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11 Rockin’' Radio
Switchfoot is one of a variety
of bands that is making its
breakthrough at modern
rock radio.

39 Going Platinum

Platinum Star Sean Paul is
honored for putting dancehall
in the spotlight with his
sophomore set, “Dutty Rock.”

86 Still Rolling

In a rare interview, Rolling
Stone’s Jann S. Wenner talks
about his magazine inThe
Last Word.

WMG Speeds Into New Era

1,000 Jobs Going; Fresh A&R Sources Sought

BY ED CHRISTMAN

NEW YORK—The remaking of the
Warner Music Group is in full swing.

Within hours of closing the deal to
buy WMG from Time Warner, a new
senior management team began tak-

ing the music company apart and put-
ting it back together again.

The changes started with the news
that 1,000 employees would be cut
worldwide, including such high-profile
executives as Atlantic Group co-CEO

(Continued on page 85)

Sperling Pleased With ‘Smart Buy’

BY ED CHRISTMAN

NEW YORK—Just four days after the
$2.6 billion acquisition of Warner
Mussic Group, one of the key members
of the buvout team valued the music
company's assets at $3.5 billion.

Scott Sperling, managing director
of Thomas H. Lee Partners, made that
assessment in a keynote address at the
third annual Billboard Music &
Money Symposium, held March 4 at
the St. Regis Hotel here.

(Continued on page 85)

99US $8.99C

T

Insurance Crisis
Lingers For Biz

Many Artists Lack Coverage
BY CHRIS MORRIS

Utterly
Usher |

BY GAIL MITCHELL

Usher’s current single, “Yeah!,” was sent to clubs in
December solely to whet fans’ appetites.

Although it was never promoted to the mass
market, the song has been No. - on The Bill-
board Hot 100 for three weeks and has
turned into the perfect setup for the
singer/songwriter’s new album,
“Confessions,” due March 23.

“When we came back after the
holidays, ‘Yeah!” had taken on a life
of its own,” Arista VP of urban
marketing Phitlana Williams
(Continued on page 84)

LOS ANGELES—Friends held a benefit for Tony
Thompson at the Hard Rock Café in December.

Thompson, one of the best-known drummers of
the ’70s and '80s,
was diagnosed with
renal cell cancer.
Doctors removed
one of his kidneys,
but by then the can-
cer had spread to
his lungs and liver.
After receiving ex-
pensive emergency-
room care, he died
Nowv. 12.

Thompson was Ar——, ¢
uninsured. TONY THOMPSON

“He couldn't afford it,” says his widow, Patrice
Thompson. “When I met him, he had no money.”

PITCHING A BITCH

Patrice now faces hospital and medical bills that
she calls “astronomical.”

A contribution from MusiCares, the charitable
arm of the National Academy of Recording Arts and
Sciences (NARAS), and $6,000 raised by the Hard
Rock benefit have done little to defray the debt.

(Continued on page 84)

ON MARCH 9, 1949, DEAN MARTIN MALCE A SPECIAL TRIP TO NEW YORK
TO RECORD A NEW SONG, "DREAMY OLD NEW ENGLAND MOON”, FOR
CAPITCL RECORDS WRITTEN BY PHILADELPHIA COMPOSERS, MORTY
BERK, FRANK CAPANO & MAX C. FREEDMAN. THE SONG IS CURRENTLY
“THE CAPITOL YEARS”, WITH

INCLUDED IN MARTIN’S CD RELEASE,
PAUL WESTON & HIS ORCHESTRA AND THE MARTINGALES AND ALSO IN
NUMEROUS OTHER CD CONFIGURATIONS THROUGHOUT THE WORLD.
THE PUBLISHER IS CAPANO MUSIC OF GIBBSTOWN, NEW JERSEY.

ADVERHSEMENT
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Top of the News

5 Radio programmers feel the
chill effect of FCC and congres-
sional scrutiny.

6 DRT Entertainment plans to
become a haven for such former
major-label acts as Lit and Seven
Mary Three.

Music

11 The Beat: Matchbox Twen-
ty’s Rob Thomas and Creed’s
Scott Stapp are working on debut
solo projects.

12 The Classical Score: Con-
ductor Semyon Bychkov and his
musicians feel liberated by label
Avie’s flexibility.

13 Movies & Music: “The Lord
of the Rings: The Return of the
King” rules the music categories
at the 76th annual Academy
Awards.

14 In The Spirit: James Rober-
son attributes JDI Records’ success
to fulfilling a Sunday-morning-
worship niche ignored by others.

28 Touring: The International
Assn. of Assembly Managers

Tourng
Monthly

SPECIAL ISSUE BEGINS ON PAGE 29 |

LA OREJA DE VAN GOGH

coordinates district meetings to
make them more effective.

35 R&B: Skor Entertainment
breaks into TV through a partner-
ship with the Ladies Professional
Golf Assn.

36 Beats & Rhymes: Jacki-O
joins the ranks of such female
MCs as Lil’ Kim, Foxy Brown and
Trina with her single “Nookie
(Real Good).”

49 Latin: Best-selling Spanish
act La Oreja de Van Gogh sets its
sights on the States.

50 Beat Box: A good track
listing and Ultra Records’ grow-
ing name recognition are credit-
ed for the steady sales of “Ultra
Trance:3.”

52 Country: Richard Weize’s
Bear Family Records compiles

QUOTE OF THE WEEK

® John Hogan was applauded for pulling
Howard Stern off the air as if he heard the

is set to pull off one of the quick-
est Chapter 11 reorganizations in
the industry’s history.

Global

65 Japanese label executives
are looking to ring tunes as their
next revenue source.

67 Global Pulse: Sasha’s spoof
group, Dick Brave & the Back-
beats, is no joke on the charts.

Programming
81 Tuned In: Radio: Satellite
radio may win listeners that are
dissatisfied with sanitized terres-
trial fare.

such quality boxed sets as Floyd
Tillman’s “I Love You So Much It
Hurts.”

64 Words & Music: BMI’s
“Songwriters Way With Words”
panel at the South by Southwest
Music Conference will feature
Charlotte Martin, who will also
perform at the confab.

Features
34 Boxscore
55 Billboard Picks
62 The Billboard BackBeat
62 Executive Turntable
64 Studio Monitor: Neal 66 Hits of the World
Pogue discusses the approach he 69 C(lassifieds

took to mixing tracks on André 71 Charts
3000’s “The Love Below.”
ove below 71 Chart Beat

Retail 71 Market Watch

57 Kid Rhino and Mattel's“Bar- 82 Mileposts

bie Hit Mix” CD contains sing- 86 The Last Word
along versions of hit songs.

58 The Indies: Forte Distribution |
caters to the adult demographic. if 'y

59 Retail Track: Tower Records

show for the first time last Monday morning.’

ED SHANE, SHANE MEDIA SERVICES
Page 52
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| love music too much to watch it
suffer because of illegal downloading.
If you feel the same, show your
support - download legally.

JOSHUA BELL
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Roxio’s Gorog
talks about
Napster’s
U.K. launch

ofront

TOP OF THE NEWS

7

UMSA
president calls
Universal’s
joint venture
with China’s
SMG
“powerful”

&

‘Schindler’s List
Comes To DVD

BY JILL KIPNIS

LOS ANGELES—Renewed public attention
to such issues as anti-Semitism and the Holo-
caust may garner big consumer interest in
the March 9 DVD release of “Schindler’s
List” (Universal Studios Home Video).

“The fact that this is a best picture win-
ner that hasn’t been available on DVD
before will equate into high demand,” says
Vince Szydlowski, senior director of prod-
uct for the Los Angeles-based Virgin Mega-
store chain. “It will also touch a chord with
a lot of people with all of the discussions
regarding ‘The Passion of the Christ,” ” the
controversial Mel Gibson release.

Retailers believe the title will experience
strong sales over time as an anticipated cat-
alog title for fans of moviemaking.

Brian Lucas, spokesman for Minneapo-
lis-based Best Buy, calls “Schindler’s List”

a “real prestige piece to own. It’s not light
fare you just pop in and watch, but it’s good
to have in your collection if you are a movie
buff. We have high expectations.”

“Schindler’s List,” a seven-time Oscar
winner that counts the best picture and
best director (for Steven Spielberg) awards
among its prizes, explores the story of
Oskar Schindler. A Nazi party member,
Schindler employed 1,100 Jews in his
crockery factory during the Holocaust and
saved many of their lives by keeping them
from the death camps.

The film stars Liam Neeson as Schindler
and features performances by Ben Kingsley
and Ralph Fiennes. Spielberg shot the movie
almost entirely in black-and-white.

The DVD will be available for $26.98 in
a full-frame or widescreen version. It fea-
tures a 77-minute documentary called

(Continued on page 69)

BY BRAM TEITELMAN

It all started with Janet Jackson’s breast.
The singer’s “wardrobe malfunction” at
the Super Bowl put the Federal Communi-
cations Commission on the warpath to
stamp out indecency and hold congressional
indecency hearings.
As the federal storm gathered, Clear Chan-
| nel led radio’s self-regulation on the issue. It
fired longtime Florida-based morning host Todd
“Bubba the Love Sponge” Clem and pulled

Radio Reacts To

Indecency Flak

Howard Stern’s syndicated morning show from
the six Clear Channel stations carrying it.
Clem’s program was cited by the FCC in a
recent $715,000 indecency fine against Clear

Channel in January. ;
Viacom-owned Infinity—the company from
which Stern’s show originates—also reacted.
Infinity executives John Sykes and Joel Hol-
lander issued an internal memo Feb. 18 out-
lining the FCC’s current definition of inde-
cency and mandating that any show with live
(Continued on page 82)

—

David

BY LEILA COBO

The TV reality shows that dominate the musi-
cal landscape of many countries are by defini-
tion local phenomena. The artists they spawn
rarely step beyond their locally honed fan bases.

Then there’s David Bisbal.

The 24-year-old, a finalist in Spain’s first edi-
tion of TV reality show “Operacién Triunfo,” has
released a sophomore album whose early suc-
cess in multiple countries points to a bona fide
international career.

“Bulerfa” (Vale Music/Universal), released
worldwide Feb. 10, debuted at No. 1 on Spain’s
sales charts. What’s more, it came in at No. 5
on the Billboard Top Latin Albums chart (where
it is No. 9 this issue) and No. 1 in Argentina.
And Bisbal’s debut album,
“Corazon Latino,” which has
already sold more than 1 mil-
lion copies in Spain, soared
to No. 4 on that
country’s
sales chart,

Operacion

Bisbal

Spanish Idol Builds Global Following

nearly two years after its release.

TV reality shows have resulted in extraordi-
narily successful artists in such countries as
Argentina (Bandana and Mambru), Brazil
(Rouge), Mexico (Yahir and Nadia, among oth-
ers) and Spain (Bisbal, Bustamante, Chenoa).

In Spain alone, “Operacién Triunfo” acts have
dominated the charts for the past two years.

But among all of these, the only one who has
been successfully exported to multiple coun-
tries is Bisbal.

Part of the overseas success has to do with the
fact that his solo career, unlike that of most TV-
born acts, was conceived from the beginning as

(Continued on page 83)

4" Bisbal’s sophomore album is
< cementing his reputation as a bona
fide international act.
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Legit Content Must Increase

Forum Finds P2P Offerings Still Dwarf Legal Download Services

BY CHRISTOPHER WALSH
and BRIAN GARRITY

NEW YORK—Commercial digital mu-
sic services still don’t have enough con-
tent to effectively compete with peer-
to-peer networks, the chief lobbyist for
the digital music business says.

In a keynote address at the recent
Digital Music Forum in New York, co-
sponsored by billboard.biz, Digital
Media Assn. executive director Jona-
than Potter said that to keep pace with
P2P, commercial services need to
grow their catalogs from 500,000
songs to in excess of 1 million tracks.

“If royalty-paying services are to
compete more effectively with online
black markets, the amount of available
online music must double and triple
quickly,” he said.

Potter said that to grow the avail-
ability of commercial content online,
there needs to be easier rules for
acquiring publishing licenses. He also
called on artists not represented in
commercial services to make their
music available for distribution online.

“Too many prominent, wealthy
recording artists are only giving lip-
service to this cause,” Potter said.
“Every day these artists delay putting

their music on royalty-paying serv-
ices promotes piracy of their own
music and others and harms com-
mercial services and the music
industry at large.”

Recent successes exemplified by
Apple Computer’s iTunes Music Store
and other services still represent a
tiny fraction of overall downloading
activity, attendees noted.

CONTENTIOUS ISSUE
Despite ongoing demands for the
compulsory licensing of catalogs
among advocates of commercializing
P2P, it remains a contentious issue.

In another session—"“Can the Music
Industry Profit From Legitimate Uses
of P2P?”—Jim Griffin, CEO of Cherry
Lane Digital, said it is unrealistic for the
industry to expect to sell music online
that P2P networks give away for free.

“It’s not just our task but our oppor-
tunity, our responsibility, our obliga-
tion to license what’s going on [so we
can| put that money into the pockets
of the artists and creators who make
those things,” he said.

Adam Eisgrau of advocacy group
P2P United added, “It’s essential that
we have this discussion in a meaning-

(Continued on page 83)
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FORMER RCA ACT LIT HAS ENTERED A JOINT VENTURE WITH DRT AND NITROUS RECORDS

Execs Build New Label
With Established Acts

BY CHRIS MORRIS

DRT Entertainment, the new label
started by industry veterans Derek
Shulman, Ron Urban and Ted Green, is
seeking to become an independent
haven for former major-label talent and
developing acts alike.

New York-based DRT is

right now because they’re not multi-
platinum, but they’re very viable and
vital and will come back . . . and be as
successful, if not more successful, than
they were at the majors.

“By the time that happens, we’re
going to be looking at smaller and
unknown acts to go alongside them, to

develop artists.”

being distributed by Na-
varre Entertainment Media
in New Hope, Minn.

The label has already
issued “I Didn’t Get Where
1Am,” an album by former
Squeeze vocalist Chris
Difford, and “Adam’s
Apple,” a new collection
by singer/songwriter John
Wesley Harding.

“You Made Me,” the solo
debut of ex-Buckcherry
vocalist Josh Todd, is due
March 9; metal act Clutch’s “Blast
Tyrant” arrives March 30. The coming
months will bring albums by Seven
Mary Three (May), Lit (June) and Edwin
McCain (June).

Shulman says, “I do think it’s a
model that will work, not can work—
having artists who are not ‘prime time,’
as it were, anymore for other labels

SHULMAN: ‘IT'S A MODEL
THAT WILL WORK®

Lit arrives at DRT
after two albums on RCA
that sold 1.4 million and
165,000, according to
Nielsen SoundScan. The
Fullerton, Calif., band
secured its release from
RCA after a regime change
at the label and is doing a
joint-venture with DRT and
Gary and Steve Richards’
Nitrous Records.

Lit guitarist Jeremy
Popoff says, “From a busi-
ness standpoint, being a joint venture,
we could make 10 times as much
money selling 10 times fewer records
... If this thing flies, everybody’s laugh-
ing. If it doesn’t, even if it sells 150,000
records, everybody’s making money. It’s
just much more efficient this way.”

Shulman says DRT was estab-
(Continued on page 83)

!

House Cans CARP,
Creates Rate Panel

BILL HOLLAND

WASHINGTON, D.C.—Copyright
holders and music and movie users
say they are delighted that the
House of Representatives passed the
Copyright and Distribution Reform
Act March 3.

They say the new bill will bring
greater professionalism and efficiency
to the establishment and distribution
of statutory license royalty rates, ben-
efitting all parties. It now goes to the
Senate for expected passage.

Under the new bill, H.R. 1417, a
panel of three full-time administrative
law judges would adjudicate whenev-
er private negotiations fail to establish
rates or distribute royalties. The panel
would govern the commercial use of

such copyrighted works as movies and
music, including Webcaster digital
royalty rates. The judges will be paid
$125,000 per year.

“It’s terrific,” says John Simson,
executive director of SoundExchange,
the artist-label collection agency for
digital Webcaster royalties. “There will
be judges experienced in copyright
law. And people will be able to partic-
ipate without the fear of having to pay
huge arbitration costs.”

The bill would replace the part-time
Copyright Arbitration Royalty Panel
(CARP), initiated by Congress in 1993.

Rep. Lamar S. Smith, R-Texas,
chairman of the House Subcommittee
on Courts, the Internet and Intellec-
tual Property, sponsored the bill. Rep.

(Continued on page 82)

Medina
Countersues

Martin

BY LEILA COBO

Angelo Medina, the Puerto Rican
empresario who managed Ricky
Martin for 12 years, hasfiled a $63.5
million countersuit against his for-
mer client, alleging breach of con-
tract, unjust enrichment and pain
and suffering.

“I've been forced into doing this,”
Medina tells Billboard, noting that
he will donate any money he wins
from the suit to charity. “This is a
moral issue, not a business issue.”

Medina’s suit, filed March 3 in
Superior Court in San Juan, Puer-
to Rico, is in response to an action
Ricky Martin Enterprises (RME)
filed against him Feb. 17 in New
York Supreme Court. RME is head-
quartered in San Juan.

In his suit, Martin seeks $2.5
million from his ex-manager for
“unearned management com-
missions through the assertion of
claims for unjust enrichment,

(Continued on page 83)

Napszg Takes First Euro S teps

BY PAUL SEXTON

LONDON—Roxio chairman/CEQ Chris Gorog says the
European launch of the company’s Napster 2.0 online music
service will take place in the United Kingdom before the end

of summer.

The arrival of the service in Europe will hap-
pen “the sooner the better, as far as we're con-
cerned,” says Gorog, who is also chairman/CEQO

of Napster.

He says the introduction of Napster 2.0 across
the region—its first move outside North America
—will likely happen on a “country by country”
basis, coordinated from its European headquar-

ters in London.

“It’s our goal to have localized programming in
each region,” Gorog says, “and that really suggests
they will not all roll out on the same day.”

Much industry speculation about a launch date in the first

fair in January in Cannes (Billboard, Feb. 7).
During a Q&A session that he chaired, Gorog confirmed

GOROG: SERYICE WILL
BOW BY SUMMER™S END

half of 2004 followed Gorog’s appearance at the MIDEM trade

that Napster was looking to enter European markets this year.

Gorog says Napster is “still working with labels and pub-
lishers” on copyright clearance issues. “These rights in some
regards weren’t granted originally from the
artists, so it’s a smorgasbord of challenges to go
back and get everything together.”

Because of its policy of programming services
locally, Napster will “certainly be paying strict
attention to the charts in the U.K.,” Gorog says.
“What’s hot, what people are interested in. We'll
probably try very hard to get a lot of live con-
tent created from the UK., for the UK.”

That content, Gorog says, will mirror that of
Napster’s U.S. subscription offering, for which
artists visit the recording studio in the
company’s Los Angeles headquarters “three or
four times a week” to cut exclusive material.

(Continued on page 70)
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NEVWSLINE

THE WEEK IN BRIEF

Nielsen Music, which supplies chart data to Billboard through Nielsen
SoundScan and Nielsen Broadcast Data Systems, has promoted three
key executives. Nancy Wagner is named East Coast senior VP/GM, Mark
Tindle becomes West Coast senior VP/GM and Abbe Frank gets the post
of senior VP of product development and client relations. Wagner was
one of the original BDS staffers in Los Angeles when the company
launched in 1990. Most recently, she served as GM of Nielsen Sound-
Scan/Nielsen BDS, East Coast. Tindle has been with Nielsen Sound-
Scan/Nielsen BDS since 1999, most recently as West Coast GM. Frank
has been with SoundScan since 1999 as director of product develop-
ment in New York. All three executives report to Rob Sisco, president of
Nielsen Music/COO of Nielsen Entertainment East Coast operations.

The Walt Disney Co. board said March 3 that it separated the positions of CEO
and chairman at the entertainment conglomerate the same day that 43% of
shareholders voted against re-electing chairman/CEQ Michael Eisner to the
board. The Disney board, meeting in Philadelphia after a contentious share-
holder gathering, said it had elected former U.S. Senator George Mitchell
chairman by a unanimous vote. Eisner will continue as CEQ. Mitchell had
served as Disney’s lead independent director; 24% of shareholders voted
against his re-election at the annual meeting. REUTERS

After casting a critical eye on the prospects of Clear Channel Entertainment in
a previous analysis, equity research firm William Blair & Co. admits it was
“surprised by the organic growth of Clear Channel’s live entertainment divi-
sion” in a recent report. Last fall, William Blair & Co. issued a report that
stated it would “view favorably a sale of the [entertainment] division” of Clear
Channel Communications (Billboard, Oct. 25, 2003). The new report, which
analyzes fourth-quarter 2003 performance, states, “Pro forma revenue [for
CCE] increased 2%; we had modeled a decrease of 10%.” The report goes on
to say that “expense growth lagged revenue growth, and the division’s mar-
gin increased to 3.5% from 2.2%.” Overall Clear Channel numbers also
exceeded estimates. RAY WADDELL

A suit that Ruben Blades filed against his former record and publishing com-
panies is set to go to trial March 8 in New York federal court. The suit
against Fania Records, Vaya Records, Musica Latin Internacional, Vaya Pub-
lishing, Fania Publishing, Vev Plub and Sonido includes multiple counts
against the companies. All companies are or were part of the Latin music
enterprise owned by the late Gerald Massuci, who recorded some of the
biggest names in the genre. In the 1970s, Blades signed to Fania Records
and released some of his most famous recordings under the label. Among
other things, the suit claims failure to pay recording royalties, failure to pay
publishing royalties and copyright infringement. Blades also alleges that
several of the companies named in the suit unlawfully exploited composi-
tions that he owns in full. In 1984, Blades filed a similar complaint, and all
parties reached a settlement in 1985. Blades claims the defendants have not
adhered to the court-ordered terms of the settlement. Sony/ATV has admin-
istered Blades’ publishing since 2000. LEILA COBO

Digital-music service provider Loudeye has acquired Overpeer in a stock swap
valued at $4 million. Seattle-based Loudeye, which provides online retailers
with music services including downloads and streaming radio, plans to mar-
ket Overpeer’s anti-piracy technology as a way to track music being swapped
on peer-to-peer networks, block file swapping and promote legitimate con-
tent. Overpeer is a leader in distributing decoy files over P2P services, a prac-
tice commonly known as “spoofing.” Labels are increasingly populating P2P
networks with such phony files in an attempt to stymie unauthorized down-
loading of music content. BRIAN GARRITY

Sen. Judd Gregg, R-N.H., disagrees with the ruling by the Federal Communi-
cations Commission last month allowing new low-power FM stations in
urban areas with existing FM stations. In his March 2 letter to chairman
Michael Powell, Gregg takes the FCC’s outside study by the Mitre Group to
task, saying several “technical and methodological errors” in the study hide
that interference would be a problem in some cases. BILL HOLLAND

Production of Tobias electric basses has returned to the United States with a
new line of instruments handcrafted in Conway, Ark. Originally made by
luthier Mike Tobias in 1977 in Orlando, Fla., the company changed hands,
and production moved to Asia. The new Tobias basses, which feature Bartoli-
ni electronics, exotic wood combinations and neck-through-body construc-
tion, will be made in the facility previously used for production of Baldwin
grand pianos. CHRISTOPHER WALSH

While total U.5. music ship-
ments were dinwn 7.2% last year, a
strong fourlh quarter at retail
helped stem the tide,

According Lo ligures released
March 4 by the Recording Industry
Assn. of America, the 1.3, industry
shipped 794.4 million units last
year to all channels including divect
and special markets. On a dollar
basis, the decline was 6%, with
shipments valued at $11.9 billion.

At retail, a strong fourth quarter
saw shipments rise 5.5% to help
reduce the overall year-end decline
to 2.7%, with shipments totaling
658.2 million units.

On a value basis, retail ship-

RIAA: Q4 Offset 2003 Losses

ments totaled $11.1 hillion,
4.3% behind the 2002 total of
§11.6 billion.

CI unit shipments to retail
markets decreased 3% in 20053;
GO9S million units were shipped

LATE-BREAKING NEWS

in 2003, and 625.4 million units
were shipped in 2002,

This decrease equates to a 5.1%
decline in suggested list dollar
value in 2003,

Shipments of CD singles (m-
proved significantly, up 85.5% from
2002, In 200K, 8.3 million units
were shipped and in 2002, 4.5 mil-

lion were shipped. This represents
a dollar value increase of 84%,
equaling $35.9 million.

The three-year decline (2000-
2003 of music unit shipments is
now 26%, and the value of those
units declined 17.2% since 2000,
according to the RIAAL

The report shows the popularity
of newer music formats, The music
video category, dominated by the
LVD format, demonstrated signif-
icant growth to 19.9 million units,
up 35.6%.

Figures for other emerging for-
mats, such as digital downloads,
were not included in the report,

ED CHRISTMAN and BILL HOLLAND

SUM-Thing New In China

Universal Partners With Shanghai Media Group

BY SCOTT MURPHY

HONG KONG—The launch of the
first joint venture between a main-
land China media company and an
international music company has
given Universal Music a new route to
Chinese consumers.

Universal Music Asia Pacific (UMAP)
and the Shanghai Media Group (SMG)
announced Feb. 27 that they have
tearned to launch a new entertainment
company called SUM Entertainment.

SMG is mainland China’s second-
largest media conglomerate. It oper-
ates TV and radio stations, magazines,
newspapers and Web sites and owns
sports teams.

SUM Entertainment will be based in
Shanghai and focus on mainland artist
and repertoire development. Artists
signed to SUM will have their output
released in China on an as-yet-un-

—d

HUIL: VENTURE 15 A ‘POWERFLL COMBINATION

named imprint, to be distributed
through SMG.

The teaming of the two companies
is a “powerful combination,” Hong
Kong-based UMAP president Harry
Hui says.

“The primary goal for us is to create
good music in China first,” Hui ex-
plains. “We'll look for the best artists in

all genres; we're genre-agnostic.” Long
term, Hui says the new company will
aim to export and market the best of its
artists overseas.

Hui cites the regional success of the
pop/traditional Chinese music cross-
over act 12 Girls Band as an example
of what artists from mainland China
can achieve. The Universal Music
Hong Kong signing has shipped more
than 2 million units to date of its self-
titled 2003 debut album in Japan,
according to the label, plus a further
200,000 units in the rest of Asia.

ARTIST DEVELOPMENT

Former UMAP regional marketing
director Carol Choi heads SUM En-
tertainment as GM, based in Shang-
hai. Her appointment is effective
immediately, and she will report to
the SUM board. SMG holds a 51%
(Continued on page 83)

Rose Garden Plows Ahead Amid Ch. 11

BY RAY WADDELL

Oregon Arena Corp., the company
that operates the Rose Garden Arena
in Portland, Ore., filed for Chapter 11
bankruptcy protection Feb. 27 in U.S.
Bankruptcy Court for the district of
Oregon. But arena officials say oper-
ations will be unaffected.

The company claims losses of
nearly $20 million since the 20,000-
seat showplace arena opened in
1993, with debt service hammering
the building’s profitability.

“The bottom line is, this is a busi-
ness reorganization,” says Jay Isaac,
senior VP of sales/marketing for the
Rose Quarter complex.

Arena officials have cited an unten-
able financing plan and unsuccessful
negotiations with bondholders as the
culprit for the bankruptcy filing.

“We have a $155 million con-
struction loan at 9% interest, so our
current payments are 2172 times
what comparable single-tenant
buildings in the country are paying,”
Isaac tells Billboard.

The company had been sched-
uled to make a $3.2 million inter-
est payment March 1. The arena
was built for $267 million, includ-
ing the $155 million construction
loan from 12 institutions.

The Rose Quarter complex in-
cludes the Rose Garden Arena, the

13,000-seat Memorial Coliseum and
a theater configuration in the arena
billed as Theatre of the Clouds.
“OAC remains manager of the
buildings, and it’s business as usual for
the promoters,” Isaac stresses. “This
is a successful arena that does a lot of
business. Qur problem is on the costs
side, mainly the debt payment.”
After filing on Friday, Isaac says,
the Rose Garden hosted a Clear
Channel Entertainment motorsports
event during the weekend. “We wired
them their money on Monday, just
like they asked us to,” Isaac says.
Oregon Arena Corp. is wholly
owned by Microsoft co-founder Paul
(Continued on page 70)
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here’s one thing about common

sense, early-20th-century humorist

Will Rogers often remarked, “It
ain’t common.”

In a sentence, that explains the fun-
damental flaw in a new report by the
Committee for Economic Develop-
ment (CED), a Washington think tank
that specializes in economic develop-
ment issues.

It defies common sense.

The report attempts to address the
conflict between those who create intel-
lectual property and those who are
deemed “users” of intellectual property.
Stripped of its academic niceties, howev-
er, it's really about Internet piracy.

As Washington think tanks go, the
CED carries some weight; it was creat-
ed after World War II to find ways to
transform the wartime economy into a
peacetime economy. Today, it claims to
promote economic growth, largely by
identifying market solutions to eco-
nomic problems.

The report is gaining far more currency
than it deserves because its conclusions
are being widely misinterpreted.

Last week, for example, The New York

Times cited the CED report in a story
proclaiming that entertainment indus-
try efforts to protect copyrighted mate-
rials were “bad for business and for the
economy.” The report, of course, doesn’t
say that at all. It simply raises red flags
about the dangers of imposing govern-
ment mandates on technology or enact-
ing stricter copyright laws.

Fearing that any effort to rush new
laws onto the books might pose a risk

The study assumes that
because illegal file sharing
is possible, it should be
considered viable.

to innovation and economic growth,
the report calls for a two-year morato-
rium on any such effort. Then, ostensi-
bly cooler heads will have the time to
find a “consensus” on the best way to
balance the right of creators to benefit
from their work with the public’s right
to use it.

Nothing controversial there; but
where it deviates from common sense is

CUT A
CUSTOMER,

port Lacks Logic

in a couple of the underlying assump-
tions on which it bases its conclusions.

For one, the study assumes that just
because illegal file sharing is possible, it
should be considered viable. Since it
exists in conflict with copyright law, it’s
the law, not the technology, that needs
to be re-examined. In other words, tech-
nology, no matter how questionable its
use, gets the benefit of the doubt.

The issue has never been about the
technology, but about how it is used
and the most efficient way to curb ille-
gal activity.

Secondly, the study assumes that any
attempt to regulate file sharing could
theoretically threaten innovation and
therefore economic development. But
what about the economic development
and innovation that file sharing has
already put at risk in a real and tangi-
ble way?

The music industry already has lost
tens of thousands of jobs, and the film
industry is standing at the edge of the
very same abyss. As a result, it's become
increasingly difficult for the industry to
innovate and develop new artists.

Where is the common sense in that?

Does something make you jump and shout? Write a letter to the Editor! Mail to Keith Girard, Editor-in-Chief, Billboard, 770 Broadway, 6th Floor,
New York, N.Y., 10003, or e-mail to letters@billboard.com. Include name, title, address and phone number for verification. Letters should be concise
and may be edited. Names can be withheld, if requested, at the discretion of the editor. All submissions published shall become the sole property of

Billboard, which shall own the copyright in whole or part, for publication.
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Helpful Guidelines On How Artists Can Protect Themselves

Musician: Your Band Is A Business

it, you’ve got to run your band

like a business. There are
important benefits to setting up
and maintaining a business struc-
ture for your band.

Here are some of those benefits
and the procedures for making your
band a business enterprise:

Protect your band’s

I f you’re serious about making

registration is available at uspto.gov.

Make sure all of your band’s
songs have copyright protection.
Full federal registration with the
U.S. Copyright Office is always
advisable. Yes, you can do the
“poor man’s copyright” and mail
yourself a CD of songs to prove the
creation date.

name. Before investing a
lot of time and money in
your band’s name, you
should investigate whether
another group is already
using that name.

Start by doing an in-
depth Internet search. Also
check out Billboard’s
annual International Tal-
ent & Touring Guide. Once

Taking
Issge..

By Donald R. Simon

you are reasonably sure

that no other group is using your
band’s name, consider applying for
federal trademark protection.

A federal trademark (or in this
case, a service mark) gives your band
exclusive rights to the name
throughout the United States. Online

However, federal copyright regis-
tration, among other things, allows
you to bring suit in federal court and
receive certain statutory damages if
infringement is proved. You can get
more information and download
forms at copyright.gov. Use Form SR.

Obtain a business license and a
federal tax ID number. The exact
procedure for acquiring a business
license is available by contacting
the city or county licensing agency
near you. Most forms are available
online. For a federal tax ID number
(or FEIN), go to irs.gov and down-
load Form SS-4.

File it with your local IRS office.
Having a business license and tax
ID number allows you to open a
band checking account.

Keep track of all the income the
band earns. Keep track of all the
band’s expenses, too. This includes
everything from promotion costs to
equipment to tour expenses—all can
be tax-deductible. If taxes and finances
are not your strong suits, you may
want to see an accountant. Don’t
worry. The accountant’s fees are usu-
ally tax-deductible, as are a lawyer’s.

Become an affiliate of either
BMI or ASCAP. Each time your
band’s music is played, either live or
recorded, on the radio or at a club,
you are eligible for a performance
royalty. Without getting too deep

into copyright law, the “right of
performance” is one of the exclusive
rights afforded a copyright holder.

BMI and ASCAP, performing
rights societies, get performance
royalties for you. Of course, for a
new band, the royalties will be
minimal, if anything at all, but as
things get rolling, they can
become a significant revenue
stream. Go to bmi.com or
ascap.com for more information.

Execute a written partnership
agreement. The general law of
partnerships presumes that when a
group of people acts together, it is
a partnership. Without a written
agreement to the contrary, the law
will assume various things about
your band.

First, everyone will be liable for
everyone else. The law presumes
that each partner will be bound by
the actions of all the other part-
ners. Also, if you break up, the law
presumes that all the band mem-
bers own the band name equally.

A written partnership agreement
should, among other things,

address several important points:
1) who owns the right to the
band’s name; 2) who owns the
band’s songs; 3) what to do when
someone leaves the band; 4) who
can spend money on behalf of the
band; and 5) the procedure for
kicking someone out of the band.
Anything can go into a written
partnership agreement.

Consider taking out insurance.
Use it to insure your equipment. If
it gets stolen or damaged, an
insurance policy can help get the
band playing again. Also, if you
have a band vehicle, make sure the
driver has auto insurance. In most
cases, insurance is tax-deductible.

There are important reasons why
your band should be run like a busi-
ness. An accountant and an attorney
with entertainment-business experi-
ence can help get you through these
and other business and legal issues.

Donald R. Simon is an intellectual
property attorney concentrating on
entertainment, copyright, trademark
and advertising law issues.

Give The Supremes Credit Where Credit Is Due

Lost in the entertainment indus-
try and media hoopla over the
arrival of the Beatles on the U.S.
pop music scene in 1964 is the fact
that this year also marks the 40th
anniversary of a homegrown pop
success story.

It was 40 years ago this June that
a trio of talented American women
emerged from Detroit’s Brewster
Housing Project to take the world
by storm.

[t was also 40 years ago this
December that these women
made their first national televi-
sion appearance on “The Ed Sulli-
van Show.”

[ am referring, of course, to the
Supremes—America’s answer to
the Beatles. During the period from
1964 through 1965, while the Beat-
les dominated the U.S. music scene,
the Supremes—Diana Ross, Mary
Wilson and the late Florence Bal-
lard—charted five consecutive
number No. 1 records and eight top
25 records.

By the end of 1965, the
Supremes would have their sixth
chart-topper, with “I Hear a Sym-
phony.” Not bad during an era
when virtually every other Ameri-
can group was relegated to the
background.

More than any other group, the

Supremes not only met the chal-
lenge of the British Invasion, they
made history. With a total of 12 No.
1 records by the end of the decade,
the Supremes were the top-selling
American group of the 1960s.

More than their musical accom-
plishments, however, the
Supremes also were trendsetters.
Their ascendency coincided with
the success of the civil rights
movement in this country.

By reflecting a positive image of
successful African-American
women, the Supremes broke down
barriers and opened the doors for
today’s talents.

Many, including Oprah Winfrey
and Luther Vandross, have cited the
Supremes’ historic first appearance
on “The Ed Sullivan Show™ as being
influential and inspirational to their
own careers—it was the first time
they saw people who looked like
them on national TV. The Supremes
were the face of the changes taking
place in American society.

Sadly, however—with the excep-
tion of the Rock and Roll Hall of
Fame and Museum, which is plan-
ning a major exhibition later this
year honoring the Supremes’ 40th
anniversary—their contributions to
American pop culture are ignored.
Perhaps we as a society haven’t

come as far as we would like to
think we have.
Thomas Ingrassia
Ingrassia Image Consulting
Holden, Mass.

Lots Of Female
Rockers, Few VPs

In your article about Courtney
Love (Billboard Feb. 7), you quote
a chain record-store executive as
saying, “There aren’t a whole lot of
women playing real rock’'n’roll.”

Are people really this brain-
washed? The only “void” needing
to be filled with female rockers
exists at the industry level,
where conservative VPs are too
timid to back women rock bands
as marketable.

If gatekeepers really want to fill
that void, they need only peruse
the live music listings in any major
city and start venturing out of
their little dusty glass attics.

Lalena Fissure
Woodside
Queens, N.Y.

The Problem Is:
Too Many Radios!

[ disagree with your position in
your editorial on Howard Stern

(Billboard, March 6).

The public may be able to decide,
but the public lacks the ability to
control the technology.

We do need to control the con-
tent that is distributed so widely
and “received” so easily. Cable
and other subscription services
are perhaps another discussion
and are a bit easier to control.

Controlling this kind of con-
tent was apparently never consid-
ered by radio manufacturers, as
there is no effective method for
blocking these broadcasts. I have
personal experience with the V-
Chip and parental controls on
TVs, and I can tell you they don’t
work reliably.

Am [ supposed to take away and
lock up every small radio, boom
box, car radio, etc.? When [ buy a
Barbie tape player/boom box for
my daughtery, is the manufacturer
anticipating that I can receive
Howard Stern on it? Apparently
not, but radios are built into
everything these days.

Should I have to give up radio
in general because of one or two
questionable programs in a given
market? I don’t think I should
have to.

Brian Kelly
Warwick, N.Y.

Richard Rodgers’
Writing In Reverse

According to most biographical
sources {including Richard
Rodgers), Mr. Rodgers would write a
melody and give it to Lorenz Hart,
who would then write lyrics. By
contrast, Oscar Hammerstein would
write the lyrics first, which Richard
Rodgers would then set to music.

Both methods obviously worked
well, and details of their collabora-
tions have been well-documented
over the years.

In the Jan. 17 issue of Billboard,
comedian/musician Michael
McKean got the above relationships
exactly backwards while discussing
his songwriting techniques.

Jim Blanchard
New Orleans

FOR THE RECORD

Due to an editing error, the
sentence “Year after year, I'm
absolutely shocked at what
comes out of [the Grammys]”
was attributed to Ricky Skaggs,
(Billboard, Feb 28). RCA Label
Group chairman Joe Galante
made the statement, which
Skaggs was rebutting.
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Jacki-O shows
her stuff on
debut set
‘Poe Little
Rich Girl’

Thomas, Stapp
Prep Solo Efforts

Solo albums by band vocalists have
become a rite of passage. Inevitably, it
turns out, singing other people’s
songs or having to collaborate with
one’s bandmates can sometimes feel
like a prison sentence, albeit one with
velvet handcuffs and minimum secu-
rity. A little time on one’s own before
returning to the safety of the fold can
be very appealing.

Two lead singers for multi-
platinum groups—Matchbox Twen-
ty’s Rob Thomas and Creed’s Scott

ing the songs and knowing what I
want them to sound like and how I
want to be represented,” he says. “I
think I'm not going to know until
me and [producer] Matt [Serletic]
get into the studio and start fresh.”

The process of writing for a solo
project vs. for a band is a liberating
one, he says.

“First of all, it doesn’t have to have
two guitars, a bass and a drum on
every song. After a while you want to
try something different. It’s all about

not having a framework

® O
By Melinda Newman

mnewman@billboard.com

that you have to fit into.
It doesn't have to sound
like a band.”

Thomas says he ex-
pects the album to come
out at the end of 2004 or
the beginning of 2005.

Stapp says that after a
decade together, it was
time for the members of
Creed to take a break.

“We all committed

Stapp—are working on solo projects.

Thomas' success outside Match-
box Twenty is a known quantity; he
co-wrote and sang “Smooth” for
Santana’s multimillion-selling
“Supernatural” album and has writ-
ten with Willie Nelson and Mick
Jagger, among others.

Thomas’ solo effort is still in the
formative stages.

“I've started the writing, but it’s
such a long step between even hav-

THOMAS: EXPLORING THE POSSIBILITIES

10 years to each other, and then we
would work on some other stuff we
had going on,” he says. “We hit 10
years in mid-January.”

Stapp is working with producer
Seven Aurelius (Nelly, Ashanti, Ja
Rule). “It’s Creed meets Zeppelin
meets Doors with Seven’s [influence].
So it’s going to have some thump in
the back and rock over the top of it—
but 'm not going to rap,” he adds
with a laugh. “I'm going to sing.”

In addition to working on his solo
album, which he expects to come out
later this year, Stapp says he is pursu-
ing an acting career. “I'm reading
through scripts right now. I want
something people wouldn’t expect
from me. I don’t want to be stereo-
typed as a musician.”

As history shows, solo projects
can be career highlights or quickly
forgotten side efforts that barely reg-
ister a blip. For every Beyoncé,
Justin Timberlake or Dave Mat-
thews successful solo album, there’s
a Scott Weiland, Jagger or Dave
Gahan release that sells a sliver of
what their bands’ albums sell.

DOUBLE SERVING: Christian rock
group Skillet, which has already
had success in the Christian mar-
ket with its Ardent releases, has
signed with Lava Records.
(Continued on page 14)
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Country radic
jock Stu Evans
questions the
timing of the
recent indecency
crackdown

New Bands Storm
Modern Rock Radio

BY MELINDA NEWMAN

LOS ANGELES—Modern rock is sporting many
new faces these days.

A numrber of breaking bands—Jet, Switchfoot,
the Darkness, ~hree Days Grace, Lostprophets
and Storv of the Year—are enjoying their first
blushes af success at modern rock radio.

The fcrmat’s 2mbrace of burgeoning acts is
not new, says O2dipus, PD of WBCN Boston, cit-
ing breakthroughs by such bands as Evanes-
cence, AFI and Interpol at his station last year.

Howevzr, otler PDs believe this current crop

THREE DAYS GRACE: HAS SOLD 356.000 COPIES CFUTS SELF-TITLED DEBUT

is larger than normal, in part because of mod-
ern roc<s identity crisis.

“Mode-n rock is searching fer the next fash-
ion so we can have a reraissancz of the format,’
says Chris Williams, PD at WNMX (99X) Atlanta.
“We neec something the kids want to dress like
and have represent them. We’-e searching for
the band that’s raising _ts hanc.”

All six groups have registered hits on the
Modern Rock chart. Three Cays Grace’s “(1
Hate) Evarything Abou: You” hit No. 2. Jet flew

to No. 3 with “Are You Sonna Be My Girl,” anc
(Continied on page 16;
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MusiC s

Conductor Bychkov Finds
Independent Freedom

After several relatively quiet years
away from critical American atten-
tion, Russian conductor Semyon
Bychkov is back on the scene.

After helming a lauded run of Mus-
sorgsky’s epic opera “Boris Godunov”
at the Metropolitan Opera, he is earn-
ing kudos for two dynamic new re-
leases: Shostakovich’s Symphony No.
7, “Leningrad,” and Mahler’s Third
Symphony, both with his current
ensemble, the WDR Symphony
Orchestra Cologne. A disc of Shosta-
kovich’s Symphony No. 8 will be

want to record. So the considerations
are purely of an artistic nature and
not burdened by anything else.”

As of Feb. 1, the upstart Avie
enters a new phase with a new Amer-
ican distributor, the newly formed
Forte Distribution, which specializes
in classical, jazz and world labels (see
The Indies, page 58). The company
also represents Alpha, Arabesque and
German mid-price label Oehms.

IN BRIEF: If you haven't seen it
already, you should check out Alex

released early this
summer.
Bychkov, who
blazed onto the
international
scene in the
1980s with a
Philips recording
deal, has found a
home in UK.-
based Avie, a label
started in 2002 by

Classicdl
Score

By Anastasm Tsmulcas

atsioulcas@billboard.com

industry vets
Simon Foster and Melanne Mueller.

According to Avie’s innovative
business model, artists retain com-
plete control and ownership of their
recordings. In return for the use of
the company’s name, logo and
manufacturing and distribution
muscle, Avie deducts a small per-
centage of net sales.

The 51-year-old conductor says the
freedom that Avie offers has been lib-
erating for him and his musicians.

“One of the difficulties in the past
was the limited flexibility in terms of
what repertoire was available to
artists,” Bychkov observes.

“A major record company is a
large enterprise, and by the time my
generation entered in the mid-
1980s, these companies, including
Philips, already had huge back cata-
logs. So it was not so easy for them
to see what I could record that
would make sense for them. Con-
versely, there were projects that they
wanted me to do that I declined.

“Once we entered into a relation-
ship with Avie,” Bychkov continues,
“the whole premise changed. They
tell me that they’ll take whatever 1

Ross’ superb essay on classical
music, “Listen to This,” in the Feb.
22 issue of The New Yorker.

Daniel Barenboim says he will step
down from the Chicago Symphony
Orchestra’s podium at the end of the
2005-06 season, because the position
“require(s] many nonartistic activi-
ties, and I have neither the energy
nor the time to fulfill them.” A major
component of those “nonartistic”
activities is community outreach. Is
that such an onerous task?

Minnesota Public Radio is an-
nouncing its Classical Music Initia-
tive, which is supported in part by a
$500,000 grant from the National
Endowment for the Arts. MPR is
currently soliciting proposals from
music professionals and the general
public for new classical music pro-
gramming that builds audiences,
cultivates music understanding and
brings new voices to public radio.
Proposals chosen for production
will air on MPR and will be made
available to public stations across
the United States. For details on the
program and to submit proposals,
visit access.mpr.org.

BYCHKOV: GIVEN A FREE HAND IN CHOOSING HIS REPERTOIRE
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‘Return Of The King’ Wins Two Oscars For Its Music

Music from New Line Cinema’s
“The Lord of the Rings: The Return
of the King” ruled at the 76th annu-
al Academy Awards ceremony, held
Feb. 29 at the Kodak Theatre in Los
Angeles. The film and its music were
the predicted front-runners going
into the awards (Movies & Music,
Billboard, Feb. 14).

“Return of the King” triumphed
not only in the music categories of
best original score and best original
song (for “Into the West”), but it was
also the night’s big winner. With 11
awards, including best picture,
“Return of the King” is now tied with
“Ben-Hur” and “Titanic” for the film
that has won the most Oscars.

The movie’s composer, Howard
Shore, shared the best original song
award with co-writers Fran Walsh
(who is also the film’s co-producer
and co-writer of the screenplay) and
song performer Annie Lennox. Shore
previously won a best original score
Academy Award for “The Lord of the
Rings: The Fellowship of the Ring,”
the first film in the trilogy.

PHOTO: CRAIG SIODIN/ABC

FROM LEFT, WALSH, SHORE AND LENNOX
CELEBRATE OSCAR WIN

Backstage in the press room,
Lennox said, “I watched Howard
Shore composing and recording
every day in Abbey Road Studios, 16-
hour days, seven days a week. It was
absolutely extraordinary. His pallor
went from pink to gray in a few
months, and he’s still standing.”

Lennox, the recipient of the 2002
Billboard Century Award, comment-
ed on winning her first Academy
Award: “I'd just like to say I'm so
thrilled. Thank you. I'm just grate-
ful and privileged.”

The accolades will continue for
Shore when he receives the Henry
Mancini Award for lifetime achieve-
ment at the 19th annual ASCAP
Film and Television Awards, set to
take place April 21 at the Beverly
Hilton in Beverly Hills, Calif.

In other awards-show news,
Gabriel Yared’s “Cold Mountain”
score won the Anthony Asquith
Award for achievement in film music
at the 2004 Orange British Academy
Film Awards, which were presented
Feb. 15 in London.

METALLICA MOVIE UPDATE: Metallica
has struck a unique deal for its docu-
mentary “Metallica: Some Kind of
Monster,” which was featured at the
2004 Sundance Film Festival in Janu-

ary (Movies &

Music, Billboard,
Jan. 17).

Under the
agreement,
Metallica will
own and pay for
marketing costs
of the film, IFC

Movies & (@
Mu5|c o

cal release and Paramount Home
Entertainment will release the movie
on VHS/DVD.

IFC will also partner with the band
on funding the marketing campaign’s
print and advertising costs. Metallica
and the group’s Q Prime Manage-
ment will have consulting roles for
distribution. It is unusual for an act
to take on such extensive business
responsibilities for a theatrically
released documentary about itself.

The theatrical release of “Metallica:
Some Kind of Monster” will coincide
with the band’s upcoming North
American tour, which began March 2
in Phoenix. The documentary, pro-
duced and directed by Joe Berlinger
and Bruce Sinofsky, is expected to
roll out in most of the same markets
that the tour will visit.

Berlinger and Sinofsky’s film com-
pany Third Eye—which will have a

(Continued on page 82)

Films will have By COI"O Hay
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Roberson’s JDI Records Fills Inspirational Niche

For those looking for music
that fits their Sunday-morning
church services, James Rober-
son’s JDI Records has long
proved inspirational.

Roberson, a professor of music at
the University of California at Los
Angeles, launched the label eight
years ago. Since then it has become
home to Norman Hutchins, DeNe-
tria Champ, the UCLA Gospel Choir
and other noted acts whose music
uplifts church congregations and
believers everywhere.

Roberson recalls the label’s gene-
sis, when he went to his church pas-
tor with concerns that “we were
having a hard time finding Sunday-
morning music, because everybody
was trying to cross over and do the
contemporary thing,” he says. “My
pastor said, ‘Instead of complaining
about it, do something about it.
Start a record company and do that
music.’” So that’s how JDI came
about. It was to do music for Sun-
day-morning worship.

“We’ve been very successful,
because we are filling a niche that
wasn’t being met by other people,”
he continues. “We have a great fol-
lowing of people who will buy our
music even if they don’'t know the

artist, because they know our type
of music and the quality of music
we do.”

JDIis distributed in the general
market through Navarre and in the
Christian market through Butter-
fly International Distribution.
Central South also distributes JDI
product to independent retailers.

The label’s next release is “Can’t
Nobody Do Me Like Jesus” by Minis-
ter Timothy Britten & Shabach
Praise Co. March 2. Produced by
Roberson and Britten, the project
was recorded at Interdenomination-
al Faith Assembly in Baton Rouge,
La., where Britten has been minister
of music for 10 years.

BRITTEN: HIS MINISTRY ATTRACTED JDI

Britten sings lead on the rousing
title cut, and the remainder of the
album features inspired lead per-
formances from other vocalists
including Champ on “It Will Last,”
Shabach Praise

they in it because they are interested
in being a star? If it’s being a star,
then JDI is not the right label for
them. We are always looking for
people who are ministry-oriented.

Co.’s Nancy
Armstrong on
“In Excelsis
Deo,” Aronda
Johnson on “Yes
God Is Real,”
Jerod Woods on
“Victory Shall Be
Mine” and
Michael Stamp-
ley on “I Got the
Victory.”

By Deborah Evans Price

dprice@billboard.com

Although all
the cuts are wonderful, Britten’s
performance is a standout. But it
is his only lead on the project. “I
have always said to the choir that
it’s not only Timothy Britten, it’s
all of us,” he says. “And I was try-
ing to give soloists in the choir
an opportunity.”

Roberson and Britten met at the
2003 Stellar Awards and began
talking about doing a project
together. “When I look for talent, I
look at the person’s ministry first
and foremost,” Roberson says. “Are

JOAN BAEZ
< ANI DIFRANCO
WAYNE COYNE
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“Secondly, they [should] under-
stand that they’ve been called to do
this,” he continues. “And we look for
people for our label who have strong
songwriting abilities and overall
excellence in how they present
themselves. It’s hard to find those
things in one package.”

Roberson felt Britten had the
entire package. Britten had served
as music director for the late Rev.
James Moore and had worked
with such artists as Dorinda
Clark-Cole, Rance Allen and
Yolanda Adams.

“Rev. Moore encouraged me to
do something on my own, be-
cause he wanted me to make it
one day on my own,” Britten says,
adding that Moore influenced his
“writing skills and how to put
music together.”

In keeping with the label’s goal of
aiding church music programs, the

CD contains a bonus cut, an accom-
paniment track that can be used in
worship services.

CANDI CAN: Candi Staton fans will
be happy to know that Vision
Records Entertainment (VRE)
plans to reissue her first four
gospel albums on CD for the first
time March 16. The albums,
recorded on Staton’s Atlanta-based
Beracah Records, will be repack-
aged as two double-CD compila-
tions with 16 songs on each set.
“Make Me an Instrument” (1983)
and “The Anointing” (1985) will be
compiled as “Classic Candi Volume
1.” The second pair of albums,
“Sing a Song” (1986) and “Love
Lifted Me” (1988), are packaged as
“Classic Candi Volume 2.”

VRE is distributed by main-
stream home entertainment com-
pany Image Entertainment. Distri-
bution for the Christian market
will be handled by Provident Music
Group. There are also plans for
VRE to issue a Staton gospel-hits
compilation and a Christmas proj-
ect later this year.

In other Staton news, the
singer/songwriter has ended her
long-running Trinity Broadcasting
Network (TBN) weekly musical
series “Say Yes,” which began in
1986. Feeling the show had run its
course, Staton opted to end it, but
she will still perform on other TBN
network specials and event pro-
gramming. The channel will con-
tinue airing the already-completed
season of “Say Yes” during the next
few months.

The Beat

Continued from page 11

“We are taking [first track “Sav-
ior”] to active rock. We've had a fan-
tastic reception from the program-
mers we've played it for already,” Lava
president Jason Flom says.

The band remains on Memphis-
based Ardent for distribution of its
albums to the Christian market.

Skillet’s current album, “Collide,”
will be reissued this spring to the
general market on Lava with one
new song added.

WORK ETHIC: No one could accuse
the members of System of a Down
of being lazy. In between SOAD
albums, singer Serj Tankian and
guitarist Daron Malakian have been
working on a project by Bad Acid
Trip. The group is signed to Setjical
Strike Records, Tankian’s co-venture
with Columbia Records. Malakian
produced the album.

Meanwhile, Malakian has his own
label, eatURmusic, which has signed

European metal band Satyricon for
distribution in North and South
America, Asia and Australia.

Serjical Strike and eatURmusic
are distributed through RED.

END OF AN ERA: Brian Malouf has left
RCA Records, where he was senior
VP of A&R. Malouf was the last
remaining senior A&R executive
from the Bob Jamieson era, which
ended when Clive Davis took over as
RCA Music Group chairman in
November 2002. An RCA spokesman
declined comment.

The RCA A&R team now consists
of senior VPs Steve Ferrera and Steve
Ralbovsky, VP Matt Marshall and
A&R manager Donna Pearce, all
reporting to executive A&R VP Ashley
Newton, who joined in January 2003
from Virgin.

Malouf joined RCA in 1994 as a
staff producer and rose to senior VP
of A&R in 1998. During his tenure,
he worked with Eve 6, Lit, the Verve
Pipe and Stellastarr, among others.

Additional reporting by Deborah Evans
Price in Nashville and Troy Carpenter
in New York.
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DORATION: the tour

THE CONCERT EVENT OF THE YEAR

newsboys rebecca st james jeremy camp

every concert a sell-out since launching 2.12.04

2.12 NORFOLK, VA - SOLD OUT / 2.13 NEWARK, DE - SOLD OUT / 2.14 CHARLOTTE, NC - SOLD OUT
2.15 BETHLEHEM, PA - SOLD OUT / 2.16 ALBANY, NY - SOLD OUT / 2.19 SPRINGFIELD, MO - SOLD OUT
2.20 DODGE CITY, KS - SOLD OUT / 2.21 DENVER, CQO - SOLD OUT : 2.22 COLORADO SPRINSES, CO -
SOLD OUT / 2.26 SEATTLE, WASHINGTON - SOLD OUT / 2.27 REDMOND, WASHINGTON - SOLD OUT /
2.28 SPOKANE, WASHINGTON - SOLD OUT / 2.29 SALEM,OREGON - SOLD OUT

the ADORATION TOUR continues through April 4th

every artist a multiple dove nominee

NEWSBOYS: Group Of the Year & Adoration: The Worship Alo_r- - P-aise 8 Worship Album
Song of the Year: "He Reigns" ¥ Worship Song: “Hz Reigns"
REBECCA ST. JAMES: Female Artist Of The Yea- § “!Hero" - Spzziel Event Album Of The Year
JEREMY CAMP: New Artist Of The Year & Male Viocaiist of the Year
"l Still Believe" - Pop/Contemaorary Recorded Song

www.newsboys.com
WWW.IS ames.com
WwWw_je"emycamp.com

for additional ADORATION tour dates, check out www.itickets.com
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ARS # 5

LIL JON & THE EAST SIDE BOYZ
Billboard’s new Platinum Stars
series cover the world's hottest
new acts who have reached
Platinum album success. In our
fifth series we feature Lil Jon & the
East Side Boyz with a special look
at the making and marketing of her
first platinum album, “Kings of
Crunk.”

issue date: april.10 - ad close: march 16
Johnna Johnson 646.654.4707 « jijohnson@billboard.com

DIGITAL MUSIC

Billboard’s Digital Music issue cov-
ers everything digital from Apple’s
iTunes one year after its launch to
the evolution of the legal download
market. We report on noteworthy
deals between artists and download
services and highlight key industry
< players.

issue date: april 17 - ad close: march 23
Aki Kaneko 323.525.2299 ¢ akaneko@billboard.com

OR GROWNUPS

Billboard’s 30+ Music for Grownups
spotlight reports on music con-
sumers, age 30 and older. We high-
light demographic and sales trends,
and explore how the majors and
indies target this audience. Plus we
take a look at radio formats that
serve the 30+ market.

issue date: april 24 - ad close: march .30
Aki Kaneko 323.525.2299 « akaneko@billboard.com

+UPCOM NG SPECIALS

PRAISE & WORSHIP issue date: April 24
LUXURY HOMES issue date: April 24

ad close: March 30

ad close: March 30

LATIN MUSIC QUARTERLY #1 issue date: May 1 « ad close: April 6
DVD-AUDIO issue date: May 1 = ad close: April 6

www.billboard com
NY 646.654.4691 = LA 3235252299 « NASHVILLE 615.321.4294 <« LONDON 44.207420.6075

Muse

New Bands

Continued from page 11

follow-up “Cold Hard Bitch” is climbing the chart.
Switchfoot reached No. 5 with “Meant to Live.”

Lostprophets’ “Last Train Home,” the Darkness’ “I
Believe in a Thing Called Love” and Story of the Year’s
“Until the Day I Die” are still moving upward. Lostprophets
briefly appeared on the chart in 2002 when it peaked at
No. 33 with “Shinobi Vs. Dragon Ninja.”

“The question is, Are modern rock stations open to
these acts or just open to these songs?” radio consultant
Jeff Pollack asks. “Each of them delivered a really good
song, [but] what will their second and third songs do? Are
these real acts? Only time will tell.”

The bands are also receiving airplay on either MTV or
MTV2. Lostprophets will be one of the featured acts on
MTV's Campus Invasion 04 tour.

FILLING THE VOID

Following the rap/rock days of Limp Bizkit and the
garage band movement of the Hives, the Vines and the
Strokes—which never really took off at modern rock—
the format finds itself looking for the next big thing.

“We’re stuck between cycles,” Williams says.

Bill Gamble, PD at WZZN Chicago, adds that tweaks
within the format are paving the way for the new bands.

“It’s becoming harder and harder for bands like Cold-

Christian imprint Re:think and one album on Sparrow.
The band’s current album, “The Beautiful Letdown,” was
issued on Sparrow and Columbia.

And Switchfoot’s fans were very willing to follow the
group to the mainstream, in part because the band didn’t
veer dramatically from its past sound. “We made the
record before Columbia ever stepped on board,” Foreman
says. “The goal was to be the band that your friend told
you about.”

Other groups found other means of exposure.

Jet got a tremendous boost from the placement of “Are
You Gonna Be My Girl” in a TV campaign for Apple Com-
puter’s iTunes and iPod, as well as in Electronic Arts’
“Madden 2004” videogame.

“Anything that’s getting our music recognized whilst
providing us with a shitload of cash, I'm going to say ‘Yes’
to,” Cester says.

RETAIL WEIGHS IN

Switchfoot and Jet look to be the early sales leaders,
but several of the other bands are gaining.

According to Nielsen SoundScan, “The Beautiful Let-
down” has sold 435,000 copies since its release in Feb-
ruary 2003. “Get Born” (Elektra) from Jet has sold
423,000 since its October release.

Three Days Grace’s self-titled Jive album has sold
356,000 units since coming out last July. The Darkness’
“Permission to Land” (Atlantic) has moved 304,000 copies
since its September release. Story of the Year’s “Page
Avenue” (Maverick/Warner Bros.) has sold 230,000 units
in three months. And Lostprophets’ “Start Something”

play and Metallica to exist on
the same stations,” he says,
“and that opens up room on
both sides.”

Indeed, none of these bands |
falls into an easily identifiable
category. Three Days Grace’s
“(I Hate) Everything About
You” blends Vertical Hori-
zon’s modern pop with explo-
sive choruses.

Melbourne, Australia’s Jet's
guitar-driven rock wears its
Rolling Stones and AC/DC
influences on every chord.

Switchfoot’s mellower mu- i
sic blends strong melodies
with lyrical content about the
search for meaning. Story of the Year is in the pop/punk
vein of Good Charlotte. The Darkness provides over-the-
top glam rock redolent of Queen, while Welsh act Lost-
prophets is in the style of Linkin Park.

And the bands’ reasons for making music are just
as diverse.

For Jon Foreman, lead singer of San Diego-based Switch-
foot, it's about the message. “The whole record is about
yearning for something more than cell phones and modern
conveniences,” he says. “Making music that hits on a spir-
itual and emotional level was our goal, rather than just
[music] to tap your foot to.”

Conversely, for Nic Cester of Jet, it’s all about a few chords
and bringing back the days of real rock'n’roll. “Things are
just so plastic these days,” he says. “We just wanted to
remind people that it’s four guys who play their instruments
and write their own songs. It's not something packaged
together by some dickhead in a suit.”

As Williams sums it up: “The only thing these bands have
in common is that they are all different and that the format
is diverse, which allows them to have a place at radio.”

_,""...."..:?-!

ROADWORK

While radio was chasing the next trend, many of these
acts were quietly playing show after show and developing
their fan bases.

Williams says, “Now there’s a vacuum of music, and we're
going ‘Cool,” because we're finding there was already word-
of-mouth on Switchfoot in Atlanta. People are going ‘Holy
cow, we can’t believe 99X is playing them.’”

Most of these bands are on their first or second full-length
album; however, Switchfoot had released two albums on

N

&

Y

SWITCHFOOT; NOT INTO HAVING A ROCK STAR IMAGE

(Columbia) has racked up
90,000 in sales in three weeks.
“Definitely right now the
most excitement is around
#l the Darkness,” says Chris
" Brown, VP of marketing and
¥ operations for the 10-store,
W Portland, Maine-based Bull
&4 Moose Music. “Permission to
il Land” is the only new modern
rock release in the chain’s list
of top 20 sellers.

An inviting price point ini-
tially helped move units for
Three Days Grace and Jet,
Brown says.

WEA Distribution original-
ly offered Jet's “Get Born” at a
suggested list price of $13.98 until January. The album
slipped eight slots on Bull Moose’s internal sales chart the
week the price increased.

Brown experienced a similar sales drop when BMG
raised the price for the Three Days Grace set.

HANDICAPPING THE BANDS

Radio programmers say Jet has the best prospects for a
long career.

“They will be a band that people will recognize and will
have successful music,” Williams says.

Jet also wins favor with listeners at WZZN. “Jet is the
one we're having the most success with, because it sounds
like AC/DC,” Gamble says.

Programmers are also intrigued by the Darkness.

“They could really surprise a lot of people with their
next album taking a direction that [makes] people real-
ize, ‘Hey, this album isn’t a joke,” ” Oedipus says. “Do they
have the potential to be Queen, or are they the Tubes?”

As for the Darkness snaring three trophies at the Feb.
17 Brit Awards in the United Kingdom, “It means nothing
here,” Oedipus says.

One issue that all of the bands must work on, the experts
say, is putting a face with the name since many of the acts
remain relatively anonymous. However, the bands say the
music will always come before the image.

Switchfoot felt so strongly about the issue, it refused to
have its picture on the cover of its album.

Cester wants the motive to remain pure. “We’re not doing
this so we can get recognized,” he says. “I think that’s part
of the shame nowadays. People are into being rock stars
and being famous, instead of just loving music.”
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From An Idea, To A Labor Of Lo

kX
THE ROCK AND ROLL HALL OF FAME DINNER IS KNOWN FOR ITS ALL- STAR JAMS. ATTHE 2003 EVENT—WHICH SAW STING INDUCTED AS FRONTMAN OF THE POLICE—

0 A Spectacular Event

e

PERFGRMERS INCLUDED, FROM LEFT, STING, STEVEN TYLER OF AEROSMITE, GWEN STEFANI OF NO DOUET AND JOHN MAYER

BY CARLA HAY

There is an unwritten rule in the music business: Getting a
Grammy Award means you have won the approval of your peers.
Getting inducted into the Rock and Roll Hall of Fame rneans you've
hecome a respected and enduring legend.

During the past 18 years, the Hall of Fame honor has gone to
such an elite group that it is little wonder the induction: ceremonies
have produced unforgettable moments— reunions of dishanded
superstar groups, emotional and historically rich speeches and
once-in-a-lifetime, all-star jam sessions.

The magic will continue with the 19th annual Rock and Roll
Hall of Fame induction ceremony March 15 at the Waldorf Astoria
in New York. This year’s performer inductees are Jackson Browne,
the Dells, George Harrison, Prince, Bob Seger, Traffic and ZZ Top.

Stars set to induct the honorees include: Bruce Springsteen,
Dave Matthews, Tom Petty, OutKast and Alicia Keys. VH1 will tape
the event for broadcast March 21.

A lifetime achievement award in the non-performer category
will be presented to Jann Wenner, co-founder and editor-in-
chief/publisher of Rolling Stone and chairman of Wenner Media
{see The Last Word, page 86).

“The idea of having the Rock and Roll Hall of Fame started with
a pay-per-view TV company that owned the rights to the name,”
says Ahmet Ertegun, the co-founder of Atlantic Records and con-
sidered by many to be the official “godfather” of the Rock and Roll
Hall of Fame and Museum. Ertegun—now co-chairman/co-CEQ of
the Atlantic Group—is one of the music industry’s pioneers and
one of the earliest champions of R&B and rock'n'roll.

“They asked for my help in putting the show together. At first [
turned them down, because 1 didn’t want to get involved in a
scheme that would create just another music show on television.”

Ertegun says he changed his mind when the company convinced
him that without his help, the show might turn into tacky farce
with questionable credibility.

“So I said, ‘If I do it, I want to get all the right people involved who
love rock’n’roll and who understand that we want to make some-
thing like this dignified.””

In 1983, the Rock and Roll Hall of Fame Foundation was
created. Ertegun invited record-company leaders, top managers,
attorneys and other influertial industry people to take part.

A select group of people joined the foundation’s board of direc-

-~ -—mmmuuuw FAME AND MUSIUM
_ ONEKEY. PLAZA

I.M. PEI DESIGNEDTHE CI.EVELAND HOME OF THE ROCK & ROLL
HALL OF FAME AND MUSEUM

tors. They included Ertegun as chairman, Wenner as vice chair-
man, Sire Records co-founder and president Seymour Stein as pres-
ident, attorney Suzan Evans as executive director and attorney Allen
Grubman as secretary/treasurer.

Through the years, the board has grown to include about 60 top
industry veterans, including Bruce Springsteen manager Jon Lan-
dau, former Elektra chief Bob Krasnow, BMG North America chair-
man/CEO Clive Davis, MTV Networks chairman/CEO Tom Freston,
ASCAP chairman/president Marilyn Bergman, BMI president/CEO
Frances Preston, Island Def Jam Music Group chairman Antonio
“L.A.” Reid, Sony Music Entertainment chairman/CEO Andrew
Lack, Infinity Broadcasting chairman/CEO John Sykes, Universal
Music Group chairmarn/CEO Doug Morris and others.

Grubman—-a senior partner in the law firm Grubman, Indursky
& Schindler—remembers vividly, “One of the first meetings we
had was at a Chinese restaurant called Pearl’s [in New York], and
we've reminisced about that many times over the years.”

The Rock and Roll Hall of Fame Foundation eventually bought
the rights to the Hall of Fame name. And the board immediate-
ly decided against a TV broadcast of the induction ceremonies.

In starting the foundation and establishing its criteria for induc-
tion, the board faced two main challenges, Evans says.

“It was very important that the honor be considered prestigious,”
she says. “In order to do that, we had to get a top-notch board in
place who had the passion, love and time to make this into a cred-
ible organization.

“The second challenge was to create by-laws and rules which
would stand the test of time yet be flexible to change with time.
The rules of nomination and election had to work and be credible.”
(see story, page 6).

The inaugural Rock and Roll Hall of Fame induction dinner
took place in 1986 at the Waldorf Astoria in New York, which has
been, for the most part. the longtime home of the event.

The first class of performing inductees is a roster of rock’n’roll’s
founding pioneers: Chuck Berry, Jarnes Brown, Ray Charles, Sam

(Continued on page 22)
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The De“s Silky, smooth harmony. That’s what comes to

mind when you think of the Dells, the quintet that first doo-wopped
its way onto the R&B scene in the 1950s.

From street-corner rhapsodizing to jazz vocalizing, the Dells have
warbled their way into R&B history—and the act hasn’t stopped yet.

“There have been peaks and valleys, but we had no idea it would
last this long,” group member Chuck Barksdale says about the career
that led to this year’s Rock and Roll Hall of Fame induction. “This
award is the bomb. It's the ultimate award, other than a Grammy.

“Borrowing from Gladys Knight’s induction speech,” he continues,
“this award isn't just for the Dells—it’s for all the brothers and sisters
who may not get here.”

(Continued on page 26)

Bob Seger ..

reached Bob Seger of his in-

duction into the Rock and Roll
—Hal-of Famefrem-hisson-Cele—

and daughter Samantha. “I

was watching an NBA game,”

he recalls, “and they came

down the stairs screaming,

‘Daddy’s in the Hall of Fame!’

It was pretty exciting.”

