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Country Acts Feed Fans’
Hunger For Patriotic Tunes

BY PHYLLIS STARK

and DEBORAH EVANS PRICE
NASHVILLE—Patriotism and
country music are so intertwined
that it is almost a given now that
the right anthem-—one that is able
to make a connection with country
listeners—will quickly zoom to No.
1 on the Hot Country Singles &
Tracks chart. It happened with Alan
Jackson's Sept. 11, 2001, reaction
song, “Where Were You (When the
World Stopped Turning)” and re-
curred last summer with Toby
Keith's Taliban-bashing “Courtesy

of the Red, White & Blue (The
Angry American).” Then came the
current smash, Darryl Worley’s

pro-war “Have You Forgotten?”
The latter song has topped Bill-
board’s country chart for five
weeks and boosted sales of Worley's
new album of the same name to
214,000 units in its first week.
Have You Forgotten? debuts at No.
1 on the Billboard Top Country
Albums chart and No. 4 on The
Billboard 200 this issue. By con-
trast, Worley’s previous best week
(Continued on page 74)
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Apple Digital
Music Effort
Faces Hurdles

BY BRIAN GARRITY
NEW YORK—Apple Computer is
diving into the digital distribution
market facing many of the same hur-
dles as other companies attempting
to sell music files on the Internet.
But its service will stand apart in one
key area: the company’s ability to
generate buzz among consumers.

While details are to be announced
April 28, the industry is hoping that
the design and ease-of-use hall-
marks that have helped make hits of
Apple’s iTunes music management
software and iPod music player will
also drive the success of its distri-
bution offering.

(Continued on page 75)

Bush Backing
Aids RIAA Case

BY BILL HOLLAND

WASHINGTON, D.C.—The Bush ad-
ministration is taking very seriously a
9-month-old lawsuit that could give
the record industry the power to
obtain the names and addresses of
alleged copyright infringers from
Internet service providers {ISPs),
according to key observers.

The administration signaled its
intent when the Department of Jus-
tice (DOJ) filed an April 19 brief in
support of the lawsuit the Recording
Industry Assn. of America (RIAA) filed
against Verizon, a multi-state local

(Continued on page 60)
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Hollywood Speeds Films
To Home DVD Market

REESE WITHERSPOON AND lO-SH LUCAS IN ‘SWEET HOME ALABAMA’

BY JILL KIPNIS

LOS ANGELES—“Let’s wait for it to
come out on video” may become an
even more familiar refrain in the
coming years, as new DVD titles
arrive on retail shelves faster than

they ever have before. Retailers and
home video executives are praising
the trend that they say leads to
greater consumer support and
lower marketing costs.

Traditionally, there has been a
six- to eight-month window be-
tween a film’s theatrical release and
its home video appearance. But
that time frams is being cut by as
much as half for some titles as stu-
dios seek new efficiencies.

“I'm all for the quick window,”
says Zane Plsek. director of video for
the Torrance, Calif.-based Where-
house Entertazinment chain. “It
couldn’t be better. The American
public doesn't ave a long attention
span. People don’t remember movies
even if [they] made $60 [million] or
$70 million at the box office.”

(Continued on page 75)
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Downtown LA

Sweatshop Free
T-shirts

. American Apparel is a revolutionary
design and manufacturing lab located in
downtown LA. Not only are our garments
the most cutting-edge available, they are
made with a social conscience. No
offshore or sweatshop sewing. amazing product line and groundbreaking
Sweatshop-free T-shirts made in business mission, visit our website at
downtown LA. The next time you need to  www.americanapparel.net

promote your issue on a T-shirt,

panty, or swea:shirt, ask your screen
printer to use American Appare’ or call us
for areferral. Individuals, visit our online
store or your favorite retailer. To learn
more about American Apparel, its
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American Apparel 747 Warehouse St. Los Angeles, CA 921 Tet: (213) 488-0226 Fax: (213) 488-0334
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THE #1 ALBUM IN AMERICA!

THE MOST ANTICIPATED ALBUM OF THE YEAR
IS NOW THE BIGGEST ALBUM IN THE U.S!

"This is a win beneath her wings! Clarkson glides through octaves
with the masterful control of someone who’s been doing this for
decades. And her range is awesome: in a dozen tracks, she owns

Pop, R&B, Country and Gospel."
Entertainment Weekly /2512003

"At last! Kelly Clarkson’s album Thankful does just what it needs
to do, riding the melodic edge between her diva range and songs

hip enough to appeal to youth. She tackles every genre of music

with plenty to thrill."

Billboard 41262003

KELLY CLARKSON
THANKFUL

Featuring the massive hit "Miss Independent"
and the #1 smash "A Moment Like This."

"KELLY CLARKSON’S DEBUT ALBUM PROVES
AMERICA WAS RIGHT TO IDOL-IZE HER!"

Entertainment Weekly 4/25/2003
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Real’s Listen Purchase Could Affect MusicNet

BY BRIAN GARRITY

and MATTHEW BENZ

NEW YORK—RealNetworks’ purchase of
listen.com for $36 million in cash and stock
could ultimately bring to an end Real-
Networks’ involvement in the MusicNet
subscription service, its joint venture with
Warner Music Group, EMI Recorded Music,
and BMG Entertainment. Listen operates
the Rhapsody online subscription service,
which is distributed through more than 15
companies, many of them broadband Inter-
net providers.

The acquisition follows Seattle-based Real’s
strategic investment in Listen in February. As
part of that deal, Listen—which was previ-
ously aligned with Microsoft—agreed to use
Real as its preferred technology platform.

As part of the acquisition, Listen’s execu-
tive team will join Real. Listen CEO Sean Ryan
will continue to lead his team as VP of music
services for the RealOne division, reporting to
Merrill Brown, senior VP of RealOne Services.
Listen founder Rob Reid will join Real as VP
of strategic development. Listen will remain
based in San Francisco and continue to oper-
ate music services for its customers and dis-
tribution partners.

Real CEO Rob Glaser characterizes the
acquisition as a “doubling down” of its bet
on digital music. The company is billing
MusicNet—a business in which it is a lead-

ing investor—as a back-end business-to-
business services strategy and Listen as a
“best-of-breed” front-end consumer offering.
Listen spent an estimated $100 million devel-
oping its service.

Real says it will continue to offer its brand-
ed version of the MusicNet service, RealOne
Music, in addi-
tion to Rhapsody.
The company de-
clines to discuss
plans for RealOne
Music moving
forward; howev-
er, a source says
it is “highly un-
likely” that Real
will continue to
offer its Music-
Net service after
the Listen acqui-
sition is com-
pleted, likely in the late-second or early-
third quarter.

Real has downplayed its MusicNet offering
since the service was introduced to poor
reviews in December 2001. Additionally,
Glaser has stepped down as MusicNet chair-
man, according to a recent Real filing with the
Securities and Exchange Commission.
Sources say the company has also withdrawn
its representation from the MusicNet board.

Real is the preferred—and, for now,
only—technology platform for MusicNet.
But MusicNet is expected to announce addi-
tional technology partners in the near
future, according to sources. Real declined
to comment. MusicNet's only other distri-
bution partner is AOL Music, which
launched its version earlier this year.

Real—which had cash, cash equivalents,
and short-term investments of $309.1 mil-
lion as of Dec. 31, 2002—will pay $17.3 mil-
lion to cover the stock and vested stock
options of Listen, plus 4.1 million shares of
Real stock. At its April 23 close, Real shares
were priced at $5. Once the acquisition clos-
es, Real expects Listen to show an operating
loss of $1 million-$2 million per quarter for
the rest of 2003.

Alan Davis, an analyst who follows Real for
McAdams Wright Ragen in Seattle, says until
more precise Listen subscriber numbers are
known, it is unclear whether the deal makes
financial sense for Real. Real CFO Brian Turn-
er said Listen’s subscribers number in the
“tens of thousands.” He and Listen declined
to be more specific.

Strategically, Davis says Real officials’
public comments on the deal seem to indi-
cate that regarding the development of its
digital-music subscription service, “they like
where Listen is at this point in time” more
than they do MusicNet.

Sire To Become Stand-Alone Label Again

BY CHRIS MORRIS

After lying dormant for 18 months, Sire Records is being estab-
lished as a stand-alone entity and A&R outlet by Warner Bros. Records.

Seymour Stein—who brought the
label to Warner Bros. for distribution in
1976 and sold it to the company in 1980—
continues as president. based in New York.

Sire was first revived as an imprint in
2002, when the Hives' album Veny, Vidi,
Vicious came to Warner Bros. through
a joint venture with Burning Heart/Epi-
taph. The Swedish band requested that
the record appear on Sire.

Stein says, “That put me in direct
contact with [Warner Bros. chair-
man/CEQO] Tom Whalley, and he said,
‘Hey, you know, other bands are com-
ing to me now and saying what a great
label Sire is. Why don't we reactivate it?’ It was his idea.”

Stein is being joined by A&R executive Greg Glover, a former
London Records A&R staffer and founder of the Arena Rock

Record Co., a New York-based independent. (Glover will contin-

according to Stein.

ue to operate Arena Rock.) All promotion, marketing, and back-
office functions for Sire will be fulfilled by Warner Bros.

In 1999, Sire merged with London Records, the imprint for-
merly headed by Warner Music Group chairman/CEO Roger
Ames. In December 2001, London/Sire’s existing staff was laid
off, though Stein remained on board at Warner Bros., working on
independent projects.

During 27 years in the Warner fold, Sire introduced such acts
as Madonna, the Ramones, Talking Heads, Depeche Mode, the
Cure, Erasure, the Smiths, Barenaked Ladies, Everything But the
Girl, and Seal. The label will remain an A&R-driven enterprise,

“The indies are going to become much more important now,”
he says, “and any help I can {lend] as a bridge for some of these
indies and some of their records [to Warner]—that is my mission.”

Sire has signed Detroit band the Von Bondies, formerly with
indie Sympathy for the Record Industry; San Francisco's Distillers,
previously with Hellcat/Epitaph; Canadian act Hot Hot Heat, orig-
inally on Sub Pop; and former Capitol signee Less Than Jake.
Morcheeba and Guster also remain on the roster.

Clarkson Album, ‘American Idol’ Single At No. 1

BY CARLA HAY

NEW YORK—If recent sales are any indi-
cation, Fox TV show American Idol has
become a consistently viable source of hit
records: Two American [dol-related re-
cordings, released April 15 on RCA Rec-
ords, have simultaneously made chart-top-
ping debuts.

Kelly Clarkson, American Idol’s first-
season winner, has rocketed to No. 1 on
The Billboard 200 this issue with her debut
album, Thankful. According to Nielsen
SoundScan, the album’s first-week sales in
the U.S. total 297,000 units (see Over the
Counter, page 63). Meanwhile, the Ameri-
can [dol single “God Bless the U.S.A.,)”
recorded by the show’s second-season final-
ists, bows this issue at No. 1 on the Hot 100
Singles Sales chart without the benefit of

significant radio airplay. The single’s first-
week sales total is 101,000 units, making
it the fastest-selling U.S. single of the year
to date (see Singles Minded, page 63).

RCA Music Group chairman Clive Davis
tells Billboard, “American Idol has reminded
people of their interest in pop music outside
of traditional radio formatting. I think the
show can revitalize pop music and help break
new solo pop stars. When we made Kelly
Clarkson’s album, we didn't forget her origins
on the snow, but we treated her as we would
any new artist with a spectacular voice.”

Clarkson’s first single, “A Moment Like
This,” released shortly after her 2002 vic-
tory on the show, was the fastest-selling
single of last year (Billboard, Oct. 5, 2002).
Her current single, “Miss Independent,”
has not been released commercially.

The chart-topping sales for Thankful are
the result of “a high level of curiosity for
Kelly Clarkson’s album after all this time,”
notes Mike Fuller, buyer for Amarillo,
Texas-based retail chain Hastings Books,
Music & Video. “The album'’s sales were
also helped because ‘Miss Independent’
isn't a retail single.’

The recent American Idol sales mile-
stones indicate that the U.S. has now
become part of the international trend of
TV talent contestants whose recordings
become immediate hits and often debut at
No. 1 on the charts (Billboard, April 26).
Fuller says American Idol’s next winner (to
be announced May 21) will likely have an
out-of-the-box hit, but “it remains to be
seen if these contestants will have long-
term careers.”
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BMG Exec Heads New Global Structure

BY CAROLYN HORWITZ

NEW YORK—Following its recent realignment to a global man-
agement structure (Billboard, Feb. 1), BMG Entertainment has
created a centralized marketing division to support its labels world-
wide. The move will eliminate a layer of management, with glob-
al marketing heads now reporting directly to BMG executive VP
Tim Prescott, who adds the title of chief marketing officer. Inter-
national marketing heads previously reported to regional chiefs.

Prescott will oversee the New
York-based global marketing
group, which consists of four major
departments: global frontline mar-
keting. strategic marketing (U.S.),
internatiocnal commercial group,
and new-business development/
visual media. Prescott continues to
report to BMG chairman/CEO Rolf
Schmidt-Holtz.

In a statement, Schmidt-Holtz
said, “The creation of a cohesive
marketing organization for the
world will help us develop more
global superstars and better lever-
age our assets.”

Prescott points to a simplified reporting structure in this new
approach. In a statement, he said, “BMG will now have a truly
global marketing structure to support and amplify the creative
power of our labels, repertoire centers. and artists.”

Global frontline marketing will be based in New York and
develop worldwide campaigns for major releases and devel-
oping acts. Supporting the team in New York will be staffers
in Europe, Asia-Pacific, and Miami (for Latin America). John
Fleckenstein, senior director of marketing for the Asia-Pacif-
ic, has been upped to VP of global marketing, handling Arista,
BMG U.K., and international. He will relocate from Sydney to
New York and report to Prescott. A second VP of global mar-
keting will be named soon, to work with RCA Music Group,
Jive/Zomba, and BMG Germany/Switzerland/Austria. Addi-
tionally, Mervyn Lyn, former marketing director in Europe,
has been named VP of marketing and promotions Europe,

SCHMIDT-HOLTZ

based in London and reporting to Fleckenstein.

Strategic marketing—which handles catalog exploitation,
third-party licensing, and other functions—will continue to be
led by executive VP Joe DiMuro, who now reports to Prescott.
He previously reported to COO Michael Smellie. DiMuro con-
tinues to oversee BMG Special Products/BMG Heritage executive
VP Gary Newman, VP of strategic marketing Kenetta Bailey, VP
of direct-response TV Dennis Garces, senior director of legal and
business affairs Rachael Bickerton,
and VP of finance and administra-
tion Larry Parra.

The international commercial
group, which will work closely with
strategic marketing, will consoli-
date global catalog departments
under New York-based senior VP
Stuart Rubin. Among those report-
ing to him are Lyn Koppe—who is
upped from director of strategic
marketing for Asia-Pacific to VP of
commercial in New York—and
Meir Malinsky, London-based VP of
catalog marketing.

New-business development/visual
media will be headed by newly named senior VP Paul Katz, who
formerly held key posts at Jive, Zomba Music Publishing, and
Zomba Films. He will work with the labels on marketing via
DVD, TV, film, and other media.

In other BMG-related news, BMG Entertainment parent
Bertelsmann has raised $500 million in a bond sale to U.S.
institutional investors. The Gutersloh, Germany-based com-
pany will use proceeds from the private placement—which
was increased from an original size of $300 million—to pay
down bank loans. Bertelsmann’s debt swelled to 2.7 billion
euros ($3 billion) at the end of 2002—from 859 million euros
($943 million) the year before—after it acquired the part of
Zomba Music Group it didn’t already own for $2.74 billion
(Billboard, Dec. 7, 2002).

Additional reporting by Matthew Benz in New York.

www.billboard.com
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Genre-Breaking Artist Simone Dies At 70

Civil-Rights Icon Is Known For Such Slgnalures As ‘I Put A Spell On You’

BY CHRIS MORRIS

Journalist/author David Nathan,
who knew Nina Simone from the time
he established her first fan club in
England in the mid-'60s, recalls the
singer as “daring, gutsy, unrelenting,
uncompromising.”

Nathan adds, “She would not sub-
mit to being seen within a musical
parameter. She was an artist who was
without categories.”

Simone, 70, died April 21 at her
home in the south of France. No cause
of death was announced, but she had
recently battled cancer.

Born Eunice Waymon in Tryon,
N.C,, she played piano from the age of
4 and studied classical music at the
Juilliard School of Music. Working ini-
tially as an accompanist, Simone was
signed to indie Bethlehem Records and
scored her only top 40 pop hit in 1959
for the label with her version of George
Gershwin's “I Loves You, Porgy.”

Simone recorded prolifically during
the "60s and '70s for Colpix, Philips, and
RCA Victor. An eclectic performer, she
effortlessly shattered the boundaries

InThe News

e EMI Recorded Music is set to
launch the biggest European mu-
sic download initiative by a record
company in Europe. It will sell
online more than 140,000 tracks
from 3,000-plus EMI acts, allowing
consumers to legally burn music
onto CD-R, copy tracks to portable
players, and purchase singles
online as soon as the songs are
serviced to radio and in advance of
their commercial release on CD.
The service will launch on more
than 20 music retail Web sites in
six different European countries.

® Macrovision, a vendor of content
protection and security technolo-
gies, has confirmed a licensing deal
with Microsoft. The move enables
Macrovision’s CDS-300 software to
produce “dual-session” discs,
which can play on both CD players
and PCs. The software, introduced
in January at MIDEM, already in-
corporates Microsoft digital-rights-
management protocol that will
allow labels to designate which
songs on a CD can be exported to
portable devices or burned to disc.

* Three people were arrested April
23 in Sydney for using Australia-
based Web site MP3 WMA Land,
which authorities claim digitally
delivered without authorization
music worth $70 million Australian
($43.4 million). The raid was the
first major investigation of illegal
Internet activity by the Music Indus-
try Piracy Investigation unit, creat-
ed under the Digital Agenda Amend-
ments to the Copyright Act in 2000.
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SIMONE

between pop, R&B, blues, folk, and jazz.

She charted with sonorous rendi-
tions of the blues standards “Nobody
Knows You When You're Down and
Out” and “Trouble in Mind.” Her sim-
mering arrangement of Screamin’ Jay
Hawkins' “I Put a Spell on You™ be-
came one of her signatures. Her '60s
compositions “Mississippi Goddam,”
“Four Women,” and “To Be Young,
Gifted and Black” became identified
with the civil-rights struggle; the last
song became the title cut on a 1972
album by Aretha Franklin.

At home interpreting material by
writers as diverse as Kurt Weill,

Jacques Brel, Leonard Cohen, George
Harrison, and Bee Gees, Simone was
a popular attraction in nightclubs and
concert halls and at festivals through
the '60s and '70s. But along the way,
she acquired a reputation as an intran-
sigent artist who castigated impolite
audiences and warred with promoters.

In 1974, fed up with the music busi-
ness and what she viewed as a prevail-
ing climate of racism in the U.S.,
Simone left the country for good. First
taking up residence in Barbados, she
would later live nomadically in Liberia,
Switzerland, the Netherlands, and
France. For the rest of her career, she
recorded sporadically for a number of
independent and foreign labels. In
1991, she published a caustic autobi-
ography,  Put a Spell on You.

In 1993, Simone returned to the
majors one last time with the Elektra/
Asylum album A Single Wornan. She
toured into the new millennium, but
ill health forced her to cancel concert
dates earlier this year.

She is survived by a daughter, Lisa,
who sings professionally as Simone.

AOL TW, Viacom Post
Strong Q1, But Struggle

BY MATTHEW BENZ
NEW YORK—AOL Time Warner (AOL
TW) reported a profit and an increase in
revenue for first-quarter 2003, despite
declines at Warner Music Group
(WMGQG), and confirmed that it is con-
sidering a sale of WMG’s disc-manufac-
turing unit (Billboard, March 29). Mean-
while, Viacom posted a strong quarter,
though its radio division struggled.
“We are in the early stages of explor-
ing the possible sale of our music man-
ufacturing business,” says Jeff Bewkes,
chairman of AOL TW's entertainment
and networks group, which includes
WMG. “This is a business that we clear-
ly would consider exiting for the right
price.” Morgan Stanley is believed to be
shopping the unit, which makes CDs
and DVDs. It could fetch $1 billion.
For the quarter, WMG had an oper-
ating loss of $14 million, compared
with operating income of $20 million
in the same period last year. This was
because of a 4.4% decline in earnings
before interest, taxes, depreciation, and
amortization to $87 million and high-
er amortization costs. Sales fell 3.5%
to $914 million, as DVD-manufactur-
ing revenue and favorable currency
exchange rates were rot enough to off-
set declines in music shipments.
Overall, AOL TW revenue rose 6.3%
to $10 billion. AOL TW posted net
income of $396 million, or 9 cents per
share, compared with a net loss one
vear ago of $54.2 billion, or $12.25 per
share, when it took a $54.2 billion
goodwill writedown. AOL TW CEO
Dick Parsons adds that there was noth-
ing to say at present about Securities

and Exchange Commission and De-
partment of Justice investigations into
the company’s accounting.

Viacom reported $6.1 billion in first-
quarter revenue, up 7% from first-
quarter 2002. Its profit was $443.1 mil-
lion, or 25 cents per share, vs. a net loss
of $1.1 billion, or 63 cents per share,
one year ago when it took a $1.5 bil-
lion impairment charge.

Viacom’s Infinity Broadcasting radio
division had the weakest showing, with
revenue down 2% to $443.8 million and
operating income flat at $190.6 million.
Viacom president/COO Mel Karmazin
says that consolidating stations under a
single operator and selling ads for clus-
ters of stations have not helped increase
revenue. “We need to take a look at the
way we're structured,” the radio veter-
an says, without discussing specifics. “In
this strong advertising market, radio
needs to grow its top-line revenue at
least in high single digits.”

Viacom’s cable networks generated
revenue of $1.2 billion. up 13%, as
MTV Networks ad sales rose 18%. The
division’s operating income rose 21%
to $432.2 million.

Separately, as expected, Viacom has
agreed to buy AOL Time Warner’s
50% stake in Comedy Central for $1.2
billion in cash, giving it full ownership
of the cable channel.

Rating agency Standard & Poor’s
(S&P) said AOL TW's disposal of
Comedy Central was “a modest posi-
tive” in the company’s debt-reduction
program. Yet the agency said AOL
TW's BBB+ rating will likely remain
under review.

BY KEITH CAULFIELD

and GEOFF MAYFIELD

LOS ANGELES—Madonna is poised
to debut atop The Billboard 200 next
issue with American Life. The Mav-
erick/Warner Bros. set should move
in the neighborhood of 225,000-
250,000 units, according to projec-
tions based upon first-day sales. The
album could sell more, as she has a
few TV appearances lined up for the
week, including a guest slot on NBC’s
Will & Grace.

Madonna’s previous studio set,
Music, started with 420,000 in the
Oct. 7 issue of 2000. American Life’s
slower start could be attributed to
the less-than-warm reception at
radio to the album’s first single—the
title track. This issue, it is No. 67 on
the Hot 100 Airplay chart with about

mm  ALOOK AHEAD ==
Madonna’s ‘Life’ Is Set For No. 1

21 million in audience. By compar-
ison, when Music arrived in stores,
that album’s title cut was already No.
5 on the airplay chart, with 77 mil-
lion in audience.

Still, Madonna is on course to beat
the Nielsen SoundScan opening
weeks of such albums as Erotica
(1992) and Bedtime Stories (1994).

In contrast to the busy Easter-
week release schedule that places five
new albums in the top 10, Madonna
led a light April 22 slate. The next-
highest bow shotild be Mobb Deep’s
Free Agents: Murda Mix Tape, which
is expected to shift around 50,000.
The outfit’s CD is being distributed
by indie Landspeed, while its last
major-label release was Infamy, a
Loud/Columbia set that opened with
140,000 in 2001.

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES |

2007
pat |y

2003

Total 198,795,000 182,073,000 {<8.4%)
Albums 194,066,000 179,400,000 {<17.6%)
Singles 4,729,000 2,673,000 (<43.5%)
YEAR-TO-DATE SALES BY BUM FORMA
2002 2003
cD 182,772,000 172,869,000 (<5.4%)
Cassette 10,827,000 5,968,000 (<+44.9%)
Other 467,000 563,000 (<>20.6%)
13,454,000 10,775,000
11,088,000 <24.9%
©21.3%
13,172,000 10,530,000
10,916,000 25.1%
20.7%
Sk sk {
282,000 245,000
172,000 <15.1%
<64.0%
e VEARTO-DATE ALEUM SALES BY STORE TYPE
2002 2003
Chain 99,801,000 92,022,000 (<>7.8%)
Independent 25,581,000 20,401,000 (<+20.2%)
Mass Merchant 61,915,000 60,175,000 (<2.8%)
Nontraditional 6,768,000 6,802,000 (<>0.5%)
2002 2003
City 44,912,000 40,591,000 (<9.6%)
Suburb 79,924,000 75,877,000 (<>5.1%)
Rural 69,230,000 62,932,000 (<9.1%)
ROUNDED FIGURES FOR WEEK ENDING 4720/03
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EIINEIIATIIIATIIINS 10 90 GENT, G-UNIT, SHA MONEY,

CHRIS LIGHTY AND THE VIOLATOR STAFF

ON THE PHENOMENAL SUGGESS OF BOTH THE
GET RIGH OR DIE TRYIN' ALBUM AND THE NEW BREED DVD/EP

CURRENTLY #1 & #2 ON THE R&B ALBUM GHART

el Riele Or Die Tryine’
LARGEST SALES WEEK FOR A MAJOR LABEL DEBUT
OVER 4 MILLIDN SCANNED IN 10 WEEKS

IN DA GLUB
ALL TIME HOT 100 AUDIENGE REGORD
ALL TIME 1 WEEK R&B/HIP-HOP & RHYTHMIG AIRPLAY RECORD

e Hlew Preed

LARGEST NIELSEN SOUNDSGAN WEEK EVER FOR TOP MUSIC VIDEDS
FROM DR. DRE, EMINEM, JIMMY IOVINE AND PAUL ROSENBERG
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BY RAY WADDELL

The first federal lawsuit stemming
from the West Warwick, R.1L,, fire at
the Station nightclub that killed 99
people Feb. 20 during a Great White
concert was filed April 22 in U.S.
District Court for the district of
Rhode Island.

