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IFPI:le  sGiflobwa al   Summer Tour SkedDigital Singles Market 
Thin On Pop, Hip-Hop 7.6% In '02 Quietly Taking Shape 

IPI TIMBERLAKE 

BY RAY WADDELL 

NASHVILLE—While other gen-
res, notably country and rock, are 
crowding the road with superstars 
this summer, touring traffic in the 
U.S. will be much lighter among 
the pop, rap, and R&B ranks in 
the coming months. 

The summer pickings are partic-
ularly slim in the pop world, with 
4.)nly one significant arena-level 
headlining tour currently on tap: 
the Christina Aguilera/Justin Tim-
berlake Stripped & Justified tour. 
The outlook is a little brighter 

for rap, with a couple of potentially 
strong packages in the making 
and a blockbuster co-headlining 
trek in the 50 Cent/Jay-Z tour of 

arenas and sheds, which has yet to 
be announced. 

Even so, "it's going to be a sum-
mer of rock and country," says Phil 
Casey, VP/head of urban music for 
International Creative Management 
(ICM). "Everything else is very thin." 
The void in pop is in marked con-

trast to only a few years ago, when 
venues could host a variety of pop 
artists, some of them box-office 
superstars. In 2000, three youth-ori-
ented pop acts—'N Sync, Backstreet 
Boys, and Britney Spears—account-
ed for more than $120 million in 
combined box-office receipts, ac-
cording to Billboard Boxscore. In 
2001, 'N Sync and Backstreet Boys 

(Continued on page 59) 

BY GORDON MASSON 

LONDON—Global sales of music fell 
below $31 billion in 2002—a drop of 
7.6% from the previous year, accord-
ing to annual figures released April 9 
by the International Federation of the 
Phonographic Industry (IFPI). 

The decline in value was driven by a 
6% drop in unit sales of CD albums, a 
16% decline in singles, and a 36% fall 
in the cassette album market. 
The marketplace figures do not 

include music video unit sales and value, 
which for the first time have been bro-
ken out by the IFPI for each territory 

(Continued on page 4) 

U.S. Biz Off 
10% In Ql; 
UMVD Gains 

BY ED CHRISTMAN 

NEW YORK—With 144.7 million 
units scanned as of March 30, album 
sales in first-quarter 2003 were down 
10% from the 160.7 million units 
Nielsen SoundScan tracked in first-
quarter 2002. 

Meanwhile, the Universal Music & 
Video Distribution (UMVD) express 
keeps on chugging, leading the U.S. 
industry in total album market share 
and current album market share in 
first-quarter 2003 and achieving mar-
ket-share growth on both fronts. In 
total album share, it tallied 28.3% in 

(Continued on page 33) 

BY BRIAN GARRITY 

NEW YORK—Quietly and almost 
overnight, the commercial market 
for digital music has approached a 
critical mass of content, thanks to 
a concerted effort on the part of 
U.S. major labels to make their 
repertoire available for Internet 
distribution. 

During the past nine months, 
more than 100,000 tracks from the 
majors have been put up for sale 
on the Web without a subscription 
through such online outlets as 
Best Buy, Tower Records, Circuit 
City, rollingstone.com, and Trans 
World's fye.com. That figure is ex-
pected to rise to just shy of 300,000 
songs by year's end, according to 

projections by music companies 
and digital distriputors. 

With such levels of content and 
distribution, the industry is edging 
closer to a future that has been 
envisioned and debated for years: 
one where virtually any track from 
any album can be bought online, 
free of packaging. 

Many (but not all) of the songs 
available online can be purchased 
without being bundled into an 
album. Most retail for approximate-
ly 99 cents apiece. Additionally, 
unlike tracks sold on subscription 
services, the à la carte downloads are 
sold for permanent ownership and 
can be burnec to blank CDs or 

(Continued on page 60) 

Synch Deals Boost Latin Acts 
BY LEILA COEt0 

MIAMI—Mexican rap/electronic 
band Kinky has scanned 
only 24,000 units in the 
U.S. of its self-titled de-
but album, which Sonic 
360 Records/Nettwerk 
America released slightly 
more than one year ago. 
Yet the songs from that 
album may be the Latin 
sounds most recognized 
by mainstream America today. 

Kinky's music has been used 
on such TV series as Kingpin, 

Felicity, Six Feet Under, and 
Alias. It can 3e heard in three 

Honda ad spots, a Mo-
torola campaign, and a 
Smirnoff commercial 
(for Hispanic TV). 

"That was the drama," 
says Doug James, manag-
er of the film/soundtrack 
division of EMI Music 
Publ.shing, which han-
dles Kinky's repertoire in 

the U.S. "It's so recognized, but it 
sold very hate commercially. We 

(Continued on page 58) 

1 
DOUG JAMES 
EMI MUSIC 

Clear Channel Cuts Indies: Page 4 • Caparro Eyes WMG Manufacturing/Distribution: Page 5 • Dove, Juno Awards Winners: Page 7 

-ersjeci» 
Mal 

Show Highlights Billboard No. Is 
SEE PAGE 62 

o 

$6 95NS 18 95CAN 

11 

7 486 02552 8 

16> 

The 
Power of 
Member-Ownership 
...means we are run by people who create music, not broadcasters 

who license it. So there's never a conflict of interest when we 

negotiate license fees or lobby Washington for favorable legislation. 

0 ASCAP 2003 

The 

ADVANTAGE 

'ASCAP 

en. — 111 
www.,asçap.com 

MARILYN BERGMAN I PRILSIDEriT & CHAIR/MAN OF THE BOAR» 

JERTISEMENT 



THIS FOURTH OF JULY, 
"THE BEST MOTION 

In The Epic Tradition 01 
TITANIC, PEARL HARM And GLADIATOR! 
• Over $75 MILLION Box Office! 

• Winning Hollywood Stars! 
LEONARDO DICAPRIO (Catch Me If You Can, Titanic) 
DANIEL DAY-LEWIS (The Boxer, In The Name Of The Father) 
CAMERON DIAZ (Charlie's Angels, There's Something About Mary 

• WINNER! 2 GOLDEN GLOBE AWARDS 
Best Director — Martin Scorsese 
Best Song — "The Hands That Built America" By U2 Pik 

• National TV And Print Marketing Campaign 
As Powerful As Remember The Titans! 

NBC CBS 

10131111111 et USA 
TODAY 

(#e 

• In-Theater Advertising Across America! 

$6 CONSUMER MAIL-IN SAVINGS* 

*Savings offer found inside thica,e, 



CELEBRATE AMERICA WITH 
PICTURE IF THE YEAR!" 

—Chicago Sun-Times — Rolling Stone 

N nu STREETS 

Dv%) 
%et 
\_S_1 9ix 

s 
THE BEST P1CTUR'E Of THE YEAR!" 

— CHICAGO SUN- INIL Ror LING ,STON I 

DVD Stock #24017 
Feature: Approx.167 Minutes 

2-DISC DVD 
LOADED WITH 

EXTRAS! _ 

—112 "The Hands That _ 
Built America" Musk. 
Video 
Reim Commentary 
With MOrtin Scorsese 

— And Much, More! , 

ACADEMY AWAlln 
NOMJNATIONt, 

. BEST-MC:TURF 

DiCwRio D.+) LE1\ DI V. 

GAN6S OF iset011k 
p, 

VHS Stock #26163 

Direct Prebook: May 6 • 1)istributor Prebook: 20 • N ‘ 11: .1u4 I 

It STRICTED 

MIR , 1REQ,1111S AnTIMPAN,ING 
PARAIT OP ROUAI SUAIIDIAN 

For intettse Strong Violence, 
Sexuati And language 

fty . ng MOWS, go lo www.ign,ratings coin 
Banos Matelot Not Rated 

, , . „ . ",• 

zz1 fliaI IllfE te salromn,t1 
Information subject to charwe. Miramax Horn,. Entertainment distributed Buena Vista 1-orne Entertainment, Inc., Burbank, California 91521 

© Buena Vista Home Entartainment, Inc. 



Billboard 
Editor in Chief ( 1991-2002): TIMOTHY WHITE 

• EDITORIAL 
Managing Editor: MICHAEL ELMS 

Bureau Chiefs: Leila Cobo (Latin, Miami), Bill Holland (Washington. D.C.), 
Melinda Newman (L.A.), Phyllis Stark ( Nashville) 

Senior Editors: Ed Christman (Retail), Larry Flick (Talent), Marc Schiffman (News), 
Chuck Taylor (Features), Ray Waddell (Touring, Nashville) 

Senior Writer: Chris Morris (L.A.) 
Art Director: Jeff Nisbet 

Section Editors: Jim Bessman (Music Publishing), Brian Garrity (Merchants á Marketing), 
Rashaun Hall (Rap), Carla Hay (Film 6W Music), Jill Kipnis (Home Video, L.A.), 

Gall Mitchell (RAB, L.A.). Michael Paoletta (Dance). 
Deborah Evans Price (Country/Christian, Nashville), Christopher Walsh (Pro Audio) 

Staff Writers: Susanne Ault (L.A.), Matthew Benz, Wes Orshoski 
Copy Chief: Emma Warby 

Copy Editors: Christa Titus. Chris Woods 
Art Assistant: Raymond Carlson 

Contributors: Bradley Bambarger, Rhonda Baraka, Fred Bronson, Ramiro Burr. Lisa Collins, 
Steven Graybow, Moira McCormick, Catherine Applefeld Olson. 

Matthew Robinson. Steve Smith, SteveTraiman 

• INTERNATIONAL (London) 
International Editor: Tom Ferguson 

News Editor: Gordon Masson 
Bureau Chiefs: Christie Eliezer (Australasia), Larry LeBlanc (Canada). 

Steve McClure (Asia), Wolfgang Spahr (Germany) 
Contributing Editors: Sam Andrews, Nigel Hunter, Kwaku, Paul Sexton, Nigel Williamson 

• SPECIAL SECTIONS 
Director of Special Sections: GENE SCULATTI (L.A.) 

international Editor: Thom Dully 
Associate Director: Dalet Brady ( L.A.) 

Assistant Editor: Katy Kroll 
Coordinator: Margo Whitmire (L.A.) 

• CHARTS á RESEARCH • 
Director of Charts: GEOFF MAYFIELD (LA.) 

Chart Managers: Bob Allen (Boxscore, Nashv)lle), Keith Caulfield ( Pop Cata)og, 
Soundtracks, Production Credits. L.A.), Anthony Colombo (Mainstream Rock, Modern 
Rock, Spotlight Recaps), Ricardo Companioni (Dance, Latin), Steven Graybow (Jazz, 
Blues), Wade lessen (Bluegrass, Country, Contemporary Christian, Gospel, Nashvil)e), 

Geoff Mayfield (The Billboard 200, Heatseekers, L.A.), Patrick McGowan (Adult 
Contemporary. Adult Top 40), Gordon Murray (Electronic), Minal Patel (R&B/Hip Hop), 

Silvio Pietroluongo (The Billboard Hot 100.Top 40Tracks), Marc Zubatkin (Video, 
Classica), Kid Audio, World Music, New Age, Reggae) 

Chart Production Manager: Michael Cusson 
Associate Chart Production Manager: Alex Moons 
Administrative Assistant: Mary DeCroce (Nashville) 

Archive Research: 646-654-4633 

1. SALES 
Associate Publisher/Worldwide: IRWIN KORNFELD 

Group Advertising Director (East á Telemarketing): Pat Jennings 
New York: loe Maimone 

Los Angeles: Aki Kaneko, Michelle Wright 
Nashville: Phil Hart. Cynthia Mellow, Lee Ann Photoglo 

Advertising Coordinator: Eric \Moons 
Advertising Assistants: Loreta Genco (L.A.), Rosa laquez 

Classified/Directories: Jeff Serrette 

Associate Publisher/International: GENE SMITH 
Advertising Director (Europe): Christine Chinetti 

Northern Europe/U.K.: Frederic Fenucci, +44-207-420-6075 
Asia-Pacific/Australia: Linda Matich, 612-9440-7777, Fax: 612-9440-7788 

Japan: Aki Kaneko, 323-525-2299 
Latin America/Miami: Marcia Oliva', 305-864-7578, Fax: 305-864-3227 

Mexico/West Coast Latin: Daisy Ducret, 323-782-6250 
Caribbean: Betty Ward, 954-929-5120 

▪ MARKETING á LICENSING • 
Promotion Director: Peggy Altenpohl 

Director of Rights ár Clearances: Susan Kaplan 
Associate Art Director: Melissa Subatch 
Promotion Coordinator: Mary Ann Kim 

Director of Conferences á Special Events: Michele lacangelo 
Special Events Coordinator: Kelly Peppers 
Sponsorship Coordinator: Cebele Marquez 

Circulation Director: MARIANN MOERY 
Circulation Manager: Marline Hazzard 

Circulation Promotion Manager: Anastasia Wahl 
Assistant Circulation Manager: Susan Couture 

Circulation Coordinator: lamie DeFour 
International Circulation Marketing Director: Ben Eva (London) 

International Subscriptions Marketing Manager: Karen Griffith (London) 
international Circulation Marketing: Paul Brigden (London) 

▪ PRODUCTION • 
Production Director: Terrence C. Sanders 

Advertising Production Director: Lydia Mikulko 
Assistant Advertising Production Manager: Chris Dexter 

Advertising Production Coordinator: Jason Acosta 
Editorial Production Supervisor/QPS Administrator: Anthony T. Stallings 

Specials Production Editor: Marc Giaquinto 
Systems/Technology Supervisor: Barry Bishin 
Senior Composition Technician: Susan Chicota 

Composition Technicians: Rodger Leonard, Maria Manlidic, Leilla Sivey 
Directories Production Manager: Len Durham (Nashville) 

Classified Production Assistant: Gene Williams 

• NEW MEDIA • 
Editorial Director: KEN SCHLAGER 

Billboard Bulletin: Carolyn Horwitz (Managing Editor), 
Erik Gruenwedel (News Editor, L.A.), Lars Brandie ( International Editor, London), 

Troy Carpenter (Assistant Editor),Todd Martens (Assistant Editor, L.A.) 

Billboard.com: Barry Jeckell (Senior Editor), Jonathan Cohen (News/Reviews Editor), 
Sam D. Bell (Director, Business Development), Enid Maran (Product Manager) 

Evan Kramer (Advertising Account Executive) 

▪ ADMINISTRATION • 
Business Manager: Orna Kirsh 

Distribution Director: Lou Bradfield 
Business Development Manager: Barbara Grieninger 

Billing: Mima Gomez 
Credit: Shawn Norton 

Assistant to the Publisher: Allison Farber 

VNU Business Publications Music ár Literary Group 
PRESIDENT á PUBLISHER: JOHN KILCULLEN 

New York 
770 Broadway 

NewYork, NY 10003 
646-654-4400 

Edit fax: 646-654-4681 
Advertising fax: 646-654-4799 

. BILLBOARD OFFICES. 

Washington, D.C. 
910 17th Street N.W. 

Suite 215 
Washington, DC 20006 

202-833-8692 
Fax: 202-833-8672 

Los Angeles 
5055 Wieereefivd. 

Los Angeles, CA 90036 
323-525-2300 

Fax: 323-525-2394/2395 

London 
Endeavour House 

189 Shaftesbury Avenue 
London WC2H 8T1 

+44 (0)20 7 420-6003 
Far +44 (0) 20 7 420.6014 

Nashville 
49 Music Square W. 
Nashville, TN 37203 
615-321-4290 

Fax: 615-320-0454 

To subscribe call USA: 800-745-8922, Europe: +44 (0) 1795414297 
International: 815-734-1216 

• BILLBOARD.COM: http:/Awny.billboard.com • 
1-800-449-1402, inferbillboard.com 

IFPI: Global Sales Down 7.6% In '02 
Continued from page 1 

(see story, page 36). Although DVD drove 
growth in that sector, the silver lining did lit-
tle to dispel the clouds hanging over record 
ed music sales. 

Not surprisingly, the U.S. remains the 
world's biggest music market, although it 
has now recorded its third consecutive 
down year, with album sales off by 10% in 
units because, the IFPI says, of sales sub-
stitution from Internet sources. 

In Japan, the No. 2 music market, music 
value tumbled nearly 10% as business suffered 
from continued Internet piracy and CD burn-
ing: The IFPI says 236 million CD-Rs were 
burned in Japan during 2002, while legitimate 
CD sales totaled only 229 million units. 
On a regional basis, all areas except Africa 

experienced significant downturns, with the 
economic difficulties in Asia and Latin Amer-
ica exacerbating the industry's problems in 
those regions. The Latin American market 

suffered a 13% fall in 
retail sales value com-
pared to 2001, while 
Asia, excluding Japan, 
fell 16.5% from the 
prior year. 

Lachie Rutherford, 
chairman of IFPI Asia-
Pacific and president 
of Warner Music Asia-
Pacific, says the actual 
figures for Southeast 
Asia are "far worse" 

than the IFPI indicates, because of widespread 
CD exportation to Europe and Japan by some 
local affiliates of the big five majors. 

Industry sources in Asia say it is common 
practice for local affiliates to tell their head 
offices that people in Asia prefer CDs manu-
factured in Europe to Asian-made CDs-a 
claim Rutherford says is untrue. CDs are sent 
out from Europe, but instead of being sold in 
Southeast Asia, they are exported to Japan or 
back to Europe, according to the sources. 

"I'm not going to point fingers," Ruther-
ford says, "but Southeast Asia needs to take 
stock of itself. It's very clear we can control 
these issues. If you let the exports develop to 
this level, your company goes rotten, because 
your marketing and promo people don't have 
to market and promote anymore." 
On a slightly more optimistic note, Ruther-

ford says that although actual local sales are 
worse than those shown by IFPI figures, he 
does not think the Southeast Asian music mar-
ket is as weak as some people. He says, "I just 

Top 10 Recorded Music Markets: 
Retail Value (in millions) 

Country (2001 Rank) 2002 2001 Growth 

1. United States (1) $12,325 $13,412 -8.1 

2. Japan (2) 4,593 5,096 -9.9 

3. United Kingdom (3) 2,859 2,932 -2.5 

4. France (5) 1,990 1,923 3.5 

5. Germany (4) 1,988 2,217 -10.3 

6. Canada (6) 588 651 -9.7 

7. Italy (8) 555 552 0.5 

8. Spain (7) 542 645 -15.9 

9. Australia (9) 500 549 -8.9 

10. Mexico (10) 445 547 -18.6 

Top 10Total 26,385 28,524 -75 

World Total 30,981 33,538 -7.6 

Source: IFPI. Figures in millions. Sales do not include music 

Meo. 2001 figures amended for currency fluctuations. 

think the companies are falling down on the 
job of exploiting what the local market wants." 

Overall, the world's top 10 markets, which 
accounted for 85% of global sales in 2002, suf-
fered a decline of 6.8%. The IFPI calculates its 
figures by scaling up shipment numbers to 
include product from non-IFPI members. It 
then adds local sales taxes and retailer mark-up 
to arrive at a final estimated retail sales figure. 

The continuing decimation of the German 
music industry by home CD-R copying (see 
story, page 6) allowed France to surpass its 
neighbor and become the world's No. 4 music 
market, just behind the U.K. at No. 3. The 
French industry's continuing success in 
exploiting local repertoire helped boost value 
in that territory to a record $2 billion, thanks 
to a 25% increase in unit sales. 

But reliance on local repertoire has its 
downside, too. London-based UBS Warburg 
media analyst Helen Snell notes: "The grow-
ing proportion of local repertoire increases 
the pressure on record companies to main-
tain operations in as many local markets as 
possible in order to source domestic talent. 
But this global network places pressure on the 
cost base. Local repertoire, other than Anglo-
American product, typically [generates] lower 
margin, since it does not have the potential 
for exploitation outside its home market." 

In the U.K., domestic acts counted for half 
of the 40 best-selling albums last year. Despite 
album sales remaining stable at 226 million 
units, price pressure meant the value of album 
sales in Britain fell by 3%. 

Italy's modest growth helped it climb from 
No. 8 to No. 7 in the global rankings, at the 
expense of Spain (7-8), where piracy continues 

to take its toll. Spain in particular has seen a 
sharp increase in CD-R piracy; two out of every 
five records sold last year in Spain were illegal. 
(Last year's rankings have been adjusted by 
the IFPI to account for currency fluctuations.) 

IFPI chairman/CEO Jay Berman tells Bill-
board, "I don't think the figures are as bad as 
the global numbers look, because if you just 
concentrate on CD album sales, they were 
down close to 6%. So while it wasn't great, it 
wasn't as bad as the total number looks." 

Berman points to a "very strong" release 
schedule in 2002 as the reason album sales did 
not slump further. Eminem, Shakira, Norah 
Jones, Avril Lavigne, Nickelback, and Red Hot 
Chili Peppers enjoyed impressive global sales. 
But Berman acknowledges that during the past 
two years, "global top sellers are selling less." 
A recent report by London-based research 

firm Enders Analysis states downloading and 
burning are responsible for up to 40% of the 
global sales decline in music. Accounting for 
the other 60%, Berman notes, "In addition to 
the [sales] substitution from unauthorized file 
sharing and CD burning is piracy, a pretty 
weak environment in Latin America and Asia, 
competition with DVD and videogames-
there's a long list, unfortunately." 

But it's not all gloom and doom. Berman 
says progress is being made in efforts to intro-
duce legal online music services. The online 
environment "clearly is the business of the 
future, but in order to get to that future we 
need to protect the business we're in," 
Berman says. "I sense that there will increas-
ingly be other revenue streams-new licens-
ing agreements, mobile phone ring tones, 
and the like-that [ record] companies will 
begin to look at, so that they're not just locked 
into the sale of the product." 

Studying the IFPI statistics, Snell com-
ments: "While IFPI highlights the launch of 
online music services as a potential positive 
catalyst for legitimate sales, we remain skep-
tical as to the ability of these services, given 
their current functionality and pricing struc-
ture, to supplant illegal file sharing." 

She adds that UBS Warburg's forecasts for 
recorded-music sales remain unchanged, 
"expecting a drop of 5.6% in 2003, followed 
by a drop of 2.8% in 2004, and a return to 
growth not forecast until 2006." 
Berman concludes: "This year will likely be 

similar to 2002; probably flat or in the worst-
case scenario, down 5%. But I sincerely 
believe we're getting close to the turnaround." 

Additional reporting by Steve McClure 
in Tokyo. 

Clear Channel Cuts lndie Promoter Iles 
BY MATTHEW BENZ 

and BILL HOLLAND 

Bowing to legislative pressure, Clear 
Channel Communications (CCC) is sever-
ing ties with independent promoters. 
CCC president/C00 Mark Mays said in a 

statement that the company heard "loud and 
clear" the concerns of Sen. John McCain, R-
Ariz., and Sen. Orrin Hatch, R-Utah, at radio-
ownership hearings in Washington, D.C., in 
late January (Billboard, Feb. 8): "We have 
zero tolerance for 'pay for play' but want to 
avoid even the suggestion that such a prac-
tice takes place within our company." 
Once its independent-promotion con-

tracts end this summer, Clear Channel Radio 
(CCR) says it will build "a new, restructured 

relationship with the recording industry." 
CCR CEO John Hogan tells Billboard that 
while it is too early to discuss further details, 
the 1,200-station operator-by far the coun-
try's biggest-wants to "work directly on a 
local basis with artists and labels as well as 
to work, where it's appropriate, on other cus-
tomized geographies." 

As for concerns that CCR trades airplay 
for artists' appearances at station con-
certs, Hogan says, "We have a zero toler-
ance for any form of play for considera-
tion. We very plainly and simply don't 
engage in that practice." 

Recording Industry Assn. of America 
chairman/CEO Hilary Rosen says she's 
pleased that CCC recognizes "there is a bet-

ter formula for industry partnerships that 
deliver new music to fans." 

National Academy of Recording Arts and 
Sciences president Neil Portnow said in a 
statement that the academy is "pleased to 
hear the announcement that Clear Channel 
is severing ties with independent radio pro-
moters, which hopefully is an important 
first step in ensuring equal and fair radio 
airplay practices." 

Sen. Russ Feingold, D-Wisc., who on Jan. 
28 reintroduced his Competition in Radio 
and Concert Industries Act, said in a state-
ment that CCC "has taken a step in the right 
direction," but "it is still essential that we 
pass legislation to ensure that a replacement 
'pay for play' system does not emerge." 
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Top of the News 
6 Interscope unveils a new DVD/ 
CD hybrid with 50 Cent's The 
New Breed on Shady/Aftermath. 

7 Executive Turntable: Cliff 
Lachman is named senior VP 
of production and development 
for VH1. 

Artists & Music 
9 The Beat: Rhino Records 
launches Rhino Vinyl. 

9 Pete Yorn returns with his 
Columbia sophomore set, Day 
Forgot. 

10 Film and Broadway enrich 
Melissa Errico's Manhattan Rec-
ords debut, Blue Like That. 

13 Jazz Notes: Motema Music 
prides itself on giving artists an 
equal share. 

14 Higher Ground: Gospel 
Music Week kicks off with 
WAYFEST 2003. 

14 In the Spirit: CeCe Winans' 
Wellspring Entertainment inks a 
distribution deal with Epic. 

15 Touring: The Funk Brothers 
step into the spotlight on their 
current tour. 

16 Boxscore: Elton John and 
Billy Joel still top the concert 
grosses list. 

17 R&B: Keith Murray gets 
personal on his Def Jam debut. 

18 Words & Deeds: Pickinin-
ny/Astralwerks recording artistT-
Love heads to France in support 
of her Long Way Back debut. 

21 Latin Notas: The Latin 
music community gears up for 
the Billboard Latin Music Confer-
ence & Awards. 

24 Beat Box: Top-notch 
producers remix Madonna's 
"American Life." 

26 Country:Toby Keith takes 
three awards at the CMT Flame-
worthy 2003 Video Music Awards. 

29 Reviews & Previews: 
Fleetwood Mac, Cher, and Lisa 
Marie Presley take the spotlight. 

32 Songwriters & Publishers: 
The works of singer/songwriter 

TOBY KEITH 

Irving Burgle are celebrated via 
The Father of Modern Calypso. 

38 Studio Monitor: Solid 
State Logic debuts the C200, is 
newest console, at the Audio 
Engineering Society convenzion. 

Merchants & Marketing 
1 Universal Music & Video Dis-
tribution sees an increase in 
overall market share for first-
quarter 2003. 

34 Declarations of Independents: 
Indie labels now serve as a viable 
artist development strategy for 
the majors. 

35 Retail Track: With the 
recent departure of its interim 
CEO, Tower Records continues to 
restructure. 

36 Home Video: Sales of 
music DVDs increase worldwide. 

International 
1 Global music sales were down 
7.6% in 2002, according to the 
International Federation of the 
Phonographic Industry. 

39 Record Service Benelux, one 
of Europe's major distribution 
centers, doses. 

40 Hits of the World: The 
White Stripes' Elephant debuts 
atop the U.K. albums chart. 

41 Global Music Pulse: Gold-
frapp delves into glam rock on 
Black Cherry, its sophomore set 
for Mute. 

Programming 
46 Tuned In—Television: 
MuchMusic USA relaunches under 
the new moniker of Fuse. 

Features 
6 Market Watch 

44 Classifieds 

47 Between the Bullets: The 
White Stripes raise the rock'n'roll 
bar with Elephant's Hot Shot 
Debut on The Billboard 200. 

61 Update 

62 The Billboard Baceeat 

At a Glance 
52 Chart Artist Index 

55 Chart Song Index 

Capano Eyes Warner Musk Group For EDC Dream 
BY ED CHRISTMAN 

If WEA Inc. president/CEO Jim Caparro is successful in his 
attempt to buy the Warner Music Group's manufacturing and dis-
tribution operations, he still has other hurdles to face to make his 
dream of EDC—Entertainment Distribution Center—a reality. 

Caparro is attempting to implement a paradigm shift in the 
industry's back room by helping the majors achieve savings 
through centralizing manufacturing and warehousing to provide 
economies of scale. 
He is believed to be one of three parties bidding on the assets 

that include the CD/DVD manufacturing plants, the Ivy Hill 
printing plants, and the distribution warehouses that were put 
on the block in February by debt-laden AOL Time Warner (AOL 
TW). If he is successful, Caparro will leave WEA, sources suggest. 
Morgan Stanley is believed to be overseeing the bidding process 
of AOL TW, which hopes to realize $1 billion from the sale. As 
part of the deal, AOL TW's music and video companies are 
expected to sign a long-term contract for manufacturing and 
pack, pick, and ship services. 
The other companies believed to be bidding on Warner Manu-

facturing are said to be pure manufacturing companies. That may 
give them an advantage on the manufacturing end but probably 
leaves them at a disadvantage when it comes to dealing with the 
complexities of just-in-time product delivery in the music world, 
where breakout hits can happen overnight. 
When Caparro was pursuing the creation of EDC last sum-

mer, he was said to have raised the funding from a group of 

investment firms including Apollo Advisors and Thomas Lee & 
Associates. But EDC failed at that time because only one of the 
three companies that Caparro was said to be negotiating with— 
BMG, EMI Recorded Music, and a third, unknown entity—ulti-
mately agreed, and the plan required two to sign on the dotted 
line before the venture could get off the ground. At that time, 
Billboard was unable to determine which company had agreed. 
But if Caparro can get that company to agree again, it would 
give him the two companies needed to get EDC started, should 
he win the bidding process. 
Some are skeptical that Wall Street would invest in such a 

plan, considering that many financial players believe that phys-
ical music product will be wiped out by digital distribution, 
either through the creation of a legitimate model or through 
piracy. But even as digital product eats into physical product's 
share of sales, many executives believe the two formats will co-
exist and the ability to create manufacturing and distribution 
efficiencies will still be necessary. 

Furthermore, while the CD has matured, many have high 
hopes that a hybrid format containing either a DVD-Audio or 
Super Audio CD and the regular CD version will replace the 
CD, while the DVD certainly appears to be in the earlier part of 
its life cycle. 
Another hurdle Caparro will have to overcome so that EDC 

can realize its full potential is to convince retailers to upgrade 
their systems so that they can receive product from multiple 
purchase orders in the same box. 
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Interscope Uses Merchandising Twist For 50 Cent DVD 
BY BRIAN GARRITY 
and RASHAUN HALL 
NEW YORK—While 50 Cent remains 
near the top of the charts, he is not rest-
ing on his laurels. The Shady/After-
math/Interscope artist, who is current-
ly on tour, has been busy preparing his 
DVD and launching his G-Unit imprint. 
The DVD, The New Breed (Shady/ 

Aftermath/Interscope), marks a new 
merchandising twist, with Interscope 
Records packaging it in a standard CD 

jewel box along with a bonus EP. The 
title, which streets April 15, will be 
stocked in music sections at retail. 
The CD will feature previously 

unreleased 50 Cent material. Early 
pressings of the EP will have three 
tracks, while later runs will have four. 
Interscope reportedly is shipping 
more than 1 million units of the 
release, which the label is billing as a 
multimedia experience. 

Interscope sales and marketing chief 

Steve Berman says the strategy behind 
The New Breed is in anticipation of 
hybrid DVD-Audio technology cur-
rently in development that will play in 
both CD players and DVD players. 

"We're just a little behind the tech-
nology, so we're packaging it as two 
separate discs," he says. "But in our 
mind, [the release] is one complete 
thought. It's one piece of art, and the 
[audio and visual components] will 
never be separated from each other." 

German CD-R Copies Increase By 42% 
BY WOLFGANG SPAHR 
HAMBURG—German music fans 
used 260 million CD-Rs to copy 
music in 2002-100 million more 
units than the number of prere-
corded CDs sold in the country dur-
ing the same period, according to 
Gerd Gebhardt, president of the Ger-
man Phonographic Assn. 

In The News 
• Zomba Music Canada is closing, 
and president Laura Bartlett will 
shift to Jive in New York as senior 
VP of international. The majority 
of Zomba Canada's 11 staffers will 
be integrated into BMG Music 
Canada. Bartlett will oversee glob-
al marketing and promotional 
activities, reporting to Jive presi-
dent Barry Weiss. 

• WNEW New York officially 
launched its new hybrid radio for-
mat April 10. It combines top 40 
music with entertainment news 
and gossip. 

• EMI Group has paid Berry 
Gordy $109.3 million for an addi-
tional 30% stake in the Jobete 
publishing catalog, raising its 
stake to 80%. 

• The man behind a Netherlands-
based technology company that 
claimed it was planning to launch 
peer-to-peer (P2P) file-sharing 
software with full knowledge that 
it would be sued has confessed 
that the whole concept was a hoax. 
Pieter Plass, founder and CEO of 
Internet-services management 
company PGR, now says his "Hon-
est Thief' P2P service was nothing 
more than an April Fools' joke. 

• Composer John Adams was 
awarded the Pulitzer Prize for 
music April 7 for his Sept. 11, 2001-
inspired On the Punsmigration of 
Souls. The work was commissioned 
by the New York Philharmonic. 
which gave the premiere perform-
ance last September at New York's 
Avery Fisher Hall. 

Statistics show that 486 million 
CD-Rs were sold in Germany last 
year, meaning that an estimated 
53% were used to burn music files. 
The astonishing figure is equivalent 
to an increase in CD-R copying of 
42% over 2001. The report was pre-
pared by market researcher Ge-
sellschaft fur Konsumforschung, 
based on a representative study on a 
survey of 10,000 people in 2002. 

Co-sponsored by the German Fed-
eral Assn. of the Phonographic Indus-
try and the Film Promotion Institute 
for the first time, the survey looked 
into questions relating to the copy-
ing of music and films, as well as its 
ramifications. To date, this is the only 
study of its kind in Europe, though 
the IFPI plans a global CD-R study 
later this year and references Japan 
and Spain CD-R woes in its global 

sales study (see story, page 1). 
According to the study, 22.5 mil-

lion people copied music onto CD-Rs 
in 2002, an increase of 32% over 2001 
(17.1 million). Each person copied an 
average of 11.5 CD-Rs; 42% copied 
new releases, 62.8% copied borrowed 
original CDs, and 35.8% copied CD-
Rs. The people who copied music 
onto CD-Rs spent 16% less on CDs. 

In 2002, 622 million songs were 
downloaded in Germany from al-
most exclusively illegal sources on 
the Internet, compared with 492 
million tracks in 2001. 
The report says 6.4 million people 

in Germany downloaded music from 
the Internet, up 31% from 1.9 mil-
lion in 2001. Of these, 93.6% down-
loaded from non-charging sites. 
81.5% copied the downloaded music 
onto CD-Rs. 

RIM Suit Shutters Campus P2Ps 
BY BILL HOLLAND 
WASHINGTON, D.C.—The decision 
by the Recording Industry Assn. of 
America (RIAA) earlier this month to 
ratchet up its Internet anti-piracy 
efforts by slapping copyright-in-
fringement lawsuits on four students 
at three U.S. colleges who were oper-
ating Napster-like campus network 
systems seems to be paying off. The 
RIAA reports that two of the sites 
have been taken down by their own-
ers, and following news of the suits 
in the press, 10 or more similar sites 
on other campuses not yet targeted 
have also disappeared. 
RIM senior VP of business and legal 

affairs Matt Oppenheim also says the 
trade group has "offered to negotiate a 
settlement" with two of the students 
who have contacted him. "We realize 
they are students and probably 
couldn't pay even the minimum penal-
ty, so we're hoping to let a settlement 
process work itself out." The maxi-
mum penalty per infringement is 
$150,000; the minimum is $750 per 
infringement. Each of the sites had 
hundreds of tracks available. 
The industry's lawsuit has drawn 

the support of two prominent artist-
community groups, the Recording 
Artists' Coalition (RAC) and the 
recording artist division of the Amer-

ican Federation of Television and 
Radio Artists (AMA). 
RAC co-counsel Jay Rosenthal says 

the group "supports strong enforce-
ment of copyright and recognizes that 
some of the most serious P2P [peer-to-
peer] offenders are college students. 
Recording artists have tried to convey 
the message to their fans that creating 
and using illegal P2P networks is ille-
gal and disrespectful to the artists they 
love. Unfortunately, the message has 
fallen on deaf ears." 
AFTRA director of sound recording 

Ann Chaitovitz agrees. "These local 
area Napster networks are not like bor-
rowing your dorm mate's record and 
taping it, but [they] are networks mak-
ing hundreds of thousands of songs 
available to the entire university pop-
ulation at the click of a button." 

But spokespersons for two other 
artist-related groups, the Future of 
Music Coalition and the Music Man-
agers Forum (MMF), say the industry's 
litigation effort against the allegedly 
infringing student "consumers" or 
music fans takes the wrong tack and 
does nothing to remedy a major com-
plaint by artists and listeners that much 
music of today and yesterday—includ-
ing out-of-print albums and tracks— 
cannot currently be found by using 
legitimate services on the Internet. 

While the label is waiting for DVD-
Audio technology to come up to speed, 
Interscope is expected to use The New 
Breed strate-
gy as a mod-
el for posi-
tioning its 
DVD titles in 
music racks 
at retail. 
"Music 

DVD in some 
accounts is 
getting a 
great deal of 
attention, 
but at some accounts it's not," Ber-
man says. "Our idea here is: [The 
New Breed]is an album. So we want 
it in that section, and we want it 
treated like that. We believe that 
music consumers are trained to look 

BERMAN 

at that [area] for music titles." 
While some retailers—particularly 

independent merchants—have made 
moves to position music DVD titles in 
close proximity to CDs, sources say 
accounts have been hesitant to mix 
DVD-only titles with music CD prod-
uct. Bundling music and video togeth-
er in a single package is an attempt to 
alleviate such concerns. 

In addition to preparing for the 
release of The New Breed, 50 Cent 
and Interscope recently formed G-
Unit Records. Under the new Shady/ 
Aftermath imprint, 50 Cent will sign 
and develop artists, which will be 
marketed and distributed by Inter-
scope Records. G-Unit's first release 
will be by the group of the same 
name—featuring Tony Yayo, Lloyd 
Banks, and 50 Cent; the album is slat-
ed for release later this year. 

Market Watch 
A Weekly National Music Sales Report 

YEAR-TO-DATE OVERALL UNIT SALES 
2002 2003 

Total 

Albums 

176,816,000 

172,585,000 

157,531,000 (0 10.9%) 

155,312,000 (0 10.0%) 

Singles 4,231,000 2,219,000 (0-47.6%) 

YEAR-TO-DATE SALES BY ALBUM FORMAT 

2002 2003 

CD 

Cassette 

162,517,000 

9,656,000 

149,561,000 (0 8.0%) 

5,260,000 (-0 45.5%) 

Other 412,000 491,000 (n-19.2%) 

OVERALL UNIT SALES 

This Week 

Last Week 

10,770,000 This Week 2002 

11,618,000 Change 

Change •°.7.3% 

12,194,000 

11 7% 

ALBUM SALES 

This Week 

Last Week 

10,612,000 This Week 2002 

11,467,000 Change 

11,904,000 

Change 0 7.5% 

SINGLES SALES 

This Week 

Last Week 

Change 

158,000 This Week 2002 

151,000 Change 

290,000 

45.5% 

2002 2003 

Chain 89,183,000 80,343,000  (v•9.9%) 

17,848,000 (-Q•20.5%) Independent 

Mass Merchant 

Nontraditional 

22,462,000 

54,977,000 

5,963,000 

51,210,000 (4.6.9%) 

5,911,000 (-c'-0.9%) 

YEAR-TO-DATE ALBUM SALES BY STORE LOCALE 

2002 2003 

City 39,650,000 35,316,000 (0 10.9%) 

Suburb 

Rural 

ROUNDED FIGURES 

71,294,000 

61,641,000 

65,611,000 (0 8.0%) 

54,385,000 (-0 11.8%) 

FOR WEEK ENDING 4/6/03 

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by V: Nielsen 
Sounie. , 
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Nordeman, Smith Lead Dove Winners 
BY DEBORAH EVANS PRICE 
NASHVILLE—Nichole Nordeman 
and Michael W Smith were the top 
winners at the Gospel Music Assn.'s 
34th Annual Dove Awards held April 
10 at the Gaylord Entertainment 
Center in Nashville. 
Nordeman won seven awards, in-

cluding songwriter, female vocalist, 
and both song of the year and pop/con-
temporary song for "Holy," which she 
co-wrote with Mark Hammond. 
Nordeman says she always looks 

forward to the Doves because of the 
sense of community: "For so much of 
the year I feel out of touch with what's 
happening in Christian music. It's easy 
to get wrapped up in my own world of 
touring, recording, etc., and remain 
fairly unaware of the big picture as it 
relates to the creative contribution of 
so many. I always look forward to 
some fantastic live performances and 
the chance to celebrate once more 
how musically diverse the world of 
Christian music has become." 

Smith took home five Doves, in-
cluding his third for artist of the year 
and his first for male vocalist, as well 
as for praise and worship album for his 
Reunion release Worship Again. 

Third Day won a third consecutive 
Dove for group of the year as well as for 
rock recorded song of the year for "40 
Days" from its Come Together album. 
"The fact that the Doves are voted on 
by our peers in Christian music make 
them more special than any other 

awards we've been a part of," Third 
Day's Mark Lee says. 
Brown Bannister won his fourth 

producer of the year honor. The new 
artist accolade went to the Paul Col-
man Tho. The Crabb Family won two 
Doves: southern gospel album of the 
year forA Crabb Collection and south-
ern gospel recorded song for "Don't 
You Wanna Go?" Kirk Franklin picked 
up his ninth Dove for The Rebirth of 
Kirk Franklin, which won contempo-
rary gospel album of the year. 
Tim Hughes won the Dove for inspi-

rational recorded song for "Here I Am 
to Worship." Jars of Clay's The Eleventh 
Hour won for modem rock/alternative 
album of the year. 

Hosted by Steven Curtis Chapman 
and CeCe Winans, this year's show is slat-
ed for broadcast on PAX-TV April 19 and 
'ffinity Broadcast Network April 25 and 
was carried live on XM Satellite Radio. 
Dove Awards are presented in 43 cate-
gories. For a complete list of winners, log 
on to billboard.comibb/awards/indexjsp. 

Carey Lures Fans With Honey 
Singer Teams With Label To Open Online Fan Club 

BY BRIAN GARRITY 
NEW YORK—Island Def Jam (IDJ) 
is getting into the artist fan club 
business, kicking off the initiative 
with a new Internet-based club on 
behalf of Mariah Carey. 

Carey and IDJ are teaming on the 
official Mariah Carey fan club, a joint 
venture called Honey B. Fly. Start-
ing April 14, fans can sign up for the 
service through mariahcareyfan-
club.com; a subscription costs $35 
per year in the U.S. and $45 per year 
internationally. 
Fan club members get access to 

presale concert tickets for Carey's 
upcoming tour, as well as music and 
video exclusives, an introductory let-
ter from Carey welcoming members 
to the club, an 8x10 autographed 
photo, a T-shirt available only to club 
members, and a membership card 
that can be used in conjunction with 
special retail and concert events. 

Arista's Lavigne Tops Juno Awards With Four Wins 
BY LARRY LeBLANC 
OTTAWA—Taking four categories, 
Arista's Avril Lavigne was the big 
winner at the 2003 Juno Awards held 
April 5 and 6 in Canada's capital city 
of Ottawa. 

Lavigne was recognized for top 
album and pop album for her Arista 
debut, Let Go; top single for "Com-
plicated"; and for top new artist. 

Runner up with three wins was Juno 
Awards telecast host Shania TWain. The 
Mercury Nashville superstar won for 
top artist, the Fan Voice Award, and for 
top country recording for her Mercury 
single "I'm Gonna Getcha Good!" 

This year's main Juno event took 
place April 6 at the Corel Centre in 
Ottawa and was televised in Canada 
live on CTV. The bulk of Juno stat-
uettes-26 in all—however, were 
handed out in a non-televised gala 
April 5 at the Lac Leamy Casino in 
nearby Hull, Quebec, which drew 
numerous non-show winners. 

Twain opened the televised show in 
a flashy sequined Montreal Canadians 

jersey, half top, and sweatpants while 
singing her hit "UprAlso appearing on 
the show were Our Lady 
Peace, Nickelback, Remy 
Shand, Tom Cochrane, 
and Lavigne—all cate-
gory winners as well as 
veterans Blue Rodeo and 
newcomer Sam Roberts. 
A result of Juno or-

ganizers focus on a 
stripped-down, perform-
ance-filled TV spectacle 
was that popular cate-
gories—including top 
group, top rock album, 
and top vocal jazz album 
—were relegated to the 
off-camera first night Neither Sum 41 
(top group) nor Diana Krall (top vocal 
jazz album) showed up, and Our Lady 
Peace (top rock album) was absent 
because the band was rehearsing for 
the Junos show. 

This year's two-hour Junos show 
drew a viewing audience of 2.2 mil-
lion Canadian viewers, an increase of 

more than 57% over its 1.4 million 
viewers last year. 

Capping a year in 
which Lavigne jumped 
from obscurity to inter-
national fame, the 18-
year-old from Napanee, 
Ontario, made up for 
her shutout at the 
Grammys in February. 
Her newfound status 
was certainly proved 
by her debut set being 
chosen as top album 
over releases byl Wain, 
Celine Dion, Our Lady 
Peace, and Daniel 
Bélanger. 

"This is just so incredible, this being 
my first album and having this dream 
of mine come true," Lavigne told the 
adoring audience of 15,000 fans. "It's 
pretty amazing." 

During the televised show, Coch-
rane gave a deeply felt speech after he 
was inducted into the Canadian Music 
Hall of Fame, an award presented by 

Online Royalty Deal Awaits Approval 
BY BILL HOLLAND 
WASHINGTON, D.C.—The Copy-
right Office is expected to approve 
a deal worked out April 3 between 
royalty-collection body SoundEx-
change, Webcast trade group the 
Digital Media Assn. (DiMA), and 
artists' unions on royalty rates and 
terms for commercial Webcasters 
and Internet radio. The agree-
ment, retroactive to Jan. 1, runs 
through 2004. 

The deal allows nonsubscription 
Webcasters to pay royalties of either 
0.0762 cents per performance or 
1.17 cents per aggregate tuning 

hour. For subscription services, 
there is an additional option of pay-
ing 10.9% of annual gross revenue. 
The pact allows eligible small com-
mercial Webcasters to elect rates 
adopted under the Small Webcast-
ers Settlement Act. It does not 
address terms for noncommercial 
Webcasters and simulcasts of over-
the-air broadcasts. 
The parties say the deal will pre-

clude another costly and lengthy 
arbitration before the Copyright 
Arbitration Royalty Panel (CARP), 
which was roundly criticized for its 
rate suggestions last year. 

SoundExchange executive direc-
tor John L. Simson says the deal 
will enable the body to start receiv-
ing royalties considerably sooner 
than if a CARP had been convened: 
"Webcasters had stopped paying 
royalties pending the setting of 
new rates, even though they con-
tinue to exploit sound recordings 
for their businesses." 
DiMA executive director Jonathan 

Potter characterizes the agreement 
as "a temporary band-aid that 
avoids millions of dollars of legal 
fees associated with a broken arbi-
tration process." 

blues guitarist Jeff Healey. 
In other categories, 604 act Theo-

ry of a Deadman was named top new 
group. Both Chad Kroeger and his 
group, Nickelback, were named top 
songwriters. Bélanger's Rêver Mieux 
on Audiogram was named top Fran-
cophone album. For a complete list 
of winners, log on to billboard.com/ 
bb/awards/index.jsp. 

IDJ VP of new media Larry Mat-
tera says that the Honey B. Fly ven-
ture is the first of a half-dozen artist 
fan clubs the label plans to launch 
in the coming year. 

Fueling that interest is the oppor-
tunity for secondary revenue streams. 
IDJ and the artists in question will 
share the money generated through 
club ventures. Until recently, clubs 
were operated by the artists. 

Driving the artists' interest in 
partnering with IDJ on clubs is sup-
port in the effort to stay connected 
with fans. 

"Honey B. Fly is really a way for 
me to have personal contact and 
involvement with [my fans] world-
wide," Carey said in a statement. 

Jerry Blair, president of Carey's 
imprint Monarc Entertainment, 
points out that the launch of the 
artist's tour serves as an ideal plat-
form for driving subscriptions to 
the club. 

In an effort to drive interest in 
Honey B. Fly, IDJ is tagging plugs 
for the fan club to print and radio 
ads promoting the tour. The club 
will also be promoted on the artist's 
tour bus. 

Mattera says that labels are ideal 
partners for artists on fan club busi-
nesses, because a label can use its 
marketing muscle to help promote a 
club. In addition, the label is moti-
vated to make music, tickets, and 
other proprietary content and pro-
gramming available to the club. 

xiiiiiuï vr i- 

MUSIC VIDEO: Cliff Lachman is 
named senior VP of production 
and development for VI-11 in Los 
Angeles. He was head of first-run 
programming development for 
1\ventieth Television. 

PUBLISHING: Richard Stumpf is 
promoted to VP of marketing and 
licensing for Cherry Lane Music 
Publishing in New York. He was 
director of marketing and licensing. 
BMI Nashville promotes Nancy 

Moore to director of writer/pub-
lisher relations and LuAnn David-
son to associate director of writer/ 
publisher relations. They were 
both executive assistants for 

• •4_-

ENGSTROM 

writer/publisher relations. 

DIRECT MARKETING: Mike Eng-
strom is named VP of product 
development for Warner Strategic 
Marketing in Burbank, Calif. He 
was senior director of marketing 
for Rhino Records. 

RECORD COMPANIES: Tom Gimbel 
is promoted to senior director of 
marketing for Arista Records in New 
York He was senior director of sales. 

VENUES: Steve Miller is promoted to 
director of sales for the Grand Center's 
DeVos Place in Grand Rapids, Mich. 
He was director of event services. 
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by Melinda Newman 

RETRO RHINO: Rhino Records has started a cat-
alog vinyl arm, appropriately titled Rhino Vinyl, 
that is slated to release 10 titles in 2003 and an 
additional 30 in 2004. 

The first three albums. out April 22, will be 
a trio of Grateful Dead titles: Live/Dead, Work-
ingman's Dead, and American Beauty. 

"There's a huge resurgence of interest in 
vinyl." says Mark Pinkus, VP of strategic mar-
keting and custom products for Warner Strate-
gic Marketing (WSM), of which Rhino is a part. 
"There's the 35-plus demo who had these al-
bums originally on vinyl, and then there's the 
30-and-under demo who never had any albums 
on vinyl but want them that way now." Pinkus 
credits his former assistant, Mason Williams, 

RBI NOVINYL 
now WSM's manager of reissues/special proj-
ects, with conceiving the idea. 

Pinkus says that Rhino had outsourced some 
projects to release on vinyl to outside manu-
facturers, and, based on the success Rhino saw, 
decided to open an in-house division. "Some of 
these titles would sell 20,000 units on vinyl," 
Pinkus says. "That amount traditionally 
wouldn't be enough for us to make money— 
it's a niche market and we don't expect big 
homeruns—but this is something people 
want." The titles will be distributed through 
WEAs indie distribution arm, Alternative Dis-
tribution Alliance. Although Pinkus expects 
mom-and-pop retailers to be the main carriers, 
he says that both the Virgin and Tower chains 
are expected to feature the vinyl albums as well. 
The first batch of titles are coming shortly 

after they have been released by WSM on CD, 
but Pinkus says that "in a perfect world, the 
vinyl will come out at the same time as the 
CD." The next slate, which includes T. Rex's 
Electric Warrior and Yes' third album, will 
arrive in May. Although many of the initial 
titles will be '70s chestnuts, Pinkus says he 
expects to mine titles up until the mid- to late 

'80s. All albums will retail for $ 17.98. When 
possible, the albums are remastered from the 
original analog tape. 
The titles will feature the original cover art 

and liner notes with one slight nod to tech-
nology: "We got rid of the white paper sleeve," 
Pinkus says. "We found everyone wants the 
plastic inner sleeve since it doesn't tear." 

SIGN OF THE TIMES: Immergent Recordings' 
parent company, Santa Monica, Calif.-based 5.1 
Entertainment Group, has laid off five people, 
most of whom worked for Immergent. Immer-
gent's staff goes from 12 to seven; among those 
let go are president Paddy Spinks, three 
regional radio staffers, and publicist Melissa 
Boag. Dishwalla remains on the label, but New 
Zealand singer/songwriter Greg Johnson was 
released before his debut EP could be issued, 
and 5.1 chairman John Trickett says four other 
deals with pop/rock acts that Immergent was 
signing were halted. "For a midsize indie label, 
the swing was just too wide on how much 
money you have to spend to get that elusive 
pop/rock hit," llickett says. "You can't justify 
the heavy expense." 

Instead, 5.1 will focus its efforts on its elec-
tronica-leaning My Utopia label, which has six 
releases coming this year. 

MUSICAL CHAIRS AND MORE: Former Elektra 
A&R exec Josh Deutsch has been named sen-
ior VP of A&R for Virgin Records in New York. 
He reports to Virgin chairman/CEO Matt Ser-
letic. Together, the two have signed soul singer 
Ricky Fante ... Incubus founding member/ 
bassist Dirk Lance has left the band and has 
been replaced with Roots guitarist Ben Ken-
ney ... Mike Smith, formerly with Snot, has 
joined Limp Bizldt as guitarist. He replaces 
Wes Borland, who left more than a year ago 
... Bon Jovi and the Goo Goo Dolls will play 
Tiger Jam VI April /9 at Mandalay Bay Events 
Center in Las Vegas. Tiger Jam raises funds for 
the Tiger Woods Foundation and children's 
charities in Las Vegas and Los Angeles, as well 
as VH1's Save the Music Foundation and the 
Grammy in the Schools program. 

Yorn Keeps It Simple On 2nd Set 
BY TOM DEMALON 

Despite a gold certification and a heap of crit-
ical praise for his 2001 debut, Musicforthe-
momingafter, Pete Yom says he felt no pressure 
preparing his sophomore effort, Day I Forgot. 

"It felt like things were happening," the artist 
says of his debut, which has sold more than 
518,000 copies, according to 
Nielsen SoundScan. "It wasn't 
too fast or overwhelming. I 
just want to keep making re-
cords, and I consider it still 
early in the game." 

Instead, Yorn focused on 
"making the vocals as strong 
as I could and keeping the 
instrumentation simple. My 
sensibilities lean toward tight, 
simple pop songs. 

"I didn't want too much 
fat," he adds, noting that there 
is less reliance this time on 
loops and electronic elements. 
"I wanted to make a more clas-
sic, straight-up record." 
One thing remaining un-

changed on Day I Forgot, 
which arrives April 15, is that 
—aside from contributions 
from co-producer R Walt Vin-
cent ("He's able to add stuff 
that I'm not able to do," Yom 
says) and a guest turn from 
R.E.M. guitarist Peter Buck— 
most of the album is per-
formed by Yorn. 

"I'm creating a lot when I'm 
in the studio," he says. "I like 
to just capture it quickly with-
out filtering it through a lot of 
other people." 
A solid fan base eagerly 

awaits Day I Forgot; a core 
audience that Columbia ex-
pects to build upon. "He is the real deal," Colum-
bia senior VP of marketing and media Larry 
Jenkins says. "[Musicforthemorningafted wasn't 
about any one song blowing up. It was a steady, 
steady build. He did that by touring relentlessly 
and with repeated tracks getting on radio and 
video channels." 

Jenkins points out that Yom has "great fans 
in the press," which helped "build his fan base 

one fan at a time." 
Day I Forgot finds the artist exploring a 

greater range of musical dynamics. Listeners 
will find the expected bevy of pop-inflected 
hooks—beginning with the lead radio track, 
"Come Back Home." 

The guitar-etched song has been building an 
audience at both triple-A and 
modern-rock radio since its 
arrival March 17. Nic Har-
court, music director for 
KCRW Santa Monica, Calif., 
led the charge on Yorn's 
debut with early support and 
hears a 'definite maturity in 
the songs" that appear on 
Day I Forgot. 

"The songs feel a little 
deeper," says Harcourt, who 
also hosts KCRW's popular 
Morning Becomes Eclectic. 

Jenkins adds that Colum-
bia recognizes that this proj-
ect is artist-driven. "We don't 
have to come up with any 
contrived marketing to posi-
tion him. It's a deep record 
like the last one, and that's a 
great problem to have." 

Outlets will be serviced 
with a video made by an artis-
tic collective called the AV 
Club, which consists of such 
notables as Johannes Gam-
ble, Roman Coppola, and 
Spike Jonze. Also, Columbia 
realizes the importance of 
the Internet. "His fans are 
very Web-savvy, and they go 
there first," Columbia VP of 
marketing Nick Cucci says. 
"We're going to do a lot of 
Internet marketing." 
Yom, who is managed by 

the Firm and booked by Creative Artists Agency 
in Los Angeles, will embark on an All' Wireless-
supported tour upon the album's release, head-
lining clubs and theaters in major markets. 
Along the way, Jenkins notes, there will be 

"surprises from Pete," as the label strives to pro-
vide Yom with the widest and largest possible 
audience. "But," he asserts, "the music is always 
going to lead the way for us with him." 

' focused] on 
making the vocals 
as strong as I could 
and keeping the 
instrumentation 

simple. My 
sensibilities lean 
toward simple pop 

songs.' 
—PET E YORN 
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Melissa Errico Adds New Career Colors With 'Blue Like That' 
BY CHUCK TAYLOR 

Melissa Errico always made a 
point not to make a record. 

For one thing, she simply did not 
have the time. At 18, while a fresh-
man at Yale, the native New Yorker 
was cast in the national touring 
company of Les Miserables, followed 
by Broadway runs in Anna Karerzina, 
My Fair Lady, and High Society. 

Then came TV, first with a key role 
in CBS series Central Park West, 
then as a recurring character on 
NBC's Ed. Hollywood beckoned next, 
with a part in the Angelina Jolie vehi-
cle Life or Something Like It, and 
several indie films. 

"Making a CD was the one place I 
wasn't going to play the game," Erri-
co says. "I'd been offered deals since 
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I was 21, and I'd always said no. 
There were just too many other 
things to explore." 

However, in 1998, Bruce Lund-
vall—current Blue Note/Angel/Man-
hattan Records CEO—became inter-
ested in recording Errico for the cast 
album of High Society. Ultimately, 
he declined the project but ap-
proached the singer for a solo deal. 

"He told me, 'You are happiest when 
you sing quiet," Errico says. "'You're 
not going to have to be the big, loud 
Broadway diva. You don't 
have to be a vocal storm-
trooper. We'll help you find 
your way.' You know, it 
finally seemed right." 

Lundvall was integral in 
connecting the songbird 
with fitting material and 
like-minded collaborators, 
including pianist Alan Pas-
qua. "I hit it off with him 
right away; the nights I 
would hear him play, I 
couldn't sleep," Errico says. 
"He was such a strong pres-
ence and exactly what I was 
looking for." 
The pair got to work re-

cording demos in Los Ange-
les, one of which landed on 
the desk of industry legend 
Arif Mardin, who was work-
ing with Lundvall. 

"It was a piano/voice ver-
sion of 'Company' by Rickie 
Lee Jones, which Alan made 
into an art song, sexy and 
pained," Errico says. The über-pro-
ducer was entranced and signed on 
to produce the full project. 

AN INTIMATE EXHALATION 
Five years later, Errico, 33, has 

released Blue Like That, an intimate 
exhalation of jazz, modern-day stan-
dards, and heart-on-sleeve composi-
tions written by the likes of Joni 
Mitchell, Randy Newman, Billy Joel, 
Shawn Colvin, and her old-soul 
brother, Mike Errico. She is one of a 
handful of artists signed to resusci-
tated upscale imprint Manhattan 
Records, joining operatic tenor 
Daniel Rodriguez and Art Garfunkel. 

Mardin insisted that the set be gen-
tly recorded in a live setting—a deci-
sion echoed from his recent work on 
another debut—Norah Jones' Come 
Away With Me, for which he was 
awarded the 2003 Grammy as pro-
ducer of the year. 

"I would take Melissa's album 
with me to a desert island," says an 
enthused Mardin, who, with indus-
try veteran Ian Ralfini, is VP of 
Manhattan. "Melissa is a singer's 
singer. She offers such heartfelt 
interpretations of originals and 
these incredible standards. She 
sees each song in a visual way, sets 
up a scene, and then sings as if 
she's telling the story she has cre-
ated—in much the mode that 
Bette Midler operates. I really 
believe in her." 

Errico explains, "A lot of what 
motivates me is visual. I see a char-
acter, but I also see a period and I 
plan a universe in my mind. Then I 
know what a song needs to sound 
like; for instance, in the song 'Hot in 
Here," I knew that we needed a real-
ly lecherous sax player, and I needed 
to feel guilty, sexy, like I'm about to 
do something I shouldn't. The music 
comes, and then the voice. When 
you're not a writer, the music has to 
trigger something. Luckily, I'm 

'A lot of what 
motivates me is 
visual. I see a 

character, but I also 
see a period and I 
plan a universe in 
my mind. Then I 
know what a song 

needs to sound like.' 
—MELISSA ERRICO 

tapped into my senses because I'm 
an actress. The songs become a cock-
tail of the writers' ideas and mine." 

Mardin adds, "There are so many 
influences at work, and yet a stylistic 
thread links all of these songs." 

Perhaps the most affecting track 
is Joel's "And So It Goes," sung oh-
so-serenely with a lone piano, played 
by arranger Pasqua. 

"I loved the line, 'In every heart, 
there is a room, a sanctuary safe and 
strong.' " Errico says. "There was a 
feeling with Alan—just the way we 
played it in his apartment the first 
time—of taking care of each other 
and being friends. Interpretive 

singers develop a strong relationship 
with their accompanists, you know." 

Mardin notes that "it was so heart-
felt [that] there was no need to do it 
twice. Her performance is like a whis-
per in the ear, or like a person think-
ing to herself while writing a letter." 

THE ROAR OF SILENCE 
For all of her accomplishments, 

Errico learned early on to treasure 
every nuance of her success. In her 
early 20s, while performing in My 

Fair Lady, she was working 
in a sound studio where she 
was required to scream, à la 
a slasher movie. As a result, 
she hemorrhaged a vocal 
cord, requiring microscopic 
surgery, and was ordered to 
remain silent for six 
months. Her road back re-
quired intense vocal thera-
py and a long absence from 
the stage. 

"I was so young and had 
to be so disciplined; I had no 
life and couldn't express 
myself—and remember, 
there was no e-mail then," 
Errico says. "It's made me 
come to this record project 
grateful and mature." 

In fact, Errico says that 
she is just now again enjoy-
ing the full versatility of her 
vocal cords: "It's like I'm on 
the other side now." 
Manhattan executives 

realize that their prize 
singer s road to success in the music 
business is also going to be a 
methodical journey. 

"It's going to be a long haul; we 
accept that. We know that Melissa 
has to get out there and further build 
her base," Ralfini says. "She already 
has a following in New York, San 
Francisco, and Washington, so we'll 
start in those cities to expose her to 
the press and show them that we're 
serious about her." 

Errico is also looking for an appro-
priate U.S. summer tour, while her 
team keeps a close eye on multi-
media opportunities. 

"It's important that she continue 
her own path with television and 
theater," Ralfini says. "She has a 
strong sense of self, so we believe in 
whatever she feels is right for her 
career. It will only add to the expo-
sure that she needs." 

Errico, who will appear in several 
episodes of Darren Star's upcoming 
NBC series Mismatch, starring Ali-
cia Silverstone—possibly showcas-
ing her music from Blue—is also 
eager to share the music with her 
budding fan base. 

"I want to cast a spell over my live 
show," she says. "I see the evening as 
a kind of evolving watercolor, a wash 
of colors but still vibrant. I want guys 
to be playing with a subtle touch, 
with a smoky, sexy quality in the air. 
It's not just about catchy songs; it's 
about captivating all of your senses." 
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Woodward's Debut Jump-Started On Web 
Label: 'Dumb Girls' Downloaded More Than 1.5 Million Times 

BY CATHERINE APPLEFELD OLSON 

With a high-profile online campaign 
powering early interest in her easily 
relatable lyrics and soulful voice, 
Atlantic artist Lucy Woodward already 
is somewhat of a household name as 
the label rolls out her debut album, 
While You Can. 

Woodward's single "Dumb Girls" has 
been downloaded more than 1.5 mil-
lion times since she became an AOL 
Music "Breaker" artist last fall, accord-
ing to Atlantic. The AOL relationship 
has since snowballed to include a Ses-
sions@AOL performance, a video pre-
miere, and a listening party that was 
held the night before the album's April 
1 street date, among other features. 

Building on what Atlantic VP of 
product development Peter Galvin calls 
a "wide-reaching, grassroots promo-
tional campaign," the label took the 
song to hot AC, adult top 40, and pop 
radio in January, and Woodward hit the 
road for a two-month radio tour. The 
campaign recently broadened to na-
tional TV with appearances on The 
Early Show and The Tonight Show 
With Jay Leno. 
Woodward also is filming promos 

and recording liners and the jingle tor 
cable's Women's Entertainment Net-
work and has taped several shows for 
MTV, including a "You Heard It First" 
interview segment. Also, she hit the 
malls with a Seventeen magazine tour. 
A full-blown club tour is slated to begin 
this summer. 

'The process went quickly with her," 
Galvin says. "We wanted as many peo-
ple as possible to hear her. We got 
things done efficiently." 

Although the past six months have 
been a whirlwind, the 26-year-old 
singer/songwriter is no newcomer to 

the music world. The daughter of two 
classically trained musicians, she 
refined her voice in the New York club 
scene, where she was singing backup 
and performing with various cover 
bands by the time she was 16. 
"We were raised with a lot of music 

and art," Woodward says. "From the 
time I was 5 years old I was always 
playing an instrument. By the time I 
was 12, I knew I needed to make rec-
ords and sing." 
Woodward credits the new genera-

tion of such female rockers as Avril Lav-
igne, Michelle Branch, and Vanessa 
Carlton—all of whom were featured on 
AOL Music campaigns—for opening 
previously wedged doors. "These are 
girls with big electric guitars and great 
pop songs, and they have paved the way 
for people like me to come along." 
Woodward made the album with 

producers Kevin Kadish and John 
Shanks. "I loved being in the studio; 
there was a great energy," she says. "We 
decided to decorate, hang fabric on the 
wall, and create a whole vibe. It was 
truly amazing having folks like [famed 
drummer] Kenny Aronoff come in and 
play. These guys are some serious cats." 
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Piracy, Artist Development 
Debated At Gospel Music Week 
BY DEBORAH EVANS PRICE 

NASHVILLE—Piracy, profitability, and 
the proliferation of new acts were 
among the topics of interest as approx-
imately 3,000 participants gathered for 
the Gospel Music Assn.'s (GMA) annu-
al Gospel Music Week convention April 
5-10 at the Renaissance Hotel and 
Nashville Convention Center (see 
related story, page 7). 
The event attracts representatives 

from Christian radio, retail, record la-
bels, and others who attend seminars, 
roundtables, and product presenta-
tions geared for participants attend-
ing different facets of the convention, 
including the National Christian 
Radio Seminar (NCRS), 
Christian Music and 
Video Retailers (CMVR) 
seminar and the Man-
agers, Agents, and Pro-
moters Seminar 
(MAPS). This year's 
theme was "Zeal With 
Knowledge." 

Several of the indus-
try's key players partici-
pated in the panel 
"Facts, Figures, and the 
Future of Christian Mu-
sic," which addressed 
such industry concerns 
as piracy. Moderator/Next Agency pres-
ident Scott Hughes shared statistics on 
piracy and cited a survey in which two-
thirds of church youth-group leaders 
admitted that young people in their 
organizations download music, thus 
proving the Christian industry is not 
immune to such ills. 

"Mist development is the ultimate 
answer to the piracy issue," EMI Chris-
tian Music Group president/CEO Bill 
Hearn said, noting that if artists create 
compelling music, consumers will pur-
chase the album. Hearn, Warner Bros. 
Records Christian division president 
Barry Landis, and Reunion Records 
senior VP/GM Dean Diehl each stressed 
the importance of not only maintain-
ing healthy bottom lines for their cor-
porate parents but also nurturing the 
spiritual health and well-being of their 
acts. Hearn said, "A healthy artist is 
going to produce better art." 

Despite the war and difficult eco-
nomic climate, registration was up this 
year. Pre-registrants increased by 172 
over last year to 1,193. GMA officials 
anticipated additional walk-ups, not-
ing that about 150 people register on-
site each year. In addition to paid reg-
istrants, GMA attendance is bolstered 
by artists, managers, and others. 

"In uncertain times, economically 
and otherwise, we are certainly thrilled 
that our registration numbers have 
held up and even increased slightly 
over last year," GMA spokesperson Tri-
cia Whitehead said. "Overall, we'll have 
more than 3,000 people gathered here 
in Nashville with a shared passion for 
Christian and gospel music." 
Among the week's highlights was 

the annual "Monday Morning Live" 

membership meeting, during which 
the GMA confers seven special awards 
and holds elections for the GMA board. 
The Impact award, presented to the 
non-artist individual or organization 
making the most significant contribu-
tion to the Christian music industry, 
went to Salem Communications' 
"Fish" radio stations. The first Fish 
outlet launched in 2000 in Los Ange-
les, and the stations are now in 13 mar-
kets including Chicago, San Francis-
co, and Honolulu. 

The outstanding mainstream con-
tribution to gospel music award is tra-
ditionally given to the person or entity 
outside of the Christian music business 

that helps take the 
music to a wider audi-
ence. This year's hon-
oree was Elektra En-
tertainment Group 
chairperson/CEO Sylvia 
Rhone, who has been 
involved in launching 
several artists, among 
them Yolanda Adams. 
Songwriter/worship 
leader/producer Brian 
Doerksen was this 
year's recipient of the 
international award, 
recognizing a member 

of the Christian music community who 
has made an impact around the globe. 

The lifetime achievement award is 
presented to an entity that has been 
involved in Christian music for more 
than 20 years. This year's honoree was 
113-year-old music publisher the 
Lorenz Corp. The Grady Nutt humor 
award went to comedy duo Hicks & 
Cohagan. The Scott Campbell award 
for outstanding contributions in 
broadcasting went to Jon Rivers, K-
LOVE music director and national 
morning show co-host. The Rob Gre-
gory award recognizing major contri-
butions in radio went to KSBJ Hous-
ton GM Tim McDermott. 

At the convention, Diamante-But-
terfly Distribution announced that 
the company's name was changing 
to Butterfly International Distribu-
tion. Dan Huisinga, director of inter-
national sales and marketing at 
Provident Music Distribution, has 
been appointed to the newly created 
position of VP of major accounts, 
while Jim Clark—previously sales 
director at Diamante Media 
Group—will be VP of independent 
accounts. Five new hires have also 
been added to the sales team. 
Among the most talked-about proj-

ects during GMA week was Hero, a 
rock opera written by Eddie DeGarmo 
and Bob Farrell that will be a major 
event rolled out in September. 

DcTalk's Michael Tait, Audio Adren-
aline's Mark Stuart, Rebecca St. James, 
T-Bone, and Skillet's John Cooper are 
among the artists lending their talents 
to the project, which will include a 
double CD, a comic book series, three 
novels, and a live tour. 
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ARTISTS & 

kf$1 
by Steven Graybow 

Notes. 
IN TANDEM: The relationship be-
tween an artist and a record label is a 
partnership whereby the artist pro-
vides the label with music, and the 
label provides the artist with a means 
to distribute that music. The mutual 
goal is to assure the most visibility 
for the music and a certain level of 
sales success. 

Such is the central tenet of Motema 
Music, which bowed in the first quar-
ter with percussionist Babatunde 
Lea's Soul Pools (released Feb. 25) and 
the Lynne Arriale Trio's Arise (issued 

ANRIA1 E 

March 25). "Our artists are partners 
with us on a sales level," founder Jana 
Herzen says. "When they go out on 
the road, it is their job to promote 
their CD, and no one is a better sales-
person for the music than the artist. 
If they perform well, people will pur-
chase a CD. At the same time, they 
don't have the resources to create the 
physical product which is where we 
come in." 

Herzen says that several elements 
are necessary for a project to succeed 
at retail. "You need to have radio pro-
motion, you need a distributor [Mo-
tema is distributed through City 
Hall], you need someone to do pub-
licity, and you need a certain amount 
of print advertising. These things 
seem obvious, but a lot of artists put 
out CDs and do not get these things 
from their label." 
The partnership extends to retail, 

as Herzen explains: "I've been warned 
not to spend more than $500 on art-
work for a CD because I won't get a 
return on my investment, but if a CD 
looks bad, it is less likely to sell. We 
contract attractive artwork for our 
releases, which in turn gives our dis-
tributor a better chance of getting 
our CDs good placement in stores 
and of giving stores a better chance 
to sell them." 

Arriale, whose manager, Suzi Rey-
nolds, is Motema's VP of artist de-
velopment, says that the label's ap-
proach works well for her. On Arise, 
the pianist and her trio interpret the 

familiar (Bill Withers' "Lean on Me") 
and the unexpected (The Guess 
Who's "American Woman") with a 
sophisticated approach that refer-
ences pop, jazz, and classical music. 
"Our original material and choice of 
covers allow us the opportunity to 
reach a wide audience," Arriale says. 
"Music should give people a sense of 
hope and comfort, and when the 
tunes are already familiar with peo-
ple, we can then take them on a little 
journey through our improvisations. 
Motema's insistence on presenting 
our music as best as possible allows 
us the greatest chance of reaching 
our audience and beyond." 

DOUBLE DIGITS: In the mid-'70s, 
Yasohachi "88" Itoh produced more 
than 70 jazz releases for the Japanese 
East Wind label by such artists as Art 
Farmer, Andrew Hill, and Hank 
Jones. With the advent of his new 
Sony-distributed Eighty-Eight im-
print, Itoh is again producing for a 
label of his own, which releases four 
new discs April 15—Eddie Hender-
son's So What, Roy Haynes' Love Let-
ters, Ravi Coltrane's Mad 6, and Clark 
Terty & Max Roach's Friendship. 

All four Eighty-Eight discs were 
recorded in one- or two-day sessions, 
to capture the musicians' urgency and 
spontaneity. "I use the most modern 
technology to capture the interest of 
the jazz fan and also the audiophile 
consumer," Itoh says. "I recorded jazz 
in the '70s, and now I want to put out 
music that reflects jazz in the 21st 
century." As for the new discs, Itoh 
says, "I enjoy drummers, because I 
have great memories of traditional 
jazz drumming from my childhood. 
Ravi Coltrane is the son of a jazz giant, 
so he is the new generation of jazz, 
and I wanted to record him." 

AND: John Stetch follows up Ukraini-
anism (2001) with Standards (Justin 
Time, March 25), a second disc of solo 
piano pieces. Rather than simply im-
provise around such material as 
Jerome Kern's "All the Things You 
Are," Stetch rearranges each tune, par-
ing down and altering the melodies, 
while adding rhythmic devices all his 
own. Stetch also tackles two songs 
associated with Charlie Parker, "Moose 
the Mooche" and "Segment." 

Soulive's self-titled third release for 
Blue Note (April 8) finds Eric ¡(ras-
no, Neal Evans. and Alan Evans re-
turning to the trio format on nine 
tracks recorded live in late 2002. 
Highlights include a 13-minute re-
working of "Turn It Out," the title 
track of the group's 2000 independ-
ent release, and a cover of the Stevie 
Ray Vaughan ballad "Lenny." 

Ashcroft Focuses On Warmth, Hope 
BY CHRIS MORRIS 

Richard Ashcroft's second solo 
album, Human Conditions, is a spir-
itual work that the former frontman 
for the Verve says grew out of the 
fabric of his recent life. 

Ashcroft explains, "The main in-
gredient would be the vulnerability of 
being a parent, and traveling the 
world with a first child, and touring 
the world, and being a solo artist, tak-
ing that kind of flack, and coming 
back and thinking, 'What is my role 
in my tribe?' If I'm the musicmaker, 
then I'm not going to throw any more 
empty nihilism in the world. I must 
try and construct some music that 
has a warmth in it, and a certain sense 
of hope somewhere within it." 
Human Conditions—issued Feb. 

25 in the U.S., following an interna-
tional release last October—is a 
searching and heavily orchestrated 
set, and Ashcroft acknowledges the 
impact of such questing musical pred-
ecessors as Van Morrison. "[Morn-
son's] Astral Weeks and some of his 
records have been a huge influence on 
me," he says. "He wasn't afraid. He let 
himself go." 

For Human Conditions, Ashcroft 
reunited with such past collaborators 
as arranger Wil Malone, keyboardist 
Chuck Leavell, and ex-Verve drum-
mer Pete Salisbury. But the album 

also features such guests as Beach 
Boy Brian Wilson and Mercury Music 
Prize winner Talvin Singh. 

Ashcroft cites Beach Boys record-
ings and late Beach Boy Dennis Wil-
son's solo set Pacific Ocean Blue as 
key influences on his work. 
He recalls, "I uttered the words to 

somebody: 'God, it would be great if 
Brian Wilson could sing on [the track 
"Nature Is the Law"].' A few days later, 
I met somebody who knew his man-
ager at a photo shoot, and they were 
also putting on a concert for him at 
the Festival Hall in London. The 
wheels started turning, and it wasn't 
long before he was hearing 'Nature Is 
the Law' and agreeing to it." 

Ashcroft knew Singh only casually, 

but says, "We had a great couple of 
nights [in the studio], full-on. Some-
one like that injects a sense of urgency 
exactly at a time when you need it." 
With such a gap between the al-

bum's international and domestic re-
leases, Virgin strove to give stateside 
fans an incentive to wait for the U.S. 
album to come out, as opposed to 
buying the import, Virgin senior 
director of marketing Doneen Lom-
bardi says. One such incentive was the 
inclusion of the bonus track "The 
Miracle" (published by EMI Music 
Publishing Ltd.) on the U.S. edition 
of Human Conditions. 
Lombardi notes, "Setting up to 

this, we've done a lot of alternative 
marketing, lifestyle marketing, 
including all the right samplers." 
These include Landmark Theatres' 
special sampler prepared for the 
Sundance Film Festival and discs 
distributed at Diesel and Urban Out-
fitters stores. 

Ashcroft, who is managed worldwide 
by Marc Marot at Terra Firma Manage-
ment in London, has no immediate 
plans to tour the U.S. But the musician 
hopes to bring over a large-scale show 
that will approximate the expansive 
sound of Human Conditions. He says, 
"I want people to hear a sonic approx-
imation of where I'm heading, rather 
than the solo troubadour thing." 

THE 24 HOUR JAZZ CHANNEL 

Presents 
On the Road with Fourplay 
This one hour special showcases jazz super group, Fourplay, as they tour in support of 
their new release " Heartfelt" on Bluebird Records. Catch a rare inside look at this legendary 
group through interviews, performances and exclusive ' behind the scenes' fcotage. 

Thursday April 24 at Barn, 4pm, lOpm est. Sunday April 27 at 1 pm, Eipm,10pm est. 

^t_r 

The Putumayo Global Soul Sp 
The Putumayo Global Soul Special is an explora 
new trends in world music with a look at the infl 
contemporary soul and R&B has around the glo 
Speech from Arrested Development, the special presents videos 
by artists from Africa, Brazil, Europe and beyonc who reflect 
the global popularity of urban music and introd ce fresh 
and exciting new dimensions to this influential 
musical movement. 

^—"••••••••meer 

ecial 
ion of 
uence that 
e. Hosted by 

Friday May 23 at 1 pm, 9pm, 12am est. 

Call your local cable operator to get BET Jazz. 

The only 24 hour Jazz Channel. 
©2003 BETJAZZ 
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A ROCKIN' GOOD START: Gospel 
Music Week festivities kicked into 
high gear April 5 at AmSouth 
Amphitheater with WAYFEST 2003. 
Presented by Nashville's WAY-FM, 
the event featured performances by 
Tait, Kutless, Plumb, Z0Egirl, Mer-
cyMe, Audio Adrenaline, and the 
Newsboys. Highlights included Mer-
cyMe mesmerizing the audience 
with the multi-format hit "I Can 
Only Imagine" and Audio Adrena-
line's high-octane set fueled by the 
limitless energy and charisma of 
frontman Mark Stuart. 

Always impressive, the Newsboys 
delivered a great set that included 
such perennial favorites as "Shine," 
"Breakfast," and "Entertaining An-
gels," as well as music from their 
new Sparrow album, Adoration, a 
praise-and-worship project. "I was 
really skeptical about jumping on 
this band wagon," frontman Peter 
Furler admits, "but I realized that as 
believers it's what we should be 
doing, and it really changed my 
whole thinking on it. I'd like to do 
more in the future. I enjoyed it more 
than any other record." 

Co-produced by Furler and Steve 
Taylor, Adoration includes covers of 
"In Christ Alone" and "Amazing 
Love," and the remainder are won-

CECE PACTS WITH SONY: An Epic 
Records press release announcing "the 
arrival of CeCe Winans to its roster" 
might have been a little premature— 
or at the very least—misworded. 
Indeed, the Grammy Award-winning 
gospel songstress has signed a deal 
with Epic, but it is hardly your stan-
dard artist/label pact 

Instead, the deal that links Winans 
to the New York-based recording 
giant concentrates on licensing and 
distribution of product tied to Winans' 
3-year-old, Nashville-based record 
label, Wellspring Entertainment 

"CeCe didn't sign as an artist," Well-
spring president Demetrius Stewart 
says of the deal, which had been in the 
works for more than a year. "This deal 
is about licensing and distribution. 
CeCe will maintain ownership of her 
masters. We [Wellspring] wanted the 
muscle of a major label like Epic to 
take CeCe's music beyond the church 
market. She's already marketed to 
the Christian marketplace by INO 
Records, a division of Integrity Music 
that is also part of Epic/Sony's distri-
bution system." 

While the terms of the pact were 
not disclosed, Wellspring will over-
see all of the marketing and promo-
tion with Sony handling main-

derful new songs. Furler says, "I 
wanted it to be pretty much all orig-
inal songs because I feel you have to 
keep putting songs into the system 
to keep new songs coming." 

GLOBAL GROWTH: Integrity Media 
has purchased Sarepta Music, a lead-
ing Christian-music distributor and 
record label in South Africa for an 
undisclosed sum. Since launching 
in 1984, Sarepta has become well 
known in South Africa for creating, 
marketing, and distributing Christ-
ian-music product Among the com-
pany's key acts are MIC, Case Ball 
& Shears, Andre de Villiers, and 
Eminent Child. 

stream marketing and distribution. 
The deal could not be more timely 

for Wellspring, which has three 
releases on tap this year. The first, a 
praise-and-worship CD from Winans 
titled Throne Room, is scheduled to 
arrive Aug. 12. Once completed, she is 
expected to immediately begin work-
ing on a more mainstream record for 
release in April 2004. 

The remaining two albums are due 
from the label this fall. The first will 
mark the debut of Vicki Yohi, while 
the second is the highly anticipated 
entry from Winans' church choir, 
CeCe Winans Presents Born Again 
Choir, featuring special guest vocals 

"South Africa represents a vi-
brant and growing market for 
Christian music, and we are very 
pleased that Sarepta Music has cho-
sen to join Integrity's expanding 
network of international opera-
tions," Integrity Media president/ 
CEO P. Michael Coleman says, 
adding that with the acquisition of 
Sarepta, Integrity's music products 
and church resources are now 
available in "five key regions around 
the world. In addition to our U.S. 
headquarters in Mobile, Ala., which 
also houses the Latin American 
division, we have regional offices in 
Australia, Singapore, Europe, and 
now South Africa." 

In addition to building its South 
African roster, Sarpeta will contin-
ue to represent the Provident 
Music Group (U.S.), Furious Rec-
ords (U.K.), GMI Music Partners 
(Holland) and Parachute Music 
(New Zealand). 

SIGNINGS: Fernando Ortega has 
signed with Curb Records ... Pro-
gressive folk-rock band Silers Bald 
has inked a deal with Essential 
Records . . . Australian worship 
leader Darlene Zschech has signed 
with INO Records. Her first studio 
album is due out this fall. 

from Winans, Desmond Pringle, and 
Anointed's Steve & Dadra Crawford. 

BEYOND PEWS AND PULPITS: Church: 
Songs of Soul & Inspiration—the first 
in a new series of CDs that embraces 
the musical roots and the role of the 
church in the lives of some of today's 
top music divas—is being prepped for 
a May 6 release. The series is a joint 
venture between Universal Music's 
UTV Records, renowned opera singer 
Denyce Graves' Carmen Productions, 
and songwriter/producer Una Clark's 
DMI Records. The disc features a col-
lection of classic R&B, pop, classical, 
and gospel songs produced with 
gospel choir arrangements and per-
formed by Graves, Patti LaBelle, Jen-
nifer Holiday, En Vogue, Dionne War-
wick. Chaka Khan, Patti Austin, 
Stephanie Mills, Ann Nesby, and 
Shirley Caesar. The twist is that while 
most of the material—with the excep-
tion of Caesar's "His Eye Is on the 
Sparrow" and Graves' "Ave Maria"— 
is inspirational, it is the arrangements 
that are distinctly gospel. 
The two-disc set includes a CD-

ROM with performance footage and 
artist interviews. Also featured is an 
original spoken-word composition by 
renowned poet Maya Angelou. 
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Funk Brothers Finally Get Their Due Onstage 
BY SUSANNE AULT 
LOS ANGELES—The Funk Brothers 
have been playing together live for 
decades. But, ironically, this month 
will be the first time they are the star 
of their own tour. 

Considered to be the musical brains 
behind 50-plus Motown hits, the Funk 
Brothers were instrumental in the 
careers of such singing legends as 
Marvin Gaye, Stevie Wonder, and the 
Supremes. It is often noted that the 
Funk Brothers have jammed on more 
hit songs—which include "What's 

Going On," "I Heard It Through the 
Grapevine," and "My Girl"—than the 
Beach Boys, the Rolling Stones, Elvis 
Presley, and the Beatles combined. 

Still, their 10-date theater run, 
which begins April 9 at the Avalon 
Ballroom in Boston and wraps April 
23 at the Wiltern Theater in Los 
Angeles, is the first chance the Funk 
Brothers will get to shine in front of 
an audience rather than stand be-
hind a marquee performer. Granted, 
such artists as Joan Osborne, Maxi 
Priest, Bootsy Collins, and Motown-

Nal Play Tour Returns 
BY SUSANNE AULT 
LOS ANGELES—After a trial run in 
2002. PlayStation2 is rolling out a 
second edition of its DJ-centric dance 
tour this spring, primarily at House 
of Blues (HOB) nightclubs. 
Dubbed PlayStation2 Dual Play 

2003, the tour comprises two differ-
ent legs. Ten shows will be steered 
by D.% Bad Boy Bill and Dieselboy 
from March 28 at the Riviera in 
Atlanta to April 13 at HOB in Las 
Vegas' Mandalay Bay Hotel and Casi-

no, and 14 shows will be led by DJs 
Tiesto and Noel Sanger from May 14 
at the Riviera to June 6 at Ten15 in 
San Francisco. 
HOB is again producing and pro-

moting the 2003 tour, with tickets 
costing $25 apiece. 'fraditionally, spe-
cial-effects expenses for electronica 
shows result in steeper charges, but 
PlayStation2's sponsorship is appar-
ently easing costs. 

Executives at both the Sony-
owned videogame company and HOB 
declined to discuss deal specifics. But 
Sony Computer Entertainment 
America senior manager Donna 
Arrnentor describes the arrangement 
as "our tour. It's our concept"—sug-
gesting a significant contribution 
from PlayStation2. 
HOB senior VP of marketing Jack 

Gannon understands PlayStation2's 
continued commitment to Dual Play, 
explaining that attendance levels for 
initial March dates were higher than 
figures for comparable shows during 

the 2002 installment—which Armen-
tor deemed "very successful." 

Both sides are already aiming to 
build Dual Play into an event that 
happens more than once a year. 

"I'm hoping that based on results 
to date, we have a lot of activity in 
the future," says Gannon, adding 
that "if it continues to grow, we will 
re-examine things. We also have 
amphitheaters. Who knows where 
this will lead." 

