647/RCA VICTOR 

5 4 GEORGE WINSTON Night Divides The Day: The Music Of The Doors 
VVINDHAM HILL 11619/RCA VICTOR 

6 6 VARIOUS ARTISTS Pure Moods IV 

VIRGIN 120/32 

7 7 VARIOUS ARTISTS Windham Hill Chill 
VVINDHAM HILL 11676/RCA VICTOR 

8 10 AM ETHYSTI UM Aphelion 
NEURODISC/PRIORITY 80835/CAPITOL 

CI 13 JOHANNES LINSTEAD Zabuca 

REAL MUSIC 3763 

10 I 8 JIM BRICKMAN Simple Things 
WINDHAM HILL 11589/RCA VICTOR 

1a) 12 2002 Sacred Well 
REAL MUSIC 8812 

12 11 JOHN TESH The Power Of Love 
GARDEN CITY 31593 

13, 9 ENYA Only Time-The Collection 

REPRISE 49211/WARNER BROS 

OMAR Opal Fire 
REAL MUSIC 7115 

14 I SECRET GARDEN Once In A Red Moon 
DECCA 518678 

Sales data for Classical, 
New Age, and Kid Audio tr. 

Nielsen 
charts compiled by 

SoundScan 

MARCH 8 

2003 Billboard 
'TOP CLASSICAL BUDGET 

20 CLASSICAL FAVORITES VARIOUS ARTISTS 
MADACY 

FOR EVENING PASSIONS VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

MOZART SYMPHONY NOS. 40 & 41 VARIOUS ARTISTS 
MADACY 

CLASSICAL MASTERPIECES: RELAXMION MINUS ARTISTS 
MADACY  

CLASSICAL MASTERPIE F VARIOUS ARTISTS 
MADACY 

GERSHWIN: AN AMER/CAN IN PARIS VARIOUS ARTISTS 
MADACY 

A5517-AI MASTERPIECES: SPANISH GUITAR TARIOUSARITSTS 
MADACY 

FOR YOUR SOUL VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

CLASSICAL MASTERPIECES: ROMANI% PIANO MN« oasis 
MADACY 

25 PIANO FAVORITES VARIOUS A/MSTS 
ROS /SPJ MUSIC 

BEETHOVEN: PIANO SONATAS VARIOUS ARTISTS 
MADACY 

FOR WHEN YOU'RE ALONE VARIOUS ARTISTS 
DECCA UNIVERSAL CLASSICS GROUP 

CLASS/CS FOR RELAXDON & MEDITATION VANOLIS ARTISTS 
MADACY 

FOR A RAINY DAY 
' DELLA /UNIVERSAL CLASSICS GROUP 

CLASSICAL MASTERPIECES 
Pt AL 1Num nIsK 

VAMOUS ARTISTS 

TOP CLASSICAL MIDLINE 

VARIOUS NMSTS 

BABY MOZART 
WALT DISNEY 

ROMANTIC ADAGIOS: VOLUME 2 VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

DISNEY'S BABY BEETHOVEN VARIOUS ARTISTS 
WALT DISNEY  

THE 01 EtACH ALBUM VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

ONE HIT WONDERS VARIOUS ARTISTS 
DG/UNIVERSAL CLASSICS GROUP  

50 GREATEST CLASSICS VARIOUS ARTISTS 
ST CLAIR 

LA BOHEM: THE DREARACAST VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP  

COPLAND, APPALAORAN SPRING NEW YORK PHIUOPROMC SOKS11310 
SONY CLASSICAL 

VARIOUS ARTISTS 

ROMANTIC ADAGIOS 
MCA /UNIVERSAL CLASSICS GROUP 

ART OF SEGOVIA 
DG/UNIVERSAL CLASSICS GROUP 

THE AI OPERA ALBUM VARIOUS MISTS 
DECCA /UNIVERSAL CLASSICS Gump  

TENORS ON TOUR CARRERAS-DOMINGO-PAVAROTTI 
SONY CLASSICAL 

BRIDE'S GUIDE TO WEDDING MUSIC VARIOUS ARTISTS 
ANGEL 

PACHELBEL: GREATEST HITS VARIOUS ARTISTS 
SONY CLASSICAL 

NO. 1 PIANO ALBUM vANOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 

ANDRES SEGOVIA 

assical Midline compact discs have a wholesale cost 

between 8.98 and 12.98. CDs with wholesale price lower than 

8.98 appear on Classical Budget, 

M A20R CO3H 8 Billboard' 
TOP KID AUDIO 

VAR/OUS ARTISTS DEADIMIARIFIRSOAMMTSSMISMEY AMWAY, 
WALT DISNEY 860785 

KIDZ BOP KIDS 
RAZOR 8 EE M055 

KIDZ BOP KIDS 
RAZOR TIE 89042 

VARIOUS ARTISTS RADIO DISNEY JAMS VOL 5 
WALT DISNEY asom 

VARIOUS ARTISTS TODDLER Favoartis 
MUSIC FOR LITTLE PEOPLEAuD RHINO 75762/RHINO 

THE WIGGLES YUMMY YUMMY 
LYRICS STUDIOS 9201 

KID? BOP 2 

KID? BOP 

VEGGIE TUNES BOB AND LARRY'S SUNDAY SCHOOL 
BIG IDEA/WORD 86202/LYRICK STUDIOS 

VARIOUS ARTISTS DISNEY'S GREATEST VOL 1 
WALT DISNEY 860693 

VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOL 1 
WALT DISNEY 860605 

VARIOUS ARTISTS KID'S DANCE PARTY 
BMG SPECIAL PRODUCTS MA 

JIM BRICKMAN LOVE SONGS & LULLABI(S 
WINDHAM HILL 11617711CA VICTOR 

BUCK HOWDY SKIDADDLE , 
PRAIRIE 00G 407 

VARIOUS ARTISTS USOS STITCH ISLAND FAVORITES 
WALT DISNEY 860797 

VARIOUS ARTISTS DISNEY'S GREATEST VOL 
WALT DISNEY 860694 

TODDLER TUNES 26 CLASSIC SONGS FOR TODDLERS 
BENSON 08016  

SING-ALONG SING-ALONG WITH DISNEY'S PRINCESSES 
WALT DISNEY M0583 

VARIOUS ARTISTS PRINCESS FAVORITES 
WALT DISNEY 960716 

VEGGIE WHO BIG WILIGGIEINESS81611.01168 8081 Lows MOP« MTV 
BIG IDEA 35010 

VARIOUS ARTISTS PLAYHOUSE DISNEY 
WALT DISNEY 860695 

VARIOUS ARTISTS PLAYHOUSE DISNEY 80/2 
WALT DISNEY 660374 

VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 
WALT DISNEY 860897 

SPONGEBOB SOUAREPANTS ORIGINAL THEME HIGHLIGHTS 
NICIUJIVE 49500/ZOMBA 

VARIOUS ARTISTS DANCE 8 SING ,-THE BEST OF NICK JR 
MO RHINO 79868/RHINO 

VARIOUS ARTISTS RADIO DISNEY'S POP DREAMERS 
WALT DISNEY 660790 

VARIOUS ARTISTS BIBLE SONGS FOR KIDS VOLS 1-3 
MADACY 6313 

Children's recordings: original motion picture soundtracks excluded 

«Albums with the greatest sales gains this week. • Recording Industry Assn, Of America (RIM) certification for net shipment of 500,000 album units (Gold' • RIM certification for net shipment of 1 million units ( Platinum'. • RIM certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond 
symbol indicates album's multi- platinum level. For boxed sets, and double albums with a running time of MO minutes or more. The RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: o Certification for net shipment of 100,000 units ( Oro). A Certification of 200,1010 units ( Platino)  A' Certification of 400,000 
units (Multi-Platino). Asterisk indicates LP is available. Heatseeker Impact shows albums removed from Heatseekers this week. IN] indicates past or present Heatseeker title. 102103. VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Sales data compiled by IL* . 

éle Nielsen 
SoundScan 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 

---':e> NUMBER 1 ,,,, C.'s., 5 Weeks At Number 1 

DIXIE CHICKS +2 Wide Open Spaces 
MONUMENT 68195/SONY INASHVILLE1 110.98E0/1116)HO 

4 DIXIE CHICKS 11' Fly 
MONUMENT 69678/SONY INASHVILLEI 112.98 EO/18.98/ 

. ,3 3 2 COLDPLAY • Parachutes 
NETTWERK 33162/CAPITOL Ill 98/17 98/ Pei 

4 6 6 SOUNDTRACK A' 0 Brother, Where Art Thou? 
LOST HIGHWAY/MERCURY 170069ADJMG 112 %/ 19ei 

3 THE BEATLES £8 1 
APPLE 29325/CAPITOL. 112.98/18.981 

•''' HOT SHOT DEBUT 
AC/DC II" Back In Black 
LEGACY 96201 PIC 118.98 Ell COI 

5 BOB SEGER & THE SILVER BULLET BAND £6 Greatest Hits 
CAPITOL 30334 110 98/15.981 

13 8 EMINEM £8 The Marshall Mathers LP 
WEB/AFTERMATH 49062r/INTERSCOPE ( 12.98/18.981 

15 9 KID ROCK 11' Devil Without A Cause 
TOP DOGAAVA/ATLANT1C 8311r/A6 112.98/18 MINI 

0  19 14 LINKIN PARK •8 [Hybrid Theory] 
WARNER BROS. 47755 ( 12 98/18 98) 

11 9 13 TIM MCGRAW •3 Greatest Hits 
CURB 77978 utenese 

12 17 10 GOOD CHARLOTTE • Good Charlotte 
DAYLIGHT 65845/EPIC ( 1396 60 CM DI/ 

.1 3  7 SHANIA TWAIN ." Come On Over 
MERCURY 536003/UMGN 112.98/18.961 

AC/DC A' Highway To Hell 
LEGACY 80206/EPIC ( 14.98 EC) CD) 

29 24 METALLICA 402 Metallica 
ELE/OTRA 6111r/EEG 111.98/17%) 

21 17 DISTURBED •0 The Sickness 
GIANT 247%/WARNER BROS 111 98/17 98/ DO 

11 11 RASCAL FLATTS • Rascal Flatts 
LYRIC STREET 16501I/HOLLYWOOD 111 98/18 981IIII 

23 21 BOB MARLEY AND THE WAILERS 4/1° Legend 
TUFF GONG/ISLAND 548904/11)JMG 112 98/18 981 

10 20 PHIL COLLINS • 2 ...Hits 
FACE VALUE/ATLANTIC 83139/AG 110.98/17.981 

0 26 33 JAMES TAYLOR 41" Greatest Hits 
WARNER BROS. 3113 17.96/11.98/ 

1 28 15 VARIOUS ARTISTS A' Songs 4 Worship - Shout To The Lord 
INTEGRITY 61001/TIME LIFE ( 19.96 CD) 

2 14 18 KENNY CHESNEY •3 Greatest Hits 
GSA 67976/RIG 112.%/18981 

-.23 12 23 PINK FLOYD e s Dark Side Of The Moon 
CAPITO(16001 ( 10 96/18 98) 

24 20 22 AL GREEN • Greatest Hits 
HI/THE RIGHT STUFF VCAPITOL 110 98/17 981 

0  33 31 DEF LEPPARD A' Vault - Greatest Hits 1980-1995 
MERCURY 528718/I0JMG ( II 98/18 98/ 

26 16 16 BON JOVI11 12 Slippery When Wet 
MERCURY 53801•10JMG 1696/11 981 

7 24 27 CELINE DION A' All The Way...A Decade Of Song 
550 MUSIC 63760/EPIC 112 98 EQ/18 98/ 

32 25 SOUNDTRACK •1 Coyote Ugly 
CURB 78703 111.98/17 981 ;8)  36 

28 EMINEM •° The Slim Shady LP 
WEB/AFTERMATH 490287NINTERSCOPE ( 12.96/16.%) 

330 18 

11 

29 BON JOVI A° Cross Road 
MERCURY 526013ADJMG ( 10.98/17.981 

31 25 26 CREED .1° Human Clay 
WIND-UP moss- 111 98/1896) 

O MICHAEL JACKSON .2' Thriller 
EPIC 66073 (1296 E0/18.981 

Q 41 - ORIGINAL BROADWAY CAST RECORDING • Mamma Mia! 
DECCA BROADWAY 543115 1(8.96 CO) 

34 39 35 HANK WILLIAMS JR. A° Greatest Hits, Vol. 1 
CURB 77638 1596/9.98) 

CD AC/DC •6 Dirty Deeds Done Dirt Cheap 
LEGACY 96202/EPIC 112.98 ED CD) 

O JENNIFER LOPEZ •3 J.Lo 
EPIC 85965 (1298 60/18.961 

37 27 19 AC/DC 41" Back In Black 
EAS1WEST 92415/EEG 111.913/17.98/ 

' 35 32 JOHNNY CASH • 16 Biggest Hits 
LEGACY/COLUMBIA (NASHVILLE) 69739/SONY INASHVILLE1 use E0/11.98) 

AC/DC A' High Voltage 
LEGACY 80201/EPIC 1(298 EC/ CD) 

34 42 FAITH HILL £1 Breathe 
WARNER BROS. INASHVILLE147373MIRN ( 1298/18.981 

1 
• 

2PAC •9 Greatest Hits 
AMARU/DEATH ROW 490301NINTERSCOPE 119.95/24.981 

30 30 CAROLE KING 411" Tapestry 
EPIC 65850 17.98 E13/11 98) 

AC/DC • 2 Live: Special Collector's Edition 
LEGACY 80215/EPIC (23 98 EC' CD) 

.44 37 44 ENYA •' Paint The Sky With Stars - The Best Of Enya 
REPRISE 46835/WARNER BROS 112 98/18 98) 

45 43 50 LYNYID SICYPilif) • The kst elpyrd Skyrjet 20th Century Masters The Biennium Colleen 
MCA 111941 16 98/11 981 

46 48 48 ABBA •8 Gold - Greatest Hits 
POLYDOFVUNIVERSAL 517007/UMRG 112.9W18 %) 

BRUCE SPRINGSTEEN •4 Greatest Hits 
COLUMBIA 67060NCRG 110 98 EQ/17.981 

FRANK SINATRA •' Frank Sinatra's Greatest Hits! 
REPRISE 2274/WARNER BROS (7 98/11 981 

49 39 AC/DC A' Live 
LEGACY 90211/EPIC ( 11.98/17 981 

40 40 Lennon 
eilloPt Lo,ser121954./C,PII01. 110 98/el.:Pend - The Very Best Of John Lennon 
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H EATS E E KE RS® 
Sales data compiled by VII . 

*le Nielsen 
SoundScan 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

0 

' e> NUMBER 1 / HOT SHOT DEBUT pe 1 Week At Number 1 
CAT POWER You Are Free 
MATADOR 421/BEGGARS GROUP 117% CD) 

2 3 1 SYLEENA JOHNSON Chapter 2: The Voice 
JIVE 39X/5/ZOMBA 111.98/17.981 

0 LINDA EDER Broadway My Way 
835110/AG 116.98 CD1 4,..., RAATLANTIC 

TPT Trapt 
WARNER BROS 48296 11298 CD)  

I 
.1 

MICHAEL BUBLE Michael Buble 
143/REPRISE 48376/WARNER BROS 118 98 COI 

DAR WILLIAMS The Beauty Of The Rain 
RAZOR 5 TIE 82886 ) 18.98 CDI 10 

JENNIFER HANSON Jennifer Hanson 
CAPITOL (NASHVILLE) 35247 116.98 CD1 

9 2 PHILLIPS, CRAIG AND DEAN Let Your Glory Fall 
SPARROW 51979 117.913 COI 

9 1 - FURTHER SEEMS FOREVER How To Start A Fire 
TOOTH a NAIL 39118 (9.96 CD) 

10 7 - SOCIALBURN Where You Are 
ELEKTRA 62790/EEG ( 1298 CD) 

Q 11 6 RA From One 
REPUBLIC/UNIVERSAL 066093/UMRG 112.96 CD) 

12 5 3 JUANES A Un Dia Normal 
SURCO 017532/UNIVERSAL LATINO 116.98 CO) 

0  16 12 SMOKIE NORFUL I Need You Now 
EMI GOSPEL 20374 19.98/16.981 

14 6 11 LOS BUKIS 30 Inolvidables 
FONOVISA 05069ING 111.98 CD1 

6) ,, REGGIE AND THE FULL EFFECT Under The Tray... 
VAGRANT 0379. 116.98 CO1 

0  17 24 FINCH What It Is To Burn 
DRIVE-THOU 860991/MCA ( 12.98 CO) 

17 8 NICK CAVE AND THE BAD SEEDS Nocturama 
..", AN TT 86668NEPITAPH ( 18.96 COI 

0  36 34 

4,- GREATEST GAINER 
BOWLING FOR SOUP Drunk Enough To Dance 
....-. soVERTONENIVE 41819/ZOMBA 113 98 CD1 

19 15 13 TAKING BACK SUNDAY Tell All Your Friends 
VICTORY 176 ( 12.98 COI 

20 14 5 THE EXIES Inertia 
MELISMA 13359/VIRGIN 19 98 CDI 

21 10 - SUPERGRASS Life On Other Planets 
ISLAND 063685/10JMG ( 15 98 CD) 

Q 38 22 INTERPOL Turn On The Bright Lights 
MATADOR 545. (9.98 COI 

23 18 18 NICHOLE NORDEMAN Woven & Spun 
SPARROW 51934 11698 CD) 

24 23 - JOSE JOSE El Principe Con Trio Vol. 1 
ARIOLA 96530/BMG LATIN ( 14.98 CO) 

25 21 10 JOHN R KEE & NEW LIFE Blessed By Association 
VERITY 13200/ZOMBA 01.90/11e) 

26 34 - PAUL VAN DYK Global 
MUTE 9291 (19.98 CD) 

27 29 23 THE STREETS Original Pirate Material 
VICE 021817/ATLANTIC ( 12.98 COI 

0  42 37 MAROON 5 Songs About Jane 
OCTONE 50001 111.98 CD) 

29 37 29 SUGARCULT Start Static 
ULTIMATUM 076673/ARTEMIO 113 98 CD) 

30 25 20 FIF1EXIM WALKBETIIE LOVE FEU.DWRIF CRUSADE WE Ferk Affair II:Live At Rash City Mc lid 
VERITY 4.317620MBA ( 17U/17981 

31 19 14 DASHBOARD CONFESSIONAL MTV Unplugged V 2.0 
VAGRANT 378 118.98 COI 

Q INTOCABLE A Suenos 
EMI LATIN 37745 19.98/15.981 

33 30 31 TELEPOPMUSIK Genetic World 
CATALOGUE 38657/CAPITOL 117% COI 

34 13 21 RICARDO ARJONA o Santo Pecado 
SONY DISCOS 84564 117.98 ED COI 

35 43 35 KATHLEEN EDWARDS Failer 
ZOE 431035/ROUNDER ( II% CD1 

ED THE POSTAL SERVICE Give Up 
SUB POP 595 ( 14.98CD) 

37 12 16 INDUSTRIA DEL AMOR 30 Inolvidables 
UNIVISION 310093/0G 114.98 COI 

ED LOVEHAMMERS Murder On My Mind 
SWINGING LOVEHAMMERS 70000 112.98 CD1 

g. AMANDA PEREZ Angel98 POWERHOWSE 82131NIRGIN 118 CD) 

BYRON CAGE Byron Cage 
GOSPO CENTRIC 70047/ZOMBA 118 98 CO/ 

41 22 26 JASON MRAZ Waiting For My Rocket To Come 
ELEKTRA 62829/EEG ( II 98 COI 

42 33 27 LIMITE Soy Asi 
UNIVERSAL LATINO 066373 18 98/13 981 

43 20 17 EMERSON DRIVE Emerson Drive 
DREAMWORKS (NASHVILLE1450272/INTERSCOPE 18 98/11.981 

44 24 15 BREAKING BENJAMIN Saturate 
HOLLYWOOD 162356 112.98 CO/ 

CD CALEXICO Feast Of Wire 
GUARTERSTICK 713. ( 16 98 COI  

CD RELIENT K The Anatomy Of The Tongue In Cheek 
GOTEE 72842 112.98 CD) 

47 26 19 INDIA o Latin Songbird: Mi Alma Y Corazon 
SONY DISCOS 87454 11698 E0 CD' 

48 27 25 OPERA BABES Beyond Imagination 
SONY CLASSICAL 87803 (13.96 ED COI 

49 32 28 KELLY OSBOURNE Shut Up 
EPIC 86870 118.98 En COI 

ED LIBERACION Historia Musical 
DIGA 727029/UG 18.98/13.98) 
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Sales data compiled by 'Le  Iblo Nielsen 

SoundScan 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

3 2 

NUMBER 1 6 Weeks At Numb, ' 

LIL JON 8. THE EAST SIDE BOYZ Kings Of Crunk 
.. ' .. 11398/17 961 

4 HOT SHOT DEBUT • 
CAT POWER You Are Free 
MATADOR 427NBEGGARS GROUP 117% CD) (i] 

2 - DARYL HALL JOHN OATES Do It For Love 
U-WATCH 80100 118 98 CD) 

5 

4 1 50 CENT Guess Who's Back? 
FULL CLIP 2910 116 98 CD/ IN/ 

1 3 MANNHEIM STEAMROLLER Romantic Melodies 
AMERICAN GRAMAPHONE 214 116.96 CD/ 

6 5 4 SUSAN TEDESCHI Wait For Me 
TONE-COOL 151146/ARTEMIO 11798 CO) IIII 

7 5 TRANSPLANTS Transplants 
HELLCAT 96448/EPITAPH 116.98 CO) 

REGGIE AND THE FULL EFFECT Under The Tray... 
VAGRANT cros- 116.98 CD) (Hi 

6 - NICK CAVE AND THE BAD SEEDS Nocturama 
MUTE/ANTI- 8666r/EPITAPH ( 18.96 CD) (NI 

10 10 10 TAKING BACK SUNDAY Tell All Your Friends 
VICTORY 176 ( 12.98 CO) [811 

11 8 7 UNWRITTEN LAW Music In High Places 
LAVA 112632 112.98 CM 

0 23 15 

G$V GREATEST GAINER -3$ 
INTERPOL Turn On The Bright Lights 
MATADOR 545. (996 CD) III/ 

0 20 - PAUL VAN DYK Global 
MUTE 9201 ( 19.98 CD) Poi 

14 17 16 THE STREETS Original Pirate Material 
VICE 931817/ATLANTIC 112 98 COI DOI 

15 9 14 NICKEL CREEK This Side 
SUGAR HILL 3911 118 98 COI 

0 22 19 SUGARCULT Start Static 
ULTIMATUM 076673/ARTEMIS 113 913 COI (III 

17 14 11 DASHBOARD CONFESSIONAL MTV Unplugged V 2.0 
VAGRANT 378 118.98 CD/ (811 

18 15 9 LOUIE DEVITO N.Y.C. Underground Party 5 
DEE VEE 0004/MUSICRAMA 119.98 CD) 

19 11 - WILLIE NELSON Crazy: The Demo Sessions 
SUGAR HILL 1073 11698 CD) 

ED THE POSTAL SERVICE Give Up 
sue POP 595 ( 14 96 CD/ PO  

21 13 8 ERASURE Other People's Songs 
MUTE 919r 11798 CD) 

Q LOVEHAMMERS Murder On My Mind 
SWINGING LOVEHAMMERS 70000 112 98 COI III/  

ED CALEXICO Feast Of Wire 
OUARTERSTICK 78 116.98 [DI pi]  

24 12 6 SISTER HAZEL Chasing Daylight 
S1XTHMAN 61015 11896 COI 

25 21 17 INSANE CLOWN POSSE The Wraith: Shangri-La 
PSYCHOPATHIC/D3 9912/RIVIERA ( 1998 CO) 

26 19 13 JIM JOHNSTON • World Wrestfing Entertained Presents: WYE Anthology (Seined() 
SMACK SOWN/ 8832/KOCH 124 98 COI 

Q 33 30 THIEVERY CORPORATION The Richest Man In Babylon 
EIGHTEENTH STREET LOUNGE 06W/CAROLINE 116 98 COI [HI 

28 16 21 SHEKINAH GLORY MINISTRY Praise Is What I Do 
KINGDOM 001 ( 11.93/17.981IIII 

29 29 22 KHIA FEATURING DSD • Thug Misses 
SIRTE DOWN 751132/ARTEMIS (17.96 COI (NJ 

ED 47 32 CODY CHESNUTT Headphone Masterpiece 
READY SET GOI 001 116.98 CD/ 

Q O.S.I. INSIDE OUT 65402 ( 17% COI Office Of Strategic Influence 

32 32 -  PANCHO BARRAZA Las Romanticas De Pancho Barraza 
MUSART 2713/BALBOA (598 CD) 

33 24 37 PRETENDERS Loose Screw 
ARTEMIS 751153 117.98 COI 

34 25 26 EVA CASSIDY Imagine 
BLOC STREET 10075 uese CD) 

35 28 23 DEFAULT e The Fallout 
TVT 2310 11798MM 

36 35 20 DA HEADBUSSAZ Dat's How It Happen Tom 
FE/HYPNOTIZE MINDS 3602/STREET LEVEL 110 9&11 98 

37 

38 

38 36 JUANITA BYNUM Behind The Veil: Morning Glory 2 
SHEKINAH INTERNATIONAL 1662 116 98 COI [in 

44 35 
, 
BUCK HOWDY Skidaddlel 
PRAIRIE DOG 107 ( 13.96 CD/ (NI 

THE BEN TAYLOR BAND Famous Among The Barns 
IRIS 9972 116.98 CD/ ED 

40 42 28 LOOSE FUR Loose Fur 
DRAG CITY tor (15.98 CD) (NJ 

41 26 24 DAVE ATTELL Skanks For The Memories 
COMEDY CENTRAL 0011 113% CD/ (NI 

42 27 27 VARIOUS ARTISTS Slow Jams Volume 1 & 2 
GPO 1513 113.98 COI 

43 30 25 GEORGIA MASS CHOIR I Owe You The Praise 
SAVOY 7129/MALACO III.%/17.96) (111 

CD NADA SURF Let Go 
BARSUK 29 116.98 COI  

CD HOT HOT HEAT SUB POP 10599' 112 98 CDI Make Up The Breakdown 

46 36 33 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 
VAGRANT 351 111 98 CD) Du 

47 37 42 JOAN SEBASTIAN Afortunado 
MUSART 2880/BALBOA 18 98/13.33100 

CD THURSDAY 
VICTORY 14r 115 98 COI pu Full Collapse 

Q ZION I Deep Water Slang V2.0 
RAPTIVISM 0016*/RYKODISC 11596 CO)  

50 49 45 DIRTY VEGAS SOUND SYSTEM A Night At The Tables 
ULTRA 1135 11898 COI 

:atalog albums are 2- year- old tales that have fallen below No. 100 on The Billboard 200 or re-issues of older albums. Total Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. The Heatseekers chan fists the best-selling albums by new and developing artists, defined as those who have never 
appeared m the lop 00 of The Billboard 200. If a Heatseekers title reaches that level, it and the act's subsequent albums are immedlately me rgrble to appear on the Heatseekers chart. Top Independent Albums are current titles that are sold via Independent distfliukor , Including those that are fulfilled via major branch distributors. ',Albums with the great-
est sales pairis thrs week. • Recording Industry Assn. Of America (RIAA) certification for net shipment of 500.000 album units IGold). • RIM certificaton for net shipment of 1 Million units IPlatinurni RIM certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's mufti- platinum level. 
For boxed sets, and double albums with a wrung time of 100 nknutes or more. the RIAA muhiplies shipments by the number of dIscs and/o tapes. RIAA Latin awards: Certification for net shipment of 100000 units (Oro). Certification of 200000 units ( Platino). A Certification of 400,000 units (Mult-PlatinoI. ' Asterisk indicates vinyl LP is available. Most 
tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent pnces, whIch are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase. [II] indicates past or present Heatseeker trtle. ©2003, VNU Business Medra, Inc., and Nielsen SoundScan, Inc. All 
rights reserved. 
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8 Billboard® TOP INTERNET ALBUM SALES 
Sales data and internet sales reports compiled by 1,4:: . 

Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

TN1 

o 
.« 
_. 

1 

NUMBER 1 11 Weeks Al Number 1 

NORAH JONES •• BLUE NOTE 32088 (tit Come Away With Me 3 

I. 

. 

• 11 

2 SOUNDTRACK • EPIC 8/018 Chicago 8 

DIXIE CHICKS •5 MONUMENT/COLUMBIA 868406/CA6 Home 4 

3 50 CENT SHADY/AFTERMATH 493544MNTERSCOPE Get Rich Or Die Tryin' 2 

7 BUCK HOWDY PRAIRIE DOG 407 PH Skidaddle! - 

8 COLDPLAY • CAPITOL 40504' A Rush Of Blood To The Head 22 

18 MASSIVE ATTACK VIRGIN ems* 100th Window 76 

16 VARIOUS ARTISTS TIME LIFE 18774 Worship Together: I Could Sing Of Your Love Forever 62 

0.5.1. INSIDE OUT 65402 Office Of Strategic Influence - 

MICHAEL BUBLE I43/REPRISE 48376/WARNER BROS oil Michael Buble 119 

9 YANNI VIRGIN 81516 Ethnicity 49 

e I 10 RY COODER MANUEL GALBAN PERRO VERO DNONESUCH 79691/AG Mambo Sinuendo 104 

LINDA EDER ATLANTIC 83SBILAG ,N, Broadway My Way 115 

,

 , 
;15 

LOVEHAMMERS SWINGING LOVEHAMMERS 70000 No] Murder On My Mind 

SHANIA TWAIN MERCURY 170314/UMGN Up! 20 

DAR WILLIAMS RAZOR II TIE 82886 Do The Beauty Of The Rain 120 
ii 

13 RT J It Had To Be You ... The Great American Songbook ROD STEWA • 20039/RMG 30 

• 

t 

l 

R. KELLY JIVE 41812/ZOMBA Chocolate Factory 1 

14 JOHN MAYER A' AWARE/COLUMBIA 85293./CRG (NJ Room For Squares 17 

6 VINCE GILL MCA NASHVILLE 170286/UMGN Next Big Thing 55 

1 22 AVRIL LAVIGNE •5 ARISTA 14740 Let Go 7 

17 JOSH GROBAN A' 143/REPRISE 48154/WARNER BROS (148 Josh Groban 40 

JOHN MAYER AWARE/COLUMBIA 87199/CRG Any Given Thursday 34 

. , JOHNNY CASH AMERICAN/LOST HIGHWAY 063339./UME American IV: The Man Comes Around 58 

VARIOUS ARTISTS Grammy Nominees 2003 GRAMMY 13843/WARNER STRATEGIC MARKETING 10 

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Bi lboard album charts, catalog titles are included on the Internet and Soundtrack charts. » Albums with the greatest sales gain this week. • Recording Industry Assn. Of 
America (RIAA) certification for net shipment of 500,030 album units (Gold). • RIAA certification for net shipment of 1 million units ( Platinum). • RIM certification for net shipment of 0 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates albums multi-platinum level. For boxed sets, and 
double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: 0 Certification for net shipment of 100,000 units (Oro.) Là Certification of 200,000 units ( Platino). A' Certification of 400,000 units ( Multi-Platino). Asterisk indicates vinyl 
available. (NJ indicates past or present Heatseeker title (g) 2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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Billboard TOP soUNDTRACIG Tm 
Sales data compiled by v.: . 

