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Banned!

Music Censorship Spans Globe,
And U.S. Is No Stranger To Trend

BY NIGEL WILLIAMSON

LONDON—Afghanistan wes notorious for its outright ban ¢n
musi: under the deposed Taliban regime, but censorsh_p
remains a global problem.

A new survey declares censorship of music “alarmingly widz-
spread.” Even in the United States, where the right to free
expression is ingrained in the Constitution, a debate rages ovar
enter-ainment content.

(Continued on page 6V)

Avril Goes

Back

To Basics |

Mall Tour Kicks Off

Album Publicity

BY DEBORAH EVANS PRICE

Blast

Whzre dozs a teenage girl go after

selling more than 14 million copies

of her debut album worldwide?

Avril Lavigne went to the mall.

In fact, Lavigne went to 21
malls i1 the Unitzad States and
three in her mative Canada, intro-
ducing musi¢ from her upcom-
ing sophomare disc, “Under My
Skin.” The album is due May 25
on Ar sta in the United States
and one day earlier in most
internationz] markets.

“We thouzght i- would be
cool to Hut cn a frae show and

give hack to fzns,” says Lavigne,
sounding = bit road weary
(Contmued on page 60)
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DIXIE CHICKS: SINGLED OUT

Ringtone
Rumble
Brewing

Key Players Jockeying
For Expected $$$ Boom

BY SCOTT BANERJEE

The U.S. ringtone pie is still baking.
and already battle lines are being
drawn over how to divide it.

Among the parties reaching out for
their share are wireless carriers, con-
tent aggregators, billing agents and
repertoire owners, including labels,
artists, publishers and songwriters.

“Everybody’s position is that they
have incremental costs or investments
that they have to cover with the rev-
enue,” says Carolyn Schloeder, presi-
dent of Faith West, the San Francisco-
based aggregator that operates the
Modtones service.

1t is clear that the ringtone business
is just getting going in the United
States. Only 5% of U.S. cell phone
users have downloaded a ringtone—
whether it's a plinky 99 cent mono-
phonic jingle or a $2.50-$3 master clip.

This compares with about 70% for
Japanese cell phone users.

As Americans upgrade to next-
generation phones with greater con-
tent-serving capacity, analysts predict
the ringtones business will soar.

Worldwide ringtone sales of all kinds
totaled $3.5 billion in 2003, according

(Continued on page 61)
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Songwriter of the Year

ALL | HRVE

Ronald Bowser

Jennifer Lopez

David McPherson

Curtis Richardson

David McPhersongs

Eagle Note Publishing
EMI-Blackwood Music, Inc.
Nuyorican Publishing

Ron G Music

ALL MY LIFE

Dave Grohl

Nate Mendel

Chris Shiflett

EMI-Virgin Songs, Inc.
Flying Earform Music

| Love The Punk Rock Music
MJ Twelve Music

ARE YOU HAPPY NOW?
Michelle Branch

I'm Still With The Band Music
Warner-Tamerlane Publishing Corp.

THE BOYS OF SUMMER
Don Henley
Woody Creek Music

BRING ME TO LIFE
David Hodges

Amy Lee

Ben Moody

Dwight Frye Music, Inc.
Forthefallen Publishing
Zombies Ate My Publishing

BUMP, BUMP, BUMP
Y

R. Kelly Publishing, Inc.
Zomba Songs Inc.

Songwriter of the Year

Song of the Year

BY THE WRY
Flea

John Frusciante
Anthomy <iedis

Chad Smith
Moebetodlame Music

covP_UCATED (2nd Award)
Lauren (hristy

Scott Spack

Mr. Spoc< Music

Rainbew Fish Publishing
Wamer-Tamerlane Publishing Corp.

CRAZY IN LOVE
Rich Harsson

Eugen2 Fecord

Dam Fich Music
EMI-Bac<wood Music, Inc.
Unicheppell Music, Inc.

CRY

Alr\llﬁie Aparo
EMI-Bac<wood Music, Inc.
Potty Mouth Publishing
Rounded Music

DILEMMA

Kenneth 3amble

Walter "Eunny" Sigler
Warne~Tamerlane Publishing Corp.

OISERSE

Rob Tromas

Bidnis. Inz.

EMI-Blac«wood Music, Inc.

DONT KNOW WHY
Jesse Haris

Beanly Sengs
Sony/ATv Songs LLC

writer: €aF

"THE GAME OF LOVE"

published by: Keebin’ It Real How 'Bout You Music Publishing

FINE AGRIN
Shaun Morgan

Dale Stewart

Dwight Frye Music, Inc.
Seether Publishing

FOREVER AND FOR ALWAYS
Shania Twain
Loon Echo, Inc.

Universal-Songs of PolyGram International, Inc.

THE GRAME OF LOVE
Gregg Alexander

Keepin' It Real How 'Bout You Musie Publishing

GANGSTA LOVIN'
Jonah Ellis

Lonnie Simmons

Alisa Peoples Yarbrough
Taking Care of Business Music

GOTTA GET THRU THIS
Daniel Bedingfield (PRS)
Reverb America Music, Inc.

