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9 Taking Soul Action

Such soul artists as Anthony
Hamilton rely on marketing
campaigns to make their mark
in the hip-hop-heavy world.

10 Lisbon Rocks

Roberto Medina’s Rock in Rio,
the world’s largest rock event,
moves to Lisbon; it will feature
such global acts as Metallica.

88 A Virgin Tale

Sir Richard Branson tells
Billboard what he has

in mind for the future

of his Virgin Group.

Photo: Mike Clarke/AFP/Getty Images

Another Tough

Year For The Biz

BY BRIAN GARRITY

For the global recorded music busi-
ness. 2003 was a vear like no other—
and one the industry hopes never to
see again.

In the past 12 months, record com-
panies went to war with their con-
sumers, gave in to pressure on CD pric-
ing, turned to DVD and videogame
features to sell albums, laid off thou-
sands of emplovees, proposed mergers,
sold manufacturing divisions and other

(Continued on page YE-10)
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Artists Find

Refuge On Road

BY RAY WADDELL

While the rest of the music business
is hurting, the concert industry con-
tinues to break records.

Still, some unsettling trends are cast-
ing a cloud over the touring business.

With $2.2 billion in North American
concert grosses ($2.5 billion world-
wide) from more than 13,000 shows
reported to Billboard Boxscore in 2003,

the industry not only cracks the $2

billion mark for the first time, it
(Continued on page 29)

Brands To Use
‘Free’ Music
To Lure Teens

BY BRIAN GARRITY

NEW YORK—The great digital

music giveaway is about to begin,
In the new year, some of the
world’s biggest brands will pro-
mote their products and services
by doling out millions of free
(Continued on page 85)

LACEY: ‘ATON OF OPPORTUNITY’ DREESE: ‘MAINTAINING OUR MARGINS’

Retai Finds
Cheer In Sales
Over Holidays

BY ED CHRISTMAN

NEW YORK—While hard winter
weather in the Northeast has slowed
sales during the past two weeks,
merchants say they are still on track

to have a pretty good Christmas.
Successive weekend snowstorms
(Continued on page 85)

Travel the World With Putumago

i

Look for lower prices, a new world music DVD series and the

ﬁ"sr’
N

launch of Putumayo World Culture featuring travel journals and notecards in early 2004
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Next years’ holiday shopping list:

“It takes guts and smarts to step out on the right act early, and AOL Breakers has proved to be

a valuable program to achieve this.To bring a new artist into the homes of millions of Americans
is more important than ever with today’s challenges for new artists to break through and get
exposure. This AOL Breaker opportunity for Snow Patrol is yet another example of our shared
conviction in a new band.”—Interscope Records Chairman Jimmy Iovine

“This industry needs to continue thinking differently. AOL and its t€am are buiit that way,’
stated Lyor Cohen, Chairman and CEO of The Istand Def Jam Music Group. “Island Def Jam
and Fefe have benefited immenscly from the Breakers program. Artists directly in front of

fans; it doesn't get any better!”

BREAKERS

AOL Keyword: Breakers Picking tomorrow’s hits—today.
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Top of the News

9 The International Federation
of the Phonographic Industry is
ready to take action against
illegal downloaders in Europe.
10 The auction for Tower
Records lingers, as a few
interested parties reconsider
their bids.

Music
17 The Beat: 50 Cent’s “Get
Rich or Die Tryin’ ” had the longest
run at No. 1 onThe Billboard 200
this year, at six weeks.
22 Higher Ground: Such
Christian acts as Stacie Orrico
and MercyMe have a successful
year in the general market.
24 In The Spirit: Several
small labels team to form a dis-
tribution company.
26 Classical Score: Labels
struggled to keep afloat in
2003’s shrinking market, to
varying degrees of success.
27 Legal Matters: Copyright

To Our Readers

Welcome to the Special Double Holiday Issue of Bill-
board. Throughout this expanded issue you'll find com- |
prehensive wrap-ups and expert analyses of the year’s key
events in music and home entertainment.

In our special Year in Music section (following page 46),
you'll find a world of chart recaps summing up the year's
retail, radio and concert activity. (If that’s not enough for -
you, there are more year-end charts on billboard.com.) ‘

Having completed this massive undertaking, the Bill
board staff is taking a short holiday break. Our next issue
will be dated Jan. 10. Due to our holiday production sched-
ule, it will circulate one day later than usual. |

and contract cases made headlines
in 2003.

28 Jazz Notes: The year in jazz
was marked by expansion and
exploration.

30 Touring: Rock’s worst club
fire tragedy overshadows all
other events.

34 Billboard spotlights KBUE
(La Que Buena) Los Angeles and
its innovative PD, Pepe Garza.
43 Latin Notas: Leila Cobo
looks at some of the forward
steps the Latin industry took
during the year.

47 Beats & Rhymes: R&B and
hip-hop enjoyed much success,
proving the growing mainstream
appeal of the genre.

51 Beat Box: Major players

used 2003 to re-evaluate and
open themselves up to new
opportunities.

53 Country: The death of
Johnny Cash and the controversy
over the Dixie Chicks kept
country in the headlines.

56 Words & Music: Legal
battles regarding copyright
dominated the-publishing sector.
72 Studio Monitor: Technological
developments continued to open
doors for audio professionals
throughout the year.

Retail

57 Bankruptcy filings and store
closings reigned.

58 The Indies: Though the
independent universe dwindled,

QUOTE OF THE WEEK

® Rock for us is not just
a kind of music. It’s a flag.
It’s an integrated movement. 9

ROBERTO MEDINA, ROCK IN RIO FOUNDER
Page 10

some foresee fresh opportunities
for 2004.

59 Retail Track: Label sales and
distribution were forced to keep up
with the changing face of retail.

61 Home Video: The U.K. home
video industry spent the year
dealing with pricing and piracy.

Global

63 An overview of the top
international news and events.

Programming

68 Tuned In: The Tube: The
highly rated second season of
“American Idol” steals the TV

spotlight.

Features
30 Boxscore
64 Hits of the World
69 C(lassifieds
73 Charts
73 Chart Beat
73 Market Watch
88 The Last Word

2% |

STACIE ORRICO

THE YEAR IN MUSIC: TABLE OF CONTENTS

" The Year in Pop
- The Year in Business
¢ Top Tours of the Year
* The Year in Europe
. The Year in Asia
. Chart Beat
- The Year in R&B
. The Year in Country
- How We Chart the Year
. Critics’ Poll Online
« Top Pop Charts
The Billboard 200
. Top Independent Charts
' Top Internet Charts
Hot 100 Charts
“Top R&B Charts
- Top Country Charts
Top Venues of the Year
"Top Boxscores of the Year
. Top 25 Tours

¢ How Billboard Compiles the Boxscore Charts

- Top 25 Boxscores

. Top Venue Charts

. Top 25 Promoters
Top 10 Amphitheaters
Top 10 Stadiums

. Top Tours by Genre
The Year in Rap

. The Year in Indies

YE-6
YE-10
YE-12
YE-14
YE-16
YE-18
YE-18
YE-18
YE-20
YE-20
YE-20
YE-24
YE-28
YE-28
YE-30
YE-36
YE-39
YE-44
YE-44
YE-48
YE-48
YE-50
YE-52
YE-54
YE-56

The Year in Dance

The Year in AC

The Year in Modern Rock
The Year in Latin
Songwriters & Publishers
Hot Rap Charts

Hot Dance Charts

Top Electronic Charts
Top Latin Charts

Top Regional Mexican Charts
Top Tropical Charts

Top Classical Charts

Top Jazz Charts

Top Catalog Charts

Hot Modern Rock Charts
Top World Music Charts
Top Reggae Charts

Top Kid Charts

Top Soundtrack Charts
Top New Age Charts

Top Blues Charts

Top Bluegrass Charts
Hot Adult Charts

Hot Mainstream Charts
Hot Rhythmic Charts
Top Christian Charts

Top Gospel Charts

The Year in Jazz

The Year in Classical

Passings

YE-58
YE-60
YE-60 -
YE-60
YE-64
YE-65
YE-65
YE-66
YE-67
YE-70
YE-71
YE-72
YE-74
YE-75
YE-75
YE-76
YE-76
YE-78
YE-78
YE-79
YE-79
YE-79 .
YE-80
YE-80
YE-81
YE-81
YE-82
YE-84 |
YE-84
YE-85

BILLBOARD DECEMBER 27, 2003

www.billboard.com

wwWwW americanradiohistorv com



www.americanradiohistory.com

Warner Bros. Pictures
proudly congratulates
our Grammy Award nominees

FHTY WiND

Christopher Guest, Eugene Levy & Michael McKean,
songwrlters
{From “A Mighty Wind”)
Best Song Written for a Motion Picture,
Television or Other Visual Medium

C] Vanston, producer
T Bone Burnett, executive producer
Various Artists

Best Compilation Soundtrack Album for a Motion Picture,
Television or Media

CIHI AM‘B ¥R
FSECRETS

John Williams, composer
Best Score Soundirack Album for a Motion Picture
Television or Other Medium
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Rio rocks
Portugal:
Medina moves
megaconcert
to Lisbon

New Soul
Artists Look
Beyond

Radio

BY GAIL MITCHELL

Slowly, quietly, a new soul
movement is taking shape.

It is being led by a fresh
generation of soul artists,
such as Anthony Hamilton
and Calvin Richardson,
who find themselves swim-
ming against a powerful
hip-hop tide.

Throwbacks to soul icons
like Bobby Womack, Otis Red-
ding, Donny Hathaway and Cur-
tis Mayfield, the newcomers are
drawing their share of critical ac-
claim. But they are struggling for
exposure in a radio landscape marked by
consolidation, tight playlists and a pre-
occupation with hip-hop at mainstream
urban stations.

That means this movement requires a

(Continued on page 87)

Calvin Richardson landed a spot opening for Nelly last summer.

12

Wasserman
taps Nettwerk’s
Holmes for new
management
firm.

BY WOLFGANG SPAHR

BERLIN—Germany has become the latest European coun-
try to create a music export office to promote its domestic
repertoire abroad.

The new Berlin-based operation is called German-
Sounds AG—The German Music Export Office. It is a joint
venture between a coalition of individual German music
industry organizations and the German Music Council, a
government-backed pan-industry body.

“By taking this step, Germany is closing the gap with
its European neighbors which already have such insti-

German Export Office Opens

James, president of the Assn. of Independent Record
Companies (VUT).

Other music export offices exist in other European ter-
ritories, notably France and the Scandinavian region.

GermanSounds’ four-strong supervisory board appoint-
ed James managing director. The new body will not have
a full-time dedicated staff, and James will work out of his
existing offices; he retains his position at VUT.

GermanSounds’ founding members are VUT, the Ger-
man Federal Assn. of the Phonographic Industry (BPW),
the German Music Publishers’ Assn., the German Federal
Event Sector Assn., the Music Managers Assn., the Music

IFPI: We'll Use Legal
ActionTo Fight P2P

BY LARS BRANDLE
and EMMANUEL LEGRAND

wrote. “Those who ignore this legal
reality may have to face the conse-
quences. Whether there is a profit
motive or not is totally irrelevant.”

Berman's statement reflects a shift
in the ordanization’s thinking about
- the issue of litigation
against P2P users.
| In January at trade
| show Midem, Berman

stated that legal action
was one option consid-
ered by the industry
outside the U.S. but was
not yet on the Euro-
pean agenda.

A source familiar with
the issue suggests that
Berman’s views, as ex-

LONDON—The International Fed-
eration of the Phonographic Indus-
try is sending signals to consumers
who exchange unau-
thorized music through
illicit peer-to-peer net-
works in Europe that it
is now prepared to take
legal action.

“Lawsuits on a large
scale have so far been
restricted to the U.S,; this
‘fight back’ will almost
inevitably have to take
place internationally as
well,” IFPI chairman/

BERMAN: OPINIO_N REFLECTS
SHIFT IN [FPI’S ATTITUDE

CEO Jay Berman stated pressed in the news-
in the recently published letter—which is sent to
IFPI Network newsletter. industry professionals and the media—

“Making available copyrighted
music without permission on the
Internet—that means the bulk of all
file sharing—is illegal in practically
every country of the world,” Berman

reflects “a hardening of the line.”

