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5 Simon Signs

Paul Simon inks a
worldwide, multi-vear deal
with Universaf Music
Publishing Group.

34 Fostermg Folks

Michael McKean and Annette
0’'Toole’s “A Kiss at the End of
the Rainbow” revives the era
of Stephen Foster.

62 Meet The Guys From EMI
Alain Levy and David

Munns talk to Billboard
exclusively about their plans
for EMI’s future.

Apple Seeds Music Player Race

Backhght

— ‘ [ Consumer Electronics Showdown
{‘ ’ ’ s
o [ ¢ L 3 S 5 || BYBRIAN GARRITY

NEW YORK—The race is on in the consumer electronics market to devel-
op an iPod-beater.

A host of companies have their sights set on one-upping Apple Comput-
er’s white-hot portable music player with a range of devices that they dis-
played Jan. 7-10 at the Consumer Electronics Show (CES) in Las Vegas.

The devices compete on evervthing from price to flexibility, additional
features and rival digital music services.

But while the number of iPod’s rivals grows—with a field that includes Sony,

(Continued on page 60)
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Main St. Meets Madlson [\CPP | Have Sales

Country Stars Seek Deals / N\ F ma”y Hit
Beyond Booze And Trucks | | Bottom?

BY DEBORAH EVANS PRICE BY ED CHRISTMAN
; . : X - '- | NEW YORK—Though U.S. album
NASHVILLE—With their heartland zppeal ~ — | sales were down last year for the third
and loyal fans, country acts have often land- r | year in a row-—the longest stretch in
ed endorsement deals for pickup trucks 3 20 vears—Niel-
and booze. - sen SoundScan
But & new generation of artists is try- numbers st:ll_gon-
ing to branch out to higher-end %‘“SS?TSO%’?:ght
products normally hawked by rap . .- r(t)he fullyear,
and rock stars. r : r AT Tl
“Our consumer is the con- & W e clined 3.6% to
sumer that the advertisers ' ' > J 667.9 million units
are trying to reach. They i o e £\ from the 693.1 A DIRFICOLTYEAR.
buy the products,” says 4 - - f ; . scanned in 2002.
Continued 14 . b J But when looking at the fourth
(Continued on page 14) & J 3 quarter, album sales rose 4.7% from

the October-December period in 2002.

That has caused some executives
LeAnn Rimes is one ;.‘ = e 7 o to proclaim that the industry has hit
country artist who has (R bottom. Indeed, at mid-year, sales
endorsed Dr Pepper : ‘ were down 8.6%. That gap was closed
(Continued on page 61)
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THE CRITICS LOVE DECEMBER'’S #1 ALBUM!

the dlary
. of alicia keys

“With ‘The Diary of Alicia Keys" (++++ out of four) Alicia Keys takes a creative leap forward.
The gorgeous ‘You Don't Know My Name’ is the album’s centerpiece. Alicia Keys has made a
superb album.” USA Today

“Alicia Keys’ ‘Diary’ is a knockout with exquisite production, vocals and instrumentals.
Keys is the future of real R&B. Bravo!” Roger Friedman, Fox News

“People Pick: Keys lives up to the staggeringly high expectations set by ‘Songs In A Minor’. Like The
Godfather Part I1, this is the rare sequel that doesn't disappoint. It’s that good.” (<=« out of four)

People Magazine

“It’s a stunner, a blend of hip hop with warmth and feeling as well as instant soul classics!”

Rolling Stone

“Animmense talent. She makes each moment on the album seem real and her own. Alicia Keys lives up

to the enormous expectations for her.” Los Angeles Times

"The Alicia Keys new album is the bomb!” The View

THE #1 ALBUM IN THE USA (DECEMBER SOUNDSCAN)
FEATURES THE #1 SINGLE “YOU DON’T KNOW MY NAME”

www.aliciakeys.com www.jrecords.com
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ARTIST ALBUM PAGE

OUTKAST

Speakerboxxx/The Love Below

ALISON KRAUSS + UNION STATION Live

SOUNDTRACK Martin Scorsese Presents The Best 0f The Blues
P S :

Top Albums

SWITCHFOOT The Beautiful Letdown
TOBY KEITH Shock’n Y'all
SARAH MQLACHLAN Remixed

VARIOUS ARTISTS _Gotta Have Gospel!

FEFE DOBSON Fefe Dobson

LIL JON & THE EAST SIDE BOYZ  Kings Of Crunk

SENSES FAIL  From The Degths 0f Dreams (EP}

BOB SEGER & THE SILVER BULLET BAND __ GreatestHits

MARCO ANTONIO SOLIS __LaHistoria Continua.. -

ALICIA KEYS The Diary Of Alicia Keys
SEAN PAUL Dutty Rock T
Tupac: Resurrection "

Ke’alackamaile
—

OUTKAST

i3 &
3 DOORS DOWN

Here Without You

UNCLE KRACKER FEAT, DOBIE GREY Drift Away

KENNY CHESNEY There Goes My Life

ANNIE LENNOX A Thousand Beautiful Things

Top Singles

DEBORAH COX  Something Happened On The Way To Heaven

BRITNEY SPEARS FEAT. MADONNA  Me Against The Music

OUTKAST Hey Ya! (Radio Mix)

SIN BANDERA Mientes Tan Bien
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Top of the News

5 Billboard exclusively covers
Paul Simon’s new multi-year,
worldwide deal with Universal
Music Publishing Group.

6 Producer/label head Pharrell
Williams signs a new partnership
with Reebok.

Music

13 The Beat: Pink is ready to
jump into her first full-blown
headlining tour in March.

15 Movies & Music:
“Metallica: Some Kind of Mon-
ster” is an uncompromising look
at the band’s recent struggles.

15 The Classical Score: Paul
Munson rekindles Franz Liszt’s
unfinished oratorio “St. Stanis-
laus” by orchestrating the end of
its first scene.

16 Touring: Stubhub.com
demonstrates the viability of the
resale market for concert tickets.

18 R&B: Universal Music &

Video Distribution closes 2003
as the top R&B and rap album
distributor.

PHARRELL WILLIAMS

-

L
-

METALLICA

20 Beats & Rhymes: Billboard
picks who should win—and who
will actually win—Grammy
Awzrds in the rap categories.

22 Latin Notas: The growing

trend for Latin ring tones finds

Universal Mobile praviding con-
tent for Telcel’s 22 million cus-

tomers.

25 Beat Box: Scissor Sisters’
self-titled debut features passion-
ate and creative pop tunes.

27 Country: Courtry artists
are depending more on corporate
endorsements for financial
support.

34 Songwriters & Publishers:
Michael McKean and Annette
0’Toole’s “A Kiss at the End of
the Rainbow” recalls the folk
sounds of Stephen Foster.

'QUOTE OF THE WEEK
o Doing a $99, 30-song flash player
would be of absolute zero interest to us

and our customers.

GREG JOSWIAK, APPLE VP OF HARDWARE
Page-60

Global

43 Portugal aims to improve
its touring market by focusing
on attracting overseas sponsors
and acts.

45 Global Pulse: An annual
look at which acts will make an
impact beyond their homelands
in 2004.

Programming

59 Tuned In—Radio: NARAS
appoints RPMC to distribute and
market Grammy tickets to radio

stations for promotional use.
34 Studio Monitor: Grammy- Features
nominated production team the 6 Mileposts
b labosesansnen 17 oxcor
30 Billboard Picks
Retail 32 The Billboard BackBeat

38 An exclusive report on 32 Executive Turntable

Sony’s cross-promotional 44 Hits of the World
marketing deal with Electronic 47 Classifieds
étrrtz efto: the soundtrack of “NFL 49 Charts

39 The Indies: Thanks to a9 "ehaiBeat
indie labels, the rock’n’roll beat 49 Market Watch
goes on. 62 Last Word

40 Retail Track: Carl Singmas-
ter closes the door on Manifest
Discs & Tapes.

41 Home Video: Increasing
demand for British programming
sparks the creation of the BBC
Film Line.

CARL SINGMASTER

OUTKAST Hey Ya!
LINKIN PARK - Numb
ALICIA KEYS You Don't Know My Name

OUTKAST FEAT. SLEEPY BROWN  The Way You Move

KELIS Milkshake
o —_—

FREAKY FRIDAY

== ==
agL ey &

PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL

CRUNCH-FAT BU RNING PILATES

e e TIE

RUGRATS GO WILD

Cios

LINKIN PARK: LIVE IN TEXAS

PUMPING IRON-25TH ANNIVERSARY SPECIAL EDITION

SEABISCUIT

SEABISCUIT

ARTIST

e
JOSHUA BELL

Romance Of The Violin

Closer

JOSH GROBAN

KL

HARRY CONNICK JR. Harry For The Holidays

S

NORAH JONES Come Away With Me

N z

THE CHEETAH GIRLS The Cheetah Girls {EP)
ik e

Unpublished

1o, 1 on this week's unpublished charts

JIM BRICKMAN

Peace
e e

Beatles

Clouseau
FranzLiszt ..........
Jake Hess ...........
Metallica

Missy Elliott ...........
Mooney Suzuki .........

Paul Simon

Pharrell Williams . ......

Pink
Rouge

Saint Etienne .. ........

Scissor Sisters
Shania Twain

Sheryl Crow ...........
ShonaghDaly . .........

Toby Keith

....................

.....................
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LiquidSeats Inc./Stubhub.com . . ................ 16
Manifest Discs &TapesInc. .................... 40
Music Manufacturing Services Group . ............ 46
Reebok International Ltd. ... ................... 6
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Get the first look
between the bullets!

Find out Wednesday what everyone
else finds out Thursday.
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OTHER RECENT ISSUES

ABOUT CHART ALERT |

Billeoard enasT ALERT

YOUR FIRST LOOK BETWEEN THE BULLETS

ARKET WATGH

(et a jump on the competition
with Chart Alert, Billboard’s new
early chart notification system.

Every Wednesday morning, you'll get the
freshest chart data including debuts,
weekly sales, chart news, industry
trends, and progress reports as well as
early chart data for the Billboard 200,
Country, R&B/Hip-Hop, Digital Tracks,

Heatseekers and more.

B3 #ir prEDIC

™ DIRECTORIE
=) BiLLBCARD

= eiLLBoARD 3

*4 18
*5 8

‘9 19

*10 10

1 4}

he Bt 'f')ard 200 - Sales data provided and compiled from Nielsen SoundScan

"JAY-Z The Black Album (Roc- 11 4

A-FellalDef Jam ADJMG)

*2 NewNO DOUBT The Singles 1992- *12NewNELLY Da Derrty Versions -

2003 (Interscope )

BRITNEY SPEARS In The
Zone (Jive /Zomba)

"3 1

HILARY DUFF Metamorphosis *14 18
{Buena Vista /Hollywood)

VARIOUS ARTISTS Now 14 15 8

{Columbia/UniversallfEMI/Zomba

/Sony Music)

TOBY KEITH Shockn Y'all 16 9

{DreamWorks (Nashville) /

interscope)

JOSH GROBAN Closer (143/ 17 6

Reprise /Warner Bros.)

G-UNIT Beg For Mercy (G-Unity 18 2

Shady /interscope)

KORN Take A Look In The 19 19
Mirror (Immortal/Epic /Sony

Music)

OUTKAST SpeakerboxodThe *20 10
Love Below (Arista )

BLINK-182 Blink-182
{Ceffen finterscope)

The Reinvention (Fo’ Reel/
Universal {UMRG)

MISSY ELLIOTT This Is Not
A Test! (The Goid Mind/
Elektra [EEG)

CLAY AIKEN Measure Of A
Man (RCA /RMG)

SHERYL CROW The Very
Best Of Sheryl Crow (A&M /
Interscope)
SOUNDTRACK Tupac:
Resurrection {Amaru /
Interscope)

THE BEATLES Lett Be...
Naked (Apple /Capitol)
SARAH MCLACHLAN
Afterglow (Ansta )

ROD STEWART As Time
Goes By ... The Great
American Songbook Vol. it (J
RMG)

PUDDLE OF MUDD Life On
Display (Geffen /interscope)

* indicates titles with greatest sales gains this week

Go to billboard.com/chartalert for registration and more information.

www.americanradiohistorv.com


www.americanradiohistory.com

6

Pharrell
Williams pacts
with Reebok
for new
footwear,
clothing lines

Artist Cuts Publishing
Deal With Universal
Music Group

BY MELINDA NEWMAN

LOS ANGELES—Faul Simon hLas
signed a worldwide agreement with
Universal Music Publishirg Group
(UMPG) that covers his catalog and
future work.

Billboard has learned exclusively
that the multi-year deal, wh ch wenit
into effect Jan. 1, czlls for UMPG to
administer his catalo3 and new songs
worldwide except in North America, {
where the material w1l contirue to be
handled by Paul Simbn Music.

Additionally, UMPG will represent
Simon’s work globally, includ-
ing the U.S. and Canada,

(Continued on page 48)

Simon is

more apen

to license his
music “if it’s
the right thing.”

TOP OF THE NEWS

BY JILL KIPNIS

LOS ANGELES—DVD continued its
reign as the sexiest consumer enter-
tainment product in 2003.

Heightened interest in the hot for-
mat propelled total consumer spend-
ing on DVD titles in 2003 to $22.5 bil-
lion, compared with $9.2 billion spent
at the theatrical box office, according
to a Jan. 8 announcement by Los
Angeles-based Digital
Entertainment Group
{DEG) at the Consumer
Electronics Show in
Las Vegas.

The DEG reports
that DVD accounted for
72% of all home video
transactions last year,
an increase of 18.2%
over 2002 transactions.
DVD sales increased
33% over 2002 figures
to reach a total of $11.6
billion. Further, DVD
rental revenue totaled $4.5 billion in
2003, a 55% increase over 2002.

A record 1 billion DVD software
units were shipped in 2003, the DEG
says, bringing the total number of
units shipped since the format’s
launch in 1997 to 2.4 billion discs. In
fourth-quarter 2003 alone, 381 mil-
lion DVD units shipped to retailers.
Approximately 29,000 individual DVD
titles are now available.

“One of the things that is surpris-
ing is that we shipped 1 billion in the

DONNER: 1 BILLION DVD UNITS
WERE SHIPPED IN 2003

Strauss
Zelnick’s
Direct Holdings
expands with
Time Life
acquisition

~ DVD Maintains
Upward Climb

first six years and 1 billion in 2003,
says Amy Jo Donner, executive direc-
tor of the DEG. “We did in 2003 what
we had done in all of the previous
years combined. There is clearly a
sweet spot for the marketing of the
products. There is a depth and variety
of players to appeal to all customers.
There is a large amount of titles at dif-
ferent price points across all the gen-
res that have fabulous features.”

By the end of 2003,
DVD players were in
more than half of U.S.
homes, the DEG says.
The organization pre-
dicts that two-thirds of
U.S. homes will have a
player by the end of this
year and that an addi-
tional 30 million play-
ers will be sold.

About 34 million
DVD players were sold
to consumers in 2003,
according to figures
compiled by the DEG and based on
data from the Consumer Electronics
Assn. This is a 34% increase over
2002's DVD player sales.

Additionally, 17 million DVD players
were sold in fourth-quarter 2003,
which is a 29% increase over fourth-
quarter 2002’s sales figure.

The DEG reports that more than 90
million DVD players have been sold
since 1997 and that about 37% of DVD
owners have more than one player.

(Continued on page 60)

BY BRIAN GARRITY and LARS BRANDLE

NEW YORK—The recording industry posted its third con-
secutive year of dwindling sales in 2003, but publicly traded
companies with music ties were a hit with investors.

Indeed, the stocks of many U.S. and U.K. music-related
media, retail and technology companies improved during the
past 12 months, ending Decernber with double-digit per-
centage gains over their 2002 closing prices.

DEBT SLASHING
For media conglomerates controlling major-label groups,
improved performance is largely linked to efforts to clean

While Sales Dwindle, Music Stocks Rise

in March for the first time ever (see Last Word, page 62).

A spokesperson for global index provider FTSE says EMI is
currently ranked in the low 120s among the nation’s leading
companies, ahead of a planned quarterly review in March.

Meanwhile, Sony—which last year agreed to merge its
recorded music division with that of Bertelsmann—posted a
16% decline, ending 2003 at $34.67 per share.

Radio and touring giant Clear Channel Communications
closed the year up 31% at $46.83, while MTV parent Viacom
ended 2003 up 9%, at $44.38 per share.

The stock story of the year was XM Satellite Radio. Its shares
spiked a whopping 877% during the past 12 months. XM stock,

up debt-ridden balance sheets.

Shares in Time Warner—which sold off both Warner Music
Group and its disc-manufacturing business under a debt-cutting
plan—were up 37% year over year, closing at $17.99 in 2003.

Vivendi Universal shares experienced a similar bump, thanks
to the sale of VU’s non-music entertainment assets to NBC.
Stock in VU, the parent of Universal Music Group, closed the
year up 51% at $24.28.

Industry interest in a possible merger or sale, coupled with
improved financial performance, fueled aspike in EMI stock:
Shares in the music pure-play closed the vear up 15%, at
£158.75 ($290.83). But overall, 2003 was turbulent for EMI
on the London exchange. Its stock plunged below £1 ($1.83)

(Continued on page 61)
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Pharrell Williams Slips
Into Reebok Partnership

BY RASHAUN HALL

Following the footsteps of fellow
artist/entrepreneurs Jay-Z and 50 Cent,
Pharrell Williams—one-half of the
Neptunes and CEO of the Star Trak
recording label—is getting into the
fashion business with Reebok.

Williams and the Canton, Mass.-
based footwear and apparel company
recently announced a long-term licens-
ing partnership that includes Ice
Cream, a collection of men’s and
women’s Rbk footwear, and Billionaire
Boys Club, a men’s apparel collection.

“I just wanted to share my vision for
what some clothes should be like,”
Williams says. “Jay-Z suggested Reebok
to me as a way of expanding my vision
because he thought it was cool.”

Slated to launch this summer, the
lines will be available only in selected
high-end boutiques and better depart-
ment stores worldwide.

“Pharrell is a hybrid of youth cul-
ture,” Rbk VP Todd Krinsky says. “He
represents a lot of what kids represent
today—he’s not stuck in a box of being

el

WILLIAMS: A HYBRID OF YOUTH CULTURE

one thing. He’s a very versatile person,
and his music reflects that.

“The goal of getting involved with
Pharrell was that we loved his energy,
and we also loved the cross-section of
consumers that he reaches,” he adds.
“He gets us into areas that we’re not
really strong in right now.”

Williams and Reebok are develop-
ing an integrated global marketing
and grassroots campaign to promote
the collections.

This latest deal furthers Reebok’s
commitment to bringing the worlds of
music and fashion together.

“Sports heroes are always going to
be relevant in young people’s lives, but
there are only a handful now that have
the cachet that they did in the "90s,
when so many players meant so much
to young people,” Krinsky says. “A lot of
young kids still watch the NFL and the
NBA, but there’s a whole new group of
heroes for them—entertainers.

“They influence fashion just as much,
if not more than, athletes, and they're
culturally as relevant,” he adds. “The
whole cornerstone of the Rbk business
is the fusion of sports and music.”

While Reebok has already seen suc-
cess from Jay-Z’s S. Carter Collection
and 50 Cent’s G-Unit Collection, Krin-
sky says there are no immediate plans
to align with other artists.

“We have the two biggest stars in
hip-hop and now one of the biggest
producers in the world. So we want to
concentrate on making these three ini-
tiatives as big as we can possibly make
them,” Krinsky says.

VILEPOSTS - -

—

BIRTHS
Boy, Ryder Russell Robinson, to
Kate Hudson and Chris Robinson,
Jan. 7 in Los Angeles. Mother is an
Academy Award-nominated actress.
Father is former lead singer of the
Black Crowes.

DEATHS
E. Rodney Jones, age unknown, of
lung cancer, Dec. 2 in Baton
Rouge, La. A member of the Black
Radio Hall of Fame and the
Louisiana Blues Hall of Fame,
Jones’ career as a radio personality
spanned 50-plus years. He spent
two decades at WVON Chicago and
many years at WXOK-AM Baton
Rouge. Self-dubbed “the Blues
ologist,” Jones was well-known for
using his air time to advance the
careers of artists like Muddy
Waters, Howlin’ Wolf and Sonny
Boy Williamson. He is survived by
his wife and six children.

Radcliffe Joe, age unknown, follow-
ing surgery Dec. 22 in Hershey, Pa.
The former Billboard disco editor

joined the magazine as assistant

cartridge TV editor in 1971. He held
the post of disco editor from 1976
through 1982, leaving the publica-
tion in 1984. He also wrote the book
“This Business of Disco,” published
in 1980 through Watson-Guptill.

Jack Brown, 90, of a short illness,
Dec. 28 in Los Angeles. Brown
owned the Rainbo Records manu-
facturing operation, which he
founded in 1939. He developed
many products throughout his
career, including the “Record-on-a-
Box.” The thin, micro-plastic record
that was packaged with cereal boxes
was followed by an even thinner
flexible record that allowed stars
like James Dean and Natalie Wood
to record messages as a supplement
to Dig magazine. In the late '40s
and early '50s, Brown designed a
portable recording playback PA
device as well as a mini-phonograph
that played 2.5-inch records.
Though Rainbo carries the latest in
CD, CD-ROM and DVD-replication
services, 20% of the store’s sales still
come from vinyl. Brown is survived
by his wife and three daughters.

Coke,
BBC Deal
Goes Flat

Broadcaster Nixes
U.K. Chart Tie-In

BY EMMANUEL LEGRAND

LONDON—The partnership be-
tween Coca-Cola and the U.K. pop
charts has fizzled even before the
deal was consummated.

State broadcaster the BBC, which
carries the radio and TV countdown
chart shows, announced Jan. 2 the
decision to remove all on-air credits
of Coca-Cola as the charts’ sponsor.

Consequently, the weekly shows
broadcast on BBC Radio 1 and TV
channel BBC1 will remain spon-
sorless.

The BBC says the decision was
made in consultation with the Official
U.K. Charts Co. (OCC), which com-
piles the country’s singles and albums
sales charts. In December, OCC had
inked a two-year sponsorship deal
with Coca-Cola, effective Jan. 1.

The Coca-Cola brand was to
receive two verbal credits during the
Radio 1 chart show and be identified
via text credits on the TV show “Top

PARFITT: ON-AIR MENTIONS NOT APPROPRIATE

of the Pops.”

Last December, when the sponsor-
ship deal was announced, the BBC
came under harsh criticism (Bill-
board, Dec. 13, 2003). Some politi-
cians and public figures complained
that the BBC should not be featuring
commercial brands because it is a
public broadcaster.

To make matters worse, the British
government had launched a cam-
paign targeting obesity and calling for
restrictions on food advertising tar-
geting consurners under the age of 12.

Industry sources say the BBC’s
decision has stunned the OCC.

In early December, news of Coca-
Cola as the charts’ sponsor did not
seem to pose a problem, but ob-
servers link the recent U-turn by the
BBC to the intense political pressure
currently on the corporation.

“It’s as if the BBC has been willing
to send a signal to the government
that it is getting its house in order,”

(Continued on page 48)

News From Pew Skewed?

BY BILL HOLLAND

WASHINGTON, D.C.—Are fewer
Americans using music file-sharing
programs? Maybe. Depends on who
you talk to.

Most—but not all—online music
industry analysts say they agree to
some extent with the findings of a
study released by the Pew Internet &
American Life Project over the Jan. 2
weekend reporting that illegal music
file sharing is down among those 18
and older.

Analysts and execs from peer-to-peer
monitoring companies say, however,
their data does not show the precipitous
50% dip that the Pew survey found. They
also point out that the new survey
excludes teens, the most active P2P users.

Pew interviewed 1,358 Internet
users from Nov. 18 to Dec. 14 and
found that the percentage of music-
file downloaders had fallen to 14%
from the 29% the project had report-
ed last spring—a drop from 35 million
users to 18 million users.

The groups that recorded the steep-
est plunges were women (a 58%
decrease), those with some college
education (a 61% decrease) and par-
ents with children living at home (a
58% decrease).

The study includes very recent data
from ComScore Media Metrix, based on
a continuously measured consumer
panel, which show significant declines
from November 2002 to November

2003: 15% for Kazaa, 25% for WinMX,
9% for BearShare and 59% for Grokster.

That contrasts with findings from
Webspins, which compiles data on com-
puter requests for P2P music files for
such companies as Nielsen SoundScan.
A Webspins analyst says that his data
does not showany decline in P2P usage.

“Folks might tell Pew something, but
the facts are, we've not seen a dip,” Web-

BAINWOL: PEW SHOWS THAT
THE RIAA 15 ONTHE RIGHT TRACK

spins consultant John Fagot says. “In
fact, over the Christrmas break, we found
there was actually a 5% increase in
requests for file sharing music files.”

Most monitoring company execs say
that the industry’s educational and
enforcement efforts, coupled with the
availability of viable pay services, will
eventually overcome infringing P2P
outfits.

Fagot cites his son, who tells him the
legit services deliver ease and guaran-
teed top-quality audio.

Russ Crupnick, VP at NPD Music
Watch Digital Service, says his data
shows that P2P usage has “dropped off
significantly in the long term.” In Sep-
tember 2002, he says, 22% of those
surveyed said they had used P2P for
music downloading in the past
month. In September 2003, the num-
ber dropped to 11%.

Crupnick says that by November
2003, either because of the pending hol-
iday season or less media coverage of
suits from the Recording Industry Assn.
of America, the download figures start-
ed creeping up again, to 12% of those
surveyed. He thinks some people decid-
ed, “ ‘I think I'll take the seat belt off.’”
Crupnick also agrees that some users
might be telling groups one thing and
doing another.

But Eric Garland, CEO of Big Cham-
pagne—another online media meas-
urement firm—says that the industry
enforcement program has changed atti-
tudes, if not behavior. “Six months ago,
everybody would tell interviewers they
use P2P because it was hip. No longer.”

As for the veracity of the Pew
responses, Fagot quotes the late
writer H.L. Mencken: “It is hard to
believe that a man is telling the truth
when you know you would lie if you
were in his place.”

Pew director Lee Rainie admits

(Continued on page 60)
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You were a

“Flat Natural Born Good-Timin’ Man”

and you will be missed.
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Belgian Consumer Group
Sues Over CD Protection

BY LEO CENDROWICZ

BRUSSELS—Once more, record
companies’ attempts to sell copy-pro-
tected CDs in Europe have raised
consumers’ hackles.

Belgian consumers watchdog group
Test-Achats/Test Aankoop is suing four
of the major record companies for
installing copy-control software on
CDs, which they claim hinder playback
on car stereos and computers. EMI,
Universal Music Group, Sony Music
and BMG are named in the suit.

In a statement, Test-Achats said it is
suing those companies over their
efforts to prevent consumers from
making private copies of CDs since
such action is specifically authorized
under Belgian law.

“The majors are not above the law,”
the statement said. “The technical
processes used by the record compa-
nies against piracy are illegal: They pre-
vent any consumer who has legally
acquired and paid for the rights of these
original CDs to make a private copy.”

The group says private copying is
authorized under a 1994 Belgian law
that prevents authors from banning
copies of sound or audiovisual works
made within a family context.

Test-Achats cites a number of CDs
released by the defendants that
incorporate blocking devices, includ-

DUCART; DEFENDING CONSUMER RIGHTS

ing Shakira’s “Laundry Service”
(Epic) and Radiohead’s “Hail to the
Thief” (Parlophone).

The International Federation of the
Phonographic Industry counters that
the copy protection does not break the
law. The IFPI claims that the European
Union’s new Copyright Directive—
which has yet to be translated into Bel-
gian law—allows rights-holders to use
such measures.

“European law is clear that record
companies and other copyright hold-
ers have the right to protect their works
through technical means,” the IFPI
said in a statement. “This is particularly
important to discourage widespread
unauthorized copying and Internet dis-

tribution of recorded music. We do not
believe that legal challenges to these
technologies have any merit.”

The IFPI also dismissed Test-Achats’
claims that the 1994 law made protec-
tion devices illegal. “This is no more or
less than the private copying exception
that exists in most EU member states.
This exception to copyright does not
put into question the use of technical
measures,” it said.

Test-Achats spokesman Jean-Philippe
Ducart accepted that the EU copy-
right law could uphold the IFPI’s
claims, but he insisted that this new
law had yet to be implemented by the
Belgian government.

He said the Brussels judge who is
overseeing the case should reach a
decision by the end of March, well
ahead of any reading of the law by the
Belgian parliament.

“We are not launching a revolution
here. We are just defending consumer
rights as they are reflected in the cur-
rent Belgian laws,” he said.

The move comes four months after
a French court threw out a similar
claim by consumers body UFC-Que
Choisir against EMI Recorded Music
France. But the court ruled that the
playback limitations of EMI’s copy pro-
tection were “hidden” and ordered the
company to reimburse the consumer
on whose behalf the case was brought.
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try radio in March,

For Zelnick, It's Time Life

Record Vet Expands Direct-Marketing Portfolio

BY BRIAN GARRITY

NEW YORK—Time Inc. has sold its
money-losing Time Life direct-
marketing unit, a leading seller of
music and video product through TV
ads and infomercials, to an invest-
ment group fronted by former BMG
chairman/CEO Strauss Zelnick.

Financial terms of the deal were
not disclosed.

Under the agreement, Time Life
will be owned and operated by Direct
Holdings Worldwide—a holding com-
pany controlled by Zelnick’s asset-
management business, ZelnickMedia,
and private-equity investor Ripple-
wood Holdings. Since its founding
three years ago, ZelnickMedia has
worked closely with Ripplewood on
various investment opportunities.

Direct Holdings also owns the Lil-
lian Vernon Corp., a direct-marketer of
gift merchandise. As part of the deal,
Lillian Vernon and Time Life will share
such back-end functions as fulfillment
and distribution/marketing platforms.

ZELNICK: WILL MAINTAIN TIME LIFE BRAND

Zelnick serves as chairman/CEQ of
Direct Holdings, which, with the
addition of Time Life, is expected to
have an annual revenue in excess of
$500 million.

Music and video product will con-
tinue to be sold under the Time Life
brand. As part of the purchase, Direct
Holdings has acquired an exclusive

long-term license for the worldwide
use of the name in the direct market-
ing of music, video, books and educa-
tional software.

Zelnick says the deal builds on a
larger strategy—first initiated last
summer with the purchase of Lillian
Vernon—to create a stable of leading
direct-marketing brands.

Time Inc. says it is selling the busi-
ness to concentrate on “high-growth
opportunities” in its core magazine
businesses and brands.

Sources say Time Life has been ham-
pered by high operating costs and inef-
ficient systems on the back end. Anoth-
er source familiar with the company says
Time Inc. was facing shutting it down or
engaging in a costly turnaround.

Last year, Time Life posted a $50
million loss on sales of $350 million,
sources say. Three years ago, Time Life
was generating sales in the $600 mil-
lion to $700 million range.

Additional reporting by Ed Christman
in New York.

December 2002,

Napster, data-storage developer Imation and accessories company
Case Logic have teamed to sell Napster-branded products at Target
stores in the U.S. Blank CDs and DVDs from Imation and CD cases
from Case Logic will feature the Napster “kittyhead” logo. The
items will be available from Feb. 15 at Target. Napster, a division
of Roxio, says the products will be sold alongside prepaid Napster
download cards and the Napster Burnpack software package, The
latter will contain Napster 2.0 and Roxio’s Easy CD & DVD Creator
6. Additionally, visitors to Target’s Web site will be able to register
for Napster’s a la carte or subscription services. In other news,
Napster has announced a deal with Lawrenceville, N.J.-based tech-
nology company Digital 5, which creates wireless software for
DVDs, TVs and stereos. The move will enable users of Napster’s
premium subscription service to stream music directly to their
home entertainment systems. It is not known when the Digital 5

TODD MARTENS

NAPA Auto Parts has signed on as the title sponsor for Alan Jackson’s
2004 concert tour, which launches Jan. 23 in Fort Myers, Fla. The trek
will include more than 50 U.S. dates. Martina McBride will open some
of the shows. Jackson will be featured in radio and TV advertising for
NAPA Auto Parts stores and NAPA Auto Care Centers and will also be
featured on in-store displays. (For more on country artist sponsorship

PHYLLIS STARK

The DVD piracy case against Norwegian Jon Johansen will not be
brought for another appeal, according to a statement from the Norwe
gian police. Johansen, accused of writing and publishing a DVD-
descrambling system to pirate DVDs, was first acquitted of piracy
charges last January (Billboard, Jan. 18, 2003). He was cleared again
in an Oslo appeals court Dec. 22. The charges were brought by the
Norwegian police on behalf of the major film studios.

JILL KIPNIS

Dualtone Music Group in Nashville has signed John Arthur Martinez
to its artist roster. The Texas-based singer was the second-place fin-
isher (behind Buddy Jewell) in last year’s “Nashville Star” talent
competition series on USA Networks. His first single goes to coun-

PHYLLIS STARK

Crest National, a Hollywood-based media company providing film,
video, audio and replicating services, has purchased the assets of
Concord Disc Manufacturing in Anaheim, Calif. Concord Disc
Manufacturing CEO John Lee will be retained as a consultant
The acquisition will double Crest’s DVD- and CD-replication
capability and nearly quadruple its automated packaging capabil-
ities, Crest National president Ronald Stein said in a statement.
Crest National was the first North American manufacturer of the |
hybrid Super Audio CD format, commencing production in ‘

CHRISTOPHER WALSH

l
|

—————————

Starting Jan. 6, visitors to Apple’s
iTunes Music Store were greeted
with another familiar icon: Bill-
board’s famous logo.

In a multi-year licensing deal,
iTunes is now posting The Bill-
board Hot 100 year-end pop charts
from 1946 through the present.
Patrons can click on the songs
that Apple has secured the rights
to for purchase.

“The new Billboard Top 100
charts on the iTunes Music Store
make it easy for people to find the
music they love from important
periods of their lives, from every
year, and to rediscover music they

iTunes Taps Billboard Charts

might have forgotten,” says Peter
Lowe, Apple’s director of consumer
software product marketing.

“At the end of the day, the con-
sumer is the one that wins out,”
says Sam Bell, director of business
development for VNU eMedia. (VNU
is Billboard'’s parent company.) The
charts “also give Apple a guide in
terms of what to pursue to get
download rights from the labels as
they go back in time.”

The Hot 100 postings are only
the start. In coming weeks and
months, the site will include year-
end listings of top songs for R&B,
country, rap, rock, Latin and dance.
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How to leverage product placemsnt without bastardizing the production?
How to create additional revenue streams from content?
How to make a decent salad when there’s absolutely no arugula?

So many questions. But that's hardly surprising considering the growing complexity
that is reshaping the entertainment industry. Whetner the issue is using movies to
market brands or using brands to market movies, fresh thinking is required at every
turn. The kind of thinking that's fueled by sharper vis'on and deeper insights.
The kind of fuel that's found in onz puklication alone. The Hollywood Reporter.
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he next front in the piracy war is

rapidly unfolding. This time, the

film industry is under assault, and
the damage is swiftly escalating.

But to paraphrase the immortal Al
Jolson, they ain’t seen nothing yet.

Just ask the music industry. During the
past three years, physical and online piracy
have ravaged the industry to the tune of
billions of dollars and thousands of jobs.

In Germany, Mexico and a number
of other countries, the majority of the
music sold is illegal. The legitimate
music industry has been almost shut
out of those markets.

Until recently, movie piracy has been
much more of a nuisance than a threat.
But technology is rapidly tipping the
scales in favor of the pirates.

As staff writer Jill Kipnis noted in her
front-page story last issue (Billboard, Jan.
10), the movie “Terminator 3” could be
downloaded for free from the Internet even
before it had been released in DVD form.

Last year, more than 160,000 Web
sites were offering pirated movie down-
loads, according to the Motion Picture
Assn. of America. In all, it estimates that
the industry is losing about $3 billion a

iracy War

year to all forms of piracy.

While the industry has attempted to
take steps to thwart illegal activity,
technology is changing faster than it
can respond.

Groups have organized to rip off and
trade movies illegally over the Internet,
and they are using increasingly sophisti-
cated digital recorders to film movies in

theaters. The movies are near DVD quality.

Technology is
rapidly tipping
the scales in favor
of movie pirates.

As Kipnis noted, DVD recorders are
one of the hottest consumer products on
the market. But that’s only the tip of the
iceberg. A French company, Archos SA,
has already begun manufacturing a Palm
Pilot-like device that can record and play
up to 160 two-hour films.

At this week’s Consumer Electronics
Show in Las Vegas, other manufacturers
are slated to unveil similar portable video
players. Most, but not all, will block

copying of protected DVDs.

Here’s an irony the music industry
will appreciate: While the Digital Millen-
nium Copyright Act (DMCA) requires
VCRs to include technology to block
copying, it doesn’t specifically mention
recording video to a hard drive. Thus,
Archos SA’s device does not contain any
blocking software.

“There is a large legal vacuum,”
Archos founder Henri Crohas acknowl-
edged in an interview with The Wall
Street Journal.

Indeed, the legal front looks grim as
well. In Norway, an appeals court recently
cleared a 20-year-old who had been
charged with piracy for distributing soft-
ware on the Internet that allowed users to
copy protected DVD movies.

Even worse, the recent flap over the
industry’s attempt to ban movie “screen-
ers” (which have ended up being pirated)
showed just how much disarray the film
community is in.

With technology changing so quick-
ly, the courts are unable to respond
because the DMCA is already outmoded.
That means a legislative solution is
urgently needed.

Does something make you jump and shout? Write a letter to the Editor! Mail to Keith Girard, Editor-in-Chief, Billboard, 770 Broadway, 6th Floor,

New York, N.Y., 10003, or e-mail to letters@billboard.com. Include name, title, address and phone number for verification. Letters should be concise
and may be edited. Names can be withheld, if requested, at the discretion of the editor. All submissions published shall become the sole property of
Billboard, which shall own the copyright in whole or part, for publication.
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Key Industry Sectors Get Financial Boost From External Investors

Good

lthough the music industry
A has now endured the worst

recession in two decades and
a 25% erosion of its traditional sales
base during the past four years, this
will be remembered as the year
when external investment provided
the spark for an upturn in fortunes.

The avalanche of negative press
last year obscured very positive and
significant shifts in momentum.
Although U.S. record sales are down
from 2002 levels—a year-to-date
decline of 5.1%—our earlier fore-
casts were tracking that decline at
more than twice that—12%.

In the U.K., third-quarter album
shipments actually grew by more
than 7% from the same point in
2002. Are these the positive signs
that we have been hoping for? Per-
haps, but such changes are only
part of the story.

In 2003, significant amounts of
external investment capital flowed
into two key music industry
arenas: digital distribution and
label acquisitions.

At the beginning of the year, the
most prominent digital distribution
initiatives were MusicNet and Press-
play—two ventures largely funded
by the music labels. These services
overcame considerable licensing
challenges and effectively laid the
groundwork for independent and
well-funded companies to bring
their unique skills to the challenge

of distributing music digitally.

In April, Steve Jobs put his repu-
tation (and a considerable amount
of Apple’s resources) on the line for
his much-heralded launch of the
Macintosh-based version of iTunes.

Then, in June, Roxio raised $22
million in a private placement;
capital that would help

Mart; technology companies such as
Microsoft; and hardware companies
such as Hewlett-Packard and Dell
each plan to launch or relaunch new
music services in the coming year.
Even lifestyle brands such as
Coke and MTV are planning new,
branded music services. Momen-

fund the $39.5 million
cash and stock purchase of
Pressplay’s assets, as well
as the $5.3 million pur-
chase of the Napster brand
and assets.

In August, RealNetworks
completed its $36 million
acquisition of listen.com
and its Rhapsody digital
music service.

Taking
Issue

By Charles Goldstuck

Each of these external
investments reflects the growing
sense of optimism in creating
profitable digital music-distribu-
tion businesses.

iTunes has now ignited a fren-
zied effort from many key retail
and technology players to capture
a share of the digital distribution
market. The success of iTunes in
selling more than 20 million
tracks by year’s end proved that
digital music could be sold in an
easy and elegant way while still
protecting the rights of music
labels and artists.

Leading retail companies such as
amazon.com, Best Buy and Wal-

tum is also building outside the
U.S. OD2 currently offers and
licenses its service in Europe and
Australia. And Apple and Napster
2.0 announced plans to offer digi-
tal music services in Japan in the
coming year.

With the success of digital music
services such as iTunes, music labels
can now focus on the signing, devel-
opment and marketing of artists.
Previously, music labels were
required to absorb considerable
manufacturing and distribution
costs up to the point of sale, includ-
ing those for digital distribution.

In 2003 alone, more than $200

million in external investment
funding has flowed into the digital
distribution environment, accord-
ing to some estimates.

Next year promises additional
external investment and exciting
new product innovations, which
should result in a robust and com-
pelling array of digital music choic-
es for consumers.

The past year was also character-
ized by external investment capital
flowing into music label acquisi-
tions. The expected purchase of the
Warner Music Group by Edgar
Bronfman Jr. and his partners was
notable not only for its size—$2.6
billion—but also for the entry into
the music world of respected finan-
ciers: Thomas H. Lee Partners, Bain
Capital, Providence Equity Partners
and Lehman Bros.

Despite the cost-cutting that will
surely follow (measures that would
have been equally inevitable in an
EMI-partnered scenario), the new
investment group will be more
committed to investing in building
a growth company than a publicly
traded media conglomerate such as
Time Warner might have afforded.

Several other highly reputable
private equity firms and investors
continue to demonstrate serious
interest in acquiring music labels,
suggesting that music assets may
now be undervalued, given the
promising developments in digital

Fortune Flows From Outside

distribution and a potentially
brightening industry outlook.

How will the investment inflows
into digital distribution and into
label acquisitions affect the health
of the music business?

The investments the major labels
make in restructuring will ulti-
mately create stronger, more capa-
ble companies, while outside capital
will fund and ensure the develop-
ment of digital distribution.

External investors have now rec-
ognized that consumers are rapidly
adopting a digital lifestyle and that
music continues to be the driving
force in personal entertainment.
2004 is likely to see significant
adoption of home networks cen-
tered around personal computers as
“digital hubs” where music, as well
as television, movies, photos, videos
and games are available on demand
in any room.

At the same time, music’s next
frontier will likely come in the form
of digital exploitation across a
diverse range of hand-held
devices—cell phones, PDAs and
portable digital music players—
similar to what is currently unfold-
ing in Korea and Japan.

True mobility will allow for the
ultimate payoff—a potential $100
billion industry in recorded music.

Charles Goldstuck is RCA Music
Group president.

Breadth, Range of Pop Music Is Shrinking On Hot 100

In the early '90s, I believe, Bill-
board switched its tabulation sys-
tem toward the Nielsen SoundScan
system, in order to reflect a more
diverse and fairer chart system.

Now, a decade later, it is a rarity
to find a single by a non-hip-hop or
R&B artist in the top 10. Through-
out the top 40, pop and rock artists
are consistently in a kind of second
tier where they tend to rise gener-
ally only into the 20s or 30s on The
Billboard Hot 100.

It would seem to be the least
diverse time in the history of
American popular music, if one
takes the Billboard charts as
gospel. Fortunately, creative popu-
lar music of all types is still being
produced, both in the studio and
in performance.

Isn’t it time that Billboard con-
sider another revision to more
fairly represent the totality of the
American popular music scene?

The discrepancy between the air-
play and the singles charts reveals
some of the inequities, but history
makes it obvious.

Contrast this era with the
decades of the '60s and '70s and
even the now distant '90s, and one
is struck with the new prejudice of
the American music business.

(Twon'’t even delve into the
ridiculously irresponsible lyrical
content of many of the “top sin-
gles” and the marketing of sex,
drugs and violence to our young
people. That's another, probably
even more important story.)

There is an “Emperor’s
Clothes” mentality at present,
but so many musicians, writers
and performers that I've talked to
are troubled by it all. I think it’s
time that someone in the music
media has the guts to tackle this
sad trend.

Even when Elvis and the Beat-

les reigned, there was diversity
in those admittedly culture-
shaking and changing times. I
feel a sense of sadness for today’s
youngsters, who will never know
the breadth and range of creativ-
ity that popular music had in the
often-criticized 1970s.

Hard to believe that one could
hear Led Zeppelin, James Brown,
the Stylistics and Don McLean in
the same hour on the same station.

But that’s the way it was. Obvi-
ously, some of this trend must be
due to the demise of a successful,
old-fashioned top 40 that played a
variety of contemporary musical
styles. However, the heavy valua-
tion of airplay from hip-hop and
R&B formats seems to be making
the competition on the Hot 100
almost nonexistent.

John Smatla
producer/musician
Hackensack, N.J.

Legit File-Sharing
Services Flawed

It was with great interest that I
read your story about the ascent of
“Mad World” from the “Donnie
Darko” soundtrack to the UK. No. 1
position for Christmas week
(“Unknowns Snag U.K. Holiday No.
1,” billboard.com, Dec. 22, 2003).

As a longtime Tears for Fears fan
and a new iPod convert, I wanted to
purchase the song ASAP. I found the
CD for sale at cdbaby.com and was
able to listen to a short clip and decid-
ed I really wanted to buy this track.

So I searched iTunes, and I
searched Napster, and I searched
buymusic.com, and I searched emu-
sic.com and, you guessed it ...
found nothing.

I am certain that the song is prob-
ably a few clicks away, should I ven-
ture to the illegal file-sharing world
of Kazaa. This is more than frustrat-

ing; it is a recipe for disaster for an
industry already behind the curve.
There is no reason that a No. 1 song
should be nowhere to be found in
the marketplace.

Here is an idea that may already
have been discussed. Let the Record-
ing Industry Assn. of America do
something useful and create a com-
plete database repository of recorded
music as a Web service from which
any legitimate online e-tailer could
sell songs. Or at least sell songs that
are not in their own catalog vet.

The industry needs to quit relying
on third parties to make this model
work and take an active part in build-
ing what consumers want: easy, in-
stant access to legitimate downloads.

Brent Roberts
Washington, D.C.

Brent Roberts is a recording artist
with Deepnine and ouner of Col-
labitat Records in Washington, D.C.
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Gaylord
Entertainment
Center’s annual
New Year’s Eve
show featured
Toby Keith,
among others

Pink Ready

For Headline Tour

In March, Pink will start her first
full-blown headlining tour. “I can’t
wait!” she tells Billboard. “The first
album, I had a DAT and dancers. The
second album, T had a live band and
no dancers. This time I have it all. I
love theatrics. It’s not going to be an
$18 million stage, because I still
believe in the rawness of just music,
but it's going to be awesome.”

After beginning overseas, the tour

York. The benefit for VH1’s Save the
Music Foundation will feature Goo
Goo Dolls’ Johnny Rzeznik, Angie
Stone, Dallas Austin, Lamont Dozier,
BeBe Winans and Darius Rucker.
The evening will be moderated by
Jimmy Jam. EMI Music Publishing’s
Evan Lamberg is the event chairman,
while artist manager Michael Lipp-
man and VH1 GM Christina Norman
are co-chairs. Tickets cost $500.

Last year's event

ne
Beat
® O

By Melinda Newman

mnewman@billboard.com

raised $100,000.

HELPING HAND: Paul
Atkinson, veteran record
executive and guitarist
for the Zombies, will be
feted Jan. 27 when the
National Academy of
Recording Arts and Sci-
ences honors him with
its President’s Merit
Award. The evening will

will hit the States in late spring/
early summer.

COMING UP: Norah Jones will release
her second Blue Note album Feb. 10.
The 13-track “Feels Like Home” was
produced by Jones and Arif Mardin.
First single “Sunrise” goes to radio
Jan. 12.

The project is Jones’ follow-up to
her multiple Grammy Award-winning
Blue Note debut, “Come Away With
Me,” which has sold 7.8 million copies,
according to Nielsen SoundScan.

ROUND TWO: “Songwriters in the
Round: Generations 2” will be held
Jan. 27 at the China Club in New

double as a fundraiser
for the newly established Atkinson
Family Trust. Atkinson, who is on
dialysis for kidney failure, has been
diagnosed with inoperable cancer.
Money raised from the evening will
help defray the family’s medical costs.

The affable Atkinson was most
recently with EMI/Capitol’s catalog
division but has also held stints as
head of A&R for MCA, RCA and CBS
(before it was Sony).

The event, at the House of Blues in
Los Angeles, will be hosted by Shadoe
Stevens. Performers include the
Zombies, Brian Wilson, Bruce
Hornsby, Richard Page, Michael
Penn and Patty Smyth.

To purchase tickets, which are
priced at $250, or to make a dona-
tion, call Kory Klein at 310-826-
8660. Anyone with items for a silent
auction should send an e-mail to
jimmy.edwards@wmg.com.

THE CHOSEN FEW: Six acts have been
chosen by a panel of Billboard editors
to compete in the Southwest Show-
case Finals of the Independent Music
World Series Jan. 15 at the Knitting
Factory in Los Angeles. Andy Ridley
of San Diego; Beth Waters of Albany,
Calif.; Deadman of Dallas; Elouise
Burrell of Oakland, Calif.; the Mos
Generator of Port Orchard, Wash;

20

Eminem is
among Beats
& Rhymes’
favored picks
to win a
Grammy

MATCHBOX. TWENTY: STILL MAINTAINS ITS STRONGHGLD IN A HIP-HOP WORLD

Top 40 Radio Seeks To Balance
R&B/Hip-Hop’s Dominance

BY CHUCK TAYLOR

During the past year, hip-hop and R&B have so perva-
sively dominated top 40 radio that the line between pop
and R&B/hip-hop has become more of a blurry smudge.

But as history tells, the dominant sound that defines top

chart, agrees that the massive influx of R&B/hip-hop prod-
uct may polarize listeners.

“With 50 Cent breaking through big early (last] year, a lot
of R&B/hip-hop songs were given a chance,” he says. “But
their batting average was lower at a lot of radio stations,
with only the more rhythmic stations having success with

40 is as cyclical as the seasons, and
this latest trend may be showing
signs of wear as a number of young
male rock bands—such as Simple
Plan, Trapt and Maroon5—flex
muscle at mainstream radio.

Likewise, some programmers |
are eager to nurture a new gener-
ation of young pop artists, begin- |
ning with the likes of Hilary Duff
and Stacie Orrico.

Programmers admit that too |
much of any one sound is never
good for the long-term health of
the format. They insist that they're
searching for moare balance on their playlists to bring the
format back toward the center—if only they can find the
hits.

“It’s easy to jump on the trend and play every hip-hop
record on your desk, but it doesn’t protect your format,”
says John Ivey, PD of mainstreamn top 40 powerhouse KIIS
Los Angeles. “Top 40 was designed for kids and their moth-
ers to listen to together. Where you create a disconnect is

| in being too hip-hop, too rough. We need to search for

more of those mass-appeal records.”

TRAPT: ONE OF TOP 40’S SUCCESS STORIES

m most of them, while most top 40s
dayparted these to nights.

“We’re definitely in the dol-
drums phase, where top 40 radio is
suffering from a lack of good
music,” he adds. “I think the for-
mat has been holding its own, just
not at the heights of the glory years
of the late "90s and 2000.

“Top 40 has been coming up
with fewer new ideas, and it’s tak-
ing less chances with its talent,
contesting and even music,” he
says. “Combine that with the econ-
omy choking programming and
marketing budgets, consolidating reducing manpower,
and we're seeing more lean times ahead for the format.”

DEFLATED POP

The charts certainly support the theory that 2003 rep-
resented a year in which the pop in top 40 was largely
deflated.

Among 2003’s top Billboard Hot 100 artists, Justin Tim-
berlake was the only one among the leading five that did
not also rank among the top R&B/hip-hop artists of the
year. He joins 50 Cent, R. Kelly, Sean Paul and Beyoncé.

and the Mates of Santa Barbara, POLARIZING FORCE Further, among the top airplay songs of the year on the
Calif., will compete for $35,000 in Guy Zapoleon, president of Zapoleon Media Strategies, Hot 100, 2 whopping seven of the top 10 are R&B/hip-hop-
- gear and prizes from event organizer which oversees Billboard/Airplay Monitor’s HitPredictor (Continued on page 14)
PINK: IT’S GOINGTO BE AWESOME’ Disc Makers and other sponsors.
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Country Stars

Continued from page 1

John Rose, senior executive of sales
and marketing at DreamWorks Rec-
ords Nashville.

Still, some think the image of
most country stars is too unhip for
many marketers.

“Madison Avenue tends to go with
what is the popular culture of the
moment,” RCA Label Group chairman
Joe Galante says. “They are more about
the moment than hitting the middle of
America. It's about being cool, it’s about
being hip and also being popular.”

Country
Endorsements

Artist Products
Toby Keith | . Ford F150 trudes, Mr. Coffee, MCI
Lee AnnWomacdk. . . . . Sparkle paper towels
Montgomery Genley. ... ... Jim Beam
Brooks & Dunn .. ... ........ Coors Beer
Meal McCoy. . . . - Greased Lightning cleaner
TRk PORY . . oivviiens oo ioe e Price Ol

Heidi Mewfiedd . . .. ... ... Wrangler jeans
Martina McBride ... ... .. Giflefle razors
Shania Twain . . ., Revlon, Benafit Cosmetics
11 1 | it e SR Cower Girl
Reha McEntire. .. ... ......... DrPepper
Ledrm Rimes, Dr Pepper

Of course, Galante sees this as a
miscalculation.

“Most of the cities in this country
are like what Nashville represents or
Chattanooga or Austin. That’s what
makes up America. But for the most
part, people are stuck in L.A. or New
York, and that’s their version of what
America really wants.”

Others suggest that past endorsement
deals have stereotyped country acts as
promoters of boots, booze and vehicles.

“Far fromit,” Rose says. “The depth
of artistry offers advertisers a huge
opportunity. We have the largest reach
at radio, and our product sells in both
urban and rural areas.”

Shania Twain and Faith Hill are
crossover country artists in more ways
than one. They have appeared on the
pop charts as well as in major campaigns
for Revlon and Cover Girl, respectively.
Twain was also recently featured in a
campaign by BeneFit Cosmetics and
Glamour magazine selling a new lip-
stick, Shania Red, with proceeds going
to the American Heart Assn.

Toby Keith was included in tele-
phone company ads for MCI’s 10-10-
220 long-distance campaign.

Reba McEntire and LeAnn Rimes
just signed a deal to star in national TV
spots for Dr Pepper. The ads are part of
Dr Pepper’s “Be You” campaign, which
previously featured Garth Brooks. They
will also star Smokey Robinson, Ana
Gabriel and Patricia Manterola.

Alejandro Pena, VP of marketing for
Mr. Coffee Global Appliances, says the
company enlisted Keith for a print
campaign in hopes that he could help
change consumer impressions of the
company’s products.

“We wanted to communicate to our
consumers that Mr. Coffee is not your
grandmother’s coffee maker any-
more,” Pena says.

The campaign started in 2002 with
TV personality Carson Daly and snow-
boarder Chris Klug. “We want to
communicate that Mr. Coffee is
young, active, energetic and rele-
vant,” Pena explains.

Tim McGraw’s manager, Scott
Siman of Nashville-based RPM Man-
agement, says his artist has also been

NEWFIELD: SPORTS WRANGLER 20K JEANS

offered a wide range of “major en-
dorsement opportunities” outside of
the stereotypical categories.

REELING IN THE DEALS

“There is certainly an increase in the
number of artists who are involved in
brands,” says Rick Murray, senior
director of strategic marketing for the
Country Music Assn.

Murray says the CMA is trying to
entice companies to use country acts,
working to develop the marketplace
with ad agencies and corporate brands
as well as TV and film producers.

“We go to the key advertising areas,

notably Chicago, New York, Atlanta and
L.A., and we talk to ad agencies about
the country music audience,” he says.

A personal touch is vital to these
efforts. “We bring artists to meet with
some of these brand managers at a spe-
cial dinner or reception,” Murray says.
“We also provide tickets for members
of the brand team or agency to see the
artist live in concert.”

The CMA also sends a quarterly
newsletter to 2,000 corporate marketers
“talking about success stories and tours
that are coming up,” Murray says.

And some companies return the
favor. In Trick Pony’s case, Price Oil
takes care of the trio’s gasoline needs
at home and on the road.

Additionally, most acts get signifi-
cant multimedia promotional value
from their endorsement deals (see
story, page 27).

LOYALTY COUNTS

There are several important reasons
that major brands sign deals with coun-
try acts: the music’s appeal to a broad
range of consumers, the general lack of
parental advisory stickers on their
music and the loyalty of country fans.

“One thing the country genre is so
well-known for is certainly being a lit-
tle more heart to heart with its fans.
It’s almost like family,” Trick Pony’s
Heidi Newfield says.

That is one of the reasons why
Wrangler jeans works with so many
country artists, Wrangler marketing
manager Edyie Brooks-Bryant says.

The Greensboro, N.C.-based com-
pany has deals with about 40 country
artists, including Newfield, George
Strait, Phil Vassar, Brad Paisley, Randy
Travis, Trace Adkins, Darryl Worley and
Tracy Byrd.

The deals range from providing
jeans for the artists to multi-level

licensing arrangements.

For example, Strait has his own sig-
nature line of shirts through Wrangler,
which has been involved in his career
for some 20 years.

Brooks-Bryant says Wrangler’s rela-
tionship with country music is a nat-
ural. “Most people who wear Wrangler
jeans listen to country music, and they
want to think they are a cowboy or be
like a particular artist.”

Wrangler is hoping young women
will want to wear the 20X brand of
Wranglers that Newfield sports.

“She’s a female who is both con-
temporary and edgy and can wear our
product and look good in it,” Brooks-
Bryant says. “It’s trendy and fashion-
able enough that a very hip, very con-
temporary artist would wear it.”

SELLING WITH A SMILE

When Mr. Coffee tapped Keith to
represent its brand, it was looking for
someone who “is young and full of
energy, active, in style and a relevant
figure,” Pena says.

The company is reinforcing its
country music links with an Internet
contest towin a trip to the Academy of
Country Music Awards in May.

Ford Motor Co. has also turned
to country in general and Keith in
particular.

“We knew that country music was
a key opportunity for us because more
than 60% of truck owners listen to
country radio,” says Rich Stoddart,
Ford division marketing communica-
tions manager.

Stoddart says a country star like
Keith perfectly represents the “Built
Ford Tough” motto.

“We wanted someone who epito-
mized what ‘Built Ford Tough’ was all
about. We wanted someone who real-
ly kind of lived the brand.”

Top 40
Radio

Continued from page 13

based. Only 3 Doors Down, Matchbox
Twenty and Evanescence Featuring
Paul McCoy broke the mold.

The hip-hop bandwagon trend at top
40 is more sudden than one might sus-
pect. In 2002, artists representing the
year-end Hot 100 were as diverse as
Nickelback, Ashanti, Nelly, the Calling
and Vanessa Carlton.

In 2001, Lifehouse, Alicia Keys, Janet
Jackson, Train and Jennifer Lopez Fea-
turing Ja Rule offered a varied palette of
genres at the top of the year-end chart.

During top 40’s previous dominant
trend—the teen-pop explosion of the late
1990s—diversity still managed to com-
mand the airwaves, with TLC, Goo Goo
Dolls, Monica, Backstreet Boys, Sugar
Ray and 702 all in the top 10 for 1999.

GIVING THEM WHAT THEY WANT?
As well, it appears that top 40 pro-

grammers today are not necessarily
playing what the general public is most
interested in hearing.

Zapoleon counts off songs he feels
the format missed: Evanescence’s
“Going Under,” Sugarcult’s “Bouncing
Off the Walls,” Beu Sisters’ “l Was Only
(Seventeen)” and Atomic Kitten'’s “Tide
Is High.”

“There were a lot of songs from left
field that could have been hits,” he says.
“I don’t think enough programmers
are using their ears to take chances on
songs that are hits but aren’t being
pushed by the labels.”

Among the top-selling singles of
2003, a significant number were
pretty much hands-off on pop station
playlists, including three of the songs
in the top five, all related to Fox TV
phenomenon “American Idol”: “This
Is the Night” by Clay Aiken, “Flying
Without Wings” by Ruben Studdard
and “God Bless the U.S.A.” by the
American Idol Finalists.

“Clay Aiken is such a polarized deal;
people either love him or hate him,”
says Tracy Austin, PD of mainstream
top 40 KRBE Houston.

“If the product is there, we're always
open,” she says. “We’ve had great suc-

cess with Kelly Clarkson, and I think
she’s going to be around to stay—but
we may be reaching critical mass very
soon with the whole ‘American Idol’
phenomenon. I just don't know how
many more of these we can sustain.”

Ivey adds, “You know, I always say,
‘The first in a trend does well, the sec-
ond does OK but the third one has it
tough.’ Kelly Clarkson is very good and
Clay has a rabid fan base, but I'm not
sold on Ruben yet.”

So while the “American Idol” tidal
wave provided a wealth of potential pop
product to top 40 throughout last year,
it hasn’t commanded enough influence
to rally the national top 40 airwaves
back to the center.

Austin agrees that radio stations can
only be as good as the product record
companies deal them.

“We’re not getting a lot of good
pop stuff, which makes it tough,” she
says. “What happens when Christina
Aguilera and Justin Timberlake run
out of singles?”

AN EYE ON THE MIDDLE
Like many major-market stations
sensing that too much R&B/hip-hop
will alienate core listeners, KRBE has

been aiming to keep an eye on a more
balanced playlist.

“A lot of the urban stuff is really
reactionary, so it’s easy to put on the
air, but you have to keep an eye on
what you’ll have to play for recur-
rents,” Austin says. “You need to have
artists like Evanescence, who also have
adult appeal—which will give them
more longevity.”

Looking ahead, Austin sees “a
plethora of guitars coming back,” with
big hits at the station from Simple
Plan, Maroon5, Staind, 3 Doors Down
and Trapt. “A couple months ago, we
were knee-deep in hip-hop, and we
were all talking about finding a balance.
Top 40 still has to be about painting a
nice picture of variety about what’s
available. It’s only as good as we make
it, piece by piece.

“We’ve had great success with Liz
Phair, even though it took forever; and
Dido and Sarah McLachlan are smash-
es in middays,” Austin says. “Alicia Keys
could work well for us, and OutKast is
on fire. So we're feeling hopeful.”

Ivey adds, “We want Justin and Brit-
ney and Hilary to work. It’s our job to
create the excitement for them. We're
supposed to be the authorities here—

if you tell your audience that a record
is a hit, they’ll believe it.”

WIN BY LOSING

Zapoleon believes that unlike previ-
ous genre-homogenized cycles where
top 40 took a momentous ratings dive
as a format, lessons have been learned
in the industry.

“Unlike 10 years ago where a full 500
stations left the format, you have com-
panies like Clear Channel that are a big
believer in the format. Programmers
are smarter, having learned the painful
lessons of the last music cycle. They
learned that the correct response is to
stay focused on a musical balance, even
when all the hits are rhythmic or rock.
It’s critical that stations balance the
missing music styles with their recur-
rent and gold.”

After 30 years in radio, Ivey says that
he knows it’s all about strapping in for
the long ride at mainstream radio.

“Top 40 definitely is a balls-of-steel
format,” he says. “You wake up in the
morning and realize that top 40 may
not be the hottest flavor right now, but
the cycle always turns, so you better
protect your heritage while you're
catching up.”
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'‘Monster' Film Reveals Metallica’s Dynamics

The stories behind Metallica’s
internal fighting, therapy sessions and
the tumultuous making of the band’s
“St. Anger” album are heading to the
big screen in the documentary
“Metallica: Some Kind of Monster.”

The movie is an unflinching,
warts-and-all look at the band. Joe
Berlinger and Bruce Sinofsky pro-
duced and directed the film, which is
part of the 2004 Sundance Film Fes-
tival and is targeted for release in the-

METALLICA: WARTS AND ALL

aters and on DVD this year if the film
gets a distribution deal.

Berlinger and Sinofsky directed the
HBO documentaries “Paradise Lost:
The Child Murders at Robin Hood
Hills” and “Paradise Lost 2: Revela-
tions,” both of which prominently fea-
tured Metallica’s music.

A rough cut of the film was shown
at private screenings held last month
in New York and Los Angeles. Bill-
board was among those to get an
exclusive preview of the film. “Some
Kind of Monster” is the title of one of
the songs on the “St. Anger” album.

Lead singer/guitarist James Het-
field and drummer Lars Ulrich clash
often in the film, with lead guitarist
Kirk Hammett usually acting as peace-
maker. The making of “St. Anger” was
interrupted for several months when
Hetfield went into rehab for alco-
holism and other addictions.

Other key figures in the film are
therapist Phil Towle, whom Metallica
paid $40,000 per month to help
resolve tenston in the band, and pro-
ducer Bob Rock. Towle is ubiquitous,
as he spends time with the band in
the studio and during songwriting
sessions. Later in the film, the band
members wrestle with whether to let

Towle go, when they feel his services
are no longer needed.