HERAVEN (2nd Award)
Bryan Adams

Adams Communications, Inc. (SOCAN)
Irving Music

HEY MR

Cam'Ron

Killa Cam Music

I'M GONNRA GETCHA GOo0!

Shania Twain
Loon Echo, Inc.

Universal-Songs of PolyGram International, Inc.

I'M WITH YOU

Lauren Christy

Scott Spock

Mr. Spock Music

Rainbow Fish Publishing
Warner-Tamerlane Publishing Corp.

IGNITION

R. Kelly

R. Kelly Publishing, Inc.
Zomba Songs Inc.

INRA LITTLE WHILE

Uncle Kracker

Gaje Music, Inc.

Warnzr-Tamerlane Publishing Corp.

INTUITION

Lester Mendez

Apollinaire Music
EMI-Blackwood Music, Inc.

JENNY FROM THE BLOCK
Jennifer Lopez
gl)lﬁhael lan Oliver (PRS)

e
£KOP Publishing LLC
EMI-Unart Catalog, Inc.
Auyorican Publishing
Sony/ATV Songs LL

UST LIKE A PILL

Callas Austin

Cyptron Music
I-Blackwood Music, Inc.

LANDOSLIDE (2nd Award)
Stevie Nicks
Welsh Witch Music
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CONGRATULATIONS! YOU'VE DOONE IT AGAIN..RAISED THE STANDARDOS OF
POPULAR MUSIC TO NEW HEIGHTS. YOUR SONGS RECEIVED MORE RIRPLAY
LAST YEAR THAN ANY OTHERS. YOUR TALENT AMAZES ANO INSPIRES US..

SO YOU KEEP MAKING THE MUSIC AND WE'LL KEEP MAKING IT WORK FOR YOU.

WARNER/CHAPPELL MUSIC GROUP
PUBLISHER OF THE YEAR

LIKE R STONE
Tim Commerford
Tom Morello

Brad Wilk

LBV Songs

Me Three Publishing
Me ee Savvy Music

LIKE | LOVE YOJ
Pharrell Williams
EMI-Blackwood Musig, Inc.
Waters Of Nazareth P_blishing

LOSE YOULRSELF
Jef’ |. Bass

Eminem
Eigt Mile Style Music

MESMERIZE

Thom Bell

Linda Creed

Irv Gotti

Ja Rule

D . Irv Publishing

Ensign Music Corporzzion

Slavery Music

Songs of Universal, Inc.
Warner-Tamerlane Publishing Corp.

MISS INDEPENDENT
Christina Aguilera
Matt Morris

Careers-BMG Music Fublishing, Inc.

Logrhythm Music
Xtina Music

MISS YOUu

Teddy Bishop

Nodntime Tunes

October Eighth Music. Incorporated
Werner-Tameriane Puolishing Corp.

as performed by :

A MOMENT | published by: Escatawpa Songs Universal-Songs
of PolyGram International Inc.

“"WHEN I'M GONE"
College Song of the Year

Brad Arnold, Todd Harrddl,
Chris Henderson, Matt Roberts

LIKE THIS
Jongzn Elofsson

(Enm) SEEIN' RED
Johr Reid Pa: Kim
Careers-BMG Music Publishing, Inc. UMZ Music

Sony/ATV Songs -_C

NO ONE KNOWS
Josk Homme

Merk Lanegan

Nick Oliven

Boand Stiff Music
EVI-Blackwood Music, Inc.
Natural Light Music

ONE LAST BRERTH

(=nd rward)
Scott Stapp
Merk Tremonti
Dwright Frge Music, Inc.
Tremonti Stapp Music

PICTURE

Shzryl Crow

Kid Rock

Old Crow Music

Th rly-Two Mile Fusic
Warner-Tamerlare Publishing Corp.

THE REMELY (I WON'T WORRY)
Lauren Christy

Scatt Spock

Careers-BMG Music Publishing, Inc.

Rairbow Fish Pualishing

Scott Spock Songs

Warer-Tamerlare Publishing Corp.

ROCK YOUR BODY
Pharrell Williams
ENI-Blackwood Music, Inc.
Waters Of Nazareth Publishing

ANWWW A

SO3K UP THE SUN

(nd Award)
Sh2ryl Crow
0ld Srow Music

Werner-Tamerlane Publishing Corp.

SOVEWHERE | BELONG
Chester Bennington

Roo Bourdon

Brac Delson

Dave Farrell

Joe Hahn

Mi<e Shinoda

Big 3ad Mr. Hahn Music
Chesterchaz Publishing

Keni Kobayashi Music
Nandisclosure Agreement Music
Pancakey Cakes Music

Rab Bourdon Music

Zorba Songs Inc.

STILL FLY
Marnie Fresh

Bryan "Baby" Williams
Morey Mack Music

A THOWUSAND MILES
end Award)

Vanassa Carlton

Resasharn Music

Sangs of Universal, Inc.

BMI ICCN

TIMES LIKE THESE
Dave Grahl

Nate Mendel

Chris Shilett

EMI-Virgn Songs, Inc.
Flying Earfarm Music

| Love The Punk Rock Music
MJ Twelve Music

UNDERNERTH IT ALL
Dave Stewart (PRS) .
Careers-8NIG Music Publishing, Inc.