The source adds, “What is clear
from that statement is that legal
action will inevitably happen in

(Continued on page 86)

Grammy Noms Flush
With Hip-Hop Titles

rock ballad “Clocks,” from Coldplay, hit
No. 29 on the Hot 100. The British
group is also the only non-U.S. act in
the running.

BY CHUCK TAYLOR
and MARC SCHIFFMAN

In its continuing effort to be hip,
Grammy'’s gone hip-hop.
Reflecting the massive popularity
of the genre and its sales strength
in 2003, four of the five record of
the year nominees for the
upcoming Grammy Awards
are hip-hop tunes—and all
are from artists whose
career spans are in the sin-
gle-digits. 1
Three of those contenders
were No. 1 hits on The Bill- §
board Hot 100: “Crazy in
Love” from Beyoncé Fea- q!
turing Jay-Z, “Hey Ya!” R
from OutKast and “Lose
Yourself” from Eminem.
Rap-pop nominee “Where Is the Love?”
by Black Eyed Peas and Justin Timber-

DIVERSE NOMINEES
The nominees for song of the
year—which honors songwriters—
reflect a greater diversity within
the field of popular music,
and the category only
shares one nominee for
the record of the year.
That is Eminem’s “8
Mile” anchor, “Lose
Yourself,” written by J.
Bass, L. Resto and Em-
] 1L inem (listed under his
real name, M. Mathers).
i Christina Aguilera’s
self-affirming “Beauti-
ful,” written by Linda Perry, scored a
song of the year nomination. So did

—
b —

tutions aimed at promoting music exports,” says Peter (Continued on page 87) lake peaked at No. 8. “I'm With You,” recorded by Avril La-
The only non-R&B nominee, the (Continued on page 86)
BILLBOARD DECEMBER 27, 2003 www.billboard.com 9
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Rock In Rio Lands In Lisbon

Impresario’s Project Gets More Ambitious Every Time

BY LEILA COBO

Rock in Rio, the largest rock event
in the world, will become an interna-
tional project with the staging of its
fourth edition in Lisbon, Portugal, in
2004. Organizers are hoping that Rock
inRio Lisbon will set the groundwork
for an even more massive, transconti-
nental show in 2007.

“My dream is to have strong reper-
cussions in Europe and the rest of the
world and plant the seed to stage Rock
in Rio in 2007 as a simultaneous proj-
ect in three continents,” Brazilian im-
presario Roberto Medina says.

Medina created Rock in Rio in
1985. He has helmed the monumen-
tal project since its inception and has
seen it through its successive incar-
nations in 1991 and 2001. Each pre-
vious edition was staged in Rio de
Janeiro and featured such global stars
as Queen, AC/DC, Sheryl Crow, Brit-
ney Spears and James Taylor.

Rock in Rio Lisbon marks the first
time the event is being held in
another locale. It will feature approx-
imately 70 acts performing 120
hours of music May 29-30 and June

MEDINA: ROCK IN RIO’S CREATOR

4-6. An average of 100,000 people per
day are expected to attend, with per-
formances by Sting, Metallica, Guns
N’ Roses and Alejandro Sanz, among
others, already confirmed.

Various stages, including a World
Stage, Roots Tent and Electro Tent,
will be set up to present different styles
of music. The concerts will be broad-
cast live to more than 70 countries.
Miami-based promoter Phil Rodriguez
of Water Brother Productions is book-
ing the acts.

Medina calculates the cost of put-

ting together Rock in Rio Lisbon to be
$25 million euros ($31 million), but
he expects the revenue for the host city
to be many times that. The last Rock
in Rio, in 2001, brought in more than
$400 million for Rio de Janeiro, Brazil.

As with past incarnations, the event
is not merely a music festival but also
amix of marketing and social activism
in which attendees take part in three
minutes of silence “for a better world.”

In 2001, Rock in Rio donated
nearly $2 million to youth programs
in Rio de Janeiro. This year, 5% of all
proceeds will go to Childreach, an
international organization that helps
children in 45 countries. Already,
Medina has donated $250,000 in “seed
money” to Childreach and recently
filmed a documentary with Chil-
dreach beneficiaries in Kenya. He cal-
culates that the total donation from
Rock in Rio Lisbon will be more than
$1 million euros ($1.24 million).

SMALLER SCALE
For all its gargantuan proportions,
Rock in Rio Lisbon pales in compari-
son to its predecessors, which were
(Continued on page 86)

Tower

BY ED CHRISTMAN

NEW YORK—After three rounds of
bidding, the auction process for Tower
Records may come down to interested
parties revisiting their bids after the
holiday selling season is completed.

Although the auction process so far
has failed to yield a clear-cut winner, at
least three or four bidders are still inter-
ested in acquiring the troubled chain.
One of the bids is said to include a pre-
packaged Chapter 11 filing, in which all
creditors would agree on terms before
it is brought into a courtroom.

Among the companies believed to be
interested in Tower are Hicks, Muse,
Tate & Furst, a financial firm based in
Dallas; Pamlico & Co. in Los Angeles;
and Sun Capital Partners, the Boca
Raton, Fla.-based owner of the Music-
land Group. A source says that still
other bidders are actively engaged in
the process.

Sources suggest that bids ranged
from $110 million to about $150 mil-
lion and that the lower bids had a larg-
er cash component, while the higher
bids included substantial use of debt to
finance the deal. But some sources sug-
gest none of the current bids would
enable Tower to satisfy all of its creditors
and still leave a financially strong chain.

Tower Records and its investment
banker, Grief & Co., are believed to be
trying to put together a deal without
having to succumb to a Chapter 11 fil-

Bidding Lingers

ing. In particular, Tower management
is said to be working hard to avoid hav-
ing its trade creditors take a hit on what
they are owed.

During the past two years, Tower
has undergone major restructuring
and made strong improvements in its
operations. Tower says these improve-
ments should be reflected in the
fourth-quarter results.

Tower’s most recent 10-Q filed with
the Securities and Exchange Commis-
sion was for the quarter ended April 30
—it no longer files to that agency.
Based on that 10-Q, Billboard esti-
mates that Tower’s debt load is about
$65 million drawn down from its $100
million revolving credit facility with the
CIT Group/Business Credit; $25 mil-
lion in the form of a term loan from the
company'’s former revolver supplier,
Chase Capital Partners; about $130
million in account payables; and $110
million in bonds.

Tower defaulted on an interest pay-
ment on the debentures last spring and
has been engaged in discussions with
bondholders to agree to a debt-to-equity
swap. The bondholders are said to have
agreed to such a swap contingent on a
sale, but because of the stalled bidding
process, it is believed they are now fac-
ing new, less attractive options.

For example, bondholders may have
to consider taking an ownership posi-
tion without cashing out at this time.

Initially, Sun Capital Partners only

went as far as the first round of bidding
and never returned with a higher offer,
sources say. But after the sale process
lingered, value expectations have come
back down and Sun Capital has come
back into the picture.

Pamlico also has music industry re-
tail connections, as its officers include
Ralph King and Devandra Mishra. King
is a former COO of the Record Bar and
former executive with the now-defunct
Enigma Records. He and Mishra were
execs at LIVE Entertainment—a verti-
cally integrated video label that owned
the Lieberman Enterprises rack oper-
ation and the Strawberries chain.

Hicks, Muse, Tate & Furst is one of
the best-known investment firms in
the U.S., having put together deals
totaling more than $20 billion, accord-
ing to press reports.

But if Tower and Grief cannot put
together a deal without a Chapter 11
component, some of the earlier bidders
might reappear.

One of those is said to have been the
Yucaipa Cos., which owns Alliance En-
tertainment. Trans World Entertain-
ment is believed to have looked at
Tower Records in 1999 but decided to
not pursue Tower in the current auc-
tion process. But it is known to have
an appetite for buying music chains out
of Chapter 11 proceedings.

All parties cited either declined to
comment or did not return calls for
comment.

SANZ: DEAL WILL PROMOTE HIS TOUR AND CURRENT ALBUM

Verizon Courts
Latins With Sanz

BY LEILA COBO

MIAMI—Verizon Wireless will spon-
sor Alejandro Sanz’s 2004 U.S. tour as
part of what the company says is its
most comprehensive artist sponsor-
ship deal ever.

“It’s not just another straight tour
sponsorship or an endorsement deal,”
says Allison Winkler of Creative Artists
Agency, which represents Sanz in the
U.S. “It represents Alejandro Sanz
across all platforms.”

The deal, which sources say runs in
the millions of dollars, is a combina-
tion of advertising and cash that
includes TV, radio, Internet and print
advertising that also promotes Sanz’s
current album, “No Es Lo Mismo.”

In addition, Verizon Wireless is
offering Sanz’s music for customers
to download as ring tones. Five Sanz
tracks are being offered exclusively to
Verizon Wireless customers.

ADDING TECHNO APPEAL

Verizon Wireless spokesperson
Brenda Raney says the company had
targeted Latin consumers in the U.S.
at a local level before, “but this is the
first time we’ve done it on a national
basis, and the timing is right.”

Verizon had previously sponsored
tours by 'N Sync and Lollapallooza,
but Raney says those sponsorships
were not nearly as comprehensive.

Among other things, Raney says,
the technology that allows for down-
loadable ring tones and wallpaper was
not previously available.

That availability today allowed
Sanz’s label in the U.S., Warner Music
Latina, to be involved in the deal as

the administrator of Sanz’s content.

“Verizon Wireless has helped us
with the release of the album, which
is rare, and also, the wireless content
is being negotiated between Verizon
and the label,” says Gabriela Martinez,
VP of marketing for Warner Music
Latina America.

“It’s part of our aim to develop new
areas within the music business and
not limit ourselves to only the album,”
Martinez continues.

Although Verizon Wireless has yet
to officially announce the Sanz deal,
it actually went into place in October
with a series of TV and Internet ads
promoting Sanz’s album with his first
single, which is the title track.

A second phase of the campaign
kicks off this month featuring his sec-
ond single, “Regalame la Silla.”

Starting in second-quarter 2004,
the campaign will tag the tour, which
begins here in late April.

Although dates have not been final-
ized, Sanz is expected to play between
15 and 20 cities, in what will be his
most extensive U.S. tour to date.

Throughout, Verizon will support
the shows in all platforms, including
Internet, radio, print, billboards and
outdoor campaigns. The deal runs for
the term of the album marketing
campaign, approximately one year.

At this point, Raney says, it’s pre-
mature to say if the Sanz deal will pave
the way for more Verizon Wireless
deals with Latin acts.

“We just don’t do a lot of them [in
general],” she says. “We are looking for
ways to reach different market seg-
ments, and tour concerts help us reach
ayounger segment of the population.”
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Presenting Mediallax™ Music Management by
SunnComm Technologies - the first company to sell
America copy managed audio CDs.

Now CD buyers can play, move and share their
music through a legal and licensed framework that is
enjoyable, easy to use and controlled by you.

MediaMax infuses CDs with bonus features that sell!

e Copy music to hard drive * Burn authorized copies
¢ E-Commerce opportunities e Song lyrics
¢ Artist videos, photo galleries and bios * Artist website links

e Share legally licensed music with friends

MediaMax CDs play in everything!

e CD Players * Macs

e DVD Players e Boom Boxes

e Car Stereos e Walkmans

* PCs e Game Consoles

MediaMax delivers a win-win solution for
labels, artists and music buyers.

Copy management can exist without aggravating your customers.

With MediaMax on your CDs your weekly sales
revenues will increase while your week-to-week
sales drop-off decrease.

We can prove it: call Michal at 1-866-sunncom

(1-866-786-6266)

or visit www.sunncomm.com/bb.

anradiohistorv com
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New Management Firm Eyes
Music, Sports Connection

BY CHRIS MORRIS

LOS ANGELES—Seeking a synergis-
tic link between sports and music, L.A.-
based Wasserman Media Group has
formed a management division, DC
Music, with Dave Holmes of Nettwerk
Management as president.

Headed by chairman/CEO Casey
Wasserman—grandson of late MCA
Inc. chairman Lew Wasserman—
Wasserman Media operates Envision, a
rights and consulting company, and
the Familie, an action-sports manage-
ment and youth marketing division.

Wasserman also owns the Los Ange-
les Avengers franchise of the Arena
Football League.

Wasserman, whose company repre-

WASSERMAN: SEEKS LIFESTYLE LINK

sents athletes in surfing, skating,
motocross and other action fields, says
that sports and music “all appeal to the

same core demographic. They speak to
alifestyle theme. Sports and music get
put together often.”

