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Products Get Play
For Love And Money

BY LIZ SKINNER
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BY BRIAN GARRITY

12 ACMs: Toby Kelth Is MIA

Toby Keith was AWOL when
he won the ACM for entertain-
er of the year. Some lay the
biame on the Dixie Chicks.

NEW YORK—Suddenly, the major
labels have a new mantra about
digital distribution: Let someone
else do it.

That's the lesson industry insid-

Lil’ Kim likes Bacardi, Bulgari, and Bentley.

She also likes to drop brand names in her songs. Lots of them.

Her latest single, “The Jump Off,” scores the greatest
number of brand mentions per song this year, with 14 dif-
ferent references, according to a company that tracks such
information.

Lil’ Kim's labzl, Queen Bee/Atlantic, did not return calls to
discuss the matier. But she is just one of a number of artists
who are weaving into their songs everything from Cristal
champagne and Adidas sneakers to luxury cars—and some-

ers are drawing ‘rom the surprise
decision by Sonv Music Enter-
tainment and Universal Music
Group (UMG) to sell their serv-
ice, Pressplay. to Roxio.
“The marketplace has changed,”
Sony Music executive VP Robert
Bowlin says. "We are in the content
business. We don't have to own the
highway necessarily unless it is

times even their own products.

Steven Spielberg’s 1982 film £. 7. was the first to promi-
nently include a paid product placement. Reese’s Pieces
was featured as the alien’s candy of choice.

National sales of the sweet reportedly rose 66% after
the movie debuited, and the so-called product-placement
industry was born. Now the trend is creeping into the

music industry.

' These days. hundreds of firms help companies get

their cars, beverages, sunglasses, pain relievers, and

other products into movies and music videos,
(Continued on page 100)

strategic to do so.”
Sources say that the move is neither
(Continued on page 100)

‘Idol’: BMG's
Big Gamble
Pays Off

BY CARLA HAY

14 Train On Track With ‘Natien’
Train continues to steam

ahead with its third Columbia
album, My Private Nation, and
latest hit, “Calling All Angels.”

LIL KIM
AP/Wide World Photos

NEW YORK~—The Fox network’s
American Ido! may have crowned
Ruben Studdard the latest pop
star, but the real winner may well
be RCA Music Group chairman
Clive Davis.

BMG’s RCA Records rolled the
dice on a deal with the TV show
last year, giving RCA a “first look™
at signing the American Idol
finalists to recording contracts.

Now that American Idol has
become an unqualified hit, other
labels are trying to play catch-up.
And with two more talent shows
about to debut. the race to make
a similar deal is likely to heat up.

“Signing any new artist is
always a risk, and there are never
(Continued on page 86)

Marketrs Value
Hip-Hop’s Cred

BY GAIL MITCHELL

44 Do You Know This Man?
Emmerson Nogueira has sold
hundreds of thousands of
albums in Brazil, but few recog-
nize the face behind the voice.

Anyone doubting hip-hop’s marketing clout need
look no further than Jay-Z’s feet.

The Easter weekend launch of the multi-platinum
rapper’s limited-edition signature Reebok shoe line,
the S. Carter Collection by Rbk, rang up quick sell-
outs in key markets in the U.S. and abroad, accord-
ing to the shoe company.

In doing so, Jay-Z (aka Shawn Carter) added anoth-
er important chapter to the increasingly lucrative

(Continued on page 99)
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Buy.

A revolutionary music store is
now open: on your computer.
At the new iTunes® Music Store,
easily find your greatest hits, or
browse through gems you've
never heard before. Preview any
song for free, then download
your favorites in 100% pristine
digital quality with just one

click for only 99 cents each.

Mix.

The songs that you buy are
automatically saved in your
iTunes library, where you can
easily manage your entire
music collection. Create custom
playlists, burn CDs — even
transfer songs to your iPods and
two other Macs. It’s your music,
and you can listen to it however

and wherever you want to.

iPod.

Carry your entire music collection
in your pocket. The new iPod"
holds up to 7,500 songs; yet

weighs less than 2 CDs! Just plug

the iPod into your computer
and your entire music library is
automatically downloaded at
blazing FireWire* speed. Starting
at $299, it even — ahem —

works with Windows.
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iSong'Name s Time  Artist Album Genre Price

21 Questions 3:44 50 Cent © Get Rich Or Die Tryin’ Hip Hop/Rap $0.99 m
«4) Come Close 4:35 Common © Electric Circus Hip Hop/Rap $0.99 (BUXLSONG.)

Ms. Jackson 4:30 OutKast © Sstankonia

Hip Hop/Rap  $0.99 (BULSQNG.)
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TOBY KEITH Unleashed
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Top of the News

7 The U.S. State Department
plans a new screening process
that could make travel tough for
international touring artists.

| 12 Mariah Carey reorganizes
her upcoming tour to take in
more intimate venues.

Artists & Music

13 The Beat: Vanessa Carlton
will co-produce the follow-up
to her breakthrough album, Be
Not Nobody.

13 Cold’s new set, Year of the
Spider, debuts at No. 3 on The
Billboard 200.

18 Jazz Notes: Saxophonist
Ravi Coltrane considers his own
| RKM imprint for his next project.
| 34 Higher Ground: Tom Bee
integrates a Native American
beat on his Soar album, Reveal

Concord Recards

BEGINS ON PAGE 19

visual effects into their
“Farewell I” tour.

37 R&B: FX Network’s The
Orlando Jones Show intends
to reflect the multiracial
music world.

38 Words & Deeds: Jazze Pha

BEGINS ON PAGE 49

Chianese releases his RED-
distributed Grandstand
Entertainment album,
Ungrateful Heart.

A Dungeons and Dragons
Adventure.

International

79 Universal Music Russia
managing director David Junk
extends his management respon-
sibilities to include UMI licensees
in the former Eastern Bloc.

81 Global Music Pulse: Bill-
board spotlights ethnic and
urban talent from the former
Soviet Bloc.

Programming

78 Tuned In—Television:
Oxygen hands over creative con-
trol of its Custom Concerts series
to the fans.

keeps busy with a full slate of
projects.

41 Beat Box: The Roc Project
signs to Tommy Boy and picks up
a new vocalist, Tina Novak.

44 Latin Notas: Emilio Estefan
Jr. and Banda el Recodo unite for
a series of collaborations.

His Glory.

34 In the Spirit: William Bec-
ton marks the official bow of his
Becthoven Music label with Bro-
ken 2.

35 Touring: The Eagles are
incorporating elaborate
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Jeff Bates’ life is an open book

on his new release, RCA’s Rain-
bow Man.
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to buying music. ¥
Glen Ward, CEO of VEG North America

72 Studio Monitor: Tim Lath- Features
am, producer/engineer for Fun 10 Market Watch
Lovin’ Criminals, reflects on the 12 Executive Turntable
state of the music business. 36 Boxscore

59 Reviews & Previews
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7 3 Virgin Entertainment Group
launches a new publicity
campaign to help revive the

CD single.

75 Retail Track: Universal
Music & Video Distribution intro-
duces a tiered-rebate program
for front-line titles.
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Video delivers an interactive
movie DVD, Scourge of Worlds:
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3 0z. Grey Goose L'Orange

1/2 0z. Grand Marnier/Cointreau
Splash of cranberry Juice

A squeeze of fresh lime

Garnish with lime peel

1o make the best \
OMM%JOK%(DVV n the world,
start with Grey Goose ’Orange.

-

In a blind taste test, the Beverage Testing Institute
of Chicago sampled seven Cosmopolitans, each
made with a recipe of Cointreau, cranberry juice,
and the leading premium and ultra-premium
vodkas. After careful consideration, all judges
chose the Cosmopolitan made with Grey Goose
L'Orange, the best tasting vodka in the world with a
whisper of orange. Imported from France, L'Orange
is a blend of choice grains and naturally filtered
mineral water infused with the sweetness of
succulent oranges.

To send a gift of Grey Goose” call 1-877-SPIRITS or visit www.877spirits.com Void where prohibited.

Rank| Vodka Cosmopolitans

1st | Grey Goose” L'Orange
“Aromatic citrus nose. Lush. smooth
mouth-feel. Robust, natural orange
flavors. .. Long evolving finish.
Very refreshing and highly drinkable.

2nd | Grey Goose Vodka

3rd | Belvedere

4th | Ketel One

5th | Stolichnaya Gold

6th | Absolut

7th | Absolut Mandrin

34005

1902 0% ALNULSH DMISTE 9VHIAZSE ‘g!

300K ABYIBRVED dNO v) NVILINIOD 20¥| YNGOA 2071 | XIN 3di03Y

www.greygoosevodka.com
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sively by Sidney Frank Importing Co., Inc. New Rochelle, NY 10801 /Grand Marnier*/Cointreau”

[>

mpo

Grey Coose Vodka L'Orange 40% Alc. by Vol. Orange flavored vod!
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HARD MUSIC

Hard Music may have a dark side, but the increasing popularity of this genre shines

brightly. In our June 28th issue, Billboard will spotlight catalog, Goth-influenced hard

music and the latest and greatest US metal releases. Plus we'll take you to Europe for

a look at new artists breaking ground. Make some noise. . .reserve your ad today!

issue date: june 28 - ad close: june 3
Joe Maimone 646.654.4694 « jmaimone@billboard.com

JAPAN

Japan, the world's second largest
music market, continues to thrive.
Billboard travels abroad to report
on the power players behind
Japan's recent top hits, licensing
and key record labels hitting high
notes. Don't miss your opportuni-
ty to advertise in Billboard’s Japan
spotlight!

issue date: july 5
ad close: june 10

Aki Kaneko 323.525.2299
akaneko@billboard.com

NASHVILLE

Home to such country music legends as
Patsy Cline and George Jones, Nashville
is dusting the dirt off of its boots and
opening its doors to a diversity of gen-
res. Billboard explores Music City to
reveal its evolving landscape, including
what’s attracting acts like Matchbox 20
and Bon Jovi. Be a part of this special
report, Live from Nashville!

issue date: june 28
ad close: june 3

Phil Hart 615.321.4297
phart@pbillboard.com

UPGCOMING SPECIALS

EUROPEAN QUARTERLY #2 - issue date: July 5 * ad close: June 10

SNOOP DOGG 10TH ANNIV.- issue date: July |2 + ad close: June |7
LATIN 6 PACK #4 - issue date: Julyl9 « ad close: June 23

OPPORTUNITIES

CLOSING MAY 27

LATIN MUSIC 6 PACK #3
BROOKS & DUNN

TRAVEL &
TRANSPORTATION

When it comes to artist and executive

travel, product shipping and logistics,

and tour freight, getting there is big
business. Billboard spotlights this sector
with a special report on who's moving
who, and the best practices and
providers in the industry. Get on board
and reserve your spot in Billboard's
new Travel & Transportation special!

issue date: june 28
ad close: june 3

Pat Jennings 646.654.4614
piennings@billboard.com

TOURING QUARTERLY #3 - issue date: July 26 « ad close: June 30
SBS 20TH ANNIVERSARY - issue date: July 26 » ad close: June 30
PHILADELPHIA - issue date:Aug 2 * ad close: July 8

New York
646.654.4696

Los Angeles Nashville
323.525.2307 615.321.4297

London
44.207.420.6067
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Interscope: EasyAs 1, 2, 3

BY GEOFF MAYFIELD

LOS ANGELES-Interscope becomes the first
label of the decade this week to lock up a
sweep of The Billboard 200's top three rungs.
The trifecta comes courtesy of Marilyn Man-
son, 50 Cent, and Cold.