LINWELL

Rob Thomas

Bidnis, Inc.
EMI-Blackvsood Music, Inc.

WHEN I'M GONE
Brad Arnold

Todd Harre

Chris Hend2rson

Matt Roterts
Escatawpa Songs

Universa -Songs of PolyGram International, Inc.

WORK IT
Paul Simor
Paul Simor Music

VIRTUALLY INDISPENSABLE

=1 oM 15 A RECISTERED TRADEMARK OF BROADCAST MUSIC. (KC.
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Barney Kessel,
fazz guitarist,
writer,
producer and
A&R exec,
remembered

3
e

Outside Is In (g
For Summer %
Tour Biz _

BY RAY WADDELL

Despite a lingering perception that
amphitheaters play host mainly to
acts past their commercial peak,
U.S. sheds are looking forward to a
summer rich with current stars.

Among actz hitting amphithe-
aters in the coming months will be
No Doubt/Blirk-182, Jessica Simp-
son, John Mayer, Dave Matthews
Band, Britney Spears, Nickelback/3
Doors Down, Kenny Chesney and
Linkin Park (see story, page 17).

And such packages as Lollapalooza
and Ozzlest will primarily play sheds
this summer. 9

“We find tkat acts that haven’t ‘i/

(Centinued on page 485)

n
A

tiF

[

e ok !
Gwen Stefani and her No Doubt bandmates are i# 4 "".J: e ° }‘ o
among the big nanzes playing amphitheaters. r z ‘ “p'cq ancﬂ’

Bruce Eskowitz
= = heads a new
a4 o ' Clear Channel
, ¥ unit focusing
; on ‘branded
] _d entertainment’

op OF THE NEWS

Racy Tours

{ OK With CCC

Indecency Concerns Not An Issue

BY SUSANNE AULT

Clear Channel Communications
may have zero tolerance for indecency
on its radio programs, but the media
giant appears to have no problem allow-
ing provocative content at concerts.

Indeed, company executives make
a clear distinction between an artist
expressing themselves over the radio
and doing so at a live event.

“Clear Channel supports an artist’s
right to express himself or herself
freely,” says Brian Becker, chairman/
CEO of Clear Channel Entertainment,
the media giant’s concert division.

NO STRINGS

CCE i1s promoting this year’s Onyx
Hote! tour by Britney Spears, who
struts to a song about masturbation
during the shows.

The company also promoted the
spring tour package of Beyoncé, Ali
cia Keys and sometimes explicit rap
artist Missy Elliott.

“Clear Channel has provided us
with an incredible opportunity to
express—and more importantly,
entertain—with no strings cr restric-
tions,” says Violator Management's

Doritos Has Taste For UMVD Acts

BY LEILA COBO

Starting this menth, 27 artists in a variety of
 genres will have a little more flavor in their lives.

A Doritos flavor, that is.

Under a deal with Universal Music & Video Dis-

| tribution, Doritos vall feature artists from UMVD-
distributed labels on 180 million bags of its snack
food through the end of the year.
. Nine acts—Smash Mouth, Rascal Flatts,
| Paulina Rubio, Jennifer Pefia, Reba McEntire,
 Musiq, Mya, 112 and Nick Lachey—already have
been assigned one-of Doritos’ nine flavors.

For example, Musiq will be associated with the
- salsa verde chip. McEntire will have toasted corn.

Mya will have guacamole. Each artist will be pic-
tured on his or her respective bag, and album art
will appear on the back of it.

Featured on a smaller scale on each bag will

be two developing acts.

The campaign kicks off May 18 with the release
of Peia’s new album (see story, page 24). The ini-
tiative includes positioning promotions with

“As her new release comes
out, JoJo will be on 20
million Doritos bags.”

—L.J. HAYDEN,
UNIVERSAL MUSIC & VIDEO DISTRIBUTION

mass merchants, grocery stores and traditional
music retailers. Doritos will cover the cost of free-
standing fixtures.

‘“We win by taking this relationship and expo-
sure and creating retail programs that drive sales

of our CDs,” says L.J. Hayden, director of retail
partnership marketing for UMVD.

In Pefa’s case, the release of her album will be
tied to a campaign at mass-market chain Target
and a sweepstakes at doritos.com, where fans can
win an autographed CD. Pefia (who will be mar-
keted on the salsa-flavored Doritos bag) will get
special positioning at Target and will be featured
in the chain’s circulars.

Artists were chosen to represent an array of
genres, including pop, R&B, country, Latin and
urban crossover. In the case of new acts or up-
and-coming ones, UMVD went for artists it felt
had the best potential to build a sales base.

“A good example is [Universal artist] JoJo, who
has huge momentum right now with a single at
radio,” Hayden says. “She’s a new artist, and as
Ber release is coming out, she’ll be on 20 million
Doritos bags.”

MUSIQ: DORITOS’ SALSA VERDE MAN

Mona Scott, who manages Elliott.

“I think they respect the individual-
ity and artistry that each of the girls
bring and have no desire to short-
change the fans and censor what they
came to see,” Scott says.