Holmes says, “There’s potential for
some great opportunities with sports, if
we can widen it into the music world.”

Holmes, who reports to Wasserman,
is bringing his Nettwerk clients Cold-
play, Rancid and Eisley with him to DC.
Initially, the management company’s
staff will include fellow Nettwerk man-
ager Darin Harmon and London-based
Estelle Wilkinson, who co-manages
Coldplay with Holmes.

Wasserman suggests that DC could
expand beyond management into other
music endeavors: “If there are other
opportunities around that core disci-
pline, we're going to pursue them.”

NEVWSLINE «

THE WEEK IN BRIEF

Label exeartives fear that a notice from the Harry Fox Agency that says labels must
obtain a mechanical license for each session on a hybrid or dual disc could hurt
the development of the new formats. The notice states, “A licensee that is manu-
facturing and distributing a ‘hybrid’ disc containing two sessions of a particular
sound recording of the same song must obtain a license that covers both sessions
on that disc.” The notice covers the various multi-session products, including CDs
paired with DVD or Super Audio CD content. Some label executives see the move
as away to extract twice the mechanical rate for each disc. But Carey Ramos, out-
side counsel for HFA at the firm of Paul, Weiss, Rifkind, Wharton & Garrison in
New York, says the rate is subject to negotiation between publishers and labels.
HFA has been discussing the issue with publishers and labels for months. The
Recording Industry Assn. of America had no comment. ED CHRISTMAN

Aaron Carter’s mother/former co-manager, Jane Carter, has issued a statenent
denying allegations that she mishandled the pop star’s funds. On Dec. 12, the

singer announced that he had severed personal and professional ties with his
mother, who says she has managed his career since he was 7. Aaron alleges that
his mother withdrew more than $100,000 from his bank account without his
permission. Aaron’s parents, Jane and Bob Carter, co-managed his career, but
the couple is divorcing and battling over child custody issues. Bob is now man-
aging Aaron, who says he wants legal emancipation from his mother. CARLA HAY

Kaye Zusmann exits CMT, where she had been VP of program development

FIMI Awards Air—Finally

Last-Minute Broadcast Deal Saves Italian Show

BY MARK WORDEN

MILAN—Music awards are often taken
for granted, but for the Italian music
industry, that the fourth edition of the
official FIMI Italian Music Awards even
occurred was a victory unto itself.

The show took place Dec. 15 but was
initially to have been held at Milan'’s
Filaforum venue and aired live Nov. 28
on state-owned RAI TV,

The date was canceled when RAI
dropped its broadcast plans as part of
its continuing dispute with FIMI over
the latter’s nonparticipation at next
year’s Sanremo Festival (Billboard
Bulletin, Nov. 4).

At one point, the future of the show
was in jeopardy until a last-minute
agreement was reached with the
Mediaset-owned Italia Uno commer-
cial network.

As a result, the event was resched-
uled and took place live from Milan’s
Mazda Palace. Mediaset is the media
conglomerate owned by Italian prime
minister Silvio Berlusconi.

A sense of relief that the event had
gone ahead without incident seems
to have been the main reaction to
the awards.

“After RAI pulled out,” FIMI director
general Enzo Mazza says, “we effec-
tively had two weeks to put together

the show, and I think we did pretty well
under the circumstances.”

Warner Music Italy president Mas-
simo Giuliano says, “Considering
where we were a month ago, we’re
happy that there was a show after all.”

More striking than the winners list
was the failure of several artists to col-
lect their prizes. Event coordinator/
Edel Italy president Paolo Franchini
says this “was largely due to time-
tabling problems. Many big interna-
tional names had declared their avail-
ability for Nov. 28 but had prior
engagements for Dec. 15.”

As it was, Scottish band Simple

{Continued on page 86)

Gary Stewart Dies At 59

BY WADE JESSEN

Gary Stewart, the vibrato-soaked
honky-tonk stylist who once rivaled
RCA labelmate Waylon Jennings in
terms of bulldozing stylistic bound-
aries in conservative Nashville during
the 1970s, died Dec. 16.

Stewart was found dead in his Fort
Pierce, Fla., home with a self-inflicted
gunshot wound. He was 59.

Although a restless Jennings
nabbed most of the headlines and
ultimately the credit for ushering in
country music’s outlaw era of the
1970s, Stewart raised his share of eye-
brows as a hard-partying honky-
tonker who played rock’n’roll and tra-
ditional country with equal fervor and
flair during the period.

He was one of the first Nashville

GARY STEWART

country artists to use slide guitar on
his recordings, reportedly improvis-
ing with a pencil under the strings
and playing the licks himself when
a suitable session musician couldn’t

be found in Nashville.

Stewart wasn’t a formidable chart
force, but his stylistic influence and
unbridled talent made him a cult
favorite with country and rock audi-
ences. His final project, “Live at Billy
Bob’s Texas,” was issued in March.

Born Gary Ronnie Stewart on May
28, 1944, in Letcher County, Ky., Stew-
art was a multifaceted entertainer
whose roots were planted firmly in
early-'60s rock’n’roll. His family moved
to Florida when Stewart was 12. He
fronted his first band, the Tomcats,
while still in high school, and played
bass for another group, the Amps.

Fellow Floridian Mel Tillis caught
Stewart’s act at an Okeechobee, Fla.,
nightclub and encouraged him to
move to Nashville and write songs.

(Continued on page 86)

and production. She will continue to consult the network. PHYLLIS STARK

Lions Gate Entertainment has completed its acquisition of Artisan Home
Entertainment in a deal valued at approximately $210 million. As expected,
Artisan CEO Amir Malin will leave his post (Billboard, Nov. 8). The new com-

pany has a video catalog of more than 8,000 titles. JILL KIPNIS
Six employees lost their jobs in a restructuring of Universal Music Group

Nashville’s promotion and marketing departments. UMG Nashville VP of inter-
national marketing Sarah Brosmer, who had been with MCA for 17 years, has
exited. So has Mercury/MCA VP of marketing Derek Simon, Mercury senior
director of Southwest promotion Chad Schultz, MCA director of Midwest
regional promotion Charlie Dean, MCA tour coordinator Anne Howard and
Lost Highway promotion coordinator Brian Thiele. DEBORAH EVANS PRICE

David Fritz resigned Dec. 12 as president of Innovative Distribution Network,
wholesaler Alliance Entertainment’s indie distribution arm. Fritz joined IDN
as head of business affairs this spring, following the departure of founding
president Todd Van Gorp for a regional post at WEA; he later assumed the
title of president. With Fritz's departure, IDN VP of sales and marketing Lou
DeBiase, one of the company’s founding exécutives, was elevated to GM of
the New York-based distributor. CHRIS MORRIS

The St. Louis County Police Department, working with Recording Industry Assn.
of America investigators, arrested three market vendors Dec. 13 at Frison’s

Flea Market. The three are charged with copyright infringement for selling
nearly 30,000 bogus CDs. The department is investigating 16 other vendors.
This is the second criminal incident at the market in three years. According
to the RIAA, Market owner Jack Frison has consistently refused its offers to
train him and his staff on how to detect pirates and refuse them space. Most
of the vendors had more than 2,000 pieces of product each and are expected
to be charged with a felony under Missouri’s True Name and Address statute.
BILL HOLLAND

Nashville exeautives Frank Liddell and Travis Hill are expanding their 5-year-old
publishing company, Carnival Music, into a new label, Carnival Records, and
a new management company, Carnival Group Management. Hill will head
the management company. The publishing venture is responsible for such
songs as the Dixie Chicks’ hit “Travelin’ Soldier” and Tim McGraw’s “Angry
All the Time,” both penned by Bruce Robison. He is one of a dozen writers
signed to the company. Sony’s Red Distribution will distribute Carnival
Records through a deal with Nashville-based Emergent Marketing. Carnival’s
Courtney Clay will head the new label. The first two acts signed are Craig
Dillingham and Mondo Saenz. DEBORAH EVANS PRICE

The New York Times is hosting its third annual Arts & Leisure Weekend Jan.
9-11. The paper partners with cultural institutions around the world for the
event. In New York the Times hosts a series of TimesTalks live interviews.
This year’s sessions include Placido Domingo; Dave Matthews; Caushun,
David Daniels, Lea Delaria and Anthony Rapp; Barbara Cook and Stephen
Sondheim; and Marilyn Horne. MARC SCHIFFMAN
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Time To Switch Gears

ould this be the year that the music

industry turns the corner? Judging

strictly by the numbers, the point
is surely debatable.

The music industry endured its third
consecutive down year. As senior business
writer Brian Garrity noted in his year-end
analysis in this issue, full-year sales were
expected to be down 4% to 6%. While
that’s less than the 10% decline last year,
it could have been a lot worse. At its low
point in early February, sales volume
trailed the previous year by 13.6%.

But then something remarkable hap-
pened. The economy started making real
gains, and by the end of the summer the
sales deficit had dwindled to 8.5%.

As Garrity noted, late in the year,
weekly album sales totals began to
improve over the same period in 2002.
CD sales exceeded their totals from a
year ago for 12 of the 14 weeks leading
into Christmas.

So looking back, the picture hasn’t
changed that much. But looking forward,
there are strong signs that the late-year
uptick could continue.

A recent survey of top corporate
executives uncovered a decidedly opti-

mistic-slant to their outlook. The major-
ity said they expected higher sales, more
investment and growing payrolls com-
pared with just a few months ago,
according to the survey of 120 CEOs by
the Business Roundtable.

The consensus is that the economy
will grow at a 3.6% rate in the first six
months of next year.

The survey also discovered that as

‘Now is the time for the
music industry to stop
playing defense and
start playing offense.’ .

many CEQOs are expecting to add workers
in the next six months as those who are
expected to cut jobs. That’s the first time
that’s happened, according to the survey,
in almost three years.

The Dow Jones industrial average
broke 10,000 last week for the first time
in 18 months. The market is riding a
surge in business profits and continued
brisk spending by consumers. The
Federal Reserve also did its part by sig-

naling that it would keep interest rates at
45-year lows well into next year.

The Dow continued to climb this
week, and economists believe the gain is
sustainable because of rising corporate
profits. The index is now up 20% on the
year, and the Standard & Poor’s 500-
stock index, considered the broadest
barometer of U.S. firms, is up 22%.

At this point, there should be little
doubt about the soundness of the re-
covery. But whether the music industry
is positioned to capitalize on it is
another question.

For the past three years, it has been
retrenching and is still in a hunker-down
mode. But now is the time to stop play-
ing defense and start playing offense. It
needs to start spending again on market-
ing, promotion and new talent to catch
the burgeoning economic wave.

The major record labels traditionally
have been slow to react to economic and
technological trends. And those that con-
tinue to manage defensively will pay a
price again in 2004,

Let’s hope they don't repeat the same
mistakes now that the recovery is real
and gaining speed.

Does something make you jump and shout? Write a letter to the Editor! Mail to Keith Girard, Editor-in-Chief, Billboard, 770 Broadway, 6th Floor,

New York, N.Y., 10003, or e-mail to letters@billboard.com. Include name, title, address and phone number for verification. Letters should be concise
and may be edited. Names can be withheld, if requested, at the discretion of the editor. All submissions published shall be¢ome the sole property of
Billboard, which shall own the copyright in whole or part, for publication.
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Christian band
MercyMe

found
mainstream
success

in 2003

EVANESCENCE: ONE OF THEYEAR’S BIGGEST BREAKTHROUGHS

In many ways, it’s hard to find good
things to say about a year in music dur-
ing which more than 1,000 people lost
their label jobs, more than 800 retail
stores closed and Johnny Cash, Barry
White and Warren Zevon died.

Phil Spector, Michael Jackson, Wynonna,
Glen Campbell and :

151

Missy Elliott
and others
offer their
thoughts on
the creative
process

Out Of Stormy 2003,
Bright Spots Emerged

last year many executives saw any kind of
bonus—it was 60.5 million.

If you really want to feel nostalgic, in
2000, five titles topped the 1 million mark
in first-week sales, including N Sync¢’s
“No Strings Attached,” which sold a now-
unimaginable 2.4 million in its first week.
This year, not a

George Clinton all
added mug shots to
their photo gallery.
It was seemingly a
year when every-

time at No. 1 on The

The

thing could and did Beai'
happen. : ™
SPREAD THE WEALTH: ® »

In 2003, a stagger- By Melinda Newman
ing 34 titles logged mnewman@billboard.com

single title hit
that watermark.
The biggest debut
week this year
belonged to 50
Cent: “Get Rich or
Die Tryin' ” sold
872,000 units.