During one therapy session, Ulrich
meets with Dave Mustaine, who was
fired from Metallica in 1983 and
went on to form Megadeth. Mustaine
talks about the anger and pain he has
experienced by

manager Cliff Burnstein tells them the
corporate radio giant may retaliate by

trying to ruin the band’s career. Hetfield

expresses anger and surprise and is
then inspired to write the lyrics “Wash
your back so you won't stab mine” for
the “St. Anger” track “Sweet Amber.”

being labeled a
Metallica reject.

The film also
shows how Metal-
lica dealt with the
exit of longtime
bassist Jason New-
sted, who quit the
band in 2001. He
is also featured in
the movie.

The documen-

Movies & @'

By CarlaHay

chay@billboard.com

tary reveals the
band struggling over issues of artistic
credibility, the Napster controversy
and backlash from “selling out.” In
one scene, the band is pressured by
management to record promotional
announcements for a contest from a
large, undisclosed radio conglomerate.
When band members show reluc-
tance to do the promotion, Metallica

Conductor Breathes New Life
Into Unfinished Liszt Work

It might seem as if the ground on
which the old masters tread is well-
worn. But sometimes an unknown
work can shed new light on com-
posers we think we know so well.

Such is the case with Franz
Liszt’s unfinished four-scene ora-
torio “St. Stanislaus,” based on the
1079 martyrdom of Poland’s
patron saint.

Liszt started work on Scene 1 in
1874, but then turned his attention
elsewhere. Just weeks before his
1886 death, Liszt sent the finished
Scene 4 to his publisher. No music
exists, however, for Scenes 2 and 3.

Enter musicologist Paul Munson,

CONLON; PROVOKING QUESTIONS

Classical

Score.
@

By Anastasia Tsioulcas

atsioulcas@billboard.com

monk. The issue
of emerging
nationalism was
playing out in
many different
European are-
nas, too. Liszt’s
interest in
Poland is an
extension of
those concerns.”
Conlon muses

»

who orchestrated the end of Scene 1
based on a piano-vocal score.

About five years ago, Munson con-
tacted American conductor James
Conlon—a longtime Liszt champion
—to see if he might be interested in
the work.

The result was a performance at
the 2003 Cincinnati May Festival,
where Conlon has been music direc-
tor since 1979.

“From there,” the conductor
recalls, “we headed straight into the
studio to record it as a world pre-
miere.” The resulting disc of Scenes
1 and 4 bows Jan. 27 on Telarc.

Conlon says the oratorio’s
themes resonate with two of Liszt’s
primary passions.

“Liszt always had a spiritual bent
that was increasingly important as
he became older. He moved to Rome
and took minor orders as a lay

that the orato-
rio’s central drama—the friction
between church and state—has
reverberations in our time. “Certainly,
religion and politics are two great
preoccupations today,” he says.

Throughout his career, the con-
ductor has sought out music that
provokes larger questions and con-
cerns, whether it's advocating the
music of composers affected by the
Holocaust or creating stimulating
programming, such as his upcom-
ing pairing of Zemlinsky’s “Floren-
tine Tragedy” and Puccini’s “Gianni
Schicchi” at La Scala in Milan.

“Music isn’t born in a vacuum. It
is the product of a whole culture,”
Conlon says.

“It’s not just the notes, it’s what'’s
between the notes—the cultural and
historical context of music matters,”
he adds. “I hope that my programs
provoke larger questions.”

The tone of the film becomes more
upbeat when bassist Robert Trujillo
joins the band. The documentary
shows several musicians auditioning
to replace Newsted, including Trujillo,
Eric Avery (formerly of Jane’s Addic-
tion), ex-Marilyn Manson guitarist
Twiggy Ramirez, Nine Inch Nails
member Danny Lohner and Pepper
Keenan of Corrosion of Conformity.

In the film, Ulrich says Trujillo was
chosen because he was the only per-
former who did not struggle to play
any Metallica songs during his audi-
tion. Hetfield also notes that Trujillo
makes the band play better.

Trujillo’s presence brings a new,
more positive energy to the band, as
the film ends with Metallica being
honored on the MTV tribute show
“MTV Icon,” as well as performing in

packed stadiums.

The conclusion of the film effec-
tively shows that Metallica is at its
best when playing live and that the
adoration from fans has been crucial
in healing some of the band’s wounds
and may be what motivates Metallica
to keep going.

GOLDEN GLOBE AWARDS: With two
nods in the musical categories,
Howard Shore is the leading music
contender for the 2004 Golden
Globe Awards.

Shore garnered nominations for
“The Lord of the Rings: The Return of
the King” for best original score and
best original song for “Into the West.”
Shore shares the latter nomination
with co-writers Fran Walsh and Annie
Lennox, who also performs the song.

Rounding out the nominees for
best original score are Alexandre
Desplat for “Girl With a Pearl Ear-
ring,” Danny Elfman for “Big Fish,”
Gabriel Yared for “Cold Mountain” and
Hans Zimmer for “The Last Samurai.”

The other nominees for best origi-
nal song are Sting for “You Will Be
My Ain True Love” (from “Cold
Mountain”), Elton John and Bernie
Taupin for “The Heart of Every Girl”
(“Mona Lisa Smile”), Eddie Vedder
for “Man of the Hour” (“Big Fish”)
and Bono, Gavin Friday and Maurice
Seezer for “Time Enough for Tears”
(“In America”).

A complete list of nominees may be
found at thegoldenglobes.org.

The awards will be presented Jan.
25 in Beverly Hills, and NBC will air a
live U.S. telecast of the show.

WHERE YOU SLEEP IS NOW MORE EXCITING

THAM WHO YOU SLEER WITH,

4 (

BOSTON

HREE AVERY STREET
617 423 8500

= Steps from Boston Common

THE PHILLIPS CLUB

Welcome to The Phillips Club. With two cosmopolitan tocations offering modern living in the heart
of Boston and New York. Stylish apartments with superb features such as full kitchens, entertainment
centers and marble bathrooms. 24-hour concierge and private doorman. Preferred access to
fitness and spa facilities. All just steps from the spectacular parks and culture of each city
The Phillips Club, make yourself at home. For more information, visit www.phillipsclub.com

= Preferential membership at The Sports Club/LA - Boston

NEW YORK

55 WEST 66TH STREET
212 835 8800

= Preferential membership at Reebok Sports Club/NY
= Steps from Central Park
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StubHub Tracks Resale Market Trends

BY SUSANNE AULT

LOS ANGELES—At first glance, the
Rolling Stones had the No. 1-gross-
ing tour for 2003 (Billboard, Dec.
27, 2003). Yet in the resale ticket-
ing market, Bruce Springsteen
rules the roost.

Stubhub.com—an online mar-
ketplace where consumers can resell
unwanted tickets for sometimes well
more than face value—has ranked
the top 10 concerts of 2003 based on
secondary ticket sales. The San
Francisco company included results
from its own sales as well as ticket
transactions of its resale competi-
tors, such as eBay and third-party
ticket brokers.

The rest of the top 10—in de-
scending order—are Simon & Gar-
funkel, Celine Dion, the Rolling
Stones, Dave Matthews Band,
Christina Aguilera/Justin Timber-
lake, Cher, Bon Jovi, Jimmy Buffett
and Dixie Chicks.

This list largely mirrors the
year’s premier tours in the pri-
mary market: Following the
Stones were Springsteen, Cher
and Fleetwood Mac.

To qualify as the cream of the
after-market crop, tours required
some combination of high volume
and/or top-dollar tickets exchang-

ing hands through the included
resale outlets, stubhub.com presi-
dent Eric Baker says. He says there
is no doubt that “when you see
artists that are strong on the sec-
ondary market, you're seeing very
impressive multiples over face
value. People have paid thousands
to see Simon & Garfunkel.”

While stubhub.com declined to

BAKER: FANS DETERMINE RESALE

attach dollar figures with its rank-
ings, it does have examples of high-
priced ticket postings. Consumers,
while complying with local scalping
laws, can sell tickets at a fixed price
of their choosing or on an auction
basis through the site.

Dave Matthews is touring in sup-

port of his solo debut, “Some
Devil.” Tickets originally valued at
$52 apiece for his Dec. 20 show at
Staples Center in Los Angeles were
listed at a fixed $648. Floor tickets
for Shania Twain’s upcoming April
23 concert at Philips Arena in
Atlanta (with a face value of $80)
are posted for $412 each.

Stubhub.com takes 25% of the
final ticket price: 15% from the
seller’s share and 10% from the
buyer’s portion.

AN EMERGING MARKET

Tour organizers are well aware of
the secondary market. Several say
they are considering ways to grab a
piece of it.

“One of the things that eBay [and
other online ticket resellers] have
done is make the secondary market
transparent. It has always been
there, but now you can watch it,”
says Jonathan Hochwald, president
of tickets and consumer marketing
at Clear Channel Entertainment.
“This is the first time where compa-
nies like ourselves can see exactly
what it is that’s at stake. This is a
huge market that should be going
where it belongs—the artists.”

CCE was involved in a number
of tours that made stubhub.com’s
top 10, including Springsteen, the

Stones and Cher.

Hochman says that CCE is look-
ing into posting a select number of
VIP ticket packages on eBay to see
Sarah Brightman with a starting
price of $750. Forty of these bun-
dles, which include an “in-stage
seating” ticket, a backstage pass and
a photo opportunity with Bright-
man, already have sold at that face
value through Ticketmaster, CCE VP
of touring Brad Wavra reports.

“I certainly see more and more
artists looking at the auction model.
[There is] no pressure to buy, but it

Stub@)Hub

keeps the money in the hands of the
artist. The artist is back in control
of the revenue stream as opposed to
ticket scalpers and brokers,” Wavra
says of Brightman’s CCE-promoted
January-March tour.

Most major ticket providers,
including Ticketmaster and stub-
hub.com, can currently offer auc-
tion programs for promoter and
venue clients. Yet when Ticketmas-
ter rolled out its first concert auc-
tion for a Sting show, some artist
managers thought the auction sug-

gested unfair price gouging.

“I've heard all about the auction
idea. I don’t know how an act really
participates in something like that
without coming off the wrong way
to audiences,” says Simon Renshaw,
manager for the Dixie Chicks.

Renshaw recognizes that the
band’s placement on stubhub.com’s
list could indicate that ticket prices
were below market value for the
band’s 2003 tour.

“But the Chicks have a very strict
policy with the way things are
priced,” he notes of the tour’s aver-
age $61.49 ticket. “On the one hand,
they are sensitive to market consid-
erations, but most importantly, they
want to deliver value.”

Similarly, Chip Hooper, booking
agent for Dave Matthews Band, says,
“It’s important to keep prices fair
and reasonable. We're not trying to
get every dime that we can. We have
way too much respect for the fans.
You would love for the brokers not
to get the tickets. But when a band
is this hot, it’s going to be hard to
stop that.”

As for protecting talent con-
cerns, Baker responds, “If there are
tickets to [see] Dave Matthews
being offered for $600, it’s being
sold by the fan. It’s not Dave mark-
ing up the tickets.”

Flemish Act Clouseau’s Draw Keeps Growing

BY MARC MAES

ANTWERP, Belgium—Exactly one
year after Flemish band Clouseau
announced the 110,000th visitor to its
Special Edition 2002 concerts at the
Antwerp Sportpaleis, organizers PSE
Belgium and Clouseau nucleus Koen
and Kris Wauters decided to add a 14th
show at the venue Dec. 29.

The final show takes Clouseau’s
total at the venue to 245,000 concert-
goers in 2003.

CLOUSEAL: SHOW WILL GO ON IN 2004

The act’s strength lies in the com-
bination of a creative live perform-
ance and a huge string of Flemish-
language pop hits.

For the 2003 edition that began
Dec. 2, the band—together with pro-
moter PSE Belgium and sound and

lighting company EML—decided to
organize the show in the round,
boosting the venue’s capacity to
slightly more than 17,500 but still
offering excellent stage visibility
thanks to a rotating stage construc-
tion and immense video walls.

“I thought we posted an all-time
venue record attendance last year,”
PSE Belgium managing director Jan
Van Esbroeck says. “But with 245,000
visitors now, it’s hard to predict what
next year will bring.”

Van Esbroeck reveals that more
than 20,000 tickets for the 2004 shows
(Jan. 2-11) have already been sold.

He adds that Clouseau has the abil-
ity to renew its approach to songs
with every new show. Plus, Clouseau
is “targeting a double generation here,
because we see both mothers and
daughters attending the shows.”

Despite the fact that the band’s lat-
est record was released more than two
years ago (“En Dans,” on EMI Rec-
ords), Clouseau continues to succeed
with live shows. A DVD on EMI Capi-
tol, shot at the 2002 concerts, was the
country’s best-selling music video.

“Kris and Koen make catchy pop
tunes with creative arrangements,”
says Erwin Goegebeur, managing
director at EMI Capitol Belgium.
“Onstage, they play their hits, the
songs the audience wants to hear. And

[they sing] in Flemish, because,
despite the ‘international’ attendance,
they're still a local band.”

The 2003 show was a huge pro-
duction, with two giant catwalks
alongside the rotating stage and eight

screens above the stage that carried
the video feed.

Soulsister’s Jan Leyers joined the
band onstage during the second part
of the show.

Antwerp is a vital concert market,

and the Sportpaleis is a successful
arena. Owned by the Antwerp prov-
ince authority and managed by PSE
Belgium, the 17,500-capacity build-
ing sold out 96% of its musical
events in 2003.

IEG/BILLBOARD TOUR SPONSORSHIP ROUNDUP

Sponsor Tour Estimated Fee Leverage
Hilary Duff Hilary Duff tour, $350,000 Aligned with teen sensation Duff to raise visibility and educate
Visa Gift Card November-February, teens and their parents about the new Duff-branded Visa gift
Legend Credit Inc. ~ 25-plus stops card. Distributing Duff posters at each gig and running radio sta-
tion ticket giveaways in select markets. Also touting card through
hilaryduff.com.
Motorola MTV2 Handpicked $225 000 Using tour to generate exposure for new V300 handset; on-
Motorola, Inc. Tour, site, Motorola distributed V300 Go Cards driving fans to
presented by Motorola hellomoto.com, where they could download ring tones, ani-
featuring Yellowcard, mated screensavers and other exclusive Yellowcard content
December. Also awarded free phone and one month service courtesy of
11 stops T-Mobile to one attendee at each gig. Supported withTV
spots, a promotional Web site and ads on mtv.com,
Rolling Rock $600,000 Music fest celebrates its fifth anniversary by rolling out regional
Labatt USA Rolling Rock Town Fair, town fairs in Atlanta, Boston, Minneapolis, Philadelphia and Seattie
six cities, leading up to the final event near Latrobe, Pa.Touted 2003 event
summer 2004 through spots on VH1 and a national search for unsigned bands.
Verizon Wireless $250,000-plus  Using tour sponsorship to support larger marketing partnership
Verizon Wireless, Inc. offering Verizon Wireless customers access to exclusive images and
Alejandro Sanz U.S. tour songs from Sanz’s latest album. Customers also will be able to
download five different ring tones of Sanz hits; Verizon plans to
offer additional data applications including games, animated ring
tones and concert information alerts.
4% Compiled by William Chipps, senior editor, (EG Sponsorship Report
sponsorship.com

Dealmakers

Peter Klamka, Legend Credit presi-
dent; Andre Recke, manager.

Jason Few, MotorolaVP of North
America Marketing.

Jon Genese, Rolling Rock director of
marketing; Lee Heiman,Track
Entertainment president.

Marvin Davis,Verizon Wireless VP of
advertising; Gabriela Martinez,
Wamer Music Latin America VP of
marketing; Allison Winkler, agent,
Creative Artists Agency; Rosa
Lagarrigue, manager.
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Bilboord" B$2283%:

GROSS/
TICKET PRICE(S)

ARTIST(S)

VENUE/
DATE

ATTENDANCE/
CAPACITY

PROMOTER

CELINE DION

The Colosseum at Caesars
Palace, Las Vegas

$2,835,743
$225/$175/$127.50/$87.50

20,579
five sellouts

Concerts West

Dec.30-Jan. 3
THE DEAD, ROBERT HUNTER, Oakland Arena, $1,543,905 25,051 Another Planet
THE FUNK BROTHERS Oakland, Calif. $75/%45 29,000 two shows Entertainment
Dec. 30-31
SHANIA TWAIN, EMERSON DRIVE America West Arena, $1,120.175 15,736 Beaver Productions
Phoenix $80/865/$45 sellout
Bec. 19
BETTE MIDLER Xcel Energy Center, $898,970 8,727 Jam Pmducuons
St. Paul, Minn. $248.50/$148.50/$88.50/$38 10,000
Dec. 19
IRON MAIDEN National Exhibition Centre, 5503,574_ 11,534 Clear Channel
Birmingham, England (£288,350) 11,682 Entertainment-U K.
Dec. 16 $43.66
DAVID BOWIE, DANDY WARHOLS Preussag Arena, $499,926 10,587 Clear Channel
Hannover, Germany {€£431,491) sellout Entertainment,
Nov. 1 $72.17/$24.33 Rock Productions
K-ROCK CLAUS-FEST: LINKIN PARK, Hammerstein Ballroom, $497,303 6,767 Clear Channel
STAIND, BLINK-182, THE OFFSPRING, 311, New York $92/$77 7,140 two shows Entertainment
PUDDLE OF MUDD, BRAND NEW, P.O.D. Dec. 5-6
HARRY CONNICK JR. Chicage Theatre, $485,898 6,906 Jam Productions
Chicago $77/567/$47/$31.50 two sellouts
Dec. 16-17
STRING CHEESE INCIDENT, Auditorium Theatre, $484,675 11,240 Jam Productions
LEO KOTTKE, GARAJ MAHAL Chicago $68/$33/$28 three sellouts
Dec. 29-31
AMY GRANT & VINCE GILL Van Andel Arena, $462,7112 9.401 Jam Productions. SMG
Grand Rapids, Mich. $77/$52/$42/$26.50 sellout
Dec. 22
JOHN MAYER, NORTH MISSISSIPPI Philips Arena, $454,052 12,79 House of Blues Concerts
ALL STARS Atlanta $35.50 13,983
Nov. 21
DAVID BOWIE, DANDY WARHOLS Le Dome, $440,087 8.004 Clear Channel
Marseille, France {€375,085) sellout Entertainment,
Nov. 14 $70.40/$52.80 Canal Productions
TRANS-SIBERIAN ORCHESTRA NextStage, $440,012 10,164 Clear Channel
Grand Prairie, Texas $49.50/$27.50 12,657 two shows Entertainment
Dec. 13
IRON MAIDEN Manchester Evening News  $436,445 10,072 Clear Channel
Arena, Manchester, England  (£251,800) 10,412 Entertainment-U.K.
Dec. 9 $43.33
NIGHT OF THE PROMS: TOTO, EN VOGUE, Preussag Arena, $424, 822 8,975 PSE Germany
HUEY LEWIS, GALILEQ, JOHN MILES Hannover, Germany (€£348,966) 9,135
BAND, IL NOVECENTO ORCHESTRA Dec. 6 $60. 84/$54 76/$45.02/$27.99
MANNHEIM STEAMROLLER The Arena at Gwinnett $420,070 9,001 Clear Channel
Center, Duluth, Ga. $87/$23 sellout Entertainment.
Dec. 13 JS Touring
IRON MAIDEN Halltam FM Arena, $418,890 9,687 Clear Channel
Sheffield. England (£242,175) 9,902 Entertainment-U.K.
Dec. 6 $43.24
— s _ .
IRON MAIDEN Scottish Exhibition & 00n1erence $418.021 9,663 Clear Channel
Centre, Glasgow, Scotland (£241,575) 9,802 Entertainment-U.K.
Dec.8 $43.26
BRYAN ADAMS, COLIN JAMES General Motors Place, $403,209 12,101 House of Blues Canada
Vancouver ($539,612 Canadian) sellout
Nov.7 $36.99/$22.04
TRANS-SIBERIAN ORCHESTRA Palace of Auburn Hills, $395.350 10,933 Clear Channel
Auburn Hills, Mich. $42.50/$32.50 seliout Entertainment. Palace
Dec. 20 Sports & Entertainment
BRYAN ADAMS, COLIN JAMES Pengrowth Saddiedome, $385,408 11,146 House of Blues Canada
Calgary, Alberta {$505,619 Canadian) sellout
Nov. 12 $37.73/$22.49
AMY GRANT & ;IINCE GIiLL Nationwide Arena, $381.813 1,748 Jam Productions, SMG
Columbus, Ohio $75/$50/$40/$24.50 sellout
Dec. 21
DAVID BOWIE, DANDY WARHOLS  Le Zenith, $349.420 5.986 Clear Channel
Lille, France (€306,240) sellout Entertainment,
Nov. 7 $62.76/$45.64 Canal Preductions
THE WHITE STRIPES, Aragon Ballroom, $348,750 4,500 Jam Praductions
THE FLAMING LIPS, BLANCHE Chicago $77.50 sellout
Dec. 31
NIGHT OF THE PROMS: TOTO, EN VOGUE, Schleyerhalle, $340,833 7.468 PSE Germany N
HUEY LEWIS, GALILEQO, JOHN MILES Stuttgart, Germany (€277,755) sellout
BAND, IL NOVECENTO ORCHESTRA Dec. 15 $61.36/$55.22/$45.40/$39.27
IRON MAIDEN Telewest Arena, $337.834 7.813 Clear Channel
Newcastle, Engiand (£195,325) 7,954 Entertainment-U.K.
Dec.3 $43.24
MANNHEIM STEAMROLLER TD Waterhouse Centre, $327.181 7.681 Clear Channe!
Oriando, Fla. $85/$21 10,433 Entertainment,
Dec. 11 JS Touring
KCRW A SOUNDS ECLECTIC EVENING: Universal Amphitheatre, $325,260 5,000 House of Blues Concerts,
POLYPHONIC SPREE. DAMIEN RICE, Universal City, Calif. $250/$150/$75/$30 sellout KCRW
JURASSIC S, SHELBY LYNNE, BECK, LIZ PHAIR Nov. 22
AMY GRANT & VINCE GILL Alistate Arena, $317.692 5,372 ) Jam Productions, SMG
Rosemont, 1il. $75/$55/$40/$25.50 8,753
Dec. 17
DAVID BOWIE, MACY GRAY Mohegan Sun Arena, $313.460 6.698 Clear Channel
Uncasville, Conn. $76/$56 sellout Entertainment, in-house
Dec. 16
LES COWBOYS FRINGANTS, Bell Centre, $313,334 B 16,602 Gillett Entertainment
DUMAS Montreal ($410,656 Canadian) sellout Group, Larivée Cabot
Dec. 30 $21.94/$17.55/$13.16/$4.39 Champagne
WPBZ BUZZ BAKE SALE: FUEL, Sound Advice Amphitheatre, $311,648 15,457 Clear Channel
SEVENDUST, HOOBASTANK, TRAPT, West Palm Beach, Fla. $36/$13 19,255 Entertainment,
THE ATARIS, LESS THAN JAKE Dec.6 Buzz 103.1 FM
NIGHT OF THE PROMS: TOTO, EN VOGUE, Messelume,__ ) $309,935 5,743 PSE Germany
HUEY LEWIS, GALILEO, JOHN MILES Erfurt, Germany {€253,339) 6,324
BAND, IL NOVECENTO ORCHESTRA Dec. 9 $61.17/$57.50/$42.82/$28.14
HFSMAS HOLIDAY NUTCRACKER: BLINK- Patriot Center, $307,401 5,893 Clear Channel
182, KORN, STAIND, THE OFFSPRING, Fairfax, Va. $58/$48 7.580 Entertainment
CHEVELLE, AFI, HOOBASTANK Dec. 4
IRON MAIDEN Cardiff International Aren_a, $306.632 7.026 aear Channel |
Cardiff, Wales (£175,650) 7,078 Entertainment-U.K.
Dec. 15 $43.64

Copyright 2004, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashwille.

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, calt Bob Allen, 615-321-9171
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Nashville New
Year’s Gala Rocks

Toby Keith put his best boot for-
ward with a rocking New Year’s Eve
party at Nashville’s Gaylord Enter-
tainment Center that featured spe-
cial guests Willie Nelson, Blake
Shelton and MC Cledus T. Judd.

This Dec. 31 extravaganza has
become an institution

his stint with Keith.

The Tobster himself was a gra-
cious host at his meet-and-greet,
interacting with fans that included
several military personnel and par-
ents, including my own longtime
friend, Lt. Col. Steve Ferrando of

for promoter Steve
Moore, now with TBA
Entertainment, who
began promoting New
Year’s Eve shows at
Nashville’s premier
arena in 1996, when
Tim McGraw was the
headliner. McGraw
topped the bill for
four years, and Kenny
Chesney headlined

OnThe
Rgadm

By Ray Waddell

rwaddell@billboard.com

the festivities in 2001
and 2002.

“This event has become a tradi-
tion, with people coming in from
all over the Southeast,” Moore
says. “It has developed into a
regional event, and it was always
positioned that way.”

With Keith as the headliner, the
2003 NYE show was hugely success-
ful, grossing more than $870,000
and drawing 14,336 paying atten-
dees. The food and beverage cap was
$8.50. “We sold every ticket in the
house,” Moore says.

Plenty of well-known names in
country touring attended the show,
including Keith’s manager T.K.
Kimbrell; Steve Dahl and Curt Mot-
ley from Keith’s agency, Monterey
Peninsula Artists; Hugh Lombardi
and Mike Wooley, GM and assistant
GM of the Gaylord Entertainment
Center, respectively; Nashville Tick-
etmaster rep Terrance Cohan; merch
guru Crom Tidwell, promoter Ben
Farrell; and visiting arena manager
Steve Maples from the Von Braun
Civic Center in Huntsville, Ala.

Keeping folks in line on a night
when security was tight were Bruce
Wagner, Mid-South VP for Contem-
porary Services, and Bart Butler,
president of Rock Solid Security. For
his part, Butler has to be one of the
more flexible security pros in the
business, moving from tours with
Phish and the Dixie Chicks prior to

the United States Marine Corps. As
commanding officer of the 1st
Recon Battalion in Iraq, Ferrando
and some 600 Marines were inte-
gral in the march to Baghdad, gar-
nering a rare Presidential Unit Cita-
tion for their efforts, the first for
the corps since Vietnam.

The concert performances were
appropriately enthusiastic and fes-
tive, particularly that of Nelson, who
began his set (as he has since 1974)
with “Whiskey River,” and Keith,
who balanced party cuts and aggres-
sive anthems perfectly with well-ren-
dered ballads. To no one’s surprise,
the night’s most impassioned
response came from Keith's “Cour-
tesy of the Red, White and Blue (The
Angry American),” although “Weed
With Willie,” with help from Scotty
Emerick and Willie himself, also
elicited a quite hearty reception.

Keith and Chesney are clearly
the two biggest artist-development
stories in country music of the
millennium, certainly from a tour-
ing standpoint. Keith will continue
his current Shock 'N Y’All tour
through the early months of '04
before embarking on a major-mar-
ket amphitheater/arena run that
will begin this summer.

Meanwhile, Moore would love to
have Keith back at the Gaylord
Entertainment Center Dec. 31, 2004.
According to Moore, “This is Toby's
gig until he says otherwise.”

MORE PEAKIN’ AT THE BEACON: In
what has become an early-spring rit-
ual, the Allman Brothers Band will
return to the Beacon Theatre in
New York, with eight shows on tap
for late March.

The ABB has played the Beacon
140 times since the spring of
1989, though not every year. In
1995, the band switched to Radio
City Music Hall for a six-night
stand, returning to the Beacon in
’96. This year the shows fall March
18-20, 22-23 and 25-27.
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UMVD Remains Top R&B, Rap Distributor

U.S. Market Sharé ” ‘
By Distributor: |
R&B Albums

UNIVERSAL

- US. Market Share

TITLE IMPRINT/PROMOTION LABEL

By Distributor:
Rap Albums

UNIVERSAL

INDIES

n
Broadcast Data
Systems

Artist

THE WAY YOU MOVE
| ARITA

5 Weeks At Number 1
OutKast Featuring Sleepy Brown =

SO S0 DEF/ARISTA
CHANGE CLOTHES
| ROC-A-FELLA/DEF JAM/IDIMG

RUNNIN (DYING TO LIVE)
AMARU/INTERSCOPE

SLOW JAMZ Twista Featuring Kanye West & Jamie Foxx
ATLANTIC

STAND UP Ludacris Featuring Shawnna
DISTURBING THA PEACE/DEF JAM SOUTH/IDJMG

DAMN! YoungBloodZ Featuring Lil Jon

Jay-Z

Tupac Featuring The Notorious B.L.G.

SALT SHAKER Ying Yang Twins Featuring Lil Jon & The East Side Boyz
| couramkavt

GET LOW Lil Jon & The East Side Boyz Featuring Ying Yang Twins

BME/TVT

HOLIDAE IN Chingy Featuring Ludacris & Snoop Dogg

OISTURBING THA PEACE/CAPITOL

THROUGH THE WIRE
ROC-A-FELLAVDEF JAM/IDJMG
GIGOLO

NICK/JIVE

STUNT 101
G-UNIT/INTERSCOPE

Nick Cannon Featuring R. Kelly
G-Unit

WAT DA HOOK GON BE
FO' REEL/UNIVERSAL/UMRG

Murphy Lee Featuring Jermaine Dupri

£
=
x
=
£
=
=
£
Kanye West =
x
£
x
—
=
x
£
=

ROC-A-FELLA/DEF JAM/IDJMG

SHAKE THAT MONKEY
SHORT/JIVE

HOTEL Cassidy Featuring R. Kelly
FULL SURFACE/J/RMG
MY BABY Bow Wow Featuring Jagged Edge
 COLUMBIA/SUM
GANGSTA NATION Westside Connection Featuring Nate Dogg
HOD-BANGIN'/CAPITOL _
RIGHT THURR Chingy
DISTURBING THA PEACE/CAPITOL
| SUGA SUGA Baby Bash Featuring Frankie J
| UNIVERSAL/UMRG -
| SPLASH WATERFALLS Ludacris
0ISTURBING THA PEACE/DEF JAM SOUTH/UMRG
RUBBER BAND MAN TL
QRAND HUSTLE/ATLANTIC
IN MY LIFE J ile Featuring Mannie Fresh =
CASH MONEY/UNIVERSAL/UMRG
DIRT OFF YOUR SHOULDER Jay-Z

Too Short Featuring Lil Jon & The East Side Boyz

THE SET UP

Obie Trice Featuring Nate Dogg <

| SHAOYANTERSCOPE
DOWN FOR ME
BAD BOY/UMRG

Loon Featuring Mario Winans =

@ Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 97 F{T&B/Hip-Hop and

56 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days @ week. Songs ranked by number of audi-
ence, computed by cross-referencing exact times of airplay with Arbitron listener data. % Videoclip availability. © 2004, VNU Busi-

ness Media, Inc. All rights reserved.

BY GAIL MITCHELL

Propelled by the chart/sales suc-
cess of 50 Cent, Jay-Z, Aaliyah, the
Isley Brothers, Baby and others, Uni-
versal Music & Video Distribution
retains its crown as top distributor of
R&B and rap albums in 2003. 1t is a
milestone the company has now
reached three years in a row.

As in 2002, UMVD commands more
than a 2-to-1 lead in R&B and a 3-to-
1 dominance in rap over rival distrib-
utors. For the 12-month period begin-
ning Dec. 30, 2002, and ending Dec.
28, 2003, UMVD finished with a 40.7%
share in R&B and 50.6% in rap. (Rap
album sales are also included in the
R&B albums totals.)

Reflecting the industry’s sales
downturn, UMVD’s year-end shares
are slightly off from 2002’s 41.9%
(R&B) and 51.8% (rap).

BMG wrests second place in R&B
from Sony, gaining nearly three
points to finish at 18.4%. That gain
can be attributed to such acts as R.
Kelly, OutKast, Alicia Keys and
Luther Vandross.

Dropping two points, Sony claimed
a 14.7% R&B share in 2003. Repeat-
ing as fourth- through sixth-place fin-
ishers are WEA (10.5%), independent
distributors (8.4%) and EMI Music
Marketing (7.3%), respectively.

EMM’s improved standings in R&B
(7.3%, up from 6.1%) and rap (7.4%,
up from 5.4%) are thanks in part to

new rapper Chingy’s auspicious debut.

Also making news on the rap side:
the indies. Up to 13.1% from last
year's 12.4%, that industry segment
generated buzz with top indie act and
crunk progenitor Lil Jon & the East
Side Boyz.

BMG came in third again in rap
with 11.8%. Taking over fourth place
from Sony with a 10.3% share is
WEA, powered by Missy Elliott, Sean
Paul, Lil’ Kim and Fabolous.

Sony’s precipitous drop from
10.9% to 6.9% reflects its lack of rap
releases despite an impressive show-
ing by Nas.

Sony’s strong suit in 2003 was
R&B, as proffered by the likes of Bey-
oncé and Ginuwine.

B2K's Semi-Breakup

Three-Fourths Of The Quartet Move Over To CMX Management Co.

By now everyone has heard
it: Epic’s platinum-selling
urban group B2K is in an
uproar. This comes on the
heels of the male teen quar-
tet’s latest album release
{Dec. 23, 2003) and Screen
Gem:s film debut (Jan. 30),
both titled “You Got Served.”

It was initially stated that
the split was because of irre-
concilable differences. Since
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By Gail Miichell
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sponsored boxing events
with Don King. Through
its crnx-sportsvision.com
site, the firm is set to air
three pay-per-view bouts
Feb. 7 from Las Vegas’
Mandalay Bay. Its cmxvi-
sion.com will focus on
streaming pay-per-view
concerts and other enter-
tainment fare.

Antonio Brown

then, members Lil Fizz, J-
Boog and Raz-B have told media out-
lets that it’s not so much a breakup as
it is a decision to end their relation-
ship with Chris Stokes’ management
firm the Ultimate Group (T.U.G.)
because of alleged business impropri-
eties they say they have uncovered.

While fourth member and
“Served” co-star Omarion has elected
to remain under Stokes’ manage-
ment tutelage, the other three mem-
bers have decamped to Las Vegas-
based CMX Sports & Entertainment.
That company is headed by CEO
Antonio Brown, who says CMX is
serving as the trio’s “advisors and
business partners” since the three
are still under T.U.G. management at
this point in time.

ROM LEFT, 1-B00G, AN _
ASSISTANT E SMOOTH AND LIL' FiZZ; A NEW START

A statement from the band simply
said, “This is not a breakup. This has
nothing to do with Omarion. We just
want to be treated fairly.”

CMX'’s newly named COO is
another boy-band veteran, Qadree
El-Amin. The former Boyz Il Men
manager and Big 3 Entertainment
CEO resurfaces after ending his two-
year stint with St. Petersburg, Fla.-
based Big 3 in December.

Nearly 3 years old, CMX Sports &
Entertainment is a joint venture part-
nership with Radar Films’ Ted Fields
{(“The Last Samurai,” “The Texas
Chainsaw Massacre”), according to
Brown. Its parent company is the
Chicago commodities firm CM
Exchange (cmxchange.com). Brown’s
brother Eric—who previous-
ly worked with Don King
Productions—oversees
CMX's day-to-day operations.

CMX handles artists and
athletes (including Detroit
Pistons forward Tayshaun
Prince). Its divisions include
a fully integrated independ-
ent filmAvideo studio, tech-
nology (Internet pay-per-
view) and a record label
(CMX Music Group) aiming
to release initial product later
in the first quarter.

During the past two years,
CMX has sponsored or co-

declined to discuss such
specific B2K queries as a possible
replacement for Omarion. But he did
say the group is retaining its name
and will be “absolutely” affiliated with
the CMX Music Group.

“These young guys are business
partners first, entrepreneurs second
and artists third,” Brown says.
“CMX’s goal is to remain a fully inde-
pendent and integrated entity that
helps our clients learn about the
business of business and allows them
to own some of their content.

“Content is all about ownership,”
Brown adds. “So we’re teaching,
preaching and re-emphasizing that
concept, finding people who are
interested in talking and connecting
with others. Success is all about
leveraging your resources.”

Calls to Stokes for a response were
not returned by deadline. In an earli-
er statement, he said, “We've had a
great run together making hit songs,
albums and now movies. The kids are
growing up and are interested in
pursuing their own careers.”

Epic issued the following state-
ment: “The members of B2K are
presently having internal issues that
they're working to resolve. The group
has postponed upcoming tour dates in
order to work out their differences.”

The statement noted that Omari-
on is finishing his solo debut. It is set
for a March release.
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rystal-Ball View

Of Grammy Night

It’s almost that time of year
again: Grammy time! So, I'm
getting out my crystal ball to tell
you who will take home stat-
uettes in the rap categories.

First up, best female rap solo
performance.

Unfortunately, this category is
often the weakest in terms of tal-
ent. With a lack

nated Lil Jon & the East Side Boyz
featuring Ying Yang Twins for
“Get Low.”

Who will win: “Gossip Folks,”
Missy Elliott Featuring Ludacris
(Gold Mind/Elektra Entertain-
ment Group). It’s the best nomi-
nated song in the bunch.

[ always find the best rap/sung

of female MCs
making music,
the same artists
are often lauded
for sub-par
work. That said,
on with my pre-
dictions.

Who should
win: “Work It,”
Missy Elliott
(Gold Mind/

Beats&

By Rashaun Hall

rhall@airplaymonitor.com

Elektra Enter-

tainment Group). This should be a
slam dunk for Elliott, who will
likely win more than one Grammy
this year.

Who will win: Missy Elliott.

For best male rap solo perform-
ance, there were a few surprises,
including nominations for Joe
Budden and Sean Paul.

Who should win: “Lose Your-
self,” Eminem (Shady/Interscope
Records). Serving as the lead sin-
gle to his “8 Mile” soundtrack,
“Lose Yourself” was one of the
best-written songs in any genre
this year.

EMINEM: LIKELY GRAMMY WINNER

Who will win: “In Da Club,” 50
Cent (Shady/Aftermath/Interscope
Records). Everyone’s favorite thug
will likely scoop his label chief in
this category, as he had everyone
“partying like it was their birth-
day” last year.

This year’s best rap performance
by a duo or group nominations had
me scratching my head. Where was
a nod for Lil Jon & the East Side
Boyz’s crunk anthem “Get Low”?

Who should win: An un-nomi-

collaboration category to be an
interesting one. What’s more impor-
tant—the lyric or the melody?

Who should win: “Crazy in
Love,” Beyoncé Featuring Jay-Z
(Columbia Records/Music World
Music). Truly offering the best of
both worlds, “Crazy in Love” is
what this category is all about.

Who will win: Beyoncé Featur-
ing Jay-Z.

Best rap song may be the easiest
pick of the lot.

Who should win: “Lose Your-
self,” J. Bass, M. Mathers & L.
Resto, songwriters (performer:
Eminem), Shady/Interscope
Records. Publisher: Eight Mile
Style. Again, Eminem shows why
he’s considered one of hip-hop’s
best lyricists, with this semi-auto-
biographical narrative.

Who will win: Eminem’s “Lose
Yourself.”

On the other hand, best rap
album may be the most difficult
rap category to predict.

Who should win: “Speakerboxxx/
The Love Below,” OutKast (Arista
Records). As I've said in a previous
column, this is the best album
released in 2003.

Who will win: A tough call.
While OutKast is the critics’ dar-
ling, 50 Cent’s “Get Rich or Die
Tryin’ ” may have the industry
vote. In the end, I think André
3000 and Big Boi will win out
over 50.

FINAL FOUR: In addition to nods in
the rap categories, many hip-hop
artists are nominated in major cat-
egories like best new artist, song of
the year, record of the year and
album of the year.

It wouldn’t surprise this writer if
hip-hop swept all four categories
this year. Good luck to all!

Rashaun Hall is R&B editor of
Airplay Monitor.

20

www.billboard.com

WWW . americanradiohistorv.com

BILLBOARD JANUARY 17, 2004


www.americanradiohistory.com

“2"Bilboard HOT LA ‘

il L
. ; . Airplay monitored by h Nielsen |
= RN - Airplay monitored by 3Ny njielsen Broadcast Data |
. IR S z = Systems =
t b ¢ eacesiiaa g & | TITLE ARTIST LT ARTIST
« CEFS & FO y: — x = <2 | IMPRINT/PROMOTION LABEL <Z | IMPRINT/PROMOTION LABEL
= S |~ B3 PRODUCER {SONGWRITER) IMPRINT/PROMOTION LABEL e
1 MIEN‘([JESTAN BIEN SIN BANDERA 19 | ENAMORADA NOEUIA
N S SONY 0ISCOS FONOVISA
s¥¢ NUMBER 1 3% 8 Weeks At Number 1 2 | QUIEN TE DIJO ESO? wisrons P2l 20 | AFUEGO LENTD JENNIFER PENA
. UNIVERSAL LATING UNIVISION
1 L [-8l MIENTES TAN BIEN Sin Bandera = | 1
1 3 | MECANSEDET o8It BermUOEZ [P 24 | NO HACE FALTA CRISTIAN
‘ ABAQUEIRD.SIN BANDERA (LGARCIAI SONY DISCOS EMILATIN ARIOLA /BMG LATIN
| ANTES Obie Bermudez % | 1 4 4 | TEUAME crisTAN [ 24 J 27 | UN AMOR PARA LA HISTORIA GILBERTO SANTA ROSA
S.KRYS. SOMEILLAN {0.BERMUOEZ) EMI LATIN ARIOLA /BMG LATIN SONY DISCOS
5 5 | LAPAGA wuanes [ 25 4 30 | UNTEAMO LUIS MIGUEL
2 NOMAS POR TU CULPA Los Huracanes Del Norte &= | 2 SURCO /UNIVERSAL LATING WARNER LATINA
£0S RURACANES DEL NORTE (S.SERNA DEL RIO} UNIVISION b 7 ANTES 0BiE BERMUDEZ [ 26 25 DONDE CORRE LA SANGRE SHALIM
- EMI LATIN CRESCENT MOON /SONY 01SCOS
44 m,ﬁﬁgsz&%imum AT ) Obie BerEr’qu&ﬁ; 1 7 Y 10 | QUIERC PERDERME EN TU CUERPO 0aviOBISBAL { 27 § 25 | CORAZON DE PAPEL JULIO 1GLESIAS
i : o | VALE/UNIVERSAL LAT0 SONY DISCOS
6 MAS QUE TU AMIGO Marco Antonio Solis 5 8 1| CUIDARTEELALMA cHavanne f 28 § 28 | HASTA QUE ME OLVIDE DE TI AREA 305
| M.AS0LISH.PATRON,R PEREZ (M A SOLIS) FONOVISA SOWY DIERDS APE AINIVISION
| - - — ) 9 | TENECESTTD LiSMGUEL { 20 J 29 | SOLOPORTI SORAYA
o AVE CAUTIVA Conjunto Primavera ® | 5 WARNER LATINA EMILATIN
J.GUILLEN (R.GONZALEZ MORA FONOVISA 0 6 tsmsns s LAOREJAOEVANGOGH f 30 ] 32 | YANO ME DUELE VICTORIA
" " 0Ny 0ISCO: MEGAMUSIC /UNIVERSAL LATING
? QUIEN TE DO ESO? Luis Fonsi = | 3 1Y 127 | SINOMEAMAS EDNITANAZARIO 31 | ENEL SILENCIO NEGRO DE LA NOCHE 'ALEXANDRE PIRES
R.PEREZ {LFONSL,C.BRANTI UNIVERSAL LATINO SONY DISCOS ARIOLA /BMG LATIN
LA PAGA Juanes = | 5 8 | TELLEVAREALCIELD vana [E-BM 22 | ELAND VIEJO CELIA CRUZ
WARNER LATINA SONY DISCOS
G.SANTAGLALLA,JUANES {JUANES]
J SURCO AINIVERSAL LATING 13 | UNSIGLOSINTI chavanne K 3 J 36 | MILIBERTAD JERRY RIVERA
TE LLAME stian 3 SONY DISCOS ARIOLA BMG LATIN
R.PEREZR.LIVI R.LIVL.A PEREZ) ARIOLA /BMG LATIN 14 § 15 | MASQUETUAMIGO marco antoniosols f 34 J 35 | LAREINA ANA GABRIEL
FONOVISA SONY DISCOS
LAGRIMAS DE CRISTAL Grupo Montez De Durango % | 8 15 16 | ADICTO ENRIQUE IGLESIAS [ Y0 LA AMO PEPE AGUILAR
JLTERRAZAS (HARRIS) DISA INTERSCOPE /UNIVERSAL LATINO UNIVISION
" ; 14 | YTODO QUEDA EN NADA mckymarTv f 35 J 40 | Y TEVOY AOLVIDAR MARCD FLORES
E‘E(S?EYF  ESTEFAN JA_S KAYS (6 MARC Gloria Estefan = | 1 SONY DISCOS MEGAMUSIC /UNIVERSAL LATINO
ESTEFAN,E ESTEFAN J6, 5.KRYS 1G.MARCO) ERIC/SONYIDISCOS 17Y 17 | CERCADETI WA | @] — | PORGUEND TISUBY & GEDRGINA
TE NECESITO Luis Miguel = | 1 RN Ll £
18 § 2! | INOCENTEDETI suaneariel f 38 § 37 | HEYYAI OUTKAST
LMIGUEL {J.L.GUERRA} WARNER LATINA ARIOLA /BMG LATIN ARISTA
QUIERO PERDERME EN TU CUERPO David Bisbal = | 6 9 GLORIAESTEFAN f 23 J — | NOESLOMISMO ALEJANDRO SANZ
K.SANTANDER B.0SSA (K. SANTANDER) VALE /UNIVERSAL LATIND EPIC SONY DISCOS | WARNER LATINA
REGALAME LA SILLA DONDE TE ESPERE ALEJANDRO SANZ — | MIGENTE AB. QUINTANILLA {1l & KUMBLA KINGS FEAT DZOMATL!
CUIDARTE EL ALMA Chayanne 14 & WARNER LATINA . EM LATIN
LFOCHOA (M.DURANDEAU,C.ZALLES) SONY DISCOS —
TE LLEVARE AL CIELO Mana 7
FHER,A GONZALEZ [FHER) WARNER LATINA
UN SIGLOSIN TI Chayanne %= | 1 ROE R A »]» N
R.LTOLEDO (FOE VITA! SONY Yoiscos
ROSAS La Oreja De Van Gogh = | 9
N.WALKER,LA OREJA OE VAN GOGH (A MONTERD,X SAN MARTIN.PBENEGAS A FUEN TES H.GARDE) SONY 01SC0S Airplay monitored by g o
INOCENTE DE TI Juan Gabriel 11 Z;&::ﬁ‘ass( Data
Y4 o4
G FARIAS {J.GABRIEL) ARIOLA /BMG LATIN ; m TITLE ARTIST ; ﬁ TITLE ARTIST
SI NO ME AMAS Ednita Nazario = | 15 <z | IMPRINT/PROMOTION LABEL <= | IMPRINT/PROMOTION LABEL
D.WARNER,LLEVIN {LFONSI.C.BRANT! SONY DISCOS
1 2 | LOCACONMIGO 105T0R0sBANG 21 ] 5 | SUENa LABANDA GORDA
QUE TE RUEGUE QUIEN TE QUIERA Banda El Recodo 10 UNIVERSALLATIND P
ALIZARRAGA.J.LIZARRAGA {0 ALVAREZ) FONOVISA o
- 2 7 | QuITEMONDS LA ROPA nc2 f 22 — | DALEDONDALE 0ON OMAR
ADICTO nriﬂue Iglesias 21 SONY DISCOS v
£.IGLESIAS.C SORINKIN (EIGLESIAS PBARRY,M.TAYLOR) INTERSCOPE /UNIVERSAL LATIND 3 8 | ENAMORAME pPapiSancHEz f 3 ] 26 AGA JUANES
J&aN SURCO /UNIVERSAL LATINO
SOY UN NOVATO Intocable 20 4 Y ¢ | AmMiGOMID TOND AOSARIOWITH TEGO CALOERON [ 23 § 28 | YO QUIERO BAILAR VY QUEEN
RMUNOZ.RMARTINEZ {L.PADILLA) EMILATIN WEACARIBE /WARNER LATINA DIAMOND
; ; 6 | HOY GLORIA ESTEFAN § 25 SOY MUJER INDIA
EYST-EI-FS,E)‘%E%HE E?EQS,EN NADA R'CEXNQ’ID?Q:)'; 22 €PIC /SONY 0ISCOS SONY DISCOS
— 6 17 HERMANITA AVENTURA bl 30 ASITE AMO ELVIS MARTINEZ
CERCA DE TI Thalla 24 PREMIUM LATIN PREMIUM LATIN n
S.MORALES {T.S0DI.S.MORALES.0.SIEGELG.01 MARCD} VIRGIN /EM} LATIN 1 lJl\;LENTALO T Joeveras £ 27 A 27 TzASCARADA JOHNNY RAY
A FUEGO LENTO Jennifer Pena 21 8 3 | ADONDE IRE HUEvOUNBAR f 28 B 29 | NOCHE DE ESTRELLAS YANI CAMARENA
K.SANTANOER,J L. ARROYAVE {G.SANTANOER.J.L ARROYAVE} UNIVISION SONY DISCOS OLE
5 5 | VOYATENER QUE OLVIDARTE ANDY ANDY B | VEN ANTHONY CRUZ
REGALAME LA SILLA DONDE TE ESPERE Alejandro Sanz | 23 g SN bISE0S 2 WP
A SANZLPEREZ (A SANZ) L 10 5 | M lémzn'rAD JERRY RIVERA [ 16 | PARA MIBARRIQ VICO C FEATURING TONY TOUCH & D'MINGO
. ARICLA /BMG LATIN EMI LATIN
Ec%ngnfﬁa%zlrﬁ? g Jorge Luis Cabrglrsi 25 1| ELANDVIEJO ceuacruz £ 33 § 34 | AFUEGO LENTO JENNIFER PENA
- — SONY DISCOS UNIVISION
ENAMORADA Noelia 28 20 | AYAMOR HECTOR & TITO FEATURING VICTORMANUELLE | 32 § 32 | SUBESUBE GRUPO MANIA
J.GAVIRIAB.OSSAFTOBON (J GAVIRIAB.OSSA FTOBON) FONOVISA vl UNWERSAL LATING
— —— - 131 |1 | OOCTOR PUERTO RICAN POWER KB 21 | YA NO ME DUELE VICTORIA
M| GENTE A.B. Quintanilla lll & Kumbia Kings Feat. Ozomatli = | 28 J&N MEGAMUSIC /UNIVERSAL LATINO
A B.OUINTANILLA Il (A B QUINTANILLA 111.A SIERRA.J YAMAGUCHI,R.PACHECO,J POREE,L.GIRALDO,N SEROUSSI) EMI LATIN 14 0 MECANSEOET) OBIE BERMUOEZ [ 33 = Amcmo . . . ENRIQUE IGLESIAS
= EMILATIN INTERSCOPE /UNIVERSAL LATIN
AMOR DESCARADO Los Tucanes De Tijuana 30 Y 6 | AnTes osceewoz [ 35 § | CERcADET THALA
M.QUINTERO LARA,G.FELIX IM.QUINTERO LARA.A SLESYNGER.A.PENA] UNIVERSAL LATINO EMI LATIN VIRGIN /EMI LATIN
i i ifi 16 Y '3 | ELLATIENEFUEGD CetachUZ [ 35§ 38 GA TONNY TUN TUN
IPEREEEJIEHQOPUE ME OLVIDES Julio Preciado Y Su Banda Perla D&k%ﬁ:ﬂgﬂm 30 Hiaad XAREN/UNIVERSAL LATINO
ot = 14| RIEYLLORA ceuachuz £ 37 § — | CUIDARTE ELALMA CHAYANNE
NO HACE FALTA Cristian 'R | 6 SONYDISCOS SONY DISCOS
EESTEFAN JR.R.BARLOW (E ESTEFAN.JR R BARLOW.N.TOVAR) ARIOLA /BMG LATIN 18 J 15 | ELGALLONOOLVIDA TITOR0JAS | 38 § — | AMAME O DEJAME KEVIN CEBALLO
M2, UNIVERSAL LATINO
M 23 | LACURA PENA SUAZO Y SUBANDAGOROA f 39 § — | PA'QUERETOZEN TEGO CALOERON
«W» GREATEST GAINER M e R Toac
LOCA CONMIGO Los Toros Band 33 20y - | WEBELONG TOGETHER NUEVAERA | 40 EN BARRANOUILLA ME QUEDO JOE ARROYO
R CAMASTA (W.BRAZOBAN) UNIVERSAL LATIND OLE MIAM)
EL ANO VIEJO Celia Cruz 12
B.SILVETTI (C.SALCEDO) SONY DISCOS
A PIERNA SUELTA Pepe Aguilar 35
PAGUILAR (M.URIETA} ) UNIVISION L ‘ A A A sl N
ME VOY A IR El Coyote Y Su Banda Tierra Santa 31
J.ALEDEZMA (L.ENRIQUE} EMILATIN Airplay monitored by x o
MI LIBERTAD Jerry Rivera = | 20 B oS
R.SANCHEZ (PAZEALE.CARRIZO) ARIDLA /BMG LATIN < Systems -
- S| TITLE ARTIST S| TITLE ARTIST
YA NO ME DUELE Victoria =% | 17 e {w
RPEREZR.LIVI {R.LIVI.R PEREZ) MEGAMUSIC /UNIVERSAL LATIND <2 | IMPRINT/PROMOTION LABEL <= | IMPRINT/PROMOTION LABEL
AQUI EN CORTITO Los Rieleros Del Norte = | 29 1 NOMAS POR TU CULPA LOS HURACANES DEL NORTE | &1 % | BANDIDO ANA BARBARA
LOS RIELEROS DEL NORTE (R.VILLARREAL) FONOVISA UNIVISION FONOVISA
QUITEMONOS LA ROPA NG2 35 2 2 | AVECAUTIVA CONJUNTO PRIMAVERA [P 10| MIFUNERAL VICTOR GARCIA
R SANCHEZ (ESTEFAND.J REYES] SONY DISCOS FONOVISA SONY DISCOS
1 - 3 | LAGRIMAS OE CRISTAL GRUPO MONTEZOEOURANGO | 23 ) 27 | DAME POR MUERTO LUPILLO RIVERA
MAS TERCO QUE UNA MULA German Lizarraga 35 DISA UNIVIZION
6 LIZARRAGA I CABRERA) ol 4 | OUE TE RUEGUE QUIEN TE QUIERA BANOAELRECODO | 24 J 23 | MATAME PESAOD
FONOVISA WEAMEX WARNER LATINA
CAUSAME LA MUERTE Los Tigres Del Norte 16 5 SOY UN NOVATO INTOCABLE K 25 PORQUE ME HACES LLORAR BRISEYDA
LOS TIGRES DEL NORTE {.J.MEZA) FONOVISA EMI LATIN PLATIN
- B 6 6 | ENREALIDAD JORGELUSCABRERA £ 25 J]| 25 | PORUNRATO AROMA
¢ HOT SHOT DEBUT 3% oo
I 7 8 | AMOR DESCARADO LosTucanes OETiouanA 7B 22 | SOLOLOS TONTOS EL CHALINILLO
ENAMORAME Papi Sanchez 43 UNIVERSAL LATING LA SIERRA
R.SANCHEZ (R SANCHEZ,L POLICALPE) J&N 7 | TERETOAQUEMEGLVIDES  JULIO PRECIADO Y SUBANDAPERLADELPACFICO R 28 J| 30 | DALOPORHECHO BRONCO- EL GIGANTE OF AMERICA
ESTOY ENAMORADA v RCA /BMG LATIN FONOVISA
| MUSIOEAS (PGARZA.L.RAZO! Yolanda Perez 9 14| MiGENTE £.B. QUINTANILLA Ill & KUMB(A KINGS FEaT.0ZomaTL [ 29 B 32 | YOICEN LAOINASTIA OF TUZANTLA
) " FONOVISA EMILATIN UNIVERSAL LATIND
UN AMOR PARA LA HISTORIA Gilberto Santa Rosa 24 10) 1 | MEVOYAlR ELCOYOTE Y SUBANDA TIERRASANTA | 30 J 31 | ABRAZAME GRUPO BRYNOIS
A JAEN {YHENRIQUEZ) SONY 01SC0S EMI LATIN DISA
11 Y 18 | APIERNASUELTA PEPEAGUILAR f 31 | 3¢ | NOPOORAS CHON ARAUZA Y LA FURIA COLOMBIANA
SENTIMENTAL Joan Sebastian 43 UNIVISION DISA
J.SEBASTIAN (J.SEBASTIAN) MUSART /BALBOA 12 15 AQUI EN CORTITO LOS RIELEROS OEL NORTE ' 32 36 TITEREEEN TUS MANOS RAMON AYALA Y SUS BRAVOS DEL NORTE
i FONOVISA FREDDI
PARA MORIR IGUALES Nico Flores Y Su Banda Puro Mazatlan 26 M | B 29 | QUEME LLEVE EL 01ABLO ADOLFO URIAS Y SU LOBO NORTENO
N.SERRANO FLORES, E MORALES (J.A JIMENEZ) RCA /BMG LATIN i AS e y IR PLATING LEQNQVIéA 8 o N
UN TE AMO Luis Miguel 44 4 12 MAS OUETUAMIGO MARCOANTONIOSOLIS f 39 J 39 | PASO ALAREINA CARDENALES OF NUEVO LEON
FONOVI DISA
1 LMIGUEL (A MANZANERI
b o) EARNER CATING 15 © CAUSAME LA MUERTE Los TGRS oELNORTE [ 35 ™ — | LAS MULAS OE MORENO ADAN CUEN
ME CANSE DE MORIR POR TU AMOR i 2|18 FONOVISA e
b L £ PAYAN.M.SANCHEZ {M MASS) Adan Chalino sf,ﬂ\‘f,?,gﬁ M 21 | PARAMORIRIGUALES  NICOFLORESYSUBANDAPURD MAZATLAN f 35 J| — | HAZME OLVIOARLA CONJUNTO PRIMAVERA
RCA /BMG LATIN FONOVISA
DONDE CORRE LA SANGRE Shalim 42 17 19 | SENTIMENTAL JoAnSEBASTIAN f 37 B — | ESOOUELE INTOCABLE
EESTEFAN JR.A PENA (N.TOVAR) CRESCENT MOON /SONY DISCOS MUSART BALBOA EMILATIN
18 )] 20 | ESTOY ENAMORADA voLANOAPEREZ | 33 § — | ELAGUACATERO MICHOACANO L0S ORIGINALES DE SAN JUAN
FONOVISA EMI LATIN
Zompiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ Radio Track service. A panel of 100 stations {39 Latin Pop, 16 Tropical, 53 :
iReginal Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. @B Records showing an increase in audience 13 mf\ﬁ"l"ﬁmi MORIR-POR TU AMOR ADANCHALINO SaNCHEZ £ 33 §f - FACJOS&E UNTONTO CONJUNTO PRIMAVERA
nverthe previous week, regardiess of chart movement. A recard which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg- 0 (bl
isters an increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on v Eg;g\ylé‘:u"m BRONCO: EL GIGANTE DE AMERICA £ 40 - Sﬁk/léggfmnw NINELCONDE
nnr:;sstatmnsdls placed first. Records below the top 20 are removed from the chart after 26 weeks. < Videoclip avahability ©2004, VNU Business Media, Inc. All — —
ng reserve
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Sales data compiled by R @
(=3 . f=1
] h Nielsen 2 g e 2
2y SoundScan 2 24 2 g
o | ARTIST Tite | ¥ & % |2 ARTIST Title | X &
e ] b IMPRINT & NUMBER/DISTRIBUTING LABEL £ 3]s IMPRINT & NUMBER/DISTRIBUTING LABEL 2
¥z NUMBER 1 ¢ 4 Weeks At Number 1 51 1 66|59 |1 DON OMAR The Last Don | 2
VI 450587 {14.98 CO] [M]
114 MARCO ANTONIO SOLIS La Historia Continua... | 1 3
FONDVISA 350950/UG [16.98 CO/OVD) 62|73 |2 bg%ﬁgfngﬂ;ﬁvm[m EnVivo Vol.1 | 13
312 JUANES o Un Dia Normal | 1 53 )65 — LOS ORIGINALES DE SAN JUAN La Historia | 12
SURCO 017532/UNIVERSAL LATIND (16.98 CO) [W) EMI LATIN 91726 {21.98 CO/OVO} [W)
4 (1 LOS TEMERARIOS Tributo Al Amor | 1 60 | 61 GRUPO MONTEZ DE DURANGO/CONJUNTO ATARDECER El Pasito De Durango | 44
FONOVISA 351005/UG (9 98/13.98) LIDERES 950540 {12.98 CO) ’
213 A.B. QUINTANILLA 11l & KUMBIA KINGS La Historia | 1 32|35 RICKY MARTIN A’ Almas Del Silencio | 1
€M LATIN 93490 (21,98 CO OVD! SONY DISCOS 70439 {17.98 £0 CO)
5|5 ANA Eclipse | 2 55|53 FITO OLIVARES 30 Exitos Inolvidables | 20
WARNER LATINA 61046 (18.98 CO) UNIVISION 310174/U6 (9 98/13 98)
9 {10 GRUPO MONTEZ DE DURANGO De Durango A Chicago | 2 67 | — LOS RIELEROS DEL NORTE Abriendo Caminos | 7
DISA 724088 12 98 CD) FONOVISA 350879/UG {9 98/12.98) [W)
7.2 VICENTE Y ALEJANDRO FERNANDEZ En Vivo: Juntos Por Ultima Vez | 4 58 X : LOS PLAYER'S RancheroDe | 26
SONY DISCOS 91088 (17.98 £Q COHW) MUSART 2741/BALBOA (12 98 CD)
119 LOS TIGRES DEL NORTE Herencia Musical: 20 Boleros Romanticos | 5 ' 68 | — || CONTROL La Historia | 9
FONOVISA 350873/U6 (9.98/13.98} EM) LATIN 90878 (14.98 D) [W]
8|8 SIN BANDERA De Viaje | 6 <D 40 |44 ANA GABRIEL Dulce Y Salado | 27
SONY DISCOS 70633116.98 EQ CO) [M]) SONY DISCOS 91087 (1398 £Q CO)
0 K LUIS MIGUEL 33| 1 6 58 | 62 RICARDO ARJONA LadosB | 58
WARNER LATINA 60873 {18 98 CO} SONY DISCOS 70628 (1598 EQ CD)
12113 PEPE AGUILAR Con Orgullo Por Herencia | 7 5 54 |47 OZOMATLI Coming Up (EP) | 14
UNIVISION 310167/UG (9.98/13.38) [W] CONCORD PICANTE 2210/CONCORO (6.98 CO)
10112 CHAYANNE Sincero | 1 6 52|70 ALEXANDRE PIRES O Estrella Guia | 12
SONY DISCOS 70627 16,98 0 CO) ARIOLA 50532/BMG LATIN {16.98 CO} [H]
16|22 DAVID BISBAL © Corazon Latino | 13 K64 i 2| LOS ANGELES AZULES/LOS ANGELES DE CHARLY Encuentros De Angeles Vol.1 | 7
VALE 066090/UNIVERSAL LATIND (13.98 CD) [H] DISA 727044 {13.98 CD} [H]
Wl 23 | 26 JOAN SEBASTIAN Coleccion De Oro | 14 6 46| 39 [ =1:4 SOUNDTRACK Frida | 4
MUSART 12887/BALBOA (8 98/13.98) [M] DG 474150/UNIVERSAL CLASSICS GROUP (1338 CD)
17115 CELIA CRUZ Exitos Eternos | 2 I 56 | 66 CHAYANNE A Grandes Exitos | 1
UNIVERSAL LATIND 000756 13.98 CO) SONY DISCOS 84667 (10 98 £0/16.98) [M])
18|20 LA OREJA DE VAN GOGH Lo Que Te Conte Mientras Te Hacias La Dormida | 16 6 34|42 JUAN GABRIEL Inocente De Ti | 21
SONY DISCOS 70451 (1598 £ CO} ARIDLA 56423/BMG LATIN (17.98 CO)
30|32 AKWID A Proyecto Akwid | 7 6 51|52 |5 SHAKIRA A Grandes Exitos | 1
UNIVISION 310155/UG (1398 CO) [M] SONY DISCOS 87611 (15 98 £Q CO)
29128 VARIOUS ARTISTS Historia Musical Del Pasito Duranguense | 16 [69 ). R | CARDENALES DE NUEVO LEON Paso A La Reina | 36
DISA 724098 (13 98 CD) DISA 726990 (16.98 CD/OVO}
22 (24 CELIA CRUZ Hits Mix | 2 70 VINO Todo A Su Tiempo | 63
SONY DISCOS 87607 114.98 EQ CO) LUAR 75203 {13.98 CO)
15117 ALEJANDRO SANZ O No Es Lo Mismo | 2 71 07 LN LIMITE Gracias 1995-2003 | 9
WARNER LATINA 60515 {18.98 CD) [W]) UNIVERSAL LATINO 000964 {15.98 CD) [W)
14114 MANNY MANUEL Serenata | 9 72 = . i CUISILLOS Coleccion De Oro | 57
UNIVERSAL LATING 001626 (13.98 CD) [W] i MUSART 12808/BALBOA (1298 CD) !
27|30 LOS BUKIS 25 Joyas Musicales | 3 39z 309e
' FONQVISA 350895/UG {9.98/13.98) [M] ¥ ,J'.L HOT SHOT DEBUT ,J'.L
23 137|34 PANCHO BARRAZA Las Romanticas De Pancho Barraza | 12 (73 2131 VARIOUS ARTISTS Reggaetonhits 2004 | 73
MUSART 2713/BALBOA (6.98 CO}[W] J&N 93180/SONY DISCOS (15.98 £Q CO}
‘3 25 | 23 MANA tuna | 13 K74 J 00 ANTONIO AGUILAR Con Tambora | 38
WARNER LATINA 61045 {1838 CO) MUSART 12708/BALBOA {5.98/12.98)
26 (19 MANA Sol | 16 K75 3 ALIA Thalia's Hits Remixed | 7
WARNER LATINA 61044 {18.98 CO} EMI LATIN 81595 (12.98 CO} [H]
I 13 [ 11 EDNITA NAZARIO PorTi | 1
SONVIDISEOS 10818 1550 £0 COIILM] LATIN POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS
3536 LOS TIGRES DEL NORTE Herencia Musical: 20 Corridos Inolvidables | 1
FONOVISA 350871/UG {9 98/13.98}
MARCO ANTONIO SOLIS CELIA CRUZ LOS TEMERARIOS
19121 CELIA CRUZ Regalo Del Alma | 1
e S e g LA HISTORIA CONTINUA. . {FONOVISA/UG EXITOS ETERNOS (UNIVERSAL LATINO) TRIBUTO ALAMOR {FONOVISAIUG}
2125 CRISTIAN AmarEs | 4 JUANES CELIA CRUZ GRUPO MONTEZ DE DURANGD
ARIOLA 55195/BMG LATIN (17.98 €0 [H] UN DIA NORMAL {SURCO/UNIVERSAL LATINO) HITSMIX {SONY DISCOS} OE DURANGO A CHICAGO {0ISA)
3118 GARGOLAS The Return | 11 AB. QUINTANILLA I1l & KUMBIA KINGS CELIA CRUZ VICENTE ¥ ALEJANDRO FERNANDEZ
SELLOS ASOCIADOS 550604V 14 38 CO}. (W] LAHISTORIA (EMI LATIN) REGALO OEL ALMA {SONY DISCOS! EN VIVO: JUNTOS POR ULTIMA VEZ {SONY DISCOS)
20|16 g},{}gggg&fﬁ;ﬁl =, Divorcio | 16 MANA VARIOUS ARTISTS LOS TIGRES DEL NORTE
| i — ECLIPSE (WARNER LATINA} BACHATAHITS 2004 {J&N/SONY DISCOS) HERENCIA MUSICAL: 20 BOLEROS ROMANTICOS {FONOVISAUG)
42 |51 LUPILLO RIVERA Live | 26
UNIVISION 310176/UG (9.98/13.98) SIN BANDERA JERRY RIVERA PEPE AGUILAR
DEVIAJE {SONY DISCOS) CANTO A MI IDOLO.. FRANKIE RUIZ {ARIOLA/BMG LATIN} CON ORGULLO POR HERENCIA {UNIVISION/UG)
45|45 CONJUNTO PRIMAVERA/PESADO Dos Romanticos De Corazon | 16
UNIVISION 310175/UG 9 98/13.98) LUIS MIGUEL DIVING JOAN SEBASTIAN
| 31 IS LUIS FONS! Abrazar La Vida | 3 33 (WARNER LATINA] TODO A SUTIEMPO (LUARI COLECCION OE 0RO (MUSART/BALBOA)
UNIVERSAL LATING 001403 {16.98 CO/OVD) [W] ST RGBS M
24|29 NA @ Revolucion De Amor | 1 SINCERO {SONY DISCOS) REGGAETONHITS 2004 (J&N/SDNY DISCOS) PROYECTO AKWIO {UNIVISION/UG)
WARNER LATINA 48566 {10.98/18.98)
DAVID BISBAL LUNYTUNES & NORIEGA VARIOUS ARTISTS
39|43 OBIE BERMUDEZ Confesiones | 29 CORAZON LATINO (VALE/UNIVERSAL LATINO) MAS FLOW (I} HISTORIA MUSICAL OEL PASITO DURANGUENSE {DISA}
EMI LATIN 84647 {14.35 CD}
A LA DREJA DE VAN GOGH VARIOUS ARTISTS L0S BUKIS
3337 ggmﬂg&;ﬁ(gﬁaﬁg\gﬁXFRA DecideTu | 3 L0 QUE TE CONTE MIENTRAS TE WACIAS LA DORMIOA (50N Discos) R 2004 ANO DE EXITOS REGGAETON (UNIVERSAL LATINO) 25 JOVAS MUSICALES (FONOVISAUUG!
" ALEJANDRO SANZ VARIOUS ARTISTS PANCHO BARRAZA
38 |49 SUES;EZQEHJDLA‘%& o Coleccion De Oro | 30 NOESLOMISMO (WARNER LATINA) SALSAHITS 2004 (JGN/SONY DISCOS) LAS ROMANTICAS OF PANCHO BARRAZA [MUSART/BALBOA)
‘M 19 | 56 BANDA EL RECODO PorTi | 7 MANNY MANUEL GRUPO MANIA LOS TIGRES OEL NORTE
FONOVISA 350885/UG (9.98/13.98) [W] SERENATA (UNIVERSAL LATINO) HOMBRES DE HONOR [UNIVERSAL LATINO) HERENCIA MUSICAL 20 CORRIDOS INOLVIDABLES (FONOVISAUGH
U 53 | 50 LOS CADETES DE LINARES 30 Inolvidables | 5 4 MANA VARIOUS ARTISTS LUPILLO RIVERA
UNIVISION 310127/U6 (9.98/13.981 [H] LUNA {WARNER LATINAI MERENHITS 2004 (J&N/SONY 0ISCOS} LIVE (UNIVISIONAUG)H
41 ABAQUINTANILLAIN PRESENTS KUMBIA KINGS af i ¥ mana OLGA TANON CONJUNTO PRIMAVERA/PESADD
- SOL (WARNER LATINA) APURO FUEGD {WEACARIBE/WARNER LATINAS DOS ROMANTICOS DE CORAZON (UNIVISION/UG)
50174 P{'ﬁﬁfﬁ@{‘élg,’}%‘f SOLIS Tu Amor 0 Tu Desprecio | 1 | onira nazanto L T R Ve
PORTI (SONY DISCOS} EL CARNAVAL DE LA VIDA {LIDERES} DECIOE TU (FONOVISA/UG)
44138 VARIOUS ARTISTS Bachatahits 2004 | 38
J&N 93177/SONY DISCOS {15 98 EQ CO} 4 CRISTIAN CELIA CRUZ PEPE AGUILAR
N 3 AMARES (ARIOLA/BMG LATIN} LA MAS GRANDE HISTORIA JAMAS CANTAOA (LIDERES) COLECCION DE 0RO (MUSART/BALBOA)
47 | 33 INTOCABLE 2 Nuestro Destino Estaba Escrito | 1 A R A A FANTAO AR O
EMI LATIN 90524 (16,98 CO} GARGOLAS CELIA CRUZ BANDA EL RECODO
4131 VICO € En Honor A La Verdad | 5 THE RETURN (SELLOS ASOCIADOS/VI} EXITOS ETERNOS Il {UNIVERSAL LATING) PORTI (FONOVISA/UG)
EMICATINGD 2413 WIC0) W) JULIO IGLESIAS VARIOUS ARTISTS LOS CADETES DE LINARES
45 16354 CUISILLOS Las Romanticas De Cuisillos | 16 OIVORCIO (SONY 0ISCOS} BACHATAHITS 2003 (J&N/SONY DISCOSK 30iNOLVIOABLES (UNIVISION/UG)
MUSART 2709/BALBOA (6.98 CD}
LUIS FONSI TONO ROSARIO MARCO ANTONIO SOLIS
57 | 64 LOS ANGELES AZULES/LOS ANGELES DE CHARLY Encuentros De Angeles Vol.2 | 28 ABRAZAR LAVIDA {UNIVERSAL LATINO} AMIGO MIO: TOND ¥ SUSEXITOS (WEACARIBEMWARNER LATINA} TU AMOR 0 TU OESPRECIO (FONOVISAUG)
FONDVISA 350953/UG (8 98/12.98)
E - MANA VARIQUS ARTISTS INTOCABLE
43 ] 61|60 L’ﬁ,ﬁ.—;\, ElEsED) Ni De Aqui Ni De Alla | 25 REVOLUCION O AMOR (WARNER LATINA) 2004 ANO DE EXITOS: BACHATAS Y MERENGUES (UNIVERSAL LATINO) NUESTRO OESTINO ESTABA ESCRITO (EMI LATIN)
=7 oo 0BIE BERMUDEZ NUEVA ERA il L0S ANGELES AZULES/LOS ANGELES DE CHARLY
EC-. o PACESE TT ER B CONFESIONES {EMI LATINI MAKE WAY {OLE} ENCUENTROS OF ANGELES VOL 2 (FONOVISAIUG)
49170 |68 TEGO CALDERON El Abayarde | 49 & hums with the greatest sales gains this week. @ Recording Industry Assn. Of Amenca (RIAA) certification for net shipment of 500,000 album untts {Galdl. A RIAA certfication for net shipment of 1 mil-
WHITE LION 53021/8ME LATIN {14.98 C0) lion units (Platinum). @ RIAA certification for net shipment of 10 million units (Qiamondl. Numeral (ol\owin%/ Platinum %r Diamond symgul indcicares aibum’s mum-’rlannum ;ev;g.oz%r hoxe‘dnse)ts, ang rrit(:fuhle
. 3 R albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awerds; © Certification for net shipment of 100,000 units (Oro). A Certifica-
M 48 | 46 JERRY RIVERA Canto A Mi Idolo...Frankie Ruiz | 33 tion 2f 200,000 units (Ig’lelnino). A7 Certification of 400,000 units (MSm-PIannu). “Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices
ARIOLA 56502/BMG LATIN {15.98 CO) marsed EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth
Heatseeker Impact shows aibums removed from Heatseekers this week,hl] indicates past or present Heatseeker itle. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved
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Acts Surmount Brazil’s
Language Barrier