When it comes to radio standards,
the picture is vastly different.

In February, Clear Channel issued its
Responsible Broadcasting Initiative fol-
lowing the hoopla over Janet Jackson’s
breast being bared at the Super Bowl.

The same month, Clear Channel
removed shock jock Howard Stern’s
program from six of its stations.
The company also booted Bubba
the Love Sponge off several of its
Florida stations. Clear Channel has
since dropped Stern’s syndicated
programming.

“I don’t think we acted hypocriti-

Iv,” Becker says of the shows his

ion has promoted.

It is now known on a wide basis
that Clear Channel is just trving to
comply with the laws,” Becker adds,
citing the recent Federal Communi-
cations Commission fine of $495,000
against Clear Channel for a past
Stern broadcast.

(Continued on page 59)
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E3 Show Mainly Hypes Software

Gamers Await Next-Gen Consoles From Sony, Microsoft, Nintendo

ALI IS FLANKED BY MICROSOFT’S ROBERT
BACH, LEFT, AND EA'S DON MATTICK

BY SCOTT BANERIEE

LOS ANGELES—For all the noise
that emerged from last week’s
Electronic Entertainment Exposi-
tion (E3), the silence may have
been loudest.

Sony, Microsoft and Nintendo, the
videogame industry’s leading console
makers, are in the fourth year of
what is typically a six-year console
product cycle. None introduced fresh
platforms at the Convention Center
here, so they jammed the vacuum
with an array of new handhelds,
games, price cuts, partnerships and
game development software.

“This is the last big push before
the new platforms take hold,” said

Laurel Skillman, director of Marketing
for gamespot.com, a top gaming
Web site.

This full slate will certainly feed
the staggering consumer appetite in
this burgeoning $11 billion indus-
try. But it is also an unspoken
acknowledgement that the product
cycle is shortening—or near its end.

The next cycle will most likely reset
when Microsoft unveils its “next-gen”
version of the Xbox console. It is
rumored to be debuting in late 2005.

WHERE THE BIG THREE STAND

Microsoft introduced Xbox four
years ago. It plans to beat Sony
and Nintendo to the punch and
grab more market share in the

next generation.

Microsoft already leads the
online gaming category with near-
ly 1 million subscribers to its Xbox
Live service, which allows players
to compete against each other over
the Internet.

At its E3 press conference, Xbox
Live strengthened its hand through
a new partnership with Redwood
City, Calif.-based Electronic Arts, the
industry’s leading game maker.

This summer, more than 15 pop-
ular EA titles will be available on
the service. The announcement was
made onstage alongside sports stars
Muhammad Ali, St. Louis Rams
running back Marshall Faulk and

(Continued on page 48)

DreamWorks Now UMGN

BY PHYLLIS STARK

NASHVILLE—Despite earlier pro-
nouncements that it would remain
autonomous, DreamWorks Records’
country division has been merged with
Universal Music Group in Nashville.

The move follows UMG’s purchase
of DreamWorks SKG for $100 million
last fall.

James Stroud, who was principal
executive of DreamWorks Nashville
becomes co-chairman of Universal
Music Group Nashville (UMGN),
sharing duties with current UMGN
chairman/CEQ Luke Lewis (Billboard,
May 15). The label group includes MCA
Nashville, Mercury and DreamWorks.

Five months ago, as the rest of
DreamWorks was being merged into
Interscope Geffen A&M, Stroud told
Billboard the Nashville operation
would continue as a stand-alone
operation with its staff and artist

roster intact.

“We have been very successful and
they didn’t want to fool with that,” he
said (Billboard, Dec. 6, 2003).

While it is unclear what changed,
the merger resulted in at least eight
people losing their
jobs.

Stroud and Lewis
declined comment.

Those leaving §
include MCA/Mer-
cury executive VP of
A&R David Conrad,
UMGN senior VP
of promotion and
artist development
Michael Powers and
Mercury Southeast
regional VP of pro-
motion Rocco Cosco.

Also out are DreamWorks publi-
cists Summer Harman and Tricia
Cramer, MCA Nashville publicist

LEWIS: MERGER
COMPLETE

Heather Bohn and UMGN promotion
manager Diana Klein.

The merger also resulted in addi-
tional duties for several key staffers.

UMGN executive VP/GM Ken
Robold adds DreamWorks to his
sphere of influence.
Scott Borchetta,
senior VP of promo-
tion and artist
development at
4 DreamWorks, is

| now responsible for
@ MCA and Mercury
as well.

UMGN senior VP
of sales and market-
ing Ben Kline now
has DreamWorks
under his umbrella,
where Johnny Rose remains VP of
sales and marketing,

UMGN VP of media, artist relations
and creative services Jason Owen, will

STROUD: NOW
UMGN CO-CHAIR

now oversee those functions at Dream-
Works. Allison Jones, VP of A&R for
DreamWorks, now serves that role for
MCA and Mercury as well.

Joining the UMGN staff are new
publicists Regina Stuve and Amber
Williams and new Mercury midwest
regional promoter Charlie Dean.
Stuve arrives from a similar position
at Capitol Records in Nashville.
Williams had been handling press for
the Hallmark Channel.