Humbly, Seger adds, “Obvi-
ously, there wasn’t a Hall of
Fame when [ started, but to be
in there with your heroes—Little Richard, Elvis, the Beatles, the
Stones, Dylan—is just beyond words. [ think about Al Kaline,
who’s in the [baseball] Hall of Fame, or how I played golf with
Larry Bird, who’s in [the basketball] Hall of Fame. Now I'm in my

(Continued on page 26)

Prince is the only first-time nominee elec-
ted to the Hall of Fame this year, but he is also possibly
the most complete rock star in history.

Few musicians have been as successful as Prince at
singing, writing, arranging and producing, as well as play-
ing a wide variety of ‘nstruments and dazzling live audi-
ences. In addition, he has maintained a compelling mys-
tique while being both musically innovative and
business-savvy.

“He does everything well,” Grammy Award-winning
producer/songwriter Jimmy Jam says of Prince. The two
met in junior high while performing in the school band,
and Jam later plaved in Prince-produced group the Time
during the early 198Cs.

(Continued on page 26)

Jackson Browne

As one of seven performing
members of the Rock anc Foll
Hell of Fame’s class 0 2014,
Jackson Browne is thrill2d with
the company he’s keeding.

“Eeh Seger, Prince ZZ Tap,
Traffic . . . I'm so harpy to be
g3.n3 in wit these people,” he
says. * They're all people I've lis-
tened to and enjoyed and {who|
have inluenzed me. I -ust think
it’s a great class to be in.”

The induction valicazies

. yezar's of hard work. “To have

what I do and the valuzs that
I Fold honcred in this way is
an alfirmation,” Browre says.
“I'm really honored zy the
atteniion that’s been givaa my
music Jy listeners. Thas the

. context in which I think of all

this. There are peodle that
hawve listened to me Jor their

. who.elite.”

And yet, he admits that the
wkole induction process is a
bit of a mys:2ry to him.

(Continued on pagz 26)

ZZ TOp Z7Z Top guitarist Billy Gibbons says he was compiling
the track list for the Texas trio’s new boxed set, “Chrome, Smoke
and BBQ,” when he got a blast of perspective on the 35-year career
of the Lil’ Old Band From Texas. That career has led to the band’s
induction into the Rock and Roll Hall of Fame.

“Well, it’s a big, deep breath,” Gibbons says of ZZ Top’s output. “I |
remember when we wrote something or when we were on the road
and something happened.”

Bassist Joe “Dusty” Hill adds, “I'm sure nobody knew the three of
us would still be playing together—with the same manager, no less—

(Continued on page 24) |

George Harrison

The tragedy of George Harrison’s in-
duction into the Rock and Roll Hall
of Fame—a new honor supplement-
ing the Beatles’ entry in 1988—is
that it is posthumous. But more than
two years since his death and 40 years
since the Fab Four’s momentous
landing in the United States, the
recognition is more appropriate than
ever, according to Harrison’s close
friend Jeff Lynne.

“I don't think George was too into hon-
ors,” observes Lynne, Harrison’s frequent
co-writer and producer, “but I suppose he
would have been pleased. I think he
should have been [inducted] a long time [ago]. Even just his slide-
guitar playing would [have gotten] him in for me, and his Beatles solos.
(Continued on page 24)

TI‘CIffIC The induction of Traffic into the Rock and Roll Hall
of Fame marks much-deserved recognition for a band that grew
from pop origins in England—with hits like “Paper Sun,” “Hole in
My Shoe” and “Here We Go Round the Mulberry Bush”—to reach
the vanguard of folk- and blues-inflected British album rock.

Founding members Steve Winwood, Jim Capaldi and Dave Mason
will play at their induction (at press time, plans called for them to
perform the classic “Dear Mr. Fantasy”). Stephanie Wood, the sister
of the band’s late flautist/saxophonist Chris Wood, who died in 1983,
will represent her brother.

(Continued on page 24)
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*1986%

RAY GHARLES

FATS DOMIND

THE EVERLY BROTHERS
ALAN FREED

BUDDY HOLLY

JERRY LEE LEWIS
LITTLE RIGHARD

SAM PHILLIPS

ELVIS PRESLEY

*1987 %

LEONARD GHESS
EDDIE GOGHRAN
B0 DIDDLEY
AHMET ERTEGUN
ARETHA FRANKLIN
LOUIS JORDAN
B.B. KING

GLYDE MGPHATTER
RIGKY NELSON
ROY ORBISON
GCARL PERKINS
BIG JOE TURNER
1. BONE WALKER
MUDDY WATERS
JERRY WENLER
HANK WILLIAMS
JACKIE WILSON

*1988 «

THE BEAGH BOYS
THE BERTLES s
THE DRIFTERS
WOO0DY GUTHRIE
LEADBELLY

THE SUPREMES

*1989x

THE INKSPOTS

aTIS REDDING

THE ROLLING STONES (r+5)
PHIL SPECTOR

THE SOUL STIRRERS

THE TEMPTATIONS

1 BMI 5 A REGISTERED TRADEMARK OF BROSDCAST MLSIC, INC.

*1990«

HANK BALLARD

GHARLIE CHRISTIAN
BOBBY DARIN

THE FOUR TOPS
GERRY GOFFIN &
GAROLE KING

HOLLAND, DOZIER &
HOLLAND

THE KINKS (pss)

THE PLATTERS
SIMON & GARFUNKEL
THE WHO (ss)

*1991x

LAVERN BAKER

(AVE BARTHOLOMEW
HALPH BASS

THE BYRBS

JOHN LEE HOOKER
THE IMPRESSIONS
WILSON PICKETT
JIMMY REED

IKE & TINA TURNER
HOWLIN’ WOLF

»1992x%

BOBBY “BLUE” BLAND
BOOKER T & THE MGS
BILL GRAHAM

ELMORE JAMES
PROFESSOR LONGHAIR
joc POMUS

SAM & DAVE

THE YARDBIRDS

*1993 %

AUTH BROWN

GREAM

GREEDENCE GLEARWATER
REVIAL

EITA JAMES

WIN MORRISON

SiY & THE FAMILY STONE
DINAH WASHINGTON

* 1994 %

THE ANIMALS
WILLIE KON
DUANE EDDY
ELTAN JUHN s
JOHN LENNON
JOHNNY OTIS

*1995%

THE ALLMAN BRETHERS BAND

AL GREEN
MARTHA & THE VANBELLAS

*1996%

BAVID BOWIE =g
TOM DOMAHUE
JEFFERSON AIRPLANE
LITTIE WILLIE JOHN
PINK FLOYD (s

PETE SEIGER

THE SHIRELLES
THE VELVET UNDIRGROUND

*1997 x

THE BEE GEES

BUFFALD SPRINGHELD
GROSAY, STILLS & NASH
THE JAGKSON FIVE

SYD NATHAN
PARLIAMENT-FUNKABELIG
THE [YOUNE] RASGALS

*1998x

THE EAGLES

FLEETWOOD MAG

THE MAMAS & THE PAPRS
GENE PITNEY

LLOVD PRIGE

SANTANA

ALLEN TOUSSAINT

GENE VINGENT

4
!

%<’ \/
/

#1999

GHARLES BROWN
GEORGE MARTIN (pss
GURTES MAYFIELD
QEL SHANNGON

THE STAPLE SINGERS

*2000%

ERIG CLAPTON rss
GLIVE DAINS

EARTH WAND & FIRE
BILLIE HOLIBAY
NING GURTIS
LOVIN' SPOBNEUL
THE MOONGLOWS
EARL PAIMER

%2001 %

SOLOMON BURKE
JAMES BURTON
THE FLANINGDS
MIGRAEL JACKSON
QUEEN 1)

PAUL SIMON
RITGHEE VALENS

AND CONGRATIELATIONS TO
JANN WENNER

*2002»

GHET ATKINS
ISRAG NAYES
BRENDA LEE

TOM PETTY & THE
HEARTBREANERS
GENE PITNEY -
TALKING HEADS

*2003»

FLOYD CRAMIR
MD OSTIN

THE POLIGE 133

THE RIGHYEDNS BROTHERS -

ON REGEINING THE ROCK AND ROLL HRLL OF FAME'S
HIRST LIFETMME ACHIEVEMENT AWARIL

WE ALSO SALUTE

JACKSON BROWNE, GEORGE
HARRISON, PRINCE, BOE SEGER

AND 21Z T0P.

KVISIT US AT
hmi.com
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Continued from page 17

Cooke, Fats Domino, the Everly Broth-
ers, Buddy Holly, Jerry Lee Lewis, Elvis
Presley and Little Richard. Also induct-
ed that year were Alan Freed, Sam
Phillips, Robert Johnson, Jimmie
Rodgers, Jimmy Yancey and John
Hammond.

“My only regret was that we didn’t
start a Rock and Roll Hall of Fame
sooner,” Stein says. “We were having so
much fun in the music business it did-
n't occur to us to have one sooner. We
don’t tend to realize the value and
importance of rock’n’roll. Music is the
thing that unites us around the world,
and so much of it is American and
rock'n’roll.”

As annual induction dinners con-
tinued, the idea of a physical museum
to enshrine the history of rock’'n’roll
gained momentum.

“Our goal was to build a museurn,
but in the beginning we envisioned
buying a brownstone in New York
City and filling it with memorabilia,”
Evans reveals.

But interest in the Rock and Roll
Hall of Fame Museum quickly grew
to such an extent that the foundation
received offers to fund and house it
from several cities, including

Philadelphia, Los Angeles, Chicago,
Memphis, New York, Atlanta, New
Orleans and San Francisco.

In the end, Cleveland—home to pio-
neering rock DJ Alan Freed, who is
credited for coining the term “rock-
‘n’roll”—landed the museum.

Initially, the foundation consid-
ered renovating an existing building
for $20 million to $30 million. But
ultimately, in large part because of
Cleveland’s enthusiasm and finan-
cial support, plans took shape for a
new building to house the Rock and
Roll Hall of Fame and Museum.

Designed by noted architect I.M. Pei,
the museum is a striking, 150,000-
square-foot structure, anchored by a
162-foot tower. “I.M. Pei was our first
choice as the architect,” Ertegun notes.
“When I asked him to do it, I said to
him, ‘Be sure to tell your children
about this offer before you turn it
down.” And of course, his children said
that he had to do it. He gave us what is
probably one of the greatest achieve-
ments of his career.”

Builders broke ground for the
museum in 1993. A star-studded con-
cert televised on HBO marked its open-

ing in 1995.

Wenner says, “The biggest chal-
lenge was getting it right, because
we were starting something new.
We took our time, because we
wanted to get it right. We wanted
a balance of making it serious with
a historical purpose as well as
[making] it popular and attractive
to visitors.”

The museum prides itself on pre-
senting the ultimate history of rock-
‘n’roll, according to chief curator Jim
Henke. In addition to permanent
exhibits (including those devoted to

Getting In:

The Rock and Roll Hall of Fame
currently has four categories: per-
formers, non-performers, early influ-
ences and sidemen.

A performer is eligible for induction
25 years after the release of the act’s
first record. For the performer cate-
gory, a nominating committee con-
sisting of about 30 to 40 various influ-
ential people in the music industry
selects a list of nominees.

The nominee list is then sent out
for voting to between 700 and 1,000
rock experts around the world. Per-
formers must receive more that 50%
of the votes to be inducted.

Smaller committees vote on the
other three categories.

The board members acknowledge
that it is impossible to please everyone
when it comes to selecting artists for
induction.

“The subjective criteria [include],
was this person instrumental in the
perpetuation and development of
rock’n’roll?” notes Suzan Evans, exec-
utive director of the Rock And Roll
Hall of Fame Foundation.

So what else is taken into consid-
eration?

“Beautiful music,” says legendary
producer Jerry Wexler, who is on the

How The Rock Hall Votes

nominating committee. “That, and, of
course, impact,” he adds.

Since affinity for rock music is
largely a matter of personal taste, what
is actually “rock’s best” can be a mat-
ter of fiercely held opinion.

“We’ve had some pretty lively
debates,” admits Jon Landau, a long-
time member of the nominating
comittee. “We really try to do justice to
our [musical] history. In some cases,
it has helped when a few people on the
committee really believe in a particu-
lar artist. Some of us can be quite per-
sistent. We take this very seriously.”

CARLA HAY and RAY WADDELL

Hall of Fame inductees), it features
limited-edition exhibits, educational
programs and special events.

“We have a Hall of Fame series in
which we bring inductees to play in
this little theater that seats about
160 people and answer questions
from the audience,” Henke says.
Music notables who have participat-
ed in the series include Aretha
Franklin, Al Green, Ray Davies for
the Kinks, Dickey Betts of Allman
Brothers Band fame, the Band
(minus Robbie Robertson), record
producer Jerry Wexler and the song-
writing duo of Jerry Leiber and Mike
Stoller.

As for the exhibits, most of the
items come from the artists or their
estates “Mothers are often a good
source of material,” Henke adds.
“That’s how we got a lot of stuff from
Jim Morrison and the Everly Broth-
ers. People love to see things like
report cards, handwritten notes and
[childhood] possessions.

“One of our favorite pieces,” Henke
says, “is an early John Lennon note-
book called ‘The Daily Howl,” which
was in the form of a newspaper with
his writings and drawings from when
he was about 12 or 13. We also had
several of his report cards.”

For years, the Rock and Roll Hall
of Fame induction ceremonies

(Continued on page 26)
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Congratulations to

ASCAP’s Rock & Roll
Class of 2004.

We’re proud of all our
members inducted into
the 2004 Rock & Roll
Hall of Fame.

Congratulations
to them, and
to Lifetime
Achievement Winner

George Jann Wenner.

Harrison
(PRS)

Prince

ADVANTAGEof

RSCAP
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ZZ Top

Continued from page 20

after all these vears. But we are, and
it’s turned out great.”

ZZ Top came together in Houston
in 1969, after Gibbons’ tenure in the
Moving Sidewalks and Hill and
drummer Frank Beard’s stint with
American Blues.

Gibbons gave the band its prop-
er name after seeing a pair of Z
beams sticking out of an open
hayloft. Ever since then, the trio

has been blending a strong blues
and boogie sensibility with heavy
rock conventions to become one of
rock’s hardest-working bands—
occasionally visiting the charts
with such radio hits as “La
Grange” and “Tush.

Z7Z Top’s commercial zenith
came in the 1980s, when it entered
the multi-platinum realm. It was
driven by the success of songs like
“Gimme All Your Lovin’,” “Sharp
Dressed Man,” “Legs” and “Sleep-
ing Bag” and their accompanying
videos, which captured the group’s
sly sense of humor and long-beard-

ed imagery. These clips also fea-
tured a collection of unique guitars,
some of which have resided in the
Rock and Roll Hall of Fame and
Museum since its 1995 opening.
After 35 years, ZZ Top still
remains active. Aside from a boxed
set, 2003 saw the release of the
band’s 14th studio album, “Mes-
calero.” And the trio plans to hit the
Foam Box—ils “clubhouse” studio
in Houston—for some more record-
ing, but most of its 2004 plans cen-
ter on touring, including a summer
jaunt in North America.
GARY GRAFF

Harrison

Continued from page 20

His slide work was so controlled and
beautiful—it was silky the way he
played—and his vibrato was perfect
and soulful. And the great songs he’s
written since [the Beatles], like ‘Isn’t
It a Pity’ and all that stuff.”

In the wake of the release in Novem-
ber of the “Concert for George” by
Warner Strategic Marketing, Capitol
Records was set to reissue six of Har-
rison’s solo albums Feb. 24, originally

released on the Dark Horse label.

“Thirty-Three & 1/3,” “George Har-
rison,” “Somewhere in England,”
“Gone Troppo,” “Cloud Nine” and
“Live in Japan” have been unavail-
able for some vears. Capitol has dig-
itally remastered the discs with
added bonus tracks, new liner notes
and rare photographs. The albums
are the latest in a reissue series that
began in 2001 with the expanded
version of 1970’s “All Things Must
Pass.” Harrison had planned on over-
seeing further rereleases.

Capitol has also released “The Dark
Horse Years, 1976-1992,” a deluxe

boxed set. It comes with a DV con-
taining 75 minutes of footage along
with a 36-page booklet that features an
essay from Harrison’s widow, Olivia,
and liner notes by journalist David
Fricke. The footage features Harrison
discussing his solo career and per-
forming with longtime friend Eric
Clapton during a 1991 tour of Japan.
“The emotions and sentiments
contained in the songs on these
albums are timeless, but they feel
more relevant than ever,” EMI Music
U.K. and Ireland chairman/CEO
Tony Wadsworth says.
PAUL SEXTON

Traffic

Continued from page 20

“I was very proud to be part of
Traffic,” Winwood says, “and I'm
very glad for the lots of people who
played with the band during all
those times. There’s a whole list of
them, from all the many chapters.”

Such players include Reebob
Kuaku Baah, Rick Gretch, Jim Gor-
don, Randall Bramlett and Walfredo
Reyes. “I'm very pleased they’ve got
a well-earned place on a wall in
Cleveland, and I'm very grateful to
the powers that be for putting Traf-
fic in this prestigious institution.”

The induction comes during a
period of live activity for Winwood.
He was a guest vocalist along with
Isaac Hayes on European shows in
late January and early February by
the Funk Brothers, the former
Motown house band. Those shows
were followed by his own solo dates.

Indeed, Winwood’s involvement
with the much-revered, belatedly
acknowledged session players has only
heightened his appreciation for the
sidernen awards the Hall of Fame pres-
ents. “The fact that it recognizes the
sidemen is a fantastic thing,” he says.

Winwood’s 2003 album, “About
Time,” is being repromoted by his

own Wincraft label in the United
States and by Sanctuary interna-
tionally, with three new songs,
including a version of “Voodoo
Chile,” a tune associated with Win-
wood since he played keyboards on
the Jimi Hendrix original in 1968.

Winwood’s manager, Mick New-
ton at Atomic Management, adds
that Wincraft will also issue a DVD
of Traffic’s 1994 tour.

Last summer, Universal Music
Enterprises completed its “Traffic
Remasters Campaign” with the final
three albums in the series. As Bill
Levenson, UME senior VP of A&R,
points out, the catalog was remas-
tered from the original analog mas-
ter tapes, and many of the new ver-
sions feature bonus material.

The set now comprises 10 al
bums, starting with the 1967 sets
“Mr. Fantasy” and “Heaven Is in
Your Mind” through to 1974’s
“When the Eagle Flies.”

“The Rock and Roll Hall of Fame is
essentially an American institution,”
Winwood says, “and interestingly
enough, in terms of American popu-
larity, it’s the later chapters of Traffic,
such as ‘John Barleycorn Must Die,
‘The Low Spark of High Heeled Boys’
and ‘Shoot Out at the Fantasy Facto-
ry,” that were more widely known
than the first two records.”

PAUL SEXTON

Jackson, it’s been a wonderful 30 years.

Thanks for taking me along.

Buddbha

(Donald Miller)

[t’s a great honor to be a part of your team.

Thank you and Congratulations!

Cree Clover
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Browne

Continued from page 20

“It’s not clear to me [how] the
voting is [done], and I don't really
care. I've only met three or four peo-
ple who can vote. Bruce Hornsby
told me he votes, and I was like, ‘You
vote?’ Tom Petty told me he votes. I
didn’t make an attempt to find out
how to vote. I didn't vote for myself!”

But it’s easy to see why so many
others did. With the release of his
first self-titled album in 1972 (also
known as “Saturate Before Using”),
it was clear that a new, fresh voice
with much to say had arrived. As one
of the pioneers of the "70s Southern
California sound that blended rock
and country, Browne ushered in a
new age of sensitive storytellers.

Lyrics stood side by side with
acoustic-based melodies and often

Dells

Continued from page 20

Even with an average age of 68,
the Dells’ elder statesmen of soul
can not only still out-sing their con-
temporaries, but they are doing it
with the same 1960 lineup.

Marvin Junior (lead baritone),
Johnny Funches (lead tenor), Verne
Allison (tenor), Lucius McGill
(tenor), Mickey McGill (second bari-
tone) and Chuck Barksdale (bass),
all high-school classmates from
Harvey, Ill., initially teamed up in
1953 as the El-Rays.

Lucius McGill left that same year,
soon after the group’s first single,
“Darling 1 Know” (Checker), failed.
Renaming themselves the Dells, the
quintet notched a minor R&B hit in
1955 on Vee Jay with “Dreams of
Contentment.” Then, “Oh, What a

delved into deeply private subjects
on such albums as 1974’s “Late for
the Sky”; or 1978’s classic life-on-
the road opus, “Running on Empty”;
or his No. 1 album, 1980’s “Hold
Out.” No topic was too personal for
Browne, but he was also not afraid
to tackle political subjects either,
including taking on Ronald Reagan
on 1986’s “Lives in the Balance.”

For Browne, it’s hard to believe
he’s eligible: The clock’s steady
march forward has often taken
him and his fans aback. “People
have asked me about my son,”
whose photo as a toddler appears
on “The Pretender.” “When 1 tell
them my son is 30, everybody’s
always taken by surprise by how
much time has passed.”

Browne, who has parted ways
with longtime home Elektra Enter-
tainment, continues to work on new
music (The Beat, Billboard, Feb. 7)
but is also looking back. He is

preparing to release three of his
titles in 5.1 surround sound on
Warner Strategic Marketing, includ-
ing a two-CD collection titled “The
Very Best of Jackson Browne.”

He is most excited about an extra
feature that will appear on the DVD-
A for his last studio album, “Naked
Ride Home,” that documents his
songwriting process. “I'd thought
how great it would be if I could see
some of my fave songwriters write
their songs. There has to be a lot of
pacing around, getting another cup
of coffee or remembering to take the
trash out.”

But surprisingly, one of rock
music’s most revealing songwriters
has one last confession: “I always
envied people who didn’t write their
own material. I had to write them
myself. And to tell you the truth, I
know that any number of people
could sing them better.”

MELINDA NEWMAN

Night” went top five a year later.

After a two-year hiatus following
a near-fatal car accident involving
several of the members in 1958, the
Dells went on the road. The gig?
Touring with Dinah Washington as
her opening act and backup group.

Since he opted to stay home,
Funches was replaced by former
Flamingos lead/falsetto tenor John-
ny Carter.

The group once again enjoyed
R&B success with the 1965 top 30
song “Stay in My Corner.” But it was
not until the Dells signed with Chess
Records subsidiary Cadet that their
spotty chart record turned into an
enduring string of hits.

Under the direction of songwriter/
producer Bobby Miller (Eddie
Kendricks) and arranger/composer
Charles Stepney (Earth, Wind &
Fire), the Dells discovered their har-
monic niche.

That partnership led to the still-

Seger
Continued from page 20

Hall of Fame. It’s a great feeling.”

The honor follows the release by
Capitol Records last year of Seger’s
collection “Greatest Hits 2,” a follow-
up album to the 1993, six-times-plat-
inum “Greatest Hits.”

The “Hits” disc is another testa-
ment to Seger’s position as the
consummate Midwestern rocker,
earnest and creatively steeped in a
rich blend of R&B, country, folk
and rock’n’roll.

Raised in near poverty in Ann
Arbor, Mich., Seger was 10 when his
father left the family. Ironically, he
had already kindled a musical fire in
his son.

Seger worked his way out of the
local club scene, first with Doug
Brown & the Omens, then on his

own. He hit big regionally in 1966
with “East Side Story”—which sold
50,000 copies in Detroit—then
made a national splash with 1968’s
“Ramblin’ Gamblin’ Man,” which
reached No. 17 on The Billboard
Hot 100.

However, Seger’s real break-
through did not come until eight
years later, when the “Night Moves”
album and single launched a plat-
inum hit parade that has so far
resulted in sales of nearly 50 mil-
lion records.

He hasn’t had trouble filling his
greatest-hits collections with a
rash of such enduring singles as
“Hollywood Nights,” “Still the
Same,” “Against the Wind,” “Like
a Rock” and the chart-topping
“Shakedown” (from the “Beverly
Hills Cop 2” soundtrack). His 1978
hit “Old Time Rock and Roll” has
become an anthem for weddings,
bar mitzvahs and other parties.

unmatched six-minute, slow-grind
rerelease of “Stay in My Corner.” It
reached No. 1 on the R&B chart
and made the top 10 on the pop
chart in 1968.

The group remained an R&B
mainstay during the late 1960s and
1970s with a string of top-20 hits,
including “Always Together,” “Oh,
What a Night” (a remake of the 1956
hit), “Open Up My Heart,” “The Love
We Had (Stays on My Mind)” and the
group’s first certified million-seller,
“Give Your Baby a Standing Ovation.”

The Dells served as consultants for
the 1991 film “The Five Heartbeats”
and its soundtrack yielded their top
20 hit “A Heart Is A House For Love.”

Still a major concert draw, the group
came back this year with a new album,
“Hott,” featuring the single “My Lady.”
Released on Atlanta-based A&E
Records, it is the Dell’s first album since
2000’s “Reminiscing” on Volt.

GAIL MITCHELL

The song was also took on a new
life thanks to the 1983 movie
“Risky Business,” when Tom
Cruise, in his first leading role, lip
synched and air-guitared to the
tune in his underwear.

Meanwhile, “Greatest Hits 2,” fea-
tures two new tracks, and he prom-
ises a new studio album later this
year—his first since 1995’s “It’s a
Mystery.” He hopes the pair of new
tracks on “Greatest Hits 2” offers a
taste of what can be expected from
the upcoming album.

“I think I'm writing a little sim-
pler, a little more direct and out
front,” Seger explains. “I'm really
gravitating toward the in-your-face,
very present kind of stuff. There’s a
presence about the two new [songs]
that exists on the new album. Even
the ballads kick very hard; they’ve
got punch. I think I'm just coming
into my own groove.”

GARY GRAFF

Hall Of Fame

Continued from page 22

remained somewhat cloaked in the
kind of mystique similar to exclusive
club events. That changed in
1996, when VH1 began televising
the ceremonies.

“We resisted televising it for a
long time,” Evans says. “The artists
enjoyed the feeling that they could
say anything, knowing it wasn’t
going to be televised. But then peo-
ple started criticizing us for being
‘elitist’ and not sharing this event
with everybody.”

Evans adds, “Once the museum
was built, we decided to build aware-
ness for the museum through tele-
vising the ceremony.”

Lee Rolontz is the TV show’s exec-
utive producer, a role Rolontz has had
for several Rock and Roll Hall of Fame
ceremonies as well as VHI’s “Divas
Live” shows. Award-show veteran Joel
Gallen of Tenth Planet Productions
also returns as a producer of the
induction ceremony.

A frequent challenge of any cer-
emony often is reuniting a dis-
banded group when its members
have been estranged from each

Spotlight memmsssssssss—

Al
ERTEGUN: GODFATHER OF THE HALL OF FAME

other for years. Even harder is get-
ting them to perform onstage
together. Such was the case with
acts like the Police and Cream.

VH1 executive VP of talent and
music programming Rick Krim
explains why the artists are often
convinced to reunite. “We tell
them, ‘This is a once-in-a-lifetime
chance, so can you put your dif-
ferences behind you?’ More often
than not, they come together for
the event.”

Evans concludes, “We always try to
keep in mind that this is a show for
the artists.”

Prince

Continued from page 20

“You have to put Prince in the
top of a bunch of categories—song-
writing, performing, musicianship.
But besides all that, he’s a vision-
ary with the way he fuses music
and film, such as in ‘Purple Rain,’
or the way he puts his stage shows
together. I don’t think anybody’s
done that better.”

Jam adds that he and partner
Terry Lewis still rely heavily on the
things they have learned from
Prince’s live performances and
recording skills.

Prince, born Prince Roger Nel-
son in 1958 in Minneapolis, started
his chart career in the 1970s, with
“Soft and Wet” and “I Wanna Be
Your Lover.”

In the 1980s, he had 14 top 10 sin-
gles on The Billboard Hot 100, four
of which went to No. 1: “Let’s Go
Crazy,” “Kiss,” “Batdance” and
“When Doves Cry,” which stayed atop
the charts for five weeks. In 1984, the
soundtrack to “Purple Rain” re-
mained at No. 1 on The Billboard 200
for 24 weeks. No album released
since has spent more weeks at No. 1.

During the 1990s, he had five top
10 hits, including the chart-topping
“Cream.”

Through it all, he has sold more
than 36 million albums in the Unit-
ed States, according to the Record-
ing Industry Assn. of America. He
has also starred in four movies.

Prince has written and/or pro-
duced hits for the Bangles, Chaka

Khan, Sheena Easton, Sinéad
0O’Connor, Tom Jones and Stevie
Nicks, among others.

With all these hits, it’s obvious
that Prince’s music contributions
have staying power. So even
though his commercial fortunes
have faded during the past 10
years, he remains an unstoppably
dazzling performer.

“I'm always floored when I see
him live,” David Bowie says.
“Prince is one of the greatest artists
in the world.”

Prince has been well-known for
challenging the rules and conven-
tions of the music industry. These
days, he sells his music through
his own Internet subscription
music club and often promotes his
own tours.

Last year, he self-released an
instrumental album, “N.E.W.S.,”
which was nominated for a Grammy
for best pop instrumental album.

Although the press-shy Prince
declined to be interviewed about his
induction into the Hall of Fame, it
has been announced that he will
contribute a track to an upcoming
Jimi Hendrix tribute, “Power of
Soul.”

On March 29 in Los Angeles,
Prince will open his first U.S. arena
tour in six years to showcase his
upcoming “Musicology” album and,
for the last time he says, many of his
well-known hits.

JON BREAM

Jon Bream is a music critic at the
Minneapolis Star Tribune and the
author of the 1984 biography
“Prince: Inside the Purple Reign.”
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IAAM Aims For Maximum Effectiveness In Meetings

BY RAY WADDELL

Officials of the International Assn.
of Assembly Managers still consider
the formula for IAAM district meet-
ings a work in progress. At issue:
walking the fine line between appro-
priate representation and too many
meetings.

The seven geographic districts of
the JAAM begin their annual meet-
ings March 13-16, when District 5
meets in Fort Lauderdale, Fla.

Districts 4, 6 and 7 meet April 3-6
in Seattle; districts 1, 2 and 3 meet
May 22-26 in Madison, Wis.

The IAAM heads into the district
meetings having reached an all-time
membership high of 3,624 members.
That is an impressive feat at a time
when many organizations, including
arenas, are tightening their budgets
and downsizing their staffs.

Formed in 1924 with six charter
members, the IAAM has enjoyed a
growth spurt in recent years, first
topping the 3,000-member mark
three years ago. Membership has
doubled in the past decade.

IAAM executive director Dexter
King calls the districts “our grassroots
regional membership chapters.”

But the district meetings do not
necessarily reflect the overall growth
of IAAM.

“I think the district meeting situ-
ation is in a high state of flux right
now,” says Michael Enoch, owner of
arena consultancy firm Enoch Light
Productions and VP of district 7.

“We’re at a crossroads,” says
Enoch, who thinks that the success
of IAAM specialty meetings like the
Arena Management Conference,
Crowd Management Seminar and

Arena Marketing Convention, as
well as the huge national conven-
tion, has come at a price in this era
of budget constraints.

“TAAM has been so successful at
the other meetings that the district
meetings have lost some of their
allure,” Enoch says.

Several years ago, in an effort to
reduce the number of IJAAM meet-
ings each year, the association began
combining district meetings.

“There is a question as to
whether [combining meetings] has
been successful or not,” notes Jim
Hess, director of the Monana Ter-
race in Madison, Wis., and VP of
district 3, which includes Illinois,
Towa, Minnesota, Missouri, Nebras-
ka, North Dakota, South Dakota
and Wisconsin.

“The intention was to decrease
the number of meetings that mem-
bers, particularly the allieds, had to
participate in,” Hess explains. “But
the combined meetings often end
up in larger cities where the costs
are higher, so sometimes the [com-
bined district meetings] end up
competing with some of the other
specialty meetings, even the [IAAM]
national convention.”

DECREASED ATTENDANCE

For many districts, though, meet-
ing attendance has decreased. “If
attendance drops off, does it really
help the allieds?” Enoch wonders.
“And does it help [building man-
agers] discuss local issues the way
they need to?”

King admits that there are some
differences of opinion as to the suc-
cess of the combined meetings:
“IAAM accomplished one thing we

set out to do as an organization, and
that’s fewer meetings so that our
allied constituents don’t have to
spread themselves so thin,” he says.

“But in doing that we found we
displaced something else, and we
may find we have to restructure [the
district meetings]. We cannot lose
the grassroots connection.”

District 7—comprising California,

KING: MAY RESTRUCTURE MEETING

Arizona, Nevada, Hawaii, Utah, Aus-
tralia, New Zealand, the South Pacif-
ic islands and Asia—has begun to fos-
ter that grassroots networking
through a series of “chapter” meet-
ings within the district’s North Amer-
ican cities. Meetings have already
been held for managers of buildings
in or around Las Vegas, Phoenix, San
Diego, San Francisco, Salt Lake City,
Los Angeles and Sacramento, Calif.

It is a concept Enoch would like
to see expanded into other districts,
particularly those that are wide-
spread geographically.

District 6, for example, includes
New Mexico, Colorado, Oklahoma,
Texas, Kansas and Mexico. District 4

consists of Alaska, Idaho, Montana,
Oregon, Washington and Wyoming
in the United States and Alberta,
British Columbia, Manitoba, North-
west Territories, Nunavut, Sas-
katchewan and Yukon in Canada.

“All the people in the general area
of the city can meet once a quarter
to talk about local issues and en-
courage people to form student
chapters and support the district,”
Enoch says.

Those attending the meeting con-
trol its content, with little or no
national or district input, Enoch
says. King also supports the concept.

THE FIFTH DIMENSION

While district 5 has combined
with other districts in the past, the
Southeastern-based group has fared
quite well meeting on its own for the
past two years.

District 5 contains building pro-
fessionals in Alabama, Florida, Geor-
gia, Louisiana, Mississippi, North
Carolina, South Carolina, Tennessee
and Virginia,

“It’s not that we don’t want to
meet with other districts, it’s just
that we don’t feel the need like some
other districts do,” notes Tim Riddle,
director of the Chattanooga (Tenn.)
Convention & Trade Center and dis-
trict 5 VP. “Some of the other dis-
tricts might only have four or five
members attend a meeting. We typ-
ically get about 200.”

Riddle says district 5 is a “very par-
ticipatory [district]. We’re in the
Southeast, and we've got a lot of build-
ings. We're a close-knit district, with a
lot of communication between peers.”

Hess is trying to bolster interest
in the May combined meeting for

districts 1, 2 and 3. “Right now we're
concentrating on trying to have an
excellent meeting and getting a good
turnout,” he says. “As far as I can see,
the finances for the association and
world headquarters [in Coppell,
Texas] are looking good, so we’re
focusing on putting together some
excellent educational sessions and
networking opportunities.”

Hess says meeting participation
from district 3 is “fairly strong. I'd
like to see it stronger. That’s why
we're emphasizing the educational
components and, of course, you have
to make it fun, too.”

Randy Brown—director of the
Allen County War Memorial Coliseum
in Fort Wayne, Ind., and VP of district
2—says, “Historically, district 2 has a
good turnout.” District 2 includes
Kentucky, Indiana, Ohio, West Vir-
ginia, Michigan and Ontario, Canada.

Mike Scanlon, director of the Sov-
ereign Bank Arena in Trenton, N.J.,
and VP of district 1, also hopes for a
strong turnout from his constit-
uency, made up mostly of the North-
eastern United States and Canada but
also including international markets.

“I'd like to see more active in-
volvemnent from district 1, which has
been lacking at best,” he says. “I
think it’s very important to the
future of the district meetings and
[AAM as a whole.”

The Madison meeting will offer a
one-day registration this year for the
first time to encourage those who
can do so to drive to the meeting if
they cannot commit to three days or
the cost of flying.

“This way, if they want they can
drive in for one day and then get
back to their building,” Hess says.

'‘Queer As Folk’ Tour Gives Babylon Club A Twist

BY MICHAEL PAOLETTA

The boys are back in town.

For the second consecutive year,
Embrace Productions and Show-
time Networks are teaming up for a
Queer as Folk tour.

Subtitled the Future Babylon
tour, the 20-city trek—which fur-
ther increases the branding of
“Queer as Folk"—commences May
2 at Chicago’s Crobar club.

The tour coincides with the
fourth season of Showtime’s suc-
cessful “Queer as Folk” series, which
begins April 18.

Like the inaugural tour, the 2004
edition—which has an estimated
budget of $500,000—will re-create
the series’ Babylon disco in 2,000- to
3,000-capacity clubs, but with a twist.

Each venue will be made to
resemble Babylon in the year 2050.
Assisting with design, decor and
performance art is Miami-based

production company RKM.

Depending on the market
and date, tickets are expected to
be between $20 and $50. The
Future Babylon tour is spon-
sored by 2(x)ist, Orbitz, Interac-
tive Male and Astroglide. Midori
is the title sponsor.

In addition to the opening
night, other confirmed dates
include May 9 at Avalon in New
York, May 30 at Space in Miami
and July 9 at the Commodore
Ballroom in Vancouver.

According to Embrace presi-
dent Adam Gill, the audience for
the 2003 tour—which cost $350,000
to produce (it broke even)—was 80%
gay and male. Gill says he was sur-
prised by this, particularly because
the show’s viewing audience is “50%
gay men and 50% straight women.”

So, he adds, “one of our biggest
challenges this time around is entic-
ing and reaching the other side of the

‘Queer as Folk’ fan: the female.”

Certainly, there is a concerted
effort to attract more women to the
tour, Showtime senior VP of adver-
tising/promotion Stephanie Gibbons
acknowledges.

To illustrate, Gibbons points to
upcoming ads in—and special pro-
motions with—such mainstream

publications as People, Jane
and Cosmopolitan. This will
be accompanied by a presence
in local and national gay press.

On March 12, Embrace
and Showtime will officially
announce the tour dates at a
press conference at South
Miami’s Raleigh Hotel to
coincide with the annual
Winter Party AIDS Benefit
Festival in Miami.

DJs Tracy Young and Gram-
my Award winner Peter Rau-
hofer, who provided the beats
and rhythms last year, will be
joined by DJ Manny Lehman this
year. Some dates will feature all three
DIJs, others will spotlight one or two.

Young, who also operates inde-
pendent dance label Ferosh Rec-
ords, says it was an honor to be
asked to participate again this year.
“I am fortunate to be offered such
opportunities,” she says. “It may

open new doors for me.”

Young says she will introduce
much new music during the trek—
including Ferosh’s single “Believe
in We” by Ceevox, which Young
produced.

In addition to the DJs, actors from
the show—Robert Gant and Sharon
Gless, for instance—will make special
appearances at various stops along
the tour.

March 12 is also the launch of
futurebabylon.com, an interactive
Web site spotlighting the tour. Here,
and on Showtime’s site (sho.com),
special promotions and tour info will
be offered. Additionally, Showtime
will tag episodes of the show with
Future Babylon tour info.

Ultimately, Gill stresses the impor-
tance of over-delivering on peoples’
expectations. “People have it all these
days; they expect that much more,”
he says. “So, we must—and will—
give them 110%.”
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Venues Brin glt
i All Back In-House

BY RAY WADDELL

In recent years, venue managers have had the option of hiring
outside contractors rather than employing staff to handle a grow-
ing number of building functions.

The outsourcing trend emerged in the 1990s and allowed build-
ing managers to focus on such core operations as booking, pro-
ducing events, political obligations and the day-to-day minutiae
of running a public-assembly facility.

Opportunities for outsourcing range from commonplace func-
tions-—such as parking, concessions, ticketing, janitorial services
and security—to such specialized niches as stagehands, mer-
chandising, physical plant, audio/visual, ushering and marketing.

Now, there is a new trend: for buildings to control as many
aspects of their operation as possible.

“It seems to go back and forth,” says Jim Hess, director of the
Monona Terrace convention center in Madison, Wis. “If you
would have asked me a few years ago, I would have said, ‘There
is definitely a trend toward more outsourcing.” Now, I think
we're seeing more buildings looking to take over stuff and have
more control.”

‘CONTROL FREAKS’ IN PHILLY

That is definitely the case at the Wachovia Center complex
in Philadelphia.

“We’re control freaks,” admits John Page, senior VP of Comcast-
Spectacor, which operates the Wachovia Center and the adjacent
Wachovia Spectrum.

At the Wachovia complex, aside from concessionaire Ara-
mark and ticketing company Ticketmaster, most services are
handled in-house.

“This was a business decision we made based on the com-
mon ownership of the two buildings,” Page says. “This was just
the best situation for us to get things done the way we want
to get them done.”

At the Wachovia Center and Spectrum, even ushers, cleaners
and union stagehands are employed by Comcast-Spectacor.

“It works great for us, but that doesn’t mean it works for every

(Continued on page 32)

Euro Promoters Upbeat
As ILMC Approaches

BY JULIANA KORANTENG

The snadow left on the European touring husi-
ness by the recent recession and the war in Irag has
not deterred the positive outlook of European pro-
moters “or the vear ahead.

Those involved in Europe’s live-music busi-
ness continue to be optimistic as they predare
for this year’s International Live
Music €onference (ILMC), taking
place March 12-14 in London.

“Man; fans choose to save up to go
to festivals, because there is a great
thirst for live music at a time when
the recording industry is having a
tough time,” savs James Curran, exec-
utive producer for the United King-
dom’s W:rgin Radio, which promotes
the popular V Fastival in Britain. “And
in this digital age, festivals remind acts why they
went inzo the business in the first place.”

Nick Ashtor-Hart, executive director of the
London-based International Music Manasgers
Forum (IMMF) and manager for James Brown
and Heaven 17 in Europe, is confident of a buoy-
ant yea~ in that territory.

LONDON 2004
&0

At a time of slow CD sales, l:ve gigs can save
careers. Ashton-Hart cites Brown’s recent perform-
ance in Amsterdam in front of a crowd of 6,000,
even though he has not had a hit since the 1980s.

“He is a great entertainer, and that will always
sell,” Ashton-Hart says. “Soorn, there could be
more super-gigs like Robbie Williams in [U.K.
open-air venue] Knebworth [where he plaved
before 375,000] last year. He knows
how to work an audience like a
cheap suit, and I mean that in the
best way. I think there is something
about being part of a big crowd that
has a magic of its cwn.”

But along with other promoters,
venue operators and managers, Ash-
ton-Hart is aware of the issues that
affect the continually unpredictable
concert market. Issues high on the
industry’s agenda include ticket pricing, gig can-
cellations and crowd safety.

On the artist-development front, promoters are
also debating whether European acts need to tour
in the United States for long-term careers and
whether English-speaking artists will continue to

Continued on page 30
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Continued from page 29

body,” Page says. “A lot of it depends
on the size of your staff and how you
want to operate.”

The size of the building’s budget
is another factor. “It adds to your
costs when you do everything your-
self, because you have to hire some-
one to oversee all the scheduling
and all the other details,” Page says.
“But if you hired a contractor, they
would have that overhead built into
their rates anyway.”

At the Mississippi Coast Coliseum
in Biloxi, Miss., managers chose to
outsource work a few years back in
reaction to a tight labor market.
They liked the concept enough to
stick with it. The MCC outsources
security, merchandising, parking,
ushers and food and beverage.

“The only thing we don’t out-
source, even though we’ve taken
several looks at it, is our custodi-
al/maintenance labor,” says Matt
McDonnell, assistant director at the
MCC. “I know other arenas have
gone that way, but we just haven’t
found quite the right fit yet.”

McDonnell points out that the
staff needs of an arena often do not
fit with the work force available in a
given market.

“Several years ago, when our
labor market was extremely tight, it
was difficult for us to acquire the
part-time help we needed, based on
the peaks and valleys of our busi-
ness,” McDonnell says. “We found
that, particularly from a security
standpoint, we got better training,
more thorough background screen-
ing and more liability coverage by
outsourcing.’

Later, McDonnell says, the
arena found other benefits from
outsourcing.

“From a management perspec-
tive, outsourcing allows us to man-
age fewer people so we can focus on
other aspects of our operation,” he

NASHVILLE’S GAYLORD ENTERTAINMENT CENTER OUTSOURCES MANY TASKS

says. “This allows us more flexibili-
ty in the things we want to do.”
Any increases in cost have been
negligible, McDonnell says. “In-
creases in operating costs would be
passed on to our clients that rent the
building,” he says. “But we’ve found

LOMBARDI: OUTSOURCING SAVES

[that] from a cost standpoint, we’re
very competitive with facilities in
surrounding markets. It hasn’t been
a negative factor at all.”

Mike Scanlon, director of the Sov-
ereign Bank Center in Newark, N.J.,
says his arena outsources food and

beverage and some marketing
responsibilities. Most staffing,
including ushers, ticket-takers and
cleaning, is handled in-house.

The local IATSE union handles
stagehands for the arena. “We have
a choice,” Scanlon says. “It would be
less expensive to provide stagehands
in-house, but you pay extra for the
quality, which helps you get the
show in and out a lot quicker.”

Similarly, at the Gaylord Enter-
tainment Center in Nashville, con-
cessions, security, housekeeping,
ushers and merchandising for
non-hockey events are all out-
sourced. Ticket-takers, marketing
and overnight security are han-
dled in-house.

GEC GM Hugh Lombardi says
that deciding what to outsource
and what to keep in-house is a
matter of prioritizing. “There are
some cost savings to outsourcing
some of these things as well,
because you save in administra-
tion costs,” he adds.

MCC’s McDonnell says outsourc-
ing has a positive impact in Biloxi in
two major ways: “First, it gives us
more consistency of employees. And
second, the liability coverage that
most of these companies bring to
the table is extremely attractive in
the litigious society we live in today.”

The Biggest Events In Entertainment
Trust ONE Name In Entertainment Insurance.

CSI Entertainment Insurance, naturally.

We're a leading entertainment insurance broker with access
to dozens of major insurance companies.
guarantee the most comprehensive coverage at the most

competitive prices.

At CSI, we

So whether you have a concert, festival, touring artists, trade
show, expo, fair or another event, cali CSI Entertainment
Insurance for more information or for a quick quote. Just dial

800-204-1523, ex. 118 today, or go to www.csicoverage.com.

Coverage provided: Spectator Liability, Event Cancellation, Artists Liabliity, Weather insurance, Liguor Liabifity, TULIP Policies for Venues and Atenas

A partial list of events covered by CSi Entertainment Insurance includes these touring artists: George Strait, Tim McGraw,
Three Doors Down, Korn, Ludacris, Chingy, Bill Cosby, Sheryl Crow, Norah Jones, REM, Jay Leno and the Dixie Chicks.*
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dominate the concert scene in Europe.

Ticket prices, Ashton-Hart says, “are
getting crazy worldwide. U.S. prices
are just unbelievable at $60 to $70 for
general admission. That is a lot, espe-
cially if you are there for only one hour
and are standing. And the live scene in
Germany is apparently rougher. Tick-
et prices tripled in the last year. We in
the U.K. are in danger of doing that.”

An average U.S. ticket price of
$150 for three days at a music festi-
val may make sense, Ashton-Hart
says. “But if you pay $75 for one gig
here, people would think this is tak-
ing [advantage of fans],” he says.

Christoph “Chrissy” Uerlings,
production co-coordinator/opera-
tions manager at Peter Rieger
Konzertagentur, a leading concert
promotion company based in
Cologne, Germany, argues that
ticket prices will always be a sensi-
tive issue in Europe.

PRICE RESISTANCE
At a time when cheap airfares for
a long weekend in a warm Mediter-
ranean resort cost only £250

to determine how much audiences
are willing to pay. “Research is more
important than ever before,” he says.

Rising ticket prices also make gig
cancellations a touchy subject. Mar-
tin Hopewell, lead organizer of the
ILMC, describes concert cancella-
tions as “that taboo subject that
never gets discussed.”

However, communication through
Web sites has made life easier for
venue owners when the unforeseen
occurs, says Peter Tudor, director of
sales and marketing at Wembley Lon-
don Ltd.—owner of Wembley
Arena—and chairman of the United
Kingdom’s National Arenas Assn.

The Internet helped spread the
news when Ozzy Osbourne’s accident
last winter resulted in cancellation of
a tour that included a Wembley
appearance. Last November, Meat
Loaf collapsed onstage at Wembley.
And the war in Iraq led to various can-
cellations last February and March.

“We send out e-mails, letters and
[cell-phone] text messages to ticket
buyers; we also contact 140,000
[Wembley Arena] members via our
Web site [whatsonwembley.com],”
Tudor explains. “But that is if we know
in advance. Sometimes the cancella-
tion can happen on the night as the
audience is coming through the door.”

- B
TUDOR: WEMBLEY WEB SITE KEEPS FANS INFORMED

($317.50), European music fans
think twice before paying for con-
cert tickets, Uerlings says.

“For the same amount of money,
you can pay for the ticket, the T-
shirt, parking your car and drinks at
the bar,” he says.

Uerlings says ticket prices
increased in Germany in response to
the country’s recent economic
slump when promoters invested in
stadium and big arena shows. In
2003, for example, Peter Rieger
invested in such international acts
as Meat Loaf, David Bowie, Paul
McCartney and Peter Gabriel.

“With big shows you can make
more money than ever before. The
huge artists can bring in that income
and cover the costs,” Uerlings says.

Another challenge is setting the
right ticket price for performances in
clubs that help break new acts. In the
past, record companies would help
foot the bill with tour support, but
not in these days of poor record sales.

Uerlings suggests that promoters
and venue owners should join forces

One solution is for every venue to
have a plan of action and for the pro-
moter and management to work close-
ly together. “We always have a cus-
tomer service team on hand,” he adds.

Moreover, Tudor continues,
concert-goers must buy tickets
from recognized sources. This
makes it easier to refund their
money or allocate them seats for
rescheduled shows.

EUROPEAN RULES NEEDED

On the safety front, the ILMC has
obtained European Union financing
to develop the first Pan-European
guide to crowd control and safety at
live shows. Calls for Europe-wide
guidelines have been frequent in a
region where the definition of safe-

ty varies from market to market.
About three years ago, local
authorities in the United King-
dom revised an Event Safety
Guide widely used throughout
Britain. But problems crop up
when overseas acts bring their
(Continued on page 32)
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stage sets to a U.K. venue.

“A particular tour is able to do
something in one country but not in
the U.K. And some promoters make
the mistake of thinking that you can
take the template of one show and
place it elsewhere,” Tudor says.

Part of Wembley’s solution is a
handbook for promoters, which asks,
among other things, that promoters’
representatives meet with Wembley’s
management two weeks before the
show comes to town.

Peter Rieger’s Uerlings says some
countries can be over-protective
with their crowd safety regulations.
Last year, he says, new German leg-
islation took effect that required
show organizers to have at least two
audience barriers for venues with
capacities of more than 5,000.

A larger crowd would require “sev-
eral more barriers and would, there-
fore, be caging the people in,” Uerlings
says. “Barriers can be a good thing,
but we’ve also got to be careful.”

In Poland, local officials demanded
one security guard for every 100 peo-
ple in the audience at a concert Peter
Rieger organized. “In a stadium of
60,000 people, that would mean 600
security guards,” Uerlings says.

COMPROMISES NEEDED

In the end, his company ap-
proached the local authorities,
explained why the audience-to-secu-
rity guard ratio was untenable and
reached a compromise after Peter
Rieger demonstrated it had taken all
the necessary precautions.

Uerlings has appointed a crowd
manager to understand the compa-
ny’s needs for every type of venue.

Another ongoing debate is whether
European talent needs the U.S. mar-
ket for a long-term career.

At the ILMC, there will be a ses-
sion on whether English-speaking
U.S. and U.K. acts still rule the con-
cert business in Europe or whether
the tide is turning in favor of local-
language performers.

“Europe now has good performers
who sing in their own language and
who can make the Rolling Stones look
small when they play in front of their
local audience,” ILMC's Hopewell notes.

Hopewell adds that there are some
French and German acts that can fill
stadiums, but only in one city and
nowhere else in the country. He also
cautions European acts that think
they do not have a long-term future
without conquering the United States.

“People who focus on one territo-
ry of any size do so at their own
peril. Only about 5% of the music
sold in the U.S. comes from outside
the country, compared with 40% in
the U.K.,” he says. “For a European
to make it in Europe, you need to
stay there for an extended period of
time. That’s an uphill battle to start
with, and even then there’s no guar-
antee you'll succeed.”
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Twista Clearing
U.S. Tour Path

Things are heating up in the
New York offices of Monterey
Peninsula Artists. In the wake of
the exploding “Kamikaze” record
on Atlantic (more than 700,000
units sold in four weeks, accord-
ing to Nielsen SoundScan), Mon-
terey artist Twista will tour the
United States this spring before
heading overseas.

Twista will begin a run of 1,500-
to 2,500-seaters begin-

who formerly worked with veteran
urban agent Cara Lewis at William
Morris Agency.

Monterey New York was last in the
news when former agents Joe
Brauner and Mario Tirado moved
from Monterey to open a new New
York office for Creative Artists
Agency (Billboard, Feb. 7). Monterey
is based in Monterey, Calif., and also
has offices in Chicago and Nashville.

ning April 13 in New
York. The tour, which
will run through May,
follows a run of 500-
seaters in January/
February.

“The interest from
buyers [on Twista] is
phenomenal,” says
Stephanie Mahler, hip-
hop/R&B agent for

OnThe
Rgap,.

By Ray Waddell

rwaddell@billboard.com

Monterey in New York.
“Ninety percent of the
people we’re working with are main-
stream buyers, like [House of Blues),
Clear Channel and AEG Live.”

Mahler says booking Twista into
theaters is a deliberate strategy to
stimulate demand.

“We want to sell out and build
him as a touring entity,” she says.
“We want the places to be packed,
with people waiting outside.”

Monterey artist Kem has been
touring since last July in support
of the Motown release “Kemistry,”
and a new album drops this fall.
“We have confirmed dates [for
Kem] with Ruben Studdard in
April and with Boney James later
this year,” Mahler says. “We are
also doing the festival circuit
[with Kem].”

TA: TOUCHES DOWN IN NEWYORK

Monterey’s Calvin Richardson
will also do dates with Studdard in
March, Mahler says, and he will
tour in April and May. Other acts
on the Monterey New York roster
include Petey Pablo, Carl Thomas,
Bubba Sparxxx and new Warner
Bros. artist Leela James.

Additionally, Monterey New
York has hired Fleurette Vincent,

SMG IN HOUSTON: Philadelphia-
based facility management firm
SMG has been awarded a renewal
contract to continue managing the
Reliant Park Complex in Houston.

Harris County Sports and Con-
vention Corp. extended SMG’s con-
tract until March 31, 2012. The
complex comprises four major
facilities on 350 acres: Reliant Sta-
dium, Reliant Center, Reliant
Astrodome and Reliant Arena.

Reliant Park is home to the
NFL’s Houston Texans and the
Houston Livestock Show and
Rodeo. It hosted Super Bowl
XXXVIII in February and will host
the NCAA Final Four in 2011.
Shea Guinn is president/GM for
SMG at Reliant Park.

WHITHER VAN HALEN? Talk persists
that Van Halen will reunite and
tour with vocalist Sammy Hagar
this year and possibly David Lee
Roth, and several arenas are hold-
ing dates for Van Halen in late
summer. When contacted by On
the Road, Hagar manager Irving
Azoff confirmed, tongue firmly in
cheek, that he, too, had heard Van
Halen rumors, as well as rumors
that he managed Van Halen.

F*K IT, 'LL SIGN: David Zedeck, presi-
dent of Evolution Talent in New York,
says he has signed rising Jive artist
Eamon—whose breakthrough hit,
“F**k It (I Don’t Want You Back),” is
soaring up The Billboard Hot 100—
to an exclusive booking contract.
Evolution is putting together a tour-
ing plan for this spring.

Zedeck adds that Evolution
artist Britney Spears has moved an
impressive 42,000 tickets in Ire-
land, culminating with a June 6
show at the Royal Dublin Society
stadium in Dublin.
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VENUE/ GROSS/ ATTENDANCE/

ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER

ELTON JOHN The Colosseum at Caesars  $6,415,950 32,682 Caesars Palace.
Palace, Las Vegas $250/$175/$100 eight sellouts Concerts West
Feb. 13-15, 17-18, 20-22

ROD STEWART Madison Square Garden, $2,388,607 26,947 AEG Live
New York $125/875/$45 two sellouts
Feb. 25-26

BETTE MIDLER MGM Grand Garden, $1,977,35 1122 Clear Channel
Las Vegas $262.50/$78.75 12,645 Entertainment
Feb. 14

ROD STEWART FleetCenter. $1,026,344 12,515 AEG Live
Boston $95/$75/$49.50 sellout
Feb. 29

GEORGE STRAIT, DIERKS BENTLEY, The Pyramid. $900,622 15,066 Varnell Enterprises

KELLIE COFFEY Memphis $61.75/850.75 18.000
Feb. 27

BETTE MIDLER Lawlor Events Center, $736,976 5,938 Clear Channel
Reno, Nev. $153/$53 8,506 Entertainment
Feb. 20

GAITHER HOMECOMING American Airlines Center, $688,273 31,076 Clear Channel
Dallas $29.50/$16.50 44,980 four shows Entertainment
Feb. 13-14

BETTE MIDLER San Diego Sports Arena, $667.439 6,748 Clear Channel
San Diego $153/$42.50 9,994 Entertainment
Feb. 18

ROD STEWART Giant Center. $591.272 8.583 AEG Live
Hershey, Pa. $85/$55/$35 sellout
Feb. 18

SMOKEY ROBINSON & Universal Amphitheatre, 8,366 House of Blues Concerts

GLADYS KNIGHT

Universal City, Calif.
Feb. 6-7

$569,098
$90/$75/$59.50/$37.50

10,778 two shows

Feb. 20

LINKIN PARK, P.O.D., HOOBASTANK, Alitel Arena, $524,987 15,217 Beaver Productions
STORY OF THE YEAR North Little Rock, Ark. $34.50 sellout
Feb. 27
ALAN JACKSON, Roanoke Civic Center, $522,657 8,197 Outback Concerts
MARTINA McBRIDE Roanoke, Va. $64.50/$54.50 sellout
Feb. 26
HILARY DUFF Universal Amphitheatre, $482,145 12178 House of Blues Concerts
Universal City, Calif. $45/$40/$30 two sellouts
Jan. 24
ENRIQUE IGLESIAS Radio City Music Hall, $433,035 5910 Clear Channel
New York $30/$40 sellout Entertainment
Feb. 14
JOSH GROBAN Bell Centre, $419,986 7.825 Clear Channel
Montreal ($558,707 Canadian) 8,082 Entertainment, Gillett
Feb. 20 $67.28/$52.24/$37.21 Entertainment Group
SARAH BRIGHTMAN Allstate Arena, $417,150 4,685 Clear Channel
Rosemont, (il $750/845 10,505 Entertainment
Feb. 18
BARENAKED LADIES, JASON Air Canada Centre, $407,480 11,892 House of Blues Canada
PLUMB, RON SEXSMITH Toronto ($543,901 Canadian) 15,022
Feb. 26 $44.58/$37.08/$29.59
KID ROCK, PUDDLE OF MUDD Alitel Arena, $362,331 11.776 Clear Channel
North Little Rock, Ark. $33.25/$23.25 15,151 Entertainment
Feb. 20
HOT 92 JAMZ LOVE AFFAIR: BLUE Shrine Auditorium, $340,069 12186 Clear Channel
MAGIC, BLOODSTONE, HEATWAVE, Los Angeles $40.50/$24 12,581 two shows Entertainment
ONE WAY, JOE BATAAN & OTHERS Feb. 13-14
KID ROCK, GOV'T MULE RBC Center, $330.872 10.314 Clear Channel
Raleigh, N.C. $35/818 sellout Entertainment
Feb. 14
TOBY KEITH, BLAKE SHELTON, Savannah Civic Center, $317,206 6.376 Clear Channel
SCOTTY EMERICK Savannah, Ga. $49.75 sellout Entertainment
Feb.7
JOSH GROBAN Fox Theatre, $316,105 4,703 Cilear Channel
Detroit $115/855 4,741 Entertainment
Feb. 14
LINKIN PARK, P.O.D., HOOBASTANK, Cox Arena, $315.281 10,089 House of Blues Concerts
STORY OF THE YEAR San Diego $31.25 sellout
Feb.17
KID ROCK, PUDDLE OF MUDD Fort Worth Convention $310,915 9,653 Clear Channel
Center, Fort Worth, Texas $35/$25 12,463 Entertainment
Feb. 18
SARAH BRIGHTMAN Palace of Auburn Hilis, $309,520 5,259 Clear Channel
Auburn Hills, Mich. $250/$89.50/$59.50/$39.50 10,389 Entertainment, Palace
Feb. 8 Sports & Entertainment
JOSH GROBAN John Labatt Centre, $309,404 5,234 Clear Channel
London, Ontario ($407,018 Canadian) sellout Entertainment, in-house
Feb. 17 $67.09/$44.28
BARENAKED LADIES, GAVIN Continental Airlines Arena,  $305,811 8,249 Clear Channel
DeGRAW, BUTTERFLY BOUCHER East Rutherford, N.J. $43/310 14,866 Entertainment
Feb. 18
NICKELBACK, STAIND, Bell Centre, $291,480 9,099 Gillett Entertainment
THREE DAYS GRACE Mentreal ($382,832 Canadian) 9,500 Group, House of Blues
Feb. 12 $32.36/$26.27/$22.46 Canada
KID ROCK, GOV'T MULE Cricket Arena, $281,995 8,468 Clear Channel
Charlotte, N.C. $35 sellout Entertainment
Feb. 13
GINUWINE Fox Theatre, $274.241 4,726 Clear Channel
Detroit $89.50/$55 4,782 Entertainment
Feb. 15
PATT| LaBELLE Westhury Music Fair, $271,487 4,859 Clear Channel
Westbury, N.Y. 360 5,484 two shows Entertainment
Feb. 13-14 one sellout
BROOKS & DUNN, JOE NICHOLS Sovereign Center, $269,872 6,769 Clear Channel
Reading. Pa. $41.75 7,089 Entertainment
Feb. 12
RASCAL FLATTS, BRIAN McCOMAS, Family Arena, $261,322 7.836 Clear Channel
CLEDUS T. JUDD St. Charles, Mo. $32.75/$24.15 sellout Entertainment
Feb. 19
JOSH GROBAN Milwaukee Theatre, $260.619 3,99 Clear Channel
Milwaukee $75/$60 seflout Entertainment
Feb. 8
SARAH BRIGHTMAN Target Center, $237,582 3,657 Clear Channel
Minneapolis $750/$39.50 5,479 Entertainment

Copyright 2004, VNU Business Media, Inc. Al rights reserved. Boxscores should be submitted to: Bob Allen. Nashviile.

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing. cali Bob Allen, 615-321-9171.
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Music

Skor Hits Hole In One With LPGA

BY GAIL MITCHELL

New York-based management company Skor
Entertainment’s hottest client right now is Gram-
my Award-winning producer Rich Harrison, the
man behind Beyoncé’s “Crazy in Love.” But the
company wanted more.

“Our thoughts were, ‘How do we do TV?"”
Skor partner and former label executive Dorsey
James says.

The answer came in the form of the Ladies Pro-
fessional Golf Assn.

“The LPGA targets a very specific fan base that
we're also going after. Their goal was to become
younger and hipper via music. It’s symbiotic.”

Thus, a new concert series was born. The first
show is set to kick off April 29 at the Chick-Fil-A
Championship in Stockbridge, Ga. On the draw-
ing board are the Sybase Classic in New Rochelle,
N.Y. (May 20}, and the Kellogg-Keebler Classic in
Aurora, Ill. (June 4). The initial agreement calls
for four concerts.

The LPGA had looked at several musical tie-

in possibilities during the past few years before
Skor came knocking.

Previously, according to LPGA senior VP/chief
marketing officer Karen Durkin, the organization
had occasionally brought in musical talent for
individual tournaments at “the 19th hole.”

“It’s part of our

affairs. “We're also targeting 30- to 50-year-old
parents with younger children.”

At this juncture, Skor and the LPGA are in the
process of sponsorship solicitation. Durkin notes
that the concept “will be put in front of some of
our sponsors.” Those include MasterCard Interna-
tional, Rolex, An-

plan to elevate the
golfing experience

heuser Busch, Of-
fice Depot and

for fans at the tour- State Farm, which
naments, viewing sponsors tourna-
the telecasts or vis- ments and the
iting the Web site,” LPGA's TV series on
Durkin says. “Mus- EPSN and ESPN2.

ic is a great draw
for so many people;

ERTAINMENT

Once the solici-
tations are se-

it’s part of our life-
styles now. The concert series adds another
dimension, helping the LPGA grow in the sports
entertainment arena.”

“This is a great opportunity to appeal to some
of our younger demos who have an affinity for
golf,” adds Eve Wright, LPGA director of legal

cured, the talent
will be selected. Merchandising tie-ins are also
being discussed.

“This entrée into the sports field gives us the
opportunity to put our artists in front of crowds
to play live,” James says. “It’s also a chance to have
our artists’ music played on bumpers in and out
of TV commercials to a 20-
million-plus audience.”

Thomas Has Lots To Say

‘Let’s Talk About It’ Shows Bad Boy Artist In A Happy Frame Of Mind

BEHIND THE SCENES
The 2-year-old Skor com-
prises three additional part-
ners besides James, whose
background includes execu-

tive stints with MCA/Universal, La Face and Arista.

Matt Shelton, also an Arista alumnus with
international experience, oversees press and pub-
licity. Angie Aguirre, formerly with Family Tree
Management, has worked with OutKast and
Donell Jones. Jim Nyce handles A&R and is
responsible for bringing songwriter/producer
Harrison to the fold.

In addition to Harrison (Skor also manages his
label, Rich Craft Records), Skor represents four
other producers, among them Don Vito and Sound
Control. Its artist roster includes Arista R&B/pop
singer Natasha, Geffen rapper Pharoahe Monch,
Luaka Bop/Virgin group Zap Mama and singer
Gordon Chambers, who has written songs for
Aretha Franklin and Stephanie Mills. There is also
a publishing division, Fairway Publishing, that is
looking for an administrative partner.

“This is a great time for entrepreneurs,” James
declares. “There are so many things, like artist
development, that large record companies don’t
want to do. And we small entrepreneurs are also
very good at finding co-financing or co-market-
ing opportunities.”

Large or small, though, what has not changed
is the competitive nature of the record industry.
Ask James about the duration of Skor’s agreement
with the LPGA, and you receive this cryptic
answer: “I know my competitors and love them to
death. But I'd rather not say. I don’t want people
poaching my deal.”

No doubt a lot of folks will be talk-
ing about projected sales for Usher’s
“Confessions” when it streets March
23. However, another R&B artist
bows his sophomore set that same
day: Carl Thomas.

‘Emotional’ when I should have
spent one. BMG, the parent company
at the time, didn’t feel the need for us
to make an international presence.
But I wanted to. So I latched onto

“Everybody addresses the ques-
tion like it’s a terminally ill patient,”
he says. “Because there is an ocean
of hip-hop, it makes it difficult to see
the lakes of R&B. But a lake is still a
very large body of water.”

“Let’s Talk About It”
(Bad Boy/Universal) finds
the singer/songwriter still
taking on matters of the
heart. But it’s a more
content Thomas this time
around.

“The ‘Emotional’ album
[2000] was a collection of
things I wanted to get off
my chest,” he says. “I appre-
ciated the way everyone

Rh
X

hm
lues.

By Gail Mitchell

gmitchell@billboard.com

MUSICAL NOTES: Patti
LaBelle (lifetime achieve-
ment) and Bobby Blue
Bland (pioneer in music)
will be among those receiv-
ing Communications
Awards during the National
] Assn. of Black Owned
Broadcasters’ 20th annual
dinner. It is March 12 at
Marriott Wardman Park

gravitated to ‘I Wish’ [his
first major R&B hit]. But it was one
of the saddest records I ever did.
“Because we're living in a post-9-
11 world, I thought the best way I
could contribute was to put feel-
good music out there this time.”
Touted as Bad Boy's first male
R&B singer four years ago, Thomas
isn’t concerned about the long
break between albums.
“I spent two years touring with

domestic acts who were big overseas
and toured with them so it wouldn’t
be so difficult this second time.”

After that he spent 18 months
recording and then whittling the
album selections down to the 14
“that were the natural progression
of my growth.”

Besides producing several songs
himself, Thomas worked with Just
Blaze, Mike City, Dre & Vidal, Sean
“P. Diddy” Combs, Mario Winans
and Deric “D-Dot” Angeletti. Lead
single “She Is,” featuring LL Cool J,
peaked at No. 56 on the Hot R&B/
Hip-Hop Singles & Tracks chart last
issue. Second single “Make It
Alright” is on tap with a video by
Chris Robinson. Also of note are the
autobiographical “Dreamer” and the
Marvin Gaye-esque “Baby Maker.”

Thomas—who plans to move to
Los Angeles this summer—is not
falling prey to the media’s obsession
with the “death” of R&B.

Hotel in Washington, D.C.

The Roots, production team Andre
Harris and Vidal Davis (aka Dre &
Vidal) and producer Allan Slutsky
(“Standing in the Shadows of
Motown”) are on the 2004 Philadel-
phia Heroes awards list. Presented by
the Philadelphia chapter of the
National Academy of Recording Arts
and Sciences, the awards will be
handed out April 26 at the Hyatt
Regency Penn’s Landing.

And one more thing about “Stand-
ing” mair characters the Funk
Brothers: Be sure and check out
“The Best of the Funk Brothers.”