Nielsen 
SoundScan 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 

NUMBER 1 2 1 Week At Number 1 

CRADLE 2 THE GRAVE BLOODLINE/DEF JAM 0636151IDJMG 

1 CHICAGO à EPIC 87018 

2 DAREDEVIL: THE ALBUM WIND-UP 13079 

3 8 MILE à' SHADY 493508*/INTERSCOPE 

4 SWEET HOME ALABAMA HOLLYWOOD 162364 

5 LIZZIE MCGUIRE • BUENA VISTA 860791/WALT DISNEY 

7 HOW TO LOSE A GUY IN 10 DAYS VIRGIN 81522 

6 DELIVER US FROM EVA HOLLYWOOD 162369 

12 A WALK TO REMEMBER• EPIC 86311 

9 0 BROTHER, WHERE ART THOU? A0 LOST HIGHWAY/MERCURY 170069/10JMG 

11 8 THE LORD OF THE RINGS: THE TWO TOWERS WMG SOUNDTRACKS/REPRISE 48379/WARNER BROS 

12 10 DISNEY'S LILO & STITCH • WALT DISNEY 860734 

13 13 XXX • UNIVERSAL 156259/UMRG 

14 11 BROWN SUGAR FOX 11302r/MCA 

14 SPIRIT: STALLION OF THE CIMARRON AMA 49331WINTERSCOPE 

16 1 7 COYOTE UGLY •3 CURB 78703 

16 COYOTE UGLY: MORE MUSIC FROM COYOTE UGLY CURB 78765 

18 23 GODS AND GENERALS SONY CLASSICAL 87891 

18 THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING • REPRISE 48110/WARNER BROS 

20 15 MOULIN ROUGE A' INTERSCOPE 493035 

19 PAID IN FULL ROC A-FELLA/DEF JAM 063201 •/10JMG 

22. 21 DRUMLINE FOX/JIVE 41810/ZOMBA 

a. 20 SHREK à DREAMWORKS 450305/INTERSCOPE 

JUNGLE BOOK 2 WALT DISNEY 860076 

25. 24 LIKE MIKE so SO DE/COLUMBIA 86676 ,CRG 

Chart Codes: 
-ALBUMS - 
The Billboard 200 (13200) 
Bluegrass (BO 
Blues (BL) 

Classical (CL) 
Classical Crossover (CO) 
Contemporary Christian (CC) 
Country (CA) 
Country Catalog (CCA) 

Electronic (EA) 
Gospel (GA) 
Heatseekers (HS) 
Holiday (1100 
Independent (IND) 

Internet (INT) 
Jazz (IZ) 
Contemporary jazz (Ci) 
Latin Albums (LA) 
Latin: Latin Pop (LPA) 

Latin: Regional Mexican (RAW R&B/flip-Hop Catalog (RBC) Hot too Airplay (HA) Country Singles Sales (CSS) 
Latin: Tropical/Salsa (TSA) Reggae (RE) Hot too Singles Sales (1155) Dance/Club Play (DC) 
New Age (NA) World Music (WM) Adult Contemporary (AC) Dance/Sales (115) 
Pop Catalog (PCA) -SINGLES- Adult Top go (Ago) Hot Latin Tracks (LT) 
R&B/Hip-Hop (RBA) Hot too (Moo) Country (CS) Latin: Latin Pop (LPS) 

Lotir: Regional Mexican (RMS) 
Latin: Tropical/Salsa (155) 
R&B Hip-Hop (RBH) 
R&B Hip-Hop Airplay (RA) 
088 Hip-Hop Singles Soles (RS) 

Rap Tracks (RP) 
Mainstream Rock (RO) 
Modem Rock (MO) 
Top go Tracks (Tgo) 

Rankings from biweekly 
charts are listed in ital-
ics during a chart's 
unpublished week. 

2Pac: Bzoo 48; PCA 41; RBA 18; RBC 3, 5. 6, lo; Hioo 47: 
HA 44; RA 24, 65; RBH 24, 66; RP 12 

3 DOOM Down: 8200 32; Ayo 8; Fhoo 15; HA 16; MO 3; RO 

1; Tyo 19 

12 Stones: CC 38 

50 Cent: 82oo 2, 137; IND 4; INT 4; RBA 2. 55: Hum 1.14; 
HAI, ty; HSS 9; RA 1, 8, 34. 56; RBH 33, 59, 81, 
82; RP 1, 4; RS 8; Tyo 4, 31 

504 Boyz: RBA 57 

702: HSS 31; RS 32, 56 
2002: NA 11 

-A ••• 
Aaliyah: 132oo 19; RBA 7: Hico 4: HA 4; RA 2, 38; RBH 2, 

91; 140 t4 
Abba: PCA 46 
AC/DC: PCA 6.14. 35. 37. 39. 43. 49 
George Acosta: EA 21 

Yolanda Adams: CC 29; GA 9; RBA 84; RBH 75 
Trace Adkins: Bzoo 155: CA 24; C511; litoo 74: HA 73 
API: MO 21 
Afro Medusa: DC 50 
Christina Aguilera: B200 25; Aço 9; AC 6; DC 36; H too to; 

HA to; HSS 6; Tyo 6 

AI: HSS 27; RBH 96; RS13 
Alabama: B200 70; CA si 
Alberto Y Roberto: LPS 33 
ALC: GA 30 
Alcazar: DC 3o 
All: Htoo 23; HA 22; RA 23; RBH 23; RP lo; Tyo 27 
Alison Limerick: DC 39 
The All-American Rejects: Bzoo 33; MO 8 

Gary Allan: 8200 153; CA 22; CS 3; H100 29; HA 27 
Karrin AllySON: IZ 22 
Herb Alpert: CI 16 
Amber: DS 21 

American HI-Fl: MO 34 

Amener RBA 61; H100 79. 93: HSS 66; RA 46; RBH 46; RP 
25; RS 34, 49 

Amethystium: NA 8 

AMG: RBH 100 

Tod Amos: 8200 145; .44017 
Jessica Andrews: CS 31 

Los Angeles De Charly: LA 75; RMS 24 
Marc Anthony: TSA 5; TSS 

Antipop Consortium: JZ ii 

Area 305: LPS 12; LT19; TSS 34 

Ricardo Arjona: HS 34; LA to; IPA 5; LPS 2,17; LT 6, 28; 
TSS 30, 35 

Armageddon: Him 89; HSS 53; RA 40; RBH 38; RS 29 
Aroma: RMS 3o 
Ashanti: Bzoo 75; RBA 48; Hicto 3; HA 3; HSS 55; RA 9; 

RBH 9; RP 3; RS 26:140 2 
The Ataris: MO 31 
Dave Melt: IND 41 

Audioslave: B200 29; H100 70; HA 69; MO 4, yo; RO 7.19 
Patti Austin: JZ 25 
Aventura: TSA 7 
Steve Azar: CA 64 

-B-
B2K:132oo 42; RBA 28; Htoo 6, 82; HA 5; HSS 46, µ13, 61; 

RA 22, 41; RBH 21, 39; RS 27, 38, 59; Ty0 5 
Babe B200 78; RBA 21; Hico 45, 50. 80; HA 43. 47; HSS 

56; RA14, 33,48; RBH 14. 34. 47; RP it, 23; RS 36 
Baby Diva: HSS 20; RBH 89; RS y 

Bacilos: LPS 26; LT 34; TSS 33 
The Bad Plus: JI 9 
Erykah Badu: Hico 40; HA 38; RA n; RBH 13 
Becky Beefing: DC 5 

Baha Men: WM 

Anita Baker: RBA 69 

Banda El Recodo: RMS 25 

Banda Machos: LT 45; RMS 15 

Buju Banton: RE 15 
Barnes: DC 17 

Luther Barnes: GA 26 
Pancho Barran: IND 32; LA 28; RMA 16; RMS zo 

Cecilia Bartoli: CL 14 

Jeff Bates: CS 28 
Beanie Sigel: H100 97; HSS 54: RA 54; RBH 52; RS 30 

Walter Beasley: CI 6 

The Beatles: PCA 5 
Beck: B200113 

Bee Gees: 8200181 

Been ie Man: RE 3 
Tony Bennett: 8200 169; (Z 2, 23 

Benzino: RBA 76; RS 55 

Bering Strait: CA 43 

Sophie Ellis Berton DS 19 
Big Bol: H too 60; HA 59; RA 39; RBH 42; RP zo 

Big "C": HSS 36, 67; RS17. 58 

Big Ren: RBA 85 

Fabio Biondi: CI. to 

David Bisbal: LPS 21; LT 29; TSS 27 

Bjork: EA 23 

Clint Black: CA 71, 72 

BLACKstreet: RA 55; RBH 57 

Mary). Blige: RBC 20, 25; H100 78; RA 31; RBH 32; 0P 22; 

RS 45 

The Blind Boys Of Alabama: GA 24 

Blindside: RO 33 

Andrea Bocelli: B200143; CL 1; CX io 
Joe Bonamassa: BL 6 
Bond: CX 4, 12 
Bonecrusher: RBH 71; RS 62 

Bone Thugs-N-Harmony: Enoo 175; RBA 60; RBC 7 

Bon Joel: 8200 89; PCA 26, 30; A4018 
Boomkat: DC 8;140 39 
Pat Boone: HSS 41 
La Bouche: DC 15; DS 12; HSS 73 
David Bowie: DC 44 
Bowling For Soup: HS 18; 140 yo 

Michelle Branch: Elmo 136; Alio 4; AC 3; Hum 20; HA 19; 
74o 21 

Brandy: DS 15; RS 61 

Toni Braxton: B200174; RBA 49; DC 35 

Breaking Benjamin: HS Agt RO 36 

Jim Brickman: NA 4, to 

Sarah Brightman: CX 13 

Garth Brooks: CS 44 

Brooks 8. Dunn: CA 53; (CA 17 
Norman Brown: CI 7 
Michael Buble:132oo 119; HS 5; INT 10 
Joe Budden: RA 71; RBH 74; RS 63 
Los Bukis: HS 14; LA6, 30; RMA 3,17 
Burning Brides: MO 36 

Basta Rhymes: 13200 94; RBA 29; Hico 57, 71; HA 55, 74: 

HSS 34; RA 27, 28; RBH 27, 29; RP 16,17; RS 22 
bwb: CI 4 

Juanita Bynum: GA 06; IND 37 

•••• 

Jorge Luis Cabrera: RMS 32 

Caedmon's Call: Bzoo 173;cc7 
GA lo; HS 40 

Cerris (agite: CCSC 234°; 

lego Calderon: LA 56; LPA 19 

Victor Calderone: DC 49 
Calexico: HS 45; IND 23 

Glen Campbell: CA yo 

Cameron: RA 72; RBH 70 

Candido Y Su Huella Nortena: RMS yo 

The Canton Spirituals: GA 35 
Blu Cantrell: Hacio 99; RS 47 
Mariah Carey: B200 64; RBA 31; DC 22; DS 2; Hico 57. 94; 

HA 55; HSS 3; RA 27, 72; 01311 27, 70,83; RP 16; RS 
3.50 

Caribbean Pulse: HSS 26; RBH 98; RS15 

Vanessa Carlton: Bzoo 99; Apo 13; AC 5 

Jose Carreras: CL 6 

Rodney Carrington: B200103; CA 17 

Deana Carter: CS 23 
Case: RBH 97 

Brandon Casey: Hico 17; HA 20; HSS 43; Tyo 11 
Brian Casey: Him 17; HA 20; HSS 43;140 u 
Johnny Cash: 13200 58; CA 9; (CA to; INT 24; PCA 38; CS 

56 

Eva Cassidy: IND 34 

Ricardo Castillon: LPS 25; LT 37; TSS 24 
Cat Power: B2oo 105; HS 1; IND 2 
Nick Cave And The Bad Seeds: HS 17; IND 9 
Bonny Cepeda: TSS 15 

Chanticleer: CL 9 

Steven Curtis Chapman: 13200 72; CC 2 

IC Chases: Htoo 35; HA 39;14017 
Cheyenne: LA 59; LPA 20; LPS 9 

Cher: IX 21; DS 5; HSS 18 

Kenny Chesney: B200 66; CA to; CCA 7; PCA 22; CS 10; 
Fhoo 52,96; HA 50 

Cody ChesnuTT: IND 30 
Mark Chesnutt: CS 48 
Chevelle: 8200 45; Hioo 68; HA 66; MO 9, 26; RO 6, 21 
Chicago Mass Choir: GA 34 
El Chichicuilote: LA 45 

The Chieftains: CA 55; WM 5 

Choppa: RBA 99; Elmo 95; RA 57; 013H 58 
Charlotte Church: 0( 3,14 

Cirque Du Soleil: WM6 

C-lanae: HSS 16; RBH 93; RS 9 
Maurette Brown Clark: GA 27 

Terri Clark: 8200154; CA 23; CS 5; Woo 30; HA 28 

Dorinda Clark-Cole: GA15 
Karen Clark-Sheard: GA 19 
Kelly Clarkson: AC lo; HSS 30 
Willie Clayton: BL 8 
CI i pse: 8200 121; RBA 43; H100 45. 86; HA 43; HSS 31. 51; 

RACoty, yra3n;:R(85H31: , yo; RP n; RS 32, 33, 52 
Tammy ch  

Kellie Coffey: CA 60; CS 47 

Coldplay: 8200 22; INT 6; PCA 3; .440 s6; Htoo 54; HA 52; 
MO Li 

Natalie Cole:1Z 4 
Nat King Cole: g 7 
Phil Collins: B200 188; PCA 19; AC y; Hico 77 

John Coltrane: Il io 
COMMON, 8200 167; RBA 51; Hico yo, 78; HA 38; RA 11, 

31; RBH 13, 32; RP 22; RS 45 

Conjunto Primavera: LA 49: LT 4; RMS 1,10 
Conjure One: DC zo 

Ry Cooder: Bzoo toy; INT12; LA 2; LPA 1; WM1 

Cooler Kids: DC 23 

Shemekia Copeland: BL 9 
Counting Crows: Ayo 13 
Chris Cox: DC io 
Deborah Cox: RBA 7o, RBH 86 
El Coyote Y Su Banda Tierra Santa: LA 67; LT 50; RMS 17, 

33 
Creed: 8200 138; PCA 31; HSS 69; RO 22 
Elvis Crespo: LA66; TSA 4 
Cristian: LA 69; LPS 31 
Sheryl Crow: B200 84; Ayo 3; AC 7, 21; CS 33; CSS a; Htoo 

is; HA 03; HSS T4o 8 
Celia Cruz: LA 47; TSA 3,8 
CYN: DC 28 

-D-
Da Entourage: RA 70; RBH 67 

Da Headbussaz: IND 36; RBA 74 

Amy Dailey: CS 49 
Dashboard Confessional: HS 31; IND 17, 46 

Craig David: 13200 198 

Tyrone Davis: BL to 
Default: IND 35 

Def Leppard: PCA 25 

Def Squad: RA 75; RBH 73; RS 37 

De-lave: DC 38 
John Denver: (CA 19 
Louie DeVito: EA 5; IND 18 
Diamond Rio: B200135; CA 21; CS 21 
Dido: DS 24 

Don Dinero: TSS 37 

(dine Dion: 8200 102; PCA 27; A40 26; AC 12, 22; DC 16; 
Hu» 51; HA 54; HSS 74:140 34 

The Dirty South Divas: IND 29 

Dirty Vegas: EA 12, 20; IND 50 

Disturbed: B200 82; PCA 16; MO 22; 00 8.15 
Dixie Chicks: Eizoo 4; CA1; (CA i, 2; INT 3; PCA1, 2; Apo 

2; AC 1; CS 2; CSS 2,8; H100 7, 26; HA 8, 26; HSS 
140 9 

DJ Envy: 820069: RBA 24 
DJ Krush: EA 24 
DI Quilo RBH too 

DJ Sammy: EA 13; AC 23; DS 16 

DJ Shadow: DS 25 

DAM Fhoo 91; HSS 32; RA 59: RBH 55; RS 24 

Do: AC 23 
The DOC.: RS 53 

Placido Domingo: CL 6 

The DOMMS: B200 71; M019; RO 40 

Dave Douglas: JZ 12 
Will Downing: CI 12 

Dr. Die: RBC is. 24; RA 63; RBH 63 
Dream Street: HSS 64 

Dru 11111: 13200114; RBA 32; Hloo 67; HA 67; RA 25; RBH 
25 

Dueto Voces Del Rancho: LT 35; RMS 12 

-E-
Steve Earle: CA 65 

Easy Star All-Stars: RE 7 
Linda Eder: Bzoo it5; HS 3; INT 13 

Kathleen Edwards: HS 35 

Electric Six: DS 17 
Valentin Elizalde: RMS 29 

Missy "Misdemeanor" Elliott: B20012; RBA 6; Htoo 8; 

HA 7;1455 22, 44; RA 5, 36,68; RBH 5, 36,69; RP 2, 
21; RS 20, 51; 74013 

Emerson Drive: CA 38; HS 43; CS 15; CSS to; Hico 65; HA 
64 

Eminem: 820018; PCA 8, 29; REtA 13; RBC 2,12; Hioo16, 
43: HA 15, 48; HSS 33; RA 50: RBH 51. 82,85; RP 13; 
Tyo to, 29 

Bill Engvall: CA 68 

Jocelyn Enriquez: DC 27 
Enya: NA 13; PCA 44 
Erasure: EA 7; IND 21; DS 6; HSS 38 

E.S.G.: 01311 87 

Evanescence: MO 6 

Faith Evens: H100 86; HSS 51; RA 43; RBH 40: RS 33 
Sara Evans: CS 53 

Eve: RBA 72; Hico 84; HSS 15; RA47; 08H 48; RS 21 

Everclear: MO 39 

The Exies: HS 20; MO 30; RO 34 

-F-
Fabolous: Woo 73; HA 72; MSS 12; RA 35.69: WM 35, 72, 

99; RP 24; RS ty 
Fat 10e:13200 247; RBA 40; limo 89; HSS 53; RA 40.64; 

RBH 38,65; RS 29 

Alejandro Fernandez: LA 31; RMA 18; LPS 23; LT31 
Vicente Fernandez: LA 6o 

Tiziano Ferro: LPS 37 
Field Mob: Bzoontl; RBA 27; Fhoo 19; HA 17; RA to; RBH 

lo; RP 6; RS 54:T40 32 
Finch: HS 16; MO 29; RO 38 
Fischerspooner: DC 18 
Ella Fitzgerald: JZ 
Five For Fighting: AC 8 
Fleetwood Mac: B200 108 

Renee Fleming: CL 7; 0( 9 

The FlipMode Squad: Hico 57; HA 55; RA 27; RBH 27; RP 
16 

Floetry:132oo 131; RBA 33: RA 42; RBH 43 

Nico Flores Y Su Banda Puro Mazatlan: RMS 26 
Joseph Fonseca: TSA 14; LPS 36; TSS 11,14 
Foc Fighters: Etzoo 87; Hue 75, 81; HA 75; MO 5,14; RO 

11, 18 
Radney Foster: CS 55 

Fourplay: Cl 5 

Mario Frangoulis: 0(7 

Kirk Franklin: B200179; CC 9; GA 2; RBA 65 
Freeway: RBA 62; Hum 97: HSS 54; RA 54; RBH 52; RS 30 
Fribum & Urile DC 3 

Frou Frou: DC 29 

Frukwan: RBA 93 

Fuel: RO 23 
Funky Green Dogs: DC 

Further Seems Forever: B2oo 180; CC to; HS 9 

-G-
Kenny G: Cl ? 
Ana Gabriel: LA yo; LPA 15 
Juan Gabriel: LT 14; RMS 7 
Bill Gaither: CC 31 
Bill & Gloria Gaither: B200 186; CC n, ty, 26, 28 

Europa Galante: CL to 

Manuel Galban: Fizoo toy; INT 12; LA 2; LPA I; WM 

Gang Starr: HSS 47; RBH 92; RS 43 

Art Garfunkel: AC 30 

El General: TSA zo 

Georgia Mass Choir: GA 18; IND 43 
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Stan Getz: a zo 
Ghostface Killah: RS 68 
Vince Gill: Eizoo 55; CA 8; INT 20; CS 20 
Ginuwine: Hioo 50; HA 47; RA 33; RBH 34 
Gissefte: LPS 24; LT 36 
Dana Glover: AC 17 
Godsmack: MO 15; RO 4 
Fabian Gomez: IT 13; RMS 4 
Good Charlotte:13200 15; PCA 12; A40 39; Hioo 42; HA 

49, M013; Tyo 23 
Goo Goo Dolls: A4o 36 
Glenn Gould: CL 3 
jean Grae: RS 74 
El Gran Combo De Puerto Rico: TSS 10 
El Gran Silencio: LT14; RMS 7 
Arny Grant: CC 37 
David Gray: 8200126; Ayo 37 
Doble Gray: Ayo 15 
Macy Gray: A40 25 
Al Green: PCA 24; RBA 75; RBC 8; RBH 8o 
Vivian Green:13200 51; RBA 14; DC 7; DS 3; Hioo 49; HA 

61; HSS 5, RA 21; RBH 15; RS 2 
Lee Greenwood: CSS 4 
Los Grey's: LA 72 
Mary Griffin: DC 42 
El Gringo De La Bachata: TSS 31 
josh Groban:13200 40, 171; CX 1, 2; INT 22; AC 15 
Groove Armada: EA 16 
Grupo Exterminador: LA 61 
Grupo Montez De Durango: LA 54 
G-Wiz: HSS 37; RS 23 
Nee-Nee Gwynn: HSS 20; RBH 89; RS 4 
GZA/Genius: RBA 68 

-H - 
Deitrick Haddon: GA 22 
Hahz The Rippa: HSS 13; RBH 91; RS 6 
Daryl Hall John Oates:13200 123; IND 3; AC 9 
Regle Hamm: AC 16 
Fred Hammond: CC 23; GA 6 
John Hammond: BL 5 
Jennifer Hanson: 820() 125; CA 20; HS 7; CS 18; CSS 3; 

Hioo 76; HSS 45 
The Happy Boys: EA 15 
Happy Clappers: DC 10 
George Harrison: AC 29 
Alvin Youngblood Hart: BL 13 
Hayseed Dixie: BG 4,14, 15; CA 52 
Heather Headley: Bzoo 122; RBA 35: RA 74; RBH 77 
(hed)Planet Earth: RO 26 
111-C: RBH loo 
Joel Higuera: RMS 18 
Faith Hill: 8200 54; CA 7; CCA ii; PCA 40; Ayo 20; AC 2; 

CS 27 
Darwin Hobbs: GA 
Dave Hollister: Rf3A 81 
Steve Holy: CS 40 
Hood. & The Blowfish: AC 28 
Hot Hot Heat: IND 45 
Marques Houston: Irmo 64; HA 63: RA 26; RBH 26 
Whitney Houston: B200100; RBA 30; AC 20; DC 19; Igloo 

90; HSS 29; RA 44; RBH 44; RS 39 
Rebecca Lynn Howard: CA 66 
Buck Howdy: IND 38; INT 5 
Los Huracanes Del Norte: IA 34; RMA 19 
Norman Hutchins: GA 33 

e Cube: RS 5o, 53 
Enrique Iglesias: LA 12; LPA 6; AC n; LPS 4; LT 5; TSS 21 
in: DC 41 
legales: LPS 18; LT 25; TSS 28 
odia: HS 47; LA 17; TSA LPS 3; LT o T55 a 
ndiaArie: B200 101; RBA 44 
ndustria Del Amor: HS 37; LA it RMA 6 
nsane Clown Posse: IND 25 
nterpol: HS 22; IND 12 
nimble: B200 74, 200; HS 32; LA 1, 4, 9; RMA 1, 2, 5; IT 

12; RMS 3 
Los invasores de Nuevo Leon: LA 38 
Ronald Wier RA 53; REM 54 
The Isley Brothers: RA 53; REIN 54 

Alan Jackson: Bzoo no; CA 18; CCA 16; CS 8; Him 44; HA 

42 
Michael Jackson: B200 144; PCA 32; Rf3A 98; RBC ii 
jadaldss: RS 48:14o 38 
Jaguares: LA 43; LPA 17 
jaheim: B200 37; RBA 8; RBC Hum 55; HA 53; RA 16, 

45; RBH 17.45 
Bishop T.D. lakes: GA 36 
Nicky jam: LA 70 
Bob James: Cl 24 
Binley11111111S: Cl 9 
Brett James: CS 43 
Etta James: BL 7 
Al barreau: Cl 10 
Jars Of Gay: B200130; CC 5 
Ja Rule:13200 23; RBA 15; Hioo 3; HA 3; H55 55; RA 9; 

RBH 9; RP 3; RS 26; Tyo 2 
jay-Z: B200 31; RBA 9; RBC 16; Hioo 18, 21, 97; HA 18, 21; 

HSS 19, 54. 57; RA 7, 54; RBH 7, 52; RP 5,18; RS 16, 
30, 69:14015 

ledi Mind Tricks: HSS 68 
Merin Jennings: CA 69 
Jimmy Eat World: MO 38 
Elton John: B200 52; DC14 
Jack Johnson: 8200139; A40 40 
Syteena Johnson: B200 112; HS 2; RBA 19; RA 30; RBH 31 
Jim Johnston: IND 26 
lone: R573 
Brent Jones + T.P. Mobb: GA 31 
Donell Jones: RBA 87 
GWYN! Iones: CCA 22 
Norah Jones:13200 3; CI 1; INT Ario 10; Hico 36; HA 33; 

T40 22 
S11 Charles Jones: RBA 83 
Jordi: LPS 30; LT 46 
Jose Jose: HS 24; LA 7; LPA 4 
loam: 8200 189; HS 12; LA 3; LPA 2; LPS ur, 16; LT 10, 

15, 20; TSS 8, 26 
The Judds: CCA 15 
The Juliana Theory: 8200168 
jump5: CC 20 

Israel Kamakawiwo'Ole: WM 7 
Tolga Kashif: Clii 
K-Ci& jojo: RBA 56; RA 52; RBH 53 
John P. Kee: CC 22; GA 5; HS 25 
Toby Keith:13200 53; CA 6, 34; CCA 14; CS 22,57 
Kelis: RBH 79 

R. Kelly: Bzoo o INT 18; RBA o RBC 4, 13, 22; H100 12; HA 
ii; HSS 7; RA 3, 64; RBH 3, 65; RS it 14o 3o 

Sammy Kershaw: CS 38 
Las Ketchup: LA 16; LPA 9 
Alicia Keys: HSS 15; RS 21 
Khia: IND 29 
Kid Rock:13200 5; PCA 9; Ayo 3; AC 21; CS 33; CSS Hioo 

it HA 13; HSS o Tyo 8 
Ili& Bop Kids: B200 142 
Killer Mike: Hioo 60; HA 59: RA 39; RBH 42; RP 20; RS 72 
Carole King: PCA 42 
Kings Of Tomorrow: DC 34 
Beyonce Knowles: Hum 21; HA 21; HSS 57; RP 18; RS 69; 

140 15 
Knot G Rap: HSS 68 
Diana Krall: B200 151; JZ 1, 3 
Alison Krauss: BG 2; CA 32; CCA 23; CS 46 
Alison Krauss + Union Station: B200 93; BG CA16 
Krayzie Bone: RA 58; RBH 61 
Kumbia Kings: EA 8; LA 15; LPA 8; LT 14; RMS 7 
Kyjuan: Hioo 23; HA 22; RA 23; RBH 23; RP io:140 27 

Lady Saw: Ayo 6; AC 27; H100 38; HA 40;140 20 
Sonny Landreth: HI 3 
kdiang: Bzoo 169;11 2 
Lugo: EA 14; DS lo; Hico 85; HSS 70; T4o 37 
The Latin All-Stars: LA 52; LPA 18 
Kenny Lattimore: 8200 43; RBA io 
Avril Lavigne: B200 7; INT 21; A40 o AC 18; Hioo 9; HA 9; 

140 3 
Donald Lawrence & The Tri-City Singers: GA 17 
Led Zeppelin: B200191 
jaimie Lee: HSS 27; RBH 96; RS 13 
Murphy Lee: Hioo 23; HA 22; RA 23; RBH 23; RP io; T40 27 
Leisure World: R037 
John Lennon: PCA 50 
Gerald Levert: RBA 53; RA 67; RBH 64 
Lexx: HSS 17; RBH 9o; RS 5 
Llberaclon: HS 50; LA 19; RMA 9 
Salvitore Lkitra: CL 15 
Ufehouse: CC 24; Ayo 27 
IJI' Flip: 8200 172; RBA 38; RBC 19; HSS 17; RBH 90; RS 5 
Lil Jon & The East Side Boyz: Bzoo 77; IND 1: RBA 12; RA 

58; RBH 61; RS 66 
Ul' Kim: Hioo 27; HA 30; HSS il; RA12; RBH 12; RP 7; RS 

7 
Lit' Mo: Him 73; HA 72; RA 35, 69; RBH 35, 72; RP 24 
L11' Romeo: 8200 146; RBA 41 
Umite: HS 42; LA 13; RMA 7; LPS 38; LT 9; RMS 5 
Aaron Unes: CA 30; CS 6; 11100 41; HA 41 
Unkin Parlo PCA 10 
Johannes Linstead: NA 9 
German Lizarraga: RMS 34 
LL Cool I:13200 26; RBA it H100 2, 79; HA 2; HSS 66; RA 

6, 46; RBH 6.46; RP 25; RS 34:140 o TSS 23 
Lonestar CA 44 
Loon: DC 35 
Leona: DS 16 
Loose Fur: IND 40 
Angel Lopez: LPS 32 
Jennifer Lopez: Bzoo PCA 36; RBA 16; 05 9: Hioo 2; HA 

2; HSS 63; RA 6; RBH 6; RS 48:140 1, 38; TSS 23 
Lovehammers: HS 38; IND 22; I NT 
Patty Loveless: BG 9; CA 74 
Luciano: RE ii 
Ludacris: 8200197; RBA 79; Hioo 8, 83; HA 7; HSS 22; RA 

5, 51: RBH 5, 0; RP 2; RS 20, 64;140 13 
Bobby Lyle: CI as 
Lynyrd Stcynyrd: PCA 45 

- - 
Yo-Yo Ma: CL 4 
Mack lo: RS 50 
Madonna: DS 4; HSS 10 
Mana: LA 22; LPA lo; LPS 27; LT 38 
Mannheim Steamroller: 820017o; IND 5; NA 2 
Victor Manuelle: TSA 12; LPS yo; LT 30; T55 4,18 
Marascia: DC 40 
Mario: RA 61; RBH 62 
Bob Marley: PCA 18; RBC 9; RE 5 
Damian "Jr. Gong" Marley: RE :0; HSS 26; RBH 98; RS 15 
Maroon 5: H5 28; MO 35 
The Morsel's Family: a 6 
Billie Ray Martin: DC 26 
Angie Martinez: RBH 79 
Mary Mary: CC18; GA 4; RBA 9o; RBC 21 
Massive Attado B200 76; EA I; I NT 7 
Master P: limo 95; RA 57; RBH 58 
matchbox twenty: 8200 65; A40 7, 14;14o 36 
Kellar Matsui: Cl 14 
Dave Matthews Band: B200 163; Ayo 22 
John Mayer: B2oo 17, 34; I NT 19, 23; A40 5,19: AC 19; 

Hioo 24; HA 24:140 
Maysa: 
Martina McBride: 8200 80; CA14; CS 16 
Paul McCartney:13200159 
Delbert McClinton: BL 4; CA 57 
Dormie McGurldn: RBC17 
Brian McComas: CS 59 
Reba McEntire: CA 64 
llm McGraw: 8200 41; CA 4. 37; CCA 4.13, 18; PCA CS 

13, 58; Hioo 66; HA 65 
Brian McKnight RBA 96 
MC Ron: RS 53 
Marion Meadows: Clii 
Meflaœ To Society: RBA 92 
MercyMe: CC a6. 19 
Jo Dee Messina: CS 32 
Metallica: PCA 15 
Georgia Middleman: CS 55 
Lois Miguel: LA 32; LPA 13; LPS 28; LT 43 
Millie: LA 63; LPS 7; LT 8; TSS 12 
Ministry:13200 157 
Moby: EA 17; DC 37 
Mondry & Alexandra: TSA 6; TSS 7 
Jane Monheft: a 15 
Alejandro Montaner: LPS 22; LT 33; TSS 36 
Mar Montenegro: WM 15 
Pablo Montero: LA 26; RMA 14; LT 49; RMS 35 
Dr. Ed Montgomery: GA 30 
John Michael Montgomery: CS 45 
Montgomery Gentry: CA 28; CS 29 
Chante MOM: 8200 43; RBA io 
Rose MOM: DC 46 
Allison Moorer: Ayo 3; AC 21; CS 33; CSS Itoo 11; HA 

13; HSS T4o 8 
Jessie Morales: El Original De La Sierra: LA 39; RMS 39 
Mos Def: DS 25 
Brandy Moss-Scott: H55 49; RS 28 
Jason Mraz: HS 41; A40 28 
Mr. Cheeks: limo 27; HA 30; HSS ii, 50; RA 12, 66; RBH 

12, 68; RP 7; RS 7, 41 

Mr. Uf: RS 67 
Mudvayne:13200 141; MO 32; RO 13 
Mul-Ty: RBA 89 
Murk: DC 47; DS 13; HSS 75 
Anne Murray: CA 42 
Keith Murray: RA 75; RBH 73; RS 37 
Musiq: RBA 67; DC 33; RA 20, 6o; RBH 22, 56; RS 46 
Mystikal: RA e; RBH 61 

NAAM Brigade: RBA 94 
Nada Surf: IND 44 
Nappy Roots: RBA 77 
Nos: 8200 44; RBA 17; DS 9; Hioo 39, 88; HA 36; HSS 63; 

RA : 7, 37; RBH 19, 37; RP 9 
Nate Dogg: RA 56; RBH 59 
Nelly: B200 21; RBA 22; H100 23; HA 22; HSS 59; RA 23: 

RBH 23, 88; RP 10; RS 57; 140 27 
Willie Nelson: CA 36, 47. 67; CCA 12, 25; IND 19; CS 57 
Aaron Neville: CC 27; GA 8 
New Found Glory: 8200190 
New Order: EA 22 
Next: RBA 39; RBH 94 
Joe Nichols: B200 79; CA 13; CS 7; CSS 7; Hioo 37, HA 35 
Nickelbaclo B200161 
Nickel Creek: BG 3; CA 35; CCA 21; IND 15 
Tito Nieves: TSS 22 
Nirvana: B200 111; MO 23; RO 27 
The Nitty Gritty Dirt Band: BG 5: CA 54 
Nivea: 8200 88; RBA 36; Hioo 17, 58; HA zo, 56; HSS 43. 