The combined UMGN roster
includes Toby Keith, Shania Twain,
George Strait, Vince Gill, Reba McEn-
tire, Terri Clark, Tracy Lawrence and
Trisha Yearwood. Keith, of course, was
DreamWorks’ top gun.

Sister labels Lost Highway and Uni-
versal South are unaffected by the
merger. Lewis remains president of
Lost Highway. Universal South contin-
ues to be led by senior partners Tony
Brown and Tim DuBois.

Jazzman Barney Kessel Dies At 80

BY CHRIS MORRIS

LOS ANGELES—Jazz and pop guitarist, arranger, writer, pro-
ducer and label exec Barney Kessel died May 6 of brain cancer in

San Diego. He was 80.

Born in Muskogee, Okla., Kessel began playing profession-
ally at age 14. He was influenced by seminal jazz electric gui-
tarist Charlie Christian and worked with the big bands of Benny ,
Goodman, Chico Marx of the Marx Brothers, Charlie Barnet FLARN

and Artie Shaw.

Kessel joined legendary bop altoist Charlie Parker’s group in
1946. In the early '50s, he was a member, with bassist Ray Brown,
of pianist Oscar Peterson’s renowned trio.

He also toured and recorded with Ella Fitzgerald and Lester Young
and joined Norman Granz’s “Jazz at the Philharmonic” stable.
____From 1956 to 1960, Kessel was head of A&R for Verve Records.

)

%

L.

He produced and played on many sessions for the label and
signed vocalist Ricky Nelson (whose father Ozzie worked with
Kessel during the big-band era).

As a sideman, Kessel worked with such talents as Ben Webster,
Sarah Vaughan, Art Tatum, Anita O’Day, Benny Carter, Sonny
Rollins and Billie Holiday.

He also backed pop talents as diverse as Frank Sinatra, Judy
Garland, Dean Martin, Barbra Streisand, Fred Astaire, Marlene

¢ Dietrich, Sam Cooke, the Beach Boys and Elvis Presley.

soundtrack player.

o

KESSEL

the Great Guitars.

He cut countless Los Angeles studio sessions, including many
for producer Phil Spector. He was also a prolific commercial and

Kessel made more than 60 albums as a leader or featured
soloist. He toured widely with Herb Ellis and Charlie Byrd as

Kessel is survived by his wife Phyllis and sons David and Dan.

| the Beach Boys, Wilson co-wrote |

- “Good Vibrations,” “I Get Around”

- Award, which he received in 1995.

- of us do when we're writing a song
| is we say, ‘Is this emotional enough?

" hope it will move other people.”
" Real How 'Bout You Music Pub-
. award for “The Game of Love.”

" Michelle Branch, the single was a

’ Rick Nowels, the song had the most |

BY MARGO WHITMIRE

LOS ANGELES—BMI honored
Brian Wilson with its prestigious |
Icon Award during the performing |
rights organization’s 52nd annual
Pop Awards. ‘

BMI held the black-tie gala May
11 at the Regent Beverly Wilshire
Hotel here.

As co-founder of the multi-
platinum original surf-rock group

such Billboard Hot 100 No. 1s as

and “Help Me, Rhonda.”
Wilson is the first Icon recipient
to have also won the BMI President’s

Wilson performed as part of his
presentation, as did Wilson Phillips
and Fountains of Wayne.

Lauren Christy and Scott
Spock—part of songwriting/
production trio the Matrix (along
with Graham Edwards)—were
crowned BMI’s pop songwriters of |
the year. Three of their songs
appeared on the “most-performed”
list this year. 1

Christy believes the trio's success .
stems from a desire to connect with
listeners: “The first thing the three

Does this make us have that little |
thing inside?’ If it moves us, we
Gregg Alexander and Keepin’ It
lishing won the song of the year -
Recorded by Santana featuring
No. 1 hit from the artist’s latest

album, “Shaman” (Arista).
Co-written by Alexander and |

(Continued on page 59)
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WHAT DOES 50 PLAYS A WEEK LOOK LIKE ON VHI?

vhl @‘N?ﬁ
Lgamm D
,

NOoS0=ese &ww

Noran JONES
#1 album debut - Joss STONE MAROON 5
over 1 million sold the Sdles up over Sales up over Sales up over
first week

o THE GUNG HO RoTATION THAT “SUNRISE" ReceivedD Was AN INTEGRAL
Pam To THisS REcORD HaVING THE MammoT MiLLioN Uit FIRST DEBUT
AND STAYING #1 FOR Six WEEKS.9®

— Zach Hochkeppel, VP Marketing / Blue Note Reconds

o GUNG HO RoTtation On VHI For “FELL IN LOVE WITH A BOY" Has l.eo
To A 33% SaALES INCREASE AND GOLD CERTIFICATION FOR JOSS STONE'S
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- Diane van Horn, VP Video Promotion / Atlantic Recorcs
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THE WEEK IN BRIEF