MUSICAL CHAIRS:
§ There were many
executives who

Billboard 200 (see
The Chart-Toppers,
page 18). That com-
pares with 25 in 2002, 24 in 2001 and 19 in
2000. It’s lovely that so many artists got to
grab that brass ring, but it also shows noth-
ing is resonating with the American pop
public, or at least not capturing their eyes
(or ears) for more than a millisecond before
they’re on to the next shiny thing. 50
Cent’s “Get Rich or Die Tryin’ ” had the
longest run at No. 1 at six weeks.

2003

AND NOW FOR THE NOT-SO-BAD NEWS:
The combined sales tally of the top 10
selling albums of 2003 is 29.8 million
units, according to Nielsen SoundScan.
That means the sales slide continues even
among the top titles, but the drop-off isn't
nearly as severe as it was the past two
years. In 2002, the top 10 selling titles
moved 33.6 million units; in 2001, the
total was 40.3 million; and in 2000—the

IN REVIEW

weren’t sitting in
the same offices at
year’s end as they
were Jan. 1. The biggest surprise was
Sony Music Entertainment chairman/
CEO Tommy Mottola, who left the com-
pany he had helmed for 14 years in early
2003. He revived Neil Bogart’s Casablan-
ca label under Universal Music Group,
and we're sure to hear much more from
him in 2004.

Same with Polly Anthony, who left her
post as Epic Records president in Septem-
ber. Although it’s still not official, in January
she’s expected to be named head of Dream-
Works Records, which UMG bought in Octo-
ber. She will report to Interscope Geffen
A&M chairman Jimmy lovine, who will now
oversee DreamWorks as well. That means
Mo Ostin and Lenny Waronker, who had
been running DreamWorks, are out of their
current posts. Also out but sure to resurface

(Continued on page 18)
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The Beat

Continued from page 17

is Jay Boberg, who left the presi-
dency of MCA Records when it
merged with Geffen this year.

BREAKTHROUGHS: Although the
band’s album never went to No. 1,
Evanescence was definitely one of
the top breakthroughs of 2003.
“Fallen” has sold more than 3 mil-
lion copies, according to Nielsen
SoundScan, and garnered five
Grammy Award nominations.

Although she’s not new to the
music world, Beyoncé showed
that she is a force to be reckoned
with whether she’s with Destiny’s
Child or alone. Her solo debut,
“Dangerously in Love,” sold 2.2
million copies.

As we mentioned earlier, 50
Cent had the most successful
breakthrough of the year and is,
rightfully so, the Billboard artist
of the year.

Other new artists who proved
that the public has open ears
include Norah Jones, whose
“Come Away With Me” came out in
2002 but still managed to be the
second-best-selling album of 2003
at 4.8 million units for the year.

Regardless of your feelings for
“American Idol,” first-season win-
ner Kelly Clarkson and second-edi-
tion runner-up Clay Aiken clearly
resonated with the American pub-
lic: Clarkson’s bow, “Thankful,”
sold 1.7 million copies, while
Aiken’s “Measure of a Man” moved
1.6 million. Second-season cham-
pion Ruben Studdard debuted on
The Billboard 200 this issue with
“Soulful,” moving 416,500. And all
three artists debuted at No. 1.

Of course, not every “Idol”
contestant fared so well: Justin
Guarini’s self-titled debut has
sold only 135,000 copies, and
he’s believed to have been
dropped from RCA.

SHAKE IT UP: Universal Music
Group certainly jolted the music
industry when it lowered its
retail prices on CDs from $18.98
to $12.98.

It’s still too early to tell if the
radical experiment is working:
Some retailers are pissed off about
losing their co-op dollars, and
UMG has yet to see enough of a
boost in sales to make up for the
lower prices.

But even if the strategy fails, we
applaud UMG for listening to con-
sumer groups that have been yelp-
ing that prices are too high and,

(Continued on page 20)

THE CHART-TOPPERS |

Following is a chronological list of albums that
logged time at No. 1 on The Billboard 200 for the 2003

- calendar year. The number of weeks each title spent
- at No. 1is in parentheses. Titles that debuted at No. 1

are indicated by stars.

* “Up!,” Shania Twain, Mercury/UMGN (1).

* “8 Mile,” soundtrack, Shady/Interscope (2).

* “Come Away With Me,” Norah Jones, Blue Note (4).

* “Home,” Dixie Chicks, Monument/Columbia/Sony Music (1).
® “Get Rich or Die Tryin’,” 50 Cent, Shady/Aftermath/
Interscope (6). *

* “Chocolate Factory,”R. Kelly, live/Zomba (1). %

® “Meteora,” Linkin Park, Warner Bros. (2). %

® “Faceless,” Godsmack, Republic/Universal/UMRG (1).

* “Thankful,” Kelly Clarkson, RCA/RMG (1). %

* “American Life,” Madonna, Warner Bros. (1). %

* “Body Kiss, The Isley Brothers Featuring Ronald Isfey,
DreamWorks/Interscope (1). %

® “The Golden Age of Grotesque,” Marilyn Manson,
Interscope (1). %

® “14 Shades of Grey,” Staind, Elektra Entertainment
Group (1). *

10 “How the West Was Won,” Led Zeppelin, Atlantic (1). %

* “St. Anger,” Metallica, Elektra Entertainment Group (1). %
* “Dance With My Father,” LutherVandross, J/RMG (1). %

* “After the Storm,” Monica, J/RMG (1). %

* “Dangerously in Love,” Beyoncé, Columbia/Sony
Music (1). %

* “Chapter Il,” Ashanti, Murder Inc./Def Jam/IDIMG (2). %

* “Bad Boys I1,” soundtrack, Bad Boy/UMRG (4). %

* “Greatest HitsVolume Il and Some Other Stuff,” Alan Jackson,
Arista Nashville/RLG (1). %

* “The Neptunes Present . . . Clones,” various artists, Arista (1). %
o “Love & Life,” Mary J. Blige, Geffen/Interscope (1). %

* “Metamorphosis,” Hilary Duff, Hollywood (1).

* “Heavier Things,” John Mayer, Columbia/Sony Music (1). %
* “Grand Champ,” DMX, Ruff Ryders/Def Jam/IDIMG (1). %
* “Speakerboxxx/The Love Below,” QutKast, Arista (3). %

® “Chicken*N*Beer,” Ludacris, Disturbin Tha Peace/Def Jam
South/IDIMG (1). *

* “Measure of a Man,” Clay Aiken, RCA/RMG (2). %

® “Shock’nY’All,"Toby Keith, Dreamworks/Interscope (1). %

* “The Black Album,” Jay-Z, Roc-a-Fella/Def Jam/IDIMG (2). % |
* “In the Zone,” Britney Spears, Jive/Zomba (1). %

* “The Diary of Alicia Keys,” Alicia Keys, J/RMG (1). %

* “Soulful,” Ruben Studdard, J (1). %

AIRCRAFT CHARTER

GULFSTREAMS, CHALLENGERS, LEAR JETS, HELICOPTERS AND MORE...
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Continued from page 18

more than that, for trying some-
thing different. All the other label
groups are watching and waiting
before making such a-move them-
selves, but we predict that UMG is
on its own on this one.

WHITE MEN CAN’T JUMP: At least
not onto the top 10 of The Bill-
board Hot 100. For much of the
year, the first 10 slots on the
chart that registers the most pop-
ular tunes at radio and retail
were overwhelmed with R&B, rap
and hip-hop songs. Every now
and then a Matchbox Twenty, 3
Doors Down or Clay Aiken would
break through, but if anyone
doubted that R&B/hip-hop is syn-
onymous with pop music these
days, all they had to do was look
at our chart.

We predict the domination will
continue into 2004, since much
of what’s coming out of the R&B/
hip-hop community is the best
music currently being produced.
However, we think that by mid-
year, the rock and pop acts will
have greater representation on
the chart.

THE REVOLUTION WILL BE DIGITIZED:
With the launch of the iTunes
Music Store in April, Apple Com-
puter singlehandedly catapulted
the digital revolution into the
mainstream. While digital piracy
remains a potentially catastrophic
problem, consumers can no longer
say they don’t have a cheap, legal
alternative. There are a few artist
holdouts who don’t allow their
music to be downloaded in some
fashion: the Beatles, Garth Brooks
and Radiohead, most notably. But
we predict that by the end of 2004,
they’ll be available. You can’t hold
back progress.

YOU BETTER SHOP AROUND: The
revolving story of who was merg-
ing, getting bought out or buying
someone changed on an almost
daily basis.

First, EMI was buying Warner
Music Group (the company it had
tried to merge with in 2000—
before the AOL merger), then
Apple Computer was making a
bid for WMG (which Apple later
denied). By the end of the year,
BMG and Sony decided to merge,
and a consortium including
Edgar Bronfman Jr. beat out
EMI to buy WMG.

What does this mean? It means
that 2004 is going to be bloody,
with more jobs lost as a result of

mergers and cost-cutting. We also -

predict that EMI will not be stand-
ing alone by the end of 2004.

GREAT WHITE TRAGEDY: It re-
mained incomprehensible no mat-
ter how many times the sickening
footage ran across the TV screen:
One hundred people perished
when the Station nightclub in
West Warwick, R.I., went up in
flames during a Great White con-
cert. Among those killed was the
band’s guitarist Ty Longley.

By year’s end, criminal indict-
ments were issued against the
band’s tour manager and the
club’s owners, in addition to a
number of fire-related suits
already filed. In October, the
Occupational Safety and Health
Administration fined the club
owners and the band $100,000
for workplace violations.

It’s hard to imagine any good
coming out of something so hor-
rific, but maybe all club owners
will now pay a little more atten-
tion to their venues and ensure
they are up to code before another
tragedy happens.

WAR, WHAT IS IT GOOD FOR? Ab-
solutely nothing, and certainly
not for political debate by
recording artists. Only pro-
George W. Bush-ites were invit-

ed to this party. Darryl Worley
scored the biggest hit of his
career with the truly dreadful
“Have You Forgotten?,” which
basically accused anyone who did
not support the war in Iraq of
having forgotten the cataclysmic
events of Sept. 11, 2001.

Protest songs were seldom
heard more than once on radio
and were primarily relegated to
artists’” Web sites. While such
rockers as John Mellencamp and
Lenny Kravitz didn’t have any
success at radio with their war-
questioning anthems, at least they
were allowed to express their dis-
sent without tremendous fallout.

Not so for the Dixie Chicks.
After lead singer Natalie Maines
declared in March that she was
ashamed to be from the same
state as Bush, the group found
itself basically drawn and quar-
tered. The Chicks’ airplay at coun-
try radio dropped drastically, and
Cumulus Broadcasting banned
the group.

Nine months later, people
showed they definitely had not
forgotten and booed loudly when
the Chicks were mentioned at the
Billboard Music Awards.

The long-term effect on the
band remains to be seen—“God
Speed (Sweet Dreams),” the only

(Continued on page 21)

- Cash, Barry White and Warren
- Zevon.

THETOP STORIES

® Merger mania continues as
Sony and BMG get the urge to
merge, a consortium led by
Edgar Bronfman Jr. buys Warn-
er Music Group and Universal
Music Group buys DreamWorks
for $100 million.

e Digital music turns legit ina
big way through the Apple
iTunes Store.

e Universal Music Group low-
ers CD prices from $18.98 to
$12.98.

® R&B, rap and hip/hop domi-
nate the popular music charts,
as 50 Cent’s “Get Rich or Die
Tryin’ ” tops the pop charts for
six weeks and sells 6.4 million
copies by year’s end.

e Other new acts including
Evanescence, Kelly Clarkson
and Clay Aiken score strong
debuts.

e Newcomer Norah Jones sweeps
the Grammy Awards.

e One hundred fans perish in a
Feb. 20 fire at a Great White
concert in West Warwick, R.1.

® The music world loses Johnny
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Continued from previous page

single worked to country radio
after Maines’ comments, peaked at
a dismal No. 48, but the group’s
tour was a sold-out smash.

Now that Saddam Hussein has
been caught, we predict a new
wave of patriotic fervor that will
once again squash like a bug any
artists’ views that differ from
those of the administration.