The titles by Nothing’s Manson (118,000
copies, according to Nielsen SoundScan) and
Geffen’s Cold (101,500) are new to the chart.
50 Cent's Shady/Aftermath debut, No. 2 with
106,500 for the week, has led The Billboard
200 in six different weeks, selling 4.7 million
copies since it hit stores Feb. 6.

The Aftermath, Nothing, Shady, and Gef-
fen labels are all marketed by Interscope,
which also funded the first three men-
tioned imprints.

“I was stunned,” says Jimmy lovine, chair-
man of Interscope Geffen A&M, about the
company'’s latest chart coup. “It says so much
about the artists, [Universal Music Group
chairman/CEO] Doug Morris, and the people
at the company who are so motivated at a time
when things are tough for the industry.”

The Los Angeles Times reports that Iovine,
whose contract is up in January 2004, is rene-
gotiating to remain at the company.

Interscope was also the last label to cap-
ture the top three, in the Dec. 7, 1996, issue,
when it led the list with four: Bush’s Razor-
blade Suitcase, Snoop Dogg’s Tha Doggfa-
ther, No Doubt’s Tragic Kingdom, and a
posthumous 2Pac album released under the
moniker Makaveli.

That makes Interscope the only label to

lock up the top three since Billboard adopted
SoundScan data in 1991.

You have to go back to 1974 for the last
time a label had a lock on the big chart’s top
four. Columbia did so in the Feb. 14 issue
with Bob Dylan’s Desire; Paul Simon's Still
Crazy After All These Years; Earth, Wind &
Fire’s Gratitude; and Chicago’s IX, Chicago’s
Greatest Hits.

Interscope’s 1996 feat also marked the first
time that one distributing label owned the top
three since MCA did so in two consecutive July
issues of 1989. IRS act Fine Young Cannibals
led the MCA pack that summer with 7The Raw
& the Cooked, followed by Bobby Brown's
Don’t Be Cruel and Tom Petty’s Full Moon
Fever. Ironically, MCA is now under Inter-
scope’s umbrella (see The Beat, page 13).

Visa Rules Could Hamper Touring

More Stringent Controls To Tighten National Security May Pose Problems For Artists

BY RAY WADDELL

“Among those measures being considered is requiring most non-
immigrant visa applicants to appear personally, before a visa may be is-

NASHVILLE—The U.S is contemplating a move that
could make travel to the country difficult for international
touring artists.

To be more vigilant, the U.S. State Department is plan-
ning to require personal interviews with nearly all of those
seeking a visa to enter the U.S.

That could mean even more red tape for internation-
al artists. But it appears that frequent applicants may be
able to streamline the process.

U.S. work visas are issued at more than 200 embassies
and consulates around the world, and most already have
strict guidelines in place.

“We continue to evaluate measures that will improve

TULIPAN

sued,” she says.

But more face-to-face visa interviews are already being
conducted as another anti-terrorism measure in an
often-shifting situation that has tightened up consider-
ably since the terrorist attacks of Sept. 11, 2001.

Summers cites Secretary of State Colin Powell’s
“secure borders, open doors” policy, saying the depart-
ment is committed to “facilitating legitimate travel to
the United States by international visitors while main-
taining the integrity and security of our borders.”

Toward that end, procedures have been under review
since Sept. 11. “In the process of this review,” Summers
continues, “we have been requiring an increasing num-

our ability to screen visa applicants,” Department of State spokesper-

son Brooke Summers tells Billboard.

ber of non-immigrant visa applicants to appear personally for an inter-

(Continued on page 85)

EMI Seeks Recovery With Marketing Changes

BY GORDON MASSON

LONDON—EMI Group is hoping the
strengthening of its global recorded music
marketing team will spur it on to more finan-
cial success.

Posting signifi-
cantly improved prof-
it figures for the fiscal
year ended March 31,
the major also an-
nounced its new mar-
keting team, which
now will focus on
three key areas: front-
line marketing, cata-
log and commercial
marketing, and DVD.

EMTI’s global mar-
keting division was
established one year
ago under senior VPs
Mark Collen and Mat-
thieu Laurent-Prevost.

Collen oversees
| marketing for EMI's
Capitol Music stream,
while Laurent-Prevost
does the same for the
Virgin Music stream.
Both report to EMI
Recorded Music vice
chairman David Munns.

Laurent-Prevost says the design is to drive

LAURENT-PREVOST

worldwide marketing out of the London office,
“so we can have action on any record in any
territory around the world.”

Collen says the new structure has central
organization without “being so centrally
burdensome.” The idea is to provide
resources to EMI’s individual companies but
not “do their jobs for them ... We're here
to help guide and direct and get results for
them and help get them things that they
need—artists, tools, strategy, or whatever.”

“Focusing on the [Capitol and Virgin]
streams makes sure that we don't let any
record fall between the cracks,” Collen con-
tinues. “Norah Jones was probably the first
artist to benefit from this, but there are
others you can look at, such as Coldplay
and Robbie Williams, as good examples of
how we work.”

Laurent-Prevost adds, “In the past, people
may have seen an act selling millions of

(Continued on page 85)

BY PAUL SEXTON

LONDON—Amid the global downturn in
music sales, several well-known figures from
the U.K. industry are looking for an upside.
These 21st-century entrepreneurs are hop-
ing that the financial troubles that have bat-
tered the music business and caused uncer-
tainty at the majors have created a fresh
opportunity for well-run independents.
“While the business is going through its
current set of dramas—very much like the
mid- to late '70s—it’s a good time to return
to the values that caused so many small labels

U.K. Indies Blossom

Industry Veterans See Potential Profits In Beleagured Biz

to flourish then,” says Paul Conroy, the for-
mer president of Virgin Records U.K., who
has “started again” with indie label, manage-
ment, and publishing operation Adventures
in Music (Billboard, Dec. 14, 2002).

Other U.K.-based music notables hatch-
ing new labels include Simply Red vocalist/
songwriter Mick Hucknall, artist manager
and independent record promoter lan
Brown, and Mike Stock, formerly part of the
prolific Stock Aitken Waterman (SAW) pro-
duction team.

With the business deep in a down cycle,

(Continued on page 98)
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"All You Wanted"

Written by. Michelle Branch

Published by: I'm With The Band Music
Warner/Chappell Music, inc.

"Always Or. Time"
Written by: Seven

"Blurry”

Written by: Jimmy Allen
Doug Ardito
Wes Scantlin

Published Ly: Jordan Rocks Music
Stereo Supersenic Music
The Thick Plottens Music
Warner/Chappell Music, Inc.

"Can't Fighii the Moonlight”
Written by: Diane Warren
Published by: Realsongs

"Can't Get You Out Of My Head"
Written by: iRob Davis (PRS)
Cathy Dennis (PRS)
Published biy: EMI Music Publishing
"Complicated”
Written by: Graham Edwards
Avril Lavigne (SOCAN)
Published bv: Almo Music Corp.
Ferry Hill Songs
Warner/Chappell Music, Inc.

"Days Go By"
Written by: Victoria Horn
Published by: Chrysalis Music

"Differencez "
Written by: Ginuwine
Troy "Chocolate” Oliver
Published by. Hand In My Pocket Music
Milk Chocolate Factory
Sony/ATV Tunes LLC
Music of Windswept

"Dig In"
Written by: Lenny Kravitz
Published by: Miss Bessie Music

"Dilemma”
Written by: Antoine Macon
Nelly
Published by BMG Songs, Inc.
EMI Music Publishing
Shack Suga Entertainment

© ASCAP 2003

"Don‘t L2t Me Get Me"
Written Ly: Pink
Published by: EMI Music Publishing
Pink Panther Music
*Drive"
Wiitten ty: Brandon Boyd
Michael Einziger
Chris Kilmore
Dirk Lance
Jose Pasillas Il
Published by: EMI Music Publishing
Hunglikeyora

"Drops of Jupiter”
Wr.tten by: Charlie Colin

Robert Hotchklss

Pat Monahan

Jimmy Stafford

Scott Underwood
Publishec by: Blue Lamp Music

EMI Music Publishing

"Escape"”

Written by: Enrique Iglesias

Published by: EMI Music Publishing
Enrique lglesias Music

"cverywhere”
Written by: Michelle Branch
John Shanks
Putlished by: EMI Music Publishing
I'm With The Band Music
Line One Publishing

Warner/Chappell Music, Inc.

"Fallin’ "

Wr.tten by: Alicia Keys

Putlished by: EMI Music Publishing
Lellow Productions Inc.

"Family Affair"
Written by. Mary J. Blige
Dr. Dre
Mike Elizondo
Mel-Man
Pub-ished by: Ain't Nothin But Funkin
Blotter Music
Elvis Mambo Music
Hard Working Black Folks
Mary J. Blige Music
Music of Windswept

Universal Music Publishing Group
Warner/Chappell Music, Inc.

"Folvow Me”

Writen by: Michael Bradford

Pual shed by: Chunky Style Music
Seven Peaks Music

"Foolish"
Written by: Ashanti
Bunny DeBarge
Mark Debarge
Seven
Published by: EMI/Jobete Music Co., inc.
Pookietoots Publishing
"Get the Party Startea”
Written by: Linda Perry
Published by: Famous Music Conp.
Stuck In The Throat

"Girlfriend”
Written by: Chad Hugo
Justin Timberlake
Published by: Chase Chad Music
EMI Music Publishing
Tennman Tunes

"Gone"
Written by: Justin Timberlake
Published by: Tennman Tunes

"Hands Clean"

Written by: Alanis Morissette

Published by: 1974 Music

"Heaven"

Written by: Jim Vallance

[Published by: Almo Music Corp.
Testatyme Music

"Hella Good"
Written by: Chad Hugo
Gwen Stefani
Published by: Chase Chad Music
EMI Music Publishing
World Of The Dolphin Music

"Here Is Gone"

Written by: John Rzeznik

Published by: Comes of Clark & Kent Music
EMI Music Publishing

“Hero"
Written by: Paul Barry (PRS)
Enrique Iglesias
Mark Taylor (PRS)
Published by: EMI Music Publishing
Enrique lglesias Music
Right Bank Music

"Hey Baby"
Written by: Bounty Killer (PRS)
Thomas Dumont
Tony Kanal
Gwen Stefani
Published by: Universal Music Publishing Group
World Of The Dolphin Music

"Hot In Herre"
Wrtten by: Nelly
Published by: BMG Songs, Inc.

"l Hope You Dance”
Written by: Mark D. Sanders
Published by: Soda Creek Songs
Universal Music Publishing Group
"I Need A Girl (Part 1)"
Written by: Chauncey Hawkins
Jack Knght
Lo Down
Published by: Dakoda House
Donceno Music Publishing
EMI Music Publishing
Hot Heat Music
Justin Combs Publishing

"I'm Already There"
Written by: Gary Baker
Frank Myers
Puhbiished by: Josh Nick Music
Swear By It Music
Zomba Enterprises Inc.

"I'm Real” (Murder Remix;
Written by: Rick James
Seven
Pubiished by: EMI/Jobete Music Co., Inc.

"In The End"
Writien by: Chester Bennington
Pubtished by: Zomba Enterprises Inc.

"It's Been A While"
Writien by: John April
Aarron Lewis
Mike Mushok
Jon Wysocki
Publ:shed by: Greenfund
I'm Nobody Music
My Blue Car Music Company
Pimp Yug
Warner/Chappell Music, Inc.