As a participating sponsor in such 
previous concert series as the Vans 
Warped tour and the Coachella Festi-
val, PlayStation2 is largely game for 
tours in general. Armentor says Dual 
Play represents PlayStation2's major 
foray into capturing the electronica 
audience. She explains, "Many music 
people are gamers. Just the fact that 
music is part of an everyday lifestyle, 
so are videogames. It seems like a nat-
ural element for us to be in." 

PlayStation2 and the DJ talent are 
drawn to the tight HOB club atmos-
phere on Dual Play. 

'We're doing it in an intimate area, 
where there'll be cooler, more subtle 
branding. It's not so much in your 
face," says Armentor, noting that the 
company is deliberately displaying only 
a few PlayStation2 banners and logos. 
"Youth culture is very sensitive to 
[advertising within entertainment]." 
Compared with his big-event gigs, 

Bad Boy Bill believes mixing inside 
buildings averaging 1,000 people in 
capacity "is a good thing. It definitely 
brings a different dimension to it." 
He also appreciates that PlaySta-

tion2 is keeping its promotional pres-
ence in check and "not trying to make 
it cheesy. They are definitely good at 
marketing themselves." 
Gannon says it makes sense in 

today's shaky financial environment 
for PlayStation2 to publicize its 
videogame product through HOB 
clubs. 'We're able to develop a strong 
following of people where they are 
coming to our venues for the small 
experience," Gannon says. "There 
can be a lot of energy with that [even 
if] we're not a big festival with thou-
sands of people." 

era vocalist Darlene Love are on 
board to sing at various dates. But 
the tour is being sold wholly as a 
Funk Brothers vehicle. 

"This is all new to us," says percus-
sionist Jack Ashford, one of 17 Funk 
Brothers who will hit the road in April. 
"We were not expecting this." 

Noting that some of the original 
Funk Brothers have died, including 
bassist James Jamerson in 1983 and 
drummer Richard Allen in 2002, Ash-
ford says, 'We lost some troops along 
the way, so it's bittersweet." But he 
adds that by finally getting the oppor-
tunity to headline a tour, "it isn't as bit-
ter as it could be." 

PLENTY OF HITS TO CHOOSE FROM 
livo one-hour sets, separated by an 

intermission, constitute each Funk 
Brothers show, tagged with an average 
ticket price of $40. Songs will change 
each night so that the group can 
squeeze in as many hot tunes as possi-
ble during the tour. Clips from the 
recent documentary Standing in the 
Shadows ofMotown—which chronicles 
the Funk Brothers' story and fueled a 
2003 Grammy Award win for best com-
pilation soundtrack album for a motion 
picture, television, or other media also 
figure heavily in the concerts. 

Impressive ingredients constitute 
the Funk Brothers' road trip: Besides 
critical buzz from Shadows, the 
Motown tour material will be famil-
iar to a wide range of people. As Ash-
ford puts it, "This is an unusual situ-
ation. How often can you work a gig 
and everybody in the place can sing 
your songs?" 

But Steve Martin, the Funk Broth-
ers' booking agent at the Agency 
Group, admits that ticket sales have 
not been as strong as he had hoped for 
the tour. He says he is anticipating a 
$100,000 haul from at least a few mar-
kets but identifies weak spots like 
Cleveland's April 16 show at the Play-

house Square Center Palace Theater. 
Martin also reports slower-than-
expected sales for the Hammerstein 
Ballroom in New York and the Opera 
House in Detroit for respective April 
11 and 18 dates. 

MARTIN 

Yet in modestly routing the tour to 
1,000- to 3,000-capacity buildings in 
major cities, Martin and such promoters 
as Clear Channel Entertainment (CCE) 
Northwest regional manager Rick 
Franks believe the tour formula will 
eventually catch fire with audiences. 

Martin says that one major problem 
in advertising the concerts is that the 
release date for the Shadows DVD 
(Billboard, March 22) was pushed from 
early April to April 24. That falls after 
the initial leg of the tour is completed, 
missing an ideal DVD and tour cross-
promotional window. 

"This is an educational thing. If you 
didn't see the film, you don't have a 
clue who the Funk Brothers are," says 
Franks, who is promoting the Detroit 
show. But on a positive side, he adds, 
"anyone who sees the film and doesn't 
get excited shouldn't be in this busi-
ness. [The Funk Brothers] got no cred-
it [for their Motown work], and they 
are really a part of the fabric of these 
songs. Now is the opportunity for them 
to get the accolades." 

Franks, Martin, and Bill Rogers 
(president of Jack Utsick Presents 
Northeast, who is promoting the April 
12 Keswick Theater show in Philadel-
phia) all foresee the Funk Brothers' 
tour growing into a successful venture 
similar to the 2002 Down From the 
Mountain concert series, which also 
showcased music from a film—in that 
case, bluegrass melodies from 0 
Brother, Where Art Thou? 

As with the winter-theater-to-sum-
mer-amphitheater launch of Down 
From the Mountain, the Funk Broth-
ers are going to wind their way into 
sheds in late summer following the 
spring theater installment. In be-
tween, the tour will travel to Australia 
and the U.K. Additionally, a Broadway 
production modeled after the Funk 
Brothers' tour is on deck for a fall 
2004 bow, and Ashford says the band 
wants to get into the studio to produce 
a CD of new songs and fresh mixes of 
its Motown favorites. 

REA DY TO GO 
Tour organizers are keeping an eye 

on production costs. Everything fits 
into one truck, "but we have 17 people 
traveling—backup singers, horn sec-
tions," Martin says. "It's a full show." 

Martin notes that because of the 
band members' 60- to 70-year-old age 
range, there is some concern over 
potential exhaustion. "The concept of 
touring is exciting for them, but the 
reality is that they aren't 23-year-old 
guys anymore." 

But Ashford points out that this 
tour is a long time coming. The Funk 
Brothers were primed to tour last 
November, when Shadows was re-
leased in the U.S. 
"We knew that once people knew 

who we were, they would want to see 
us. This was the normal course of 
action," Ashford says. "And why are we 
going to stop now? There's good 
money to be made." 

Bright Light in the Big City. March 30 marked the 14th annual Electric Factory Charity Auction, held in Philadelphia. The auc-
tion, which benefits music programs in the Philadelphia school district, raised a record-breaking $100,000 this year. Accord-
ing to Electric Factory, the company originated the music for schools program in the U.S. Pictured, from left, are Clear Chan-
nel Entertainment (CCE) director of promotions Michael Lessner, former Philadelphia 76ers president Pat Croce, Antiques 
Roadshow appraiser David Rago, WMMR (93.3) Philadelphia personality Pierre Robert, and CCE senior VP Larry Magid. 
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VENUE/ GROSS/ ATTENDANCE/ 
DATE TICKET PRICE(S) CAPACITY PROMOTER 

ELTON JOHN & BILLY JOEL MGM Grand Garden, $4,462,200 27,418 House of Blues Concerts 
Las Vegas $300/$150/$75 two sellouts 
March 28-29 

ULTRA ELECTRONIC MUSIC FESTIVAL Bayfront Park, $1,393,935 23,105 Ultra For Life 
UNDERWORLD, PAUL OAKENFOLD, PAUL Miami $200/$72/$55 30,000 
VAN DYK, TIESTO, SASHA, JOHN DIGWEED March 22 

_ 
TIM McGRAW Mellon Arena. $798,674 15,392 Clear Channel 

Pittsburgh $57/$37.75 16,607 Entertainment 
March 28 

TIM McGRAW Gund Arena, $743,063 15,051 Clear Channel 
Cleveland $59.75/$39.75 16,972 Entertainment 
March 27 

TIM McGRAW U.S. Bank Arena, $518,414 9,860 Clear Channel 
Cincinnati $59.75/$39.75 16,124 Entertainment, Nederlander 
March 24 Organization, in-house 

KENNY CHESNEY, KEITH URBAN, Smimoff Music Centre, $483.324 13,943 House of Blues Concerts. 
KELLIE COFFEY Dallas $49.50/525 19,921 The Messina Group 

April 4 

JOAN SEBASTIAN, FtAMON AYALA, Arizona Veterans Memorial $375,638 6,472 CIE. Hauser-CIE Events 
JOSE MANUEL FIGUEROA, NINEL Coliseum, Phoenix $70/$45 11,563 
CONDE March 23 

PEARL JAM, SLEATER-KINNEY Ford Center, $345,655 10,432 Beaver Prods. 
Oklahoma City $35 11,800 
April 3 

STRING CHEESE INCIDENT The Fillmore. $340,958 10,491 Clear Channel 
Denver, Colo. S32.50 10,800 three shows Entertainment 
March 20-22 two sellouts 

BEN HARPER, JACK JOHNSON Westpac Centre, $311.908 8,140 Michael Coppel Prods. 
Christchurch, New Zealand ($562,726 New Zealand) 8,511 
April 2 $43.07/$37.52 

DAVE MATTHEWS & TIM REYNOLDS Elliott Hall of Music. $787.605 5,930 Jam Prods. 
West Lafayette. Ind. $48.50 sellout 
April 3 

KENNY CHESNEY, KEITH URBAN, Kansas Coliseum, $278,704 6.793 Clear Channel 
KELLIE COFFEY Valley Center, Kan. $44.50/$34.50 9,798 Entertainment 

April 5 The Messina Group 

STEVE LAWRENCE & EYDIE GORME Ruth Eckerd Hall, $273,020 4,566 in-house 
Clearwater, Fla. $100/$49 5,718 three shows 
March 11-13 

KENNY CHESNEY, MONTGOMERY Frank Erwin Center, $258,742 7,761 Clear Channel 
GENTRY, KELLIE COFFEY Austin, Texas $42.50/$29.50 10,904 Entertainment 

April 2 The Messina Group 

DEF LEPPARD, RICKY WARWICK Gund Arena. $243,720 6.056 Clear Channel 
Cleveland $45/535 9,121 Entertainment 
March 24 

DEF LEPPARD, RICKY WARWICK Conseco Fieldhouse, 3230,845 5,722 Clear Channel 
Indianapolis S45/$35 8,583 Entertainment 
March 22 

STING MIAMI: BUJU BANTON, Bayfront Park $225,685 5,861 Supreme Promotions 
BEENIE MAN, BOUNTY KILLA, Amphitheater, Miami $40/635 12,000 
MERCILESS, BARRINGTON LEVY March 23 

GEORGE JONES, John Labatt Centre, $215,455 6,090 Paul Mares Concerts 
COWBOY BILL MARTIN London, Ontario ($317,237 Canadian) sellout 

April 1 $40.41/$35.66/$30.56 

STYX & REO SPEEDWAGON Sovereign Center, $196,509 5.266 Jack Utsick Presents N.E. 
Reading, Pa. $39/$34/$29 6,493 
March 20 

DEF LEPPARD, RICKY WARWICK Resch Center, $174,002 4,610 Jam Prods. 
Green Bay, Wis. $38 6,000 
April 2 

DISTURBED, CHEVELLE, UNLOCO Tweeter Center at the $172,274 5,510 Clear Channel 
Waterfront, Camden, N.J. $34.50/$32.50 sellout Entertainment 
March 28 

ANNIE LENNOX Shubert Theater, $167,125 1,953 Jam Prods. 
Chicago $100/$75/$50 sellout 
April 1 

DISTURBED, TAPROOT, CHEVELLE, Blue Cross Arena. $153,213 5.059 Clear Channel 
UNLOCO Rochester, N.Y. $34/$32.50 5,500 Entertainment 

March 24 

SCORPIONS & WHITESNAKE, Fox Theatre, $151,480 3,880 Clear Channel 
DOKKEN Detroit $42.50/$35 4,761 Entertainment 

March 22 

THE DOORS 21ST CENTURY Dodge Theatre, $148,390 3,172 Clear Channel 
Phoenix 565/530 4,037 Entertainment, in-house 
March 26 

CHICAGO, MARK CORTEZ Dodge Theatre, $144,302 3.686 Clear Channel 
Phoenix 545.25/535 25 4,558 Entertainment in-house 
March 21 

_ 
70'S SOUL JAM: THE STYLISTICS, THE CHI- Star Plaza Theatre, $143,478 4,458 Star Prods. 
LITES, THE INTRUDERS, THE DRAMATICS, Merrillville, Ind. 543/531 6,800 two shows 
THE PERSUADERS, JIMMIE WALKER March 1 

COLDPLAY, THE MUSIC Fox Theatre, $141,585 4,787 Clear Channel 
Detroit 935/930 sellout Entertainment 
March 3 

THE DOORS 21ST CENTURY NextStage. $141,534 2.670 AEG Live- Southwest 
Grand Prairie, Texas $110/$65.50/$39.50/$29.50 3,254 
March 29 

DARYL HALL & JOHN OATES Beacon Theatre, $139,679 3,087 Clear Channel 
New York $73/$33 sellout Entertainment 
March 1 

DISTURBED, CHEVELLE, UNLOCO First Union Arena, $137,765 4,869 Clear Channel 
Wilkes-Barre, Pa. $29.50 5,704 Entertainment 
March 26 

JULIO IGLESIAS Westbury Music Fair, $134,981 3.229 Clear Channel 
Westbury. N.Y. 550/$43.50 5,484 two shows Entertainment 
March 13-14 

THE PRETENDERS, Warfield Theatre, $133,366 4,376 Clear Channel 
ALL MIGHTY SENATORS San Francisco $32.50/$29.50 4,500 two shows Entertainment 

March 1-2 one sellout 

DISTURBED, TAPROOT, CHEVELLE, Central Maine Civic Center, $133,104 4.628 Clear Channel 
UNLOCO Lewiston, Maine $29.50 sellout Entertainment 

March 19 

DISTURBED, TAPROOT, CHEVELLE, Hare Arena, $132,272 4,781 Clear Channel 
UNLOCO Dayton, Ohio $32/$29.50 4,800 Entertainment 

March 14 

C,pyrIgut 2003. VNU Business Media, Inc. All nghts reserved. Boxscores should be submitted to, Bob Allen, Nashville. 
Phone 615-321-9171. Fur 615-321-0878. For research information and pncing, call Bob Allen, 615-321-9171. 
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Views. 
THE BIG GUY, PART II: Clear Channel 
Entertainment (CCE) has unveiled 
its national amphitheater concert-
branding concept, Smirnoff Sum-
mer of Live, a broad title sponsor-
ship deal that encompasses more 
than 170 acts performing live in 40 
markets nationwide. 
Among the acts performing this 

summer at CCE sheds under the 
Summer of Live banner will be Red 
Hot Chili Peppers, James Taylor, 
Pearl Jam, Norah Jones, Kenny 
Chesney, Alabama, the Allman 
Brothers Band, B.B. King, Dave 
Matthews Band, and Bon Jovi, along 
with touring festivals Lollapalooza 
and Ozzfest. 

CCE CEO Brian Becker says, "This 
is part of a much larger effort that 
we'll be announcing step by step over 
the next few weeks and months, 
essentially an artists' services mes-
sage on behalf of [CCU We know we 
have the best people and capabilities 
in the business, and we need to make 
a commitment to bring those to bear 
on our very close working relation-
ships with artists." 
From Becker's perspective, Sum-

mer of Live is about bringing energy 
and excitement to the outdoor con-
cert market some 15 years after 
amphitheaters became mainstream 
venues. He says, "We're putting mil-
lions into advertising, sweepstakes, 
and promotions promoting the idea 
that, just as March Madness heralds 
the prime basketball season, Sum-
mer of Live heralds the prime sum-
mer concert season." 

As part of the Summer of Live roll-
out, CCE announced it will work with 
numerous bands and artists to make 
$10 tickets available for many concerts 
at CCE amphitheaters. The $10 ticket 
will be available at venue box offices 
in a flexible situation that varies from 
market to market, artist to artist. So 
a major facet of this "artist relations" 
program is geared toward consumers, 
a fact not lost on Becker. 

by Ray Waddell 

"There is no question in our minds 
that what is best for our industry is 
to make sure consumers and fans are 
getting tremendous value, particu-
larly when they're voting with their 
feet and wallets to enter our uni-
verse," Becker says. "The $10 ticket 
is not for every show in every market, 
and we will always secure artist 
approval when we do it; it's their call. 
In some cases we will finance the 
tickets ourselves to maintain the con-
sistency of the program." 

Becker says that most artists are 
reacting with enthusiasm. "They rec-
ognize the need to show their fans 
the same loyalty the fans show to 
them," he says, adding, "We're work-
ing with some of the classic brands 
in rock'n'roll." 
Two factors worth noting in the 

Summer of Live promotion, de-
scribed as a long-term commitment: 
First, it is not a direct, quantifiable 
revenue producer, and second, it 
includes corporate sponsorship in 
one of the toughest such markets in 
recent memory. 
"We are equally committed to our 

relationships in the corporate com-
munity," says Becker, asserting that 
any potential conflicts between 
sponsors will be sidestepped. "We 
recognize that it is a very tough 
time. There is a sense of lethargy we 
are trying to address. So far, we've 
had a lot of success with corporate 
sponsorships." 

Becker believes the summer tour-
ing season is off to a positive start. 
"We have cautious optimism," he 
says. "By all press accounts, the war 
won't be long and drawn out, 
though who can say what the [post-
war] effects will be? We know we 
have a good schedule, and ticket 
sales are up." 

REUNITING FEELS SO GOOD: Tour-
ing vet Ian Noble has again joined 
with John Scher, this time at the 
latter's Metropolitan Talent ( in 
which Scher is partnered with Al 
Cafaro) as senior producer for Met-
ropolitan's concert division. Noble's 
responsibilities will include coordi-
nating and overseeing all of Metro-
politan's concert promotion activi-
ties. Noble previously worked for 
Scher at his former company, Met-
ropolitan Entertainment Group, as 
one of the senior executives in the 
touring division, and most recent-
ly worked with promoter Jack 
Utsick. Noble will be based at Met-
ropolitan Talent's New York office 
and will continue to work with 
Utsick under an arrangement with 
Metropolitan. 
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R&D/HIP-HOP 
UMW) Strengthens Its Hold On 
Rill And Rap Market Share 

As 2003 takes hold, Universal 
Music & Video Distribution (UMVD) 
strengthens its dominance as the top 
R&B album and rap album distribu-
tor, claiming 44.4% and 57.4% in the 
respective genres for the just-ended 
first quarter. (Rap album sales are 
included in the R&B albums totals, 
also.) Reflecting the runaway success 
of G-Unit/Shady/ Aftermath/Inter-
scope artist 50 Cent's debut, Get Rich 
or Die 73-yin', UMVD's shares repre-
sent increases of 12 percentage 
points and nearly 19 percentage 
points, respectively, for the corre-
sponding period last year, according 
to Nielsen SoundScan. 
UMVD nearly triples its R&B lead 

over second-place-holder BMG with 
16.1%, down two percentage points 
from a year ago. And although WEA 
doubles its 2002 first-quarter rap stand-
ing with 12.6% (jumping from sixth to 

U.S. Market Share By 
Distributor: MI Albums 
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second place), UMVD commands a 
more than 4-to-1 lead over WEA. 
The remaining R&B albums share 

lineup finds Sony in third place with 
13.8% (an eight-percentage-point 
drop from 21.4%), WEA fourth with 
12.7 (bumping up from 11.5%), inde-
pendent distributors fifth with 7.4% 
(down from 8.3%), and EMI Music 
Distribution (EMD) sixth with 5.7%, 
a nearly three-percentage-point de-
cline from 8%. 

Indie labels lose almost three per-
centage points but slip into third 
place in rap albums with 10.3%. That 
group is followed by the restructur-
ing Sony, which slid from 17.6% to 
7.9%. Experiencing a similar drop, 
BMG falls from 16.3% to 6.8% for 
fifth place. Landing in sixth is EMD 
with 5%, a two-percentage-point loss 
from last year's 7.9%. 

GAIL MITCHELL 

U.S. Market Share By 
Distributor: Rap Albums 
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Back in the `Umelite: Its been three years since her last album, Unrestricted. 
Now Da Brat returns with Limelite, Luv & Niteclubz. "In Love Wit Chu" is the 
current single from the So So Def/Arista album due in stores June 24. In the 
midst of wrapping up the project, Da Brat takes five with So So Def CEO/Arista 
senior VP Jermaine Dupri. 

Murray Makes His Def Jam Debut 
Rapper Releases First Full-Length Since 1998's 'It's A Beautiful Thing' 
BY RASHAUN HALL 

Not many rap artists get a second 
chance at having a successful career. 
With fans' constant desire for new tal-
ent, yesterday's hot acts can easily fall 
by the wayside. That's not the case for 
Keith Murray. The rapper is making 
his long-awaited return with his Def 
Jam debut, He's Keith Murray. 

Due April 29, the album is Murray's 
first in five years. Managed by James 
Ellis of New York-based Ellis Enter-
tainment, the former Jive recording 
artist signed with Def Jam in 2001. 
The signing followed Murray's exon-
eration on assault charges stemming 
from a 1995 incident at a Connecticut 
nightclub. Sentenced to a five-year 
term in 1997 (suspended after three 
years), he served 30 months before an 
eyewitness came forward to say Mur-
ray had been wrongfully convicted 
(Billboard, June 23, 2001). 

In 1994, Jive released Murray's de-
but hit single, "The Most Beautifullest 
Thing in This World." A gold-certified 
album with the same title arrived the 
same year. In addition to subsequent 
solo albums-1996's Enigma and 
1998's It's a Beautiful Thing-Mur-
ray and fellow rapper/Def Jam artist 
Redman were founding members of 
Def Squad, along with EPMD's Erick 
Sermon. The trio scored a top 25 R&B 
hit in 1997 with a loose cover of the 
Sugar Hill Gang's "Rapper's Delight." 

"It was a learning process," Murray 
says of returning to the studio. "I had to 
get used to hearing myself on the mike 
again. Also, hearing and seeing what 
was out there now-I had to check out 
the competition." 

Murray enlisted such producers as 
Pete Rock, Jazze Pha, and Sermon to 
helm the boards for Hes' Keith Mutray. 
Murray reunites with Sermon and Red-
man on lead single "Yeah Yeah You 
Know It." It peaked at No. 53 on Hot 
R&B/Hip-Hop Singles & Tracks. 

"I"Yeah Yeah You Know It"] is an 
old-school hip-hop song," says Mur-
ray, who publishes his songs through 
Illiotic Music (ASCAP). "That's a defi-
nite joint right there, and I knew it the 
first time I heard it. That's hip-hop in 
its purest form." 

For DefJam/Def Soul head of mar-
keting Deidre Graham, the promotion 
plan's primary goals were two-fold. 
"We wanted to reintroduce Keith to 
the marketplace and establish him as 
a Def Jam artist," Graham says. "We 
began a tour in January to reintroduce 
him via radio, video, and local press. It 
was sort of a pre-promo tour." 

Murray, who is booked by Erick 
Wilson of New York-based Evolution 

TO OUR READERS 
Gail Mitchell's Rhythm, Rap, 

and the Blues column will return 
next week. 

Talent Agency, is scheduled to em-
bark on another promo tour the week 
before the album is released. "He 
really wanted to go back into the 
market and talk to the kids about his 
life," Graham says. "He wants to show 

that even though he had his trials 
and tribulations as a young man, he 
persevered. He's an inspiration to 
these kids and wants to spread that 
positive message." 
On the retail front, Def Jam will 

focus its attention on independent 
retailers. "During the promo tour we'll 
be doing in-stores with Keith as a 
cashier," Graham says. "He has such 
an animated personality. We thought 
it would be fun and a good way to give 
back to indie retailers." 

Murray, who is also featured in Elec-
tronic Art's Del Jam Vendetta video-
game (Billboard March 29), will take 
part in the Def Jam Vendetta tour that 
begins May 7. "It will serve as the sec-
ond leg of his promotional tour," Gra-
ham notes. "There will be Vendetta 
Bowls-competitions where fans will 
play each other on Def Jam Ven-
detta-held across the country. The 
winners will get to play Keith and 
other Def Jam artists." 

According to Murray, He's Keith 
Murray is more than just party tracks 
like "Yeah Yeah You Know It." "I have 
club joints, joints with real lyrical 
flow-there's no one particular type 
of theme on this album," he says. 
"That's why I decided to name it He's 
Keith Murray. Like my musical 
tastes, this album has a little bit of 
everything in it." 
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Airplay monitored by N Nielsen 
Broadcast [ ata 

Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 
NUMBER 1 'n II Weeks At Number 1 

IN DA CLUB 50 Cent .2 
G,UNIT/SHADY/AFTERNIATH/INTERSCOPE 

2 2 GET BUSY Sean Paul V 
VP/ATLANTIC 

3 3 BEAUTIFUL Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson .i, 
DOGGYSTYLE/PRIORITY/CAPITOL 

4 4 EXCUSE ME MISS Jay-Z 9' 
ROC-A-FELLA/DEF JAMOWMG 

5 6 21 QUESTIONS 50 Cent Featuring Nate Dogg 
SHADY/AfTERMATHONTERSCOPE 

6 5 I KNOW WHAT YOU WANT Busta Rhymes& Mariah Carey Featuring The Flipmode Squad v 
J/MONARC/FIMG/IDJMG 

7 8 CAN'T LET YOU GO Fabulous Featuring Mike Shorey & Lil Mo '9 
DESERT STORM/ELEKTFUVEEG 

8 7 
, 

I CAN Nas .ï, 
ILL WIWCOLUMBIA 

9 9 THE JUMP OFF Lil' Kim Featuring Mr. Cheeks «2 
QUEEN BEE/ATLANTIC 

10 12 
• 

NO LETTING GO Wayne Wonder .2 
GREENSLEEVES/VP/ATLANTIC 

10 GOSSIP FOLKS Missy "Misdemeanor" Elliott Featuring Ludacris V 
THE GOLD MIND/ELEKTRAAEG 

12 11 WANKSTA 50 Cent '9 
G-UNIT/SHADY/INTERSCOPE 

13 14 SICK OF BEING LONELY Field Mob V 
MCA 

13 MESMERIZE Ja Rule Featuring Ashanti ç, 
MURDER INC/DEF JANVIDJMG 

15 20 PIMP JUICE Nelly 
FO REWUNIVERSAUUMRG 

16 16 STILL BALLIN 2Pac Featuring Trick Daddy 
AMARU/DEATH ROW/INTERSCOPE 

17 X GON' GIVE IT TO YA DMX V 
BLOOOLINE/DEF JAM/1110AG 

18 22 PUMP IT UP Joe Budden .2 
DEF JAMADJMG 

19 THUGZ MANSION 2Pac V 
AMARU/DEATH ROW/INTERSCOPE 

15 WHAT HAPPENED TO THAT BOY Baby Featuring Clipse V 
CASH mONEY/UNIvERSAUUMRG 

18 SUPERMAN Eminem .? 
. .• T IWATIVINTERSCOPE 

22 

23 

24 GET BY Talib Kweli 9 
, RICA 

SING FOR THE MOMENT Eminem .2 
, .• ' IRMATH/INTERSCOPE 

24 25 NEVER SCARED Bone Crusher Featuring Killer Mike & T.I. .2 
BREAK EM OFF/SO SO DEF/ARISTA 

23 NIGGAS 50 Cent Featuring The Notorious B.I.G. 
G- UNIT 

MI R.,,,d....th th.nrositoo inrrnaen In AlleilArltP imnr.ssinns The ran tracks audience is comodeJ from 99 FMB/Rio-Hop and 
49 rhythmic top 40 s ations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi-
ence, comput d by cross-referencing exact times of airplay with Arbitron listener data. c Videoclip availability. © 2003, VNU Busi-
ness Media, I c. An rights reserved. 
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Excuse Me Miss itvIBER 1  i mAek, 

ITIJI,AGI 

26 27 dontchange leD 61 
MUSIO (DEF SOULADJMG) 

Yeah Yeah U Know It 

KEITH MURRAY FEAT DEE SQUAD (DEE JAMADJMG) 

' 2 1 In Da Club 
sO CENT (G-UNIT/SHADYAFTERMATHANTERSCOPE) 

27 28 Fabulous fle 55 
AHEM FEAT. THA RAYNE (DIVINE MILL/WARNER BROS.) 

Crush On You 

MR. CHEEKS FEAT MARIO WINANS ILJNIVERSAL/UMRGI 

el 3 Beautiful 
SNOOP DOGO IDOGGYSTYLE/PRIORITY/CAPITOU 

ED 38 I Wish I Wasn 't 53 46 

HEATHER HEADLEY IRCAIRMGI 

Superman 

EMINEM (WEB/AFTERMATHANTERSCOPEI 

0  5 Get Busy 
SEAN PAUL B/P/ATLANTIC' 

ED 37 Pimp Juice ED 57 
NELLY (FE REELAINIVERSAUUMRG/ 

I Still Love You 
702 IMOTOWN/UMRG) 

43 9 21 Questions 

50 CENT IGUNIT/SHADY/AFTERMATHANTERSCOPEI 

30 29 Guess What €01 60 
SYLEENA JOHNSON (JIVE) 

I Love You 

ERE HILL IDEF SOULADJMGI 

6 6 How You Gonna Act Like That 
TYRESE (JAIMG) 

ED 58 Beware Of The Boys (Mondial' To Bach Ke) 56 49 

PANJABI MC FEAT JAY-2 (SEQUENCE) 

I Don't Give A @ AV. 
LIL JON & THE EAST SIDE BOYO IBME/IVTI 

7 4 Ignition 
Ii KELLY (JIVE) 

iEE> 40 
i- 

Get By ea, 74 
TALIO KWELI IRAWKUS/MCA) 

Get Low 
UL JON & THE EAST SIDE BOYZ (EIMERVT) 

O  8 I Know What You Want 
suSTA RHYMES& MARIAH CAPIN iRA 

03 25 What Happened To That Boy CD 59 
BABY FEAT CLIPSE (CASH MONEY/UNIVERSAUUMRGI 

Too Much For Me 

DJ KAYSLAY (COLUMBIA) 

gp 10 I Can 
•.AS /LL WILL/COLUMBIA) 

,-34 31 Still Ballin OD 64 
7/AC FEAT TRICK DADDY WARE/DEATH ROWANTERSCOPE( 

I'll Never Leave 

R. KELLY IJIVEI 

ID 11 Can 't Let You Go 
ieoLCIUS (DESERT STORWELEKTRAUG) 

0  41 Never Scared co 75 
BONE CRASHER ( BREAK FM OFF/SO SO DEE/ARISTA 

Rock Your Body 

JUSTIN TIMBERLAKE IJIVE) 

11 7 Miss You 

AAL1YAH IBLACKGROUNDAJNIVERSAL/UMRGI 

lin 48 So Gone 4310 66 
MONICA IJ/RMGI 

In Love Wit Chu 

DA BRAT FEAT CHERISH (SO SO DEF/ARISTA) 

43) 12 
L 

The Jump Off 

LIL KIM FEAT MR CHEEKS (QUEEN BEEATLANTICI 
37 34 Thugz Mansion 62 52 

2PAC FEAT MAS (AMARE/DEATH ROWANTERSCOPE) 

All I Need 

FAT JOE (TERROR SQUAD/ATLANTIC) 

(E) 13 Put That Woman First 
JAHEIM (DIVINE MILL/WARNER BROS.I 

(1) 51 Magic Stick 63 54 

LC KIM FEAT 50 CENT (QUEEN BEE/ATLANTIC) 

Hooked 

MARY J. BUGE FEAT. P DIDDY (MCA( 

0, 14 No Letting Go 
vVAYNE WONDER IGREENSLEEVESNP/ATLANTIC) 

ED 43 P***ycat a) 73 
.,KSSy MISDEMEANOR' ELLIOTT THE GOLD MINEVELEKTRWEEGI 

Excuse Me Miss Again 
JAY.Z (ROCA.FELLAVDEFJAMADJMG) 

ez) 17 Say Yes 

FLOETRY ISOLJAZ/DREAMWORKS/INTERSCOPE, 

40 30 Cry Me A River :455 62 
JUSTIN TIMBERLAKE (JIVE) 

He Proposed 

KELLY PRICE WET SOULADJMGI 

IED 16 Emotional Rollercoaster 
v 1 v AN GREEN COLUMBIA 

:,  41 35 Laundromat 4215 72 
NIVEA (JIVE 

Dipset Anthem 
THE DIPLOMATS IROC-A•FELLA/DEF JAMADJAIG I 

ID 20 What Would You Do? 
r HE ISLAS BROTHERS IDREAMWORKS1NTF Re 

21 
- 

Wanksta 69 a) 
50 CENT (G-LINIT/SHADYA NTERSCOPE) 

P.I.M.P. 
50 CENT (G-UNIT/SHADY/AFTERMATKINTERSCOM 

18 15 Hell Yeah 
SIN/TRINE FEAT. BABY (EPIC( 

44 Snake 68 65 
R KELLY FEAT BIG TIMER (JIVE) 

Closure 

GERALD LEVERT IELEKTRNIEGI 

Q  19 Girlfriend 

B2K IT.U.G/EPICI 

,44 32 
( 

Niggas 59 53 

50 CENT FEAT THE NOTORIOUS B.lá. (G-UNIT( 
A.D.I.D.A.S. 
KILLER MIKE FEAT BIG BOI IAQUEMINI/COLUMBIA) 

20 22 All I Have 

JENNIFER LOPEZ FEAT. LL COOL J (EPIC 

:45 45 

i 

X Gon Give It To Ya ED — 

OMX IBLOODUN r EF JAM/RUING) 

Love Calls 
KEM KEMISTRY/MOTOWNAIMAGI 

21 24 4 Ever 

mc) FEAT FAROLEES ITHE GOLD MINDiELEKT ,.. 

146 36 That Girl 71 70 

MARQUES HOUSTON IT U.G/A&MANTERSCOPEI 

Stop 

JAY.Z (110C.AFELIA/DEFJAMADJMG1 

22 18 Gossip Folks 
: •.• .-É..lEANDFI" ELLIOTT THE GIRD MINDELE)". 

47 39 Mesmerize GD — 
JA RULE FEAT. ASHANTI (MURDER INC/DEF JAMQDJMG) 

Come Over 
ANJYAH IBLACKGROUND/UNIVERSALJUMRG) 

23 26 Sick 01 Being Lonely 
HELD MOB MCA) 

CD 47 Shoulda, Woulda, Coulda 73 67 
BRIAN MCKNIGHT IMOTOWN/UMRGI 

Alright 
FREEWAY IROC-A-FELULDEF JAM/IDJMG) 

24 23 Love Of My Life (An Ode To Hip Hopi 
ERYKAH BADU FEAT COMMON (FOX/MCA) 

CD 63 Step Daddy GD — 
A THAN SAMMY SAM IROCKY ROAD(COLAPARKUNWERMLIFMRSI 

Patiently Waiting 

SO CENT 16•UNIT/SHADY/AFTERmATNINTERSCOPE) 

ED 33 Pump It Up 

JOE REDDEN (DEE JAWIDJMG) 

4D 56 Like A Pimp 75 68 

DAVID BANNER FEAT. UL FOP ISRCMNIVERSALAJMRGI 

'This Very Moment 

K-CI & JOJO (HOLLYWOOD/MCA) 

a> Records with the greatest impressions increase. c 2003, VNU Busixess Media, Inc All rights reserved. Compiled from a national sample of anpl y supplied by Nielsen Broadcast Data Systems' Radio 

Track service. 137 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cmss-referencing exact times of airplay with Arbitron listener data. 

This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chal. 
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ARTIST (IMPRINT/PROMOTION LABEL) 

0 
_ 

___-,',, NUMBER 
Guess What (Guess Again) i va a no. 1 
U/ LEONA JOHNSON FEAT R. KELLY NIVE) 

ED 30 This Is My Party 51 44 
FABOLOUS (DESERT STORNVELEKTRAEFEG( 

No Letting Go 

WAYNE WONDER (GREENSLEEVESNP/ATLANTIC) 

2 1 Emotional Rollercoaster 

VIVIAN GREEN ICOLUMBIAI 

27 10 Pack Ya Bags 52 50 
TARAI )SWEAT/EPIC) 

Ignition 
R. KELLY IJIB/El 

O  — If You Let Me 

LEU MOSLEY IJENSTAR) 

28 25 Ma, I Don't Love Her CD — 
CLIPSE FEAT FAITH EVANS (STAR TRAK/ARISTAI 

Golden Age 

PLANET ASIA (THRESHOLD/FAT BEATS) 

a 17 I Know What You Want 

BUTTA RHYMES & MARIAI CAREY IIMENARCRMG 
29 33 4 Ever eme 62 

L IL MO FEAT FABOLOUS (THE GOLD MIND/ELEKTRNEEG 
Stompdasletoutu (Vendetta) 
CNN FEAT. MDR DEFJAMADJMG 

5 3 No Means No 

N1 ENEE GWyNN (BASE HITI 
30 32 Yeah Yeah U Know It ED — 

KEITH MURRAY FEAT. DEF SQUAD IDEFJAM/IDJMG) 

Who Run This 

ROY JONES. JR (BODY HEM» 

6 7 The Jump Off 
[ II KIM FEAT MR. CHEEKS (QUEEN BEE/ATLAN n 

31 — Super B-Boy Pimpin ' E211 64 

THE EARTHQUAKE INSTITUTE (RICHTER SCALE/STREET PRIDEI 
Ya Bette Believe It 
THE BEATMITS LANDSPEED) 

€10 19 Beautiful 
SNOOP DODO (DOGGYSTYLETPRIORITY/CAPITOt 

:32 31 I Need A Man œ _ 
FOXY BROWN FEAT THE LETTER M IDEFJAMACUMG1 

You Can Do It 

a CUBE« 1.1ACK MOMS TOI (LENCHMQ&BESTSIDEPRIET,  

a  11 In Da Club 

Su CENT (G•uNIT/SHADYJAFTERMATIONTERSC ( - 

33 — Code Red ED — 
WILOCHILD STONE THROW/FAT BEATS) 

Beware Of The Boys (Mundian To Bach Be) 
PANJABI MC FEAT. JAY-Z SEQUENCE) 

9 5 Starting With Me 

BRANDY MOSS-SCOTT (HEAVENLY TUNESI 
34 48 X Gon ' Give ft To Ya 5Ç 60 

DMX IBLOOOLINE/DEFJAWIDJMG1 

Feel Good 

AZ (FULL CLIP) 

ED 13 Excuse Me Miss 
JAY-2 (ROC-A-FELLA/DEFJAM/IDJMG) 

• 35 28 How I Feel 60 46 
LESO FEAT LI' FLIP (TAKEOVER ENTERTAINMENT) 

The Wreckoning 

BOOMKAT (DREAMWORKSENTERSCOPEI 

11 2 Cry Me A River 
JUSTIN TIMBERLAKE (JIVE) 

36 24 
, 

Dipset Anthem 61) 56 

THE DIPLOMATS (ROC-A-FELLA(DEF JAMADJMGI 

Make It Clap 
BUSTA RHYMES FEAT SPL1FF STAR ( J. RMG1 

03 16 Just Like You 

G-WIZ (COMPOUND/ORPHEIJS) 
37 — Pimp Juice 62 45 

NE/TV FO REEL/UNIVERSAUUMRG 
Your Peps DWI Lilie Mall Really Don't Like This Dude) 

NICK CANNON NICK/JIVE 

13 15 Through The Rain 

MARIAN CAREY IMENARCASLANDADJMG1 
38 26 Star 63 34 

702 FEAT CUPSE (MOTOWN/UMRG I 
When I Get You Alone 
THICKE (NU AMERICAANTERSCOPE) 

14 14 Get Busy 

SEAN PAUL VP/ATLANTIC) 
139 23 Throw Up CD — 

RACKET CITY ).447/LANDSPEEDI 
Nice Girl, Wrong Place 

GANG STASH FEAT BOY BIG (VIRGINI 

15 6 Hell Is A Flame 
FP , E: smil-IPAW/N.E.S I 

40 — Hell Yeah 0 66 

GINUENINE FEAT BABY (EPIC( 

Big PoppaMfaming 

THE NOTORIOUS B.I G (BAD BOY/ARISEN 

16 9 Dance With Me 
: • .• • 'I/El 

-41 35 Blowin' Me Up (With Her Love) 0 — 

JC CHUTEZ (FOX/JIVE) 

Grindin' 

CLIPSE (STAR TRAE/ARISTA) 

Q  37 What We Do 
,.-AAFELLA/DEF JAMADJMG . 

' 2 43 Get By 67 61 

TALIB KWELI IRAWKES/NICA) 
When The Last Time 
CL/POE (STAR TRAK/ARISTAI 

(I) 36 Girlfriend 
BOX (T.E.G/EPICI .. 

27 Everybody CD — 
HART THE RIPPA (BODY HEAD) 

Heartbreaker 

MARIAS CAREY FEAT. JAY.Z (COLUMBIA) 

19 22 Yall Don 't Know 

JOLLY GREEN (ZEE POUND) 
: 44 21 Come Close Remix (Closer) Ca — 

COMMON IMCAI 

Down Bottom/Spit These Bars 

DRAGON & JUVENILE IRUFF RYDERSINTERSCOPEI 

ED — Get Low 
LIT JON á THE EAST SIDE BOYO IBMEIVTI 

45 4 Jah Is My Rock co _ 

CARIBBEAN PULSE IRIE) 
U-Way (How We Dolt) 

YOUNG8LOODZ GHET.O.VISIONAAFACE/ARISTAI 

Q 49 Choppa Style 

CH OPPA FEAT MASTER P 1TAKE FO /NEW NO Air • 
46 73 All I Need ao _ 

FAT JOE (TERROR SQUAD/ATLANTIC) 
Left & Right 
D'ANGELO ICHEEBA SOLJNDNIRG IN ( 

22 12 Incomplete 
C•LANAE (WRIGHT ENTERPRISES) 

47 
. 

40 Virginity fiD — 
TG4 (T.U.G/AMINTERSCOPEI 

Dancin ' 

GUY (MCA( 

ED 29 Shady 

BIG "C." ISOUTHPAW/K E SI 

48 8 Up In Da Club 2Nite Go _ 
REVENUE (STACK A GRIP/ 

Focus 
JOE BUDDEN IDEE JAMADJMGI 

24 20 Gossip Folks 

MISSY MISDEMEANOR' E.. - 

49 42 Gangsta Lovin' 74 72 

EVE FEAT ALICIA KEYS (RIFF RYDERSANTERSCOPE) 
Mesmerize 

JA RULE FEAT ASHANTI (MURDER INCISER JAWIDJMG) 

25 18 The Star Spangle II B(illiler 

WHITNEY HOUSTON ,AR . -. 
50 — 

, 

Never Scared 75 53 

BONE CRUSHER (BREAK EM OFF) 

Nothins Free/I Don't Give A @*&% 

OCIBIE FEAT. LIL JON & THE EAST SIDE BOYZ IBME/TVT) 

• Records „ in e greatest sales gains. C 2003, VNU Bus.' an Niel en SoundScan, Inc. All rights reserved. Compiled by Nelsen SoundScan from a national subset panel of core 

R&B/Hip-Hop stores. This data is used to compile the Hot R8aH.p-Hop Sines Si Track chart. 

R&B/HIP-ROP 

&Deeds. 
I'LL TAKE PARIS: On the heels of the 
release of her March 25 debut album, 
Long Way Back (Pickininny/Astral-
werks), T-Love has been spending time 
in France performing and promoting 
the set, which serves up a blend of hip-
hop, jazz, and soul (Reviews & Pre-
views, Billboard, April 5). 

The Los Angeles native went to 
France in February and plans to stay 
until May. But this is not a totally new 
experience for her, "I moved to London 
to record my album in 1999," the 30-
something-year-old artist says. "At that 
time I always had to travel to Paris to 
renew my work permit, and by doing 
that I met some really good people here." 
Now many of those people are sup-

porting her music as well as the music 
of other American hip-hop artists. 
T-Love says there is not much difference 
between American and French audi-
ences. "In a lot of ways, they're the 
same," she observes. "It's interesting get-
ting music to people who are as into hip-
hop as you are but speak another lan-
guage." She adds that French hip-hop 
fans are "really trying to uphold all the 
rap music styles that have come from 
America. They're trying to take it and 
apply it to their own hip-hop culture." 

T-Love realizes that her France visit 
comes at a time when the country's 
relations with her native U.S. are 
strained. But she hasn't been affected 
by those issues. "I think the blessing 
for me is that I don't do world-stock-
exchange-type things because the peo-
ple that I deal with very intimately are 
artists, and artists as a whole usually 
are against war. So when I come here 
it's the same. All the people I'm vibin' 
with are artists, so that subject never 
comes up." 

BUM DOES AMERICA: Buju Banton, 
the voice of Jamaica, is making the 
rounds in the U.S. this summer with 
his Friends for Life tour. The 47-city 
junket kicked off March 13 in New 
York at the Hammerstein Ballroom 
and continues through May 9, where it 
will end at Rochester, N.Y.'s Water 

Street Music Hall. Other cities on the 
itinerary include Philadelphia, Miami, 
Cleveland, Minneapolis, Salt Lake City, 
and San Francisco. Friends for Life, 
released March 11 on VP Records/ 
Atlantic, is Banton's first album in 
three years (Billboard, Feb. 22). 

THEY'RE BAAAACK: It's that time of the 
year when all minds in the ATL turn 
to thoughts of music festivals and con-
ferences. Here's the latest on two of the 
hottest summer music events taking 
place in Atlanta. 

Celebrating its 10th anniversary this 
year is Music Midtown. The city's huge 
three-day, multi-genre music festival 
will boast some of the industry's hottest 
hip-hop acts. Headliners include LL 
Cool J, Fat Joe, Bone Crusher, and 
Cam'ron along with R&B/pop acts 
Ashanti, Amerie, Donnie, Nivea, Vivian 
Green, the Isley Brothers, Shaggy, K-
Ci & JoJo, and Morris Day & the 'lime. 

Taking place May 2-4, Music Mid-
town traditionally draws some 300,000 
music lovers from around the world to 
enjoy the sounds of more than 120 
international, national, and local acts. 
This year, the festival will feature 11 
stages in the heart of downtown At-
lanta. The newest of these performance 
stages is Audio Underground, which 
will showcase artists in dancehall, hip-
hop, and electro hip-hop. For more 
information, call 404-249-6400 or visit 
musicmidtown.com. 
The Atlantis Music Conference is 

gearing up for another round of pan-
els, showcases, and parties as it hosts 
its third Urban Symposium. The con-
ference, slated for July 30-Aug. 2, fea-
tures a keynote address by producer 
Rodney Jerkins, as well as six panels, 
six showcases, and parties. 

Panels will cover a range of topics 
including independent labels, market-
ing and promotions, songwriting, A&R, 
gospel music, publicity, and women in 
music. Also featured will be a demo 
derby with two urban music A&R reps. 
The conference takes place at the 

Sheraton Hotel in downtown Atlanta. 
Showcases will be held at various ven-
ues throughout the city. For more 
information, call 770-499-8600 or log 
on to atlantismusic.com. 

COMING SOON: Rapster/BBE will 
release a new artist album by hip-hop 
veteran Freddie Foxx, aka Bumpy 
Knuckles, this summer. Konexion, 
which will bow June 3, is the follow-up 
to 2000's Industry Shakedown. Foxx 
says he hopes the album will make 
other rappers think about their own 
lyrical content. 

Rhonda Baraka may be reached at 
rbaraka@comcastnet. 
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panel of core R&B/Hip-Hop stores by el, Nielsen 

soundScan 
ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

. Id 
z < 

e 
l'' 

8 

ui e ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 2 1 

NUMBER 1 15-, 7 Weeks At Number 1 50 45 36 CHOPPA TAKE FUNEW NO LIMIT 07S007/UM RG 112.98/18.981 Straight From The N.O. 17 

50 CENT A4 SHADY/AFTERMATH 4635W/INTERSCOPE112.93/18.931 Get Rich Or Die Tryin' 1 51 52 35 LL COOL J DEF JAM 077021 11/10JMG 112.98/18.981 10 1 

2 5 2 R. KELLY JIVE 41812,20MBA , I8 98 CDI Chocolate Factory 1 52 48 39 JENNIFER LOPEZ A' EPIC 86231118.98 E0 COI This Is Me...Then 5 

3 1 - CAM'RON PRESENTS THE DIPLOMATS ROC.AFELLAIDEF JAM 063211./KIJMG112.98 COI Diplomatic Immunity 1 53 46 37 MAGIC NEW NO LIMIT/UNIVERSAL 880993/UMR6 ( 12.98/18.98) White Eyes 37 

4 8 5 SEAN PAUL • VP/ATLANT1C WSW/AG (9 98/13.981 Dutty Rock 4 54 51 42 BABY • CASH MONEWUNIVERSAL 060076MDARG ( 12.98/18.981 Birdman 4 

5 7 3 FABOLOUS DESERT STORM/ELEKTRA62791'/EEG 12.93/186A Street Dreams 3 55 54 47 INDIA.ARIE • MOTOWN 064755/USARG 112.96/16.981 Voyage To India 1 

6 9 4 LIL' KIM • QUEEN BEE/ATLANTIC 11357211/AG 112.98/18.981 La Bella Mafia 4 0  61 54 DRU HILL OEF SOUL 06337r/IDJMG 112.98/18.981 Dru World Order 2 

7 3 - HOT BOYS CASH MONEY/UNIVERSAL 860966/11MRG 112.98/18.981 Let 'Ern Burn 3 57 53 53 SOLANGE MUSIC WORLD/COLUMBIA 86354/CRG (9.98 Ell CCU Solo Star 23 

8 4 - BRIAN MCKNIGHT MOTOWN 06731S/UMRG 112.98/18.98) U Turn 4 0  67 58 LIL' WYTE HYPNOTIZE MINDS A04/STREET LEVEL ( 17.98 CD) [N] Hypnotize Minds Presents: Doubt Me Now 44 

0  13 10 JAHEIM • DIVINE MILL 48214/WARNER BROS. 116.98 CD1 Still Ghetto 3 59 56 52 WHITNEY HOUSTON • ARISTA 14747 112.98/18.98) Just Whitney... 3 

10 6 46 B2K A TUS 8699517EPIC 112.90 EL1/18.98) Pandemonium! 3 er) 68 59 BONE THUGS-N-HARMONY rarnaiss 86594./EPIC 112.98 EWI8.981 Thug World Order 3 

1 10 - VARIOUS ARTISTS EMVUNIVERSAL/SONYROMBA 82244/CAPITOL112.98/18.981 Now 12 10 61 57 49 DIRTY NFINITY/UNIVERSAL 018415/UMRG 112.9918.981 Keep It Pimp & Gangsta 13 

12 7 FREEWAY ROC.AFELLA/DEF JAM 58692011DJMG ( 12.98/18.981 Philadelphia Freeway 3 62 58 51 THE ROOTS MCA 112996116.98 CD) Phrenology 11 

17 18 FLOETRY OREAMWORKS 450313/INTERSCOPE 11798 COI Floetic 4 63 65 48 MARIAN CAREY • MONARC/ISLAND 063487•61LIM6112.98/18.9131 Charmbracelet 2 

11 - VARIOUS ARTISTS SHADYVILLE 6101 (18.98 COI Rewind: The Hip-Hop DIM Magazine Issue 1 11 64 59 70 FATHER M.C. EMPIRE MUSICWERKS 39048 ( 17.98 COI My 59 

24 20 
4. GREATEST GAINER '$' 65 66 68 TLC A ARISTA 14760 112.96/18.981 30 4 

BUSTA RHYMES • J 2004Y/RMG (12.98/18.98) • It Ain't Safe No More... 12 66 62 55 SMILEZ & SOUTHSTAR ARTISTDIRECT 01030 111.98/17.98) [951 Crash The Party 24 

TYRESE • J 20041/RMG 112.96/16.98/ I Wanna Go There 2 4330 M.O.P. LOUD,,COLUMBIA 89095'/CRG ( 18.98 EC COI 10 Years And Gunnin' 67 16 16 12 

KILLER MIKE AOUEMINI/COLUMBIA 861362/CRG (5.98 E0/9.981 Monster 4 ID 72 64 SOUNDTRACK ROC-A-FELLA/OEF JAM 08.3201•60JMG 112.98/18.98) Paid In Full 10 17 15 6 

EMINEM e WEB/AFTERMATH 49329IF/INTERSCOPE 112.90/19.981 The Eminem Show 1 69 70 57 GERALD LEVERT ELEKTRA62795/FEG ( 12.98/18.981 The G Spot 2 18 19 13 

B.G. CHOPPA CITYAN THE PAINT 6465/KOCH 118.98 CD) Livin' Legend 4 70 71 67 KIRK FRANKLIN • GOSPO CENTRIC 70037/ZOMBA 111.98/17981 The Rebirth Of Kirk Franklin 1 19 14 9 

SNOOP DOGG à DOGGYSTYLFJPRIORITY 391571CAPITOL112.98/18.98) Paid Tha Cost To Be Da Bce.SS 3 al o 73 86 DornE PEOPLES ATLANTA INT'L 10279 1638/13.981 Churchin With Dottie 68 20 20 14 

LIL JON & THE EAST SIDE BOYZ ern rortnn ossemser Kings Of Crunk 2 Cle) 82 72 ASHANTI A' MURDER INCJAJM 586831F/I0JMG112.49/18.98) Ashanti 1 0  25 21 

LES NUBIANS HIGHER OCTAVE 82569NIRGIN118.96 CD) One Step Forward 22 112) THE CRUSADERS PRANERVE 060077/VG (mu co) Rural Renewal 73 0  23 - 

SOUNDTRACK BLOODLINE/DEF JAM 063615613JMG 112.98/18.981 Cradle 2 The Grave 3 74 64 44 VARIOUS ARTISTS MOTOWN 067314/UMRG 118.98 COI Conception: An Interpretation Of Stevie Wonder's Songs 44 23 18 8 

VIVIAN GREEN COLUMBIA 86357/CRG (7.98 ED/11.981 Love Story 14 75 63 61 CLIPSE • STAR TRAIL 14735NARISTA 02.96/18.981 Lord Willin' 1 24 21 15 

0 30 17 MISSY ELLIOTT A THE GOLD MIND/ELEKTRA Mir/EEG ( 12.98/18.981 Under Construction 2 :-..?,• PACESETTER re 

37 0  32 30 HEATHER HEADLEY RCA 69376/RMG (9.98/13.981 This Is VVho I Am 14 0  95 85 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR VERIP33,763IN8A ,I71,9LIN] Family Altair II: Live Al Radio City Music Hall 

27 27 24 NAS A ILL WILL/COLUMBIA estearicRG (12.98 EO/18.96) God's Son 1 77 60 62 SOUNDTRACK HOLLYWOOD 162389118.96 CD1 Deliver Us From Eva 19 

WAYNE WONDER VP/ATLANTIC 83618./AG paantaa No Holding Back 10 0  80 76 VARIOUS ARTISTS SPA 1513113.98 CD1 Slow Jams Volume 1 & 2 67 28 28 23 

0  36 31 JUSTIN TIMBERLAKE A' JIVE 41823./ZOMBA 112.98/18.981 Justified 2 0  83 - CHICO DEBARGE ALOVE 86.20/KocH ( 18.98 COI Free 79 

30 29 16 SOUNDTRACK •4 SHADY 493S013./INTERSCOPE (12.98/19.981 8 mile 1 80 74 56 TRINA SLIPSSLIDE/ATLANTIC 83517 .1/AG ( 11.98/17.981 Diamond Princess 5 

31 31 28 SOUNDTRACK HOLLYWOOD 162386 118.98 CO) Bringing Down The House 23 CD LUTHER VANDROSS • J20007/RMG 112.98/18681 Luther Vandross 2 

0  40 41 
-, 
TALIB KWELI RAWKUS 113041F/MCA 118.98 COI Quality 6 82 79 66 DJ ENVY DESERT STORM 8673r/EPIC 118.98 ED CD1 The Desert Storm Mixtape: DJ Envy Blok Party Vol. 1 8 

33 34 19 JAY-Z A' ROC.A-FELLAJDEF JAM 063380./107MS 115.98/19.981 The Blueprint 2: The Gift And The Curse 1 CD 92 97 K-CI & JOJO kaca 113069'116.98 CD) Emotional 18 

34 37 32 NELLY e FO REEIJUNIVERSAL 011/47NUMRG 112.98/18 981 Nellyville 1 84 76 69 LIONEL RICHIE MOTOWN/11TV 068140NME 118.99 CD1 The Definitive Collection  31 

ED VARIOUS 

HOT SHOT DEBUT e' 85 86 60 FAT JOE TERROR SOL/AD/ATLANTIC 831930./AG 112.98/18.961 Loyalty 11 

ARTISTS SUM FREFAND emus ,,9 93FQ CO, Lil' Rip And Sucka Free PreseM7-1-3And The Undeground Legend: Remixed 35 0 VARIOUS ARTISTS HIDDEN ewe initerkic met Ell COI Hidden Beach Recordings Presents: Unwrapped Vol. 2 30 

FIELD MOB ma 113051116.98 COI From The Roota To Tha Toota 4 Cip  90 79 DJ WHOOKID FULL CLIP 20056 ( 13.98 CD/ IN] Hood Radio V.1 63 

4 

81 

36 39 27 

SYLEENA JOHNSON JIVE 4181520MBA 111.96/17.961 [N] Chapter 2: The Voice 19 88 75 71 LIL' FLIP à SUCKA FREE/LOUD 136521/CRG 17.98 60/12.981 Undaground Legend 37 35 34 

DONNIE MCCLURKIN VERITY 4319620MBA ( 12.98/18.981 Donnie McClurkin... Again 12 89 81 82 CARIBBEAN PULSE IRIE 1002 115.98 CD) Stand Up 38 38 26 

0  42 - KINDRED THE FAMILY SOUL HIDDEN BEACH 86491/EPIC (13.98 Ea COI [N] Surrender To Love 39 90 69 63 BUJU BANTON VP/ATLANTIC 113634./AG 116.98 CD/ pa] Friends For Life 44 

KENNY LATTIMORE & CHANTE MOORE Arum 14751 112.9e/181e Things That Lovers Do 3 91 85 73 VARIOUS ARTISTS OREAMWORKS 45032E/INTERSCOPE112.9W18.98) SINiII Beat Presents GHETTO. Stories 10 40 26 22 

702 MOTOWN 066130/UMRG112.913/18.98/ Star 22 0 SIR CHARLES JONES MARDI GRAS 1060 110.98/16.98) IN] Love Machine 28 41 22 - 

BLACKSTREET DREAMWOFIKS 450392/INTERSCOPE ( itse col Level II 8 0  DA HEADBUSSAZ FE/HYPNOTIZE MINOS 3602/STREET LEVEL 110.98/17.9M Dal's How It Happen To'm 15 42 33 11 

CD 55 50 AMANDA PEREZ POWERHOWSE 82131/VIRGIN (I 8.98 CD1 DI] Angel 43 94 89 80 NEXT J 20016/RMG 112.98/18.981 The Next Episode 27 

AALIYAH A BLACKGROUND/UNIVERSAL 0800112/UMRG112.96/18.981 I Care 4 U 1 0  93 - SCARFACE RAP-ALOT/N00 TRYBE 12846'/VIRGIN 11196/18.981 Greatest Hits 10 44 44 29 

2PAC e AMARU/DEATH ROW 497070./INTERSCOPE 118.9824.981 Better Days 1 0  97 81 BIG REN CORRUPT INMATE 2111(1893cm Tha Streets Won't Let Me Go 81  

13 

CD 47 33 

JA RULE A MURDER INCJOEF JAM 063467'/IDJMG 112.96/18.98) The Last Temptation 2 97 87 92 504 BOYZ NEW NO LIMIT/UNIVERSAL 066.372AIMRG 112.98/18.98) Ballers CD 49 40 

MR. CHEEKS UNIVERSAL 067614/UMRG112.9W18.981 Back Again! 25 0 SOUNDTRACK SHADY 450137r/INTERSCOPE 118.98 CO) More Music From 8 Mile 64 

9 

47 41 25 

KEM MOTOWN 067516/11MRG 1896/12.98/ DO Kemistry 29 99 78 65 COMMON MCA 113114118.98CM Electric Circus 48 43 38 

49 50 45 
- 

NIVEA JIVE 41746/ZOMBA ( 11.98/17.981 Pal Nivea 35 100 77 84 TONI BRAXTON • ARISTA 14749 ( 12.98/18.981 More Than A Woman 5 

àe ... 
5 
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SoundScan 
Title Title 

0 2 
NUMBER 1 

EMINEM à° WEB AFTERMATH 490287- 1NTERSCOPE 112 98/18 981 
1 Week At Number 1 

The Slim Shady LP 158 
13 - OUTKAST ' Ri TA 12: 898 Stankonia WM 
1. 0 e A I (=GEM r.u. •-an.ur.I. A HI/THE RIGHT STUFF 30800/CAPITOL ( 10 98/17 981 Greatest Hits 420 

2 
Be 

1 
5 

EMINEM •5 WEB1AFTERMATH 4906291/INTERSCOPE 111 98/18.98) The Marshall Mathers LP 111 
335 

15 
16 

13 
- 

MARY J. BLIGE •' UPTOWN 110681/MCA 16 AVILA) What's The 411? 11311 
129 BOB MARLEY AND THE WAILERS • ' TUFF GONGASLAND 548904,10JM6 12 98,18 98, Legend DONNIE MCCLURKIN • VERITY 43150/ZOMBA Ill 96/17 981 IN] Live In London And More... 

0 4 2PAC e DEATH ROW 830013. OCH ( 1998/Z5 961 All Eves On Me 365 17 - BEASTIE BOYS An DEF JAM 527 1/117.1MG 16 98A1 981 Licensed To III 
The Chronic 

UM 
306 5 

6 
3 JAHEIM A DIVINE Mi U. 47452.ANARNER BROS.111 98/17 981 [Ghetto Love] 107 1: 15 DR. DRE à' DEATH ROW 6300IMOCH 111.98/17.981 
6 2PAC A' AMARU/DEATH ROW 490301./INTERSCOPE 119.98/24.981 Greatest Hits 224 19 - JAY-Z e ROC-A-FELLA/DEF JAM 546822e/IDJMG ( 12.98/18.981 Vol. 3... Life And Times Of S. Carter 

Adrenaline Rush 
KM 
129 7 

8 
8 BONE THUGS-N-HARMONY A° RUTHLESS 69443-/EPIC (10.98 EWI5 981 E. 1999 Eternal 265 e 24 TWISTA • CREATOR S WAY/ATLANTIC 92757./A6 111.96/17 981 (IN 
10 2PAC A AmARWAVE 41638/ZOMBA 111 90/17 991 Me Against The World 343 1 - BRIAN MCKNIGHT e MOTOWN 536215/U51RO Ill 98 FW17 98) An ime 1 

13 - DMX e RUFF RYDERS/DEFJAM 546933.103MG 112.90/18.981 ...And Then There Was X 88 22 18 R. KELLY e JIVE 41527,20MBA 111.98/17.981 12 Play 198 
10 7 MAKAVELI e DEATH ROW reoirrkoca 112.98,17.961 The Don Killuminati: The 7 Day Theory 251 23 17 THE NOTORIOUS B.I.G. A° BAD Roy 73000'111 98/18.981 Read To Die 387 
11 12 DR. DRE à° AFTERMATH 4904881INTERSCOPE11298/18 98) Dr. Dre - 2001 159 24 14 JAY-Z à FREEZE HOC A FELLA 505921 CAPITOL 110 gals 98 Reasonable Doubt 272 
12 11 R. KELLY A' JIVE 4170V/ZOMBA (1193/18.98) tp-2.com 96 25 19 MASTER P • NO LIMIT 539781/PRIORITY 110 98/16981 Ice Cream Man 167 

a Albums w th the greatest sales gains this week. Catalog albums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of o der albums. Total Chart Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Top B&B/Hip-Hop Catalog Albums. • Record na Industry 
Assn. Of America DIM) certification for net shipment of 500,000 album units ( Gold). A RIPA certification for net shipment of 1 million units (Platinum), • RIPA certification for net hipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double 
albums with a running time of 100 minutes or more, the RIPA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units ( Platino). A 'Certification of 400,000 units (Mutti-Platino). Asterisk indicates LP is available. Most ape prices, 
and CD prices for BM6 and WEA labels, are suggested lists. Tape prices marked EO, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
seekers this week. [HI indicates oast or present Heatseeker title. 30 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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TITLE 

PRODUCER 

HOT R&B/Hip.Hop 
The most popular singles and tracks, according to radio ILI, _. 

Nielsen audience impressions measured by Nielsen Broadcast 4111 Nielsen 
Broadcast Data Data Systems, sales data compiled by Nielsen SoundScan SoundScan 
Systems Iron, a subset panel of core R&B/Hip-Hop stores. and 

playlists from select non-monitored radio stations. 

Artist 
(SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

Z w 

o - 
2 E 

Al x 
O. & I— 

SINGLES 8, TRACKS .. 

TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

z o 
< re"l 

k! 2 

,. 
W M., 
e 
,e 
3 

0 

< 

e 
ei , , 

3 

NUMBER 1 PC:,-= 1 Week At Number 1 

EXCUSE ME MISS 0 Jay-Z 9 
i.i E NEPTUNES IS CARTEFLP.WILUAMS.C.HUGO) 0 RODAFELLA/DEF JAM 063717NIIING 

1 

0 60 57 YEAH YEAH U KNOW IT 0 Keith Murray Featuring Dei Squad 9 
JUST BLAZE IILMURRAY1 SMITH.R.NOBLE,E.SERMON I 0 DEE JAM 077999*ADJMG 

50 

0 56 63 LIKE A PIMP 0 David Banner Featuring Lil' Flip .2 
D BANNER ILCRUMPW E BUTLER) 0 SRCUNIVERSAL 69011,UMRG 

51 

3 

5 
. 

11 

1 IN DA CLUB 0 50 Cent 9 
OR DRENELLZONDO ICJACKSONAYOUNGMELIZONDO) 0 G. uNIT/SHADWAFTERMATH 497956•INTERSCOPE 

, 0 57 60 CRUSH ON YOU Mr. Cheeks Featuring Mario Winans .9 
M.WINANS.THE HIMEN (T.KELLYMWINANS,J.KNIGHT) UNIVERSAL ALBUM CUTUMRG 

52 

4 BEAUTIFUL 0 Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson 9 
THE NEPTUNES(C.BROADUS,PWILLIAMS,C HUGO) 0 0 OGGYSTYLEPRIDRITY NNW/CAPITOL 

3 74 — GET LOW * Lil Jon & The East Side Boys Featuring Ying Yang Twins 
LIE JON IISMITHS NORRISEJACKSOND HOLMES) 0  EME 2377i NI 

53 

6 GET BUSY 0 Sean Paul 9 
S MARSDEN ISHENRIQUESSMARSDEN) 0 0 VP/ATLANTIC 8/9020. 

4 54 46 49 SUPERMAN Eminem 9 
EMINEM IM.MATHERS,J.BASS,S.KING) WEB/AFTERMATH ALBUM CUTINTERSCOPE 

44 

9 11 

-) GREATEST GAINER/AIRPLAY IG-a 
21 QUESTIONS 50 Cent Featuring Nate Dogg 
DIRTY SWIFT ICJACKSON,K.RISTO.J.CAMERONVCAMERONI DUNIT/SISADY/AFTERMATH ALBUM CUT/INTERSCOPE 

5 

0 55 56 I STILL LOVE YOU 702 
THE NEPTUNES IPWILLIAMS,C.HUGOI MOTOWN SOUNDTRACK & ALBUM CUTUMFIG 

55 

0 61 66 I LOVE YOU Dru Hill .9 
NOKIO,NOCK0 IT.RUFFINNANDREWS,RWALIERDMOREHEADI DEF SOUL ALBUM CUT/IONS 

56 

6 5 HOW YOU GONNA ACT LIKE THAT Tyre» 9 
THE UNDERDOGS (I 6 IBSON,H.MASON, JR.,D.THOMAS.E.DAWKINSI J ALBUM CUT/RMG 

3 57 50 54 

, 

I DON'T GIVE A 08&% 0 Lil Jon & The East Side Boys Featuring Mystikal & Krayzie Bone 9 
LIE JON (J.SMITHS.NORRISNTYLERA.HENDERSON) 0 BME IBAN NOTHINS FREEINTVT 

50 

0  7 9 

' $ GREATEST GAINER/SALES -,.$ 
I KNOW WHAT YOU WANT 0 Buste Rhymes & Mariah Carey Featuring The Flipmode Squad .9 
RICK ROCK IT SAAFTH.WLEWISM.MCNAIRELJONESRFISHERR.THOMAS 0 J/MONARC 2125r/RMGADJMG 

7 

0 62 62 TOO MUCH FOR ME DJ Kayslay Featuring Nas, Foxy Brown, Baby & Amerie 9 
DREAM TEAM INJ WIWAMS ONES,B. IMARCHANDAMMROGERSI COLUMBIA ALBUM CUT 

58 

0 64 73 I'LL NEVER LEAVE R. Kelly 
R.KEELY IRKELLY) JIVE ALBUM CUT 

59 

8 4 2 IGNITION 0 R. Kelly 9 
RKELLY (R.KELLY) 0 0 JIVE 4E055 

2 60 51 38 ALL I NEED 0 Fat Joe Featuring Tony Sunshine & Armageddon 9 
COOLS ORE (J.CARTAGENAA LYONSMVALENZANDJ.EADDYWIOVETTS HARRIS,T LEWIS) 0 TERROR SQUAD 880I3/ATLANTIC 35 

0  10 10 I CAN NaS 4 
S.REMI IN JONES.S.GIBBS,RHAMMONDI ILL WILL ALBUM CUT/COLUMBIA 

9 œ 75 ___ ROCK YOUR BODY Justin Timberlake 9 
THE NEPTUNES IITIMBERLAKE,C.HUGO,PNWAMS) JIVE ALBUM CUT 

61 

0  12 12 CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Lil' Mo "2 
JUST BLAZE,E-BASS IJJACKSONISMITH,CLOVING,D.BRASCOI DESERT STORWELEKTRA ALBUM CUT/EEG 

10 0 66 70 IN LOVE WIT CHU Da Brat Featuring Cherish 
LT HUTTON (S.HARRISIT HUTTON) SO SO DEF ALBUM CUT/ARISTA 

62 

0  11 8 THE JUMP OFF 0 Ur Kim Featuring Mr. Cheeks .9 
TIMBALAND (KJONESTMOSLENT KELLY,R.ROGERS) 0 QUEEN BEE 99036NATLANTIC 

8 63 54 55 HOOKED Maly J. Blige Featuring P. Diddy 
SCOSABS (CJACKSONA.YOUNG.M.ELIZONDON.J.BLIGES.COMES) MCA DOWNLOAD TRACK 

54 

12 8 7 MISS YOU Aaliyah 9 
TBISHOP fT.BISHOPJAUSTIN) BLACKGROUND/UNIVERSAL ALBUM CLEDUAIRG 

1 a 69 72 DIPSET ANTHEM 0 The Diplomats Featuring Cam'ron & Juelz Santana 9 
HEATMAKERZ IC.GILES.LJAMES.G.GREEN,S.THOMASS.DEESI 0 ROCiAFELLA/DEF JAM 077435•ADJMG 

64 

Q 13 16 PUT THAT WOMAN FIRST Jaheim 9 
KAYGEE.0 BINGHAM IKGISTOBINGRAM,B.MURAMMED,C LIGHTYM BROWNJ.HOAGLAND,W BELLE T.JONES) DIVINE MILL ALBUM CUT(WARNER BROS 

13 073 — EXCUSE ME MISS AGAIN Jay-Z 
THE NEPTUNES IS.CARTERPWIWAMS,C.RUGO) ROCiAFELLA/DEF JAM ALBUM CUTADJMG 

65 

0  14 14 NO LETTING GO 0 Wayne Wonder 9 
&MARSDEN NCHARLES,SMARSDENI 0 0 GREENSLEEVES/VP/ATLANTIC 540r 

14 66 58 58 HE PROPOSED Kelly Price 9 
D.CINTRON,BARRINGTON,C.SMITH (BARRINGTON) DEF SOUL ALBUM CUTADJMG 

58 

0  15 13 EMOTIONAL ROLLERCOASTER 0 Vivian Green .9 
IBERVINE N.S.GREEN.E.ROBEIISON.OSUNIADEI 0 0 0 COLUMBIA 79858 

13 a 70 — P.I.M.P. 50 Cent 
D.PORTER ICJACKSON.D.PORTERI G-UNIT/SHADY/AFTERMATH ALBUM CUTANTERSCOPE 

67 

16 16 17 HELL YEAH 0 Ginuwine Featuring Baby .9 
RKELLY IRKELLYBABY) 0 EPIC 79870. 

16 68 65 65 CLOSURE Gerald Levert 
G.LEVERT,RBOWLAND (G.LEVERT,R.BOWLAND,N.MCKINNEY) ELEKTRA ALBUM CUT/EEG 

57 

Q 17 20 SAY YES Floetry 9 
&HARRIS NAMBROSIUS,N STEWARTA.HARRISI SOLJAZ/DREAMWORKS ALBUM CUTANTERSCOPE 

17 53 48 A.D.I.D.A.S. Killer Mike Featuring Big Boi «2 
MR. 0J,BIG BOI NRENDERD.SHEATSAPATTONI AQUEMINI ALBUM CUT/COLUMBIA 

42 

0  20 26 WHAT WOULD YOU DO? The Isley Brothers Featuring Ronald Isley 9 
RKELLY (MELT) OREAMWORKS ALBUM CUTANTERSCOPE 

18 r" HOT SHOT DEBUT i' 
LOVE CALLS Kern 
KEM IICOWENS( KEMISTRYNOTOWN ALBUMS CUT/UMRG 

70 0  19 24 GIRLFRIEND o B2K 9 
FINELLY IR.KELL'il 0 7 U.G. nervic 

19 
• 

.,.. 

20 21 19 ALL I HAVE 
CROONEY,RON GD MCPHERSON (J.LOPEZPARIDDICK,C.RICHARDSON,RON G,LPETERS.W.JEFFERY) Jennifer Lopez Featuring U. Cool J 9 EPIC ALBUMS CUT 

4 71 71 l 71 STOP Jay-Z 
SWIZZ BEATZ IS.CARTERKDEANI ROC-AFELLA/DEF JAM ALBUM CUTADJMG 

71 

21 24 30 4 EVER 0 Lil' Mo Featuring Fabolous 9 
B.M.COX.C.LOVEIB.M.COX.C.LOVEC.LOVING,J.JACKSONI 0 THE GOLD MIND/ELEKTRA67379NEEG 

21 ED COME OVER Aeliyah 
B.M.COXILHICKS.J.PHA (B.M.COX.PALE(ANDEFIXHICKSJAUSTINI BLACKGROUND/UNIVERSAL ALBUM CUT/UMRG 

72 

22 18 15 GOSSIP FOLKS 0 Missy "Misdemeanor" Elliott Featuring Ludacris 9 
TIMBALAND.M.EWOTT IFAEWOTT.T.MOSEFI,C.BRIDGES.F.LSMITH.W.BLOOM) 0 THE GOLD MINDELEKTRA137356NEEG 

5 73 67 64 ALRIGHT Freeway Featuring Allen Anthony 9 
JUST BLAZER PRIDGENAANTHONY.J.SMITH,R.FOSTERI ROCA-FELUVDEF JAM ALBUM CUTADJMG 

64 

23 26 23 SICK OF BEING LONELY 0 Field Mob 9 
J.PRA (SJOHNSON.D.CRAWFORD.PALEXANDER) 0 MCA I I399r 

10 0 82 76 PATIENTLY WAITING 50 Cent Featuring Eminem 
ESAINEM ICJACKSON.M.MATHERSIRESTOMELJZONDOI DUNFT/SHADY/AFTERMATH ALBUM CUTINTERSCOPE 

65 

24 23 25 LOVE OF MY LIFE (AN ODE TO HIP HOP) 0 Erykah Badu Featuring Common .9 
EBADU.R.SAADIEL IRSAADIO,EBADWIPOYSER,R.C.OZUNA.G.STANDRIDGEN.CHINWAISRLLYNNI 0 FOX 1133137NMCA 

1 75 68 61 THIS VERY MOMENT K-Ci & JoJo 9 
DOOBSONT.OWENS (TOWENS,D.DOBSON) HOLLYWOOD/MCA ALBUM IS SOUNDTRACK CUT 

53 

et 34 46 PUMP IT UP Joe Budden 9 
JUST BLAZE (J BUDDEN,J.SAMTH,J.DAVIS,B.HIGGINS,IJACKSONAS.MURAMMEDJONEST.SMMII SEP JAM ALBUM CLETADJMG 

25 0 GUESS WHAT (GUESS AGAIN) * Syleena Johnson Featuring R. Kelly 
R.KEELY 01.KELLY) Oa JIVE 40099 

76 

26 28 29 DONTCHANGE 0 Musiq 9 
I BARIAS,C.HAGGINSMUSICISOULCHILD IMUSIQ SOULCHILD.C.HAGGINGLBARMS,FROMANO) 0 DEE SOUL OEZDIONID.NG 3 0 78 81 ROLL WIT M.V.P. 0 Stagga Lee 9 

M.VP ENTERTAINMENT (R.CEMELES,E.NEWMANMPEREZ,M.RIPERTON,RRUDOLPH) O M.V.P 0112r/ARTISTDIRECT 
77 

0  37 41 PIMP JUICE * Nelly 9 
J.EPPEFISON INELLYIEPPERSON,B.CRUTCHERC.SMITHI 0 FEY REEL/UNIVERSAL E00239•AIMRG 

27 78 79 80 BUNNY HOP 0 Da Entourage 9 
GAME-BEENOMED BOY IPBROWNIGRIFFEN.D.SPENCERH.GUILLORISC.MAYFIELDI Of RED BOY/UNIVERSAL 7183/UMRG 

67 

28 30 27 FABULOUS Jaheim Featuring Tha Rayne 9 
KAYGEEESERKELEY IlLGIST,E.BERKELEY.B MUHAMMED.SA.BROWN.VCARSTARPREN,G MCFADDEN,J.WHITEHEADI DIVINE MILL ALBUM CUT/WARNER BROS. 

7 79 80 77 THE BATTLE IS THE LORD'S Yolanda Adams 
B.TANKARDIADAMS (V.M.MCKAYI VERITY ALBUMS CUT/JIVE 

75 

0  38 40 I WISH I WASN'T Heather Headley 9 
JJAM,T.LEWIS UNARMS IIITLEWIS,J.VVRIGHT) RCA ALBUM CUT/RMG 

29 0 81 75 IF I CAN'T 50 Cent 
DR OREN.ELIZONDO (CJACKSONAYOUNGMEUZON001 DUMT/SHOY/AFTERMATH ALBUM CUTANTERSCOPE 

68 

0  59 — BEWARE OF THE BOYS (MUNDIAN TO BACH KE) 0 Panjabi MC Featuring Jay-Z .9 
PANJABI MC IPANJABI MC,LJANJUAG.LARSONS.PHIWPSI 0 0 SEQUENCE 8011* 

30 81 83 83 ANGEL Amanda Perez 9 
H.RO&DAPEREZ IA.PEREll POWERHOWSENIRGIN ALBUMS CUT 

57 

31 31 36 STILL BALLIN 2Pac Featuring Trick Daddy 
FRANK NITTYJOHNNY VftSHAKUR,JJACKSON,MIMENTELM.YOUNGI AMARuiDEATH ROW ALBUM CuTANTERSCOPE 

31 82 76 68 C'MON Mario 9 
JUST BLAZEW.CAMPBELLJ.CAMPBELL (W.CAMPBELI.J.CAMPBELI.J.SeAITH.RGINYARD, JR) IRD STREET/J ALBUM CUT/RMG 

61 

0  40 47 GET BY 0 Talib Kweli 9 
&WEST (T.K.GREENEJEWEST,N.SIMONE) 0 RAWKUS IMO/WA 

32 83 77 74 HOTTEST OF THE HOT 0 B.G. 9 
KIDDN.CROOMS IB.G.,KIDD) 0 CHOPPA COY/TN THE PAINT 9350NKOCH 74 

33 29 31 GUESS WHAT Syleena Johnson 9 
R.KELLY (R.KELLY) JIVE ALBUM CUT 

29 84 72 67 IN DA CLUB Beyonce Knowles 
NOT USTED (CJACKSONAYOUNG.M.EUZONDOI NOT USTED DOWNLOAD TRACK 

67 

34 25 22 WHAT HAPPENED TO THAT BOY Baby Featuring Clipse ç 
THE NEPTUNES ISWILLLAMS.PWILUAMS,C.HUGO,T.THORNTON,G.THORNTON) CASH MONEY/UNIVERSAL ALBUM CUT/UMR6 

14 41) 95 — SOLDIER'S HEART 0 R. Kelly 
FEKELLY (FISELLY) 0 JIVE 40029 

85 

O  41 44 NEVER SCARED 0 Bone Crusher Featuring Killer Mike & II. 9 
&JOHNSON IBONECRUSHERI IT. I BREAK EM OFF/SO SO SEP 777/ARISTA 

35 86 86 89 COME CLOSE REMIX (CLOSER) 0 Common Featuring Erykah Badu, Pharrell & (1-Tip 
J-DILLAJ.POYSERIJ.YANCEYLLYNNE.BADU,PWILLIAMS.J.DAVISI 0 MCA ocionst 

86 

36 27 21 CRY ME A RIVER 0 Justin Timberlake 9 
DAMMAM) IITIMBERLAKE,T.MOSLEYS.STORCHI O 0 JIVE 40073* 

11 87 87 87 SYMPHONY IN X MAJOR 0 )(zibit Featuring Dr. Dra 9 
RICK ROCK IR.THOMASAJOINER( 0 LOUD 7/COLUMBIA 63 

Q 48 59 SO GONE Monica 9 
PAEWOTTSPIKE & JAMARE IM.EWOTTK.CUNNINGHAM.J.RYEZAHMONUEL) J ALBUM CUT/VMS 

37 88 84 79 MA, I DON'T LOVE HERO Clipse Featuring Faith Evans 9 
THE NEPTUNES (P1MLLIAMS,C.HUGOI e o STAR TEAK 51319/ARISTA 

40 

38 33 33 THUGZ MANSION 2Pac .9 
?JOHNNY'S (T.SHAKUR.J.JACKSON,SAURELIUSA.HAMILTONI AMMU/DEATH ROW ALBUMS CUTANTERSCOPE 

10 CD IF YOU LET ME * Lou Mosley 
D.PAYNELMOSLEY IFWILSON) œ JENSTAR I383 

89 

0  52 69 MAGIC STICK Lil' Kim Featuring 50 Cent 
PHANTOM OF THE BEATS,SHA MONEY IKJONES.C.JACKSON.C.EVANSMCLERVOIX.R.RAVON.R HAWKINS) QUEEN BEE ALBUM CUT/ATLANTIC 

39 90 90 — I GOT'CHA MA 0 Caddillac Tah Featuring Althea 
IRA GOTTEC.SANTANA (T.CROCKERAPARKER.I.LORENZO) 0 MURDER INC/DEF JAM 000051 NIDJMG 

90 

0  42 42 P***YCAT 0 Missy "Misdemeanor Elliott 
MELUOTT,EMCCALLA JR. IM.EWOTT,E.MCCAUA JR) 0 THE GOLD MIND/ELEKTRA (ENV WORK IDNEEG 40 91 91 94 NO MEANS NO 0 Nee-Nee Gwynn Featuring Baby Diva «2 

JCHEVIOUST.HARMAN IJCHEVIOUS,T.HARMANV CuRETONI Ge BASE HIT 18302 
89 

41 35 28 LAUNDROMAT Nivea 9 
RKELLY IR.KEELYI JIVE ALBUM CUT 

20 0 97 91 I NEED A MAN 0 Foxy Brown Featuring The Letter M. 
IIIMARCHANDSAURELIUS) 0 DEF JAM 00025INIDJMG 

91 

42 22 18 WANKSTA 0 50 Cent 9 
J.FREEMAN ICJACKSON,J.FREEMANI 0 DUNIT/SHADY 497816NINTERSCOPE 

4 - 3 89 85 TELL ME (WHAT'S GOIN' ON) Smilez & Southstar 9 
NASIY,EVM IRBAILEYR.CAMPMANDAKARLTBELLLCREEDI ARTISTDIRECT ALBUM CUT 

28 

0  45 53 SNAKE R. Kelly Featuring Big rigger 
RKELLYIRKELLY) JIVE ALBUM CUT 

43 94 95 STARTING WITH ME 0 Brandy Moss-Scott 9 
ELMOSS-SCOTT ( BMOSS-SCOTT) 0 HEAVENLY TUNES 2005 

88 

44 44 32 X GON' GIVE IT TO YA 0 DMX 9 
SHATEK (E.SIMMONSS KING) 0 BLOODLINE/DEF JAM 163776•ADJMG 

32 - 85 88 DEEP BLACKstreet.9 
TRILEY (TRILFM STANARD,C.BLACKI DREAMWORKS ALBUM CUTANTERSCOPE 

51 

45 32 39 NIGGAS 50 Cent Featuring The Notorious BIG. 
DJ WHOO KID.RED SPYDA IC WALLACE.CJACKSONI 6-UNIT ALBUM CUT 

32 96 96 HELL IS A FLAME 0 Big C 
IDOL HANDS ICMCMURRAYMMILLER) 0 SOUTHPAW /K.E.S. 

96 

46 39 34 MESMERIZE 0 Ja Rule Featuring Ashanti 9 
C.SANTANAIRV GOTT! JATKINSADOUGLASA PARKER.I.LORENZO,TBELLLCREEDI 0 MURDER IN MIFF JAM CE3773NIDJ MG 

5 - . 88 82 WHO'S THAT R. Kelly Featuring Fat Joe 
R.KELLY IRKELLY .CARTAGENA( JIVE ALBUM CUT 

65 

47 52 SHOULDA, WOULDA, COULDA Brian McKnight 9 
THE UNDERDOGS (B.MCKNIGHT,HMASON JR,D THOMASE DAWKINST.DIXON) MOTOWN ALBUM CLIT/UMRG 

47 REPRESENT 0 Papa Rest Featuring Lil Flip, Lil Keke & Hawk 
NOT USTED (NOT USTED( 0 REU MUSIK loon 

98 

48 36 35 THAT GIRL Marques Houston 9 
K.PAUL IKRAULJCILIE) T.U.G./A&M ALBUM CUT/INTERSCOPE 

24 0 NICE GIRL, WRONG PLACE 0 Gang Starr Featuring Boy Big 
DJ PREMIER,GURUIK.ELAM,C.MARTIN,LFLETCHERC.MAYFIELD) O VIRGIN 313859* 99 

0  63 78 STEP DADDY Hitman Sammy Sam 
TIETT,RHILL IWABLOOM,F.LSMITH,S.KING.JR.J.JETT.R.H1W ROCKY ROAD/COLUPARK/UNIVERSAL ALBUM CLIT/UMRG 

49 irt, JUST LIKE YOU 0 G-Wiz 
BENJAMIN IDBROWDERBENJAMINI 0 COMPOUND 91E07/ORPHEUS 

98 

al Songs with the 
100,000 ones (Gold) 
are removed from 

great 
A RIM 

the Hot 

st airplay 
certification 

R&B/Hio-Hoo 

and/or sales gains recorded this week Greatest Gainer/Sales and Greatest Damer/Aorplay are awarded, respective, for the largest sales and airplay increases 011 the chal. 9 Vidmeelip availa ility. 0 Indicates retail single available and is. removed upon Recording Industry Association Of America I RIAA) certification. • RIM certification for net 
for net shipment of I million units (Platinum), with additional million indicated by a number following the symbol. 'Sti Retad Launch. Indicates test full week that retad release cerributis to song s point_tertevAaplay-only ergs are not eke:a for the Hot Fe/NipirHop Singles Tracilisnuntilithey reach the,top,75 of the Hot 318.8/Ho-Hop Airplay c 

Similes & Tracks and Hot R&B/Hio-Hoo Airplay charts simultaneousN rf they have been on the Hot R&B/Ifin-Hon Similes & Tracks for more than 20 weeks and rank below 50 CM CD Simile vadahla 01 n n Sinnla AVAI AM., rMs .n KEW.Rinnle availa a ae TCUltIP-ÇIIIrl el ,,.I, hi, Kb VIM) Mari. inn a avadahle CS Li,.) 01neila .,,.a.si 

hipment of 
arL Sortie 

sene Masi-Single available Catalog number is for O. • Indicates O vnhoailèbleinciuhích case, catalog number for Y, „ Oar O'resp'ect,vely, based on availability r2003 VNU Business Med a Inc rid Nels n SoundSca ric All ng reserved. 
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LATIN 

Notas. 
AWARDS PREVIEW: With the May 5-
BiliboarJ Latin Music Conference 
& Awards a mere three weeks away, 
we would like to offer a brief recap 
of what is in store for those attend-
ing our 14th annual gathering in 
Miami, by far the most extensive 
since its inception. 