58; RA 18; RBH 20; RS 6o; 14011 
No Doubt: B200 106; A40 6. 29; AC 27; H100 38; HA 40; 

Tyo 20, 33 
Nichole Nordeman: CC 21; HS 23 
N.O.R.E.: DS 7; HSS 52; RS 44 
Smolde Node Bzoo 196; GA 3; HS 13 
The Notorious B.I.G.: RBC 14, 23; HSS 71; RA 34; RBH 33; 

RS 71 
Nueva Era: TSS 20 

Paul Oakenfold: EA 18 
Mark O'Connor's Hot Swing Trio: 12 5 
Sinead O'Connor: WM 13; DC 20; DS 18 
Oleander: RO 29 
Janusz Olenjniczak: CL 2 
Omar: NA 14 
Ctobie: RS 66 
Opera Babes: CX 5; HS 48 
Roy Orbison: CCA 24 
Los Originates De San Juan: LA 57, 58, 61 
Kelly Osboume: H549 
Ozzy Osbourne: B200107 
0.5.1.: IND 31; INT 9 
OutKast: RBC 18 
Outspoken: RO 24 

-P-
Joe Pace: GA 39 
Pacifier: MO 37; RO 28 
Brad Paisley: CA 33; CS 9; iftoo 69; HA 68 
Palomo: LA 21; RMA il; LT 7; RMS 2 
Paradise: DC 45 
Dolly Parton: BG 6; CA 0 
Sandi Patty: CC 39 
Sean Paul:13200 14: RBA 5; RE I; Hite 46; HA 46; HSS 14, 

42; RA19, 49; RBH 18, 49; RP 14; RS 12,31 
Luciano Pavarotti: CL 6, 12 
Pay The Girl: A40 21 
P. Biddy: Him 6, 8o; HA 5; HSS 48, 0; RA 22, 48; RBH 21, 

47; RP 23; RS 27, 36; Tyo 5 
Pearl Jam: 8200 199; HSS 8,65 
Bishop Carfton Pearson: GA 37 
Jennifer Pena: LA 62; LPS 39; LT 39 
Dottie Peoples: GA 23; RBA 86 
Amanda Perez: HS 39; RBA 82; Hioo 31: HA 34; RBH 84; 

14o 18 
Pesado: LA 36; LT 47; RMS 16 
Pet Shop Boys: EA 9 
Phillips, Craig And Dean: 8200178; CC 8; HS 8 
Pieces Of A Dream: C18 
Pink: 8200 39; DS 22; H100 62; HA 71;140 28 
Pink Floyd: PCA 23 
Pinmonlcry: CS 36 
P.O.D.: CC 17 
El Poder Del Norte: RMS 22 
Pablo Portillo: LPS 15; LT 26; TSS 17 
The Postal Service: HS 36; IND 20; HSS 39 
Povnv Bros.: HSS 60; RS 35 
Elvis Presley:13200 73; CA 12 
Usa Marie Presley: Ayo 38 
Pretenders: IND 33 
Kelly Price: RA 73; RBH 76 
Projed 86: RO 39 
Puddle Of Mudd: B200 83; Ayo 31; Hice 34: HA 37; T40 25 
Flora Purim: 12 18 

Queens Of The Stone Age: B200 59; Hioo 53; HA 51; MO 
2:R05 

Milly Quezada: TSS 32 
A.B. Quintanilla III: LT 14; RMS 7 

-R - 
RA: B200185; HS ii; RO 14 
Racket City: RS 25 
Rascal Rafts: B200 85; CA 15; CCA 6; PCA 17; CS 25 
Red Hot Chili Peppers:13200 57; Ayo 35; Hioo 59; HA 58; 

MO i; RO 17 
Redman: HSS 6; RS 73 
Reggie And The Full Effect: HS 15; IND 8 
Los Rehenes: LA zo; RMA ic 
Reina: DS 8; HSS 62 
Relient K: CC 34; HS 46 
Daniel Rene: TSS 29 
Revenue: HSS 23; RBH 95; RS io 
Revis: RO 35 
Los Reyes Del Camino: RMS 36 
Lionel Richle: 13200 35, RBA 52 
Los Rieleros Del Norte: LT 40; RMS 13 
LeAnn Rimes: CA 39; CS 54; CSS 5, 6; DC 31 
Lee Ritenour C) 25 
Jerry Rivera: TSA 19; LPS 19; LT ii; TSS 5, 13 
Juan Rivera: RMS 28 
Lupillo Rivera: LA 74; LT 23; RMS 9 
Robbie Rivera: DC 2 
RJD2: RS 42 
Lourdes Robles: LPS 29; LT 44; TSS 38 
Daniel Rodriguez: CX 6 
Tito Rojas: TSA 17; TSS 25 
The Rolling Stones: B200 60 
Linda Ronstadt: CA e 
The Roots: B200 97: RBA 37; RA 60; RBH 56; RS 46 

Kelly Rowland: B200 176; RBA 78; Huro 98; H55 59; RBH 
78; RS 57, 75 

Rush: Bzoo 81 
John Rzeznik:A40 3o 

Raphael Saadiq: RBA 97 
Saliva: B200 98; Him 61; HA 60; MO 7; RO 2 
Man Chalk° Sanchez: RMS 37,38 
Santana: B200 38: A40 4: AC 3; H1C0 20; HA 19;140 21 
Gilberto Santa Rosa: TSA 9; LPS 35; LT 22; TSS 2 
Marvin Sapp: GA 25 
Sapphirecut: DC n 
Sarah HSS 35; RS 19 
Surface: RBA 73 
ScoLoHoFo:12 8 
LaTocha Scott: RA 62; RBH 60 
Joan Sebastian: IND 47: LA 35. 46; RMA 20; LT 21; RMS 8 
Jon Secada: LPS 34 
Secret Garden: NA 15 
Seether: B200 158; H100 72; HA 70; MO io; RO 3 
Bob Seger & The Silver Bullet Band: PCA 7 
Seiko: DC 43 
Mark Selby: BL 15 
Selena: LA u‘; LPA 7 
Erick Sermon: RBH 8o 
Shade Sheist: RBH loo 
Shaggy: RBA 91; RE 2, 12 
Shaldra: LA 5; LPA 3; LPS 1; LT 3; TSS 9 
Duncan Sheik: DC 32 
Shekinah Glory Ministry: GA 13; IND 28 
Blake Shelton: 13200 47; CA 5, 41; CS 1; limo 33; HA 31 
Mike Shorey: Ilioo 73; HA 72; RA 35; RBH 35; RP 24 
The Sicilians: DS 23 
Paul Simon: AC 25 
Simple Plan:13200 36; H100 56; HA 57;140 24 
Frank Sinatra: PCA 48 
Sin Bandera: LA 33; LPA LPS 8, 11; LT 16,17 
Sister Hazel: IND 24; A40 33 
Sixpence None The Richer: CC 33; Ayo 12; AC 24 
Six-Two: RS 53 
Sizzla: RE 13 
Slim Thug: RBH 87 
Smilez 8, Southstar: 13200 91; RBA 34; Elmo 28; HA 29; 

RA 32; RBH 28; RP 15;140 26 
Anthony Smith: CS 42 
Michael W. Smith: B2oo 156; CC 6,13 
Snoop Dogg: B2oo so; RBA 20; H100 32; HA 32; HSS 24; 

RA15; RBH 16; RP 8; RS 18,53 
Socialburn: 8200 184; HS 10; MO 17; RO to 
Solange: RBA 66; DS 7; HSS 52; RS 44 
Solid Sessions: DC 48 
Marco Antonio Solis: IFS 13; LT 24; TSS 39 
Soluna: DS 14 
Son De Cali: IT 41; TSS 6 
The Spanish Harlem Orchestra: TSA 13 
The Special Goodness: HSS 28 
Spliff Star: Hue 71; HA 74; HSS 34; RA 28; RBH 29; RP 17; 

RS 22 
Bruce Springsteen: B200109; PCA 47 
Renee Stakey: DS 11; HSS 72 
Stefon 11 19 
Stereo Fuse: Aço 24 
Stereomud: RO 30 
Rod Stewart: B200 30; 1NT 17; AC 14 
Stone Sour: B200183; A40 32; Hioo 92; RO 20, 25 
George Strait: B200 28; CA 3, 29, 31; CS 19 
The Streets: EA 4; HS 27; IND 14 
Barbra Streisand: B200166 
Tadeusz Strugala: CL 2 
Styles: RS 48;140 38 
Styx: 8200 127 
Sugarcuft: HS 29; IND 16 
Sum 41: B200133; MO 12 
Tony Sunshine: Hico 89; HSS 53; RA yo; RBH 38; RS 29 
Supergrass: HS 21 
Supreme Beings Of Leisure: DC 9 
Tierney Sutton: II 24 
Keith Sweat: B2oo 162; RBA 50 
Swift: RBH icro 
System Of A Down: 8200 90, 134; MO 33: RO 31 

-T 
Taking Back Sunday: HS 19; IND lo 
Talib Kwell: RBA e 
Dawn Tallman: DC 13 
Tank: RBA 63 
Ben Tankard: GA 32 
Olga larron: LA 41; LPA 16; In 5; LT 2; TSS 3 
Taproot: 8200 164; M016; RO 12 
tAT.u.: B200 13; H100 22; HA 23; HSS 21; Tyo 12; TSS yo 
The Ben Taylor Band: IND 39 
James Taylor: PCA 20 
Mark Taylor: GA 30 
Tebey: CS 51 
Susan Tedeschl: Bzoo 177; EIL o IND 6 
Telepopmusik: EA 6; HS 33; DC 24 
Los Temerarios: LA 27, 50; RMA 15; LT 42; RMS 14 
Bryn Terfel: CX 9 
Jacky Terrasson: JZ 21 
John Tesh: CC yo; NA 12 
TG4: HSS 4O; RS 4o 
Thalia: LA 24; LPA it DC 25; IFS 14, 20: LT 27; TSS 16 
Tha Rayne: illoo 55; HA 53; RA 16; RBH 17 
Theory Of A Deadman: RO 16 
Thicke: HSS 25 
Thievery Corporation: EA 11; IND 27 
Third Day: CC 35 
Three Mo' Tenors: CX 
Thunderpuss: DC 17 
Thursday: IND 48 
Los Tigres Del Norte: LA 23; RMA 12; 1118; RMS 6.31 
Justin Timberlake:13200 27; RBA 25; DC 4; DS i; Moo 5; 

HA 6; HSS 2; RA 13; RBH ao RS o T40 7 
Aaron Tippin: CS 39; CSS 9 
Theo Tippin: CS 39 
TLC: 8200 148; RBA 46 
RigoTOVar: LA 72 
TOW« Of Power: CI 17 
Transplants: B200 15.4; IND 7; MO 28 
Trapt:13200 117; HS 4; MO 18; RO 9 
Randy Travls: CA 27; CC15; CS 30 
Trick Daddy: RBA 64; RA 62. 65; RBH 6o. 66 
Trick Pony: CA 46, 70 
Tana: Bzoo 150; RBA 47; Hioo 83; RA 51; RBH 50; RS 64 
Trin-i-tee 5:7: CC 36; GA 12; RBA 8o 
Triny Y La Leyenda: RMS 21 
Travis Tritt: CA 50; CS 34 
Los Tucanes De Tijuana: LT 48; RMS 19,23 
Tanya Tucker: CS 6o 
Marisa Turner: DC 6 
Sherrie Twain: B200 20; CA 2, 75; CCA 5; I NT 15; PCA 13; 

AC 13; CS 12; Hioo 63; HA 62 

Steve Tyre11:12 13 
Tyrese: B200 16; RBA 4, illoo 13, HA 12, RA 4; RBH 4; 140 35 

Mitsuko Uchida: CL 8 
Uncle 'tracker: A4o 11,15; AC 26, Hioo 87 
Underworld: DC 12 
Union Station: BG 2; CA 32; CS 46 
Union Turnpike: RS 70 
Unwritten Law: IND ai; MO 24 
Keith Urban: 8200124; CA 19; CCA 20; CS 14, 17 
Adolfo Uñas Y Su Lobo Nortentt LT 32; RMS 11, 27 
The Used: B200 92; MO 25 
Usher: DS 20 

Luther Vandross: Hico ioo 
Paul Van Dylo EA 3; HS 26; IND 13 
Vanessa-Mae: C113 
Phil Vassar: CA 45; CS 26 
Sarah Vaughan: 1116 
Stevie Ray Vaughan And Double Trouble: BL 2 
lad Velasquez: IFS 15; LT 26; TSS 17 
Angelo Venuto: DS 23 
Carlos Vives: TSA 18 
Vonray: Ayo 34 

Kristine W: DC 47; DS 13; HSS 75 
The Wailers: PCA 18; RBC 9; RE 5 
Hezeldah Walker & The Love Fellowship Crusade Choir: 

CC 25; GA 7; HS 30 
Steve Warinen CA 59; CS 52 
Warsaw Philharmonic National Orchestra Of Poland: CL 2 
Kim Waters: CI 13 
Russell Watson: 0( 8, 15 
Jimmy Wayne: CS 37 
WC: RBH 97; RS 50 
Kirk Whalum: Cl 20 
Peter White: CI 22 
The White Stripes: MO 27 
Dar Williams: Bzoo 120; HS 6; INT16 
Doug Williams: GA 20, 28 
Hank Williams Jr.: CCA 9: PCA 34 
Melvin Williams: GA 20 
Michelle Williams: GA yo 
Phalle Williams: him 32; HA 32; HSS 24; RA 15; RBH 

16; RP8; RS 18 
Mark Wills: B200182; CA 25; CS 4, 50; H100 25; HA 25 
Charlie Wilson: Hioo 32; HA 32; HSS 24; RA15; RBH 16; 

RP 8; RS 18 
The Winans: GA 38 
Mario Winans: RA 66; RBH 68 
George Winston: NA 5 
Lee Ann Womack: CA 63 
Stevie Wonder: RBA 100 
Wayne Wonder: Hico 48; HA 45; RA 29; RBH 30; RP 19; RS 65 
Lucy Woodward: A40 23 
Danyl Worley: CA 49; CS 41 
Chely Wright: CS 55 

MIA: RA 63; RBH 63 

- - 
Yanni: B200 49, 195, I NT n; NA 1,3 
Yanou: AC 23 
Yasmeen: R568 
Los Yonk's: LA 44 
Young Blaze: HSS 27; RBH 96; RS 13 

- - 
Zion 1: IND 49 
&leek EA 25 
Zwan: 8200 En; MO 20; RO 32 

-SOUNDTRACKS-
8 Mile:13200 24; RBA 26; STX 4 
Amend's!: WM io 
Amelie: WM 9 
Brown Sugar:13200165; RBA 54; STX 14 
Chicago: B200 8; INT 2; STX 2 
Coyote Ugly: CCA 8; PCA 28; SIX i6 
Coyote Ugly: More Music From Coyote Ugly: SIX 17 
Cradle 2 The Grave: B200 6; RBA 3; STX 
Daredevil: The album:13200 9; STX 3 
Deliver Us From Eva: 82oo 116; RBA 23; STX 8 
Disney's Uto & Stitdt13200 149; STX 12 
Down From The Mountain: BG ii 
Drumline: SIX 22 
Frida: WM 2 
Gods And Generals: STX 18 
How To Lose A Guy In to Days: 8200 96; SIX 7 
Jungle Book 2: SIX 24 
Like Mike: SIX 25 
Lftzie McGuire: B200 86; STX 6 
The Lord Of The Rings: The Fellowship Of The Ring: 

SIX 19 
The Lonl Of The Rings:The TOO TOWell: 13200 140; SIX ii 
Mamma Me PCA 33 
Mariana: Complices Al Restate: LA 48 
Monsoon Wedding: WM 14 
Moulin Rouge: SIX 20 
My Big Fat Greek Wedding: WM 3 
0 Brother, Where Art Thou?: CCA 3; PCA 4; SIX lo 
Paid In Full: RBA 45; SIX 21 
Slut*: SIX 23 
Spirit: Stallion Of The Cimarron: 13200 193; STX 15 
Sweet HOMO Alabama: B200 67; STX 5 
Talk To Her: LA 29; LPA 12 
A Walk To Remember: B200132; STX 9 
XXX: B200 160; SIX 13 

-VARIOUS ARTISTS-
on The Billboard 200 

Absolute Body + Soul: 152 
Disneymania: Superstar Mists Sing Disney ...Their 

Way!: 68 
Grammy Nominees 2003: lo 
Worship: A Total Worship Experience: 129 
Now n: 46 
The Power: 187 
The Source Presents: Hip Hop Hits Vol. 6: 95 
Totally Country Vol. 2: 192 
We're A Happy Family: A Tribute To Ramones: 0 
Worship Together: I Could Sing Of Your Love Forever: 62 
WOW Gospel 2003: 63 
WOW Hits 2oo3: 128 
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Airplay monitored by 
le Nielsen 

Broadcast Data 
Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

0 2 
'C- NUMBER 1 s,'../ 

CAN'T STOP OWNER EROS 
I Week At Number 1 

Red Hot Chili Peppers 9, 

2 1 NO ONE KNOWS INTERSCOPE Queens Of The Stone Age 9 

3 3 WHEN I'M GONE REPUBLICAROVERSALMARG 3 Doors Down 9 

431 5 LIKE A STONE ,NTERSCOPKPIC Audioslave 9 

gap 6 TIMES LIKE THESE ROSWEIERCAANAG Foo Fighters 

13 11 BRING ME TO LIFE WINOGP Evanescence 

7 4 ALWAYS ISSENOOJUG Saliva 9 

8 9 SWING, SWING 00GROUSE/OREAMWORKS The All-American Rejects .9 

9 7 THE RED EPIC Chevelle .9 

10 8 FINE AGAIN WNO uP Seether 9 

11 12 CLOCKS CAPITOL Coldplay 9 

12 10 STILL WAITING iSiMOIiOJMO Sum 41 9 

CE) 16 THE ANTHEM ttrousersplc Good Charlotte 9 

14 14 ALL MY LIFE soswaustamos Foo Fighters 9 

el, 18 STRAIGHT OUT OF LINE REPUBLICAINNERSAUUMRG Godsmack 9 

16 15 POEM VELVET NAMMEEVATIANTIC Taproot 9 

415, 19 DOWN ELEKTRMEG Socialburn 9 

CO 22 HEADSTRONG WARNER ems Trapt .9 

19 17 TAKE IT OFF ATLANTIC The Donnas 9 

20 13 HONESTLY MARINA S MUSIGREPRISE Zwan 9 

ap 24 GIRL'S NOT GREY NITRO/DREMIWORKS AFI 

ID 23 REMEMBER REPRISE Disturbed ç, 

23 20 YOU KNOW YOU'RE RIGHT OGC/GEFFEN/INTERSCOPE Nirvana 9, 

24 21 REST OF MY LIFE LAVA Unwritten Law 9 

in 28 BURIED MYSELF ALIVE REPRISE The Used 9 

ell 29 SEND THE PAIN BELOW EPIC Chevelle 

all SEVEN NATION ARMY THIRD MANM The White Stripes 

28 25 DIAMONDS AND GUNS KELLCATIPITAPH Transplants 9 

ffl 31 WHAT IT IS TO BURN oarstr,mu,vcu Finch 9 

30 26 MY GODDESS MELISMANIRGIN The Estes 9 

IED 36 IN THIS DIARY COLUMBIA The Ataris 9 

fa 35 NOT FALLING EPIC Mudvayne 9 

33 30 INNERVISION AMERICAN/COLUMBIA System Of A Down 

34 33 THE ART OF LOSING istmonorms American Hi-Fi 9 

.:5 32 HARDER TO BREATHE OCTONE Maroon 5 9 

e) 40 ARCTIC SNOW FILE 13N2 Burning Brides 

ED 38 BULLITPROOF NIFLARISTA Pacifier 9 

28 37 A PRAISE CHORUS OREAMWORKS Jimmy Eat World .9 

39 34 VOLVO DRIVING SOCCER MOM CAPITOL Everclear 9 

40 39 COCHISE ,NTERSCOPEIPIC Audioslave 9 

rea2e131 
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8 .. _ Billboard ADULT CONTEMPORARY. 
Airplay monitored by 

ii: Nielsen 
Data 

Systems 

TITLE IMPRINT/PROMOTION LABEL  Artist 

1 

NUMBER 1 ''4 - 

LANDSLIDE MONUMENT/COLuMBIA 

4 Weeks At Number I 

Dixie Chicks 9 

2 4 CRY WARNER BROs Faith Hill 9 

3 

4 

3 THE GAME OF LOVE AR,STA Santana Featuring Michelle Branch 9, 

2 CAN'T STOP LOVING YOU ATLANTIC Phil Collins 

5 5 A THOUSAND MILES AMMNTERSCOPE Vanessa Carlton 9 

(9 6 BEAUTIFUL RCA/RMG Christina Aguilera 9 

7 7 SOAK UP THE SUN AWANTERSCOPE Sheryl Crow 9 

8 10 SUPERMAN (IT'S NOT EASY) AWARE/COLUMBIA Five For Fighting 9, 

€111 8 .,, .., FOREVER FOR YOU U WATCH Daryl Hall John Oates 

10 9 A MOMENT LIKE THIS RCARMG Kelly Clarkson 9 

11 11 HERO INTERSCOPE Enrique Iglesias 9, 

in 14 I DROVE ALL NIGHT EPIC Celine Dion 

13 12 I'M GONNA GETCHA GOODI MERCURY IDJMG Shania Twain 9, 

14 13 THESE FOOLISH THINGS J/FINIG Rod Stewart 

15 YOU'RE STILL YOU , WIEPRISE Josh Groban 

16 16 BABIES REFUOEE/uNIvERSAL Souni Regie Hamm 

17 THINKING OVER DREAMWORKS Dana Glover 9 

ffl 19 I'M WITH YOU ARISTA Avril Lavigne 9 

ffl 18 YOUR BODY IS A WONDERLAND AWARE/COLUMBIA John Mayer 9, 

ffl 26 1 TRY IT ON MY OWN ARISTA Whitney Houston 

ea 24 PICTURE LAVA/ATLANTIC Kid Rock Featuring Sheryl Crow 9 

22 20 , r. AT LAST EPIC Celine Dion 

23 23 HEAVEN ROBBINS DJ Sammy & Yanou Featuring Do 9, 

at DON'T DREAM IT'S OVER SOUINT.CUAINREFRISE Sixpence None The Richer 

25 21 FATHER AND DAUGHTER NICK/JIVE Paul Simon 9 

26 28 IN A LITTLE WHILE LAVA Uncle Kracker 9 

fra 

ea 

30 UNDERNEATH IT ALL ,NrERSCOK No Doubt 9, 

INNOCENCE ATLANTIC Hootie & The Blowfish 

29 27 STUCK INSIDE A CLOUD DARE HORSEXAPITOL George Harrison 

€1311 .c04piane BOUNCE i/..m-mi, Art Garfunkel 

Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. 108 main-
stream rock stations, 87 modern rock stations, 88 adult contemporary stations and 81 adult Top 40 stations are electroni-
cally monitored 24 hours a day, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream Top 40 , 
Rhythmic Top 40 and Adult Top 40 stations. The 251 Top 40 Tracks stations are electronically monitored 24 hours a day, 7 
days a week. Top 40 Tracks awards bullets based on increase in audience impressions. On the remaining detection-based 
charts, tracks with increase in detections over the previous week are bulleted regardless of chart movement. A record 
which nas been on the chart for more than 20 weeks will generally not receive a bullet even if it registers an increase. Records below the top 20( op 15 for AC and Adult Top 401 are removed from the chart after 26 weeks. Airpower awarded to songs 
appearftg in the top 20 on both the Nielsen BDS Airplay and Audience charts for the first time with increases in both detections and audience (Top 40 Tracks excluded). 9 Videoclip availability. ID 2003, VNU Business Media, Inc. All rights reserved. 
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 d Rill:m(1r MAINSTREAM 
'4.. ..... ROCK TRACKS., 

Airplay monitored by 
11: Nielsen 

Broadcast Data 
Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 1 
NUMBER 1 • 1; 

WHEN I'M GONE REPUBLIC/UNIVERSAUUMRO 

15 Weeks At Number 1 
3 Doors Down 9, 

2 2 ALWAYS SLAND.10.1MG Saliva 9 

a, 2 FINE AGAIN WIND UP Seether 9 

CO 4 STRAIGHT OUT OF LINE REPUBLIC/UNIVERSAL/WAG Godsmack s, 

CI 6 NO ONE KNOWS ,NTERSCOPE Queens Of The Stone Age 9 

6 5 THE RED EPIC Chevelle 9 

413 9 LIKE A STONE INTERSCOPEAPIC Audioslave 9 

113 8 REMEMBER REPRISE Disturbed 9 

€11 11 HEADSTRONG WARNER BROS Trapt 9 

ffl 10 DOWN ELEC./EEG Socialburn 9 

€3 12 TIMES LIKE THESE ROSWELL/RCA/1M Foo Fighters 

12 7 POEM vElvETHAMMERMTLANTIC Taproot 9 

ID 13 NOT FALLING EPIC Mudvayne 9 

ID 16 DO YOU CALL MY NAME REPUBLIGUNIVERSAUUMRG RA 9 

15 17 PRAYER REPRISE Disturbed 9 

ffl 19 MAKE UP YOUR MIND SCAROADRuNNERIOJIAG -41 AIRPOWER 11.- Theory Of A Deadman 9 

17 15 CAN'T STOP vVARNER BROS Red Hot Chili Peppers 9 

18 14 ALL MY LIFE ROSWELLACARAIG Foo Fighters 9 

19 18 COCHISE 1NTERSCOPE/EPIC Audioslave 9 

20 20 BOTHER ROADRUNNERADJM6 Stone Sour 9 

e) 23 SEND THE PAIN BELOW EPIC Chevelle 

22 21 WEATHERED WIND • UP Creed 

23 22 WON'T BACK DOWN woo-up/Epic Fuel 9 

26 FARTHER tau Outspoken  8 
31 INHALE ROADRUNNERILPAG Stone Sour 9 

ffl 29 BLACKOUT VOLGANOJIVE (hed)Planet Earth 9 

27 24 YOU KNOW YOU'RE RIGHT OGC/GEFFEWINTERSCOPE Nirvana 9 

28 27 BULLITPROOF HIEVARISTA Pacifier 9 

IIED 
ID 

32 HANDS OFF THE WHEEL SANCTUARY Oleander 

33 BREATHING touorcowentsk Stereomud 

31 30 INNERVISION AMERICAN/COLUMBIA System Of A Down 

32 25 HONESTLY MARINA S MUSIC/REPRISE Zwan 9 

CD 36 SLEEPWALKING ELEKTR4IEG Bfindside 

34 28 MY GODDESS MELISMANIFIGIN The Exies 9 

CAUGHT IN THE RAIN EPIC Revis 

§ 

SKIN HOLLYWOOD Breaking Benjamin 

38 I'M DEAD 41 ART1sTDIREcT Leisure World 

40 WHAT IT IS TO BURN ORIVE•THRU,ICA Finch 9 8 
HOLLOW AGAIN ATLANTIC Project 86 

40 34 TAKE IT OFF ATLANTIC The Donnas 9 
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Billboard ADULT TOP 40 TRACKS,. 
Airplay monitored by 

ii: Nielsen 
Broadcast Data 
Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

il 

NUMBER 1 ','1" 3 Weeks At Number 1 
I'M WITH YOU ARISTA Avril Lavigne  9 

2 LANDSLIDE MONUMENT ,COLUMB1A Dixie Chicks 9 

41. 3 PICTURE LAVA ATLANTIC Kid Rock Featuring Sheryl Crow .9 

4 4 THE GAME OF LOVE ARISTA Santana Featuring Michelle Branch 9 

5 5 YOUR BODY IS A WONDERLAND AWARE/COLuMBIA John Mayer 9 

6 6 UNDERNEATH IT ALL INTERSCORE No Doubt Featuring Lady Saw .9 

7 7 DISEASE ATLANTIC matchbox twenty 9 

a  11 WHEN I'M GONE REPUBLICAINIVERSAL/U/ARG 3 Doors Down 9 

e  10 BEAUTIFUL RCAIIMG Christina Aguilera .9 

1C 8 DON'T KNOW WHY BLUE NOTENIRGIN Norah Jones 9 

11 9 IN A LITTLE WHILE LAVA Uncle Kracker 9 

411) 13 DON'T DREAM IT'S OVER SOUINT.CURB/REPRISE Sixpence None The Richer 

41) 12 BIG YELLOW TAXI GEFFEWINTERSCOPE Counting Crows Featuring Vanessa Carlton 9 

tin 17 UNWELL ATLANTIC matchbox twenty 

41) 18 DRIFT AWAY LAVA Uncle Kracker Featuring Dobie Gray 

411) 19 CLOCKS wars Coldplay 9 

17 16 A SORTA FAIRYTALE EPIC Tori Amos 9, 

18 20 MISUNDERSTOOD IsimonoJne Bon Jovi .9 

' 9 22 WHY GEORGIA AWARE/COLUMBLA John Mayer 9 

20 21 _ '. CRY WARNER EROS Faith Hill 9 

el 24 FREEZE LEGEND/VT Pay The Girl 

22 23 r GREY STREET RCA/MG Dave Matthews Band 9 

ED 27 DUMB GIRLS ATLANTIC Lucy Woodward 9 

24 25 EVERYTHING WINO uP Stereo Fuse 

ea 31 WHEN I SEE YOU EPIC Macy Gray 

0  30 I DROVE ALL NIGHT EPIC Celine Dion 

27 26 SPIN OREAMWORKS Lifehouse 9 

ea 37 THE REMEDY (I WON'T WORRY) ELEKTRAIER Jason Mraz 

CO 35 RUNNING INTERSCOPE No Doubt 

30 29 o I'M STILL HERE (JIM'S THEME) WALT DISNEYMOLLYWOOD John Rzeznik 9 

31 34 r. , SHE HATES ME RAviEsuseFFENfiNtuiscon Puddle Of Mudd .9 

32 28 .-' BOTHER ROADRUNNEIVICIJMG Stone Sour 9 

al 36 , r YOUR MISTAKE ssauktm Sister Hazel 

34 33 INSIDE OUT ELEKTRA/EEG Vonray 

35 32 THE ZEPHYR SONG WARNER BROS Red Hot Chili Peppers 9 

41:0 ._ SYMPATHY WARNER BROS Goo Goo Dolls 

39 l' BE MINE ATORCA/RIAG David Gray Ilit 

LIGHTS OUT CAPITOL Lisa Marie Presley 9 

39 38 LIFESTYLES OF THE RICH AND FAMOUS DAYLIGHT/EPIC Good Charlotte .9 

40 40 BUBBLETOES ENJOY/UNIVERSAL/UMFIG Jack Johnson 

MA2R00C3H 8 Billboard' 
TOP 40 TRACKS T. 