“Livia' it Up"

Writtzn by: Stevie Wonder

Published by: Black Bull Music Inc.
EMI/Jobete Music Co., Inc.
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CONGRATULATIONS TO OUR 2003
POP MUSIC AWARD WINNERS

"What's Going On"
Written by: Alfred Cleveland
Marvin Gaye

"New Day Has Come”
Written by: Aldo Nova (SOCAN)
Published by: Deston Songs LLC

‘ = Published by:
'Np Such Thing EMI/Jobete Music Co., Inc.
Written by: Clay Coak FCG Music
' John Mayer . MG 11l Music
Published by: Me Hold You Music NMG Music
l Sony/ATV Tunes LLC
‘ Specific Harm Music “What's Luv”

g <
T A
Songwriters of the Year
SEVEN NELLY
"Always On Time" “"Diklemma”
“"Foolish* "Mat in Herre"

I'm Real (Murder Remix 1)*

*Where The Party At”

Publisher of the Year

Song of the Year EMI Music PUBLISHING

*Blurry"

Wntten by: Jimmy Allen
Doug Ardito
Wes Scantlin

Put:lished by: Jordan Rocks Music

Stereo Supersonic Music
The Thick Plottens Music
Warner/Chappell Music, Inc.

Top Five Sangs
"Blurry”
"Ccmplicated”
"Drops of Jupiter”
"Hero"

"The Middl2"

Callege Vanguard Award
Jack JoHNSON

ASCAP Founders Award
Ewvis CoSTELLO

i Written by: Big Pun

"One More Day"

Written by: Steven Dale Jones
Publishked by:

EMI Music Publishing

Island Bound Music

"7 Days"

Written by: Craig David (PRS)
Darren Hill (PRS)
Mark Hill (PrS)

Published by:

Music of Windswept

Warner/Chappell Music, Inc.

"Soak Up The Sun”
Written by: Jeff Trott
Published by: Cyrillic Soup

"Someone To Call My Lover”
Written by: Dewey Bunnell
Jimmy Jam
Terry Lewis
Published by:
EM1 Music Publishing
Flyte Tyme Tunes
Warner/Chappell Music, Inc.

"Staming Still”
Written by: Jewel

Rick Nowels
Published by:
EMI Music Publishing
Future Furniture
Warner/Chappell Music, Inc.
Wiggly Tooth Music

“Thank You"

Written by: Dido (PRS)
Published by:
Warner/Chappell Music, Inc.

"The Middle"

Written by: Jim Adkins
Rick Burch
Zach Lind
Tom Linton

Published by:

DreamWorks

Turkey On Rye Music

“Turn Off the Light”

Written by: Nelly Furtado (SOCAN)
Published by: Nelstar Publishing

“U Don't Have To Call™
Writtan by: Chad Hugo
Published by:

Chase Chad Music
EMI Music Publishing

"U Got It Bad"

Written by: Jermaine Dupri
Usher

Pubt shed by:

EM1 Music Publishing

So So Def Music

U.R. IV

Terry Britten (PRS)
Fat Joe
Chink Santana
Published by:
Famous Music Corp.
Jelly's Jams LLC
Joseph Cartagena Music
Let Me Show You Music
Soldierz Touch
Warner/Chappell Music, Inc.

"Where The Party At"

Written by: Brandon Casey
Brian Casey
Jermaine Dupri
Nelly

Published by:

Air Control Music, Inc.

BMG Songs, Inc.

EMI Musie Publishing

So So Def Music

Them Damn Twins

"Without Me"

Written by: Anne Dudley (PRS)
Trevor Horn (PRS)
Malcolm MclLaren

Published by:

Bughouse

Universal Music Publishing Group

Your melodies express our
emotions, your grooves get us
dancing, and your decision to
belong to America’s premier
Verforming Rights Organization
miakes us proud. Congratuladons
to those whose creativity keeps

pashing the boundaries of pop.

The
~ ADVANTAGE

www.ascap.com

MARILYN BIRGMAN - PRESIDENT
& CHAIRMAN OF THE BOARD
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Country Legend June Carter Cash Dies

BY DEBORAH EVANS PRICE

NASHVILLE—June Carter Cash was
“American music royalty,” says her
former son-in-law, singer/song-
writer Marty Stuart. “Her contribu-
tions to our culture will forever be
regarded as timeless.”

The singer/songwriter/actress/
author/musician/comedian and wife
of country icon Johnny Cash died May
15 of complications following heart
surgery. She was 73.

Cash was born Valerie June Carter
in Maces Spring, Va. The Carter
Family—her mother, Maybelle Cart-

er, and her uncle and aunt, A.P. and
Sara Carter—were the first group to
be inducted into the Country Music
Hall of Fame, in 1970.

As a child, June joined the family
act, clowning around and playing
autoharp. When the group disband-
ed, Maybelle began performing with
daughters June, Helen, and Anita as
Mother Maybelle & the Carter Sis-
ters. The group became a regular act
on the Grand Ole Opry and toured
with Elvis Presley.

Cash married country recording
artist Carl Smith in the ’50s, and the
couple had one daughter, Carlene.

After they divorced, she later mar-
ried policeman Rip Nix and had
another daughter, Rozanna. They
later divorced.

In 1961, she began touring with
Johnny Cash. He proposed onstage,
and the couple married in 1968. She
has been credited with helping rescue
him from drug addiction.

The two enjoyed a series of success-
ful duets, including Grammy Award
winners “Jackson” and “If [ Were a Car-
penter.” She also wrote the hit “Ring of
Fire” with Merle Kilgore. June and
Johnny had one son, John Carter Cash.

Cash enjoyed a successful acting

EastWest Mushrooms With Buy

BY LARS BRANDLE
and GORDON MASSON

LONDON—Adding Mushroom
Records and managing director
Korda Marshall to Warner Music
U.K.'s EastWest division is "two
steps up the ladder at EastWest,”
says Warner Music U.K. chairman
Nick Phillips.

Phillips is referring to Marshall
himself and Mushroom's “suc-
cessful roster.” Marshall will re-
port to Phillips.

InThe News

* A House subcommittee marked
up pending legislation May 20 that
would replace the much-criticized
Copyright Arbitration Royalty Panel
with a more efficient full-time
panel. Rep. Lamar Smith, R-Texas
—the chairman of the House Sub-
committee on Courts, the Internet
and Intellectual Property—offered
an amended version of his bill, H.R.
1417. The bill now goes to the full
House Judiciary Committee. It is
expected to be approved.

¢ Consumer organizations and
Internet service providers, along
with civil-liberties group the Elec-
tronic Frontier Foundation, filed an
amicus brief May 16 to support Ver-
izon's legal appeal against the
Recording Industry Assn. of Amer-
ica (RIAA). Verizon is appealing a
U.S. District Court decision that
says it must provide to the RIAA the
identity of a subscriber who was an
alleged copyright infringer.

For The Record

The surname of Graham
Edwards of the Matrix songwrit-
ing trio was incorrect in the cap-
tion accompanying the BMI Pop
Awards story in the May 24 issue.

Financial details were not dis-
closed for Warner Music U.K.'s pur-
chase of Mushroom Records UK., a
unit of Rupert

Murdoch’s
News Inter-
national. But
sources value
the deal at $15
million.

As manag-
ing director of
Mushroom,
Marshall built
the company
from a £5,000
($8.200) oper-
ation to a £23
million ($37.7 million) company
in only 10 years.

He now fills the void left by for-
mer EastWest managing director
Christian Tattersfield, who has

MARSHALL

launched 14th Floor Recordings as a
joint venture with Warner.

Marshall was crucial to the for-
mation of such Mushroom sub-
sidiary labels as Infectious, Ultimate
Dilemma, and Perfecto, encompass-
ing such key acts as Garbage, Ash,
Muse, Zero 7, and hot new signing
the Darkness, together with dance
music DJ/producers Paul Oakenfold
and Timo Maas.

“All the [Mushroom] acts will still
go out on their respective label
names,” Phillips says. “We also get
Mushroom's catalog.”

Noting that he feels a bit like
“the new boy at school,” Marshall
says he is delighted at being able
to bring the entire Mushroom ros-
ter to EastWest. “The principle is
to carry on and broaden and devel-
op the philosophies that grew
Mushroom.”

Bronfman Eyes UMG

BY MATTHEW BENZ

NEW YORK—News that Vivendi Uni-
versal (VU) vice chairman Edgar
Bronfman Jr. is interested in buying
VU’s full entertainment portfolio
could reshape the auction for those
husinesses, observers say.

Eric Briggs, a principal of the
Salter Group—a newly formed
media and entertainment advisory
firm—says Bronfman is “one of the
people on the short-list in this indus-
try with the cachet” and the finan-
cial and strategic wherewithal to pull
off such a deal.

As head of his family’s Seagram
Co., Bronfman ran all the Universal
entertainment businesses from 1995
until Vivendi bought them in 2000.

A songwriter himself, Bronfman
made Universal Music Group (UMG)
the world's largest music company
through its 1998 merger with Poly-
Gram. He retained oversight of it
until second-quarter 2002,

Bronfman was criticized after
mismanagement by former chair-
man/CEO Jean-Marie Messier
pushed VU close to bankruptcy and
diminished the Bronfman family
fortune.

VU has since indicated it may sell
UMG and Vivendi Universal Enter-
tainment, which houses film, TV, and
theme-park assets.

According to The Wall Street
Journal, Bronfman has the backing
thus far of Cablevision Systems
Corp., Merrill Lynch, and Wachovia
Securities.

To avoid conflicts of interest, VU
says Bronfman and his father have
suspended their activities as compa-
ny board members. Bronfman and
VU did not return calls for further
comment.

Billionaire Marvin Davis heads the
only other group to emerge with a
bid for all the entertainment assets.
He has offered $15 billion plus $5 bil-
lion in assumed debt.

career, with appearances on such TV
shows as Dr. Quinn, Medicine Wo-
man and Little House on the
Pruirie, as well as roles in such films
as The Apostle.

In 1999, Small Hairy Dog/Risk Rec-

ords released Cash's solo disc, Press
On. It was a musical autobiography
that won her a Grammy Award.

“The songs do kind of tell a story
about the things that have happened
to me,” Cash told Brllboard in 1999.

Cash and her husband contri-
buted to the Nitty Gritty Dirt Band's
2002 album, Will the Circle Be
Unbroken, Vol. 111.

Dirt Band member John McEuen
savs he “thought working with her
mama, Maybelle, on the first ‘Circle’
was as close to being around a gui-
tar-playing angel as [ would ever get
until we played with her kid. I am
sure they are both singing ‘Circle’
together by now.”

Cash is survived by her husband, her
son, two daughters, four stepdaughters,
and numerous grandchildren.

Market Watch

A Weekly National Music Sales Report
YEAR-TO-DATE OVERALL UNIT SALES

2002
Chain 123,004,000
independent 31,866,000
Mass Merchant 16,727,000
Nontraditional 8,349,000

2002
City 55,843,000
Suburb 98,734,000
Rural 85 370000
ROUNDED FIGURES

»
Compiled:from a national sample of retail store and rack sales reports collected, compiled, and provided by k N

2002 2003
Total 245,543,000 224,248,000 (<©8.7%)
Atbums 239,947,000 220,733,000 (©8.0%)
Singles 5 596 000 3515000 (<37.2%)
2002 2003

D 226,197,000 212,670,000 (<6.0%)
Cassette 13,168,000 7.365,000 (<44.1%)
Other 582,000 698,000 (<19.9%)
This Week 9,811,000 This Week 2002 11,595,000 |
Last Week 11,197,000 Change <15.4%
Change <12.4%

This Week 9,626,000 This Week 2082 11,390,000
Last Week 10,996,000 Change <155%
Chamge <12.5%

[ SINGLESSALES

This Week 185,000 This Week 2002 205,000
Last Week 201,000 =9.8%
Change <8.0%

YEAR-TO-DATE ALBUM SALES BY STORE TYPE

YEAR-TO-DATE ALBUM SALES BY STORE LOCALE

2003
112,782,000 (<8.3%)
25,280,000 (<20.7%)
74,118,000 (©3.4%)
8,552,000 (©2.4%)

2003
50,214,000 (<10.1%)
93,178,000 (<5.6%)
77.341 000 (=9.4%)
FOR WEEK ENDING 4/20/03
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SOME METAL IS HEAVIER THAN OTHERS.

