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See Page 8

8 Sales Escape Scandal

Michael Jackson is facing child
molestation charges, but the
effect on sales of his new
album appear to be minimal.

15 lars cf Clay Take New Shape

Jars of Clay return to their
trademark sound on the
Essential album “Who We
Are Instead.”

70 A Werd With Rubin
Legendary producer Rick
Rubin discusses the work he
has done with such artists as
Johnny Cash and Tom Petty.

Kes Sets Her Own Pace .

THE INTERNATIONAL NEWSWEEKLY OF MUSIC,

$6.95 (U.S.), $8.95 (CAN.), £5.50 (U.K.), €8.95 (EUROPE), Y2,500 (JAPAN)

VIDEO AND HOME ENTERTAINMENT -

Soutful Singer Takes Thoughtful Approach To Craft Her ‘Diary’

BY RASHAUN HALL

| NEW YORK—There’s no bluzprint to follow

after selling 5.6 millien copies of your debut
album and winning fve Granmy Awards—
all before the age of 21.

But fo- Alicia Keys, whose cool, soulful
2001 landmark albur, “Songs in A Minor,”
wowed tke world, sel ing mcre than 10 mil-

For more information about Toby visit www.tobykeith.com or www.dreamworksnashville:com

lion unis globally, the next step was simple
enough: Take time off.

“When I got home from touring, [ could
have gone straight into the studio,” she says.
“But I knew I owed it to myself to take at least
a .ittle time to breathe.

“It had been such a crazv whirlwind. I had

to take the time to sleep late. watch movies, be |

‘Continued on page 69)

2 miillion Shock'n Y'all albums shipped so far!
Multi-Week #1 Single and Video: "l Love This Bar"!
The Most-Played Artist at Country Radio this year!
His Unleashed album is still Top 5 after 67 weeks on the chart!
Two of the Top 5 selling Country Albums by year's end!?

2003 SXG Music Nashville LLC d/h/a DreamWorks Records Nashville
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Warner Eyes
New Suitor

Bronfman Group Proposal Gaining;
EMI Reduced To Second Fiddle

A Billboard staff report

Always the bridesmaid, never the bride?

EMI was left waiting at the altar after Time Warner’s
board wrapped up their Nov. 20 meeting to consider
bids for its Warner Music Group assets.

Sources indicated that Warner was balking at an EMI
cash-and-stock bid worth more than $1 billion out of
concerns regarding regulatory resistance.

In a statement Thursday evening, EMI Group chair-
man Eric Nicoli said that as of Nov. 19, talks were “pro-
gressing well and at an advanced stage.

But he also acknowledged that EMI had been in-
formed by Time Warner “that they are now consider-
ing a possible proposal from another party.

Time Warner executives declined to comment, but
an investor group comprising former Seagram chief

(Continued on page 68)

RIAA UpsAnte
i And Piracy HauI

BY LEILA COBO

i
’ MIAMI—Seizures of illegal Latin music in the U.S. and
Puerto Rico have skyrocketed since the beginning of |
! the year—up by almost 60% over the same period in |
| 2002, according to data obtained by Billboard. !
Through the end of October, the Recording |
I Industry Assn. of America had confiscated nearly 1.7 i
| million pieces of illegal Latin music—defined as !
music that is 51% in Spanish. In comparison, the
| RIAA seized slightly more than 1 million 1llegal
| pieces during the same period last year.
The surge in seizures can be attributed at least partly |
to a $2.5 million increase in anti-piracy funds that |
(Continued on page 68) |
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TRIPLE CROWN
victo ry

CMA Horizon Award
ACM Best New Male Vocalist

CMT Flameworthy
Breakthrough Artist

On tour next year with
Brooks and Dunn

Mar.agement; John Lytle,
Lytle Management Group
Booking Agency; CAA

www.joenichols.com

www.universal-south.com
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JAY-Z

Tt!e Black Album

ALISON KRAUSS + UNION STATION Live B

5 ¥

ANDREA BOCVEWLLI Sacred Arias: Special Edition'

Top Albums

Top of the News

8 The Rock Steady Crew steps
out with its own Fila sneaker.

Global

49 ltalian labels body FIMI
restates its refusal to participate

JOSH GROBAN Closer 8 Microsoft and Kazaa plan in the 2004 Sanremo Festival of

‘ — to launch their own online Italian Song.
TOBY KEITH :_Sh°°~k aral music stores. 51 Global Pulse: China forbids
MARIAH CAREY The Remixes 1 punk act Hang on the Box from

THREE DAYS GRACE Three Days Grace

LIL JON & THE EAST SIDE BOYZ Kings 0f Crunk =4

Closer

JOSH GROBAN

HARRY CONNICK, JR. Harry For The Holidays

HARRY CONNICK, JR. Harry For The Halidays

Music

13 The Beat: Carl Stubner
plans for expansion in his new
role as co-president of Sanctuary
Artist Management.

17 Higher Ground: Michael
Tait is busy with the lead role in
“Hero” and his band’s latest
album, “Lose This Life.”

Jose
y Jose

40th ANNIVERSARY SPOTLIGHT: P. 27

20 Touring: SLAM Manage-

touring abroad because its music
“inappropriately represents Chi-
nese culture.”

Programming
56 Tuned In—The Tube: Simon
Cowell serves up more of his trade-
mark bluntness in his new book, “I
Don’t Mean to Be Rude, But . . ”
artists control of their own pub-

I;;IpRAH JONES Come Away With Me Slh7 I: the hSpirit; i(aren %Iark- ment is committed to repeating lishing rights. Features
. " D = eard reaches out 1o a wider the Tony Hawk Boom Boom : —
SOUNDTRACK _ The Cheetah Girls (EP) audience with her new Elektra Yy kjam tour in 2004. :‘35 ﬂ::\::r:r(r::xorre.c (?r(:i(i):g 21 Bf)xscore .
iy : album, “The Heavens Are Telling. : 40 Billboard Picks

22 R&B: Andreus returns to his

studios open their doors.

MARCE ANTONIO ZOLIS L fistarts Pautinn. 4 | 18 Legal Matters: The trend native U.S., seeking success with 42 The Billboard BackBeat
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) DUl g diversification. Unit's latest albums encounter 70 Last Word

SANTANA FEAT. ALEX BAND OR CHAD KROEGER __ Why Dot Yau &

UNCLE KRACKER FEAT. DOBIE GRAY _ Drift Away

TOBY KEITH
T

| Love This Bar

KRISTINE W Fly Again

Top Singles

DEBORAH COX  Somethi Hawened On The Way To Heaven

ELVIS PRESLEY Rubberneckin’

m—“—" 1

QUTKAST

Hey Ya! (Radio Mix)

SIN BANDERA Mientes Tan Bien
T G A A

Here Without You

3 DOORS DOWN
W

REGINA CARTER

36 Country: Trace Adkins tack-
les adult themes on his fifth Capi-
to! effort, “Comin’ On Strong.”
39 Songwriters & Publishers:
Music2gift.com gives emerging

QUOTE OF THE WEEK
6 Hip-hop records rarely had a hook. We helped put
song structure in hip-hop. That came from growing up |

listening to the Beatles—that was the inspiration.

RICK RUBIN
Page 70

street-date violations.

46 Home Video: Studios give
more dollars and marketing
attention to kids’ direct-to-
video and catalog product.

4
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Celebrating the life of a

good friend

Steve O’Rourke

Our thoughts and prayers
are with his family

Hampshire House Publishing Corp.

ﬁ The Richmond Organization ESSEX
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8

Fila’s new
Rock Steady
shoe

10

Faye Wong
was among
the artists
Sony gathered
for an anti-
piracy concert

BY LEILA COBO

BOGOTA, Colombia—The rain poured down
incessantly on a recent chilly Bogota night,
but the crowd at the open-air El Campin Sta-
dium was unfazed.
The concert, part of the Cepeda &
Friends Colombian tour, brought togeth-
er the enormously popular Cepeda with
up-and-comers Ma‘a, Julio Nava, Jorge
Celed6n and Fonseca.
“This is a concert by Colombians,
for Colombians,” shouted Andrés
Cepeda to the screaming delight of
20,000 soaked fans.
The local appeal of Colombia’s new gen-
eration of pop acts was evident, but the ques-
tion in the minds of the label executives, pro-
moters, agents and managers who watched
backstage was: “How do we export them?”
Colombia has had a string of spectacular

international successes in recent years with
Carlos Vives, Shakira and Juanes.

To a lesser degree, Charlie Zaa, Los Tri-O,
Aterciopelados and Bacilos (its lead singer/
songwriter is Colombian Jorge Villamizar)
have enjoyed global recognition.

Against this backdrop, expectations are
high for finding the next big Colombian act.

“We all dream of the next Shakira,” says
Angel Carrasco, senior VP of A&R for Sony
Music International Latin America. He says
that for Sony, Colombia ranks behind only
Mexico in terms of emphasis on Latin artist
development.

“We’re waiting for something else to hap-
pen in Colombia to release it here,” says Car-
rasco, who is based in Miami.

With kidnapping and homicide rates
among the highest in the world, Colombia is
a country mired in social turmoil. But its cap-

(Continued on page 67)

NEW GENERATION: At leit, Cepeda, seated, with, from left, Maia, Nava and Fonseca, and at right, Cabas

Sasha Mixes It Up
In New GU Pact

BY MICHAEL PAOLETTA

British DJ/producer Sasha is not yet
ready to embark on the creative
process for his second proper artist
album—nor does he want to deliver
“just another” DJ-mix compilation. But
he does want to
remain in the mix.

A new deal with
globally renowned
dance/electronic
label Global Under-
ground (GU) will
give him the free-
domto do just that.

In an exclusive
interview with Bill-
board, Sasha says
he will be compil-
ing three volumes
—rpossibly five—
for a new, as-yet-
untitled GU DJ series.

It will join such GU series as
“nubreed” and “24:7.”

Each beat-mixed release in the new
series—which debuts in April 2004—
will spotlight exclusive Sasha remixes

SASHA: COMPILING GU’S NEW DJ SERIES

In this way, each CD will be part-
DJ mix, part-remix album and part-
artist album. 1Sasha’s debut artist
album, “Airdrawndagger,” was re-
leased last year.)

“After doing DJ mixes for the past
12 years, the thought of doing anoth-
er one was not
thrilling any of my
buttons,” Sasha ex-
plains. That is, un-
til he and GU direc-
tor Andy Horsfield
began laying down
the foundation for

the new series.

i “It’s an exciting
§ concept,” says Sasha,
who is signed to
BMG U K. for artist
albums. “I see it as
a definite progres-
sion—an evolution

—in my career.”

For Sasha—who has helmed two
volumes in the GU series (“San Fran-
cisco” and “Ihiza”)—such a series
further blurs the boundaries be-
tween artist and DJ. “This is some-

PHOTO: KEVIN MAZUR/WIREIMAGE.COM

Sting
Strikes
CCE Deal

BY RAY WADDELL

Bucking a trend of working with
individual promoters in each mar-
ket, Sting’s upcoming Sacred Love
tour will go with Clear Channel En-
tertainment to promote all dates
worldwide.

The tour’s promotion will be spear-
headed by CCE Touring president
Arthur Fogel, who tells Billboard that
CCE is “thrilled to be in business with
Sting on a worldwide basis. Where we
are playing in the touring business, it’s
a perfect fit.”

Fogel agrees a global promotion “is
somewhat of a departure from how
[Sting] has previously done his tours.
It really emanates from a relationship
[ developed with {Sting manager]
Kathy Schenker and some informal
discussions over the last couple of
years that took on some substance.

“The other part is bringing some
value-added [aspects] and expertise to
the table that pushes things along a

and re-edits, as well as unreleased, orig-  thing we’ve been attempting to do (Continued on page 69)
inal Sasha productions. (Continued on page 67)
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Arrest Has Tepid Effect
On Jackson’s Sales

BY GEOFF MAYFIELD

LLOS ANGELES—Police searched
Michael Jackson’s Neverland estate in
California the same day that his Epic
compilation “Number Ones” hit stores.

Then, after prosecutors filed crim-
inal child molestation charges, CBS
opted to indefinitely postpone a
prime-time Jackson special that had
been scheduled for Nov. 26.

Jackson has turned himself in to
the authorities, but retail does not
expect this latest scandal to affect
sales. In fact, the new album is widely
expected to debut at'No. 1 in the U.K.

“People aren’t surprised,” says Carl
Mello, music buyer for Boston-based
chain Newbury Comics. “It's not like
they're going, ‘Oh miy God, Michael! 1
would have never believed that."”

Arriving on the same day as hotly
anticipated titles from Britney Spears,
Blink-182, the Beatles and Dave Mat-
thews Band (see story, right), Jackson's
“Number Ones” wastfar from the most
talked-about Nov. 18 release until

authorities arrived with search war-
rants at his residence that morning.
Based on first-day numbers cited by
music merchants, sales executives pre-
dict the album will begin in the neigh-
borhood of 85,000-100,000 copies, a

sum that would cause it to fall shy of

the top 10 in next issue’s Billboard 200.

This is the third hits compilation
that has been culled from Jackson's
Epic discography since 1995, when
“HiStory: Past, Present and Future”
began a two-week stand at No. 1.1t sold
390,000 copies in its first week and has
sold 2.5 million to date, according to
Nielsen SoundScan.

A single-disc distillation of that
double-album, which jettisoned the
new tracks from the original 1995 set,
hit stores two years ago. It peaked at
No. 85 and has sold 632,500 to date,
SoundScan reports.

The only other new tracks available
on this new compilation are from the
2001 album “Invincible™ and a new
song, “One More Chance,” written by
R. Kelly.

Aside from adult-leaning R&B sta-
tions, “One More Chance” has been a
tough sell at radio. It slides one spot
to No. 46 on Hot R&B/Hip-Hop Air-
play, despite a modest audience gain.
So far, it has not connected with top
40 stations.

A total of 93 stations in all formats
tracked by Nielsen Broadcast Data Sys-
tems played the song Nov. 12-19, com-
piling 11 million audience impressions
in that period. In sister magazine Air-
play Monitor, “One More Chance”
advances 14-11.

Several radio station programmers
say they will follow listeners’ desires
when deciding whether to drop the
song from their playlists. Many also
believe it is too early to gauge public
reaction regarding the allegations.

“If listeners say, ‘Stop playing the
music,” we will,” says Elroy Smith, PD
for Clear Channel-owned R&B stations
WGCI and WVAZ in Chicago.

“If he's found guilty, we'll have to
reconsider. But for right now, until a

{Continued on page 69)
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EASTWOOD: "MYSEC" MOST DIFFICULT

Eastwood
Discusses
Film Music

BY CHRIS MORFKIS

LOS ANGELES—Actor/producer/
director Clint Eastwood reflected
on his work in filkm scoring and the
future of the music business in his
Nov. 19 keynote appearance at the
Hollywood Re»orter/Billboard
Film & TV Musi Conference.

In conversafion with the Re-
porter’s editor m chief/publisher,
Robert Dowling, held at the Ren-
aissance Hollywood Hotel, East-
wood said his 3core for h:s cur-
rent feature, “Mystic River,” was
the most difficalt piece of music
writing in his career.

(Contiued on page 67)

Fila, Rock Steady Crew
Partner On Sneaker

BY RASHAUN HALL

Legendary break-dancing group the
Rock Steady Crew is
getting its foot in
the door of sneak-

d /
er design. /% “\Q

The Crew and
its president,
Crazy Legs, have

specifically with the music business,
that’s undeniable,” Fila VP of mar-
keting/communications Mark West-
erman says in an exclusive interview
with Billboard.

“Six months ago, Legs did a

shoot with Sean John [cloth-

ing], and he needed some

footwear. So, our
entertainment
inked a deal with marketing person,
Fila for their own Rock Steady Leslie Kirschner,

Crew sneaker.

“We're an athletic brand first and
foremost, but there is a convergence
on sports and entertainment, more

got him some shoes, and

our relationship developed from there.”
According to Westerman, the part-
(Continued on page 68)

Hits Of The World Gets Face Lift

Billboard’s Hits of the World charts
have been modified in both content and
layout (see page 50). The changes, in-
cluding the addition of a new Pan-Eu-
ropean radio chart, take effect this issue.

The pages’ order of singles and
albums charts has been reorganized
to reflect each country’s latest mar-
ket share as determined by the Inter-
national Federation of the Phono-
graphic Industry.

Additionally, the “Hot Movers” sin-
gles lists have been eliminated to
make room for new charts. New

countries featured in Hits of the
World include Poland, Hungary and
the Czech Republic.

Billboard’s singles and albums Euro-
charts have each been expanded from
10 to 20 positions. Joining the Euro-
chart lineup is the new Radio Airplay
list, which uses data from Music Con-
trol and is based on a sample of more
than 100 European stations.

Music Control monitors broadcasts
on more than 700 radio stations in 18
countries worldwide, including the
U.K., Germany and Switzerland.

B0 00K AF
Attack Of The

BY GEOFF MAYFIELD
and KEITH CAULFIELD

LS ANGELES—Next issue’s Bill-
board 200 will be sponsored by the
letter "B, as new offerings by Brit-
ney Spears, Blink-182 and the Bea-
tles are destined to lead the list.

Spears is sef to debut at Mo, 1, as
her “In the Zone™ album (Jive) looks
likely tor sedl more than S50,000 units,
according to indusine estiniates hased
on music retailers' first-day sales.

A pervasive media blits brings the
album to markel with Spears’ own
ABC gpecial and appearances on
“Primelime.” the American Music
Awards telecast, “The Tonight Show
With Jay Leno™ and a weekend block
on MTV in the days leading up Lo the
set's Nowv. 18 release,

“Blink-182" (Geffen) and the

K AH

?1_!1_—
Killer B's

Beatles’ much publicized "Let It Be

.. Maked” (Apple/Capitol) are on
course to open north of 300,000
copies; the former is gunning for as
rmarmy a5 350, 0.

A live triple-CD outing from the
recent Central Park concert by Dive
Matthews Band (RCA) should top
100000, But the wild cards on next
issuees Billboard 200 are Dixie Chicks’
live “Top of the World” (Montment/
Columbia) and Korm's “Take a Look
the Mirvor” (Immortal/Epic). Piracy
concens advanced both from the Mo,
25 slate to an off-cycle Now. 21 release.

Other Now, 18 sets gauged to start
al o000 or more are Lilles by MCA
Nashville's Reba McEntire. Bad Boy/
et Soul’s 112, a Linkin Park hve set
(Warner Bros.) and Michael Jack-
somn'’s latest Epic hits package, “Num-
ber Ones” (see story, left).

Microsoft Kazaa Plan
Online Music Stores

BY BRIAN GARRITY

NEW YORK—Microsoft and Kazaa
parent Sharman Networks—two
of the biggest forces in the Inter-
net music world—have become
the latest companies to officially
express an interest in selling
downloads in the U.S.

Microsoft confirmed Nov. 17 that
it intends to launch a service through
its MSN online unit in the coming
months. The store will compete with
the likes of Apple Computer’s iTunes
Music Store and Roxio's Napster.

Sharman chief executive Nikki
Hemming says that her company is
also looking to participate in the
shift of consumers “from free con-
tent to trying and buying.”

However, the companies will face
different paths to market.

Microsoft has a hurdleless lane to
entering the competitive fray of sell-
ing music online. The company is
in the midst of securing licenses
from the major labels and leading
independents. It says it plans to be
in the market by next year.

“We are excited to confirm that
MSN will deliver a download music
service next year, and we look for-
ward to sharing more details at a
later date,” says Lisa Gurry, lead
product manager for MSN.

Earlier this year, Microsoft
teamed with OD2—the U.K.-based
digital-music service provider co-
founded by Peter Gabriel—to set up
an a la carte download store for
Europe, based on the software com-
pany’s Windows Media Player 9.

The technology giant's music
applications and standards—the
Windows Media Player and Win-
dows Media Audio—already are
used by other digital music servic-
es in the U.S. market.

Sharman, by contrast. must con-
vince content owners that they
should sell music through Altnet, the
commercial service distributed
through Kazaa.

Kazaa boasts more than 60 mil-
lion users around the world. How-
ever, it remains to be seen whether
either the recording industry or
consumers will ultimately embrace
commerce over peer-to-peer (P2P)
distribution networks.

Until now, such networks have
been the almost exclusive domain of
unlicensed file sharing.

Labels and studios—which have
ongoing copyright-infringement
lawsuits against Kazaa—have yet to
cut any deals with Altnet.

Sharman is hoping to increase
the pressure on the major labels to
make wholesaling agreements with
Altnet through a new $1 million
global advertising campaign de-
signed to drum up public support
for P2P distribution.

In an initiative that kicked off
Nov. 19, the company is urging con-
sumers in print and online ads to
write to legislators and record labels
expressing their preference for P2P
services as the primary vehicle for
obtaining content online.

Hemming says that the campaign
is a “trigger for mobilization” for

(Continued on page 67)
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THE CRITICS HAIL WYCLEF'S
THE PREACHER'’S S

“WITH THIS ALBUM, WYCLEF IS FOR TODAY’S GENERATION A

WINNING COMBINATION OF STEVIE WONDER & BOB MARLEY.”
ROGER FRIEDMAN, FOX NEWS (NOVEMBER, 2003)

“People Pick: It’s eclectic, incorporating hip-hop, pop-soul, Latin, Middle Eastern and
old-school R&B. It’s Wyclef Jean at his best.” PEOPLE MAGAZINE

“‘The Preacher’s Son’ proves that Wyclef Jean is in a class of his own.” BILLBOARD

“Whyclef Jean is a rarity in hip hop. His new album is a rarity also - well crafted, and festive.

High rating!” USA TODAY

“This is musical rap, reggae, samba and smooth-groove R&B and it delivers! The duet with
Patti LaBelle on ‘Celebrate’ is outstanding!” NEW YORK POST

FEATURING GUEST STARS:

MISSY ELLIOTT
MONICA
CARLOS SANTANA
PATTI LABELLE
REDMAN
SCARFACE
WAYNE WONDER,
PRODIGY(MOBB DEEP)
ELEPHANT MAN
SHARISSA
AND MORE

& www.wyclef.com www.jrecords.com
G © 2003 J RECORDS, A INIT OF BMG
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AMA’'s Move Favors ABC

Network’'s Ratings Rise, While Show's Pull Stays Flat

BY MELINDA NEWMAN

LOS ANGELES—A move to Novem-
ber from January and to a Sunday
night failed to raise ratings for the
American Music Awards but gave ABC
a major boost.

Although the ratings for the Now.
16 show were the lowest in the pro-
gram’s history, producer Dick Clark
predicts that the AMAs will air in their
new November Sunday spot for years
to come as ABC builds a franchise
around it.

“I don’t think there’s any doubt
[that] we’ll stay in sweeps and on Sun-
day,” he says.

The show, which aired from the
Shrine Auditorium here, held even
with January’s AMA telecast. “I'm very
happy with the ratings,” Clark says.
“There has been an attrition factor, and
we've stopped that.”

The show drew an 8.1 rating/12
share, according to Nielsen Media Re-
search, which translates into 12.8 mil-
lion viewers. The 30th annual AMAs,
which aired Jan. 13, garnered an 8.4
rating/12 share for a similar 12.8 mil-
lion viewers. The AMAs’ best showing
was in 1984, when the program landed
a27.4 rating/41 share.

More important, Clark says, this

CLARK: P'LEAhEI] WIIH SHOW'S RATINGS

year’s program helped ABC deliver its
largest Sunday audience in eight
months. According to ABC, more than
32 million viewers tuned in to at least
a portion of the show, and viewership
among women ages 18 to 34 was up
8% from the January telecast.

The ceremony moved from its for-
mer early-January date to November
for several reasons, including ABC’s
desire to run the show during sweeps.
Also, producers bumped it to Novemn-
ber to avoid conflicting with the Gram-
my Awards, which move next year from
their late-February date to early Feb-
ruary to distance themselves from the
Academy Awards, which move in 2004

from late March to late February.

The three-hour show featured ap-
pearances from 18 acts. They includ-
ed standout performances by OutKast
and Clay Aiken; both are expected to
see sales boosts, according to sales
executives queried by Billboard. The
evening’s big winners were Luther
Vandross and 50 Cent, each of whom
captured two awards. Other winners
included Faith Hill, Tim McGraw, Lil
Jon & the East Side Boyz, Jennifer
Lopez and Linkin Park.

Moving the show into prime holi-
day-season time helped secure acts.

“We got extraordinary cooperation
from the artists and the labels,” Clark
says. “They’re all dropping CDs at this
time, and that made it very easy.”

Additionally, the show used to com-
pete with the Grammys for acts when
it ran in January. But a ban on acts
appearing on both shows ended after
National Academy of Recording Arts
and Sciences chairman Michael Greene
left last year. “Michael Greene had a
rule,” Clark says. “When he left, that
rule went with him.”

ABC executives did not return calls
by press time.

Additional reporting by Carla Hay in
New York.

Sony China Stages Anti-Piracy Show

BY STEVEN SCHWANKERT

SHANGHAI—Sony Music China has
taken the fight against piracy to the
world’s largest potential music market
and one of piracy’s major battlefields.

Between 50,000 and 60,000 people
packed Shanghai Stadium Nov. 15 for
the 2003 Asia Superstar Anti-Piracy
Rally Concert.

The showcase featired 16 acts from
the region, most of whom were Sony

artists, including Faye Wong and Wang §

Lee Hom. Jay Chou, Sony's top-selling

WONG: PERFORMED AT THE CONCERT

Chinese-language artist, was contrac-
tually unable to perform a set at the
show but accompanied Taiwan'’s Jolin
Tsai on piano for two songs.
Although the anti-piracy message
was clear from the concert's title and
signage at the show, not every artist
chose to address the issue directly from
the stage, and Chinese press reports
following the show made little men-

g tion of the concert’s message.

“Piracy has to be stamped out all
over the world. Piracy takes away
(Continued on page 67)

Holiday Chart Bows This Issue

It's beginning to look a lot like
Christmas, as the Top Holiday
Albums chart returns to Bill-
board’s pages, starting with this
issue (see page 61).

Based on data cornpiled by Nielsen
SoundScan, the 50-piosition chart will
appear in the magazine every other
week through the Jan. 10, 2004, is-
sue, running in the space the Top Pop
Catalog chart normially occupies.

During each lis{’s unpublished

week, the holiday and catalog charts
will still be available to subscribers of
Billboard Information Group and
Nielsen SoundScan. They will also
appear weekly at billboard.com.

All seasonal albums—both new
and catalog—that are generally avail-
able at retail are eligible to appear on
the chart. This differs from most
Billboard album charts, where holi-
day titles appear only during the first
vear of release. Hanukkah and Kwan-

zaa titles are also tracked for this
chart but generally do not sell
enough units to make the list.

The first published No. 1 this year
on Top Holiday Albums is the second
Christmas album by Harry Connick Jr.,
“Harry for the Holidays” (Columbia).

As with all biweekly charts, the
“last week” numbers refer to the hol-
iday list’s prior unpublished frame,
in this case for the tracking period
that ended Nowv. 9.

NEVWSLINE - ..

THE WEEK IN BRIEF

The late George Harrison, Prince, Traffic and ZZ Top are among the 2004
Rock and Roll Hall of Fame inductees. Jackson Browne, the Dells and
Bob Seger round out the group. Harrison was previously inducted in
the hall’s 1988 class as a member of the Beatles. The 19th annual
induction ceremony will be held March 15, 2004, at the Waldorf Asto-
ria Hotel in New York. A Lifetime Achievement Award/Non-Performer
honoree will be announced soon. Artists become eligible 25 years after
the release of their first recording. A foundation committee nominates
eligible artists, who are then voted on by an international body of
about 700 music experts.

Warner Music Group would not comment on recent press reports that it
may buy out Madonna's Maverick Records label. WMG may continue to
finance or buy out the label after their current partnership agreement
expires at the end of next year, according to a report in The New York
Times. Maverick did not return calls at press time, and Warner Music
declined to comment. WMG chairman/CEO Roger Ames said through a
spokesman that “Madonna is one of the most important artists in the
world from both a creative and a commercial standpoint and has been
for the past two decades. I hope she spends the rest of her career with
Warner.” Performance issues may lie at the heart of the sale talks,
industry insiders opine, because Maverick may not have cleared certain
revenue milestones required in its contract with Warner. WMG execu-
tives say Maverick has been leaking money since 1998, according to
press reports. People who work with Madonna say that Maverick has lost
money for only a couple of years. Neither of Madonna’s lawyers, Allen
Grubman or Bert Fields, returned calls for comment. SAMANTHA CHANG

“World Idol,” the international singing contest that was first reported
here (Billboard, Aug. 3, 2002) will air in the U.S. on Fox-TV in two parts
on Dec. 25 and Jan. 1, 2004. Contestants will be “Idol” winners from
around the world competing for the world-championship title, includ-
ing Kelly Clarkson (U.S.), Will Young (U.K.), Alexander Klaws (Ger-
many), Ryan Malcolm (Canada) and Heinz Winckler (South Africa). The
program is being produced by 19 Television and Fremantle Media. In
related news, “American Idol” has inspired two new fragrance lines: Idol
Spirit for Men and Idol Moments for Women. Products will include
deodorant sprays and lotions retailing from $6 to $35. The two fra-
grance brands will be available as of Dec. 1 at americanidolbeauty.com
and in JC Penny stores throughout the U.S. They will be sold at other
mass retailers as of February 2004. The new products will be marketed
by Scion International’s Beauty Innovations and “American Idol” pro-
duction company Fremantle Media North America. CARLA HAY

Disney/Pixar’s “Finding Nemo” has become the top-selling DVD of all
time by moving 15 million DVD units, according to Buena Vista Home
Entertainment. The company reports that 20 million combined VHS
and DVD units were sold in the title’s first 12 days of availability.
“Finding Nemo” also set a first-day sales record Nov. 4 with 8 million
combined units (Billboard, Nov. 15) and a first-week sales record with
17 million combined units, according to Buena Vista, JILL KIPNIS

Warner Strategic Marketing has purchased the Del-Fi catalog from
founder and owner Bob Keane for an undisclosed sum. The catalog
boasts 1,500 masters, including classic recordings from Ritchie Valens,
Bobby Fuller, the Centurians and the Lively Ones, as well as numerous
other acts from the '50s and '60s. The two companies have a shared
past: The first boxed set that WSM label Rhino Records released spot
lighted Valens. Initial releases will include titles by Valens, the Bobby
Fuller Four, Frank Zappa and some of Del-Fi’s surf catalog. Keane will
act as a consultant for the company. MELINDA NEWMAN

For the Record; The Nov. 1 article “Johnson’s Son Gets Rights” regard-
ing the rights of the Robert Johnson catalog did not mention that in
February 2002, Lehsem Music II purchased the musical composition
copyrights from Stephen C. LaVere. LaVere no longer receives publish
er royalties for the songs. In the normal writer/publisher split, Johnson
heir Claud Johnson receives 50% of the writer’s song royalties. Lehsem
Music II's affiliate, Music & Media International, is the administrating
worldwide publisher . . . Contrary to the Oct. 25 article “A Yearning for
More Meaning,” Stacie Orrico’s self-titled album has sold 360,000 com-
bined units between Christian and general market retailers, according
to Nielsen SoundScan. The number previously reported did not reflect
the 116,300 scans from the Christian Booksellers Assn. retail market.

[
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I love quality music.

It can 2e Hip Hop, Pop, R&B
cr Rock. Now there are
ways to get the music

that I love just a click away.
Now you can be legit!

BEYONCE

DOWNLOA

" (Legally.) ¥
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Editorials / Commentary / Letters

A Message oes Out To Fans

n the debate about illegal file shar-

ing, artists have been noticeably

absent. As a result, many of their fans
have been left to make assumptions and
draw their own conclusions about what
artists—as opposed to record labels—
think about the issue.

That’s one reason why, several weeks
ago, Billboard decided to open its pages
to key artists and otl?er significant
industry figures. We wanted to provide a
means—through the offer of free adver-
tising pages—for artists to let their
thoughts be known an the issue.

At the time, we hfad no idea how, or
even if, the industry would respond to
our unprecedented offer. But in the
weeks since then, support has poured
forth from some of the higgest names
in the business.

In this week’s issue, artists as diverse
as Beyoncé and Sheryl Crow kick off a
remarkable advertising campaign that
has been spearheaded by the five major
labels. Their message is loud and clear:
It's cool to download—Ilegally.

In the coming weeks, such artists as
Missy Elliott, LL Coel J, Martina
McBride, Reba McEntire, P. Diddy and

Lenny Kravitz will also appear in ads
with the same message.

Also expect to see Jason Mraz, Phar-
rell, Good Charlotte, 3 Doors Down,
Patty Loveless, Brooks & Dunn, Aaron
Lewis of Staind and Andrea Bocelli.

They have all volunteered their time
and effort to let the world know that
artists do care about illegal downloading
and oppose the damage it’s doing to

Artists do care about
illegal downloading and
oppose the damage it’s
doing to the industry.

their colleagues and the music industry.

It has been our position all along that
sharing music illegally online is not only
damaging to the industry but also to
thousands of musicians—many obscure
—who depend on rovalty payments and
performance fees to make ends meet. We
want to thank all of the artists who
decided to speak up on their behalf.

But there’s another key reason for
our campaign. A number of legitimate

digital music sites are now up and run-
ning. These online services did not exist
when illegal downloading effectively
stole the attention of a generation of
music lovers that is active online.

We’ve urged the industry to find a
market solution to illegal file sharing,
and now it has. These services are finally
meeting the public’s demand for inex-
pensive, high-quality music on the
Internet. There really is no reason at this
point to continue the rip-off.

For most of its nearly 110-year exis-
tence, Billboard has been known as the
“Bible” of the music industry because of
its charts. Yet we see ourselves as much
more. Billboard should be the Town
Square for everyone who shares a pas-
sion for music, a place where they can
congregate, get all the latest news and
debate the issues of the day, in print,
online and at conferences and events.

We strongly support intellectual
property and copyright law. But most
of all, we want a generation of fans
raised on illegal file sharing to know
how much damage it is doing to an
industry that entertains, inspires and
delights us all.

Does something make you jump and shout? Write a letter to the Editor! Mail to Keith Girard, Editor-in-Chief, Billboard, 770 Broadway, 6th Floor,

New York, N.Y., 10003, or e-mail to letters@billboard.com. Include name, title, address and phone number for verification. Letters should be concise
and may be edited. Names can be withheld, if requested, at the discretion of the editor. All submissions published shall become the sole property of
Billboard, which shall own the copyright in whole or part, for publication.
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BROADCAST DATA SYSTEMS

SPIN
AWARDS

800,000 SPINS

Torn/ /RCA
600,000 SPINS
Kiss Me/ /SQUINT
500,000 SPINS
A Thousand Miles A&M
Want It That Way/ HVE
400,000 SPINS
Dilemma UNIVERSAL
Crash Into Me/ RCA
300,000 SPINS
Always On Time/ /DEF JAM
200,000 SPINS
Shake Ya Tailfeather/ /BAD BOY/UNIVERSAL
Where Is The Love /A&M
The Remedy (I Won't Worry)/ /ELEKTRA
Calling All Angels/ COLUMBIA
| Don't Have To Be Me/ 3 /MERCURY
My List/ /DREAMWORKS
Magic Stick/ /ATLANTIC
Cry Me A River /JIVE

Running Away/
These Days/

100,000 SPINS

Here Without You/ 3 D
Can't Hold Us Down
Faint /WARNER BROS.

/ISLAND/IDIMG
/LYRIC STREET

/UNIVERSAL

/RCA

What Was | Thinkin'/ Di 3 y /CAPITOL
Real Good Man /CURB
Heaven/ RADIOACTIVE/GEFFEN
Someday/ /ROADRUNNER

| Want You/Me Pones Sexy

The Jump Off/ JATLANTIC
Excuse Me Miss/
Straight Out Of Line/
Spin/ /DREAMWORKS

50,000 SPINS

/EMI LATIN/VIRGIN

/ROC-A-FELLA/DEF JAM/IDIM S
/REPUBLIC/UNIVERSA

Stand Up/ DEF JAM SOUTH/IDIMG

Bigger Than My Body/ y /AWARE/COLUAMBIA
[ Melt I ts /LYRIC STREET

Weak And Powerless/ C /VIRGIN

Bright Lights/ M h JATLANTIC

Stacy's Mom/ W /S-CURVE

Wave On Wave/ /REPUBLIC/UNIVERSAL SOUTH

Holidae In/
(There's Getta Be) More To Life/
White Flag/ Dido /ARISTA

Rain On Me/

/DTP/CAPITOL
/VIRCI

/MURDER INC./DEF JAM/IDIMS

Have You Ever Been in Love/ 'EPIC

| Love This Bar/ /DREAMWORKS

Walk A Little Straighter/ /MERCURY

Serenity/ < /REPUBLIC/UNIVERSAL

Liberate/ REPRISE

Del Otro Lado Del Porton ‘FREDDIE
Step In The Name Of Love/ R y /JIVE

Pl Fly With You (L'Amour Toujours)/ ‘ARISTA
Peacekeeper REPRISE

Am | Dreaming JUNIVERSAL
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Nettwerk
Management
screens Avril
Lavigne’s “My
World” DVD in
AMC theaters

Stubner Plans
To Expand SAM

Newly named co-president of
Sanctuary Artist Management
(SAM) Carl Stubner has expansion
on his mind. “We are looking for

Stubner was attracted to Sanctu-
ary because of its “support, infra-
structure and global reach.”

Part of his emphasis at SAM,

which he runs with

The
B@eqt

By Melinda Newman

mnewman@billboard.com

co-president Peter
Asher, will be to find
marketing opportu-
nities for SAM acts
that extend beyond
the traditional
music industry.

“We can't rely on
radio or MTV any-
more. Look at Some-
thing Corporate—
they're getting

opportunities with managers,
management companies and
artists,” he tells Billboard.

Stubner was formerly partner/
president of the music-management
division of Immortal Entertainment.
He brings to SAM his Immortal
management roster, which includes
Mick Fleetwood, Something Corpo-
rate, the Von Bondies and Tommy
Lee. Stubner also co-manages Fleet-
wood Mac with Howard Kaufman.

STUBNER: ‘WE CAN'T RELY ON RADIO OR MTV’

minimum radio play
at alternative radio. As reorders are
coming in from big retailers, we
need to find ways to get beyond
their fan base through credible
branding opportunities.”

SAM parent Sanctuary Group
recently acquired Mathew
Knowles” Music World Entertain-
ment. That deal added Beyoncé
and Destiny’s Child to SAM’s ros-
ter. Other clients include Guns N’
Roses, the Who, Jane’s Addiction,
Robert Plant and Slayer.

Stubner’s deal also includes a
joint venture through Sanctuary
Records. He is already scouting
acts for the unnamed label, and
he is also expected to sign talent
to Sanctuary’s publishing and
merchandising arms.

Immortal filed suit, alleging
breach of contract, against Stubner
earlier this fall. He and Immortal
head Happy Walters declined to
comment on the litigation.

(Continued on page 18)

W Trace Adkins
addresses
adult topics
on his Capitol

set, “Comin’
On Strong”

Jars Of Clay Defines 'Who We Are

Band Looks Back To Its Musical Origins On Sixth Set

BY DEBRA AKINS

After a decade that includes a career-defining, self-
titled debut in 1995, three Grammy Awards and more
than 5 million albums sold, Jars of Clay has earned the
right to explore new territory and to venture a little off
the beaten path.

But the band’s sixth full-length album, “Who We Are
Instead” (Mov. 4 on Essential Records), feels more like a
homecoming than a send-off into uncharted territory.

Harking back to the group’s musical origins, “Who We
Are Instead” incorporates more of Jars of Clay’s Nashville
hometown flavor with elements of folk, blues, country and

Americana rock—all in an acoustic setting quite differ-
ent from the band’s more recent pop/rock efforts.

“We’ve been reacquainting ourselves with the sub-
tleties of acoustic music and the passion of a good song,”
lead singer Dan Haseltine tells Billboard as the band
gathers around a kitchen table in a Nashville studio. Jars
of Clay is here to record its own version of U2’s “All [
Want Is You” for a multi-artist project that will help ben-
efit the African AIDS crisis.

After touring acoustically for the past year, Haseltine
and bandmates Stephen Mason, Matt Odmark and
Charlie Lowell admit they found a comfortable fit that

(Continued on page 16)
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BY WES ORSHOSKI

In the three years since Ryan Adams left his
acclaimed alt-country band, Whiskeytown, fans
and critics alike have adored pretty much every-
thing he has put out-—no matter how far it found
him straying from his roots.

That said, and considering that Adams is
signed to a label tnat fancies itself as artist-
friendly, it was a surprise to learn that Lost
Highway last vear rejected what was supposed to
be his third solo album for the label, “Love Is
Hell,” which he calls “the work of my life.’

While the move initially infuriated Adams,
oddly enough it has worked out beautifully in
the end for both the farnously prolific singer and
his fans. Through an odd twist of fate, the rejec-
tion of “Love Is Hell” has led to the release of
three new Adams t:tles within a six-week span.

“Rock N Roll,” Adams’ fourth solo set overall,
was issued Nov. 4, the same dav as the first of two
“Love Is Hell” EPs; the second arrives Dec. 9.
Both EPs are uncommonly long—the first
stretches to eight tracks.

SEEKING ANSWERS
It’s quite a turnaround from roughly one
year ago, when the rejection sparked a period
during which Adams cut all ties to the label for
months and even resumed recording on his
own credit card.
He says the original version of “Love Is Hell"—

Ryan Adams’ Take On ‘Rock N Roll’ And ‘Love’

Prolific Artist Releases Three Discs In Wake Of Label’s Rejection Of Earlier Effort

as a darling, and if he
disappointed any-

body, they would
crush him. He need-

ed to be challenged,
and he would probably

hate me saying that.”

Adams, 29, eventually gave Lost
Highway “Rock N Roll”—the most
straightforward, ballad-lite album
he has cut to date—under the
agreement that the label would

find a way to issue “Love Is Hell.”
Lewis says he initially considered
issuing a four- or five-disc collection
of the many recording sessions that
Adams has done during the past few
years. Feeling as though that would
be a bit presumptuous for such a
young artist, the label and Adams

decided on the EPs.

Eventually, both discs will be

joined together in a vinyl release.
Including guest turns by Green
Dav’s Billie Joe Armstrong and ex-
Hole/Smashing Pumpkins bassist
Melissa Auf Der Maur, “Rock N
Roll” is certainly more accessible
and immediate, but not necessar-
ily better than “Love Is Hell, Pt.
1,” which features denser songs

that could prove more timeless.

artists that Lost Highway wasn’t used to him
referencing—Leonard Cohen, the Velvet
Underground, the Smiths and Nick Drake.

The album was written at a time when
Adams was feeling burnt out from a
lengthy tour and “going through a lot
of personal things, a lot of heaviness.”
When pressed for details, he says, “All
you have to do is listen to the album
and all the answers are there.”

Featuring what even he calls
“really fucked-up lyrics,” “Love Is
Hell,” he says, “has the potential
to be a doomy record that can
befriend people who are in a
doomy place. And that wasn’t
a career move that my label
felt like I needed to make at
that time.”

Label chief Luke Lewis says he
and others at Lost Highway simply felt
that Adams could—and needed to—
do better, considering that “Love Is
Hell” was to be the follow-up to his
celebrated 2001 disc, “Gold.” His
biggest seller to date, “Gold” has
sold 308,000 copies in the U.S.,
according to Nielsen SoundScan.

“In his career, we all believe
that this record is essential in
terms of showing growth and
beating anvthing he had done

[s Hell,” which is an unrock record, a complete-
ly atmospheric, spiritual, sad, freaky record, and
I'm always on about doing something I wasn't
doing before, because I do a lot different types of
stuff, obviously. So this was just the thing I need-
ed to do, because I hadn't done it yet. It was a fun
thing to do, the obvious thing to do.”

DAUNTING TASK

Fueled by lead single “So Alive,” “Rock N Roll”
debuted on The Billboard 200 at No. 33, while
“Love Is Hell, Pt. 1” entered the chart at No. 78.

In addition to these three new releases, Lost
Highway is issuing European singles featuring
different sleeve covers and different bonus cuts
for the same song. It’s unclear whether those
tracks will see daylight in the U.S.

What’s more, Adams says he has at least 30
more songs on top of that. He also hopes to begin
streaming even newer songs on his Web site
almost immediately after theyre written.

Those longing for more of the soul-spilling
balladry found on his solo debut, 2000's “Heart-
breaker,” will have to wait a little while longer,
he says. But Lewis has pledged to issue as much
of the insanely productive singer’s material as
possible, and that's proving to be a daunting task.

“Because he talks so much about being in the
studio in the press, and a lot of people know we
have things in the can,” Lewis says, “he feels
compelled, like, ‘Hey, nobody believes me, peo-
ple don’t really believe that I've got all these songs

the EPs feature newer songs and are not simply
the album cut in halves—probably recalled

before,” Lewis says. “Everybody—
particularly the press—has set him up

Explaining the genesis of the
former, he says, “I had just done ‘Love

in the can. Yes, I do. We need to put them out.’
No, you don’t. How do you put out 70 songs?”

Jars Of Clay

Continued from page 15

had been missing.

“We weren't relying on the lights,
the sound and the ¢ircus around us,”
Haseltine explains. {We were just get-
ting out there and hoping the songs
would have legs and be able to stand
on their own. It just seemed like this
was a big part of our identity, and one
that we’ve not really felt comfortable
living in for a long time.

“We've tried to wear a bunch of
skins,” he adds. “We tried to be a rock-
'n’roll band, which I felt like we did
well. But when it came to this record,
[ think we had reached a point in our
career where we walked into the studio
and for the first time had actually
matured in the 11 vears that we've
been a band. There was a confidence
and a sense that we've lived—we've
been musicians. and we know how to
make records.

“Now it’s just a matter of focusing
on the songs and doing what we love
and what we feel we're good at.”

Self-produced by Jars of Clay, “Who
We Are Instead” incorporated addi-
tional production help from Ron
Aniello (Guster) on four tracks, along
with the musical talents of vocalists
Ashlev Cleveland and Kenny Meeks

and drummers Ben Mize (Counting
Crows) and Ken Coomer (Wilco).
The album’s themes examine the
complex struggles of human nature,
especially on bluesy, gritty tracks like
“Trouble Is” and “Amazing Grace” (a
newly written song). “It’s about
acknowledging and embracing our
need of something more than what we
offer ourselves,” Mason says. “It's a
hopeful look at being able to live life as

fools and know that grace still meets
us in that place.”

“Who We Are Instead” debuted at
No. 4 on the Billboard Top Contem-
porary Christian albums chart, selling
nearly 16,000 copies in its first week,
according to Nielsen SoundScan. The
album's first single, “Show You Love,”
rises 29-23 on the Hot Christian Adult

Contemporary chart.

The timing is right for Jars of Clay’s
current 30-city fall tour with label-
mates Caedmon'’s Call and special
guest Steven Delopoulos. The bill drew
capacity crowds recently in Dallas:
Phoenix; San Francisco; Bellingham,
Wash.; Spokane, Wash.; and Lancast-
er, California. A second sold-out show
was added in Sacramento, Calif.

A NEW MANAGER

“Who We Are Instead” comes at the
end of a year in which Jars of Clay left
their longtime manager of eight vears,
Nashville-based Rendy Lovelady, and
signed with the larger Nettwerk Man-
agement (Coldplay, Sarah McLachlan,
Avril Lavigne), which has offices in
New York, Los Angeles, Boston, Lon-
don and Vancouver.

“There’s a cycle in which you sort of
stop and re-evaluate the efficiency and
vision of the team that works around
vou and make certain decisions based
on where you feel like vou're going,”
Haseltine says. “We went outside
Nashville because there was no other
person here who would have done as
good a job as Rendy. We felt like we
weren't just stepping sideways, but we
were taking a step in a more produc-
tive direction for our career.”

“Great music is great music,” Nett-
werk’s Janet Weir says. “We're not
genre-specific. We just really like what
we heard and realized they had so

much passion and dedication.’

Nettwerk’s in-house radio promo-
tions department will work with Jars of
Clay’s Christian label, Essential Records
(Provident/BMG Distribution), and
RCA Label Group to promote a main-
stream radio single in early 2004,

“I definitely think there is potential
with the album on the mainstream
side,” Weir savs. “We feel like there will
be opportunities to work it there after

‘We’ve been
reacquainting
ourselves with
the subtleties

of acoustic music
and the passion
of a good song.’

—DAN HASELTINE,
JARS OF CLAY

the new year. We definitely feel like this
is a watershed record for them, and we
want to go all the way with it.”

In the meantime, Nettwerk and
Essential are concentrating heavily on
Jars of Clay’s established Christian mar-
ket fan base. A special limited-edition
version of “Who We Are Instead” has
been promoted to Christian retail out-

lets. The enhanced CD features two
bonus tracks, video footage, screen-
savers, wallpaper, buddy icons and a
“Create Your Own Fan Site” tool kit.

“In this case. the album is the mar-
keting plan,” says Dean Diehl, senior
VP of marketing for Provident Labe!
Group, which owns Essential.

“I feel like heavy retail positioning
and pricing is the most effective way
we can spend our dollars in the Chris-
tian market,” Diehl says. “Early on, we
can rely on the fact that Jars have such
a strong fan base to get us through the
fall, but this is the kind of album that
will have legs.

“I'm not as concerned about the first-
week numbers—I'm more interested
in what this album’s going to be doing
in the fourth week or the ninth week or
in January. Nettwerk thinks big, but
they're not in a hurrv. They want to do
it right, and it’s all about the timing.

Odmark adds, “We've been in this
for 10 years now. [ think the honey-
moon is over, and we're pretty famil-
iar to most of the people who buy our
music. So we've been given a tremen-
dous gift to have the ahility to come
and make peace with who we are and
to experiment with different things.

“You have to be willing to jumpin a
direction that may be totally uncom-
fortable to you in order to put all those
pieces together in the end,” he says. “If
you want to be a great band, you have
to walk that road.”
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Sheard Spreads Out On ‘Heavens’

The title of Karen Clark-Sheard’s
Nov. 4 release may be “The Heavens
Are Telling,” but it’s the numbers that
are really saying it all.

Nearly 7,500 units were sold the
first week out, according to Elektra,
and upwards of 100-plus core gospel

radio stations have added the album,
with heavy rotation at svndicated out-
lets like the Light and Bobby Jones’
Gospel Top 20. The release debuted at
No. 3 on the Top Gospel Albums chart.

If her Elektra debut, “Finally
Karen,” established her as a solo artist
and her follow-up, “Second Chance,”
forged a new glamorous image,
Clark-Sheard is looking to her latest
release to expand her audience
beyond her gospel base.

To that end, the album includes
guest vocals from Mary Mary and
Missy Elliott.

“I would like to appeal to different
audiences—to reach the world and a
lot of young people who don't go to
church,” Clark-Sheard says.

The album—pro-

an hour-long special for BET’s “Lift
Every Voice” and appearances on
upcoming episodes of “Showtime at
the Apollo” and “Bobby Jones Gospel.”

SHERIDAN BACKS JONES: Bobby
Jones’ International Artist Retreat is

duced by Donald
Lawrence and
PAJAM—includes
six soul-stirring live
songs, recorded at
husband Pastor J.
Drew Sheard’s
church, the Greater
Emmanuel Institu-
tional Church of
God in Christ in
Detroit.

NThe 4
Splgt

By Lisa Collins

eyedgospel@aol.com

\

A remake of Jill
Scott’s “You Love Me” was recorded
as a duet with her daughter, Kierra
“Kiki” Sheard, who recently signed a
solo recording pact with EMI Gospel.

Clark-Sheard describes the CD as
“a mixture of hip-hop gospel, praise
and worship and inspirational.”

It is the first time she has done
praise and worship. “That’s where this
album is focused,” Clark-Sheard says.
“I believe it will be an asset to the
praise and worship ministries in the
churches today.”

Elektra’s promotional push includes

getting a facelift thanks to the Sheri-
dan Broadcasting Network, which has
come on board as a major under-
writer in a new three-year deal.

For Jones, the deal will mean
“the visibility of mainstream corpo-
rate sponsors, more targeted spon-
sored activities and an increase in
participation from the mainstream
gospel body,” he says.

The biannual retreat, viewed as a
prime networking venue for key
decision-makers, is scheduled for
Nov. 30-Dec. 2.

Tait Juggles Band, Acting

Michael Tait keeps a packed
schedule. In addition to supporting
his new album, “Lose This Life,”
the second with his band Tait, he’s
also busy as the lead in “Hero,” a
rock opera that imagines Jesus
Christ’s return to today’s society.

Being busy is nothing new to
Tait. As a member of dc Talk, Chris-

the next one” to write and record.

With “Lose This Life,” Tait and
bandmates Lonnie Chapin, his
brother Chad Chapin and Justin
York (son of Sparrow Label Group
president Peter York) deliver an
impressive follow-up to the
band’s 2001 debut, “Empty.”

“I honestly find joy in writing
songs that con-

Hoher g

Ground

By Deborah Evans Price

dprice@billboard.com

nect with people,”
Tait says. “I enjoy
writing a song
and hearing
someone say,
‘That song saved
my life. That song
touched me."”’
Tait’s goal was
to write songs that
reflect real life. “I
wanted to write

tian rock’s ruling triumvirate, Tait
has perfected his juggling act over
the years.

“I've been working my butt off,”
he says with a hearty laugh. “The
sophomore project is always the
hardest, because [for] the first one
you have all those years built up in
you. [For] the second one, you have
to come to the party even more so,
and you only have from the end of
the first record to the beginning of

about what goes
on in my life, what goes on around
me, what God is doing, what I want
God to do, what my fears are—all
these things. I just couldn’t write
this Hallmark record [saying], ‘God
is great, my life has no problems.’ I
can't do that. A Christian walk is
filled with ups and downs.”

Lonnie Chapin says the band is
doing material from the new album
on its current tour and is seeing
great response, especially to the

title cut and “Electric Avenue,” a
cover of the 1982 Eddy Grant hit.

The album includes a bonus
track, “The Christmas Song,”
which was produced by Brown
Bannister and recorded in London
with musicians from the London
Symphony Orchestra and London
Philharmonic.

‘

~ TAIT: RELEASES'SECOND.ALBUM |

Tait co-produced the remainder
of the album with Mark Heimer-
mann. "It took some of the pressure
off me musically,” Tait says. “He
colored a lot of the songs with great
chords and augmentation and
structure that made it even more
|of a] perfect platform to get across
these lyrics. I'm elated [about] what
[ have to offer right now.”
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Product Placement Deals
Thrive In MusicVideos

Music and advertising have been
crossing paths for years—from Don
McLean driving his Chevy in “Ameri-
can Pie” to having Busta Rhymes
“Pass the Courvoisier” to P. Diddy.

The phenomenon of paid product
placements in music videos is a
recent trend, and it’s only getting
bigger, industry insiders say.

Advertisers have long sponsored
concert events, and cash from
Madison Avenue is an important
aspect of most tours, says Robert A.
Darwell, a partner in the Entertain-
ment and Media Practice Group of
Sheppard Mullin Richter & Hamp-
ton in Los Angeles.

During the past few years, musical
performers’ links to products have
skyrocketed, with hip-hop artists
embracing endorsements and prod-
uct placements in their songs as part
of establishing
“street cred.”

This is be-
cause “the
music performer
is always
dependent on
advertising
money to sup-
port their
career,” says
Benjamin R. Mulcahy, also a part-
ner with Sheppard Mullin.

The recent Madonna/Missy El-
liott Gap ads highlight just how
much this trend has grown.

Now, every record label is explor-
ing paid product placements—
something that has for years played
an important part in bringing
advertising dollars to the motion
picture industry.

For example, an advertiser like

DARWELL

Mazda pays a fee to place its new
car in Britney Spears’ video “Me
Against the Music.”

Apple struck a similar deal when
the iPod was featured in Mary J.

in the video and the degree of inter-
est from competitors for placement.
For example, if a product’s
placement in a video is casual and
the artist has only a brief and indi-
rect interaction

Legal

Matiers.

By Samantha Chang

schang@billboard.com

with the item,
the deal may not
be as large.

“The success
of this business
model depends
on how appropri-
ately the product
is integrated into
the video,” Dar-
well says.

Blige’s video “Love @ 1st Sight.”
There’s a natural fit between the
music and the advertising industries.

For record labels, these types of
deals can help reduce the ever-
increasing cost of music video pro-
ductions. In some instances, prod-
uct deals can help defray 25% to
50% of video production costs.

So, inking one of these deals is a
win-win for the artist, the record
label and for the corporation whose
product is featured.

These placements are great for
advertisers because they’re less
expensive than ties to feature
films, Darwell notes.

There is also a much shorter
turnaround time for music videos
compared with films, so the adver-
tiser can respond to the need in the
marketplace for its product much
more quickly.

Such deals can raise some intri-
cate legal issues. The license fees
depend on the stature of the artists
involved, the nature of placement

Creative con-
trol varies in music video deals vs.
motion picture deals. Advertisers are
likely to have more input into the
creative direction of music videos
than in motion pictures.

However, musical artists are
likely to be in a position to exert
greater control over placements
than actors do in motion pictures.
This is because a music video is
often seen as an ad for the artist.

Through the video, the artist is
also subtly selling a lifestyle, not
just the music. This is especially
true in the image-conscious hip-
hop world, where the link be-
tween artists and brands is much
more pronounced.

Provisions for ancillary support
may be included in expanding
placement deals. Some recent deals
have included tour support, print
campaigns and the advertiser’s abil-
ity to use the video for its own pur-
poses. Whatever the combination,
one thing is for sure: This is only
the beginning of these deals.

The Beat

Continued from page 15

STRANGE BEDFELLOWS: Place this
one squarely in the Go Figure
file. George Michael has signed a
new worldwide deal with Sony
Music through its U.K. division.
This would be the same record
label that Michael unsuccessfully
sued in 1992 in an attempt to exit
his contract.

Michael went on to record for
DreamWorks in North America
and Virgin elsewhere, but he
never regained the superstar sta-
tus he enjoyed while at Sony.
According to the company,
Michael’s catalog has sold more
than 75 million units. A new
album. “Patience.” is slated for
release in 2004,

GONE TOO SOON: I first met com-
poser Michael Kamen, who died of a
heart attack Nov. 18 (see story, page
55), in 1993 at MIDEM. He was head
of a jury that judged music videos
and films, and I was a juror.

Despite the glamorous Cannes,
France, setting, the work was ardu-
ous—we were basically locked in a
smoky room for three days while we
viewed submission after submission.
Kamen ensured we jurors were
treated like royalty and took it upon
himself to take care of our every
need, whether it be to change an air-
line ticket or announce to our over-
seers that we had simply had enough
for the day and were stopping early.

That graciousness never wavered
in my dealings with Kamen. He had
a certain grace, surpassed only by
his musical talent, that carried him
through any situation, even when
he confronted his strongest foe:
multiple sclerosis. He was diagnosed

with the disease in 1996 but kept it
under wraps until his symptoms
grew too noticeable to disregard.

I last saw him and his wife, Sandra,
in late September when he received
an award at the National Multiple
Sclerosis Society’s Dinner of Champi-
ons. He was growing feeble of body
but remained so strong of spirit, and
he spoke to me with excitement
about upcoming projects. As Kamen
addressed the crowd, he said he didn’t
deserve the award, but he didn't
deserve the disease either. He talked
about how blessed he had been by
support from his friends and col-
leagues once he had gone public with
his illness. His journey had led him to
believe that we all needed “more car-
ing, not just curing.” So true.

Kamen’s legacy will last not
only through his music but also
through his bravery in the face of
great adversity.

(Continued on page 19)
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Carter Bids Cannon Farewell At New York Concert

Violinist Regina Carter culminated
a three-year relationship with the
treasured Guerneri del Gesu violin
that classical virtuoso Niccolo
Paganini once owned with a tri-
umphant concert Nov. 2 at Alice Tully
Hall at Lincoln Center in New York.

Carter performed a jazz-meets-
classical set from her Verve CD,
“Paganini: “After a Dream,” that she
recorded last fall in Genoa, Italy, with
the 260-year-old instrument, nick-
named “the Cannon” by Paganini for
its booming tonality.

The violin was flown to New York
for the concert from the city of Genoa,
the owner and keeper of the instru-
ment. It was protected by armed
guards from the New York City Police
Department during its visit.