Clint Black gets the award for
worst war song title: “Iraq, I Roll.”

REASONS TO BE CHEERFUL: We
know all the analysts who get paid
a lot of money predict the music
sales slump could last until 2007.
We beg to differ. As we said, we
see more layoffs taking place in
2004, but we predict that album
sales will continue their upswing
that started this fall and, going
out on a limb, that we’ve already
hit rock bottom.

It will be a while before we reach
any new sales plateaus, but the
people we talk to—even the ones
who are between jobs—feel an
excitement for music that simply
has to be harnessed. We think we’ll
come a few steps closer next year.
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NICE NEIGHBORS, THOUGH PRONE
TO STABBING EACH OTHER.
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Christian Music Crossed Boundaries In 2003

2003 will likely be remembered for
the blurring of lines that occurred
between the Christian music industry
and the general market.

Stacie Orrico’s self-titled sopho-
more effort on ForeFront got an addi-
tional push from Virgin Records, and
the 17-year-old pop artist scored a
major hit with “Stuck.” As the year

solve between mainstream country
and Christian music as a reverse
crossover took place, with country
artists George Jones, Billy Ray Cyrus
and Randy Travis placing titles on
Top Contemporary Christian Albums.
For Travis, the November release
“Worship & Faith” was his third
album of country gospel material. Its

came to a close, predecessor,
her latest single, “Rise and
“(There’s Gotta Shine,” spawned
Be) More to the hit, “Three
Life,” was in the Wooden Crosses,”
top five on the which was hon-
Mainstream Top ored as the
40 chart and Country Music
Orrico’s career Assn. and Chris-
was taking off tian Country
internationally. Music Assn.’s
MercyMe’s “I MERCYME: UNLIKE LY SUCCESS STORY song of the year.
Can Only Imag- One band

ine” became a hit on mainstream AC
stations and landed atop the Billboard
Singles Saies chart.

With an overtly Christian lyric, the
song became an unlikely success
story that demonstrated the power of
a great song to transcend boundaries.
Other acts such as Pillar, Relient K,
Natalie Grant and Steven Curtis
Chapman also released singles that
attracted mainstream radio play.

This year also saw the borders dis-

made headlines with its desire to
withdraw from the Christian mar-
ket. Provident Music Distribution
was distributing Wind-up’s Evanes-
cence to the Christian market when
band members gave an inflammatory
interview to Entertainment
Weekly stating in no uncertain
terms that they did not want to be
in Christian retail. The goth-rock
group got its wish, and its product
was pulled.

SLIP-SLIDING: After several years of
steady growth, Christian music
industry sales dipped at the mid-
year point. At the end of the first six
months of 2003, Nielsen SoundScan
sales of Christian and gospel music
reached slightly more than 21 mil-
lion units, compared with 23.4 mil-
lion units during

Lico joined Inpop Records and co-
founded 1-2-3 Entertainment with
partners Wes Campbell and News-
boys frontman Peter Furler.

In March, former Reunion presi-
dent/CEO Terry Hemmings returned
to the Christian music community as
president/CEO of Provident Music

the same period in
2002, 2 10.23% de-
cline. With Christ-
ian/gospel music
representing
7.14% of all music
sales, the industry
still remained
ahead of the
Latin, jazz, classi-
cal and sound-
track markets.

Higher
Ground

By Deborah Evans Price
dprice@billboard.com

REVOLVING
DOORS: In January,
Gospel Music Assn. president Frank
Breeden announced his exit. CCM
Communications founder John Styll
took over the reins at GMA. By year’s
end, Breeden had launched Frank
Breeden Consulting, LLC. His first
client is the 2004 Republican Nation-
al Convention . . . Maranatha opened
a Nashville office with publishing vet-
eran Steve Rice as VP . . . Charlie

2003

IN REVIEW

Group. Provident founder and chair-
man Jim Van Hook exited the com-
pany and by year’s end resurfaced as
the first dean of Belmont University’s
Mike Curb College of Entertainment
and Music Business.

In April, Integrity Media pur-
chased Sarepta Music, a leading
Christian music distributor and
record label in South Africa . . . Troy

Vest joined Flicker Records as GM
after 10 years with EMI Christian
Music Group . . . Bob Carlisle
resigned as a general partner in the
Butterfly Group, a company he
launched in 2002 with partners
George King and Mike Rinaldi. In
October, Fusion Entertainment pur-
chased the Butterfly Group and But-
terfly International Distribution . . .
Point of Grace member Terry Jones
announced this month she was leav-
ing the female foursome; Leigh Cap-
pillino will replace her.

NEW VENTURES: Scott Hughes, for-
merly senior VP of strategic market-
ing, development and new media at
EMI Christian Music Group,
launched the Next Agency . . . Veter-
an manager Mike Smith launched
Perpetual Entertainment Group . ..
Mark Miller, lead singer for veteran
country outfit Sawyer Brown,
teamed with Provident Music Group
to launch Beach Street Records. The
label’s first act, Casting Crowns, was
one of the breakout acts in 2003 . ..
In September, Flicker Records
launched Big House Kids, a chil-
dren’s label headed by Flicker
Records GM Troy Vest.

This fall, Southern gospel patri-

(Continued on page 24)
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Retail Deals Among Year's Top Stories

In a deal just made public,
Tyscot Records has joined forces
with several other labels, including
Crystal Rose and Aleho, to form
Taseis Distribution.

The deal, effective Jan. 1, 2004, is
the brainchild of Tyscot president
Bryant Scott.

“The only way to compete with
the larger companies is to combine
our resources,” Scott says. “Ryko
Distribution is our partner, and they
bring WEA to the table for our ful-
fillment and collections.

“What Taseis offers in addition to
traditional distribution services are
manufacturing and marketing,”
Scott says. “The distribution is
great, but we'll also be able to be

McCLURKIN: ‘AGAIN’ A BIG WINNER

more effective in
our marketing,
which could poten-
tially mean double-
digit growth.”
Taseis will get its
test run with the
February release of
“Gospel Radio
Hits,” a compila-
tion featuring Fred
Hammond, Israel

IN Th_e y_\
Splyt

By Lisa Collins b’

eyedgospel@aol.com

Houghton, Donald
Lawrence, Donnie
McClurkin and
Deitrick Haddon. Other upcoming
major projects include new titles
from Ricky Dillard & New G and the
Voices of Unity featuring Haddon.

ROUNDUP: Also among the year’s big
stories was MCG Records president
James Bullard signing an exclusive
distribution deal merging his recently
restructured Atlanta-based label into
the Malaco Music Group.

Former Verity GM Tara Griggs-
Magee was named executive VP of
gospel at the Sony Urban Music
division in the label’s effort to
expand its presence in the gospel
arena, while also identifying, sign-
ing and developing new artists in
the genre.

2003

IN REVIEW

THE TOP STORIES

» Tyscot joins with other labels to
form Taseis Distribution.

* Sony beefs up its gospel profile.
o Virtually unknown artist Eartha
nabs major Grammy Award in
gospel category.

With the industry focused on
piracy, profitable retail trends also
took center stage. Compilations
remained in high demand, as
Integrity Gospel and Gospo Centric
scored with their joint-venture
release of “Gotta Have Gospel!”
The three-disc compilation fea-

tured eight platinum and gold
artists, 28 songs and five music
videos, all for $18.98.

Kmart inked Kirk Franklin for
the release of an exclusive CD, “Kirk
Franklin—A Season of Remixes.”
The exclusive-album deal could sig-
nify the latest retail trend for top-
selling gospel artists.

The big winners on the charts
included Deitrick Haddon, Donnie
McClurkin, Vickie Winans and Mary
Mary. McClurkin scored upward of
45,000 scans his first week out with
his album “. . . Again.”

One of the year’s biggest contro-
versies was the Grammy Award
win for best contemporary soul
gospel album by Eartha. The vir-
tually unknown Los Angeles-based
singer nabbed the trophy thanks
to her album “Sidebars,” which
she produced with Glaurys and
Helsa Ariass.

All in all, gospel sales may have
been down slightly in 2003, but
that did little to curtail the growth
—and excitement—the music con-
tinues to foster, particularly among
a growing cadre of independent
and church-based labels, whose
presence in the industry has
increased dramatically during the
past several years.

Inspired by such success stories
as Shekinah Glory Ministry and
Smokie Norful, industry insiders
believe that the best might be yet to
come, and the slate of already con-
firmed 2004 releases tends to bear
them out.

Among the projects on tap for
next year are all of gospel’s heavy
hitters: Franklin, McClurkin, Ham-
mond, Yolanda Adams, Kurt Carr,
BeBe and CeCe Winans. And the
beat goeson . ..

Higher Ground

Continued from page 22

arch Bill Gaither launched the
Gaither Music Group label . . . In
October, producer Tedd T signed a
deal with Word Label Group to
launch a new imprint.

This month, Christian music
veterans Dan Harrell and Mike
Blanton partnered with artist
manager Steve Thomas to launch
BHT Entertainment.

Here’s wishing everyone a
blessed holiday and all the best in
the coming year.
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Amid Financial Struggles, Labels Strive To Keep Afloat

Continuing financial struggles,
particularly at regional orchestras,
were the constant backdrop to other
classical music goings-on in 2003.

The labels also tried to devise ways
to stay afloat in a shrinking market,
to varying degrees of financial and
artistic success.

Deutsche Grammophon took the
lead this year with a flurry of promi-
nent signings, including pianists
Lang Lang and Héléne Grimaud,
conductor Esa-Pekka Salonen, vio-
linist Hilary Hahn, soprano Anna
Netrebko and mezzo-soprano Mag-
dalena Kozena.

There were also notable deals at
other labels. Soprano Deborah Voigt

recently came onboard at EMI Clas-
sics, and mezzo Susan Graham
returned to Warner Classics after
being dropped in 2001. BMG Classics
(now back to its former moniker
after several name changes) signed
conductor Nikolaus Harnoncourt as
part of a bid to restart its engine. And
in March, the Seattle Symphony and
conductor Gerald Schwartz inked a
deal with Naxos to release a 10-CD
series of American music. The
recordings had originally been made
in the 1990s for Delos, but some
were never released.

Other labels took a different sur-
vival tack, often by curtailing their
release schedule, producing inexpen-

VOIGT: SIGNS WITH EMI CLASSICS

sive yet profitable reissues and compi-
lations or focusing much of their
efforts on nonclassical titles (such as
at Harmonia Mundi’s successful
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1020 N. San Vicente Blvd.
310-854-1111

world-music imprint, World Village).

AWAY FROM THE MAJORS: Without
the pressures of huge overheads or
even larger expectations, small inde-
pendents quietly went about doing
superb work. Although the classical
music world mourned the loss of
Composers Recordings early in the
year, other indies found critical suc-
cess and tremendous listener loyalty
in 2003.

The trend for orchestras to release
their own titles continues unabated.
The San Francisco Symphony and
the Philadelphia Orchestra earned
Grammy Award

market, entered the fray with his pop-
focused “Ti Adoro.” However, it was
Reprise/143 (which isn't even a classi-
cal label) that won big with the seem-
ingly unstoppable Josh Groban.

PASSINGS: On a sad note, the classical
world lost several notable figures this
year. Among them were composer
Luciano Berio, pianist John Brown-
ing, tenor Franco Corelli, composer
Lou Harrison, pianist Eugene
Istomen, film composer Michael
Kamen, Hyperion label founder Ted
Perry, critic Harold C. Schonberg
and pianist Rosalyn Tureck.

nominations for
self-issued discs.
This year, two
more notable
ensembles decid-
ed to chart their
own courses: the
Louisville
Orchestra began
its First Edition
reissue series,
and New York’s

Classica
Score

By Anastasia Tsioulcas

atsioulcas@billboard.com

Orchestra of St.
Luke’s launched
its own label.

CROSSOVER STAYS OVER: As in years
past, crossover was king at the
majors. The grab for a mainstream
market—rparticularly with projects
featuring tenors young and old—was
the name of the game. Andrea
Bocelli’s popularity held fast in 2003.
Even Luciano Pavarotti, who created
the modern era’s crossover tenor

2003
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There are more changes on the
horizon. Popular vocal quartet
Anonymous 4 declared its departure
from the scene next year. Also
announced this year were two promi-
nent pending retirements, set for
2005: British string quartet the Lind-
says, after 40 years of performing,
and tenor Luciano Pavarotti, who
debuted in 1961.
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Contract, Copyright Issues Took Center Stage In 03

While the digital music future was
being hammered out in numerous
court battles, other copyright and
contract issues also made headlines
in2003.