Ai/PleY N Nelsen 
TITLE monitored by BrIN1.851 Data 

Systems 
ARTIST 
IMPRINT/PROMOTION LABEL 

NUTASER 1 OWLiUNo I 

ALL I HAVE 
JENNIFER LOPEZ FEATURING U. COOL J 
EPIC 

MESMERIZE 
JA RULE FEATURING ASHANTI 
MURDER INC/SER -IASI 10.11.16 

I'M WITH YOU 
AVRIL LAVIGNE 
ARISTA 

IN DA CLUB 
50 CENT 
G•UNIT/SHADY/AFTERIUTII SNTERSCOPE 

BUMP, BUMP, BUMP 
B2K up sissy 
TUG /EPIC 

BEAUTIFUL 
CHRISTINA AGUILERA 
RCA MPG 

CRY ME A RIVER 
JUSTIN TIMBERLAKE 
JIVE 

PICTURE 
KID ROCK FEATURING SHERYL CROW 
LAVA /A11ANEIC 

LANDSLIDE 
DIXIE CHICKS 
MONUMENT /COLUMBIA 

SUPERMAN 
EMINEM 
WEB/AFTERMATH ANTERSCOPE 

DON'T MESS WITH MY MAN 
NIVEA FEATURING BRIAN 8 BRANDON CASEY 
JIVE 

ALL THE THINGS SHE SAID 
TAUT 
INTERSCOPE SINIVERSAL 

GOSSIP FOLKS 
MISSY "MISDEMEANOR" ELLIOTT FEAT. LUDACRIS 
IIIE GOLD MINO/ELFJCTRA /EEG 

MISS YOU 
AALIYAH 
BLACIMOUNOAINNERSAINMR6 

'03 BONNIE IA CLYDE 
JAY-Z FEATURING BEYONCE KNOWLES 
ROSA-MIA/0U JAM SWIM 

YOUR BODY IS A WONDERLAND 
JOHN MAYER 
AWARE /COWRIBIA 

BLOWIN' ME UP (WITH HER LOVE) 
JC CHASEZ 
FOX /JIVE 

ANGEL 
AMANDA PEREZ 
UNIVERSAL MOV•IRIIOWSE/UNIRG/VIRGIN 

WHEN I'M GONE 
3 DOORS DOWN 
REPUBUGUNIVERSAL WAG 

UNDERNEATH IT ALL 
NO DOUBT FEATURING LADY SAW 
INTERSCOPE 

THE GAME OF LOVE 
SANTANA FEATURING MICHELLE BRANCH 
ARISTA 

DON'T KNOW WHY 
NORAH JONES 
BLUE NOTE MRGIN 

LIFESTYLES OF THE RICH AND FAMOUS 
GOOD CHARLOTTE 
°AMORE/EPIC 

I'D DO ANYTHING 
SIMPLE PLAN 
LAVA 

SHE HATES ME 
PUDDLE OF MODO 
ELAWLESS/GEFFEN MIITIRSCOPE 

TELL ME (WHAT'S GOIN' ON) 
SMILEZ & SOUTHSTAR 
ARTISTDIRECT 

AIR FORCE ONES 
NELLY FEATURING KYJUAN, ALI 8 MURPHY LEE 
FO REELM/NERSAL MARC 

FAMILY PORTRAIT 
PINK 
ARISTA 

LOSE YOURSELF 
EMINEM 
SHADY /INTERSCOPE 

IGNITION 
R KELLY 
JIVE 

WANKSTA 
50 CENT 
G UNIT/BRADY ANTERSCOPE 

SICK OF BEING LONELY 
FIELD MOB 
MW 

RUNNING 
NO DOUBT 
INTERSCOPE 

I DROVE ALL NIGHT 
CELINE DION 
EPIC 

HOW YOU GONNA ACT LIKE THAT 
TYRESE 
ARMO 

UNWELL 
MATCHBOX TWENTY 
AnAtmc 

SOMETHING 
LASGO 
COBB INS 

JENNY FROM THE BLOCK 
JENNIFER LOPEZ FEATURING STYLES 8 JADAKISS 
EPIC 

THE WRECKONING 
BOOMKAT 
oREANIWOMIS 

GIRL ALL THE BAD GUYS WANT 
BOWLING FOR SOUP 
FFROLSRVERTONE iJAR 
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ne 8 Billboard SINGLES AND TRACKS SONG INDEX« 
Chart Codes: Hot roo Singles (Hroo); Hot R&D Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

'03 BONNIE & CLYDE (Carter Boys, ASCAP/Ye World, 
ASCAP/Universal, ASCAP/Controversy, ASCAP/WB, 
ASCAP/Suge, ASCAP/Songs Of Universal, BMI/Joshua's 
Dream, BMI/EMI April, ASCAP), HL/WBM, Elmo 21 

19 SOMETHIN' (EMI April, ASCAP/Sea Gayle, 
ASCAP/Careers-BMG, BMI). HL CS 4; Htoo 25 

21 QUESTIONS (High On Life, ASCAP/Break North, 
SOCAN/Me-benish, ASCAP/Universal, ASCAP) RBH 59 
4 EVER (WBM, SESAC/Babyboy's Little, SESAC/Noon-

time South, SESAC/CArnore, BMI/Mo Loving, ASCAP/I 
Brasco, ASCAP), WBM, RBH 72 
8 MILE (Eight Mile Style, BMI) RBH 85 
44.4% SURE (I'VE NEVER BEEN HERE BEFORE) (WB, 

ASCAP/Songs Of R. Joseph, ASCAP/ French Hip, 
ASCAP/Annotation, ASCAP), WBM, CS 59 

ADIDAS. (Aniyah's, ASCAP/EMI April, ASCAP/Dun-
geon Rat, ASCAP/Chrysalis, ASCAP/Gnat Booty, ASCAP). 
HL/WBM, Elmo 6o; RBH 42 

AFORTUNADO (Edimusa, ASCAP) LT 21 
AFTER AU. (Sony/ATV Cross Keys, ASCAP/Onaly, 

ASCAP/Maduro, BMI), H L. CS 43 
AIR FORCE ONES (BMG Songs, ASCAP/ Jackie Frost, 

ASCAP/UniversaLASCAP/Da Bess, ASCAP/D2 Pro, 
ASCAP/Young Dude, ASCAP/Sam Swap, ASCAP/Notting 
Dale, ASCAP/Tarpo. ASCAP). HL/WBM, Elmo 23; RBH 23 

AU. I HAVE (Nuyorican, BMI/EMI Blackwood, 
BMI/Janice Combs. BMI/Adorable, BMI/Eagle Note. 
BMI/Axiom, BMI/Ron G, BMI/5th Floor, ASCAP/Jeffix, 
ASCAP), HL. Elmo 2; RBH 6 

ALL I NEED (Joseph Cartagena. ASCAP/Jelly's lams, 
ASCAP/Geddy, ASCAP/Flyte Tyme, ASCAP/EMI April, 
ASCAP/Dade Co. Project Music, BMI/EMI Blackwood. 
BMI/Nattahnam, BM°, HL, Hypo 89; RBH 38 

ALL MY LIFE (Ml. Twelve, BMI/EMI Virgin Songs, 
BMI/Living Under A Rock, ASCAP/Flying Fingers, ASCAP/ I 
Love The Punk Rock Music, BMI/Universal, ASCAP), HL, 
rho° 81 

ALL THE THINGS SHE SAID (Unforgettable Songs, 
BMI/SPZ, BM I/Martin Cherrytree, BMI/Neoformat, STIM) 
H100 22 

ALWAYS (Five Superstars, ASCAP/Rondor, 
ASCAP/Universa I, ASCAP/Black Lava, ASCAP), HL Hioo 
61 

ANGEL (Powerhowse. BMI) Woo 31; RBH 84 
ASI ES LA VIDA (Ma nben. ASCAP/Sony/ATV Discos, 

ASCAP) LT 2 
AY! PAPACITO (UVI DADDY) (Iron Tigga, BMI) LT 9 
AYUDAME (Deston,ASCAP/Piloto. ASCAP/Universal 

Musica, ASCAP) LT 44 

-R-
THE BABY (Coburn, BMI/Zomba, ASCAP/Eye On The 

Ball, ASCAP/Bigger Picture. ASCAP), WBM. CS 1; Filoo 33 
BACKSEAT OF A GREYHOUND BUS (Nashville Dream-

Works Songs, ASCAP/Monkey Feet, ASCAP/Cherry Lane, 
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BM I/Silverkiss, BMI/Songs Of Universal. 
BMI/Macadoo, BMI), CLM/HL, CS 53 

THE BATTLE IS THE LORD'S (Schaff, SESAC/Walker 
And Associates, SESAC) RBH 75 

BEAUTIFUL (My Own Chit, BMI/The Waters Of 
Nazareth, BMI/EMI Blackwood. BMI/Chase Chad, 
ASCAP/EMI April, ASCAP), HL, Htoo 32; RBH 16 

BEAUTIFUL (Stuck In The Throat, ASCAP/Famous, 
ASCAP). FIL, Him to 

BEAUTIFUL GOODBYE (Sony/ATV Acuff Rose, 
BMI/Sony/ATV lunes. ASCAP/Sony/ATV Cross Keys, 
ASCAP/Drivers Ed, ASCAP/Worley World, ASCAP), H L, CS 
18; Elmo 76 

BEER FOR MY HORSES (Tokeco Tunes, BMI/Sony/ATV 
Tree, BMI/Big Yellow Dog, BMI), HL, CS 57 

BIG STAR (EMI Blackwood. BMI/Singles Only, BMI), 
HL, CS lo; Elio° 52 

BLOWIN' ME UP (WITH HER LOVE) (EMI Blackwood, 
BM I/Cyptron, BMI/Fox Film, BMI/TCF, ASCAP/Chasez, 
ASCAP/Zomba, ASCAP/Gaucho, ASCAP/Next Decade, 
ASCAP/Universal, ASCAP), HL/WBM, Htoo 35 

BOTHER (EMI April, ASCAP/Music That Music, 
ASCAP), HL, Fhoo 92 

BOY (I NEED YOU) (Sony/ATV Songs, BMI/Rye Songs, 
BMI/F.O.B.. ASCAP/N.Q.C., ASCAP/Universal-Duchess, 
BM°, HL, RBH 70 

BREAK YOU OFF (Grand Negaz, BMI/Careers-BMG, 
BMI/Killah Stealth, BMI/ONE CRC, BMI/Benjamin Kenney, 
ASCAP/Soulchild, ASCAP/Universal, ASCAP/Baby Blues, 
ASCAP), HL, RBH 56 

BREATHE (God's Cryin'.ASCAP/Sony/ATV Tunes, 
ASCAP/Ghetto Fabulous, ASCAP/VOCO, BMI/City Hous-
ing, BMI /Hard Workin Black Folks, ASCAP/WB, 
ASCAP/Melvin Bradford, ASCAP/ Famous, ASCAP/ Hen-
nessy For Everyone, ASCAP/Eight Mile Style. BMI/Edi-
tions Breton, SACEM), HL/WBM, Elmo 99 

BROKENHEARTSVILLE (House Of Hubbell, 
ASCAP/Sony/ATV Acuff Rose, BMI/Blakebird, ASCAP), HL, 
CS 7; fltoo 37 
B R RIGHT (First N' Gold, BMI/Ms. Trina, BMI/Bgates 

Muzik, ASCAP/Ludacris, ASCAP/EMI April, ASCAP), HL 
F1100 83; RBH 50 

BUMP, BUMP, BUMP (Zomba, BMI/R.Kelly, 
BMI/Bubo, ASCAP/That's What's Up, ASCAP), WBM, Elmo 
6; RBH 21 

BUNNY HOP (Red-N-Dirty, BMI/Warner-Tamerlane, 
BMI), WBM, RBH 67 

CAN'T LET YOU GO (Des- ert Storm, BMI/F.O.B., 
ASCAP/N.Q.C., ASCAP/Mo Loving, ASCAP) limo 73; RBH 
35 

CAN'T NOBODY (Street Tuff, ASCAP/Brianka, 
ASCAP/ EMI Blackwood, BMI/Damrich, BMI), HL, Haw 98; 
RBH 78 

CAN'T STOP (Moebetoblame, BMI) Elio° 59 
CAN'T STOP LOVING YOU (EMI April, ASCAP), HL, 

Elmo 77 
CAPRICHO MALDITO (Arpa, BMI) LT ço 
CHOPPA STYLE (LP Boyz, BMI) Fltoo 95; RBH e 
CHROME (Songs Of Windswept Pacific, BMI/Yellow 

Desert, BMI/My Life's Work, BMI/Almo, ASCAP), 
HL/WBM, CS 11; Htoo 74 

CLOCKS (BMG Songs, ASCAP), HL, Elmo 54 
CLOSURE (Divided, BMI/Universal, BMI/Smoobie, 

ASCAP/Rat Eater, BMI) RBH 64 
CMON (Nyrraw, ASCAP/EMI April, ASCAP/Baboochka 

lunes. ASCAP/Dango, BMI/Protoons, ASCAP) RBH 62 
COME CLOSE TO ME (Songs Of Universal, BMI/Sense-

less, BMI/The Waters Of Nazareth, BMI/EMI Blackwood, 
BM°, HL/WBM, Fftoo 78; RBH 32 

COMER A BESOS (ADG, SESAC) LT 42 

CONCRETE ANGEL (Universal-Songs Of PolyGram 
International, BM I/HopeChest, BMI/Glitterfish, BMI), 
WBM, CS 16 

C0f4AZON CHIQUITO (Elzaz, BMI) 1132 
COUNTRY AIN'T COUNTRY (Sony/ATV Acuff Rose, 

BMI/Universal-Songs Of PolyGram International, 
BMI/Everything I Love, BMI), HL/WBM, CS 34 

COUNTRY THANG (Big Red Tractor, ASCAP/Sony/ATV 
Cross Keys, ASCAP/Sony/ATV Tree, BMI/Nick N' Ash, 
BMI), HL/WBM. CS 45 

CRUSH ON YOU (Universal, ASCAP/Mr. Cheeks. 
ASCAP/Marsky. BMI/Janice Combs, BMI/EMI Blackwood, 
BMI/Jack Knight, ASCAP/Justin Combs, ASCAP/EMI April, 
ASCAP), HL RBH 68 

CRY ME A RIVER (Tennman Tunes, ASCAP/Zomba, 
ASCAP/WB, ASCAP/ Virginia Beach, ASCAP/TVT, 
ASCAP/Scott Storch, ASCAP). WBM, Hicto 5; RBH ii 

-D-
DAME (Sony/ATV Discos, ASCAP/Arjona Musical, 

ASCAP) LT 28 
DAMN (D. Brasco, ASCAP/Desert Storm, BMI/ENOT, 

ASCAP/Sony/ATV Tunes, ASCAP/EKOR BMI/Sony/ATV 
Songs. BMI). HL RBH 99 

DANCE WITH ME (Bullet, BMI/Just Gantt, ASCAP) RBH 
96 

DEEP (Deta Bob, SESAC/Zomba, SESAC/Illthoughtz, 
SESAC/Churchboy, SESAC/DreamWorks Songs, ASCAP), 
WBM, RBH 57 

DE UNO Y DE TODOS LOS MODOS (Vander, ASCAP) LT 
7 

DIGALE (Clear Mind, ASCAP/Famous, ASCAP) LT 29 
DIMELO (Telearte Florida, ASCAP) 1133 
A DIOS LE PIDO (Peermusic III, BMI/Camaleon, BMI) 

LT 15 
DONDE ESTARA MI PRIMAVERA (Crisma, SESAC) LT 

24 
DONTCHANGE (EMI April, ASCAP/Touched By Jazz, 

ASCAP/Nivrac Tyke, ASCAP/Universal, ASCAP/Soulchild, 
ASCAP/Tetra Grammaton, ASCAP/lesse laye, ASCAP), 
HL/WBM, RBH 22 

DON'T KNOW WHY (Beanly, BMI/Sony/ATV Songs, 
BMI), HL, Hioo 36 

DON'T MESS WITH MY MAN (Babyboy's Little, 
SESAC/ Noontime South, SESAC/EMI April, ASCAP/Them 
Damn Twins, ASCAP/Air Control, ASCAP/WBM. SESAC), 
HL/WBM. Haw 17 

DO THAT... (Money Mack. BMI/Bubo, ASCAP/That's 
What's Up, ASCAP/Bubba Gee, BMI/Noontime South, 
SESAC/W.B.M.,ASCAP) Hloo 8o; Uhl 47 

-E-
EMOTIONAL ROLLERCOASTER (EMI April, 

ASCAP/Blue Erro Soul, ASCAP/Yoruba Peoples Music, 
ASCAP), H L, Flicro 49; RBH 15 

EN CUER PO Y ALMA (Elix, ASCAP) LT 8 
ENTRA EN MI VIDA (Sony/ATV Discos. ASCAP/Peer-

music III, BMI) LT17 
ENTRE EL DEURIO Y LA LOCURA (Kike Santander, 

BMI/Ensign, BMI/Clear Mind, ASCAP/Famous, ASCAP) LT 

39 
ENTREGA TOTAL (Not Listed) LT 49 
ERES MI REUGION (Tulum, ASCAP/EMI April, ASCAP) 

LT 38 
ESCLAVO DE TU PIEL (Fersal, BMI/No Limitations. 

BMI/Universal-Musica Unica, BMI/Fonomusic, BMI) LT 37 
ES POR TI (Peermusic III, BMI/Camaleon, BMI) LT to 
EVERYBODY (Ten Count, BMI/HTR, BMI/Jerome A. 

Hunter, BMI) RBH 91 
EXCUSE ME MISS (EMI April, ASCAP/Carter Boys, 

ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP). HL Fftoo 18; RBH 7 

-F-
FABULOUS (Divine Mill, ASCAP/WB, ASCAP/Fingaz 

Goal. ASCAP/Jahqae Joints, SESAC/Universal, 
SESAC/Miss Mary's, BMI/Warner-Tamerlane, BMI/EMI 
April, ASCAP), HL/WBM, Fix* 55; RBH 17 

FALL INTO ME (Universal-MCA, ASCAP/Halhana, 
ASCAP/W13,ASCAP/Platinum Plow, ASCAP), WBM, CS 15; 
Htoo 65 

FAMILY PORTRAIT (Pink Panther, ASCAP/EMI April, 
ASCAP/Scott Storch, ASCAP/TVT, ASCAP), HL, H too 62 

FINE AGAIN (Seether, BMI/Dwight Frye, BMI) Elmo 72 
FURT (Base Pipe, ASCAP/E-Ballad, ASCAP/WB, 

ASCAP/Cyphercleff, ASCAP/EMI April, ASCAP/Baby 
Spike, ASCAP), HL/WBM, RBH 97 

-G-
THE GAME OF LOVE (Keepin' It Real How 'Bout You. 

BMI/Wamer-Tamerlane, BMI/ Future Furniture, 
ASCAP/ EMI April, ASCAP). HL/WBM, Elmo 2o 

GET BUSY (Dutty Rock, ASCAP/Greensleeves, 
PRS/ EMI April, ASCAP), HL Fhoo 46; RBH 

GETCHYA HANDS UP (Cedric Hill, BMI/Slim Thug, 
BMI/Pitch N Patch, BMI) RBH 87 

GIMME THE LIGHT (Dutty Rock, ASCAP/Black Shad-
ow, BMI/TWR, BMI/EMI April, ASCAP), HL RBH 49 

GIRLFRIEND (R.Kelly, BMI/Zomba, BMI), WBM, him° 
82; RBH 39 

GOSSIP FOLKS (Mass Confusion, ASCAP/W8, 
ASCAP/Virginia Beach, ASCAP/Ludacris, ASCAP/EMI 
April, ASCAP), HL/WBM, Hioo 8; RBH 5 

GUESS WHAT (Zomba, BMI/R.Kelly, BMI), WBM, RBH 

31 

-H-
HALF A MAN (Almo, ASCAP), HL, CS 42 
RASTA QUE VUELVAS (Peer Intl., BMI) LT 43 
HAVE YOU FORGOTTEN? (EMI April, ASCAP/Pittsburg 

Landing, ASCAP/Warner-Tamerlane, BM), HL/WBM, CS 
41 

HELL YEAH (Zomba, BMI/R.Kelly, BMI/Money Mack, 
BMI), WBM, limo 50; RBH 34 

HE PROPOSED (Ice Water, ASCAP/EMI April, ASCAP), 
HL RBH 76 

HERIDA MORTAL (World Deep, BMI/Blueplatinum, 
ASCAP/Sony/ATV Latin, BMI/Sony/ATV Discos, ASCAP) LT 
11 

HOW I FEEL (Baby Len. BMI/The Scientific Method Of 
Music, BMI/ Lucky, BMI) RBH 90 

HOW YOU GONNA MT UKE THAT (Zovektion, 
ASCAP/BMG Songs, ASCAP/First Avenue. ASCAP/Demis 
Hot Songs, ASCAP/E Two, ASCAP/EMI April, ASCAP/E.D. 
Duz-It, BMI), HI, hhoo 13; RBH 4 

HURT (Hope, ASCAP/TVT, ASCAP/Leaving Hope, 
ASCAP) CS 56 

I UM 
I BEUEVE (Sony/ATV Acuff Rose, BMI/Write On 

Music, BMI), HL, CS 21 
I CAN (Zomba, ASCAP/III Will, ASCAP/EMI April, 

ASCAP/Salaam Remi, ASCAP/Street Tuff, ASCAP/Selma, 
BMI), HL/WBM, Flue 39; RBH 19 
I CARE 4 U (Virginia Beach, ASCAP/Mass Confusion, 

ASCAP/WB, ASCAP/ BM°, HL/WBM, RBH 41 
I'D DO ANYTHING (Warner Chappell, SOCAN/Wet 

Wheelie. SOCAN/High-Maintenance, SOCAN/Stinky 
Music. SOCAN/Drop Out, SOCAN/Slutty, SOCAN/Lanni 
Tunes, SOCAN), WBM, Hioo56 
I DON'T GIVE A1088,% (TVT,ASCAP/Swole. 

ASCAP/Zomba, ASCAP/The Braids, ASCAP/WB, 
ASCAP/ B4, ASCAP), WBM, RBH 61 

I'D RATHER (Shep 'n Shep, ASCAP/Almo. ASCAP/Uni-
versa!, ASCAP), HL/WBM, Elmo too 
I DROVE ALL NIGHT (Billy Steinberg, ASCAP/Denise 

Barry, ASCAP/Sony/ATV Tunes, ASCAP), HL Fftoo 51 
I DROVE ALL NIGHT (Sony/ATV Tunes, ASCAP), HL CS 

36 
IF I CAN'T (High On Life, ASCAP/WB, ASCAP/Ain't 

Nuthin' Goin' On But Funking, ASCAP/Music Of 
Windswept, ASCAP/Blotter, ASCAP/ Elvis Mambo. 
ASCAP/Universal, ASCAP), WBM, RBH 81 

IGNITION (Zomba, BMI/R.Kelly, BMI), WBM, FI100 12; 
RBH 3 
I JUST WANNA BE MAD (EMI April, ASCAP/Didn't Have 

To Be, ASCAP/Mosaic, BMI/Hold Jack, BMI), HI, CS 5; 
Fhoo 30 
I KNOW WHAT YOU WANT (T'Ziah's, BMI/Dutty Nigga, 

ASCAP/Killa 4, ASCAP/Rah Digga, ASCAP/Cyphercleff, 
ASCAP/EMI April, ASCAP), HL Fftoo 57; RBH 27 

IMAGINE THAT (Uh Oh, BMI/ Divine Mill, ASCAP/WB, 
ASCAP/Sharay's, ASCAP/Eddie F., ASCAP/Famous, 
ASCAP/Ensign, BMI/Universal-Duchess, BMI/Perk's. 
BMI), HL/WBM, RBH 94 

I'M IN LOVE WITH A MARRIED WOMAN (Sony/ATV 
Tree, BMI/Songs Of Terecel, BMI/Sony/ATV Cross Keys, 
ASCAP/Onaly, ASCAP), HL CS 48 

I'M WITH YOU (Almo, ASCAP/Avril Lavigne, 
ASCAP/Warner-Tamerlane, BMI/Hollylodge, BMI/Rain-
bow Fish, BMI/Mr. Speck. BMI/WB, ASCAP/Tix. 
ASCAP/Ferry Hill, ASCAP), HL/WBM, Fitoo 9 

IN A LITTLE WHILE (Gaje, BMI/Warner-Tamerlane, 
BMI/Chunky Style, ASCAP/Seven Peaks, ASCAP), 
HL/WBM, Flmo 87 

INCOMPLETE (Not Listed) RBH 93 
IN DA CWB (High On Life, ASCAP/Ain't Nuthin'Goin' 

On But Funking, ASCAP/W13. ASCAP/Blotter, ASCAP/Elvis 
Mambo, ASCAP/Universal, ASCAP/Music Of Windswept, 
ASCAP), WBM, Fftoo 1; RBH 
I SHOULD BE... (ADS Music Writers, ASCAP/EMI April, 

ASCAP/Urban Warfare, ASCAP/Mr. Yeah, ASCAP), HL 
litoo 67; RBH 25 
I WANT MY MONEY BACK (WB, ASCAP/Gravitron, 

SESAC/Bluewater, SESAC), HL/WBM, CS 38 
I WISH I WASN'T ([Ml April, ASCAP/Flyte Tyme, 

ASCAP/Minneapolis Guys, ASCAP/Ii Bra nda, ASCAP) RBH 
77 
I WISH YOU'D STAY (EMI April, ASCAP/Sea Gayle, 

ASCAP), HL, CS 9; 1-11oo 69 

j 

JAH IS MY ROCK (BIA, ASCAP) RBH 98 
JOHN DOE (Not Listed) RBH too 
THE JUMP OFF (Notorious KIM., BMI/Warner-lamer-

lane, BMI/Virginia Beach, ASCAP/WB, ASCAP/LB Fam, 
ASCAP/EM I April, ASCAP/Universa I, ASCAP/Mr. Cheeks. 
ASCAP), HL/WBM, Woo 27; RBH 12 

-K-, 
KILOMETROS (Sony/AN Discos. ASCAP) LT 16 

-L-
LA CHICA SEXY (Flamingo, BMI) LT 48 
LANDSLIDE (Welsh Witch, BM I/Sony/ATV Tree, BMI), 

HL Elmo 7 
LA SUEGRA ([Ml April, ASCAP/Promociones Musi-

cales HR, SA, BMI/Peermusic Ill, BMI) LT 45 
LAUNDROMAT (Zomba, BMI/R.Kelly, BMI), WBM, 

limo 58, RBH 20 
LIFESTYLES OF THE RICH AND FAMOUS ([Ml April, 

ASCAP/21:1, ASCAP), HL, Flloo 42 
LIKE A STONE (Disappearing One, ASCAP/Melee 

Savvy Music, BMI/Me 3. BMI/LBV Songs, BMI) Htoo 70 
LOSE YOURSELF (Eight Mile Style, BMI/Ensign. BMI), 

HL F110043 
A LOT OF THINGS DIFFERENT (Sony/ATV Tree, 

BMI/Mr. Bubba, BMI/Sony/ATV Acuff Rose, BM°, HL 
1-11oo 96 

LOVE IZ (Child Support, ASCAP/Notting Dale, 
ASCAP/AI Green, BMI/Irving, BM I/WB, ASCAP), WBM, 
RBH 80 

LOVE LIKE THERE'S NO TOMORROW (ICI, BMI/Thc 
Later, BMI) CS 39 

LOVE OF MY LIFE (AN ODE TO HIP HOP) (Ugmoe, 
ASCAP/Universal-PolyGram International, ASCAP/BMG 
Songs, ASCAP/Divine Pimp. ASCAP/Tribes Of Keda., 
ASCAP/lake & The Phatman, ASCAP/Universal, 
ASCAP/Jajapo, ASCAP/Songs Of Universal, BMI/Sense-
less, BMI /Fox Film, BMI/TCF, ASCAP), HUY' 1, H100 40; 
RBH 13 

LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) (Mosaic, 
BMI/Hold Jack, BMI/Songs Of Mosaic, ASCAP/Songs Of 
Otis Barker, ASCAP) CS 49 

THE LOVE SONG (Warner-Tamerlane, BMI/Smith 
Haven, BMI/Big Red Tractor, ASCAP/Think Well, 
ASCAP/Sony/ATV Acuff Rose, BMI), HL/WBM, CS 28 

LOVE WON'T LET ME (WB, ASCAP/Wamer-Tamerlane, 
BMI/Franne Gee, BMI/Dad's Dreamer, BMI), WBM. CS 35 

LOVE YOU OUT LOUD (Sony/ATV Cross Keys, 
ASCAP/Onaly, ASCAP), HL CS 25 

THE LUCKY ONE (Live Slow, BMI) CS 46 

M 
MADE YOU LOOK (Ill Will, ASCAP/Zomba. ASCAP/EMI 

April, ASCAP/Salaam Remi, ASCAP), HL/WBM, Harm 88; 
RBH 37 

MA, I DON'T LOVE HER (The Waters Of Nazareth, 
BMI/EMI Blackwood, BMI/Chase Chad, ASCAP/EMI April, 
ASCAP/GenMarc.ASCAP/Terradome.ASCAP), H L, Hicto 
86; RBH yo 

MAKE IT CLAP (T'Ziah's, BMI/Dutty Nigga, 
ASCAP/Cyphercleff, ASCAP/EMI April, ASCAP), HL, Fftoo 
71; RBH 29 

MALA GENTE (Peermusic Ill, BMI/Camaleon, BMI) LT 
20 

MAN TO MAN (Sony/ATV Tree, BMI/Magic Knee. 