Accompanying Carter’s quintet in

» .
CARTER: PLAYS PAGANINI’S ‘CANNON’

the second half of the concert was a
16-piece orchestra conducted by
Ettore Stratta and featuring classical
cellist Borislav Strulev, who engaged
in two exhilarating musical conversa-
tions with the violinist on the Can-
non. Carter performed such works as
Claude Debussy’s “Réverie” (that she
first heard as Ella Fitzgerald’s rendi-
tion, “My Reverie”), Ennio Morri-
cone’s “Cinema Paradiso” and Astor
Piazzolla’s “Oblivion.”

Carter, who in 2001 was the first
jazz artist and African-American to be
invited to play the Cannon, said at the
onset of the sold-out performance,
“This represents the continuation of
the dream.”

Prior to the show, she had three
days to get reacquainted with the
instrument. “My own violin is so
much smaller, and its neck is short-
er,” she said. “The Guerneri is like a
viola, so playing it gives my biceps a
workout. Plus, it usually takes a few
days for the violin to get warmed up,
to speak. It’s like that froggy voice
you have in the morning.”

As hoped, by concert time the Can-
non was in fine singing form.

SAXOPHONE SWOON SONGS: Saxo-
phonist James Carter, who coinci-
dentally is Regina Carter’s cousin,
has been wowing audiences with his
riveting performances since his 1993
coming-out album, “JC on the Set”
(DIW). Dubbed the “Motor City Mad-
man,” he indulges in a high-velocity
trad-meets-avant style, but he also

romances on the horn, evidenced on
his 1995 ballads CD, “The Real Quiet
Storm,” that launched a multi-album
relationship with Atlantic Records.
After simultaneously releasing two
winning discs for Atlantic in 2000—
the funky “Layin’ in the Cut” and the
Django Reinhardt-inspired “Chasin’
the Gypsy’—Carter

THREE DOT LOUNGE: On Nov. 6, tim-

bales ace Ralph Irizarry and his
Latin jazz project Timbalaye cele-
brated his new album, “It’s Time!,”
on BKS Records with a rousing set
at New York world-music club Satal-
la...Former NBA basketball star
and bassist/guitarist Wayman Tis-

returns to the swoon zone
with a gorgeous, all-bal-
lads, full-strings homage
to Billie Holiday. “Garde-
nias for Lady Day,” his
Columbia Records debut.
is produced by Yves Beau-
vais. Released Nov. 11, the
CD features a disquieting
rendition of “Strange
Fruit” with Carter’s sear-
ing saxophone screams.

By Dan Ouellette

douellette@billboard.com

In a conversaticn ear-
lier this year, Carter told me he has
come a long way from his days as a
brash youngster champing at the bit
to burst out of the gate with his sax-
ophones. ‘T still feel the same way,
but now I'm able to use all the differ-
ent shapes and forms in my playing,”
he said, explaining how expansive
his jazz view has become. “There are
more than just a couple of events in
a decathion.”

dale follows up his 2001 chart-top-
ping contemporary jazz album
“Face to Face” with the gospel-vibed
disc “21 Days,” issued Nov. 11 on his
own Tisway Records . . . Collabora-
tors for 15 years on 12 albums,
multi-reed player Yusef Lateef and
percussionist Adam Rudolph
released the double-CD “In the Gar-
den,” recorded live with the 22-
member Go: Organic Orchestra and

issued Nov. 18 on both artists’
respective labels, YAL and Meta . . .
Jazz and classical mix freely on
adventurous pianist/keyboardist
Matthew Shipp’s latest project, “The
Sorcerer Sessions,” which streeted
Nov. 4 on Thirsty Ear . . . In-demand
guitarist Adam Rogers recently
delivered his sophomore Criss Cross
outing, “Allegory,” which consists of
10 originals featuring saxophonist
Chris Potter . . . New York-based
GreeneStreet Films will begin work
on “Monk,” a biopic on jazz legend
Thelonious Monk, written and
directed by Leon Ichaso and pro-
duced by Harry Colomby (the
pianist’s longtime manager) and
GreeneStreet’s Fisher Stevens and
John Peneotti . . . Festival Produc-
tions recently announced its 50-
city, all-star Newport Jazz Festival
50th Anniversary tour, which
launches Jan. 17, 2004, in Green-
vale, N.Y., and concludes March 27
in Olympia, Wash. Available for
purchase on tour will be the CD
“Newport at 50: Happy Birthday,
Baby!” featuring highlights from
the fest’s early years, including live
performances by Louis Armstrong,
Dave Brubeck and Mahalia Jackson
with Duke Ellington.

The Beat

Continued from page 18

CH-CH-CHANGES: Former Epic
Records senior director of media rela-
tions Tracy Bufferd has joined
Kathryn Schenker Management as a
publicist . . . Lois Najarian, former VP
of publicity for J Records, has joined
Dan Klores Public Relations. In other
news, J Records has named Sage
Robinson senior director of publicity.

WE ARE THE CHAMPIONS: Rich-
mond, Va.-based salsa act Bio Ritmo
was recently crowned champion of
the Northeast Showcase Finals of
the Independent Music World. The
group competed against five other
acts at New York club the Lion’s Den
in the event organized by Disc Mak-
ers. Judges included representatives
from Billboard, The Village Voice,
CMJ and BMI. Bio Ritmo took home
more than $35,000 in prizes, includ-
ing gear from Fender, DW, Sabian,
Shure and Disc Makers.

The next showcase will be Jan. 15,
2004, at the Knitting Factory in Los
Angeles, followed by a May 13 show-
case at Chicago’s Elbo Room.

WE CAN BE HEROES: The New York
chapter of the National Academy of
Recording Arts and Sciences has
named Ruben Blades, Daryl Hall &
John Oates, Nile Rodgers, Barry
Mann, Cynthia Weil and BMI presi-
dent/CEO Frances Preston recipi-
ents of its 2003 New York Heroes
Awards. The presentations will be
made at a Dec. 11 ceremony at
Manhattan’s Roosevelt Hotel. The
recipient of the chapter’s Iimpact
Award is producer Timbaland. The
honor is awarded for achievement
in a young career.

SONGS YOU KNOW BY HEART:
The American Film Institute
named 400 songs Nov. 18 that
qualify for the top 100 movie
tunes of all time.

The winners will be unveiled in a
TV special, “100 Years . .. 100
Songs,” next June. The format will
be similar to previous countdowns
conducted by AFI, such as “100
Years . .. 100 Movies,” “100 Years
... 100 Passions” and “100 Years

.. 100 Laughs.”

The winners will be selected by AFI
members, as well as a panel of direc-
tors, screenwriters and actors. My bet
for No. 1? “Somewhere Over the
Rainbow” from “The Wizard of Oz.”
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Boom Boom HuckJam Will Return In 2004

BY RAY WADDELL

NASHVILLE—Revamypzd in its second
incarnation to put grea'er emphasis on
its extreme-sports stars mstead of MUSIc,
Tony Hawk's Boom Boom HuckJam
tour has produced mixed results.

The new configuxation created
some new highs but also some dis-
appointing lows. However, tour pro-
ducer SLAM Management remains
committed to the project and is rout-
ing about 30 dates for next year's
Boom Boom HuckJain in the States,
as well as tentatively looking to
international expanston.

The outing, a precious new touring
product for arenas constantly looking
for new content, dropped name music
acts from its bill in 2003, after carry-
ing such bands as Sqcial Distortion,
the Offspring and Gdod Charlotte in
2002 (Billboard, June 28).

This year, developing instrumental
rock band Anarchy Grchestra, along
with DJ Aero and “ringmaster” Rick
Thorne, provided a spirited soundtrack
for the real stars of {he show, skate-
board king Hawk &nd his team of
extreme-sports professionals on BMX
bikes and motocross ;ycles.

The response from attendees has
been enthusiastic, arid numbers have
been solid, if not ovérwhelming. Out
of the 30 dates on the 2003 Boom
Boom HuckJam route, 12 shows
reported to Billboard Boxscore indi-

cate an average gross of $291,581, with
an average attendance of 7,449.

Those figures are down from last
year. In 2002, 20 reported shows (out
of ZZ dates) averaged $314,619 in box
office, with average attendance of
8,448. Tickets cost $25, $40 and $75
both years.

SLAM president Jim Guerinot ad-
mits that some markets were disap-
pointing. But in many cases, “we
wound up doing a lot of promotional
tickets, and this is a sponsor-driven
show,” he says. “This isn't rock'n’roll;
we've got 10 sponsors on board, and
they want people in the building.”

If 2003 averages hold for the whole
tour, which ended Nov. 16, the gross
would be $8.7 million, up from about
$7 million last year. And given that cer-
tain start-up costs, like the huge half-
pipe, have been amortized, the tour
will likely break even in its second year
after losing money last year.

HOLDING STEADY

With about $350,000 in gross and
8,000 in paid attendance, Wachovia
Center in Philadelphia did virtually the
same numbers with Boom Boom on
Nowv. 1 as it did in 2002 with Social Dis-
tortion on the bill. So Wachovia Cen-
ter VP/GM John Page doesn't think a
lack of name talent made much differ-
ence in his market.

“The show’s great, very fast-moving,
with a great band playing music and

video components,” Page says. “People
love it.”

In Page’s opinion, Boom Boom
might work even better in the warmer
months. “'nis is something that may
play better in the summer time when
kids are more focused on this type of
activity,” he says. “People are so busy
[in the fall] that it kind of gets lost in
the mix.”

The cost of production—including this
“loop of death”—dictated ticket prices
for the Boom Boom HuckJam tour.

Ticket scaling may be an issue, par-
ticularly in smaller markets. There was
obvious price resistance at Gaylord
Entertainment Center (GEC) in Nash-
ville for a Nov. 12 show, where atten-
dance was about 4,500 paid in a
15,000-capacity configuration.

The size and scope of the Boom
Boom production, including 244-feet
in length necessary on the arena floor,
limits the tour to mostly larger, mod-
ern buildings. Load-in is about 12
hours, but load-out at the GEC was
done in about three, and the building
was completely changed over for a
hockey event by the next morning.

The show's producers are sensitive to
ticket prices. But with 16 trucks of pro-
duction and 120-plus rigging points,
production costs dictate ticket prices.

“We've talked about scaling the pro-
duction down in some respects but
keeping the video,” Guerinot says. “If
we can keep this sponsorship level and
go with $50-$75 gold circle, with the
rest of the house at $25, that would be
great. We've got to get to that point,
because we need to get 12,000 people
anight.”

Radio promos and other comps took
the Nashville crowd up to about 7,500
in the house. Double Tee Promotions
out of Portland, Ore., promoted the
show; it was believed to be the pro-
moter’s first date in Nashville.

“This is a unique event and one |
hope we can grow in this market over
time,” says Mike Wooley, assistant GM
at GEC. “I think the promoter wants
to see that, t0o.”

Page agrees that Boom Boom fills a
niche in the touring market.

“As building managers we need to
do what we can to help keep it going,

because it’s something new,” he says.
“One day we may be getting two plays
out of it instead of one.”

Boston has grown Boom Boom
into two plays aiready, with a seliout
in 2002 leading to Oct. 25-26 dates
this year that drew more than 15,000
and grossed more than $700,000 at
the FleetCenter.

“T have to give them great plaudits
for doing something like this,” says
Steve Nazro, VP of event scheduling at
FleetCenter. “It’s a wonderful thing,
even from a social standpoint, to cap-
ture that audience—12-year-old boys
and their fathers coming to an event
together. I think it’s only a matter of
time before sponsors fully realize how
to tap into this.”

Having a two-night sitdown in a
market greatly reduces production
costs, but Nazro says costs were
already lower than they were in 2002.

“They did institute some sensibility
in setting it up,” Nazro observes. “The
stagehand bill for two shows this year
was less than one show a year ago.”

Even so, some production elements
are worth the expense. “It’s like the cir-
cus: If you don'’t have the high wire, it
takes a lot away from the show,” Nazro
says. “With this show, if you don't have
the giant half-pipe, you might as well
be in a skate park somewhere.”

Guerinot says discussions are under
way regarding taking the tour to Eu-
rope next April.

Acts Are

BY SUSANNE AULT

LOS ANGELES—Your favorite rec-
ording artist may be coming soon to
your local Cineplex.

Movie theaters are increasingly
joining with the music industry to
provide exposure for acts. A number
of chains, including the Regal Enter-
tainment Group and AMC Theatres,
have equipped many of their multi-
plex screens with digital technology
so they can show concert DVDs and
live music just as easily as movies.

DVD screenings supplement artists’
tours by playing inj cities not part of
the acts’ live routings, music execu-
tives say. Plus, the executives believe
more acts will experiment with such
simulcast concert screenings as last
year's Korn gig (Billboard, July 13,
2002), which introduced the band’s
album “Untouchables.”

Regal Entertainment—encom-
passing Regal Cinema, United Artists
and Edwards theaters—broadcast
the “Coldplay: Live 2003” DVD Nov.
3 on screens béfore 9,200 seats
across theaters in 31 markets. (Some
cities played the DVD on multiple
screens in more than one multi-
plex.) More than 5,000 people
attended the event, and tickets cost

Getting

$10-$12.50, says Ray Nutt, executive
VP of Regal CineMedia, the chain’s
digital entertainment division.

By 2004, he says, Regal’s Digital
Content Network (DCN) will be able
to deploy taped DVD and live simul-
cast events to 407 of its multiplexes,
comprising 5,000 screens playing for
up to 65,000 people at any one time
for an event.

ANOTHER FORM OF MARKETING

“This is a brand-new platform for
artists to get their message out,” Nutt
says. “We are re-creating the way that
people think about the motion pic-
ture business—we can do concert
events promoting artists.”

Serving as the promoter for Regal’s
music events is AEG Live, Regal’s sis-
ter company under their parent firm,
the Anchutz Entertainment Group.
Typically, AEG Live buys the radio
spots for Regal's DCN events, which
included the Nov. 17 screening of the
“Linkin Park Live in Texas” DVD in 38
markets, with an 11,800-seat capacity.
Tickets were $10-$12.50. The DVD
will hit stores Nov. 18.

“I've always thought utilizing the-
aters was another extension of how to
market music,” says Tony Nast, AEG
Live executive VP of business develop-

ment. “For Coldplay, we actually had
scalpers outside certain theaters. That’s
a sign of things going well.”

Terry McBride, CEO of Nettwerk
Management, which represents Cold-
play and Avril Lavigne, believes that
Regal and other digitally equipped the-

AMC president/CEO Peter Brown, eft,
and Avril Lavigne at the New York AMC
Theatre screening of her “My World” DVD.

aters offer tremendous value to touring
artists who cannot stop in every city.
“Bottom line is, there is only a
certain amount of time [an artist is
on the road]. Some fans are going to
lose out,” McBride says, noting that
Coldplay “underplayed the market”
during its 2003 tour. “This is serv-
ing your fan base without having to

tour two years to do it.”

Lavigne screened her DVD “My
World” Nov. 3 at AMC theaters in 24
U.S. cities. Currently AMC has 1,200
digitally equipped screens but plans
to expand to 3,000 screens by next
year. Both Lavigne and Coldplay’s
DVDs hit stores Nov. 4.

The “My World” screenings, McBride
says, purposefully ran in many cities
that Lavigne’s 27-date North American
spring tour did not reach, including St.
Louis and Orlando and Tampa, Fla.

McBride nearly launched a real-
time Lavigne concert simulcast for a
selection of markets her tour missed.
“We almost did it. We could go into
secondaries that we didn’t get to and
broadcast live from wherever we were
[on the tour],” he says. “It was just try-
ing to get it together in a short [16-
week] amount of tour time.”

AMC and Regal can send a live
event via satellite to their digitally
enabled theaters, where crowds in dif-
ferent time zones can see the show at
the same time. Recently, David Bowie
beamed a West London show to cine-
mas this way to nine different coun-
tries (Billboard, Sept. 20). Taped DVD
screenings operate like feature film
premieres where audiences watch on
the same night but at different times.

Beamed To The Big Screen

But he believes that “at some point
you will see more [in-theater concert
simulcasts.] The technology is there.”

Nutt says that DVD concert screen-
ings are proving more popular than
live simulcasts, and the cost to labels
for either satellite simulcast or taped
DVD transmission is very little.

But companies “have the DVD in
the can,” he notes, while—as McBride
says—extra details need to be nailed
down when deciding to add a simul-
cast to an ongoing tour. “[The DVD]
is the product they are selling. This is
a cheap way to promote it.”

The bulk of ticket revenue from
Regal’s taped and live music shows goes
back to Regal, Nutt says. AEG Live, serv-
ing as Regal's promoter, also takes part
of the grosses. But Regal does supply
each act with about $800,000 worth of
in-theater and radio advertising for its
DVD, which on average cost artists
$500,000-$750,000 to produce.

AMC'’s Lavigne event was spon-
sored by 1-800 ATT, which helped the
chain “defray a lot of the costs,” says
Kirk Bonin, Arista senior director of
mainstream sales and marketing.
That corporate participation allowed
Arista to give away all the tickets
through radio contests. Arista addi-
tionally paid for radio advertising.
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VENUE/

ATTENDANCE/

Palace, Las Vegas

$175/$150/5127.50/$87.50

GROSS/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
GLORIA ESTEFAN The Colosseum at Caesars $3.351,653 25,357 Concerts West, in-house

27,674 seven shows

Nov. 9

Oct. 10-19
CELINE DION The Colosseum at Caesars $2,790,299 20,583 Concerts West
Palace, Las Vegas $225/$175/$127.50/$87.50 five sellouts
Nov. 12-16
VICENTE FERNANDEZ, Universal Amphitheatre,  $1,364,925 16812 CIE, Hauser-CIE Events,
PATRICIA MARTIN Universal City, Calif. $150/850 16,917 three shows  House of Blues Concerts
Nov. 7-9
ELTON JOHN Atlantic City Boardwalk $1.349,907 13,018 Park Place
Hall, Atlantic City, N.J. $150/885/$49.50 sellout Entertainment
Nov. 15
KORN, MARILYN MANSON, Foro Sol, $1348015 21,19 OCESA Presents
MUDVAYNE, APOCALYPTICA Mexico City (14,962,970 pesos) 45,000
Nov. 7 $63.06/$14.41
SIMON & GARFUNKEL, Cox Arena, $1,232,260 11.424 House of Blues Concerts
THE EVERLY BROTHERS San Diego $225/$55 sellout
Nov. 15
VICENE FERNANDEZ, Allstate Arena, 3999,85 14,813 CIE. Hauser-CIE Events
BANDA EL RECODO Rosemaont, 111 $80/855 17,622
Oct. 18
LUIS MIGUEL Madison Square Garden, $982,334 12123 NYK Productions
New York $145/899/869/549 13,102
Nov 11
—JAM'N MONSTER JAM: 50 CENY, FleetCenter, $900.577 14,870 WJMN Jam'n 94.5
LUDACRIS, CHINGY, DA BAND, Boston $94/375/855 sellout
FABOLOUS, LIL' JON, OBIE TRICE Oct. 28
ANDREA BOCELLI Indian Wells Tennis $899,465 5,695 Jack Utsick Presents,
Garden, Indian Wells, Calif. $750/875 6,155 Gelb Promotions
Nov. 14
| CONCERT FOR ARTISTS’ RIGHTS:  MCI Center, $8%6821 11102 Recording Artists i
EAGLES & DIXIE CHICKS Washington, D.C. $88/$58 12,200 Coalition
Oct. 12
ANDREA BOCELLI Oakland Arena, $844.608 9,133 Jack Utsick Presents,
Oakland, Calif. $350/$45 16,000 Gelb Promotions
Nov. 8
AEROSMITH & KISS N Arena at Harbor Yard, $782.876 6.388 Jack Utsick Presents |
Bridgeport, Conn. $139.50/$89.50 8,100
Nov. 14
TOBY KEITH, BLAKE SHELTON, Arrowhead Pond, $732,225 13.398 Clear Channel
SCOTTY EMERICK Anaheim, Calif. $59.75/842.75 sellout Entertainment.
Nov. 15 Nederlander Organization
ALABAMA St. Pete Times Forum, $620,951 - 1.567 Fantasma Productions,
Tampa, Fla. $1,000/$300/8150/$40 14,225 in-house
Oct. 1
MANA American Airlines Center, $556,025 10,943 AEG Live-Southwest
Oallas $65/$55/$45/825 12,542
Oct. 24
TORY KEITH, BLAKE SHELTON, Save Mart Center, $459,091 9632 Clear Channel
SCOTTY EMERICK Fresno, Calif. $49.50/$39.50 sellout Entertainment
Nov. 14
TOBY KEITH, WILLIE NELSON, Resch Center, $450.927 8,141 Clear Channel
SCOTTY EMERICK Green Bay. Wis. $57/%47 sellout Entertainment
Oct. 30
TOBY KEITH, WILLIE NELSON, Allen County War Memorial $427.894 8.661 Clear Channel
SCOTTY EMERICK Coliseum, Fort Wayne, Ind.  $52/$42 sellout Entertainment
Nov. 1
TOBY KEITH, BLAKE SHELTON, ARCO Arena, $416,954 8.873 Clear Channel
SCOTTY EMERICK Sacramento, Calif. $49.75/$38.75 9,777 Entertainment
Nov. 13
TOBY KEITH, WILLIE NELSON, Ul Assembly Hall, $404.736 7.968 Clear Channel
SCOTTY EMERICK Champaign, {il. $52/$44 sellout Entertainment
Oct. 31
TOBY KEITH, WILLIE NELSON, Rockford MetroCentre, $380,952 7.326 Clear Channel
SCOTTY EMERICK Rockford, 111. $52 sellout Entertainment
Nov. 2
TOBY KEITH, BLAKE SHELTON, Hilton Coliseum, $362,948 7.m Ciear Channel
SCOTTY EMERICK Ames, lowa $47.75/831.75 8,015 Entertainment
Oct. 23
SANTANA Tacoma Dome, $347,760 7.280 House of Blues Concerts
Tacoma, Wash. $49.50/$35.50 8,675
Nov. 15
ALAN JACKSON, JOE NICHOLS Dodge Arena. $319.990 5.818 AEG Live-Southwest,
Hidalgo. Texas $55 6,314 Book ‘Em Valiey,
Oct. 23 in-house
TOBY KEITH, BLAKE SHELTON, MPEC Coliseum, $311,192 6.802 Ciear Channel
SCOTTY EMERICK Wichita Fails, Texas $45.75 sellout Entertainment
Oct. 18
JOHN MAYER, CODY CHENUTT Cox Convention Center. - $309.610 8.846 Beaver Productions
Oklahoma City $35 11,500
Nov. 14
MATCHBOX TWENTY, FOUNTAINS Arrowhead Pond, $300.148 6,745 Nederlander
OF WAYNE Anaheim, Calif. $47.50/837.50 7.302 Organization, Clear
Nov. 8 Channel Entertainment
RED HOT CHILI PEPPERS KeyArena, $296,920 7.423 House of Blues Concerts
Seattle $40 11,718
Oct. 21
TOBY KEITH, BLAKE SHELTON, Rushmore Plaza Civic $295.620 6,191 Clear Channel
SCOTTY EMERICK Center, Rapid City, S.D. $47.75 sellout Entertainment
Nov. 9
TOBY KEITH, BLAKE SHELTON, Bismarck Civic Center, $286.878 5915 Clear Channel
SCOTTY EMERICK Bismarck. N.D. $48.50 sellout Entertainment
Nov. 8
MICHAEL W. SMITH, MERCYME Van Andel Arena, $279,226 9,338 Premier Productions
Grand Rapids. Mich. $37/$27 10,020
Oct. 17
JOHN MAYER, CODY CHESNUTT Alltel Arena, $255,626 7.688 Beaver Productions
North Little Rock, Ark. $33.25 10.500
Nov. 15
CHRIS LEDOUX, TERRI CLARK Dee Events Center, $251,256 8520 KSOP. Inc.
Ogden, Utah $37.50/$26.50 sellout
Nov. 1
ALAN JACKSON, JOE NICHOLS Tallahassee-Leon County $248.845 6.387 Jack Utsick Presents
Civic Center. Tallahassee, Fla.  $45.50/$35.50 7,500

Copyright 2003, VNU Business Media, inc. Al rights reserved. Boxscores should be submitted to: Bob Allen, Nashwille.
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Ligion Is Taking
Its Music To Many

A growing buzz for Nashville-
based, melodic hard-rock band
Ligion led to the act signing with
Monterey Peninsula Artists, and
now the group appears poised for a
breakthrough.

Bob Wolf, owner of Nashville
eatery/music room

Alan Jackson (9); Vince Gill and
Amy Grant (10); Clay Walker (11);
Dwight Yoakam, Buck Owens and
Marty Stuart with Connie Smith
(12); Randy Travis (13); Bronco
“El Gigante de America” and Jen-
nifer Penia (14); Robert Earl Keen

Wolfie’s, manages
Ligion and has worked
with the band for
more than a year. He
says James Yelich,
head of Monterey’s
Nashville office, con-
vinced Monterey co-
owner Fred Boh-
lander and agents
Jonathan Levine and
Jackie Nalpant to

OnThe
Rga*dm

By Ray Waddell

rwaddeli@billboard.com

come to Nashville and

check out Ligion’s performance at
local radio show WZVB FM’s Buzz-
fest at AmSouth Amphitheatre in
August.

“They loved what they saw and
asked for a meeting the next day,”
Wolf recalls. Two days later, Ligion
was a Monterey act.

Wolf says the band is garnering
some serious label interest and is
poised to hit the road in the com-
ing weeks with Lava Records act
Hot Action Cop. Ligion has previ-
ously opened for such acts as Nick-
elback, Mudvayne and Kid Rock.

and Dierks Bentley (15); Kelly
Clarkson and Nick Lachey and Jes-
sica Simpson (16); Kenny Chesney
(17); Beyoncé (18); Pat Green (19);
Brooks & Dunn (20) and Willie
Nelson (21). The rodeo is often a
good indicator of what'’s going to be
out on the road later in the year.

SIGNINGS: Tanya Tucker, comedian
Jeff Foxworthy and Trent Willmon
have joined Buddy Lee Attractions
for representation.

OLD KENTUCKY HOMERS: Kentuck-
ians Montgomery Gentry

LIGION; READY FOR A BREAKTHROUGH

“They are a phenomenal band.
They’re all tremendous players,
and the lead singer |Ligion] is an
absolute star,” Levine says. “When
we saw how intelligent and focused
they are, it made complete sense to
start working with them.”

Levine and Monterey are setting
up showcases for Ligion in New
York and Los Angeles for January
2004, tentatively at CBGB and the
Viper Room, respectively.

ROCKIN’ RODEOQ: The Houston Live-
stock Show & Rodeo has
announced its 2004 entertainment
lineup. It’s an impressive list: John
Mayer (March 2); George Strait (3);
Wynonna (4); Bow Wow and B2K
(5); Martina McBride (6); Reba
McEntire (7); Enrique Iglesias (8);

will play Rupp Arena at
the University of Kentucky
in Lexington on New
Year’s Eve with the Charlie
Daniels Band, Phil Vassar
and Dierks Bentley.

NICE RUN, SMITTY:
Michael W. Smith
wrapped his Celebration
tour Nov. 9 in his home
state of West Virginia with
a sold-out performance at
Big Sandy Superstore
Arena in Huntington. The
19-date tour played arenas
nationwide, and more than 140,000
people attended. Grossing more
than $3.5 million and selling out
17 venues, this was Smith’s most
successful tour to date. He is
booked by John Huie at Creative
Artists Agency. Smith’s Christmas-
time tour is up next.

PRESIDENTIAL TICKET: The Com-
mission on Presidential Debates
(CPD) says the Global Spectrum-
managed University of Miami Con-
vocation Center will host the first
of three presidential debates in
2004, starting Sept. 30. The CPD
chose the UM Convocation Center
from a list of 14 possible venues to
host a debate. Seating will be limit-
ed to about 1,000 to accommodate
the live telecast.
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Nashville Moves To Different Beat

BY RASHAUN HALL
and GAIL MITCHELL

There’s a new sound coming out
of Nashville’s Music Row.

The capital of country and Chris-
tian music has new residents—R&B
and hip-hop.

“People automatically think
‘country music’ wher] you mention
Nashville,” says D.C., PD of Nash-
ville heritage WQQK. “But I was
shocked at the high presence of
urban music in Nashville and at
how much good, finished product is
out here by local talent.

“There’s more local talent here
than in any other market I've
worked in,” he adds.

Such acts as neo-soulsters Lenny
Hamilton and Zion as well as rap-
pers Quannie Cash and Kriz Kang
are among those making noise in
Nashville, according to D.C.

He adds that Kang’s “The Epic”
has close to 300 spins on sister sta-
tion WNPL (Blazin’ 106.7).

“There’s phenomenal talent
here,” WNPL assistant PD/on-air
personality DJ Tazz says. “Zion is
one of the best new soul singers on
the scene. He remingls you a little of
Teddy Pendergrass.

“There are also a lot of hot, young
producers coming up from here,
including DJ Bad of Bad Ideas Pro-
ductions, James Spencer and Hous-

|-

ILLICIT: “IT’S BETTER IN NASHVILLE’

ton ‘Big Hou’ Baker. Kriz Kang is
doing production for Miller Lite
commercials at the moment and
some soundtracks.”

DJ Tazz also names local rap acts
Kyhil, Haystack, Pistol and G-Unit’s
Young Buck, among others.

“Now, because we gave them an
outlet, we’re ahle to teach them
about [Nielsen Broadcast Data Sys-
tems] and how to get records into
stores,” DJ Tazz says. “I was shocked
when I got here from the Carolinas.
[There’s] more of a hip-hop market
than I ever would have dreamed of.”

NASHVILLE IS THE FUTURE

Another local rap group making
a name for itself is [llicit. The quar-
tet of Pretty Rick, Denairo, Mr. Nito
and D-Bo makes its full-length
debut Nov. 25 with “Illicit Biznez”
on Felonious Records.

While Illicit may not have its
roots firmly planted in Nashville,
that’s where its future lies.

“It was always going to be Nash-
ville,” Pretty Rick says. “We didn't
think we had to leave here. In fact,
think it's better we're here anyway.
Nobody’s blown up from here, so we
can be the first ones.”

Felonious Records CEQ Maurice
“Reece” Ferguson agrees. He saw
launching a hip-hop label in Nash-
ville as a way of giving the city a
new voice.

“We just wanted to change the
environment,” Ferguson says.
“Nashville is basically known for

country music. There was no urban
music coming out of [here], so we
wanted to put together a strong vibe
to let people know there is a hood in

DJTAZZ: ‘THERE’S PHENOMENAL TALENT HERE’

every city that represents hip-hop.
We wanted to be the label that rep-
resents hip-hop from my city.”
Felonious’ upcoming projects
include solo artist Glass Joe and a
compilation of Nashville’s hip-hop
artists. There is also a Pretty Rick

solo album in the works.

“You only get what you put into
it, and we’re putting in 100%,” Fer-
guson says of Nashville’s burgeon-
ing hip-hop community. “We just
want the world to know that we are
somebody down here, and we want
to voice our opinions, too.”

PLENTY OF AVAILABLE RESOURCES

Songwriter/producers Shannon
Sanders and Drew Ramsey say
Nashville has been fertile ground for
their work.

“There’s a studio and church on
every corner here,” Sanders says.
“Studios will cost you an arm and a
leg in New York. But you can get by
with a pinky toe in Nashville. So a ot
of people are coming here to record.”

D.C. agrees. “There are close to
700 studios in the city, primarily in
the downtown area. This really gives
a lot of young kids exposure to a
part of the business that most of the
country thinks is only in Los Ange-
les or New York.”

Sanders, India.Arie’s musical direc-
tor, and Ramsey both won Grammy
Awards for their work with Arie.

While Sanders is a transplant
from Los Angeles, Ramsey is a native

(Continued on page 25)

From The Chicago Streets, Via England

[t’s been 10 yeard since Andreus
declared that musi¢ would be his
ticket out of Chicago’s Southside.
L.ike many before him, he took a
circuitous route toward that goal.
In his case, that meant first earn-
ing critical acclaim in England.

Now the singer/songwriter is back
on U.S. soil in his guise as the “Street
Troubadour.” Released overseas earli-
er this year, his debut album hit U.S.
stores Oct. 28 by way of Dialogue
Group/Lightyear Entertainment.

Itching to “tour like mad,”
Andreus is slated ta open for Kin-

-

ANDREUS: ‘MY MUSIC IS GHETTO MUSIC’

dred in Detroit (Nov. 23) and then fly
back to Chicago to share a bill with
Fertile Ground (Nov. 26). A New
York appearance is in the works.

For those needing a musical ref-
erence point, Andreus calls to mind
Curtis Mayfield soulfully preaching
against an organic backdrop of hip-
hop beats. The U.S. album, howev-
er, is different from its European
counterpart, which ranged from
R&B, hip-hop and jazz to rock.

“The overseas album was too
ambitious,” Andreus observes.
“What was good for me as an artist
wasn’t necessarily good for the
album. But it started people lend-
ing an ear to the music I'm doing.”

So he returned to the studio for
some tinkering: adding, subtract-
ing and remixing tracks. As you
can tell by some of its song titles
(“Hustla’s Theme,” “Bastard Child”
and “Get Somethin’ "), “Street
Troubadour” presents an un-
abashed treatise on street life.

“I'm telling about the streets
from a different angle,” says
Andreus, who spent time in jail
before his musical epiphany.
“Music is a cultural weapon, and
right now, music isn’t getting to
the youth and teaching them.
There’s an undertone in my music
[that says] ‘Hey, I've done it.’

“My music is ghetto music, a
mirror of the hood,” he adds. “Life
is hard, and there are a lot of
things going on in the ghetto. My
music brings that out.”

GIGGING WITH GREEN: Not only
was Rev. Al Green’s Blue Note
debut,“I Can’t Stop,” released Nov.
18 (Billboard, Nov. 22), the soul
icon’s tuneful legacy

ON THE RECORD: To mark the
release of his new double-CD),
“Music From My Mind” (Brooklyn
Boy Entertainment), singer/musi-
cian/producer Kashif will perform
live at the Fantasea Yacht Club in
Marina del Rey, Calif. (6 p.m.-11:30
p.m. Nov. 28). The listening party
also doubles as a benefit for Kashif
for Kids and Toys for Tots . . .

Scott-Heron. The writer of such
musical social commentaries as
“The Revolution Will Not Be Tele-
vised” and “Angel Dust” is slated to
have a new album and reissues
released on Rumal-Gia Records, dis-
tributed by TVT.

LET US REMEMBER: In the busy
hustle of everyday living, I just want
to take time to acknowl-

launched the first in a
series of live tribute events
that will be produced hy
M101 (Music 101).

The Green Room was
filmed in the round Nov.
17-18 at Burbank, Calif.’s
Center Staging. The lineup
featured live performances
by Green along with a
rotating cast that included
Mary J. Blige, DMC, Hall

Rh
sBlues.

nm

By Gail Mitchell

gmitchell@billboard.com

edge two artists who each
made R&B history.

Chic drummer Tony
Thompson was an influen-
tial musician whose mes-
merizing beats accompa-
nying bassist Bernard
Edwards and guitarist Nile
Rodgers not only pumped
up such crossover classics
as “Le Freak” and “Good
Times” but graced albums

& Oates, Michael McDon-
ald, Brian McKnight, Sam Moore,
Darius Rucker, Train’s Pat Mona-
han, Macy Gray, Bonnie Raitt,
Musiq and newcomer Joss Stone.
These performances are being
prepped for later broadcast and a
DVD release. M101 is a collabora-
tion comprising entrepreneur Dale
Jensen, music producer Don Was,
TV producer Marilyn Wilson and
film producer Bradley Yonover.

Speaking of the holidays, BeBe
Winans and Hidden Beach Record-
ings are partners on the yuletide
offering “My Christmas Prayer.” The
15-song set of classics is a joint ven-
ture hetween Winans’ the Move-
ment Group and the Hidden Beach
Celebrations Series . . . TLC’s great-
est-hits package is now slated for
first-quarter 2004 . . . Stay tuned for
releases by original rapper Gil

by Madonna, Diana Ross

and David Bowie, among others. He
passed away Nov. 13 at age 48.

Singer Arthur Conley was dis-
covered by the legendary Otis Red-
ding. Recording initially under the
moniker Arthur & the Corvets, he
scored two top 10 R&B hits as a
solo artist: “Sweet Soul Music” and
“Funky Street.” He died Nov. 17 at
age 57. I'or more details on both
artists, see page 55.
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Continued from page 22

of Knoxville, Tenn. The duo has also
worked with Eric Benet and Heather
Headley and newcomers Kimberley

D.C.: CITY HAS A ‘HIGH URBAN PRESENCE’

Locke (who was a second-season
finalist on “American Idol”) and
Debi Nova, among others.

In addition to the wealth of studios,
Nashville has a host of other resources
for R&B and hip-hop artists, includ-
ing a growing club scene.

“This is the buckle of the Bible belt,
but things are starting to change,”

Sanders says. “Atlanta is three hours
away, and people would go there to
party. But Nashville is changing from
a big town to a city, especially with
{NFL team] the Titans here.”

Ramsey adds, “European-style
lounges—with DJs spinning rec-
ords, leather sofas—have opened
over the last couple of years, staying
open until 3 a.m. Before that, you
might only have been able to hit a
Waffle House at that time. But now
there are comedy nights, DJ nights;
talent coming up from Atlanta. With
the colleges here, students are look-
ing for somewhere to go.”

From its studios, night clubs and
a growing talent pool, Nashville
looks as if it may soon be competing
with the likes of other major cities.

“Nashville is a gold mine if [only]
A&R people would come here and
investigate,” Sanders says. “They
just don’t think it’s possible. But
this town will fool you. Nashville is
poised to become like Muscle Shoals
was back in the day.

“Nashville’s a boom town right
now, a 49er kind of city,” he adds.
“Like Atlanta was back when L.A.
Reid, Babyface and others first
moved there.”

Additional reporting by Skip Dillard
in New York.
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Café Quijano Prepares Latin Rock Assault

BY HOWELL LLEWELLYN

MADRID—Café Quijano’s fourth
Warner album, “Qué Grande Es Esto
del Amor!,” is the Spanish rock group’s
long-awaited follow-up to its hit 2001
album, “La Taberna del Buda.”

“La Taberna del Buda” sold more
than 500,000 units in Spain and

CAFE QUIAND: LISTEN =0RTHAT CALIFORMIA SOUND

200,000 inthe U.S. and Latin America.
The new album was released Nov.
10 in Spain and is scheduled for releas-
es across Latin America and in U.S.
Latin markets in the new year.
Already, first-week sales of almost
50,000 indicate Quijano’s continuing
appeal, according to Warner. It is No. 3
on Spain’s album sales chart this week.
Singer/group leader Man-
uel Quijano wrote all the
lyrics, which have a didactic
edge. Brothers Radl and
Oscar make up the teetotal
triangle. Their first single,
“Tequila,” is a warning about
the dangers of alcohol abuse.
“This is our most perfect
album so far,” Manuel says. “It
has a more rock sound, and
the songs are the best we have
done, all of them denouncing
falseness and hypocrisy. But
the title means that love is the
greatest of all the senses—in
the satisfaction, in the suffer-
ing and in the surprise.”
Spain’s biggest-selling Latin
rock band, whose three previ-
ous albums have sold 2 million
units worldwide, again record-
ed in Los Angeles’ Westlake

Don Diners "5 Vida yLa Calle”, The ultimete story of a man'slfe o the streets and his riumph
through adversity. The OV captures the trials & tribulations of Do Dinero's ise o stardom,
footage inchides exclsive nerviews wideos and lve pe

ormances of Latin Hip Hop's icon.
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NAJOR CREDAT CARDS ACCEPTED

Studios with Humberto Gattica (Celine
Dion, Chicago, Barbra Streisand).

Dion guests on “Nadie lo Entiende,”
a song about a car crash that nearly
killed the band’s manager two years ago.

The Dion contribution, unusual for
a rock band, was recorded in Las Vegas.
Of Dion, Manuel says, “The grandeur
of Celine Dion is her humility.”

Café Quijano is the only Spanish
group to have ever been nominated
for a Grammy Award (in 2001, in the
Latin rock/alternative category).

Its appeal in its native Spain seems
boundless. “La Taverna del Buda”
spent an impressive 75 weeks on
Spain’s top 20 album chart, rising to
No. 4 after 70 weeks.

Only Virgin act Amaral has equaled
this in recent years. Its CD “Estrella
de Mar” was at No. 20 in the first week
of November after spending 91 weeks
in the top 20.

Quijano and Amaral both achieved
slow-but-steady sales boosts following
lengthy tours. The La Taberna del Buda

tour took in more than 200 concerts
between June 2001 and October 2002.

“We'll tour the U.S. and Latin Amer-
ica next March and April, then Spain
starting in May, but not as extensive-
ly,” Manuel says.

Asked how important it is for a
Spanish Latin rock band to record in
Los Angeles, Manuel says: “Los Ange-
les gives us the chance to record with
artists we like, American musicians
with a Californian sound. That’s what
our new album has.”

Huracanes Still Stirring Chart

Alittle more than a
month ago, veteran
norterio outfit Los Hura-
canes del Norte topped
the Billboard Regional
Mexican Airplay chart for
the first time in its career
with the track “Nomds
Por Tu Culpa” (It Was
Only Your Fault).

Seven weeks later,
“Nomas” is still on top,

Latin
Notas.

By Leila Cobo

Icobo@billboard.com

and Huracanes are
celebrating.

“It’s a great song, and I think the
mix of our experience with a young
voice really helped us,” says band-
leader/lead singer Heraclio “Rocky”
Garcia, noting that vocals are fre-
quently traded in
Huracanes’ albums.

“Nomads,” which is
also No. 5 on the Bill-
board Hot Latin
Tracks chart, is per-
formed by a new addi-
tion to the group:
accordionist/singer
José Luis Mejia.

The song is the sec-
ond single from “En el
Tiempo,” Huracanes’
debut album with Uni-
vision Music Group,
following a lengthy
association with sister
label Fonovisa.

“Nomads” could sound vaguely
familiar when you hear it for the
first time.

Mexican Juan Valentin originally
recorded the song, written by Sal-
vador Serna del Rio more than 20
years ago. In fact, Valentin, a long-
time friend of Los Huracanes, fre-
quently used to tour with the group.

“It was a favorite song of ours for a
long time,” Garcia says. “And one
day, he came to visit us in Mexico,
and I said, ‘You know what? We'’re
going to record your song.””

What exactly is the appeal?

“I think it’s a song that a little
girl can sing to a little boy in school
when he steals her pencils,” Garcia
says with a laugh. “ ‘It’s your fault!’
Or a boyfriend can sing it to his

girlfriend. A husband to a wife. It
suits everyone.”

THE GAINER: “Nomis Por Tu Culpa”
isn't the only song that can fit
many scenarios.

AN o W .
HURACANES: WINDS OF CHANGE HAVEN'T KNOCKED THEM FROM TOP SPOT

This week’s Greatest Gainer on the
Billboard Hot Latin Tracks chart is
Obie Bermidez’s “Me Cansé de Ti,”
which jumped to No. 16 from its Hot
Shot Debut slot at No. 27 last week.

The track is the second single
from Bermudez's EMI debut, “Con-
fesiones.” The first single, “Antes,” is
currently No. 4 on Hot Latin Tracks.

“I wrote it with my friend Gian
Marco,” Bermudez says. “We just
sat down in the studio with two
guitars and wrote.

“It’s a super-cool song,”
Bermudez continues, “because it
talks of when love is over in a rela-
tionship and neither side has the
guts to tell the other: ‘I'm tired of
you.” So, in the song, I'm giving the
words to all those people who are
tired of their partner.”

NEW KID ON THE BLOCK: New on the
chart at No. 25 is Jennifer Pefia’s “A
Fuego Lento.” And no, it’s not a song
from Pefia’s upcoming album—due
out next spring—but a remnant
from 2001’s “Libre” (Univision).

“She kept talking to us about ‘A
Fuego Lento,’ saying people kept asking
for it in concerts and that they knew
the words and danced to it,” says Lupe
de la Cruz, Univision Music Group sen-
ior VP of national marketing.

Sent to the radio almost as a test,
it quickly got airplay. “A Fuego
Lento” was co-written by brothers
Kike and Gustavo Santander.

Sitting pretty at No. 1 on the Hot
Latin Tracks chart for the second
week in a row is Sin Bandera’s
“Mientes Tan Bien.” The
Mexican duet’s sopho-
more album, “De Viaje,”
is currently No. 9 on
the Billboard Top Latin
Albums chart.

NOWYOU SEE IT, NOW
YOU DON'T: A Marc
Anthony greatest-hits
album, “Exitos Eter-
nos,” was recalled from
stores the week of its
Nowv. 11 release.

Label Universal Lati-
no, which purchased
RMM (Anthony’s label
prior to Sony) and owns the masters
to the songs on the disc, declined to
comment, and calls to Anthony’s
management office weren't returned.

Sources outside the label say the
album needed Anthony’s approval
prior to its release. The album may
return to stores at a later date.

In other Universal-related news,
newcomer Jorge Correa dropped his
nickname—Tereso—in the wake of
the release of his debut albumon
Alfanno Music/Universal Music Latino.

Although Tereso had been Correa’s
nickname since childhood, a Miami-
based rock band with the same name
objected to Correa’s usage.

“We're building an artist from
scratch,” Universal Music Latino pres-
ident John Echevarria says. “Tomor-
row he'll be known as Jorge Correa.”
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Jose
Joseé

Mexico's Prince
Of Song

BY RAMIRO BURR

n a long, storied career, José José has won
renown not just as ore of the finesl crooners in
Mexican pop music hut as one of the country’s
greatest song stylists of the 20th zentury. This
vear, by his own aczount, marks zhe 40th
anniversary of his career.

During a recording career that spans five dzcades—
and despite a turbulent personal lde—the 55vear-old
singer has remained a regal censtant, singing timeless
odes to love and loneliness. Injecting 2lements of
trio/bolero music, American pop standards arrd even a
little mariachi in his romantic classics, José José has
influenced generations of subsequent vocilists.

To mark his 40th anniversary, BMG U.S. Latin this vear
has released a three-CD series of some of José Josés favorite
hits, recorded in the trio style thet launched Fjs career. “El
Principe Con Trio Vol. 3" is set for a Nov. 25 release.

José José scored his fivst hits in tae late 196Ds. then
began to dominate the Mexicar charts in the lare 1970s
through the early 1990s, paving the way for today’s
voung Latin halladeers. In the process, he notched
more than 36 million worldwide album sales,
according to his vecord label. His fans refer to
him as “El Principe de la Cancion™ (the Prince
of Song) for good reason.

“José José is the most important romantic
singer in Mexico; that is why his title of *prince
of song’ reflects his greal Mexican her:tage,”
says Adrian Posse, BMG senior VP A&R,

Latin region. “José José is a singer in the
true bohemian stvle who will last as long as
there is a Latino heart.”

Born José Romulo Sosa Ortiz n 1948
in Mexico City, the singer grew tp ina
musical family that gravilated leward

BILLBOARD NOVEMBER 29, 2003

classical pieces rather than the accordion- or guitar-led
jams that nourished many impressionable Latin artists.

His father, José Sosa Esquivel, was a tenor in Mexi-
co’s National Cpera; his mother, Margarita Ortiz de Sosa,
was a concert pianist. Young José started singing as a
kindergartner; even then he displayed enough talent
that his teacher picked him to sing the national anthem
at his elementary school graduation.

He also learned tc play the guitar and remembers lis-
tening to mariachi classics like Pedro Infante’s “Cien
Anos” and José Alfredo Jiménez's “El Jinete.” But his
father only allowed classical music at home.

José José considers March 1963 the birth of his profes-
sional career. Still known as José Sosa, the 15-year-cld
singer began performing trio music, the Latin genrz known
for its dulcet, harmonic ballads. Joining him were cousin
Paco Ortiz and friend Alfredo Benitez. José José’s father
was unimpressed by his son’s musical leanings anc instead
urged him to study aviation mechanics. In 1965, José José
enrolled at Colegio Tecnoldgico de México to study
accounting but continued pursuing his dream of singing.

Discos Orfeén signed him and released the singles
“Ma Vie, Mi Vida” ard “El Mundo,” a cover of Jimiry
Fontana’s Italian ballad “Mendo.” But sales we-e not
impressive, and Orfeon cut him loose. José José
remained upbeat, jeining a jazz/bossa nova trio
called Los Peg as a vocalist in 1966.

By now, the singer was juggling school, singirg
and a job in a lithographic shop. At a 1967 Los
Peg concert, Mariachi Vargas de Tecalitlin
director Ruben Fuentes noticed José José and
signed him to a solo ceal with RCA Victor.

The following year, José José's father died, and
the family faced straired circumstances. His
mother opened a restaurant to make ends meet.
Nonetheless, she encouraged her son to stick
with his musical dreams a little longer.

I just did it to help my moth-
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er,” he says. “Who would have imagined that in 1969 I'd
be recording my first LP? At the end of the vear we
released ‘La Nave del Olvido." In early 1970, ‘Triste.”

And as a tribute to his father, with whom he shared a
first name, he rechristened himself José José.

Written by Dino Ramos, “La Nave del Olvido™ became
the singer’s first signature hit. With its vulnerability.
dignity and maturity, José José’s voice lent the right
touch to the pleading lyrics, “Espera un poco/Un poquito
mas” (Wait a little/just a little more).

Predictably, José José was heavily influenced by
American balladeers Frank Sinatra and Johnny Math-
is, whose detached cool he combined with trio music’s
poetic lyricism.

In 1971 he married Natalia Herrera Calles, a grand-
daughter of forrner Mexican president Plutarco Elias Calles,
who was 20 years his senior. The marriage lasted two yvears,

(Continued on page 30)
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The Prince’s 40-Year Reign: A Billboard Q&A

BY LEILA COBO

The walls of the home of José Rémulo Sosa Ortiz in the lux-
urious Miami enclave of Cocoplum are covered with his life
story.

There are dozens and dozens of gold and platinum records,
for 100,000, 500.000 and more than 1 million copies sold.
There are commendations and proclamations and keys to cities
around the world. And there are photos—with his family, with
politicians, with celebrities and with fellow musicians.

Sosa Ortiz, better known as José José, is a very rich and
famous man. “I wake up every morning and pinch myself,” he
says.

He says this without conceit. El Principe de la Cancién—the
Prince of Song, as he is known—nhas led a life that until recent-
ly, was far from charmed.

But today, surrounded by Sara Salazar—his third wife and
manager—their 8-year-old daughter, Sarita; his mother; and
Sara’s two daughters from a previous marriage, José José lives
in a matriarchal state of bliss.

With a series of recordings commemorating his anniver-
sary and royalties for scores of albums still pouring in, he
remains active professionally.

With nearly four decades of recordings under his belt and a
host of current projects in the making, he spoke with Bill-
board about his past, present and future career.

You began singing professionally in 1963. How did this
lead to a record deal?

In 1965, a friend of mine asked me to [play] a serenade for
his sister’s birthday. She happened to be the executive secre-
tary for the managing director of Orfeon Records. And she

Felicidades  José Jose,

Entus 40 atosde carrera, durante
Jog cuales e hs sabido ganar
e arino e fu piblico,

racas por fu apote & nuestra musia

Enrique Reyes
Reyes Music Distributors
&

Lily’s Records

said, “You sing very well. Would you like to audition for the
label?” And I did; they hired me in October 1965.

I was on Orfeon’s roster from '65-'67, and nothing happened
with my launch. I thought they were going to make me
famous.

Well, your signing was like something out of a movie.

Yes, but I didn’t even know you had to go out [for] promo-
tion. I didn’t know a thing. So I went to play with a group to
play jazz and bossa nova. We called ourselves [Los] Peg, for
the three members of the group: Pepe, Enrique and Gilberto.
I began to develop, musically speaking; it was a great educa-
tion. And I said, “Here I'll stay. I'm no good as a soloist.” Until
Armando Manzanero helped me get an offer with RCA/Victor.

Your first album with RCA/Victor had full label support,
but it didn’t do well, did it?

They told me the songs were too elegant. They weren't
commercial enough. Then, in October 1969, I received [the
song] “La Nave del Olvido.” It was written by Dino Ramos. It
was my first worldwide hit. My mother still [has] the record
covers in Hebrew and Japanese.

How did the nickname “El Principe” come about?

In 1976, I recorded a song called “El Principe” by Manuel
Marroquin. And the DJ at Radio Mill [in Mexico], after play-
ing the song, said, “You have just heard ‘El Principe,” [from]
the Prince of Song, José José.” And since then, it stuck.

Your music is still played on the radio, even the older
songs. Why haven’t they fallen out of style?

Because we recorded important songs by important musi-
cians. One of the advantages I've had as an interpreter—
because I'm not a composer—is I've had the fortune of work-
ing with great composers: Armando Manzanero, Rafael Pérez
Botija, Manuel Alejandro. These are the people who have built
my career, especially Rafael Pérez Botija.

Nowadays, I hear many label executives talk about the
importance of signing “complete” artists, those who can
write and perform their own songs. Do you feel that too much
emphasis is placed on the songwriting ability as opposed to
the strength of the interpretation?

It’s hard to find a singer/songwriter who, from the onset,
can be successful with his or her own material. Ricky Martin
hasn’t needed to write his own songs to be the world star that
he is. And Estéfano is a brilliant composer/producer, but he is
less known as a singer. It’s wonderful when people have both
talents. Someone exceptional is Juan Gabriel. He writes the
songs—words and music. That’s two royalties. He produces,
and he sings. That’s four royalties. Manzanero, too. But we
don't all have that capacity. I'm an interpreter, and I've sold
40 million albums doing it.

You’ve told me before that until you married Sara, you
made poor business decisions. How did you change that?

I never handled the administrative aspect of my career, until
[recently]. I have a teacher, my wife, she makes me see every-
thing before I do it. I had several managers, but if you're not
on top of things, [you will lose money]. Sara came along and
said, “No one else administers this money, and I supervise the
expenses.” I never imagined I would ever live in Cocoplum.

Previously, other people took the money?

Many different people. It was a very expensive lifestyle,
because I supported 52 families with this throat—the orches-
tra, technicians, dancers.

So, what was the turning point?

There was a big fight. It cost me my second marriage,
because my [second wife, Ana Elena Norena Gras| and broth-
er-in-law helped in my career. We got a divorce in 1990, and [
stayed in Miami.

Were the personal sacrifices you made for your career
worth it?
[ used to ask myself that, because I was always locked up

somewhere—from the truck to the plane to the show. I didn’t
see my children grow up—my [grown-up] son and daughter.
You know what I do now? I've been with my daughter, the
small one, every day, watching her grow.

Prior to Sara, your life was on a very different track.

I'll confess something: My dad died an alcoholic when he
was 45 years old. I was going to die of alcoholism at 45. too.
In Alcoholics Anonymous, they teach you to live only for today.
For us [AA members], the past doesn’t exist, only today, which
we live to the fullest.

10SE J0SE: ‘LIVE TOTHE FULLEST

What do you think of Latin music today?

There’s a lot of good music [that's] well done. Luis M:guel
is the current purveyor of romanticism. Pedro Vargas used to
say that every 20 years a new representative of romanticism
appeared, like myself or Marco Antonio Muniz. Everything
depends on the tastes and the fashion. But what never changes
is romantic music.

When couples want to talk, they don’t play rock—theyv play
romantic music. It’s a kind of code that doesn’t change. Plus,
everything that’s written continues to be based on the happi-
ness of a couple.

You are releasing a series of recordings where you sing
many of your hits accompanied by a trio. Why did you choose
that format?

We went back 40 years. To the sound with which I began
singing in the street, singing serenades with the trio.

What advice would you give artists today?

First of all, be prepared—because the first thing a career
demands of you once you become successful is the ability to
maintain that success. I was able to do it, thank God, because
I was always [out] on promotion.

I still go personally throughout the continent en promo-
tion. I do radio, press, TV, everything to keep my career alive.
And the audience has been so generous. So, don’t forget pro-
motion, take care of your career. And be prepared musically
and vocally.

An extended version of this interview appears this week
in the subscriber area of billboard.com
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Querido Jose,
Eres un gran ejemplo.

Tu talenio y calidad humana
son incomparable y nos sentimos
muy orgullosos de poderte
lla:nar nuestro amigo.

Te queremos mucho a ti,
a Sanita y la familia.

Tus amigos de siempre™ -.
Emilic y g[01’za'4B

) Rafael Pérez-Botija

felicita a su amigo
JOSE JOSE
por estar en la cUspide 40 anos

y segulr sublendo
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Jose Jose

Continued from page 1

The early 1970s were tough for José José. With fame came pres-
sures, and he battled with marital, alcohol and health problems.
He suffered a severe case of pneumonia that left his diaphragm
temporarily paralyzed. At his side in the hospital was Ana Elena
Norena Gras, a young wpman he had met in April 1970 on a trip
to Los Angeles to receive a gold record.

The couple married ill] 1974 and had their first child, José, the
next vear. A daughter, Marisol, arrived in 1982.

Settled in domestic life, José José was able to recover profes-
sionally, as well. In 1976 he jumped from RCA to Ariola and with-
inavear's time struck gold with the smash ballad “Gavilan o PPalo-
ma,” written by longtime producer Rafael Pérez Botija.

José José was beginning a decade-long career high.

Often clad in a suit ora tuxedo onstage, he exuded the elegance
of a less-hurried era. Although he had started his career as a street-
corner trio singer, by the late 1970s he usually performed in the-
aters or upscale nightclubs like Mexico City's famed El Patio.

Singer/actress Veronica Castro attended one of these shows with
her 5-year-old son, Cristian. Years later, in a 2001 San Antonio
Express-News interview, Cristian, now a major star in his own
right, recalled the evening vividly.

“People went mute when he walked onstage,” Cristian recalled.
“We were just amazed when he came out, stood there and sang a
song with such mastery. He was like an angel. It revolutionized
my mind, and little by fittle I understood that that's what I want-
ed to do.”

During the early ‘805, José José recorded several albums with
Pérez Botija, scoring hits like “Vamos a Darnos Tiempo” and
“Me Basta.”

But his career highlight was “Secretos” (1983), produced by the
legendary Spanish composer Manuel Alejandro. Featuring “Lo

Dudo” and “E! Amor Acaba,” it went on to sell more than 4 mil-
lion units. Along with Julio Iglesias, José Luis Rodriguez and
Roberto Carlos, José José was in the top tier of Latin pop stars.

He had also beaten alcoholism, or so he thought—he por-
trayved his victory over personal problems in the 1985 biopic
“Gavilan o Paloma.”

However, by the late 1980s, José José was again struggling with
drink. He was also feeling the strain from night after night of
singing and underwent an operation in 1987 to remove nodes in
his throat.

It was hard for the singer to slow down, though. as his popularity
was at its peak. From the mid-1980s through the early 1990s, José
José received nine Grammy Award nominations. In late 1987, he
performed at Radio City Music Hall, paying tribute to his idol Sina-
tra with renditions of “T've Got You Under My Skin” and “New
York, New York.”

“People went mute when
he walked onstage.”

—CRISTIAN

But the strain damaged his marriage, and he and Norena
divorced in 1991.

The following year. the couple briefly attempted a reconcilia-
tion and even discussed remarrying. But it was not to be. In 1993,
José José’s son took him to a rehabilitation clinic. The Mexican
tabloid press was having a field day.

But even as he battled serious personal demons and health
crises, José José’s music remained constant. The title track of his
late-1992 album, “40 v 20,” hit No. 4 on the Hot Latin Tracks chart.
Extolling a May-December romance, the song wore its middle-
aged chauvinism proudly: “They don’t know that our secret/Is your
youth and my experience.”

cuando juntos logramos suenos.

-

El ser humano nunca debe
olvidar la gratitud.

Han pasado mas de 20 anhos

Gracias por permitirme ser
parte de tu historia.

José José finally stopped drinking and slowly put his life back
together. In the summer of 1993, he began seeing Sara Salazar,
the niece of Mexican actor/producer Abel Salazar. The couple
married in 1995, and that year she gave birth to Sarita. (Salazar
also has two daughters, Celine and Monique, from a previous
marriage.)

Back on his feet, José José also reunited with Manuel Alejandro
for the album “Grandeza Mexicana,” which included “La Fuerza
de la Sangre,” a duet with his son José Sosa. In 1996, José José
performed a duet with Paul Anka on “Déjame Conocerte (Let Me
Get to Know You)” from Anka’s Latin album “Amigos.”