BY TOM GOMES

SAO PAULO, Brazil—When the
Brazilian version of TV show “Pop-
stars” debuted in 2002, it spawned the
mega-successful girl group Rouge.
The program had another hit the
following year with boy band Br'oz,
which went on to become one of the
country’s top-selling acts of the year.
But aside from the “Popstars” prod-
ucts signing with RGB/Sony Brazil,
the bands have something else in

music styles.

“The remaining space on radio is
controlled by English-language artists,
which leaves us only soap-opera sound-
tracks as the main vehicle to promote
music sung in Spanish,” Schiavo says.

Of course, there are exceptions,
notably Mexican rock band Mana,
which is signed to Warner. The group’s
single “Vivir Sin Aire” has performed
well on Brazilian charts, boosted by its
inclusion on the soundtrack to Globo
network soap opera “Mulheres

BR'0Z: COVERING CARLOSVIVES—IN PORTUGLIESE

common.

Rouge’s first hit single was “Ragatan-
ga,” a Portuguese version of “Aserejé,”
the international hit originally record-
ed by Spanish group Las Ketchup. And
Br'oz’s hit single is “Prometida,” which
is a Portuguese take of Carlos Vives’
Latin hit “Fruta Fresca.”

TRANSLATING INTO SUCCESS

This phenomenon underscores a
curious paradox: Latin music, in its
original language and recorded by the
original artists, typically faces an uphill
battle when trying to penetrate the
Brazilian market.

But when translated into Por-
tuguese, the songs stand a greater
chance of becoming hits.

“There is no doubt that it is diffi-
cult for Latin artists to break in
Brazil,” says Millard Engleka, chair-
man of Sony Brazil.

The reasons, he says, are cultural as
well as commercial.

In Latin America, Brazil is a “cul-
tural island” isolated by language. Iron-
ically, the country is a melting pot of
nationalities.

“Brazil has its own music—cultivat-
ed over generations—and Brazilian peo-
ple remain steadfast to that music and
its natural progressions,” Engleka says.

As a result, “the space for Latin
music on Brazilian radio program-
ming is minimal,” says Alexandre
Schiavo, VP of marketing and A&R for
Sony Brazil.

“Annually, even in such a large
country as Brazil, only three or four
songs in Spanish find space on impor-
tant radio stations. Our local market is
very strong and diverse in terms of

Apaixonadas.”

Still, such success is rare.

“They have been successful here first
and foremost because they are an
exceptional rock band in any lan-
guage,” Engleka says.

“Also, 1 believe the rock genre is gen-
erally more open to a non-Portuguese-
speaking artist as opposed to other gen-
res,” he adds.

Which makes the rise of Rouge and
Br'oz all the more remarkable.

“Popstars” was developed as a part-
nership among Brazilian TV network

SBT, Argentina-based producer RGB
and Sony Music Brazil.

The show was a ratings success in
2002 and 2003. And the two bands that
it generated rode those coattails to the
top.

In 2002, Rouge shared the sales
spotlight with new EMI group Tribal-
istas. In 2003, Br'oz did the same with
Warner artist Maria Rita.

According to Schiavo, the combined
sales of Rouge and Br'oz exceed the 2
million mark.

When Schiavo suggested “Aserejé”
as a track for Rouge to record, “every-
one thought [ was mad,” he says.

But RGB, which also handles the
group, agreed to record the song. Pro-
pelled by “Ragatanga,” Rouge’s debut
album sold more than 1 million
copies.

“After that experience, I thought it
was time to find an artist to record Car-
los Vives’ ‘Fruta Fresca,” a song that had
a huge influence on me when [ worked
with Latin music in New York and
Miami,” Schiavo says.

When RGB confirmed it would pro-
duce a male version of “Popstars,” Schi-
avo targeted the group. “Prometida,”
which features a vallenato rhythm,
reached No. 2 on Brazil's radio charts.

“It is new, it has been given exposure
and has been translated into Por-
tuguese,” Engleka says.

Schiavo says an annual Latin music
festival in Brazil could help develop the
genre and the artists in the country.

“Music consumers in Brazil are very
open to new stuff,” he adds. “They only
need a great idea to introduce them to
the richness of Latin music, which has
many connections with the musical
spirit of Brazilian people.”

ROUGE: LAS KETCHUP COYER HELPED DEBUT SELL MORETHAN 1 MILLION

'Sféi_sso'r Slsters Set

i S i

To Cut Up Dancefloor

New York-based Scissor Sisters
create smart, sexy and playful pop
music. One listen to the quintet’s self-
titled debut album makes this abun-
dantly clear.

Also certain is the group’s raven-
ous appetite for all music, from disco
and funk to rock and cabaret.

Bandmates Jake Shears, Baby
Daddy, Ana Mantronic, Paddy Boom
and Del Marquis have obvious soft
spots in their hearts for the sounds of
Prince, Frankie Goes to Hollywood,
Roxy Music, Donna Summer and
others who reveled in breaking down
musical borders.

Simone Denny—and he appears in
the song’s video, appropriately play-
ing the part of the club DJ.

Also keeping a busy schedule is
Harris’ former Thunderpuss partner,
Chris Cox.

In addition to remixing Hilary
Duff’s “Come Clean” and Stacy Orri-
¢o’s “I Promised”—as well as creat-
ing Janet Jackson’s “Janet Megamix
04"—Cox has been in the studio
working with artist Gioia on her
Koch album debut.

On the radio front, Cox has a new
mix show on rhythmic top 40 KDLD

Though wholly origi-
nal, “Scissor Sisters”
(Polydor UK., due Jan.
26) finds the five “sisters”
paying delicious homage
to several acts that have
come before.

“Take Your Mama Out
All Night” is vintage
Elton John. “Lovers in
the Back Seat” recalls
*70s-era David Bowie. A

Beaf
Box.

By Michael Paoletta

mpaoletta@biliboard.com

cover of Pink Floyd’s “Comfortably
Numb” sounds like a long-lost Bee
Gees recording as revisited by Giorgio
Moroder. As for “It Can't Come
Quickly Enough,” think Pet Shop
Boys.

Throughout, Scissor Sisters create
unabashed pop music. For this fab
five, pop is not a dirty word. For that,
we should all be grateful.

Still, one question remains: How is
it possible that the dazzling “Scissor
Sisters” remains without a U.S. label
to call home? This needs to be cor-
rected. Now.

ALLTHINGS SEPARATE: Barry Harris,
formerly of production duo Thunder-
puss, has remixed “Everybody Wants
to Emerge,” which will be included
on “What’s That Sound,” the sound-
track to the hit reality-TV show
“Queer Eye for the Straight Guy.”
Capitol will release the soundtrack
Feb. 10.

Alegal mash-up, “Everybody
Wants to Emerge” intertwines Billy
Squier’s “Everybody Wants You” and
Fischerspooner’s “Emerge.”

Harris also remixed the show's
theme song, “All Things (Just Keep
Getting Better)” by Wide Life With

Los Angeles. Airing Saturday nights,
the two-hour “12 Inches of Cox” fea-
tures exclusive mixes from Cox, as
well as works-in-progress.

DIVA DYNAMITE: Expect Star 69
Records to unleash “Divas to the
Dancefloor” next month. The 13-
track compilation spotlights such
diva-drenched tracks as Sesso Mato’s
“I Need Somebody,” Industry’s
“Release Me,” Bob Sinclar’s “Kiss My
Eyes” and Suzanne Palmer’s “Love 2
Love You.”

FOR THE RECORD

Due to a processing error, Nos.
7-11 in the Hot Dance Club Play
Artists chart in the 2003 Year in
Music issue (dated Dec. 27) were
ranked incorrectly. The revised
recap has Murk at No. 7, followed
by Whitney Houston, Jewel, Debo-
rah Cox and Seal at Nos. 8, 9, 10
and 11, respectively. The incorrect
chart listed only 10 artists; the list
of 25 Hot Dance Club Play artists
has been properly amended at bill-
board.com.
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TITLE
IMPRINT & NUMBER/DISTRIBUTING LABEL

HOT DANCE

Sales data compiled by N Nielsen

SoundScan .
Artist

¥ NUMBER 1 :%%% 3 Weeks At Number 1

ME AGAINST THE MUSIC Britney Spears Featuring Madonna %
JIVE ST75120MBA @ @

NOTHING FAILS/NOBODY KNOWS ME Madonna

MAVERICK 42682/ WARNER BROS. (D @

(THERE'S GOTTA BE) MORE TO LIFE Stacie Orrico %

FOREFRONT 52925VIRGIN &

RUBBERNECKIN' (PAUL OAKENFOLD REMIX)
BMG STRATEGIC MARKETING/RCA 54218RMG B €

Elvis Presley

BREATHE (REMIXES)
MAVERICK 4268 WARNER BROS. GO

Michelle Branch %

: SYMPATHY FOR THE DEVIL (REMIXES)

The Rolling Stones =
ABKCO 719666 @

THE DISTRICT SLEEPS ALONE TONIGHT The Postal Service =

SUB POP 70614 B @

I'M GLAD (REMIXES)

Jennifer Lopez =
EPIC 79952/SONY MUSIC ® @

BORN TOO SLOW
V22734 © @

The Crystal Method

HAREM (REMIXES) Sarah Brightman

- NEMO STUDIO 53240/ANGEL @

OFFICIALLY MISSING YOU (REMIXES) Tamia =

ELEKTRA 47436/EEC (D @

STUCK (THUNDERPUSS REMIX) Stacie Orrico =

FOREFRONT 38863VIRGIN (&

YOU PROMISED ME (TU ES FOUTU) In-Grid
BENZ STREETWAAKD T5434/ZYX @ @
HOLLYWOOD (REMIXES) Madonna %

MAVERICK 42633/WARNER BROS. @ @

PAVEMENT CRACKS {REMIXES) Annie Lennox

J 55884/RMG

THROUGH THE RAIN (HEX HECTOR/MAC QUAYLE REMIX)
MONARC/ISLAND 063733/1DJMG D @

Mariah Carey =

ROCK YOUR BODY, ROCK Ferry Corsten
842 @

| FLY AGAIN
TOMMY BOY SILVER LABEL 4Z¥TOMMY B0Y @ @

Kristine W =

| TIMEOF OUR LIVES/CONNECTED

Paul Van Dyk Featuring Vega 4 %
MUTE 9225 @

3| ALL NIGHT LONG
| JENSTAR 1384 &

Seduction With Saddler

I WAITING FOR YOU (REMIXES)

Seal %
WARNER BROS. 4265 (D @@

HYPNOTISED Paul Dakenfold

SIRE/REPRISE 42661/WARNER BROS. @ €@

| A TOAST TO MEN (F**K THE MEN)

Willa Ford Featuring May <
LAVA 88255/AG @ @

GETIT TOGETHER (REMIXES) Seal
WARNER BROS. 42645 (D
DIE ANOTHER DAY (REMIXES) Madonna %

WARNER BROS. 42452 D @
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(1) "<l SOMETHING HAPPENED ON THE WAY TO HEAVEN  Deborah Cox 1| SARAH MCLACHLAN Remixed
JRMG NETTWERK 58763/AR{STA
2 W NEVER (PAST TENSE)  The Roc Project Featuring Tina Arena 2 MARIAH CAREY The Remixes
TOMMY BOY SILVER LABEL/TOMMY g0Y COLUMBIA 87154/SONY MUSIC
® E ALONE Lasgo 3 k8l THE POSTAL SERVICE Give Up
ROBBINS SUB POP 595 [H])
4 n GIA Despina Vandi 4 Al LOUIE DEVITO N.Y.C. Underground Party 6
ULTRA DEE VEE 0008/MUSICRAMA
(5 ) 3 | BEGIN TO WONDER Dannii Minogue 5 ‘T8 ENIGMA Voyageur
ULTRA VIRGIN 91929
(6 ) HEY YA! Outkast | 3 ‘B8 BASEMENT JAXX Kish Kash
ARISTA XL 93878"/ASTRALWERKS [M]
7 [E] YOU PROMISED ME (TU ES FOUTU Gri ike It
@ . | You PROMISE { ) in-Grid | [P n | THE HAPPY BOYS Dance Party (Like It's 2004)
© n MILKSHAKE Kelis | K3 n ‘'Yl THE CHEMICAL BROTHERS Singles '93 - ‘03
STAR TRAK/ARISTA FREESTYLE DUST/ASTRALWERKS 92714"/VIRGIN
9 n 2 BABY BOY Beyonce Featuring Sean Paul 9 n LOUIE DEVITO Louie DeVito Presents: Ultra.Dance 04
COLUMBIA ULTRA 1175
20 IT'S MY LIFE N w i
. IT'S MY oDout | [T . L VARIOUS ARTISTS Verve//Remixed2
(11] n 2| ME AGAINST THE MUSIC  Britney Spears Featuring Madonna | iR w2 MmoBy 18: B Sides + DVD
V221173
12 <} IF YOU'RE NOT THE ONE Daniel Bedingficld | JRP) "!| PAUL OAKENFOLD Perfecto Presents... Great Wall
ISLANO/IDJMG SIAE/REPRISE 48558 WARNER BROS.
(13 YOU'RE SO BEAUTIFUL Donna Summer | K131 19 4] VARIOUS ARTISTS Ministry Df Sound: The Annual 2004
MERCURY/UTV ULTRA 1181
14 22| ROCK YOUR BODY Justin Timberlake | JRE L&H PRAFUL One Day Deep
JIVE N-CODED 4244/RENOEZVOUS
(15) ‘- L] CRAZY IN LOVE Beyonce Featuring Jay-2 | JREM 15 [EEH PAUL VAN DYK Reflections
I COLUMBIA & MUTE 9229" [H])
16 JUST THE WAY YOU ARE Milky 17 [E8l VARIOUS ARTISTS 30th Anniversary Collection: Ultimate Disco
| ROBBINS MADACY 4981
17 WHEREVER YOU ARE (I FEEL LOVE) Laava 23 |2 BT Emotional Technology
ROBBINS { NETTWERK 30344 [H]
18 RIE Y LLORA celiacruz] 18X 25 [FX1| THE HAPPY BOYS Trance Party (Volume Three)
SONY DISCOS | ROBBINS 75038 [M]
| sLow Kylie Minogue | [EL] "N MIKE RIZZO Webster Hall's New York Dance CD V.6
=9 CAPITOL { WEBSTER HALL NYC 35
E Drunkenmunky BOND Bond: Remixed
| ULTRA l{ MBO/DECCA 001117/UNIVERSAL CLASSICS GROUP

DEEPEST BLUE
ULTRA

FANN 22

AT THE END
MADE

Deepest Blue £ UNDERWORLD Underworld 1992-2002
i JBO 27175V2
iio 22 ” +3| BJORK Greatest Hits
- ELEKTRA 62787/EEG

APPRECIATE ME
STAR 69

Amuka Featuring Sheila Brody

(23 X 00 THALIA

| Thalia's Hits Remixed
| EMILATIN 81595 [H]

WAITING FOR YOU
WARNERBROS.

KINKY
SONIC 360 30338/NETTWERK

Seal Atlas

24 .9-1

ALL THlNGS {JUST KEEP GETTING BETTER)

i
Widelife With Simone Denny

STEPHANE POMPOUGNAC
PSCHENT/WAGRAM 28996/MS!

Hotel Costes V.6

25 ) 'Il"-'lt't_li

- Uance Airplay tties showing an increase in detections over the previous week, regardiess of chart movement. Compiled from a national sample of airplay suppiied by Nielsen Broadcast Data Systems’ radio track service. 6 dance stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. A title which has been on the chart for more than 20 weeks will generally not
receive a bullet, even if it registers an increase in detections. Titles below the top 15 are removed from the chan after 26 weeks. ©2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. @B Electronic Albums with the greatest sales gains this week. @ Recording Industry Assn. 0t America (RIAA) certification for net shipment of 500,000 alburm units {Gold). A RIAA cerbfication for net ship-
ment of 1 million units {Platinum). 4 RIAA certification for net shipment of 10 milfion units {Diamond}. Numeral foliowing Platinum or Oiamorid symbof indicates album’s multi- platinum level. For boxed sets, and double albums with running tme of 100 minutes or more, the RIAA mulfiplies shipments by the number of discs and/or tapes. "Astensk indicates LP is available. Most tape prices, and CO prices for BMG and
WEA labels, are suggested lists. Tape prices marked EQ, and all other CO prices, are equivalent prices, which are projected from wholesale prices. [M] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved
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g E TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist g E TITLE IMPRINT & NUMBER;DISTRIBUTING LABEL Artist
s NUMBER 1 sz 1 Week At Number 1 2612937 JUST A LITTLE MORE LOVE  AsTRauwERKs 7592 David Guetta Featuring Chris Willis
2.1 3 A THOUSAND BEAUTIFUL THINGS (RAUHOFER, G&D, BIMBO JONES) . #romorms Annie Lennox 27 ) 33} 44 BORN SLIPPY NUXX 80778022 Underworld
3] 4 STONED (DEEP DISH REMIX) ssismsot Dido 28] 34|38 1000 YEARS  10uM» v SLyER LABEL 6aTOnY B0Y Arthur Baker Featuring Astrid Williamson
416 LUCKY STAR Xt 38878/ASTRALWERKS Basement Jaxx Featuring Dizzee Rascal 29 ) 37| 45 ROCK YOUR BODY, ROCK  mooNsHINE 83192 Ferry Corsten
719 WONDERFUL (S. KLEINENBERG & D. AUDE MIXES) . rromoRMG Annie Lennox 30141 — BURNING  BENZ STREET/EPISODE 1253WAAKO Robbie Rivera & Axwell Feat. Suzan Brittan
617 YOU'RE SO BEAUTIFUL  MERCURY PROMOUTY Denna Summer 31) 38|47 KISS MY EYES smnso 1213 Bob Sinclair
8112 ADDICTED (REMIXES) INTERSCOPE PROMO Enrique Iglesias = 28| 26 GUAJIRA (ROGER SANCHEZ REMIX) UNIVERSALLATING PROMO Emmanuel
9113 RELEASE ME (RAUHOFER, MORRIS, CRUZ & BAGZ, MIDNIGHT SOCIETY) smassim Industry 30| 25 FOREVER M:A0REAMWOALO 005 Mia
13| 20 NOTHING FAILS (REMIXES) MAVERICK 2662WARNER BROS. Madonna 34 1 40| 48 ONENESS (FRED JORIO REMIXES) naman i Damian Featuring Sasha Lazard
501 ME AGAINST THE MUSIC e 57757_ Britney Spears Featuring Madonna = [£35) 43| — HARU (WIDELIFE MIX) RomaNN PROMO Haru
112 ARE YOU READY FOR LOVE  s0UTHERN FRIED 1177/ULTRA Elton John W 35| 41 RIE Y LLORA (THE REMIXES) son 0iscos pROMO Celia Cruz
16| 211 BREATHE (REMIXES) MAVERICK 42589/ WARNER BROS Michelle Branch = ;:ﬁ:s HOT SHOT DEBUT :J53¢
151 19 FALLEN (REMIXES) aristapromo Sarah Mclachlan= E37 J .13y ME, MYSELF AND | (JUNIOR'S REMIX) coiumsia promMO Beyonce »
10 5 BELIEVE oMMy 80Y SILVER LABEL 2431/TOMMY BOY Murk 25|22 [ MY LOVE IS ALWAYS  UNCOMMON TRAX 003 Saffron Hill
19| 23 THE H-URTING OEE VEE 001 Mac Quayle Featuring Donna Delory 311611 FLY AGAIN {K&S PROJECT, R. ROSARIO, SCUMFROG, J. VASQUEZ MIXES) 1ouy oY SILVER LABEL 224 TOMMY BOY Kristine W 2
211 30 GIVE IT UP rossins 720 Kevin Aviance 40 1 45| — | INTO THE LIGHT  ucueracTio PROMO Cause And Effect
221 31p FAKE  simpLyRE0 COM PROMO/RED INK Simply Red 36| 32| BEAUTIFUL OUTSIDE (MINGE BINGE & E-SMOOVE MIXES) MeAN RE0 PROMO Velocity Code
14110 NOBODY KNOW; ME (P. RAUHOFER, ABOVE & BEYOND, MOUNT SIMS MIXES) maveick paOMOWARNER BROS. Madonna 42 3 L0 B SLIPPIN' AWAY  nos ausic 200 Sweet Rains
23|28 WALK ON BY  0AYLIGHT PROMO/EPIC Cyndi Lauper 32( 241 | ROCK WIT U (AWWW BABY) [A. VAN HELDEN & POUND BOYS]  MURDER INC/DEF Jam 01608/D.MG Ashanti %
17| 11 MILKSHAKE (X-PRESS 2 & DJ ZINC MIXES) STARTRAK PROMO/ARISTA Kelis"‘i’. 27118 “.'.‘.;3! BABY BOY (J. VASQUEZ & M. JOSHUA MIXES) columsiarsss? Beyonce %
24|29 | GET IT OFF (THAT KID CHRIS REMIX) . rromoRme Monica I YOU GOT ME acrzoe Giovanna
18] 17 DO U GOT FUNK?  uncoMvon TRAX 002 _ Big Bang Theory 46 4 ] ]T_'L " || FACE TO FACE vnar promo Daft Punk
& POWERPICK & 39| 27 [4EH| | FEEL LOVE 8LUE MAN GROUP PROMO/LAVA Blue Man Group Featuring Venus Hum
26 SLOW caprmoL ssse Kylie Minogue = 49| 46 ", 1 AS THE RUSH COMES uitratis Motorcycle
11] 8 E, WAITING FOR YOU (THICK DICK, PASSENGERZ, 29 PALMS, D. CARTER) warnersros 4% Seal ¥ 42135 _: JUST ABOUT HAD ENOUGH smarsgizs Beat Hustlerz Featuring Thea Austin
12 BABY, I'M IN LOVE {BORIS & BECK, NORTY COTTO MIXES) ewmiLatin 2e72VvIRGIN Thalia = B 46| 36 1| THIS BEAT IS rwistensom Superchumbo
20( 15 L 'M WAITING  viskerowo Aubrey Vs. Johnny Vicious

@ Tities with the greatest sales or club play increases this week. Power Pick on Ciub Play is awarded for the largest point increase among smgles betow the top 20. The Club Play chartis compiled from a national sample of reports from club DJs < Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single, or CD single respec-
Vinyl M

tizely, based upon availability. On Dance Singles Sales chart: @ CD Single available. ¢ CO Maxi-Single

Cassette Maxi-Singte available. ©2004, VNU Business Media, Inc. and Nielsen ScundScan, Inc. Al rights reserved
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Endorsements Offer More Than Money

BY DEBORAH EVANS PRICE

NASHVILLE—In this time of waning
record sales and Internet piracy, cor-
porate endorsement deals have be-
come increasingly important for
country recording artists to sustain
long-term careers.

“The money that is generated from
record sales does not creale enough
to advertise on a major national
basis,” says Scott Siman of Nashville-
based RPM Management.

“There’s just not enough money
generated to do that, so artists have
to look outside their record compa-
nies for marketing partners to create
awareness and visibility,” says Siman,
who manages Tim McGraw.

McGraw has such a deal with Bud
Light, where Siman says the brewery’s
TV commercials have worked as a pro-
motional vehicle. In addition to fea-
turing McGraw in spots that have run
during the Super Bowl! and the Acad-
emy Awards, Bud Light has helped
fuel McGraw’s road show for seven

years by providing tour support.

In turn, such major brands as Mr.
Coffee and Cover Girl have actively
courted country artists to promote
their own products (see story, page 1).

PONY UP THE DOUGH

Another example of a common
endorsement deal is the one Trick
Pony has with Price Oil that keeps
its tour equipment and personal
vehicles filled with gas.

Trick Pony’s Heidi Newfield says
these deals are essential to an act’s
livelihood.

“It can literally take an artist [who
is] having a mediocre year income-
wise to having a great year,” Newfield
says, “because that company has
gone to the table and helps them out
with what they would have otherwise
paid dearly for.”

Newfield speaks from experience.
She and fellow Trick Pony members
Ira Dean and Keith Burns each have
endorsement agreements with dif-
ferent car dealerships and eyeglass

BY DEBORAH EVANS PRICE

NASHVILLE—For the third con-
secfitive year, Universal Music &
Vid¢o Distribution finished the year
as the top distributor of country
albums, with a 32.6% total share of
the market from Dec. 30, 2002,
through Dec. 28, 2003.

UMVD ended 2003 up nearly four
percentage points from the previ-
ous year, after finishing 2002 with a
29.2% share of the market. UMVD
held the top spot during each quar-
ter of 2003, bolstered by such
strong-selling releases as Shania
Twain’s multi-platinum “Up!” (Mer-
cury), the continuing strength of
Toby Keith’s 2002 set “Unleashed”
(DreamWorks) and his late-2003
release “Shock’n Y’All” (Dream-
Works), which debuted at No. 1 on
The Billboard 200 and the Top
Country Albums charts.

BMG finished the year with the
second-largest country market
share. As record sales continued to
slip throughout the industry in
2003, BMG ended the year with a
22% share, down from the 24.3% it
accumulated in 2002.

The company’s 2003 market
share was fueled by Brooks &
Dunn’s “Red Dirt Road” (Arista
Nashville) and Alan Jackson’s
“Greatest Hits Volume Il and Some
Other Stuff” (Arista Nashville). Nip-
per looks to see its number pop up
in early 2004 with the Feb. 3
release of superstar Kenny Ches-
ney’s new album, “When the Sun
Goes Down” (BNA).

WEA closed out 2003 in third

UMVD Top Country Distributor

U.S. Market Share
By Distributor:
Country Albums

UNIVERSAL

32.6%
29.2%

24.3%

INDIES

8.2%
Jan.-Dec.
2003 [
7.6% Jan.-Dec.

2002

SOURCE: NIELSEN SOUNDSCAN

place with a 15.3% share, down
from 18.2% at the end of 2002.
Sony took fourth place, notching
14.4%, down from 15.4% last year.

Sales were up in 2003 for the
independents, which finished the
year with a total of 8.2% of the mar-
ket, up from 7% in 2002. Likewise,
EMI Music Marketing gained
ground in 2003, finishing with a
7.6% share of the country market,
up from 6% the previous year.

companies. Newfield also has a deal
with Wrangler endorsing its line of
20X jeans. The company provides
her and the Trick Pony band with
jeans, along with its crew members.

The agreement has sparked an
increase in sales of 20X product for
Wrangler and elevated Newfield’s vis-
ibility through special promotions at
Western-wear retailers.

According to Wrangler market-
ing manager Edyie Brooks-Bryant,
consumers who buy $30 worth of
Wrangler get a free 22-inch-by-28-
inch Newfield poster and then reg-
ister to win tickets and meet-and-
greet passes.

“The retailer will run a print ad in
its local newspaper or a radio spot,
which gives Heidi exposure, and it tells
the concert [location],” Brooks-Brvant
says. “We offer that to any retailer in
any market where they are touring.”

GIVING SALES A LIFT

Corporate sponsorships not only
help in terms of tour support: The
increased visibility also stimulates
album sales.

“If five people walk in and see the
stand-up of Eddie [Montgomery] and
I with Jim Beam [and] if only two of
the five buy records, they maybe
would have not bought [our album]
if they wouldn’t have walked into the
store,” says Troy Gentry of Mont-
gomery Gentry, referring to the
duo’s endorsement of the bourbon
maker. “So every little bit helps.”

Siman says exposure also pushes
catalog sales. “You see results in
record sales, and you see it with
respect to your catalog sales. Tim has
an incredibly active catalog. He’s not
just simply depending on his current
record—he sells a lot of catalog
records in each particular year.”

A strong corporate partner can be
a tremendous asset in an album’s
launch, as evidenced by the synergy
between DreamWorks and Ford on
Toby Keith’s “Shock’n Y’All” album.

“We started talking about six or
seven months before the record
came out and put together a plan
[that] allowed Ford to participate in
the launch and, of course, to capi-
talize on [its] huge involvement with
Toby, which was $128 million in con-

KIMBRELL: FORD HELPED BOOST
TOBY KEITH'S VISIBILITY

sumer advertising,” says John Rose,
DreamWorks Nashville senior exec-
utive of sales and marketing.

Rose says they worked together to
create a consumer sweepstakes that
will award a winner a Ford truck.
Iintry blanks were available on
Keith’s Web site and in his album. At
press time, the contest had generat-
ed approximately 95,000 entries.

“We worked with Ford at their
trade show and various dealer pro-
motions around the country,” Rose
explains. “We've worked with their
involvement in civic organizations,
such as [Future Farmers of Ameri-
cal, basically trying to plug in to
whatever they are doing.”

According to Keith’s manager,
T.K. Kimbrell of Nashville-based
TKO Artist Management, Keith’s
deal with Ford is “massive.”

Kimbrell says, “There are actually
two separate deals with Ford. There’s a
spokesperson commercial deal that
Toby performs in the commercial. He
writes the music for the commercial
and is just an overall spokesperson for
Ford trucks, and then there’s the spon-
sorship |for the] Shock’n Y'All tour.”

Ford Trucks not only utilizes
Keith in national TV commercials,
the company also built a special
transforming truck that is part of the
stage set for Keith’s tour.

Kimbrell savs the relationship with
Ford has boosted his client’s visibility.

“It’s half the battle these days just
making the connection of who the
artist is,” he says, adding that with
the demise of the Nashville Network
(which switched to Spike TV), artists
lost a prime avenue for TV exposure.

Keith’s deal with Ford has been
renewed for 2004. Ford division mar-
keting communications manager
Rich Stoddart is enthusiastic about
the continuing partnership.

“We can’t imagine him not being a
part of the Ford family and us not
being a part of his family for the long
term,” Stoddart says. “He says his
Daddy drove [Fords]. He drives them.

“One of the things we are the
most proud of about this relation-
ship is that it isn’t something we are
trying to force. Everyone has seen
those relationships—maybe more so
in the automotive industry than any-
where. Someone decides, ‘Let’s sign
so-and-so up, because that’s going to
make us look hip and cool.” You
know what? If it doesn’t have a level
of honesty and reality about it, you're
going to get found out.”

Sony Nashville Gets Gershon

Tracy Gershon has been
named senior director of
A&R and artist development
at Sony Music Nashville,
where she previously was an
A&R consultant. Prior to
joining Sony, Gershon was a
partner in Fitzgerald-Hart-
ley Management’s High
Seas Music Publishing and
the Gershon Music Group.

In other Music Row

Nashville
8cgn.e

By Phyilis Stark

pstark@billboard.com

ARTIST NEWS: Chalee
Tennison and Roxie Dean
exit the DreamWorks
Records artist roster
along with newcomer
Amanda Wilson.
Country Radio Broad-
casters will recognize
1 Alabama with a Career
| Achievement Award dur-
ing the CRB’s Country
Music DJ Hall of Fame

news, longtime ASCAP
writer/publisher rep Michael Doyle
joins Major Bob Music as profes-
sional manager. Lane Turner and
Brian Nash also join the Major Bob
songwriting staff.

Former Lyric Street Records
director of A&R Shelby Kennedy
joins TriStar Sports & Entertain-
ment Group as a Nashville-based

partner in the management firm.

Industry veteran Barry Freeman
has teamed with Lisa Austin to
form Freeman/Austin Entertain-
ment, which specializes in produc-
ing satellite radio tours for artists
and labels. Austin most recently
was director of sales and marketing
for Gavin magazine.

dinner March 2 in Nash-
ville. The award recognizes an indi-
vidual or group who has made a sig-
nificant contribution to the
development and promotion of
country music and country radio.
Josh Turner will open 22 dates
on Brooks & Dunn’s Red Dirt
Road tour beginning in mid-Febru-
ary. Joe Nichols is also on the bill.
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SRES | IMPRINT & NUMBER/DISTRIBUTING LABEL 2 3| IMPRINT & NUMBER/DISTRIBUTING LABEL S
S sz 8 EYAR) JO DEE MESSINA Greatest Hi
5 'Q\ NUMBER 1 3¢ 2 eRnoNEmeer CURB 78790 (18.98 CO) reatestHits | 1
111 | TOBY KEITH A’ Shock'nY'all | 1 A 35| 41 ALABAMA The American Farewell Tour | &
DREAMWORKS 450435/\NTERSCOPE (12.98/18.98) RCA 54371/RLG 114.98 CD}
2121 ALAN JACKSON a Greatest Hits Volume || And Some Other Stuff | 1 [J5i 48 | 56 JIMMY WAYNE Jimmy Wayne | 7
ARISTA NASHVILLE 53097/RLG (12.98/19 98} DREAMWORKS 450355/INTERSCOPE (17.98 COJ
51 4 MARTINA MCBRIDE @ Martina | 1 43 (35| | LYLE LOVETT My Baby Don't Tolerate | 7
RCA 54207/RLG (11.38/18 98) CURB 001162*/L0ST HIGHWAY {12.98 COI
413 SHANIA TWAIN ¢° up! | 1 41|47 || EMMYLOU HARRIS Stumble Into Grace | 6
MERCURY 170314/UMGN {12.98 CO} NONESUCH 79805/AG {18.98 CO}
315 DIXIE CHICKS @ Top Of The World Tour Live | 3 - B TT >z
MONUMENT/COLUMBIA 90798/SONY MUSIC {19.98 EQ CO) B ’e\‘ PACESE ER ’@“
6|6 | TOBY KEITH A’ Unleashed | 1 43 8 64 | 64 RON WHITE Drunk In Public | 43
| DREAMWORKS 450254/INTERSCOPE {11.98/18.98) PARALLEL/HIP-0 001582/UME (12.98 CO) [M]
7 (10 LEANN RIMES @ Greatest Hits | 3 38 33| | JOHNNY CASH The Essential Johnny Cash | 16
CURB 78829 (18.38 CO} LEGACY/COLUMBIA 86230/SONY MUSIC (17,98 £0/24.98)
24 ek 50|50 | RANDY TRAVIS @ i i
- H EATS E E KER I M PACT 2 WORD-CURB 86236/WARNER BROS. {11.98/18.98) Bisglind SHing 4
1716 JOSH TURNER Long Black Train | 8 15| 8 | | KENNY CHESNEY @ All | Want For Christmas Is A Real Good Tan | 4
MCA NASHVILLE 000974/UMGN {4.98/9.98) [MW] BNA 51808/RLG (18.98 CD)
8|7 RASCAL FLATTS A Melt | 1 40| 39| | JEFF FOXWORTHY The Best Of Jeff Foxworthy: Double Wide, Single Minded | 10
LYRIC STREET 165031/HOLLYWOOO (12.98/18.98} WARNER BROS 73303/RHINO (18.38 C0/0VO)
12|14 BROOKS & DUNN o Red Dirt Road | 1 S 46 | 53 | GEORGE STRAIT @  The Best 0f George Strait: 20th Century Masters The Millennium Collection | 8
ARISTA NASHVILLE 67070/RLG {12.98/18.98) _ MCA NASHVILLE 170280/UMGN 9.98 CO)
1012 JOHNNY CASH 4 American IV: The Man Comes Around | 2 A 44| 48| /1| DIXIE CHICKS A° Home | 1
AMERICAN 063333°/L0OST HIGHWAY {12.98 CO) - MONUMENT/COLUMBIA 86840°/SONY MUSIC {12.98 EQ/18.98)
11113 TRACE ADKINS Comin' On Strong | 3 81451 45] | TOBY KEITH The Best Of Toby Keith: 20th Century Masters The Millennium Coliection | 5
CAPITOL 40517 {12.98/18.98) MERCURY 170351/UMGN (12.98 CD)
919 KENNY CHESNEY A" No Shoes, No Shirt, No Problems | 1 53|55| | BILL ENGVALL Here's Your Sign: Reloaded | 37
BNA 87038/RLG (12.98/18.98) WARNER BROS. 48534/WRN (1898 C0)
18121 KEITH URBAN A Golden Road | 3 63|74 | JOHN MICHAEL MONTGOMERY The Very Best Of John Michael Montgomery | 11
CAPITOL 32936 {10.98/18.98) | WARNER BROS. 73918/WRN (18.98 CO)
13115 TIM MCGRAW A’ Tim McGraw And The Dancehall Doctors | 2 59 61} | HANK WILLIAMS JR. I'm One Of You | 24
CURB 78746 {12.98/18.98) CURB 78830 118.98 CD}
14| 1 REBA MCENTIRE Room To Breathe | 4 57|58 WILLIE NELSON The Essential Willie Neslon | 24
MCA NASHVILLE 000451/UMGN (8.98/12.98) LEGACY/COLUMBIA 86740/SONY MUSIC (25 98 EQ CO)
24125 ( DIERKS BENTLEY Dierks Bentley | 4 67 (75 | PATTY LOVELESS On Your Way Home | 7
CAPITOL 39814 {12.98/18.98} EPIC B5620/SONY MUSIC {11.98 £0/18.98)
16 (18| :1/ | LONESTAR @ From There To Here: Greatest Hits | 1 58 | 60| 7= | NICKEL CREEK @ This Side | 2
K BNA 67076/RLG {12.98/18.98) SUGAR HILL 3941 {18.38 CO)
20|20 | GARY ALLAN See If | Care | 2 62| 68 | MARK WILLS And The Crowd Goes Wild | 5
MCA NASHVILLE 000111/UMGN (8 98/12.98} MERCURY 001012/UMGN (898/12.98)
1917 MONTGOMERY GENTRY @ My Town | 3 -l 65 | 70 DARRYL WORLEY e Have You Forgotten? | 1
COLUMBIA 86520/SONY MUSIC {11.98 E0/17.98) _ DOREAMWORKS 0(00640/INTERSCOPE (11.98/17.98)
29130 ALAN JACKSON Greatest Hits Volume 11 | 21§59 ' VARIOUS ARTISTS Ciassic Country: Queens Of Country | 59
ARISTA NASHVILLE 54860/RLG {18.98 CO) | UNIVERSAL MUSIC SPECIAL MARKETS 18949/T1ME LIFE (18.98 CO)
21122 | BRAD PAISLEY @ Mud On The Tires | 1 60 WARNAI | DIAMOND RIO @ Completely | 3
| ARISTA NASHVILLE 50605/RLG {12.98/18.98) ARISTA NASHVILLE 67046/ALG {11.98/17.98)
22119 ELVIS PRESLEY A° Elvis: 30 #1 Hits | 1 66|72 % RODNEY CARRINGTON Nut Sack | 14
RCA 68079"/RMG (12.98/19.98) CAPITOL 36579 {18 98 CO)
23 (24 CHRIS CAGLE o Chris Cagle | 1 6 60| 65 ' WYNONNA What The World Needs Now Is Love | 1
CAPITOL 40516 {11.98/18 98} CURB 78811 {12.98/18.98)
30[31} | TRACE ADKINS Greatest Hits Collection, Volume | | 1 JEM 69 | 66 | BILLY RAY CYRUS The Other Side | 18
CAPFTOL 81512 (10.98/18.98) WORD CURB 86274/WARNER BROS. {18.98 CO)
26|23 RANDY TRAVIS Worship & Faith | 9 JLES 73 | — CLAY WALKER A Few Questions | 3
WORD CURS 86273/ WARNER BROS. {18.98 CD} RCA 67058/RLG {11 98/18 98)
25 (26 PAT GREEN Wave On Wave | 2 74| 62 VARIOUS ARTISTS Livin' Lovin' Losin": Songs Of The Louvin Brothers | 61
REPUBLIC JU0562/UNIVERSAL SOUTH {8.98/12.98} b UNIVERSAL SOUTH 000458° (1898 CO}
3128 ALISON KRAUSS + UNION STATION A Live | 9 M 68 | 63 | SHERRIE AUSTIN Streets Of Heaven | 22
ROUNDER 610515 119 98 CO} BROKEN BOW 75872(18 98 CO) [H]
34|42 JOE NICHOLS @ Man With A Memory | 9 [67 TERRI CLARK Pain ToKill | 5
UNIVERSAL SOUTH 170285 (8.98/12.98) [H] MERCURY 170325/UMGN {11.98/18 98)
36|32 SOUNDTRACK Blue Collar Comedy Tour: The Movie | 29 3 70| 73 GEORGE STRAIT @ For The Last Time: Live From The Astrodome | 2
WARNER BROS 48424/WRN {18.98 CO) MCA NASHVILLE 170319/UMGN {12.98/18,98)
37|36| | VARIOUS ARTISTS Just Because I'm A Woman: Songs 0f Dolly Parton | & i 52|57 ALAN JACKSON a* Drive | 1
SUGAR H!L1 3980 {17 98 CO) i ARISTA NASHVILLE 67039/RLG (12.98/18.98)
33|38 SARA EVANS Restless | 3 ‘B 55| 52 JOHNNY CASH Cash Unearthed | 33
RCA BIT74/ALG (12.98/18.98} AMERICAN 001679/LOST HIGHWAY {79.98 CD)
28 | 27 GEORGE STRAIT @ Honkytonkville | 1 71 RODNEY ATKINS Honesty | 50
MCA NASHVILLE 000114/UMGN {8.98/12.98) L = CURB 78745 (18 98 CO) [H]
42 | 44 TRACY BYRD The Truth About Men | 5 751 — VARIOUS ARTISTS Remembering Patsy Cline | 8
RCA 67073/RLG {11 98/18.98) MCA NASHVILLE 170297/UMGN {12.98 CD}
2729 VARIOUS ARTISTS Totally Country Vol.3 | 2 61169 FAITH HILL A’ Cry | 1
WARNER BROS/BMG/CURB/SONY MUSIC 73955/WARNER STRATEGIC MARKETING {18.98 CO) WARNER BROS. 48001/WRN (12.98/18.98)
32134 | BUDDY JEWELL Buddy Jewell | 1 74 BILLY CURRINGTON Billy Currington | 17
COLUMBIA 90131/SONY MUSIC {12.98 E0/18.98) MERCURY 000164/UMGN {4,98/9.98) [H]
39| 461{ | VARIOUS ARTISTS CMT Presents: Most Wanted, Volume 1 | 11 72 | 54 VARIOUS ARTISTS Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume One | 41
- i APITOL 93166 {18.98 CD) GAITHER MUSIC 42459 (18.98 CD}

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America {RIAA} certification for net shipment of 500,000 atbum units {Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units (Diamond}. Numeral following Platinum or Diamond sym-
bol indicates album’s mudti-platinum Jeve!. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: OCertification for net shipment of 100,000 units (Ora). A Certification of 200,000 units (Platino). A’ Certification of 400,000 units
{Multi-Platino). *Asterisk irdicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.

e e EEE——
@ Albums with the greatest szles gains this week. Catalog albums are 2-y‘ar-old titles that have fallen balow No. 100 on The Billboard 200 or reissues of older albums. Total Chart

{Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numerat following Platinum or Diamond symbol indizates album’s muti-platinum level. For boxed sets, and double albums with a running ime of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes, *Asterisk

®
v o]:Xelo . ATALOG ALE
00 D)|||00.0|(® »
Sales dat iled b U ()
g ales data compiled by h Nielsen E g g
= SoundScan 2E - 2E
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 28 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | B
, &e NUMBER 1 ¥ 11 Weeks At Number 1 11 | TOBY KEITH A2 mercuny sssgs2/umeN (5.9812.98) Greatest Hits Volume One | 266
1 | TIM MCGRAW A cuns 77e7s (12.98/18.8) Greatest Hits | 163 0| 13 | TOBY KEITH A 0REAMWORKS 450297 INTERSCOPE (12.98/18 98) Pull My Chain | 123
2 | MARTINA MCBRIDE A’ rcasmizas (129189 Greatest Hits | 120 J115/] 25 | HANK WILLIAMS JR. A° cunB 77638 (5 98/9.98) Greatest Hits, Vol.1 | 487
3 | JOHNNY CASH A LEGACYICOLUMBIA B9733/SONY MUSIC (7.98 EQ/11 58) 16 Biggest Hits | 248 B 16) 23 | SOUNDTRACK A curs 7ams (11.9617.58) Coyote Ugly | 173
4 | KENNY CHESNEY A snas7sr6/aL6(129818%) Greatest Hits | 171 18 | WILLIE NELSON A 1EGACY/COLUMBIA 63322/SONY MUSIC (7.98 EQ/11.98] 16 Bigaest Hits | 277
6 | SHANIA TWAIN @' mercURY s36003/UMGH (8.98/12 38} ComeOnOver | 322 § 1824 | JOHN DENVER A Ma0ACY 4750 (5.38/9.98) The Best Of John Denver | 276
10| BROOKS & DUNN A’ ARISTA NASHVILLE 8852/ALG (12 98/18.98) The Greatest Hits Collection | 329 119 | PATSY CLINE A ° peccaMca NaSHviLLE 000012/UMGN (6.38/11.98) 12 Greatest Hits | 812
12| LARRY THE CABLE GUY ark 21510076 (18 58 D) Lord, | Apologize | 29 11|21 | GARTH BROOKS @ '° capimoi 97424 (13.98/25.81 Double Live | 219
7 | ALAN JACKSON A" ARISTANASHVILLE 18801/RLG 112.98/18.95) The Greatest Hits Collection | 428 — | THE JUDDS @ cuaB 77965 (7.98/11 98] Number One Hits | 159
8 | RASCAL FLATTS A LYRIC STREET 165011/HOLLYWOOD (8.98/12.981 [W] Rascal Flatts | 187 22 | DIXIE CHICKS @' MonuMENT 6s678/50NY MUSIC (1298 /i 98) Fly | 223
9 | SOUNDTRACK A’ (05T HIGHWAYMERCURY 170085/UMGN (.98/17 38 0 Brother, Where Art Thou? | 161 17 | ANNE MURRAY  5TRAIGHTWAY 20335 (13 98 CO) What A Wonderful Christmas | 29
14| JOHNNY CASH A tEGACY/COLUMBIA 66773 SONT MUSIC 1598 E0/3.98) Super Hits | 155 5 | ALAN JACKSON @ ARISTA NASHVILLE 67062/RLG (11 98/18.98) Let It Be Christmas | 19
15| DIXIE CHICKS @ "7 MONUMENT 68155 SNt MUSIC (10 98 EQ/17.95) EM] Wide Open Spaces | 309 — | TIM MCGRAW A" curs 778 (7 38/11 981 Everywhere | 262
eeks column reflects combined weeks tille has appeared on Top Country Atbums and Top Country Catalog @ Recording Industry Assn. O America NIAA) certification for net shipment of 500,000 afbum units

indicates LP is available. Mcst tape prices, and CD prices for BMG and WEA labels, are suggested iists. Tape prices marked EQ, and all other CD prices, are aquivalent prices, which are projected from wholesale prices [MYindicates past Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, inc. All rights reserved
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ANUA [ ] ' ' [ ’ oy,
004 IIDOOUTNU .
g ; ) . ¥r
E g Airplay monitored by k Nielsen 1 E g = z
2y Broadcast Data g 2 |y S
5 (% | TITLE Svstems Arist | %5 G| TITLE Artist | < &
S [~} | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & = PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & S
stz NUMBER 1 ¢ 5 Weeks At Number 1 31)] 32| TEXAS PLATES Kellie Coffey | 31
D.HUFF (K.COFFEY,B.JAMES] BNA ALBUM CUT
111 1 THERE GOES MY LIFE Kenny Chesney =| 1 32)33(33 | YOU'RE IN MY HEAD Brian McComas | 32
B.CANNON.K.CHESNEY (W.MOBLEY,N.THRASHER] BNA ALBUM CUT 5 o LREYNOLDS {S.MINOR,J.STEELE,C.WALLIN} LYRIC STREET ALBUM CUT
2 42 |2} | REMEMBER WHEN Alan Jackson=| 2 3213435 | PAINT ME A BIRMINGHAM Tracy Lawrence 33
K.STEGALL (4 JACKSON) ARISTA NASHVILLE ALBUM CUT | J.STROUD (B.MOORE,G.DUFFY) DREAMWORKS ALBUM CUT
3 13(3 ]| YOUCAN'T TAKE THE HONKY TONK OUT OF THE GIRL Brooks& Dunn=| 3 [ 34 ) 3637 ON YOUR WAY HOME Patty Loveless = | 34
K.BRDOKS,A.DUNN.M.WRIGHT (B.DIPIERD,B. ALLMAND] ARISTA NASHVILLE ALBUM CUT : E E.GORDY.JR. {R.SAMDSET.M.BERG) EPIC ALBUM CUT/EMN
4 15 |5 | | LOVE THIS BAR Toby Keith = | 1 3535|136 | DAYS OF OUR LIVES James Otto 35
J.STROUD,TKE(TH (TKEITH,S.EMERICK) «» DREAMWORKS 001238 . é M WRIGHT (J.OTTO,B.TERRY} @ & MERCURY 001500
51619 | WANNA DO IT ALL Terri Clark =| 5 36 | CAN'T SLEEP Clay Walker | 36
B.GALLIMORE (T.NICHOLS,R GILES.G.GODARD} MERCURY ALBUM CUT J.RITCHEY,C.WALKER IC. WALKER,C.WRIGHT) RCA ALBUM CUT
64414 HONESTY (WRITE ME A LIST) Rodney Atkins®| 4 37 THE FIRST CUT IS THE DEEPEST Sheryl Crow =| 37
THEWITT.R ATKINS (D.KENT,PCLEMENTS} @ CURB 73148 - J.SHANKS,G.FUNDIS (C.STEVENS} A&M ALBUM CUT/MERCURY
71718 DRINKIN' BONE Tracy Byrd 7 38 ] 50|56 MAYBERRY Rascal Flatts 38
8.J.WALKER,JR. T.BYRD {C.BEATHARD,K.K PHILLIPS] RCA ALBUM CUT R G M.BRIGHT,M.WILLIAMS,RASCAL FLATTS {A SMITH} LYRIC STREET ALBUM CUT
8 112|13 AMERICAN SOLDIER TobyKeith=| 8 R 39439|41 NO REGRETS YET Sonya Isaacs | 39
J.STROUD,T.KEITH (T.KEITH.C.CANNON) DREAMWORKS ALBUM CUT D.HUFF {S.ISAACS,D BROWN) LYRIC STREET ALBUM CUT
9 18|10 WATCH THE WIND BLOW BY Tim McGraw 8 40] 41|40| | HANDPRINTS ON THE WALL Kenny Rogers 40
B.GALLIMORE,T.MCGRAW,0.SMITH {A.0SBORNE,D ALTMAN) CURB ALBUM CUT K.ROGERS.J.GUESS,J. CHEMAY {N.BLANCHARD.S.PINNES,C.PARISH) OREAMCATCHER ALBUM CUT
1011112 LITTLE MOMENTS Brad Paisley | 10 | 41 J43|49 A GUY LIKE ME Pat Green 41
FROGERS {C.DUBDS,B.PAISLEY} ARISTA NASHVILLE ALBUM CUT 5 f D.MORRIS,T.BROWN {P.GREEN,D.NEUHAUSER, THE PAT GREEN BAND} REPUBLIC ALBUM CUT/UNIVERSAL SOUTH
1] 9 (N SHE'S NOT JUST A PRETTY FACE Shania Twain=| 9 [ 42 ] 44|45 THIS LOVE LeAnn Rimes | 42
R.J.LANGE IR.J.LANGE.S.TWAIN) «» MERCURY 001646 D HUFF {L RIMES,M.BEESON.J COLLINS} ASYLUM-CURB ALBUM CUT
12110( 6 COWBOYS LIKE US George Strait | 2 R 43 THAT'S A WOMAN Mark Wills | 42
= T.BROWN,G.STRAIT (A SMITH,B OIPIERO) @ MCA NASHVILLE 001250 C.LINDSEY.M.WILLS ($.D.JONES,R.RUTHERFORD) MERCURY ALBUM CUT
13]13| 7 | || CHICKS DIGIT Chris Cagle=| 5 44 ]51]|48[ | DIDN'TI Rachel Proctor | 44
C.CAGLE,AWRIGHT (C.CAGLE,C.CROWE! CAPITOL ALBUM CUT E C.LINOSEY (K.BERGSNES,B.NASHM POST) BNA ALBUM CUT
14114[16| /| HOT MAMA Trace Adkins | 14 [ 45} 48| — | = | WILD WEST SHOW Big & Rich | 45
S.HENDRICKS,T.BRUCE (C.BEATHARD,T.SHAPIRO) CAPITOL ALBUM CUT g B KENNY.J.R(CH,P.WORLEY {B KENNY.J.RICH,B DALY} WARNER BROS. ALEUM CUT/WRN
15317117 | LOVE YOU THIS MUCH Jimmy Wayne =| 15 |45 ] 52|46 | A YEAR AT A TIME Kevin Denney | 44
= C.LINDSEY,J.STROUD (J WAYNE.C.OUBDIS.D.SAMPSON), «» OREAMWORKS 001233 L.REYNCLDS {J.0EMARCUS LWILSON} < LYRIiC STREET i64081
16116(18] IN MY DAUGHTER'S EYES Martina McBride = | 16 |47 ) 47|47 1| 1'M GONNA TAKE THAT MOUNTAIN Reba McEntire =| 14
I M.MCBRIDE,PWORLEY [J T.SLATER} RCA ALBUM CUT 3 R.MCENTIRE,B.CANNON.N.WILSON iJ SALLEY,M.PERCE} ‘€ MCA NASHVILLE 001404
1741514} | HELL YEAH Montgomery Gentry % | 4 48 | YOU ARE Chad Brock 48
11z B.CHANCEY {J.STEELE,C.WISEMAN) COLUMBIA ALBUM CUT : H € .BROCK.D.S MILLER {S.DEAN.W.NANCE,N.GORDON) BROKEN BOW ALBUM CUT
181 19(15 1 WISH JoDee Messina | 15 [ 49 ] 58|52 5| 1 NEED A VACATION Rebecca Lynn Howard | 49
y B.GALLIMORE, TMCGRAW (TLJAMESE HILL) CURB ALBUM CUT . E.GORDY.JR..J.NIEBANK (R.L HOWARD,L SATCHER) > MCA NASHVILLE 001647
19118[19| | WHO WOULDN'T WANNA BE ME Keith Urban | 1 50 ; DO YOU STILL WANT TO BUY ME THAT DRINK (FRANK) Lorrie Morgan 50
il K.URBAN (M.POWELL,K URBAN) CAPITOL ALBUM CUT } R LANDIS {B LAWSON,J MATTHEWS R DEAN) QUARTERBACK ALBUM CUT/IMAGE
20} 20|21} | PERFECT - AIRPOWER » Sara Evans = 20 3] 3J3e
S EVANS, PWORLEY (S EVANS,T.SHAPIRD.T.MARTIN| RCA ALBUM CUT ’n‘ HOT SHOT DEBUT ’n*
21)] 21|22 || LONG BLACK TRAIN Josh Turner = 21 51 HONK IF YOU HONKY TONK George Strait | 51
MWRIGHT.EROGERS (J.TURNER) @ € MCANASHVILLE 000376 L - T.BROWN.,G STRAIT {0.DILLON,K. MELLONS,J NORTHRUP} MCA NASHVILLE ALBUM CUT
22122123' | SWEET SOUTHERN COMFORT Buddy Jewell =| 22 59|53 | CAN ONLY IMAGINE MercyMe =| 52
] C BLACK {R.CLAWSON,B.CRISLER] COLUMBIA ALBUM CUT Fla PKIPLEY {B MILLARD} @ IND 73150/CURB
23] 23|24t SPEND MY TIME ClintBlack=| 23 §.53] | | 1GOTAFEELIN' Billy Currington | 53
€.BLACK {C.BLACK,H.NICHOLAS} EQUITY ALBUM CUT o= C.CHAMBERLAIN {B.CURRINGTON,C CHAMBERLAIN,C BEATHARD) MERCURY ALBUM CUT
24)24|25| | COOLTO BE A FOOL Joe Nichols | 24 |54 | PAINT ME A BIRMINGHAM Ken Mellons | 54
8.ROWAN {J NICHOLS,S.DEAN, W NANCE} D UNIVERSAL SOUTH 001371 K.MELLONS,J NORTHRUP (B.MOORE.G.DUFFY) HOME ALBUM CUT
2525|291 | YOU'LL THINK OF ME KeithUrban [ 25 £55] | [ /| SOMEBODY Reba McEntire | 55
D HUFFK URBAN {D.BROWN, T.LACY,0. MATKDSKY) CAPITOL ALBUM CUT P E R MCENTIRE.B.CANNON.N.WILSON {D.BERG,S.TATE.A TATE} MCA NASHVILLE ALBUM CUT
26 ) 26|26 SONGS ABOUT RAIN Gary Allan | 26 56 | DESPERATELY George Strait 56
MWRIGHT,G ALLAN {L.ROSE,PMCLAUGHLIN} MCA NASHVILLE ALBUM CUT & & T.BROWN.G.STRAIT {B.ROBISON,M WARDEN} MCA NASHVILLE ALBUM CUT
2712728 GOOD LITTLE GIRLS Blue County | 27 |S7) | I RUN, RUN, RUN Ryan Tyler | 36
D.HUFF,D.JOHNSON {T.SEALS B.JONES} ASYLUM-CURB ALBUM CUT : S.HENDRICKS {PHOWELL H.DAVIS.K KAYLE} ARISTA NASHVILLE ALBUM CUT
28 | 28|27 EVERY FRIDAY AFTERNOON Craig Morgan=| 27 B 58 | 1'MIN LOVE WITH YOU Billy Dean | 52
C.MORGAN,P.0 DONNELL {N.COTY.J MELTON) BROKEN BOW ALBUM CUT I B.DEAN LWHITE (B.OEAN.C.CANNON} VIEW 2 ALBUM CUT/H2E
29]29(30| | MY LAST NAME Dierks Bentley | 29 59 - | Loco David Lee Murphy | 59
B.BEAVERS (H ALLEN,O.BENTLEY} CAPITOL ALBUM CUT 0.LMLRPHY,K.TRIBBLE (D.L MURPHY,K TRIBBLE} AUDIUM ALBUM CUT
30) 3132 SIMPLE LIFE Carolyn Dawn Johnson | 30 JL60 CONSTANTLY Cross Canadian Ragweed | 60
D.HUFF.C.D JOHNSON (C.LINDSEY.H.LINDSEY.A MAYD, T.VERGES) ARISTA NASHVILLE ALBUM CUT A r = M MCCLURE,CROSS CANADIAN RAGWEED (C CANADA} « UNIVERSAL SOUTH 001373