BMI), HL CS 3; limo 29 
MARCHATE (World Deep, BMI/Sony/ATV Latin, BMI) 

LT 36 
MESMERIZE (Slavery, EMI/Songs Of Universal, 

BMI/DI IN, BMI/Soldierz Touch, ASCAP/Universal, 
ASCAP/Pookietoots,ASCAP/Elaeza,ASCAP/WB,ASCAP), 
WBM, I-ftoo 3; RBH 9 

MICAELA (Copyright Control) LT 35 
MI PRIMER MILLON (Warner-Tamerlane, BMI/Sir 

George, ASCAP/ WB. ASCAP) LT 34 
MI SOLDADO (TN Ediciones, BMI) LT 18 
MISS YOU (Naked Under My Clothes, 

ASCAP/Chrysalis, ASCAP/October Eighth. BMI/Noontime 
Tunes, BMI/Wamer-Tamerlane, BMI/Music Of Windswept, 
ASCAP/Hand In My Pocket, ASCAP), WBM, Elmo 4; RBH 2 

THE MORNING AFTER (Deborah Cox, BMI/EMI April, 
ASCAP/Nyrraw, ASCAP/Naked Under My Clothes, 
ASCAP/Csunn, ASCAP/Black Soul Connection, BMI/Ethan 
Country Farmer, ASCAP). HL RBH 86 

-H-
NEVER SCARED (Bonecrusher, ASCAP) RBH 71 
NEXT BIG THING (Vinnie Mae, BMI/Chad Jensen. 

BMI/Stairway To Bitner's, BMI/Songs Of Windswept Pacif-
ic, BMI/ Little Blue Box, ASCAP), WBM, CS 20 

NINA AMADA MIA (Not Listed) LT 31 
NO LETTING GO (Greensleeves. PRS/Singso WW, 

BMI) limo 48; RBH 30 
NO MEANS NO (Mischevious. BMI/Teddy Bear Jams, 

BMI/Base Hit, BMI) RBH 89 
NO ME RENDIRE (Not Listed) LT 26 
NO ONE KNOWS (Board Stiff, BMI/Ripplestick, BMI) 

himo 53 
NO TENGO DINERO (Alma, ASCAP/BMG Songs, 

ASCAP) LT14 
NO VALGO NADA (Ser-Ca, BMI) LT 47 

-o-
OLD WEAKNESS (COMING ON STRONG) (Sony/ATV 

Cross Keys, ASCAP/Four Sons, ASCAP/Sony/ATV Tree, 
BM°, HL, CS 60 

ONE OF THOSE DAYS (Shek'em Down, BMI/Hitco 
South, ASCAP/Buttaphly 2Phly Muzicc, ASCAP/Classic 
Music South, ASCAP/Music Of Windswept, ASCAP/DAS., 
ASCAP/Ground Breaking, ASCAP/Sony/ATV Tunes, 
ASCAP/Bovina, ASCAP/EMI April, ASCAP). HL/WBM, 
Htoo 9o; RBH 44 

-p-
PARADISE (LL Cool J, ASCAP/Sony/ATV Tunes, 

ASCAP/ENOT. ASCAP/EKOP, BMI/Sony/ATV Songs, 
BMI/Mi Suk, ASCAP/Third Palm, BMI/Jobur, BMI/Top 
Bound, BMI), H L, limo 79; RBH 46 

PATIENTLY WAITING (High On Life, ASCAP/Eight Mile 
Style, BMI/Music Of Windswept, ASCAP/Blotter, 
ASCAP/Elvis Mambo, ASCAP), HL RBH 82 

PICTURE (Thirty Two Mile, BMI/Wamer-Tamertane, 
BMI), WBM, CS 33; limo 11 

PIMP JUICE Oackie Frost, ASCAP/BMG Songs, 
ASCAP/Jay E's Basement, ASCAP/Universal, 
ASCAP/Songs Of Universal, BMI/Irving, BMI) RBH 88 

EL PROBLEMA (Sony/ATV Discos, ASCAP/Arjona 
Musical, ASCAP) LT 6 

PUMP IT UP (Copyright Control/EO.B.,ASCAP/N.Q.C., 
ASCAP/Ensign, BMI/Zomba, SESAC), WBM, RBH 74 

PUT THAT WOMAN FIRST (Divine Mill, ASCAP/WB, 
ASCAP/Dinky B. ASCAP/Universal-PolyGram International 
Tunes, SESAC/Jahqae Joints, SESAC/I Want My Daddy's 
Records, ASCAP/Miss Mary's, BMI/Nitty & Capone. 
BMI/Warner-Tamerlane, BMI/lasane Drama, ASCAP/Irv-
ing, BMI), HL/WBM, RBH 45 
PYCAT (Mass Confusion, ASCAP/WB, 

ASCAP/EWM, ASCAP/Foray, SESAC), WBM, RBH 69 

11 

QUE ME QUEDES TU (Aniwi, BMI/Sony/ATV Latin, 
BMI/F.I.P.R, BMI/Sonido Azulado, BMI) LT 3 
A QUIEN LE IMPORTA? (SGAE, ASCAP/Screen Gems-

EMI, BMI) LT 27 
QUIZAS (EMI April, ASCAP/Enrique Iglesias, 

ASCAP/Apollinaire. BMI/EMI Blackwood, BMI) LT 5 

-R-
RAINING ON SUNDAY (Almo, ASCAP/Original Bliss, 

ASCAP/Universal-PolyGram International, ASCAP/St. 
Julien, ASCAP), HL/WBM, CS ui 

REALEST NIGGAZ (EMI April, ASCAP/Just in Combs, 
ASCAP/Big Poppa, ASCAP/Elvis Mambo, ASCAP/Blotter. 
ASCAP/Universal, ASCAP), HL, RBH 33 

THE RED (Loeffler, ASCAP), WBM, Htoo 68 
ROCK-A-BYE HEART (Curb, ASCAP/EMI April, 

ASCAP/JesKar, ASCAP/Annotation, ASCAP/Romanesque, 
ASCAP/WB, ASCAP), HL/WBM, CS 40 

ROCK YOU BABY (Tokeco Tunes, BMI/Sony/ATV Tree, 
BMI/Big Yellow Dog, BMI), HL, CS 22 

-s-
SATISFACTION (WB, ASCAP/Ain't Nuthin'Goin' On But 

Fun king, ASCAP/Universa I, ASCAP/Blondie Rockwell, 
ASCAP/Music Of Windswept, ASCAP/Blotter, ASCAP/Elvis 
Mambo, ASCAP), WBM, 84; RBH 48 

SAY YES (Marshmellow, BMI/Perfect, BMI/SPZ, 
BMI/Aboukir, BMI/Universal, BMI/Dirty Dre, ASCAP/jat-
cat, ASCAP/Universal, ASCAP) RBH 43 

SCARY OLD WORLD (Universal-PolyGram Internation-
al, ASCAP/Spunker Songs, ASCAP/Harlan Howard, BMI), 
WBM, CS 55 

SEDUCEME (Salimatu, BMI/Racy. BMI/Soul Azul, 
BMI/Tribe Rhythm, BMI) LT 

SHE HATES ME (WB, ASCAP/Puddle Of Music, 
ASCAP/Stereo Supersonic, ASCAP), WBM, Elmo 34 

SHE'LL LEAVE YOU WITH A SMILE (Cal IV, 
ASCAP/Larga Vista, ASCAP/Sony/ATV Tree, BMI/Big Yel-
low Dog, BMI), HI, CS 19 

SHE'S MY KIND OF RAIN (Still Working For The Man. 
BMI/Tommy Lee lames, BMI/ICG, ASCAP/Massabielle, 
BMI) CS 13; litoo 66 

SICK OF BEING LONELY (Kuntry Slim, BMI/Two Four 
Fifteen, BMI/Bubba Gee, BMI/Noontime Tunes, 
BMI/Pride And Joy, BMI/Black Toney Montana's, 
BMI/Wamer-Tamerlane, BMI), WBM, limo 19; RBH io 

SIENTO (BMG Songs, ASCAP) IT 25 
SIN FORTUNA (Peer BMI) LT 23 
SI NO ESTAS (Rubet, ASCAP/Universal Muska, 

ASCAP/2000 Amor, ASCAP/Universal-PolyGram Latin, 
ASCAP) LT19 

SKILLS (Ill Kid, ASCAP/EMI April, ASCAP/Gifted Pearl, 
ASCAP), HL, RBH 92 

SNOWFALL ON THE SAND (Kidbilly, BMI/Steve 
Wanner, BMI), WBM, CS 52 

SOMEBODY UKE YOU (Cobum, BMI/Ten Ten, 
BMI/WB, ASCAP/Dylan Jackson, ASCAP), WBM, CS 17 

SOMETHING (EMI Blackwood, BMO, HL, Fftoo 85 
SPEED (Gottahaveable, BMI/Songs Of Windswept 

Pacific, BMI/Songs Of Bud Dog, ASCAP/Music Of 
Windswept, ASCAP) CS 29 

STAY GONE (DreamWorks Songs, ASCAP/Cherry Lane, 
ASCAP), CLM, CS 37 

STILL BALLIN (Universal, ASCAP/Black Hipsanic, 
ASCAP/Antraphil, BMI/BMG, BMI/Pimentel, BMI/Trick N' 
Rick, BMI/First N' Gold, BMI/Wamer-Tamerlane, BMI), 
WBM, RBH 66 

SUDDENLY (Deston, ASCAP/Desmundo, ASCAP/WB, 
ASCAP/Andreas Carlsson. STIM/Sony/ATV Tree, BMI), 
HL/WBM, CS 54 

SUENA (Ser-Ca, BMI) LT12 
SUPERMAN (Ensign, BMI/Eight Mile Style, BMI), HL 

Hioo 16; RBH 51 
SYMPHONY IN X MAJOR (EMI April, ASCAP/Cypher-

cleff, ASCAP/Hennessey For Everyone, BMI/Alexra, BMI), 
HL RBH 63 

TAKE YOU HOME (Media-  Noche, ASCAP/Lil Masiell's, 
BMI/Dade Co. Project Music, BMI/Issy & Nemo Tunes, 
ASCAP/EMI April, ASCAP), HL RBH 79 

TALKIN' TO ME (Damrich, BMI/EMI Blackwood, BMI), 
HL limo 93 

TAN BUENA (Uniyision, ASC AP) LT 41 
TELL ME (WHAT'S GOIN' ON) Oust Anotha Smash, 

ASCAP/Mitchell Bay, ASCAP/Wamer-Tamerlane. BM°, 
WBM, F1100 28; RBH 28 

TE VAS AMOR (America Musical, ASCAP) LT so 
THAT'D BE ALRIGHT (Universal-MCA,  ASCAP/Vampa 

Tunes, ASCAP/EMI Blackwood. BMI/Ty Land, BMI/Life Is 
Fine, BMI/Ensign, BMI), HL/WBM, CS 8:11100 44 

MKT GIRL (Mr. Paul's, BMI/Hitco, BMI/Christopher 
Mathew, BMI/Songs Of Windswept Pacific, BMI) Fftoo 64; 
RBH 26 

THERE'S MORE TO ME THAN YOU Oessica Andrews, 
ASCAP/Warner-Tamerlane, BMI/Green Ivy, BMI/Chaggy 
Buss, ASCAP), WBM, CS 31 

THERE'S NO UMIT (Deanaling, ASCAP/PBJ, 
ASCAP/Wamer-Tamerlane. BMI), WBM. CS 23 

THIS IS GOD ([Ml April, ASCAP/Vassarsongs, ASCAP), 
HL CS 26 

THIS VERY MOMENT (Yon-Ti, BMI) RBH 53 
THREE WOODEN CROSSES (Sydney Erin, 

BMI/Sony/ATV Cross Keys, ASCAP), HL, CS 30 
THROUGH THE RAIN (Sony/ATV Songs, BMI/Rye 

Songs, BMI), HL, Elmo 94; RBH 83 
THUG HOUDAY (First N' Gold, BMI/Trick N' Rick, 

BMI/FNG 75. BMI/Who Wrote That Music, BMI/Juicy 
Tyme, ASCAP/EMI April, ASCAP/Air Control, ASCAP), 
HL/WBM, RBH 60 

THUGZ MANSION (Universal, ASCAP/Black Hipsanic, 
ASCAP/BMG Songs, ASCAP/Aurelius, ASCAP/Tappy 
Whyte's, BMI), H L, limo 47; RBH 24 

TIMES UKE THESE (MI Twelve, BMI/EMI Blackwood, 
BMI/Living Under A Rock, ASCAP/Universal-MCA, 
ASCAP/Flying Earform, BMW Love The Punk Rock Music, 
BMI), HL limo 75 

TINY DANCER (Universal-Songs Of PolyGram Interna-
tional, BMI), WBM, CS e 

EL TONTO QUE NO TE OLVIDO (VMR, ASCAP) LT 30 
TRAVEUN' SOLDIER (Tiltawhirl, BMI/Bruce Robison, 

BMI), HI., CS 2; FlIcto 26 
TU NO SOSPECHAS (Ventura, ASCAP) LT 46 

UNA VEZ MAS (BMG Songs, ASCAP) LT 4 
UNDERNEATH IT ALL (World Of The Dolphin, 

ASCAP/Universal, ASCAP/Eligible, ASCAP/BMG Songs, 
ASCAP), HL/WBM. Fftoo 38 

UN MONTON DE ESTRELLAS (Lusafrica, BMI) LT 22 
UP! (Universal-Songs Of PolyGram International, 

BMI/Loon Echo, BMI/Out Of Pocket. ASCAP/Zomba, 
ASCAP), WBM, CS 12; F1100 63 

UP IN DA CWB aNITE (Stacko Grip, ASCAP) RBH 95 

rum w-
WANKSTA (221, ASCAP/Hidden Scrolls, ASCAP/5o 

Cent, ASCAP/Universal, ASCAP), WBM, Haw 14; RBH 8 
WAS THAT MY LIFE (Warner-Tamerlane, BMI/Careers-

BMG, BMI/ Evansville. BMI), liL/WBM, CS 32 
WE SHOOK HANDS (MAN TO MAN) (Larga Vista, 

ASCAP/Scarlet Rain, ASCAP/ BPJ Administration, 
ASCAP/Endless Frogs, ASCAP/Bob-A-Lew, ASCAP) CS 51 

WHAT A BEAUTIFUL DAY (Mark Hybner, ASCAP/Un 
versa I, ASCAP/Lanark Village Tunes, ASCAP). WBM. CS 24 

WHATEVER IT TAKES (WB, ASCAP/Kelodies, 
ASCAP/Wamer-Tamerlane, BMI/Tower One, BMI/Castle, 
BMI). WBM, CS 47 

WHAT HAPPENED TO THAT BOY (Money Mack, 
BMI/EMI Blackwood, BMI/The Waters Of Nazareth, 
BMI/EMI April, ASCAP/Chase Chad, ASCAP/Terradome, 
ASCAP/GenMarc,ASCAP), HL F1100 45; RBH 14 

WHAT WE DO (Efaitooee. ASCAP/F.O.B., 
ASCAP/Carter Boys, ASCAP,'Shakur AI-Din, ASCAP/Hitco 
South, ASCAP/Unichappell, BMI/Alexscar, BMI/EMI April, 
ASCAP). HL/WBM. F1100 97; RBH 52 

WHAT WOULD YOU DO? (Zomba, BMI/R.Kelly, BMI), 
WBM, RBH 54 

WHEN I'M GONE (Escatawpa, BMI/Songs Of Univer-
sal, BMI), WBM, Elmo 15 

WHEN THE UGHTS GO DOWN (Songs Of Windswept 
Pacific, BMI/Gottahaveable, BMI/BMG Songs, 
ASCAP/Mrs. Lumpkins Poodle. ASCAP/Universal, 
ASCAP/Memphisto, ASCAP), HL/WBM, CS 27 

WHEN YOU THINK OF ME (Songs Of Universal, 
BMI/Macadoo, BMI/Sony/ATV Cross Keys, ASCAP/Onaly, 
ASCAP), HL, CS 50 

WHO'S THAT (Zomba, BMI/R.Kelly, BMI/Joseph Carta-
gena, ASCAP/Jelly's Jams, ASCAP), WBM, RBH 65 

WHY AIN'T I RUNNING (I Want To Hold Your Songs, 
BMI/Tony Ñata. ASCAP/Maycomb County, ASCAP/Major 
Bob, ASCAP/No Fences, ASCAP) CS 44 

WORK IT (Mass Confuston, ASCAP/ Virginia Beach, 
ASCAP/WB, ASCAP), WBM, RBH 36 

- X-
X GON' GIVE IT TO YA (Boomer X, ASCAP/Ruff Ryder-

Dead Game, ASCAP/Copyrrght Control/Universal, ASCAP) 
Fftoo 91; RBH 55 

-Y-
Y COMO QUIERES QUE TE QUIERA (Not Listed) LT 13 
YEAH YEAH U KNOW IT (Illiotic, ASCAP/Zomba. 

ASCAP/F.O.B.,ASCAP/Funky Noble, ASCAP/WB, 
ASCAP/Child Support, ASCAP/Notting Dale, ASCAP), 
WBM, RBH 73 

YOU CAN'T HIDE BEAUTIFUL (Lights Of Denver, 
ASCAP/Famous, ASCAP/Music Of Windswept, 
ASCAP/Songs Of Bud Dog, ASCAP), HL/WBM, CS 6; litoo 
41 

YOUR BODY IS A WONDERLAND (Specific Harm, 
ASCAP), CLM, Haw 24 

BILLBOARD MARCH 8, 2003 www.billboard.com 71 



TOURING 

QUARTERLY 2 

THE BIG PICTURE. 
Ray Waddell gives his overview of the touring 

business for 2003 in our Touring Quarterly 2 

spotlight. We report on the new touring concept 

shows devised to give ticket-buyers something 

fresh! Plus we provide a family show round-up, 

including what's new in family shows. 

Join Billboard and its unique industry decision 

makers in more than 100 countries for the 

quarterly feature getting rave reviews! 

CALL YOUR SALES REPRESENTATIVE TODAY. 

ISSUE DATE: APRIL 12 

AD CLOSE: MARCH 18 

Billboard 
Lee Ann Photoglo 615.321.4294 taphotoglo billboard.com 

Cynthia Mellow 615.321.9172 cmellow , billboard.com 

. 
LU . 

e 

P 

4) 

MARCH 

2003 
8 Billi.,.x..x3rd,- 

ui 
, 

e 
. ,, 

Traz ,._ 

ARTIST (IMPRINT/PROMOTION LABEL) it 

HOT 1 00 
w  

*,  
TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) I 

AI RpLAym 
1TELE 

ARTIST (IMPRINT/PROMOTION LABEL) 

. 
mi Lu 

e 
,-. ,,,,,, 
3 

Z 

o 
UT 
g 

e 

„ 
mil 
w 

e 
1- 
in 

3 

.... . 
ui 
Lu 
* 
LT:, 

3 

mr-
z 
o 

UT.re 
.s. 

2 
(et NUMBER 1 Ile 

In Da Club imA, , 
50 CENT (GUNIT/SHADY/AMERMATHANTERSCOPEI 

Eco 31 _ 
: 

Travelin' Soldier 
DIXIE CHICKS (MONUMENT/EMNI 

51 51 No One Knows 
QUEENS OF WE STONE AGE IINTERSCOPE) 

2 1 

II 

All I Have 
JENNIFER LOPEZ FEAT LL COOL J IEPIC) 

ED 32 10 Man To Man 
GARY ALLAN (MC.A NASHVILLE) 

52 50 Clocks 
COLDPLAY (CAPITOL) 

3 

0 

3 Mesmerize 
JA RULE FEAT ASHANTI MURDER 1NCNEF JAMNUMG) 

2E 26 5 1 i I Just Wanna Be Mad 
TERRI CLARK IMERCURY) 

53 48 Fabulous 
JAHEIM FEAT NA RAYNE OVINE MILL/WARNER BROS I 

Miss You 
AALIYAH IBLACKGROUND/UNIVERSAIMMRGI 

29 30 Tell Me (What's Goin' On) 
SM(LEZ 8 SOUTHSTAR (ARTISTDIRECT) 

ED 55 I Drove All Night 
CEUNE DIGO (EPIC) 

5 

6 

0 

5 

ll 

Bump, Bump, Bump 
BUE a P DIDDY IT U G/EPICI 

ED 41 The Jump Off 
UL KIM FEAT MR CHEEKS (QUEEN BEE/ATIANTIC) 

CD — I Know What You Want 
FUSTA RHYMES& MARIAH CAREY LIMONARCANGADJAIGI 

6 12 Cry Me A River 
JUSTIN TIMBERLAKE IJIVEI 

31 27 

ED 37 

The Baby 
BLAKE SHELTON (WARNER BROS )NASHVILLEIMANI 

€171 68 Laundromat 
NIVEA (JIVE) 

8 11 Gossip Folks 
MISSY miSOEMEANOS ELLIOTT TUE GOLD HIND,VIOKISRUXEUI rSNOOP 

Beautiful 
DOGS IDOGGYSTYLE/PRICIAITY/CAPITOU 

57 57 I'd Do Anything 
SIMPLE PLAN (LAVA) 

0 10 25 Landslide 
DIXIE CHICKS )MONUMENT/EMN/COLUMBIA1 

ED 38 Don't Know Why 
NORAH JONES IBLUE NOTENIRGINI 

CD 63 Can't Stop 
RED HOT CHILI PEPPERS (WARNER BROS.) 

9 7 14 I'm With You 
AVRIL LAVIGNE (ARISTA) 

ED 42 Angel 
MAMA PEAR IUNNERSAVPOWERHOWSEAMAGNIRGINI 

59 60 4 A.D.I.D.A.S. 
KILLER MIKE FEAT BIG BOI (AQUEMINI/COLUMBIA) 

10 9 16 Beautiful 
CHRISTINA AGUILERA IRC.A/RMGI 

ED 36 Brokenheartsville 
JOE NICHOLS IUNIVERSAL SOUTH) 

60 53 13 Always 
SALIVA (ISLANDADJMG) 

Q 
Q 

11 14 Ignition 
R KELLY (JIVE) 

ED 45 2 I Can 
NAO OU.WILUCOLUMBIA) 

al — 1 Emotional Rollercoaster 
VIVIAN GREEN )COLUMBIA) 

14 10 How You Gonna Act Like That 
WRESE WANG) 

37 25 22 She Hates Me 
PUDDLE OF MUDO )FLAWLESS/GEFFENANTERSCOPEI 

(9 65 5 Up! 
SHANIA TWAIN (MERCURY) 

13 12 12 Picture 
KID ROCK (LAVA/ATLANTICNNIVERSAL SOUTH) 

38 34 21 Love Of My Life (An Ode To Hip Hop) 
ERYKAH BADU FEAT COMMON IFOX/MCAI 

(9 — 1 That Girl 
MARQUES HOUSTON (TU G /ASMANTERSCOPE ( 

14 13 15 Wanksta 
50 CENT (G-UNIT/SHADYANTERSCOPE) 

39 39 7 Blowin' Me Up (With Her Love) 
JC CHASEZ (FOX/JIVE) 

64 59 17 Fall Into Me 
EMERSON DRIVE (DREAMWORKS (NASHVILLE)) 

Q 16 6 Superman 
EMINEM (WEB/AFTERMATHANTERSCOPEI 

40 33 28 Underneath It All 
NO DOUBT FEAT LADY SAW IINTERSCOPEI 

CD 75 2 She's My Kind Of Rain 
TIM MCGRAW ICURB) 

16 15 16 When I'm Gone 
3 DOORS DOWN IREPUBLIC/UNIVERSAUUMRG) 

41 35 11 You Can't Hide Beautiful 
AARON LINES (RCA (NASHVILLE)) 

66 62 14 The Red 
CHEVELLI (EPIC) 

Q 21 11 Sick Of Being Lonely 
FIELD MOB )MCA) 

(9 46 63 That'd Be Alright 
6 ALAN JACKSON (ARISTA NASHVILLE) 

67 54 I Should Be... 
ORO HILL IDEF SOULADJMG) 

0 23 4 Excuse Me Miss 
JAY.Z (ROC A-FELLNDEFJAANIDJMGI 

CD 52 r What Happened To That Boy 
BABY FEAT CL1PSE (CASH MONEWUNIVERSAIMMRG) 

68 ! 64 il I Wish You'd Stay 
BRAD PAISLEY (ARISTA NASHVILLE) 

19 20 ' The Game Of Love 
SANTANA FEAT MICHEiLlthE BRANCH (ARISTA) 

44 44 14 Thugz Mansion 
2PAC AS (GAM0ARUMEATH flOWANTERSCOPEI 

CD, 71 - ' Like A Stone 
AuimonAvrlINTERSCOPE/EPIC( 

20 18 

/ 

Don Mess W M Ma 
NIVEA FEAT BRIAN et BRANDON CASEY (JIVE) 

G  61 7 

LeFEABunT 

No Letting 
WAYNE WONDER (GREENSLEEVESNP/ATLANTIC) 

70 67 11 Fine Again 
SEETHER MIND- UPI 

21 17 '03 Bonnie & Clyde 
JAY Z FEAT REVOKE KNOWLES IROC-A-FELLONEFJAMADJMG) 

CD 69 2 
k6 - 

sNi 

Get Busy 
SEAN PAUL (BLACK SHADOW/2 HARDNP/ATLANTIC) 

71 47 17 Family Portrait 
PINK (ARISTA) 

22 19 Wir Air Force Ones 
NELLY (FO REEVUNIVERSAUUMAG) 

G  56 Hell Yeah 
GINUWINE FEAT BABY (EPIC) 

ED — 1 Can't Let You Go 
FABOLOUS (DESERT STORM/ELEKTRNEEG) 

ED 28 7 All The Things She Said 
TA TU (INTERSCOPE) 

48 40 Lose Yourself 
(MINIM ISHMIYANTERSCOPE) 

GD 74 2 Chrome 
¡gig t 11, E ADKINS (CAPITOL INASHVILLIII 

24 22 19 Your Body Is A Wonderland 
JOHN MAYER (AWARE/COLUMBIA) 

49 29 3 
' 

Lifestyles Of The Rich And Famous 
GOOD CHARLOTTE I DAYLIGHT/EPIC 

74 66 Make It Clap 
LLuS TA RHYMES FEAT SPLIFF STAR (J/RMG) 

25 24 16 19 Somethin' 
MARK WILLS (MERCURY, 

cro 58 Big Star 
KENNY CHESNEY IBNAI 

ED 
- 

limes Like These 
(00 FIGHTERS )ROSWELURCNRMG) 

4. Records with the greatest impressions increase. c 2003, VNU Business tiedi , Inc. and Nielsen SoundScan, Inc. All rights reserved. Compiled fr iv a natIonal sample of airplay supplied by Nielsen 

Broadcast Data Systems' Radio Track service. 940 stations in Top 40, Pop, Ern H p- Hop. Country, Latin, Rock and other popular formats axe electronically monitored 24 hours a day, 7 days a week. Songs 

ranted by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. This data is used to compile tr e HAD 100 
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0 2 15 
4et NUMBER I iec 

Picture s %%to. 1 
KID ROCK FEAT ALLISON MOORER (UNIVERSAL SOUTH( 

26 15 Jah Is My Rock 
CARIBBEAN PULSE HAIR 

51 47 • Ma, I Don't Love Her 
CLIPSE FEAT. FAITH (VANO (STAR TRAK/ARISTAI 

0 66 2 Cry Me A River 
JUSTIN TIMBERLAKE (JIVE) 

ED 27 Dance With Me 
C, JAIMIE LEE (RIPE) 

e9 58 - Feelin' You (Part II) 
, .G.E FEAT. NO RE (MUSIC WORLDTCOLUMBIA^CRGI 

3 1 3 Through The Rain 
MARIAN CAREY IMONARCASLANDADJMGI 

28 19 Life Goes By 
THE SPECIAL GOODNESS IN 0 S.) 

CD 70 , All I Need 
: I• . , FAT JOE (TERROR SQUAD/ATLANTIC) 

13 - 1 Landslide 
DIXIE CHICKS IMONUMENT/EMN/COLUMBIAI 

ED 31 The Star Spangled Banner 
WHITNEY HOUSTON (ARISTA) 

54 46 12 VVhat We Do 
FREEWAY (ROC-A-EWA/DEE JAMADJMG1 

0 73 2 Emotional Rollercoaster 
VIVIAN GREEN (COLUMBIA) 

30 18 24 A Moment Like This 
KELLY CLARKSON (RC.NAMG) 

55 43 9 Mesmerize 
JA RULE FEAT ASHANTI (MURDER INC/DEFJAM(TtUMG) 

6 5 14 Dirrty 
CHRISTINA AGUILERA FEAT REDMAN (RCA/RMG1 

31 24 - 1 Star 
702 FEAT CLIPSE IMOTOWN/UMAG1 

56 49 17 Do That... 
BABY FEAT P DICIDE (CASH MONEY,UNIVERSAUUMRG) 

7 3 19 Ignition 
a KELLY (JIVE) 

32 23 x Gan' Give It To Ya 
F, DMX IBLOODUNE/DEF JAMADJMG) 

op 68 .. 03 Bonnie & Clyde 
: itiY-2 FEAT BEYONCE VISWLES IKIDAFEUNDEFJAAMOJMD 

8 4 2 Save You 
PEARL JAM (EPIC) 

33 33 Lose Yourself 
(MINIM ISHADYANTERSCOPEI 

58 54 Don't Mess With The Radio 
: NIVEA (JIVE) 

9 6 4 In Da Club 
50 CENT (GUNIT/SHADY/AFTERMATIVINTERSCOPEI 

34 32 Make It Clap 
BOSTA RHYMES FEAT SPUFF STAR (XING) 

59 37 Dilemma/Air Force Ones 
NELLY ( FO ' REEL/UNIVERSAUUMRGI 

10 7 • Die Another Day 
- MADONNA MARNER BITS.) 

ED 1 Pack Ya Bags 
SARAI (SWEM/EPIC) 

60 44 Faithful To 
POWWts BROS. IPOWYVER MOVES/ORPHEUS) 

Q The Jump Off 
Lit.' KIM FEAT MR. CHEEKS QUEEN BEE/ATLANTIC) 

I 

ED Hell Is A Flame 
BIG ICI 'SOUTHPAW/NUJ 

Go Ta Be 
.:”. : 62K (T.U.G/EPIC) 

12 8 This Is My Party 
FABOLOUS (DESERT STORWELEKTRAIEGI 

37 as 

jGERAS-liSIZtUR(LcEill:PuraYunNoDul° 

W OM RPHEUS) 

6621 4551 

REINAN o One's ( R 01B I GonnaN    ChangeNAO You 

13 9 Everybody 
...,.--. HMV THE RIPPA (BODY HEAD 

38 29 Solsbury Hill 63 52 

12. 