By then based in Miami, José José had scaled back on his hec-
tic pace, aware that it had been unhealthy for him. But he con-
tinued recording regularly and performing occasionally.

José José was inducted into the Billboard Latin Music Hall of
Fame in 1997 and in 2002 received the Tito Guizar Award from San
Antonio’s Hispanic Heritage Society.

Society president Cristina Ortega said he had influenced gen-
erations of couples. “He defined a way of speaking of love over
three decades,” she said. “People learned to express themselves
with love by way of his songs.”

Underlining his impact, even to artists far outside of his
genre, such rock en espanol stars as Molotov, La Ley’s Beto
Cuevas and Moenia covered his hits on “Volcan: Tributo a José
José” (1998).

He joined fellow Mexican balladeers Armando Manzanero and
Marco Antonio Muniz Sept. 17, 1999, for a series of all-star per-
formances dubbed “Noche Bohemia” at Los Angeles’ Universal
Amphitheatre.

The singer marked a long-awaited milestone in 2001 when he
released his first mariachi album, “Tenampa,” produced by Juan
Gabriel, who also wrote or co-wrote all the songs.

He recently described what he considered his personal and pro-
fessional achievernents: “I'm up to 40 years of my music career,
33 vears of touring regularly in the U.S,, eight years of marriage
and 10 years of sobriety in Alcoholics Anonymous.”

And defying any question of his retirement, the singer list-
ed his next plans: “BMG has asked me if Sarita could do a kids’
album. We're going to manage her career. I'd love to get back
into production—I haven't done any since 1980.”

Young Admirers

Last year, at a panel on music at Miami’s New School
for the Performing Arts high school, the guest of honor
was José José.

Beforehand, the panel organizers wondered if 16-, 17-
and 18-year-olds would know who the Mexican singer was.

Judging from the deafening applause, they had noth-
ing to worry about. José José, the 55-year-old Prince of
Song and dapper gentleman of Latin balladry, is hip
again. So you won’t be seeing any teenagers roll their
eyes at the mention of his name.

What is it that makes the younger set go for this
singer’s classic sense of romance?

The way José José sees it, new generations grow into
his music. The minute they fall in love and understand
the happiness, pain and longing that goes with it, they
suddenly understand.

Five years ago, the full extent of the connection was
exploited with the album “Volcan: Tributo a José José,” a
rock tribute to José José featuring some of his greatest
hits. Hardcore rock/rappers Molotov, fusion band El Gran
Silencio, electronica hipsters Moenia and chanteuse Juli-
eta Venegas were among the acts who performed his tunes.

The idea of a rock tribute was the brainchild of
Spanish producer Oscar Lopez. Although the album
did not feature José José himself, he was featured
prominently in several of the videos. The album cover
also pictured José José dressed as fictional character
the Little Prince.

“That album sold more than 500,000 copies,” José
José says. “And it gave many kids the opportunity to pay
attention to the music.”

Now, José José is again looking to work with a
younger generation, but this time he wants it to be with
one that is close to him. His upcoming tour will feature
his older children, Pepe and Marisol, and his 8-year-old
daughter, Sarita. LEILA COBO
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Congratulations
Jose Josel

Thank you for de ighting us for 40 years
of magical melodies.

We wish you many more great years!
From your friend Arie Kaduri

and the NYK Procuctions’ family.
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K.SANTANDER.J.L ARROYAVE (G SANTANDER,J.L ARROYAVE} UNIVISION v UNIVERSAL LATIND
——=— " - 14 Y 38 | DOCTOR PUEATD RICAN POWER L 20 | LACURA PENA SUAZO Y SU BANDA GORDA
30{37 SI NO ME AMAS Ednita Nazario = | 28 J&N RCC |
D.WARNER,LLEVIN {L.FONSI,C.BRANT) SONY 01SCOS 7| masuCAMBA TEGO CALOERON 2 | SEMEOLVIDS TU NOMBRE SHALIM
WHITE LION /BMG LATIN CRESCENT MOON /SONY DISC0S
44 = &%{L?}ﬁfgjﬁ&bf&mg, %’Jﬁm;‘&g 29 D B Juanes WEM % | CUIDALA TITOROJAS
E 3 SURCO /UNIVERSAL LATINO M.P.
18114 NO ES LO MISMO Aleiandro Sanz = 4 12 LI{LENTALOTU JOE VERAS 2 Rx%\;ﬂfﬁmu KEVIN CEBALLO
A SANZ,LPEREZ (A SANZ) WARNER LATINA
B 3 | AMORAMOR ROSELYN SANCHEZ FEATURING TEGD CALOERON [ 38 W - | SIME DEJAS NO VALE XTC
22127 CAUSAME LA MUERTE Los Tigres Del Norte 16 I LA/BMG LATIN LIS
LOS TIGRES DEL NDRTE (J MEZA) FONOVISA 9 17 ASITE AMO ELVIS MARTINEZ 39 - EL AMOR NO MATA JOHNNY VENTURA
- - PREMIUM LATIN MP. )
33|21 ME CANSE DE MORIR POR TU AMOR Adan Chalino Sanchez = | 18 0 13 | LAULTIMAVEZ MAGIC JUAN FEATURING EDDY HERRERA K 40 J§ — | A FUEGD LENTD JENNIFER PENA
LE PAYAN,M.SANCHEZ (M.MASS) UNIVISION JEN UNIVISION
25118 SOLO PORTI Soraya w» | 18
SDRAYA (SORAYA) EMILATIN
43 | — AQUI EN CORTITO Los Rieleros Del Norte == | 34
LOS RIELEROS DEL NORTE {R.VILLARREAL) FONDVISA
UN AMOR PARA LA HISTORIA Gilberto Santa Rosa 24
A.JAEN [YHENRIQUEZ) SONY DISCOS
N Airplay manitored by N 1
40|32 RIE Y LLORA Celia Cruz 12 Nielsen
S GEDAGE IS.GEORGE F. DSORID) SONY DISCOS ;’;‘;‘;’;‘:‘ Data
— 4
=
24|25 ESO DUELE Intocable = | 5 G | TITLE ARTIST JLTLE ARTIS
AMUNOZR MARTINEZ {L PADILLA} EMILATIN 2 | IMPRINT/PROMOTION LABEL IMPRINT/PROMOTION LABEL
37139 MI GENTE A.B. Quintanilla lll & Kumbia Kings Feat. 0zomatli % | 37
A B.QUINTANILLA (11 {A B.QUINTANILLA (/.A.SIERRA,J.YAMAGUCHI.R PACHECD.J POREE.L GIRALDO,N.SERDUSS!H EMI LATIN ﬂﬁmélsm’:on TeuREA (OSHURACANESDETRORTE 12 EPSALDS PURITOS HUESOS! e D ELLION
34 41 MIRAME, MIRATE Natalia Lafourcade 34 2 AVE CAUTIVA CONJUNTO PRIMAVERA 18 | DEJENME SIESTOY LLORANDO LOS ANGELES DE CHARLY
i L.CERONI,M.LARRIAGA (M L ARRIAGA) SONY DISCAS FONOVISA FONOVISA =
. 3 LAGRIMAS DE CRISTAL GRUPO MDNTEZ OE OURANGD x| MI GENTE A B QUINTANILLA 11l & KUMBIA KINGS FEAT. GZOMATLE
VUELVE Rocio Sandoval 40 DISA EMIATIN
R CASTILLO {A MONTALBAN, £ REYES) DISA 4 | QUE TE RUEGUE QUIEN TE QUIERA BANDA EL RECO00 22 | TERETOAQUEME OLVIDES  JULIO PRECIADO Y SUBANDA PERLA DEL PACIFICO
; FONOVISA RCA/BMG LATIN
42|26 PARA MORIR IGUALES Nico Flores Y Su Banda Puro Mazatlan 26 "
N.SERRANO FLORES.E MORALES LA JIMENEZ} RCA /BMG LATIN il ) AR roco &L aioante oF avenca [ 25 1% T SAISEI0N
8 | ENREALIDAD JORGE LUIS CABRERA 27 | MATAME PESAOO
A A i e | osa X MATNER LATIA
= = n AMOR DE LOS DOS VICENTE FERNANDEZ WITH ALEJANDRO FERNANDEZ o 23 TE METISTE EN MI CAMA PALOMO
39— ACTOS DE UN TONTO Conjunto Primavera % | 4 SONY 015008 DisA
J GUILLEN {A GONZALEZ MORA) FONOVISA 5 | CAUSAME LA MUERTE L0STIGRES OELNGRTE | 28 )| 39 | LAS MULAS DE MORENG 'AOAN CUEN
FONOVISA MUSART /BALBOA -
28 (20 HOY EMPIEZA MI TRISTEZA Grupo Montez De Durango % | 15 AQUI EN CORTITO L0S RiELERDS OELNORTE PCIM 20 | AMOR BESAME 'ADOLFO URIAS ¥ SULOBO NORTEND
JLTERRAZAS iJ SEBASTIAN) 0iSA FONOVISA PLATING FONOVISA
RNA A
36— PASO A LA REINA Cardenales De Nuevo Leon 36 13| ME CANSE OE MORIRPOR TUAMOR  AGAN CHALINO SANCHEZ © E A PIERNA SUELT PEPE AGUILAR
UNAVERRETE GALVARSODIMIURIETA) DISA £50 DUELE INTOCABLE 21 | TITERE ENTUS MANOS RAMON AYALA Y SUS BRAVOS DEL NORTE
49 | — ME VOY A IR El Coyote Y Su Banda Tierra Santa 46 | EMILATN ________________ Lo -
PARA MORIR IGUALES NICO FLORES Y SU BANDA PURO MAZATLAN 25 BANDIDO ANA BARBARA
J.A LEOEZMA {LENRIQUE) EMI LATIN RCA/BMG LATIN FONDVISA
ADICTO Ennaue Iglesias 47 — | 50V UN NOVATO INTOCABLE 9 — | NOPODRAS CHON ARAUZA Y LA FURIA COLOMBIANA
E IGLESIAS,C.SORINKIN {E IGLESIAS,PBARRY.M.TAYLOR} INTERSCOPE /UNIVERSAL LATIND EMILATIN DISA
15 | ACTOS DE UN TONTO consunto PRIMAvER EEKZEM 31 | SENTIMENTAL JOAN SEBASTIAN
41|35 DEJENME S1 ESTOY LLORANDO Los Angeles De Charly 26 FONDVISA | MUSART /BALBOA
'RODRIGUEZFEHRLICH (A CURIELN NED) FONOVISA, % | VUELVE ROCID SANDOVAL KEIN 34 | CALLADDS NINEL CONDE
- DisA UNIVERSAL LATING
32|38 EN LOS PURITOS HUESOS La Arrolladora Banda El Limon = | 19
N el ISR HOY EMPIEZA MITRISTEZA GRUPO MONTEZ OF OURANGO [ 36 J — DUIEN LAS QUIELE LOSRAZOS
LOCA CONMIGO Los Toros Band 50 PASD A LA REINA © CAROENALES OF NUEVOLEON 3 | SIMERECUERDAS ALACRANES MUSICAL
R CAMASTA (W.BRAZDBANI UNIVERSAL LATIND z‘g: S — - Tu;‘anélgsme YT 1
BANDA EL RECOO LMl
) v . ) , ] NOVI UNIVERSAL LATING
Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ Radio Track service. A panel of 100 stations (39 Latin Pop, 16 Tropical, 53 |4 :;)AELEA TUAMIGD = SouS EL AGUACATERG MICHOACAND 05 ORIGINALES OF SAN JUAN
Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. @ Records showing an increase in audience FDNUVAS/E MARCO/ANTONIOSO] @ EMILATIN 2
over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks wiil generally not receive a bullet, even if it reg- r
isters an increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on yMil‘{ETv”f R ELCOYOTE ¥ SU BANDA TIERRA SANTA @ gg&ﬁﬁmﬁsﬁ K-PAZ OE LA SIERRA

more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. < Videoclip avaliability. ©2003, VNU Business Media, Inc. All
rights reserved.
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Outsider Fest Draws More Than Electroclash Into Fold

BY MICHAEL PAOLETTA

It was bound to happen.

Last year, nii-electro, also known as
electroclash, rocked the world. Train-
spotting magazines labeled the feisty,
"80s-splashed musical movement—
which also affected the fashion indus-
try—the next big thing. Of course, by
year’s end, the backlash had arrived.

What goes up, according to many
industry observers, must come down.
Or perhaps, to remain in the lime-
light, that which rises to the top needs
to evolve and change with the times.

No one seems to understand this
concept better than one of electro-
clash’s biggest champibns, New York-
based DJ/producer Larry Tee.

In 2001, Tee spearheaded the nii-
electro movement with the Electro-
clash Festival tour. The Electroclash
Festival 2 trek followed in 2002.

Now, Tee—founder of Mogul Elec-
tro Records—is waving goodbye to
the Electroclash Festival and launch-
ing its successor, the Outsider Elec-
tronic Music Festival (OEMF).

A NEW GENERATION

The two-day event takes place
Dec. 11-12 at Crobar, one of sever-
al new clubs opening in New York
this fall. Additionally, Tee plans to
take the festival to Brazil and Rus-
sia next year.

“Once electroclash became so pop-

ular around the world, the backlash
then became not ‘if’ but ‘when,”” Tee
says. “When a movement becomes
that big, people need to slag it off.

That’s just how it goes.”

Of course, using the term “electro-
clash” for this year’s festival would
have been redundant.

For Tee, the original intention of
the festival was to make people aware
of a new generation of artists that was
blurring the lines between electro,
pop, house, techno, funk and rock.

Mission accomplished. Several un-

derground artists that were labeled
“electroclash” by the media have since
crossed over to the mainstream. This
is indeed a dance music format that
has experienced growth.

Peaches is featured on Pink’s new
album, “Try This”; Fischerspooner
remixed Kylie Minogue’s “Come Into
My World”; Tee has done remixes for
T.a.t.u.; Felix da Housecat, Mount
Sims and Blow-Up have all remixed
tracks for Madonna; Housecat and
Blow-Up have also re-tweaked tracks
by Iggy Pop and the Flaming Lips,
respectively. The list goes on and on.

None of this has been lost on
trendsetting fashion houses.

SPLENDOR AND EXCESS

Italian designers Domenico Dolce
and Stefano Gabbana certainly see
the connection between fashion and
this music in their D&G line.

“With an explosion of vitality, color
and glamour, the '80s brought a
decade of splendor and excess that
has now become a constant influence
on style trends,” Gabbana says.

“The "80s communicated the desire
for color, newness and optimism,”
Dolce adds.

And nightlife is where the two
worlds—music and fashion—come
together. “One year after electroclash,
a punk, mod and '80s hybrid is hit-
ting the fashion world,” Armani
Exchange senior director of PR/mar-

keting events Patrick Doddy notes.
The OEMF will surely build upon

this hybrid. While electroclash is

still a vital inspiration for the newly

DI5 ARE NOT ROCKSTARS: PLAYINGTHE OEMF

named festival, Tee acknowledges
that the change in name enables
him to introduce a wider array of
artists to the public.

Helping Tee with selecting and
securing talent for the OEMF is
Tommy Saleh, creative director of the
Soho Grand and Tribeca Grand, two
boutique hotels in New York.

“Larry and I both want New

York—not Paris or Berlin—to dom-
inate the global club scene,” Saleh
explains. “And with disco-punk hap-
pening in a big way here—with acts
like Scissor Sisters and the Rap-
ture-—we are on top.”

Thus far, numerous acts and DJs
have been confirmed for the OEMF.
They include Swayzak, FannyPack,
LFO, Zombie Nation, W.I.T., Punx
Soundcheck, Tommie Sunshine and
DJs Are Not Rockstars.

Tee says the OEMF gives him the
freedom to spotlight more “serious”
acts like LFO and more “playful” ones
like FannyPack.

This philosophy suits FannyPack’s
Matt Goias just fine. “We are the anti-
electroclash group,” he says. “We have
been more inspired by Afrika Bam-
baataa than British synth pop. So the
word ‘outsider’ suits us better.”

More important, Goias says, the
OEMF has the power to open doors
“for new acts like ours.”

And that is what is most impor-
tant for Tee, who says he achieved
what he wanted to with the Electro-
clash festivals: “I exposed many
artists to the masses. These artists
are now established.”

Dance music will never die, Tee
says. “But it will never stay the same
for too long, either. The genre will
take the best elements of this new
wave and put it to work. It’s hap-
pening right now.”

Thrive Diversifies; ‘Queer’ Tune Going To Radio

It has been an incredibly busy
year for Thrive Records in Los
Angeles.

In the dance/electronic depart-
ment, Thrive released DJ compila-
tions by Sander Kleinen-

electronic compilations declining
for some time now, Thrive has
found it necessary to diversify.
The label maintains a high pro-
file in the film soundtrack arena.

berg (“Everybody: It’s a
Renaissance”) and John
Digweed (“Stark Raving
Mad”), among others.

As the U.S. distributor
of Paul Oakenfold’s Per-
fecto imprint, Thrive—
which travels through the
RED network—also issued
such compilations as “Per-
fecto Presents . .. Seb
Fontaine” and “Perfecto
Presents Ultra Music Fes-
tival: 01.”

This issue, Oakenfold’s
“Perfecto Presents . . .
Great Wall” resides on the
Billboard Top Electronic
Albums chart at No. 10.

Although “Great Wall”
includes the Thrive logo
on its packaging, it is the
second-to-last compila-
tion commitment Oaken-
fold has with Sire/Reprise/
Warner Bros.

With sales of dance/

Recently issued soundtracks
include “Confidence,” “Shattered
Glass” and “Irreversible” (the first
original score from Daft Punk’s
Thomas Bangalter).

For those keeping track, it was
the soundtrack to “P1,” issued five
years ago, that made many aware
of Thrive’s existence.

“That soundtrack definitely put
the label on the map,” says Thrive
founder/president Ricardo Vinas,
who founded the label in 1997
after severing ties with Moonshine
Music, the label he co-founded.

Since then, Vinas says he has
continually evolved and expanded.
“Why do the same thing over and
over again?” he wonders aloud.
“For me, it’s about musical diversi-
ty—and helping others to experi-
ence the diversity that is out
there.”

This passionate approach to
music is what Oakenfold admires
about Vinas. “He has a belief in and
a desire for music,” notes Oaken-
fold, who has been working with
Vinas since 1998.

“He understands dance music,”
Oakenfold continues. “He knows
how to best promote and market
it. This is why I signed with him.”

Early next year, Per-
fecto/Thrive will re-
lease the two-disc set
“Perfecto Presents . ..
Sandra Collins” and a
new collection from
Hernan Cattaneo.

Vinas—along with
VP of sales/GM Lee
Kurisu—will expand
the label’s scope in
the coming months.

Beat
ng,_

By Michael Paoletia

mpaoletta@billboard.com

“I want to welcome a
few bands into the Thrive fami-
ly,” he says.

This helps to explain Vinas’ two
new A&R hires: Leslie Shaffer in
New York and Peter Torres in Los
Angeles. “With majors getting out
of the A&R business and no longer
developing acts,” Vinas notes,
“tremendous opportunities exist
for small labels to discover and
nurture new talent.”

MAKE ME OVER: Capitol Records is
scheduled to deliver the theme
from Bravo/NBC’s “Queer Eye for
the Straight Guy”—*“All Things
{Just Keep Getting Better)” by
Wide Life With Simone Denny—to
radio the first week in December.

A video, lensed by Wayne Isham

{Bon Jovi, Britney Spears, Sheryl
Crow), was shot Nov. 16 in New
York. It features Rachid Wehbi and
Ian Nieman (aka Wide Life), Denny
and the cast of “Queer Eye.”

While not a commercial single,
“All Things” will appear on the
“Queer Eye” compilation that
Capitol is readying for a Feb. 10,
2004, release.

TRACK OF THE WEEK: Suzy K. pos-
sesses a vocal style that sits some-
where between Enya and Sarah
McLachlan. Her new single,
“Gabriel,” sports savvy, trance-
hued, radio-primed remixes from
Mr. Mig. “Gabriel” is culled from
the artist’s new album, “Circle”
(Vellum/Lightyear).
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<z~ HOT DANCE | »#" TOP ELECTRONIC
Bilboord” RADIO AIRPLAY. |Bilboord” ALBUMS.

Sales data compited byN .
Nielsen
TITLE Artist

| ARTIST SoundScan Title
| IMPRINT & PROMOTION LABEL

IMPRINT & NUMBER/DISTRIBUTING LABEL
| s¥¢ NUMBER 1 sz 2 Weeks At Number 1 | ¥ NUMBER 1 ¢ 5 Weeks At Number 1
SOMETHING HAPPENED ON THE WAY TO HEAVEN  Deborah Cox

MARIAH CAREY The Remixes
J/RMG { COLUMBIA 87154/SONY MUSIC
NEVER (PAST TENSE) The Roc Project Featuring Tina Arena | ENIGMA Voyageur
TOMMY BOY SILVER LABEL/TOMMY BOY

| VIRGIN 91923
| BEGIN TO WONDER
ULTRA

H
Billboard” SINGLES SALES.

Sales data compiled by k .
Nielsen

SoundScan
TITLE Artist
IMPRINT & NUMBER/DISTRIBUTING LABEL

sz NUMBER 1 32 9 Weeks At Number 1

RUBBERNECKIN (PAUL OAKENFOLD REMIX) Elvis Presley

THis Week
LAST WEEK
THIS WEEK
THIS WEEK

| SYMPATHY FOR THE DEVIL (REMIXES) The Rolling Stones %
| ABKCO 719656 @

./ (THERE'S GOTTA BE) MORE TO LIFE  Stacie Orrico %
*| FOREFRONT 52925VIRGIN &

| HAREM (REMIXES)
| NEmo STUDIO s3240ANGEL @

-1l OFFICIALLY MISSING YOU (REMIXES) Tamia =

| THE HAPPY BOYS
|| ROBBINS 75041 [H]

BASEMENT JAXX Kish Kash
XL 93878"/ASTRALWERKS (W]

THE POSTAL SERVICE Give Up

Dannii Minogue Dance Party (Like It's 2004)

Sarah Brightman ALONE Lasgo

ROBBINS
1| JUST THE WAY YOU ARE Milky

I T I

ELEKTRA 47436/EEC (D @

| STUCK (THUNDERPUSS REMIX)
| FOREFRONT 38869VIRGIN B

Stacie Orrico =

HOBBINS

¥ suB POP595 [M]

i 'M GLAD (REMIXES)
| EPIC 7995%/SONY MUSIC (&

Jennifer Lopez =

YOU PROMISED ME (TU ES FOUTU) In-Grid
BENZ STREETWAAKO/ZYX

| THE CHEMICAL BROTHERS Singles '93 - '03
| FREESTYLE DUST/ASTRALWERKS 92714° VIRGIN

7] HOLLYWOOD (REMIXES)
f| MAVERICK 42638/WARNER BROS. @ @

Madonna ‘@

BABY BOY Beyonce Featuring Sean Paul
COLUMBIA

1 ERASURE Hits! The Very Best Of Erasure

MUTE/SIRE 73991/ WARNER BROS.

IF YOU'RE NOT THE ONE Daniel Bedingfield

| ISLAND/IDJMG

LOUIE DEVITO Louie DeVito Presents: Ultra.Dance 04

ULTRA 1175

|| THOIA THOING (SILK'S HOUSE REMIX) R.Kelly =
JIVE 57038/70MBA @

PAVEMENT CRACKS (REMIXES) Annie Lennox
J SSEHAMG QD

ALL NIGHT LONG
JENSTAR 1385 B

ME AGAINST THE MUSIC
JIVE 57757/20MBA €

| WAITING FOR YOU (REMIXES) Seal
WARNER BROS. 4265% @ @

| YOU PROMISED ME (TU ES FOUTU) In-Grid
BENZ STREET/WAAKD 75434ZYX @

| OH L'AMOUR (REMIXES) Erasure
| MUTERY @

| THROUGH THE RAIN (HEX HECTOR/MAC QUAYLE REMIX) Mariah Carey <=
MONARC/ISLAND 0637971DJMG @& @

TIME OF OUR LIVES/CONNECTED Paul Van Dyk Featuring Vega 4 =
MUTE 9225 €D &

THE DISTRICT SLEEPS ALONE TONIGHT The Postal Service *=

SUNRISE Simply Red
SIMPLYREQ.COLVRED INK

ME AGAINST THE MUSIC Britney Spears Featuring Madonna
JIVE

PAUL VAN DYK Reflections
| MUTES29° [M]

/| PAUL OAKENFOLD
SIRE/REPRISE 48558 /WARNER BROS.

| VARIOUS ARTISTS
VERVE 000598"/VG

Perfecto Presents... Great Wall

Seduction With Saddler I sLow Kylie Minogue

CAPITOL

Verve//Remixed2

866--00000CO

Britney Spears Featuring Madonna =

14

Justin Timberlake PRAFUL One Day Deep

S| N-CODED 4244/RENDEZVOUS

STEPHANE POMPOUGNAC
PSCHENT/WAGRAM 28996/MS

, | ROCK YOUR BODY

SA}«APRPRECIATE ME Amuka Featuring Sheila Brody Hote! Costes V.6
69

Drunkenmunky Bond: Remixed

{ BOND
{ MBO/DECCA 00111 /UNIVERSAL CLASSICS GROUP

BAD BOY JOE The Best Of Freestyle Megamix Volume 4
WHAT IF 81609/MUSICRAMA

| THE RIDDLER
TOMMY BOY B1578

E
ULTRA

CRAZY IN LOVE
COLUMBIA

MY TIME Dutch Featuring Crystal Waters
EFFIN

NOTHING BUT YOU  Paul Van Dyk Featuring Hemstock & Jennings
| muTe

(1
wn

Beyonce Featuring Jay-Z

Rewind Party Hits

BT Emotional Technology
NETTWERK 30344 [M]

MARK FARINA Air Farina
OM 30341

THE HAPPY BOYS
ROBBINS 75038 [W]

VARIOUS ARTISTS
MADACY 4981

GEORGE ACOSTA Miami
ULTRA T

THE RIDDLER
TOMMY BOY 1575 [W]

VARIOUS ARTISTS
ROBBINS 75039

PEACHES Fatherfucker
|| KITTY YO/XL 171/BEGGARS GROUP [H]

| BAD BOY BILL
|| svsTEM)0z20 [M]

GIA Despina Vandi

ULTRA

4 HEY YA! OutKast
| ARisTA

| WAITING FOR YOU Seal
WARNER BROS

' '
N O

| BEGIN TO WONDER
ULTRATIT2 D @

! BOTTLE LIVING (REMIXES) Dave Gahan =
| MUTE/REPRISE 42671/ WARNER BROS. @

STAND (REMIXES) Jewel 2
| ATLANTIC88733/AG D @

| GET IT TOGETHER (REMIXES) Seal
| waRNER BROS. 2645 @ @

15 s_ BABY BOY (J. VASQUEZ & M. JOSHUA MIXES) Beyonce =

Dannii Minogue % Trance Party (Volume Three)

30th Anniversary Collection: Ultimate Disco

CLOCKS Coldplay
CAPITOL

YOU'RE SO BEAUTIFUL Donna Summer
MERCURY/UTV

IT'S MY LIFE No Doubt
INTERSCOPE

AT THE END iio
MADE

Dance Mix NYC - Vol. 4

Best Of House Volume Three

-~ | HYPNOTISED Paul Oakenfold
S| SIRE/REPRISE 42661/WARNER BROS. @ @

1| NOTHING BUT YOU
4| MUTERM @ @

Paul Van Dyk Feataring Hemstock & Jennings < | SUNLIGHT DJ Sammy Behind The Decks

|| ROBBINS

@0 nce Airplay titles shovung an increase in detections over the previous week, regardless of chart movement Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service. 7 dance stations are electranically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. A title which has been an the chart for more than 20 weeks will generally not
receive 3 bullet, even if it regist2rs an increase in detactions Titles below the top 15 are removed f om the chart after 26 weeks ©2003, VNU Business Media, Inc_and Nielsen SoundScar, Inc. Allrighits reserved. @ Electronic Albums with the greatest sales gains this week. @ Recording ndustry Assn. Of America {RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net ship-
mert o 1 million units {Platin ), 4 RIAA certification for net shipment of 10 million units {Diamor d). Numera! following Platium or Diamond symbal indicates atbum's multi-platinum Iev>l For bioxed sets, and double albums with running time of 100 minutes or more, the RIAA multipiies shipments by the number of discs and/or tapes. *Astenisk ndicates LP is avallable. Most tape prices, and CD prices for BMG and
WE hbels, are suggested ligts Tape prices marked EQ, and all ather CD prices, are equivalent prices, which are projected from whalesale prices. [M}indicates past or present Heatseekzr title. ©2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. Al rights reserved.
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OVEMB » ‘ . A » » A
00 DHDOOUINCU »
xS |8
2|5 2|3
% E TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist % E TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
%< NUMBER 1 %< 1 Week At Number 1 % POWERPICK &%
¥l2)|3 FLY AGAIN (K&S PROJECT, R. ROSARIQ, SCUMFROG, J. VASQUEZ MIXES) 10wy 501 SLYER LABEL 223T0MMY BOY KristineW = 26 ] 42 ME AGAINST THE MUSIC .wesis Britney Spears Featuring Madonna %
2] 5108 BABY BOY (J. VASQUEZ & M. JOSHUA MIXES) coLumpia 76867 Beyonce = 27§ 36| 40 GUAJIRA (ROGER SANCHEZ REMIX) unVERSAL LATINO PROMO Emmanuel
31 6130 MILKSHAKE (X-PRESS 2 & DJ ZINC MIXES) s TRAK PROMO/ARISTA Kelis ® - 21| 9 A BETTER WORLD  GATE 1169/KiNG STREET AgeHa Featuring Jocelyn Brown & Loleatta Holloway
41719 WAITING FOR YOU (THICK DICK, PASSENGERZ, 29 PALMS, D. CARTER) wARNER 8R0S 4265 Seal A 28| 30 LOS TANGUEROS  VIBRA/SURCO PROMO/UNIVERSAL LATINO Bajofondotangoclub
1] 2 STAND (REMIXES) snanmcsss Jewel 2 | 30 EEIRE LE! LO LAI EteCTRIC MONKEY 1008 The Latin Project
6 ) 8| 12 ROCK WIT U (AWWW BABY) [A. VAN HELDEN & POUND BOYS)] MURDER INC TEF JaM 0016091006 Ashanti = 25(24 | FUTURE FUNK  10MMY BOY SILVER | ABEL 2413/TOMMY BOY Seth Lawrence
91N | FEEL LOVE  BLUE MAN GROUP PROMO/LAVA Blue Man Group Featuring Venus Hum 32 ) 39|48 BABY, I'M IN LOVE (BORIS & BECK, NORTY COTTO MIXES) EM LATIN 38872ViRGIN Thalia
g 3| 4 B JUST SO YOU KNOW (REMIXES) warner: BROS. 42642 Holly Palmer = . 33| 34 THIS IS MY HOUSE smrsai1260 Peter Rauhofer
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Adkins Album Has ‘Strong’ Adult Flavor

BY MARGO WHITMIRE

With the deep baritone of a sooth-
ing storyteller, Trace Adkins delivers
his fifth Capitol studio effort, “Comin’
On Strong,” Dec. 2.

But despite the inherent gentle
tone of his voice, Adkins hopes fans
will take notice of what he has to say
this time around.

“I don't think it should come with
an ‘illicit’ sticker or anything, but it's
an adult album. It’s not for kids,” says
Adkins, whose first single, “Hot
Mama”—currently at No. 27 on the
Hot Country Singles & Tracks
chart—addresses a man’s apprecia-
tion for his wife's looks.

“I had more fun making this
album probably than any other
album I've made before,” he says. “It’s
definitely my most mature.”

“Comin’ On Strong” follows Adkins’
recovery from alcohol abuse and—
aside from the boisterous opening of
the first single and the stomping end-
ing of “Rough & Ready’—reflects a
romantic nostalgia in its song list.

“I didn’t say, ‘OK, I've been through
this, I think I need to talk about this
and that.” That wasn't at all a part of it,”
he says. “Maybe some of that stuff crept
in there, but [ didn’t do it consciously.”

Adkins does consciously carry on the
double-entendre tradition of his 1997
No. 2 hit, “I Left Something Turned On
at Home,” with album standout “I'd
Sure Hate to Break Down Here.”

“That’s songwriting at its best,”
Adkins says of the story of a road trip
away from a broken relationship,
written by Jess Brown and Patrick
Jason Matthews. “That’s someone
who knows what they're doing, and [
appreciate that.”

Co-producer Trey Bruce also writes
with Matthews on “One Night Stand,”

another song whose title doubles as a
reference to an illicit encounter and
the night stand on which the rem-
nants of a marriage are scattered.

ADKINS: LATEST 5ET 15 HIS 'MOST MATURE'

Reunited with Scott Hendricks,
who produced Adkins’ first two
albums for Capitol, the album comes
just four months after the success of
Adkins’ “Greatest Hits Collection,
Volume I,” which debuted at No. 1 on
the Billboard Top Country Albums
chart and produced the top 10 single,
“Then They Do.”

“We only released one single off
that greatest-hits album, so we
needed to be ready to keep the
momentum going,” says Adkins,
who was already in the process of
recording songs for “Comin’ On
Strong” when the label decided to
work the greatest-hits project.

Though the new album is hitting
stores late in the industry’s busiest
buying season, Fletcher Foster, senior
VP of marketing for Capitol Records
in Nashville, says, “To me, it’s not

based on first-week sales. There are so
many singles we can go to, and I think
this record is so incredibly strong that
it will be about the longevity.”

Foster explains that the album’s
release was coordinated around its
potential radio success.

“We really couldn’t release [the
album] any earlier, because the sin-
gle had to gain momentum,” he says.
“This is the latest we could go and
still get it out before the holidays.”

COMING AT THE RIGHT TIME

With country music radio’s cur-
rent trend toward coarser, macho
male artists like Toby Keith, the
uptempo “Hot Mama,” which Adkins
sings with a growl in some places,
was the label’s strategic choice for
introducing the album.

Fletcher thinks Adkins benefits
from being an artist who can appeal
to both sexes. He says Adkins differs
from an artist like Keith in his diver-
sity. “I think there’s a similar audi-
ence, but the ballads really broaden
Trace’s audience a lot more.”

Capitol hopes to bring Adkins’
career to the heights of singers like
Keith. All of Adkins’ albums have
reached the top 10, though only one of
his singles—1996’s “(This Ain’t) No
Thinkin’ Thing"—reached No. 1.

To increase awareness, the label is
focusing on TV visibility, including a
Thanksgiving special with chef
Emeril Lagasse and an appearance on
“The Best Damn Sports Show.”

Managed by Ken Levitan, Adkins
will record “The Ballad of Hank Hill”
for Fox’s “King of the Hill” show. He
will also contribute his voice to a
character in an upcoming episode.

A strong focus will be given to mar-
keting the album on the Internet,
where Adkins has a “very active fan base

that is very supportive,” Foster says.

Though it is still in the works, Adkins
is looking forward to a promotional
tour that will kick off early next year.

“I like to get up there with the
whole band behind me and turn it
up—you know, romp and stomp and
have a good time,” he says.

He is currently touring small clubs
throughout the country.

Among the vignettes on the proj-
ect, Adkins recounts the lonely,

bruised, weather-beaten days that he
spent as an offshore oil hand in the
Gulf of Mexico with “Missing You.”

The track, Adkins’ favorite on the
album, recalls the six years that he
spent on the job, before his band won
a regional battle of the bands contest
in Dallas and went on to tour the
honky-tonk bars of Texas.

“That’s how I got my feet wet,”
Adkins says. “Then it got in my blood,
and [ couldn’t get away from it.”

BY DEBORAH EVANS PRICE

NASHVILLE—Riders in the Sky,
Curly Musgrave and Joni Harms
took top honors at the Western
Music Assn. Awards, netting two
accolades each.

Riders in the Sky won entertainer
of the year and top
traditional Western
duo/group during
the Nov. 15 event.

Harms, whose
new album on the
fledgling Wildcatter
label is due in Janu-
ary 2004, was named
female performer of
the year. She also
won song of the year honors for “Cow-
boy Up,” a song she co-wrote with
Wood Newton. Musgrave nabbed the
accolades for top male performer and
songwriter of the year.

The Time Jumpers took the prize
for Western swing album of the
year for “Live at the Station Inn,”
which showcased the outfit per-
forming at Nashville’s noted

Riders Take Top WMA Award

RIDERS INTHE 5KY:
WON ENTERTAINER OF THE YEAR

acoustic music venue.

The traditional Western album
of the year award went to veteran
Western artist Jim Wilson for
“Border Bravo.” Hot Club of Cow-
town was named top Western
swing duo/group.

Hoot Hester won instrumentalist
of the year. Up-and-
coming artist Kip
Calahan received
the Crescendo
Award, which rec-
ognizes significant
career growth dur-
ing the past year.

The awards, which
are voted upon by
WMA members,
took place during the 15th annual
Western Music Assn. Festival, held
Nov. 13-16 in Wichita, Kan.

The four-day event included
showcases, workshops, a barn dance
and concerts by some of the West-
ern community’s top acts. Harms,
Red Steagall, Sons of the San
Joaquin and the Rogers Family were
among the performers.

Major Bob Repping Chrysalis’ Nashville Material

Chrysalis Music Group has
selected Nashville-based inde-
pendent music publisher Major
Bob Music to represent its
Nashville catalog. Major Bob
song pluggers Scot Sherrod and
Mike Doyle will represent the
catalog’s more than 1,500 copy-
rights, which include songs by
writers Greg Barnhill, Cathy
Majeski and Clay Mills. Major
Bob is owned by longtime Garth
Brooks manager Bob Doyle.

In other publishing news,
Brumley Music has signed Jerry
Salley to its writer roster. Salley
was recently named SESAC’s
country songwriter of the year.
Among his more than 300 cuts
is Reba McEntire’s current sin-
gle, “I'm Gonna Take That
Mountain.”

ON THE ROW: Buffy Cooper has been
promoted to national director of pro-
motion for Sony

have been in stores Nov. 25 (Nash-

ville Scene, Billboard, Nov. 8).

Music Nashville.
She previously
held that title for
Sony’s Columbia
imprint.

Former RCA
Label Group pub-
licist Karen Talli-
er has launched
Loudmouth Pub-
lic Relations in
Nashwville.

Nashville
Scene

By Phyilis Stark

pstark@billboard.com

MUSIC NEWS: Citing piracy concerns
and consumer demand, Columbia
Records moved up the release date
for the Dixie Chicks’ “Top of the
World” live double-CD and DVD to
Nov. 21. Both were scheduled to

In related news, the Southern
California chapter of the American
Civil Liberties Union will honor
Dixie Chicks manager Simon Ren-
shaw of the Firm with its Bill of
Rights Award at a Dec. 15 dinner

in Los Angeles The group calls
Renshaw an “advocate for freedom
of expression.”

HITTING THE ROAD: Lorrie Morgan
will launch a holiday tour Nov. 29 in
Wheeling, W.Va. The outing, which
also features adult and children’s
choirs, wraps Dec. 21 in Appleton,
Wis. RCA Label Group is reissuing
Morgan’s “Merry Christmas From
London” CD this year.

KETTLE CALL: Toby Keith will
headline the Salvation Army’s
National Kettle Kick-Off event
during halftime of the Dallas Cow-
boys/Miami Dolphins Thanksgiv-
ing Day game in Dallas. The per-
formance, which will be broadcast
on CBS, kicks off the charity’s
annual fundraising drive.
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(Gold). A RIAA certification for net shipment of 1 million units (Ptatinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Plstinum or Oiamond symbol indicates album's multi-platinum lexa|. For hoxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. “Asterisk

indicates LF is available. Mast tape prices, and CD prices far BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CO prices, are equivalent prices, which are projected from wholesate prices. [M] incicates past Heatseeker title. © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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A Broadcast Data 2 2 | . 2
g ‘ TITLE Svstems Artist | %o G|z TITLE Artist | x5
S|~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL e S |a PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL LS
>R fp 2 SqRfs - B
2 & Y 3 Weeks At Number 1 3113434 EVERY FRIDAY AFTERNOON Craig Morgan = | 31
g N U M B E R 1 C MORGAN.P.0'DONNELL (N.COTY,J MELTDN] BRDKEN BDV?/ ALEUMgCUT
11 | LOVE THIS BAR Toby Keith | 1 3213638 SWEET SOUTHERN COMFORT Buddy Jewell % | 32
J STROUD.TKEITH (T KEITH S EMERICK) < DREAMWORKS 001238 C.BLACK {R.CLAWSON,B.CRISLER} COLUMBIA ALBUM CUT
23 | MELT Rascal Flatts = | 2 33135(40 SPEND MY TIME Clint Black w| 33
M.BRIGHT.M.WILLIAMS, RASCAL FLATTS {G.LEVOX,N. THRASHER,W.MOBLEY) LYRIC STREET ALBUM CUT C.BLACK (C.BLACK.H NICHOLAS) EQUITY ALBUM CUT
2444 WAVE ON WAVE PatGreen=| 3 [ 34 |38/|39 COOL TO BE A FOOL Joe Nichols = | 34
0 MORRIS,.BROWN (P.GREEN.D.NEUHAUSER.J. POLLARD) REPUBLIC ALBUM CUT/UNIVERSAL SOUTH B.ROWAN [LNICHOLS.S DEAN, W NANCE) €D UNIVERSAL SOUTH 001371
41517 COWBOYS LIKE US George Strait 4 3737 GOOD LITTLE GIRLS Blue County | 35
T.BROWN,G.STRAIT (A.SMITH,B.DIPIERO} € MCA NASHVILLE 001250 D.HUFF.D.JOHNSON (T.SEALS,B JONES} ASYLUM-CURB ALBUM CUT
312 WHO WOULDN'T WANNA BE ME Keith Urban 2| 1 3 40 | 42 TEXAS PLATES Kellie Coffey 36
KURBAN {M.POWELLK URBAN) CAPITOL ALBUM CUT D.HUFF (K.COFFEY,B.JAMES) BNA ALBUM CUT
&) 7110 HELL YEAH Mentgomery Gentry | 6 J 37 | 54| — IN MY DAUGHTER'S EYES Martina McBride | 37
B.CHANCEY {J STEELE,C WISEMAN) COLUMBIA ALBUM CUT M.MCBRIDE.PWORLEY {J T.SLATER) RCA ALBUM CUT
7 8!8 CHICKS DIG IT Chris Cagle % | 7 38 | 42|44 MY LAST NAME Dierks Bentley = | 38
C.CAGLE.RWRIGHT {C.CAGLE,C.CROWE} CAPITOL ALBUM CUT B.BEAVERS (HALLEN,D BENTLEY} CAPITOL ALBUM CUT
8§19 |15 THERE GOES MY LIFE Kenny Chesney = | 8 4. HEAVEN HELP ME Wynonna | 37
B.CANNGN K.CHESNEY (W MOBLEY.N. THRASHER) BNA ALBUM CUT DHUFEWYNONNA (C CANNON,J O HICKS) ASYLUM-CURB ALBUM CUT
® 10|14 YOU CAN'T TAKE THE HONKY TONK OUT OF THE GIRL Brooks & Dunn % | 9 U 39| 36 RUN, RUN, RUN Ryan Tyler 36
K BROOKS,R.DUNN,MWRIGHT {B.0IPIERD,B ALLMANO) ARISTA NASHVILLE ALBUM CUT S.HENDRICKS {PHOWELL H.DAVIS,K KAYLE) ARISTA NASHVILLE ALBUM CUT
10] 1313 WALKING IN MEMPHIS Lonestar | 10 @ 47 153 | — AMERICAN SOLDIER Toby Keith | 41
O HUFF {M.COHN} BNA ALBUM CUT J.STROUD,T.KEITH {TKEITH,C CANNDN} OREAMWORKS ALBUM CUT
6|5 TOUGH LITTLE BOYS Gary Allan={ 1 42 143|143 YOU'RE IN MY HEAD Brian McComas % | 42
M.WRIGHT.G.ALLAN {3 SAMPSON,H.ALLEN} € MCA NASHVILLE 000946 LAEYND:LOS {S.MINOR,J.STEELE,C WALLIN} LYRIC STREET ALBUM CUT
‘211617 HONESTY (WRITE ME A LIST) Rodney Atkins | 12 J§ 43 | 44|46 DAYS OF OUR LIVES James Otto | 43
THEWITT,R.ATKINS {D KENT,P.CLEMENTS} (® CURB 73149 M WRIGHT (J.0TTO0.B.TERRY} @ O MERCURY 001500
11112 IT'S FIVE O'CLOCK SOMEWHERE Alan Jackson & Jimmy Buffett =| 1 44 148151 THE FIRST CUT IS THE DEEPEST Sheryl Crow = | 44
€ STEGALL {J BROWN,D ROLLINS) D ARISTA NASHVILLE 54205 J.SHANKS,G.FUNDIS (C.STEVENS) A&M ALBUM CUT/MERCURY
14/} 17 | 20 DRINKIN' BONE Tracy Byrd 14 45151 — SONGS ABOUT RAIN Gary Allan 45
B.J WALKER, JR.,T.BYRD {C.BEATHARDK.K.PHILLIPS} RCA ALBUM CUT MWRIGHT,G ALLAN {LROSE.P-MCLAUGHLIN) MCA NASHVILLE ALBUM CUY
12111 WHAT WAS | THINKIN' Dierks Bentley | 1 4514548 YOUNG MAN'S TOWN Vince Gill 45
B.BEAVERS (D.RUTTAN,B8.BEAVERS,D BENTLEY) @ CAPITOL 77963 VGILLIV.GILL) @ MCA NASHVILLE 001648
11818 . I CAN'T BE YOUR FRIEND Rushlow 16 § 47 |1 46|50 PAINT ME A BIRMINGHAM Tracy Lawrence 46
J.BALDING,C.DINAPOLL TRUSHLOW (R CLAWSON B.CRISLER) @ LYRIC STREET 164080 J STROUD (B.MOORE.G.OUFFY) DREAMWORKS ALBUM CUT
17]21]22 WRINKLES - AIRPOWER &= Diamond Rio | 17 [ 48 | 47|49 A YEAR AT A TIME Kevin Denney | 47
M.D.CLUTE.DIAMOND Ri{0 {R.SCAIFE.N. THRASHER}. ARISTA NASHVILLE ALBUM CUT LREYNOLDS {J DEMARCUS,L WILSDN) € LYRIC STREET 164081
- 8 20 (21 STREETS OF HEAVEN Sherrie Austin=| 18 4914953 HANDPRINTS ON THE WALL Kenny Rogers 49
D.HUFF.J BALDING (S AUSTIN,PDUNCAN,A KASHA} BROKEN BOW ALBUM CUT K.RDGERS,J.GUESS,J.CHEMAY (N.BLANCHARD,S.PINNES,C.PARISH) DREAMCATCHER ALBUM CUT
19 )] 23|26 SHE'S NOT JUST A PRETTY FACE -« AIRPOWER & Shania Twain<| 19 § 0 | 52|52 ON YOUR WAY HOME Patty Loveless ={ 50
R:J.LANGE (R J.LANGE,S TWAIN) MERCURY ALBUM CUT E.GORDY,JR. {R.SAMOSET.M.BERG} EPIC ALBUM CUT/EMN
20122|23 I WISH - AIRPOWER » Jo Dee Messina 20 5% ] 55|54 I NEED A VACATION Rebecca Lynn Howard 51
B.GALLIMORE TMCGRAW (T.LJAMES E HILL) CURB ALBUM CUT EGORDY,JR.J NIEBANK (R.L HDWARD,L SATCHER} @ MCANASHVILLE 001647
21124|24 I WANNA DO IT ALL Terri Clark | 21 56|55 I'M IN LOVE WITH YOU Billy Dean | 52
B.GALLIMORE [T.NICHDLS R.GILES,G.GDDARD} MERCURY ALBUM CUT B DEAN.L WHITE (B.DEAN.C.CANNON) VIEW 2 ALBUM CUT/H2E
1919 I'M GONNA TAKE THAT MOUNTAIN Reba McEntire | 14 57|47 AND THE CROWD GOES WILD Mark Wills | 29
RMCENTIRE,B.CANNDN,N.WILSDN {J. SALLEY,M.PEIRCE) @ MCA NASHVILLE 001404 C.LINDSEY.MWILLS {J STEELE.C.WISEMAN) & MERCURY 001152
23] 25|25 LITTLE MOMENTS Brad Paisley =| 23 § 54 NO REGRETS YET Sonya Isaacs | 54
FROGERS {C.0UBDIS.B.PAISLEY) ARISTA NASHVILLE ALBUM CUT DHUFF (S.ISAACS.0 BROWN) LYRIC STREET ALBUM CUT
24132(35 REMEMBER WHEN Alan Jackson | 24 37t HOT SHOT DEBUT :J+¢
K.STEGALL {A.JACKSON} AR(STA NASHVILLE ALBUM CUT
2512833 WATCH THE WIND BLOW BY TimMcGraw | 25 .5 SIMPLE LIFE Carolyn Dawn Johnson | 55
B.GALLIMDRE.TMCGRAW,0.SMITH (4. 0SBORNE.D ALTMAN) CURB ALBUM CUT D-HUFF.C.D JOHNSON (C LINDSEYH LINDSEY.A.MAYD.T.VERGES} ARISTA NASHVILLE ALBUM CUT
26 ] 26|28 I CAN'T TAKE YOU ANYWHERE Scotty Emerick With Toby Keith 2| 26 5515958 THAT'S A WOMAN Mark Wills 56
J.STROUD.TKEITH (S.EMERICK, TKE(TH) € DREAMWORKS 001581 C.LINDSEY.MWILLS (S.D JONES.R.RUTHERFORD) MERCURY ALBUM CUT
27 ] 31|31 HOT MAMA Trace Adkins 52| 27 501 45 | THINK YOU'RE BEAUTIFUL Amy Dalley ®| 43
SHENDRICK S.T.BRUCE {C.BEATHARD.T.SHAPIRO} CAPITOL ALBUM CUT L MILLER (A.DALLEY.T MILLER) CURB ALBUM CUT
2812729 LONG BLACK TRAIN Josh Turner =| 27 58 THERE IS NO WAR Donovan Chapman | 58
M WRIGHT.FROGERS {J TURNER} @ ) MCANASHVILLE 000976 PLEIM (D.CHAPMAN) CURB PROMO SINGLE
2912930 1 LOVE YOU THIS MUCH Jimmy Wayne <| 29 59 DO YOU STILL WANT TO BUY ME THAT DRINK (FRANK) Lorrie Morgan 59
€.LINDSEY.J.STROUD {J.WAYNE.C.0UBOIS,D.SAMPSON) € DREAMWORKS 001239 R LAND!S {B.LAWSON,J MATTHEWS R.DEAN) QUARTERBACK ALBUM CUT/IMAGE
R3S 33(32 PERFECT Sara Evans =| 30 N 58| — | WILL HOLD MY GROUND Darryl Worley 58
i SEVANS,PWORLEY (S.EVANS, T.SHAPIRO,TMARTIN) RCA ALBUM CUT FROGERS.J STROUD (D.WORLEY,F ROGERS) OREAMWORKS ALBUM CUT

@ Records showing an increase in detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broaacast Data Systems’ radio track service. 128 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs renked by number of detections. Air-
powrer awarded to sengs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from the chart after 20 weeks. == Videoclip avaitability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavaitable. <& CD Single available. @ DVD Sin-
gle available. €D CO Maxi-Single available. € Cassette Single availabie. € Vinyl Maxi-Single available. € Vinyl Single available. € Cassette Maxi-Single availatle. © 2003, VNU Business Media, inc. Al rights reserved.
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< ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ; E SoundScan
:9% NUMBER 1 3%¥% 54 Weeks AtNumber 1 =
1 ALISON KRAUSS + UNION STATION A rounpessiosis Livel § 5|3 TITLE (MPRINT & NUMBER/DISTRIBUTING LABEL Artist
242 VARIOUS ARTISTS GamHer Music 42459 Bill Gaither Presents: A Gospel Bluegrass H ing Volume One %: NUMBER 1 :% 51 Weeks At Number |
32 3 VARIOUS ARTISTS GaITHeR MUsIC 2450 Bill Gaither Presents: A Gospel Bluegrass H ing Volume Twe 1 K PICTURE @ UNIVERSAL SDUTH 172274 Kid Rock Featuring Allison Moorer
415 VARIOUS ARTISTS L0ST HIGHWAY 00103/UMGN A Very Special Acoustic Christmas | X ‘ ~ N
4 NICKEL CREEK ® suoan it s This Side 2 I CAN'T TAKE YOU ANYWHERE  0ReamwoRKS 001581/INTERSCOPE Scotty Emerick With Toby Keith
6 EARL SCRUGGS/DOC WATSON/RICKY SKAGGS _nounoer sioszs The Three Pickers 3 E LONG BLACK TRAIN _ wca NaSHVILLE 000976/UMGN Josh Turner
7 JUNE CARTER CASH ouationeonia2 Wildwood Flower o: — REDNECK 12 DAYS OF CHRISTMAS/HERE'S YOUR SIGN CHRISTMAS  warner 8Ras. 1650w Jeff Foxworthy/Bill Engvall
8412 RHONDA VINCENT _rounossinesr () One Step Ahead § R < WALK A LITTLE STRAIGHTER seqcuny onsraunion Billy Currington
9 NATALIE MACMASTER  rounper 61705 Blueprint :
0 IE VARIOUS ARTISTS WARNER SPECIAL PRODUCTS 15628/TIME LIFE Bluegrass Today o 6 HELP POUR OUT THE RAIN (LACEY'S SONG) coLuMBia 79885/S0NY MUSIC Buddy Jewell
14 11 RICKY SKAGGS & KENTUCKY THUNDER  sxa6s fAMILY/LYRIC STREET 901004/HOLLYWOOD [H] Live At The Charleston Music Hall (7] 7 HONESTY (WRITE ME A LIST) cuss 73148 Rodney Atkins
10 VARIOUS ARTISTS MADACY CHRISTIAN 3241/MADACY Best Of Bluegrass Gospel g BROKENHEARTSVILLE  UNIVEASAL SOUTH 000782 Joe Nichols
9 VARIOUS ARTISTS smcma 18s40TIME LiFE Heaven Bound: The Best Of Bluegrass Gospel 3
13 THE DEL MCCOURY BAND  wccouny music oovsuan it It's Just The Night 9 K CAN YOU HEAR ME WHEN | TALK TO YOU? wrAiC STREET 184075/HOLLYWO0D Ashley Gearing
15 VARIOUS ARTISTS  UNIVERSAL SPECIAL PROOUCTS 18701/TIME LIFE Time-Life's Treasury 0f Bluegrass 10 B STAY GONE  0reAMWORKS 000345/INTERSCOPE Jimmy Wayne

@ Records with the greatest sales gains this week. @ Recording Industry Assn. 0f America {RIAA) certification for net shipment of 500,000 album units {Gaid). A RIAA certification for net shipment of 1 mil‘ivn units {Platinum}, with muitimillion titles indicated by a numera! fallowing the symbol. [H] indicates past or present Heatseeker title, © 2003, VNU Business Media,

Inc.. and Nieisen SoundScan, Inc. All rights reserved.
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Music2gift Offers Year Of New Music

BY JIM BESSMAN

Artists’ ownership of their publishing is a
gift in itself at newly launched music2gift.com.

The Web-based music gift service, which
showcases emerging artists and targets a
“maturely hip” demographic, recognizes the
importance of publishing rights—but wants
no part of them.

So says Anthony Gast, president/CEO of
SideRoad music group, Music2gift’s Nashville-
based parent company.

“Nothing is more important in an artist’s
career than controlling their publishing,” Gast
says. “If they own their publishing, they can
control their destiny.”

“They,” in this case, refers to Jennie DeVoe,
Kami Lyle, King Johnson, Taryn Murphy, Grey
Eye Glances and Scott Carter—the six artists
represented in Music2gift’s 2004 debut CD
release schedule.

For $49.95, gift-givers buy a year-long pres-
ent of six CDs, starting with the January ship-
ment of DeVoe’s disc. The other artists’ prod-
uct will then be sent out singly every other
month, with new artists to be continuously
added to the Music2gift roster.

“It’s like the ‘wine of the month’ or a mag-
azine subscription,” Gast says of his concept.
“You can discover six new artists a year—and
they maintain ownership of their publishing
and master. We just duplicate it with our

branding and promote the product.”

The music offered, Gast notes, is “music
that everyone is not yet listening to.” DeVoe,
for instance, won the 2002 Billboard Song-
writing Contest in the pop category for her
song “How I Feel” and has also earned three

GAST; HELPING ARTISTS CONTROL THEIR DESTINIES

John Lennon Songwriting Contest honor-
able mentions.

But her indie albums—from which her
Music2gift CD is compiled—remain rela-
tively unheard.

In the matter of Grey Eye Glances, while the

group recorded independently and for Mer-
cury in the 1990s, its Mercury output is out of
print. Therefore, its Music2gift disc includes
rerecords of this material.

Jazz-inflected singer/songwriter Lyle’s
Music2gift CD, which is slated to follow

DeVoe’s, stands out in that it is also being
released next year by Artists House. Titled
“Somersault,” the disc is her second, after
her acclaimed 1997 debut, “Blue Cinderel-
la,” for MCA.

“It’s the only one of the first six where the

artist doesn’t own the masters,” Gast says, “so
we got a masters use license from Artists
House—and the publishing through her and
her previous publishing company [Criterion
Music Corp.]. I don’t want to tie up the artists’
publishing or masters but allow them to make
a living, [because] so many wonderful artists
like Kami Lyle may not be ‘radio-friendly’ in
this day and age.”

Music2gift’s “artist-friendly” agreements,
then, are nonexclusive, with no strings attached.

“By maintaining control of both publishing
and masters of their work, they can use
music2gift.com as a platform to more freely
expose their music, gain more opportunity to
generate national exposure and increase their
fan base,” Gast says.

“We hope that it will also provide inde-
pendent artists another way to generate addi-
tional revenue and thus be able to avoid sign-
ing publishing deals that they're often
obligated to repay,” Gast continues. “Mean-
while, we’re helping to serve the neglected
adult market of maturely hip music buyers.”

Gast consequently sees the potential for
Music2gift to “tap into the vast wealth of
emerging talent.” He has already tapped into
early press attention, with current and immi-
nent coverage so far including publications
like Performing Songwriter, American Song-
writer, Music Connection and Nashville Busi-
ness Journal.

Friedman Relies On Singers To Channel Tunes

A strange but presumably not
surprising thing happened to syn-
dicated TV psychic John Edward at
the Oct. 23 opening-night per-
formance of “Listen to My Heart:
The Songs of David Friedman” at
New York’s Upstairs at Studio 54.

Attending with a friend who had
recently lost her mother, Edward
turned to comfort her during
Friedman’s ballad “You’'ll Always
Be My Baby”—about a woman
remembering her mother fondly—
and experienced a sudden feeling
of warmth.

Looking up at the stage, it
seemed as though singer Allison

Briner was singing directly at him.
He felt that his own mother was
being channeled through the song,
inspiring him to build a sweeps-
week segment around the tune,
to be aired Nov. 21 on his show
“Crossing Over With John Edward.”
“When you sing my songs, you
need to let them go through you,”
Friedman explains. “And you have
to be able to move people, too.
That’s why it took six months to
cast the show: You need tremen-
dous vocal power and range to sing
my songs, but you also need a cer-
tain transparency and willingness
to be vulnerable.”

One of the musical theater com-
munity’s top composer/lyricists,
Friedman has written music for
Disney’s “Aladdin and the King of
Thieves” and has “Open Your Eyes
(to Love)” on the studio’s “The
Lizzie McGuire Movie” soundtrack.
His songs have been covered by
such talents as Diana Ross and
Barry Manilow, as well as the late
Nancy LaMott, whose recordings
were recently reissued through his
Midder Music label. (The imprint is
named for his dog Midder, who
graced the cover of LaMott’s “Just
in Time for Christmas” album.)

“She was the ideal singer for me,
because my songs walk a very emo-
tional and spiritual line,” the Mid-
der Music Publishing (ASCAP)
writer says. “She had a way of tak-
ing a song and just running it
through herself without interfer-
ing with it—and coming up with
its beautiful truth and emotional
essence. She really touched people
all over the world.”