In addition to mainstay conference 
highlights—the exclusive Q&A with 
a major superstar (this year, it's Ale-
jandro Sanz) and the ASCAP song-
writer's showcase, featuring artists as 
panelists—more on that later—the 
2003 gathering offers an extended 
four-day schedule of events that 
includes 11 panels (with translators 
available for all), an ASCAP acoustic 
showcase and three label showcases 
(Sony, BMG U.S. Latin, and Balboa), 
and of course, the Billboard Bash. 

The bash, taking place May 7 at 
BillboardLive, is a "pre-awards" show 
and salute to the finalists of the 2003 
Billboard Latin Music Awards. Long a 
mainstay at the Billboard Awards 
show in Las Vegas, the bash has 
emerged in response to the sheer 
growth in the number of finalists for 
the Billboard Latin Music Awards. 
This year, finalists are represented in 
41 categories, up from last year's 30 
(see Homefront, page 61). 
The bash leads up to the May 8 

Billboard Latin Music Awards. They 
are being held at the Miami Arena, 
which is also in direct response to 
their growth. 
The kickoff to the Billboard Latin 

Music Conference is the 10th annu-
al BM! Latin Music Awards, which 
take place the evening of May 5. 

Immediately following BMI's hon-
oring its top songwriters, BMG U.S. 
Latin will host a pre-conference 
showcase featuring rapper Tego 
Calderón, newcomer Litzy, 
and actress Roselyn Sánchez, whose 
debut album will be released on BMG 
this summer. Calderón, who was 
picked up by Robi Rosa's Phantom 

Vox label, will be distributed by BMG. 
He is also signed with Ricardo 
Cordero's Samcord for management. 
On May 7 at noon, Balboa Records 

will showcase Axé Bahia, the 
Chilean-based Brazilian group that 
has caused a stir in South America 
and whose music Balboa is export-
ing to the U.S. and Mexico. Sony will 
host the evening's opening-night 
showcase featuring still-to-be-con-
firmed acts. 
On May 7, the limelight is for 

superstar Luis Fonsi, singer/song-
writer Donato Poveda, and song-
writers Chein Garcia and Claudia 
Brandt, who will perform at ASCAP's 
Acoustic Showcase at Yuca Lounge, 
prior to the Billboard Bash. 

Performers will also be the norm 
at the conference panels. Among 
them, Franco de Vita will be sitting 
on the ASCAP songwriter's panel, 
where new writers will have the 
opportunity to present their music 
directly to artists. Rosa and Magic 
Juan will sit on the rap/reggetón 
panel, a first for Billboard. 
Another first is the Christian 

music panel, which will also feature 
an artists' showcase immediately fol-
lowing the discussion. This year, the 
inaugural award is being presented 
for the Latin Christian/gospel album 
of the year. 

Other panel discussions include 
distribution, piracy, strategic mar-
keting, touring, and radio. 
The now-traditional president's 

panel will be preceded by a presenta-
tion from Nielsen Broadcast Data 
Systems (BDS), where Nielsen BDS 
will introduce its certified Spin 
Awards to the Latin community. 
Nielsen BDS recognizes titles that 
have reached a minimum of 50,000 
spins in accumulated airplay. 

For more information on the con-
ference and a full list of panelists, log 
on to billboardevents.com. Special 
registration rates are available for 
SESAC, ASCAP, and BMI members. 

ON THE CHARTS: Pepe Aguilar's Uni-
vision debut goes to No. 1 on the Bill-
board Top Latin Albums chart with Y 
Tenerte Otra Vez (And Having You 
Again), aided by major distribution 
from Universal Music & Video Distri-
bution. Aside from Aguilar, compila-
tions rule this issue's chart. An as-
tounding 13 titles (including Thalia's 
Hits Remixed) out of the top 20 are 
compilations or greatest hits. And 
we're not even counting the Frida 
soundtrack in the mix. The rankings 
reflect a dismal state of affairs for new 
music releases. 

UMVD Takes Distributor Lead In '03 
Buoyed by its new distribution deal 

with the leading Latin indie in the 
country, Fonovisa, Universal Music & 
Video Distribution (UMVD) has, as 
expected, taken a comfortable lead as 
the top distributor of Latin music in 
first-quarter 2003, edging out long-
time leader Sony. 

In first-quarter 2002, UMVD was 
in third place among the distributors 
of Latin music in the U.S.—with an 
18.8% share of the market—falling 
below indie labels (which at that 
point included Fonovisa), with a 
24.5% share, and market leader 
Sony, with a 25.3% share. 
But as of March 30 this year, 

UMVD's total market share by distrib-
utor was 32.5%, almost double the fig-
ure it had in the same time frame one 
year before. In turn, Sony Distribution 
fell to second place with a 21.7% share 
of the marketplace. Indie labels came 
in third with a 15% share, while EMI 
Music Distribution landed in fourth 
place, its market share up from 9.3% 
to 11.5% because of a series of distri-
bution deals signed this year with var-

ious independent labels. 
UMVD VP of Latin sales and mar-

keting Gustavo López says, "UMVD's 
jump to No. 1 was fueled by our dis-
tribution pact with Fonovisa Records. 
We are thrilled to be working with 
the many labels at Univision Music 
Group, and over the next few months 
we plan to continue marketing the 
catalog aggressively, as well as focus 
on artist development." 
UMVD's share has grown steadily 

during the past year. By the end of 
third-quarter 2002, UMVD—although 
still in third place—had seen its share 
rise to 22.8% from the 13% it had for 
the corresponding time period one 
year earlier. At that point, UMVD's rise 
was largely attributed to its distribu-
tion of Univision Music Group, in-
cluding Disa Records releases. 

During the fourth quarter, the 
company also signed a distribution 
deal with Puerto Rican indie label VI 
Music; its three albums released on 
Universal to date have made the Bill-
board Top Latin Albums chart. 

LEILA CORO 
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Joint Venture Broadens Christian 'World' 
BY LEILA COBO 
MIAMI—Christian music distributor 
Word Distribution has joined Bible 
publisher Broadman & Holman and 
book publisher Editorial Unilit in a 
broad-based marketing and promo-
tional campaign designed to spur 
awareness and sales of Latin Christian 
product nationwide. 
The Su Mundo Latino (Your Latin 

World) initiative seeks to introduce or 
expand the presence of Spanish-lan-
guage music, books, and Bibles in 
Christian bookstores throughout the 
U.S. by providing retailers with the 
know-how and the product to reach 
the Hispanic buyer. 

"The purpose of the campaign is to 
facilitate the bookseller [in setting] up 
a Spanish section to sell Bibles, books, 
and music," Word Distribution direc-
tor of Latin America/Caribbean sales 
Luis Fernández says. "These are stores 
that might be stocking product at the 
moment or [that have] stocked it in 
the past but didn't know what to carry 
or simply have never stocked it, and 
we're challenging them to do so." 
The goal, Fernández says, is to 

reach 500 bookstores in a 12-month 
period, beginning in July. "In our 
industry, for many years we've been 
saying that Hispanics will become the 
largest minority. Now, we are the 
largest minority," Fernández says. 
"The question is not, 'Should I market 
to this group?' but, 'How should I 
market to this group?'" 
Su Mundo Latino aims to answer 

that question by providing booksellers 
with a merchandising kit that in-
cludes banners, shelf talkers, and win-
dow cling-ons. In addition, a mini-

mum starter package that includes a 
sampling of books, Bibles, and music 
will be sold for approximately $750. 
Although the package will probably 
include best-selling names, Fernán-
dez also sees it as an opportunity to 
present new acts and faces. 

Su Mundo Latino will be introduced 
to retailers at the upcoming Expolit 
fair—the annual Latin Christian book 

and music trade show taking place in 
Miami in early May—but it will offi-
cially launch in July, during the Chris-
tian Booksellers International Con-
vention in Orlando, Fla. 

Following the 12-month time line 
set up for the program, Fernández 
hopes to expand the initiative: 
"We're [also] looking at the poten-
tial market for growth." 

Winners Unveiled At Tejano Awards 
BY RAMIRO BURR 
SAN ANTONIO—Jimmy Gonzalez y 
Mazz and Jennifer Peña grabbed top 
honors during the 23rd Tejano Music 
Awards (TMA) April 5 at the Freeman 
Coliseum, with three and two awards, 
respectively. Gonzalez y Mazz won the 
best crossover song award for "Ahora 
Que Hago Sin Ti" (Now What Do I Do 
Without You) from their latest CD, Si 
Me Faltas 711 (If You're Not Here); that 
set won best album by a group, and 
the band also won best song honors 
for the hit "Yo Te Voy a Amar" (I'm 
Going to Love You). 
Peña took best female vocalist 

and best female entertainer awards. 
The Kumbia Kings were named best 
show band, and the group's leader, 
A.B. Quintanilla III, was named best 
male entertainer. 
The award for most promising 

band went to an underdog: the Chris 
Perez Band, fronted by the widower 
of the late Selena. He has returned to 
cumbia after several years of record-
ing and performing Latin rock. 

There was disappointment about the 
number of winners—including Pérez, 

Quintanilla, Intocable, and Peña—who 
did not attend to accept their awards. 
One of the few bands that did show 

up to accept an award was David Lee 
Garza y Los Musicales; the act grabbed 
conjunto progressive honors for its CD 
Estamos Unidos (We're United). Garza 
said, "It had been a long time since we 
last won a Tejano music award, and it 
really felt good to get one." 

Held at the coliseum for the first 
time after nine years at the Alamod-
orne, the event recognizes the most 
popular acts in Tejano music. Awards 
were presented in 14 categories, based 
on voting by "registered Tejanos"— 
music fans who contacted the TMA to 
receive a ballot. 

As part of the TMA weekend, a three-
day Fan Fair featured more than 100 
bands on various stages at Market 
Square. And on April 3, TMA officials 
held the TMA Gibson Industry Awards 
at Graham Central Station nightclub, 
where Gonzalez of Mazz was named 
best guitarist and Garza won best 
accordionist honors. 

For a complete list of TMA winners, 
log on to billboard.com. 
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PEPE AGUILAR Y Tenerte Otra Vez 

UNIVISION 310119/UG 116 98 CO , [Mt 

1 

49 32 - CONTROL 
EMI LATIN 81596 Controlandote 

32 

50 46 36 VARIOUS ARTISTS 30 Inolvidables Con Banda 
UNIVISION 310109/UG 11598 C DI 

31 

OT SHOT DEBUT : 
LOS BUKIS/LOS TEMERARIOS 20 Inolvidables 

FONOVISA 350832/US , 14 98 CI, 

2 

73 66 LOS REHENES 
FONOVISA 350671/U0113.98 CD' Otro Vino Otra Copa 46 

43 34 LOS ANGELES AZULES En Vivo Al Azul Vivo 
DISA I27035/UG I13.98 CD1 

32 

50 46 ALEJANDRO FERNANDEZ SONY DISCOS M953 ( 15.98 ES COI tul Bellas Ades En Vivo: Un CaMo De Mexico 6 

0  11 - 

4) LncEATEST GAINER ,$-:: 
BRONCO 30 Inolvidables 

FONOVISA 350787/LIG 114.98 CO 1,1 1 

3(11, 59 43 VARIOUS ARTISTS Arcoiris Musical Mexicano Vol. 2 
UNIVISION 310090AJG 111.98/15.981 

6 

4 3 1 A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS 4 
EMI LATIN 4051406.98 CD1 

1 0  60 62 ANTONIO AGUILAR Con Tambora 
MUSART 12708/BALBOA 1598/12 98) 

49 

o 8 -  CONJUNTO PRIMAVERA 
FONOVISA 3507%/Ut 114.98 COI Inl Nuestra Historia 

5 56 48 50 LUIS MIGUEL A 
WARNER LATINA 49277 11998 CD) Mis Boleros Favoritos 

3 

6 5 3 INTOCABLE La Historia 
EMI LATIN 80818114.96 CO) 

3 ED 71 56 VARIOUS ARTISTS Bachatahits 2003 
JAN 87552/SONY DISCOS ( 13 98 EC CO) 

25 

7 6 5 JUANES A' Un Dia Normal 
SURCO 017532/UNIVERSAL LATINO 116.98 CD) MI 

2 58 56 45 LAS KETCHUP 2 Las Ketchup 
SHAKETOWN/COLUMBIA 86930/SONY DISCOS 115 98 Ea CD) tut 

1 

8 9 6 IBRAHIM FERRER Buenos Hermanos 

WORLD CIRCUIT/NONESUCH 79650/AG 118.98 COI MI 

6 -59 53 44 GILBERTO SANTA ROSA Solo Bolero 
SONY DISCOS 70371115.98 Et COI 
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9 4 - SOUNDTRACK Frida 
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RCA 50809/13MG LATIN 11298 CD) 

60 
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38 
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1 

12 10 7 SHAKIRA A Grandes Exitos 
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q  

VARIOUS ARTISTS Arcoiris Musical Mexicano Vol. 3 
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GRACIELA BELTRAN No Me Arrepiento De Nada 
UNIVISION 310163/U6113.98 COI 

65 14 13 9 VARIOUS ARTISTS 30 Gruperas De Coleccion 
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6 
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40 15 15 11 THALIA Thalia's Hits Remixed 
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72 21 18 24 MANA A' Revolucion De Amor 
WARNER LATINA 48566 11898/18.981 
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51 
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64 
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7 
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CANCE & DENSE DENSO ISURCO/UNIVERSAL LATINO) 

16 CARLOS VIVES 

DEJAME ENTRAR IEMI LATINI 

16 UNITE 

SOY ASI IUNIVERSAL LATINO) 42 40 22 ALEJANDRO FERNANDEZ Nina Amada Mia 
SONY DISCOS 70363(16 98 E0 CO) 

22 

MIS MIGUEL 

MIS BOLEROS FAVORITOS (WARNER LATINAI 

17 FRANKIENEGRON 

INESPERADO 1WEACARIBEMARNER LMINAI 

17 LOS HURACANES DEL NORTE 
28 HURACANAZOS (UNIVISION/UGI CI) 47 41 CELIA CRUZ Hits Mix 

SONY DISCOS 87607 ( 14.96 Et CD) 

31 

VARIOUS ARTISTS Premio Lo Nuestro: 15 Anos De Exitos 
FONOVISA35077LUG 11598 CD) 

16 
18 tAS KETCHUP 

LAS KETCHUP (SHAKETOWN/COLUMBINSONY DISCOS) 

18 RAPHY LEAVITT Y LA SELECTA 

EN VIVO 30 ANIVERSARIO (VII 

18 PABLO MONTERO 

GRACIAS HOMENAJE A JAVIER SOLIS IRCA/BMG LATIN) 44 36 23 

KUMBIA KINGS 0 All Mixed Up: Los Remixes 
EMI LATIN 4252617.98/11.98) 

3 ' GIBERTO SANTA ROSA 

SOLO BOLERO (SONY DISCOS) 

19 VARIOUS ARTISTS 

MERENGUE EN LA CALIF OCHO 2003 1PROTELNNIVERSAL LATINOI 

19 LOS ACOSTA 

NOSTALGIAS IFONCIVISA/U01 
45 41 35 

LOS BUKIS Greatest Hits 
FaNOVISA006166AIG 1898/1298) 

30 I AMA GABRIEL 

ERSONALIDAD 20 EXITOS ISONY DISCOS) 
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DANCE/ELECTRONIC 

Open Ears And Musical 
Diversity Keep Positiva Vital 

BY MICHAEL PAOLETTA 
Labels that specialize in dance/ 

electronic music have a tendency 
to concentrate on one style of 
music, whether it be soulful 
house, trance, 2-step, techno, 
drum'n'bass, progressive house, 
or left-field. 
For 10 years, London-based 

Positiva Records—founded by 
Nick Halkes and Dave Lambert, 
both of whom are no longer with 
the label—has successfully 
bucked this trend. By embracing 
all sounds and keeping its ears to 
the ground, the label remains as 
vital as ever. 
"We sign and release a diverse 

range of dance music," Positiva 
director Jason Ellis says. "We're 
not into being specialists or sole-
ly focusing on the flavor of the 
day. We like to keep it broad and 
reflect what's going on in all gen-
res of dance music." 
Comprising original signings 

and licensed tracks, the EMI-
owned label's discography—which 
includes recordings by Judy 
Cheeks ("So in Love"), Reel 2 Real 
Featuring the Mad Stuntman ("I 
Like to Move It"), Barbara Tucker 

And the Award Goes To. During the 
recently held Winter Music Con-
ference in Miami, globally revered 
DJ/producer David Morales was 
presented with the Heineken 
Ampt/ASCAP Recognition Award. 
The presentation coincided with 
the launch of the Heineken Adven-
ture to Stardom tour, which ‘vill 
send top Dis touring throughout 
the country. Elsewhere at the con-
ference, Morales' musical collabo-
ration with Di Pierre, "Make It 
Hot," was embraced by Dis and 
enthusiasts alike. Pictured at the 
Crobar club, from left, are Morales 
and ASCAP director of creative 
affairs Courtney Hard. 

("Beautiful People"), Diddy ("Give 
Me Love"), the Ones ("Flawless"), 
Adam F. ("Circles"), Aurora ("Ordi-
nary World"), and Fragma ("Toca's 
Miracle")—features numerous 
dance/pop hits, many of which 
have cracked the top 10 in the U.K. 

For some, the label's musical 
diversity is a major cause of con-
cern. "You never know what 
you're getting with a Positiva 
release," one U.S. club DJ says. 
"The label is great at releasing 
cheesy Euro-pop one week and the 
most incredible underground 
track the next. For a DJ, it's always 
a gamble." 

Conversely, other DJs welcome 
such risks. " It always amazes me 
how Positiva can take under-
ground records like `Groovejet ( If 
This Ain't Love)' [by Spiller Fea-
turing Sophie Ellis Bextor] and 
cross them over to the mainstream 
while also releasing straight-ahead 
commercial records like Lasgo 
I"Somethingl and Alice Deejay 
["Better Off Alone"]"—all without 
losing any credibility," Nashville-
based DJNJ Ron Slomowicz says. 
"Whether you love or hate a par-
ticular release, you can't deny Pos-
itiva's high level of quality—the 
label's backbone." 

Ellis offers, "DJs have grown to 
accept the fact that they may not 
like every Positiva record. At the 
same time, we won't push a com-
mercial trance song on a house 
DJ. We target each record to those 
we believe will play it." 

But Ellis quickly points out that 
some commercial-sounding tracks, 
like Venga Boys' "Up and Down," 
were embraced by cutting-edge 
DJs prior to mainstream accept-
ance. "That track went very pop 
and very commercial very quick-
ly," he notes. "Some of the taste-
making DJs then stopped playing 
it out of embarrassment. That 
song started in the clubs, which is 
always our aim. We like to take 

something so specialist and 
broaden its appeal." 

This vision helps to explain Pos-
itiva's success, according to many 
industry observers. "They know 
the market inside and out and 
how best to navigate it," says Gary 
Salzman, founder of Big Manage-
ment in New York. "Positiva is like 
the Motown of dance music. Dur-
ing its formative years, Motown 
released various styles of R&B 
music, and Positiva does the same 
thing with dance music. Also like 
Motown, Positiva is great at mar-
keting and reaching as many ears 
as possible." 

Indeed. The label's newest sin-
gle, "Make Luv" by Room 5 Fea-
turing Oliver Cheatham—which 
streeted March 24—debuted at No. 
1 on the Official U.K. Charts Co.'s 
singles chart. Music from the 
track, which references Cheat-
ham's early-' 80s club hit "Get 
Down Saturday Night," is featured 
in a TV ad for Lynx deodorant. 

"We're enjoying a similar kind of 
success with this track in the U.K. 
that Capitol enjoyed with Dirty 
Vegas' Days Go By' in the U.S.," 
Ellis notes. "TV is a very powerful 
tool in breaking and introducing 
new music to the masses." 
A forthcoming track on the 

label, "Husan" by Bhangra 
Knights Vs. Husan (due May 5), 
also has a TV connection: It was 
created from a snippet of music 
featured in a recent Peugeot car 
commercial. 

Both "Make Luv" and "Husan" 
are included on Positiva Presents 
. .. A Decade of Dance. Due mid-
May, this compilation is a "a cele-
bration of the label's 10th birth-
day," Ellis says. "We've been 
successful at keeping our fingers 
on the pulse of what's happening. 
We're able to ebb and flow with 
the dance scene as it's progressed 
over the last 10 years." 

Later this month, the label will 
issue the Scumfrog's Extended 
Engagement (Beat Box, Billboard, 
April 12). In addition to original 
Scumfrog productions like "Music 
Revolution," the beat-mixed col-
lection spotlights the Scumfrog's 
remix work for Kylie Minogue and 
Dirty Vegas, among others. 
"Look at the label's past and 

recent releases," Salzman says. 
"Unlike most labels, Positiva is a 
label with a distinct point of view. 
Positiva doesn't just sign songs 
that every other label is bidding 
on. The label signs what it actual-
ly likes and believes in—a novel 
concept in today's industry. Other 
labels could learn a lot from 
studying such a game plan." 

Box . 
HER LIFE: Regardless of what you 
think about the original version, 
keep the mind open when listening 
to the remixes of Madonna's auto-
biographical "American Life." Cre-
ating very diverse landscapes are 
Paul Oakenfold, Felix da Housecat, 
Peter Rauhofer, and Missy "Misde-
meanor" Elliott. 

Immediate accolades must go to 
Felix and Elliott, who inject the 
track with, respectively, Erasure-
hued synth patterns and Strafe-
inflected percussion. Both deftly 
take the track on a decidedly differ-
ent trip (from the song's original 
producers, Madonna and Minvais 
Ahmadza?). Elliott, in signature 
fashion, makes the track her own 
with some salacious ad-libs, as well 
as a guest turn from Tweet. 

As for Oakenfold, he leads the 
song down a rocky road, replete 
with (downtempo) big beats, cine-
matic flourishes, and alt-leaning 
nuances. Rauhofer, conversely, 
takes "American Life" into progres-
sive house territory. In all, there's 
something for most everyone. 
On April 29, Maverick/Warner 

Bros. will issue "American Life" in 
12-inch vinyl and CD-maxi formats. 
This follows the seven-inch vinyl 
and CD-single releases April 8. 

STILL WALKING: Remixes of Yoko 
Ono's indefatigable club classic 
"Walking on Thin Ice" streeted 

e 

ONO 

March 25 (Beat Box, Billboard, Feb. 
22). In the previous issue of Bill-
board, the Mind Train/1\visted/the 
Right Stuff single debuted at No. 5 
and No. 25, respectively, on the Hot 
Dance Music/Dance Singles Sales 
and Hot 100 Singles Sales charts; in 
the same issue, the track climbed 
five spots to No. 10 on the Hot 

Dance Music/Club Play chart. This 
issue, "Walking on Thin Ice" is No. 
6 on Hot Dance Music/Club Play. 
"Wow!" Ono exclaims. "I still 

can't believe this track is on three 
Billboard charts. It's rather diffi-
cult to express what I'm feeling at 
this very moment—but it's a won-
derful feeling." 
On this snowy April day, Ono is 

returning from London, where she 
performed "Walking on Thin Ice" at 
the weekly Nag Nag Nag party, held 
at the Ghetto club in the city's Soho 
neighborhood. "It's funny," she says, 
"I performed the song the other 
night, and I return to New York and 
there is snow." 

Pausing for a moment, she adds, 
"Right now, with everything going 
on in the world, we are all walking 
on thin ice. We're sharing a feeling." 

NEED A FIX: Radio JXL—A Broadcast 
From the Computer Hell Cabin is the 
new studio album by Dutch DJ/ 
remixer Junkie XL (aka Tom Holken-
berg). Scheduled to arrive June 2 
internationally via Roadrunner, the 
two-disc set will be "dayparted" into 
3 p.m. and 3 a.m. shifts, with the for-
mer focusing on pop dance and the 
latter on late-night club fare. 

Contributing vocalists include Saf-
fron ("Beauty Never Fades"), Solomon 
Burke (lead single "Catch Up to My 
Step"), Public Enemy's Chuck D. 
("Access to the Excess"), Gary Numan 
("Angels"), Sasha ("Breezer"), and the 
late Peter Tosh ("Sleepy Policeman"). 
At press time, a North American label 
had yet to be announced. 

END OF THE ROAD: Citing a bad 
economy resulting in decreased ad 
revenue, monthly consumer dance/ 
electronic magazine DMA (short for 
Dance Music Authority) has ceased 
publishing. This marks the second 
U.S. dance publication to fold this 
year. (Mixer was the first.) 

In their wake, new lifestyle/music 
magazine BigShot launches this 
month, with nü-electro act Fischer-
spooner on the cover. While the 
debut issue of BigShot shows prom-
ise, we can't help but notice that its 
design owes quite a bit to maga-
zines like Urb, as well as the defunct 
DMA and Mixer. 
We hope that with each passing 

issue, the publication will begin to 
hone its own look and personality— 
integral ingredients of the dance/ 
electronic lifestyle. We are confident 
that BigShot publisher/editor Dar-
ren Ressler, formerly of Mixer, is up 
for the challenge. 

24 www.billboard.com BILLBOARD APRIL 19, 2003 



LA
ST
 W
E
E
K
 

«x
i 

o
 

2
 W
K
S
 
A
G
O
 

r
-

w
 

,, 9 Billimard • i À k 11.1111111111111 

TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist 

- 
* 
17, 
3 

«r 
‘„ e 
..., 

Dance Singles Sales and Sales Breakouts data compiled Nielsen 
Singles Sales SoundScan 

TITLE IMPRINT & NUMBEFVDISTRIBUTING LABEL Artist 

3 8 

NUMBER 1 1 Week At Nu m be r 1 

BEAUTIFUL (P. RAUHOFER, BROTHER BROWN, AL B RICH, VALENTIN MIXES) Rca 5,9S,..A G Christina Aguilera ç 1 — 

2 Weeks At Number 1 

IF YOU'RE NOT THE ONE (REMIXES) ISLAND 0032431DJMG 0  fo Daniel Bedingfield 
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DIE VES CUM MUS1CRAMA 

BIG ROOM DRAMA JBO IMPORT Pete Heller & Tedd Patterson Present The Look & Feel 1 5 THE SICILIANS FEATURING ANGELO VENUTO Un Amore (One Love) 
NERVOUS 20533 
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Toby Keith's Patriotic Hit Wins 
Three Flameworthy Awards 

BY PHYLLIS STARK 
NASHVILLE—Toby Keith topped 
the CMT Flameworthy 2003 Video 
Music Awards, held here April 7. His 
"Courtesy of the Red, White and 
Blue (The Angry American)" won 

honors for video of the year, as well 
as male video and cocky video of the 
year. The latter category recognizes 
a video with the most attitude. Keith 
demonstrated plenty of his famous 
attitude as he hosted the show with 
actress Pamela Anderson and per-
formed a show-closing medley of 
"Courtesy of the Red, White and 
Blue" and Merle Haggard's "The 
Fightin' Side of Me." 
Tim McGraw's "She's My Kind of 

Rain" earned honors for hottest 
male video of the year—awarded to 
a video that fan voters deem the sex-
iest—and fashion plate video of the 
year, which recognizes the best-
dressed or -styled artist in a video. 
McGraw opened the show with 
"Real Good Man." He was one of five 
of the event's nine performers who 
sang either album cuts or upcom-
ing singles, rather than recent or 
current hits. 
The clip for Martina McBride's 

"Concrete Angel" was also twice hon-
ored at the Flameworthy Awards. It 
won her the award for female video 
of the year and also earned the 
directing team of Robert Deaton and 
George Flanigen a best director tro-
phy. The directing category recog-
nizes the video "that best captures 
the mood, tempo, and intensity of 
the song," according to CMT. 

Rascal Flatts won the group/duo 
video of the year award for "These 
Days." Faith Hill won the hottest 
female video honor for "When the 
Lights Go Down." 
The breakthrough video award 

went to newcomer Joe Nichols for 
the clip to his second single, "Bro-
kenheartsville." That award recog-
nizes an act for a video from its 
major-label debut album. 

Shania Twain's high-tech "I'm 
Gonna Getcha Good!" won the con-
cept video of the year category, 
which recognizes the video with the 

"most creative concept that broad-
ens the scope of the song's story," 
according to CMT. Twain, who gen-
erally performs splashy production 
numbers during awards shows, sur-
prised the crowd by pairing with 
Alison Krauss + Union Station for 
an acoustic performance of "Forev-
er and for Always." 

Vince Gill introduced a disjoint-
ed video tribute to Johnny Cash and 
presented a Special Achievement 
Award to his wife, June Carter 
Cash, who accepted it on her hus-
band's behalf. The video tribute 
purported to include Cash tributes 
from Bono, Dixie Chicks, and 
Rosanne Cash, although only their 
voices could be heard, making it 
unclear who was paying tribute to 
the legendary singer. 
The name of the awards show 

appeared to confuse some of the 
presenters, including comedian 
Brett Butler, who referred to it as 
the "Flamethrower" awards. Butler, 
who did a brief standup routine, got 
her biggest laugh when she sug-

gested that the South is a "place of 
forgiveness" and said, "Maybe in a 
few weeks we'll all try to forgive the 
Dixie Chicks," a reference to the 
recent backlash over an anti-Presi-
dent Bush statement made by 
singer Natalie Maims. Dixie Chicks 
were not present at the show. 

A 

CMT • 
FLAME WORTHY 

AWARC.5 

In addition to Keith, McGraw, 
and Twain, the show included per-
formances from Hill, Kenny Ches-
ney, Kid Rock and Sheryl Crow, Ras-
cal Flatts, Alan Jackson, and Darryl 
Worley. 
The winners were determined by 

more than 3 million votes cast by 
fans online at cmt.com. 

UMVD No. 1 Country Distributor 
Universal Music & Video Distrib-

ution (UMVD) continues to domi-
nate the country market, finishing 
first-quarter 2003 as the No. 1 dis-
tributor of country albums with a 
29.8% total share, according to 
Nielsen SoundScan. UMVD's share 
is up from 28.7% in the same three-
month period last year, boosted this 
quarter by a new George Strait live 
set, a new Vince Gill album, and 
some older projects that continue to 
sell strongly. 

Sony Music Distribution (SMD) 
lands in second place for the quar-
ter with a 21.3% share, a significant 
improvement over its fourth-place, 
11.4% share in the same period in 
2002. SMD was also in fourth place 
overall for 2002, so a two-position, 
upward bump for the quarter gets 
the distributor off to a fast start this 
year. Sony's fortunes have been lift-
ed by sales of Dixie Chicks' Home, 
which has sold 5.2 million copies 
since its release last August, accord-
ing to Nielsen SoundScan. The 
Chicks' previous two Sony albums 
also continued to sell well through 
the quarter. 
WEA remains in third place with 

an 18% share, the exact same coun-
try share and ranking it notched in 
first-quarter 2002. 
BMG Distribution slips to fourth 

place for the quarter with a 17% 
country share. It had a 26.6% share 
in the same quarter last year, good 
for second place, and had also fin-

ished 2002 in second place overall 
with a full-year tally of 24.3%. 

The country independents collec-
tively scored a 7.5% share to take 
fifth place, up from sixth place in 
first-quarter 2002. EMI Music Dis-
tribution finishes in sixth place for 
the quarter with a 6.4% share, down 
from a fifth-place finish and an 8% 
share in the same period in 2002. 

PHYLLIS STARK 
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Scene. 
SIGNINGS: Suzy Bogguss has signed 
with Compadre Records, which will 
release her new Western swing and 
jazz album, Swing, June 17. The 
album, Bogguss' first non-holiday 
project in three years, was co-pro-
duced by Bogguss and Asleep at the 
Wheel's Ray Benson at Benson's Bis-
meaux Studio in Austin. It contains 
new songs, including five written by 
Nashville singer/songwriter April Bar-
rows, along with standards previous-
ly recorded by Duke Ellington, Nat 
"King" Cole, and Billie Holiday. Bog-
guss previously recorded for Nashville 
labels Capitol, Liberty, and Platinum 
and has scored four gold albums and 
six top 10 country singles. Compadre 
is distributed by RED. 

Athens, Ga.-based group Drive-By 
Truckers will release the album Dec-
oration Day June 17 on their new 
label home, New West Records. The 
band had briefly been signed to Lost 
Highway Records and previously 
released several CDs independently. 
The first artists on the roster of 

the new Curb/Asylum imprint are 
Wynonna, Carolina Rain, Hank 
Williams Jr., and the previously 
announced LeAnn Rimes. Wynon-
na, Williams, and Rimes move over 
from sister label Curb Records. Rain 
is a new signing. 

Look for an announcement short-
ly that Nashville-based Compendia 
Music Group has signed Terence 
Trent D'Arby to its artist roster. 
Also, T. Graham Brown has re-
signed his deal with Intersound 
Records, now part of Compendia 
Music Group. His new album, The 
Next Right Thing, is due May 20. It 
includes guest appearances from 
George Jones, Michael McDonald, 
and Bonnie Bramlett. 
Audium/Koch Records has signed 

family group the Larkins to its artist 
roster. The Larkins are fixtures at 
Dollywood and regulars at fairs and 
festivals across the country. The 
group comprises 19-year-old Kristina 

on lead vocals and mandolin, 20-
year-old Shaunna on fiddle and har-
mony vocals, mother Barbara on 
banjo and piano, and father Lowell 
sings baritone and plays guitar. 

Bluewater Music Services has 
signed a deal with Americana artist 
Sonny Landreth for worldwide 
administration of his publishing 
company, Levee Lines Music. Blue-
water has also signed writer/artist 
Randy Sharp and his publishing 
company, With Any Luck Music, for 
a similar administration deal. 

ARTIST NEWS: Salem Communica-
tions syndicated talk host Mike Gal-
lagher has landed the Marshall 
Tucker Band as the headliner for his 
planned May 1 concert in Greenville, 
S.C., scheduled to compete with the 
opening date of the Dixie Chicks 
tour in that market as a protest 
against singer Natalie Maims' recent 
anti-President Bush comment (Bill-
board, April 5). The show, to be held 
at the Spartanburg Memorial Audi-
torium, will benefit families of U.S. 
troops and will also feature 15-year-
old singer Ty Nelson. 
Brooks & Dunn, Kenny Ches-

ney, Toby Keith, Martina McBride, 
and Willie Nelson are the first per-
formers announced for the 38th 
annual Academy of Country Music 
Awards, set for May 21 in Las Vegas. 
Chesney will open the show with 
"Big Star." Keith and Nelson will 
perform their duet, "Beer for My 
Horses." The awards show will be 
hosted by Reba McEntire and tele-
vised live on CBS. 

John Beny, David Lee Murphy, and 
Lee Roy Parnell have teamed for a U.S. 
and Canadian tour with dates sched-
uled from May through September. 

Rutledge Hill Press will release a 
book based on Trace Adkins' current 
single, "Then They Do," on June 2. It 
will feature stories about the rela-
tionships between parents and chil-
dren. The song was written by Jim 
Collins and Sunny Russ, who each 
contribute chapters to the book, as 
does Adkins. The book will be pack-
aged with a CD containing an acoustic 
version of the song. 

ON THE ROW: Patrick Ibsey joins 
Nashville-based Americana Enter-
tainment as director of the company's 
new visual production division. He 
will be responsible for overseeing 
video, TV, and DVD projects. lbsey has 
varied experience as a documentary 
filmmaker and videographer of music 
videos, electronic press kits, music in-
struction videos, and TV projects. 
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KENNY CHESNEY £2 
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JOE NICHOLS 
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ELVIS PRESLEY A3 
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GEORGE STRAIT • 
MCA NASHVILLE 170220/UMGN II 1 98/18 981 

40 34 

Title 

American Child 

Set This Circus Down 

34 

42 

33 

44 

Pull My Chain 

I Miss My Friend 

31 26 

43 38 

32 

Bering Strait 

New Favorite 

Live At The Charleston Music Hall 

46 39 
The Road Less Traveled 

49 46 LONESTAR • 
BNA 67011/RLG 112 98/18 98) 

LEANN RIMES • 
CURB 78747 112 98/18 961 

BRAD PAISLEY • 
ARISTA NASHVILLE 67093/819 111 98/17 981 

ANNE MURRAY 
STRAIGHTWAY 39779 119 98/19 981 

SAMMY KERSHAW 
AUDIUM 8167/KOCH 118 98 COI 

JENNIFER HANSON 
CAPITOL 35247 (18 98 CO) IN] 

THE DERAILERS 
LUCKY DOG 86873/SONY 118.98 EQ CDI 

BLAKE SHELTON • 
WARNER BROS. 24731ANFIN 111.98/17.981 

WILLIE NELSON 
SUGAR HILL 1073/18.98 CO1 

TRAVIS TRITT 
COLUMBIA 866e9/SONY ( 12.98 EQ/18.981 

KELLIE COFFEY 
BNA 67040/RLG 110 98/16 981 

BROOKS & DUNN • 
ARISTA NASHVILLE 67003/RIG ( 12 98/18 981 

AARON TIPPIN 
LYRIC STREET 165033/HOLLYWOOD 112 98/18 981 

AARON LINES 
RCA 67057/RIG 11198/17.981 

VARIOUS ARTISTS 
WALT DISNEY 8E0083118.98 CO1 

I'm Already There 

45 41 
Twisted Angel 

47 42 

50 40 

39 

Part II 

Country Croonin' 

I Want My Money Back 

48 37 
Jennifer Hanson 

44 

57 49 

53 45 

Genuine 

Blake Shelton 

Crazy: The Demo Sessions 

13 14 
Cry 1 55 60 51 

20 20 

17 16 

Rise And Shine 18 56 52 47 

Strong Enough 

When You Lie Next To Me 

Live 9 57 59 53 
Steers & Stripes 

16 13 

10 6 

The Dreamer 58 62 62 

22 

23 

ED 

26 

19 17 

23 23 

VINCE GILL 
MCA NASHVILLE 170386/SIMON 112.98/18.981 

MONTGOMERY GENTRY 
COLUMBIA 86520/SONY 111.98 EQ/I7.981 

WILLIE NELSON 
LEGACY/COLUMBIA 86740/SONY 12998 60 CO1 

I'm Just A Girl 

Next Big Thing 

My Town 

The Essential Willie Neslon 

GEORGE JONES The Gospel Collection: George Jones Sings The Greatest Stories Ever Told 
BANDIT/13NA 67063/RLG 111 38/18 9131 

22 21 GARY ALLAN • 
MCA NASHVILLE 170201/UMGN 111 98/17 98) 

ED 
o 
OD 

37 36 CRAIG MORGAN 
BROKEN BOW 77567 ( 13 96 COI DO 

GREATEST GAINER 15, 

Alright Guy 

6 

4 

3 

24 

25 

4 

59 

o 
51 43 

Stars & Stripes 

Living Out Loud 

0 Mickey, Where Art Thou?: The Voices Of Bluegrass Sing The Best 0f Disney 

I Love It 

26 24 

27 25 

TRACE ADKINS • 
CAPITOL 30618 110.98/17.981 

ALABAMA 
RCA 67057/RLG 118.98 CO) 

SOUNDTRACK 
COLUMBIA 87161/SONY 112.98 611 COI 

RODNEY CARRINGTON 
CAPITOL 36579 118 98 CD) 

SOUNDTRACK 
WARNER BROS. 48424/WON 118.98 CD) 

TERRI CLARK 
MERCURY 1713325/UMGN 111.98118981  

GEORGE STRAIT The Best Ot George Strait. 20th Century Masters The Millennium Collection 
MCA NASHVILLE 170280/UMGN (I I 98 COI 

MARK WILLS 
MERCURY 1711313/UMGN ( 11 98/18 981 

VARIOUS ARTISTS • 
EPICANFJVUNIVERSALAILG 86920/SONY 112 98 EQ/17 981 

Chrome 

27 

In The Mood: The Love Songs 

30 

31 

32 

33 

34 

35 

36 

25 
Nashville Star: The Finalists 

24 22 

29 

Nut Sack 

Blue Collar Comedy Tour: The Movie 

28 27 

38 30 

30 28 

33 29 

Greatest Hits 

25 

14 

29 

5 

8 

61 

62 

63 

64 

65 

66 

67 

68 

69 

ED 

55 50 EMERSON DRIVE 
D RE A MWORKS 450272/INTERSCOPE 18 98/14981 1EF 1 

VARIOUS ARTISTS 
UTV 064f91/UME 118 98 CO1 

THE CHIEFTAINS 
RCA VICTOR 63971 ( 1196/18 981 

WILLIE NELSON & FRIENDS 
LOST HIGHWAY 170380/SIMON 114.98 COI 

VARIOUS ARTISTS • 
BNA 67043/R1G 112 98/17 981 

GLEN CAMPBELL 
CAPITOL 41816 118.98 COI 

TRICK PONY 
WARNER BROS. 48236/WRN 11298/1898) 

56 48 

54 35 

Emerson Drive 

Pure Country Classics: The #1 Hits 

Down The Old Plank Road/The Nashville Sessions 

58 52 
Stars & Guitars 

61 54 
Totally Country 

64 55 

65 

67 

56 

59 CLINT BLACK 
RCA 67075/RIG /898 CD) 

LINDA RONSTADT 
ELE (URA 76109/RHINO 117 98 CM 

THE COUNTDOWN SINGERS 
MADACY 681619.98 CD1 

66 

69 

60 

58 

71 70 JOHNNY CASH 
LEGACY/COLUMBIA 86290/SONY 117.98 E11/24 981 

PACESETTER re 

All The Best 

On A Mission 

Super Hits 

The Very Best Of Linda Ronstadt 

Today's Country 

1 

1 

1 

17 

3 

32 

1 

1 

3 

3 

13 

39 

20 

44 

3 

32 

4 

5 

1 

10 

9 

60 

13 

37 

21 

18 

2 

12 

13 

53 

19 

58 

The E isential Johnny Cash 29 

DELBERT MCCLINTON 
NEW WEST 6042 ( 17.98 COI 

THE NITTY GRIM DIRT BAND 
CAPITOL 40177 (19.98 CO1 

WAYLON JENNINGS 
BMG HERITAGE/RCA 997813/RIG 124 98 COI 

BILL ENGVALL 
WARNER BROS 48340/URN ( 11 98/17 981 

16 73 

Totally Country Vol. 2 5 74 

68 57 

Room To Breathe 

Will The Circle Be Unbroken, Volume III 

74 66 
RCA Country Legends: Waylon Jennings 

This Side 75 70 61 
Cheap Drunk: An Autobiography 

12 

18 

19 

37 

35 31 NICKEL CREEK 
SUGAR HILL 3941 118.96 CO) 

ID Albums with the reate t sales gains this week. • Recording Industry Assn Of America IRIAAI certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 million units ( Diamond). Nume.al following Platinum or Diamond sym-
bol indicates album' multi platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RI/SA multiplies shipments by the number of discs and/or tapes. RI/SA Latin awards: ° Certification for net shipment of 100,000 units ( Oro). A Certification of 200,000 units ( Platino). A' Certification of 400.000 units 

IMulti-Platinok*Ast risk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked Eli. and all other CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows charts largest unit increase Pacesetter indicates biggest percent. 
age growth. Heatse ker Impact shows albums removed from Heatseekers this week. Pi] indicates past or present Heatseeker title. 0 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 

37 

APRIL 19 
2003 

9 
10 

Billboard® TO 
Sales data compiled by E: 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

TIM MCGRAW • 1 CURB 77978 02 98/18 981 
122 
132 
271 
283 
148 
188 

SOUNDTRACK à' LOST HIGHWAY/MERCURY 170069/UMGN (12 98/19 981 
KENNY CHESNEY A' 13NA 67976/RIG ( 1298/18 981 
DIXIE CHICKS . 12 MONUMENT 68195/SONY 110 98 E0/17 981011 

SHANIA TWAIN •'' MERCURY UMGN 112 9808 981 

RASCAL FIAT'S • LYRIC STREET 165011/HOLLYWOOD 98/18 98) HO 

DIXIE CHICKS • I° MONUMENT 69678/SONY 112.98 E0/18.981 209 
39 
453 

SOUNDTRACK A' CURB 787E0111 9W17 981 Coyote Ugly GARTH BROOKS * 15 CAPITOL 97424 119  

JOHNNY CASH • LEGACY/COLUMBIA 69739/SONY (7 98 EWI 1 981 
LEE GREENWOOD • CAPITOL 98568 III 98 CD1 
HANK Will  JR. A4 CURB 77638 98P3 981 Greatest Hits. Vol. 1 

WILLIE NELSON • LEGACY/COLUMBIA 69327/SONY 17.98 EO/11 981 16 Biggest Hits 239 21 Tim MCGRAW A' CURB 7785915.98/9.981 Not A Moment Too Soon 371 

Nielsen 
SoundScan 

UNTRY CATALOG ALBUMS. 
Title 

F. 

I— U 5 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

NUMBER 1 2 Weeks Al Number I 

Greatest Hits 

0 Brother, Where Art Thou? 
Greatest Hits 

Wide Open Spaces 
Come On Over 
Rascal Flans 

Pain To Kill 

Fly 

16 Biggest Hits 
American Patriot 

124 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 

Œ f) 
25 

13 
14 
15 
19 
18 
16 
17 
23 
20 
22 
25 

TOBY KEITH • MERCURY 558980/SIMON 111 98/17 981 
ALAN JACKSON •6 ARISTA NASHVILLE 18801/n6 112 98/16 961 
BROOKS & DUNN •3 ARISTA NASHVILLE iereRic 112 98/18 981 

TIM MCGRAW à° CURB 77886 17 98/11 981 
JOHN DENVER MADACY 4750(5 98/9 98) 

FAITH HILL a' WARNER BROS 47373/vVRN / 1298/11981  
PATSY CLINE •9 MCA NASHVILLE 320012/UMGN (6 98/11 981 
GEORGE JONES • LEGACY/EPIC 89319/SONY 17.98 E0/11 981 

THE JUDDS • CURB 77965 (7 98/11 981 
NICKEL CREEK • SUGAR H913909117 98 MAN] 
ROY ORBISON LEGACY/MONUMENT 69738/SONY (7.98 EMI 981 

12 1,10  2698) 

Title 

Greatest Hits Volume One 
The Greatest Hits Collection 
The Greatest Hits Collection 

Everywhere 
The Best Of John Denver 

Breathe 
12 Greatest Hits 
16 Biggest Hits 

Number One Hits 
Nickel Creek 

16 Biggest Hits 

Double Live 

227 
389 
290 
244 
242 
178 
775 
119 
137 
120 
56 
196 

ii 00/bums with I e greatest salas aine Pus wee, Catalog albums are 2-year-old titles that have fallen below N.100 on The Billboard 203 or reissues of older albums Total me Weeks column retie re combined weeks Odell. appeared on Top Country Albums end Top Country Catalog • Recording Industry Assn. DI America (RIPAI certification for net shiptnenrol 500,000 album units ( Gold). AMA certificatio for net ship. 
me t ol I million nes (Platinum) • RIMcendicabon for net shipment 0110 mdlion unes IDiamond) Numeral following Platinum or Diamond symbol indicates album's multPpletinum level For boxed s ts, and double albums with a r nrung lime of 100 minutes or more, the RIM multi/Iles shipments by the number of discs and/or tape, RIM Latin award, Ceadication tor nt I shipment el 101000 unes ( 010I Certificabon el 
2037001) units iPlot no) • Cenification of 100,000 units ( MultfiPlatinol 'Asterisk indicales LP is available Most tape price, and CO pnces for BMG and WEA label, are suggested hes lape prices marked Eli and all other CO prices. are equivalent prices. which are projected from wholesale prices MI Indicates pest Heatseeker Oda . 0 2003, VNU Business Made, Inc , and Nielsen SoundScen Inc. All rights reserved 
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Airplay monitored by is. 
e Nielsen 

Broadcast Data 
TITLE Systems Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

TITLE Artist 
PRODUCER SONGWRITER IMPRINT & NUMBER/PROMOTION LABEL 

0  1 1 

NUMBER 1 PM'"- 3 Weeks At Number 1 

HAVE YOU FORGOTTEN? Darryl Worley ç, 
F.ROGERS.J.STROUD IRWORLEY,W vARBLE) 0 DREAMWORKS 000063 

01 35 34 BACKSEAT OF A GREYHOUND BUS Sara Evans 
S EVANS.P WORLEY IC LINDSLY.H 1 INUSL Y A MAYO .T VERGES, RCA ALBUM CUT 

31 

1 32 ' 27 
1 

17 ROCK YOU BABY Toby Keith 
J.STROURT KEITH IT.KEITH.S.EMERICKI 0 DREAMWORKS 450785 

13 

0  4 4 THAT'D BE ALRIGHT Alan Jackson 9 
K.STEGALL IT.NICHOLS.M.O. SANOERS.T SUERS) ARISTA NASHVILLE ALBUM CUT 

2 0  41 40 CELEBRITY Brad Paisley 9 
F ROGERS IR PAISLEY) ARISTA NASHVILLE ALBUM CUT 

33 

0  3 3 BIG STAR Kenny Chesney .9 
N.WILSON.B.CANNON.K.CHESNEY IS.SMITHI BNA ALBUM CUT 

3 0  39 38 THEN THEY DO Trace Adkins 
S.HENDRICKS.T.BRUCE IJ.COLLINS.S.RUSSI CAPITOL ALBUM CUT 

34 

4 2 2 BROKENHEARTSVILLE Joe Nichols .9 
&ROWAN IRBOUDREAUX.C.DANIELS.D.KEES.B MEVIS) 0 UNIVERSAL SOUTH 172241 

1 0  34 33 I WANT MY MONEY BACK Sammy Kershaw 
R.LANDIS ID.BERG,S.TATEA.TATE) AUDIUM ALBUM CUT 

33 

0  5 5 SHE'S MY KIND OF RAIN 11m McGraw 9 
B.GALLIMORE,TMCGRAWD.SMITH ITLJAMES.R LERNERI CURB ALBUM CUT 

5 0  48 — TELL ME SOMETHING BAD ABOUT TULSA George Strait 
T.BROWN,G.STRAIT (ALABE) MCA NASHVILLE ALBUM CUT 

36 

0  6 6 CONCRETE ANGEL Martina McBride .9 
M MCBRIDE, WORLEY IS.BENTLEY.R.CROSBYI 0 RCA 69173 

6 43 44 44 ONE LAST TIME Dusty Drake 
B.CRAIN,C SCHLEICHER,P.WORLEY IPIMATTHEWS,K.K.PHILLIPSI WARNER BROS ALBUM CUTANRN 

37 

0  7 9 RAINING ON SUNDAY Keith Urban .9 
D.HUFF.K.URBAN IRBROWN.R.FOSTERI CAPITOL ALBUM CUT 

7 38 37 35 LOVE LIKE THERE'S NO TOMORROW Aaron Tippin Featuring Thee Tippin .9 
A.TIPPIN,13.WATSON.6A.BRADLEY IA.TIPPIN,ITIPPIN) LYRIC STREET ALBUM CUT 

35 

0  8 10 I BELIEVE Diamond Rio .9 
M.D.CLUTE IS EWING,RKEESI ARISTA NASHVILLE ALBUM CUT 

8 0  43 41 LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) Amy Dalley 
L.MILLER (A.DALLEY.L.T.MILLER,B.BAKER) CURB ALBUM CUT 

39 

0  11 11 WHAT A BEAUTIFUL DAY Chris Cagle .9 
R WRIGHT IC.CAGLE.M.POWELLI CAPITOL ALBUM CUT 

9 40 40 37 ROCK-A-BYE HEART Steve Holy «9 
G.HUNTRIFACH,S.HOLY ID.MATKOSKYAROMANI CURB ALBUM CUT 

37 

0  12 16 THREE WOODEN CROSSES Randy Travis 
K.LEHNING ID JOHNSON,K.WILLIAMS) WORD-CURB/WARNER BROS. CHRISTIAN ALBUM CUTAIVRN 

10 41 42 39 AFTER ALL Brett James 
D.HUFF.B.JAMES IB.JAMES,C.K.DAVIS) ARISTA NASHVILLE ALBUM CUT 

39 

11 9 8 19 SOMETHIN' Mark Wills ..9 
C LINDSEY IC DUBOIS.D LEE) 1110 MERCURY IMP 

1 0  46 43 4 I RAO AND ROLL Clint Black 
C BLACK IC BLACK.H NICHOLAS) CLINTBLACK.COM DOWNLOAD TRACK 

42 

0  13 12 LOVE YOU OUT LOUD Rascal Flans 
M BRIGHT,M.WILLIAMS,RASCAL FLATTS (B.JAMES,L WILSON) LYRIC STREET ALBUM CUT 

12 L3 32 31 19 LOVE WON'T LET ME Tammy Cochran 
BU WALKER,JR. IJDEERE.F.GOLDEK LIVINGSTONI 0 0 EPIC 79865/EMN 

31 

13 10 7 MAN TO MAN Gary Allan 
TEIROWN.M.WRIGHT 1.1.011ARAI 0 MCA NASHVILLE 172256 

1 44 47 45 WHEN YOU THINK OF ME Mark Wills 
C.LINDSEY.M.WILLS (T.VERGES,B.JAMESI O MERCURY 172267 41 

0  15 20 THE LOVE SONG Jeff Bates 
V RFARCI S 47,171810,S I I RATES 17 BFARU r. RI A3HASt, RCA ALBUM CUT 

14 45 45 42 HALF A MAN Anthony Smith 
B TERRY IA SMITH) 0 MERCURY 000124 

40 

0  22 27 MY FRONT PORCH LOOKING IN -III AIRPOWER ID.- Lonestar 
D HUFF il3 MCDONALD,F MVERS.D PFRIMMER, BNA ALBUM CUT 

15 46 49 

- 

48 THREE MISSISSIPPI Terri Clark 
B GALLIMORE IH.LINOSEY.T.VERGES,ANGELO) el> 0 MERCURY 172262 

46 

16 14 14 mg D.HUFED 

THERE'S NO LIMIT Deana Carter9 
CARTER ID CARTER.R.SCRUGGSI ARISTA NASHVILLE ALBUM CUT 

14 0  50 49 WHATEVER IT TAKES Kellie Coffey.9 
D HUFF IK COFFEY.G O'BRIANI RNA ALBUM CUT 

44 

ID 17 19 THIS IS GOD -«111AIRPOWER IPP- Phil Vassar 9 
D.HUFERVASSAR IPVASSARI ARISTA NASHVILLE ALBUM CUT 

17 0  51 55 

- - 

SOMEDAY Vince Gill 
VOILE IVGILL.R MARX) 0 MCA NASHVILLE 000123 48 

I'D 24 25 STAY GONE -.11AIRPOWER IND- Jimmy Wayne º 
C.LINDSEY,J STROUD IJ WAYNE.B.KIRSCHI 0 DREAMWORKS 450789 

18 0  60 — FOREVER AND FOR ALWAYS Shania Twain 
R.J.LANGE IS.TWAIN,R.J.LANGE) MERCURY ALBUM CUT 

49 

19 16 13 I JUST WANNA BE MAD Terri Clark «2 
ELGALLIMORE II(LOVELACE.L.T.MILLER) 0 0 MERCURY 172262 

2 a 52 51 " • SUDDENLY LeAnn Rimes ..7 
D.CHILD.P.AMATOR.PAGANIID.CHILD.A.CARLSSONI CURB-ASYLUM ALBUM & SOUNDTRACK CUT 

50 

43:1 20 21 SPEED 4 AIRPOWER - Montgomery Gentry 
8.CHANCEY IJ.STEELE.C.WALLINI lib Se OD 0 COLUMBIA 79864 

20 œ  54 56 ONLY GOD (COULD STOP ME LOVING YOU) Emerson Drive •9 
J.KINR.I.STROUD,R.MARX1R.J.LANGE1 0 DREAMWORKS 450788 51 

Q 21 22 THERE'S MORE TO ME THAN YOU Jessica Andrews .9 
B GALLIMORE IJ ANOREWS.J T SLATER,M CIIA• ' 41) DREAMWORKS 450798 

21 53 52 - . THE LUCKY ONE Alison Krauss + Union Station .9 
A.KRAUSS . UNION STATION IR.LCASTLEMANI ROUNDER ALBUM CUT 

46 

ED 23 23 ALMOST HOME Craig Morgan 
CMORGAN.P.O'DONNELL IC.MORGAN,K.K.PHILLIPS) BROKEN BOW ALBUM CUT 

22 e' HOT SHOT DEBUT •/' 

ONE OF THOSE DAYS Brad Martin 
B.CANNON.B.CHANCET IC.WISEMAN,T.JAMESI EPIC ALBUM CUT/EMN 

53 
ED 25 26 WAS THAT MY LIFE Jo Dee Messina 

B.GALLIMORETMCGRAW IM.GREEN.B.LUTHERI CURB ALBUM 8 SOUNDTRACK CUT 
23 

0  26 24 PICTURE Kid Rock Featuring Sheryl Crow Or Allison Moorer.9 
KID ROCK IR JAITCHIE) 131 LAVA/ATLANTIC ALBUM CUT/WAN OR UNIVERSAL SOUTH 172274 

24 0 58 58 A BOY LIKE YOU Trick Pony 
C.HOWARD IH.NEWFIELD,T.SHAPIRO.R.RUTHERFORDI WARNER BROS. ALBUM CUTANIIN 

54 

0  30 32 THE TRUTH ABOUT MEN Tracy Byrd 
B.J.WALKER,JR. (T.JOHNSON,R.LEE,POVERSTREET) RCA ALBUM CUT 

25 55 56 54 OLD WEAKNESS (COMING ON STRONG) Tanya Tucker 
BRECKETT,J.LASETER IG.NICHOLSON,BRIPIER01 TUCKERTIME ALBUM CUT 

49 

0  28 30 WHY AIN'T I RUNNING Garth Brooks 
A REYNOLDS IX BLAZY.TARATA.G BROOKS) CAPITOL ALBUM CUT 

26 0 LOVE CHANGES EVERYTHING Aaron Unes 
C.FARREN IA.LINES.C.FARRENI RCA ALBUM CUT 

56 

0 31 46 BEER FOR MY HORSES Toby Keith Duet With Willie Nelson ..=, 
J.STROUD,T.KEITH (T.KEITH,S.EMERICK) 0 DREAMWORKS 450785 27 0 RED DIRT ROAD Brooks & Dunn 

K BROOKBROUNN,M WRIGHT IK.BROOKS.R.DUNNI ARISTA NASHVILLE ALBUM CUT 
57 

0  29 29 COUNTRY AIN'T COUNTRY Travis Tritt 
8.J.WALKER.JR..TTRITT IC.BEATHARELIBRAZ,C.CHAMBERLAIN) COLUMBIA ALBUM CUT 

28 0 IT DOESN'T MEAN I DON'T LOVE YOU McHayes 
B ROWAN (B.PINSONJWILLMON.J.SPILLMANI UNIVERSAL SOUTH ALBUM CUT 

58 

0  38 47 HEY, MR. PRESIDENT The Warren Brothers 
RGALLIMORE.T.MCGRAW IT.DOUGLASI BNA ALBUM CUT 

29 CO THIS FAR GONE Jennifer Hanson 
J.HANSON.G.DROMAN I AINESLER.T.MARTINI CAPITOL ALBUM CUT 

59 

0  36 36 99.9% SURE (I'VE NEVER BEEN HERE BEFORE) Brian McComas 9 
L.REYNOLDS IB.AUSTIN.G.BARNHILLI LYRIC STREET ALBUM CUT 

30 60 55 53 I'M IN LOVE WITH A MARRIED WOMAN Mark Chesnutt 
13.J.WALKER,JR. (T.JOHNSON,M.BEESONI COLUMBIA ALBUM CUT 

48 

ar Records showing an increase in detections over the previous week, regardless of chart movement Compiled from a national sample of airplay supplied by Niels n Broadcast Data Sys ems' adio track service. 148 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detec ions. Air-
power awarde to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time whh increases in both detections and audience. Titles below the top 20 are removed fr m the chart her 20 weeks. •iw Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. 0 CD Single available. o DVD 
gle available. ek CD Maxi- Single available. O Cassette Single available. 0 Vinyl Maxi-Single available. 0 Vinyl Single available. 0 Cassette Maxi-Single available e 2003, VNU Boiness Media, Inc. All rights reserved. 
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TOP BLUEGRASS 
Billboard ALBUMS,. 

Sales data compiled by & • 
éNr Nielsen 

SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

0  1 

W  NUMBER 1 e ' 22 Weeks At Number 1 

ALISON KRAUSS + UNION STATION • ROUNDER 610515 Live 

2 3 NICKEL CREEK SUGAR Hi), . This Side 

3 4 ALISON KRAUSS + UNION STATION • ROUNDER 610495 New Favorite 

4 2 2 RICKY SKAGGS á KENTUCKY THUNDER SKAGGS FAMILY LYRic STREET 90100KHOLLYWOOD MI Live At The Charleston Music Hall 

43 NEW VARIOUS ARTISTS WALT DISNEY 860083 O Mickey, Where Art Thou?: The Voices Of Bluegrass Sing The Best Of Disney 

6 5 27 THE NITTY GRITTY DIRT BAND CAPITOL 40177 Will The Circle Be Unbroken, Volume Ill 

1110 7 ja VARIOUS ARTISTS TIME LIFE 10101 Time-Ufe's Treasu Of Blue1 rass 

8 6 DOLLY PARTON BLUE EYE 3946/SUGAR HILL Halos & Horns 

9 8 VARIOUS ARTISTS TIME LIFE 18861 The lime-Life Treasury Of Bluegrass: America's Music 

10 9 PATTY LOVELESS EPIC 85651/SONY Mountain Soul 

ED 13 VARIOUS ARTISTS KING 318 Le ends Of The Fiddle: 20 Blue1 rasa Classics 

12 10 HAYSEED DIXIE DUALTONE 01136/RAZOR & TIE Kiss My Grass: A Hillbilly Tribute To Kiss 

ED THE GIBSON BROTHERS SUGAR HILL 3965 Bona Fide 

14 12 SOUNDTRACK • LOST HIGHWAY 17022I/UMGN Down From The Mountain 

15 11 VARIOUS ARTISTS AUDIUM 8170/KOCH The Legend Lives On: A Tribute To Bill Monroe 
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. Top COUNTRY 

BillIcoard - SINGLES SALES TM 
Sales data compiled by !Le  éle Nielsen 

SoundScan 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

1 

1ei NUMBER 1 

PICTURE UNIVERSAL SOUTH 172274 

21 Wpeks At Number 1 

Kid Rock Featuring Allison Moorer 

2 LANDSLIDE MONUMENT/COLUMBIA 79857/CRG Dixie Chicks 

3 3 SPEED COLUMBIA 79864/SONY Montgomery Gentry 

4 4 GOD BLESS THE USA me 73128 Lee Greenwood 
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Edited by Michael Paoletta 

POP 
VARIOUS ARTISTS 

Music From the NBC Television Series 
Crossing Jordan 
PRODUCERS: various 
DMZ/Columbia/Sony Music Soundtrax 
CK 87089 
RELEASE DATE: April 1 
Hetmed by 1-Bone Burnett and Craig 
Street, the soundtrack to the music-
intensive TV crime drama series gets 
ultra-hip artists to cover songs not 
necessarily associated with them—all 
with eerie musical backgrounds that 
match the program's tone. Unfortu-
nately, the intriguing concept fares 
better on the small screen than on the 
big speaker, as artists like Richard 
Thompson, Lucinda Williams, and Joe 
Henry, among others, get lost in a uni-
formly listless production. Exceptions 
are Wendy Melvoin & Lisa Coleman's 
original instrumental "Crossing Jor-
dan Themes," the Holmes Brothers' 
take on Blind Willie Johnson's "You're 
Gonna Need Somebody on Your 
Bond," and Alison Krauss' tackling of 
Blind Faith's "Can't Find My Way 
Home." Series star Jill Hennessy de-
buts with Tom Waits' "You're Innocent 
When You Dream" and Bob Dylan's 
"It's all Over Now, Baby Blue" and ac-
quits herself well enough.—M 

PETE YORN 
Day I Forgot 
PRODUCERS: various 
Columbia CK 086922 
RELEASE DATE: April 15 
Fans of Pete Yorn's rightly celebrated 
2001 debut, musicforthemorningafter, 
might be happy to learn that not 
much has changed on his follow-up. 
Yorn again delivers a wonderfully 
unique brand of power pop marked by 
simple, usually understated hooks. 
That approach worked beautifully on 
his debut and on such new songs as 
"Turn of the Century" and "All at 
Once." Too often, though, the hooks 
here are mildly engaging at best, leav-
ing many songs feeling thin and dull. 
Day I Forgot, therefore, feels a good 
three songs too long and is marked by 
lower valleys and peaks that are at 
best on par with their musicforthe-
morrzingafter counterparts. The set 
starts off strong, though, with a nicely 
lo-fi intro featuring Yorn on vocal and 
acoustic guitar that spills into its best 
cut, lead single "Come Back Home." 
Next cut "Crystal Village," an acoustic-
inflected rocker hung on the affecting 
line, "It was good in the beginning," is 
another highlight. — WO 

* YO LA TENGO 
Summer Sun 
Matador 548 
PRODUCER: Roger Moutenot 
RELEASE DATE: April 8 
Never an easy band to pigeonhole, Yo 
La Tengo (YLT) has been quietly 
evolving from a lo-fi skronk rock 
outfit to an experimental indie pop 
ensemble during the course of 
recent years. However, the New Jer-
sey trio's embrace of quiet, more 

P T 

FLEETWOOD MAC 
Say You Will 
PRODUCERS: Lindsey Buckingham, Rob 
Cavallo, John Shanks 
Reprise/Warner Bros. 48394 
RELEASE DATE: April 15 
On Say } bu Will. Lindsey Buckingham 
and Stevie Nicks work together on 
their first Fleetwood Mac studio album 
since Tango in the Night (1987). 
Drummer Mick Fleetwood and bassist 
John McVie are, of course, both on 
board as well. However, longtime Mac 
member/songwriter Christine McVie is 
regrettably absent from the lengthy 
(but only occasionally plodding) 18-
song set. Though McVie does provide 
background vocals on one track, her 
optimistic, poppy songs are missed. 
Luckily, Nicks penned the set's sunny 
title track, which is catchy and des-
tined to be a radio hit. Buckingham's 
meaty, bass-heavy stomper "Murrow 
Turning Over in His Crave" is another 
highlight, while the driving rocker 
"Running Through the Carden" show-
case's Nicks' passionate vocals. The 
bulk of Buckingham's contributions to 
this set were originally intended for an 
aborted solo album. Now, these songs 
have finally found a home.—KC 

G H 
CHER 
The Very Best of Cher 
PRODUCERS: various 
Warner Bros./Geffen/MCA 73852 
RELEASE DATE: April 1 
A collection of baubles from Chers 
oeuvre may not initially seem like a 
reason for celebration. After all, her 
long and colorful career has already 
been documented on numerous com-
pilations. What makes this 21-song set 
special—and well worth owning—is 
that it combines material from several 
labels and key periods of the artist's 
musical life. While there are several 
omissions that will spark complaints 

from diehards (like the 1971 classic 
"The Way of Love," for example), the 
highlights are undeniably plentiful. 
Perhaps most fascinating here, though, 
is not merely Cher's formidable string 
of hits but how remarkably effective 
she has always been at keeping in step 
with trends—while never shedding or 
compromising her own unique quali-
ties. In the end, that's what separates 
the rare true icons and legends from 
the momentarily successful who even-
tually fade to black. Believe.—LF 

LISA MARIE PRESLEY 
To Whom It May Concern 
PRODUCER: Eric Rosse 
Capitol 17702 
RELEASE DATE: April 8 
In what amounts to one of the most in-
triguing debuts in recent memory, Lisa 
Marie Presley finally bows on Capitol in 
a release that's sure to gain some atten-
tion via a high curiosity factor. But 
there is some searing depth to rock-
'n'roll's most famous princess, and she 
has some estimable chops both as 
singer and songwriter. Musically, this is 
sultry, surly mainstream rock with a 
cutting, contemporary edge. The 
touching biograph "Lights Out" is a 
real powerhouse, and "Gone" owns bit-
ing intelligence, while rock harmonies 
season the heartbreaking tribute to her 
father, "Nobody Noticed It," and the 
well-written "Sinking In." As a singer, 
Presley is altematingly snarling, 
exposed, and defiant, and surprisingly 
effective, if somewhat buried in the mix 
at times. Lyrically, she's even better— 
raw, wounded, and often pissed off, 
though one wonders why, given a life 
of privilege. Even so, this project 
stands on its own and is far better than 
many might expect—RIV 

textured atmospherics over complex 
guitar squall doesn't mean the 
group has gone easy listening. 
Beneath the sweet, sunny veneer of 
Summer Sun, YLT delves deeper into 
an exploration of jazz and beat-driv-
en influences established on the 
2000 set And Then Nothing Turned 
Itself Inside Out. Some of the most 
striking tracks—"Don't Have to Be 
So Sad," with its warm whispering 
rhythm, and "How to Make a Baby 
Elephant Float," which is buoyed by 
a lilting flute solo—feature members 
of improvisational jazz bands Other 
Dimensions in Music and Test. While 
the sequencing, at times, makes for a 
demanding listen, those willing to 
invest in close listening and repeated 
spins will discover a rich album that 
is artful, at times beautiful, and any-
thing but obvious.—RG 

* LISA GERMANO 
Lullaby for Liquid Pig 
PRODUCERS: Lisa Germano, Joey Waronker, 
Jamie Candiloro 
Ineffable/iMUSIC 01117 
RELEASE DATE: April 8 
Singer/songwriter/musician Lisa Ger-
mano is one of the most gifted, distinc-
tive, and underrated artists of our time. 
After releasing a handful of stark full-
lengths on U.K. indie 4AD, the reclusive 

siren quietly disappeared. Now, Germano 
returns with the hauntingly exquisite 
and semi-autobiographical Lullaby for 
Liquid Pig (her first for Ineffable/iMusic). 
Easily her most candid collection, the 
album is a vivid chronicle of a damaged 
person battling inner demons and 
despair. Despite these melancholic over-
tones, Germano emerges valiant, seduc-
ing listeners with each disturbing tale 
through enticing hesitant vocal whispers 
and intimate lyrical lullabies. Collaborat-
ing with such guest musicians as Wendy 
Melvoin, Neil Finn, and Johnny Man-, 
the tunesmith constructs a murky musi-
cal backdrop that punctuates the set's 
blurred balance between reality and hal-
lucination. Selections like "Liquid Pig," 
"From a Shell," "All the Pretty Lies," and 
the title track resonate with a piercing 
intensity more commanding than her 
previous works. Lullaby for Liquid Pig is 
a bold endeavor; beautifully heartbreak-
ing, defiantly courageous, and resound-
ingly optimistic.— CR 

RUSSELL CROWE & 30 ODD FOOT 
OF GRUNTS 
Other Ways of Speaking 
PRODUCER: Paul Lani 
Artemis 751159 
RELEASE DATE: April 8 
As a rock star, Russell Crowe makes a 
great actor. This album of so-so blues-

rock and ballad material has received 
way more hype than it warrants— 
which isn't any fault of Crowe's, but 
still... The "gladiator" does dig in 
with the songwriting, but he's no 
Springsteen—or even Springsteen's 
second cousin. At the same time, his 
voice is noticeably weak and dry and 
not even distinctively unique, like 
Dylan's. Chrissie Hynde brings the 
goods on the duet "Never Be Alone 
Again," but the best track by far is the 
live cover of Johnny Cash's "Folsom 
Prison Blues," on which both singer 
and band actually cut loose a bit. And 
that goes to show what you can do 
with good material. A decent pub 
band, for sure, but this gig will never 
pay Crowe's bills.—AZ 

R&B/HIP-HOP 
GINUWINE 

The Senior 
PRODUCERS: various 
Epic 6960 
RELEASE DATE: April 8 
Cinuwine returns to his bump'n'grind 
roots with The Senior. The artist's 
fourth studio set, the album marks a 
return to the sexually-driven party 
anthems that put him on the map. For 
immediate proof, look no further than 

the lead single, the R. Kelly-produced, 
guitar driven "Hell Yeah" (featuring 
Baby). Kelly and Clipse join Ginuwine 
and Baby on the single's all-star remix. 
With a recent string of successful mid-
tempos and ballads—most notably 
"Differences" and "Stingy"—under his 
belt, it's interesting that Ginuwine 
feels the need to step up the pace on 
The Senior. The result is a decidedly 
party atmosphere—one that rarely 
slows down. But when the tempo does 
drop, Ginuwine deftly soars as a singer. 
"Love You More" and "Our First Born" 
wonderfully reflect Ginuwine's softer 
side. The Senior, like a senior in high 
school, shows both maturity and the 
potential for further growth.—RH 

DANCE/ELECTRONIC 

* GOTAN PROJECT 
La Revancha del Tango 
PRODUCERS: Philippe Cohen Solal, 
Christoph H. Müller, Eduardo Makaroff 
XL Recordings/Beggars Group 148 
RELEASE DATE: April 8 
There is Latin house, soulful house, 
tribal house, progressive house, deep 
house, and numerous other house-
based genres. Paris-based trio Gotan 
Project makes house and electronic 
music steeped in the tango rhythms of 
Argentina ("Gotan," by the way, trans-
lates to "tango" in Buenos Aires' Verlan 
slang). Three years ago, the act scored 
an underground club hit with the jazzy 
"Triptico," which is included here. 
Originally issued nearly two years ago 
in the U.K., La Revancha del Tango is 
home to Gotan masterminds Philippe 
Cohen Solal, Christoph H. Müller, and 
Eduardo Makaroff, who create exotic 
and seductive soundscapes that are 
melodically rich. Highlights include 
"Santa Maria (Del Buen Ayre)," and 
covers of Frank Zappa's "Chunga's 
Revenge" and the Gato Barbieri-penned 
"Last Tango in Paris" (the theme from 
the film of the same name). This is one 
affair to remember.—MP 

COUNTRY 
ROSANNE CASH 

Rules of Travel 
PRODUCER: John Leventhal 
Capitol 82581 
RELEASE DATE: April 8 
The intelligence and grace of Rosanne 
Cash has been largely absent of late on 
the country landscape, and for that 
reason alone, new material from her is 
welcome. Mature and impeccably pro-
duced by Cash's husband, John Leven-
thal, Rules of Travel revels in inspired 
musicianship and melodic, well-writ-
ten songs. The gently swaying "Beauti-
ful Pain" (featuring Sheryl Crow) is 
spare and deceptively gorgeous, and 
"Forty Four Stories" is insistent and 
omniscient, while the piercing title cut 
is propelled by haunting keyboards and 
slide guitars. Steve Earle guests on the 
reverb-drenched, vaguely tropical " I'll 
Change for You," and Cash's legendary 
father appears in touching fashion on a 
classic-sounding "September When It 
Comes," which, with "Will You 
Remember Me?" and "Western Wall" 
own a timeless quality. Subdued gui-
tars feature on a passionate "Hope 

(Continued on next page) 
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Against Hope." The feel of the stylish 
"Closer Than I Appear" evokes past 
Cash swagger, and "Last Stop Before 
Home" is resolute and bittersweet. A 
complete success.—RW 

WORLD 
* COCO MBASSI 
Sepia 
PRODUCER: Serge Ngando-Mpondo 
Tinder 861102 
RELEASE DATE: April 8 
Coco Mbassi is a vocalist from the West 
African nation of Cameroon who now 
makes her home in Paris. Winner of 
Radio France International's Prix 
Découverte for the single "Muengue 
mwa Ndolo" ( 1996), Mbassi is mainly 
known in France. Sepia will surely in-
crease her fan base significantly. She 
possesses a lovely, musical voice, and 
she's a songwriter who will never have 
to look beyond her own material for 
viable tracks. She sings in her native 
tongue—Duala—and her lyrics are 
translated in the liner notes. Take in 
the fine clarity of Mbassi's voice on the 
opening tune, the a cappella "Mbaki," 
and note the gentle, compassionate 
message to troubled women in "Muto." 
Sepia will be remembered as the debut 
of an important world-music artist. 
Racked by Allegro.—PVV 

JAZZ 
* SOUL IVE 
Soulive 
PRODUCERS: Soulive 
Blue Note 7243 5 42805 0 4 
RELEASE DATE: April 8 
Several jazz artists—most notably Char-
lie Hunter, Steve Bernstein, John Sco-
field, and the trio of Medeski, Martin & 
Wood—have crossed over from the jazz 
world into the jam-band circuit. With its 
latest self-titled live recording, Soulive, 
the organ-drums-guitar trio completes 
the reverse journey. Since the late-'90s, 
the group of drummer Alan Evans, his 
brother Neal on organ, and guitarist 
Eric Krasno has scorched the jam-band 
precincts with music that harks back to 
early-'70s soul and jazz-funk. Along the 
way—having recorded or played live 
with Scofield, Me'Shell Ndegéocello, and 
Fred Wesley, among others—Soulive 
has won the respect of jazzers and pop 
musicians alike. Here, sans guests, the 
members of Soulive stretch out in exu-
berant improvisations. While they can't 
quite escape comparisons to Medeski, 
Martin & Wood, tracks like "Dig It" and 
"Lenny" find the band establishing a dis-
tinctive voice.—M/ 

PATRICIA KAAS 
Piano Bar 
PRODUCER: Robin Millar 
Sony Music International/Columbia 
506169-7 
RELEASE DATE: March 25 
Acclaimed French chanteuse Patricia 
Kaas makes her English-language 
debut, inspired by the upcoming film 
And Now .... Ladies and Gentlemen, in 
which she appears as a cabaret singer. 
Kaas brings her extraordinary vocals— 
sultry and smoky, supple and welcom-
ing—to this collection, heavy on French 
songs from the likes of Jacques Brel and 
Charles Aznavour. Most are translated 
into English, which she performs with 
a faint accent and just a shade less 
emotion than her French numbers. 
Highlights include ethereal English 

opener "My Man," languid, bilingual 
"Autumn Leaves," and dreamily retro 
"Un Homme et une Femme" in the 
original French. Robin Millar, best-
known for producing Sade, brings a 
similar feel here: moody yet elegant, 
more evocative of a jazz lounge than a 
piano bar. Arrangements are occasion-
ally dull, but Kaas' voice proves irre-
sistible in any language.—WH 

GOSPEL 
VARIOUS ARTISTS 

Gotta Serve Somebody—The Gospel 
Songs of Bob Dylan 
PRODUCER: Joel Moss 
Columbia CK 89015 
RELEASE DATE: March 25 
Bob Dylan's 1979 album turn to born-
again Christianity, Slow »win Coming, 
and its 1980 follow-up, Saved, may 
have been shocking then, but the songs 
from those discs seem like gospel stan-
dards now, especially when performed 
by the genre greats who grace this set. 
The indomitable Shirley Caesar sets the 
bar high with her ministry on the title 
track opener, but the other participants 
rise to the challenge on a musically var-
ied disc. Dottie Peoples' measured read-
ing of"I Believe in You," Sounds of 
Blackness' edifying "Solid Rock," and 
Chicago Mass Choir's uplifting "Press-
ing On" are equally strong. Dylan him-
self closes the collection, hamming it 
up with Mavis Staples, on "Gonna 
Change My Way of Thinking."--M 

NEW AGE 
LISA LYNNE 
Hopes á Dreams 
PRODUCERS: Lisa Lynne, Gilbert"Gil" Morales 
New Earth NE-2303 
RELEASE DATE: April 8 
Lisa Lynne wears her heart on her harp 
strings with music full of romance and a 
yearning for a simpler, more innocent 
time. A former heavy metal bass player, 
including a stint with Vixen, this Celtic 
harpist essays a much gentler sound 
these days. Lynne doesn't dazzle with 
dynamic playing and her rhythms often 
plod in a desultory march, but she 
sneaks up behind you with melodies so 
serene that they sometimes disappear. 
After recording with the Persian Lian 
Ensemble on her last album, Maiden's 
Prayer, Lynne returns to her chamber 
folk sound with arrangements that have 
a Renaissance air, employing cello, gui-
tar, and the bamboo flutes, whistles and 
recorders of her longtime partner, 
George Tortorelli. Lynne has been con-
ducting harp workshops at City of Hope, 
a cancer research and treatment center 
near Los Angeles, and her work there 
has shaped the gently caressing tone of 
Hopes & Dreams.-11:1 

VITAL REISSUES 
MÜTLEY CRUE 
Dr. Feelgood 
PRODUCER: Bob Rock 
Motley/Hip-0 76322 
RELEASE DATE: April 8 
Nearly 14 years after its original release, 
Motley Crüe's monster hit, Dr. Fee/good, 
is being rereleased as part of Hip-O's 
reissue series on the band. A No. 1 
album on The Billboard 200 in 1989, 
Fee/good is the group's most commer-
cially successful release, at six-times 
platinum. And it's riddled with hits. The 
set spawned five Hot 100 singles, includ-
ing the title track, which reached No. 6. 

This album was previously remastered 
and reissued in 1999 on Beyond, and it 
included four bonus tracks. Those tracks 
are repeated here, with the new addition 
of the demo for the album's "Time for 
Change" and a music video for the blis-
tering "Kickstart My Heart."—KC 

DUKE ELUNGTON 
Never No Lament: The Blanton-
Webster Band 
COMPILATION PRODUCER: Ben Young 
Bluebird 82876-50857 
RELEASE DATE: April 1 
This three-disc compilation of Duke 
Ellington classics supersedes a similar-
ly titled, sometimes harsh-sounding 
collection released in the early CD era 
and adds several fine alternate takes to 
the bounty. Simply put, these are 
among jazz's timeless recordings, and 
they've never sounded better. The 
pianist/composer's 1940-'42 big band 
was charged by two brilliant musicians 
—tenorist Ben Webster and bassist 
Jimmy Blanton—whose spirited contri-
butions meshed with those of such 
masterful soloists as Johnny Hodges, 
Cootie Williams, Rex Stewart, and Bar-
ney Bigard. The group harvested a 
bumper crop of masterworks, including 
"Take the A Train," "Jack the Bear," 
"Ko-Ko," "Cotton Tail," and "In a Mel-
lotone," to name but a few. The 75 
tracks here comprise one of the founda-
tions of 20th-century American music; 
hats off to Bluebird for a superior 
restoration job.—CM 

UNCLE TUPELO 
March 16-20, 1992 
REISSUE PRODUCERS. Darren Salmieri, 
Bob Irwin 
ORIGINAL PRODUCER: Peter Buck 
Columbia/Legacy TK 
RELEASE DATE: April 15 
Nine years after Uncle Tupelo split— 
fracturing into Wilco and Son Volt— 
the alt-country heroes' four albums (No 
Depression, Still Feel Gone, March 16-
20, 1992, and Anodyne) have all re-
surfaced in the past two months, 
remastered, repackaged, and augment-
ed with a few live tracks, demos, or the 
spare unreleased original. (The first 
three were revamped by Legacy; Ano-
dyne by Rhino). If not the best, third 
album March 16-20, 1992 is the most 
unique of the batch and certainly the 
band's most rural-sounding. An all-
acoustic affair steeped in Appalachian 
imagery and musical influence, March 
16-20 is dusted with harmonica, banjo, 
steel guitar, and mandolin and includes 
percussion on only a couple of tracks. 
The album offers vintage Jay Farrar: 
The eventual Son Volt frontman grimly 
sings of Depression-era life on high-
lights "Coalminers" and "Moonshiner," 
both traditionals. Future Wilco leader 
Jeff Tweedy, meanwhile, is heard blos-
soming on such songs as "Black Eye," 
flashing the songwriting promise he 
would realize over the next decade. In-
strumental or not, the cinematic 
string-bender "Sandusky" is one of the 
band's best tracks.—WO 
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IN CON'"r RT 
THE ROOTS, March 14 
Roseland, New York 

Often referred to as hip-hop's 
equivalent to groups like Phish and 
the Grateful Dead, the Roots are 
known for their constant touring 
and amazingly varied live shows. 

The Philadelphia-based septet— 
keyboardist Kamal, vocal percussion-
ist Scratch, guitarist Ben Kenney, 
drummer and bandleader ?uestlove, 
percussionist Frank Knuckles, 
bassist Leonard Hubbard, and MC 
Black Thought—has long been laud-
ed as the quintessential hip-hop 
band. Its combination of live instru-
mentation, vocal percussion (read: 
beatboxing), and MCing has made it 
a critical giant but also a commercial 
underdog. 

That said, this sold-out show 
at New York's Roseland, part of its 
recently wrapped Phrenology 
tour, was everything Roots fans 
expect from the band—good, bad, 
and otherwise. 

The group opened with tracks 
from Phrenology, its latest MCA set, 
often mixing in snippets of songs 
from 50 Cent ("In Da Club"), Clipse 
("Grindin' "), Eminem ("Lose Your-
self'), and Nas ("Made You Look"). 
Throughout the evening, the band 
also paid homage to the genre's pred-
ecessors. Nice & Smooth, Brand 
Nubian, and Special Ed all made 
guest appearances and, backed by the 
band, performed some of their clas-
sics. While Nice & Smooth's Greg 
Nice was as animated as ever during 
"Hip-Hop Junkies," it was also good 
to see that a maturing Brand Nubian 
could captivate a crowd with its one-
two punch of "Slow Down" and 
"Punks Jump Up to Get Beatdown." 

Not to be outdone, the Roots were 
as tight as ever, as they performed 
crowd favorites like "Proceed," 
"What You Want," and "Swept Away," 
among others. The group also 
received a little help from Musiq and 
Cody Chesnutt when performing the 
Phrenology singles "Break You Off" 
and "The Seed (2.0)," respectively. 

Because they are an actual band, 
the Roots have always prided them-
selves on letting each member of the 
group express himself through a 
solo. While they remained true to 
form in that respect, rather than 
doing back-to-back solos, each musi-
cian was given his chance to shine 
throughout the set. This helped the 
show to move along at a brisk pace. 

But like any act with five studio 
albums under its belt, the Roots 
were forced to leave out a few choice 
gems, most noticeably "Mellow My 
Man" and "Concerto of the Despera-
do." Still, the variety and the band's 
collective abilities again proved why 
the Roots are indeed the baddest hip-
hop combo in the land.—RH 

LINA KOUTRAKOS, March 29 
Bottom Line, NewYork 

Somebody needs to tell Lina 
Koutrakos that when she sings,"I 
might be lightning in a bottle," the 
cork has been sprung. This tornado of 
a talent ignites a musical maelstrom 
with every fervent note she delivers, 
and somehow, she just keeps getting 
better at it. 

An established fixture on New 
York's blues-rock scene, Koutrakos 
has been headlining quarterly at 
downtown live music sanctuary the 
Bottom Line for a couple of years 
now, gradually relinquishing her 
persona as cradling earth mama for 
an authoritative turn as razor-
sharp, rafter-raising rock virtuoso, 
down to her Heart-inspired leather 
and lace rig. 

Show-opener "Here I Am" is quite 
the call to arms, with equally fiery "I 
Don't Wanna Be a Fool" baring the 
raw soul of someone who's been 
there and can't wait to tell you what 
she's learned. 

And yet even as she and her eight-
piece, all-guy band knocked about 
with the intensity of a wrecking crew 
at her two March 29 shows, Kou-
trakos upheld an allegiance to the 
often-neglected fundamental ele-
ments of her craft: Without fail, her 
anthemic, sing-along choruses are 
wrapped around resolute melodies 
with honest depth, fronting such uni-
versal adult motifs as to have and 
have not, the inner strength of 
women, and the regales of mutually 
consenting seduction. 