@ Records showing an increase in detections over the previous week, regardless of chart movement Compiled from a nationai sample of airplay supplied by Nielsen Broadoast Data Systems’ radio track service. 128 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air-
power awarded to songs appearing in the top 20 on both the BOS Airplay and Audience charts for the first time with increases in both detections and audience. Tities telow the top 13 are removed from the chart after 20 weeks. == Videoclip avaitability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. €@ CD Single available. € DVD Sin-
gle available. € CD Maxi-Single available. € Cassette Single available. € Vinyl Maxi-Single available. € Vinyl Single available. €3 Cassette Maxi-Single available. © 2004 YNU Business Media, Inc. All rights reserved.
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ALE SINGLES SALES
™
4 Sales data compiled by ® .
‘é‘ k Nielsen Sales data compiled by N .
5 SoundScan ] = I Nielsen
< j ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ;a E SoundScan
s27: NUMBER 1 1% 58 Weeks At Number 1 2 B R
1 ALISON KRAUSS + UNION STATION & rounoseiosis Live Gl = TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Atist
3 NICKEL CREEK @ sucaa i ass This Side | e NUMBER 1 3¢ 4 Weeks At Number |
;1 : VARIOUS ARTISTS GaITHER MUSIC 42459 Bill Gaither Presents: A Gospel Bluegrass H ing Volume One 1 HURT A2 AMERICAN 009770°/L0ST HIGHWAY Johnny Cash
g VARIOUS ARTISTS  L0STHIGHWAY 001038/UMGN A Very Special Acoustic Christmas . . .
6 L VARIOUS ARTISTS cairHer mMusic 2160 Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume Tweo 2 K  PICTURE @ umveasai sourh ez Kid Bock Foauring AllisonMooret
6 B3 EARL SCRUGGS/DOC WATSON/RICKY SKAGGS  ROUNOER 610526 The Three Pickers (3] 4 | 1 CAN'T TAKE YOU ANYWHERE  oreamwORKS 001581/INTERSCOPE Scotty Emerick With Toby Keith
9 JUNE CARTER CASH ouatrone o Wildwood Flower | 04 | 5 | | BROKENHEARTSVILLE universaL souTH ooora Joe Nichols
2 7 VARIOUS ARTISTS MADACY CHRISTIAN 3241/MAOACY Best Of Bluegrass Gospel .
10 HONESTY (WRITE ME A LIST, Rodney Atk
9 112] | RHONDA VINCENT rovsoensier (w1 One Step Ahead | [paedl- 1= K 1 o pchey RS
310 | THE DEL MCCOURY BAND _tcoouny MUSIC 000/SUGAR HILL [H] It's Just The Night | [ || STAY GONE oReauonks wnsssinterscor Jimmy Wayne
11114|  VARIOUS ARTISTS sucys e LiFe Heaven Bound: The Best Of Bluegrass Gospel 7 K | THE IMPOSSIBLE  unwersaL souTH 172241 Joe Nichols
I || VARIOUS ARTISTS waRNER SPECiAL PRODUCTS IS62B/TINE LiFE Bluegrass Today s Wi YOU'RE STILL HERE  WARNER BROS. 16647/WRN Faith Hill
1 VARIOUS ARTISTS uUnIVERSAL SPECIAL PRODUCTS 18701/TIME LIFE Time-Life's Treasury Of Bluegrass o 1 LonG Josh T
14 | IRON HORSE cuH 201 Fade To Bluegrass: A Bluegrass Tribute To Metallica — ) LONG BLACK TRATN ATy To e goh ey
151 | NATALIE MACMASTER  rounoes 617056 Blueprint 10 B | REDNECK 12 DAYS OF CHRISTMAS/HERE'S YOUR SIGN CHRISTMAS wasnersros sswan  Jeff Foxwaorthy/Bill Engvall

@ Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA} certification for net shipment of 500,000 album units or 25,000 DVD single unds (Gold:. & RIAA certification for net shipment of 1 million units or 50,000 DVD single units {Platinum}, with muttimillion titles indicated by a numeral following the symbol. [M] indicates past or present
Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All nghts reserved.
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ALBUMS

Edited by Michael Paoletta
POP

P> VARIOUS ARTISTS

WWE Originals

PRODUCER: James A. Johnston
WWE/Columbia CK 90881

RELEASE DATE: Jan. 13

“WWE Originals” is the latest in a
series of World Wrestling Entertain-
ment (WWE) albums and the first
release in the musical partnership
between WWE and Columbia. It follows
in the footsteps of the 2002 WWE (then
known as WWF) compilation “Force-
able Entry,” which debuted at No. 3 on
The Billboard 200. Unlike that compi-
lation, which featured chart-topping
rockers like Kid Rock, Creed and Limp
Bizkit, the appropriately titled “WWE
Originals” showcases the WWE
wrestlers/entertainers themselves—
performing material penned specifically
for them. The end result? As one might
imagine, mixed, very mixed. Perfunctory,
in-your-face rap dominates the collec-
tion, with entries from the Dudley
Boyz, Kurt Angle, Booker T and others.
The set works best when it pops and
rocks; witness Stacy Keibler’s radio-
primed hip-pop jam “Why Can't We
Just Dance?,” the Joan Jett-meets-Liz
Phair vibe of “When I Get You Alone”
by Lita and Trish Stratus’ simple ballad
“1 Just Want You.” And while Stone
Cold Steve Austin’s interludes border
on silly, they are fun. More importantly,
without hitting listeners over the head,
his words perfectly capture his charac-
ter’s attitude.—MP

* JOHN VANDERSLICE

Cellar Door

PRODUCER: not listed

Barsuk 33

RELEASE DATE: Jan. 20

On “Cellar Door,” John Vanderslice
picks up where the 2002 set “The Life
and Death of an American Fourtrack-
er” left off—serving up another pleas-
ant helping of sweet headphone pop.
This album is being billed as the most
personal effort of Vanderslice’s career,
and he wrestles with inner demons on
tracks like “My Family Tree.” But as
usual, it is the warm, richly textured
production that is the star here, not
the lyrics. Vanderslice is a passing
songwriter, but he is a studio guru first
and foremost. The charm of “Cellar
Door” lies in the lush flourishes that
Vanderslice tucks into the nooks and
crannies of its arrangements.—BG

DANA

Thread of Blue

PRODUCERS: Ben Butier, Dana, Ric Molina
Water/Lightyear 54565

RELEASE DATE: Jan. 27

With this, her fourth album, Dana—a
native New Yorker who was raised in
Cleveland—appears ready for her
close-up. On past sets “Sitting With
an Angel” (the title track was featured
on “Dawson’s Creek”) and “Through
the Concrete & the Rocks” (which
included the hit AC single, “A Little
Light”), the one-named singer/song-

&

o EpTEELL
e

THE CRYSTAL METHOD

Legion of Boom

PRODUCERS: Ken Jordan, Scott Kirkland
V2 27176

RELEASE DATE: Jan. 13
Dance/electronic duo the Crystal
Method (Ken Jordan and Scott Kirk-
land) has come up with an explosive
single, “Born Too Slow,” on its latest
studio release. The track screams
into action with a manic guitar riff
laced with electronic special effects.
Such potency would turn even the
biggest wallflower into a dancefloor
dynamo. Such a jam is in the same
league as the Crystal Method’s
crossover 1997 hit “Busy Child.”
“True Grit” follows “Born Too Slow”
and it, too, features a fun, industrial-
styled beat. Sadly, the bulk of
“Legion of Boom” fails to live up to
this level of exuberance. Too many
tracks get bogged down with a
straight-ahead progressive trance
formula, where zoning out feels
more suitable than attempting to
move your feet. Still, because the
good stuff is so darn good (and it is),
it is easy to brush aside any missteps.
Expect big action on dancefloors and
on Madison Avenue.—SA

ESSENTIAL

CASEY STRATTON

Standing at the Edge

PRODUCER: Patrick Leonard
Odyssey/Sony Classical SK 87962
RELEASE DATE: Jan. 20

Although classically trained, the
vibrant tapestries Casey Stratton
has woven on “Standing at the
Edge” should be called alternative
adult contemporary, since they
thread together multiple layers of
those worlds. His commanding but
sweet voice soars over songs that
producer Patrick Leonard (Madon-
na) artfully shaped by preserving
the delicate melodies within a sturdy

pop framework. Stratton channels
Tori Amos’ deftness at piano and
composition most prominently in
“For Reasons Unexplained,” which
struggles with the ins and outs of
saving a relationship. “Bloom” sets
bold declarations of love against a
string bed that will bring tears to
the eyes, while “Dead Sea” is full of
sorrow. “Ocean” finds the artist
casting fear aside and plunging into
the sea of joyous possibilities. What
a breathtaking debut.—CLT

REVIEWS

VOODOO CHILD

Baby Monkey

PRODUCER: Moby

V2 27183

RELEASE DATE: Jan. 27

Moby gave birth to his Voodoo Child
alias 13 years ago when he delivered
a same-titled techno track to dance-
floors. He followed this with a
Voodoo Child full-length, “The End
of Everything,” in 1996. Now, after
having the time of his life at an
underground dance party in Glasgow
(following his European tour for
“18”), Moby felt the need and urge
to, once again, create a straight-up
dance album. Primarily instrumen-
tal, “Baby Monkey” is not experimen-
tal or avant-garde. In essence, Moby
has created 11 melodic, hands-in-
the-air club anthems—and one
ambient head trip (“Synthesisers”)—
that traverse the playing fields of
house, trance and techno. Some
jams hark back to “Everytime You
Touch Me” -era Moby (the glorious
“Light Is in Your Eyes"”), while oth-
ers pay homage to Giorgio Moroder
(the hypnotic “Strings™). Through-

out, a keen sense of history repeat-
ing itself prevails.—MP

writer wore her vulnerability well.
This time around, Dana exudes a
courage and self-assurance that
enthralls and captivates. Of course, it
helps that she does not shy away from
either the bitter (“Lover Set Free”) or
the sweet (“Tuscany”).—MP

THE OLD CROW MEDICINE SHOW
OCMS

PRODUCER: David Rawlings

Nettwerk America 6700-30349

RELEASE DATE: Feb. 10

Nashville-based roots quintet Old Crow
Medicine Show surfaces for the first
time on Nettwerk with an authentic
and spirited studio collection that is
easy to love. Inspired harp and back-
porch vocals serve the cocaine caution-
ary tale “Tell It to Me" well indeed,
while “Big Time in the Jungle” is an
expertly drawn characterization of a
country boy’s trip to Vietnam that
recalls Country Joe & the Fish in tone
and style. David Rawlings' no-frills pro-
duction works such fiddle-laced cuts as
“Poor Man” and “Hard to Tell” like a
mule pulling a plow; rambunctious
gems “Tear It Down” and “Hard to
Love” plunge downhill like a runaway
wagon. “CC Rider” gets a boozy Hank
Williams treatment, and “Trials &

Troubles” is pure Appalachia blues. The
melodic “We’re All in This Together”
has a timeless, Stills-Young Band feel
to it. The inspired “Wagon Wheel,” like
this whole record, sways and rolls with
such likable aplomb that it is plain to
see why OCMS fits in equally well at
bluegrass and jam-band fests. — RW

R&B/HIP-HOP

* AMEL LARRIEUX

Bravebird

PRODUCERS: Laru Larrieux, Threadhead,
Basha Ink

Blisslife/ADA/WMG 8110-00001
RELEASE DATE: Jan. 20

The singer/songwriter lives up to the
title of her 2000 solo debut, “Infinite
Possibilities,” on this sophomore set.
Broader in scope and tone, “Bravebird”
still finds the former Groove Theory
frontwoman accenting her subtle,
earthy vocals with a mystical mix of
R&B, soul/funk, jazz, pop and house—
and unafraid to tread lyrically (with co-
writer/husband Laru) on subjects that
lie left of mainstream. From the true
love groove of opening track “For
Real,” Larrieux veers into the modern-
day horror of female circumcision,

ultimately paying tribute to women
who prevail against pain and hard
times. The quiet power of her vocals is
unleashed on the sparse, guitar- and
piano-flavored love ballad “Beyond.”
She revisits the jazz heritage of New
Orleans’ Congo Square on the free-
wheeling “Congo.” Elsewhere, she
questions the ideals of fame vs. suc-
cess. “Say You Want It All” is home to
such realness as “Baby haven't you
heard/Every star can be replaced.” Like
the album title suggests, Larrieux is
not leery about flying against the com-
mercial tide. It is a welcome ride.—GM

DANCE/ELECTRONIC

TINA ANN

Situations

PRODUCERS: various

Heart 682003

RELEASE DATE: Dec. 16, 2003

Tina Ann made her clubland debut in
2000 as the featured vocalist on
Dynamix’s “Don’t Want Another Man.”
The energetic jam topped the Billboard
Hot Dance Club Play chart. In 2001,
the singer struck out on her own. Last
year, her infectious track “I Do”
cracked the top 10 of the same chart.

For this full-length debut, “Situations,”
Tina Ann—who co-wrote the bulk of
the songs—delivers more of the same
high-energy, rhythm-radio-primed fare
that put her on the map. Winning
moments include “Get Up” and “Rules
of Attraction,” which were produced
by, respectively, the Orange Factory
and Chris Cox. Unfortunately, such a
high-octane formula wears incredibly
thin after repeated listens. In fact,
some listeners may never even get to
track 17, “Need to Say Goodbye,” an
ambient ballad that finds Tina Ann
comfortably stretching her musical
wings. Let’s hope such “stretching”
will be a major part of her next album.
Distributed by Musicrama.—MP

COUNTRY

* LORRIE MORGAN

Show Me How

PRODUCER: Richard Landis

Image Music Group ID0609LO

RELEASE DATE: Jan. 20

Lorrie Morgan is a throwback to the
classic female country artist that
packed a lot of life experience and just
plain livin’ around her work. A proven
hitmaker with plenty of unforced
charisma, Morgan inexplicably fell out
of favor with country radio, but she
sounds like a big ‘ol star on this
reunion with producer Richard Landis.
“Do You Still Wanna Buy Me That
Drink (Frank)” is a hit in waiting,
loaded with “sorry I asked” personality.
Morgan infuses the powerful ballad
“Used” with husky, world-weary pas-
sion, and she knows of what she
speaks on the wry midtempo “Bomb-
shell.” Morgan'’s country roots show
on “The Wedding” and her own “Char-
lie and Betty,” while she gets all funky
on “One Less Monkey.” “Rocks,” as in
“don’t throw ‘em,” is a subject Morgan
knows a thing or two about, and she
delivers a remarkable vocal perform-
ance. At a time when country women
are struggling commercially, Morgan
unleashes one of the best records of
her career—RW

LATIN

P RAUL HERNANDEZ
Prisionero de Ti
PRODUCER: Raiil Hernandez
Fonovisa 0883512422
RELEASE DATE: Jan. 27
Former Los Tigres del Norte member
Ratl Hernandez (brother to Jorge and
Hernan Hernandez of Los Tigres) left
the group in 1996 to pursue a solo
career, which now includes seven
albums. An eclectic, good-natured
album, “Prisionero de Ti” blends
banda, ranchero and grupero. At the
same time, it boasts an earthier, less-
produced sound and compact, catchy
tracks. More than a great singer,
Herndndez is a great storyteller.
Although here he mostly avoids dra-
matic narcocorridos (save for the final
“Merced Ozuna,” set to a banda accom-
paniment), tracks like “Sentenciado,”
about a convict awaiting his sentence,
are riveting. So is the opening “El
Cheque,” a tale of a working stiff who
ends up married against his will after a
(Continued on next page)
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night of drunken revelry. “Prisionero
de Ti” will not awaken deep thoughts,
but it will certainly entertain.—LC

* ORQUESTA LA PALABRA
Breakthrough

PRODUCER: La Palabra

Tornillo

RELEASE DATE: Feb. 12

Orquesta La Palabra takes its name
from Cuban-born/Los Angeles-based
pianist/composer/arranger/singer La
Palabra, who has written the bulk of
this delightful album on indie Tornillo
Records. That said, “Breakthrough”
does not break new ground. Much of
what’s here—the blend of son and rap
in “I'm Going to Shenzhen,” the
romantic salsa of “Se Nos Fue el
Amor”"—has been done before. But the
blends are effortless and organic, with
enough edge to push them beyond the
merely routine while managing to not
sound contrived. The opening “El Tem-
blor"—fast-clipped, aggressive,
straight-ahead salsa—is a dancefloor
smash-in-waiting, while “Cama y
Mesa,” a cover of the Roberto Carlos
standard set to a cha-cha-cha beat, has
swing and humor. Even a cover of mid-
"70s pop hit “Feelings,” set over a big-
band Latin jazz arrangement, avoids
the cheese.—LC

WORLD

* LADYSMITH BLACK MAMBAZO
Raise Your Spirit Higher—Wenyukela
PRODUCER: Joseph Shabalala

Heads Up International HUCD 3083
RELEASE DATE: Jan. 27

You do not have to understand Zulu to
understand the message in the music
relayed by Ladysmith Black Mambazo.
The South African group’s signature
blend of tight harmonies and spiritual-
ity resonate on this, its Heads Up
debut. The group—still led by original
organizer Joseph Shabalala—rhythmi-
cally discourses on such issues as
death, apartheid and freedom. As
always, Ladysmith vocally evokes the
power of music. The opening title track
sets the stage, aided by a lush, captivat-
ing arrangement. Especially poignant
is “Tribute.” Featuring Shabalala’s
grandchildren rapping in English, the
cut pays homage to Shabalala’s wife of
28 years, who was shot and killed out-
side their South African church. As
another song on the album aptly notes,
Ladysmith is proof that “Music Knows
No Boundaries."—GM

* OMAR SOSA & ADAM RUDOLPH
Pictures of Soul

PRODUCERS: Omar Sosa, Adam Rudolph
0ta 1012

RELEASE DATE: Jan. 13

Cuban-born jazz pianist/composer
Omar Sosa has been quite busy of late.
He released the brilliant album “Sen-
tir” in 2002, followed by the live CD
“Ayaguno” and “A New Life” in 2003.
Now, as 2004 begins, he delivers this
collaboration with percussionist Adam
Rudolph. “Pictures of Soul” is certainly
the most organic and avant work that
Sosa has tracked thus far in his
remarkable career. Some of the pieces
are unusually brief—under four min-
utes—and elliptical. Indeed, “Cuzco
Refrain,” like several of the short num-
bers, is very much akin to a post-bop
tone poem. Other tracks, such as “The
Wandering Night” and “Winter of the

Flower,” are more structurally elabo-
rate and linear in their composition.
The vibe that runs throughout the set,
however, is one of profound impres-
sionistic interpretation. This is a chal-
lenging and rewarding album. Racked
in the U.S. by Harmonia Mundi.—PVV

CHRISTIAN

> JEREMY CAMP

Carried Me: The Worship Project
PRODUCERS: Adam Watts, Andy Dodd,
Steve Hindalong, Mark Byrd

BEC 724353961329

RELEASE DATE: Feb. 10

Camp burst onto the scene last year
with the impressive “Stay.” That album
earned the artist a legion of fans that
will not be disappointed with this new
collection. These powerful worship
songs beautifully showcase Camp’s pas-
sionate voice and intimate style. One of
the most compelling vocalists to
emerge in recent years, he has a warm,
earthy tone reminiscent of Third Day
frontman Mac Powell. And this voice is
complemented by a potent arsenal of
songs. “I Will Trust in You” is a rollick-
ing anthem that celebrates God’s faith-
fulness. “Wonderful Maker” is a gor-
geous, prayerful ballad. “Empty Me" is
a tender song about surrender. Camp’s
vocal stylings draw listeners into his
world, inviting them to sing along. In a
market crowded with praise and wor-
ship music, Camp surely stands out
with this worthy effort.—DEP

VITAL REISSUES

BRENDAN BENSON

One Mississippi

PRODUCERS: Ethan Johns, Brendan Benson,
Jason Falkner

StarTime International ST-019

RELEASE DATE: Nov. 11, 2003

Before disappearing for the better part
of seven years, Detroit-born Brendan
Benson debuted in 1995 with a power-
pop near-masterpiece on Virgin
Records dubbed “One Mississippi.”
Over the years, the disc—highlighted
by a hook-packed, album-opening tril-
ogy of tunes—became one of the most
criminally ignored albums of the "90s.
Although immediately embraced by
critics, “One Mississippi” tanked com-
mercially (it has sold less than 7,000
copies to date), which ultimately
resulted in Benson's dismissal from the
major and the record going out of
print soon after. Here, the album is res-
urrected in beautiful fashion by tiny
New York indie StarTime, which
expands the set from 14 to 22 tracks.
Two cuts from the original’s Japanese
release are included, as is Benson's rare
“Wellfed Boy” EP. Produced with ex-
Jellyfish member Jason Falkner (who
co-writes several tracks), the EP
includes demo versions of several “One
Mississippi” cuts and led to his inking
with Virgin. This is the type of reissue
that fans dream up.— WO

Billboard.com
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DAVID LEE MURPHY Loco (3:08)
PRODUCERS: David Lee Murphy, Kim Tribble
WRITERS: D.L. Murphy, K. Tribble
PUBLISHERS: Old Desperados/N2D Pub-
lishing/WB Music/Scott and Soda Music/
Beechtree Publishing, ASCAP

Audium AUD-DS-8189 (CD promo)
David Lee Murphy charted 11 singles
during a tenure on MCA Records in the
mid- to late '90s, including such hits as
“Party Crowd™ and “Dust on the Bottle.”
He’s resurfacing on Audium with a
frisky, uptempo number about the joys
of being a little bit crazy. Saucy fiddle
and infectious lead-guitar work add
spice to this fun tune. Murphy remains
an engaging vocalist who knows how to
put just the right touch on a light-heart-
ed lyric. If country programmers give
this a shot, it could help Murphy mount
a much-deserved comeback.—DEP

AC

p> SIMPLY RED You Make Me Feel Brand
New (4:18)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

simplyred.com SRSAM022 (CD promo)
In the U.S., Simply Red scored a No. 1 in
1989 with a soul-soaked remake of “If
You Don’t Know Me by Now." Fifteen
years later, lead singer Mick Hucknall
repeats the party trick with an equally
individualized new version of the Stylis-
tics’ “You Make Me Feel Brand New.”
Time has done nothing but add texture
to the Brit vocalist’s lofty range, making
this loving cover an ace for AC radio.
With Simply Red's spirited “Sunrise”
still in rotation at the format, “Brand
New™ is poised to foster a two-for-two
comeback for this enduring group.
From the comforting full-length
“Home." For information, contact Jack
Ashton at ashtonconsults@aol.com.—CT

ROCK

DAMIEN RICE Cannonball (3:25)
PRODUCERS: Damien Rice, Mark “Spike”
Stent, Paul “P-Dub” Walton

WRITERS: D. Rice

PUBLISHER: Warner/Chappell Music Pub-
lishing Ltd. PRS

DRM/Vector/Warner Bros. 101235

(CD promo)

In an age when the bottom line is sti-
fling creativity and the mass dissemina-
tion and promotion of that creativity, it’s
nice to see Vector/Warner Bros. making
good on their promise to promote
Damien Rice well into 2004, despite his
lauded debut, “0,” being more than 1
year old. This exquisite track—one of
the highlights of “O"—gets more of a
pulse on this remixed version, as drums
have been added to the percussionless
original (which is also included). The
addition proves genius, with the kick
drum adding well-timed punch, subtlely
mixed cymbal splashes emphasizing
Rice’s heart-emptying choruses and the
crisply played high-hats adding fresh-
ness. That said, what makes this one a
winner, more than anything else, is the
glassy-eyed sadness in the stanzas, the

BRITNEY SPEARS Toxic (3:19)
PRODUCERS: Bloodshy, Avant
WRITERS: C. Dennis, C. Karlsson,

P. Winnberg, H. Jonback

PUBLISHERS: Colgems-EMI/Murlyn
Songs/Universal-PolyGram, ASCAP
Jive 59153 (CD promo)

“Me Against the Music,” the first
single from Britney Spears’ already-
platinum “In the Zone,” was an
event record in the worst way: a
song destined for airplay no matter
how bad. And it was a stinker. But
with that taste now washed away,
it's time to get down to real busi-
ness. “Toxic” is a boundless step
forward for Spears—mature, sexy
and tantalizing. Producers Blood-
shy and Avant surround Brit with a
frantic techno-lite beat and James
Bond guitars, complemented with
the pop uber-star’s heavily layered
vocals overtop. It works: She
sounds potent and convincing as a
catty sex symbol. This is a song
made for video, and Spears is sure
to deliver. While the album as a
whole is a testy listen, this track
will build momentum and prove
that there is meat behind the end-
less publicity mania.—CT

3 DOORS DOWN Away From the Sun
(3:51)

PRODUCER: Rick Parashar

WRITERS: Arnold, Roberts, Harrell,
Henderson

PUBLISHERS: Escatawpa Songs/Songs
of Universal, BMI

Republic/Universal 211139 (CD promo)
While 3 Doors Down remains more
or less faceless among its EI/VH1/
MTV-hogging compatriots, the
pop/rock act certainly posted
impressive gains in 2003. In addi-
tion to the huge “When I'm Gone”
and follow-up hit “Here Without
You,” the Mississippi-based quintet
has moved some 3 million copies of
current album “Away From the
Sun” while touring the world. The
set’s title track is now headed for
the airwaves, and those same ingre-
dients that scored previously
should keep momentum going
strong: a big Southern-rock hook, a
passionate lyric about angst-filled
emptiness from lead singer Brad
Arnold and plenty of surefire gui-
tars. The song is no “Kryptonite,”
for sure, but it seems as if all win-
dows are open these days for 3
Doors Down.—CT

smart metaphor and rhyme in the cho-
rus (“It's not hard to fall when you float
like a cannonball”) and the God-given
soul of Rice. Apart from making for an
exciting listening experience, the new
additions {courtesy of Spike Stent) just
may give the tune enough of an edge for
radio programmers to get the track to
all those people still wondering (for
whatever damn reason) what all the fuss
is about.— WO

THE WHITE STRIPES [ Just Don’t Know
What to Do With Myself (2:48)
PRODUCER: Jack White

WRITERS: B. Bacharach, H. David
PUBLISHER: New Hidden Valley Music c/o
WB Music/Casa David, ASCAP
V2V2Dj-27805 (CD promo)

One of the things that makes Jack
White such a force and so fun to listen
to and watch is that you never know
what or whom his work might refer-
ence. He might decide to tip his hat to
the roaring, early punk of the MC5 one
minute, only to switch to the Detroit
blues of John Lee Hooker, while maybe
even dashing in a bit of old-timey music
the next. Here he covers a tune co-writ-
ten by Burt Bacharach, of all people.
And, as expected, he makes the track
eerie, rural, sexy and, above all, rockin’
enough to send the adrenaline of both
metalheads and shoegazers racing.
Dancing with Jack for most of the tune,
backing him with a little rap-rap snare
beat, drummer Meg White gloriously
mashes the cymbals and skins when the

tune erupts. And when it does, Jack
howls and squeezes little guitar squeals
out of his six-string. This is rock bliss. If
only it lasted a little longer.— WO

STARSAILOR Silence Is Easy (3:39)
PRODUCER: Phil Spector

WRITER: Starsailor

PUBLISHER: EMI Music Pubiishing
Capitol 7087 6 18245 2 0 (CD promo)
Not a whole lot has changed between
Starsailor's debut and its sophomore
disc, “Silence Is Easy”—and that’s just
fine. The guitar/bass/keyboards/drums
sound of the British act—especially
frontman James Walsh's resonant,
almost trembly vocals—is engaging
enough that evolution isn’t really a pri-
ority at this point. But the band has
evolved somewhat, having the leg-
endary (and now sadly infamous) Phil
Spector add his signature wall-of-
sound production to a pair of tracks.
Here, on the title cut, Spector’s
involvement adds sparkle to what may
have been a lackluster track otherwise,
thus turning it into one of the high
points on the album (due Jan. 27).
About a minute and 43 seconds in,
handclaps are slyly dropped in. It's
touches like these that help make this
defiant, if-you-don’t-have-anything-
nice-to-say track downright spiritual.
Working with Spector proves a heady
move by a band that will hopefully be
around for decades. One complaint:
Barry Westhead's keyboards aren’t loud
enough in the mix,— WO
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People/Places/Events

PEOPLE ON THE MOVE

EXECUTIVE
TURNTABLE. .

DIRECT MARKETING: Malia Doss is
promoted to senior VP of business
affairs and administration for
Warner Strategic Marketing in Los
Angeles. She was VP of business
affairs for Rhino Entertainment.

DISTRIBUTION: Koch Entertain-
ment Distribution names Janet
Baker director of video sales in
Chicago and Kathy Gilbert
regional video sales manager in
Nashville. They were,
respectively, director of sales for
Wellspring Media and Southern

regional sales manager for Well-
spring Media.

BROADCASTING: Infinity Broad-
casting promotes Tony
Berardini, previously VP/GM for
Boston's WBCN and WZLX, to VP
of Infinity Boston; Mark Hannon,
previously director of sales for
Infinity Boston, to GM of
Boston’s WBCN, WZLX and
WBMX; and Chris Hill, previous-
ly GM of sales for Boston’s WBZ-
AM, to senior VP/director of sales
for Infinity Boston.

Honoring Jazz's Greatest Women piana Ross performed

and Phoebe Jacobs and Shirley Horn were among those honored during Jazz at Lin-

coln Center’s fall benefit gala, “Here’s to the Ladies: A Tribute to the Great Ladies of
Jazz.” The event paid tribute to Billie Holiday, Sarah Vaughan, Ella Fitzgerald and
others with performances from Ross, as well as Dee Dee Bridgewater, Roberta
Flack, Dame Cleo Laine and Marian McPartlan, all backed by the Lincoln Center
Jazz Orchestra with Wynton Marsalis. Jacobs, executive VP of the Louis Armstrong

Educational Foundation and vocalist/pianist Hormn were presented with awards for lead-

ership and artistic excellence, respectively. Pictured at the event, from left, are Ross,

Jacobs and Marsalis. Proceeds from the show went to performance and educational pro-

grams produced by Jazz at Lincoln Center. (Photo: Patrick McMullan)

The Latest Heroes Ruben Biades, Hall &
Oates, BMI president/CEO Frances W. Preston, producer/
artist Nile Rodgers, husband-and-wife songwriting duo Barry
Mann & Cynthia Weil and producer Timbaland were honored
at the NewYork chapter of the National Academy of Recording
Arts and Sciences’ annual Heroes Dinner.The Heroes Award rec-
ognizes excellence and integrity and is the highest honor
bestowed by the New York faction.Timbaland received the
chapter’s first Heroes Impact Award for outstanding achieve-
ment by a recording industry professional in the early stage of
his/her career. Proceeds from this event, hosted by “Sopranos”
star Dominic Chianese, will be dedicated to the education and
community outreach programs of NARAS’ New York chapter.
Pictured above, from left, are NARAS president Neil Portnow,
Rodgers, producer Jimmy Jam (who presented Rodgers with
his trophy), NARAS New York chapter president Phil Galdston
and producer Jimmy Douglas (who presented Timbaland with
his award). At right areTimbaland, left, and Chianese.

.....

&

One For The Record Books an Eiton
John concert at the Manchester Evening News Arena broke
the attendance record for the venue, Europe’s biggest. John
sold 19,076 tickets, breaking a 3-year-old record set by Tom
Jones. {In 2000, Jones played to 19,021 people.) Presenting
John, left, with a commemorative copy of the promotional flier
for the show that detailed the accomplishment is arena GM
John Knight. “It is difficult to see this record being broken,”
Knight said on the evening of the concert. “The place is full;
we literally cannot fit any more people in.”

NOw, Hear This .. wesse s

Artists to watch

It’s awfully perfect that the very first verse we hear Rachael
Yamagata sing on her debut, “EP” begins “I'll fascinate you
. ... for a while”—because that’s exactly what’s going to hap-
pen to a lot of us in 2004. While it remains to be seen just
how many will fall under her spell, you can believe that it’s
going to happen.This charming young siren has it all—affect-
ing, smartly crafted songs; a heart-tugging, soul-soothing
voice; a lovable personality; and striking beauty (thanks to her
German and Japanese lineage). Since being signed to Pri-
vate Music (which falls under the Arista Associated umbrel-
la) by Steve Ralbovsky (the Strokes, My Moming Jack-
ef), the Woodstock, N.Y., singer/pianist/quitarist issued the -
six-track “EP” last October and recently put the finishing
touches on her full-length debut, which is slated for an April
release. Prior to “EP” (which is highlighted by the sexy, breath-
taking “Collide,” the aforementioned leadoff cut), Yamagata
cut her teeth as a member of funk/soul Chicago band Bum-
pus. But her solo material is more akin to Fiona Apple and
is inflected with her love for *70s albums by the likes of
Roberta Flack and Stevie Wonder. During the past year,
she has opened for David Gray (at Madison Square Garden,
no less) and Damien Rice. Later this month, she begins a
tour with Gomez. In short, the fascination begins now.
WES ORSHOSKI

32

www.billboard.com

WwWWWwW.americanradiohistorv.com

BILLBOARD JANUARY 17, 2004



www.americanradiohistory.com

A Look At Luth

RCA Music Group chairman/)
Records founder Clive Davis and
members of his staff visited
Luther Vandross in a New York-
area rehabilitation center—where
Vandross is recovering from the
stroke he had last April—to pres-
ent him with a plaque certifying
platinum shipments of the singer’s
latest album, “Dance With My
Father” (J). The photo is from the
first batch taken of Vandross since
his stroke. His manager, Carmen
Romano, says of the presentation,
“We thought it would be nice for
him to get some great news and to
begin to experience again some of
the same activities he had prior to
his stroke. Also, the pictures tell a
story—they let his fans see that
he is OK but that there is still a
long road ahead for Luther.”
(Photo: Wirelmage)

Twenty-IFlve Years You NG Queens, N.Y.-based reggae/dance-
hall heavyweight VP Records celebrated its 25th anniversary with a bash in
Kingston, Jamaica, that featured performances from the genre’s top artists, |
including Beenie Man, Lady Saw and rising dancehall vocalist Elephant Man.
Attracting many of the top names in reggae and dancehall—such as Bounty
Killer, Beres Hammond and the legendary Marcia Griffiths (a member of the
|-Threes, Bab Marley’s famed backing-vocal trio)—the event was sponsored by|
Puma, which has a long-term sponsarship deal with the Jamaican Athletics Assn. |
The company has produced a series of commercials featuring Jamaican athletes
and music by VP artists. One such spot, featuring a cameo by Jamaican track star |
Usain Bolt, as well as the Elephant Man track “All Qut,” was previewed at the |
party. Pictured above, from left, are the label’sVP of marketing Randy Chin, Bolt
and Elephant Man. At [eft is Buju Banton, left, with Hammond.To celebrate its
anniversary, the Jamaican-bom label is preparing an extensive boxed set honor-
ing its deep, diverse catalog. (Photos: Marlon “Ajamu” Myrie) ‘
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CE WITHNY FATH_ER

One For Tony
Producer/artist Nile Rodgers, pictured
at left, and vocalist Michael Des Bar-
res were among a group of ex-band-
mates and friends who paid tribute to
late drummer Tony Thompson at 2
benefit at the House of Blues in Los
Angeles. Rodgers played alongside
Thompson in *70s funk band Chic, and
Des Barres performed with the drum-
mer as the touring vocalist for the
Power Station.They were joined by
bassist/vocalist Jean Beauvoir (Plas-
matics), bassist Carmine Rojas and
others. All proceeds from the show
went to the drummer’s family. Thomp-
son, who also worked behind David
Bowie, Madonna and Rod Stewart
and backed the surviving three-fourths
of Led Zeppelin at Live Aid, died Nov.
12 at the age of 48 from renal cell
cancer. (Photo: Cynthia Gauld)
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Blg Man, Garbage Can “american Idol” champ Ruben Studdard
stopped by the set of “Sesame Street” to join Elmo for a soulful rendition of “The

Alphabet Song.”The performance will air in April. Above, Studdard grabs a snapshot
with Oscar the Grouch. (Photo: Theo Wargo)

Wembley Honors BOwie pavid Bowie received the Wembley
male artist of the year award for selling 23,000 tickets almost instantly for his two
shows in November. It was Bowie’s 14th appearance at Wembley. Other winners of
the award include Tom Jones, Bob Dylan and Elten John. Bowie was given the
award backstage at the venue. Pictured, from left, are Solo Agency managing director
John Giddings, Bowie and Wembley director of sales and marketing Peter Tudor.

Herels TO 2004! Billboard staffers recently visited BMI’s New York
offices to ring in the new year. Pictured, from left, are BMI senior director of corpo-
rate relations Leslie Morgan,VP of corporate relations Robbin Ahrold, Billboard
editor-in-chief Keith Girard, BMI CEOQ/president Frances W. Preston, Billboard
East Coast advertising director Joe Maimone and Billboard international advertising
director Gene Smith.
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McKean’s Folk Evokes Foster

BY JIM BESSMAN

Christopher Guest’s marvelous cine-
matic folk-music mockumentary “A
Mighty Wind” lovingly sent up an entire
genre. It also marked the debut of
Michael McKean and his wife, Annette
O'Toole, as a songwriting team.

The pair contributed “A Kiss at the
End of the Rainbow.” It is perhaps the
key song of the film's Grammy Award-
nominated DMZ/Columbia Records/
Sony Music Soundtrax soundtrack.

During a reunion concert featuring
three fictional 1960s folk acts, the per-
formance of their signature song “A
Kiss at the End of the Rainbow” cli-
maxes the regrouping of the “leg-
endary” Mitch & Mickey folk duo. But
while the tune seems to hew to tradi-
tional folk-music conventions, it was
really modeled after the popular song
era of Stephen Foster.

“We wanted it to sound like it could
have been written by Foster or one of
his imitators from 150 years ago,” says
McKean, who also stars in the film as a
member of the Folksmen trio. He
explains: “A lot of songs we now think of
as folk songs were actually written by

professional songwriters like Foster. So
we didn't have to be literally fradition-
al in writing folk songs for the movie.”

McKean and O’Toole’s other col-
laborations for “A Mighty Wind,” how-
ever, are more consistent with the '60s
folk-music stereotypes. “Fare Away”
(written with musical director C.J.
Vanston) is a nautically incorrect sea
shanty, while “Potato’s in the Paddy
Wagon” is fanciful fluff.

“The operative word is ‘fun,’ obvious-
ly,” says McKean, who is also nominat-
ed for best song written for a motion pic-
ture, television or other visual media for

the film's title track—co-written with
fellow Folksmen member Guest and
Eugene Levy, who plays Mitch.

Recalling his earlier work with
Guest in the pioneering 1984 rock
mockumentary “This Is Spinal Tap,”
McKean adds, “There’s very little
mockery, really, but a great deal of
affection for the music we parodize.”

O'Toole notes that the Tuxedo
Time Music (ASCAP) writers are
now writing a movie musical, as
well as songs like “The Naked and
the Nude,” which derives from the
Gene Pitney hits “Town Without
Pity” and “Mecca.”

“What I like is that we don’t do
everything just one way,” McKean
says of the couple’s varied songwrit-
ing technique. “We watched a docu-
mentary about Richard Rodgers and
the way he worked with different lyri-
cists. Oscar Hammerstein [11] would
give him the song title and he would
write a melody with a slot for it, and
then Hammerstein would elaborate
on the idea, but Lorenz Hart would
deliver brilliant lyrics in their entire-
ty—which Rodgers then wrote music
for. So we want to have no rules.”

They Put The Bomp On Broadway

One of my most cherished mem-
ories is of informing Barry Mann at
a BMI Awards dinner in Nashville a
few years ago that my two favorite
songs of his were “Who Put the
Bomp (In the Bomp, Bomp, Bomp)”
and “She Say (Oom Dooby Doom)”
and then seeing the look of utter
revulsion appear on the face of his
wife and legendary Brill Building
songwriting team partner, Cynthia
Weil—this followed by her sneering,
“Those are his two worst songs!”

“Who Put the Bomp,” of course,
was Brooklynite Mann’s own 1961
No. 7 hit, a glorious tribute to doo-
wop lyrical gibberish co-authored
with fellow Brill Building tunesmith
genius Gerry Goffin. “She Say (Oom
Dooby Doom),” which Mann co-
wrote with Michael Anthony, had ear-

FROM LEFT: MANN, WEIL AND HERDES
AWARD PRESENTER PALL SHAFFER

Words&

Music.

By Jim Bessman

jbessman@billboard.com

Mann and
Weil will per-
form in the
show, which
they begrudg-
ingly scripted.

“Other writers
took on the
story, but it
never jelled,”
Weil said. “So we
ended up writing

lier reached No. 18 in 1959 for the
Diamonds; like the Canadian doo-
wop group’s immortal 1957 hit “Little
Darlin’,” it took the vocal genre’s
characteristic nonsense syllables to a
whole new wondrously idiotic level.

“I can’t help it! I'm always hon-
est,” New York native Weil con-
fessed, not particularly pleased to be
reminded at the NARAS Heroes
Award 2003 Gala of her disdainful
response at the BMI dinner.

The Heroes event took place Dec.
11 at New York’s Hotel Roosevelt.
Weil and Mann were honored along
with BMI president/CEO Frances
W. Preston, Ruben Blades, Daryl
Hall & John Oates, Nile Rodgers
and Timbaland.

Weil was more than happy, howev-
er, to discuss “They Wrote That?”—
an off-Broadway musical surround-
ing her and Mann's classic songs,
directed by Tony Award winner
Richard Maltby Jr. It premieres Jan.
15 at the McGinn/Cazale Theater.

it ourselves. I
wanted it to be like Billy Joel in
‘Movin’ Out’ [the Broadway show
based on Joel's music but con-
ceived, directed and choreographed
by Twyla Tharp|. He said he didn't
do anything, that Twyla did the
whole thing. But it didn’t work out
that way [with us].”

With their early Aldon Music out-
put of such timeless hits as “On
Broadway,” “We Gotta Get Out of
This Place” and BMI’s most-per-
formed song, “You've Lost That
Lovin’ Feeling,” the musical, if noth-
ing else, will make for great listen-
ing. One Mann-Weil favorite likely to
go unheard—Ilamentably—is “She
Say (Oom Dooby Doom).”

“The only exciting thing about
that song was that it was my first
top 10 cut,” said Mann, who at least
did me the great honor of singing
the chorus a cappella—much to his
wife’s chagrin.

“He was a mere child then,” she
said, disapprovingly.

MATRIX EVOLUTIONS: THE PRODUCTHON/WRITING TEAM IS TAKING ON SOME

MORE UNEXPECTED CLIENTS

Matrix's Next Move:
The Mooney Suzuki

In July 2002, this column noted
the rising fortunes of production/
writing team Lauren Christy, Gra-
ham Edwards and Scott Spock, col-
lectively known as the Matrix.

Their considerable contributions
to Avril Lavigne’s “Let Go"—includ-
ing co-writing

interested to see what it would be like
to collaborate with us. They thought
it would be an interesting combina-
tion if we all got into a scrum togeth-
er and created something.”

That project, along with recent
productions for Shakira, Britney

and production
credits on “Com-
plicated,” “Sk8er
Boi” and “I'm
With You” (nomi-
nated for song of
the year and best
ferale pop vocal
performance at
the 46th annual
Grammy
Awards)—culti-

Studio
Momtor

By Christopher Walsh

cwalsh@billboard.com

vated demand for further collabora-

tion with an array of recording artists.

And the Matrix has answered the
call. Producing and writing with Liz
Phair, Lillix, Hilary Duff and the
Troys, among others, has netted the
collective a Grammy nomination for
producer of the year, non-classical.

Currently, the Matrix has upgraded
one Pro Tools system to HD, main-
taining pre-HD systems to ensure
compatibility with collaborators who
have not. While it is accurate to say
the Matrix is based in the Pro Tools
world, such a designation omits
much of its story. With their diverse
backgrounds, the Matrix's members
bring a wealth of acoustic and electric
instrumentation and organic
methodology to their digital audio
workstation-based studio.

Among their recent projects, for
example, is the forthcoming album
by New York rock band the Mooney
Suzuki. It was tracked to 2-inch ana-
log tape, using vintage equipment, at
Paramount and Ameraycan Studios
in Hollywood.

“We're very excited about the
Mooney Suzuki album—it’s different
for us,” Edwards says. “They're a full-
on underground rock band. The mix-
ture came out real good.”

The project, Christy adds, was a
departure for the band as well. “Half
the stuff on the record was stuff they
had written, because they’re brilliant
writers,” she notes. “But they were so

Spears, Lindsay Pagano and Jason
Mraz, for example, demonstrate the
ease with which the Matrix fits com-
fortably with a broad range of musical
styles—a skill not unlike that demon-
strated by another artist-turned-pro-
ducer, Grammy nominee Linda Perry
(Studio Monitor, Billboard, Jan. 10).

“Because there are three of us,”
Christy says, “and we all were artists
originally, we really understand—
probably like Linda—what artists can
sometimes be going through, trying
to find that elusive first single or
[being asked], ‘Could you quickly
come up with another song in case
you beat the one that everyone thinks
is the single?” We really understand
what’s going on, so |artists] feel
relaxed with us.”

SECONDS: Two years ago, Gavin
Lurssen of the Mastering Lab in Hol-
lywood became the first mastering
engineer to receive a Grammy Award,
for his contribution to the 2001
album of the year (“O Brother, Where
Art Thou?”). Lurssen is again a nomi-
nee, this time with mastering engi-
neer Joseph Palmaccio of Sony Music
Studios in New York, for “Martin
Scorsese Presents the Blues: A Musi-
cal Journey.”

Also, Mastering Lab founder and
engineer Doug Sax and equipment
manufacturer Solid State Logic will
be co-recipients of the 2004 Technical
Grammy Award.
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BY RICH TOZZOLI

Music instrument retailers -oday must go the
extra mile to generate business.

Billboard recently surveyed several industry
executives to find out how they were handling the
market and its trends, and to see what they will
watch for at the International Music Products
Assn.’s winter NAMM Show, taking place Jan. 15-
18 in Anaheim, Calif.

Here are comments from Chuck Surazk, presi-
dent and founder, Sweetwater; David Angress, exec-
utive VP, general merchandis2 manager, Guitar
Center; Wayne Dolnick, directer of sales and mar-
keting, Sam Ash Professional Audio Group; and
Jim Hovey, president, American Music Supply.

How is business?

Chuck Surack: The state of Sweetwater’s busi-
ness is great. We are up over last year—not as
much as we had planned, but still respectable
growth. Business is still strong for us, particularly
with computer-based products.

David Angress: Guitar Center continues to
grow according to plan and now has 120 stores
‘nationwide. We recently opened our first store in
Manhattan—a 30,000-square-foot flagship loca-
tion near Union Square—and the New York mar-
ket has responded enthusiastically. Anc our first
store in Nashville [opened] in mid-Deczmber.

Even in difficult economic times, Guitar Cen-
ter has found that continuing to offzr musi-
cians and production professionals grzat prod-

(Comitinued on page 37)

BILLBOARD JANUARY 17, 2004

| ‘o

www.billboard.com

www.americanradiohistorv.com

- NAMM,

In dustry
\EXpan

BY CHRISTOPHER WALSH

NAMM, the International Music Products Assn.,
is experiencing a period of robust growth.

Attendance at this year’s winter NAMM Show
—set for Jan. 15-18 in Anaheim, Calif.—will
likely surpass last January’s convention atten-
dance of some 68,000, NAMM president/CEO
Joe Lamond says.

“We’re running about 10% over on prereg-
istration,” says Lamond, formerly an execu-
tive at Skip’s Music in Sacramento, Calif.,
which is a NAMM member. “It seems like, for
the first time in a few years, companies are
very optimistic.”

For most of NAMM’s approximately 8,000
members, business is also looking up,
Lamond says.

One reason: The pro audio business is reach-
ing further into the consumer marketplace, as
digital recording gear makes quantum leaps in
quality and prices plunge.

Yet one of the fastest-growing areas of music.
gear sales is a surprising one: “Drums and per-
cussion, of zll things,” Lamond says. “Techni-
cally, the olcest instrument.

“We’re seeing good growth in a lot of
areas, but technology is definitely one of the
most exciting areas at the show,” he adds.
“The outcome of that [growth in “pro-
sumer” technology]| from our perspective, is
it is allowing a lot more people to get
involved. The ‘weekend warrior’ guy who is
getting together with his lawyer friends and
playing in the garage is also recording and
making CDs.”

New technology, Lamond says, “has really
helped lower the barrier of entry for people to
get into recording and fulfill their dream of
being a songwriter, even if it’s just for their
immediate family and friends.”

In many areas of commerce, dominant retail
chains have largely supplanted the traditional
mom-and-pap stores in the U.S. The trend has

(Continued on page 37)
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‘New Year Brings Out New Gear At NAMM

BY RICH TOZZOLI

What will music gear makers
showcase at the International Music
Products Assn.’s winter NAMM show?
Here are snapshots of products to
watch for from selected manufactur-
ers and suppliers.

DR STRINGS

drstrings.com

DR Handmade Strings will feature
both the Rainbow Learning Set and
“The Learning Set Instruction
Book.” Aimed at beginning gui-
tarists, the Rainbow Learning Set
consists of different colored electric
and acoustic strings—six strings, six
colors. “The Learning Set Instruc-
tion Book” is designed to guide play-
ing according to string colors. DR
Strings estimates that with this set
and instruction book, a student can
learn to play the guitar up to six
times faster and easier. Also shown
will be the company’s Fatbeam bass
strings (Marcus Miller signature set),
Bootzillas (Bootsy Collins’ signature
set) and Black Beauty black-coated
bass and electric strings.

FENDER

fender.com

Fender will introduce what the
company calls the most versatile
instruments it has ever made: the
all-new American Deluxe Series of
electric guitars and basses. The
series, Fender says, is made with the
finest materials available to create
“well-crafted, timeless guitars and
basses” for musicians. Each instru-
ment in the series comes equipped
with newly designed Samarium
Cobalt Noiseless pickups that are
both responsive and articulate.
Combined with S-1 switching, the
new SCN pickups bring a near-end-
less array of tones that further
defines “the Fender sound.”

GIBSON
gibson.com
Gibson will showcase its entire

musical instrument family at NAMM,
highlighted by new signature models
from the Who's Pete Townshend and
Tom Delonge of Blink-182. New
amplified models include solid-body
acoustics with the look of traditional
Gibson flat tops, along with a Les
Paul guitar and amp matched set.
Gibson's value-priced Epiphone divi-
sion will unveil its Collegiate series,
representing the top 50 college sports
schools, and a new Masterbilt
acoustic line inspired by Epiphone’s
rich history. Gibson’s product line
now can outfit an entire band with
guitars, amps and new U.S.-made
Slingerland drums and Tobias bass-
es. It also offers a new line of pianos
sporting the Hamilton brand.

KORG

korg.com

Korg will display its new D32XD
and D16XD recorders. Each features
16- or 24-bit uncompressed record-
ing with sampling rates up to 96kHz,
a newly designed 320-pixel-by-240-
pixel TouchView display with four lev-
els of greyscale, eight channels of
analog compression on input, a 64-
bit digital mixer, four-band EQ on
every channel and built-in hard-disc
and CD-RW drives.

Both recorders offer eight XLR
inputs with individual phantom
power and eight quarter-inch inputs,
plus a dedicated guitar input, expres-
sion pedal input and dual phone out-
puts. Up to 16 tracks can be recorded
simultaneously, each with eight Vir-
tual Tracks (up to 128 tracks on the
D16XD; 256 tracks on the D32XD).

Optional enhancements allow a
user to expand the functions of the
XD Series, adding eight additional
quarter-inch inputs, eight addition-
al channels of compression for
those inputs and 24-bit ADAT opti-
cal I/0, plus Word Clock interfacing,
in addition to the onboard S/PDIF
digital interface.

MARSHALL AMPLIFICATION
marshallamps.com

TASCAM WILL DEMONSTRATE ITS POPULAR FW-1884 FIREWIRE CONTROL SURFACE AND
AUDIO/MITH INTERFACE

KORG™S OFFERINGS WILL INCLUDE IT5S D32XD RECORDER

In 2004, Marshall Amplification
celebrates its 42nd year in business
with a biography about founder Jim
Marshall, published by Backbeat
Books. Marshall will unveil the book
at a press reception at its booth on
Jan. 15, and Jim Marshall will be
available for autographs. To mark
the occasion, a rare, purple Marshall
amp halfstack, consisting of a 1959
SLPX head and matching 1960 TV
cabinet, will be raffled. Also, on Jan.
17, Jim Marshall will be at Guitar
Center in Hollywood signing auto-
graphs, and another halfstack will
be raffled.

ROLAND

rolandus.com

Roland will debut its next gen-
eration of recording technologies
and electronic percussion products
at the winter NAMM Show. It will
also be showing the newly re-
leased, full-featured MV-8000 pro-
duction studio.

SONY

sony.com/professional

Continuing to build on its popular
software-based audio production
product line, Sony Pro Audio will
showcase a new Sony-Oxford Plug-
Ins Bundle—including EQ, Dynam-
ics and Inflator—for Pro Tools TDM
systems. This new bundle will join
the ranks of two other existing Sony-
Oxford software bundles recently
introduced for Pro Tools LE and TC
PowerCore systems.

Sony-Oxford plug-ins combine
advanced signal processing capabili-
ties with clear sonic advantages, and
these bundles make the Sony plug-
ins even more affordable to a broad
sector of the market.

Sony will also showcase its pre-
packaged UWP Series of UHF wire-
less microphone systems. These
competitively priced wireless sys-

tems have been augmented by new
accessories and components to
enable front-of-house mixers to cus-
tom-design their wireless system
components.

TASCAM

tascam.com

Aside from showing several new
unannounced products, Tascam will
demonstrate its popular FW-1884
FireWire Control Surface and Audio/
MIDI Interface. Also on display will
be the new FES8 expander for the FW-
1884, which adds eight additional
control strips with 100mm touch-
sensitive moving faders. Up to 15 FE8
expanders can be added to create a
128-fader system.

Taking advantage of its latest DSP
technology, the new GigaPulse,
which will also be shown, is the first
VST plug-in for Windows from Tas-
cam. Using convolving technology,
which essentially “samples” a room
or acoustic body, GigaPulse can emu-
late any room, vintage EQ or micro-
phone. Other features include micro-
phone modeling, selectable room
position and tail extension.

Also on the floor will be Tascam’s
AV-452, a new mixer designed for
the contracting and installation
market. The AV-452 incorporates a
microphone mixer, audio/video
receiver, infrared controller and dig-
ital amplifier into one affordable,
easy-to-use component. With a uni-
versal learning remote and IR
blaster function, it’s designed to
control a sophisticated A/V system
as one integrated unit.

WAVES

waves.com

Waves, a leader in audio signal
processing solutions, will exhibit its
ultimate plug-in package—the Dia-
mond Bundle. The bundle incorpo-
rates 35 signal processing tools from

the Platinum, Transform and
Restoration Bundles in one package.
For further versatility, Waves’ exclu-
sive WaveShell provides support for
all popular plug-in formats and
audio editors, including TDM, RTAS
and AudioSuite, along with such
native formats as VST, DirectX (Win-
dows) and MAS and Apple Audio
Units (Macintosh).

The latest addition to the Waves
family of signal-processing solutions
is the Transform Bundle of plug-ins
for creative sound manipulation,
including Sound Shifter, Doubler,
TransX and Morphoder, all operating
at sample rates up to 96kHz. The
comprehensive Transform Bundle
offers four innovative tools in one
package, designed to control and
shape time, pitch, dimension, punch
and instrument characteristics.

YAMAHA

yamaha.com

Yamaha Corp. of America’s win-
ter NAMM offerings will include
Version 2 software for the 0296 dig-
ital mixer; editor software for the
SPX2000; upgraded DTXpress and
DTXtreme electronic drums; new
Disklavier and Clavinova pianos;
new PSR and DGX keyboards;
mLAN cards; VST plug-ins; digital
bass amps; acoustic handcrafted
guitars; the Xeno series trombones;
Z series trumpet; and new concert
percussion pieces.

Now in its fifth year, Yamaha
Drums will sponsor its annual Leg-
endary Groove Night with a tribute
to Yamaha Japan’s Takashi “Hagi"”
Hagiwara. Artists scheduled to per-
form include Tom Brechtlein,
Jimmy Chamberlin, Peter Erskine,
Anton Fig, Steve Jordan, Paul
Leim, Jerry Marotta, Rick Marotta,
Dave Mattacks, Russ Miller, J.R.
Robinson, Clyde Stubblefield and
Dave Weckl.
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Continued from page 35

ucts, great prices and an exciting
environment drives our business for-
ward. As a publicly traded company,
Guitar Center’s financial performance
is published quarterly.

Wayne Dolnick: Sam Ash Profes-
sional has been in the business of
supporting and supplying the
recording industry for about 20
years, during which time the indus-
try has ebbed and flowed. Currently,
the Professional Audio Group of
Sam Ash Music is going through an
expansion process, in addition to
myself coming onboard as the new
head of sales and marketing.

Sales have been extremely strong
for the past two quarters, with a trend
pointing toward expansion in the
home studio market with the “desk-
top musician/mix engineer” leading
the charge. In the realm of the pro-
duction houses—post and pre—sales
are growing exponentially. That’s
based on the studios’ current assort-
ment of analog gear moving over to
a digital world, and Pro Tools rooms
being upgraded to the latest Accel
cards and the new G5s from Apple.

Jim Hovey: Catalog and e-com-
merce have been very strong [for
American Music Supply]. Brick-and-
mortar retail has been, and contin-
ues to be, more difficult. There are
more retail stores in a smaller geo-
graphic area, so some of the diffi-

culties may be attributed to that.
We've been trying different ap-
proaches to address that issue, in-
cluding the most comprehensive
mailing the store has ever done. So
far, results are good.

What challenges do you face in
this market?

Surack: I believe the biggest chal-
lenge we have [is inexpensively
made] imported products from
China. We have to sell a lot more of
them to make the same money. I
believe [the Chinese market] is “at
war” with us and winning, and we
don’t even realize it yet. I don’t
understand who will have money to
buy the products in the U.S. if all our
jobs go to China.

Angress: We're living in a very
competitive global economy. We
face technological changes that can
cause yesterday’s hot product to
quickly become obsolete. Global
product sourcing can cause price
deflation, and oversupply threatens
profit margins. These issues are
not unique to the musical equip-
ment business.

We've focused our efforts on
working with the manufacturers
who are in this business for the
long haul—those who foster strong
brand reputations by consistently
delivering innovative products that
really work well for our customers.
Together with these manufacturers,
we’'ve worked hard to produce pro-
motions that excite our customers,
and to develop much more efficient

ways of handling our supply chain
to eliminate unnecessary costs.
Such things as freight costs from
Asia can significantly impact the
price of our products. Lowering our
internal costs allows us to run a
profitable business while offering a
huge product selection and being
the industry’s price leader.
Dolnick: From a sales and sup-
port view, I think the most difficult

‘The most difficult
part of being in the
pro market today is

keeping up with
changing technology.’

—WAYNE DOLNICK, SAM ASH
PROFESSIONAL AUDIO GROUP

part of being in the pro market today
is keeping up with changing tech-
nology. From a business side, it is
eroding margins of products, caused
partially by the growth of the Web
and subsequent illicit dealers.

It is a far cry from the days of
demoing a multi-track two-inch
Ampex and showing just a portion
of the available features in a digital
product. [This change is coupled]
with the sheer options now available
to the home-studio buyer: a world of
virtual studio tracks and multi-track
HD recorders with a myriad of built-
in effects.

NAMM

Continued from page 35

affected the musical instrument
business as well.

Despite that phenomenon, how-
ever, Lamond reports a growing
number of smaller, specialized
retailers, as reflected in new NAMM
memberships.

“One of the things we've seen is an

——

It All Happens At... |

is] exciting. These are the young
guys who think, ‘I can do this better
than those other guys.” Every time
we see these big, general shifts in our
industry, it’s because another gener-
ation of people got into retail.”

To cite one very successful example,
Guitar Center is a strong national pres-
ence with 122 outlets. The chain
recently opened large stores in New
York, Nashville and Saginaw, Mich.

New, independent retailers are
finding niches, Lamond says. For

NAMM'S WEB SITE, NAMM,ORG, PROMOTES THE TRADE SHOW

uptick in our retail members; guys
who are opening stores in towns
across the U.S.,” Lamond notes. “For
a couple of years, that had not been

example, “the little drum shop that
you walk into and find people who
really speak drums and are very pas-
sionate. Or vintage acoustic guitar

ties from where the big guys aren’t.”

Across every category of instru-
ments, this year’s winter NAMM
convention will demonstrate the
same tendency currently seen in
the recording sector, Lamond
predicts: improving quality cou-
pled with reduced pricing. “Those
are two big trends that create a
lot of opportunity.”

The concept that music-making
is not only for the truly gifted “is
really an idea whose time has come,”
Lamond observes. “There’s a lot
more recreational music being
made, a lot more young children
making music. The concept that
music-making really is for every-
body is what we’ve been preaching
for a long time, and it’s something
we are really passionate about.”

During the past decade, the 103-
year-old trade organization has rein-
vested more than $20 million from
its trade shows into such market-
building programs as Weekend War-
riors, designed to encourage baby
boomers to pursue music-making.