“Listen to My Heart" features
several songs associated with La-
Mott, including the title tune, “We
Live on Borrowed Time,” and
“Help is on the Way.” Friedman
wrote the latter as an encore for
her, but it has taken on its own life
as an anthem for Broadway Cares/
Equity Fights AIDS.

Another song, “My Simple Wish

(Rich, Famous and Powerful),” has
become a New York cabaret staple.
“When you put all the songs to-
gether, you find out what you've
been writing about, because when
you write, you write [songs] indi-
vidually,” Friedman notes. “So
now I've found that I've really
been writing about that ‘life illu-
sion’ of getting a job and falling in
love and finding

less than the minimum $15 per
page you'd have to pay someone to
do it,” Friedman says.

Upcoming for Friedman is an
off-Broadway musical, “Nicolette,”
slated for next spring, and an off-
beat country music interpretation
of “Measure for Measure” titled
“Desperate Measures” to open next
March in Dallas.

success—which
is what the first
act is about.
“But the sec-
ond is about the
gift of trouble—
the inexplicable,
horrible things
that happen and
lead us to spirit
and the sense of
why we're really

Wordsc
Music.

By Jim Bessman

jbessman@billboard.com

here.”

In addition to choosing the
show’s 27 songs and accompanying
the five vocalists on piano, Fried-
man has compiled a 63-track song-
book named after the show. “People
have been asking for it for years,
and it’s been flying out of the store
at the show,” he says, noting that
any of the featured songs can be
custom-transposed to any key.

“Since the book was done on
computer, we can spit out piano
and vocal transcriptions for much

“I've always dabbled in country
music because you get to tell a
story and do emotional stuff,”
Friedman says, noting proudly that
Dolly Parton sang backup on his
production in Nashville of Kathie
Lee Gifford’s recording of “Only
My Pillow Knows,” which he co-
wrote with Gifford.

Meanwhile, Edward will also
feature Friedman's “Listen to My
Heart” song “You're There” on his
show next February.
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Edited by Michael Paoletta
POP

» TORI AMOS

Tales of a Librarian

PRODUCER: Tori Amos

Atlantic 83658

RELEASE DATE: Nov. 18

Tori Amos is playing fairy godmother,
delivering an early Yuletide gift to her
fans. Twenty of them, actually, wrapped
up in a greatest-hits album and topped
off with a bonus DVD. Among the req-
uisite favorites are the career-defining
“Cornflake Girl,” “Precious Things”
and “God.” Amos enhances the collec-
tion by subtly retouching each track,
adding an echo to a vocal here
(“Crucify”), a backdrop of strings or
tempo alteration there (“Jackie’s
Strength”). We are also treated to the
previously unreleased “Snow Cherries
From France” and “Angels,” as well as
rerecorded versions of rarities “Mary”
and “Sweet Dreams.” A vamped-up
“Professional Widow” will please her
dancefloor fans. Unfortunately, her
innovative covers (“Smells Like Teen
Spirit,” “Angie”) did not make the cut.
But we thank her all the same.—CLT

» DAVE MATTHEWS BAND

The Central Park Concert
PRODUCERS: Dave Matthews Band,
John Alagia

RCA 57501

RELEASE DATE: Nov. 18

Embracing another live CD package
from the prolific Dave Matthews Band
might be a been-there, done-that expe-
rience. Still, “The Central Park Con-
cert,” a recording of the band’s Sep-
tember benefit for New York’s public
schools, is one for the collection. The
act unleashes a whirlwind of moving,
jam-inflected performances on this
three-disc set. Most tracks contain
unexpected improvisation through
furious fiddling or Matthews’ vocal
musings. So, old favorites (“Dancing
Nancies” and “Crush”) are dusted off
and polished into fresh musical experi-
ences. The three-minute build-up in
“Don’t Drink the Water” is indulgent,
but there is much satisfaction when
the beat finally drops on one of the
band’s more haunting offerings. Jeal-
ous of those in attendance? You bet!
But this set—which can be comple-
mented by a DVD of the concert—is a
fantastic consolation.—SA

THE STILLS

Logic Will Break Your Heart
PRODUCER: GusVan Go

Vice/Atlantic 7567-83674

RELEASE DATE: Oct. 21

The debut from Montreal’s answer to
Interpol is a slick collection of Brit-
style mope-rock, mixing influences
ranging from Echo & the Bunnymen
to Coldplay. It is hard to quibble with
the results. Tracks like “Lola Stars and
Stripes” and “Yesterday Never Tomor-
rows” are among a handful of lush,
moody gems contained here. If only it
did not all sound quite so familiar. The
trend of copping the touchstones of

JAY-Z

The Black Album

PRODUCERS: various

Roc-a-Fella/Def Jam B0001528
RELEASE DATE: Nov. 14

After nine albums and 10 years in the
game, one of the industry’s most con-
sistent MCs has decided to stop
recording. Serving as Jay-Z's swan
song, “The Black Album” pairs the
Brooklyn, N.Y., native with a host of
all-star producers. Sadly, the lead sin-
gle—the Neptunes-produced “Change
Clothes"—is a disappointment. Pick-
ing up where previous Neptunes-
stamped singles (“Excuse Me Miss”
and “Frontin’ ") left off, the track’s
sing-songy hook is all too familiar.
However, songs like “What More Can
[ Say” highlight Jay-Z’s true talent.
The song, which samples dialogue
from the film “Gladiator,” has a musi-
cal urgency complemented by infec-
tious lyrics. Other highlights include
the Eminem-produced “Moment of
Clarity,” the autobiographical
“December 4th,” “99 Problems” and
“Threat.” Is this truly the end for Jay-
Z's music? It seems that way for now.
Then again, Michael Jordan retired in
his prime . . . twice.—RH

ESSENTIAL

BRITNEY SPEARS

In the Zone

PRODUCERS: various

Jive 82876-53748

RELEASE DATE: Nov. 18

Ms. Spears has been causing quite a
commotion in the media of late. She
wants the world to know what it feels
like for a girl (in the spotlight) who is
entering womanhood. Simply put,
Spears, 21, wants nothing more than
the freedom to express herself. “In
the Zone” is Spears doing just that.
Certainly the singer’s most grown-up
recording, the dance/electronic-
leaning collection is a cross between

Madonna and Kylie Minogue—at
their most sexy. In the hot “Show-
down,” Spears sings, “I'll let you
touch me if you want/I see your body
rise, rise.” Consider this Spears’ own
version of the Zone diet. Other choice
cuts include the scorching dancefloor
jam “Breathe on Me,” the woozy
“Early Mornin’ " and the tender
“Everytime.” Tracks like “Shadow”
and “The Hook Up” do not fare as
well. Still, “In the Zone” hits more
than it misses.—MP

REVIEWS

- acowboy hat—an inclination more

KID ROCK

Kid Rock

PRODUCER: Kid Rock

Atlantic 83685

RELEASE DATE: Nov. 11

Kid Rock might swap his pimp lid for

art than fashion—but he remains a
bad-ass rock/rapper. Witness the
swaggering Detroit thump in “Rock
n’ Roll Pain Train” and lead single
“Feel Like Makin’ Love.” Rock is also
versatile, juxtaposing the moody funk
of “Black Bob” and Southern rock of
“Jackson, Mississippi” with piano-
based ballads (“Do It for You™). With
lyrics like “Take your shirt off bitch/
And chop me out a line,” no one will
confuse the Kid with George Jones.
That said, he teams with Hank
Williams Jr. in the exuberant “Cadil-
lac Pussy” and raps with Billy Gib-
bons in “Hillbilly Stomp.” The artist’s
production is a sonic party that
serves both rock bombast and
acoustic atmospheres. That gentle
hand belies the “pack your shit” mes-
sage of “Run Off to LA” (with Sheryl
Crow), a fitting representation of
Rock’s refreshing dichotomy and
artistic growth.—RW

'80s alternative rock—bits of the Cure
and Joy Division can be found here,
too—is quickly growing tired. Let’s hope
this promising band finds more of its
own voice the next time out.—BG

R&B/HIP-HOP

» G-UNIT

Beg for Mercy

PRODUCERS: various
G-Unit/Shady/Interscope B0001594
RELEASE DATE: Nov. 14

Since February, 50 Cent has been rid-
ing high on the success of his solo
debut, “Get Rich or Die Tryin’.” The
Queens, N.Y., MC will surely carry that
momentum into the new year with
“Beg for Mercy,” the debut from his
crew. Consisting of Young Buck, Lloyd
Banks, the imprisoned Tony Yayo and
50 Cent, G-Unit shares more tales of
street life over tracks from Dr. Dre, Hi-
Tek and Midi Mafia, among others.
Lead single “Stunt 101,” produced by
Denaun Porter, is the album’s most
radio-friendly song, with an infectious
hook and lyrics about the good life.
“Beg for Mercy” is not all gangsta pos-
turing: The group’s “softer” side is
heard in “Wanna Get to Know You”

(featuring Joe) and “Smile.” While not
as moving as 50’s solo set, “Beg for
Mercy” will keep the rapper and crew
in fans’ ears for another year—RH

» AL GREEN

I Can’t Stop

PRODUCER: Willie Mitchell

Blue Note 93556

RELEASE DATE: Nov. 18

Following a string of classic bedroom-
luring hits (“Let’s Stay Together,” “I'm
Still in Love With You”), Al Green
opted to convert souls from a church
pulpit. Fans craving his secular brand
of down-home soul had to be content
with periodic sightings including his
Grammy Awards-nominated turn with
Ann Nesby (“Put It on Paper”). Green
and his '70s mentor/producer Willie
Mitchell have reunited for this 12-song
set of new material. Sparkling first sin-
gle “I Can’t Stop” jump-starts the pro-
ceedings, which also reunite Green
with several of the musicians—
Mitchell’s trademark horns and back-
ground singers—who helped mint his
soul legacy. Green still knows how to
maneuver his way around a ballad
(“Rainin’ in My Heart”), wringing more
emotion out of one wail than most
contemporary singers can do in a

whole song. There are some bumps
along the way, though. Songs like “Play
to Win” and “Too Many” sound dated
and give off a nostalgic, rather than a
contemporary, vibe. No matter. Fans
will relish the opportunity to relive the
good times.—GM

DANCE/ELECTRONIC

GALLEON

So | Begin

PRODUCER: Galleon

Radikal 90068

RELEASE DATE: Oct. 21

French duo Galleon—singer/song-
writer Gilles Luka and keyboardist
Philippe Laurent—has enjoyed massive
European success with the title track
of its debut album. In the U.S., the
upbeat track continues to make
inroads at radio while it becomes a sta-
ple on dancefloors. Throughout this
collection of pop-fueled house jams
(imagine Foreigner being produced by
Daft Punk), Luka and Laurent keep
their penchant for melodies and hooks
in full view. But, as is too often the
case with dancefloor-primed full-
lengths, smart moves give way to filler
material. Tracks like “Shining Light,”

“Da Rock,” “Each Day” and “The
Way”—which might have worked in
one of the “Rocky” films—quickly lose
steam. But such gems as the guitar-
guided “One Sign,” the deliriously
buoyant “I Believe" and the Giorgio
Moroder-inflected “Ghost Ship” make
up for such misguided efforts.—MP

PLASTIKMAN

Closer

PRODUCER: Richie Hawtin

Mute 3081

RELEASE DATE: Oct. 21

After 10 years, Richie Hawtin manages
to satisfy his core audience and still
keep people guessing about the direc-
tion of his Plastikman moniker. A
sleeper that takes multiple listens
before it begins to sink in, its dark and
delicate minimalism contrasts with
some of the artist’s more bombastic
earlier works: urgent dancefloor fare
that still drives DJ sets worldwide.
“Closer” is Plastikman’s most self-
reflexive and challenging recording to
date, particularly on songs like single
“Disconnect,” which for the first time
features Hawtin’s own voice and lyrics
as its life force. A kinder, gentler Plas-
tikman is in the works here, and it is
more than welcome.—TP

COUNTRY

» HANK WILLIAMS JR.

I’'m One of You

PRODUCERS: Doug Johnson, Hank
Williams Ir.

Curb 78830

RELEASE DATE: Nov. 18

Hank Jr.’s follow-up to 2002's critically
acclaimed, mostly acoustic set “Alme-
ria Club” finds Bocephus in full-tilt
Southern boogie mode. This record
teems with authority, from Williams’
swaggering swamp-funk cover of Jerry
Reed’s “Amos Moses” and the country
rock “Just Enough to Get in Trouble”
to the nostalgic title cut. Williams
knows his audience well—“Liquor to
Like Her,” the self-penned Dixieland
romp “What’s on the Bar” and the
Cajun-inflected “Why Don’t We All Get
a Long Neck?” (which segues into a
rousing turn on “Jambalaya”) will be
wholly embraced. While Williams is
great at jarring studio musicians out of
their comfort zone to great effect, it is
particularly noteworthy in a swingin’
take on Joe South’s “Games People
Play” and the kickin’ “Guitar Money.”
Strong stuff. —RW

WORLD

Y VARIOQUS ARTISTS

Festival in the Desert

PRODUCERS: Triban Union, René Gaudin,

Bastien Gsell, Philippe Brix

World Village 468020

RELEASE DATE: Oct. 14

Certainly the most exotic music festival

in the world, Festival in the Desert takes

place every January in the Sahara Desert

in northeastern Mali, beyond Timbuktu.

It takes more effort than most people are

willing to expend to get to this remote

festival, but, fortunately, this CD offers a

generous taste of the desert magic

wrought at this year's festival. Fabled
(Continued on next page)

En"'l‘nlnu'l'““s. Susanne Ault, Keith Caulfield, Deborah Evans Price, Brian Garrity, Rashaun Hall, Gail Mitchell, Tamara Palmer, Michael Paoletta, Chuck Taylor, Bram Teitelman, Christa L. Titus, Philip van Vleck, Ray Waddell.
a [SSENTIALS: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival and commercial interest and outstanding collections of works by
one or more artists. PICKS (>}: New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (): New releases, regardless of chart potential, highly recommended because of their musical merit. All albums commercially available in the U.S. are eligible. Send
album review copies to Michael Paoletta and singles review copies to ChuckTaylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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Malian guitarist Ali Farka Touré and his
group deliver a mesmerizing version of
“Karaw.” Robert Plant and Justin Adams
work a stirring rendition of “Win My
Train Fare Home.” Tamashek group
Tinariwen clearly puts a buzz in the
crowd with “Aldachan Manin,” while
another Tamashek group, Tartit, delivers
a literally entrancing performance on
“Tihar Bayatin.” Other fine moments
come courtesy of the French group
Lo'Jo, Malian superstar Oumou Sangare,
Afel Bocoum and Blackfire, a Navajo
group from Arizona. Racked in the U.S.
by Harmonia Mundi.—PVV

GOSPEL

» RANDY TRAVIS

Worship & Faith

PRODUCER: Kyie Lehning
Word/Curb/Warner Bros. WD2A-886273
RELEASE DATE: Nov. 11

For his third gospel collection on Word,
Travis wraps his rich, gorgeous baritone
around some of the best-loved hymns in
Christian music. Classics like “Blessed
Assurance,” “How Great Thou Art?” and
“Peace in the Valley” have never sound-
ed so good. Kyle Lehning's production
is both inventive and understated.
Under his guidance, these songs sound
fresh, and he wisely keeps the emphasis
on Travis’ eloquent vocal and the time-
less integrity of the lyrics. Joining Travis
are guest artists Joy Lynn White (“I'll
Fly Away”), John Anderson (“Just a
Closer Walk With Thee”) and Third Day
frontman Mac Powell (“Love Lifted
Me”). Travis also delivers a couple of
modern worship songs, including a
truly affecting cover of the Paul
Baloche-penned anthem “Open the Eyes
of My Heart.” Expect “Worship & Faith”
to be as successful as Travis’ last inspira-
tional album, “Rise and Shine.”—DEP

DVD

THE ROLLING STONES

Four Flicks

TGA DVD 70012

RELEASE DATE: Nov. 11

Chronicling the Rolling Stones’ hugely
ambitious Forty Licks world tour,
which saw the band showcasing differ-
ent productions respectively for stadi-
ums, arenas and theaters, “Four
Flicks” rocks mightily. Veteran Stones
fans agree the band was perhaps more
invigorated and inspired than it has
been in years—and each one of the
three performance DVDs (packaged
with a behind-the-scenes documen-
tary) reflects this renewed vigor. The
performances—at Paris’ Olympia The-
atre, London’s Twickenham Stadium
and New York's Madison Square Gar-
den—own many charms, but the Gar-
den show is the most well-rounded,
from the hard-charging “Street Fight-
ing Man” to a gentle “Angie.” The
Stones at their best are impressive
indeed, and at less than $30 exclusively
at Best Buy, this could be the world’s
greatest rock’n’roll bargain.—RW

AVRIL LAVIGNE

My World

20th Century Fox Home Entertainment
24543 09778

RELEASE DATE: Nov. 4

With just one album to her name (the
multi-platinum “Let Go™), Avril Lavi-
gne’s first DVD is a comprehensive look

at her (young) career. The centerpiece is
a 68-minute live concert, shot at the
last stop of her Try to Shut Me Up tour
in Buffalo, N.Y. A 39-minute featurette,
“Avril’s Cut,” spotlights the artist’s ver-
sion of Metallica’s “Fuel,” as performed
on “MTV Icon,” along with footage of
her and her band skating, socializing
and acting like the typical teens they
would be if stardom had not been thrust
upon them. Additionally, all five videos
from “Let Go” are featured in the DVD.
An accompanying CD includes “Fuel”
and Lavigne's version of “Knockin’ on
Heaven’s Door.”—BT

DURAN DURAN

Greatest

Capitol 90825

RELEASE DATE: Nov. 4

Designed as a companion piece to
Duran Duran’s authoritative “Greatest”
hits CD, released in 1998, this same-
named two-DVD set includes the
videos for all 19 songs featured on the
album, plus loads of bonus features.
However, despite what the press mate-
rials suggest, the set is not a complete
videos collection. While it includes
every clip most casual fans remember,
diehard Duranies will bemoan the fact
that many lesser-known videos were
omitted. Though for what it presents,
“Greatest” is quite brilliant. It is
stocked with uncensored versions
(including the flesh-filled “Girls on
Film”), alternate takes (like the epic
eight-minute version of “The Wild
Boys”) and assorted interviews. With
the reunited fab five touring the U.S.
through November, “Greatest” should
do solid business.—KC

HOLIDAY

JANE SIBERRY

Shushan the Palace (Hymns of Earth)
PRODUCER: Jane Siberry

Sheeba Music SHEO11

WHITNEY HOUSTON
The Holiday Album
PRODUCERS: various
Arista 50996

JIM BRICKMAN

Peace

PRODUCERS: various
Windham Hill 82876-52896

VARIOUS ARTISTS

The American Song-Poem Christmas:
Daddy, Is Santa Really Six Foot Four?
PRODUCER: not listed

Bar/None BRN-CD-147

THE BLENDERS

When It Snows

PRODUCER: Darren Rust

Sounds of the Season 86984 98582

CHICAGO

Christmas: What’s It Gonna Be, Santa?
PRODUCERS: Roy Bittan, Phil Ramone
Rhino R2 73892

Billboard.com

Also reviewed online this week:

¢ Sun Kil Moon, “Ghosts of the
Great Highway” (Jetset)

¢ June Panic, “Hope You Fail
Better” (Secretly Canadian)

e Lyrics Born, “Later That Day”
(Quannum)

SINGLES

Edited by Chuck Taylor
POP

% JEWEL 2 Become 1 (4:38)
PRODUCERS: Lester A. Mendez, Jewel
WRITERS: J. Kilcher, G. Chambers
PUBLISHERS: Wiggly Tooth/EMI April, ASCAP
Atlantic 301383 (CD promo)

Pop songbird Jewel is in the mood for
love. “2 Become 1,” the third release
from stellar gold album “0304,” is a
simple, sweet midtempo ode to
unabashed devotion: “I watch u while
you're sleeping/Messy hair, chest
bare, moonlight on your skin/l wanna
breathe u in/Love, do not make a
sound/Melt into me now/2 become 1.”
Produced with faithful partner Lester
Mendez, the pop gem sashays along
with a gentle, assured spirit. This
time there’s no social agenda, no hid-
den layers, no dark edge. It’s an ideal
release for the season when we try to
focus on what'’s appreciable in life,
and another solid step forward for an
artist who continues to make all the
right moves; it's the right single at
the right time.—CT

R&B/HIP-HOP

% VIOLATOR FEATURING A TRIBE
CALLED QUEST AND ERYKAH BADU

1 CU (Doin’ It) (3:45)

PRODUCER: Rashad Smith

WRITERS: K. Fareed, M. Taylor, R. Smith,
L. Richie, T. McClary, L. Toreau, J. Calender,
I. Wright

PUBLISHERS: various

Violator/Jive 56942 (CD promo)

Many dreamed of the day when A
Tribe Called Quest would release new
material. Proving that if you wait long
enough, dreams do come true, the
trio of Q-Tip, Phife and DJ/producer
Ali Shaheed Muhammad has reunited
to do just that. Serving as the lead
single to the forthcoming Violator
compilation “V3: The Good, the Bad &
the Ugly,” “I C U (Doin’ It)” is classic
ATCQ with a new twist. Q-Tip and
Phife trade verses without missing a
step over the ethereal, bass-driven
track, courtesy of Rashad Smith. The
result is a single that sounds like vin-
tage Native Tongues hip-hop without
sounding old. Unfortunately, main-
stream R&B radio stations have been
slow to pick up on this one, but if
they’re smart, that will change. With
the long-awaited reunion of ATCQ
finally here, only one question
remains: [s it too much to hope that a
Fugees reunion will soon follow?—RH

COUNTRY

P> GARY ALLAN Songs About Rain (3:54)
PRODUCERS: Mark Wright, Gary Allan
WRITERS: L. Rose, P McLaughlin
PUBLISHERS: various

MCA MCNR-02477 (CD promo)

Gary Allan’s career has been a slow,
steady build, and these days it seems
he’s finally getting his proper due. Pre-
vious single “Tough Little Boys” spent
two weeks atop the Billboard Hot
Country Singles & Tracks chart, and
this steel-guitar-drenched country bal-
lad looks sure to follow its predecessor
to the summit. The lyric finds a man

KELLY CLARKSON The Trouble With
Lovels (3:42)

PRODUCERS: Evan Rogers, Carl Sturken
WRITERS: E. Rogers, C. Sturken,

K. Clarkson

PUBLISHERS: Songs of Universal/Bayjun
Beat, BMI; Copyright Control, ASCAP
RCA/) 57052 (CD promo)

Forget the whole “American Idol”
phenom. It's time we treat Kelly
Clarkson like the true artist she has
become. “Miss Independent” broke
her overseas on her own terms,
while “Low” maintained her strong-
hold on stateside fans. With the third
single from the platinum-selling
“Thankful,” Clarkson mines her
soulful side and riffs like a sista with
the gospel-drenched “The Trouble
With Love Is,” which she co-wrote
with A-list producers Evan Rogers
and Carl Sturken. It’s not the most
obvious choice for a single on the
album—fans continue to pant for
bombastic ballad “Anytime”—but
the track’s high-profile association
with heavily hyped flick “Love Actu-
ally” is already garnering radio adds
where it counts. Clarkson should be
stirring up all kinds of “Trouble” for
the holidays.—CT

ESSENTIAL REVIEWS

~ i

JESSICA SIMPSON WithYou (3:11)
PRODUCERS: Andy Marvel, Billy Mann
WRITERS: J. Simpson, A. Marvel, B. Mann
PUBLISHERS: various

Columbia 86560 (CD promo)

While pop stars used to cross into
pop culture, these days it's often
the other way around. Radio all but
ignored Jessica Simpson’s previous,
winning “Sweetest Sin,” but it
appears PDs are getting with the
program for follow-up “With
You"—now that the blonde bomb-
shell has catapulted to reality-TV
fame with MTV's smash “Newly-
weds: Nick and Jessica.” “With You”
is certainly a hitworthy candidate,
co-written by Simpson and address-
ing the security that comes with
finding “the one.” Producers Billy
Mann and Andy Marvel add a hint of
funk to the mix, giving the track
enough hip appeal to make the
grade at today’s top 40. Rolling
Stone poster girl Simpson is play-
ing it savvy by laughing with her
spoiled-princess persona; but let’s
just hope it translates back to the
real cause here—the music—
instead of making her a one-season
punch line.—CT

reeling from the news that his old
flame “got a new last name.” As he
drives around town, the local radio sta-
tion just adds to his somber mood,
playing songs about rain. The chorus
mentions such classics as “Rainy Night
in Georgia,” “Kentucky Rain” and
“Early Morning Rain.” Writers Pat
McLaughlin and Liz Rose should get
brownie points for reminding listeners
of those great tunes. Allan delivers an
aching, poignant vocal that wrings
every drop of emotion from the lyric.
His performance on the recent Coun-
try Music Assn. Awards show should
serve to get this great single off to a
strong start.—DEP

NEW & NOTEWORTHY

my veins/I went back to the avenue to
do it again and again.” As literally as
the title may be taken, Fuchs brings it
poetic justice by projecting a lyric of
debilitating, obsessive love, churned
on by bar-band guitars. Even so, the
accompanying melody and chorus are
instantly gratifying, giving listeners
the best of both worlds: a meaningful
message that you can sing along with
to heart’s content. Fuchs’ entree is a
bold and beautiful thing, and her tal-
ent is immense. Fans of Melissa
Etheridge and Beth Hart (whose cur-
rent “Leave the Light On” is a compa-
rable work of art) will be enchanted.
Please investigate. —CT

HOLIDAY

% DANA FUCHS BAND Strung Qut (3:44)
PRODUCERS: Jon Diamond, Kenny Aaronson
WRITER: D. Fuchs

PUBLISHER: not listed

Q&W Music 1009 (CD promo)

[t’s no mistake that Dana Fuchs once
played Janis Joplin onstage in Los
Angeles. This young lady is no pop
tart, instead preferring to share tat-
tered and tested tales with the kind of
gruff honesty that comes from living
life low and dirty. Lead single “Strung
Out” snatches attention from the
opening notes with the telling lyric, “I
woke up to the sound of broken glass,
trying to remember where I was
last/Blood on my hands and none in

STACIE ORRICO The Christmas Song/
What Are You Doing New Year’s Eve
(3:14/3:59)

Virgin 18275

KATRINA CARLSON WITH BENNY
MARDONES | Know You by Heart
(Christmas version) (4:08)
Kataphonic 004

Contact: 310-260-9441

CHICAGO Winter Wonderland (4:19)
Rhino 73892

WILLIE NELSON Please Come Home for
Christmas (3:19)
UMG/Lost Highway
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People/Places/Events

PEOPLE ON THE MOVE

EXECUTIVE
TURNTABLE. .

BIBBS-SANDERS

RECORD COMPANIES: Edward L.
Woods is named executive VP of
black music for Casablanca
Records in New York. He contin-
ues as co-founder of Woods &
Middleton LLP.

Thom Storr is named senior
director of marketing services
and international for Artemis
Records in New York. He was
senior director of marketing and
sales for Logic/BMG Records.

Arista Records promotes
Shawn “Pecas” Costner to senior
national director of urban radio
promotions and Lisa Coleman to
national director of R&B field
promotion in New York. They
were, respectively, senior director
of urban and crossover mix-show
promotions and director of Great
Lakes R&B promotion.

Amy Basler is named West
Coast regional sales and market-
ing director for Jive
Records/Zomba Label Group in
Los Angeles. She was account
executive/team leader for BMG
Distribution.

SHAPIRO

FELLOWS

Jennifer King is named direc-
tor of A&R/strategic markets for
Provident Label Group in
Nashville. She was VP of licens-
ing and strategic promotions for
Soundies.

ARTIST SERVICES: The National
Academy of Recording Arts and
Sciences promotes Angelia
Bibbs-Sanders to VP of member
services and Nancy Shapiro to VP
of regional management and
member services in Los Angeles.
They were, respectively, head of
the Los Angeles chapter of
NARAS and Southern region VP.

HOME VIDEO: Lindsay Fellows is
named VP of motion picture
music for Walden Media in Los
Angeles. He was VP of
Squint/Gaylord Entertainment.

Mickey Landesberg is promot-
ed to VP of sales operations for
Columbia TriStar Home Enter-
tainment (CTHE) in Culver City,
Calif. He was director of market-
ing for CTHE Canada.

Th ree SfOOgeS lggy Pop and his fabled—and recently revived—

H

band the Stooges celebrated the launich of their reunion set for Virgin, “Skull Ring,” with
a performance at Tower Records in New York’s East Village. Pictured at the event, from
le‘t, are Scott Asheton, Pop and Ron Asheton. (Photo: Theo Wargo/Wirelmage.com)

‘Open’ For Business

Q-Tip, pictured doing his best Elvis impersonation, mas-
tered his forthcoming Abstract Artworks/DreamWorks set
“Open” at Bernie Grundman Mastering in Hollywood. Flank-
ing the king are recording engineer/mixer Blair Welis, left,
and mastering engineer Brian “Big Bass” Gardner. “Open”
arrives Feb. 11, 2004. (Photo: David Goggin)

Getting Infimate

Cyndi Lauper previewed her new standards album
with four shows at the tiny Joe’s Pub in New York.The
forthcoming Epic disc, At Last,” includes Lauper’s
takes on “Unchained Melody,” “You

Really Got a Hold on Me” and

‘Makin” Whoopee.” Lauper is

pictured on the stint’s open-

ing night, which Howard

Stern, Laurie Ander-

son, Lou Reed and
John Turturro attend-
ed. (Photo: Bruce
Glikas)

Lava rock act Simple Plan celebrated the Recording industry
Assn. of America’s platinum certification of the band’s debut,
“No Pads, No Helmets . . . Just Balls,” in New York. Pictured
standing, from left, are Lava president Jason Flom; Atlantic
Records senior VP of sales Rick Froio; Lava VP of marketirg
Lou Plaia; band member Jeff Stinco; Lava senior VP of pro-
motion Lisa Velasquez, Coalition Entertainment manager Eric
Lawrence; Lava VP of video promation and production Douyg
Cohn; Lava senior VP of marketing Lee Trink; AtlanticVP of
new media Janet Stampler; and band member Chuck
Comeau. Pictured kneeling, fron” left, are band members
David Desrosiers and Pierre Bouvier; Lava seniorVP of AXR
Andy Karp; and band member Sebastien Lefebvre.

painter and buted on sis’y
 as his inspi- | play Monitor's
ratien. Due | adult R&B <hart
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blues, jazz, funk and
rock. Tracks
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Burnside

is exclusively
distributing
Carlos
Guitarlos’
solo set

A

NPR Tunes
Into Wider
Exposure

Radio Network 8%
Wants Better
Distribution
For Albums

BY ED CHRISTMAN

NEW YORK—NPR is furth-
er expanding into the music
business.

The publicly funded na-
tional radio network has
released 22 albums previ-
ously. But the Washing-
ton, D.C.-based organiza-
tion is attempting to
broaden its distribution
beyond the mostly
direct-sales distribution
channel it uses to sell to
one-stops. The move is
part of an effort to
reach independent
merchants that spe-
cialize in reaching
older consumers.

In the past, NPR has sold its albums
through its Web site and through Daedalus Books in
Columbia, Md., as well as the occasional album direct to
accounts like Borders Books & Music and amazon.com.

FOCUS ON SMALL RETAILERS

While “we are happy to have large chains sell our
product, we feel a more logical market for us is to have
small retailers—who we know already focus on NPR—
highlight our albums in their stores,” says Emmy
Rubin, director of business development.

For years, NPR has been issuing albums “on an ad-
hoc basis, but now we are trying to find more efficient
and cost-effective ways to get product into the market-
place,” Rubin says. Consequently, NPR has begun sell-
ing its albums to such one-stops as Baker & Taylor and
Alliance Entertainment Corp.

NPR is touting a three-CD boxed set, which compnis-
es the three volumes of its “I Heard It on NPR” series.
That boxed set carries a $32.98 list price and consists of
“Jazz for Blue Nights,” Shake These Blues” and “At
Home in the World.” Each carries a list price of $11.98.

So far, the series has sold more than 40,000 units,
according to Rubin, while shipments are nearing
50,000, according to Nell Mulderry, director of mar-
ket development for EMI Jazz & Classics, which
sources music for the series.

Jazz tor blue nights | ot hose 30 the -o'ri'i | Stake thete dlwes
: e

e R e

Nielsen SoundScan does not report any scans for the
series, but most of those sales are through Daedalus,
which does not report to SoundScan.

In addition to the “I Heard It on NPR” series, the
organization’s series “All Songs Considered” features
songs chosen by NPR staffers because they relate to
news stories the station reports.

While music is not NPR’s core business, the organi-
zation is getting more involved in music because its lis-
teners are extremely interested in it, Rubin says.
“Through our online site, we get thousands of e-mails,
she says, “and the No. 1 thing they are interested in find-
ing out information about is the music we play”

NPR is already a well-known quality brand—a key
driver of sales, Mulderry says.

(Continued on page 45)
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Online Popularity
Wins Howdy
Retail Presence

BY MOIRA McCORMICK

Thanks to significant online
sales, MCA Nashville signed inde-
pendent artist Buck Howdy as its
first children’s artist.

Howdy’s label debut, “Skidaddle!,”
was released Sept. 23 at a list price of
$14.98.

And it was Howdy’s popularity as
a downloaded artist that led the
Trans World retail chain to spotlight
“Skidaddle!” in its new regional
marketing program, Localeyez,
according to Tim Petersen, music
buyer for Trans World.

Howdy is actually San Diego-
based Steve Vaus, who has dubbed
himself “America’s Voice” and has
recorded four independent albums
with patriotic themes. The Howdy
character, whose press materials
describe him as a turkey farmer in
Virginia, is his alter ego.

Last year, Howdy put out the hol-
iday album “Carols by Campfire” on
his own label, Prairie Dog Records.

Howdy was introduced to MCA
Nashville senior VP of sales and field
marketing Ben Kline by A&R head
David Conrad.

“The thing that got my attention
was that 50,000 people had already
bought his albums on his Web site,”
Kline recalls.

The album made the rounds
at MCA Nashville’s office. “The

thing that I loved about ‘Skidaddle!”
was that everyone here who has kids
said their kids loved it,” Kline says.

Howdy has a weekly XM Satellite
radio show, “Buck Howdy’s Cow Pie
Radio.” It also airs on stations in
Alaska, Arkansas, Colorado, Michi-
gan, New Mexico, Texas, Virginia
and West Virginia. The artist also
has a Sony Pictures Television series
in the works called “The Buck
Howdy Show.”

NONTRADITIONAL OUTLETS
“My generation had cowboy-
themed entertainment, but there’s
been a void for years,” Kline says.
“[Howdy’s] timing is perfect. And with
the radio show and TV show—which
we hope will be on the air next fall—
it made sense for us to be a part of it.”
Rounder Kids is distributing
“Skidaddle!” to such nontraditional
outlets as children’s multimedia
retailers Zany Brainy and Toys “R”
Us. “Buck Howdy appeals to upper-
demo consumers,” Kline says,
“which means the Borders and

Barnes & Nobles of the world.”
Alliance Entertainment Corp. is
distributing the album to schools
and libraries, along with Christian
bookstores, because of the family

nature of the project.

Kline says MCA Nash-
ville has partnered with
(Continued on page 44)
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Kindercore, Telegraph Co.
Labels Close Their Doors

Brooklyn, N.Y.-based indie
labels Kindercore Records and
the Telegraph Co. have suspended
operations.

The labels’ rosters included indie
rock bands Dressy Bessy, Of Mon-
treal, I Am the World Trade Center,
Maserati, Palomar and the Neal
Pollack Invasion.

Telegraph will continue in busi-
ness as a distributor. With a sales
force based in Lawrence, Kan,, it
handles Kindercore, as well as such
exclusive labels as Future Farmer,
On and Pitch-a-Tent.

According to a statement from
Kindercore/Telegraph label manag-
er Jerod Gunsberg, the companies’
primary lender, Central National
Bank, had asked the labels to cut
their overhead and consolidate
operations.

the most surprising music stories
of the year.

In the early '80s, he served as
lead guitarist for volatile Los Ange-
les blues-punk band Top Jimmy &
the Rhythm Pigs, which was
famously feted on Van Halen’s
album “1984.”

After the group imploded in the
mid-'80s, Guitarlos (real name Car-
los Ayala) moved to the San Fran-
cisco Bay Area. Plagued by sub-
stance abuse problems and
suffering from diabetes, he made
his living playing on the street in
San Francisco’s Mission District.

Guitarlos’ nephew Damon Ayala
helped the musician pull things
together and record an album of
original songs, featuring such
guests as John Doe of X, Dave Alvin

Gunsberg wrote that
record labels “are high-
risk ventures that
require a good deal of
capital spent and take a
long time for it to
return, so the bank’s
decision was an easy one
to make: Get rid of the
New York office, no new
label releases, focus on
the distribution arm.”

Indies.
® O

By Chris Morris

cmorris@billboard.com

BAD GUITAR: Burnside Distribution
in Portland, Ore., has picked up
exclusive national distribution of
Carlos Guitarlos’ debut solo disc,
“Straight From the Heart,” on
Nomad Records.

The re-emergence of Guitar-
los—whom The Indies has known,
all too well, for 20 years—is one of

of the Blasters and Mike Watt of the
Minutemen. Initially, “Straight
From the Heart” could be found
only in L.A. record stores.

The saga attracted the attention
of the Los Angeles Times, which ran
a front-page story about Guitarlos
earlier this year.

As a result of that high-profile

Howdy

Continued from page 43

amazon.com for online sales. He
hopes the album will reach the
100,000-unit sales mark
by its second year
of release.

Petersen says the
chain began carry-
ing “Skidaddle!” in
its Localeyez endcap |
program after an
intern, Jean Bobeck,
noted Howdy’s down-
load popularity.

The Localeyez pro-
gram began as a way to
combat the music busi-
ness’ downward slide by
pushing strong regional product,
often by local artists who had had dif-
ficulty securing distribution.

Petersen says the majority of the acts
in the program have been urban.

Bobeck, whom Petersen says
had been pushing for more variety
in the Localeyez program, had
noticed that in the first week of
April, Howdy surpassed 50 Cent in

4 total number of
downloads. Bo-
beck suggested
that Howdy be
added to the
endcaps.

“We were go-
ing to hunt him
down,” Petersen
says, “but a
month-and-a-

half later, we
get the MCA
release book, and

there he is.”

Petersen says all Trans World
stores are carrying “Skidaddle!” and
that it is selling best on the West
Coast and in Texas.

piece, Guitarlos—now clean and
sober and once again living in Los
Angeles—has become a high-profile
club performer in his hometown.
To the amazement of many who
knew him when he was an unholy
terror on the scene, the L.A.
mayor’s office declared a “Carlos
Guitarlos Day” this summer.

OH BABY: Online retailer CD Baby
has cut a deal with West Sacramen-
to, Calif.-based Tower Records that
will make CD Baby’s catalog avail-
able at Tower’s Web site.

CD Baby, which operates its own
online store, cdbaby.com, repre-
sents 50,000 independent titles,
most of which are artist-released
albums.

Additionally, CD Baby founder
Derek Sivers sent an e-mail Nov.
10, informing the company’s labels
that he would be refunding a $40
charge tied to digital distribution of
their music. The firm had collected
$200,000 from the labels.

In his e-mail, Sivers noted that
Apple’s iTunes store had not yet
brought CD Baby’s music on
board. “I appeared to be over-
promising, and under-delivering,”
Sivers wrote. “Which goes against
everything I believe. And was out
of my control.”

Sivers had previously redrafted a
contract for his labels regarding CD
Baby's representation of their digi-
tal distribution rights (The Indies,
Billboard, Aug. 30).

A RENDEZVOUS WITH RED: RED
Distribution has signed an exclusive
deal for the U.S. and Canada with
contemporary jazz label Ren-
dezvous Entertainment.

Founded by saxophonist Dave
Koz (who remains a Capitol Rec-
ords artist) and partners Frank
Cody and Hyman Katz (Billboard,
Oct. 18), Rendezvous had issued
the compilation “Golden Slum-
bers: A Father’s Lullabye” through
Warner Bros. and flutist/saxophon-
ist Praful’s “One Day Deep”
through N-Coded/Warlock.

The label’s current release is
“Mediterraneo” by guitarist Marc
Antoine.
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Jay-Z, G-Unit Start War—Between Big Boxes, Indies

On Nov. 11, U.S. retailers appar-
ently decided to get a jump-start on
the early Jay-Z and G-Unit street
dates by selling their albums as soon
as they hit stores.

According to sources, the big-box
retailers, led by Target, started putting
the albums out as early as the Tuesday
before the official Nov. 14 street date,
which forced other retailers in the
same markets to follow suit.

Jay-Z’s “The Black Album” was ini-
tially slated to arrive Nov. 28 in time
for Black Friday, while G-Unit’s “Beg
for Mercy” was going to come out
more traditionally on Tuesday, Nov.
18. Both were moved up to Nov. 14
because of rampant piracy.

l!mﬂﬂm'
G-UNIT: STORES JUMPED THE
STREET DATE ONTHEIR NEW ALBUM

To the surprise of practically no
one, both found their way into stores
and onto shelves as early as Nov. 11.
By Nov. 13, both alburns were avail-
able in stores nationwide—except, of
course, in those stores that had yet to
receive shipments because

monopoly on their hit artists.

So after having the Tuesday street
date drummed into its head, can you
blame the chair: for putting the Jay-Z
and G-Unit albums out on, well,
Tuesday? I, for ane, could see how

of logistical difficulties in
meeting the rush release.

The strategy of moving
up street dates to a day
other than Tuesday to
head off pirate sales is only
2 years old, but a new rule
of thumb appears to be
emerging with it.

That is, the street date
is out the window, and
as soon as albums hit

Retall

By Ed Chrisiman

echristman@billboard.com

the stores, it becomes a
free-for-all.

In defense of the big-hox retailers
like Target, I would point out that
their workers aren’t in the music
industry, and in years past they had to
learn about the concept of the univer-
sal Tuesday street date.

I remember when the old Poly-
Gram Group Distribution once put
Target on hold because it was disre-
garding street dates. Unlike other
vendors to discount department
stores, the major record labels occa-
sionally get their way with the big
boys because they each have a

NPR

Continued from page 43

Similarly, Steve Harkins, director of
sales at Baker & Taylor, describes NPR
as a powerful brand, adding that its
albums are perfect for the company’s
diverse account base. Baker & Taylor
is a book, video and music wholesaler
based in Charlotte, N.C. The store not
only sells to book and music retailers
but also has a strong account base
among libraries.

‘NPR DRIVES THE DEMAND’

“We constantly get inquires from
our customers regarding songs heard
on NPR broadcasts,” Harkins says. “It
was clear that NPR is driving demand
and interest in the marketplace, that
they are making an impact and
exposing music. We need forums like
this nowadays.”

Indeed, the strength of the NPR
brand drove the creation of the “I Heard
It on NPR” series, according to Daedalus
Books & Music VP Helaine Harris.

Harris approached NPR about put-
ting together a series of albums be-
cause Daedalus research indicated that
75% of its customers listened to NPR.
In turn, Harris and Rubin reached out
to Mulderry at EMI Jazz & Classics,
which delivers repertoire by arranging
to license music for the series from
EMI and third-party labels.

“The key is that all the music is fea-
tured on NPR, and that provides the
integrity for the series,” Mulderry says.

Harris says, “I only see the series
growing.” She reports that her com-
pany expects to sell 3,000 units of the
boxed set by year’s end. She says
Daedalus, which mails 7 million cat-
alogs per year to its customer base,
has already sold 10,000 units of “Jazz
for Blue Nights.”

While Daedalus has had success
with the albums, “we want to get it out
more broadly,” Rubin says.

NPR wants to focus on small retail-
ers because their listeners are music
buffs who go to specialized music mer-
chants to buy product. “We don’t think
large chains are where our listeners are
shopping,” Rubin says. “We think they
are in smaller stores like Olsson’s Books
& Records and Joe Beth Book Sellers.”

In moving to the one-stop channel,
NPR is consciously bypassing inde-
pendent distributors, because those
types of wholesalers sell mainly to
chains. That process requires labels to
pay price-and-position dollars to high-
light titles in store—which NPR wants
to avoid. “We don’t want to spend large
armounts of dollars to get placement for
our music in the chains,” Rubin says.

NPR can also drive sales through
on-air mentions, Mulderry points out.

NPR has a weekly audience of 22
million. It has created an online mul-
timedia show for stories that feature
music, which heightens awareness of
the albums, Rubin says.

this might be an innocent mistake.
On the other hand, knowing what we
know now about unconventional
street dates, I'm pretty sure that
music specialty merchants don’t
need an innocent mistake to trigger
rampant street-date violations.

But merchants protest their innc-
cence on that type of observation.
One chain retailer says, “We never
want to be first, but we also never
want to be third.”

Another merchant says that of

course his chain responded to the
street-date violations. “Don’t you
know, nice guys finish last?” he
quipped.

The street-date violations have
made for some interesting anomalies.

One retail executive tells me that
because of his chain’s response to
the violations, some of the stores
had sold out of the two albums as
early as a day before the street date,
while other stores had yet to receive
the album because of the difficulties
Universal Music & Video Distribu-
tion was having in accommodating
the early street date.

One distribution executive observes
that the buyer for that chain had
clearly forgotten to take into account
the dicey product flow of street-date
violations when forecasting the
chain’s allotment on the two titles.

But my favorite moment came
when a one-stop executive called me
to whine about the injustice of all
the “friggin’ chain retailers” jump-
ing street date, although I think he
used a different adjective. He said
that when you are dealing with the
majors and they start talking about a
level playing field, the one thing you
can be sure of about the playing field
is that it isn’t level.

He complained that all the chains
had the product out on Tuesday. the
day his one-stop received its ship-
ments of Jay-Z and G-Unit, which
meant that his independent mer-
chant accounts wouldn't get the
product until Wednesday or Thurs-
day and would be at a disadvantage
to the chains.

I, of course, had to bite my tongue
to refrain from mentioning that inde-
pendent merchants—some of whom
are the kings of street-date viola-
tions—might be getting a taste of
their own medicine in this particular
situation.

UMVD president Jim Urie, however,
was totally sympathetic to that one-
stop’s plight, calling the street-date
violations “unfortunate.”

He said that on previous early non-
traditional street dates, independents
often got the short end of the stick,
with many of them getting product
shipments on noon of the street date
or even one day late.

UMVD went out of its way to make
sure that independent merchants
could have their product in time for
midnight sales, according to Urie.

Alas, the marketplace dictated
that midnight sales, in this in-
stance, would be a moot point.
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Kids' Catalog Gets More Promo Dollars

BY JILL KIPNIS

LOS ANGELES—During the VHS era,
direct-to-video and catalog children’s
product have been critical sales sources
for the home video industry. That
importance continues to grow with the
DVD era, as studios are putting greater
marketing and cross-promotional sup-
port behind titles aimed at kids.

“Major studios look to kids’ prod-
uct as a way to increase their revenue
stream,” says Glenn Ross, president
of Artisan Home Entertainment’s
Family Home Entertainment (FHE)
division. FHE recently released the
third installment of its Barbie fran-
chise, “Barbie of Swan Lake.”

“There are only so many theatrical
titles that can be put out a year,” he
continues. “Theatrical can’t feed the
system. Retailers only have so much
floor space, so we are looking for ways
to break titles through. That is equat-
ing to more advertising for kid’s prod-
uct and, specifically, more television
advertising.”

EXPANDING BUDGETS

While studios would not comment
on specific marketing numbers, they
say that budgets for all types of chil-
dren’s titles are expanding, as families
are purchasing their first DVDs and
are also looking to replace the VHS
tapes that they already own. DVD
players are now in more than 48 mil-
lion homes, according to the Digital

Entertainment Group.

“Family fare wasn’t as actively pur-
chased because of fence sitters decid-
ing if they should get DVD players,”
says Kelly Sooter, head of
domestic marketing for
DreamWorks Home Enter-
tainment. The company
released theatrical children’s
film “Sinbad: Legend of the
Seven Seas” Nov. 18 on
DVD. “Now you are seeing
more marketing dollars
going into family because of
increasing DVD penetration
levels,” Sooter adds.

Marketing campaigns for
children’s titles are not typi-
cally as far-reaching as those
for live-action theatrical
titles, studios say, though
they are taking on many of the same
characteristics.

“I don’t think kid and theatrical
campaigns are comparable from a
dollar standpoint,” says Alyssa Moore,
executive director of MGM Home
Entertainment. “|However], from a
multi-layering standpoint, the types
of promotions we are doing [are]
starting to mirror theatrical.”

MGM’s promotion for the special-
edition DVD release of “Chitty Chitty
Bang Bang” ($29.98, Nov. 25), for
example, includes print and radio
advertising, direct mailers and a mail
promotion offering families $500

shopping sprees.

Franchise children’s properties are
the most likely to receive this type of
increased marketing support.

Universal Studios Home Video’s
budget for “The Land Before Time:
The Great Longneck Migration,” for
example, is larger than any of the pre-
vious nine “Land Before Time” releas-
es. The title will be available Dec. 2 on
VHS ($19.98) and DVD ($24.98).

“Starting last September, we creat-
ed a 15-month-long celebration,
because this release is celebrating the
15th anniversary of ‘Land Before
Time,” ” says Louis Feola, president of
Universal Worldwide Home Enter-
tainment. The franchise has sold
more than 60 million video units
worldwide, according to the studio.

A multimillion-dollar budget for TV
and print advertising was set aside for
the promotional period, which runs
in excess of 12 months. Ads will reach
more than 90% of U.S.
households.

The thrust of the cam-
paign is taking place this
month and in December. A
“Land Before Time” music
video will play in Regal The-
aters before all G- and PG-
rated films through next
month. A cross-promotion
with Tree Top Apple Juice
will involve special “Land
Before Time” juice pack-
ages and coupon offers.

Additionally, the studio is
promoting all of the “Land
Before Time” films by
releasing two four-packs ($79.98 each)
and one nine-pack ($145.98) of the
previous films Dec. 2 on DVD.

CO-PROMOTIONS

The Thomas the Tank Engine fran-
chise, which Anchor Bay Entertain-
ment has released on video since 1992,
is also getting generous marketing
support in 2003. According to Anchor
Bay, the product line has more than 25
active titles and has sold more than 3
million combined units this past year.

Recent releases include “Thomas
the Tank Engine and Friends—
Snowy Surprise” ($12.98 VHS, $19.98

DVD) and the three-pack “Thomas
the Tank Engine and Friends—Plat-
inum Collection” ($29.98 DVD).

“With Disney coming out with suc-
cessful movie after movie, that has
really pumped up the kid’s genre,”
Anchor Bay senior brand manager
Kimberly Kisner says. “It’s such a
valid genre now, and the products are
getting better and better.”

One of the key areas of marketing
growth for the Thomas brand is co-pro-
motions. For example, it has teamed
with Learning Curve, a manufacturer
of toy trains, to create special trains
available with Thomas video purchas-
es. In turn, Anchor Bay provides inserts
for Learning Curve products.

Across the board, co-promotional
opportunities are becoming more
important to children’s marketing
campaigns.

The strength of Twentieth Centu-
ry Home Entertainment’s Strawberry
Shortcake titles is attributed to the
character’s appearance on other kid-
friendly items, the company’s VP of
marketing Todd Rowan says. It
released “Strawberry Shortcake’s
Berry Merry Christmas” and “Straw-
berry Shortcake’s Get Well Adven-
ture” Oct. 14. Each title is $12.98 on
VHS and $14.98 on DVD.

“There is a strong Strawberry
presence in shoes, clothing, books
and toys,” he says. “That keeps the
brand alive.”

PHE Makes ‘Godfather’ Fans Offer They Can’'t Refuse

If the $105.90 list price for “The
Godfather DVD Collection” seems
hefty to fans, they will be happy to
learn that Paramount Home Enter-
tainment (PHE) will start selling the
popular films as individual DVDs for
the first time next year.

On May 11, 2004, “The Godfa-
ther” will be released as a
single disc for $24.99. The
other two films in the tril
ogy will also come out
separately later next year.
“The Godfather
DVD Collection”
arrived in 2001.

“This is really
about providing con
sumers with a choice,”
says Michael Arkin, PHE
senior VP of marketing. “Those
who cannot afford to buy gift sets
now have the option of buying a
single film.”

The major drawback to purchas-
ing the films individually will be the
lack of special features on the discs.
The only added value on each
release will be an audio commen-
tary, whereas the five-disc collec-
tion includes such extras as a 73-
minute documentary, deleted
footage and production stils.

Still unknown is whether PHE
will apply a similar strategy to “The
Adventures of Indiana Jones,” which
was released solely as a four-disc set
Oct. 21. Arkin says the company is
not prepared to discuss the strategy
behind the set’s release because it
has only been out on the street for a

month. However, he says that with
“The Godfather,” “we
knew eventually we
would release them indi-
vidually.”

Twentieth Century Fox
Home Entertainment is
also applying this plan to
“The Alien Quadrilogy,”
available Dec. 2 as a nine-
disc set for $99.98. Con-
sumers can purchase separate two-
disc editions of each “Alien” film Jan.
6 for $26.98 each. The individual
editions feature a disc of extra fea-
tures, though an additional bonus
disc containing a new interview with
director Ridley Scott and original
theatrical trailers is only available in
“Quadrilogy.”

DEALS AND HAPPENINGS: Universal
Studios Home Video will continue
distributing DreamWorks” home
video product through 2010, thanks

to a deal extension announced last
week by Vivendi Universal Entertain-
ment. The pact, first made in 1995,
was extended in 2001 through 2006

. .. Classic Media has been confirmed
as the new owner of Big Idea Produc-
tions by the Bankruptcy Court for
the Northern District of Illinois. The
sale is expected to close by Dec. 15...
. Upcoming Digital-VHS

Film Channel’s “Dinner for Five.”

Subscribers are able to rent
“Danang” for a period of 90 days
that started Nov. 18, while “Dinner
for Five” will be available for the
same time period beginning Dec.
2. Both projects will eventually be
available for sale through amazon
.com and other retailers.

(D-VHS) titles will have
DTS sound as an option
thanks to new software
created by JVC. Twenti-
eth Century Fox Home
Entertainment is releas-
ing the first two titles
with DTS Nov. 25. Con-
sumers can test out the
sound on “X2: X-Men
United” (which is also
being released Nov. 25

Picture
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By Jill Kipnis

jkipnis@billboard.com

with the regular VHS
and DVD versions) and a new D-VHS
version of “Moulin Rouge.”

NETFLIX GETS NICHE-Y: Online
rental service Netflix is continuing
its commitment to niche titles and
specialty offers by procuring exclu-
sive rental windows for the PBS
documentary “Daughter From
Danang” and for the Independent

Through its recommendations
feature, customers who have previ-
ously rented documentaries or
other niche titles will be made
aware of the exclusive offer.

Netflix began ramping up its
independent and specialty title
selection with the summer launch
of “Netflix First” (Billboard, Aug. 2).
Through the program, a number of

documentaries from the Docurama
label were first distributed exclu-
sively through Netflix.

RECOMMENDATION: A breathtaking
documentary about birds, “Winged
Migration,” debuted on DVD
($26.95) Nov. 18 from Columbia
TriStar Home Entertainment. The
film is stunningly directed and nar-
rated by filmmaker Jacques Perrin
and was a sleeper hit this summer.
Special features include director’s
commentary, a making-of fea-
turette and a photo gallery.

Perrin says that the DVD will
enable fans to “see the talent of every
technician who participated in the
film, the different types of birds, the
human adventure that preceded and
accompanied the shooting and, per-
haps most of all, the birds’ mode of
life, their behavior and singularity.”

Perrin was able to shoot the
birds’ migration patterns by work-
ing with science students who
raised them by hand. “Men and
machines became part of their life-
space,” he explains. “They followed
their human parents when they
were walking or flying, riding on
motorbikes or cars, or when racing
on the waves in boats.”
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Despite Storm, New Studios Raise Sails

BY CHRISTOPHER WALSH

Is there light at the end of the tun-
nel for big studios?

A three-year downturn in record
sales, a dearth of recording projects,
smaller budgets among those that do

exist and the rise of digital audio
workstations (DAW) have all taken
their toll.

But that hasn't stopped several new
facilities from opening, and their
prineipals are optimistic about their
ultimate success.
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Though art and commerce do not
readily mix, in the business of audio
recording, passion can and some-
times does deliver profit.

A survey of new studios reveals
various rationales for this optimism,
along with both sound business

plans and leaps of faith.

“We've gotten a hell of a response,”
says Todd Harris, co-founder of
Boston Skyline Studios, a Munro
Acoustics-designed facility that
opened in June.

It contains a Solid State Logic
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(SSL) 4064 G+ console, few of which
are commercially available in the New
England region.

“We're the only guys up here with
an SSL and one of the only studios on
the East Coast with an SSL and
Dynaudio M4+ monitors.”

AMBITIOUS PROJECTS

Harris and co-founder Peter Pelo-
quin acknowledge that a world-class,
large-format recording facility was
missing in Boston and New England.
But Boston Skyline’s survival is not
dependent on major-label projects,
Harris maintains.

“Not relying on the major labels
has been key to our success here,” he
says. “We're not in New York, so we
don’t have the overhead New York
has, [and] we don’t have to charge the
rates New York does.

“We market ourselves,” Harris
adds. “We do tons of advertising.
We've got all our interns hitting all
the clubs and going after bands that
are hungry to make it.”

Jeffrey Avalier, owner of Utica, N.Y.-
based J.A. Castle, says he could be
considered “crazy” for establishing a
new commercial facility. “My partner
[engineer Vincent Sanchez] can mix
an album on his laptop,” he says.

A musician and composer, Avalier
acquired an old church, which has
been restored and converted to a spa-
cious tracking room by the Walters-
Storyk Design Group.

Despite the DAW-based production
to which Avalier refers, J.A. Castle’s
natural acoustics and sheer size—a
1,600-square-foot live room with a
35-foot ceiling—have attracted a
diverse group of clients.

“Choirs sound great, strings sound
beautiful,” Avalier says. “Everybody
has got the small studio down, but
what about the people that need a
large room?”

It's amazing, he says, that church-
es are coming out of the woodwork to
record at his studio.

“I figured they did their recording
at the church, but I guess they don’t.
We've done everything from gospel to
Christian to bluegrass, and we've got
a couple of rock bands that are book-
ing full-time,” Avalier adds. “Really,
the reason I think it will work is
because of this room.”

THE NEW HOLLYWOOD

Perhaps the most ambitious stu-
dio project coming online is Odds on
Recording, scheduled to open in
early 2005 in Las Vegas.

Offering mastering and video edit-
ing suites along with multiple audio
recording and mixing studios, Odds
on Recording will supplement an
existing CD-replicating and graph-
ic/Web design plant.

Can a multi-room facility featuring
two SSL XL 9080 K Series consoles
and Neve 88R and 8068 consoles gen-

erate revenue sufficient to meet the
overhead represented by such an
array of equipment? Owner Tom
Parham says yes.

“Las Vegas is becoming the new
Hollywood,” he says. “The economy
here is booming. So many movies are
being done here; so much more stuff
is being done here.

“There are so many people coming
here, and there’s so many stars that
live here already,” Parham continues.

He says his studio will “give all
these people an avenue to record,
instead of having to go to L.A. or New
York or to an inferior studio in town.”

BIG ROOMS

The mixture of high-end, large-
format console-based studios with
Pro Tools-based suites will accom-
modate a broad range of budgets,
Parham predicts, while replication
services within the facility will also
attract clients.

“It’s a full-service operation,” he
notes. “We've got over a million-CD
capacity per month, {and] we do Web
design, graphic design.

“Anybody can actually afford to
come here,” Parham says. “If some-
body wanted to work in a Pro Tools
room all day and then go into one of
the bigger rooms and do vocal over-
dubs or mixing, they could do that.

“People can record full albums on
SSL consoles and then replicate
100,000 CDs in the same building. It
has different avenues,” he says.

Shelburn, Ind., is also little-known

as a music recording mecca.

Yet Cedar Rock Studio recently
opened there, featuring a Trident
Series 80 console.

“We're getting a lot of interest,”
owner Al Drake says. “We're doing a
lot of album projects and a lot of
demo stuff.”

The home studio phenomenon is
significant, but its limitations are self-
evident, Drake says.

“We have a big main room,” he
says, “and drums come to life in a
big room.