The recent release features original
instrumental performances by the
group culled from rare singles and
two never-on-CD albums circa the
’60s and '70s. A choice cut is the
unreleased instrumental of Marvin
Gaye’s pivotal “What’s Going On.”
The alburn is part of Motown/Univer-
sal Music’s 20th Century Masters/The
Millennium Collection.
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B = Broadcast Data
- i Systems
3 TITLE IMPRINT/PROMOTION LABEL Artist
= 7 1 Week At Number 1
] 2 ONE CALL AWAY Chingy Featuring J. Weav %

Airplay monitored by N nielsen

DISTURBING THA PEACE/CAPITOL

l&i‘? 1 SLOW JAMZ Twista Featuring Kanye West & Jamie Foxx =
L ATLANTIC
315 TIPSY J-Kwon =
=5 | soso peramsTa
414 | SPLASH WATERFALLS Ludacris =
% DISTURBING THA PEACE/DEF JAM SOUTH/IDJMG
533 HOTEL Cassidy Featuring R. Kelly =
@ | | FULL SURFACEL/RMG
18 DIRT OFF YOUR SHOULDER Jay-Z =
ROC-A-FELLA/DEF JAM/IDJMG "
6 | SALT SHAKER Ying Yang Twins Featuring Lil Jon & The East Side Boyz <=
| COLLIPARK/TVT
7 THROUGH THE WIRE Kanye West %
ROC-A-FELLA/DEF JAM/DJMG
9 110 WANNA GET TO KNOW YOU G-Unit Featuring Joe =
3 || s-unmTERsCopE N - &=
9 | THE WAY YOU MOVE “OutKast Featunng Sleepv Brown %
ARISTA
(11713 ] RUBBER BAND MAN TL =
oz GRANO HUSTLE/ATLANTIC
'; 12 | I'M STILL IN LOVE WITH YOU Sean Paul Featuring Sasha =
E VPIATLANTIC
111 NO BETTER LOVE Young Gunz Featuring Rell %
(= ROC-A-FELLA/DEF JAM/IDIMG
17 FREEK-A-LEEK Petey Pablo =
JVE
14 DAMN! YoungBloodZ Featuring Lil Jon =
S0 S0 DEF/ARISTA
15 IN MY LIFE Juvenile Featuring Mannie Fresh = |
CASH MONEY/UMRG
17 W GIGOLO Nick Cannen Featuring R. Kelly =
e NICKAJIVE
3118 I'M REALLY HOT Missy Elliott =
- -] | THE GOLD MIND/ELEKTRAVEEG
121 GAME OVER Lil"Flip =
=z SUCKA FREE/COLUMBIA/SUM
20 B GANGSTA NATION Westside Connection Featuring Nate Dogg =
=i HOO-BANGIN/CAPITOL
| ALL FALLS DOWN Kanye West Featuring Syleena Johnson
RDC-A-FELLA/DEF JAM/IDJMG - —
DUDE Beenie Man Featuring Ms. Thing =
SHOCKING VIBES/VIRGIN -
NEVA EVA Trillville =
BME/REPRISEAVARNER BROS
ENCORE Jay-Z ®
ROC-A-FELLAVDEF JAM/IDUMG
LUV ME BABY Murphy Lee Featuring Jazze Pha & Sleepy Brown %
FO' REEUUNIVERSALUMAG

—
@ Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 97 R&B/Hip-Hop an

58 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi-
ence, computed by cross-referencing exact times of airplay with Arbitron listener data. = Videoclip availability. © 2004, VNU Busi-
ness Media, Inc. All rights reserved.
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3 ARTIST (IMPRINT/PROMOTION LABEL) 5 ARTIST (IMPRINT/PROMOTION LABEL) 3 ARTIST (IMPRINT/PROMOTION LABEL)
. NUMEER 1 ¥
2 Yeah! Twano =T 25 Damn! 51151 Jesus Walks
USHER [ARISTA} YOUNGBLODDZ FEAT. LIL JON (SO SO DEF/ARISTAJ KANYE WEST {ROC-A-FELLA/DEF JAMADJMG)
241 Sorry 2004 27 830 Game Dver 59 Make It Up With Love
RUBEN STUODARD_{4/AMG) LiL" FLIP (SUCKA FREE/COLUMBIA/SUM) ATL (NOONTIME/EPIC/SUM)
315 One Call Away 23032 Don't Take Your Love Away 48 Change Clothes
CHINGY FEAT. J. WEAV {DISTURBING THA PEACE/CAPITOL) AVANT {MAGIC JOI FEN) JAY-Z {ROC-A-FELLA/DEF JAM/IOJMG)
3 Slow Jamz 20 Hey Ya! 55 Round Here
TWISTA (ATLANTIC) OUTKAST (ARISTAI MEMPHIS BLEEK (ROC A-FELLAVDEF JAMIDJMG}
546 Splash Waterfalls 28 I'm Really Hot 56 Luv Me Bab
WDACR'S THA PEACEDEF JAM SOUTHADJME) MISSY ELLIOTT (THE GOLD MIND/ELEKTRAVEEG) MURPHY LEE (FO' REEVUNIVERSAL/UMRG!
617 Hotel 44 All Falls Down 58 F**k It {I Don't Want You Back)
CASSIO FEAT. AL KELLY (FULL SURFACEL/RME) KANYE WEST [ROC-A-FELLAIDEF JAM/IDJMG) EAMON {JIVE}
4 Me, Myself And | 26 More & More 57167 Slow Motion
BEYONCE {COLUMBIA/SUM) JOE (WVE) e JUVENILE (CASH MONEY/UMRG)
8])]¢9 Tips 35 Dude S8} — So Sexy
JKWON (S0 S0 OEF/ARISTA) BEENIE MAN [SHOCKING VIBES/VIRGIN] TWISTAFEAT. R KELLY (ATLANTIC)
1" Dirt Off Your Shoulder — Burn 59170 Still In Love
JAY.-Z IROC-A FELLADEF JAMFIOJMG} USHER (ARISTA) TEENA MARIE (CASH MONEY CLASSICS/UMRG)
N 12 Through The Wire 34 Think About You 63 Hold On
KANYE WEST (ROC-A-FELLA/IEF JAMIDJMG) LUTHER VANDROSS (/RME OWELE VIRGIN)
8 You Don't Xnow My Nameﬁr 31 Neva Eva 61 Wear It Qut
ALICIA KEYS (J/RMG) TRILLVILLE {BME/REPRISEWARNER BROS ) GERALD LEVERT {ELEKTRAVEEG)
10 Salt Shaker 33 Encore 50 Them Jeans
YING YANG TWINS (COLLIPARR/TVT} JAY-Z (ROC-A-FELLA/DEF JAMADIME} MASTER P INEW NO LIMITKOCH)
13 Read Your Mind 42 What's It Like 57 A Million Ways
AVANT (MAGIC JOHNSON/GEFFEN) JAGGED EOGE {COLUMBIASUMI WILL DOWNING (GRPVERVE}
23 If1 Ain't Got thﬁr 35 )52 | Want You &4 )l 66 E.l. (Reinvention)
ALCIAKEYS J/RME) JANET JACKSON VIRGIN} NELLY (FO' REEVUNIVERSALUMRG)
15116 I'm Still n Love With You 37 Whoknows &5 — Happy People
SEAN PAUL FEAT. SASHA (VP/ZTLANTIC) MUSIQ (OEF SOULI0JMG} R KELLY {JIVE}
16417 Rubber Band Man 41 Gigolo — Roses
T)._(GRAND HUSTLE/ATLANTIC NICK CANNON FEAT. R, KELLY (NICK/JIVE} OUTKAST (ARISTA}
5 No Better Love 45 Get Low 4 54 Baby | Love U
YOUNG GUNZ (ROC-A-FELLA/DCF JAM/IOJMG! LIL JON & THE EAST SIDE BOYZ (BME/TVT) JENNIFER LOPEZ (EPIC/SUM}
14 The Way You Move 38 Stand U 75 I'll Be Around
OUTKAST FEAT. SLEEPY BROWN (ARISTA} LUDACPYS (DISTURBING THA PEACE/DEF JAM SOUTHIDJME) CEE-LO FEAT. TIMBALAND (ARISTA}
i9] 19 Wanna Get To Know You 36 Gal Yuh Ah Lead 65 Slow Down
G-UNIT FEAT. JOE (6-UNIT/INTERSCOPE} TOK (WFATLANTIC) JACKI-0 [POE /ARNER BROS.)
‘M 18 | Can't Wait 40 Gangsta Nation 70} 72 Naughty Girl
SLEEPY BROWN FEAT. OUTKAST (DFEAMMWORKS/INTERSCOPE| WESTSIDE CONNECTION (HOO-BANGIN /CAPITOL) BEVONCE (COLUMBIA/SUM)
21]29 | Don‘t Wanna Know 49 Questions 68 Victory 2004
MARID WINANS (BAO BOY/UMRG) y TAMIA {ELEKTRAVEEG) RO
22 in My Life 64 Dvernight ()elehrityﬁr 721 — Vitamin S
JUVENILE FEAT. MANNIE FRESH (CASH MONEV/UMRG) TWISTA {ATLANTIC) BABY CHAM (MADHOUSE/VP/ATLANTIC
23127 Freek-A-Leek 43 Ride Wit U 73174 Poppin’ Them Thangs
PETEY PABLO (JIVE) JOE FEAT. G-UNIT [JIVE) G-UNIT {G-UNIT/INTERSCOPE)
21 Step In The Name Df Love 47 The Loneﬁnessw 53 One Day At A Time
RKELLY (JIVE) BABYFACE (ARISTA} TUPAC WITH EMINEM (AMARL/INTERSCOPE}
24 Walked Outta Heavenﬁr 39 Milkshake TH) — Breakup 2 Makeup Remix
JAGGED EOGE {COLUMBIA/SUM) KELIS ISTAR TRAK/ARISTA! ASHANTI FEAT. BLACK CHILD {THE INC/DEF JAMADJMG)

@ Records with the greatest impressions increase. © 2004, VNU Business Media, Inc. Al rights reserved Compiled from a national sampie of airplay supplied by Nielsen Broadcast Data Systems’ Radio

Track service. 142 stations are electranically monitored 24 hours a day, 7 days a week. Songs ranked by gross i

1 by cross-sefi

exact times of airplay with Arbitron listener data.

Tnis data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart, T indicates title earned HitPredictor status in research data provided by Promosquad.
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Stand Up In 1t 2 WisAtNo. 1
THEDOIS EALEY (IFGAM)

Yeah!
USHER (ARISTA)

Tips:
J-KWON {50 S0 DEF/ARISTA}

Ride WitU
JOE FEAT, G-UNIT IVE)

Salt Shaker
YING YANG TWINS {COLLIPARK/TVT}

Me, Myself And |
BEYONCE (COLUMBIA/SUM)

Hotel
CASSIDY FEAT. R. KELLY {FULL SURFACE/J/RMG)

Dirt Off Your Shoulder/Encore
JAY-Z {ROC-A-FELLAVDEF JAM/IDJMG)

Slow Jamz
TWISTA (ATLANTIC)

Freek-A-Leek
PETEY PABLO (JIVE)

The Way You Move/Hey Ya!
DUTKAST FEAT. SLEEPY BROWN (A3ISTA)

Neva Eva
TRILLVILLE (BME/REPRISEMARNER BROS.)

Gangsta Nation
WESTSIOE CONNECTION {HOO-BAMGIN'/CAPITOL)

F**K It (I Don't Want You Back)
EAMON (JIVE}

MKRCH 13

_? ﬁ I\ Nielsen
it Broadcast Data
1 2 Systems
i TITLE
3 ARTIST (IMPRINT/PROMOTION LABEL)
T NUMBER 1 '
1 Yeah! 4 WhsAtio. 1
USHER (ARISTA)
Tips
J-KWON (S0 SO DEF/ARISTA)
One Call Away
CHINGY FEAT. J. WEAV (DISTURBING THA PEACE/CAPITOL}
Slow Jamz
TWISTA [ATLANTICH
Hotel

CASSIDY FEAT. R. KELLY (FULL SURFACE/J/RMG)

F**k It {1 Don't Want You Back)}
EAMON (IVE]

Salt Shaker
YING YANG TWINS (COLLIPARK/TVT)

Splash Waterfalls
LUDACRIS (DISTURBING THA PEACE/DEF JAM SOUTHIDJMS)

Dirt Off Your Shouider

JAY.Z {ROC-A-FELLADEF JAMIDJMG)

1 Don't Wanna Know

MARID WINANS {BAD BOVAIMAGH
Through The Wire

KANYE WEST (ROC:A-FELLAVOEF JAM/IOJMG)
Gigolo

NICK CANNDN FEAT. R. KELLY {NICK/JIVE}

Wanna Get To Know You
G-UNIT FEAT JOE (G-UNIT/INTERSCOPE)

Dude
BEENIE MAN (SHOCKING VIBES/VIBGINY

Freek-A-Leek
PETEY PABLO JIVE)

Through The Wire
KANYE WEST {ROC-A FELLAVDEF JAM/IOJMG!

The SetU
ORIE TRICE FEAT. NATE DOGG {SHADY/INTERSCOPE)

1'm Still In Love With You
SEAN PAUL FEAT. SASHA (VP/ATLANTIC)

Immaculate
SURVIVALIST FEAT. KUMANDAE [SLAVE}

Free
DA FLOCK FEAT. BG {SOUTH FLOCK)

Poppin’ Them Thangs
G-UNIT (G-UNIT/INTERSCOPE}

Splash Waterfalls
WDAGRIS (DISTURBING THA PEACE/DEF JAM SOUTH/IDIMG)

Get Low
LIL JON & THE EAST SIOE BOYZ {BME/TVT)

Head Bussa
UL SCRAPPY (BME/REPRISE/WARNER BROS

Rubber Band Man

T.. (GRAND HUSTLE/ATLANTIC}
e

@ F=cords with the greatest sales gains. © 2004, VNU Eusiness Media,
inc. 214 Nielsen SoundScan, Inc. Al rights r%ewed Compiled by Nielsen
Sour ¢ Scan from a national subset panel of core R&EB/Hip-Hcp stores. This data
is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart

The Way You Move
DUTKAST FEAT. SLEEPY BROWN (ARISTA)

Me, Myself And lﬁf
BEYONCE (COLUMBIA)

Hey Ya!

OUTKAST {ARISTA)

I'm Really Hot

MISSY ELLIOTT {THE GOLO MINO/ELEKTRAJEEG!
Toxic

BRITNEY SPEARS WIVE)

Baby | Love U
JENNIFER LOPEZ {EPIC)

Comaikd from a national sample of data supplied by Nielsen
Broadcest Data Systems. 58 rhythmic airplay stations are elec-
troniza b monitored 24 hours a day, 7 days a week. Songs ranked
by numter of detections.@® Songs showing an increase in detec-
tions ower the previous week, regardless of chart movement. A
song veBich has been on the chart for more than 20 weeks will
gene-ab not receive a bullet, even If it registers an increase in
detectizes. The chythmic airplay chart runs at a deeper (ength in
Airplay Jonitor,  Billboard  Information  Network, —and
billbea - .com. rindicates ttle earned HitPredictor status in

IIEB/IIIP-IIIIF
N=¥/ RELEASES WITH TOP 10 CALLOUT POTENTIAL
USHER 85.0
Burn ARISTA

ﬁ, KANYE WEST 84.2

All Falls Down IDJMG -
ALICIA KEYS 84.1
If I Ain't Got You JJRMG .
JENNIFER LOPEZ 81.0
Baby | Love U EPIC .

ﬁf TAMIA 79.4
Questions EEG 4
JANET JACKSON 723
| Want You VIRGIN .
TWISTA

ﬂ Overn%g'ht Celebrity ATLANTIC ns

nzngw TESTED SONGS (v;vnu TOP 10 CALLOUT POTENTIAL
1 Wha's It Like COLUMBIA 9

Poses ARISTA
BABYFACE

The Loneliness ARISTA
TRILLVILLE

Neva Eva WARNER BROS

82.7
78.6

UNIT FEAT. JOE

2 ﬁanna Get To Know You INTERSCOPE 95.9

3 SLEEPY BROWN 85.8
I Can't Wait INTERSCOPE -
ANTHONY HAMILTON 84.9

4 Charlene ARISTA .

5 OUTKAST 84.4

6

)

NB¥ RELEASES WITH TOP 10 CALLOUT POTENTIAL
USHER
Burn ARISTA

ALICIA KEYS
A Got Y50 i RmG 828
ﬁ! JOJO 81.3
Leave (Get Out) UMRG *
JENNIFER LOPEZ
Baby | Love U EPIC 185
KANYE WEST 12.3
All Falls Down IDJMG .
TWISTA
1y ooraant Celebrity arantic 700

RE(I”TE_YJLE‘S'[‘E_D SONGS WITH TOP 10 CALLOUT POTENTIAL
1 Wanna Get To Know You INTERSCOPE

2 PRl Fork! e

3 AUETHYRE"IVEH“OH) UMRG 126

4 ‘ﬂ'E%n INTERSCOPE 100

3 ?’Jses ARISTA 69.6

6 ihatﬁﬁﬂe cow%am 69.5

7 MURPHY LEE 69.5
_uv Me Baby UMRG

resean | data provided by Promosquad. © 2004, VNU Business Other red o formats and hitpredictor legend located in chart section.
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Jacki-O Introduces
Debut With ‘Nookie’

It takes a strong woman to run
with the big boys of hip-hop. Miami
native Jacki-O is proving to be more
than up to the task with her debut
set, “Poe Little Rich Girl” (Poe
Boy/SoBe/Warner Bros.).

Due March 30, the album finds
Jacki-O taking the same no-holds
barred approach that has made fellow
MCs Lil’ Kim, Foxy Brown and Trina
household names.

Jacki-O’s lead

and Havoc are in the studio putting
the finishing touches on their Jive
debut, “Amerikaz Nightmare.”

While the album is slated for this
summer, fans will get a taste of the new
stuff with their motion picture debut,
“Infamous Films Presents Murda
Muzik” (Koch Vision). Due in video
stores April 6, “Murda Muzik” stars Big
Noyd, Nas, Infamous Mobb and Mobb
Deep. It was written by Prodigy.

single, “Nookie
(Real Good),” is
proof of that. The
sexually charged
single peaked at
No. 61 on the Hot
R&B/Hip-Hop
Singles & Tracks
chart and gained
the attention of
Warner Bros.
“I’m really

Beats&
Rhymes.

By Rashaun Hall

rhall@airplaymonitor.com

excited,” Jacki-O
says of the single’s success. “On
my promo tour, I have hit a ot of
markets—Chicago, Tennessee, St.
Louis, South Carolina, North Car-
olina—and people are really feel-
ing the song. They actually know
the words, both girls and guys.”
The album features production
from Jazze Pha, Cool & Dre and Red
Spyda. Her current single is the Tim-
baland-produced “Slow Down.”

Unlike many of today’s new artists,
Jacki-O isn't dependent on an A-list
artist to give their stamp of approval.

“A lot of female artists come out
through someone else, and that’s cool,”
Jacki-O says. “To me, it doesn't matter
how you come out or who you come
out with. It's all about what you have to
prove when you do come out. You have
all these people’s attention, now you
have to show them something. And
that’s what I plan on doing.”

THEY’RE BACK! Fans of Mobb Deep
who have been waiting for new music
from the Queens, N.Y., duo may not
have to wait much longer. Prodigy

HERE & THERE: Lil Jon has inked a
deal to host “CrunkRadio,” a national
weekly show for American Urban
Radio Networks. The two-hour
R&B/hip-hop program will also fea-
ture WHTA (Hot 107.9) Atlanta after-
noon personality Emperor Searcy.
The show is slated to launch in the
spring or summer . . . “The Source
Presents: Hip-Hop Hits” compilation
series has switched distribution from
Def Jam to Image Entertainment.
The first release through the new
deal will be “The Source Presents:
Hip-Hop Hits Volume 8,” due June
29. Def Jam released the first seven
volumes in the series, which
launched in 1997, and licenses its
name from The Source magazine.
Image plans to have at least three
Source-related audio releases this
year, including a hip-hop boxed set.

AND 1 GETS PENALTY: Ryko/Penalty
has signed a multi-year worldwide
distribution and licensing agreement
with And 1 Entertainment’s home
video lines. The entertainment entity
is a division of basketball shoe and
apparel company And 1.

Under the terms of the deal—
announced by Penalty Recordings
president Neil Levine and And 1
Entertainment VP Ron Skotarczak—
Ryko/Penalty and Penalty Associated
labels will cross-brand and cross-pro-
mote music and visuals with And 1’s
DVD lines and, potentially, the And 1
Mix Tape tour. The first projects under
the alliance will be ESPN’s “Street-
ball: The And 1 Mix Tape Tour Pre-
sented by Mountain Dew Code Red
Season IL” It is due in May. Subse-
quent releases “And 1 Mix Tape, Vol-
ume 7” and “Ball Access” are slated for
August and November, respectively.

Additional reporting by Gail
Mitchell in Los Angeles.
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PAUL'S ‘DUTTY ROCK’ WONTHISYEAR’S GRAMMY AWARD FOR BEST REGGAE ALBUM
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Sean
Paul

Trailblazing Act
For Dancehall Beat

BY RASHAUN HALL

During the past year. dancehall
music has permeated the pop
radio airwaves with its pulsating
beat and island swagger.

Sean Paul: Fact File
Age: 31
Hometown: St. Andrew, Jamaica
Album: “Dutty Rock”
Label: VP/Atlantic
Web site: sean-paul.net
Distribator: WEA
Int’l Distributor:

Warr er Music International

The genre’s brealthrough has
resultec. ir large part, from the
success ot Sean Paul and his
VP/Atlantic Records album “Dutty
Rock.” With this sophomore set.
Paul introduced dancehall music
to mainstream America on his
own terms. At the Grammy
Awards Feb. 8, Paul took home
the Grammy for best reggae
album “or “Dutty Rock.”

“The vear has been crazy.” Paul
savs. “Like Biggie [Smalls] said, ‘1
used to dream about these
things." 1 feel incredible about
working with every producer and
all the artists I have collaborated
with and the path that I have
taken and soon earned.

“Duzty Rock™ arrived at retail
Nov. 12, 2002, and soon earned

www.billboard.biz

platinum certification from the
Recording Industrv Assn. of
America. It is Paul's first release
to achieve that distinction. The
milestone merits Paul recogni-
tion as Billboard's latest Platinum
Star of 2004.

This new series, which has pre-
viously profiled the success of
Hilary Duff's “Metamorphosis”
album (Billboard, Jan. 31) and
Clay Aiken’s “Measure of a Man”
(Billboard, Feb. 28), focuses on
selected acts that have achieved
platinum sales for the first time
as well as major new releases by
established platinum acts.

“Dutty Rock™ has since re-
ceived multiplatinum certifica-
tion from the RIAA and, accord-
ing to Nielsen SoundScan, has
sold more than 2.2 million units
to date in the U.S.

Sean Paul Henriques, a native
of Saint Andrew, Jamaica, first
came to the attention of U.S. fans
in 1999 with the song “Hot Gal
Today,” a collaboration with Mr.
Vegas and DMX for the “Belly”
soundtrack. The following year,
Paul released his VP Records
debut, “Stage One.”

For VP Records. the independ-
ent reggae-focused label based in
Queens. N.Y.. Paul was its next
great find.

“Sean had had some success in

(Contimued on page 42)
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Platinum Stars

A Lot Of People Got Busy To Push Sean Paul

Atlantic’s Kallman, VP Records Execs Are Among The Team Members

Every platinum star benefits
from platinum paritners, business
relationships that drive a career
forward. Our Platinum Stars ser-
ies will regularly spotlight these
relationships to give credit to the
individuals who support success-
ful artists.

THE MANAGEMENT
Jeremy Harding of 2 Hard Rec-
ordings guides Sean Paul’s music
career. In addition to managing the
artist, Harding produced the songs
“Top of the Game” and “Can You

Do the Work” for Paul’s album
“Dutty Rock.”

THE LABEL

“Dutty Rock” was released Nov.
12, 2002, on VP/Atlantic Records.
The album was the first from a joint-
venture deal between VP Records
and Atlantic. Major players in its
campaign include, at VP Records,
CEO Chris Chin, VP of marketing
Randy Chin and VP of A&R Murray
Elias; at Atlantic Records, co-presi-
dent Craig Kallman, senior VP/GM
of urban Ronnie Johnson, senior VP

of R&B promotion Morace Landy
and manager of black music media
artist relations Sydney Margetson;
and at JLM Public Relations, publi-
cist Gabe Tesoriero.

THE SONGS

“Gimme the Light,” the first sin-
gle from “Dutty Rock,” was produced
by Troyton and co-written by Paul.
The track is published by Dutty Rock
Music (ASCAP) and Black Shadow
Records (ASCAP). “Get Busy,” the
album’s second single, was produced
by Steven “Lenky” Marsden. Marsden

]
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o BOOKINGS ¢ PUBLIC RELATIONS « CONSULTANCY

8 Haughton Avenue, Kingston 10, Jamaica, Fax: 876.906.3634

W W W h e a d

ine.com.jm

876.754.1526
876.960.0382

co-wrote the song with Paul for
Greensleeves Publishing and Dutty
Rock Music, respectively. “Like
Glue,” the album’s third single, was
produced by Tony “CD” Kelly. Kelly
co-wrote the song with Paul for Tony
Kelly Music/Universal Songs of Poly-
Gram (BMI) and Dutty Rock Music
(ASCAP), respectively.

THE STUDIO
Paul, Harding, Elias and Randy
Chin served as the album’s executive
producers. Producers credited on the
album include Troyton, Marsden and
Kelly as well as producer duos Steely
& Clevie and the Neptunes. Paul
Shields at VP Mastering in New York

mastered “Dutty Rock.”

THE ROAD
Paul’s booking agency is King-
ston, Jamaica-based Headline Enter-
tainment, and the responsible book-
ing agent is Jerome Hamilton.

THE LICENSEES
Paul’s attorney, Terri Baker,
reports that the artist is reviewing
business offers from companies
ranging from clothing manufactur-
ers to mobile-phone suppliers. Deals
have not yet been announced.

THE MEDIA
Paul continues to receive sup-
port from R&B and top 40 stations.
In December, he was featured at
holiday concerts hosted by some of

|

KALLMAN: SAW POTENTIAL

the most influential top 40 sta-
tions. Paul appears on the sound-
track to the forthcoming Dream-
Works film “Sharkslayer”; he is
also reviewing scripts for future
film and TV appearances. The
artist’s official Web site is sean-
paul.net.

THE CATALOG

Paul’s previous album, “Stage
One,” was his debut on VP Records
in 2000. He has also been featured
on the soundtracks to “Sail Away,”
“Belly” and “Showtime.” Paul has
been a guest artist on albums from
Mya, Beyoncé and Mark Ronson,
among others. He has also con-
tributed to various dancehall and
reggae compilations.

Information compiled by Ra-
shaun Hall in New York.

DUTTY ROCK’S SALES TRAJECTORY
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DATA: Cumulative unit sales by month of Sean Paul's "Dutty Rock" album according to Nielsen
SoundScan for Nov. 30, 2002, through Feb. 28, 2004.
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Trailblazer

Continued from page 39

Jamaica,” says Randy Chin, VP of
marketing at VP Records. “We saw
that there was a lot of potential. He
was a good writer, and he had great
delivery. We had also worked with
[his manager] Jeremy Harding
before, and we just thought that
there was something there from the
very beginning.”

Like Chin, Paul’s attorney Terri
Baker saw his promise.

“I loved [the music],” Baker says
of her first impression. “I don't
know who couldn’t. It's so infec-
tious. I was so impressed with Sean,
as a person, even before I heard the
music. He's so incredibly passionate
about his work. He’s very profes-
sional and real caring. | just knew
immediately, even without the
music, that this kid was a star.”

Baker, who has represented Junior
Tucker, Spragga Benz and the Noto-

Jeremy Harding,
his Sean Paul Management Staff,
2 Hard Recordings, and

Terri Baker, Attorney-at-Law

Congratulate
Grammy Award Winning Artist
Sean Paul

for the multi-platinum
success of Dutty Rock, and wish
him many more Billboard
chart-topping hits to come...

rious B.I.G. (aka Biggie Smalls),
credits Paul’s management team as
part of the reason for his success.

“Sean has a great team, which is
critical to any artist’s success,” Baker
says. “They had a vision, and we
knew that it wasn’t going to happen
the way it happened [with “Dutty
Rock”} on the first album, because
we needed to take it to another level.
That's where Atlantic came in.”

VP promoted “Gimme the Light,”
the lead single from “Dutty Rock,”
independently in the summer of
2002. As the song began to gain atten-
tion at radio and video outlets, VP
entered a joint venture with Atlantic
Records. Rights to release Paul were
a principal component in that deal.

“There was a lot of interest from
the majors,” Chin recalls. “Atlantic
came along and really expressed an
interest in not only Sean but the
whole reggae thing.”

ATLANTIC SAW POTENTIAL

Atlantic co-president Craig Kall-
man instantly saw Paul’s crossover
potential.

Atlantic recognized “ how incredi-
ble a songwriter he is,” Kallman says,
“and his ability to transcend the genre
of dancehall with such incredibly
powerful pop and R&B records with
great hooks and a sense of melody.

“He has the ability to communi-
cate with the listeners on song after
song, and he proves that on ‘Dutty
Rock,” ” Kallman continues. “His
style, lyrical ability and unique tone
were all things that set him apart
from the pack and were such an
important reason for what became a
phenomenal dancehall explosion.

“Following Sean’s career from
‘Deport Them’ to ‘Hot Gal Today,” |
watched his growth as both a song-
writer and an artist who had a phe-
nomenal ability to connect to street,
R&B consumers, hip-hop con-
sumers, pop consumers,” Kallman
adds. “We felt he was an artist whom
we could put the entire corporation
behind and champion, not just lead
and build for himself, but also carry
a moment that has been so vital and
fertile to the underground.”

The strength of the business rela-
tionship between VP and Atlantic
was integral to Paul’s success. The
companies understood their respec-
tive roles and executed them well.

Kallman credits VP’s strong roots
in the reggae community, which
have grown since the late Vincent
Chin and his wife, Pat (the “V” and
“P” behind “VP”) founded the label
a quarter-century ago.

“VP has been a phenomenal part-
ner who has been instrumental in
servicing the core and all the first
believers of these artists,” Kallman
says. “Their role has been to make
sure that the core is ‘super-served’
with the artists and the music first.
Then we step in at the right time,
obviously, and take it to the next
level. That's certainly that partner-
ship with ‘Gimme the Light.””

“Gimme the Light” peaked at No.

(Continued on page 44)

Global Glory

BY KWAKU

LONDON—*“Dutty Rock” has
rocked the world. Sales of Sean
Paul’s album have exceeded 2.5
million units outside the United
States, according to Warner Music
International. Paul’s strongest
international markets include the
United Kingdom, Japan, France,
Germany and Italy.

The album has reached the top
10 on charts in at least 19 interna-
tional markets, including No. 1
positions in Canada and Slovenia
and No. 2 slots in the United King-
dom, Ireland and Columbia.

Several factors helped the album
surpass the double-platinum
(600,000-unit) mark in the United
Kingdom, where total sales have
now exceeded 730,000.

TARGETED TV ADS

East West Records, which re-
leased the album in Britain, sup-
ported the disc with targeted TV
advertising each time the label
released a single. Exclusive tracks
from Paul appeared on the B-side
of singles, which also helped pro-
pel sales. Five singles charted in
the U.K. top 10: “I'm Still in Love
With You” (No. 6), “Gimme the
Light” (No. 5), “Get Busy” (No. 4),
“Like Glue” (No. 3) and “Baby
Boy,” featuring Beyoncé (No. 2).

Paul further boosted his profile
as the featured artist on Blu

Cantrell’s song “Breathe.”

The singer committed to exten-
sive promotional and performance
dates across Europe. He also
toured Japan, Australia, New
Zealand, Mexico, the Middle East
and South Africa.

STILL AT WORK

“He’s worked his ass off pro-
moting this album since June
2002, when the first single came
out through VP,” says Sue Wildish,
VP of International for Atlantic
Records. “Now, twenty months
later, he is still working, doing
phoners, interviews and photo ses-
sions in Jamaica and abroad,
promo trips, concert tours, awards
performances and more.”

Radio and TV abroad supported
Paul willingly.

“We’ve had massive support
from Radio 1 in the U.K.,” Wildish
continues. “MTV jumped on board
throughout Europe immediately.
We had network priority on
‘Gimme the Light,” ‘Get Busy’ and
‘Like Glue.””

At the 2003 MTV Europe
Awards, Paul won the honor for
best new artist and opened the
show by performing “Baby Boy”
with Beyoncé.

The combined marketing and
promotion push has resulted in
one of the greatest breakthroughs
for Jamaican reggae around the
globe in recent memory.
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March 16, 2004

THE CHING CHONG
ALBUM

Elephant Man, T.0.K. Lady Saw,
Reltha, Cobra, Kevin Lyttle,
Sasha & More...

PRODUCERS OF
SEAN PAUL'S
SMASH HIT,

" GIMME THE LIGHT "
ON THE MULTI

PLATINUM SELLING

ALBUM

— DUTTYROCK —

THE HOTTEST LABEL
IN
HIP HOP
&
DANCEHALL

www.blackshadowrecords.com
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TEL: 305-681-6195
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"DON'T THINK TWICE

has not only been critical to
our efforts in

developing artists
like SEAN PAUL

and BEENIE MAN
into superstars
in the

United States,
hut they've really
helped us in
breaking the
entrie dancehall
reggae music in
the urban
market place.

They've been an
integral part of

our team here
at VP Records."

RANDY CHIN,

VP RECORDS VICE PRESIDENT OF MARKETING

MeEDia INC.

"REMEMBER...ANYTHING CAN HAPPEN!"

SEAN "MR. GRAMNN AU

YOU DESERVE ALL YOU RECEIVE!

CONTACT
JOHN JR. @ 212-584-5406

Trailblazer

Continued from page 42

3 on the Hot R&B/Hip-Hop Singles
& Tracks chart and No. 7 on The
Billboard Hot 100.

But pop radio did not immediately
embrace “Gimme the Light,” Kall-
man admits.

The first single “didn’t blow the
doors down,” Kallman recalls. “For-
tunately, we were right in ‘Get Busy’
as our selection for the second sin-
gle, and it turned out to be one of
the biggest records of the year. And
even that was a tough fight.”

“Get Busy” went on to top the Hot
R&B/Hip-Hop Singles & Tracks chart
and The Billboard Hot 100. Its success
was in large part thanks to an infec-
tious videoclip directed by Little X.

VIDEQS WERE CRUCIAL

Paul’s videos have been another
critical factor in his good fortune.

“In videos, he’s just such a com-
pelling artist,” Kallman observes.
“He just jumps off the screen. When
that ‘Get Busy’ video hit, people just
loved it. That was definitely the
watershed moment where people
really started to connect with Sean
as an artist and a new big star.”

“Dutty Rock” was not only a com-
mercial hit. The album also earned
Paul three Grammy Award nomina-
tions, including a best new artist
nod. Paul went on to win the Gram-
my for best reggae album.

“The nominations show that Sean
has reached way beyond the confines
of reggae,” Randy Chin says. “He’s
definitely getting into the conscious-
ness of the American mainstream.”

Kallman adds, “That was such a sat-
isfying moment for everyone to really
get the recognition for what Sean had
accomplished. It’s an award for all of
dancehall and Jamaica as well.

“It was an important group of
nominations for Sean,” he adds. “To
be nominated for nest new artist
alongside 50 Cent and the other
nominees is a very proud moment,
because he really can stand tall as
one of the most important new artist
breakthroughs of the year. And he
did it in a way that was very unique.
He wasn’t in a genre where he just
came up with hits. He really paved
the way for an entirely new genre.”

For Paul, the award means he
now has a standard to maintain.

“It means that you have attained a
certain status,” he says. “When you
are rewarded for something, people
put you in a category. But, at the same
time, I have to work harder. It means
I need to focus and concentrate. 1
can't become relaxed. I just have to
look toward the future and see there
is a standard you have to keep up.”

With “Dutty Rock” blowing up,
Paul quickly became an in-demand
artist. He has collaborated on hit
singles with such artists as Blu
Cantrell and Busta Rhymes. Paul’s
guest turn on Beyoncé’s “Baby Boy”
made it one of the hottest singles of

2003. The single topped the Hot
R&B/Hip-Hop Singles & Tracks
chart and The Billboard Hot 100.

FILM & TV BECKONS

Paul is not limiting himself to
music: Film and TV producers are also
courting him. According to Baker, he
has completed a cover of a Bob Mar-
ley song for “Sharkslayer,” a new
DreamWorks film due later this year.

“He’s a 21st-century artist push-
ing the bounds of what I like to call
‘bleeding-edge technology,” ” Baker
says. “He’s one of the largest-selling
ring-tone artists that there is right
now. That’s a $3.5 billion business
in Europe alone. That’s just one
market he'’s crossing over into.

“We're fielding all kinds of offers
in the clothing line business,” she
adds. “We’re also fielding some other
high-tech offers from phone com-
panies for the next level of where
phones are going. We've also been
offered movie roles, none of which
have either fit his schedule or have
been quite suitable yet, but I think
he has a future there.”

Meanwhile, Paul already has begun
working on his third studio set.

“A few singles have been released
in Jamaica that will appear on the
[new] album,” Paul says. “We should
have it finished in April or May and
out around August or September. 1
have been working with a few pro-
ducers, and about 98% of the album
is going to be produced in Jamaica.”

Chin adds, “We've started to talk
about a new album. However, there
is still work to be done, because
we’'re just in the beginning stages of
[his fourth single] ‘I'm Still in Love.’
There is some amount of promotion
that has to go to that, but we are
focused on making a new album.”

Kallman has high hopes not only
for the upcoming album but Paul’s
long-term career and the influence
it will have on his homeland.

“He’s really opened up the flood
gates to what is possible out of the
island of Jamaica,” he says. “He really
is this generation’s ambassador to a
new musical movement. If the qual-
ity and the level of songwriting and
the production continues to be inno-
vative, you’re going to continue to
see an increased growth of Jamaican
music in the market share.

Accolades aside, Paul says his suc-
cess really hits home when he is back
in Jamaica “and I am talking to peo-
ple, seeing it from their perspective.”

“The other day, this dude said,
‘When it happened to you, it went
‘boom’ with ‘Gimme the Light,” and
it hasn't stopped since.” He’s right . . .
The promotion hasn't stopped since.

“It hasn’t come and gone; it has
been steady since the first song
bust,” he adds.

“I don't think people realize what
it takes. It’s constant promotion.
You have to evaluate everything that
is presented to you. If it looks like a
good look, take it. But if it looks like
it will overflow the cup and spill
over, don’t do it. You have to make
the decision that makes sense.”
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Survey Sheds Light On Rock En Espaiol Trends

The inability of rock en espariol
to emerge as “the next big thing”
continues to be a source of con-
tention among observers of the
genre. But aside from blaming
radio, there has been little effort
to understand lagging sales.

To that end, Latin

high, it is because the survey in-
cludes small indie retailers that

sell only rock en espaiiol, as well
as chain stores, including Ritmo
Latino’s Ritmo Rock locations,

Tower Records and Wherehouse
Tu Musica locations with signifi-

Notas has taken a first
look at a 19-question
survey sent to Califor-
nia-based retailers to
identify the roots of the
problem.

The survey was com-
piled by Ric Fazekas, a
Los Angeles-based
independent marketing
and promotion con-
sultant.

Lamin
Nqic.ls.,

By Leila Cobo

Icobo@billboard.com

Fazekas surveyed
employees at 40 California stores
whose rock en espariol sales
totaled at least 10% of overall
Spanish-language music sales.
According to the respondents,
sales of rock en espariol product
are strong, accounting for 50% or
more of all Spanish-language
music sales in half of the predom-
inantly Spanish-language stores.

If the number seems unusually

cant rock en espafiol movement.
“I didn’t come out and put
that [percentage of rock en
espafiol sales] in big, bold let-
ters because I don’t have con-
crete figures,” Fazekas says.
“But I think it's safe to say that
if the store is dedicated to the
genre and the people pushing
the product are knowledgeable,
sales in much higher numbers

will result.”

More surprising than the
sales—after all, this is a small
sampling from a state that tradi-
tionally has been the hotbed of
the genre—are responses describ-
ing rock en espafiol consumers.

They’re not that young, first
of all. Only 17% of the stores
said a majority of their cus-
tomers were younger than 18,
while 33% said they were older
than 18 and 50% said they were
evenly split. Fazekas sees this as
an indication that more must be
done to market the genre to a
teen audience.

On the bright side, the typical
rock en espanol consumer pur-
chases two CDs per visit, accord-
ing to 60% of the respondents.
And 45% of respondents said their
buyers were “very interested” in
finding out about new bands.

As for the servicing from labels,
it was described as “spotty.” A
majority of the stores—45%—
said they “occasionally” receive
CDs for in-store play, although all
the respondents said that in-store
play generates “frequent” or
“occasional” sales.

In addition to in-store play
CDs, the most important mer-
chandising material for respon-
dents was videos, which 69% of
the stores deemed “extremely
helpful.” Least helpful? Postcards.
A surprising 45% of respondents
said they weren’t helpful at all.

As far as the Internet goes, 75%

with the current epidemic of
staff layoffs, it’s unrealistic to
expect that kind of dedication
from labels whose entire staffs
are already spread paper thin.
Fazekas, however, sees a sil-
ver lining. “With the way the
teen Latino demographic is
growing,” he says, “if we can
reach them, if we can

Billooard

LATIN MUS$IC

CONFERENCE & AWARDS

make them aware, this
is a real growth area.”
For a copy of the report,
contact Fazekas at
elcoheteradio@aol.com.

CONFAB NEWS: The
March 16 deadline for
early-bird registration is
almost here. For the lat-

of respondents noted that down-

loading had decreased their sales,
but 70% said that online promo-

tion had a “substantial” or “mod-
erate” impact on sales.

Of course, respondents also
clamored for more radio and
more label promotion.

A regularly heard beef is that
labels do not have enough people
dedicated to rock en espariol at a
national level. Unfortunately,

est on the 15th annual Billboard
Conference, visit
billboardevents.com.

Don’t delay, or you’ll miss out
on a smash telecast. Network
Telemundo has confirmed that
the hosts for this year’s awards
will be soap star Mauricio Islas
and TV presenter Candela Ferro.

The Billboard Latin Music
Awards will air live on Telemundo
April 29 from the Miami Arena.
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WARNER LATINA 48566 {10.98/18.98]
1 INTOCABLE Intimamente: En Vivo Live | 1 o f
ENLTAT W Bssie G E 38|68 ESEA'EZ%]Y“ggDS’ CANARIOS 100% Tierra Caliente | 21
111 PAULINA RUBIO Pau-Latina | 1 40 | 51 | LOS TIGRES DEL NORTE Herencia Musical: 20 Corridos Inolvidables | 1
UNIVERSAL LATING 002036 {17 98 CO} FONOVISA 350871/UG {9.98/13 98)
313 BRONCO/LOS BUKIS Cronica De Dos Grandes | 1 53 MARIANA Sere Una Nina Buena | 53
FONOVISA 351279/UG (17 98 CD/DVD) UNIVISION 210199/UG (14.98 CD)
4 2|2 THALIA Greatest Hits | 2 54 RICARDO ARJONA A Santo Pecado | 3
| EM! SPECIAL MARKETS 93043/EM LATIN (16.98 CD} SONY 0SCOS 84564 (17,98 EQ CO) [M]
44 VARIOUS ARTISTS Arcoiris Musical Mexicano 2004 | 2 48 | 59 CUISILLOS Las Romanticas De Cuisillos | 16
UNIVISION 31023306 (14.98 CO) MUSART 2709/BALBOA (698 C0)
L & LOS RIELEROS DEL NORTE 20 Anos De Fuerza Nortena | 6 M 59 | 61 A.B. QUINTANILLA 111 PRESENTS KUMBIA KINGS 4] 1
FONOVISA 3512356 (1298 CO} [H] EMI LATIN 40514 (16.38 CD)
5|6 MARCO ANTONIO SOLIS La Historia Continua... | 1 57 RICKY MARTIN A’ Almas Del Silencio | 1
FONOVISA 350950446 {16.98 CO/OVO) - SONY DISCOS 70439 (17 98 EQ CO)
3 & 3 51 (57 f.¥Al CELIA CRUZ Hits Mix | 2
§$\‘ GREATEST GAINER §:$\\ SONY DISCOS 87607 {14.98 EQ CO}
8 Y1214 GRUPO MONTEZ DE DURANGO De Durango A Chicago | 2 2 41 | 46 [E: ¥ JAVIER TORRES El Amor Y La Desgracia | 28
01SA 724088 {12.98 COJ FONDVISA 350891/UG (13.98 CO)
9 715 DAVID BISBAL Buleria | 5 10 54 | 48 LUIS FONSI © Abrazar La Vida | 3
VALE 002031/UNIVERSAL LATIND {15.98 CD} [H] UNIVERSAL LATING 001403 (16.98 CD/DVD} [H]
3 SORE 6 66 (75 UM LOS PLAYER'S Lo Ranchero De | 26
5@\3 PACESE I I E R 3@\: MUSART 2741/BALBOA {12.98 CD)
10114 |10 LA OREJA DE VAN GOGH Lo Que Te Conte Mientras Te Hacias La Dormida | 10 ¢ 64|54 CELIA CRUZ Exitos Eternos | 2
SDNY UIS_CDS 70451 {15.98 EQ CD) [II] UNIVERSAL LATINO 000756 (13 38 CD)
8|8 JUANES @ Un Dia Normal | 1 6 47 | 42 MANA Luna | 13
| SURCD 017532/UNIVERSAL LATIND {16 98 CD} [M] WARNER LATINA 61045 (18 98 CD}
12 ) 9 (15 GRUPO MOJADO 20 Greatest Hits | 9 L 55 | 60 PAQUITA LA DEL BARRIO Coleccion De Dro | 54
UNIVISIDN 310235/U6G (17.98 CO/DVD} [H] MUSART 2889/BALBOA (12 98 CD)
1017 VARIOUS ARTISTS 100% Duranguense | 7 65 ‘M SELENA O Dnes | 4
DISA 720345 (12,98 D} EMI LATIN 42095 (16,98 CD)
4 N LOS TEMERARIOS Tributo Al Amor | 1 J. 58 | 49 INTOCABLE A Nuestro Destino Estaba Escrito | 1
FONDVISA 351005/UG {9.98.13 98) EML LATIN 90524 (16 98 CD}
15 K-PAZ DE LA SIERRA 20 Exitos Con La Fuerza Duranguense | 15 [ 63| — CHALINO SANCHEZ ColeccionDe Dro | 63
s PROCAN 720348/DISA (12,98 CD} [H] MUSART 2922/BALBOA {12 98 CD}
1112 A.B. QUINTANILLA Ill & KUMBIA KINGS La Historia | 1 S 43| 38 VARIOUS ARTISTS 12 Discipulos | 5
EMI LATIN 93490 {21.98 CD/DVD) DIAMOND 9439 (1598 CD)
15|11 SIN BANDERA De Viaje | 6 Q0 56 | 36 CRISTIAN AmarEs | 4
SONY DISCOS 70633 (16.98 £ C0) [W) ARIOLA 55195/BMG LATIN {17.98 CD) [W)
13 (13 MANA Eclipse | 2 Ul 61 | — JAE-P Ni De Aqui Ni De Alla | 25
WARNER LATINA 61046 (18.98 CD] UNIVISION 310168/UG {13.98 CD}
19 ALEX UBAGO Fantasia D Realidad | 19 46 |45 LOS CADETES DE LINARES 30 Inolvidahles | 5
WARNER LATINA 7342 (17.95 CO} [W] UNIVISION 310127/UG 19.98/13.98) [H]
17 |21 JOAN SEBASTIAN ColeccionDeDro | 9 53|56 CONJUNTO PRIMAVERA/PESADO Dos Romanticos De Corazon | 16
MUSART 12887/BALBOA (8.98/13.98} [H] UNIVISION 310175/UG (9.98/13.98}
21 LOS ANGELES DE CHARLY Carta De Amor | 21 65 | 72 [l CUISILLOS Coleccion De Dro | 57
FONDVISA 351234106 (1398 CD) MUSART 12808/BALBOA 12 98 CO)
22 PATRULLA 81 Como Pude Enamorarme De Ti | 22 57 | 58 frd:8l CONJUNTO PRIMAVERA Decide Tu | 3
DISA 720355 {998 CD) FONOVISA 350875/UG 19.98/163.98) [H]
16118 VICENTE Y ALEJANDRO FERNANDEZ En Vivo: Juntos Por Ultima Vez | 4 60 | 66 VARIOUS ARTISTS Recordando A Los Grandes Grupos | 34
SONY DISCOS 91088 (17.98 £0 CO} [M] UN#ISION 051226/UG 114.98 COY
N 20 | 22 TEGO CALDERON . El Enemy De Los Guasibiri | 5
LRITELL ON oA/ G AT N TH) LATIN POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS
25 22835 AKWID A Proyecto Akwid | 7
UNIVISION 310155/UG (13 98 CO) [H]
- PAULINA RUBIO IVY QUEEN INTOCABLE
26 13034 MARCO ANTONIO SOLIS Tu Amor O Tu Desprecio | 1 PAU-LATINA [UNIVERSAL LATINO) DIVA PLATINUM EOITION {REAL/UNIVERSAL LATIND) INTIMAMENTE: EN VIVO IVE (EMI LATIN}
FONOVISA 350840 U (9 98/15.98)
21|24 VARIOUS ARTISTS Historia Musical Del Pasito Duranguense | 11 THALIA CELIA CRUZ BRONCO/LOS BUKIS
DISA 724036 {13.98 CO) GREATESTHITS (EMI SPECIAL MARKETS/EMI LATIN HITS MiX {SONY DISCOS) CRON(CA DE 00S GRANOES (FONOVISA/UG)
19 | 28 EL COYOTE Y SU BANDA TIERRA SANTA La Historia | 19 MARCO ANTONIO SOLIS CELIA CRUZ VARIOUS ARTISTS
EMI LATIN 92452 (14.38 CD) [W] LAHISTORIA CONTINUA.. (FONOVISA/UG) EXITOS ETERNOS (UNIVERSAL LATINO) ARCOIRIS MUSICAL MEXICAND 2004 [UNIVISION/UG
2 29 | 50 YOLANDA PEREZ Dejenme Llorar | 29 0AVIO BISBAL VARIOUS ARTISTS LOS RIELEROS OEL NORTE
FONOVISA 350925/UG {13.98 CO} BULERIA IVALE/UNIVERSAL LATIND) 120ISCIPULDS (DIAMOND} 20 ANDS DE FUERZA NDRTENA (FONOVISA/UG)
18| 9 g&d’.{!g;&lﬁ?ﬁlgﬁé ) Divoreio | 9 LA OREJA OF VAN GOGH CELIA CRUZ GRUPO MONTEZ OF DURANGO
. L0 GUE TE CONTE MIENTRAS TE HACIAS LA DORMIDA. (SONY DISCOS! REGALO OFL ALMA {SONY DISCOS) DE DURANGO A CHICAGD {0ISA)
22|30 SFEHSPA?U&%;ED}B%!NADOR Narco Corridos De Parranda Con El Diablo Vol.3 | 22 — o ISTARTIE o e T
- UN DIANORMAL (SURCO/UNIVERSAL LATIN} BACHATANITS 2004 {JSN/SONY 01SCOS} 20 GREATEST HITS (UNIVISION/UG
32 ZION & LENOX Motivando A La Yal | 32
VWHITE LION 90105 {13.38 CO} A.B. QUINTANILLA lll & KUMBIA KINGS LUNYTUNES & NORIEGA VARIOUS ARTISTS
- LA HISTORIA (EMI LATIN} MAS FLOW (V1) 100% DURANGUENSE (DIS4)
26 | 29 PEPE AGUILAR Con Orgullo Por Herencia | 7
UNIVISION 310167/UG 19.98/13 38) [W] SIN BANDERA VARIOUS ARTISTS LOS TEMERARIOS
. o . EGGAETONHITS 2004 (SBN/SONY DISCOS)
23 | 27 LOS TIGRES DEL NORTE Herencia Musical: 20 Boleros Romanticos | S OFIENSNTOISTOS) FEGGAFTONHITS 2 TRISUTOARAMOARFONOVISAAUG)
EONOVISASO9TUGS 98/13'98) MANA VARIOUS ARTISTS K-PAZ OE LA SIERRA
3120 LOS TRI-O Canciones Del Alma De Marco Antonio Solis | 20 ECLIPSE (WARNER LATINA) HECHO EN CUBA 2 (ULTRA) 20 EXITOS CON LA FUERZA DURANGUENSE (PROCAN/DISA)
R SMATORSONY0ISCOS {16 EQICO) ) ALEX UBAGO VARIOUS ARTISTS JOAN SEBASTIAN
T3 25|19 K1 Nuestro Turno | 19 FANTASIA O REALIOAD (WARNER LATINA) 2004 AND DE EXITOS: REGGAETON {UNIVERSAL LATINO) COLECCION OE ORD {MUSART/BALBOA}
OLE 197107 {14.98 CO} [H] =
- TEGO CALDERON VARIOUS ARTISTS LOS ANGELES DE CHARLY
37 23752 OBIE BERMUDEZ Confesiones | 29 EL ENEMY DE LOS GUASIBIR! (WHITE LION/BMG LATIN) SALSAHITS 2004 (J&N/SONY 0ISCOS! CARTA DE AMOR {FONOVISA/UG)
EMI LATIN 84647 (14.98 CO}
- - JULID IGLESIAS JERRY RIVERA PATRULLA 81
i 33 | 25 CHAYANNE Sincero | 1 DIVORCIO {SONY 0ISCOS) CANTO A M1 IOOLO. FRANKIE RUIZ (ARIDLA/BMG LATIN] COMO PUOE ENAMORARME DE I (DISA)
SONY DISCOS 70627 (16.38 £Q C)
10N & LENOX EL GENERAL VICENTE ¥ ALEJANORD FERNANDEZ
? 27 16 VLVEIE\ER MT'IN(.-’A"GJOEBL[IB 9800 33 1 MOTIVANDD A LA YAL (WHITE LION) LA VERDADERA HISTORIA. XV ANOS DE EXITOS {UNIVERSAL LATINO} EN VIVO: JUNTOS POR ULTIMA VEZ [SONY DISCOSH
40 ivi L0S TRI-O INDIA AKWID
2426 m&ggusae 115,96 CD) [H] ELSTBIEviTiSatl| 20 CANCIONES DEL ALMA DE MARCO ANTONIOSOUS (PRISMA/SONY DISCOS} LATIN SONGBIRD: MI ALMA Y CORAZON  [SONY DISCOS) PROYECTO AKWID {UNIVISION/UG)
41 J 44 | 41 PEPE AGUILAR Coleccion De Oro | 26 K1 VARIOUS ARTISTS MARCO ANTONIO SOLIS
MUSART 2891/BALBOA (1298 CD} NUESTROTURNO  (DLE) 30 BACHATAS PEGADITAS [MOCK & ROLL/SONY DISCDS) TU AMOR O T DESPRECIO {FONDVISA/UGH
42 24939 DAVID BISBAL o Corazon Latino | 13 ORIE BERMUDEZ VARIOUS ARTISTS VARIOUS ARTISTS
VALE 065030/UNIVERSAL LATIND (13.98 CD} [H] CONFESIONES (EMI LATIN} REGGAETON GOLD COLLECTION VOL. 1 (UNIVERSAL LATINO} HISTDRIA MUSICAL DEL PASITO DURANGUENSE (DISA)
3643 IVY QUEEN Diva Platinum Edition | 24 CHAYANNE MONCHY ¥ ALEXANDRA £LCOYOTE ¥ SU BANOA TIERRA SANTA
REAL07013/UNIVERSALTATING115.98.C0) SINCERO {SONY DISCOS) CONFESIONES  (J&N/SONY DISCOS) LAHISTORIA_ (EMJ LATIN)
34 |33 OTNDIRACK Once Upon A Time In Mexico | 3 LIS MIGUEL OLGA TANON YOLANDA PEREZ
33 (WARNER LATINAI APURC FUEGO (WEACARIBE/WARNER LATINA} DEJENME LLORAR {FONOVISA/UG)
4 El Pasito De Durango | 26
4530 &ggggmwzgmsz DEDURANGOICONIUNTOIATARBECER 9 WISIN VARIOUS ARTISTS GRUPO EXTERMINAGOR
n ELSOBREVIVIENTE {LIDERES) BACHATAHITS 2063 (J&N/SONY DISCOS) NARCO CORRIDOS DE PARRANDA CON EL DIABLO VL3 (FONOVISAUG)
L 35 | 40 LOS BUKIS 25 Joyas Musicales | 3
FONOVISA 350895/U6G (9.98/13.98] [H] DAVIC BISBAL VICTOR MANUELLE PEPE AGUILAR
N CORAZON LATIND {VALE/UNIVERSAL LATINO} TRAVESIA {SONY DISCOS) CON ORGULLO POR HERENCIA (UNIVISION/UG)
4 32|13 VARIOUS ARTISTS Las #1 Del 2003: Los Megartistas Del Ano | 11
FONOVISA 351241/UG $14.98 CD)
R & Alhums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification far net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 mil-
i 42 | 37 ALEJANDRO SANZ O No Es LoMismo | 2 linp wnits {Platinum). @ RIAA cerfication for net shipment of 10 million units [Diamond). Numesal fotiowing Platinum or Diamond symbot indicates afbum’s mult-platinum level. For boxed sets, and doubie
WARNER LATINA 60516 {18 98 CD) [H] aibums with a running time 1’)1 100 minutes or more, the RIAA muftiplies smpn;ems by the number of discs and/or tapes. RIAA Latin awards: © Centfication for net shipment of 100,000 units {Drol. A Certifica-
a A tian af 200,000 units {Pratino). /A* Certification of 400,000 units {(Mutti-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA iabels, are suggested lists. Tape prices
9 39 (53 PANCHO BARRAZA Las Romanticas De Pancho Barraza | 12 marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
MUSART 2713/BALBOA {6.98 CD) (W] Heatseeker Impact shows albums removed from Heatseekers this week hl] indicates past or present Heatseeker tije. © 2004, VNU Business Media, inc., and Nislsen SoundScan, inc. Al rights reserved.
46 www.billboard.com e www.billboard.biz BILLBOARD MARCH 13, 2004
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4 ey CONFERENCE & AWARDS 2004
3|“board Q&A IN ASSOCIATION WITH C ¥

FRIICTIC
INLJ | .
Billboard Bash
Live Showcases
Superstar Interviews
Star-Studded Parties The Changing Role of A&R Presidents & Artists in Discussion
(1
| The Art of Endorsement & Branding R
15th Birthday Celebration | Show Ve The Hlaney
Download Revolution sponsored by Surtrust Bank
Latin Music Awards ASCAP Songwiriters Panel Conversations with Film Directors & Composers
Live an Telemundo New Sounds of Regional Mexican Music Christian Music
I‘ Don’t miss the hottest week in Latin Music!
b For more info & to register call Michele Jacangelo 646.654.4660
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B |5 Eeaaestivata s & | e ARTIST i TITLE ARTIST
& ; TITLE yete Artist = 5 <= | IMPRINT/PROMOTION LABEL <= | IMPRINT/PROMOTION LABEL
g - PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL ety
1| TEQUISE TANTDD pauLinarUBIO [ 21 B 24 | COMOFUIA EISAMDORARME DET! LOS TRI-O
UNIVERSAL LATIN PRISMA /SONY 0ISCOS
SWre Wre
s¥e NUMBER 1 s¥%¢ 3 Weeks At Number 1 2 | CUIDARTEELAMA cumane [Nl 72 | QUIERD PERDERME EN TU CUERPO DAVID BISBAL
112 TE QUISE TANTO Paulina Rubio = | 1 Somoees L LI
3 | YTODO QUEDA EN NADA RICKY MARTIN 21 | AGUANTA AHI ROSARIO
EESTEFAN JR A PENA (C SOROKIN ANDAHI) UNIVERSAL LATING Yot A T
222|4 CUIDARTE EL ALMA Chayanne 1 ] 6 | TELLAME Cristian JPLINN 23 | TE NECESITO LUIS MIGUEL
LF.OCHOA {M.OURANDEAU,C.ZALLES} SONY 01SCOS ARIOLA /BMG LATIN WARNER LATINA
33 Y TODO QUEDA EN NADA Ricky Martin = | 3 D IR swoanoers RISl 7 | Sonvoscos VICTOR MANVELE
a ¥ DISC! [
ESTEFANO (ESTEFAND.J REVES) SONY 01SCOS 6 4 | MECANSEDET 0BIEBERMUOEZ | 26 | — | ABRAZARLA VIDDA LUIS FONSH
. EMI LATIN UNIVERSAL LATIN
£ 411 CERCADETI Thalia = | 1
. 5 | CERCADETI THALIA 23 | DONDE CORRE LA SANGRE SHALIM
S MORALES {T.5001,5.MORALES, 0.5IEGEL,G.0! MARCO) VIRGIN /EMI LATIN VIRGIN JEMI LATIN e RESCENAOON SO
5 (6 ME CANSE DE TI Obie Bermudez <2 | 1 8 [0 c&gg&zmﬁ PUEDA VER aocuaco 28 3 | TARDESNEGRAS TIZIANO FERRO
S KRYS,J SOMELLAN {0.8ERMUOEZ.G MARCO) EMI LATIN EMI LA
9 9 BULERIA oAviOBISBAL § 29 34 ECHALE LENA VICTORIA
A 615 MAS QUE TU AMIGO Marco Antonio Solis 3 VALE AUNIVERSAL LATING MEGAMUISIC /UNIVERSAL LATING
M A.SOLIS,H.PATRON, A PEREZ {M.A SOLIS) FONOVISA g 8 | LAPAGA Juanes K 2 | ENELSILENCID NEGRO DE LA NOCHE ALEXANORE PIRES
7 - — SURCO /UNIVERSAL LATINO ARIOLA/BMG LATIN
707 TE LLAME Cristian = | 3 15 | ANTES 0BIE BERMUDEZ 30 | AFUEGO LENTO JENNIFER PENA
RPEREZALIVI {RAIVL.R PEREZ] ARIOLA /BMG LATIN EMILATIN UNIVISION
8 8|8 QUE LLORO Sin Bandera 8 13 SMJIECJEIESSCEASN BIEN SIN BANDERA 35 ggl"}YAlzllnS%l?SE PAPEL JULIO (GLESIAS
Al (RO,SIN
ABAQUEIRD,SIN BANOERA ILGARCIA) SONY DISCOS 12 [ MAS QUE TU AMIGO MARCO ANTONIO SOLIS 28 HAS/LA QUE ME OLVIDE O T AREA 305
FONQVISA RPE JUNIVISION
€ GREATEST GAINER «W 4 10 | ROSAS . LAOREJAOEVANGOGH [ 34  — | SABANAS FRIAS MANA & RUBEN BLAOES
SONY DISCOS WARNER LATINA
9 J18(21 AUNQUE NO TE PUEDA VER Alex Ubago = | 9
LUCHARE
e R s, ke g0 159 16 ggﬁ% :{;ECI:J‘I;E RICARDO ARJONA £ 35 1 s'ﬁlnv mscggn TU AMDR ALEJANDRO FERNANDEZ
1081616 TENGO GANAS Victor Manuelle = | 10 6 7| TurOTOcRARA CLORAESTERAN R 30 | SOLOPORT SORAYA
£ ESTEFAN JR.A GAITAN R GAITAN (V.M RUIZE ESTEFAN,JR.) SONY DISCOS
- 14 | QUIEN TE DD E50? wisrons: f 37 § — | MOR TRANZA
11 }13[18 BULERIA David Bishal = | 11 UNIVERSAL LATING JEN
KSANTANDERD.BETANCOURT {K.SANTANDER, G SANTANDER| VALE /UNIVERSAL LATIND 8 19 | AQUENDTEVAS EONITANAZARIO | 38 § 40 | ME EQUIVDQUE MARIANA
- SONY DISCOS UNIVISION
11120 TU FOTOGRAFIA Gloria Estefan = | 11 BN ¢ | TELLEVAREALCIELD wana WECRE 31 | INOCENTE DETi JUAN GABRIEL
G.ESTEFAN, EESTEFAN JR., S KRYS {G.MARCO,E.ESTEFAN,.JR. EPIC /SONY DISCOS WARNER LATINA ARINA BMG LATIN
9 |11 HAZME OLVIDARLA Conjunto Primavera 9 2 ) > | UnTeamMo wismicueL I a0 DESEDS DE CD$AS IMPOSIBLES LA OREJA DE VAN GOGH
JLGUILLEN {A TORRES) FONOVISA ULIEE AT A SONTOISCOS
3 10|13 LA PAGA Juanes ® | 5
G.SANTAOLALLA.JUANES (JUANES) SURCO /UNIVERSAL LATINO
15|10 ANTES Obie Bermudez = | 1
S KRYS,J SOMEILLAN {0.BERMUDEZ) EMI LATIN *{(@®]=2 A AYIT¢2 A
W 1415 SOY UN NOVATO Intocable 14
R MUNOZ,R MARTINEZ {L PADILLA} EMI LATIN Airplay monitored by N =
17 } 22|32 BARAJA DE ORO Palomo 17 Broadcast Data
PALOMO (R.AYALA] 0ISA — TITLE Systems. ARTIST = ﬁ TITLE ARTIST
7Y 17
12| 9 LAGRIMAS DE CRISTAL Grupo Montez De Durange = | 6 S% | IMPRINT/PROMOTION LABEL <E | IMPRINT/PROMOTION LABEL
JLTERRAZAS {HARRIS) Disa I
19421127 COMO PUDE ENAMORARME DE Ti Patrulla81 = | 19 1 1| TENGOGANAS VICTOR MANUELLE 10 MILBERTAD JERRY RIVERA
ARAMIREZ CORRAL {R.LUGO} DiSA SONY DISCOS L, ARIOLA [BMG LATIN
o ECIEE MIENTES TAN BIEN SinBandora = | 1 2 | EWATIENE FUEGD ceuacrz f 22 J 31 EC%ALE Lsigf . . VICTORIA
andera SONY DISCOS MEGAMUSIC /UNIVERSAL LATIN
ABAQUEIRD,SIN BANDERA (LGARCIA} SONY DISCOS 3 = 5359 B cEanAMOR REYRUR 3 SITUESTUVIERAS 105 TOR0S BAND
. I UNIVERSAL LATINO
17114 SAS La Oreja De Van Gogh = | 4
: 4 | QUITEMONDS LA ROPA NGz § 24 | 35 | PUERTORICD JERRY RIVERA
N.WALKER.LA OREJA DE VAN, GOGH (A MONTERO.X. SAN MARTIN PBENEGAS, A FUENTES H.GARGE) SONY 0ISCOS SONY DISCOS . AROLA/BMG LATIN
22Y 23|22 DUELE VERTE Ricardo Arjona = | 22 7 | LocACONMIGO LOS TOROS BAND 23 ELNDES MEJOR QUE YD TITO ROJAS
RARJONA (R ARJONAL SONY 0ISCOS UNIVERSAL LATING MP.
- 6 6 | TUFOTOGRAFIA GLORIA ESTEFAN P4 19 MECANSEDETI 0BIE BERMUOEZ
20119 QUIEN TE DIJO ESO? Luis Fonsi = | 3 EPIC /SONY DISCOS EMI LATIN
R.PEREZ (LFONSI.C.BIANT) UNIVERSAL LATINO 5 | HERMANITA avinTURs [l 27 B 28 | NAVEGANDOTE N'KLABE
- PREMIUM LATIN NUEVA VIOA
24 )27 (28 PARA QUE ME HACES LLORAR Briseyda Y Los Muchachos = | 24 8 11| ELREFRAN SETE OLVIDD GieErrosaNTARoSA [ 28 X — | LAPAGA JUANES
PINIGUEZ PGARZA (J GABRIEL} PLATING /FONOVISA SONY DISCOS | _SURCO/UNIVERSAL LATINO
29|36 A QUE NO TE VAS Ednita Nazario | 25 9 4 T | T A CHAANNE Rl 0 | CERCADET THALA
T.TORRES,M.PORTMANN (AMERIKA,C.BRANT.M.PORTMANN) SONY 01SCOS 2 — = APAGS i B T QUELE OEN BAMBAN S LSAEEVER
W 24 (23 QUE TE RUEGUE QUIEN TE QUIERA Banda El Recodo 10 KAREN LATING M ]
A LIZARRAGA,J LIZARRAGA {0.ALVAREZ) FONOVISA ] \‘/\vmggnwgwmmﬂ AT TONO ROSARIO WITH TEGO CALDERON f 3t 3 EgchEllSJE NOD TISUBY & GEORGINA
28131 DALO POR HECHO Bronco: El Gigante De America 27 17 | VOY ATENER QUE OLVIDARTE ANOYANOY § 32 38 | SDLAMENTE ELLA WILLIE GONZALEZ & EQDIE SANTIAGD
BRONCO [N URQUIZA N CONCHA} FONOVISA SONY DISCOS MP.
< 13 § 15 | YTODO QUEDAEN NADA RICKY MARTIN 3¢ | SEMEDLVIDD TU NOMBRE SHALIM
8 DLW TE LLEVARE AL CIELO Mana / SONY DISCOS CRESCENT MOON /SONY 0iSCOS
FHER,A GONZALEZ (FHER} WARNER LATINA 4 7T TEQUISETANTO ramarven R 3| CURAME " THARLIE CAUZ
5 . UNIVERSAL LATIND | WEACARIBE WARNER LATINA
3230 EL,SSng,,EA':'Z‘:‘MA%FA L Yolanda Perez With °°';,,ﬁ',}$,§‘,{ 23 | suenn JOSE PENA SUAZO Y LABANOAGOROA | 35 § &7 | PEQUEND DETALLE COSTABRAVA
d ¥ EJR
5
30 } a4 |49 UN TE AMO Luis Miguel 30 16 21 | ELGALLOND OLVIDA TToR0sAS f 36 M —  AUNQUE NG TE PUEDA VER ALEX UBAGO
LMIGUEL |A MANZANZRO] WARNER LATINA MP 4 WARNER LATINA
3112 ECHALE LENA Victoria Y 12| pue oovomar [ 37 | — SABA?AS FRIAS MANA & RUBEN BLAOES
— ] 1 ‘WARNER LATIN;
R.PEREZ RLIVIIR LIVI R PEREZ) MEGAMUSIC /UNIVERSAL LATINO 18§ 29 | PEQUENASCOSAS SONBY FOUR K 25 NOCHEDE ESTRELLAS YANI CAMARENA
= - o B4 ,_OLE
3035 EL PAL?MEIJCA), Julio Preciado Y Su Banda Perla D%I Pacifico = | 30 5 antes veceervuoz BCN 3%  QUIERD BAILAR S G0EEN
_J-PRECIADO {G.TIJERIN - RCA /BMG LATIN EMILATIN REAL /UNIVERSAL LATING
33 45 [ — COMO FUI A ENAMORARME DE T! Los Tri-o = | 33 0 16 T;h?A OE NADA FRANK REYES 40 o E‘LM!:I;‘;GU EL GRAN COMBO O€ PUERTO RICO
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TR 7= Music

U.S. Opens Ears To La Oreja De Van Gogh

BY LEILA COBO

MIAMI—You could describe the
members of La Oreja de Van Gogh as
accidental pop stars.

In 1998, they were college students
in San Sebastian, Spain. And like so
many college kids, they formed a
band with, by their own admission,
absolutely no knowledge of music.

Today, La Oreja de Van Gogh
(which translates to “Van Gogh's ear”)
is the best-selling pop band in Spain
and the country’s most influential pop
group since Mecano in the 1980s.

Propelled by strong melodies and
the distinctive high-pitched voice of
singer Amaia Montero, the quintet
(which includes keyboardist Xabi San
Martin, guitarist Pablo Benegas,
bassist Alvaro Fuentes and drummer
Harits Garde) is making strides in the
United States after selling more than
3 million copies of its three albums in
Spain alone.

La Oreja’s overseas success, which
extends to Latin America, is a testa-
ment to Sony’s regional commitment
to the group, being reminiscent of the
lengthy artist-development strategies
that were the norm in the 1980s and
early 1990s. La Oreja’s sales pattern
reflects that commitment.