Attorney Ronald Resmini filed the
100-page personal injury lawsuit on
behalf of three clients; two survived
the fire and the other is the family of
a victim. Among those named in
Resmini’s suit are club owners the
Derderian brothers; the band; tour
manager Dan Bichele; band manage-
ment company Manic Music; label
Knight Records; Anheuser-Busch;
pyrotechnics manufacturer Luna
Tech; American Foam; the town of
West Warwick; the state of Rhode
Island; state fire marshal Irving J.
Owens; album WHJY Providence, R.L,;
WHJY parent Clear Channel Commu-
nications; Triton Realty, the real-estate
company that owns the land; and
“John Does 1 through 100,” which is
aprovision to add other defendants to
the suit at a later date.

Resmini says he filed at the federal
level to determine jurisdiction in the
case. “We want to see where it's going
to end up, state or federal, particular-
ly as it pertains to liability,” Resmini
says. “Somebody’s got to do it, and |
got tired of waiting on everybody else.”

Ed McPherson, attorney for Great
White, says that although he was not

aware of the federal lawsuit, “I don't
think it makes much difference in
regard to liability or damage. And
federal and state courts are pretty
equal in how quickly they get to trial.
|A federal filing] seems to circum-
vent the chief judge in the state
court [Judge Alice Gibney], who has

IPERUNE

made it clear she would like all of
these lawsuits to be coordinated.”
McPherson tells Billboard he be-
lieves about a dozen civil suits have
been filed at the state level. Defen-
dants named in the lawsuits filed in
state court include the Derderian
brothers, Great White, the town of

West Warwick, Anheuser-Busch, and
Luna Tech.

No criminal charges have been
brought against anyone, including
the band and the club owners. “I
believe the attorney general’s office
is being very careful,” McPherson
says. “l know the grand jury is still

Federal Suit Filed In Rhode Island Club Fire Case

impanelled and they’re working very
diligently in going over the evidence.
Just because no charges have been
filed doesn’t mean they won't be.”

As for Resmini and his federal law-
suit, “my best hopes are to see that
there is some money out there ta
take care of these people.”

Prolific Songwriter Felice Bryant Dies At 77

BY DEBORAH EVANS PRICE
NASHVILLE—The songwriting com-
munity lost a legend with the passing
of Felice Bryant. The 77-year-old
songwriter died April 22 at her Gatlin-
burg, Tenn., home following a battle
with cancer.

During four decades, Bryant and her
husband, Boudleaux—who died in
1987—had their songs recorded by
many top acts, among them the Beat-
les, Tony Bennett, Simon & Garfunkel,
Grateful Dead, Dolly Parton, Elvis
Presley, the Beach Boys, Count Basie,
Dean Martin, R.E.M., and Ray Charles.
Their catalog includes such classics as
“Wake Up Little Susie” and “Bye Bye
Love,” both recorded by the Everly
Brothers; “Raining in My Heart,”
recorded by Buddy Holly; and “Rocky
Top,” which was adopted as the Ten-
nessee state song in 1982,

“ ‘Rocky Top’ defines Tennessee and
brings people together,” Tennessee
Governor Phil Bredesen says. “Mrs.

PSR N
DOLLINGER

RECORD COMPANIES: Laura Bart-
lett is named senior VP of interna-
tional for Jive Records in New
York. She was president of Zomba
Records Canada.

Shawn Amos is named VP of A&R
for Shout! Factory in Los Angeles.
He was executive director of the
Quincy Jones Listen Up Foundation.

Anne Chwat is promoted to chief
ethics and compliance officer for
BMG in New York. She also contin-
ues as VP of legal and business affairs.

Martin Basart is named national
sales director of Empire Musicwerks
in Hallandale, Fla. He was national
sales manager of Pickwick Records.

Cheryl Gehbauer is named man-
ager of video production and pro-
motion for Lava Records in New

York. She was manager of video
promotion for Artemis Records.

PUBLISHING: Alison Smith is pro-
moted to senior VP of performing
rights for BMI in New York. She
was VP of performing rights.

BROADCASTING: Lisa Dollinger is
promoted to senior VP of world-
wide corporate communications
for Clear Channel in San Antonio.
She was senior VP of radio mar-
keting and communications.

Andy Anderson is named senior
director of partnership marketing
for American Urban Radio Net-
works in New York. He was urban
and Canadian advertising director
for Billboard.

Bryant’s work will forever be a part of
the Volunteer State.”

A BMI writer, Bryant’s
accolades include mem-
bership in the Country
Music Hall of Fame and

‘0
the Nashville Songwriters R\ / ‘Q '
Hall of Fame. The Bry- N “t\‘;‘
ants earned a total of 59 ] ${ ’
BMI Pop, Country, and v
R&B awards. ‘

Born Matilda Genevieve
Scaduto, Bryant grew up
in Milwaukee. In 1945, she
was working as an eleva-
tor attendant when she
met Boudleaux Bryant, a young musi-
cian who was visiting from Georgia.
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FELICE (LEFT) AND
BOUDLEAUX BRYANT

They eloped two days later.
Publisher Fred Rose
heard their song “Country
Boy” and placed it with Lit-
tle Jimmy Dickens, who
made it a hit in 1949. After
moving to Nashville, the
Bryants formed Showcase
Music in the mid-'50s be-
fore signing a contract with
Acuff-Rose Music Publish-
ing that included rever-
sionary rights, which were
unheard-of at that time.
Known mostly for co-
writing with her husband,
Bryant scored a self-penned hit with
“We Could.” The couple only record-

ed one album as performers, 1979’s A
Touch of Bryant.

BMI president/CEO Frances Preston
says. “When Felice began her career, it
was unusual for awoman to succeed as
a songwriter. She pushed through the
glass ceiling and left a space for future
generations of talented women.”

In 1966, the Bryant publishing
rights reverted to their ownership, and
they established House of Bryant Pub-
lications. The couple moved to Gatlin-
burg in 1978, where they owned and
operated the Rocky Top Village Inn.

Bryant’s survivors include two
sons, Nashville real-estate executive
Dane Bryant and BMI executive VP
Del Bryant.

Sony Invests In New Microprocessor

BY MATTHEW BENZ

NEW YORK—-Sony Corp.’s music division swung to an
operating loss in its latest fiscal year. Meanwhile, Sony said
it is investing 200 billion yen ($1.7 billion) during the next
three fiscal years to manufacture a new microprocessor that
will power its next generation of devices for music, movies,
and other applications.

The investment by Sony Computer Entertainment (SCE)
and Sony Corp. is another step in the parent company’s cre-
ation of a “broadband network.” Sony envisions a future in
which its music, movie, and games are accessed by a range of
devices—made by its own electronics and computer divisions.

“Digital consumer electronics and network products to
enjoy various broadband applications in homes—such as
games, movies, music, and digital broadcasting—will play a
leading role in the future, together with the evolution of the
PC,” says Ken Kutaragi, president/CEO of SCE and executive
deputy president of Sony Corp. IBM and Toshiba are part-

ners in the project.

Meanwhile, Sony’s music division reported an operating
loss for the fiscal year ended March 31 of 8.7 billion yen ($72
million), compared with income of 20.2 billion yen ($167
million) the year before. Sony recorded restructuring
charges of $190 million for a 1,400-person reduction in work
force, the closing of a U.S. manufacturing facility, and the
consolidation of distribution facilities outside the U.S.

Despite slow music sales, the division’s revenue fell only
1% to 636.3 billion yen ($5.3 billion); on a constant-cur-
rency basis, it actually increased 1%. U.S.-based Sony Music
Entertainment, which generated 72% of the division’s rev-
enue, saw sales rise 6% as it manufactured more DVDs for
the pictures and games divisions.

Sony projects a further decrease in the music division’s
sales in the current fiscal year but also a return to prof-
itability, as the benefits of restructuring set in and talent-
related expenses decline.

German Parliament Passes EU Copyright Directive

BY WOLFGANG SPAHR

BERLIN—Germany’s federal parliament passed the Euro-
pean Union’s directive regulating copyright law
in the information society April 11, making it
only the fourth country in Europe—after Den-
mark, Greece, and Italy—to do so.

Despite considerable efforts on the part of the
hardware industry to defeat their passage, record
companies and music publishers pushed
through some key points. For example, a pri-
vate copy remains not only admissible but is also
subject to payment: German consumers pay
levies for private copying on the purchase of a
blank audio cassette (0.06 euros [$.07] per
hour), blank video cassette (0.09 euros
($.10] per hour), video recorder (9.21 euros
[$10.05]), CD burner (7.50 euros [$8.18]), and scanner
(8.18 euros [$8.93]).

The new law, which takes effect in June, also stipulates

GEBHARDT

that protection technologies may not be circumvented. Any-
one offering technologies to crack copy-protected music CDs
is subject to prosecution, as are media provid-
ing instructions on how to crack protected
music CDs.

Gerd Gebhardt, chairman of German record
industry association BPW, welcomes the legis-
lation. He says the record industry’s efforts in
“protecting what can be protected |and] pay-
ing for what cannot be protected” have largely
been implemented in this law.

Both German Music Publishers’ Assn.
managing director Heinz Stroh and Thomas
Stein, president of BMG’s Germany/Swit-
zerland/Austria region, complain that the new
law fails to stigmatize private copies made
from illegal sources. Stein welcomes the new law: “It is
the responsibility of the government to help the music
industry in a way that enables the industry to help itself.”

www. billboard.com
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by Melinda Newman

COMING HOME: Ric Ocasek, Elektra Enter-
tainment Group's (EEG) newly named senior
VP of A&R, is nothing if not loyal. Elektra was
the first iabel he ever set foot in as a young
man looking for his big break in music. “I was
21. It was 1970. I came to New York from the
Midwest, and [ thought yeu could just walk
into a record company and give them your
tape,” Ocasek says in an exclusive interview
about his new post.

“So tried to do that, and Elektra was the only
label who let me in,” he continues. “I remem-
ber the girl’s name, Shelly Snow, who saw me.
I don’t even
know if they
called it ‘A&R’
back then, but
she closed her
door, lit a joint,
and I thought,
‘Jesus, I'm in
heaven here,’
and then we lis-
tened to [my)]
songs and I exit-
ed. [ didn’t get
the deal, but it
was nice to have
the experience.”

Flash forward to 1978, and Ocasek’s group
the Cars is one of Elektra’s top acts. By the
time the band released its last studio album,
1987’s Door to Door, the Cars had sold more
than 20 million albums in the U.S., according
to the Recording Industry Assn. of America.
(Ocasek also recorded two solo albums for Gef-
fen in the mid-'80s.)

Through his Cars tenure and beyond, Oca-
sek has produced scads of acts, including Bad
Brains, Lloyd Cole, Weezer, Nada Surf, Hole,
No Doubt, and Bad Religion, so it’s no sur-
prise that EEG chairman/CEO Sylvia Rhone
came calling.

“Sylvia phoned me and said, ‘I have a won-
derful idea, let me run it by you,”” Ocasek says.
“We went to lunch and discussed it. It's some-
thing I never thought about or imagined. But
I thought, ‘I like Sylvia a lot. This will be a great

way to hear a lot of great music and maybe find
something in the haystack. I'll be in the office
at my own discretion. I've never had an office
job before . . . then there’s waking up earlier
than 12, [ can’t do that. Sylvia’s not making me
do that.” ” She’s also not making him work
exclusively for Elektra; Ocasek stresses that he's
still able to produce acts not on the label.

For her part, Rhone tells Billboard she was
looking for someone with a unique perspec-
tive. “I have tremendous respect for Ric as an
artist and producer of great taste,” she says.
“Having not had any previous label experience,
he gives Elektra a fresh pair of ears and a new
look to the A&R process. [ am confident he will
make an indelible contribution to the creative
vision of the company.”

Ocasek says he hasn't signed anyone to Elek-
trayet. but he’s on the hunt for things that “are
different. I have an interesting view of the
music I get that’s probably quite a bit different
from most A&R folks, since I've been on the
stage and written hundreds of songs. I'm look-
ing for acts where the general sound and genre
is already intact. They should already be good,
they should already have their own style . . .
I'm also not doing this just to find productions;
there are only so many records I can produce
a year without going nuts.”

Don't expect to see him lurking at the back |
of clubs in seareh of the rext big thing, because 1
he says plenty of music finds its way to him. “I
don’t think I would be on a mission to scout l
out things, although I'd go see things that [ |
think are good. But I couldn’t stand the smell
of going into a bar every day. I don't even drink
anymore. [ can’t imagine going in there and
having to run out te have a cigarette.”

Regarding his own musical career, Ocasek
says he still makes music and is, in fact, work-
ing on a solo record. “It’s a pretty artistic one
that I might just put out on the Internet. I
don’t want to return to the pop world as a per-
former. I don't think I could, because I don't l
think anyone would be interested. I don't want
to go out and worry if the record company is |
going to push it and if it will get airplay. I can
still do records, and it’s OK if it’s just for a few.” ’

R&MUSIG

Br Roars Back After Four Years

UK. Act Left No Worse For Side Projects, Loss Of Founding Member

BY NIGEL WILLIAMSON

LONDON—One rumor had it that Blur
was making a world-music album. Anoth-
er held that the band’s seventh set would
be a dance record. The actual recording,
Think Tank, is neither. Instead, Blur has
delivered radical modern rock that juxta-
poses sonic invention with some of the
sweetest pop tunes that frontman Damon
Albarn has ever written.

“We're in love with melody,” Albarn
notes. “But I think we're also adventurous
musically. This is the first record where
those two elements have
truly come together.”

Due May 6 worldwide
(via Virgin in the U.S. and
EMI in Europe), Think
Tank is a key release for
the former Brit-pop
champions, whose battle
for chart supremacy with
Oasis reinvigorated the
U.K. rock scene in the
mid-1990s. It is the
band’s first album as a
trio, following the depar-
ture of guitarist/founding
member Graham Coxon.
It also marks Blur's re-
turn from the lengthy
four-year sabbatical that followed the
release of 1999’s 13.

Think Tank also comes on the back of
considerable speculation about the
band’s future, fueled by Albarn’s recent
pursuit of several successful side proj-
ects, including film soundtracks; hip-
hop/dance act Gorillaz; his own record
label, Honest Jon's; and African fusion
album Mali Music.

This has caused some to question his
continued commitment to Blur, but
Albarn insists that his extra-curricular
activities have enabled the band to come
back stronger than before. “You have to go
out and find your sense of identity as a
musician,” he notes. “I'm still looking for
that, and I expect that I'm going to spend
my whole life doing it.”

EMI Recorded Music U.K. & Ireland
chairman/CEO Tony Wadsworth also

ALBARN

believes that Albarn’s activities away from
Blur have contributed to the band making
the most impressive album of its career.

“The first thing that struck me when we
heard the material was how vibrant and
different it was,” he says. “It was obvious
that the songwriting had been energized
by the success of Damon's other projects.”

Virgin U.S. VP of global marketing Stacy
Conde agrees, adding that “this record
brilliantly combines the classic punk ener-
gy of Blur with undeniable, remarkable
growth. This album shows a band that is
stronger than ever.”

The band began re-
cording Think Tank in
late 2001 in London as a
quartet, before Coxon's
departure in June 2002.
His guitar playing has
survived on one cut, “Bat-
tery in Your Leg.”

“We weren’t fighting.
But Graham got to a posi-
tion where he just wasn't
comfortable with me call-
ing the shots,” Albarn
explzains.

The trio of Albarn and
the band’s longstanding
rhythm section of Alex
James (bass) and Dave Rowntree
(drums) continued work on the album
in Morocco. Finishing touches were
added at the end of 2002 at Albarn’s
home in Devon. Production is by Blur
and Ben Hillier (Elbow/Tom McRae),
with additional production by William
Orbit and Norman “Fatboy Slim” Cook
on a number of tracks.

Lead single “Out of Time" went to radio
here and abroad April 15. It is accompa-
nied by a video directed by John Hardwick
that depicts a female marine serving on a
U.S. warship in the Persian Gulf.

The band will evenly divide its time be-
tween the U.S. and Europe, where the
band will tour extensively.

“We think this album is going to be in-
credibly successful,” Wadsworth says. “The
company is fired up all over the world on
this one.”

CENTURY WEST

4245 |Lankershim Universal City
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Cash Returns After Vocal Therapy With ‘Rules Of Travel’

BY PHYLLIS STARK

“I know big labels are dinosaurs
and evervthing’s changing,” Rosanne
Cash says. “hut at the risk of sounding
retro. I'm glad to be with Capitol.”

She's particularly grateful for the
label's forbearance during the long
journey toward the creation of her lat-
est album, Rules of Travel, released
March 25. It’s her first album in 10
vears, with the exception of 1996’s /0
Song Demo, which had been her first
and only project for Capitol untii now.

Cash began work on Rules of Trav-
el in 1998, then frighteningly lost
her voice: it took more than two
years in vocal therapy for it to return
to its previous strength and quality.
The problem originated \ith vocal
polyps caused by hormones during
her pregnancy with her now-4-vear-
old son, Jake.

The downtime grew from a frus-
tration into an identity crisis for
Cash, who worried that her career
was over. When her voice first disap-
peared, she says, “I didn't really care
because [ was going to give that time
to the baby anyway. Then the baby
was a year old and my voice still was-
n’t back, and I freaked out.” During
that time, she says, it was “too
depressing” to even pick up a guitar.
“At some point, it started eating away
at my self-esteem.”

But in a sense, missing something
she had previously somewhat taken
for granted was an eve-opener for
Cash. "I found that I really wanted
la singing career.| And that was a
great thing, actually; a profound
experience. | wanted to sing just for
the joy of it.”

The ordeal ultimately helped her in
the recording of Rules of Travel. “1

didn't have the anxiety about singing
that I had before I lost my voice,” she
says. "I felt more accepting of myself.”

Cash wrote or co-wrote eight of the
album’s 11 tracks; she recorded it in
New York with her husband/produc-
er John Leventhal.
who she says “had
a real vision that
{the album] should
draw from all eras
of my career, plus
the newness of |
where [ am right
now. I feel it’s not
as navel-gazing as
some of my records |g
in the past. I'm not
working out anger
or regret so much
[now] as {1 am] liv-
ing out the questions.”

The album features vocal collabo-
rations with Sheryl Crow, Steve Earle,
and her father, Johnny Cash, and
includes songs written by Jakob
Dylan. Joe Henry, and Marc Cohn.
Cash looked to other writers a little
more for this project, explaining, I
was really sick of my own thoughts. |
wanted to interpret someone else’s
thoughts. It turns out we were all
thinking the same things.”

The pairing with her legendary
father on “September When It
Comes” is, Cash says, her first real
duet with him, even though they have
recorded together before. The song.
which Cash and Leventhal co-wrote.
is about mortality. Cash savs. "It was
partly about my dad, because his
health had started to degrade around
the time I wrote that song. It was the
first time I ever had to deal with a par-
ent’s mortality.” Still, she says. she
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needed some convincing hefore she
asked her father to sing with her: "1
didn’t want it to look like a gimmick.”

Once Cash finally did ask her father.
he told her he'd have to read the lvrics
before he'd agree to do it. "He's an ar-
tist through and
through.” she says.
laughing at the
memory.

Rick Camino.
Capitol’s senior
director of market-
ing, thinks Rules of
Travel has “broad
appeal” and says
the first step in the
label's marketing
plan was “reintro-
ducing her to the
trade—media. radio,
and retail.” In January, Capitol hosted a
showcase for Cash in New York and
also had her perform at a triple-A
radio convention in Hawaii.

Calling Cash "a hybrid artist \who
doesn’t have an obvious radio for-
mat.” Camino says the first single.
“Ruies of Travel.” is being worked to
triple-\ and Americana stations. Capi-
tol wants to cross the record to AC or

adult top 40 later. “ don't think we're
going to be beating down top 40's
door,” she says with a laugh.

In the mid- and late '80s. the
Grammy Award-winning Cash was a
consistent country radio hitmaker for
her then-label, Columbia. notching
nine No. 1 singles, including “I Don't
Know Why You Don't Want Me™ and
“Runaway Train.” Today. she no
longer feels much kinship with coun-
try radio. "I don't even know what the
rules are there {anymore].” She notes
that “an entire musical generation
has come and gone” since her last
country hit.

Beyond radio, Camino says the
label's marketing plan “is motivating
the consumers.” To that end, the
label lined up TV appearances for
Cash during the album’s release
week, as well as an appearance on
National Public Radio’s A/l Things
Considered. Cash is also being fea-
tured on syndicated radio shows The
Cutting Edge. This Week in Ameri-
cana, and World Cafe, as well as in
specials on XM Satellite Radio and
Music Choice. "The goal here,”
Camino says, “is just to get the music
in front of an adult audience.”

Orrico Attempts Transition
From Christian To Pop

BY RASHAUN HALL

While many a pop star has em-
braced religion and recorded Chris-
tian albums later in their careers,
fewer do it the other way around.
Stacie Orrico aims to bridge the gap
between her Christian fan base and
her newfound pop fame with her
eponymous Forefront/Virgin set,
released March 25.

Orrico first made a name for her-
self in the Christian music market
on Forefront Records. Her first two
albums—Genuine and Christmas
I¥ish—were successful on the Chris-
tian charts, with Genuine debuting
at No. 6 on the Top Contemporary
Christian Albums chart.

Managed by Britt-Huston Ham of
Nashville and New York-based Britt
Huston Entertainment, the 17-vear-
old Seattle-born. Denver-raised ar-
tist was working on her next Fore-
front set when fellow EMI label
Virgin came calling.

“Sitting where I am, it’s rare that
you come across a star—especially
one so young and ready to grow,”
producer/Virgin chairman/CEO Matt
Serletic says. "With her Christian
background belng., based in gospel,
it was a natural fit.”

In addition to Serletic, Orrico
worked with producers Dallas Aus-
tin, the Underdogs. Anthony Dent,
and Eddie Hustle, among others.
Serletic and Austin co-produced lead
single “Stuck.”

“When I left the writing session, I
didn’t think it would make the

record.” Orrico says of the single.
“It's crazy that people are enjoying
it so much.”

To promote the album., which de-
buted at No. 4 on the Top Contem-
porary Christian Albums chart and
No. 59 on The Billhoard 200, Virgin
set up a string of appearances—
including one on MT\"s Total
Request Live April 3—radio in-
terviews, and meet-and-greets with
industry tastemakers.

As for walking the fine line be-
_ tween Christ-
ian and pop,
Orrico thinks
the two gen-
res have more
in common
than most
people think.

“The Chris-
b tian market is
smaller, but it
does  well.
Working on this record made me
respect the Christian genre even
more,” she savs. "Everything in
Christian music is based on the call-
ing, while mainstream is more
about having a hit record, so the
motivation is different.”

To that end, Orrico and company
crafted a set that both of her audi-
ences could embrace. “We definite-
ly created a record for both genres.”
the singer says. *I wanted to make
sure that my existing fans would
accept it, as well as grow with my
new audience.”

ORRICO
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Light, Serious, Historical At EMP

BY ROBERTA CRUGER
SEATTLE—This year’s Pop Confer-
ence at the Experience Music Pro-
ject (EMP) included more than 30
panels covering such topics as tech-
nology, techno, Delta and Chicago
blues, Chicano punk, Afropop, glam-
rock and disco, jazz vs. rock, and
post-Sept. 11, 2001, protests.
Some 500 people gathered here
April 10-13 to participate in the sec-
ond annual conference at Paul G.
Allen’s noted museum. The event
brought together music journalists
and academics to discuss a broad
range of issues in popular music,
including sampling and fan clubs.
Writers from Rolling Stone,
bet.com, and The New York Times
gathered with professors and grad-

MARCUS

uate students from academic insti-
tutions ranging from Cornell Uni-
versity and the University of
California at Berkeley to the Uni-
versity of Liverpool, representing
various departments, including
American studies, communica-
tions, and sociology. Musicians,
producers, and authors of books on
such artists as Muddy Waters, Sele-
na, and Kurt Cobain also participat-
ed in the mix.

“It’s less formal than academic
conferences and more risk-taking
than industry events,” explained
event organizer Eric Weisbard, head
of the education department at EMP.
The former editor of Spin hopes
these different worlds find common
ground at the event.

Author Greil Marcus (Lipstick
Traces, Mystery Train) launched the
conference with a keynote that ad-
dressed the conference theme, “Skip
a Beat: Rewriting the Story of Popu-
lar Music,” referencing the first re-
cording in 1929 of “I Am a Man of
Constant Sorrow” and the version
from O Brother, Where Art Thou?
He used songs like the Rolling
Stones’ “Gimme Shelter” to illus-
trate the power, pleasure, and prom-
ise of pop music.