Despite the gleeful squall of electric 
guitars (Jean Pierre Perreaux) and 
kaleidoscopic keyboards (Tony Laura), 
the finest moments in Koutrakos' 90-
minute set rise from those interludes 
that are less fervent. The aching ballad 
"For Now," written and sung with gifted 
pianist Johnny Rodgers, is old-school 
country, clawing for Faith Hill and Tim 
McGraw to bring it to the masses. 
"Bury Me Deep," a steeple-spun spiritu-
al that Koutrakos wrote along a Caroli-
na roadside—and a signature of her 
show for many years—remains a call-
ing card for her appreciable versatility. 

And the exotic and undulating 
"Matia Mou," written with drummer 
Dan Gross and acclaimed Turkish 
composer Ayhan Sahin, oozes with 
luxuriant sensuality, extending a 
restrained elegance that seldom works 
so well in a show that's primarily 
branded by its plugged-in gear. 

Clearly, Lina Koutrakos is at liber-
ty to choose whether her musical 
muse sweats or swoons, and she is a 
master at uniting two distinct styles 
under one hell of a resonant roof. 
Fire and ice have never been better 
bed partners.— CT 
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SINGLES 
Edited by Chuck Taylor 

POP 
* DANA GLOVER Rain (3:50) 
PRODUCER: Matthew Wilder 
WRITER: D. Glover 
PUBLISHERS: Dana Glover Music, ÁSCAR 
DreamWorks 14109 (CD promo) 
Dana's Glover's debut, "Think It Over," 
was one of the great top 40 casualties of 
2002, a bold, beautiful should-be hit that 
radio deserves a horsewhipping for 
neglecting. Programmers are given the 
chance to prove that there is still color in 
corporate radio with follow-up "Rain," a 
song that opens with a bold beat, grabs 
you by the mane, and holds on for the 
ride. Glover sings and writes with wom-
anly innuendo, friskily adding the occa-
sional growl, alongside the ever-resource-
ful Matthew Wilder's driving tempo and 
fervent instrumentation. There's a storm 
brewing in "Rain," a pitch-perfect pop 
song with enough grit to make the grade 
at mainstream and adult top 40. Glover 
deserves to be a star.—CT 

THE DEUCE PROJECT Stone Cold (3:58) 
PRODUCERS: the Berman Brothers 
WRITERS: J.Van Dyke, M. Van Dyke 
PUBLISHERS: Michel Van Der Klugt/EMI 
Germany/Ed. Lachender Horst/Universal 
Music/GMBH, Gema 
Maverick 101032 (CD promo) 
The Deuce Project has concocted the first 
single of 2003 that invites you to hop in 
the car, roll down the windows, and take a 
solitary cruise through the night. This 
bittersweet ode to lost love blasts with an 
urgent, danceable beat and rumbling 
string arrangements that belie its forlorn 
message, as duo Josh McMillan and Noah 
Pearce meld the angst and vocal tone of 
the Verve to wall-of-sound production. 
"Stone Cold" kicks off with jangly guitars 
and a '60s-pop refrain of "whoo hoo" that 
carries along the irresistible melody. The 
lyric puts the soul through the emotional 
wringer, as McMillan sings, "Your heart's 
stone cold and you can't feel nothin'/I 
wish what I got was enough to be lovin'." 
Many a beer will be downed and cigarette 
inhaled as listeners wallow in this tale of 
moving on from a love that one never 
really had. Few songs make your heart 
soar and sink at the same time; this 
writer hopes the pair's current album, 
Stone Cold, yields as much when it 
streets April 22.—CLT 

R&B 
JURASSIC 5 FEATURING MYA 
Thin Line (4:19) 
PRODUCER: Cut Chemist 
WRITER: not listed 
PUBLISHER: not listed 
Interscope 10916 (CD promo) 
Jurassic 5 takes a look at the risks taken 
when crossing the line between friendship 
and romance with "Thin Line." Serving as 
the second single from current set Power 
in Numbers, the single is another infec-
tious, beat-driven affair akin to the album's 
lead single, "What's Golden." The group's 
labelmate/Coke pitch woman Mya turns up 
for the songs R&B-flavored hook. For a 
more trip-hop feel, check out the album 
version, which features Nelly Furtado. 
Mainstream R&B radio has yet to fully 

JEWEL Intuition (3:48) 
PRODUCERS: Jewel Kilcher, 
Lester Mendez 
WRITERS: J. Kilcher, L. Mendez 
PUBLISHERS: Wiggly Tooth, ÁSCAR; 
Apollinaire/EMI-Blackwood, BMI 
Atlantic 301089 (CD promo) 
While previous album This Way didn't 
score a massive mainstream hit for 
Jewel, it did swing open new doors 
when a dance remix of "Serve the 
Ego" topped the Billboard Club Play 
chart. Apparently, the singer/song-
writer enjoyed the change of pace, as 
she employs Lester Mendez (of 
Shakira, Santana, and Enrique Igle-
sias acclaim) for her upcoming fifth 
Atlantic album. And what a difference 
her new friend has made. First single 
"Intuition" is a bold step away from 
Jewel's folk-intellectual persona, 
steeped in mirthful beats, production 
straight from a gleeful gypsy wedding, 
and a loose but handsomely robust 
vocal that makes this Jewel shine like 
never before. While the change of 
direction may seem calculated, the 
song demonstrates a newfound versa-
tility and a fresh sound for an artist 
who deserves her shot. Here's to the 
first summer song of 2003.—CT 

GHTS 

1 
PLAY I Must Not Chase the Boys (3:13) 
PRODUCERS: Bill Padley, lem Godfrey, 
Pam Sheyne 
WRITERS: B. Padley, J. Godfrey, P Sheyne 
PUBLISHERS: Wise Buddah London/ 
Universal/Plum Tree/Warner-Tamerlane, 
BMI; Fintage, PRS 
Columbia 59567 (CD promo) 
While "pop" has become a dirty word at 
U.S. mainstream top 40, prompting 
record labels to mine one Avril copycat 
after another, the rest of the world con-
tinues to explore and respect the many 
sides of the musical spectrum. God 
bless Columbia for importing Swedish 
girl quartet Play, whose effervescent 
melodies, hypnotic choruses, and 
silken harmonies are like chocolate 
fudge in a vanilla radio world. "I Will 
Not Chase the Boys" is unabashedly 
youthful, more singable than a soft-
drink jingle, and the guilty pleasure 
that pop aficionados have been starving 
for—which of course means that 
Columbia has a tough, uphill promo-
tional battle ahead. Sad, because this 
instantly engaging song would've been 
an unquestionable smash two years 
ago. Whether radio bites or not, the 
magic can still fill your ears: Look for 
the full album, Replay, April 29.—CT 

embrace this Los Angeles sextet This radio-
friendly ditty may just do the trick.—RH 

COUNTRY 

BROOKS & DUNN Red Dirt Road (3:55) 
PRODUCERS: Kix Brooks, Ronnie Dunn, 
Mark Wright 
WRITERS: K. Brooks, R. Dunn 
PUBLISHERS: Sony/ATV Songs, Buffalo 
Prairie Songs. Showbilly Music, BMI 
Arista 82876-51556 (CD promo) 
The title track/first single from Brooks & 
Dunn's next album (due in August) is a 
poignant slice of rural philosophy with a 
radio-ready tempo and great lyric that 
finds the duo observing, "There's life at 
both ends of that red dirt road." The 
driving lead guitar immediately pulls the 
listener into the song, and Ronnie 
Dunn's personality-packed vocal paints a 
scenic picture of small-town life. The 
lyric is filled with strong visual images, 
such as wrecked cars, pretty girls pick-
ing blackberries, neighbor's fences, and 
moonlight romance. But it's more than 
a trip down memory lane; the song talks 
about lessons learned and the impor-
tance of valuing what matters most in 
life. Music* and lyrically, it's an upbeat 
tune rife with nostalgia and a pervasive 
sense of hope—both welcome commodi-
ties nowadays.—DEP 

biEW & NOTEWORTHY 

* NOVEL Peach (3:41) 
PRODUCER: Corron Cole 
WRITERS: A. Stevenson, C. Cole, A. Bray, 
R.Thicke 
PUBLISHERS: not listed 
Rawkus/MCA 25952 (CD promo) 
When music runs in your blood, as it 
does for newcomer Novel, it can't be 
denied. The 22-year-old Los Angeles 
native, whose grandfather is soul 
music legend Solomon Burke and 
whose father is producer/former 
Motown A&R honcho Mickey Steven-
son, makes his major-label debut with 
"Peach." The neo-soul leaning track, 
produced by Corron Cole, is an organ-
drenched affair that is both soulful 
and sinful. Using fruit as a metaphor, 
the song's tongue-in-cheek lyric is 
sensual without being overbearing or 
raunchy. While Novel will undoubted-
ly draw comparisons to fellow neo-
soulsters D'Angelo and Bilal, his 
scratchy tenor has a sound all its own. 
Having opened for the Roots on their 
recently wrapped Phrenology tour, 
Novel is already growing a consistent 
fan base. As Rawkus' first B&B act, it 
will be interesting to see how main-
stream R&B radio responds to 
Novel. Either way, this will be one 
to watch.—RH 

IN PRINT 
TEMPLES OF SOUND: INSIDE THE 
GREAT RECORDING STUDIOS 
Written by Jim Cogan and 
William Clark 
Chronicle Books 
224 pages; $24.95 
PUBLICATION DATE: March 1 

It seems incredible today. Make-
shift studios, improvised equip-
ment and techniques, and teenage 
engineers, inexperienced but ob-
sessed with the exotic new sounds 
they were hearing. These pio-

neers—along 
with an equal 
share of expe-
rienced and 
brilliant tech-
nicians and 
musicians— 
bear full re-
sponsibility 
for a revolu-
tion in sound, 
sounds truly 

heard around the world. 
America's legendary recording 

studios were established under 
unique circumstances, usually in 
cities but wherever new sounds 
were being forged. 

The influence of these magical 
environments—through the shap-
ing and chronicling of our own 
history or the export of American 
culture to the world—is impossi-
ble to overstate. In an age of 
homogeneity in modern record-
ing—a domain increasingly reliant 
on computers and software-based 
manipulation—the studios in 
which the golden age of popular 
music was created are the stuff of 
legend. With Temples of Sound: 
Inside the Great Recording 
Studios, authors Jim Cogan and 
William Clark document 15 of 
these studios through interviews 
with the pioneers of an industry. 

Where else but New York would 
Turkish-born Ahmet Ertegun and 
Jewish New Yorker Jerry Wexler 
produce sessions resulting in some 
of the most enduring recordings of 
all time by such African-American 
artists as Ray Charles and Aretha 
Franklin? That example—Atlantic 
Studios—is duplicated over and 
over, from the West Coast cool of 
Capitol Studios, United Western, 
and Sunset Sound in Los Angeles, 
where Sinatra, the Beach Boys, 
and the Doors, respectively, creat-
ed timeless pop; to Stax and Sun 
Studios in Memphis, home of sem-
inal recordings of Elvis Presley, 
Johnny Cash, Jerry Lee Lewis, Otis 
Redding, Booker T. & the MGs, 
Rufus & Carla Thomas, and the 
list goes on. 

Also profiled are RCA B in 
Nashville; Sigma Sound in Phila-
delphia; Columbia in New York; 
J&M in New Orleans; Motown in 
Detroit; Chess and Universal in 
Chicago; Rudy Van Gelder's living-
room studios on the Jersey side of 
the Hudson River, where jazz 
giants put their improvisational 
brilliance to tape; and Criteria in 
Miami, where Mack Emerman and 
the late Jeep Harned simultaneous-
ly developed the modern recording 

studio and the professional audio 
equipment industry. In a compre-
hensive study of these 15 temples 
of sound, a history of innovation, 
passion, and art is drawn. An era 
unlikely to be repeated.—CW 

THE BEATLES ON APPLE RECORDS 
Written by Bruce Spizer 
498 Productions 
310 pages; $ 50.00 
PUBLICATION DATE: March 28 

"We decided to play business-
men for a bit," John Lennon ex-
plained during his and Paul Mc-
Cartney's 1968 appearance on 
NBC's The Tonight Show. The two 
Beatles had made a special trip to 
the Colonies to announce an ambi-
tious new venture, Apple Corps, a 
utopian-themed umbrella company 
comprising record, film, electron-
ics, publishing, and even retail 
divisions. Born of the Fab Four's 
desire to beat the taxman, the Bea-
tles' new company would allow 
artists to realize their creative 
dreams without any nasty interfer-
ence from the suits-and-ties. 

As Lennon defiantly put it, 
Apple would welcome artists so 
that they would not have to "go on 
their knees in an office, begging 
for a break." Though the compa-

ny's other 
divisions 
would not fare 
is well, the 
ecord divi-
sion was—as 
one might ex-
pect—the 
jewel in 
Apple's 
crown. 

In his 
handsome book, l'he Beatles on 
Apple Records, author Bruce Spizer 
details the label's origins and the 
Beatles' subsequent releases on 
Apple Records, including the group's 
landmark label-launching single 
"Hey Jude"/"Revolution"; the trio of 
Anthology compilations; and the 
more recent chart-topping album/. 

Everything you ever wanted to 
know about how the Beatles' Apple 
singles and album cuts were writ-
ten and recorded, pressed, and re-
leased (including a wealth of illus-
trated label variations) is included. 
As he points out in the introduc-
tion, Spizer focuses on the records 
and the music and not on the 
sometimes bitter, behind-the-
scenes legal squabbling that ulti-
mately sowed the seeds of the 
band's demise ( in his next book, 
Spizer turns his attention to John, 
Paul, George, and Ringo's solo 
releases on Apple). 

Like his previous tomes (The 
Beatles Records on Vee-Jay and the 
two-volume The Beatles' Story on 
Capitol Records), Spizer has creat-
ed a comprehensive, lavishly illus-
trated reference book, reproducing 
original ads, counter displays, and 
artwork. With a foreword by origi-
nal Apple U.S. label manager Ken 
Mansfield, The Beatles on Apple 
Records deserves a place on any 
Beatles fan's bookshelf.—MA 
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Burgle Back On Brink Of Fame 
Legendary Songwriter Is Busy With Flood Of Music, Literary Projects 

BY JIM BESSMAN 
NEW YORK—Attendees at last 
month's installment of Greenwich 
Village nitery the Bottom Line's A 
Bunch of Songwriters Sittin' Around 
Singing series got a special treat 
when the legendary Irving Burgie 
sat alongside Suzanne Vega, Joseph 
Arthur, and Citizen Cope and per-
formed such classic 1950s hits as 
"Day-0" and "Jamaica Farewell." 

"The last time I performed was at 
the Rainbow Room in 1996," the 
now-78-year-old Burgie says. He 
performed under the name Lord 
Burgess (his name is pronounced 
"Bur-jee") when he debuted at the 
Village Vanguard in 1954 at the 
height of the Village's folk music 
revival. But after Harry Belafonte 
scored with "Day-0," "Jamaica 
Farewell," and "Island in the Sun" 
(three of 34 Burgie songs he would 
eventually record), and the Kingston 
Trio followed suit by recording his 
"The Seine," "El Matador," and "The 
Wanderer," Burgie essentially quit 
the concert scene. 

"I was competing against myself," 
he explains. "These guys were sell-
ing records by the millions and mak-
ing piles of money, so I stopped per-
forming except for a few spots 
singing here and there." 

Instead, the Cherry Lane Music 
(ASCAP) songwriter traveled around 
the world, studying Italian, Spanish, 
German, and French in particular. 
Now residing in the Hollis neigh-
borhood of Queens, N.Y., he thinks 
that "with a little luck, I could have 
a bigger career than anything that's 
come before." 

That's because Burgie suddenly 
finds himself with "all these things 
popping": an autobiography that has 

been in the making for the past 15 
years that is one month from comple-
tion; the May 20 release via Valley 
Entertainment of The Father of Mod-
em Calypso, the first full-length album 
to contain his world standards as well 
as new songs recorded by him, includ-
ing "I'm a Candy" and "Love Will 
Come By"; and another forthcoming 
set of "international cabaret-type songs 
of the 20th century" recorded by 
Burgie in four languages and in-
cluding "La Mer," "Guantanamera," 
"Volare," "Tzena Tzena," and his own 
"Day-0" and "Jamaica Farewell." 

Additionally, a lesson/activity 
music book, Share the Caribbean 
Music—The Songs of Irving Burgle 
is now available at public schools as 
part of the McGraw-Hill Education 
Share the Music series of music edu-
cation products with Hal Leonard; 
also included are production notes 
for school presentations of Island in 
the Sun, an original musical based 
on Burgie's songs. Burgie is also at 

Distinguishing Drake. Ervin Drake, whose songwriting credits include "It Was a 
Very Good Year," was recently presented a Certificate of Merit by the Society of 
Singers at ASCAP's New York headquarters in recognition of his illustrious and 
distinguished career as one of America's great songwriters—and for his immense 
help and friendship to singers. Pictured, from left, are Mercedes Ellington, the 
daughter of Duke Ellington's son, Mercer; Drake and his wife, Edith; and Soci-
ety of Singers East Coast chapter president Sy Kravitz. 

work on a Day-0 musical, which he 
plans to bring to Broadway. 

Until now, Burgie has never had a 
manager or an agent, "because I just 
get paid through the mail," he says. 
"But with all these things popping, 
my attorney is checking out differ-
ent agencies and management. 

"In this business, it's either flood or 
famine," he continues. "You're either 
raising hell or not doing anything. 
You're either on your way up or on the 
way down. But I've never pushed 
myself as a performer, because I've 
averaged at least half a million a year 
in royalties for the last 45 years—so 
what the hell? I'd rather take a trip to 
the Soviet Union—which I did—or 
France, or all over the world." 
Although his fame and fortune 

emanate from the Caribbean, Bur-
gie, incredibly, is from Brooklyn. 

"At the time I wrote `Day-0,' I'd 
never been there, but my mother 
was from Barbados in the West 
Indies and I grew up in a West Indi-
an neighborhood in South Brook-
lyn, so I knew the cultures," says 
Burgie, who graduated from the 
University of Southern California in 
1949 after attending the University 
of Arizona and studying music for 
five years at the Juilliard School in 
New York. "I majored in music, but 
I did a lot of research on my own 
into folk music and took songwrit-
ing from the Caribbean for granted." 

In 1966, though, Burgie began 
putting something back. That year, 
he composed the Barbados national 
anthem, and in 1973 he devised the 
Caribbean Day Assembly Program 
for New York-area public schools, 
which focuses on his book The West 
Indian Song Book. 

In 1980, Burgie established the 
Irving Burgie Award for Excellence 
in Literary and Creative Arts for 
high-school seniors in Barbados and 
Jamaica; in 1984, the Jamaica Na-
tional Dance Theatre choreo-
graphed an album of his songs per-
formed by the Royal Philharmonic 
of London, and in 1987 he received 
the Silver Crown of Merit from the 
Barbados government. Two years 
later, he was awarded an Honorary 
Doctor of Letters Degree from the 
University of the West Indies. 
But Burgie's current writing 

endeavors are relegated mainly to 
rewrites of the Day-0 musical, 
which concerns life in a Jamaican 
village and features many of his rel-
evant hit songs. 

"It's meticulous work," he says, 
expressing little desire to write new 
songs. "Just writing a song per se 
doesn't blow my mind at this point. 
You've got to be really hungry to 
write songs every day for nothing. 
But if I have an assignment, or I'm 
doing something for a particular 
cause, then I can do it." 

PEER MASTERS HERMIT: Peermusic 
has enlisted the services of Movie-
maker Music—which rerecords hit 
songs by the original artists for 
affordable usage in visual media— 
to recut three classic Herman's Her-
mits songs with that original British 
Invasion group's frontman, Peter 
Noone. The songs, "There's a Kind 
of Hush," "Can't You Hear My Heart-
beat," and "My Sentimental Friend," 
are all owned by Peermusic, which 
shares ownership of the new mas-
ters with Noone. 
"We handle the licensing and 

administration and work the masters 
with Moviemaker for synch use in 
film and TV," Peermusic USA presi-
dent/C00 Kathy Spanberger says, 
noting that the new recordings are 
also available for CD compilations. 
"It's not a new idea but one that can 
be better exploited by publishing 
companies in the future, because if 
they own the master as well as the 
song, they can do one-stop licensing 
instead of the client having to pay fees 
to both the publisher and the record 
company. So it helps us to promote 
our copyrights for new usages by hay-
ng masters that we own as well." 

As licensing costs of original hit 
masters can be prohibitive, Span-
berger adds that less expensive rere-
cords are often more appealing to 
filmmakers and ad agencies. But she 
notes that "depending on the usage," 
potentially "enormous similarities" 
between old and new versions can 
make it difficult to tell the difference. 
Peermusic writer Noone agrees. 

"It's amazing," he says of the new 
recordings. "They're like the origi-
nals, only in stereo. I didn't think 
you could even approach the sound 
of the originals because of the 
nature of the way they were made, 
but they captured the vibe." 

Spanberger says Peermusic will 
now circulate Noone's new versions to 
its offices worldwide—as well as via its 

mailing list of film, TV, and record 
company execs. "We're looking 
through the catalog for other songs 
because they turned out so well," she 
says. "It's nice to share the master with 
the artist, which is very motivating for 
a lot of artists to do the rerecords." 
Moviemaker has also rerecorded 

hits with the likes of Irene Cara, 
Rick Derringer, Jay & the Tech-
niques, and Frank Stallone. 

DESTON SIGNS LYNCH: Deston Songs 
has signed an exclusive worldwide 
songwriting deal with Liam Lynch. 
An alumnus of Paul McCartney's 

Liverpool Institute for Performing 
Arts, Lynch is currently represented 
on the Modern Rock Tracks chart 
with "United States of Whatever." 
His debut album, Fake Songs, has 
just been released by S-Curve Rec-
ords, and Ringo Starr and Mark 
Hudson, who brought him to the 
attention of S-Curve, have signed 
him to a production deal with their 
label Pumkinhead Records. 

GUILTY PLEASURE: Yes, I read Page 
Six in The New York Post, even 
though the gossip column's war-
mongering slant not infrequently gets 
in the way of fairness and the facts. 

'Nvo cases in point: A blurb on Elvis 
C,ostello's performance of "(What's So 
Funny 'Bout) Peace, Love and Under-
standing" at the Independent Spirit 
Awards noted correctly the little-
known truth that the Nick Lowe clas-
sic was originally conceived as a par-
ody of peace anthems, but then it 
mockingly observed that "the irony 
was lost on the grim peaceniks" in the 
audience. To be fair, the page should 
have added that the irony was also lost 
on Costello, who has never performed 
the piece as a parody—nor has Lowe, 
ever since Costello first released his 
dead-serious definitive version back 
in 1979. 

In another war-related item 
("Enemy's Pal"), "pampered rock 
star" Lenny Kravitz was excoriated 
for teaming with apolitical Iraqi pop 
star Kazem Al-Sahir and recording 
a new original, "We Want Peace." So 
what that the Post misspelled 
Kazem ("Kadim")—why show even 
minimal respect to someone who's 
not American?—but it claimed that 
the singers "whine that Saddam 
Hussein's dictatorship should be left 
intact" when the strictly peace-pro-
moting lyrics say nothing remotely 
of the sort. Then again, they don't 
say it shouldn't be left intact either, 
and as we all know by now, if you're 
not for us, then you're against us. 
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UMVD Leads In Current, Total Album Share For Q1 2003 
Continued from page 1 

the first three months of the year, 
vs. 26.7% in the same time period 
last year. In current album share, 
UMVD garnered 30.9%, up from its 
27.4% tally in the previous time 
frame. But both its first-quarter 
totals were down a touch from the 
industry-leading totals that the 
company had for 2001, when it tal-
lied 28.9% for total album share and 
31.3% for current. 
White Plains, N.Y.-based Nielsen 

SoundScan determines market-
share rankings based on point-of-
sale information, which it collects 
for all formats and configurations 
from retailers, rack accounts, and 
other merchants, including mail-
order companies and online 
stores. The accounts that provide 
the data generate 85% of U.S. 
music sales; based on this data, 
Nielsen SoundScan estimates 
totals for the full market. 

Universal Music Group chairman 
Doug Morris says that long term the 
company's market share dominance 
is a result of having the right team of 
people "who work together and have 
pride in the company." But current-
ly, he adds, "the 50 Cent album is 
the engine that is rocketing us to 
this level." 
That album, Get Rich or Die 

7›-yin', is the top seller of the year 
so far, having moved 3.7 million 
units as of March 30. The compa-
ny also has the No. 10 album in the 
8 Mile soundtrack ( 729,000 sold 
this year). 
Those two albums have helped 

drive the current market share of 
Interscope Geffen A&M to 10.8%, a 
nearly three-percentage-point gain 
over last year's first-quarter tally. 
Interscope is the hottest label group 
in current market share. 

In addition to leading the indus-
try in total and current album 
share, UMVD scored the top spots 
in R&B, Latin, and country albums 
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(see stories on pages 17, 21, and 26, 
respectively). It also ranked No. 1 
in the alternative rock and classi-
cal genres, as well as for sound-
tracks and in the catalog and deep 
catalog categories. 
UMVD's market-share strength has 

been aided by its growing domination 
of R&B and rap music, with market 
share increasing to 44.4% this year 
from 32.2% for the former and to 
57.4% from 38.6% for the latter. 

Morris explains, "That goes back to 
when Edgar [Bronfman, who engi-
neered the merger of PolyGram and 
Universal], allowed us to invest a lot 
of money in that music because we 
understand the power of black music 
and culture." 

Similarly, the company has been 
making investments in Latin music, 
including a new distribution deal 
with leading Latin independent 
Fonovisa Records, which helped it 

become the top distributor in that 
genre this year. 

Morris says he also expects the 
company's investment in Universal 
South, the Nashville-based label 
started by Tony Brown and Tim 
DuBois, to start paying dividends. 
UMVD's U.S. leading tally in total 

album market share was more than 
10 percentage points better than the 
16.5% turned in by WEA, which 
ranked second, a distinction it had 
in first-quarter 2002 when its mar-
ket share was 16.9%. WEA was 
helped in placing second by its No. 1 
showing in the hard-rock genre and 
its No. 2 rankings in the alternative 
rock and rap genres and the deep 
catalog category. 
The independent sector collec-

tively ranked third with a 16.4% 
share, up from the 16% it had in the 
same time frame last year. Indie dis-
tributors displayed strength in plac-
ing albums on the Billboard Heat-
seekers chart and in the new-age 
genre, where they ranked first in 
both categories. Collectively, indies 
ranked second in classical and 
gospel, as well as in catalog. 
Sony Music Distribution (SMD) 

stood in fourth place at the end of 
the first quarter with a 15.4% 
share, down a tick from the 15.5% 
it had last year in the correspon-
ding period. SMD ranked second in 
the country and Latin genres, as 
well as for soundtracks. 

In placing fifth, BMG slipped 
more than two percentage points to 
13.5%, compared with the 15.7% it 
had in first-quarter 2002, when it 
ranked fourth in total album market 
share. BMG Distribution's market 
share is off because of a number of 
reasons, including the RCA Label 
Group being off its pace from the 
first quarter last year, as are V2 and 
Wind-up. Also, Arista is not as hot 
this year in the first quarter. Most of 
BMG's big releases are being plan-
ned for the spring on through the 
remainder of the year. 

Total Current U.S. Album 
Market Share By Distributor 
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BMG's market share was boosted 
by its strength in gospel, where it was 
the No. 1 distributor in the first quar-
ter, and by the No. 2 ranking it 
achieved for the R&B genre. 
EMI Music Marketing (EMM), 

meanwhile, improved with 9.8%, vs. 
the 9.2% it had last year when it was 
called EMI Music Distribution, 
thanks largely to Norah Jones' Come 
Away With Me, which after a long 
build-up has turned into a block-
buster hit uld so far is the second-
best-selling album of the year, with 
2.46 million units. But despite the 
growth, the company still placed 
sixth in the rankings for total album 
market share. EMM distinguished 
itself in jazz, where it obtained the 
No. 1 ranking, and in new age, 
where it ranked second. 

Current album market share 
tracks sales occurring within the first 
18 months of an album's release ( 12 

months for classical and jazz), except 
for those titles that remain in the top 
half of The Billboard 200. 
BMG, the No. 2 current album 

distributor, earned 15.8%, down 
about three percentage points from 
the 18.9% it had in the first quarter 
last year. The company placed two 
albums in the top 10 best sellers 
this year as of March 30. R. Kelly's 
Chocolate Factory has moved 1.26 
million units, making it the fourth-
largest seller at the end of the quar-
ter, while right behind it was Avril 
Lavigne's Let Go, the five-times-
platinum album that has scanned 
1.06 million units of its total in the 
first quarter. 
WEA managed to hold on to third 

place in the rankings, even though 
its current market share dropped a 
few ticks to 15.2% from the 15.5% it 
had in the first three months of last 
year. The company had two albums 
in the top 10 this year for the first 
quarter: Kid Rock's Cocky (No. 6 at 
1.04 million) and Linkin Park'sMete-
ora (No. 9 after selling 811,000 units 
in the final week of the quarter). 

Sony's current market share was 
up only one tick to 15.1% in the 
first quarter from the 15% it had in 
last year's first three months, 
enabling it to hold on to No. 4 in 
the rankings. The company had 
three albums in the top 10: Dixie 
Chicks' Home, which has scanned 
1.46 million units to rank third so 
far this year, and the Chicago 
soundtrack and Jennifer Lopez's 
This Is Me . .. Then, which, respec-
tively, were No. 7 ( 1.01 million) and 
No. 8 ( 854,000) in scans as of the 
end of the first quarter. 
The independent sector ranked 

fifth with 13.6% in current market 
share, down from the 14.9% it col-
lectively had last year in the first 
quarter, while EMM ranked sixth 
with 9.4%, up from the 8.3% it had 
last year, with Angel/Blue Note, 
which issued the Jones album, gain-
ing the most market share. 
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Give the old school of hard knocks your independent finger. 

You dream. You create. You struggle. You give and you give and you give. 

And then, so often, get the snot whacked out of you by the very people who 

are supposed to help you. With that in mind, maybe it's time to graduate. 

Screw the old school. Move on. 
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Entertainment Distribution 
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MERCHANTSESEMARKETING 

Of Independents. 
MAJORS AND MINORS: A couple of 
somewhat unnerving statements 
were tucked away in our colleague 
Melinda Newman's front-page 
story a few weeks back about the 
current state of major-label A&R 
(Billboard, March 29). 
Noting the extreme caution 

being taken with regard to sign-
ings these days, the story quoted 
several A&R execs' points of view. 
Epic Records senior VP of A&R 
Pete Ganbarg said, "Everyone has 
a shorter shelf life to prove them-
selves now. Maybe you get two 
albums to do it instead of four." 
And Warner Bros. senior VP of 
A&R Perry Watts-Russell stated, 
"I never sign an act unless I be-
lieve they can be a gold act rela-
tively quickly." 

Those comments, and some oth-
ers like them, had us asking a ques-
tion others have posited lately: 
Whatever happened to artist devel-
opment? With major labels seeking 
significant out-of-the-box sales by 
their new acts and with acts being 
granted less and less time to prove 
themselves, who is doing the heavy 
artist-development lifting? 

Why, the indies, of course. 
It is worth pointing out that some 

recent major- label successes by 
debutante groups have been hand-
somely set up through the years by 
the indie labels that originally 
signed and developed those acts. 

Northern California punk act An 
made a top five bow on The Bill-
board 200 in March with its Dream-
Works debut, Sing the Sorrow. That 
record didn't come out of nowhere: 
AFI racked up strong sales for indie 
Nitro Records with its previous 
albums Black Sails in the Sunset 
(1999, with 118,000 units sold, 
according to Nielsen SoundScan) 
and The Art of Drowning (2000, 
163.000 sold). 
The Donnas' 2002 Atlantic debut, 

Spend the Night, rose as high as No. 
15 on The Billboard 200. But it was 
prefaced by four Lookout! Records 
albums by the all-girl foursome; the 
two most recent, Cet Skintight 
(1999) and Den 21 (2001), have sold 
49,000 units apiece, according to 
Nielsen SoundScan. 
The White Stripes' April 1 re-

lease, Elephant—the Detroit duo's 
first full-fledged album on Third 
ManN2—racked up 126,000 units 
in its first week. Those numbers 
were good for a No. 6 debut on The 
Billboard 200. The band's 2001 set, 
White Blood Cells, was originally 
issued by Long Beach, Calif.-based 
indie Sympathy for the Record 
Industry and picked up by V2. 

But the sales tallies on the Stripes' 

indie-only sets are not insubstantial: 
Their self-titled 1999 debut has sold 
108,000 on Sympathy, while De Stijl 
(2000) has sold 132,000. 
While the majors' marketing 

clout definitely helped put these 
bands over, the scaffolding for their 
breakthroughs, and those of many 
who came before them, was built at 
what some still see as "the min-

ors"—the independent label sector. 
Presumably the A&R community is 
paying attention ... 

PERFECTO: Superfecta Recordings, 
a new Los Angeles-based reissue im-
print, has landed a deal with Ryko-
distributed MRI Associated Labels. 
The label, operated by World Dom-
ination Records veteran Jason Fib-
er, will focus on '80s alternative 
music titles. 

Superfecta's first releases under 
the deal, due June 3, will he a best-
of package by Cabaret Voltaire and 
Del Amitri's self-titled 1985 debut. 
Forthcoming later in the year will 
be titles from Flesh for Lulu and the 
Colourfield and the original sound-
track for the early Tom Hanks vehi-
cle Bachelor Party, featuring tracks 
by R.E.M. and Oingo Boingo. 

TRULY INTERNATIONAL: Another 
MRI/Ryko-distributed label, Mem-
phis International, has sealed its first 
distribution deals outside the U.S. 
The company was founded last year 
by veteran publicist Bob Merlis and 
former Blues Foundation executive 
director David Less (Billboard, April 
13, 2002). The label's catalog and 
future releases will now be handled 
by Fusion III in Canada, Cargo Dis-
tribution in the U.K., IRD in Italy, 
Socadisc Distribution in France, and 
NEO Distribution in Germany, 
Switzerland, and Austria. 
Albums by soul vocalist Earl 

Thomas, former Mother Earth 
lead vocalist Tracy Nelson, and 
Swedish pop-blues singer Louise 
Hoffsten are coming soon from 
Memphis International. 
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Track. 
TOWER RESTRUCTURING: With the 
departure of Tower Records interim 
CEO Betsy Burton, the first phase 
of the company's restructuring, 
which began in 2001, is coming to 
its finish at the end of this month. 
When Burton was hired, Tower 

made it clear that she had been 
brought in to oversee the company's 
restructuring but would not be stay-
ing on board in a permanent capac-
ity. In her place, the company is 
negotiating with Allen Rodriguez, 
former executive VP at Univision 
Communications, who would as-
sume the title of chief restructuring 
officer for the chain. 
With the departure of Burton, 

chairman/president Michael Solo-
mon assumes responsibilities for 
the day-to-day operation of the 
chain. While the 2001 plan is near-
ing completion, Tower adopted a 
new restructuring plan last Decem-
ber. The new plan calls for closing 
13 underperforming stores ( of 
which five have already been shut-
tered), centralizing purchasing, and 
spurring other cash-flow improve-
ment initiatives, according to the 
company's 10-Q filing. The new 
phase is expected to be completed 
by the end of January 2004. 
Tower spokeswoman Louise Solo-

mon says that while the restructur-
ing plan makes provisions for clos-
ing the other eight underperforming 
stores, the company is working to 
improve them to avoid closures. 
Other data from the 10-Q shows 

that without its foreign operations, 
which the company unwound during 
the past six months, the U.S. division 
posted revenue of $284.1 million in 
the first six months of its fiscal year, 
ending Jan. 31. During that period, 
the company terminated 114 employ-
ees in the U.S., the filing said. It also 
iisclosed that Tower received $2.5 
million for selling the leases and fix-
tures of two of its U.K. stores to the 
Virgin Entertainment Group. 

UMVD NOMINATED: Hot on the heels 
af winning the National Assn. of Re-
cording Merchandisers (NARM) 
award as large music distributor of 
the year. Universal Music & Video Dis-
tribution (UMVD) has been named a 
finalist for the best sales organization 
category, which is being held by the 
American Business Awards. The other 
finalists, according to a UMVD press 
release, are Nextel Communications, 
Marriott Vacation Ownership, Micro-
chip Technology, John Laing Homes, 
and Lionbridge Technologies. The 
winners will be announced at a show 
April 30 at the Sheraton New York 
Hotel & Towers. 

MERCHARS&Allging 

In a statement, UMVD president 
Jim Urie said, "We are thrilled to 
be recognized by the American 
Business Awards. This nomination 
speaks to the tremendous team of 
innovative sales and marketing 
professionals at UMVD, as well as 
the labels and studios we are proud 
to represent." 

This year's NARM award marks 
the third in a row for UMVD, which 
has also won the supplier perform-
ance award by retail category from 
the International Mass Retail Assn. 

SOME MORE NIELSEN SOUNDSCAN: 
A story on page 1 looks at the U.S. 
industry by distribution market 
share for the first quarter ending 
March 30. That story focuses on 
market share by distributor. Here 
are what the market shares would 
look like for the major music com-
panies that own two distributors. 
While the Universal Music Group 
(UMG), with a 28.3% share, and 
Warner Music Group (WMG) re-
mained No. 1 and No. 2, respectively, 
WMG's market share improves to 
17.8% when Alternative Distribu-
tion Alliance's (ADA) share is added 
to WEA's share. 
And Sony Music Entertainment 

moves up to No. 3 when RED's 
market share is added to SMD's 
share for a total of 16.4%. BMG, at 
13.5%, moves up to fourth in the 
rankings, thanks to the independ-
ent market share dropping to 
13.2% when ADA, RED, and Caro-
line's market shares are subtracted 
from its total. While it remains in 
last place, EMI Recorded Music has 
a total market share of 10.8% when 
Caroline's base is added in. 

MORE NUMBERS: Looking at album 
sales by location, during the first 
quarter, chains experienced a 10% 
decline to 74.9 million units, keep-
ing pace with the U.S. industry, 
while independents doubled the 
industry drop, experiencing a 19.9% 
decline to 16.7 million units. Mass 
merchants were not down as much 
as the industry, with a 6.7% decrease 
in album sales to 47.7 million units. 
But nontraditional outlets, includ-
ing mail-order operations, concert 
sales, and online merchants, were 
down only 1.4% in album sales, hav-
ing moved a total of 5.5 million 
units in the first quarter. 

By configuration, CD album sales 
were down 7.9% to 139.2 million, 
comprising 96.6% of all album sales 
in the first quarter. The cassette 
dropped 34.3% to 4.9 million units 
from the 9 million units it had in 
first-quarter 2002. 

Megastores Stock Ben Sherman Fashions 
Previous Marketing Partnerships Help Establish Companies' Latest Collaboration 

BY MATTHEW S. ROBINSON 
With music retailers generating 

larger amounts of revenue from 
non-music lifestyle goods, some 
merchants are stepping up their 
experimentation with selling cloth-
ing to help boost the bottom line. 

In the latest expansion of their 
retail scope, Virgin Entertainment 
Group's Virgin Megastores will now 
offer selections from the popular 
Ben Sherman clothing line. 
Though selling items like T-shirts 

at specialty music retail is nothing 
new, such stores have not tradition-
ally attempted to prominently mer-
chandise higher-end fashion. 

RELEVANT TO THE LIFESTYLE 
Virgin senior VP of product and 

marketing Dave Alder says, "We feel 
that we have an opportunity to pro-
vide something a little different and 
unusual than what you might usu-
ally see in a music store. The oppor-
tunity for Virgin is to bring together 
music and relevant fashion brands." 

Alder notes that through the years, 
the chain has successfully retailed 
products and brands other than 
music that are relevant to the lifestyle 
of music consumers. He says. "This 
Ben Sherman partnership represents 
the next stage in that strategy." 
As the chain moves deeper into 

the world of non-music retail, Alder 
is looking to offer products and serv-
ices that are more daring. "At the 
moment, there is a tendency in the 
music retail sector to go out and 
source other products," he observes. 
"That is expected in these times. But 
a thing like Ben Sherman is not 
something that would suit every 
retailer. However, we have enough 
in common to make it work." 

COMPLEMENTARY RELATIONSHIP 
Alder notes that the two compa-

nies have worked together previ-
ously and that such past collabora-
tions helped blaze the trail for the 
current arrangement. 

"We've undertaken a number of 
marketing partnerships with Ben 
Sherman [ in] the past," Alder adds. 

"Both parties felt that the brands 
were a perfect complement and that 
carrying the clothing would be an 
extension of the partnerships we had 
already undertaken." 

According to Ben Sherman CEO 
Michael Buckley, the partnership 
began when he approached Virgin 
with the idea of a co-branding deal. 
A variety of men's dress shirts, jeans, 

and T-shirts are now on display at Vir-
gin's Times Square and Union Square 
locations in New York, as well as at its 
San Francisco and Sunset Boulevard 

locations in California. 
"We chose the locations based or 

a combination of factors," Aldei 
explains. "All of those four store: 
have a high tourist customer base, 
so there was a knowledge of what 
Ben Sherman is about. And they are 
all in upscale urban locations that 
we felt were appropriate for the 
potential customers." 
As Virgin had already been offer-

ing clothing in those stores, the nem 
partnership represented an expan-
sion rather than a revolution. 
"We had a history and could bet-

ter predict potential sales," Alder 
says. According to Buckley, Ben 
Sherman plans to open boutiques in 
three more Virgin stores later this 
year and to include women's cloth-
ing by May. "When we bring in the 
women's clothing," he says, "we 
hope to expand our space as well." 

Alder calls the partnership part 01 
a long-term plan. "We want to make 
sure that the customer understands 
why we are doing this," he says. "We 
are looking at a long-term strategy 
that can enhance our retail offerings 
while bringing new opportunities tc 
our customers." 

Fashion-Consclous. Virgin Entertainment Group is expanding its reach into 
lifestyle products by offering selections from the Ben Sherman clothing line in 
a handful of its Virgin Megastores. While it is no stranger to selling T-shirts, 
higher-end fashion is new territory for specialty music retail. 

Sony's Custom Mix Offers Dylan Tracks 
BY BRIAN GARRITY 
NEW YORK—Sony Music Entertainment is offering 
content from Bob Dylan via its new custom compi-
lation business, custommixcd.com. 

Dylan is the second act to be featured through the 
service. The major label started offering tracks from 
Columbia band Train in February (Billboard Bulletin, 
Feb. 14). 
Consumers can create a personalized CD of 12 

songs from a catalog of more than 60 tracks, includ-
ing live cuts, rarities, and previously unreleased 
Dylan material. 
Sony is promoting the offer through the official 

Dylan Web site, bobdylan.com, as well as through 
Microsoft's MSN. 
Custom Mix albums are priced at $ 15, plus ship-

ping and handling. 

First Break Profiles Unsigned Artists 
BY BRIAN GARRITY 
NEW YORK—AOL Music and online musicians' network 
Tonos Entertainment are sponsoring an American Idol-style 
best unsigned artist promotion called First Break. 

During May and June, AOL Music will post original songs 
from 10 unsigned artists—five artists will be spotlighted 
per month—and AOL users will vote for their favorite each 
month. The winner receives a demo deal from Atlantic 
Records, an appearance on the popular Sessions@AOL pro-
gram, and a one-year membership to Tonos. 

In addition to links to each song under consideration, AOL 
Music will showcase photos of the artists and a short biogra-
phy of each entry. Visitors to the First Break area on AOL will 
also be able to access message boards focusing on competing 
artists, news, and updates on developments in the contest. 

Contest entries for May are due April 15. The entry peri-
od for June runs April 16-May 15. 
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HOME VIDEO 

Global Music Video Shipments Up 33% 
BY JILL KIPNIS 

Growing sales of music videos on the 
DVD format led to a 33% rise for music 
videos worldwide in 2002, according to 
the first worldwide music video statis-
tics report released by the Internation-
al Federation of the Phonographic 
Industry (IFPI) (see related story, page 
1). Total music video shipments world-
wide surged from 57 million units in 
2001 to 75.9 million in 2002, up 33%. 
In one of the music industry's most 
positive trends, DVD music video ship-
ments increased 81% in 2002, com-
pared with VHS' 41% decline. 

Growth in DVD music video ship-
ments occurred in all of the regions 
surveyed by the IFPI, with Australasia 
(Australia/New Zealand) reporting a 
184% increase over 2001 DVD ship-
ments. Europe experienced a 96% rise 
in DVD shipments in 2002, while Latin 
America had an 89% increase and 
North American shipments rose 39%. 
A total of 62.8 million DVD music 

videos were shipped worldwide last year, 
compared with 34.7 million in 2001. 
The greatest number of DVD music 
videos were shipped in Asia last year. A 

total of 30.2 million units were shipped 
in the region, with top countries includ-
ing Thailand (15.2 million, on the video 
compact disc [VCD] format only), Japan 
(11 million), and China (8.2 million, in-
cluding both the DVD and VCD for-
mats). Asia also accounted for the 
largest DVD music video shipments in 
2001, with 16 million units. 

Europe accounted for the second-
highest DVD total of 2002 with 14.3 
million units shipped. The U.K. 
accounted for 3.6 million of that total, 
while in Germany and France, 3.3 
million and 3.1 million DVD units 
were shipped, respectively. In 2001, 
7.3 million DVD music units were 
shipped in Europe. 

The IFPI says that North America's 
DVD music video totals last year were 
12.3 million. In the U.S., 10.7 million 
units from the category were shipped. 
Canada shipped 1.6 million DVD music 
videos. In 2001, 8.8 million in the cate-
gory were shipped in North America. 

The same three regions also had the 
strongest VHS music shipments in 
2002. North America shipped 4.7 mil-
lion VHS music units, Europe shipped 

3.8 million, and Asia shipped 3.1 mil-
lion. These numbers are significantly 
lower than 2001 figures, which show 
that 11 million VHS music units were 
shipped in North America, 5.8 million 
were shipped in Europe, and 4.7 mil-
lion were shipped in Asia. A total of 
13.1 million VHS music videos were 
shipped worldwide last year, compared 
with 22.3 million in 2001. 

IFPI chairman/CEO Jay Berman 
says that "DVD was a real bright spot" 
in 2002. He expects that the category 
will continue to grow this year. 
On a value basis, music video ac-

counted for 3.7% of retail music ship-
ments worldwide in 2002, compared 
with 3.1% in 2001. The biggest music 
DVD titles worldwide last year were 
Paul McCartney's Back in the U.S. 
Live 2002 (Capitol), Sade's Lovers Live 
(Epic/Sony), U2's The Best of 1990-
2000 (Interscope/Universal), Robbie 
Williams' Live at the Albert (EMI), 
Eminem's All Access Europe (Inter-
scope/Universal), Red Hot Chili Pep-
pers' Off the Map (Warner Bros.), and 
Westlife's Unbreakable-The Great-
est Hits (Arista). 

Popular BBC Series Find U.S. Video Audience 
BY CATHERINE APPLEFELD OLSON 
With its strongest slate yet of 

upcoming releases and a burgeoning 
deal with the Discovery Channel, 
BBC Video is poised to capture U.S. 
entertainment collectors with its own 
version of 
the British 
invasion. 
Burton 

Cromer, VP 
of home vid-
eo and BBC 
Direct for 
BBC World-
wide, says, 
"The profile 
of British en-
tertainment has never been higher. I 
don't want to sound pretentious, but 
to my mind, BBC Video is to British 
entertainment what Disney is to ani-
mated programming." 

Indeed, it is the quality of such BBC 
programs as Absolutely Fabulous, 
Keeping Up Appearances, and Red 
Dwarf that is drawing a growing audi-
ence in the States (Billboard, June 8, 
2002). The penetration of cable station 
BBC America, which became available 
as a digital channel in 1997, is now 
approaching 50 million homes, 
according to Cromer. 

"The cable channel has been able to 
eliminate a historic problem for the 
BBC: the gatekeeper problem," 
Cromer says. "A lot of our cutting-edge 
comedies and dramas might not pre-
viously have found homes on Ameri-
can television." 

In general, BBC Video releases 80-
100 titles per year in the U.S. with a con-

centration on programs that have 
received broad TV exposure and/or 
could benefit from a movie, event, or 
star tie-in. For example, on April 15, the 
company will release a three-disc, DVD 
collector's set of the mini-series The 
Singing Detective ($59.98), timed to hit 
retail a few months before the wide 
release of the Paramount feature film 
adaptation starring Robert Downey Jr. 
and Mel Gibson. The series, which orig-
inally aired in 1986 and starred Michael 
Gambon and Patrick Malahide, is about 
a bedridden mystery writer who 
reworks his first book in his head. 

Other classic BBC programs are also 
coming to the fore. On May 20, a four-
disc set comprising all three seasons 
of Yes, Minister-which features Paul 
Eddington and Nigel Hawthorne in a 
story about the foibles of the British 
minister for administrative affairs-
hits the street on DVD for a suggested 
price of $79.98. 

Also just out is the complete DVD 
collection of the family epic The 
Forsyte Saga ($59.95). Actor Michael 
York, whose recurring Forsyte Saga 
role helped launch his then-nascent 
career, says, "When the show was first 
made, the BBC wasn't as much into 
the commercial exploitation of its 
products as it is today, so it is good to 
see it being resurrected." 

Also propelling BBC Video to 
greater prominence is its global rela-
tionship with Discovery Channel. 

Outside the U.S., Discovery and the 
BBC co-own cable channels that air 
programming from both entities. In 
the U.S., Discovery handles advertis-
ing and sales for BBC America and co-

produces all major BBC documen-
taries, including the popular Walking 
With ... series and Blue Planet, which 
Cromer says was the company's 
biggest seller of 2002. The BBC 
declined to give sales figures. 

"The great thing about the BBC/Dis-
covery co-productions is that they 
strive for the highest goal," says 
Richard Dale, executive producer/direc-
tor of the Emmy Award-winning TV 
special Walking With Cavemen, which 
will bow June 17 on DVD/VHS with a 
$19.98414.95 suggested retail price. "I 
remember one of the executives at the 
BBC saying he wanted the program to 
be done so that no one would even try 
to touch the subject for 10 years." 

Given its scope of subject matter, 
Cromer says BBC programming finds 
audiences in a variety of retail envi-
ronments, including "higher-end" 
combo stores, electronics merchants, 
and online retailers. The Discovery 
Store chain also peddles its share of 
BBC/Discovery titles. 

Nate Jarpe, video buyer for the Eden 
Prairie, Minn.-based Best Buy chain, 
adds, 'We bring in just about everything 
they put out. The TV series with the 
highest profiles tend to do the best for 
us, but since the explosion of DVD, 
many [other series] are doing very well." 

Looking ahead, Cromer anticipates a 
greater BBC Video presence in the chil-
dren's market, and he also says that BBC 
Video is aggressively going after out-of-
house programming. The company also 
has high expectations for the U.S. fall 
release of The Office, a comedy series 
that has sold more than 1 million units 
in the U.K., according to BBC Video. 

This. 
'POTTER PROSPECTS: Although Warn-
er Home Video (WHV) reports that 
Harry Potter and the Chamber of 
Secrets generated about $60 million 
less at the box office than Harry Potter 
and the Sorcerers' Stone ($260 million 
vs. $320 million), the company expects 
sales of the second Harry Potter film on 
VHS ($24.99) and DVD ($29.95) to 
either meet or exceed the revenue its 
predecessor generated on home video. 
WHV has reported Harry Potter and 

the Sorcerer's Stone sold 9.8 million 
copies in North America in its first week 
and also broke first-day sales records in 
the U.K. with 1.25 million copies pur-
chased (Billboard, Aug. 17, 2002). 
Harry Potter and the Chamber of 

Secrets, released April 11 worldwide, 
may interest more consumers because 
it offers special features and has an 
extensive marketing campaign. "We 
tracked the reviews on the film and 
found that people preferred the second 
one," says Jim Wuthrich, WHV VP of 
marketing, new releases. "We're ex-
pecting a high purchase intent for this 
title on home video." 
WHV VP of DVD special features Paul 

Hemstreet says purchase intent will 
largely be driven by the inclusion of 19 
additional or extended scenes on the 

two-disc DVD. He adds that the self-
guided tour feature that enables viewers 
to take a closer look at the Chamber of 
Secrets, Professor Dumbledore's office, 
and Diagon Alley should be appealing, 
as will a joint interview with J.K. Howl-
ing and the film's screenwriter, Steve 
Kloves. "There is so much more con-
tent on this DVD than on Sorcerer's 
Stone," Hemstreet says. 
On the marketing side, WHV 

launched an online sweepstakes March 
28, which will award the grand-prize 
winner a walk-on role in the next Harry 
Potter film, Harry Potter and the his-
oner of Azkaban. The contest ends 
April 21. Further, the harrypotter.com 
Web site includes a movie-scene trad-
ing-card competition, where fans can 

collect and trade images from the film 
to win virtual rewards on the site. WHV 
is also launching a campaign involving 
broadcast, print, online, radio, in-
theater, and outdoor advertising. 
Many retailers are hosting midnight 

video release events, including the 
Amarillo, Texas-based Hastings chain. 
Hastings video buyer Danny Smith 
predicts that the title "will be huge." 

STRIKE UP THE DEALS: The first week 
of April was marked by two new video 
distribution deals. Koch Entertain-
ment Distribution (KED) signed an 
exclusive, multi-year deal with Pass-
port Video to distribute all of Passport's 
catalog and future releases in the U.S. 
and Canada. Passport is known for 
such music DVD sets as The Beatles-
A Long and Winding Road ($49.99) 
and The Rolling Stones-Just for the 
Record ($49.99). 

"Given our history coming from the 
music side, this is a perfect fit for us," 
KED president Michael Rosenberg 
says. "Our biggest successes so far have 
not been in music video or music-
related product because we haven't 
had a lot of it to sell." 

Showtime Entertainment has also 
signed a deal with Screen Media Films 
to distribute up to eight of Screen 
Media's theatrical, cable, or direct-to-
video projects per year in the U.S. 
Showtime senior VP of program 

enterprises and distribution Sallie 
Fraenkel says, "This really augments 
the product that we already have. It 
works well with our Sundance line and 
Showtime original pictures and series. 
This is, for us, the next step in the evo-
lution of a division that is about 31/2 
years old." The first release under the 
deal is the independent film Interview 
With the Assassin, in stores June 17. 

MOVIELINK NEWS: Online movie serv-
ice Movielink has made its first con-
tent deal outside of its founding stu-
dios, which include MGM, Paramount, 
Sony, Universal, and Warner Bros. The 
service will now offer films from Arti-
san Entertainment. 

In two other deals, Movielink will 
also be adding film shorts and foreign 
titles to its site. Hypnotic, which is 
partly owned by Vivendi Universal, will 
supply shorts each month in a variety 
of film genres. Additionally, films from 
India, Korea, China, and Hong Kong 
will be provided by such companies as 
Cinema Service, Eros Multimedia, 
Meiah, and Raintree. 
A separate online service, Cinema-

Now, has also signed a licensing deal 
with Twentieth Century Fox Film, the 
first such deal for the film company. 

36 www.billboard.com BILLBOARD APRIL 19. 2003 



, - 
- If, - ._-_-- 
., ,,.q 

Sales data compiled by t: Nielsen 

VideoScan 

Principal 
TITLE 

LABEUDISTRIBUTING LABEL & NUMBER Performers 

Ls 

cc a. 

1 

NUMBER 1 .- e-- 1 Week At Number 1 

MAID IN MANHATTAN (WIDESCREEN) Jennifer Lopez PG 
,,,1714 "RISTiR110"..1 P.ISTAI .COP.1 600.748 Ralph Fiennes 

-13 27.95 

2 
FRIDAY AFTER NEXT 
. r .0 LINE HOME ENT ERTAINMENTMARNER HOME VIDEO 6274 Ice Cube Mike Epps 

R 27.95  

3 
JACKASS: THE MOVIE (WIDESCREEN) Johnny Knoxville 
PARAMOUNT HOME ENTERTAINMENT 341641 Steve-0 

R 29.95 

4 
JACKASS: THE MOVIE (PAN & SCAN) Johnny Knoxville 
PARAMOUNT HOME ENTERTAINMENT 56614 Steve-0 

R 29.95 

WHO FRAMED ROGER RABBIT? Bob Hoskins 
• • UCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24398 Christopher Lloyd 

PG 29.99 

8 MILE (WIDESCREEN UNCENSORED) Eminem 
STUDIOS HOME VIDEO 21931 

R 26.95 

8 MILE (PAN & SCAN UNCENSORED) Eminem 
.., IVERSAL STUDIOS HOME VIDEO 22739 

R 26.95 

8 
GHOST SHIP (WIDESCREEN) Julianne Margulies 
.VARNER HOME VIDEO 23410 Gabriel Byrne 

R 27.95 

9 37 
THE WEDDING PLANNER Jennifer Logez 
r UMBIA TRI STAR HOME ENTERTAINMENT 6157 Matthew McConaug ey 

PG- 13 24.95 

10 . f. 
GHOST SHIP (PAN & SCAN) Julianne Margulies 
... AMER HOME VIDEO 72293 Gabriel Byrne 

R 27.95 

11 3 1 
EMPIRE John Leguizamo 

.. IVERSAL STUDIOS HOME VIDEO Z3053 Denise Richards 
R 26.95 

12 
FEMME FATALE 
WARNER HOME VIDEO 24461 Antonio Banderas Rebecca Romijn-Stamos 

R 27.95  

13 I 
8 MILE (PAN & SCAN) Eminem 
UNIVERSAL STUDIOS HOME VIDEO 22306 

R 26.95 

14 8 
MY BIG FAT GREEK WEDDING Nia Vardalos 
, Fi 0 HOME VICIEOPNARNER HOME VIDEO 91933 John Corbett 

PG 27.95 

15 4 
INSPECTOR GADGET 2 French Stewart 
.SALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 28551 

G 2995 

16 ••'. 
1. 

FUTURAMA SEASON 1 Animated 
,,,XVIDEO 2006944 

NR 39.98 

17 6 
THE RING (WIDESCREEN) Naomi Watts 
. REAMWORKS HOME ENTERTAINMENT 89993 

PG- 13 26.95 

18 5 
I-SPY Eddie Murphy 
0 l UMBIA TRI STAR HOME ENTERTAINMENT 606706 Owen Wilson 

PG- 13 27.95 

19 7 
THE RING (PAN & SCAN) Naomi Watts 
DREAMWORKS HOME ENTERTAINMENT 90%2 

PG- 13 26.95 

20 
8 MILE (WIDESCREEN) Eminem 
UNIVERSAL STUDIOS HOME VIDEO 23305 

R 26.95 

21 NE W 
William Peterson 

CS 
R I: OUNTEHOIPENIZAINMENTLETE F8711Re SEASON Marg Helgenberger 

NR 8395 

Ag. Adam Sandler GOING OVERBOARD 
22 12 - TAMAR( HOME VIDEO 7017 

R 14.95 

THE OSBOURNES: THE FIRST SEASON (UNCENSORED) The Osbournes 
23 10 4 MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 30%13 

NR 29 99 

FRANK AND JESSE Rob Lowe 
24 17 4 TRIMARK HOME VIDEO 6917 Bill Paxton 

pi 

" 
9.95 

.1  A BRONX TALE Robert De Niro 
25 20 - HBO HOME VIDEOIWARNER HOME VIDEO 90954 Chazz Palminteri 

R 14.95 

HANGMEN Rick Washburn 
26 19 7 PLATINUM DISC CORP 102 Sandra Bullock 

R 4.9, 

SWEET HOME ALABAMA Reese Witherspoon 
27 15 8 TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 29126 Josh Lucas 

PG- 13 29.95 

CHARLOTTE'S WEB 2: WILBUR'S GREAT ADVENTURE Animated 
28 16 2 PARAMOUNT HOME ENTERTAINMENT 0513874 

NR 19.99 

SWIMFAN FOXVIDEO 2006902 Erika Christensen r • 9 Jesse Bradford 
PG-13 27.95 

SPY KIDS 2: THE ISLAND OF LOST DREAMS Antonio Banderas 
6 13 6 DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23%6 Alan Cumming 

PG 29.95 

11 
... 

POKEMON 4EVER Pokemon 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 29174 

NR 29.95 

23 
THE LONG WALK HOME Sissy Spacek 
PLATINUM DISC CORP 90910 

PG 9.95 

I 14 
HALF PAST DEAD 
COLUMBIA TRISTAR HOME ENTERTAINMENT 6008781 Steven Seagal 

PG-13 26.95  

24 
ROAD TO PERDITION (PAN & SCAN) Tom Hanks 
DREAMWORKS HOME ENTERTAINMENT 89978 Paul Newman R 26.95 

CKY4 Bam Margera 
VENTURA DISTRIBUTION 1119 

NR 19.95 

25 
ACROSS THE UNE Brad Johnson 
PLATINUM DISC CORP 7609 Sigel Erez 

NR 9.95 

21 
JONAH-A VEGGIETALES MOVIE Animated 
ARTISAN HOME ENTERTAINMENT 34005 

G 24.95 

26 
BABY NEPTUNE 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT me Baby Einstein 

NR 19.95  

36 
ULO & STITCH 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23989 Animated 

PG 29.95 

31 
THE BOURNE IDENTITY (WIDESCREEN) Matt Damon 
UNIVERSAL STUDIOS HOME VIDEO 21551 

PG- 13 26 95 

A P2R010.31 

..,., 

us 
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NUMBER 1 .4e.- 3 Weeks At Number 1 

INSPECTOR GADGET 2 
WALT DISNEY HOME ENIER1AINMENT/RUENA VISTA HOME ENTERTAINMENT 25882 French Stewart 

2CO3 G 22.95 

CHARLOTTE'S WEB 2: VVILBUR'S GREAT ADVENTURE Animated 
PARAMOUNT HOME ENTERTAINMENT 871843 

' 2002 NR 14.95 

JACKASS: THE MOVIE Johnny Knoxville 
PARAMOUNT HOME ENTERTAINMENT 211643 Steve-0 

2002 R 22.95 

FRIDAY AFTER NEXT Ice Cube 
NEW LINE HOME ENTERTAINMENTANARNER HOME VIDEO 8272 Mike Epps 

2002 R 22.95 

SPY KIDS 2: THE ISLAND OF LOST DREAMS Antonio Banderas 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT Z3965 Alan Cumming 

2002 PG 22.95 

MY BIG FAT GREEK WEDDING Nia Vardalos 
-IRO HOME VIDEO/WARNER FIOME VIDEO 91993 John Corbett 

2002 PG 22.95 

POKEMON 4EVER Pokemon 
NALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 29173 

2003 NR 19.95 

WHO FRAMED ROGER RABBIT? 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 15702 Bob Hoskins Christopher Lloyd 

1988 PG 19.99 

JONAH-A VEGGIETALES MOVIE Animated 
ARTISAN HOME ENTERTAINMENT 13452 

2002 G 19.95 

o 6 THE RING Naomi Watts 
; REAMWORKS HOME ENTERTAINMENT 89979 

2002 PG-13 22.95 

1 8 
BABY NEPTUNE Baby Einstein 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 311172 

2003 NR 14.95 

2 10 
BOB THE BUILDER: THE KNIGHTS OF FIX-A-LOT Bob The Builder 
HIT ENTERTAINMENT 21106 

2003 NR 14.99 

GHOST SHIP Juhanna Margulies 
3 NEW WARNER HOME VIDEO Om, Gabriel Bn, 

2002 R 22.95 
, 

4 9 
4 SCOOBY-000 AND THE LEGEND OF THE VAMPIRE spodpy-Rdo 

WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1430 

2003 NR 19.95 

11 ' a, SWEET HOME ALABAMA Reese Witherspoon 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 29150 Josh Lucas 

2002 PG-13 22.95 

12 MEET STRAWBERRY SHORTCAKE Strawberry Shortcake 
0 IC ENTERTAINMENT[FOMDEO 2006934 

2003 NR 12.98 

7 19 
LILO & STITCH Animated 

HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT ZI988 
2002 PG 24.95 

' 

18 14 

WALT DISNEY 

SPRING FOR STRAWBERRY SHORTCAKE Strawbeny Shortcake 
o IC ENTERTAINMENT/FOXVIDEO 2007033 

2003 NR 12.98 

.19 13 
TUCK EVERLASTING Alexis Diedei 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62058 Sissy Spacek 

2002 PG 22.99 

0 16 
101 DALMATIANS II: PATCH'S LONDON ADVENTURE Anim ated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23971 

2003 G 26.95 

1 20 
4 SPONGEBOB: THE SPONGE WHO COULD FLY Spongebob Squarepants 

NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875603 
2003 NR 12.95 

4 

- 17 5 BELLE'S MAGICAL WORLD Animated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 61431 

1997 G 22.99 

3 18 
Il WHITE OLEANDER Alison Lohman 

WARNER HOME VIDEO 73297 Robin Wright Penn 
2002 PG-13 22.95 

15 
s 4 DRAGONBALL Z-KID BUU: A NEW BEGINNING (EDITED) Animated 
.u FNIMATION 372 

2003 NR 14.95 

a 

25 
411 

« P.:-Ie 

SESAME STREET: ZOE'S DANCE MOVES Sesame Street Muppets 
SONY WONDER/SONY MUSIC ENTERTAINMENT 511203 

2003 NR 12.95 

• RIM gold cert. for sales of 50,003 unas or S1 million in sales at suggested reta I. p mum cert TOT sa , 0.44 ARTS O 48 1111111111 00100 

• IRMA gol certification for a minimum of 125,000 units or a dollar volume of SO million at retail for theatrically released programs, or of ut least 25,000 unas and 51 million at 

suggested r tail for nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million a- retail for theatrically released pro-

grams, and of at least, 50,000 units and S2 million at suggested retail for nontheatrical 071es e 2003, VNU Business Media, Inc. and Nielsen VideoScan. All rights reserved. 
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NUMBER 1 .,L'-',' 1 Neek At Number 1 

MAID IN MANHATTAN Jennifer Lopez 
COLUMBIA TRISTAR HOME ENTERTAINMENT 609748 Ralph Fiennes 

PG-13 

1 
8 MILE Eminem 
UNIVERSAL STUDIOS HOME VIDEO 21981 

R 

JACKASS: THE MOVIE Johnny Knoxville 
PARAMOUNT HOME ENTERTAINMENT 311641 Steve-0 

R 

THE RING Naomi Watts 
DREAMWORKS HOME ENTERTAINMENT 89960 

PG-13 

FRIDAY AFTER NEXT Ice Cube 
NEW LINE HOME ENTERTAINMENTANARNER HOME VIDEO 6271 Mike Epps   

R 

I-SPY Eddie Murphy 
COLUMBIA TRISTAR HOME ENTERTAINMENT 6067% Owen Wilson   

P6-13 

GHOST SHIP Julianne Margulies 
WARNER HOME VIDEO 23110 Gabriel Byrne   

R 

ROAD TO PERDITION Tom Hanks 
DREAMWORKS HOME ENTERTAINMENT Paul Newman   

R 

SWIMFAN Erika Christensen 
FOXVIDEO 20069112 Jesse Bradford   

P6-13 

ONE HOUR PHOTO Robin Williams 
FOXVIDEO 2006216 

R 
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>e 

e NUMBER 1 e 
MAID IN MANHATTAN 
COLUMBIA TRISTAR HOME ENTERTAINMENT 509748 

1 Week At Number 1 
Jennifer Lopez 
Ralph Fiennes 

PG-13 

... _.,. 

8 MILE 
UNIVERSAL STUDIOS HOME VIDEO 61360 

Eminem R 

JACKASS: THE MOVIE 
PARAMOUNT HOME ENTERTAINMENT 311513 

Johnny Knoxville 
Steve-0 

R 

4 
FRIDAY AFTER NEXT 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 6272 

Ice Cube 
Mike Epps 

R 

5 2 
THE RING 
DREAMWORKS HOME ENTERTAINMENT 899130 

Naomi Watts PG-13 

6 
GHOST SHIP 
WARNER HOME VIDEO 23293 

Julianne Margulies 
Gabriel Byrne 

R 

7 3 
I-SPY 
COI UNARM, T RI STAR HOME ENTERTAINMENT 606706 

Eddie Murphy 
Owen Wilson PD-13  

8 

9 

10 

5 
ROAD TO PERDMON 

. ERfAiNwpoio147 
Tom Hanks 

Paul Newman 
R 

4 
SWIMFAN 
FOXVIDEO D, • 

Erika Christensen 
Jesse Bradford 

PG-13 

6 
ONE HOUR PHOTO 
t 0)(010F 0 2, 

Robin Williams R 

• .• ancaIN released program4. or nl al east 
and al al least 50.000 ands and S2 mallon al suggested ,eldIII0Il0nIrV4aIlIR4IIYI40 O 311:8 VNU Buslness Pledla, Inc All nes serve 

BILLBOARD APRIL 19, 2003 
www.billboard.com 



PRO AU 

New Italian Facility Champions DAWs 
Conventional Mixing Consoles Absent From Walters-Storyk's MACH II 
BY CHRISTOPHER WALSH 

While the music business and by 
extension, the recording business— 
continues to struggle, film mixing, 
sound design, and audio post-produc-
fion are thriving. Where music record-
ing studios can (and often) purposely 
exist with vintage equipment, those 
facilities that focus on sound design 
and audio post-production are chiefly 
cutting-edge studios fea-
turing the latest in digi-
tal audio workstation 
(DAW) technology. 

Recently, the Walters-
Storyk Design Group 
(WSDG) completed the 
architectural and acou-
stic design of another 
such facility, MACH II, in 
Milan, Italy. The MACH II 
project illustrates not 
just the vigor and resilience 
of the film mixing/post-
production industry, but 
also the present and 
future of such facilities. 

Built into an old Milanese factory 
building, MACH II features two main 
control rooms, both Digidesign Pro 
Tools HD- and Genelec 5.1 surround 
monitor-equipped. A third mixing 
suite also features a Pro Tools HD 
DAW; no mixing consoles are present 
at the facility. "I think that's interest-
ing," John Storyk says of the absence of 
consoles in a three-room facility. "No 
control surfaces, which makes it very 

cool-looking, and also a sign of the 
future—or the present. 

"Workstations are here," Storyk 
adds. "It's easy, it's quick, it's cheap. It 
doesn't take up a lot of space, and every-
body knows and understands it Clients 
are comfortable with it. No one has a 
problem with it. It's perfect for adver-
tising work, because the clients never 
really cared about the equipment any-

A Sign of the limes. Built into an old Milanese factory bu 
MACH II facility features two main control rooms, both 
Tools HD- and Cenelec 5.1 surround monitor-equipped. 

ilding, the 
Digidesign Pro 

way, to tell you the truth. In the case of 
music, I think you still need to have 
that in conjunction with the other 
stuff, and that's what you see, but cer-
tainly for advertising, that's standard." 
MACH II is also cutting-edge in that, 

while multichannel audio work still 
accounts for a lesser part of projects, 
the rooms are not just surround-ready, 
they are capable and equipped, Storyk 
states. 'The trends here are clearly dig-

ital, clearly workstation, and surround. 
Even though a minority of their busi-
ness is in surround, they built the 
whole thing to be surround. We see 
this over and over and over again. Peo-
ple are not sure about the marketplace, 
but they do not want to miss the boat 
when it finally comes in." 

As the equipment in both audio 
post-production and recording studios 

continues to evolve to 
smaller, cheaper, and 
DAW-based, a successful 
filmfIV/advertising facil-
ity—where the nature 
of sessions allows more 
clients in one day than 
a recording studio 
might host in a week— 
can spend more on 
amenities, hence the 
ultra-modern look and 
feel of such studios. 
Such facilities, like the 
private and personal 
studios that increasingly 
typify WSDG's music re-

cording clients, define the modern 
audio production industry. 

"They're not afraid to spend money," 
Storyk says, "they just spend it differ-
ently. Instead of spending $400,000 on 
a large-format console, they're not 
held hostage to that kind of technolo-
gy anymore. They're spending it on 
lots of different things ... They still 
have to have the rooms quiet, and they 
still have to sound accurate." 

APRIL 19 
2003 Billboard'. PRODUCTION CREDITS 

BILLBOARD'S NO.1 

CATEGORY 

SINGLES (APRIL 12, 2003) 

HOT 100 R8 B COUNTRY MAINSTREAM ROCK MODERN ROCK 

TITLE 
Artist, 
Produce, 
(Label) 

IN DA CLUB 
50 r,,,,, 
Dr Dr e 
IG-Unit/Shady/Ahermath/ 
Interscope) 

IN DA CLUB 
50 Cent/ 
Or. Dre 
(G-Unit/Shady/Aftermath/ 
Interscope I 

HAVE YOU FORGOTTEN? 
Darryl Worley/ 
F. Rogers, J. Stroud 

(DreamWorhs) 

SOMEWHERE I BELONG 
Linkin Park 
D. Gilmore, Linkin Park 
(Warner Bros.) 

SOMEWHERE I BELONG 
Linkin Park 
D. Gilmore, Linkin Park 
(Warner Bros.) 

RECORDING STUDIOISI 
(Location) 
Engineer(s) 

ENCORE 
(Burbank. CAI 
Mauricio "Veto" trauma 
TEAMWORK 
(Long Island, NY) 
Sha Money XL 

ENCORE 
(Burbank, [ Po 
Mauricio "Veto" lragorri 
TEAMWORK 
(Long Island, NY) 
Sha Money XL 

OCEAN WAY 

(Nashville, TN) 
Julian King 

NRG 
iNiirth Hollywood, CA) 
Don Gilmore.John Ewing. Jr. 

NRG 
(North Hollywood, CAI 
Don Gilmore, John Ewing, Jr 

CONSOLETSW 
DAMS/ 

SSL 4000 G SSL 4000 G Custom Ocean Way Nove 
8078 

Vintage Neve 8068 Vintage Nene 8068 

RECORDER(S) Pro Tools Pro Tools Pro Tools Pro Tools HD Pro Tools HD 

RECORDING 
MEDIUM 

Pro Tools Pro Tools Pro Tools Pro Tools HD Pro Tools HD 

MIX DOWN STUDIO(S) 

EngmeerTs1 

ENCORE 
(Burbank. CA) 
Dr. Dm e 

ENCORE 
(Burbank, CA) 
Or. Dre 

EMERALD 
(Nashville, TN) 
Justin Niebank 

SOUNDTRACK 
(New Ymm 
Andy Wallace 

SOUNDTRACK 
(New York) 
Andy Wallace 

CONSOLEISI/DAWISI SSL 4000 G SSL 4000 G SSL 9080 J SSL G Series/Pro Tools HD SSL G Series/Pro Tools HD 

RECORDER(S) Pro Tools Pro Tools Pro Tools HD Studer A820 Studer A820 

MIX DOWN 
MEDIUM 

Pro Tools Pro Tools Pro Tools HD EMTEC SM900 EMTEC SM900 

MASTERING 

Engineer 

BERNIE GRUNDMAN 
(Los Angeles) 
Brian " Big Bass" Gardner 

BERNIE GRUNDMAN 
(Los Angeles) 
Brian " Big Bass" Gardner 

MASTERMIX 
(Nashville, TN) 
Hank Williams 

BERNIE GRUNDMAN 
(Los Angeles) 
Brian "Big Bass" Gardner 

BERNIE GRUNDMAN 
(Los Angeles) 
Brian " Big Bass" Gardner 

CD/CASSETTE 
MANUFACTURER 

UMVO UMVD UMVD WEA WEA 

Monitor. 
GOING TO CAROLINA: Not surprising-
ly, surround sound was a buzz word at 
the National Assn. of Broadcasters 
(NAB) Convention, held April 7-10 in 
Las Vegas. 

Clearly, digital technology is com-
ing on strong in broadcast, as in audio 
post-production and, to a lesser degree, 
music recording. In the latter field, 
surround sound, as conveyed on DVD-
audio (DVD-A) and Super Audio CD 
(SACD), goes hand in hand with 
advanced-resolution audio, and pro-
fessional audio equipment manufac-
turers are supplying users with gear 
that delivers both surround-sound and 
high-resolution capabilities. 

Console manufacturer Solid State 
Logic (SSL) debuted the C200, a large-
format digital console designed for sur-
round TV and DVD-A applications, at 
the 114th Audio Engineering Society 
Convention in Amsterdam, Holland 
(Billboard, Studio Monitor, April 5). 
Along with display of the new C100 
small-format digital console, designed 
for on-air applications, the Oxford, Eng-
land-based manufacturer announced at 
NAB the first U.S. sale of a C200 con-
sole, to Western Carolina University in 
Cullowhee, N.C. (A C200 has also been 
designated for Office Terra in Tokyo.) 

The C200 is destined for a ground-
up facility at Western Carolina. "It will 
be the new teaching facility for both 
audio and video," SSIs' VP of music for 
the eastern region Don Wershba said 
from the NAB convention. "They've 
been working on it for quite a while. 
This will be a real control room, 
designed for teaching applications, so 
it's rather large. There will be TV dis-
plays of what's going on—closed-cir-
cuit cameras to show what's going on 
at the console—and a significant 
tracking space." 

Bruce Frazier, endowed chair of 
commercial music at the school's 
department of music, attended the 

by Christopher Walsh 

NAB convention for an operational 
demo of the C200, Wershba says, and 
made the decision to add the console 
to the university's facility. That deci-
sion, Wershba adds, was based on the 
need for the most appropriate teach-
ing tool for modern production. 

"They had visited with us last year 
at NAB," Wershba says, "and at that 
time, they looked at what we had, 
which was the MT-Plus [digital con-
sole]. He had to have a digital console, 
as a mandate. He's very much a music 
person, and understands that they 
have to train the students for what 
consoles are all about. So he loved the 
fact that we built a console that really 
looked like a console, and it happened 
to be digital, which was a requirement 
for their program, for this new facility." 
The MT-Plus, however, is a fixed 

48kHz system, while 96kHz capability 
has rapidly become standard in pro-
fessional audio equipment. "We got to 
the sampling rate issue and it ground 
to a bit of a halt," Wershba admits. "If 
MT-Plus had just run 96k, I think we 
would have been fine." More recently, 
he contacted the university with news 
of the C200. "I called them and said, 
'We've got 96k, and by the way it's 
attached to a new console and new 
processor, and there's a tremendous 
number of new benefits there.— 
The C200 incorporates automation 

aspects of the MT-Plus, adding features 
such as integrated digital-audio work-
station control. The proprietary Cen-
turi processing platform is optimized 
for DVD-A production, and, beyond 48 
and 961(Hz, is 192kHz-enabled. 
More to the point, it is the latest 

large-format digital offering from a 
company that has enjoyed unprece-
dented success with analog consoles. 
"The migration to digital has been very 
slow," Wershba says, "but it is moving 
forward. We're moving forward to that, 
because that's where we have to go." 

School House Rock. Pictured at the NAB Convention are, from left Solid State Logic's Don 
Wershba, and Don Connelly and Bruce Frazier of Western Carolina University. 
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Warner Accentuates The Positive !FP! Campaign Targets 
On Closure Of Distributor RSB Educational Institutions 

This story was prepared by Marc 
Maas in Antwerp, Belgium, and Tom 
Ferguson in London. 

The growing trend among major 
music industry players toward cen-
tralizing their distribution operations 
in Europe will see the closure of major 
distribution center Record Service 
Benelux (RSB) Aug. 31. 

Breda, Netherlands-based RSB was 
launched 25 years ago. A joint venture 
between local affiliates of Warner 
Music, Universal Music, and BMG, it 
has 93 permanent employees and 10 
freelance staffers. All will be laid off. 
Physical distribution activities by RSB 
will cease completely June 30, with the 
period until Aug. 31 being allocated to 
winding up its accounts. In all, RSB 
serviced some 1,250 retail accounts in 
the Benelux countries. 
BMG product stopped being han-

dled through RSB March 31. On that 
date, the majority of Warner's 500 
Benelux accounts also stopped using 
RSB; Universal will continue to use 
the company until June 30. 

Universal Music Belgium managing 
director Dirk de Clippeleir says the 
company will switch its distribution 
for the Benelux countries to its Euro-
pean distribution and manufacturing 
plant in Hanover, Germany. "We have 
been very happy with the way RSB has 
been operating," he says, "but the deci-
sion was taken on an international 
level to centralize our operations." 
BMG Belgium financial director 

Guy Goedgezelschap says Benelux 
retailers are now being serviced from 
the BMG European warehouse in 
Atton, France. although all billing and 
invoicing for Benelux accounts is han-
dled from Venlo, the Netherlands. 
Goedgezelschap stresses that the 
change involves no extra costs for 
BMG's clients; he says they "will ben-
efit from the European construction." 
Warner Music Benelux managing 

director Albert Slendebroek notes that 
"BMG decided to pull out of RBS at the 
end of 2002, because the Benelux 
organization opted to go to Atton. That 
put a lot of pressure on Universal and 
Warner; you don't want to be owning 
more of distribution at this particular 
time. It caused a big problem for us." 

Slendebroek says Warner Music is 
now adopting a two-tier approach to 
distribution. Effective May 5. its 43 
key Belgian and Dutch accounts— 
including the FNAC and Free Record 
Shop chains, plus rackjobber Soni-
ca—will be supplied directly from the 
company's distribution center/press-
ing plant in Alsdarf, Germany. 

Smaller retailers have been direct-
ed by Warner toward independent 
wholesalers in the region, primarily 

ong-established distributor Bertus, 
based outside Rotterdam in the Neth-
erlands. The majority of retailers 
already had a working relationship 
with Bertus, which guaranteed conti-
nuity of service to Warner's clients and 
unchanged delivery conditions. But 
retailers were free to go elsewhere. 

"The idea was to try to find a solu-
tion which was a specifically 'Benelux' 
one," Slendebroek says, "and Bertus 
already covered about 98% of the 
retailers we are not visiting any more. 
We discussed it with Bertus as the 
most immediate and logical solution, 
but I knew that there were other 
wholesalers who would be keen to 
jump into this gap." 

Slendebroek explains that retailers 
who use Belgium's pan-industry elec-
tronic ordering system Entersys cur-
rently have their Warner orders redi-
rected from RSB to the wholesaler 
they chose to do business with. He 
adds, "We are also working very hard 

at getting our own business-to-busi-
ness Web site going. When retailers 
log on to that system, they can be bet-
ter informed than ever before, with 
soundbites/videobites, and so on." He 
says the site should be fully opera-
tional in June. 

Olivier de Quadpont, director of the 
CD department at FNAC Belgium, says 
he sees the fact that his chain will now 
be supplied directly from the BMG, 
Warner, and Universal European 
warehouses as a bonus. "We will have 
access to a bigger catalog than before, 
as we will have the complete European 
repertoire available; the choice with 
RSB was somewhat restricted. RSB 
was a huge machine, but I think that 
leaving out one intermediary in the 
[distribution] process is not a drama." 
But there are more mixed feelings 

among the independent retail sector. 
Steve Lommers, shopkeeper at Black 
& White in Antwerp part of a seven-
shop individual buyers' collective in 
Belgium—says, "We have been quite 
happy with the service rendered by 
RSB until now." But Lommers insists 
he is not happy with the new situa-
tion. "I particularly dislike the fact 
that the Belgian industry discouraged 
us [ in the past] from buying from 
neighboring countries like Germany 
and France, but now Warner leaves 
us free to go where we want. What a 
contradiction." 

Nonetheless, Slendebroek says that 
"hardly any retailers have complained" 
about the Warner changes. "Retailers 
will now get serviced much more effec-
tively than we've been able to do 
through RBS," he insists. "We save 
money, we have more time to concen-
trate on key retailers—and the people 
who are specialized in servicing small-
er retailers are much better at that 
than we are. This is the first time in the 
Benelux that the wholesalers will real-
ly start to have to 'wholesale." 

BY GORDON MASSON 

LONDON—Thousands of academic 
institutions worldwide are being 
targeted by the International Fed-
eration of the Phonographic Indus-
try (IFPI) in a bid to clamp down on 
students using faculty computer 
systems to illegally download music. 
The IFPI has sent copies of its 

"Copyright Use and Security Guide 
for Academic In-
stitutions" bro-
chure to every 
higher-educa-
tion establish-
ment in 21 coun-
tries around the 
world through 
its national affil-
iates. 

IFPI general 
counsel/execu-
tive director Allen 
Dixon reports, 
"The reception 
has been very 
good. When we've 
approached col-
leges and univer-
• sities, it's very 
much been like 
pushing on an 
open door, as 
they are already 
tackling the issue of people hog-
ging their bandwidth, so we're just 
reminding them not to forget 
about music." 
The new document has been pro-

duced in eight languages and is the 
second phase of an information ini-
tiative by the recording industry 
aimed at the management and 
administration of companies, gov-
ernment, and academic institutions. 

In February, phase one marked 
the corporate awareness stage, 

when the IFPI sent thousands of 
copies of its "Copyright Use and 
Security Guide" to companies 
worldwide in an effort to have them 
advise employees against copyright 
misuse, in particular copying and 
uploading copyrigited material To 
the Internet without permission 
from the rights owner. Similarly, 
the new guide advises academic 

.nstitutions 
of the legal and 
-.echnical risks 
:hey run when 
copyrighted ma-
:erial is copied 
and transmitted 
'Dyer computer 
ietworks without 
iermission. 
Dixon says. 

'We're address-
Ing the brochure 
to people at the 
chancellor and 
[administration] 
levels, as well as 
the IT manage-
ment levels." 
The brochure 

outlines the se-
curity and prac-
tical concerns 
when copyright-

ed material is copied and trans-
mitted indiscriminately on the sys-
tems of academ. c institutions. 
Many academic institutions world-
wide have already acknowledged 
the problem and its association 
with copyright theft. Cambridge 
University in the U.K. is one of sev-
eral schools that have adopted 
computer use policies that prohib-
it students from downloading or 
distributing copyrighted material 
without permission. 

Spanish Society SGAE Reports Small Growth In Revenue For 2002 
BY HOWELL LLEWELLYN 
MADRID—Spanish authors and publishers society SGAE reported its small-
est percentage rise in revenue for a decade during 2002, with col-
lected royalties increasing by a mere 2% over the 2001 figure. 
SGAE collected a total of 255.4 million euros ($273.3 million) in 

2002; SGAE executive president Teddy Bautista blames "the interna-
tional crisis—especially in Argentina and the rest of Latin America— 
piracy, and an advertising recession" for the slowdown. Revenue from 
international rights fell by 15.2% in 2002 to 23.8 million euros ($25.4 
million). But Bautista points out that the average increase in rights 
collection during the past five years is still 12%. 
More encouraging for the society was an increase of 5,260 in SGAE 

membership to 72,000. Nearly 3,700 of those new members work in 
the music industry. In total, 24,376 SGAE members had revenue from 
music royalties distributed to them in 2002, based on the perform-
ance of 561,436 musical works. 
SGAE says that recorded-music shipments were down 11% in 2002 at 71 

million units, compared with 79 million in 2001. Figures from local Interna-
tional Federation of the Phonographic Industry affiliate AFYVE published ear-

lier this year (Billboard, March 8) showed shipments down 18% in 
unit terms to 60.2 million, from 73.6 million in 2001. SGAE points out 
that AFYVE's figures are based only on AFYVE's 40 members, while 
SGAEs take into account shipments from every label in Spain. 

Bautista also points out "as a consolation" that Spain's 15 top-ship-
ping albums in 2002 were Spanish-language titles. They were led by 
David Bisbal's Corazón Latino (Latin Heart) on Vale Music, Alex 
Ubago's Qué Pides Tú? (What Are You Asking For?) on DRO/Warner, 
and David Bustamante's self-titled debut album, also on Vale Music. 