I'm Gonna Be Alright 

14 13 4 Get Busy 
SEAN PAUL BLACK SHADOW/2 HARDNP/ATLANTIC) 

39 36 
I 

Such Great Heights 
THE POSTAL SERVICE (SUB POP) 

eD 67 With All My Head 
CREAM STREET (COLOMBIA) 

15 12 Gangsta Levin' 
EVE FEAT meaKEYS (RUFF FIRIERSANTERSCOPEI 

40 34 Virginity 
154 (T.U.G./A&MANTERSCOPEI 

65 53 III I Am Mine 
: PEARL JAM (EPIC) 

(13 21 Incomplete 
C-LANAE (WRIGHT ENTERPRISES) 

I 

41 38 Under God 
PAT BOONE (THE GOLD LABEL) 

CD '10 Paradise 
LL COOL J FEAT AMERIE MEE JAIMEUMG) 

17 17 How I Feel 
- LESS FEAT LIU FUP (TAKEOVER ENTERTAINMENT) 

42 40 Pelmet. The Light 27 SEAN 
EA r2OW HARDNWATLANTiC) 

ea_ 15 SEehadlysouT 
CI (SOUTHPAW/DES) 

18 10 " . When The Money's Gone 
CHER (WARNER BROS I 

43 30 33 Don't Mess With My Man 
NIVEA FEAT BRIAN P. BRANDON CASEY IJIVE) 

68 69 2 Animal Rap 
JEDI MIND TRICKS IBABYGRANDEI 

19 14 3 Excuse Me Miss 
JAEZ (ROC-A-FELLA/DEE JAMADJM61 

al 60 18 Work It 
MISSY1AISDEMEANCIFF EWOTT ME GOLD MINDEIE(TRALIEG( 

69 59 18 Don't Stop Dancing 
CREED MIND-UP) 

ED 20 3 No Means No 
NEE-NEE GWYNN (BASE HIT) 

45 39 18 Beautiful Goodbye 
JENNIFER HANSON (CAPITOL INASHVILLE)) 

70 56 14 Something 

Lama IROBBINSI 

21 11 25 All The Things She Said 
TAM (INTERSCOPE) 

C) 1 Girlfriend 
132K (111.6./EPIC) 

ED 72 Big Poppa/Waming 
THE NOTORIOUS B I G (BAD BOY/ARISTA) 

22 16 7 Gossip Folks 
MISSY NISZIEMEANOFr (won (THE GOLD MINWELEKTRAIEGI 

Ca 10 Skills 
GANG STARR (VIRGINI 

IFD — 1 Rainy Day 

RENEE STAKEY IROBBINS) 

ED 25 5 Up In Da Club 2Nite 
REVENUE ISTACK A GR1PI 

48 42 13 Bump, Bump, Bump 
EQK & P DIDDY ITLIG/EPICI 

73 72 6 In Your Life 
LA BOUCHE (LOGIC) 

er) 28 4 Beautiful 
SNOOP DOGG (DOGGYSTYLE/PRIORITY/CAPITOU 

G  — Starting With Me 
1 BNDY MOSS-SCOTT IHEAVENLY TUNES) rRA 

74 74 30 A New Day Has Come 
CRINE DION )EPIC( 

25 22 19 INhen I Get You Alone CD 57 '1 Lights, Camera, Action! 
MR. CHEEKS (UNIVERSAVUMAGI 

75 62 3 Some Levin' 
McJ1HAS KRISTINE W (TOMMY BOY SILVER LARELAOMMY BOY TH1CKE (NU AMERICNINTERSCOPE) 

a/ Records with the greatest sales gains. irb 2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. The top selling sin2les compiled from a national sample of retail store, 

mass merchant, and , nternet sales reports collected, compiled, and prov,deJ by Nielsen Sou ndScan. This data is used to compile the Hot 100. 
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TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 
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TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

1 

a  2 2 
• 

---'-ei- NUMBER 1 / GREATEST GAINER/AIRPLAY -3-,e-e 1 Week At Number 1 œ 53 59 .,. I DROVE ALL NIGHT Celine Dion 9 
PASTROMNIUPRANO 1B STEINBERG T.KELLY) EPIC ALBUM CUT 

51 

IN DA CLUB 0 50 Cent 9 
DR DRE.M EUZONDO IC JACKSONA.YOUNGM ELIZONDO I 0 GUNIT(SHADy(AFTERMATH 497866./INTERSCOPE 

1 58 65 BIG STAR Kenny Chesney 9, 
N.WILSON,B.CANNONA.CHESNEY 1SSMITH) BNA ALBUM CUT 

52 

1 1 ALL I HAVE Jennifer Lopez Featuring LL Cool J 9 
C ROONEY.RON GEL MCPHERSON 1.1LOPE2M.RIDDICK.C.RICHARDSON,RON G,LPETERSWJEFFERY) EPIC ALBUMS CUT 

1 53 51 52 NO ONE KNOWS Queens Of The Stone Age 9 
J.HOMME.E.VALENTINEIMIANEGAKIHOMME) INTERSCOPE ALBUM CUT 

51 

3 3 MESMERIZE 0 Ja Rule Featuring Ashanti 9 
C SANTANAIRV GOTTI LIATKINSADOUGLASAPARKERTLORENZO.T.BELILCREEDI 0 MURDER INC/DEF JAM 01161773./10JMG 

2 54 50 55 CLOCKS Coldplay 9 
KNELSON,COLDRAY (G.BERRYMAN,IBUCKLAND,W.CHAMPIONEMARTINI CAPITOL ALBUM CUT 

50 

0  5 8 MISS YOU Aaliyah 9' 
T BISHOP (T.BISHOP.JAUSTIN) BLACKGROUNDAINIVERSAL ALBUM CUT/UMRG 

4 55 49 43 FABULOUS Jaheim Featuring The Rayne 9, 
KAYGEE,E.BERKELEY IK.GIST,EBERKELEYJIMUHAMMED,M.BROWN,V.CARSTARPHEN,G,MCFADDEN,IYARTEHEADI DIVINE MIII ALBUM CUT/WARNER BROS. 

28 

0  6 5 

._. 

-12, 
- 

ee • GREATEST GAINER/SALES 56 52 58 I'D DO ANYTHING 
&LANNI (P.BOUVIER.C.COMEALUSTINCO,SIEFEBUREAIANNIT Simple Plan 9 LAVA ALBUM CUT 

52 

CRY ME A RIVER 0 Justin Timberlake 9 
U MBALAND 0 TIMBERLAKE.T MOSLEYS ST ORCH( Ka 0 JIVE 40073. 

3 
.. '0) HOT SHOT DEBUT 0 

57 6 4 4 15 BUMP, BUMP, BUMP 0 B21( & R Diddy 9 
R.KELLY(R.KELLYV.SMITHI O  TU G. 71829./EPIC 

1 œ NEW 1 I KNOW WHAT YOU WANT Busta Rhymes & Mariah Carey Featuring The Flipmode Squad 
RICK ROCK (T SMITH» LEWI S.R MCNAIRELJONESAFISHER,R THOMAS) J/MONARC AL13.1M CUT/RMG/IDJMG 

GO 10 1025 LANDSLIDE 0 Dixie Chicks 9 
DIXIE CHICKS,LMAINESE.CROW IS.NICKS1 (W o MONUMENT 79357/EMN/COLUMBIA 

7 Q  68 71 LAUNDROMAT Nivea .2 
RKELLY (R.KELLY) JIVE AU3UM CUT 

58 

O 9 9 11 GOSSIP FOLKS 0 Missy "Misdemeanor'. Elliott Featuring Ludacris 9 
TIMBALANDEAELLIOTT IMEWOTTEMOSLINC.BRIDGESELSMITH.W.BLOOMI 0 THE GOLD MIND/ELEKTRA 67356'/EEG 

8 Q  63 68 CAN'T STOP Red Hot Chili Peppers 9 
RITUBIN TAKIEDISELEA.J.FRUSCIANTEE SMITH) WARNI R BROU ALBUM CUT 

59 

9 7 6 14 I'M WITH YOU Avril Lavigne 9 
THE MATRIX (A.LAVIGNE.LCHRISIY,S.SPOCAG EDWARDS) ARISTA ALBUM CUT 

4 61 70 A.D.I.D.A.S. Killer Mike Featuring Big Boi 9 
MR DJ.BIG BOTIM,RENDERD.SHEATSAPATTON) AOUEMINI ALBUM CUT/COLUMBIA 

60 

10 8 7 
• : 
BEAUTIFUL Christina Aguilera «2 
LPERRY ILPERRY) 0 RCA ALBUM CUTORMG 

2 61 55 54 ALWAYS Saliva 9 
B.MAERETTE U.SCOTTEEMARLETTE) 0 ISLAND ALBUM CLÍT/I0JMG 

51 

(1) 11 11 
. 
PICTURE 0 Kid Rock Featuring Sheryl Crow Or Allison Moorer 9 
KID ROCK IRIRITCHIE) O T LAVA ALBUM CUT/ATLANTIC OR UNIVERSAL SOUTH 177274 

11 62 42 36 FAMILY PORTRAIT Pink 9 
S.STORCH (PINKS.STORCHI ARISTA ALBUM CUT 

20 

0  12 12 IGNITION 0 R. Kelly 9 
R.KELLY (R.KELLY1 (W 0 JIVE 46065 

12 67 73 UP! Shania Twain V 
FULANGE IS.TWAIN,RITANGE) MERCURY ALBUM CUT 

63 

Q: 15 20 HOW YOU GONNA ACT LIKE THAT Tymse .2 
THE UNDERDOGS (TEIBSON.H MASON. JR .0.THOMAS.E.DAWXINST J ALBUM CUT/RMG 

13 THAT GIRL Marques Houston 9 
KPAUL ( I( PAUL.J.OUE) T U G /UM ALBUM CUTANTERSCOPE 

64 

14 13 16 WANKSTA 0 50 Cent 9 
JEREEMANICJACKSON.J.FREEMAN) 0 0-UNIT/SHADY 497816N1NTERSCOPE 

13 65 60 48 FALL INTO ME Emerson Drive 9 
R.MARX (0.ORTON,J.STOVER) DREAM1NORKS INASHVILLE1 ALBUM CUT 

34 

15 14 17 WHEN I'M GONE 3 Doors Down "? 
R.PARASHAR IBARNOLD.M.ROBERTS,T.HARRELLHENDERSON) 0 REPUBLIC/UNIVERSAL ALBUM CUT AIMRG 

14 76 — SHE'S MY KIND OF RAIN Tim McGraw 9 
B.GALUMORETMCGRAW,D.SMFTH (T.LJAMES,RLERNERT CURB ALBUM CUT 

66 

0  17 18 
-- 
SUPERMAN Eminem 
EMINEM(MMATHEREJEASSEKING) WEB/AFTERMATH ALBUM CUTANTERSCOPE 

16 67 56 42 I SHOULD BE... Dru Hill 9 
ROUNOTABLEKIDROW PRODUCTIONS.SISOO IJ FEATHERSTONEAJOYNERJASKEWAISEATHERSTONE.0 )EATHERSTONEMANDREWS1 0 OFF TOUT ALBUM CUT1DJMG 

25 

17 18 14 31 DON'T MESS WITH MY MAN 0 Nivea Featuring Brian & Brandon Casey 9 
BM COX 1111.M.COY,B.CASEY,B.CASEY) 0 0 JIVE «on 

8 68 62 60 THE RED Chevelle «2 
GGGARTH 1PLOEFFLERCHEVEUE) EPIC ALBUM CUT 

56 

0  24 35 -:, EXCUSE ME MISS 0 Jay-Z 9 
THE NEPTUNES IS,CARTEREWILLIAMS,C.HUGO) 0 ROC-AFELIA/DEF JAM 063717'/IDJMG 

18 69 64 57 I WISH YOU'D STAY Brad Paisley 9 
F.ROGERS IEDUBOIS.B.PAISLEVI 0  ARISTA NASHVILLE ALBUM CUT 

57 

Q  21 25 SICK OF BEING LONELY 0 Field Mob 9 
J.PHA ISJOHNSON.D.CRAWFORD,PALEXANDERI 0 MCA 113999. 

19 72 — LIKE A STONE Audioslave 9, 
RRUBTN IC.CORNELOCOMMERFORDA.WIIXIMORELLOI INTERSCOPE ALBUM CUT/EPIC 

70 

20 20 19 THE GAME OF LOVE 0 Santana Featuring Michelle Branch 9 
A.ANDER.R.NOWELS (AANDERA NOWELS) o  ARISTA 16283 

5 71 66 67 18 MAKE IT CLAP 0 Busta Rhymes Featuring Spliff Star 9 
RICK ROCK (T.SITATTH,W LEWISR THOMAS) 0 J 71236.33MG 

46 

21 16 13 '03 BONNIE & CLYDE 0 Jay-Z Featuring Beyonce Knowles 9 
K.WEST 1S.CARTER.K.WESFPRINCE.D.HARPERR HOUSET SHAKURTWRICE) 0 ROC-A-FILLNDEF JAM 06384r/IDJMG 

4 72 69 72 11 FINE AGAIN Seether 9 
IBAUMGARDNER IS MORGAN.D.STEWARTI WIND-UP ALBUM CUT 

61 

0  23 23 ALL THE THINGS SHE SAID 0 t.A.T.u. 9 
T.HORN,DAUDE IS,GALOYAN.T.HORNEAKIERSZENBAUM,EKIPERN.POUENKO) (W 0 INTERSCOPE 019354 

22 CAN'T LET YOU GO Fabolous Featuring Mike Shorey & LW Mo 9 
JUST BLAZE.E.BASSIJJACKSON,ISMITH.C.LOVING.D.BRASCO) DESERT STORPNELEKTRA ALBUM CUT/EEG 

73 

23; 19 15 AIR FORCE ONES 0 Nelly Featuring Kyjuan, All & Murphy Lee «2 
THE TRACKBOYZ (NELLYAYJUANALLM.LEE) 0 FO' REEL/UNIVERSAL RSAL I RW DILEMMA1NUMRG 

3 0  74 CHROME Trace Adkins 9 
UHUFF IISTEELEASMITHI CAPITOL /NASHVILLE/ ALBUM CUT 

74 

24 22 

; 

22 . YOUR BODY IS A WONDERLAND John Mayer 9 
J ALAGTA UMAYERI AWARE ALBUM CUT/COLUMBIA 

18 lip PEW TIMES LIKE THESE Foo Fighters 
N.RASKUTINECI.E00 FIGHTERS (F00 FIGHTERS) ROSWELL/1CA ALBUM CUT/13MG 

75 

1 25 27 26 19 SOMETHIN' Mark Wills 9 
CLINDSPI IC DUBOIEDIEE) 0 MERCURY ALBUM CUT 

23 79 79 BEAUTIFUL GOODBYE 0 Jennifer Hanson «2 
J.HANSON,G.DROMAN IIHANSON.K.PATTON-JOHNSTONI (W CAPITOL (NASHVILLE) 77816 

76 

1 tt, 32 38 TRAVELIN' SOLDIER Dixie Chicks .? 
DIXIE CHICKS,LMAINES TEROBISONE.BRANIFf I MONUMENT ALBUM CUT EMN 

26 77 82 77 CAN'T STOP LOVING YOU Phil Collins 
R.CAVALLO IFINICHOLLST ATLANTIC ALBUM CUT 

76 

.cfi 43 53 
' I 

THE JUMP OFF 0 Lil' Kim Featuring Mr. Cheeks 9 
TIMBALAND 1KJONES.T.MOSLEXT.KELLYR.ROGERSI 0 QUEEN BEE 88336./ATIANTIC 27 78 70 75 COME CLOSE TO MEO Common Featuring Mary J. Blige 9 

THE NEPTUNES ILLYNN.PWIWAMSI 0 MCA 11395r 
65 

Q  30 33 TELL ME (WHAT'S GOIN' ON) Smilez & Southstar 9 
NASTY,LVM IR BAILEY.R CAMPMANDAKARTT BELLICREED I ARTISTDIRE CT ALBUM CUT 

28 79 77 63 PARADISE 0 LL Cool J Featuring Amerie 9 
POKE 8 TONE U.T.SMITH..) C.OUVIER.SJEARNES,M.M.ROGERSABURKE.A.FELDER,N J.VVRIGHT) 0 OE F JAM 063820./1DJMG 

36 

Q  33 37 ' MAN TO MAN Gary Allan 
IBROWN,M,WRIGHT IJ 0 HARA) 0 MCA NASHVILLE ALBUM CUT 

29 80 71 61 DO THAT... 0 Baby Featuring P. Diddy 9 
IPTIA (B.WIWAMS.V.J.SMITH,PALIYANDERI 0 CASH MONEY/UNIVERSAL 060079NUMRG 

33 

30 28 27 I JUST WANNA BE MAD 0 Terri Clark 'Y 
B.GALLIMORE 1K LOVELACEIT MILLER) 0 C. MERCURY 172262 

27 8 tl 80 74 ALL MY LIFE Frio Fighters 9 
N.RASKUTINECZ,F00 FIGHTERS WOO FIGHTERS) ROSWELURCA ALBUM CUT/RMG 

43 

Q 40 45 ANGEL Amanda Perez 9 
H.ROADA PEREZ TA PEREZ) UNIVERSAL ALBUMS CUT/POWERHOWSUUMRGNIRGIN 

31 Q NEw GIRLFRIEND 0 B2K 9 
R.KELLY IRKELLY1 0 T.U.G. 79856./EPIC 

82 

Q  37 44 BEAUTIFUL 0 Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson 9 
THE NEPTUNES IC BROADUS.PWILIIAMS.0 HUGO) 0 DOGGYSTYLE/PRIORITY 7-Mr/CAPITOL 

32 Q  83 83 B R RIGHT 0 Trina Featuring Ludacris 9 
KWEST IKTAYLORWROBERTS.C.BRIDGESI 0 SUP- N-T-LISE 85396./ATLANTIC 

83 

33 29 28 14 THE BABY Blake Shelton 9 
B.BRADDOCK (HALLEN,M.WHITE) WARNER BRUS INASHVILLET ALBUM CUT/WRN 

28 84 73 51 SATISFACTION Eve 9 
DR. DRE.M.EUZONDO IEJEFFERSAYOUNG) RUFF RYDERS ALBUM CUTANTERSCOPE 

27 

34 26 24 SHE HATES ME Puddle Of Mudd 9 
iKURZWEG WSCANTLIN,JALLENI FLAWLESS GEFFEN ALBUM CUTANTERSCOPE 

13 85 78 62 SOMETHING 0 Lasgo 9 
PLUTS.D.VERVOORT IPLUTS.D.VERVOORTI a. O ROBBINS 720S6. 

35 

35 40 BLOWIN' ME UP (WITH HER LOVE) 0 JC Chasez 9 
DAUSTIN (DAUSTIN,J C.CHASII,J.SPICERR.SIMMONSI 0 FOX 4007CriJIVE 35 86 86 90 MA, I DON'T LOVE HERO Clipse Featuring Faith Evans 2 

THE NEPTUNES (PWILLIAMS.C.HUGOI 0 STAR TRAE 15723'/ARISTA 
86 

0  41 41 DON 'T KNOW WHY Norah Jones 2 
AMARDIN,NIONES,INEWTAND (J.HARRIS) BLUE NOTE ALBUM CUTNIRGIN 

36 87 84 81 IN A LITRE WHILE Uncle Kracker 9 
M BRADFORD Tut SHAFERMBRADFORDI LAVA ALBUM CUT 

59 

39 46 BROKENHEARTSVILLE Joe Nichols 9 
B ROWAN IR BOUDREAUX.C.DANIELS,IIKEES,B MEVIS) 0 UNIVERSAL SOUTH ALBUM CUT 

37 88 85 80 MADE YOU LOOK Nas 9 
SEEM) INJONES,S.GIBBS,J.LORDANI ILL Will ALBUM CUT/COLUMBIA 

32 

3E 31 32 UNDERNEATH IT ALL 0 No Doubt Featuring Lady Saw .2 
SLY & ROBBIE.NO DOUBTIG.STEFANI.D.STEWART1 0 INTERSCOPE 497768 

3 Q  92 94 ALL I NEED 0 Fat Joe Featuring Tony Sunshine & Armageddon 9 
COOL /I ORE IICAFITAGENAA LYONS.M.VALENZANO,J.EADDY,W,LOVETT,S.HARRIS,TIEWST 0 TERROR SITUAD WOW/ATLANTIC 

89 

46 — I CAN Nas 9 
S REMITN.JONES,S.GIBBS,R HAMMONDI ILL WILL ALBUM CUT/COLUMBIA 

39 90 90 89 17 ONE OF THOSE DAYS 0 Whitney Houston 9 
SHE KSPERE,P.STEWAFIT 1K.BRIGGSESTEWART.0 REYNOLDS,EJ.ISLEYEAISLF6KISLEY.FLISLEYRISLEYCJASPERI 4) ARISTA 15197° 

72 

40 36 30 LOVE OF MY LIFE (AN ODE TO HIP HOP) 0 Erykah Badu Featuring Common 9 
EBADU,R SAADICTIR SAADIO.E.BADUIPOYSERRC.021.1610.G.STANDRIDGEMCHINWAH.R L LYNN I 0 FOX 113997./MCA 

9 91 91 91 5 X GON' GIVE IT TO YA 0 DMX 9 
SHATEK W.SIMMONS.S.KINGI 0 BLOODLINE/DEF JAM 163776NIDJMG 

91 

41 38 39 YOU CAN'T HIDE BEAUTIFUL Aaron Lines .2 
C PARREN IM.DULANEXISELLERS) RCA (NASHVILLE) ALBUM CUT 

38 92 88 87 19 BOTHER Stone Sour 9 
IBARTON,C,TAYLOR (ETAYLOR) ROADRUNNER SOUNDTRACK 8 ALBUM CUTADJMG 

56 

42 25 21 LIFESTYLES OF THE RICH AND FAMOUS Good Charlotte 4 
E VALENTINE IBENJI,JOELI DAYLIGHT ALBUM CUT/EPIC 

20 93 98 100 14 TALKIN' TO MEO Amerie '2 
RHARRISON IR HARRISON1 0 VISE 79949./COLUMBIA 

51 

43 34 29 LOSE YOURSELF 0 Eminem 9 
EMINEMIMMATHERS,J.BASS,LRESTOI 0 SHADY 491815-1NTERSCOPE 

1 94 93 84 9 THROUGH THE RAIN 0 Mariah Carey ̀4 
, IANI.T LEWIS.M£AREY,J.WRIGHT TM CAREY,LCOLET o o 0 MONARC (ISLAND C€3964/1DJMG 

81 

47 56 THAT'D BE ALRIGHT Alan Jackson 9 
KSTEGALIIT.NICHOLS.M.D. SANDERS.T.SILLERST ARISTA NASHVILLE ALBUM CUT 

44 a I CHOPPA STYLE 0 Choppa Featuring Master P 9' 
FULL PACK ICHOPPAMASTER PI 0 NEW NO LIMIT/UN VERSAL 019100NUMR6 

95 

Q  54 69 4 WHAT HAPPENED TO THAT BOY Baby Featuring Clips° 9 
THE NEPTUNES 1B.WIWAMS.PWIWAMS.C.HUGOTTHORNTON,G.THORNTON) CASH MONEY/UNIVERSAL ALBUM CUPUMRG 

45 96 94 93 A LOT OF THINGS DIFFERENT Kenny Chesney 
N WILSON,B.CANNON.K.CHESNEY IBANDERSON.D.DILLON) 0  UNA ALBUM CUT 

55 

65 82 GET BUSY 0 Sean Paul «2 
S.MARSDEN IS.HENRIOUES.S.MARSDENI 0 o BLACK swoom HARD w20-NP/ATLANTIC 

46 œ RE-ENTRY 2 WHAT WE DO 0 Freeway Featuring Jay-Z & Beanie Sigel 9 
JUST MAZE IL PRIDGEN,ISMITH,S,CARTER,D.GFIANTE.SCARBOROUGH) 0 ROC-A-FELLA/DEE JAM 063846NIDJMG 

97 

47 45 34 THUGZ MANSION 2Pac V 
7,JOHNNY V (TSFLAKUR,JJACKSON.SAURELTUSAHAMILTON) AMARU/DEATH ROW ALBUMS CUT/INTERSCOPE 

19 0 NEW 1 CAN'T NOBODY 0 Kelly Rowland 9 
R.HARRISON IRHARRISON,R.REED,T.FISHERI 0 MUSIC WORLD 74239./COLUMBIA 

98 

Q  59 66 .9 NO LETTING GO 0 Wayne Wonder .2 
- &MARSDEN (V.CHARLES,S.MARSDEN) o o 40/K0 640r/GREENSTIEVESNPATLANTIC 

48 99 99 — ‘ .2 „ BREATHE 0 Blu Cantrell 9 
mATIASA MART1N,M.FITTS (ATAARTTNI MATIAERBEMBERY,MBRADFORDE.HARRISAJOYNER,MMATHERS,CAZNAVOURI O la5in61d1/STA 

99 

Ce 75 78 ' EMOTIONAL ROLLERCOASTER 0 Vivian Green 9, 
,. J.BERVLINE NS GREENE RO BE RSON.OSUNLADEI 0 0 0 COLUMBIA 79358 

I 

49 100 100 97 
— . 

TARoiss 

I'D RATH ER 0 
S CRAWFORD ISCRAWFORDI Luther GO 0 J 21M/RMG  83 

Q  57 64 HE - LL YEAH Ginuwine Featuring Baby 9 
.. ' RKELLYIR.KELLYEABY1 EPIC ALBUM CUT 

50 

• Songs with the greatest delay and/or sales gains recorded this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the larges sales and airplay increasegsn the chart Videoclip availability.° Indicates retail single available and is removed upon Recording Industry Association Of America IRIAAI certification. 
• FrA4 certification or let shipment of 500,000 units ( Gold). A RIAA certificabon for net shipment of I million units ( Platinum), with additional million indicated by a number to/owingthe symbol. Retail Launch: Indicates first full week that retail release contributes to song's paint total. Airplay-only songs are not eligtle for the Hot 100 until they reach 
Th.. tzp 75ot the Hot 100 Airp ay chart Songs are removed from the Hot 100 and Hot 100 Aaplay charts simultaneously if they have been on the Hot 100 for more than 20 weeks end rank below 50. CD Single available. 0  OVO Single available. CO Maxi-Single available. ID Cassette Single aAailable O  Vinyl Maxi- Single available. 0 Vinyl Sin. 
gl( e Casserte Mani-Sinqle available. Catalog number is for O. Indicates unavailable. in vvhich case, catalog number is for CD, 0. 0.0 or 0 respe.:Uvelt. based on Ova labdity. 20nt. VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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BILLBOARD GOES TO THE GRAMS 

New York Welcomes Grammys' 
Return After Five-Year Absence 

Arista artist Avril Lavigne, nominated for 
five Grammy Awards, performed her top 
10 hit "Sk8er Boi" during the telecast. 

From left, former President Bill Clinton, National Academy 
of Recording Arts and Sciences (NARAS) chairman Garth 
Fundis, Bono, and NARAS president Neil Portnow enjoy the 
MusiCares 2003 Person of the Year gala, which honored Bono, 
at the New York Marriott Marquis. (Kevin Mazur/WireImage) 

Celebrating the 45th annual Grammy Awards at Bryant Park 
Grill are, from left, Interscope/Geffen/A&M chairman Jimmy 
Iovine, Grammy winners Mary J. Blige and No Doubt's Gwen Ste-
fani, and Universal Music Group chairman/CEO Doug Morris. 

BMG chairman/CEO Rolf Schmidt-Holtz, left, Martina McBride, 
and COO Michael Smellie are all smiles at the BMG Grammy 
after-party at Gotham Hall. (Larry Busacca/WireImage) 

Sony Music Entertainment (SME) executives celebrate Sony Music's 20 Grammy 
wins at Hammerstein Ballroom in New York. Pictured, from left, are SME vice 
chairman Mel Ilberman, Epic Records Group president Polly Anthony, Columbia 
Records Group chairman Don Ienner, Sony Corp. of America chairman/CEO 
Howard Stringer, SME chairman/CEO Andrew Lack, SME executive VP Michele 
Anthony, Epic Records Group chairman David R. Clew, Sony Music International 
president Rick Dobbis, and Columbia Records Group president Will Botwin. 

Bruce Springsteen, left, picked up three Grammys. He then rocked the town with 'The Ris-
ing," with bandmates Patti Scialfa and Little Steven Van Zandt (Kevin Mazur/WireImage) 

Feting Norah Jones' victorious Grammy night are, from left, EMI Recorded Music 
chairman/CEO Main Levy, Blue Note Records CEO Bruce Lundvall, Jones, EMI vice 
chairman David Munns, and EMI Music Publishing chairman/CEO Marty Bandier. 

Ait Garfunkeldeft, and Paul Simon were 
honored with a Lifetime Achievement Award. 
They opened the show with one of their sig-
nature songs, The Sounds of Silence." 

Harvey Fierstein, dressed in full drag as Edna Tumblad, his 
character in the Grammy-winning Broadway musical Hair-
spray, camps it up onstage with J recording artist Rod Stewart. 

The Flaming Lips show off their Grammy for best rock 
instrumental performance for "Approaching Pavonis Mons 
by Balloon (Utopia Planitia)." ( Larry Busacca/WireImage) 

Double Grammy winner India.Aric is flanked by Universal 
Motown Records Group chairman/CEO Mel Lewinter, left, 
and Motown Records president/CEO Kedar Massenburg at a 
reception at the Park. 
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Pictured at Clive Davis' pre-Grammy party Feb. 22 at the Regent Wall Street Hotel 
are, from left, Alicia Keys, Usher, Rozonda "Chilli" Thomas from TLC, Davis, and 
Faye Dunaway. (Larry Busacca/Wirelmage) 

John Mayer collects his first Grammy, 
for best male pop vocal performance of 
his song "Your Body Is a Wonderland." 

Scott Wittman, left, and Marc Shaiman 
share the Grammy for best musical 
show album for Hairspray. (Larry 
Busacca/WireImage) 

Enjoying Faith Hill's Grammy win at the Warner Music Group's (WMG) after-party 
at New York's Hudson Hotel are, from left, Hill's tour manager Jimmy Johnson; 
Hill's husband, artist Tim McGraw; Hill; AOL Time Warner CEO/chairman-elect 
Richard Parsons; WMG chairman/CEO Roger Ames; and Warner Bros. creative 
director Jeff Ayeroff. 

MCA Records celebrates B.B. King's Grammy win at Eleven Madison Park. Pic-
tured, from left, are MCA senior VP of business and legal affairs Jeff Harleston, MCA 
senior VP Craig Lambert, Universal Music Group president/C00 Zach Horowitz, 
King, King's manager Floyd Lieberman, and MCA senior VP of A&R Gary Ashley. 

A Grammy Backstage Pass 
Humility And Happiness Reign Supreme At Awards Show 

Billboard editors Melinda New-
man, Chuck Taylor, and Rashaun 
Hall offer a behind-the-scenes look 
at Grammy Week. 

GRAMMY DARLING NORAH JONES 
developed her jazz leanings through 
a lifetime of listening to such fav-
orites as Aretha Franklin, but that 
hasn't stopped her from identifying 
with contemporary popular music. 
"I've been watching MTV in a lot of 
hotel rooms, and I like it all. Pop 
music is alive and well," she said. "My 
boyfriend likes Shakira, and I think 
she's really cool." Jones added that 
she is surprised that her songs have 
hit a mainstream nerve: "I never 
thought that the music I make would 
even be considered pop music." 

JOHN MAYER, who took home the 
trophy for best male pop vocal per-
formance for "Your Body Is a Won-
derland," theorized that fewer male 
singer/songwriters gain popularity 
because women are more convinc-
ing in the role. "Maybe it's an issue 
of believability. Maybe when people 
see a guy up there being sensitive, 
it's harder to believe," he said. 
Mayer added that the Grammy 
gives him more to prove: "This is 
very, very fast, and I promise to 
catch up. This Grammy has noth-
ing to do with what I've already 
done. It kind of represents the 
future." Asked for his reaction to 
Norah Jones' multiple wins and 
popularity, Mayer said, "I'm a little 
proud that I toured with Norah 
before I could be accused of jump-
ing on a bandwagon. Norah has 
made that first record that we can 
flip through 20 years from now and 
remember this night." 

AFTER MISSING OUT LAST YEAR, 
India.Arie, a two-time Grammy 
winner this year, understands the 
true importance of the awards. "I 
know what these mean to me and 
what they don't mean," ?vie said. 
"Having a platform to speak is 
what is good about this. I feel 
great, and not because of this, but 
because of how I've grown and hav-
ing a clear view." 