Spanning a century of musical
styles—from be-bop to hip-hop—
more than 100 presentations were
delivered. One, titled “The Pop Star

as Politician: From Belafonte to
Bono, Creativity to Conscience,” was
a paper given by John Street, politics
professor from the University of East
Anglia in Norwich, England, who also
writes for U.K. newspaper The Times.

Serious panels with catchy titles,
including “The Real Slim Shady,”
“Bruce’s Butt,” “Supa Dupa Fly,” and
“White Noise Supremists,” dealt
with complex issues involving race,
ethnicity, and gender.

In an opening session, Ned
Sublette of Qbadisc Records hit
on the conference theme, sug-
gesting that all movements do not
necessarily lead to rock’n’roll but
that popular music leads back to
Cuban influence, citing elements
of big band songs, the Kingsmen’s
“Louie Louie,” and the Beatles’
“Daytripper.”

While much material maintained
scholarly standards—even running
dry on occasion—most of it was
engaging. Some was even enter-
taining and became moving, with
heartfelt words about music’s
source of inspiration.

Amusing highlights included a
lunchtime performance by Jon
Langford (the Mekons, the Waco
Brothers) called “A Sorry Life in the
Punk Rock Trenches,” interspersed
with commentary on the business
and hilarious anecdotes. Another
crowd pleaser was the Ego Trip Ex-
perience, featuring the humorous
banter of five journalists who write
for magazines (Vibe, XXL) and self-
publish books, such as The Big Book
of Rap Lists, spinning a wheel full of
such hip-hop questions as “Will the
real new Tupac please stand up?”

The program committee, which
consulted on presentation selections,
included such notables as Robert
Christgau (Village Voice), Robert

Walser (UCLA), Kelefa Sanneh (The '

New York Times), Ann Powers (EMP
curator), and faculty from Princeton
University, Smith College, and
George Washington University.

“Jazzed” to bring these diverse
worlds together, Weisbard expects
the conference to grow, based on
enthusiastic responses. “We came
away with a real sense of how many
strong visions of music are out
there, which is true to the spirit of
popular music now.” It was a sen-
timent echoed by attendees from
academia, journalism, and music
scenes, pleased to find a shared
sense of community.

The modestly priced admission of
$55 ($33 for museum members)
gave access to the museum and
conference receptions. But with
three panels running simultane-
ously, attendees had to juggle ses-
sions, slipping between rooms to
catch everything.

EMP hosted the event in collabo-
ration with KEXP (90.3 FM) and the
University of Washington’s school
of music.

ARTISTS & MUSIE .-

' Nordeman Leads Dov ir

Though other industry gatherings
have seen a decline in attendance this
year, registration was up at the Gospel
Music Assn.’s (GMA) annual Gospel
Music Week convention, held April 5-
10 in Nashville. The theme of the con-
vention was “Zeal With Knowledge.”
The week’s activities featured several
concurrent seminars, including the
National Christian Radio Seminar, the
Christian Music and Video Retailers
seminar, and the Managers, Agents,
and Promoters Seminar.

The confab concluded April 10
with the 34th annual Dove Awards at
the Gaylord Entertainment Center.
Nichole Nordeman was the big win-
ner, taking home seven Doves,
including honors for songwriter,
female vocalist, and both song of the
year and pop/contemporary song for
“Holy,” which she co-wrote with
Mark Hammond.

TR
S k\'.-. -
Nichole Nordeman, who is expecting
her first child in August, was the

evening’s top winner, taking home
seven Doves.

Perennial favorite Michael W. Smith
wen six Dove Awards, including his
third for artist of the year and his first
in the male vocalist category.

Gathered at the Southern gospel reception are, from left, the Gospel Music Assn.’s (GMA) Joy Fletcher, Terah Crabb Penhol-
low, Aaron Crabb, and president John Styll; Bill Gaither; the GMA's Jason Crabb, Adam Crabb, and Mark Lowry; and Clear

Channel’s Paul Emery.

o | / 4 kn;\ :

GMA president John Styll congratulates Third Day on winning its third consecutive Dove Award for group of the year and
rock recorded song of the year for “40 Days.” Pictured, from left, are Third Day's Brad Avery and Mac Powell, Styll, and the
band’s Tai Anderson, David Carr, and Mark Lee.
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by Deborah Evans Price
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COLLATERAL DAMAGE?: Christian retailers have generally
exercised a fair amount of caution before stocking main-
stream acts on their shelves. Just when they may have
begun feeling comfortable embracing a more diverse cat-
alog, controversy erupted when Wind-up Records act
Evanescence told an Enfertainment Weekly reporter in
rather colorful language that it no longer
wanted to be distributed at Christian retail
(Billboard, April 26). Wind-up recently
pulled Evanescence’s debut album, Fallen,
from the Christian Booksellers Assn. (CBA)
market, where it was being distributed by
Provident Music Distribution.

Darrell Hodges, music buyer for the 115-
store Lifeway Christian chain, says he’s con-
fused by the band’s attitude because he has
read previous interviews with the band in a
Christian publication that had the group say-
ing things that were “totally opposite” to
what was printed in Entertainment Weekly.

Wind-up band 12 Stones is being dis-
tributed by Provident. And Believe, the forthcoming set
from new Wind-up act Big Dismal—to be issued May 6—
is going to CBA via Provident.

Will Christian retailers shy away from this or other main-
stream releases? Hodges says Lifeway views each situation
on a “project-by-project basis,” and the Evanescence flap
won't keep other acts from being accepted at the chain.
However, he foresees other retailers becoming more reluc-
tant to work with general-market acts because when situ-
ations like this arise, it’s Christian retail that “gets burned.
The consumer only knows the retailer. They don’t know
the label. They don’t know the distribution company. They
just know ‘I got this at Lifeway or Family [Christian

by Lisa Collins
== ‘

HEFIMINGS

Stores].” It affects us greater than anybody, because we are
in direct contact with that consumer.”

Questionable content is not often an issue at mainstream
retail, but content is at the core of the Christian retaii busi-
ness. Hodges says the Christian consumer views placement
in Christian retail as a “seal of approval” and that parents
look to these retailers to be a safe place to
take their kids for music.

Hodges was appreciative of the way both
Wind-up and Provident handled the situa-
tion—with detailed letters explaining what hap-
pened and how to handle returning product.
Newly appointed Provident Music Group pres-
ident/CEO Terry Hemmings values the trust
Christian retailers place in Provident. “[ really
can't find fault in the process we or Wind-up
went through,” he says of determining which
acts to take to CBA. “The band changed its phi-
losophy. That’s the nature of artists. You can't
control human behavior.”

Hemmings says it will be “business as
usual” with the Big Dismal release. “I would hope every-
one would be open-minded on an artist-by-artist basis vs.
trying to tag a particular label or distribution system for
an issue like this,” he says. “You can't call it a mistake. Mis-
takes are different. This is a change in circumstance.”

NEWS NOTES: Plus One has signed with Inpop Records and
will have an imprint. The group also has a new manage-
ment deal with Paradigm Management and a new booking
agreement with Jeff Roberts & Associates . . . Third Day has
signed a worldwide publishing deal with EMI Christian
Music Publishing. Its catalog remains with Brentwood Ben-
son Music Publishing.

LONG TIME COMING: There’s no mistaking it. Vickie
Winans is on a mission to debut at the top of the gospel
albums chart with her long-overdue Verity Records debut,
Bringing It All Together, due in stores May 6.

“I pulled out all the stops,” Winans says of the release
that ends a near-four-year hiatus from recording. “I've
hired an independent publicist and independent pro-
motions person. In fact, [ hired independent everybody
and spent about $150,000 to promote
this record. Bottom line, I want to win,
and I am winning.” ‘

Currently on a 52-city promotional
church tour, Winans is drawing
record numbers. “We’ve had no less
than 1,000 turn out at each setting &
and up to 4,500,” Winans says. “It’s [
just been amazing.”

No less amazing are the results at
radio, where the album’s lead single,
“Shake Yourself Loose,” is in high rota-
tion, thanks to New York-based Verity’s
two-month advertising blitz, which has
keyed in on radio and print.

“This record has received overwhelming success at
radio,” Verity Records VP Jazzy Jordan reports.
“Already, it’s No. 1 at WPGC-AM radio in [Washing-
ton] D.C., on the two key Sunday morning shows in
New York [KISS and WBLS], and it has just taken off
across the country, and the video was immediately
accepted at BET, where it’s in heavy rotation.

“We have every reason to believe she’ll come in at No.
1. In fact, she has herself taken 5,000 pre-orders for the
CD during the time spent out on the road. Obviously,

WINANS

ik

it’s a partnership, but a lot of what is happening with
this CD has to do with Vicki’s business savvy. She’s one
of the savviest business people I've ever met—totally in
charge of her career.”

A relentless self-promoter, Winans has been dubbed the
hardest-werking lady in gospel and has more than 200 book-
ings a year to show for it. Winans even financed three videos.
She says, “When the record hits No. 1, it’s going to reflect
all of the labor we put in.”

Performing and sharing co-producing
credits with her youngest son, Marvin
Winans Jr. (formerly of Winans Phase II)
made the CD a family affair for the singer,
who insists that the 17-track disc s her best
yet. She notes that it has something for
everyone, from highly stylized contempo-
rary cuts to straight church songs.

: “The CD cover is actually a jigsaw puzzle

4 you can take apart and put together to tie
£ in with the title of the album, Bringing It
4% Al Together,” Winans says. “It’s about
bringing all of the family together so they
can listen together as one entity.”

BRIEFLY: Even at 77 years old, veteran gospel
singer/preacher Rev. Clay Evans is proving he’s still got
it. Last month saw the release of his new disc, Still in
the Mix, which is also his debut for Blackberry Records.
The record—yet another of his “musical testimonies"—
recounts his victory over cancer and is all the buzz at
traditional gospel outlets. Guest vocalists include
Albertina Walker, the Williams Bros., Jessy Dixon, and
Milton Biggham.

Go topless
all over town.

o~

A

‘ Nl :‘

How many hotel guestrooms come with
a Mercedes SLK 230 convertible?
Yours does when you choose our Mercedes

Package. Of course you and your guest will
receive a beautiful Premier King guestroom,

a complimentary chilled bottle of champagne
on arrival and a continental breakfast the next
morning. But when you see how good you look
in our car, you may never want to leave.
Mercedes Package $275 per night.*

THE GRACIELA
BURBANK

The Media District's newest upscale
boutique hotel, offering 101 casually

elegant guestrooms and suites.

322 North Pass Avenue
Burbank, CA 91505

Phone 818.842.8887
Reservations 888.956.1900
Fax 818.260.8999

www.thegraciela.com

“Double occupancy. Limited offer, limited availability, price subject to
change without notice. Occupancy tax and gratuity not included.

Driver must be 25 years of age or older and have a valid driver’s license.

California residents must show proof of insurance. 50 free miles per
day. Additional miles at 54¢ per mile. Gas and oil fees may apply.

BILLBOARD MAY 3, 2003

www.billboard.com

13



ARTISTS & MUSIG

McCain Strips Down Sound On First Post-Atlantic Set

BY ANTHONY LA SALA

If Edwin McCain happens to
perform a song from his new al-
bum, The Austin Sessions, at next
year's Grammy Awards, don't ex-
pect a stage filled with candles,
exotic dancers, and the New York
Philharmonic. Don’t look for any
glitzy, high-priced videos on MTV
or VH1 either, McCain says, be-
cause “you can build a house for
somebody with the money you
waste on them.”

Over-the-top production, expen-
sive video shoots, and anything
that invokes the words “corporate”
or “commercially viable” are the
last things McCain wants to be a
part of these days. The Austin Ses-
sions {(which streeted Feb. 25 via
ATC Records) is a return to the
stripped-down approach and
sound the 33-year-old South Car-
olina native was known for prior
to signing a four-album deal with
Atlantic Records in 1995. It is
something he has been happily
anticipating for a long time.

“I had a good time with all the
people at Atlantic, but I was a
square peg in a round hole after a
while,” says McCain, whose 1997
release for the label, Misguided
Roses, spawned the top 10 hit “I'll
Be.” “They were interested in me

being a pop balladeer, and that’s
not my destiny.”

The new album, the singer’s
sixth, was recorded in roughly 20
days, with a few of the songs being
cut after the first take. In addition
to the bare bones, acoustic feel,
Sessions has some fan favorites

McCAIN

from his days on the road, includ-
ing a cover of Dire Straits’ “Romeo
and Juliet.”

The new album, coupled with
the November 2002 release of the
DVD Mile Marker: Songs & Stories
From the Acoustic Highway—
which features live performances,
behind-the-scenes footage of the
singer and his band, old videos,
and an entertaining, Southern-

style spoof of MTV’s Cribs—serve
as gifts to the loyalists who have
stuck by McCain since his early
days playing on the resort island
of Hilton Head in South Carolina.

“The whole package is sort of
saying, ‘I'm back doing what |
originally started out doing,” "
McCain notes. “There were a lot of
people who were a little confused
for a while there, when it was all
big ballads and orchestras.”

Constantly on the road, McCain is
in the middle of a five-week tour cov-
ering the eastern portion of the U.S.
If the new CD, DVD, and planned
gigs weren't enough to keep him
busy, the artist is also hosting /nside
Music With Edwin McCain, his own
syndicated radio show on the Sirius
satellite radio network.

Brentwood, Tenn.-based ATC
Records is hoping that McCain's
work on the road and his other
projects, extend his popularity
beyond his fan base.

“Obviously our main goal is to
reach his faithful audience, but I
wouldn’t pigeonhole his demo-
graphic appeal,” label owner Rick
Wells says. “Because he is a proven
commodity when it comes to writ-
ing songs and his other media
exposure opportunities, his reach
is going to be broad.”
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THE WANDERER: Jazz is a reflection of
life, and life is said to be a journey
rather than a destination. Georgia
native Lizz Wright, a 23-year-old
singer/songwriter, began the journey
that led to the release of Sa/t, her
Verve Records debut (May 13), singing
and playing piano in her father’s
church. “At the time, the little jazz I
heard came from outside my home,

WRIGHT

because I was not allowed to listen to
jazz,” Wright recalls. “I didn't even
know that the music was ‘jazz’; I just
knew that it sounded exciting to me.”

Not surprisingly, gospel plays a
large role in Wright's music, as does
the straight-ahead jazz she discov-
ered on the radio, listening to Mari-
an McPartland’s Piano Jazz show on
National Public Radio. Both genres
feature prominently on Salt, from
the sultry opening track, Chick
Corea & Neville Potter’s “Open Your
Eyes, You Can Fly,” to the tradition-
al hymn “Walk With Me, Lord.”
Wright also wrote or collaborated on
five songs, including the title track,
a tale of self-discovery in which the
narrator explores the need to remain
true to one’s self.

“The song ‘Salt’ is about my life,”
Wright says. “When we were record-
ing the album, I felt like I was hav-
ing a hard time finding my own voice
and sound, and it was bothering me
because I felt like I didn’t know
exactly what [ should be doing. Along
the way, I wrote this song, and in the
process realized that [ was a wan-
derer, walking through life on a jour-
ney of self-discovery. I realized that
this was OK, and in finding myself 1
was able to give personality and
direction to the entire project.”

RONNY RETURNS: For his N-Coded
Music label bow Af Last (April 22),

i Ronny Jordan went back to doing

what he does best. “My last record
(Off the Record, Blue Note, released
2001) alienated my audience,” the
guitarist admits. “It was too funky
and raw for radio, like I was cooking
a stew and put too much spice and
pepper in. The new record is a lot
more radio-friendly.”

by Steven Graybow

At Last finds Jordan in an alto-
gether jazzier mode than he was on
his previous release, spinning warm,
solid-body guitar melodies over
waves of R&B rhythms, with the
occasional backing of a horn section.
“I realized that the clean, full-bodied
guitar sound works best for me,” he
says, “because it is totally pure; there
are no lies hidden there.” Af Last is
dedicated to Jordan’s late father, Lau-
rence Albert Simpson.

SMOOTH: One of the best-kept
secrets in Latin jazz (and one deserv-
ing of wider recognition), New Jer-
sey-based Cintron releases its soph-
omore date, Hit Men (Latin Cool),
April 29. The 13-piece ensemble
presents a danceable mix of Latin
rhythms and jazz improvisations,
with bilingual harmony vocals pro-
vided by six of the band members.
“We don’t always fit into a neat
slot, so it makes it harder for retail-
ers to know where to stock us and a
more difficult decision for radio to
know whether we fit their format,”
lead vocalist Rocco DePersia admits.
“A lot of what Santana plays would
be placed wherever we are placed, if
he was not considered a pop artist.
We do a lot of vocal harmonies that
are not usually heard in Latin jazz,
plus people can dance to our music,
so that allows us to reach out to a
wide audience.” DePersia says that
the current Latin influence in pop
music has helped Cintron build its
following, because “the public is now
used to hearing our type of Latin
instrumentation and rhythms.”

AND: Garage a Trois, the improvisa-
tional funk quartet featuring guitarist
Charlie Hunter, Galactic drummer
Stanton Moore, percussionist Mike
Dillon, and saxophonist Skerik, bows
with Emphasizer (Tone-Cool) April
22. The enhanced CD features live
footage of the song “Jimi Was From
Seattle,” along with footage from the
band’s recording sessions . . . Guitarist
Robben Ford, drummer Vinnie
Colaiuta, and bassist Jimmy Haslip
follow the debut of their Jing Chi
fusion project with Jing Chi Live (Tone
Center, April 22). The set was record-
ed at Yoshii's in December last year.
The trio—augmented by keyboardist
Otmaro Ruiz—presents both new
material and expanded versions of
compositions from its initial collabo-
ration . . . In this, the Congress-desig-
nated year of the blues, comes a pre-
viously unreleased live recording of
guitarist Albert King. Titled Talkin’
Blues (Thirsty Ear, April 22), the disc
includes a 1978 performance inter-
spersed with interview footage.
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t's piobably the best time in the
recent history of the music busi-
ness to be a strong independent,”
entnuses Koch Entertainment
pres.dent Bob Frank. “The majors
have had to do some housecleaning,
so we've been able to build a strong
artist roster, as well as hire some real-
ly good people. We think there's going
to be continued opportunity for us
and everyone else in the independ-
ent sector—whether they're labels or
distributors.

Sugar Hill's Paul

“Our philosophy is to build the
company by being able to compete
in various niches, such as hip-hop
or children's music, where majors
don’t dominate as much,” contin-
ues Frank. “Over the last two years,
we’ve become the No. 1 independ-
ent, with 44 records charting in Bill-
board. Just like everyone, we've had
piracy problems—especially with
some of our hip-hop records—but
our net sales have increased well
over 100%.”

Variguard Records president/GM
Kevin Welk seconds Frank’s opti-
mism, noting that “over the last
three years, we’ve grown between
25% and 33% per year, so—despite
these rough times—I believe the
opportunities are advantageous for
independents. Companies such as
ours will be able to nurture talented
artists that previously were not given
the proper attention at the majors.”

TVT Records senior VP/marketing
Paul Burgess agrees, adding that
newly realistic sales goals are caus-

ECOOMY NOT ALL BAD FOR INDIE LABELS

AS THEY WEATHER THE FADING FADS

ing a proportionate reduction in the
size of advances and promotional/
marketing budgets. “Natuially, fewer
retailers means smaller sale and dis-
tribution staffs. With all these new
tools, such as BDS and SoundScan,
we're able to focus more and jump
in when units are moving from 100
per week to 250 per week. The way
to really promote music is through
word of mouth, and that takes time.”

STAYING SPECIALIZED

“I'm equally optimistic, but for dif-
ferent reasons,” says Sugar Hill
Records GM Bev Paul. “First and
foremost, as far as trends go, the
industry is somewhat diffused right
now. There are fewer manufactured
superstars and a growing interest
in honest music. Singer-songwriters
are emerging as a force, and small-
er niches seem to be picking up
steam.

by Don Waller

“Since our focus is on acoustic
music, lots of original songs and
real virtuoso players, we've always
had a strong following. But younger
audiences seem to be finding us
and liking what they hear.

“On the flip side, an older demo-
graphic is accounting for more
and more sales—basically from
boomers who've always enjoyed
seeking out and championing new
music. Now that their kids are grow-
ing up and moving out, they seem
to be spending their new-found dis-
cretionary time and money getting
back into music.”

ARTISTS’ ADVANTAGES

“I think it's a different feeling for
an artist to be on an independent
label now than it was when | first
came to America seven years agp,”
notes Beggars Group executive VP
Lesley Bleakley, “because we do

practice artist development, and
we do give artists more control.”

TVT's Burgess agrees that
“artists’ mentalities are changing.
They don't want to be shackled by
enormous costs that are impossi-
bie to recoup. And, over the last
couple of years, indie labels have
retained their credibility.”

“It’s also because the business
model for a successful independent
is not reliant upon having hits,”
observes Bleakley. “We can survive
on sales of between 10,000 and
100,000. And we tend to weather
the fads—such as the boy bands —
because, once those things fade,
we're still there in the background
with our solid core audience.

“We all understand that down-
loading and burning are affecting
everybody,” Bleakley continues,
“but our sales were up last year.
While we have to make sure we do

keep our copyrights and don't give
everything away for free, the Inter-
net is a great leveler. You can get
something out to a lot of places
without spending tons and tons of
money.”

“You can produce records for a lot
cheaper now because of digital
technology,” adds Burgess. “Art-
work, digital photography, video-
making, editing, even DVD author-
ing can all be done cheaply on a
desktop computer. If we can make

TVT's Burgess

Vanguard's Welk

a quality digital video for $10,000
and distribute it on the Internet and
have it seen by tens of thousands of
people, that's a whole lot better
than the current situation of spend-
ing 20 times that much and having
to compete with hundreds of videos
for a spot on one of the video chan-
nels’ playlists. There'll be a big mar-
ket for all this in the future for inde-
pendent companies.”

After surveying the current land-
scape, Koch's Frank sounds a his-
torical note: “| was reading about
how the record business was in the
doldrums during the Depression,
until Decca Records came out with
a new pricing structure and really revi-
talized the business. There've been
several times in history when we've
gone through periods of massive
change, and this is just another one
of those periods. You have to remem-
ber that all the majors are is a col-
lection of former independents:
Atlantic, Elektra, A&M, Island, Def
Jam, Mercury.” W
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DVD Brings
Dividends

Distributors That Tested The Waters Early
Are Catching The Wave Of DVD Biz

by CHRIS MORRIS

t’s difficult to overstate the

sales impact of the DVD format

these days. “‘Explosive’ is actu-

ally an understatement,” says
Ryko Distribution president Jim
Cuomo.

Even as CD sales have flattened
and then plunged, the digital video
format, with its enhanced picture
and sound, has been embraced by
consumers, and more and more
independent distributors are look-
ing to DVD to offset the sagging
audio bottom line. For the indies,

Bayside's Bill Baumann

\.

RED'’s Ken Antonelli

it's the format of the moment, and
it's a winner.

Some distributors got in on the
ground floor. Ryko was an early
adapter, via its partnership with
Chris Blackwell’s Palm Pictures.

Cuomo recalls, “When there was
no penetration to the public for
machines yet, we were already
developing product. Chris Blackwell
had a vision about DVD and video
which is still a righteous one to this
day. We got out way in front of the
thing. To boot, Chris had all the
anime stuff, the Manga line. At one
point, we were doing between $5
million and $6 million [in sales),
and it almost quadrupled overnight
when anime went ka-boom.”

Ryko and Palm parted ways two
years ago, but Ryko has maintained

its commitment to DVD via deals
with Plexifilm (which just released
the Wilco documentary | Am Trying
to Break Your Heart) and Blue
Underground. Cuomo says, “By all
means, when you're a distributor, to
say that you're just a music distribu-
tor anymore is a flawed way to go
forward. There’s a need for you to
be able to prosper in both arenas.”

Navarre Entertainment Media’s
proprietary Navarre Home Enter-
tainment division got off to a quick
start a couple of years ago when it
released Toby Halicki's “B” car-
chase classic Gone in 60
Seconds. Navarre senior VP/GM
Steve Pritchitt notes, “That’s sell-
ing better than ever now. It's close
to 400,000 units.”

Ryko’s Jim Cuomo

Koch’s Michael Rosenberg

Navarre VP of business affairs
Jim Colson adds, “It was a great
start, because it was a huge suc-
cess. It gave us a jump start into
that business. We've picked up a
few more lines since then. Since
September, when Navarre Enter-
tainment Media took over manage-
ment of the home-entertainment
division, we've tried to step up the
momentum a notch. We've been
actively seeking titles, actively
looking at doing deals and recog-
nizing that that was the big piece

Continued on page 20

Indie Retailers Have More
Questions Than Answers

Global Events Encourage A More Open-Store Policy

or 18 years, Joe Lambert

and his wife have run the

Creative Music Emporium

on a heavily trafficked
intersection in San Francisco. The
respected store has maintained a
hip-hop/R&B focus, a genre that
continues to dominate the Bill-
board charts, but with U.S. album
sales declining at a steady pace of
about 10% per year, Lambert is
finding it difficult to sustain his pos-
itive outlook.

“I'm an optimist, but, when | look
down the road, | can’t project how
things are going to play out,” Lam-
bert says. “If you look at econom-
ic downturns, a lot of times the lit-
tle guy gets weeded out first. |
think this is one of the few times
retailers of all sizes have been
affected. The cumulative effect of
the bootleg, the illegal download-
ing and the overpricing of CDs is
starting to take its toll.”