Metallica is the proof.
Thanks to the hardest hitting band in metal for giving us a reason to rock.
And thanks to all of the performers who did it in their honor.

ONLY ON
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Keith Is ACM's Top Winner

BY DEBORAH EVANS PRICE

LAS VEGAS—Toby Keith was named
entertainer of the year at the 38th
Annual Academy of Country Music
(ACM) Awards. But in a surprising
twist, the DreamWorks artist left the
show early and was not on hand to
accept the honor.

“We feel like that song deserved
to win because of the lives it
touched and changed. It's a master-
piece. Somebody in any phase of life
can relate to it, and that’s what
makes it so powerful,” said Rascall
Flatts’ Jay DeMarcus.

Alan Jackson won album of the

Alabama was honored with the
Pioneer Award. George Strait re-
ceived the Gene Weed Special
Achievement Award.

Hosted by Reba McEntire, the
ACM Awards were broadcast live on
CBS from the Mandalay Bay Resort
and Casino.

The show was held in Las

There was speculation
that Keith was upset about
a shirt that Dixie Chicks’
Natalie Maines was wear-
ing during the group's
performance, which read:
“FU TK.” Most interpreted
it to mean “Fuck you Toby
Keith." But Keith's publi-
cist said he had left before
the Chicks’ appearance to
co-write a song with Willie
Nelson.

There were also reports
that Keith was angry be- |
cause CBS had told him
that to perform on the
show, he had to be there
live. Then the Dixie Chicks
were allowed to perform via satellite
from Austin.

Despite this, it was a night of cel-
ebration and surprises.

Rascal Flatts took home its first
top vocal group accolade. Its song
“I'm Movin’ On,” penned by Phillip
White and D. Vincent Williams, won
song of the year.

year for Drive, and the title track was
named top country video. Kenny
Chesney won top male vocalist and
song of the year for “The Good Stuff.”

Perennial favorites Brooks &
Dunn picked up another top vocal
duo honor. Martina McBride won
her second ACM honor for top
female vocalist.

Vegas for the first time. “It was
the best ACM show I've ever
attended,” McBride told Bill-
board backstage.

Retailers expect to see a
sales boost from the show. “We
always see bumps in sales fol-
lowing awards shows, particu-
larly on new projects where a
superstar artist is performing
that has been out of the lime-
light for a time,” says Brian
Smith, VP of operations for
Value Central Entertainment.

“With Brooks & Dunn and
Wynonna performing new
songs to be released on up-
coming projects, the sales
aren't next-day sales, but they
fuel the desire for the projects on
release day,” Smith continued.

“It’s definitely good timing,”
McBride said. “We have a new single
coming out in three weeks, and it’s
great to have some momentum.”

For a complete list of winners, log
on to billboard.com/bb/awards/
index.jsp.

Costello Triumphs At ASCAP Awards

BY MARGO WHITMIRE

LOS ANGELES—Grammy Award-
winner and Rock & Roll Hall of
Fame inductee Elvis Costello took
home the highest honor of the
evening during ASCAP’s 20th annu-
al Pop Awards, held May 20 at the
Beverly Hilton.

Burt Bacharach, who collaborated
with the writer/performer on the
1998 Grammy Award-winning sin-
gle “I Still Have That Other Girl,”
presented the Founders Award to

Costello, along with ASCAP presi-
dent/chairman Marilyn Bergman.

Soul legend Solomon Burke per-
formed a tribute to Costello, who
created such memorable songs as
“Alison,” “Everyday I Write the
Book,” “Less Than Zero,” “Pump It
Up,” and “Radio Radio.”

Costello, whose acceptance
speech included an impassioned plea
for tolerance for artists’ freedom of
speech, said, “The thing that's amaz-
ing about receiving this award is I've
never had any hits whatsoever, and I

King of America. Burt Bacharach, left, and ASCAP president/chairman Marilyn
Bergman, right, presented songwriter/performer Elvis Costello, center, with the
ASCAP Founders Award.

would think that I'm fairly unique
in the group of songwriters who
have been previously honored. [I've
had] over 300 songs; none of them
have been successful.”

Multi-platinum hip-hop artist
Nelly, who wrote and performed the
hits “Dilemma” and “Hot in Herre,”
was honored during the gala as one
of the evening’s two songwriters of
the year. Both songs have topped
The Billboard Hot 100: “Dilemma”
was No. 1 for 10 weeks, and “Hot in
Herre” stayed at the summit for
seven weeks.

Sharing that spotlight was pro-
ducer/songwriter Seven, who pro-
duced eight No. 1 singles on the Hot
100 in the past year and received
awards for “Always on Time," “Fool-
ish,” and “I'm Real (Murder Remix).”

Song of the year honors went to
Puddle of Mudd's Wes Scantlin and
Doug Ardito, along with co-writer
Jimmy Allen, for *Blurry.”

ASCAP CEO John LoFrumento
presented EMI Music Publishing
with the publisher of the year award.

Awards were presented to the
songwriters and publishers of the
most-performed songs throughout
the survey year, from Oct. 1, 2001,
to Sept. 30, 2002.

A complete list of 2003 ASCAP
pop winners appears on page 62.

Carey Shrinks Tour

North America Trek Downsizes

BY RAY WADDELL

NASHVILLE—Either Mariah Carey
wants to get intimate with her fans,
or tour producers may have over-
estimated the drawing power of a
pop diva.

After much hype

more intimate environment and
were less concerned about the big
production aspects of an arena
tour,” says John Marx, senior VP
of contemporary music at the
William Morris Agency. He is also
Carey’s agent. ;
“Mariah informed us

and the best-laid plans
of agent and promoter,
the North American
leg of Carey's up-
coming Charmbrace-
let world tour (Bill-
board, May 17) is
being scaled back from
arenas to theater-sized
venues.

Despite efforts to
spin this move as mak-
ing the trek “some-
thing special,” tours are almost
always scaled back for one reason:
lower-than-expected ticket sales.

But Carey's handlers say this is
not the case this time.

“Mariah had been speaking to
people, monitoring her Web site,
and listening to her fans, and the
resounding note she heard was
her fans wanted to see her in a

she wanted to have
a more intimate set-
ting, and on Monday
[May 19], we started to
rebook into smaller,
more intimate venues.”

Beginning June 21
in Seoul, South Korea,
the 47-date Charm-
bracelet world tour,
Carey's first in more
than three years, was
to be her most exten-
sive yet. International dates appear
to be unchanged.

Produced by Concerts West, the
North American leg was initially
scheduled to begin July 18 at the
Sullivan Arena in Anchorage, Alas-
ka, and conclude Sept. 23 at the Ver-
izon Wireless Arena in Manchester,
N.H. The route had a gross potential

(Continued on page 86)

RECORD COMPANIES: Ron Poore is
named senior VP of rock formats for
Atlantic Records in New York. He
was senior VP of rock promotion for
RCA Records.

Carolyn Williams is promoted to
VP of urban marketing for J Records
in New York. She was director of
urban marketing.

Scott Burton is named VP of pro-
motion for Elektra Entertainment
Group in New York. He was executive
\P of Jeff McClusky and Associates.

Tice Merriweather is promoted to
associate director of publicity for
Arista Records in New York. He was
manager of publicity.

PUBLISHING: Jennifer Press is pro-
moted to head of public relations for
Zomba Music Publishing and direc-
tor of communications for BMG
Music Publishing Worldwide in New

York. She was associate director of
communications for BMG Music
Publishing Worldwide.

Kevin McManus is promoted to
senior director of writer/publisher
relations for SESAC in New York.
He was director of writer/publish-
er relations.

VENUES: Walter Thinnes is named VP
of Frederick P. Rose Hall in New York.
He was managing director of Lincoln
Center’s State Theater. [

DIRECT MARKETING: BMG Strategic
Marketing Group names Jon Burk
West Coast director of sales in Los
Angeles and Kathy Spitz Midwest
director of sales in Detroit. They were,
respectively, senior director of retail
marketing for EMI Music Distribu-
tion and segment director for the
Handleman Co. l
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BE SOMEBODY: Vanessa Carlton, whose 2002
A&M debut Be Nof Nobody, earned her four
Grammy Award nominations, is headed back
into the studio.

“Pm going in a couple of weeks,” she tells Bill-
board. “1 have to finish three songs, and I'd like
1o gointo the studio with all the songs finished.”

Carlton will co-produce the album with a
number of collaborators, including A&M presi-
dent Ron Fair, Third Eye Blind’s Stephan Jenk-
ins, and possibly Jason Falkner. “It's a way of
bringing in tastes and sensibilities that I would-
't normally be open to,” she says.

As Carlton notes, a little
success breeds many new
work associations: “You have
s0 many people to choose
from, and they all want to
work with you now because
you've broken down the door
for vourself.”

Carlton says the new album
will show the progression she
has made from her first
record, which sold 1.3 million
capies, according to Nielsen
SoundScan. “I wrote some of
these songs when I was very
young. I know what I like in
terms of sounds a bit more
than I did then. The new
music is very organic, sort of Beatles-like. The
songs are very poignant, but they aren’t girl diary
lyrics anymore.”

Carlton is eyeing an early-2004 release date.

SCHUR THING: Geffen president Jordan Schur
continues to negotiate with Universal Music
Group (UMG) to also become head of MCA, ac-
cording to sources.

A representative for Interscope Geffen A&M
(IGA) declined to comment, but Schur has been
pegged to run a merged Geffen and MCA since
Jay Boberg left his MCA presidency post in Jan-
uary. No timetable for Schur’s announcement
has been set, but sources say MCA staffers are
being interviewed in UMG'’s Los Angeles head-
quarters about their jobs. There is no word on

-

how many, if any, positions would be eliminat-

ed in a possible merger. MCA acts include Mary

J. Blige, Blink-182, Live, and the Roots.
Craig Lambert, MCA's senior VP of promo-

tion, has been running MCA since Boberg’s |

departure. At that time, MCA was placed under
IGA chairman Jimmy Iovine's umbrella. Pre-
viously, the head of MCA had reported directly
to UMG chairman Doug Morris.

JAMMING: Having fulfilled its contract with Epic
Records, Pearl Jam will survey its options for a
new label home after it cames off the road in
mid-July. according to a band
representative. A spokesman
for Epic parent Sony Records,
Pearl Jam's home since 1991,
says, “We have nothing but
admiration for the members
of Pearl Jain, and we are ex-
tremely proud of all that
we've accomplished together
over the many years. We look
forward to a continuing rela-
tionship.”

Sony retains the Pearl Jam
catalog and will issue four
more albums in its series of
live Pearl Jam releases.