Here’s a look at three landmark
cases that rocked the music landscape
this year and have yet to be resolved.

TVITV. ISLAND DEF JAM: TVT Records
sted Island Def Jam Music Group and
its chairman Lyor Cohen over music
created by Ja Rule and produced by
Irv Gotti.

IDJ had contracts entitling it to Ja
Rule’s exclusive services as a record-
ing artist and Gotti’s exclusive serv-
ices as a record producer.

Gotti, Murder Inc. and Ja Rule
made a deal with TVT to record an
album featuring Cash Money Click,
which comprised Ja Rule and two for-
mer rap partners, Christopher Bris-
tole and Otha Miller.

Because of its exclusive contracts,
TVT needed to get IDJ’s permission to
make and sell the CMC album.

Cohen allegedly agreed, but IDJ
repeatedly delayed signing an agree-
ment, then told TVT it wouldn’t con-
sent. Meanwhile, IDJ had actually
signed the agreement but kept the
signed copy and never sent it to TVT.

Once IDJ told TVT it wasn't con-
senting, the point person at IDJ who
signed the agreement crossed out his

signature on the contract.

While IDJ was allegedly stringing
TVT along, IDJ was secretly negotiat-
ing renewals of its exclusive deals
with Gotti and Ja Rule. During this
time, IDJ also requested, and re-
ceived from TVT, permission to use
two TVT songs.

TVT argued that (1) there was a
contract, which IDJ breached, and (2)
IDJ and Cohen never really intended
to let Ja Rule and Gotti make the
CMC album but concealed that inten-
tion in order to keep Ja Rule and
Gotti happy, so they would renew
their deals with IDJ.

A New York federal court jury
ruled in March that IDJ breached its

CANNES IS FREEZING FOR MIDEM 2004'
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all market, hotel and service prices have been
frozen - some for the second year running!
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games, bringing new faces and opportunities to
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less cash.

Call Bill Craig or Jane Rodriguez now
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contract and held IDJ and Cohen
liable for fraud, willful copyright
infringement and tortious interfer-
ence with contractual relations.

Two months later, the same jury
ordered IDJ and Cohen to pay $24
million in compensatory damages and
$108 million in punitive damages.

The trial judge reduced punitive
dammages to $29 million (slashing total
damages to $53 million). The case is
on appeal to the Second Circuit.

The enormity of the jury award
sends a warning that music compa-
nies and executives shouldn’t balk
when playing hardball. Juries aren’t
afraid to sock it to corporations that
they think engage in shady deals.

ROSA PARKS V. LAFACE: The U.S.
Supreme Court is allowing civil
rights icon Rosa Parks to sue Out-
Kast over the rap duo’s hit song
with her name

GROKSTER AND AIMSTER: In April
2003, a Los Angeles district judge
ruled in MGM Studios v. Grokster that
StreamCast Networks and Grokster
weren't liable for contributory or
vicarious copyright infringement,
even though their peer-to-peer file-
sharing programs Kazaa, Morpheus
and Gnutella were substantially used
to infringe copyrights.

The court held that the seller or
distributor of a product that is used in
an infringing manner is not responsi-
ble for copyright infringement if the
product can be used for noninfring-
ing purposes. The L.A. court cited the
Supreme Court’s 1984 decision in
Sony Corp. of America v. Universal
City Studios (the Betamax case).

Interestingly, the district court
acknowledged that the defendants
provided services that supported the
overwhelming infringing use of the

as the title.

The justices
let stand an ap-
peals court ruling
that reinstated
Parks’ claims
against OutKast,
LaFace Records,
Arista Records
and BMG.

The decision
expands the

Legdl |
Maﬂers

By Samantha Chang

schang@billboard.com

rights of celebri-
ties to protect
their names and
puts recording artists at risk of
courts’ not discerning “artistic rele-
vance” in musical genres of which
the judges’ understanding is limited.

In September 1998, OutKast re-
leased the album “Aquemini.” The
first single was “Rosa Parks.” While
the song didn’t concern Parks, it re-
peated the line “Everybody move to
the back of the bus” throughout the
track. The song peaked at No. 19 on
Hot R&B/Hip-Hop Singles & Tracks
in 1999.

Parks, represented by attorney
Johnnie Cochran, sued in Michigan
for false advertising under the federal
trademark statute and for violating
her right of publicity. The trial court
granted the defendants’ summary
judgment, and Parks appealed.

In May, the Sixth Circuit reversed.
The court held that it was a disputed
issue of fact whether OutKast’s use of
Parks’ name as a title had any artistic
relevance to the song.

Because the song was about Qut-
Kast proclaiming its superiority
and telling its inferiors to “move to
the back of the bus,” the court felt
that a jury could conclude that the
title was artistically irrelevant to
the song.

If the title has no artistic bearing
on the song, the title constitutes false
advertising and infringes Parks’ right
of publicity. If the title is artistically
relevant, then Parks’ claims fail and
the defendants win.

2003
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programs by file-sharers.

The decision has been appealed to
the Ninth Circuit, and argument of
the appeal is set for February 2004.

In a dramatic turn of events, the
Seventh Circuit in June ruled the
opposite way in the Aimster case.

There, an Illinois court shut Aim-
ster down, a decision appealed by the
software’s creator, John Deep.

The Seventh Circuit affirmed, after
it found that Deep and the corpora-
tions he controlled were likely to be
liable for contributory infringement
in connection with file-sharing uses
of the Aimster/Madster services.

The Seventh Circuit interpreted
the Betamax decision as requiring an
“estimate of the respective magni-
tudes” of the infringing vs. nonin-
fringing uses made of a product.
“Aimster has failed to produce any
evidence that its service has ever been
used for a noninfringing use, let
alone evidence concerning the fre-
quency of such uses,” according to
the opinion.

The Seventh Circuit also pointed
out that Aimster’s own tutorial on
how to use its service described only
infringing uses—which the court
called an “invitation to infringement.”

To date, no federal appeals court has
sided with the file-sharing services.

Jay Handlin, a partner with Howrey
Simon Arnold & White in Los Angeles,
contributed to this column.
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Jazz Artists Stretch
Their Genre’s Boundaries

The jazz evolution continued in
2003 with several talents expanding
the scope of the music by embarking
upon personal paths of exploration.
These acts—power trio Bad Plus, sax-
ophonist Greg Osby, violinist Regina
Carter, vocalist Cassandra Wilson and
trumpeters Roy Hargrove and Dave
Douglas—all delivered strong re-
corded showings, melding traditional
sensibility with modern music based
in pop and classical.

The continuing exploration of
country/jazz connections also was
intriguing. Case in point: The big star
of Jazz at Lincoln Center’s Blowin’
the Blues Away blues-meets-jazz gala
at the Apollo Theater in June was
country crooner Willie Nelson. He
received the biggest applause of the
evening by singing into the heart of
“The Night Life” and spinning out a
spunky take on “Milk Cow Blues.”

At a time of increased global ten-
sions, jazz continued to be that rare
American export that transcends
greed and power. I'm in total agree-
ment with Pat Metheny, who told me
earlier this year: “One of the best

" .71 Pieces of a Dream

Regina Belle

" WUAY m 2 nd'A
HANA
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- »T.S. Monk
" Mike Phillips

and some of
- Ghana’s most
- exciting local talent.

Presented by

HE 24 HOUR JAZZ CHANNELS

things [of 2003] was the incredible
emergence of international talent
around the world. There are excellent
players in almost every country who
are using the jazz language to develop
their personal dialects.”
I witnessed that per-

saxophonist Ravi Coltrane’s sleeper
“Mad 6” (Eighty-Eight’s/Columbia).

COMING ATTRACTIONS: In 2004, two
top-drawer jazz artists will release
small-ensemble studio recordings

sonally in March in South
Africa when I attended
the North Sea Jazz Festi-
val in Cape Town. Thanks
to a 50-50 ratio of im-
ported and indigenous
acts, I discovered a wealth
of South African musi-
cians who are marrying
African musical traditions
with jazz. My personal
favorites, virtually un-

By Dan Ouellette

douellette@biliboard.com

known in the U.S., were
guitarist Philip Tabane
(originator of the percus-
sive rmalombo sound), female vocal-
ist Busi Mhlongo (who fuels her
music with traditional Zulu
rhythms) and tenor saxophonist Zim
Nggawana (who shared the stage
with his American mentor, multi-
reed player Yusef Lateef).

Perhaps the biggest jazz achieve-

MARSALIS: BACKTO A SMALL ENSEMBLE |

ment of 2003 was the increase in
musicians being called upon to curate
as artistic directors of festivals and
cultural organizations. Joining such
pioneers as Dr. Billy Taylor, Wynton
Marsalis and Joshua Redman,
Dianne Reeves, Danilo Perez and Joe
Lovano were chosen to oversee jazz
programming at the Los Angeles
Philharmonic, the Kimmel Center in
Philadelphia and the Caramoor Festi-
val in Katonah, N.Y., respectively.

UNDERTHE RADAR: It’s worth noting
a sampling of 2003’s best CDs that
slipped under most radar screens:
guitarist Joel Harrison’s country-
meets-jazz gem “Free Country”

(ACT), pianist Jason Moran’s fifth sty-

listically diverse disc “The Bandwag-
on” (Blue Note), vocalist Ann Dyer’s
deep and moving “When I Close My
Eyes” (Sunnyside), brilliant guitarist
Elliott Sharp’s provocative acoustic
solo album “The Velocity of Hue”
(released on U.K. label Emanem) and

2003 IN REVIEW

for the first time in five years.
Surprisingly, on-the-go jazz states-
man Wynton Marsalis has not
recorded a small-group date since
1999’s superb “Marciac Suite”
(Columbia). Even though last year he
delivered the big-band/symphony
orchestra CD “All Rise” (Sony Classi-
cal), Marsalis returns to a more inti-
mate quartet setting for his Blue Note
Records debut “The Magic Hour,” an
eight-song collection of originals that
is the strongest outing of his career.
The trumpeter says his last album
“was such a huge piece involving more
than 200 people that I wanted my next
recording to be with a smaller group. I
wanted to state my basic program
about jazz music with the quartet.”

~The new CD streets March 9.

In addition, pianist Geri Allen
returns to the recording front as a
leader later this year. She was recently
signed by Telarc and will record a trio
date with bassist Dave Holland and
drummer Jack DeJohnette.

NEA BOOST: One of the most signifi-
cant jazz undercurrents for the com-
ing year promises to be the National
Endowment for the Arts’ recharged
interest in the genre. Chairman Dana
Gioia has announced a major expan-
sion in the NEA’s recognition and sup-
port of the music. It elevates the sta-
tus of its Jazz Masters Awards, hosted
annually by the International Assn. for
Jazz Educators conference (Jan. 21-
24, 2004, in New York), as the highest
U.S. honor in the jazz field.

The 2004 recipients—Jim Hall,
Chico Hamilton, Herbie Hancock, the
late Luther Henderson, Nancy Wilson
and Nat Hentoff—will be honored
Jan. 23. Each will receive a one-time
fellowship award of $25,000.

In addition, the NEA has partnered
with the Verve Music Group to release
on Jan. 13 the two-CD “NEA Jazz
Masters,” featuring 28 tunes by past
and present awardees.
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The Year
In Touring

Continued from page 5

also jumps an impressive 25% over
2002’s numbers.

As has been the trend for the past
several years, dollars again outpaced
“butts in seats,” with attendance up by
- half as much, at 12%. And while the
average gross per show increased a
modest 2% at $173,638, the average
attendance per show—at 3,895—was
down 8.6% in 2003.

Most see ticket pricing as the major
contributor to the drop in average
attendance.

“The continued drop in average paid
attendance is disturbing,” says Alex
Hodges, executive VP at House of
Blues Concerts (HOB). He notes that
in some cases, the numbers may
reflect increased reporting at the club
level and of less-successful shows.

“But in some cases it may indicate
continued price issues with the fans,”
Hodges says. “|People] are going to the
must-see shows, and some people are
simply cutting back to fewer shows
and being more selective, and that will
show up in average paid attendance.”