A quality specialty retailer has
long been able to fly under the
radar with a niche focus that caters
to die-hards and collectors. Yet,
whether a store’s emphasis is on
vinyl, punk, jazz, dance or hip-hop,
the economic downturn that was
accelerated by the terrorist attacks
of Sept. 11, 2001, has forced spe-

by TODD MARTENS

effects of the U.S.-led war on Iraq.

CURRENT EVENTS

“We see ourselves as a global
company with a global base,” Woj-
cik says, “but in a nationally fer-
vent environment like we're fac-
ing, we've had a number of French
and German customers e-mail us

“I've had to become more and more specialized in punk

and hardcore. I'm trying to avoid all the mainstream stuff.

People ask for it, but I'm trying to make sure everything
I have is hard to find.”

—Jean-Luc Gaudry, Head Line Records

cialty retailers to make critical
changes to their business models.
Concerns, not surprisingly, outweigh
solutions, with more questions
being raised daily.

Chicago’s Dusty Groove, which
focuses on soul and jazz, or, as
owner Rick Wojcik says, “music by
dead people and a handful of new
and unusual artists,” has actually
seen sales increase 20% over the
last 12 months. But, with the
world’s contentious political envi-
ronment, Wojcik realizes things
may change quickly. In fact, Wojcik
notes that Dusty Groove, which
sells about 90% of its product via
the Internet, has already felt the

and tell us they can’t shop with
us anymore. Other things will
come with the war, like increased
shipping rates, which will really
hurt us.”

Jean-Luc Gaudry, who runs L.As
Head Line Records, is also con-
cerned about the war, as much of
his store’s punk and hardcore
selection is imported from Europe,
but it's the tragedies at clubs in
Chicago and Rhode Island that had
an unexpected impact on his shop.

“We’'ve had more than 400
shows since 1995, but our last
show got shut down by the fire
marshal,” Gaudry says. “Since the
accidents, the fire department has

to check out every place that has
shows, and you need two unob-
structed exits to have an in-store.
It's such a good promotion to have
shows at our store. This is going
to hurt everyone in the L.A. punk
scene.”

Slower sales have forced Gaudry
to relocate to a smaller storefront

Rock & Roll Collectibles’ Turnbull makes a vinyl offer.

on the same block, and, with the
L.A. arrival last year of indie behe-
moth Amoeba Records, Gaudry has
also had to narrow his focus.

“I've had to become more and
more specialized in punk and hard-
core,” Gaudry says. “I'm trying to
avoid all the mainstream stuff. Peo-
ple ask for it, but | know Amoeba
is going to have it, so I'm trying to
make sure everything | have is hard
to find.”

Conversely, New York’s popular
dance destination Eightball
Records has been hawking DJ
equipment and accessories to with-
stand the downturn, and Dusty
Groove is looking at ways to
expand its inventory. The store
began in 1996 as an online-only
venture, a fact that Wojcik says
makes it easy to branch into new
product. Dusty Groove is starting
to stock DVDs and recently opened
a sister Web site to sell comics
and graphic novels.

WORLDWIDE WEB
“If we had started as a brick-
Continued on page 20
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- The music industry has redefined the term “tortured soul.”
‘ It used to refer to the creative pain and inward struggles of an artist.
' But now it’s pretty much about all the crap the artist has to wade

through just to get by. Pity. it doesn’t have to be that way.

bayside

Entertainment Distripution

on your side.

800.525.5709

www.baysidedist.com
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DVD DISTRIBUTION
Continued from page 18

of what Navarre could offer as an
entertainment company that we
didn’t have a lot of.”

RED Distribution also stepped
through the door early and sold
600,000 units of Eaglevision’s Up
in Smoke tour DVD. It has since
handled a diversity of music and
non-music DVD from imprints like

| Ground Zero and Redline; its offer-

ings run from concert videos and
extreme-sports titles to Latin and
martial-arts product.

audio labels, has also operated a
proprietary U.S. video line, Koch
Vision, since 1999; it recently
formed a new DVD outlet, Koch
Lorber Films, with Fox Lorber
founder Richard Lorber. Additional-
ly, Koch-distributed labels like Epi-
taph, Righteous Babe and Moon-
shine have been bringing strong
DVD titles to the table.

“We feel that we've got the
mechanism in place,” Rosenberg
says. “We just need to bring in the
product through the pipeline that
we have, and that’'s what we're
doing increasingly.”

“By all means, when you're a distributor, to say that you're just

a music distributor anymore is a flawed way to go forward.

There’s a need for you to be able to prosper in both

[music and DVD] arenas.”

Jim Cuomo, Ryko Distribution

RED president Ken Antonelli says
of the company’s growth in DVD, “A
few short years ago—maybe two-
and-a-half, three years ago—it repre-
sented maybe 2% of our business.
It’ll probably end up being almost
15% of our business.”

Koch Entertainment Distribu-
tion’s experience with DVD has
been similar to RED’s. Koch presi-
dent Michael Rosenberg says,
“We had a 25% increase in our
net sales. Of that increase, 20%
to 25% was from video, DVD and
VHS—primarily DVD. So far
already this year, we're seeing that
VHS is flat but DVD is taking off

| even more. DVD as a percentage

of our business already increased
dramatically in the first two
months of this year and is up con-
siderably over last year, in terms
of overall volume.”

Koch, which has its own family of

INDIE RETAILERS
Continued from page 18

and-mortar store, we would have
died in a few months,” Wojcik
says. “Even in a city like Chicago,
with 3 million people, only 37 will
like a particular record we seli,
and the chance that all of those
37 are going to find us is very
slim. Online, you'll have the 2,000
fanatics of the world who like that
record. We've been helped by
things that don’t cost anything,
like search engines and user
groups.”

The Internet has also boosted

{ the vinyl-only Rock & Roll Col-

lectibles in New Orleans. Dick

| Turnbull, the owner of the 17-year-

old French Quarter outlet, says the
Web has saved him from a slide in
tourism and the rise of LP reis-
sues.

“Ten years ago, | could sell
Badfinger's Straight Up for $150
to $200, and now we have a copy
for $40 that nobody wants

Bayside Entertainment Distribu-
tion has also been reaping DVD
sales benefits with lines like BCI,
Collectables and Laserlight. Presi-
dent/COO Bill Baumann says, “We
see the growth. We see that’s
where the sales are going, and we
want to be in there. On the budget
side, it's incredible. Every one of
these budget companies that is
doing DVD has experienced 12%
to 25% growth. We want to get in
onit.”

Surveying his own company’s
success in the field, Bayside VP of
sales and marketing Glenn Devery
sums up the indies’ experience
with DVD: “It's got to be up 100%
[in 2003]. It was good last year, but
this year it's almost overwhelming.
One label in particular we met with
[at NARM] said, ‘Audio’s saturated.
All of our growth and all of our profit
this year is going to be in DVD.” W

because its demand was killed by
reissues,” Turnbull says. “Addi-
tionally, we used to have people
coming from Europe and Japan on
a regular basis to buy from us in
wholesale quantities and resell.
With the economy and currencies,
things have changed. So we have
our own Web site, and | go to the
post office twice a week, with at
least 10 packages each trip.”

Yet some, like Lambert, are
resisting the urge to go online or
significantly expand inventory.
While he’s been selling some hip-
hop DVDs, Lambert is sticking,
almost stubbornly, to a pure brick-
and-mortar music store.

“My wife and | pride ourselves
on our music selection,” Lambert
says. “I'm fighting and trying not
to become a lifestyle store. | know
it's a way to increase your margins,
but | don’t want to become a gadg-
et store, | don’t want to be a bou-
tique, | don’t want to be a toy
store, and | don't want to be a
video arcade.” W
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South Pittsburg, TN 37380

Phone: 423-837-7152 Oakley, Utah 84055

435-783-5250
Email: ngillmor@allwest.net
Contact Nadine Gillmor

Fax: 423-837-1934
Email: codisc1@aol.com
Contact: Teri Headrick

Be watching for this
6 Grear New artists for Today's Country Radio on your deSk soon!

Two independent Country Music labels
combine to bring you six great artists.
Watch for the “STABLE OF THOROUGHBREDS”
disc #1 featuring:

SHAYNE WEEMS
Baby Likes My Britches

BARB MARCHUK JACOB LybpA DERRICK MEHAFFEY
Save The Drama Photograph Don’t Think Twice

RIEH AR ERANKZ

-u—dellmemhvﬂ

For Your Mama

‘ New to Country Discovery
MixeE HEADRICK RICHARD FRANKZ

SHANE WORLEY

Souped Up
Purple Truck Steel Rails Tell Me Why

WWW.COUNTRYDISCOVERY.COM
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NEW ALBUM..."
SUMMER '03

5/02 River Falls, Wi {
5/08 Poughkeepsie, NY )
5/10 Ithaca, NY ‘\ !
5/12 Cambridge, MA &
5/21 Los Angeles, CA

5/24
5/28
6/21
6/28
7126
7127

Albuquerque, NM'
New York, NY
Cleveland, OH
San Francisco, CA
Harrisburg, PA
Asheville, NC

"a rich mixture of pop, folk & |
jaza.voreflecting on
love & acceptance.

-ChJ

(

<
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“P'.,. Records

"Illusion's Carnival”
check the website for tour updates

in stores now!

The Best Of Independent Music

The chart recaps in the Independent Music Spotlight cover the
12-month period starting with the April 13, 2002, issue, through
April 5, 2003. The recaps are limited to titles not sold by a major
distributor. Ownership ties to a major conglomerate do not disqualify
a title from consideration, nor do pick-and-pack arrangements ful-
filled by a major. The only critereon for inclusion is whether the title
is sold by one of the five major distributors or by independent labels
or distributors.

Most of the recaps in this Spotlight are based exclusively on point-
of-sales information compiled by Nielsen SoundScan. Recaps for
The Hot 100 Singles & Tracks and Hot R&B/Hip-Hop Singles &
Tracks categories use a combination of Nielsen SoundScan sales
data, audience impressions compiled by Nielsen Broadcast Data Sys-
tems, and playlist data from non-monitored radio stations surveyed
by Billboard. Recaps for the Hot Country Singles & Tracks and Hot
Latin Tracks categories are based exclusively on Nielsen Broadcast
Data Systems airplay information. Titles receive credit for airplay or
sales registered during each week they appear on the chart.

In some instances, titles are originally released independently and
are later picked up by major distributors. In those cases, titles receive
credit for points only while being sold independently. Examples of
that would include Sean Paul's “Gimme the Light” on the Hot 100
and Hot R&B Singles & Tracks recaps, which was originally released
on VP and later picked up by Atlantic; and John Tesh’s “A Deeper
Faith” on the Contemporary Christian chart, which was picked up
by Word after originally being released on Faith MD/Garden City.

There are two listings for Khia Featuring DSD’s “Thug Misses”
on the Top R&B Hip-Hop Albums recap. One for its original release
on Dirty Down and one after the title was picked up by Artemis.

This year, we add recaps of Top Electronic Albums and Hot
Country Singles & Tracks. After a one-year absence in favor of
Hot 100 Singles Sales, we once again have recaps for the Hot 100
Singles & Tracks.

Top Independent Albums

Pos. TITLE—Artist—Imprint/Label

1
2

3

10

11

12

13

THE FALLOUT—Default—TVT
THUG MISSES—Khia Featuring
DSD—Dirty Down/Artemis
KINGS OF CRUNK—Li/ Jon &
The East Side Boyz—BME/TVT
THIS SIDE—Nickel Creek—
Sugar Hill

ALLEY: THE RETURN OF THE YING
YANG TWINS—Ying Yang Twins—
ColliPark/In The Paint/Koch
WORLD WRESTLING
ENTERTAINMENT PRESENTS:
WWE ANTHOLOGY
(SOUNDTRACK)—.Jim Johnston—
Smack Down!/Koch

THE PLACES YOU HAVE COME
TO FEAR THE MOST—
Dashboard Confessional—
Vagrant

GUESS WHO’S BACK?—50
Cent—Full Clip

FAR SIDE OF THE WORLD—
Jimmy Buffett—Mailboat
IMAGINE—Eva Cassidy—Blix
Street

THE WRAITH: SHANGRI-LA—
Insane Clown Posse—
Psychopathic/D3/Riviera
IICONS—Naughty By Nature—
vr

START STATIC—Sugarcult—
Ultimatum/Artemis

. THIS DAY & AGE"

The voice of the
Emo generation

‘Love and Rockets and Tone on Tail

Exclusively at
111Records.com:

sarl

are dlive and living inside (sari)!"
- Wingnut @ on-the-i.com

DAN WALTERS

Grassroots American rock
made for Adult Top 40

Label Contact:
Brad Fischetti (]
info@111Records.com

On-line distribution
& incentive-based
downloads

111 Records )
Website:
hd devotedly supports °
our froops 111Records.com

Publicity Contact:
L] Glenda Robinson:
GlendaRPR@aol.com

itk

22

BILLBOARD SPOTLIGHT

BILLBOARD MAY 3, 2003



14 REGGAE GOLD 2002—Various 13 MAILBOAT (1) 11 THE TRIALS AND 4 MARDI GRAS (1)
Artists—VP 14 VICTORY (4) TRIBULATIONS OF RUSSELL 5 TVT (1)

15 VANS WARPED TOUR 2002 15 ANTI- (5) Pos. LABEL (No. of Charted Titles) JONES—O!" Dirty Bastard— 6 FULL CLIP (3)
COMPILATION—Various 16 BLIX STREET (3) D3/Riviera 7 D3(5)
Artists—Side One Dummy 17 MATADOR (7) 1TV (2 12 BACDAFUCUP: PART Il— 8 COLLIPARK (1)

16 N.Y.C. UNDERGROUND PARTY 18 ULTIMATUM (1) 2 VP (2) Onyx—Other Peoples Money/In 9 HOO-BANGIN' (1)
5—Louie DeVito— 19 VP (1) 3 ARTEMIS (1) The Paint/Koch 10 IM3 (1)

Dee Vee/Musicrama 20 COLLIPARK (1) 4 KOCH (1) 13 SPECIAL EDITION—/nfamous

17

18

19

WAIT FOR ME—Susan
Tedeschi—Tone-Cool/Artemis
HALOS & HORNS—Dolly
Parton—Blue Eye/Sugar Hill
LOST IN SPACE—Aimee
Mann—SuperEgo/United

Top Independent Album Labels

Pos. LABEL (No. of Charted Titles)

Top R&B/Hip-Hop Albums

Pos. TITLE—Artist—Imprint/Label

Mobb—IM3/Landspeed
14 WELCOME TO THE DOPE

HOUSE—The Dayton Family—In

The Paint/Koch

15 THUG MISSES—Khia Featuring

DSD—Dirty Down

Top R&B/Hip-Hop Album
Labels

Pos. LABEL (No. of Charted Titles)

Musicians 1 KOCH (22) 1 KINGS OF CRUNK—Lil Jon & 16 WILD GREMLINZ—Nature— 1 KOCH (15)
20 LOUIE DEVITO’'S DANCE 2 TVT (7) The East Side Boyz—BME/TVT Casino/Sequence 2 TVT (3)
FACTORY—Louie DeVito— 3 ARTEMIS (13) 2 ALLEY: THE RETURN OF THE 17 TRU DAWGS—C-Murder— 3 ARTEMIS (1)
Dee Vee/Musicrama 4 EPITAPH (16) YING YANG TWINS—Ying Yang D3/Riviera 4 MARDI GRAS (1)
5 SUGAR HILL (3) Twins—ColliPark/In The Paint/ 18 REVOLVERLUTION—Fublic 5 STREET LEVEL (7)

Top Independent Album
Imprints

Pos. IMPRINT (No. of Charted Titles)

Top Billboard Hot 100 Titles

Pos. TITLE—Artist—Imprint/Label

Koch

THUG MISSES—Khia Featuring
DSD—Dirty Down/Artemis
LOVE MACHINE—Sir Charles
Jones—Mardi Gras

Enemy—Slam Jamz/In The
Paint/Koch

19 TRIPLE 6 MAFIA PRESENTS DJ
PAUL — UNDERGROUND VOL.

16: FOR DA SUMMA—D./

Hot R&B/Hip-Hop Singles &
Tracks

Pos. TITLE—Artist—Imprint/Label

5 1ICONS—Naughty By Nature—TVT Paul—D-Evil/ Street Level

1 TVT (4) 1 WASTING MY TIME—Default— 6 GUESS WHO'S BACK?—50 20 STILL UP IN THIS S#*+!— 1 GIMME THE LIGHT—Sean

2 DIRTY DOWN (2) T Cent—Full Clip Frost—Hit A Lick/Koch Paul—VP

3 IN THE PAINT (13) 2 GIMME THE LIGHT—Sean 7 MACK 10 PRESENTS DA 2 SAY 1Yl YI—Ying Yang Twins—

4 BME (2) Paul—VP HOOD—Mack 10 Presents Da ColliPark/In The Paint/Koch

5 VAGRANT (6) 3 MY NECK, MY BACK—Khia Hood—Hoo-Bangin'/D3 3 MY NECK, MY BACK—HKhia

6 SUGAR HILL (2) Featuring DSD—Dirty Down/ 8 LIVIN' LEGEND—B.G.—Choppa Imprints Featuring DSD—Dirty Down/Artemis

7 SIDE ONE DuMMY (4) Artemis City/In The Paint/Koch 4 REALEST NIGGAZ—50 Cent

8 DEE VEE (3) 4 FEELS GOOD (DON'T WORRY 9 THIS IS THE LIFE | LEAD—Daz Pos. IMPRINT (No. of Charted Titles) Featuring The Notorious

9 D3 (6) BOUT A THING)—Naughty By Dillinger—OCF/Free/D.FPG. B.1.G.—G-Unit
10 SMACK DOWN! (1) Nature Featuring 3LW—TVT 10 DAT’S HOW IT HAPPEN TO'M— 1 IN THE PAINT (13) 5 FEELS GOOD (DON'T WORRY
11 FULL CLIP (3) 5 SAY | Yl YI—Ying Yang Twins— Da Headbussaz—FE/Hypnotize 2 BME (1) BOUT A THING)—Naughty By
12 FONOVISA (6) ColliPark/In The Paint/Koch Minds/Street Level 3 DIRTY DOWN (2) Nature Featuring 3LW—TVT

¥ 200,000 unique Music, pVD and
video SKU's on-hand.

* Music, Movies, Books from one source.

Call us today at...
1-800-775-2600 ext.2151

BAKER & TAYLOR www.btol.com

A
")

Information and Entertainment Services
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We've mastered
indeﬁg}led HtOf
thinking.

And it’s all about music.
Your music.
independent artists and

- -
labels a creative and S

controlled environment »
for promoting, releasing
and selling independent
releases.

ALLndies

alLindies.com

ALLindies provides

A division of
Harvest Media Group, LLC
816-283-8122 » 877-256-5199
fax 816-283-8126
1321 W. 13th Temrace, Level 3
Kansas City, MO 64102-1055

Dharma Moon Presents

OM YOGA MIX

o= 0

Music for Yoga Class « Sequenced by Cyndi Lee

- - .

THE COLOR OF ROSES—Lorrie
Morgan—Image

REDNECK FIDDLIN’ MAN—The
Charlie Daniels Band—Blue
Hat/Audium/Koch

STEAL ANOTHER DAY—Steve
Wariner—Selectone

| LOVE IT—Craig Morgan—
Broken Bow
ANTHOLOGY—John
Anderson—Audium/Koch

Top Country Album Labels

Pos. LABEL (No. of Charted Titles}

‘l Hot R&B/Hip-Hop Singles &
Tracks Labels

|
| Pos. LABEL (No. of Charted Titles}

1 VP (3)

2 KOCH (3)

3 TVT (3)

4 G-UNIT (2)
5 ARTEMIS (1)

|
Top Country Albums

' Pos. TITLE=Artist Imprint/Label

THIS SIDE—Nickel Creek—
Sugar Hill

HALOS & HORNS—Dolly
Parton—Blue Eye/Sugar Hill
ROOM TO BREATHE—Delbert
McClinton—New West
JERUSALEM—Steve Earle—
E-Squared/Artemis

NOW AGAIN—The
Flatlanders—New West
SIDETRACKS—Steve Earle—
E-Squared/Artemis

KENNY ROGERS LOVE 1 ALMOST HOME—Craig
SONGS—Kenny Rogers— Morgan—Broken Bow
onQ/Madacy 2 MINIVAN—Hometown News—
EASY—Kelly Willis—Rykodisc VFR

CRAZY: THE DEMO | WANT MY MONEY BACK—
SESSIONS—Willie Nelson— Sammy Kershaw—Audium
Sugar Hill I'D LOVE TO LAY YOU DOWN—
COUNTRY FAVORITES—Various Daryle Singletary—Audium
Artists—Madacy

1 SUGAR HILL (4)
2 NEW WEST (3)
3 ARTEMIS (2)

4 MADACY (4)

5 KOCH (5)

Hot Country Singles & Tracks

Pos. TITLE=Artist -Imprint/Label

5 HARD CALL TO MAKE—J.
Michael Harter—Broken Bow

Hot Country Singles & Tracks
Labels

Pos. LABEL (No. of Charted Titles)

1 BROKEN BOW (4)

2 AUDIUM (6)

3 VFR (4)

4 DREAMCATCHER (1)
5 SUGAR HILL (3)

Top Latin Albums

Pos. TITLE—Artist—Imprint/Label

1 UNA LAGRIMA NO BASTA—
Los Temerarios—AFG Sigma/
Fonovisa
PERDONAME MI AMOR—
Conjunto Primavera—Fonovisa
LA REINA DEL SUR—Los
Tigres Del Norte—Fonovisa
NO ME SE RAJAR—Banda El
Recodo—Fonovisa
EL NUMERO 100—Ramon
Ayala Y Sus Bravos Del Norte—
Freddie
EN VIVO: DESDE LA PLAZA EL
PROGRESO DE
GUADALAJARA—Joan
Sebastian—Musart/Balboa

‘( DHARMA MOON

PRESENTS...

“OM Yoga Mix brings Asian spices
and world grooves to the clubs
and lounges of New York City”

- Freddy Bastone
(Remixer and NYC DJ)

“Dharma Moon is a label to watch
as one that definitely has their ears
open for intoxicatingly tantalizing
soundscapes and artistic visions that
will enhance your own world with
refreshingly rich and resonant music.”

- Bear, WWSP - 90FM, Wisconsin

In Stores
Everywhere

JE Oig

N
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?(_
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4"~L:ANC’«/
www.dharmamoon.com
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7 LOS GRANDES—Joan 5
Sebastian & Marco Antonio
Solis—Musart/Balboa

8 GREATEST HITS—Los Bukis—

Fonovisa
9 MAS DE MI ALMA—Marco
Antonio Solis—Fonovisa
10 LAS ROMANTICAS DE

PANCHO BARRAZA-—Pancho

Barraza—Musart/Balboa

Top Latin Album Labels

Pos. LABEL (No. of Charted Titles)

1 BALBOA (11)
2 FONOVISA (15)
3 FREDDIE (6)
4 WHITE LION (2)
5 ST. CLAIR (1)

Hot Latin Tracks

Pos. TITLE—Artist—Imprint/Label

1 PERDONAME MI AMOR—

Conjunto Primavera—Fonovisa

2 DEL OTRO LADO DEL

PORTON—Ramon Ayala Y Sus

Bravos Del Norte—Freddie
3 CUANDO TE ACUERDES DE
MI—Marco Antonio Solis—
Fonovisa
4 UNA LAGRIMA NO BASTA—
Los Temerarios—Fonovisa 1

Pos.