“A lot of people are doing home-
demo stuff and bringing it to me to
redo, and sometimes they bring in
partial stuff and we’ll add to it. But

most of the time we’re starting
from scratch—tracking and mix-
ing,” he adds.

Despite the pervasiveness of home
recording, Drake is “seeing a lot more
demand for the big, full project in a
big room.”

MAJOR MARKETS

In Nashville, a primary recording
market, many studios are also
struggling with lean booking
schedules. Country music, a boom-
ing industry through much of the
1990s, led to an abundance of
investment in new facilities.

When the genre’s popularity
ebbed, however, many rooms were
idled, and the market is now consid-
ered to be overbuilt.

Even so, the Blue Room and R-
Place have recently opened on the site
of two defunct Nashville studios.

“My primary motivation was to
build a room for myself,” says owner/
engineer Tom Fouce of the Trident
TSM-equipped Blue Room.

“As I got deeper into it, | realized
that what I wanted needed to be of a
certain caliber that could attract other
people, and it would be a good thing
to attract other people to help pay for
it,” Fouce says.

“What’s going to make it work? I
don’t know what it will shake out to
be, to tell you the truth,” adds Fouce,
formerly of Los Angeles.

“I hope that I get busy enough that
I don’t need any other clients, but I
don'’t really know at this point. But as

people have found out about it, I'm
starting to generate some interest in
the place, and that’s good,” he adds.

Given the high fixed costs of a com-
mercial recording facility and a music
industry still characterized by uncer-
tainty, it’s a difficult business in which
to thrive.

Throughout 2003, existing studios
around the country have sought new
and novel approaches to keeping
rooms booked, often at rates far
below the previous market.

But with the stirrings of economic
recovery and recent album sales sta-
tistics on an upswing, these new stu-
dio owners may be demonstrating as
much foresight as they are faith.
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Spanish pianist
Diego Amador
continues a
family tradition
with his debut §
album

BY LARRY LeBLANC

TORONTO—Only a handful of domestic clas-
sical acts have a substantial retail presence in
Canada, yet Toronto-based label Marquis
Records is thriving.
Marquis began life 21 years ago as core
" classical label Marquis Classics. The “Clas-
sics” moniker was dropped during the past
year to reflect the recent gradual expansion
of its catalog to include crossover classical
and jazz titles.
Marquis’ co-owners, president Ear! Rosen
and VP Dinah Hoyle, say they realized sever-

O’CALLAGHAN: HER THIRD MARQUIS ALBUM ARRIVES NEXT YEAR

Canadian Label Marquis
Crosses Over To Success

Company Thrives Through Expansion

al years ago they had to move into the popu-
lar music market. “Most of the artist develop-
ment we're doing now is in adult contempo-
rary,” Rosen says, “[but] we are putting out
more classical titles than ever.”

Rosen explains that Marquis has tried to find
niches it could market to reach the classical-
buying consumer. The label has released vir-
tually no “standard” classical repertoire since
its startup.

Marquis’ catalog targets consumers aged
35-plus with eclectic tastes, Rosen says. “We
can’t compete with the depth of catalog of the

(Continued on page 52)

Sanremo Festival

52

The Yoshida
Brothers shake
up traditional
Japanese
music

Dispute Continues

BY MARK WORDEN

MILAN—The split between Italian labels and
the organizers of the annual Sanremo Festival
of Italian Song shows no sign of healing.

In July, labels body FIMI announced that it was

1)

“disengaging itself definitively and irrevocably
from the event (Bill-
board, July 19). The
reason given was that
its members had vet to
receive expenses owed
from previous editions.

An agreement had
heen reached in 2002
under which labels
would receive 500,000

euros ($588,000) from |uae SN &
the festival organizers RAGLGEECEAE
and 250.000 euros LEUANGINCEITE

($294,000) from state

broadcaster RAI TV, which televises the show each

year. FIMI says this agreement was not honored.
Veteran singer/songwriter/producer Tony

Renis was recently named artistic director of the

festival (Billboard Bulletin, Oct. 3). Renis has

since unveiled plans for the 2004 event. But FIMI

has reiterated that it will not participate.

For more than 50 years, Sanremo has been
the Italian music industry’s key annual show-
case event. But now, “for the record industry,
it’s a waste of time and money,” Edel Italy pres-
ident Paolo Franchini says.

Renis succeeded veteran TV presenter Pippo
Baudo as artistic direc-
tor. His own connection
with Sanremo dates
back to the 1962 fes-
tival, where he per-
formed the internation-
al hit "Quando Quando
Quando.”

More recently, Ren-
d iswon a Golden Globe
Award in 1998 for the
Celine Dion/Andrea
Bocelli duet “The
Prayer,” for which he
wrote the Italian/English translation. He also
co-produced that record.

The announcement of Renis’ appointment was
followed by confirmation that RAI would broad-
cast the fourth edition of FIMI's Italian Music

(Continued on page 53)
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FRANCHINI: ‘SANREMO IS
A WASTE OF TIME, MONEY’

Spanish Chart Changes
Get Mixed Reception

BY HOWELL LLEWELLYN

MADRID-—A revamp of chart rules in Spain
means that high-profile product

from the country’s best-known [B8

indie label, Vale Music, has van-
ished from the album listings here.

The label’s president has called
the effect of the rule change
“painful,” although other compa-
nies have welcomed the move. ‘

Spanish labels body AFYVE in-
troduced new regulations for its |-
official top 100 albums chart from |
the first week of November.

The chart now excludes multi- ¥
artist compilation albums and
any CDs that retail for less than
7.50 euros ($8.80). A separate Top
20 Compilations chart has been
launched.

The price qualification has had
an immediate effect at Barcelona-
based indie label Vale Music.

GUISASOLA: SPAIN NEEDS
ONE OFFICIAL CHART

Three Vale albums featuring material from
hugely popular TV talent show “Operacion Tri-
unfo” (OT), which would have been featured in

the Spanish top 100 for the sales
1 week ended Nov. 9, were dropped.

Vale’s albums from the “Fame”-
style OT, retailing at 6 euros ($7),
have regularly dominated the album
charts during the past two years.

“It is painful to see that. overnight,
[these OT] albums have been wiped
from the charts,” Vale Music presi
dent Ricardo Campoy says. “The
charts should reflect the reality of
what is sold at sales points.”

Four multi-artist compilations
that would have appeared in the
“old” top 100 reappeared in the
§ first Top 20 Compilations chart.
The OT albums are not currently
eligible for any other Spanish
charts because of their low price.

Single-artist “greatest hits”

(Continued on page 52)
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JAPAN UNITED KINGDOM FRANCE GERMANY

THIS WEEK
THIS WFFK
LAST WEEK
THIS WEEK

{DEMPA PUBLICATIONS {NC.} 11/18/03 {THE OFFICIAL UK CHARTS CO.} 11/17/03 {SNEP/IFOP/TITE-LIVE} 11/17/03 (MEOIA CONTROL) 11/18/03
SINGLES i SINGLES SINGLES SINGLES

YUMEMONOGATARI CRASHED THE WEDDING SCHICK MIR NERN ENGEL

ik
s

HEY OH
TRAGEDIE  UP MUSIC

TACKEY & TSUBASA  AVEX TRAX BUSTED UNIVERSAL DVERGROUND  POLYDD|
NO WAY TO SAY ME AGAINST THE MUSIC LA BAMBA FREE LIKE THE WIND
AYUMI HAMASAKI AVEX TRAX BRITNEY SPEARS FT. MADONNA  JIVE STAR ACADEMY 3 MERCURY ALEXANDER HANSA

VIATA ASHITA 3 MUSIC IS THE KEY

DIS LHEURE 2 20Uk UP MUSIC

SUMMER JAM 2003

UNOEROOG PROJECT VS. SUNCLUB  HOT TRACKS
TOI, TU

CERENA & UNBERTO TOZZI EAST WEST

11 | MARIA MAGDALENA

JESSICA MARQUEZ UNIVERSAL

5 | PAPICHIULO...TE TRAIGO EL MMMM
LORNA  SCORPIO

SARAH CONNDR FT. NATURALLY 7 COLUMBIA
LOVE'S DIVINE

SEAL WEA

ME AGAINST THE MUSIC
BRITNEY SPEARS FT. MADONNA  JIVE
WHERE IS THE LOVE?

BLACK EVED PEAS FT. JUSTIN TIMBERLAKE ABM

WHITE FLAG
DIDO  ARIOLA

| TURN ME ON
EVERY LITTLE THING  AVEX TRAX KEVINLYTTLE  ATLANTIC

SLOW

KYLIE MINOGUE  PARLOPHONE
BE FAITHFUL

FATMAN SCOOP FT. CROOKLYN CLAN  DEF JAM
HEY YA!/GHETTO MUSICK
OUTKAST  ARISTA

FLIP REVERSE

BLAZIN' SQUAD  EAST WEST

WHERE IS THE LOVE?

BLACK EYED PEAS FT. JUSTIN TIMBERLAKE  A&M

LOST FOR WORDS
RONAN KEATING POLYDOR

HIRAGI PASS THAT DUTCH DJ
)0 AS INFINITY _AVEX TRAX MISSY “MISDEMEA LLIOTT _EAST WEST DIAM'S HOSTILEVIRGIN

ALBUMS ALBUMS ALBUMS ALBUMS
HERBERT GROENEMEYER

-AST SONG
SACKT NIPPON CROWN
MOTTO CHIKAKUDE KIMINO YOKOGA. . ...
TARD  B-GRAM

Al GA YOBUHOUE

20RNO GRAFFITTI SONY

CHOO CHOO TRAIN

XILE RHYTHM ZONE

SHIROITENSHI GA ORITEKURU
3AG FAIR TDY'S FACTORY

ETERNAL
XILE  RHYTHM ZONE

2
4 MA RIVALE, FIESTA LATINA
3
7

TROUBLE

PINK~ ARISTA

ZUR ERINNERUNG
FERRIS MC YO MAMA

ROCKIN’ ON HEAVEN’'S DOOR
JEANETTE POLYOOR

BABY BOY
BEYONCEFT. SEANPAUL COLUMBIA

10 | JE VEUX VIVRE
FAUDEL~ MERCURY

O 0 N O BN
O O N O AW N

P I T ST, B S S U R

_\
)
]

4 THE BEATLES 1 DIDO B | | CELINE DION
_ETITBE.. NAKED TOSHIBA/EMI LIFE FOR RENT CHEEKY/ARISTA UNEFILLEET4 TYPES COLUMBIA MENSCH LIVE CAPITOL
Z MIKA NAKASHIMA 4 R.E.M. 2 1 JOHNNY HALLYDAY PINK,
LOVE SONY IN TIME: 1988-2003 WARNER BROS. PARC DES PRINCES 2003 MERCURY TRY THIS ARISTA
3 2 MARIYA TAKEUCHI K] PINK 3 2 LYNDA LEMAY DIDO
_DNGTIME FAVORITES WARNER MUSIC JAPAN TRY THIS ARISTA LES SECRETS DES OISEAUX WEA LIFE FDR RENT ARIOLA
4 JYOSHI JUUNI GAKUBOU 4 BLUE 4 8 NATASHA ST-PIER R.E.M.
CISEKI PLATIA ENTERTAINMENT GUILTY INNOCENT/VIRGIN LINSTANT D'APRES COLUMBIA IN TIME: 1988-2003 WARNER BROS.
5 BRITNEY SPEARS 5 ATOMIC KITTEN S5 6 DIDO SEAL
INTHE ZDNE BMG FUNHDUSE LADIES NIGHT INNDCENT LIFE FOR RENT BMG IV WARNER BRDS.
& ERIC CLAPTON 6 BRYN TERFEL & 9 STAR ACADEMY 3 ROBBIE WILLIAMS
BALLADS WARNER MUSIC JAPAN BRYN DEUTSCHE GRAMMOPHONE FAITSA BAMBA MERCURY LIVE AT KNEBWORTH CAPITDL
7 GARNET CROW 7 HAYLEY WESTENRA 7 12 STAR ACADEMY 3 JEANETTE
CRYSTALLIZE KIMITO U HIKARI  GIZA STUDIO PURE DECCA CHANTE ELTDN JOHN MERCURY BREAK ON THROUGH PDLYDDR
e JYOSHI JUUNI GAKUBOQU 8 ELTON JOHN 8 1" TRAGEDIE SARAH CONNOR
| BEAUTIFUL ENERGY PLATIA ENTERTAINMENT THE GREATEST HiITS 1970-2002 ROCKET TRAGEDIE UP MUSIC KEY TO MY SDUL  X-CELLEPIC
G DREAM THEATER 9 ROD STEWART S ) ETIENNE DAHO DICK BRAVE & THE BLACKBEARDS
TRAIN OF THOUGHT WARNER MUSIC JAPAN AS TIME GOES BY ... GREAT AMERICAN SONGBOOX VOL. Il J REEVOLUTION VIRGIN DICK THIS! WEA
ie HITOMI YAIDA 10 LIONEL RICHIE & THE COMMODORES 10 74 HENRI SALVADOR 10 ) BON JOVI
1 AIR/COOK/SKY TOSHIBA/EMI THE DEFINITIVE COLLECTION UNIVERSAL TV MA CHERE ET TENDRE SOURCE j- THIS LEFT FEELS RIGHT: GREATEST HITS ISLAND
CANADA ITALY SPAIN AUSTRALIA .

LAST WEEK
THIS WEEK
LAST WEEK
LAST WEEK
THIS WEEK
LAST WEEK

HA1S VoLES,

(SOUNDSCAN) 11/29/03 (FIMI/NIELSEN)} 11/17/03 (AFYVE/MEOIA CONTROL) 11/18/03 (ARIA} 11/18/03
SINGLES SINGLES SINGLES SINGLES

SOMETHING MORE OBSESION ME AGAINST THE MUSIC L8 ME AGAINST THE MUSIC
RYAN MALCOLM  VIK/BMG AVENTURA PLANET BRITNEY SPEARS FT. MADONNA  JIVE BRITNEY SPEARS FT. MADONNA JIVE

-
2

TROUBLE . ME AGAINST THE MUSIC sLow 2 ] SLOwW
PINK_ ARISTA/BMG BRITNEY SPEARS FT. MAODNNA  JIVE KYUEMINOGUE PARLOPHONE KYLIE MINOGUE PARLOPHONE
2 | MEME LES ANGES 3 WHITE FLAG 2 UNO MAS UNO SON SIETE 3 4 BABY BOY
AU DE MONTIGNY ~ VIK/BMG DIDO  BMG RICORDI FRAN PEREA GLOBOMEDIA BEYONCE FT. SEAN PAUL COLUMBIA
6 YA! 4 4 WHERE IS THE LOVE? ENCONTRARAS 4 2 PIL.M.P.
OUTKAST ARISTA/BMG BLACK EYED PEAS FT. JUSTIN T'MBERLAKE INTERSCOPE NATASHA ST-PIER  COLUMBIA 50 CENT  INTERSCOPE
4 LOW 5 BROKEN BUFANK/XHELAZZ 5 6 SOMEDAY
KELLY CLARKSON RCA/BMG ELISA SUGAR R OERUMBA BOA MUSIC NICKELBACK ROADRUNNER
5 | BABY BOY 6 SLOW ENJOY THE RIDE 6 9 | INTO YOU
BEYONCE FT. SEAN PAUL  CDLUMBIA/SDNY MUSIC KYUE MINOGUE PARLOPHONE MARLANGO ~SUPEREGO FATBOY SLIM EAST WEST
3 SUNRISE 7 GUILTY PERVERSO 7 7 NOT ME, NOT !
SIMPLY RED ~UNIVERSAL BLUE VIRGIN TIZIANO FERRO CAPITOL DELTA GOODREM  ARISTA
7 SOMEDAY 8 13 | LA MIA RAGAZZA MENA ) PECOS COLLECTION 3 5 WHERE IS THE LOVE?
NICKELBACK EMI ARTICOLO 31 RICDRDI PECOS SON BLACK EYED PEAS FT. JUSTIN TIMBERLAKE A&M
8 SO YESTERDAY 9 3 A BRACCIA APERTE FRANTIC ? 10 | SO YESTERDAY
RIARY DUFF  BUENA VISTA/HOLLYWOOO/UNIVERSAL ZERO RENATO  EPIC METALLICA' VERTIGO HILARY DUFF WARNER BROS.
9 BYE BYE BOYFRIEND 10 YOU WEREN'T THERE 10 | MOTIVOS DE UN SENTIMIENTO ('l 13 | TROUBLE
FEFE DOBSON ISLAND/UNIVERSAL LENE MARLIN VIRGIN JOADUIN SABINA~ BMG/ARIOLA PINK_ ARISTA
ALBUMS ALBUMS ALBUMS ALBUMS
SARAH McLACHLAN 1 ZERO RENATO 1 5 QUECO 1 1 DELTA GOODREM
AFTERGLOW NETTWERK/BMG CATTURA EPIC TENGO TOOL INNOCENT EYES EPIC
WILFRED LE BOUTHILLIER 2 R.E.M. 2 2 JULIO IGLESIAS 2 2 JOHN FARNHAM
WILFRED LE BOUTHILLIER MUSICOR QUEBEC/SELECT INTIME: 1988-2003 WARNER BROS. DIVORCID ' COLUMBIA ONE VOICE: THE GREATEST HITS GOTHAM
SOUNDTRACK 3 GIGI D'ALESSIO 3 7. EUROJUNIOR 3 6 POWDERFINGER
TUPAC: RESURRECTION AMARU/INTERSCOPE/UNIVERSAL BUONA VITA RCA EURDJUNIOR FESTIVAL VALE MUSIC VULTURE STREET UNIVERSAL
JOSH GROBAN 4 DIDO 4 3 CAFE QUIJANO 4 4 DIDO
CLOSER 143/REPRISE/WARNER LIFE FOR RENT BMG RICORDI QUE GRANDE ES ESTO DEL AMOR  WARNER BROS. LIFE FORRENT BMG
SHERYL CROW 5 4 NEK 5 1 ROSA 5 3 VARIOUS ARTISTS
THE VERY BEST OF SHERYL CROW A& M/INTERSCOPE/UNIVERSAL THE BEST OF: LANNO ZERO WEA AHORA VALE MUSIC AUSTRALIAN 100L: THE FINAL12  BMG
ROD STEWART 6 TIZIANO FERRO BT BRUCE SPRINGSTEEN 6 5 R.E.M.
ASTIME GOES BY . . GREAT AMERICAN SONGBOOK VOL. Il  J/BMG 111 CENTO ONCE CAPITOL THE ESSENTIAL  COLUMBIA IN'TIME: 1985-2003  WARNER BROS.
G-UNIT 7 ROBBIE WILLIAMS 7 6 PECOS 7 7 ROD STEWART
BEG FOR MERCY G-UNIT/SHADY/INTERSCOPE/AUNIVERSAL LIVE AT KNEBWORTH  CAPITOL DONDE ESTABAS TU? SONY AS TIME GOES BY ... GREAT AMERICAN SONGBOOK VOL.2 ARISTA
PINK 8 BRUCE SPRINGSTEEN 3 4 JOAN MANUEL SERRAT T PINK
TRY THIS  ARISTA/BMG THE ESSENTIAL COLUMBIA SERRAT SINFONICO  ARIOLA TRY THIS  ARISTA
NICKELBACK 4 STADIO ? 8 R.E.M. 9 9 COLDPLAY
THE [ONG ROAD ROAORUNNER/EM! STORIE E GEOGRAFIE CAPITOL INTIME: 1983-2003 WARNER BROS. ARUSH OF BLOOD TO THE HEAO  PARLOPHONE
COLDPLAY 10 EROS RAMAZZOTTI gyl 10 | FRAN PEREA jc 8 ROBBIE WILLIAMS
COLDPLAY LIVE 2003 _CAPITOL/EMI 9 ARIGLA i LA CHICA DE LA HABITACION DE AL LADO QRO LIVEAT KNEBWORTH _CAPITOL

THE NETHERLANDS NORWAY SWITZERLAND

SWEDEN

(VERDENS GANG NORWAY) 11/17/03 (MEDIA CONTROL ) 11/18/03

SINGLES

1 | WHERE IS THE LOV
BLACK EYED PEAS FT. JUSTIN TIMBEHLAKE A&M
FREE LIKE THE WIND

ALEXANDER  HANSA

6
2 | WHITE FLAG
3

{MEGA CHARTS BY) 11/16/03 (GLF} 11/14/03

SINGLES SINGLES SINGLES
| COWBOY, VILSE | SKOGEN 8 | HEY YA!/GHETTO MUSICK
CHIPZ GLAM SLAM MARKOOLIO BONNIER OQUTKAST ARISTA
ANYPLACE, ANYTIME, ANYWHERE SKA VI GA HEM TILLDIG . . . 19 | ME AGAINST THE MUSIC
NENA & KYM WILDE WARNER BROS. MIIO MED AYO  S56 BRITNEY SPEARS FT. MADDNNA  JIVE

TURN ME ON HEY YA!/GHETTO MUSICK WHITE FLAG
KEVIN LYTTLE WEA OUTKAST ARISTA DID0 BMG

DIDC BMG

[o S O I

TRAFFIC STARKARE 1| WHERE IS THE LOVE? WRAPPED
DJTIESTO  BLACK HOLE RECORDS, SARALOFGREN MARIANN BLACK EYED PEAS FT. JUSTIN TIMBERLAKE UNIVERSAL GLDRIA ESTEFAN  EPIC
OM DU STANNAR HOS MIG HOLE IN THE HEAD 12 | TROUBLE

WHITE FLAG
DIDO  BMG

| NINA&KIM BONNIER SUGABABES [SLAND PINK  ARISTA

ALBUMS ; ALBUMS ALBUMS

FRANS BAUER R.E.M. MORTEN ABEL R.E.M.
‘N ONS GELUK  SONY MUSIC MEDIA INTIME: 1988-2003 WARNER BRDS. BEING EVERYTHING KNOWING NOT  VIRGIN INTIME: 1383-2003  WARNER BROS

BACKYARD BABIES JAN WERNER
STOCKHOLM SYNDROME RCA SINGER OF SONGS POLYDOR

LISA MISKOVSKY
FALLING WATER STOCKHOLM

DIDO
LIFE FORRENT BMG

DIDO
LIFE FOR RENT  BMG

ROBBIE WILLIAMS
LIVE AT KNEBWORTH  CAPITOL

BON JOVI
THIS LEFT FEELS RIGHT: GREATEST HITS  ISLAND

.E.M.
IN TIME: 1988-2003 WARNER BROS.

v w N

SUGABABES SIMON & GARFUNKEL BRUCE SPRINGSTEEN ROBBIE WILLIAMS
THREE ~ ISLAND THE ESSENTIAL SIMON & GARFUNKEL COLUMBIA THE ESSENTIAL  COLUMBIA LIVE AT KNEBWORTH EMI
ILSE DE LANGE LASSE STEFANZ PINK SEAL

DET HAR AR BARA BORJAN FRITUNA TRY THIS  ARISTA IV WARNER BRDS.

HERE | AM: 1998-2003 WARNER BROS.

Hits. of the World is compiled at Billboard/London. NEW = New Entry RE = Re-Entry
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B | Globdl

China Bans Punks
From Touring Abroad

AUSTRIA

{AUSTRIAN IFPVAUSTRIA TOP 40) 11/19/03

SINGLES

SCHICK MIR NEN ENGEL
GVERGROUND  CHEYENNE

FREE LIKE THE WIND
ALEXANOER HANSA

WHERE IS THE LOVE?
BLACKEYED PEAS FT. JUSTIN TIMBERLAKE A&M

WHITE FLAG
010D BMG

oW =N

TROUBLE

PINK_ ARISTA

ALBUMS

R.E.M.

INTIME: 1383-2003 WARNER BROS.

PINK
TRY THIS  ARISTA

BON JOVI
THIS LEFT FEELS RIGHT: GREATEST HITS  ISLAND

ROBBIE WILLIAMS
LIVE AT KNEBWORTH  CAPITOL

EER
AUFWINO  SONY

DENMARK

{IFPI/NIELSEN MARKETING RESEARCH) 11/18/03

SINGLES
ME AGAINST THE MUSIC
BRITNEY SPEARS FT. MADONNA  JIVE
HEY YA!/GHETTO MUSICK
OUTKAST ARISTA

CRASHED THE WEDDING
BUSTED UNIVERSAL

BE FAITHFUL
FATMAN SCOOP UNIVERSAL

SLOW
KYLIE MINOGUE  PARLOPHONE

ALBUMS

KIM LARSEN & KJUKKEN
7913 CAPITOL

R.E.M.

IN TIME: 1988-2003 WARNER BROS.
BIG FAT SNAKE

ONE NIGHT OF SIN  CMC/EMI
ERANN DD

THAT'S THE WAY FORME  SONY

FREDDY BIRSET
| CHAMPS ELYSEES CMC

BELGIUM/FLANDERS i

B0 W N

{PROMUVI) 11/19/03

SINGLES

YOU ARE THE REASON
SARAH & KOEN WAUTERS EMI

ANYPLACE, ANYTIME, ANYWHERE
NENA & KYM WILOE WEA

TRAFFIC

DJTIESTO  BLACK HOLE RECORDS

I'VE ONLY BEGUN TO FIGHT
NATALIA  ARIOLA

SATURDAY NIGHT
UNDERDOG PROJECT  ARS

R.E.M.

INTIME: 19832003 WARNER BROS.
WIM SOUTAER

EEN NIEUW BEGIN ARIOLA
DIDO

LIFEFOR RENT  BMG
NATALIA

THIS TIME ~ ARIOLA
VARIOUS ARTISTS
EUROSONG FOR KIOS  EMI

PORTUGAL

S W o0 o

(AFP) 11/18/03

SINGLES

SING FOR THE MOMENT

EMINEM INTEHSCDPE
A-CHING!

SHANIATWAIN MERCURY

LOSE YOURSELF
EMINEM  INTERSCOPE

AS | CALL YOU UP
MANE  FAROL MUSICA

GOING UNDER
EVANESCENCE  WINO-UP/EPIC

ALBUMS

RUI VELOSO

0 CONCERTO ACUSTICO VIRGIN
ROBBIE WILLIAMS
LIVE AT KNEBWORTH  CAPITOL

MARISA MONTE
TRIBALISTAS EMI

ENNIO MORRICONE/DULCE PONTES
FOCUS ~ POLYDOR

JULIO IGLESIAS
DIVORCID COLUMBIA

IRELAND

(IRMA/CHART TRACK] 11/14/03

SINGLES

ME AGAINST THE MUSIC
BRITNEY SPEARS FT. MADONNA  JIVE
BE FAITHFUL

FATMAN SCOOP FT. CRODKLYN CLAN  DEF JAM
CRASHED THE WEDDING
BUSTED  UNIVERSAL

WHERE IS THE LOV

BLACK EYED PEAS FT. JUSTIN TIMBERLAI(E INTERSCOPE

IRELAND’S CA
IRISH RUGBY SQUAD FT. smou CASEY UNIVERSAL
ALBUMS

R.E.M.
IN TIME: 1388-2003 WARNER BROS.

MARIO ROSENSTOCK
GIFT GRUB—THE BEST OF 2003 EMI

DIDO
LIFE FOR RENT  CHEEKY/ARISTA

SHERYL CROW
THE VERY BEST OF SHERYL CROW  A&M

THE ESSENTIAL COLUMBIA

FINLAND

| DYNAMITE

{YLE) 11/16/03
SINGLES

MITA SINA SANOA?
PiZZA ENRICO  MAGNUM MUSIC

MUT
RIPSIPIRAKKA MERCURY
MINA OLEN
KDTITEOLLISUUS  MEGAMANIA

I
BEATS AND STYLES EPIC

MAHDOLLISUUDET AUKI
KINGSIZE/PLAYGROUND

CNX
AIGN  HERODES/EMI

MEL
KAKSI KERTAA ENEMMAN  RCA
TIKTAK
YMPYRAA POLYDOR
VESA-MATTI LOIRI
YSTAVAN LAULUT  WEA

KASEVA
MONEN VUODEN JALKEEN LOVE RECORDS

HUNGARY

BRUCE SPRINGSTEEN

{MAHASZ) 11/09/03

SINGLES

SZERESS MOST
ZSEDENYT ADRIENN MAGNEDTON

4 | SZEXT RGY

TANKCSAPDA ~ SONY
9 | LIKE
5

GLUE
SEAN PAUL WARNER

BOTTLE LIVING
DAVE GAHAN  MUTE

CHIHUAHUA
DJBOBO BMG

ALBUMS

MARIO
SARGAROZSA R0ZSA RECDRDS/EMI

-TECH
MERRE JAR A BOLDOGSAG? EMI

MATY! ES AN HEGEDUS
NECSI-NECST EMI

FIESTA

PUERTO RICO  EMI
CSERHATI ZSUZSA
BEST OF

CZECH REPUBLIC

(IFPI) 11/14/03

JAROMIR NOHAVICA
BABYLON SONY MUSIC/BONTON

BAT
DOLEV QOLE EMI

LUCIE BILA

JAMPADAMPA  EMI

CHINASKI

PREMIUM-BEST OF 1993-2003  UNIVERSAL
HELENA VONDRACKOVA
HADEJ!  UNIVERSAL

DAN BARTA

ENTROPICTURE ~ SONY MUSIC/BONTON
SOUNDTRACK

KILLBILLVOL.1 WARNER

MARIE ROTTROVA
VSECHNO NEJLEPSI SUPRAPHON
R.E.M.

IN TIME: 1383-2003 WARNER BROS,

ELAN
TRETIE 0KO_ BMG

A weekly scorecard of albums simultaneouzly attaining top 10 chart status
in three or more leading aorld markets.

Bilboord EUROCHARTS

Eurocharts are compiled by Bitlboard from the
natignal singles and album sales charts of 18
Eurepean countries.
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SINGLES SALES

ME AGAINST THE MUSIC
BRITNEY SPEARS FT. MADDNNA  JIVE

WHERE IS THE LOVE?
BLACK EYED PEAS FT.JUSTIN TIMBERLAKE  INTERSCOPE

WHITE FLAG
DIDO  CHEEKY/ARISTA

THIS WEEK

sLow
KYLIE MINOGUE  PARLOPHONE

BN W =

HEY OH

TRAGEDIE UP MUSIC

CRASHED THE WEDDING
BUSTED UNIVERSAL

BABY. BOY
BEYONCE FT. SEAN PAUL COLUMBIA

LA BAMBA

STAR ACADEMY 3 MERCURY
SCHICK MIR NEN ENGEL
OVERGROUND  CHEYENNE

FREE LIKE THE WIND
ALEXANDER HANSA

TURN ME ON
KEVIN LYTTLE  ATLANTIC/WEA
34 | HEY YA!/GHETTO MUSICK
DUTKAST ARISTA
10 | TROUBLE
PINK ™ ARISTA
19 | MA RIVALE, FIESTA LATINA
DIS UCHEURE 2 20Uk UP MUSIC
18 | MUSIC IS THE KEY
SARAR CONNDR FT. NATURALLY 7 X-CELL/SONY
7 IF YOU COME TO ME
ATOMIC KITTEN  INNOCENT/VIRGIN
12 | SUMMER JAM 2003
UNDERDOG PROJECT VS. SUNCLUB  PLAYGROUNO
24 | LOVE'S DIVINE
SEAL WEA
11 | BE FAITHFUL
FATMAN SCOOP FT CROOKLYN CLAN  DEF JAMIMERCURY
HOLE IN THE HEAD
SUGABABES ISLAND

ALBUM SALES

DIDO

LIFE FORRENT  CHEEKY/ARISTA
R.E.M.

INTIME: 1988-2003 WARNER BROS.

PINK
TRY THIS  ARISTA

ROBBIE WILLIAMS
LIVE AT KNEBWORTH  CHRYSALIS

BON JOVI
THIS LEFT FEELS RIGHT: GREATEST MITS  ISLAND

BLUE

GUILTY  INNOCENT/VIRGIN
HERBERT GROENEMEYER
MENSCH LIVE  CAPITOL

ATOMIC KITTEN
LADIES NIGHT  INNOCENT/VIRGIN

SEAL

iV WARNER BROS.

CELINE DION

UNEFILLE ET4TYPES  COLUMBIA

ROD STEWART

AS TIMEGOES BY .. GREAT AMERICAN SONGBOOK VOL Il J
BRUCE SPRINGSTEEN

THE ESSENTIAL BRUCE SPRINGSTEEN COLUMEBIA
SEAN PAUL

OUTTY ROCK  ATLANTIC
EVANESCENCE

FALLEN  WiND.-UP/EPIC

8 | SUGABABES
THREE ~ ISLAND

STING

SACRED LOVE A&M
JUSTIN TIMBERLAKE
JUSTIFIED  JIVE

DREAM THEATER
TRAIN OF THOUGHT = ELEKTRA

SHERYL CROW
THE VERY BEST OF SHERYL CRDW  A&M

JOHNNY HALLYDAY
PARC DES PRINCES 2003 MERCURY
RADIO AIRPLAY

Manitored Radio Airplay information from
across Europe as monitored
and tabulated by Music Contrat. ’

11/19/03 music control

THIS WEEK
LAST WEEK

WHITE FLAG
IO  ARISTA

- | WHERE IS THE LOVI
BLACK EYED PEAS FT, JUSTIN TIMBERLAKE INTERSCOPE

HOLE IN THE HEAD
SUGABABES ISLAND

BABY BOY

BEYONCE FT. SEAN PAUL  COLUMBIA
- | NEVER LEAVE YOU
LUMIDEE BAD BOY/ISLAND
SLOW

KYLIE MINDGUE  PARLDPHDNE
BLUE

GUILTY  INNOCENT/VIRGIN

SOMEDAY
NICKELBACK ROAORUNNER

O 0 N O B W N -

SEXED UP

ROBBIE WILLIAMS CHRYSALIS
- | ONE MORE CHANCE
MICHAEL JACKSON EPIC

- | TROUBLE

PINK  ARISTA

- | IF YOU COME TO ME
ATOMIC KITTEN  INNOCENT/VIRGIN

o

P.I.M.P.
56.CENT  INTERSCOPE

China’s only all-girl punk band, Hang
on the Box, has been forced to pull out
of a UK. tour after being denied travel
visas by Chinese authorities, who said
the band’s music is “an inappropriate
representation of Chinese culture.”
The tour was to have started Nov. 17.

Since forming in 1999 as 16-year-

HANG ON THE BOX: JUST HANGING AROUND

old Beijing schoolgirls, the quartet,
Wang Yue, Yang Fan, Yilina and Shen
Jing, has gained notoriety in China for
its hard-hitting, anarchic music, taking
its lead from Japanese girl-punk and
U.S. new-wave acts.

The band is start-

“I think my way of writing is
unique,” Amador says. “I compose on
the guitar and then transpose it to
the piano.” HOWELL LLEWELLYN

SECOND CHANCE: Executives at BMG
Ricordi describe 26-year-old Roman
singer/songwriter Mauro Di Maggio,
whose album “Inogniforma”
was released Oct. 24, as “an
absolute priority.”

Di Maggio, whose rich
falsetto voice is also evident
on romantic single “Non Ti
Voglio Fermare,” is being
treated as an exciting debu-
tant. But this is not his first
recording venture.

The classically trained
guitarist admits to an
unsuccessful appearance
in the Youngsters section
of the 1996 Sanremo Festi-
val, which was accompanied by a
one-album deal with another label.

Di Maggio, an engaging character
who answers his fans’ e-mails personal-
ly, tells Billboard, “1 just wasn't ready
then, whereas [ am now.” MARK WORDEN

ing to develop a cult
following world-
wide. It performed
at last year’s South
by Southwest Music
Conference in
Austin, and its sec-
ond album, “For
Every Punk Bitch &
Arsehole,” was
recently released on
UK. indie label

Global
Pulse [

Nigel Williamson, Editor

nwilliamson@billboard.com

Arrivederci Baby.

A non-official source in Beijing tells
Billboard, ““This happens from time to
time. A musical act or a film director
will hit the Chinese cultural authorities’
radar, and as a result, they are barred
from traveling abroad. It doesn’t hap
pen as often as it used to, since China
stopped requiring exit visas for its citi-
zens. But it does still occur.”

STEVE ADAMS and ADAM WILLIAMSON

0 BROTHER: Spain’s pioneer flamen-
co-blues/rock band in the early '80s
was Pata Negra, led by gypsy brothers
Raimundo and Rafael Amador.
Younger brother Diego preferred to
stay at home, although he had taught
himself the guitar, drums and organ
before he was in his teens. Now 30, he
has become an extraordinary pianist.
When IFantasy Records of Berkeley,
Calif,, held its annual convention in
Barcelona last year, Fantasy’s distribu-
tor in Spain—Mario Pacheco of pio-
neer indie label Nuevos Medios—

MODERN LIVING: After a two-year
absence, the Living End has resur-
faced with a bang.

In October, the punk-inspired trio
debuted at No. 4 on the Australian
Record Industry Assn. chart with its
album “Modern ARTillery” (EMI).

The band’s rapid rise began four
years ago with such spiky-topped
anthems as “Prisoner of Society.” But a
near-fatal car crash in late 2001 involv-
ing singer/guitarist Chris Cheney kept
the band off the road for a year.

The Trio plans to tour the U.S. and
Europe in early 2004, when “Modern
ARTillery” will be issued internationally
through Warner Music. CHRISTIE ELIEZER

HIS LIFE IN SONG: Ttalian-Belgian

singerAwriter/composer Salvatore

Adamo is celebrating 40 years of

recording with a 12-CD set and a dou-

ble retrospective album called “Cest

Ma Vie” (Capitol Music Belgium).
Such classic Adamo songs as
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Japan's Yoshida Brothers Eye Overseas Audience

BY STEVE McCLURE

TOKYO—The boyish good looks, musical skills and good-
natured sibling rivalry of Ryoichiro and Kenichi Yoshida might
suggest a Japanese version of the Everly Brothers.

But unlike Don and Phil, Ryoichiro and Kenichi don't sing.
And instead of guitars, they play a traditional three-stringed
instrument called the shamisen.

The instrument and style they play is called Tsugaru-shamisen.
What makes the Yoshida Brothers unique among shamisen play-
ers is that they break the rules of the genre by playing as a duo.

“The Tsugaru-shamisen has always been meant to be played
as a solo instrument, or else as part of a big group, like 100 peo-
ple,” Ryoichiro notes. “The characteristics that we want to
emphasize in our CDs are that we're playing as a duo—and that
we're brothers.”

In the hands of the duo, the shamisen takes on a vitality that
owes as much to mold-breaking guitarists like Django Reinhardt
or Jimi Hendrix as to the tradition in which it was brought up.
“Even though the shamisen is a traditional instrument,” Ryoichi-
ro says, “there’s a lot of leeway for personal expression.”

The Yoshidas' penchant for personal expression is not confined
to their music. They may wear traditional clothes but, like many
young Japanese, they dye their hair with a reddish-brown tint.
Onstage, Ryoichiro, 26, and Kenichi, 23, also engage in good-
natured banter that further erodes traditional music’s stuffy image.

In the past couple of years, the Yoshidas have struck a chord
with the Japanese public. Lately the brothers have also been intro-
ducing American audiences to this Japanese instrument through
their stateside debut album on Los Angeles-based Domo Records.

YOSHIDA BROTHERS: USETHE SHAMISEN IN NONTRADITIONAL WAYS

“Although the Tsugaru-shamisen is new to the U.S. market,”
Domo A&R director Tatsuya Hayashi says, “we believe this to
be the right time to introduce the Yoshidas’ music to the U.S.”

Victor Entertainment released the brothers’ first album, “Ibuki,”
in 2000. To date it has shipped more than 100,000 copies, accord-
ing to the label. That compares with the 5,000 or so copies that
Japanese traditional music albums usually sell domestically.

Subsequent albums “Move” (Victor, 2000), “Soulful” (2002)
and “Frontier” (2003) have not scaled those sales heights but
have still sold substantially.

Since 2002, the brothers have been signed to Sony Music
Entertainment Japan. According to SMEJ, Japanese shipments
for “Soulful” currently stand at 50,000 units. “Frontier” has
shipped 25,000 units. Outside Japan, the albums have been han-
dled by specialist import/export companies.

The Domo U.S. debut, “Yoshida Brothers,” cherry-picks the
Sony recordings. The label says it has shipped close to 7,000
copies since its Aug. 12 release. Domo also manages the duo in
the U.S. In Japan, it is handled by Tokyo-based agency KRK.

The Yoshidas were born and raised on Hokkaido, the north-
ernmost of Japan's four main islands. They have been playing the
shamisen since age 5.

Ryoichiro and Kenichi play as a duo but do not collaborate on
songwriting. “We have completely different styles and completely
different ways of creating songs,” Ryoichiro says. “I usually start
with the melody, not the rhythm. I like to look at nature when
I create music. My little brother is completely different.”

Kenichi's interest in rhythm, in comparison, has led him to
explore various music styles from around the world, including
flamenco guitar, on the duo’s recordings.

The Yoshidas have so far made few forays overseas, only visiting
France and Spain. But they made their live U.S. debut in October,
playing three club shows in New York and Los Angeles.

Japanese broadcaster NHK taped their New York performance
for a documentary it is making on the brothers. U.S. broadcaster
NPR and A&E also recorded them during the U.S. trip.

“The concerts were very successful,” Hayashi says. “The broth-
ers enjoyed the clapping and shouting from audiences. They rarely
receive that from audiences in Japan—they listen to shamisen
performances in traditional, quiet ways.”

Marquis

Continued from page 49

big labels,” he adds. “Probably half of
our consumer sales still comes in
through mail order.”

Deane Cameron is president of
Marquis’ Canadian distributor, EMI
Music Canada. He says the label has
several artists with global potential
but has “kept its boutique quality and
its credibility.”

Marquis’ crossover strategy is
underscored by the presence on its ros-
ter of prominent Canadian singer
Patricia O’Callaghan.

In February 2004, Marquis will
issue O’Callaghan’s third Marquis
album, “Naked Beauty.” It is the fol-
low-up to her critically acclaimed 1999
album “Real Emotional Girl,” which
was released outside Canada by Warn-
er-affiliated Teldec.

Rosen calls the album “theatrical
and edgy.” He adds: “Her music is dif-
ferent; that's what makes it wonder-
ful. That also makes it a challenge to
find its market.”

Marquis also provided a home for
husky-voiced jazz singer Molly John-
son following the bankruptcy of her
former distributor, Song Entertain-
ment Distribution, in 2001.

Johnson is a two-decade veteran of
Toronto’s downtown alternative music
scene. Marquis released her album
“Another Day” in Canada last year
(Billboard, July 20, 2002).

EMI released the album interna-
tionally in May, except for Japan
(where JVC Victor issued it that

month) and France (Universal, Oct.
21). It reached No. 113 on the official
French SNEP/IFOP-Tite Live album
sales charts for the week ended Nov 8.
A high-profile Canadian music
industry insider for decades, Rosen has
served as executive director of the
Canadian Independent Record Pro-
duction Assn. and was a founding exec-
utive director of the Foundation to
Assist Canadian Talent on Records.
Rosen operated Marquis part-time
until 1993. He decided to go full-time
after selling his digital audio research
company, Digital Home Jukebox Re-
search. He then teamed with former

magazine publisher Hoyle.

With the closure of Denon Canada’s
distribution arm in Toronto in 1997,
Marquis moved to EMI for its national
distribution. “We signed |genre-cross-
ing four-piece] Quartetto Gelato,”
Rosen recalls, “and we started grow-
ing.”

Good sales for any classical album in
Canada—international or domestic—
are considered to be in the region of
2,000-5,000 units. The bulk of Canadi-
an classical repertoire is issued by a
handful of Canadian independent labels
like Marquis, which either finance
recordings inexpensively or license

product. “A third of what we put out is
masters we license,” Rosen notes.

Marquis has a catalog of 90 albums,
including titles by flutist Susan Hoepp-
ner, violinist David Greenberg and the
Toronto Children’s Chorus. It releases
up to 10 projects a year.

Marquis titles are available in 25
countries through export or licensing
agreements.

The label’s strongest export markets
are the U.K. and Germany.

Marquis’ crossover activity has
been spurred by a loan provided by
the Music Entrepreneur Program
(MEP) created by the Department of

Canadian Heritage in 2001 to en-
hance the competitiveness of inde-
pendent Canadian labels and help
them compete globally.

Rosen says the MEP loan provided
an opportunity to accelerate the label’s
growth. As a result, Marquis was able
to recently hire former EMI Music
Canada classical marketing manager
Catherine Bourque as its sales and
marketing manager.

Declining to disclose the amount of
the MEP funding—which could be up
to $500,000 Canadian ($380,000)—
Rosen says, “It’s a loan, and we are con-
fident we will pay it back.”

Charts

Continued from page 49

type compilations and multi-artist al-
bums featuring new material continue
to appear in the top 100. The weekly list-
ings are compiled by the local arm of
German-based research company Media
Control from over-the-counter sales.

The company previously produced
two parallel album listings for AFYVE.
One was a “general” chart including
all album releases. The other was an
“artists” chart, which excluded com-
pilations and releases retailing at less
than 8 euros ($9.35).

Under the old system, different
media chose which listing they
wanted to publish as the “official”
chart, AFYVE president Antonio
Guisasola says. “That was not
acceptable,” he insists. “It under-

lined the fact that the Spanish chart
system was not homologous with
Europe’s other big markets.”

The Spanish music market is the
fifth-largest in Europe, according to
the International Federation of the
Phonographic Industry.

The Spanish chart was the only
major European album listing that
had no price restriction, Guisasola
says. “It was also the only chart
which routinely contained several
‘various artists’ CDs in the top 20,”
he adds. “That did not create a good
image.”

The eight-member AFYVE com-
mittee that voted 7-1 for the change
comprises the five majors, with three
(rotating) indie labels: Vale Music,
Madrid-based Avispa and Barcelona-
based Open Records. Vale's Campoy
was the dissenting voice.

Campoy says Vale's pricing policy
on its OT releases will not change
despite the chart exclusion. The label

claimed a first-half 2003 market share
of 18% in Spain and had six albums in
the Top 20 Compilations chart for the
week ended Nov. 9.

Barcelona-based dance label Blan-
coy Negro is another big compilation
seller. It had four CDs in the Nov. 9
compilations chart.

“Any restriction limits the field of
action,” Blanco y Negro president
Felix Buget complains. “The new for-
mat in one stroke substantially
reduces several genre options that are
often sold at a low price.”

The majors, however, are happy with
the new charts. “Everything that
includes us in the common practices
of other European markets improves
our efficiency,” Sony Music Spain pres-
ident José Maria Camara says.

The new system seems “quite rea-
sonable,” Universal Music Spain presi-
dent Marcelo Castello Branco adds.
“Getting into the charts is not the be-
all and end-all of everything. The

important thing is to make the market
more dynamic.”

Retailer reaction to the chart
changes has been low-key. “Spain is a
big compilation market,” music pur-
chasing director Javier Lopez of the
FNAC Spanish flagship store in Madrid
points out.

“The labels will still need a good
shop presence,” he adds, “whatever the
AFYVE chart says.”

With 85 department stores as well as
sales points in several hypermarkets, El
Corte Inglés is Spain’s biggest retailer.
It claims around 35% record retail
market share.

The chain compiles its own top 50
every Sunday night, based on in-store
sales. As a result, the new chart system
will have limited effect in-store, accord-
ing to the chain’s director of music pur-
chase, Javier Sanchez.

“People will still buy compilations
and catalog product,” Sanchez says,
“and the labels know that.”
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THE INTERNATIONAL WEEK IN BRIEF

MTV Networks U.K. & Ireland will launch a rock-
focused music channel Dec. 16 on the Sky Digital
platform. Targeting 25- to 34-year-old “album
enthusiasts” in the territory, the 24-hour, rock-
focused VH2 will feature videos by such acts as
Coldplay, the White Stripes, the Red Hot Chili
Peppers, R.E.M. and Travis. “Research is telling us
that there is an appetite out there for a very
focused, guitar-music-based channel that is not
currently being met,” MTV Networks UK. & Ire-
land managing director Michiel Bakker says. The
new channel will be the fourth in MTV U.K. & Ireland’s VH1 “family” of
digital channels, alongside VH1, VH1 Classic and TMF. LARS BRANDLE

Tokyo-based music group Columbia Music Entertainment has reported sales
of 14.2 billion yen ($130.2 million) for the six months ended Sept. 30,
up 7.5% from last year. The company reported a first-half loss of 797
million yen ($7.3 million), compared with a 1.5 billion yen ($12 million)
loss one year ago. The group includes the Tokyo-based core Columbia
Music Entertainment label and 11 affiliated companies. CME says that
despite steady sales by such acts as Jikyu 800 Yen, Charcoal Filter, X
Japan and Yo Hitoto, a lack of big hits and delays in cultivating new tal-
ent resulted in significantly lower-than-expected sales. The company
projects sales of 31 billion yen ($285 million) and a net profit of 200
million yen ($1.8 million) for the fiscal year ending March 31, 2004,
boosted by a recently signed licensing deal with V2 Records (Billboard
Bulletin, Sept. 20). STEVE McCLURE

Norah Jones’“Come Away With Me” (Blue Note/Capitol) continued to scale
new heights in Europe during October. The album has exceeded 4 mil-
lion shipments in Europe, according to the International Federation of
the Phonographic Industry, and qualifies for a four-time IFPI Platinum
Europe award. Texas' 1997 album “White on Blonde” (Mercury) quali-
fied for a third Platinum Europe Award, with shipments of 3 million
units. Four albums earned Platinum Europe status for the first time:
Sean Paul’s “Dutty Rock” (Atlantic), David Bowie’s two-CD “The Best of
Bowie” (EMI), Robbie Williams’ “Live at Knebworth” (Chrysalis/EMI) and
“The Best of R.E.M.—In Time 1988-2003" (Warner Bros.). LARS BRANDLE

Roxio chairman/CEQ Chris Gorog is confirmed as keynote speaker at the
fifth annual MidemNet, to be held Jan. 24, 2004, at the Palais des Festivals
in Cannes, France. Other speakers for MidemNet will include OD2 CEO
Charles Grimsdale, Clear Channel Entertainment senior VP of new media
(U.K.) Nora Rothrock and EMI Group executive VP John Rose. The music
and technology forum traditionally takes place the day before the official
opening of trade fair MIDEM. The trade fair’s organizer, Reed Midem, says
that as of Now. 4, 1,538 companies had signed up to exhibit at MIDEM
2004, compared with 587 last year. Earlier this year, Reed Midem
announced it would drastically cut prices for the MIDEM 2004 music
trade show in response to the global economic recession and difficult
times for the music industry (Billboard Bulletin, June 12). LARS BRANDLE

Malaysian pay-TV operator Astro has launched Hitz.TV, a music channel
with a strong emphasis on local talent. The channel is a spinoff from
Hitz.FM, a national top 40 radio station operated by Airtime Manage-
ment Programming (AMP). Kuala Lumpur-based Astro and AMP are
affiliates of Kuala Lumpur-based broadcasting conglomerate Astro All
Asia Networks. Hitz.TV is a 24-hour Malaysian music channel targeted
to complement the market reach of MTV and Channel V, two established
music channels that are available on the Astro platform. Local and
regional music videos account for 40% of Hitz.TV's content, with inter-
national music videos comprising the remainder. “Hitz.FM is a powerful
brand in Malaysia,” Astro COO David Butorac says. “Our primary goal is
to build excitement for the music industry as a whole,” he adds, “espe-
cially for Malaysian artists.” LEQ CHRISTIE

London-based indie Telstar Music Group is shedding 10 staffers, or about

10% of its work force. Mike Hall, managing director of dance imprint
Multiply, and Telstar marketing manager Phil Seidl are understood to
be the most senior staffers affected. Telstar saw a round of staff cuts
earlier this year, resulting in the loss of five jobs (Billboard Bulletin,
March 3). A spokesman for the company, which is home to Craig David,
Mis-Teeq and the Cheeky Girls in the U.K., describes the cuts as “fur-
ther slimming down.” LARS BRANDLE

Central Station On New Track

Home Leisure Group Acquires Well-Known Aussie Dance Label

BY CHRISTIE ELIEZER

SYDNEY—One of the best-known
names on Australia’s dance music
scene is under new ownership.

Wholesale group Home Leisure has
acquired indie label Central Station for
$11.78 million Australian ($8.48 million).

Under the deal, the Central Station
name will be attached to an expanded
range of product, including extreme-
sports and general-interest DVDs and
street- or club-clothing lines.

“The next stage is for us to capi- _
talize on our brands,” label GM §§
Morgan Williams says.

Williams and Central Station
founder and managing director Guis-
eppe Palumbo will retain their posi-
tions and creative control at the label.

The buyout does not include the
Palumbo-owned dance music retail
chain Central Station Records.
Palumbo launched his first store in
Sydney in 1975, initially importing
dance tracks from Europe. He now
owns five stores in Australia and one in
New Zealand, with a total staff of 60.

Palumbo set up the Sydney-based
Central Station label in 1986, with rep-
resentatives in London and Atlanta
sourcing licensed repertoire. The
record company now has 10 employ-
ees working on seven imprints. No lay-
offs are expected.

“Central Station’s store and record
company made a tremendous differ-
ence to the growth of the Australian
dance scene,” says Adrian Zac, program
and music director of Adelaide dance

WILLIAMS: MUSIC WILL
BETHE CORE BUSINESS

college radio station Fresh FM. “They
opened up new sounds to clubbers and
introduced dance music to new audi-
ences through their compilations.”

By licensing hot club tracks from
abroad and signing local acts, Central
Station has regularly cracked the Aus-
tralian Record Industry Assn. (ARIA)
charts. In the week ended Nov. 22, it
had three tracks in the ARIA Top 50
singles chart, two of which were
licensed from overseas.

According to industry estimates, the

company had a 1.2% share of the Aus-
tralian record market in the May-
August quarter. Its biggest album suc-
cesses to date have been with the
19-strong “Wild FM” compilation series
and the 16-strong “Skitz Mix” series.

Central Station says it has shipped 1
million units of the two series in Aus-
tralia since their 1996 launch.

BRANCHING OUT
Williams says music remains Cen-
tral Station’s core business, but a recent
downturn in dance sales has led the

NAYRATIL: “THIS IS
A PERFECT MARRIAGE

company to consider diversifying.

It plans to launch its first clothing
line in six months.

Beyond what Williams says is a
“loyal 18- to 35-year-old” customer
base, the new Central Station lines will
have a channel through Home Leisure
to the wholesaler’s customers. Those
include major supermarkets, gas sta-
tions and gift stores.

Home Leisure had total sales of
more than $100 million Australian
($72 million) in 2002, mainly based on
supplying plastic kitchen goods,
gift items and clothing apparel to
these outlets.

The company already has an
entertainment distribution arm,
MRA Distribution. It handles 40
catalogs of mostly mid-priced world
music and AC CD releases, plus its
wholly owned dance-pop imprint,
Collision Records. MRA had sales of
$17.5 million Australian ($12.25
million) in 2002.

Indie distributor Shock handles
Central Station domestically, but dis-
tribution is switching to MRA effective
Feb. 1, 2004.

The tie-up between the two compa-
nies is “a perfect marriage,” MRA GM
Glen Navratil says. He praises the
strength of Central Station’s brands,
marketing know-how and reputation,
adding: “Their only serious rival here
is Ministry of Sound.”

Home Leisure estimates that Cen-
tral Station will contribute $1 million
Australian ($720,000) to its pretax prof-
its for the six months ending Dec. 31.

Sanremo

Continued from page 49

Awards, scheduled for Nov. 28 in Milan
(Billboard Bulletin, Oct. 24). The com-
bination of the two events led industry
observers to assume that a rapproche-
ment between the labels and the San-
remo partners was imminent.

Within a matter of days, however,
RAI TV announced that it was can-
celing its plans to broadcast the Ital-
ian Music Awards (Billboard Bulletin,
Nov. 4). An RAI spokesman claims
the decision was taken after it had
offered to meet all FIMI's requests
regarding Sanremo, only to see that
offer turned down.

“RAI’s decision really shows how
state television treats music in this
country,” says Franchini, who is
coordinator of the Italian Music
Awards. “They basically said, ‘If you
want us to broadcast your awards
show, then come to Sanremo; if you
don’t come, forget it.””

RAI essentially offered FIMI a pack-
age deal, explains Adrian Berwick, pres-
ident/CEO of FIMI member BMG

Ricordi. “They told us they would pay
all the money owed if we signed a five-
year agreement [to participate in San-
remo]. We hadn’t yet seen the new fes-
tival regulations, so we said no. Then
they canceled plans to broadcast the
Italian Music Awards: They kicked us
in a place where it really hurts.”
Renis went ahead and announced
preliminary details of the 2004 Sanre-
mo Festival at a Nov. 11 press confer-
ence in the city. He said that the event
would run March 2-6 and promised an
impressive selection of international
guests, plus 12 Italian competitors
picked from a pre-selected group of 24.
Renis, who has a home in Los Ange-
les, was not available for further com-
ment at press time, but a spokesperson
promises he will deliver “excellent
news” about the festival “very soon.”
Renis is a friend of outspoken Ital-
ian prime minister Silvio Berlusconi
and was also friendly with the late
Frank Sinatra. Since his appointment,
the Sanremo situation has been kept
in the Italian public’s view, thanks to a
string of articles in the Italian press that
have concentrated on Renis’ colorful
past and what the press have claimed
are inappropriate friendships.
FIMI members are eager to dis-

tance themselves from any anti-Renis
press campaign. “We have absolutely
no hostility toward Renis,” Berwick
says. “He’s a professional, and he’s
worked hard to save the festival. Our
problem is with RAL”

Franchini adds: “I couldn’t care
less about the other stuff that’s been
said and written about Renis. I just
think that in musical terms, he rep-
resents the past.”

Italy’s other industry body, AF], rep-
resents non-FIMI-affiliated independ-
ent labels. AFI will participate in the
festival, according to its president,
Franco Bixio. The festival represents a
great showcase opportunity, Bixio
claims, particularly for new artists.

“Sure, the festival format needs
changing,” he says, “but that’s pre-
cisely what Renis is trying to do. He
should be given a chance.

“I realize, however, that our absence
wouldn’t be as big a blow to the festival
as FIMTI’s clearly is.”

Franchini seems to hold out little
hope of a swift return to the fold. “San-
remo has become a television event
that generates huge revenue for the
city of Sanremo and RAL” he says. “RAI
and Sanremo can organize the festival
by themselves.”
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500 127 vinvi $1,249.00 reorDER $699.00

1000 127 vinve $1,779.00 reoroer - $1199.00

PACKAGES INCLUDE: WHITE JACKET w/ HOLE ® MASTERING  FULL PROCESSING «
TEST PRESSINGS = 2-COLOR LABELS (stock background) ® SHRINKWRAP « QUICK TURN AROUND

2-color CD label from print-ready
film, jewelbox, shrinkwrap

Che beart

listens... ' |
it the “\ ) _\J
Stume beat l‘ S y
-Fk>
ASK FOR OUR FREE BROCHURE!

Park on_(he Ro:
I e 1939

Rainbo Records and €assettes
1738 Berkeley St. * Santa Monica, CA 90404 - (310) 829-3476
Fax: (310) 828-8765 * www.rainborecords.com * info@rainborecords.com

HEAVY DUTY POSTER 1'“3!5l
« End Plugs & UPS Included e

« Factory Direct =
* 46 Sizes In Stock

A 7 ]
MILLS, INC ﬂ!L

RRrUFACTUNES ©F FAPTE TURE D CORES

ORDER ONUNE
www.yazoomills.com

CALL TOLL FREE
1-800-242-5216 [

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD’s, cassettes
and LP's as low as 50¢. Your choice from the
most extansive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplo Music, Inc.
P.0.Box A Trenton, N.J. 08691-0020
emait: scorpliomus@aol.com

DISTRIBUTE ONLINE

Wholesale/Retail Digital Downiloads

Hard goods, tickets and digital download
sales all easily managed with SmartCart
Try It Free
www.smartcart.com/bb

Bizcom International
(801) 304-0444

AUDIOEXPRESSRECORDING.COM

We professionally restore your
favorites from records and tapes to CDs.
Amazing results!

Fast turn around for the Holidays.
Credit cards accepted.