CH-CH-CHANGES: Trauma
Records co-founder/co-president Paul Palmer
is exiting the company he founded with Rob
Kahane in the mid-"90s (Billboard Bulletin, May
20). Best known for launching No Doubt and
Bush, most recently Trauma has focused on
soundtracks, but a spokesman says it plans to
release albums from new artists shortly . . .
Columbia Records VP of inedia Neil Lawi will
become VP of publicity for World Wrestling
Entertainment, effective June 9 . .. Artemis
Records publicist Sage Robinson, who left the
label May 16, can be reached at robinson-
sage@hotmail.com. Artemis executive VP
Michael Krumper is absorbing her duties.

Additional reporting by Jonathan Cohen in
New York and Susanne Ault in Los Angeles.

RTISIS &MUSIG

Cold’s World Heats Up

Year Of The Spider’ Includes Tribute To Cobain, Staley

BY CHRISTA TITUS

To cop a simple but appropriate pun,
things are steadily heating up for the band
Cold.

Its latest single, “Stupid Girl,” is No. 20 on the
Hot 100 Singles Sales chart and has sold 13,000
copies, according to Nielsen SoundScan. The
band is on the lineup for the Ozzfest and Lolla-
palooza tours this summer. And its new album,
Year of the Spider (issued May 13 on Flip/Gef-
fen) debuted on The
Billboard 200 at No. 3
with sales of 101,000.

Sounds as though
being musicians is
working out well for the
members of Cold. So
why is there a blistering
tirade of a song called
“Kill the Music Indus-
try” on its latest set?

“It’s not pinpointing
one individual or a re-
cord label; it's pin-
pointing the state of
the industry now,” vo-
calist/songwriter
Scooter Ward explains.
“I hate all the bullshit
they try to cram down
your throat. Every kind of music I hear has
no emotion to it anymore—no feeling, no
depth in the lyrics.”

It would be hard to make that accusation
about Cold’s music. Year of the Spider fol-
lows the same vein as the Jacksonville, Fla.,
quintet’s last album, the gold-certified 13
Ways to Bleed Onstage. 1t introduced Cold’s
brand of goth-tinged, angst-filled rock with
the modern-rock radio hit “No One” and the
somber acoustic single “Bleed.”

Ward, guitarists Kelly Hayes and Terry
Balsamo, bassist Jeremy Marshall, and
drummer Sam McCandless continue min-
ing the darker side of life on the new, 12-
track album. The songs are fiery but melod-
ic, guitar-driven anthems with plenty of
hooks to spare.

For Ward, good music is “when you get a

chill up your spine when you hear it, or
music that makes you feel sad or happy or
just feel something at al..”

Two late musicians that did that for him
are Nirvana’s Kurt Cobain and Alice in
Chains frontman Layne Staley. Cold pays
homage to them on the track “The Day Seat-
tle Died.”

“At first, we were just going to call the
song ‘Kurt,” but then [ was like, ‘Why am |
doin’ this?’ ” Ward recalls. “[Staley] dies,
and he doesn’t even
get on the front page
of Rolling Stone. 1
have to do some-
thin’—not that I mat-
ter at all, but it mat-
ters to me.”

Steve Berman, head
of marketing and sales
for Interscope Geffen
A&M. calls Year of the
Spider Cold’s best
work to date. He says
that when it comes to
promoting the set, “it’s
a long-term play.
We're excited not only
about the first week of
this record but [also
where] this band’s
going to be at Christmas.”

According to Berman, “Stupid Girl” was
released as a retail single because Cold
wanted to start supplying its fans with new
product immediately. The single features
Weezer frontman Rivers Cuomo on vocals
and guitar.

Since its March 18 add date, “Stupid Girl”
has received steady airplay at active and
modern-rock formats, gathering spins on
such stations as WCCC Hartford, Conn.;
KEBJ Phoenix; KROQ Los Angeles; and
KXXR Minneapolis. Its video has also been
added to MTV, MTV2, and Fuse.

Cold anticipates being on the road for at
least one year to support Spider. The band is
currently on a club tour as a headliner and
will also perform as the opening act on dates
for Godsmack and Staind.
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Train Makes Bid For Longevity With Third Set

BY MELINDA NEWMAN

In these troubled times, even plat-
inum-plus bands like Train are ex-
pected to watch their pennies.

But that is just fine with frontman
Pat Monahan. “We did get hit with
spending less on this album, but
that’s been happening to us from the
beginning. No one ever handed us a

million dollars and said, ‘Have a good
time.’ [Cutting budgets] is where
things are right now.”

In fact, Monahan says the band had
the smallest video budget of its career
for current single “Calling All An-
gels,” but “it's one of the best videos
we've ever made,” he adds. “We had
a friend of [drummer] Scott Under-
wood shoot it.”
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The song, which is No. 8 on the Bill-
board Adult Top 40 chart, is the first
offering from Train’s third album, My
Private Nation, out June 3 on Col-
umbia. Once again, the band teamed
with producer Brendan O'Brien for the
project. Train hopes to continue the
growth it saw from its first album, a

‘In this day and age,
people kind of expect to
see acts come and go,
so there’s less reason
to attach yourself to a
band. You have to earn
it. With a third album,
people might say, “
can grab on fto this,
because they are not
going anywhere.” This
is the album that
gives us longevity.’

—PAT MONAHAN, TRAIN

self-titled 1999 set, which sold 1.2 mil-
lion albums in the U.S,, to its second,
2001’s Drops of Jupiter, which has sold
2.3 million copies, according to
Nielsen SoundScan.

STAYING POWER

For Monahan, releasing a third
album shows fans that Train is a band
they can depend on.

“In this day and age, people kind of
expect to see acts come and go, so
there’s less reason to attach yourself
to a band. You have to earn it,” he
says. “With a third album—and with
how well ‘Calling All Angels’ is
doing—people might say, ‘I can grab
on to this band, because they are not
going anywhere.’ This is the album
that gives us longevity.”

Train’s growing status shows in the
number of top TV bookings it has
around the time of the album’s release.
On June 5, the band will appear on
Late Show With David Letterman.
Next come appearances on The Today
Show (June 6), Last Call With Carson
Daly and CBS This Morning (both the
second week of June), and The Tonight
Show With Jay Leno (June 23).

Columbia is confident that the TV
appearances will help people visual-
ize the group they are hearing on
the radio.

“TV is hugely important for a band
like this; it’s [about] putting a face to
the music,” Columbia Records senior
VP of marketing and media Larry
Jenkins says. “It’s always been a con-
cern of Train’s that they be recognized
as a band, not [as] the Pat Monahan
show. But you have to walk a fine line.”

The band also includes bassist Char-
lie Colin and guitarist Jimmy Stafford.

Train is also planning a release-day
outdoor concert in conjunction with
Tower Records’ lower Manhattan store.

Although Train’s promotional
schedule is hectic, Jenkins says such is
the reality of building sales in a time
when they can be hard to come by.

“You have to ask more of the artist.
You can maximize what you do by get-
ting the artist to appear as much as

to the project. “Finally, we just said,
‘We have to be done,” ” Monahan says.

On June 26, the Creative Artists
Agency-booked band will start its first
headlining tour since achieving plat-
inum status.

“With Drops of Jupiter, we didn’t
do one headlining tour, and it was a
costly mistake,” Monahan says. “Our
fans didn’t want to pay $45 to see us

they will,” Jenkins says. “This has
always been a hard-working band.”
Train will also get a blast from
Columbia parent Sony’s deal with Pepsi
(Billboard, Nov. 23, 2002). As part of
Pepsi’s First Taste campaign, “Calling
All Angels” will be featured in 30,000
spots that will run on 500 radio stations
for two weeks starting June 1. Each
spot will play 25 seconds of the song.

PRESSURE FROM WITHIN

Monahan knows the industry is
looking for a savior, but he says
Columbia could never put as much
pressure on him as he puts on himself.

“There's some pressure to deliver,
but I would say the answer is we cre-
ated our own pressure. [Sony Music
president] Donnie lenner believes in
this band, which makes me want to
work all the harder. He never, ever
has said, ‘Hey Pat, I really need you
to do this.” It was us who wanted
more for ourselves.”

That thought process extended to
the recording of the album with
O’Brien in Atlanta, during which the
band's new manager, Jon Landau,
inspired them to reach new heights.

“He would come in and say, ‘This
record is this percent there for me.
You’re on a roll. The latter songs have
so much more quality,” ” Monahan
says. “When I hear that from Jon, I
remember who he is and what he’s
done, and I know his intention is to get
the best out of me.”

In fact, Monahan says he kept think-
ing the band had finished the album.
But, ever-mindful that the 2001 Gram-
my Award winner for best rock song,
“Drops of Jupiter,” was the last tune
submitted for the band’s previous
album, Train kept adding latecomers

play a 40-minute [opening] set or to
have to show up at 6:30 p.m. Now we
can look back and start this album
with a headlining tour.”

But do not expect any long-winded
stories about the songs’ origins from
the stage. Monahan admits that such
tunes as “Calling All Angels” and
“When I Look to the Sky” have spiri-
tual overtones, but he is loathe to dis-
cuss specifics.

“I don’t want to take that away from
people. I feel really strongly about this
one. [ try not to read about songs if it’s
a song [ love. I don’t want to hear
Robert Plant say that ‘Stairway to
Heaven’ is about a grocery store.”

Curb Records newcom- |

Inside Nate.
er Nate Sallie is preparing to hit the
road in support of his debut disc, ‘
Inside Out, which is due in stores
June 10. The pop/rock artist will be
on the bill for this summer’s nation- |
wide Radio Disney tour. “It'll be
interesting to get in front of people
and see how they react to these
songs,” he says. “It's scary, but it’s
fun, too.”
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Sweet Droge And Mullins Blossom As The Thorns

BY WES ORSHOSKI

In joining together to form the
Thorns—a group focused entirely on
three-part harmonies—Matthew
Sweet, Pete Droge, and Shawn Mullins
do not seem to have created anything
terribly groundbreaking.

But as one listens to the trio sing in
unison on the 13 songs that make up
its self-titled debut, it starts to seem
otherwise. (Aware/Columbia issued the
album May 20.)

Sure, in the grand scheme of things,
what the three revered singer/songwri-
ters created isn’t as notable as, say, the
early, generation-defining work of
Crosby, Stills, & Nash (CSN), a group
that the Thorns immediately recall.

Yet the brand of harmony- and
acoustic-guitar-based rock they play
has, surprisingly, been virtually absent
from the pop landscape for more than
a decade.

“It’s kind of odd,” Sweet says. “I
mean, there’s probably about 10
groups sittin’ around going, ‘We
fuckin’ did this!” But it doesn’t im-
mediately come to mind.

“It is strange. [ guess it’s because all
the boy bands were doing harmonies
and stuff, so maybe this wasn’t cool to
do for the last few years anyway.”

Be certain, the Thorns' update on

mid-"70s Southern California acou-
stic pop owes more to CSN and the
Beach Boys than to the wave of boy-
band pop that has dominated the
charts in recent years.

The band’s unusual sound has found
favor with video and
triple-A programmers.
Lead single “I Can’t Re-
member” is No. 15 on
Airplay Monitor'’s triple-
A chart. VH1 and CMT,
meanwhile, are airing
the song’s videoclip.

THE HISTORY

The Thorns sprouted
about 13 months ago,
when Sweet, at the sug-
gestion of manager Rus-
sell Carter (who is
also Mullins’ manager),
joined Droge and Mul-
lins in a Los Angeles
studio. He was encour-
aged to listen to a few songs and con-
sider writing with them.