NAMM also has funded the Inter-
national Federation for Music Re-
search, which supports researching
the relationship between music and
physical and emotional wellness,
and Sesame Street Music Works,

Hovey: In some cases, I'm not see-
ing multiple sales of the types of
units we were [selling] beforehand.
With regards to imports, the overall
gross margin is strong and price
points are extremely attractive.
However, you're dealing with weak-
er gross profit dollars, and the net is
that you're not selling an increased
factor in quantity. In order to net the
same amount of gross profit dollars,
you simply have to sell a larger
quantity. Then, we may be selling
more. But the bottom line is not
bringing in as much gross total prof-
it dollars.

What are the most promising
trends or products you will check
out at NAMM?

Surack: As for new trends or
products, I am not sure. I just hope
the manufacturers can find ways to
come out with more expensive, yet
very desirable products.

Angress: We don't expect any
real surprises at the January
NAMM show. Our merchandising
team is in touch with the vendor
community all year long and is
quite often involved in product
development, well in advance of
actual product releases.

We are, of course, seeing contin-
ued rapid advancement in recording
technology. Our little industry is
reaping the benefits of developments
in the much larger computer indus-
try. The G5 Apple and high-powered
Windows-based computers have
become the central platform of most
professional recording environ-
ments. This move away from dedi-
cated hardware and into general pur-
pose computers has again increased
customer value. Apple and Guitar

Center recently inked a VAR deal for
the professional audio market.

The trend toward powered speak-
ers also continues. It is rare today
for a musician to purchase a studio
monitor that doesn’t have built-in
amplification. This trend is visible in
sound reinforcement as well.

Dolnick: Sam Ash Professional
has been fortunate to maintain a
very strong team of product special-
ists who have evolved over the years
by maintaining proficiency in this
rapidly changing recording world.

The trend that is dominating this
world is everything-digital, begin-
ning with software that lets any
novice create his or her masterpiece
to ancillary MIDI, USB or Firewire
devices at lowered prices, up through
all the third-party manufacturers
that have jumped on the Digi bus.

At NAMM, our buyers will be
looking for all the new plug-ins, dig-
ital recording devices and control
surfaces that are ever-changing in
this fast-paced world we know as
“pro.” The trend is definitely toward
more powerful gear, with all the
bells and whistles included at low-
ered retail prices. In the end, the
musician, studio owner and pro-
duction houses all win.

Hovey: [Last] summer’s NAMM
was actually disappointing in re-
gards to new products, so I am hope-
ful that we will see more at the
upcoming show. I have not yet been
pre-introduced to anything that will
be announced at the show. 1 think
with the market being a little slow-
er for the manufacturers over the
past year and a half, they may have
slowed down with their research and
development. I'm just hoping that
has changed at this year's show.

T m‘ie

LT G 1]

THE IJI.TIMATE HESIIUBBE FOR

| Ll
' MIISIGIEIII’S GIII[IP.
... to touring & promotion
Includes: _
* City by city club directory
| = Tape/disc services
= A&R directory
- = Music services directory
| * Music industry websites
_ PLUS Special Features:
* How rising bands get the
most out of the internet
* And much mare
Drﬂy-$15 95 — $18.95 overseas.
(includes shipping)

Order by phnnE 800-745-8922 or on our website
www.musiciansguide.com

the case; we were seeing some con-  shops...Ithink we're seeing alotof designed to get young children BOMG2004
solidation. [So having new members  niche markets picking up opportuni-  involved in making music.
BILLBOARD JANUARY 17, 2004 www.billboard.com 37

www americanradiohistorv com


www.americanradiohistory.com

39

Indie labels
help keep ‘
rock’n’roll alive
by introducing
such acts as
the White
Stripes

i 40

? s Carl

decides to
= close Manifest
| Discs & Tapes

PHOTO: JOE TABACA

Sony Music Entertainment (SME) has entered a
cross-promotional marketing deal for the soundtrack
of “NFL Street” with independent game publisher
Electronic Arts (EA).

“NFL Street” will feature unreleased tracks and
album cuts exclusively from 11 Sony
artists on EA's Sports Big label for the
Sony PlayStation 2 (PS2), Microsoft
Xbox and Nintendo GameCube console systems.

The game hits stores Jan. 15. Two of the tracks will
be made into music videos featuring game-play footage.
They will be released as singles for radio. Sony will serv-
ice the songs and video to top radio and video outlets.

The soundtrack features pre-album release tracks
from New York’s Hot 97 DJ KaySlay/Three 6 Mafia,
Baby D, the X-ecutioners, Grafh, Jakk Frost, Lost-
prophets and Wylde Bunch, plus recent album tracks
from Bravehearts, Fuel, Korn, Killer Mike and Lil Flip.

THE X-ECUTIONERS: CREATED IN-GAME BEATS AND ORIGINAL SONGS FOR NEW EAVIDEOGAME

‘NFL' Title Kicks Off Deal

SME, EA Unite For Videogame Promotion

BY STEVE TRAIMAN

Excerpts from Fuel’s “Quarter” (Epic/Sony), Lost-
prophets’ “Last Train Home” (Columbia) and DJ
KaySlay Presents Three 6 Mafia Featuring Lil Wyte
and Frayser Boy’s “Who Gives A . . .” (Sony Urban
Music/Columbia, the first music video) were available
online for holiday listening at nflstreet.com.

CROSS-PROMO CAMPAIGN
A major retail tie-in is a Best Buy
giveaway of 30,000 “NFL Street”
playable PS2 demos with the purchase of one of six
selected Sony albums.

It was supported by a 50-million circulation Sun-
day newspaper circular ad that ran Dec. 28. It featured
the game and albums, including the Bravehearts’
“Bravehearted” and Korn’s “Take a Look in the Mir-
ror.” Both albums contain tracks heard in the game.

“This project gives us the perfect opportunity to
combine some of our most exciting artists with the

(Continued on page 39)

UMG Tops
Album Share
For Fifth Year

BY ED CHRISTMAN

NEW YORK—Universal Music Group
topped the U.S. music industry for the
fifth consecutive year, finishing 2003
with 28.1% total albums market share.

UMG has dominated the U.S.
music scene since its 1998 merger
with PolyGram.

With U.S. album sales totaling 656.3
million units last year, according to
Nielsen SoundScan, that means
albums released through Universal
Music & Video Distribution scanned
184.3 million units in 2003.

But in 2002, the company scanned
196.8 million units, which means
UMVD had a drop of 6.5%, or nearly
double the U.S. industry’s decline of
3.6%, in 2003. Billboard estimates that
UMVD had total net sales of $1.9 billion
last year.

UMVD’s fourth-quarter sales were
closely watched as competitors
assessed the performance of the

gram. Under the initiative, the com-
pany’s front-line wholesale price was
slashed to $9.09 from $12.02.

While UMVD enjoyed an uptick in
market share from the 27.8% it had at
the end of the third quarter, on a unit
basis, it scanned 66.1 million units in
fourth-quarter 2003, vs. 65.1 million
the previous year.

That means that while UMVD saw
scans increase 1.5%, it did not keep
pace with the overall U.S. industry,
which enjoyed a 4.7% increase in the
fourth quarter, with scans of 221.4 mil-
lion vs. 211.4 million one year earlier.

DISTRIBUTION KING

UMVD was the No. 1 distributor in
current market share, with 30.2%.

The group also had No. 1 album of
the year: 50 Cent’s “Get Rich or Die
Tryin'.” It scanned 6.5 million copies.

Indeed, UMVD’s dominance in the
U.S. can be seen in practically every
genre and album category that Niel-

group’s controversial JumpStart pro- (Continued on page 40)
Total U.S. Album Total Current U.S.
Market Share Album Market Share
By Distributor By Distributor
UNIVERSAL UNIVERSAL
28.1% 30.2%
28.9% 31.3%
INDIES
INDIES
14.3%
14.6%
l
Jan.-Dec. 15.2% Jan.-Dec
2003 1] 2003 [T}
Jan.-Dec. Jan.-Dec

2002 [

SOURCE: NIELSEN SOUNDSCAN

EXCLUDES TITLES CONSIDERED TO BE CATALOG
SOURCE: NIELSEN SOUNDSCAN
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Keeping Alight The Indie-Rocker Torch

A few years ago, one of my favorite
rock bands, the Dictators, posed a
musical question: “Who will save
rock’'n’roll?”

Today—as it has been for decades—
the answer is “independent labels.”

Don’t take our word for it,
though. We direct your attention
to “Can Rock Come Back?,” a
think piece by Los Angeles Times
pop music critic Robert Hilburn
that ran on the front page of the
paper’s Sunday “Calendar” sec-
tion Jan. 4.

In his story, Hilburn notes the
cavernous commercial gulf be-
tween the top-selling pop artists—
Justin Timberlake, Kelly Clark-
son, Clay Aiken—and the

i

high-profile but relatively meager-
selling posse of young rock bands
loosely grouped under the rubric
“garage rock.”

Without exception, the bands
that Hilburn identifies as the shin-
ing hope for rock’s future first saw
the light of day on indie labels.

The White Stripes issued three
albums on Long Beach, Calif.-
based Sympathy for the Record
Industry before releasing their
platinum-plus breakthrough, “Ele-
phant,” on V2.

Interscope’s Yeah Yeah Yeahs
made their bow with a three-song
EP on New York’s Shifty Records,
later reissued by Chicago’s Touch
& Go. Hot Hot Heat, now with

.:II

THE WHITE STRIPES: ONE OF THE GREAT HOPES FOR H{HZH"N'F:G.LL

NFL

Continued from page 38

growing—and highly influen-
tial—world of gaming,” Sony
Music U.S. president Don Ienner
says. “I have every confidence that
this promotion will enable us to

‘ “NFL Street”
gives us the
perfect opportunity
to combine some
of our most
exciting artists
with the
growing—and
highly influential—
world of gaming.’

—DON IENNER, SONY MUSIC LS.

extend the reach of both our
artists and the game.”

SME executive VP Michele Antho-
ny agrees. “Our artists get a unique

opportunity to expand their fan base.”

EA plans to increase these part-
nerships. “We continue to seek
alignment with the best music
companies and are excited that
Sony is a partner with vision,” says
Steve Schnur, EA worldwide exec-
utive of music.

The group has taken the lead in
the use of licensed and original
music for its games, launching EA
Trax—a division dedicated to this
initiative—in August 2002 with
“Madden NFL 2003.”

“Since then we’'ve been ack-
nowledged as having impact on sales
of CDs by [such acts] as Good Char-
lotte, Nappy Roots, Fabolous, Jet,
Yellowcard, Blink-182 and Queens
of the Stone Age,” Schnur adds.

Previously, the most ambitious
label soundtrack was the EA Sports
Big title “Def Jam Vendetta,” with
a dozen Universal Music Group
artists contributing tracks and pro-
moting the game with subsequent
album releases (Billboard, March
29, 2003). More than 500,000
copies of the PS2 version alone were
sold through November.

“For 'NFL Street,” we were look-
ing to develop a partnership with a
major label and a variety of artists,”
EA senior music marketing man-
ager Doug Scott says.

Sony is producing a remix CD of

Warner Bros., initially dropped its
album on Seattle’s Sub Pop.

RCA released the debut album
by the Strokes. But months
before “Is This It” dropped in
2001, the New York quintet was
unveiled on an indie EP, which
was largely responsible for firing
the mammoth buzz in the U.K.
that turned the group

a fresh outpouring of exciting
new music from feisty indie
labels. And it’s probable that,
once some of the new bands have
established themselves on the
indie side, the majors will take a
flyer on their music.

The last two great rock'n’roll
convulsions on these shores had

into the toast of the
English and American
music presses.

The larger point of
Hilburn's story—that
the new rock acts’
sales are in no way
commensurate with
the attention they're
receiving—is frustrat-
ingly immutable for
fans of this cutting-

By Chris Morris

cmorris@billboard.com

he |é

edge music.

As long ago as 2002, a front-page
Billboard story surveying rock
radio programmers indicated they
were highly skeptical of the pros-
pects for aggressive young acts like
the Strokes and the Stripes (Bill-
board, Dec. 21, 2002).

The million-selling successes of
“Elephant” and “Is This It” remain
an anomaly in a national field
dominated by pop, hip-hop and
hard-rock hits.

However, in the current cli-
mate, it is also possible to foresee

their beginnings in the independ-
ent community.

Some of the late "70s punk
icons—Television, Patti Smith,
X—released prescient indie-label
records long before their ascent to
major labeldom and their canon-
ization as rock pathfinders.

And the first salvos that Nirvana
and Soundgarden fired during the
Seattle grunge incursion of the
early '90s were launched by home-
town indie Sub Pop.

There are several simple reasons

songs from the game by DJ Kay-
Slay to be used for promo give-
aways and background music for
promo events.

Sony is also handling radio pro-
motion for major markets to sup-
port new albums containing game
tracks that are streeting during the
next four months.

DJ KaySlay has already been
hyping the game on his radio pro-
gram, “Drama Hour,” including
several tracks from the Brave-
hearts, among others.

WEB INFUSION

All of the in-game beats are
original songs created by the X-
ecutioners.

The lineup includes “Get With
It” with B-Real—a single from
their upcoming Columbia album
“Revolutions,” due this spring—
and “Let’s Go,” a track with Good
Charlotte.

The group (which consists of
Total Eclipse, Roc Raida and Rob
Swift) and DJ KaySlay are also
characters in the game. “I'm a
Madden fanatic and play [“Madden
NFL 2004"] online almost every
day,” band spokesman Swift says.

Swift is also doing the voice-
over for “Making of the Game: NFL
Street,” which is airing on MTV
the week before launch. It will

include interviews with and per-
formances by Fuel, Lostprophets,
DJ KaySlay and the X-ecutioners.

Online integration includes a
game music/artist section on
nflstreet.com, with a music play-
er, artist info, artist interviews and
merchandise; links to all Sony
artist sites; and several major joint
online promotions with interactive
consumer/artist opportunities and

why the indies have consistently
played a key role in the regenera-
tion of rock'n’roll during the
genre’s history.

With their ears close to the
ground, indie-label operators are
the first to pick up the tremors of a
distant cultural temblor. They are
willing to invest the time and the
energy to develop music that is fre-
quently a slow-rolling commercial
phenomenon.

Most important, the indie
mind-set combines entrepreneur-
ial zeal with a certain aesthetic
intransigence.

Indie label owners put out
their records to make money, but
the game is never just about
about making money. It's about
generating ideas—some of which
may not achieve immediate mass
consumption.

Hilburn’s musings came at the
beginning of a year that will be cel-
ebrated as the 50th anniversary of
rock’n’roll.

The main event being commem-
orated is the recording of a Tupelo,
Miss.-born truck driver’s first sin-
gle by a former radio engineer for
his independent Memphis label.

The torch was lit by Elvis
Presley and Sam Phillips, the
original indie rockers. It will
likely continue to burn bright
in the years ahead.

game/music prizes.

Sony and EA will also promote
the game and artists to such main-
stream third-party Web sites as
MSN, Yahoo and rollingstone.com.

Also planned are joint produc-
tion and distribution of materials
by Sony and EA college and street
marketing teams and combined
NFL Street gaming tournaments
and listening parties.

AOL Music: Total Monthly Streams
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Singmaster Pulls Plug On Manifest Chain

The decision of Carl Singmaster,
owner of the five-unit, Columbia,
S.C.-based Manifest Discs & Tapes,
to close his stores appears to be part
of a growing trend.

In 2002, Bill Thom and Bob
Hoyt, the respective owners of Har-
mony House and Record Express,
decided it was time to get out while
the going was good, and both those
chains are now gone.

In Manifest’s case, Singmaster will
close the stores one by one and will
be out of business by the end of the
first quarter, according to Singmas-
ter. As a result, 70 employees will lose
their jobs. But one store has been
sold to Music City Record Distribu-
tors, a Nashville-based chain.

With a number of the leases com-
ing due or already expired, Singmas-
ter says he decided not to renew.

“This is not a bankruptcy,” he said
in a statement. “It is a business deci-
sion to not further invest in music
retail. Every legitimate financial
obligation, including all trade credit
obligations, shall be fully honored.”

Singmaster says he made the deci-
sion because “the practices and poli-
cies of the music copyright owners
have made it increasingly difficult for

Manifest to gain new customers and
retain old ones.” In other words, he is
implying that the majors tend to favor
the big-box merchants and the large
Internet companies at the expense of
the smaller music specialists.

“I really think that if the labels had
entertained our proposals to burn
CDs of the stuff that is available on

would have made it worthwhile to
keep his investment in retail.
Instead, his proposal was met
with “no, no, no, no, no. Not one
company would consider it. The
labels think the consumer wants to
do it at home. Well, people can
make coffee at home for a few cents,
and yet they go to Starbucks and

Retal

By Ed Christman

echristman@billboard.com

pay $3.50 for it.

“And then you have
things like the Rolling
Stones giving an exclusive
to Best Buy and telling us
we can't carry it. It's just
one thing after another.
Everything has been nega-
tive in the last few years.”

But Singmaster
quickly adds that work-
ing with the Coalition of

the Internet and let me buy singles at
the same price [that] Steve Jobs is
getting them for, I would have
grabbed that bull by the horns and [
could see a very viable business.”

He says the elimination of the
single has hurt the business and
that he believes that if he could
burn singles in bulk at his ware-
house and sell them in his stores, it

Independent Music
Stores has been great.

“CIMS are the best people on
earth,” he says, further adding that he
has met many great people inall sec-
tors of the music industry.

Singmaster says he hopes to stick
around the music business in some
capacity. “Whatever I do, it will be
involved with music and beer—my
two passions.”

For those in the know, Singmaster
differs from Retail Track in that he is
a connoisseur of micro-breweries.

NOT SO FAST: Despite what I reported
here in the Dec. 27, 2003, column,
Pete Jones, who had planned to tran-
sition to consultant status Jan. 1, will
stick around for a couple of months
as president of BMG Distribution.

He and BMG Entertainment CFO
Joe Gorman, who also planned to
retire, will stay in place while the
regulatory agencies review the
company’s agreed-upon merger
with Sony Music Entertainment.

According to an internal letter,
Gorman will remain the head of the
company’s worldwide finance organi-
zation and will continue to work with
the team managing the merger.

As part of that initiative, Dennis
Kooker has been appointed senior
VP of finance, assuming responsi-
bility for all corporate and North
America finance as well as serving
as the main financial liaison to par-
ent Bertelsmann.

MAKING TRACKS: During the holi-
days, Bryan Everitt was named
director of music at Hastings Enter-

tainment in Amarillo, Texas. He
replaces Storm Gloor, who joined
Anderson Merchandisers in Ben-
tonville, Ark., last month as manager
of purchasing. Everitt has been at
Hastings for 10 years.

Everitt started as a store manager
and most recently served as market-
ing manager. He reports to VP of
purchasing Steve Hicks.

[ also neglected to note that George
Meyer, formerly VP of music and
movies merchandising at the Wiz,
joined Hastings in Amarillo a few
months back as director of inventory,
data and electronic data interchange.

SINGMASTER: COMPARING
SINGLESTO STARBUCKS
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Album Share

Continued from page 38

sen SoundScan tracks.

In addition to Latin, country, R&B
and rap (see stories, pages 18, 22 and
27), UMVD was the No. 1 distributor of
alternative rock, soundtracks, catalog,
deep catalog and music video. It placed
second in the classical, hard rock and
jazz categories and in placing albums
on the Billboard Heatseekers chart.

White Plains, N.Y.-based Nielsen
SoundScan determines market-share
rankings based on point-of-sale infor-
mation. It collects this data for all for-
mats and configurations from retailers,
rack accounts and other merchants,
including mail-order companies and
online stores. The accounts that pro-
vide the information generate 85% of
U.S. music sales. Based on this data,
Nielsen SoundScan estimates totals for
the full market.

Nielsen SoundScan calculates cur-
rent album market share by counting
only sales occurring within the first
18 months of an album’s release (12
months for classical and jazz), except
for those that remain in the top half
of The Billboard 200.

INDIES TAKE SECOND PLACE
Independent distributors collec-
tively ranked second in total album
market share with 16.7%, up from
the 16.4% they had in 2002, mean-
ing that the sector generated 109.6
million in album scans. In placing

second, indie distributors collective-
ly ranked first in classical, jazz,
gospel and new age and ranked sec-
ond in catalog and music video.

WEA, the dominant U.S. distributor
before the PolyGram/UMG merger,
continues to build market share.

It had been on a downward spiral in
the latter half of the 1990s and reached
its low point in 2000 when it had a
15.6% share.

But since then, it has been rebuild-
ing, with 15.9% in both 2001 and 2002
before reaching 16.4% last year. That
gives it 107.6 million in album scans,
which is almost the same amount of
scans as it had in 2002.

WEA generates revenue of $1.45
billion, according to Billboard esti-
mates. WEA was the No. 1 distributor
of hard rock and placed second for
alternative rock.

WEA placed third in current mar-
ket share, with 15.4%, up from
14.3% in 2002. Its hot-selling
albums include Linkin Park’s “Mete-
ora,” which scanned 3.5 million
copies, making it the third-best-sell-
ing album of 2003.

BMG Distribution had a strong
year, with market share rising to
15.5% from 14.8% one year earlier,
moving the company up one peg in
the rankings to fourth.

BMG's real strength is in current
albums market share, where it is the
No. 2 distributor. Last year, it had an
18.4% share in that category, up from
17.4% in 2002. The company’s best
sellers in 2003 included Evanescence’s
“Fallen,” which scanned 3.4 million
copies, finishing as the year’s fourth-

best-selling album.

BMG Distribution also came on
strong in the gospel and new-age gen-
res, ranking second for both. BMG's
market share translates into scans of
101.5 million units, up slightly from
101 million in 2002. Billboard esti-
mates its revenue at $1.2 billion.

Meanwhile, Sony Music Distrib-
ution had a tough year, dropping to
fifth place. Its market share for total
albums dipped to 13.7% from
15.7%. That translates to about 90
million units scanned in 2003, vs.
106 million the previous year.

For current albums, the drop was
even larger, with SMD turning in a
12.5% performance last year, vs. 15.2%
the previous year. Its best-selling title
was Beyoncé’s “Dangerously in Love,”
which scanned 2.5 million copies.

SMD was the No. 2 distributor of
Latin and soundtracks. Billboard
estimates the company’s 2003 U.S.
sales to be $1.05 billion.

EMI Music Marketing placed last
again, but its market share rose to
9.7% from the 8.4% it had in 2002.

It had the surprise hit of the year
in Norah Jones' “Come Away With
Me,” which scanned 5.1 million
units to become the second-best-
selling album of 2003.

That apparently helped EMM
gain nearly two percentage points
in current albums market share as
it finished 2003 with a 9.2% tally,
up from 7.3% one year earlier.

EMM scanned 63.7 million units
in 2003, vs. 57 million last year. Bi{l-
board estimates the company’s sales
at about $740 million.
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s i Sales data compiled by N Nielsen
B VideoScan W
= B °2 | w
2 TITLE ] =]
E N LABEL/DISTRIBUTING LABEL & NUMBER e £
VERNUMBER 1 ¥ 2 Weeks At Number 1
1 M RUGRATS GO WILD 2003 | 19.98
. NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 34052
2 P THE LAND BEFORE TIME X: THE GREAT LONGNECK MIGRATION | 2003 | 19.98
1 > UNIVERSAL STUDIOS HOME VIDED 61408
3 B BARBIE OF SWAN LAKE 2003 | 19.98
| ! ARTISAN HOME ENTERTAINMENT 14470
6 DR. SEUSS: CAT IN THE HAT 1985 | 998
o f UNIVERSAL STUDIOS HOME VIDEC 89002
5 B MARY-KATE & ASHLEY OLSEN - THE CHALLENGE 2003 | 14.98
WARNER HOME VIOEQ 33215
|4 RUDOLPH THE RED-NOSED REINDEER 1964 | 998
T SONY WONDER/SONY MUSIC ENTERTAINMENT 54048
i |8 DR. SEUSS: GREEN EGGS AND HAM AND OTHER FAVORITES 2003 | 9.98
UNIVERSAL STUDIOS HOME VIDEO 62021
A 11 BEETHOVEN'S 5TH 2003 | 19.98
e | f UNIVERSAL STUDIOS HOME VIDED 62246
29 STITCH! THE MOVIE 2003 | 22.98
e i WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 27428
10 4 HOT WHEELS: WORLD RACE 2003 | 14.98
:‘ : ARTISAN HOME ENTERTAINMENT 14933
11 114 BIONICLE: MASK OF LIGHT 2003 | 19.98
| WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 29064
12 i SCOOBY-DOO AND THE MONSTER OF MEXICO 2003 | 14.98
# WARNER HOME VIDED 01933
13 E SPONGEBOB SQUAREPANTS - CHRISTMAS 2003 | 12.98
= PARAMOUNT HOME ENTERTAINMENT 79133
14 7] DORA THE EXPLORER - RHYMES AND RIDDLES 2003 | 12.98
2 PARAMOUNT HOME ENTERTAINMENT 79053
15 §5 CARE BEARS TO THE RESCUE 2003 9.98
| UNITED AMERICAN VIDEQ 60143
16 P DORA THE EXPLORER - MEET DIEGO! 2003 | 1298
0 PARAMOUNT HOME ENTERTAINMENT 79103
17 N FROSTY THE SNOWMAN 1969 9.98
" SONY WONDER/SONY MUSIC ENTERTAINMENT 51574
‘18 ¥ STRAWBERRY SHORTCAKE - BERRY, MERRY CHRISTMAS 2003 | 1298
FOXVIDEO 08735
19 STRAWBERRY SHORTCAKE - GET WELL ADVENTURE 2003 | 12.98
FOXVIDE O 08744
.20 WHAT'S NEW SCOOBY DOO - SPACE APE AT THE CAPE 2003 | 14.98
) 'WARNER HOME VIDED 02156
121 Fx] ELOISE AT THE PLAZA 2003 | 19.98
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32255
CITY OF LOST TOYS 2003 | 12.98
PARAMOUNT HOME ENTERTAINMENT 875413
LEAPFROG: LETTER FACTORY VIDEO 2003 | 8.98
'WARNER HOME VIDEO 34354
BARNEY: HAPPY MAD SILLY SAD 2003 | 14.98
HIT ENTERTAINMENT 02095
CHRISTMAS! 2002 | 12.98
NICKELODEON VIDEG/PARAMOUNT HOME ENTERTAINMENT 876883

Bilboord” RECREATIONAL SPORTS D

x ¥ Sales data compited by Ny niojsen
\ﬁ 2 VideoScan
= TITLE PROCRAM SUPPLIER & NUMBER | &
! NUMBER 'l ﬁ 7 Weeks At Number 1
i 1 PUMPING IRON - 25TH ANNIVERSARY SPECIAL EDITION WARNER HOME VIDEQ 91666 | 19.98
2 W WWE: THE ULTIMATE RIC FLAJR COLLECTION SONY MUSIC ENTERTAINMENT 56550 | 29.98 |
3 1 AND1 MIX TAPE VOLUME 6 VENTURA D)
4 3 WWE: A FALL FROM GRACE - SURVIVOR SERIES SONY MUSIC ENTERTAINMENT 58224 | 24.98
5 K CKY4 VENTURA DISTRIBUTION 14197 | 19.98 |
é <] ULTIMATE JORDAN WARNER HOME VIDEO 34270 | 19.98
7 [EE CKY - THE TRILOGY VENTURA DISTRIBUTION 14032 | 29.98
8 W WWE B{ 0ODBATH - WRESTLING'S MOST INCREDIBLE STEEL CAGE MATCHES  SONY MUSIC ENTERTAINMENT 56548 | 24.98 |
9 NASCAR-WINSTONCUP2003 =~ UNIVERSA!STUDIOSHOMEVIDEQ72409 | 19.98 |
10 B ULTIMATE GRETZKY WARNER HOME VIDEQ 34272 | 29.98
1 WM WWE: FROM THE VAULT - SHAWN MICHAELS  SONYMUSIC ENTERIAINMENT 56260 | 24,98 |
12 K WORLD SERIES - 2003 MAJOR LEAGUE BASEBALL HOME VIDEQ 20101 | 19,98 |
13 WWE: —  SONYMUSICE
14 KM 100 YEARS OF THE NEW YORK YANKEES HART SHARP VIDEO 60412 | 24.98
15 N9 NFL DALLAS COWBOYS TEAM HISTORY WA
‘;: 114 WORLD SERIES - 100 YEARS OF THE WORLD SERIES MAJOR LEAGUE BASEBALL 20111 | 14.98
15 EH SUPER BOWL 1-X COLLECTOR'S SET WARNER HOME VIDEQ 37958 | 64.98
A9 KN BORN TQ BALL VENTURA
520 2003 TOSTITOS FIESTA BOWL NATIONAL CHAMPIONSHIP DVD: OHI0 STATE INT 225000 19.98
AR » 4 A ’
oos  DIIOOAIC v
o é Sales data compiled by N Nielsen
: ER VideoScan
= g
S TITLE PROGRAM SUPPLIER & NUMBER | &
LA{, NU’VEBER 1 9 Weeks At Number |
2 CRUNCH - FAT BURNING PILATES ANCHOR BAY ENTERTAINMENT 12585 9.98
3 BILLY BLANKS' TAE-BO CARDIO GODOTIMES HOME VIDED 02345 |  19.98
1 THE METHOD PILATES: TARGET SPECIFICS CURRENTWELNESS840 | 12,98
4 PILATES FOR DUMMIES ANCHOR BAY ENTERTAINMENT 10848 | 998
3 CHEER! VENTURA DISTRIBUTION 81122 | 1498 |
6 BASIC YOGA FOR DUMMIES ANCHOR BAY ENTERTAINMENT 11586 | 998
9 CRUNCH: PICK YOUR SPOT PILATES ANCHDR BAY ENTERTAINMENT 12273 | 998 |
15 THE FIRM - COMPLETE AEROBICS & WEIGHT TRAINING [2003) GODOT!MES HOME VIDED 02903 | 19.98
7 PILATES - BEGINNING MAT WORKOUT GAIAM VIDED 63134 | 14,98 |
n LESLIE SANSONE: GET UP & GET STARTEO GODDTIMES HOME VIDED 330210 9.98
8 LESLIE SANSONE: WALK AWAY THE POUNOS GDODTIMES HOME VIDEQ 02642 | 1998 |
13 WALK AWAY THE POUND EXPRESS - 2 MILE BRISK WALK GAIAM VIDEQ 02899 | _12.98
17 CRUNCH - CARDOSALSA ANCHOR BAY ENTERTAINMENT 12583 | 14,98
10 BARON BAPTISTE: POWER YOGA LEVEL 1 GODDTIMES HOME VIDEQ 76878 |  14.98
12 FAT BLASTING YOGA-21 DAYS T0O A HEALTHY BODY ARTISAN HOME ENTERTAINMENT 13166 | 14.98
BALANCEBALL ESSENTIALS KIT GAIAM VIDED 01403 | 19,98
18 15-MINUTE WORKOUTS FOR DUMMIES ANCHOR BAY ENTERTAINMENT 12581 | 14.98
14 PILATES YOGA TWO-PACK ARTISAN HOME ENTERTAINMENT 61294 | 19.98 |
TAE-BO FLEX GOOOTIMES HOME VIDEQ 02946 | 12,98 |
20 YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS GAIAM VIDED 1088 14&

Top Kid Video and Health & Fimess video refers to VHS sales. Recreational Sports refers to DVD sales. @ IRMA gold cerfication for sale of 125,000
units or a dollar volume of $9 million at retail for theatrically released programs, 25,000 units and S1 million at suggested retail for nontheatrica
titles.  IRMA platinum certfication for sate of 250,000 units or a dailar volume of S18 millien at retail for theatrically released programs, or 50,000
units or $2 million at suggested retail for nontheatrical titles. ©2004, VNU Business Media, Inc. and Nielsen VideoScan Inc. All rights reserved.

BBC Bows
Film Line

BY JILL KIPNIS

LOS ANGELES—The British are
coming to the U.S.—again.

BBC Video is launching the BBC
Film Line this spring to satisfy increas-
ing demand for British programming.

The company’s foray into theatrical
projects follows its most successful
sales year ever in 2003, VP of home
video Burton Cromer says. Though he
declined to provide specific sales fig-
ures for last year’s releases, he says
highlights included several TV-relat-
ed DVDs, such as the first seasons of
“Coupling” and “The Office.”

“We really connected with the core
DVD-buying audience in 2003,”
Cromer notes.

The company had been discussing a
film series for many months, Cromer
says, but it waited until it could acquire

. titles that repre-
sented its ambi-
tions for the line.
“We want to pro-
vide people with
familiar, critical-
ly beloved clas-
sics and with
films that are
lesser-known as
well. Our com-
pany’s mission is
to bring the best of British entertain-
ment to North American audiences.”

The first BBC Film Line title, “A
Room With a View: Special Edition”
($26.99), will be released April 6 on a
two-disc DVD. The triple Academy
Award winner includes such special fea-
tures as a commentary from director
James Ivory and producer Ismail Mer-
chant and a memorabilia gallery of pre-
viously unpublished photos.

The next release will be the Sept. 7
bow of “Another Country” ($19.98),
the 1984 debut of actor Colin Firth.
The disc includes cast interviews, a
director commentary and a photo
scrapbook.

Both films were acquired through
L.ondon-based Goldcrest Films
International.

Cromer says that all BBC Film
Line releases will be acquisition prop-
erties at first, though BBC-sponsored
film projects may also be released as
part of the series. The company
expects to release approximately four
titles per year.

BBC Film Line releases, which will
be distributed by Warner Home Video,
will be marketed with a “full force” of
promotions, Cromer says. “A Room
With a View,” for example, will be sup-
ported with print, TV and online cam-
paigns. It will also he part of a WHV
Mother’s Day promotion.

Other upcoming BBC TV-related
DVD releases include “Absolutely Fab-
ulous: Series 5” (March 16, $24.99)
and “The Office: The Complete Sec-
ond Series” (date and price to be
announced).

CROMER

57 Billboarc 0
e Sales data compiled by N Nietsen 1)
s SoundScan 2y
B TITLE Principal ax
4 LABEL / DISTRIBUTING LABEL & NUMBER Performers =
1 MUMBER 1 247 6 Weeks At Number 1
1 LIVE IN TEXAS waRNERMUSIC VIDED 43563 Linkin Park {2198 CD/DVD
3 PART It rvr recorps 2378 Lil Jon & The East Side Boyz | 11.38CD/DVD
2 COLDPLAY LIVE 2003 4 ° caPIToL vIDEO 99014 Coldplay | 2498 0VD/CO
5 PAST, PRESENT & FUTURE Gerren HOME viDED 001041 Rob Zombie | 1838CD/OVD
4 CONCERT FOR GEORGE Riivo HOME viOED 70241 Various Artists | 29.98 DVD
7 TALES OF A LIBRARIAN: A TORI AMOS COLLECTION suawmicvioeosesss  ToriAmos | 1993 CO/DVD
9 THE COMPLETE MASTERWORKS cpic musicvioeorsony musiceverranmenTsess,. - Teniacious D | 19.98 DVD
20 MICHAEL JACKSON - NUMBER ONES evrcmusicvioeorsowmusicentemanmentsies — Michael Jackson | 14.98 DVD
11 GREATEST HITS & VIDEOS wati£r 8R0S RECOROSWARNER MUSIC VIDED d85ts Red Hot Chili Peppers | 25,98 C0/0VD
10 THE REEL ME epic MUSIC VIOED/SONY MUSIC ENTERTAINMENT 90767 Jennifer Lopez | 1898 0VD/CO
8 LED ZEPPELIN 4 ' attantic vioeo s70198 Led Zeppelin | 29.980VD
[¢) DAVE MATTHEWS BAND - THE CENTRAL PARK CONCERT eavus sacsncasiG vocosmn Dave Mathews Band | 24.98 DVD
16 HILARY DUFF - ALL ACCESS PASS 0RDS MUSIC VIDEQ/SUENA VISTA HOME weo  HlayDuff | 9.980VD
19 LIVE AT THE GRAND OLYMPIC AUDITORIUM e usicviorasony musi ENTeruuseT 1z Rage Aganst TheMachne | 14.98 DVD
13 AC/DC - LIVE AT DONINGTON £IC MUSIC VIOEQ/SONY MUSIC ENTERTAINMENT 56363 ACDC 1498 0VD
15 SHANIA TWAIN - UP! LIVE IN CHICAGD wrcuay NAS1LE VIDEOUMVERSALMUSI & VOEO DIST 18 ShanaTwan | 19.98 DVD
23 RUSH IN RIO & ? ANTHEM/ZOE VISION VIDEO/UNIVERSAL MUSIC & VIDEQ OIST. 431040 Rush |29.98 DVD
22 U2 - GO HOME: LIVE FROM SLANE CASTLE, IRELAND 15040 viDEQAnveRsa MUSIC & VIDEC 05T g9 2 |19980VD
29 FLOACISM "LIVE" BREAMWORKS/DREAMWORKS HOME ENTERTAINMENT 001438 Floetry | 1838 CD/OVD
0 RIS BRUCE SPRNGSTEEN & THEE STREET BAND - LVE N BARCELONA oummumst mssonuscomowersan  BueSomoseend TeESteetBnd | 19.98 DVD
25 MINIMATINEE #1 maicsoar 02500 Jimmy Buffett | 9.98 DVD
28 THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS VULEARHITS camspvonmensmoneminne Pien | 18.98 CD/DVD
34 LA HISTORIA CONTINUA... FONOVISAUNIVERSAL MUSIC & VIDEO DIST 250850 MarcoAntonio Solis | 16.38 CD/DVD
12 LIVE AND SWINGIN' reprise vuscviokowamnnmuscvororz  Frank Sinatra, Dean Martin & Sammy Davis x| 25.98 CD/DVD
21 VIDEQ COLLECTION DaYLIGHT/EPIC MUSIC VIDE/SONY MUSIC ENTERTAINMIENT 56369 Good Charlotte | 14.98 DVD
26 PEARL JAM LIVE AT THE GARDEN 4 * EpiCMUSIC vDED/SONYMUSIC ENTERTANMENT 588 Pear Jam | 19.98 DVD
39 TRIBUTO AL AMOR ronovisa 51005 Los Temerarios | 17.98 CD/DVD
17 DIXIE CHICKS - TOP OF THE WORLD TOUR: LIVE 4 c we  DieChicks | 14.98 DVD
18 THE BEST OF JEFF FOXWORTHY: DOUBLE WIDE, SINGLE MINDED rmorovevororam — Jeff Foxworthy | 18.98 CD/DVD
B 31 THE CLOSING OF WINTERLAND 4 7 monterey ome vioeo 19782 Grateful Dead | 29.98 DVD
GREATEST HITS 1978-1997 CoLUMBIA MUSICVIDEO/SONY MUSIC ENTERTANMENT 560Gz Journey | 14.98 DVD
32 THE FAREWELL TOUR  (mAGE ENTERTAINMENT 00759 Cher |2498DVD
DRIVE-THRU RECORDS VERSION 2.0 nawve- ey vineouniversa music & vioeonisT o VariousAvtsts | 16.98 DVD
27 JUSTIN TIMBERLAKE - LIVE FROM LONDON Jnezomea vioosme vioeosses — Justin Timberiake | 19.98 DVD
24 ) LIVE 4 1OLLYWDOD MUSIE VIDED 65043 Rascal Fiatts | 19.98 DVD
EVERYWHERE BUT HOME @ ROSWELL/RCA/BMG VIDED 56650 Foo Fighters | 15.98 DVD
38 THE VIDEQS ARiSTA RECORDS INC/BMG VIDED 54643 OutKast | 15.98 DVD
LA HISTORIA em Lanin viDED 5490 A.B. Quintanilla Il & Kumbia Kings | 2138 CD/OVD
33 PINK FLOYD: CLASSIC ALBUM - THE MAKING OF THE DARK SIDE OF THE MOON 4 excic vson e Pk Floyd | 14.98/20.98
40 NOW! DVD coLumBIA MUSIC VIDEQ/SONY MUSIC ENTERTAINMENT 56038 Various Artists | 14.98 DVD

O RIAA gold cert for sales of 25,000 units for video singles; ® RIAA gold cert. for sales of 50,000 units for SF or LF videos; A\ RIAA platinum cert. tor

sates of 50,000 units for video singles; A RIAA platinum cert for sales of 100,000 units for SF or LF videos;

RIAA gold cert. for 25,000 units for SF or LF

videos certified prior to April 1, 1991, @ RIAA plaunum cert. for 50,000 units for SF or LF videos certified priar to April 1, 1991 © 2004, YNU Business
Media, Inc. and Nielsen SoundScan Inc. All rights reserved.
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227 Bilboard” TOP VHS SALE

. = B Sales data compiled by h Niel I~ o
Sales data compiled by h = ieisen | 82 | @ &
Nielsen = B TITLE VideoScan Principal| €5 | 2 g
o - VideoScan = < LABEL/DISTRIBUTING LABEL & NUMBER Performers| £ & | & &
g g . « BluE NUMBER 1 By 2 Weeks At Number 1
=1l =8 TITLE Principal b= L
Z | LABEL/DISTRIBUTING LABEL & NUMBER Performers | 5 | & LI 1| | FREAKY FRIDAY Jamie Lee Curtis | 2003 |PG-13|24.98
=4 ! = o WALT DISNEY PICTURESAWALT DISNEY HOME VIDED 318710 Lindsay Lohan
Sk T FINDING NEMO I
3 *¥: NUMBER 1 2¥i¢ 2 Weeks At Number 1 2 WALT DISNEY HOME ENTERTAINVENT/BUENA VISTA HOME ENTERTAINMENT 30081 Animated | 2003 | G |24.98
MY | | PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL Johnny Depp (o613 {29 9 EW 2 | | SEABISCUIT v Toggy"hﬁg'ggﬁg 2003 |PG-13|22.98
I : WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31663 Orlando Bloom I
| 4 P PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL Johnny Depp | 2003 |PG-13 | 24.98
e T Jamie Lee Curtis WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31680 Orlando Bloom ,
2 I i I PG-13(29.98 RUGRATS GO WILD f
| | WALT OISNEY HOME ENTERTAINMENTAWALT QISNEY HOME VIDEO 031652 Lindsay Lohan 5 B NI IO E R DE LA ROt MR TETAINRER oA Animated| 2003 | PG |19.98
| Animated THE SANTA CLAUSE 2
3 4 Elﬁ'ﬁk'!?omm%wmeum VISTA HOME ENTERTAINMENT 62155 G |2988 Ll S WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31158 TimAllen | 2003 | G |22.98
BRUCE ALMIGHTY Jim Carre:
4 6 BAD BOYS II: SPECIAL EDITION . Will Smith R |2898 7 W UNIVERSAL STUDIOS HOME VIDED 061278 JenniferAnistorX: 2003 |PG-13122.98
COLUMBIA TRISTAR HOME ENTERTAINMENT 00619 Martin Lawrence THE LAND BEFORE TIME X: THE GREAT LONGNECK MIGRATION
SEABISCUIT (WIDESCREEN) Jeff Bridges 8 8 UNIVERSAL STUDIOS HOME VIDED 61408 Animated | 2003 | G 119.98
-] 3 : PG-13| 26.98 BARBIE OF SWAN LAKE I
UNIVERSAL STUOIDS HOME VIDED 023267 Tobey McGuire / 9 K T N et Animated 2003 | NR [19.98
JEEPERS CREEPERS 2 Billy Aaron Brown SINBAD: LEGEND OF THE SEVEN SEAS .
6 MG HOME ENTERTAINMENT 05335 Nigki Lynn Aycox | D | 2998 } 10 g UNIVERSAL STUDIOS HOME VIDE 090840 Animated | 2003 | PG |24.98
i X2: X-MEN UNITED (SPECIAL EDITION) Hugh Jackman
7 B SEABISCUIT (PAN & SCAN) Jeft Bridges | pi.y3| 26 08 17 AR s S oy | 2003 |PG-13/22.98
1 UNIVERSAL STUDIOS HOME VIDEO 023288 Tobey McGuire 2B "I THE LION KING (PLATINUM EDITION) pnimated | 1994 | G |24.98
: B THE LORD OF THE RINGS: THE TWO TOWERS EXTENDED EDITION (WIDESCREEN)  Elilan Wood | pg_13| gg.00 | [ s oo HOME PN TERAKMENTULNA VST HOME ENTERTANVEN 620 :
1 NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 05504 lan McKellen ; 13 7] THE HULK (SPECIAL EDITION}) Eric Bana| 5003 |pG.13(22.98
! it o | UNIWVERSAL STUDIDS HOME VIDED 50843 Jennifer Connelly i
THE LEAGUE OF EXTRAORDINARY GENTELMEN (WIDESCREEN Sean Conner | | THE LORD OF THE RINGS: THE TWO TOWERS Elijah Wood
9 7 20TH CENTURY FOX 2220180 W ) Y |PG-13] 27.98 AL 21 NEW LINE HOME ENTERTAINMENTAMARNER HOME VIDED 06234 lan McKellen 2002 |PG-13|22.98
. IT'S A WONDERFUL LIFE
10 BB BRUCE ALMIGHTY (PAN & SCAN) Jim Carrey | o 119698 ARTISAN HOME ENTERTAINMENT 20623 Janﬁgﬁnsger%%g ) ks QUSSE
| UNIVERSAL STUDIOS HOME VIDEO 022822 Jennifer Aniston ’
| THE LIZZIE MCGUIRE MOVIE Hilary Duff | 2003 | PG |22.98
1 B THE LEAGUE OF EXTRAORDINARY GETLEMEN (PAN & SCAN) Sean Connery |pg.13l 27 9 Vé“;":gﬁ‘s"g‘ Eé‘::‘;;”:‘;“é"mﬁ“ AT
| CENTURY FQ! 9 : . : f
o e TR UNIVERSAL STUDIOS HOME VIDED 83002 Animated| 1985 | NR | 9.98
BRUCE ALMIGHTY (WIDESCREEN) Jim Carrey B Sam MARY-KATE & ASHLEY OLSEN - THE CHALLENGE
12 UNIVERSAL STUDIOS HOME VIDEO 022823 Jennifer Aniston | PC13| 2698 rﬂ 15 WARNER HOME VIOEO 34215 Mary-Kate & Ashiey Olsen | 2003 | NR 114.98
: 4 ICE AGE i
1 BB X2: X-MEN UNITED (WIDESCREEN) Hugn Jlflcléman pG-13] 29.98 19 pX e s Animated| 2002 | PG [12.98
| FOXVIDED 09197 alle Berr : i =
& J y 20 RO HOLES Shia LaBeouf | 5003 |pG.13|22.98
. . | THE ADVENTURES OF INDIANA JONES (WIDESCREEN) Harrison Ford | pg 13 55168 | WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31679 Khelo Thomas :
| PARAMOUNT HOME ENTERTAINMENT 61254 2 : TERMINATOR 3: RISE OF THE MACHINES
2 TR R TONE ST Arnold Schwarzenegger| 2003 | R |22.98
THE LION KING (PLATINUM EDITION Animated 5 SHREK i
15 mE | waur DISNEYHDMEENTERTA‘:NMENT/EUENAVISTA HOMEENTER?AINMENTEI!M G 2998 ; 22 OREAMWORKS HOME ENTERTAINMENT 83670 E dﬂg%ﬂys@ 2001 | PG [1498
16 BN SCARFACE (WIDESCREEN) SPECIAL EDITION NPacino | g || Bl 9| | NATIONAL LAMPOON'S CHRISTMAS VACATION Chevy Chase| 1989 [PG-13(14.98
UNIVERSAL STUDIOS HOME VIDEO 23157 Michelle Pieiffer ' i
24 MEET THE PARENTS Ben Stiller | 2000 |pG-13| 9.98
1 | THE MEDALLION Jackie Chan | b 131 26,98 : UNIVERSAL STUIDI0S HOME VIDED 86032 Robert De Niro :
COLUMBIA TRISTAR HOME ENTERTAINMENT 00502 ) - | HOW THE GRINCH STOLE CHRISTMAS ]
y i 18 [ UNIVERSAL STUDIOS HOME VIDEQ 85625 Jim Carrey| 2000 | PG 114.98
18 B | THE ADVENTURES OF INDIANA JONES (PAN & SCAN) Harrison Ford | pg_13( 69 98 @ RIAA gold cent. for sales of 50,000 units or $1 million in sales at suggested retail. & RIAA platinum cert for sales of 100,000 units or $2 million in sales at suggested retail.
PARAMOUNT HOME ENTERTAINMENT 56534 @ IRMA gold certfication for a minimum of 125,000 units or a daliar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 miilion at
suggested retal for nonthestrical ttles. IRMA platinum certihcation for a mmmum sale of 250,000 units or a dotlar voiume of $18 million at retail for theatrically released pro-
19 THE SOUND OF MUSIC Julie Andrews G 19.98 grams, and of at least. 50,000 units and $2 million at suggested retail for nontheatrical titles. © 2004, VNU Business Media, inc. and Nielsen VideoScan. All rights reserved.
FOXVIDEQ 2004509 Christopher Plummer ’
3 -
20 BB THE SANTA CLAUSE 2 (PAN & SCAN) Tmallen | o |590s ) Y iz L] ! ‘2
e ST HOMEENTERTATIMELSN % Provided by Home Video Essentials, © 2004, Rentrak Corporation. All rights.Reserved_ i’rincipal g
27 B X2: X-MEN UNITED (FAN & SCAN) Hugh Jackman | pc 13l 5998 LABEL/DISTRIBUTING LABEL & NUMBER Rinvhan (JsStuTiats  Performers | =
FOXVIDEO 09206 Halle Berry ) S T
e NUMBER 1 i 2 Weeks At Number 1
| SCARFACE (PAN & SCAN) Al Pacino SEABISCUIT (WIDESCREEN Jeff Bridges
L3 28 UNIVERSAL STUDIOS HOME VIDEQ 23822 Michelle Pteiffer R |2%6% UNIVERSAL STUDIOS H(om VIOEQ 023287 ) Tobey MQQgg_*'[e PG-13
. : FREAKY FRIDAY Jamie Lee Curtis
23 lgﬁngGE Animated | pg |19.g8 WALT DISNEY HOME ENTERTAINMENTAWALT DISNEY HOME VIDEO 031853 Lindsay Lohan PG-13
THE LEAGUE OF EXTRAORDINARY GENTELMEN (WIDESCREEN) Sean Connery PG-13
P98 o3| | THE LORD OF THE RINGS (SPECIAL EDITION-WIDESCREEN) ElijahWood |pg 13| 20 98 A
NEW LiNE HOME ENTERTAINMENTAVARNER HOME VIDED 5549 lan McKellen : PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL Johnny Depp PG-13
= WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31663 Orlando Bloom
25 EI RUGRATS GO WILD Animated | pg {2998 BAD BOYS Ii Will Smith
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 34052 : COLUMBIA TRISTAR HOME ENTERTAINMENT D019 Martin Lawrence R
THE MEDALLION Jackie Chan
2 BN TERMINATOR 3 - RISE OF THE MACHINES (WIDESCREEN)  Arnold Schwarzenegger | g | pgg A PG-13
- BRUCE ALMIGHTY Jim Carrey PG-13
P20l 19| | NATIONAL LAMPOON'S CHRISTMAS VACATION Cheyy Chase o 13/ 1 gg UANERSALSTUCI0S HOMEVIDEO Wiary gennifer-Anistorn:
WARNER HDME VIDEO 27536 Beverly D'Angelo ’ JEEPERS CREEPERS 2 Billy Aaron Brown | p
MGM HOME ENTERTAINMENT 05935 Nicki Lynn Aycox
LEGALLY BLONDE 2: RED, WHITE AND BLONDE Reese Witherspoon |5 THE SANTA CLAUSE 2 Tim Allen
N 22 MGMHOMEENTERTAINMENTI0563S Sally Field PG-13| 2798 I WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31155 G
y . i THE ITALIAN JOB Mark Wahlberg R
51| | THELORD OF THERINGS: THE TWO TOWERS (WIDESCREEN)  EHahod .13 g R rtzeharo 702
| SOUTH PARK: THE COMPLETE THIRD SEASON Animated
30 By | | PARAMOUNT HOME ENTERTAINMENT 87962 NR | 49.98 ‘8
31 33 e | THE MATRIX RELOADED (WIDESCREEN) Keanu Reeveé R 2998 Provided b\} He Video Essnils, © 2004, Rentr urp‘craticn./-\ll ri ;hti.l'i:sirfd = Principal ‘é
] WARNERHOME VIDEO 26542 Laurence Fishburne ' LABEL/DISTRIBUTING LABEL & NUMBER Bovirax (dssentiaLs  Performers =
b £ CHICAGO (WIDESCREEN Renee Zellweger s¥he B s b
32 g MIRAMAX HOME E%TAINMENT/BUENAVI)STAHOMEENTERTAINMENTSOND Catherine Zeta—Jor?es PG-13|29.98 ¥ NUMBER 1 % 1 Week At Numb'er1
SEABISCUIT Jeff Bridges |p 14
g UNIVERSAL $TU i
#%0| 5, | | THE LORD OF THE RINGS: THE TWO TOWERS (PAN & SCAN) Elilan Wood | pg_13] 299 — T Jobey Mebire
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIOEO 06354 lan McKelien ' 2 FREAKY FRIDAY Jamie Lee Curtis PG-13
e WALT DISNEY PICTURES/WALT DISNEY HOME VIDEQ 318710 Lindsay Lohan
34 OFFICE SPACE (PAN & SCAN) Jennifer Aniston R |1998 3 THE LEAGUE OF EXTRAORDINARY GENTELMEN (WIDESCREEN) Sean Connery PG-13
A 20TH CENTURY FOX 04499 : 20TH CENTURY FOX 220100
PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL Johnny De
35 ';loliv?[lgmu%RRlED B‘l\'ist!tlfti?ln 'én“l}fhﬁr PG-13|19.98 4 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31680 OrlandoyBlooprEl’ PG-13
—1 y phy 5 BAD BOYS Il ~ Will Smith R
| | DRUMLINE (PAN & SCAN) Nick Cannon COLUMBIA TRISTAR HOME ENTERTAINMENT 00618 Martin Lawrence
36 FEENE v Zoe Saldana | P013| 19.98 é BRUCE ALMIGHTY Jim Carrey [pG 13
e UNIVERSAL STUDIOS HOME iJEC 061278 Jennifer Aniston
37 K3 THE MATRIX RELOADED (PAN & SCAN) Keanu Reeves R [29.98 7 JEEPERS CREEPERS 2 Billy Aaron Brown R
WARNER HDME VIDED 21851 Laurence Fishburne . - MBM HOME ENTERTAINMENT 5933 Nicki Lynn Aycox
i : 1 THE SANTA CLAUSE 2 Tim Allen
38 | xgﬁmlxﬁggzg' RISE OF THE MACHINES (PAN & SCAN) Amold Schwarzenegger | | 9ggg 8 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31158 G
= 9 ALEX & EMMA Kate Hudson |pe 44
3 | : 2 FAST 2 FURIOUS (WIDESCREEN) Paul Walker p6-13 198 ; WARNER HOME VIDED 83853 Luke.WIISOn
UNIVERSAL STUDIOS HOME VIDEO 22975 Tyrese ' 40 1| THE MEDALLION Jackie Chan | pe 49
- « COLUMBIA TRISTAR HOME ENTERTAINMENT 00503
: R 2 FAST 2 FURIOUS (PAN & SCAN) Paul Walker - F i it or a dolar voiu hon at rtsil for / rograms. or unts and ST millon #t suggested retai for nanieatrical ttes. < ou ™
4“0 | UNIVERSAL STUDIOS HOME VIOED 23520 Tyrese |PG-13] 1998 N e T b oo e O T B e s o
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The debut
album by
Swedish
rockers Mando
Diao is set for
global exposure 8
in 2004

BY CHRIS GRAEME

LISBON, Portugal—Despite a potential glut of new out-
door venues, Portugal could remain the touring back-
water of Europe, according to some industry insiders.

Alvaro Covoes, joint managing director of leading con-
cert promoter Musica No Coragao, is calling on record
companies, promoters and government in Portugal to col-
laborate in 2004 to market the country more effectively
overseas and attract sponsors.

Covoes says many international acts and their manage-
ment simply ignore the country as a touring destination,
even though “most large concerts continue to be sellouts
in the capital, Lisbon, and second city, Oporto.”

Many world-famous acts only make it to Lisbon after
they’ve peaked, Covoes says, “or [they] don’t realize
that Portugal, despite low record sales, can be a lucra-
tive live destination.”

The Portuguese music market was worth $147.5 mil-
lion in 2002, compared with $551 million in neighboring
Spain, according to the International Federation of the
Phonographic Industry.

However, per-capita music sales in Portugal in 2002

ROBBIE WILLIAMS: ENJOYED HIS TWO-NIGHT STAND IN LISBON

Portuguese Concert Scene
Needs Jump-Start

were $14.60, compared with Spain’s $13.70. Portugal’s
population is 10.1 million, while Spain’s is 40.1 million.
Portugal is suffering from an economic recession that
has seen unemployment rise drastically. The Bank of Por-
tugal says business confidence was at a 10-year low in
2003. But the international Paris-based Organisation for
Economic Co-operation and Development predicts a grad-
ual recovery for the local economy in 2004 and 2005.

SPANISH STEPS

Mainstream pop/rock acts playing southern Europe
have historically tended to opt for Spain, rather than Por-
tugal. But some acts have made the trip to the western
part of the Iberian Peninsula and found it to be rewarding.

EMI artist Robbie Williams, for example, played to
35,000 fans in two nights when he visited Lisbon for the
first time in October 2003.

During one of his concerts, the British artist even
asked his management team from the stage why they
had never decided to bring him to play in the country
before. Such decisions are “often a question of dates” for

{Continued on page 46)
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Outside Music
president
Lioyd
Nishgumura

strikes a deal
with Canada’s
MMS Group

London Views
Gain Exposure

Saint Etienne Movie Getting Wider Audience

BY ADAM HOWORTH

LONDON—A 60-minute digital
movie that accompanies U.K. esoteric
club/pop trio Saint Etienne onstage
has acquired a life of its own.

Recently signed to Sanctuary, Saint
Etienne originally turned a digital
viewfinder on its home city of LLondon
to provide on-the-road promotional
support for its latest, seventh album,
“Finisterre,” released internationally in
October 2002 through Beggars Ban-
quet and its UK. imprint, Mantra.

The movie, also called “Finisterre,”
premiered May 2003 at London’s Insti-
tute of Contemporary Arts as part of the
Onedotzero7 digital film festival, which
has subsequently played around the
UK. It will be shown at similar festivals
in Europe and Japan this year.

A DVD of the film is set for retail
release in second-quarter 2004, with
Sanctuary the likely distributor.

PROMOTING THROUGH FILM

Saint Etienne member Bob Stanley
says the idea for the film arose while
the band was working on “Finisterre.”

Instead of using its video budget to
promote a single, the band had a
grander vision: to make a feature film.

“We were midway through making
our album and taking on the lyrical
direction of the state of Britain today,”
Stanley says, “when we saw a [1994]
film by director Patrick Keiller called
‘London.’ It made me and Paul Kelly—
who usually makes our videos—think
we could do something like that to go
with our album.”

Designer/photographer Kelly has
worked with Saint Etienne for several
years. In addition to his video work, he
has designed album artwork for the act
and has plaved guitar in the live band,
backing the core trio of Stanley, Pete
Wiggs and vocalist Sarah Cracknell.

Kelly introduced the act to British
promo video director Kieran Evans,
(Kvlie Minogue, David Gray, the Jon
Spencer Blues Explosion).

With Evans and Kelly co-directing,
work commenced mid-2002 on what
Stanley calls “a film to go with the
album that we showed {behind the
band] when we played live.”

“Finisterre” features footage docu-
menting 24 hours in the life of the
English capital, ranging from the
suburbs to tourist landmarks.

The film is interspersed with com-
ments from those whom the band felt
had contributed to Saint Etienne'’s
evolution since it debuted in 1990 on
the Sony-affiliated Heavenly imprint.
The soundtrack inciudes tracks from
the 2002 album and specially com-
posed incidental music.

WIDER AUDIENCE

“We've done 18 or 19 singles,” Stan-
ley says. “Every time, you'd spend
£20,000 [$35,800] at least on the
video—and the only place it would
ever show regularly was in Germany.
That's a lot of money to spend to get
on MTV Germany.”

Evans and Kelly did editing and
post-production on the movie at
their jointly owned London-based

(Continued on page 46)
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lboad HITS OF THE WORLD.

JAPAN

UNITED KING

DOM FRANCE

GERMANY

FHES WEEK

{DEMPA PUBLICATIONS INC.) 01/07/04
SINGLES

SEKAI NI HITOTSUDAKE NO HANA
SMAP VICTOR

1 TENOHIRA/KURUMI
MR CHILDREN  TOY'S FACTORY

10 | SAKURA {DOKUSYOA
NAOTARO MOH YAMA  UNIVERSAL
L’HKA' HIRAHARA DREA MUSIC

NADA SOUSOU
RIMI NATSUKAWA ~ VICTOR

LAST WEEK

SAKURA
KYOGD KAWAGUCHI WARNER MUSIC JAPAN

15 | YUKINO HANA
MIKA NAKASHIMA ~ SONY MUSIC ASSOCIATED RECORDS

6 | Al GA YOBUHOUE
PORND GRAFFTTI SONY MUSIC
16 | YUMEMONOGATARI
TACKEY & TSUBASA  AVEX TRAX

CHOO CHOO TRAIN
EXILE RHYTHM ZONE

ALBUMS

MAI KURAKI
WISH YOU THE BEST  GIZA STUDIO

AYUMI HAMASAKI
MEMORIAL ADDRESS ~ AVEX TRAX

HITOMI SHIMATANI
DELICIOUS! THE BEST OF AVEX TRAX

JYOSH! JUUNI GAKUBOU
BEAUTIFUL ENERGY  PLATIA ENTERTAINMENT

[ 8]

(3 I N A

EXILE
EXILE ENTERTAINMENT  RHYTHM ZONE

o

KEN HIRAI

KEN'SBAR DEFSTAR
MIKA NAKASHIMA
LIVE SDNY MUSIC

DREAMS COME TRUE
DREAMAGE—LDVE BALLAD COLLECTION  EPIC

ORANGE RANGE
1STCONTACT SONY

AYA MATSUURA
3 ZETIMA

~I

THIS WEEK
LAST WEEK

L Y ¥ o T R S

-
o

.

B 21

{THE OFFICIAL UK CHARTS C0.) 01/05/04
SINGLES
MAD WORLD

MICHAEL ANDREWS FT. GARY JULES ADVENTURE/SANCTUARY

CHANGES
0ZZY & KELLY DSBOURNE  SANCTUAR

THIS GROOVE/LET YOU
VICTORIA BECKHAM 19/TELSTAR

SHUT U

| BLACK EVED':EAS A&M/POLYDDR
BRING 1T ON/MY LOVER'S PRAYER

ALISTAIR GRIFFIN  UMTV

LEAVE RIGHT NOW
WILLYOUNG  S/BMG

STMAS TIME (DO

I'M YOUR MAN
SHANE RICHIE RCA

WONT CHANGE YOU
SOPHIE ELLIS BEXTOR  POLYDOR

LADIES’ NIGHT
ATOMIC KITTEN FTKOOL &

ALBUMS

WILL YOUNG
FRIDAY'S CHILD  S/BMG

THE GANG

DIDO
LIFE FORRENT  CHEEKY/ARISTA

MICHAEL JACKSON
NUMBER ONES EPIC

BLACK EYED PEAS
ELEPHUNK INTERSCDPE

R.E.M.
INTIME 1988-2003 WARNER BROS.

RED HOT CHIL| PEPPERS

GREATEST HITS WARNER BROS.