Call Bill 301 565-8209

LOOK!!
Licensed Merchandise
Posters, stickers, patches call for a flier
800-872-2334
(Retailers Only)

NOTICES/ANNOUNCEMENTS

It's the issue the industry has been waiting for all year long, featuring
year-end charts in every genre and the expanded coverage of
the year’'s most notabie artists and events

A DON'T MISS ISSUE FOR SERIOUS CLASSIFIED ADVERTISERS
THROUGHOUT THE MUSIC INDUSTRY. YOU'LL GET TREMENDOUS EXPOSURE
FOR YOUR PRODUCT/SERVICE IN THIS “MOTHER OF ALL ISSUES"
ISSUES DATE: DECEMBER 27TH * AD CLOSE DECEMBER 15TH
END 2003 WITH MORE BANG FOR YOUR BUCK!

1-800-223-7524 * 1-646-654-4697 * jserrette @billboard.com

Looking for a
record deal ?7?

Getting signed is very hard to do. But we will

get the record deal you are looking for! Guar-
anteed Service. Calt now to receive your
FREE information.

Talent 2000
800-499-6395

BILLBOARD
CLASSIFIEDS

www.billboard.com
for more info call: 800-223-7524

COLLECTABLES

For Sale:
Collection of approximately 500 vintage publicity photos
and related paper items of rhythm and blues, biues, doo
wop and a few rock and roll artists. Best offer over $25,000
received by Feb. 15th, 2004. Send for catalog.

(314) 647-2447 or joelslot@blueswarld.com
or Joe! Slotnikoff Box 21652 St. Louis, MO 63109

| HELPWANTED
WANTED:

SEASONED AGENCY PRO
WITH INDUSTRY CONTACTS

Independent label artist with backing,
staff, studios, publicist and radio promoter
seeks the missing link--YOU. tYou are
a result-oriented, ethical and connected
professional who can deliver opening
slots and major tour dates for our artist.
1Our goal is for our artist to play no less
than 150 dates a year, every year! tIf you
have what it takes and have connections
with promoters, other agents, managers
and bands, prove it and keep our artist on
the road. Start by emailing your resume
to Josh at: seasonedagent@yahoo.com
or by faxing him at: +314.423.4867.

No need to relocate. Compensation will be
competitive. Serious inquiries only.
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VILEPOSTS

MARRIAGES
Kaynette Williams to Blake Shel-
ton, Nov. 17 in the Great Smoky
Mountains in Tennessee. Groom is
a country recording artist.

DEATHS
Yvonne Williams, 63, of bone
marrow cancer, Aug. 28 in North-
ridge, Calif. Williams was the wife
of R&B vocalist/writer/producer
Jerry “Swamp Dogg” Williams.
She began her career in the early
’70s with the Long Island, N.Y.
based label Mankind Records. As
a songwriter, Williams penned
hits for Inez & Charles Foxx and
Solomon Burke. She was also
active in East Coast DJ pools in
the "70s and served as CEO of the
family label, SDEG Records. In
addition to her husband, Burke is
survived by her husband, five
daughters, two granddaughters
and four grandsons,

Edward T. Graham, 76. of natural
causes, Nov. 9 in Albany, N.Y. Gra-
ham was a leading engineer for
CBS Records from the early 1960s
until his retirement in 1993.
Though he engineered a wide
selection of genres from Broadway
to pop, Graham mainly focused on
classical recordings by such artists
as Isaac Stern, Eugene Normandy
and Yo-Yo Ma. He is survived by his
wife, two daughters, a grand-
daughter and a sister.

Arthur Conley, 57, of intestinal
cancer, Nov. 17 in Ruurlo, Hol

land. Soul singer Conley was dis-
covered and managed by Otis Red-
ding, who produced his 1967 No.
2 pop and R&B hit, “Sweet Soul
Music.” He had eight more R&B
hits on Atco before moving to
Europe in the '70s, where he con

tinued to perform under the name
Lee Roberts.

of enthusiasm.

record label environment.
catalog development required.

be the place for you.

Graphic Designer - 4+ years music experience.
Quark/Photoshop/Illustrator a must.

Vice President Media Relations -
work all genres of music from rap to folk to children with equal levels

KOCH Entertainment
The #1 Independent Record Label
Due to tremendous growth KOCH is now hiring for the following positions.

Proficiency in

7+ years experience. Able to

Vice President Special Markets - 10+ years experience in a large
Experience with licensing, premiums and

If you like working with a diverse group of eclectic personalities, KOCH may
Email your resume and cover letter to hrnyc@kochent.com or
fax to: 212-353-3346.
Please be sure to indicate the position for which you are applying.

We are an Equal Opportunity Employer

New York based PR
firm seeks A/E
for creative and dynamic agency. Must have
strong writing, placement and multi-tasking skills.
Music/audio and/or broadcast/video writing expe-
rience a plus.
Send resume to: prsearch03@yahgo.com.

PARALEGAL for Entertainment Law Firm
General corporate, licensing, drafting agree-
ments, due diligence and closings. Excellent
organization and communication skills es-
sential. MSWord, Excel and large law firm
experience preferred. Submit resume and
salary requirements to:

BBPara@gispc.com

BILLBOARD CLASSFIED'S

“REAL ESTATE TO THE STARS”
REACHES THE HIGH-POWERED WORLD OF MUSIC & ENTERTAINMENT
Present your luxury real estate property for sale, rent or commercial lease call:
Mark Wood Real Estate Manager at (661) 270- 0798 or 1-(800) 223-7523

you can also fax (646) 654-4612
or email Bitiboard@musician.org

Reach all the movers & shakers every week through the pages of Billboard
- A force in the music/entertainment industry for over 100 years

To review rales and demograpdics wisd Wibodard com and chick classifed

BY MELINDA NEWMAN

LOS ANGELES—Michael Kamen,
who died Nov. 18 of a heart attack in
London (see page 13), was a Juil-
liard-trained composer who seam-
lessly blended the worlds of pop and
orchestration.

Quadruple Grammy Award-winner
Kamen, 55, scored more than 75 films.
Among them were the Lethal Weapon
and Die Hard series, “X-Men,” “Robin
Hood: Prince of Thieves,” “License to
Kill,” “Brazil” and “Mona Lisa.”

He also composed the music for
Paramount’s “Against the Ropes,”
which comes out in February 2004.

Kamen was diagnosed with multi-
ple sclerosis in 1996 but did not go
public with his condition until this
past September.

“He was a gatekeeper to the
strange and frightening world of the
orchestra,” Sting says. The artist
landed at No. 1 on The Billboard Hot
100 with Bryan Adams and Rod
Stewart with the Kamen-/Adams-
penned “All for Love” from the movie

MICHAEL KAMEN

“The Three Musketeers.”

“Michael could arrange and produce
but also thought like a rock musician,”
Sting continues. “He was a great bloke;
if you were going to dare to approach
that world of orchestration, you'd do it
through Michael Kamen.”

While at Juilliard, Kamen formed
the New York Rock and Roll Ensemble
with composer Mark Snow. The clas-
sical/rock fusion act recorded five
albums for Atco and CBS. Kamen
then served as musical director for
David Bowie’s Diamond Dogs tour
before going on to score his first

movie in 1976, “The Next Man.”

He later provided orchestral ar-
rangements for Pink Floyd’s “The
Wall” and worked with such acts as
George Harrison, Eurythmics,
Queensriche, Aerosmith, Kate Bush,
Def Leppard and Coldplay.

Most recently, Kamen conducted the
San Francisco Symphony on “S&M,”
Metallica’s album of its hits that it
recorded with the orchestra. Album
track “The Call of Ktulu” captured the
Grammy in 2000 for best rock instru-
mental performance.

In addition to “All for One,” Kamen
co-wrote a number of pop hits, includ-
ing Adams’ “Everything I Do (I Do It
for You),” the love theme from “Robin
Hood: Prince of Thieves.” The song
spent seven weeks atop The Billboard
Hot 100 and, at 6 million copies
worldwide, is one of the top-selling
singles of all time.

Survivors include Kamen'’s wife,
Sandra Keenan-Kamen; daughters
Sasha Kamen and Zoe Kamen; his
father, Saul Kamen; and his brothers
Jon, Len and Paul Kamen.

‘Sweet Dreams,’ Don Gibson

BY CHRIS MORRIS and WADE JESSEN

Singer/songwriter Don Gibson was
the cream of country tunesmiths,
according to Peggy Lamb of Sony/
ATV Music, which controls his 100-
song catalog.

“His contributions are at the top of
the list of those who helped country
music go to the pop-music-buying
public, not only in America, but
around the world,” Lamb says.

Gibson died Nov. 17 in Nashville of
natural causes. He was 75.

Born April 3, 1928, in Shelby, N.C.,
Gibson fronted Western band the
Sons of the Soil before stepping out
as a honky-tonk soloist.

After unsuccessful stints at RCA
and Columbia, Gibson scored a No. 9
country hit in 1956 on MGM with the

DON GIBSON

indelibie ballad “Sweet Dreams.”
Faron Young had a bigger hit with the
song the same year; Patsy Cline’s
cover went to No. 5 on the Billboard
country singles chart in 1963.

Chet Atkins re-signed Gibson to

RCA in 1957. That year, he began a
run of smoothly produced, deeply
melancholy chart entries with his
double-sided hit “Oh Lonesome Me,”
which was No. 1 for eight weeks, and
“I Can't Stop Loving You,” which rose
to No. 7. The latter song was an enor-
mous crossover pop hit for Ray
Charles in 1962.

Gibson’s mellifluous baritone pro-
pelled 14 more RCA singles into the
country top 10.

Hard drinking and an addiction to
speed threw his career off track in
the late 60s. But Gibson got sober,
regained his commercial footing and
recorded prolifically for Hickory
Records during the ’70s. He was
elected to the Country Music Hall of
Fame in 2001.

Gibson is survived by his wife, Bobbi.

Thompson:

BY CHRIS MORRIS

LOS ANGELES—Drummer Tony
Thompson was a musician comfort-
able in almost any style, according
to producer/guitarist Nile Rodgers,
Thompson’s longtime partner in
funk-disco group Chic.

“He'd be at home with a band
like Anthrax, or with [a jazz group
like] the Joe Newman big band,”
Rodgers says.

Thompson died Nov. 12 in an Enci-

Diverse Percussionist

no, Calif., hospital. He was 48. He had
been battling renal cell cancer.
Born in New York in 1954,
Thompson got his start with R&B
group LaBelle. In 1977, he joined
Chic, which scored the No. 1 R&B
hits “Le Freak” and “Good Times.”
After Chic dissolved in 1981,
Thompson became a top session play-
er. He worked behind acts as diverse
as David Bowie, Madonna, Mick Jag-
ger, Debhie Harry, Sister Sledge,
Diana Ross, Rod Stewart, Jody Wat-

ley, Duran Duran and Robert Palmer.

In 1985, Thompson teamed with
Palmer and Duran Duran’s John and
Andy Taylor in the platinum-selling
rock unit the Power Station.

The same year, Thompson joined
former Led Zeppelin members
Robert Plant, Jimmy Page and John
Paul Jones, with second drummer
Phil Collins, for a semi-reunion of
the heavy metal band at Live Aid.

Thompson is survived by his wife,
Patrice Jennings, and her two children.
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Cowell Book Stresses Good Intentions

Simon Cowell
wants to set the
record straight.

The famously
blunt judge of
“American Idol”
and the UK.’s
“Pop Idol” says
his caustic
remarks are
meant to help,
not hurt, the

Tunedin: ¢
TheT.ube,"

By Carla Hay

chay@billboard.com

aspiring pop

stars who appear on the show.
Cowell does not hold back on his

opinions of the music business and

“American Idol” in his brutally

honest book “I Don’t Mean to Be

details his family background and
career path; backstage gossip about
“American Idol”; and advice to
wanna-be pop stars on how to
make it in the music business.

Billboard that he has signed a con-
tract to be an “American Idol”
judge for the next three years.

The outspoken judge says of the
third season of “American Idol,’
which premieres Jan. 20, 2004, on
Fox-TV: “The audition sequences
are the funniest so far. It’s getting
harder to find real talent until the
top 10 or top 12.”

Next up for Cowell is “Dreams,”
a TV drama series he is developing

with Fox through his Simcow pro-
duction company. He hopes the

show will be on the air by next vear,

and he describes it as having ele-
ments similar to “Fame” and
“American Idol.”

Cowell notes that much of his
career’s success is testimony to
TV's power in selling music. “The
‘Idol’ shows prove how much radio
and the public can be out of synch.
Contrary to what many radio pro-

grammers think, the public still
wants old-fashioned pop music.”

IN BRIEF: If recent deals are any
indication, solo female pop singers
are hot in TV-land. Hilary Duff has
landed a comedy pilot for CBS that
will most likely be scheduled for
the 2004-2005 TV season. Jessica
Simpson has inked a development
deal with ABC for a sitcom that is
expected to debut in 2004.

THE MOST-PLAYED CLIPS AS MONITORED BV NIELSEN BROADCAST DATA SVSTEMS
"New Ons" are those clips with six or more plays for the first time in the chart week

For week endin
NOVEMBER 16, 2003

Rude, But .. .,” which
Broadway Books will
issue Dec. 2.

“I wrote the book the
way [ would want to read
it,” Cowell tells Billboard.
“What I do on the show is
an extension of what I've
learned. And I've
learned more from
people in the busi-
ness giving me a
reality check than
fake praise. So [
have no qualms
about doing the
same in my job and
when I judge the con-
testants.”

There are three
main elements to the
book: Cowell’s auto-
biography, which

The behind-the-scenes part of
the book includes Cowell’s frank
observations of his “American
Idol” colleagues and the “Amer-
ican Idol” finalists from the
show’s first two seasons.
The finalists who receive his
highest praise include
Tamyra Gray, Clay
Aiken, Kelly Clarkson
and Ruben Studdard.
The “American Idol”
people not spared
from Cowell’s
insults include
judge Paula Abdul,
host Ryan
Seacrest and for-
mer co-host Brian
Dunkleman.
Cowell, who is a senior
(CUARRE NNV A GR executive at BMG
BOOK Music in the U.K., tells

CMT

comuraY musiC TALIVISION.
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1516 Broadway, New York, NY 10036
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1234 W. Street, NE, Washington, 0.C. 20018

330 Commerce Street, Nashville, TN 37201

1515 Broadway, New York, NY 10036

. OUTKAST, HEY vA
NO DOUBT, IT'S MY LIFE
DIDO, WHITE FLAG
BEYONCE, BABY BOY
3 DOORS DOWN, HERE WITHOUT YOU
5 MATCHBOX TWENTY, BRIGHT LIGHTS
'} BRITNEY SPEARS, ME AGAINST THE MUSIC
| SARAH MCLACHLAN, FALLEN
KID ROCK. FEEL LIKE MAKIN LOVE
JASON MRAZ, YOU AND | BOTH
PINK, TROUBLE
DARKNESS, | BELIEVE IN A THING CALLED LOVE
SEAL, WAITING FOR YOU
J SHERYL CROW, THE FIRST CUT IS THE DEEPEST
4 NICKELBACK, SOMEDAY
CLAY AIKEN, INVISIBLE
LIMP BIZKIT, BEHIND BLUE EYES
| FOUNTAINS OF WAYNE, STACY'S MOM
RED HOT CHILI PEPPERS, FORTUNE FADEQ
TARRALYN RAMSEY, UP AGAINST ALL 000S
| |BARENAKED LAQIES, ANOTHER POSTCARD [CHIMPS}
}  EVANESCENCE, BRING ME T LIFE
HOWIE DAY, PERFECT TIME OF DAY
} MAROON 5, HAROER TO BREATHE
TBLACK EYED PEAS, WHERE IS THE LOVE
¢ MICHELLE BRANCH, BREATHE
ROBERT RANDOLPH, | NEEO MORE LOVE
WARREN ZEVON, KEEP ME IN YOUR HEART
GAVIN DEGRAW, FOLLOW THROUGH
ENRIQUE IGLESIAS, ADDICTEL/ADICTO
FUEL FALLS ON ME
LIZ PHAIR, WHY CAN'T |
STING, SENO YOUR LOVE
JOHN MAYER, BIGGER THAN MY BOOY
DAVE MATTHEWS, GRAVE DIGGER
k3 JET. ARE YOU GONNA BE MY GIfL
PINK, DON T LET ME GET ME
JAVIER, CRAZY
| TRAPT, HEADSTRONG
JASON MRAZ, THE REMEOY (| WON T WORRY}

{NEW ONS

KID ROCK, FEEL LIKE MAKIN LOVE

" CLAY AIKEN, |NVISIBLE
REQ HOT CHILI PEPPERS, FORTUNE FADED
TARRALYN RAMSEY, UP AGAINST ALL D00S

© REBA MCENTIRE, | M GONNA TAKE THAT MOUNTAIN &
KEITH UR3AN, WHD WOULDN'T WANNA BE ME
&5 GARY ALLAN, TOUGH LITTLE BOYS

E8 BROOKS & DENN, Y0U CAN'TTAKE THE HONKY TONK OUT OF THE GIR.
MONTGOMERY GENTRY, HELL YEAH
SHERYL CROW, THE FIRST CUT S THE DEEPEST
PAT GREEN, WAVE ON WAVE
CHRIS CAGLE. CHICKS 0IG (T
TOBY KETH, | LOVE THIS BAR
| SHANIA TWAIN, SHE'S NOT JUST A PRETTY FACE
ROBIN ELLA & THE CC STRING BAND, MAN OVER
RASCAL FLATTS, | MELT
4 CLINT BLACK, SPENOD MY TIME
RODNEY CROWELL, EARTHBOUND
| /RACE ADKINS, HOT MAMA
418 JAMES TAYLOR & ALISON KRAUSS. HOW S THE WORLD TREATING YOL
ALAN J2.CKSON, REMEMBER WHEN
BRAD PAISLEY, LITTLE MOMENTS
i BILLY CURRINGTON, WALK A LITTLE STRAIGHTER
BUDDY JEWELL, SWEET SOUTHERN COMFORT
JIMMY "WAYNE, | LOVE YOU THIS MUCH
SARA EYANS, PERFECT
JUNE CARTER CASH. KEEP ON THE SUNNY SIDE
WILLIE NELSON W/NORAH. WURLITZER PRIZE ILIVE} 8
KEITH URBAN, SOMEBODY LIKE YOU
MONTGOMERY GENTRY. SPEEQ
TERRI CLARK, | WANNA DO IT ALL
JOSH TURNER. LONG BLACK TRAIN
ALAN JACLSON B JIMIMY BUFFETT , IS FIVE 0 CLOCK SOMEWHERE
MARTY STUART/MERLE HAGGARD, FARMER S BLUES
DIERKS BENTLEY, MY LAST NAME
RHONDA VINCENT, if HEARTACHES HAD WINGS
TOBY KEITH, BEER FOR MY HORSES
BROOKS & DUNN, RED QIRT RDAD
i KENNY THESNEY, NO SHOES, NO SHIAT, NO PROBLEMS
NICKEL CREEK, SMOOTHIE SONG
MARTINA MCBRIDE, TH(S DNE'S FOR THE GIRLS
MARK AILLS. AND THE CROWD GOES WILD
MINDY SMITH, JOLENE
KID ROCK, PICTURE

NEW ONS

JAMES TAYLOR & ALISON KRAUSS, HOVY S THE WORLD TREATIVG Y0U
ALAN JACKSON, REMEMBER WHEN

BUDOY JEWELL SWEET SOUTHERN COMFORT
DIERKS BENTLEY, MY LAST NAME

NO DOUBT, IT'S MY LIFE
TUPAC, RUNNIN
BRITNEY SPEARS, ME AGAINST THE MUSIC
BLINK-182, FEELING THIS

G UNIT. STUNT 101

P.O.D. WILLYOU

OQUTKAST, HEY YA

LUDACRIS, STAND UP

LINKIN PARK, NUMB

CHINGY, HOLIDAE IN

JAY-Z, CHANGE CLOTHES

CHRISTINA AGUILERA, THE VOICE WITHIN

4 CLAY AIKEN. INVISIBLE

PUDDLE OF MUDD, AwAY FROM ME

KELIS, MILKSHAKE

ENRIQUE IGLESIAS. ADDICTEQ

R. KELLY, STEP IN THE NAME OF LOVE

GOOD CHARLOTTE, HOLD ON

WYCLEF JEAN, PARTY TO DAMASCUS
OUTKAST, THE WAY Y0U MOVE

MAROON 5, HARDER TO BREATHE

SIMPLE PLAN, PERFECT

TRAPT, HEAOSTRONG

MURPHY LEE, WAT 0A HOOK GON BE

FEFE DOBSON. TAKE ME AWAY

STROKES, 1251

ALICIA KEYS, YOU OON'T KNOW MY NAME

= ASHANTI, RAIN ON ME

MICHELLE BRANCH, BREATHE

PINK, TROUBLE

BEYONCE, BABY BOY

KELLY CLARKSON, THE TROUBLE WITH LOVE IS
JESSICA SIMPSON, wWiTH YOU

NELLY,1Z U

SOMETHING CORPORATE. SPACE

THEWHITE STRIPES. THE HARDEST BUTTON TO BUTTON
HOWIE DAY, PERFECT TIME OF DAY

PRETTY GIRLS MAKE GRA, THIS IS QUR EMERGENCY
TRIUMPH THE INSULT CO, | KEED

KID ROCK, FEEL LIKE MAKIN LOVE

NEW ONS

JAY-Z, CHANGE CLOTHES
KEUS, MILKSHAKE
GOOD CHARLOTTE, HOLD ON
WYCLEF JEAN, PARTY TO DAMASCUS
ALICIA KEYS, YOU OON'T KNOW MY NAME

Q2

1515 Broadway, New York, NY 10038

JA RULE, CLAP BACK
ASHANTI, RAIN ON ME
G UNIT, STUNT 101
| LUDACRIS, STANO UP
CHINGY, HOLIDAE IN
BIG TYMERS, GANGSTA GIAL
RAH DIGGA, PARTY &
BOW WOW, MY BABY
JAY-Z, CHANGE CLOTHES
LIL JON & THE EAST SIDE BOYZ, GET LOW
MONICA, KNOCK KNOCK
MISSY ELLIOTT. PASS THAT DUTCH
TUPAC, RUNNIN
R. KELLY, STEP IN THE NAME OF LOVE
P DIDOY LENNY KRAVITZ PHARAELL WILLIAMS & LOON 401 0URSOUL
BEYONCE, BABY BOY
LOON, DOWN FOR ME
& MURPHY LEE. WAT DA HOOK GON BE
WYCLEF JEAN, PARTY T0 DAMASCUS
NICK CANNON, GIGOLO
NELLY, ZU
£ MARY J. BLIGE. NOT TODAY
AVANT, READ YOUR MIND
JOE. MORE & MORE
3 "BAD BOY'S OA' BAND, EAD BOY THIS. BAD BOY THAT
§ PITCHBLACK, IT'S ALLREAL
JAGGED EDGE. WALKED OUTTA HEAVEN
QUTKAST, THE WAY YOU MOVE
MYA, FALLEN
YOUNGBLOOOZ, DAMN
SEAN PAUL, 'M STILL iN LOVE WITH YOU
KELIS, MILKSHAKE
BLAQUE, |'¥ GOOD
112, HOT & WET
.1 DWELE. FiND A way
[} JAHEIM, BACK TIGHT
! OUTKAST. HEY YA
YOUNG GUNZ, CAN'T STOP, WON'T STOP
" JOE BUDDEN, FIRE [YES, YES Y'ALL)
JAE MILLZ. NO, NG, NO {RUDE BOY GET UP)

NEW ONS

JAY-Z, CHANGE CLOTHES

MISSY ELLIOTT, PASS THAT DUTCH
NELLY, ZU

MARY J. BLIGE, NOT TODAY
KELIS, MILKSHAKE
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REQUEST TV

OVER THE AIR COMMERCIAL BROADCAST NYC
HIP HOP/R&B COUNT YIALT

84 Hours Weekly
Sezn Paul I'm Stitl In Love With You Rhonda Vmcent If Heartaches Had ngs
Kelly Lang Goodbye Darlin

. Kelly Step In The Name Of Love 8-8
Amy Dayle | Think You're Beautrfut

Cassidy ¥/ R. Keily Hote! 5.6

Kelis Mik Shake 56 ¢ Rodney Crowe!l Earthbound

Lshanti Rain On Me 6-8 Dierks Bentiey My Last Name

=jagged Edge Walk Out Of Heaven 6-9 Shania Twain She's Not Just A Pretty Face
'Kid Rock & Shery! Crow Picture

arques Houston Clubbin 6-6

Tupac & Biggie Ressurection | Kevin Denney A Year At A Time

Mya Faliin ' Brad Paistey Little Moments

Mary J Blige Love At 15t Sight | Brooks & Dunn You Can't Take The Honkytonk
Jay Z Change Clothes 6.7 i Brian McComas You're In My Head

Elephant Man Pon De River 86 Clint Btack Spend My Time

Young Gunz Cant Stop Wont Stop (Remix) 56 Kevin Montgomery tets All Go To California
Wissy Elliout Pass The Dutch 55 Mindy Smith Jolene

Chingy Hotiday inn 5-6 Dwight Yoakam Back Of Your Hand

Sow Wow My Baby 6-8 Faith Hilt If My Heart Had Wings L]
L John & The Eastsidboyz Get Low 56 ‘Rascal Flatts | Mett 7
R. Kelly Thoia Thong 5-5 Reba McEntire im Gonna Take That Mountain 4
Monica Knock Knock / Set it Off Trace Adkins Hot Mama 3
Johnny Cash Hurt b

Beyonce f/ Sean Paul Baby Boy
POP/LATIN

Hours Weekl|

1 Jessica Stmpson With You
Thalia Te Quiero
Train Catiing All Angeis
Chayanne Un Sigio Sn T
Shakira The One
F Alexandre Pires Quitemosnos La Ropa
i Diego Torres Que No Me Pierda
3 Door Down When t'm Gone

-ristian Volver A Amar
_Eros Ramazzotti Emocion Para Siempre
Mana Puerto Oe San Blas
Selena Amor Prohibido
| Fabulosos Cadillac Matador
Baby Bash Suga Suga
I Ricky Martin Jaleo
Leonardo Favio Foto De Camet

os Chalchaleros Despedida
Thalia Te Quiero
Jannifer Lopez Al | Have
Juanes Fotografia

CONTACT : LENN COOPER 212-576-1446
WWW.TV26NEWYORK.COM

BAG

{ERT A COONTRY
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Dixie Chicks
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SALES / AIRPLAY / TRENDS / ANALYSIS

Same-Week
Rise Continues

Rap rocks The Billboard 200, as new goods by Jay-Z,
Tupac and G-Unit enter in the top three slots. Add in an
eye-opening start by someone far from the hip-hop crowd,
Josh Groban, and you can close the gap from last year’s
album sales even further.

Those four new albums at the top deliver a collective 1.6
million copies of new business. That influx helps the music
trade enjoy an increase over
same-week album sales of
2002 for the ninth time in
10 weeks.

It’s the first time since
1998 that rap albums have
debuted in the big chart’s
top three slots, and it has
been exactly one year since
the last occasion that three
rap titles, new or otherwise,
have locked up the top three.

18Y-2: NEW ALBUM LEADS THE CHART Then, as now, the leader
was Jay-Z, but this time
with a slightly lower total. With an abbreviated sales win-
dow—although some chains were reportedly selling it as
early as Nov. 11—“The Black Album” rings 463,000

Market Waich

A Weekly National Music Sales Raport

WEEKLY ALBUM SALES

Icons Are
‘Here,” Now

Two men whose musical histories are intertwined finally team
up on The Billboard 200. When Burt Bacharach was writing hits
like “Anyone Who Had a Heart” for Scepter recording artist Dionne
Warwick in the early '60s, Ronald Isley was having hits with the
Isley Brothers like “Twist & Shout” on Scepter's sister label, Wand.
Now Isley and Bacharach are together on “Here I Am” (Dream-
Works), an album of Bacharach classics voiced by Isley.

The album’s title track is a remake of a song Bacharach wrote
with Hal David for the soundtrack to the 1965 film “What's New,
Pussycat?” Warwick sang “Here I Am” in the film, which also
included Tom Jones’ reading of the title song and Manfred Mann’s
version of a song that became a hit for Love, “My Little Red Book.”

“Here I Am” is Bacharach’s first album to chart since “Painted
From Memory,” his collaboration with Elvis Costello, peaked at
No. 78 in 1998. The new CD is Bacharach’s highest-charting set
since a self-titled LP went to No. 18 in 1971.

“Here I Am” is at No. 73. It is the seventh Bacharach album
to chart. He first appeared on this survey as a solo artist in
October 1967 with “Reach Out,” giving him an album chart
span of 36 years and one month.

Isley had a No. 1 album in May with “Body Kiss.” With the
Isley Brothers, he made his first appearance on this tally in Sep-
tember 1962 with the “Twist & Shout” album, giving him a
chart span of 41 years and two months.

Overthe
Countgr,

By Geoff Mayfield

gmayfield@billboard.com

copies, down 15% from the opener that “The Blueprint 2:
The Gift and the Curse” had with a traditional Tuesday
release when it arrived in last year’s Nov. 30 issue at
545,000.

The great news for music stores is that every other album
in the current top 10 sells better than its counterpart at Nos.
2-10 a year ago.

The new Groban set, for example, starts at 375,000 cop-
ies, 99% more than Justin Timberlake’s “Justified” sold in
its second week, when it fell to No. 4. The new Kid Rock
album, at No. 8, is out of the gate with 188,500 copies, 63%
more than 3 Doors Down’s sum when it held the same
rank last year.

This issue’s top 10 outsells that of the comparable 2002
frame by 26.6%. Overall volume is up by 8.3% over that week,
which cuts down the year-to-date gap to 5.8%.

The competition gets steeper next issue, standing against
the 2002 week that Shania Twain arrived with 874,000
copies, with four other new entries following her in the top
10. Britney Spears will likely lead next time around with a
lighter sum, of about 550,000, but Blink-182, the Beatles,
Dave Matthews Band and more also hit stores Nov. 18, so
another win is not out of the question.

THE RAP PACK: Label executive-turned-consultant Lou

Mann taught me years ago that “it’s not where you start

but where you finish.” So, even though the debut album by
(Continued on page 60)
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IT TAKES A WEIL: Burt Bacharach isn't the only songwriter from
the early '60s making chart news this issue. The debut at No. 94
of Kanye West’s “Through the Wire” (Roc-a-Fella/Def Jam)
brings Cynthia Weil back to the Hot 100.

Weil married songwriter Barry Mann in 1961. Their first collabo-
ration, “Painting the Town With Teardrops,” wasn't a hit, but they
landed on the Hot 100 with their second song, “Bless You,” a No. 15
hit for Tony Orlando. “Bless You” debuted the week of Aug. 14, 1961,
giving Weil a chart span of 42 years, three months and two weeks.

Weil has continued to chart through the decades, with hits
like “Blame It on the Bossa Nova,” “You've Lost That Lovin’
Feelin’,” “Here You Come Again,” “Running With the Night”
and “Somewhere Out There.”

Weil's most recent chart appearance prior to “Through the
Wire” was with Martina McBride’s “Wrong Again,” which
peaked at No. 36 in January 1999.

“Wire” is a remake of Chaka Khan’s “Through the Fire,”
which reached No. 60 in 1985.

‘BABY’ TRUMPS ‘CRAZY’: By keeping its grip on pole position
for a ninth week, “Baby Boy” (Columbia) by Beyoncé Featur-
ing Sean Paul has outlasted the eight-week reign of Beyoncé’s
first No. 1 of 2003, “Crazy in Love.”

Beyoncé has been on top for 17 weeks this calendar year, tying
Nelly’s stay at the summit in 2002 with “Hot in Herre” and
“Dilemma.” The last artist to have a longer rule in a calendar
year is Monica, who was on top for 18 weeks in 1998 with “The
Boy Is Mine” (13 weeks) and “The First Night” (five weeks).
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WAREE_R_ERUS.WI (18.98 CD) g SO SO DEF 52107/ARISTA (1298 CO)
THE STROKES Room On Fire 4 9 92 |67 ROB ZOMBIE Past, Present & Future 11
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Z Bk IMPRINT & NUMBER/DISTRIBUTING LABEL 2e ~ IMPRINT & NUMBER/DISTRIBUTING LABEL Y
101 [EK] RYAN ADAMS Rock N Roll 33 22 AVRIL LAVIGNE A°® Let Go 2
LOST HIGHWAY 001376" {14.98 CO} fas ARISTA 14740 {17.98 CD}
(102) JESSICA SIMPSON in This Skin | 10 FUEL Natural Selection | 15
COLUMBIA 86560/SONY MUSIC (12.98 EQ CD) £PIC 86392/SONY MUSIC {18 98 €D}
SEAN PAUL A°? Dutty Rock 9 MARCO ANTONIO SOLIS La Historia Continua... 114
VP/ATLANTIC 83620*/AG {12.98/18 98} FONQVISA 350950/U6 {17.98 CD/DVD)
BARENAKED LADIES Everything To Everyone 10 SOUNDTRACK Freaky Friday 19
REPRISE 48209/ WARNER BROS. {18.98 CDI HOLLYWOOO 162404 {13.98 CD)
YOUNGBLOODZ @ Drankin' Patnaz 5 JOSS STONE The Soul Sessions (EP) 128
S0 SO DEF 50155°/ARISTA {12.98/18.98) S-CURVE 42234 (3.98 CD) [M]
BAD BOY'S DA BAND @ Too Hot For TV. 2 MONICA ® After The Storm 1
BAQ BOY 001118+/UMRG {18.98 CO} J 20031°/RMG {12.98/18 98}
THE WHITE STRIPES A Elephant JASON MRAZ @ Waiting For My Rocket To Come 55
THIRD MAN 27148°/V2 {18.98 CD} ELEKTRA 62829/EEG 12.98 CD) [M]
VARIOUS ARTISTS Just Because I'm A Woman: Songs Of Dolly Parton 55 LYLE LOVETT My Baby Don't Tolerate 63
SUGAR HILL 3980 (17.98 CD) CURB 001162°/LOST HIGHWAY {18.98 CD}
2PAC Nu-Mixx Klazzics 15 VARIOUS ARTISTS Totally Country Vol. 3 37
DEATH ROW 9530°/KOCH {18.98 CD} WARNER BROS. (NASHVILLEYBMG/CURB/SONY MUSIC 73955/ WARNER STRATEGIC MARKETING {18.98 CD}
BROOKS & DUNN @ Red Dirt Road 4 GODSMACK A Faceless 1
ARISTA NASHVILLE 67070/RLG (12 98/18.98} AEPUBLIC/UNIVERSAL 067854/UMRG (12.98/18.98)
LUTHER VANDROSS Luther Vandross Live: Radio City Music Hall 2003 22 JOSH TURNER Long Black Train 130
J55711/AMG (18.98 CD) MCA NASHVILLE 00097¢/UMGN {1298 CO) [M]
MICHELLE BRANCH @ Hotel Paper 2 MERCYME Spoken For 41
MAVERICK 48426/ WARNER BROS. (1898 CO) INO 86218/CURB {17 98 CD}
STAIND A 14 Shades Of Grey 1 EMINEM A° The Eminem Show 1
FLIP/ELEKTRA 62882/EEG {18.98 CD) WEB/AFTERMATH 483290*/INTERSCOPE {12.98/19.98)
MARQUES HOUSTON MH 18 CASTING CROWNS Casting Crowns 165
1.U.G/ELEKTRA 62935/EEG (18.98 CD) BEACH STREET 1072/REUNION {18.98 CO} [H]
SWITCHFOOT The Beautiful Letdown 85 JARS OF CLAY Who We Are Instead 103
COLUMBIA 71083/RED {NK {998 CO} ESSENTIAL 10709 {18 98 CD}
CHER A The Very Best Of Cher 4 DOLLY PARTON For God And Country 167
GEFFEN/MCA/WARNER BROS. 73852/WARNER STRATEGIC MARKETING {18 98 CD} BLUE EYE 79756 {17.98 CD}
KIDZ BOP KIDS @ Kidz Bop 4 14 YELLOWCARD Ocean Avenue 99
RAZOR & TIE 89074 {11.98/18.98} CAPITOL 39844 {12.98 CO}
TIM MCGRAW A? Tim McGraw And The Dancehall Doctors 2 BRAD PAISLEY Mud On The Tires 8
CURB 78746 {12 98/18 98} ARISTA NASHVILLE 50605/RLG {12 98/18.98)
BABY BASH Tha Smokin' Nephew 48 SOUNDTRACK A°? Chicago 2
UNIVERSAL 001258/UMRG (15.98 CD) EPIC 87018/SONY MUSIC {18.98 EQ CD)
SOUNDTRACK The Matrix Revolutions 69 THE BEACH BOYS @ The Very Best Of The Beach Boys: Sounds Of Summer 16
MAVERICK/WMG SDUNDTRACKS 48412/WARNER BROS. (18.38 CD) CAP{TOL 82710 {18.98 CD}
LONESTAR @ From There To Here: Greatest Hits 7 CECE WINANS Throne Room 32
BNA 67076/ALG (12.98/18.98) PURESPAINGS GOSPEL/IND 30351/SDNY MUSIC (1198 EQ/18 98)
MAROONS @ Songs About Jane 47 CHRIS CAGLE Chris Cagle 15
OCTONEJ 50001/RMG {11.98 CO) [H] CAPITOL INASHVILLE} 40516 {11.98/18 98]
JET Get Born 79 ARETHA FRANKLIN So Damn Happy 33
ELEKTRA 62892/EEG {12.98 CD) ARISTA 50174 {18.98 CD}
MARY J. BLIGE A Love & Life 1 MARIAH CAREY The Remixes 26
GEFFEN 000956 /INTERSCOPE {12 98/18.98) COLUMBIA 87154/SDNY MUSIC {18.98 EQ CD}
THREE DAYS GRACE Three Days Grace 121 VARIOUS ARTISTS @ The Neptunes Present... Clones 1
JIVE EﬂB/ZDMBA (1298 CD} [M] STAR TRAK 51295 /ARISTA {11.98/18.98)
R. KELLY A? Chaocolate Factory 1 KEM Kemistry 90
JIVE $1812/ZOMBA {18 98 C13) MOTOWN 067516/UMRG (8.98/12.98) [H]
SOMETHING CORPORATE North 24 STATIC-X Shadow Zone 20
ORIVE-THRU/GEFFEN 001190/INTERSCOPE {12 98 CO} WARNER BROS. 48427 (18.98 CQ)
KELLY CLARKSON A Thankful 1 GEORGE STRAIT @ Honkytonkville 5
RCA 68159/RMG {18.98 CO} MCA NASHVILLE 000114/UMGN {12.98/18.98)
ERYKAH BADU @ World Wide Underground (EP} 3 MYA @ Moodring 3
MOTOWN 000739*/UMRG {14.98 CO) A&M 000734/INTERSCDPE {18.98 COJ
SOUNDTRACK Kill Bill Vol. 1 45 JOHNNY CASH The Essential Johnny Cash 102
A BAND APART/MAVERICK 48570' /WARNER BROS. (18 98 CD} LEGACY/COLUMBIA [NASHVILLE} 86290/SONY MUSIC {1798 EQ/24.98)
R.E.M. In Time 1988-2003: The Best Of R.E.M. (Limited Edition) 16 A.B. QUINTANILLA Ill & KUMBIA KINGS La Historia 109
WARNER BROS. 48550 (25.98 CD) EMI LATIN 93490 (21.98 CO/DVD)
GARY ALLAN See If I Care 17 ELVIS PRESLEY A°® Elvis: 30 #1 Hits 1
MCA NASHVILLE 000113/UMGN (11.98/18 98) RCA 68079*/RMG 12.98/19.98)
TOM JONES Reloaded: Greatest Hits 127 TONI BRAXTON Ultimate Teni Braxten 119
DECCA/UTV 001421/UME (14 98 CD) ARISTA 51699 {18.98 CD)
KEITH URBAN A Golden Road 11 DIERKS BENTLEY Dierks Bentley 26
CAPITOL (NASHVILLE) 32936 (10 98/18.98} CAPITOL {NASHVILLE) 39814 (12.9818.98)
MANDY MOORE Coverage 14 WILL DOWNING Emotions 92
EPIC Y0127/SONY MUSIC (12.98 EQ CD) GRP 000529/VG 114.98 CO)
SOUNDTRACK A Bad Boys Il 1 VARIOUS ARTISTS Gotta Have Gospel! 187
BAD BOY 000716 /UMRG {11.98/18.98) INTEGRITY GOSPEL/GOSPO CENTRIC/EPIC 90671/SONY MUSIC {18.38 EQ CO/DVD)
FOUNTAINS OF WAYNE Welcome Interstate Managers 115 SANTANA A° Shaman 1
S-CURVE 90875 (18.98 CDI [H] jul 1 N ARISTA 10737 N2%80888) -
JIM BRICKMAN Peace 138 PETER GABRIEL Hit 100
WINDHAM HILL 52896/AAL (18 98 CD} REAL WORLD/GEFFEN 001486/UME {21.98 C0)
PAT GREEN Wave On Wave 10 SEVENDUST Seasons 14
REPUBLIC 000562/UNIVERSAL SOUTH (10.98/17.98} TVT 5993 {17.98 CD}
STACIE ORRICO Stacie Orrico 59 MICHAEL W. SMITH The Second Decade: 1993-2003 38
FOREFRONT 32589/VIRGIN {12.98/18 98) [H] REUNION 10080 {18.98 CO}
TRIUMPH THE INSULT COMIC DOG Come Poop With Me 141 PINK A® M!ssundaztood 6
WARNER BROS. 48328 {19.98 CO/DVD} ARISTA 14718 (12.98/18.98)
TRAIN @ My Private Nation 6 WARREN ZEVON The Wind 12
COLUMBIA 86593/SDNY MUSIC {18.98 ED CDI ARTEMIS 51156 {18.98 CD)
VARIOUS ARTISTS A Now 13 2 CALVIN RICHARDSON 2:35 PM 65
UNIVERSAL/EMIZZDMBA/SONY MUSIC 000556/UME (18 98 CD) HOLLYWOUD 162351 (18.38 CO)
JUSTIN TIMBERLAKE A° Justified 2 FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR Live And Swingin': The Ultimate Rat Pack Collection 38
JIVE 41823° /ZOMBA (12.98/18.38) REPRISE 73922/WARNER BROS {25.98 CO/DVD!
BUBBA SPARXXX Deliverance TRACE ADKINS Greatest Hits Collection, Volume | 9
BEAT CLUB 001147/INTERSCOPE {12.98 CD} CAPITOL (NASHVILLE} 81612 {10.98/18 98}
127 Tl Trap Muzik 4 DWELE Subject 108
| GRAND HUSTLE/ATLANTIC 83650*/AG (9 98/14.98) VIRGIN 80919" 19.98 CD} [H]
(147]146 i KID ROCK A° Cocky 3 VARIOUS ARTISTS MTVZ Headbangers Ball | 34
LAVA B3482*/AG (12.98/18 98) ROADRUNNER 618327/10JMG (18.98 CO)
148 JIo] HATEBREED The Rise Of Brutality 30 SMOKIE NORFUL Smokie Norful: Limited Edition (EP) 90
NO NAME/UNIVERSAL 001342/UMRG {14.98 CD} £M) GOSPEL 95086 {9.98 €D}
@ 147 r DASHBOARD CONFESSIONAL ® A Mark, A Mission, A Brand, A Scar 2 LYNYRD SKYNYRD @ Thyrty: 30th Anniversary Collection (Limited Edition) 16
VAGRANT 0385 (18 98 CO} MCA/UTY Q00284/UME (2198 COI
KLl 144159 Sﬁ' MONTGOMERY GENTRY @ My Town 26
L | COLUMBIA (NASHVILLE) 86520/SONY MuSIC {11.98 EQ/17.98)
(151" kL BUDDY JEWELL Buddy Jewell 13
- COLUMBIA (NASHVILLE) 90131/SONY MUSIC (12.98 £0/18.98)

® Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America {RIAA} centification for net shipment of 500,000 album units (Gold}. A RIAA certfization for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units (Diamond). Numeral lnllowin%PIaxinum or Diamond
symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a runm’nﬂﬂnme of 100 minutes or more, the RIAA multiplies shipments by the number of tBscs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Qro}. A Centification of 200,000 units {Platino). A’ Certification of 400,000
units {(Multi-Platina). *Asterisk indicates LP is available. Most taPe prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other LD prices, are equivaient prices, which are projected from wholesale prices. Greatest Gainer shows chart's [argest unit increase. Pacesetter indicates biggest
percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker title. © 2003, VNU Business Media, [nz., and Nielsen SoundScan, Inc. All rights reserved.
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Sales data and internet sales reports compiled by I\. ) T B8
> Nielsen - : i Sales data compiled by I\. .
2 E SoundScan = g i Nielsen
= e s o SoundScan
= B ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title =8 g - TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
NUMBER 1 & 1 Week At Number 1 e % NUMBER 1 ¥ 1 Week At Number 1
= 18 JOSH GROBAN  143/REPRISE 48450/ WARNER BROS Closer n TUPAC: RESURRECTION AMARL 001533*/INTERS COPE
2 K SARAH MCLACHLAN ansiasoiso Afterglow 7 [ 1 [ | THE CHEETAH GIRLS (EP) WALT DISNEY 850125
A 2 i ROD STEWART Jssri0v/rmG As Time Goes By ... The Great American Songbook Vol. [l 12 u LOVE ACTUALLY J 56760/RMG
4 | PEARL JAM ceic ss7aa/sony music Lost Dogs 1% # e | DISNEY PRESENTS: BROTHER BEAR WALT DISNEY 860127
5 BRUCE SPRINGSTEEN LEGACYCOLUMBIA S0778/S0NY MUSIC The Essential Bruce Spring 14 5 | THE LIZZIE MCGUIRE MOVIE 4 WALT DISNEY sonoa0
-3 5 SHERYL CROW  a&M 001521/INTERSCOPE The Very Best 0f Sheryl Crow 10 -ﬁ : | THE MATRIX REVOLUTIONS MAVERICK/WMG SOUNDTRACKS 48412/ WARNER BRDS
- MATCHBOX TWENTY MELISMAIATLANTIC 83701/AG EP 43 = | KILL BILL VOL. 1 A BAND APART/MAVERICK 48570*/WARNER BROS
! i 6 CLAY AIKEN A? fca sessrms Measure 0f A Man 13 BAD BOYS Il A BAD BOY 000716*/UMRG
| '? 4 | | DIDO A smsmsng __Life For Rent 18 FREAKY FRIDAY HDLLYWODD 162404
Tﬂ? 10 BETTE MIDLER @ coLumsia 50350/50NY MUSIC Bette Midler Sings The Rosemary Clooney Songbook 6z CHICAGO A’ ol EPIC B7018/SONY MUSIC
2 BARBRA STREISAND @ cowmsia gsoia/sony music The Movie Album 4% SCHOOL OF ROCK — ATLANTIC 83694/AG
| SENSES FAIL 0RvETHRU 000155/MCA [H) From The Depths Of Dreams (EP) | - THE FIGHTING TEMPTATIONS MUSIC WDRLO/COLUMBIA 90286/SONY MUSIC
OUTKAST A° anistasonas Speakerboxxx/The Love Below [ 11 HOLES WALT DISNEY 860092
THE EARLY NOVEMBER onvt THRU/GEFFEN 001 480/INTERSCOPE [H] The Room’s Too Cold - 2 FAST 2 FURIOUS @ DISTURBING THA PEACE/DEF JAM SDUTH 000426*/10JMG |
; " DREAM THEATER ciexmon eassvees Train Of Thought | 53 A WALK TO REMEMBER @ EPIC 86311/SONY MUSIC
E | TOBY KEITH OReAMWORKS INASHVILLE 450435/INTERSCOPE Shock'n Y'all I 5 LIZZIE MCGUIRE A BUENA VISTA 860791/WALT DISNEY
P8 17 | | MICHAEL MCDONALD ® torown ooossiumsc Motown | 22 | MARTIN SCORSESE PRESENTS THE BEST OF THE BLUES UTV 0007081UME
ﬂ 1 STING  A&M 00114)/INTERSCOPE Sacred Love I 32 14| | OBROTHER, WHERE ART THOU? A’ LOST HIGHWAY/MERCURY 170069/IDJMG
1¢ HARRY CONNICK, JR. cOLUMBIA 50550500y MUSIC Harry For The Holidavs_ T D | 14 THE LION KING ¢° WALT DISNEY 860124*
{15 | | ROD STEWART &% Jamsss It Had To Be You .. The Great American Songbook | 5% |15 | THE MATRIX RELOADED: THE ALBUM e WARNERISUNS ET/MAVERTCKs 641 WARNERTERDS
21B | R.E.M. wannersros s In Time 1988-2003: The Best Of REM. | 4é -1 i 18 PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL WALT DISNEY 860089
P2E1 13 | | EAGLES  WARNER STRATEGIC MARKETING 1397 The Very Best Of 23 @ 23| | DISNEY'S KIM POSSIBLE WALT DISNEY 860097
|25 | | BARENAKED LADIES sernise soomaancn 5705 Everything To Everyone | 104 | | -t1% 8 MILE &° - SHADY 493508*/INTERSCOPE |
SI0 12 | | THE STROKES o ssesrmus Room On Fire 7 m ELF NEW LINE 39028
NORAH JONES A°® st noTE 32088" [H) Come Away With Me 5 o s | SHREK A’ DREAMWORKS 450305/INTERSCOPE

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen Soundgcan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts. ®Albums with the greatest sales gain this week. ® Recording Industry Assn.

0f America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units {Platinum). 4 RIAA certification for net shipment of 10 million units {(Diamond}. Numeral following Platinum or Diamond symbol indicates album'’s multi-platinum level. For boxed sets,
and double albums with a running time of 100 minutes or more, the RIAA muttiplies shipments by the number ot discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro.) A Certification of 200,000 units {Platino). A? Certification of 400,000 units {Multi-Platino). *Asterisk indicates vinyl
available. [M] indicates past or present Heatseeker titte © 2003, YNU Business Media, Inc. and Nietsen SoundScan, Inc. Al rights reserved.
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2Pac 109 Mariah Carey 175 Godsmack 161 Jonny Lang 82 Mya 180 Simple Plan 81 Barbra Streisand 49 Now 13 143

3 Doors Down 21, 24 Johnny Cash 79, 181 Good Charlotte 71 Avril Lavigne 152 Nick Lachey 51 Jessica Simpson 102 The Strokes 47 Now 14 &

50 Cent 57 Casting Crowns 165 Pat Green 139 Murphy Lee 80 Nlckelbacky 25 Frank Sinaltra. Dean Martin & Sammy  Switchfoot 115 Now That's what | Call Christmas!
Cher 116 Josh Groban 4, 100 Gerald Levert 55 g Dawvis Jr 195 2: The Signature Collection 31

L Kemny Chesney 63. 94 a-Unit 3 Li Jon & The East Sde Boyz 40 zm"k'e ] : igg Michae W Smith 191 T Totaly Country V. 3 160

. 9 Chingy Limp Bizkit 34 tacie Orrico Marco Antonio Solis 154 s Totally Hits 2003
LY Kelly Clarkson 128 Ao lamiioaSy Linkin Park 36 Outkast 11 Something Corporate 127 Justinpumberskepiis WOW Hits 2004 88
ay Aiken 13 Coldplay 32, 60 Hatebreed 148 Lonestar 121 Too Short 86

Gary Allan 132 Han C¥)nnicl; I 30 Dave Follister 42 Loon 85 Brad Paisley 169 SOUNDTRACK Train 142 The White Stnipes 107

Ashanti 89 She'yl Crow ’10‘ Margues Houston 114 Lyle Lovett 159 Dolly Parton 167 Bad Boys Il 136 Trapt 83 CeCe Winans 172

Audioslave 78 Ty R Y V! 7 Pearl Jam 15 The Cheetah Girls (EP) 52 Randy Travis 90
Dashboard Confessional 149 CELIEFETIEEEER S T R A Perfect Circle 99 Chicago 170 Obie Trice 69 telloweardigios

Baby Bash 119 B Lynyrd Skynyrd 200 9 g . Ying Yang Twins 96

Bad Boy's Da Band 106 Dido 18 Alan Jackson 20 Pink 9,192 Disney Presents: Brother Bear 64  Triumph The Insult Comic Dog 141 o “opi00 45 05

i DMX 62 Jagged Edge 33 Maroon5 122 PO.D. 29 Freaky Friday 155 Josh Turner 162 e

Erykah Badu 129

will Downing 186 Jars Of Clay 166

matchbox twenty 43, 70

Elvis Presley 58, 183 Kill Bill vol. 1 130 Shania Twain 61

Warren Zevon 193
Rob Zombie 98

Barenaked Ladies 104 A h .
Dream Theater 53 JaRule 19 Dave Matthews 45 A . The Lizzie McGuire Movie 66 .
E?;gegzhtioyslégl Hitary Duff 16 Jay-z 1 John Mayer 41 ‘1\882 Quintanilla 11l & Kumbia Kings Love Actually 56 Keith Urban 134
Beyonce 3 Dwele 197 wyclef Jean 44 Martina McBrde 48 The Matrix Revolutions 120 Luther Vandross 93, 111
Black Eyed Peas 76 Eagles 23 Jet 123 Michael McDonald 28 R.EM. 46,131 Tupac: Resurrection 2 VARIOUS ARTISTS
Mary . Blige 124 Eminem 164 Buddy Jeweil 151 Tim McGraw 118 Rascal Flatts 65 Bubba Sparxxx 145 American Idol: The Great Holida
BonyJo;/i 54 AL <Y Norah Jones 35 Sarah McLachlan 7 Calvin Richardson 194 Bruce Springsteen 14 Classicg 75 Y
& @ Tom Jones 133 MercyMe 77, 163 Staind 113
w Wow 92 ¢ Santana 188 5 Gotta Have Gospel! 187
Michelle Branch 112 Fabolous 72 Toby Keith 5, 50 Bette Midler_ 68 Seal 74 StaticX 178 Just Because I'm A Woman: Songs
! Fountains Of wayne 137 g Monica 157 Rod Stewart 12, 59 :
Toni Braxton 184 Aretha Frankiin 174 R. Kelly 39,126 Montgomery Gentry 150 Sean Paul 103 Sting 38 Of Dolly Parton 108
Jim Brickman 138 R Kem 177 YA ks Bob Seger 67 Tt o MTV2 Headbangers Ball 198
Brooks & Dunn 110 Kid Rock 8, 147 Van Myorrison 95 Sevendust 190 Stone Temple Pilots 26 The Neptunes Present... Clones
Peter Gabriel 189 Kidz Bop Kids 117 Simon & Garfunkel 91 P 176

Chris Cagle 173

Jason Mraz 158

George Strait 179

Over The
Counter

Continued from page 57

50 Cent’s G-Unit, with an initial
run of 1.8 million copies, shipped
about 300,000 more than the new
Jay-Z set, the latter rules The
Billboard 200 with what is pur-
portedly his last album.

Not only did G-Unit fall shy of
Jay-Z, it also trails the soundtrack
to “Tupac: Resurrection,” the docu-
mentary film that opened at No. 9
at the box office.

The movie's album bows at No. 2
with 430,000 copies, the biggest
week by any Tupac album since “R
U Still Down? (Remember Me)”
opened with 549,000 in 1997.

The G-Unit set, which, like Jay-Z's,
was rushed to a Friday street date,

launches at No. 3 on the big chart
with 377,000 copies.

On Top R&B/Hip-Hop Albums,
which is determined by a sub-
panel of stores that spectalize in
those genres, G-Unit is runner-up
to Jay-Z, with Tupac at No. 3.

MORE MIGHT: Josh Groban’s first
three albums have arrived in less
than two years, but he sure has
made a name for himself in that
short window. The latest testimo-
ny of his clout is the arrival of
“Close” at 375,000 copies, a fatter
sum than his first-day numbers
had suggested.

His first album hit stores Nov.
20, 2001. Since then, his three
releases combined—including the
CD/DVD combo “In Concert”—
have sold almost 4.5 million,
according to Nielsen SoundScan.

Kid Rock and Pink also invade
The Billboard 200’s top 10 (Nos. 8
and 9, respectively), the former
with 188,500 copies. That's down

from the start of 223,000 that his
“Cocky” saw in 2001.

Likewise, Pink’s shift toward
rock is down from the start of her
second album, which was more
pop-leaning. Her bow of 147,500 is
down from the 220,000 copies that
rang when “Mlssundaztood” hit
stores in 2001,

Bruce Springsteen’s latest
anthology sets up camp at No. 14,
with 90,000 copies. One rung
below, at about 1,000 copies less,
stands a Pearl Jam rarities set.

THEY STONE YOU: Two new Bill-

board charts bow on billboard.com,

and the Rolling Stones make news
on one of them.

The legendary band’s “Four
Flicks” concert DVD offering, sold
exclusively at Best Buy, becomes
the first No. 1 on Billboard Com-
prehensive Music Videos.

Although only available at Best
Buy’s 600 stores, the Stones pack-
age moves 53,000 units in the U.S.

That's 30% more than Coldplay’s
second-week total of 40,500 but
less than “Coldplay Live 2003” sold
when it bowed at No. 1 last issue on
Top Music Videos (71,000).

Albums and music videos that are

ROLLING STONES
FOLIR FLICKS

not generally available at retail do
not appear on most Billboard charts
but are eligible to appear on the
Web site’s new Billboard Compre-
hensive Albums and Billboard Com-
prehensive Music Videos charts.

However, several exclusive titles
will be missing from both new
charts. Retailers are not obligated
to report the sales of proprietary
titles to Nielsen SoundScan, and
most besides Best Buy have opted
not to report them.

HO, HO, HO: Harry Connick Jr.’s
“Harry for the Holidays” and the
multi-act “Now! That’s What I Call
Christmas 2" are trading places
each week for the honor of top-sell-
ing seasonal album.

The new “Now!” set held the
baton last issue, when it earned The
Billboard 200’s Pacesetter (now No.
31, up 27%). Connick leapfrogs
ahead 45-30 with The Billboard
200’s Greatest Gainer (45-30, up
37.5%), just in time to be top dog as
the Top Holiday Albums list returns
to Billboard (see story, page 10).