Its debut album, 1998’s “Dile al
Sol,” sold close to 800,000 copies in
Spain but only 19,000 in the United
States, according to Nielsen Sound-
Scan. {(According to Sony, the band
sold 40,000 units, with that number
including non-scanned sales.)

The follow-up, 2000’s “El Viaje de
Copperpot,” sold an astounding 1.2
million copies in Spain—becoming
Sony Spain’s second-highest-selling
release in history—but scanned only
43,000 copies in the States (100,000,
according to the label).

THIRD TIME’S THE CHARM

With “Lo Que Te Conté,” the third
time has been the charm for U.S.
sales. Since its release in April 2003,
the album has sold 70,000 copies,
according to Nielsen SoundScan, and
close to 160,000, according to the
label.

The clincher is that “Lo Que Te
Conté” only made it to the Billboard
Top Latin Albums chart in July, a full
three months after its release. It
debuted at a modest No. 60 and since
then has steadily climbed to the top
10. This week, it is No. 10 after 36
weeks on the chart.

“If there is a change, it is perhaps
one of perception,” Sony Norte pres-
ident Kevin Lawrie says in explaining
the band’s slow rise to success here.

“While the music has always been
pop-oriented with massive commer-
cial appeal, the perception in the U.S.
was that this was an alternative rock
act with a somewhat limited market,”
Lawrie says.

That perception, of course, was
flawed. And yet, it is indicative of

how resistant U.S. Latin radio is to
new sounds.

“La Playa,” for example, a smash
hit from 2000’s “El Viaje de Copper-
pot,” was the only La Oreja track from
previous albums to even make it on
the Biliboard Hot Latin Tracks chart.
It peaked at No. 30 in March 2002.

This time around, “Puedes Contar
Conmigo” peaked at No. 5 last August
and “Rosas” hit No. 4 last month.

“La Oreja stands out as a pop
band,” manager Ifiigo Argomaniz
says, defining a group that is the epit-
ome of that genre in Spain and
beyond. “Its main ingredient is songs,
songs with pop melodies like no one
else dees in Spain.”

Argomaniz initially broke La Oreja
in its homeland through a steady diet
of touring in the tiniest of venues,
which helped create word-of-mouth

\
!

A-OREJA DE VAN GOGH: ENIOYING THE FRUITS OF A RENZWED PUSE INTHE UNITED STATE.

around the band.

The commercial success was so
astounding that in the beginning, he
says, it caught Sony by surprise. The
label was not ready to properly work
the band abroad.

When “El Viaje de Copperpot”
came around, Sony focused on new
territories. But U.S. success remained
elusive.

“Honestly, we thought it would
take this long,” Argomaniz says
now. “Experience shows us that
there are no strong Spanish sellers
in the U.S. market.”

Lack of strong Spanish acts here
has to do in part with lack of presence.
Few successful Spanish acts can
devote sufficient time to promoting
abroad when they have a heavily
booked agenda in Spain.

However, Lawrie says, further

MOCK DEAL: Puerto Rican singer Melina Ledn recently signed a manage-
ment deal with Mock & Roll Enterprises. Leén will release her upcoming
album, comprising mostly uptempo pop ballads, on Seny Norte late this
spring. Leon is pictured with Mock & Roll president Francisco Villanueva.

pushing the band “was a no-brainer.
We all felt that we had a franchise act
in La Oreja and that with a focused,
long-term approach we would achieve
massive sales.”

PUSH PAYS OFF

La Oreja’s renewed push in the
United States also coincides with
Lawrie being named president of
Sony Music Norte last summer. Under
his tenure as president of Sony Music
Mexico, La Oreja broke in that coun-
try, selling 400,000 copies of its pre-
vious album.

In the past 12 months, La Oreja
has made several promotional visits
to the States, more than ever before,
including a mini-concert tour at
small venues last year. This vyear, it
was nominated for a Grammy Award
in the best Latin pop album category,
and the band performed at Premios
Lo Nuestro, where it garnered sever-
al nominations.

U.S. promotion has been flanked by
Latin American promotion and the
whole process was made easier by the
creation of Sony Norte last year. The
new label encompasses Sony opera-
tions in Mexico, the United States and

Central America.

Beyond that, the group has been
willing to start from scratch again
and again.

“[The United States and Latin
America] has been a lesson in humil-
ity,” keyboardist San Martin says.
“We’ve had to start from zero.”

San Martin and his bandmates
readily admit that luck has been a fac-
tor in their success. After all, this was
a band made of non-musicians.

“Most things that happened to the
band were spontaneous and with no
expectations,” Benegas says. “We got
together, and suddenly we realized we
could write our own songs. We've
learned how to play together.”

Bassist Fuentes recalls with a
laugh, “I remember the day we dis-
covered we all had to tune our
instruments at the same time.”

Amazingly, good songs have come
out of this band of neophytes.

“It’s the basic thing,” San Martin
says. “In the end, it's not about mar-
keting campaigns or looks. People
buy songs. I think that’s 95% of the
success of this album. We make
music. We make songs that people
want to sing.”

Cat # CD-90800
D KANE
Former lead vocalist of multi-platinum
act Kumbia Kings.
Now DJ KANE makes a flying leap into
a solo career!
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Ultra Series Entrances Buyers;
Armani Set Taps Rauhofer

Ultra Records is at it again. The
New York-based label’s newest com-
pilation, “Ultra.Trance:3,” is poised
to become the series’ best-selling
title.

Mixed by Jehnny Vicious, the
two-disc collection has sold 20,000
units in its first four

AlX stores nationwide.
Highlights of the collection—

which follows last year’s release, “AjX

Music Series Volume 2: Bring On
the Night,” helmed by Grammy
Award winner Frankie Knuckles—
include Pet Shop Boys’ “Break 4

weeks, according to
Nielsen SoundScan. Its
predecessors,
“Ultra. Trance:1" (2002)
and “Ultra.Trance:2”
(2003), have sold 49,000
and 43,000 copies,
respectively.

What's going on? Has

pricing plan this time
around? Is Vicious on a

Beat
.Box,,

Ultra instituted a special By Michael Paoletta

mpaoletta@billboard.com

special tour? “No,” and

“no,” Ultra president Patrick Moxey
says. He credits the disc’s success to
a great track listing and to the
increased strength of the Ultra brand
in the marketplace.

Of course, it doesn’t hurt to
include Majestic 12’s hard-to-find,
funky rerub of Kelis’ “Milkshake.”
Or, for that matter, Lost Brothers’
euphoric remix of G Tom Mac’s “Cry
Little Sister (I Need U Now).”

“Cry Little Sister” was originally
penned and recorded by singer/song-
writer Gerard McMahon for cult "80s
film “The Lost Boys.” In 2001, Dy-
Nas-D created a tribal-infused remix
of the track (the Beat Box Hot Plate,
Billboard, June 30, 2001).

Then, late last year, hot U.K.
imprint Incentive issued the Lost
Brothers reconstruction. (FYI:
McMahon is G Tom Mac.)

Now, Ultra has made “Cry Little
Sister” a focus track of “Ultra.
Trance:3.” It was one of six tracks
included on an “Ultra.Trance:3” pro-
motional sampler that the label sent
to radio mix-show and club DJs sev-
eral weeks ago.

If properly promoted, the rock-
etched “Cry Little Sister” is the type
of track that could work at more
than one radio format. Ultra may
even want to consider making it
available as a commercial single. As
for Madison Avenue, the possibilities
are many.

FASHIONABLE BEATS: Fashion retail-
er Armani Exchange has tapped
Grammy Award-winning Peter
Rauhofer to mix the third install-
ment in its A|X Music Series.

The retail chain will launch the
new disc, “A|X Music Series Volume
3: Higher,” March 8 at an invitation-
only party in its South Beach store.

A partnership between Armani
Exchange and Rauhofer’s Star 69
Records, “Higher”—subtitled “The
Ultimate Blend of Seductive House
Tracks”—will sell for $12.50 at all

Love,” Mr. Fingers’ “Can You Feel
It” and Christian Falk Featuring
Demetreus’ “Make It Right.”
Also spotlighted are Rauhofer’s
remixes of Madonna’s “Noth-
ing Fails”

Murk’s “Time.”

According to Armani Exchange
senior director of PR/marketing
events Patrick Doddy, the A]X Music
Series has proved itself to be a win-
ner with Armani Exchange cus-
tomers.

“They go to the clubs. They know
the music. They know the DJs,”
Doddy explains. “For them, fashion
is music and music is fashion.
They're a savwy bunch.”

THE NEW DEAL: Effective immedi-
ately, production/DJ duo Deep Dish
has signed a new management deal
with Jorge Hinojosa of Caliente
Entertainment in Los Angeles. The
duo’s career was previously overseen
by Washington, D.C.-based Kurosh
Nasseri of Nasseri Music Business
Solutions.

Grammy Award-winning Deep
Dish—Ali “Dubfire” Shirazinia and
Sharam Tayebi—is currently work-
ing on a new album, which follows

the pair’s critically acclaimed 1998
debut, “Junk Science” (Deconstruc-
tion/BMG).

Although no label is yet con-
firmed to release the sophomore
album, Hinojosa says he is fielding
several international offers.

Hinojosa’s Caliente partner
Caresse Henry manages the career
of Madonna, among others.

HIGH LIFE: DJ/producer Christopher
Lawrence is launching a record
label, Pharmacy Music, that will spe-
cialize in singles (CD and 12-inch
vinyl formats).

Although Pharmacy’s debut sin-
gle, “Genesis”—by the label owner
himself—will not arrive until next
month, promotional copies were
mailed to club and mix-show DJs the
week of March 1.

According to Lawrence, “Genesis”
reflects the “peak-hour sound” that
the label will represent. Prior to
starting the label, Lawrence placed
the track in two forthcoming inde-
pendent films: “LA DJ” and “Put the

Needle on the Record.

In addition to selling physical
product, Pharmacy will soon
make its releases available as digi-
tal downloads on its Web site
(pharmacymusic.org).

FORYOUR EYES ONLY: Joel Whit-
burn’s life revolves around the Bill-
board charts: He is the mastermind
of numerous reference books,
including “Top Pop Albums 1955-
2001” and “Top R&B Singles 1942-
1999.”

Now comes Whitburn’s “Hot
Dance/Disco 1974-2003.” Published
by Record Research (recor-
dresearch.com), it is the first book to
offer a complete chart data history of
Billboard’s national club play chart.

With this book, Whitburn has
created a useful step back in time.
Most of the listings include invalu-
able artist info, which, in a genre
that is often viewed as “faceless,” is
most welcome.

For example, Tasha Thomas—
responsible for the fabulous 1978 hit
“Shoot Me (With Your Love)’—was
born in Jeutyn, Alaska, and moved to
New York in 1970. She was a session
singer for Diana Ross, among oth-
ers, and played the part of Auntie Em
in “The Wiz” on Broadway. She died
of cancer in 1984 at the age of 34.

There’s a wealth of information,
although titles that charted pre-
1974—Ilike MFSB’s “Love Is the
Message” and Three Degrees’
“Dirty O’ Man”"—are missing in
action.

With this book, a genre of music
that is often treated as the bastard
child of the industry is given the
respect it so deserves.
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Bear Family Nurtures Quality Boxed Sets

BY JIM BESSMAN

NEW YORK—It puts out some of the
most coveted product for die-hard
country music fans, yet Richard
Weize’s Bear Family Records has never
sold more than 3,000 units of a title.

“Our philosophy is to make good
product, whether the artist is known
or unknown,” Weize explains.

Weize is a record collector who
founded Bear Family in 1975, taking
the name from an engraving of a
bear family in an 1898 encyclopedia.
The source was fitting, as the Voller-
sode, Germany-based company’s
reissue products—primarily its
prized boxed sets—are nothing short
of encyclopedic.

Releases last month, for example,
included “I Love You So Much It
Hurts.” The six-CD, 173-track box
spans Texas country legend Floyd
Tillman’s debut recordings with the
Blue Ridge Playboys in 1936 through
his five years at Decca and nine years
at Columbia, as well as lesser stints at
RCA Victor, Liberty, Cimmaron and,
in 1981, Gilleys.

Like all Bear Family boxes, the Till-
man set is LP-sized and includes a
hardcover book detailing his career.

Additionally in February, Bear
Family released single-disc com-
pilations of Carl Butler, ’50s “hill-
billy hula” Hawaiian steel gui-
tarist Jenks “Tex” Carman and, in
the pop vein, Wayne Newton fea-
turing the Newton Brothers. The
Newton collection contains New-

ton’s singles from 1954 to 1963,
including his 1963 breakthrough
hit, “Danke Schoen.”

Releasing such far-reaching and
voluminous packages obviously
requires an all-consuming passion—
and an utter disregard for profit.

A case in point: The company’s
acclaimed 12-CD, 307-track Carter
Family boxed set that was released in
2000, “In the Shadow of Clinch Moun-
tain,” which the Ernest Tubb Record
Shops’ Web site lists at $259.98.

Weize explains the label’s pricing
structure. “We have, say, a unit price
of $15 for one CD,” he says, “so a
four-CD box would be the equivalent
of $60—plus one or two extra units
for the book. But each CD usually has
30 titles—which isn’t just 10-12 titles
for a $20 CD. So a seven- or eight-CD
box may cost $150, but it’s worth it
for what you're getting.”

Luckily, Bear Family has a suc-
cessful mail-order business selling
some 20,000 import and German
titles. That pays for the production of
approximately 250 Bear Family
boxed sets, another 1,000 single CDs
and a new Town Hall Party DVD
series. The DVD line comprises per-
formances on the California country
music barndance TV series that ran
from 1952 to 1961 and featured such
artists as Johnny Cash, Marty Rob-
bins and Bob Luman.

EXCLUSIVE OFFERINGS
Weize was only 10 years old when
he bought Bill Haley’s “Rock Around

the Clock.” From that point on, “the
[record collecting] bug never left
me,” he says, recounting how he
sought to offer “something exclusive”
to his mail-order clientele when he
started his reissue business.

-ﬁ'_g'll. —

WEIZE: LIFELONG MUSIC COLLECTOR

The first Bear Family release was
“Goin’ Back to Dixie” by bluegrass
great Bill Clifton. In 1978 came “The
Unissued Johnny Cash,” its first LP
by a major-label artist.

Bear Family’s first boxed set was
Haley’s “Rockin’ Rollin’ Haley—The
Complete Decca Recordings,” a 1981
five-LP set; Weize now has two Haley
CD boxed sets in his catalog.

“Boxed sets became more impor-

tant when CDs came, and we put big
books inside with large pictures and
the history of the artist and the
songs,” he says.

The Carter Family box is repre-
sentative. “It has a hardback book
with hundreds of never-seen-before
photos, a complete discography,
lyrics of every single Carter song and
a terrific essay by Charles Wolfe,”
Nashville music historian Robert
Oermann says. “It’s a masterpiece.”

HISTORICALLY RICH

Oermann has written numerous
texts for Bear Family boxes, most
recently the Maddox Brothers &
Rose’s 1998 four-CD “The Most Col-
orful Hillbilly Band in America.”

“I'm just a huge fan of what they
do, both in terms of boxed sets of the
complete works of an artist and indi-
vidual CDs devoted to people who
never had an album in their whole
career, like Ole Rasmussen, who
recorded for Capitol, or Ronnie Self—
Mr. Frantic—a terrific rockabilly artist
who never had his works collected by
a U.S. company,” Oermann says.

He notes that he recently bought
the five-CD “Satisfaction Guaranteed”
Carl Smith box in honor of Smith’s
induction into the Country Music Hall
of Farme last year. “I use them literally
every week as a music historian.”

Weize cites Lefty Frizzell, Hank
Snow and Cash among the artists
whose boxes are his own favorites.

Although he licenses from his
German home base, Weize gener-

ally comes to America to secure
first-generation source tapes and to
maintain his traditionally high-
quality mastering standards.

As his product is licensed for
Europe, he generally does not pro-
mote it in the United States. But last
year the two Easy Street Records
stores in Seattle set up a Bear Fam-
ily promotion through their San
Rafael, Calif.-based City Hall Rec-
ords distributors, with the label pro-
viding in-store play copies.

“We sale-priced 10 titles and kept
them lower than we usually would
have,” Easy Street buyer/treasurer
Chris White says. White adds that
Lou Reed, who came in to do a read-
ing from his album “The Raven,”
afterward bought Bear Family’s
Johnny Burnette and Speedy West &
Jimmy Bryant boxes.

“We’re willing to go the extra mile
{for Bear Family], because we believe
so much in the product,” White says.
“We’re willing to take less margin [on
Bear Family titles] to build a clien-
tele for it.

“When my sales rep comes in
with new Bear Family titles, we get
so excited,” White says. “[Weize
has] a wonderful company, and we
hope he can keep it going for years
to come.”

Weize concludes, “It’s seven days
aweek, 24 hours a day—but as long
as we can live on it, it’s fine. It’s not
a money thing: I just want to keep
the liberty to do very good records by
artists that aren’t so well-known.”

Zero-Tolerance Policies Polarize Country Radio

The recent indecency crackdowns
by the Federal Communications
Commission (FCC) and individual
radio groups (see story, page 5) have
left broadcasters divided.

Some think the threat of potential
fines and radio

without a delay system,” Tim Wall of
WYCD Detroit morning duo Wilhite
& Wall says. “We’ve never had a
problem or complaint to the FCC,
yet we have to pay the price for the
shows that have.

groups’ “zero tol-
erance” policies
will have the pos-
itive benefit of
“cleaning up” the
airwaves. Others
think it will have
the more chilling
effect of stifling
free speech and
making some
jocks afraid to

Naoshville
Scenee,..

By Phyllis Stark

pstark@billboard.com

open the mic for
fear of what might slip out.

While broadcasters agree that
indecency is much less of an issue in
the family-friendly country format
than it is in some other genres, the
crackdown has already changed the
way some are doing business.

“We’re not able to have any live
contests on the air right now, no
live interviews or in-studio guests

“Only time will tell how long the
screws will be tightened on stations,”

Wall continues. “It seems like the 5%
of broadcasters who go over the edge
are making it hard on those of us
who do play by the rules.”

KZLA Los Angeles operations man-

ager RJ. Curtis thinks the crackdown
will “paralyze some personalities and
basically neuter some stations that

target young males. There’s a whole
generation of radio personalities who
only know how to entertain by push-
ing—and breaking—the envelope.
This will be a real test of their
creativity and, in some cases, it will
cripple them or even make them
extinct. The combination of an elec-
tion year and [the] Janet Jackson
[stunt] has created this perfect storm
of short-term over-correction.

“I think the public will approve at
first,” Curtis continues. “Long term,
combined with an already perceived
[to be] overly safe and predictable
playlist, sterile content has a risk fac-
tor of making radio a less compelling
entertainment category . .. Long
term, I see the fences being moved in
on indecency.”

WGGY Scranton, Pa., PD Mike
Krinik thinks, “Most air talent will be-
come more reserved on their shows.
This means the listener will lose out.”

Some broadcasters are not sur-
prised that the crackdown is taking
place but rather that it took so long
to happen.

“I am not the least bit surprised by
this backlash. My only question is,

Why did this take 15 or 20 years?”
KMLE Phoenix afternoon host Stu
Evans asks. “The hypocrisy of [the
FCC and broadcast groups] suddenly
noticing the problem turns the dis-
cussion that should have happened
years ago into a witch
hunt. I respect the tal-
ent of my fellow
broadcasters, but have
they only recently
begun to push the
envelope?”

Consultant Ed
Shane of Shane Media
Services agrees. “1
wish Lenny Bruce
were still around to do
justice to the men
who first gave voice to
Howard Stern and Bubba the Love
Sponge, then asked for zero tolerance
from employees in order to look good
for Congress,” he says. “[Clear Chan-
nel Radio CEO] John Hogan was ap-
plauded for pulling Stern off the air as
if he heard the show for the first time
last Monday morning.”

Many broadcasters think the new
focus on indecency could ultimately

k
EVANS: WHY BACKLASH NOW?

result in better radio.

“The new zero-tolerance policies
many broadcast companies are
adopting will be good for the radio
listeners,” says KSKS Fresno, Calif.,
morning host John Garabe, who
notes that some per-
sonalities “will have to
clean up their act and
challenge themselves
to be more creative
instead of relying on
sophomoric, objec-
tionable humor.”

Curtis thinks the
indecency crackdown
“will clean up the air-
waves, and at the risk
of sounding puritan
and ultra-conserva-
tive, that’s probably a good thing.”

Consultant Joel Raab believes all of
this focus on indecency will be good
for the country format. “Our stations
have always been a safe haven for
content that parents and kids [can]
listen [to] together,” he says. “Fami-
lies looking for radio that they don’t
have to explain or shield from their
kids have a place to go.”
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MCA NASHVILLE 000951/UMGN 18.98/12.98) LYRIC STREET 165025/HOLLYWOOD {11.98/18 98) [H]
36|33 SARA EVANS Restless | 3 K75 BILLY RAY CYRUS  The Best Of Billy Ray Cyrus: 20th Century Masters The Millennium Collection | 59
RCA 67074/RLG {12 .98/18.98} _ t MERCURY 170165/UMGN {12.98 CO}
374 TOBY KEITH The Best Of Toby Keith: 20th Century Masters The Millennium Collection | 5

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA cenification for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units {Diamend}. Numeral following Platinum or Diamond sym-
ol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. R'AA Latin awards: OCertfication for net shipment of 100,000 units {Oro). A Certification of 200,000 units {Platina). A’ Certificatian of 400,000 units
{Multi-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from whalesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker titie. © 2004, VNU Business Media, Inc, and Nielsen SoundScan, Inc. All rights reserved.

{Go.d). & RIAA cetification for net shipment of 1 million units {Platinum).

| x | = v
E g H
= SoundScan g P 2E

| S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 2 | 3 | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 83

5 Weeks AtNumber 1 114 | RASCAL FLATTS A LyRIC STREET 165011/HOLLYWO00 (8.95/12.98) [M] Rascal Flatts | 195

1 1 | MARTINA MCBRIDE 4’ rcasmi2si6 2561698 Greatest Hits | 128 115 | TOBY KEITH A’ OREAMWORKS 45027, INTERSCOPE (12.98/18.98) Pull My Chain | 131 |
| 3 | KENNY CHESNEY a° suasroro/mic i298/18.9) Greatest Hits | 179 GEORGE JONES @ LEGACY/EPIC 63319/SONY MUSIC (7.98 £0/11.38] 16 Biggest Hits | 143
2 | JOHNNY CASH A LEGACY/COLUMBIA 69739/SONY MUSIC (7.98 EQ/11.98) 16 Biggest Hits | 256 HANK WILLIAMS JR. A° cure 77538 (538/9.98) Greatest Hits, Vol. 1| 495
4 | TIM MCGRAW A ° curs 1797812 98/18.98) Greatest Hits | 171 GARTH BROOKS @' capitoL 7424 (1998726 981 Double Live | 227
| 5 | SHANIA TWAIN ¢ " mercURy s35003/UMGN (8.9312 58) Come On Qver | 330 RCOY ORBISON  LEGACY/MONUMENT 69738/SONY MUSIC {7.98 EQ/11.98) 16 Biggest Hits | 76
{ 7 | LARRY THE CABLE GUY ank 2 810076(188 O Lord, I Apologize | 37 JOHNNY CASH 4~ LEGACY/COLUMBIA 66017/S0NY MUSIC (798 EQ/11.98) Johnny Cash At San Quentin | 64
6 | BROOKS & DUNN A ° ARiSTA NASHVILLE 18852/RLG (12.98/18.98) The Greatest Hits Collection | 337 SOUNDTRACK 4 curs 76703 119917 98) Coyote Ugly | 181
9 | ALAN JACKSON_ A° ARisTa NASHVILLE 18801/ALG (12.38/18.98) The Greatest Hits Collection | 436 JCHNNY CASH A LEGACY/COLUMBIA 66773/SONY MUSIC (5.98 E0/3.96) Super Hits | 163
8 | WILLIE NELSON A LEGACY/COLUMBIA 68322/SONY MUSIC (7 98 EQ/11.98) 16 Biggest Hits | 285 MERLE HAGGARD A& LEGACY/EPIC 69321/SONY MUSIC (7.98 EQ/11.98) 16 Biggest Hits | 65
SOUNDTRACK A LOST HIGHWAY/MERCURY 170069/UMGN (8.36/12.98) 0 Brother, Where Art Thou? | 169 © |18 | JEFF FOXWORTHY @ warner BrOS /RN (10.98/16.98) Totally Committed | 50
DIXIE CHICKS @' MONUMENT 68135/SONY MUSIC (10.98 E0/17.98) [H] Wide Open Spaces | 317 24125 | JOHN DENVER A Ma0ACY 4750 (5.98/9 98 The Best 0f John Denver | 284
TOBY KEITH 47 MeRCURY S56962/UMGN (8.98/12.981 Greatest Hits Volume One | 274 S| — | JCHNNY CASH A° LEGACY/COLUMBIA 65355/SONY MUSIC (7.98 EQ/1 1 56) Johnny Cash At Folsom Prison | 100

w Albums with the greatest sales gains this week. Catalog albums are Z-y‘nar-uld titles that have falten below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined wees title has appeared on Top Country Albums and Top Country Catalog @ Recording Industry Assn. Of America (RIAA) certrfication for net shipment of 500,000 album units
RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-alatinum leve). For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk
indicates LPis availablz. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. [M] indicates past Heatseeker title. © 2004, VNU Business Media, Inc., and Nieisen SoundScan, Inc. All rights reserved.
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o = = Y .
E E g Airplay monitored by I\ Nielsen -3 E g § -
= E3M Broadcast Data = = B . =
2 Rl TITLE Svstems Artist | ZGlF b (B TITLE Artist | 22
£ BBk PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | 2R I [~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & @
B 45 e 4 Weeks At Number 1 3433 LOCO David Lee Murph 31
Q N U M BER 1 Q m D.LMUSPHY.K.TRIBBLE {D.LMURPHY.K TRIBBLE} AUDIUM ALBUM CUTII!]DCK
1 EHE AMERICAN SOLDIER Toby Keith | 1§32 | 35|34 A GUY LIKE ME PatGreen | 32
I J.STROUD,TKE!TH {TKEITH,C CANNON) € DREAMWORKS 002046 0.MORRIS,T.BROWN (P.GREEN,D.NEUHAUSER.THE PAT GREEN BAND) AEPUBLIC ALBUM CUT/UNIVERSAL SOUTH
(2]a]s LITTLE MOMENTS Brad Paistey 2| 2 [ 33 36 |36 LAST ONE STANDING Emerson Drive ?| 33
FROGERS {(C.DUBQ!S.B.PAISLEY) ARISTA NASHVILLE ALBUM CUT % R.MARX (R.MARX,FWAYBILL) @ € OREAMWORKS 001894
© BE WATCH THE WIND BLOW BY TmMcGraw | 3 [f34) 3943 IT ONLY HURTS WHEN I'M BREATHING Shania Twain = | 34
B.GALLIMORE,TMCGRAW.D SMITH (A OSBORNE.D.ALTMAN), CURB ALBUM CUT R.J.LANGE (S.TWAIN,R.J LANGE) MERCURY ALBUM CUT
s HE REMEMBER WHEN Alan Jackson<e| 1 [ 25 43| — LET'S BE US AGAIN Lonestar | 35
K.STEGALL {A JACKSON) ARISTA NASHVILLE ALBUM CUT D.HUFF (RMCOONALO M.OERAY,T.L JAMES) BNA ALBUM CUT
5 ERE IN MY DAUGHTER'S EYES Martina McBride 2| 5 [l 3329 ON YOUR WAY HOME Patty Loveless = | 29
M.MCBRIDE.PWORLEY {J.T.SLATER) RCA ALBUM CUT E.GOROY.JR. {R.SAMOSET.M.BERG} EPIC ALBUM CUT/EMN
O BE I LOVE YOU THIS MUCH JimmyWaynez| 6 il 3738 | GOT A FEELIN' Billy Currington = | 37
C.LINDSEY.J.STROUD {J. WAYNE.C.DUBDIS,D.SAMPSON) € DREAMWORKS 001239 C.CHAMBERLAIN {B.CURRINGTON,C.CHAMBERLAIN,C.BEATHARD} € MERCURY 001983
(7]7 |7 HOT MAMA Trace Adkins | 7 § 38 40|39 1 WANNA MAKE YOU CRY Jeff Bates | 38
S.HENDRICXS,T.BRUCE {C BEATHARD,T.SHAPIRO} CAPITOL ALBUM CUT > K BEARD,0.MALLOY {K.BEARO.J.BATES) ACA ALBUM CUT
[ 5199 PERFECT Sarabvans=| 8 39 42|42 TOUGHER THAN NAILS Joe Diffie | 39
$.EVANS PWORLEY [$ EVANS, T.SHAPIRD,T.MARTIN) RCA ALBUM CUT LWILSON,J DIFFIE {P.0'DONNELLK.MARVELLM.TBARNES} BROKEN BOW ALBUM CUT
OB YOU'LL THINK OF ME Keith Urban | 9 [ 20 41]41 FLIES ON THE BUTTER (YOU CAN'T GO HOME AGAIN)  Wynonna With Naomi Judd | 40
D.HUFFK.URBAN (D.BROWN,T LACY,D MATKDSKY) CAPITOL ALBUM CUT D.HUFFEWYNONNA {C.CANNON.A.SHAMBLIN,A CUNNINGHAM) ASYLUM-CURB ALBUM CUT
[10] 10[10 SWEET SOUTHERN COMFORT Buddy Jewell 2| 10 10| 38137 THIS LOVE LeAnn Rimes | 37
C BLACK {R CLAWSON,B.CRISLER) COLUMBIA ALBUM CUT D.HUFF {LRIMES,M.BEESON,J COLLINS} ASYLUM-CURB ALBUM CUT
11 ]12{13 WHEN THE SUN GOES DOWN Kenny Chesney & Uncle Kracker 2| 11 |42 | 44 |46 MEN DON'T CHANGE Amy Dalley | 42
| B.CANNON,K.CHESNEY (B.JAMES) BNA ALBUM CUT ’ 1 LMILLER {A.DALLEY,LT.MILLER} CURB ALBUM CUT
12| BE | WANNA DO IT ALL Terri Clark | 3 [ 43 48|51 THE WRONG GIRL Lee Ann Womack | 43
B GALLIMORE (T.NICHOLS,R.GILES,6.600ARD) € MERCURY 001257 . B.GALLIMORE (L ROSE,PMCLAUGHLIN) MCA NASHVILLE ALBUM CUT
[13 1415 MAYBERRY Rascal Flats | 13 | 44 | 45|47 I'D BE LYING Chris Cagle | 44
| M.BRIGHT.M.WILLIAMS.RASCAL FLATTS {A.SMITH) LYRIC STREET ALBUM CUT C.CAGLE,R WRIGHT (C.CAGLE.0.BANNING) CAPITOL ALBUM CUT
Ll 15| 14 LONG BLACK TRAIN JoshTurner| 13 .55 | 47|48 WE ALL FALL DOWN Diamond Rio 45
M WRIGHT.FROGERS (J.TURNER) @ € MCA NASHVILLE 000976 | M.D.CLUTE.DIAMOND RIO (A ALBRITTON,S.0.JONES) ARISTA NASHVILLE ALBUM CUT
[ 15 11616 SONGS ABOUT RAIN Gary Allan=| 15 § 44 | 49| — THANK GOD I'M A COUNTRY BOY Billy Dean | 46
- - M.WRIGHT,G ALLAN fLROSE,PMCLAUGHLIN} MCA NASHVILLE ALBUM CUT ‘ LWHITE.B.OEAN {J M.SOMMERS} VIEW 2 ALBUM CUT/H2E
|
(15 17]17 SPEND MY TIME Ciint Black | 16 [ 47 | 57|54 THE COAST IS CLEAR Scotty Emerick | 47
| €.BLACK {C.BLACK H.NICHOLAS) € EQUITY 003 ‘ J.STROUD,TKEITH {S.EMERICK.R LANE} DREAMWORKS ALBUM CUT
Q 2020 DESPERATELY George Strait | 17 | J3: HOT SHOT DEBUT : /%
1 T.BROWN,G.STRAIT (B.RDBISON,M . WARDEN] € MCA NASHVILLE 001982 .I |
[13] 19|19 GOOD LITTLE GIRLS Blue County 2| 18 (45 REDNECK WOMAN Gretchen Wilson | 48
| D HUFED.JOHNSON (T.SEALS.B8.JONES) ASYLUM-CURB ALBUM EUT e MWRIGHT,J SCAIFE (G WILSON,J RICH} EPIC ALBUM CUT/EMN
. | 18]18 COOL TO BE A FOOL Joe Nichols=| 18 02| 4640 NO REGRETS YET Sonya Isaacs | 36
B.ROWAN (J.NICHOLS,S.DEAN,W.NANCE) € UNIVERSAL SOUTH 001371 | 1 D HUFF {S.ISAACS,0.BROWN) LYRIC STREET ALBUM CUT
[~ [21(23| | LETTERS FROM HOME ~< AIRPOWER B John Michael Mongomery | 20 5059/ —| | SICK AND TIRED Cross Canadian Ragweed | 50
| | B.GALLIMORE (TLANED.LEE) WARNER BROS. ALBUM CUT/WRN ‘ 4 M MCCLURE,CROSS CANADIAN RAGWEED (C.CANADA) UNIVERSAL SOUTH ALBUM CUT
[21] 22| 21 SIMPLE LIFE Carolyn Dawn Johnson | 21 52|49 | WON'T GO ON AND ON Colt Prather | 49
0. HUFF,C.D.JDHNSON IC LINDSEY.H.LINDSEY,A MAYO,T.VERGES) ARISTA NASHVILLE ALBUM CUT _‘ M WRIGHT.S.DECKER {C PRATHER.T.LOONEY) EPIC ALBUM CUT/EMN
[22] 2322 MY LAST NAME Dierks Bentley | 21 [ 52 | 5459 BREAK DOWN HERE Julie Roberts | 52
,; B.BEAVERS (H ALLEN,J.BENTLEY) CAPITOL ALBUM CUT ] B.ROWAN (J.BRDWN,P.J MATTHEWS} MERCURY ALBUM CUT
23 ] 2424 PAINT ME A BIRMINGHAM Tracy Lawrence | 23 [§.57 | 55|52 IF HEARTACHES HAD WINGS Rhonda Vincent 52| 48
] J.STROUD (B.MDDRE.§ DUFFY) DREAMWDRKS ALBUM CUT 1 D.VINCENTR.VINCENT (J.A.SWEET) ® ROUNDER 614515
22§ 28|30 {F YOU EVER STOP LOVING ME Montgomery Gentry 2| 24 [ =50 53|60 SHE THINKS SHE NEEDS ME Andy Griggs | 53
RRUTHERFORD (B.DIPIERO.T.SHAPIRD,R. RUTHERFORD} COLUMBIA ALBUM CUT | 1 RSCRUGGS (S.LEMAIRE.CMILLS.S MINOR) RCA ALBUM CUT
[ 25 12626 WILD WEST SHOW Big & Rich | 25 a WHEN SOMEBODY KNOWS YOU THAT WELL Blake Shelton | 55
. B.KENNY.J RICH,PWDRLEY (8 KENNY.J.RICH,B.DALY} @ P WARNER BROS. 16515/WRN B.BRADDOCK {J.MELTDN,H.ALLEN) WARNER BROS. ALBUM CUT/WRN
@ 27|27 YOU'RE IN MY HEAD Brian McComas | 26 [§ - | 51[50 THE FIRST CUT IS THE DEEPEST Sheryl Crow 2| 35
== LREYNOLDS (S.MINOF. J.STEELE.C.WALLIN} LYRIC STREET ALBUM CUT i 1 J.SHANKS,G FUNDIS {C.STEVENS} A&M ALBUM CUT/MERCURY
(22] 31|35 THAT'S WHAT SHE GETS FOR LOVING ME Brooks & Dunn | 27 | WANT TO LIVE Josh Gracin | 57
| <4 K.BROOKS.R.DUNN,M.WRIGHT (R DUNN,TMCBRIDE} ARISTA NASHVILLE ALBUM CUT M.WILLIAMS {R.RUTHERFORD,B.JAMES} LYRIC STREET ALBUM cUT
[ 28] 2932 PASSENGER SEAT SheDaisy | 28 I CAN ONLY IMAGINE MercyMe 2| 52
D.HUFF.SHEDAISY (K OSBORN.C. HARRINGTON} LYRIC STREET ALBUM CUT PKIPLEY {B.MILLARD} @ NO 73150/ASYLUM-CURB
29 ] 30| 28 SOMEBODY Reba McEntire | 28 ME AND EMILY Rachel Proctor | 59
i R.MCENTIRE,B.CANNON,N.WILSON (D.BERG,S.TATE,A. TATE} @ MCANASHVILLE 001981 C.LINDSEY (R.PROCTOR.C.TOMPKINS] BNA ALBUM CUT
[ 30] 32|31 | CAN'T SLEEP Clay Walker | 30 BACK OF THE BOTTOM DRAWER Chely Wright | 60
J RITCHEY,C.WALKER (G WALKER,C.WRIGHT) RCA ALBUM CUT JHUSKINS.C WRIGHT (L.ROSE.C. WRIGHT) VIVATON ALBUM CUT

@ Records showing an increase in detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service. 127 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air-
power awarded to songs appearing in the top 20 on beth the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 15 ar2 remeved from the chart after 20 weeks. s Videochp availability. Cataiog number is for CD Single, or Vinyl Single if CD Single is unavailable. (@ CD Single available. €& DVD Sin-
gle available. ) CD Maxi-Single available. € Cassette Single available. € Vinyl Maxi-Single available. € Vinyl Single available. €® Cassette Maxi-Single available. © 2004, VNU Basiness Media, Inc. Al rights reserved.
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R = k Nielsen | Sales data compiled by N )

& B SoundScan . 5 I Nielsen
F < ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ; | 'i' SoundScan

el 1BE 66 Weeks At Number 1 gl‘ = )

1 K ALISON KRAUSS + UNION STATION & Rounoersiosis Lve] | 5|3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
Q 2 VARIOUS ARTISTS camiermusicoroupazess  Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume One | | 11 Weeks At Number 1

315 VARIOUS ARTISTS sarten musiccroup 4260 Bill Gaither Presents: A Gospel Bluegrass H ing Volume Two Q‘ 1 HURT A2 AMERICAN 009770+/L0ST HIGHWAY Johnny Cash

4 K NICKEL CREEK @ suGaR HiLL 3341 This Side 1 N 1 _

5 A OLD CROW MEDICINE SHOW erwenk smio ocms. 11 2 Wi PICTURE @ UNVERSAL SOUTH 172274 Kid Rock Featuring Allison Moorer
o 8 VARIOUS ARTISTS MADACY CHRISTIAN 3241/MAOACY Best 0f Bluegrass Gospel q; 3 | CAN'T TAKE YOU ANYWHERE  0REAMWORKS 001581/INTERSCOPE Scotty Emerick With Toby Keith
Y 4 | 7 EARL SCRUGGS/DOC WATSON/RICKY SKAGGS _Rounoer 61052 The Three Pickers | | 4 | 4 WILD WEST SHOW  WaRNER BROS. 16515WRN Big & Rich
(8] 11 VARIOUS ARTISTS cvhens Pickin' On Toby Keith Volume I s I T e —— ThEaE
9 K RICKY SKAGGS & KENTUCKY THUNDER  SKAGGS FAMILY/LYRIC STREET 501004/HOLLYWOOD [H]} Live At The Charleston Music Hall ; -
(104 12 THE DEL MCCOURY BAND _MCCOURY MUSIC 0001/SUGAR HILL [H] it's Just The Night “ 8 LAST ONE STANDING _oReamwoRKs 001634/INTERSCOPE Emerson Drive

11 K RHONDA VINCENT ROUNDER 510497 [H] One Step Ahead 7 t 5 BROKENHEARTSVILLE  universaL s0UTH o007z Joe Nichols
ﬁ 13 VSRIO(l:JSRARTISTS SMCMG 18340/TIME LIFE Heaven Bound: The Best 0‘3‘;}::9'35: (Filospel s [ STAY GONE  GREAMWORKS 0003465/INTERSCOPE Jimmy Wayne

| 10 JUNE CARTER CASH ouatroneoiiaz ildwood Flower 5
@ THE ISAACS  romzon o0 Songs Of The Faith 9 { 9 IF HEARTACHES HAD WINGS rouncer 61415 Rhonda Vincent
15 BI | VARIOUS ARTISTS WARNER SPECIAL PRODUCTS 15828/TIME LIFE Bluegrass Today ﬂ = IT DOESN'T MEAN | DON'T LOVE YOU  univERsAL s0UTH 000328 McHayes

@ Recards with the greatest sales gains this week. ® Recording Industry Assn. O America (RIAA) certification for net shipment of 500,000 album units or 25,000 DVD single units (Gold). A RIAA cartification for net shigment of 1 miltion units or 50,000 DVD single units (Platinum), with multimillion titles indicated by a numeral following the symbol. (M} indicates past or present
Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, nc. Al rights reserved.
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P VAST

Nude

PRODUCERS: various

Fourfivesix Entertainment 4560022
RELEASE DATE: Feb. 24

“Nude” is the first release from Carson
Daly’s label, Fourfivesix Entertainment.
The brainchild of multi-instrumentalist
Jon Crosby, Vast released two underrated
records on Elektra before coming to
Daly’s attention. At its best, “Nude” sug-
gests a jam session between U2 and
Moby, with Crosby’s earnest vocals
reaching the passion of Bono’s while
Middle Eastern chants, lush strings and
acoustic guitars swirl around him. The
set peaks early, with “Turquoise” and
“Thrown Away,” two of the more up-
tempo songs. While the album itself
sounds great, subsequent songs fail to
distinguish themselves from one another,
with the exception of “I Need to Say
Goodbye” and the bass-heavy “Ecstacy.”
But between the aforementioned songs
and the band’s pre-existing fan base,
Vast’s audience may increase vastly—BT

% GARRISON STARR

Airstreams & Satellites

PRODUCERS: Curt Schneider, Andrew Williams
Vanguard 79752

RELEASE DATE: Feb. 17

After a couple of major-label entries
during the 90s and some time taken

to regroup, Mississippi-bred singer/
songwriter Garrison Starr reappears
with a noteworthy new effort. The Los
Angeles-based musician sports one of
the strongest voices in town. She is also
the author of affecting, emotion-baring
songs that are clothed in attractive,
melodic garb. The present album com-
bines artistic and commercial elements
with great poise. Adult alternative and
public radio will find much to adore in
originals like “Gasoline,” “Sing,” “Hey,
Girl,” “Superhero” and the title track.
Starr’s engaging and forceful live per-
formances should help this solid effort
get a leg up with her fan base and new-
comers alike.—CM

COOPER TEMPLE CLAUSE

Kick Up the Fire and Let the Flames
Break Loose

PRODUCERS: Dan Austin, Cooper
Temple Clause

RCA 59573

RELEASE DATE: Feb. 24

Promising British rock act Cooper
Temple Clause is all over the map on
this set, which debuted at No. 5 last fall
on the U.K. albums chart. On the best
tracks, particularly “Blind Pilots,”
“A.L.M.” and “New Toys,” a welcome
emotional resonance shines through.
Production touches like twinkling elec-
tronics and faux-choir multitracking
help distinguish the music, but an
original approach is still a bit lacking
throughout. For one, vocalist Ben
Gautrey is an absolute ringer for Qasis’
Liam Gallagher. For another, the songs
are overcrowded with compositional
ideas, careening from super-heavy riffs

ALEX UBAGO

Fantasia o Realidad

PRODUCER: Jesiis N. Gémez

Warner Music Latina 61342

RELEASE DATE: Feb. 24

Alex Ubago became one of the most
successful new artists in Spain when
he debuted in 2002. His album,
“Qué Pides Ta?,” sold upwards of 1
million units. Refreshingly enough,
there wasn't any gimmick to Ubago’s
success. As a singer/songwriter, he
performs quietly beautiful songs
with sweeping melodies and conver-
sational lyrics. His follow-up, “Fan-
tasia o Realidad,” is lushly arranged;
guitars and acoustic piano co-exist
with a string orchestra completely
devoid of cheesiness. In songs like
“Prefiero,” the effect is symphonic,
while single “Aunque No Te Pueda
Ver” conforms more to traditional
pop standards. With few exceptions
(the more upbeat “Alli Estaré”),
“Fantasia o Realidad” is dreamy but
not languid; the richness of the
arrangements precludes this.
Although it could have been better-
served by less formulaic musical
landscapes, “Fantasia o Realidad”

is a stunning album.—LC

ESSENTIAL

ZERO 7

When It Falls

PRODUCER: Zero 7

Elektra 61558

RELEASE DATE: March 9

Many a critic and fan have been anx-
iously awaiting the release of this
album, the follow-up to Zero 7’s
globally admired “Simple Things.”
With the release of that album in
2001, Zero 7’s Henry Binns and Sam
Hardaker shared a wonderfully
warm electronic soul vision with the
world. Thankfully, the British duo
did not feel the need to deviate from
this winning sound on its sopho-

more set. Like its predecessor,
“When It Falls” features the sublime
vocal stylings of Sia Furler (“Somer-
sault”), Sophie Barker {“Passing
By”) and Mozez (“Warm Sound”).
Danish newcomer Tina Dico makes
her Zero 7 debut on two tracks: “The
Space Between” and “Home.” The
latter sounds like a long-lost record-
ing from “Ladies of the Canyon”-era
Joni Mitchell. Rich, lush and roman-
tic, “When It Falls” is aural nourish-
ment for the soul.—MP

REVIEWS

WYNTON MARSALIS QUARTET

. The Magic Hour

PRODUCER: Delfeayo Marsalis
Blue Note 7087 6 18163
RELEASE DATE: March 9

| After a two-decade career recording
i for Columbia, Wynton Marsalis makes

his Blue Note debut with “The Magic
Hour,” his first ensemble CD in five
years and arguably his finest jazz hour
to date. His previous disc, “All Rise,”
released in 2002 on Sony Classical,

¢ was a fully orchestrated extended

composition, a mammoth undertak-
ing for the virtuoso trumpeter/
composer. So on the new album,
Marsalis sounds relaxed and fired up,
riding the swinging flow and thor-
oughly enjoying himself in the inti-
mate improvisational setting with his
simpatico quartet members pianist
Eric Lewis, bassist Carlos Henriquez
and drummer Ali Jackson. With a full

set of catchy melodies, “The Magic

Hour” marks a dynamic new chapter
in the recording life of the jazz maes-
tro. Highlights include the freedom
song “Free to Be,” the title track with
its pleasing, unexpected turns and the
anthemic “The Feeling of Jazz” with
Dianne Reeves.—DOQ

to expansive balladry. If “Fire” demon-
strates anything, it’s that this band
could really make an impact if it learns
to harness its obvious talents.—JC

COUNTRY

p BR549

Tangled in the Pines

PRODUCERS: BR549, “Cowboy”

Keith Thompson

Dualtone 80302

RELEASE DATE: March 9

BR549 is nothing if not a survivor, and
in this reshuffled lineup and new label
deal the band members remain true to
their retro roots while pushing the
envelope creatively. “That’s What I
Get” pulses and twangs with Bakers-
field flair, and Chuck Mead’s country
shuffle “I'm All Right (For the Shape
I'm In)” benefits from punchy produc-
tion and endearing vocals. “She’s Talk-
ing to Someone (She’s Not Talking to
Me)” is early-"60s country gold, and
“No Train to Memphis” and the stellar
title cut bring to mind Johnny Cash in
their thump and soul. The hard-
charging “Ain’t Got Time” and cool
“Movin’ the Country” work well as
“state-of-BR549” addresses, and “Run

a Mile” is a screamin’ take on back-
woods indiscretion. Later, “No Friend
of Mine” owns a biting lyric and a rau-
cous delivery, and a brace of drinkin’
songs in “Honky Tonkin’ Lifestyle” and
the rockabilly “Way Too Late (To Go
Home Early Now)” close this great
album with style.—RW

% TOM RUSSELL

Indians Cowboys Horses Dogs
PRODUCER: Tom Russell

HighTone 81652

RELEASE DATE: Feb. 24

Tom Russell is a songwriter’s song-
writer whose best work owns a
vaquero’s valor and a saddletramp’s
heart. Both are present in abundance
here, starting with the stirring, salty
historic panorama “Tonight We Ride,”
followed by the rodeo showpiece “All
This Way for the Short Ride” and
superbly drawn romance like “Bucking
Horse Moon” and “No Telling.” “Bacon
Rind, Chief Seattle, the Ballad of Ira
Hayes” is one hell of a piece of work
rendered with passion, and “Old Biue”
is everything a dog song should be.
Russell wisely chooses covers that fit
his style, like stunning renditions of
Bob Dylan’s “Seven Curses” and “Lily,
Rosemary, and the Jack of Hearts”

(with Joe Ely), Marty Robbins’ “El
Paso” and Woody Guthrie’s “East Texas
Red.” Russell closes with the gentle
“Little Blue Horse,” a fitting cap on a
near-perfect record.—RW

R&B/HIP-HOP

> YOUNG GUNZ

Tough Luv

PRODUCERS: various

Roc-a-Fella/Def Jam B0001937

RELEASE DATE: Feb. 24

Newcomers Young Gunz believe they
are the future of Roc-a-Fella and

aim to prove why with this debut. The
Philadelphia-bred duo of Young Chris
and Neef showcases a cocky braggadocio
that fits the label’s reputation. However,
the set’s lead single, “No Better Love,”
shows the group’s softer side. Featuring
Rell, “No Better Love” is an ode to the
women who stick by their rappers. Jay-Z
is among a host of Roc-a-Fella artists
who guest on “Tough Luv.” The rapper’s
turn on “Never Take Me Alive” raises the
stakes; to the Young Gunz’s credit, they
keep up with the vet on the Scott
Storch-produced track. “Friday Night”
is also a winner. For fans of last year’s
hit “Can’t Stop, Won't Stop,” a remix

(featuring Chingy) serves as one of two
bonus tracks.—RH

P> LIL SCRAPPY & TRILLVILLE

The King of Crunk & BME Recordings
Present Lil Scrappy & Trillville
PRODUCERS: various
BME/Reprise/Warner Bros. 48691
RELEASE DATE: Feb. 24

With Lil Jon & the East Side Boyz
opening the door for crunk artists in
2003, who better than the Atlanta-
based producer/artist to introduce the
newest acts in the subgenre? Serving
as the first release from Lil Jon’s BME
imprint, the set is a double album—in
theory—crammed onto one disc. For
his part, Scrappy serves up the album’s
first half. His single “Head Bussa,”
which features Lil Jon, is a crunk
anthem. Similarly, Trillville is not to be
denied. “Neva Eva,” which features Lil
Jon and Lil Scrappy, is a crunk call to
arms that rivals the former’s “Bia Bia.”
While not a thinking man’s album,
“The King of Crunk” will get that next
party started right. And there is noth-
ing more crunk than that.—RH

% VAN HUNT

Van Hunt

PRODUCER: Van Hunt

Capitol 7243 5 35233

RELEASE DATE: Feb. 24

Van Hunt, soul music’s latest trouba-
douy, offers beautiful mood music on his
self-titled debut. Equal parts blues and
rock, Hunt’s scratchy falsetto moves and
grooves over the self-produced set with
an air that he has been here before. Lead
single “Seconds of Pleasure” is driven by
a thick guitar riff and deep bassline; the
song is as gritty as it is sexy. Consider it
an open invitation to get close to that
special someone on a cool {(or warm)
spring night. “Down Here in Hell (With
You)” has an old-school R&B feel with a
lyric that is worthy of a red-light base-
ment party. Other highlights include
“Dust” and the piano-driven “What Can |
Say.” Like a good drink, Hunt’s set is
incredibly smooth. And if you’re not
careful, it will sneak up on you.—RH

WORLD

% THE OUTERNATIONALISTS
Ethnomixicology
PRODUCERS: various
Six Degrees 657036 1096
RELEASE DATE: Feb. 24
Afro Celts founder/guitarist Simon
Emmerson and British DJ Phil Meadley
are the Outernationalists. And “Eth-
nomixicology” is a successful foray into
the realm of global beat, the purpose of
which was to create a club album that
also inspires world-music fans. Mission
accomplished. Opening track “Green
Africa” is a pounding jungle mix with a
distinct Afro-beat pedigree. In that
same Afro-beat vein, stay in the green
and cue up Spiritual South’s “Green
Gold.” Emmerson and Meadley evoke a
Gypsy dancehall groove by way of
Balkan wild men Taraf de Haidouks’
“Carolina.” They touch on those East-
ern European roots again with their
inclusion of Headmix’s “Passenger.”
For pure sonic intrigue, check out the
mixology brought to bear on Doreen
Thobekile’s “Hambanam.”—PVV
(Continued on page 56)
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JAZZ

* ANDY BEY

American Song

PRODUCER: Herb Jordan

Savoy Jazz SVY 17330

RELEASE DATE: Feb. 24

Vocalist/pianist Andy Bey is one of jazz’s
best-kept secrets. While fellow singers
revere him, it’s surprising that Bey is not
more widely celebrated. His sumptuous
“American Song"—where he sings into
the nucleus of 10 songbook standards
with a stellar support team including
flutist/tenor saxophonist Frank Wess and
pianist/horn arranger Geri Allen—
should remedy that oversight. His Savoy
Jazz debut is a low-lights affair, teeming
with romanticism and elegance. In his
dark-roast baritone, Bey sings golden
soul into such classic Ellington reper-
toire pieces as “Prelude to a Kiss.” He
absolutely owns Billy Strayhorn’s “Lush
Life” with his profound rendering and
covers Leonard Bernstein’s “Lonely
Town” with heartfelt abandon. Bey
breaks the ruminative mood midway
through with a gleaming jaunt through
Duke’s “Caravan,” but mostly he sinks in
deeply and delivers the strongest set of
his career.—DO

GOSPEL

* GWEN McCRAE

I’'m Not Worried (Going Back to Church)
PRODUCER: Haran Griffin

LewMar 2036

RELEASE DATE: March 2

It was the summer of 1975 when then-
R&B/disco diva Gwen McCrae ruled the
pop, R&B and dance charts with her
now-classic “Rockin’ Chair.” Nearly 30
years later, McCrae—who scored addi-
tional R&B/dance hits with “Funky Sen-
sation” and “Keep the Fire Burning” in
the early '80s—re-emerges with a
gospel offering that shows her soulful
alto to be even stronger and more stir-
ring than ever. “Highest Praise” is a
moving ballad, and “Home Awaiting” is
punchy, horn-driven gospel/R&B. But
the most delightful surprise is McCrae'’s
no-doubt-about-it command of tradi-
tional, can't-sit-still, Sunday-morning
gospel (“Back to Church,” “At the
River,” “Will You Meet Me”). At the top
of her form and in complete command
of her material, McCrae proves herself
to be no gospel dilettante. This album
arrives like a postcard from a dear friend
—one who was gone for much too long.
Welcome home, Ms, McCrae. For info,
contact 404-296-6738.—GE

CHRISTIAN

% GREG LONG

Born Again

PRODUCERS: Don Koch, Mookie Taylor,
George King, Greg Long

Christian Records 824973301625
RELEASE DATE: Feb. 17

Greg Long is one busy man. Witness
his two current high-profile releases:
In addition to this impressive new solo
collection, Long makes his debut as a
member of popular vocal quartet Aval-
on (“The Creed”). (His wife Janna is
also a member.) With “Born Again,”
Long delivers a thoroughly engaging
set. The title cut is a buoyant anthem
about the new life that believers find in
accepting Jesus Christ. The powerful

“Fifteen” encourages believers to take
the time to reach out. The uplifting
“Sing About Jesus” wonderfully show-
cases Long’s warm, passionate voice.
Though he has enjoyed hits during the
past few years, Long has yet to receive
a level of success commensurate with
his impressive gifts. This solid collec-
tion should change that.—DEP

VITAL REISSUES

EMMYLOU HARRIS

Blue Kentucky Girl

REISSUE PRODUCER: Brian Ahern
ORIGINAL PRODUCER: Brian Ahern
Warner Bros./Rhino 78112

RELEASE DATE: Feb. 24

Country diva and 1999 Billboard
Century Award honoree Emmylou
Harris’ 1979 opus “Blue Kentucky Girl”
was her most assured and scintillating
album to date. She received top-flight
support from a backup group that
included Ricky Skaggs, Albert Lee, Rod-
ney Crowell, James Burton, Hank De-
Vito, Tony Brown and Glen D. Hardin.
The repertoire included the definitive
Dallas Frazier ballad “Beneath Still
Waters”; a potent, plaintive reading of
her late vocal partner Gram Parsons’
“Hickory Wind”; a spunky cover of
Willie Nelson’s “Sister’s Coming
Home,” dueting with Tanya Tucker; and
a strong rearrangement of the Drifters’
“Save the Last Dance for Me.” Warner
Bros./Rhino has rereleased four other
superlative '70s Harris albums, includ-
ing her fine '75 debut, “Pieces of the
Sky,” and its follow-up, “Luxury Liner”;
each contains a couple of previously
unreleased bonus tracks.—CM

DVD

THE BLASTERS

Live: Going Home

Shout Factory 33830

RELEASE DATE: Feb. 24

This crisply produced concert video,
shot last August at the Galaxy Theatre
in Santa Ana, Calif., captures what
was purportedly the final reunion
show by Southern California roots
band the Blasters. Heated performanc-
es of the group’s long-running reper-
toire are intercut with band inter-
views, which to their credit do not
ignore the contentious relationship
between brothers Phil and Dave Alvin,
the group’s vocalist and guitarist/
songwriter, respectively. Sun Records
rockabilly pioneer Sonny Burgess,
Chicago bluesman Billy Boy Arnold
and the SoCal R&B acts the Calvanes
and the Medallions guest. A like-titied
CD (Shout Factory 30244) featuring
slightly different repertoire has been
released simultaneously; in terms of
sound quality and performance, it
isn’t quite up to the band’s 2002 live
set on HighTone. But the DVD, which
also includes vintage '80s Blasters
clips, is a treat for fans of this smok-
ing Los Angeles institution.—CM

Billboard.com

s Graham Parker, “Your Country”
(Bloodshot)

» Hootie & the Blowfish, “The Best
of Hootie & the Blowfish (1993
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% SUGABABES Hole in the Head (3:37)
PRODUCERS: Brian Higgins, Xenomania,
Jeremy Wheatley, Yoad Nevo

WRITERS: various

PUBLISHERS: Xenomania Music, Warner/
Chappell Music, EMI Music, Universal
Music Publishing

Island/ Interscope INTF-1111-2 (CD promo)
It was a crime that Sugababes’ previ-
ous international album, “Angels With
Dirty Faces,” was not issued in the
United States. One of the best releases
of 2002, “Angels” was buoyed by
numerous hit singles, including the
U.K. No. 1 “Freak Like Me.” Now,
Island/Interscope is prepping for the
U.S. release of the 'Babes third album,
“Three.” Lead single “Hole in the
Head” is a smart, lyrically potent piece
of progressive pop. A breakup song,
“Hole” is more “good riddance” than
“come back, I miss you.” Note the
reactive lyrics: “Ooh boy/Do you miss
me like a hole in the head?/'Cause I do
boy ... But late at night when I'm
feeling blue/I'd sell my ass before 1
think of you.” In a perfect world,
“Hole”—with its seamless blend of
light funk, ska and pop-dance—would
be an instant U.S. hit. Let’s make this
a perfect world.—KC

RAP

P> J-KWON Tipsy (4:03)

PRODUCERS: the Trackboyz

WRITERS: J. Jones, J. Kent, M. Williams
PUBLISHERS: Jerrell Jones Publishing
Designee/Tarpo Music/Nottingdale
Music, ASCAP

So So Def/Arista 57597 (CD promo)
Last year saw the South rise again in
hip-hop, but 2004 is quickly shaping
up to be the year of the Midwest. Fol-
lowing the chart success of Chicago
MCs Twista and Kanye West is J-
Kwon. The St. Louis native makes his
debut with the intoxicating “Tipsy.”
Serving as the lead single from his
forthcoming full-length, “Hood Hop,”
the single is already garnering J-
Kwon much attention. Backed by an
infectious hand-clap track—reminis-
cent of Clipse’s “Grindin’ "—J-Kwon
spins tales of nightlife and libation.
R&B radio and mix shows have al-
ready picked up on the party anthem.
It will be interesting to see if J-Kwon
can follow in the footsteps of St.
Louis brethren Nelly and Chingy and
ride his early success to pop fame
and fortune.—RH

DANCE

p> DANNII MINOGUE Don’t Wanna
Lose This Feeling (3:50)

PRODUCER: Neimo

WRITERS: various

PUBLISHERS: Dannii Music, Sony ATV
Music Publishing, Warner/Chappell

Ultra BLT1173 (CD promo)

“Don’t Wanna Lose This Feeling” is
the follow-up to Dannii Minogue’s
dance smash, “I Begin to Wonder,”
which reached No. 2 on the Billboard
Hot Dance Radio Airplay chart in
November. The track is a catchy, fun

JANET JACKSON 1Want You (3:50)
PRODUCERS: Kanye West, Jimmy Jam,
Terry Lewis

WRITERS: H. Lilly, K. West, B. Bacharach,
H. David

PUBLISHERS: various

Virgin 7087 6 18489 2 (CD promo)

On the heels of her new top 40-aimed
pop single, “Just a Little While,” Janet
Jackson embraces her urban fans
with “I Want You.” Co-produced by
Kanye West—the current poster child
for churning out crossover R&B/
hip-hop hits—the retro-vibed song
calls to mind the sparkly yet wistful
soul of '60s-era girl groups. It also
carries a contemporary reference. Its
feel and girl-desires-boy theme are
reminiscent of Alicia Keys’ own
crossover gem, “You Don’t Know My
Name,” also ascribed to the prolific
West. The opening drum downbeat
immediately sets the tone. That beat
smoothly propels the song, accompa-
nied by swirling string crescendos
that are the perfect backdrop for Jack-
son’s breathy vocals. Not to take any-
thing away from the festive, guitar-
based “Just a Little While,” but this
song stands a much better chance of
multiformat popularity.—GM

ESSENTIAL REVIEWS

OUTKAST Roses (4:14)

PRODUCERS: Matt Boykin, André 3000
WRITERS: A. Benjamin, A. Patton,

M. Boykin

PUBLISHERS: Gnat Booty/Chrysalis
Music/Seven Sax, ASCAP

Arista 82876 57551 (CD promo)
Despite the critical acclaim,

8 million-plus albums sold and
three Grammy Awards—including
album of the year—QutKast is just
now getting started. Following the
chart-topping success of the double-
A-side single “Hey Ya!"/“The Way
You Move,” André 3000 and Big Boi
combine their efforts on this new
single from “Speakerboxxx/The Love
Below.” “Roses” is a hilarious ode to
women who think that the world
revolves around them. The song
combines André’s signature falsetto
with a rapid-fire delivery from Big
Boi. The duo’s offbeat chemistry is
again what drives this infectious,
organ-drenched track. Given the
success of the pair’s recent efforts
—and despite its quirky sound—
R&B and top 40 radio should be
more than willing to play this.
Chalk up another one for the ATL's
dynamic duo.—RH

thumpy-funk club romp, complete
with a springy bassline. Of special
note is an alternate version of the cut,
titled “Don’t Wanna Lose This
Groove.” This version is an officially
sanctioned “mash-up,” placing
Minogue’s vocals atop the music of
Madonna’s seminal 1985 hit “Into the
Groove.” “Don’t Wanna Lose This
Groove” works marvelously and could
spark instant curiosity.—KC

AC

GLORIA ESTEFAN 1 Wish You (3:52)
PRODUCERS: Gloria M. Estefan, Emilio
Estefan Jr., Sebastian Krys

WRITERS: G.M. Estefan, S. Krys, J. Falcone
PUBLISHER: Foreign Imported Productions
& Publishing, BMI

Epic ESK58373 (CD promo)

For whatever reason, Gloria Estefan’s
latest album, “Unwrapped” (issued last
year), has yet to find a large audience.
Its lead single, “Wrapped,” failed to
click at radio. So, along comes “I Wish
You,” which may very well inject some
much-needed life into a richly hued
album that deserves to be heard. “I
Wish You” is postcard-perfect for AC
radio; its peaceful, rock-solid arrange-
ment surrounds Estefan’s empowering
—at times plaintive—vocals with
much warmth. A tale of forgiveness, “I
Wish You” is home to such essential
lyrics as “Deceive me/Hurt and mislead
me/All that I wish you is love.” In times

like these, it’s gratifying to know that
some have indeed mastered the game
of love. Let’s hope this will not be lost
on radio programmers.—MP

COUNTRY

p> COLT PRATHER | Won’t Go On

and On (3:46)

PRODUCERS: Mark Wright, Shane Decker
WRITERS: C. Prather, T. Looney
PUBLISHERS: Peermusic Ill, Ma Jane Music
Publishing, BMI

Epic ESK 58186 (CD promo)

Prather’s “I Won’t Go On and On” is
the first release from a stable of new
acts on Sony’s country roster. De-
scribed by Sony Nashville president
John Grady as “Stevie Ray Vaughan
in a cowboy hat,” Prather demon-
strates an abundance of personality
with this solid debut single. His voice
has an element of drama to it, imme-
diately drawing in the listener.
Penned by Prather and Tucker
Looney, the song is a smoldering,
guitar-driven tune about a disinte-
grating relationship. “I won’t go on
and on/T'll just go on and go,”
Prather sings. Mark Wright and
Shane Decker’s production has a cool
intensity that is well-suited to the
vibe of Prather’s performance.
Prather is the owner of a voice that
should easily separate him from the
rest of the pack. Success in the country
format is surely forthcoming.—DEP
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Jack DeSalvo Russ
caters to jazz, Solomon’s
classical and Tower Records

seems close to
emerging from
Ch. 11

world-music
lovers with
Forte
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~#Barbie CD Invites
Fans To Sing Along

Album Has Kids Performing Such Hits As ‘Hey Ya!’

BY SARAH HAN

With sing-along albums continaing to dom-
inate the Billboard Top Kid Audio charts, it
was only a matter of time before Barbie
released her own CD.

“Barbie Hit Mix,” a 16-song ccmpilation of
today’s top tracks, hits stores April 6. Tke CD is
priced at $18.98, while the cassette will be
available for $12.98.

The album is performed entirelv by kids, with
sing-along versions of QutKast’s “Hey Ya!,”
Hilary Duff’s “Come Clean,” Mickelle Branch’s
“Breathe” and Martina McBride’s “This One's
for the Girls.”

Mattel and Kid Rhino/Warner Strategic
Marketing (WSM) selected these tracks to
specifically target Barbie’s audience, which is
young girls.

“We've decided to hold off unzil Easter, be-
cause it’s a holiday solely for children,” says
Andrea Kinloch, VP of strategic marketing
at WSM, when explaining why that release

date was chosen. “Easter is the peak selling
time for kids’ products. without facing too
much competition, as we would’ve during
Christmas.”

CROSS-MARKETING BLITZ

Given the strength of the $3.5 billion Barbie
brand, finding marketing partnerships was
easy, Kinloch says.

For “Barbie Hit Mix,” WSM has cross-pro-
motional deals with Hallmark and Scholastic
Books. Hallmark will advertise the CD by plac-
ing an insert of the album’s cover art into
300,000 of their party invitation packages, Kin-
loch says. In return, “Barbie Hit Mix” will carry
a pamphlet marketing Hallmark's party invita-
tions. A similar deal has been reached with
Scholastic books.

“One of the best ways to market an album or
any product is through direct-response ad cam-
paigns in television,” Kinloch says.

The album will appear on such children’s TV

(Continued on page 58)

‘Barbie Hit Mix’ includes Hilary Duff’s Come Clean’ and Michelle Branch’s ‘Breathe.’

Gaming Software A Solid Market
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ATYPICAL GAME-SHOP INSTALLATICN AT FYE QUTLETS

BY STEVE TRAIMAN

With the game industry posting
record software sales in 2003, retail-
ers are expanding store space for con-
sole, portable and computer game
programs in 2004.

Executives at Trans World/FYE,
Tower, Hastings, Musicland, Block-
buster, Hollywood Video and Circuit
City are banking on expanded space for
games to return big dividends.

Although game-rental revenue
dipped 1% to $719 million, total soft-
ware sales and rentals rose to $7.7 bil-
lion fream $7.6 billion in 2002. The
rental figures are from HVE/Rentrak,
which tracks retail transactions for the
Video Software Dealers Assn.

A record 239 million games were
sold, up 7% from 2002, according to
NPD Group, which tracks retail

point-of-sale data.

Meanwhile, total game industry
sales—including software, hardware
and accessories—dipped to $11.2 bil-
lion from $11.7 billion in 2002. In-
cluding rentals, combined 2003 rev-
enue fell 4% to $11.9 billion from
one year ago.

“The sales results are quite impres-
sive when you look at the overall
industry performance during 2003,”
NPD senior video games analyst
Richard Ow says.

“The market saw price cuts from
console manufacturers and declines in
retail software prices to vie for con-
sumer dollars, so another $11 billion-
plus sales year is far from disappoint-
ing,” he explains.

Abroad array of retailers has moved
in tandem with the widening game-
market demographics, says Douglas

Lowenstein, president of the Enter-
tainment Software Assn., whose pub-
lisher members represent more than
90% of U.S. sales.

This development bodes well for
long-term industry growth, Lowen-
stein says.

“The expansion to major music and
video retailers reflects the arrival of
videogames as a mass-market phe-
nomenon as important to pop culture
as films and music. The increased
interest of more top artists in con-
tributing music to games is more evi-
dence of their appeal to a similar
demographic,” he adds.

BIG THINGS AHEAD
Indeed, most of the key retailers Bi/l-
board surveyed were bullish on gaming.
“By year-end, more than 660 of the
(Continued on page 58)
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Forte Will Build Biz By Catering To Adult Buyers

Forte Distribution LLC, a new
independent distribution firm, will
ship its first releases in March.

The New York-based company is
being launched by private
investors. It is headed by Jack
DeSalvo, who has previously
served as a sales and label execu-
tive for On Demand Media Ser-
vices, Andante Records, Universal
Classics, BMG Classics and Alle-
gro Distribution.

Forte will work a market niche,
albeit a significant one. DeSalvo

DeSALVO: ADULTS ARE A BIT NEGLECTED

says his company plans to address
a hunger for music among older
jazz, classical and world-music
listeners.

“The adult demographic is
being somewhat neglected,”
DeSalvo says. “If we can cater to
the buying habits [of those] who
buy this music, we can make a
living.”

Former WEA Classics and Jazz
national sales director Barry Ben-
der will act as director of sales for
Forte, based in San Francisco.
Sales will be handled by a team of
six part-time reps based in New
York, Detroit, Chicago, Northern
California, Southern California
and Florida.

Capacity LLC in New
Brunswick, N.J., will handle fulfill-
ment and returns processing.