Bautista says that another positive point was that authors' royal-
ties collected from live concerts in Spain increased by 25.5% to 13.1 
million euros ($14 million). And for the first time, SGAE published its 
revenue generated from Internet downloads and ring tones; the two 

areas generated a total of 1.18 million euros ($1.26 million), up 62% on the 
previously unpublished amount in 2001. 
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SINGLES SINGLES SINGLES SINGLES 

1 2 SEKAI NI HITOTSUDAKE NO HANA 1 MAKE LUV 1 NEW YOU DRIVE ME CRAZY 2 ENTRE NOUS 
SMAP VICTOR ROOM 5 FEATURING OLIVER CHEATHAM POSITIVA DANIEL KUBLBOCK ARIOLA CHIMENE BADI UNIVERSAL 

2 1 IT'S SHOWTIME 2 SPIRIT IN THE SKY 2 1 TAKE ME TONIGHT 1 CASSEE 
131 VERMILLION RECORDS = GARETH GATES 8 THE KUMARS RCA ALEXANDER HANSA NOLWENN LEROY MERCURY 

3 TSUBASA 0 KAZE NOSETE 5 MOVE YOUR FEET 3 10 ANYONE OF US (STUPID MISTAKE) 3 LE FRUNKP 
DEEN BMG FUNHOUSE JUNIOR SENIOR MERCURY GARETH GATES RCA ALPHONSE BROWN UP MUSIC 

, 
22 SAKURA (DOKUSYO) NEW LOVE DOESN'T HAVE TO HURT 4 6 IN DA CLUB 4 LOSE YOURSELF  

NAOTARO MORIYAMA UNIVERSAL ATOMIC KITTEN INNOCENTNIRGIN 50 CENT INTERSCOPE EMINEM INTERSCOPE 

4 AINOMAMANI WAGAMAMANI... 8 IN DA CLUB 5 3 KA-CHING 6 PENS E R p(lot 
B Z VERMILLION RECORDS 50 CENT INTERSCOPE SHANIA TWAIN MERCURY RENT PAGNE AUE TMERCEURY  

• 15 REAL EMOTION/1000 NO KOTOBA 4 SCANDALOUS 6 2 ALL THE THINGS SHE SAID 5 J'EN Al MARRE! 
KUMI KODA RHYTHM ZONE , MIS TEEG TELSTAR TATO INTERSCOPE ALIZEE POLYDOR 

14 ASUENO TOBIRA NEW I'M WITH YOU 7 7 TV MAKES THE SUPERSTAR 7 SORRY SEEMS TO BE THE HARDEST WORD 
I WISH SONY AVRIL LAVIGNE ARISTA MODERN TALKING HANSA BLUE 8 ELTON JOHN VIRGIN 

3 BE THERE 7 ALL I HAVE 8 4 KEIN ZURUCK 8 DON'T MESS WITH MY MAN 
LIZ VERMILLION RECORDS JENNIFER LOPEZ FEATURING LL COOL J EPIC WOLFSHEIM ISLAND NIVEA FEATURING BRIAN 14 BRANDON CASEY JIVE 

8 LADY NAVIGATION 3 TONIGHT/MISS YOU NIGHTS 9 NEW SING FOR THE MOMENT 9 UNE FEMME AVEC UNE FEMME 
137 VERMILLION RECORDS D WESTLIFE RCA EMINEM INTERSCOPE SAYA WEA 

ALONE 11 BORN TO TRY 1C 5 DESENCHANTEE 12 CHIHUAHUA 
137 VERMILLION RECORDS DELTA GOODREM EPIC KATE RYAN EMI DJ BOBO BMG 

.,..le,:..j,...-1-.1r1M . ,ii...,.,..,..,..,iiillili 

18 KIMI GA OIKAKETA YUME NEW JUST A FRIEND '100 N REALITY 14 1,2,3 
, GACKT NIPPON CROWN MARIO J S-BOY MEDIA SPIR SWEET GENERATION WEA 

26 NADA SOUSOU 2C NEW SATISFACTION 15 20 FUNERAL OF HEARTS 26 RESPIRE 
RIMI NATSUKAWA VICTOR EVE INTERSCOPE HIM HANSA MICKEY 3D VIRGIN 

28 OOKINA FURUDOKEI 29 NEW LOOK AT ME NOW 20 26 SOMEWHERE I BELONG 17 BUMP, BUMP, BUMP 
HIDESHI ITO NIPPON CROWN JESSIE DATA LINKIN PARK WARNER BROS B2K FEATURING P DIM), EPIC 

TOTTORI SAKYU NEW THE SEED (2.0) 23 NEW COME UNDONE NEW CRY ME A RIVER 
KAORI MIZUMORI TOKUMA THE ROOTS FEATURING CODY CHESNUT; MCA BOBBIE WILLIAMS CAPITOL JUSTIN TIMBERLAKE JIVE 

MORAINAKI NEW SHOW ME HEAVEN 24 NEW - DAS OMEN (IM KREIS DES BOSEN) NEW IN DA CLUB 
YO HITOTO COLUMBIA SAINT FEATURING SUZANNA DEE INFERNO E NOMINE POLYDOR 50 CENT INTERSCOPE 

ALBUMS ALBUMS ALBUMS ALBUMS 

T.A.T.0 THE WHITE STRIPES LINKIN PARK CELINE DION 
TATO UNIVERSAL ELEPHANT XL METEORA WARNER BROS ONE HEART COLUMBIA 

2 EVERY LITTLE THING 3 NORAH JONES MODERN TALKING 4 HELENE SEGARA 
MANY PIECES AVE); TRAS COME AWAY WITH ME BLUE NOTE UNIVERSE HANSA HUMAINE ORLANDO 

4 MINMI 1 LINKIN PARK 3 NORAH JONES 2 PLACEBO 
MIRACLE VICTOR METEORA WARNER BROS COME AWAY WITH ME EMI SLEEPING WITH GHOSTS DELABEL 

5 AYUMI HAMASAKI 2 SIMPLY RED 4 VARIOUS ARTISTS 3 LINKIN PARK 
BALLADS AVES TRAX HOME SIMPLYRED COM UNITED HANSA METEORA WARNER BROS 

6 LINKIN PARK 7 COLDPLAY ASO (AFROB FEATURING SAMMY DELUXE) 9 CARLA BRUNI 
METEORA WARNER MUSIC JAPAN 3T A ROSH OF BLOOD TO THE HEAD PARLOPHONE WER HATTE DAS GEDACHT, CAPITOL OLTELOLION M'A DIE NAIVE 

6 8 YUZU 
SUMIRE SENHA 8 CO 

,, NEW MIS-TEEQ 5 
EYE CANDY TELSTAR 

SIMPLY RED 
HOME SPY 

8 ERA 
THE MASS MERCURY 

7 1 MORNING MUSUME 5 DANIEL O'DONNELL SCOOTER 12 NORAH JONES 
NO 5 ZETIMA DANIEL IN BLUE JEANS DMG TV THE STADIUM TECHNO EXPERIENCE EDEL COME AWAY WITH ME BLUE NOTE 

8 7 YUKI 10 AVRIL LAVIGNE MEAT LOAF 5 NOLWENN LEROY 

9 NEW 

COMMUNE EPIC 

SOUNDTRACK 

• LET GO ARISTA 

-9 9 CHRISTINA AGUILERA 7 
COULDN'T HAVE SAID IT BETTER UNIVERSAL 

NENA • 6 
NOLWENN MERCURY 

CHIMENE BADI 
FINAL FANTASY X 2 AYES TRAX STRIPPED RCA 20 JAHRE - NENA FEAT NENA WARNER STRATEGIC MARKETING ENTRE NOUS UNIVERSAL 

10 NEW VARIOUS ARTISTS 
CM STYLE SONY 

10 13 RED HOT CHILI PEPPERS 2 PLACEBO 
BY THE WAY WARNER BROS l SLEEPING WITH GHOSTS VIRGIN 

LES ENFOIRES 
LA FOIRE AUX ENFOIRES 2003 RCA 

CANADA HUD I RALIA 

DL 
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SINGLES SINGLES SINGLES SINGLES 

1 I DROVE ALL NIGHT 1 AMIGA SOLEDAD 4 IN DA CLUB 1 GOCCE DI MEMORIA 
CELINE DION COLUMBIA/SONY MIGUEL NANDEZ VALE MUSIC 50 CENT INTERSCOPE GIORGIA DISCHI DI CIOCCOLATA 

IN DA CLUB 2 EL TEMPLO DE TU CUERPO 2 1 ALL THE THINGS SHE SAID 2 ALMENO TU NELL'UNIVERSO 
50 CENT G-UNIT/SHADY/AFTERMATH/INTERSCOPE HUGO IESP/ VALE MUSIC TA TU INTERSCOPE ELISA SUGAR 

UP! 3 UN HOMBRE ASI 3 2 LOST WITHOUT YOU 3 DEDICATO A TE 
SHANIA TWAIN MERCURY/UNIVERSAL TONY SANTOS VALE MUSIC DELTA GOODREM EPIC LE VIBRAZIONI RICORDI 

3 SOMEWHERE I BELONG 5 QUIERO SER TU 4 3 NU FLOW 4 LOSE YOURSELF 
LINKIN PARK WARNER VEGA IESPI VALE MUSIC BIG BROVAZ EPIC EMINEM INTERSCOPE 

4 ALL THE THINGS SHE SAID 6 TRAMPA DE CRIST L 5 5 ALL I HAVE SING FOR THE MOMENT 
TATO INTERSCOPE/UNIVERSAL C NIKA VALE MUSIC JENNIFER LOPEZ FEATURING LL COOL J EPIC EMINEM INTERSCOPE 

5 BEAUTIFUL 4 BESAME 6 BUMP, BUMP, BUMP TUTTO QUELLO CHE UN UOMO • 
CHRISTINA AGUILERA RCA/BMG DANNI UBEDA VALE MUSIC B2K FEATURING P DIODY EPIC SERGIO CAMMERIERE CAPITOL 

6 ALL I HAVE 8 VE, PRUEBA Y VERAS YOU PROMISED ME (TU ES FOUTU) 9 LIGHT MY FIRE 
JENNIFER LOPEZ FEATURING LL COOL J EPIC/SONY JOAN TENA VALE MUSIC IN GRID TRANSISTOR WILL YOUNG RCA 

10 SING FOR THE MOMENT 7 ES POR TI 8 11 MESMERIZE 6 SUNRISE 
EMINEM WEB/AFTERMATH/INTERSCOPEJUNIVERSAL ELENA GADEL VALE MUSIC JA RULE FEATURING ASHANTI DOUGLAS RAE SIMPLY RED NUN 

7 SHOOK = 9 TU VOLVERAS 9 7 BIG YELLOW TAXI 11 BEAUTIFUL 
SHAWN DESMAN VIK/BMG 0 TESSA VALE MUSIC COUNTING CROWS FEATURING VANESSA CARLTON GEFFEN CHRISTINA AGUILERA RCA 

O 8 ASEREJE/THE KETCHUP SONG (HEY HAH) J 10 NO QUIERO SUFRIR 10 9 SING FOR THE MOMENT 8 MUNDIAN TO BACH KE (BEWARE OF THE BOY) 
LAS KETCHUP COLUMBIA/SONY CRISTIE VALE MUSIC EMINEM INTERSCOPE PANJABI MC EPIC 

rerjle" 

28 LIGHTS OUT NEW SING FOR THE MOMENT 11 NEW GET THE MUSIC ON D 20 ALL I HAVE 
LISA MARIE PRESLEY CAPITOL/EMI EMINEM INTERSCOPE SOPHIE MONK WEA JENNIFER LOPEZ FEATURING LL COOL J EPIC 

27 I'M WITH YOU 20 NEW SORRY SEEMS TO BE THE HARDEST WORD 
i 
12 19 LANDSLIDE 35 WHEN I GET YOU ALONE 

AVRIL LAVIGNE ARISTA/BMG BLUE & ELTON JOHN INNOCENT/VIRGIN DIXIE CHICKS COLUMBIA THICKE INTERSCOPE 

29 FEEL = 21 N BEAUTIFUL 23 FOR YOU 
ROBBIE WILLIAMS EMI SNOOP DOGG FEATURING PHARRELL WILLIAMS CAPITOL THE CALLING WINO UP 

, RE COME AWAY WITH ME 
NORAH JONES BLUE NOTE/EMI 

22 25 GOSSIP FOLKS 
MISSY ELLIOTT FEATURING LUDACRIS ELEKTRA 

36 WAITIN' ON A SUNNY DAY 
BRUCE SPRINGSTEEN 8 THE E STREET BAND COLUMBIA 

0 RE I'M GONNA GETCHA GOOD! 24 N ACROSS THE NIGHT 31 THE BITTER END 
SHANIA TWAIN MERCURY/UNIVERSAL SILVERCHAIR EMI PLACEBO VIRGIN 

ALBUMS ALBUMS ALBUMS ALBUMS 

NEW VARIOUS ARTISTS OPERACIÓN TRIUNFO II DELTA GOODREM 1 LINKIN PARK 
STAR ACADEMIE GAM/SELECT GENERACION OT JUNTOS VALE MUSIC INNOCENT EYES EPIC METEORA WARNER BROS 

CELINE DION NEW JARABE DE PALO 2 3 NORAH JONES 2 SERGIO CAMMERIERE 
; ONE HEART COLUMBIA/SONY BONITO ORO COME AWAY WITH ME BLUE NOTE DALLA PACE DEL MARE LONTANO EMI 

2 LINKIN PARK 1 LINKIN PARK 3 2 LINKIN PARK 3 SIMPLY RED 
METEORA WARNER METEORA WARNER BROS METEORA WARNER BROS HOME NUN 

NORAH JONES 5 SOUNDTRACK—UN PASO ADELANTE N THE WHITE STRIPES NEW PINK FLOYD 
COME AWAY WITH ME BLUE NOTE/EMI UN PASO ADELANTE UNIVERSAL i ELEPHANT SHOCK THE DARK SIDE OF THE MOON EMI 

NEw THE WHITE STRIPES 
ELEPHANT THIRD MANNVBMG 

3 CELINE DION 
ONE HEART COLUMBIA 

54 BEN HARPER 
DIAMONDS ON THE INSIDE VIRGIN o 

5 ERA 
THE MASS MERCURY 

50 CENT 4 SERGIO DALMA 6 6 50 CENT 7 CELINE DION 
GET RICH OR DIE TRYIN SHADY/AFTERMATH/INTERSCOPE/UNIVERSAL DE OTRO COLOR MERCURY D. GET RICH OR DIE TRYIN INTERSCOPE ONE HEART COLUMBIA 

• NEW EVANESCENCE 
FALLEN WIND-UP/EPIC/SONY 

56 BUSTAMANTE 
BUSTAMANTE VALE MUSIC e 

CELINE DION 
ONE HEART COLUMBIA 

4 BEN HARPER 
OIAMONDS ON THE INSIDE VIRGIN 

AVRIL LAVIGNE 9 VARIOUS ARTISTS 8 22 DIXIE CHICKS 6 PLACEBO 
LET GO NETTWERK/ARISTA/BMG KENVVOOD 2003 TEMPO HOME MONUMENT SLEEPING WITH GHOSTS VIRGIN 

6 SHANIA TWAIN ANTONIO OROZCO 9 7 JOHN MAYER 9 EMINEM 
UPI MERCURY/UMGN SEMILLA DEL SILENCIO MUXXIC ROOM FOR SQUARES COLUMBIA THE EMINEM SHOW INTERSCOPE 

1. 7 SOUNDTRACK 8 CAMELA ELTON JOHN 10 NORAH JONES 
CHICAGO EPIC/SONY POR SIEMPRE TU Y YO CAPITOL THE GREATEST HITS 1970 2002 MERCURY U COME AWAY WITH ME BLUE NOTE 
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Eurocharts are compiled by Music 
& Media from the national singles 
and album sales charts of 18 Euro-
pean countries. 
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IN DA CLUB 
50 CENT INTERSCOPE 

LOSE YOURSELF 
EMIFdEM INTERSCOPE 

ENTRE NOUS 
CHIMENE BADI AZ RECORDS 

MAKE LUV 
ROOM 5 FEATURING CHEATHAM POSITIVA 

SORRY SEEMS TO BE THE HARDEST WORD 
BLUE & ELTON JOHN INNOCENT/VIRGIN 

ANYONE OF US (STUPID MISTAKE) 
GARETH GATES S/RCA 

CASSEE 
NOtWENN LEROY MERCURY 

KA-CHING 
SHANIA TWAIN MERCURY 

YOU DRIVE ME CRAZY 
DANIEL KUBLBOCK ARIOLA 

LE FRUNKP 
ALPHONSE BROWN HF' 

MOVE YOUR FEET 
JUNIOR SENIOR MERCURY 

I'M WITH YOU 
AVRIL LAVIGNE ARISTA 

SING FOR THE MOMENT 
EMINEM INTERSCOPE 

LOVE DOESN'T HAVE TO HURT 
ATOMIC KITTEN INNOCENT/VIRGIN 

MA LIBERTE DE PENSER 
FLORENT PAGNE MERCURY 

ALBUMS 

LINKIN PARK 
METEORA WARNER BROS 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

CELINE DION 
ONE HEART COLUMBIA 

SIMPLY RED 
HOME SIMPLYRED CORK 

PLACEBO 
SLEEPING WITH GHOSTS HUT/VIRGIN 

THE WHITE STRIPES 
ELEPHANT XL RECORDINGS 

COLDPLAY 
A RUSH OF BLOOD TO THE HEAD PARLOPHONE 

50 CENT 
CET RICH OR DIE TRYIN INTERSCOPE 

AVRIL LAVIGNE 
LET GO ARISTA 

EMINEM 
TEE EMINEM SHOW INTERSCOPE 

THE NETHERLANDS ‘.„: 81 
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4 

5 

1 
1 

(MEGA CHARTS BVI04,07XL3 

SINGLES 
STEP RIGHT UP 
JAMAI BUG 

ANYONE OF US (STUPID MISTAKE) 
GARETH GATES RCA 

YOU AND I 
WILL YOUNG RCA 

IN DA CLUB 
50 CENT INTERSCOPE 

HAPPY?? 
INTWINE STRENGHOLT 

ALBUMS 
NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

SIMPLY RED 
HOME VO 

CELINE DION 
ONE HEART COLUMBIA 

LINKIN PARK 
METEORA WARNER BROS 

COLDPLAY 
A RUSH OF BLOOD TO THE HEAD PARLOPHONE 

SWEDEN 

(S1E104/09/03 

SINGLES 
GIVE ME YOUR LOVE 
FAME MU 

A PERFECT MATCH 
A•TEENS STOCKHOLM 

TEMPLE OF LOVE 
SHEBANG BONNIER 

NOT A SINNER NOR A SAINT 
ALCAZAR RCA 

CARNAVAL 
MENDEZ STOCKHOLM 

ALBUMS 
THE CARDIGANS 
LONG GONE BEFORE DAYLIGHT STOCKHOLM 

LINKIN PARK 
METEORA WARNER BROS 

VARIOUS ARTISTS 
FAME FACTORY 4 MARIANN 

LARS WINNERBUCK OCH HOVET 
SUNDERMARKEN SONET 

CELINE DION 
ONE HEART COLUMBIA 

1 

2 

3 

4 

SWITZERLAND 

%If IA CONTROL SWITZERLANDI 04/08,9. 

SINGLES 
TAKE ME TONIGHT 
ALEXANDER HANSA 

LOSE YOURSELF 
EMINEM INTERSCOPE 

IN DA CLUB 
50 CENT INTERSCOPE 

LE FRUNKP 
ALPHONSE BROWN UP MUSIC 

SORRY SEEMS TO BE THE HARDEST WORD 
BLUE & ELTON JOHN VIRGIN 

ALBUMS 
CELINE DION 
ONE HEART COLUMBIA 

LINKIN PARK 
METEORA WARNER BROS 

PLACEBO 
SLEEPING WITH GHOSTS VIRGIN 

NORAH JONES 
COME AWAY WITH ME BLUE NOT! 

ERA 
THE MASS MERCURY 

COMMON CURRENCY 

A weekly scorecard of 
in three 

Repe rime owner. B. BMG, 

albums simultaneously attaining 
or more leading world markets. 

E: EMI, I: Independent, S: Sony, U: 

top 10 chart status 

UnIversal, W Warner 
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50 CENT 
Get Ric'i or Die Tryin' ( U) 

'• ".iI JONES 
Como Away With Me (E) 

LINKIN PARK 
Meteora PI 

PLACEBO 
Slee • WinGhosts 1E1 - . — .. 

SIMPLY RED 
Home ( I) 

IRELAND 

0 AMA/CHART TRACKI 04/04/03 

SINGLES 

A BETTER PLAN 
SIMON CASEY UNIVERSAL 

TONIGHT 
WESTLIFE RCA 

IN DA CLUB 
50 CENT INTERSCOPE 

SPIRIT IN THE SKY 
GARETH GATES & THE RUMORS RCA 

MAKE LUV 
ROOM 5 FEATURING OUVER CHEATHAM POSMVA 

ALBUMS 

1 2 

1 

3 

10 

6 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

LINKIN PARK 
METEORA WARNER BROS 

COLDPLAY 
A RUSH OF BLOOD TO THE HEAD PARLOPHONE 

DANIEL O'DONNELL 
DANIEL IN BLUE JEANS DMG TV 

AVRIL LAVIGNE 
LET GO ARISTA 

AUSTRIA • 
(AUSTRIAN IFPI/AUSTRIA TOP 40104,0703 

SINGLES 

ICH LEBE 
CHRISTINA I DEUI UNIVERSAL 

TEARS OF HAPPINESS 
MICHAEL TSCHUGGNALL UNIVERSAL 

1 

- 4 

TAKE ME TONIGHT 
ALEXANDER HANSA 

YOU DRIVE ME CRAZY 
DANIEL KUBLBOCK ARIOLA 

KA-CHING 
SHANIA TWAIN MERCURY 

ALBUMS 

STARMANIA 
BEST OF DUETS UNIVERSAL 

STARMANIA 
NEW SONGS UNIVERSAL 

LINKIN PARK 
METEORA WARNER BROS 

STARMANIA 
BEST OF FINALS UNIVERSAL 

NORAH JONES 
COME AWAY WITH ME EMI 

BELGIUM/VVALLONIA 

17,à5 5 IPROMUVI) 04/09/D3 

SINGLES 

SPRING 
SPRING STUDIO IN 

IN DA CLUB 
50 CENT INTERSCOPE 

ANYONE OF US (STUPID MISTAKE) 
GARETH GATES RCA 

I DROVE ALL NIGHT 
CELINE DION EPIC 

DE 3 BIGGET JES 
K3 STUDIO 100 1 1 

2 

4 

3 

5 

ALBUMS 

CELINE DION 
ONE HEART COLUMBIA 

LINKIN PARK 
METEORA WARNER BROS 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

PAUL McCARTNEY 
BACK IN THE WORLD EMI 1 1 

3 

2 

9 

4 PLACEBO 
SLEEPING WITH GHOSTS VIRGIN 

ARGENTINA 

di 
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7 

18 
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10 

ICAPIFI 03/26/03 

ALBUMS 
NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

MANA 
REVOLUCION DE AMOR WEA LATINA 

PINON FIJO 
POR LOS CHICOS VIVO CENTRALIZA/BMG 

ALEX UBAGO 
QUE PIDES TIP WARNER BROS. 

BERSUIT VERGARABAT 
DE LA CABEZA CON BERSUIT UNIVERSAL 

VARIOUS ARTISTS 
TANGOS UNIVERSAL 

RICARDO ARJONA 
SANTO PECADO COLUMBIA 

KATRASK/LA BANDA CANTANINO 
KATRASK/LA BANDA DE CANTANINO WEA 

KEVIN JOHANSEN 
SUR 0 NO SUR LOS ANOS LUZ DISCOS 

MANA 
MPH UNPLUGGED WEA 

Music Pulse. 
MOUNTAIN CUMBERS: After the suc-
cess of the U.K. duo's 500,000-selling 
debut album, Felt Mountain (Mute), 
Goldfrapp (the songwriting/produc-
non team of Will Gregory and Alison 
Goldfrapp) has performed a stylistic 
volte-face with sophomore set Black 
Cherry. Where Felt Mountain was 

torch with a touch of goth, Black 
Cherry (scheduled for global release 
April 28), is loud and proud glam rock. 
"I've always been drawn to the the-
atricality and fantasy element in glam 
rock," singer Goldfrapp says. "And to 
be honest, we wanted the album to be 
different. The way we look at it is we 
made the rules, so we can break the 
rules." Media reaction to the new, 
more playful Goldfrapp sound has 
been surprised but positive. Lead sin-
gle "Train" was released April 14, and 
Goldfrapp begins a European tour May 
5 in Brussels. The duo then plays Ger-
many, France, and the U.K.; U.S., Aus-
tralian, and Japanese dates will follow. 

GARY SMMI 

RUSSIAN BID: This year's Eurovision 
Song Contest, organized by the Euro-
pean Broadcasting Union and sched-
uled for May 24 in the Latvian capital 
of Riga, will see controversial teenage 
girl duo T.a.t.u. representing Russia. 
The first act from Russia to reach No. 
1 on global album and singles charts, 
T.a.t.u. hopes to bring the contest to 
Moscow next year by emerging as the 
winner of the contest. Selected from 
several thousand entries, T.a.t.u.'s new 
Russian-language song "Ne Ver, Ne 
Boysya" ("Don't Trust, Don't Be 
Afraid") was recorded this winter for 
the group's second Russian album. 
"The song sits outside of any format 
categories, with the aggressive sound 
of today," says Ivan Shapovalov, the 
mastermind behind T.a.t.u.'s striking 
marketing and production concepts 
and the man who wrote the song. The 
duo comprises Julie and Lena. "We are 
happy that the whole world is talking 
about Russia and our music," Julie 
says. Russia's highest Eurovision posi-
tion so far is second place, achieved in 
2000 by T.a.t.u. Universal Russia label-
mate Alsou. ALEKSEY KRUZIN 

REAL DEAL One of the world's most 
successful songwriters, Diane Warren, 

Edited by Nigel Williamson 

has endorsed the first themed compi-
lation album of her songs to be made 
outside the U.S. Real Songs is by an 
English easy-listening veteran whose 
last hit was 32 years ago. Vince Hill, 
best-remembered for his 1967 smash 
"Edelweiss" and last in the British sin-
gles chart with "Look Around" in 1971, 
has signed to budget specialist Pick-
wick and recorded the 14-track col-
lection of some of Warren's best-
known hits and two previously 
uncovered songs. In a conference call 
with Billboard and Warren, Hill said 
Real Songs represented "a very differ-
ent me from singing the old stan-
dards." The album includes versions of 
"Because You Loved Me," "How Do I 
Live," and "I Don't Want to Miss a 
Thing." "Well, these are the new stan-
dards," Warren jcked. "It's a lovely 
choice of songs; I have to commend 
you on that." Hill has previously 
recorded albums dedicated to Rodgers 
& Hammerstein and Neil Sedaka. 
Warren notes, "I'm in good company." 

PAUL SEXTON 

CLASSIC ROCK: It.5 been a classical gas 
for Tim Freedman of Warner Aus-
tralian rock act the Whitlams. A 
national tour last month by the Aus-
tralian Chamber Orchestra (ACO) saw 
Freedman performing on the second 
half of the show. ACO director Richard 
lbgnetti and classical composers Peter 
Sculthorpe and Brett Dean rearranged 
songs by the Whitlams, such as "The 
Ease of the Midnight Visit," "Buy Now, 
Pay Later (Charlie No. 2)," and "No 
Aphrodisiac," for an 18-piece orches-
tra, cello, and electronic drums. "I've 
been to seven or eight of the ACO's 
concerts in the last three years, and I 
find them pretty funky," Freedman 
says. "Their modem repertoire is chal-
lenging and exciting. I was never 
trained classically, but I like to extend 
my ears." CHRISTIE EUEZER 

THE RAP CONTINUES: Looptroop is one 
of a few Scandinavian acts to have 
gained success with English-language 
rap. The group's sophomore album, 
The Struggle Continues, was released 
last fall on the band's own David Vs. 
Goliath imprint through Burning 
Heart Records in Sweden and through 
Epitaph in the rest of Europe. The 
album peaked at No. 19 on the Swedish 
sales chart. Independent marketing 
company Skiva Sverige promotes the 
band. Skiva founder and managing 
director Linda Kumberg says, "They 
prefer to spend time on the road rather 
than doing media, so that's how we 
have planned and scheduled our work 
with them. We concentrate on reviews, 
live shows, and great videos." After an 
intensive tour of Sweden, the band is 
currently on the road in Europe. Kum-
berg says, "They are heroes of the new 
generation, because they stand up for 
something, both politically and emo-
tionally." JEFFREY DE HART 
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Wild Weather Doesn't Stop Juno Awards 
Unseasonable Snow And Ice Prevented Some Winners From Attending Event 

BY LARRY LeBLANC 
OTTAWA—Canada's music industry 
will long remember the 2003 Juno 
Awards—not so much for its win-
ners but for the unseasonable win-
ter weather that almost sidelined the 
two-day affair (see story, page 7). 

This year's main Juno event took 

MORISSETTE é 

place April 6 at the Corel Centre in 
Ottawa and was televised in Canada 
live on CTV. The bulk of the Juno stat-
uettes, however, were handed out dur-
ing a non-televised gala the previous 
night at the Lac Leamy Casino; only 
11 of the 37 awards were distributed 
during the two-hour TV show. 
The extreme weather meant that 

all air flights out of Toronto—the cen-
ter of the music business in Canada— 
were canceled April 4 and 5. As a 
result, many made the four-hour car 
drive from Toronto to Ottawa through 
snow and ice. Then a new snowfall 
record for that time of year (6 inch-
es) was set in Ottawa April 5, followed 
by light rain throughout the day. 

Other Toronto music industry exec-
utives took advantage of a special 
Junos train shuttle April 4 to reach 
Ottawa. During that journey, various 
artists were shepherded by their pub-
licists to and from the media car 

where the journalists were quaran-
tined. Heritage Minister Sheila Copps, 
who had lobbied to get the Junos to 
Ottawa, was on hand to meet the 
Junos travellers at the Ottawa station. 

For most of its history, the Junos 
ceremony has been held either in 
Toronto or in nearby Hamilton, 
Ontario. But after being so success-
ful in St. John's, Newfoundland & 
Labrador, in 2002, its organizers fig-
ured the event would travel well to 
the nation's capital. 
The Junos show is, in fact, well on 

its way to becoming a permanent 
road show; other Canadian cities are 
now lobbying for the awards to come 
to their town and have been lining up 
provincial government backing in 
support of their bids. Additionally, it 
has become almost cost-prohibitive 
to hold the event in Toronto because, 
unlike in other regions, local and 
provincial government there will not 
subsidize the event. 
The next stop for the Junos is 

Edmonton, Alberta, in 2004, followed 
perhaps by Winnipeg, Manitoba, 
which threw its own event at an 
Ottawa club during the Junos week-
end in support of its bid. That shindig 
featured a rousing solo acoustic per-
formance by Randy Bachman singing 
"Taking Care of Business," as popu-
larized in 1974 by his former band, 
Bachman Turner Overdrive. 
The weather ensured that there 

were numerous no-show winners and 
empty seats at the Lac Leamy Casino 
for the first set of Juno presentations 
April 5. The show, hosted by veteran 
Toronto jazz singer Molly Johnson and 
newcomer Montreal rapper Spek, was 
thought by many attendees to be a low 
point of the weekend. 

But those absent from the event and 
subsequent dinner missed the accept-
ance of Nettwerk Music Group CEO 
Terry McBride into the Canadian Music 

Looking for Clouseau. Flemish band Clouseau recently collected a Diamond DVD 
Award from its label, EMI Belgium, marking shipments of more than 25,000 
units in Belgium of its in-concert DVD, Live in het Sportpaleis. The DVD was 
recorded during the band's sold-out nine-date run at Antwerp, Belgium's 12,500-
capacity Sportpaleis between Dec. 3 and Dec. 22, 2002, when it set the venue's 
all-time record for ticket sales of 112,500. Shipments for the DVD, released Feb. 
7, currently stand at 30,000 units. Pictured, from left, are EMI Music Belgium 
managing director Erwin Goegebeur, band members Koen Wauters and Kris 
Wauters, and Jan van Esbroeck, managing director of Belgian promoter PSE, 
which organized the Antwerp concerts. 

Hall of Fame; the Barenaked Ladies' 
pre-taped tribute to McBride also pro-
vided one of the lighter moments of the 
evening. McBride, who oversees man-
agement from Vancouver of Barenaked 
Ladies, Avril Lavigne, Dido, Coldplay, 
and Sarah McLachlan, gave an elo-
quent account of his career, conclud-

ing with the only reference to the war 
in Iraq made over the weekend. "We are 
a country," he told the crowd. "We are 
a nation. War is being waged. The thing 
I want most is peace." 

Richard Underhill was also on hand 
that night to accept an award for top con-
temporary jazz album for his Tales From 
the Blue Lounge (Stubby Records). Sax-
ophone player Underhill is also a mem-
ber of WEA/Warner act Blue Rodeo's 
touring lineup; he left the Junos to drive 
to a Blue Rodeo performance about three 
hours away in Oshawa, Ontario, after-
wards and then returned to Ottawa to 
play on the televised portion of the Junos 
the following night with Blue Rodeo. 
Blue Rodeo co-leader Jim Cuddy quipped 
onstage, "That should go down in Cana-
dian rock lore. We made a big deal of it 
when he arrived." 

Other highlights of the televised 
Saturday-night show included opener 
Shania 'Dwain performing "Up!" and 
jumping down to the floor seats to 
shake hands with fans. At one point, 
the Mercury artist sat chatting with 
rappers Swollen Members. "Excuse my 
butt," she told one audience member. 
"I would take a seat, but I wouldn't 
dare sit on a swollen member." 

Ottawa native Alanis Morissette was 
clearly happy both about being home 
and winning the top producer category 
during the televised show. She moved 
around with ease backstage, talking to 
old friends, including a camera crew 
filming a documentary on the Junos. 
She told Billboard, "I'm really happy 
with this time of my life." 

While Nickelback frontman Chad 
Kroeger won the top songwriter cate-
gory along with his band, he was also 
delighted that the first act he had 
signed to his Universal-distributed 604 
Records label, Theory of a Deadman, 
was chosen as top new act. "I don't 
know if I feel like a proud father, but I 
certainly am proud of the band," 
Kroeger told Billboard. "Now, like all 
young bands, they need to spread their 
wings and fly from the nest." 

NEWSLINE... 
French finance minister Francis Mer is expected to put the European music 
industry's case for a lower value-added tax (VAT, or sales tax) rate on record-
ed music on the agenda of a meeting of the European Union finance minis-
ters June 3 in Brussels. The International Federation of the Phonographic 
Industry has frequently pushed for the VAT on music—currently set at 
between 15% and 25% across the EU—to be brought closer to the 5% min-
imum rate carried by other cultural products. The French government has 
been particularly aggressive in the push to reduce the VAT on music. François 
Léotard, the French government's envoy to the EU, has held a series of meet-
ings recently aimed at convincing other member states to endorse the ini-
tiative. French Minister of Culture and Communications Jean-Jacques Ail-
lagon says finance ministers from Spain, Greece, Italy, Luxembourg, and 
Belgium have assured I.,éotard of their support. EMMANUEL LEGRAND 

Two fixtures on the European album sales charts 
underline their immense popularity with new 
Platinum Europe Awards for March from the 
International Federation of the Phonographic 
Industry. Eminem's The Eminem Show (Inter-
scope) advances to 4 million shipments, adding 
the latest 1 million in only three months. Norah Jones' Come Away With Me 
(Blue Note/Parlophone) is progressing even more swiftly, rising to 3 mil-
lion shipments only a month after hitting 2 million. Queen's The Platinum 
Collection, comprising its three greatest-hits volumes (previously individ-
ually released in 1981, 1991, and 1999), crests the 2 million European total. 
Virgin act Manu Chao, who became the first French artist ever to top the 
Music & Media European Top 100 Albums list in June 2001 with Proxima 
Estacion: Esperanza (Next Station: Hope), sees the set reach European ship-
ments of 2 million. PAUL SEXTON 

ifpi 
PLATINUM Eurtome 

1,000, 000 

Singapore-based digital-music service provider Soundbuzz is to create and 
maintain a new Web site for Warner Music Asia at warnermusic.com. The 
site, which will be customized for individual countries or markets within 
Asia, will initially be launched in May in Japan and South Korea. Singapore, 
Malaysia, Indonesia, Hong Kong, the Philippines, Thailand, and China will 
follow by the end of the year. The site will offer audio samples of new releas-
es, music downloads for sale, reviews, and updates of the label's artists. Warn-
er Music Asia Pacific confirms Soundbuzz was the only bidder for the con-
tract. Under the undisclosed terms of the investment and services contract, 
Warner Music International now becomes a minority shareholder in Sound-
buzz. Soundbuzz also provides digital-music services to Nokia, the Times of 
India Group, and Channel Vin Asia-Pacific. STEVEN PATRICK 

Italy has become the third European Union nation, after Greece 
and Denmark, to adopt the EU Copyright Directive into 
domestic law, effective March 28. The Italian cabinet has 
rubber-stamped legislation, prior to it becoming law with-
in the next few weeks, which incorporates key parts of the 
directive. The new legislation introduces limitations on pri-
vate copying and outlaws peer-to-peer file sharing. FIMI 
director general Enzo Mazza says, "We are extremely satis-
fied, not only with the fact that the Italian government has 
approved the EU Directive, but also with the way it has intro-

duced legislation that closely adheres to it." The measure in the new legislation 
that has attracted the most attention, however, is an increase in the copyright 
levy on blank CD-Rs. Despite stiff resistance from hardware manufacturers and 
telecommunications companies, the levy on a 60-minute CD-R will be raised 
from the existing 0.005 euros ($0.0054) to 0.29 euros ($0.31). MARK WORDEN 

Industry veteran Beh Suat Pheng retired from the Malaysian music industry 
March 31. She was managing director of EMI Malaysia from 1981 to 1998 before 
serving as chairman of EMI Malaysia and senior VP of EMI Music Asia for four 
years until 2002; after that she served as a consultant to EMI in Malaysia, Sin-
gapore, and the Philippines. Confirming her retirement, Beh comments that 
"the challenges that are [currently] facing the music industry are unprece-
dented. Besides the piracy problem, there are so many alternative forms of 
entertainment. The industry will have to reinvent itself." STEVEN PATRICK 

Tommy Boy has signed a marketing, licensing, and distribution agreement for 
the U.K. and Ireland with London-based Gut Recordings. The functions were 
previously handled via a now-defunct Tommy Boy U.K. affiliate. Gut is distrib-
uted in the U.K. and Ireland by Pinnacle. New York-headquartered Tommy 
Boy's centralized European manufacturing is handled by Optimal, based in the 
town of RiibeVMüritz, Germany. The label is expected to announce new mar-
keting and distribution pacts in other European markets soon. LARS BRANDLE 
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Korean Industry Boosted By Government 
Stance Toward Online Music Distribution 

BY MARK RUSSELL 

SEOUL, South Korea—New guide-
lines handed down by the govern-
ment's Ministry of Culture and 
Tourism have buoyed the South Kore-
an music industry's attempts to police 
the digital distribution of music online. 

After much in-
dustry lobbying, the 
ministry issued offi-
cial guidelines for 
online music royal-
ties, effective April 
1. Sites offering 
streamed music are to pay labels a 
minimum of 500 won ($0.40) per 
month per member, or 20% of adver-
tising revenue, whichever is greater. 
For downloads, sites are to pay 150 
won ($0.12) for individual tracks for 
up to three months from their release 
date and 80 won ($0.06) after that. 

In a country that by some measures 
has the world's highest broadband pen-
etration rate (57% of all households, 
according to France-based Internet 
market researcher NetValue), the min-
istry expects online royalties to total 
some 86 billion won ($70 million) in 
the first year. Trade body the Korea 
Assn. of Phonogram Producers (KAPP) 
will collect royalties for rights-holders; 
a KAPP spokesman says the organiza-
tion hopes to begin collecting royalties 
by the end of 2003. 

According to the Recording Indus-
try Assn. of Korea (RIAK), music ship-

ments in South 
Korea declined by 
more than 20% in 
2002, to 28 mil-
lion units, and the 
body suggests 
most of this de-
cline is the result 
of illegal online 
activity. The intro-

duction of the guidelines came on the 
heels of a number of other recent 
developments concerning the digital 
delivery of music in South Korea. 
On Feb. 17, the RIAK won its lat-

est battle against local file-sharing 
service Soribada, when the Seong-
nam District Court rejected an ap-
peal against a court order closing 
it down. In 2002, the RIAK suc-
cessfully sued Soribada to shut 
down the network. The company 
has since returned with a more 
decentralized system, Soribada 2, 
which was not affected by the legal 
action. A RIAK spokesman says the 
body was "pleased to hear the deci-
sion made by the [ Seongnam Dis-
trict] court." 

Prior to that, on Feb. 6, the RIAK 
announced that it had convinced four 
of the nation's major Internet portals 
to agree to a set of guidelines about 
dealing with online music. 
The portals—Daum, Naver, Free-

chal, and Lycos Korea—agreed to 
delete or block access to illegal music 
files once record companies or artists 
report them. In addition, the portals 

will identify chronic offenders—pri-
marily companies that run music 
sites, not consumers—and end serv-
ice to those violators. 
But Soribada co-founder Sean 

Yang is skeptical about the immedi-
ate prospects for online music, 

February) pending against three 
Internet music "café" sites over non-
payment of fees: Bugsmusic (bugs-
music.co.kr), Nine4u (asianmusicnet 
.com), and Puckii (puckii.com). The 
RIAK says negotiations with the sites 
broke down regarding the level of fees 

they would pay 
for music usage. 

Before the min-
istry announced 
its guidelines, the 
three music sites 
had reached an 

agreement with authors body the 
Korean Music Copyright Assn. to 
pay 0.96% of all advertising income 
in royalties. But the government 
guidelines include higher royalty 
rates for recordings, which the nas-
cent online companies say they can-
not afford. 
"We respect the rights of the 

record companies," says Yu Seung-
woo, head of Bugsmusic's judicial 
affairs team. "However, the amount 
of money that record companies are 
demanding is too much." At the 
moment, Yu says, Bugsmusic gener-
ates only $800,000 in advertising 
revenue monthly. But according to 
the government guidelines, it would 
have to pay out $5.6 million per 
month in royalties. 
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despite the portals' agreement with 
the RIAK. "That's something that I 
just don't buy," he says. "At this time, 
no company can launch a paid music 
service without a legal problem. I am 
hoping that it will happen some time 
this year, but clearing copyrights to 
a marketable magnitude is simply 
not possible at this time. 

"The Korean music industry," he 
adds, "is far different from that of the 
States, where the majority of the copy-
rights are held by five major record 
companies. In Korea, copyrights are 
scattered across a couple of hundred 
tiny production companies. The major 
record companies only have distribu-
tion rights for the majority of the 
music [they sell]." 

The RIAK also has lawsuits (filed in 

In-Store CD Burning 
Could Aid Italian Industry 

BY MARK WORDEN 

MILAN—The south of Italy has long 
been a problem area in terms of music 
sales and distribution; traditional 
record dealers are virtually nonexist-
ent there. Now, an ambitious Turin-
based company is to launch a new hi-
tech retail service 
that it claims could 
offer the record 
industry 3,000 new 
music outlets in 
the small towns of 
Italy, particularly 
in southern areas, 
and assist in its 
fight against piracy. 
The new service, 

My Emotion, is the 
creation of Internet 
services company 
Caliel Global En-
tertainment. It 
aims to have the 
project up and run-
ning in June, al-
though the company says that some 
details still have to be finalized. My 
Emotion aims to eventually have a 
national network of 3,000 CD-burning 
kiosks that Caliel calls "CD stations," 
concentrated in areas away from big-
ger towns and cities. It hopes to have 
300 operational by the end of 2003. 

The company intends to offer a cat-

alog of 500,000 digitized tracks for 

compiling personalized albums. Caliel 
will digitize all the tracks available on 
its Web site, accessible at the kiosk. 
Consumers will also be able to access 
the site and browse it to make track 
selections from home, but the final CD 

copy will have to be 
collected from the 
kiosk If the project 
works in Italy, the 
plan is to expand 
internationally, ini-
tially into France 
and Spain. 

In the wake of 
negative publicity 
generated by the 
recent merger 
of another Turin-
based firm, Vita-
minic, with mobile 
service provider 
Buongiorno, 
Callers managers 
are eager to point 

out that My Emotion is not another 
new economy venture that could suf-
fer from being "ahead of its time." 
Managing director Giustiniano 

La Vecchia says, "We see our model 
as being more 'old economy.' This 
is a business-to-business operation 
that will provide the record indus-
try with an extra 3,000 points of 
sale." As yet, the company is not 
publishing pricing details of the 
operation either for consumers or 
for the outlets where the kiosks are 
installed. The retail price for each 
individual title, La Vecchia adds, "is 
something that the record labels 
themselves will establish." 

Caliel marketing director Alessio 
Fiaschi adds, "The location of the CD 
stations will be selected by 120 
[agents known as] 'relationship man-
agers' who will pick out the meeting 
points in their particular area that 
attract the most potential customers: 
It could be the local gym, a disco, or 
bar. Our target group is not kids who 
download music from home but peo-
ple in the 25-35 age group who, on 
average, might at the moment buy 
half a dozen pirate CDs a year." 

Caliel plans to have 200,000 titles 
available for the launch. It has reached 
an agreement regarding authors' 
rights with collecting society SIAE, 
while negotiations with individual 
record labels are at assorted stages. Of 
the independent labels, NuN Enter-
tainment and Edel Italy have already 
agreed to provide catalog for My Emo-
tion, while several of the majors have 
signed letters of intent. 
The most enthusiastic major so far 

has been Universal Music Italy, which 
has already made catalog available. 
Company president/CEO Piero La 
Falce says, "My Emotion has the aim 
of increasing the consumption of 
music, while respecting the needs of 
consumers and the rights and inter-
ests of musicians and record compa-
nies. We wish it all the best." 

la ftrada li.fta per la ta 

Universal Music Sweden Restructured 
Changes Are Made To Ensure Company Remains 'A Dominant Force' 

BY JEFFREY DE HART 

STOCKHOLM—A major restructuring 
of Universal Music International's 
(UMI) affiliate in Sweden is intended to 
ensure the company remains "a dom-
inant force" on the domestic scene. 
The changes, effective immediate-

ly, see frontline GM MArten Aglander 
promoted to GM of Stockholm-based 
Universal Music Sweden, responsible 
for all the company's day-to-day 
activities in that country. He reports 
to interim managing director Theo 
Roos, who is Universal's senior VP of 
Belgium and Nordic countries. Ag-
lander joined the company in Sep-
tember 2002, following an 11-year 
stint at Warner Music Sweden, most 
recently as marketing director. 
The Universal Music Sweden re-

structuring sees consolidation of its 
four frontline operations—the inter-
national repertoire labels Mercury 
and Polydor and the local repertoire 
labels Sonet and Polar—into two 
divisions, one for international and 
one for local repertoire. 

Roos says, "Within the changing 
Swedish market, we felt we had to 
restructure our company into two 
focused marketing departments, one 
for our Anglo-American repertoire and 
one for a more select number of 
domestic artists." 
The new domestic and interna-

tional divisions report to Aglander. 
"We've gone through tough times in 
recent months," he says, "and it's 
extremely challenging for me to take 
on this role to get things moving in 
the right direction, especially to give 
a boost to our local repertoire. We've 
been working hard to streamline our 
domestic operations." 

Aglander says the four labels remain 
as imprints, "but they don't have sepa-
rate teams anymore; they're sharing 
product management and marketing." 
He adds that the changes have seen 10 
staffers leave, mainly from the local 
repertoire and administration areas. 
"We still have separate A&R [for 

Sonet and Polar] on the local level," 
Aglander says, "but that may change so 
that they work for both labels to be as 
efficient as possible for every artist and 

every project. Instead of all Sonet artists 
being worked by one A&R [executive], 
his skills may suit a Polar act much bet-
ter, so we'll let him work that act." 

Mercury and Polydor previously had 
one marketing manager and one prod-
uct manager apiece but now jointly 
have one marketing manager, Johan 
Lindgren, to whom two product man-
agers report. Lindgren was previously 
marketing manager for Mercury. 
Domestic marketing is now overseen 
by marketing manager Mika Lepistii, 
formerly Polydor marketing manager. 

All non-U.SJU.K. international Uni-
versal repertoire is marketed by Stock-
holm Records, in which London-head-
quartered UMI owns a majority stake. 
Sales and distribution for Stockholm 
Records, which is headed by managing 
director Ola Hakansson, are handled by 
Universal Music Sweden. 

Universal "intends to remain a 
dominant force for Swedish talent," 
says Roos, who predicts that the 
company's upcoming release sched-
ule, including anniversary releases 
from iconic Swedish singer Carola 
plus new albums by rock act Lam-
bretta and opera singer/actor Fredrik 
Kempe, will "strongly increase" its 
domestic market share this year. 

Universal Music Sweden's previous 
managing director, Gert Holmfred, 
exited in January. 
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Connect with the music 

industry's most 
important decision 

makers in 
Billboard Classified maximum 

results 

DUPLICATION/ 
REPLICATION 

maximum 
exposure 

Call: 1-800-223-1524 Today! 
Fax all ads to: 646-654-4798/99 or 

email to: jserrette@billboard.com 

Your ad includes a listing 
on billboard .com 

over 17 million page views a month 
www.billboard.com 

DUPLICATION/REPLICATION 

COMPACT DISCS - 600 EACH 

IT'S A BETTER DEAL! 
"ADD IT UP" 

1 000 CDs 
1,000 Jewel/Wrap 
1,000 2-Pg Book/Tray 

600.00 
250.00 
240.00 

$ 1,090.00 
from your CD-Ready master 

& Print-Ready Film 

NATIONAL TAPE 
CORPORATION 

1110 48th Ave. North - Nashville, IN 37209 

1-800-874-4174 
Digital Mastering Services - Digital Audio 

Duplication - Computer Graphics 

SAME DAY SERVICE! 
(on short run CD & Cassette copies) 

w ww.ntdc.com 

WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 

MI11310 
CD PACKAGE: 

di. wow 
.7rM 

NEW PRICE!1 

$775' 
INCLUDES: ORIGINATION • I - COLOR 1- PAGE BOOKLET 

AND TRAY CARD' • 1-COLOR CD LABEL IMPRINTING' 
• JEWEL BOX t. SHRINK WRAP • QUICK TURNAROUND 

• from your print-ready film (in Rainbo's specs) 

1 WM (NEW PRICE! 
CD PACKAGE: t1099 
44449- .1.•  

INCLUDES: ORIGINATION • FULL COLOR 4- PAGE BOOKLET' 
(INSIDE B&W) and 4-COLOR TRAY CARD' • 

2-COLOR LABEL IMPRINTING' • 
JEWEL BOX & SHRINK WRAP • QUICK TURNAROUND 

• from your prieready film (in Rambo', specs) 

ASK FOR OUR FREE BROCHURE! 

Rainbo Records and Cassettes 
1738 Berkeley St. • Santa Monica,CA 90404 • ( 310) 829-3476 
Fax: 310 828-8765 • www.rainborecords.corn • info@rainborecordsxonn 

46 PRODUCTIONS 
25 CDRs • $45.00 , 50 CURS - $88.00 

100 CDRs - $150.00 i 200 CDRs $290.00 

ASK ABOUT OUR DISCOUNT 

FOR ASCAP MEMBERS! 

From CD or CDR master 
Includes CDR jewel box 

w/text printing on CD label 

Add $35 for other digital master, 
$55 for analog master 

Orders must be prepaid. Shipping not included. 

42 W 557 Hawk Circle, St. Charles, IL 60175 

Tel ( 800) 850-5423 Email: info@ 46p.com 
Visit our Web Page at http:iwww.46p.com 

CDs • CD-P • CDR • SHAPED CDs • AUDIO CAbbtotS 

NEED CDs? 
the choice is 

STALCLEAR,9 
SC & TAPE 

fru; for over 30 years. 

0-880-0073 
www.crystalclearcds.corn 

DIGITAL MASTERING. ART DESIGN . PRINTING . PACKAGING 

T-SHIRTS 

so Day 
shippint 

Specislizing 

Iin Discount 
Pricing 

for 
ve 

AdilMe? 
/band 

MCKIM« 
FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 
or call for a free price list/flyer (dealers only): 

800-644-ROCK 
(outside the U.S. - 520-443-0100) 

MEDIAWORKS' 

v CDs CO.ROMs, CD One-Off Short Runs, 
• • Retail Ready Complete CD Packages 

1-800211-4689 
Call For Quotes and a Free Info Packet! 

www.mediaworkscd.com 

TALENT 

Looking for a 
record deal ?? 
Getting signed is very hard to do But we will 

get the record deal you are looking for! Guar-

anteed Service. Call now to receive your 
FREE information. 

Talent 2000 
800-499-6395 

Talent Search 

www.yourmusiccareer.com 

615-329-4212 

STORE 
SUPPLIES 

PLASTI 

DIVIDER CARDS 
BLANK OR PRINTED 

8 0 0 _ 8 8 3 _ 9 1 0 4 
ALL MAJOR CREDIT CARDS ACCEPTED 

PUBUCATIONS 

n th .110:iting a 
e Great Master 

0, 
FREE Guide to 

Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 
wwvv.discmakers.com/bb 
info@discmakers.com 

DISC MAKERS 

LISTENING STATIONS 

CD & DVD SAMPLING STATIONS 
Nakamichi- world-renowned for 
its high-end sound quality, state-of-the-
art design and product dependability in 
the music industry. 

Standard features for all Nakamichi 
Sampling Stations: 
• programmable first track 

• informative play counter 

• auto standby function 

• dbi pro 705 headphones 

• other advanced features 

Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 

CI 13 1 international 
Tel. ( 8 0 7 ) 4 6 8 - 8 4 9 4 
Email us at: info@dbiint.com 

Worldwide Distributor of 

reNakamichr 
CD & DVD Sampling Stations 

We can customize your order 
to suit your specific needs. 

f 

MB-K1000 SERIES TOWER 
5, 10 or 20 Disc Sampling Station 
in less than 2 sg.ft. of floor space 

 1 

www.dbiint.com 

PUBLICATIONS 

The Ultimate Resource for 
Touring Bands & Musicians 
BILLBOARD'S 19TH EDITION OF THE 

Musician's Guide to 
NEW 

EDITION! 

Touring and Promotion 
Includes: 
• City by city club directory 
• Tape/disc services 
• A&R directory 
• Music services directory 
• Music industry websites 
• Road nightmares of the stars 
• PLUS-Exclusive: What every 
artist must know about A&R! 
• And much more 

Only $ 15.95 — $ 18.95 overseas. 
(includes shipping) 

Order by phone 800-745-8922 or on our website 
www.musiciansguide.com 
Mention code TGBB when ordering! 
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REAL ESTATE MUSIC MERCHANDISE HELP WANTED POSMON WANTED 

As seen on HGTV, Fantasy Open House: 

The Castle of the Oaks 

The Magnificent Tampa Chateau is now for available sale! 

Liz O'Connell 
w.hcrumweinierproperties.com 

(813)265-9494 

(813)846-8585 cell 

Ultimate private weekend escape 

2 hrs from NYC: 20 acre estate 

w/4brs, 2bth in pristine condition 

Suede pool, 2 screened- in porches, one with 

sunken 8 person Jacuzzi, lake with boat house 

in Jeffersorville/Bethel NY 

Home of original Woodstock festival! 

$550K. 

Call Owner/Broker 917-576-6638 

MEDIA and 

ENTERTAINMENT 
CENTER OF 

DELAWARE VALLEY 
Home of 

The Electric Factory 

Mike Lemon Casting 

The Studio (L.Gold Music)... 

GREAT SPACE 

FOR LEASE 

Special rates/pkgs 

to the industry. 

(215j 413-0500 x14 

519 AC - KY Absolute Auction Sat., 

April 26, 10:07 AM 

-7000' Log Maison • 5 Ac. Lake • pavilion • Hunters 

Peradise • MackNille, KY • 40 mi SW of Lexington • 

B;oker Participdtion Invited BF Hamed, Auctioneer, 

1900-272-6223 Century 21, Realty Group Hagan. 
www.bIllyfrankhorned.ecom 

FAX BILLBOARD AT 64S-654-4798/99 

SOMETH'NG HAPPENS WHEN YOU 
DON'T ADVERTISE ... NOTHING!! 

Offered at $8,750,000 
Magnificent private, gated estoc with 

unobstructed views. 10 bedrooms, 14 baths. 3 

wet bars, 4 spa tubs, pool, outdoor spa and tennis 

court. High security, state-of-the-art hideaway. 

JOE BABAJIAN te CHAD ROGERS 
310.248.6400 tti Prudential 

indepenftnth owned out wanted member DI the 

Prueteethe Reel Estate ettlIthales Inc 

FOR SALE 

HEAVY DUTY POSTER TUBES 
• End Plugs 8, UPS Included 

• Factory Direct 

• 46 Sixes In Stock (Ail Toti 
1-800-242-5216 

NOTICES/ 
ANNOUNCEMENTS 

LIMITED INTRODUCTORY 
OFFER TO NEW 

CLASSIFIED 
ADVERTISERS. 

REACH THE 
HIGH-POWERED WORLD OF 
MUSIC 3, ENTERTAINMENT 
EVERY WEEK IN PRINT AS 

WELL AS ON LINE. 

SAVE WHLE PICKING UP NEW 
BUSINESS WITH AN ACTIVE 
CLASSI:IED AD MESSAGE IN 

BIL_BOARD 

Call Jeff Serrette 
1-800-223-7524 today! 

BUY DIRECT AND SAVE! 
While other people are raising their prices. we 
are slashing ours Major label CD's, cassettes 
and LP's as low as 50e Your choice from the 
most extensive listings available 

For free catalog call (609) 890-6000. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 

emaiL scorplomua@aol.com 

HELP WANTED 
If you will ne in Miami from May 3 - 8 and ',vet 

to volunteer to help out at the Billboard Latin Music 

Conference & Awards show please send an 
email to: 

bbevents@bIllboard.com. or call 646-654-4860 

(Billboard does not cover expenses). 

NOTICES/ANNOUNCEMENTS 

Announcing 

BILLBOARD'S NEW 

"TOURING SERVICES" 

Classified Section 

Billboard's recent expansion of its weekly and special 

quarterly coverage of touring gives advertisers 

a new and unique opportunity to reach 

artist managers, promoters, agents, venues 

and touring product and services providers. 

And no advertising opportunity in Billboard 

costs as little as a high impact ad in our new 

Touring Services Classified Section! 

In 2003, Billboard will also feature 

five touring spotlights with bonus distribution 

at the major touring industry shows. 

But, whether your ad appears in a special touring spotlight issue, 
or a regular weekly issue,each classified ad in Billboard will 

also be posted on Billboard.com at no extra charge. 

For more information about reaching 

decision makers in the touring business, reach 

Jeff Serrette at 1-800-223-7524 

or via e-mail at 

jserrette@billboard.com 

BILLBOARD CLASSIFIEDS MOVE LUXURY 

REAL ESTATE TO THE STARS REACH THE HIGH-POWERED 

WORLD OF MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 

Billboard@musician.org 1-800-223-7524 

Reach all the movers & shakers every week through the pages of 

Billboard - a force in the music/entertainment industry for over 100 years 

BILLBOARD CLASSIFIED COVERS 
- DUPLICATION 
REPLICATION - 

- VINYL PRESSING - 

- CD ROM SERVICES-

- DVD SERVICES 
FOR SALE - 

- PROMOTION & 
MARKETING SERVICES - 

- MUSIC DISTRIBUTORS - 

- AUCTIONS - 

- RECORDING STUDIOS - 

- REAL ESTATE - 

- INVESTORS WANTED - 

- STORES FOR SALE - 

- EQUIPMENT FOR SALE - 

- STORE SUPPLIES - 

- FIXTURES - 

- CD STORAGE CABINETS - 

- DISPLAY UNITS - 

- PUBLICITY PHOTOS - 

- INTERNET/WEBSITE 
SERVICES - 

- BUSINESS SERVICES - 

- MUSIC INSTRUCTION - 

- BUSINESS 
OPPORTUNITIES - 

- COMPUTER/SOFTWARE - 

- MUSIC MERCHANDISE - 

- T-SHIRTS - 

- EMPLOYMENT 
SERVICES - 

- PROFESSIONAL SERVICES 

- DJ SERVICES - 

- FINANCIAL SERVICES - 

- LEGAL SERVICES - 

- LEGAL NOTICE - 

- ROYALTY AUDITING - 

- TAX PREPARATION - 

- BANKRUPTCY SALE - 

- COLLECTABLE - 

- PUBLICATIONS - 

- TALENT - 

- SONGWRITERS - 

- SONGS FOR SALE - 

- DEALERS WANTED - 

- RETAILERS WANTED - 

- WANTED TO BUY - 

V11;l'il:111JH 
- CONCERT INFO - 

- VENUES - 

- NOTICES/ 
ANNOUNCEMENTS - 

- VIDEO - 

- MUSIC VIDEO - 

- POSITION WANTED - 

- LISTENING STATIONS - 

- FOR LEASE - 

- DISTRIBUTION NEEDED - 

- EDUCATION OPPORTUNITY - 

- HELP WANTED - 

- MASTERING - 

- AUDIO SUPPLIES - 

- ROYALTY PAYMENT - 

- PRINTING - 

- MUSIC PRODUCTION - 

- METAMUSIC - 

- STAGE HYPNOTIST - 

- CD FAIRS & FESTIVALS - 

- MUSIC WEBSITES - 

- NEW PRODUCTS - 

- DOMAIN NAMES - 

Solo Artist with Lg number cf originals looking to 

acquire help getting a record deal. I'm looking to 

secure professional management with a reputeable 

individual or Co. I will consider joining 

band with record deal already established. Have 

strong and long Steve Perry of Journey Voice. But 

I can sing anything. 10 yrs experience with strong 

work ethic. Call or send for demo and info to: 

Jimmy luenger 
RO. Box 402 Scotland PA. 17254-0402 
Ph es 717-267-0075 or 717-352-3843 

Investors wanted... 
for female Top 10 pop/dance re-

cording artist in Europe/Asia, now 

signed to established indie label in 

U.S. with major label distribution. 

310-779-3498 

WANTED TO BUY 

TOP PAID 
For: Cds, Lps Cassettes 

Videos & DVDs 

Call (201) 986-0909 

Fax (2C1) 986-7755 

Compact In-ear monitor 
system available for rent 

Mcludes: splitter, console, wreless transmitte7-

and all cabling. Also available with microphon, 
and stands. With cr without engineer. Call B.Anc. 
Productions at 

(818) 985-1312 or email bandprod@aol.com 

HAVE A FOSITION TO FILL? 

WANT TO REACH HIGHLY 

QUALIFIED PEOPLE FAST? 

LOOK NO FURTHER! 

BILLBOARD CLASSIFIED 

IS THE 

HIRE AUTHORITY! & 

NOW THE CLASSIFIED 

SECTION IS ON-LINE! 

WWW.BILLBOARD.COM 

CALL: Jeff Serrette 

@:800-223-7524 

for more info. 

Billboard Advertising 

646-654-4697 
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2003 Billboard VIDEO MONITOR 
THE MOST-PLAYED CLIPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS 
"New Ons" are reported by the networks (not by Nielsen BDS) for the week ahead 
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Continuous Programming 
1234 W Street NE. Washington, O C 2001B 

UK GIRLFRIEND 

UL KIM THE JUMP OFF 

SNOOP DOGG. BEAUTIFUL 

FABOLOUS, CAN T LET YOU GO 

50 CENT. IN DA CLUB 

BABY. WHAT HAPPENED TO THAT BOY 

GINO/NINE. HELL YEAH 

THE ISLEY BROTHERS, WHAT WOULD YOU DO 

JAHEIM. PUT THAT WOMAN FIRST 

JAY-Z, EXCUSE ME MISS 

MAS, I CAN 

DRU HILL, I LOVE YOU 

R KELLY, IGNITION 

BONECRUSHER, NEVER SCARED 

NIVEA LAUNDROMAT 

MARQUES HOUSTON, THAT GIRL 

SEAN PAUL GET BUSY 

DIPLOMATS. DIPSET ANTHEM 

FAT JOE, ALL I NEED 

BONE THUGS-N-HARMONY HOME 

MARIO. C MON 

THREW. HOW YOU GONNA ACT UKE THAT 

JA RULE. REIGN 

EMINEM, SING FOR THE MOMENT 

JUSTIN TIMBERLAKE, ROCK YOUR BODY 

WAYNE WONDER. NO LETTING GO 

HEATHER HEADLEY, I WISH I WASN 

NICK CANNON. YOUR POPS DON'T LIKE ME 

QUEEN LAWFAH. BETTER THAN THE REST 

INDIAARIE. THE TRUTH 

UL MO, HOVER 

FLOETRY, SAY YES 

VIVIAN GREEN. EMOTIONAL ROLLERCOASTER 

KILLER MIKE, AD 1 OAS 

CHOPPA. CHOPPA STYLE 

UL JON & THE EAST SIDE BOYZ PLAY No GAMES 

ALLEN ANTHONY. ALRIGHT 

NEUX, PIMP JUICE 

BRIAN MCKNIGHT, SHOULDA WOULDA COGIDA 

MAX. X CON GIVE IT TOM 

NEW ONS 
WHITNEY HOUSTON. TRY IT ON MY OWN 

TLC. DAMAGED 

BABY. BABY YOU CAN DO IT 

JENNIFER LOPEZ.1 M GLAD 
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Continuous programming 
330 Commerce Street, Nashville. TN 37201 

KENNY CHESNEY. BIG STAR 

TIM MCGRAW. SHE'S MY KIND OF RAIN 

MONTGOMERY GENTRY. SPEED 

DIXIE CHICKS, TRAVELIN SULKIER 

KEITH URBAN, RAINING ON SUNDAY 

DARRYL WORLEY, HAVE YOU FORGOTTEN 

MARTINA MCBRIDE. CONCRETE ANGEL 

KID ROCK. PICTURE 

JOE NICHOLS, BROKENHEARTSVILLE 

JESSICA ANDREWS. THERE S MORE TO ME THAN YOU 

KEITH URBAN, SOMEBODY LIKE YOU 

FAMI HILL WHEN THE LIGHTS GO DOWN 

SHANIA TWAIN. UP, 

TOBY KEITII, WHO S YOUR DADDY 

RINCE GILL, NEXT BIG THING 

JOHNNY CASH HURT 

ALAN JACKSON. THAT D BE ALRIGHT 

GEORGE STRAIT, SHE LL LEAVE YOU WITH A SMILE 

MONTGOMERY GENTRY, MY TOWN 

DIAMOND RIO, I BELIEVE 

NICKEL CREEK SPEAK 

PHIL RASGAR. THIS IS 600 

AIJSON KRAUSS, THE LUCKY ONE 

BLAKE SHELTON, THE BABY 

KENNY CHESNEY. THE GOOD STUFF 

JIMMY WAYNE STAY GONE 

TORY KEITH, COURTESY OF THE RED. WHITE & BLUE 

BERING STRAIT, BEARING STRAIGHT 

DIXIE CHICKS, LONG TIME GONE 

ALAN JACKSON, DRIVE FOR DADDY GENEI 

FAITH HILL CRY 

CHRIS CAGLE WHAT A BEAUTIFUL DAY 

DEANA CARTER. THERE S NO LIMIT 

BRIAN MCCOMAS, 999% SURE 

MARCEL TENNESSEE 

KENNY CHESNEY. YOUNG 

LEANN RIMES, SUDDENLY 

USA MARIE PRESLEY, LIGHTS OUT 

KEWE COFFEY, WHATEVER IT TAKES 

TIM MCGRAW, THE COWBOY IN ME 

EMERSON DRIVE ONLY GOD COULD STOP ME FOR LOVING YOUI 

TOBO KEITH wrni MIWE NELSON, BEER FOR MY HORSES 

THE CLIP LIST 

nyuchmuslo usa 

Continuous Pr09,..m."9 
200 Jericho Quadrangle, Jencho, NO 11753 

Continuous programming 
1515 Broadway, New York, NY 10036 
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NEW ONS 

Continuous programming 
1515 Broadway. New York. NY 10036 

50 CENT. IN DA CLUB 

EMINEM, SING FOR THE MOMENT 

SEAN PAUL GET BUSY 

JAYZ EXCUSE ME MISS 

SNOOP DOGO. BEAUTIFUL 

UNKIN PARK. SOMEWHERE I BELONG 

AUDIOSLAVE LIKE A STONE 

GOOD CHARLOTTE. THE ANTHEM 

R. KELLY, IGNITION 

AAUYAH, MISS YOU 

UL' KIM. THE JUMP OFF 

JUSTIN TIMBERLAKE ROCK YOUR BODY 

SUM 41. HELL SONG 

AVRIL LAVIGNE LOSING GRIP 

GIRL SNOT GREY 

AMANDA PEREZ. ANGEL 

ATARIS. IN THIS DIARY 

ALL AMERICAN REJECTS, SWING SWING 

SIMPLE PLAN, ADDICTED 

FOG FIGHTERS, TIMES LIKE THESE 

BABY. WHAT HAPPENED TO THAT BOY 

NAS, I CAN 

FABOLOUS. CAN'T LET YOU GO 

SYSTEM OF A DOWN. BOOM! 

EVANESCENCE, BRING ME TO LIFE 

BOSTA RHYMES, I KNOW WHAT YOU WANT 

USA MARIE PRESLEY. UGHTS OUT 

GODSMACK STRAIGHT OUT OF LINE 

GINUWINE, HELL YEAH 

NO DOUBT. RUNNING 

BOWLING FOR SOUP. GIRL ALL THE BAD GUYS WANT 

TYRESE HOW YOU GONNA ACT LIKE THAT 

KILLER MIKE, ADIDAS 

STACIE ORRICO. STUCK 

B2K, GIRLFRIEND 

DMX. RUFF RYDERS ANTHEM 

NOREAGA. SUPERTHUG 

REDMAN, ILL BEE OAT 

METHOD MAUI & REDMAN, DA ROCKWILDER 

WDACRIS, SATURDAY 1000H1 00071!) 

TLC. DAMAGED 

THE WHITE STRIPES, SEVEN NATION ARMY 

JENNIFER LOPEZ I M GLAD 

CHRISTINA AGUILERK FIGHTER 

STAIND, PRICE TO PLAY 
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Continuous programming 
1515 Broadway, New York, NY 10036 

3 DOORS DOWN. WHEN I'M GONE 

AVRIL LAVIGNE.1M WITH YOU 

KID ROCK PICTURE 

USA MARIE PRESLEY, LIGHTS OUT 

JASON MRAZ THE REMEDY WONT WORRY) 

JOHN MAYER. WHY GEORGIA 

NOFIAH JONES, COME AWAY WITH ME 

AUDIO S LAVE. LIKE A STONE 

COLDPLAY Cl OCKS 

MATCHBOX TWENTY. UNWELL 

CATHERINE ZETA JONES , AND ALL THAT JAll 

FOCI FIGHTERS ' NIES LIKE THESE 

FRANKY PEREZ. SOMETHING CRAZY 

BON JOVE MISUNDERSTOOD 

AAUYAH. MISS YOU 

RED HOT CHIU PEPPERS. CAN'T STOP 

CEUNE DION, I DROVE ALL NIGHT 

SANTANA. THE GAME OF LOVE 

JUSTIN MABBILARE, ROCK YOUR BODY 

NO DOUBT, RUNNING 

PINK. DON T LET ME GET ME 

R KELLY, IGNITION 

SNOOP DOGG, BEAUTIFUL 

UNCLE KRACKEFL DRIFT AWAY 

MAROON 5, HARDER TO BREATHE 

ALL AMERICAN REJECTS SWING SWING 

JENNIFER LOPEZ ALL I HAVE 

QUEEN LATIFAH, BETTER THAN THE REST 

JOHN MAYER. YOUR BODY IS A WONDERLAND 

AMANDA PEREZ. ANGEL 

MISSY EWOTT, GOSSIP FOLKS 

RED HOT CHIU PEPPERS, BY THE WAY 

NO DOUBT, UNDERNEATH IT AU, 

KELLY ROWLAND, CAN NOBODY 

INDIAARIE, CAN I WALK WITH YOU 

GOO GOO DOLLS. HERE IS GONE 

PINK, FAMILY PORTRAIT 

COUNTING CROWS, BIG YELLOW TAM 

CHANTAL KREVIAZUK IN THIS LIFE 

MADONNA, DIE ANOTHER DAY 

NEW ONS 
CHRISTINA AGUILERIL FIGHTER 

MACY GRAY. WHEN I SEE YOU 

AVRIL LAIIIGNE, LOSING GRIP 

SEAN PAUL GIMME THE UGHT 

THE ROOTS, THE SEED (O O) 

11.C, DAMAGED 

A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING APRIL 19, 2003 

Ky. LsYs 

Continuous Programming 
1111 Lincoln Rd, Miami Beech, FL 33139 

sej 
J am" 

Continuous programming 
9697 E Mineral Ave. Englewood. CO 80112 

SAUVA, REST IN PIECES MEW) 
HOT HOT HEAT. BANDAGES (NEW} 
REGGIE MD THEME EFFECT, COMMIBUTIONS SM410B UTYINIOR 

[OVEN FRESH] 

THE DATSUNS, 10100E 
ZWAN. LYRIC 
SEETHER, DRIVEN UNDER 
TRANSPLANTS, DJ, OJ 
BLINOSIDE SLEEPWALKING 
AVRIL LAVIGNE, LOSING GRIP 
BLUE MAN GROUP, SING ALONG 
JENNIFER LOPEZ, I'M GLAD 
TAJO., NOT GONNA GET US 

NEW 
THE WHITE STRIPES. SEVEN NATION ARMY 
STAIND, PRICE TO PLAY 
PANJABI MC, BEWARE On THE BOrS IMLNOIAN TO BSC. SE' 
FLOETRY, SAY YES 

VA 
VIVA.Conunuous programming 

1m Media Park 2. 50670 Koln, Germany 

ALEXANDER, TAKE ME TONIGHT 
TATO.. ALL THE THINGS SHE SAID 
BEFORE FOUR. FEEL FREE ITO SAY NW 
SHANIA TWAIN. KA. CHINS( 
KATE RYAN. DESENCHANTEE 
MODERN TALKING, TV MAKES A SUPERSTAR 
WOLFSHEIM. KEIN ZURUCK 
DANIEL KUBLBOCX, YOU DRIVE ME CRAZY 
JA RULE, MESMERIZE 

Continuo. programming 
299 Queen St West Toronto, Ontario M5V225 

CHRISTINA AGUILERA, FIGHTER ( NEW) 
GOB. GIVE UP THE GRUDGE ( NEW) 
JENNIFER LOPEZ I'M GLAD INEWI 
3 DOORS DOWN. THE ROAD I'M ON MIMI 
JARVIS CHURCH. WHO WILL EIE YOUR MAN NMI 
TRANSPLANTS, DJ, DJ INEW) 
50 CENT, IN OA CLUB 
SHAWN DESMAN. SHOOK LUOMO REMIXI 
SWOLLEN MEMBERS, BREATH 
THEORY OF A DEADMAN, MAKE UP YOUR MIND 
NOT BY CHOICE, NOW THAT YOU'RE LEAVING 
COLDPLAY, CLOCKS 
LINKIN PARK, SOMEWHERE I BELONG 
SIMPLE PLAN, ADDICTED 
MATTHEW GOOD. IN A WORLD CALLED CATASTRO 
RED HOT CHIU PEPPERS, CAN'T STOP 
JUSTIN TIMBERLJUCE, ROCK YOUR BODY 
EMINEM, SING FOR THE MOMENT 
GOOD CHARLOTTE, THE ANTHEM 
MISSY "MISDEMEANOR" EWOTT, GOSSIP FOULS 

T.A.T.U, NOT GONNA GET US 
NICK CARTER. DO I HAVE TO CRY FOR YOU 
KELLY OSBOURNE SHUT UP 
EMINEM, LOSE YOURSELF 
ROBBIE WIWAMS, FEEL 
SHAKIRA. SUE ME QUEDES TU 
MOLOTOV, FRIJOLERO 
CHRISTINA AGUILERA. BEAUTIFUL 
RED HOT CHIU PEPPERS, CANT STOP 
AVRIL LAVIGNE. SK8ER 801 
JUSTIN TIMBERLAKE. CRY ME A RIVER 
PAULINA RUBIO, BAILA CASANOVA 
AUDIOSIAVE, LIKE A STONE 
GUSTAVO CERAM, COSA IMPOSIBLES 
JENNIFER LOPf2. JENNY FROM THE BLOCK 
MEL C. HERE IT COMES 
SUM 41. STILL WAITING 
UNION PARK SOMEWHERE I BELONG 
JUANES. ES POP TI 
SIMPLE PLAN. I'D DO ANYTHING 

113111N 11411B8181111 

O hours weekly 
3900 Main St Phdedelpha, PA 19127 

DMX. X GON' GIVE IT TO YA 
SEAN PAUL GET BUSY 
LIE KIM, THE JUMP OFF 
FABOLOUS, CANT LET YOU GO 
LIE MO, 4 EVER 
50 CENT, IN DA CLUB 
WAYNE WONDER, NO LETTING GO 
JAY-Z, EXCUSE ME MISS 
INDIAARIE, THE TRUTH 
KEITH MURRAY, YEAH YEAH U KNOW IT 
MR, CHEEKS. CRUSH ON YOU 
BONE THUGS-N-HARMONY, HOME 
NI VEA. LAUNDROMAT 
SNOOP DOGS, BEAUTIFUL 
R KELLY, IGNITION 

KENNY CHESNEY, BIG STAR 
TIM MCGRAW, SHE'S MY KIND SPRAIN 
KEITH URBAN, RAINING ON SUNDAY 
DARRYL WORLEY, HAVE YOU FORGOTTEN, 
JESSICA ANDREWS. THERE'D MORE TO ME THAN YOU 
ALAN JACKSON, THATD BE ALRIGHT 
BLAKE SHELTON, THE BABY 
JOE NICHOLS, BROKENHEARTSVILLE 
MARTINA MCBRIDE. CONCRETE ANGEL 
CHRIS CAGLE WHAT A BEAUTIFUL DAY 
PHIL VASSAR. THIS IS GOD 
DEANA CARTER. THERE'S NO LIMIT 
AARON WPM. LOVE LIKE THERE'S NO TOMORROW 
DIAMOND RIO. 1 BELIEVE 
EMERSON DRAIE. ONLY GOD (COULD STOP ME LOVING YOU/ 
MONTGOMERY GENTRY, SPEED 
LEANN RIMES. SUDDENLY 
JIMMY WAYNE. STAY GONE 
MARK WILLS, 19 SOMETHIN 
BRIAN MCCOMAS, 999% SURE 

CALIFORNIA MUSIC CHANNEL 

15 hours weekly 
10127 E 14110 St Oakland, CA 94803 

MK. GIRLFRIEND 
JUSTIN TIMBERLAKE. ROCK YOUR BODY 
EMINEM, SING FOR THE MOMENT 
MARQUES HOUSTON, THAT GIRL 
NO DOUBT, RUNNING 
GOOD CHARLOTTE, THE ANTHEM 
SUM 41, THE HELL SONG 
SIMPLE PLAN, ADDICTED 
LINK1N PARK, SOMEWHERE I BELONG 
AMANDA PEREZ ANGEL 
FIUSTA RHYMES& MARIAN CAREY I KNOW WHAT YOUWANT 
THE ALL-AMERICAN REJECTS, SWING. SWING 
SANTANA, NOTHING AT ALL 
SNOOP DOGG, BEAUTIFUL 
AVRIL LAVIGNE. M WITH YOU 

Television. 
MUCHMUSIC USA'S MAKEOVER: On 
May 19, get ready to say goodbye to 
MuchMusic USA as we know it That 
the date the network is relaunching 
under a new name: Fuse. The Fuse net-
work will have the 
same owner (Rain-
bow Media Hold-
ings) and the same 
target audience 
(12- to 34-year-
olds), but the net-
work's regular 
programming 
will no longer rely 
on MuchMusic in 
Canada (Billboard 
Bulletin, April 8). 
MuchMusic USAs 
Canadian content 
has steadily de-
creased through 
the years, as the U.S. network began to 
form a new identity with its own pro-
gramming. Rainbow has wholly owned 
MuchMusic USA since 2000 but had 
continued to license content from 
MuchMusic Canada via CHUM Ltd., the 
Canadian network's parent 

Fuse is aiming to make viewer inter-
action a recurring theme in the net-
work's new incarnation. New programs 
will include Marcha!, a weekly series 
spotlighting alternative Latin music; 111-
Legal 7V, which will show video vign-
ettes based on stories from viewers' Web 
logs (Internet diaries); and 4Play, a 
combination sports and music show. 

Fuse's marketing campaign will 
include print and TV ads. Although the 
network's Rainbow corporate opera-
tions will remain based in Jericho, N.Y., 
many of Fuse's programming and sales 
staffers are based in New York. Fuse 
will also unveil a new street-front stu-
dio in midtown Manhattan. The new 
look and attitude of the network will 
incorporate the principles of "street 
marketing and skateboard culture," 
according to president Marc Juris. 

another way to experience a Bon Jovi 
live show, as well as a chance to own 
some never-before-released video." 

BON lOVI ON QVC: Rock'n'roll has in-
vaded the shopping-channel market, 
now that Bon Jovi has partnered with 
QVC for an exclusive concert-tour pro-
motion (Billboard Bulletin, April 1). On 
April 12, QVC will televise parts of Bon 
Jovi's concert from HP Pavilion in San 
Jose, Calif., as well as live backstage 
footage from the show. The band is cur-
rently on tour in support of its latest 
Island album, Bounce. QVC says this 
will be the only concert performance 
from the tour that will be televised live 
on national TV. In addition, QVC will 
sell on its Web site (qvc.com) an exclu-
sive combination Bounce CD and DVD/ 
VHS package that contains previously 

unreleased performance footage. 
In a statement, lead singer Jon Bon 

Jovi commented, "This alliance [with 
QVC] allows us to reach out to our fans 
across the country and offer them 

NEW TV SHOWS: Pepsi has joined with 
the WB TV network for new music 
series Pepsi Smash, which, according 
to a network spokesman, will likely 
premiere in July or August. Pepsi will 
be the chief sponsor for the hour-long 
weekly program, which will combine 
a countdown show with live perform-
ances. Veteran IV producer Joel Gallen 
will executive-produce Pepsi Smash. 

Blink-182 and newlywed couple Jes-
sica Simpson and Nick Lachey of 98° 
will stir in new (still-untitled) MW real-
ity shows, which will premiere in July 
and August, respectively. The network is 
also developing other reality shows 
called Posse (about the entourages of 
MTV stars) and The Scene, featuring 
young people looking for fame in 
music. In other MW news, Korn, Limp 
Bizldt, Sum 41, and Avril Lavigne are 
set to perform at tribute concert special 
mtuICON:Metallica, which airs May 6. 

IN BRIEF: With six nods, Christina Ague 
era's "Dirrty" video tops the nominee list 
for the 2003 Music Video Production 
Assn. Awards. The awards show will be 
held May 8 at the Orpheum Theater in 
Los Angeles. A complete list of nominees 
can be found at billboard.com/bb/awards/ 
index.jsp ... Music video director Dave 
Meyers has exited production company 
FM Rocks. At press time, his new repre-
sentation had not been announced ... 
Palomar Pictures has gone out of busi-
ness ... Clever Films has moved to 1040 
North Las Palmas Ave., Building 30 East, 
Los Angeles, Calif. 90038 ... Culver City, 
Calif.-based production company Anony-
mous has signed director Dominic 
Leung, formerly of Hammer & Tongs. 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 

Counter 
EVERYBODY LET'S ROCK: Critics' darlings the 
White Stripes crack the top 10 of The Billboard 
200 and raise the bar for a much-awaited rock-
'n'roll revival. Earning the Hot Shot Debut at 
No. 6 with 126,000, the opening-week volley is 

six times larg-
er than their 
earlier album's 
best Nielsen 
SoundScan 
frame (20,500 
during Christ-
mas week last 
year). In fact, 
the new Stripes 
total is 2,000 
units larger 

than the combined best weeks of the other 
three bands that have lifted rock enthusi-
asts' spirits in the past couple of years: the 
Hives, with Ven! Vidi Vicious (20,000 last 
June); the Vines, with Highly Evolved 
(64,000 in July); and the Strokes, with Is 
This It (41,000 in January 2002). 
With all the hubbub that brings the pair's 

new album to the market, its White Blood Cells 
re-enters at No. 196. That album peaked at No. 
61 and has sold 673,000 units to date. Of rock's 
other three great hopes, the Strokes' first 
album is the only one to sell more than the 
White Stripes' prior set, having moved more 
than 870,000 thus far. 

Pll 

DOYOU BElJEVE? While the White Stripes fan 
rock's flame, the seemingly ageless Cher 
throws a log on the fire for the 50-plus crowd. 
Her new comprehensive best-of set rolls in at 
No. 7 with 122.000, her biggest weekly total 
since Nielsen SoundScan began counting sales 
in 1991. That's more than the 113,000 that her 
1998 comeback album, Believe—which peaked 
at No. 4—sold in its biggest week. Believe is 
the only set in her solo career to reach a high-
er rank than this new compilation. 
TV action in the album's second week could 

help keep The Very Best of Cher afloat next 
week. An NBC special from her farewell tour 
aired April 8. Cher's last hits collection, If I 
Could Dim Back nme—Cher's Greatest Hits, 
bowed at No. 67 in 1999 with 23,500, that title's 
biggest sales week. 

TOP NAT: With approximately 42,000 units, 
Chris Cagle arrives at No. 1 on Top Country 
Albums and No. 15 on The Billboard 200 
with his self-titled sophomore set. Cagle's 
lofty arrival on the country list bests his No. 
19 peak on that chart with Play It Loud in 
the April 6, 2002, issue. Cagle's newest is lift-
ed by his fastest-rising single, "What a Beau-
tiful Day," which moves 11-9 on Hot Coun-
try Singles & Tracks. Opening-week numbers 

by Geoff Mayfield 

are also fed by a series of in-store perform-
ances at Wal-Mart stores, primarily in Cagle's 
native Texas. 

YEAH,YEAILYEAR: The DVD debut of the Bea-
tles' Anthology, which aired on ABC in 1995, 
gives the Fab Four the No. 1 slot on Top Music 
Videos and stirs up its album sales, too. Its 1 
jumps 4-1 on Top Pop Catalog (up 21%), its 
first time leading that chart in 12 weeks. Abbey 
Road bounds 
34-16 (up 35%), 
while Sgt. Pep-
per's Lonely 
Heart's Club 
Band and Rub-
ber Soul re-
enter at Nos. 
37 and 41. 

Meanwhile, 
a British Inva-
sion that has 
taken longer to get on track gains some trac-
tion, as Robbie Williams' new Escapology 
enters The Billboard 200 at No. 43 with 
21,000 units. It is his third-largest sales 
week-1999's The Ego Has Landed had two 
larger sums, posting 23,500 in its largest 
week—but the new one marks his highest 
U.S. chart rank, as Ego peaked at No. 63. 
Williams paved the road for his new one with 
an April 4 appearance on Good Morning 
America. Also figure that sales were boosted 
by Virgin's introductory list price of $9.98— 
which dived even lower at some retailers. 

BtAiiEs 

,) 

161 
LIGHT IN THE FOREST. With album sales con-
tinuing to trail the pace of prior-year volume 
(see Market Watch, page 6), we look for bright 
spots where we can find them. So, consider that 
there have already been three weeks in this 
still-young year that an album has surpassed 
800,000 units: the first two weeks that 50 
Cent's major-label bow was on sale and the 
arrival last week of the new Linkin Park. Last 
year, no album was able to top the 800,000 
mark until Eminem's The Eminem Show rang 
1.3 million during the Memorial Day frame, its 
first complete sales week after it was rush-
released the prior weekend. 

Linkin Park's Meteora continues to lead the 
pack this week, despite a second-week drop of 
67%. At 265,000, the band stands 93,000 units 
ahead of 50 Cent. Next week, expect top 10 
debuts from Godsmack. Ginuwine, and Lisa 
Marie Presley. Godsmack is poised to top the 
chart with a figure around 280,000. Ginuwine 
could shift near 130,000, and Presley's debut 
may move between 100,000 and 120,000. 