NO ME SE RAJAR—Banda El
Recodo—Fonovisa

Hot Latin Tracks Labels

. LABEL (No. of Charted Titles)
FONOVISA (23)
BALBOA (9)
FREDDIE (2)
LA SIERRA (1)
LATIN WORLD (2)

Hot Rap Tracks

Pos. TITLE—Artist—Imprint/Label

1 MY NECK, MY BACK—Khia

Featuring DSD—Dirty Down/
Artemis

SAY | Yl YI—Ying Yang Twins—
ColliPark/In The Paint/Koch
GIMME THE LIGHT—Sean
Paul—VvVP

FEELS GOOD (DON'T WORRY
BOUT A THING)—Naughty By
Nature Featuring 3LW—TVT
NO LETTING GO—Wayne
Wonder—Greensleeves/VP

Hot Rap Labels

LABEL (No. of Charted Titles)

ARTEMIS (1)

2
3
4
5

1

2

3

10

VP (3)

KOCH (2) Hot Dance Labels
TVT (1)

G-UNIT (1) Pos. LABEL (No. of Charted Titles)

9 DANCE MIX NYC — VOL. 2—
The Riddler—Tommy Boy
10 ULTRA.TRANCE:1—David
Waxman—Ultra

Hot Dance Singles Sales

Pos. TITLE—Artist—Imprint/Labef

L'ITALIANO—The Sicilians

Featuring Angelo Venuto—Nervous

SOLSBURY HILL—Erasure—
Mute

THE NEED TO BE NAKED—
Amber—Tommy Boy
HEAVEN—Eyra Gail—24/7/
Artemis

FEELS GOOD (DON’T WORRY
BOUT A THING) (KELLY G.
CLUB MIX)—Naughty By
Nature Featuring 3LW—TVT
SHADOWS IN THE NIGHT—
Michael Damian—Weir
Brothers/Modern Voices
ANYWAY (MEN ARE FROM
MARS)—Amber—Tommy Boy
TROY (THE PHOENIX FROM
THE FLAME)—Sinead
0’Connor—Radikal

THE SOUND OF GOODBYE—

1 TOMMY BOY (10)
2 NERVOUS (6)

3 MUTE (1)

4 RADIKAL (5)

5 ARTEMIS (1)

Top Electronic Albums

Pos. TITLE—Artist—Imprint/Label

1 N.Y.C. UNDERGROUND PARTY
5—Louie DeVito—Dee Vee/
Musicrama

2 LOUIE DEVITO’S DANCE
FACTORY—Louie DeVito—
Dee Vee/Musicrama

3 SIMPLE THINGS—Zero 7—
Quango/Ultimate Dilemma/
Palm

4 THE RICHEST MAN IN
BABYLON—-Thievery Corporation—
Eighteenth Street Lounge

5 DJ ENCORE PRESENTS:
ULTRA.DANCE 02—DJ
Encore—Ultra

Top Electronic Labels

Pos. LABEL (No. of Charted Titles)

1 MUSICRAMA (5)

2 ULTRA (11)

3 PALM (3)

4 TOMMY BOY (7)

5 EIGHTEENTH STREET LOUNGE

(1)

Top Jazz Albums

Pos. TITLE—Artist—Imprint/Label

1 IN THE SUN—Jane Monheit—

2

3

N-Coded/Warlock

IN BLUE—Karrin Allyson—
Concord Jazz/Concord
MICHAEL FEINSTEIN WITH
THE ISRAEL PHILHARMONIC
ORCHESTRA—Michael
Feinstein—Concord

COME DREAM WITH ME—Jane

Perpetuous Dreamer—Nervous 6 ORIGINAL PIRATE MATERIAL—
IT’S LOVE (TRIPPIN’)—Andrea The Streets—YVice/Atlantic
Brown—Groovilicious/Strictly 7 ULTRA.DANCE 01—Johnny
Rhythm Vicious—Ultra

8 COMMUNITY SERVICE—The
Crystal Method—3AM/Ultra

Monheit—N-Coded/Warlock
5 PETER CINCOTTI—Peter
Cincotti—Concord
6 FOR ELLA—Patti Austin—
Playboy Jazz/Concord
Continued on page 26

www.kochent.com
© 2003 KOCH ENTERTAINMENT

www.kochdistribution.com

NT

ENTERTAINMENT

O

www.kochentertainment.com
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COMING...
TO RECORD

STORES
THIS SUMMER!

e

a

\' ala

RECORDS

www.viberecords.com
1-888-336-VIBE

“DONNA is an accomplished and versatile singer, songwriter, orchestrator, and
musician, who accompanies her rich textured voice with excellent
musical performances on the pedal harp, guitar, piano,
and keyboard synth.” Jill Tucker
“DONNA has built up a large following of fans, and with this album,

‘Straight From The Heart’, she shows her versatility.

DONNA fans will love it. Sit back and enjoy.” Vie Gray, England

“If you don't know DONNA, vou’re in for a real treat,” says TABC Radio
Program Director, Shane Wilder. “We started programming DONNA daily and
the response has been excellent with each album this talented artist releases.”

Check out DONNA, her latest release

Capstone Records
22 Princess Street
Sausalito, Ca. 94965

www.CapstoneRecords.com
email:CapstoneCD@aol.com

ph 415-332-8176  800-226-9841
fx: 866-885-7907

¢ Recordings

Glicess 0/[ 'Rﬁj e
®  OMEI

Presents 7‘

Ierwéof

The Smash Hits
"Fret", "Fret Remix”
& "Hot Girls"

omel.com

For Free Downloads
&
More Info Visit:
W Lrmasic.com

Matt Garbo

AL wNR

TOP JAZZ ALBUMS
Continued from page 25

TALES OF WONDER—Nnenna
Freelon—Concord

THE LAST CONCERT—
Rosemary Clooney—Concord
KEELY SWINGS BASIE-STYLE
WITH STRINGS—Keely Smith—
Concord

WOOD—Brian Bromberg—
A440/Rykodisc

Top Jazz Labels

Pos. LABEL (No. of Charted Titles)

CONCORD (12)
WARLOCK (3)

TELARC (7)

RYKODISC (1)

DIRECT SOURCE SPECIAL
PRODUCTS (1)

Top Contemporary Jazz
Albums

Pos. TITLE—Artist—Imprint/Label

STREETWIZE: SMOOTH URBAN
JAZZ—Various Artists—Shanachie
SOMEONE TO LOVE YOU—Kim
Waters—Shanachie

OUT OF THE BLUE—Maysa—
N-Coded/Warlock

INFINITE LOVE 811—
Masque—Meek

LOVE’S SILHOUETTE—Pieces
Of A Dream—Heads Up
DRIVE—Russ Freeman—
Peak/Concord

IN DEEP—Marion Meadows—
Heads Up

BOTH SIDES—The Braxton
Brothers—Peak/Concord

9 WNUA 15TH ANNIVERSARY
EDITION—Various Artists—WNUA
10 KKSF SMOOTH JAZZ
SAMPLER FOR AIDS RELIEF
VOLUME 13—Various Artists—
KKSF/Rykodisc

Top Contemporary Jazz Labels

Pos. LABEL (No. of Charted Titles)

1 SHANACHIE (6)
2 CONCORD (4)
3 HEADS UP (3)
4 WARLOCK (2)
5 MEEK (1)

Top Billboard Classical
50 Albums

Pos. TITLE—Artist—Imprint/Label

1 BEST OF 25 CLASSICAL
FAVORITES—Various Artists—
Madacy

2 DREAMING—Andre Rieu—
Savoy/Denon

3 BEST OF CLASSICS FROM THE
MOVIES —Various Artists—
Madacy

4 GOD BLESS AMERICA: UNITED
WE STAND!—Various Artists—
St. Clair

5 TCHAIKOVSKY: NUTCRACKER
HIGHLIGHTS —Various Artists—
Direct Source Special Products

6 AN AMERICAN COMPOSER IN
CONCERT—Tim Janis—Tim
Janis Ensemble

7 THE VERY BEST OF THE IRISH
TENORS—John McDermott/
Anthony Kearns/Ronan Tynan—
Music Matters

8 BEST OF CLASSICAL
MASTERPIECES—Various
Artists—Madacy

Musician, Songwriter and Singer.

Instruments: Drums, Guitar, Keyboards, Bass
Guitar. All compositions are written, arranged, produced and performed by Garbo.
If you are interested in more compositions by Matt Garbo, please call or write to:
Matt Garbo, P.O. Box 2127, Clifton, NJ 07015

www.mattgarbo.com

| 9 25 TRANQUIL CLASSICS—
Various Artists—Vox Classics/
Vox

10 LORD OF THE RINGS:
SYMPHONY NO.1—John De
Meij—Madacy

The Billboard Classical 50
Labels

Pos. LABEL (No. of Charted Titles)

MADACY (7)
ST. CLAIR (9)

DENON (1)

DIRECT SOURCE SPECIAL
PRODUCTS (2)

5 TELARC (8)

Top Pop Catalog Albums

Pos. TITLE—Artist—Imprint/Label

S WN PR

1 CHRISTMAS
EXTRAORDINAIRE—Mannheim
Steamroller—American
Gramaphone

2 NICKEL CREEK—Nickel
Creek—Sugar Hill

3 A CHARLIE BROWN
CHRISTMAS —YVince Guaraldi—
Fantasy
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HAPPY HOLIDAYS—Various
Artists—United Audio
CHRONICLE THE 20
GREATEST HITS—Creedence
Clearwater Revival—Fantasy

A FRESH AIRE CHRISTMAS —
Mannheim Steamroller—
American Gramaphone
SONGBIRD—Eva Cassidy—>Blix
Street
CHRISTMAS—Mannheim
Steamroller—American
Gramaphone

ALL EYEZ ON ME—2Pac—
Death Row/Koch

CHRISTMAS LIVE—Mannheim
Steamroller—American
Gramaphone

Top Pop Catalog Imprints

10 CONGO TO CUBA—Various
Artists—Putumayo

8 GUITARRA DEL FUEGO—
Johannes Linstead—Real
Music

9 HERITAGE COLLECTION: VOL.
3—Lorie Line—Time Line

10 LIVE!—Esteban—Daystar

Top New Age Labels

Pos. LABEL (No. of Charted Titles)

2 FANTASY (2)

3 SUGAR HILL (1)

4 UNITED AUDIO (1)
5 BLIX STREET (2)

Pos. LABEL (No. of Charted Titles)
Top World Music Albums

1 MOUNTAIN APPLE COMPANY
(2)

2 MUSIC MATTERS (2)

3 VANGUARD (2)

4 GEORGE V (3)

5 PUTUMAYO (7)

Top New Age Albums

Pos. TITLE—Artist—Imprint/Label

Top World Music Labels

Pos. TITLE—Artist—Imprint/Label

1 ALONE IN 1Z WORLD—I/srael
Kamakawiwo'Ole—Big Boy/
Mountain Apple Company

2 SEAN-NOS NUA—Sinead
0'Connor—Hummingbird/
Vanguard

3 BUDDHA-BAR IV—David
Visan—George V

4 THE VERY BEST OF THE IRISH
TENORS—John McDermott/
Anthony Kearns/Ronan Tynan—
Music Matters

5 THE IRISH TENORS: ELLIS 2

1 AMERICAN GRAMAPHONE (1)
2 GARDEN CITY (2)

3 REAL MUSIC (7)

4 TIM JANIS ENSEMBLE (1)

5 TIME LINE (2)

Top Kid Audio Titles

Pos. TITLE—Artist—Imprint/Label

1 ROMANTIC MELODIES—
Mannheim Steamroller—
American Gramaphone

THE POWER OF LOVE—John

9

10

SKIDADDLE!—Buck Howdy—
Prairie Dog

GOD BLESS THE U.S.A. —
KIDS SING SONGS FOR
AMERICA—St. John's
Childrens Choir—Madacy
Kids!/Madacy

KID'S SILLY SONGS SING-A-
LONGS—Wonder Kids—Wonder
Workshop/Madacy
KINDERGARTEN SING &
LEARN: 17 SONGS — WHAT
KIDS NEED TO KNOW TO
SUCCEED-—Various Artists—
Wonder Workshop/Madacy
KIDZUP: ...AND IT'S
CHRISTMAS: SONGS FOR THE
HOLIDAY SEASON—Wendy
Wiseman—Kidzup

KIDZUP: BEST TODDLER
TUNES—Wendy Wiseman—
Kidzup

Pos. IMPRINT (No. of Charted Titles)

Pos. LABEL (No. of Charted Titles)

1

AMERICAN GRAMAPHONE (6)

CELTIC CHRISTMAS —Various
Artists—Dart

Products/Madacy
ACROSS AN OCEAN OF

Wonder Kids—Madacy

DREAMS—2002—Real Music
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ISLAND—Anthony Kearns/ Tesh—Garden City 1 YUMMY YUMMY—The
1 AMERICAN GRAMAPHONE (6) Ronan Tynan/Finbar Wright— 3 A THOUSAND SUMMERS—Tim Wiggles—Lyrick Studios
2 FANTASY (2) Music Matters Janis—Tim Janis Ensemble 2 CHILDREN SING FOR
3 SUGAR HILL (1) VAREKAI—Cirque Du Soleil— 4 SHARING THE SEASON 4— CHILDREN: 25 CHRISTMAS Pos. LABEL (No. of Charted Titles)
4 UNITED AUDIO (1) Cirque Du Soleil Lorie Line—Time Line SONGS—Various Artists—
5 BLIX STREET (2) MUSIC DETECTED—Deep 5 SACRED WELL—2002—Real United Audio/United Multimedia 1 LYRICK STUDIOS (1)
Forest—Red Ink Music 3 BOB THE BUILDER: THE 2 MADACY (5)
EVANGELINE MADE: A 6 HEALING GARDEN MUSIC- ALBUM—Soundtrack—BBC/ 3 UNITED MULTIMEDIA (1)
TRIBUTE TO CAJUN MUSIC— RELAXATION—Roland Koch 4 KOCH (1)
Various Artists—Vanguard Hanneman—Madacy Special 4 CHRISTMAS SING-A-LONG— 5 PRAIRIE DOG (1)

Continued on page 28
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CHARTS 8 THE BEAT GOES ON—Tanto Metro Tedeschi—Tone-Cool/Artemis 2 ATLANTA INT'L (3)
Continued from page 27 & Devonte—Shocking Vibes/VP 2 ROOM TO BREATHE—Delbert 3 KINGDOM (1)
9 STRICTLY THE BEST: VOL. McClinton—New West Pos. LABEL (No. of Charted Titles) 4 DOROHN (3)
29— Various Artists—VP 3 NOTHING PERSONAL—Delbert 5 MEEK (3)
10 GHETTO DICTIONARY: THE McClinton—New West 1 ARTEMIS (4)
MYSTERY—Bounty Killer—VP 4 HOT & SASSY—Peggy Scott- 2 NEW WEST (2)
Pos. TITLE—Artist—imprint/Label Adams—Miss Butch/Mardi Gras 3 ALLIGATOR (13) Albums
5 GET THE BLUES!—Various 4 MARDI GRAS (1)
1 REGGAE GOLD 2002—Various Artists—NARM 5 NARM (1) 1 A DEEPER FAITH—John
Artists—VP 6 TALKING TO STRANGERS— Tesh— Faith MD/Garden City

2 ME U WANT—Kya-Pl—
Caribbean Gold

Pos. LABEL (No. of Charted Titles)

Shemekia Copeland—Alligator
SO IT'S LIKE THAT—Joe

Top Gospel Albums

2

BLESSED—Various Artists—
Hillsong Australia/Integrity

3 STILL BLAZIN—Capleton— 1 VP (20) Bonamassa—Medalist 3 NOBODY BUT YOU—Norman
David House/VP 2 GREENSLEEVES (8) 8 BLUE MOON—Robben Ford— Pos. TITLE—Artist—Imprint/Label Hutchins—JDI

4 DIWALIL: GREENSLEEVES 3 CARIBBEAN GOLD (1) Concord 4 ONE NATION UNDER
RHYTHM ALBUM #27— 4 JAMDOWN (3) 9 CAN’T LOOK BACK—Coco 1 PRAISE IS WHAT | DO— PRAISE—Clint Brown—Tribe
Various Artists—Greensleeves 5J&D(1) Montoya—Alligator Shekinah Glory Ministry—Kingdom 5 HILLSONG WORSHIP SERIES:

5 SOCA GOLD 2002—Various 10 STORIES—John Mayall and the 2 DUETS—Doug & Melvin AMAZING LOVE—Various
Artists—VP Bluesbreakers—Eagle/Red Ink Williams—aBlackberry/Malaco Artists—Hillsong Australia/

6 RAGGA DANCEHALL ANTHEMS 3 NOBODY BUT YOU—Norman Hillsong/Integrity
2002—Various Artists— Hutchins—JDI 6 VANESSA—Vanessa
Greensleeves Pos. TITLE—Artist—Imprint/Label 4 CHURCHIN’ WITH DOTTIE— Williams— Bajada/Light

7 GHETTO DICTIONARY: THE ART Dottie Peoples—Atlanta Int'l 7 | WILL BOW TO YOU—Bob
OF WAR—Bounty Killer—VP 1 WAIT FOR ME—Susan 5 BEHIND THE VEIL: MORNING Fitts—Hosanna!/ Integrity/Word

GLORY 2—Juanita Bynum— 8 LAKEWOOD LIVE: WE SPEAK
Shekinah International TO NATIONS—Various
6 SEND A REVIVAL—Keith Artists—Hosanna!/Integrity
“Wonderboy” Johnson & The 9 OPEN THE EYES OF MY
Spiritual Voices—World Wide HEART 2—Various Artists—
Your Gospel Vertical/Integrity
7 TURN IT AROUND—E/der 10 MERCY: LIVE FROM DUBLIN—
e S T Th Jimmy Hicks And The Voices Of Eoghan Heaslip—Hosanna!/
O e Integrity—Amen Integrity
8 | OWE YOU THE PRAISE—
Georgia Mass Choir—Savoy/
Distribution § .=
9 MEET THE EMMANUELS—The Labels
N d Emmanuels—DoRohn
- . Vantage 10 COME FLY WITH ME—Luther Pos. LABEL (No. of Charted Titles)
"‘" Barnes—Atlanta Int’l

““for North America

1

GARDEN CITY (1)

! ’ 2 INTEGRITY (5)
ke Top Gospel Labels 3 JDI(1)
. . 4 TRIBE (1)
Navarre Entertalnment Medla Pos. LABEL (No. of Charted Titles) S LIGHT (1)

Ace Records * American Gramaphone * Artists Only!

Bolero Records

1

MALACO (5)

BGO Records * Bizarre Planet Records * Blueprint Entertainment -

Canyon Records ° Caroline2 * Catfish Records - Cleopatra Records, Inc.
CMH Records * Cord International *
Dreamcatcher Entertainment Inc.
Etherean Music

Diamante Media Group, Inc.
* DTS - East Side Records * EFA Medien GmbH
* Evangeline Records * Freefalls Entertainment - Hepcat Records
HitPros, Inc. * Holland Group * ]-Bird Records * JLP Productions, Inc. * JSP Records
Jamdown Records - Lakeshore Records * Leon Russell Records, Inc. - Lil' Joe Records
Liquid 8 * Majestic Recordings Inc. *+ Manifesto Records * MPS Records Ltd.
Music Matters - Native Language * OCF, Inc. - One Little Indian Records
Pacific Time Entertainment * Parc Records * Raven Records - Revelation Records
Revolver Music Ltd. « Riviera Multimedia * Row Music Group, Inc. * RPH Productions
Sanctuary Records Group * Snapper Music PLC « Spontaneous * SPV North America
Stony Plain Recording Co., Ltd. * Studio Distribution, Inc. * Vesper Alley/Three Roads, Inc
Track Records * Triple X Recordings * Tropical Music - True Life Entertainment
UBL Recordings, LLC - United States of Distribution Ltd. * VP Record Distributors, Inc.
Valley Entertainment * Vertical Jazz Records (Fine Tune) * Morning Crew Records
Waveform Corporation * West Coast Mafia - Wildflower
Windsong * YaYa Records/Lunch Records

Thanks for a Record Year
N/AVAIRIR=

7400 49th Avenue North, New Hope, MN 55428
p: 763-535-8333 f:763-535-9120 / www.navarre.com

MUSIC .
CcD

AUDIO

BOOKS MO

NuMillenni

%laurlorq GROUP,
Your “one stop” for nationWe distribu

5398 E. Mountain Street
Stone Mountain, Georgia 30083
phone (770) 469- 5220  fax (770) 469-5288
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Blue Man Group Takes Its Show OnThe Road

BY SUSANNE AULT
LLOS ANGELES—BIlue Man Group
attracts 1 million people annually to
its four combined stage productions
in Las Vegas, New York, Chicago, and
Bostan. Now, in launching its first
full-blown tour, the act wants to add
color to the concert business.
Supporting the Blue Man Group
album The Complex (which streeted
April 22 on Lava Records), the tour
begins April 26-27 at Indio, Calif.’s
Coachella Valley Music and Arts Fes-
tival. Eight theater shows, promoted
by Clear Channel Entertainment, will
follow through June 2 at the Keller
Auditorium in Portland, Ore. There
are plans to take the road trip—also
called the Complex—on a 40-date
amphitheater run in July and August.
Average ticket prices are $30-$35.
The dates will feature singer Tracy
Bonham, who performs on two
tracks on The Complex.

PUTTING IT ALL ON THE LINE
Known for engineering innovative
sounds during its stage shows—such

as a mallet smashing a piano—BIlue
Man Group creators are investing
much time and money to ensure
that the rock tour lives up to the
ensemble’s visionary reputation.

“We spent everything that we
accumulated in the last two years,”
says Blue Man Group originator
Chris Wink. He insists—without re-
vealing specifics—that this is just a
slight exaggeration of the resources
that went into the Complex. “We
spent everything we had to make
this our best next show. We're doing
40 more dates in July and August,
so our hope is to be in black rather
than red ink . . . But we're lucky
that we have the day jobs of our the-
ater [productions].”

Speaking on behalf of other
group originators Phil Stanton and
Matt Goldman, Wink says that
“most bands don’t take 50 weeks to
build a show . . . our record label
thinks we're crazy.”

Trying to get across just how
intricate the Complex will be, Wink
says that at one point a holograph-

ic image of a jellyfish will swim
across a number of video monitors
that have had their glass screens
cracked. At another time, dragon-
flies will appear to swarm the stage.
Seven drummers will be incorpo-
rated into the act.

“After 30 years of doing rock'n'roll
shows, this is the most refreshing
and challenging project ['ve come
across in years,” Complex production
designer Marc Brickman says. *(Blue
Man Group’s] commitment to the
music world is really staggering.”

Brickman—who has supervised
the onstage look for tours by such
notable acts as Pink Floyd, Paul
McCartney, Nine Inch Nails, and No
Doubt—says that he so believed in
the Complex striking audience gold
that he packed up and moved from
Malibu, Calif., to live in New York
during the months he was laying out
the show.

Brickman says the six-truck pro-
duction, 12-member band, and
three Blue Man Group performers
(who will vary throughout the tour

Recognizing the vital impor-
tance of corporate sponsorships in
the concert industry—both as a
vehicle to help underwrite tour
expenses and as a much-needed
revenue stream for venues via
naming-rights deals—Billboard’s
touring section will run a month-
ly sponsorship chart in cooperation
with IEG Sponsorship Report, the
Chicago-based biweekly newsletter
covering sports, arts, entertain-
ment, and marketing.

Compiled by IEG Sponsorship
Repaort senior editor William
Chipps and coordinated by Bill-
board senior editor of touring
Ray Waddell, the IEG Tour Spon-

sponsorship.com

v

IEG/Billboard Tour Sponsorship Roundup Debuts

sorship Roundup, below, will fea-
ture information on tour and
venue sponsorships, estimated
fees, and the agencies/executives
behind the deals.

Since [EG began analvzing spon-
sorships more than 20 years ago,
the value of that business has
soared by billions of dollars. The
[EG Tour Sponsorship Roundup in
Billboard will provide timely, perti-
nent information regarding key
movers and shakers in the live-
entertainment sponsorship game
and important deals taking place in
the coming months.

“We keep our finger on the pulse
of this industry by constantly stay-

IEG/BILLBOARD TOUR SPONSORSHIP ROUNDUP

ing in touch with the deal-mak-
ers, and as a result we stay on top
of any trends,” Chipps says. “Com-
panies are obviously keeping a
closer eye on their budgets these
days, given the economy, but
they're still spending money on
sponsorships and still see spon-
sorships as a viable alternative to
traditional media.”

The chart is not intended to be
comprehensive in nature. Instead,
it will focus on unique and trend-
setting initiatives in a tough, com-
petitive market, regardless of the
size and scope of the artist, tour,
venue, or deal. The chart will run
the first issue of every month.

Sponsor Tour Estimated Fee  Leverage Deal-Makers
AT&T Wireless Pete Yorn tour, $250.000 Consumers who purchase phone and activate Kristine Gross, strategic alliances and seg-
AT&T Wireless April-May, qualified plan receive tickets and artist meet-and-  ment marketing national manager; lan Hall,
Services 26 stops greets. Running dedicated Yom music channel dur-  manager, sponsorship co-marketing, AT&T
ing the month of April. Running online sweeps Wireless; Tina Hoffman,VP/account director,
offering trip toYom concert to drive Web-site traffic  Frankel; Tom Fuelling, executive VP of finance,
and compile prospect database. On-site, will tout ArtistDirect; RickYom, partner, the Firm.
text messaging by broadcasting song requests and
messages toYom on video screens.
Honda Civic Civic tour featuring $1.5 million Running promos offering the chance to win one of  Charles Koch, manager of regional market-
Amesican Honda ~ New Found Glory & 12 customized Civics; two of the vehicles will be ing, and Doug Hoffman, national advertising
Moter Co. Good Charlotte, awarded through a national promo touted on manager, American Honda; Rob Tonkin, CEO,
April-June, civictour.com. Also offering early ticket sales Marketing Factory; Sindy Beekman,VP, Rubin
50-plus stops through the Web site. Hosting Civic Tour Non-Stop Postaer & Associates.
Music Lounge at each venue.
Lipton Dixie Chicks North $2.5 million Will use talent inTV commerdial, sample Lipton Virginia Blake West, marketing director,
Unilever Bestfoods  American tour, lcedTea and Lipton Tea products at concerts and Pepsi-LiptonTea Partnership; Sophia Honore
North America May 1- Aug. 4, run in-store instant-win promo offeringVIP pass- Taylor, group account director, Aaron Walton
59 stops es, (Ds, jackets, and other tour merchandise. Entertainment; Constance Schwartz, VP,

1 « Compiled by William Chipps, senior editor, IEG Sponsorship Report

strategic marketing, the Firm.

—
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but will not include Wink. Stanton,
or Goldman) is a big project for the-
aters. But the Complex is falling
within a standard 8 a.m. to 5 p.m.
load-in and three-hour load-out
time, so crew costs are manageable.

While “the guys have definitely
gone to the wall [with the expense],
they've all worked really hard to
make every penny count,” Brickman
says. “They should come out OK. I'm
hoping this will tour for years and be
accepted by the music community.”

SOMETHING NEW TO SEE

One obvious question regarding
the tour’s concept is whether those
people familiar with Blue Man
Group’s current productions can get
something fresh out of the Complex.
Wink says that the worry of paying
for the same thing twice is likely
clouding buyers’ minds in New York
and Chicago. Complex tickets are
moving slower in those cities than
tickets at fresh markets, such as the
now-sold-out May 18 date at the
Warner Theater in Washington, D.C.