Sporting a freshly shaved head, 
Arie says cutting her dreadlocks 
was all about "spiritual cleansing 
... Once I detached myself from 
how it was going to look, I didn't 
care how it looked. I had to get that 
hair off my head. I did it, it was 
cool, and I like it. I didn't know I 
had an apple head." 

DIXIE CHICKS, whose three wins 
included a Grammy for best coun-
try instrumental performance for 
"Lil' Jack Slade," said that the track's 
appearance on their Grammy-

winning Home was particularly 
gratifying. "We're sorry we didn't do 
an instrumental on the first two rec-
ords," Martie Maguire said. Her sis-
ter Emily Robison added that the 
group had never envisioned that 
Home, which won the country 
album of the year honor, as the huge 
success it has become. "We thought 
maybe this would be a small project, 
maybe for a movie or to put on our 
Web site for fans, tying them over 
until our litigation [with Sony] was 
over," she said. "Our manager played 
it for people and they loved it, so it 
kind of happened naturally. It real-
ly took other people listening to it 
to believe that it could be our third 
album." Asked in what direction 
they intend to head with the next 
project, Natalie Maims joked, "We 
think we'll get with Dr. Dre." 

JESSE HARRIS, who won the Gram-
my for song of the year for Norah 
Jones' "Don't Know Why," said he 
wrote the tune in 1999 and shared 
it with Jones because he thought 
the sound fit her style. "She sang 
this song live with the band in the 
studio for the album, which I think 
is a rare occurrence these days," he 
said. "Norah happens to be ex-
tremely good at that." Harris said 
that the success of Jones' Come 
Away With Me took him by sur-
prise. "When we made this album, 
I think we thought that if it sold 
100,000 [copies], that would be 
great. I thought people would like 
it, but I never expected anything 
like this." Harris has just signed a 
label deal with Verve imprint Blue 
Thumb, and he said his debut 
album will street this summer. 

RAPHAEL SAADIQ'S Grammy for 
best R&B song should only raise 
his stock as he currently shops for 
a new record deal, having been re-
leased from Universal two weeks 
before the nominations were an-
nounced. "I met with [Arista Rec-
ords president Antonio] "L.A." 
Reid this morning," Saadiq said 
when asked Feb. 23 about a new 
label home. "I've also met with 
[Aftermath CEO] Dr. Dre. I've also 
thought about doing it independ-
ently on my own label, Pookie, like 
I did with Lucy Pearl. It's [one] of 
those three avenues that I'm going 
to take; I haven't decided yet." 

Saadiq also hinted at a possible 
collaborative effort with D'Angelo, 
who was featured on "Be Here," the 
first single from Saadiq's Instant 
Vintage set. 

FAITH HILES Grammy performance 
of "Cry," the song for which she 
nabbed the best female country 
vocal performance trophy, may be 

her last live appearance for a while: 
"I've got a lot coming up; I can't talk 
too much about it right now," she 
said, "but touring is not part of it— 
although I'll be a wife on my hus-
band's [Tim McGraw's] tour, so I'll 
be picking up clothes on the bus 
and making sure he's well-fed. Tim's 
tour starts [soon], so we'll be out 
there a great deal." Like many other 
artists, she raved about Norah 
Jones. "[Her] album has not left my 
CD player at home, nor my car, nor 
my truck, so it was an honor to be 
here tonight and perform after her. 
She's an amazing talent." 

ASHANTI, who won the Grammy for 
best contemporary R&B album, 
said she had no expectations for the 
evening, noting, "I'm so content 
with the entire year, if I went home 
empty-handed, it would have still 
been all good." 
The Murder Inc./Def Jam song-

stress, who is working on her soph-
omore set (due in July), also per-
formed her current single, "Dreams." 
"'Dreams' is the last single off of this 
album, [and] it kind of explains my 
life," she said. "It took me nine years 
and three record deals to get to 
where I am, so it's definitely an inspi-
rational record." 

GOSPEL GREAT BEBE WINANS, 
nominated for best contemporary 
soul gospel album, has launched 
his own label, Movement Inc., 
which will go through Hidden 
Beach/Epic. The first release will be 
Winans' newest project, One, that 
should be released this spring or 
summer. He plans to sign other 
artists to the label, including his 
famous singing siblings. "My fam-
ily is all part of this movement," he 
says. "We're all free from other 
labels. It was a request of my father 
that all of us be together on one 
label." Other upcoming releases 
include a live album from last sum-
mer's Winans family tour and a solo 
album from sister Debbie Winans. 

FIRST-TINE CRAMMY WINNER 
Solomon Burke, whose 6-year-old 
grandson convinced him to come 
to the show, was humbled by his 
win in the best contemporary blues 
album field. "My grandson told me 
to go and win a 'Wammy,' " Burke 
said. "I'm very excited and very 
honored. I think it means a greater 
step, and knowing that in the steps 
of life, we must go up them and 
never look back; this is part of a 
dream and part of a prophecy. I 
consider myself blessed and dou-
ble-blessed." Upcoming projects 
for Burke include European and 
U.S. tours, as well as a new album 
and some movie work. 
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45th Annual Grammys: Complete List Of Winners 
Following is the complete list of 

winners of the National Academy of 
Recording Arts and Sciences' 45th 
Annual Grammy Awards. 

Album of the year: Come Away With Me, 
Norah Jones (Blue Note Records), produced 
by Norah Jones, Arif Mardin, Jay Newland, 
Craig Street. 

Record of the year: "Don't Know Why," Norah 
Jones (Blue Note Records), produced by Norah 
Jones, Arif Mardin, Jay Newland. 

Song of the year: "Don't Know Why," written 
by Jesse Harris. 

Best new artist: Norah Jones, 

POP 
Best female pop vocal performance: "Don't 

Know Why," Norah Jones (Blue Note Records). 
Best male pop vocal performance: 'Tour Body 

Is a Wonderland,' John Mayer (Aware Records/ 
Columbia Records). 

Best pop performance by a duo or group with 
vocal: "Hey Baby," No Doubt (Interscope 
Records). 

Best pop collaboration with vocals: "The 
Game of Love," Santana Featuring Michelle 
Branch (Arista Records). 

Best pop instrumental performance: "Auld 
Lang Syne," B.B. King (MCA Records). 

Best pop instrumental album: Just Chillin', 
Norman Brown (Warner Bros. Records). 

Best pop vocal album: Come Away With Me, 
Norah Jones ( Blue Note Records). 

Best traditional pop vocal album: Playin' 
With My Friends: Bennett Sings the Blues, Tony 
Bennett (Columbia/RPM Records). 

DANCE 
Best dance recording: "Days Go By," Dirty 

Vegas (Capitol Records). 

ROCK 
Best female rock vocal performance: "Steve 

McQueen," Sheryl Crow (A&M Records). 
Best male rock vocal performance: "The Ris-

ing," Bruce Springsteen (Columbia Records). 
Best rock performance by a duo or 

group with vocal: "In My Place," Coldplay 
(Capitol Records). 

Best hard rock performance: "All My Life," 
Foo Fighters ( RCA/Roswell Records). 

Best metal performance: "Here to Stay," Kom 
(Epic/Immortal Records). 

Best rock instrumental performance: "Ap-
proaching Pavonis Mons by Balloon (Utopia Plani-
tia)," the Flaming Lips (Warner Bros. Records). 

Best rock song: "The Rising," written by 
Bruce Springsteen. 

Best rock album: The Rising, Bruce Spring-
steen (Columbia Records). 

Best alternative music album: A Rush of 
Blood to the Head, Coldplay (Capitol Records). 

R&B 
Best female R&B vocal performance: 

"He Think I Don't Know," Mary J. Blige 
(MCA Records). 

Best male B&B vocal performance: "U Don't 
Have to Call," Usher (Arista Records). 

Best R&B performance by a duo or group 
with vocal: "Love's in Need of Love Today," Ste-
vie Wonder & Take Six (UniversaVSony/BMG/ 
EMVWamer Bros. Records). 

Best traditional R&B vocal performance: 
"What's Going On," Chaka Khan & the Funk 
Brothers ( Hip-0 Records). 

Best urban/alternative perfonnance: "Little 
Things," India.Arie (Motown Records). 

Best R&B song: "Love of My Life (An Ode to 
Hip Hop)," written by Erykah Badu, Madukwu 
Chinwah, Rashid Lonnie Lynn, Robert Ozuna, 
James Poyser, Raphael Saadiq, Glen Standridge 
(MCA Records/Magic Johnson Music/UMG 
Soundtracks/Fox Music). 

Best R&B album: Voyage to India, India.Arie 
(Motown Records). 

Best contemporary R&B album: Ashanti, 
Ashanti (Murder, Inc.). 

RAP 
Best female rap solo performance: "Scream 

a.k.a Itchin'," Missy Elliott (GoldmincVElektra). 
Best male rap solo performance: "Hot in 

Herre," Nelly (Universal Records). 
Best rap performance by a duo or group: 'The 

Whole World," OutKast Featuring Killer Mike 
(Arista Records). 

Best rap/sung collaboration: "Dilem-
ma," Nelly Featuring Kelly Rowland (Uni-
versal Records). 

Best rap album: The Eminem Show, Eminem 
(Aftermath/Interscope Records). 

COUNTRY 
Best female country vocal performance: 

"Cry," Faith Hill (Warner Bros. Records). 
Best male country vocal performance: "Give 

My Love to Rose," Johnny Cash \ merican 
Recordings/Lost Highway Records). 

Best country performance by a duo or group 
with vocal: "Long Time Gone," Dixie Chicks 
(Open Wide/Monument/Columbia Records). 

Best country collaboration with vocals: "Men-
docino County Line," Willie Nelson With Lee Ann 
Womack (Lost Highway Records). 

Best country instrumental performance: "Lil' 
Jack Slade," Dixie Chicks (Open Wide/Monu-
ment/Columbia Records). 

Best country song: "Where Were You 
(When the World Stopped Turning)," written 
by Alan Jackson. 

Best country album: Home, Dixie Chicks 
(Open Wide/Monument/Columbia Records). 

Best bluegrass album: Lost in the Lonesome 
Pines, Jim Lauderdale, Ralph Stanley & the 
Clinch Mountain Boys ( Dualtone). 

NEW AGE 
Best new age album: Acoustic Garden, Eric 

Tingstad & Nancy Rumbel (Narada Productions). 

MU 
Best contemporary jazz album: Speak-

ing of Now, Pat Metheny Group (Warner 
Bros. Records). 

Best jazz vocal album: Live in Paris, Diana 
Krall (Verve Records). 

Best jazz instrumental solo: "My Ship," Her-
bie Hancock ( Verve Music Group). 

Best jazz instrumental album, individual or 
group: Directions in Music: Live at Massey Hall, 
Herbie Hancock, Michael Brecker, and Roy Har-
grove (Verve Music Group). 

Best large jazz ensemble album: What Goes 
Around, Dave Holland Big Band (ECM). 

Best Latin jazz album: The Gathering, 
Caribbean Jazz Project (Concord Picante). 

GOSPEL 
Best rock gospel album: Come Together, 

Third Day ( Essential Records). 
Best pop/contemporary gospel album: The 

Eleventh Hour, Jars of Clay. ( Essential Records). 

Best Southern, country, or bluegrass gospel 
album: We Called Him Mr. Gospel Music: The 
James Blackwood Tribute Album, the Jor-
danaires, Larry Ford & the Light Crust Dough-
boys (Art Greenhaw Records). 

Best traditional soul gospel album: Higher 
Ground, the Blind Boys of Alabama ( Real World). 

Best contemporary soul gospel album: Side-
bars, Earths (AFRT Music). 

Best gospel choir or chorus album: Be Glad, 
the Brooklyn Tabernacle Choir, directed by Carol 
Cymbala (M2.0 Communications). 

LATIN 
Best Latin pop album: Caraluna, Bacilos 

(Warner Music). 
Best Latin rock/alternative album: Revolu-

ción de Amor, Maná (Warner Music). 
Best traditional tropical Latin album: El 

Arte Del Sabor, Bebo Valdés Trio With Israel 
Lopez "Cachao" and Carlos "Patato" Valdés 
(Blue Note Records). 

Best salsa album: La Negra Tiene flanbao, 
Celia Cruz (Sony Discos). 

Best merengue album: Latino, Grupo Mania 
(Universal Music Latino). 

Best Mexican/Mexican-American album: Lo 
Dijo el Corazón, Joan Sebastian (Balboa Records/ 
Discos Musait). 

Best Tejano album: Acuérdate, Emilio 
Navaira (BMG U.S. Latin). 

BLUES 
Best traditional blues album: A Christmas 

Celebration of Hope, B.B. King (MCA Records). 
Best contemporary blues album:Don't Give 

Up on Me, Solomon Burke ( Fat Possum 
Records/Anti). 

FOLK 
Best traditional folk album: Legacy, Doc Wat-

son and David Holt ( High Windy Audio). 
Best contemporary folk album: This Side, 

Nickel Creek (Sugar Hill Records). 
Best Native American music album: 

Beneath the Raven Moon, Mary Youngblood 
(Silver Wave Records). 

REGGAE 
Best reggae album: Jamaican E. T., Lee 

"Scratch" Perry ( Sanctuary Records/Tro-
jan Records). 

WORLD MUSIC 
Best world music album: Mundo, Rubén 

Blades (Columbia Records Group). 

POLKA 
Best polka album: Top of the World, Jimmy 

Sturr ( Rounder Select). 

CHILDREN'S 
Best musical album for children: Monsters, 

Inc.: Scream Factory Favorites, Riders in the Sky 
(Walt Disney Records). 

Best spoken word album for children: There 
Was an Old Lady Who Swallowed a Fly, per-
formed by Tom Chapin (Live Oak Media). 

SPOKEN WORD 
Best spoken word album: A Song Flung 

up to Heaven, written and performed by 
Maya Angelou (Random House Audio Pub-
lishing Group). 

Best spoken comedy album: Robin Wil-
liams: Live 2002, Robin Williams (Columbia 
Records Group). 

MUSICAL 
Best musical show album: Hairspray, origi-

nal Broadway cast including Marissa Jaret 
Winokur and Harvey Fierstein, produced by Marc 
Shaiman, music by Marc Shaiman, lyrics by Scott 
Wittman and Marc Shairnan (Sony Classical). 

FILM/TV/VISUAL MEDIA 
Best compilation soundtrack album for a 

motion picture, television or other visual media: 
Standing in the Shadows of Motown, the Funk 
Brothers, various artists (Hip-0 Records). 

Best score soundtrack album for a motion 
picture, television or other visual media: The 
Lord of the Rings: The Fellowship of the Ring, 
composed by Howard Shore (Reprise Records). 

Best song written for a motion picture, tele-
vision or other visual media: "If I Didn't Have 
You," from Monsters, Inc., written and performed 
by Randy Newman (Walt Disney Records). 

COMPOSING/ARRANGING 
Best instrumental composition: "Six Feet 

Under Title Theme,- from Six Feet Under: Music 
From the HBO Original Series, written and per-
formed by Thomas Newman (Universal Records). 

Best instrumental arrangement: "Six Feet 
Under Title Theme" (from Six Feet Under: Music 
From the HBO Original Series), Thomas New-
man, arranger (Thomas Newman, artist), Uni-
versal Records. 

Best instrumental arrangement accompany-
ing vocalist(s): "Mean Old Man" (from October 
Road), Dave Grusin, arranger (James Taylor, 
artist), Columbia Records. 

PACKAGE 
Best recording package: Home, Kevin Rea-

gan, art director (Dixie Chicks, artist), Colum-
bia Records. 

Best boxed or special limited edition 
package: Screamin' and Hollerin' the Blues: 
The Worlds of Charley Patton, Susan Archie, 
art director (Charley Patton, artist), Reve-
nant Records. 

ALBUM NOTES 
Best album notes: Screamin' and Hollerin' 

the Blues: The Worlds of Charley Patton, David 
Evans, album notes writer (Charley Patton, 
artist), Revenant Records. 

HISTORICAL 
Best historical album: Screamin' and Hol-

lerin' the Blues: The Worlds of Charley Patton, 
Dean Blackwood, compilation producer (Charley 
Patton, artist), Revenant Records. 

PRODUCTION 
Best engineered album, non-classical: Come 

It///ilk. Norah Jones, Blue Note Records. 
Engineers: S. Husky HOskulds, Jay Newland. 

Producer of the year, non-classical: 
Arif Mardin. 

Best remixed recording, non-classical: "Hella 
Good (Roger Sanchez Remix Main)," No Doubt, 
Interscope Records. Remixer: Roger Sanchez. 

CLASSICAL 
Best engineered album. classical: Vaughan 

Williams: ,4 Sea Symphony (Symphony No. 1), 
Robert Spano and Norman Mackenzie, Telarc 
Digital. Engineer: Michael Bishop. 

Producer of the year, classical: Robert Woods. 
Best classical album: l Uughun Williams: .4 

Sea Symphony (Symphony No. 1), Robert 
Spam conductor; Norman Mackenzie, chorus 
director; Thomas C. Moore, producer (Christine 
Goerke, soprano, and Brett Polegato, baritone; 
Atlanta Symphony Orchestra Chorus; Atlanta 
Symphony Orchestra), Telarc Digital. 

Best orchestral performance: Mahler: Sym-
phony No. 6, Michael Tilson Thomas, conductor 
(San Francisco Symphony). SFS Media. 

Best opera recording: Wagner: Tann-
leaser, Daniel Barenboim, conductor; Jane 
Eaglen, Thomas Hampson, Waltraud Meier, 
René Pape and Peter Seiffert; Christoph 
Classen, producer (Chor der Deutschen Staat-
soper Berlin; Staatskapel le Berlin), Teldec 
Classics International. 

Best choral performance: Vaughan Williams: 
A Sea Symphony (Symphony No. 1), Robert 
Spano, conductor; Norman Mackenzie, chorus 
director (Atlanta Symphony Orchestra Chorus; 
Atlanta Symphony Orchestra), Telarc Digital. 

Best instrumental soloist(s) performance 
(with orchestra): Brahms/Stravinsky: Violin 
Concertos, Hilary Hahn, violin; Sir Neville Mar-
rifler, conductor (Academy of St. Martin in the 
Fields), Sony Classical. 

Best instrumental soloist performance (with-
out orchestra): Chopin: Études Op. 10 & Op. 25, 
Murray Perahia, piano, Sons Classical. 

Best chamber music performance: Beet-
hoven: String Quartets ("Razumovsky" Op. 
59, 1-3; "Harp" Op. 74), Takács Quartet, 
Decca Records. 

Best small ensemble performance (with or 
without conductor): Tavener: Lamentations and 
Praises, Joseph Jennings, conductor; Chanticleer 
(Handel & Haydn Society of Boston), Teldec Clas-
sics International. 

Best classical vocal performance: Bel Canto 
(Bellini Donizetti, Rossini, Etc.). Renée Flem-
ing. soprano (Patrick Summers; Coro del Mag-
gio Musicale Fiorentino; Orchestra of St. Luke's), 
Decca Records. 

Best classical contemporary composition: 
Tauener: Lamentations and Praises, Sir John 
Tavener, composer (Chanticleer; Joseph Jen-
nings: Handel & Haydn Society uf Boston), Teldec 
Classics International. 

Best classical crossover album: Previn Con-
ducts Korngold (Sea Hawk; Captain Blood, Etc.), 
Andre Previn, conductor; (London Symphony 
Orchestra). Deutsche Grammuphon. 

MUSIC VIDEO 
Best short form music video: Without Me," 

Eminem, Aftermath/Interscope Records. Greg 
Tharp. producer; Joseph Kahn, director. 

Best long form music video: Fkestway to the 
'livid, the Clash. Epic Records. Dori )...etts, director. 

www.billboard.com 76 BILLBOARD MARCH 8, 2003 



BILLBOARD GOES TO THE GRAMMYS 
Five Grammy 
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extravaganza presented by the Nation-
al Academy of Recording Arts and Sci-
ences. Jones captured two additional 
awards—for best female pop vocal per-
formance and best pop vocal album— 
to tie with Alicia Keys and Lauryn Hill 
for the most Grammys won by a female 
artist in a single year. 

Overall, Come Away With Me gar-
nered eight awards, including studio 
legend Arif Mardin's citation as pro-
ducer of the year, non-classical, for the 
project, and best engineered album, 
non-classical, for S. Husky HOskulds 
and Jay Newland. 

Facing the press with equal parts 
startled exuberance and notable poise, 
Jones said she was already feeling the 
gravity of the moment. "It's such a 
blessing," she said. "It's so far beyond 
what I could ever imagine might hap-
pen for me and my music." 

ENCORE! ENCORE! 
From the eye of Jones' phenomenal 

Grammy storm, a flurry of questions 
arise, starting with the most obvious— 
and perhaps the most difficult to 
answer. What happens next? 

"I just keep doing what I'm doing, 
nothing more." the artist said. "This is 
a once-in-a-lifetime moment. I'm clear 
on that. My objective is to enjoy this 
moment and then put it on the side 
and get on with what I've been doing 
all along, which is to make music. I 
don't expect this experience to change 
my course of action as an artist." 

This is good news to Zach Hoch-
keppel, director of marketing at Blue 
Note, who believes that the "tasteful, 
wise" thing to do is simply continue 
with the marketing strategy that has 
made Come Away With Me a success. 

"If anything, we're looking at the 
idea of toning down and doing what we 
can to avoid a backlash, which is always 
a danger after something like this hap-
pens," he says. "Everything we've done 
up to this point has been fairly sub-
dued. It behooves us to do that even 
more right now. We're going to take 
the high road and let people continue 
to naturally find the record. We have 
not compromised her integrity up to 
this point, and we won't do so now by 
pushing her out there when she feels 
like she's already done enough press." 

To that end, Jones will be keeping a 
relatively low media profile in the com-
ing weeks. In fact, she plans to take a 
break from all public appearances from 
March to May, during which time she 
will record her next album, which is 
tentatively planned for a late 2003 
release. Hochkeppel says, "She's ready 
to move on to the next record." 
And what about the pressure that 

comes with following such a heavily 

touted debut? "I can't worry about 
that," Jones said. "Of course, I want to 
make a great second album. But I'm 
not going to change my approach to 
making music because I've had suc-
cess. I just want to play." 

Jones will get that opportunity when 
she embarks on a U.S. tour this sum-
mer. (Her booking agent is Joe Brauner 
at Monterey Peninsula Artists in New 
York; her manager is Steve Macldam at 
Macklam Management in Vancouver.) 
Until then, Blue Note will focus on pro-
moting the song "Come Away With 
Me" to top 40 radio. The track is already 
getting airplay at triple-A and AC for-
mats. The label has also released the 
DVD Norah Jones Live in New Orleans, 
which features 15 performances filmed 
in August 2002, five previously unre-
leased songs, and videoclips. 

"The good news is that [Blue Note 
parent company] EMI has given us the 
wide berth to do the right thing and not 
force out anything that doesn't feel nat-
ural," Hochkeppel says. "It's worked 
well so far. We expect that things will 
continue along those lines." 

GRAMMYS BEYOND NORM-I 
Jones was not the lone artist to 

receive multiple honors. Bruce Spring-
steen took home three awards, includ-
ing best rock album for The Rising 
(Columbia), his tribute to the victims 
of the terrorist attacks of Sept 11, 2001. 
Dixie Chicks also earned three trophies, 
including best country album for the 
homespun sound of Home (Open 
Wide/Monument/Columbia). 

Ironically, the Chicks claim they had 
originally considered not offering 
Home as a major release. "We did it 
selfishly for ourselves," singer Natalie 
Maines said. 'We thought we might put 
it out over the Internet or something 
as a small release. It took other people 
listening to it and offering their feed-
back before we decided to put it out." 

Also picking up three awards were 
Screamin' and Hollerin' the Blues: The 
Worlds ofCharley Patton (Revenant)— 
which was honored in the historical 
album, album notes, and boxed or lim-
ited edition package categories—and 
Vaughan Williams: A Sea Symphony 
(Symphony No. 1) (Telarc Digital), 
which was cited for best classical 
album; best engineered album, classi-
cal; and best choral performance. Dou-
ble Grammy Award winners included 
Eminem, Coldplay, Nelly, B.B. King, 
and India.Arie, who bemoaned that no 
R&B awards were handed out during 
the telecast. (For a complete list of win-
ners, see page 76.) 
One of Eminem's awards came for 

best rap album (for The Eminem 
Show, on Aftermath/Interscope); it is 
the third time he has won in the cate-
gory. During his acceptance speech, the 
usually incendiary, headline-grabbing 
artist reverentially reeled off a list of rap 
acts that had inspired him (see Words 
& Deeds, page 23). 
Among the award highlights was 

newcomer John Mayer's upset win 
for his Columbia hit, "Your Body Is a 
Wonderland." He beat veterans 
James Taylor, Sting, and Elton John 
in the category of best male pop 
vocal performance. 

DIXIE CHICKS SHOW OFF THEIR THREE GRAMMYS 

"It shows that things have never 
panned out for them," he joked 
backstage. "But seriously, this is all 
unbelievable. It's been enough to 
blow my mind." 

In other notable categories, San-
tana Featuring Michelle Branch's 
"The Game of Love" won best pop 
collaboration with vocals, Sheryl 
Crow's "Steve McQueen" won best 
female rock vocal performance, 
Kom's "Here to Stay" won best metal 
performance, and Dirty Vegas' "Days 

Go By" won best dance recording. 
Musical performances dominated 

the 31/2-hour program, during which 
only 11 of the evening's 102 awards 
were presented. The rest were doled out 
during a pre-telecast ceremony at 
Madison Square Garden earlier that 
day. Among the standout performanc-
es was a stark rendition of "The Sounds 
of Silence" by lifetime achievement 
award winners Paul Simon and Art 
Garfunkel—who later downplayed 
rumors of a full-scale reunion. 'We're 

15 seconds after walking off from a nice 
time onstage," Garfunkel said. 'We'll 
see where, if anywhere, it leads." 

Other stirring stage collaborations 
were provided by Eminem, who was 
backed by the Roots on a rousing ver-
sion of the Oscar-nominated "Lose 
Yourself," and Coldplay, which teamed 
with the New York Philharmonic 
Orchestra for the song "Politik" Spring-
steen joined Elvis Costello, Little Steven 
Van Zandt, Dave Grohl, Tony Kanal, and 
Pete Thomas for a version of the Clash's 
"London Calling" in a rousing tribute 
to the late Joe Strummer. The night 
also featured a salute to the Bee Gees, 
who were also lifetime achievement 
honorees. Barry and Robin Gibb paid 
tribute to their brother Maurice, who 
died in January, and 'N Sync sang a 
medley of the band's hits. 
The Grammys returned to New York 

after five years in Los Angeles. Instead 
of having a host, several prominent 
New Yorkers introduced segments for 
the Feb. 23 show, including Queen Lat-
ifah, Marc Anthony, and Dustin Hoff-
man. The move served CBS-TV well in 
the ratings: According to Nielsen Media 
Research, 24.8 million viewers watched 
the telecast. Last year, the show had 19 
million viewers. 

Retail Pleased 
With Grammy 
Sales Kick 
Continued fro? page 1 

that Jones was the most likely winner, 
and most retailers stocked up pretty 
heavy on [ her album]. I don't think 
anyone was caught by surprise." 

In fact, Capitol Jazz and Classics had 
1 million units of the album in stores in 
anticipation of the post-awards rush. 
Nonetheless, the label is surprised and 
delighted by its strength. "We had to 
buy new calculators [to keep up with 
demand]." VP of sales Saul Shapiro 
jokes. 'We are still celebrating and in 
shock. For the last several weeks, the 
album has taken on a life of its own." 

GREAT 11MUIG 
Shapiro reported that orders were 

pouring in after the show; he predict-
ed they could surpass 700.000 by the 
end of the week. Before the Grammy 
Awards, the album had already sold 3.6 
million units in the U.S., according to 
Nielsen SoundScan. Since the event, 
Jones has appeared on Late Show With 
David Letterman and had an explosion 
of coverage in newspapers across the 
country, which should help drive sales 
even further. 

In addition to the album, Blue Note 
can now offer Jones on DV'D with Live 
in New Orleans, which stretted Feb. 25 
and carries a $14.98 list price. "What 
great timing," says Storm Gloor, direc-
tor of music purchasing at Amarillo. 
Texas-based Hastings Entertainment. 

What's more, Kamilar points out 
that because the Jones album appeals 

to the older consumer, he was ex-
pecting to see a bigger burst of sales 
through the March 1-2 weekend, say-
ing, "It will bring a wonderful shopper 
into the stores." He notes that while 
Jones had already sold millions of 
copies, she still was not that well-
known by those older shoppers that do 
not often go into record stores: "But 
with the Grammy show, those shop-
pers can get instantly hip." 

Shapiro agrees with Karnilar about 
Jones' appeal to the older shopper, but 
he says that her album has strength 
across a broad demographic base: "It's 

crossing all kinds of age groups to 
appeal to four decades of buyers." 

Meanwhile, retailers say that Mayer's 
Aware/Columbia debut, Room for 
Squares, was enjoying a tripling of sales 
in the days following the awards show. 

Kamilar says, "Somebody like John 
Mayer is just starting his career and 
hasn't had a tremendous amount of 
exposure. So after seeing him on the 
Grammy show, that kind of buyer [who 
likes well-crafted pop] has to go out and 
get his album." 

In Brighton, Mass., Mike Dreese CEO 
of Newbury Comics, reports, "Coldplay 
is more our type of artist, and [A Rush of 

Blood to the Head] went up about 50% 
overall, but [it had] nothing like the sales 
impact that Norah Jones had." 

At Virgin Entertainment Group, VP 
of store operations Bob Higgins says 
that in addition to Jones, the chain saw 
good sales increases on Coldplay, Avril 
Lavigne, and Mayer. Elsewhere, HMV 
GM/director of U.S. operations Stuart 
Fleming cited Coldplay, Mayer, and 
Dixie Chicks as seeing Grammy boosts. 
Most merchants had endcaps fea-

turing Grammy nominees before the 
show and ones dedicated to winners 
after the telecast. The big discounters 
were expected to reap particularly large 
sales increases, thanks to their low pric-
ing. Best Buy had Jones and Bruce 
Springsteen priced at $9.99 and other 
Grammy-related titles at $11.99; Cir-
cuit City had Jones at $10.99, and Tar-
get had a number of Grammy nomi-
nees, including Jones, at $11.96. 

INTERNET IMPACT 

On the Internet, Grammy-related 
appearances were driving much of the 
artist activity following the awards cer-
emony. In the days after the telecast, 
Jones, Eminem, Lavigne, Mayer, Nelly, 
and Dixie Chicks all ranked in the top 
20 of Yahoo's Buzz index, which ranks 
search terms on the Internet portal. 

At amazon.com, Jones, Dixie Chicks, 
Mayer, Coldplay, Springsteen, Lavigne, 
and Sheryl Crow were among the top 20 
of the e-commerce giant's music best-sell-
ers. Other Grammy-related albums saw 
notable sales spikes on the site the day 
after the show. The Best of Simon and 
Garfzinkel and James Taylor's greatest-hits 
set both landed in the top 25 of its music 
best-sellers list. The Clash's London C‘111-
ing, Nelly'sNellyige, and Ashanti's epony-
mous debut also saw major gains. 

Additional reporting by Brian Garrity 
in New York. 
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reported during the past two years. 
He believes that ultimately, piracy can 
be contained, and that in the mean-
time, record companies must focus 
on reducing overhead and developing 
a new generation of superstars that 
can kick-start record sales. 

Zelnick did not offer details on the 
types of music investments that inter-
est his firm, and he declined to dis-
cuss whether he sees any attractive 
acquisition candidates among the 
major record companies. 