Clear Channel Entertainment CEO
Brian Becker told Billboard in a recent
interview that his company is address-
ing that concern through various pro-
grams, adding that he believes that
ticket prices in general are too high.

“The $10 ticket and the whole Sum-
mer of Live promotion, the GetAccess
programs, are examples of things that
we did to try to create opportunities
for people to come to the building who
might not have been able to afford to
otherwise,” Becker said.

And while average attendance is
down more than 32% from the aver-
age of four years ago, the tide may be
turning. This year marked the first
time in the four-year period that the
decline in attendance was below 10%.

$2 BILLION AND COUNTING

The $2 billion ceiling for Billboard
Boxscore was shattered in 2003, after
breaking $1 billion only six years ago.
That alone, most agree, is cause for
cautious celebration.

“The business is better from a year
ago, maybe two years ago, but not back
to being strong,” Hodges says. “I think
we are going to see continued
improvement.”

Still, Hodges believes the problems
that plague the record industry are
everybody’s problems.

“The record company doldrums do
not bode well for developing new
artists. But new artists are still being
discovered by the fans anyway—just
not enough of them,” he says. “And
there is a tendency to take a strongly
developing new artist to the so-called
‘next level’ by jumping two or three
levels and ensuring some red ink.”

That may be one reason why tour-
ing activity has never been higher.

Artists in many ways control their own
destiny by touring. The money is bet-
ter than ever, and touring traffic has
increased as a result: a record 13,437
worldwide concerts were reported to
Billboard Boxscore this year, up more
than 25% from last year.

Some of that increase is attributed
to more international representation
and more diligent reporting overall,
but the fact that more artists are play-
ing more dates also surely plays into
the equation.

More traffic is obviously good news
for venues. “We're right on our con-
cert budget,” says Peter Luukko, pres-
ident of Comcast-Spectacor Ventures
and chairman of Global Spectrum,
which operates such arenas as the
Wachovia Center in Philadelphia.

“We didn’t have some of the five- or
six-night runs we've had in the past,
but more acts came through,” Luukko
says. “And the ones that come through
are selling well.”

Others agree that next year could be
another record-setter. “At this junc-
ture, the 2004 season for shows is
much stronger than [this time] last
year,” says Alex Hodges, executive VP
for HOB Concerts. “We see January
and February and March as being
much stronger than a year ago, and
the outdoor venues have more holds,
more offers and more confirmations
this early than we had a year ago.”

Philadelphia is a good example of a
market that will capitalize on winter
bookings in early 2004. On the books
already at the city’s Wachovia com-
plex are Bette Midler (Jan. 15), Linkin
Park with POD (Jan. 20), Sarah
Brightman (Jan. 21), Rod Stewart
(Feb. 17), Barenaked Ladies (Feb. 18),

THETOP STORIES

e On Feb. 20, a fire ignited by a pyrotechnics display at the Station nightclub in
West Warwick, R.1,, during a performance by Great White killed 100 people and

White tour manager Dan Biechele were charged with manslaughter, and an esti-
mated $1 billion in civil suits is yet to be settled.

with his 10-night, sold-out stand July 15-Aug. 31 at Giants Stadium in East
Rutherford, N.J. The stand grossed $38,684,050 and drew 566,560 people.

* The Molson Canadian Rocks for Toronto event, held July 30 at Toronto’s
Downsview Parc, grossed $7.6 million and drew 489,176 people, the latter a

the Guess Who, Justin Timberlake and others.
ues in eight states and parts of Canada, resulting in millions of dollars in lost

concert revenue.
o The Dixie Chicks’ March 1 national on-sale, a first for country music, moved

injured about 200 others. Club owners Michael and Jeffrey Derderian and Great

* Bruce Springsteen set a world-concert-gross record for a single engagement |

record for a ticketed event. The bill featured the Rolling Stones, AC/DC, Rush,

« The Blackout of 2003 gave new meaning to the term “dark nights” for ven-

790,000 tickets, valued at about $47 million.

Alan Jackson (Feb. 27) and Britney
Spears (March 31).

This slate is pretty representative of

what the rest of North America will
see in the early

the concert giant reporting 155 more

shows than it did in 2002.
CCE Music co-CEO Don Law says
increases seen by other promoters
have not necessari-

going of 2004. “It’s EVAONRCENN ‘B B RTARRUA 1y been at CCE’s

shaping up to be a

great winter,” says Comcast-Spectacor
senior VP John Page, GM of the
Wachovia Complex.

WORLD DOMINATION

The increase in touring traffic can
in many ways be traced directly to
CCE, still far and away the dominant
global player in the touring industry.
In 2003, CCE was involved at some
level in nearly 60% of all dollars report-
ed to Billboard Boxscore.

But that’s down from a 65.6% share
the previous year, and CCE’s reported
box-office gross was off by 5% despite

expense. “I can’t
comment on anyone else’s perform-
ance,” he says. “But our performance
is up 20% over the last two years. We'd
always love to have more events, but I
think we’ve bought more intelligent-
ly, and we’re clearly going in the right
direction.”

While CCE’s slight drop may not
necessarily reflect competitor AEG
Live's abrupt gain, the latter’s jump up
the promoter ladder in 2003 is noth-
ing short of remarkable. AEG Live
reported $341,858,998 in concert
grosses this year, up a staggering 134%
from ’02. That’s enough to move AEG

Live to second among all promoters,
passing HOB Concerts.

“All T can say is ‘whew,”” says Randy
Phillips, president/CEO of AEG Live, a
subsidiary of sports and entertainment
company Anschutz Entertainment
Group. “We're in there fighting the
good fight.”

Exclusives on tours by Fleetwood
Mac, Eagles and Justin Timberlake/
Christina Aguilera, along with Celine
Dion’s $71 million at the Colosseum
at Caesars Palace, have helped fuel
AEG Live’s growth.

NO BLUES

HOB Concerts, though dropping in
the pecking order, still increased its
dollars reported by 34% and more
than doubled the number of shows
reported.

“If this trend continues, we would
hope to grow our business in terms of
doing more shows and being aggres-
sive,” says Hodges, adding that his
company has become more diligent
about reporting shows.

Technology has also impacted tick-
et sales for HOB, Hodges says. “Our
Internet selling and marketing capa-
bilities have really paid off, and we are
now seeing the changes in fans’
actions,” he says. “The fans are buying
close to 60% of the concert tickets on
the Internet and printing at home in
unbelievable numbers.”

OTHER IMPROVEMENTS
All but two of the top 10 U.S. pro-
moters racked up increases in box-
office for the year over 2002, accord-
ing to Billboard Boxscore. Along
with CCE, the other exception is the
(Continued on page YES3)

AREN
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First Union Arena at Casey Plaza is now

WACHOVIA

just our name has.
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VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
[ | SIMON & GARFUNKEL, Madison Square Garden, $6.023,220 54,482 Clear Channel
THE EVERLY BROTHERS gewzwzrk $250/$50 three sellouts Entertainment
ec. 2-
u I re a e S SIMON & GARFUNKEL, Continental Airlines Arena,  $4.427.726 37.978 Metropolitan Talent
THE EVERLY BROTHERS I[E)ast Rutherford. N.J. $252/$52 two sellouts Presents
ec.7-8
[ |
NIGHT OF THE PROMS: TOTO, The Ahoy, Rotterdam, $3,886, 919 147,945 PSE Holland
ILSE DE LANGE, INXS, The Netherlands (€3,181,306) 149,044 fourteen
JOHN MILES BAND Nov. 18-Dec. 1 $48. 87/$42 76/$36.65/$27.49 shows
CELINE DION ;hf Colosseum at Caesars 25275%77455/1; 27.50/58 :9.928 Concerts West
alace, Las Vegas 1 127.50/$87.50 ive sellouts
. . Dec. 10-14
Bruce Springsteen may have shat-  have the most glamorous job in rock- . o
7] SIMON & GARFUNKEL, Wachovia Center, $2,045,222 18,300 Clear Channel
tered the world box-office record, n’roll, and one could reasonably THE EVERLY BROTHERS Philadelphia $227/$127/$87/852 sellout Entertainment
Toronto may have accommodated assume he thought the pyro was safe Becid
500,000 people for one show and the to use. Likewise, club owners the SIMON & GARFUNKEL, Air Canada Centre. A 18262 House of Blues Canada
a it . X t
Stones may have push_ed the envelope  Derderian brothers surely cared about Nov. 30 $192.60/8134 86/968 97/638.15
all over the globe. But in the end, an the safety of their patrons. i SHANIA TWAIN, EMERSON DRIVE  ARCO Arena, $1,172,328 16,519 Another Planet
aborted performance by a past-its- Everyone has an opinion about this S raponElih $80.50/$20.50 sellout Entertainment
prime rock band at a New England tragedy, and these are strictly my own: : s :
: SHANIA TWAIN, EMERSON DRIVE  HP Pavilion, 1,111,660 16,199 Another Planet
CIUb Wlll be the COI’lCQrt San Jose, Calif. $80.50/$20.50 sellout Entertainment
of 2003 that no one will Decilk
ever forget. AgROSMITH & KISS, Jacksonville Arena, g”?/jsggo 11,145 Clear Channel
. PORCH GHOULS Jacksonville, Fla. 12 12,875 Entertainment
One could question n e i OTRIGEeT
the corners that may KIIS JINGLE BALL: BEYONCE, SEAN  Staples Center, $1,038,850 14272 Clear Channel
have been cut when PAUL, BRITNEY SPEARS, KELLY Los Angeles $175/$35 15,735 Entertainment
putting flammable foam o q CLARKSON, SIMPLE PLAN & OTHERS Dec.5
. DAVE MATTHEWS, TIM REYNOLD! Wachovia Center. $1,001,858 19,236 Clear Channel
around a tiny stage. One ™ TREY ANASTASIO, EMMYLOU HARRIS Philadelphia $52.50 sellout Entertainment
may puzzle over the Decald
practice of lighting pyro AEROSMITH & KISS, St. Pete Times Forum, $920,775 10.633 Clear Channel
in such a small venue By Ray Wadde“ PORCH GHOULS Tamp;. Fla. $125/$45 15,174 Entertainment, in-house
3 Dec.
or how this place ever rwaddell@billboard.com PLACEBO, CAFE TACUBA, Foro Sol. (3845,553 ) 32131 OCESA Presents
code i ~ GUSTAVO CERATI, KINKY, Mexico City 9,639,300 pesos 47,243
Eassed ﬁtrlsebfqdetlglspec LA MALA RODRIGUEZ Nov. 29 $76.32
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On The
Road

Continued from page 30

White never made it home. Two
hundred more were injured. And in
the end, we can only hope that rock’s
worst tragedy has made things safer
for all of us that love live music,
whether it’s at a stadium or a club.
In 2004 and beyond, let’s all do our
part to make sure something like
this never happens again.

MAKING A MOVE IN '04: I hereby
predict that two acts—one country,
one rock—will make a big jump
from a touring standpoint in 2004.
And I think both will do it by follow-
ing a touring blueprint that has
worked very well in the past.

First, Rascal Flatts has made
great strides in the past two years
and headlined quite successfully in
2003, and it will again in early
2004. But next summer, the coun-
try group will get a big boost on
some sure-to-be-strong shed dates

in support of Kenny Chesney.

This strategy works. Just ask
Chesney, who did it on Tim
McGraw’s tour, and McGraw, who
did it on George Strait’s Country
Music Festival stadium tours.

It’s about getting in front of peo-
ple and winning fans, and Chesney
played to more people than any
artist in country music in 2003. Rob
Beckham at the William Morris

Agency books Rascal Flatts.

In rock, things are obviously a
little different, but it’s still about
playing as much as possible—and
only if you're good. In 2004, watch
out for Story of the Year, which
will follow the hard-touring, no-
stone-unturned strategy of 3 Doors
Down and Creed. All three acts are
booked by Ken Fermaglich at the
Agency Group.

i

RASCAL FLATTS: 2004 WILL LIKELY

- GOOD START: Writers & Artists Group

International has some big tours

working for early 2004. Metallica will

go on sale Dec. 20 with West Coast
arena dates for a 2004 run that starts
March 2 at America West Arena in
Phoenix and could include as many
as 80 dates.

Rush will begin an extensive
North American amphitheater tour
next June, with Clear Channel
Entertainment promoting the
majority of more than 30 dates.
Rush also returns to Europe for

the first time in more than a
decade, beginning in September.
The band is managed by Ray Dan-
niels at SRO/Anthem and is booked
in the U.S. by Adam Kornfeld at
WAGI. In 2002, Rush grossed $27.1
million and played to 601,525 peo-
ple at 63 shows.