“Other places, like Seattle, Port-
land, and Denver—we've never been
there before, so I think that people
are clamoring for any version of
Blue Man that they can get their
hands on,” Wink says. “But for
Chicago and New York, the chal-
lenge is to get people to understand
that this has nothing to do with the
theatrical show.”

Granted, signature Blue Man
Group elements will be infused into
the rock show, such as the perform-
ers’ deadpan sense of humor and use
of unique instrumentation—for
example, their invented “airpole” (an
antenna that is whooshed through
the air). But Brickman says that what
stands out to him in prepping the
Complex is “this is great music. It
really moves like a rock'n’roll show.”

Blue Man Group's debut album.
the instrumental Audio, has sold

i

. P

| Complexity Can Be a Good Thing. Blue Man Group's theater show is being staged in

| four cities. Its innovative concert tour will visit such markets as Indio, Calif., and
Portland. Ore. The original Blue Man Group members—who are not part of the

| touring company—are, from left, Matt Goldman, Phil Stantor. and Chris Wink.

414,000 units since its December
1999 release, according to Nielsen
SoundScan. Ard Larry Webman,
VP/agent at the act’s booking agency
Little Big Man. is confident that
attention for the Complex album
will spill over into the tour. The
video for The Camplex’s first single,
“Sing Along"—which features Dave
Matthews Band—is currently airing
on VH1, and the track “The Current”
will run in ads for the upcoming
film Ferminator 3.

Also, the Blue Man Group has
locked in a string of promotional
spots in April and May on The
Tonight Show With Jay Leno, Late
Night With Conan O'Brien, and
Live! With Regis and Kelly, among
other TV programs.

“All of this is happening at once:
There's the album coming out, the
single. Like any other band, there’s
going to be mare awareness,” Web-
man says. “Theater is what people
know [Blue Man Group] for. But we
have to convince people that [the
Cemplex] is different.”

Fostering another family show is
an exciting premise for Webman,
who hopes the wide appeal of the
Blue Man Croup's stage shows will
translate to the Complex. As proof
that this goal can be reached, he
peoints to his having to skip some
cities on the tour’s initial routing
because the markets lacked a large
eneugh theater.

“The audienice range for this is so
big,” Webman says. “We can make
an amazing tour.”

Far Wink, the Complex shows are
a natural progression for Blue Man
Group, since its mission is to take
risks withir the entertainment world.

“You've got to keep reinventing
yourseif. You've got to keep surpris-
ing vourseif,” Wink says. “You don't
want to be predictable. You want to
wake up and think, ‘What's the most
exciting thing to do?” Well, this is it.”
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BOXSCORE.

CONCERT GROSSES

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
ELTON JOHN & BILLY JOEL Xcel Energy Center, $2,194,690 18,162 Jam Prods.
St. Paul $195/885/945 sellout
April 17
BILLY JVOET& ELTON JOHN Bradley Center, $2.073,705 17.647 Clear Channel
Milwaukee $197/347 sellout Entertainment
April 8
. ey — _—
ELTON JOHN & BILLY JOEL Fargodome, $1,675.477 22,852 Jam Prods.
Fargo, N.D. $139/574/844 sellout
April 19
BRUCE SPRINGSTEENr T ARéO Arena, $1,038,176 14,285 Clear Channel
& THE E STREET BAND Sacramento, Calif. $75/$49.50 14,763 Entertainment
April 9
| TIM McGRAW T First Union Spectrum, $795.210 15,383 Clear Channel
Philadelphia $59.75/$39.75 16,119 Entertainment,
April 5 The Messina Group
TIM McGRAW Nationwide Arena, $716,145 15,907 Clear Channel
Columbus, Ohie $58.75/838.75 18,000 Entertainment,
April 6 The Messina Group
| Tim McGRAW B ‘SavvisCenter,  S641676 12219 " Clear Channel T
St. Louis $57.75/837.75 13,703 Entertainment, The
April 8 Messina Group, in-house
MoBY Audi(ori_o Nacional, $558,895 15,199 OCESA Presents,
Mexico City (6,091,950 pesos) 17,066 two shows CIE Events

.BHN F-ARNHAM

April 7-8

$91.74/816.51

Derwent Entertainment $556,712 11,148 Glenn Wheatley,
Centre, Hobart, Australia ($937,999 Australian) 11,910 three shows  TalentWorks
March 21-23 $62.64/$50.89
PEARL JAM, SLEATER-KINNEY Cynthia Woods Mitchell Pavilion, $458,280 11,660 Clear Channel
The Woodlands, Texas $46/840 15,813 Entertainment
April 6
—— e o e e — — —— e —— & —
PEARL JAM, SLEATER-KINNEY Verizon Wireless $428,004 12219 Clear Channel
Amphitheater, Selma, Texas $40/$34 20,000 Entertainment
Apni 5
AVRIL LAVIGNE, SIMPLE PLAN, GOB Xcel Energy Center, $420,873 15,335 Jam Prods.
t. Paul $28.50/$23.50 sellout
April 20
—_— RE— —_ —_—— = = = — !
ASHA BHOSLE, ADNAN SAMI Sovereign Bank Arena, $370,130 6,397 Bahrat Jotwani
Trenton, N.J, $150/5100/$75/$40 7.125
April 19
TOBY KEITH, RASCAL FLATTS, Tallahassee-Leon County $360,693 8,011 Clear Channel
AMY DALLEY Civic Center, Tallahassee, Fla.  $45.75/835.75 sellout Entertainment
March 22
AVRIL LAVIGNE, GOB, i Bell Centre,  $356,381 18799 Gillett Entertainment
SWOLLEN MEMBERS Montreal ($517,965 Canadian) sellout Group, House of Blues
April 11 $24.08 Canada
TOM—PETTY & THE The Vic, $343,134 6,932 Jam Prods.
HEARTBREAKERS Chicago $49.50 five sellouts
April 13-14,16-17,19
E= S— _ p— . m— S - SE———
GAITHER HOMECOMING Bi-Lo Center, $314.113 14,591 Clear Channel
Greenville, S.C. $29.50/$16.50 15,462 Entertainment
April 11
TOBY KEITH, RASCAL FLATTS, Von Braun Center, $311,246 7.276 Clear Channel
AMY DALLEY Huntsville, Ala. $44.75/829.75 sellout Entertainment
March 23
" TOBY KEITH, RASCAL FLATTS,  Teco Arena, T ssmsy 6812 Clear Channel |
AMY DALLEY Estero, Fla. $44.75 sellout Entertainment
March 21
GAITHER HOMECOMING Pepsi Center, §270,235 9,648 Clear Channel
Denver $32.75/$19.75 18,017 Entertainment
April 5
| THE MOODY BLUES Welk Resort Theatre, ~ $267,186 4400  The SullivanCo.
Branson, Mo. $69.50/859.50/$39.50 two sellouts
March 14-15
_ _ R S _ S — _ S 1
JAGUARES Universal Amphitheatre, $255,499 6,020 House of Blues Concerts
Universal City, Calif. $54/549/$46.50/$24 6,139
March 28
S0 CENT, BUSTA RHYMES, CLIPSE,  Ford Center,  sa9497 6817 The Event Group
FRANKIE J Oklahoma City $39.50/$18.50 7525
April 15
H— —— - e - — —
AVRIL LAVIGNE, SIMPLE PLAN, GOB UIC Pavilion, 5249,090 8853 MAJ Concerts
Chicago $30/$25 sellout
Apnil 19
750 CENT, CLIPSE i o Pershing Een(er, §248,314 - 77,4172 - S(e\;eli;man Presents,
Lincoin, Neb. $35/833.50 sellout Clear Channel
April 19 Entertainment
NEW FOUND GLORY, GOOD Target Center, §239,782 10,232 Clear Channel
CHARLOTTE, LESS THAN JAKE, Minneapolis $24.50 sellout Entertainment
THE DISASTERS April 9
- — S = — — S = = = —_—e |
SILVERCHAIR Sydney Entertainment Centre, $226,950 7,510 John Watson Mgmt.,
Sydney ($375,125 Australian} sellout Trading Post Agency
April 13 $30.22
LINKIN PARK, MUDVAYNE, XZIBIT, Don Haskins Center, $222,985 6,678 Clear Channel
BLINDSIDE, SUPERNATURAL El Paso, Texas $33.50/$29.50 seflout Entertainment,
April 15 Stardate Concerts
I — — S S —
SILVERCHAIR Brisbane Convention $217.220 7,098 John Watson Mgmt.,
Center, Brishane, Australia  ($359,041 Australian) two sellouts Trading Post Agency
March 22-23 $30.22
S e — — S — e = = E—
FOO FIGHTERS, TRANSPLANTS, Kaiser Arena, $213,278 8,187 Clear Channel
SPECIAL GOODNESS Oakland, Calif. $30/$27.50 sellout Entertainment
April 11
L — _ - _— S S - — _—
ANITA BAKER Paramount Theatre, $207,088 3,013 Clear Channel
QOakland, Calif. $80/$49.50 sellout Entertainment
April 5
- — — — - — - - — - — _ _ — S
SILVERCHAIR Vodafone Arena, $193,558 6,405 John Watson Mgmt.,
Melbourne, Australia (8319,930 Australian) sellout Trading Post Agency
April 8 $30.22
S S S — S S—— - i
SILVERCHAIR Belvoir Amphitheatre, $182,527 6,040 John Watson Mgmt.,
Perth, Australia ($301,698 Australian} two sellouts Trading Post Agency
March 28-29 $30.22
SILVERCHAIR Newcastie Entertainment $167,750 5,551 John Watson Mgmt.,
Centre, Newcastle, Australia ($277,272 Australian} sellout Trading Post Agency
April 20 $30.22
SILVERCHAIR Palais Theatre, $164,093 5,430 © JohnWatson Mgmt,
Melbourne, Australia ($271,229 Australian) two sellouts Trading Post Agency
April 5-6 $30.22
Copyrght 2003 VNU Business Medm Al nights, reserved  Boxscores should be submitted to Bob Allen Nashvifle FOR MORE BOXSCORE RESULTS GO TO B".LBOARD COM
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FOND FAREWELL: On-sales for the
Eagles’ upcoming Farewell I tour
have been very positive, according to
Eagles manager Irving Azoff. “Most
of the dates are spectacular,” he says.
“But we do have a couple of slow
ones, like evervone else.”

Azoff says that of 36 shows, 33 are
either sold out or close to it, and
dates have been added in several
markets. Of those that are not clean,
“two of those dates need some pro-
motion: Charlotte [Coliseum, May
22, in North Carolina], where we're
up against a NASCAR event, and
Memphis [the Pyramid, June 7], for
whatever reason. To sav these dates
are slow is relative; they still sold
6.500 the first day.”

The better news is that second
shows have been added in Atlanta at
Philips Arena (May 19 and 20).
Houston at Compaq Center (June 16
and 17), and Philadelphia at the First
Union Center (July 8 and 9). A third
concert was added in Boston for the
Fleet Center (July 15, 16, and 18).

Promoted by Concerts West, the
Lagles will play 36 dates in early
summer, heginning May 9 in Rich-
mond, Va., at the Richmond Colise-
um. Eight more dates are set for
August: the band is tentatively
scheduled to resume touring in the
fall, depending on the status of its
new record, which is being recorded
for the band’s own Eagles Recordings
label. "They're so close to finishing
the record.” Azoff says, adding that
the band definitely wants to com-
plete the project before the fall and
that a new single, "Hole in the
World.” may ship during the tour.

WHAT CONTROVERSY? Regardless of
the backlash at radio and retail after
comments about President George
W. Bush from Dixie Chicks singer
Natalie Maines at a London show,
the Chicks' upcoming Lipton-spon-
sored arena tour is not suffering any
ill effects, according to Rob Light,

by Ray Waddell

the trio’s agent at Creative Artists
Agency (CAA) and head of CAA's
music division,

“To be brutally honest, there has
been no effect, other than the odd
phone call to a building inquiring
about a refund. There's a lot more
noise than action,” Light says,
adding that the buildings are get-
ting more calls from people want-
ing to buy any tickets that may have
been refunded.

Light adds that requests for re-
funds will not necessarily be hon-
ored. "Technically. there are no
grounds for refunds, and no one'’s
gonna get one, But that doesn’t stop
people from asking.”

Light says that of 59 shows, only
six have any seats left, and those are
85%-90% sold out and should be
clean by the time the tour begins May
1 at the Bi-Lo Center in Greenville,
S.C. Bi-Lo Center GM Ed Rubinstein
says his building did receive “quite a
few inquiries [about refunds]. e-mails
mostly, but it has died down consid-
erably. Our policy is no refunds,
unless the act cancels.”

Rubenstein says there “possibly”
may be some picketing or protests at
his building for the show. “As is typ-
ical, we're making an area available
to protesters. And we're asking
[potential protesters who have con-
tacted the building]| to write back to
us with their name and address, and
not many have come back,” he says.
“We have rules and regulations for
anyone protesting a show, one of
which is to not interfere with our
patrons attending the concert.”

And although the uproar seems to
have subsided, “we're going on the
assumption that it may get a little
more active as the show approaches.
Both sides have rights here, so |
guess it's a healthy exchange in the
American wav, We'll be prepared.”

The Chicks' March 1 national on-
sale (which was prior to Maines’
comments) moved 867,000 tickets
worth $49 million at the box office
during the weekend. The tour con-
cludes Aug. 4 in Nashville at the Gay-
lord Entertainment Center (GEC).
“We had some calls and e-mails, but
we weren’t deluged with them,” GEC
GM Hugh Lombardi says. “The show
sold out quickly.”

Joan Osborne provides support on
the first leg, and Michelle Branch
carries those duties the second. The
tour works with several different pro-
moters, cutting separate deals in
each market. Light says, “The show
itself is going to be great musically,
and artistically, [the Chicks’] vision
will blow people’s minds.”
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R&B/HIP-HOP

Prince Paul Stays In ‘Business’

Despite Industry Troubles, Rapper/Producer Continues Making Music

BY RASHAUN HALL

Concept albums are often tricky
fare, especially in hip-hop. However,
veteran producer Prince Paul has been
able to create his own niche with his
hip-hop-driven concept pieces. He
takes on the music industry with his
latest, Politics of the Business, his
debut for Razor & Tie.

Arriving May 6, Politics is tongue-
in-cheek commentary on the state of
the industry. A follow-up of sorts to his
critically acclaimed Prince Among
Thieves (Tommy Boy), Politics features
a variety of veteran MCs and newcom-
ers, including De La Soul’s Trugoy,
Gang Starr, Kardinal Offishall, Masta
Ace, the Beatnuts, and Black Ice.

“After Prince Among Thieves, the
label said, ‘Despite the critical acclaim,
we can't sell this record, because you
have no single,’ ” Prince Paul recalls. “I
remember feeling bad. The rebellious
side in me said, ‘Oh, that's what you
want? Then that’s what I'm going to
give you.’ I decided to get a whole
bunch of guest artists and [make] this
real cheesy keyboard music. This was
in 2000. What'’s really wild is that the

LAST WEEK

TITLE IMPRINT/PROMOTION LABEL

/;f«,_-,

PRINCE PAUL

label folded before I could put it out. So
the joke was on me in the end, but that
was the whole concept. Plus I figured
it would be fun to mimic those styles.”

When Tommy Boy ended its joint
venture with the Warner Music Group
—it continues as an independent label
—Prince Paul found himself without a
label. “I was supposed to go to Elektra,
but apparently they didn’t want me, so
it left me kind of open,” says Prince
Paul, who is booked by Peter Schwartz

Bilboard HOT RAP TRACKS..

Airplay monitored by §\o Nielsen

Broadcast Data
Systems

Artist

w

21 QUESTIONS

G-UNIT/SHADY/AFTERMATH/INTERSCOPE

1 Week At Number 1
50 Cent Featuring Nate Dogg <

QUEEN BEE/ATLANTIC

GET BUSY Sean Paul ®
o VP/ATLANTIC N
6 CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Lil' Mo =
i DESERT STORM/ELEKTRA/EEG
IN DA CLUB 50 Cent
. G-UNIT/SHAQY/AFTERMATH/INTERSCOPE
4 BEAUTIFUL Snoop Dogg Feataring Pharrell & Uncle Charlie Wilson <
L DOGGYSTYLE/PRIORITY/CAPITOL
5 I KNOW WHAT YOU WANT  Busta Rhymes & Mariah Carey Featuring The Flipmode Squad <
JMG
o 7 | CAN Nas ®
ILL WILL/COLUMBIA
8 EXCUSE ME MISS Jay-Z =
ROC-A-FELLA/DEF JAM/IOJMG
9 THE JUMP OFF Lil* Kim Feataring Mr. Cheeks <

10 NO LETTING GO
GREENSLEEVES/VP/ATLANTIC

Wayne Wonder w

17 MAGIC STICK

QUEEN BEE/ATLANTIC

12 PUMP IT UP
DEF JAM/IDJMS

Lil’ Kim Featuring 50 Cent

Joe Budden = |

1" PIMP JUICE
FO' REEVUNIVERSALUMRG

Nelly =

20 NEVER SCARED

BREAK 'EM OFF/SO SO OEF/ARISTA

Bone Crusher’ Featuring Killer Mike &TIL %

22 P***YCAT
THE GOLO MINO/ELEKTRAVEEG

Missy "Misdemeanor” Elliott

WEB/AFTERMATH/INTERSCOPE

18 GET BY Talib Kweli <
RAWKUSMCA
13 SICK OF BEING LONELY Field Mob =
f MCA
i 15 STILL BALLIN 2Pac Featuring Trick Daddy
i AMARU/DEATH ROW/ANTERSCOPE
IN LOVE WIT CHU Da Brat Featuring Cherish
S0 SO OEF/ARISTA
SING FOR THE MOMENT Eminem ®

414 GOSSIP FOLKS
THE GOLO MINO/ELEKTRA/EEG

Missy “Misdemeaner” Elliott Featuring Ludacris =

3 NIGGAS

G-UNIT

6 WANKSTA

G-UNIT/SHAOY/INTERSCOPE

50 Cent Fealunng The Notoriaus B.I.G.
~ s0Cemt ®
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for New York-based the Agency. “I had
a few offers, but in this day and age
where everyone is getting dropped and
labels are crashing and burning, the
deals I was getting [offered] weren’t
stupendous. [ was at a point where it
wasn't about being on a name label but
rather who shows interest. Razor & Tie
showed a lot of interest.”

Although Politics serves as Razor &
Tie's first proper album from a rap
artist, the label seems confident that it
is up for the challenge of marketing a
rap album.

“Razor & Tie has dipped its toe in
the hip-hop market in the past,” label
product manager Sandi Hemmerlein
says. “We distribute the Fat Beats label,
and we also released a compilation
called We Came From Beyond, which
was based on Mike Nardone’s mix
show on KXLU Los Angeles. Prince
Paul’s album is coming out at the same
time as our DVD release of Biggie &
Tupac (see Reviews & Previews, page
46). So we have two simultaneous re-
leases that are helping us really foray
into the hip-hop market.

“In terms of hip-hop music, a lot of
the promotion for it is very similar to
what you do with indie rock, especial-
ly with an artist like Prince Paul,” she
adds. “It’s hip-hop, but he has a very
strong college base. We plan to employ
a lot of the same marketing strategies
that we do for a lot of other genres, like
street marketing, college marketing,
lifestyle marketing, and—especially
with Prince Paul—a heavy emphasis
on Internet and online marketing.”

In a case of life imitating art, Prince
Paul had to deal with the politics of the
business when bootlegged copies of the
album started to surface. To combat the
leak, he reshaped the album to include
new edits of several songs, achange-up
of the sequencing, special hidden
tracks, and new vocals from Biz Markie
to the song “Crhyme Pays.” The album
will also act as a key to a secret Web site
where consumers can access exclusive
downloads, remixes, and other sur-
prises from Prince Paul’s studio.

“I don’t have a problem with down-
loading and bootlegging,” says Prince
Paul, who publishes songs through
Prinse Pawl Musick (BMI). “The only
problem I have with that [situation is]
that [ gave it to the label in confidence,
and that’s when it got out. But the
actual bootlegging doesn't really both-
er me because [ come from a school of
thought where if | hear an album first
and I like it, [ will buy the real one.
When you download a copy, you're not
going to get the real thing with art-
work. I don't blame kids for wanting
to hear a bootleg, because there is so
much horrible stuff coming out. When
you lay down your $15 and you get half
a song, that hurts! Before, you could
buy records in confidence. 'm pretty
confident that people who hear the
album will want to pick it up.”

DUKE OF RHYTHM: Joining the line-
up of veteran acts starting inde-
pendent labels of late ¢{Earth, Wind
& Fire; Jeffrey Osborne; Chico
DeBarge) is George Duke. His Big
Piano Music (BPM) is represented on
sister publication Airplay Monitor’s
Adult R&B chart with “Guess You're
Not the One” (No. 24) from the
label’s first project, Face the Music.

“The whole point of doing the
label is I wanted to make music the
way | used to make music,” says the
singer/songwriter/keyboardist/pro-
ducer, whose last major-label album
was the 2000 Warner Bros. set Cool.
“I began this record for Warner
Bros., but they were moving in one
musical direction and me in anoth-
er. [ got a great exit deal. But own-
ership is very important to me now.
It should have been earlier.”

Gigging with Duke on Face the
Music are such players as drummer
John Roberts (Musiq, Janet Jackson),
acoustic bassist Christian McBride,
and percussionist Lenny Castro. The
band takes listeners back to Duke’s
pre-R&B, early jazz roots. For exam-
ple, the track “The Black Messiah
(Part 2)” was originally a tribute to
jazz great Cannonball Adderley called
“Cannon.” The cut even features
some Adderley raps culled from live
Blue Note sessions Duke recorded
with the late musician.

Handling the Los Angeles-based
BPM operation is Duke manager
Herb Cohen with former Verve exec
Vic McLean overseeing national pro-
motion. By fall, the Navarre-distrib-
uted label (U.S. and Canada) plans
to release two more albums: a live
set by Dexter Gordon and one by Al
Jarreau with the George Duke Trio.
Both albums are culled from mate-
rial in Duke’s tape vault (“actually a
closet”) filled with unreleased, older
material he has recorded with artists
through the years.

“That’s another reason why BPM
was started,” adds Duke, who hopes

by Gail Mitchell

and The Bluest..

to sign an artist before year’s end.
He is also set to score the DMX film
Never Die Alone. “1 don’t want to
make this a political thing, but the
majors are missing something.
There's a large segment of the pop-
ulation who is older and buys music,
but it’s not being supplied by the
labels or radio. I may be over 50, but
I'm still young, viable, can talk and
walk. If I could sign all the other
artists out here like me, I'd have a
serious label.”

WHATEVER HAPPENED TO . . . The
artist formerly known as Terence
Trent D’Arby returns June 3 with
his first set in more than six years.
Now using his legal name as well—
Sananda Maitreya—the singer/
songwriter/producer initially re-
leased the 19-track Wildcard'—The
Joker’s Edition in Europe.

The album—which integrates
R&B, pop, jazz, electronica, and
rock—was produced by D'Arby. His
ear-arresting music first surfaced in
1987 by way of the No. 1 R&B album
debut Introducing the Hardline
According to Terence Trent D'Arby
and its crossover hits “Wishing Well”
and “Sign Your Name.” Wildcard!
also features collaborations with pro-
ducer Dallas Austin. The new set is
being issued in the U.S. via Nashville-
based Compendia Music Group in
partnership with D’Arby’s self-owned
Sananda Records.

BENEFIT UPDATE: Joining Bonnie
Raitt in a one-time performance
benefiting the Rhythm & Blues
Foundation’s Pioneer Award hon-
orees (Rhythm, Rap, and The Blues,
Billboard, April 26) are R&B legend
Ruth Brown, Asleep at the Wheel’s
Ray Benson, and guitarist Jimmie
Vaughan. The concert takes place
May 28 at the Backyard in Austin.

TRIBUTE: As the industry continues
to pray for Luther Vandross, who
suffered a stroke April 16, and
mourn the death of Nina Simone
(see story, page 5), let’s not forget
another legendary innovator who
died: Cholly Atkins. Like the long-
unheralded Funk Brothers, the
famous hoofer (who was one-half
of the duo Coles & Atkins) was
another behind-the-scenes Motown
genius (see Obituaries, page 60).
He was the man who crafted the
smooth dance routines that added
an extra dimension to performanc-
es by the Supremes and others. He
was a Class Act (his autobiography)
whose “vocal choreography” left an
indelible mark on pop culture.
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BME MAKES MOVES: Atlanta-based
Black Market Entertainment (BME),
home of Lil Jon & the East Side Boyz
and Chyna White, continues to get
crunk this spring. The independent
company is enjoying the success of two
new releases—Trillville’s “Neva Eva”
and Lil Scrappy’s “Head Bussa”—with
the emerging style of rap that is steadi-
ly growing in popularity.

“‘Head Bussa’ is the first crunk
song that comes with a dance,” says
BME partner Vincent Phillips, who
attributes Lil Scrappy’s success to
his appeal among high-school and
college students. “The big thing is
that [Lil Scrappy] came with his own
following. They do shows and bring
out 1,500 kids. They depict the frus-
trations of the youth.”

Phillips says both acts—which are
getting airplay across the Southeast
as well as in the Midwest—are also
benefiting from the recent success of
other crunk music progenitors like
Lil Jon, Bone Crusher, and David
Banner. “Being the same label that
has Lil Jon and Chyna White, we felt
like [Trillville and Lil Scrappy] fit
right in at BME. Everybody’s looking
for something crunk.”