At the suggestion of Carter and
Aware chief Gregg Latterman, Droge
and Mullins had been experimenting
with the trio concept with Toad the
Wet Sprocket'’s Glen Phillips and L.A.-
based artist/intermittent A&R
man Marshall Altman. But there was

a lack of chemistry.

Like the others, Sweet was interest-
ed in trying something new in his
career. He had joked with Carter about
starting a modern version of famed
'60s guy/girl vocal quartet the Mamas

esque singing.
Sweet says he quickly emphasized
the three-part harmony approach.
“More interesting to me was [doing]
something completely unlike what 1
would do on my own or what they
would do on their own,”

THETHORNS

& the Papas and had begun to do some
co-writing for his publishing compa-
ny, which led to him penning a song
with the Bangles.

After a couple of days, the initially
skeptical artist wedged his way firmly
into the mix. His high vocals meshed
seamlessly with Mullins’ low, whiskey-
tinged voice and Droge's Tom Petty-

he says. “The harmonies
kind of gave us that, and
we helped to sort of en-
sure that by trying to
really write all the songs
together.”

KEEPING IT FRESH

To keep things fresh,
each morning, the three
avoided bringing in song
ideas that were nearly
complete.

Sweet says that work-
ing in that fashion kept
things new. “We kind of
traded off days. One day
would be Shawn'’s day,
or Pete’s day, or my day. There was also
kind of an unspoken thing where,
whoever’s day it was, kind of got the
final word.”

Droge says, “I think knowing that
we really wanted to create something
that was outside of all of us made it so
that nobody would get too hung up on
their own trip.”

The group crystallized with “I Can't
Remember,” the first song it wrote
together. (Droge and Mullins penned
one Thorns song, “No Blue Sky,” prior
to Sweet’s arrival.)

As they were working on the
song, Latterman offered to take the
guys out for a late lunch. They de-
clined, feeling as though things had
begun to click. While he was away, they
finished the song.

Each began to realize they were
onto something while nailing down
the song’s harmonies. When Latter-
man returned, the three sat with
acoustic guitars and played it for him,
and the feeling was undeniable,
Sweet says. His reaction was imme-
diately positive.

Through Latterman, a deal with
Aware/Columbia (Mullins’ label) was
quickly secured, as were the services
of producer Brendan O’Brien (Train,
Bruce Springsteen), who helmed
Droge’s first two albums.

The labels introduced the band to
tastemakers at showcases in New York,
L.A. and at this year’s South by South-
west and National Assn. of Recording
Merchandisers conferences.

Latterman says, “We want this
record to succeed so much, not only
because we love the guys, but because
it’s good for the music industry.”
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Brightman Moves

BY CHARLES KAREL BOULEY

Sarah Brightman is out to shat-
ter the public's perception of her
music with her new Angel Records
release, Harem.

The famed musical theater diva is

| introducing the disc with a dance re-

mix of its title track.
Popular club DJ/producer Manny
l.ehman did the honors in trans-

| forming the gentle original track

into a hearty upbeat anthem.

“There is a preconception of
Sarah left over from her divorce
with Andrew Lloyvd Webber and her
stage work,” Angel VP of marketing
Andria Tay says.

“We're hoping to go into the club
underground with a great dance
remix during the summer to change
her image.”

Harem is an atbum rich with Mid-
dle Eastern sounds. It comes at an
odd time, given the current political
focus on the Middle East. The war
actually did play a part in the release
date of the record.

“We discussed timing of the
record. given what's going on in
the world,” says Bruce Lundvall,
CEO of jazz and classical music

| at EMI, which distributes Angel

s

Records.

“But the idea of this record is
more about the musical and cultur-
al beauty of the region.”

Brightman adds that there is "no
political statement or agenda™ to be
found on the record.

“Traveling as much as I do. [ was
always intrigued by the music |
would hear coming from Turkey and
other areas. I wanted a chance to
musically explore that.” she says.

MARKETING ‘HAREM’

One of the driving factors for mar
keting Brightman has been her
stage show.

Part concert and part Cirque du
Soleil, Brightman's shows have
reached TV viewers throughout the
world, thanks to PBS.

The artist has done several
specials for the network. She will
be taping a new show for airing
in August.

As for imaging Brightman.
there can be no doubt she is seen
as a diva in most circles. That is
not always a good thing. when the
label wants the artist to appear
approachable.

“I don’t know how | got the repu-
tation,” Brightman says with a
laugh. “Maybe it's because of my
stage experience.

“It’s show business, after all. and
everything is a production. The
album must be produced as best it

| can, as well as the stage shows.” She

adds, “But I love interacting with
fans and media alike. It's my job, and
[ quite relish it.”

‘To Shed Diva Image

Lundvall notes. “She's lovely to
work with, down to earth, and the
best self-promoter I've ever met. She
loves the press. loves it.

“I think the diva moniker comes
from the caliber of things she
does—the production quality of the
albums as well as the theatrical stage
show and her operatic experience.”

BRIGHTMAN’S BOTTOM LINE
Marketing and touring aside, the
bottom line for Brightman is mak-
ing good music.
“This is the most challenging
musical journey I've gone on so far.”

BRIGHTMAN

she says. "I'm not sure I'd do it
again. The complexity of the in-
strumentation, the intricacy of the
vocals—it was challenging. indeed.
Each of the 14 songs presented new
avenues of expression.”

And if it is remixing material the
label is after, several songs lend
themselves well, including “The
Journey Home " —wvhich is already
upbeat—and “Mysterious Days.”
which captures the true essence of
the record.

Harem maintains the Middle
Eastern musical theme throughout.

Even a rendition of the pop stan-
dard “What a Wonderful World™ gets
a Middle Eastern revision.

In any arrangement, it remains as
potent and relevant a song as ever—
particularly given what is going on
in the world today.

“I thought it would be nice to re-
member that it is, indeed. a won-
derful world,” Brightman says.

“Music can take us across bound
aries—social and political—and tie
us all together in melody and song.
That's powerful to me. And it’s pow
erful to remember.”
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eran erges From Sump

BY JIM BESSMAN

Throughout her current CD, Lul-
laby for Liguid Pig, Lisa Germano
traces her downfall—and eventual
recovery from alcohol abuse—with
brutal honesty.

The project is her first release
since 1998’s intense, critically praised
Slide. 1t also marks her label switch
from 4AD to ArtistDirect Records
imprint Ineffable/iMusic.

It is a move that follows a period
during which Germano jokes that
she quit making music “because
my career decided it didn’t want to
be pursued.”

The past few years saw the artist
hit a rock-bottom phase during
which she lost her recording deal,
her manager, her publisher, and
her accountant.

Still, she continued to write
songs, while working full-time at
Book Soup, a Hollywood bookstore.
The shop is frequented by industry
veteran Tony Berg, who is currently
executive VP of A&R at ArtistDirect.

Berg was acquainted with Ger-
mano, and he conceived Ineffable
with artists like her in mind.

“It reflects my tastes in seeking
lyrically oriented artists with a par-
ticular point of view,” Berg says.

“What distinguishes Lisa from al-
most any artist I've encountered is
her ability to mine some of the deep-
est emotions any of us experience.

“She finds a poetic way to articu-
late even the deepest sadness within
exquisite music.”

GERMANO

Lullaby for Liquid Pig certainly
qualifies on all counts—starting
with the title song.

“It’s a metaphor for something
much deeper—about being lonely
and too needy and thirsty,” Ger-
mano explains.

“The ‘liquid pig’ sucks energy, and
is sometimes alcohol and sometimes

people. But the song is actually
mocking my own behavior. It’s
about someone I needed too much
who wasn’t into me—with alcohol
being like a metaphor for changing
my behavior.”

Noting that critics have always
“revered” Germano, Berg cites a
strong press focus in the label’s mar-
keting plans. Triple-A radio formats
and independent music and book
stores will also be targeted.

“We’re making a case for a slightly
older demographic that wants some-
thing substantial from their music,”
he says.

Additionally, Germano is slated
for a European spring concert tour,
which will be followed by an exten-
sive trek through the U.S.

Germano says she is pleased that
she has reached the point where she
is strong enough to put her experi-
ences into song form—and then put
them out into the world.

It is what she believes now keeps
her focused on moving forward.

“In this climate, with the war and
the problems in the music business,
it’s cool to be able to put out a re-
cord that takes you in,” she says.
“It’s reflective. It’s not about enter-
tainment and selling records. It’s
about reaching people.”
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DOWNSIZING: Add saxophonist Ravi
Coltrane to the list of jazz artists
either moving from a major to an
independent label or starting up their
own label venture to release their
music. In Coltrane’s case, however,
his RKM imprint was initially devel-
oped with the idea to promote other
acts, rather than his own artistry.
Two years ago, while still signed to
RCA Victor, Coltrane began consider-
ing the idea of a label start-up when
he saw that company’s resources
being funneled away from jazz. “At the
time, I wanted to get the ball rolling,
not necessarily for myself, but paral-
lel to my own solo career,” he says.

COLTRANE

RKM is a joint venture between
Coltrane; his wife, Kathleen Hen-
nessy; and reedman Michael McGin-
nis. The label bowed last year, origi-
nally as an Internet-only venture,
with the simultaneous release of
McGinnis’ Tangents and two dates by
trumpeter Ralph Alessi, Vice & Virtue
and This Against That. Those discs
will be released nationwide May 27
and distributed by City Hall. A fourth
set, by Venezuelan-born pianist Luis
Perdomo, is expected in the fall.

Ironically, Coltrane now finds
himself without a major-label con-
tract. His most recent project, Mad
6, was a one-off released earlier this
year on the Sony-distributed Eighty-
Eights imprint. Coltrane says that
his vision of maintaining separation
between his music and his entre-
preneurial venture may not last, as
by necessity he is considering releas-
ing his next project on RKM.

Still, he believes that taking jazz
from larger to smaller labels is an ex-
pected result of the economics in-
volved in running a major corporation,
rather than a lack of integrity on the
part of those working for the majors.

“You've got a lot of great people at
the majors,” he says, “but they’'ve
got bosses, and down the line deci-
sions end up with a guy whose job it
is to worry about numbers. The big
companies are getting too big to

by Steven Graybow

sustain artists who might sell only a
few thousand copies of a record.”

Coltrane notes that in the '50s and
'60s, a label like Blue Note was a
small boutique known for allowing
musicians a large degree of artistic
freedom. “That makes for better
music overall,” he says. “When
artists are asked to make certain
kinds of records that a label hopes
will sell, the quality of the music is
diminished. That’s what you see now,
when an artist can sell out clubs but
people don’t buy their records
because the records don’t reflect
what the artist actually does best.”

Have we truly reached the point
where jazz’s best opportunities lie
with independent companies, or are
there still roles that only a major can
fulfill? If today’s most progressive
jazz comes out on a multitude of
small labels, how will a catalog of
great music, such as those held by a
Verve or a Sony, be preserved? Read-
ers are encouraged to send thoughts
on this subject to sgraybow@bill-
board.com for consideration in an
upcoming article.

HOUSE BAND: The San Francisco
Jazz Organization (SF JAZZ), pre-
senters of the San Francisco Jazz
Festival, has announced the forma-
tion of the SF Modern JAZZ Collec-
tive, a resident ensemble featuring
saxophonist/artistic director Joshua
Redman, vibraphonist Bobby
Hutcherson, trumpeter Nicholas
Payton, alto saxophonist Miguel
Zenon, pianist Renee Rosnes, trom-
bonist Josh Roseman, bassist Robert
Hurst, and drummer Brian Blade.