EVANESCENCE
FALLEN WIND-UP/EPIC

CHRISTINA AGUILERA
STRIPPED RCA

DIDO
NDANGEL CHEEKY/ARISTA

BUSTED
APRESENT FOR EVERYONE UNIVERSAL

CHRI DONT LET THE BELLS END)
THE DAHKNESS MUST DESTROY/ATLANTIC

{SNEP/IFOP/TITE-LIVE} 01/06/04
SINGLES

L'ORANGE ET WOT
STARACADEMY 3 MERCURY

WEEK-END
LORIE EPIC

ON N'OUBLIE JAMAIS RIEN
HELENE SEGARA  ORLANDO/EAST WE

THIS WEEK
LAST WEEK

-

\]
R HEAD GO

LA BAMBA

STAR ACADEMY 3 MERCURY

LOVE'S DIVINE

SEAL WEA

C'EST TROP

SINGUILA HOSTILE

J'Al DES CHOSES A TE DIRE
PEARL EPIC

SEXY POUR MOI
TRAGEDIE UP MUSIC

REVIENS&OU TE CACHES-TU?)
GAROU COLUMBIA

6 | MON ETOILE
LINKUP ULM

ALBUMS

1 | STAR ACADEMY 3
LES MEILLEURS MOMENTS MERCURY

W O U W b N

Wwmse s WN

]
o

INNOCENT

KYO
LECHEMIN JIVE

CALOGERO
CALOGERD  MERCURY

B ¥ N

TRAGEDIE
TRAGEDIE UP MUSIC

CELINE DION
UNE FILLE ET4TYPES COLUMBIA

[*1}

GAROU

REVIENS ™ CDLUMBIA

DIDO

LIFE FOR RENT  CHEEKY/ARISTA
VARIOUS ARTISTS
GENERATIDN RAP & R&B  BARCLAY
)

QUIDE NDUS DEUX  DELABEL

CARLA BRUNI
QUELOUUN M'A DIT _ NAIVE

THIS WEEK
LAST WEEK

e
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o
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(Y 1]
N
o~ o

7 8

[MEDIA CONTAOL) 01/07/04
SINGLES

SHUT UP
BLACK EYED PEAS INTERSCOPE

BEHIND BLUE EYES
LIMP BIZKIT INTERSCOPE

FREE LIKE THE WIND
ALEXANDER HANSA

LOVE'S DIVINE

SEAL WEA

MUSIC IS THE KEY

SARAH CONNDR FT.NATURALLY 7 X-CELL/COLUMBIA
DO THEY KNOW IT'S CHRISTMAS
TV ALLSTARS  POLYDOR

MY IMMORTAL

EVANESCENCE WINO-UP/EPIC

SCHICK MIR NEN ENGEL
DVERGROUND POLYDOR

EVERYDAY GIRL
PRELUDERS POLYDOR

HEY YA!
OUTKAST _ARISTA
ALBUMS

ROBBIE WILLIAMS
LIVE AT KNEBWORTH CAPITOL

DIDO
UFEFORRENT ARIOLA

SEAL
IV WEA

RED HOT CHILI PEPPERS
GREATESTHITS WARNER BRO
EVANESCENCE

FALLEN "WIND-UP/EPIC

BLACK EYED PEAS
ELEPHUNK INTERSCOPE

SHANIA TWAIN

UPI" MERCURY

DICK BRAVE & THE BLACKBEARDS
DICKTHIS!  WEA

R.E.M.
IN TIME 1988-2003 WARNER BRDS.

SOUNDTRACK
LORD DF THE RINGS: RETURN DF THE KING  WEA

CANADA

ITALY

SPAIN

AUSTRALIA

THIS WEEK

{SOUNDSCAN) 01/07/04

HEY YA!

OUTKAST ARISTA/BMG
SOMETHING MORE
RYAN MALCOLM ~ VIK/BMG

ME AGAINST THE MUSIC
BRITNEY SPEARS FT. MADONNA  JIVE/ZOMBA

=5

BABY BOY
BEYONCE FT. SEAN PAUL  COLUMBIA/SONY MUSIC

MEME LES ANGES
AU DE MONTIGNY  VIK/BMG

TROUBLE
PINK™ ARISTA/BMG

24+2=S
RADIOREAD PARLOPHONE/EMI

SUNRISE
SIMPLY RED UNIVERSAL

N W N Bt AW N

SOMEDAY
NICKELBACK EMI
THE VOICE WITHIN
CHRISTINA AGUILERA RCA/BMG
ALBUMS
2 | VARIOUS ARTISTS
MUCHDANCE 2004 UNIVERSAL
3 | SHERYL CROW
5

3
o
—
0

THE VERY BEST OF SHERYL CROW  A&M/INTERSCOPE/UNIVERSAL
EVANESCENCE
FALLEN WIND-UP/EPIC/SONY MUSIC

1 SARAH MCLACHLAN
AFTERGLOW NETTWERK/BMG

VARIOUS ARTISTS

BIGSHINY TUNES 8 BIG SHINY BWARNER

NO DOUBT

THE SINGLES 1992-2003 INTERSCOPE/UNIVERSAL

BRITNEY SPEARS
INTHEZONE JIVE/BMG

BLACK EYED PEAS
ELEPHUNK A&M/INTERSCOPE/UNIVERSAL

OUTKAST
SPEAKERBOIXOUTHE LOVE BELOW  ARISTA/BMG

DIDO
LIFE FOR RENT  ARISTA/BMG

THIS WEER

R I« A Y B - P R N

- =
- O

(FIMI/NIELSEN) 01/05/04
SINGLES
OBSESION
AVENTURA PLANET
IN THE SHADOWS
THE RASMUS ~ EDEL
HEY YA!
OUTKAST  ARISTA
REMIXED & REVISTED

BROKEN
ELISA SUGAR
LOVE PROFUSION

MADONNA MAVERICK/WARNER BROS.

ALMENTO STAVOLTA
NEK WEA

ME AGAINST THE MUSIC

BRITNEY SPEARS FT. MADONNA JIVE

GOING UNDER
EVANESCENCE  WINO-UP/EPIC

LIKE GLUE
SEAN PAUL  VPIATLANTIC
ALBUMS

LIGABUE
GIRO O'ITALIA WEA

ELISA

LOTUS SUGAR
ZERO RENATO
CATTURA EPIC

TIZIANO FERRO
111 CENTO ONCE  CAPITOL

GIGI D'ALESSIO
BUONAVITA RCA

R.E.M.

INTIVE 1988-2003 WARNER BROS.
EROS RAMAZZOTTI

RED HOT CHILI PEPPERS

GREATESTHITS WEA
DIDO
LIFE FOR RENT  CHEEKY/ARISTA

NEK
THE BEST OF: ANNO ZERD WEA

MADONNA  MAVERICK/WARNER BROS.

THHS WEEK

(AFYVE/MEDIA CDNTROL} 01/07/04
SINGLES

UNO MAS UNO SON SIETE
FRANPEREA GLOBOMEDIA

MOTIVOS DE UN SENTIMIENTO
JOAQUIN SABINA  ARIO!

DEVUELVEME EL AIRE

BUSTAMANTE VALE MUSIC

NOTHING FAILS

MADONNA" MAVERICK/WARNER BROS.

EN TU CRUZ ME CLAVASTE
CHENOA™ VALE MUSIC

ME AGAINST THE MUSIC
BRITNEY SPEARS FT, MADONNA  JIVE

BUFANK/XHELAZZ
ROERUMBA BOA MUSIC

PECOS COLLECTION
PECOS SONY MUSIC

ENCONTRARAS
NATASHA ST-PIER COLUMBIA

-y

0 0 N > AW N

-
o

SLOW
KYLIE MINOGUE PARLOPHONE
ALBUMS

EUROJUNIOR
EURDJUNIOR FESTIVAL VALE MUSIC

ALEX UBAGO

FANTASIA O REALIDAD  DRO

LOS LUNNIS

LOS LUNNIS NOS VAMOS A LACAMA  SONY MUSIC

ANDY & LUCAS
ANDY& LUCAS  ARIOLA

FRAN PEREA
LA CHICA OE LA HABITACION DE AL LADO  DRO

BUSTAMANTE

ASISOY YD VALE MUSIC

JULIO IGLESIAS

DIVORCIO  COLUMBIA

LA OREJA DE VAN GOGH
L0 QUE CONTE MIENTRAS ... EPIC
JOAN MANUEL SERRAT
SERRAT SINFONICO ~ ARIOLA

ALEJANDRO SANZ
NOESLOMISMO WEA

O 0N AW N =

-
o

© 0 5 O N RN W

-
N

~NOO O AW N =

© 3

ARIA) 01/05/04
SINGLES

SHUT UP

BLACK EYED PEAS AGM
HEY YA!

OUTKAST ARISTA
PREDICTABLE
DELTA GOODREM  EPIC

BEHIND BLUE EYES
LIMP BIZKIT INTERSCOPE

ME AGAINST THE MUSIC
BRITNEY SPEARS FT, MADONNA  JIVE
BABY BOY

BEYONCE FT. SEAN PAUL  COLUMBIA

BE FAITHFUL

FATMAN SCOOP FT. CROOKLYN CLAN MERCURY

IT'S MY LIFE
NO DOUBT INTERSCOPE

).M.P.
50 CENT INTERSCOPE
BABY BOY
BIG BROVAZ EPIC
ALBUMS
GUY SEBASTIAN

JUSTASIAM BMG

DELTA GOODREM
INNOCENT EYES EPIC

RED HOT CHILI PEPPERS
GREATEST HITS - WARNER BROS.

POWDERFINGER
VULTURE STREET  UNIVERSAL

DIDO
LIFE FOR RENT CHEEKY/ARISTA

BLACK EYED PEAS
ELEPHUNK INTERSCOPE

MICHAEL JACKSON
NUMBER ONES EPIC

R.E.M.

INTIME 1388-2003 WARNER BROS.

COLDPLAY
ARUSH OF BLOOD TO THEHEAD PARLOPHONE

ROBBIE WILLIAMS
LIVE AT KNEBWORTH CAPITOL

THE NETHERLANDS

SWEDEN

NORWAY

SWITZERLAND

(MEGA CHARTS BV} 01/05/04

EENS SCHIJNT . . . /HEB JE EVEN . . .
FRANS BAUER  S3M

AFSCHEID NEMEN BESTAAT NIET
MARCO BORSATO UNIVERSAL

SHUT UP

BLACK EYED PEAS  ASM

NU DAT JIJ ER BENT

CAREL KRAALJENHOF, TRIJNTJE & JAN JANINE UNIVERSAL
COWBOY

CHIPZ GLAM SLAM

IDO

UFE FORRENT BMG
FRANS BAUER
‘NGNS GELUK SONY MUSIC MEDIA
3 | ALICIA KEYS

THE DIARY OF AUCIA KEYS  J/BMG
7 | FRANS BAUER
4

DICHTBIJJOU  S3M
SIMPLY RED
HOME V2

N

0

| BLACK EYED PEAS A&M

1GLF}01/02/04
SINGLES

HEY YA!

OUTKAST ARISTA
STARKARE

SARA LOFGREN MARIANN

JAG SKITER
GRYNET COLUMBIA

VILSE | SKOGEN
MARKOOLIO BONNIER

SHUT UP

ALBUMS
PETER J

OBACK
JAG KOMMER HEM IGEN TILL JUL  COLUMBIA

SISSEL KYRKJEBO
MY HEART EMARCY

MARKOOLIO

ISKUGGAN AV MIG SJALY BONNIER
SIMON & GARFUNKEL
THE ESSENTIAL SIMON & GARFUNKEL

PER GESSLE
MAZARIN CAPITOL

{VERDENS GANG NORWAY) 01/05/04

SINGLES
SHUT UP
BLACKEYED PEAS  A&M
1 | HEY YA!
OUTKAST ARISTA
3 gTH RE’S GOTTA BE) MORE TO LIFE
TACIEORRICO  VIRGIN
4 | IT'S MY LIFE
NODOUBT INTERSCOPE
5

HOLE IN THE HEAD
SUGABABES ISLAND

R.E.M.
INTIME 1988-2003 WARNER BROS.

NO DOUBT
THE SINGLES 1992-2063  INTERSCOPE

30 | SIMON & GARFUNKEL
THE ESSENTIAL SIMON & GARFUNKEL COLUMBIA

OUTKAST
SPEAKERBOXX/THE LOVE BELOW  ARISTA

4 | JOSH GROBAN
CLOSER WARNER BROS.

COLUMBIA

(MEDIA CONTROL ) 11/06/04
SINGLES

SHUT UP

BLACKEYEO PEAS INTERSCOPE

MUSIC IS THE KEY

SARAH CONNOR FT. NATURALLY 7 COLUMBIA
SCHICK MIR NEN ENGEL
OVERGROUND  CHEYENNE

FREE LIKE THE WIND
ALEXANDER HANSA

THE VOICE WITHIN
CHRISTINA AGUILERA RCA

ALBUMS

DIDO

LIFE FOR RENT CHEEKY/ARISTA
ALICIA KEYS

THE DIARY OF ALICIA KEYS  BMG

RED HOT CHILI PEPPERS
GREATEST HITS WARNER BROS.

SEAL
iV WARNER BROS.

GAROU
REVIENS COLUMBIA

Hits of the World is compiled at Billboard/London.
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_ s Global

The Likely Lads
And Lasses Of ‘04

AUSTRIA

(AUSTRIAN IFPI/AUSTRIA TOP 40) 01/06/04

SINGLES

MAMA
CHRISTINA

ANA AHABAK)
NIVERSAL

SHUT UP

BLACKEYED PEAS A&M
POISON

GROOVE COVERAGE  UNIVERSAL

BEHIND BLUE EYES
LIMPBIZKIT  INTERSCOPE

FREE LIKE THE WIND
ALEXANDER HANSA
ALBUMS

CHRISTINA
FREIERFALL UNIVERSAL

RED HOT CHILI PEPPERS
GREATEST HITS WARNER BROS.

BON JOVI
THIS LEFT FEELS RIGHT: GREATEST HITS  ISLAND

BeLGlum/wALLONIA

(PROMUVI} 01/07/04

SINGLES
| LORANGE ET WOT
STAR ACADEMY 3 MERCURY
HEY OH

TRAGEDIE UP MUSIC

ON N'OUBLIE JAMAIS RIEN
HELENE SEGARA  EAST WEST

SHUT UP
BLACK EYED PEAS INTERSCOPE

w un s =N

LA BAMBA
STAR ACADEMY 3 MERCURY
ALBUMS

LARA FABIAN

EN TOUTE INTIMITE  POLYOOR
STAR ACADEMY 3
LES MEILLEURS MOMENTS ~ MERCURY

CRAZY HORSE
TOUS LES TUBES  SILVERSTAR

{IFPI/NIELSEN MARKETING RESEARCH} 01/06/04

SINGLES

1 | TAKING BACK MY HEART
MARIA LUCIA CAPITOL

3 | SHUT UP

BLACK EYED PEAS ABM

2 | THE SINGLES BOX SET
7

9

EMINEM  INTERSCOPE
THE MAGIC KEY
ONE-T& COOLT POLYDOR

HEY YA!
DUTKAST ARISTA

ALBUMS

GASOLIN

THE BLACK BOX  SONY MUSIC
1 | KIM LARSEN & KJUKKEN
7-913 CAPITOL

7 | BLACK EYED PEAS
ELEPHUNK  INTERSCOPE

9 | BIG FAT SNAKE
DNENIGHT OF SIN' CMC

NO DOUBT
THE SINGLES 1532-2003_INTERSCOPE

ROBBIE WILLIAMS GAROU

LIVE AT KNEBWORTH  CAPITDL REVIENS COLUMBIA

SOUNDTRACK DIDO

LORD OF THE RINGS: RETURN OF THE KING WEA LIFE FOR RENT CHEEKY/ARISTA
penvAar R PortuGAL [

(AFP) 03/06/04

SINGLES

LOOKING FOR SOMETHING
ERA MERCURY

SING FOR THE MOMENT
EMINEM INTERSCOPE

1
3
7 | UM POUCO MAIS DE AZUL
2
6

MODERADDS DE PARANHDS  EMI

REMIXED & REVISTED
MAOONNA ~ MAVERICK/WARNER BROS.

J...SEI NAMORAR
TRIBALISTAS  VIRGIN

ALBUMS
RUI VELOSO

0 CONCERTO ACUSTICO  VIRGIN
ROBBIE WILLIAMS
LIVE ATKNEBWORTH  CAPITOL
TRIBALISTAS
TRIBALISTAS  VIRGIN
LINKIN PARK

LIVE INTEXAS  WARNER BROS.

TONY CARREIRA
AG VIVO NO PAVILHAD ATLANTICO ESPACIAL

iRe,ano [

(IRMA/CHART TRACK) 01/02/04

SINGLES

LEAVE RIGHT NOW
WILL YOUNG RCA

MAD WORLD
MICHAEL ANDREWS FT. GARY JULES SANCTUARY

SHUT UP

BLACK EYEO PEAS  AGM

CHRISTMAS TIME (DON'T LET THE BELLS END)
THE DAHKNESS MUST DESTROY/ATLANTIC

THE VOICE WITHIN
CHRISTINA AGUILERA RCA

ALBUMS

DIDO
LIFE FOR RENT CHEEKY/ARISTA

MICHAEL JACKSON
NUMBER ONES EPIC

RED HOT CHILI PEPPERS
GREATEST HITS

WESTLIFE
TURNARDUND ~ RCA

AU W N =

R.E.M.
IN TIME 1388-2003 WARNER BROS.
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SINGLES

ANGELS BROUGHT ME HERE
GUY SEBASTIAN BMG

NOT MANY/STAND UP
SCRIBE DIRTY

SHUT UP

BLACK EYED PEAS INTERSCOPE
HEY YA

OUTKAST ARISTA

A LIFE WITHOUT YOU
ADEAZE UNIVERSAL

ALBUMS
HAYLEY WESTENRA
PURE  UNIVERSAL

RED HOT CHILI PEPPERS
GREATEST HITS WARNER BRDS.

GUY SEBASTIAN
JUSTASTAM BMG

L 2 B 2 N

SCRIBE
THE CRUSADER  DIRTY

wohs W N -

R.E.M.
INTIME 1983-2003 WARNER BROS.

GREECE

{IFP1 GREECE/DELOITTE & TOUCHE} 01/62/04

SINGLES
BAREA ANTHIGIINA
MARIOS TOKAS FT. PASKALIS TERZIS  MINOS

AGNOSTO PEDI TOU KOSMOU
HIS WARNER BROS.

REMIXED & REVISTED
MADONNA  MAVERICK/WARNER BROS.

5 | FOR EVER FRIENDS
KHRISTOUGENIATIKI AGALIA LEGEND

7 | MONOS MOU
MIKHALIS KHATZIGIANNIS UNIVERSAL

ALBUMS

SOUNDTRACK
KILLBILLVDLT WARNER BROS.
EVANESCENCE
FALLEN WIND-UP/EPIC
SOUNDTRACK

LOVE ACTUALLY iSLAND

THE OFFSPRING
SPLINTER  COLUMBIA

R.E.M.
IN TIME 1988-2003 WARNER BRDS,

CZECH REPUBLIC

~‘ {IFP1}01/02/04

JAROMIR NOHAVICA
BABYLON BDNTON

A48 4 | LUCIE BILA
JAMPADAMPA  EMI

KB 2 | KABAT
DOLEVDDLE EMI

[N 5 | LUCIE
LUCIE V OPERE BONTON

EEl 3 | CHINASKI
F ST OF 1993-2003 L

(B8 13 | DANIEL LANDA
VLTAVATOUR EMI

YA 10 | DAN BARTA
ENTROPICTURE BONTON

Bl 17 | TEZKEJ POKONDR
KUSS BONTON

EAl 6 | LEOS MARES
NEJLEPSINPAD  UNIVERSAL

gl 11 | MEKY 2

BIRKA
BEST DF '93-03 _UNIVERSAL

‘ ‘ L]
A weekly scorecard of albums simultan :ously attaining top 10 chart status
in three or more leadirg world markets.
Repertoire owner: B: BMG, E: EMI, i Indeperdent, S: Sony, U: Universal, W: Warner
ARTIST USA |JPN| UK | GER |FRA | CAN [SPN | AUS | ITA | NTH
4 6 8 6
DIDO |
Life for Rent (B} 2 2 7 {10 5 9 LN
7 7 5 3 10
Red Hot Chili Peppers : %
Greatest Hits (W) 6 4 3 8 8
e 1988-200 S 9 8 6

Bilboard” EUROCHARTS

Ecrocharts are compiled by Biliboard from the
national singles and album sales charts of 18
European countries.

THIS WEEK

SINGLES SA

SHUT UP
BLACK EYED PEAS  INTERSCOPE

LOVE’S DIVINE
SEAL WEA (PERFECT/BAT FUTURE}

4

2 LORANGE ET WOT
STAR ACAOEMY 3 MERCURY

8 MAD WORLD

MICHAEL ANDREWS FT. GARY JULES ADVENTURE/SANCTLIARY

11 | BEHIND BLUE EYES

LIMP BIZKIT INTERSCOPE

HEY YA!

DUTKAST ARISTA

5 WEEK-END

LORIE EPIC

ON N'OUBLIE JAMAIS RIEN
HELENE SEGARA  ORLANDO/EAST WEST

CHANGES y

DZZY & KELLY OSBOURNE  SANCTUARY

THIS GROOVE/LET YOUR HEAD GO
VICTORIA BECKHAM 19/TELSTAR

FREE LIKE THE WIND
ALEXANDER HANS

LA BAMBA
STAR ACADEMY 3 MERCURY

THE VOICE WITHIN

CHRISTINA AGUILERA. RCA XTINAAINIVERSAL/AEROS"ATION)
19 | MY IMMORTAL

EVANESCENCE WIND-UP/EPIC

ME AGAINST THE MUSIC
BRITNEY SPEARS FT. MADDNNA  JIVE

17 | BE FAITHFUL

FATMAN SCOOP FT.CROOKLYN CLAN - DEF JAM/MERCURY
MUSIC IS THE KEY

SARAH CONNOR FT. NATURALLY 7 COLUMBIA
LEAVE RIGHT NOW
WILLYOUNG §

31 | IN THE SHADOWS
THERASMUS  PLAYGROUNO/MOTOR
IT'S MY LIFE

NO DOUBT MCA

ALBUM SALES

DIDO
LIFEFOR RENT CHEEKY/ARISTA

RED HOT CHILI PEPPERS
GREATEST HITS WARNER BROS/WEA

R.E.M.

INTIME 1388-2003 WARNER BROS /WEA
ROBBIE WILLIAMS

LIVE AT KNEBWORTH  CAPITOL/CHRYSALIS
BLACK EYED PEAS

ELEPHUNK INTERSCOPE/ARM/UNIVERSAL
EVANESCENCE

FALLEN WIND-UP/EPIC/COLUMBIA

MICHAEL JACKSON
NUMBER DNES EPIC
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-
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SEAL

IV WARNER BROS.
ALICIA KEYS

THE DIARY DF ALICIA KEYS J

9 | WILL YOUNG
FRIDAY'S CHILD §

CHRISTINA AGUILERA
STRIPFED RCA

LINKIN PARK
LIVEINTEXAS ~ WARNER BROS.

o~ N ™

PINK
TRY THIS  ARISTA

21 | NO DOUBT
THE SINGLES 1992-2003 INTERSCOPE

15 | STAR ACADEMY 3

LES MEILLEURS MOMENTS = MERCURY
25 | SOUNDTRACK

LORD OF THE RINGS. RETURN OF THEKING WEAREPRISE
12 | GAROU

REVIENS  COLUMBIA

NORAH JONES
COME AWAY WITH ME  BLUE NOTE

18 | SUGABABES

THREE  ISLAND

SEAN PAUL

CX ATLANTIC/EAST WEST/ATALANTICWWAR

RADIO AIRPLAY

Monitored Radio Airptay information from 17 Euro-

pean countries as monitored and

tabuated by Music Control. ’
music control
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—» | LAST WEEK

SHUT UP

BLACK EVED PEAS  INTERSCOPE
IT'S MY LIFE

ND 0DUBT MCA

HEY YA

DUTKAST AHISTA

WHITE FLAG

DIDD  ARISTA

LOVE'S DIVINE

SEAL  EAST WEST

LIFE FOR RENT

DIDD BMG

HOLE IN THE HEAD
SUGABABES ISLAND

WHERE IS THE LOVE?
BLACKEYED PEAS INTERSCOPE

b B N W =
@ o O s NN W

SEXED UP
RDBBIE WILLIAMS CHRYSALIS

11 | BABY. BOY
BEYONCE FT. SEAN PAUL COLUMBIA

10 | TROUBLE
PINK RCA

15 | CHRISTMAS TIME ADON’T LET THE BELLS END)
THE DARKNESS ~ EAST WEST

22 | SUPERSTAR

JAMELIA PARLOPHONE

SLOW

KYLIE MINOGUE PARLOPHONE

17 | TOO LOST IN YOU

SUGABABES ISLAND

MAD WORLD

MICHAEL ANDREWS FT. GARY JULES ADVENTURE

BE FAITHFUL
FATMAN SCOOP MERCURY

GUILTY

BLUE INNOCENTAIGIN

YOU DON'T KNOW MY NAME
AUCIAKEYS J

MANDY
WESTUFE_S

As evey, the first few columns of
the New Year will find Pulse putting
the spotlight on some of the new
acts from around

ONE-ARMED TRIO: “Zornik will be
all over Belgium in 2004,” says
Sam Sisk, promotions manager at

the globe likely to
be making waves
far beyond their
own shores in 2004.

NEW VIEW: Shonagh
Daly is the Irish
artist most likely to
achieve internation-
al success in 2004.
The 23-year-old
Limerick-born

Global M
Pulse

Nigel W|II|amson, Edlfor

nwilliamson@billboard.com

singer has signed a

five-year deal with Polydor Records.
The label will release Daly’s debut
album, “Beautiful View,” in early
2004. Andrew Lloyd Webber discov-
ered Daly in 2000, and she subse-
quently became a chorus member in
his West End musical “The Beautiful
Game.” She also sang one of his songs
at the New York memorial service for
the victims of Sept. 11, 2001. Now, the

)

: ‘INTIMATE, SIMPLE’ ALBUM

composer and his longtime Iyricist,
Tim Rice, have teamed for the first
time since 1996 to write “A Touch of
Love” for Daly’s album. “I've done
the West End thing,” she says. “Now
I've made my own album, and I
wanted it to be really intimate and
simple.” NICK KELLY

MANDO MONDO: Mando Diao’s debut
album, “Bring 'Em In,” is poised to
explode worldwide. Released on Capi-
tol Records Sweden at the end of
2002, the album’s local success made
waves in 2003 in Holland, Spain and
Japan, where it moved 85,000 units.
Following a fourth-quarter 2003
release on Mute in the U.S., the
album goes global in March. It will
launch in the UK., France, Germany,
Southeast Asia and Latin America.
Gustaf Norén and Bjorn Dixgard
front the band and have already writ-
ten 40 songs for the sophomore set,
to be released in Scandinavia in Sep-
tember 2004. “We try to annoy people
as much as possible,” Norén says.
“The biggest problem with Swedish
bands is they're too Swedish. We are
different, but I haven't got a clue why.
It’s just how we are.”  JEFFREY DE HART

EMI Belgium. The release of
Zornik’s new album, “One-Armed
Bandit”(Parlophone/EMI), is set for
the end of February, exactly two
years after the band’s chart-topping
debut, “The Place Where You Will
Find Us,” started climbing the Bel-
gian charts to reach the No. 1 posi-
tion. The power trio of singer Koen
Buyse, drummer Davy Deckmijn
and bassist Bas Remans recorded
the album with producer Phil
Vinall in Malta and mastered it at
London’s Abbey Road studios.
“Expectations are very high,” Sisk
says. “This album is a serious leap
ahead that puts them in the top
league of alternative bands.” Inter-
national plans are currently being
formulated. MARC MAES

EVERY DOG HAS ITS DAY: Hailing
from Scotland, Dogs Die in Hot
Cars combines everything from dub
to indie-rock. The act caused an
A&R frenzy last year before the five-
piece signed a worldwide deal with
V2. Coming Feb. 9, the band’s EP
“Man Bites Dog” follows the debut
single “I Love You "Cause I Have
To.” Aggressive touring and U.K.
festival appearances have helped the
group establish a firm platform
from which to launch its first
album, currently being recorded
with renowned production duo
Clive Langer and Alan Winstanley
(Elvis Costello/the Smiiths).
CHRISTOPHER BARRETT

SULTANA OF HIP-HOP: Turkish-born
hip-hop artist Sultana made waves
in her home territory in 2002 with
her left-field debut, “Cerkez Kizi,”
on Istanbul-based Doublemoon
Records (Istanbul). Now, cameo
appearances on three new albums
are set to take her fame far beyond
Turkey. At opposite ends of the
globe, Sultana appears on “The Best
of Turkish Rap and R'n’B” (Vol. 1)
from German label Oriental Media
Network and on the compilation
“Istanbul” from Australian indie-
label Petrol. She also appears as a
guest vocalist on the album
“Chimera” by Delirium (Nettwerk).
TAYFUN KESGIN
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Canada’s Outside Gets
In On MMS Group Deal

BY LARRY LeBLANC

TORONTO—Music Manufacturing
Services Group (MMSG) has purchased
a 50% share in Outside Music, one of
Canada’s leading independent music
distributors.

Both companies are headquartered
in Toronto. “We’re planning to offi-
cially announce the deal at [interna-
tional trade fair] MIDEM,” MMSG
president Lindsay Gillespie says.
MIDEM takes place Jan. 25-29 in
Cannes, France.

Gillespie declines to reveal his own
financial stake in the purchase but says
the partnership will build a full-service
distribution/label/publishing company.

Industry sources estimate Outside’s
gross annual music sales at $5 million
Canadian ($3.9 million) to $7 million
Canadian ($5.4 million).

Outside has 18 full-time staffers
based in Toronto, Vancouver and Mon-
treal. It has exclusive Canadian distri-
bution rights for several international
labels, including Rykodisc, Six Degrees,
Ninja Tune, Sub Pop, Ubiquity and
Warp. Canadian labels represented
include Teenage USA Recordings,
Three Gut, Brobdingnagian and Mint.

MMSG operates Music Manufactur-
ing Services (MMS), a leading Canadi-
an supplier to independents of optical
discs, cassettes and vinyl. It has a staff
of 18 as well, with offices in Toronto
and St. John’s, Newfoundland. MMS
also offers in-house art and video dupli-
cation services.

THINKING OUTSIDE THE BOX
Outside founder and president
Lloyd Nishimura will continue to run
the company. It will soon move its mar-
keting, promotion and administrative

staff to MMS headquarters in Toronto
but will retain its own warehouse.

Nishimura says Outside will signifi-
cantly expand the activities of its label,
also called Outside Music, following the
MMSG deal.

GILLESPIE, LEFF..n.!'l:r'«i[} NISHIMURA:
BUILDING A FULL-SERVICE COMPANY

To date, the imprint has issued
repertoire by a number of Canadian
acts, including the Sadies and
Superfrienz.

Outside also plans to launch a pub-
lishing affiliate and an online distribu-
tion service in 2004.

“Both companies will be strength-
ened by being together,” Nishimura pre-
dicts. “There is a synergy between us.”

Gillespie notes that OQutside’s clients
will have access to all MMS services.
“All of the manufacturing advantages
we have will be across the hall.”

Gillespie launched MMS in 1988,
while he was senior VP of indie label/
distributor Attic Music Group in
Toronto. He left Attic in 1991 to con-
centrate on MMS.

Nishimura started Outside in 1995

using space he rented in MMS’ ware-
house. “He grew so big, he had to
leave,” Gillespie jokes.

BULLISH ON INDIES

Outside has been a launch pad for
such Canadian acts as Matthew
Good, Danko Jones, Jacksoul and
Len—which were all later signed by
major labels.

It still distributes such noted indie
label acts as Scratching Post, the Flash-
ing Lights, Emm Gryner, Jim Guthrie
and Legion of Green Men.

The MMSG deal comes with little
surprise. Canada’s independent sec-
tor has recently become a battlefield,
with companies vying for business
and for label representation of inter-
national and domestic clients.

Independent distributors have also
faced fierce competition from the
majors and from Sony Music’s RED
Distribution, which launched in
Canada last year.

The rise of Universal Music Canada-
backed label MapleMusic Recordings
during the past two years—with
releases by such niche Canadian acts
as Sam Roberts, Kathleen Edwards,
Pilate, the Dears and Joel Plaskett—
has had a further impact.

“It’s been tough for everyone,”
Nishimura says. “Everyone needs to
have strong alliances and good rela-
tions with their labels and their cus-
tomers. This [deal] is just an exten-
sion of that.”

Citing ongoing mergers within the
multinational ranks, Nishimura pre-
dicts that “major labels will be less
willing to do the [distribution] ar-
rangements that they are now doing.
There will be a lot of artists available
for independent distributors.”

London Views

Continued from page 43

production house CCLab.

“The original idea was to shoot it on
film,” Evans says, “but it was very cost-
prohibitive. The [celluloid] camera
costs £20,000, and film is £80 [$143]
for 10 minutes. But you can actually
make it on a digital camera, and it can
end up in the cinema.”

Stanley says the movie cost £60,000
($107,000) to make, which he says is
“the cost of a mid-range video. Our
previous record company got suspi-
cious, so we ended up funding it [our-
selves],” he adds.

Stanley says the act left Beggars
Banquet and Mantra after “a difference
of opinion.”

Sanctuary Records Group CEO Joe

Cokell was “delighted” to sign the act
to the company’s burgeoning front-
line roster. “Saint Etienne have pro-
duced some great records, and we are
all sure they will deliver another one
for us [in 2004],” he says. No date has
yet been set for the band’s first Sanc-
tuary release.

The band’s innovative approach
with “Finisterre” has won plaudits
from U.K. TV and video industry
professionals.

“Film will never be able to replace a
video, because by its very nature it
doesn’t fit the programming format,”
notes lan Greaves, music program-
ming manager for Sky TV’s pay-TV
music channels in the UK. “But if it’s
done intelligently enough, there’s no
reason why a suitable edit couldn’t
accompany a single.”

Jonny Halifax, a director of pro-
duction company General Lighting
and Power in London, has directed

promotional videos for U.K. acts
Groove Armada and Goldfrapp.

Halifax describes the digital camera
and Apple Mac editing software used by
Saint Etienne as a tool of empower-
ment. “It puts longer-format produc-
tion into the hands of, perhaps, more
creative people than the traditional pro-
ducers of TV,” he says.

The movie may yet reach a wider
audience through U.K. state broad-
caster the BBC or commercial broad-
caster Channel 4, Evans says.

“The BBC got interested when we
sent them a 13-minute teaser,” Evans
says. “We’re waiting on [word from] the
commissioner’s desk at [digital chan-
nel] BBC 3 and Channel 4 about buy-
ing it for broadcast.”

The project has also attracted atten-
tion from the U.S., Evans adds. “The
music commissioner for [HBO drama
series] ‘Six Feet Under’ wants to look
at it. It's looking really positive.”

N

-\WSLINE

THE INTERNATIONAL WEEK IN BRIEF

Warner Music Japan chairman Hiroshi Inagaki is
seeking new opportunities in the music business.
Inagaki, who will leave the company when his con-
tract expires in February, tells Billboard that
despite leaving WMJ, he will “never retire” from the
music industry. Inagaki joined WMJ in March 1998
after 28 years at Sony Music Entertainment Japan
and its predecessor, CBS/Sony Records. Hong
Kong-based Warner Music Asia Pacific president
Lachie Rutherford will serve as WMJ acting chair-
man until a permanent replacement is found. Presi-
dent Takashi Yoshida will run day-to-day opera-
tions. Yoshida joined WMJ in August 2002 after 18 years at SMEJ.

STEVE McCLURE

Cuban pianist Bebo Valdes, 85, and Spanish gypsy flamenco singer Diego el
Cigala, 40, are up for three honors at Spain’s Premios Amigo awards, to be
held Jan. 22 in Madrid. The duo has been nominated for best Latin group,
best new Latin group and best flamenco album (for “Lagrimas Negras” on
Calle 54). Cigala is also nominated as best Spanish artist and best new male
Spanish artist, while Valdes is up for best Latin artist. Beyoncé is nominated
for four international honors, including best artist and albumn for “Danger-
ously in Love” (Columbia). The event is organized by labels body AFYVE,
and winners are decided by a panel of 1,000 music industry professionals.
Like the 2003 awards, the 2004 event will be low-key, with no performanc-
es, in protest of Spain’s high piracy levels.

HOWELL L1 FWELLYN

Muff Winwood is to retire at the end of March as senior VP of A&R at
Sony Music U.K. and managing director of S2. Winwood, 60, joined
Sony (formerly CBS) U.K. in 1978 as director of A&R and worked with
the Clash, Sade, Adam & the Ants, Wham! and others. In 1991, he
became managing director of the new S2 imprint, helping build the
careers of Jamiroquai, Des’ree and others. Before joining Sony, Win-
wood worked in A&R at Island, where his production credits included
1970s hitmakers Sparks. He later produced the eponymous debut
album by Dire Straits (Vertigo, 1978). Winwood began his career in the
"60s as bassist for the Spencer Davis Group—fronted by his brother
Steve—for whom he played on such international hits as “Gimme Some
Lovin’ ” (1965) and “I'm a Man” (1967).

LARS BRANDLE

Concerts

Continued from page 43

major acts, Covoes admits.

“There are only so many days in the
year,” he says, “and for a long world-
wide tour, it isn’t always possible to fit
in every European capital. Portugal is
at the end of Europe [and] given a
choice, Lisbon is often left off.”

Covoes also notes that Spain attracts
amuch larger share of sponsorship than
Portugal from national and local gov-
ernment and from the private sector.

Joao Teixeira, EMI Portugal’s head
of marketing, says the touring situa-
tion is also hurt by artist management
“asking for high fees that are not real-
ly vital for their careers.”

That view is echoed by Warner Music
Portugal managing director Daniel de
Sousa, who agrees that Portugal’s geo-
graphical position at the edge of Europe
“poses logistical issues.”

NEW VENUES
Covoes, who runs Musica No
Coracao with partner Luis Montez,
claims Portugal has more (and larger)
concert venues than Spain, including

Lisbon’s 20,000-capacity Atlantic Pavil-
ion, where Williams played.

Another plus for major overseas acts
is that in 2004, the country will have 10
new football stadia, built for soccer’s
Euro 2004 European championship.
The event takes place in Portugal in
June and July. One of the new stadia, in
the city of Coimbra, opened September
2003 with a Rolling Stones concert.

Prior to the soccer championships,
Brazilian live festival operator Rock in
Rio plans to hold major outdoor fes-
tivals in Lisbon (Billboard, Dec. 27,
2003). The shows at Bela Vista Parque
May 29-30 and June 4-6 are expected
to attract an average of 100,000 peo-
ple per day. Britney Spears, Metallica,
Guns N’ Roses, Sting, Alejandro Sanz
and Slipknot are among the acts
booked to perform.

Portugal’s fine summer weather
and spectacular scenery has made it
one of Europe’s most popular summer
festival destinations in the past 10
years, Teixeira notes.

“Our summer festivals, such as
Sudoeste, are becoming more and
more attractive,” he says. “Bands are
also realizing that the money they can
make from concerts and festivals
should be enough to make [playing
Portugal] worthwhile.”
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MUSIC DIRECTOR

XM Satellite Radio, Inc. is seeking a
Music Director for its Classic Hip-Hop
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previous DJ (cut, scratch,mix) experi-
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Worldwide Distributors of Licensed:
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STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:
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800-644-ROCK
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l 2 Story Colonial Villa
4434 Grimes Place
Encino Lake, California

6 bed suites, 6.5 bths “Grand” Custom Marble & Granite Entrance, Viking
cook’s kitchen, opens to family room - Aprox. 7,000 sq. ft. of Graceful Ele-
gant construction, never been lived in , 10 car private garage, w/direct
access to home. Lush pool & spa spacious for grand entertaining. Room for
tennis/basketball court. OFFERED @ $3,450,000. Lauren Irell, 310-278-6569

BILLBOARD JANUARY 17, 2004

www.billboard.com

wwWwW americanradiohistorvy com

47


www.americanradiohistory.com

GospelWorld
Loses Jake Hess

BY DEBORAH EVANS PRICE

NASHVILLE—On the heels of Vestal
Goodman'’s death (Billboard, Jan. 10),
the Southern gospel music commu-
nity is mourning the passing of anoth-
er legend. Jake Hess, 76, died Jan. 4 in
Opelika, Ala.

Hess, who suffered from numerous
health problems, had a heart attack
Dec. 14.

“The gospel music industry has lost
a great pioneer who embodied charac-
ter, professional excel-
lence and graciousness,”
Bill Gaither says. “I have
lost my best friend . . .
This man defined genuine
humility and truly lived to
bring honor and credit to
others. You just do not
replace a man like Jake.”

W.J. Hess was born
Christmas Eve 1927, the
last of 12 children born to
sharecroppers Stovall and
Lydia Hess in Mt. Pisgah,
Ala. At 16, he left home to
join the John Daniel Quartet.

Thus began a 60-year career, dur-
ing which Hess became one of the
most influential men in gospel music.
A four-time Grammy Award winner,
Hess was inducted into the Gospel
Music Hall of Fame in 1987 and a year
later received a Life Achievement
Award from SESAC. He was also a
member of the Southern Gospel
Music Hall of Fame and Alabama
Music Hall of Fame.

In 1948, Hess and Hovie Lister
launched the Statesmen Quartet. For
the next 15 years, the group’s high-
energy performances and stunning

JAKE HESS

vocal blend made it one of Southern
gospel’s most popular ensembles. It
recorded for RCA Victor and launched
a syndicated TV show.

In 1963, Hess broke ground again
by hand-picking a group of men to
form the Imperials. The outfit was
very progressive for its time, using
drums, electric guitar and bass.

Hess and the Imperials sang on
Elvis Presley’s Grammy-winning
gospel albums. Presley called Hess his
“favorite gospel singer.” Hess sang at
Presley’s 1977 funeral and
also sang at the service for
Hank Williams in 1953.

Hess left the Imperials
in 1967 because of heart
problems. Not wanting to
give up singing, he
returned to the road per-
forming with his children
Becky and Chris as Jake
Hess & the Sound of
Youth. He also recorded
solo projects for RCA
before joining with Lister,
J.D. Sumner, Rosie Rozell
and James Blackwood to form the
Masters V.

In 1991, he and Lister briefly re-
formed the Statesmen, before health
problems forced Hess to take time off.
For the past decade, he has been an
integral part of Gaither’s successful
series of “Homecoming” concerts,
CDs and videos. He had been per-
forming in December with Gaither
and others on the Homecoming
Christmas Tour.

In addition to his aforementioned
children, Hess is survived by his son
Jake Jr., 10 grandchildren and one
great-grandchild.

ROBIN WALPERT

Powerfully serving all your
Real Estate needs on the

direct: 310-260-8243
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rwalpert@dbl.com
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MEDITERRANEAN
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rooms spun around a central atrium.

1920's era charmingly refurbished.
Space for recording studio.

40 miles from midtown Manhattan.

www.villadesarts.com
$4,995,000
Call Pam Woods
203-655-8234 x 318

BY RAY WADDELL

was 41.

1985.

Rick Van Santen—picneering alternative-music pro-
moler and co-president of Los Angeles-based concert firm
Goldenvoice—died Dec, 28 at his Ventura County home
in Southern California of complications from the flu. He

After independently presenting punk bards
in L.A.-area clubs in the late 1970s/early
1980s, Van Santen joined Goldenvoice in

He was the first to bring bands like the
Screamers, the Minuternen and the Weirdos
to such mainstream venues as the Whisky
and the Roxy, At Goldenvoice he was among
the first to promote SoCal shows by such
acts as Jane’s Addiction, Red Hot Chili Pep-
pers, Social Distortion and Nirvana.

“A trait of Rick’s was being friends with a
lot of people and staying in touch with people, so when
a new band cropped up, he'd know about it," says Paul
Tollett, co-president of Goldenvoice.

Van Santen and Tollett took over ownershiyp of Gold-
envoice from founder Gary Tovar in 1991, with the pair
serving as co-presidents. Anschutz Entertainment Group

Promoter Van Santen, 41, Dies

acquired Goldernveice a decade later and operated the
cormpany under the ARG Live banner.

“One of the reasons [ took this job was b work with
Rick and Paul,” AEG Live president'CEO Randy Phillips
says, “Hick was g0 pure in lerms of the music, He was
one of our greatest assets in being an artist-friendly com-
pary and is virtually irveplaceable.”

Van Santen was a major figure m jump-
starting the Coachella Valley Music and Arts
Festival in Indio, Cahlif, in 1999 and was
instrumental in bringing rock concerts to
Hawaii and Alaska.

“He started Alaska from scratch,” Tollett
savs. “ln making a daily effort to convince
bands Lo go up there, he was more persistent
than anyaone had been. When someone said
no” ko Rick about Alaska or Hawaii, he'd just
ask them again the next day until eventually
they'd play there.”

Funeral services for Van Santen are Jan, 10 at Hollwwood
Forever Cemetery in Holbawood. o hew of fowers, his fam-
ily asks that donations be made to the Musicians Assistance
Program and the Silver Lake Conservatory of Music,

Van Santen is survived by his parents, Diane and
Robert: and his sister, Patty,

RICK YAN SANTEN

Paul Simon

Continued from page 5

for synchronization opportunities in
TV, film and advertising. Simon was
previously with Warner/Chappell.

The 300-song catalog includes
many modern-day pop classics
penned by Simon as part of Simon
& Garfunkel and as a solo artist,
including “Bridge Over Troubled
Water,” “The Sounds of Silence,”
“Still Crazy After All These Years,”
“Loves Me Like a Rock” and “50
Ways to Leave Your Lover.”

“There’s a prestige factor to having
such a great artist,” UMPG worldwide
president David Renzer says. “And
we're very excited that he’s open to var-
ious exploitation opportunities.” He
adds that Simon & Garfunkel’s ex-
tremely successful reunion tour last
year has whetted the public’s appetite
for Simon's songs.

In the past, Simon has been very
selective about allowing his music to
be used in commercials: “Homeward
Bound” was featured in ads for
MasterCard and Microsoft, and “The
59th Street Bridge Song (Feelin’
Groovy)” was in a Gap commercial.

On the big screen, Simon wrote
the soundtrack to 1968’s “The Grad-
uate” and allowed his music to be
licensed for “American Pie 2” and
“Almost Famous.” More recently, he
received an Academy Award nomina-
tion for the song “Father & Daugh-
ter,” which he penned for “The Wild
Thornberrys Movie.”

“We're looking for unique oppor-
tunities in terms of films and com-
mercials and television,” Renzer says,
because “Paul is expressing more
openness to license his music if it’s
the right thing.”

Renzer would not reveal the terms
of the Simon deal, saying only, “It’s a
very substantial commitment.”

Several years ago, UMPG had a sub-

publishing deal with Simon in some
European territories. And Renzer says
that UMPG CFO/executive VP Michael
Sammis has a relationship with Paul’s
brother and co-manager, Eddie
Simon. “So this was a case of long-
term relationship-building,” Renzer
says. “Not only were we willing to step
up to the terms, but I know his attor-
neys had had positive experiences
with Universal.”

Renzer says UMPG plans a “multi-
faceted marketing blitz” to let music
supervisors and ad agencies know that
Simon’s songs are available “for the
right fit and the right compensation.”

The plan includes a direct e-mail

campaign to more than 6,000 indus-
try executives worldwide, as well as
loading the songs onto UMPG’s soon-
to-launch SynchExpress Web site.
UMPG will also service Simon & Gar-
funkel’s greatest-hits and Simon’s
best-of collections to key music
supervisors and ad agencies.

UMPG operates 47 offices in 41
countries. While Renzer says all terri-
tories will be primed for Simon’s
music, outside of North America, the
songwriter’s key markets include the
U.K,, France and Australia.

Simon, who records for Warner
Bros., is working on a new studio album
with a planned release for later this year.

Coke

Continued from page 6

a source says.

In its original agreement with OCC
four years ago, the BBC had agreed to
on-air mentions of chart sponsors, but
Radio 1 controller Andy Parfitt says that
since then, “the broadcast market has
moved on considerably.”

Parfitt adds, “Taking this into ac-
count, and recent events, we no longer
feel it is appropriate to allow on-air
mentions of [chart] sponsors.”

Previously, the only case when this
provision in the agreement was
implemented was in 2001, when
online music portal Worldpop spon-
sored the charts.

Parfitt says the corporation is now
working with OCC to resolve the situ-
ation “without breaking any of our con-
tractual obligations that are currently
in place.”

OCC director Omar Maskatiya says
that he will meet with representatives
from the BBC later this month. “Until
then, there’s not much to say,” he adds.

The BBC does not rule out a sce-
nario in which it would opt out of its

agreement with the OCC.

“If we are unable to resolve this issue
relating to on-air sponsor credits, we
will unfortunately have to break our
relationship with the OCC and look at
the possibility of developing our own
charts,” a BBC spokesman says. “There
are a number of options we are look-
ing at which would enable us to resolve
this situation. One of which is that in
February we could serve notice of the
termination of our existing contract;
six months after that, the contract
could be terminated, early.”

Maskatiya declined to comment on
suggestions that the OCC will certainly
have to renegotiate its deal with Coca-
Cola, as two of the most visible win-
dows of exposure for the brand will no
longer be available.

A source close to the deal says a
renegotiation “is a possibility, as the
value of the deal is not as valuable as
before” for Coca-Cola.

Some sources also suggested that
the BBC might be looking for alterna-
tive charts. But in a statement, the BBC
pledged to continue to be “the broad-
caster of the official chart across radio
and television.”

Additional reporting by Lars Brandle
in London.
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Switchfoot, in
its 45th week,
finally reaches
No. 1 on Top
Christian list

Big 3 Led
Holiday Sales

It is tempting to think of the holiday selling season as the
music industry’s Super Bowl, but in 2003, the leading sell-
ers are more analogous to college football, where more than
one championship might be declared.

Fact is, no one album dominated the fourth quarter of
2003 the way that Shania Twain’s “Up!” led the holiday pack
of 2002 with 2.9 million sold in just six weeks. However, a
broader array of strong sellers and an improved economy
put album units in the 2003 holiday stretch from Thanks-
giving week through Christmas 3% ahead of the same span
in 2002 (Billboard, Jan. 10).

sl L N ..A_
FOURTH QUARTER LEADERS: ALICIA KEYS, OUTKAST ANDTOBY KEITH

Further, from October through the end of 2003, Nielsen
SoundScan pegs album sales at 242.8 million, up 6.6% over
fourth-quarter 2002. Taking turns as the parade marshals:
OutKast, Toby Keith and Alicia Keys.

OutKast’s double-set, “Speakerboxxx/The Love Below,”
which retains the top slot on The Billboard 200, was the
best seller for the quarter, posting 2.6 million scans from
October through December—and that tally doesn’t
include the title’s September opener, when it sold anoth-
er 510,000 copies.

Overthe
Cou'ntgr,

By Geoff Mayfield

gmayfield@billboard.com

Narrow the field to the period that ran from Thanksgiving
week through year’s end, and “The Diary of Alicia Keys” was
queen, notching 1.7 million sales in that span.

The runner-up in both of those time frames was “Shock’n
Y'All” by Keith. The country boss’ latest moved 2.3 million
in just eight weeks, second only to OutKast for the year’s
final three months, with 1.35 million of those sold from
Thanksgiving through Christmas, topped then only by Keys.

Cut the calendar another way, though, and Keith gets his
own championship ring. His album is the best seller of all in
the year’s final two months.

One troubling observation from a music retailer’s perspec-
tive: Each of the 20 best sellers from the last three months of
the year, and each of the 19 best sellers for the Thanksgiving-
Christmas window, are titles that did not reach stores until
the last four months of 2003, a pattern that makes it difficult

(Continued on page 52)
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In Singles

1 Minded: big
country jump
for Rascal
Flatts’ latest

Fortieth

Trends build gradually, but sometimes there are pivotal
moments in musical history where change is immediate and
profound. If I had to pick the top three pivotal moments in the
almost 50-year history of rock’n'roll, I would start with the
ascension of Bill Haley & His Comets’ “(We're Gonna) Rock
Around the Clock” to No. 1 on July 9, 1955, the date historians
agree marks the beginning of the rock era.

Then I would choose April 21, 1956, the date Elvis Presley
went to No. 1 for the first time, with “Heartbreak Hotel.”

Finally, I would focus on the Hot 100 published 40 years ago
this issue. Dated Jan. 18, 1964, it was this Hot 100 that saw the
debut of a British quartet known as the Beatles.

The Fab Four had already charted with six different titles in
their native U.K., but U.S. labels had resisted their charms until
Capitol finally agreed to issue “I Want to Hold Your Hand.” That
seminal recording debuted at No. 45 on the Hot 100 of 40 years
ago this week.

“I Want to Hold Your Hand” took only two more weeks to
reach No. 1. Amazingly, 11 weeks after the debut of “Hand,” the
Beatles occupied the top five slots on the Hot 100. Imagine an
act making its first appearance on the Hot 100 this issue—can
you picture them owning the top five only 11 weeks from now?

That’s how quick and dramatic it was. Not only did everything
change—many of 1963’s most popular acts couldn’t get a hit
once the British invasion began—but the music industry was
revitalized, because people were excited to buy music.

Imagine that happening today.

Chart
B.egt.

By Fred Bronson

fbronson@billboard.com

SPEAKING OF ‘YESTERDAY’: If I had been writing Chart Beat 40
years ago this issue, the debut of the Beatles would have been
my lead. Hopefully, I would have been aware enough that my
second item would have noted the first appearance on the Hot
100 of British songwriters Mick Jagger and Keith Richards.
While the Rolling Stones did not show up on the Hot 100
until the week of May 2, 1964, with a cover of Buddy Holly's
“Not Fade Away,” the Jagger/Richards-penned “That Girl
Belongs to Yesterday” by Gene Pitney was a new entry at No. 87.

THINGS THEY SAID TODAY: After an absence of almost of 15 years,
the Bangles return to the Adult Contemporary chart. “Some-
thing That You Said” (Down Kiddie!/Koch) is new at No. 26 and
is the first Bangles song to chart at AC since “Eternal Flame”
spent two weeks at No, 1 in April 1989.

‘HEART’ CHARTS: Last year was the first year since 1985 that
Elton John did not have a song debut on the Adult Contempo-
rary chart. His last chart entry of 2002, “Original Sin,” was
still on the list in January 2003 and was No. 28 one year ago
this issue.

That’s the same position at which Elton’s new song, “The
Heart of Every Girl” (Epic), debuts this issue. The tune, from
the film “Mona Lisa Smile,” is being pushed for Academy
Award consideration.
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M 40 |45 |-:/| SIMPLE PLAN A No Pads, No Helmets...Just Balls 35 L 111]134 YING YANG TWINS Me & My Brother 1"
LAVA 83534/AG {7 9812 98) [M] | COLLIPARK 2480°/TVT {17.98.€0)
46 |53 SOUNDTRACK The Lord Of The Rings: The Return Of The King 36 873136171 DMX A Grand Champ 1
REPRISEAWMG SOUNQTRACKS 48521/ WARNER BROS. (1998 CO} L RUFF RYDERS/OEF JAM 063363°/I0JMG (8.98/12 98)
29131 KID ROCK A Kid Rock 8 54|58 DAVE MATTHEWS A Some Devil 2
N TOP DOG/ATLANTIC 83685°/AG (18.98 CO) RCA 55167/RMG (18.98 CD)
38 § 59 (74 Fill  JESSICA SIMPSON @ In This Skin 10 2R 72 | 78 LEANN RIMES @ Greatest Hits 24
COLUMBIA Y MUSIC {12.98 £Q £O) CURB 78829 {18 98 CD)
39 § 6665 MICHAEL JACKSON @ Number Ones 13 90 EERE: NELLY FURTADO @ Folklore 38
MJJ/EPIC 88398/SDNY MUSIC {12.98/18.38) DREAMWORKS 001007/INTERSCOPE {18.98 CO}
M 41 |33 SOUNDTRACK @ The Cheetah Girls (EP) 33 4 Ny
WALT DISNEY 860126 (6.98 CD) :4¢HEATSEEKER IMPACT 3¢¢
&1 15859 THE OFFSPRING Splinter 30 Ko1]12514 THREE DAYS GRACE Three Days Grace 91
COLUMBIA 83026*/SONY MUSIC 18.98 EQ CD) JIVE 53479/Z0MBA (12.98 CO) [H]
51 |54 KELIS Tas 27 N Tr S
STAR TRAK 52132*/ARISTA {12.98/18.98} Y geg PACESE ER/HEATSEEKER IMPACT ’Q\\
56 | 50 AVANT Private Room 18 K 92]173|198 THE DARKNESS Permission To Land 92
MAGIC JOHNSON/GEFFEN 001567"/|NTERSCOPE (8 98/12.98) ATLANTIC 60817/AG {1238 CO) [H]
53 |47 MusiQ soulstar 13 1191125 VARIOUS ARTISTS The Source Presents Hip Hop Hits Vol. 7 89
_DEF SOUL 001616*/10JMG (.38/12398) DEF JAM 001614/1DJMG (12.98 CD)
37|46 LINKIN PARK @ Live In Texas 23 81|94 DAVE MATTHEWS BAND A The Central Park Concert 14
WARNER BROS. 48563 (21 98 CO/DVD) BAMA RAGS/RCA 57501/RMG 19.98 CO)
4 57 |61 BIG TYMERS Big Money Heavyweight 21 M 95 4131|141 THE STROKES @ Room On Fire 4
CASH MONEY/UNIVERSAL 000815*/UMRG (12.98 CO) RCA 55497 /RMG {18.98 CO0)
50 |79 ®-* LIL JON & THE EAST SIDE BOYZ A Kings Of Crunk 14 - 112|120 STAIND A 14 Shades Of Grey 1
BME 2370-/TVT {1338/17 981 B ) FLIP/ELEKTRA 6288%/EEG (1898 CO)
64 (83 LIMP BIZKIT ® Results May Vary 2 4t 24E
| FLIP 001235°/INTERSCDPE {12 98 €O} = HEATSEEKER lMPACT [
W 70 | 26 JOE And Then... 26 H o7 ] 146121 JOSH TURNER Long Black Train 97
i JIVE 53707/2DMBA {18.98 €D} MCA NASHVILLE 000974/UMGN {4.98/9.98} [H]
501 78 80 HOOBASTANK The Reason 45 W 92 (108 P.O.D. ® Payable On Death 9
ISLAND 001488/1DJMG (12.98 CO) | ATLANTIC 83676*/AG 119.98 CD}
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a b4 (=1
S = =]
2 Bz ARTIST e xGHEM G |2 ARTIST Title | %5
Z B IMPRINT & NUMBER/DISTRIBUTING LABEL a4 - BEE IMPRINT & NUMBER/DISTRIBUTING LABEL &e
99 sy BLACK EYED PEAS @ Elephunk 26 4 0 BETTE MIDLER @ Bette Midler Sings The Rosemary Clooney Songbhook 14
A&M 00069%/INTERSCOPE (12.98 CD) COLUMBIA Y MUSIC {18.98 EQ CD}
RASCAL FLATTS A Melt 5 REBA MCENTIRE Room To Breathe 25
LYRIC STREET 165031/HOLLYWOUDD {12.98/18.95) MCA NASHVILLE 000451/UMGN 8.95/12.98)
CHER A’ The Very Best 0f Cher 4 JONNY LANG Leng Time Coming 17
GEFFEN/MCAWARNER BROS, 73852 WARNER STRATEGIC MARKETING {18 98 CD) ABMIOO1 | 5 INTERSCORE 1828/ 12 %]
MICHAEL BUBLE @ Michael Buble 47 YOUNGBLOODZ @ Drankin' Patnaz 5
143/REPRISE 48376/WARNER BROS. (18.98 CO) [M] s S0s0 D‘;F S0156%/ARISTA (12.98/13.98) _
STORY OF THE YEAR Page Avenue 104
m\'/g:ansLast/\EN A?gﬁ%gm_g:m Hotel Paper 2 MAVERICK 48438/ WARNER BROS. {12.98 CD) [M] .
112 Hot& Wet | 22 DIERKS BENTLEY Dierks Bentley | 26
BAD BOY/OEF SOUL 000927+/UMRG {8 98/12.98) [ CARTOUINASEVIN B398 14 12 %8/1 60}
R 1 TRAIN @ My Private Nation é
CBOﬁJSBBI/\RA STREA!JEI?(ES?E;D) The Movie Album COLUMBIA Y MUSIC {18.98 EQ €D) -
ASHANTI A Chapter I 1
fgxlegﬁf'( ® Love Actually MURDER INCJ/DEF JAM D00T43*/IDSMG (8.98/12.98) ’
. LONESTAR @ From There To Here: Greatest Hits 7
BROOKS & DUNN @ Red Dirt Road
ARISTA NASHVILLE 67070/RLG {12.98/18.98] “N"‘:gzﬁmé:;:ﬁé”':l s =
DASHBOARD CONFESSIONAL @ A Mark, A Mission, A Brand, A Scar 2 T e et o) ik Lannon
YACRANT L35 159 £0) BRAND NEW Deja Entendu | 63
MURPHY LEE @ Da Skoal Boy Presents Murphy's Law 8 b !
FO' REEL/UNIVERSAL 001132/UMRG (1298 €D} PEARL JAM T =
JOHNNY CASH A American IV: The Man Comes Around 22 EPIC 8573%/SONY MUSIC (19.98 0 €D) 9
AMERICAN 063339°/LOST HIGHWAY (1298 €D} ELVIS PRESLEY & RO 3
SOUNDTRACK A) The Lizzie McGuire Movie 6 BMG STRATEGIC MARKETING/RCA 55895°/RMG (19.98 CD} )
WALT DISNEY 860080 (18 98 CD
SOUNDTRACK Something's Gotta Give 162
R.E.M. In Time 1988-2003: The Best 0f R.E.M. 8 COLUMBIA 90911/SONY MUSIC (18 98 EQ CD) 9
WARNER BROS. 48381 {18 98 CD) . SOUNDTRACK Hnnev 105
A PERFECT CIRCLE @ Thirteenth Step 2 ELEKTRA 62925/EEG (1838 CO)
VIRGIN 80918 {18.98 CD) — — MARY J. BLIGE A Love & Life 1
4 HOT SHOT DEBUT 34 ¢ GEFFEN 000956"/INTERSCOPE {8 98/12.98)
. FOUNTAINS OF WAYNE Welcome Interstate Managers 115
SOUNDTRACK Cold Mountain | 114 SR TR T 9
DMZ/COLUMBIA 86843/SONY MUSIC {18.98 EQ CD}
KIDZ BOP KIDS @ Kidz Bop 4 14
ENRIQUE IGLESIAS Seven 31 RAZOR & TIE 89074 {11.98/18 98) P
MIERSCOREIN0 {1 I 2%.E01 TORI AMOS Tales Of A Librarian: A Tori Amos Collection 40
TRACE ADKINS Comin’ On Strong 31 ATLANTIC 83658/AG (19.98 €D}
CAPITOL {NASHVILLE} 40517 {12.98/18.98) SOUNDTRACK A Bad BOVS M 1
SEAL @ Seal IV 3 BAD BOY 000716"/UMRG {8.98/12.98)
WARNER BROS. 47947 18.98 CD} GARY ALLAN see i1 care 17
SEAN PAUL A 2 Dunv Rock Q MCA NASHVILLE 000111/UMGN (8.98/12.98)
VP/ATLANTIC 83620°/AG (12.98/18.98) MAN DY MOORE coVerage 14
BRUCE SPRINGSTEEN A The Essential Bruce Springsteen 14 | EPIC 90127/SONY MUSIC {1298 £Q LD}
LEGACY/CDLUMBIA 30773/SDNY MUSIC (25,98 EQ CD} | RAEKWON The Lex Diamond Story 102
MAROONS . songs About Jane 47 4 ICE WATER/UNIVERSAL 001716"/UMRG {1298 CD)
OCTONEL) 50001/RMG (11,35 CO) (M1 | MONTGOMERY GENTRY @ My Town 26
STAC'E ORR|CO . Stacie O"ico 59 COLUMBIA {NASHVILLE) 86520/SONY MUSIC (11,58 EQ/17.98)
FOREFRONT 32583/VIRGIN (12 98/18.98) [M] AL GREEN I Can't Stop 53
JASON MRAZ ® Waiting For My Rocket To Come | 55 1‘3‘:‘?2‘8;;"8’; 5 TR S
ELEKTRA 62829/EEG (12.98 CDJ [M reatest Hits Volume
JUSTIN TIMBERLAKE A Justified 2 ARSTANASHVILLE SUGIAL (1828 €01 e
JIVE 41823'/Z0MBA 129018 98) ) i BRAD PAISLEY @ Mud On The Tires 8
LUTHER VANDROSS A Dance With My Father 1 gfc:g";to“m"m“m“-”’ = =
J 51885/RMG {12.98/18.98) est owie
BOW WOW @ Bow Wow: Unleashed 3 BN 152G (156 CO)
COLUMBIA 87103/SONY MUSIC (11.98 EQ/18.98} ' 85 | SOUNDTRACK Dirty Dancing: Ultimate Dirty Dancing 114
FEFE DOBSON Fefe Dl:lhsl:ln 1 1 T RCA 55525/BMG STRATEGIC MARKETING GROUP {18 98 CO)
ISLAND 001244/IDJMG {12 98 CD) [H] | JOSS STONE The Soul Sessions (EP) 128
5 |  S-CURVE 42234993 CO) [H]
pALG L - Chocolate Factory | 1 RAGE AGAINST THE MACHINE Live At The Grand Royal Olympic Auditorium | 94
KENNY CHESNEY A° No Sh No Shirt. No Probl 1 EPIC 85114*/SONY MUSIC {1898 EQ CO)
BNA 67038/RLG 12.98/18.98) i - bl 1 kg SOUNDTRACK Pirates Of The Caribbean: The Curse Of The Black Pearl 75
- { )
ANTHONY HAMILTON Comin' From Where I'm From 33 e =
SO S0 DEF 52107/ARISTA (1298 CD} AVRIL LAVIGNE A Let Go Z
EMINEM A° The Eminem Show 1 ARISTA 14740 17.98 CO)
WEB/AFTERMATH 433290°/INTERSCOPE (8.98/12.98) gggsmﬁngm:wwm — Faceless 1
MERCYME A Almost There 37 - .
SMILE EMPTY SOUL Smile Empty Soul 94
'Nuo“wcg“’ “GB'Q:ECU' L)1 . o T THROBACK/LAVA 83639/AG (12.96 CO) [H]
ROB ZOM ast, Present & Future
1 JACK JOHNSON @ On And On 3
SN O OME (2 S 2 JACK JOHNSON/UNIVERSAL 075012*/UMRG {18 98 CD}
KELLY CLARKSON A Thankdul 1 DEFAULT Elocation 1105
RCA S8159/MG (18.98 CO) e eol
SOUNDTRACK Mona Lisa Smile 134 N
EPIC 90737/SONY MUSIC (18.98 EQ'CO} FUEL Natural Selec"u" 15
EPIC 86392/SONY MUSIC {18.38 CD}
KEITH URBAN A Golden Road 11 :
THE ATARIS @ So Long, Astoria 24
CARITOU (NASH:;LLE) 32935 110.98/18.96) 0 A 99 COLUMBIA 86154*/SONY MUSIC (18.98 EQ CO)
YELLOWCARD cean Avenue :
VARIOUS ARTISTS Crunk And Disorderly 161
CAPITOL 39844 {12.98 CO) TVT 2500 (17.98 CO)
BON JOvI This Left Feels Right 14 LED ZEPPELIN Early Days & Latter Days: The Best Of Led Zeppelin Volume One And Two 116
ISLANT 001540/10JMG (8.88/12.98) ATLANTIC B3519/AG {19.98 CO}
VARIOUS ARTISTS @ Totally Hits 2003 13 MARQUES HOUSTON MH 18
BMG STRATEGIC MARKETING/WARNER MUSIC GROUP 55777/RMG (18.98 CD} TG JELEKTRA 62835/EEG (18.98 CD}
STONE TEMPLE PILOTS Thank You | 26 THE ALL-AMERICAN REJECTS @ The All-American Rejects | 25
ATEANTICBS566/AGI18,35/C0) 450407/INTERSCOPE (18.98 CD) [H]
SOMETHING CORPORATE North 24 g
ORIVE-THRU/GEFFEN 001190;INTERSCOPE (12 98 CO} ) gl’:BEISVNEULNEEIUSIAC (9.98 EQ CO) Woﬂdef What s Next 3
JAMES TAYLOR @ The Best 0f James Taylot 11 SOUNDTRACK A2 Chicago 2
WARNER BH_US, BEI/EARNER STRATEGIC MARKETING {1898 COY EPIC B7018/SONY MUSIC {18.98 EQ CO)
TIM MCGRAW A’ Tim McGraw And The Dancehall Doctors 2 GERALD LEVERT Stroke Of Genius 6
CURB 78746 (12.98/18.98) ELEKTRA G290VEEG (11 98/18 98]
JA RULE Biood In My Eye 6 STEVE MILLER BAND Young Hearts: Complete Greatest Hits 37
MURDER INC/DEF JAM 001577*/IDJMG {8.98/12.98} CAPITOL 90509 {18.98 CD)
AFl @ Sing The Sorrow 5 ELVIS PRESLEY A° Elv1s: 30 #1 Hits 1
NITRO/DREAMWORKS 450380 /INTERSCOPE {9.98 €O} RCA 68079*/RMG {12.98/13.98}
THE BEACH BOYS @ The Very Best Of The Beach Boys: Sounds 0f Summer 16 CHER The Very Best Of Cher: Special Edition 83
CAPITDL 82710 {18.98 CO} GEFFEN/MCA/WARNER BRDS. 73956/WARNER STRATEGIC MARKETING {2598 CDJ
VARIOUS ARTISTS WOW Hits 2004 51 ELTON JOHN A? Greatest Hits 1970-2002 12
PROVIDENT/WORD-CURB/EMI CHRISTIAN 90652/ PARROW {21.98 CD) RDCKET/UTV 063478/UME (19.98 CD|
T.® Trap Muzik 4 THURSDAY War All The Time 7
GRAND HUSTLE/ATLANTIC 83650°/AG (9.98/14.98) VICTORY/ISLAND 000238*/1DJMG (15.98 CO}
CYNDI LAUPER Atlast 38 SARAH MCLACHLAN Remixed 200
DAYLIGHT/EPIC 90760/SONY MUSIC {18.98 EQ €D} NETTWERK 58763/ARISTA (18 98 CD)

® Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA} certification for net shipment of 500,000 album units (Gold). A RIAA centification for net shipment of 1 million units (Platinum). @ RIAA certitication for net ship of 10 million units {Diamond). N_umeral_lnllnwin%PIajinum or Diamond
symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Platino). A *Tertification of 400,000
units (Multi-Piatino). *Asterisk indicates LP is available. Most tare prices, and CD prices for BR/IG and WEA labels, are sugﬂested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest
percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. Al rights reserved.
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w7 Billooard” TOP INTERNET ALBUM SALES..