“It’s a huge warehouse that has
very advanced software to handle
fulfillment and orders,” DeSalvo
says. “They deal with a lot of
companies who don’t want to
handle a lot of overhead for the
warehouse.”

Forte’s startup roster of 25
labels includes U.S. jazz and clas-
sical imprint Arabesque and such
offshore lines as Avie (England),

Alpha and Nocturne (France) and
Codaex (Belgium).

“There will be a number of
domestic jazz labels we’ll start dis-
tributing in May and June,” he says.

Noting that he handled hun-
dreds of small classical

Navarre Entertainment Media in
New Hope, Minn.

YES, RASTA: New York label group
MRI has signed a deal to distrib-
ute Jamaican roots reggae vocal-

labels at Allegro,
DeSalvo says Forte will
attempt to keep its
label roster to less
than 50.

TIMBER! Toledo, Ohio-
based indie label con-
sortium Lumberjack
Distribution has forged
new exclusive distribu-
tion agreements with

Indle.s,, ) ? :

By Chris Morris

cmorris@billboard.com

he @@

three imprints run by
punk-rock veterans.

Lumberjack will now handle
Brokensounds, a hardcore punk
label founded by Chad Gilbert and
Ian Grushka of New Found Glory;
indie-rock label Silverthree Sound
Recordings, whose principals
include Mike Harbin of Burning
Airlines; and Goodfellow Records,
operated by Chris Logan, formerly
of the hardcore bands Chokehold
and Seventy-Eight Days.

Lumberjack is distributed by

Barbie

Continued from page 57

networks as Nickelodeon, Cartoon
Network and ABC Family. Also getting
behind Barbie are such radio stations
as Radio Disney and XM Kids Radio.
And, like the rest of the celebrity
world, Barbie has her own Web site,
barbie.com. With an average of 200
million visitors per year, according
to Mattel, barbie.com is the No. 1
Web site specifically for young girls.

MUSIC AS A FORUM
Mattel had been wanting to ex-
pand into music for some time,

according to Mary Rafferty, senior
director of licensing for Mattel
brands consumer products.
“Music is a strong touchstone
for girls, and the opportunity to
work with Warner, a leader in the
music industry, made for a great
partnership,” Rafferty says.

Barbie will continue expanding
in the music sector, with such
upcoming products as the Barbie
Karaoke Guitar and My Scene ear
buds. Also, for the first time, orig-
inal songs will be commissioned
for the fourth Barbie Entertain-
ment movie, “The Princess and
the Pauper.”

WSM and Mattel have also just
sealed a deal for a “Cali Girl” CD that
will debut this fall with the Cali Girl
line of Barbies.

The bonus CD comes with Bar-
bie’s new ride for the fall, the
Chevrolet SSR, and her Doll & Fash-
ion Gift Set. Each product will carry
a bonus five-track CD. Mattel and
WSM are finalizing artist selections
for the “Cali Girl” CD.

ist Burning Spear’s label, Burn-
ing Music Productions, in the
United States.

Some of Spear’s catalog titles
will be reissued in April, and his
“Live in Paris 1988” CD and DVD
will be released in June. MRI is
distributed by Ryke.

LIQUID 8-ING: Mark Heyert has
been named VP of sales for inde-
pendent Liquid 8 Records in Min-
neapolis. He will report to label

CEO Michael Catain.

Heyert was most recently VP of
sales for Fuel 2000 Entertain-
ment in Los Angeles. He previous-
ly held sales posts at indie labels
TVT, Oglio and Ubiquity and dis-
tributor Navarre Corp.

SONGS FOR A CAUSE: On May 11,
Ryko Distribution will release
“ParkinSong, Volume I: 38 Songs
of Hope,” a two-CD compilation by
Americana artists that will benefit
research for Parkinson’s disease.

Proceeds will go to the Parkin-
Song Foundation, a nonprofit
organization founded by the
three children of New Jersey
teacher Selma Litowitz, who has
battled the disease for more than
a decade.

Produced by Lloyd Maines, the
set includes previously unreleased
tracks by Steve Forbert, Chuck
Prophet and Dave Alvin. It also
includes selections by David Cros-
by & Graham Nash, Bonnie Raitt,
Tom Russell, Alejandro Escovedo,
Jonatha Brooke, Dar Williams,
Neko Case, Kim Richey, Kelly
Willis, Greg Brown, Caitlin Cary,
Sarah Hickman, Hot Club of Cow-
town and Eastmountainsouth.
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Games

Continued from page 57

total 950 FYE mall outlets had dedi-
cated game shops,” Trans World mer-
chandising and marketing executive
VP Fred Fox says. _
With less competition from
recently bankrupt KB Toys in many
malls, Fox predicts that “games will
be a big growth vehicle for us this
year, with an opportunity to take
market share for high single- to low
double-digit revenue increases.”

Hastings Entertainment is equally
game for videogames.

“Our increase [from 2002] was a
huge multiple, as we outperformed
the industry—with all 149 stores
adding 12 to 16 feet for games from
the prior 60 feet of space,” says Vic-
tor Fuentes, Hastings senior direc-
tor of video, videogame and com-
puter software.

The chain carries software, hard-
ware and accessories for all three
console platforms: PlayStation 2,
GameCube and Xbox. Fuentes says
price drops (to $19.99 from $24.99)
on former AAA games contributed
to successful sales.

“Last year we had a 41% increase
in overall game business,” Tower
merchandising director Kevin Win-
nick says.

EXPANDING SELECTION

At year-end, 45 of Tower’s 95 out-
lets had full game departments, and
others stocked a good selection of top
titles and accessories.

Winnick is also impressed by the
expansion of such game soundtracks
as those of “Outlaw Volleyball” and
“Project Gotham Racing 2.” This
year, Tower plans to add interactive
demo systems at major stores.

Meanwhile, 605 of Musicland’s

stores, including all Sam Goody loca-
tions and Media Play, carry games.

“We are revitalizing our stores’
merchandising efforts, including
more interactives. This is a strategi-
cally important category,” Musicland
marketing spokesperson Laurie
Bauer says.

“Musicland remains a top 10 retail-
er of gaming software and hardware,
with the highest attachment rate in
the industry,” she says.

At Circuit City, all of the chain’s
618 stand-alone superstores and five
mall-based outlets carry games.

“We expect a stronger year, looking
for lower PS2 and Xbox pricing, and

new portable systems from Sony and
Nintendo that should expand this
market to both casual and older
gamers,” Circuit City spokesperson
Jim Babb says.

At Blockbuster Entertainment,
game sales for the first nine months
of 2003 spiked 195% to $175.1 mil-
lion, offset by an 8% dip in game
rentals, which totaled $350.5 million,
according to senior VP/GM of games
Thibeault de Chatelluf.

All 5,500 of Blockbuster’s corpo-
rate and franchise stores carry
games, with more space “game rush”
created and more selections added in
2003, he says.
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Tower Records Set To Quickly Emerge From Ch. 11

Tower Records had a good day
in bankruptcy court Feb. 27, when
the judge ruled it could reject six
leases and gave final approval to
the debt-in-possession (DIP) loan/
use of cash collateral.

The six leases are for two existing
stores, while the remainder are for
stores already shuttered during the
company’s restructuring.

The $100 million DIP loan will
be converted to a revolving credit
facility, when the chain emerges
from Chapter 11 March 15, at
which point the prepackaged reor-
ganization plan goes before the
judge for approval.

So far, all objections from the

'

SOLOMON: NEVER PULLED A CHAPTER 22

landlords and disgruntled bond-
holders have already been
resolved. So, if no one else files
an objection by the March 8 dead-
line, it looks like smooth sailing
for Tower to exit Chapter 11 in 35
days, making it one of the quick-
est reemergences from Chapter
11 the industry has ever seen. As
one participant in the process
puts it, “This train is rolling at
120 miles an hour.”

The only other time there was
such a quick turnaround was when
Live Entertainment did a prepack-
aged deal back in the early 1990s.
When Tower emerges, its balance
sheet will be cleaner, and it will
have a new ownership structure,
with the bondholders claiming an
85% stake and Russ Solomon and
his family holding the remainder.

FOR THE RECORD: Speaking of
Tower, Solomon, the founder of the
chain, never pulled a Chapter 22,
something that I accused him of in
the Feb. 21 Retail Track column.
Solomon phoned me with the infor-
mation that while the wholesaler
business he operated before Tower
went broke and shut down, he never
went so far as filing Chapter 11.

MY MISTAKE, PART TWO: In a story
in the Feb. 7 issue on Amici Forever
and its debut album, “The Opera
Band,” I should have identified the
Gary Group—a Santa Monica, Calif.-
based advertising firm—as the com-
pany responsible for putting togeth-
er the commercial and

the music industry, working with
Heilicher Bros., J.L. Marsh and
Pickwick International. In 1985,
he bought the then-20-year-old
rackjobbing operation Dart Dis-
tributing, which is currently based
in Chaska, Minn.

making the time buys for
the album’s direct-
response TV campaign.

MAKING TRACKS: The
Handleman Co. has pro-
moted two executives to
the position of group VP.
Ron Lund, previously VP
of music purchasing and
merchandise planning,
will be responsible for

Retall
Trgc':'k,.. ‘

By Ed Christman

echristman@billboard.com

product management

and logistics. Scott Wilson, most
recently VP of marketing, will over-
see marketing, customer support,
field sales and Canadian operations.

CONDOLENCES: Retail Track extends
condolences to the family, friends
and co-workers of Merrill Kirsch,
who died Feb. 20 at the Mayo Clinic
in Rochester, Minn., while recover-
ing from heart surgery. He was 67.
Kirsch had a 45-year career in

“Merrill was a real gentleman, a
great family man and a good busi-
nessman. He was very ethical in
doing deals,” says Navarre chair-
man Erie Paulson, who worked
with Kirsch at Pickwick.

Kirsch sold Dart in 1997 to Mil-
waukee-based investment firm
Cedar Creek Partners but stayed
on as chairman. He held that role
until his death, although he had
become less involved in the com-

pany’s day-to-day operations.

“One of the things that im-
pressed me the most about Mer-
rill is the unbelievable number
of key industry executives he
hired into the industry while he
worked at Pickwick,” Dart presi-
dent/CEO Les Baggett recalls.
Furthermore, Kirsch was re-
sponsible for introducing music
to the inventory of a couple of
big-box retailers that are now
prominent players in the indus-
try, Baggett adds.

Kirsch is survived by his wife of
40 years, Patty; sons Patrick and
Tony, both Dart employees; and
daughter Catherine Seck.

The industry lost another well-
known distribution name when Jerry
Winston died Feb. 27 from a heart
attack in Boca Raton, Fla. He was 80.

Winston, an independent distri-
bution pioneer, founded Malverne
Distributors in 1946 and ran it
right up until its sale to the now-
defunct INDI in 1990. Along the
way, he also owned Mardi Gras
Records, a Latin label that
released the Joe Cuba Sextet’s
“Bang Bang.”

Winston is survived by his
wife, Elaine.
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with classroom activities.
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Media, Inc. and Nielsen SoundScan inc. All nghts reserved.
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People/Places/Events

PEOPLE ON THE MOVE

EXECUTIVE
TURNTABLE.

RECORD COMPANIES:
Warner Bros. Records in
New York names Cynthia
Johnson senior VP of
urban promotion. She
was VP of urban promo-
tion at J Records.

Telarc Records in
Cleveland promotes Eve-
lyn Mowbray to VP of
business affairs. She was
manager of business
affairs.

DISTRIBUTION: Universal
Music and Video Distri-
bution/Visual Entertain-
ment in Santa Monica,
Calif., appoints Kim Sul-
livan VP of video sales.
She was VP of sales at
Ventura Distribution.

Provident Distribu-
tion in Nashville ele-
vates Lesley Caraway to
director of international
sales and marketing.
She was coordinator of
international sales and
marketing.

Koch Entertainment
Distribution in Los
Angeles names Don
Edwards Western
regional sales manager
of video. He was region-
al video director for
Universal Studios
Home Video.

PUBLISHING: BMI in
New York names Beka
Callaway associate direc-
tor of writer/publisher
relations. She was direc-
tor of business develop-
ment at iMusic Group.
Also at BMI, Puerto-
Rico-based Jerry Vila is
promoted to associate
director of Latin music.
He was regional manager.

RADIO: Infinity Broad-
casting in New York
ups Greg Strassell to
senior VP of program-
ming. He was VP of hot
AC programming and
VP of programming for
Infinity’s adult top 40
WBMX, oldies WODS
and classic rock WZLX,

SULLIVAN

CARAWAY

CALLAWAY

A

Also at Infinity, Jon
Zellner segues to VP of
hot AC programming. He
was VP of CHR/top 40
programming, and he
will continue to be VP of
programming in Kansas
City, Mo., and PD of
Kansas City’s top 40
KMXV and AC KSRC.

Infinity also promotes
Mike Preston to VP of
CHR/top 40 program-
ming. He adds those
duties to his title of PD of
top 40 KBKS Seattle.

Journal Broadcast
Group in Tucson, Ariz.,
appoints Greg Dunkin
operations manager of its
Tucson operations. He
was Indianapolis opera-
tions manager at Emmis
Communications.

MUSIC VIDEO: MTV Net-
works International in
Miami appoints Manuel
Torres VP of consumer
products. He was GM of
Warner Bros. Consumer
Products.

CONCERT PROMOTION:
Knitting Factory Enter-
tainment in New York
names Eileen Wolter
director of business
development. She was an
independent marketer.

HOME VIDEO: Lions Gate
Entertainment in Santa
Monica, Calif., promotes
Wayne Levin to executive
VP of corporate opera-
tions. He adds those
duties to his title of exec-
utive VP of business and
legal affairs.

RELATED FIELDS: The
Museum of Television
and Radio in New York
appoints Stuart N.
Brotman president. He
was president of Stuart
N. Brotman Communi-
cations.

Radio and TV brokerage
firm Satterfield & Perry in
Lakewood, Colo., promotes
Ron Swanson to president.

NOw, Hear TRIS ... o sostaso

Artists to Wateh

As a songwriter, Eric Roberson has penned tunes for Will
Downing, Musiq, Jill Scott and Glenn Lewis. Now he’s
taking center stage with his own album, “Eric Roberson Pre-
sents: The Vault—Vol. 1.5.” Released through Steelpetal
Music and distributed by Studio Distribution (Navarre),
the soulful, 12-track set is not Roberson’s first foray as a
solo artist.The New Jersey native initially landed a contract
with Warner Bros. Records. A debut single, “The Moon,”
was released in 1994 and peaked at No. 33 on the Bill-
board Hot R&B Singles & Tracks chart. Despite out-of-the-
gate success, however, he opted to complete his Bachelor of
Anrts degree in musical theater at Howard University. While
writing songs for others after graduation, Roberson inde-
pendently released his first solo album in 2000, “The Eso-
teric Movement.” His new album finds the singer/songwriter
animating tunes produced by himself as well as Dre &
Vidal, Redhead Kingpin, Osunlade and others. Joining
him on the sensuous track “She Ought to Know” is Floetry’s
Marsha Ambrosius. What is striking about Roberson’s
compositions is his penchant for storytelling. Each song is a
mini-play brought to life by his soothing tenor and honest
lyrics. “I see music from a musical theater aspect,” he says.
“The story has to be true to you.Then it must be able to
reach out and grab someone.That's soul music.”

Billboard, DMC
In The House

Darryl McDaniels, also known as
DMC from Run-D.M.C., was among
the partygoers who recently joined
Billboard Information Group staf-
fers at Jay-Z’s 40/40 nightclub. Pic-
tured, from left, are Airplay Monitor
account manager Peter Weinstoclk,
Billboard sales and telemarketing as-
sistant Adam Gross, BillboardVP of
integrated sales Joseph Guerriero,
McDaniels, Erik Blam Management
president Erik Blamoville, Billboard
president/publisher John Kilcullen
and Billboard national consumer
advertising director Suzanne Lang.
(Photo: Mary Ann Kimy/ Billboard)

Hi p-HOp Confab Snoop Dogg, left, and Layzie
Bone of Bone Thugs-N-Harmeny fame were among the stars
who attended the Los Angeles Hip-Hop Summit Feb. 14. Pre-
sented by the nonprofit Hip-Hop Summit Action Network
(HSAN), the summit took place at Bovard Auditorium at the
University of Southern California campus. Other notables in
attendance were Roc-a-Fella Records CEO and HSAN co-
chairman Damon Dash, Kanye West, Loon, Tamia, Young
Gunz and Fredro Starr. (Photo: Leroy Hamilton)

W2 &
Supper Time For RoSa robi braco Rosa
played an intimate show Feb. 25 at NewYork’s Supper Club.
Rosa performed tracks from his latest pop/rock album,“Mad
Love,” due March 30 on Columbia Records.The singer has
metamorphosed from a former member of Menudo to co-
founding the now-defunct alternative pop/rock band Mag-
gie’s Dream to being a noted songwriter/producer and solo
artist who has co-written hits for such artists as Ricky Martin
(“Livin’ laVida Loca,” “She Bangs”) and Sisq6 (“Thong
Song”). Celebrities in attendance at Rosa’s Supper Club show

all in Boston. STRASSELL SRS PRVETRY; GAIL MITCHELL included supermodels Patricia Velasquez and Karolina
i d Kurkova. (Photo: Theo Wargo/Wirelmage.com)
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Backbeat

HOT ERSHION ... v avaneo

Jane’s Addiction guitarist Dave Navarro rocked the runway during a celebrity
fashion show at General Motors’ GM Ten Rocks Award Season With Cars, Stars and
Fashion event, held Feb. 24 at Sunset and Vine in Hollywood. For his runway stint,
Navarro wore apparel by designer J. Lindeberg and Yves Saint Laurent shoes.
Other music stars at the event included Steven Tyler of Aerosmith, Anthony
Kiedis of Red Hot Chili Peppers, Billie Joe Armstrong of Green Day,
Michelle Branch, Mark McGrath of Sugar Ray, Kelis, Jonathan Davis of
Korn, Macy Gray and B-Real of Cypress Hill. In other music-meets-fashion
news, Kelly Clarkson has teamed with actress Jenny McCarthy for a new Can-
die’s print-ad campaign that launches this spring . . . Eve has added athletic
shoes to her Fetish fashion line; the new Fetish shoes will arrive in July. (Photo:
Dimitrios Kambouris/Wirelmage.com)

Bayside
Meets
Billboard

Members of rock band Bay-
side stopped by Billboard
headquarters in NewYork for
a Feb. 20 Billboard Café per-
formance. Bayside ison a
North American tour in sup-
port of its current Victory
Records album,“Sirens and
Condolences.” Pictured, from
left, are Billboard East Coast
advertising director Joe Mai-
mone, Bayside vocalist
Anthony Ranieri, Bayside
guitarist Jack 0’Shea and
Bayside manager Jamie
Arthurs. (Photo: Mary Ann
Kim/ Billboard)

Sealed With A KiSS Michael Bolton, left,

and Isaac Hayes, right, give BMI president/CEQ Frances W.
Preston a congratulatory kiss after presenting her with the
Broadcasters Foundation Golden Mike Award. Bolton performed
in Preston’s honor at the ceremony, which took place Feb. 23 at
the Plaza Hotel in NewYork. (Photo: Wendy Moger-Bross)

Multi-Platinum Mlguel Luis Miguel poses
next to a five-times-platinum award plaque he recently received
for selling 500,000 copies in Mexico of his latest Warner Latina
album,“33.”Miguel, a native of Mexico, completed a series of 25
consecutive sold-out shows at Auditorio Nacional arena in
Mexico City, making him the artist who has performed there the
most times in the history of the venue.

SOHY/ ATV Tree Honors Cusey Sony/ATV Tree Publishing executives congratulate Casey Beathard
for being named Sony/ATVTree’s songwriter of the year for 2003.The executives presented Beathard with a commemorative
trophy at a surprise luncheon Feb. 18 in Nashville. Beathard has penned hits for numerous artists, including Kenny Chesney,
Tracy Byrd, Gary Allan and Trace Adkins. Pictured, from left, are Sony/ATV Tree senior VP/GM of creative Woody Bomar,
Sony/ATVTrze president/CEO Denna Hilley, Beathard, Sony/ATVTree senior director of creative Mike Whelan and Sony/ATV
TreeVP Troy Tomlinson. (Photo: Alan Mayor)

> Rod Stewart played to a capacity
crowd Feb. 21 at the Palace of Auburn Hills in Auburn Hills, Mich. According to the
venue, it was Stewart’s ninth capacity crowd at the Palace since the 20,000-seat arena
opened in 1988. Pictured, from left, are Palace of Auburn Hills sports and entertainment
senior VP of booking and marketing Marilyn Hauser, Stewart and Palace of Auburn
Hills event coordinator Tom Nisun. (Photo: Steve Galli)
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Zombies Rise Again

BY JIM BESSMAN

Coinciding with the 40th anniver-
sary observance of the Beatles landing
in America, one original British inva-
sion band, the Zombies, was miracu-
lously touring the United States ahead
of its first album since the 1968 clas-
sic “Odessey & Oracle.”

“For the first time in 37 years, I was
writing songs in the context of having
a band and with Colin’s voice in my
mind,” says Rod Argent, the Zombies’
keyboardist/songwriter, of vocalist
Colin Blunstone, with whom he for-
tuitously reteamed three years ago.

The two ex-Zombies released “Out
of the Shadows” in 2002, forgoing the
Zombies name as the material was
largely written prior to the reunion.

The pair are Zombies again after
21/2 years on the road with a new band.
“As Far As [ Can See . . .,” which
comes out April 30 in the United King-
dom, logically shows “so many reso-
nances of the old stuff without trying
to,” Argent notes.

“But it’s a many-faceted album
because of the new guys,” he adds, cit-
ing guitarist/vocalist Keith Airie,
bassist/vocalist Jim Rodford and his
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son Steve Rodford on drums.

Argent also hears similarities to the
more recent writing he did for his band
Argent, which scored a No. 5 single in
1972 with “Hold Your Head Up.”

“It quite naturally has some ele-
ments” of Argent, he says. But he
notes that Argent lead singer Russ

f
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ARGENT, LEFT, AND BLUNSTOME: "FAR' our

Ballard had “a darker and more-
vibrato voice” than Blunstone.
“I'm the sort of writer that writes
for particular people,” Argent explains.
He also notes the importance of
lyrics. The new album’s lead track “In
My Mind a Miracle” alludes to the

“Odessey & Oracle” album title.

As with that album and the preced-
ing Zombies material, “As Far As [ Can
See ... "—which Argent hopes to
release in the United States this sum-
mer—shows the uncommon musical
depth of the '60s British band. “It cov-
ers a large area with a 21-piece string
section on seven tracks, and songs like
‘Time to Move’ come straight out of a
’60s Zombies album,” he says. Tellingly,
he notes that the first Zombie record-
ing was George Gershwin’s “Sum-
mertime,” in 1962.

“We sang it when we were a semi-
professional stage act in a beat com-
petition, and by winning it we got a
deal with Decca,” Argent recalls. “They
were very much behind making it our
first single, but the producer said I
should write something for the ses-
sion, so [ wrote only my second song.”

That was the Zombies’ 1964 break-
through hit “She’s Not There.”

Argent says that artists like Gersh-
win and Duke Ellington were always
favorites. “All of us used to listen to a
lot of music, from classical to the
rawest rock’n’roll: T guess what you
listen to gets strained into the soup
and affects the final flavor.”

BMI Has Its ‘Way' At SXSW

BMI, which is an original sponsor
of the South by Southwest Music
Conference, will present a “Songwrit-
ers Way With Words” panel March 18
at the Austin extravaganza.

The panel will be moderated by
writer/publisher relations Nashville
VP Paul Corbin. It will feature such
songwriters as Robyn Hitchcock,
Ron Sexsmith and Charlotte Martin.
(Martin will also perform during an
invitation-only BMI songwriter
brunch at SXSW.)

In other BMI news, the BMI Foun-
dation—which funds the creation,
performance and study of music
through awards, scholarships, com-
missions and grants—has established
the Peermusic Latin Scholarship for
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By Jim Bessman

jbessman@billboard.com

has picked up the
exclusive music
print rights to the
Chrysalis Music
catalog, currently
prominent thanks
to the music of
OutKast.

The Milwau-
kee-based com-
pany will employ
Chrysalis catalog

young songwriters and composers.

The $5,000 scholarship will be
funded by the Peermusic companies
and awarded annually through a
competition for original Latin songs
and instrumental compositions.

HALF A ‘HAND JIVE’: Windswept Hold-
ings LLC has acquired 50% of blues
legend Johnny Otis’ El Dorado
Music Publishing catalog and will co-
own and co-administer it with Otis.
The catalog contains such classic Otis
tunes as “Willie & the Hand Jive” and
“So Fine” among its 300-plus titles.

“A catalog like El Dorado is hard
to find,” Windswept CEO Evan
Medow says. “The high caliber of the
songs and their relative underexpo-
sure means that there is tremendous
potential for us.”

HAL LEONARD NETS CHRYSALIS: Print
music publisher Hal Leonard Corp.

in print publica-
tions ranging from artist songbooks
to song collections for piano, voice,
guitar and other instruments, to
arrangements for school bands and
choirs. Exclusive digital rights are
also part of the deal, with Chrysalis
sheet-music downloads available
through all Hal Leonard-affiliated
Web sites, including sheetmusic-
direct.com.

Besides OutKast, Chrysalis has
the Paul Anka standard “My Way.”
Other acts represented include
Blondie, David Bowie, Billy Idol,
Jethro Tull, David Lee Roth and the
Smashing Pumpkins.

“We've always admired the catalog
for its standards and rock classics and
for the fact that Chrysalis is so active
in signing new acts,” Hal Leonard VP
of pop/standard publications Jeff
Schroedl says. “The catalog offers a
mixture of everything, which lends
itself well to our publishing style.”

The Down Low
On ‘The Love Below'

André 3000’s “The Love
Below,” one-half of QutKast’s
Grammy Award-winning “Speaker-
boxxx/The Love Below” album, is
an extraordinary aggregation of
sounds and styles. It recalls time-
less classic recordings by Sly &
the Family Stone and the Jimi
Hendrix Experience.

R&B, jazz, psychedelic-style
rock and even acoustic folk
freely mingle

Processing of sound was kept to
a minimum, Pogue adds. Most of
the instrument tracks are dry, with
one exception being the reverb
applied to the guitar solo on the
trippy “Prototype.” “But that was
just a simple [re]verb,” Pogue says.

“When I use outboard gear, [
bring up something one at a time,”
he adds. “It’s not just laid out for
me already.”

on one of
2003’s most
memorable
releases.

“It’s funny
you should say
that,” says Neal
Pogue, who
mixed seven
tracks on “The
Love Below,”
including “Hey

Studio i@
Momigr,

By Chrisiophér Waish

cwalsh@billboard.com

Ya!” “A lot of

people say [the album sounds like]
Jimi Hendrix, but the first thing [
think of is Sly Stone—Prince, Sly
Stone, Curtis Mayfield all in one,
like a gumbo. That’s what I grew
up on.”

“The Love Below” is just one of
Pogue’s many multi-platinum suc-
cesses. He also mixed tracks on
OutKast’s “Stankonia” and
“Atliens” albums as well as “Crazy-
sexycool” by TLC, including
“Waterfalls”; Mystikal’s “Let’s Get
Ready”; and “Everybody’s Some-
body’s Fool” from Aretha
Franklin’s “So Damn Happy.”

“Hey Ya!” was mixed on a Selid
State Logic (SSL) 9000 XL K
Series console at the Hit Factory
in New York; Pogue’s other mixes
were done on an SSL 9000 J Series
at Larrabee North in Universal
City, Calif.

POGUE: A RELAXED, MINIMAL APPROACH

Given the unique nature of the
tracks, Pogue says, an open mind
was essential when mixing.

“I wanted to approach this differ-
ently, in terms of nothing being very
thought-out, just a vibe,” Pogue
says. “This is the first time [André
3000] really got into guitar, so he
wanted to make it as different as
possible and not really pre-plan it.”

“Ninety-nine percent of
[“Speakerboxxx/The Love Below”]
was tracked to Pro Tools,” says
John Frye, studio manager/engi-
neer at OutKast's Stankonia Stu-
dios in Atlanta. Frye served as pri-
mary tracking engineer and mixed
all tracks on “Speakerboxxx” and
three tracks on “The Love Below.”
(Dexter Simmons and Kevin
“KD” Davis also mixed tracks on
“The Love Below.”)

“Every song that I mixed, I
mixed completely in Pro Tools,”
Frye adds. “It was start to finish; it
never left the box.”

Additional engineers on “The
Love Below” include Robert Han-
non, Pete Novak, Matt Still, Ter-
rence Cash, Reggie Dozier, Dar-
rell Thorpe, Brian Paturalski and
Padraic Kernin. Tracks were also
recorded at Tree Sound and ZAC
in Atlanta, with addi-
tional recording and
mixing completed at
Enterprise Studios in
Burbank, Calif., and
Ocean Way Recording
@8 in Hollywood. Bernie

{ Grundman and Brian
Gardner mastered the
R album.

GEORGIA ON MY MIND:
The Georgia Music
Industry Assn. (GMIA)
plans a new recording studio
with equipment and expanded
educational programs.

The studio is the result of
GMIA’s receipt of a $65,000 gift,
granted through the Georgia State
Court System, to be used for
expanding educational opportuni-
ties to blind and disabled youths
and adults in Georgia.
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Fiona Former
Renshaw’s Ticketmaster
jazzy vocals U.K. director
are attracting a Nick Blackburn
new audience heads up

in the United new ticket
Kingdom agency

UNITED KINGDOM / F"

“PE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA

ok ’

FREDDIE MERCURY OF QUEEN: THE BAND’S MUSIC IS FINDING NEW POPULARITY WITH CELL-PHOME OWNERS IN JAPAN

| Tokyo-based music pub-

‘Ring Tunes’
Ready To Roar
For Japanese

BY STEVE McCLURE

TOKYO—Following explosive growth
in Japan’s ring-tones market during the
past couple of years, sales of “ring
tunes” look set to take off.

Ring-tone versions of songs are
released in Japan more or
less simultaneously with
CD recordings.

Now, Japanese record
labels are hoping that sales
of “ring tunes,” or chaku- #
uta (actual song clips used §
as incoming call signals),
will take off just like their
lower-tech cousins.

“Ring tones mean good
royalties for publishers and
songwriters,” notes Mam-
oru Murakami, president of

lisher Nichion.

“Ring tunes—besides being a good
way of promoting CD sales—mean
income for everyone involved: pub-
lishers, songwriters, artists and record
companies,” he adds.

Japary’s burgeoning ring-tunes mar-
ket got a major boost Feb. 6 when
mobile-services provider NTT DoCoMo
launched its third-generation FOMA

MURAKAMI: ‘RING TONES
MEAN GOOD ROYALTIES’

900i series of high data-capacity mobile
phones. The high-speed transmission-
capable phones have a much higher
data capacity than previous models.

Observers expect the combination of
telecom giant NTT DoCoMo’s market
clout and the increased capacity and
transmission rates to open
up the Japanese market for
ring tunes.

Many Japanese ring-
tone providers are expect-
ed to start offering ring-
tune services in the
coming months.

ANYWHERE, ANYTIME

Japanese labels ack-
nowledge ring tunes as a
potential new revenue
stream in an era of falling
CD sales.

“We’ve managed to exploit the char-
acteristics of cell phones to realize the
enjoyment of music anywhere, any-
time,” says Toshihiro Konno, head of
Sony Music Online at SMEJ’s Digital
Network Group.

“That fact has made possible a more
casual, relaxed approach to music |by
consumers],” he adds. “We also think
(Continued on page 68)

Tighter Rules Make Touring
In U.S. Tougher For Canadians

BY LARRY LeBLANC

TORONTO-—Increased immigration
and security demands imposed by a
post-Sept. 11, 2001, United States are

making it more difficult for Canadian
artists to cross the U.S. border.

“It has always been difficult for
Canadians, but it’s been more so
since 9-11,” says Julien Paquin, direc-
tor of Paquin Entertainment Agency
in Toronto.

“The problem fluctuates,” argues
artist manager Jason Marcus at
Vancouver-based Nettwerk Manage-

ment, waich handles Sarah McLach-
lan and the Barenaked Ladies. “When
the Americans tighten up [the bor-
der], to process [work-permit] paper-
work goes slower. [When] the ‘heat’
disappezrs, it goes faster again.”
Traditionally, it has been easier for
American acts to cross the border to
play in Canada. As long as an Ameri-
can Federation of Musicians-affiliated
U.S. musician has a signed employ-
ment contract and their identification
and criminal records check out, he or
she can usually get into Canada.
Increasingly, however, there is no

advance Zuarantee that AFM
affiliated Canadian musicians will get
into the United Stztes to work.

“I have had no problem getting
American artists into Canada,” Paquin
says. “I hzve had to cancel many
shows with Canadizn acts in the U.S.”

For a Canadian musician to cross
the U.S./Canada border to work, he or
she first has to have signed contracts
with U.S. employers six to eight
months in advance of applying for P-
1 or P-2 nonimmigrant work permits.
The application is filed through the
international office of the American

PAQUIN: SHOWS OFTEN GET CANCELED

Federation of Musicians in Toronto,
which forwards it to the Vermont Ser-
vice Center of the U.S. Bureau of Cit-
izenship and Immigration Services
(CIS). It can then take 110 to 150 days
to process. There is no guarantee that
the act will be let in.

“Before 9-11, it took 90 days [for
U.S. immigration] to process applica-
tions,” says booking agent Joan Kirby

of LiveTourArtists in Oakville, Ontario.
“It s difficult to plan tours for small-
er Canadian acts in the U.S. You have
to tell promoters to book right away
because of immigration.”

Marcus claims there is no leeway in
the processing time in applications for
even major Canadian acts. “The only
difference is the amount of crew peo-
ple we can put on an application with
a bigger act. For our smaller acts, we
have to get it exactly right.”

Work permits, however, can be
expedited through a 15-day process
that costs $1,000 over and above the
$130 fee for P-1 and P-2 applica-
tions. This process was initiated
three years ago.

Marcus says, “$1,130 allows you to
fast-track an application. That’s only
a guarantee that U.S. Immigration

(Continued on page 68)
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HITS OF THE WORLD.

JAPAN

UNITED KINGDOM

FRANCE

GERMANY

LAST WEEK
THIS WEEK
LAST WEEK

{DEMPA PUBLICATIONS INC.) 02/03/04
SINGLES

MASSHIRO
KAZUMASA DDA BMG FUNHOUSE

==

THIS WEEK
LAST WEEK

(THE OFFICIAL UK CHARTS C0.) 03/01/04
SINGLES

MYSTERIOUS GIRL
PETER ANDRE MUSHROOM

=

THIS WEEX

(SNEP/IFOP/TITE-LIVE) 0/03/04
SINGLES

S| DEMAIN . Q'URN AROUND)
ANTONN KAREEN & BONNIE TYLER ~EPIC

(MEDIA CONTROL) 03/03/04
SINGLES

AUGEN AUF
OOMPH! HANSA

YASASHIIKISS O SHITE 2 THANK YOU 2 2 SHUT UP vl BEHIND THE SUN
DREAMS COME TRUE UNIVERSAL JAMELIA  PARLOPHONE BLACK EYED PEAS  INTERSCOPE ALEXANDER EPIC
MICHISHIRUBE 3 OBVIOUS k| E | COMME DES CONNARDS 2 TURN ME ON
ORANGE RANGE  SONY MUSIC WESTUFE S/BMG LES CONNARDS UP MUSIC KEVIN LYTTLE  ATLANTIC
ALBIREO 4 WHO'S DAVID 4 4 SUPERSTAR 5] OXIC
T.M. REVOLUTION EPIC BUSTED UNIVERSAL JAMELIA  PARLOPHDNE BRITNEY SPEARS  JIVE
SAKURA MANKA| o) TAKE ME TO THE CLOUDS ABOVE S 6 UNE FILLE COMME MOI 4 SUPERSTAR
MORNING MUSUME. SAKURAGUMI  ZETIMA LMCVS.UZ ALL AROUND THE WORLD PRISCILLA  JIVE JAMELIA  PARLOPHONE
JUPITER 6 HEY YA! 6 5 ON N'OUBLIE JAMAIS RIEN 8 MAD WORLD
AYAKA HIRAKARA  OREA MUSIC OUTKAST ARISTA HELENE SEGARA ORLANOO/EAST WEST MICHAEL ANDREWS FT. GARY JULES ADVENTURE/SANCTUARY
YUJYO 7 LOVE YOU LIKE MAD 7 SERAS 3 ICH BIN EIN STAR/OOPS WE ARE IN THE JUNGLE
MORNING MUSUME, OTOMEGUM!  ZETIMA VS INNOCENT EMMA DAUMUS POLYOOR DSCHUNGELSTARS POLYDOR
HANAMIZUKI 8 SOMEWHERE ONLY WE KNOW 8 7 IN THE SHADOWS 6 SHUT UP
HITOTOYG COLUMBIA | KEANE ISLANG THE RASMUS PLAYGROUNO/UNIVERSAL BLACK EYEQ PEAS  INTERSCOPE
PIKA NCHI DOUBLE 9 ANOTHER DAY 9 12 | TANTPIS 9 9 POWERLESS SAY WHAT YOU WANT)
ARASHI J-STORM LEMAR SONY MUSIC ROCH VOISINE BMG NELLY FURTADO OREAMWORKS
SORAAI 10 IF | CAN'T/POPPIN’ THEM THANGS 10 4 HEY YA! (el 10 | DU HAST MEIN HERZ GEBROCHEN
EVERY UITTLE THING _ AVEX TRAX 50 CENT & G UNIT _INTERSCOPE OUTKAST ARISTA YVONNE CATTERFELD HANSA
ALBUMS ALBUMS ALBUMS ALBUMS
CHEMISTRY 1 KATIE MELUA 1 1 NORAH JONES 1 NORAH JONES
ONEX ONE DEFSTAR CALL OFF THE SEARCH DRAMATICD FEELS LIKE HOME BLUE NOTE FEELS LIKE HOME BLUE NOTE
QUEEN F ) 1 NORAH JONES 2 4 KYO 4 OMPH!
QUEEN JEWELS—VERY BEST OF QUEEN TOSHIBA/EMI FEELS LIKE HOME  BLUE NOTE LE CHEMIN JIVE WANRHEIT DDER PFLICHT HANSA
CKT 3 14 | JAMIE CULLUM 3 3 YANNICK NOAH 3 4 NORAH JONES
THE SIXDAY NIPPDN CROWN TWENTYSOMETHING  UCJ POKHARA SAINT GEORGE/COLUMBIA COME AWAY WITH ME  BLUE NDTE
LOVE PSYCHEDELICO 4 DURAN DURAN 4 4 LORIE LIRSV JOSS STONE
LDVE PSYCHEDELICO Iil  VICTOR GREATEST EMI ATTITUDES EPIC THE SDUL SESSIDNS  VIRGIN
AYAKA HIRAHARA 3 12 | NO DOUBT 5 6 EVANESCENCE 5 3 DICK BRAVE & THE BLACKBEATS
ODYSSEY DREA MUSIC THE SINGLES 1982-2003 INTERSCOPE FALLEN EPIC/WIND-UP DICKTHIS! WEA
NAMI TAMAK]I 6 BLACK EYED PEAS 6 7 CORNEILLE ] 6 WIR SIND HELDEN
GREETING ~ SONY MUSIC ELEPHUNK INTERSCOPE PARCE QU'ON VIENT DELDIN WAGRAM DIE REKLAMATION VIRGIN
VARIOUS ARTISTS JPN 7 THE DARKNESS 7 5 BLACK EYED PEAS 7 7 EVANESCENCE
SDUL TREE—TRIBUTE TD TOSHINOBU KUBOTA  SONY MUSIC PERMISSION TO LAND  MUST DESTROY/ATLANTIC ELEPHUNK INTERSCOPE FALLEN WIND-UP/EPIC
BOOWY 8 OUTKAST 8 9 PRISCILLA 8 5 DIDO
BB  GIGS AT BUDOKAN BEST EMOTION TOUR 1986 TOSHIBA/EMI SPEAKERBOXXX/THE LOVE BELOW  ARISTA UNE FILLE COMME MOI  JIVE LIFE FOR RENT  CHEEKY/ARISTA
KOU SHIBASAKI 9 LEANN RIMES ¥ 14 | DIDO ¥ 8 LEANN RIMES
MITSU  UNIVERSAL THEBEST OF CURB/LONDON UFE FORRENT CHEEKY/ARISTA THEBEST OF CURB/LONDON
MISIA 10 SNOW PATROL 10 THE RASMUS 10 R4 SEAL
MARS & ROSES _RHYTHMEDIA TRIBE FINAL STRAW _FICTION/POLYDOR OEAD LETTERS _PLAYGROUNO/UNIVERSAL IV WARNER BROS.
CANADA ITALY SPAIN AUSTRALIA .
5 k4 = x I
z B E 2 = B
N R B @ 7 «@ &
ER 2 {SOUNOSCAN) 03/13/04 S (FIMI/NIELSEN} 03/01/08 El < {(AFYVE/MEDIA CONTROL) 03/03/04 = B (ARIA) 03/01/04
SINGLES SINGLES SINGLES SINGLES
) 1 1 DRAGOSTEA DIN TEI 1 1 FUENTE DE ENERGIA IELLE ALL | NEED IS YOU
DUTKAST ARISTA/BMG HAIDUCII UNIVERSO ESTOPA  ARIDLA GUY SEBASTIAN BMG
2 MY IMMORTAL 4 2 SHUT UP 2 3 THE UNNAMED FEELING EP < 1 WHAT ABOUT ME
EVANESCENCE WIND-UR/EPIC/SONY MUSIC BLACK EYED PEAS  INTERSCOPE METALLICA  MERCURY SHANNON NDLL  BMG
3 MEME LES ANGES 3 7 FUORI DAL TUNNEL 8 4 LOS LUNNIS NOS VAMOS A LA CAMA 3 2 MILKSHAKE
AU DE MONTIGNY  VIK/BMG CAPAREZZA EXTRALABELS LOSLUNNIS SONY MUSIC KELIS VIRGIN
5 SUNRISE 4 3 MY IMMORTAL 4 7 MY IMMORTAL 3 3 SUPERSTAR
NORAH JONES BLUE NOTE/EMI EVANESCENCE WIND-UP/EPIC EVANESCENCE WIND-UP/EPIC JAMELIA  PARLOPHONE
4 BABY BOY 5 5 IN THE SHADOWS 5 5 DON'T STOP THE MUSIC BABY - | 5 TURN ME ON
BEYONCE FT. SEAN PAUL COLUMBIA/SONY MUSIC THE RASMUS  PLAYGROUNO/UNIVERSAL ROSA VALE MUSIC KEVINLYTTLE ATLANTIC
7 SUNRISE 6 [ TOXIC 6 9 TOXIC 5 [ MY IMMORTAL
SIMPLY REQ  UNIVERSAL BRITNEY SPEARS  JIVE BRITNEY SPEARS  JIVE EVANESCENCE  WIND-UP/EPIC
9 sLOwW 7 10 | TURN ME ON 7 2 BULERIA 7 4 HERE WITHOUT YOU
KYLIE MINOGUE  PARLOPHONE/EMI KEVINLYTTLE  ATLANTIC DAVID BISBAL VALE MUSIC 3IDOORS DOWN  MERCURY
) SOMETHING MORE 8 4 YA! 8 10 | ABRE TU MENTE 3 7 BEHIND BLUE EYES
RYAN MALCOLM VIK/BMS OUTKAST  ARISTA MERCHE VALE MUSIC LIMP BIZKIT INTERSCOPE
PERFECT 9 Q I'M STILL IN LOVE WITH YOU L ) CRASHED THE WEDDING ? Q SO BEAUTIFUL
SIMPLE PLAN  LAVA/WAF NER SEAN PAUL FT. SASHA ~ VP/ATLANTIC BUSTED UNIVERSAL PETE MURRAY COLUMBIA
ME, MYSELF AND | (OB 12 | LIFE FOR RENT 10 NI UNA LAGRIMA MAS 'l 13 | SOMEBODY TO LOVE (SALT SHAKER)
BEYONCE COLUMBLA/SONY MUSIC DIO0  CHEEKY/ARISTA DAVID BUSTAMANTE _ VALE MUSIC BOOGIE PIMPS _ MIS
ALBUMS ALBUMS ALBUMS ) ALBUMS
NORAH JONES 1 FRANCESCO GUCCINI 1 1 DAVID BISBAL 1 1 SHANNON NOLL
FEELS LIKE HOME  BLUE MOTE/EMI RITRATTI CAPITOL BULERIA VALE MUSIC THAT'S WHAT 'M TALKING ABOUT BMG
2 JOSH GROBAN 2 NORAH JONES 2 4 LOS LUNNIS 2 2 NORAH JONES
CLOSER  $43/REPRISE/WARNER FEELS LIKE HOME  BLUE NOTE LOS LUNNIS NOS VAMOS A LA CAMA  SONY MUISC FEELS LIKE HOME BLUE NOTE
EVANESCENCE 3 9 MICHAEL BUBLE 3 5 NORAH JONES 3 3 PETE MURRAY
FALLEN WIND-UP/EPIC/SONY MUSIC MICHAEL BUBLE REPRISE FEELS LIKE HOME  HISPAVOX FEELER COLUMBIA
GREAT BIG SEA 4 TIZIANO FERRO 4 2 SOBER 3 4 EVANESCENCE
SOMETHING BEAUTIFUL WARNER 111 CENTO ONCE  CAPITOL nEnno MUXXIC FALLEN WINO-UP/EPIC
BLACK EYED PEAS o) MINA 5 8 DRES CALAMARO ERRTI GEORGE
ELEPHUNK A&M/INTERS ZOPE/UNIVERSAL THE PLATINUM COLLECTION EMI EL CANTAN’TE DRO UNITY  FESTIVAL
4 VARIOUS ARTISTS é 2 ELISA 6 9 FRAN PEREA » 8 DIDO
2004 GRAMMY NOMINEES  GRAMMY/BMG STRATEGIC MARKETING/BMG LOTUS  SUGAR LA CHICA DE LA HABITACION DE ALLADO DRO UIFEFOR RENT CHEEKY/ARISTA
7 SHERYL CROW s 6 EROS RAMAZZOTTI 7 10 | PACO DE LUCIA 7 5 JET
THE VERY BEST OF SHERYL CROW  AZM/INTERSCOPE/UNIVERSAL 3 ARIOLA COSITAS BUENAS UNIVERSAL GETBORN CAPITOL
OUTKAST 8 8 JOSS STONE 8 6 BEBO & CIGALA El 19 | JACK JOHNSON
SPEAKERBOXXX/THE LOVE BELOW ARISTA/BMG THE SOUL SESSIONS  CAPITOL LAGRIMAS NEGRAS ARIOLA ONANDON MOD
DANIEL BOUCHER 9 7 GIANNA NANNINI 9 1 MARLANGO ? 7 BLACK EYED PEAS
LAPATENTE BOUCANE BLEUE/SELECT PERLE POLYDOR MARLANGO SUBTERFUGE RECORDS ELEPHUNK INTERSCOPE
THE DARKNESS 10 3 MANNOIA FIORELLA "l 13 | BLACK EYED PEAS [V 6 RED HOT CHILI PEPPERS
TOLAND AJLANTIC/WARNER CONCERTI. SONY MUSIC ) ELEPHUNK _INTERSCOPE GREATEST HITS WARNER BROS.
THE NETHERLANDS SWEDEN NORWAY SWITZERLAND
{MEGA CHARTS BV) 03/01/04 (GLF) 02/27/04 (VERDENS GANG NORWAY)03/01/04 (MEDIA CONTROL } 63/02/08
SINGLES SINGLES SINGLES SINGLES
DREAMER/GUSSIE’S SONG DING DONG SONG TOXIC SHUT UP
DINAND WOESTHOFF  BMG GUNTHER & THE SUNSHINE GIRLS  METRONOME BRITNEY SPEARS  JIVE BLACK EYED PEAS  INTERSCOPE
VOORBIJ TOXIC 4 | MY IMMORTAL 2 | SUPERSTAR
MARCO BORSATD & 00  POLYDOR BRITNEY SPEARS  JIVE EVANESCENCE WIND-UP/EPIC JAMELIA PARLOPHONE
RAMAGANANA BEHIND BLUE EYES 2 | SHUTUP 3 ME ON
TREBLE CNR UMP BIZKIT INTERSCOPE BLACK EYED PEAS  INTERSCOPE KEVIN LYTTLE ATLANTIC
HEY BOY! 2 | STARKARE 3 | BEHIND BLUE EYES 4 | TOXIC
KIM-LIAN  STRENGHOLT SARA LOFGREN MARIANN LIMP BIZKIT INTERSCOPE BRITNEY SPEARS  JIVE
AFSCHEID NEMEN BESTAAT NIET MILKSHAKE 5 | SWEET DREAMS MY L.A. EX IRGENDEINISCH
MARCO BORSATO  UNIVERSAL KELIS VIRGIN RACHEL STEVENS  POLY! PLUSCH COLUMBIA
ALBUMS ALBUMS ALBUMS ALBUMS
NORAH JONES 1 | NORAH JONES VARIOUS ARTISTS NORAH JONES
FEELS LIKE HOME  BLUE NOTE FEELS UKE HOME  BLUE NOTE OLSENBANDEN JRPA ROCKER'N EMI FEELS LIKE HOME  BLUE NOTE
BOUDEWIJN DE GROOT 2 | SARA LOFGREN SONDRE LERCHE 3 | MUSIC STARS
HET EILAND IN DE VERTE PHONOGRAM | STARKARE ~MARIANN TWO WAY MONOLOGUE  VIRGIN YOUR FAVOURITES 2 UNIVERSAL
H!P, 4 | SEAL NORAH JONES 2 | SEAL
THE ADVENTURES OF CH!PZ GLAM SLAM IV WARNER BROS. FEELS LIKE HOME BLUE NDTE IV WARNER BROS.
TRIJNTJE OOSTERHUIS 3 l PER GESSLE SIMON & GARFUNKEL 5 | NORAH JONES
STRANGE FRUIT CAPITOL MAZARIN CAPITOL THE ESSENTIAL SIMON & GARFUNKEL COLUMBIA COME AWAY WITH ME  BLUE NOTE
DIDO 5 | SOPHIE ZELMANI SPAN 4 | BLACK EYED PEAS
LIFE FOR RENT CHEEKY/ARISTA LOVE AfFAIR  COLUMBIA MASS OISTRACTON  ISLAND ELEPHUNK INTERSCOPE
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AUSTRIA

{AUSTRIAN IFPI/AUSTRIA TOP 40) 03/01/04

AUGEN AUF
OOMPH!~ GUN SUPERS

2

1 | ADDICTION

VERENA UNIVERSAL

3 | BEDS ARE BURNING
NOVASPACE KON

5

9

SUPERSTAR
JAMELIA" PARLOPHONE

TOXIC
BRITNEY SPEARS JIVE

ALBUMS

1 | NORAH JONES
FEELS LIKE HOME  BLUE NOTE
2 OMPH!
WAHRHEIT O0ER PFLICHT  GUN SUPERS
4 [ EVANESCENCE
FALLEN * WIND-UP/EPIC
8 |[JOSS STONE
THE SOUL SESSIONS  VIRGIN
5 [NORAH JONES
COME AWAY WITH ME _ BLUE NOTE

™ W N o =

{PROMUVI) 03/03/04

SINGLES

SI DEMAIN. .. 'STU

ANTONN KAREEN & BORNIE
SERAS

EMMA DAUMUS  POLYOOR

COMME DES CONNARDS

LES CONNARDS UP MUSIC

SHUT UP
BLACK EYED PEAS INTERSCOPE

SEXY POUR MOI
TRAGEDIE UP MUSIC

ALBUMS

NO

RAH JONES
FEELS LIKE HOME  BLUE NOTE

SOUNDTRACK

PODIUM  TVI EDITIONS/ARIANE

LORIE

ATTITUDE EPIC

KYO
LE CHEMIN

EVANESC|

JIVE

ENCE

FALLEN WINO-UP/EPIC

RN AROUND)
TYLER EPIC

DENMARK

{IFPI/NIELSEN MARKETING RESEARCH} 03/02/04

SINGLES

TURN ME ON
KEVIN LYTTLE  ARISTA

SWEET DREAMS MY L.A. EX
RACHELSTEVENS POLYOOR

BEHIND BLUE EYES
LIMP BIZKIT INTERSCOPE

TOXIC
BRITNEY SPEARS JIVE

MILKSHAKE
KEUS  VIRGIN

NORAH JONES
FEELS LIKE HOME BLUE NOTE

MARIA LUCIA

THAT'S JUST ME CAPITOL
VARIOUS ARTISTS

DANSK MELODI GRAND PRIX 2004 CMC

SIMON & GARFUNKEL
THE ESSENTIAL SIMON & GARFUNKEL  COLUMBIA

STRIPPED RCA

PORTUGAL

{AFP) 03/02/04

SINGLES

MY IMMORT, )
EVANESCENCE  WINO-UP/EPIC

AL

GOING UNDE

EVANESCENCE wmn-ﬁwmc
SING FOR THE MOMENT

EMINEM  INTERSCOPE
WHEN YOU KISS ME

ALBUMS

NO|

RAH JONES
FEELS LIKE HOME  BLUE NOTE
RUSSELL WATSON
THEVOICE FAROL

SHANIA TWAIN MERCURY

KA-CHING
SHANIA TWAIN  MERCURY

EVANESCENCE
FALLEN - WINO-UP/EPIC

SEAL
IV WARNER BROS.

J

0SS STONE
THE SOUL SESSIONS VIRGIN

CHRISTINA AGUILERA

IRELAND

(IRMA/CHART TRACK} 02/27/04

SINGLES
MILKSHA|
KEUS  VIRGIN
OBVIOUS
WESTUFE S/BMG

TAKE ME TO THE CLOUDS ABOVE
LMC VS. U2 AL ARQUND THE WORLOD
DANCE WITH MY FATHER
LUTHER VANORDSS BMG

MYSTERIOUS GIRL
PETER ANORE MUSHRDOM
ALBUMS

NORAH JONES

FEELS LIKE HOME  BLUE NOTE
NORAH JONES

COME AWAY WITH ME  BLUE NOTE

1
3
7 | KATIE MELUA
2
6

KE

CALL OFF THE SEARCH ORAMATICO

FRANZ FERDINAND
FRANZ FERDINAND  OOMINO

PADDY CASEY
LIVING COLUMBIA

GREECE

{IFP| GREECE/DELDITTE & TOUCHE} 02/27/04

P20

MIKHALIS KHATZIGIANNIS  UNIVERSAL
THU THUCA
AXEBAHIA HEAVEN
TRIA TRAGOUDIA
ELEFTHERIA ARBANITAKI  UNIVERSAL
THU THUCA

BONDEDO TIGARO  MINOS
JACUZZ|

VORIA KIKLOMATA  ALPHA
ALBUMS

JOSS STONE

THE SOULSESSIONS  VIRGIN
| EVANESCENCE

FALLEN WIND-UP/EPIC

NORAH JONES
FEELS LIKE HOME  BLUE NOTE

AIR
TALKIE WALKIE VIRGIN

SCHILLER
LIFE_UNIVERSAL

NEw zEALAND R

SINGLES

SUPERSTA
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LA OREJA DE VAN GOGH
LO QUE TE CONTE MIENTRAS  SONY MUSIC
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VARIOUS ARTISTS
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DIDO
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A weekly scorecard of athums simultaneously attaining top 10 chart status

in three or more leading world markets.

Repertoire owner: B: BMG, E: EM/, |: Independent, S: Sony, U: Universal, W: Warner
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kurocharts are compiled by Billboard from the
national singles and album sales charts of 18
European countries.
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OUTKAST ARISTA

TOXIC

BRITNEY SPEARS  JIVE
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MYSTERIOUS GIRL

PETER ANORE MUSHROOM
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THANK YOU

JAMELIA  PARLOPHONE

OBVIOUS

WESTUFE S/BMG

MILKSHAKE

KEUS™ VIRGIN

BEHIND THE SUN

ALEXANDER BMG

MAD WORLD

MICHAEL ANDREWS FT. GARY JULES - ADVENTURE/SANCTUARY
6 | WHO'S DAVID

BUSTED UNIVERSAL

TAKE ME TO THE CLOUDS ABOVE
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TURN ME ON
KEVIN LYTTLE  ATLANTIC

| AMAZING
GEORGEMICHAEL COLUMBIA

11 | RED BLOODED WOMAN
KYLIE MINOGUE  PARLOPHONE
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TOXIC
BRITNEY SPEARS JIVE

8 | TOO LOST IN YOU
SUGABABES ~ ISLAND

14 | PARCE QU'ON VIENT DE LOIN
CORNEILLE WAGRAM

16 | GODIS ADJ
PINK ARISTA

7 | BEHIND BLUE EYES
UMP BIZKIT INTERSCOPE

POWERLESS (SAY WHAT YOU WANT)
NELLY FURTADO ' DREAMWORKS

IN THE SHADOWS

THERASMUS ' PLAYGROUND/UNIVERSAL

LOVE'S DIVINE
SEAL EAST WEST
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WILLY DENZEY  SMALLEPIC

Sasha’s ‘Brave’
Spoof s Chart Hit

What started out as a spoof has taken
Dick Brave & the Backbeats to the top
of the German charts. The alias con-
ceals WEA recording artist Sasha.
“Dick This!,” the album bearing the
name of his alter ego, has spent four
months on the charts and gone plat-
inum (300,000 units), recently return-
ing to No. 1 forasecond spell. The rec-
ord is a congenial mixture of rock’n’roll
classics and conternporary songs, in-
cluding Pink’s “Get the Party Started,”
Michael Jackson’s “Black or White”
and a rockabilly rendering of Avril
Lavigne’s “Complicated.” Sasha ex-
plains, “During our promo trip to the
U.S,, Ivisited Graceland and was so
inspired that we decided to get aband
together to perform rock’n’roll clas-
sics for fun. When word got out, we
decided to record an album.” Dick
Braveand crew are

Fiona Renshaw’s debut, “Love in a
Bubble,” has proved timely. On the
independent Laws of Motion label,
distributed by Amato Disco, the
cool, dusky jazz-folk ambiance of
the set’s songs is heightened by
Renshaw’s smoky vocals, a cross
between those of Joan Armatrading
and veteran jazz siren Cleo Laine.
Renshaw, 28, was born in Australia
and was signed for a time to Alan
McGee’s Creation label. She also
gained attention as a vocalist for
Ninja Tune dance act Mr. Scruff.
“It’s my first full-length release, so 1
was exploring the sound and param-
eters of what I do,” she says. “I'm
not interested in pastiche. Music for
me is all about soul and emotion,
and all the singers I admire have a
rawness to them.” PAUL SEXTON

on a 24-city tour of
Germany, Austria
and Switzerland,
and the DVD “Live at
the Limelight”
arrived March 1.
ELLIE WEINERT

ENNIO SCORES:
2003 marked the
75th birthday of
film composer

Globdal

Nigel Williamson, Editor

nwilliamson@billboard.com

Ennio Morricone.
The anniversary was celebrated with
“Arena Concerto” (CGD East West/
Warner), a live recording made in
Verona, Italy, where the maestro
conducted orchestral versions of a
dozen of his 400 compositions. CGD
East West GM Luciano Linzi says,
“When we signed Morricone for this
project, our sales reps told us, ‘This
sort of record will do 5,000 units, if
we're lucky.” We've now done 10
times that, with 12 straight weeks in
the Italian top 30.” The album has
been released internationally, and a
DVD version is also selling strongly.
MARK WORDEN

BUBBLING UNDER: Amid continuing
signs of the British album market
extending a warm welcome to
artists cultivating a more mature
audience, the Feb. 16 release of

RENSHAW: FORMER MR. SCRUFF VOCALIST

BELIEVE IT: Thai starlet Tata has
finally achieved the breakout she
has been seeking for almost a
decade. Big in Thailand in the mid-
’90s when she was signed to Gram-
my Records, her career stalled with
an ill-fated deal with Warner. Now,
she has been picked up by Colum-
bia for her first international
release. “She’s going to be released
in 10 countries throughout Asia,
including Japan and China,” man-
ager/father Tim Young reports.
“Sexy, Naughty, Bitchy” is the lead
single from the Martin Ankelius-
produced album “I Believe”
(released Feb. 23). The accompany-
ing video features a newly sexed-up
Tata, now in her 20s, who is seek-
ing to shed her former innocent-
teen image. ADAM FLORANCE

TWO JUST MEN: J.U.S.T. is the name
of a new Serbian-based duo specializ-
ing in jazzy house and dancefloor
music. Debut album “Searching”
appears on the Belgrade-based B92
label. Yet Hana Vucicevic and Boris
Krstajic are hardly newcomers, hav-
ing previously been part of jazz-house
outfit Speed Limit. “It’s a natural
development of our sound,” Krstajic
says. After testing the waters with its
infectious single “True Love” (which
also appeared on the “Belgrade Coffee
Shop Vol. 3" sampler), the band’s
“Searching” sets new standards for
house music in the Balkans. The
album will be made available across
Northern Europe. TAYFUN KESGIN
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U.K.Ticketing Agencies See Merits Of Merger

BY JULIANA KORANTENG

LONDON—The Feb. 24 launch of tick-
eting brand See has seen a shake-up of
the U.K. music and entertainment tick-
eting sector.

See formed when the London-based
ticketing operations of Really Useful
Theatres (RUT) was integrated with
Nottingham, England-based ticketing
agency Way Ahead and spun off to form
a new company.

Nick Blackburn, London-based
managing director of See, says his com-
pany is now the largest U.K.-owned

ticketing agency and the second-
biggest after U.S.-owned Ticketmaster.
According to him, the companies that
now form See sold more than 7 million
tickets in 2003, compared with 10 mil-
lion sold by Ticketmaster.

“We're easily No. 2 after Ticketmas-
ter, and we think we shall be nearly
80% the size of Ticketmaster,” he says.
“This is the beginning of a gradual soft
launch to start marketing the See
brand to consumers after launching it
to promoters and [theater] producers
last December.”

See is a standalone operation, wholly

BLACKBURN: WART;'IING UPTICKETING BIZ

owned by RUT. London-based enter-
tainment company the Really Useful

Ring Tunes

Continued from page 65

that we can expect [ring tunes] to help
the promotion of packaged CDs.”

With ring tones, service providers
pay authors rights to collecting soci-
ety JASRAC. With ring tunes, serv-
ice providers pay a set price per track
to the labels, which then take care
of all royalty payments, much as
with a CD purchase.

“The labels pay for JASRAC as well as
master-right and performance fees,”
explains Mike Ueda, president of Tokyo-
based ring-tone provider Label Mobile.

Mobile-phone service provider KDDI
launched Japan'’s first ring tunes in
December 2002 and now claims to aver-
age 6 million to 7 million downloads per
month. The Japanese arm of Vodafone
introduced its ring-tunes service in
December 2003.

SOARING SALES

Total sales of ring tones in Japan for
2003 were 95 billion yen ($900 million},
according to estimates from Tokyo-
based ring-tone provider Label Mobile.

For the year ended March 31, 2003,
JASRAC collected 13.2 billion yen
($125.2 million) in “compound use”
income from downloadable ring tones
and online karaoke service operators,
up 42.2% from the previous year. Ring
tones accounted for 95.6% of that
amount, JASRAC says.

Label Mobile estimates that sales of
ring tunes totaled 7 billion yen ($66.4
million) last year.

The country’s mobile-phone mania
is a welcome shot in the arm for Japan's

ailing music industry.

In the past couple of years, the bur-
geoning popularity of ring tones has
made them a crucial source of revenue
for songwriters and publishers and a
valuable promotional tool for labels.

Four firms—Xing, Giga, DAM and
the ring-tones division of consumer
electronics giant Yamaha—account for
some 70% of the Japanese ring-tones
market, according to industry sources.

Motohiro Endo, multimedia devel-
opment support manager of the Imag-
ing Business Unit at mobile telecom-
munications company Nokia Japan,
suggests that Tokyo-based ring-tone
content developers/providers Xing,
Giga and DAM were able to consolidate
their leading positions in this new mar-
ket because of their parent companies’
backgrounds.

The companies’ respective parents
(Joy Sound, Ricoh and Daiichi
Kosho) are all network karaoke con-
tent developers/providers with back-
grounds in developing MIDI versions
of popular songs for their main busi-
nesses.

Label Mobile, established in July
2001 to market downloadable ring
tones to mobile-phone users, has been
at the forefront of Japan’s emerging
ring-tunes market. The company is
jointly owned by Avex Network (a sub-
sidiary of Japanese independent label
Avex), Sony Music Entertainment
(Japan), Victor Entertainment, Toshi-
ba-EMI and Universal Music K.K.
Twelve other Japanese labels sell ring
tones through Label Mobile.

Label Mobile currently has some
4,000 song clips available for download
as ring tunes. Currently, it takes 10 sec-
onds to download a 30-second song
clip, most of which are priced at 100

yen (95 cents) each.

Domestic songs account for 75% of
the clips on offer, roughly mirroring the
overall Japanese market. Label Mobile’s
top 10 ring-tone listing for January
(based on its own download sales) is
dominated by domestic repertoire.

Despite that, its top tone for the
month was Queen’s “I Was Born to
Love You,” recently used here as the
music for a Kirin Beer TV commercial.

According to Ueda, that there are
around 80 million mobile handsets in
use in Japan (which has a total popu-
lation of 126 million), including 14 mil-
lion third-generation sets, shows the
potential scale of the ring-tunes mar-
ket. Some 68 million handsets have
browser functions that enable users to
gain access to the Internet.

FULL-LENGTH FUTURE

Although the ring-tune song-clip
market is seen as promising, there is
less certainty among Japanese execu-
tives about the potential of offering full-
length song downloads to mobile users.

“Chaku-uta as a promotional tool
has potential,” a spokesman for Japan-
ese major BMG Funhouse says. “Full-
song downloads will become a signifi-
cant part of overall revenues when
correct balances can be achieved
between music-provider revenues,
pricing that is appealing to the con-
sumer and the proportion of fees paid”
to Internet service provider/technolo-
gy providers.

Konno also does not expect full-song
downloads to become big business any-
time soon. “There are still many prob-
lems that need to be solved,” he notes,
“such as packet pricing, the limited
memory of cell phones and limited
[battery] power.”

Group (RUG) and venture capital firm
Bridgepoint Capital jointly own both
RUT and Way Ahead.

Previously, RUT had two ticketing
subsidiaries. RUT Ticketing served
the 13 theaters owned by parent
RUG, while sister operation Tickets-
elect sold non-RUT theater tickets.
Blackburn joined RUT Ticketing in
2001 as business development man-
ager from Ticketmaster U.K., where
he had been a director.

Way Ahead, based in the city of Not-
tingham, specialized in tickets for rock
concerts and launched in 1979. It
expanded its operations in July 2002,
when it bought Wembley Ticketing,
which catered for events at London’s
Wembley Arena and Earl’s Court ven-
ues. RUG acquired Way Ahead later
that year.

The new company has three call
centers: one in London deals with the-
ater tickets, while two in Nottingham
handle other live events. The Notting-

ham centers will be overseen by See
COO Rob Wilmshurst, previously Way
Ahead managing director.

The new operation will represent
some of the U.K.'s top music venues.
They include the Really Useful The-
atres—famous for their musicals—
London arenas at Wembley and Earl’s
Court and Nottingham Arena.

“Apart from going to an event itself,
the most exciting part is buying the
ticket,” Blackburn says. “And some
ticket agencies are too cold and ill-
informed for customers. Our call cen-
ters and Web sites will be manned by
people who are interested in the events.
Call the music line, and you’ll get
through to hardcore music fans who
know their Franz Ferdinand from their
50 Cent.”

Blackburn says no jobs will be lost
as a result of the integration.

Additional reporting by Tom Ferguson
in London.

NEVWSLINE

THE INTERNATIONAL WEEK IN BRIEF

Sony Music Australia has become the third key label—and the second
major Down Under—to sign up to digital-rights-management
provider Destra’s online music store, destramusic.com. Under the
agreement, destramusic.com will sell Sony repertoire as downloads
through retail partners sanity.com.au, hmv.com.au, jbhifi.com.au
and chaosmusic.com.au. Sony will initially provide more than
10,000 tracks and plans to expand that to 30,000 during the coming
months. Melbourne-based destramusic.com already has content
deals with Warner Music Australia and high-profile indie Festival
Mushroom Records. “We expect the Australian market to follow
some of the tremendous results being achieved in [digital music] in
both Europe and the U.S.,” Sony Music Australia director of digital
services Gavin Parry says.

Saul Galpern, who founded now-defunct British label
Nude Records, has launched a new U.K. label, Al-
tered States. The London-based label will be distrib
uted by indie Pinnacle, but Sony has an option to
pick up releases for major distribution. Altered
States does not yet have any artists. “We're looking
to sign acts with vision capable of making classic-
sounding records,” Galpern says. “Altered States will have a broader
scope than Nude, which was more ‘indie,” but I still want it to be

CHRISTIE ELIEZER

Touring

Continued from page 65

will respond to you. They are doing far
more elaborate checks these days. They
are pulling out very minor convictions,
flagging things like marijuana or
drunk-driving convictions.”

“Basically, it's now $1,130 to get
across,” Paquin says. “You can go
through the hoops of the regular appli-
cation, but it’s not worth the risk of not
getting across.”

Meanwhile, the American Federa-
tion of Musicians is seeking congres-
sional support to make the CIS change
its policy, permitting holders of P visas
to be processed in no more than 30
days. If it takes longer, the visa applica-

tion would automatically shift to a 30-
day turnaround, without having to pay
the $1,000 fee.

Meanwhile, as a final resort if an
application has not been greenlighted,
Kirby suggests contacting a U.S. con-
gressman two weeks before the first
tour date.

“I've done that many times,” she
says, “and the application is done in 48
hours, in most cases.”

looked upon as a quality brand.” Galpern is joined by two staffers at
his new North London office. He also manages vocalist Brett Ander-
son, frontman of recently split alternative rock act act Suede. Nude
launched the careers of Suede, Geneva, Ultrasound and Lowgold but
folded in 2002, ADAM HOWORTH

With two nods apiece, local artists Stef Bos and Veldhuis en Kemper
and international acts Evanescence and the White Stripes lead the
nominations for the 2004 edition of the Dutch record industry’s
annual Edison Music Awards (EMAs). This year’s show will be held
March 23 in Amsterdam club De Melkweg. Unlike previous years,
the event will not be broadcast on TV. “We are working on a new
profile for the EMAs and did not want to make just another show,”
says a spokesperson for organizer NVPI, the Dutch trade body. “We
want the EMAs to grow into a coherent musical event and hope to
take a first step with an entertaining show with lots of live music in
De Melkweg.” The EMAs are voted upon by a jury of professionals
involved with music, including journalists, concert-venue directors
and retailers. Sister event the Edison Classical Music Awards will be
held June 4 in the Amsterdam Concertgebouw. CESCO VAN GOOL
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Connect with the music
industry’s most
important decision
makersin
Billhoard Classified

Call: 1-800-223-1524 Today!
Fax all ads to: 646-654-4798/99 or
email to: jserrefte@billboard.com

Your ad includes a listing

over 17 miilion page views a month
www.billboard.com

LUXURY 3 BEDROOM CONDO

Fantastic corner apartment. South, North & Eastern views. Three Bedrooms with
three and a half baths. Floor to ceiling windows. Washer/Dryer. Marble bath. H/C.
Pool+Spa/Hard Wood Floors - in white glove building. Also for rent.