The band’s objective is to present
classic works by modern jazz com-
posers, in addition to providing a
fertile environment in which to fos-
ter its members’ own composing
skills. The first composer to have
their classic works featured will be
Ornette Coleman.

“This is a different model of a band
than that which exists today,” Red-
man says. “Unless a musician is
lucky enough to get commissioned
to write new works, they generally
have to go out on the road with a
small band to work out their new
music. Here, we can use the strength
and resources of the organization to
fund and create an environment to
nurture new works by world-class
musicians.”

SF JAZZ founder and executive
director Randall Kline says the col-
lective will convene in early 2004, with
plans to do several months’ worth of
West Coast dates that will mix Cole-
man’s music with rotating composi-
tions by all eight band members.

18

www.billboard.com

BILLBOARD MAY 31, 2003



\ROREIR)

Th| ty Yea s Of Jazz A tistr y & |ndependence




C 0O NCORTD

R ECORUDS

3 0T H

A N N

V ERS ARY

AlL That Concord
azz

Three decades after its founder stopped selling
cars and started “recording music he liked,”
the label has more than 1,000 titles and 13
Grammys —and a firm grip on a dedicated,
affluent music market.

By MICHAEL AMICONE

ou think we’ll ever amount to anything?”

Concord Records founder Carl Jefferson

would often ask his staffers, long after

the imprint had established itself as one
of jazz music’s premier labels.

Though the question was rhetorical, it probably
came as some surprise to Jefferson just how
successful the label had become. It certainly
sprang from humble beginnings, as an outgrowth
of the Concord Jazz Festival, first organized in
1969 by Jefferson, who, at the time, owned a
successful car dealership in Concord, Calif. When
guitarists Herb Ellis and Joe Pass, who per-
formed at the annual festival in 1973, approached
him with the notion of funding and producing a
record, Concord was off and running.

Founding father: Jefferson

Dubbing his new venture Concord Jazz, Jeffer-
son decided to get out of the car business and
into the record business, setting up shop in a
former seafood restaurant located next to his old
dealership. “The reason he got into the music
business was because of his passion for the
music,” says Nick Phillips, VP of artist and cata-
log development, who, along with executive VP
John Burk, is one of Concord’s veteran in-house
producers. “Basically, his philosophy was to
record music that he liked. It was really quite
simple.”

That simple rule of thumb led to a musically
rich 30-year history and a formidable catalog of
1,000-plus titles, including recordings by such
jazz legends as Ray Brown, Dave Brubeck, Char-
lie Byrd, Rosemary Clooney, Stan Getz, Carmen
McRae, Tito Puente, Cal Tjader and Mel Torme.
To “Jeff,” Concord’s success meant one thing:
He could make more records.

“It wasn’t about the top line or the bottom
line,” says president Glen Barros, who has
manned Concord’s helm since Jefferson’s death

Continued on page 32

On the cover: top row, from left: Karrin Allyson, Tito Puente, Peter

Cincotti, Rosemary Clooney, Ray Charles. Bottom, from left: Stan
Getz, Mel Torme, Carmen McRae, Barry Manilow, Dave Brubeck.

&g A with
GLEN BARROS

Carl Jefferson’s hand-picked successor has managed
the difficult task of finding a balance between honoring Concord’s
illustrious history and taking the label into the new century.

By STEVEN GRAYBOW

hen label president Glen Barros look over

the helm of Concord Records in 1995, the

company already had a 20-plus-vear husto-

1y as the home to such traditional jazz artists

as Stan Gelz, Charlie Byrd and Mel Torme.
I avowed fusion fanatic. Barros has expanded the label’s
hreadth to include that genre, blues-
rock, contemporary jazz and pop-lean-
ing artists. In doing so, he has managed
the difficult task of finding a balance
hetween honoring Concord’s illustrions
history in traditional jazz and advanc-
ing the label’s efforts by championing
artists whose work hes beyond the jazz
realm. In this exclusive conversation
with Billhoard. Barros details his ever-
evolving vision far the lahel and
explains how a company founded on
jazz can diversify while staying rue lo
s rools.

How did you come to take over the
label’s reins from founder Carl Jef-
ferson?

I was working for Alliance Enter-
tainment in New York in 1991,
Alliance had purchased a number
of distributors, and they were look-
ing to vertically integrate and devel-
op a group of proprietary labels.
The plan initially was to put togeth-
er a label group, but not a group
that focused on pop hit records.
Rather, the idea was to focus on genres like jazz and clas-
sical with a long shelf life, and labels that l]d(l catalogs
that would continue 1o sell vear afier vear. The first label
I looked at was Concord. Carl Jefterson, who founded
the label in 1973, had been looking for the right buyer for
a number of vears. We met and saw ¢ve to eve, and
Alliance l)()ughl the company. A few months after that,
Carl was diagnosed with a terminal illness. He asked me
if I would step down from Alliance (()1 porate and come
out to Calitornia and run the label. T always respected
Concord’s artistry, and, when someone like Carl Jelferson

asks you to lead the label that has been such a big part of

his life. it is a request you can't help but honor.

Were you already a jazz fan, or did you grow into your
new role?

I have always been a jazz fan. I grew up loving fusion
and some of the strains of the music that blend jazz with
rock or pop. I also liked a lot of straight-ahead jazz. 1
would say, at the time, [ was a fan but was not fanatical.
In a sense, being at Concord and immersing myselt in
the catalog has made me a much bigger traditional-jazz
fan. You can’t help but fall in love with the music when
vou work with it day 1o day. At the same time, what we've
done at Concord over the past cight vears has been to
expand the musical platform of the label. That is a rellec-
tion ol not only my taste, but of all of the people who
work at the label. Our roots are in jazz, but our tastes are
broader than just jazz.

How do you expand beyond traditional jazz without over-

stepping the label’s bounds?

Our corce is mainstream traditional jazz and Latin jazz,
and the steps we've taken from there have been logical
and strategic. We started by exploring dillerent areas of

jazs itseli—including fusion and contemporary jazz—by

adding to our roster aruists like Chick Corea, Gary Burton
and. through Stretch Records,
our joint venture with Chick,
artists like John Patitucer and
Dave Wecekl. From there we
moved into smooth jazz and.
more recently, imto adalt con-
temporary and smger-songwriter
releases. The common denom-
mator that runs through these
artists is that they are geared
toward adulis. Our focus is on
quality music for adults, with
jazz at our core.

You added Barry Manilow to
the roster, which was one of
your most radical signings.
What other recent signings sim-
ilarly push Concord’s bound-
aries?

We are very excited about
Peter Cincotti. whois a voung,
pop-oriented artist w ho s|||l
has traditional jazz and stan-
dards at the core of his music.
Recently, we signed the band
Ozomatli, whose first record
was on Almo Sounds a few
vears ago. When that label dissolved, the group went to
Interscope, which probably was not a comfortable fit with
the kind of music they do. For Concord, there is a con-
nection with what Ozomatli does, because there is a
strong Latin jazz influence in their music—along with so
many other things. including hip-hop, funk and world
music. It’s a multifaceted band, which is a bold step for
taking us in a pop direction. It fits in with what we do
because it is geared toward the sophisticated listener.

We also have an artist like Robben Ford, who is more
ol a blues-rock thing. Again, he is sophisticated and
appeals to an adult listener. We like 1o have fun with the
1vpes of music we can put out, but, fromn a business per-
spective, we want (o logically expand to a wider audience
while keeping a sense ol perspective about what Concord
is and what fits with our objectives.

You are branding a nationwide tour with the Concord
name as well, correct?

We are working on putting together a tour, along with
the William Morris Agency, that will allow our artists to
perform in 10 10 15 cities as a celebration of the 30th
anniversary. There will also be a “Concord Records
Night™ at this year's Montreux Jazz Festival that we plan
to put out on DVD and CD in the fall.

With so much success, have there been any roadblocks

RANDEE ST. NICHOLAS

you had to overcome?

Over the eight vears. there have been roadblocks,
which, for better or worse, were not of our doing. In par-
Continued on page 22
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Continued from page 20

ticular, there was the reorganization of Alliance several
years ago, which for us was pure hell. I will admit that, for
a period of about two years, it was a struggle just to keep
the company together and keep the label viable and to
keep putting out music. I am proud that we kept it
together. Our artists stuck by us, our employees stuck by
us, and, from my perspective, you could not ask for more.

In the last three years, we've had wondertfully supportive
shareholders in Norman Lear and Hal Gaba. They are
very into what we do musically, and, to their aredit, they are
eager 1o see us grow, financially and artistically. The impor-

tant thing is, ultimately, to get around the basic issues of

running a company and to focus our efforts on reaching
the fans, who are out there and are passionate to hear the
music. Keeping that focus is the biggest challenge.

R ECORTUDS 3 0T H

From your perspective, what is the current state of the
jazz industry?

Whether or not it is strong is hard to say, because “strong”
is a relative term. ‘The most important thing is that 1 feel
the jazz audience is growing. There is a groundswell of peo-
ple who want to hear good, quality music that speaks to
them. They want music they can latch onto, music that has
an emotional aspect, as well as an intellectual aspect, and
jazz certainly fills that need in all its various permutations.
Jazz ills a real need in people’s lives. I would love to see it
become a bigger consumer market. That has not happened
yet, but I think we are getting there.

What do you see that makes you hopeful?

The most encouraging thing I've seen is the fact that
the media is showing interest, that they are curious when
you take traditional pop songs or do something with a
Jazz feel and make it something people want to buy.

Continued on page 24
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JOHN BURK:
A&R For CR

ohn Burk perhaps offers the best of both worlds to Con-

cord. Coming in under the guidance of label founder Carl

Jefferson 15 years ago and now working in the new ranks

led by Glen Barros, Burk, executive VP and head of A&R,
has played and will continue to play an important role in finding
artists who reflect the new paths Concord is taking. Starting off
as an engineer early in his career, Burk ultimately found produc-
ing to be his calling. Initially interviewing for a position as Jeffer-
son’s assistant and production manager, Burk stepped right in,
landing the job that would create his ultimate career path. While
Concord has changed somewhat, the label’s guiding principal has
remained constant. “Carl started with great artists and offered an
environment where they could be creative and inspired about
what they were doing,” says Burk. “Then he recorded them from
the audiophile approach.”

Jefferson start-
ed Concord when
he was in his early
50s. At that point,
he had already
achieved a lot of
success in busi-
ness. “He always
said, ‘If you don’t
give something
back in life, then
you are really
missing the boat,”
Burk reflects. For
the first 10 years
of Concord’s exis-
tence, Jefferson’s
philosophy was
more about pro-

< viding culture and
& doing something
% that he believed in
# than about making
money. It was in

1980 that he
decided to go full-time into the record business. “There is that
same kind of parallel to our new owners. Hal [Gaba] and Norman
[Lear] have been successful and continue to be passionate about
what they’re doing,” Burk says.

The label’s new projects reflect that continuing commitment to
quality. Burk is particularly excited about the label’s foray into
SACD this month. The first of 30 SACD titles hit May 20. Burk
feels this format can give a big boost to the music industry
because “It just sounds so much better!”

While Burk emphasizes the excitement he feels for all the new
releases coming from Concord, he talked about some of the
groundbreaking efforts of late. For instance, “Peter Cincotti is the
first act | ever signed whose record went right to No. 1. it was a
benchmark, a personal goal that I've had: To take someone from
unknown status and really break them is very exciting,” he says.