“" Biboord TOP SOUNDTRACKS..

5 Sales data and internet sales reports compiled by N . C g
.x . N|e|sen :._. i Sales data compiled by N Nielsen
= | SoundScan =% i E
e = g g SoundScan
,—5;- S ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title == = B TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
ABER 1 1¥4¢ 1 Week At Number 1 ; 3¥9: NUMBER 1 =#¥¢ 8 Weeks At Number 1
L3811 | | SENSES FAIL 0RVE-THRU 000155MCA EH] From The Depths 0f Dreams (EP) - 178 1 | | TUPAC: RESURRECTION A AMARU 001533*/INTERSCOPE
_1.’ 4 SHERYL CROW A  A&M001521/INTERSCOPE The Very Best Of Sheryl Crow 4 ?‘_ 4 A THE LORD OF THE RINGS: THE RETURN OF THE KING REPRISE/WMG SOUNDTRACKS 48521/WARNER BROS |
{1 12 THE EARLY NOVEMBER  ORIVE-THRU/GEFFEN 001480/INTERSCOPE [M] The Room's Too Cold - a 3 THE CHEETAH GIRLS {(EP)® . o WALT OISNEY 860126
4 2 SARAH MCLACHLAN A aristasois Afterglow 15| 4 2 YOU GOT SERVED T.UG/EPIC 0744/SONY MUSIC
5 B OUTKAST A° aristasnzs Speakerboxxx/The Love Below 1 B 6 FREAKY FRIDAY @ HOLLYWOOD 162404
& B NO DOUBT  INTERSCOPE 001495 The Singles 1992-2003 5 & B LOVE ACTUALLY @ . J S6760/AMG
s . JOSH GROBAN A” 143/REPRISE s8450/WARNER BROS Closer 11 } ‘B THE LIZZIE MCGUIRE MOVIE A WALT DISNEY 860080
L 'k SOUNDTRACK  rePRISEWMG SOUNDTRACKS 4g521/waRNER gros. The Lord Of The Rings: The Return Of The King 34 _8 115 COLD MOUNTAIN — DMZ/COLUMBIA 86843/SONY MUSIC
B 1 | THE BEATLES A apriessnizcapioL Let It Be... Naked 56 9 112 MONA LISA SMILE EPIC 90737/SONY MUSIC
'.111'. EAGLES A” wARNER STRATEGIC MARKETING 73971 The Very Best Of 25 10 118 | | SOMETHING'S GOTTA GIVE COLUMBIA 90911/SONY MUSIC
" THE EARLY NOVEMBER  0RIVE-THRU 060681/MCA [W] For All Of This (EP) z 1 [ HONEY ETCRTRAGIAEED
“Fi 8 | | DIDO & msmsw Life ForRent | 26 ‘" 9|  BADBOYSIa BAD BOY 000716%UMRG
THE STARTING LINE  0RIVE-THRU/GEFFEN 001596/NTERSCOPE [M] The Make Yourself At Home (EP) - 13 kK | DIRTY DANCING: ULTIMATE DIRTY DANCING RCA 55526/BMG STRATEGIC MARKETING GROUP
EVANESC-ENCE A® WiNo-uP 13063 Fallen 7 m 16 PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL WALT DISNEY 860089
SOUNDTRACK  0MZ/COLUMBIA 86843/SONY MUSIC Cold Mountain 114 15 ._ 11 CHICAGO A’ EPIC ETOIB/SONY MUSIC
NORAH JONES A° BLuE noTE 32083° [H] Come Away With Me 34 1:5_'_ 8 CONCERT FOR GEORGE WARNER STRATEGIC MARKETING 74546
| ALICIA KEYS Jssnz/ams The Diary Of Alicia Keys 2 m 20| | LOVE DON'T COST A THING HOLLYWOOD 162396
| HIDDEN IN PLAIN VIEW  ORIVE-THRU/GEFFEN 001618/INTERSCOPE Hidden In Plain View (EP) - m 21 A WALK TO REMEMBER @ EPIC 86311/SONY MUSIC
| COLDPLAY 4? carroLasos . A Rush 0f Blood To The Head 30 . 1 14| | DISNEY PRESENTS: BROTHER BEAR WALT OISNEY 860127
VARIOUS ARTISTS  0RIVE-THRU 001028/MCA Drive-thru Invasion TouIr Compilation - Iﬂ 22 THE LORD OF THE RINGS: THE TWO TOWERS @ WMG SOUNDTRACKS/REPRISE 48379/ WARNER BROS
THE MOVIELIFE ORIVE-THRU 060092/MCA [M] Forty Hour Train Back To Penn =1 21 ] _IT-‘ | 13 BLUE COLLAR COMEDY TOUR: THE MOVIE WARNER BRDS. INASHVILLE) 43424/ WRN
| RED HOT CHILI PEPPERS wanverenos. sses Greatest Hits 19 2! 23 THICKER THAN WATER BRUSHFIRE/UNIVERSAL 001674/UMRG
] JAMES TAYLOR @ waRNER BROS 7383//WARNER STRATEGIC MARKETING The Best Of James Taylor 141 _ﬂ 25 2 FAST 2 FURIOUS @ OISTURBING THA PEACE/DEF JAM SDUTH 000426*/IDJMG
MICHAEL BUBLE @ 14mephist ss7:/WaRNeR sRas_[H] Michael Buble 102 24 THE LAST SAMURAI ELEKTRA 62932/EEG
| STEEL TRAIN  ORIVE-THRU/GEFFEN 00161/INTERSCOPE 1969 EP - LZS THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING @ REPRISE 48110/WARNER BROS

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts. @®Albums with the greatest sales gain this week. @ Recording Industry Assn.

0f America (RIAA) certification for net shipment of 500,000 album units

{Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net Shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets,

and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro.) A Certification of 200,000 units {Platino). A? Certification of 400,000 units {Multi-Platino). *Asterisk indicates vinyl
available. [M] indicates past or present Heatseeker title © 2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. Al rights reserved.
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112 104 Bow Wow 125 Missy Elliott 55 Norah Jones 34 John Mayer 77 Elvis Presley 161, 196 The Lord Of The Rings: The Return  Train 155
3 Doors Down 31,81 Michelle Branch 103 Eminem 130 Juvenile 32 Martina McBride 63 Puddle Of Mudd 52 Of The King 36 Trapt 67
50 Cent 53 Brand New 159 Evanescence 7 Toby Keith 9, 73 Michae! McDonald 79 REM. 112 Love Actually 106 Obie Trice 85
. Bravehearts 75 . 5 ! Reba McEntire 150 S trn Mona Lisa Smile 134 Josh Turner 97
Trace Adkins 116 Brooks & Dunn 107 fiouniainsICHUEYICILES Kelispa2 Tim McGraw 142 RaEkwonmgl Al . Pirates Of The Caribbean: The ~ Shania Twain 64
AFl 144 3 fuel 186 R. Kelly 68,127 Rage Against The Machine 179
. . Michael Buble 102 L Sarah MclLachlan 15, 200 Curse Of The Black Pearl 180 .
Christina Aguilera 66 Nelly Furtado 90 Alicia Keys 2 : Rascal Flatts 100 ey ' Keith Urban 135
! . . Memphis Bleek 51 e Something's Gotta Give 162
Clay Aiken 22 Nick Cannon 158 Kid Rock 37 Red Hot Chili Peppers 19 N :
- . Godsmack 182 . : MercyMe 131 3 Tupac: Resurrection 24 Luther Vandross 124
The All-American Rejects 191 Johnny Cash 110 Kidz Bop Kids 166 : LeAnn Rimes 89
Good Charlotte 54 i Bette Midler 149 You Got Served 59
Gary Allan 169 Cher 101, 197 Beyoncé 23 p 5 VARIOUS ARTISTS
Tori A 167 Kenny Chesney 128 Al Green 173 Korn 29 Steve Miller Band 195 Seal 117 Britney Spears 14 Crunk And Disorderly 188
n AmMos Y Y Josh Groban 11 Montgomery Gentry 172 Sean Paul 118 Bruce Springsteen 119 Y
Ashanti 156 Chevelle 192 5 B Now 14 3
. ¢ G-Unit 8 Jonny Lang 151 Mandy Moore 170 Bob Seger 71 Staind 96 3 .
The Ataris 187 Chingy 20 4 The Source Presents Hip Hop Hits
/ . Cyndi Lauper 148 Jason Mraz 122 Simple Plan 35 Rod Stewart 21, 58
Audioslave 62 Kelly Clarkson 133 Anthony Hamilton 129 5 ; . o : Vol. 7 93
Avril Lavigne 181 Musiq 44 Jessica Simpson 38 Sting 70 "

Avant 43 Coldplay 30, 76 Hoobastank 50 : . Totally Hits 2003 138

Counting Crows 61 Marques Houston 190 Led Zeppelin 189 Nely 33 Smile Empty Soul 183 Joss Stone 178 WOW Hits 2004 146
Baby Bash 82 Sheryl Crow 4 _q . Murphy Lee 109 Nickelback 18 Something Corporate 140 Stone Temple Pilots 139
David Banner 69 Enrigue lglesias 115 Gerald Levert 194 No Doubt 5 SOUNDTRACK Story Of The Year 153 Westside Connection 28

The Beach Boys 145
The Beatles 56

The Darkness 92

Dierks Bentley 154 Defauit 185

Big Tymers 46 Dido 26

Black Eyed Peas 99 Dixie Chicks 72
Mary J. Blige 164 DMX 87
Blink-182 12 Fefe Dobson 126
Bon Jovi 137 Hitary Duff 13
David Bowie 176 Eagles 25

Dashboard Confessional 108

Alan Jackson 27,174
Michael Jackson 39
Jagged Edge 84
JaRule 143

Lil Jon & The East Side Boyz 47, 65
Limp Bizkit 48

Linkin Park 16, 45

Lonestar 157

The Offspring 41
Stacie Orfico 121
OutKast 1

Jay-Z 6 Ludacris 17 Brad Paisley 175
Jet 74 Maroon5 120 Pearl Jam 160
Joe 49 matchbox twenty 80 A Perfect Circle 113

Eiton John 198
Jack Johnson 184

Dave Matthews 88
Dave Matthews Band 94

Pink 78
POD. 98

Barbra Streisand

Bad Boys Il 168 The Strokes 95

The Cheetah Girds (EP) 40
Chicago 193

Cold Mountain 114

Dirty Dancing: Ultimate Dirty
Dancing 177

Freaky Friday 60 Thursday 199
Honey 163 T 147

The Lizzie McGuire Movie 111

Switchfoot 57

Ruben Studdard 10

James Taylor 141
Three Days Grace 91

105 The White Stripes 83

Yellowcard 136
Ying Yang Twins 86
YoungBloodZ 152

Rob Zombie 132

Justin Timberlake 123

Over The
Counter

Continued from page 49

to encourage superstars to drop
albums during the first eight
months of the year.

HAPPY NEW YEAR: What a start for
2004. For the first time since
2000, album volume for the inau-
gural week of a new year is larger
than that from the first week of
the prior year.

The year’s robust start continues
momentum seen during the last
four months of 2003, when album
sales beat those of the same 2002
frame for 12 of the last 16 weeks.

It is still too early to dance a jig
and declare the music industry has
solved all the woes it has suffered
since 2001. Figure that fulfillment
of a Sony Music/BMG merger and

Edgar Bronfman Jr. taking Warn-
er Music Group private will cost
more than 1,000 people their jobs,
and even without those develop-
ments, the record companies need
to continue overhauling their
business models before they truly
find firmer ground.

Still, it’s refreshing to start off
the year in upbeat mode, eh?

With the erosion that album
sales saw the past few years, it is
quite possible that many same-
week gains will follow this initial
win through the first eight
months of the year. The challenge
might be to keep that momentum
rolling through September, when
we hit that period when the recent
streak of positives began.

UP FROM DOWN: Veteran chart
watchers know the drill. With the
last Christmas-shopping week
being the biggest frame of any year,
the week that follows sees most
albums selling fewer copies. Call it
music’s version of Newton’s Law.

Consequently, with overall
album sales down 53% from
Christmas week, upward moves on
our sales charts occur because
erosion of certain titles was small-
er than declines seen by the other
albums in that vicinity.

Evanescence and Michael Jack-
son offer prime examples on The
Billboard 200. The former sees a
drop of almost 45%. But it has the
smallest decline of albums in the
top 20 and thus steps 16-7.

Jackson, meanwhile, following
his “60 Minutes” interview and
CBS’ subsequent Jan. 2 airing of
“Michael Jackson’s Number
Ones,” clocks a 38% decline, the
smallest drop by any title in the
top 50. The album moves 66-39.

The Darkness has but a 13%
decline (173-92). Since that is the
smallest sales slide on the entire
chart, its “Permission to Land”
lands this issue’s Pacesetter award,
typically awarded to the title with
the largest percentage growth.

Also, in weeks like this, bullets on

the Billboard sales charts indicate
titles with the smallest declines.

FILMS AND FRESH STARTS: The only
gain on The Billboard 200 goes to
the soundtrack from “Cold Moun-
tain,” the Nicole Kidman/Jude Law
film that opened Christmas week.
The album has only a 2% spike,
but in this soft week, that’s
enough traction to have it enter at
No. 114. It does not qualify for the
Greatest Gainer, though, because
it was not on last issue’s chart, a

stipulation that explains why most
of our sales lists lack Gainer
awards this week.

Aforementioned rock band the
Darkness is one of three acts that
graduate from Top Heatseekers by
moving into the top half of The
Billboard 200. Also leaping to
Heatseeker Impact status are
Christian group Three Days
Grace (125-91) and country rook-
ie Josh Turner (131-97).

These three acts are the first to
reach Heatseeker Impact pay dirt
since August, when Maroon5 and
Smile Empty Soul each rose
above No. 100 in separate weeks.

Obviously, it is difficult for
newer acts to accelerate during
the last four months of the year,
when releases by big-name artists
target Christmas shopping. Con-
versely, in the first two months of
the year, when store traffic shifts
from pre-Christmas throngs to
normal flow, soundtracks and
newer artists find it easier to
reach higher chart positions.
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giéuRle(s)EvlgsswgBTISTs The Biggest Ragga Dancehall Anthems 2003 515 SMOKIE NORFUL  em coseeL 20875 [H] I Need You Now
BUJU BANTON Friends For Life 616 VARIOUS ARTISTS @ EMi CHRISTIAN/WORD/VERITY 432137Z0MBA WOW Gospel 2003
] Ve s34 [H] - 718 SOUNDTRACK  MUSIC WORLO/COLUMBIA 90286/SONY MUSIC The Fighting Temptations
12 L SQETIR?LAR ALL-STARS Dub Side 0f The Moon 7H12]15 BYRON CAGE  605p0 CENTRIC 7004720MBA [H] Byron Cage
8 813 (14 VICKIE WINANS  veriTy sz21420m84 [H] Bringing It All Together
10 {10 KAREN CLARK-SHEARD  ELEKTRA 62834/EEG The Heavens Are Telling
.l 9|9 KIRK FRANKLIN 4 G0SP0 CENTRIC 70037/70MBA The Rehirth Of Kirk Franklin
11|11 DONNIE MCCLURKIN  veity s3199ZomBA Donnie McClurkin... Again
111 THE BLIND BOYS OF ALABAMA  REAL WORLD 90600/NARAOA Go Tell it On The M
« B Sales data compiled by @ @ 18 [ 20 MARVIN SAPP  VERITY 4322770MBA [H) Diary Of A Psalmist
] g Nielsen 1412 THE BROOKLYN TABERNACLE CHOIR  m20/W0RD-CURB 82502/WARNER BROS Live... This Is Your House
; = SoundScan 5 GREATEST GAINER %
= = ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 15440 (30 TONY HIBBERT 1l spiriTin MoTION 70852/RUBY ROSE In His Presence
NUMBER 1 1 Week At Number 1 15117 SHIRLEY CAESAR  woRD-CURB 85008 WARNER BADS. [H] Shirley Caesar And Friends
(11 2 KEALI'l REICHEL Ke'alaokamaile 178 VARIOUS ARTISTS _oeiR sosz/pGe A Taste Of Ophir
PUNAHELE 11229 [M] s K BEBE WINANS  HDDEN BEACH/EPIC 50788/SONY MUSIC My Christmas Prayer
2 LN DIRAGIS Bend It Like Beckham 198 TURKS & CAICOS MASS CHOIR _meex o Behold! Live In Chicago
3 BB VARIOUS ARTISTS Celtic Circle 25 |26 RICHARD SMALLWOOD verity 53710/20MBA The Praise & Worship Songs Of Richard Smallwood
WINDHAM HILL 54888/ AAL 21833137 DONALD LAWRENCE & THE TRI-CITY SINGERS _emicoseeL s1a02 The Best 0f Donald Lawrence & The Tri-City Singers: Restoring The Years
4 B THE CHIEFTAINS Further Down The Oid Piank Road 23123 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR  verity 21767084 [H] Family Affair |I: Live At Radio City Music Hall
ol . 23M27 {25 BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR _ TeHILLAHLIGHT 5467/COMPENDIA [H] Let It Rain
S K &ﬁg&ﬂg,,&yo'z‘“ Voz[DiAmor 240 JOHNNY MO  sierra-PEARL 0001 A New Direction
6 K IRISH TENORS We Three Kings 221]22 DEITRICK HADDON _ 1vsCoT/VERITY 4319520MBA [W] Lost And Found
RAZOR & TIE 82897 28 JAMES BIGNON & THE DELIVERANCE MASS CHOIR  zuana 03 God Is Great
8 SOUNDIRACK s Frida 19 [19 SHIRLEY CAESAR _woro-cuss m Greatest Gospel Hits
s I8 T Putumaro Presents: French Cafe 28329 [27 NATALIE WILSON & SOP _cose0 CenTic 10s3Z0mBa The Good Life
PUTUMAYO 219 16118 MARY MARY @ coiUmBiA 856%/SONY MUSIC Incredible
9 Wi RY COODER MANUEL GALBAN Mambo Sinuendo 1826 | 24 THE WILLIAMS BROTHERS  BLACKBERRY 1543/MALACO Still Here
PERRD VERDEMNONESUEH 1369V/AG 20 |21 FRED HAMMOND _ veaiTy sa712Zomsa Nothing But The Hits
m gﬁ,’:{gfgg; mc Beware 24 |29 AARON NEVILLE  7eLLiT20381/EM) GOSPEL Believe
ml 15 DANIEL O'DONNELL The Daniel 0'Donnell Show | 33834 |28 EDDIE RUTH BRADFORD  JUANAKKN(GHT 2008/MALACO Too Close To The Mirror
F OPTV MEDIA 0004 17 116 THE BLIND BOYS OF ALABAMA  ReALWDRLD 12793VIRGIN [H] Higher Ground
12 By D - Q4D ONNETL Greatest Hits 3503138 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CHOIR vy Hezekiah Walker & The Love Fellowship Choir: Nothing But The Hits
5T TCAETANO VELOSO The Bost 01 Cactano Veloso 2128 [ 36 LEE WILLIAMS AND THE SPIRITUAL QC'S _wcs inzamauaco (] Right On Time
NONESUCH 73808/AG 37 THE V.I.P. MUSIC AND ARTS SEMINAR PRESENTS JOHN P. KEE  TYSCOT/VERITY 537287ZDMBA Power Of Worship
Ly 13 VARIOUS ARTISTS Festival In The Desert 2003 38 [ = JUANITA BYNUM  SHEKINAH INTERNATIONAL 1562 [M] Behind The Veil: Morning Glory 2
Lz - — ] 39 GARY L. WYATT _Hroisswew 1Do Love You
15 DEIEL ODONNEIT Daniel 0'Donnell & Friends A0W 39 [— DONALD LAWRENCE & THE TRI-CITY SINGERS _cavsiaL ost 00wl oseeL W1 Go Get Your Life Back
e

- h{bums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment cf 500,000 album units {Gold). A RIAA certification for net shipment of t million units {Plati

). ® RIAA cef for net of 10 million units {Diamond). Numeral following Platinum or Diamond

symbol indicates album’s multi-platinum level. For boxed sets, and double atbums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro). A Certification of 200,000 units (P1atino). A? Certification of 400,000
units tMulti-Platin). *Asterisk indicates LP is available. Greatest Gainer shows chart's largest unit increase. Heatseeker Impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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ADICTO (Enrique Iglesias, ASCAP/EMI April,
ASCAP/Metrophanic, ASCAP) LT 21

ALONE (EMI Blackwood, BMi/Be’s Songs, NV/A&S
Productions, BVBA), HL, H100 98

AMERICAN SOLDIER (Tokeco Tunes, BMI/Wacissa
River, BMI/BP), BMI), HL, CS 8; H100 52

AMOR DESCARADO (Flamingo, BMI/Nuevo Mundo,
BMI/Telemundo, BMI) LT 30

ANOTHER POSTCARD (CHIMPS) (Treat Baker,
SOCAN/WB, ASCAP), WBM, H100 94

EL ANO VIEJO (Universal Musica, ASCAP/Prodemus,
ASCAP) LT 34

ANTES (EMI April, ASCAP) LT 2

AQUI EN CORTITO (Esmogon, ASCAP) LT 39

ARE YOU GONNA BE MY GIRL (Copyright Control)
Hio0 66

AVE CAUTIVA (Seg Son, BMI) LT 6

AWAY FROM ME (WB, ASCAP/jordan Rocks Music,
ASCAP), WBM, H100 76

- B -

BABY BOY (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/Scott Storch,
ASCAP/Tuff Jew, ASCAP/EMI April, ASCAP/Black Owned
Musik, ASCAP/Carter Boys, ASCAP/TVT, ASCAP/Notting
Dale, ASCAP), HL/WBM, H100 14; RBH 31

BACK FOR MORE (Universal, ASCAP/Dirty Dre,
ASCAP/PoohBZ, ASCAP/WB, ASCAP/Sounds From The
Soul, ASCAP/Warner Chappell, SOCAN/One Man Music,
ASCAP), WBM, RBH 76

BACK IN THE DAY (PUFF) (Divine, BMI/Tribes Of
Kedar, ASCAP/Jajapo, ASCAP/I-N-I Vibrations,
ASCAP/Sadiyah's, BMI/)anice Combs, BMI/EMI Black-
wood, BMI/Jobete, ASCAP), HL, RBH 62

BACKTIGHT (Hood Classics, ASCAP/E-Ballad,
ASCAP/WB, ASCAP/Young Beggah, BMI/Mother Drake,
ASCAP/Jasane Drama, ASCAP/Warner-Tamerlane, BMI),
WBM, RBH 63

BADABOOM (Notting Hill, SESAC/Put It Down,
SESAC/T. Scott Style, SESAC/Milo Stokes, ASCAP/EMI
April, ASCAP/No Question Ent., ASCAP/). Brasco,
ASCAP/Lady Pegasus, ASCAP/Sony/ATV Cross Keys,
ASCAP), HL, H100 59; RBH 29

BAD BOY THIS BAD BOY THAT (Tony Dofat,
BMI/Rounder, BMI/Irving, BMI/EMI April, ASCAP/Justin
Combs, ASCAP/Frederick Watson, ASCAP/Rodney Hill,
ASCAP/EMI Blackwood, BMI/Janice Combs, BMI/Lloyd
Mathis, BM}/Lynese Wiley, BMI), HL, RBH 81

BE EASY (Domani And Ya Majesty’s Music,
ASCAP/Toompstone, BMI) RBH 8o

BREATHE (I'm Still With The Band, BMI/Warner-Tamer-

lane, BMt/Dylan Jackson, ASCAP/WB, ASCAP), WBM,

100 58

BRIGHT LIGHTS (Bidnis, BMI/EMI Blackwood, BMI),

HL, H10036
-— c -_—

CAUSAME LA MUERTE (TN Ediciones, BMI/Los Com-
positores, BMI) LT 42

CERCA DE Tl (Thaly Songs, BMI/Peermusic Iil,
BMI/Warner-Tamerlane, BMI/Million Dollar Steve,
BMI/Gerina Di Marco, BMI) LT 24

CHANGE CLOTHES (EMI April, ASCAP/Carter Boys,
ASCAP/Chase Chad, ASCAP/EMI Blackwood, BMI/The
Waters Of Nazareth, BMI), HL, H10017; RBH 9

CHICKS DIG IT (Mark Hybner, ASCAP/Cagle Blue,
ASCAP/Casey Donovan, BMI), WBM, CS 13; H1o0 79

CLAP BACK (Slavery, BMI/Songs Of Universal,
BMI/Scott Storch, ASCAP/D] Irv, BMI/Ensign, BMI),
HL/WBM, RBH 70

CLUBBIN (R.Kelly, BMI/Zomba Songs, BMI/Joe Bud-
den, ASCAP/On Top, ASCAP/Universal, ASCAP), WBM,
H100 74; RBH 30

COME GET SOME (Lil Jon 00017 Music, BMI/Grunge
Girl, ASCAP/EMI April, ASCAP/Roztron, ASCAP/Kandacy.
ASCAP/Air Control, ASCAP/C’'Amore, BMI/Drugstore,
ASCAP), HL, RBH 98

COME OVER (Naked Under My Clothes,
ASCAP/Chrysalis, ASCAP/Babyboy’s Little, SESAC/Noon-
time South, SESAC/Warner-Tamerlane, BMI/Kevin Hicks,
BMI/Bubba Gee, BMI/Naontime Tunes, BMI/WBM,
SESAC), WBM, RBH 40

CONSTANTLY (ShanCan, BMI) CS 60

COOL TO BE A FOOL (Foray, SESAC/MR2,
SESAC/Bethar, BMI/Still Working For The Man, BM1/Wil
Nance, BMI/ICG, BMI) CS 24

COWBOYS LIKE US (Almo, ASCAP/Sony/ATV Tree,
BMI/Love Monkey, BMI), HL, CS 12; H100 73

CRANK IT UP (EMI April, ASCAP/Black Fountain,
ASCAP/N Da Trunk, ASCAP/Crump Tight, ASCAP/Herbili-
cious, ASCAP), HL, RBH 92

CUIDARTE EL ALMA (Songs Of Castillo, BMI/WB,
ASCAP/Universal-Musica Unica, BMI) LT 14

- D -

DAMN! (Drugstore, ASCAP/Lil Jon 00017 Music,
BMI/White Rhino, BMI/Lil’ Buddy Dewberry, BMI) H1o0
16; RBH 10

DAYS OF OUR LIVES (Songs Of Universat, BMI/You
Scream, BMI/Ottomatic Hit, BMI/Almo, ASCAP/Jill's Mad
Money, ASCAP/Universal, ASCAP), HL/WBM, CS 35

DESPERATELY (Tiltawhirl, BMI/Moon Kiss, BMI) CS 56

DIAMOND IN DA RUFF (Invisible, BM!/Niahlist,
BMI/Divine Mill, ASCAP/WB, ASCAP/I Want My Daddy's
Records, ASCAP/Jahqae Joints, SESAC/Universal Tunes,
SESAC/Bridgeport, BMI), WBM, RBH 64

DIDN'T | (Wamer-Tamerlane, BMI/Green Ivy,
BMI/Nashville DreamWorks Songs, ASCAP/Brian Nash,
ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Deston, ASCAP/Sony/ATV Cross Keys, ASCAP),
CLM/HL/WBM, CS 44

DIRT OFF YOUR SHOULDER (EMI April, ASCAP/Carter
Boys, ASCAP/Virginia Beach, ASCAP), HL, RBH 47

DONDE CORRE LA SANGRE (Not Listed) LT 50

DOWN FOR ME (Next Selection, ASCAP/Donceno,
ASCAP/Jack Knight, ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP/Marsky, BMI/Janice Combs, BMI/EMI Black-
wood, BMI/Harve Pierre, BMI/Shannon Lawerence,
SESAC/Featquo, SESAC/The Writing Factory, ASCAP), HL,
RBH 41

DO YOU STILL WANT TO BUY ME THAT DRINK
(FRANK) (EMI April, ASCAP/Zomba Melodies,
SESAC/Agatha Monroe, SESAC), HL/WBM, CS 5o

DRINKIN’ BONE (Sony/ATV Acuff Rose, BMI/Zomba,
ASCAP/Sufferin’ Succotash, ASCAP), HL/WBM, S 7;
H100 69

DUDE (Mad House, BM!/EMI Blackwood,
BMI/Dudaman, ASCAP), HL, RBH 65

-— E -—
ENAMORADA (Clear Heart, BMI/Ensign, BMI) LT 28
ENAMORAME ()&, ASCAP) LT 43

ENCORE (Carter Boys, ASCAP/EMI April, ASCAP/Ye
World Music, ASCAP), HL, RBH 53

EN REALIDAD (Maximo Aguirre, BMI) LT 27

ESTOY ENAMORADA (Arpa, BMI) LT 44

EVERY FRIDAY AFTERNOON (Murrah, BMI/Melanie
Howard, ASCAP), WBM, CS 28

- F -

FALLEN (Sasqua, BMI/Nieze World Music, BMI/One
Dynasty Music, ASCAP/Sony/ATV Cross Keys,
ASCAP/Lanard Huggins, ASCAP/Edy Crahp, BMI/EMI
Blackwood, BMI/Bridges In Babylon Music, BMI), HL,
H100 67; RBH 45

FALLEN (Sony/ATV Songs, BMI/Tyde, BMI/Sony/ATV
Canada, SOCAN), HL, H100 41

THE FIRST CUT IS THE DEEPEST (Mainstay,
BMI/Salafa, ASCAP/Universal-MCA, ASCAP), WBM, CS
37; Hioo 22

F**K (T (I DON'T WANT YOU BACK) (Hot Butter Mitk,
ASCAP/Bat Radar, ASCAP/Top Billin’, ASCAP) H100 47;
RBH 84

FORTHENIGHT (Universal, ASCAP/Tetragrammaton,
ASCAP/Soulchild, ASCAP/Nivrac Tyke, ASCAP), WBM,
Hic0 68; RBH 22

FREEK-A-LEEK (Zomba, ASCAP/Kumbaya,
ASCAP/Watch My Music, ASCAP/Lil Jon coo17 Music,
BMI), WBM, H100 87; RBH 54

A FUEGO LENTO (Clear Mind, ASCAP/Famous,
ASCAP/Clear Heart, BMI/Ensign, BMI) LT 25

-— G -—

GAL YUH AH LEAD (X.C.A.R.R., ASCAP/Massive
Sounds, ASCAP/STB, ASCAP)} RBH 89

GANGSTA GIRL (Zomba Songs, BMi/R.Kelly, BMI),
WBM, H1o0 88; RBH 38

GANGSTA NATION (Gangsta Boogie, ASCAP/Hoo Ban-
gin’ Music, ASCAP/DreamWorks Songs, ASCAP/Bass
Pipe, ASCAP/Karam’s Kid, ASCAP/Nate Dogg, BMI/Uni-
versal, ASCAP/Cherry Lane, ASCAP), CLM/WBM, H100 49;
RBH 32
GET IT ON THE FLOOR (Boomer X, ASCAP/Universal,
ASCAP/Dead Game, ASCAP/EMI April, ASCAP/Swizz
Beatz, ASCAP), HL, RBH 91

GET LOW (TVT, ASCAP/Swole, ASCAP/Da Crippler,
BMI/ColliPark, BMI/EWC, BMI/EMI Blackwood, BMI), HL,
H10013; RBH 23

GIGOLO (Zomba Songs, BMI/R.Kelly, BMI/Nick-
elodeon, ASCAP/N-Can-N, ASCAP/Famous, ASCAP),
HL/WBM, H100 29; RBH 21

GOOD LITTLE GIRLS (Mike Curb, BMI/Kiss My Cash,
BMI/Ensign, BMI/Fuzzy Dice, BMI), HL/WBM, CS 27

A GUY LIKE ME (Greenhorse, BMI/EMI Blackwood,
BMI/Cooke’s Trust, SESAC/Bug, BM), HL, CS 41

-_— H -_—

HANDPRINTS ON THE WALL (White Car, BMI/Scott P.
Innes, BMI/Bug, BMI/Early Bird, BMI) CS 40

HARDER TO BREATHE (BMG Songs, ASCAP/Valentine
Valentine, ASCAP/Careers-BMG, BMI/February Twenty
Second, BMI), HL, H100 50

HEAD BUSSA (Headbussa, ASCAP/Swole, ASCAP/G. I
Joe, BMI) RBH 73

HEADSTRONG (WBM, SESAC/Traptism, SESAC),
WBM, H1o0 24

HELL YEAH (Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/BMG Songs, ASCAP/Mrs. Lumpkins Poodle,
ASCAP), HL/WBM, (S 17; H100 78

HERE WITHOUT YOU (Escatawpa, BMI/Songs Of Uni-
versal, BMI), WBM, Hio0 7

HEY YA! (Gnat Booty, ASCAP/Chrysalls ASCAP), WBM,
Hioo1; RBH11

HIT THAT (Underachiever, BMI/King, Purtich, Homes,
Paterno & Berlinger, BMI), HL, H100 65

HOLIDAE IN (Almo, ASCAP/Trak Starz, ASCAP/Irving,
BMI/jackpot, ASCAP/Ludacris, ASCAP/EMI April,
ASCAP/EMI Blackwood, BMI), HL, H100 15; RBH 20

HONESTY (WRITE ME A LIST) (Sony/ATV Acuff Rose,
BMI/New Works, BMI), HL, CS 6; H100 61

HONK IF YOU HONKY TONK (Sony/ATV Tree,
BMI/Curb, ASCAP/Justin John, ASCAP), HL, CS 51

HOTEL (Larsiny, BMI/EMI April, ASCAP/R.Kelly,
BMI/Zomba Songs, BMI/Warner-Tamerlane,
BMI/Sony/ATV Songs, BMI/EMI Blackwood, BMI/Dead
Game, ASCAP/Bernard's Other, BMI), HL/WBM, H100 46;
RBH 33

HOT MAMA (Sony/ATV Acuff Rose, BMI/Wenonga,
BMI), HL, CS 14

HOT & WET (Da Twelve, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Danger Zone, ASCAP/Ludacris,
ASCAP), HL, RBH 95

HOY (Estefan, ASCAP) LT 11

HYPHY (Cyphercleff, ASCAP/Momma Dot Muzik,
ASCAP/Your Momma Looks Like A Man, ASCAP/Yellow
Twankie, ASCAP/EMI April, ASCAP/E- 40, BMI/Zomba
Sangs, BMI), HL/WBM, RBH 88

- l -

| AM THE HIGHWAY (Disappearing One,
ASCAP/Melee Sawvy Music, BMI/Me 3, BMI/LBV Songs,
BMI) H1o0 71

1 CAN ONLY IMAGINE (Simpleville, ASCAP/Fun Attic,
ASCAP) CS 52; H100 99

| CAN'T SLEEP (Espirtu de Leon, BMI/Songs Of Univer-
sal, BMI/My Mulligan, BMi), WBM, CS 36

1 GOT A FEELIN’ (Major Bob, ASCAP/Universal-Songs
Of PolyGram International, BMI/Everything | Love,
BMI/Sony/ATV Tree, BMI), HL, CS 53

(I HATE) EVERYTHING ABOUT YOU (3 Days Grace,
SOCAN/EMI April, ASCAP/Noodles For Everyone, SOCAN),
HL, H100 64

I’LL BE AROUND (God Given, BMI/Virginia Beach,
ASCAP/WB, ASCAP), WBM, RBH 52

| LOVE THIS BAR (Tokeco Tunes, BMI/Sony/ATV Tree,
BMi/Big Yellow Dog, BMI), HL, CS 4; H1o0 51

| LOVE YOU THIS MUCH (Nashville DreamWorks
Songs, ASCAP/Paper Angels, ASCAP/Sunchaser,
ASCAP/Cherry Lane, ASCAP/EMI April, ASCAP/Sea Gayle,
ASCAP), CLM/HL,CS 15

I'M GONNA TAKE THAT MOUNTAIN (Foray,
SESAC/Sea Keeper, SESAC/Chatawa, ASCAP) CS 47

I'M IN LOVE WITH YOU (Haneli, BMI/Wacissa River,
BMI) CS 58

I'M STILL IN LOVE WITH YOU (Sparta Florida,
PRS/EMI Blackwood, BMI/EMI April, ASCAP), HL, H1oo
86; RBH 48

INDIAN FLUTE {Virginia Beach, ASCAP/WB,
ASCAP/Surrounded By Idiots Music, ASCAP/757,
ASCAP/Mahaveer, BMI), WBM, RBH 82

| NEED A VACATION (EMI April, ASCAP/Rebecca Lynn
Howard, ASCAP/Sony/ATV Cross Keys, ASCAP/Satcher
Songs, ASCAP), HL, CS 49

IN MY DAUGHTER’S EYES (Songs Of Nashville Dream-
Works, BMI/Diversion, BMI/Cherry River, BMI), CLM, CS
16; H100 72

IN MY LIFE (Money Mack, BMI) H100 80; RBH 36

INOCENTE DE Tl (BMG Songs, ASCAP/Almo, ASCAP)
LT18

INVISIBLE (Desmundo, ASCAP/Deston,
ASCAP/Andreas Carlsson, STIM/WB, ASCAP/Warner
Chappell, PRS), HL/WBM, H100 37

IT*S MY LIFE (Universal-Songs Of PolyGram Interna-
tional, BMI/Zomba, ASCAP), WBM, H100 11

1 WANNA DO IT ALL (EMI Blackwood, BMI/Ty Land,
BMI/1808 Music, BMI/BP), BMI/Mike Curb, BMI),
HL/WBM, CS 5; H100 53

I WISH (Still Working For The Man, BMI/Tommy Lee
James, BMI/ICG, BMI/Careers-BMG, BMI/Music Hill,
BMI), HL, CS18

1Z U (Jackie Frost, ASCAP/BMG Songs, ASCAP/Associ-
ated Production, ASCAP/KPM, ASCAP/Jay E’s Basement,
ASCAP/Universal, ASCAP/EMI April, ASCAP), HL, RBH 87

-J -—
JUST A DOG (Ottanowear, BMI) RBH 86
-— K-

KNOCK KNOCK (Mass Confusion, ASCAP/WB,
ASCAP/Ye World Music, ASCAP/Universal-Duchess,

BMI/EMI April, ASCAP/DreamWorks Songs, ASCAP/Craig-

man, ASCAP), CLM/HL/WBM, H1o0 93; RBH 46

-— L L]

LAGRIMAS DE CRISTAL (Zomba, ASCAP) LT 10

LA PAGA (Peermusic I1l, BMI/Camaleon, BMI) LT 8

LEARN CHINESE (A Shot Of Gin, SESAC/Dead Game,
ASCAP/EMI April, ASCAP/Huss Zwingli, ASCAP/Sony/ATV
Cross Keys, ASCAP/Te-Bass, BMI/EM! Blackwood,
BMI/Donna-Dijon, BMI/MGM Music, BMI/Dynatone,
BMI), HL, RBH 85

LITTLE MOMENTS (EMI April, ASCAP/Sea Gayle,
ASCAP), HL, CS 10; H1o0 62

LOCA CONMIGO (Premium Latin, ASCAP) LT 33

LOCO (Old Desperados, ASCAP/N2D, ASCAP/WB,
ASCAP/Scott And Soda, ASCAP/Beechtree, ASCAP),
WBM, (S 59

LONG BLACK TRAIN (Sony/ATV Cross Keys,
ASCAP/Drivers Ed, ASCAP), HL, CS 21; H1oo 89

LOVE ANGEL (Zomba Songs, BMI/R.Kelly, BMI) RBH
61

LOVE CALLS (Kem, BMI) RBH 44

LOVE YOU MORE (Hand In My Pocket, ASCAP/Music
Of Windswept, ASCAP/Famous, ASCAP/BIG JAMES,
ASCAP/Casino Room, ASCAP/Hutspa, ASCAP/Chutzpah,
ASCAP/Notting Dale, ASCAP), HL/WBM, H100 97; RBH 49

-M—

MAS QUE TU AMIGO (Crisma, SESACQ) LT 5

MAS TERCO QUE UNA MULA (Edimonsa, ASCAP) LT 41

MAYBERRY (Good O’ Delta Boy, SESAC) CS 38

ME AGAINST THE MUSIC (Zomba Songs, BMI/Webo
Girl, ASCAP/WB, ASCAP/Britney Spears, BMI/Songs Of
Peer, ASCAP/Marchninth, ASCAP/Hitco South,
ASCAP/Tabulous, ASCAP/7 Syllables, ASCAP/Mom-
ingsidetrail, ASCAP/T. Youngdell’s Art, ASCAP), HL/WBM,
H1o0 95

ME CANSE DE MORIR POR TU AMOR (Zomba Golden
Sands, ASCAP) LT 49

ME CANSE DE T (F.L.P.P,, BMI/EMI April, ASCAP) LT 4

MEGALOMANIAC (EMI April, ASCAP/Hunglikeyora,
ASCAP), HL, H100 75

ME, MYSELF AND | (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/TVT, ASCAP/Scott
Storch, ASCAP/Tuff Jew, ASCAP/Black Owned Musik,
ASCAP/Notting Dale, ASCAP), WBM, H100 10; RBH 8

ME VOY A IR (Arpa, BMI) LT 36

MIENTES TAN BIEN (Sony/ATV Discos, ASCAP) LT 1

MI GENTE (lron Tigga, BMI/Ozomatli, ASCAP/DHG,
BMI/Linkser, BMI/Universal-Musica Unica, BMI/King Of
Bling, BMI/EMI Blackwood, BMI) LT 29

MI LIBERTAD {Universal Musica, ASCAP) LT 37

MILKSHAKE (The Waters Of Nazareth, BMI/EMI
Blackwood, BMI/Raynchaser, BMI/Careers-BMG,
BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL, Hic0 3;

BHs

A MILLION WAYS (Zomba, ASCAP/563, ASCAP), WBM,
RBH 67
MORE & MORE (R.Kelly, BMI/Zomba Songs, BMI),
WBM, Hi00 57; RBH 17

MY BABY (OKBYME ASCAP/Shago, ASCAP/Chrysalis,
ASCAP/Naked Under My Clothes, ASCAP/Mutti Muzic,
ASCAP), WBM, H100 55; RBH 24

MY IMMORTAL (Zombies Ate My Publishing,
BMI/Forthefallen, BMI/Dwight Frye, BMI) H100 70

MY LAST NAME (Coburn, BMI/Sony/ATV Cross Keys,
ASCAP), HL, CS 29

L = N -

NEVA EVA (Swole, ASCAP) H100 91; RBH 42

NO BETTER LOVE (EMI April, ASCAP/Uncle Ronnie’s,
ASCAP/Dillard, BMI/Copyright Control), HL, RBH 59

NO HACE FALTA (F..P.P, BMI/Estefan, ASCAP) LT 32

NOMAS POR TU CULPA (EMI April, ASCAP) LT 3

NO, NO, NO (Jae Millz, BMI/Embassy, BMI/Katrina,
BMI/ARC, BMI) RBH 99

NO REGRETS YET (Make Me Smile, ASCAP/Right
Bank, ASCAP/Brand New Sky, ASCAP) CS 39

NOT TODAY (Universal-MCA, ASCAP/Mary ). Blige,
ASCAP/Universal Tunes, SESAC/Songs Of Universal,
SESAC/WB, ASCAP/CWAB, SESAC/Ain’t Nuthin’ Goin’ On
But Funking, ASCAP/Feemstrar, ASCAP/Music Of
Windswept, ASCAP/Elvis Mambo, ASCAP/Universal,
ASCAP/Blondie Rockwell, ASCAP/Zomba, ASC), WBM,
H100 42; RBH 25

NUMB (Zomba Songs, BMI/Chesterchaz, ASCAP/Big
Bad Mr. Hahn, BMI/Nondisclosure Agreement, BMI/Rob
Bourdon, BMI/Kenji Kobayashi, BMI/Pancakey Cakes,
BMI), WBM, Hio0 21

-, .

ONE CALL AWAY (Almo, ASCAP/Trak Starz, ASCAP/Irv-
ing, BMI/Jackpot, ASCAP/EMI Blackwood, BMI/Ching
Chong, BMI), HL, RBH 69

ONE MORE CHANCE (Zomba Songs, BMI/R.Kelly,
BMI), WBM, RBH 60

ON YOUR WAY HOME (Songs Of Bud Dog,
ASCAP/Songs Of Universal, BMI/Hannaberg, BMI), WBM,
[

34

OOH! (EMI April, ASCAP/Art Official, BMI/Justin
Combs, ASCAP/Bohannon Music, ASCAP/Universal-MCA,
ASCAP/Mary |. Blige, ASCAP), HL, RBH 83

=} P -—

PAINT ME A BIRMINGHAM (Songs Of DreamWorks,
BMI/Princetta, BMI/Mama’s House, BMI/Cherry River,
BMI), HL, CS 33

PAINT ME A BIRMINGHAM (Songs Of DreamWorks,
BMI/Princetta, BMI/Mama's House, BMI/Cherry River,
BMI), HL, CS 54

PARA MORIR IGUALES (Peer Int'l, BMI) LT 47

PARTY TO DAMASCUS (Sony/ATV Tunes, ASCAP/Huss
Zwingli, ASCAP/EMI Blackwood, BMI/Te-Bass, BMI/Mass
Confusion, ASCAP/WB, ASCAP), HL/WBM, RBH 93

PASS THAT DUTCH (Mass Confusion, ASCAP/WB,
ASCAP/Virginia Beach, ASCAP), WBM, H100 92; RBH 50

PERFECT (Sony/ATV Tree, BMI/Wenonga, BMI/Gold
Watch, BMI), HL/WBM, CS 20

PERFECT (WB, ASCAP/Wet Wheelie, SOCAN/High-
Maintenance, SOCAN/Stinky Music, SOCAN/Drop Out,
SOCAN/Slutty, SOCAN/Lanni Tunes, SOCAN/Warner
Chappell, SOCAN), WBM, H100 33

A PIERNA SUELTA (Ser-Ca, BMI) LT 35

POP THAT BOOTY (Notting Hill, SESAC/Put It Down,
SESAC/T. Scott Style, SESAC) H100 82; RBH 34

-CQ

QUE TE RUEGUE QUIEN TE QUIERA (LGA, BMI) LT 20

QUICK TO BACK DOWN (Zomba, ASCAP/Itl Will,
ASCAP/Lil jon oco17 Music, BMI), WBM, RBH 51

QUIEN TE DIJO ESO? (Brantunes, ASCAP/Maximo
Aguirre, BMI/Fonsi, ASCAP) LT 7

QUIERO PERDERME EN TU CUERPO (Kike Santander,
BMI/Ensign, BMI) LT 13

QUITEMONOS LA ROPA (Sony/ATV Discos,
ASCAP/World Deep, BMI/Sony/ATV Latin, BMI/Blueplat-
inum, ASCAP) LT 40

- R -_—

RAIN ON ME (Pookietoots, ASCAP/Baeza,
ASCAP/Universal, ASCAP/Famous, ASCAP/Soldierz
Touch, ASCAP/Ensign, BMI/D) Irv, BMI/Colgems-EM!,
ASCAP/Irving Lorenzo, ASCAP), HL/WBM, RBH 35

READ YOUR MIND (Tuff Huff, BMI/Grindtime,
BMI/Pay Town, BMI) H100 18; RBH 6

REGALAME LA SILLA DONDE TE ESPERE (WB,
ASCAP/Gazul, ASCAP) LT 2

REMEMBER WHEN (EMI April, ASCAP/Tri-angels,
ASCAP), HL, CS 2; H100 35

RIDE WIT U (Universal, ASCAP /Tetragrammaton,
ASCAP/Nivrac Tyke, ASCAP/|esse Jaye, ASCAP/BIG
JAMES, ASCAP/Famous, ASCAP/50 Cent, ASCAP/High On
Life, ASCAP/Mouth Full 0’ Gold, ASCAP) RBH 74

RIGHT HERE FOR U (Da Twelve, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Danger Zone, ASCAP), HL, RBH

2

RIGHT THURR (Trak Starz, ASCAP/Almo, ASCAP/Irv-
ing, BMI), HL, RBH 37

ROSAS (Sony/ATV Discos, ASCAP) LT 17

RUBBER BAND MAN (Domani And Ya Majesty’s Music,
ASCAP/Crump Tight, ASCAP) Hic0 77; RBH 28

RUNNIN (DYING TO LIVE) (EMI April, ASCAP/|ustin
Combs, ASCAP/Big Poppa, ASCAP/EMI Longitude,
BMI/Bee Mo Easy, ASCAP/Universal, ASCAP), HL, Hioo
26; RBH 16

RUN, RUN, RUN (Songs Of Scream, ASCAP/There’s
One Music, ASCAP/MCS, ASCAP/Deston, ASCAP/Boat
Money, ASCAP/Sony/ATV Cross Keys, ASCAP/Humidity,
ASCAP), HL,CS 57

- s -_—

SALT SHAKER (TVT, BMI/ColliPark, BMI/EWC, BMI/Da
Crippler, BMI/C'Amore, BMI/Me & Marg, ASCAP/EMI
April, ASCAP/EMI Blackwood, BMI), HL, H100 25; RBH 15

SAY HOW i FEEL (DKG, BMI) RBH 97

SENTIMENTAL (Edimusa, ASCAP) LT 46

THE SET UP (Obie Trice, ASCAP/WB, ASCAP/AIn't
Nuthin’ Goin® On But Funking, ASCAP/Music Of
Windswept, ASCAP/Blotter, ASCAP/Elvis Mambo,
ASCAP/Nate Dogg, BMI), WBM, H100 85; RBH 39

SHAKE THAT MONKEY (Zomba Songs, BMI/T. Shaw,
BMI/Lil Jon ooo17 Music, BMI), WBM, H100 84

SHAKE YA TAILFEATHER (Jackie Frost, ASCAP/BMG
Songs, ASCAP/Bubo, ASCAP/That's What's Up,
ASCAP/Young Dude, ASCAP/Universal, ASCAP/Jason
Bridges, ASCAP/Hitco South, ASCAP), HL/WBM, H1o0 38

SHE IS (Phoenix Ave, ASCAP/Eddie Serrano,
BMI/Marsky, BMI/Janice Combs, BMI/EMI Blackwood,
BMI/Below The Surface, ASCAP) RBH 79

SHE’S NOT JUST A PRETTY FACE (Universal-Songs Of
PolyGram International, BMI/Loon Echo, BMI/Out Of
Pocket, ASCAP/Zomba, ASCAP), WBM, CS 11; H1oo 63

SIGNAL DE PLANE (Greensleeves, PRS/EMI, PRS), HL,

BH 68

SIMPLE LIFE (Nashville DreamWorks Songs,
ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BMI/Silverkiss, BMI/Songs Of Universal,
BMI/Songs From The Engine Room, BMI), CLM/HL/WBM,
(530

SINO ME AMAS (Brantunes, ASCAP/Maximo Aguirre,
BMi/Fonsi, ASCAP) LT 19

SLOW JAMZ (Stayin High, ASCAP/Konman Entertain-
ment, ASCAP/Roc Da World, ASCAP/Diplomat, ASCAP/Ye
World Music, ASCAP/EMI April, ASCAP), HL, H100 8; RBH

SMILE (50 Cent, ASCAP/Lloyd Banks, ASCAP/Univer-
sal, ASCAP/No 1.D., BMI/Jobete, ASCAP) RBH 77

SO FAR AWAY (Greenfund, ASCAP/i.m.nobody,
ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP/WB,
ASCAP), WBM, H100 28

SOMEBODY (WB, ASCAP/Gravitron, SESAC), WBM, CS

5

SOMEDAY (Warner-Tamerlane, BMI/Arm Your Dillo,
SOCAN/Zero-G, SOCAN/Black Diesel, SOCAN), WBM,
Hio012

SONGS ABOUT RAIN (Sony/ ATV Timber, SESAC/Hills-
boro Valley, SESAC/Sony/ATV Tree, BMI/Cake Taker,
BMI/Corn Country, BMI), HL, CS 26

SORRY 2004 (First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/Edmonds, BMI/EMI
April, ASCAP/Einnor, ASCAP/Antonio Dixon's Muzik,
ASCAP/E.D. Duz-It, BMI), HL, H100 48; RBH 18

SOY UN NOVATO (Ser-Ca, BMI) LT 22

SPEND MY TIME (Blackened, BMI), WBM, CS 23

SPLASH WATERFALLS (Ludacris, ASCAP/EMI April,
ASCAP/Copyright Control/Alrudy, ASCAP/Almo, ASCAP),
HL, H100 60; RBH 26

STACY'S MOM (Monkey Demon, BMI/Vaguely Famil-
iar, ASCAP) H1o0 81

STAND UP (Ludacris, ASCAP/EMI April, ASCAP/Ye
World Music, ASCAP), HL, H1oo 5; RBH 12

STEP IN THE NAME OF LOVE (Zomba Songs,
BMI/R.Kelly, BMI), WBM, H100 19; RBH 7

STILL FRAME (WBM, SESAC/Traptism, SESAC), WBM,
H100 83

STUNT 101 (50 Cent, ASCAP/EMI April, ASCAP/Derty
Works, ASCAP/Universal, ASCAP), HL/WBM, H1o0 27;
RBH 14

SUGA SUGA (Latino Velvet, BMI/SoulSick Muzik,
BMI/Amaya-Sophia, BMI/Jumping Bean, BMI/Songs Of
Universal, BMI) H1o0 9

SWEET SOUTHERN COMFORT (Warner-Tamerlane,
BMI/Writers Extreme, BMI/EMI April, ASCAP/Brad To The
Bone, ASCAP), HL/WBM, CS 22

-— T -_—
TE LLAME (Rubet, ASCAP/Universal Musica,
ASCAP/2000 Amor, ASCAP/Sony/ATV Discos, ASCAP) LT
TE LLEVARE AL CIELO (EMI April, ASCAP/Yelapa
Songs, ASCAP) LT 15
TENECESITO (Karen BMI/Elyon, BMI) LT 12

Bilboard  SINGLES AND TRACKS SONG INDEX.

TE RETO A QUE ME OLVIDES (Arpa, BMI) LT 31

TEXAS PLATES (WB, ASCAP/Kelodies,
ASCAP/Sony/ATV Cross Keys, ASCAP/Onaly, BMI),
HL/WBM, CS 31

THAT’S A WOMAN (Sony/ATV Cross Keys,
ASCAP/Joesin’ For You, ASCAP/Universal, ASCAP/Mem-
phisto, ASCAP), HL/WBM, CS 43

THEM JEANS (One Up, BMI) RBH 55

THERE GOES MY LIFE (Warner-Tamertane, BMI/Major
Bob, ASCAP/Sweet Summer, ASCAP), WBM, CS 1; H100 34

(THERE’S GOTTA BE) MORE TO LIFE (Diesel Liesal,
BMI/Wamer-Tamerlane, BMI/Slowguy Songs,
ASCAP/Songtower, ASCAP/WB, ASCAP/Little Minx Music,
ASCAP/Chrysalis, ASCAP/First Avenue, ASCAP/BMG
Songs, ASCAP/Demis Hot Songs, ASCAP/Edmonds,
BMI/EMI April, ASCAP/E Two, ASCAP), HL/WBM, H100 56

THINK ABOUT YOU (Uncle Ronnie's, ASCAP/EMI April,
ASCAP/Ghost Manor, BMI), HL, RBH 56

THIS IS HOW WE DO (Money Mack, BMI) RBH 94

THIS LOVE (Angel Pie, BMI/Mike Curb, BMI/Sony/ATV
Tree, BMI/Onaly, BMI/Warner-Tamerlane, BMI/Makeshift,
BMI), WBM, CS 42

THROUGH THE WIRE (Ye World Music, ASCAP/Dyad,
BMI/Warner-Tamerlane, BMI/Neropub, BMI/EMI April,
ASCAP), HL/WBM, H1oo 31; RBH 13

THUG LUV (Notorious K.L.M., BMI/Warner-Tamerlane,
BMI/Scott Storch, ASCAP/TVT, ASCAP/Feels So Good
Music, ASCAP), WBM, RBH 96

TIPSY (Jerrell jones, ASCAP/Tarpo, ASCAP/Notting
Dale, ASCAP) H100 96; RBH 66

TOUCHED A DREAM (Zomba Songs, BMI/R.Kelly,
BMI), WBM, RBH 58

- u -_—

U GOT THAT LOVE (CALL IT A NIGHT) (Divided,
BMI/Universal-Songs Of PolyGram, BMI/Ramal,
BMI/Warner-Tamerlane, BMI), WBM, RBH 43

UN AMOR PARA LA HISTORIA (Universal Musica,
ASCAP/Unique Hits, ASCAP) LT 45

UN SIGLO SIN Tl (Muziekuitgerverij B.V. BUMA,
ASCAP/WB, ASCAP) LT 16

UN TE AMO (Manzamusic, ASCAP) LT 48

UNWELL (Bidnis, BMI/EMI Blackwood, BMI), HL, H1c0
30
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THE VOICE WITHIN (Xtina, BMI/Aerostation,

ASCAP/Universal-MCA, ASCAP/Universal, ASCAP),

HL/WBM, H100 44
- w-

WALKED OUTTA HEAVEN (WBM, SESAC/Babyboy's
Little, SESAC/Noontime South, SESAC/EMI April,
ASCAP/Black Baby, SESAC/Them Damn Twins, ASCAP/Air
Control, ASCAP), HL/WBM, H1o0 6; RBH 3

WALKING IN MEMPHIS (Famous, ASCAP), HL, H100
100

WANNA GET 2 KNOW U (50 Cent, ASCAP/Lloyd
Banks, ASCAP/Mouth Full O’ Gold, ASCAP/Universal,
ASCAP/Webstyle, BMI/Better-half, ASCAP/Leon Ware,
ASCAP) RBH 57

WATCH THE WIND BLOW BY (Universal-Songs Of Poly-
Gram International, BMI/Slowborne, BMI/Hope-N-Cal,
BMI), HL/WBM, CS g; H100 54

WAT DA HOOK GON BE ?Shaniah Cymone, ASCAP/EMI
April, ASCAP/Young Dude, ASCAP/Universal, ASCAP/Air
Control, ASCAP/Basajamba, ASCAP), HL/WBM, H100 32;

H 27

THE WAY | AM (Knoc-Turn’Al, ASCAP/Million Dollar
Game Ain't Free, ASCAP/Scott Storch, ASCAP/TVT,
ASCAP) RBH 78

THE WAY YOU MOVE (Gnat Booty, ASCAP/Chrysalis,
BMI/Carl Mo, BMI/Organized Noize, BMI/Hitco, BMI),
WBM, H100 2; RBH 2

WEAK AND POWERLESS (Transfixed Music,
ASCAP/Harry Merkin, ASCAP/EMI April, ASCAP), HL, Hio0

90
WHAT MORE CAN [ SAY (EMI April, ASCAP/Carter
Boys, ASCAP/Curley Kid Flava, ASCAP/ 48 Laws Of Power,

ASCAP/Warner-Tamerlane, BMI), HL/WBM, RBH 100

WHAT WOULD YOU DO (Baby Ree Toonz,
BMi/Sony/ATV Tree, BMI/Rye Songs, BMI/Fox Film,
BMI/H Hersh H, Bomb, ASCAP/Dogg Foundation, BMI/N
With The Words, ASCAP), HL, RBH 75

WHITE FLAG (Warner Chappell, PRS/WB,
ASCAP/Future Furniture, ASCAP/EMI April, ASCAP/BMG
Songs, ASCAP), HL/WBM, H100 20

WHO WOULDN'T WANNA BE ME (Universal,
ASCAP/Lanark Village Tunes, ASCAP/Coburn, BMI), WBM,
CS19

WHY CAN'T | (Warner-Tamerlane, BMI/Hollylodge,
BMI/Rainbow Fish, BMI/Mr. Spock, BMI/WB, ASCAP/Tix,
ASCAP/Ferry Hill, ASCAP/Sony/ATV Tunes, ASCAP),
HL/WBM, H100 43

WHY DON'T YOU & i (Anaesthetic, BMI/Wamer-
Tamerlane, BMI), WBM, H100 23

WILD WEST SHOW (Big Love, ASCAP/WB,
ASCAP/Music Of Combustion, BMI/Songs Of Windswept
Pacific, BMI), WBM, CS 45

WITH YQU (Jess, ASCAP/World Of Andy, ASCAP/Uni-
versal, ASCAP/Elleganza, ASCAP/Sony/ ATV Timber,
SESAC/Turtle Victory, SESAQ), HL, H100 45

WONDERFUL (Ausar, BM1/Smooth As Silk, ASCAP/Air
Control, ASCAP/EMI April, ASCAP/Silliwak,
ASCAP/Andre’Sia, ASCAP/E Two, ASCAP) RBH 71

-— Y -

YA NO ME DUELE (Rubet, ASCAP/Universal Musica,
ASCAP/2000 Amor, ASCAP) LT 38

YEAH (U.R. IV, ASCAP/Lil Jon ooo17 Music,
BMI/Ludacris, ASCAP/EMI April, ASCAP/Christopher Gar-
rett, ASCAP/Hitco South, ASCAP/Music Of Windswept,
ASCAP/Christopher Mathew, BMi), HL, H1o0 40; RBH 19

A YEAR AT A TIME (Sony/ATV Tree, BMI/Songs Of
Terecel, BMI/Sony/ATV Cross Keys, ASCAP), HL, CS 46

YOU ARE (Songs Of Universal, BMI/Living Wright,
BMi/Wayho, BMI/Steve Dean, BMI/WB, ASCAP/Scott
And Soda, ASCAP/Still Working For The Man, BMI/Wil
Nance, BMI/ICG, BMI/Music Of Windswept, ASCAP),
WBM, CS 48

YOU CAN'T TAKE THE HONKY TONK OUT OF THE GiRL
(Sony/ATV Tree, BMI/Love Monkey, BMI/Emrsonbignz,
BMI/Songs Of Windswept Pacific, BMI), HL/WBM, CS 3;
Hi0039

YOU DON'T KNOW MY NAME (Lellow, ASCAP/EMI
April, ASCAP/Ye World Music, ASCAP/Uncle Bobby,
BMI/EMI Blackwood, BMI/A-Dish-Of-Tunes, BMI), HL,
Hio004; RBH1

YOU'LL NEVER FIND (A BETTER WOMAN) (Universal-
Duchess, BMI/Perk’s, BMi) RBH g0

YOU’LL THINK OF ME (Almo, ASCAP/Original Bliss,
ASCAP/EMI April, ASCAP/Ty Me A River, ASCAP/JesKar,
ASCAP) CS 25

YOU'RE IN MY HEAD (EMI Blackwood, BMI/Shane
Minor, BM!/Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/Songs Of Bud Dog, ASCAP/Music Of
Windswept, ASCAP), HL/WBM, CS 32

Y TODO QUEDA EN NADA (World Deep,
BMI/Sony/ATV Latin, BMI/Blueplatinum,
ASCAP/Sony/ATV Discos, ASCAP) LT 23
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Non-Holiday Airplay Jolts AC, Country Charts

The post-holiday effect on the
singles charts continues, as a return
to normalcy results in some appar-
ent and, in other cases, not-so-
apparent anomalies.