On the holiday list, Hilary Duff,
who moves to No. 1 on Top Pop
Catalog, has the highest rank
among titles not released this year.
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A | = | ARTIST SoundScan Title = M ARTIST SoundScan  pyq A SoundScan —u
[ < | IMPRINT & NUMBER/DISTRIBUTING LABEL & ERE IMPRINT & NUMBER/DISTRIBUTING LABEL A IMPRINT & NUMBER/DISTRIBUTING LABEL
%< NUMBER 1/ GREATEST GAINER %% 2 weeks AtNumber 1 ‘Bt NUMBER 1 2% 2 Weeks At Number 1 v NUMBER 1 2 Weeks At Number 1
.. 2 | HARRY CONNICK, JR. H F i °z 112 THREE DAYS GRACE Three Days Grac s
CDLUMBIA 30550, 5ONY Musm(lsgs EO CD} arry For The Holidays : JIVE 53479/Z01BA (12.98 CD) ys Lrace 1 1 rlshnlnlEszv?frwv %zg;m_gEmEAST SIDE BOYZ 4o Kings Of Crunk
"1 1 | VARIOUS ARTISTS &  Now That's What | i 12: The Signat i A' 2 11 FOUNTAINS OF WAYNE  Welcome Interstate Managers
EMYUNIVERSALSONY Muswc/zu?m“éxxazabsss/(:AP:UL(?ga ;ngnstmas A e ean il $-CURVE 90875 {18.98 CD) 9 b e g)m’ngzﬁeu"\/‘nsiT m élI]\)IS Me & My Brother
1| 3| KENNY CHESNEY  Alll Want For Christmas Is A Real Good Tan | #0113 4 | | JOSS STONE The Soul Sessions (EP) 2 17 [ ] VARIOUS ARTISTS Just Because 'm A Woman: Songs Of Dolly Parton
1 - R HILL 3980 (17 88 CD
L1 4 | VARIOUS ARTISTS  American Idol: The Great Holiday Classics 4 ENE JOSH TURNER 2sco) Long Black Train 3 |2 PAC e Nu-Mixx Klazzics
ol H X H {18.98
5 ] 6| HILARYDUFF Santa Claus Lane | 0 $° GREATEST GAINER -$ 5956 DASHBOARD CONFESSIONAL @ A Mark, A Mission, A Brand, A Scar
(¢ | 8 | vaRIOUS ARTISTS hat | C (s ]9 |1 s T R 3300 ) o
e y § ] EACH STREET 10733 REUNION (1 ) £ .} 3 Jals
EMI/ZOMBA/SONY MUSIC/UNWERs:Lﬁssszo/lm%‘ﬁls.g;'ggt s What | Call Christmas! G S 6 DWELE Subi i ok HOT SHOT DEBUT I&
t .
7/ | 5 | ELVIS PRESLEY A It's Christmas Time ] VIRGIN 80919 (998 CO) umee 9 5%'{%5%5%8»” Far GediAndicolntty
RCA SPECIAL PRDBLICTS 44931 (6.98 CD) " | .
| 9 | MANNHEIM STEAMROLLER A”  Christmas Extraordinai @@L SR sy s SR s 63 e SEasens
ris X r re | - TVT 5993 {17 98 CD)
AMERICAN GRAMAPHDNE 1225 (17.98 CO) |
B 7 | 8 VICENTE Y ALEJANDRO FERNANDEZ  En Vivo: Juntos Por Ultima Vez i
o 12 &(A;(JDR%TIBE%E&('Q(QIJ/%S%) Kidz Bop Christmas | SONY DISCOS 91088 (17 98 E0 CD) U | § eran?sgﬁsﬁmzsfc\glo'\l Thegind
0 16 |22 ZOEGIRL Diff t Kind Of F
10 W dfmugﬁlﬂ%ﬁﬁm - Peace i SPARROW 80665 (1898 CD) erent ® - 8 | 2 IU?F,EOPEELN(%_SB co) Chutes Too Narrow
Py | ceLine pion These Ave spec Times | 2| || STSRY.OLTHEXEAR ., S GREATEST GAINER S
! 550 MUSIC/EPIC B95ZY/SONY MUSIC {1198 EQ/17.98) : 11 FREE GAVIN DEGRAW Chariot 10 hvnﬁgllé)gSLéﬂlzsz'l"glMAgpg‘mg gléirslé?de-St‘ Nicholas Circle: Treasury Of Christmas
117 'LI'ARI{\NS-_EéBERMN ORCHESTRA A Christmas Eve And Other Stories ‘ J 20058 RMG 1" 98 CDI :
el WA S2736/AG (11 98/17 98} 12 EKIRV) DAVE KOZ Saxophonic ] 9 ’— LIL JON & THE EAST SIDE BOYZ Certified Crunk
e 13 | HARRY CONNICK, JR. A’ When My Heart Finds Christmas | |- AP ITOUs: 225 18 SEC0) ' MIRROR IMAGE 0137/ICHIBAN 129 Cot
COLUMBIA 57550/SONY MUSIC {11 98 £Q/17.98) 13 HIK DAMIEN RICE [o} 7 VARIOUS ARTISTS  Strawberry Shortcake: Berry Merry Christmas (EP)
@ 14 BI!N&(:§’§805§Z White Christmas g ORMAVECTOR 48507/WARNER BROS. (18.98 LD} KOCH 9502 {6.98 CDJ
PILSPRC L AT s R (14318 |20 THE DARKNESS Permission To Land | JIMMY BUFFETT Live In Las Vegas NV
15 Nl EURL IVES Rudolph The Red-Nosed Reindeer | ATLANTIC £0817:AG (1298 £0} MAILBOAT 2102 {18.98 CO)
, CA SPECIACPAONOCTS 3221 WU ME 165 Co - 15 426 | — PEPE AGUILAR Con Orgulto Por Herencia ;11|16 SIMPLYRED @ Home
16118 | VARIOUS ARTISTS ® WOW Christmas : VISION 3101676 11498 CO) ; ‘ -
| WORD-CURB/EMI CMG/PROVIDENT 86078/WARNER BROS. (21,98 CD} 12325 ﬂﬁ?w'gnn'(l%';%}g . For The Ride Home 121— mEN%)TlJzEn%NTng&I/smm B cacem The Appeal Mix Tape
‘D 20 | MARIAH CAREY A Merry Christmas | - + =
COLUMBIA 64222/SONY MUSIC {11.98 £0/17.58) 17 . VICO C En Honor A La Verdad 6 RV DEATH CAB FOR CUTIE Transatlanticism
m. - | VARIOUS ARTISTS Songs 4 Worship Christmas e EMI LATIN 90132 (1398 CO) - . BARSUK 32 (1638 COI :
. A INTEGRITY 14804/TIME LIFE {19.98 CO) 18 EbAKY BERNIE WILLIAMS The Journey Within REOR R £ PMM‘!)%IB-’;A“E!;E%)C)LTON Vintage
m 26 X{A\BLI%U%AE;TISIDS) The Time-Life Treasury Of Christmas: Holiday Memories et GRE 000725/G 118,59 C0) -y p + — AND AN o s OF Siert Earth: 3
18857 {19 98 ;W 13133 n Keepi t: ilent Earth:
- . - 28 |18 5(?7'\%# PBSEAEIEZ%%IIJ] Gold Coast i EQUAL VISION 87 (13.98 CDI eping secrets ata 2
20 25 | ALAN JACKSON e Let It Be Christmas | [ g
ARISTA NASHVILLE 67062/RLG {1198/18.98) @: 38 (38 CHRIS BOTTI A Thousand Kisses Deep ‘A 15 19 . l?HENRRIE AUSTIN " Streets Of Heaven
21124 | TRANS.SIBERIAN ORCHESTRA @ The Christmas Attic | [l EOLGHE oS00 USG9 E0 o0 o e
| LAVAVATLANTIC 83145/AG (11 58/17.98) [21] VICKIE WINANS Bringing It All Together 20 RERRNN JOE STRUMMER & THE MESCALEROS  Streetcore
@ T T VERITY 43214 ZOMBA (119818981 | HELLCAT 80454/EPITAPH (18.98 CD)
ARISTA 14753 12.98/18.98) @ 45 | — JOSHUA BELL Romance Of The Violin | : SOUNDTRACK Elf
"51 28 | CHICAGO Christmas: What's It Gonna Be, Santa? SRS T OB Lo \ T i 8 A
RHIND 73842 118.98 CDI ) ) 23 VAV SHERRIE AUSTIN Streets Of Heaven .~ 4 20 | 23 IE‘I&E&IE(%M@[I}.)ICK GROUP FEATURING NORAH JONES  New York City
7201 23 | VARIOUS ARTISTS | Worsh!p Christmas: A Total Worship Experience o e == : 3
INTEGRITY/EPIC 90365/SONY MUSIC (19,98 £0 €0/DVD) @ 43 140 JEREMY CAMP Stay 2342433 TAKING( BAEC)K“SUNDAY Tell All Your Friends
VICTORY 176 (12.98 CD;
¥4 29 | AMY GRANT  20th Centug Masters: The Best Of Amy Grant - The Christmas Collection v BEC 100 (635 ) - ]
ABM 000685/I1VTERSCOPE (12 38 CD @“ a4 | — %?s?ns’jsﬁa?&!a cBn)OYS Dance Party (Like It's 2004) 24125 (15 QT'\JVIEIEKFCIQ{)’:IDGSMT e The Terror State
15 | THE BR i i i
i SURFODG 440'15/MREE1TB§)§EB8§:():HESTRA Boogie Woogie Christmas 7% 21 |10 SIN BANDERA De Viaje 25839 |— VARIOUS ARTISTS  Thomas Kinkade-Village Christmas: Home For Christmas
| SONY DISCOS 10633 (16 98 EQ.COY MUSIC OF LIGHT 4459/MADACY (7.98 CO)
@ 38 | VARIOUS ARTISTS  Thomas Kinkade-St. Nicholas Circle: Treasury Of Christmas | ; = 17 [0 DEAD PREZ  Turn Off The Radio The Mixtape Vol. 2: Get Free Or Die Trying:
MUSICOF LIGHT 221/MADACY (1898 CD) ry 820 |24 EEIHLCIJHYY O%%mﬁg!#gigg)N Billy Currington g oeh UPSZZG/LAND;’;EED [14.9500? io The Mixtape Vol. 2: Get Free Or Die Trying
743116 | ELVIS PRESLEY Elvis: Christ 1 -
RCA 52393/BMB STRATEGIC MARKETING GROUP (25.98 CO) vis ristmas Peace 28 PRV THE EARLY NOVEMBER The Room's Too Cold 23 (24 HOT HOT HEAT Make Up The Breakdown
20|24 | MARTINA MCBRIDE a White Chri 1 DRIVE-THRU/GEFFEN 001480/INTERSCOPE {15.98 CD} SUB POP 70598 1256 CO! [W]
ACA (NASHVILLE) 67654 RLG {10 98/16.981 te Christmas 29 Ry IQEBLQR(;LLE} So Much For The City 28 EEJIEWEMDHgEKI;IéH.{gEDCE[H] The Original Dixie Hick (EP)
i IN > {9.98 CI
£[1]122 | VARIOUS ARTISTS  Strawb Shortcake: B M Chri EP el :
KOG 552 6% 00 rawberry Shortcake: Berry Merry Christmas (€P) | [ELN 36 |26 TAKING BACK SUNDAY Tell All Your Friends | £2° JIMMY BUFFETT Live In Aluburn WA
- | 1 12.98 CD!
<51 37 | FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR  Christmas With The Rat Pack 1 "% 27 | 25 '
, | i 30 TMOSPHER S Ti |
CAPITOU42210(1290/17.98) L ] 27118 5@35%1%&'&;({5‘\%&0) Kish Kash ﬁvmssgssns ENTERTAEINMENT/FAT BEATS SSBBD/EPITAPH (TS p)
= 74127 | ANDY GRIFFITH  The Christmas Guest: Stories And Songs Of Christmas Y | . . 37 130 (38 THE POSTAL SERVICE Give U
33 ki SAPT:)I:VJSIM((;H ? CZ; Kk : @ 1 hL%EIEIIC)LBBZS/WARNEn BAOS. (1298 CO) Falling Uphill SUB POP 595 {14 98 CD) [W] :
ALANEACKSON 4 Honky Tonk Christmas | §7CH ) 150 HIM Razorblade Romance 22122 SOUNDTRACK Lost In Translation
- - = JIMMY FRANKS/UNIVERSAL 001423/UMRG (12.98 CO} EMPEROR NORTON 7068° (17.98 CO)
| O TR e liniExCAanistmashlinie "1 HOT SHOT DEBUT 3 3235 |41 LOS LONELY BOYS Los Lonely Boys
K g < 2 - & R 80305 {1398
VARI ime-Li i i f s is Si
35 e TIME UFEOIEEJDGSUQBREI)ISTS The ki, Llfe Treasury Of ChrIStmas a g{%ﬁ/}@%ﬁ#%ﬁﬁ%l&/lﬁﬁ%&:&sum MUSIC {12.98 EQ CO) FeElS) ¥leayen 28 34 S’?Jég]'§IFLI5M$EQE53EC§ e This Slde
¢ HOT SHOT DEBUT ¢« 35 pIar Iw'&f;ﬁm’?n%ﬂyzgﬁmm weo) Echoes 3513220 HIEROGLY;I;ISI((Z? - Full Circle
A | 1 12 HIERD IMPERIUM 230109° (18 98 CO
— | VARIOUS ARTISTS Classic Country: Christ
fa BMG SPECIAL PRODUCTS 18927/TIME LIFE (18.98 CO) ountry ristmas KINDRED THE FAMILY SOUL Surrender To Love 2€ 143 |40 PANCHO BARRAZA Las Romanticas De Pancho Barraza
HIDDEN BEACH/EPIC 86431/SONY MUSIC (13.98 EQ COJ MUSART 2713/BALBOA 16.98 CO} [W]
| — | YARIOUS ARTISTS Happy Holidays SENSES FAIL From The Depths Of Dreams (EP) | f=7 101 STRINGS ORCHESTRA_ Thomas Kinkade Victorian Christmas; Christmas Favorites
DRIVE-THRU 000355/MCA (8.98 CD) MUSIC OF LIGHT 4460/MADACY (7.98 CD}
Sl 47 | ELVIS PRESLEY Wizt HOT HOT HEAT Make Up The Breakdown | {22 JOAN SEBASTIAN Coleccion De Oro
- = SUB POP 70599* {1298 CD} MUSART 12887/BALBOA (8.98/13.98)
39 kU x&?ﬁgsgﬁ&ﬁ?;ﬁLm A A Charlie Brown Christmas ‘ EJIEEDLgsKt;IéH'{UDC?) The Original Dixie Hick (EP) 29149 |48 KTolt-:‘HE WIG(ELES Yummy Yummy
B0 it 1UM 81 7.98 8626 (11.98 CD)
Bl 45 | VARIOUS ARTISTS  Children Sing For Children: 25 Christmas Songs | JET 8 33 |21 STEVETYRELL This Guy's In Love | F a0 (47 |46 VARIOUS ARTISTS ~Vans Warped Tour 2003 Compilation
=t A 892 N IC (18.98 1237 (8.98
~511 30 | VARIOUS ARTIST! i Hill i 1l 1 i 4 : i .
T Windham Hill Christmas 41 Edk MARK sCHULTZ Stories & Songs 33|26 LOUIE DEVITO  Louie DeVito Presents: Ultra.Dance 04
LA 32 | JIMMY BUFFETT A Christmas Island 46 | — THE POSTAL Give U 42 SOuU T ime: Streets Of LA
MARGARITAVILLE 111489/MCA (3 98/7.96) SU};E]”% “Smm)SERVICE ive Up < g wassumggﬁane%'n(mma-mocn = cmrue Crime: Streets
43 K xﬂ%’%l%g/ﬁ“ﬂ?&y‘?;?m Treasury Of Christmas: Evergreen 43 '| 31128 ALEJANDRO‘SAIC\I}Z No Es Lo Mismo TEH 48 (31 m,:‘hﬁlng.?gl.(lsgagf)?TISTS Get The Blues Vol. 2
L WARNER LATINA 60516 (18.98 CD 1
ol | ameracmane s, Chvistmas wemories | [R5 3 | LIS FONSL . s Aorazar Lo vida | |\ oz || eva cassioy American Tune
- M UNIVERSAL LATIND 001403 (17 0/0V 8
1/ — | CARRERAS-DOMINGO-PAVAROTTI MERCURIO) @ The Thee Tenors Christmas | |11 29 |23 PANDAIEL RECOBO Por Ti | |Lii14235 PAUL VAN DYK Reflections
: : ] 1 FONOVISA 350885/UG 14.98 C 3229 ()
LT 35 V\V/AAURDIISREE;]B%N%(RSLISJTS Disney's Family Christmas: Collection “ 40 | — CRISTIAN Amar Es 13428 SAVES THE 3AV%R s esaco) In Reverie
- Tl ARIOLA 55135/BMG LATIN {17.98 CD) VAGRANT 001115%/DREAMWORKS (1
el
LY/ — | SOUNDTRACK Eif | LOS LONELY BOYS Los Lonely Boys 29 (30 SILK Silktime
NEW LINE 33028 16.98 CO) il ORB8305 (1398 CO) SILK12147/LIGUID B {16.98 CO)
48 ¥y !\r\JAfOEIP\'T(oIL'\sJP?cmCLgAIEEUgs11zs(zsa/&aa) Christmas Favorites G} FBEI& DAI[Z])(D”YHSNEAVE Fields Of Grace 43 !\A'\A‘TIlJE(JESZPlkSBCD}[H] Turn On The Bright Lights
- ; -t RVENT 30040 (18.98 CD) -
../ — | CHARLOTTE CHURCH a Dream A Dream 1 HIEROGLYPHICS Full Circle Ll 26 | — GUIDED BY VOICES  The Best Of Guided By Voices: Human Amusements At Hourly Rates
SONY CLASSICAL 89463/SONY MUSIC (12.98 EG/18.98} - 'C{ HIERD IMPERIUM 230109 {18 38 CO) MATADOR 565 (12.98 D} [}
<"l — | NAT KING COLE @ The Christmas Song Iq 35139 ROBERT RANDOLPH & THE FAMILY BAND  Unclassified £8140 129 RAPHAEL SAADIQ  All Hits At The House Of Blues
I CAPITOL 21251 10.98/17.98) = DARE 48472\WARNER BROS [18.9 CO) | POOKIE 1001 11898 CO)
Al Christmas, Hanukkah, and Kwanzaa collections, including new ones and those released in earlier years, are eligible to appear on Top Holiday Albums. The H s chart lists the best-selling albums by new and developing artists, definectas those who have never appeared in the top 100 of The Billboard 200. if a Heatseekers title reaches that level,
it and the act’s sub albums are di ineligible to appear on the } s chart. Top Ir dent Albums aré current titles that are sold via independent distribution, including those that are fulfilled via major branch distributors. @ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certfication

for net shipment of 500,000 afbum units (Gold). A RIAA certfication for net shipment of 1 million units {Platinum). 4» RIAA certification for net shipment of 10 million units {Diamond) Numerai following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA
multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Qro). . Centification of 200,000 units {Platino). /7 Certification of 400,000 units (Multi-Platinol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested fists. Tape prices
marked EQ, and all other CD prices, are equivalent pnices, which are projected from wholesale prices. Greatest Gainer Shows ehart’s largest unit increase. [H] indicates past or present Heatseeker titie. © 2003, VNU Business Media, Inc., and Niglsen SoundScan, Inc. All rights reserved.
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LAST WEEK

Bilbocrd TOP JAZZ ALBUMS .

Sales data compiled by ® .
I\ Nielsen
SoundScan

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL

Title

3 Weeks At Number 1
Harry For The Holidays

:%: NUMBER 1 3¢
HARRY CONNICK, JR.
COLUMBIA 0550/SONY MUSIC

STEVE TYRELL
COLUMBIA 89738/SONY MUSIC [H]

This Guy's In Love

DIANA KRALLe® Live In Paris
VERVE 065109VG

CASSANDRA WILSON Glamoured
BLUE NOTE 81860 [H]

ELVIS COSTELLO North

DEUTSCHE GRAMMOPHON 000956/UNIVERSAL CLASSICS GROUP.

TONY BENNETT & K.D. LANG e A Wonderful World

RPM/COLUMBIA 86734/SONY MUSIC

AARON NEVILLE
VERVE 065633/VG

Nature Boy: The Standards Album

DAVID SANBORN
VERVE 0555786

timeagain

PETER CINCOTTI Peter Cincotti

CONCORD 2159 [H]

VINCE GUARALDI The Charlie Brown Suite & Other Favorites

LUEBIRD 53300/AAL

PAT METHENY
WARNER BROS. 48473

One Quiet Night

DIANNE REEVES
BLUE NOTE 80252

A Little Moonlight

a;jeoeuemawne THIS WEEK

PONCHO SANCHEZ
CONCORD PICANTE 103/CONCORD

Qut Of Sight

-
E-

STACEY KENT
CANDID 79797

The Boy Next Door

REGINA CARTER
VERVE 065554V [H]

Paganini: Atter A Dream

-
wn

THE MANHATTAN TRANSFER Couldn’t Be Hotter

TELARC 83586

GRAY CAT 4000/MAILBOAT

BOZ SCAGGS But Beautiful: Standards Volume 1

HARRY CONNICK, JR. Other Hours: Connick On Piano 1

MARSALIS 613304/ROUNDER

LOU RAWLS
SAVOY JAZZ 17284

Rawls Sings Sinatra

VARIOUS ARTISTS
VERVE 0008856

Verve//Unmixed2

VARIOUS ARTISTS Jazz After Dark

PLAYBQY JAZZ 7507/CONCORD
LOUIS ARMSTRONG & FRIENDS 20th Century Masters: The Best Of...The Christmas Collection
HIP-0 O0RSIQUME

18 [ VARIOUS ARTISTS The Most Relaxing Jazz Music In The Universe
DENON 17241

STEVE TYRELL This Time Of The Year
COLUMBIA 86638/SONY MUSIC [M ]

VARIOUS ARTISTS The Original Great American Songbook

- TOP CONTEMPORARY
JAZZ

- Sales data compited by ® X
£ E IN Nielsen
) E = SoundScan
£ B ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
P NUMBER 1 3% 90 Weeks At Number 1
1 1 NORAH JONES a ° Come Away With Me
BLENOTE S (M)
2 WILL DOWNING Emotions
GRF D0058NVG
OE DAVE KOZ Saxophonic
CAPITOL 34226 [M]
4 B BERNIE WILLIAMS The Journey Within
GRP 000725/VG [M]
5] 6 CHRIS BOTTI A Thousand Kisses Deep
COLUMB!A 90535/SONY MUSIC [M]
(6] 5 KENNY G Ultimate Kenny G
BMG HERITAGE 50397/ARISTA
7 W VARIOUS ARTISTS Verve//Remixed2
VERVE 800538 /VG
8 VARIOUS ARTISTS A Twist Of Motown
GRP 000115/VG
(9 110 PRAFUL One Day Deep
| N-CODE( 4244/RENDEZVOUS
10 % INCOGNITO Who Needs Love
- NARADA JAZZ 81627/NARADA
(11] 22 MINDI ABAIR it Just Happens That Way
GRP 085229/V6
12 R RICK BRAUN Esperanto
WARNER BROS 48280
(13) 14 DAVID BENOIT Right Here, Right Now
GRP 000597VG
14 v NAJEE Embrace
N-COOED 4248 WARLOCK
15 R VARIOUS ARTISTS WNUA—Smooth Jazz Sampler 16
WNUA 9553
16 Bl MARC ANTOINE Mediterraneo
RENDEZVOUS 5101
17 Nt GEORGE BENSON The Greatest Hits Of All
WARNER BROS. 78284/RHIND
18 ‘ 18 JEFF BRADSHAW Bone Deep
HIDDEN BEACH/EPIC 90698'SONY MUSIC
(191 24 KEIKO MATSUI White Ow!
NARADA 93666
' 20 VARIOUS ARTISTS KKSF 103.7 FM Sampler For AIDS Relief, Vol. 14
KKSF 995
FAM 23 THE JAZZMASTERS The Jazzmasters 4
TRIPPIN 'N' RHYTHM/HARDCASTLE 90513/V2
22 BE LIZZ WRIGHT Salt
VERVE 589333/VG [M]
23 pdl ALEX BUGNON Southern Living
NARAOA 93644
24 B GALACTIC Ruckus
SANCTUARY 84643 [H]
25 BRIAN CULBERTSON Come On Up

WARNER BROS. 48300 [H]
—

THis WEFK
LAST WEEK

NOVEMBER 29 Bdlboard’ TOP CLASSICAL ALBUMSm

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title

5 Weeks At Number 1
Sacred Arias: Special Edition

¥: NUMBER 1 3#4:
ANDREA BOCELLI
PHILIPS 001275/UNIVERSAL CLASSICS GROUP

JOSHUA BELL Romance Of The Violin

SONY CLASSICAL B7894/SONY MUSIC [H]

SOUNDTRACK Master And Commander

OECCA 001574 UNIVERSAL CLASSICS GROUP

ANDREA BOCELL! A Sentimento

PHILIPS 470800/UNIVERSAL CLASSICS GROUP

Sales data for Classical,
New Age, and Kid Audio
charts compiled by

I\. Nielsen

SoundScan

~Novemser 29 R -
wves: 2 Billboard

TOP CLASSICAL BUDGET

CHRISTMAS WITH PAVAROTTI
LASERUGHT

=]

LUCIANG PAVAROTTI

CECILIA BARTOLI The Salieri Album

DECCA 001097/UNIVERSAL CLASSICS GROUP

RENEE FLEMING By Request
DECCA 001024/UNIVERSAL CLASSICS GROUP
ANDRE RIEV Live In Dublin

DENON 17293

LANG LANG
DG 000666/UNIVERSAL CLASSICS GROUP

Tchaikovsky/Mendelssohn: Piano Concertos

HILARY HAHN Bach: Violin Concertos

06 000986, UNIVERSAL CLASSICS GROUP

ANONYMOUS 4 Wolcum Yule

HARMONIA MUNDI 907325

JANUSZ OLENINICZAK WITH THE WARSAW PHILHARMONIC NATIONAL ORCHESTRA OF POLAND (STRUGALA) The Pianist {Soundtrack}

SONY CLASSICAL 87735 SONY MUSIC

MADACY

CHRISTMAS FAVORITES BOSTON POPS DRCHESTRA (REDLER}
RCA SPECIAL PRODUCTS /BMG CLASSICS

2 CLASSICS FOR RELAXATION VARIOUS ARTISTS
ADACY

k} THE MOST RELAXING CLASSICAL MUSIC VARIOUS ARTISTS
SAVOY

4 3 TENORS CHRISTMAS CARRERAS-DOMINGO PAVAROTTL
8C1 MUSIC

5 HANDEL'S MESSIAH LONDON PHILHARMONIC DRCHESTRA
MAOACY

6 & PIANO FAVORITES VARIOUS ARTISTS
MADACY

7 20 CLASSICAL FAVORITES VARIOUS ARTISTS
MADACY

8 CLASSICS FOR THE MOVIES VARIOUS ARTISTS

?

PANISH GUITAR VARIOUS ARTISTS
MADACY

CLASSICAL PIANO VARIOUS ARTISTS
DACY

VIENNA WALTZES VARIDUS ARTISTS

MADACY

VLADIMIR HOROWITZ
SONY CLASSICAL 93023/SONY MUSIC

Live & Unedited: Historic 1965 Return Concert

MARCELO ALVAREZ/SALVATORE LICITRA Duetto
SONY CLASSICAL B7957/SONY MUSIC

BRYN TERFEL Bryn Terfel Sings Favorites
DG 001 L CLASSICS GROUP

CHANTICLEER Evening Prayer

WARNER CLASSICS 60290/AG
————

Billboard” TOP CLASSICAL CROSSOVER.

=
S
&
g ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
we NUMBER 1 1 Week At Number 1
JOSH GROBAN Closer
143 E.Eﬂ!'?E ABASOMIARNEH BROS
JOSH GROBAN 4 ° Josh Groban

143/REPRISE 48154/ WARNER BROS. [M]

YO-YO MA
SDNY CLASSICAL 89935/SONY MUSIC

Obrigado Brazil

SARAH BRIGHTMAN Harem
NEMDO STUDID 3718)/ANGEL
LUCIANO PAVAROTTI Ti Adoro

OECCA D01096/UNIVERSAL CLASSICS GROUP

JOSH GROBAN Josh Groban In Concert

143/REPRISE 48413/ WARNER BROS.

IRISH TENORS We Three Kings
RAZOR & TIE 82897

RUSSELL WATSON Reprise
OECCA 001178/UNIVERSAL CLASSICS GROUP

BOND Bond: Remixed

MBO/DECCA D01117/UNIVERSAL CLASSICS GROUP

CHARLOTTE CHURCH
COLUMBIA 86390/SONY MUSIC

Prelude: The Best Of Charlotte Church

VARIOUS ARTISTS Pure Classics

OECCA 000901/UNIVERSAL CLASSICS GROUP

SARAH BRIGHTMAN @ Classics

NEMO STUDIO 33257/ANGEL

VARIOUS ARTISTS The Incredible Christmas Album

OECCA 001510, UNIVERSAL CLASSICS GROUP

MICHAEL AMANTE
VICTOR 52738/AAL

Tell Her | Love Her

NUTCRACKER HIGHUGHTS PETER WOHLERT/BERUN SYMPHONY ORCHESTRA
ASERLIGHT

BEST OF GERSHWIN
MADACY

CLASSICS FOR MEDITATION
IADACY

w5555 Billboard
TOP CLASSICAL MIDLINE

| BABY MOZART
| WALT DISNEY

VARIDUS ARTISTS

VARIOUS ARTISTS

-

VARIOUS ARTISTS |

2 PACHELBEL'S GREATEST HITS: THE ULTIMATE CANON VARIQUS ARTISTS
VICTOR /BMG CLASSIC_S_

3 DISNEY'S BABY BEETHOVEN VARIOUS ARTISTS
\WALT DISNEY

4 THE MOST RELAXING PLANO ALBUM IN THE WORLD. . EVER! VARNUSS ARTISTS
EMI CLASSICS /ANGEL

5 MORE OF MOST RELAXING CLASSICAL MUSIC IN UNIVERSE VARIOUS ARTISTS.
DENON

6 CHRISTMAS ADAGIOS VARIOUS ARTISTS
DECCA /UNIVERSAL CLASSICS GROUP

7 BABY EINSTEIN: BABY NEPTUNE VARIOUS ARTISTS

{ BUENA VISTA WALT DISNEY

8 BABY BACH VARIOUS ARTISTS
WALT DISNEY

*1 A TENOR'S CHRISTMAS CARRERAS-DOMINGO-PAVAROTT
SONY CLASSICAL /SONY MUSIC

| CHRISTMAS FESTIVAL
VICTOR/BMG CLASSICS

BOSTON POPS ORCHESTRA (HEDLER)

-
o

11 THE #1 OPERA ALBUM VARIOUS ARTISTS
DECCA /UNIVERSAL CLASSICS GROUP

12 BEDROOM ADAGIOS VARIOUS ARTISTS
DECCA /UNIVERSAL CLASSICS GROUP

13 THE VERY BEST OF FRANCO CORELL FRANCO CORELLI
EMI CLASSICS /ANGEL

14 SIMPLY CHRISTMAS VARIOUS ARTISTS
DECCA /UNIVERSAL CLASSICS GROUP
HYMNS TRIUMPHANT: VOLS. 1&2 LONDON PHILHARMONIC GRCHESTRA

-
w»

SPARROW

Classical Midhine compact discs have a wholesale cost
between 8.98 and 1298 CODs with whotesale price lower than
8.98 appear on Ciassical Budget.

noveveee 2 Billhoard
2003 i

TOP KID AUDIO

BOND Shine

LAST WEEK

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL

MBO/BECCA 47059“ LNIVERSAL CLASSICS GROUP I"]

Title

JIM BRICKMAN

2 Weeks At Number 1
Peace

JE: NUMBER 1 222

WINDHAM HILL 52896/AAL

VARIOUS ARTISTS Windham Hill Christmas Il

WINOHAM HILL 53901/AAL

MANNHEIM STEAMROLLER Halloween

AMERICAN GRAMAPHONE 1031

MANNHEIM STEAMROLLER/C.W. MCCALL
AMERICAN GRAMAPHONE 1776

American Spirit

=

THE CHEETAH GIRLS
WALT DISNEY 860125

THE CHEETAH GIRLS (EP)

HILARY DUFF SANTA CLAUS LANE
BUENA VISTA 850129/WALT DISNEY
KIDZ BOP KIDS KIDZ BOP 4

AZOR & TIE 89974

KIDZ BOP KIDS
RAZOR & TIE 89056

VARIOUS ARTISTS
'WALT DISNEY 860088

VARIQUS ARTISTS
ALT DISNEY B61022

TRAWBERRY SHORTCAKE BERRY MERRY CHRISTMAS (EP)
OCH 9502

KIDZ BOP CHRISTMAS

RADIC DISNEY JAMES VOL 6

DISNEY PIXAR FINBING NEMO OCEAN FAVORITES

1Z21E MCGUIRE
BUENA VISTA 860791/WALT OISNEY

UZZIE MCGUIRE

DN s W N

VARIOUS ARTISTS CHILDREN SING FUR CHILDREN: 25 CHRISTMAS SONGS.
UNITEQ AUOIO 1233/UNITED MULTIMEDLA

KIDZ BOP KIDS KIDZ BCP 3
RAZOR & TIE 89060

READ-ALONG DISNEY'S BROTHER BEAR

WALT DISNEY 861023

LIZZIE MCGUIRE
WALT DISNEY 861011

KIM POSSIBLE
WVALT DISNEY B60097

DISNEY'S KARAOKE SERIES' LIZZIE MCGUIRE

OISNEY'S KIM POSSIBLE

VARIOUS ARTISTS
WINDHAM HILL 54344/AAL

Prayer: A Windham Hill Collection

YANNI Uitimate Yanni
WINDHAM HILL 18106/BMG HERITAGE

DELERIUM Chimera
NETTWERK 30306 [H]

YANNI Ethnicity
VIRGIN 81516

MEDIAEVAL BABES Mistletoe And Wine: A Seasonal Collection
NETTWERK 30392

VARIOUS ARTISTS
WINDHAM HILL 53017/AAL

State Of Grace Il: Turning To Peace

VARIOUS ARTISTS

ALT OISNEY 860130
READ-ALONG

/ALT DISNEY 860588
VARIOUS ARTISTS
WALT DISNEY 860887
VARIOUS ARTISTS
'WALT DISNEY 860693

DISNEY'S FAMILY CHRISTMAS® COLLECTION

FINOING NEMO

OISNEY'S CHRISTMAS COLLECTION

DISNEY'S GREATEST: VDL 1

KIDZ BOP KIDS KIDZ BOP 2
RAZOR & TIE 89055
KIDZ 80P

KIDZ BOP KIDS
RAZQR & TIE 89042

VARIOUS ARTISTS

SONGS 4 WORSHIP KIDS: CHRISTMAS

— NTEGRITY 18952/TIME LIFE
JESSE COOK Nomad THE WIGGLES YUMMY YUMMY
NARADA WORLD 90737/VIRGIN OCH 8626
2002 This Moment Now VARIOUS ARTISTS DISNEY'S GREATEST. VOL 2
TR IWALT DISNEY 850634

X S n VARIOUS ARTISTS RADIO DISNEY JAMS: VOL S
VANGELIS Odyssey: The Definitive Collection AVALT DISNEY 860787

HIP-0 001427, UME

JIM BRICKMAN
WINDHAM HILL/VICTOR 11647/AAL

Love Songs & Lullabies

I MANNHEIM STEAMROLLER

Romantic Melodies

AMERICAN GRAMAPHDNE 214
—

VEGGIETALES
BiG IDEA 35007

VARIOUS ARTISTS
ALT DISNEY 860785

Children’s recordings: original motion picture soundiracks excluded

BOB & LARRY'S SUNCAY MORNING SONGS

DISNEYMANIA SUPERSTAR ARTISTS SING DISNEY

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. 0f America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units {Piatinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond
symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro). A Cenification of 200,000 units (Pfatino). /\? Certification of 400,000
units {Multi-Ptatino). *Asterisk indicates LP is available. Heatseeker Impact shows albums removed from Heatseekers this week. [M]ind.cates past or present Heatseeker title. ©2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. Al rights reserved.
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wooe f ==

ACTOS DE UN TONTO (Seg Son, BMI) LT 43

ADICTO (Enrique Iglesias, ASCAP/EMI April,
ASCAP/Metrophonic, ASCAP) LT 47

AMAZING (Dudeski, ASCAP) H100 82

AMERICAN SOLDIER (Tokeco Tunes, BMI/Wacissa
River, BMI/BP}, BMI) CS 41

AMOR DE LOS DOS (Peer Int’l, BMI) LT 23

AND THE CROWD GOES WILD {Gottahaveable,
BMI/Songs Of Windswept Pacific, BMI/BMG Songs,
ASCAP/Mrs. Lumpkins Poodle, ASCAP}, HL/WBM, (S 53

ANOTHER POSTCARD (CHIMPS) (Treat Baker,
SOCAN/WB, ASCAP), WBM, H100 86

ANTES (EMI April, ASCAP) LT 4

ANYTHING GOES (Mama Luv, BMI/Off Da Yelzabulb,
BMI/Singso WW, BMI/STB, ASCAP/Tony Kelly, BMI/Uni-
versal-Songs Of PolyGram International, BMI/Warner-
Tamerlane, BMI), WBM, RBH 85

AQUIEN CORTITO (Esmogon, ASCAP) LT 34

AVE CAUTIVA (Seg Son, BMI) LT

AWAY FROM ME (WB, ASCAP/Jordan Rocks Music,
ASCAP), WBM, H100 73

—_— B L el

BABY BOY (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/Scott Storch,
ASCAP/Tuff Jew, ASCAP/EMI April, ASCAP/Black Owned
Musik, ASCAP/Carter Boys, ASCAP/TVT, ASCAP/Notting
Dale, ASCAP), HL/WBM, H100 1; RBH 12

BACK FOR MORE (Universal, ASCAP/Dirty Dre,
ASCAP/PoohBZ, ASCAP/WB, ASCAP/Sounds From The
Soul, ASCAP/Warner Chappell, SOCAN/One Man Music,
ASCAP), WBM, RBH 92

BACKTIGHT (Hood Classics, ASCAP/E-Ballad,
ASCAP/WB, ASCAP/Young Beggah, BMI/Mother Drake,
ASCAP/]asane Drama, ASCAP/Warner-Tamerlane, BMI),
WBM, RBH 51

BAD BOY THIS BAD BOY THAT (Tony Dofat,
BMI/Rounder, BMI/Irving, BMI), HL, Hio0 58; RBH 19

BE EASY (Domani And Ya Majesty's Music,
ASCAP/Toompstone, BMI) RBH 55

BIGGER THAN MY BODY (Specific Harm,
ASCAP/Sony/ATV Tunes, ASCAP), CLM, Hi00 57

BREATHE (I'm Still With The Band, BMI/Warner-Tamer-
lane, BMI/Dylan Jackson, ASCAP/WB, ASCAP}, WBM,
H1o0 52
BRIGHT LIGHTS (Bidnis, BMI/EMI Blackwood, BMI),
HL, Hio0 23

BUSTED (Zomba Songs, BMI/R.Kelly, BMI), WBM,

RBH 35
L c -

CADILLAC ON 22°S (Crump Tight, ASCAP) RBH 87

CALLING ALL ANGELS (EMI April, ASCAP/Blue Lamp,
ASCAP), HL, H100 43

CALLING ALL GIRLS (Zomba Songs, BM!/R.Kelly,
BMI/Bubo, ASCAP/That's What’s Up, ASCAP/Dangerous
Words, ASCAP), WBM, RBH 100

CAN'T HOLD US DOWN (Xtina, BM!/Careers-BMG,
BMI/Scott Storch, ASCAP/TVT, ASCAP/Logrhythm, BMI),
HL, H100 42

CAN'T STOP, WON'T STOP (EMI April, ASCAP/Six
Figga, BMI/Screen Gems-EMI, BMI/EMI Blackwood, BMI),
HL, H1o0 51; RBH 38

CAUSAME LA MUERTE (TN Ediciones, BMI/Los Com-
positores, BMI) LT 31

CHANGE CLOTHES (EMI April, ASCAP/Carter Boys,
ASCAP/Chase Chad, ASCAP/EMI Blackwood, BMI/The
Waters Of Nazareth, BMI), HL, H100 18; RBH 13

CHICKS DIG IT (Mark Hybner, ASCAP/Cagle Blue,
ASCAP/Casey Donovan, BMI), WBM, CS 7; Hio0 60

CLAP BACK (Slavery, BMI/Songs Of Universal,
BMI/Scott Storch, ASCAP/D] Irv, BMI/Ensign, BMI),
HL/WBM, H100 44; RBH 17

CLUBBIN (R.Kelty, BMI/Zomba Songs, BMI/)oe Bud-
den, ASCAP/On Top, ASCAP/Universal, ASCAP), WBM,
H100 48; RBH 16

COME OVER (Naked Under My Clothes,
ASCAP/Chrysalis, ASCAP/Babyboy's Little, SESAC/Noon-
time South, SESAC/Warner-Tamerlane, BMI/Kevin Hicks,
BMI/Bubba Gee, BMI/Noontime Tunes, BMI/WBM,
SESAC), WBM, RBH 24

COMIN’ FROM WHERE I’M FROM (Tappy Whyte's,
BMI/Songs Of Universal, BMI/Bat Future, BMI) RBH 64

COOLTO BE A FOOL (Foray, SESAC/MR2,
SESAC/Bethar, BMI/Still Working For The Man, BMI/Wil
Nance, BMI/ICG, BMI) CS 34

COWBOYS LIKE US (Almo, ASCAP/Sony/ATV Tree,
BMI/Love Monkey, BMI), HL, CS 4; H100 49

CUIDARTE EL ALMA (Songs Of Castillo, BMI/WB,
ASCAP/Universal-Musica Unica, BMI) LT 29

.- D ase

DAMN! (Drugstore, ASCAP/Lil Jon 00017 Music,
BMI/White Rhino, BMI/Lil' Buddy Dewberry, BMI} H100 7;
RBH 6

DANCE WITH MY FATHER (Uncle Ronnie’s, ASCAP/EMI
April, ASCAP/Chi-Boy, ASCAP), HL/WBM, RBH 44

DANGER (Rexamillons, ASCAP/Divine Pimp,
ASCAP/Tribes Of Kedar, ASCAP/BMG Songs, ASCAP/Uni-
versal, ASCAP/Jajapo, ASCAP/EM! Blackwood, BMI/Jan-
ice Combs, BMI/Sadiyah, BMI), WBM, RBH 72

DAYS OF OUR LIVES (Songs Of Universal, BMI/You
Scream, BMI/Ottomatic Hit, BMI/Almo, ASCAP/Jill's Mad
Money, ASCAP/Universal, ASCAP), HL/WBM, CS 43

DEJENME S} ESTOY LLORANDO (Irmaos Vitale, BMI)
LT 48

DOWN FOR ME (Next Selection, ASCAP/Donceno,
ASCAP/)ack Knight, ASCAP/)ustin Combs, ASCAP/EMI
April, ASCAP/Marsky, BMI/Janice Combs, BMI/EMI Black-
wood, BMI/Harve Pierre, BMI/Shannon Lawerence,
SESAC/Featquo, SESAC/The Writing Factory, ASCAP), HL,

H 28

DO YOU STILL WANT TO BUY ME THAT DRINK
(FRANK) (EMI April, ASCAP/Zomba Melodies,
SESAC/Agatha Monroe, SESAC), HL/WBM, CS 59

DRINKIN’ BONE (Sony/ATV Acuff Rose, BMI/Zomba,
ASCAP/Sufferin’ Succotash, ASCAP), HL/WBM, €S 14;
Hio0 74

wos [E onn

EN EL SILENCIO NEGRO DE LA NOCHE (World Deep,
BMI/Sony/ATV Latin, BMI) LT 24

EN LOS PURITOS HUESOS (Edlmonsa ASCAP/Siem-
pre, ASCAP) LT 49

EN REALIDAD (Maximo Aguirre, BMI) LT 25

ESO DUELE (Ser-Ca, BMI) LT 37

ESTOY A PUNTO (Ser—Ca, BMI) LT 19

EVERY FRIDAY AFTERNOON (Murrah, BMI/Melanie
Howard, ASCAP), WBM, CS 31

oas F—
FAINT (Zomba Songs, BMI/Chesterchaz, ASCAP/Big
Bad Mr. Hahn, BMI/Nondisclosure Agreement, BMI/Rob
Bourdon, BM!/Kenji Kobayashi, BMI/Pancakey Cakes,

BMI), WBM, H100 78

FALLEN (Sasqua, BMI/Nieze World Music, BMI/One
Dynasty Music, ASCAP/Sony/ATV Cross Keys,
ASCAP/Lanard Huggins, ASCAP/Edycrahp, BMI/EMI
Blackwood, BMI/Bridges In Babylon Music, BMI), HL,
H100 68; RBH 37

FALLEN (Sony/ATV Songs, BMI/Tyde, BMI/Sony/ATV
Canada, SOCAN), HL, H100 56

FIND A WAY (Modat, ASCAP/916, BMI) H100 93; RBH
42

THE FIRST CUT IS THE DEEPEST (Mainstay,
BMI/Satafa, ASCAP/Universal-MCA, ASCAP), WBM, CS
44; H100 41

FLY (My Own Chit, BMI/EMI Blackwood, BMI/Warren
G, ASCAP/EMI April, ASCAP/Nate Dogg, BMI), HL, RBH 8o

FOREVER (R Kelly, BMI/Zomba Songs, BMI), WBM,
RBH 91
FORTHENIGHT (Universal, ASCAP/Tetragrammaton,
ASCAP/Soulchild, ASCAP/Nivrac Tyke, ASCAP), WBM,
H100 72; RBH 26

FOTOGRAFIA (Peermusic Ill, BMI/Camaleon, BMI) LT
13

FRONTIN’ (The Waters Of Nazareth, BMI/EMI Black-
wood, BMI/EMI April, ASCAP/ Carter Boys, ASCAP), HL,
RBH 34

A FUEGO LENTO (Clear Mind, ASCAP/Famous,
ASCAP/Clear Heart, BMI/Ensign, BMI) LT 27

o (P soes

GANGSTA GIRL (Zomba Songs, BMI/R.Kelly, BM{),
WBM, RBH 68

GANGSTA NATIONS (Gangsta Boogie, ASCAP/Hoo
Bangin’ Music, ASCAP/DreamWorks Songs, ASCAP/Bass
Pipe, ASCAP/Karam’s Kid, ASCAP/Nate Dogg, BMI/Uni-
versal, ASCAP/Cherry Lane, ASCAP), CLM, RBH 41

GET IT ON THE FLOOR (Boomer X, ASCAP/Universal,
ASCAP/Dead Game, ASCAP/EMI April, ASCAP/Swizz
Beatz, ASCAP), HL,RBH 57

GET LOW (TVT, ASCAP/Swole, ASCAP/Da Crippler,
BMI/ColliPark, BMI/EWC, BMI/EMI Blackwood, BMI}, HL,
H100 10; RBH 18

GET SOMETHING (Money Mack, BMI) RBH 97

GETTING LATE (Marshmellow, BMI/Perfect,
ASCAP/SPZ, BMI/Aboukir, BMI/Universal, BMI/Double
OH Eight, ASCAP/Touched By Jazz, ASCAP/EMI April,
ASCAP), HL, RBH 40

GIGOLO (Zomba Songs, BMI/R Kelly, BMI/Nick-
elodeon, ASCAP/N-Can-N, ASCAP/Famous, ASCAP),
HL/WBM, H1oo 76; RBH 43

GOOD LITTLE GIRLS (Mike Curb, BMI/Kiss My Cash,
BMI/Ensign, BMI/Fuzzy Dice, BMI), HL/WBM, CS 35

aese H -

HANDPRINTS ON THE WALL (White Car, BMI/Scott P.
Innes, BMI/Bug, BMI/Earty Bird, BMI) CS 49

HARDER TO BREATHE (BMG Songs, ASCAP/Valentine
Valentine, ASCAP/Careers-BMG, BMI/February Twenty
Second, BMI), HL, H100 27

HEAD BUSSA (Headbussa, ASCAP/Swole, ASCAP/G. 1.
joe, BMI)RBH 77

HEADSTRONG (WBM, SESAC/Traptism, SESAC),
WBM, H100 16

HEAVEN (Loco De Amor, BMi/Audible Sun, BMI),
WBM, Hioo 77

HEAVEN HELP ME (Wacissa River, BMI/On The Man-
tel, BM!/BP), BMI) CS 39

HELL YEAH (Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/BMG Songs, ASCAP/Mrs. Lumpkins Poodle,
ASCAP), HL/WBM, CS 6; H100 55

HERE WITHOUT YOU (Escatawpa, BMI/Songs Of Uni-
versal, BMI), WBM, Hio0 6

HEY YA! (Gnat Booty, ASCAP/Chrysalis, ASCAP), WBM,
H1o00 3; RBH 39

HOLIDAE IN (Almo, ASCAP/Trak Starz, ASCAP/Irving,
BMI/Jackpot, ASCAP/Ludacris, ASCAP/EMI Aprit,
ASCAP/EMI Blackwood, BMI), HL, H100 4; RBH 5

HONESTY (WRITE ME A LIST) (Sony/ATV Acuff Rose,
BMI/New Works, BMI), HL, CS 12; H100 70

HOTEL (Larsiny, BMI/EMI April, ASCAP/R Kelly,
BMI/Zomba Songs, BMI/Warner-Tamerlane,
BMI/Sony/ATV Songs, BMI/EMI Blackwood, BMI/Dead
Game, ASCAP/Bernard’s Other, BMI), HL/WBM, RBH 60

HOT MAMA (Sony/ATV Acuff Rose, BMI/Wenonga,
BMI), HL, CS 27

HOT & WET (Da Twelve, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Danger Zone, ASCAP/Ludacris,
ASCAP), HL, H100 71; RBH 29

HOY (Estefan, ASCAP) LT 2

HOY EMPIEZA MI TRISTEZA (Edimusa, ASCAP) LT 44

o ]

1 CAN ONLY IMAGINE (Simpleville, ASCAP/Fun Attic,
ASCAP) H100 81

| CAN'T BE YOUR FRIEND (Warner-Tamerlane,
BMI/Writers Extreme, BMI/EMI April, ASCAP/Waltz Time,
ASCAP), HL/WBM, CS16

1 CAN'T TAKE YOU ANYWHERE (Sony/ATV Tree,
BMI/Big Yellow Dog, BMi/Tokeco Tunes, BMi), HL, CS 26;
Hic0 95
1 CU (DOIN’IT) (U Betta Like My Muzic, ASCAP/Diggy
Tunez, ASCAP/Jobete, ASCAP/Libren, ASCAP/Macawrite,
ASCAP/Warner-Tamerfane, BMI/Gotta Get Some Music,
BMI/T-Girl, ASCAP/Jam One, ASCAP/Royalty Network,
ASCAP/Tonk, BMI/Uptown Express, BMI/EMI April,
ASCAP), HL/WBM, RBH 98

(I HATE) EVERYTHING ABOUT YOU (3 Days Grace,
SOCAN/EMI April, ASCAP), HL, H100 75

I’LL BE AROUND (God Given, BMI/Virginia Beach,
ASCAP/WB, ASCAP), WBM, RBH 63

| LOVE THIS BAR (Tokeco Tunes, BMI/Sony/ATV Tree,
BMI/Big Yellow Dog, BMI), HL, CS 1; H100 30

| LOVE YOU THIS MUCH (Nashville DreamWorks
Songs, ASCAP/Paper Angels, ASCAP/Sunchaser,
ASCAP/Cherry Lane, ASCAP/EMI April, ASCAP/Sea Gayle,
ASCAP), CLM/HL, CS 29

| MELT (Sony/ATV Cross Keys, ASCAP/Onaly,
ASCAP/Major Bob, ASCAP/Warner-Tamerlane, BM!),
HL/WBM, CS 2; H100 34

I’'M GONNA TAKE THAT MOUNTAIN (Foray,
SESAC/Sea Keeper, SESAC/Chatawa, ASCAP) CS 22

I'M GOOD (Rodney Jerkins, BMI/EMI Blackwood,
BMI/Fred Jerkins Il, BMI/Famous, ASCAP/LeShawn
Daniels, ASCAP/EMI April, ASCAP/Dotted Line, BMI), HL,
RBH g5
I"'M IN LOVE WITH YOU (Haneli, BM!/Wacissa River,
BMI)CS 52

"M STILLIN LOVE WITH Y DU (Sparta Florida,
PRS/EMI Blackwood, BMI/EMI April, ASCAP), HL, RBH 81

INDIAN FLUTE (Virginia Beach, ASCAP/WB,
ASCAP/Surrounded By Idiots Music, ASCAP/757,
ASCAP/Mahaveer, BMI), WBM, RBH 73

| NEED A VACATION (EMI April, ASCAP/Rebecca Lynn
Howard, ASCAP/Sony/ATV Cross Keys, ASCAP/Satcher
Songs, ASCAP), HL, CS 51

| NEED YOU NOW (Smokie’s Song, BMI) H100 96; RBH
49

IN MY DAUGHTER’S EYES (Songs Of Nashville Dream-
Works, BMI/Diversion, BMI/Cherry River, BMI), CLM, CS

7

INOCENTE DE T1 (BMG Songs, ASCAP/Almo, ASCAP)
LT12

INTO YOU (j. Brasco, ASCAP/Mr. Manatti, BMI/EMI
Blackwood, BMI/Duro, BMI/Songs Of DreamWorks,
BMI/Time For Flytes, BMI/EMI April, ASCAP/Plus 1,
ASCAP/No Question Ent., ASCAP/Cherry River,
BMI/Jobete, ASCAP), CLM/HL, H100 40

INVISIBLE (Desmundo, ASCAP/Deston,
ASCAP/Andreas Carlsson, STIM/WB, ASCAP/Warner
Chappell, PRS), HL, H100 53

IT BLOWS MY MIND (The Waters Of Nazareth,
BMI/EMI Blackwood, BMI/Careers-BMG, BMI/Chase
Chad, ASCAP/EM! April, ASCAP/Raynchaser, BMI/My
Own Chit, BMI), HL, RBH 83

| THINK YOU'RE BEAUTIFUL (Mosaic Music, BMI/Hold
Jack, BMI), HL, (S5 57

IT’S FIVE O’CLOCK SOMEWHERE (EMI April,
ASCAP/Sea Gayle, ASCAP/Warner-Tamerlane, BMI/R.
Joseph, BMI), HL/WBM, CS 13

IT’S GOIN’ DOWN (Top Quality, BMI/Bonecrusher,
ASCAP/Lliwellyn, BMI) RBH 88

1T’S MY LIFE (Universal-Songs Of PolyGram Interna-
tional, BMI/Zomba, ASCAP), WBM, H100 24

| WANNA DO IT ALL (EMI Blackwood, BMI/Ty Land,
BMI/1808 Music, BMI/BP), BMI/Mike Curb, BMI),
HL/WBM, CS 21

1 WILL HOLD MY GROUND (EMI April, ASCAP/Sea
Gayle, ASCAP/Pittsburg Landing, ASCAP), HL, CS 60

1 WISH (Still Working For The Man, BMI/Tommy Lee
James, BMI/ICG, BMI/Careers-BMG, BMI/Music Hill,
BMI), HL, CS 20

1Z U (Jackie Frost, ASCAP/BMG Songs, ASCAP/Associ-
ated Production, ASCAP/KPM, ASCAP/)ay E's Basement,
ASCAP/Universal, ASCAP/EMI April, ASCAP), HL, RBH 54

—J o
JUST A DOG (Ottanowear, BMI) RBH 84

- K =

KEEP DOIN’ IT (The Braids, ASCAP/Zomba,
ASCAP/Gator Boys, BMI/Songs Of Universal, BMi/T'Ziah,
BMI/Dade Co. Project Music, BMI), WBM, RBH 93

KNOCK KNOCK (Mass Confusion, ASCAP/WB,
ASCAP/Ye World Music, ASCAP/Universal-Duchess,
BMI/EMI April, ASCAP/DreamWorks Songs, ASCAP/Craig-
man, ASCAP), CLM/HL/WBM, H1o0 83; RBH 27

- L o
LAGRIMAS DE CRISTAL (Zomba, ASCAP) LT 11
LA PAGA (Peermusic Ill, BMI/Camaleon, BMI} LT 6
LEAN LOW (Drugstore, ASCAP/Not-Neb,
ASCAP/Memph Hitz Muzik, BMI/Street Top, ASCAP) RBH

4

LITTLE MOMENTS (EMI April, ASCAP/Sea Gayle,
ASCAP), HL, (S 23

LOCA CONMIGO (Premium Latin, ASCAP) LT 50

LONG BLACK TRAIN (Sony/ATV Cross Keys,
ASCAP/Drivers Ed, ASCAP), HL, CS 28

LOVE ANGEL (Zomba Songs, BMI/R Kelly, BMI) RBH
67

LOVE CALLS (Kem, BMI) RBH 33

LOVE YOU MORE (Hand In My Pocket, ASCAP/Music
Of Windswept, ASCAP/Famous, ASCAP/BIG JAMES,
ASCAP/Casino Room, ASCAP/Hutspa, ASCAP/Chutzpah,
ASCAP/Notting Dale, ASCAP), HL/WBM, H100 89; RBH 32

LOW (Whorgamusica, ASCAP/EMI April, ASCAP), HL,

Hio0 98
v M

MAKE U MINE (No Question Ent., ASCAP/Mr. Manatti,
BMI/EMI Blackwood, BMI/Duro, BMI/EMI April, ASCAP),
HL, RBH 96

MAS QUE TU AMIGO (Crisma, SESAQ) LT 16

ME AGAINST THE MUSIC (Zomba Songs, BMI/Webo
Girl, ASCAP/WB, ASCAP/Britney Spears, BMI/Songs Of
Peer, ASCAP/Marchninth, ASCAP/Hitco South,
ASCAP/Tabulous, ASCAP/7 Syllables, ASCAP/Morn-
ingsidetrail, ASCAP/T. Youngdell’s Art, ASCAP), HL/WBM,
Hio00 35

ME CANSE DE MORIR POR TU AMOR (Zomba Golden
Sands, ASCAP) LT 32

ME CANSE DE TI (F.L.P.P, BMI/EMI April, ASCAP) LT 18

ME, MYSELF AND | (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/TVT, ASCAP/Scott
Storch, ASCAP/Tuff Jew, ASCAP/Dale Songs,
ASCAP/Black Owned Musik, ASCAP), WBM, H100 46; RBH
23

ME VOY A IR (Arpa, BMI} LT 46

MIENTES TAN BIEN (Sony/ATV Discos, ASCAP) LT 1

MI GENTE (Iron Tigga, BMI/Ozomatli, ASCAP/DHG,
BMI/Linkser, BM!/Universal-Musica Unica, BMI/King Of
Bling, BMI/EMI Blackwood, BMI) LT 38

M1 LIBERTAD (Universal Musica, ASCAP) LT 21

MILKSHAKE (The Waters Of Nazareth, BMI/EMI
Blackwood, BM{/Chase Chad, ASCAP/EMI April,
ASCAP/Raynchaser, BMI/Careers-BMG, BMI/Issy & Nemo
Tunes, ASCAP), HL, H100 13; RBH 15

A MILLION WAYS (Zomba, ASCAP/563, ASCAP), WBM,
RBH 69

MIRAME, MIRATE (Sony/ATV Discos, ASCAP) LT 39

MORE & MORE (R.Kelly, BMI/Zomba Songs, BMI),
WBM, H100 63; RBH 22

MY BABY (OKBYME, ASCAP/Shago, ASCAP/Chrysalis,
ASCAP/Naked Under My Clothes, ASCAP/Multi Muzic,
ASCAP/Shack Suga, ASCAP/EMI April, ASCAP), HL, RBH
30

MY LAST NAME (Coburn, BMI/Sony/ATV Cross Keys,
ASCAP), HL, CS 38

won N

NAGGIN (ColliPark, BMI/Da Crippler, BMI/EWC,
BMI/EMI Blackwood, BMI), HL, H100 90

NEVA EVA (Swole, ASCAP) RBH 53

NEVER (PAST TENSE) (Rayroc, ASCAP/BMG Songs,
ASCAP/Sephwen, ASCAP), HL, H100 97

NO ES LO MISMO (Gazul, ASCAP/WB, ASCAP) LT 30

NO HACE FALTA (F...P.P, BMI/Estefan, ASCAP) LT 22

NOMAS POR TU CULPA (EMI April, ASCAP) LT 5

NO, NO, NO (jae Millz, BMI/Embassy, BMI/Katrina,
BMI/ARC, BMI) RBH 89

NO REGRETS YET (Make Me Smile, ASCAP/Right
Bank, ASCAP/Brand New Sky, ASCAP) CS 54

NOT TODAY (Universal-MCA, ASCAP/Mary . Blige,
ASCAP/Universal Tunes, SESAC/Songs Of Universal,
SESAC/WB, ASCAP/CWAB, SESAC/Ain’t Nuthin' Goin’ On
But Funking, ASCAP/Feemstrar, ASCAP/Music Of
Windswept, ASCAP/Elvis Mambo, ASCAP/Universal,
ASCAP/Blondie Rockwell, ASCAP), WBM, RBH 59

NUMB (Zomba Songs, BMI/Chesterchaz, ASCAP/Big
Bad Mt. Hahn, BMI/Nondisclosure Agreement, BMI/Rob
Bourdon, BMI/Kenji Kobayashi, BM1/Pancakey Cakes,

BMI), WBM, H100 54

- ) o
OFFICIALLY MISSING YOU (Aurelius, ASCAP/Famous,
ASCAP/Irving Lorenzo, ASCAP), HL, H100 100
ONE MORE CHANCE (Zomba Songs, BMI/R.Kelly,
BMI), WBM, RBH 46
ON YOUR WAY HOME (Songs Of Bud Dog,
ASCAP/Songs Of Universal, BMI/Hannaberg, BMI), WBM,

S50
OOH! (EMI April, ASCAP/Art Official, BMI/Justin
Combs, ASCAP/Bohannon Music, ASCAP/Universal-MCA,
ASCAP/Mary ). Blige, ASCAP), HL, RBH 61

L P e

PAINT ME A BIRMINGHAM (Songs Of DreamWorks,
BMI/Princetta, BMI/Mama’s House, BMI/Cherry River,
BMI), HL, CS 47