Madga Schenone
2112 Broadway
New York, N.Y. 10023
Tele: 212-588-5636 - Fax: 212-303-3368
mschenone@bhsusa.com

BROWN HARRIS STEVENS
Established 1873

ELVIS! ELVIS!
Live in Luxury

While Your Crib Makes
You Money!

Plenty of space to Live in
Luxury and to have your
own Recording Studio in
this 10,000 sq. ft. mansion,
Reminiscent of Graceland.

www.melodylandranch.com

MANAGEMENT WANTED

EVANS ROAD. PACIFIC PALISADES

Hidden on private street. across a charming hridge and stream, is a magical wooded setting.
2.5 acre estate property with Mediterranean residence, pool and tennis court.

Extreme privacy, gated and secure. May be sold with 2 adjacent lots - $16,000,000 for 5.3 acres.
$8.490,000.
= 5 Joyce Rey
/01 DWELL BANKER eutive Direc
& Priviews Executive Director

it Coldwell Banker Previews
310-285-7529 - rodeorealty.com L
mail @joycerey.com

THE BRILL BUILDING

1619 Broadway, NYC
by ’?’ j. E”?

Realty Group, Ltd., Agent
David Transom

Tel 212-286-3800

Fax 212-286-4076
Realtygroupltd@aol.com
www.brillbuilding.com

8090 SQ. FI. AVAILABLE NOW

it

COLLECTABLES WANTED TO BUY

WANTED

Music Memorabilia,
Awards, Lyrics,
Posters, Gear.

Autographs.

WWW.LELANDS.COM

TOP $ PAID

For: Cds, Lps Cassettes,
Videos & DVDs

Call (201) 986-0909
Fax (201) 986-7755

(5161 409-9700

MANAGER WANTED

I am a self-made true artist: write,
sing, arrange and ENGINEER my own
songs (really). Self-style and design
my image. I have a substantial fan base
in New York and the surrounding
areas. THE 1HOOK: 1 am sexy, fit and I
can sing! Great dancer! THE CATCH: I
am 30, (but look 26) THE FLAW: Can’t
sell myself-need a manager/attorney.
My styles are - Dance, Urban.
www.NoraMusic.com

HAMPTONS PROPERTY

VOUR OCEAN FRONT ESTATE AWAITS YOLUI

icture yourself amongst the trees, birds and rolling brooks of this
fabulous ocean front estate. Allow yourself to be swept away by
the music of the ocean and endless ocean views. Feel the cool summer
breeze set high on a 30 foot bluff. This is a lifetime opportunity to build
your own private 27 acre estate, located in Montauk, Long Island, New
York. This is the last largest privately owned ocecanfront property
remaining on the East End.

Prestigious Neighbors
Brown Harris Stevens
Call_for_full color brochure

DONNA GERAGHTY DAVID SARGOY
(516) 203-8160 (516) 203-8134

TALENT PUBLICATIONS

Looking for a
recond deal ??

Getting sign2d is very hard to do. But we will
get the recond deal you are [ooking for! Guar-

anteed Savice. Call row to receive your
FREE infoamation.

() gm0 (1]

CDs ¢ CD-ROM » CDR » SHAPED CDs  AUDID CASSETTES

NEED CDs?

the choice is

www. crystaldlearcds.com
DIGITAL MASTERING » ART DESIGN ¢ PRINTING * PACKAGING

COMPLETE
DIREGTORY
OF MUSIG
INDUSTRY
CONTAGTS

ONLY $15.95 -

includes shipping ($18.95 overseas)

Includes: ¢ City by city club directory « Tape/disc services * A&R directory
* Music services directory ¢ Music industry websites  PLUS—Exclusive: How
rising bands get the most out of the internet ® And much more!

ORDER BY PHONE: 800-745-8922
OR ORDER ONLINE: www.orderbillhoard.com
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INFORMATION
@ @4 GROUP

Inside Sales Manager
VNU Business Media publishes over 50 business publications; stages ‘more than 50
trade shows and conferences and operates approximately 200 business-to-business elec-
tronic products. We operate around the globe, covering some of the most powerful
industries in the world including entertainment, retail, media, travel and design.

We currently have a career opportunity in New York for an Inside Sales Manager at Bill-
board Information Group. the internationally recognized voice of the music, video and
home entertainment industries. The Inside Sales Manager will be a seasoned professional
selling our print and web products as well as subscriptions, directorics and conference
registrations via telephone.

The successful candidate must have a thorough understanding of selling by phone and
the ability to manage multiple tasks in a rapidly changing environment. Candidate
must be proficient in all Microsoft applications and ACT! Excellent verbal and writ-
ten communication skills are required. A passion for music and entertainment is pre-
ferred.

Please send resume and a cover leuer including salary requirements to: entertain re-
cruit@vnubuspubs.com or Fax: 646-654-4671. Visit our website: www.vnubusiness-
media.com

Only candidates selected for interviews will be contacted. No phone calls or agencies
please. VNU Business Media offers a competitive salary with excellent benetits.
VNU is an equal opportunity employer.

VIDEO ACQUISITIONS VOLUNTEERS
FT/PT. Established DVD label looking for NEEDED

aggressive acquisitions person with 5+

yrs. music & special interest licensing
experience. Strong contacts and
negotiating skills a must. Reply to:

ACQ195@hotmail.com

If you will be in the Miami area from April
24-29th and would like to volunteer for
the Billboard Latin Music Conference
and Awards, please contact:
Rosa Jaquez bbevents@billboard.com
646-654-4660

NOTICES/ANNOUNCEMENTS

BILLBOARD CLASSIFIEDS MOVE LUXURY REAL ESTATE
TO THE STARS
REACH THE HIGH-POWERED WORLD OF
MUSIC & ENTERTAINMENT

Call Mark Wood - Real Estate Manager
661-270-0798 - Fax: 323-525-2395 Billboard@ musician.org
1-800-223-7524

Reach all the movers & shakers every week through the pages of Billboard

a force in the music/entertainment industry for over 100 years

PROFESSIONAL SERVICES

WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE’LL PRODUCE
YOUR €D, VINYL & CASSETTE PROJECT WiTH THE EXCELLENCE IT DESERVES!

300 .SB.. $775.00
1000 CD $1099.00

D.J. VINYL PROMO

Includes: 1-color booklet &
1-color (D label from print-ready
film, jewelbox, shrinkwrap

Includes: 4-color booklet &
2-color €D label from print-ready
film, jewelbox, shrinkwrap

Che heart

YOO 12" vinve $775.00 additional LP's: $1.30 each e })
500 127 vinvL $1,249.00 reoroer $699.00 o & L \r‘,
1000 12" vinve $1,779.00 reoror - $1199.00 -

PACKAGES INCLUDE: WHITE JACKET w/ HOLE » MASTERING = FULL PROCESSING =
TEST PRESSINGS » 2-COLOR LABELS (stock background) o SHRINKWRAP « QUICK TURN AROUND

Rainbo Records and €assettes
1738 Berkeley St. « Santa Monica, CA 90404 - (310) 829-3476
Fax: (310) 828-8765 * www.rainborecords.com * info@rainborecords.com

ASK FOR OUR FREE BROCHURE!

| -

i wercnorse - FoRSAE

HEAVY DUTY POSTER TUBES
+ End Plugs & UPS Included

ORDER ONUINE
www.yazoomills.com
* 46 Sizes In Stock  cau Tou rree
1-800-242-5216

Park on

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD’s, cassettes
and LP’s as fow as 50¢. Your choice from the
most extensive listings available.
For free catalog call (609) 890-6000.
Fax (609) 880-0247 or write
Scorplo Muslc, Inc. ‘7
P.0.Box A Trenton, N.J. 08691-0020
email: scorplomus@aol.com

» Factory Direct

T-SHIRTS

ol tor Rosk [-sliinie?
Hou've #ound ‘emd

BACIKSTAGE

FASHION

Worldwide Distributors of Licensed:
ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

LISTENING STATIONS

| USTENINGSTATIONS
CD & DVD SAMPLING STATIONS

Nakamichi - world-renowned for
its high-end sound quality, state-of-the-
art design and product dependability in
the music industry.

Standard features for all Nakamichi
Sampling Stations:
* programmable first track
e.informative play counter
< auto standby function
s dbi pro 705 headphones
e other advanced features

R R R R AR X R R R R T LTS

Visit our web site to view our wide
“>yange -of .CD & DVD Sampling
Stafions and merchandising fixtures.

We can customize your order

Voeesescenesesecscsccessecesssssscsscssse ol Su't your Spea Ic needs
dbiinternational : :
Tel, (807) 468-8494 o

MB-K1000 Series Tower ©H

Emajlus at: info@dbiint.com | 5, 10 or 20 Disc Sampling Station 1

in less than 2 sq.ft. of floor space
- Worldwide Distributor of

F ANakamichi’

D & DVD Sampling Stations

www.dbiint

PROFESSIONAL SERVICES
1,000CDs

in full-color jackets for just

59901 -8
Call today for

your free catalog!

1-800-468-9353

www.discmakers.com/bb

O DISC MAKERS®

m

WEBCAST AUC'I"ON
By Order of Vivendi Universal Net USA Group, Inc.

MP3.com, Inc.

March 10 & 11, 10:00am
San Diego (La Jolla), CA
Inspection: March 8 & 9, 9- 5pm,
4780 & 4790 Eastgate Mall, La Jolla

100’ of Servers - Clarion EMC Storoge - 100’ of PG, Notebooks,
Printers - Office Fumiture - (onrennzmry Receplion & Breakroom -
Recording Roorrs: Digital Audio / Video Production & Fdfing « Vintoge
Arcode Games - Artwork - Collectables, Props & More!

Bid live or online!

www.CowanAlexander.com

6;

=~

Napster

Continued from page 6

Of the perceived race with Apple’s
iTunes Music Store to be the first to
expand into the British market, he
says: “It’s fun to be first—and we
would like to be first into the U.K.
market and into Europe. But we don’t
think it’s ‘mission-critical.””

With Napster having recently sold
its 5 millionth download in the Unit-
ed States, Gorog believes the invest-
ment of “in the neighborhood of $100
million” in its relaunch as a legitimate
service last October will result in a
European payoff.

“That investment is highly lever-
ageable,” he says, “so when we talk
about going into the UK., France, Ger-
many, Spain and Italy, it’s all additional
growth we can put onto that invest-
ment we've already made.”

Napster’s European rollout will be
overseen by London-based Leanne
Sharman, who in January was ap-
pointed to the new role of VP of busi-
ness development. Sharman now takes
the additional role of Napster UK. GM
and is currently assembling her UK.
team. She reports to Los Angeles-based
Napster president Brad Duea.

Of intended pricing levels for the
European service, Gorog says: “We
aren’t quite there yet. It will partially
be informed by the rights deals. But
there’s no question we’ll have to be
very attractively priced, |[because]
you're changing consumer behavior.
You're saying, ‘Don’t go to a store and
purchase a physical good; obtain it
electronically.’

“Consumers are going to be look-
ing for value,” Gorog says, “so it’s
critically important we come out of
the gate with a price offering that’s
considered compelling.”

Rose Garden

Continued from page 7

Allen, who put up much of the money
to build the arena. Allen also owns the
National Basketball Assn.’s Portland
Trailblazers, the Rose Garden's pri-
mary tenants. The bankruptcy filing
does not involve the Blazers.

The arena has lost money in
seven of its nine years, not uncom-
mon with public facilities, less so for
private buildings.

“For arenas, it’s certainly not un-
common to lose money, but public
facilities often have a government sub-
sidy that covers operating deficits,”
Isaac explains. “As a private facility, we
have to be profitable. Our business
model is fine, except for the inordinate
amount of debt we carry.”

The Chapter 11 move is geared to
help the company restructure that
debt and prevent lenders from pur-
suing foreclosure.

“Nothing is really changing,
other than we needed to restruc-
ture our debt. Over 11,000 compa-
nies filed Chapter 11 last year,”
Isaac says.
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With a 22%
sales gain,
Casting
Crowns rule
Heatseekers

78

In Singles
Minded: Crow
finishes slow
climb on Adult
Top 40 chart

No Worries

This is the week that record labels and music stores pay the
piper for the glorious album sales that occurred a few weeks
ago, when the Grammy Awards moved to the Sunday before
Valentine’s Day.

That thick sandwich, wrapped around potent opening stan-
zas for Norah Jones and
Kanye West, provided the fat-
test album volume of any
week outside of a November
or December in Nielsen
SoundScan history.

Fun as that was, you knew
that stores would soon hit an
adjustment frame when we
got to the week that corre-
sponded with the week that
4 followed the 2003 Grammys
show, with its later Feb. 23
broadcast date. That day of reckoning is here, as album sales
are down from the same week of the prior year for the first
time since the frame that ended Dec. 21.

The queen of The Billboard 200 illustrates this shift. Jones’
new album easily leads the field by more than a 2-to-1 margin
(281,000 copies, down 29%), actually padding her lead over
runner-up West (132,000 copies, down 33%).

Overthe
Counter

By Geoff Mayfield

gmayfield@billboard.com

Yet Jones cannot compete with her own shadow, as the com-
parable week of last year marked the incomparable increase that
her first album saw after she collected an armload of Grammys.
The 477,000-unit gain that her “Come Away With Me” saw then
was not only the biggest SoundScan increase to follow an
awards-show appearance, it was also the biggest gain by any title
to appear on The Billboard 200 for more than a week or two.

Standing against the sales week that housed last year’s
Grammy spikes, album sales are off by 2.2% from that 2003
frame, but this feels more like a speed bump than a wall.
Album sales to date still lead those of last year by 10.6%.

GETTING COMFORTABLE: We hope the penthouse suits Norah
Jones, because it appears she’ll be there for at least another
week or two.

It appears that next issue’s Hot Shot Debut on The Billboard
200 will belong to hip-hopper Cee-Lo with about 50,000, good
for a start in the top 20.

A big gun that was anticipated for release March 16, the new
album from Godsmack, is now scheduled to hit stores March
23, so the field should be clear for Jones for a while—especially
since it appears her sales are starting to stabilize. She was also
scheduled to play “Saturday Night Live” March 6, which will
give her new album a little air.

Rap rookie Cassidy will street March 16. His label, J, thinks
he could do 150,000 in his first week, but Jones looks as if she

(Continued on page 74)

AIRPLAY / TRENDS / ANALYSIS

Down Week; [YhRh gy Just Joshin’

A Weekly National Music Sales Report

WEEKLY ALBUM SALES
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For week ending 2/29/04.
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On Charts

The “American Idol” phenomenon continues to impact the
Billboard charts, with the third- and fourth-place finalists from
season two scoring with their first solo singles.

Kimberley Locke’s “8th World Wonder” (Curb) is in its sec-
ond week on Mainstream Top 40 and Adult Top 40. On the for-
mer, the track rises 34-31; on the latter, it earns a backward bul-
let, moving 39-40. “8th World Wonder” arrives in stores March
9, so the single will either debut on The Billboard Hot 100 on
airplay alone or enter in a lofty position once sales kick in.

The week before Locke was voted off the show, Josh Gracin
was sent home. The U.S. Marine excelled on the show when-
ever he sang a country song, and this issue he debuts on Hot
Country Singles & Tracks at No. 57 with “I Want to Live”
(Lyric Street).

The run of chart titles by contestants from the second season
of “American Idol” began the week of May 3, 2003, with the
debut of “God Bless the U.S.A.” at No. 4. Credited to American
Idol Finalists, the ensemble included Locke and Gracin, as well
as ultimate winner Ruben Studdard and runner-up Clay Aiken.

This issue, Studdard matches the peak position of his first
hit on Hot R&B/Hip-Hop Singles & Tracks, as “Sorry 2004”
(J) rises 3-2. Last June, his remake of “Superstar” also peaked
at No. 2.

Studdard, Aiken, Locke and Gracin join first-season contest-
ants Kelly Clarkson and Justin Guarini on the list of “Idol”
finalists who have charted in Biflboard. Another second-season
top 12 finalist, Vanessa Olivarez, hasn’t had a U.S. hit, but her
single “The One” peaked at No. 10 in Canada.

Chart
Beat

By Fred Bronson
fbronson@billboard.com

RISE OF ‘RAISE’: Josh Gracin isn’t the only male artist with the
first name of Josh and the initials “J.G.” making chart news this
issue. On the Adult Contemporary tally, Josh Groban collects
his third No. 1, as his cover of Secret Garden’s “You Raise Me
Up” (143/Reprise) advances 2-1.

Groban is 3 for 4, as he previously topped the AC list with “To
Where You Are” and “O Holy Night,” both in 2002. His only
chart entry to miss pole position was “You're Still You,” which
stopped at No. 10 in April 2003.

Groban’s ascension ends a 40-week period where, except for
one Christmas song, the same four songs have ruled the AC
chart. “Drift Away” by Uncle Kracker Featuring Dobie Gray
went to the head of the class the week of June 7, 2003. It has
rotated in and out of the top spot, in a seemingly unending tus-
sle with Shania Twain’s “Forever and for Always,” Matchbox
Twenty’s “Unwell” and Train’s “Calling All Angels.”

‘AIN'TTHE REALTHING: Michael McDonald’s “Motown” album
has proved so successful that he’s already at work on “Motown
2.” Meanwhile, his update of the Nick Ashford/Valerie Simpson
song “Ain’t No Mountain High Enough” moves 12-9, earning a
berth in the top 10 of the Adult Contemporary chart.

It's McDonald’s first time in the AC top 10 in 14 years, since
his “Take It to Heart” peaked at No. 9 in July 1990.
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AMARU 001533 7/INTERSCOPE {12.98 CD) EMI LATIN 96290 16,98 CO}
TRAPT A Trapt 42 R. KELLY A’ Chocolate Factory 1
WARNER BRDS. 48296 (18.98 CD) [H] JIVE 41812/Z0MBA {18.98 CD)
ANTHONY HAMILTON Comin' From Where I'm From 33 DIERKS BENTLEY Dierks Bentley 26
S0 $0 DEF 52107/ARISTA (1298 €O} CAPITOL INASHVILLE} 39814 {12.98/18.98)
AVALON The Creed LEANN RIMES @ Greatest Hits 24
SPARROW 34901 {18.98 CD) CURB 7852 {18.98 €O}
SHANIA TWAIN " Up! 1 3 DOORS DOWN Another 700 Miles (EP) 21
MERCURY 170314/UMGN {12.98 CDI REPUBLIC/UNIVERSAL 001603/UMRG (9.98 CD}
MuUsiQ @ soulstar 13 JUSTIN TIMBERLAKE A° Justified 2
DEF SOUL 001616*/IDJMG (8.98/1298) JIVE 41823/Z0OMBA (12.98/18.98)
KENNY CHESNEY A° No Shoes, No Shirt, No Problems 1 CHER A’ The Very Best Of Cher 4
BNA 67038/RLG {12.98/18.98) GEFFEN/MCA/WARNER BRDS. 73852/WARNER STRATEGIC MARKETING (18.98 CD}
VARIOUS ARTISTS Disneymania 2: Music Stars Sing Disney ... Their Way! 29 COURTNEY LOVE America's Sweetheart 53
WALT DISNEY 891004 {18.98 CO) VIRGIN 91459 {18.98 CD}
DAMAGEPLAN New Found Power 38 SOUNDTRACK Cold Mountain 94
ELEKTRA 62339/EEG (18,98 CD) DMZ/COLUMBIA 86843/SONY MUSIC {18.98 EQ CO)
JOE And Then... 26 COUNTING CROWS @ Films About Ghosts: The Best Of... 32
JIVE 53707/ZOMBA {18.98 CO} GEFFEN 001676/NTERSCOPE (12 98 CD)
2z T - B ROYCE DA 5'9" Death Is Certain 161
Qs PACESE ER -5 KOCH 9500 {18.98 CD) [H]
CASTING CROWNS Casting Crowns 111 PAULINA RUBIO Pau-Latina 105
BEACH STREET 10723/REUNIDN (18.98 €O} [H] UNIVERSAL LATING 002036 (1798 CDJ
RODNEY CARRINGTON Greatest Hits 112 PASSION WORSHIP BAND Passion: Hymns Ancient And Modern 163
CAPITOL [NASHVILLE} 94164 {18.98 CO} SPARROW 83817 (18.98 CD) [M]
R 112 PUDDLE OF MUDD @ Life On Display 20 BIG TYMERS @ Big Money Heavyweight 21
GEFFEN 001080/{NTERSCOPE (8.98/12.98} CASH MONEY 000815"/UMRG {12.98 CD)
114 SOUNDTRACK @ The Lord Of The Rings: The Return Of The King 36 JACK JOHNSON @ On And On 3
REPRISEAWMG SOUNDTRACKS 48521/WARNER BROS. (19.98 CO) JACK JOHNSDN 075012°/UMRG {18 98 €D}
115 SOUNDTRACK You Got Served 34 BRONCO/LOS BUKIS Cronica De Dos Grandes 127
TU.G/EPIC 90744 SONY MUSIC (18 98 £ C0) FONDVISA 35127906 (17 3 CO/OVD)
THE OFFSPRING @ Splinter 30 JOHNNY CASH A American IV: The Man Comes Around 22
COLUMBIA 89026*/SONY MUSIC {18.98 EQ CD} AMERICAN 063339°/LOST HIGHWAY (12.98 CD}
STING A Sacred Love 3 EMINEM A° The Eminem Show 1
A&M 001143/ INTERSCOPE {12 98 €O} WER/AFTERMATH 493290°/INTERSCOPE 18.98/12.98)
MEMPHIS BLEEK M.AD.E. 35 JAMES TAYLOR @ The Best 0f James Taylor 1M
ROC-A-FELLA/DEF JAM 003220* /IDJMG (8.98/12 98} WARNER BROS. 73832/WARNER STRATEGIC MARKETING {18.98 CD)
TRAIN @ My Private Nation 6 Z-RO The Life Of Joseph W. McVey 170
COLUMBIA 86593/SONY MUSIC {18.98 EQ €O) J PRINCE 42635/RAP-A-LOT 4 LIFE {17.98 CO) [M]
BABY BASH @ Tha Smokin' Nephew 48 BOB SEGER @ Greatest Hits 2 23
UNIVERSAL 001258/UMRG (1298 C0) CAPITOL 52772{17.98 €0)
THE CARPENTERS Carpenters Gold: 35th Anniversary Edition 119 AIR Talkie Walkie 61
A&M/UTV 001777UME (21 98) SOURCE 95632°/ASTRALWERKS {19.98 CO)
KYLIE MINOGUE Body Language 42 THALIA Greatest Hits 128
CAPITOL 95645 {18.98 €O} EMI SPECIAL MARKETS 93043/EM LATIN {16.98 CO)
THE BEACH BOYS @ The Very Best Of The Beach Boys: Sounds Of Summer 16 CECE WINANS Throne Room 32
CAPITOL 82710{18.98 CO} PURESPRINGS GOSPEL/IND 90361/SONY MUSIC {11.98 EQ/18.98}
DIXIE CHICKS @ Top Of The World Tour Live 27 ELVIS PRESLEY A° Elvis: 30 #1 Hits 1
MONUMENT/COLUMBIA 90794/SONY MUSIC {1398 EQ €D} RCA 68079*/RMG (12.98/19.98)
YELLOWCARD Ocean Avenue 99 DAVID PHELPS Revelation 176
CAPITOL 39844 (1296 CO} WORD-CURB 85275/WARNER BROS. {14.98 C0) [M]
KELIS @ Tasty 27 GEORGE STRAIT @ Honkytonkville 5
STAR TRAK 52132"/ARISTA (12.98/18.98) MCA NASHVILLE 000114/UMGN (8.98/12.98} o
BROOKS & DUNN @ Red Dirt Road 4 SOUNDTRACK Blue Collar Comedy Tour: The Movie 132
ARISTA NASHVILLE 67070/RLG (12 98/18.98} WARNER BROS. (NASHVILLE) 48424/WRN {18.98 CD)
SOUNDTRACK The Fighting Temptations 19 DIANA ROSS & THE SUPREMES The No. 1's 72
MUSIC WORLD/COLUMBIA 90286/SDNY MUSIC {18.98 EQ CO) MOTOWN/UTV 001368/UME {12.98 CD} o
VARIOUS ARTISTS WOW Hits 2004 51 A PERFECT CIRCLE @ Thirteenth Step 2
PROVIDENT/WORD-CURB/EMI CHRISTIAN 90652/SPARROW (21.93 CD) VIRGIN 80218 {18.98 CO)
PROBOT Probot 68 AMICI FOREVER The Opera Band 74
ROSWELL 30/SOUTHERN LORD {1598 £D) VICTOR 5273%AAL 1898 CD} [H]
FINGER ELEVEN Finger Eleven 123 GODSMACK A Faceless 1
WIND-UP 13058 {16.98 CD} [M] REPUBLIC/UNIVERSAL 067854/UMRG {8.98/12.98)
SOUNDTRACK @ Freaky Friday 19 KELLY CLARKSON A? Thankful 1
HDLLYWOOD 162404 {18.98 CO} RCA 68159/RMG {18.98 €D}
SEAL @ Seal IV 3 STACIE ORRICO @ Stacie Orrico 59
WARNER BROS. 47947 (18.98 COY FOREFRONT 32589/VIRGIN 112.98/18.98) [H]
RASCAL FLATTS A Melt 5 LOS LONELY BOYS Los Lonely Boys 185
LYRIC STREET 165031/HOLLYWOOD {2.98/18.98} OR 80305 (13.98 CD} {M]
JAGGED EDGE @ Hard S STAIND A 14 Shades Of Grey 1
COLUMBIA B7017/SONY MUSIC (12.98 EQ/18.98) FLIP/ELEKTRA 62882/EEG 18.98 COJ
FEFE DOBSON Fefe Dobson 67 REBECCA ST. JAMES Live Worship: Blessed Be Your Name (EP) 187
ISLAND 001244/tDJMG (12.98 CO) [H] FDREFRONT 96643 (9.98 CD}
JEREMY CAMP Carried Me: The Worship Project 102 KEB' MO' Keep It Simple 149
BEC 39613{18.98 CD} [H] DKEH/EPIC 86408/SONY MUSIC (18 98 EQ CD) [H]
AFl @ Sing The Sorrow 5 GAVIN DEGRAW Chariot 103
NITRO/DREAMWORKS 450380°/INTERSCOPE (9.98 €O} J 20058/RMG {11.98 CO) [M] )
TRACE ADKINS Comin’' On Strong 31 VARIOUS ARTISTS The Source Presents Hip Hop Hits Vol. 7 89
CAPITOL {NASHVILLE) 40517 {12.98/18.98) DEF JAM 001614/IDJMG (12.98 CO}
TIM MCGRAW A’ Tim McGraw And The Dancehall Doctors 2 JOHN FRUSCIANTE Shadows Collide With People 191
CURB 78746 (12.98/18.98) WARNER BROS, 48660° (18.98 C0) [M]
LIL JON & THE EAST SIDE BOYZ Partll 37 WARREN ZEVON The Wind 12
BME 2378/TVT {11.98 CD/DVD} ARTEMIS 51156 {18.98 CD)
142 BRAD PAISLEY @ Mud On The Tires 8 LED ZEPPELIN Early Days & Latter Days: The Best Of Led Zeppelin Volume One And Two 116
ARISTA NASHVILLE 50605/RLG (12.98/18.98) ATLANTIC 83619/AG {19.98 CO)
143 VARIOUS ARTISTS WWE Originals 12 MONTGOMERY GENTRY @ My Town 26
WWE RECORDS/COLUMBIA 50831/SONY MUSIC (18.98 EQ CO) COLUMBIA (NASHVILLE) 86520/SONY MUSIC (11.98 EQ/17.98)
144 MICHAEL JACKSON @ Number Ones 13 SOUNDTRACK A The Lizzie McGuire Movie 6
MJUJ/EPIC 88338/SONY MUSIC {12 98/18 98) WALT DISNEY 860080 (18.98 CD}
145 §rd ALAN JACKSON A*? Greatest Hits Volume Il And Some Other Stuff 1 KEM Kemistry 90
ARISTA NASHVILLE S3097/RLG (12.98/1.98) MOTOWN 067516/UMRG (8.98/12.98) [M]
;@ 146 DAVID BANNER MTAZ: Baptized In Dirty Water 69 ROONEY Rooney 125
SRC/UNIVERSAL 001720*/UMRG {32.98 co} GEFFEN 000242/INTERSCOPE (3 98 CO) [H])
147 MATCHBOX TWENTY A’ More Than You Think You Are 6 SOUNDTRACK Pixel Perfect (EP) | 133
MELISMA/ATLANTIC 83612/AG (12.98/18.98) WALT DISNEY 861056 (7 98 C0)
| DISTURBED/CHEVELLE/TAPROOT/UNLOCO Music As A Weapon Il 148 JOE NICHOLS @ Man With A Memory 72
REPRISE 48620/ WARNER BRDS. {18 98 CO} UNIVERSAL SOUTH 170285 (8.98/12 98} [M]
149 JASON MRAZ @ Waiting For My Rocket To Come 55 BETTE MIDLER @ Bette Midler Sings The R y Cl y Songbook 14
L EKTRA 62829/EEG 12 98 CO} [H] COLUMBIA 90350/SDNY MUSIC {18.98 EQ CD}

® Albums with the gieatast sales gains this week. @ Recording Industry Assn. 0f America {RIAA) certitication for net shipment of 500,000 album units (Gold), A RIAA certification for net shipment of 1 million units {Platinum). @ RIAA certfication for net shipment of 10 milfion units {Diamond). Numeral fullowm%PIatinUm or Diamond
symbol indicates album’s muiti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments bEthe number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units (Oro). A Centification of 200,000 units {Platino}. A Centification of 400,000
wiits (Mult-Platino). *Asterisk indicates LP is available. Most tare prices, and CD prices for BMG and WEA labeis, are suggested lists. Tape prices marked EQ, and all other CD prices. are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s Jargest unit increase. Pacesetter indicates higgest
percentage growth. Heatseeker Impact shows albums removed trom Heatseekers this week. [M} indicates past or present Heatseeker title. © 2004, YNU Business Media, Inc., and Nietsen SoundScan, Inc. Al rights reserved.
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w1 Billboard” TOP INTERNET ALBUM SALES .

5" Bilboord TOP SOUNDTRACKS.

Sales data and internet sales reports compiled by x .
. Nielsen 2 1 Sales data compiled by x )
ol o SoundScan % 5 B Nielsen
= mE = [ SoundScan
E ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ] E 3 TI TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
5 s¥: NUMBER 1 5842 3 Weeks At Number 1 ! | NUMBER 1 1 Week At Number 1
1 K l | NORAH JONES sLue noTE 84600 Feels Like Home 1 n N | THE PASSION OF THE CHRIST INTEGRITY 83012/SONY MUSIC
=88 | SOUNDTRACK INTEGRITY 8301 250NY MUSIC The Passion Of The Christ | 19 2 B g 50 FIRST DATES MAVERICK 48675/ WARNER BROS
S8 3 U INDIGO GIRLS =ricoumssony wusic All That We LetIn 66 (3 14 | CONFESSIONS OF A TEENAGE DRAMA QUEEN HOLLYWDOO 162442
4 .| JOSH GROBAN A’ 143/REPRISE @450 WARNER BROS - Closer ] 24 Z | .| BARBERSHOP 2: BACK IN BUSINESS INTERSCDPE 001945
5 | EVANESCENCE A* wino-up 13053 Fallen 4 L8 3 | . | THE CHEETAH GIRLS (EP) A WALT OISNEY 860126
- 1 OUTKAST A° arizmasoizs* Speakerboxxx/The LoveBelow | 7 | [ 6 J14 | | DIRTY DANCING: HAVANA NIGHTS J STISBIRMG
78 & || | NORAH JONES A® BLUENOTE 388" [M] Come Away With Me ] v 5 || QUEER EYE FOR THE STRAIGHT GUY CAPITOL 95812
i m MELISSA ETHERIDGE 1s.aN0 001822100M6 Lucky 48 .8 7 | | TUPAC: RESURRECTION A AMARU 001533*/INTERSCDPE
11 | SARAH MCLACHLAN A’ anistasiso Afterglow azF B 5 | | THE LORD OF THE RINGS: THE RETURN OF THE KING @ REPRISE/WMG SOUNDTRACKS 48521/WARNER BROS
10 K | SHERYL CROW A’ asmooiszi/inTeRsCopE The Very Best 0f Sheryl Crow 10 LB & | || YOU GOT SERVED TU.G/EPIC 30744/SDNY MUSIC
110 | BERLIN PHILHARMONIC (KARAJAN) o6 smunivessec cassics shove Karajan Conducts Tchaikovsky: 6 Symphonies - Concertos - 3 Ballet Suites - 11 10 -_# THE FIGHTING TEMPTATIONS MUSIC WORLO/COLUMBIA 90286/SDNY MUSIC-
Tj2_ 4 | JONATHA BROOKE 8AD D0G/VERVE001754VG [H] Back In The Circus - 12 Kl ,'.,._.. FREAKY FRIDAY @ HOLLYWODD 162404
hERE 10 HARRY CONNICK, JR. coLumeIa 90551/SONY MUSIC Only You 18 13 KR COLD MOUNTAIN DMZ/COLUMBIA 86843/SDNY MUSIC
19 KENNY CHESNEY  sna 58501/RLG _When The Sun Goes Down 5 14 kk§ BLUE COLLAR COMEDY TOUR: THE MOVIE WARNER BROS. (NASHVILLE) 48424/WRN
15 K] __ MICHAEL MCDONALD A  MOTOWN 000851/UMRG Motown 37 15 [ THE LIZZIE MCGUIRE MOVIE A WALT DISNEY 850080
14 ._ .. | DAVID PHELPS wORD-CURS 862/ WARNER BROS [H1 N Revelation 176 14§ PIXEL PERFECT (EP) WALT DISNEY B51056
Fll | VIENNATENG wsrioo Warm Strangers - £5217 | | LOST IN TRANSLATION EMPERDR NORTON 066"
A8 B | GEORGE HARRISON  0ARK HDRSE 97051/CAPITOL i The Dark Horse Years 1976-1992 - m 22 e DIRTY DANCING: ULTIMATE DIRTY DANCING RCA 55525/BMG STRATEGIC MARKETING GROUP
17 W __[ MAROONS A 0CTONE/) 5000RMG [H] Songs About Jane 1 19 B SOMETHING'S GOTTA GIVE COLUMBIA 3081 1/SDNY MUSIC
20 | PUNCHLINE ruBE£D BY RAMEN 12066 Action == 2{! 24 | | OBROTHER, WHERE ART THOU? A LDST HIGHWAY/MERCURY 170068/10JMG
Y0012 || NO DOUBT & renscoreoonss The Singles 1992-2003 | 31 “1l 15 | | THE LION KING 1 1/2 (EP) WALT DISNEY 861045
2‘2‘ RICK SPRINGFIELD e ink 99999 Shock/Denial/Anger/Acceptance - 2! 20 CHICAGO A’ EPIC 87018/SONY MUSIC
Sl 18 DIDO A aristas013° Life For Rent 49 23 b A WALK TO REMEMBER @ - EPIC 86311/SONY MUSIC
il 13 | KANYE WEST  F0C-A-FELLA/DEF JAM002030°/IDJMG The College Dropout 2 20 B3 PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL WALT OISNEY 850089
5 ‘B . JULIAN BREAM VICTOR 63713/BMG CLASSIES The Ultimate Guitar Collection Volume 2 - 25 19 LOVE ACTUALLY @ J 56760/RMG

Top Internet Album Sales reflects physical albums ordered through internet merchants, based on data collected by Nielsen SoundScan. Unlike most illboard album charts, catalog titles are included on the Internet and Soundtrack charts. ®Albums with the greatest sales gain this week. @ Recording Industry Assn.
0Of America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units (Platinum). € RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets.
and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Oro.) A Certification of 200,000 units {Platino). A2 Certification of 400,000 units (Multi-Platino}. *Asterisk indicates vinyl
available. [M] indicates past or present Heatseeker title © 2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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3 Doors Down 45, 155 Johnny Cash 167

50 Cent 80 Casting Crowns 111
Trace Adkins 139 é‘; Chaf;@ 17

AFl 138 K er e 5 107
Christina Aguilera 88 enry Chesney 5,
Clay Aiken 74 Chingy 13

Air 172 Kelly Clarkson 183
Gary Aflan 98 Coldolay 71

Amici forever 181
Audioslave 76
Avalon 104
Avant 42

Baby Bash 120
David Banner 146
The Beach Boys 123
Dierks Bentley 153 148

Big Tymers 164 o .
Black Eyed Peas 47 el e

Counting Crows 160
Sheryl Crow 10

damageplan 109
The Darkness 38
Gavin Degraw 189
Dido 50

Harry Connick, Jr. 18

Disturbed/Chevelle/Taproot/Unloco

Evanescence 4

R. Kelly 92,152

Bette midler 200

. Kem 196 Kylie Minogue 122
e Alicia Keys 27 Keb' Mo 188
John Frusciante. 191 Kid Rock 84 Montgomery Gentry 194
Kidz Bop Kids 34 Jason Mraz 149
Godsmack 182 Beyonce 21 Musiq 106
Good Charlotte 87 Korn 89 Nelly 83
Josh Groban & Kutless 97 H

G-Unit 23

Anthony Hamilton 103
Hoobastank 61

Incubus 20
Indigo Girls 66
Intocable 151

Alan Jackson 30, 145
Michael Jackson 144
Jagged Edge 135
Jay-Z 28

Led Zeppelin 193

Murphy Lee 79

Lit Jon & The East Side Boyz 67,
141

Limp Bizkit 78
Linkin Park 35, 94
Los Lonely Boys 185
Lostprophets 46
Courtney Love 158
Ludacris 24

Joe Nichols 199
Nickelback 15
No Doubt 31

The Offspring 116
Stacie Orrico 184
OutKast 7

Brad Paisley 142

Passion Worship Band 163
A Perfect Circle 180

David Phelps 176

Elvis Presley 175

Royce Da 5'9" 161
Paulina Rubio 162

Tupac: Resurrecton 101
You Got Served 115
Britney Spears 14

Luther Vandross 59
VARIOUS ARTISTS

Seal 133 Staind 186 2004 Grammy Nominees 29
Sean Paul 85 Rod Stewart 60. 100 Disneymania 2: Music Stars Sing
Bob Seger 171 St?ng 1“137 ' Disney ...Their Way! 108

Simpte Plan 82 Fired Up! 64

Jessica Simpson 16 T:szeg‘t:gnset' J6a3mes 187 Now 14 32 _ .
SOUNDTRACK Story Of The Year 65 B

50 First Dates 40
Barbershop 2: Back In Business

Switchfoot 68
Tantric 56

Blue Collar Comedy Tour: The
Mavie 178

The Cheetah Girls (EP) 57

Cold Mountain 159
Confessions Of A Teenage Drama
Queen 51 T
Dirty Dancing: Havana Nights 62 )

Thalia 173

George Strait 177
Ruben Studdard 22
54 Keith Sweat 58

James Taylor 169
Three Days Grace 96
70

ustin Timberlake 156

WOW Gospel 2004 72
WOW Hits 2004 129
WWE Originals 143

Kanye West 2

Westside Connection 52
The White Stripes 81
CeCe Winans 174

Yeah Yeah Yeahs 73
Yellowcard 125

I EX Drag:On 91 Jet 48 Haroonom Probot 130 The Fighting Temptations 128 13jy 119 Ying Yang Twins 44
Blink-182 41 § matchbox twenty 147 Freaky Friday 132

. Hilary Duff 33 Joe 110 Puddle Of Mudd 113 A - . Trapt 102 Young Gunz 3
Bronco/Los Bukis 166 Jack Johnson 165 John Mayer 99 The Lizzie McGuire Movie 195 Trilville/Lil Scra 12
Brooks & Dunn 127 Eagles 75 Norah Jones 1. 26 Martina McBride 86 Rascal Flatts 134 The Lord Of The Rings: The Return Josh Turner 36ppy Z-Ro 170
Michael Buble 150 Eamon 9 Juvenife "55 ! Michaei McDonald 37 Red Hot Chili Peppers 90 Of The King 114 Shania Twain 105 Warren Zevon 192
Jeremy Ca 137 Missy Elliott 77 Tim McGraw 140 LeAnn Rimes 154 The Passion Of The Christ 19 Twista 8
el Cgrpe,’;‘grs 121 Eminem 168 Toby Keith 25, 93 Sarah Mclachlan 43 Rooney 197 Pixel Perfect (EP) 198 !
Rodney Carrington 112 Melissa Etheridge 49 Kelis 126 Memphis Bleek 118 Diana Ross & The Supremes 179 Queer Eye For The Straight Guy 95  Keith Urban 69
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Continued from page 71

will still be above that level when
we get there.

Meanwhile, this issue’s Hot Shot
Debut on the big chart and Top
R&B/Hip-Hop comes from Young
Gunz, a rap duo from the “State
Property” franchise.

With 127,500 copies sold, it
enters the R&B list at No. 1 and
The Billboard 200 at No. 3.

THE BIG SCORE: The movie led the
box office, selling $122 miilion in
tickets from its bow Ash Wednesday
through its first weekend on
screens, and has been the most-
talked-about film in the media for

the past two or three weeks.
Consequently, it is not a huge sur-
prise to see the score from the Mel
Gibson-directed “The Passion of the
Christ” open to significant numbers.
On first-week sales of 50,000
copies, the soundtrack enters The

Billboard 200 at No. 19. The title
is also No. 1 on Top Soundtracks
and on Top Christian Albums.
Almost 27% of its sales comes

from Christian bookstores.

The bow represents the biggest
start by a film score, either for
Nielsen SoundScan sales or by Bill-
board 200 rank, since “Star Wars
Episode II: Attack of the Clones”
entered at No. 6 with 73,000 copies
sold in the issue dated May 11, 2002.

Hollywood also shines its flood-
light on the big chart’s Greatest
Gainer, as “Dirty Dancing: Havana
Nights” hit theaters the same week-
end that “Passion” arrived.

The soundtrack thus jumps 176-
62 as its sales almost triple (up
184%). The sequel to the popular
1987 film opened at No. 5 on the
box-office roll call on $5.8 million in
ticket receipts.

CROWING GLORY: A 22% gain over
prior-week sales wins Pacesetter
honors on The Biliboard 200 for
Christian act Casting Crowns, a
flurry that also moves its self-titled
album to No. 1 on Top Heatseekers.

Lead track “If We Are the Body”
peaked at No. 3 in November on bill-
board.com’s Hot Christian Adult
Contemporary chart and still pulled
2.7 million listener impressions
during the tracking week. That song
remains at No. 3, while follow-up
“Who Am I” wins that chart’s Hot
Shot Debut at No. 35.

The album has posted sales gains
in seven of the past eight weeks.
“Casting Crowns” has sold 191,000
to date. Its home market, Atlanta,
has been its biggest sales cluster to
date, accounting for more than
9,500 copies.

STILL BOPPING: I was among those
who thought that the latest Kidz
Bop Kids title would break the
series’ own record for the highest
Billboard 200 start by a non-sound-
track children’s album.

Instead, “Kidz Bop 5” sells about
6,000 less than the previous edition
did when it bowed at No. 14. And,

with this week feeling stronger than
the one that ended Aug. 17—when
“Kidz Bop 4” hit stores—that short-
fall makes a big difference in rank.
On 35,000 copies, the new title
enters at No. 34.

Had the new one matched the
first-week sales of “Kidz Bop 4” in
this particular week, it would have
opened at No. 27. The new album’s
opening total would have meant a
debut at No. 21 in the week that the
previous edition arrived.

Razor & Tie thinks the album
will end up matching the sales to
date of the prior edition, which has
moved 518,500 copies, according to
Nielsen SoundScan, since its
release last summer.

Label co-founder Cliff Chenfield
says hip-hop compilation “Tha
Down Low” is on target to start
above 30,000 copies, which he notes
would mark the fourth time this
year that a Razor & Tie album start-
ed with a number that large.
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Sales dat iled b Sales data compiled by | ® ] °
g 5 § ales data compited by I\ e TEer = 5 § I\ Nielsen 5 § Sales data compiled by I\ Nielsen
= =z B SoundS: =
= Bl ARTIST SoundSean  ro | PENZ | €| | armst OUnaSEan  Tite B | €| | arust SoundScan iy
= EEE IMPRINT & NUMBER/DISTRIBUTING LABEL 2R IMPRINT & NUMBER/DISTRIBUTING LABEL S |3 | IMPRINT & NUMBER/DISTRIBUTING LABEL
=Rg NUMBER 1 4 Weeks At Number 1 x st NUMBER 1 /GREATEST GAINER =121 Week At Number 1 E Py NUMBER 1 7 Weeks At Number 1
1 {1 JOSH GROBAN A’ 2|5 CASTING CROWNS Casting Crowns
L 2 14/REPRISE 48150/ WARNER BROS. (18 95 D) [H] B et n BEACH STREET 10733/REUNION 118 38 CO) f=ow b e S c\f{[ﬁﬂﬂfﬁo’frﬁ mgys ° PRSIy ErSther
2 EBF THE BEATLES A°® 1 2 EEE FINGER ELEVEN Finger Eleven 204 LIL JON & THE EAST SIDE BOYZ A Kings Of Crunk
k 1 APPLE 29325/CAPITOL {12.98/18.98) g WIND-UP 13058 {16.98 CD} BME 2370*/TVT (13.98/17.98}
01 54 MERCYME A Almost There a 3 (1 JEREMY CAMP Carried Me: The Worship Project 3|2 PROBOT Probot
e, INO 86133/CURB {16.38 CD) [H] ' BEC 39513 (1898 CO ROSWELL 30°/SOUTHERN LDRD (1598 C0)
136 HN MAYER A° Room For S o % B 4 |5 | | LIL JON & THE EAST SIDE BOYZ Part Il
.AJWOARE/CULUMBIA 85293*/SONY MUSIC (7.98 EQ/:8.98) [H] oom For quares ) DA‘:g'T SHOT DEBUT ”nl\ . BME 2378/TVT {11 98 CD/DVD)
5 BB LINKIN PARK a° [Hybrid Theory] o R BeStl 12 emain J%= HOT SHOT DEBUT :J%
gn | .
s BE BOB MARLEY AND THE WAILERS 4°  Legend | §.° 4 PASSION WORSHIP BAND  Passion: Hymns Ancient And Modern | |2 R pESthIC Resi
TUFF GONG/ISLAND 548904/10JMG {8.98/12 98)
7 BB BOB SEGER & THE SILVER BULLET BAND A" Greatest Hits o ZRO v atorsure iyscine Life Of Joseph W. McVey $: GREATEST GAINER :$
98/15
> 619 M LOS LONELY BOYS Los Lonely Boys
7 | 3 MARTINA MCBRIDE A’ Greatest Hits | §7 A a7 N Revelation OR 30305 (1338 €01 (M1
1 RCA NASHVILLE 67012/RLG (12.98/18.98} i 08. 113 5 3 WARREN ZEVON The Wlnd
(I 10 |17 PINK FLOYD @ Dark Side Of The Moon | §.2 .18 [10 LOSILONEEVIBONS Los Lonely Boys ARTEMIS 51156 (1898 CD)
ERLL WL T2 RS R e 8 RICK SPRINGFIELD Shock/Denial/Anger/Acceptance
10 kBN KID ROCK & Cocky eep imple RED INK 99999 (16.98 CO)
LAVA 83482°/AG (12.98/18.98} OKEH/EPIC 86408/SONY MUSIC (18.98 EQ CO) - 7 8 SIMPLY RED Home
11 |10 ROD STEWART ®  The Very Best Of Rod Stewart | Jii]| ¢ |8 GAVIN DEGRAW Chariot SIMPLYRED.COM 0001RED INK (1855 CDI
WARNER BROS 78328 (12.98/18.98) I JL20058/BMGLI1 .98 £D) 13 16 THE POSTAL SERVICE Give Up
P 13 (12 KENNY CHESNEY A° Greatest Hits m JOHN FRUSCIANTE Shadows Collide With People SUB POP 595 {14.98 CO) [H]
j BNATIUTGRLG 28810361 ARNER ERS. w80 11998 C0) 11 ORGY Punk Statik Paranoia
13 EPARE JOHNNY CASH A 6 Biggest Hits | it 5 |12 ROONEY reasc Reoney pla214ss £0)
(EGACY/COLUMBIA INASHVILLE) 69739/SONY MUSIC (758 En/nsa) EEFEN00022/INTERS CORENI9'391cO) 12 TONY TOUCH The Piecemaker 2
14 EVARY) TIM MCGRAW A° Greatest Hits Wk 13 (15 ﬁﬁﬂmﬂmﬁwmz 2ssco Drunk In Public TOUCH ENTERTAINMENT 9547*/KOCH (18.88 CD)
CURE 77870 125H16456] | 12 [15 [~ ‘| DASHBOARD CONFESSIONAL® A Mark, A Mission, A Brand, A Scar
@ 18 126 METALLICA ¢" Metallica m LOS RIELEROS DEL NORTE 20 Anos De Fuerza Nortena | VAGRANT 0385 (1898 CD)
: ELEKTRA 6H13"EEG 11199179 OISR UL L O 14]14 | © | SOUNDTRACK Lost In Translation
Ty 17 |22 C &° Back In Black @f xﬁfhu‘us“zg'(\llmcm Van Hunt EMPERDR NORTON 7068° 117.98 €D}
1 LEGACY/EPIC 80207°/SONY MUSIC. {18 88 EQ €D} 15 EN VOGU Soulflower
17 E3EE FRANK SINATRA @ _ Classic Sinatra: His Great Performances 19531960 | |.1¢ NELLIE MCKAY Get Away From Me FUNKIGIRL/BEAT EXCHANGE 5276/33RD STREET. (156 £01
1 CAPITOL 23502 (11 98717 98) COLUMBIA 50564/SONY MUSIC. {12.98 EQ €D) s EERETS VARIOUS ARTISTS Crunk And Disorderly
819 (20 SHANIA TWAIN ¢° Come On Over | B17417(24 SHINEDOWN o Leave A Whisper
MERCURY 536003/UMGN (8.98/12.98) 10 |— ROB Neighborhood Music
19123 |18 CELINE DION 4° All The Way...A Decade Of Song | Jibi{12(19 THE POSTAL SERVICE Give Up SRS TARSITSH 1536 0} W)
550 MUSIC/EPIC 63760/SONY MUSIC {12.98 EQ/18.98) 18 DEICIDE Scars Of The Crucifix
PLl 20 (23 KID ROCK @' Devil Without A Cause | | 7422 (27 | | JEREMY CAMP Stay EARACKE 213 (18 COM ]
TOP DOG/LAVA 83119%/AG {12.98/18 98) [H] | = 16 (12 MINDY SMITH One Moment More
21 I3 COLDPLAY &° Parachutes | §20. JONATHA BROOKE Back In The Circus VANGUARD 19716 {1258 0| [M]
NETTWERK 30162/CAPITOL (119817 98 [H] BADODGIVERVEI001254VGE12 8ICO) 20 CANNIBAL CORPSE The Wretched Spawn
22 1 22 25 QUEEN A7 . 21 10116 DAMIEN RICE o MEVAL BLADE 14469 {18.98 CD) [H]
e bl s ] DRMVECTOR S8507WARNE BROS. (1536 C0I 17 18 JOHNNY VICIOUS Ultra.Trance:3
9 |— LIL RO Neighborh f ULTRA 1180 (19,38 CD) [H]
. $ GREATEST GAINER $ 2 L0 By eighborhood Music 1519 Wl ANI DIFRANCO ET—
6" 28 |27 PRINCE @ The Very Best Of Prince vk 19113 AVI BAL Buleri RIGHTEQUS BABE 034 116.58 CO)
\WARNER BROS. 74272 (18.98 COJ a VDALE oozng/lmvssnsnmwu 11598 CO) wlena 18 [17 THE SHINS Chutes Too Narrow
(2427 {48 | MICHAEL JACKSON Thriller | §24] DEICIDE Scars Of The Crucifix (TR G
EPIC 6607%/SONY MUSIC (12 98 EQ/18.98) EARACHE 273 {16.98 CO) 24123 (20 AMEL LARRIEUX Bravebird
P30 25 (33 LARRY THE CABLE GUY Lord, | Apologize | |25 )29 |23 LA OREJA DE VAN GOGH Lo Que Te Conte Mientras Te Hatias La Dormida BLISSLIFE D001 {165 CO)
ARK 21 810076 (18.98 CD) SONY DISCOS 70451 {15.98 EQ COJ 8 | — THE CASUALTIES On The Front Line
13 26 |44 SYSTEM OF A DOWN Toxicity | L] 14 |11 MINDY SMITH One Moment More SIDEONE DLYMY 71245, 288 COMM)
AMERICAN/COLUMBIA 52240°/SONY MUSIC 11238 EQ/18.98) VANGUARD 79736 (16 38 CO) M 22|34 COHEED AND CAMBRIA  In Keeping Secrets Of Silent Earth: 3
¥ 24 |28 BROOKS & DUNN A° The Greatest Hits Collection | [27) CANNIBAL CORPSE The Wretched Spawn EOUAL SION 12 8201
ARISTA NASHVILLE 18852/RLG (12.98/18.98) METAL BLADE 14469 (12.98 CD) 24 |45 FALL OUT BOY Take This To Your Grave
PN 30 |32 N Gold - Greatest Hits | ¥ 15 |22 JOHNNY ViCIOUS Ultra.Trance:3 FURLED BYRAMEN 1) 12 €01 M)
POLYDOR/UNIVERSAL 517007/UMRG (12 38/18.98} | ULTRA 1180 {19.98 CD) 20|22 | - | DEATH CAB FOR CUTIE Transatlanticism
29 EXRED ALAN JACKSON A° The Greatest Hits Collection | P12 24 |18 JUANES o Un Dia Normal e
ARISTA NASHVILLE 18801/RLG {12.98/18.98) | SURCO 017532/UNIVERSAL LATING (16.98 CO} ‘19 |27 DIZZEE RASCAL Boy In Da Corner
| XL 10600°/MATADQR (16,98 CD) [H]
VARIOUS ARTISTS  The Most Relaxing Classical Album In The World...Ever! KVl 16 |17 H I R
@ CIRCA 4830/VIRGIN (19 98/22.98) 8 e i JIMIh'AVVIFRANKS/UNIVERSALDﬂMZS/UMRG (12.98 CD) ReorbladE REMAEE o8 21|33 TAKING BA(}}(]SUNDAY Tell All Your Friends
VICTORY 176 {12.98 CD} [H|
KA 36 | — PEARL JAM T ER M 25 |29 GRUPO MOJADO 20 Greatest Hit
EPIC 47857 uo.samm.sa)[u] W UNIVISION 310235/UG {17.98 CD/OVD) et 29 |31 JgQN S/EEQ)SA'I('IAN . Coleccion De Oro
M T 12887/BALI 8.9813.98|
kPBl 43 |42 NICKELBACK A° Sil Side U Me A 53
ROADRUNNER 618485/IDJME (12.98/18.98) L% t2 B @ (?l#i??%ﬁ (!gg!:-nL)Y EakElE 20y 30 [— fiFd TREYL(J oo Suicide Notes And Butterfly Kisses
el VICTDRY 177 {15 9 H
33 EYAE SIMON & GARFUNKEL @ & — THE CASUALTIE Front Li
COLUMBIA 31350/SONY MUSIC m&ewngr:mon R e e et S L ’ SII!‘E‘ONE OUMMY 71243 (1z§a co) el A3 e 26|23 ;I;IC'LED\C/&écLTllngquEL\l e Bows & Arrows
48680° .
50 [— LYNYRD SKYNYRD A The Best Of Lynyrd Sk
(34) UNROSCINTRD & The et Ofyyd Sy 0h ety Mot The il Colecti (34139 |50 BYRONCAGE Byron Cage | FF7F GOD FORBID s T
LM 21 (19 MICHAEL MCDONALD  Th Of Michael McDonald A »
wmﬁuzn AEL 76%43/?91|NU iDL e Very Best ichael McDona 35 yaRwi 5&%5%@&?3%5@% THE FAMILY BAND  Unclassified 27 126 | %5;,’5”3%,51’ Seasons
RRY W i i 1 K-
LW 35 |16 Eécurszzznse/mn{sﬁsﬁnzﬂs; All Time Greatest Hits @ ‘ g&ﬁég&smﬂgg’%ﬁ) 20 Exitos Con La Fuerza Duranguense s EIECNE !lﬁ;ﬁﬂﬂfgeaﬂlﬂgsm Just Because I'm A Woman: Songs Of Dolly Parton
Ky 46 |45 EMINEM A° The Marshall Ll
¥ .| WEB/AFTERMATH 490629"/INTERSCDPE {8.98/12.98) v arsha Mathers 3 37 18 9 58:{/2{0[895'”5533?05 AL Welcome Interstate Managers 33 |— GREQiXEI”mw 130.98 CD) [H] BUddha Bar VI
<IN 39 (29 || JOURNEY @" J 's Greatest Hit itch :
it cmumsmwsa/st% musc asseanean oY © Jreatest Hits 38 K : '51!;\’/’\%0’;!65'5{%%5’?&9&/1198) - il SR 38140 | — : m#ﬁuﬂ»fzz%ﬁjmgé![m The Best Is Yet To Come
k-l 42 |34 JOHN LENNON @ Ve John L F i . 7 :
i PARLUPHOEJE2\BN'/CAFITDEe(?p%“SLSe&gend ~ The Very Best Of John'Lennon bl 28 |20 g}';g;;gg uaEsiPcE)N Love, Peace & Happiness 31|28 | L) %E&OA(EQLB'I;D) Elocation
40 Kipp2 AL GREEN Greatest Hit ingi 0
i HI/THE RIGHTSTUFFQMO/CAPITUL £10.98/17.98) reates s 40 34 37 \YE;SV'&C?IZ‘ENZWMIS\‘(AVEE&H.SH} B"nglng It A" Together FJASI))E:D NATENSAZZBO (18.98 C0O) Get Ins.de
GUNS N' ROSES ¢° A tite F i 1 -— i
e s, "\PPetitelForDestruction || gl 31 T D ) i VIENNA TENG Warm Strangers
WILLIE NELSON a Bi t Hit. X i 3
o LEGACV/CULUMB\EA (NASHVILLE) 63322/SONY MUSIC {7.38 Eﬂ/llss)é ‘ggest Hits fzﬁkéms (lZ.IJJIP Crashings ¥ k&%}'ﬁﬂlﬁ‘ﬁ%@&ﬂ(lw MBAZOY Raizeliouris it HighenliNenjukels
(RN 37 (— | 5| INCUBUS A Morning Vi JOSHUA BE ioli 4 i
. lMMonmUmcaszﬂ /SONY MUSIC (12.98 EQ/18.98) = s SU?VSCLASSICALB'ISB&I%DNV MUSIC {1898 £Q CO} Romance Of The Vielin 34137 MA&SENHE%%E‘ESCD/DVD)[H] BtehIZNIegEthey
| DISTURBED a The Sick iaj .
m ! gL DISTURBED A . ] e Sickness ssmngému?;fu%mm De Viaje 441 : _ ¥$§!8¥EQQ§TISTS Blood Sweat And Ten Years
=-1-1| THE BEATLE T P k P
LW 29 (37 3 8 THE BEA /CAPITSDL$1 m”gt epper's Lonely Hearts Club Band CEM 20 |35 E!ﬁﬁfnﬁﬁ%sﬁm Boy In Da Corner 37 (36 L ;I;IEESXV(!SSDL)[E% Yummy Yummy
POISON Greatest Hits 1986-1996 LW 26 143 TAKING BACK SUNDAY Tell All Your Friends 46 | PLANET ASIA The Grand Opening
CAPITOL 53375 (7 98/11.98} VICTORY 176 (1298 D) AVATAR 10307* {14.98 CD}
| DEF LEPPARD A° Vault - Greatest Hits 1980-1995 m ALEX UBAGO Fantasia O Realidad 4 35|30 2PAC Nu-Mixx Klazzics
e MERCURY 528718/IDJMG (11.98/18.98} WARNER LATINA 61342 {17.98 CD} DEATH ROW 9530/KDCH {18.98 CD}
@ PHIL COLLINS A’ ...Hits 48 KL | JOAN SEBASTIAN Coleccion De Oro 36|24 | -1 | THE FLATLANDERS Wheels Of Fortune
FACE VALUE/ATLANTIC 83139/AG (10.98/17.98} I < | MUSART 12887/BALBDA {8.88/13.98) NEW WEST 6049 (18.98 CO} [H]
CUM 40 (50 | <!l THE BEATLES Abbey Road 49 KA EYU Suicide Notes And Butterfly Kisses 0832 |35 1 7 | ICED EARTH The Glorious Burden
y
— APPLE 46446*/CAPITOL 1]2,9_8/15 98) 3 VICTORY 177 (15.98 CD) STEAMHAMMER/HUNTER 74970/SPV (17.98 CO} [H]
(50} - ' | JACK JOHNSON & Brushfire Fairytales | §50) CHRIS RICE Run The Earth, Watch The Sky 4343 | LACUNA cOIL Comalies
e ENJOY 850994°/UMRG (18 36 €O} [W] ROCKETOWN 20001/Z0MBA (18.38 CO) L | CENTURY MEDIABIG0 (1698 cOI [H]

Catalog albums are 2-year-oid titles that have fallen below No. 100 on The Billboard 200 or re-issues of older albums. Total ! Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Atbums. The Heatseekers chart lists the best-selling albums by new and developing artists, defined as those who have never
1t Albums are current titles that are sold via independent distribution, including those that are fulfilied via major branch distributors. @ Albums with the great-

est sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Biamond symbol indicates album’s multi-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muttiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Dro). A Certification o* 200,000 units {Ptatino). A Certification of 400,000 units (Mutti-Platino). *Asterisk indicates vinyl LP is available. Most
tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesa e prices. Greatest Gainer Shows chart's largest unit increase. [H] indicates pastor present Heatseeker title. © 2004, VNU Business Media, inc., and Nielsen SoundScan, Inc. Afl

-appeared in the top 10C of The Billboard 200. !f a Heatseekers title reaches that level, it and the act's

rights reserved.
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> Sales data compiled by ®
i I\ Nielsen
& SoundScan
3 ARTIST IMPRINT & NUMBER/DiSTRIBUTING LABEL Title
t¥: NUMBER 1 %% 3 Weeks At Number 1
1 KEB' MO’ Keep It Simple
OKEH/EPIC 85408/SONY MUSIC [H]
2 STEVIE RAY VAUGHAN AND DOUBLE TROUBLE The Essential Stevie Ray Vaughan And Double Troubie
LEGACY/EPIC 85423/SONY MUSIC
] SOUNDTRACK Martin Scorsese Presents The Best Of The Blues
UTV 000704/UME S
4 VARIOUS ARTISTS Get The Blues Vol. 2
NARM 50008
5 THE HOLMES BROTHERS Simple Truths
ALLIGATOR 4893
6 KEB' MO* Martin Scorsese Presents The Blues: Keb' Mo’
OKEH LEGACY 90496/SONY MUSIC {H])
8 SUSAN TEDESCHI Wait For Me
TONE-COOL 751146/ARTEMIS [M] .
7 STEVIE RAY VAUGHAN Martin Scorsese Presents The Blues: Stevie Ray Vaughan
LEGACY/EPIC 50435/SONY MUSIC
13 WILLIE CLAYTON Changing Tha Game
END ZONE 2062
VARIOUS ARTISTS Crucial Slide Guitar Blues
ALLIGATOR 117 -
9 JOHN LEE HOOKER Face To Face
EAGLE 20023 ]
15 ROBBEN FORD Keep On Running
CONCORD 2187
10 JOHN MAYALL AND THE BLUESBREAKERS John Mayall & The Blues Breaker And Friends: 70th Birthday Concert
EAGLE 20017
VARIOUS ARTISTS Crucial Texas Blues
ALLIGATOR 118
1 JIMI HENDRIX Martin Scorsese Presents The Blues: Jimi Hendrix

EXPERIENCE HENDRIX/MCA 000638/ UME

Billboard' TOP REGGAE ALBUMS ..