The current tracking period
reflects the first full week of normal
radio programming, and the two
charts representing the two formats
most heavily involved in holiday
music—country and AC—stand out.
All but one title on the 60-position
Hot Country Sin-

boost from AC and country stations.

While many of the country chart’s
bullets appear with the passing of the
holidays, one active new title shows
exceptional muscle. After debuting at
No. 56 during our unpublished week,
Rascal Flatts’ “Mayberry” takes the
chart’s biggest leap (50-38) with an
increase of 268 detections.

EBB AND FLOW: Aithough a good por-
tion of the titles on Hot 100 Airplay

gles & Tracks list
has a bullet,
while on the AC |n eS In e
chart, 18 of the
top 20 songs Silvio Pietroluongo [ '
have bullets. silvio@billboard.com
Al this activity Minal Patel
leads titles from mpatel@billboard.com

those formats to
rebound on The
Billboard Hot

Wade Jessen

wjessen@billboard.com

100, led by
Sheryl Crow’s “The First Cut Is the
Deepest,” which is the only title on
both the AC and country charts.
“Cut” earns Greatest Gainer/Airplay
honors and jumps 29-22 on the Hot
100 with an audience gain of 8 mil-
lion impressions, half of which come
from the AC format and another 1.5
million from country stations.

“Cut” is the first song without any
R&B airplay to earn Greatest Gain-
er/Airplay status on the Hot 100 since
January 2003, when Faith Hill’s
“Cry” enjoyed the same post-holiday

JANUARY 17
2004
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(80%) and R&B/Hip-Hop Airplay
(65%) posted audience gains, bullets
on those charts were awarded based
on percentage gains. Unlike the other
format-specific radio charts, The Bill-
board Hot 100 and R&B/Hip-Hop
Singles & Tracks (and their radio and
sales subcharts) operate on a sliding
scale based on that week’s activity.
While radio play blooms following
the holidays, the opposite is true in
the retail world (see Over the
Counter, page 49). Thus, on the two
charts that incorporate both radio

and sales—the Hot 100 and Hot
R&B/Hip-Hop Singles & Tracks
songs that had been bolstered by
retail action get roughed up.

A prime example is Eamon’s “F**k
It (I Don’t Want You Back),” which
holds at No. 1 on Hot 100 Singles
Sales for a second week after earning
Greatest Gainer/Sales honors for the
past four weeks. Sales for the title
drop by 35%, so it tumbles eight
places to No. 47 on the Hot 100, even
though radio audience is up by 7%.

Because of the mass decline in
sales, not one Greatest Gainer/Sales
honor was awarded on the Hot 100.
Bullets were awarded to those titles
on the sales chart that had the small-
est sales declines.

REVISITING RECURRENTS: This week
marks the first week that our revised
recurrent rule goes into effect for Hot
Country Singles & Tracks. At least it
should have—the return to non-holi-
day rotations keeps all songs in play.
Although our rule for descending
titles on the chart removes songs after
20 weeks when they fall below No. 15,
such titles are allowed to remain on
the chart below that number when
they post consistent increases. This
issue, six such titles are allowed to
remain on the chart. Five of the six
post triple-digit increases this issue.

SAME HAND: In the wake of last
week’s Billboard Hot 100, where the
top 12 titles did not change in posi-

JANUARY17 . LT
T

tion, this week’s Hot R&B/Hip-Hop
Singles & Tracks chart sees the top 14
titles maintain their standing for a
second consecutive week. This is the
first time such a feat has occurred on

the R&B chart in the Nielsen Broad-
cast Data Systems era and the first
time the top 10 has remained
unchanged in a two-week period
since the April 5, 1997, issue.

LA LB Pramosa
RHYTHMIC TOP 40
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL
NO NEW SONGS SHOWED
TOP 10 CALLOUT POTENTIAL
THIS WEEK
RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
BEYONCE KNOWLES

_ ] e : N
MARINSTREAM TOP 40
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL
HILARY DUFF
Come Clean HOLLYWOOD 85.1
RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
1 EVANESCENCE 873
My tmmortal wiND-UP '
9 LINKIN PARK

88.3

Numb WARNER BROS 76.0
g CHRISTINA AGUILERA 103 Me, Myself And | COLUMBIA
The Voice Within RCA/RMG 9. 7 MYA
4 SWITCHFOOT o Fallen INTERSCOPE 154
Meant To Live COLUMBIA o

3 ALICIA KEYS
You Don't Know My Name J/RMG

ADULT TOP 40 65.0
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

JOHN MAYER
68.2

Clarity COLUMBIA NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL
RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL NO NEW SONGS SHOWED
EVANESCENCE
1 My Immortal WIND UP 88.6 TOP 10 CALLOUT POTENTIAL
THIS WEEK

9 OUTKAST
Hey Ya ARISTA

3 CHRISTINA AGUILERA

86.6
75.5

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
CHEVELLE

The Voice Within RCARMG Closure EPIC 75.0
4 MICHAEL MCDONALD
Ain't No Mountain High Enough UMRG 154 2 YELLOWCARD 74.8

5 FLEETWOOD MAC Ocean Avenue CAPITOL

Thrown Down REPRISE 131 NICKELBACK
HOWIE DAY . 674
6 pertect Time Of The Day EPIC 723 Figured You Out ROADRUNNER/IDIMG
JASON MRAZ SMILE EMPTY SOUL
1 720 66.4

You And | Both ELEKTRA/EEG Nowhere Kids LAVA

ongs are blind tested online by Promosquad using multiple listens and a nationwide sample of carefully profiled music consumers. Songs are

rated on a 1-5 scale; final results are based on weighted positives. Songs with a score of 85 or more are judged to have top 10 callout potential,

althomgh that benchmark number can fluctuate based on the strength of available music. New Releases are songs that have been recently

serviced to or impacted at their respective formats, Recently Tested Songs are the songs tested during the past month with the highest score.

For a complete list of current songs with Top 10 Caliout Potential, see HitPredictor.com. © 2004. Promosquad is @ trademark of Think Fast LL_C.
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a{ 7 Perfect o; Slow Jamz (2] 7 It's My Life L7 )6 Sunrise a 7 Megalomaniac
i SIMPLE PLAN {LAVA} | TWISTA FEAT. KANYE WEST & JAMIE FOXX (ATLANTIC) 1 NO DOUBT (INTERSCOPE} 4 SIMPLY REO {SIMPLYRED COM/RED iNK) J : INCUBUS {IMMORTALEPIC)
| = ! - i i = -
OE Milkshake [ s Holidae In OFK Someday O You Raise Me Up O E 1 Am The Highway
| KELIS (STAR TRAK/ARISTA) | NG FEAT LJSCHIS & SNOOP DOGE {D1STURBING THA PEACETAPTTIN] 1 E .| NICKELBACK {ROADRUNNER/IOJMG) = 1 JOSH GROBAN (143 REPRISE} i AUDIOSLAVE {INTERSCOPE/EPICH
O Stand U © Salt Shaker o 1 9| | whenlLook To The Sky & OE The First Cut s The Deepest s, s B Away From Me
p LUBACRIS FEAT SHAWNALA {DISTURBING THA PEACE/DEF JAM SOUTHIDJMG] s i YING YAKE TWINS FEAT.LIL JON & THE EAST SIDE BOYZ L TRAIN (COLUMBIA} = SHERYL CROW (AZM/INTERSCOPE) PUDOLE DF MUDD {FLAWLESS/GEFFEN)
m: 10| | Headstrong m: Gangsta Nation il 10| | Unwell m{ 8 Invisible m 10 Fortune Faded
_ | TRAPT [WARNER BROS.) i 'WESTSIDE CONNECTION FEAT NATE DOGG (HOO-BANGIN/CAPITOL) | ﬂ MATCHBOX TWENTY {ATLANTICH CLAY AIKEN_{RCA/RMG} RED HOT CHiLI PEPPERS (WARNER BROS |
(11111 | BabyBoy 11 | Get Low (111 11| [ Another Postcard (Chimps) [11)(10] | White Flag e 11 KR Still Frame
.| BEYONCE FEAT. SEAN PAUL (COLUMBIAI ULJON & THE EAST SIDE BOYZ FEAT. YING YANG TWINS [BMETVT) | 1 BARENAKED LADIES [REPRISE) i :;J DIDO {ARISTA] . TRAPT [WARNER BROS.}
(12112 | The Voice Within Damn! LFM 12| | calling Al Angels (12113 Fallen D B Closure
! CHRISTINA AGUILERA (RCA/RMG} YOUNGBLOODZ FEAT. LIL JON (SO SO OEF/ARISTA) 5 TRAIN {COLUMBIA)} 8 SARAH MCLACHLAN {ARISTA} i CHEVELLE (EPIC)
(130 14] | With You Suga Suga 113713 Breathe 15 Tiny Dancer (13% 13 Out Of Control
JESSICA SIMPSON (COLUMBIAI BABY BASH FEAT. FRANKIE J (UNIVERSAL/UMRGH s MICHELLE BRANCH (MAVERICK/AWARNER BROS.) TIM MCGRAW (CURB} d HOOBASTANK {ISLAND/IDJMG)
14 EE Holidae In Runnin (Dying To Live} (1414 | 100 Years 21 Ain't No Mountain High Enough | [44)15 How About You
CHINGY FEAT LUDACIS & SNOOP DOGG {DISTURBING THA PEACETAPITOL) TUPAC FEAT. THE NOTORIOUS BIG_{AMARL/INTERSCOPE) Y FIVE FOR FIGHTING {AWARE/COLUMBIA} 4 = MICHAEL MCDDNALD (MOTOWN/UMRG] 4 STAIND (FLIP/ELEKTRAVEEG)
15115 Invisible Wat Da Hook Gon Be 15 B Heaven 25 Peace (Where The Heart Is) (15114 | Figured You Out
i CLAY AIKEN {RCA/RMG) MURPHY |EE FEAT. JERMAINE DUPR! tF0 REELUNIVERSALIUMRG] LIVE {(RADIOACTIVE/GEFFEN) | JIM BRICKMAN FEAT. COLLIN RAYE (WINDHAM HIL/AAL) I J NICKELBACK (ROADRUNNERADJMG}H
L16] 16 Get Low You Don't Know My Name 4 16117 You And | Both (16 20 The Vojce Within 16 So Far Away
i LIL JON & THE EAST SIDE BOYZ FEAT. YING YANG TWINS (BME/TVT) ALICIA KEYS {J/RMG) il ‘ JASON MRAZ {ELEKTRAVEEG) 5 : CHRISTINA AGUILERA (RCA/RMG} 1 . | STAIND_(FLIP/ELEKTRA/EEG)
(17]18 Numb Baby Bo 17 B So Far Away (17127 Bewitched, Bothered & Bewildered |  JRIA 16 Faint
- UNKIN PARK (WARNER BADS) BEYONCE FEAT. SEAN PAUL (COLUMBIA} ! STAIND [FLIP/ELEKTRAVEEG) ; ROD STEWART & CHER (J/RMG! ! LINKIN PARK (WARNER BROS.
17 (There's Gotta Be) More To Lifeﬁ Hotel 18 k4 Bigger Than My Body 22 Why Don't You & | @i 18 Last Train Home
: STACIE DRRICO {FOREFRONTAVIRGIN) CASSIDY FEAT R KELLY (FULL SURFACE/J/RMG) | JOHN MAYER (AWARE/COLUMBIA} u SANTAAIA FEAT ALEX BAND OR CHAD KHOEGER (ARISTA) LDSTPROPHETS {COLUMBIA!
So Far Away Stunt 101 1518 My immortal 190 28 100 Years OE One Thing
STAIND {FLIP/ELEKTRA/EEG! G-UNIT [G-UNITANTERSCOPE) 1{ EVANESCENCE (WIND-UP} ] FIVE FOR FIGHTING (AWARE/COLUMBIA) i FINGER ELEVEN (WIND-UP,
Why Can't | Me, Myself And | 201120 She Don’t Want Nobody Near 30 Stand By Your Side 20120 Until The Day | Die
| LIZPHAIR (CAPITOL) BEYONCE {COLUMBIAI . COUNTING CROWS (GEFFEN} CELINE DION {EPIC) e STORY OF THE YEAR IMAVERICK/REPRISE)

Compiled from a national sample of data Supplied by Nielsen Broadcast Data Systems. 118 mainstream top 40, 53 rhythmic top 40, 88 adult top 40, 90 adult contemporary and 90 modern rock are efectronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Songs with an increase in

detections over the previous week are bulieted regardless of chart movement. A song which has been on the chart for more t
after 26 weeks. All five radio charts run at deeper lengths in Airplay Monitor, Billboard Information Network, and billboard com.

S

han 20 weeks will generally not receive a bullet, even if it registers an increase in detections. Songs below the top 15 on Adult Top 40 and Aduit Contemporary are removed from the chart
indicates title earned HitPredictor status in research data provided 5y Promosquad. © 2004, VNU Business Media, Inc. All rights reserved.
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ALICIA KEYS, YOU DON'T KNOW MY NAME

BOW WOW, MY BABY
JAGGED EDGE, WALKED DUTTA HEAVEN

QUTKAST, THE WAY YDU MOVE
TUPAC, RUNNIN'

ASHANTI, RAIN ON ME

CQUTKAST, HEY YA

MISSY ELLIGTT, PASS THAT DUTCH
TWISTA, SLOW JAMZ

JAY-Z ENCORE

YING YANG TWINS, SALT SHAKER
JOE, MORE & MORE

MURPHY LEE, wAT DA HOOK GON BE
MARY J. BLIGE, NOT TODAY
TRILLVILLE, NEVA EVA

BIG TYMERS, GANGSTA GIRL
MYA, FALLEN

NELLY.1ZU

JUVENILE, IN MY LIFE

JS, LOVE ANGEL

SERURBCHEURNRUERRRNSRERIF o B e vmnsnn~

BONE CRUSHER, NEVER SCARED BUDDY JEWELL SWEET SOUTHERN COMFORT ! HOOBASTANK, OUT OF CONTROL = .3 INCJBUS, DRIVE
CHINGY, RIGHT THURR ROSANNE CASH, SEPTEMBER WHEN IT COMES J DARKNESS. | BELIEVE IN A THING CALLED LOVE [13 U2 BEAUTIFUL DAY
NEW ONS NEW ONS NEW ONS NE'N ONS

G-UNIT, POPPIN' THEM THANGS

B RN RPN GRS

| TOBY KEITH, AMERICAN SOLDIER

BRAD PAISLEY, UTTLE MOMENTS
HERYL CROW, THE FIRST CUT IS THE DEEPEST

RASCAL FLATTS, | MELT

TOBY KEITH, | LOVE THIS BAR

GARY ALLAN, TOUGH LITTLE BOYS

TIM MCGRAW. REAL GOOD MAN

SHANIA TWAIN, FOREVER AND FOR ALWAYS
JOE NICHOLS, BROKENHEARTSVILLE

BRAD PAISLEY, CELEBRITY

DARRYL WORLEY, HAVE YOU FORGOTTEN
MARTINA MCBRIDE. THIS ONE'S FOF THE GIRLS
TERRI CLARK, | WANNA 00 IT ALL

JOE NICHOLS, COOL TO BE A FOOL

TOBY KEITH, BEER FOR MY HORSES
BROOKS & OUNN, RED DIRT ROAD

BUDDY JEWELL HELP POUR OUT THE RAIN [LACEY S SONG) jiz &

JAMES TAYLOR & ALISON KRAUSS, HOW'S THE WORLD TREATING YOU
PATTY LOVELESS, ON YOUR WAY HOME

ROONEY CROWELL, EARTHBOUND

ROSANNE CASH. SEPTEMBER WHEN IT COMES

5008 CHARLOTTE. HOLD ON

OUTKAST, HEY YA

= SIMPLE PLAN, PERFECT

KELLY CLARKSON. THE TROUBLE WITH LOVE IS
BAD BOY'S DA’ BAND. TONIGHT
SWITCHFOOT, MEANT TO LIVE

THREE DAYS GRACE. {| HATE] EVERYTHING ABOUT YOU
JC CHASEZ, SOME GIRLS DANCE WITH WOMEN
G-UNIT. POPPIN' THEM THANGS

EMINEM, SING FOR THE MOMENT

GOOD CHARLOTTE. THE ANTHEM

NICK LACHEY, THIS | SWEAR

KORN, RIGHT NOW

B2K, BADABOOM

BEYONCE, CRAZY IN LOVE

MURPHY LEE, WAT DA HOOK GON BE

PUDDLE OF MUDD, AWAY FROM ME'

50 CENT. IN DA CLUB

JESSICA SIMPSON, WITH YOU

4 JET, ARE YOU GONNA BE MY GIRL

NO NEW ONS THIS WEEK

ﬂagtﬂ.m-‘un‘y.ifﬂ;:ﬁ-

AVANT, REAQ YOUR MIND "8 MONTGOMERY GENTRY. HELL YEAH & BLINK-182, FEELING THIS .~ MARODN 5 THISLOVE
JAY-Z, CHANGE CLOTHES E5 TRACE ADKINS, HOT MAMA & KELIS, MILKSHAKE JET, ARE YOU GONNA BE MY GIRL
KELIS, MILKSHAKE § 5 CHRIS CAGLE, CHICKS DIG IT ¢ B CLAY AIKEN, INVISIBLE OUTKAST, HEY YA

',

R KELLY, STEP [N THE NAME OF LOVE ARA EVANS, PERFECT B2 NO DOUBT.IT S MY UIFE BEYONCE, ME MYSELF AND |

G UNIT, STUNT 101 L.} REBA MCENTIRE. I'M GONNA TAKE THAT MOUNTAIN BRITNEY SPEARS, ME AGAINST THE MUSIC FUEL, FALLS ON ME

KANYE WEST, THROUGH THE WIRE £ % ALISON KRAUSS & UNION, EVERYTIME YD J SAY GOODBYE 5.5 BEYONCE. ME MYSELF AND | SHERYL CROW, THE FIRST CUT IS THE OEEPEST
BEYONCE, ME MYSELF AND | £ SHANIA TWAIN. SHE'S NOT JUST A P3ETTY FACE ALICIA KEYS, YOU DON'T KNOW MY NAME JACK JOHNSON, TAYLOR

WESTSIDE CONNECTION. GANGSTA NATION $)° KENNY CHESNEY, THERE GOES MY LIFE ] TRIUMPH THE INSULT CO, ) KEED SARAH MCLACHLAN, FALLEN

B2K, BADABOOM &1 BAGOKS & DUNN, Y0U CAN'T TAKE THE HONKY TONK OUT OF THEGIRL 364 GHRISTINA AGUILERA, THE VOICE WITHIN 0IDO. WHITE FLAG

G-UNIT, POPPIN' THEM THANGS (E3 ALAN JACKSON, REMEMBER WHEN 2 JAY-Z. CHANGE CLOTHES QUTCAST, THE WAY YOU MOVE

NICK CANNON, GIGOLO B GARY ALLAN. SONGS ABOUT RAIN £73 TUPAC, RUNNIN' KID ROCK, FEEL LIKE MAKIN LOVE

CHINGY, HOLIDAE iN L4 ALAN JACKSON & JIMMY BUFFETY 175 FIVE 0'C.0CK SOMEWHERE S5 JUSTIN TIMBERLAKE, SENORITA 58 ALIIA KEYS, YOU OON'T KNOW MY NAME
MUSIQ, FOR THE NIGHT L} DIERKS BENTLEY, WHAT WAS | THINKIN' (% CHRISTINA AGUILERA. FIGHTER .8 CHRISTINA AGUILERA, LI” KIM. MYA & PINK. LACY MARMALAGE
LUDACRIS, STAND UP KEITH URBAN, WHO WOULDN'TWANNABEME 85 KELLY CLARKSON, MISS INDEPENDENT 5% 3DOORS DOWN, HERE WITHOUT YOU

&

BLEN oo RER Y BUR Y

MONICA, KNOCK KNOCK DIXIE CHICKS, SIN WAGON (TOP OF THEWORLD LIVE} 5 =8 MYA, FALLEN ALANIS MORISSETTE. IRDNIC
CAM'RON, GET 'EM GIRLS ROBIN ELLA & THE CC STRING BAND, MAN OVER CHINGY, HOLIDAE (N § GOC GOO DOLLS, SLIDE

LIL JON & THE EAST SIDE BOYZ, GET LOW WYNONNA, HEAVEN HELP ME 4 MiSSY ELLIOTT, PASS THAT DUTCH MADONNA, BEAUTIFUL STRANGER
SNOOP DOGG, BEAUTIFUL MARTY STUART/MERLE HAGGARD, FARMER'S BLUES OFFSPRING, HIT THAT £ SANTANA, SMOOTH

NICKELBACK. SOMEDAY

NG DOUBT, ITSMY LIFE
EVAMESCENCE, MY IMMORTAL

GOOD CHARLOTTE, HOLD ON

MATCHBOX TWENTY. BRIGHT LIGHTS

TRA N, WHEN | LODK T0 THE SKY

JASIN MRAZ, YOU AND | BOTH

HOWIE DAY, PERFECT TIME OF DAY

DAVE MATTHEWS, SAVE ME

COUNTING CROWS, SHE DON'T WANT NOBODY NEAR
NO DOUBT, HEY BABY

RED HOT CHIL) PEPPERS, BY THE way
MAROONS, HARDER TO BREATHE

COLDPLAY. CLOCKS

FOUNTAINS OF WAYNE, STACY'S MOM

KELLY CLARKSON. THE TROUBLE WITH LOVE IS
BLALK EYED PEAS, WHERE IS THE LOVE
STAIND, S0 FAR AWAY

JES3ICA SIMPSON, WITH YOU

FOO AGHTERS, LEARN TO ALY

NO NEW ONS THIS WEEK

200 Jericho Quadrangle, Jericho, NY 11753

997 £. Mineral Ave , Englewaod, CJ 80112

Q@2

1515 Broadway, New York, NY 10036
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299 Queen St West, Toronto, Ontano MSV2Z5

STAINO, SO FAR AWAY

SIMPLE PLAN, PERFECT

JET, ARE YOU GONNA BE MY GIRL
HODBASTANK, OUT OF CONTROL

SWITCHFGOT, MEANT TO LIVE

3 DOORS DOWN, HERE WITHOUT YOU
CHEVELLE, CtOSURE

NG DOUBT, IT'S MY LIFE

DFFSPRING, HIT THAT

Al LINKIN PARK, FAINT

Er4 PUDDLE DF MUDD, AwAY FROM ME

W D1 0 g0 A

BRAND NEW, SIC TRANSIT GLORIA. GLORY FADES

§ STORY OF THE YEAR, UNTIL THE OAY | DIE
50 CENT, IN DA CLUB

TRAPT, STILL FRAME

STROKES, 125%

4 FUEL, FALLS ON ME

SUM 41, HELL SONG

RED HOT CHILI PEPPERS, FORTUNE FAOEQ
OQUTKAST, HEY YA

AFL. SILVERAND COLD

50 CENT, PIMP.

FOO FIGHTERS, TIMES LIKE THESE
EVANESCENCE, My IMMORTAL
SOMETHING CORPDRATE, SPACE

GOOD CHARLOTTE, HOLD ON
DISTILLERS. DRAIN THE BLOOO

50 CENT, 21 QUESTIONS

TRAPT, HEAOSTRONG

NEW ONS

022Y OSBOURNE, CRAZY BABIES
LIL JON & THE EAST SIDE BOYZ GET LOW

EHNNB SN Ry

Continuous progamming
404 Washington Ave., Miami Beath, FL 33133

THREE DAYS GRACE, {{ HATE) EVERYTHING ABOUT YOU 4

B SHANIA TWAIN, SHE S NOT JUST A PRETTY FACE

BROOKS & DUNN, Y0U CAN'T TAKE THE HONKY TONK OUT OF THE GiRL
CHRIS CAGLE, CHICKS DIG IT

= 31 BRAD PAISLEY, LITTLE MOMENTS

ALAN JACKSON, REMEMBER WHEN

{0DNEY ATKINS, HONESTY

ENNY CHESNEY, THERE GOES MY LIFE

0BY KEITH, AMERICAN SOLDIER
CLINT BLACK, SPEND MY TIME

ONTGOMERY GENTRY, HELL YEAH

DIERKS BENTLEY, MY LAST NAME
KEITH URBAN, WHD WOULDN'T WAWNA BE ME

REBA MCENTIRE, 'M GONNA TAKE THAT MOUNTAIN H

TIM MCGRAW, REAL GOOO MAN

BUDDY JEWELL, SWEET SOUTHERN COMFORT
JDSH TURNER. LONG BLACK TRAIN
LONESTAR. MY FRONT PORCH LOOKING IN

1 JIMMY WAYNE, | LOVE YOU THIS MUCH

TOBY KEITH, | LOVE THIS BAR
BROOKS & DUNN, RED OfRT ROAO
ARA EVANS, PERFECT

;. KENNY CHESNEY, NO SHOES, NO SHiR™, NO PROBLENS

RANDY TRAVIS, THREE WOOOEN CROSSES
ALAN JACKSON & JIMMY ,IT'S FIVE 0'CLOCK SOMEWHERE

3 GARY ALLAN. SONGS ABOUT RAIN

PAT GREEN, WAVE ON WAVE

# DARRYL WORLEY, HAVE YOU FORGOTTEN

DIERKS BENTLEY, WHAT WAS | THINKIN'

"% DIAMOND RIO, | BELIEVE

MARK WILLS, 13 SOMETHIN'

"NEW ONS

GARY ALLAN, SONGS ABOUT RAIN
BILLY CURRINGTON. | GOT A FEELIN'

Conbnuous programming
Hawtey Crescent, London NV 1BTT

# JET, ARE YOU GONNA BE MY GIRL

I STORY OF THE YEAR, UNTIL THE DAY | OIF

KANYE WEST, THROUGH THE WIRE
DARKNESS, | BELIEVE IN A THING CALLEO LOVE
ELIS. MILKSHAKE

EAN PAUL, I'M STILL IN LOVE WITH YOU

JAY-Z, CHANGE CLOTHES

OUTKAST, THE WAY YOU MOVE

MARY J. BLIGE, NOT TODAY

ALICIA KEYS, YOU DON'TKNOW MY NAME
LUDACRIS, STAND UP

OUTKAST, HEY YA

ATMOSPHERE, TRYING TO FIND A BALANCE

TWISTA, SLOW JAMZ

MISSY ELLIOTT, PASS THAT OUTCH

NO DOUBT, IT'S MY LIFE

WESTSIDE CONNECTION, GANGSTA NATION
G-UNIT, STUNT 107

RYAN ADAMS, SO ALIVE

TUPAC, RUNNIN'

TAKING BACK SUNDAY, YOU'RE SO LAST SUMMER
MURPHY LEE, wAT OA HOOK GON BE

COLDPLAY. MOSES

HOOBASTANK, OUT OF CONTROL

SIMPLE PLAN, PERFECT

DFFSPRING, HIT THAT

LINKIN PARK, NUMB

YING YANG TWINS, SALT SHAKER

OBIE TRICE. THE SET UP

THREE DAYS GRACE, {I HATE) EVERYTHING ABOUT YOU

NEW ONS

OBIE TRICE, THE SET UP

JUVENILE, N MY LIFE

JAY-Z, ENCORE

PHANTOM PLANET, BiG BRAT

DMX, GET IT ON THE FLOOR

RANCID, RED HOT MOON

RED HOT CHILI PEPPERS, FORTUNE FAOED

A SAMPLING OF PLAYLISTS SUBMITTED BY
NATIONAL VIDEO QUTLETS FOR THE WEEK
UA2Y 1 7,2004

ENDING

{4

MUSIC TELEVISION®
LATIN AMERI

Continuous programming
111t Lingoln Rd, Miami Beach, FL 33139

RNRYRAE R R AR BR SR e m e m

S BLINK-182. FEELING THIS
= SAM ROBERTS, WHERE HAVE ALL THE GOOO PEOPLE GONE

3 BILY TALENT, TRY HONESTY

BRITNEY SPEARS, ME AGAINST THE MUSIC

50 CENT, IN DA CLUB

OUTKAST, HEY YA

NELLY FURTADO, POWERLESS (SAY WHAT YOU WANT)
BEYONCE. CRAZY IN LOVE

FIN'SER ELEVEN, ONE THING

NICXELBACK, SOMEOAY

SWDLLEN MEMBERS, WATCH THIS

THREE DAYS GRACE. (| HATE) EVERYTHING ABOUT YOU
MIESY ELLIOTT, GOSSIP FOLKS

IGGY POP, LITTLE KNOW IT ALL

SWUOLLEN MEMBERS, BREATH

GOOD CHARLOTTE, HOLD ON

WHITE STRIPES, THE HAROEST BUTTON TO BUTTON
BLLCK EYED PEAS, SHUT UP

BEYONCE, BABY BOY

NG DOUBT, IT'S MY UFE

MISSY ELLIOTY, PASS THAT DUTCH

NELLY, P. DIDDY & MURPHY LEE, SHAKE YA TAILFEATHER
LUDACRIS, STAND UP

DEEAULT, TAKING MY LIFE AWAY

BLACK EYED PEAS, WHERE IS THE LOVE

SEAN PAUL, GET BUSY

HILARY DUFF, SO YESTERDAY

HAWXSLEY WORKMAN, WE WILL STILL NEED A SONG

JERNIFER LOPEZ, ALL | HAVE
LINKIN PARK, SOMEWHERE | BELONG

EW ONS
SAM ROBERTS, WHERE HAVE ALL THE GOOD PEOPLE GONE

VIVA,Continuous programsming
Im Media Park 2, 50670 Xoin. Germany

LA OREJA DE VAN GOGH. ROSAS
DAVID BISBAL, [LORARE LAS PENAS
SIN BANDERA. MIENTES TAN BIEN
CHAYANNE. UN SIGLO SIN T
CRISTIAN, NO HACE FALTA

TIZIANO FERRO. PERVERSO

GLORIA ESTEFAN, HOY

EROS RAMAZZOTTI, EMOCION PARA SIEMPRE

RICARDO ARJONA. MINUTOS
THALIA, | WANT YOU

DAVID BISBAL QUIERO PEROERME EN TU CUERPO

CABAS, CADERONA
JUANES, LA PAGA

JORGE CORREA, CARMELINA
JUANES, FOTOGRAFIA

CHRISTINA AGUILERA, CAN'T HOLO US 0OWN
ENRIQUE IGLESIAS, ADOICTED
ANDRES CEPEDA. CANCION ROTA
JUSTIN TIMBERLAKE. SENDRITA
LUIS FONSI, QUIEN TE DIJO ESO?
RICKY MARTIN, TAL VEZ

=
BLACK EYED PEAS, SHUT UP

LIMP BIZKIT, BEHINO BLUE EYES

THE DARKNESS, CHRISTMAS TIME {DON T LET THE BELLS END}
DIDO. LIFE FOR RENT

QUTKAST, HEY YAl

NO GOUBT. iT'S MY LIFE

ALICIA KEYS, YOU DON'T KNOW NY NAME
BEYONCE, BABY BOY

JUNKIE XL, BETWEEN THESE WALLS
SUGABABES, HOLE IN THE HEAD
BASEMENT JAXX, GOOD LUCK

THE OFFSPRING, HIT THAT

MAROONS, HARDER TO BREATHE

SMOLIK, L. MINE

CHRISTINA AGUILERA, THE VOICZ WITHIN
REQ HOT CHILI PEPPERS, FORTUNE FADED
BRITNEY SPEARS, ME AGAINST THE MUSIC
SEAL, LOVE'S DIVINE

EVANESCENCE, MY IMMORTAL

MISSY ELLIOTT, PASS THAT DUTCH

BLINK-182, FEELING THIS
EVANESCENCE, MY IMMORTAL

BRITNEY SPEARS, ME AGAINST THE MUSIC
BEYONCE, BABY BOY

SIMPLE PLAN, PERFECT

THE STROKES, 1251

DIDO. LIFE FOR RENT

i 0BO., DESVANECER

NO DOUBT, IT S MY LIFE

LINKIN PARK, NUMB

OUTKAST, HEY YA!

JULIETA VENEGAS, ANDAR CONMIGO
NELLY FURTADQ, POWERLESS [SAY WHAT YOU WANT}
MOLOTOV, HIT ME

BLACK EYED PEAS, SHUT UP

JET, ARE YOU GONNA BE MY GiRL

ZOE, PEACE & LOVE

MEW, AM | WRY? ND

SEAN PAUL I'M STILL IN LOVE WITH YOU
REQ HOT CHILI PEPPERS, FORTUNE FADED

BLACK EYED PEAS, SHUT UP

ALEXANDER, FREE LIKE THE WINO

TV ALLSTARS. 00 THEY KNOW IT'S CHRISTMAS
SERAH CONNOR. MUSIC IS THE KEY

LIMP BIZKIT, BEHIND BLUE EYES

SEAL LOVE'S DIVINE

DAS B0, SEID IHR BEREIT FUR DAS BO
BEYONCE, ME, MYSELF AND |

DIDO, LIFE FOR RENT

WAR SIND HELDEN, DENKMAL

Ticket Hookup

Tickets to the Grammy Awards are
hot items, and nowhere is that truer
than in music radio. It is perhaps the
most important conduit between the
music industry and the consumer.

The National Academy of Rec-
ording Arts

and talk to the consumer, it always
winds up being something different.”
Initially, listeners were bouncing
between the two brands of rock that
WZZN and WKQX offered—until
one year ago. “We refocused the sta-

and Sciences
has turned to
promotion
company
RPMC as the
one-stop shop
for radio. “It’s
a high-profile
event,” RPMC
partner Murray
Schwartz says.
“There are very

TunedIn:
1dio.

By Marc Schiffman

mschiffman@billboard.com

few events with
the cachet of the Grammys.”

Because of that, Schwartz’s main
concern is leveraging these tickets
toward awareness of the show.

“We want to maintain the integri-
ty of what the tickets are for, which
is to drive the tag line of watching
the Grammys,” Schwartz says. “If
that works, then radio stations and
other media can use the tickets to
drive that message.”

RPMC is working closely with
CBS Television and radio affiliates,
independent radio stations and syn-
dicator Westwood One.

Schwartz’s role is to provide a
clearinghouse of promotional oppor-
tunities and information. Market to
market, anyone working on these
promotions will be able to work with
RPMC to know who is doing what
and who is getting what.

HARDER, LOUDER, FASTER: When
WZZN (the Zone) Chicago launched
as a modern rock station in Septem-
ber 2001, it was the third format for
the ABC property in a year, and Chica-
go already had a dominant modern
station in Emmis’ WKQX (Q101).

Q101 is still in the lead, but it is
held by its slimmest margin since
WZZN became a direct competitor.

Much of the renewed interest in
WZZN is a result of the station
changing gears about a year ago
and leaning active.

Bram Teitelman, rock manag-
ing editor for Billboard sister Air-
play Monitor, discussed this with
WZZN PD Bill Gamble.

“We knew that there was a group of
people that weren't being serviced and
were unhappy with their radio choices
when we signed on the Zone,” Gam-
ble says. “It took us longer than we
would have liked to find exactly what
that specific niche was.

“We had an expectation of what we
thought the radio station would be,”
Gamble says. “But when you go back

tion and said that the fundamental
essence of this station is new rock—
that’s when the ratings started
climbing and we started growing.”
Gamble says a station can’t be a
variety store, programmed like it is
“trying to be a Wal-Mart, where you'll
give [listeners) a little Coldplay and a
little Metallica and a little Jane’s
Addiction and a little 3 Doors Down.”
Major markets demand radio special-
ists. “The days of the broad-hased mod-
ern stations that get away with playing
anything [may be over|,” he says.

GAMBLE; LISTENING TOTHE LISTENERS

Through narrowly programmed
stations on the Internet or on satellite
radio, “the consumers are already dis-
secting these brands,” Gamble says.

He believes that terrestrial radio
can stand up to the attack from
online and satellite broadcasters.

“It’s the one device that reaches
98% of the American public on a
weekly basis. I have my favorite
Internet channels, but I feel like I'm
the only person in the world listen-
ing to that channel.

“We can't forget that when radio
plays a new record or a new band,
when radio takes that band you've
heard in clubs or traded downloads
[of] with a friend and plays it, that
makes it real and tangible to people,”
he says. “We're the credibility stamp.”
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Player Race

Continued from page 1

Digital Networks North America
{maker of the Rio line), Creative Labs,
Archos Electronics, Dell and Gateway—
Apple is making moves to protect itself.

This time, it intends to sidetrack the
historical pattern and prevent its revo-
lutionary products from being co-opted
by the Windows-based PC market.

At the Macworld Conference Jan. 6
in San Francisco, Apple introduced a
new budget-oriented iPod known as
the Mini—a four-gigabyte player that
holds 1,000 songs and retails for $249
(see story, this page).

“We wanted to offer a better alter-
native for the market that is buying
high-end flash players,” Apple VP of
hardware Greg Joswiak says.

PRICE A FACTOR

Flash players typically carry only a
couple of hours of music, but they are
also less expensive, costing around
$100.

Apple is not alone in its approach.

Much of the competition in the
device market is centering on price and
ways to attract more mainstream com-
puter users.

Many companies are looking to
appeal to a segment of the market that
wants a hard-drive player like the iPod
but doesn’t need its massive storage
capacity.

Most digital-music players fall into
one of three categories: devices that are
essentially portable computer hard
drives, a la the iPod; devices that store
files on a format called flash media; and
CD/MiniDisc players that can play MP3
files and other compressed audio files.

At CES, Digital Networks was also
showcasing a $249, four-gigabyte
portable player—the Rio Nitrus. Last
year the company unveiled a one-and-
a-half-gigabyte version of the Nitrus.

The thinking among many execu-
tives in the consumer electronics
industry is that one gigabyte represents
the sweet spot in terms of memory-
storage needs for the average music
fan.

“There is a huge market for these
new types of devices,” says Kevin Bran-
gan, VP of product marketing at Rio
Audio.

Sony is taking perhaps the biggest
gamble. It has announced plans to
release a next-generation version of the
MiniDisc, called the Hi-MD, that can
store large amounts of downloadable
music on inexpensive removable stor-
age media.

Hi-MD discs have one gigabyte of

memory—meaning they can hold as
much as 45 hours (roughly 675 songs)
per disc at lower-quality compression
rates—and are expected to cost about
$7 each when they become available in
April.

However, while the media may be
cheap, the cost of Hi-MD devices will
be in line with the rest of the marlet.
Hi-MD Walkman Players range in price
from $200 to $400.

FLEXIBILITY MATTERS

Todd Schrader, VP of marketing for
Sony Electronics’ portable audio prod-
ucts, says the low cost of the storage
media gives the product a flexibility
that hard-drive devices like the iPod do
not have.

It “addresses digital music fans’
needs for high-capacity storage and
long battery life in a small and ex-
tremely durable device,” he says.

Sony is launching the product in
tandem with a new a la carte download
store, Connect, in hopes of providing
consumers with an Apple-like end-to-
end digital-music solution.

Connect is now in beta testing and is
expected to formally launch in April
along with the Hi-MD. It will feature
500,000 tracks from all five major
labels and a range of independents.

Tracks will cost 99 cents, and most
albums will sell for $9.99.

As part of the move, Sony Corp. of
America has formed a new Santa Mon-
ica, Calif., subsidiary—Sony Connect
—to develop and manage the Connect
music service.

Sony Music Entertainment senior
VP of strategy Jay Samit will serve as
GM of Connect and oversee the day-to-
day operation of the business.

At launch, music from Connect will
be compatible with Hi-MD, as well as
the Net MD MiniDisc, the ATRAC CD
Walkman player and the Network
Walkman MP3 player.

Sony ultimately plans to make Con-
nect compatible with other proprietary
products and third-party portable
devices.

Connect tracks must be managed
through Sony’s SonicStage software.

Sony plans to promote Connect
through marketing information and
special offers bundled with compatible
hardware. It will also send information
about the service to consumers who
have already purchased and registered
compatible devices.

Additionally, Sony has inked a deal
with United Airlines that enables 43
million United Mileage Plus members
to earn and redeem frequent flier miles
for music through a co-branded ver-
sion of Connect.

Mileage Plus members will receive
more information about the offer

through e-mails and statements and at
mymileageplus.com.

Sony wasn’t the only company un-
veiling a new music service at CES.

Real Networks used the confab as a
platform to launch its new a la carte
download store and a new iPod-
compatible version of its RealPlayer
media-management software.

At launch, the RealPlayer Music
Store—which will be embedded in the
latest version of Real’s software,
RealPlayer 10—uwill feature a catalog of
more than 300,000 tracks from major
labels and independents.

Tracks cost 99 cents, and most
albums will sell for $9.99. Users can
burn up to five copies of the same
playlist and transfer purchased tracks
to select portable devices.

As part of the launch, Real will offer
the first download to new users of the
store for 10 cents. The promotion runs
through Jan. 16.

Tracks purchased through the
RealPlayer Music Store are being
encoded in the AAC format, the same
standard used by Apple with the
iTunes Music Store. However, digital-
rights-management-compatibility
issues bar the transfer of Real tracks
to Apple’s iPod player.

But because of its AAC support, the
latest version of Real’s software does
enable users to manage their iPod
and iTunes-purchased tracks through
RealPlayer.

Users can also rip their own CDs
into an unprotected version of the
AAC format that is compatible with
the iPod.

To help drive awareness for the
store, Real has inked a deal with beer
maker Heineken to give away
redeemable coupons for two free
downloads in 7 million specially
marked Heineken packages. The
giveaway will happen during the
summer.

The store will also be plugged
through Rolling Stone magazine as
part of a new seven-year licensing
deal with Wenner Media.

Under the agreement, Real has
taken over operation of rolling-
stone.com from Vivendi Universal’s
VUNet USA Internet unit. Financial
terms were not disclosed.

Visitors to rollingstone.com will be
offered the opportunity to purchase
music from the RealPlayer Music
Store. In addition, Real has exclusive
online rights to Rolling Stone’s
archive of music news and photos—
some of which will be integrated into
RealPlayer and Real’s Rhapsody sub-
scription service.

Additional reporting by Melinda New-
man in Los Angeles.

Pew

Continued from page 6

that some interviewees might not
have 'fessed up, but he stands behind
the numbers.

“You should keep in mind we were
counting people [using the services],
not the amount of files being trans-
ferred,” he says.

All of the experts caution that big
drop or no, unless the industry is vigi-
lant, infringers will continue to look for
a free ride.

John Barnett at Parks Associates
warns that online piracy will continue
to plague the business: “It'll be a con-
stant battle for the industry; it’s like
water in a dam seeking a crack.”

RIAA chairman/CEQ Mitch Bainwol
agrees. “We must continue on this
course. It is essential to fostering an
environment where legal online music

services can flourish.” He says the Pew
revelations show that the RIAA is “on
the right track.”

Phil Leigh, senior analyst at Inside
Digital Media, says the figures are a pos-
itive development but adds that “the
drop is not enough to save the physical
CD. There’s no corresponding 50%
increase in CD sales.”

Leigh says that CD burning will con-
tinue to rob sales. Those who have CD
burners on their computers, he says,
are “are getting habituated to their use.”

BY MELINDA NEWMAN
and JILL KIPNIS

LOS ANGELES—Apple is starting
2004 with a bid to push iPod sales
even higher, with the introduction
of its least-expensive iPod yet.

The iPod Mini bow, announced by
Apple CEO Steven Jobs Jan. 6 at the
Macworld Expo in San Francisco,
follows a year of explosive sales for
iPods and MP3 players in general.

Apple rang up fourth-quarter sales
of 730,000 units, according to the
company. The year’s sales tally was
1.45 million units,
compared with ===~
467,000 iPods
in 2002. i

The newiPod !
Mini lists for
$249 and fea- |
tures four giga- |
bytes of storage, |
the equivalent |
of 1,000 songs. |
it weighs 3.6 |
ouncesandcomes
in five colors. It
will be avail-
able in U.S. stores from mid-
February and outside the U.S. in
April, and it works with both
Mac and Windows.

By contrast, the Dell DJ 15 model
retails for $249, has a 15 gigabyte
memory, stores 3,700 songs and
weighs 7.6 ounces. The player was
launched in the fourth quarter; no
sales figures are available.

Although it had been expected
that Apple would debut an even
cheaper iPod—perhaps one in the
$99 range—Apple’s VP of hardware
Greg Joswiak says the company
never considered a flash memory-
based player. “Doing a $99, 30-
song flash player would be of
absolute zero interest to us and
our customers.”

However, he adds that the cre-

Apple Caps
Explosive Year
With iPod Mini

THE iPOD MINI: SMALLER SIZE, PRICE Electronics

ation of the iPod Mini positions
Apple to compete with less-expensive
flash players.

“Even though it’s a hard-drive
player, we’re positioning iPod Mini
against flash players,” he says.

The small size, bright colors and
lower price point “will also appeal
to a more youthful segment,” Jos-
wiak says.

Previously, Apple’s cheapest iPod
had sold for $299. That model will
now increase from 10 gigabytes to
15 gigabytes of storage. The highest-
priced iPod remains $499, with 40

gigabytes of storage.

Overall, MP3
player sales ex-
perienced
growth in 2003
as  average
price points

. _ww 4 dropped for
! - flash and hard-
) "% drive devices.

i. . i The Arling-

ton, Va.-based
Consumer

Assn. (CEA) re-
ports that shipments of MP3 players
totaled 3.8 million units in 2003,
which is a 121% increase over 2002.
It predicts shipments of more than
5.1 million units in 2004.

Additionally, the CEA says that
MP3 players generated $556 million
in revenue in 2003, which isa 171%
increase over 2002. This year, it proj-
ects that revenue will increase 27%
to $706 million.

“The biggest thing you see going
from 2001 to now is that the aver-
age unit price of players has
dropped from $138 to $117,” CEA
senior manager Stephen Gates says.
“The players are now doing a lot
more, and you can store entire
libraries. Three or four years ago
they mainly appealed to young peo-
ple, but that is changing.”

DVD

Continued from page 5

One of the most notable growth
areas of 2003 was the music DVD cat-
egory. Sales of music DVD titles
increased 102% in 2003 to reach 17.2
million units, according to Nielsen
SoundScan. More than 4,000 music
DVD titles are now available.

A total of 28 DVD titles sold in excess
of 5 million units in 2003. Buena Vista
Home Entertainment saw nine of its
titles move more than 5 million units,
including the year’s top-selley, “Finding
Nemo,” as well as “Chicago,” “The Lion

King: Special Edition” and “Pirates of the
Caribbean: Curse of the Black Pear].” Uni-
versal Studios Home Video had the next-
highest number of 5 million-plus sellers.
These titles include “2 Fast 2 Furious,”
“8 Mile,” “Scarface” and “Seabiscuit.”
DreamWorks Home Entertainment and
Warner Home Video each had three titles
sell more than 5 million units last year.

Universal had the top DVD rental title
in 2003 with “The Bourne Identity,”
according to the DEG. DreamWorks and
Buena Vista each had three top 10 year-
end rental titles. DreamWorks’ “Catch
Me If You Can” was No. 2, followed by
“Old School” (3) and “The Ring” (7).
Buena Vista’'s titles were “Bringing
Down the House” at No. 4, “Signs” (5)
and “Sweet Home Alabama” (9).
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Sales

Continued from page 1

by the fourth-quarter surge.

What's more, 2004 is off to an aus-
picious start, with album sales rising
18.2% in the first week of the new year.

Doug Morris, chairman of the Uni-
versal Music Group—which led the
U.S. industry in market share last
year—offers a cautious assessment.
“The last quarter [of 2003] felt better,”
he says. “We will all be hopeful for
[this] year, but no one knows” how it
will turn out.

He called 2003 a “difficult transi-
tional year for the industry, marked by
a number of painful layoffs and cost
cutting” that will continue this year.
But he adds that those moves, along
with the development of the electron-
ic delivery of music, could lead the
industry “back to prosperity.”

The industry began a run of un-
precedented growth in 1986, accord-
ing to the Recording Industry Assn. of
America. That streak came to a halt in
2001, when album sales were off 2.9%,
according to Nielsen SoundScan. In
2002, sales were down 10.7%.

SECOND BUSINESS MODEL

Morris says the industry is now
“moving to a dual business,” with
sales coming from brick-and-mortar
and electronic outlets. “The legiti-
mate digital download market is
emerging, and that is the promise for
the future,” he says.

Although digital sales have been
around since at least 1997, when
Capitol Records launched the majors
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into the business with a Duran Duran
single, the possibility of a commercial
mass marketplace has been diverted
by the industry’s focus on unautho-
rized downloading.

But with Apple’s i-Tunes Music
Store leading the way in 2003, digital
tracks scanned 19.2 million units,
surpassing physical singles, which
totaled 12.1 million units.

In fact, if physical and digital sin-
gles are included in U.S. totals, over-
all sales were 687 million units, com-
pared with 693 million the year
before. On that basis, unit sales
declined less than 0.9% in 2003.

Looking at total albums market
share, UMG came in first for the fifth
consecutive year, a string that began
after its merger with PolyGram in
1998. UMG had a 2003 market share of
28.1%, down slightly from the 28.9%
the company generated in 2002.

Although UMG lost a little market
share, that is sometimes “due to the
subjectivity” of when records are re-
leased, Morris says. Nevertheless, he
offers “special kudos” to UMG's Inter-
scope Group, which was the label-share

leader in 2003 and also noted that UMG
“is starting this year with five records
in the top 10.”

On a corporate basis, UMG is more
than 12 percentage points higher than
its closest U.S. competitor, the Warner
Music Group, which ranks second with
17.6% (including sales by Alternative
Distribution Alliance, WMG's inde-
pendent distribution company).

BMG Entertainment ranks third
with 15.5%, followed by Sony Music
Entertainment, which totals 14.7%
(including sales by RED). EMI
Recorded Music ranks sixth at 10.5%
(when Caroline’s share is added to
EMI Music Marketing).

The independent sector finishes
ahead of EMI in fifth place, with 13.5%
of the market, when ADA, RED and
Caroline’s shares are extracted from the
indie category. (For related stories, see
pages 18, 22, 27 and 38.)

While UMG has dominated the
industry since its merger, the compa-
ny might have to start looking over its
shoulder soon.

Nielsen SoundScan’s year-end
numbers for 2003 show that the mar-

ket-share derby could become a two-
horse race by 2005 if the merger
between Sony Music Entertainment
and BMG Entertainment is approved
by regulatory agencies later this year.
In 2003, Sony and BMG combined for
30.2% of the market.

“If it happens, fine,” Morris says.
“That’s not a bad thing. The competi-
tion will be fun.”

Looking at genre sales, Latin music
enjoyed the biggest gain, growing by
6.6 million units, or 33.8%, to 26.1
million units last year. Classical
enjoyed a 20% surge, with album sales
growing to 17.7 million units. And
alternative managed to eke out a
slight gain of 2.1%.

R&B—the largest genre tracked by
Nielsen SoundScan (rock/pop is not
broken out)—continues its decline,
with sales dropping about 10 million
units to 150 million, a decline of 6.4%.
The genre peaked in 2001, when it
scanned 197 million units.

On a percentage basis, new age—the
smallest tracked category—suffered
the largest decline, dropping 16.5% to
5.4 million units.

Stocks Rise

Continued from page 5

which ended 2002 at $2.69, closes out
2003 at an exuberant $26.29.

XM rival Sirius Satellite Radio
also enjoyed a huge jump during
the past year. Its Dec. 31 closing
stock price of $3.16 is up a stunning
394% from 2002.

RETAIL COMES ON STRONG

Despite ongoing woes at retail and
awave of store closings at the begin-
ning of 2003, most music merchants
rallied by the end of the year.

The big winner was Best Buy,
which earlier last year dumped its
stake in the financially troubled
Musicland Group. Best Buy stock
closed the year up 116%, at $52.14.

Also posting gains were retail con-
solidator Trans World Entertainment
(96%), Wal-Mart and Kmart rack-
jobber Handleman (79%) and U.K.
retail powers HMV (40%) and Wool-

worths Group (22%).

Shares in e-tail powerhouse Ama-
zon—which enjoyed a big holiday
shopping season—ended the year up
179%, at $52.62.

Apple Computer’s position at the
forefront of the commercial digital
music wave, with the successful

iTunes and iPod, pushed its stock to
a year-end close of $21.37. That’s up
49% over its 2002 finish.

Real Networks, which acquired lis-
ten.com, operator of the Rhapsody
digital music service, saw a 50% jump
in its year-over-year stock price, end-
ing 2003 at $5.71.

INDUSTRY STOCK PERFORMANCE
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Meanwhile, the jury’s still out on
Roxio’s Napster gamble. Roxio ended
the year flat, at $4.80 per share.

On the comeback trail was Yahoo,
owner of the Launch music destina-
tion. Its stock closed 2003 at $45.03,
up an impressive 175% from one
year earlier.

Claiming the second-largest
percentage jump for companies
tracked by Billboard was Loudeye,
whose stock climbed 529% year
over year. Loudeye closed the year
at $1.95 per share following news
that it would offer digital music-
store solutions to third parties,
including AT&T Wireless.

Other smaller companies posting
big gains were CD copy-protection
specialist SunnComm Technologies
(up 166%) and indie distributor
Navarre (up 202%).

In the U.K, stock improvements
were reported at indies Sanctuary
Group (up 21.25%), Chrysalis Group (a
14% improvement) and Mean Fiddler
Music Group (up 142%). And shares of
digital audio broadcaster Music Choice
Europe soared 96%.

Current sales—those counted with-
in the first 18 months of an album’s
release (12 months for classical and
jazz albums) or until a title drops out of
the top half of The Billboard 200—were
down 1.3% for 2003, with scans of
423.9 million units.

Catalog, meanwhile, was down 7.5%
overall, while deep catalog was down
6.2%. More alarming, if deep catalog is
subtracted from catalog’s overall sales,
the newer catalog titles—those sales
counted after an album moves from the
current category until it is 36 months
old—suffered a 10.7% decline.

On a relatively brighter note, the CD
decline slowed last year to 2% after an
8.8% decline in 2002—the year it
became apparent that the format would
no longer drive industry growth.

For 2003, CDs accounted for 97% of
all U.S. album sales. That left little of
the pie for cassettes.

As for new formats, it is unclear from
the year-end numbers how DVD-Audio
and SACD are doing, because their sales
are sometimes included in the CD cat-
egory.

CHAIN DECLINE SLOWS

Looking at sales by store type, the
chain sector—despite losing 800 stores
to closures during the year—slowed its
decline, with sales falling 4.5% to 331.8
million units in 2003. The previous
year, chains were off by 14.7% to 347.2
million units.

In 2003, mass merchants once again
held steady, at about 229 million units.
Independent merchants, however, con-
tinued to suffer, with sales down 14.9%
to 68.9 million units. In 2002, indie stores
were down 21% to 81 million units.

The only sector to grow in 2003
was nontraditional, which includes
sales through TV and 800-numbers,
concert halls, catalogs, online and
some record club activity. That cate-
gory tallied 26.1 million units, up
14.8% from the 22.7 million it had
the previous year.

Breaking out albums sold through
stores another way, the chain cate-
gory—which includes consumer
electronic retailers like Best Buy and
book stores like Borders, as well as
traditional record retailers like Trans
World and Musicland—account for
50.6% of sales, while mass merchants
comprise 35%, independents 10.5%
and nontraditional 4%.
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Too Many Acts Over The Last
Three Years Are One-Hit Wonders'

BY BRIAN GARRITY

EMI was the odd man out of the major-label consolidation wave
last year, but to hear chairman/CEO Alain Levy and vice chairman
David Munns tell it, there’s more to the business than market share.

The company is pointing to its most recent financial results—
along with a core of key artists—as proof that it doesn't need a dance
partner to survive,

In an exclusive interview with Billboard, Levy and Munns play
down the significance of the lost bid for Warner Music Group, stress
the need for strong A&R and bemoan the industry's obsession with
market share.

Q: How much does it hurt EMI that it didn’t win the Warner
Music Group bid?

A: Levy: We were very clear from when these merger talks start-
ed that we had a vision for EMI. A merger would help speed it up,
but in no case was it essential for us. We want to build what we
think is a different music company. My friend here—{gestures
toward Munns]—had a very nice analogy: EMI is a stagecoach.
We have two horses. A merger would allow us to have four horses
and go faster.

Munns: People say, “What’s plan B?" There is no plan B. There’s
plan A, and Warner would have made it a bigger plan A.

Q: So where does this leave the company?

A: Levy: We're building a company around people and around
artists. It takes a long time. Normally, it takes around five years.
We're two years in. Yes, it would have been nice to have had syn-
ergies. But it also would have meant a year to a year-and-a-half in
front of the antitrust authorities—an outcome of which wasn’t
clear at all. So from that point of view, we are ahead of the game.

Q: How do you compete against competitors with larger mar-
ket share?

A: Levy: A lot of my competitors are focused on unprofitable

market share. That seems to be the trademark of the industry.

Meanwhile, we've been called cost-cutters. We're not cost-cutters.

We've just cut waste. So, yes, we've cut our marketing costs quite

dramatically. But that doesn’t mean we sell one record less.
Munns: And we have a lot fewer bad habits.

Q: What constitutes bad habits?

A: Levy: One of the bad habits of the industry is having, in order
of importance, executives, artists and then, very far down the list,
the shareholders.

Because we are a public company, we know we work for the
shareholders. And because we are a creative company, we work
for our artists. Lastly, we take care of our executives. And on the
employee front, that doesn't mean we're not taking care of them.
But we're taking care of them in a different way. We've changed
our compensation system so that it’s target-related.

Q: How is that different from your competitors?

A: Levy: Some industry bonuses are based on market share.
Market share is what the strategic direction of those companies is
all about—which has become the strategic direction of the indus-
try. And that has caused most of the problems.

Market share doesn't matter at all. Look at Nielsen SoundScan
and how our market share is made up: the Beatles, Norah Jones,
Coldplay, Chingy. They're long-term artists and generally, they
sell on a worldwide basis. The quality of our market share is great.
The result is that for the second year in a row, our American com-
pany is going to be substantially profitable.

Q: So it’s hits that are important, not scale?

A: Levy: It's something different—it’s the quality of the hits that
are important. The question is: Are you building a long-term
viable artist’s career?

Q: How are you focusing on quality?

A: Levy: We're devoting a lot of time to working on the second
and third albums.

Munns, left, and Levy.

A Q&A With David Munns
and Alain Levy

Alain Levy: Recent Career Highlights
2001: Named chairman/CEQ, EMI Music Worldwide
1998: Consultant and media investor
1991: President/CEQ, PolyGram Worldwide

David Munns: Recent Career Highlights
2002: Added chairman/CEQ, EMi Music North America
2001: Named vice chairman, EMI Music Worldwide

1998: Manager, Jon Bon Jovi

Too many acts in the industry over the last three years are one-
hit wonders. We aren’t creating longstanding artists. It's another
disease of the industry. When you are in a market-share race, you
need a lot of releases, and then you tend to treat the artists like
commodities. Yes, piracy is a problem. But if the industry had 10
10-million sellers on a consistent basis, we would be in much bet-
ter shape. It’s the artists—the stars—who create the consump-
tion.

Q: Virgin Records has seen a lot of change in the past year-and-
a-half. How do you feel about the label’s progress?

A: Munns: We need to be patient with Virgin. We're starting to

build a very nice roster. Virgin was not in good shape 18 months
ago. It was on the wrong coast. [t was a mess. We're reinventing
it, basically. We haven't put out many records [in 2003]. Next year
you'll see Janet and Lenny and N.E.R.D. and Courtney Love. I
don't believe these things are turned around overnight. The A&R
process is a three- to five-year process—more five than three.

Q: If you're not planning to merge with another major, are
you looking to grow the company through smaller acquisi-
tions?

A: Levy: If it fits with our business philosophy and our need for
repertoire, yes, we'll go for it. But most of the time, acquisitions
are done to acquire market share—market share you are inca-
pable of creating yourself. That can be a very expensive game.

L4 . . . .
Q. Is there any interest in shared back-end services with one
or more of the other majors?

A: Levy: We are taking a totally different approach. Over three
years, we're investing between £75 million and £100 million in
technology, which will totally change the way the company is
operated. It will result in us being fully digital in everything
from recording to selling. It also will result in massive cost sav-
ings.

Q: There are rumblings that you are entertaining offers for
Caroline Distribution. Are you planning to sell it?

A: Munns: We've had a couple of approaches about Caroline.
I've made no decisions there.

Levy: What is more important for us than holding Caroline is
having permanent contact with the independents. They tend to
be close to their artists. They are going to have an important
role to play if we are going to have the 10 10-million sellers that
the industry needs.

Q: What do you think of Universal Music Group’s new pric-
ing strategy?

A: Levy: There's a lot of consultation needed before we take a
position. The real question is: What is the value proposition?
With Norah Jones, nobody ever mentioned the price, but 6 mil-
lion people bought it. We have a Coldplay DVD/live record
which is hot all over the world. I suspect the consumer consid-
ers it a valuable proposition.

Munns: With Norah Jones, we sold the first 1 million records
around the world at a developing-artist price to get people to
give it the benefit of the doubt in their purchasing decisions.
Then we put the price up. You didn’t hear all the other people
that bought it crying foul.

Q: What'’s your take on the rising popularity of digital-track
sales? How concerned are you about the shift to a more sin-
gles-based business?

A: Levy: You have two issues: substitution of physical sales with
digital sales and substitution of illegal digital downloads with
legal digital downloads. The suggestion is that substitution from
physical to digital might result in going from an album market
to a track market. It could be. But we do not know at the present
time what the size of that market is going to be. If we get 20% to
30% of the illegal downloads, which is colossal in numbers,
probably the market will be bigger and better than it is today.

Q: So you're not concerned that the album format could be
under fire in the digital world?

A: Levy: If you build brands, if you build artists like Coldplay,
people will want everything from that artist. If you build com-
modities, then they will buy just commodities.
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