PARA MORIR IGUALES (Peer int'l, BMI) LT 41

PARTY & BULLSH*T 2003 (Rah Digga, ASCAP/F.0.B.,
ASCAP/N.Q.C., ASCAP/Curtis A Jones, ASCAP) RBH 74

PARTY TO DAMASCUS (Sony/ATV Tunes, ASCAP/Huss
Zwingli, ASCAP/EMI Blackwood, BMI/Te-Bass, BMI/Mass
Confusion, ASCAP/WB, ASCAP), HL/WBM, H100 66; RBH

7

PASO A LA REINA (Maximo Aguirre, BMI/Urima, BMJ)
T 45
PASS THAT DUTCH (Mass Confusion, ASCAP/WB,
ASCAP/Virginia Beach, ASCAP), WBM, H1o0 37; RBH 21

PERFECT (Sony/ATV Tree, BMI/Wenonga, BM!/Gold
Watch, BMI), HL/WBM, CS 30

PERFECT (WB, ASCAP/Wet Wheelie, SOCAN/High-
Maintenance, SOCAN/Stinky Music, SOCAN/Drop Out,
SOCAN/SIutty SOCAN/Lanni Tunes SOCAN/Warner
Chappell, SOCAN), WBM, H100 4,

POP THAT BOOTY (Nottlng H|l1 SESAC/Put It Down,
SESAC/T. Scott Style, SESAC) RBH 70

-

QUE TE RUEGUE QUIEN TE QUIERA (LGA, BMI) LT 15

QUICK TO BACK DOWN (Zomba, ASCAP/IIl Will,
ASCAP/Lil Jon ooo17 Music, BMI), WBM, RBH 66

QUIEN TE DIJO ESO? (Brantunes, ASCAP/Maximo
Aguirre, BMI/Fonsi, ASCAP) LT 10

QUIERO PERDERME EN TU CUERPO (Kike Santander,
BMI/Ensign, BMI) LT 8

o R —

RAIN ON ME (Pookietoots, ASCAP/Baeza,
ASCAP/Universal, ASCAP/Famous, ASCAP/Soldierz
Touch, ASCAP/Ensign, BMI/D] Irv, BMI/Colgems-EMI,
ASCAP/Irving Lorenzo, ASCAP), HL/WBM, H1o0 14; RBH 7

READ YOUR MIND (Tuff Huff, BMI/Grindtime,
BMI/Pay Town, BMI) H1c0 21; RBH 10

REMEMBER WHEN (EMI April, ASCAP/Tri-angels,
ASCAP), HL, CS 24

RIEY LLORA (Sir George, ASCAP/WB, ASCAP/Warner-
Tamerlane, BMI) LT 36

RIGHT THURR (Trak Starz, ASCAP/Almo, ASCAP/1rv-
ing, BMI/EMI April, ASCAP/Shaniah Cymone, ASCAP), HL,
H100 31; RBH 20

ROC YA BODY “MIC CHECK 1,2” (Robert Cliviltes,
ASCAP/Dontana, ASCAP/Mighty One, SESAC) H1o0 88

ROSAS (Sony/ATV Discos, ASCAP) LT 14

RUBBER BAND MAN (Domani And Ya Majesty’s Music,
ASCAP/Crump Tight, ASCAP) RBH 62

RUNNIN (DYING TO LIVE) (EMI April, ASCAP/Justin
Combs, ASCAP/Big Poppa, ASCAP/EMI Longitude,
BWI/Bee Mo Easy, ASCAP/Universal, ASCAP), HL, H100
26; RBH 14

RUN, RUN, RUN (Songs Of Scream, ASCAP/There's
01e Music, ASCAP/MCS, ASCAP/Deston, ASCAP/Boat
Money, ASCAP/Sony/ATV Cross Keys, ASCAP/Humidity,
ASCAP), HL, CS 40

e s L

SALT SHAKER (TVT, BMI/ColliPark, BMI/EWC, BMI/Da
Crippler, BMI/C'Amore, BMI/Me & Marg, ASCAP/EMI
April, ASCAP/EMI Blackwood, BMI), HL, H1o0 85; RBH 45

SAY HOW | FEEL (DKG, BMI) RBH 76

THE SET UP (Gbie Trice, ASCAP/WB, ASCAP/Ain’t
Nuthin’ Goin’ On But Funking, ASCAP/Music Of
Windswept, ASCAP/Blotter, ASCAP/Elvis Mambo,
ASCAP/Nate Dogg, BMI), WBM, RBH 58

SHAKE THAT MONKEY (Zomba Songs, BMI/T. Shaw,
BMI/Lil jon 00017 Music, BMI), WBM, H100 99; RBH 56

SHAKE YA TAILFEATHER (jackie Frost, ASCAP/BMG
Songs, ASCAP/Bubo, ASCAP/That's What's Up,
ASCAP/Young Dude, ASCAP/Universal, ASCAP/Jason
Bridges, ASCAP/Hitco South, ASCAP), HL/WBM, H100 19

SHE’S NOT JUST A PRETTY FACE (Universal-Songs Of
PolyGram International, BMI/Loon Echo, BMI/Out Of
Pocket, ASCAP/Zomba, ASCAP), WBM, CS 19

SHOW ME HOW TO LIVE (Disappearing One,
ASCAP/Melee Savvy Music, BMI/Me 3, BMI/LBV Songs,
BMI), HL, H1o0 80

SIMPLE LIFE (Nashville DreamWorks Songs,
ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BMI/Silverkiss, BMI/Songs Of Universal,
BMI/Songs From The Engine Room, BMI), CLM/HL, CS 55

S| NO ME AMAS (Brantunes, ASCAP/Maximo Aguirre,
BMI/Fonsi, ASCAP) LT 28

SLOW JAMZ (Nappy Roots, BMl/Freddy Mac, BMI/EMI
April, ASCAP/Ye World Music, ASCAP), HL, RBH 36

SO FAR AWAY (Greenfund ASCAP/i.m.nobody,
ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP/WB,
ASCAP), WBM, H1o00 32

SOLO POR TI (Yami, BM) LT 33

SOMEDAY (Warner-Tamerlane, BMI/Arm Your Dillo,
SOCAN/Zero-G, SOCAN/Black Diesel, SOCAN), WBM,
H1o0 22

SONGS ABOUT RAIN (Sony/ ATV Timber, SESAC/Hills-
boro Valley, SESAC/Sony/ATV Tree, BMI/Cake Taker,
BMI/Corn Country, BMI), HL, CS 45

SO YESTERDAY (BMG-Careers, BMI/Lauren Christy
Songs, BMI/Scott Spock Songs, BMI/Shahasu, BMI/Gra-
ham Edwards Songs, ASCAP), HL, Hio0 79

SOY UN NOVATO (Ser-Ca, BMI) LT 42

SPEND MY TIME (Blackened, BMI), WBM, CS 33

SPLASH WATERFALLS (Ludacris, ASCAP/EMI April,
ASCAP/Copynght Control/Alrudy, ASCAP/Almo, ASCAP),
HL,RBH 8

STACY‘S MOM (Monkey Demon, BMI/Vaguely Famil-
iar, ASCAP)} H100 25

STAND UP (Ludacris, ASCAP/EMI April, ASCAP/Ye
World Music, ASCAP), HL, H100 2; RBH 1

STEP IN THE NAME OF LOVE (Zomba Songs,
BMI/R.Kelly, BMI), WBM, H100 11; RBH 2

STILL FRAME (WBM, SF.SAC/Traptlsm SESAC), WBM,
H1o0 69

STREETS OF HEAVEN (Magic Mustang, BMI/Write Em
Cowgirl, BMi/Annie And Clyde, ASCAP/Anthology, ASCAP)
518

STUNT 101 (50 Cent, ASCAP/EMI April, ASCAP/Derty
Works, ASCAP/Universal, ASCAP), HL/WBM, H1o0 15;

9

SUGA SUGA (Latino Velvet, BMI/SoulSick Muzik,
BMI/Amaya-Sophia, BMI/Jumping Bean, BMI/Songs Of
Universal, BMI) H100 8; RBH 65

SUMMERTIME (EMI April, ASCAP/|ustin Combs,
ASCAP/Phoenix Ave, ASCAP/EMI Blackwood, BMI/janice
Combs, BMI/Marsky BMI/Beyonce, ASCAP), HL, RBH 71

SUPA STAR (Hudson - Jordan, ASCAP/Wixen,
ASCAP/Baj, ASCAP/EMI April, ASCAP/Black Muzik Work,

ASCAP/Mtume, BMI), HL, RBH 86

SWEET SOUTHERN COMFORT (Warner-Tamerlane,
BMI/Writers Extreme, BMI/EMI April, ASCAP/Brad To The
Bone, ASCAP), HL/WBM, CS 32

] T el
TAKE ME AWAY (Sony/ATV Canada, SOCAN/Jay &
James, SOCAN), HL, Hio00 87
TE LLAME (Rubet, ASCAP/Universal Musica,
ASCAP/2000 Amor, ASCAP/Sony/ATV Discos, ASCAP) LT

6

TE LLEVARE AL CIELO (EM! April, ASCAP/Yelapa
Songs, ASCAP) LT 17

TE NECESITO {Karen, BMI/Elyon, BMI) LT 3

TEXAS PLATES (WB, ASCAP/Kelodies,
ASCAP/Sony/ATV Cross Keys, ASCAP/Onaly, ASCAP),
HL/WBM, €5 36

THAT’S A WOMAN (Sony/ATV Cross Keys,
ASCAP/Joesin’ For You, ASCAP/Universal, ASCAP/Mem-
phisto, ASCAP), HL/WBM, CS 56

THERE GOES MY LIFE (Warner-Tamerlane, BMI/Major
Bob, ASCAP/Sweet Summer, ASCAP), WBM, CS 8; Hioo

J

THERE 1S NO WAR (Mike Curb, BMI/Cajun-Haw,
BMI/Michael Jeffrey Lloyd, BMI) €S 58

(THERE’S GOTTA BE) MORE TO LIFE (Diesel Liesal,
BMI/Warner-Tamerlane, BMI/Slowguy Songs,
ASCAP/Songtower, ASCAP/WB, ASCAP/ Little Minx Music,
ASCAP/Chrysalis, ASCAP/First Avenue, ASCAP/BMG
Songs, ASCAP/Demis Hot Songs, ASCAP/Edmonds,
BMI/EMI April, ASCAP/E Two, ASCAP), HL/WBM, H100 33

THIS 1S HOW WE DO (Money Mack, BMi) RBH 78

THIS ONE’S FOR THE GIRLS (Nashville DreamWorks
Songs, ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BM!/Silverkiss, BMI), CLM/HL, H100 84

THOIA THOING (Zomba Songs, BMI/R.Kelly, BMI),
WBM, H100 65; RBH 25

THROUGH THE WIRE (Ye World Music, ASCAP/Dyad,
BMI/Warner-Tamerlane, BMI/Neropub, BMI/EMI April,
ASCAP), WBM, H100 94; RBH 48

THUG LUV (Notorious K.I.M., BMI/Warner-Tamerlane,
BMI/Scott Storch, ASCAP/TVT, ASCAP/Feels So Good
Music, ASCAP), WBM, RBH 99

TOUCHED A DREAM (Zomba Songs, BMI/R Kelly,
BMI), WBM, RBH 50

TOUGH LITTLE BOYS (EMI April, ASCAP/Sea Gayle,
ASCAP/Coburn, BMI), HL/WBM, CS 11; H100 61

-— u -

U GOT THAT LOVE (CALL IT A NIGHT) (Divided,
BMI/Universal-Songs Of PolyGram, BMI/Ramal,
BMI/Warner-Tamerlane, BMI), WBM, RBH 31

UN AMOR PARA LA HISTORIA (Universal Musica,
ASCAP/Unique Hits, ASCAP) LT 35

UN SIGLO SIN Ti (Muziekuitgerverij B.V. BUMA,
ASCAP/WB, ASCAP) LT 7

UNWELL (Bidnis, BMI/EMI Blackwood, BMI), HL, Hioo
28

-V -

THE VOICE WITHIN (Xtina, BMI/Aerostation,

ASCAP/Universal-MCA, ASCAP/Universal, ASCAP) Hi00
2
VUELVE (Erami, ASCAP/WB, ASCAP} LT 40
anms w aee

WAITING FOR YOU (Perfect Songs, BMI/Bat Future,
BMI) H100 91

WALK A LITTLE STRAIGHTER (Universal, ASCAP/Off
My Rocker, ASCAP/Universal-Songs Of PolyGram Interna-
tional, BMI/Everything | Love, BMI/Sony/ATV Acuff Rose,
BMI), HL/WBM, H100 92

WALKED OUTTA HEAVEN (WBM, SESAC/Babyboy's
Little, SESAC/Noontime South, SESAC/EMI April,
ASCAP/Black Baby, SESAC/Them Damn Twins, ASCAP/Air
Control, ASCAP), HL/WBM, H1009; RBH 3

WALKING IN MEMPHIS (Famous, ASCAP), HL, CS 10;
H100 64

WATCH THE WIND BLOW BY (Universal-Songs Of Poly-
Gram International, BMI/Slowborne, BMi/Hope-N-Cal,
BMI), HL/WBM, CS 25

WAT DA HOOK GON BE (Shaniah Cymone, ASCAP/EMI
April, ASCAP/Young Dude, ASCAP/Universal, ASCAP/Air
Control, ASCAP/Basajamba, ASCAP), HL/WBM, H100 17;
RBH 11

WAVE ON WAVE (Greenhorse, BMI/EMI Blackwood,
BMI/Cooke’s Trust, SESAC/Bug, BMI/Justin Pollard,
SESAC), HL, CS 3; H100 39

THE WAY YOU MOVE (Gnat Booty, ASCAP/Chrysalis,
BMI/Carl Mo, BMI/Organized Noize, BMI/Hitco, BMI),
WBM, H100 5; RBH 4

WEAK AND POWERLESS (Transfixed Music,
ASCAP/Harry Merkin, ASCAP/EM! April, ASCAP), HL, Hi00

7
WHAT IS LOVE? (Sony/ATV Tunes, ASCAP/EMI April,
ASCAP/Blue Erro Soul, A¥CAP/Yoruba Peoples Music,
ASCAP/Chrysalis, BMI/VSG Tunes, ASCAP), HL, RBH 75

WHAT MORE CAN | SAY (EMI April, ASCAP/Carter
Boys, ASCAP/Curley Kid Flava, ASCAP/ 48 Laws Of Power,
ASCAP/Warner-Tamerlane, BMI), HL/WBM, RBH 79

WHAT WAS | THINKIN® (Sony/ATV Tree,
BMI/Sony /ATV Cross Keys, ASCAP), HL, C5 15

WHERE 1S THE LOVE? (will.i.am, BMI/Nawasha Net-
works, BMI/Jeepney, BMI/Tenman Tunes, BMI/Zomba
Songs, BMI/Printz Polor, BMI/Tuono, BMI/EI Cubano,
BMI/Cherry River, BM1), CLM/WBM, H100 45

WHITE FLAG (Warner Chappell, PRS/W
ASCAP/Future Furniture, ASCAP/EMI April, ASCAP/BMG
Songs, ASCAP), HL/WBM H100 29

WHO WOULDN'T WANNA BE ME (Universal,
ASCAP/Lanark Village Tunes, ASCAP /Coburn, BMI), WBM,
CS 5; H100 38

WHY CAN'T 1 (Warner-Tamerlane, BMI/Hollylodge,
BMI/Rainbow Fish, BMI/Mr. Spock, BMI/WB ASCAP/Tix,
ASCAP/Ferry Hill, ASCAP/Sony/ATV Tunes, ASCAP),
HL/WBM, H100 36

WHY DON'TYOU & 1 (Anaesthetic, BMI/Warner-
Tamerlane, BMI), WBM, H100 12

WONDERFUL (Ausar, BMi/Smooth As Silk, ASCAP/Air
Control, ASCAP/EMI April, ASCAP/Silliwak,
ASCAP/Andre'Sia, ASCAP/E Two, ASCAP) RBH 52

WRINKLES (Universal-Songs Of PolyGram Internation-
al, BMI/Virgin Timber, BMI/Major Bob, ASCAP), WBM, CS
17

L Y -

YA NO ME DUELE (Rubet, ASCAP/Universal Musica,
ASCAP/2000 Amor, ASCAP) LT 20

AYEAR AT ATIME (Sony/ATV Tree, BMI/Songs Of
Terecel, BMI/Sony/ATV Cross Keys, ASCAP), HL, CS 48

YOU CAN'T TAKE THE HONKY TONK OUT OF THE GIRL
(Sony/ATV Tree, BMI/Love Monkey, BMI/Emrsonbignz,
BMI/Songs Of Windswept Pacific, BMI), HL/WBM, C5 9;
Hico 59
YGOU DON'T KNOW MY NAME (Lellow, ASCAP/EMI
April, ASCAP/Ye World Music, ASCAP/Uncle Bobby,
BMI/EMI Blackwood, BMI/A-Dish-Of-Tunes, BMI), HL,
H1c0 20; RBH 8

YOU'LL NEVER FIND (A BETTER WOMAN) (Universal-
Duchess, BMI/Perk’s, BMI) RBH go

YOUNG MAN’S TOWN (Vinnie Mae, BMI), WBM, CS 46

YOU’RE IN MY HEAD (EM| Blackwood, BMI/Shane
Minor, BMi/Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/Songs Of Bud Dog, ASCAP/Music Of
Windswept, ASCAP), HL/WBM, CS 42
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Lonestar

Lonestar moves from second
place into a first-place tie among
groups that have scored top 10
country hits in the genre’s post-
boom period. The group’s cover of
Marc Cohn’s 1991 pop hit, “Walking
in Memphis,” advances 13-10 on the
country chart. It is the band’s 14th
top 10 single since its debut track,
“Tequila Talkin’,” rose to No. 8 in
December 1995.

It has been widely accepted on
Music Row that

“Baby Boy” is declining.

The only possible threat to keep
“Stand Up” at No. 2 would be an
extraordinary gain by OutKast’s
“Hey Ya!,” which jumps 5-3 this
issue and will most likely accumu-
Jate enough points to hit No. 1 in
two weeks.

OutKast’s other single, “The Way
You Move,” hops 8-5, giving the act
two songs in the top five. The last

the post-hoom
period started at
the beginning of
1995, after
country’s early-

'90s surge began silvio@billboard.com

o Minal Patel
ince ther, mpatel@billboard.com

the Dixie Chicks J

have also scored Wade Jessen

4 top 10 singles,

wjessen@billboard.com

Slnglestd

Silvio Pietroluongo |4

followed in sec-
ond place by Diamond Rio, which
has placed 11 of its 19 top 10 titles on
the chart during that time.

BABY WON'T BUDGE: “Baby Boy” by
Beyoncé Featuring Sean Paul holds
at No. 1 on The Billboard Hot 100
for a ninth and possible final week
(see Chart Beat, page 57). The next
closest challenger to the throne,
“Stand Up” by Ludacris Featuring
Shawnna. is well within striking dis-
tance and will most likely back into
the No. 1 slot next issue, as it is los-

group to accomplish this feat was
TLC, which placed “Creep” (No. 3)
and “Red Light Special” (No. 4) in the
top five in the April 1, 1995, issue.

At that time, TLC’s “Red Light
Special” was the follow-up to
“Creep,” which was ending a 16-
week run in the top five as those
tracks shared space in that part of
the chart. OutKast’s feat is more
astounding, because “Hey Ya!” and
“The Way You Move” were released
concurrently to various formats with
great success.

Ties Record For Mos

With Ludacris also placing two
songs in the top five of the Hot 100
(he is a featured artist on Chingy’s
“Holidae In™), it is the first time
since Ashanti and Usher did so in
the June 1, 2002, issue that two acts
enjoy double entries in that region
of the chart.

KEY FACT: Alicia Keys enters the top
10 of the Hot R&B/Hip-Hop Singles
& Tracks chart for the fourth time in
her career with new single “You
Don’t Know My Name.” The track
moves 12-8, posting a gain of more
than 12 million in audience at R&B
radio and earning the Greatest Gain-
er/Airplay designation.

In only her fifth week on the
chart, Keys makes her swiftest move
into the top 10. “A Woman’s Worth,”
her follow-up to the No. 1 “Fallin’,”
was the fastest of her two prior solo
top 10s, needing only nine weeks to
reach that portion of the chart in
December 2001. Keys most recently
went to No. 2 as a featured artist on
Eve’s “Gangsta Lovin’ ” in Septem-
ber 2002, a song that took eight
weeks to hit the top 10.

AGAINST THE GRAIN: “Me Against
the Music” by Britney Spears Fea-
turing Madonna rebounds on The
Billboard Hot 100, jumping from
No. 44 to a new peak at No. 35. A
strong media push by the Spears
camp in preparation for the release
of her album “In the Zone” no doubt
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spurred this radio resurgence. as
Spears performed the song on ABC’s
American Music Awards and starred
in her own special on the network
the following night. Plus, appear-
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ances on “Primetime Live” with
Diane Sawyer, “The Tonight Show
With Jay Leno” and an MTV block
the weekend of Nov. 15-16 also
raised her profile.
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Colombia

Continued from page 7

ital, Bogotd, is a city bursting at the
seams with live music.

“The local talent is extraordinary. It's
an exuberant thing, and you find it in
every city,” says Juan Carlos Barguil, Arc
Music VP of finance/Latin American
operations. Arc’s worldwide revenue
collection from its Latin catalog, which
is almost entirely Colombian, has risen
60% to 70% in the past two years.

But Barguil notes that most of the
Colombian talent remains at home.
That’s because most new acts are signed
by local lahels that don’t have the clout
to break their artists globally, he says.

“Most majors take a distant posi-
tion,” Barguil says.

When a major does get behind a
Colombian talent, the results can be
impressive. The most recent examples
are Shakira and Juanes.

The former, originally signed to
Sony Colombia (now to Epic) is the
best-selling female act on the Billboard
Top Latin Albums chart in the past five
years as well as Latin music's latest
CrOSSOVer success.

Juanes, who was originally based in
Colombia as the lead singer of rock
band Ekhymosis, went to Los Angeles
and signed with Surco Records, a joint
venture with Universal Music Latino.

His sophomore album, “Un Dia Nor-
mal,” is the biggest-selling Spanish-lan-
guage album of the year to date,
according to Nielsen SoundScan.

WHO’S NEXT?

The most successful act among the
new Colombian crop is Andrés Cepeda,
who started off with rock band
Poligamia. In 2001, he went solo with
“El Carpintero,” an exquisite album
that mixed rock and pop with tradi-
tional bolero elements.

Released on indie FM Discos y Cin-
tas, it has sold 80,000 copies (quadru-
ple-platinum in Colombia) and attract-

ed international attention.

But a subsequent international
licensing deal with Balboa did little to
expand his audience. Now, Cepeda and
FM Discos have signed another licens-
ing deal for the U.S. with Sony, which
is waiting for the right moment for his
stateside release.

“Definitely my goal is to put one foot
outside the door when we release our
new album next year,” says manager
Luis Miguel Olivar, who is also looking
for additional U.S. management help.

Olivar is willing to take drastic meas-
ures, even if it means moving abroad
for a time.

“Iwould like to continue making my
music here but place it outside,” says
Cepeda, an impeccable and charismat-
ic performer who is equally at ease with
an intimate or a massive crowd. “My
big advantage is that I have a local label
that supports me. And that's my disad-
vantage,” he says ruefully.

The latest Colombian act to be mar-
keted internationally is Bogota-based
Andrés Cabas, who blends authentic
music from Colombia’s Atlantic Coast
with rock and pop.

He was signed by EMI Colombia and
is being promoted in the U.S. and other
countries—including France and Mex-
ico—following the local success and
Latin Grammy Award nominations for
his self-titled 2002 debut.

“It’s always desirable for the act to be
successful in his territory or to have an
initial wave of development within the
country that signed him,” says Jorge
Pino, president/CEQ of EMI Latin USA.

“Once things get momentum, we
get excited. Cabas is a complete pack-
age. He writes, he’s a musician, he has
a dynamic personality and magic
onstage,” he says.

Cabas is enormously popular in
Colombia and other Latin markets, but
in the U.S., radio play and sales have not
been as strong. “Cabas,” the album, has
scanned 16,000 copies since its release
last year, according to Nielsen Sound-
Scan. His latest album, “Contacto,” was
released in September but is just start-
ing to be promoted in the U.S.

Sasha

Continued from page 7

for 15 years, since the whole DJ
phenomenon occurred.”

Indeed, Horsfield admits that the
dance/electronic compilation mar-
ket is not as robust as it once was.
That is why he believes that the time
is right for a new idea like this one.

“Enthusiasts are tired of compila-
tions that have similar track list-
ings,” Horsfield says. “This series
will feature exclusive material that
will not appear on other compila-
tions. I see it as sitting somewhere
between an artist album and a DJ
compilation.”

Each CD will list for $14.98. Various
retail programs will lower the consumer
price to $10 and below, notes Chris Bar-
bour, U.S. label manager for GU.

Prior to the debut disc’s release, Sasha
will embark on a three-city tour of Los
Angeles, New York and Park City, Utah.

Barbour says these parties will be

private affairs, with invitees includ-
ing press, the music industry and
tastemakers. The Park City date coin-
cides with the 2004 Sundance Film
Festival; this is no fluke.

GU is using its first party at the
10-day film festival to introduce
Sasha to the movers and shakers of
the movie industry.

Barbour acknowledges that this is an
incredibly important market for Sasha.
“More and more electronic DJs and
producers are getting into film work,”
he says. “We want that world to know
about Sasha. This will help with that.”

A more comprehensive North
American trek will follow in March,
culminating in an event at the annu-
al Winter Music Conference, held in
Miami in March.

This may be followed by a Delta
Heavy 2004 tour, the follow-up to
the Delta Heavy 2002 tour, which
featured Sasha and John Digweed
as the headliners.

While nothing is confirmed, Delta
Heavy 2004 is “in the cards,” Sasha
notes. “We have a rough outline.
We’re figuring out the concept.”

CEPEDA: WAITING FOR L.5. EXPOSURE

Part of the problem for Cabas is his
unique sound, which is unfamiliar to
U.S. programmers.

“If T sounded like everyone else, |
would be just one more, but at least [
wouldn’t have programmers telling
me, ‘I don’t understand that rhythm,””
Cabas says. “I do think my music has
mass appeal, but [breaking interna-
tionally] is a long process.”

Cabas was signed by EMI Colombia
managing director Alvaro Rizo, who
gets approximately 300 demos per year
from would-be artists. Rizo signs acts
directly to EMI and also to an alterna-
tive label called Mosca Music.

Acts he has signed include Sonorama,

a rock group that came to EMI with an
album and video, and Palo de Agua, which
fuses rock and Colombian rhythms.

“Here, you can find talent even
under a rock, and it's something we
didn't see before,” Rizo says. “Ten years
ago, our international acts were very
few. Now, people see musicians as role
models, and they're learning how to
play an instrument and compose.”

As musical quality has improved,
the audience for the music has also
increased.

“Locally, it’s the best moment ever,”
says songwriter/producer Luis Fer-
nando Ochoa, who achieved interna-
tional notoriety in 1995 for co-writing
and producing Shakira’s breakthrough
album, “Pies Descalzos.”

At that time, he says, “it used to be
really cheesy for local media, local
management and local people to take
local bands seriously. They were always
the opening acts, and they would never
get the right sound. Now, you can see
five, 10, 15 different bands on a Friday
night in Bogota. You see them on TV.
You can buy their CD. They have a
video. It's happening. It's growing.”

The local nightclub scene has gen-
erated acts like Santiago Cruz, a singer/
songwriter who performs covers and

original material at popular bar El
Sitio, which he co-owns. Cruz, whose
debut album, “Solo Hasta Hoy,” was
released locally last month, is the first
local act signed by Warner Colombia in
the past three years.

At the other end of the spectrum is
Maia, a pop/tropical singer with com-
manding stage presence who is signed
to Sony.

Her success in Colombia was pro-
pelled by her single “Nifia Bonita,” used
as the theme tune of popular soap
opera “La Costeria y el Cachaco.”

This month, Sony Norte is releasing
her album, “Baile de los Suefios,” in the
U.S. and Puerto Rico. The first single,
“Se Me Acabd el Amor,” has been
released in tropical, pop and salsa ver-
sions for maximum airplay possibilities.

Still, Maja says, her sound remains
essentially Colombian.

“All my albums, all my things, are
Colombian,” she says. “What I do
onstage is very Colombian. I grew up
here. I danced in the carnivals. My skin
is this [caramel] color, and my hair is
curly. Even if I record in Shanghai, I'll
continue to sound the same.”

Additional reporting by Gustavo
Gomez in Bogotd.

Anti-Piracy
Show

Continued from page 10

money from these artists here. Piracy
robs governments of tax revenue. And
piracy is linked to organized crime;
don’t forget that,” Richard Dene-
kamp, president of Sony Music Enter-
tainment Asia, said Nov. 14 at the con-
cert’s press conference.

Denekamp expects the event to be

the largest concert in China this year.

Sony Music International president
Rick Dobbis said, “The problem [in
China] is so severe that we have to take
responsibility for our action, to do the
difficult work of speaking up.”

About 90% of all music sold in
China is pirated, according to the
International Federation of the
Phonographic Industry. The major-
ity of music is still sold on cassette,
although CDs are increasing their
share of the territory’s market.

“Even the government fails to real-
ize that piracy has killed the local
[music] market. No investment in
local artists means no ultimate local

return,” says Andrew Wu, managing
director of Shanghai Epic Music En-
tertainment, Sony Music Asia’s joint
venture in China.

Denekamp says, “It’s important
not to put the issue just in the per-
spective of pirating CDs and the
royalties [pirates] don’t pay. It’s
stealing from both companies and
governments. There is more at
stake than a couple of artists los-
ing money.”

Prices for CDs of international and
local artists have been reduced to nar-
row the gap between pirated goods
and authentic product, Wu said. “It’s
not a choice—it’s a response.”

Eastwood

Continued from page 8

“Mystic River” is considered to be a
front-runner in this year’s Oscar race.
The film “is an emotional ride,” East-
wood said, “and you have to be kind of
delicate about where you're going to
enhance that emotion [musically].”

Eastwood’s scoring work was illus-
trated by a reel of clips from “Mystic
River” and several other features,
including “A Perfect World,” “True
Crime,” “The Bridges of Madison
County” and the Oscar Award-win-
ning “Unforgiven.”

He said his interest in film music
was sparked by such '40s screen com-
posers as Max Steiner, Franz Wax-
man, Miklos Rosza and Dimitri
Tiomkin. He also cited the influence
of Ennio Morricone, who scored the
Sergio Leone spaghetti Westerns that
made Eastwood a star in the '60s.

Repeatedly citing the work of his
longtime associate Lennie Niehaus,
Eastwood emphasized that film scor-
ing is collaborative work.

He noted with a chuckle, “If some
guy who'’s doing janitorial comes in
and hums a good tune, we'll steal it.”

Eastwood bemoaned that film
music has moved away from conven-
tional scoring and toward the use of
songs: “It’s like they were looking for
a hit record—‘If the movie tanks,
maybe the record’ll do well.””

Like many observers, Eastwood is
uncertain about the future of the
music business.

He said, “I don’t know where it’s

going . . . Out of frustration, the audi-
ence is due for a change, and we don't
know what it is. The record executives
are waiting for something, hoping it
will fall out of the sky.”

Eastwood—whose Malpaso Rec-
ords imprint has long been distrib-
uted by Warner Bros.—lauded the
label’s former execs Mo Ostin and
Joe Smith. He said that the sale of
the company’s music assets would
be “kind of a shame, because they've
got a lot of tradition.”

Online Music

Continued from page 8

consumers and content owners.

One ad is an open memo from
Kazaa fans to the major labels and
movie studios imploring them to sell
their content through the network.

“You are missing the opportunity
to capture an enormous market. The
world of entertainment is changing,”
the ad says.

Two other ads target consumers,
urging them to express their will-
ingness to buy music through Kazaa.

Sharman has set up a Web page at
kazaa.com/revolution to assist con-
sumers in contacting public officials,
media companies and the press.

Sharman’s move to generate sup-
port for P2P services comes amid
reports of declined use of such net-
works following record industry law-
suits against individual file swappers.

Additional reporting by Todd Mar-
tens in Los Angeles.
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Warner Eyes
New Suitor

Continued from page 3

executive Edgar Bronfman Jv., bil-
lionaire media investor Haim
Saban and private equity groups
including Thomas Lee is believed
to have gained the inside track.

That group is said to be pitch-
ing a $2.5 billion bid for Warner’s
music division, along with an
equity component.

Published reports Nov. 20 indi-
cated that Warner's board would
recommend entering into exclusive
talks with the Bronfman group
regarding a WMG sale.

A private equity play for WMG
would have a better chance in clear-
ing regulatory approval, analysts
suggest.

Sources say Warner has been
spooked by potential complications
arising from an announced merger
between Sony and BMG.

Antitrust hawks in the EU have
been loathe to greenlight previous
consolidation attempts. Since 2000,
they have scuttled deals between
EMI and WMG and EMI and BMG.

In a move to soothe regulators,
EMI is excluding the music pub-
lishing operations from a proposed
combination.

Regulatory concerns have cen-
tered on the number of players in
the industry as much as market-
share issues. As a result, some ana-
lysts doubt that more than one
merger will get past regulators.

ANALYSTS SURPRISED

While awaiting word on a WMG
deal, EMI surprised analysts Nov.
19 with better-than-expected
results for the six months ended
Sept. 30.

Sales were flat at £960.3 million
($1.632 billion), compared with
£961.5 million ($1.634 billion)
last year.

That generated adjusted pretax
profits of £39.4 million ($67 mil-

Sony in a 50-50 joint venture.

A top-level Bertelsmann executive is bolting the
company because of the Sony/BMG deal.

Gerd Schulte-Hillen, chairman of Bertelsmann’s
supervisory board and vice chairman of the Bertels-
mann Foundation executive board, is exiting after
unsuccessfully opposing a plan to merge BMG with

Though the split is described as mutual and friendly,
Schulte-Hillen’s decision is purportedly linked to dis-
agreements with Bertelsmann chairman/CEO Gunter

Sony/BMG: The Fallout

Thielen about the company’s strategic direction.

Industry sources say that Schulte-Hillen was the
only one of the 15-member supervisory board to vote
against the merger with Sony.

Pending the appointment of a replacement, the
deputy chairman of the supervisory board, Dieter
Vogel, will take over from Schulte-Hillen.

“I greatly regret the developments that led up to
Gerd Schulte-Hillen’s decision,” Thielen has said.

WOLFGANG SPAHR

lion), compared with pretax profits
of £42.2 million ($71.7 million)
one year ago.

In the current fiscal year, EMI has
already managed to pay back debt
and vastly improve its operating
cash flow.

The company reduced its net
debt by £137.7 million ($234 mil-
lion) to £946.8 million ($1.6 bil-
lion). Operating cash flow in-
creased £192 million ($326.4
million) to £45 million ($76.5 mil-
lion) for the first half.

Noting that the group had out-
performed the industry both in
recorded music and music publish-
ing, Nicoli says the most satisfying
aspect was “to defy gravity.”

Pointing to a 10.4% global
downturn, Nicoli tells Billboard:
“[That] is a monumental drop in
the market in the period, and to
come in with level sales is the
most amazing thing. It hasn’t hap-
pened because of some fluke in the
market; it's a function of the atten-
tion paid to detail in every part of
the business.”

In recorded music, EMI says it
boosted its global market share
one full point to 12.9% on the back
of sales of £758.6 million ($1.29
billion).

The major’s recorded music busi-
ness in North America enjoyed a
particularly strong performance,
contributing to an operating profit
of £43.2 million ($73.4 million),
compared with £19.9 million ($33.8
million) last year.

Operating profit in the U.K. also

increased by 7% to £22.3 million
($37.9 million).

But in Europe, there was a slight
fall, with EMI reporting that the
recorded music markets in France
and Germany—respectively the con-
tinent’s largest music markets—
both suffered declines of about 20%.

Japan, however, was the com-
pany’s biggest disappointment. EMI
posted a £16.9 million ($28.7 mil-
lion) charge in the first half because
of an “unprecedented level” of re-
turns in that region.

EMI Recorded Music chairman/
CEO Alain Levy tells Billboard that
the company is set to invest heav-

ily in new technology in an effort
to cut costs.

“We are spending about £75 mil-
lion [$127.5 million] over three
years, and that will have a deep
impact on the way we do business
and on our cost base. We will make
significant savings out of that,
somewhere in the neighborhood of
£25 million [$42.5 million] per
year,” Levy says.

Revenue from online music sales
increased threefold in the first half
from one year ago, Levy says.
Mobile activity in Asia and Europe
and such new business models as
Apple’s iTunes contributed £2.1

million ($3.6 million) in the latest
first half, compared with £700,000
($1.19 million) in the same period
one year ago.

Commenting on the iTunes rev-
enue, Levy says, “That comes
from a very small base up to the
end of September, [before| iTunes
expanded in the U.S. in October.
So it’s very preliminary numbers,
but it gives an indication of where
we are.”

PUBLISHING RESTRUCTURING

The downturn in record sales
hurt EMI Music Publishing, where
mechanicals now account for only
51% of total revenue.

But the ability of the publishing
business to develop new uses for its
catalog helped keep revenue flat at
£201.7 million ($342.8 million).
And a reorganization of the compa-
ny's music publishing business
helped generate slightly improved
operating profit of £51.5 million
($87.5 million).

But Nicoli says the publishing
business is still restructuring and is
set to cut 5% of its 600 employees.

Reporting by Brian Garrity in
New York and Gordon Masson in
London.

Fila

Continued from page 8

nership with the Crew, given the
physical nature of break dancing,
was a natural fit.

“It's very competitive, requires
athleticism, and it’s tied back to the
roots of hip-hop,” Westerman says.
“When you combine that with the
retro craze that is going on in
footwear and apparel—and we're
one of the originals in that line—it
just made sense. It was a way for us
to get into music and still be
grounded in sports and physical
activity.”

For Crazy Legs, the deal was also
a way to expose b-boying and the

Crew to a larger audience.

“The bigger picture in all of this
is that I am representing an element
of hip-hop that can sometimes be
treated as a bastard [child],” Crazy
Legs says. “Hopefully, this will bring
more light to the whole b-boy com-
munity and open up doors and other
opportunities for other b-boys.

“Fila came in and helped with this
year’s Rock Steady anniversary
event, which was a huge success,”
he adds of the partnership. “Things
like that are what we need, since
we're not the type of people selling
records, for the most part. This
allows us to have a venue to present
what we do and give opportunities
to b-boys and b-girls who want to
gain recognition for their art.”

A portion of the proceeds from
the Rock Steady sneakers will also

be given back to the Crew.

“There are people in Rock Steady
who have paid dues for years,” Crazy
Legs says. “Certain key members
who aren't dancing as much as they
used to but are still contributing to
Rock Steady, I just want to set aside
money for them as well as [for]
things that will contribute to Rock
Steady as a whole.”

The sneaker will bow in April
2004 in select trend accounts
nationwide with a suggested retail
price of $64.95. There is also talk of
an apparel line to follow.

“There is clearly an interest, but
we're trying to be selective,” West-
erman says. “This is not a shoe that
we’re just going to offer to every-
body. The idea is not to break the
bank but to be consistent with our
image and Rock Steady’s image.”

RIAA

Continued from page 3

record labels approved this year exclu-
sively to fight Latin music piracy.

“What's changed is the focus on
Latin,” RIAA VP of Latin music Ralph
Fernandez says. While total seizures in
all genres also jumped—from 4.3 mil-
lion pieces to 4.8—Latin music’s share
of that total rose to 34% in 2003 from
24.5% in 2002.

When referring to seizures, the
RIAA divides music into three genres:
Latin, rock and urban.

The sheer scale of physical Latin
piracy—vastly disproportionate to
Latin music’s 5% share of the mar-
ketplace—prompted the RIAA board
to approve the additional funding
last March.

The money was immediately used
to hire eight new full-time Latin music
investigators (seven have been hired
so far), who in turn have hired outside
people to work the streets.

Labels are also providing assistance
within their distribution systems,
encouraging staff to locate and report
pirated product.

“They send it to me to follow up, and
we've had turnaround in a couple of
hours,” says Fernandez, who was a
lieutenant on the Miami/Dade police
force before the RIAA recruited him.

“Ralph has been relentless in his
work to assure that Latin anti-piracy
was a priority in every region,” says
Hilary Rosen, former CEO of the RIAA.
“And he has kept focus on commer-
cially relevant problems.

“The label execs also deserve
credit,” Rosen continues. “They’ve
been engaged, aggressive and ex-
tremely helpful in identifying prob-

RIAA Seizures

January-October 2002
Latin Music Seizures in Units
1,067.599

Overall Seizures in Units
4,357,547

Percent Latin Music Seized
24.5%

January-October 2003
Latin Music Seizures in Units
1,674,507

Owverall Seizures in Units
4,864,279

Percent Latin Music Seized
34%

lem areas and working with the
RIAA on solutions.”

Focus has been placed on the most
affected Latin markets in the coun-
try, including New York, Atlanta,
Puerto Rico, Chicago and the Los
Angeles area.

On the West Coast, for example,
84% of all seizures were Latin music
at the end of August.

“There’s been notable improvement
in the last months, and they've shown
much more interest in Latin music,”
says Felipe Luna, VP of national sales
for Univision Music Group. “As far as
results go, [ think we’ll really begin to
see them next year.”

Those final results will decide the
future of the anti-piracy program.
Funds have been allocated for the
2003-2004 fiscal year, which ends
March 31.

“At this point, we're trying to evalu-
ate the program and decide with the

labels if we want to keep it where it is,
expand to other markets or move to
different markets,” Fernandez says.

He concedes that the RIAA's efforts
are not a cure-all, nor have they solved
the problem of physical piracy.

“But the mainstream market has
continued the [downward sales]
slide from last year, and we have
corrected that amount,” Fernandez
notes, emphasizing that Latin
music sales bettered the general
market for the first six months of
2003. Indeed, shipments of Latin
CDs have actually increased.

“The eternal doubt is: Has piracy
gone up, or are police efforts more effi-
cient?” Universal Music Latino presi-
dent John Echevarria says.

“Looking at the number of opera-
tions that have taken place, I'm
inclined to say that efficiency has
increased,” he adds. “However, we have
a long way to go.”
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Keys

Continued from page 3

with my nana, have lunch with my
mother and hang with my friends.”

EVOLUTION

Fortunately, no one had to lose too
much sleep before Keys announced that
she was ready to make her next album.

“It only took me three or four weeks
before I said. ‘OK, that was fun. Now,
I'm going to let all these things in my
mind flow,” ” she says. “I was blessed to
write so much on the road that I felt like
I was up to my eyes in ideas, and if it
went any further it was just going to
overflow, so I had no choice.”

Those ideas resulted in the forward-
stepping *The Diary of Alicia Keys,” due
Dec. 2 worldwide. The artist maintains
that the studio process was a pleasure,
with the pressure turned down low.

“You can't put the same heart and
soul into something that's so pressured
and time-constrained,” she explains. “It
has to have the time to take whatever
evolution it’s going to take.”

And that was just fine with RCA
Music Group chairman Clive Davis,
who signed the singer/songwriter to J
Records and championed her work
when she was an unknown.

“Alicia sets the pace herself; she told
us when she was ready,” Davis says.

The record impresario compares
working with Keys to his experiences
with Bob Dylan: “I would have never
asked for music from him. You wait
until the artist tells you that he or she
is ready. In the case of Alicia, it’s very
exciting to see the build-up of that
adrenaline and her creativity at work.”

With Keys, he adds, “you're dealing
with a potential all-timer. She creates
her own work as an artist in the tradi-
tion of a Joni Mitchell or Patti Smith.

“She is not an artist that can be
pigeonholed, so people expect her to
create new paths rather than try to fit
into today’s scene,” he continues. “She
is the ultimate artist—she writes, per-
forms, produces and arranges.”

As for Keys, she says she never want-
ed to feel like she was “trying to beat
the clock.”

“I really know that I'm going to be
here for a long time, so I thought I owed
it to myself to live my life and take the
time I needed to develop my songs, my
music and whatever vision I had to do
it right, as opposed to having two days
and having to hurry,” she says.

INTEGRATED CAMPAIGN

Her approach seems to be paying off.
Already, her first single, “You Don't
Know My Name,” a soulful, midtempo
track with a 1960s R&B vibe, is proving
that deliberation was the right move.

The song debuted at No. 62 on Hot
R&B/Hip-Hop Singles & Tracks five
weeks ago. It is No. 8 this issue.

The single and accompanying video
are just a hint of what's to come in J
Records' campaign to reunite Keys with
the marketplace.

“The positioning and reintroduc-
tion of Alicia is a highly integrated
campaign,” says Tom Corson, J
Records executive VP of worldwide
marketing and sales. "Everything is
about to go off here—from major
television and print coverage to
online coverage.

“We also have tremendous street
presence, and that goes all the way back
to [the release of buzz single] ‘Streets
of New York,’ featuring Nas, which was
leaked months ago,” Corson adds. It's
just letting people know that Alicia is
coming back.”

While most event records are front-
loaded with hype, J executives sat
down with Keys and decided to take a
more low-key approach to the mar-
keting campaign.

“When you deal with an artist like
Alicia Keys., you have a special trust. I
felt it with Aretha Franklin, Whitney
Houston, Annie Lennox,” Davis says. 1
know it will be an event.”

Ultimately, Keys set the tone for her
own reintroduction into the market-
place. “She said—and we all agreed—
‘Music first,”” Corson recalls. “Even
though we all want a lot of visibility, 1
didn’t want it to be hype. I want the
hype to be about the music. And [
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KEYS: I'M GOING TO BE HERE FOR A LONG TIME”

want it to come from the streets and
word-of-mouth first.

“Then, the major media drivers will
kick in,” he says. “What we've realized
about the fourth quarter is once you
start with the music, you need a focus
window of three or four weeks to really
drive the awareness on an |artist like]
Alicia Keys.”

RISING VISIBILITY
In October, the singer appeared with
Eve and Missy Elliott on the cover of
this year's Women Who Rock issue of
Rolling Stone.

On TV, she's appeared on the “BET
Walk of Fame: Aretha Franklin” special,
MTV’s Spanking New Music Week and
the Vibe Awards, which aired Nov. 21.

JRecords also has a host of commit-
ments from the likes of “Good Morning
America,” “Primetime Live” and "The
Oprah Winfrey Show,” among others.

According to Corson, Keys will
also be the first singer since Bruce
Springsteen to appear for two con-
secutive nights on “The Tonight
Show With Jay Leno” during release
week, Dec. 4-5.

On the new-media front, J Records
has launched a campaign on AOL that
culminates the night before her record’s
release with a Webcast concert at New
York's Webster Hall.

International marketing is also a pri-
ority for the project. Keys did a world-
wide launch Nov. 3 in London, where
she performed with her full band.

During the trip, the singer hit five
global markets in 10 days. She is sched-
uled to return to Europe in December
to round off her promotional visits.

“We have a great street date on Dec.
2, because we're out of the clutter,” Cor-
son says. “She really owns that date. We
did that intentionally. We feel like that
will be Alicia Keys' day.”

Keys and her team also produced a
value-added, behind-the-scenes DVD
that will be included with the first 1 mil-

lion units shipped.

BRANCHING OUT

With Keys’ stature and success, she
could be a marketer’s dream for any
number of companies. But J Records
has shied away from endorsement deals
so far.

“She’s not opposed to it,” Corson
says. “She wants this to be about her
music first. We don’t want there to be
any confusion about that. There is plen-
ty of room for that down the road, so
we'll cross that bridge at a later date.”

Keys, however, does intend to branch
out beyond music.

“I have a few things brewing,” she
says. “I don’t want to talk about it too
much until I'm really ready. Being ver-
satile is very important. I'd like to do
things that aren’t expected as well.

“I'd like to score movies, write
music for plays. I have this crazy idea
right now that bridges young and old
in a way you would never think could
work. Things like that are what I love
putting together.”

In the meantime, Keys is content to
stay focused on the music and the life
experiences it reflects.

“I would never be able to create this
kind of album if I didn’t have the expe-
riences that I had,” she says. “I would
have never made this album had I not
lived these last two years of my life.”

Jackson

Continued from page 8

jury makes a decision, we can't put it
out there that he's guilty [by not play-
ing him].”

Smith says WVAZ has been playing
“One More Chance” about four times
a day, and WGCI has been spinning it
once daily.

Jackson’s 1991 album “Dangerous”
had been in stores almost two years
when a similar allegation made head-
lines in August 1993. Despite the wide-
spread notoriety, the album only saw

an 8% dip that week, as it slid three
spots to No. 44. This is not unusual for
an album in its 92nd chart week (Bill-
board, Sept. 11, 1993).

The album neither dropped quickly
in protest nor gained spikes from the
months of media attention sur-
rounding that episode, which led to
an out-of-court settlement and no
criminal charges being filed. It
chalked up another 25 weeks on the
chart, selling 355,000 of its 5.8 mil-
lion SoundScan sales to date during
those six months.

From the start of 1994 through the
week reflected by this issue’s charts,
Jackson's various solo albums have sold
some 10 million copies, according to

Nielsen SoundScan.

The manager at one national chain
store thinks the damage might cut
deeper this time.

“It could go either way,” she says,
“but I think people might be so sick-
ened at this point that they just might
want to throw their hands up in the air.”

But Newbury’s Mello observes that
the new album has not yet suffered
from the weight of the latest allegations.
It “doesn’t seem to be affected positive-
ly or negatively,” he says.

“In this early stage, it's selling right in
line with what I thought it would do.”

Additional reporting by Margo Whit-
mire and Susanne Ault in Los Angeles.

Sting

Continued from page 7

bit, particularly when it comes to
the world.”

The first leg of approximately 35
shows in North America will begin Jan.
23, 2004, at the Knight Center in
Miami (Billboard Bulletin, Nov. 17).
Notable stops on the first leg include
three nights at New York’s Beacon The-
atre March 2-5 and two at Boston's
Orpheum, March 15-16.

Sting tells Billboard that he can’t
wait to get back onstage. “It's like being

reborn [every night]. You step out from
the darkness into this world where
everybody's pleased to see you, and you
sing and you soar above the audience.
There's no feeling quite like it.”

The North American theater run
will be followed by approximately 35
shows in Europe, beginning in late
April, playing some theaters but most-
ly arenas and festivals.

Sting will return to North America
for a run of 30-35 amphitheaters in
July through September. Plans then
call for a return to Europe and other
international territories. The whole
tour could include as many as 150
shows in 2004,

The global aspect of the trek plays to

the strengths of Fogel and CCE. Cur-
rently, CCE Touring and Fogel's former
boss and fellow Canadian, Michael Cohl
(the Rolling Stones). are the only true
global promoters operating.

Fogel would not confirm talk that
Sting would be guaranteed $50 mil-
lion for the tour, but he stresses that
CCE and one global promoter bring
more to the deal than just a check.

“Obviously there are some tremen-
dous advantages from a promotion
standpoint, a revenue-generating
standpoint and a cost-efficiency stand-
point,” Fogel says. “And the marketing
aspect is critical.”

The tour strategy of a rollout at the-
aters “really comes from Sting and

Kathy in terms of how they wanted to
launch and build the tour, particular-
ly in North America,” Fogel says. “We
wanted to build the profile, and part of
the whole exercise is to create buzz
with strong sales and great shows,
which I have no doubt we will see.”

Ticket prices for the theater dates
will average $70-$75—which Fogel
terms “pretty damn reasonable”—and
$45-$50 in Europe.

Ticket presales were conducted
through Sting’s fan club, CCE’s Get
Access program and American Express
promotions beginning Nov. 17. “The
fan club presale is doing fantastic,”
Fogel says, “and we're just rolling out
the American Express presale.”

With plenty of new product to sup-
port, including new album “Sacred
Love” and its accompanying DVD, the
tour already has a high profile.

“That Sting has a new album, a
book and a DVD really shows the depth
of the campaign here,” Fogel says.
“Sting has a very large body of work to
go out and promote, together with
being one of the great artists, writers
and performers.”

RZO Entertainment, known for its
longstanding touring/business rela-
tionship with the Rolling Stones, is
credited as producer of the Sacred
Love tour. Sting grossed more than
$54 million from 104 shows worldwide
from 1999 to 2001.
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‘The Work With Johnny Cash

Really Chan

BY WES ORSHOSKI

Say the name “Rick Rubin,” and a lot comes to mind: his
groundbreaking pairing of Run-D.M.C. and Aerosmith on the
former’s remake of “Walk This Way.” His historic revival of
Johnny Cash'’s career. His signature “Grizzly Adams” beard.

But more than anything else, the name recalls some of
the most successful and important albums of the past two
decades. Thanks to an impressive track record that includes
hit albums by Beastie Boys, Red Hot Chili Peppers and Tom
Petty, the words “produced by Rick Rubin” imply an extra
level of quality.

That reputation can be traced back to a New York Univer-
sity dorm room in 1984. It was there that Rubin, then pur-
suing a degree in film and TV, founded the Def Jam label
with friend Russell Simmons. During the next five years, Def
Jam would help catapult rap into the mainstream, as Rubin
slyly infused elements of the rock music he loved as a teen
into the work of New York’s brightest hip-hop stars.

It would be the start of a career that would see the pro-
ducer launch the Def American label (the “Def” was dropped
in 1992) and become one of the top names in heavy metal.
He would later branch out, with projects by such artists as
Petty, Cash and Nusrat Fateh Ali Khan.

“I don’t hear music as genre-specific . . . [ don’t put those
boundaries on music,” he says.

For longtime American act the Jayhawks, Rubin, now 40,
is not only a trusted producer but a music-obsessed and
uncommonly supportive label chief. “He’s the reason we’re
still making records,” frontman Gary Louris says. “Without
Rick, we would have been dropped. Who knows? Maybe we
wouldn’t have made any records.”

Q: What were the most important things Def Jam
accomplished while you were at the label?

A: Probably a couple of things. One of them would be
the use of song structure in hip-hop, which hadn't really
existed before then. Before we started, hip-hop records
were typically a 12-inch that was between six and nine
minutes long, and [they] rarely had a hook. It was more
like Jamaican toasting.

And we really helped to put song structure in hip-hop.
That came from growing up listening to the Beatles in my
case—that was the inspiration. I think that through the
Beatles’ filter, you really get into songs. While the feel of
rap was great, and the message of rap was great at the
time, it didn’t deliver in the same song way that the Beat-
les did. So for one, putting song structure in hip-hop
really allowed it to become what it is.

Another is that we put these young people who loved
music in a position to somehow share that love—without
any expectation. Something happened in hip-hop after the
success of Def Jam where now people get into hip-hop with
the idea that you can make a lot of money doing it. And it
was not about that when we started. It was really a very
pure art form, where anybody who did it did it just because
they loved it—because no one had success doing it.

Q: You've worked with so many great artists on so
many great projects. Can you describe one or two that
have been the most meaningful?

A: There have been a lot of great ones. It would be hard to
narrow it down to just one or two. So I’ll name the first ones
that come to mind, but by no means are they definitive.
Clearly, the work with Johnny Cash was inspirational and
really changed my life. Having him in my life changed my
life. The depth of our friendship and the amount of work that
we did in the time we worked together was really staggering.
Another one that I really enjoyed was Tom Petty’s

Photo: Theo Wargo/Wirelmage.com
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A Q&A With Rick Rubin

The Rick Rubin discography—highlights:

2000-present: Audioslave, “Audioslave”; Rage Against the Machine,
“Renegades”; Johnny Cash, “American III: Solitary Man,” “American
[V: When the Man Comes Around”; System of a Down, “Toxicity.”

1990-20C0: Red Hot Chili Peppers, “BloodSugarSexMagik,”

“Californication”; Johnny Cash, “Unchained,”“American Recordings”;

Tom Petty, “Wildflowers,”“Echo.”

1985-1990: Danzig, “Danzig”; the Cult, “Electric”; Slayer, “Reign in

Blood,”“South of Heaven”; Beastie Boys, “Licensed to IlI”;
Run-D.M.C.,“Raisin’ Hell”; LL Cool J, “Radio.”

“Wildflowers.” It was the first time we worked together.
And we really took our time. He’s really a fantastic crafts-
man of songs, both as a writer and as a record maker. He
really knows what he's doing. He’s another person I
learned a tremendous amount from being around. That
was a really gratifying album. I rarely listen to anything
that I've worked on, but that’s one that I listen to on
occasion and it really makes me feel good.

Also, System of a Down are really special to me.

ged My Life’

Q: Can you share a memory of Johnny Cash that em-
bodies who he was?

A: We had a dinner party at my house one night, and
Johnny and [his wife] June [Carter] were staying at the
house at the time, and I had a bunch of friends over—
film directors and music people. And before dinner,
Johnny asked everyone to hold hands, and he read from
the Bible and said a prayer. And that’s not something
that we normally do in my house. And if I would imagine
that happening . . . You know, the sarcastic New Yorker
in me would feel like, “This is uncomfortable.” But his
spiritual connection was so deep and so pure that every-
one was moved. I have a friend who is an atheist who
was at the dinner who was completely moved by John-
ny’s commitment to spirit. It really had an impact on
everyone’s life who was there.

Q: What did you learn from Tom Petty?

A: A lot of technical stuff. His attention to detail, really
getting things in time and having everything really in
tune, like immaculately in tune. I never really focused on
things like that before. All I cared about was performance.
But, at the same time, getting all the elements of the per-
formance right is a very powerful thing.

Q: How do you pick artists to work with?

A: [t’s an emotional connection. It usually happens
through a combination of listening to an artist’s work
and then meeting them and just getting to see who they
are . .. feel like the relationships I forge with the
artists I work with are kind of a long-term commitment
to helping them be all they can be.

Q: A lot of people see Slayer’s “Reign in Blood” as a
deeply influential record. When you were making it, did
you have the feeling that you were making a landmark
metal record?

A: We knew it was great, but I don’t think we had any
expectations. At the time, they had been on an independ-
ent label and had some success. And when they signed
with me, there was some feeling in the underground that
they had jumped to the major label and were now going
to sell out. So, I guess, in some way, there was a concert-
ed effort to do just the opposite—like, to really be as
extreme and as pure as we possibly could be.

Q: At that time, in many areas of this country,
Slayer was seen as the heaviest, most dangerous
band in the world. Did it feel like you were making
dangerous music?

A: Yes! [laughs] Yes, it felt dangerous and important
and special and unlike anything else going on. You felt it
at the shows; you felt a kind of power in the room that I
had just not seen before—and, you know, I had grown up
on heavy metal music.

Q: Who is on your wish list?

A: The only one I could think of is U2. I feel like they're
rea_lly at a great place in their career right now in their
writing. Their last album may have been their best. And
they're really at a high point in their creative life. Their
songwriting is really strong, they’re secure in who they
are. _They seem to be at a very powerful place creatively,
and it would be fun to support and nurture that.
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The struggle of a starfish against the inexorable force of the sea only served

to reminc Phil of his own struggle cgainst the inexorable force of his marketing costs.

Everyone knows you have to spend money to make money. But ponying up $30 million to
market your average major motion picture requires a singularly strong stomach. Especially
in an age where “tried-and-rue” can often result in “tried-and-failed miserably.” So where
does entertainment’s elite find the insight and innovation — the fuel for thought - that
accelerates success? In the industry’s one sure thing. The Hollywood Reporter.

TM PORTER

Fuel for thought
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THE WABORITAS / TOMMY LEE / JERRY CANTRELL &

HIS AMAZING BAND / MICHAEL ANTHONY / CHAD SMITH /
STEVIE SALAS /THE PIPER DOWNS / MESH / AND SPECIAL
THANKS TO THE “WABO RATS”’ FOR MAKING IT ALL HAPPEN.

...FORTHE MOST AMAZING
CABO WABO MELTDOWN & BIRTHDAY BASH OF THEM ALL!

OCTOBER 3" -13",2003 / SOLD OUT!

AND IT ALL HAPPENED @ THE CABO WABO CANTINA, CABO SAN LUCAS, MEXICO.

WS o B/ CANTINA.
,\ 31{5@,{‘: TEQUILA.
215 WAY OF LIFE.
\VYyaDo,
o = m

= www.cabowa

Gracias Amigos!

—
= s
¢/ =N\
s S
It = P T \
e * =\ §!
= i
e e 3 ‘o
L =l o !
\



www.americanradiohistory.com