Phillips also revealed that BME is
“in discussions with several major
record companies about entering
into a label situation.”

HIP-HOP ON DISPLAY: Spelman College
in Atlanta is hosting an extraordinary
exhibition titled One Planet Under a
Groove: Hip Hop and Contemporary
Art. The exhibition, which opened
March 21 and runs through May 17 at
the Spelman College Museum of Fine
Art at the Camille Olivia Hanks Cosby
Academic Center, features more than
50 works—including sculptures, video
presentations, and paintings—by
African-American, British, and Japan-
ese artists.

Spelman Museum Advisory Coun-
cil member Chaundra Hughes says,
“One Planet Under a Groove depicts
the overwhelming influence that hip-
hop has had as a culture, and its pres-
ence here at Spelman speaks directly
to its impact on a universal audience.”

Dr. Andrea Barnwell, director of
the museum, says the works in the
exhibition display how much “hip-
hop has really informed the world.”
She explains, “Here you have a trend
that started in the streets of the
Bronx [N.Y.]. Who knew that it was
going to grow into a multimillion-
dollar industry, let alone go inter-
national? It’s really phenomenal.”

Examining both old-school and
new-school hip-hop, the exhibition
embraces the culture as a whole, not
just rap music. Barnwell says, “There

™

are pieces that do everything from
talk about specific works of art to oth-
ers that examine this phenomenon
about gold teeth and clothing.”

Barnwell says one of the most
entertaining pieces in the exhibition
is a video by artist Adrian Piper
called “Funk Lessons.” “She’s com-
pletely sarcastic and tongue-in-
cheek,” Barnwell says. “It’s literally
this woman on video giving funk les-
sons, and she’s in many ways mak-
ing fun of her audience.”

Unlike most museum exhibitions,
Barnwell says One Planet Under a
Groove encourages interaction. “It’s
this concept of you going into a muse-
um and you know you don’t touch any-
thing and you definitely don’t step on
anything. But here we have this break-
dance board encouraging people to
dance, to step, to do all these things.”

ALL OR NOTHIN FOR PLATOON: FB
Entertainment’s 54th Platoon is gear-
ing up for a series of college campus
appearances in support of its May 6
FUBU Records debut, All or Nothin.
Group member Big Nut says the cam-
puses of Mississippi Valley and Jackson
State in Mississippi and of Southern
University and Grambling State in
Louisiana are all on the group’s radar.
“We’re doing a little promotion out
there in those areas, plus hitting some
of the area schools that we went to,” he
says. “We went to Grambling, so we're
going back to show our support.”

Member JS says the group is look-
ing forward to promoting the album,
which he says is marked by its wide
variety of styles. “No two tracks on
our album [put] you in the same state
of mind. There are so many different
areas that we bring you in musically
that it’s hard to classify us. So when
you listen to the album from begin-
ning to end, it’s full-circle; we bring
you back to where we started. And it’s
a complete thought.”

Rhonda Baraka may be reached at
rbaraka@comcast.net.
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1| — GINUWINE i 86960 (12 98 £Q/18.98) The Senior | 1 55 |41 702 MOTOWN 066130 UMRG (12 58/18 88) Star | 22
3| — SCARFACE . PRINCE 42024/RAP-A-LOT (123818 33) Balls And My Word | 3 - 43 |35 VARIOUS ARTISTS  sucameewovosamersissmeoces  Lil' Flip And Sucka Free Present 7-1-3 And The Undaground Legend: Remixed | 35
3 5 |3 CAM'RON PRESENTS THE DIPLOMATS  roc A FeLLvoer Jamosszin oume i2ssco Diplomatic Immunity | 1 57 463 |59 WHITNEY HOUSTON A  ARista 14747 (1298118 98) Just Whitney... | 3
714 SEAN PAUL A  Ve/ATLANTIC 5362076 (1298 18 98] Dutty Rock | 4 58171 |61 DIRTY  NFINITYUNIVERSAL 018415/UMRG (12 98/18 98) Keep It Pimp & Gangsta | 13
B 815 FABOLOUS @ 0ESERT STORM/ELEKTRA 62791*/EEG 12 98/18 98) Street Dreams | 3 59 462 |66 SMILEZ & SOUTHSTAR  ARTISTDIRECT 01030 {11.98/17 38} [H] Crash The Party | 24
9496 LIL' KIM @ quEeEN BEE/ATLANTIC 83572°/4G (12 98/18 98) La Bella Mafia | 4 S 44 | — VARIOUS ARTISTS  suanaciesio0 (18 38 o) Streetwize: Work It! | 44
10 41215 BUSTA RHYMES @ . z00437/8m6 11238 18 81 It Ain't Safe No More... | 10 5 57 |55 INDIA.ARIE @ moTowN 062755UMRG (12 3618 98) Voyage To India | 1
11 413(13 FLOETRY  DREAMWORKS 450313/INTERSCOPE 117 88 CD) Floetic | 4 AN 53 |42 BLACKSTREET  DREAMWORKS 450392/INTERSCOPE (18 96 CD) Level i | 8
12410| 9 JAHEIM @ DivINE MILL 48214WARNER BROS (1898 CD) Still Ghetto | 3 6 61 |54 BABY @ CASH MONEY/UNIVERSAL 060076°/UMRG (12 98/18 98] Birdman
13417 |21 | LIL JON & THE EAST SIDE BOYZ  8me 2370°/1v (139817 58) Kings Of Crunk | 2 LN 65 |64 FATHER M.C.  £MPIRE MUSICWERKS 39048 (17.98 CD) My | 59
6 | — JAY-Z  ROC-A-FELLA/DEF JAM 000287/IDJMG (15 98 CD) Blueprint2.1) 6 0 56 |47 MR. CHEEKS  uNIVERSAL 067614/UMRG (12 38/18 98) Back Again! | 25
1541926 HEATHER HEADLEY  rca6376/AMG (1238/18 98) This IsWho | Am | 14 | 66 }80 |74 VARIOUS ARTISTS  motownoeraiwumpc isssco)  Conception: An Interp Of Stevie Wonder’'s Songs | 44
17 26 | 22 LES NUBIANS  0MI0WN/HIGHER OCTAVE 62569/VIRGIN 116 98 CO) One Step Forward | 16 |67 J68 |57 SOLANGE  music WORLD COLUMBIA 85354/CRG (998 £Q €0 Solo Star | 23
1|8 BRIAN MCKNIGHT  moTown 067315/UMRG (12 98/18 98) UTumn | 4 68 485 |68 SOUNDTRACK  R0C-A FELLA/DEF JAM 063201*/IDJMG (12 98 18 98) Paid In Full | 10
18 125|24 VIVIAN GREEN  cowumsia 8s357/CRG 1298 EQ/18 98) Love Story | 14 2 59 |49 NIVEA e 4175620M84 (11 9817 98} [H] Nivea | 35
15|11 VARIOUS ARTISTS  EMyuNIVERSAL/SONY/ZOMBA 82344/CAPITOL (12 98/18.98) Now 12| 10 1 69 |58 LIL' WYTE  HYPNOTIZE MINDS 3604/STREET LEVEL (17.98 CD) [M] Hypnotize Minds Presents: Doubt Me Now | 44
16 (10 B2K A TUG 859957/EPIC (1288 EQ/18 98) Pandemonium! | 3 73|85 FAT JOE  TERRDR SQUAD/ATLANTIC 83600° G 12.98/18 98) Loyalty | 11
24|20 SNOOP DOGG A  DOGGYSTYLE/PRIORITY 39157° CAPITOL (12 98/18 %8) Paid Tha Cost To Be Da Bo$SS | 3 72 (70 | KIRK FRANKLIN @ 60sP0 CENTRIC 70037/20MBA (11.98 17 98) The Rebirth Of Kirk Franklin | 1
2119 B.G.  CHOPPA CITY/IN THE PAINT 8465/KOCH 18 98 CD) Livin' Legend | 4 64 |84 | LIONEL RICHIE  morowNuTV 068140/UME (18 98 CD) The Definitive Collection | 31
1412 FREEWAY  ROC-A FELLA/DEF JAM 586920°/IDJMG 12 9818 98) Philadelphia Freeway | 3 66 51 LL COOL J  0eF yaM077021°/1DJMG (1238118 98) 01
22|18 EMINEM A® WEB AFTERMATH 493290°/INTERSCOPE (12 98,19 98 The Eminem Show | 1 75 482 |71 DOTTIE PEOPLES  aTtanTaINT L 10279188813 38) Churchin' With Dottie | 68
27 HOT BOYS  cASH MONEY, UNIVERSAL 860966 UMRG (12 98/18 98 Let'‘EmBurn | 3 70|75 CLIPSE @ s7aRTRAK 14735"/ARISTA (12 9818 95) Lord Willin* | 1
S 23116 TYRESE @ . 20041/RMG (12.98/18 38) i Wanna Go There | 2 75|90 BUJU BANTON  vp/atianTic 8363¢+/a6 (16 98 CD) [M] Friends For Life | 44
L7 130(29 JUSTIN TIMBERLAKE A’ e 418237Z0MBA (1298 18 38) Justified | 2 67 |60 BONE THUGS-N-HARMONY  RUTHLESS 86534 -/EPIC (12 98 EQ/18 98) Thug World Order | 3
18|14 VARIOUS ARTISTS  sapviLL 6101 (15 58 Co) Rewind: The Hip-Hop DVD Magazine Issue 1 | 11 2178177 SOUNDTRACK  HoLiywooo 162369 (18 38 C0) Deliver Us FromEva | 19
294 31|32 TALIB KWELI  rawkus 1130a8°/MCa {18 98 C0) Quality | 6 A 76 |73 THE CRUSADERS  pRAVERVE 060077VG (1898 CO) Rural Renewal | 73
30 12825 MISSY ELLIOTT A  THE GOLD MIND/ELEKTRA 62813° EEG 112 9818 98 Under Construction | 2 81165 | TLC A ariSTA 14780 (12 9818 98) | 4
27 (17 KILLER MIKE  A0UEMINICOLUMBIA 6862 /CRG {12 98 EQ, 18 88) Monster | 4 82 SOUNDTRACK  FoxuIVE 4181020MBA (12 98/18 38) Drumline | 61
32 4 32(27 NAS A  ILLWILUCOLUMBIA 86330°/CRG (12 38 EQ/18 58) God'sSon | 1 86 1789 CARIBBEAN PULSE  irit 10021558 co) Stand Up | 81
33) 33|28 WAYNE WONDER  vP/ATLANTIC 83628 4G (39814 98) No Holding Back { 10 34 ZIGGY MARLEY  TUFF GONG/PRIVATE MUSIC 11636/RCA VICTOR (18 98 CD) Dragonfly | 84
29|23 SOUNDTRACK  BLOODLINE/DEF JAM 063615, 1DJMG (12 58 18 96} Cradle 2 The Grave 77 |69 GERALD LEVERT  ELExTRA 62795/EEG (1258 18 99) The G Spot | 2
3513634 NELLY A% o REELUNIVERSAL 017747°/UMRG {12 %/18.98) Nellyville | 1 74178 | VARIOUS ARTISTS  spcisi313s8co) Slow Jams Volume 1& 2 | 67
36 J 35|37 SYLEENA JOHNSON  Jive ¢181520MBA (11 9817 95) [M] Chapter 2: The Voice | 19 |37 192 |87 DJ WHOOKID  FuLL cup 2005° (139 C0) [W] Hood Radio V.1 | 63
37 13843 AMANDA PEREZ  POWERHDWSE B2131VIRGIN (1898 CO) [M] Angel | 37 189 (72 ASHANTI A MURDER INC /AJM 585830° 1DJMG (1298 16 98) Ashanti | 1
-8 14138 DONNIE MCCLURKIN  veriTy a319970m84 11298 18 98) Donnie McClurkin... Again | 12 39 ALICIA KEYS A® 20002 MG (12 98/18 98} Songs In A Minor | 1
A 34131 SOUNDTRACK  HoLLw00D 162386 {19.98 CO) Bringing Down The House | 23 90 831 76 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR  veamvimszongarnsnon vl Family Aair Il Live At Radio City MusicHall | 37
0l 37 | 30 SOUNDTRACK A* sHADY 493508*/INTERSCOPE 12 98 19 98) 8 Mile | 1 91 STICKY FINGAZ 03 9916/RIVIERA {1838 CD) Decade | 91
40| 40 KENNY LATTIMORE & CHANTE MOORE  arista 14751 (129818 98} Things That Lovers Do | 3 92 198 (95 SCARFACE  RaP-a LOT/NOD TRYBE 12646 VIRGIN (12 36/10 98) Greatest Hits | 10
39|48 KEM  MoToWN 067516/UMRG (8 98 1298) [M) Kemistry | 29 9 84 |88 LIL' FLIP A  sucka FREENOUD 86521*/CRG i7 98 EQ/12 98) Undaground Legend | 4
215136 FIELD MOB  wmca iz 11898 C0) From Tha Roota To Tha Toota | 4 94 ANITA BAKER  ATLANTIC 78209 RHIND (17 98 CO) The Best Of Anita Baker | 29
45|45 2PAC A2  AMARU/DEATH ROW A97070°/INTERSCOPE (18 98/24 58] Better Dayz . 11 88 |80 TRINA  suP-N-SLIDE/ATLANTIC 83517°/4G {11 9817 98) Diamond Princess | 5
5052 JENNIFER LOPEZ A? epicss23 (1838 EQ CD) This Is Me..Then | 5 L8| 87 (79 CHICO DEBARGE  atove ss20k0CH (18 %8 CO) Free | 79
) 46| 44 AALIYAH A  BLACKGROUND UNIVERSAL 060082/UMRG (1258/18 98) 1CareqU | 1 97 MOBB DEEP  1an0speeD 9222/k0CH {14 98 C0) Free Agents: The Murda Mix Tape | 97
49| 39 KINDRED THE FAMILY SOUL  HiDDEN BEACH 86491, EPIC (1398 EQ CO} [M] Surrender To Love | 39 L 96 I91 VARIOUS ARTISTS  DREAMWORKS 450326*INTERSCOPE {12 98/18.98) Swizz Beatz Presents G.H.E.T.T.0. Stories | 10
M 47|56 DRU HILL  0eF souL 063377° DM 1125818 981 DruWorld Order | 2 [L59 COMMON  mca i34 (18 C0) Electric Circus | 9
4 48|33 | JAY-Z A ROC-A-FELLA/DEF JAM 063380 10JMG (15 98/19.98) The Blueprint 2: The Gift And The Curse | 1 [R10 S04 BOYZ  NEW N LIMITUNIVERSAL 066372/UMRG {12 98/18 98} Ballers | 13
50 16062 THE ROOTS  mca11299° (1848 C0) Phrenology | 11
A » ' 3 B S L » ' » A A ' A »
00 DHDOUIU X L »
u Sales data compiled from a national subset I\. . ] x “
o panel of core R&B/Hip-Hop stores by Nielsen - 2 £
; SoundScan 2E ; ]
< | ARTIST iMPRINT & NUMBER/DISTRIBUTING LABEL Title | 5 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | :‘:' s
o NUMBER 1 21 Weeks At Number 1 13 | BEASTIE BOYS A° DeF JamM 527351/1DJMG (6.98/11 98) Licensed To lll | 202
10 2 | EMINEM A° WEB/AFTERMATH 490629" INTERSCOPE (12 96/18 351 The Marshall Mathers LP | 113 11419 | THE NOTORIOUS B.I.G. @ " 8a0B0Y 73011 /ARISTA (19 98724 58] Life After Death | 275
1 | BOB MARLEY AND THE WAILERS " TUFF GONG/ISLAND 548904 IDJMG 112 98,18 98) Legend | 337 12 [ JAY-Z A FREEZEROC A FELLA 50592°/CAPITOL (10.98116.98) R ble Doubt | 274
4 | JAHEIM & DIVINE MILL 47452°/WARNER BROS {11 96/17 96) [Ghetto Love] | 109 15M 23 | DONNIE MCCLURKIN A VERITY 315020MBA (113817 38) [H] Live In London And More... | 131
3 | BONE THUGS-N-HARMONY A RUTHLESS 6343°/EPIC (10 98 EQ/15 98) E. 1999 Eternal | 267 17 | AL GREEN A HITHE RIGHT STUFF 30800/CAPITOL (10 98/17 38) Greatest Hits | 422
5 | 2PAC A® DEATH ROW 63008°/KDCH {19 98/25.98) AllEyez On Me | 367 130 — | TWISTA @ CREATOR S WAV/ATLANTIC 92757°AG (119817 38) [M] Adrenaline Rush | 130
6 A 9 | MAKAVELI A* ocatkRow 63012-K0CH (129817 38) The Don Killuminati: The 7 Day Theory | 253 ‘M 11 | R. KELLY A* sive 41705-20MBA (129818 38) tp-2com | 98
7 M0 7 | 2PAC  A° AMARU.DEATH ROW 490301 /INTERSCOPE {19 98724 98) Greatest Hits | 226 181 18 | DR. DRE A°® DEATH ROW 63000/KOCH {1158 17 9%) The Chronic | 308
(Bl 6 | EMINEM A wEB/AFTERMATH 490287 INTERSCOPE {12.98/18 98) The Slim Shady LP | 160 20 | SADE A° epicasiss (1298 £0/1898) Lovers Rock | 70
‘2 8 | MARY J. BLIGE A® uprown 110681 MCA (69811 98) What's The 4117 | 160 21 | MARY MARY A C2C0LUMBIA 63745CRG 7 98 EQ/1198) Thankful | 135
104 — | THE NOTORIOUS B.I.G. A* 840 80Y 730007 /ARISTA (11 98 15 58) Ready To Die | 388 15 | JODEC! A° uptown 110138/MCA (6.98/11.98) Forever My Lady | 147
101 2PAC A AMARU/JIVE 41636,20MBA (11 98117 981 Me Against The World | 345 248 — | MARVIN GAYE A MOTOWN 549517/UNIVERSAL {12.9818.98) Every Great Motown Hit | 144
10 16| DR. DRE A° AFTERMATH 490486°/INTERSCOPE 12 9818 &3) Dr. Dre — 2001 | 161 8 — | R. KELLY A° Jive 4152720MBA 111 9817 58) 12Play | 199