RESOLUTION: I will not say “ab-
solutely” in 2004. Nothing is “amaz-
ing,” tours will not “kick off” and
nothing occurs “at the end of the
day.” Please hold me to this.

wwwBAQUIBALNECE. co
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Spetlight

PD Garza Credited With KBUE's Success

Singer/Songwriter/Producer Helped Bring Sub-Genres To Mainstream Attention

BY ERNESTO LECHNER

LOS ANGELES—<Calling Pepe Garza
a visionary might be a bit of an
understatement.

As PD of KBUE (La Que Buena)
Los Angeles, the Monterrey-born
Garza has been responsible for bring-
ing such powerful underground gen-
res as the narcocorrido (corridos
that deal with drug trafficking) and
the hip-hop flavored “urban region-
al” into the mainstream.

A successful songwriter/producer,
Garza is the kind of radio executive who
will go beyond discovering a new trend.

He will actually help guide the
development of recording projects,
then premiere the new material on
his radio station and let the listen-
ers judge the sounds for themselves.

“Generaliy speaking, it takes a
long time for a new musical move-
ment to reach the mainstream
media,” the 38-year old executive
explains, sitting in the plush con-
ference room of the Que Buena
offices in Burbank, Calif.

“But we're the kind of people who
like to take risks. When we feel that

a style of music is about to explode,
we try to accelerate the process.”

GUTSY MOVES

Que Buena is owned by Burbank-
based Liberman Broadcasting, an
independent operator of Spanish-
language radio and TV stations
nationwide, including five radio out-
lets here. Among them, the best-
known is Que Buena.

The station has even instituted its
own awards ceremony, the Premios
Que Buena. The fourth edition took
place Dec. 10 at the 6,000-seat Uni-
versal Amphitheatre here and
included performances by Conjunto
Primavera and Tucanes de Tijuana.

“Que Buena is the one radio sta-
tion that is having more impact in
the regional Mexican market in L.A.
right now,” says Jesus Naranjo,
regional Latin sales specialist with
Universal Music & Video Distribu-
tion. “It’s quite simple, really—what
they play is what we sell.”

Liberman VP of programming
Eduardo Leén hired Garza in Octo-
ber 1998. At the time, the station’s
playlist leaned heavily on what

Felicidades
Adan Cuen

Por tus 2 nominaciones
"Revelacion Musica del Afio"
"Cancion Movida del Afio"

A los Premios Que Buena
12/10/2003
Balboa Records, Co.

Very Good, Very Good, Very Good....

Ld

BALBOA
RUCORDS, GO

Garza calls “musica bonita” (pretty
music), the lush sounds of such
ranchera idols as Vicente and Ale-
jandro Ferndndez and Ana Gabriel.
“There was too much competition
out there, and our signal lacked the
power of other stations,” Garza says.
“We quickly realized that there was
nothing to be gained by playing
what everybody else was playing. We
needed to find our own niche.”
Leén recalls, “Pepe and I went out
to the streets of Huntington Park
and East L.A., and we started asking
anyone who had a radio on what kind
of music they liked. Most of them
mentioned corrido artists who were
not on the radio. They loved stuff like
Los Razos and El As de La Sierra, but
there was nobody playing them.”
Le6n decided to give the growing
movement a push. He hired a com-
poser and gave him bits of lyrics and
the melody for a narcocorrido song.
The tune, “El Clavo,” was recorded
by Los Originales de San Juan and
became an instant hit.
“It was then that narcocorridos
became these elaborate, first-person
narratives with sound effects and

b
QUE BUENA PERSONALITY DON CHETO

everything,” Garza says. “Young peo-
ple took notice, because there was a
parallel between this kind of mate-
rial and gangsta rap.”

Garza quickly became known for
his desire to give unknown record-
ing artists a chance.

“They would call me ‘Chucho el
Roto’ [Chucho the Broke],” Garza
says with a laugh. “I was always
helping out the poor.”

The gutsy strategy paid off.

“Our biggest feat was bringing
artists like Lupillo Rivera and Roge-
lio Martinez into the mainstream,”
Garza says. “And rescuing a legend
like Chalino Sanchez, who was huge-
ly popular but never got any airplay
until we started playing him.”

Le6n adds, “Our listeners identify
with these artists because they share
the same cultural background. They
were born in the United States of
Mexican descent and spent their
entire lives listening to Latin music.
Suddenly, there’s somebody on the
radio who's just like them.”

Garza points out, “You are not
likely to find Snoop Dogg in your
neighborhood. But you will find
Lupillo Rivera in your local Wal-
Mart. Or Adédn Sanchez. Or Las
Voces del Rancho. That creates a
feeling of closeness between the
artist and the fans.”

DELVING INTO LATIN HIP-HOP
Once the narcocorridos became a

¥

[

fixture in the Latin music scene,
Garza and Leén set their sights on
an altogether different market with
enormous, untapped potential:
Latin hip-hop.

“Hip-hop is the rock’n’roll of the
new millennium,” Garza offers.
“And it’s become an intrinsic part of
Mexican culture here in L.A., since
a large number of Hispanics share
their neighborhoods with African-
Americans. As a result, young Mex-
ican Americans carry hip-hop in
their bloodstream.”

The pair got in touch with Fran-
cisco and Sergio Gomez, two broth-
ers from South Central L.A. who
were planning an album that would
fuse traditional hip-hop beats with
banda stylings and Spanish rhymes.
Garza became an unofficial consult-
ant on the project.

“I emphasized that this brand of
hip-hop needed to have a beat that
would be instantly recognizable to
our people,” Garza says. “And the
rhymes had to be so good that those
unfamiliar with rap could, up to a cer-
tain degree, ignore the musical side
of it and focus on the storytelling.”

Que Buena began playing cuts
from the Gomez brothers’ album
three months before Univision
released it. Titled “Proyecto Akwid,”
the CD debuted at No. 12 on the Bill-
board Top Latin Albums chart. It
has since been nominated for a
Grammy Award in the Latin
rock/alternative category, alongside
such rock luminaries as Gustavo
Cerati and Café Tacuba.

- “Those people are always willing
to take risks,” Naranjo says. “They
were the first ones to play Akwid on
the radio.”

Risk-taking aside, the station’s
success is clearly rooted in Garza’s
ability to identify emerging trends
and stay in touch with the streets of
Los Angeles and their idiosyncratic
beat.

“I get bored really easily with
music,” he says. “I’'m always on the
lookout for new sounds, and I
haven’t lost my sense of curiosity.”

» 4
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DJs MELON AND MANDRIL WITH ARTIST EL COYOTE
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KBUE PD Pepe Garza: A Billboard Q&A

BY LEILA COBO

José Francisco Durén Garza, better-known
as Pepe Garza, took over as PD of KBUE (“La
Que Buena”) Los Angeles five years ago. Since
then, Que Buena, a David among Goliaths in
the vast Los Angeles marketplace, has become
a trendsetting station and a champion of new
regional Mexican music.

In addition to his programming duties,
Garza—who sports a shaved head reminiscent
of the artists he spins—is a songwriter/pro-
ducer who has won ASCAP and BMI awards
for his compositions.

He spoke with Billboard a few days before
Premios Que Buena 2003, the station’s
regional Mexican music awards show, which
was held Dec..10.

Q: Yours is a regional Mexican music
awards show, and yet you hold it at the
Universal Amphitheatre. It’s a venue more
associated with sit-down concerts than
massive regional dances. Why do you use
the amphitheatre?

A: It’s part of the magic of the event. At
some point, they told us we should hold it at
an open venue, like a rodeo. But [Liberman
Broadcasting VP] Eduardo Leén and I insist-
ed on keeping it [at Universal], so the artists
would feel they were playing in a different
sort of place. Not a dance. And to give it

credibility with the media. It was a chal-
lenge, and we did well. Now we're in our
fourth year there, and tickets are sold out
weeks in advance.

Q: Que Buena has quite a name now.
What were the expectations when you took

over the station?

A: There was a possibility to invent.
Because if you go to a station that’s very
well-established, everything you do is tenta-
tive. If you move something, the audience
will leave. And here, the audience existed

UEN.

GARZA: ‘WETAKE RISKS, AND THANKS TO THOSE RISKS, WE’VE HAD SUCCESS’

but there was a possibility to change.

Eddie told me, “Do whatever you want.”
And I realized that the music that played
on the radio wasn’t what was being heard
in the street. In the street you heard Chali-
no Sanchez, then Lupillo Rivera. And in
the beginning we tried to get interviews
with [artists like] Vicente Fernindez, Ale-
jandro Fernandez and Pepe Aguilar. And
they wouldn’t pay attention to us. They
had a good relationship with other,
stronger stations.

I said, “Since they don’t pay attention
to us, we’ll pay attention to others.” And
we started to play other kinds of music on
the radio, like Los Razos, and the station
got ratings.

If you analyze other playlists in the past
two, three years, you’ll see that more and
more, they’ve added artists who were first
played on Que Buena. Fortunately, we had
the strength or the vision to give people a
movement they wanted. Less refined, more
authentic. And it worked. Suddenly, the
artists started to come up through the sta-
tion. And that’s where the awards come
from as well.

Q: You program a lot of new music.
That’s risky, isn’t it?

A: We’re not afraid of new music. There’s
(Continued on page 38)
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. Felicita a Directivos, Directores de Programacion
disa y Locutores de la QUE BUENA

— Por otro ario de grandes éxitos en los PREMIOS QUE BUENA
Gracias por su apoyo

HINNY
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Continued from page 36

this myth that new music detracts
from ratings. We don't believe
that. I'm a hit seeker. If they tell
me, “There’s this great song in
such and such place in Mexico,” |
go look for it. I'm not waiting for
my competition to play it.

We take risks, and thanks to

those risks, we’ve had the success
we've had. And thanks to those
risks, we have an awards show for
regional Mexican music that’s
attended by every artist. And it’s a

humble awards show from one sta-

tion. So I'm very happy, but sad
because the space that other
awards shows give to regional
Mexican music is very, very small.

L] PUREY .
Q. Who is in your audience?

A: We have a lot of younger listen-

ers, a lot of teenagers. But we per-
fectly cover the 18-43 demographic.
In the 25-54 demographic we exist,
but we’re not the leaders.

Q: People tend to think this is
music for an older audience. What
has changed?

A: In Los Angeles, for some rea-
son, people weren'’t taking into
account the Mexican music young
kids were listening to. After [1980s
dance craze] “La Quebradita,”

“which was a teenage trend, sta-
tions stopped playing the music
kids listened to at their parties.
There was a big void.

The wonderful thing is, this
movement is authentic, and peo-
ple like the music. Thank God
that in this movement, even if
you’re over 30 years old and even
if you don't look like Ricky Mar-
tin, you can be successful. It’s
something I love about this
music. It’s not based on image.
Although it helps some people to

wwiw.emilatin.com

UENA

105.5 7 943 FM

~ ,

N

~Uttes>> Ranthg)

B’

have the image.

Q: You were one of the first sta-
tions to play hardcore corridos.
Was this criticized at the time?

A ves. But thought, “People have
access to it. They sell it in stores. It's
fashionable. Well, let’s play it.” And
yes, there was criticism initially, but
like every movement, it evolved. [
always thought rnarcocorridos were a
trend. And that trend has passed. It's
still respected, it's still a musical tradi-
tion, but it'’s no longer the trend of the
moment.

Q: What is the trend of the
moment?

A: There are two or three interest-
ing movements. The Duranguense
movement, like Montez de Durango,
is causing quite a stir. And we've
introduced the regional urban move-
ment, headed by Akwid. Rap and
regional Mexican have always existed
[separately], but the combination has
been great, and we've played it from
the outset.

Q: Has your station fostered the
existence of this new regional Mexi-
can music, or was it always there,
waiting to be discovered?

A: We think the music existed, but
the station gave it certain stature and
motivated many young people who
hadn’t wanted to venture into the
music before. It definitely helped
younger audiences listen to Mexican
stations. Many who listened to hip-
hop and rap began to listen to us.

.Q: Aside from programming Que
Buena, you've created many on-air
personalities that have gone on to

_record songs and albums, like El

Morro. And you're also a songwriter.
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