The youth appeal of certain artists is apparent when |
looking at the differences between the two lists. For Wamer Music Group, having significantly reduced its worldwide staff, is now
example, Alicia Keys, Jessica Simpson and Britney turning its cost-cutting efforts toward its artists. As part of the integration
Spears are all top 10 artists for the 13-29 set but appear of Atlantic and Elektra into one label, WMG’s new management team wants
lower on the overall chart. to pare its artist roster “from 180 to helow 100,” WMG U.S. Recorded Music

At the same time, No Doubt, 3 Doors Down and chairman/CEO Lyor Cohen tells Billboard. The company is attempting to
Matchbox Twenty fare hetter on the broader chart. reduce the roster to a size that is in proportion with the organization and

Matchbox Twenty tells the biggest story. The 13-50 respectful of the acts remaining on the roster, Cohen says. Some remaining
list has the band at No. 8, down from No. 6 last month. artists will shift label affiliations within WMG, according to sources. Warner
On the 13-29 chart, the band drops 21-25. Bros. Records will take over marketing and promoting the next album from

Acts exclusive to the 13-29 chart are youth-targeted Elektra flagship rock act Metallica. Boutique label Nonesuch moves from
hip-hoppers 50 Cent (No. 16), Missy Elliott (No. 18) Atlantic to Warner Bros. ED CHRISTMAN

(Continued on page 59)

Evanescence, Usher Got Buzz

BY BOB SMITH

Evanescence continues to make the most noise on
The Billboard Buzz chart.

The Wind-up act stays at No. 1 on the list of most
popular acts among music fans ages 13-50, according
to data provided by Promosquad.

However, Evanescence falls from the top of the
new Buzz breakout chart focusing on the 13-29
demographic.

On that chart, published here for the first time,
Usher claims the No. 1 spot—as he does this issue on
The Billboard Hot 100.

The Billboard Buzz

DATA PROVIDED BY . promosquad ™

Federal lawmakers wrestled over updating the “fair use” sections of the 1998
Digital Millennium Copyright Act during a day-long session May 12.
Attending members of the House Commerce Committee's Subcommittee
on Telecommunications and the Internet were split evenly over one issue in |
particular: whether the law should be amended to allow consumers to cir-
cumvent copy-protection encryption for non-infringing uses. The record
industry opposes the reform bill—H.R. 107, the Digital Media Consumers’

[ Rights Act of 2003. “It is impossible to monitor private copying to assure
! Ag es 13-29 Ag es 13-50 that copies are made only for non-infringing purposes,” testified Cary Sher-
. L = X man, president of the Recording Industry Assn. of America. After the hear-
April March Artist e April March  Artist Label ing, Sherman told Billboard: “This bill isn’t about fair use; it’s about making
1 4 Usher Arista 1 1 Evanescence Wind-up [circumvention] black boxes legal.” BILL HOLLAND
2 2 OutKast Arista 2 2 Linkin Park Warner Bros.
3 8 Maroon5 ] 3 9 Maroon5 ] OutKast, Beyoncé, Lil Jon. Usher and Kanye West lead the nominations for the
4 6 Eminem Interscope 4 3 OutKast Arista 2004 BET Awards. OutKast picked up six nods, including best group. Beyoncé
5 1 Evanescence Wind-up 5 10 Eminem Interscope and Lil Jon followed with five nominations. Beyoncé’s nods include best
6 3 Linkin Park Warner Bros. 6 8 Usher Arista fernale R&B artist and best collaboration (for “Crazy in Love” featuring Jay-Z).
7 11 Alicia Keys ) 7 4 3 Doors Down Universal Lil Jon & the East Side Boyz are nominated for best group. As a featured artist
8 5 Christina Aguilera RCA 8 6 Matchbox Twenty Atlantic on Usher’s “Yeah!,” Lil Jon grabs three nods including best collaboration.
9 18 Jessica Simpson Columbia 9 7 No Doubt Interscope West and Usher are tied with four nominations. West's four nods include best
10 29 Britney Spears Jive 10 5 Christina Aguilera RCA male hip-hop artist and best new artist. Usher’s nominations include best
11 7 No Doubt Interscope 11 18 Aerosmith Columbia male R&B artist. The ceremony will air live June 29 on BET.  GAIL MITCHELL
}g }g gﬁﬁiﬁ%z ISloclxmbm }g ;; Jcezls?géazimpson Egﬁ: :lbi 3 The Recording Industry Assn: of Amer'ica released its 2003 physical goods
% 13 Coldplay Capitol % 15 Alicia Keys ) piracy roundup May 11. 1t shows that.new beefedfup initiatives resulte;d in Z'i
: k . 40% increase in seizures of counterfeit Latin product over that of 2002. Pira-
15 10 3 Doors Down Universal 15 20 Beyoncé Columbia 4 Sy i . .
¢ ; ¢y is a disproportionate problem for the Latin genre, RIAA executive
LOR 2 30 Cent Shady/Interscope 16 40 Br.ltney Spears live VP/director of anti-piracy Brad Buckles says. Seizures of counterfeit and
1777 Hoobastank IDIMG 1712 Blink-182 McA pirate CD-Rs—a low-tech, street-level form of physical piracy—again sur-
18 19 Missy Elliott Elektra 18 19 ngkelbgck Roadrunner passed the 5 million mark in 2003. The RIAA’s anti-piracy unit made a sizable
19 55 Incubus Epic 19 24 Faith Hill Warner Bros. dent, seizing 1.4 million illicit Latin music recordings. BILL HOLLAND
20 16 Justin Timberlake Jive 20 58 Creed Wind-up
21 22 Nickelback Roadrunner 21 16 ShaniaTwain Mercury Taiwan government officials are upset that the U.S. Trade Representative has
22 23 Ludacris IDIMG 22 38 Elton John Universal not removed the country from its Priority Watch List of nations with unre-
23 40 Destiny’s Child Columbia 23 13 Sarah McLachlan Arista solved copyright-infringement issues. Taiwan has improved its copyright
24 27 Simple Plan Lava 24 23 JustinTimberlake Jive laws and enforcement practices, but USTR is choosing to see if the nation
25 21 Matchbox Twenty Atlantic 25 73 Incubus Epic will follow up on its promise to crack down on optical media piracy. If it