Additional reporting by Wade Jessen in 
Nashville and Keith Caulfield in Los Angeles. 

Minded. 
MISS LEADS: Jay-Z earns only his second No. 
1 as a lead artist (and fourth overall) on the 
Hot R&B/Flip-Hop Singles & 11-acks chart with 

"Excuse Me 
Miss." With 
50 Cent's "In 
Da Club" los-
ing steam for 
the past five 
weeks of its 
nine-week run 
at No. 1, tim-
ing made the 
difference for 
"Miss," which 

posts a gain of 2.3 million listeners (to the 3 
million loss of "Club"). 

Further down Singles & Tracks, Jay-Z 
appears at No. 65 with "Excuse Me Miss 
Again," a very liberal remix of the No. 1 track. 
Since both lyrics and music differ from the 
original version, "Again" was not combined 
with "Miss" for charting purposes. This con-
tinues a recent slate of "remixes," or shall we 
say "rerecordings," of charting titles. 

Other titles that have experienced whole-
sale changes in another version and were treat-
ed as separate entities include "That Girl" by 
Marques Houston (No. 48) and "Guess What" 
by Syleena Johnson, which takes a dip from 
29-32 on Singles & 1)-acks as its remix, "Guess 
What (Guess Again)" featuring R. Kelly debuts 
at No. 76. Although there was never a retail 
release of the original "Guess," Jive did issue a 
maxi-CD of "Guess Again," which debuts at No. 
1 on Hot R&B/Hip-Hop Singles Sales, the first 
single to do so this year. The last time a single 
bowed at No. 1 on the Singles Sales chart was 
"Ignition," by R. Kelly, last November. 

THREES ARE WILD: Only three artists have 
achieved three different top 20 hits on The 
Billboard Hot 100 during the current chart 
year (which began last December). All three 
are currently in the top 20 this issue with 
their latest tracks, which are the three largest 
airplay gainers on the chart. Eminem's "Sing 
for the Moment" is the Greatest Gainer/Air-
play recipient, with a gain of 15.5 million lis-
tener impressions. "Sing" climbs 33-20 and 
follows "Lose Yourself' and "Superman" into 
the top 20 in 2003. It is Eminem's fifth con-
secutive top 20 track. 
50 Cent is a perfect three for three, as "21 

Questions," featuring Nate Dogg, climbs 15-
10 on an audience spike of 14.9 million lis-
teners. His "In Da Club" holds at No. 1 for a 
seventh consecutive week, while "Wanksta" 
moves to the recurrent chart this issue after 
previously peaking at No. 13. 

Justin Tunberlake also has a perfect top 20 
solo record on the Hot 100, as "Rock Your 

by Silvio Pletroluongo, Minal Patel, Wade lessen 

Body" moves 21-13 with an audience gain of 
14.6 million. Timberlake% "Like I Love You" 
peaked at No. 11 last October and was still 
hanging around in the top 20 the first week of 
the chart year. "That" was followed by "Cry Me 
a River," which peaked at No. 3 in February. 

GOD & COUNTRY: Although religious songs 
have been a subset of country music through-
out its history, inspirational fare has rarely 
found its way onto our country radio chart in 
modern times. The terrorist attacks of Sep-
tember 11, 2001, and the current Iraq con-
flict are responsible for an unusual number of 
such titles that currently dot this chart, 
including Randy Travis' "Three Wooden 
Crosses," which rises 12-10 (see Chart Beat, 
page 62). "Crosses" is the lead single from 
Travis' second 
religious set, 
Rise and Shine. 

Elsewhere 
on the chart, 
Phil Vassar 
achieves Air-
power status 
with "This Is 
God," a con-
temporary 
morality lesson delivered in first person, which 
bullets at No. 17. Vassar's single should bene-
fit next issue from a live version of the song 
featuring a salute to military personnel, which 
was serviced to stations April 8. Newcomer 
ensemble Emerson Drive touches the spiri-
tual realm with "Only God (Could Stop Me 
Loving You)," which rises 54-51, and Clay 
Walker is expected to bow next issue with the 
musical prayer "A Few Questions." 

BEAUTIFUL ONE: Chri stina Aguilera's "Beau-
tiful" rises to No. 1 on the Adult Contempo-
rary chart, bumping 'The Game of Love" by 
Santana Featuring Michelle Branch from 
the top after a two-week stay. "Beautiful" 
gains 114 plays and is now seven spins shy 
of 1,900 detections. This is Aguilera's first 
No. 1 on the AC chart. She came close twice 
before, peaking at No. 5 with "I Turn to You" 
in August 2000 and on her duet with Ricky 
Martin, "Nobody Wants to Be Lonely," which 
peaked at No. 3 in April 2001. 

WHAT'S IN A NAME: New duo McHayes enters 
Hot Country Singles & Tracks at No. 58 with 
"It Doesn't Mean / Don't Love You," which bows 
with spins detected at 29 monitored stations. 
The duo consists of Wade Hayes, who previously 
scored six top 10 singles as a solo artist (includ-
ing "Old Enough to Know Better," which 
topped the chart in February 1995), and former 
Alan Jackson sideman Mark McClurg. 
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.e' NUMBER 1 '4ftst 2 Weeks At Number 1 

1 - 2 LINKIN PARK Meteora 
WARNER BROS. 48186'119.98 CO) 

50 53 55 11 TFtAPT 
WARNER BROS. 4829611198 COI nil Trapt 

50 

1 5' 52 46 18 JOHNNY CASH 
AMERICAN/LOST HIGHWAY 063139./UME 118.98 CD1 

American IV: The Man Comes Around 45 

2 4 1 9 50 CENT •' 
SHADY/AFTERMATH 493514NINTERSCOPE 112 98/18 981 

Get Rich Or Die Tryin' 1 52 50 45 17 NAS • 
ILL WILUCOLUMBIA 86930/CRG11Z98 50/18.981 

God's Son 12 

3 3 - 2 VARIOUS ARTISTS 
EMI/UNIVERSAL/SONY/ZOMBA 82344/CAPITOL 112.96/18.981 

Now 12 3 /11) NEw 1 SOUNDTRACK 
GEFFEN 493634/INTERSCOPE 118.98 COI 

House Of 1000 Corpses 53 

4 2 - 2 CELINE DION 
EPIC 87185 112 98 EO/18.981 

One Heart 2 54 44 35 9 SOUNDTRACK • 
WIND-UP 13079 118.98 CD) 

Daredevil: The Album 

5 5 2 58 NORAH JONES A' 
BLUE le ,- +8 ( 17.96 CD1 [111 

Come Away With Me 1 55 51 43 24 ROD STEWART A 
J 29639/OMS 112.98/18.981 

It Had To Be You ... The Great American Songbook 4 

e' HOT SHOT DEBUT e' 
X 

0 NEW 1 THE WHITE STRIPES Elephant 
THIRD MAN 271481/22118.98 COI 

56 58 61 20 MATCHBOX TWENTY A 
MELISMA/ATLANTIC 83612/AG 112 98/18 98) 

More Than You Think You Are 

6 57 47 39 20 SHANIA TWAIN 
MERCURY 176314/UMGN 119.98 CDI 

Up! 

0 mum, 1 CHER The Very Best Of Cher 
GEFFEN/MCA/WARNER BROS 13852/WARNER STRATEGIC MARKETING / 18.96 CD) 

7 58 56 44 3 VARIOUS ARTISTS 
EMI CMG/WORD/PROVIDENT 8019820MBA 119 98/2198) 

WOW Worship (Yellow) 44 

8 6 4 12 SOUNDTRACK A 
EPIC 87018 11898 E0 COI 

Chicago 2 

5 0  84 85 19 

eees PACESETTER 4"q4 
BUSTA RHYMES • It Ain't Safe No More... 
J 2004.3NRMG 112 98/18 981 

43 9 

10 

9 5 5 EVANESCENCE • 
WIND-UP IX63118.98 CD) 

Fallen 

10 3 1 R. KELLY 
JIVE 41812/ZOMBA 118 98 CO/ 

Chocolate Factory 1 60 , 54 56 26 CHEVELLE • 
EPIC 86157111.49 EO COI 

Wonder What's Next 14 

11 11 6 72 KID ROCK A 3 
LAVA 8348/NAG 112.98/18.98) 

Cocky 3 61 49 34 6 FREEWAY 
ROCA-FELLA/OFF JAM semen DJMG 11198/18 98 

Philadelphia Freeway 5 

0 12 9 21 SEAN PAUL A 
VP/ATLANTIC 83820/AG 19 98/13.981 

Dutty Rock 9 62 43 22 4 KILLER MIKE 
AQUEMINUCOLUMBIA 86862NCRG 15.98 E0/9 981 

Monster 10 

13 8 - 2 CAM'RON PRESENTS THE DIPLOMATS Diplomatic Immunity 
a 0 C .A - F E I. L A/0 E F JAM 063211'10.M 112.98 COI 

8 

3 Q 175 - 2 

le GREATEST GAINER ez-
BISHOP T.D. JAKES AND THE POTTER'S HOUSE MASS CHOIR A Wing And A Prayer 
DEXTERITY SOUNDS 20378/EMI GOSPEL 11198/17.981 

63 14 15 8 5 FABOLOUS 
DESERT STORM/ELEKTRA 6279I/EEG 112 98/18 981 

Street Dreams 

co f:. NEW I CHRIS CAGLE 
CAPITOL (NASHVILLE) 40516 111 93/18 981 

Chris Cagle 15 64 60 41 4 BEN HARPER 
VIRGIN 80640118.96 CO) 

Diamonds On The Inside 19 

16 20 14 32 COLDPLAY A 
CAPITOL 405046 112.9808.981 

A Rush Of Blood To The Head 5 CD 70 71 24 SANTANA A 2 
ARISTA 14737 ( 12.98/18.961 

Shaman 

17 16 7 32 DIXIE CHICKS • 8 
MONUMENT/COLUMBIA 86840NCRG ( 12.98 EQ/I8.981 

Home 1 66 57 54 8 JOHN MAYER • 
AWARE/COLUMBIA 87199/CRG ( 19.98 EC COI 

Any Given Thursday 17 

18 17 11 5 LIL' KIM • 
QUEEN BEE/ATLANTIC 8357r/AG 11298/18 981 

La Bella Mafia 8 67 67 48 5 THIRD DAY 
ESSENTIAL 10706/ZOMBA 118.98 COI 

Offerings II: All I Have To Give 18 

19 21 15 20 AUDIOSLAVE A 
INTERSCOPE/EPIC 86969'118.98 ES COI 

Audioslave 7 68 66 52 17 AALIYAH • 
BLACKGROUND/UNIVERSAL 060082/UMRG 11298/18.98/ 

ICare 4U 

20 22 13 44 AVRIL LAVIGNE • 5 
ARISTA 14740117.98 CO) 

Let Go 2 69 61 60 5 THE ATARIS 
COLUMBIA 86184NCRG 19.98 HI CO) 

So Long, Astoria 24 

21 7 - 2 BRIAN MCKNIGHT 
MOTOWN 067315/UMRG 112.98/18.981 

U Turn 7 70 68 72 21 FLOETRY 
DREAMWORKS 450313/INTERSCOPE 117.98 CD) 

Floetic 19 

22 18 12 46 EMINEM A' 
WEB/AFTERMATH 493290NINTERSCOPE 112.98/19 981 

The Eminem Show 1 71 64 67 39 RED HOT CHILI PEPPERS A 
WARNER BROS. 48140'11818 CD) 

By The Way 

23 25 21 22 JUSTIN TIMBERLAKE A' 
JIVE 41823NZOMBA ( 12.98/18.981 

Justified 2 ED 77 74 34 SOUNDTRACK • 
BUENA VISTA 86079I/WALT DISNEY 11198 CD) 

Li/lie McGuire 61 

24 24 19 27 GOOD CHARLOTTE A 
DAYLIGHT 86486/EPIC 112.98 Ell COI 

The Young And The Hopeless 7 73 62 62 16 VIVIAN GREEN 
COLUMBIA 86357/CRG (7 98 Elll 981 

Love Story 51 

25 23 17 5 KIDZ BOP KIDS • 
RAZOR & TIE 89060(11 98/17.981 

Kidz Bop 3 17 74 74 81 81 MARTINA MCBRIDE • 2 
RCA (NASHVILLE) 6701211LG 112.98/18.981 

Greatest Hits 

26 19 10 23 SOUNDTRACK A' 
SHADY 4935W/INIERSCOPE 112.98/19.961 

8 Mile 1 0 85 73 6 AMANDA PEREZ 
POVVERHOVVSE 8213INIRGIN 118.98 CD/ IN) 

Angel 73 

27 13 84 17 B2K • 
TUG 136995./EPIC 11298 F0/18.981 

Pandemonium! 10 76 65 50 21 JAY-Z A' 
ROC-A-FELLAIDEF JAM 063380, 10JMG 115 98/19 98) 

The Blueprint 2: The Gift And The Curse 

28 26 16 67 JOHN MAYER A' 
AWARE/COLUMBIA 85293./CRG 17.98 En/18.961nel 

Room For Squares 8 77 Sc - 2 STACIE ORRICO 
FOREFRONT 32589NIRGIN 112 98/18 98/ (r] 

Stacie Orrico 59 

29 28 18 4 AFI 
NITRO/DREAMWORKS 450380/INTERSCOPE /998 CD) 

Sing The Sorrow 5 78 69 70 21 ELTON JOHN A' 
ROCKETIUTV 063478/UME 12498 CD) 

Greatest Hits 1970-2002 12 

30 27 28 21 3 DOORS DOWN A 
REPUBLIC/UNIVERSAL 064396/UMFIG 112.98/19.981 

Away From The Sun 8 79 80 78 SO KENNY CHESNEY A' 
13/0 67038 ,R1G 11298/18.981 

No Shoes, No Shirt, No Problems 

31 14 - 2 HOT BOYS 
CASH MONEY/UNIVERSAL 860966/UMRG 112.98/18 981 

Let 'Ent Burn 14 Ce 90 93 23 LIL JON & THE EAST SIDE BOYZ 
' . , / 7 98/17 981 

Kings Of Crunk 15 

32 35 30 41 NELLY A' 
FO' REEL/UNIVERSAL 017747NUMRG 11198/18.981 

Nellyville 1 81 71 63 8 GEORGE STRAIT 
MLA NASHVILLE 170319/UMGN 112 98/18 981 

For The Last Tome: Live From The Astrodome 

33 32 29 23 CHRISTINA AGUILERA A' 
RCA 68037NRMG 112.98/18.981 

Stripped 2 82 73 ( 66 20 JA RULE A 
MURDER INCJDEF JAM 063487N1DJMG 112 18 981 

The Last Temptation 

34 30 23 21 MISSY ELLIOTT • 
THE GOLD MINO/ELEKTRA 83913/EEO 11298/18981 

Under Construction 3 83 75 59 S WAYNE WONDER 
VP/ATLANTIC 83628NAG 19.98/14.981 

No Holding Back 29 

35 29 42 37 TOBY KEITH A' 
DREAMWORKS (NASHVILLE) 450254/INTERSCOPE 111.98/18 98) 

Unleashed 1 all 100 100 24 HEATHER HEADLEY 
RCA 69376/13MG (9 98/13.981 

This Is Who I Am 38 

36 33 27 9 THE ALL-AMERICAN REJECTS 
DOGHOUSE/DREAMWORKS 450407/INTERSCOPE 1998 COI IN] 

The All-American Rejects 25 85 82 87 24 FOO FIGHTERS • 
ROSWELL/RCA 68008/RMG 118.98 CO) 

One By One 3 

37 37 31 19 SNOOP DOGG • 
DOGGYSTYLE/PRIORITY 3915r/CAPITOL 11196/18381 

Paid The Cost To Be Da BoSS 12 86 76 65 5 DONNIE MCCLURKIN 
VERITY 43199/ZOMBA 112.98/18.981 

Donnie McClurkin... Again 31 

38 36 26 14 T.A.T.U. 
INTERSCOPE 064107112.98 COI [NI 

200 KM/H In The Wrong Lane 13 87 79 - 2 LES NUBIANS 
HIGHER OCTAVE 82569NIRGIN 118.98 CO) 

One Step Forward 79 

39 31 24 19 JENNIFER LOPEZ A' 
EPIC 86131 118.98 ED COI 

This Is Me...Then 2 88 83 68 6 B.G. 
CHOPPA CITY/IN THE PAINT 846 KOCH 118 98 CD1 

Livin' Legend 21 

40 38 36 16 TYRESE • 
J 20041/RMG 112.98/18981 

I Wanna Go There 16 89 86 /9 72 PINK A' 
ARISTA 1471811239/18981 

Ressundaztood 

41 42 38 18 SIMPLE PLAN iii 
LAVA 83534/A61798/11.98) DU 

No Pads, No Helmets...Just Balls 36 90 94 76 9 LIONEL RICHIE 
MOTOWN/UT/ 068140,UME 118 98 COI 

The Definitive Collection 19 

0  48 

a 0... 
47 22 JAHEIM • 

DIVINE MILL 48214/WARNER BROS 118 98 COI 

Still Ghetto 8 91 93 77 29 VARIOUS ARTISTS • 
WALT DISNEY 86078511198 CO) 

Disneymania: Superstar Artists Sing Disney ...Their Way! 52 

1 ROBBIE WILLIAMS 
CHRYSALIS 81777NIRGIN 19.98 CD) 

Escapology 43 92 98 98 8 YANNI 
VIRGIN 81516 118 98 CO) 

Ethnicity 27 

0 63 53 12 VARIOUS ARTISTS 
TIME LIFE 18774 I me CD) 

Worship Together: I Could Sing Of Your Love Forever 39 93 55 - 2 JACI VELASQUEZ 
WORD.CURB 86223/WARNER BROS. 11898 COI 

[Unspoken] 55 

45 34 - 2 VARIOUS ARTISTS 
SHADYVILLE 6101 118.98 CO) 

Rewind: The Hip-Hop OVO Magazine Issue 1 34 94 95 89 22 JOE NICHOLS 
UNIVERSAL SOUTH 170285 Ill 98/17 se, [NI 

Man With A Memory 72 

46 40 32 69 JOSH GROBAN A' 
143/REPRISE 48154/WARNER BROS. 11896 CD) Mil 

Josh Groben 8 95 89 57 25 LL COOL J 
SEP JAM 077021NIDJMG 112 98/18.981 

10 

47 39 25 8 VARIOUS ARTISTS 
GRAMMY 73843/WARNER STRATEGIC MARKETING 118 98 CD) 

Grammy Nominees 2003 6 96 97 80 9 VARIOUS ARTISTS • 
EMI CHRISTIAN/WORDNERITY 43213/ZOMBA 118.98/21.981 

WOW Gospel 2003 29 

48 46 49 19 TIM MCGRAW A' 
CURB 78746 112.98/18.981 

Tim McGraw And The Dancehall Doctors 2 97 72 37 3 THE ALLMAN BROTHERS BAND 
PEACH 84599/SANCTUARY 118.98 COI 

Hittin' The Note 37 

49 41 20 7 SOUNDTRACK 
BLOODLINE/SEP JAM 063615NIDJMG ( 12 913/18 981 

Cradle 2 The Grave 6 98 96 95 : 27 THE ROLLING STONES A' 
ABKCO 13378NIRGIN 129 98 COI 

Forty Licks 
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99 105 101 ELVIS PRESLEY A' 
RCA 68079'/RMG ( 12.98/19.981 

Elvis: 3041 Hits 1 (ED LOS BUKIS/LOS TEMERARIOS 20 Inolvidables 
FONOVISA 350832/U6114.98 CO) 

150 

(ID 114 118 FLEETWOOD MAC A 
REPRISE 73775/WARNER BROS. 124.98 CO) 

The Very Best Of Fleetwood Mac 12 151 14/ 130 VARIOUS ARTISTS • iWorship: A Total Worship Experience 
INTEGRITY 86846/EPIC 11198 Ea CD) 

60 

101 103 96 NO DOUBT A 2 
INTERSCOPE 493IW 112.98/18.981 

Rock Steady 9CD 167 163 MUDVAYNE The End Of All Things To Come 
EPIC 86487118.98 Ell CD) 

17 

102 107 91 2PAC A' 
AMARU/DEATH ROW 49707V/INTERSCOPE 118 24 981 

Better Days 5 153 138 114 BRUCE SPRINGSTEEN • 2 The Rising 
COLUMBIA 8660r/CRG ( 12.98 EQ/18.981 

103 81 51 VARIOUS ARTISTS 
SIDE ONE DUMMY 7123618.98 CD) 

Atticus: Dragging The Lake II 51 154 134 110 HOOTIE & THE BLOWFISH Hootie & The Blowfish 
ATLANTIC 83564/AG 11818 CD) 

46 

104 106 104 QUEENS OF THE STONE AGE • 
INTERSCOPE 443425114.98 COI 

Songs For The Deaf 17 155 153 122 ASHANTI A 3 Ashanti 
MURDER INC /AJM 586831rADJMG 11298/18.98) 

105 92 64 ANI DIFRANCO 
RIGHTEOUS BABE 030116.98 COI 

Evolve 30 41ED 184 155 VARIOUS ARTISTS Dove Hits 2003 
REUNION 10076/ZOMBA 114.98 COI 

155 

106 102 92 DISTURBED A 
REPRISE 48320/WARNER BROS. 118.98 CD) 

Believe 1 1.57 157 139 SYLEENA JOHNSON Chapter 2: The Voice 
JIVE 411115/ZOMBA 111.98/17 981 MI 

104 

107 109 83 FIELD MOB 
MCA 1131)51 6118.98 CD 

From Tha Route To Tha Toota 33 1158 116 90 EVERCLEAR Slow Motion Daydream 
CAPITOL 38270112.98/18.981 

33 

108 88 69 VARIOUS ARTISTS A 2 
UNIVERSALJEMUZOMBA/SONY 069720AIME 11298/18%) 

Now 11 2firD NEW . BRONCO 30 Inolvidables 
FONOVISA 350787/UG ( 14 98 CO) [181 

159 

109 115 111 THE USED 
REPRISE 48287/WARNER BROS. 11198 GLUM 

The Used 63 CD 168 170 i¡.,3 
1! 

JASON MRAZ Waiting For My Rocket To Come 
ELEKTRA 62829/EEG 111 98 COI EN1 

160 

110 108 102 RASCAL FLATTS A 
LYRIC STREET 165031/HOLLYWOOD 112.98/18181 

Melt 5 ' 161 152 116 ib 8 MARIAH CAREY A Charmbracelet 
MONARCASLAND 06346r/IDJMG 112 98/18 98) 

111 78 33 (HED)PLANET EARTH 
VOLCANO/JIVE 4181720MBA ( 14.96 CD) 

Blackout 33 162 160 158 KIDZ BOP KIDS • Kidz Bop 2 
RAZOR & TIE 89055 111.9817.981 

37 

(gr) 121 106 FINCH 
DRIVE.THRU 880991/MCA 112.98 CD) [N] 

What It Is To Burn 106 163 104 58 DEANA CARTER I'm Just A Girl 
ARISTA NASHVILLE 67054/RW111.9B/18.981 

58 

113 112 -- AVALON 
SPARROW 42949118.% CD) 

The Very Best Of Avalon: Testify To Love 112 164 150 115 VANESSA CARLTON A Be Not Nobody 
A8M 493307/INTERSCOPE 118.98 CD) 

CD 128 136 TALIB KWELI 
RAWKUS 1130W/MCA 118% CD1 

Quality 21 165 156 132 BABY • Birdman 
CASH MONEY/UNIVERSAL 06C076'/UTARG 112.98/18.981 

24 

111) 141 153 DANIEL BEDINGFIELD 
ISLAND 065113./10.1MG ( 17.98 COI 

Gotta Get Thru This 41 166 146 126 VINCE GILL Next Big Thing 
MCA NASHVILLE 170286/UMGN 112.98/18.981 

14 

116 99 88 MICHAEL BUBLE 
14? REPRISE 48370/WARNER BROS.118.98 CD) DU 

Michael Buble 88 Ijars) 

146 

VARIOUS ARTISTS Lil' Flip And Sucka Free Present 7-1-3 And The Undaground Legend: Remixed 
SUCKA FREE/LOUD 89228/CRG 119.98 ER CD) 

167 

117 101 82 KENNY LATTIMORE & CHANTE MOORE 
ARISTA 14751 112.90/18981 

Things That Lovers Do 31 elp NEW :' SOUNDTRACK What A Girl Wants 
ATLANTIC 8364I/AG 19.96/16.98I 

1 e 

(ID 155 - - PEPE AGUILAR 
UNIVISION 310119/UG 116.49 CD) DO 

Y Tenerte Otra Vez 118 169 166 MICHAEL W. SMITH • Worship Again 
REUNION 1007420MBA ( 11.98/17 981 

14 

119 111 86 RELIENT K 
GOTEE 72890 ( 14.98 CO) 

Two Letts Don't Make A Right ..But Three Do 38 170 183 178 BONE THUGS-N-HARMONY Thug World Order 
RUTHLESS 86594'/EPIC 112.98 EQ/18.98) 

12 

120 124 123 DIAMOND RIO 
ARISTA NASHVILLE 67046/RLG 11196/1798) 

Completely 23 171 158 35 A.B. GUINTANILLA Ill PRESENTS KUMBIA KINGS 4 
EMI LATIN 4051411618 CD) 

86 

(ED 151 142 KEITH URBAN • 
CAPITOL 1NASHVILLE132936 11098/18 981 

Golden Road 11 IV 193 162 DRU HILL Dru World Order 
SEP SOUL 06337r/1DJMG 112 98/18 981 

21 

122 87 99 CELINE DION A 3 
EPIC 86400112.98E0/18981 

A New Day Has Come 1 173 177 182 DIANA KRALL • Live In Paris 18 

123 123 105 BEE GEES A 
POLYDOR/UTV/UNIVERSAL 589400/UMRG 117.98/24.981 

Their Greatest Hits-The Record 49 174 163 140 ZWAN Mary Star Of The Sea 
v.. , HAS MUSIC/REPRISE 48436/WARNER BROS 118 98 CO) 

3 

124 91 40 BLACKSTREET 
OREATAWORKS 450392ANTERSCOPE 118.98 COI 

Level II 14 GripNEW CONJUNTO PRIMAVERA Nuestra Historia 
TONOVISA 350786/U0114 98 CD) MI 

175 

125 118 117 SHERYL CROW A 
A8M 49326CVINTERSCOPE 112.98/18.981 

Vmon, C.mon 2 176 180 MONTGOMERY GENTRY My Town 
COLUMBIA INASHVILLE) 86520/SONY (NASHVILLE) 111 98 ECl/17.981 

26 

126 137 

127 126 

131 SALIVA • 
ISLAND 063153/10JMG 118.98 CD) 

Back Into Your System 19 177 149 NIRVANA A Nirvana 
OGC/GEFFEN 493507/INTERSCOPE 118.98 CD) 

3 

129 ALAN JACKSON A 3 
ARISTA NASHVILLE 67039/R1.0 112.98/18181 

Drive 1 178 o. - COUNTING CROWS • Hard Candy 
GEFFEN 493356/INTERSCOPE ( 18 98 CO) 

128 119 94 THE DONNAS 
ATLANTIC 8356r/AG111.98 CD) [181 

Spend The Night 62 179 • 168 CREED A' Weathered 
WINO-UP 13075111.96/18 981 

1 

129 130 

130 143 

141 BOWLING FOR SOUP 
SILVERTONE/JIVE 41819/ZOMBA 113.98 CD' DU 

Drunk Enough To Dance 129 180 175 INTOCABLE La Historia 
EMI LATIN 80818 114.96 COI 

161 

- ROSANNE CASH 
CAPITOL 37757 11898 CD) 

Rules Of Travel 130 181 161 160 BON JOVI • Bounce 
ISLAND 063055/IDJMG 11298/18.98) 

131 117 109 FAITH HILL A 2 
WARNER BROS INASHVILLE) 48301/WRN 112.98/18.981 

Cry 1 182 174 159 SOUNDTRACK • Disney's Lilo& Stitch 
WALT DISNEY 860734 118.98 COI 

11 

132 110 75 MR. CHEEKS 
UNIVERSAL 067614/UMRG 11291118.981 

Back Again! 75 CD WILLIE NELSON The Essential Willie Neslon 
LEGACY/COLUMBIA (NASHVILLE I 86740/SONY INASHVILLE1125.96 COI 

183 

148 (ED 145 RANDY TRAVIS 
WORD-CURB 86234/WARNER BROS. 111.98/18.98/ 

Rise And Shine 127 184 181 KIDZ BOP KIDS • Kidz Bop 
RAZOR 8 TIE 89042 11198/17.98/ 

76 

134 135 124 ALISON KRAUSS + UNION STATION • 
ROUNDER 610515 119% CD) 

Live 36 185 173 167 DAVID GRAY • A New Day At Midnight 
ATO/RCA 68154/RMG 118% CD) 

17 

135 45 - 702 
MOTOWN 066130/UMRG 112.98/18.981 

Star 45 186 113 -- RINGO STARR Ringo Rama 
KOCH 8429 118.98 CD) 

113 

136 136 103 CHOPPA 
TAKE FO'/NEW NO LIMIT 075007/UMRG 112.98/18.98) 

Straight From The N.O. 54 187 142 148 LINKIN PARK A [Reanimation] 
WARNER BROS. 48326 ( 18.98 COI 

137 144 143 SUM 41 • 
ISLAND 063491/IDJMG 118% CD) 

Does This Look Infected? 32 (ED RI-E ' 
-T 

BECK Sea Change 
DGC/GEFFEN 493393/INTERSCOPE 118 98 co) 

138 129 112 INDIA.ARIE • 
MOTOWN 064755/UMRG 112.98/18181 

Voyage To India 6 189 182 157 WHITNEY HOUSTON A Just Whitney... 
ARISTA 14747 112.98/18.981 

139 133 - 
T 

DARYL HALL JOHN OATES 
1.1-WATCH 80100118.98 CD) 

Do It For Love 77 190 170 164 VARIOUS ARTISTS A WOW Hits 2003 
EMI CMG/PROVIDENT/WORD 391, • ,RROW 121 98 CD 

34 

140 127 107 BLAKE SHELTON 
WARNER BROS. (NASHVILLE) 48237/WRN ( 12 98/18 981 

The Dreamer 8 191 195 156 STEVEN CURTIS CHAPMAN All About Love 
SPARROW 41762 ( 18.98 CD) 

12 

CD .... 
BOYSETSFIRE 
WIND-UP 13071 116.98 CDIINI 

Tomorrow Come Today 141 192 172 154 SYSTEM OF A DOWN A 3 Toxicity 
AMERICAN/COLUMBIA 62210/CRS ( 12 98 F0/18 98) 

142 125 120 SYSTEM OF A DOWN • 
AMERICAN/COLUMBIA 8706r/CRG 118.98 ECI COI 

Steal This Album! 15 193 176 188 SEETHER Disclaimer 
WIND-UP 13%8 1998 CD1 

92 

143 132 119 THE ROOTS 
MCA 112996-118.96 COI 

Phrenology 28 194 159 - KINDRED THE FAMILY SOUL Surrender To Love 
HIDDEN BEACH 86491/EPIC ( 13.98 60 CD/ MI 

159 

144 122 108 NIVEA 
JIVE 41746/ZOMBA 111.98/17.961 1181 

Nivea 80 (c) RE-E .. UNCLE KRACKER No Stranger To Shame 
LAVA 8354r/AG 112.98/18.98) 

43 

145 139 125 PUDDLE OF MUDD A' 
FLAWLESS/GEFFEN 493074/INTERSCOPE 11298/18%) 

Come Clean 9(176) RE-ENTRY . 
1.¡ 

THE WHITE STRIPES • White Blood Cells 
THIRD MAN 27124/V2 11818 CD) [881 

61 

CD ' 
STEREOMUD 
LOUD/COLUMBIA 86488/CRG 19.98 Ell COI MI 

Every Given Moment 146 0 NEW .. GEORGE JONES The Gospel Collection: George Jones Sings The Greatest Stories Ever Told 
BANDIT/BNA 67063/111.G 111.98/18 98) 

197 

147 120 121 SOUNDTRACK 
HOLLYWOOD 162364 118 98 CDI 

Sweet Home Alabama 46 198 169 151 GARY ALLAN • Alright Guy 
MCA NASHVILLE 170201IUMGN III 98117 981 

39 

(ED LUCY WOODWARD 
ATLANTIC 83637/AG 112 98 CD) On 

While You Can 148 CD RE-E 

• • 

SWITCHFOOT The Beautiful Letdown 
COLUMBIA 71083/RED INK 1998 CD) 

85 

149 131 127 SOUNDTRACK 
HOLLYWOOD 1623%118.98 CD) 

Bringing Down The House I 111 200 196 - DAVE MATTHEWS BAND • 2 Busted Stuff 
RCA 68117/RMG 111.98/18961 

• Albums with the greatest sales gains this week. • Recording Industry Assn. Of America IRIPAI certification for net shipment of 500,000 album units IGoIdI A RIAA certification for net shipment of 1 million units (Platinum). • RIPA certification for net shipment of 00 million units ( Diamond). Numeral following Platinum or Diamond 
symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running _time of 100minutes or more, the RIPA multiplies shipments by the number of discs and/Or tapes. RIPA Latin awards: o Certification for net shipment of 100,030 units lOro). A Certification of 200,000 units Platino). Certification o 400,000 
units ( Multi-Platino). Asterisk Indicates LP is available. Most tape prices, and CD prices for pip and WEA labels, are suggested lists. Tape prices marked Ea, and all other CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggest 
percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. OH indicates past or present Heatseeker title. C2003, VNU Rosiness Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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• Billboard TOP JAll ALBUMS,. 
Sales data compiled by 44, • 

e. Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 

-‘e NUMBER 1 lf .,, 13 Weeks At Number 1 

DIANA KRALL • Live In Paris 
VERVE 065109NG 

'2 2 PETER CINCOTTI Peter Cincotti 
CONCORD 2159im 

3 3 TONY BENNETT & K.D. LANG • A Wonderful World 
RPM/COLUMBIA 86734/CRG 

4 DIANA KRALL • The Look Of Love 
VERVE 5491346/VG 

5 7 GLENN MILLER Platinum Glenn Miller 
RCA VICTOR 64014 

6 5 VARIOUS ARTISTS Lady Sings The Blues 
CAPITOL 80738 

7 6 WAYNE SHORTER Alegria 
VERVE 543558/VG 

8 8 NATALIE COLE Ask A Woman Who Knows 
VERVE 589774NG 

0 10 TOC ABII 3A 870401AD cPRIG.US These Are The Vistas 

10 11 MARK O'CONNOR'S HOT SWING TRIO In Full Swing 
ODYSSEY 87880/CRG 

1 13 THE MARSALIS FAMILY A Jazz Celebration 
MARSALIS 613302/ROUNDER 

2 14 KENNY GARRETT Standard Of Language 
WARNER BROS 44444 

3 12 NAT KING COLE Love Songs 
CAPITOL 81513 

4 9 THE DETROIT EXPERIMENT The Detroit Experiment 
ROPEADOPE 93138/ATLANTIC 

16 VARIOUS ARTISTS Bossa Nova For Lovers 
VERVE 065329NG 

6 18 THE DAVE BRUBECK QUARTET Park Avenue South: Live At Starbucks 
TELARC 83570 

7 15 JANE MONHEIT In The Sun 
N.CODED 4034/WARLOCK tut 

8 17 JOHN COLTRANE A Love Supreme (Deluxe Edition) 
IMPULSE/VERVE 589945NG 

9 
o 

20 CHRISTIAN MCBRIDE BAND Vertical Vision 
WARNER BROS 48278 

' 0 19 STEVE TYRELL Standard lime 
COLUMBIA 86006/CRG IN] 

' 1 21 SCOLOHOF0 Oh! 
BLUE NOTE 42081 

' 2 22 TONY BENNETT Playin With My Friends: Bennett Sings The Blues 
RPM/COLUMBIA 85833/CRG 

23 FLORA PURIM Speak No Evil 
NARADA JAll 43537/NARADA 
VARIOUS ARTISTS Classic Jazz For Lovers 
TIME LIFE 30836 

,.k..- 
II 
VARIOUS ARTISTS Forever Gold - Great Jazz Masters 
ST CLAIR 5944 

APRIL 

• 

19 
TOP CONTEMPORARY 

Billboard JAll ALBUMS. 
Sales data compiled by IL• 

4011 Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

NORAH JON ES • 
BLUE NOTE 30580 EH I 

'f • NUMBER 1 e  58 Weeks At Number 1 

Come Away With Me 

2 THE CRUSADERS 
PRANERVE 06(0377NG 

Rural Renewal 

3 KENNY G • 
ARISTA 14738 

Paradise 

4 MINDI ABAIR 
VRP 065229NG 

It Just Happens That Way 

5 8 JEFF LORBER 
NARADA JAZZ 80390/NARADA 

Philly Style 

9 VARIOUS ARTISTS 
HIDDEN BEACH 87124-/EPIC 

Hidden Beach Recordings Presents: Unwrapped Vol. 2 

6 STEVE COLE 
WARNER BROS. 48301 

NY LA 

5 WALTER BEASLEY 
N-CODED 4239/WARLOCK [N] 

Go With The Flow 

9 10 SPYRO GYRA 
HEADS UP 3074 

Original Cinema 

0 19 KIM WATERS Someone To Love You 
SHANACHIE 5094rmi 

7 CHARLIE HUNTER QUINTET Right Now Move 
ROPEADOPE 43137/ATLANTIC 

12 BWB 
WARNER BROS 48011•• 

Groovin' 

3 18 BOBBY LYLE 
THREE KEYS 54562/LIGHTYEAR 

Joyful 

11 BONEY JAMES 
WARNER BROS 48004 

Ride 

13 FOURPLAY 
BLUEBIRD 63916/RCA VICTOR 

Heartfelt 

• 14 AL JARREAU 
SAP 889771100 

All I Got 

17 15 NORMAN BROWN 
WARNER BROS. 47995 [N] 

Just Chillin' 

: 20 VARIOUS ARTISTS 
WATER 060310 

Jazz Lounge 

9 GEORGE DUKE 
BIZARRE PLANET 5101/13PM 

Face The Music 

16 WALTER BEASLEY Midnight Love - The Ultimate Collection Of Walter's Romantic Classics! 
SHANACHIE 5097 

21 VARIOUS ARTISTS 
HIDDEN BEACH 65653/EPIC 

Hidden Beach Recordings Presents: Unwrapped Vol. 1 

17 PIECES OF A DREAM 
HEADS UP 3071 

Love's Silhouette 

MARCUS JOHNSON 
THREE KEYS 54582/LIGHTYEAR 

In Person: Live At Blues Alley 

4 PETER WHITE 
COLUMBIA 85212/CRG (N] 

Glow 

22 I KIRK WHALUM 
SQUINT-CURB/WORD 86233/WARNER BROS 

The Gospel According to Jazz - Chapter II 

APRIL 19 
2003 Billboard TOP CLASSICAL ALBUMS,. 

u, e 
us 

e-- 5 ARTIST IMPRINT d NUMBER/DISTRIBUTING LABEL Title 

,:e , NUMBER 1 ,-1L.',, 2 Weeks At Number 1 

JANUSZ OLENJNICIAK WITH niE WARSAW PHILHARMONIC NAllONAL ORCHESTRA OF POLAND (STRUGALA) To Pianist iSoundtrack) 
SONY CLASSICAL 87739 

2 2 ANDREA BOCELLI • Sentimento 
PHILIPS 470400/UNIVERSAL CLASSICS GROUP 

3 

4 

4 YO-Y0 MA Classic Yo-Yo 
SONY CLASSICAL 89E07 

5 VARIOUS ARTISTS The Most Relaxing Classical Album...Ever! II 
CIRCANIRGIN 66967 

5 6 GLENN GOULD State Of Wonder 
SONY CLASSICAL 87703 

6 7 CHANTICLEER A Portrait 
TELDEC 49702/AG 

7 9 SOUNDTRACK Callas Forever 
EMI CLASSICS 57389/ANGEL 

8 11 RENEE FLEMING Bel Canto 
DECCA 467101/UNIVERSAL CLASSICS GROUP [N] 

9 8 CARRERAS-DOMINGO-PAVAROTTI The Best Of The 3 Tenors 
DECCA 466999/UNIVERSAL CLASSICS GROUP 

(CO ANDREW MANZE/RICHARD EGARR Corelli: Violin Sonatas Op 5 
HARMONIA MUNDI 907298 

I) RE-ENTRY 
, 
RICHARD J00 Billy Joel: Fantasies & Delusions 
COLUMBIA 85397/SONY CLASSICAL 

12 3 2. SAN FRANCISCO SYMPHONY (TILSON THOMAS) Mahler Symphony No.3 
SAN FRANCISCO SYMPHONY MUSIC 0003 

ED NE.Epargt 

- 
PLACIDO DOMINGO Sacred Songs 
DG 471575/UN/VERSAL CLASSICS GROUP 

ED RE-ENTRY GIDON KREMER Happy Birthday 
NONESUCH 79657/AG 

15 14 6 FABIO BIONDI/EUROPE GALLANTE Viveld: Mandolin Concert Concerti Con Molli Instrumenti 
VERIIAS/VIRGIN 45527 

Billboard TOP CLASSICAL CROSSOVER. 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title LA
ST
 W
E
E
K
 

ee NUMBER 1 U. 18 Weeks Al NHinhpr 1 

JOSH GROBAN • 3 Josh Groban 
ii i hISE 48154 WARNER BROS [I111 

2 JOSH GROBAN Josh Groban In Concert 
14/ REPRISE 48413/WARNER BROS 

3 3 CHARLOTTE CHURCH Prelude: The Best Of Charlotte Church 
COLUMBIA 86990/CRG 

0 4 OPERA BABES Beyond Imagination 
SONY CLASSICAL 87803 [NI 

5 5 BOND Shine 
MBO/DECCA 470500/UNIVERSAL CLASSICS GROUP INI 

6 6 THE AMERICAN TENORS The American Tenors 
SONY CLASSICAL 87893 

7 7 MARIO FRANGOULIS Sometimes I Dream 
SONY CLASSICAL 89805 N 

8 8 RUSSELL WATSON Encore 
DECCA 473160/UNIVERSAL CLASSICS GROUP 

0 10 ANDREA BOCELLI • Cieli Di Toscana 
PHILIPS 58934 , ASSICS GROUP 

10 

11 

9 RENEE FLEMING/BRYN TERFEL Under The Stars 
DECCA /UNIVER GROUP 

11 SARAH BRIGHTMAN • Classics 
NEMO STUDIO .:NGEL 

12 13 CHARLOTTE CHURCH • Enchantment 
COLUMBIA 89710/CRG 

13 12 DANIEL RODRIGUEZ From My Heart 
MANHATTAN 43085/ANGEL DO 

CD 14 YO-Y0 MA & THE SILK ROAD ENSEMBLE Silk Road Journeys: When Strangers Meet 
SONY CLASSICAI 89182 cp DANIEL RODRIGUEZ The Spirit Of America 
MANHATTAN 37564 ENI 
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9 Billboard TOP NEW AGE ALBUMS,. 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 
NUMBER 1 er 8 Weeks At Number I 

YANNI Ethnicity 
VIRGIN 81516 

2 2 YANNI Ultimate Yanni 
WINDHAM HILL 18106/BMG HERITAGE 

3 4 GEORGE WINSTON Night Divides The Day: The Music Of The Doors 
WINDHAM HILL 11649/RCA VICTOR 

4 3 MANNHEIM STEAMROLLER Romantic Melodies 
' mERICAN GRAMAPHONE 214 

5 

0 

5 JIM BRICKMAN Love Songs & Lullabies 
WINDHAM HILL 11647/RCA VICTOR 
GEORGE WINSTON Velveteen Rabbit Anniversary Edition 
WINDHAM HILL 36001/RCA VICTOR 

7 

43 

6 VARIOUS ARTISTS Pure Moods IV 
VIRGIN 17082 

CUSCO Inner Journeys 
Ht6 ,,I 82259 7/IRGIN 

9 

10 

11 

7 AMETHYSTIUM Aphelion 

9 VARIOUS ARTISTS Windham Hill Chill 
, RCA MI , 

8 JOHANNES LINSTEAD Zabuca 
REAL ' 

12 10 OTTMAR LIEBERT + LUNA NEGRA Santa Fe Sessions 
HIGHER OCTAVE 80961/VIRGIN 

13 12 JIM BRICKMAN Simple Things 
INDHAM HILL 11589/RCA VICTOR 

14 13 ENYA Only lime-The Collection 
REPRISE 49211/WARNER BROS 

15 11 
. 

Ili 2002 Sacred Well 
REAL MUSIC 8812 

New Age, and  Sales data for Classical, Kid Audio v., 
Nielsen 

Charts compiled by 

SoundScan 

APRIL 19  2003 Billboard 

IITOP CLASSICAL BUDGET. 

20 CLASSICAL FAVORITES VARIOUS ARIISTS 
MADACY   

GOD BLESS AMERICA: UNITED WE SUNDI VANOLTS ARTOIS 
ST CLAIR 

FOR A QUIET EVENING VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

MOZART: 50 CLASSICAL HIGHLIGHTS VARIOUS ARTISTS 
.ST. CLAIR 

MOZART: SYMPHONY NOS. 40 & 41 vAIROUS ARTISTS 
MADACY 

BEETHOVEN: 50 CLASSICAL HIGHLIGHTS VARIOUS MISTS 
ST CUM 

GERSHWIN: AN AMER/CAN IN PARIS VARIOUS ARTISTS 
INADACY 

BABY'S FIRST ri A4Rird VARIOUS ARTISTS 
SI CLAIR 

FIFTY CLASSICAL ROMANTIC PIANO VARIOUS ARTISTS 
ST. CLAIR 

CI ARRWAI  MASTERPIECES: SPANISH GUITAR MIDIS AIMSTS 
MADACY 

CLASSICAL MASTERPIECES VARIOUS ARTISTS 
MADACY 

FIFTY CLASSICAL HIGHLIGHTS VARIOUS ARnSTS 
ST CUJR 

CI warm MASTIPPECES   7-44VS FOR RELAX/MON meta unsTs 
MADACY 

FIFTY CLASSICAL ESSENTIAL CLASSICS VARIOUS NMSIS 
ST CLAIR 

BEST TRADITIONAL WEDDING MUSIC VARIOUS ARTISTS 
ST CLAIR 

AP2R0I0L319 Billboard 
TOP CLASSICAL MIDLINE 

BABY MOZART 
WALT DISNEY 

DISNEY'S BABY BEETHOVEN VARIOUS ARTISTS 
WALT DISNEY 

VIVALDI'S GREATEST HITS VARIOUS ARnsTs 
RCA VICTOR /RCA 

MICHAEL AMANTE MICHAEL AMANTE 
MEDALIST 

VARIOUS ARTISTS 

BABY NEPTUNE VARIOUS ARTISTS 
WALT DISNEY 

THE ONLY CLASSICAL CD YOU NEED VARIOUS ARnSTS 
RCA VICTOR 

, THE 41 OPERA ALBUM VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP  

, PACHELBEL CANON BOThER BAROQUE HITS VARIOUS ARTISTS 
,RCA NCTOR 

:COPLAND. APPALACHIAN SIRING NEW YOISHRRIALIONC 16111611110 
SONY CLASSICAL 

ART OF SEGOVIA ANDRES SEGOVIA 
06/UNIVERSAL CLASSICS GROUP 

50 GREATEST CLASSICS VARIOUS ARTISTS 
ST CLAIR 

NO. 1 PIANO ALBUM VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

GUITAR FOR RELAXATION JULIAN IMAM 
RCA VICTOR /RCA 

BABY BACH 
WALT DISNEY 

VARIOUS ARTISTS 

BARBER'S ADAGIO 
RCA VICTOR 

VARIOUS NMSTS 

Classical Mdllme compact chscs have a wholesale cost 
between &98 and 12.98. CDs with wholesale price lower than 
8.98 appear on Classical Budget. 

APRIL 19 BilbcKird 
2003 

TOP KID AUDIO 

KIDZ BOP KIDS 
RAZOR 8. nE 89060 

VARIOUS ARTISTS DISIIMUNASUPOISIMMISTSSUG0670 116/111 WAG 
WALT DISNEY 860785 

KIDZ BOP KIDS KIDZ BOP 2 
RAZOR d TIE NON 

KIDZ BOP KIDS RIAD BOP 
RAZOR IS TIE 89042 

IOW BOP 3 

VEGGIE TUNES BOB AND LARRY'S SUNDAY SCHOOL 
BIG IDEA/WORD 862WAYRICK STUDIOS 

:VARIOUS ARTISTS 
WALT DISNEY 10787 

SPONGEBOB SOUAREPANTS ORIGINAL THEME HIGHUGHTS 
NICJC/JIVE 49500/ZOMBA  

- — 
THE WIGGLES YUMMY YUMMY 
LYRICS 51110105 9204 

TODDLER TUNES 26 CLASSIC SONGS FOR TODDIERS 
BENSON 84056 

VARIOUS ARTISTS TODDLER wivonitus 
MUSIC FOR mitt PEOPLMEID RHINO 75262/RHINO 

VARIOUS ARTISTS PLAYHOUSE DISNEY 2 
WALT DISNEY 860074 

SING-ALONG SING ALONG WITH DISNEY'S PRINCESSES 
WALT DISNEY 860583 

VEGGIE TUNES ON THE ROAD WITH BOB & LARRY 
BIG IDEA 35030 

RADIO DISNEY JAMS VOL 

VARIOUS ARTISTS DISNEY'S GREATEST VOL 1 
WALT DISNEY NNW 

VARIOUS ARTISTS DISNEY CHILDREN'S FavORITES VOL 1 
WALT DISNEY 860605 

VEGGIE TUNES 006085 455087603 Sed MOMS KB 8 IMPS UMW Ng! 
BIG IDEA 35010 

VEGGIE TUNES 
BIG IDEA 35031 

VARIOUS ARTISTS 
WALT DISNEY 860746 

0 VEGGIE. LINEN ART THOU? 

PRINCESS FAVORITES 

VARIOUS ARTISTS 
BMG SPECIAL PRODUCTS 44570 

VARIOUS ARTISTS 
WALT DISNEY 860694 

CEDARMONT KIDS CI 4144/4S Acme BIBLE SONGS 
BENSON 82217 

VARIOUS ARTISTS 
WALT DISNEY 860883 

VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 
WALT DISNEY 860N7 

VARIOUS ARTISTS 
WALT DISNEY 860E0 

BUCK HOWDY 
PRAIRIE DOG 407 

KID'S DANCE PARTY 

DISNEY'S GREATEST VOL 2 

0 MIMI,. WHERE ART TH0117 

PLAYHOUSE DISNEY 

SKIDADOlf , 

Children's recordings. anginal rnohon ;Rehm, soundtracks excluded 

• Albums with the greatest sales gains this week • Recording Industry Assn. Of America MIMI certification for net shipment of 500,000 album units ( Gold). ARIAA certification for net shipment of 1 million units ( Platinum). • RIM certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond 
..nbol indicates album's multi- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes RIM Latin awards: o Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units ( Platino). A' Certification of 400,000 

ts ( Multi-Platino). Asterisk indicates LP is available. Heatseeker Impact shows albums removed from Heatseekers this week [NI indicates past or present Heatseeker tide. ©2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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o Top POP® CATALOG O. 

Sales data compiled by IILls . 

éls Nielsen 

SoundScan 
ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

04 2 

NUMBER 1 / GREATEST GAINER g e-,,, 2 Weeks At Number ' 

THE BEATLES e 1 
APPLE 29325/CAPITOL 11298/18 981 

2 1 - PINK FLOYD Dark Side Of The Moon (SACO) 
CAPITOL 821W 118.98 CD) 

3 3 3 LINKIN PARK • 8 [Hybrid Theory] 
WARNER BROS. 47755 112 9Ev18 98) 

4 2 5 

k 

CELINE DION A ' All The Way...A Decade Of Song 
550 MUSIC 63760/EPIC 112 98 EEL 18 9B1 

5 5 1 EMINEM • 8 The Marshall Mathers LP 
WEB/AFTERMATH 4906791/INTERSCOPE ( 12.98/18.981 

6 6 4 COLDPLAY • Parachutes 
NETTWERK 30162/CAPITOL ( 11 98:17 98) (III] 

fEb 14 13 JAMES TAYLOR e Greatest Hits 
WARNER BROS. 3113 17.98/11.98) 

0  10 10 BOB SEGER & THE SILVER BULLET BAND • 6 Greatest Hits 
CAPITOL 311334 11098/15.981 

0  13 11 BOB MARLEY AND THE WAILERS e Legend 
TUFF GONG/ISLAND 548904,10JMG 112se t 8 98) 

10 9 7 EMINEM A ' The Slim Shady LP 
WEB/AFTERMATH 4902871/INTERSCOPE i12 98 18 9H/ 

11 8 

0  15 

- 

12 

JACK JOHNSON • Brushfire Fairytales 
ENJOY • •'. . • Y , •.,1(1 / 18 98 CDI (HI 

TIM MCGRAW • 3 Greatest Hits 
CURB I" 'l 98/18•9M 

13 11 9 SOUNDTRACK A ' 0 Brother, Where Art Thou? 
LOST HIGHWAY/MERCURY 170C69/IDJMG / I; 98 / 9 98/ 

0  21 24 KENNY CHESNEY • 3 Greatest Hits 
RNA 67976/RIG 112.98/18.98) 

15 17 16 METALLICA e Metallica 
ELEKTRA 611136/EEG 111.98/17.981 

0  34 36 THE BEATLES e Abbey Road 
APPLE 484466/CAPITOL 112.98/18 981 

0  23 15 VARIOUS ARTISTS A ' Songs 4 Worship - Shout To The Lord 
/NTEGRITY 61001/TIME LIFE 119913 CD/ 

18 18 

-7 

14 DISTURBED A ' The Sickness 
GIANT 24738/WARNER BROS 111.98/17 98 I DI] 

19 12 6 DIXIE CHICKS II' Wide Open Spaces 
MONUMENT 68195/SONY ) NASHVILLE/ 11098 En/17.981[11i 

20 20 18 SHANIA TWAIN e Come On Over 
MERCURY 536003/UMGN 112.98/18981 

21 26 26 ORIGINAL BROADWAY CAST RECORDING • Mamma Mia! 
DECCA BROADWAY 543115 118.98 CM 

22 24 27 DEF LEPPARD A ' Vault - Greatest Hits 1980-1995 
MERCURY 528718/IDJMG 111 98:18 981 

23 27 20 KID ROCK e Devil Without A Cause 
TOP DOG/LAVA 831196/AG 112.98/18.981M 

0 .i 33 25 RASCAL FLATTS • Rascal Flatts 
LYRIC STREET 165011/HOLLYWOOD / II 98/18.981[M 

2511 

1 i 
26ii 

r 

25 22 GOOD CHARLOTTE • Good Charlotte 
DAYLIGHT 85845/EPIC 1(3.98 ES CD) IN] 

29 21 BEE GEES • One Night Only 
POLYDOR/UNIVERSAL 559220/UMRG 112.98/18.981 I 

nt 19 
P 

8 

1 

DIXIE CHICKS e Fly 
MONUMENT 69678/SONY (NASHVILLE) 112 98 ES/18 981 

28 1i 22 19 PINK FLOYD ilr Dark Side Of The Moon 
CAPITOL 46001 ( 10.98/18.981 

0  37 43 MVO SKYNYPJ) • The Best Of Lynyrd Skynyrd:20Ib Century Masters The MRknnius Collection 
MCA 111441 16 98/11 981 

30 32 33 ABBA A 8 Gold - Greatest Hits 
POLYDORAJNIVERSAL 517007/UMRG 112.98/18 981 

Q 38 29 JOHNNY CASH • 16 Biggest Hits 
LEGACY/COLUMBIA /NASHVILLE) 69739/SONY )NASHVILLE/ 17.98 Ea II se 

32,:. 28 28 BON JOVI 402 Slippery When Wet 
MERCURY 538089/10JMG 18.98/11961 

Q 46 - LEE GREENWOOD • American Patriot 
CAPITOL INASHVILLE) 98588 111.98 all 

0  41 39 THE BEACH BOYS The Greatest Hits Volume 1: 20 Good Vibrations 
CAPITOL 21860 110.98/17.981 

35 11 
/.I,  

oi 
30 34 BEASTIE BOYS à 9 Licensed To III 

DEE JAM 527351/1DJMG 16.98/11.981 

43 31 AL GREEN • Greatest Hits 
HI/THE RIGHT STUFF 93800/CAPITOL 11098/17 981 

0. 

3e 40 

THE BEATLES . 11 Sgt. Pepper's Lonely Hearts Club Band 
APPLE 4644r/CAPITOL ( 11.98/17.98F 

37 CREED *1° Human Clay 
WIND-UP 130536 111.98/18.981 

39 31 17 AC/DC . 19 Back In Black 
LEGACY 80207 PIC 118.98 EO CDI 

40 .:. 39 30 PHIL COLLINS • 2 ...Hits 
FACE VALUE/ATLANTIC 83139/AG 110 98/17981 

co THE BEATLES A ' Rubber Soul 
APPLE 4644r/CAPITOL 111.98/17.981  

42. 

43145 

i 
44. 

,,,,,h 

UP 

42 

16 

,38 BON JOVI A ° Cross Road 
MERCURY 528013/10JMG 110U/17.981 

46 QUEEN • 1 Greatest Hits 
HOLLYWOOD 161265 111.98/17.981 

32 CAT STEVENS • 4 Cat Stevens Greatest Hits 
ARM/UNIVERSAL 546889/UMRG 1698/11.981 

2PAC • 9 All Eyez On Me 
DEATH ROW 630086/KOCH 119 98/25 981 

46 44 23 THE POLICE • 5 Every Breath You Take: The Classics (SACD) 
AdiM 493807/UME 118 98 COI 

47 47 50 SUBLIME A s Sublime 
GASOLINE ALLEY 111413/MCA 112.98/18 981 

CD 
FRANK SINATRA Classic Sinatra: His Great Performances 1953-1960 
CAPITOL 23502 111.98/17 981 

49 48 45 CREEDENCE CLEAR WATER REVIVAL • Chronicle The 20 Greatest Hits 
FANTASY 26 11298,17981 

Ce 
2PAC • 9 Greatest Hits 
AMARU/DEATH ROW 490301 1/INTERSCOPE 119 98r24 981 
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H EATS E E KE RS® 
Sales data compiled by 'Le . 

Nielsen 
SoundScan 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

0 1 
NUMBER 1 L.,- Q.,, 3 Weeks At Number 1 

FINCH What It Is To Burn 
DRIVE-THRU 860991/MCA 112.98 CD) 

0 5 -  PEPE AGUILAR Y Tenerte Otra Vez 
UNIVISION 310119AJG 116.98 COI 

3 2 4 BOWLING FOR SOUP Drunk Enough To Dance 
SILVERTONEJJIVE 41819/ZOMBA 113 98 COI 

0 " 

e ' HOT SHOT DEBUT 4 

BOYSETSFIRE Tomorrow Come Today 
WINO-UP 13071 11698 CD) 

:  

STEREOMUD Every Given Moment 
LOUD/COLUMBIA 86450/CAS 19.98 Ea CC 

LUCY WOODWARD While You Can 
ATLANTIC 83637/AG ( 12.98 CO) 

7 6 3 SYLEENA JOHNSON Chapter 2: The Voice 
JIVE 47815/ZOMBA ( 11.9(1(17.98) 

0 24 - 

$ GREATEST GAINER -$' 
BRONCO 30 Inolvidables 
FONOVISA350787/UG 11496 CO) 

0 9 7 JASON MRAZ Waiting For My Rocket To Come 
ELEKTRA 132829/EEG 111.98 COI 

0 17 -  CONJUNTO PRIMAVERA Nuestra Historia 
FONOVISA 350786/L1G 11698 CD1 

11 7 - KINDRED THE FAMILY SOUL Surrender To Love 
HIDDEN BEACH 860I/EPIC 113.98 En CD) 

Q 16 11 SMOKIE NORFUL I Need You Now 
EMI GOSPEL 20374 19.98/15.981 

13 13 9 JOHNNY VICIOUS Ultra. Dance 03 
ULTRA 1155 11998 CD) 

14 10 8 KEM Kemistry 
MOTOWN 067515/UMRG 1898/12.981 

0 36 41 CRAIG MORGAN I Love It 
BROKEN BOW 77567 113.98 CDI 

0 
AND YOU WILL KNOW US BY THE TRAIL OF DEAD The Secret Of Elena's Tomb (EP) 
INTERSCOPE 000008 17 98 COI 

Q 47 33 THE RAVEONETTES Whip It On (EP) 
THE ORCHARD/COLUMBIA 87028/CRG 18.98 ED CD) 

0 PLACEBO Sleeping With Ghosts 
HUT 81936/ASTRALWERKS 118 98 CO) 

19 11 12 JUANES Z\2 Un Dia Normal 
SURCO 017532/UNIVERSAL LATINO 116.98 CD) 

20 18 18 IBRAHIM FERRER Buenos Hermanos 
WORLD CIRCUIT/NONESUCH 19650/AU 118.98 CD 

Q 44 29 PHILLIPS, CRAIG AND DEAN Let Your Glory Fall 
SPARROW 51979 117.98 CD) 

22 3 - CRADLE OF FILTH Damnation And A Day 
RED INK 71423 117.98 CD) 

23 14 19 TAKING BACK SUNDAY Tell All Your Friends 
VICTORY 178 ( 12.98 COI 

24 12 10 DAR WILLIAMS The Beauty Of The Rain 
RAZOR ey TIE 82886 118.98 COI 

25 22 16 CAT POWER You Are Free 
MATADOR 4276/BEGGARS GROUP 117 98 COI 

0 41 27 SHEKINAH GLORY MINISTRY Praise Is What I Do 
KINGDOM 001:PGE 11198:17 981 

27 20 15 RA From One 
REPUBLIC/UNIVERSAL 066091UMRG 112 98 WI 

ED 
'À 

29 

JAKE SIMPSON Star Search Winner: Jake Simpson (EP) 
COLUMBIA 69102/CAS 11218 ED COI 

23 14 PETER CINCOTTI Peter Cincotti 
CONCORD 2159 ( 18.98 COI 

30 25 17 SOCIALBURN Where You Are 
ELEKTRA 62790/EEG 112.98 CD) 

Q 35 42 THE STREETS Original Pirate Material 
VICE 82l81/ATLANTIC 112.98 COI 

32 31 30 DEITRICK HADDON Lost And Found 
TYSCOTNERITY 43195/ZOMBA 111.98/175C 

Q 39 34 SONICFLOOD Cry Holy 
ISO 82499/CURB 118 98 COI 

0 48 23 LIL' WYrE Hypnotize Minds Presents: Doubt Me Now 
HYPNOTIZE MINDS 3604/STREET LEVEL 117.98 CDI 

35 19 20 THE MUSIC The Music 
CAPITOL 80328 19.98 CD/ 

INTERPOL Turn On The Bright Lights 
MATADOR UV 19.98 CO) 

ED 

37 43 40 MAROON 5 Songs About Jane 
OCTONE 50001 111.98 COI 

38 21 5 DF DUB Country Girl 
3SI XTY:C OLUMBIA 89089/CRG 114.98 Ell CD) 

39 32 31 DJ WHOOKID Hood Radio V.1 
FULL CLIP 200V 113.98 CO) 

40 27 21 CHRIS RICE Run The Earth, Watch The Sky 
ROCKETOWN 20001/ZOMBA 118 98 COI 

41 46 - BYRON CAGE Byron Cage 
GOSPO CENTRIC 70047/ZOMBA 118.98 CO) 

42 34 22 MS. DYNAMITE A Little Deeper 
POLYDOR/BIGGER BEATS 07604r/INTERSCOPE 118.98 CD) 

43 8 - THE D4 6twenty 
FLYING NUN/INFECTIOUS 162398/HOLLYWOOD 19 98 CD) 

44 50 38 HEZEIGNI WALKER iTHE LOVE FELLOWSHIP CRUSADE DIOIR Furdly Aflai II: Lin At Rodio City Music Hal 
VERITY 43176/ZOMBA 111.98/17 981 

45 4 - SHANE BARNARD & SHANE EVERETT Carry Away 
INPOP 71264 117.98 CD) 

46 38 13 THE LIBERTINES Up The Bracket 
ROUGH TRADE 83213/SANCTUARY 114 98 CDI 

47 28 26 LINDA EDER Broadway My Way 
ATLANTIC 83580/AG ( 18 98 COI 

48 29 - APHEX TWIN 26 Mixes For Cash 
WARP 102 (21.98 COI 

THALIA Thalia's Hits Remixed 
EMI LATIN 81595 11498 CD) 

00 

0 
RIGO TOVAR 30 Inolvidables 
FONOVISA 350788/UG ( 14 98 C171  
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o TCP INDEPENDENT 
Sales 

ARTIST 

IMPRINT Pir NUMBER/DISTRIBUTING 

data compiled by 

i 
ALBUMS TM 

1 m . 

6`• Nielsen 
SourdScan 

Title 

LABEL 

1 1 - 

Pe:- NUMBER 1 '. '" V.: 2 Weeks At Number 1 

VARIOUS ARTISTS Rewind: The Hip-Hop DVID Magazine Issue 1 
SHADYVILLE 6101 11898 COI 

0 4 4 LIL JON & THE EAST SIDE BOYZ Kings Of Crunk 
BME M701/TVT 113 98/17.98) 

3 

4 

3 3 B.G. Livin' Legend 
CHOPPA CITY/IN THE PAINT M65/KOCH 118.98 COI 

2 1 VARIOUS ARTISTS Atticus: Dragging The Lake Il 
SIDE ONE DUMMY 71235 18 98 COI 

5 5 2 ANI DIFRANCO Evolve 
RIGHTEOUS BABE 030 116 98 CO) 

6 7 12 DARYL HALL JOHN OATES Do It For Love 
U-WATCH 80100 11898 CD) 

7 6 - RINGO STARR Ringo Rama 
KOCH 8429 118.98 CD) 

11 7 JOHNNY VICIOUS Ultra. Dance 03 
ULTRA 1155 ( 19 98 COI (181 

01 22 23 

-3$ GREATEST GAINER -S-
CRAIG MORGAN I Love It 
BROKEN BOW 77567 ( 13 U CDI Oil 

10 8 - CRADLE OF FILTH Damnation And A Day 
RED INK 71423 ( 17.98 COI 081 

11 9 5 STEPHEN MALKMUS & THE JICKS Pig Lib 
MATADOR 05726/BEGGARS GROUP 117.98 CD) 

12 12 11 TAKING BACK SUNDAY Tell All Your Friends 
VICTORY 176 ( 12.98 CD) 11411 

13 15 13 TRANSPLANTS Transplants 
HELLCAT 8044E/EPITAPH 116 98 CD) 

14 14 10 CAT POWER You Are Free 
MATADOR 4276/BEGGARS GROUP 117.98 CO) toil 

15 13 8 50 CENT Guess Who's Back? 
FULL CLIP 20133* 116,58 CD) [N] 

16 17 15 SUSAN TEDESCHI Wait For Me 
TONE-COOL 751146/ARTEMIO 117.98 CD) IN] 

24 16 SHEKINAH GLORY MINISTRY Praise Is What I Do 
KINGDOM 001/PGE 111.98/17.981 MI 

Q 
18 16 9 PETER CINCOTTI Peter Cincotti 

CONCORD 2159 118 98 COI [111 

0 21 24 THE STREETS Original Pirate Material 
VICE 931131./ATLANTIC ( 12 98 CD) Del 

20 10 - NOFX Regaining Unconsciousness (EP) 
MT WRECK CHORDS 656 16.98 COI 

Q 26 14 LIL' WYTE Hypnotize Minds Presents: Doubt Me Now 
HYPNOTIZE MINDS 3604/STREET LEVEL 117.96 CD1011 

Q 29 22 INTERPOL Turn On The Bright Lights 
MATADOR 54V 1998 [Wm 

23 19 18 DJ WHOOKID Hood Radio V.1 
FULL CLIP 2005 113.98 CD) ixi 

24 20 21 NICKEL CREEK This Side 
SUGAR HILL 3941 ( 18.98 CO) 

25 18 - APHEX TWIN 26 Mixes For Cash 
WARP 102 121.98 COI [N] 

26 25 19 JOE JACKSON BAND Volume 4 
RESTLESS 10638/RYKODISC 118.98 CD) 

Q HOT HOT HEAT Make Up The Breakdown 
SUB POP 705996 112.98 CD1 

28 23 26 CURSIVE The Ugly Organ 
SADDLE CREEK 5V (13.96 CD) Doi 

29 38 6 CODY CHESNUTT Headphone Masterpiece 
READY SET 001 (XII 116.98 CDI [N1 

30 36 40 DAVID VISAN Buddha-Bar V 
GEORGE V 71034 130.98 CD) 

31 34 31 SISTER HAZEL Chasing Daylight 
SIXTHMAN 61015 118.98 CD) 

32 40 36 THE POSTAL SERVICE Give Up 
SUB POP 595 114.98 COI [H] 

33 41 34 VARIOUS ARTISTS Slow Jams Volume la 2 
SPG 1513 03.98 CD) 

34 33 37 BAD BOY JOE The Best Of Freestyle Megamix Volume 3 
WHAT IF 387/MUSICRAMA 117 98 CD) 

0  
PANCHO BARRAZA Las Romanticas De Pancho Barraza 
MUSARD 2713/BALBOA 15913 COI 

36 30 25 LOUIE DEVITO N.Y.C. Underground Party 5 
DEE VEO 0004/MUSICRAMA ( 1998 COI 

37 28 - THE SKIUANS FEATURING ANGELO VENUTO Un Amore (One Love) 
NERVOUS 20533 117.98 CD) 

38 39 33 EVA CASSIDY Imagine 
BLIX STREET 10075 116.98 COI 

39 35 27 SUGARCULT Start Static 
ULTIMATUM 076673/ARTEMIS 113 98 CO) (HI 

40 27 - SAMMY KERSHAW I Want My Money Back 
AUDIUM 6161/TOUCH 116.98 COI 

Q INSANE CLOWN POSSE The Wraith: Shangri-La 
PSYCHOPATHIC/03 9912/RIVIERA 119 98 CD) 

CD 
DOTTIE PEOPLES Churchin' With Dottie 
ATLANTA INT'L 10279 18,90/13.9e 

43 43 -  CHICO DEBARGE Free 
ALOVE 862CYKOCH ( 1898 COI 

CD GEORGIA MASS CHOIR I Owe You The Praise 
SAVOY 7129/MALUCO 111.96/17.9E0M 

II45 
42 I - JOAN ARMATRADING Lovers Speak 

DENON 17185 117 98 COI 

I' 

CD 

e' HOT SHOT DEBUT 
THE COUNTDOWN SINGERS Best Of The 80's 
MADACY 6831 (9 98 COI 

Q VARIOUS ARTISTS The Pinnade Project: Bricks With Straw... Volume 1 Gospel 
PINNACLE 0001/DTC 11698 CD) 

€4  1 

JUANITA BYNUM Behind The Veil: Morning Glory 2 
SHEKINAH INTERNATIONAL 1662 116 98 CO) IN]  

44 28 UNWRITTEN LAW Music In High Places 
LAVA 83632 112.98 CD) 

WILLIE NELSON Crazy: The Demo Sessions 
SUGAR HILL 1073 ( less CDI 

:main albums are 2-year-o d tides that have fallen below No. 100 on The Billboard 200 or re-issues of older albums. Total Weeks column reflects combined weeks title has appeared on The Billboard 203 and Top Pop Catalog Albums. The Heatseekers chart lists the best-selling albums by new and develop ng artists, defined as those who have never 
3ppeared in the top 00 of The Billboard ZO. If a Heatseekers title reaches that level, it and the act's subsequent albums are immediately Tel o appear on the Heatseekers chart Top Independent Albums are current titles that are sold via independent distrbutio , including those that are fulfilled via major branch distributors. IMIAlbums with the great-
et sales gains this week. • Recording Industry Assn, Of America ( RIAA) certification for net shipment of 503,000 album units (Gold). A RI/SA certification for net shipment of 1 million units 1Platinuml. • RIAA certification for net shipment of 10 million units (Cremona Numeral following Platinum or Diamond symbol intimates album's muhi-platinum level. 
:or boxed sets. and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/o tape RIAA Latin awards: Certification for net shipment of 100,000 units (Ora A Certification of 200,000 units 1Platinot Certification of 400,000 units IMulti-Platino). ' Asterisk indicates vinyl LP is available. Most 
:ape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent pnces, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase. [H] indicates past or present Heatseeker title, © 2, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All 
ldhis reserved. 
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Sales data and intemet sales reports compiled by N  . 
Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

3 

16 Weeks At Number 1 

NORAH JONES • BLUE NOTE 32088 [N] Come Away With Me 5 

SOUNDTRACK • EPIC 87018 Chicago 8 

2 CELINE DION EPIC 87185 One Heart 4 

LINKIN PARK WARNER BROS. onor Meteora 1 

THE WHITE STRIPES THIRD MAN 27148W2 Elephant 6 

• 6 CHER GEFFEN/MCA/WARNER BROS 73852/WARNER STRATEGIC MARKETING The Very Best Of Cher 7 

10 BUCK HOWDY PRAIRIE DOG 407 Dot Skidaddle! - 

7 DIXIE CHICKS AR MONUMENT/COLUMBIA 888406/CRG Home 17 

9 EVANESCENCE • WIND.UP 13063 Fallen 9 

O 12 COLDPLAY • CAPITOL 40504 A Rush Of Blood To The Head 16 

17 VARIOUS ARTISTS TIME LIFE 18774 Worship Together I Could Sing Of Your Love Forever 44 

GEORGE JONES 13AN01178NA670SIRLG The Gospel Collection: George Jones Sings The Greatest Stories Ever Told 197 

11 PINK FLOYD CAPITOL 82136' Dark Side Of The Moon (SACD) - 

18 JOHN MAYER A' AWARFJCOLUMBIA 8529.3NCRG pot Room For Squares 28 

VARIOUS ARTISTS SANCTUARY 84598 Live From Bonnaroo Vol.11 - 

• 19 THE EARLY NOVEMBER ORIVE.THRU 080081/MCA For All Of This (EP) - 

22 JOSH GROBAN A3 143/REPRISE 48154/WARNER BROS sit Josh Groban 46 

20 50 CENT A' SHADY/AFTERMATH 493944NINTERSCOPE Get Rich Or Die Tryin' 2 

23 AUDIOSLAVE • INTERSCOPE/EPIC 86968' Audioslave 19 

4 SHANE BARNARD & SHANE EVERETT INPOP 718E4 (r] Carry Away - 

21 VARIOUS ARTISTS EMI/UNIVERSAUSONY/ZOMBA 88344/CAPITOL Now 12 3 

SOUNDTRACK VARESE SARABANDE 066454 Frank Herbert's Children Of Dune - 

JOHNNY CASH AMERICAN/LOST HIGHWAY 063339NUME American IV: The Man Comes Around 51 

SOUNDTRACK DG 474150/UNIVERSAL CLASSICS GROUP Frida - 

BEN HARPER VIRGIN emu Diamonds On The Inside 64 
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TITLE 

TOP SO ND cKs TM 
Sales data compiled by N. . 

Nielsen 
SoundScan 

IMPRINT 8, NUMBER/DISTRIBUTING LABEL 

1 1 

.UMBER 10 Weeks At Number 1 

CHICAGO • EPIC 87018 

2 2 8 MILE A.- SHADY 49350r/INTERSCOPE 

3 3 CRADLE 2 THE GRAVE BLOODLINE/DEF JAM 06361r/IDJMG 

ab HOUSE OF 1000 CORPSES GEFFEN 493634/INTERSCOPE 

5 4 DAREDEVIL: THE ALBUMS WIND-UP 13079 

CD 5 LIZZIE MCGUIRE • BUENA VISTA 860791/WALT DISNEY 

7 6 SWEET HOME ALABAMA HOLLYWOOD 162364 

8 7 BRINGING DOWN THE HOUSE HOLLYWOOD 162386 

0 BROTHER, WHERE ART THOU? A6 LOST HIGHWAY/MERCURY 170069/MA4G 

al WHAT 

11 

A GIRL WANTS ATLANTIC 8364I/AG 

10 DISNEY'S LILO & STITCH• WALT DISNEY 860734 

12 14 NASHVILLE STAR: THE FINALISTS COLUMBIA (NASHVILLE) 87169/SONY ( NASHVILLE) 

13 16 THE PIANIST SONY CLASSICAL 87739 

14 12 THE LORD OF THE RINGS: THE TWO TOWERS WMG SOUNDTRACKS/REPRISE 48379/WARNER OROS. 

15 19 PIGLET'S BIG MOVIE WALT DISNEY 860081 

16 9 FRIDA DG 474150/UNIVERSAL CLASSICS GROUP 

17 17 A WALK TO REMEMBERS EPIC 86311 

18 11 SMALLVILLE [THE TALON MIX] ELEKTRA 62792/EEG 

19 

1p 25 

15 MOULIN ROUGE A' INTERSCOPE 493035 

MAID IN MANHATTAN EPIC 86921 

18 SPIRIT: STALLION OF THE CIMARRON ABM 493304/INTERSCOPE 

22 21 SHREK A DREAMWORKS 450305/INTERSCOPE 

23,1 20 XXX • UNIVERSAL I56259/UMRG 

24 13 HOW TO LOSE A GUY IN 10 DAYS VIRGIN 81522 

25 23 BLUE COLLAR COMEDY TOUR: THE MOVIE WARNER OROS ( NASHVILLE) 48424/WRN 

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Bi lboard album charts, catalog titles are included on the Internet and Soundtrack charts. le Albums with the greatest sales gain this week. • Recording Industry Assn. Of 
America IRIAA) certification for net shipment of 500,000 album units (Gold). • RIAA certification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's mutti-platinum level. For boxed sets, and 
double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units ( Oro.) A Certification of 200,000 units ( Retina). L' Certification of 400,000 units ( Multi-Platino). 'Asterisk indicates vinyl 
available. [M] indicates past or present Heatseeker title © 2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

Chart Codes: 
-ALBUMS - 
The Billboard 200 (820o) 
Bluegrass (SG) 
Blues (BL) 

Classical (CL) 
Classical Crossover (CX) 
Contemporary Christian (CC) 
Country (CA) 
Country Catalog (CCA) 

Electronic (EA) 
Gospel (GA) 
Heatseekers (HS) 
Holiday (HOC) 
Independent (IND) 

Internet (INT) 
Jazz (1Z) 
Contemporary Jazz (CI) 
Latin Albums (LA) 
Latin: Latin Pop (LPA) 

Latin: Regional Mexican (RMA) 
Latin: Tropical/Salsa (TSA) 
New Age (NA) 
Pop Catalog (PCA) 
R&B/Hip-Hop (RBA) 

1288/Hip-Hop Catalog (RBC) Hot too Airplay (HA) Country Singles Soles (CSS) 
Reggae (RE) Hot too Singles Sales (HSS) Danceelub Play (DC) 
World Music (WM) Adult Contemporary (AC) Dance/Sales (DS) 
-SINGLES- Adult Top eo (A40) Hot Latin Tracks (LT) 
Hot too (Hroo) Country (CS) Latin: Latin Pop (LPS) 

Latin: Regional Mexican (RMS) 
Latin: Tropicalealsa (1:55) 
R&B Hip-Hop (RBH) 
R&B Hip-Hap Airplay (RA) 
ROB Hip-Hop Singles Sales (RS) 

Rap Tracks (RP) 
Mainstream Rock (RO) 
Modern Rock (MO) 
Top 40 Tracks (To) 

Rankings from biweekly 
charts are listed in ital-
ics during a chart's 
unpublished week. 