B, 400 01

3 Sales data compiled by ®
g 1\ Nielsen
5 SoundScan
5 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
str: NUMBER 1 5% 3 Weeks At Number 1
1 SOUNDTRACK 50 First Dates
MAVERICK 88675 WARNER BROS.
2 SEAN PAUL &’ Dutty Rock
VPIATLANTIC 83620*/A6
3 ELEPHANT MAN Good 2 Go
VP/ATLANTIC 83681°/AG
5 VARIOUS ARTISTS Strictly The Best Veolume 31
VP 1699
4 VARIOUS ARTISTS Reggae Gold 2003
VP 83654°
6 VARIOUS ARTISTS Red Star Sounds Presents Def Jamaica
RED STAR/DEF JAMAICA 001195¢/10JMG
b4 ZIGGY MARLEY Dragonfly
TUFF GONG/PRIVATE MUSIC H1635/AAL
8 WAYNE WONDER No Holding Back
VP/ATLANTIC 83628*/AG
9 BOB MARLEY AND THE WAILERS Bob Marley & The Wailers Live At The Roxy
TUFF GONG/ISLAND 00051640MG
10 VARIOUS ARTISTS Rasta Jamz
RAZOR & T4E 89062
1" VARIOUS ARTISTS Reggae Pulse 3: Love Songs
TROJAN BOMB/SANCTUARY
12 BERES HAMMOND The Ultimate Collection: Beres Hammond - Can't Stop A Man
VP 1664"
13 SHAGGY e Lucky Day
BIG YARD 113070'/MCA
14 BUJU BANTON Friends For Life
VP 83634° [H]
SIZZLA Da Real Thing
VP 1649°
o ) ] ] [ ]
004 SHOOQIC ' . . i\l
> Sales data compiled by ®
g I\ Nielsen
I SoundScan
5 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
NUMBER 1 :¥% 3 Weeks At Number 1
1 LADYSMITH BLACK MAMBAZO Raise Your Spirit Higher: Wenyukela
JHEADS UP 3083 JH)
2 SOUNDTRACK The Triplets Of Belleville
HIGHER OCTAVE SOUNOTRACKS 96811/HIGHER OCTAVE.
3 VARIOUS ARTISTS Celtic Circle
WINDHAM HILL $4888/AAL
4 MOYA BRENNAN Two Horizons
DECCA 001915/UNIVERSAL CLASSICS GROUP
6 KEALI'l REICHEL Ke'alaockamaile
PUNAHELEHZZS!II]
7 VARIOUS ARTISTS Putumayo Presents: Sahara Lounge
PUTUMAYD 220
5 SOUNDTRACK Bend It Like Beckham
MILAN 36010
8 VARIOUS ARTISTS Putumayo Presents: French Cafe
PUTUMAYO 219
10 THE CHIEFTAINS Further Down The Old Plank Road
VICTOR 52897/AAL
VARIOUS ARTISTS Native Spirit: Spirit Of The Land/Cries From The Earth
BCI MUSIC 40314
9 SOUNDTRACK Frida
DG 474150/UNIVERSAL CLASSICS GROUP
13 DANIEL O'DONNELL The Daniel 0'Donnell Show
DPTV MEDIA 0004
12 CESARIA EVORA Voz D'Amor
BLUEBIRD 54380/AAL
i1 VARIOUS ARTISTS Hecho En Cuba 2

ULTRA 6501

DPTV MEDIA 9550
o

DANIEL O'DONNELL Greatest Hits
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)

¢ PIeY @

11

LAST WEEK
2 WKS. AGOD

| ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL

‘ » o A A

Sales data c\omplled by ®
1\ Nielsen

SoundScan

Title

SOUNDTRACK

*&: NUMBER 1/HOT SHOT DEBUT 3¢

1 Week At Number 1

INTEGRITY 83012/WORD-CURB The Passion Of The Christ
1 [1 [~ |SWITCHFOOT e SPARROW 1976/CHORDANT The Beautiful Letdown
= | "7 | KUTLESS 100TH& NAIL/BEC 7765/CHORDANT Sea Of Faces
| " § AVALON  sparrow as01/cHORDANT The Creed
$: GREATEST GAINER :%:
2 .4 CASTING CROWNS _BeacH STREET/REUN(ON 1072/PROVIDENT [H] Casting Crowns
3713 VARIOUS ARTISTS  PROVIOENT/WORO-CURB/SPARROW/EMI CHRISTIAN 0652/CHOROANT WOW Hits 2004
4 |2 | L |JEREMY CAMP 8ec 3513/CHORDANT [H] Carried Me: The Worship Project
: PASSION WORSHIP BAND  sparrow 3817/CHORDANT [H) Passion: Hymns Ancient And Modern
618 CECE WINANS  PURESPRINGS GOSPEL/INO 82685 WORD-CURB Throne Room
: | DAVID PHELPS  wORD-CURB/WARNER BROS 86275/WODRD-CURS [H] Revelation
5. |55 | STACIE ORRICO e FOREFRONT/VIRGIN 2583/CHORDANT [M _ Stacie Orrico
REBECCA ST. JAMES  FOREFRONT 6643/CHORDANT Live Worship: Blessed Be Your Name (EP)
2o 9 VARIOUS ARTISTS A EMi SPECIAL MARKETS/TIME LIFF 2010/CHORDANT Worship Toaether: | Could Sina 0f Your Love Forever
101 VARIOUS ARTISTS  wORSHIP TOGETHER 4172/CHOADANT Here | Am To Worship
917 RANDY TRAVIS WORD-CURB/WARNER BROS. 85273 WORE-CURB Worship & Faith
16 |23 | | JEREMY CAMP  secossecHoroant [H] Stay
1217 { | VARIOUS ARTISTS A EM CUGWORD-CURS S0198/PROVIDENT WOW Warship (Yeliow)
11 {13 | | THIRD DAY @ ESSEnTIAL 10705/PROVIOENT B Offerings II: All | Have To Give
8 |10 2| P.O.D. @ ATLANTIC 83676*/WORD-CURB Payable On Death
19 |25 NEWSBOYS  SPARROW 1763/CHORDANT Adoration: The Worship Album
24 118 VARIOUS ARTISTS  FeRvENT 30045/PROVIDENT o Absolute Worship
20|14 | ' | MERCYME  oss218WoRo-CURB Spoken For
SARAH KELLY  GOTEE 2618/CHORDANT [H] Take Me Away

721

SMOKIE NORFUL __ evi GospeL 5086/CHORDANT Smokie Norful: Limited Edition (EP)_

122 | SMOKIE NORFUL _twis0sreL corcnonoant ) I Need You Now
| 35 | BYRON CAGE  505P0 CENTRIC 70047/PROVIDENT [H] Byron Cage
‘:t‘TODD AGNEW  ARDENT 2519/CHORDANT Grace Like Rain
& ROBERT RANDOLPH & THE FAMILY BAND  0AREWARNER BROS. 48472/WORD-CURB [H] Unclassified
16 OUT OF EDEN _ 6orek 269/CHORDANT [H] Love, Peace & Happiness |
15 MICHELLE WILLIAMS  musIC WORLD/INTEGRITY GOSPEL B2980/WORD-CURB Do You Know
19 MICHAEL W. SMITH _ Reunion 10080/PROVIDENT The Second Decade: 1393-2003 |
FALLING UP  5EC 1956/CHORDANT [H] Crashing
24 JARS OF CLAY  EsSEnTIAL 10703/PROVIDENT - Who We Are Instead
31 | RELIENT K 07EE 2830/CHDROANT Two Lefts Don't Make A Right...But Three Do
3329 RANDY TRAVIS @ wW0R0-CURB/WARNER BROS. 86236/ WORD-CURB Rise And Shine |
30130 VARIOUS ARTISTS @ In7EGRITY 82335/ WORD-CURB iWorsh!p: A Total Worship Experience
34 | — DAVID CROWDER BAND  SIXSTEPS SPARROW D230/CHORDANT Hluminate
39|36 CHRIS RICE  ROCKETOWN 20001/PROVIDENT [H] Run The Earth, Watch The Sky
35| — SKILLET  AROENT 2522/CHORDANT [H] Collide |
28 |20 DELIRIOUS?  FuRIOUS?/SPARROW 5492/CHORDANT [M] World Service
AR » » -
0 0 ALHB

v @ Sales data compiied by [
§ S 1\ Nielsen
5 g SoundScan
S|~ | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
Tt NUMBER 1 221 5 Weeks At Number |
1 (1 VARIOUS ARTISTS _woR0/EMI CMG/VERITY 57494Z0MBA WOW Gospel 2004
212 SOUNDTRACK  MUSiC WORLD/COLUMBIA 90288/SONY MUSIC The Fighting Temp
313 CECE WINANS _ PURESPRINGS GOSPEL/ING 50361/SONY MUSIC Throne Room_ |
414 VARIOUS ARTISTS  INTEGRITY GOSPEL/GOSPO CENTRIC/EPIC 90871/SONY MUSIC Gotta Have Gospel!
6|6 SMOKIE NORFUL  £mi G0SPEL 35086 Smokie Norful: Limited Edition (EP)
717 SMOKIE NORFUL M GospE: 20372 [H] I Need You Now
=37 GREATEST GAINER 3¢
10 /12 BYRON CAGE G0sPo CENTRIC 70047/20MBA [H] Byron Cage
8|9 VICKIE WINANS  VERITY 4321420MBA [H] Bringing It All Together
515 MICHELLE WILLIAMS  MUSIC WORLD/COLUMBIA 83081/SONY MUSIC Do You Know
9 |10 VARIOUS ARTISTS @ EMi CHRISTIAN/WORD/VERITY 43213/Z0MBA WOW Gospel 2003
14 (18 MARTHA MUNIZZI maRTHA MUNIZZI 0001 [H] The Best Is Yet To Come
11 (11 DONNIE MCCLURKIN  veriTY 431930MBA Donnie McClurkin... Again
12| 8 LADYSMITH BLACK MAMBAZOQO  HeAGSUP 3083 [H] Raise Your Spirit Higher: Wenyukela |
13113 KAREN CLARK-SHEARD  tLixTRA 62834/EEG The Heavens Are Telling
% HOT SHOT DEBUT 45
NEW DIRECTION 60SPD CENTRIC 70056/20MBA Rain_|
1515 | = | MARVIN SAPP veriTy 1322120m8a [H] Diary Of A Psalmist
23|23 | . |BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR _TEHILLAHLIGHT 5437/COMPENDIA [H] Let It Rain
27 |32 VICKI YOHE  PURESPRINGS GOSPEL 84230/EMI GOSPEL 1 Just Want You
18 [17 THE BROOKLYN TABERNACLE CHOIR  m20/WORD-CURB 82502/ WARNER BROS. Live... This Is Your House
16 116 | RAMIYAH  Mus(c WORLD/INTEGRITY GOSPEL 86352/SONY MUSIC [H] Ramiyah
20|19 DEITRICK HADDON  TYSCOT/VERITY 43195Z0MBA [M] Lost And Found
22 |21 SHIRLEY CAESAR  woR0-CURB 73338/RHINO [H] Greatest Gospel Hits
17 |24 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR veriry ssisizinmsa [H) Family Affair II: Live At Radio City Music Hall
26 (22 | LEE WILLIAMS AND THE SPIRITUAL QC'S  mc6 7029/MALACO [H] Right On Time
21129 | - | MARY MARY e cowusis ssssusony music Incredible
24 |25 TONY HIBBERT Il spiniT N MOTION 7085/RUBY ROSE In His Presence
19 |20 SHIRLEY CAESAR  w0R0-CURB 86008/ WARNER BROS. [H] Shirley Caesar And Friends
25|28 DONALD LAWRENCE & THE TRI-CITY SINGERS _emicospei 9152 The Best 0f Donald Lawrence & The Tri-City Singers: Restoring The Years
30 (31 | | FRED HAMMOND _veRITY 53712Z0MBA Nothing But The Hits
' | EDDIE RUTH BRADFORD  JUANA/KNIGHT 2008/MALACO Too Close To The Mirror
29 |27 THE WILLIAMS BROTHERS  BLACKBERRY 1843/MALACO Still Here
28 |33 RICHARD SMALLWOOD  veRiTY 53710Z0MBA The Praise & Worship Songs Of Richard Smallwood
3837 NATALIE WILSON & SOP _ 60Sp0 CENTRIC 7005320MBA The Good Life
31(30 k' | JAMES BIGNON & THE DELIVERANCE MASS CHOIR znanams God Is Great
34|34 |- | TURKS & CAICOS MASS CHOIR  meex w021 Behold! Live In Chicago
32(26 | VARIQUS ARTISTS opsir sosz/pGE A Taste Of Ophir
33135 | JOHNNY MO  siErra-PEARL 0001 A New Direction
| | | TACHINA DANIELLE tri-UnE 70363 Still Here
— VARIOUS ARTISTS venity ssss70Mea Gospel Today Presents: Praise And Worship Volume 2: Live
35J 38 LUTHER BARNES & THE SUNSET JUBILAIRES ATLANTA INT'L 10282 It's Your Time

@ Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 lbum units (Goid). A RIAA certification for net shipment of 1 million units {Platinum). 4 RIAA certification for net shipment of 10 million units (Diamond). Numeral foltowing Platinum or Diamond
symbol indicates album’s muiti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the R AA mukiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro). /A Certification of 200,000 units {Platino). A? Certification of 400,000
units {Multi-Platino). *Asterisk indicates LP is available. Greatest Gainer shows chart’s largest unit increase. Heatseeker Impact shows aloums removed from Heatseekers this week. [M] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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100 YEARS (EMI Blackwood, BMI/Five For Fighting,

BMI), HL, H100 46
-A-

AGUANTA AHI (Not Listed) LT 34

ALL FALLS DOWN (Sony/ATV Songs, BMI/EMi Black-
wood, BMI/Gimme My Publishing, BMI), HL, H1o0 75;
RBH 31

ALONE (EMI Blackwood, BMI/Be’s Songs, NV/A&S
Productions, BVBA), HL, H100 83

AMERICAN SOLDIER (Tokeco Tunes, BMI/Wacissa
River, BMI/BP), BMI), HL, CS 1; H100 32

AMOR DESCARADO (Flamingo, BMI/Nuevo Mundo,
BMI/Telemundo, BMI) LT 38

ANTES (EMI April, ASCAP) LT 15

ARE YOU GONNA BE MY GIRL (Copyright Control)
H100 47

AUNQUE NO TE PUEDA VER (WB, ASCAP) LT 9

— B -_—

BABY | LOVE U (Sony/ATV Songs, BMI/Nuyorican,
BMI/Cori Tiffani, BMI/Dan Shea, BMI/EMI U Catalog,
ASCAP/Barwin, ASCAP/Zomba Songs, BMI/R.Kelly, BMI),
HL/WBM, RBH 69

BACK IN THE DAY (PUFF) (Divine, BM!/Tribes OF
Kedar, ASCAP/)ajaPo, ASCAP/I-N-I Vibrations,
ASCAP/Sadiyah's, BMI/Janice Combs, BMI/EMI Black-
wood, BMI/jobete, ASCAP/Universal, ASCAP), HL, RBH 83

BACK OF THE BOTTOM DRAWER (Sony/ ATV Timber,
SESAC/Hillsboro Vattey, SESAC/Painted Red, BMI), HL, CS
60

BADABOOM (Notting Hill, SESAC/Put it Down,
SESAC/T. Scott Style, SESAC/Milo Stokes, ASCAP/EMI
April, ASCAP/No Question Ent., ASCAP/). Brasco,
ASCAP/Lady Pegasus, ASCAP/Sony/ATV Cross Keys,
ASCAP), HL, RBH 97

BARAJA DE ORO (Zomba, ASCAP) LT 17

BEAUTIFUL U R (First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/EMI April, ASCAP/E
Two, ASCAP/Javier Cake, ASCAP), HL, RBH 82

BEHIND BLUE EYES (ABKCO, BMI/Careers-BMG,
BMI/Suolubaf, BMI/Towser Tunes, BMI), HL, H100 71

BOUNCE (Songs Of Booya Music GMBH, GEMA/7
Gemini, GEMA/Hanseatic Musikverlag, GEMA/Standard
Musikverlag, GEMA/Edition X-Cellent, GEMA/George
Glueck, GEMA/Warner-Tamerlane, BMI), WBM, H100 60

BREAK DOWN HERE (EMI Aprit, ASCAP/Willow Lake,
ASCAP), HL, CS 52

BREAKUP 2 MAKEUP REMIX (Pookietoots,
ASCAP/Baeza, ASCAP/Universal, ASCAP/Famous,
ASCAP/Soldierz Touch, ASCAP/Ensign, BMI/D) Irv,
BMI/Unichappell, BMI/Swing Beat Songs, BMI/EMI April,
ASCAP/Justin Combs, ASCAP/Big Poppa, ASCAP), HL,
RBH 76

BULERIA (Kike Santander, BMI/Santander Melodies,
ASCAP/Famous, ASCAP) LT 11

BURN (Shaniah Cymone, ASCAP/EMI April,
ASCAP/Babyboy?s Little, SESAC/Noontime South,
SESAC/WBM, SESAC/U.R. IV, ASCAP), HL/WBM, H100 65;

RBH 35
L] c-
CERCA DE Tl (Thaly Songs, BMI/Peermusic Ill,
BMI/Warner-Tamerlane, BMI/Million Dollar Steve,
BMI/Gerina Di Marco, BM!/Jumping Bean, BMI), WBM, LT

CHANGE CLOTHES (EMI April, ASCAP/Carter Boys,
ASCAP/Chase Chad, ASCAP/EMI Blackwood, BMI/The
Waters Of Nazareth, BMI), HL, H100 99; RBH 54

CLOSERTO YOU (Zomba Songs, BMI/R.Kelly, BMI),
WBM, RBH 88

THE COAST IS CLEAR (Sony/ATV Tree, BMI/Big Yellow
Dog, BMI/Redairlane, BMI), HL, CS 47

COME CLEAN (Kay's Tuff, BMI/WB, ASCAP/Dylan Jack-
son, ASCAP/EMI Blackwood, BMI), WBM, H100 41

COMO FUI A ENAMORARME DE TI (Crisma, SESAC) LT

3

COMO PUDE ENAMORARME DE TI (Universal Musica,
ASCAP/Leo Musical, SACM) LT 19

COOLTO BE A FOOL (Foray, SESAC/MR2,
SESAC/Bethar, BMI/Still Working For The Man, BMI/Wil
Nance, BMI/ICG, BMI) CS 19

CRANK IT UP (EMI April, ASCAP/Black Fountain,
ASCAP/N Da Trunk, ASCAP/Crump Tight, ASCAP/Herbili-
cious, ASCAP), HL, RBH 90

CREO EN EL AMOR (Piloto, ASCAP/Universal Musica,
ASCAP) LT 48

CUIDARTE EL ALMA (Songs Of Castillo, BMI/WB,
ASCAP/Universal-Musica Unica, BMI) LT 2

L] D -

DALO POR HECHO (Designee, BMI) LT 27

DAME POR MUERTO (Sonora, ASCAP) LT 35

DAMN! (Drugstore, ASCAP/Lil Jon 00017 Music,
BMI/White Rhino, BMI/Lil’ Buddy Dewberry, BMI) Hio0
50; RBH 26

DESPERATELY (Tiltawhirl, BMI/Moon Kiss, BMI) CS 17

DIAMOND IN DA RUFF (Invisible, BMI/Niahlist,
BMI/Divine Mill, ASCAP/WB, ASCAP/I Want My Daddy’s
Records, ASCAP/Jahqae Joints, SESAC/Universal Tunes,
SESAC/Bridgeport, BMI), WBM, RBH 78

DIRT OFF YOUR SHOULDER (EMI April, ASCAP/Carter
Boys, ASCAP/Virginia Beach, ASCAP), HL, H100 12; RBH 9

DON'T TAKE YOUR LOVE AWAY (Tuff Huff, BMI/Zomba
Songs, BMI/Grindtime, BMI), WBM, H100 74; RBH 28

DRINKIN’ BONE (Sony/ATV Acuff Rose, BMI/Zomba,
ASCAP/Sufferin’ Succotash, ASCAP), HL/WBM, H100 100

DUDE (EMI Blackwood, BMI), HL, H1oo 78; RBH 32

DUELE VERTE (Sony/ATV Discos, ASCAP/Arjona Musi-
cal, ASCAP) LT 22

-— E —

ECHALE LENA (Rubet, ASCAP/Universal Musica,
ASCAP/2000 Amor, ASCAP) LT 31

E.l. (REINVENTION) (fackie Frost, ASCAP/BMG Songs,
ASCAP/Crump Tight, ASCAP) RBH 67

ELLA TIENE FUEGO (Sir George, ASCAP/Universal
Musica, ASCAP/Piloto, ASCAP) LT 42

ENCORE (Carter Boys, ASCAP/EMI April, ASCAP/Ye
World Music, ASCAP), HL, RBH 37

ERES M| RELIGION (Tulum, ASCAP/EMI April, ASCAP)
LT39
ESTOY ENAMORADA (Arpa, BMI) LT 29

-

FALLEN (Sony/ATV Songs, BMI/Tyde, BMI/Sony/ATV
Canada, SOCAN), HL, H100 49

FALLS ON ME (Universal-Songs Of PolyGram Interna-
tional, BMI/Pener Pig, BMI), WBM, H100 55

FIGURED YOU OUT (Warner-Tamerlane, BMI/Arm Your
Dillo, SOCAN/Zero-G, SOCAN/Black Diesel,

TR,

ETr

SOCAN/Ladekiv, SOCAN), WBM, H100 66

THE FIRST CUT IS THE DEEPEST (Mainstay,
BMI/Salafa, ASCAP/Universal-MCA, ASCAP), WBM, CS
56; H100 19

F**K IT (I DON'T WANT YOU BACK) (Hot Butter Milk,
ASCAP/Bat Radar, ASCAP/Top Billin’, ASCAP) H100 20;
RBH 53

FLIES ON THE BUTTER (YOU CAN'T GO HOME AGAIN)
(Wacissa River, BMI/Built On Rock, ASCAP/ICG,
BMI/Famous, ASCAP/Song Matters, ASCAP/BP] Adminis-
tration, ASCAP), HL, CS 40

FREEK-A-LEEK (Zomba, ASCAP/Kumbaya,
ASCAP/Watch My Music, ASCAP/Lil Jon ao017 Music,
BMI), WBM, H100 40; RBH 22

s (5

GAL YUH AH LEAD (X.C.A.R.R., ASCAP/Massive
Sounds, ASCAP/STB, ASCAP) H100 85; RBH 46

GAME OVER (NeJe, SESAC/Lucky, BMI) H100 67; RBH
27

GANGSTA GIRL (Zomba Songs, BMI/R.Kelly, BMI),

WBM, RBH 96

GANGSTA NATION (Gangsta Boogie, ASCAP/Hoo Ban-
gin’ Music, ASCAP/DreamWorks Songs, ASCAP/Bass
Pipe, ASCAP/Karam’s Kid, ASCAP/Nate Dogg, BMI/Uni-
versal, ASCAP/Cherry Lane, ASCAP), CLM/WBM, H100 77;
RBH 41

GET LOW (TVT, ASCAP/Swole, ASCAP/Da Crippler,
BMI/ColliPark, BMI/EWC, BMI/EMI Blackwood, BMI), HL,
RBH 44

GIGOLO (Zomba Songs, BMI/R.Kelly, BMI/Nick-
elodeon, ASCAP/N-Can-N, ASCAP/Famous, ASCAP),
HL/WBM, H100 27; RBH 39

GOOD LITTLE GIRLS (Mike Curb, BMI/Kiss My Cash,
BMI/Ensign, BMI/Fuzzy Dice, BMI), HL/WBM, CS 18

A GUY LIKE ME (Greenhorse, BMI/EMI Blackwood,
BMI/Cooke’s Trust, SESAC/Bug, BMI), HL, CS 32

- H ——

HAPPY PEOPLE (R Kelly, BMi/Zomba Songs, BM{),
WBM, RBH 68

HAZME OLVIDARLA (Vander, ASCAP) LT 13

HELL YEAH (Gottahaveable, BM1/Songs Of Windswept
Pacific, BMI/BMG Songs, ASCAP/Mrs. Lumpkins Poodle,
ASCAP), HL/WBM, H100 96

HERE WITHOUT YOU (Escatawpa, BMI/Songs Of Uni-
versal, BMI), WBM, H100 21

HEY YA! (Gnat Booty, ASCAP/Chrysalis, ASCAP), HL,
H100 10; RBH 29

HIT THAT (Underachiever, BMI/King, Purtich, Homes,
Paterno & Berlinger, BMI), HL, H100 9o

HOLD ON (Blackfire, ASCAP/Famous, ASCAP/Blue
Erro Soul, ASCAP/EMI April, ASCAP/Tehuti, ASCAP/Ye
World Music, ASCAP/Modat, ASCAP/Get Ya Frog On,
BMI), HL, RBH 60

HOLD ON (EMI April, ASCAP/ 21:1, ASCAP), HL, Hio0

4

HOTEL (Larsiny, BMI/EMI April, ASCAP/R.Kelly,
BMI/Zomba Songs, BMI/Warner-Tamertane,
BMI/Sony/ATV Songs, BMI/EMI Blackwood, BM!/Dead
Game, ASCAP/Bernard’s Other, BMI/Universal,
ASCAP/Swizz Beatz, ASCAP), HL/WBM, H100 6; RBH 6

HOT MAMA (Sony/ATV Acuff Rose, BMI/Wenonga,
BMI), HL, CS 7; H1o0 51

HYPHY (Cyphercleff, ASCAP/Momma Dot Muzik,
ASCAP/Your Momma Looks Like A Man, ASCAP/Yellow
Twankie, ASCAP/EMI April, ASCAP/E-40, BMI/Zomba
Songs, BMI), HL/WBM, RBH 95

.

1 AM THE HIGHWAY (Disappearing One,
ASCAP/Melee Savvy Music, BMI/Me 3, BMI/LBV Songs,
BMI), HL, H1o0 76

| CAN ONLY IMAGINE (Simpleville, ASCAP/Fun Attic,
ASCAP) CS 58; H100 95

) CAN'T SLEEP (Espirtu de Leon, BMI/Songs Of Univer-
sal, BMI/My Mulligan, BMI), WBM, CS 30

| CAN'T WAIT (Organized Noize, BMI/Big Sexy,
ASCAP/EMI April, ASCAP/Gnat Booty, ASCAP/Chrysalis,
ASCAP), HL, H100 43; RBH 20

I'D BE LYING (Mark Hybner, ASCAP/Cagle Blue,
ASCAP/BB3, BMI), WBM, CS 44

| DON'T WANNA KNOW (Marsky, BMI/}anice Combs,
BMI/EMI Blackwood, BMI/Hot Heat, ASCAP/Justin
Combs, ASCAP/EMI April, ASCAP/Donceno, ASCAP/337,
ASCAP), HL, H100 26; RBH 21

IF HEARTACHES HAD WINGS (Son Of Gila Monster,
BMI/Bug, BMI/Moon Catcher, BMI) CS 53

IF IAIN'T GOT YOU (Lellow, ASCAP/EMI April, ASCAP),
HL, H10037; RBH 14

IF YOU EVER STOP LOVING ME (Sony/ATV Tree,
BMI/Love Monkey, BMI/Wenonga, BMI/Universal,
ASCAP/Memphisto, ASCAP), HL/WBM, CS 24

| GOT A FEELIN’ (Major Bob, ASCAP/Universal-Songs
Of PolyGram International, BMI/Everything | Love,
BMI/Sony/ATV Tree, BMI), HL/WBM, CS 37

(1 HATE) EVERYTHING ABOUT YOU (3 Days Grace,
SOCAN/EMI April, ASCAP/Noodles For Everyone, SOCAN),
HL, H100 70

I’LL BE AROUND (God Given, BMI/Virginia Beach,
ASCAP/WB, ASCAP), WBM, RBH 61

| LOVE YOU THIS MUCH (Nashville DreamWorks
Songs, ASCAP/Paper Angels, ASCAP/Sunchaser,
ASCAP/Cherry Lane, ASCAP/EMI April, ASCAP/Sea Gayle,
ASCAP), CLM/HL, CS 6; H100 54

IMMACULATE (Unshackled, ASCAP/Freed Slave, BMI)
RBHgg
I’M REALLY HOT (Mass Confusion, ASCAP/WB,
ASCAP/Virginia Beach, ASCAP/Universal-PolyGram Inter-
national, ASCAP/Universal, ASCAP), WBM, Hico 59; RBH
30

I’M STILL IN LOVE WITH YOU (Sparta Florida,
PRS/EMI Blackwood, BMI/EMI April, ASCAP), HL, Hi00
30; RBH 15

IN MY DAUGHTER'S EYES (Songs Of Nashville Dream-
Works, BMI/Diversion, BMI/Cherry River, BMI), CLM, CS
5; H100 42

IN MY LIFE (Money Mack, BMI), WBM, H1o0 57; RBH
23

INVISIBLE (Desmundo, ASCAP/Deston,
ASCAP/Andreas Carlsson, STIM/WB, ASCAP/Warner
Chappell, PRS), HL/WBM, H1o0 89

IT ONLY HURTS WHEN I’'M BREATHING (Universal-
Songs Of PolyGram International, BM!/Loon Echo,
BMI/Out Of Pocket, ASCAP/Zomba, ASCAP), WBM, CS 34

IT'S MY LIFE (Universal-Songs Of PolyGram Interna-
tional, BMI/Zomba, ASCAP), WBM, H100 22

| WANNA DO IT ALL (EMI Blackwood, BMI/Ty Land,
BMI/1808 Music, BMI/BP), BMI/Mike Curb, BMI),
HL/WBM, CS 12; H100 62

| WANNA MAKE YOU CRY (Big Red Tractor,
ASCAP/Warner-Tamerlane, BMI/Smith Haven, BMI),

WBM, (S 38

| WANT TO LIVE (Memphisto, ASCAP/Onlay,
ASCAP/Universal, ASCAP/Sony/ATV Cross Keys, ASCAP),
HL,CSs57

| WANT YOU (Uncle Bobby, BMI/EMI Blackwood,
BMI/New Hidden Valley, ASCAP/WB, ASCAP/Casa David,
ASCAP), HL/WBM, RBH 40

| WON'T GO ON AND ON (Peermusic, BMI/Ma Jane,

BMI) CS 51
_J L]

JAMBALAYA (Sony/ATV Songs, BMI) LT 47

JESUS WALKS (EMI Blackwood, BMI/Gimme My Pub-
lishing, BMI), HL, RBH 51

JOSE PEREZ LEON (TN Ediciones, BMI/Beechwood,
BMI) LT 45

JUST A LITTLE WHILE (Black Ice, BMI/Cyptron,
BMI/EMI Blackwood, BMI), HL, H100 58

— l-

LAGRIMAS DE CRISTAL (Zomba, ASCAP) LT 18

LA PAGA (Peermusic Ill, BMI/Camaleon, BMI) LT 14

LAST ONE STANDING (Chi-Boy, ASCAP/Feesongs,
BMI), WBM, CS 33

LET’S BE US AGAIN (Sony/ATV Tree, BMI/Criterion,
ASCAP/Still Working For The Man, BMI/Tommy Lee James,
BMI/ICG, BMI), HL, CS 35

LETTERS FROM HOME (Famous, ASCAP/Ed And
Lucille Songs, ASCAP/BMG Songs, ASCAP), HL, CS 20

LITTLE MOMENTS (EMI April, ASCAP/Sea Gayle,
ASCAP), HL, CS 2; H100 36

LOCO (Old Desperados, ASCAP/N2D, ASCAP/WB,
ASCAP/Scott And Soda, ASCAP/Beechtree, ASCAP),
WBM, CS31

THE LONELINESS (ECAF, BMI/Sony/ATV Songs, BMI),
HL, RBH 50

LONG BLACK TRAIN (Sony/ATV Cross Keys,
ASCAP/Drivers Ed, ASCAP), HL, CS 14; H100 72

LOVE’S DIVINE (Perfect Songs, BMI/Bat Future, BMI)
H1o0 88

LUV ME BABY (Young Dude, ASCAP/Universal,
ASCAP/Bubba Gee, BMI/Noontime Tunes, BMI/Wamer-
Tamerlane, BMI), WBM, RBH 56

e ] =

MAKE IT UP WITH LOVE (Zomba, ASCAP/Food Stamp
Muzik, ASCAP/Strange Motel, ASCAP/David McPher-
songs, BMI), WBM, RBH 52

MAPS (Chrysalis, BMI) H100 98

MAS QUE TU AMIGO (Crisma, SESAC) LT 6

MAYBERRY (Good OU Delta Boy, SESAC) CS 13; H1o0
63

ME AND EMILY (Castle Street, ASCAP/Singinrach
Songs, ASCAP/Create Real, ASCAP) CS 59

ME CANSE DE TI (F..P.P,, BMI/EMI April, ASCAP) LT 5

ME EQUIVOQUE (Copyright Control) LT 49

MEGALOMANIAC (EMI April, ASCAP/Hunglikeyora,
ASCAP), HL, H100 56

ME, MYSELF AND | (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Nindswept, ASCAP/TVT, ASCAP/Scott
Storch, ASCAP/Tuff Jew, ASCAP/Black Owned Musik,
ASCAP/Notting Dale, ASCAP), WBM, H100 7; RBH 8

MEN DON'T CHANGE (Mosaic Music, BMI/Hold Jack,
BMI) CS 42

ME VOY A IR jArpa, BMI) LT 40

MIENTES TAN BIEN (Sony/ATV Discos, ASCAP) LT 20

MI FUNERAL {Universal Musica, ASCAP/Sony/ATV
Discos, ASCAP) L 50

MILKSHAKE 1The Waters Of Nazareth, BMI/EMI
Blackwood, BMI/Raynchaser, BMI/Careers-BMG, BMI),
HL, RBH 47

A MILLION WAYS (Zomba, ASCAP/563, ASCAP), WBM,
RBH 65

MORE & MORE (R.Kelly, BMI/Zomba Songs, BMI),
WBM, Hio0 79; RBH 33

MY BABY (OkBYME, ASCAP/Shago, ASCAP/Chrysalis,
ASCAP/Naked Under My Clothes, ASCAP/Multi Muzic,
ASCAP), WBM, RBH 85

MY IMMORTAL (Zombies Ate My Publishing,
BMI/Forthefallen, BMI/Dwight Frye, BMI), WBM, H100 13

MY LAST NAME (Coburn, BMI/Sony/ATV Cross Keys,
ASCAP), HL/WBM, CS 22

s [N

NAUGHTY GIRL (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/TVT, ASCAP/Scott
Storch, ASCAP/Btack Owned Musik, ASCAP/Angela Bey-
ince, ASCAP/WB. ASCAP/Summer Night Music,
BMI/Kidada, BMi/Shugiterius, BMI/Warner-Tamerlane,
BMI/Rubber Band, BMI/Universal-Songs Of PolyGram),
HL/WBM, RBH 72

NEVA EVA (Swole, ASCAP) H100 80; RBH 34

NEVER (EMI 3lackwood, BMI/Universal,
ASCAP/Blondie Rockwell, ASCAP), HL, RBH 77

NO BETTER LOVE (EMI April, ASCAP/Uncle Ronnie’s,
ASCAP/Dillard, EMI/Copyright Control), HL, H100 38; RBH
17

NO REGRETS YET (Make Me Smile, ASCAP/Right
Bank, ASCAP/Brand New Sky, ASCAP) CS 49

NOT TODAY (Universal-MCA, ASCAP/Mary |. Blige,
ASCAP/Universal Tunes, SESAC/Songs Of Universal,
SESAC/WB, ASCAP/CWAB, SESAC/Ain’t Nuthin® Goin’ On
But Funking, ASCAP/Feemstrar, ASCAP/Music Of
Windswept, ASCAP/Elvis Mambo, ASCAP/Universal,
ASCAP/Blondie Rockwell, ASCAP/Zomba, ASC), WBM,
RBH 98

NUMB (Zomba Songs, BMI/Chesterchaz, ASCAP/Big
Bad Mr. Hahn, BMI/Nondisclosure Agreement, BMI/Rob
Bourdon, BMI/Kanji Kobayashi, BMI/Pancakey Cakes,
BMI), WBM, H102 14

e ) e

ONE CALL AWAY (Almo, ASCAP/Trak Starz, ASCAP/Irv-
ing, BMI/Jackpot, ASCAP/Ching Chong, BMI), HL, H100 2;
RBH 3

ONE DAY AT ATIME (Universal, ASCAP/Brothers
Street, ASCAP/Malik & Milan’s Money, ASCAP/Thug
Nation, BMI/Eight Mile Style, BMI/Jaceff, ASCAP/Resto
World, ASCAP), WBM, RBH 71

ON YOUR WAY HOME (Songs Of Bud Dog,
ASCAP/Songs Of Universal, BMI/Hannaberg, BMI), WBM,
(536

OVERNIGHT CELEBRITY (Stayin High, ASCAP/EM!
April, ASCAP/Ye Wortd Music, ASCAP/Mirimode,
BMI/Songs Of Universal, BMI/Len-lon, BMI/Stone Dia-
mond, BMI), HL, RBH 49

- P_
PAINT ME A BIRMINGHAM (Songs Of DreamWorks,

BMI/Princetta, BMI/Mama's House, BM!/Cherry River,
BMI), HL, CS 23

EL PALOMITO (Edimura, ASCAP) LT 32

PARA QUE ME HACES LLORAR (BMG Songs,
ASCAP/Alma, BMI) LT 24

PASSENGER SEAT (Emerto, ASCAP/EMI April,
ASCAP/Little Cricket, ASCAP), HL, CS 28

PERFECT (Sony/ATV Tree, BMI/Wenonga, BMI/Gold
Watch, BMI), HL/WBM, CS 8; H100 52

PERFECT (WB, ASCAP/Wet Wheelie, SOCAN/High-
Maintenance, SOCAN/Stinky Music, SOCAN/Drop Out,
SOCAN/Slutty, SOCAN/Lanni Tunes, SOCAN/Warner
Chappell, SOCAN), WBM, H100 69

POPPIN’ THEM THANGS (50 Cent, ASCAP/Lloyd
Banks, ASCAP/Mouth Full O’ Gold, ASCAP/Universal,
ASCAP/Ain’t Nuthin’ Goin® On But Funking, ASCAP/WB,
ASCAP/Music Of Windswept, ASCAP/Elvis Mambo,
ASCAP/TVT, ASCAP/Scott Storch, ASCAP), HL, RBH 66

POP THAT BOOTY (Notting Hill, SESAC/Put It Down,
SESAC/T. Scott Style, SESAC/EMI April, ASCAP/Shaniah
Cymone, ASCAP), HL, RBH 94

PROTOTYPE (Gnat Booty, ASCAP/Chrysalis, ASCAP)
RBHo3

PULL UP (Mudslide, BMI/Abood, BMI) RBH 79

-Q -

QUE LLORO (Sony/ATV Discos, ASCAP) LT 8

A QUE NOTE VAS (Brantunes, ASCAP/Maximo
Aguirre, BMI/Mark Portmann, BMI/Universal-Musica
Unica, BMI) LT 25

QUESTIONS (Zomba Songs, BMI/R.Kelly, BMI), WBM,
RBH 48

QUE TE RUEGUE QUIEN TE QUIERA (LGA, BMI) LT 26

QUICKTO BACK DOWN (Zomba, ASCAP/Ill Will,
ASCAP/Lil Jon 00017 Music, BMI), WBM, RBH 86

QUIEN TE DIJO ESO? (Brantunes, ASCAP/Maximo
Aguirre, BMI/Fonsi, ASCAP) LT 23

QUIERO PERDERME EN TU CUERPO (Kike Santander,
BMI/Ensign, BMI) LT 36

] R ——

READ YOUR MIND (Tuff Huff, BMI/Grindtime,
BMI/Pay Town, BMI) H100 31; RBH 13

REDNECK WOMAN (Sony/ATV Cross Keys,
ASCAP/Gracie Girl, ASCAP/WB, ASCAP), HL/WBM, CS 48

REMEMBER WHEN (EMI April, ASCAP/Tri-angels,
ASCAP), HL, CS 4; H100 35

RIDE WIT U (Universal, ASCAP/Tetragrammaton,
ASCAP/Nivrac Tyke, ASCAP/Jesse Jaye, ASCAP/BIG
JAMES, ASCAP/Famous, ASCAP/50 Cent, ASCAP/High On
Life, ASCAP/Mouth Full O’ Gold, ASCAP) H100 86; RBH 43

RIGHT HERE FOR U (Da Twelve, ASCAP/)ustin Combs,
ASCAP/EMI April, ASCAP/Danger Zone, ASCAP/DeSwing
Mob, ASCAP), HL, RBH 100

ROSAS (Sony/ATV Discos, ASCAP) LT 21

ROSES (Gnat Booty, ASCAP/Chrysalis, ASCAP/Seven
Sax, ASCAP) H100 81; RBH 63

ROUND HERE (Val’s Child, ASCAP/F.0.B.,
ASCAP/Domani And Ya Majesty’s Music, ASCAP/Copy-
right Control) RBH 55

RUBBER BAND MAN (Domani And Ya Majesty’s Music,
ASCAP/Crump Tight, ASCAP) H100 33; RBH 16

— s —

SALT SHAKER (TVT, BMI/ColliPark, BMI/EWC, BMI/Da
Crippler, BMI/C’Amore, BMI/Me & Marq, ASCAP/EMI
April, ASCAP/EMI Blackwood, BMI), HL, H100 17; RBH 11

SAY AY AY AY (Melaza, BMI/Dutty Rock, ASCAP/EMI
April, ASCAP), HL, RBH 80

THE SET UP (Obie Trice, ASCAP/WB, ASCAP/Ain’t
Nuthin’ Goin’ On But Funking, ASCAP/Music Of
Windswept, ASCAP/Blotter, ASCAP/Elvis Mambo,
ASCAP/Nate Dogg, BMI/Almo, ASCAP), HL/WBM, RBH 84

SHAKE THAT MONKEY (Zomba Songs, BMI/T. Shaw,
BMI/Lil Jon 00017 Music, BMI), WBM, H100 91

SHE IS (Phoenix Ave, ASCAP/Eddie Serrano,
BM!/Marsky, BMI/Janice Combs, BMI/EMI Blackwood,
BMI/Below The Surface, ASCAP) RBH 87

SHE THINKS SHE NEEDS ME (Songs Of DreamWorks,
BMI/API Country Music, BMI/E Ticket, BMI/Cherry River,
BMI/Still Working For The Woman, ASCAP/MXC,
ASCAP/ICG, BMI/EMI Blackwood, BMI/Shane Minor,
BMI), CLM/HL, CS 54

SICK AND TIRED (ShanCan, BMI) CS 50

SIMPLE LIFE (Nashville DreamWorks Songs,
ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BMI/Silverkiss, BMI/Songs Of Universal,
BMI/Songs From The Engine Room, BMI), CLM/HL/WBM,
S21

SLOW DOWN (E-Class, BMI/Virginia Beach,
ASCAP/WB, ASCAP), WBM, RBH 70

SLOW JAMZ (Stayin High, ASCAP/Konman Entertain-
ment, ASCAP/Roc Da World, ASCAP/Diplomat, ASCAP/Ye
World Music, ASCAP/EMI April, ASCAP), HL, H100 3; RBH

SLOW MOTION (Money Mack, BMI) RBH 57

SMILE (50 Cent, ASCAP/Lloyd Banks, ASCAP/Univer-
sal, ASCAP/No 1.D., BMI/Jobete, ASCAP) RBH 91

SOMEBODY (WB, ASCAP/Gravitron, SESAC), WBM, CS
29

SOMEDAY (Warner-Tamerlane, BMI/Arm Your Dillo,
SOCAN/Zero-G, SOCAN/Black Diesel, SOCAN), WBM,
H10018

SONGS ABOUT RAIN (Sony/ ATV Timber, SESAC/Hills-
boro Valley, SESAC/Sony/ATV Tree, BMI/Cake Taker,
BMI/Corn Country, BMI), HL, CS 15; H1o0 73

SORRY 2004 (First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/EMI April, ASCAP/Ein-
nor, ASCAP/Antonio Dixon’s Muzik, ASCAP/E.D. Duz-It,
BMI/Anthony Nance Muzik, ASCAP/E Two, ASCAP), HL,
H1009; RBH 2

SO SEXY (R.Kelly, BMI/Zomba Songs, BM!I/Stayin
High, ASCAP), WBM, RBH 58

SOY UN NOVATO (Ser-Ca, BMI) LT 16

SPEND MY TIME (Blackened, BMI), WBM, CS 16

SPLASH WATERFALLS (Ludacris, ASCAP/EMI April,
ASCAP/Copyright Control/Alrudy, ASCAP/Almo, ASCAP),
HL, H100 8; RBH 5

STAND UP (Ludacris, ASCAP/EMI April, ASCAP/Ye
World Music, ASCAP), HL, H100 44; RBH 45

STAND UP IN IT (High Votlage, BMI/Music Golry, BMI)
RBH 75

STEP IN THE NAME OF LOVE (Zomba Songs,
BMI/R Kelly, BMI), WBM, RBH 24

STILL FRAME (WBM, SESAC/Traptism, SESAC), WBM,
H10093

STILL IN LOVE (Aliarose Music, BMI/Irving, BMI/Al
Green, BMI) RBH 59

SUGA SUGA (Latino Velvet, BMI/SoulSick Muzik,
BMI/Jumping Bean, BMI/Songs Of Universal, BMI/Univer-
sal, ASCAP/Amaya-Sophia, ASCAP) H100 29

SWEET SOUTHERN COMFORT (Warner-Tamerlane,
BMI/Writers Extreme, BMI/EMI April, ASCAP/Brad To The
Bone, ASCAP), HL/WBM, CS 10; H100 64

-T-
TE LLAME (Rubet, ASCAP/Universal Musica,
ASCAP/2000 Amor, ASCAP/Sony/ATV Discos, ASCAP) LT 7

TE LLEVARE AL CIELO (EMI April, ASCAP/Yelapa
Songs, ASCAP) LT 28

TE NECESITO (Karen, BMI/Elyon, BMI) LT 41

TENGO GANAS (VMR, ASCAP/F.L.P.P,, BMI) LT 10

TE QUISE OLVIDAR (BMG Songs, ASCAP) LT 37

TE QUISE TANTO (Doble Acuarela Songs, ASCAP) LT 1

THANK GOD I’'M A COUNTRY BOY (Cherry Lane,
ASCAP/DreamWorks Songs, ASCAP), HL, CS 46

THAT’S WHAT SHE GETS FOR LOVING ME (Sony/ATV
Tree, BMI/Showbilly, BMI), HL, CS 27

THEM JEANS (One Up, BMI) RBH 64

THERE GOES MY LIFE (Warner-Tamerlane, BMI/Major
Bob, ASCAP/Sweet Summer, ASCAP), WBM, H100 61

THINK ABOUT YOU (Uncle Ronnie’s, ASCAP/EMI April,
ASCAP/Ghost Manor, BMI), HL, RBH 36

THIS LOVE (Angel Pie, BMI/Mike Curb, BMI/Sony/ATV
Tree, BMI/Onaly, BMI/Warner-Tamerlane, BMI/Makeshift,
BMI), WBM, CS 41

THIS LOVE (Careers-BMG, BMI/February Twenty Sec-
ond, BMI/Valentine Valentine, ASCAP), HL, H100 24

THROUGH THE WIRE (Ye World Music, ASCAP/Dyad,
BMI/Warner-Tamerlane, BMI/Neropub, BMI/EMI April,
ASCAP), HL/WBM, H1o0 15; RBH 10

TIPSY (ferrell Jones, ASCAP/Tarpo, ASCAP/Notting
Dale, ASCAP) H100 5; RBH 7

TOUGHER THAN NAILS (Songs Of Daniel Music,
BMI/Tanasi Island Music, BMI/Sony/ATV Tree, BMI/Big
Yellow Dog, BMI/Etta Baby Music, BMI/Copyright Solu-
tions, BMI), HL, CS 39

TOXIC (Colgems-EMI, ASCAP/Murlyn, ASCAP/Univer-
sal-PolyGram International, ASCAP), HL/WBM, H1o0 11

TU FOTOGRAFIA (Estefan, ASCAP/F..P.P, BMI) LT 12

L] u ——
UN AMOR PARA LA HISTORIA (Universal Musica,
ASCAP/Unique Hits, ASCAP) LT 44
UN TE AMO (Manzamusic, ASCAP) LT 30
UNWELL (Bidnis, BMI/EMI Blackwood, BMI), HL, Hioo

_v —

VANIDOSA (Arpa, BMI) LT 46

VICTORY 2004 (Big Poppa, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/|ae'wons, ASCAP/Steven A. Jor-
dan, ASCAP/EMI-Unart Catalog, BMi/Universal, ASCAP)
RBH73

VITAMIN S (EMI Blackwood, BMI), HL, RBH 74

THE VOICE WITHIN (Xtina, BMI/Aerostation,
ASCAP/Universal-MCA, ASCAP/Universal, ASCAP),

HL/WBM, H100 97
_w—

WALKED OUTTA HEAVEN (WBM, SESAC/Babyboy’s
Littte, SESAC/Noontime South, SESAC/EMI April,
ASCAP/Black Baby, SESAC/Them Damn Twins, ASCAP/Air
Control, ASCAP), HL/WBM, RBH 25

WANNA GET TO KNOW YOU (50 Cent, ASCAP/Lloyd
Banks, ASCAP/Mouth Full O’ Gold, ASCAP/Universal,
ASCAP/Webstyle, BMI/Better-half, ASCAP/Leon Ware,
ASCAP), WBM, H1o0 28; RBH 19

WATCH THE WIND BLOW BY (Universal-Songs Of Poly-
Gram International, BMI/Slowborne, BMI/Hope-N-Cal,
BMI), HL/WBM, CS 3; H100 34

THE WAY | AM (Knoc-Turn’Al, ASCAP/Million Dollar
Game Ain't Free, ASCAP/Scott Storch, ASCAP/TVT,
ASCAP) RBH 81

THE WAY YOU MOVE (Gnat Booty, ASCAP/Chrysalis,
BMI/Carl Mo, BMI/Organized Noize, BMI/Hitco, BMI), HL,
H100 4; RBH18

WE ALL FALL DOWN (Lone Palm, ASCAP/Music Of
Windswept, ASCAP/Island Pacific, ASCAP), WBM, CS 45

WEAR IT OUT (Divided, BMI/Universal, BMI/Ramal,
BMI/Warner-Tamerlane, BMI), WBM, RBH 62

WHAT'’S IT LIKE (EMI April, ASCAP/Air Control,
ASCAP/Them Damn Twins, ASCAP/EMI Btackwood,
BMI/MC Infinity, BMI), HL, RBH 38

WHAT WOULD YOU DO (Baby Ree Toonz,
BMI/Sony/ATV Tree, BMI/Rye Songs, BMI/Fox Film,
BMI/H Hersh H. Bomb, ASCAP/Dogg Foundation, BMI/N
With The Words, ASCAP), HL, RBH 92

WHEN | LOOK TO THE SKY (EMI April, ASCAP/Blue
Lamp, ASCAP), HL, H100 82

WHEN SOMEBODY KNOWS YOU THAT WELL (Melanie
Howard, ASCAP/Coburn, BMI) CS 55

WHEN THE SUN GOES DOWN (Sony/ATV Cross Keys,
ASCAP/Onaly, BMI), HL, CS 11; H100 48

WHITE FLAG (Wamer Chappell, PRS/WB,
ASCAP/Future Furniture, ASCAP/EMI April, ASCAP/BMG
Songs, ASCAP), HL/WBM, H100 23

WHO GIVES A...WHERE YOU FROM (Tefnoise, BMI)
RBH 89

WHOKNOWS (Soulchitd, ASCAP/Universal,
ASCAP/Nivrac Tyke, ASCAP/Tetragrammaton,
ASCAP/Jesse Jaye, ASCAP) RBH 42

WHY DON'T YOU & | (Anaesthetic, BMi/Warner-
Tamerlane, BMI), WBM, H100 39

WILD WEST SHOW (Big Love, ASCAP/WB,
ASCAP/Music Of Combustion, BMI/Songs Of Windswept
Pacific, BMI), WBM, CS 25; H100 2

WITH YOU (Jess, ASCAP/World Of Andy Music,
ASCAP/Universal, ASCAP/Sony/ ATV Timber, SESAC/Tur-
tle Victory, SESAC), HL/WBM, Hio0 16

WORK IT (REINVENTION) (Jackie Frost, ASCAP/BMG
Songs, ASCAP/Tennman Tunes, ASCAP/Zomba,
ASCAP/|.Albert & Son, ASCAP/Universal, ASCAP/Jay E's
Basement, ASCAP), HL/WBM, H100 68

THE WRONG GIRL (Sony/ ATV Timber, SESAC/Hills-
boro Valley, SESAC/Sony/ATV Tree, BMI/Cake Taker,
BMI/Corn Country, BMI) CS 43

-_— Y -_—

YEAH! (TVT, BMI/Lil Jon oco17 Music, BMI/Christo-
pher Garrett, ASCAP/Hitco South, ASCAP/Music Of
Windswept, ASCAP/ Christopher Mathew, BMI/Ludacris,
ASCAP/EMI April, ASCAP), HL/WBM, H100 1; RBH 1

YO TE ENSENE (Not Listed) LT 43

YOU (RTD, BMI/Money Madness, ASCAP) Hioo 87

YOU CAN'T TAKE THE HONKY TONK QUT OF THE GIRL
(Sony/ATV Tree, BMI/Love Monkey, BMI/Emrsonbignz,
BMI/Songs Of Windswept Pacific, BMI), HL/WBM, H1co
84

YOU DON'T KNOW MY NAME (Lellow, ASCAP/EMI
April, ASCAP/Ye World Music, ASCAP/Uncle Bobby,
BMI/EMI Blackwood, BMI/A-Dish-Of-Tunes, BMI), HL,
H1o00 25; RBH 12

YOU'LL THINK OF ME (Almo, ASCAP/Qriginal Bliss,
ASCAP/EMI April, ASCAP/Ty Me A River, ASCAP/JesKar,
ASCAP), HL, CS 9; H100 53

YOU'RE IN MY HEAD (EMI Blackwood, BMI/Shane
Minor, BMI/Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/Songs Of Bud Dog, ASCAP/Music Of
Windswept, ASCAP), HL/WBM, CS 26

Y TODO QUEDA EN NADA {(World Deep,
BMI/Sony/ATV Latin, BMI/Blueplatinum,
ASCAP/Sony/ATV Discos, ASCAP) LT 3
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Groban

Josh Groban scores his third No.
1 on the Adult Contemporary chart,
as “You Raise Me Up” rises 2-1. The
track makes it to the top in its 20th
chart week, which is the same
amount of
time Groban
took to earn
his first No.
1 in August
2002 with
“To Where
You Are.”

“Raise”
marks the
first No. 1 to
be credited to a male solo artist on
the AC chart since Groban’s last
visit to the top spot with “O Holy
Night” in December 2002.

Although “Raise” declines in
detections for the week (down 33),
the track receives a bullet, as it is
Billboard policy to award a bullet in
a title’s first week at No. 1.

GROBAN: NO. 1 AGAIN

CROW CUT: The same bullet policy
applies to Sheryl Crow’s “The First
Cut Is the Deepest,” which moves to
No. 1 on the Adult Top 40 chart.

Only one detection separates
Crow’s No. 1 (3,176 detections;
down 80) from 3 Doors Down’s
“Here Without You,” which falls
to No. 2.

The last time the top of the
Adult Top 40 chart was this tight
was when the Calling’s “Wherever
You Will Go” outpaced “Superman
(It’s Not Easy)” from Five for
Fighting by a single spin in the
Dec. 29, 2001, issue.

“Cut” marks Crow’s second No. 1
on the Adult Top 40 list and is the
first chart-topper by a solo female
artist since Avril Lavigne’s “I'm With
You” hit No. 1 in February 2003.

Now in its 24th chart week, the
track’s climb to No. 1 is the slowest
at the format since the Goo Goo
Dolls’ “Slide” took 26 weeks to
reach the top spot in March 1999.

PERFECT STORM: With the biggest
gain on the entire chart, Sara
Evans’ “Perfect” sounds a warning
signal that it means business in
country’s top 10. Up 317 detections,
Evans’ short 9-8 hop belies the eye-
catching increase in detections.

This is the first time in the
song’s entire 26-week chart history
that “Perfect” has claimed the
chart’s biggest increase. Evans’ sin-
gle keeps similar company among
the five biggest gainers this issue,
as four of the five have spent at
least 20 weeks on the chart, with
the lone exception being Lonestar’s
“Let’s Be Us Again,” which climbs
43-35 and gains 293 spins in its
second chart week.

Joining Evans and Lonestar in
the top gainers suite are Jimmy
Wayne’s 30-week-old “I Love You
This Much” (up 294 detections),
Brad Paisley’s “Little Moments”

Picks Up A Third Chart-Topper At AC

with 28 weeks (up 290) and Tracy
Lawrence’s “Paint Me a Birming-
ham” (up 285) at 20 weeks.

LEADING MAN: “Yeah!” by Usher
Featuring Lil Jon & Ludacris
maintains the crown on the Hot
R&B/Hip-Hop Singles & Tracks
chart for a second week while hold-
ing on to the top spot on The Bill-
board Hot 100 for a third week.
The track tacks on an additional
3.5 million in

MAP QUEST: “Maps” by the Yeah
Yeah Yeahs enters the Modern
Rock chart at No. 39, becoming the
third female-voiced song to enter
the chart this year following No
Doubt’s “It’s My Life” and Courtney
Love’s “Mono.” That total matches
women’s entire output on the Mod-
ern chart for all of 2003.

The Yeah Yeah Yeahs also debut
with “Maps” on The Billboard Hot
100, inching in at No. 98, and on

audience at

R&B/hip-hop
radio to also take In eS In e
the lead on the
Hot R&B/MHiD-  Gijvio Piefroluongo
Hop Airplay silvio@billboard. cgom {
chart over Ruben Minal Patel
§Stl(:x(‘ir(;a;((i) 3 4 mpatel@billboard.com
Further ciown Wade Jessen
R&B/Hip-Hop wjessen@billboard.com
Singles &

Tracks, Usher takes Hot Shot Debut
honors at No. 35 with “Burn,”
which is the highest entry on the
chart since “Change Clothes” by
Jay-Z bowed at No. 30 in November.

Speaking of Jay-Z, he takes his
17th (out of 59) charting single into
the top 10, as “Dirt off Your Shoul-
der” advances 11-9 on R&B/Hip-
Hop Singles & Tracks. This extends
his lead for the most appearances in
the top 10 by a rap artist over near-
est competitor P. Diddy, who has 14
top 10 titles to his credit.

Hot Digital Tracks, entering at No.
31 with 2,000 paid downloads.

On Hot 100 Singles Sales,
“Maps” moves 3-2 and scans 3,500
units, down 15% from last week. A
ranking that high for a rock track
on the sales chart has been a rarity
during the past few years, because
few rock singles are released.

With a sold-out tour in
progress, the trio has been build-
ing additional momentum in the
press, at radio and on MTV during
the past few months. Since the
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group’s album is almost 1 year continued to support the band.
old, Interscope put together a

single with two new tracks and
the video for “Maps” as a bonus

for fans and retailers who have

H

MAINSTREAM TOP 40
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

Additional reporting by Patrick
McGowan in Los Angeles and Antho-
ny Colombo in New York.

DATA
PROVIDED BY

ADULT CONTEMPORARY
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

fy 2ESSICA SIMPSON 785 § y SARAHMCLACHLAN 71
Take My Breath Away COLUMBIA 5 Stupid ARISTA g
RECENTLY TESTED SONGS WITH 107 CALLUT POTENTIL 1 by e e e 0SS 693

1 Are You Gonna Be My Girl EEG 88.0 W RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
3 DOORS DOWN 789 1 3 DOORS DOWN 88.0
2 Away From The Sun UMRG 2 Away From The Sun UMRG
JOSH GROBAN 75.2 2 TRAIN 84.1
3 You Raise Me Up REPRISE b When | Look To The Sky coLumBlA 9%
4 BLINK-182 13.2 3 SANTANA 80.7
I Miss You GEFFEN . Why Don't You And | ARISTA 4
5 THREE DAYS GRACE 71.0 4 MELISSA ETHERIDGE 196
(I Hate) Everything About You JIVE . Breathe iDIMG '
6 ROONEY 704 5 KENNY LOGGINS 773
I'm Shakin' GEFFEN : | Miss Us ONLY THE BEST! .
7 YELLOWCARD 69.7 MAROONS 70.0
Ocean Avenue CAPITOL . b This Love J/RMG :

ADULT TOP 30
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

MODERN ROCK
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

ﬁr SARAH MCLACHLAN 777 SWITCHFOOT 715.6

Stupid ARISTA . Dare You To Move COLUMBIA 0

ﬁr 311 76.2 STERIOGRAM 705
Love Song JIVE 5 Waikie Talkie Man! CAPITOL X

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL | RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL

1 JOSH GROBAN 86.6 1 YELLOWCARD 74.8
You Raise Me Up REPRISE d E:Sgéwn;_f_ggnm d
OUTKAST

2 Hey Ya! ARISTA 86.6 2 Eyes Wired Shut wIND-UP 14.6
3 DOORS DOWN 3 DOORS DOWN

3 Away From The Sun UMRG 16.4 3 Away From The Sun UMRG 14
MICHAEL MCDONALD LINKIN PARK

4 Ain't No Mountain High Enough UMRG 154 4 Lying From You WARNER BROS. 106
NELLY FURTADO SEVENDUST

5 Try DREAMWORKS 69.2 M5 Broken Down TvT 106
JOHN MAYER DAMIEN RICE

b Clarity COLUMBIA 68.2 6 Cannonball WARNER BROS. 103
FEFE DOBSON 67.4 FOUNTAINS OF WAYNE 67.9

1 . 1 Mexican Wine EMC -

Everything IDJMG

ongs are blind tested online by Promosquad using multiple listens and a nationwide sample of carefully profiled music consumers Songs are
rated on a 1-5 scale; final results are based on weighted positives. Songs with a score of 65 or more are judged to have top 10 callout potential,
although that benchmark number can fluctuate based on the strength of available music. New Releases are songs that have been recently
servized to or impacted at their respective formats; Recently Tested Songs are the songs tested during the past month with the highest score.
R&B, Hip-Hop and Rhythmic HitPredictor located in R&B/Hip-Hop section For a complete list of current songs with Top 10 Callout Potential, see
HitPr=dictor.com. © 2004. Promosquad is a trademark of Think Fast LLC.
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U ¥ h'4 4 . b4 ®
!\ Nielsen u !\ Nielsen ﬁ w !\ Nielsen .’5 o !\ Nielsen
Broadcast Data g z | Broadcast Data W z J Broadcast Data &3 = Broadcast Data
Systems . Systems = - Systems 2 T ] Systems
TITLE : ER TITLE ':LE‘ 7] TITLE ‘é’ 0 1 TiTLE
ARTIST (IMPRINT/PROMOTION LABEL) = 5 4 ARTIST (IMPRINT/PROMOTION LABEL) = g ARTIST (iIMPRINT/PROMOTION LABEL) = X ARTIST (IMPRINT/PROMOTION LABEL)
. 8 NUMBER 1 = % ot NUMBER 1 15+ i NUMBER 1 8¢ S NUMBER 1 Ti2¢
With You ﬁ 2 Whs Ato.) o 2 The First Cut Is The Deepestﬁu WeAiNG. 1 ° 2 You Raise Me Up 1 WkAiNo | 1 B Megalomaniac 4 Whs Atia.1
JESSICA SIMPSON (COLUMBIA] | SHERYLCROW (A&M/INTERSCOPE) 1 JOSH GROBAN {143/REPRISE] INCUBUS (IMMORTALEPIC]
Toxic 3 1| | Here Without You 2 K Forever And For Always [ | Miss You
BRITNEY SPEARS WIVE] : | 3D0DRS DOWN (REPUBLICUNIVERSALAIMRG) SHANIA TWAIN {MERCURY/IDJMG} ; BLINK-182 (GEFFEN)
The Way You Move O Someda (3 1 5 | | The First Cut Is The Deepest by Numb
QUTKAST FEAT. SLEEPY BROWN (ARISTA} 4 - NICKELBACK (ROADRUNNER/IDJMG} SHERYL CROW (A&M/INTERSCOPE) LINKIN PARK (WARNER BROS.)
My Immortal 47 ° It's My Life 4 E Calling All Angels | Last Train Home
EVANESCENCE (WIND-UP} NODOUBT (INTERSCOPE} 3 TRAIN {COLUMBIA} 1 LOSTPROPHETS (COLUMBLA)
Numb 5 | Bright Lights s 16 White Flag | Figured You Out
LINKIN PARK (WARNER BROS.) | MATCHBOX TWENTY (ATLANTIC) DIDO {ARISTA} ﬁ NICKELBACK {ROADRUNNER/IDJMG)
Yeah! [ 6 ] | My Immortal s B Drift Away “/_| One Thing
4 USHER FEAT. UL JON & LUDACRIS (ARISTA} | EVANESCENCE (WINO-UP) UNCLE KRACKER FEAT. O0BIE GRAY {LAVA) FINGER ELEVEN {WIND-UP}
| Someday 7 | White Flag 7 K Unwell 1 Am The Highway
£| NICKELBACK {ROADRUNNER/IDJIMG) || DIDD (ARISTA) MATCHBOX TWENTY (ATLANTICH AUDIDSLAVE {INTERSCOPE/EPICH
Hey Ya! (3 ] This Love OFK 100 Years Love Son
__| OUTKAST (aRISTA) .| MARGONS (OCTONE/RMG) L FIVE FOR FIGHTING (AWARE/COLUMBIA) 311 {MAVERICK/VOLCANO/SIVE]
This Love 9 | Why Don't You & | 1 9112 Ain‘t No Mountain High Enough I Believe In A Thing Called Love
MARDONS (OCTONE/J/RMG) | SANTANA FEAT. ALEX BAND OR CHAD KROEGER {ARISTA}Y 5 MICHAEL MCOONALD MOTOWN/UMRG) THE DARKNESS {ATLANTIC)
| F**k It (I Don't Want You Back) 10 Fallen 10 K] Look Through My Eyes (I Hate) Everything About Vcluﬁr
EAMON {JIVE) SARAH MCLACHLAN {ARISTA} PHIL COLLINS (WALT DISNEY/HOLLYWOQO) THREE DAYS GRACE (JIVE)
| Slow Jamz (11] | 100 Years 11 B Invisible The Reason
TWISTA FEAT. KANYE WEST & JAMIE FOXX_(ATLANTIC) | FIVEFORFIGHTING (AWARE/COLUMBIA) CLAY AIKEN {RCA/RMG] HOUBASTANK JISLAND/IOJMG)
| The First Cut Is The Deepestﬁ ‘| When | Look To The Skyﬁ FA 11| | Big Yellow Taxi Silver And Cold
SHERYL CROW (A&M/INTERSCOPE) J TRAIN (COWUMBIA) : COUNTING CROWS FEAT VANESSA CARLTON IGEFFENINTERSCOP%) | AFL {NITRO/DREAMWORKS/INTERSCOPE}
Falls On Me Breathe m 13 This One's For The Girls Are You Gonna Be My Girl
FUEL (EPICI __| MELISSA ETHERIOGE [ISLANO/IDJMG) o MARTINA MCBRIDE {ACA NASHVILLE] = JET {ELEKTRAEEG)
Here Without You Hey Yal (14114 You Make Me Feel Brand New /| Until The Day | Die
| 3000RS OOWN (REPUBLIC/UNIVERSAL/UMRG! OUTKAST {ARISTAI i SIMPLY RED (SIMPLYREO.COM/REQ INKI STORY OF THE YEAR {MAVERICK/REPRISE}
Come Clean Clarity (L 15| | Sunrise The Outsider
1 HILARY QUFF {BUENA VISTA/HOLLYWOODO) JOHN MAYER (AWARE/COLUMBIA} SIMPLY RED (SIMPLYREQ.COM/RED INK) A PERFECT CIRCLE {VIRGIN]
Suga Suga Extraordinary 16 R Fallen Echo
BABY BASH FEAT. FRANKIE J {UNIVERSAL/UMRG} | _| LIZPHAIR (CAPITOL) SARAH MCLACHLAN [ARISTA} TRAPT {WARNER BROS.)
Just A Little While Falls On Me ., (17117 | | Here Without You | Meant To Live
JANET JACKSON (VIRGIN) FUEL {EPIC} i 3 DOORS DOWN {REPUBLIC/UNIVERSAL/UMAG) - SWITCHFOOT (RED INK/COLUMBIA)
Bounce You And { Both (15418 Why Don't You & | Hit That
SARAH CONNOR {EPIC) JASON MRAZ (ELEKTRAVEEG) S SANTANA FEAT. ALEX BAND OR CHAD KROEGER (ARISTA] THE OFFSPRING (COLUMBIA}
One Call Away Devils And Angels (19120 Love's Divine Heel Over Head
CHINGY FEAT. J. WEAV {DISTURBING THA PEACEICAPITOL | TOBY LIGHTMAN (LAVA] 1 _| SEAL {WARNER BROS.) PUDDLE OF MUDD {FLAWLESS/GEFFEN}
Gigolo i | Sunrise 20 A The Voice Within Lying From You
1 NICK CANNON FEAT. R KELLY {NICKAJIVE) . | NORAH JONES {BLUE NOTE/EMC) | CHRISTINA AGUILERA {RCA/RMG) LINKIN PARK (WARNER BROS.)

Compiled from a national sample of data supplied by Nielsen Broadcast Data Systems. 117 mainstream top 40, 87 adult top 40, 92 adult contemporary and 88 modem fock stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. @ Songs showing
an increase in detections over the previous week, regardless of chart movement. A song which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it registers an increase in detections. Songs helow the top 15 on Aduft Top 40 and Adult Contemporary are
removed from the chart after 26 weeks. All four radio charts run at deeper lengths in Airplay Monitor, Billboard information Network, and billboard.com. frindicates title eared HitPredictor status in research data provided by Promosquad. © 2004, VNU Business Media, Inc. All rights reserved.
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THE MOST PLAYEU CLIPS AS MON TCRED BY NIELSEN BROADCAST DATA SYSTEMS
New Ons” are those clips with six or nare plays for the first time in the chart week.
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FEBRUARY 29, 2004

1234 W. Street, NE, Washington, 0.C. 20018

TWISTA, SLOW JAMZ
USHER. YEAK

CASSIDY, HOTEL

JUVENILE, IN MY LIFE

J-KWON, TIPSY
KELIS, MILKSHAKE

TAMIA, QUESTIONS
JAY-Z, ENCORE

BEENIE MAN, DUCE
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B2K, BADABOOM

=

THWAPYY

OUTKAST, HEY YA

NEW ONS
|| J-KWON, TIPSy

TAMIA, QUESTIONS
' BEENIE MAN, DUDE

LUDACRIS, SPLASH WATERFALLS
CHINGY, ONE CALL AWAY
YOUNG GUNZ. NO BETTER LOVE

PETEY PABLO, FREEK-A-LEEK
G-UNIT, WANNA GET 2 KNOW U

MASTER P, THEM JEANS

MISSY ELLIOTT, 'M REALLY HOT

T.l RUBBER BAND MAN

DAVID BANNER, CRANK IT UP

ALICIA KEYS, YOU OON'T KNOW MY NAME
JAGGED EDGE. WHAT'S IT LIKE
BEYDNCE, ME MYSELF AND |

KANYE WEST, THROUGH THE WIRE
YING YANG TWINS, SALT SHAKER
SLEEPY BROWN, | CAN'T WAIT

ASHANTI. BREAK UP-2 MAKE UP REMIX

OUTKAST, THE WAY YOU MOVE

CARL THOMAS, SHE |15

RUBEN STUDDARD, SORRY 2004

WESTSIDE CONNECTION, GANGSTA NATION
MEMPHIS BLEEK, ROUND HERE

SEAN PAUL. I'M STILL IN LOVE WITH YOU
AVANT, 0ON'T TAKE YOUR LOVE AWAY
TRILLVILLE, NEVA EvA

MURPHY LEE, LUV ME BABY

AVANT, READ YOUR MIND
YOUNGBLOODZ LEAN LOW

G-UNIT, POPPIN' THEM THANGS

CAM’'RON, GET 'EM GIRLS

R R T e T TR R E

& ASHANTI. BREAKUP 2 MAKEUP

| YOUNGBLOODZ, LEAN Low

330 Commerce Street, Nashville, TN 37201

1515 Broadway, New Yark, NY 10036

1515 Broadway, Now York, NY 10036

KEITH URBAN, YOU LL THINK OF M=
JOSH TURNER, LONG BLACK TRAIM

ALAN JACKSON, REMEMBER WHEN
TOBY KEITH, AMERICAN SOLDIER

'S BUDDY JEWELL SWEET SOUTHERN COMFORT

MINDY SMITH, JOLENE

©& MONTGOMERY GENTRY, IF YOU EVER STOP LOVING ME
& CLINT BLACK, SPEND MY TIME

JIMMY WAYNE. [ LOVE YOU THIS MUCH

GARY ALLAN, SONGS ABOUT RAIN

BRAD PAISLEY, LITTLE MOMENTS

KENNY CHESNEY & UNCLE KRACKER, Y/HEN TH: SUN GOES DOWN
SHEDAISY, PASSENGER SEAT

SARA EVANS, PERFECT

3 JUUE ROBERTS, BREAK DOWN HERE
1 CLAY WALKER, | CAN'T SLEEP
74 NORAH JONES, SUNRISE

BILLY CURRINGTDN, | GOT A FEELIN

£1 KENNY CHESNEY, THERE GOES MY LIFE

ALISON KRAUSS & UNION STATION, EVERYTIME YOU SAY GOODBYE
JDE NICHOLS, COOL TO BE AFOOL

BROOKS & DUNN, QU CANT TAKE THE HONKY TCNK OUT OF THE GIRL
SHERYL CROW, THE FIRST CUT IS T+E DEEPEST
TOBY KEITH, | LOVE THIS BAR

DIERKS BENTLEY, MY LAST NAME

PATTY LOVELESS, ON YOUR WAY HIME

DIERKS BENTLEY, WHAT WAS | THINKIN'

LEANN RIMES, THIS LOVE

DOLLY PARTON, WELCOME HOME

JAMES TAYLOR & ALISON KRAUSS. HOW'S THE WORLD TREATING YOU {

KEITH URBAN, WHO WOULON T WANNA BE ME
BRIAN MCCOMAS, YOU'RE IN MY HEAD

SHANIA TWAIN, IT ONLY HURYS WHEN | M BREATHING
EMERSON DRIVE, LAST ONE STANDING

RASCAL FLATTS, | MELT

DIXIE CHICKS, SIN WAGON (TOP OF THE WORLD LIVE)
KENNY CHESNEY, NO SHOES, NO SHIR™, NO PROBLEMS
SCOTTY EMERICK, THE COAST 15 CLEAR

KELLIE COFFEY, TEXAS PLATES

RHONDA VINCENT, [F HEARTACHES HAQ WINGS

NEW ONS

'NORAH JONES, SUNRISE

LEANN RIMES, THIS LOVE

BRITNEY SPEARS, 10XIC

| USHER, YEAH

G-UNIT, WANNA GET 2KNOW U
CHINGY, ONE CALL AWAY
HILARY DUFF, COME CLEAN
TWISTA, SLOW JAMZ

4 EVANESCENCE, MY IMMORTAL
I BEYONCE, ME MYSELF AND )
| MISSY ELLIOTT, 'M REALLY HOT

JESSICA SIMPSON, WITH YOU
MAROONS, THIS LOVE
BLINK-182, | MiSS YOU

RUBEN STUDDARD., SORRY 2004

° YEAH YEAH YEAHS, MAPS

KANYE WEST, THROUGH THE WIRE
JDSS STONE, FELL IN LOVE WITH A BOY
NICKELBACK, SOMEDAY

EAMON, F**K IT

CASSIDY, HOTEL

SEAN PAUL. I'M STILL IN LOVE WITH YOU

i} LDSTPROPHETS, LAST TRAIN HOME
- & SWITCHFOOT, MEANT TO LIVE

N.ER.D., SHE WANTS 10 MOVE

| MURPHY LEE, LUV ME BABY

FEFE DOBSON, EVERYTHING
INCUBUS, MEGALOMANIAC

I J-KWON, T)psy | 27
THREE DAYS GRACE, {{ KATE) EVERYTHING ABOUTYOU &

| STDRY OF THE YEAR, UNTIL THE DAY [ DIE
 YOUNG GUNZ, NO BETTER LOVE

311, LOVE SONG
SLEEPY BROWN, | CAN'T WAIT

-4 KATY ROSE, OVERORIVE

BLACK EYED PEAS, HEY MAMA

& THE DARKNESS, | BELIEVE [N A THING CALLED LOVE

SIMPLE PLAN. DON'T WANNA THENK ABOUT YOU
JASON MRAZ. YOU ANO | BOTH

I NICK CANNDN, GIGOLO

YING YANG TWINS, SALT SHAKER

! LUDACRIS, SPLASH WATERFALLS

NEW ONS
! J-KWON, TIPSY
§ SIMPLE PLAN, DON'T WANNA THINK ABOUT YOU
% KYLIE MINOGUE, SLOW

SRESHHRBEE

MAROONS, THIS LOVE
OQUTKAST, THE WAY YOU MOVE

& EVANESCENCE, MY IMMORTAL

SHEERYL CROW. THE FIRST CUT IS THE DEEPEST
NORAH JONES, SUNRISE

BEYONCE, ME MYSELF ANO |

BRITNEY SPEARS, TOXIC

2 NICKELBACK, SOMEDAY

JESSICA SIMPSON, WITH YOU
MELISSA ETHERIDGE, BREATHE
FIJE FOR FIGHTING, 100 YEARS

¢ JET, ARE YOU GONNA BE MY GIRL

JOHN MAYER, CLARITY
JOSS STONE. FELL IN LOVE WITH ABOY
USHER, YEAH

3 BLACK EYED PEAS, HEY MAMA
. NO DOUBT, IT'S MY LIFE
THE DARKNESS. | BELIEVE IN A THING CALLED LOVE

ENRIQUE IGLESIAS, NOT IN LOVE
SEAL LOVE'S DIVINE

GOOD CHARLOTTE, HOLD ON

FUEL, FALLS ON ME

FCUNTAINS OF WAYNE, STACY'S MOM

‘¥ COURTNEY LOVE. MOND

3 DOORS DOWN, HERE WITHOUT YOU
TWISTA, SLOW JAMZ

. TOBY LIGHTMAN, DEVILS AND ANGELS

KID ROCK, FEEL LIKE MAKIN LOVE

© ALICIA KEYS, YOU DON'T KNOW MY NAME
¢ SLEEPY BROWN, | CAN'T WAIT

KYLIE MINOGUE, SLOwW

TFAPT, HEADSTRONG

EVANESCENCE, BRING ME TO LIFE

OQUTKAST, HEY YA

JACK JOHNSON, TAYLOR

TRAIN, WHEN | LOOK TO THE SKY

RUBEN STUDDARD, SORRY 2004

NO DOUBT, UNDERNEATH (T ALL

TRAIN, DROPS OF JUPITER

CHAUSTINA AGUILERA, LIL KIM, MYA & PINK, LADY MARMALADE

NEW ONS
USHER, YEAH!