The Billboard Buzz Chart is a gauge of artist popularity through an Internet poll of music fans. Scores are affected by every aspect of an artist’s career. Marketing,
airplay, retail, print media, touring, TV appearances and rumor all have an impact on Buzz Chart performance. Data is collected with the same strict attention to
detail as all other PromoSquad research. A list of 250 artists is compiled based on airplay and sales. The artists are rated by thousands of carefully screened music
fans. Results are campiled weekly and monthly. The top 25 chart is based on a weighted positive calculation that takes into account each artist’s popularity and
buzz among the enttire music-listening population. PromoSquad also maintains detailed format-specific charts (e.g., Top 40 Mainstream, R&B/Hip-Hop, Country,

etc.). For more information, contact buzz@promosquad.com.

Philippines, Russia and Turkey.

makes sufficient progress, USTR could remove Taiwan from the list later
this year. The list includes Argentina, the Bahamas, Brazil, India, Egypt,
the European Union, Indonesia, Korea, Kuwait, Lebanon, Pakistan, the
EMMANUEL LEGRAND and BILL HOLLAND

For the latest breaking news, go to billboard.biz.

ESKOWITZ: ‘CREATING OPPORTUNITIES’

New CCE Arm Targets Sponsorship Bucks

BY RAY WADDELL

Clear Channel Entertainment has
created a new division geared toward
producing live events and related
programming in conjunction with cor-
porate sponsors.

CCE Properties will work with
marketers to produce “branded
entertainment,” including music,
sports and theatrical shows, and then
develop them for TV or radio broad-
cast and for recording and merchan-

dising opportunities.

Bruce Eskowitz, formerly president
of national sales and marketing for
CCE, is president of CCE Properties.

CCE has a track record of creating
muttifaceted, comprehensive sponsor-
ship packages for its venues and tours,
including the recent Verizon Wireless
Ladies First trek featuring Beyoncé,
Alicia Keys and Missy Elliott. The new
division will take such sponsorships
even further, according to Eskowitz.

“We will be very much into creating

intellectual property and new content,”
Eskowitz tells Billboard.

As an example, he cites the divi-
sion’s involvement in the 100th
anniversary celebration of the city of
Las Vegas in 2005.

“We'll be producing events, broad-
casting some of these events,
producing CDs and DVDs and market-
ing them, creating merchandise, and
doing licensing,” Eskowitz says. “We'll
be working with sponsors as well as the
city of Las Vegas.”

The new division will allow CCE to
generate new revenue from existing live
events and national tours,

“But [these programs] will also cre-
ate new revenue-producing streams for
artists and opportunities for sponsors,”
Eskowitz adds.

According to Eskowitz, the new divi-
sion springs from increased demand
from corporate America to tap into
CCE’s ready-made audience.

“We produced 33,000 events last year
and sold 69 million tickets,” he says.
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August 3
August 12
August 14
August 15.,4!=
August 17
August 20
August 21
August 24
August 27
August 28
August 31
September 1
September 4
September 7

' September 8

September 10
September 11
September 14
September 15
September 17
September 18
September 21
September 25

McAllen, TX

El Paso, TX

San Antonio, TX
Houston, TX
Dallas, TX
Phcenix, AZ
Los Angeles, CA

- Anaheim, CA

~San Diego, CA
San Jose, CA
Sacramento, CA
Danver, CO
Minneapolis, MN
Chicago, IL
Datroit, Ml
Cleveland, OH
Atlanta, GA
Greansboro, NC
Washington DC
Philadelphia, PA
Uncasville, CT
Albany, NY
Providence, Rl
Boston, MA
Atlantic City, NJ
Naw York, NY
Miami, FL

SUMMER 2004 TOUR

(ViplRackagesAvailable)

Dodge Arena

Don Haskins Center
SBC Center

Toyota Center
AmericanAirlines Arena
America West Arena
Staples Center
Arrowhead Pond
SDSA

HP Pavilion

Arco Arena

Pepsi Arena

Target Center

United Center

The Palace

Gund Arena

Philips Arena
Greensboro Coliseum
MCI Center

Wachovia Spectrum
Mohegan Sun

Pepsi Center

Civic Center

Fleet Center

Taj Mahal (Boardwalk)
Madison Square Garden
AmericanAirlines Arena
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Free And Open Dialogue

f there was any doubt before, there

should be no question now: The

country is moving fast toward a
debate over freedom of expression and
media industry consolidation and
whether the two can coexist in a world
where issues are seldom black and
white, only shades of grav.