2PBC: B200 102, PCA 45, 50: RBA 45; RBC 4, 6, 8, 10; 
Htoo 69, 78; HA 68; RA 34, 37; RBH 31, 38; RP 16,19 

3 Doors Down: 8200 30; A40 5; limo 5; HA 5; MO 15, 36: 
RO 5,14; Tço 3 

30 Dirty Junkies: DC 33 
50 Cent: B200 2; IND 15; INT 18; RBA 1; Htoot, to; HA 1,8; 

HSS it; RA 2, 5, 38, 42.44. 67.74; RBH 2, 5.39, 42, 
45, 67, 74. 80; RP 1, 5,12, 25; RS 8;140 1, 40 

504 Boyo: RBA 97 
702: E1200 135; RBA 41; HSS 43; RA 54; RBH 55; RS 38 
2002: NA 15 

Aallyah:13200 68; RBA 44; Hie° 6; HA 4; RA 11, 72; RBH 
12, 72; 740 10 

Midi Abair: Cl 4 
Abbe: PCA 30 
AC/DC: PCA 39 
Los Acosta: LA 31; RMA 19 
Yolanda Adams: GA 12; RBH 79 
Trace Adkins: CA 28; CS 34 
AFI:13200 29; MO 7; RO 34 
Afrocelts: WM 5 
Antonio Aguilar: LA 55 
Pepe Aguilar: Bzoo 118; HS 2; LA 1; RMA 1; LT 38; RMS 25 
Christina Aguilera: 13200 33; A40 14; AC 1; DC:; Fltoo 21, 

56; HA 22, 56; HSS 9;140 13, 20 
HSS 39; RS 16 

Alabama: CA 29 
Alberto Y Roberto: LPS 39 
ALC: GA 31 
The All-American Rejects: 8200 36; MO zo 
Gary Allan: Etzoo 198; CA 26; CS 13; Htoo 62; HA 61 
The Allman Brothers Band: 820097 
Althea: RBH 90 
Amerie: RA e; RBH e 
Amethystlum: NA 9 
Anastacia: DC 14 
Jessica Andrews: CS 21 
And You Will Know Us By The Trail Of Dead: HS :6 
Los Angeles Azules: LA 52 
Los Angeles De Chady: RMS 39 
Allen Anthony: RA 73; RBH 73 
Marc Anthony: TSA 5; TSS 12 
Aphex Twin: EA 4; HS 48; IND 25 
Area 305: LPS 30 
Ricardo Arjona: LA 22; LPA 9; LPS 4, 10; LT 8,24 
Armageddon: RA 62; RBH 60; RS 46 
Joan Armatrading: IND 45 
Ashanti: B200 155; RBA 72; titoo 19; HA zo; RA 47; RBH 

46; RP lie; RS 74; 140 12 
The Ataris: 820069; M014 
Natacha Atlas: DC 29; DS 19 
Audio Adrenaline: CC 26 
Audioslave: B200 19; I NT 19; limo 46; HA 44; MO 3; RO 
Avalon: B200 113; CC 9 
Aventura: TSA to 
Ramon Ayala Y Sus Bravos Del Norte: RMS 36 
AZ: RS 59 

Bzoo 27; RBA to; Htoo 33, 38; HA 31, 38; HSS 48. 
RA19; RBH 19; RS 18; Tyo 18 

Baby: B200 165; RBA 54; Htoo 18, 82; HA 17; RA18, 33, 
58; RBH 16, 34, 58; RP 20; RS 40:140 17 

Baby Diva: HSS 25; RBH 91; RS 5 
Recites: LPS 23; LT 32; TSS 14 
Bad Boy Joe: EA 9; IND 34 

The Bad Plus: a 9 
Erykah Badu: HSS 46; RA 24; RBH 24,86; RS 44 
Becky Fleeting: DC 15 
Baha Men: WM to 
Banda El Recodo: RMS 40 
Banda Pelillos: RMS 22 
David Banner: RA 50; RBH 51 
Buju Banton: RBA 9o; RE 3 
Shane Barnard: CC 36; HS 45; INT 20 
Luther Barnes: GA 23 
Pancho Barraza: IND 35: LA 24; RMA 14; RMS 27 
Jeff Bates: CS 14 
The Beach Boys: PCA 34 
Beanie Sigel: HSS 54; RS17 
Walter Beasley: Cl 8, 2o 
Beastie Boys: PCA 35; RBC 17 
The Beatles: PCA 1,16, 37, 41 
The Beatnuts: RS 56 
Beck: 13200 188 
Daniel Bedinglield: Bzoo 115; AC 28; DC 36; DS 1; H100 

28; HA 4o; HSS 2; 740 16 
Bee Gees: 8200 123; PCA 26 
Beenie Man: RE 5 
Graciela Beltran: LA 65 
Tony Bennett: a 3,22 
Bering Strait: CA 42 
Beta Y Sus Canarios: RMS 29 
B.G.: 820088; IND 3; RBA 19; RBH 83 
Big Bol: RA 69; RBH 69 
Big"C": HSS 33, 72; RBH 96; RS 15, 23 
Big Ren: RBA 96 
Big Tigger: RA 43; REIH 43 
Fabio Biondi: a 15 
David Bisbal: LA 74; LPS to; LT 21; TSS 26 
Clint Black:CA 68; CS 42 
BLACKstreet: Erne 124; RBA 42; REM 95 
Bobby "Blue" Bland: BL 5 
Mary J. Blige: RBC 15; RA 63; RBH 63 
The Blind Boys Of Alabama: GA 36 
Blindside: RO 38 
Blur: MO 23 
Andrea Bocelli: CL 2; CX 9 
Bond: CX 5 
Bone Crusher: Htoo 88; RA 35; RBH 35; RP 24; RS 50 
Bone Thugs-N-Harmony: Bzoo 170; RBA 60; RBC 
Bon Jovi: E3200 181; PCA 32, 42; A40 15 
Boomkat: HSS 14; RS 6o 
La Bouche: DC 22; DS 18; HSS 56 
Bowling For Soup: 8200129; HS 3; fhoo 64; HA 65;140 

34 
Boy Big: RBH 99; RS 64 
BoySetsFire: 8200 141: HS 4 
Michelle Branch: A40 8; AC 2; Htoo 31; HA 29 
Brandy: DS 21 
Toni Braxton: RBA too 
Breaking Benjamin: MO 38; RO 29 
him Brickman: NA 5,13 
Sarah Brightman: CX to 
Bronco: B200 159; HS 8; LA 3; RMA 3 
Garth Brooks: CCA 24; CS 26 
Brooks & Dunn: CA 57; CCA 15; CS 57 
Norman Brown: Cl 17 
The Dave Brubeck Quartet:12 16 
Michael Buble: Bzoo 116 
Joe Budder): Hie° 75; HA 74; RA 25; RBH 25; RP 18; RS 73 
Los Bukis: I3200 150; LA 2.17, 46; RMA 2, 11 
Basta Rhymes:132oo 59; RBA 15; Hut° to; HA Is; HSS 20, 

66; RA 8: RBH 7; RP 6; RS 4, 61; Tyo 32 

bwb: Cl 12 
Juanita Bynum: GA 21; IND 48 
Tracy Byrd: CS 25 

Jorge Luis Cabrera: LT 33; RMS to 
Caddillac Tah: RBH 90 
Caedmon's Call: CC 34 
Byron Cage: CC 33; 64 9; H541 
Chris Cagte:132oo 15; CA a; CS 9; Hie° 54; HA 52 
Glen Campbell: CA 66 
Canfron:13200 13; RBA 3; RA 66; RBH 64; RS 36 
Candide Y Su Huella Nortena: LT 43; RMS 17 
Nick Cannon: HSS 24; RS 62 
Capone -N- Noreaga: RS 54 
Mariah Carey: 8200 161; RBA 63; DS 2; limo 11; HA at; 

HSS 3, 2o; RA 8; RBH 7; RP 6; RS 4,13, 68:140 32 
Caribbean Pulse: RBA 89; RE 7; HSS 69; RS 45 
Vanessa Carlton: 8200 164; Aço 6: AC 5; Hloo 53; HA 54; 

Tço 29 
Jose Cerreras: CL 9 
Rodney Carrington: CA 31 
Deana Carter:13200 163; CA 21; CS 16 
Brandon Casey: Tyo 26 
Brian Casey: Tyci 26 
Johnny Cash: B200 51; CA 5, 71; CCA 8; INT 23; PCA 31 
Rosanne Cash: 8200130; CA16 
Eva Cassidy: IND 38 
Cat Power: HS 25; IND ty 
Chanticleer: CL 6 
Steven Curtis Chapman: B200 191; CC1.6 
IC Chasez: Hut° 86; HSS to; RS 41 
Cher:1320o 7; INT 6; DC 11; DS 8,15; HSS 49 
Cherish: RA 61; RBH 62 
Kenny Chesney: 8200 79; CA 8; CCA 3; PCA 14; CS 3; Elmo 

30; HA 27 
Cody ChesnuTT: IND 29 
Mark Chesnutt: CS 6o 
Chevelle: 820066; MO 10,19; RO to, 16 
The Chieftains: CA 63; WM 8 
Choppa: 1320o 136; RBA 50; Fltoo too; RS 21 
Charlotte Church: CX 3,12 
Peter Cincotti: HS 29; IND 18; a 2 
Cirque Du Soleil: WM 6 
C-lanae: HSS 52; RS 22 
Maurette Brown Clark: GA 22 
Terri Clark: CA 33; CS 19,46 
Dorinda Clark-Cole: GA 34 
Karen Clark-Sheard: GA 32 
Kelly Clarkson: HSS 18 
Willie Clayton: BL 13 
Patsy Cline: CCA 19 
Clipse: RBA 75; Htoo 82; HSS 31, 43; RA 33; RBH 34, 88; 

RP 20; RS 28, 38, 66, 67 
Tammy Cochran: CS 43; CSS 5 
Kettle Coffey: CA 56; CS 47 
Cold: H100 95; HSS 7; MO 24; RO 22 
Coldplay: B200 16; INT lo; PCA 6; Ayo 9; 1-11oo 40; HA 39; 

MO 22; T40 27 
Natalie Cole: a 8 
Nat King Cole: IZ 13 
Steve Cole: C17 
Phil Collins: PCA 40; AC 3,16; Frio° 76 
John Coltrane: a 18 
Common: RBA 99; HSS 46; RA 24; RBH 24,86; RS 44 
Conjunto Primavera: B200 175; HS to; LAS; RMA 4; LT 3; 

RMS 1, 12 
Control: LA 49 

Ry feeder: LA to; LPA 3; WM3 
Costumbre: LA 72 
The Countdown Singers: CA 70; IND 46 
Counting Crows: 8200 178; A.40 6; Hio0 53; HA 54;140 29 
Chris Cox: DC 13 
El Coyote Y Su Banda Tierra Santa: LT 19; RMS 6 
Cradle Of Filth: HS 22; IND to 
Creed: B200 179; PCA 38; RO 36 
Creedence Clearwater Revival: PCA 49 
Elvis Crespo: TSA 6 
Sheryl Crow:13200 125; A40 2; AC 9, 22; CS 24; CSS 1; 

11100 4; HA 10; HSS o; Tyo 5 
The Crusaders: Cl 2; RBA 73 
Anthony Cruz: TSS 17 
Cella Cruz: LA 43; TSA 3,8 
Cuisillos De Arturo Macias: LT 5o; RMS 21 
Cursive: IND 28 
Cusco: NAB 

The D4: HS 43 
Da Brat: RA 61; RBH 62 
Da Entourage: RBH 78 
Da Headbussaz: RBA 93 
Amy Dailey: CS 39 
D'Angelo: RS 71 
Tyrone Davis: BL 12 
Spencer Day: HSS 60 
Chico DeBarge: IND 43; RBA 79 
Def Leopard: PCA 22 
Dei Squad: limo 99; HSS 65; RA 51; RBH 50; RS 3o 
John Denver: CCA 17 
The Derallers: CA 52 
The Detroit Experiment: a ty 
Louie DeVito: EA to; IND 36 
DF Dub: HS 38 
Diamond Rio: 13200 120; CA13; CS 8; Hie° 50: HA 50 
Ani DiFrance: Etzoo 105; IND 5 
John Digweed: EA 15 
Celine Dion: 13200 4, 122; INT 3; PCA 4; A40 27; AC 7; DC 

2; limo 70; HA 72 
The Diplomats: 8200 13; RBA 3; RA 66; RBH 64; RS 36 
Dirty: RBA 61 
Dirty Vegas: EA 25 
Disturbed: 8200106; PCA 18; MO 28; RO 7,18 
Dixie Chicks: 8200 17; CA 2; CCA 4. 2; INT 8; PCA 19, 27; 

A40 22; AC 24; CSS 2; HSS 5 
DJ Envy: RBA 82 
DJ key: EA 20; DS 17 
DJ Kayslay: RA e; RBH e 
DJ Sammy: EA 12 
DJ Whookid: HS 39; IND 23; RBA 87 
DMX: 1127 C0s9;3H4000 66; HA 66; HSS 57; RA 45; RBH 44; RP 

Placido Domingo: CL 9,13 
Dominic: TSS 28 
The Donnas: Eizoo 128 
doubleDrive: RO 32 
Drag-On: RS 69 
Dusty Drake: CS 37 
Dr. Ore: RBC 11,18; RBH 87 
DDrurunHkielln:mf32uoonky7 D2 C 4 ; RBA 3 RA 56; 55; RBH 56 

Dueto Voces Del Rancho: LT 48; RMS 20 
George Duke: Cl 19 

The Early November: I NT 16 

The Earthquake Institute: HSS 70; RS 31 
Easy Star All-Stars: RE 6 
Linda Eder: HS 47 
Richard Egarr: CL to 
Electric Six: DS 16 
Valentin Elizakle: RMS 33 
Missy "Misdemeanor" Elliott: Bzoo 34; RBA 25; DC 5; 

litoo 26; HA 25; HSS 44; RA 22, 39; RBH 22, 40; RP 
to; RS 24;14015 

Emerson Drive: CA 61; CS 51 
Eminem: 13200 22; PCA 5, to; RBA 18; RBC 1, 2; 1-1100 20, 

42: HA 19, 42; RA 53, 74; REIH 54, 74; RP 21, 23; Tyci 
9,21 

Bill Engvall: CA 75 
Jocelyn Enriquez: DC 28 
Enya: NA 14; MSS 53 
Erasure: DS 11; HSS 68 
Gloria Estefan: LPS 28; LT 44 
Evanescence: B200 9; CC I; INT 9; Mo 18; Htoo 25; HA 

26; MO 2; RO 21;140 24 
Faith Evans: HSS 31; RBH 88; RS 28 
Sara Evans: CS 31 
Tiffany Evans: HSS 60 
Eve: HSS 42; RS 49 
Everclear: 8200 158 
Shane Everett: CC 36; HS 45; INT 20 
Everything But The Ght: EA 6 

Fabolous: Eizoo 14; RBA 5; Htoo 15, 68; HA 15, 67; HSS 
22, 51; RA to, 21; RBH to, 21; RP 7; RS 26. 29; T40 37 

The Faint: EA 59 
Fantasy: DS 7; HSS 37 
Father M.C.: RBA 64 
Fat Joe: RBA 85; RA 62; RBH 6o, 97; RS 46 
Feel: Aye 34 
Alejandro Fernandez: LA 42, 53; LPS 19; LT 28 
Vicente Fernandez: LA 69 
Ibrahim Ferrer: HS zo; LA 8; TSAI; WM1 
Tiziano Ferro: LPS 3; LT 4; TSS 5 
Field Mob: B200 107; RBA 36; Filoo 41; HA 41; RA 23; RBH 

23; RP 13 
Finch: Bzoo 112; HS 1; MO 18: RO 37 
Fischerspooner: EA 07; DC 47 
Five For Fighting: AC to 
Fleetwood Mac: B200 WO; A40 19; AC 15; H100 84 
Renee Fleming: CL 8; CX to 
The FlipMode Squad: Htoo to; HA it; HSS 20; RA 8; RBH 

7; RP 6; RS 4; T40 32 
Floetry: 13200 70; RBA 13; litoo 49; HA 48; RA15; RBH 17 
Joseph Fonseca: LT 46; TSS 6,19 
Feo Flghters:132oo 85; Hum 65; HA 64; MO 6, 16; 00 6, 

20 
Fourplay: Cl 15 
Foxy Brown: HSS 55; RA e; RBH 58. 92; RS 32 
Mario Frangoulis: CX 7 
Frankie Hum 61; HA 62;140 30 
Kirk Franklin: CC 23; GA 6; RBA 70 
Freeway: 13200 61; RBA 12; HSS 54; RA 73: 013H 73; RS 17 
Friburn & Urik: DC 31 
Funky Green Dogs: DC 42 
Further Seems Forever: CC 38 

Kenny G: Cl 3 
Ana Gabriel: LA66; LPA 20 
Ivan Gabriel: LPS 35; LT6; RMS 9; TSS ii 
Bill & Gloria Gaither: CC 25 
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Europa Galante: CL 15 
Manuel Galban: LA lo; LPA 3; WM 3 
Gang Start: RBH 99; R564 
Kenny Garrett: 1112 
Georgia Mass Choir: GA 18; IND 44 
Ghosttand: DC 29; DS 19 
The Gibson Brothers: BG 13 
Vince Gill: 8200166; CA 22; CS 48 
Ginuwine: 11100 18; HA 17; RA 18; RBH 16; RS 40; 74017 
Dana Glover: AC 21 
Godsrnacie Hum 73; HA 71; M09; RO 3 
Fabian Gomez: LT 11; RMS 4 
Good Charlotte: Bum 24; PCA 25; Hico 43, 97: HA 46; 

MO 12;140 23 
Goo Goo Dolls: A4o 16 
Glenn Gould: CL 5 
El Gran Combo De Puerto Rico: TSS 
Nathan Granner: CX 6 
El Gran Silencio: LPS 35; 116; RMS 9; 15511 
Natalie Grant: AC 30 
David Gray: B200 185 
Dobie Gray: A40 4; AC 18; Hum 51; HA 51;14036 
Macy Gray:Apo 33 
Al Green: PCA 36; RBC 14 
Vivian Green: 8200 73; RBA 24; DC 49; DS 5; Hum 44; HA 

49; HSS 6; RA 16; RBH 15; RS 2 
Lee Greenwood: CCA 9; PCA 33; CSS 4; HSS 29 
Mary Griffin: DC 12 
El Gringo De La Bachata: TSS 29 
Josh Groben:8200 46; a 1, 2; INT 17; AC 14 
Grupo Mania: TSS yo 
GusGus: DC 46 
Guy: RS 72 
G-Wiz: HSS 38; RBH loo; RS 12 
Nee-Nee Gwynn: HSS 25; RBH 91; RS 5 

-H 
Deitrick Haddon: CC 28; GA 8; HS 32 
Hahz The Rippe HSS 61; RS 43 
El Halton De La Sierra: RMS 35 
Daryl Hall John Oates: 6200139; IND 6; AC 8 
Regle Hamm: AC 25 
Fred Hammond: GA 14 
John Hammond: BL 7 
Jennifer Hanson: CA 51; CS 59; CSS 7 
The Happy Boys: EA 8,24 
Happy Clappers: DC 13 
Ben Harper: 132oo 64; INT 25 
Barry Harris: DC 39 
HAWK.: RBH 98 
Hayseed Dixie 136 12 
Heather Headley: Bzoo 84; RBA 26; RA 28; RBH 29 
(hed)Planet Earth: B200111; MO 32; RO 23 
Pete Heller: DC 45 
Eddy Herrera: TSS 30 
Faith Hill: B200 131; CA 17; CCA 18; AC 4 
Hitman Sammy Sam: RA 49; RBH 49 
Darwin Hobbs: GA 30 
Steve Holy: CS 40 
Hootie & The Blowfish: B200154; A4o 29; AC 27 
Hot Boys: 8200 31; RBA 7 
Hot Hot Heat: IND 27 
Marques Houston: Hum 93; RA 46; RBH 48 
Whitney Houston:132oo 189; RBA 59; AC 12; DC 7; HSS 

19; RS 25 
Buck Howdy: I NT 7 
Charlie Hunter Quintet: CI n 
Los Huracanes Del Norte: LA 29; RMA 17 

-1-
Ice Cube: RS 57 
Enrique Iglesias: LA 27; LPA lo; AC u; LPS 12, 25; LT 27, 

40; TSS 34 
io: DC 50; DS 23 
ndia: LA 26; TSA 2; DC 25; LPS 22; LT18; TSS 4 
ndiaftrie: B200 138; RBA 55 
ndustria Del Anion LA 39 
nsane Clown Posse: IND 41 
nterpol: HS 36; IND 22 
ntocable: B200180; LA 6, n, 25; RMA 5, 7, 15; LT17, 20; 

RMS 5,7 
Los Invasores de Nuevo Leon: LA61; RMS 32 
Ronald Isley: Hue 55; HA 53; RA 17; RBH 18 
the Isley Brothers: Hum 55; HA 53; RA17; RBH 18 

Man Jackson: B200127; CA 15; CCA 14; CS 2; H100 32; HA 
28 

loe Jackson Band: IND 26 
laguares: LA 67 
laheim: B200 42; RBA 9; RBC 5; Elmo 39; HA 36; RA13, 

27; RBH 13,28 
Bishop T.D. lakes: B200 63; CC4; G4 
Boney James: Cl 14 
Brett James: CS 41 
Etta James: BL 15 
M Jarreau: Cl 16 
ars Of Clay: CC19 
a Rule: B200 82; RBA 46; Hum 19; HA 20; RA 47; RBH 46; 

RP 14; RS 74; 140 12 
ay-Z: B200 76; RBA 33; RBC 19, 24; DS 12; limo 9, 72; HA 

9, 69; HSS 27, 54; RAt. 31, 64, 71; RBH t, 30, 65, 71; 
RP 4; RS10, 17, 58, 68 

Naylon Jennings: CA 74 
,edro Jesus: TSS 22 
(he licks: IND 11 
Elton John: Bzoo 78 
ack Johnson: PCA MO 39 
tlarcus Johnson: Cl 23 
iyleena Johnson: B2oo 157; HS 7; RBA 37; HSS 8; RA 30; 

RBH 33, 76; RS1 
olly Green: HSS 35; RS 19 
kale Jones: B200 197; CA 25; CC17; CCA 20; INT 12 
dorah Jones: B200 5; CI INT Ago 10, 26; AC 6; Fhoo 

45; H8 45 
ley Jones, Ir.: RS 55 
hr Charles Jones: RBA 92 
lichard Jo* Cl ii 
ose Jose: LA 38; LPA 13; TSS 31 
uanes: HS 19; LA 7; LM 2; LPS 13,17,48; LT 29; TSS 23 
"he judds: CCA 21 
ulio: LPS 29; LT 49; TSS 37 
imps: CC ço 
tnrenile: RS 69 

-K-
talmani: DC 23 
srael Kamalcawhvo'Ole: WM 9 
& Jolo: RBA 83; RA 75; RBH 75 

ohn P. Kee: 6416 
by Keith: B200 35; CA 3, 40; CCA 13; CS 27,32 

osh Kelley: Ayo 38 
1. Kelly:132oo 10; RBA 2; RBC 12, 22; H100 2,80; HA 2; 

HSS 8, 28, 75; RA 7, 43, 59; RBH 8, 43, 59. 76, 85, 
97; RS 1, 52;140 2 

:eat HS 14; RBA 48; RA 7o; RBH 7o 

Sammy Kershaw: CA 50; IND 40; CS 35 
Las Ketchup: LA e; LPA 18 
Alicia Keys: HSS 42; RS 49 
Kid Rock: B200 u; PCA 23; Mo 2; AC 22; CS 24; CSS 

Hum 4; HA lo; 11551:T40 5 
Kidz Bop Kids: Bzoo 25,162,184 
Killer Mike: 820062; RBA 17; Hico 88; RA 35, 69; RBH 

35, 69; RP 24; RS 50 
Kindred The Family Soul: B200194; HS u; RBA 39 
& Bnois King: BL 14 
Beyonce Knowles: RBH 84 
Diana Krell: Bzoo 173; IZ 1, 4 
Alison Krauss: BG 3; CA 43; CS 52 
Alison Krauss + Union Station: Enoo 134; BG 1; CA19 
Krayzie Bone: RA 56; RBH 57 
Gidon Kremer: CL 14 
Chantal Kreviazuk: Ago 24 
Smoldn' Joe Kubelu BL 14 
Kumbia Kings: B2oci 171; EA 18; LA 4. 45; LM 1,14; LPS 

35; LT 6; RMS 9; TSS 
KutMasta Kurt: RS 53 

-L--
Lady Saw: A40 13 
Sonny Landreth: BL ii 
k.d. lang: JZ 3 
Lasgo: DS 25 
Kenny Lattimore: Bzoo 117; RBA 40 
Avril Lavigne: Bzoo 20; Ayo 1; AC 19; Hico 16: HA 18; HSS 

16; 140 6 
Donald Lawrence & The Tri-City Singers: GA 26 
Raphy Leavitt Y La Selecta: TSA 18 
Jaimie Lee: l-155 39; RS 16 
Stagga Lee: RBH 77 
The Letter M.: HSS 55; RBH 92; RS 32 
Gerald Levert: RBA 69; RA 68; RBH 68 
Less: HSS 74; RS 35 
Liberacicm: LA 35 
Ottmar Liebert: NA 12 
The Libertines: HS 46 
Lifehouse: A40 32 
Lil' Flip: RBA 88; HSS 74; RA 50; RBH 51, 98; RS 35 
Lil Jon & The East Side Boyz: B200 80; IND 2; RBA 21; 

HSS 50; RA 56, 57; RBH 53, 57; RS 20, 55, 75 
Lil' Bake: RBH 98 
Lil' Kim: Elzoo 18; RBA 6; Fhoo 17; HA 16; HSS 12; RA 12, 

38; RBH 11, 39; RP 9; RS 6 
Lil' Mo: Hico 15, 68; HA 15, 67; HSS 51; RA10, 21; RBH 10, 

21; RP 7; RS 29; TA0 37 
Lit' Wyte: HS 34; IND 21; RBA e 
Alison Limerick: DC 16 
Limite: LA 28; RMA 16; LPS 32; IT i6; RMS 8 
Aaron Lines: CA 59; CS 56; limo 98 
Linkin Park: B2001,187; 1H14; PCA 3; Hum 37; HA 37; 

M01; RO 2 
Johannes Linstead: NA n 
LL Cool J: Bzoo 95; RBA 51; H10012; HA 13; RA 20; RBH 

20;140 7; TSS 36 
Lonestar: CA 46; CS 15; Hum 74; HA 73 
Jennifer Lopez: 8200 39; RBA 52; DS 14; Fhoo 12; HA 13; 

RA 20; RBH 20;140 7; TSS 36 
Jeff Lorber: Cl 5 
Patty Loveless: BOlO 
Luce: Ayo 39 
Ludacris: DC 5; Hui° 26; HA 25; HSS 44; RA 22; RBH 22; 

RP RS 24; T4o 
Bobby Lyle: Cl 13 
Liam Lynch: MO 34 
Lynyrd Skynyrd: PCA 29 

- m - 
Yo-Yo Ma: CL 3; CX 
Mack lo: RS 57 
Mad Caddies: RE n 
Madonna: DS 4; Hioo 67; HA 70; HSS 13, 30;140 38 
Magic: RBA 53 
Stephen Mallunus: IND n 
Mana: LA 21; LPA 8; LPS 14; LT 26 
Mannheim Steamroller: NA 4 
Victor Manuelle: TSA 11; LT 34; TSS 
Andrew Manz* CL lo 
Marascia: DC 8 
Mario: RBH 82 
Marisela: LPS 38 
Bob Marley: PCA 9; R BC 3; RE 9 
Damian "Jr. Gong" Marley: HSS 69; RS 45 
Maroon 5: HS 37; Ayo 23 
The Marsalis Family:12 11 
Billie Ray Martin: DC 4; DS 22 
Brad Martin: CS 53 
Ricky Martin: LPS 1; LT 1; TSS 3 
Mary Mary: CC 37; GA n 
Massive Attack: EA 2 
Master P: RBC 25; Hu* loo; RS 21 
matchbox twenty: Bzoo 56; A40 3; Hico 34; HA 35:140 

14 
Dave Matthews Band: B200 200 
John Mayer: 8200 28, 66; INT 14; Ago 7,12; AC 17; Hum 

29; HA 30:14019 
Christian McBride Band:12 19 
Martina McBride: B200 74; CA 7; CS 6; Hum 47; HA 43 
Delbert McClinton: BL 4; CA 72 
Donnie McClurkin: B200 86; CC 7; GA 2; RBA 38; RBC 
Brian McComas: CS 30 
Paul McCoy: A4018; Htoo 25; HA 26; MO 2; RO 21;140 24 
Tim McGraw: B200 48; CA 4, 39; CCA 1,16, 25; PCA 12; CS 

5; H100 36; HA 34 
McHayes: CS 58 
Brian McKnight: B200 21; RBA 8; RBC 21; RA 48; RBH 47 
MercyMe: CC 21,39 
Jo Dee Messina: CS 23 
Metallica: PCA 15 
Method Man: RS 71 
Luis Miguel: LA 56; LPA 17 
Glenn Miller: JZ 5 
Millie: LPS 6; LT9; TSS 21 
Vemessa Mitchell: DC 44 
Molotov: LA 48; LPA 
Monchy & Alexandra: TSA 7 
Jane Monheit: IZ 17 
Monica: RA 36; RBH 37 
Alejandro Montaner: LPS 33 
Daniel Montenegro: CX 6 
Pablo Montero: LA 30; RMA 18; LPS 21; LT 22; RMS 28 
Dr. Ed Montgomery: GA 31 
Montgomery Gentry: B200 176; CA 23; CS 20; CSS 3; 

Him 83; HSS 23 
Chante Moore: B200 117; RBA 40 
Allison Moorer: CS 24; CSS Inoce 4; HA lo; HSS 
MOP.: RBA 67; RS 54 
Craig Morgan: CA 27; HS 15; IND 9; CS 22 
Lou Mosley: HSS 17; RBH 89; RS 3 
Brandy Moss-Scott: HSS 26; RBH 94; RS 9 
Jason MraZ: B200160; HS 9; 64011 
Mr. Cheeks: 8200132; RBA 47; Fhoo 17; HA 16; HSS 12; 

RA 12, 52; RBH 11, 52; RP 9; RS 6 

Ms. Dynamite: HS 42 
Ms. Toi: RS 57 
Mudvayne: B200152; MO 35; RO 12 
Maria Muldaur: BL 9 
Murk: DS 24 
Anne Murray: CA 49 
Keith Murray: limo 99; HSS 65; RA 51; RBH 50; RS 30 
The Music: HS 35 
Musiq: RA 26; RBH 26 
Mystikal: RA 56; RBH 57 

-N-
Nas: Bzoo 52; RBA 27; DS 14; limo 14; HA 12; RA9, 58; 

RBH 9, 58; RP 8; T4o 
Nate Dogg: Hico lo; HA 8; RAS; RBH 5; RP 5;140 40 
Luna Negra: NA 12 
Frankie Negron: TSA 17; TSS 32 
Nelly: 8200 32; RBA 34; Hum 58; HA 59; HSS 41; RA 29; 

RB11 27; RP 15; RS 37 
Willie Nelson: B200 183; CA 24. 54, 64; CCA 12; IND 50; 

CS 27 
Aaron Neville: GA 19 
Next: RBA 94 
Joe Nichols: B200 94; CA lo; CS 4; CSS lo; Hum 35; HA 32 
Nickel Creek: BG 2; CA 37; CCA 22; IND 24 
Nirvana: Bno 177 
The Nitty Gritty Dirt Band: BG 6; CA 73 
Nivea:13200 144; RBA 49; Hum 94; RA 41; RBH 41;140 26 
No Doubt: B200 101; A40 13, 20; H100 81 
Noelia: LPS 8; 1115; TSS 27 
NOFX: IND zo 
N.O.R.E.: DS 10; HSS 64 
Smokie Norful: GA 4; HS 12 
The Notorious B.I.G.: RBC 23; RA 44; RBH 45; RP 25; RS 

65 
Les Nubians: Bzoo 87; RBA 22 

Mark O'Connor% Hot Swing Trio: 11 10 
Sinead O'Connor: DC 29; DS 19 
Daniel O'Donnell: WM 7,10 
Oleander: RO 39 
Janusz Olenjniczak: a; SIX 13 
Yoko Ono: DC 6; DS 6; HSS 36 
Oobie RS 75 
Opera Babes: 0( 4 
Roy Orbison: CCA 23 
Mauricio O'Reilly: 0( 6 
Stacie Orrico: 8200 77; CC6 
OutKast: RBC 13 

-P-
Joe Pace: GA 38 
Brad Paisley: CA 48; CS 33 
Palomo: L4 32, 63; RMA 20; LT 7; RMS 3 
Panjabi MC: 05 12; H100 72; HA 69; RA 31; RBH 30; RS e 
Papa Reu: RBH 98 
Papa San: RE 10 
Dolly Parton: BG 8 
Pastor Troy: RS 55 
Tedd Patterson: DC 45 
Sean Paul: 620012; RBA 4; RE 1; limo 3; HA 3; HSS 21, 

73; RA 4; REM 4; RP 2; RS 14; T4o n 
Laura Pausini: DC 32 
Luciano Pavarotti: CL 9 

Diddy: Fhoo 38; HA 38; RA 63; RBH 63; 14018 
Pearl lam: HSS 32 
Bishop Carlton Pearson: GI 40 
Jennifer Pena: LPS is; LT 14 
Dottie Peoples: 6417; IND 42; RBA 71 
Amanda Perez: B200 75; RBA 43; I-hoo 22; HA 24; RBH 

81:140 8 
Perpetuous Dreamer: DC 35; DS 20 
Pesado: RMS 23 
Pet Shop Boys: DC 24 
Kelly Joe Phelps: BL 6 
Phillips, Craig And Dean: CC 24; HS 21 
Pieces Of A Dream: CI 22 
Pink: 8200 89; MSS 34 
Pink Floyd: I NT 13; PCA 2,28 
Alexandre Pires: LA 20; LPA 7; LPS 2; LT 2; TSS 2 
Placebo: HS 18 
Planet Asia: RS 53 
ROD.: CC 29 
The Police: PCA 46 
Pooh And The Young Inspirations: GA 28 
The Postal Service: IND 32; HSS 71 
The Potter's House Mass Choir: 8200 63; CC 4; G4 
Powerman 5000: RO 26 
Julio Preciado Y Su Banda Perla Del Pacifico: LA 60; RMS 

38 
Elvis Presley: 8200 99; CA n 
Lisa Marie Presley: A40 21 
Kelly Price: RA 65; RBH 66 
Pronti: DC 23 
Prosperity: GA 33 
Puddle Of Mudd: Bzoo 145; Mo 37 
Flora Purim:11 23 

-Q 
Q Tip: HSS 46; RBH 86; R544 
Queen: PCA 43 
Queens Of The Stone Age: B200 104; H100 77; MO 11, 27; 

RO 17 
A.B. Quintanilla B200171; LA 4; LPAu LPS 35; LT 6; 

RMS 9; TSS ii 

-R-
RA: HS 27; RO 35 
Rabanes: TSS 25 
Racket City: RS 39 
Bonnie Raitt: AC 29 
Rascal Flans: B200 no; CA 12; CCA 6; PCA 24; CS 12; 

H100 63; HA 63 
The Raveonettes: HS 17 
Red Hot Chili Peppers: B200 71; H100 60; HA 60; MO 4; 

RO 28 
Redman: MSS 9; RS 71 
Los Rehenes: LA19, 51; RMA 12 
Reina: DS 9; Fhoo 96; HSS e 
Relient K: Boo° 119; CCito 
Revenue: HSS 62; RS 48 
Revis: MO 29; R019 
Chris Rice: CC 32; HS 40 
Lionel Richie: Bzoo 90; RBA 84 
Los Rieleros Del Norte: LA 23; RMA 13; LT 36; RMS 13 
LeAnn Rimes: CA 47; CS 50; CSS 6,9; DC to 
lenni Rivera: LA 70 
Jerry Rivera: TSA 14; LPS 31; LT 31; TSS 9 
Lupillo Rivera: LT 47; RMS 19 
Robbie Rivera: DC yo 
Lourdes Robles: LPS 26 
Daniel Rodriguez: CX 13,15 
Tito Rojas: TSA 20; TSS 39 
The Rolling Stones: B2o0 98 
Linda Ronstadt: CA 69 

Roomful Of Blues: BL 
The Roots:1320o 143; RBA 62 
Rosario: TSS 38 
Paulina Rubio: LPS 37; TSS 33 
John Rzeznile Ayo 40 

Saliva: B200 126; Hum 92; MO 25; RO 9,13 
Man Chalino Sanchez: LT 39; RMS 15,31 
San Francisco Symphony: CL 12 
Santana:132cm 65; Ayo 8; AC 2; H100 31; HA 29 
Juelz Santana: RA 66; RBH 64; RS 36 
Gilberto Santa Rosa: LA 59; IPA 19; TSA 9; LPS 27; LT 30; 

TSS 8, 20 
Antony Santos: TSS 35 
Sapphirecut: DC 37 
Smoak HSS 45; RS 27 
Yoskar Semi* TSS 15 
Scarface RBA 95 
ScoLoHoFo: JI 21 
loan Sebastian: LA 64; LPS 36; LT 37; RMS 14,37 
Jon Secede: LPS 28; LT 44 
Seether: B200 193; H100 85; MO 17, 26; R08, 25 
Bob Seger & The Silver Bullet Band: PCA 8 
Seiko: DC 19 
Selena: LA 18; LPA 6 
Shaggy: RE 4, 12 
Shakira: LA12; LPA 4; LPS 5: LT 10 
Duncan Sheik: DC 3 
Shekinah Glory Ministry: GA 7; HS 26; IND 17 
Blake Shelton: B200 140; CA 20, 53; Hum 90 
The Shepherds: GA 35 
Shine Down: RO 40 
Mike Shorey: Hico 15; HA 15; RA uo; RBH lo; RP 7: 140 37 
Wayne Shorter: JZ 7 
The Sicilians: EA n; IND 37 
The Silk Road Ensemble: CX 14 
Simple Man: B200 41; H100 87 
Jake Simpson: HS 28 
Frank Sinatra: PCA 48 
Sin Bandera: LA 47; LPA :5; LPS 9. 20, 40; LT 23 
Sister Hazel: IND 31; A40 28 
Sixpence None The Richer: Ayo 17; AC 13; Hum 91 
Size Queen: DC 30 
Ricky Skaggs & Kentucky Thunder: BG 4; CA 44 
Smilez & Southstar: RBA 66; Hico 89; RBH 93 
Anthony Smith: CS 45 
Michael W. Smith: B200 169; CC14, 20 
Snoop Dogg: B200 37; RBA 20;11100 7; HA 6; HSS 15; RA 

3: RBH 3; RP 3; RS 7;140 33 
Socialbum: HS 30; MO 31; RO n 
Solange: RBA 57; DS 10; HSS 64 
Solid Sessions: DC 23 
Marco Antonio Solis: LPS 24; LT 35 
Soluna: DS 13 
Son De Call: TSS 
Sonicflood: CC 3o; HS 33 
The Spanish Harlem Orchestra: TSA 15 
Renee Spearman And Prez: GA 33 
Spliff Star: MSS 66; RS 61 
Bruce Springsteem 8200153 
Spyr0 Gyra: Cl 9 
Stain& MO 33; RO 27 
Renee Stakey: DC 27 
Ringo Starr: Bum 186; IND 7 
Stereo Fuse: Ayo 35 
Stereomud: Elmo 146; HS 5 
Cat Stevens: PCA 44 
Rod Stewart: B200 55; AC 20 
Rebecca St. lames: CC 27 
Angie Stone: DC 26 
Stone Sour: RO 24 
George Strait: B200 81; CA 9, 34, 45; CS 36 
The Streets: EA 3; HS 31; IND 19 
Tadeusz Strugala: CI STX 
Sublime: PCA 47 
Sug-arcult: IND 39 
Sum 41: 8200 137; MO 21, 3o 
Tony Sunshine: RA 62; RBH 60; RS 46 
Supreme Beings Of Leisure: DC 20 
Swdchfoot: 8200 199; CC18 
System Of A Down: B200142, 192 

-T.-
Taking Back Sunday: HS 23; IND 12 
Talib Kweli: 8200114; RBA 32; limo 79; MSS 47; RA 32; 

RBH 32; 8P22; RS 42 
Dawn Tallman: DC 34,41 
Olga Tenon: LPS 16; 1113; TSS 7 
Taproot: MO 37; RO 31 
tAT.u.: Bum 38; limo 52; HA e; Lps 34;14o 28; TSS 18 
lames Taylor: PCA 7; AC 26 
Mark Taylor: GA 31 
Susan Tedeschi: BL 1; IND 16 
Los Temerarios: B2o0150; LA 2, 62; RMA 2; LT 42; RMS 

30,34 
Bryn Teel: CX io 
TG4: HSS 67; RS 47 
Thalia: EA 5; HS 49; LA15, 33; LM 5,11; LPS 7; LT12; TSS 13 
The Rayne: RA 27; RBH 28 
Theory Of A Deadman: Mo 36; R015 
Thicke: MSS yo; RS 63 
Thievery Corporation: EA 13 
Third Day: 8200 67; CC 5 
Third Eye Blind: MO yo 
Michael Tilson Thomas: CL 12 
George Thorogood & The Destroyers: BL 3 
EL: Hioo 88; RA 35; RBH 35; RP 24; RS 50 
Los Tigres Del Norte: LA 34; LT 5; RMS 2 
Justin Timberlake: B200 23; RBA 29; DC 18, 38; DS 3; 

Hum 13, 27; HA 14, 33; HSS 4; RA 40, 6o; RBH 36, 
61; RS u; T4o 4, 25 

Aaron Tippin: CA 58; CS 38; CSS 8 
Thea TippM: CS 38 
TLC: RBA 65; Hico 71; HA 75; 140 39 
Tosca: EA 16 
Peter bosh: RE 15 
Rigo Tovar: HS 50; LA 16; RMA io 
Train: Mo 25 
Transplants: IND 13 
Trapt: B200 50; H100 59; HA 57; MO 5; RO 4 
Randy Travis: (3200 133; CA18; CC ii; CS 10; H100 57; HA 55 
El Tri: LA 71 
Trick Daddy: limo 69; HA 68; RA 34; RBH 31; RP 16 
Trick Pony: CA 67; CS 54 
TrMa: RBA 80 
Inn-i-tee 5:7: G4 24 
Travis Tritt: CA 55; CS 28 
Los Tucaries De Tijuana: LT 41; RMS 16,26 
Tanya Tucker: CS 55 
Marisa Turner: DC 48 
Shank Twain: 8200 57; CA 6; CCA 5; PCA 20; AC 23; CS 49 
Twista: RBC 20 
Steve Tyrell: JZ 20 
Tyrese: B200 40; RBA 16; Fhoo 8; HA 7; RA 6; RBH 6; 140 

22 

Uncle Kracker: B200195: A40 4; AC 18; limo 51; HA 51; 
Tyo 36 

Underworld: DC 17 
Union Station: BG 3; CA 43; CS 52 
Unloco: RO 33 
Unwritten law: IND 49 
Keith Urban: B200 121; CA uj; CS 7; H10048; HA 47 
Adolfo Urias Y Su Lobo Norteno: LT 25, 45; RMS :0, 18 
Polo Urias: LA 73; RMS 24 
The Used: 8200 109; MO 13 
Usher: HSS 59 

- V - 
Luther Vandross: RBA 81 
Paul Van Dyk: EA 23 
Phil Vassar: CA 38; CS 17 
Stevie Ray Vaughan And Double Trouble: BL 2 
lad Velasquez: B200 93; CC 8 
Venus Hum: DC 21 
Angelo Venuto: EA n; I.m-n-  37 
Johnny Vicious: EA 1; HS 13; IND 8 
David Visan: EA 7; IND 30; WM 4 
Carlos Vives: TSA16 

-w-
Kristine W: DS 24 
The Wailers: PCA 9; RBC 3; RE 9 
Hezekiah Walker & The Love Fellowship Crusade Choir: 

CC 35; GA io; HS 44; RBA 76 
The Warren Brothers: CS 25 
Warsaw Philharmonic National Orchestra Of Poland: CL 

i; STX 13 
Kim Waters: Cl io 
Russell Watson: 0( 8 
Jimmy Wayne: CS 18 
Weekend Players: DC 9 
Kirk Whalum: Cl 25 
Peter White: Cl 24 
The White Stripes: B2oo 6, 196; INT 5; MO 8 
Wildchild: RS 33 
Dar Williams: HS 24 
Doug Williams: GA 25 
Hank Williams Jr.: CCA 10 
Melvin Williams: G4 25 
Pharrell Williams: Htoo 7: HA 6; HSS 15, 46; RA 3; RBH 3, 

86; RP 3; RS 7, 44; T40 33 
Robbie Williams: B200 43; A40 3o 
Mark Wills: CA 35; CS 11,44 
Charlie Wilson: Hum 7; HA 6; HSS 15; RA 3; RBH 3; RP 3; 

RS 7:140 33 
The Winans: GA 39 
Mario Winans: RA 52; RBH 52 
George Winston: NA 3,6 
Wayne Wonder: Bzoo 83, RBA 28; RE 2; Hico 23; HA 21; 

HSS 63; RA 14; RBH 14; RP lo; RS 5E140 35 
Lucy Woodward: Bzoo 148; HS 6; Mo 31 
Darryl Worley: CA 41; CS 1; Fhoo 24; FIA 23 
Zakk Wylde's Black Label Society: RO 30 

Xzibit: RBH 87 
-x-

-Y-
Yaire: TSS 24 
Yanni: B200 92; NA 1,2 
ling Yang Twins; HSS 50; RA 57; RBH 53; RS 20 
Young Blaze: HSS 39; RS 16 
YoungBloodZ: RS 70 

-z-
Zwan: Bzoo 174 

-SOUNDTRACKS-
8 Mile: Bzoo 26; RBA 30; SIX 2 
More Music From 8 Mile: RBA 98 
Amandlab WM 14 
Bend It Like Beckham: WM 12 
Blue Collar Comedy Tour: The Movie: CA 32; SIX 25 
Bringing Down The House: B200 149; RBA 31; SIX 8 
Callas Forever: CL 7 
Chicago: Bzoo 8; I NT 2; S1)(1 
Coyote Ugly: CCA: 
Cradle 2 The Grave B200 49; RBA 23; SIX 3 
Daredevil: The Album: B200 54; SD( 5 
Deliver Us From Eva: RBA 77 
Disney's lib & Stitch: Bzoo 182; SlI 
Down From The Mountain:13G 14 
Frank Hubert's Children Of Dune: INT 22 
Frida: INT 24; LA 9: RMA 6; SIX 16; WM 2 
House Of moo Corpses: B200 53; Sp( 4 
How To Lose A Guy In lo Days: STX 24 
Lizzie McGuire: B:oo 72; STX 6 
The Lord Of The Rings: The Two Towers: SIX 
Maid In Manhattan: SIX zo 
Mamma We!: PCA 21 
Mariana: Complices Al Rescate: LA 75 
Moulin Rouge: SIX :9 
Nashville Star: The Finalists: CA 30; SIX 12 
0 Brother, Where Art Thou?: CCA 2; PCA 13; SIX 9 
Paid In Full: RBA 68 
Piglet's BIG Movie: STX 15 
Shrek: SIX 22 
Smallville [The Talon Mix]: SIX 18 
Spirit: Stallion 01 The Cimarron: SIX 21 
Sweet Home Alabama: Bzoo 147; SIX 7 
Talk To Her: LA 36; LPA 12 
A Walk To Remember: SD( 17 
What A Girl Wants: Bzoo 168; SIX lo 
XXX: SIX 23 

-VAR!IOUS ARTISTS-
ces The Billboard 200 

Atticus: Dragging The Lake it: 103 
Disneymanie S uperstar Mists Sing Disney ...Their 

Way!: 91 
Dove Hits 2003: 156 
Grammy Nominees 2oo3: 47 
iWorship: A Total Worship Experience: : 5: 
Now n: 108 
Now 12: 3 
Rewind: The Hip-Hop DVD Magazine Issue I: 4,, 
Worship Togethlr: I Could Sing Of Your Love Forever: 44 
WOW Gospel 2003: 96 
WOW Hits 200 t: 15,0 
WOW Worship (Yellow): 56 
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 MODERN ROCK TRACKS T. Billboard 
Aisplay monitored by 

96': Nielsen 

Broadcast Data 

Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 1 
NUMBER 1 fr,- 

SOMEWHERE I BELONG ,,,, 
2 Weeks At Number 1 

Linkin Park 9 
€0 2 BRING ME TO LIFE WIND uP Evanescence Featuring Paul McCoy 9 
po 4 LIKE A STONE MERSCOPEAPIC Audioslave 9 
4 3 CAN'T STOP WARNER BROS Red Hot Chili Peppers q 
te 6 HEADSTRONG WMINER BROS Trapt 9 
6 5 TIMES LIKE THESE ROSWEIRCARMG Foo Fighters 9 

tie 7 GIRL'S NOT GREY NITRWOREAMWORKS AFI .2 
C. 9 SEVEN NATION ARMY THIRD WINNE The White Stripes 9 
co 10 STRAIGHT OUT OF LINE REPUBLICAMIVERSAVUMBG Godsmack 9 
In 11 SEND THE PAIN BELOW ulc Chevelle 9 
11 8 NO ONE KNOWS INTERSCOPE Queens Of The Stone Age 9 
12 12 THE ANTHEM DAYLIGHT/EPIC Good Charlotte 9 
(E) 15 BURIED MYSELF AUVE REPRISE The Used 9 
ej 19 IN THIS DIARY COLUMBIA The Ataris 9 
"15 14 WHEN I'M GONE REPUBLICANMERSAIMARG 3 Doors Down .2 
'6 20 ALL MY LIFE ROSWELL/RCAMMG Foo Fighters 9 
17 17 FINE AGAIN WIND-UP Seether 9 
CO 21 WHAT IT IS TO BURN DRIVE IHRUNICA Finch 9 
89 18 THE RED onc Chevelle 9 
20 13 SWING, SWING DOGHOUSE/DREAMWORKS The All-American Rejects 9 
Ea 22 THE HELL SONG ISLAND/HUM Sum 41 6, 
22 16 CLOCKS CAPITOL Coldplay 9 
42) 25 CRAZY BEAT PARLOPHONENIRGIN Blur 

Em 29 STUPID GIRL RINGEFFEWINIERSCOPE Cold 9 
(DI 24 REST IN PIECES ISIANEMEUMG Saliva 9 
€2, 27 DRIVEN UNDER WIND UP Seether q 

aill 32 GO WITH THE FLOW INTERSCOPE Queens Of The Stone Age 9 
25 23 _ REMEMBER REPRISE Disturbed 9 
all 30 CAUGHT IN THE RAIN EPIC Revis 
3,3 28 STILL WAITING ISLANDADJMG Sum 41 q 
3 I 26 DOWN ELEKTRNEEG Socialburn 9 
cm 33 BLACKOUT VOLCANO/JUS (hed)Planet Earth «2 
ED PRICE TO PLAY RIP ELECPAEFU Staind 9 
ED 34 UNITED STATES OF WHATEVER s CURVE Liam Lynch «2 
35 31 NOT FALLING UPI Mudvayne 9 
43 35 THE ROAD I'M ON REPUBLICAUNIVERSALAWRG 3 Doors Down 

433 36 MINE VELVET HAMINMUILANTIC Taproot «2 
€13 37 SKIN HOLLYWOOD Breaking Benjamin 

18 39 THE HORIZON HAS BEEN DEFEATED MOONSHINE CONSPIRACTUNIVERSALMARG Jack Johnson 

M. BLINDED (WHEN I SEE YOU) ELE/I/EEG Third Eye Blind 
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• Billboard ADULT CONTEMPORARY Tm 
Airplay monitored by ILiel: Nielsen 

Broadcast Data 

Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

2 
',•';' NUMBER 1 'M 

BEAUTIFUL RCAMMG 

I Week At Number I 

Christina Aguilera .9 ., 
1 THE GAME OF LOVE ARISTA Santana Featuring Michelle Branch 12 
3 CAN'T STOP LOVING YOU ATLANTIC Phil Collins 

4 CRY WARNER BROS Faith Hill 9 
5 A THOUSAND MILES ASMANTERSCOPE Vanessa Carton 9 
6 DON'T KNOW WHY BLUE NOTE/VIRGIN Norah Jones ese 

7 I DROVE ALL NIGHT EPIC Celine Dion .9 
3 FOREVER FOR YOU NWATCH Daryl Hall John Oates 

9 SOAK UP THE SUN AMNINTERSCOPE Sheryl Crow .9 
e 82 ____ ., AWARE/COLUMBIA SUPERMAN (IT'S NOT EASY) Five For Fighting 9 

II HERO INTERSCOPE Enrique Iglesias .9 
TRY IT ON MY OWN ARISTA Whitney Houston g, 

5 DON'T DREAM IT'S OVER SQUINT CuRBREPRISE .1111 AIRPOWER O. Sixpence None The Richer 

I t) YOU'RE STILL YOU 14111EPRISE Josh Groban 

1, PEACEKEEPER REPRISE .4 1 AIRPOWER 16.- Fleetwood Mac 

18 COME WITH ME (LULLABY) ATLANTIC Phil Collins 

7 19 YOUR BODY IS A WONDERLAND AWAREXOLUMBIA John Mayer .9 
3 26 DRIFT AWAY UVA .41 AIRPOWER 1111. Uncle Kracker Featuring Doble Gray 9 
9 23 I'M WITH YOU ARISTA Avril Lavigne 9 
e 24 THESE FOOLISH THINGS JAIMG Rod Stewart 

' 20 THINKING OVER DREAMWOMIS Dana Glover 9 
25 PICTURE LAVNARANTIC Kid Rock Featuring Sheryl Crow «2 

.' 21 I'M GONNA GETCHA GOOCH MERCURWIDMAG Shania Twain .2 
17 LANDSLIDE MONUMENT/COLUMBIA Dixie Chicks 9 
22 BABIES REFUGEE/UNIVERSAL SOuTs Regie Hamm 

28 SEPTEMBER GRASS COLUMBIA James Taylor 

27 27 INNOCENCE ATLANTIC Hootie & The Blowfish 

28 IF YOU'RE NOT THE ONE ISLAND/WAG Daniel Bedingfield 

29 TIME OF OUR LIVES men Bonnie Raitt 

30 NO SIGN OF IT CURB Natalie Grant 

Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. 106 main-
stream rock stations, 89 modern rock stations, 91 adult contemporary stations and 84 adult Top 40 stations are electroni-
cally monitored 24 hours a day, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream Top 40, 
Rhythmic Top 40 and Adult Top 40 stations. The 257 Top 40 Tracks stations are electronically monitored 24 hours a day, 7 
days a week. Top 40 Tracks awards bullets based on increase in audience impressions. On the remaining detection-based 
charts, tracks with increase in detections over the previous week are bulleted regardless of chart movement. A record 
which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it registers an increase. Records below the top 20 (top 15 for AC and Adult Top 40) are removed from the chart after 26 weeks. Airpower awarded to songs 
appearing in the top 20 on both the Nielsen BM Airplay and Audience charts for the first time with increases in both detections and audience ;Top 40 Tracks excluded). Videoclip availability. 101 2063, VNU Business Media, Inc. All rights reserved. 
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Billlicxxi d MAINSTREAM 1 r ROCK TRACKS. 
Airplay monitored by I: Nielsen 

Broadcast Data 

Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

2 
ab NUMBER 1 Fit1 

LIKE A STONE 1NTERSCOPEAPIC 

I Week At Number 1 

Audioslave 9 
2 1 SOMEWHERE I BELONG WMEEBROS Linkin Park 9 
3 STRAIGHT OUT OF LINE REPoELicONIAERSALWMRU Godsmack 9 
4 HEADSTRONG WARNER BROS Trapt .2 

7 WHEN I'M GONE REPUBLICITUNVORSAIJSMRS 3 Doors Down 9 
5 TIMES UKE THESE ROSWELL/RCA MG Foo Fighters q 

7 6 REMEMBER REPRISE Disturbed 9 
8 8 FINE AGAIN WINO UP Seether 9 
9 9 ALWAYS ISI.IArD,rDJR,EG Saliva 9 
ID 12 SEND THE PAIN BELOW EPIC Chevelle 9 
11 10 DOWN ELEKTRAMG Socialburn 9 
12 11 NOT FALLING EPIC Mudvayne .2 

ID 16 REST IN PIECES ISLANDAIMMG Saliva q 

(I) 18 THE ROAD I'M ON ROPRBLiCIUNIvEOSGLVMOG 3 Doors Down 9 
5- 14 MAKE UP YOUR MIND (01/ROADRUNNERICIL G Theory Of A Deadman 9 

16 15 e THE RED EPIC Chevelle 9 
17 13 27 NO ONE KNOWS ea OPE Queens Of The Stone Age 9 

68 17 36 PRAYER repese Disturbed 9 

(D 21 7 CAUGHT IN THE RAIN roc Revis 

20 19 
EOM 

31 
6 

ALL MY LIFE ,,, Foo Fighters .2 

BRING ME TO LIFE ..UND UP Evanescence Featuring Paul McCoy q 

€3 24 6 STUPID GIRL Ft I . IININTERSCOPE Cold «2 

ED 23 10 BLACKOUT VOLCANOWI (hed)Planet Earth 9 

24 20 INHALE ROAORUNNERIOJ G Stone Sour 9 

ED 26 DRIVEN UNDER wirieue Seether st 

ED 27 FREE neEaaewonEs Powerman 5000 
Ea PRICE TO PLAY iliPfELEKTRALEE6 Stamd 9 
2.3 25 CAN'T STOP WARNER BROS Red Hot Chili Peppers «2 

411 28 SKIN HOLLYWOOD Breaking Benjamin 

(1) 38 STILLBORN spinal Zakk Wylde's Black Label Society 

€3 31 MINE VELVET HAM ERATiANTiC Taproot 9 

€9 36 IMPRINT ROADRuNNEMONG doubleDrive 

€E, 33 - FAILURE ayseiouvspnisE UDÍODO 9 

ED 34 6 GIRL'S NOT GREY NiTTO,nREAEYWORIS AH 9 

35 29 26 DO YOU CALL MY NAME REPUBLICANIVERSAUU FIG RA 6, 
3& 32 22 WEATHERED WIND UP Creed 

37 37 8 WHAT IT IS TO BURN EIRIVETRRUMCA Finch 9 

38 35 9 SLEEPWALKING ELOaRNEEG Blindside 9 
39 30 10 HANDS OFF THE WHEEL SANCTUM( Oleander 

40 FLY FROM THE INSIDE ATLANTIC Shine Down 
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) Billboard ADULT TOP 40 TRACKS,. 
Airplay monitored by t: Nielsen 

Broadcast Data 
Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 
'2' NUMBER 1 ''',`-' 9 Weeks Al Number I 

I'M WITH YOU ARISTA Avril Lavigne 9 
2 PICTURE t.syNsn»ruc Kid Rock Featuring Sheryl Crow 9 

UNWELL ATLANTIC matchbox twenty 6 3 
•  5 DRIFT AWAY LAVA Uncle !Cracker Featuring Dobie Gray 9 

4 WHEN I'M GONE REPUBLIC/UNIVERSAL/W.4Rn 3 Doors Down .9 
7 BIG YELLOW TAXI CEERENANTERSCOPf Counting Crows Featuring Vanessa Carlton 9 
6 YOUR BODY IS A WONDERLAND AWARE/COLuMBIA John Mayer 9 

: 8 THE GAME OF LOVE ARISTA Santana Featuring Michelle Branch 9 
9 CLOCKS CAPITOL Coldplay .2 

1 10 DON'T KNOW WHY BLuE NOTENIFIGIN Norah Jones 9 
•  12 THE REMEDY (I WON'T WORRY) ELEICTRA/EER Jason Mraz 9 

15 WHY GEORGIA AWARE/COLUMBIA John Mayer 9 
13 .1 UNDERNEATH IT ALL 1E/MUM No Doubt Featuring Lady Saw 9 
. 13 BEAUTIFUL RONIPAG Christina Aguilera q 

15 16 MISUNDERSTOOD ISLAND/CMG Bon Jovi 9 
16 17 SYMPATHY WARNER BROS Goo Goo Dolls 
17 14 DON'T DREAM IT'S OVER SOUINT CURB/REPRISE Sixpence None The Richer 

18 22 BRING ME TO UFE WIND-UP Evanescence Featuring Paul McCoy 9 
19 19 PEACEKEEPER REPRISE Fleetwood Mac 

20 20 RUNNING INTERSCOPE -...0 AIRPOWER b. No Doubt 9 

21 21 LIGHTS OUT cm,,,o, Lisa Marie Presley q 

18 LANDSUDE MONUMENT/COLUMBIA Dixie Chicks 9 
23 29 HARDER TO BREATHE OCTONEMMIAG Maroon 5 9 
24 23 IN THIS UFE cow eta Chantal Kreviazuk q 

25 CALLING ALL ANGELS COLUMBIA Train 

26 28 COME AWAY WITH ME BUIE NOTE/VIRGIN Norah Jones 9 
27 24 I DROVE ALL NIGHT EPIC Celine Dion 9 
•  27 YOUR MISTAKE =Hwy, Sister Hazel 

30 INNOCENCE ARANTIC Hootie & The Blowfish 

32 FEEL MGR, Robbie Williams 9 
31 26 DUMB GIRLS ATLANTIC Lucy Woodward .2 

•  35 TAKE ME AWAY DREAMWORKS Lifehouse 

33 25 WHEN I SEE YOU EPIC Macy Gray 

•  39 . GOT YOUR NAME ON IT CURB Feel 

35 34 EVERYTHING WINO UP Stereo Fuse 

•  37 MAKE UP YOUR MIND EIOUROAORUNNERADJMG Theory Of A Deadman q 

37 33 SHE HATES ME RAVeSS/GEFFENANTERSCOPE Puddle Of Mudd 9 
AMAZING HOLLYWOOD Josh Kelley 

GOOD DAY NETTWERK Luce 

36 ,, r.  
I'M STILL HERE (JIM'S THEME) me DISNEY/HOLLYWOOD John Rzeznik .2 

APRIL 19 
2003 Billboard 
TOP 40 TRACKS TM 

Airplay br, Nielsen 

TITLE monnored by Broadcast Data 

ST  Systems 

IMPRINT/PROMOTION LABEL 

NUMBER 1 ) 6In 4 Wks At No 1 

IN DA CLUB 

50 CENT 
G UNIT/MAtreAFTERMATII MNTERSCOPE 

IGNITION 
R. KELLY 

WHEN I'M GONE 
3 DOORS DOWN 

REPUBUO/UNNERSAL WAG 

ROCK YOUR BODY 
JUSTIN TIMBERLAKE 

Jrn 

PICTURE 
KID ROCK FEATURING SHERYL CROW 
LAVA',MANTIC 

I'M WITH YOU 
AVRIL LAVEUSE 
ARISTA 

ALL I HAVE 
JENNIFER LOPEZ FEATURING LE COOL J 
Ric 

ANGEL 
AMANDA PEREZ 
UNIVERSAL /POWERNOWSE/WARGMRGIN 

SING FOR THE MOMENT 

EMINEM 
WE BrAFTERMAILI ANTERSCOM 

MISS YOU 

AALIYAH 
MACKGROUNOMNIVERSALMMRG 

GET BUSY 

SEAN PAUL 
YWAILAIMIC 

MESMERIZE 

JA RULE FEATURING ASHANTI 
MURDER MCJOEF JAM ADJMG 

BEAUTIFUL 

CHRISTINA AGUILERA 
RCA SNAG 

UNWELL 
MATCHBOX TWENTY 
AT 

GOSSIP FOLKS 
MISSY " MISDEMEANOR" EWOTT FEAT LUDACRIS 
THE GOLD PAINULE1(11MEEG 

IF YOU'RE NOT THE ONE 
DANIEL BEDINGFIELD 
ISLAND DUNG 

HELL YEAH 

GINUWINE FEATURING BABY 
trK 

BUMP, BUMP, BUMP 

82K & P DIDDY 
TAG enc 

YOUR BODY IS A WONDERLAND 

JOHN MAYER 
AWARE /COLUMBIA 

FIGHTER 

CHRISTINA AGUILERA 
RCA /RUG 

SUPERMAN 

EMINEM 
WEB/AFTERMATH ANTERSCOPE 

HOW YOU GONNA ACT UKE THAT 

ryRESE 
J SNAG 

26 THE ANTHEM 
GOOD CHARLOTTE 
DAYLIGHT EPIC 

BRING ME TO UFE 

EVANESCENCE FEATURING PAUL MCCOY 
WIND UP 

19 CRY ME A RIVER 

JUSTIN TIMBERLAKE 

22 DON'T MESS WITH MY MAN 

NIVEA FEATURING BRIAN 8 BRANDON CASEY 
ENE 

28 CLOCKS 

COLDPLAY 
CAPITOL 

ALL THE THINGS SHE SAID 

T.A.T U 
INTERSCON 

29 BIG YELLOW TAXI 

COUNTING CROWS FEAT. VANESSA CARLTON 
SEMEN MITERSCOPE 

39 
DON'T WANNA TRY 

FRANKIE J 
COLUMBIA 

38 I CAN 
NUS 
ILL WILL /COLUMBIA 

36 I KNOW WHAT YOU WANT 

BOSTA RHYMES 8 MARRAI CAREY 
DISIONARC 

32 BEAUTIFUL 

SNOOP DOGG FEAT. PHAFIRELL 8 UNCLE CHARLIE 
DOGGYSTIMMIONITY /CAPITOL 

35 GIRL ALL THE BAD GUYS WANT 

BOWLING FOR SOUP 
FER0E/sAvERTDNE fUlAS 

33 NO LETTING GO 

WAYNE WONDER 
GREENSADEHESWPIAISANIIC 

34 DRIFT AWAY 

UNCLE KRACKER FEAT. DOME GRAY 
LAVA 

CAN'T LET YOU GO 

FABOLOUS FEATURING MIKE SHOREY & LIL MO 
SERT STENDIVELEKTRA NEG 

AMERICAN LIFE 
MADONNA 

MAYERI0( AMMER BROS 

DAMAGED 

TLC 

ARISTA 

21 GuESTIONS 

S0 CENT FEATURING NOTE DOGG 
G UNIT/SMADY/AFF RmATH TRY ESCUPE 
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AP2RoLl9 Billboard SINGLES AND TRACKS SONG INDEX. 
Chart Codes: Hot loo Singles (Hioo); Hot R&B Hiprnop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

19 SOMETHIN' (EMI April, ASCAP/Sea Gayle, 
ASCAP/Careers.BMG, BMI), HL, CS 11 

21 QUESTIONS (High On Life, ASCAP/Break North. 
SOCAN/Me-benish, ASCAP/Universal. ASCAP), WBM, 
Hum lo; RBH 5 
4 EVER (WBM, SESAC/Babyboy's Little, SESAC/Noon-

time South, SESAC/CAmore, BMI/Mo Loving, ASCAP/J 
Brasco, ASCAP), WBM, Hioo 68; RBH 21 

99.9% SURE (I'VE NEVER BEEN HERE BEFORE) (WB, 
ASCAP/Songs Of R. Joseph, ASCAP/French Hip, 
ASCAP/Annotation, ASCAP), WBM, CS 30 

— A -. 
ADIDAS. (Aniyah's, ASCAP/EMI April, ASCAP/Dun-

geon Rat, ASCAP/Chrysalis, ASCAP/Gnat Booty, ASCAP), 
HL/WBM, RBH 69 

AFORTUNADO (Edimusa, ASCAP) LT 37 
AFTER ALL (Sony/ATV Cross Keys. ASCAP/Onaly, 

ASCAP/Maduro, BMI), HL, CS 41 
ALL I HAVE (Nuyorican, BMI/EMI Blackwood, 

BMI /Janice Combs, BMI/Adorable, BMI/Eagle Note, 
BMI/Axiom, BM I/Ron G, BMI/5th Floor, ASCAP/Jeffix, 
ASCAP), HL, Haim 12; RBH 20 

AU. I NEED (Joseph Cartagena, ASCAP/Jelly's Jams, 
ASCAP/Geddy, ASCAP/Flyte Tyme, ASCAP/EMI April, 
ASCAP/ Dade Co. Project Music, BMI/EMI Blackwood, 
BMI/Nattahnam, BM I), HL, RBH 6o 

ALL THE THINGS SHE SAID (Unforgettable Songs, 
BMI/SPZ, BMI/Martin Chenytree, BMI/Neoformat, STIM) 
Hioo 52 

ALMOST HOME (Triple Shoes, BM I/Magic Mustang. 
BM I/Sufferin' Succotash. ASCAP) CS 22 

ALRIGHT (Efartooee, ASCAP/Blane, ASCAP/F.O.B., 
ASCAP/EMI-Unart Catalog, BMI), HI, RBH 73 

ALUCINADO (EMI Blackwood, BMI) LT 4 
ALWAYS (Five Superstars, ASCAP/Rondor, 

ASCAP/ Universal, ASCAP/Black Lava, ASCAP), HL, Haw 
92 

AMAME (Not Listed) LT 2 
AMERICAN LIFE (WB, ASCAP/Webo Girl, ASCAP/i000 

Lights, BMI), WBM, limo 67 
ANGEL (Powerhowse, BMI) Him 22; RBH 81 
THE ANTHEM (EMI April, ASCAP/i:1,ASCAP/Vegan 

Boy, ASCAP), HL, Hioo 43 
ASI ES LA VIDA (Manben, ASCAP/Sony/ATV Discos, 

ASCAP) LT 13 
AY! PAPACITO (UY! DADDY) (Iron Tigga, BMI) LT16 

— — 
THE BABY (Coburn, BM I/Zomba, ASCAP/Eye On The 

Bat, ASCAP/Bigger Picture, ASCAP), WBM, Hioo 90 
BACKSEAT OF A GREYHOUND BUS (Nashville Dream-

Works Songs, ASCAP/Monkey Feet, ASCAP/Cherry Lane, 
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BMI/Silverkiss, BMI/Songs Of Universal, 
BMI/Macadoo, BMI), CLM/HL/WBM, CS 31 

THE BATTLE IS THE LORD'S (Schaff, SESAC/Walker 
And Associates, SESAC) RBH 79 

BEAUTIFUL (My Own Chit, BM I/The Waters Of 
Nazareth, BM I/ EM I Blackwood, BMI/Chase Chad, 
ASCAP/EMI April, ASCAP), HL, Haw 7; RBH 3 

BEAUTIFUL (Stuck In The Throat, ASCAP/Famous, 
ASCAP), H L, H100 21 

BEER FOR MY HORSES (Tokeco Tunes, BMI/Sony/ATV 
Tree, BMI/Big Yellow Dog, BMI), HL, CS 27 

BEWARE OF THE BOYS (MUNDIAN TO BACH KE) 
(Songs Of Universal, BMI/EMI Blackwood, BMI), HL, Hioo 
72; RBH 30 

BIG STAR (EMI Blackwood, BMI/Singles Only, BMI), 
HL CS 3; Him 30 

BIG YELLOW TAXI (Siquomb, BMI), WBM. limo 53 
BLOWIN' ME UP (WITH HER LOVE) (EMI Blackwood, 

BMI/Cyptron, BM I/ Fox Film, BMI/TCF, ASCAP/Chasez, 
ASCAP/Zomba, ASCAP/Gaucho, ASCAP/Next Decade, 
ASCAP/Universal, ASCAP), HL/WBM, Hum 86 
A BOY LIKE YOU (Warner-Tamerlane, BMI/Sonoma 

Country, BMI/Sony/ATV Tree, BM I/Wenonga, BMI/Univer-
sal, ASCAP/Memphisto, ASCAP), HL/WBM, CS 54 

BRING ME TO LIFE (Zombies Ate My Publishing, 
BMI/Forthefallen, BMI/Dwight Frye, BMI) Fftoo 25 

BROKENHEARTSVILLE (House Of Hubbell, 
ASCAP/Sony/ATV Acuff Rose, BMI/Blakebird, ASCAP), HL, 
CS 4; HID° 35 

BUMP, BUMP, BUMP (Zomba, BMI/R.Kelly, 
BMI/Bubo, ASCAP/That's What's Up, ASCAP), WBM, Haw 
38 

BUNNY HOP (Red-N- Dirty, BMI/Warner-Tamerlane, 
BM°, WBM, RBH 78 

«v. 

CAN'T LET YOU GO (Desert Storm, BMI/F.O.B., 
ASCAP/N.Q.C., ASCAP/Mo Loving, ASCAP) Elio° 15; RBH 
lo 

CAN'T STOP (Moebetoblame, BMI) Hioo 6o 
CAN'T STOP LOVING YOU (EMI April, ASCAP), H L, 

Flioo 76 
CELEBRITY (EMI April. ASCAP/Sea Gayle, ASCAP), HL, 

CS 33 
CHAPARRITA DE MI VIDA (Fonomusic, BMI) LT 36 
CHOPPA STYLE (LP Boyz, BM I) limo 100 
CLAVAME TU AMOR (Kike Santander, BMI/Ensign, 

BMI/Santander Melodies, ASCAP/Famous, ASCAP) LT15 
CLOCKS (BMG Songs, ASCAP), HL, Hioo yo 
CLOSURE (Divided, BMI/Universal, BMI/Smoobie, 

ASCAP/Rat Eater, BMI) RBH 68 
C'MON (Nyrraw, ASCAP/EMI April, ASCAP/Baboochka 

Tunes, ASCAP/Dango, BMI/Protoons, ASCAP) RBH 82 
COME CLOSE REMIX (CLOSER) (Universal-PolyGram 

International, ASCAP/Songs Of Universal, BMI/Senseless, 
BMI/The Waters Of Nazareth, BMI/EMI Blackwood, 
3MI/Divine Pimp, ASCAP/Tribes Of Kedar, ASCAP/BMG 
Songs, ASCAP/E.RH.C.Y., ASCAP/U Betta Like My Muzic, 
ASCAP), HI, RBH 86 

COME OVER (Naked Under My Clothes, 
ASCAP/Chrysalis, ASCAP/Babyboy's Little, SESAC/Noon-
ime South, SESAC/Warner-Tamerlane, BMI/Kevin Hicks, 
3M I/ Bubba Gee, BMI/Noontime Tunes, BMI), WBM, RBH 
72 

CONCRETE ANGEL (Universal-Songs Of PolyGram 
nternational, BM I/ HopeChest, BMI/Glitterfish, BMI), 
iI/I3M, CS 6; Hioo 47 

CORAZON CHIQUITO (Elzaz. BMI) LT 25 
COUNTRY AIN'T COUNTRY (Sony/ATV Acuff Rose, 

IM I/Universal-Songs Of PolyGram International, 
MI/Everything 1 Love, BMI), HL/WBM, CS 28 

CRUSH ON YOU (Universal, ASCAP/Mr. Cheeks, 
iSCAP/Marsky, BMI/lanice Combs, BMI/EMI Blackwood, 
IMI/Jack Knight, ASCAP/Justin Combs, ASCAP/EMI April, 

ASCAP), HL, RBH 52 
CRY ME A RIVER (Tennman Tunes, ASCAP/Zomba, 

ASCAP/WEI, ASCAP/Virginia Beach, ASCAP/TVT, 
ASCAP/Scott Storch, ASCAP), WBM, Hui° 27; RBH 36 

— D — 
DAMAGED (Cyptron, BMI/EMI Blackwood, 

BMI/Grunge Girl, ASCAP/EMI April, ASCAP), H L, Haw 71 
DAME (Sony/ATV Discos, ASCAP/Arjona Musical, 

ASCAP) LT 8 
DEEP (Deta Bob, SESAC/Zomba, SESAC/Illthoughtz, 

SESAC/Churchboy, SESAC/DreamWorks Songs, ASCAP), 
WBM, RBH 95 

LOS DEMAS (Warner-Tamerlane, BMI/Pancho And 
Bingo, BMI) LT 49 

DE UNO Y DE TODOS LOS MODOS (Vander, ASCAP) LT 
7 

DIGALE (Clear Mind, ASCAP/Famous, ASCAP) LT 21 
DIPSET ANTHEM (Killa Cam, BMI/Heatmaker, 

BM I/Copyright Control/Universal. BMI/Irving, BMI), HL 
RBH 64 

DONDE ESTARA MI PRIMAVERA (Crisma, SESAC) LT 
35 

DONTCHANGE (EMI April, ASCAP/Touched By Jazz, 
ASCAP/Nivrac Tyke, ASCAP/Universal, ASCAP/Soulchild, 
ASCAP/Tetra Grammaton, ASCAP/Jesse Jaye, ASCAP), 
HL/WBM, RBH 26 

DON'T DREAM IT'S OVER (Roundhead, BM I/Wixen, 
BMI) Hioo 91 

DON'T KNOW WHY (Beanly, BMI/Sony/API Songs, 
BM I), HL, limo 45 

DON'T WANNA TRY (627 Muzic, BMI/Logictone, 
BMI/Iron Tigga, BMI/Agave Azul, BMI) Haw 61 

DRIFT AWAY (Almo, ASCAP), HL, Haw 51 

E — 
EMOTIONAL ROLLERCOASTER (EMI April, 

ASCAP/Blue Erro Soul, ASCAP/Yoruba Peoples Music, 
ASCAP), HL, Hico 44; RBH 15 

EN CUERPOY ALMA (Elix. ASCAP) LT 9 
ENTRE EL DELIRIO Y LA LOCURA (Kike Santander, 

BM I/ Ensign, BMI/Clear Mind, ASCAP/Famous, ASCAP) LT 
1/4 

ENTREGA TOTAL (EMI Blackwood, BM I) LT 22 
EXCUSE ME MISS (EMI April, ASCAP/Carter Boys, 

ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP), HL, Hioo 9; RBH 

EXCUSE ME MISS AGAIN (EMI April, ASCAP/Carter 
Boys, ASCAP/The Waters Of Nazareth, BMI/EMI Black-
wood, BMI/Chase Chad, ASCAP), H L, RBH 65 

— F — 
FABULOUS (Divine Mill, ASCAP/WB, ASCAP/Fingaz 

Goal, ASCAP/Iahqae Joints, SESAC/Universal, 
SESAC/Miss Mary's, BMI/Warner-Tamerlane, BMI/EMI 
April, ASCAP), HL/WBM, RBH 28 

FIGHTER (Xtina, BMI/Scott Starch, ASCAP/TVT, 
ASCAP), HL, Hioo 56 

FINE AGAIN (Seether, BMI /Dwight Frye. BM I) Elmo 85 
FOREVER AND FOR ALWAYS (Universal-Songs Of Poly-

Gram International, BMI/Loon Echo, BMI/Out Of Pocket, 
ASCAP/Zomba, ASCAP), WBM, CS 49 

— — 
THE GAME OF LOVE (Keepin' It Real How 'Bout You. 

BMI/Warner-Tamerlane, BM I/Future Furniture, 
ASCAP/EMI April, ASCAP), HL/WBM, Hioo 31 

GET BUSY (Dotty Rock, ASCAP/Greensleeves, 
PRS/EMI April, ASCAP). HL Elio° 3; RBH 4 

GET BY (Pen Skills, BMI /EMI Blackwood, BMI/Ye 
World Music, ASCAP/WB, ASCAP), HL/WBM, Hioo 79; 
RBH 32 

GET LOW (TVT. ASCAP/Swole, ASCAP/Da Crippler, 
BMI/ColliPark, BMI/DWC, BMI) RBH 53 

GIRL ALL THE BAD GUYS WANT (Zomba, ASCAP/Drop 
Your Pants, ASCAP/Sonotrack, BMI), WBM, Hico 64 

GIRLFRIEND (R.Kelly, BMI/Zomba, BMI), WBM, Haw 
33; RBH 19 

GOSSIP FOLKS (Mass Confusion, ASCAP/WB, 
ASCAP/Virginia Beach, ASCAP/Ludacris, ASCAP/EMI 
April, ASCAP/Zella, BMI/Unidisc, BMI), HL/WBM, Haw 
26; RBH 22 

GUESS WHAT (Zomba. BMI/R.Kelly, BMI), WBM, RBH 
33 

GUESS WHAT (GUESS AGAIN) (Zomba, BMI/R.Kelly, 
BMI) RBH 76 

HALF A MAN (Almo, ASCAP), HL, CS 45 
HAVE YOU FORGOTTEN? (EMI April, ASCAP/Pittsburg 

Landing, ASCAP/Warner-Tamerlane, BMI), HL/WBM, CS 1; 
Hico 24 

HEADSTRONG (WBM. SESAC/Traptism, SESAC), 
WBM, Elmo 59 

HELL IS A FLAME (McMurray's, ASCAP) RBH 96 
HELL YEAH (Zomba, BMI/R.Kelly, BMI/Money Mack, 

BMI), WBM, Haw 18; RBH 16 
HE PROPOSED (Ice Water, ASCAP/EMIApril,ASCAP), 

HL, RBH 66 
HERIDA MORTAL (World Deep, BMI/Blueplatinum, 

ASCAP/Sony/ATV Latin, BMI/Sony/ATV Discos, ASCAP) LT 
31 

HEY, MR. PRESIDENT (Sony/ATV Tree, BMI), HI, CS 29 
HOOKED (High On Life, ASCAP/Ain't Nuthin' Goin' On 

But Funking, ASCAP/WB, ASCAP/Blotter. ASCAP/Elvis 
Mambo, ASCAP/Universal, ASCAP/Music Of Windswept, 
ASCAP/Mary I. Blige, ASCAP/Justin Combs, ASCAP/EMI 
April, ASCAP), HL/WBM, RBH 63 

HOTTEST OF THE HOT (Not Listed) RBH 83 
HOW YOU GONNA ACT LIKE THAT (Zovektion, 

ASCAP/BMG Songs, ASCAP/First Avenue, ASCAP/Demis 
Hot Songs, ASCAP/E Two, ASCAP/EMI April, ASCAP/E.D. 
Duz-It, BMI), HL, Haw 8; RBH 6 

I IBM 
I BELIEVE (Sony/ATV Acuff Rose, BM I/Write On 

Music, 8M1), HL, CS 8; Hico 50 
I CAN (Zomba, ASCAP/III Will, ASCAP/EMI April, 

ASCAP/Salaam Remi, ASCAP/Street Tuff, ASCAP/Selma, 
BM I), HL/WBM, Hioo 14; RBH 9 

I'D DO ANYTHING (Warner Chappell, SOCAN/ Wet 
Wheelie, SOCAN/High-Maintenance, SOCAN/Stinky 
Music, SOCAN/Drop Out, SOCAN/Slutty, SOCAN/Lanni 
Tunes, SOCAN), WBM, Hico 87 
I DON'T GIVE A 0#8,% (TVT, ASCAP/Swole, 

ASCAP/Zomba, ASCAP/The Braids, ASCAP/WB, 
ASCAP/B4,ASCAP). WBM, RBH 57 

I DROVE ALL NIGHT (Billy Steinberg, ASCAP/ Denise 
Barry, ASCAP/Sony/ATV Tunes, ASCAP), HL, Hioo 70 

IF I CAN'T (High On Life, ASCAP/WB, ASCAP/Ain't 
Nuthin' Gob' On But Funking, ASCAP/Music Of 
Windswept, ASCAP/Blotter, ASCAP/Elvis Mambo, 
ASCAP/Universal, ASCAP), WBM. RBH 8o 

IF YOU LET ME (Stone Agate, BMI) RBH 89 
IF YOU'RE NOT THE ONE (Sony/ATV Tunes, ASCAP), 

HL, Hioo 28 
IGNITION (Zomba, BMI/R.Kelly, BMI), WBM, Haw 2; 

RBH 8 
I GOT'CHA MA (Blunts, Guns And Funs, ASCAP/Sol-

dierz Touch, ASCAP/DI Irv, BMI) RBH 90 
I JUST WANNA BE MAD (EMI April, ASCAP/Didn't Have 

To Be, ASCAP/Mosaic, BMI/Hold Jack. BMI), HL CS 19 
I KNOW WHAT YOU WANT (T'Ziah's, BMI/Dutty Nigga, 

ASCAP/Killa 4, ASCAP/ Rah Digga, ASCAP/Cyphercleff, 
ASCAP/EMI April, ASCAP), HL, Haw ii; RBH 7 

I'LL NEVER LEAVE (Zomba, BMI/R.Kelly, BMI), WBM, 
RBH 59 
I LOVE YOU (North Avenue, ASCAP/EMI April, 

ASCAP/Mr. Yeah, ASCAP/WB, ASCAP/Lil Black, 
ASCAP/ Royalty Network, ASCAP/The Dboogie Acct., 
ASCAP/ Urban Warfare, ASCAP), HL/WBM, RBH 56 

I'M IN LOVE WITH A MARRIED WOMAN (Sony/ATV 
Tree, BMI/Songs Of Terecel, BMI/Sony/ATV Cross Keys, 
ASCAP/Onaly, ASCAP), HI.. CS 60 

I'M WITH YOU (Almo, ASCAP/Avril Lavigne, 
ASCAP/Warner-Tamerlane, BMI/Hollylodge, BM I/ Rain-
bow Fish, BMI/Mr. Spock, BMI/WS, ASCAP/Tix, 
ASCAP/Ferry Hill, ASCAP), HL/WBM, Hioo 

IN DA CLUB (High On Life, ASCAP/Ain't Nuthin' Goin' 
On But Funking, ASCAP/WB, ASCAP/ Blotter. ASCAP/Elvis 
Mambo, ASCAP/ Universal, ASCAP/ Music Of Windswept. 
ASCAP), WBM, Hioo RBH 2 

IN DA CLUB (High On Life, ASCAP/Ain't Nuthin' Goin' 
On But Funking, ASCAP/WB, ASCAP/Blotter, ASCAP/Elvis 
Mambo, ASCAP/ Universal, ASCAP/Music Of Windswept, 
ASCAP), WBM, RBH 84 
I NEED A MAN (Pork, ASCAP/Aurelius, ASCAP) RBH 92 
IN LOVE WIT CHU (Thowin' Tantrums, ASCAP/Air Con-

trol, ASCAP/EMI April, ASCAP/T Funk, BMI/Notting Hill, 
BM!), HL RBH 62 
I Re AND ROLL (Blackened, BMI), WBM, CS 42 
I STILL LOVE YOU (EMI Blackwood, BMI/The Waters 

Of Nazareth, BM I/EMIApril, ASCAP/Chase Chad, ASCAP), 
HL, RBH 55 

IT DOESN'T MEAN I DON'T LOVE YOU (Mosaic, 
BMI /EMI April, ASCAP/Sea Gayle, ASCAP/Universal, 
ASCAP/Songs Of The Village, ASCAP), HL, CS e 
I WANT MY MONEY BACK (MB, ASCAP/Gravitron, 

SESAC/Bluewater, SESAC), HL/WBM, CS 35 
I WISH I WASN'T (EMI April, ASCAP/Flyte Tyme, 

ASCAP/Minneapolis Guys, ASCAP/Ji Branda, ASCAP) RBH 
29 

THE JUMP OFF (Notorious KIM., BMI/Warner-Tamer. 
lane, BMI/Virginia Beach, ASCAP/WB, ASCAP/LB Fam, 
ASCAP/EMI April, ASCAP/Universal, ASCAP/ Mr. Cheeks, 
ASCAP), HL/WBM, Hico 17; RBH ii 

JUST UKE YOU (Ron J, BMI/Soul Music, BMI/Ranch 
Wood, BMI/Invisible Steps, BMI/B.B. Harper, BMI) RBH 
100 

KILOMETROS (Sony/ATV Discos, ASCAP) LT 23 

— — 
LAUNDROMAT (Zomba, BMI/R.Kelly, BMI), WBM, 

Hioo 94; RBH 41 
LIFESTYLES OF THE RICH AND FAMOUS (EMI April, 

ASCAP/21,1, ASCAP), HL Hicio 97 
LIKE A PIMP (Crump Tight, ASCAP/Lucky, BMI) RBH 51 
LIKE A STONE (Disappearing One, ASCAP/Melee 

Sawy Music, BMI/Me 3, BM I/LBV Songs, BMI) Hico 46 
LOVE CALLS (Kern, BM I) RBH 70 
LOVE CHANGES EVERYTHING (Living Out Loud, 

ASCAP/Stanley Cup, SOCAN/In The Fairway, 
ASCAP/Music Of Windswept, ASCAP) CS 56 

LOVE LIKE THERE'S NO TOMORROW (ICI, BMI/Thea 
Later, BMI) CS 38 

LOVE OF MY LIFE (AN ODE TO HIP HOP) (Ugmoe, 
ASCAP/Universal-PolyGram International, ASCAP/BMG 
Songs, ASCAP/ Divine Pimp, ASCAP/Tribes Of Kedar, 
ASCAP/Jake & The Phatman, ASCAP/Universal. 
ASCAP/Jajapo, ASCAP/Songs Of Universal, BMI/Sense-
less, BMI /Fox Film, BM I/TCF, ASCAP), HL/WBM, RBH 24 

LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) (Mosaic, 
BM I/ Hold jack, BMI/Songs Of Mosaic, ASCAP/Songs Of 
Otis Barker, ASCAP), HL CS 39 

THE LOVE SONG (Warner-Tamerlane, BMI/Smith 
Haven, BMI/Sig Red Tractor, ASCAP/Think Well, 
ASCAP/Sony/ATV Acuff Rose, BMI), HL/WBM, CS 14 

LOVE WON'T LET ME (WS, ASCAP/Warner-Tamerlane, 
BMI/Franne Gee, BMI/Dad's Dreamer, BMI), WBM, CS 43 

LOVE YOU OUT LOUD (Sony/ATV Cross Keys, 
ASCAP/Onaly, ASCAP), HL CS 12; Hioo 63 

THE LUCKY ONE (Live Slow, BMI) CS 52 

MAGIC STICK (Notorious KIM., SW/Warner-lamer-
lane, BMI /High On Life, ASCAP/C. Evans, ASCAP/221. 
ASCAP/Careers-BMG, BM I) RBH 39 

MA, I DON'T LOVE HER (The Waters Of Nazareth, 
BMI /EMI Blackwood, BMI/Chase Chad, ASCAP/EMIApril, 
ASCAP/GenMarc, ASCAP/Terradome, ASCAP), HL RBH 88 

MALA GENTE (Peermusic Ill, BMI/Camaleon, BM I) LT 
29 

MAN TO MAN (Sony/ATV Tree, BMI 'Magic Knee, 
BMI), HL, CS 13; Haw 62 

MARGARITA, MARGARITA (Rightsong, BM I) LT 43 
MARIPOSA TRAICIONERA (Tulum, ASCAP/EMI April, 

ASCAP) LT 26 
ME FALTA VALOR (Bello Musical, BM I) LT 38 
MESMERIZE (Slavery, BMI/Songs Of Universal, 

BMI/Dl Irv, BMI/Soldierz Touch, ASCAP/Universal, 
ASCAP/Pookietoots, ASCAP/Baeza, ASCAP/WB. ASCAP), 
WBM, Hioo 19; RBH 46 

MICAELA (Copyright Control) LT 48 
MI EX (Flamingo, BM I) LT 41 
MI PRIMER MILLON (Warner-Tamerlane, BMI/Sir 

George, ASCAP/WB, ASCAP) LT 32 
MI SOLDADO (TN Ediciones, BMI) LT 5 
MISS YOU (Naked Under My Clothes, 

ASCAP/Chrysalis, ASCAP/October Eighth, BMI/Noontime 
Tunes, BMI/Warner-Tamerlane, BMI/Music Of Windswept, 
ASCAP/Hand In My Pocket, ASCAP), WBM, Hum 6; RBH 
12 

MUY A TU MANERA (Ser-Ca, BMI) LT 2o 

MY FRONT PORCH LOOKING IN (Sony/ATV Tree, 
BMI/Sixteen Stars, BM I/HoriPro, BMI/Cosmic Mud, 
ASCAP/Don Pfrimmer, ASCAP), HL CS 15; H1o0 74 

— N — 
NEVER SCARED (Bonecrusher, ASCAP) Elmo 88; RBH 

35 
NICE GIRL WRONG PLACE (Ill Kid, ASCAP/Gifted 

Pearl, ASCAP/EMI April, ASCAP/Copyright Control/Warn-
er-Tamerlane, BMI), HL/WBM. RBH 99 

NIGGAS (EMI April, ASCAP/Justin Combs, ASCAP/Big 
Poppa, ASCAP/Elvis Mambo, ASCAP/Blotter, ASCAP/Uni-
versal, ASCAP), HL, RBH 45 

NINA AMADA MIA (Not Listed) LT 28 
NO LETTING GO (Greensleeves, PRS/Singso WW, 

BMI) Igloo 23; RBH 14 
NO MEANS NO (Mischevious, BMI/Teddy Bear Jams, 

BMI/Base Hit, BM I) RBH 91 
NO ONE KNOWS (Board Stiff, BMI/Natural Light, 

BMI/Ripplestick, BMI) Hum 77 
NO ONE'S GONNA CHANGE YOU (Knock Knock, 

ASCAP) Fhoo 96 
NO SE VIVIR SIN TI (ADG, SESAC) LT 42 
NO TENGO DINERO (Alma, ASCAP/BMG Songs, 

ASCAP) LT 6 
NO VOY A LLORAR (Beechwood, BMI) LT 5o 

MIMI MM. 

OLD WEAKNESS (COMING ON STRONG) (Sony/ATV 
Cross Keys, ASCAP/Four Sons, ASCAP/Sony/ATV Tree. 
BMI), HL CS 55 

ONE LAST TIME (EMI April, ASCAP/Zomba, 
ASCAP/Sufferin' Succotash, ASCAP), HL/WBM, CS 37 

ONE OF THOSE DAYS (BMG Songs, ASCAP/Mrs, 
Lumpkins Poodle, ASCAP/Song Paddock, ASCAP) CS 53 

ONLY GOD (COULD STOP ME LOVING YOU) (Zomba, 
ASCAP), WBM, CS 51 

—p— 
PARA QUE LA VIDA (EMI April, ASCAP/ Enrique Igle-

sias, ASCAP/Hey Chubby, ASCAP/Apollinaire, BMI/EMI 
Blackwood, BM I) LT 27 

PATIENTLY WAITING (High On Life, ASCAP/Eight Mile 
Style, BMI/Music Of Windswept, ASCAP/Blotter, 
ASCAP/Elvis Mambo, ASCAP), HL RBH 74 

PEACEKEEPER (Now Sounds, ASCAP) Hioo 84 
PICTURE (Thirty Two Mile, BMI/Warner-Tamerlane, 

BMI), WBM, CS 24; Hloo 4 
PIMP, (High On Life, ASCAP/EMI April, ASCAP/Derty 

Works, ASCAP), HL RBH 67 
PIMP JUICE (Jackie Frost, ASCAP/BMG Songs. 

ASCAP/Jay E's Basement, ASCAP/Universal, 
ASCAP/Songs Of Universal, BMI/Irving, BMI), HL, Haw 
58; RBH 27 

POR AMOR (Peer Intl, BMI) LT 44 
EL PROBLEMA (Sony/ATV Discos, ASCAP/Arjona 

Musical, ASCAP) LT 24 
PUMP IT UP (Copyright Control/F.O.B., ASCAP/N.Q.C., 

ASCAP/Ensign, BMI/Zomba, SESAC), WBM, Hioo 75; RBH 
25 

PUT THAT WOMAN FIRST (Divine Mill, ASCAP/WB, 
ASCAP/Dinky B, ASCAP/Universal-PolyGram International 
Tunes, SESAC/Jahqae Joints, SESAC/I Want My Daddy's 
Records, ASCAP/Miss Mary's, BM I/Nitty & Capone, 
BMI/Warner-Tamerlane, BMI/Jasane Drama, ASCAP/Irv-
ing, BM I), HL/WBM, Hioo 39; RBH 13 

P.'"ICAT (Mass Confusion, ASCAP/WB, 
ASCAP/EWM, ASCAP/Foray, SESAC), WBM, RBH yo 

MOM 

QUEDATE CALLADA (Edimonsa, ASCAP) LT 33 
QUE LEVANTE LA MANO (Fonomusic, SESAC) LT 46 
QUE ME QUEDES TU (Aniwi, BMI/Sony/API Latin. 