A deal with Ray Charles is also among the more recent mile-
stones. “Ray Charles is an example of our desire to expand our
roster even more while still connecting with our heritage. Ray
has roots in jazz. He's done everything from jazz to country.”
Poncho Sanchez has a new record that also traces his roots. “He
started out as a singer and guitar player in a soul band. He revis-
its some of those roots in his new album,” says Burk.

While artistry remains a major goal at Concord, Burk says it is
still a business, and building up a fan base is key. “Ozomatli is a
perfect example of how the label is moving forward without los-
ing its roots. The band has a tremendous respect for our Latin
jazz catalog. They take that form of music and add modern ele-
ments. It fits well with our evolution. We want to see jazz grow as
a genre and to see the audience grow, as well. 0zomatli takes the
elements and brings them to a younger audience.”

While Burk says he internalized many of Jefferson’s values, he
can also appreciate the continual changes of the marketplace,
emphasizing that a label can still sell records without compro-
mising artistry. —Debbie Galante Block
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When Rod Stewart can do ancentire record of standards
and sell a million and a half units, or when Novah jones
can incorporate jazz into pop songs and have phenom-
enal success, people realize they are hearing something
dilferent, and, when it succeeds, it opens doors for every-
one.

In trane-ing: Allson

As we've been launching Peter Cincotti, I've gotten calls
from live newspapers asking it it is easier to market him
now that Norah has had so much success. The answer is
that the fact that people are calling 10 ask the question
means that is easicr, because the door is open and there
is an interest {rom both the media and from record buy-
ers. The fact that people beyond the juzz world ave talk-
ing about this kind of music makes for a bigger market
and bigger opportunities.

Big nevns: Cincolli

You’ve made the Concord name stand for something spe-
cial for consumers of this type of music.

I am tremendously proud that we've kept the artistry at
the highest level. We don’t want to colpromise the qual-
ity ol any type of music that we put out. Our philosophy
for signing artists has alwavs been 1o avoid doing really
hands-on ALR, where we tell an arust what to do, what
the narket is demanding and what they have 1o do 1o
reach a certain format. Our philosophy has been to iden-
dfy great artists, nurture and support them, give them
whatever guidance they might need, but, ultimately, to
let them do whatever comes from their heart. In order to
take that approach, vou have to work with great artists. |
think that consutners recognize that. We are scen as a
highly arustic label, so the name lends credibility 1o any
genre we work in.

You tend to avoid records with gimmicky concepts or overt
themes. Why?

It is not our job to tell an artist what ty pe of music they

Congratulations to
Concord Records

should be making. What is most important 1o us is to
showcase talented musicians in ways that best show oft
the musician’s artistry. H we do a record with a concept
or theme, the idea to do it is driven by that artist them-
selves. An example would be [vocalist] Karrin Allyson,
who has been with us since the beginning of her carcer
as a recording artist and recorded eight records for us.
She had always put together interesting collections of
songs for her releases, and, a few years ago, she decided
that she wanted 10 do something with more of a thread
1o it. Karrin came to us and said that one of her favorite
records was John Coltrane’s Ballads and that she wanted
10 do a vocal interpretation of it. It was a bold step to
make, because Coltrane is so revered. but she wanted 10
try it, and so we supported it.

Another atypical project that I am really excited abowt
is Chick Corea’s Rendezvous in New York. which is live
recordings from his multiple shows with different bands
in New York last vear. This is the first and only ume Chick
has done a live retrospective of his career. "The sound on
the CD is also remarkable because it was done in Super
\udio, and we have a video in the works for both home
video and broadcast. I am also proud of the boxed set for
the 30th anniversary, for which we commissioned jJoel
Nakaura, who did the artwork for the Salt Lake City
Olympics, 10 do a big painting for the cover. It gives it a
look unlike a typical jazz velease.

Is there one thing at Concord that you are most proud
of?

1 can’t think ol one. Ultimately, it is all good. There
have been ups and downs, but I am proud of our output,
because the music we've released is something [ can per-
sonally stand behind and look at with pride. There is
nothing like working in a music you love and being a
conduit for artists who have something 1o say. We are
the conduit for bringing this music to the widest audi-
ence possible, and T can’t think of anything more grati-
fying.

on their 30th Anniversary!

with love from,

The estate of
Rosemary Clooney

Michael Feinstein

Allen |. Sviridoff, Manager
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To Glen Barros, John Burk, Hal Gaba,
Norman Lear. Margj Cheske and Jo Foster

Congratulations on your 30th Anniversary. We applaud your
continued artistic achievements, unparalleled support of your artists and
remarkable accomplishments in the industry. It's a pleasure to work with you.

Miller Wright & Associates, Inc.

Media Relations

Congratulations

on Oyears
of SUCCESS

..and 30 seconds of productivity!

From Miles, Morey
& the St.Clair Entertainment Group
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From your friends at Sonopress USA
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TAB .Z Artists sing

the praises of a label that lets
them play—and works to get
them heard.

By DEBBIE GALANTE BLOCK

hat comes through most about Concord

Records is that, even after 30 years in the

business and a change of executives at the

helm, the label still operates as a music-

loving family rather than as a big business. Many of the

signed artists say they were fans of the label before they

were signed, and all are grateful for the creative free-
dom that continues there.

Poncho Sanchez has been on Concord Picante longer

than any other artist. The famed percussionist first

became involved with the label through his mentor,

Cal told Carl: Sanchez

vibraphonist Cal Tjader, who died within six months of
helping to get him signed. According to Sanchez, Tjad-
er was attracted to Concord because of Carl Jefferson.
“Carl not only had a good business mind, but he loved

Jazz very much. That's why he started the company,” says

Sanchez. “It was really hard for me to record that first
album because I was suftering over Cal's death. But Carl
was so supportive and helpful to me, especially with the
first couple of records. That started off a great relation-
ship that we still have today. I atways felt like Concord
was family.”

New to the label is Asdru Sierra of Ozomatli, who says
much the same about the new regime that Sanchez says
about Jefferson: “I have confidence in Concord. It’s a
small label. It’s not like you walk into the office and you
don’t know anybody. It’s different than all other labels
we were on.”

When singer/pianist Peter Cincotti signed to Concord,
he didn’t know what to expect, but he has found the com-
pany so “artist-friendly. One of the best things about
working with Concord is it doesn’t feel like you're work-
ing with a company at all, but rather like you are work-
ing with a family.”

Barry Manilow had been on one label—Arista—for his
entire career, up until his most recent originat release,
The Mayflower. “When Clive Davis left Arista, 1 knew the
company was about to go into a new direction,” he
explains. “I didn’t feel that my stuff was comfortable
there. Just when I was not sure what I was going to do,
I met all of these guys at Concord, and 1 loved them.”
Manilow was told he could work with any of the artists on

Continued on page 28
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CONCORD... 1973
PLAYBOY... 1953

Happy Anniversaries in 2003!

from

DLAYBOY JAZZ FESTIVAL )

25th ANNIVERSARY

June 14 &15 at The Hollywood Bowl
For complete festival details, please call the Hotline at

310-449-4070

©2003 Playboy.

ecord Proud To Be Part O Family!
WE SALUTE YOU ON 30 AMAZ|NG YEARS'
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Peak Records 22761 Pacific Coast H ighway, Suite 240 Mailibu, CA 90625
:310/317-6220 FX: 310/317-6221 www.peakrecords.com




Hal, Glen, John and everyone at Concord Records:
Congratulations on 30 years. It has been a great
pleasure working with you over the years.

Keep up the good work.

Jim Cassell

from all of us at

® Shun Cheong Record Co., Ltd.

Room 802-4 Bank Centre. 636 Nathan Road, Mongkok, Kowloon, Hong Kong SAR
Tel: (852) 2332-2397/8 Fax: (852) 2388-4070 E-mail : service@shuncheongrec.com

Congratulations To
Concord Records
For 30 Wonderful Years

Keep Swiingﬁﬂ”

Larry Blake

Monte Lemann
And

All Your Friends At
Manatt, Phelps & Phillips

ALBANY LOS ANGELES MEXICO CITY MONTERREY NEW YORK
ORANGE COUNTY PALOALTO SACRAMENTO WASHINGTON D.C.

www.manatt.com

C ONCORD RECORTDS

JAZZ TALK

Continued from page 26

the label, and he jumped at the opportunity to work with
Diane Schuur. The resulting album, Midnight, is scheduled
for a July release. “Eddie Arkin is my co-producer, co-
songwriter and one of the most brilliant guitar-plaving
musicians vou've ever heard. It was a very gratifving
musical cxperience,” says Manilow. “Concord is all about
music—not about business, publicity and sales. although
they do all of that just fine. Their heart lies in the music.”

That heart has remained intact for 30 vears. accord-
ing to Howard Alden, who says. “I first heard about Con-
cord when I was just starting to play guitar at 12 years

Connected gux: Femnstein

old. I found their first album release, Arrival. through a
mail-order company. Other releases started coming out.
and | got almost evervthing they made for the first 20
refeases. What made Concord diftferent was that Carl was
so personally involved in evervthing he did. He loved 1o
be at every recording session...enjoying the music, as
well as producing it And today, while the new leader-
ship’s music choices are more diverse, the personal feel-
g at the label has not changed.”

ARTISTIC FREEDOM AND HIPNESS

For 25 vears, pianist Marian McPartland has record-
ed for Concord and hopes to continue for a long time to
come. Her 85th birthday celebration was vecently
recorded in New York for broadcast over National Pub-
lic Radio. While McPartland started recording during
the old regime, she says that doesn’t take away from the
magnificence of the new. "Carl was a wonderful man that
1 got along with verv well,” she savs. “1 think 1 made
some of my best records while he was alive. However.
Glen and the company have also been wonderful to me.
They really go along with anything that | want 1o do. As
a company, they're very hip.”

Michacel Feinstein says he discovered the label back in
1976, when 1t released an Ellington tribute album fea-
turing Tony Bennett, Rosemary Clooncy, Bing Croshy
and Woody Herman. “How could I resist such a combi-
nation?” he savs. “Fast forward 25 years, and 1 find I'm
part of a label that cares most about the music and their
arusts. a real rarity. |'love being connected to them and
am thrilled at their continued growth.”

With a new album from Concord expected in June.
Curtis Stigers savs. "1 was first introduced 1o Concord as
acollege D} in Boise. They always had great artises that
nobody clse would spend the tme to promote, people
of quality and substance.” Eventually, his connection 10
Concord as a recording artist came through late pianist
Gene Harris, who was Stiger’s mentor and friend. “After
my pop success, Gene asked me to sing on a couple of
his Concord records in the mid-"90s. That's how 1 got 1o
know John Burk. Concord is a label about great music.
They don’t expect me to sell out.”

Originally coming to Concord during the Jelferson
reign, vocalist Nnenna Freelon says what impressed her
imtially was the shift in the personal interest in hev as an
artist "and the respect for the craft and for whatever
ideas | wanted to put out there. And, that’s not just with
words, but with vesources. I'd just come from a label
where there were battles about creative direction. The

Conlinued on page 30
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to all our colleagues at
Concord Records on
30 years of beautiful music.

Thanks for making JPMorgan
part of the team.

“
=’ pMorgan

©J.P. Morgan Chase & Co., 2003. All rights reserved.




CONGRERATULATTONS

CONCC

. on V
50 years of
memory making
music.....

AUTOMATLED

TAPE & LABEL
COMPANY

Congratulations to Concord Records on your 30th Anniversary.
The year was 1979 when [ was first introduced to Concord
Records and Carl Jefferson. 24 years later, I can say it's been an
honor and a pleasure working with Hal, Glen, John and all the

great people at Concord.

May you have many more years of succ<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>