Most others surveyed are less san-
guine. Harold Vogel, a former Wall 
Street media and entertainment ana-
lyst who now runs his own invest-
ment firm, Vogel Capital Manage-
ment, says the overall economy must 
improve and the stock market must 
perk up before investors will get excit-
ed about music again. Until then, he 
adds, the major music companies 
whose futures appear uncertain "will 
probably be in limbo." 

What's more, most of the majors 
are part of conglomerates that are 
seeking to overcome stock-market 
declines while sorting out their own 
strategic directions. "If you're part of 
these larger companies that have 
other issues, you don't have a long 
period of time to re-engineer your 
business," says Terri Santisi, a partner 
and industry leader in KPMG's media 
and entertainment practice. With par-
ent companies under increasing pres-
sure to deliver returns to their share-
holders, she says there is the potential 
for "one more consolidation on a glob-
al basis" among major record labels. 

TALES OF WOE 
The story of how the music indus-

try reached this point is well-told. 
Amid rampant piracy, U.S. album sales 
fell 10.8% in 2002, according to Niel-
sen SoundScan, and are down 10% in 
2003 so far. Most international terri-
tories also showed declines in 2002. 
(France was an exception among the 
major markets, with music sales 
growing 4.4%.) In the U.K., the value 
of music shipments was down 3.7% in 
2002. In Germany, revenue from 
recorded-music sales was down 11.3% 
and shipments were off 7.6% last year, 
while the 24 member companies of 
the Recording Industry Assn. of Japan 
reported an 11% decline in shipments 
in the first 10 months of 2002. 

According to Zelnick, a key factor 
in declining sales is the absence of a 
musical phenomenon that can 
replace teenage pop as a driver of 
music sales. He says that "tens of mil-
lions of units have dropped out of the 
business" as a result of the decline in 
popularity of 'N Sync, Backstreet 
Boys, Christina Aguilera, Britney 
Spears, and other teen-pop stars. 

"There is absolutely no mathemati-
cal reason why a record will sell 4 or 5 
million units or more, the way an 
Eminem record does, but not 10 or 20 
[million]. If piracy were the answer, a 
record like that would sell 1 million 
units and be done, because there would 
be plenty in the marketplace for people 
to pirate," he says. "So it doesn't stand 
to reason that we've suddenly lowered 
the ceiling of sales. What stands to rea-
son is that there's no massive hit out 
there that applies across the board to a 
huge populace." 

For now, major labels have reacted 
by cutting costs and assessing merger 
possibilities. BMG Entertainment, 

under chairman/CEO Rolf Schmidt-
Holtz and Gunter Thielen, CEO of par-
ent Bertelsmann, has been active on 
both fronts. In fall 2001, the label laid 
off 600 employees in a streamlining 
move. More recently, BMG was re-
structured to be more nimble as it 
focused on "creating global music 
superstars" (Billboard, Feb. 1). 
BMG has also found itself to be a 

source of sales talks. However, in a 
Feb. 27 memo to staffers, Schmidt-
Holtz wrote, "I would like to give you 
my assurance that current specula-
tions about takeovers or a sale of 
BMG are completely unfounded." 

Sony Corp. of America chairman/ 
CEO Howard Stringer installed for-
mer NBC president/C00 Andrew 
Lack as chairman/CEO of Sony Music 
Entertainment (SME), in place of 
Thomas D. Mottola. Stringer and 
Lack have both indicated a need to re-
examine the way SME does business 
in light of slowing sales, shifting 
music-business practices and eco-
nomics, and Sony Corp.'s desire for 
consistently positive results. 
A source familiar with the compa-

ny has since confirmed that there will 
be a significant worldwide re-
structuring at SME under Lack. The 
changes are expected to occur prior 
to the April 1 start of Sony's new fis-
cal year (Billboard Bulletin, Feb. 21). 
A recent Los Angeles Times report 
said layoffs could top 1,000 jobs 
worldwide (see story, page 6). 

Meanwhile, lUMG remains in limbo, 
despite leading all majors in 2002 with 
global sales of 6.28 billion euros ($6.75 
billion). The company, along with par-
ent Vivendi Universal's other enter-
tainment businesses, awaits word on 
whether it will be sold off by the debt-
strapped, Paris-based conglomerate. 

Debt is also a major issue for AOL 
Time Warner (AOL TW), which is be-

lieved to be considering selling WMG 
as one way to raise cash. AOL TW 
CEO/chairman-elect Richard Parsons 
has said he intends to cut debt from 
around $26 billion to $20 billion by 
the end of 2004, through the use of 
free cash flow and other means, such 
as asset sales. AOL 1'W posted a net 
loss of $98.7 billion for 2002, as a 
result of goodwill writedowns on 
$41.1 billion in revenue. 
Thus far, asset-disposal talk at AOL 

TW has reportedly centered on small 
and non-core holdings, such as its 
estimated $320 million book pub-
lishing operations and the three 
Atlanta professional sports teams it 
owns through Ted Turner's Turner 
Broadcasting System. But the scope 
of the company's divestment strate-
gy appears to have widened. "There 
are assets that are going to be exam-
ined," one AOL TW source says. Rep-
resentatives for WMG and AOL TW 
decline to comment. 
AOL 1W "appears interested in sel-

ling some assets," Barrington Research 
Associates analyst James Goss notes, 
but he cautions that WMG "would 
seem to be one of the units that would 
have [synergies with AOL]." 
AOL TW executives have lauded 

WMG's cost-cutting efforts, which, 
coupled with the acquisition one year 
ago of Word Entertainment, have 
buoyed the unit's results. In the fourth 
quarter ended Dec. 31, 2002, sales 
were up 6% to $1.3 billion, and earn-
ings before interest, taxes, deprecia-
tion, and amortization (ebitda) were 
up 25% to $188 million. Ebitda for 
2002 rose 15% to $482 million on a 
4% increase in sales to $4.2 billion. 

During the company's 2002 results 
conference call Jan. 29, Parsons noted 
that WMG improved its ebitda mar-
gins by more than one percentage 
point in 2002 "through aggressive 
cost-control initiatives." In a memo to 
employees, WMG chairman/CEO 
Roger Ames touted WMG as "the only 
music company to report growth in 
both ebitda and revenue for four con-
secutive quarters." 

Yet with industry-wide music sales 
expected to decline again in 2003, 
AOL 1W is not anticipating growth 
from WMG this year. "Our music 
division remains our most struc-
turally challenged business," AOL 
TW CFO Wayne Pace said during the 
conference call. "Performance is 
expected to be impacted by the con-

'Our music division 
remains our most 

structurally 
challenged 
business. 

Performance is 
expected to be 
impacted by the 

continued softness 
in global album 

unit sales.' 
—WAYNE PACE, AOL TW 

tinued softness in global album unit 
sales, which are estimated to decline 
between 5% and 10% in 2003." 

Investment banking sources note 
that a shrinking overall music market 
would make it difficult for AOL 1W to 
get much more than a fire-sale price 
for WMG. They also caution that Wall 
Street would not look kindly on AOL 
TW selling WMG when music-com-
pany valuations are at a low ebb. 

A SUITABLE SUITOR? 
Nevertheless, rumors have recently 

circulated that EMI is a possible suitor 
for WMG, though it remains unclear 
how EMI could finance such an acqui-

sition (Billboard, March 1). The Wall 
Street Journal estimates that such a 
deal would be valued at $3 billion-$4 
billion. EMI, WMG, and AOL TW would 
not comment on the matter. 

EMI's credit rating, which in late 
January was cut to one level above 
"junk" status by Standard & Poor's, is 
now under review for possible down-
grade by Moody's Investors Service, 
which cites "ongoing concerns about 
the impact of the cyclical and struc-
tural weaknesses of the world music 
markets on EMI's business and finan-
cial position." 

EMI's current share price—some 
74% below its one-year high of 394.75 
pence ($6.26)—would appear to make 
it an attractive takeover target. Pri-
vate-equity firms are said to be most 
interested in EMI Music Publishing, 
which in the six months to Sept. 30, 
2002, generated £51 million ($81 mil-
lion) in operating profit on £202.2 mil-
lion ($321 million) in sales. What's 
more, the publishing unit's returns 
are steadier and more predictable than 
those of EMI Recorded Music. 
One London-based media analyst 

says the 25% drop in EMI's share 
price during the first two months of 
2003, despite no negative news from 
the company itself, indicates that in-
vestors must be uneasy. The analyst 
says, "It means that the stock is really 
not supported." (EMI's stock rallied 
Feb. 24, following the WMG-EMI 
merger rumors.) 

What's more, analysts say, if a com-
bined EMI-WMG focused solely on 
music, as EMI currently does, the 
stock of the combined entity would 
likely be a difficult sell to investors 
until music sales improve and piracy 
is better contained. Yet, one London 
investment banking source says, 
"there are still some private-equity 
firms sniffing around." 

Such firms buy what they see as 
undervalued assets and revamp them, 
before turning around and selling 
them at a higher price. One private-
equity firm, the New York-based 
Blackstone Group, last year bought 
an 85% stake in Columbia House in a 
deal that valued the company at about 
$420 million. 

However, investment banking 
sources say such a deal is unlikely in 
the near future, as investors await 
more news on the state of the indus-
try. Important numbers to be released 
include the Recording Industry Assn. 
of America's 2002 demographic sur-
vey, due this spring, and the Interna-
tional Survey of Music Publishing 
Revenues, due in June from the 
National Music Publishers' Assn. UMG 
releases 2002 earnings March 6, and 
in May EMI reports financial results 
for its fiscal year ended March 31. 

"If you're going to buy [a major label] 
to flip, who are you going to flip it to?" 
asks one entertainment attorney with 
experience in entertainment transac-
tions. Amid the bad publicity and lack of 
certainty about the industry's future, 
the chances appear small of finding a 
willing buyer among the few potential-
ly interested media companies, includ-
ing Walt Disney Co., Metro-Goldwyn-
Mayer, and News Corp. Each would-be 
buyer, moreover, is working to put its 
own house in order or pursuing other 
major acquisitions. 
Meanwhile, the possibility of a 

merger among major labels remains 
unclear. Previous merger attempts by 
WMG and EMI, as well as EMI and 
BMG, ran into opposition from Euro-
pean regulators. The heads of both 
AOL TW and EMI have indicated their 
desire to see a deal go through. 

Helen Snell, a European media ana-
lyst with UBS Warburg in London, 
notes that the European Commission 
(EC) had three major objections to 
EMI and WMG's previous merger 
attempt, which ended in 2000: the risk 
of anti-competitiveness as five major 
labels become four; the risk of the 
combined entity's undue influence 
over online distribution, because of 
the dominance of America Online; and 
the two companies' combined music-
publishing market share. 

While concerns about online dis-
tribution faded as that market failed 
to materialize, music publishing 
would still be a closely examined issue 
in any merger involving EMI, given its 
market-leading position. More not-
ably, Snell says recent court rulings 
seem to have shifted the burden of 
responsibility "from companies at-
tempting to merge needing to prove 
[the merger] would not be anti-com-
petitive to the European Commission 
now needing it to prove it would." 
Thus, she believes, the EC could be 
more lenient this time around. 

But markets may be tough. "With 
sales declining, overheads are too 
high," Zelnick says. "If consolidation 
is seen as a silver bullet, I think people 
could be very disappointed. History 
shows that mergers among large 
record companies don't always pay off. 
It will come down to the quality of the 
management team." 

Additional reporting by Erik Gru-
enwedel in Los Angeles and Lars 
Brandie in London. 
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March 4-8, 17th Annual Game 
Developers Conference (CDC), pre-
sented by CMP Media, San Jose Con-
vention Center. San Jose, Calif. 310-

w 785-0515. 
March 6, Billboard Music and Money 

Symposium, St. Regis Hotel, New York. 
646-654-4660. 

March 6, Edison Pop Music Awards, 
Heineken Music Hall, Amsterdam. 31-
035-625-4412. 

March 6-8, 2003 Million Dollar Col-
lege Radio & Music Conference, 
Radisson Hotel Atlanta South, Atlanta. 
404-766-1275. 

March 7-9, International Live Music 
Conference ( ILMC), Royal Garden 
Hotel, London. 44-138-086-0985. 
March 8, 34th Annual NAACP Im-

age Awards, Universal Amphitheatre, 
Los Angeles. 323-938-5268. 
March 10. 18th Annual Rock & 

Roll Hall of Fame Induction Cere-
mony, Waldorf-Astoria, New York. 
216-781-7625. 

March 10, Fourth Annual Best Cel-
lars Irme Dinner, presented by the T.J. 
Martell Foundation, Loews Vanderbilt 
Hotel, Nashville. 615-256-2002. 
March 11. B.I.G. Night Out, bene-

fiting the Christopher Wallace Memo-

rial Foundation, Metropolitan Pavilion, 
New York. 917-873-9167. 
March 12-16, South by Southwest 

(SXSW) 2003 Music Conference and 
Exhibition, Austin Convention Center. 
512-467-7979. 
March 14-16, Intercollegiate Broad-

casting System National College Radio 
Convention, Hotel Pennsylvania, New 
York. 845-565-0003. 
March 16-19, 2003 NARM and 

AFIM Annual Convention and Trade 
Show, Orlando World Center Marriott, 
Orlando, Fla. 856-596-2221. 
March 18-22, Winter Music Con-

ference 2003, Radisson Deauville 
Resort, Miami Beach. 954-563-4444. 
March 19, DanceStar USA Awards, 

Lummus Park, South Beach, Miami. 
305-371-2450. 

March 19. International Radio and 
Television Society Foundation Gold 
Medal Dinner Honoring Leslie 
Moonves, Grand Ballroom, Waldorf-
Astoria, Los Angeles. 212-867-6650. 

March 19, Washington, D.C., Her-
oes Awards, presented by the Wash-
ington, D.C., chapter of NARAS, 

Willard Inter-Continental, Washing-
ton, D.C. 202-662-1341. 
March 20, 18th Annual Interna-

tional Dance Music Awards, presented 
by the Winter Music Conference, Jack-
ie Gleason Theater, Miami Beach. 954-
563-4444. 

March 22-25, 114th AES Conven-
tion, RAI Conference and Exhibition 
Centre, Amsterdam. 212-661-8528. 
March 26-29, 33rd Annual Rec-

ording Media Forum, Loews Ventana 
Canyon Resort, Tucson, Ariz. 609-
279-1700. 

March 27, 19th Annual Communi-
cation Awards Dinner, presented by 
the National Assn. of Black-Owned 
Broadcasters, Marriott Wardman Park 
Hotel, Washington, D.C. 646-424-9750. 
March 28, Life, Music and the Pur-

suit of Happiness Benefit Concert, 
presented by the Rex Foundation, 
Marin Civic Auditorium, San Rafael, 
Calif. 415-457-1296. 

APRIL 
April 3-5, 2003 Omni Music Con-

ference, presented by Music World 
Music, Radisson Hotel Astrodome 
Convention Center, Houston. 713-
222-7891. 

April 5-10, Gospel Music Assn. 
Convention, Nashville Convention 
Center & Renaissance Hotel. 615-
242-0303. 

April 5-10, National Assn. of 
Broadcasters (NAB) 2003 Conven-
tion, Las Vegas Convention Center. 
202-429-5479. 

April 6, 2003 Juno Awards, Corel 
Centre, Ottawa. 416-485-3135. 

April 7, 2003 CMT Flameworthy 
Video Music Awards, Gaylord Enter-
tainment Center, Nashville. 615-
335-8400. 

April 10, Dove Awards, sponsored 
by the Gospel Music Assn., Gaylord 
Entertainment Center, Nashville. 615-
242-0303. 

April 11, Second Annual Hip-Hop 
Summit, presented by the Hip-Hop 
Summit Action Network, Morehouse 
College, Atlanta. 212-431-5227. 

April 11-12, 25th Annual Black Col-
lege Radio Convention, presented by 
the National Assn. of Black College 
Broadcasters, Clark Atlanta Universi-
ty, Atlanta. 212-587-1990. 

April 15, Second Annual Arion Greek 
Music Awards, Fever nightclub, Athens. 
ion.stamboulis@ifpi.gr. 

April 21, Sixth Annual Music & 
Entertainment Industry Golf Tourna-
ment, presented by the City of Hope, El 
Caballero Country Club, Tarzana, Calif. 
213-241-7268. 

April 24, 2003 World Music Awards, 
Monte Carlo Sporting Club, Monte 
Carlo, Monaco. 377-93-25-43-69. 

April 28, 12th Annual Society 
of Singers/Ella Award Dinner 
Honoring Barry Manilow, Beverly 
Hilton Hotel, Los Angeles. 323-
653-7672. 

Submit items for Lifelines and 
Events Calendar to Margo Whitmire 
at Billboard, 5055 Wilshire Blvd., 
Los Angeles, Calif. 90036 or at 
mwhitmire@billboard.com. 
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Lines 
BIRTHS 

Girl, Ashleigh Taylor, to SheIlye and 
Jason Crabb, Feb. 13 in Henderson-
ville, Tenn. Mother is product man-
ager for gospel group the Crabb Fam-
ily. Father is vocalist for the group. 

DEATHS 
Michael Ellis Jr., 82, father of Bill-
board managing editor Michael 
Ellis III, Feb. 13 in Buffalo, N.Y. A 
longtime advertising executive in 
Buffalo, the elder Ellis also held a 
master's degree in history and 
taught courses in advertising and 
history in his spare time at various 
universities surrounding the Buffa-
lo area. He was active in area char-
ities, including founding the Buffa-
lo Variety Club Telethon that has 
raised millions of dollars for the 
rehabilitation of disabled children. 
He is survived by his wife of 55 
years, Harriet; two other sons; one 
daughter; and seven grandchildren. 

Tom Glazer, 88, of unspecified 
causes, Feb. 21 in Philadelphia. A 
folk singer/songwriter who wrote 
children's songs, Glazer was best-
known for the 1963 novelty song 
"On Top of Spaghetti." Along with 
contemporaries Woody Guthrie, 
Josh White, Burl Ives, and Lead-
belly, Glazer was instrumental in 
making folk music a national phe-
nomenon in the 1940s, paving the 
way for its commercial popularity 
in the 1960s. Glazer also composed 
for Frank Sinatra, Perry Como, 
and the Kingston Trio and wrote 
several books on music. He is sur-
vived by his sister, two sons, and 
two granddaughters. 
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Timetront 
Billboard Music Group events si happenings 

Key Issues Are Focus Of 
osium 

The list of panelists continues to grow for Billboard's second Music & Money 
Symposium, being held March 6 at the St. Regis in New York. The event will 
bring together the financial community and entertainment executives for a 

day of intensive discussions on the key issues facing the music business. 

Arriong newcomers to the lineup is Marty Tudor, president/CEO of Compeidia 
Media Group. He joins the panel on "Valuing Music Assets," which will be 
moderated by Loeb & Loeb co-chairman John Frankenheimer and will feature 
panelists Harold Vogel (Vogel Capital Management), Michael Nathanson 

(Sanford C. Bernstein & Co.), and John Rudolph ( Music Analytics LLC). 

Billboard. 
MUSIC&MOney 

ires•merky'V'OLVICI 

Also signing on are industry 
veteran Al Cafaro, co-CEO of 
Metropolitan Talent/Hybrid 
Recordings, who will take part 
in the session titled "Finding 

the Funding That Fits," and Rich Isaacson, CEO of DiscLive, the digital music 
service being launched by a consortium of retailers. Isaacson will take part in 
"The New Entrepreneurs," a panel looking at fresh business concepts. 

The symposium includes a luncheon sponsored by the law firm Kirkland & 

Ellis, which works with a varied base of clients in areas that include mergers 
and acquisitions, securities, spin-offs, split-offs, and private equity transac-

tions. David S. Shukan and R. Alexander Pdmer of the Los Angeles office and 

New York-based Lisa A. Samenfeld and Bradley Silver will host the lunch. 

As previously announced, Strauss Zelnick, founder of ZelnickMedia, will 
deliver the keynote address. For the full schedule, a complete list of partici-

pants and registration information visit www.billboardevents.com or 

For further information, contact Michele Jacangelo at 646-654-4660. 

personnel 

DIRECTIONS 
Kelly Peppers has joined Billboard's special 

events department in New York as special 
events coordinator. She joins Billboard from 

Lowe Worldwide, where she was corporate 
communications coordinator. 

rEfl Li 

PEPPERS 

Peppers will assist in the management of all Billboard conferences and spe-
cial events, including the creation of registration packages, collateral mate-
rials, event advertising, and promotion. She will also provide on-site assis-
tance at all Billboard conferences. 

Peppers graduated from the College of William and Mary in 2000 with 

degrees in psychology and elementary education. She reports to Michele 
Jacangelo, director of conferences & special events. 

UPCOMING_LYENTS  
BILLBOARD MUSIC & MONEY SYMPOSIUM 
March 6 • 1 he St Regis Hotel • New York 

BILLBOARD LATIN MUSIC CONFERENCE & AWARDS 
May 5-8 • The Eden Roc Resort • Miami Beach 

BILLBOARD R&B!HIP-HOP CONFERENCE & AWARDS 
Aug. 6-8 • Roney Palace • Miami Beach 

For more information: Michele Jacangelo 646.554.4660 • bbeyents@billboard.com 
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THE HALF-BUCK STOPS HERE: Both of 50 Cent's chart 
entries on The Billboard Hot 100 are in the top 15 portion 
of that chart this issue. "Wanksta" slips one notch, from 
13 to 14, while "In Da Club" (G-Unit/Shady/Aftermath/ 
Interscope) moves up one rung to become the third new 
No. 1 hit of 2003. Last year, only seven songs advanced to 
the top spot. Only 10 weeks into this calendar year, we've 
already had three No. 1 songs, indicating that this could 
be a more volatile year when it comes to pole position. 

But with no serious contenders in sight, 50 Cent could 
be in for a long stay at the summit. He'll have to last five 
weeks to own the longest-running chart-topper of 2003. 
The current record-holders are Jennifer Lopez and LL 
Cool J, who lasted four weeks with "All I Have" (Epic). 
That's still the shortest run of Lopez's four No. 1 songs; "If 
You Want My Love" and "I'm Real" had five-week reigns, 
while "Ain't It Funny" hung in there for six weeks. 

The rise of "In Da Club" extends another chart record. 
As Larry Cohen of Trumbull, Conn., points out, 50 Cent is 
the fifth consecutive rapper to have a No. 1 hit on the Hot 
100, following Nelly, Eminem, P. Diddy, and LL Cool J. 

'HURT' SO GOOD: Covering a Nine Inch Nails song is an 
interesting twist in the career of country legend Johnny 
Cash. The Man in Black returns to Hot Country Singles & 
Tracks as a solo artist for the first time in 12 years and five 
months, as "Hurt" (American/Lost Highway/MCA) enters 
at No. 56 (see Singles Minded, page 63). 

Cash guest-starred on Rodney Crowell's remake of a 
Cash song, titled "I Walk the Line Revisited." That song 
peaked at No. 61 in November 1998. Cash's last appear-
ance on this chart as a solo artist was with "Coin' by the 
Book," which went to No. 69 in October 1990. 

"Hurt" is the highest-ranking Cash song since an update 
of his own "Ballad of a Teenage Queen" reached No. 45 in 
1989. The debut of "Hurt" sends Cash into third place among 
artists with the longest spans on the Hot Country Singles 
& Tracks tally. Cash made his first appearance on this chart 
the week of Nov. 26, 1955, with the Sun single "Cry! Cry! 
Cry!" That gives Cash a chart span of 47 years, three months, 
and two weeks. The only artists with longer spans on this 
survey are Gene Autry (55 years, 11 months, and one week) 
and Eddy Arnold ( 54 years and seven months). 

STYXTEEN: Rock group Styx earns its 16th entry on The 
Billboard 200, as Cyclorama (CMC International/Sanctu-
ary) opens at No. 127. It's the first Styx album to chart in 
this century, and it's the band's highest-charting set since 
Edge of the Century sailed to No. 63 in 1990. 

More Fred Bronson each week at www.billboard.com. 

Maná members, from left, Sergio Vallen, Alex Gonzalez, Fernando Olvera, and Juan Calleros. 

Mani Animal Drive 
8
 hould you find yourself walking 
along the Mexican coastline, 
keep an eye out for baby turtles. 
Between December 2002 and 

January this year, close to 200,000 
of them have been released into the 
ocean by Fundación Ecológica 
Selva Negra (Black Jungle Ecolog-
ical Foundation), a nonprofit or-
ganization founded in 1995 by 
Mexican rock band Maná. 

Lest you think little turtles are just 
too cute for serious environmental 
consideration, ponder this: The crea-

tures were on the verge of extinction, 
but since 1995, Selva Negra has man-
aged to release more than 1 million 
of them into the ocean. 

Aside from that, however, this 
year the foundation also plans to 
plant 1 million trees in the Mexican 
state of Jalisco, going for a record 
number of trees planted in a single 
day. "It would be a great example," 
drummer Alex Gonzalez says. "We 
want to do it with state government 
and the universities. And if we can 
do it in one day, can you imagine if 
it happened in every country?" 

The "reforestation" endeavor fol-
lows Selva Negra's other recent 
work, including a joint effort with 
Greenpeace to make Mexican bay 
Bahía de Banderas a whale sanctu-
ary, providing drinking water to 
Mexican-Indian communities, and 
an ongoing project to save the Mex-
ican wolf from extinction, all in 

addition to ongoing work with some 
18 environmental and human-
rights organizations worldwide. 

"We've focused on turtles be-
cause that's one of [ Maná lead 
singer] Fernando [ Olvera's] fa-
vorite species," Gonzalez says. 
"He's always loved turtles, dol-
phins, and whales. He's very close 
to those species. But above all, 
what we try to do is educate people 
and make them aware of how 
important it is to preserve Moth-
er Nature." It's an attitude that 

won Maná the Bill-
board Spirit of Hope 
Award for its philan-
thropic work at the 
2000 Billboard Latin 
Music Awards. 

Based in Mexico, 
Selva Negra is funded 
entirely by Maná (plus 
any donations it re-
ceives), which happens 
to be the most success-
ful Latin rock band on 

the planet. Social mission has been 
part of the band's purpose since its 
inception, and political and social 
messages are a constant in many of 
Maná's songs. In addition, a typical 
Maná show will feature booths from 
such organizations as Greenpeace 
and Amnesty International. 

Surprisingly, it's an unusual atti-
tude: Few Latin acts have vocally 
expressed such commitment to any 
cause. "I do think that if we have 
the possibility of communicating 
with so many kids, it would be a 
waste not to talk about useful 
things and contribute our grain of 
sand," Olvera says. "But if we didn't 
do it, it would also be OK. Art for 
art's sake is fine. And no one is 
obliged to act like us. We just do 
what we feel." 

More information on Selva Negra 
may be found at selvanegra.org. 

LEILA COEt.0.) 

Planetary Alignment 
Multi-platinum songwriter/producer/artist Chad Hugo—one 
half of production team the Neptunes—stopped by the Los 
Angeles offices of his new musk publisher, BMG Songs. Hugo 
signed with BMG Songs in fall 2002, and some of his upcom-
ing project include working with Blink-182, Britney Spears, 
Mystikal, Brandy, Jewel,. and Kelis. Pictured, from left, are 
BMG Songs VP of urban music Derrick Thompson, Hugo, 
and BMG Songs president Scott Francis. 

Stage Doors 
The Doors, 21st Century—which includes two surviving 
members of the legendary band—performed Feb. 7 to a 
sold-out Universal Amphitheatre in Universal City, Calif. Pic-
tured backstage, from left, are House of Blues (HOB) Con-
certsVP Bob Shea, the Doors Robby Krieger, HOB Con-
certs executive VP Adam Friedman, and HOB Concerts 
executive VP Alex Hodges. 

Master Rapper 
Queens, N.Y.-based rapper and insta-star 50 Cent recently 
mastered his No. 1 disc Get Rich or Die Tryin' at Bernie 
Grundman Mastaing in Los Angeles. Pictured at the session, 
from left, are guest artist Lloyd Banks, 50 Cent, and mas-
tering engineer Brian " Big Bass" Gardner. The Shady 
Records/Aftermath album is distributed by Interscope. 
(Photo: David Goggin) 

80 www.billboard.com BILLBOARD MARCH 8, 2003 



• WE INVITE YOU TO 

EXPERIENCE CHICAGO'S 

MOST CELEBRATED HOTEL. 

Our guests have rated us # 1 U.S. Hotel in Zagat. 

The experts honored us with 5 Stars and 5 Diamonds. 

And we'll give you an extraordinary experience. 

THE PENINSULA 
CHICAGO 

108 EAST SUPERIOR STREET AT NORTH MICHIGAN AVENUE ( 312) 337-2888 WWW.PENINSULA.COM 

HONG KONG MANILA BANGKOK BEIJING NEW YORK BEVERLY HILLS 

'‘7<ele*Te‘ 
of 

"Iheckadineliotels 
thecWorld eee 

' (jiie '.bianwari 

fwa ral 

411119 4 " e 



Rated 
The 41 Tasting 

Vodka In The World. 
In 1998, the Beverage Test ng Institute of Chicago conducted a blind taste test 

of more than 40 vodkas.They awarded points based on smoothness, nose, 

and most importantly, taste. Of all the vodkas, Grey Goose Vodka 

emerged victorious, receiving 96 points out of a possible 100. 

Founded in 1981, the 3everage Testing Institute conducts tests in 

a specially designed lab that minimizes external factors and 

maximizes panelists' concentration.The Institute selects 

judges based on their expertise, and its tasting and 

scoring procedures are widely praised as 

the best in the industry. 

Score 

96 
94 

93 

92 

91 
9 I 

90 

90 

89 
88 
87 

86 

86 

85 
82 

82 

82 
81 

80 

80 

80 
78 

78 
78 

78 

76 

74 

74 
74 

72 

69 

Vodka 

GREY GOOSE VODKA 
Canadian Iceberg Vodka 
Stolichnaya Gold Vodka 

Staraya Moskva Premium 

Van Hoo Vodka 
Stolichnaya Vodka 

Tanqueray Sterling Vodka 

Rain 1995 Harvest Vodka 
Ketel One Vodka 

Wyborowa Vodka 

Kremlyovskaya Vodka 
Finlandia Vodka of Finland 

Alps French Vodka 

Skyy Vodka 
Original Polish Vodka 

Glenmore Special 

Fleischmann's Royal Vodka 

Mr. Boston Vodka 

Pole Star Vodka 

Luksusowa Potato Vodka 

Absolut Vodka 

Cardinal Vodka 
Barton Vodka 

Barclay's Vodka 

Amazon Irtodkefflawome. 

Skol Vodka 

s • 
até Vodka 

Belvedere 

Schenley 
Mr. Boston's Riva Vodka 

Country 

FRANCE 

Canada 

Russia 

Russia 

Belgium 

Russia 

England 

USA 

Holland 

Poland 

Russia 
Finland 

France 

USA 

Poland 

USA 

USA 

USA 

Poland 

Poland 

Sweden 

Holland 

USA 

USA 

USA 

US 

US 

Poland 

USA 

USA 

NOTE: THIS REPRE;ENTS A EAMPUNGOF THE40 VODKAS TESTED 
SOURCE IBTI1 EEVEPAGE TEST;N(ri INSTI-UTE INC. 

www.greygoosevodka.ccrn 

WINNIH OF Hi 

SPHIlS 

CHAMPIONSIIPS 

l A' 

t 
PtEr A Ch 

LEADERS 
CCOCCE AWACDS 

11151 NEW MOW 

INIR00111:1ION 

To send a gift of Grey Goose call 1-877-SPIRITS or visit www.877spirits.com. Void where prohibited. 
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