200 Jericho Quadrangle, Jericho, NY 11753

.

A]
GREAT AMERICAN COUNTRY

9687 £ Mineral Ave., Englewood, 20 80112

Q2

1515 Broadway, New York, NY 10036

CANADA

299 Queen St West, Toronto, Ontario M5Y225

TRAPT, ECHO

OQUTKAST, HEY YA

NEW ONS

= MARS VOLTA, TELEVATORS
G-UNIT, WANNA GET TO KNOW YOU
N"E*R*D*, SHE WANTS TO MOVE
JUST JACK, SNOWFLAKES

HIM. JOIN ME

BLACK EYEQ PEAS, HEY MAMA
YING YANG TWINS, SALT SHAKER

BLINK-182, | MISS YOU BUDDY JEWELL SWEET SOUTHERN COMFORT
THE OFFSPRING, HIT THAT

AFL, SILVER AND COLD

. LOSTPROPHETS, LAST TRAIN HOME

4 THREE DAYS GRACE, (I RATE) EVERYTHING ABOUT YOU

STORY OF THE YEAR, UNTIL THE OAY | OIE
YELLOWCARD, OCEAN AVENUE

INCUBUS, MEGALOMANIAC

THE DARKNESS, ( BELIEVE (N A THING CALLED LOVE
GOOD CHARLOTTE, HOLD ON

NO DOUBT, IT'S MY LIFE

SWITCHFOOT, MEANT TO LIVE
EVANESCENCE, MY IMMORTAL

THRICE, STARE AT THE SUN

SIMPLE PLAN, PERFECT

PUDDLE OF MUDD, AWAY FROM ME

BRAND NEW, SIC TRANSIT GLORIA GLORY FADES
COURTNEY LOVE, MONO

P.0.0.. CHANGE THE WORLO
HOOBASTANK, OUT OF CONTROL
PHANTOM PLANET. BIG BRAT -5
DASHBOARD CONFESSIONAL. RAPID HOPE LOSS

: FINGER ELEVEN, ONE THING

MARS VOLTA, TELEVATORS

LIMP BIZKIT, BEHINOD BLUE EYES
G-UNIT, WANNA GET 2 KNOW U

& N.ER.O., SHE WANTS TO MOVE

- LINKIN PARK, SOMEWHERE | BELONG

Continuous progamming
404 Washington Ave., Miami Beach, FL 33139

= DAVID BISBAL, BULERIA

THALIA, CERCA DETI

" PAULINA RUBIQ. TE QUISE TANTO
SIN BANOERA, MIENTES TAN BIEN

= RICKY MARTIN, Y TODO QUEDA EN NADA
RICARDO ARJONA, DUELE VERTE -
NELLY FURTADD, POWERLESS {SAY WHAT YOU WANT) &

CAFE TACUBA, ERES

VOZ VEIS, AUNQUE SEA POCO

OREJA DE VAN GOGH, 20 DE ENERO

LUIS FONSI, QUIEN TE D1J0 ESO?

OBIE BERMUDEZ. ME CANSE DE T

TIZIANO FERRD, TARDES NEGRAS

ROSARIO, AGUANTA AHI

ENRIQUE IGLESIAS, NOT IN LOVE

TISUBY & GEDRGINA, POR QUE NO
CARAMELOS DE CIANURD, EL ULTIMO POLVO
OBIE BERMUDEZ, ANTES

DAVID BISBAL, QUIERQ PERDERME EN TU CUERP
JULIETA VENEGAS, ANDAR CONMIGD
EONITA NAZARID, A QUE NO TE VAS

SARA EVANS, PERFECT

BRAD PAISLEY, LITTLE MOMENTS
TOBY KEITH, AMERICAN SOLDIER
JIMMY WAYNE, | LDVE YOU THIS MUCH
KEITH URBAN, YOU'LL THINK OF ME
SHANIA TWAIN, IT ONLY HURTS WHEN | M BREATHING
ALAN JACKSON, REMEMBER WHEN

5 KENNY CHESNEY & UNCLE KRACKER, WHEN “HE SUN GOES DOWN 8

JOSH TURNER, LONG BLACK TRAIN
TRACE ADKINS, HOT MAMA
DIERKS BENTLEY, MY LAST NAME

* BLUE COUNTY, GOOD LITTLE GIRLS

KENNY CHESNEY, THERE GOES MY LIFE

{3 JOE NICHOLS, CODL TO BE A FOOL

BILLY CURRINGTON, { GOT A FEELIN'
EMERSON ORIVE, LAST ONE STANCING

© CLAY WALKER, | CAN'T SLEEP

BROOKS & DUNN. YOU CAN T TAXE THE HONKY TOWK OLI OF THE GIRL
GARY ALLAN, SONGS ABDUT RAIN

ALAN JACKSON & JIMMY BUFFETT ,IT'S FIVE 0(10CK SOMEWHERE

TIM MCGRAW, REAL GOOD MAN

~ MONTGOMERY GENTRY, F YU EVER STOP LOVING ME

SHANIA TWAIN, SHE'S NOT JUST A PRETTY FACE
CLINT BLACK, SPENO MY TIME

SHEDAISY, PASSENGER SEAT

BRIAN MCCOMAS, YOU'RE IN MY HEAD

BILLY RAY CYRUS, ALWAYS SIXTEEN

"' KELLIE COFFEY, TEXAS PLATES :
 ALISON KRAUSS, YU WILL BE MY AIN TRUE LOVE

NEW ONS

HCERAY CHESNEY & UNCLE KRACKER, WHEN THE SUN GOES D0WH
ALISON KRAUSS, YOU WILL BE MY AIN TRUE LOVE
TRALY LAWRENCE. PAINT ME A BIRMINGHAM
SCOTTY EMERICK, THE COAST (S CLEAR

JULIE ROBERTS, BREAK DDWN HERE

fEURoPe

Continuous programming
Hawiey Crescent, London NW1STT

KANYE WEST, THROUGH THE WIRE

§ INCUBUS, MEGALOMANIAC

LDSTPRDPHETS, LAST TRAIN HOME
STORY DF THE YEAR, UNTIL THE DAY | DIE
USHER, YEAH

N.ER.D., SHE WANTS TO MOVE

CA! Y. HOTEL

TWISTA, SLOW JAMZ

JOSS STONE, FELL IN LOVE WIiTH A BOY
YOUNG GUNZ. NO BETTER LOVE

YEAH YEAH YEAHS, MAPS

CHINGY, ONE CALL AWAY

2 TRILLVILLE, NEVA EVA
311, LpVE SONG

YELLOWCARD, DCEAN AVENUE
EVANESCENCE, MY IMMORTAL
BUINK-182, | MISS YOU
J-KWDN, TIPSY

T\ RUBBER BAND MAN
FINGER ELEVEN, ONE THING

B8 AFL SILVER ANO COLO
| BRAND NEW. SIC TRANSIT GLORIA.. GLORY FADES

GOAPELE, CLOSER

v} DIZZEE RASCAL. FIX UP, LOOK SHARP

MISSY ELLIOTT, I'M REALLY HOT
BEYONCE, ME MYSELF AND |
SLEEPY BROWN, | CAN'T WAIT

1 LUMP BIZKIT, BEHINO BLUE EYES

KINKY, PRESIOENTE
LINKIN PARK, NUMB

“NEW ONS
USHER, YEAH!
J-KWON, TIPSy
SLEEPY BROWN, | CAN'T WAIT

MAROGNS, THIS LOVE

G-UNIT, WANNA GET TO KNOW YOU
| DASHBOARD CONFESSIONAL THe SIDEWINOER SLEEP TONITE

GUSTER, BLISTER IN THE SUN

A SAMPLING OF PLAYLISTS SUBMITTED BY
NATIONAL VIDEO oun_Ers FOR THE WEEK

NUSIC TELEVISION"
EATEN AMERICA
Continugus programming
111t Lincoln Rd, Miami Beach, FL 33139

BLACK EYED PEAS, HEY MAMA

-8 BRITNEY SPEARS, TOXIC

BLINK-182, 1 MISS YOU
THREE DAYS GRACE, JUST LIKE YOU

= THE DARKNESS, | BELIEVE IN A THING CALLED LOVE

NICKELBACK, FIGURED YOU OUT
LUDACRIS, SPLASH WATERFALLS

=0 BILLY TALENT, THE X

INCUBUS. MEGALOMANIAC
FEFE DOBSON, EVERYTHING
DEFAULT, TAKING MY LIFE AWAY
BEYONCE, ME MYSELF AND |

NELLY FURTADO, POWERLESS {SAY WHAT YOU WANT)

USHER, YEAH

G00OD CHARLOTTE, HOLD ON
CHINGY. ONE CALL AWAY

JET. ARE YOU GONNA BE MY GIRL
KELIS, MILKSHAKE

HILARY OUFF, COME CLEAN
FIMGER ELEVEN, ONE THING
EVRNESCENCE, MY IMMORTAL
JESSICA SIMPSON. WITH YOU
OUTKAST, HEY YA

JESSICA SIMPSON, WHERE YOU ARE
JESSICA SIMPSON, IRRESISTIBLE

£ TREWS, NOTREAOY T0 GO
% COURTNEY LOVE, MONO

PILATE, MELT INTO THE WALLS
PINK,GOOIS A DJ

BRAND NEW, SIC TRANSIT GLORIA . GLORY FADES
' NEW ONS

JESSICA SIMPSON, WITH YOU
PILATE, MELT INTO THE WALLS

- THE VINES, RIDE
& SIMPLE PLAN, DON'T WANNA THINK ABDUT YOU
- KMNOC-TURN'AL THE WAY | AM

VIVA Continugus programming
Im Media Park 2, 50670 Koln, Germany

BLACK EYED PEAS, HEY MAMA
BRITREY SPEARS. TOXIC

KYLIE MINOGUE, REQ BLOODED WOMAN
OUTKAST, THE WAY YDU MOVE
EVANESCENCE, MY IMMORTAL
JAMELIA, SUPERSTAR

BLACK EYED PEAS, SHUT UP

PHOENIX, EVERYTHING IS EVERYTHING
NO DOUBT, IT'S MY LIFE

SCISSOR SISTERS, COMFORTABLY NUMB
NORAH JONES, SUNRISE

*  OUTKAST, HEY YA

PINK. GOD ISA DJ

FU., NIE MOW MI

MADOGNNA, LOVE PROFUSION
BEYONCE, ME, MYSELF AND |
FRANZ FERDINANO, TAKE ME 0UT

NELLY FURTADD, POWERLESS (SAY WHAT YOU WANT) &

KEVIN LYTTLE, TURN ME ON
SUGARBABIES. TOO LOST IN YOU

BRITNEY SPEARS, TOXIC
SEAN PAUL, I'M STILL IN LOVE WITH YOU
CAFE TACUBA, ERES

EVANESCENCE, MY IMMORTAL

& AFL, SILVER AND COLD

GOO0 CHARLDTTE, HOLD DN

|| JULIETA VENEGAS, ANDAR CONMIGO
i NELLY FURTADD, POWERLESS {SAY WHAT YOU WANT)

CHINGY, HOLIDAE IN

SIMPLE PLAN, PERFECT
DUTKAST, THE WAY YOU MOVE
CARTEL DE SANTA, |4 PELOTONA

~ " THE OFFSPRING, HIT THAT

FOUNTAINS OF WAYNE, STACY'S MOM
BLINK-182, | MISS YOU

DIDO, LIFE FOR RENT

PLASTILINA MOSH, ENZD

JUNIOR SENIOR, SHAKE YOUR COCONUTS
WESTLIFE, MANDY

STACIE ORRICO, | PROMISE

f ALEXANOER, BEHIND THE SUN

OCMPH, AUGEN AUF

KEVIN LYTTLE, TURN ME ON
BRITNEY SPEARS, TOXIC
JAMELIA, SUPERSTAR

MICHAEL ANOREWS, MAD WORLD
BLACK EYED PEAS, SHUT UP

" JEANETTE, NO ETERNITY

REAMONN, STRONG
N*E*R*0*, SHE WANTS TO MOVE

Will FCC Crackdown
Boost Sat-Casters?

In two of the six markets that
have just lost Stern—Miami and
Pittsburgh—Clear Channel has the
rock market sewn up. It’s not like a
current rival is going to swoop in
and pop Stern on their stick to
siphon off male listeners.

Arguably San Diego is the same.

So, did I miss anything while I
was away?

I take two weeks off for the first
time in my Billboard career and
come back to a radio world turned
on its ear. That is thanks to Clear
Channel kicking Bubba the Love
Sponge off the payroll and remov-
ing Howard
Stern’s syndi-

cated morning '
show from the u n n
six Clear Chan- 1
nel stations that di :

carried it.
While trolling
By Marc Schiffman
mschiffman@billboard.com

around the Web
I found a keen
analysis of the
move. On The
Motley Fool
(fool.com) Rick
Aristotle Munarriz leaves the ethi-
cal and First Amendment ques-
tions by the wayside (see story,
page 5, for that angle) and takes a
strictly business perspective. Modern rival KBZT could make a

He notes that burgeoning satel-  play for Stern, but many have tried
lite radio companies XM and Sirius  their hand at dethroning Clear
could be winners here. “Think Channel in that market and failed.
about it,” he writes. “Just as folks That leaves Orlando, Fla.;
flocked to cable TV to escape sani- Rochester, N.Y.; and Louisville, Ky.
tized network con- There are Infinity
tent, satellite radio rivals in Orlando and
operators better be Rochester and a
ready for the influx of Radio One modern
folks who enjoy rocker in Louisville.
broader options. So there are three

“At a time when markets where a rock
traditional broadcast- rival can pick up
ers can’t afford to lose Stern and make a
their core, diehard serious run at Clear
listeners to XM and Channel.

Sirius, even the most One programmer [
noble of intentions in spoke with voiced
clearing up their sta- interest in picking
tions could shoo folks up Stern. He notes
into the captive arms of their sub- that Stern relishes returning to a
scription-based rivals,” Munarriz market that has dropped him and
continues. “That’s just not sound will sometimes cut a sweeter deal
radio business.” to do so.

XM already has a pay channel But that’s only if Stern is a free
from the Playboy brand. (Don’t ask  agent in those markets. The press
me how that translates to a radio release from Clear Channel says
environment.) And Pamela Ander-  that Stern has been suspended, not
son was a Sirius host and is now a released from his contract, as was
spokesperson. the case with Bubba.

I'd long thought that with all In the end, then, Clear Chan-
the spending those two companies  nel removed a programming
were doing to ramp up their opera-  asset from six of its 1,200 sta-
tions, one of them should have tions, with only three of those
driven a dump truck of money up stations in any real danger of los-
Stern’s driveway and come away ing shares to a rival.
with a killer programming prize. That move gave the company a

Indeed, there have been talks ride into congressional hearings
between the sat-casters and some on a wave of moral superiority. Not
high-profile, controversial air talent.  a bad deal.

Munarriz has a good point, but Even if the Munarriz scenario
looking further through the tele- pans out and this helps the migra-
scope, I see Clear Channel’s Stern tion to satellite radio, Clear Chan-
move as a winner on almost all nel has a 50-50 chance of winning:
fronts for the company. It holds an investment in XM.

With modern rock XETRA-FM
(91X), active rock KIOZ and clas-
sic rock KGB, Clear Channel has a
strong rock hill it can defend.

STERN: LOST SIX MARKETS
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Indecency

Continued from page 5

phone calls or controversial content
should have a delay in place.

The memo also issues content guide-
lines on avoiding indecency. “Failure to
abide by this policy is grounds for harsh
discipline, including immediate termi-
nation,” the memo states.

An Emmis Communications spokes-
person tells Billboard sister publica-
tion Airplay Monitor that Emmis is
preparing a zero-tolerance policy on
indecency as well.

Clear Channel’s new Responsible
Broadcasting Initiative—issued one day
before radio division CEO John Hogan
took the stand before Congress—states
that any DJ accused of indecency will
be suspended and immediately termi-
nated if the jock is found to have vio-
lated indecency codes. It also states,
“There will be no appeals and no inter-
mediate steps.”

In addition to the measure, Clear
Channel is modifying its talent con-
tracts so that any jocks accused of inde-
cency will be financially liable for part
of any fines levied against the station by
the FCC.

LISTENING CLOSELY

Now stations like modern KBZT (FM
94/9) San Diego are re-examining the
music they play.

“The main thing we've done with this
FCC witch hunt that’s going on is taken
areal close look at the music library and
made sure there weren't any songs in
there that we have overlooked,” PD
Garret Michaels says. “There are quite a
number of songs, particularly from the
grunge era, that occasionally sneak in
an ‘f" word, and sometimes those are
buried in the mix.

“In light of what’s going on out
there, there’s so much watchdogging
that we want to be careful and make
sure we don’t get fined on a technical-
ity,” he says.

Michaels cites such core library
tracks as Tool’s “Sober” and Alice in
Chains’ “Heaven Beside You” as songs
that the station has re-edited.

Regardless of the outcome of the
congressional hearings, the FCC’s
guidelines or individual radio groups’

mandates, the developments of the past
several weeks prove that radio is enter-
ing previously uncharted territory.

“Everything has changed,” says one
PD who requested to remain anony-
mous. “It’s obvious now that radio com-
panies that have 1,300 stations or 600
stations or 200 stations will not hesitate
to blow somebody out and ruin one par-
ticular radio station, or even one par-
ticular network, for the protection of its
entire network.”

SLIPPERY SLOPE

And the commission might be step-
ping over the line in attempting to
decide what's indecent. A poll conduct-
ed by USA Today found that popular
opinion did not back the FCC'’s crack-
down on indecency. Twenty-seven per-
cent of the respondents said that if peo-
ple did not like what they were watching
or hearing, they should just turn it off,
while 16% said the FCC should label
shows with questionable content and let
listeners decide for themselves.

The FCC’s current guidelines con-
sider three criteria when determining
whether something is indecent: the
explicitness or graphic nature of the
description of sexual or excretory
organs or activities, whether the mate-
rial dwells on or repeats at length those
descriptions and whether the material
appears to pander to or is used to titil-
late or is presented for shock value.

But many of the programmers con-
tacted for this story say the FCC’s cur-
rent guidelines for indecency are too
vague for them to be completely sure
that they're avoiding the use of inde-
cent material.

“We've scrutinized some bits that
have been on the station for years and—
given the current, scary environment—
have moved to edit them somewhat to
try to ensure that they don't violate a
very vague set of rules,” another PD
who asked for anonymity says.

“That’s based on the Bubba decision,
where it appears that [the FCC was] fin-
ing WXTB [Tampa, Fla.] and Clear
Channel for what was inferred rather
than what was said,” the PD adds. “To
my knowledge, that hasn’t happened in
the past. In my mind, we’re now head-
ed down a particularly slippery slope.”

“Any time you start to talk about
regulating free speech or limiting free
speech, that can be a scary topic,”
another programmer says. “The

biggest thing this has done is really
made talent uneasy about what to say
and what can be said . . . It would be
beneficial if the FCC would come out
and let everybody know what's indecent
and what’s not.”

Some stations have taken a closer
look at their production. “It’s more than
just what the jocks are saying, it’s also
the messages that we're relaying in
between the records,” another pro-
grammer says.

“There were a couple of liners that
we thought were inappropriate,” the PD
adds. “For us, it’s not just the sex stuff
but any sort of drug references.” That
includes the liner “There’s a fine line
between genius and insanity. Unfortu-
nately, we snorted it.”

Others say they're keeping things sta-
tus quo.

“So far, [ haven't changed a thing,”
active KRFR (Real Rock 104.3) PD Alex
Quigley says. That includes the station’s
risqué liners, which remain on the air.

“What was good enough two
weeks ago should be good enough
now,” Quigley says. “We’re not going
to change everything suddenly,
which is what I feel Clear Channel
did. Howard Stern wasn’t indecent
one week ago? It’s the same show it
has always been.”

Copyright

Continued from page 6

Howard Berman, D-Calif., the rank-
ing Democrat on the subcommittee,
Wwas Co-Sponsor.

Jay Rosenthal, counsel for the
Recording Artists’ Coalition, says that
by having experienced arbitrators, “the
new panel would benefit everyone.”

“We’re happy with it. It’s a bill that’s
fair and balanced,” says Jonathan Pot-
ter, president of the Digital Media Assn.,
which represents Webcasters and new-
media companies like Liquid Audio.

Under the new plan, compulsory
license rates would be set every five
years. They would be set prospectively,
preventing gaps in royalty revenue
streams. Appeal rights would be limit-
ed to those parties that participate in
future arbitrations.

Movies

Continued from page 13

role in worldwide distribution of the
movie—is currently negotiating the
release of the film in several coun-
tries, including the United King-
dom, Canada, Australia, Japan,
France, Germany, Denmark, Nor-
way, Sweden and Brazil.

IN BRIEF: QutKast will star in a
musical for HBO Films; the film
is in development.

If Colin Farrell is cast as Ozzy
Osbourne in the planned biopic
about the singer (Movies & Music,
Billboard, Feb. 28), the actor is
prepared, since he has already

sung on a soundtrack. On March
9, Virgin Records releases the
soundtrack to IFC Films drama
“Intermission.” It features Farrell
(who stars in the movie) singing “I
Fought the Law.”

Other acts on the “Intermis-
sion” soundtrack are U2, the
Thrills, Ron Sexsmith, Clannad,
Fun Lovin’ Criminals and Turin
Brakes. The movie opens March
19 in limited U.S. release, with
wider expansion to follow.

On March 23, Wind-up Records
releases the soundtrack to “The
Punisher,” featuring an entire col-
lection of new songs from such
acts as Nickelback, Drowning
Pool, Seether (featuring Evanes-
cence vocalist Amy Lee), Puddle
of Mudd, Queens of the Stone
Age and Trapt. Based on the Mar-

vel Comics character of the same
name, “The Punisher” (from Lions
Gate Films) will open April 16 in
U.S. theaters.

For film-score junkies, Rhino
Records has two recent releases
that represent a range of movies
from popular blockbusters to the
art-house obscure.

“Simply the Best Movie Themes”
is a two-disc set with the titled
themes from such modern-
classic movies as “Chicago,”
“Shakespeare in Love,” the “Lord
of the Rings” trilogy and “Gladi-
ator.” Meanwhile, film composer
Daniele Luppi’s “An Italian
Story” album includes his take
on movie music. The CD also
features Alessandro “the
Whistler” Alessandroni and
members of Marc 4.

\VILEPOSTS

BIRTHS
Boy, Maxwell Grant, to Sara and
Simon Renshaw, Jan. 9 in Los
Angeles. Father is co-head of
music for the Firm.

Girl, Piper Story DeMartino, to
Robin Lentz and Joe DeMartino,
Jan. 23 in New York. Father is
associate director of merchandis-
ing for Sony Music.

Girl, Maysa Elon, to Angela Lin-
nea Johnson and Russell Lee
Johnson, Jan. 26 in New York.
Mother is a singer/songwriter/
producer. Father is co-CEO of
Purpose Records and Nine One 4
Music.

Boy, Jackson Sam, to Rebyn and
Rick Rosenberg, Jan. 31 in New
York. Father is VP of sales and
marketing for Shanachie Enter-
tainment.

Boy, Kaden, to Stacie and Kalel,
Feb. 4 in Nashville. Father is
bassist for Christian alt-metal
group Pillar.

MARRIAGES
Rachel Schwarz to Marc Schiff-
man, Feb. 15 in New York. Groom
is senior news editor for
Billboard.

Deborah Poppink to David Hirsh-
land, Feb. 15 in Palos Verdes,
Calif. Bride is a singer/songwriter.
Groom is executive VP of Bug
Music.

DEATHS
Julius E. Dixson Sr., 90, of natu-
ral causes, Jan. 30 in New York.
Dixson is best-known for co-writ-
ing “Lollipop,” made famous by
the Chordettes in 1958. After
hosting a weekly radio show while
serving in the army, he made a
name for himself as a songwriter
by co-writing “Dim, Dim the
Lights (I Want Some Atmos-
phere),” which went to No. 11 in
1954 with Bill Haley & His
Comets. Dixson is survived by six
children, two siblings and eight
grandchildren.

Grelun Landon, 80, of natural
causes, Feb. 2 in Ojai, Calif. The
longtime head of West Coast pub-
licity for RCA Records was instru-
mental in developing the career
of Elvis Presley, acting as the
label’s liaison with the singer and
leading a New York tour. As VP of
Hill & Range Music in the '50s,
Landon worked with country leg-
ends like Hank Snow and Johnny
Cash. From 1971 to 1989, he was
an active trustee of the Country
Music Hall of Fame and Museum
and co-wrote “The Encyclopedia
of Folk, Country and Western
Music,” now in its third edition.
He is survived by three children
and three granddaughters.

Gene Hughes, 67, of complica-
tions from pneumonia and a bro-
ken neck he sustained during an
auto accident, Feb. 3 in Nashville.
The Music Row veteran sang lead
vocals with '60s pop group the
Casinos and was best-known for
the 1966 hit “Then You Can Tell
Me Goodbye.” In the '80s, he
served as VP of promotion for
MCA Records Nashville before
launching his own independent
promotion firm.

Duke Niles, 85, of natural causes,
Feb. 14 in New York. A veteran
music publisher and jazz enthusi-
ast, Niles held positions at Leeds
Music, Chappell, Irving Berlin
Music and Bourne Music through-
out his five-decade-long career. He
co-owned Rayven Music with Ray
Ventura before retiring in 1991.
His publishing hits include the
Village Stompers’ “Washington
Square,” “The Good Life” by Tony
Bennett and the Ames Brothers’
“Melodie D’Amour.” Niles is sur-
vived by two daughters and four
grandchildren.

Doris Troy, 67, of emphysema,
Feb. 16 in Las Vegas. Born Doris
Payne, the singer/songwriter was
best-known for the 1963 Atlantic
R&B/pop crossover hit “Just One
Look.” Troy, who was also an
actress, was the inspiration for the
award-winning black gospel musi-
cal “Mama, I Want to Sing.” She
portrayed her own mother in the
long-running play, which was co-
written by her sister, former
WBLS New York radio personality
Vy Higgensen. Troy also sang on
the Rolling Stones’ “You Can’t
Always Get What You Want,” Pink
Floyd’s “The Dark Side of the
Moon” and Dusty Springfield’s “In
the Middle of Nowhere.” She
recorded for the Calla, Capitol and
Apple labels. During a British tour
in 1965, her backing band includ-
ed Reginald Dwight, who later
became Elton John. Troy is sur-
vived by two sisters and a brother-
in-law.

Estelle Axton, 85, of natural
causes, Feb. 24 in Memphis.
Axton and her brother Jim Stew-
art co-founded famed soul label
Stax Records, which also operated
a record store and adjacent stu-
dio. Stax was lofted by the 1960
hit “’Cause I Love You” by local
DJ/musician Rufus Thomas and
his daughter Carla. Becoming the
top Southern soul imprint of the
'60s and early "70s, Stax was
responsible for launching the
careers of acts like Booker T. &
the MG’s, Otis Redding, Sam &
Dave, Johnnie Taylor and Isaac
Hayes. After the sale of Stax to
Gulf & Western in 1968, Axton
founded Fretone Records, which
issued the No. 1 novelty hit
“Disco Duck,” by DJ Rick Dees.
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Bishal

Continued from page 5

an international venture.

“Vale always wanted to have an artist
that could compete with the likes of
Cristian, Ricky Martin or other Latin
idols, but we hadn’t found the right
artist,” Vale Music co-founder Gabriel
Blanco told Billboard in 2002.

In Bisbal, Vale saw the possibility.
Unlike other TV contestants, he was not
completely green. Prior to the show, he
had spent years touring as a singer with
a cover band. He had pop-star good
looks as well as a dazzling voice.

But if Bisbal wanted to be a Latin
idol, he needed more of a Latin—as op-
posed to a Spanish-—sound.

So, instead of recording Bisbal’s
album in the obvious place, Spain, the
label sent him to Miami to work with
producer Kike Santander, who has pro-
duced successful pop albums for the
likes of Cristian, Alejandro Fernandez
and Gloria Estefan.

In addition, so as to leave no doubt
of where this project was headed, Bis-
bal’s debut album was titled “Corazén
Latino” (Latin Heart). Despite the title

and the predictability of the music
(think a younger Chayanne or Ricky
Martin), it was a smash in Spain, sell-
ing 600,000 copies in its first week, a
record for a debut act there.

But in the United States and Latin
America, it was much slower going.

The album debuted on the Billboard
Top Latin Albums chart March 3, 2003,
a full six months after its release in the
United States. It peaked only this past
January, at No. 19.

SLOW BUT STEADY

But that very slow rise is indicative
of a steady and very concerted campaign
in the United States and Latin America
by Universal, which licenses Vale’s prod-
uct for distribution, marketing and
exploitation in the region.

“We made a clear division between
his work in Spain and the rest of Latin
America,” says Jestis Lopez, chairman
of Universal Music Latin America/Iber-
ian Peninsula. “First, he worked hard
in Spain, and it seemed like a mistake,
because we had imports in Venezuela
and Puerto Rico that cut into our sales.
But in the end, that set the ground, and
later, he was physically available to us.
That made the difference.”

People initially saw Bisbal only as a
TV act, Lépez says.

In addition, he also sang predictable
pop material, the kind that TV-produced
acts usually perform.

But what was undisputable was his
onstage delivery, and Universal made
every effort to display that in a big way,
culminating with a Latin American tour
at the end of 2003.

Bisbal enjoyed his first big U.S. break
last May.

“He exploded with the Billboard
[Latin Music] Awards” in 2003, says
Walter Kolm, senior VP of A&R and
marketing at Universal Music Latino.
“That was his first big exposure, and it
gave him prestige and credibility. From
that point on, he started to rise [on the

BISBAL: NEW SET HAS ‘A DIFFERENT S0UND

charts], and we began to see him in the
Northeast and West Coast.”

Bisbal also performed at the Latin
Grammy Awards in September and
won the award for best new artist.

“David has everything a good artist
needs to have, [like] a good voice,” says
Ricardo Campoy, head of Vale Music,
which releases all “Operacién Triunfo”
albums in Spain. “But he has some-
thing exceptional: his great profession-
alism and his desire to work.”

A PAN-REGIONAL PUSH

Bisbal isn’t the only Vale artist that
has recorded in the United States or that
has been launched abroad. He is, how-
ever, the only one that has received this
kind of pan-regional promotional push.

The model, Lopez says, was Juanes.
The Colombian singer was pushed at a
pan-regional level starting with his first
album on Universal. Sales of that album
never reflected the promotion behind
it. But sales of his follow-up did.

“We asked ourselves, ‘Is it worth
it to work this artist?’ ” Lépez recalls
of Bisbal.

“Many people were coming into my
office requesting [this kind of promo-
tion]. For me, it’s becoming more com-
mon. It's the only way of showing artists
and managers that they're with a multi-

Martin

Continued from page 6

breach of agreement and breach of
fiduciary duty.”

The suit refers to several advances
that Martin received from his label,
Sony Music Entertainment, stemming
from his obligation to record at least
five more albums.

Several legal experts have described
the suit as “unusual,” given that man-
agers are usually entitled to commis-
sions when artists receive their money,
as was the case here.

“Absent some contractual limitation,
the fact that the artist has future obli-
gations vis-a-vis the label does not usu-
ally restrict the ability of the manager
to receive his commission from the
monies already paid by the label to the
artist,” says Carol Fernandez, an attor-
ney with Hunton & Williams in Miami.
“The rationale being that the monies
are derived from the fruit of the man-
ager’s efforts.”

Another entertainment attorney
says, “It's a novel approach, and it will
be watched closely.”

HISTORIC CROSSOVER
Beyond the legal issues, Martin’s suit
has left many in the Latin music indus-

try perplexed, as his relationship with
Medina was one of the most enduring,

. and closest, in the industry.

Medina began handling Martin early
in his career, when the singer was rel-
atively unknown. With Medina, Martin
achieved what many consider to be the
most successful crossover in Latin
music history.

“It’s really sad,” one executive says.

Martin’s new manager, Benny Med-
ina (no relationship to Angelo Medi-
na) of Handprint Entertainment, did
not return calls from Billboard.

A press release issued in Puerto
Rico by Martin’s public relations
agency stated that “prior to filing the
suit, representatives for Ricky Martin

Enterprises Inc. exhausted all
avenues to come to a cordial and rea-
sonable agreement.”

John Rosenberg, who represents
RME, says, “Ricky Martin Enterprises
is content to have these issues ad-
dressed and resolved through the
judicial process. Accordingly, their
only comment on these matters will
be in the context of the pending legal
procedures.”

Martin amicably parted ways with
Angelo Medina in September 2003.

According to a press statement at
that time, Medina was to continue pro-
moting Martin’s concerts in Puerto
Rico. Medina, in his suit, alleges that
Martin breached that agreement.

SUM

Continued from page 7

stake in the new venture, with UMAP
holding the remainder.

Negotiations regarding the launch of
a joint venture between the two com-
panies began in 2002. The initial focus
was on artist development and the co-
production of music-related events,

either live or for broadcast.

Hui says SUM Entertainment will
look to expand its focus once its initial
stable of projects and artists is in place.
The company hopes to work with cor-
porate sponsors to promote and pro-
duce music-based events in China. It
also aims to be involved with mobile-
phone services, new media, live per-
formances and DVD.

Hui and SMG president Li Ruigang
agree that the continuing high piracy
rate in China means that they are

obliged to find and develop new rev-
enue streams.

“Piracy is a big problem in the indus-
try, but the Chinese government is try-
ing to crack down on it,” Li says. “How-
ever, the market is so big that you can’t
totally stop it.”

Li and Hui confirm that they have
discussed the possibility of using their
combined resources to bring in West-
ern acts to play live in China. The
company may also bring in Western
artists and producers to the mainland

DRT

Continued from page 6

lished as a result of long profes-
sional and personal relationships
among its principals.

Shulman has known Green since
the latter was the head of business
affairs at PolyGram, which Shulman
joined as an A&R man in the early

"80s. The two worked together at
Atco (where Shulman served as pres-
ident); Green later became president
of Sony Wonder.

In his role as president of Road-
runner Records during the '90s,
Shulman became acquainted with
Urban, who headed Edel Music’s
North American operations after
stints at EMI and Sony.

Shulman says, “We all have long-
standing knowledge of each other
and have worked together. We all

have different attributes we can bring
to this situation.”

Beyond signing acts directly, DRT is
partnering with some third-party
labels. Besides Nitrous, the company
will handle releases from Ed Phillips’
XS Records (home of Todd) and pro-
ducer Glenn Rosenstein’s American
Garage. It is also releasing urban prod-
uct from Moe Doe Entertainment and
Sumday Entertainment.

DRT has set up shop with a staff of
12. Key employees include head of

to work with Chinese artists. Hui says
announcements concerning SUM
Entertainment’s debut projects will be
made soon.

Universal Music will continue to
release its own product in mainland
China on its own imprints. The com-
pany has a representative office in
Shanghai, and its repertoire is licensed
to Chinese mainland distributors.

Additional reporting by Tom Ferguson
in London.

marketing Milo Pacheco, formerly
with Razor & Tie Records; head of pro-
motion Jeff Gillis, previously with
DreamWorks; head of sales Betsy
Grant, a veteran of PGD; and head of
publicity Lulu Cohen, most recently
with Koch Entertainment.

Shulman says that DRT wants “to
keep the costs of marketing and pro-
motion low and the expectations to be
realistic but the rewards to be very
high, assuming we can all do the right
job as a team.”

national,” Lépez says.

However, that kind of promotion is
possible only if the artist is available.
Bisbal, following his initial push in
Spain, made the time, even though he
could have easily stayed in Spain mak-
ing money through touring.

“The secret was to insist,” Kolm says
of Bisbal’s U.S. rise. “And his availabil-
ity. We were able to treat him like a
local artist.”

That was the case not just for the
United States but other countries
as well.

Sales for “Corazén Latino” started to
pick up after the second single. All told,
the album sold close to 400,000 copies
in the United States and Latin America,
according to Universal; not a landslide,
but very respectable.

“Buleria,” however, is off to a much
stronger start, although in Mexico it has
failed to crack the top 10.

Musically, Bisbal describes it as
an evolution.

“It’s a different sound,” he says. “The
Latin style, of course, but it has a lot of
variety. I've put in styles like [Spanish]
rumba. There’s more metals, more pro-
duction. And musically, there’s many
things that I didn't feel before and now
I can say.”

Despite the Spanish/Latin fusion
found on “Buleria,” it remains a safe,
standard pop album.

And that may ultimately be Bisbal’s
ticket to success.

“I'm intrigued by how the audience
has received this cross between classic
songs and a cutie,” says John Echevar-
ria, president of Universal Music Lati-
no. “Surprisingly, they've embraced it.”

P2P

Continued from page 6

ful way in Washington and figure out
how to make this system work, finally,
for artists, not just for the major con-
glomerates, who are entitled to a share
of the revenue.”

Despite disagreements and contin-
uing, widespread illegal file sharing,
commercial digital music is poised for
explosive growth in 2004, many pan-
elists agreed.

Increasing content availability, rapid
adoption of broadband, a wide variety
of cheaper and faster consumer elec-
tronics devices and the legal crackdown
on P2P file sharing are conspiring to
stimulate consumer interest in legiti-
mate downloading of music, said
keynote speaker Sean Ryan, Real Net-
works VP of music services.

“There is a lot of growth,” Ryan
summarized. “All physical media is
going digital, and music is leading
the way.”

The challenge for digital music serv-
ices is to get the labels to keep pace
with changes in technology, Music-
Now CEO Scott Kauffman said.

“In concert with [the] next push to
portability comes an important set of
dialogues with labels,” Kauffman said.
“It’s our job to convince the content
holders that there is a bigger market and
bigger business in subscription services
than all of the heat and excitement
around today’s download market.”

BILLBOARD MARCH 13, 2004

www.billboard.com o

www americanradiohietorv com

www.billboard.biz

83


www.americanradiohistory.com

Insurance

Continued from page 1

She realizes that as the survivor of
an uninsured musician, her lot is hard-
ly unique. She recalls the similar
predicament of Ozzy Osbourne’s
drummer Randy Castillo, who died of
cancer, uninsured, in 2002.

“I don’t understand how [the insur-
ance problem] has gone on this long
without somebody doing something
about it, or at least pitching a bitch
about it,” she says.

According to the 2000 U.S. census,
39 million Americans—about 14% of
the population—lacked basic health
insurance at the turn of the millenni-
um. Sources interviewed by Billboard
claim this number now may be as high
as 47 million, or 16% of Americans.

“We are not alone,” NARAS president
Neil Portnow notes. “We're in the same
boat as millions of Americans who face
this same dilemma, who don’t have
health care, don’t have access toit, don't
have a mechanism to create it.”

One recent study indicates that the
percentage of uninsured musicians
dwarfs the number of uninsured
among the general public.

In 2002, the nonprofit Washington,
D.C.-based Future of Music Coalition
(FMC) conducted an online survey and
found that 44% of its 2,400 musician
respondents did not have any health
insurance.

“It was curious that the numbers of
the uncovered were so high, but not

shocking, because of what we under-
stand about how musicians live,” FMC
researcher/board member Kristin
Thomson says.

Insurance agent (and musician)
Alex Maiolo of Lee-Moore Insurance
in Chapel Hill, N.C., points out that
the hazardous lifestyle of working
musicians makes them, as far as
insurers are concerned, unlikely can-
didates for coverage.

“They stay up late, they drive late,”
says Maiolo, who serves as a consult-
ant for the FMC.

“After you're done jumping up and
down and sweating all over the place
and not eating well and keeping crazy
hours, [you] get in the van and drive
at 2:30 in the morning. Then you're
standing around in smokey clubs, and
a lot of [musicians] do smoke,” he
adds. “That’s high risk, man.”

UNION COVERAGE

Career musicians do have access to
health coverage through such unions as
the American Federation of Musicians
(AFM) and the American Federation of
Television and Radio Artists (AFTRA).

AFM president Tom Lee says that as
many as 8,000 of the union’s 100,000
North American members receive
some kind of insurance coverage
under collective bargaining agree-
ments—usually as members of organ-
ized orchestras.

Another 4,000 AFM members
“may or may not have a health pro-
gram” as members of smaller region-
al orchestras.

For the remainder of its member-
ship, the AFM offers an “association-

style” medical program—what Maiolo
refers to as a “guild plan.”

Lee says it is tough to find a large
number of musicians who are willing to
go into such a program, and insurance
companies are generally afraid to come
inand take a look at a program without
medical histories on the members.

He blames this on what insurers
term “adverse selectivity.” That is, “the
people who are sick would buy into the
program; the people who are healthy
may already have insurance,” Lee says.

For a certain sector of the musician
population, insurance is hard to come
by, he adds.

“For unions, it’s very difficult to get a
plan that applies to the casual club-date
freelance player who may play a restau-
rant this week and play a wedding recep-
tion next week and maybe do a tour for
the next eight weeks,” he explains.

IMPERFECT SOLUTION

At AFTRA, matters have taken a step
forward since 2002. That was when the
estates of singers Curtis Mayfield, Mary
Wells and others won an $8.4 million
settlenent of a class-action suit against
an arm of the union.

The action claimed AFTRA had
failed to police label contributions to
the artists” health and retirement
accounts.

AFTRA members ratified the cur-
rent agreement in Novernber, and it
awards individual health coverage to
members with annual earnings of
$10,000. Between 9,000 and 11,000
work in the recording industry.

Those covered pay $250 per quarter
for an individual plan.

In a new provision of the agree-
ment, signatory record labels guaran-
tee their member roster artists (vocal-
ists in most cases) basic health
coverage, even if they fall short of the
$10,000 in minimum earnings.

“I'wouldn’t say that this is a perfect
solution to the health care crisis, both
in this industry and in the United
States generally,” AFTRA associate
national executive director Kim
Roberts says.

“But for a group of people who were
losing health care at a time when
health care [issues are| very prominent
... we certainly felt that solving this
problem, particularly at this time in
the industry, was a very critical prior-
ity,” she says.

Back in 1994, NARAS offered a low-
cost health plan to its members
through insurer Pacific Federal.

But MusiCares health and human
services senior director Debbie Carroll
says less than 100 people took advan-
tage of the offer. “We kept it in place for
about two years, and finally it became
cost-prohibitive for us to continue it.”

Portnow says, “It was the party that
was given, and no one came.”

Today, NARAS—which gave away
$1.2 million to 1,200 MusiCares clients
in 2003—does not have a health plan
for its members.

NO EASY ANSWERS
Solutions are elusive for musicians
without access to corporate plans.
Maiolo suggests that bands and small
labels could opt to include the creation
of limited liability corporations, which
offer access to some plans.

Usher

Continued from page 1

recalls. “When a song does that, it’s
the best marketing you can have.”

But the upbeat outlook for “Con-
fessions” has a bittersweet tinge.
Sweeping changes loom at Arista, the
alburm’s home label.

Already, Antonio “L.A.” Reid has depart-
ed as president/CEO; layoffs are expected
to follow and most of Arista’s artists are
likely to be shifted to sister BMG labels—
Jive, RCA and J—under BMG North
America chairman Clive Davis.

Details could not be confirmed at
press time. However, “Confessions”
could be Arista’s last major album
campaign.

Usher, for one, thinks the turn of
events is unlikely to affect his project.

“It’s unfortunate that L.A. Reid [an
executive producer on “Confessions”|
was let go, but it seems to be going
pretty smooth,” he observes.

“I don’t wish bad on anyone, but I'm
moving forward. [ have a great team of
individuals behind me to make sure
this album is as large as it can be. I
think God’s divine order would be the
only thing to stop this.”

WITH A BANG
“Yeah!” features Lil Jon & Ludacris,
and it enjoyed a fast, eight-week climb
to No. 1. Coupled with strong early
buzz on newly released single “Burn”
(which is the Hot Shot Debut on the

Hot 100 this issue, coming in at No.
65), the song bodes well for “Confes-
sions,” as the album is expected to
debut at No. 1 on The Billboard 200.

The set will face chart competition
from the “Now! 15” compilation, as
well as albums from R&B singer Carl
Thomas (see Rhythm & Blues, page
36) and alternative act N*E*R*D—all
of which come out the same day.

Still, Usher could do “anywhere from
250,000 on the conservative end to
350,000 on the aggressive end the first
week,” predicts Sonya Askew, urban
music buyer for the Musicland chain.

Indeed, if this is Arista’s last major
product push, the label is going out with
a bang. Between now and March 23,
Usher and the label will be orchestrating
a carefully staged multimedia assault.

On street date, Usher will do an AOL
Broadband performance in New York
that will air live and then be re-aired
during the next seven days.

On the video front, the label is spon-
soring an Usher video remix competition
in conjunction with BET and bet.com.
Cable and online viewers are being invit-
ed to send in footage of their best inter-
pretation of an Usher dance routine.

Usher will pick the top three quali-
fiers who will join him on BET’s “106
& Park.” The winner will be chosen
live on-air March 23.

Win-it-before-you-buy-it radio con-
tests are being launched the week before
release, in addition to iPod and tele-
phone giveaways in the top 15 markets.

Three major album release/listening
parties will be staged in New York, Los
Angeles and Atlanta, Usher’s home base.

Fans will be able to preview (but not
download) the album on mtv.com dur-
ing the week prior to its release. In addi-
tion to visiting MTV'’s “TRL” and “Diary,”
Usher will also drop by BET's “Blueprint.”

His schedule also includes appear-
ances at the Soul Train Awards and on
“Last Call With Carson Daly,” “Good
Morning America” and “The Tonight
Show With Jay Leno.”

Then there are the newsstands,
where Usher’s face will be plastered on
the covers of Teen People, Vibe, Jet and
BRE, among other publications.

A May/June European tour is
already on the books. (The album
arrives March 22 internationally.) A
U.S. tour is being planned.

“In this business, you can’t take any-
thing for granted,” Arista’s Williams
says. “We want to make sure [that] in
some form, Usher touches as many
consumers as possible.”

STREET HEAT

Because “Yeah!” was never intend-
ed to be the album’s first single, a video
did not premiere until Feb. 17 on
BET’s “Access Granted.” The club-
themed clip is in heavy rotation on
BET, MTV and VHL1. It was co-directed
by Mr. X and Usher; the project was the
latter’s directorial debut.

“The cool thing is the song went to
No. 1 without a video,” says Usher, who
attributes the cut’s popularity to its co-
writer/producer Lil Jon.

“I was a fan of his crunk sound,” he
says. “Creatively, R&B had never been
associated with crunk. He wrote this
record for me, and we cut it. We put the

song out there only in hopes of warm-
ing the water up. But it got ahead of us.”

Avideo for “Burn” has already been
shot. Handling the directing honors
was Jake Nava, responsible for Bey-
oncé’s “Crazy in Love” video.

“Burn” is a ballad reminiscent of
Usher’s 2001 No. 1 R&B and pop sin-
gle “U Got It Bad”; both tracks were
produced by Jermaine Dupri.

Along with Lil Jon and Dupri,
Usher collaborated with Jimmy Jam
& Terry Lewis, Dre & Vidal (Alicia
Keys), Rich Harrison (Beyoncé), Just
Blaze (Carl Thomas) and Robin
Thicke (Christina Aguilera).

Overall, the album reflects a more
mature and emotionally frank Usher.

The club jams are still there. But
this time around, the 25-year-old
writes and sings about personal expe-
riences that he has always “kept out of
the equation.”

Jim Archer, assistant music director
for KMEL San Francisco, Calif.,
describes both new Usher singles as
“obvious” hits. “Listeners’ reaction to
‘Yeah! was immediate: No. 1 phones
out of the box. The collaboration with
Lil Jon couldn’t have been timed more
perfectly. And ‘Burn’ is another mini-
mum top five record.”

BEYOND THE MUSIC

Usher was only 14 when he audi-
tioned for La Face Records co-founder
L.A. Reid. His self-titled debut album
arrived in 1994, spinning off the gold
single “Think of You.”

Three years later, sophomore
album “My Way” established Usher as

Larger groups could organize and
contemplate guild plans, or work with
a stop-loss company, which would pick
up large medical costs beyond a cer-
tain threshold assumed by the insured
parties.

Short-term plans, renewable in six-
month blocks, are almost the only ef-
fective low-cost measure for individu-
als, Maiolo says.

Most of those surveyed by Billboard
believe that a major factor in the prob-
lem is that musicians lack basic infor-
mation about insurance and are gen-
erally unaware of what may be
available to them.

“I've even seen quotes from some
artists who say, ‘I don’t have health
insurance,’” and in fact they do. They
just may not be aware of ways to access
it,” AFTRA’s Roberts says.

Resources are already available to
musicians seeking information about
individual coverage. The New York-
based nonprofit Actors’ Fund offers a
gigantic online state-by-state database
of insurance and care providers at
actorsfund.org.

Maiolo and Thomson are currently
preparing a musicians’ insurance
primer for the FMC that should be
published this spring.

“It sounds so twee to say it,” Maiolo
says, “but the first step is education.
You just have to get people educated,
up to speed and motivated.

“You can not care and you can end
up like all the people we see on ‘Behind
the Music,” or you can be involved . . .
and try to make the best way you can
through an otherwise broken system
that needs overhauling.”

a key R&B/pop player.

Selling 4.1 million units, according
to Nielsen SoundScan, the album
spawned several hits, including “Nice
& Slow,” his first No. 1 on the Hot 100.

Concert album “Live” arrived in
1999 followed by “All About U” in 2000.
But it was the 2001 release “8701” that
restored him to the top of the singles
charts with “U Got It Bad” and “U
Remind Me.” To date, the album has
sold 4.2 million units.

After moonlighting as an actor (in
the film “Light It Up” and TV's “Amer-
ican Dreams”), Usher says he has been
approached by several networks about
doing a sitcom.

In the meantime, he is writing a
film script about the hard realities of
the music business “from an R&B per-
spective. It’s my ‘Five Heartbeats'/Pur-
ple Rain,” " he says.

Additional ventures on his plate
include a clothing line, a possible watch
line and a male/fernale fragrance.

Then there’s his other pet project:
US Records (Billboard, Aug. 24, 2002).
The new operation will be affiliated
with J Records and should be up and
running in another year.

One of the US artists Usher is cur-
rently developing is Rico Love, whom,
he says, has been compared to Jay-Z.

Unlike Jay-Z, Usher does not have
any plans to segue full-time from artist
to executive.

“I won’t stop performing,” he says.
“I've always sung, danced and acted. But
I will give way for my creative side to be
utilized by other artists. Producer, direc-
tor, writer . . . there are so many avenues.”
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WMG

Continued from page 1

Val Azzoli and Elektra Entertainment
Group chairman/CEO Sylvia Rhone.

Also in the picture are the consol-
idation of the Atlantic and Elektra
label groups, the closure of some
international outposts and salary
reductions among remaining employ-
ees, all with the goal of $225 million
in annual savings.

The cuts began swiftly but with
apparent sensitivity.

“They were really upfront, and they
have been fair with me and treated me
well. I have no complaints with this
company,” one departing executive
tells Billboard.

Amid the demolition, the new team
—Tled by Edgar Bronfman Jr. and Lyor
Cohen, chairman/CEO of U.S. Re-
corded Music—has begun rebuilding
WMG into a more nimble company
with an entrepreneurial mentality.

Bronfman and Cohen were not
available for comment.

As a priority, the new team is under-
stood to be looking for ways to beef up

_its A&R presence.

In fact, sources suggest that Cohen
and key executives are scrutinizing the
independent label sector, looking for
deals with small, hot labels that could
serve as new talent sources.

In the keynote address at the Bill-
board Music & Money Symposium
(see story, page 1) March 4, Scott Sper-
ling, managing partner of Thomas H.
Lee—one of the firms involved in the
WMG buyout group—said that while
WMG is undergoing operational con-
solidation, it “will continue to be
aggressive” in the area of A&R. Later,
in an interview, he added that WMG
“has huge liquidity” if acquisition
opportunities are presented. “We want
to grow the business,” he said.

Also, in a move to increase catalog,
WMG is believed to be the sole major
still looking at Fantasy, the independ-
ent label that is up for sale (Billboard,
March 6).

ARTISTS REACT

Most managers of artists on the
WMQG labels are still waiting for the
dust to clear. But Missy Elliott was so
upset by the changes, according to
published reports, that she plans to
leave Elektra although she has one
album left on her contract.

Calls to Elliott’s manager, Violator
Management’s Mona Scott, were not
returned by press time.

Elektra’s Rhone was instrumental
in Elliott’s development. She has also
played a major role in the career of
contemporary gospel star Yolanda
Adams, who is currently cutting her
third Elektra studio album.

“We’re saddened and concerned,”
Adams’ manager Shiba Haley says
about the label changes. “Sylvia had a

good understanding of who Yolanda is.
We don’t know what the changes will
mean or how the new people will feel
about an artist like Yolanda. She’s
gospel, but we see her as a world artist.”

On the other hand, Michael Lipp-
man of Lippman Entertainment,
which represents Lava act Matchbox
Twenty, says, “I am very excited about
the energy that is coming into WMG
and Atlantic/Elektra. I am sorry to see
those who we worked really close with
not be there, but I have to feel that it is
a new beginning.”

Jennifer Cooke—partner in Nash-
ville-based Blanton, Harrell, Cooke
and Corzine, which manages Amy
Grant, who is signed to WMG's Word
label—wonders about the impact of
the changes.

“The hardest part for me is feeling
like you never get to build from one
project to another project with a con-
sistent teamn,” Cooke says.

But she understands it is the age of
consolidation. “I have great faith that
a lot of time and thought was put into
how they made these changes, and I
look forward to regrouping with the
new team,” Cooke says.

Another manager says, “It's still too
early to really tell what’s going on
there.” He declines to comment pub-
licly because he doesn’t know vet “who
to stroke.”

EXEC TEAM TAKES SHAPE

Bronfman, who led the $2.6 billion
purchase of the music company, will
serve as WMG chairman/CEQ. His
buyout group included his own firm,
Lexa Partners, along with Thomas H.
Lee Partners, Bain Capital and Provi-
dence Equity Partners. A published
report that designer Tommy Hilfiger
has ponied up $25 million for a piece
of the action could not be confirmed.

Reporting directly to Bronfman are
Cohen, Warner Music International
chairman/CEQ Paul-Rene Albertini
and Leslie Bider, who continues as
chairman/CEO of Warner/Chappell
Music. Albertini was previously presi-
dent of WML

WMG confirms prior Billboard

reports that it is in discussions with
Roger Ames, who has been WMG
chairman, about a senior management
role at the company (Billboard, Feb.
7). The March 4 L.A. Times reported
that as discussions continue, Ames is
calling himself an “at-will non-exclu-
sive consultant.”

The remainder of the top corpo-
rate staff also reports to Bronfman.
Helen Murphy remains as CFO, while
Dave Johnson stays on as executive
VP/general counsel. Will Tanous will
oversee corporate communications.
He takes over for former corporate
communications chief Dawn Bridges,
who is exiting.

Reporting to Cohen are holdovers
Tom Whalley, chairman/CEQ of
Warner Bros. Records; Scott Pascucci,
president of Warner Strategic Mar-
keting; and John Esposito, president
of WEA Corp.

LABEL CONSOLIDATION

Many of the U.S. cuts will come
through the merger of Elektra and
Atlantic, WMG’s two big East Coast
label groups. According to sources, the
new combined Elektra/Atlantic opera-
tion will have a staff of about 200 to
250 people, down from the 410 or so
the two label groups currently employ.

The consolidation has cost the jobs
of Azzoli and Rhone, as well as Atlantic
co-president Ron Shapiro. In their
wake, Cohen is serving as interim
chairman of what is being referred to
as “the East Coast label.”

In what some see as the first step in
a two-step process to merge Elektra
and Atlantic, WMG is combining the
labels’ legal and business affairs,
finance and sales units. Michael Kush-
ner will oversee legal and business
affairs, with Samantha Schwam head-
ing up finance and Rick Froio in
charge of sales. All had been with
Atlantic; they will report to Cohen.

Other departments, including pro-
motion, marketing and A&R, will stay
separate for now. Atlantic department
heads are reporting to Craig Kallman,
who had been co-president of Atlantic
Records; at Elektra, department heads

are reporting to Greg Thompson, the
label’s executive VP/GM.

Cohen went out of his way in an e-
mail to employees to say that the dom-
inance of Atlantic executives named so
far in the new structure was “purely
coincidence and not a true reflection of
the new, united Elektra/Atlantic culture
that we will work together to create.”

He pointed out that when he was
involved in the merger of Island, Def
Jam and Mercury, “everyone had an
equal opportunity to continue, and the
same will hold true here.”

Who will ultimately head the East
Coast label has not been announced,
although most insiders were
privately saying in the days leading
up to the closing that it would be
Jason Flom, currently president of
WMG’s Lava Records.

Atlantic Records founder Ahmet
Ertegun will remain with WMG in an
as yet unspecified role.

While cuts were taking place at
many WMG divisions, the pink slips
had yet to start being distributed at the
two labels. With the Atlantic de-
partment heads in business affairs,
finance and sales staying, sources say
that the corresponding Elektra heads
will either be dismissed or offered posi-
tions elsewhere within WMG.

The Warner Bros. Records Group,
which includes Word and Warner
Nashville, started its cuts March 2.
About 50 employees were cut there.

Among the senior Warner label exec-
utives exiting are Karen Moss, senior
VP of publicity; John Boulos, senior VP
of promotion; Craig Kostich, senior VP
of marketing; Damu Mtume, senior VP
of A&R; Bill Bentley, VP of publicity; and
Randall Kennedy, VP of jazz sales.

In addition to Whalley, vice chair-
man Jeff Ayeroff remains at the label, a
company spokeswoman says.

At Word, 32 people were cut. The
departments hardest hit were public
relations, with the entire staff dis-
missed, including director of publicity
Leanne Bush, and A&R, which lost
about half of its staff, including VP of
A&R Chris Rodriguez. Senior Word
management remains in place,

including CEO Malcolm Mimms,
Word Label Group president Barry
Landis and Word Distribution presi-
dent Mark Funderburg.

Warner Nashville cuts include sen-
ior VP of creative services Janice Azrak
and senior VP of A&R Paige Levy. Label
president Jim Ed Norman is under-
stood to remain.

OTHER DIVISIONS HIT

“Changes will affect the business
globally,” a WMI spokesperson confirms.
But it is unclear how those changes
were playing out across the globe.

In the Latin area, George Zamora
has departed as president of Warner
Music Latino. And on March 2,
employees of Warner Music Colombia
were informed that the label is shut-
ting down as of April 30. It handled
operations for that country as well as
Venezuela and Peru.

Negotiations are under way to deter-
mine who will license Warner products
in these markets.

The WEA distribution operation lost
about 70 staffers, including senior VP of
sales and marketing Craig Applequist,
sources say. The makeover will see the
distribution company eliminate layers
to allow the field to more effectively
communicate with headquarters.

On the publishing side, Warner/
Chappell Music axed about 50 staffers,
sources say.

While cuts of this magnitude are
never a pretty sight, departing execu-
tives and field staffers privately agreed
WMG had done its best to ease the pain.

As one field staffer put it, WMG
“handled this process about as well
as a big company can handle such a
hard process.”

The WMG package includes three
weeks for every year at the company,
plus vacation time.

Additional reporting by Lars Brandle
in London; Leila Cobo in Miami;
Deborah Evans Price, Phyllis Stark
and Ken Tucker in Nashville; Brian
Garrity in New York; Gustavo Gomez
in Colombia; and Gail Mitchell in
Los Angeles.

‘Smart Buy'

Continued from page 1

Despite the problems facing the
business in recent years, Sperling said
things have begun turning around
recently for the music industry, and
now people are complimenting his
firm for “making a pretty smart buy.”

Sperling noted that the firm was
attracted to WMG by its strong asset
coverage for its investment. The firm
“saw significant asset valuation” for the
music publishing unit, which separately
could be valued at $2 billion-plus; the
recorded music business is valued at

$1.5 billion-plus, according to Sperling.

Before partaking in this deal with
Edgar Bronfman Jr.’s Lexa Partners,
Bain Capital and Providence Equity
Partners, Sperling said Thomas H. Lee
had been watching the industry for five
years and had examined several com-
panies, including Vivendi Universal’s
music operation.

But the firm found the right invest-
ment partners and the right assets in
the WMG deal. Sperling calls WMG “a
real crown jewel,” one that is a leading
player with a long track record of
growing market share.

He praised the company’s “deep
existing management team” while
citing the important additions of
Bronfman as chairman/CEOQ and

Lyor Cohen as chairman/CEO of U.S.
Recorded Music.

“We think we will continue to be
able to add outstanding world-class
talent,” he said.

In an interview with Billboard after
the speech, Sperling discussed how
long Thomas H. Lee typically holds
onto assets and exit strategies.

“When we look at a business, we
usually have a five-year horizon,” he
said. In this case, if at that time the
music industry’s “uncertainties have
been resolved” and it appeared to be
the right move, taking the company
public would be an option.

In a panel session following his
speech, Sperling noted that one of
those uncertainties—piracy—has

been negating the industry’s growth
for the past three years. Still, the
“cash-flow stream is very robust” for
catalog and music publishing assets,
and music itself still had “strong fun-
damental demand.”

The evolving business model may
see movement to the digital world, but
“we suspect it will take a long time,”
Sperling said.

What’s more, the industry will ben-
efit from other new revenue streams,
including the cell-phone and video-
game market.

Sperling said early tests show that
the consumer will also pay a premi-
um for such high-value physical prod-
uct as dual discs that can carry music
and video.
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‘I'Wish The Music Business Would
Stop Blaming The Internet’

BY CARLA HAY

When people speak of music visionaries, artists usually get most
of the credit. But in terms of those who work behind the scenes,
few visionaries stand out more than Rolling Stone editor-in-
chief/publisher Jann S. Wenner, who this year is being inducted in
the Rock & Roll Hall of Fame for lifetime achievernent in the non-
performer category.

It is undisputed that rock'n’roll has had a far-reaching and explo-
sive impact since its origins in the 1950s. But it was not until the
following decade, in 1967, that rock finally got its own national
consumer magazine with Rolling Stone, the brainchild of Wenner
and co-founder Ralph Gleason.

Rolling Stone became much more than a magazine; it is now
a cultural institution. The magazine has a legacy of document-
ing rock and pop culture not just as an art form but as a way of
life and as a catalyst for social change. Dozens of music maga-
zines have followed in Rolling Stone’s footsteps, yet Rolling Stone
is still the No. 1 U.S. consumer music magazine, with a paid cir-
culation of more than 1.3 million, according to the Audit Bureau
of Circulations.

Wenner is chairman of Wenner Media (which publishes Rolling
Stone, US Weekly and Men'’s Journal), as well as one of the founders
of the Rock & Roll Hall of Fame. He is currently vice chairman of
the Hall of Fame’s board of directors in addition to being a philan-
thropist and a tireless champion of artists and free speech.

Rock & Roll Hall of Fame Foundation executive director Suzan
Evans says of Wenner, “When I called to tell Jann that he had been
overwhelmingly voted in [for the lifetime achievernent award] this
year, he wanted to turn it down. But 1 said, ‘You're going to be
inducted, whether you want to or not.” The award is meaningful
not just because of what's he done historically to promote rock-
"n’roll but also because he was one of the first people who agreed
to work on our board.”

In a rare interview, Wenner opens up to Billboard about his
thoughts on Rolling Stone, the Rock & Roll Hall of Fame and the
music industry.

Q: If you started Rolling Stone today, knowing what you know
now, what would you do differently? And how has the magazine
climate changed since 19677

A: We launched Rolling Stone with seed money of $7,500. If
you were to start a national magazine today, it would take mil-
lions of dollars, and it's hard to get that kind of money together.

The competition for people’s time and attention is greater in
intensity. The music business is wildly different today; it's open to
more people. Today, popular culture is covered all the time.

I don't know if it's possible to start a magazine like Rolling
Stone again. In the beginning of Rolling Stone, it was part of the
rise of a whole cultural shift with the baby-boom generation.

Q: What is Rolling Stone’s biggest responsibility to its readers
and the music industry?

A: To tell the truth.

Q: Some say Rolling Stone’s depiction of women on the cover
is sexist. Others say the magazine has gotten soft. How do you
respond?

A: 1 think the criticism is bullshit. I laugh at that criticism. Is a
sexy woman on the cover any more sexist than the Justin Tim-
berlake cover by Herb Ritts? They're both sexy. Some of the men
are scantily clad, too.

People have said, “Why do you put Britney Spears on the
cover? That's selling out.” I don’t think it's selling out. We had
Bob Dylan and Johnny Cash on the cover within the same year.

People just like to criticize. If you look at a year's worth of
Rolling Stone, you'll find that we have covered everything impor-
tant there is to cover with due seriousness and in all due depth.

A Q&A With Jann S. Wenner

B Jann S. Wenner: Career Highlights

2004: Rock & Roll Hall of Fame lifetime achievement induction
1997: Becomes youngest inductee in the American Society of Magazine Editors
Hall of Fame
1995: Men’s Journal wins the National Magazine Award for general excellence
1994: Named publishing executive of the year by Adweek
1993: Launches Family Life magazine; sells publication two years later
1992: Launches Men’s Journal
1985: Purchases US magazine, which is later renamed US Weekly
1983: Co-founds Rock & Roll Hall of Fame Foundation; becomes vice chairman of
the Hall of Fame board
1977: Launches Qutside magazine; sells publication two years later
1967: Co-founds Rolling Stone magazine

Q: What do you think of Rolling Stone’s competitors in the
music consumer magazine field?

A: 1 don't read any of them. We haven’t had any real competi-
tion. They're not that good or interesting to me. Nobody comes
to me on my staff and says, “You should've read this article in
one of our imitators/competitors.”

Q: How has your role at Rolling Stone changed through the years?

A: I'm still running the magazine, but I'm not involved in the
day-to-day operations anymore. I run three magazines, and all the
editors report to me. I oversee the business and make the final
decisions on the covers. I read virtually 100% of the features.

Q: What artists have come along in the past five years who
really excite you?

A: People tend to like who they grew up with, so I still like
what 1 was listening to around college age. My favorite artists are
still Bob Dylan, the Beatles, the Rolling Stones and R&B-based
artists like Aretha Franklin, Otis Redding, James Brown—the old
Motown artists.

1 love singer/songwriters like Paul Simon, Jackson Browne,
Bruce Springsteen. There are a lot of newer artists who are doing
wonderful stuff and are very relevant to their current audiences.
Today, a lot of it is rap. Justin Timberlake and Beck are real talents.

Q: Some people might think there’s a conflict of interest in
that you are getting a Rock & Roll Hall of Fame lifetime
achievement award when you are a vice chairman of the board.
Can you set the record straight on how the voting worked? Is it
true that you initially declined this honor?

A: When it was suggested to me in the past, I said no. At first I
was very touchy about getting this award. I felt weird about it.
But now I feel good about it.

We have a select group of voters of about 50 or 60 people—musi-
cians, executives, critics—whom we consider the most knowledge-
able about music to vote for the non-performer category. All the
voting is done by secret ballot. That's the only way to do it.

This was the year that apparently a lot of people decided to
vote for me, and no one has challenged it. So now I don’t have
a choice but to accept it. It seems like the appropriate
moment, for some reason. People would've freaked out if it
happened 10 years ago.

Q: Speaking of awards shows, why doesn’t Rolling Stone have
its own awards show on TV?

A: I'm just not a TV person. We've done Rolling Stone TV spe-
cials, and I'm proud of all of that. But as much as I'd love the
commercial gratification of doing our own awards show, now
there are just too many awards shows. I don’t think there’s much
we could bring to the table.

And there’s not much money in it. You end up busting your
ass, and the bulk of the money goes to the TV network. Forget it.
I've got other things to do than work for a network.

Q: If there was anything you could change about the music
business, what would it be?

A: 1 wish the business had responded quicker and a lot more
intelligently to the rise of the Internet. I wish the industry had
embraced it instead of fighting it. I wish the industry had seen
the Internet as a great new medium for the promotion, develop-
ment and spreading of music.

And now I wish the music business would stop blaming all its
ills on the Internet. I think the music industry is not doing the
best A&R job right now.

Q: Any final thoughts on the Rock & Roll Hall of Fame?

A: T've been lucky that I've been able to work with a lot of my
friends and people I've admired for a long time. It gave me
another avenue to work with a tremendous number of artists.
It's been a great opportunity to be close to something I love,
which is the music.
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