- Albums with the greatest sales gamns this week. Catal%%oalbums are 2 year old ttles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflacts combined weeks title has appeared on the Top R&B Hip Hop Aibums and Top R&B/Hip-Hop Catalog Albums. @ Recording Industry
nssn Of Amenca (RIAA} certification for net shipment of 500,000 album units (Gold) A RIAA certification for net shipment of 1 mithon units (Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Ptatinum or Dtamond symbol indicates nlgum's multi-platinum level. For boxed sets, and double
alburrs with a 1unn|v’|& time of 100 minutas or more, the RIAA multphes smpments bBIhe number of discs and/or tapes. RIAA Latin awards; » Cerufication for net shipment ot 100,000 units {Dro). A Certification of 200,000 units (Platino). /. “Certitication of 400,000 units (Multi-Plating). *Asterisk indicates LP is available. Most tape prices,
and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EQL, and all other CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
seekers this week [M] indicates past or present Heatseeker title © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. Al fights reserved.
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L < S’y(;?e;ass e Ir:na\ a's:bssels;ae:elanla gz:‘;p‘ﬁe&slnipielizf)nslz?:s, ::: Soundscan g H < r4
2 2 wvi playlists from sefect non-monitored radio stations. = 2 7 Q
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2|2 TITLE Artist 28 v |2 TITLE Artist | g @
-4~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL aa 5 ~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL e 8
¥ NUMBER 1 & 1 Week At Number 1 49} 49| 55 1 STILL LOVE YOU 702 49
THE NEPTUNES (PWILLIAMS C HUGO) MOTOWN SOUNDTEACK & ALBUM CUT UMRG
2|5 21 QUESTIONS 50 Cent Featuring Nate Dogg = | 1 9
DIRTY SWIFT {C. JACKSON.K RISTO,J CAMERON.Y CAMERON} G-UNIT/SHADY/AFFERMATH u.au-,? CuT mmscgrg gl 43| 36 ﬁ,ﬁfm',‘f,',ﬁ ,,“B'E‘,,'L)’,(f,'fﬂgm STORCH) Justi ";Dnglﬂﬁ,zl‘%g = N
11 4 GET BUSY © Sean Paul < | 1 42| 34 WHAT HAPPENED TO THAT BOY Baby Featuring Clipse = | 14
SMARSDE (S HENRIGUES S MARSDEN) @ O VP ATLANTIC 83020° THE NEPTUNES (B WILLIAMS, PWILLIAMSC HUGO,T THORNTON,G THORNTON) CASH MONEY/UNIVERSAL ALBUM CUT/UMRG
31417 | KNOW WHAT YOU WANT O Busta Rhymes & Mariah Carey Featuring The Flipmode Squad = | 3 58| 67 1.M.P. 50 Cent 52
RICK ROCK (T SMITH W LEWIS,R MCNAIRE L JONES R FISHER R THOMAS} @ JMONARC 21258'/RMG/IDJMG D.PORTER (C JACKSON,O PORTER) G-UNIT JAFTERMATH ALBUM C 0PE
3|13 BEAUTIFUL © Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson = | 3 55| 58 TOO MUCH FOR ME DJ Kayslay Featuring Nas, Foxy Brown, Baby & Amerie = | 53
THE NEPTUNES (C BROADUS PWILLIAMSC HUGO} @ DOGGYSTYLE/PRIORITY 77887°/CAPITOL DREAM TEAM IN.JONES,B WILLIAMS,| MARCHAND.A M M.ROGERS) COLUMBIA ALBUM CUT
51 61|10 CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Li Mo < | 5 54} 63| — 21 QUESTIONS (AGAIN) Debreca 54
JUST BLAZE E BASS 1 JACKSON,J SMITH.C LOVING,D BRASCO} DESERT STORMELEKTRA ALBUM CUTEEG MARCUS D L IC JACKSON X RIST0. CAMERON V.CAMERON.D SMITHMARCUS D L) MASS APPEAL PROMO
M 5 2 IN DA CLUB O 50 Cent = | 1 52| 52 CRUSH ON YOU Mr. Cheeks Featuring Marioc Winans = | 52
DR DREM ELLZ0%DO (C JACKSON.AYOUNG, M ELIZONDO) @ G-UNIT, SHADY;AFTERMATH 497856/\NTERSCOPE M WINANS.THE HITMEN (TKELLYM WINANS.J KNIGHT) UNIVERSAL ALBUM CUT/UMRG
71 EXCUSE ME MISS © Jay-Z2 2| 1 56 NEVER LEAVE YOU Lumidee 56
THE NEPTUNES .S CARTER PYRIMIAMS I HUGD) @ ROC A-FELLA/DEF JAM 063717 /IDJMG TEDSMDOTH (L CEDEND,TMENOEZS MARSDEN) STRAIGHT FACE/UNIVERSAL ALBUM CUT/UMRG
8| 6 HOW YOU GONNA ACT LIKE THAT Tyrese % | 3 571] 69| 80 IF | CAN'T 50 Cent 57
THE UNDERDDGS T GIBSON H MASON JR .0 THOMAS.E DAWKINS) J ALBUM CUT/RMG | DR DRE M ELIZONDO {C JACKSON.A YOUNG M.ELIZONDO} G-UNIT SHADY;AFTERMATH ALBUM CUT/INTERSCOPE
' 9| 9 | CAN Nas ®| 9 M 59| 60 ALL | NEED O Fat Joe Featuring Tony Sunshine & Armageddon < | 35
S REM! /A1 JONES S GIBBS.R HAMMOND) ILL WILL ALBUM CUT/COLUMBIA COOL & DRE 1J CARTAGENAA LYONS M VALENZAND.J EADOYW LOVETT.S HARRIS.T LEWIS) € TERROR SOUAD 88012% ATLANTIC
M 10| 8 IGNITION © R.Kelly = | 2 57| 44 X GON'GIVEITTOYA O DMX = | 32
RKELLY (RKELLY) @ @ JIVE 4065 SHATEK (E SIMMONS S KING) @ BLOODLINE/DEF JAM 163776 I0JMG
11111 THE JUMP OFF O Lil’ Kim Featuring Mr. Cheeks = | 8 60| 67 70 LOVE CALLS Kem 60
TIMBALAND K JONES TMOSLEY,TKELLYR ROGERS) & OUEEN BEE 880%" ATLANTIC KEM K OWENS) KEMISTRY;MOTOWN ALBUMS CUT-UMRG
12|12 MISS YOU Aaliyah = | 1 61 KK LAUNDROMAT Nivea = | 20
TBISHOP (T BISHOP.J AUSTIN} BLACKGROUND/UNIVERSAL ALBUM CUT/UMRG RKELLY {RKELLY) JIVE ALBUM CUT
13| 13 PUT THAT WOMAN FIRST Jaheim = | 13 Y 62| 72 COME OVER Aaliyah 62
KAYREE D BINGHAM (KL GIST.D BINGHAM B MUHAMMED,C LIGHTYM BROWN,J HOAGLAND WBELLB RJONES)  DIVINE MILL ALBUM CUT/WARNER BROS B.M.COXKHICKS,J.PHA (B.M.COX PALEXANDER K HICKS JAUSTIN) BLACKGROUND UM VERSAL ALBUM CUTAUMAG
14| 14 NO LETTING GO © Wayne Wonder | 14 RL63 | 73 — RIGHT THURR © Chingy 63
S MARSDEN {V CHARLES.S MARSDEN) € € GREENSLEEVESVP/ATLANTIC 6402° TRAK STARZ (S.DAUGHERTYA LEE H BAILEY) @ DISTURBING THA PEACEPRIORITY 77540° CAPITOL
151 15| 15 EMOTIONAL ROLLERCOASTER © Vivian Green = | 13 Bl 64 | 64| 71 STOP Jay-Z 64
J BERVINE {V S GREEN,E ROBERSON OSUNLAOE} @ @ @ COLUMBIA 73858 SWIZZ BEATZ {S CARTER.K DEAN) ROC-A-FELLA/DEF JAM ALBUM CUTIDJMG
L1171 17 SAY YES Floetry | 16 65 HOW YOU WANT THAT Loon Featuring Kelis 65
! AHARRIS IMAMBROSIUS N STEWARTAHARRIS) SOLJAZ ALBUM CUT.DREAMWORKS Y0G1,S.COMBS.C DIMANCHE.SUAM {C HAWKINS,J GRAHAM S COMBS. J KNIGHTK ROGERS) BAD BOY/UNIVERSAL ALBUM CUT UMRG
1 i YW 51| 48 THAT GIRL Margues Houston = | 24
L GREATEST GAINER/AI RPLAY il K PAUL {K.PAULY.OUE) TU.G/ASM ALBUM CUT INTERSCOPE
17 124 | 39 MAGIC STICK Lil' Kim Featuring 50 Cent 17 57170 68 CLOSURE Gerald Levert 57
PHANTOM OF THE BEATS SHA MONEY (K JONES £ JACKSON.C EVANS M CLERVOIR RAVONR HAWKINS) OUEEN BEE ALBUM CUTIATUANTIC G LEVERTR BOWLAND (G.LEVERTR BOWLAND.N MCKINNEY) ELEKTRA ALBUM CUT/EEG
181( 18 WHAT WOULD YOU DO? The Isley Brothers Featuring Ronald Isley = [ 18 3 50| 50 YEAH YEAH U KNOW IT O Keith Murray Featuring Def Squad = | 50
RKELLY IRKELLY) OREAMWORKS ALBUM CUT JUST BLAZE (K MURRAY,J SMITH R NOBLEE SERMON} € DEF JAM 07799° 10JMG
19,19 19 GIRLFRIEND © B2K 2| 19 M 66| 54 SUPERMAN Eminem = | 44
RKELLY (RKELLY) € TU G 7985 EPIC EMINEM {M MATHERS,J BASS S KING) WEBAFTERMATH ALBUM CUT/INTERSCOPE
20120 21 4 EVERO Lil* Mo Featuring Fabolous == | 20 §l 70 MAKE ME A SONG Kylie Dean 70
8 M COX LOVE (B M COX.C LOVECLOVING.J JACKSON) € THE GOLD MIND/ELEKTRA67379" EEG TIMBALAND.S STORCH {W MILLSAPC NELSON.TMOSLEYK DEAN.S GARRETT.R STEWARTE SEATS) BEAT CLUB ALBUM CUTINTERSCOPE
- (S - 71 — THAT GIRL Joe Featuring Mr. Cheeks 71
s G REATEST GAINER/ SALES s JOE (S WONOER} MOTOWNgALBUM CUT UMRG
f1121] 30 BEWARE OF THE BOYS (MUNDIAN TO BACH KE) Panjabi MC Featuring Jay-Z < | 21 72176 — FAR AWAY Kindred The Family Soul 72
PANJABI MC ’PANJAEI MWANJUAG LARSON,S PHILLIPS) Q (7] SEWE"EE”'T € PERRYXINDRED THE FAMILY SOUL0 {VORY (FDANTZLER A GRAYOON.E PERRY} HIDDEN BEACH ALBAM CLTEPIC
1@122| 37 SO GONE © Monica @ | 22 68| 66 HE PROPOSED Kelly Price = | 58
M.ELLIOTT,SPIKE & JAMAKL {M ELLIOTT.X.CUNNINGHAM.J RYE.Z AHMONUEL) €@ J 21250 /RMG D CINTRON.B ARRINGTON,C.SMITH {B.ARRINGTON) DEF SOUL ALBUM CUTADJMG
23] 23] 25 PUMP IT UP Joe Budden = | 23 § 74 77| 77 ROLL WIT M.V.P. O Stagga Lee ® | 74
JUST BLAZE |/ BUDOEN.J SMITHJ DAVIS B HIGGINS JJACKSONAS MUHAMMED- JONES.T SMTTH) OEF JAM ALBUM CUT/IDJMG M VP ENTERTAINMENT (R CLIVILLESE NEWMAN.M PEREZM RIPERTON.R RUDOLPH) @ MVP 01128 ARTISTDIRECT
16| 16 HELL YEAH O Ginuwine Featuring Baby < | 16 65| 65 EXCUSE ME MISS AGAIN Jay-Z 65
RKELLY {R KELLY.BABY) & EPIC 13870° THE NEPTUNES {S CARTER PWILLIAMS C HUGO) ROC A FELLAVDEF JAM ALBUM CUTADJMG
251251 35 NEVER SCARED O Bone Crusher Featuring Killer Mike & TI. < | 25 76 } 79| 64 DIPSET ANTHEM © The Diplomats Featuring Cam'ron & Juelz Santana = | 64
A JOHNSON (BONECRUSHER) € BREAK EM OFF,S0 SO DEF 777"/ARISTA HEATMAKERZ (C GILES LJAMES,G GREEN.S.THOMAS,S DEES) & ROC A FELLA,OEF JAM 077355° 1DJMG
Z6 ) 26| 40 P***YCAT O Missy "Misdemeanor” Elliott 26 61| 46 MESMERIZE O Ja Rule Featuring Ashanti ® | 5
M ELLIDTTE MCCALLA, JR. (MELLIDTT.E MCCALLA, JR) @ THE GOLD MIND/ELEKTRA (B WORK IT)*/EEG C SANTANA.IRV GOTTI {J ATKINS A DOUGLAS A PARKER,.LORENZ0.T BELLL CREED) @ MURDI R INC DEF JAMBRTT3I0JMG
271371 43 SNAKE R. Kelly Featuring Big Tigger 27 78178| 78 BUNNY HOP © Da Entourage 2| 67
RKELLY (R KELLY} JIVEALBUM CUT GAME-BEENO,RED BDY IP.BROWN, TGRIFFEN,0 SPENCER,H.GUILLORY.C MAYFIELD} @ RED BOY/UNIVERSAL 7182 UMRG
28 ) 281 29 | WISH | WASN'T Heather Headley < | 28 79 WHAT UP GANGSTA 50 Cent 79
J JAMTLEWIS |J HARRIS 11 TLEWIS, ) WRIGHT) RCA ALBUM CUT/RMG RTEWLOW (C JACKSON RTEWLOW) G-UNIT/SHADY/AFTERMATH ALBUM CUTANTERSCOPE
29| 32 GET BY O Talib Kweli 2| 29 (08 81| 79 THE BATTLE IS THE LORD'S Yolanda Adams 75
KWEST (TK GREENEX WESTN.SIMONE} € RAWKUS 113338"/MCA B.TANKARD.YAQAMS (V.M MCKAY) VERITY ALBUMS CLIT\WE
N 30| 45 NIGGAS 50 Cent Featuring The Notorious B.1.G. 30 80| 69 A.D.I.D.A.S. Killer Mike Featuring Big Boi < | 42
0. WHOO KID,RED SPYDA (C WALLACE.C.JACKSON] G UNIT ALBUM CUT MR_D.,81G BOI (M RENDER,D.SHEATS A PATTON) AGUEMINI ALBUM CUT Cut UMBIA
27| 27 PIMP JUICE © Nelly = | 27 74| 74 PATIENTLY WAITING 50 Cent Featuring Eminem 65
JEPPERSON INELLY.J EPPERSON,B.CRUTCHER.C SMITH) @ FO REEUUNIVERSAL 000235 UMRG EMINEM (C JACKSON.M MATHERS L RESTD,M.ELIZONDO} G-UNIT/SHADY/AFTERMATH ALBIM (41T SNTERSCOPE
34| 24 LOVE OF MY LIFE (AN ODE TO HIP HOP) © Erykah Badu Featuring Common % | 1 83 ALL LIFE LONG © Mo Thugs Family 83
EBADU,R SAADIC {RSAADIQ.EBADU.J.POYSER R C OZUNAG STANDRIDGE M CHINWAH RLLYNN) € FOX 113%7°/MCA THE PLATINUM BROTHERS (FLINDSEY.S HOWSE) @ 03 MO THUGS SISRIVIERA
37| 33 GUESS WHAT Syleena Johnson = | 29 8 82| 81 ANGEL Amanda Perez ® | 57
RKELLY (RKELLY) JIVE ALBUM CUT HROADAPEREZ (A PEREZ) POWERHOWSENIRGIN ALBUMS CUT
36| 28 FABULOUS Jaheim Featuring Tha Rayne % | 7 85185 92 | NEED A MAN O Foxy Brown Featuring The Letter M. 85
KAYGEE,E BERKELEY IK GISTE BERKELEY.8 MUHAMMED,M BROWN,VCARSTARPHEN.G MCFADDEN, WHITEHEAD) _ DIVINE MILL ALBUM CUTAWARNER BROS. 7 MARCHAND,S AURELIUS) € DEF JAM 000251 IDJMG
35] 39| 47 SHOULDA, WOULDA, COULDA Brian McKnight = | 35 M 75| 76 GUESS WHAT (GUESS AGAIN) © Syleena Johnson Featuring R. Kelly 75
THE UNDERDOGS {B.MCKNIGHTH.MASON, JR.D.THOMAS E DAWKINS T.OIXON) MOTDWN ALBUM CUT/UMRG RKELLY (RKELLY) @ JIVE 0%
S 35| 26 DONTCHANGE O Musig ®{ 3 72| 63 HOOKED Mary J. Blige Featuring P. Diddy 54
| BARIAS,C.HAGGINS.MUSIQ SOULCHILD (MUSIO SOULCHILD,C. HAGGINS,| BARIAS FROMANO} & DEF SOUL 03790 /10JMG S COMBS (C JACKSONA YOUNG,M ELIZONDOM.J BUGE.S COMBS) MCA DOWNLOAD TRACK
37)] 53] 56 I LOVE YOU @ DruHill = | 37 88 | 94| — DOUBLE SHOTS © Mobb Deep Featuring Big Noyd 88
NOKIO,NOCKD (T RUFFIN M ANDREWS,RWALLER.D MOREHEAD) € DEF SOUL 000305°i0JMG S.C (A JOHNSONX MUCHITATPERRY) € LANDSPEED 3019°/KOCH
40| 51 LIKE A PIMP © David Banner Featuring Lil’ Flip | 38 89192 — BACK IN THE DAY © Missy "Misdemeanor” Elliott Featuring Jay-Z 89
D BANNER (L.CRUMPW E BUTLER) € SRC/UNIVERSALG%011*/UMRG TIMBALAND,M ELLIOTY (M.ELLIOTT,.T MOSLEY.S.CARTER) € THL GOLD MINO/ELEKTRA 67387 EEG
391451 62 IN LOVE WIT CHU © Da Brat Featuring Cherish 39 90191 — WHO RUN THIS © Roy Jones, Jr. Featuring Pastor Troy & Lil’ Jon & The East Side Boyz 0
LT HUTTON (S HARRIS.LT HUTTON) € S0.S0 DEF51342*/ARISTA PERION (R JONES, JR PASTOR TROY.PERION) @ BOD HEAD 4771
Gl 38 | 31 STILL BALLIN 2Pac Featuring Trick Daddy 31 87| 84 IN DA CLUB Beyonce Knowles 67
FRANK NITTY,JOHNNY “J- (TSHAKUR,LJACKSON £ PIMENTEL M.YOUNG) AMARU/DEATH ROW ALBUM CUT/NTERSCOPE NOT LISTED (. JACKSONAYOUNGM ELIZONDD} NOT USTED DO ALUAR 1RACK
32| 23 SICK OF BEING LONELY © Field Mob = | 10 86| 83 HOTTEST OF THE HOT O B.G.w| 74
J PHA (S JOHNSON,D CRAWFORD,PALEX @ MCA 13999° KIDD M CROOMS {8 G.KIDD) € CHOPPA CITY/IN THE PAINT 8650° KDCH
42 1 44| 49 STEP DADDY Hitman Sammy Sam | 42 ~ M 90| 82 C'MON Mario % | 61
TJETTRHILL WABLOOM.F LSMITH.S KING, JR TJETLR HILL) ROCKY RDAD/COLLIPARKUNIVERSAL ALBUM CUT/AUMRG JUST BLAZE W CAMPBELLJ CAMPBELL (W CAMPBELL.J CAMPBELL.J SMITH.R GINYARD, JR ) 3RD STREET.. ALBUM CUT/RMG
2N 89| 89 IF YOU LETME O Lou Mosle 89
¢« HOT SHOT DE BUT D PAYNELMOSLEY (FWILSON) @ JENSTAR \aay3
43 ROCK WIT U (AWWW BABY) Ashanti 43 88| 90 | GOT'CHA MA © Caddillac Tah Featuring Althea 88
C SANTANAIRY GOTT! {A DOUGLASA PARKER LORENZO) MURDER INC/DEF JAM ALBUM CUTAIMG IRV GOTTI.C SANTANA (TCROCKER A PARKER,| LORENZO} & MURDER INC_DEF JAM 000061 1D IMG
33| 20 ALL | HAVE Jennifer Lopez Featuring LL Cool J | 4 83| 75 THIS VERY MOMENT K-Ci & JoJo = | 53
CRODNEYRON 6,0.MCPHERSON (.LOPEZM.RIDDICK,C RICHARDSON,RON G L. PETERS W JEFFERY) EPIC ALBUMS CUT D LOBSO%.TOWENS (T.OWENS.D DOBSON} HOLLYWDOE/MCA ALBUM & SUUNBTRACK CUT
45154 | 61 ROCK YOUR BODY Justin Timberlake = | 45 B 97 | 97| — 63/64 O Roez Boyz = | 97
THE NEPTUNES (. TIMBERLAKE.C HUGO,PWILUAMS) JIVE ALBUM CUT PRINCE SYKE 1. HOUSE.E WILSON) @ GREEN TEETH 0452 BAYSIDE
46 |1 561 59 I'LL NEVER LEAVE R. Kelly 46 84| 85 SOLDIER'S HEART © R. Kelly 84
RKELLY (R KELLY) JIVE ALBUM CUT RKELLY (RKELLY) @ JIVE 40029
47 148 53 GET LOW O Lit Jon & The East Side Boyz Featuring Ying Yang Twins 47 99 SUPER B-BOY PIMPIN’ © The Earthquake Institute 99
LIL JON (J.SMITH.S NORRIS EJACKSON.0 HOLMES) € BME 2377° VT THE EARTHOUAKE INSTITUTE (THE EARTHOUAKE INSTITUTE} @ RICHTER SCALE 605/STREET PRIDE
41| 22 GOSSIP FOLKS © Missy "Misdemeanor” Elliott Featuring Ludacris < | 5 1 93| 73 ALRIGHT Freeway Featuring Allen Anthony = | 64
TIMBALAND,M ELLIOTT {M ELLIOTT.T MOSLEY.C BRIDGES ELSMITH W A BLOOM) THE GOLD MIND/ELEKTRA 67356"/EEG JUST BLAZE L PRIDGENAANTHONYS SMITHRFOSTER) ROC A FELLADEF JAM ALBUM CUT DA

@ Sengs with the gleaéesl airpla;

and/or sales gains recorded this week Greate are awarded, respectively, for the fargest sales and a

st and Greatest Gail y , i
500,000 units (Gold). A RIAA certrfication for net shipment of 1 milion units {Plaunum), with addmional miiian indicated by a number lol!mnﬁm%‘swnbo'r 2 Retail Launch Indicates first full week that retail release cgur™butes to song

are removed trom the Hot R&B/Hip-Hop Singles & Tracks and Hot R B Hip-Hop Airplay charts simuftaneously if they have, been on the Hot
sette Maxi-Sing'e available. Ca!algg numbe?ns tor (B * Indicates [S 3 &

unavaiable, in which case, catalog number is for €, ®, or €Y respectively, based on availabiity 2003,

Bé’ID-Hop Singles & Tracks for more than 20 weeks and rank below 50

, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All nghts reserved

lay increases on the chert. = Vidioechp avadability. © Indicates retail smqle avaflable and 1s removed upon Recording industry Association Of America (RIAALcenmcauon. @ RIAA certthication fur net shipment of
s goum(gal Auplay-only songs #e *ot e’bl‘q-b_le for the Hot R&B@ Hop Singles & Tracks until mvle achthe_op 75 of the Hot R&B/Hip-Hop Awrplay chat_Songs
@ CD Single avalable DvD Single available (5 CD Maxi-Single available. €3 Cassette Single available & Vinyl Maxi-Sngle avallable € Vinyl Single available €3 Cas.

R I RNOARD MAY 3.2003

www.billboard.com

35



U.S. Biggest Latin Market Amid Regional Slump

BY LEILA COBO

MIAMI—Bad news is relative. Take the
global music sales figures recently
released by the International Federa-
tion of the Phonographic Industry
(IFPI), which indicate that the retail
sales value of music in Latin America
dropped by 12.7% in 2002.

The dramatic decline is far worse
than the 7.6% downturn experienced
by the global market as a whole. But it
is still far better than the appalling 22%
drop in value registered for the region
in 2001. And taking into account the
115.4% rise in retail value for music
video and DVD sales, the retail value for
video and music sales dropped 9.8%,
with a 5.4% drop in units sold.

Still, this 2002 figure is far from
being a cause for celebration. While
sales in Brazil were up 4.4% in retail
value, that rise represents only a par-
tial recovery from the drastic 25%
decline of 2001. Meanwhile, sales in
Mexico—the 10th-largest music mar-
ket and the largest Latin American
market—continued to suffer, with an
18.6% decline in value. This leaves the
U.S. Latin market as the largest mar-
ket in the world for Spanish-language
music, with a retail value of $551 mil-
lion despite a drop from 2001 of 14.3%,
according to the Recording Industry
Assn. of America (RIAA).

That is bigger than the Spanish and
Mexican markets ($542 million and
$445 million, respectively). The U.S. is
the leading market in terms of retail
value, even though Mexico and Brazil
outrank the U.S. in units sold.

As has been the case for the past
two years, industry officials attributed
Latin America's slippery decline to
political and economic factors, as well
as rampant piracy.

IFPI Latin America regional direc-
tor Raul Vazquez says, “The region’s
economy and social conditions
haven't favored the recording indus-
try at all, but even more alarming is
the attack of organized crime in the
form of piracy.”

Vézquez says a prime example is
Brazil. Sales are up, thanks to massive

—_——
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Recorded Music Sales In Latin Markets
2002 2001  Percent 2002 2001  Percent
Country Units  Units  Change Sales Sales Change
Argentina 6.1 111 -45.1 $27.2 $35.5 -23.5
Brazil 79.5 78.2 16 354.0 341.8 3.6
Central America 3.1 3.4 -6.6 28.2 259 9.1
Chile 7.0 5.7 22.5 40.3 38.9 3.7
Colombia 79 10.4 -24.6 66.1 90.9 -27.4
Ecuador 0.7 08 -12.5 9.2 108 -149
Mexico 54.1 56.7 -4.4 4455 547.4 -18.6
Paraguay 0.2 0.2 89 09 14 -36.0
Peru 0.4 1.0 -56.8 22 6.3 -65.0
Uruguay 0.1 0.4 -72.3 18 51 -64.9
U.S. Latin 41.1 48.7 -15.6 550.7 642.6 -143
| Venezuela 2.1 5.2 -59.4 159 315 -49.5
Source: IFPI/RIAA. Figures in millions. Sales converted to U.S. dollars. Sales do not include music video.
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catalog releases and low pricing. But
the country suffers from the importa-
tion of millions of blank CD-Rs
through Paraguay, which are used to
illegally copy CDs. Brazil’s piracy rate
now stands at approximately 53% of
the total market, with 95 million pirat-
ed units sold.

In Mexico, the piracy rate is ap-
proximately 68% of the total market,
which translates to 99 million pirated
units sold. And the Argentine market
suffered a 23% loss in retail value (com-
pared with 36.5% in 2001) and a 45%
drop in units sold—higher than the
30.7% registered in 2001. The coun-
try's biggest musical impetus in 2002
was the Popstars phenomenon, which
spawned girl group Bandana and boy
band Mambrti. But the piracy rate is
astronomical, at 60%.

Other notable market declines
were registered by Peru (98% pira-
cy rate and 65% drop in retail
value), Ecuador (90% piracy, 15%
drop in retail value), Paraguay (99%
piracy—the largest rate in the
world—and 36% drop in retail
value), and Venezuela (75% piracy,
49.5% drop in retail value). The one

bright spot is Chile, which saw a
22.47% rise in units sold and a 3.7%
rise in retail value.

The decline of the music market in
Latin America has become a Catch-22
situation. Because sales are not signif-
icant in many countries, international
and Latin artists have less incentive and
justification to travel to promote their
albums, and labels have fewer re-
sources to promote local acts.

At the same time, the Latin U.S.
market has experienced a decline in
sales and a rise in piracy, with some
label heads comparing the situation to
that of Mexico five years ago. In
response, the RIAA is stepping up its
efforts to specifically target Latin
music piracy. Most recently, the RIAA
board approved $2.5 million in new
anti-piracy funds that will be used
exclusively toward that end (Billboard,
March 22). The new funds came into
effect April 1.

According to RIAA VP of Latin music
Ralph Fernandez, the RIAA is in the
process of filling four new positions in
the anti-piracy unit on the West Coast,
where pirates are using street gangs to
protect their territories.
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| InArgentina: Argentine rock icon and Latin Grammy
| Award winner Fito P4ez has not renewed his contract

with Warner Music Argentina. Instead, he will release
| his new album, Naturaleza Sangre (Blood Nature),

through his own imprint, Circo Beat. The album, due
| in May, will be distributed in Chile, Uruguay, and

Bolivia through Warner Music Chile . . . Pop band La
| Mosca has completed Tango Latino, its new album
for EMI-Argentina. Produced by Cachorro Lopez, the
disc is slated for local release April 22. It will be
1 released one month later in the U.S., Canada, Mexico,
Spain, Venezuela, Colombia, Peru, Chile, Paraguay,
MARCELO FERNANDEZ BITAR

1 and Uruguay.

L In Chile: Warner Music Chile is set to begin distribut-

ing the 18-album catalog of highly popular Cuban
troubadour Silvio Rodriguez. Until last month, the cat-
alog was in the hands of indie label Alerce. The reissues
will include remastered versions and new liner notes.

In Mexico: Café Tacuba has finished recording Cua-
tro Caminos (Four Roads), its first all-new album
with MCA Records, set for release in July. Produced
by Gustavo Santaolalla, the disc features 14 tracks.
The band intends to play several festivals in the U.S.
and Mexico during the coming months. As is always
the case with a new Café Tacuba album, its lead singer
has changed his name, this time to Elfego Buendia.

MARCELO FERNANDEZ BITAR

TERESA AGUILERA
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CHARTING PEPE: Pepe Aguilar is such
a household name in the Latin world
that it raised few eyebrows when he
peaked at No. 1 on the Billboard Top
Latin Albums chart in April with Y 7en-
erte Otra Vez (And Having You Again).

AGUILAR

After all, Aguilar’'s 1998 Balboa
Records album, Por Mujeres Como Tui
(Because a Woman Like You), scanned
240,000 copies, according to Nielsen
SoundScan. And regional Mexican mu-
sic is vastly undercounted by Sound-
Scan, so the figure is likely to be sig-
nificantly higher. It is so undercounted,
in fact, that despite his sales figures,
Aguilar had not only previously never
topped the Billboard Latin Albums
chart, but he had never even made it
onto The Billboard 200.

This changed with Y Tenerte Otra
Vez, currently at No. 3 on the Billboard
Top Latin Albums chart and Aguilar’s
first album on Univision Records after
a long tenure with Musart/Balboa. A
key reason for this sudden good show-
ing is that Univision product is distrib-
uted by Universal Music and Video Dis-
tribution (UMVD), which ensures that
Aguilar gets racked at the major retail-
ers, where he hasn’t been found before.

“We had sold thousands—millions
—of albums in the past, but they
wouldn’t show up on SoundScan be-
cause they were sold in places like swap
meets,” Aguilar says. Being able to say
he’s at No. 1 is important, “because this
is a business of news. A new album is
news. A new sale is news. Everything
has to be trumpeted.”

Univision’s initial approach to mar-
keting Aguilar was to let hardcore fans
know that a new album was on its way
after two years. Univision’s second aim
was to entice new fans to buy his music.

Aguilar was featured on all major
shows on the Univision TV network,
and he was also featured on a
univision.com campaign. “We used
Univision online to work on getting
him further reach—further exposure
out there with people who wanted to
just sample the music,” Univision

by Leila Cobo

Music Group VP of marketing Lupe de
la Cruz says, adding that the vast
majority of respondents were under
30 years old.

In addition to recording and pro-
moting his own music, Aguilar—who
has produced a total of 22 albums—
is expanding his activities in that field
by venturing into styles beyond
regional Mexican.

“I got my start in this business pro-
ducing a rock band,” he says. “Now, I'm
going to produce a regional Mexican
track for [alternative singer] Ely Guer-
ra, which will be used in a Mexican
movie, and another for Julieta Venegas
that will be included on a tribute to
Jose Alfredo Jiménez.” Aguilar is also
in discussions to launch a regional
Mexican label and a rock label, and he
plans to bring new act