BMI/F.I.RP., BMI/Sonido Azulado, BMI) LT io 
A QUIEN LE IMPORTA? (SGAE, ASCAP/Screen Gems-

EMI, BM I) LT 12 
QUIZAS (EMI April, ASCAP/Enrique Iglesias, 

ASCAP/Apollinaire, BMI/EMI Blackwood, BMI) LT yo 

— R — 
RAINING ON SUNDAY (Almo, ASCAP/Original Bliss, 

ASCAP/Universal.PolyGram International, ASCAP/St. 
Julien, ASCAP), HL/WBM, CS 7; 1-hoo 48 

RED DIRT ROAD (Sony/ATV Tree, BMI/Buffalo Prairie, 
BM I/Showbilly, BMI), HL CS 57 

REPRESENT (Not Listed) RBH 98 
ROCK-A-BYE HEART (Curb, ASCAP/EMI April, 

ASCAP/JesKar. ASCAP/Annotation, ASCAP/Romanesque, 
ASCAP/W13, ASCAP), HL/WBM, CS 40 

ROCK YOU BABY (Tokeco Tunes, BMI/Sony/API Tree, 
BMI/Big Yellow Dog, BM I), HL, CS 32 

ROCK YOUR BODY (Tennman Tunes, ASCAP/Zomba. 
ASCAP/EMI April, ASCAP/Chase Chad, ASCAP/ EMI Black-
wood, BMI/The Waters Of Nazareth, BMI), HL/WBM, Hioo 
13; RBH 61 

ROLL WIT M.V.P. (Robi-Rob, ASCAP/Dontana, 
ASCAP/Mighty One, SESAC/Embassy, BMI/Dickiebird, 
BMI) RBH 77 

RUNNING (Dolphin, ASCAP/Universal, ASCAP), WBM, 
Hioo 81 

s 
SAY YES (Marshmellow, BMI/Perfect, BMI/SPZ, 

BMI/Aboukir, BMI/Universal, BMI/Dirty Dre, ASCAP/Iat-
cat, ASCAP/Universal, ASCAP), WBM, Hioo 49; RBH 17 

SEDUCEME (Salimatu, BMI/Racy, BMI/Soul Azul, 
BMI/Tribe Rhythm, BMI) LT 18 

SERAN SUS OJOS (Fonomusic, SESAC) LT 45 
SERENATA HUASTECA (APRS, BMI) LT 39 
SHE'S MY KIND OF RAIN (Still Working For The Man, 

BM I/Tommy Lee James, BMI/ICG, ASCAP/Massabielle, 
BMI) CS 5; limo 36 

SHOULD& WOULDA, COULDA (Cancelled Lunch, 
ASCAP/Universal-PolyGram International, ASCAP/First 
Avenue, ASCAP/BMG Songs. ASCAP/Demi's Songs. 
BMI/Edmonds, BMI/EMI Blackwood, BMI/ E.D. Duz-It, 
BMI/Tony Dixon, ASCAP) RBH 47 

SICK OF BEING LONELY (Kuntry Slim, BMI/Two Four 
Fifteen, BM I/ Bubba Gee, BMI /Noontime Tunes, 
BMI/Pride And Joy, BMI/Black Toney Montana's, 
BMI/Warner-Tamerlane, BM I), WBM, Hico 41; RBH 23 

SIN FORTUNA (Peer Intl., BM I) LT 47 
SING FOR THE MOMENT (Daskel. BMI/Sony/ATV 

Songs, BMI / Ensign, BMI/Eight Mile Style, BMI/Mosaic, 
BMI), HL Hioo 20 

SI TE DIJERON (VMR, ASCAP) LT 3o 
SNAKE (Zomba, BMI/R.Kelly, BMI), WBM, RBH 43 
SO GONE (Mass Confusion, ASCAP/WB, ASCAP/Cun-

ningham, ASCAP/Rashi N' Leery. ASCAP/Portrait-Solar, 
ASCAP/Sony/ATV Tunes, ASCAP), HL/WBM, RBH 37 

SOLDIER'S HEART (Zomba, BMI/R.Kelly, BMI), WBM, 
Hioo 80; RBH 85 

SOMEDAY (Vinnie Mae, BMI/Chi-Boy, ASCAP), WBM. 
CS 48 

SOMEWHERE I BELONG (Zomba, ASCAP/Chesterc-
haz, ASCAP/Big Bad Mr, Hahn, BMI/Nondisclosure Agree-
ment, BMI/Rob Bourdon, BMI/Kenji Kobayashi, BM I/Pan-
cakey Cakes, BMI/Zomba, BMI), WBM, Hioo 37 

SPEED (Gottahaveable, BM /Songs Of Windswept 
Pacific, BMI/Songs Of Bud Dog, ASCAP/Music Of 
Windswept, ASCAP), WBM, CS 2o; limo 83 

STARTING WITH ME (Heavenly Tunes, BM I) RBH 94 
STAY GONE (DreamWorks Songs. ASCAP/Cherry Lane, 

ASCAP), CLM, CS 18 
STEP DADDY (Sammy Sam, BMI/Timothy Jett, 

BMI/Rock, BMI/ColliPark, BMI'Zella, BMI/Unidisc, 
BMI/Supermarket, BMI) RBH 49 

STILL BALLIN (Universal, ASCAP/Black Hipsanic, 
ASCAP/Antraphil, BM I/ BMG, EM I/ Pimentel, BMI/Trick N' 
Rick, BMI/First N' Gold, BMI/Warner-Tamerlane, BMI), 
HL/WBM, Hioo 69; RBH 31 

STOP (EMI April, ASCAP/Carter Boys, ASCAP/Swizz 
Beatz, ASCAP/ Dead Game, ASCAP), HL RBH 71 

STRAIGHT OUT OF LINE (Meeengya Music, 
ASCAP/ Universal, ASCAP) Hico 73 

STUPID GIRL (MB, ASCAP1Into Everything Music, 
ASCAP/ E.O. Smith, BMI), WBM, Haw 95 

SUDDENLY (Deston, ASCAP/Desmundo, ASCAP/WB, 
ASCAP/Andreas Carlsson. STIM/Sony/ATV Tree. BM I). 
HL/WBM, CS 50 

SUENA (Ser-Ca, BMI) IT 17 
SUPERMAN (Ensign, BMI/Eight Mile Style, BMI), HL 

H100 42; RBH 54 
SYMPHONY IN X MAJOR (EMI April, ASCAP/Cypher-

cleff, ASCAP/ Hennessey For Everyone. BMI/Alexra, BMI), 
HL RBH 87 

TAL VEZ (Muziekuitgeveris Artemis BY, BM I) LT 
TELL ME SOMETHING BAD ABOUT TULSA (Sony/ATV 

Tree, BMI), HL CS 36 
TELL ME (WHAT'S GOIN' ON) (Just Anotha Smash, 

ASCAP/Mitchell Bay, ASCAP/Warner-Tamerlane. BMI), 
WBM, Hioo 89; RBH 93 

TE VAS AMOR (Universal Musica, ASCAP/Gemini's 
Musical, SACM) LT 19 

THAT'D BE ALRIGHT (Universal-MCA, ASCAP/Yampa 
Tunes, ASCAP/EMI Blackwcod, BMI/Ty Land, BMI/Life Is 
Fine, BMI/Ensign, BMI), HL,'WBM, CS 2; H100 32 

THAT GIRL (Mr. Paul's, BM I/Hitco, BMI/Christopher 
Mathew, BMI /Songs Of Windswept Pacific, BM°, WBM, 
Haoo 93; RBH 48 

THEN THEY DO (Warner-Tamerlane, BMI/Makeshift, 
BM!), WBM, CS 34 

THERE'S MORE TO ME THAN YOU (Jessica Andrews, 
ASCAP/Warner-Tamerlane, BMI/Green Ivy, BMI/Chaggy 
Buss, ASCAP), WBM, CS 21 

THERE'S NO LIMIT (Deanaling, ASCAP/PSI, 
ASCAP/Warner-Tamerlane. BMI), WBM, CS 16 

THIS FAR GONE (Glitterfish, BMI/Sony/ATV Tree, 
BMI/Mosaic, BMI), HL CS 59 

THIS IS GOD (EMI April, ASCAP/Vassarsongs, ASCAP), 
HL, CS 17 

THIS VERY MOMENT (Yon-Ti, BMI) RBH 75 
THREE MISSISSIPPI (Animal Fair, ASCAP/Famous, 

ASCAP/Songs Of Universal, BMI/Macadoo, BMI/Univer-
sal-PolyGram International. ASCAP/Green Wagon, 
ASCAP), HL/WBM, CS 46 

THREE WOODEN CROSSES (Sydney Erin, 
BMI/Sony/API Cross Keys, ASCAP), H L. CS lo; Elmo 57 

THUGZ MANSION (Universal, ASCAP/Black Hipsanic, 
ASCAP/BMG Songs, ASC AP/Aurelius, ASCAP/Tappy 
Whyte's, BMI), HL/WBM, Hioo 78; RBH 38 

TIMES LIKE THESE (Ml, Twelve, BMI/EMI Virgin 
Songs, BMI/Living Under A Rock, ASCAP/Universal-MCA, 
ASCAP/Flying Earform, BMW Love The Punk Rock Music, 
BMI), HL, Hioo 65 

EL TONTO QUE NO TE OLVIDO (VMR. ASCAP) LT 34 
TOO MUCH FOR ME (Zomba, ASCAP/III Will, 

ASCAP/Money Mack, BM I/ Pork, ASCAP/Mi Suk, ASCAP), 
WBM, RBH 58 

THE TRUTH ABOUT MEN (Warner-Tamerlane, 
BMI/Black In The Saddle, ASCAP/Giantslayer, 
ASCAP/Scarlet Moon, BMI), WBM, CS 25 

M U  

UNA VEZ MAS (BMG Songs, ASCAP) LT 3 
UNWELL (Bidnis, BMI/EMI Blackwood, BM°, HL Hioo 

34 

WANKSTA (221, ASCAP/Hidden Scrolls, ASCAP/5o 
Cent, ASCAP/ Universal, ASCAP), WBM, RBH 42 

WAS THAT MY LIFE (Warner-Tamerlane, BMI/Careers-
BMG, BMI / Evansville, HMI), HL/WBM, CS 23 

WHAT A BEAUTIFUL DAY (Mark Hybner, ASCAP/Uni-
versal, ASCAP/Lanark Village Tunes, ASCAP), WBM, CS 9; 
Hioo 54 

WHATEVER IT TAKES (MB, ASCAP/Kelodies, 
ASCAP/Warner-Tamer ane, BMI/Tower One, BMI/Castle, 
BMI), WBM, CS 47 

WHAT HAPPENED TO THAT BOY (Money Mack, 
BMI/EMI Blackwood, BM I/The Waters Of Nazareth, 
BMI/EMI April, ASCAP/Chase Chad, ASCAP/Terradome, 
ASCAP/GenMarc, AS( AP), HL, Elmo 82; RBH 34 

WHAT WOULD YOU DO? (Zomba, BMI/R.Kelly, BM°, 
WBM, Flioo 55; RBH 18 

WHEN I'M GONE ,Escatawpa, BM I/Songs Of Univer-
sal, BM I), WBM, Hioc 5 

WHEN YOU THINK OF ME (Songs Of Universal, 
BMI/Macadoo, BMI/Sony/ATV Cross Keys, ASCAP/Onaly, 
ASCAP), HL/WBM, CS 44 

WHO'S THAT (Zomba, BMI/R.Kelly, BMI/Joseph Carta-
gena, ASCAP/Jelly's lams, ASCAP). WBM, RBH 97 

WHY AIN'T I RUNNING (I Want To Hold Your Songs, 
BMI/Tony Arata, ASCAP/Maycomb County, ASCAP/Major 
Bob, ASCAP/ No Fences, ASCAP/Universal, ASCAP), WBM, 
CS 26 

«M. — 
X GON' GIVE IT TO YA (Boomer X, ASCAP/Ruff Ryder-

Dead Game, ASCAP 'Copyright Control/Universal, 
ASCAP/EMI April, ASCAP), HL Hioo 66; RBH 44 

Y COMO QUIERES QUE TE QUIERA (Not Listed) Llii 
YEAH YEAH U KNOW IT (Illiotic, ASCAP/Zomba, 

ASCAP/F.O.B., ASCAP/ Funky Noble, ASCAP/WB, 
ASCAP/Child Support, ASCAP/Notting Dale, ASCAP). 
WBM, Hioo 99; RBI 50 

YOU CAN'T HIDE BEAUTIFUL (Lights Of Denver, 
ASCAP/Famous, ASCAP/Music Of Windswept, 
ASCAP/Songs Of Bud Dog, ASCAP), HL/WBM, Hico 98 

YOUR BODY IS A WONDERLAND (Specific Harm, 
ASCAP), CLM, Hire, 29 
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TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) i— 

¡re NUMBER 1 rtri 
In Da Club 7 %um 4.1 ED 
50 CENT (G-UNCOSHADY/AFTERMATHANTERSCOPE) 

—I 

26 

HOT 100 AIRPLAY.. z w 
e TITLE I < 
5. ARTIST (IMPRINT/PROMOTION LABEL) i— .J 

6 Bring Me To Life CD 52 
EVANESCENCE FEAT PAUL MCCOY (WIND-UP( 

. 

1 
- -,-.. 

1111E 
ARTIST (IMPRINT/PROMOTION LABEL) 

Drift Away 
UNCLE KRACKER FEAT 00BIE GRAY (LAVA) 

III) 2 Ignition 27 
R. KELLY (JIVE) 

29 9 Big Star cr) 56 
KENNY CHESNEY ¡RNA) 

4 What A Beautiful Day 
CHRIS CAGLE (CAPITOL (NASHVILLE)) 

a 3 8 Get Busy 28 
SEAN PAUL NP/ATLANTIC( 

31 11 That'd Be Alright CD 63 
ALAN JACKSON (ARISTA NASHVILLEI 

3 What Would You Do? 
THE ISLEY BROTHERS IDREAMWORKSI 

4 4 21 Miss You 29 
AALIYAH IBLACKGROUND/UNIVERSAUUMRG) 

27 29 The Game Of Love ED 59 
SANTANA FEAT. MICHELLE BRANCH (ARISTA) 

4 Big Yellow Taxi 
COUNTING CROWS )GEFFEN/INTERSCOPEI 

a 5 22 When I'm Gone 30 
7 DOORS DOWN IREPUBLIC/UNIVERSAUUMFIG) 

35 25 Your Body Is A Wonderland ED 62 
JOHN MAYER (AWARE/COLUMBIA( 

3 Three Wooden Crosses 
RANDY TRAVIS WORD)CURINVARNER EROS CRRISTIANWRI., 

O 6 11 Beautiful ED 40 
SNOOP DOGS (DOGGYSTYLE/PRIORITY/CAPITOL) 

5 Girlfriend CD 64 
821( (TUG/EPIC) 

2 Fighter 
CHRISTINA AGUILERA (RCA/RMGI 

7 9 16 How You Gonna Act Like That 32 28 
WIESE (J/RMG) 

13 Brokenheartsville CEI 61 
JOE NICHOLS (UNIVERSAL SOUTH) 

Headstrong 
TRAPT (WARNER BROS ) 

0  13 5 21 Questions 33 25 
50 CENT A-UNIT/SHADY/AFTERMATHANTERSCOPEI 

18 Cry Me A River 58 51 All The Things She Said 
JUSTIN TIMBERLAKE IJIVE) TA.T.U. )INTERSCOPE) 

9 8 10 Excuse Me Miss 34 36 
JAY-Z (110C-A.FELIAIDEFJAWIDJMG1 

8 She's My Kind Of Rain CD 69 Pimp Juice 
TIM MCGRAW (CURB) NELLY (FU' REEL/UNIVERSAUUMRG( 

l 0 7 18 Picture ED 41 
KID ROCK (LAVNATIANTIC/UNIVERSAL SOUTIVWRNI 

5 Unwell 60 58 11 Can't Stop 
MATCHBOX TWENTY (ATLANTIC) RED HOT CHIU PEPPERS (WARNER BROS I 

Q  11 7 I Know VVhat You Want €12> 43 
BUM RHYMES 6 MARWI CAREY IJIAONARC/RMGIDJMG) 

5 Put That Woman First 61 57 16 Man To Man 
JAHEIM (DIVINE MILLIWARNER BROS 1 GARY ALLAN (MCA NASHVILLE) 

(E) 14 8 I Can 27 37 
NAO GLI. WILL/COLUMBIA) 

6 Somewhere I Belong (3) 74 
LINKIN PARK (WARNER BROS.) 

2 Don't Wanna Try 
FRANKIE J (COLUMBIA) 

13 10 17 All I Have 38 30 
JENNIFER LOPEZ FEAT U. COOL J (EPIC) 

21 Bump, Bump, Bump 1rD 65 
B2K & P DIDDY (TU G/EPICI 

3 Love You Out Loud 
RASCAL RATTS (LYRIC STREET) 

CD 20 5 Rock Your Body ED 42 
JUSTIN TIMBERLAKE (JIVE) 

12 Clocks 64 67 
COLDPLAY (CAPITOL) 

7 Times Like These 
FOCI FIGHTERS (ROSWELVRCAIRMG) 

(13 17 7 Can't Let You Go CID 50 
FABOLOUS IDESERT STORM/ELEKTRA/EEGI 

3 If You're Not The One at 75 
DANIEL BEDINGRELD (ISLAND/M.16161 

4 Girl All The Bad Guys Want 
BOVVUNG FOR SOUP IFFROE/SILVERTONE/JIVE) 

in 21 11 The Jump Off 41 39 
LI' KIM FEAT MR. CHEEKS (QUEEN BEE/ATLANTIC) 

17 Sick Of Being Lonely 66 71 
FIELD MOB (MCA) 

5 X Gon' Give It To Ya 
DMX IBLOODUNE/DEF JAM/I0JMG ( 

17 18 9 Hell Yeah 42 34 
GINUWINE FEAT BABY )EPIC( 

12 Superman 67 70 
EMINEM MEBAFTERMATIVINTERSCOPE( 

2 
' 
4 Ever 
Lk MO FEAT FABOLOUS (THE GOLD MIND/ELEKTRNEEG 

18 15 20 I'm With You (E) 44 
AVRIL uwIGNE ARISTA) 

6 Concrete Angel 68 66 
MARTINA MCBRIDE (RCA (NASHVILLE)) 

3 Still Ballin 
PAC FEAT MICK DADDY 1AMARUDEATH ROWINT1RSCOPE 

it) 33 3 Sing For The Moment CD 45 
EMINEM IWEBAFTERMATHANTERSCOPEI 

8 Like A Stone Ce 
AUDIOSIAVE (INTERSCOPE/EPICI 

1 Beware Of The Boys (Mundian To Bach Ke) 
PANJABI MC FEAT JAY-2 )SEQUENCE) 

20 16 17 Mesmerize 45 38 
JA RULE FEAT. ASHANTI (MURDER INC/DEFJAMIIOJMG1 

29 Don't Know Why CD 
NORAH JONES IBLUE NOTENIRGIN) 

1 American Life 
MADONNA (MAVERICK/WARNER BROS.) 

Q  23 13 No Letting Go ca 46 
WAYNE WONDER (GREENSLEEVESNP/ATLANTICI 

4 The Anthem œ _ 
GOOD CHARLOTTE IDAYUGHT/EPIC) 

1 Straight Out Of Line 
GODSMACK IREPUBLIC/UNIVERSAUUM176) 

22 19 22 Beautiful G9 49 
CHRISTINA AGUILERA (RCAIRMG) 

6 Raining On Sunday 72 54 
KEITH URBAN (CAPITOL NASHVILLE» 

10 I Drove All Night 
CELINE DION (EPIC) 

23 22 6 Have You Forgotten? 0  53 
DARRYL WORLEY IDREAMWORKS INASHVILLE11 

4 Say Yes GD 
FLOETRY (SOLJAVDREAMWORKS) 

1 My Front Porch Looking In 
LONESTAR IBNAI 

ED 24 12 Angel CD 48 
AMANDA FOREZ ) UNIVERSALIPOWERHOWSEUIARGNIRGIN 

7 Emotional Rollercoaster €9 — 
VIVIAN GREEN (COLUMBIA) 

1 Pump h Up 
JOE BUDDEN (DEE JANVICUMG1 

25 12 17 Gossip Folks eCe 55 
- ... -..'••.. • • :r7 (THE 6010 MINOELEKTRAIEGI 

5 I Believe 75 60 
DIAMOND RIO (ARISTA NASHVIL1E( 

4 Damaged 
TLC i ARISTA} 

• Records with the greatest impressions increase. C 2003, VNU Busines, Media, Inc. and NIelsen SoundScan, Inc. All rights reserved. Compiled from a natIonal sample of airplay supplied by Nielsen 
Broadcast Data Systems' Radio Track service. 940 stations in Top 40, Pop, R8(B Hip-Hop, Country, Latin, Rock and other popular formats are electronically monitored 24 hours a day, 7 days a week. Songs 

ranked by gross impressions, computed by cross-referencing enact times of airplay with Arbitron listener data. This data is used to compile the Hot 100, 
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O 1 21 
v( NUMBER 1 val 

Picture ,,,,,,, A,N., 
KID ROCK FEAT ALLISON MOORER (UNIVERSAL SOUTH) 

26 18 7 Starting With Me 
BRANDY MOSSiSCOTT ( HEAVENLY TUNES( 

CD 51 5 4•Ever 
US MO FEAT FABOLOUS (THE GOLD M)NOILEKTRAEEG 

O 2 2 If You're Not The One 
DANIEL BEDINGFIELD IISIAND/IDJMG) 

27 33 9 Excuse Me Miss 
JAY-2 )ROC-A-FELLNDEFJAwAJMG) 

52 32 11 Incomplete 
C-LANAE (WRIGHT ENTERPRISES) 

3 4 9 Through The Rain 
MARIAI CAREY IMONARCASIANDADJMGI 

28 31 25 Ignition 
R. KELLY (JIVE) 

CID 53 47 Only Time 
EN< (REPRISE) 

4 3 8 Cry Me A River 
JUSTIN TIMBERLAKE JIVE) 

ED 38 60 God Bless The USA 
LEE GREENWOOD (CURE) 

ED 66 17 What We Do 
FREEWAY (ROC-A-FELUVOEF JAMADJMOI 

5 5 7 Landslide 
DIXIE CHICKS (MONUMENT/EMN/COLUMBIAI 

30 6 3 American Life 
MADONNA (MAVERICK/WARNER BROS I 

55 52 2 I Need A Man 
FOXY BROWN FEAT. THE LETTER M IDEFJAM/IDJMG 

a 7 8 Emotional Rollercoaster 
VIVIAN GREEN (COLUMBIA) 

31 35 17 Ma, I Don't Love Her 
CUPSE FEAT FAITH EVANS (STAR TRAE/ARISTA) 

CD — 8 In Your Life 
LA BOUCHE (LOGIC) 

fall 1 Stupid Girl 
COLD IFLIP/GEFFENANTERSCOPEI 

32 27 8 Save You 
PEARL JAM (EPIC) 

ED 63 12 X Gen' Give It To Ya 
DM» (BLOODLINE/DEE JAMADJM61 

a 1 Guess What (Guess Again) 
MEDIA JOHNSON FEAT R KELLY (JIVE) 

33 29 7 Hell Is A Flame 
BIG C ISOUTHPAW/X.E.S.) 

e — 5 No One's Gonna Change You 
REINA (ROBBINS) 

9 8 20 Dirtty 
CHRISTINA AGUILERA FEAT REDMAN (RCATIMG ( 

34 30 4 Family Portrait 
PINK (ARISTA) 

59 49 36 U Don't Have To Call 
USHIEI (ARISTA) 

10 9 6 Blowin' Me Up (With Her Love) 
JC CHAS& )FOX/JIVE( 

€3 39 6 Tall Don't Know 
JOLLY GREEN (ZOE POUND) 

60 50 5 Theta's A Winner In Youffihat A Wonderful World 
TIFFANY EVANS/SPENCER DAY 1COLUMBIA) 

11 10 10 In Da Club 
50 CENT IG-UNIT/SHADWAFTERMATHANTERSCOPE1 

36 25 2 Walking On Thin Ice 
ONO ( MINDTRAIIVIWISTED/THE RIGHT STUFF) 

61 43 13 Everybody 
HARZ THE RIPPA IBM HEAD) 

CD 14 8 The Jump Off 
UL' KIM FEAT MR CHEEKS IOUEEN BEE/ATLANTIC) 

ED — 1 Again 
FANTASY (TVVPYRAMID/ORPHEUS) 

62 37 11 Up In Da Club 2Nite 
REVENUE (STACK A GRIP) 

13 11 25 Die Another Day 
MADONNA (WARNER BROS.) 

ED 48 14 Just Like You 
G-INIZ ICOMPOUNWORPHEuS( 

63 61 4 No Letting Go 
WAYNE WONDER IGREENSLEEVESNP/ATLANTIC) 

14 13 5 The Wreckoning 
BOOMKAT (DREAMWORKS) 

39 24 20 Dance With Me 
JAIMIE LEE (RIPE( 

19,1:10 12 Feelin' You (Part III 
SOLANGE FEAT N 0 R E (MUSIC WORID/COLUMBINCRGI 

0 20 10 Beautiful 
SNOOP °OGG IDOGGYSTYLE/PRIORIIY/CAPITOLI 

40 34 25 VVhen I Get You Alone 
THICKE INU AMERICAANTERSCOPE I 

65 46 9 Yeab Yeah U Know It 
KEITH MURRAY FEAT SEP SQUAD IMF JAWIEUMG1 

16 12 4 I'm With You 
AVRIL LAVIGNE (ARISTA) 

GD - 1 Pimp Juice 
NELLY SO REEUUNIVERSAUUMRGI 

(r1 — 23 Make It Clap 
BUSTARHYMES FEAT S PUFF STAR (JAME) 

Q _ 1 If You Let Me 
LOU MOSLFI IJENSTAR) 

42 42 21 Gangsta Levin' 
EVE FEAT. ALICIA KEYS (RUFF RYDERSANTERSCOPEI 

67 59 25 Virginity 
ICA (T a G/A8NV)NTERSCOPEI 

ga) 23 A Moment Like This 
KELLY CLARKSON IRCA/RMGI 

43 40 17 Star 
702 FEAT. CUPSE (MOTOWN/UMRO) 

68 55 12 Solsbury Hill 
ERASURE IMUTE) 

19 16 The Star Spangled Banner 
WHITNEY HOUSTON ARISTA) 

44 41 13 Gossip Folks 
MISSY MISDEMEANOR' ELLIOTT (THE GOLD 1.11NWELEICTAMEG) 

69 21 11 Jab Is My Rock 
CARIBBEAN PULSE IIRIEI 

20 15 I Know What You Want 
BOSTA RHYMES& MARINI CAREY (.1,1AONARCIIMG IDAIG) 

45 36 7 Pack Ya Bags 
SARA) ISWEAT/EPICI 

CD — 1 Super B-Boy Pimpin' 
THE EARI4OUAKE INSTITUTE (RICHTER SCALE/STREET PRID( 

21 17 10 Get Busy 
SEAN PAUL (VP)ATLANTICI 

46 44 3 Come Close Remix ( Closer) 
COMMON (MCA) 

71 64 10 Such Great Heights 
THE POSTAL SERVICE (SUB POP) 

22 22 23 This Is My Party 
FABOLOUS (DESERT STORINELEKTRA/EEGI 

CD 47 4 Get By 
TALIB KWEL) (RAWKUUNICAI 

72 56 21 Shady 
BIG 'C- (GOUTHPAW/K E S.) 

ED 28 4 Speed 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) 

CD 62 7 Girlfriend 
B2K (TU a/Ep)c' 

73 69 33 Gimme The Light 
SEAN PAUL NP/ATLANTIC) 

24 26 5 Your Pops Don't Like Me (I Really Don't Like This Dude) 
NICK CANNON iNICK JIM 

49 45 , 9 When The Money's Gone 
CHER (WARNER BROS ) 

74 71 10 How I Feel 
LEXX FEAT LIL FLIP (TAKEOVER ENTERTAINMENT 

25 19 9 No Means No 
NE E iNEE GiAlYNN (BASE HIT) 

0 1 Get Low 
III JON ai THE EAST SIDE BOYO (BMUIVT) 

tu) 26 Soldier's Heart 
R KELLY J)VE) 

• Records with the greatest sales gains. D 2003, VNU Business Media, Inc, and Nielsen Sounecan, Inc. All rights reserved. The top sellIng singles compiled (Tor( a national sample of retail store, 

mass merchant and interne) saIes wods collected, compiled, and provided by Nielsen SoundScan. This data is used to compile the Hot 100 
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TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

net NUMBER 1 nmre 7 Weeks At Number I GO 57 59 I BELIEVE Diamond Rio 9 
M D.CLUTE IBEINING.D.KEESI ARISTA NASHVILLE ALBUM CUT 

50 

IN DA CLUB 0 50 Cent 9 
DR DREWELIZONDO (CJACKSONA YOUNG M MIZO NMI 0 G-UNIT/SHADY/AFTERMATH 497856•ANTERSCOPF 

1 eie 54 66 DRIFT AWAY Uncle Kracker Featuring Dobie Gray 9 
M BRADFORD UNCLE KRACKER IM.VVIWAMS) .AVA ALBUM CUT 

51 

0 2 2 IGNITION 0 R. Kelly 9 
R KELLY IR KELLY) 0 0 JIVE 40065 

2 52 46 32 ALL THE THINGS SHE SAID 0 LA.T.u. '9 
T HORNILAUDE IS.GALOYANT.HORWM.KIERSZENBAUM,EKIPERV.POLIENKOI (i) al INTERSCOPE 019354 

20 

0 3 , 6 GET BUSY 0 Sean Paul 9 
s,.1ARSCEN ,S HENRIQUES S MARSDEN, 0 0 VP/ATLANTIC 89020* 

3 Q  56 58 BIG YELLOW TAXI Counting Crows Featuring Vanessa Carlton ç 
R FAIR LIMITCHEW GETTER ALBUM CUT OR PROMO SIVGLE/INTERSCORE 

53 

0 4 i 4 

_.. 

> 

:$, GREATEST GAINER/SALES -.-$E. Q  58 68 ' 
' • • 

ii 

WHAT A BEAUTIFUL DAY 
R AVRIGHT (C.CAGLEM.POWEW Chris Cagle 9 

CAPITOL INASTNIUÍ) ALBUM CUT 
54 

PICTURE 0 Kid Rock Featuring Sheryl Crow Or Allison Moorer 9 
KID ROCK ,f3, R, I .( 0 LAVA ALBUM CUT/ATLANTICANITN 013 UNIVERSAL SOUTH 172274 

4 0  64 74 WHAT WOULD YOU DO? The Isley Brothers Featuring Ronald Isley 9 
R KELLY IRKELLY) DREAMWORKS ALBUM CUT 

55 

0 6 7 . 
_,. 

WHEN I'M GONE 3 Doors Down v 
R PARASHAR IBARNOLD,K1 R-!RERT ST HARRELLHENDERSON , 0 REPUBLIC/UNIVERSAL ALBUM CUT - UKIRG 

5 0  61 _ FIGHTER Christina Aguilera 9 
S STORCHRAGUILERA.E GAWK (CAGUILERALS.STORCH) 0 RCA ALBUM CUT/RMG 

56 

6 5 3 MISS YOU Aaliyah 9 
T BISHOP (TSISHOP,JAUSTINI BLACKGROUND/UNNERSAL ALBUM CUT/UMRG 

3 0  63 73 THREE WOODEN CROSSES Randy Travis 
K LEHNING IDJOHNSON,K.WILLIAMSI WORD.CURB/WARNER BROS CHRISTIAN ALBUM CUT/WRN 

57 

0 7 121 BEAUTIFUL 0 Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson 9 
THE NEPTUNES IC BROADUS,PWWAMS,C.HUGOI 0 DOGGYSTYLFJPRIORITY T/887/CAPITOL 

7 Q  68 — PIMP JUICE 0 Nelly 9 
J EPPERSON INELLUEPPERSON.B.CRUTCHER,CBMITH1 O  FOI REEIJUNIVERSAL 000239NUAIRG 

58 

fl 10 8 
' 

HOW YOU GONNA ACT LIKE THAT Tyrese 9 
THE UNDERDOGS ITGIBSON,H.MASON, JR .0 J ALBUM CUTHIMG 

7 Q  62 71 HEADSTRONG Trapt 9 
GGGARTH,TRAPT IC.BROVYN.PCHARELLS.011MANDY) WARNER BRUS ALBUM CUT 

59 

9 

idf) 
8 9 - EXCUSE ME MISS 0 Jay-Z 9 

THE NEPTUNES (S.CARIER,PWIWAMS,C.HUGOI 0 ROC-A-FELLA/DEF JAM CE3717VIDJMG 
8 60 60 61 CAN'T STOP Red Hot Chili Peppers .? 

R AUBIN AKIEDIEREAJ.FRUSCIANIE,C.SMITHI WARN) R BROS ALBUM CUT 
57 

15 21 i 21 QUESTIONS 50 Cent Featuring Nate Dogg 
DIRTY SWIFT (CJACKSON.K.RISTRJ.CAMERONYCAMERON) G-UNIT/SHADY/AFTERMATH ALBUM CUT/INTERSCOPE 

10 co 76 — DON'T WANNA TRY Frankie J 
AB QUINTANILLA 111.1.GALVEZ IF.J.BAUTISTILLGALVEZI COI UMBIA ALBUMS CUT 

61 

gli> 
12 

11 14 I KNOW WHAT YOU WANT 0 Busts Rhymes & Mariah Carey Featuring The Flipmode Squad 9 
RICK ROCK (T.SMITHWLEWIERMCNAIRELJONEER.FISHER,R.THOMASI 0 JiMONARC 21158./RMGADJMG 

11 62 59 51 i MAN TO MAN Gary Allan 
TBROWN.M.VYRIGHT LIRRARA) 0 MCA NASHVILLE ALBUM CUT 

25 

9 5 ALL I HAVE Jennifer Lopez Featuring LL Cool J 9 
c ROONEY.RON REAMCPHERSON (J.LOP12,M.RIDDICERRICHARDSON.RON G.LPETERSWJEFFERY) EPIC ALBUMS CUT 

1 Q  67 72 LOVE YOU OUT LOUD Rascal Flans 
M BRIGHT.M.WILLIAMERASCAL AUTOS (B.JAMESI WILSON) LYR C STREET ALBUM CUT 

63 

Q 21 28 ROCK YOUR BODY Justin Timberlake 9 
THE NEPTUNES LITIMBERLAKE C.HUGO PWIWAMS) JIVE ALBUM CUT 

13 CI 65 65 GIRL ALL THE BAD GUYS WANT Bowling For Soup 9 
B WALKER (IREDDICREI.WALKER) FFROE/SILVER'ONE ALBUM CUT/JIVE 

64 

0 

Q 

16 1/ I CAN Nas 9 
S REMI INIONES S.GIBBS R.HAMMOND) ILL WILL ALBUM CUT/COLUMBIA 

14 65 70 69 TIMES LIKE THESE Foo Fighters 9 
N RASKUT)NECZFOO FIGHTERS WOO FIGHTERSI ROSWELL REA ALBUM CLET/RMG 

65 

17 1, CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Lil' Mo ..i, 
JUST BLAZE.E-BASS IJJACKSONARMITH CLOVING D.BRASCO) DESERT STORMILEKTRA ALBUM CUT/EEG 

15 66 73 60 X GON' GIVE IT TO YA 0 DMX 9 
SHATEK (E.SIMMONS.S KING) 0 BLOODLINE/TEP JAM 1133776-IDJMG 

60 

16 12 1 r I'M WITH YOU 0 Avril Lavigne 9 
THE MATRIX (A.LAVIGNERCHRISTYRSPOCKREDWARDS) CA CIE ARISTA 51024. 

4 Q  74 90 AMERICAN LIFE 0 Madonna 
MADONNAMIRWAIS IMADONNAMAHMADZAII MAVERICK PAID DOWNLOAD TRACE/WARNER BRUS 

67 

la 

Q 

19 

0 

21 

20 20 THE JUMP OFF 0 LW Kim Featuring Mr. Cheeks 9 
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Synch Deals 
Boost 
Latin Acts 
Continued from page 1 

are making much more money in 
synch uses than in sales." 

Kinky's "drama" is not uncom-
mon. In today's difficult sales envi-
ronment, synch-licensing opportu-
nities in film, TV, and advertising—as 
well as corporate branding deals— 
have become increasingly important 
in all genres of music. 

"Record sales keep declining, and 
publishers need to have additional 
sources of income," says Iván Alvarez, 
VP of Latin America for Universal 
Music Publishing Group (UMPG). 

Lynette Brehm, who heads Univi-
sion Music Publishing in Los Angeles, 
adds, "The potential earnings for a 
well-placed song in a major film can 
easily surpass mechanical royalties 
from record sales." 

While the synchronization of Latin 
music is nothing new, publishers and 
labels have seen synch opportunities 
multiply in recent years, thanks to the 
growth of Spanish-language media, 
film, and advertising and to the main-
stream market's increasing willing-
ness to license Latin repertoire. 
"On a scale of one to 10, we're at an 

exploitation level of four," EMI Music 
Publishing Latin America regional 
managing director Nestor Cason(' 
says. He confirms that the number of 
opportunities for Latin repertoire, 
from ring tones to Hollywood films, is 
rising and becoming more lucrative. 

"Nowadays, the fees are important," 
he adds. "Not previously, because the 
Latin market was measured as a local 
niche. Now, people who would have 
paid $50,000 for a synchronization 
may pay $ 100,000-$150,000." 

POPULATION EXPLOSION 
The reason for the leap, quite sim-

ply, is in the numbers. According to 
the U.S. Census, Hispanics are now 
the largest minority in the U.S., with 
a population that has exploded from 
21.9 million in 1990 to 37 million in 
2001. According to the Assn. of His-
panic Advertising Agencies (AHAA), 
the Hispanic advertising industry has 
grown at an average rate of 19% per 
year during the past three years. Ad 
spending on the Hispanic market rose 
from $333 million in the mid-'80s to 
$2.52 billion in 2001, according to a 
study by Magnet Communications. 

Still, according to an AI-IAA study, 
the leading U.S. marketers spent an 
average of only 3.2% of their adver-
tising dollars targeting Hispanics. 
The study, titled "Missed Opportuni-
ties," indicated that that number 
almost doubled the average of 1.8% 
allocated in 1999. 

The increased spending means that 
some agencies can now afford to 
license a well-known track instead of 
commissioning a jingle, which can be 
done at a fraction of the cost. 

General Motors, for example, re-
portedly paid a six-figure sum to license 
the Bacilos track "Mi Primer Millón" 

My First Million) with newly recorded 
yrics for use in a Corvette campaign. 
Other high-profile examples of 

Latin acts in recent national ad cam-
paigns include Enrique Iglesias, who 
performs his single "Don't Turn Off 
the Lights" on a Doritos campaign (for 
Spanish and English TV); Shakira, 
who has a significant deal for Pepsi ads 
in English and Spanish; Mexican diva 
Thalia, who is featured in a Dr Pepper 
campaign; Maná, whose track "Muelle 
de San Blas" (The San Blas Dock) has 
been featured in a Coors beer cam-
paign (Coors also sponsored the act's 
concert tour); and Fito Paéz, whose 
track "Y Dale Alegría a Mi Corazón" 
(And Cive Happiness to My Heart) was 
used for a Coca-Cola campaign. 

Recognizing the potential, Warn-
er Music Group (WMG) is putting 
together a synchronization sampler 
of Warner acts and Warner/Chap-
pell songs that will be sent 
to ad agencies nationwide. 

"It will include tracks that 
we deem priorities for us," 
Warner Music Latin America 
senior director of strategic 
marketing Carlos Tabakof 
says. The joint synchroniza-
tion sampler, he says, "will 
add opportunities with a 
more homogenous price 
structure, so there isn't a big 
gap between the master fee 
and the publishing fee." 

Similarly, Universal Music 
Publishing, Latin America, 
has what it calls a " quick 
synch" sampler, which in-
cludes compositions that can 
be cleared quickly. 

"One of the challenges ot 
synchronization in Latin 
America is that they take for-
ever for the companies to get 
back with approval," Alvarez says. "So 
here, they have a portion of our cata-
log that they know they can clear." 

Latin acts have an even greater 
presence in film. Several high-profile 
projects and accompanying sound-
tracks have emerged in the past year, 
including Y 71/ Mamá También (And 
Your Mama Too) and Frida, for which 
Elliot Goldenthal's score recently 
earned an Academy Award. Both films' 
soundtracks include original music 
and licensed songs. 

In the U.S., both albums were re-
leased by non-Latin labels—Volcano 
for Y 711 Mamá También and Decca/ 
Universal Classics Group for Frida. 
Neither album was heavily promoted 
to the Latin audience. 

Frida's sales soared after its Oscar 
win, and this issue it is No. 9 on the 
Billboard Top Latin Albums chart. It 
has scanned 96,000 copies so far in the 

U.S., according to Nielsen SoundScan; 
Y 71/ Mamá También has sold 21,000 
units and has never charted. 

Even in Mexico, where it was re-
leased by indie Discos Suave and dis-
tributed by Virgin, the soundtrack to 
Y71/ Mamá También sold only 70,000 
copies, according to the label—not a 
level that befits the most-watched film 
in Mexico's history. But the use of one 
song—"Si No Te Hubieras Ido" (If You 
Hadn't Left) by Marco Antonio Solis— 
is an example of how the exposure 
provided by a film can drive an artist's 
album sales. The track, from Solis' 
album Trozos de Mi Alma (Pieces of 
My Soul), was played on a jukebox 
during one of the film's final scenes. 

"Our release had been quite timid. 
We had the highest-grossing film in the 
nation, and you couldn't find the al-
bum," Discos Suave founder and direc-
tor Jose Enrique Fernández says. But 

Fonovisa—Solis' label—relaunched 
Trozos and moved an additional 
300,000 copies, according to the label. 

Selling albums, promoting artists, 
and generating licensing revenue for 
its own catalog is what Sony Discos 
wants to accomplish with the release 
of the soundtrack to Chasing Papi, a 
20th Century Fox film produced by 
Forrest Whitaker that will be released 
April 16 in 1,100 theaters nationwide. 
The film is in English but stars Latin 
actors Eduardo Verástegui and Sofia 
Vergara, as well as Sony Music artist 
Jaci Velásquez in her first film role. 

"For Discos it is a welcome project, 
because it's the first soundtrack re-
lease we'll handle fully," Sony Discos 
chairman Oscar Llord says, noting 
that other Latin-themed film sound-
tracks have been released through 
Columbia or Epic. 
More than 50% of the music on 

the Chasing Papi soundtrack— 
which was produced by Emilio Este-
fan Jr.—is Spanish-language; it 
straddles various formats, a factor 
that Llord plans to maximize in pro-
moting the release and the partici-
pating artists' own albums. 

The album will feature three sin-
gles: the movie's theme, written by 
rapper Fat Joe and recorded by Fat 
Joe and Huey Dunbar, which will be 
promoted on urban radio; a Latin pop 
track performed by Shalim, which 
will be the first single from his forth-
coming album on Crescent Moon (a 
Sony joint-venture label with Este-
fan); and "I Don't Need a Man," a 
track performed by Velásquez, which 
will be promoted at top 40 radio. Fur-
ther, the Spanish-language version of 
Velásquez's song—"No Necesito Un 
Hombre"—will be the first single 
from the upcoming Spanish-lan-

guage album by the artist on 
Sony Discos. 

"I really felt this soundtrack 
could be a platform to bring 
additional attention to Jaci as 
a recording artist," Llord says. 
"I think the true fans of each 
artist will look to their partic-
ular release. And another pub-
lic that doesn't necessarily 
have the connection could be 
enticed by the soundtrack. 
which features a combination 
of many great tracks." 
Long before Chasing Papi, 

Sony was mining the sound-
track field through a deal with 
Brazilian network TV Globo 
and U.S. network Telemundo 
that enables Sony to release 
the soundtracks to soap op-
eras produced by Globo. Al-
though tracks from other 
labels can also be licensed, 

Sony releases the albums in the U.S. 
and other markets where the soap 
airs, including a Portuguese version 
for the Brazilian market. 

PROMO USE VS. SYNCH FEES 
Although the Sony/Globo deal is 

unusually broad, the release of sound-
tracks tied in with soap operas or TV 
series is common in Latin music. Addi-
tionally, labels typically use singles 
during soap operas to help promote 
their artists. These promotional uses 
were often available free of synch fees. 
Today, music companies are attempt-
ing to reverse that practice. 

"Looking back over the last 10 years 
in Latin America, it went from very 
poor in the synchronization business 
—in the sense that no one was paying 
for it—to optimistic," UMPG's Alvarez 
says. "The days when record sales drove 
everything are not around anymore." 

In mainstream film and TV, op-
portunities for Latin music, while 
still relatively scarce, are growing. 
Upcoming Latin-themed film proj-
ects that are expected to use sub-
stantial amounts of Latin repertoire 
include Havana Nights: Dirty Danc-
ing 2 from Artisan Entertainment/ 
Miramax Films and Sueño (Dream) 
from Lions Gate Films. 
Havana Nights, which is due out in 

February 2004, takes place in Cuba in 
the 1950s and will include authentic 
Cuban tracks, original music, and new 
versions of older tracks. An English-
language version of an Aterciopelados 
track reportedly is in the works. 

The J Records soundtrack is being 
supervised by Bud Carr, who worked 
on 1998's Dance With Me, which 
featured Chayanne and Vanessa Wil-
liams. Like that film, Havana Nights 
will feature live performances, in-
cluding, according to published 
reports, one by singer/songwriter 
Donato Poveda. 

"I'm a kid in a candy store," Carr 
says of the repertoire available to 
him, both from Latin and main-
stream labels, which are looking "at 
how they can best take advantage of 
this opportunity." 
Sueño is the story of a Mexican-

American singer in Los Angeles in 
search of the American dream. Al-
though the film is not yet in produc-
tion and music is far from being final-
ized, music supervisor Howard Paar 
has commissioned original material 
and is also licensing tracks in hopes of 
providing a "broad palate of the music 
coming from Mexico," from alterna-
tive to more traditional. A soundtrack 
deal has not been finalized. 

There also are projects—includ-
ing national ad campaigns—that re-
quire a Latin "feel" but aim for a 
more universal appeal. 

In this regard, such Mexican elec-
tronic/hip-hop acts as Kinky and Con-
trol Machete—which have simple, 
repetitive lyrics (Kinky's single "Más y 
Más" [More and More] is essentially a 
repetition of those words) and a hip 
sound—are perfect. "Music supervi-
sors will now say: 'We want some-
thing like Kinky,' " EMI's James says. 
"They have really combined the best 
of both cultures: loops and beats and 
Mexican rap. Control Machete— 
whose single 'Sí Señor' [Yes Sir] was 
featured in a national Levi's ad—kind 
of subscribes to the same rules." 

Fernando Briceño, who heads EMI's 
publishing office in Mexico and who 
first took Kinky's music to James, says 
that during the past two years, all of 
this interest has resulted in an increase 
of more than 50% in synch requests 
originating from the U.S. 

Alvarez says, "Film and TV are 
ahead of the curve" when it comes to 
using Latin alternative music. "Where 
we can't sell any alternative rock 
music, I have tons of synch uses," he 
says. "We had an opportunity to put 
songs in CSI Miami. At first, they 
didn't find anything they liked. And 
our guy in Miami placed [Argentine 
rap band] Sindicato Argentino del Hip 
Hop, and they loved it." 
He adds, "You've got to look at it 

from [the filmmakers'] perspective, 
[which is] 'I don't want American 
music. I don't want Latin music. I want 
music that goes with my scene.'" 
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Summer Tour 
Sked Thin On 
Pop, Hip-Hop 
Continued from page 1 

grossed a combined $180 million, 
with the former playing stadiums 
and the latter scaling back to large 
arenas. And last year, Spears gener-
ated some impressive box-office 
heat, taking in $43.7 million from 
53 reported arena shows; 'N Sync 
grossed another $33 million from 
only 36 performances. 
No pop artist will come close to 

those numbers in 2003. The down-
turn in pop tours is a product of 
several factors, principally career 
timing and radio trends. "The three 
main headliners—Britney, 'N Sync, 
and Backstreet Boys —don't have 
records this year," points out John-
ny Wright, manager of 'N Sync, 
Timberlake, and Spears. "They 
worked six years in a row and 
decided at the same time, ironical-
ly, that everyone wanted to take 

some time off." 
The market has also changed. 

"There is not a lot of pop out this 
summer because radio is not play-
ing pop and the record companies 
are not putting it out," says David 
Zedeck, president of Evolution Tal-
ent and agent for Spears, 'N Sync, 
and Timberlake. "Radio is rock-driv-
en right now." 
Wright agrees, noting that urban 

has become a bigger part of the pop 
radio mix. " It's being dictated by 
what mainstream radio is telling us 
popular music is. Right now, it's Jo 
Rule and Ashanti, Linkin Park and 
Coldplay. That's the popular music 
on radio and MTV, and if you're a 
young person just discovering 
[music], this is what you are being 
played as popular music." 

Indeed, change is constant in 
the format. "Pop has evolved. I 
think the cycle at radio has given 
it a harder edge," says Brad 
Wavra, VP of the touring division 
at Clear Channel Entertainment 
and producer of some of the most 
successful pop tours ever. "That's 
just the natural cycle. It keeps 
things fresh, moving, and reach-
ing for new horizons. Artists have 
to pay attention and move with 
tastes as they develop. That's 
what allows new artists to emerge 

and great artists to 
continue. It doesn't 
allow for compla-
cency." 

In fact, Wavra be-
lieves the pop market 
had become watered 
down with lesser imi-
tators of the big three: 
'N Sync, Backstreet 
Boys, and Spears. 
"Once these artists 
became popular and 
defined, we saw the 
copycats who diluted 
the market," he says. 
"Bands were popping 
up all over the place, 
and when there is 
dilution, people look for alternatives." 

MATURING FAN BASE 
The lack of pop traffic has yet to 

provide a huge boost for the Aguil-
era/Timberlake tour; Zedeck catego-
rizes sales as "doing fine." He adds 
that both artists have transitioned 
into a more mature demographic, 
which has "a different buying pat-
tern. There's not the same frenzy to 
get tickets as soon as they go on sale. 
And there are other factors with this 
[older] audience when it comes to 
buying tickets. When they're 14, 
parents bought the tickets; when 
they're 18, they have to buy their 
own tickets." 
John Meglen, co-president of 

Concerts West, producer of Strip-
ped & Justified, called ticket sales 
to date "very good," particularly in 
such major markets as Los Angeles, 
where a third Staples Center show 
has been added. Meglen adds, " It 
helps that there aren't really any 
other 'pop culture' tours like that 
out there right now. But what real-
ly helps is putting two superstars 
together. This is a very special pack-
age, and my hat's off to [Aguilera's 
manager] Irving Azoff and Johnny 
Wright for putting them together. 
These are two superstar managers, 
as well." 

For his part, Wright is "extremely 
happy" with the first solo tour in 
support of the first solo album by 
Timberlake, who remains a member 
of 'N Sync. "We had a situation with 
Justin where he had an offer to do 
40 dates by himself in arenas, but 
with it being his first tour, we didn't 
want to be limited in what he did 
onstage and with production," 
Wright explains. "By going out with 
Christina, we're able to do some 
multiple dates and more so guaran-
tee every seat will be filled." 

Wright says the Timberlake camp 

is "still finding out who Justin's 
soto audience is, whether it's the 
same 'N Sync fans or new fans. 
We're finding out some 'N Sync 
fans are coming along for the ride, 
along with an older audience base 
of 24-35, and we're skewing to an 
urban audience as well. We never 
wanted to alienate the fans we 
already had. For us with Justin, it's 
about building a solo career, and 
right now there's no need to make 
a misstep." 

There are no plans on the table for 

tours by 'N Sync, Backstreet Boys, 
or Spears, although Wright says 'N 
Sync will enter the studio this fall. 
If and when these acts do tour again, 
it will almost certainly be with a 
revamped, more mature image. 

Meanwhile, Backstreet Boy Nick 
Carter is playing only sporadic solo 
dates, and his younger brother 
Aaron will work only about 20 dates. 
Rock princess Avril Lavigne, while 
skewing young, will not tour exten-
sively. And a Top 10 American Idols 
tour that did decent business in 
2002 has not been confirmed for 
this year. 

TOURS FOR TWEENS? 
So what tours are serving the 

12- to 14-year-old or "tween" pop 
fans this summer? According to 
Zedeck, "Not much"—although 
B2K will be out for its 'first head-
lining arena tour. 
Wavra agrees there is a void, but 

adds, "For my money, the Justin/ 
Christina tour will be appealing to 
that [tween] audience, and B2K will 
be there for that audience, a younger 
demo with an urban orientation." 
Beyond that, "we haven't really 

seen that next hero," Wavra con-
cludes. "That doesn't mean some-
thing won't pop up tomorrow. 
Somebody needs to elevate their 

game and be special, 
like Britney, 'N Sync, 
and Backstreet Boys 
were special." 

Wright points out 
that the heady, $ 100 
million pop days of 
yore are hard to 
equal. " People get 
caught up in a situa-
tion," he says. " Like 
'N Sync's Pop Odyssey 
tour, with 45 stadi-
ums, maybe those 
days are gone—for 
now. But even if we're 
relegated to multiple 
arena dates, then it's 
not really gone." 

PACKAGING URBAN ACTS 
Contrary to the pop world, a num-

ber of urban artists appear ready to 
emerge as box-office stars in 2003. 
Multi-platinum artist 50 Cent is cur-
rently touring arenas, and tentative 
plans call for a co-headlining shed/ 
arena trek with Jay-Z that will like-
ly be the top touring rap package of 
the year, if it comes together. 
Eminem, rap's biggest star, will 

contain his 2003 touring efforts to 
two sold-out July stadium shows in 
his hometown of Detroit, with 50 
Cent and Missy Elliott. Other top rap 
performers like Snoop Dogg, Nelly, 
and Ja Rule have not confirmed tours. 
B2K is attracting industry atten-

tion with its debut arena headlining 
tour, with support from Marques 
Houston, Mario, and Nick Cannon. 
Billed as the Scream Tour III, the 
trek runs July-August, is booked by 
Sal Michaels at Pyramid Entertain-
ment Group, and is promoted by Jeff 
Sharp. Last year, B2K co-headlined 
Scream II with Bow Wow in a 
mostly successful run. 
Pyramid is also routing the Roc 

Army tour, featuring Roc-a-Fella 
Records acts Cam'ron, the Diplo-
mats, and others, to play 3,000- to 
5,000-seaters beginning in May. On 
the R&B side, Pyramid continues to 
do well with the Isley Brothers, Kool 
& the Gang, Frankie Beverly & 
Maze, and Gladys Knight. 

"If you've got the right act, pack-
aged right, with [the right] promot-
er, you can do business, if the artists 
don't demand all the money," says 
Michaels, a 27-year veteran of book-
ing urban acts. Michaels adds that 
most of his acts have specific target 
audiences and should not signifi-
cantly cannibalize each other's box-
office potential. 
"B2K has a demo of around 9 to 

18 years old," Michaels says. "The 

Roc-a-Fella demo is 14-30, and the 
Isley Brothers is 30-60. Every-
body's working in my business, 
and we're not really cross-firing 
on anybody." 

Atlanta Worldwide Touring (AWT) 
is the national promoter of Scream 
III, which will hit arenas in some 40 
markets. "We're going to go on sale 
in the next three weeks, and we're 
guardedly optimistic, based on the 
success of the past two Scream tours, 
which B2K was a part of," AWT pres-
ident Jeff Sharp says. "B2K is a band 
that has done it the old-fashioned 
way, moving from opening act to 
headliner by delivering good music 
and good performances." 

But despite a heavy presence on 
the Billboard charts, arena date 
books are light on urban acts. ICM's 
Casey believes the reason is simple: 
"No headliners," he says. "50 Cent 
is selling records, but he has no his-
tory of selling tickets. Eminem is a 
headliner, but he's not working. 
Jay-Z is a headliner, but he has not 
been confirmed." 

Putting a package together, as 
Casey and ICM are trying to do with 
Nas, is difficult. "There are no tick-
et sellers and few headliners you can 
anchor a package around." 

That is not the only issue. "In-
surance is a problem right now," 
Casey says. "If you're a national pro-
moter with an existing policy that 
does not have a rap exclusion, you're 
OK. But if you're looking to get a 
new policy or to add to your policy, 
there is always a rap exclusion. 
Nobody is underwriting rap." 
To Casey and others, this condi-

tion is inherently unfair. "What is 
the difference whether you choose 
to speak your lyrics or sing your 
lyrics?" Casey asks. "Hello?" 
R&B acts are not plagued with all 

of the same issues as rap and do not 
need to put together lengthy, struc-
tured tours. "There are R&B acts 
that can always go out and do one-
offs in theaters, like Gerald Levert 
and Keith Sweat," Casey says. "They 
don't have insurance problems, and 
they don't have to worry about 
current hits." 

Casey is currently routing a clas-
sic R&B tour with the Temptations, 
the Whispers, and the O'Jays, pro-
duced by Al Haymon. Contempo-
rary R&B artists like R. Kelly and 
Usher—both of whom toured last 
year—have not opted to book tours 
this year, and while there is a buzz 
that Janet Jackson may work in the 
coming months, nothing has been 
confirmed. 
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Digital Singles 
Market Quietly 
Taking Shape 
Continued from page 1 

transferred to certain portable devices. 
It is a far more aggressive ap-

proach to digital distribution than 
has been seen in the past from the 
major music companies, which, fac-
ing declining music sales and ram-
pant piracy, made it clear in state-
ments to the media last fall that they 
no longer want a lack of content to 
drive consumer usage of unlicensed 
peer-to-peer networks. 

Since that time, each of the majors 
has been clearing tens of thousands of 
tracks for digital distribution. They 
have also been renegotiating royalty 
terms for digital goods in an effort to 
make the prospect of selling music 
online more financially palatable to 
artists. As a result, sources say artists 
are becoming increasingly willing to 
make their music available digitally via 
the Internet. 

LEADING THE WAY 
Leading the charge is Universal 

Music Group (UMG), which currently 
has more than 70,000 tracks for sale on 
the Internet via Liquid Audio and Ecast 
(formerly Rioport). The major also has 
an additional 30,000-40,000 songs it is 
looking to make available in the com-
ing months. At that point, the bulk of 
UMG's active catalog would be available 
for sale online, according to the label. 

The other four majors, whose con-
tent selections in the past have num-
bered in the thousands, are working to 
make more than 40,000 tracks each 
available through Liquid Audio and 
Ecast by year's end. 
UMG and Warner Music Group 

(WMG) are offering the bulk of their 
content as 99-cent singles. EMI is also 
offering 99-cent singles, but some con-
tent can only be purchased as album 
downloads. BMG Entertainment and 
Sony Music are offering singles for $1-
$2 apiece but selling some content only 
in album bundles. 
Some labels are also becoming less 

restrictive in the iisage rules they place 
on downloads. While commercial 
tracks are typically encoded in a format 
other than MP3 and cannot be traded 
on peer-to-peer networks, UMG and 
WMG, for instance, do not limit the 
number of burns users can make after 
purchasing a track. 
Amanda Marks, senior VP of UMG's 

eLabs division, says, "People who are 
consuming music digitally are used to 
a certain feature set with open MP3s. 
So our strategy is to offer a similar 
product that is reasonably priced." 
But if the commercial future is 

almost now, that is news to the over-
whelming majority of consumers. 
Many top sites—including amazon 
.com, which handles online commerce 
for Borders Books & Music, Virgin 
Entertainment Group, and CDnow— 
still do not sell downloads, citing con-
cerns about the quality of the cus-
tomer experience. (Amazon music 
business merchandising manager Jeff 
Somers says the e-commerce giant is 

interested in entering the download 
business in the long run.) 
What's more, the retailers and 

music portals that are offering down-
loads sometimes bury them deep with-
in their sites; further, the buying expe-
rience for downloads is ciunky. In a 
Billboard shopping test of Liquid 
Audio downloads offered through a 
leading retail site, not only was the 
merchandising poor, but the purchas-
ing process was laborious. 

However, there are success stories 
that the Billboard charts are starting 
to reflect. Fleetwood Mac's "Peace-
keeper" became the first digital-only 
single to chart in Billboard when it 
entered the Hot 100 Singles Sales 
chart at No. 11 in the March 29 issue. 
The following week, Madonna's first 
commercial digital single, "American 
Life," entered the same chart at No. 4. 
Both are on WMG labels. 

But even with authorized download 
sales only numbering in the thousands 
at this point—"Peacekeeper" had sold 
2,000 units digitally as of April 6, while 
"American Life" has sold 7,1)00 units, 
according to Nielsen SoundScan—new 
players are poised to enter the market. 

Apple Computer—via its iTunesfiPod 
products—is expected to start selling à 
la carte singles by this summer. And, 
building an a successful trial program 
last year, AOL is readying a digital sin-
gles program with integrated shopping 
functionality that is expected to bow in 
six to nine months. Mtv.com and 
vhl.com, which are currently without 
a digital distribution partner, also expect 
to relaunch a commercial digital-music 
initiative this year. 

Such efforts signal that many lead-
ing music brands see a market oppor-
tunity in selling digital music to con-
sumers not interested in paying for a 
subscription service. It also calls into 
question the future of the subscription 
business, which to date has been largely 
geared toward selling conditional 
access to music and requires upfront 
membership payment by consumers. 
Some see room for both models. 

VH1 senior VP of interactive/vhl.com 
GM Jason Hirschom says, "I'm actually 
very bullish on the evolution of the à la 
carte singles market. It appeals to a dif-
ferent segment of buyers. Some people 
are going to want an all-you-can-eat 
subscription model, but radio and pop 
music are very singles-driven, and peo-
ple are going to want to buy it that way." 

To that end, an increasing number 
of tracks are being made available 
online at the same time they are serv-
iced to radio, regardless of whether 
there is a physical single available. Most 
often, there is not. 
What is still missing from the equa-

tion is consumer awareness. A vast 
number of music fans continue down-

loading tracks for free via such peer-to-
peer networks as Kazaa, perhaps 
unaware of the legitimate channels for 
obtaining tracks digitally. Labels and 
digital-music executives point to an 
absence of marketing and merchan-
dising for downloads as a leading cul-
prit in the tepid consumer response to 
commercial offerings. 

"Once you get all the content in the 
system, you still have to let people 
know it's there," Marks says. "Lots of 
people know about the pirate networks, 
but I'm sure they don't know they can 
buy the content many different places 
on the Web." 

In some cases, the download initia-
tives are victims of circumstance. For 
example, in an attempt to offer an alter-

He says, "We've gotten through the 
technology part. We know we can 
deliver music, and it's not going to be 
a big customer service issue. Now we 
have to get creative. We have to mer-
chandise [digital music], and we have 
to market it." 

Universal Music & Video Distribu-
tion president Jim Urie adds, "The mar-
keting and making people want [digital 
tracks] is ultimately what it's all about." 

Even before capturing the con-
sumer, the labels must generate sup-
port from retail. 
One of the sticking points is that 

retailers have been unwilling to allo-
cate valuable online real estate to a 
product line that in the near-term 
shows limited prospects for success— 
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Making an Impression. At Trans World Entertainment's fye.com, downloads are 
featured on a page prominently linked from the home page. The downloads 
displayed are priced at 99 cents-$ 1.49 per track. Purchases require a separate 
"shopping cart" from the rest of the site. 

native to illegal downloading of 50 Cent's 
Get Rich or Die 7iyin =which had been 
leaked to the peer-to-peer networks— 
Interscope Records rush-released the 
album to e-commerce as a digital down-
load. But because of the last-minute 
nature of the initiative, marketing— 
and, in turn, consumer response to the 
download offer—was extremely limited. 

MARKETING PUSH EXPECTED 
That should change as the industry 

lays the groundwork for the first notable 
marketing efforts to turn consumers on 
to commercial downloads and sub-
scription services—initiatives that are 
expected to begin as early as this fall. 

Labels and retailers were huddling 
on early-stage promotion planning at 
the recent National Assn. of Recording 
Merchandisers convention in Orlando, 
Fla. (Billboard, March 29). Marketing 
ideas include staging print, radio, and 
TV ad campaigns, as well as offering 
prepaid cards in retail stores that can 
be redeemed online for downloads. 
EMI Recorded Music VP of digital 

development and distribution Ted 
Cohen says the goal is to move the à 
la carte market to a place where it is 
not regarded as a novelty anymore 
but rather a retail channel. 

especially given the ongoing populari-
ty of peer-to-peer file sharing. 

Instead, the retailers that do offer 
downloads have their customers link 
to their download distributors—Ecast 
and Liquid Audio—making for a dis-
jointed shopping experience. 

"The question is motivation," Ecast 
senior VP of consumer product Tony 
Schaller says. He notes that while there 
is a consensus in the market that the 
music discovery aspects of commercial 
download offerings need to improve, 
those efforts are slowed by "a conser-
vative view that says, 'Build programs, 
watch the effectiveness, then decide 
how to fine-tune." 

Indeed, Mans World Entertainment 
VP of marketing Mark Hogan says 
FYE's approach to downloads has been 
"get it up, see what you can make of it, 
and then evolve it as consumer reac-
tion comes. 

"We're starting to see better avail-
ability, and that will begin to drive 
adoption," he adds. "The trend we are 
starting to see with downloading and 
previewing is it's starting to move, but 
there's a long way to go." 

But he argues that now is the time 
to begin aggressively marketing down-
loads as music becomes available. 

Responsibility for marketing and mer-
chandising, he says, "has to be a com-
bination of the labels and us." 

The head of new media at one lead-
ing offline music merchant tells Bill-
board that given the current financial 
state of affairs in the retail sector, even 
the biggest and best chains are hav-
ing trouble justifying spending the 
money to properly merchandise and 
promote downloads. 

Retailers are further conflicted by 
the emergence of the à la carte concept 
just as they were finally growing com-
fortable with the notion of subscrip-
tions. A consortium of leading mer-
chants recently invested in the Echo 
subscription service, which plans to 
gain content licenses from the majors 
on behalf of the retailers. 
Cohen acknowledges that prior to 

last December, the industry did not 
have an offering that was strong 
enough to justify the effort and expense 
of getting behind downloads. But he 
argues that that has changed. "I think 
we've crossed that threshold now, and 
we have a significant offering of music 
that makes it worthwhile [for the retail-
er] to really merchandise it." 

That's not to say that content selec-
tion does not remain an issue. UMG 
maintains that the industry needs to 
make still more content available. "In 
order for people to see this as a natural 
avenue, we need the other record labels 
and content owners to have similar 
amounts of content out," Marks argues. 
"What you want is the first time that 
someone tries this as a new way of con-
suming music, [they are able] to find 
what they're looking for." 

Regardless of whether traditional 
retail embraces the à la carte concept, 
WEA Inc. CEO Jim Caparro says that 
the industry has to stretch its digital 
distribution reach to a variety of Web 
destinations with strong brands. 

Indeed, some argue that the mobi-
lization of nontraditional merchants 
that use such programming features as 
online radio, Web premieres, and 
tastemaker lists may be the key to the 
success of the à la carte market. 

"To me, its all about creating the 
programming, getting people excited, 
and then activating through a pur-
chase," AOL Music GM Bill Wilson says. 
"If it's just a storefront and you're 
scrolling through digital single offer-
ings, I don't think that's going to make 
a market." 

The implications for the success of 
à la carte songs are profound—revolu-
tionizing everything from the product 
cycle to the notion of what constitutes 
an album. 

Urie says, "The business model 
could completely change from albums 
to singles. That completely changes 
the business." 
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APRIL 
April 15, Second Annual Arion Greek 

Music Awards, Fever nightclub, Athens. 
ion.stamboulis@ifpi.gr. 

April 21, Philadelphia Heroes Awards, 
presented by the Philadelphia chapter of 
NANAS. Hyatt Regency Penn's Landing, 
Philadelphia. 215-985-5411. 

April 21, Sixth Annual Music & Enter-
tainment Industry Golf Tournament, pre-
sented by the City of Hope, El Caballero 
Country Club, Tarzana, Calif. 213-241-7268. 

Lines  
BIRTHS 

Boy, Nicholas John, to Chrissy and 
Christopher Muratore, March 21 in 
Cortland Manor, N.Y. Father is director 
of retail relations and research servic-
es for Nielsen SoundScan. 

Boy, Diezel Ky, to Ken i Lewis and Toni 
Braxton, March 30 in Atlanta. Mother 
is a Grammy Award-winning recording 
artist. Father is member of urban rock 
band Mint Condition. 

DEATHS 
Emanuel "Manny" Kamen, 76, of nat-
ural causes, March 16 in Manchester, 
N.J. Kamen began his career as a 
record buyer for Cameratown in the 
'60s, eventually becoming a financial 
secretary for the B'nai B'rith Music and 
Performing Arts Lodge. He is survived 
by his wife, three children, and four 
grandchildren. 

Bob Sterling, 56, of natural causes, 
March 29 in Chattanooga, Tenn. Most 
recently the afternoon oldies on-air 
personality for Chattanooga's WOGT, 
Sterling also served as PD for the city's 
WUSY and Richmond, Va.'s WKHK. He 
is survived by his wife, three children, 
and his mother. 

Joe Deters, 76, of complications from 
cancer surgery. March 30 in Florida. 
Deters was the former Southeast 
regional promotion representative for 
both Capitol and MCA Nashville. He is 
survived by his wife, four children, and 
15 grandchildren. 

April 26-27, 30th Annual Music City 
Tennis Invitational, benefiting the Van-
derbilt Children's Hospital's Child Devel-
opment Center, Brownlee O. Currey Jr. 
Tennis Center, Nashville. 615-401-2704. 

April 28, 12th Annual Society of 
Singers/Ella Award Dinner Honoring 
Barry Manilow, Beverly Hilton Hotel, 
Los Angeles. 323-653-7672. 

April 29, ASCAP Latin Awards Din-
ner, Beverly Hilton Hotel, Los Angeles 
(by invitation only). 

MAY 
May 1, Seventh Annual Skylar Neil 

Memorial Golf Tournament, benefiting 
the Lili Claire Foundation, Malibu Coun-
try Club, Los Angeles. 323-822-2000. 
May 4, Fifth Annual Walk for 

Wendy Leeds, named for the wife of 
Virgin senior VP Steve Leeds, benefit-
ing the Greater North Jersey chapter 
of the National Multiple Sclerosis Soci-
ety, Graydon Pool, Ridgewood, N.J. 
212-786-8331. 
May 5, BMI Latin Music Awards, 

Eden Roc Resort, Miami Beach (by 
invitation only). 
May 5-8, 2003 Billboard Latin 

Music Conference & Awards, Eden Roc 
Resort, Miami Beach. 646-654-4660. 
May 7, 2003 SESAC New York 

Music Awards, the Supper Club, New 
York (by invitation only). 
May 9, International Reggae and 

World Music Awards, Manhattan Cen-
ter, New York. 312-427-0266. 
May 9, 10th Anniversary Race to 

Erase MS Celebration, benefiting the 
Nancy Davis Foundation, Century City 
Plaza Hotel & Spa, Los Angeles. 310-
440-4842. 
May 13, BMI Pop Awards, Regent 

Beverly Wilshire Hotel, Los Angeles 
(by invitation only). 
May 13, Southern Gospel Music 

Assn.'s Hall of Fame Induction Cere-
mony, Governor's Palace, Pigeon 
Forge, Tenn. 865-908-4040. 
May 13-16, 2003 Electronic Enter-

tainment Exposition (E3) Confer-
ence, Los Angeles Convention Center. 
877-216-6263. 

May 14, BMI Film/TV Awards, Regent 
Beverly Wilshire Hotel, Los Angeles (by 
invitation only). 

May 20, Ninth Annual Sizzlin' Coun-
try Show Honoring Henry Juskiewicz, 
benefiting the Cystic Fibrosis Founda-
tion, House of Blues, Las Vegas. 714-
938-1393. 
May 21, 38th Annual Academy of 

Country Music Awards, Mandalay 
Bay Resort & Casino, Las Vegas. 818-
842-8400. 

May 22, Classical Brit Awards 2003, 

Royal Albert Hall, London. classicalbrits 
@imenternational.com. 

May 22, W.C. Handy Awards, present-
ed by the Blues Foundation, Orpheum 
Theater, Memphis. 901-527-2583. 

May 29, 2003 Audio Publishers Assn. 
Conference (APAC), Wilshire Grand 
Hotel, Los Angeles. 310-372-0546. 

May 30-June 1, Second Annual Hip 
Hop Congress National Conference, Uni-
versity of Southern California, Los Ange-
les. 917-575-7961. 
May 31, 2003 MTV Movie Awards, 

Shrine Auditorium, Los Angeles. 310-
752-8000. 

JUNE 
June 2, Humanitarian of the Year 

Gala, presented by the T.J. Martell Foun-
dation, New York Hilton & Towers. 212-
833-5444. 

June 3, 36th Annual International 
Fan Club Organization (IFC0) Fun 
Fest Show, benefiting the St. Jude Chil-
dren's Research Hospital, Ryman Audi-
torium, Nashville. 615-371-9596. 

June 3-4, Emerging Artist Reaching 
for Stardom (EARS) Music Confer-
ence, Hotel Pennsylvania, New York. 
212-330-7077. 

June 5, 13th Annual City of Hope 
Celebrity Softball Challenge, Greer Sta-
dium, Nashville. 213-241-7268. 

June 5, 2003 Atlanta Heroes Awards, 
presented by the Atlanta chapter of 
NARAS, Westin Peachtree Plaza Hotel, 
Atlanta. 404-249-8881. 

June 5-8, 32nd Annual Fan Fair, var-
ious venues, Nashville. 866-326-3247. 

June 8, Neil Bogart Memorial Fund 
Racquet Rumble Tennis Tournament. 
Riviera Tennis Club, Pacific Palisades. 
Calif. 310-358-4970. 

June 12, 34th Annual Songwriters 
Hall of Fame Induction and Awards 
Dinner, Marriott Marquis Hotel, New 
York. 212-431-5227. 

June 18, Fourth Annual National 
Smooth Jazz Awards, the Wiltern, Los 
Angeles. 310-550-7776. 

June 19, 2003 Radio-Mercury Awards 
Luncheon and Ceremony, Starlight Roof 
Room, Waldorf-Astoria, New York (by 
invitation only). 

June 21-23, Independent Music Man-
agers Assn. (IMMA) Convention 2003, 
the Universities at Shady Grove, 
Rockville, Md. 202-521-5253. 

June 26, Country Music DJ Hall of 
Fame Awards Ceremony, Hilton Suites, 
Nashville. 615-327-4487. 

Submit items for Lifelines and Events 
Calendar to Margo Whitmire at Billboard, 
5055 Wilshire Blvd., Los Angeles, Calif 
90036 or at mwhitmire@billboard.com. 
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HECTOR y TITO 

Billboard Music Group events & happenings 

Tavarez, Bernal To 
Host Billboard BO 
Two of Latin TV's best-known personalities will host the 

inaugural Billboard Bash at this year's Billboard Latin 

Music Conference & Awards, presented by Heineken 

and in association with Gamier Fructis. The conference 

will take place May 5-8 at the Eden Roc Resort in Miami 

Beach. The awards show, which closes the event on 

May 8, will be held at the Miami Arena. 

The Billboard Bash will take place May 7 at Miami 

Beach's BillboardLive venue and will feature perform-

ances and appearances by finalists for this year's 

Billboard Latin Music Awards. The Bash will be hosted 

by Telemundo personalities Rosanna Tavarez and Jorge 

Bemal. Tavarez is co-host of FuZion, which airs on the 

Telemundo network, and host of "411," the entertain-

ment news segment of live music show The Root 

Bernal is the entertainment anchor for Al Rojo Vivo con 

Maria Celeste, produced by Telemundo/NBC. 

Performing at the Billboard Bash will be RPE/Univision 

Records act Area305 and Hector y Tito, who record for 

VI Music in Puerto Rico. Miami-based pop quartet Area 

305 is a Billboard Latin Music Awards finalist for tropi-

cal/salsa airplay track, new artist. Hector y Tito, com-

prised of Hector Delgado Roman and Efrain Fines 

Nevarez, are veterans of the reggaeton genre. 

For more information on the Billboard Latin Music 

Conference & Awards, visit www.billboardevents.com or contact Michele 

Jacangelo at 646-654-4660. For hotel information, contact the Eden Roc 

Resort at 305-531-0000. 

personnel DIRECTIONS 
Terrence Sanders has been promoted to pro-

duction director of Billboard in New York. He 

• will oversee the production staff of Billboard 

and sister publication Airplay Monitor. 

Sanders has been a fixture in the Billboard SANDERS 

newsroom since joining the magazine in 1984 as editorial production manag-

er. He was promoted to editorial production director in 1995. In 1975, Sanders 

joined what was then Billboard Publications Inc. Before moving to the Billboard 

staff, he was production manager for American Artistand Art & Antiques mag-

azines. 

Sanders is a graduate of Howard University, where he majored in English liter-

ature. He reports to John Kilcullen, president/publisher of Billboard. 

ILP.COMLILC EVENTS 
BILLBOARD LATIN MUSIC CONFERENCE & AWARDS 
May 5-8 • The Eden Roc Resort • Miami Beach 

BILLBOARD R&B/HIP-HOP CONFERENCE & AWARDS 
Aug. 6-8 • The Roney Palace • Miami Beach 

For more information: Michele Jacangelo 646.654.4660 • tteveits@billboard.corn 
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Chart I. 
BeatWF. 

GOSPEL TRUTH: For the first time in almost 29 years, 
George Jones places a set of religious songs on Top 
Country Albums. While Jones has recorded a number 
of gospel albums in his career, The Gospel Collection: 
George Jones Sings the Greatest Stories Ever Told (Ban-
dit/BNA) is the first one to chart since In a Gospel Way 
entered the survey the week of May 25, 1974. 

Jones' latest CD debuts at No. 25, besting the No. 42 
peak of the 1974 LP. The Gospel Collection is only Jones' 
second religious album to appear on this list, out of his 
83 chart entries that date back to The Best of George Jones, 
which appeared on the very first country album chart pub-
lished in Billboard, the week of Jan. 11, 1964. That means 
Jones is tied with Johnny Cash for having the longest 
album chart span-39 years, three months, and one week. 
On The Billboard 200, The Gospel Collection becomes 

Jones' 17th chart entry, as it enters at No. 197. On Top 
Contemporary Christian Albums, Jones makes his very 
first appearance, as his new CD opens at No. 17. 

'THREE IS 10: Another country artist making chart news 
this issue is Randy Travis, who lands his 29th top 10 hit 
on Hot Country Singles & Tracks with "Three Wooden 
Crosses" (Word-Curb/Warner Bros.), which rises 12-10. It's 

first top 10 song since "Spirit of a Boy, Wisdom of 
a Man" peaked at No. 2 the week of Jan. 22, 1999. The more 
than four years that lapsed between those two titles is the 
longest stretch between top 10 singles for Travis since he 
scored his first top 10 in 1986 with " 1982." He went three 
years between top 10 singles between April 1995 and May 
1998. Travis has 15 No. 1 singles to his credit and was last 
on top with "Whisper My Name" the week of Sept. 3, 1994. 

AUDIOSLAVE TO THE RHYTHM: The new No. 1 song on 
Mainstream Rock Tracks is " Like a Stone" ( Inter-
scope/Epic), the second chart entry for Audioslave. The 
act's first tune to chart, "Cochise," peaked at No. 2 in 
December 2002. 

"Like a Stone" is the fourth No. 1 on the Mainstream 
tally for singer Chris Cornell, who topped the chart 
three times between 1994 and 1996 as lead vocalist of 
Soundgarden. Cornell's gap of six years, three months, 
and three weeks between No. 1 songs is the seventh-
longest gap in the history of the Mainstream chart. The 
record for the longest break between chart-topping titles 
is held by Def Leppard. After "Rock of Ages" spent one 
week at No. 1 in 1983, the group had to wait eight years, 
10 months, and one week to reach the top again with 
"Let's Get Rocked" in 1992. 

More Fred Bronson each week at www.bdtboard.com. 

iZ71%4 5‘440-1-5 by Mark Parisi 

Back row, from left: Rickey Smith, Melinda Newman, Ruben Studdard, Fred Bronson, Geoff Mayfield 
Front row, from left: Joshua Gracin, Kimbedey Locke, Carmen Rasmusen, Clay Aiken 

On Course: 'American Idol' finalists 
Schooled In 'Billboard 101' 

A
ssix American Idol contestants 
entered the conference room of 
Billboard's Los Angeles office, 
they introduced themselves to 

the staff members waiting to greet 
them. But no introduction was 
necessary, for these six are among 
the most famous TV personalities 
in America, thanks to the huge rat-
ings success of the Fox series that 
airs Tuesday and Wednesday nights. 

Clay Aiken, Joshua Gracin, Kim-
berley Locke, Carmen Rasmusen, 
Rickey Smith, and Ruben Studdard 
came to the office for a lesson in 
"Billboard 101" by professors Geoff 
Mayfield (director of charts) and 
Fred Bronson (Chart Beat colum-
nist). The lesson for the day was, 
"How do you get a No. 1 song on 
The Billboard Hot 100?" It was a 
timely lesson, as these contestants 
have a great chance of achieving 
pole position with their charity sin-
gle "God Bless the U.S.A." (RCA), 
set for an April 15 release. The ulti-
mate winner of the competition 
could also score a No. 1 single, as 
the winner of the series' first sea-
son, Kelly Clarkson, did in October 
2002 with "A Moment Like This." 

The "class" was being taped for 
American Idol, as the show's 
theme for the April 8 broadcast 
was "Billboard's No. 1 Hits." 
Bronson suggested the theme to 
executive producer Nigel Lythgoe 
and music supervisor Susan 
Slamer in March at an event 
sponsored by the Academy of 
Television Arts and Sciences. 

After Mayfield and Bronson gave 
their students a brief history of Bill-
board, the six contestants asked 
questions about the charts. The 
primary focus was how a single gets 
to No. 1 based on airplay and sales, 
but there were lots of other ques-
tions. Aiken wanted to know which 
songwriter had the most No. 1 hits 
(Paul McCartney with 32), and 
!..ocke asked how many times 

Aretha Franklin had been No. / 
(twice, with "Respect" and "I Knew 
You Were Waiting [ For Mel"). 
Smith wanted to know which 
famous artists had never reached 
No. 1 on The Billboard Hot 100 
(many, including Bruce Spring-
steen, Little Richard, Bob Dylan, 
James Brown, and Creedence 
Clearwater Revival). 
Then Bronson turned the tables 

and asked the contestants a ques-
tion: American Idol has already 
produced one No. 1 hit; if the 
upcoming charity single reaches 
the top, the series will have pro-
duced the most No. 1 songs since 
what other series? A number of 
guesses were ventured, but it was 
Smith who came up with the cor-
rect answer: The Monkees. 

Next, each contestant revealed 
which No. 1 song they were going 
to sing. They wanted Bronson to 
tell them the date each song had 
gone to No. 1, but the chart jour-
nalist retorted, "Do I look like Rain 
Man?" He countered with an offer 
to share trivia about their selec-
tions, and they accepted. 

Finally, each contestant received 
a goodie bag, with Billboard cloth-
ing, issues of the magazine, and 
autographed copies of Bronson's 
The Billboard Book ofNumber One 
Hits and Billboard's Hottest Hot 
100 Hits. "Wow, something we can 
really use!" exclaimed Locke as she 
flipped through the books. As class 
came to an end, the contestants 
also took home goodie bags for 
Kimberly Caldwell and Trenyce, 
who were under the weather and 
unable to attend. 

"We've had guests like K-Ci & 
JoJo, Sixpence None the Richer, 
and B2K visit our office, but this is 
the first time recording artists have 
come by to find out exactly how a 
song gets to No. 1," Mayfield said. 
"They were attentive students, and 
they're welcome back anytime." } 

Leve From Billboard Cafe! 
Manhattan Records artist Melissa Errico recently performed 
songs from her upcoming set, Blue Like That, at the Billboard 
offices in NewYork.The 12-song set was produced by indus-
try legend Arif Mardin—who's pretty handy with a camera, 
too; he took the photo (see story, page 10). 

Starr Power 

• 

Ringo Starr performed March 11 at New York's Bottom 
Line and invited new friend and guest vocalist Norah Jones 
to join him onstage. (Photo: Chuck Pulin) 

Hope Begins At Home 
Songs of Hope II, held April 2 in Los Angeles, raised $122,400 for 
City of Hope Cancer Center More than 250 music industry execu-
tives attended the event, hosted by Kenneth"Babyface"Edmonds 
and his wife, Tracey, in their home. Pictured with a plaque com-
memorating the event, from left, are Tracey and Kenneth Edmonds, 
event chair and Universal Music Publishing Group worldwide pres-
ident David Remer, and City of Hope executive committee pres-
ident and Fox Music senior VP/GM Mary Jo Mennen. 
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MAY 5 - 8 EDEN ROC RESORT 111 MIAMI BEACH 

Latin Pop Album Finalist 

"MTV Unplugged" 

ve 

hoard CD&A 
A one-on-one 
interview with 

ALEJANDRO 
SANZ 
presented by Heineken 

sc 
BILLBOARD BASH AT BILLBOARDLIVE 
Star-s:udded pre-awards presentation and 
performances by Latin Music Awards finalists 

ASCAP ACOUSTIC SHOWCASE 
Featured songwriters: 

g rts 

CLAUDIE BRANDT LUIS FONSI CHEIN GARCIA DONATO POVEDA FERNANDO OSORIO 

BMG US LATIN PRE-CONFERENCE SHOWCASE 
Monday. May 5 with perforances by 

TEGO CALDERON • LITZY • MANOLIN • ROSELYN SANChEZ 

HOT SHOWCASES 
Performances by today's hottest Latin artists 
presented by Sony Discos and others 

Heineken 

BiHbo&d® 
IL TIN MUSIC 
CONFERENCE & AWARDS 2003 

IN ASSOCIATION WITH GARNIGR 

FMCS 

S, 
BMI LATIN AWARDS (by BMI invitation only) 
Recognizing the songwriters and publishers of 
BMI's most performed Latin songs of the year 

PANEL TOPICS 
How to Pick the First Single, Piracy, Distribution 
Regional Mexican, President's Panel, Touring, 
Rap/Reggaton, Strategic Marketing, Christian 

NEW 
English/Spanish 

TRANSLATIONS 
at all panels! 

ASCAP DEMO LISTENING PANEL 
Recording artists listen and evaluate songwriters' demos 

HEINEKEN HAPPY HOUR 
DJ, complimentary Heineken and networking 

EXCLUSIVE AWARDS AFTER PARTY AT BONGOS 
Come rub shoulders with who's who in Latin Music 

ra d e 

Billboard Latin 
Music Awards 

Produced & broadcast by 

National radio simulcast to top U.S. Hispanic markets by 

T ELEMUNDO 

" BC 

Netmiacom 

WWW.BILLBOARDEVENTS.COM 
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TALENT 

Talent brings rich rewards and with them, 

great responsibilities. HSBC's Entertainment 
and Media team of private bankers 

understands the needs of actors, musicians, 
producers, and professional athletes, as well as 
their managers, accountants and lawyers. 

From managing personal assets to providing 
structured financing for the film, music and 

sports industries, we have the expertise to 
offer creative, highly customized solutions. 

Our private bankers can also draw upon 

HSBC's vast resources to provide banking, 

credit, insurance, and asset management 
services. HSBC is one of the world's largest 

financial institutions, with operations in the 
Americas, Europe, Africa, Asia, and the 

IS THE MOST 
VALUABLE ASSET. 

Pacific Rim. Please call us to learn more 
about our capabilities, discretion and 

attention to satisfaction. 

HSBC Bank USA 

New York Office 

Valerie Groh 

Vice President 

(212) 525-5087 

California Office 

Joanna Lucchesi 

Senior Vice President 
(310) 281-4290 
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