We saw the dilemma sweep into the
music industry last year, when Dixie
Chick Natalie Maines made a critical
comment about President Bush at a
London concert. She was certainly
within her rights to express her views,
but she reaped a whirlwind of nega-
tive reaction.

So far, nothing unusual. People
are entitled to their opinions. But
when Cumulus and Cox Radio banned
the Chicks’ music from many of their
stations, the debate took on a whole
new dimension.

In one fell swoop, a media corporation
demonstrated that it has the power to
pull the switch and censor an artist
largely over a political disagreement.

The debate was no longer about free-
dom of expression but whether there
should be limits on the power of media

conglomerates in the age of industry
consolidation.

In the months since then, other inci-
dents have added fuel to the fire.

Shock jock Howard Stern was
dumped from six Clear Channel radio
stations over the controversial content of
his show. Bubba the Love Sponge suf-
fered a similar fate.

Then, Walt Disney ordered its Mira-
max division to drop its distribution

Where do you draw the
line between prudent
corporate decision-
making and censorship?

plans for Michael Moore’s controversial
documentary on President Bush and the
Sept. 11, 2001, disaster.

The most recent incident involved
Sinclair Broadcasting, which owns or has
affiliations with 62 TV stations, eight of
which are ABC outlets. The company
summarily pulled Ted Koppel’s “Night-
line” program, claiming its tribute to
fallen soldiers was actually a politically

motivated anti-war statement.

Cumulus, Cox Radio, Clear Channel,
Disney and Sinclair certainly have the
right to control their content, but how
and where do you draw the line between
prudent corporate decision-making and
political and artistic censorship? Can
such a line even be drawn?

In the age of media consolidation—
when one corporation may control hun-
dreds of outlets that are supposed to be
operated in the public interest yet seem
to be subject to the whim of the man-
agement’s politics—these questions
must be addressed.

By the same token, the question
should be asked: Did “Nightline” go too
far? Was its program less a tribute and
more a play for ratings during a sweeps
month, as critics allege?

The one saving grace in all this is
simply that the debate can take place
at all. It is a testament to our coun-
try’s free and open marketplace of
ideas. We don’t profess to have all the
answers, but we know a robust dia-
logue will point us in the right direc-
tion. In the coming months, make
sure your voice is heard.

Billboard
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That Ringing Sound You Hear Could Be Money In Industry Pockets

Mobilizing For The Mobile Era

ver the past year, music fans
Odemonstrated they would

actually pay for digital music.
Apple launched iTunes, scores of
other easy-to-use digital music
offerings followed—from Napster to
Rhapsody in the U.S. and OD2 in
Europe—and consumers responded.

available on demand and couldn’t
be carried around.

By contrast, the Norah Jones fan of
2004 could buy music from her new
album the same day it debuted on
radio and in some parts of the world
could get Norah’s ringtunes, ring-
backs and mobile videos.

The music industry
learned valuable lessons from
this experience that need to
be applied to another exciting
new arena: music on mobile
devices and services.

Music’s role in the mobile
environment is growing.
With more than a billion
mobile phones in use world-
wide, mobile technology has
achieved mass consumer

Taking

By David Munns

acceptance. However, all

with a stake in the success of mobile
music must remember a few of the
lessons learned in launching the
legitimate download market.

INSTANT GRATIFICATION

Mobile is an immediate, on-
demand medium, requiring music
stakeholders to work together to
expedite music’s availability. A fan
who hears music online or on the
radio should be able to simultane-
ously access it on mobile devices.

When I first started in the
music business, instant gratifica-
tion didn’t exist. Fans had to wait
for new records to hit stores, wait
for bands to perform on television
or radio and wait for their favorite
artists to go on tour. Music wasn’t

A kid once content to hang up
posters of his favorite band can now
take that band’s ringtune with him,
set up personalized ringbacks when
his girlfriend calls, enter a contest to
win tickets or send custom birthday
greetings to his mother.

That fan needs to be the first kid
on the block, in the office or corner
bar to have that new ringtune, that
new photo, that message about a
band’s favorite cause. Real fans want
it all, now, with an incredible sense
of urgency.

The recorded-music business has
worked hard to make hundreds of
thousands of recordings available for
digital downloads and streaming for
fixed lines and mobile services, and
some for mobile ringtunes as well.

The mobile world is ushering in a
myriad of new “uses” beyond the
familiar three-minute track or
album. Some of these uses are not
yet clearly defined in artist con-
tracts, and rights-holders are still
working to define the framework
for new products like ringbacks.

The music publishers and col-
lection societies have not yet
arrived at the same conclusions as
some labels, and we have yet to
develop a consensus on these
issues. We have to work out these
rights issues if we want to deliver
instant gratification.

Just as we need to think beyond
album or track formats with mobile,
we need to think creatively about how
mobile devices can change the way
people buy and enjoy music.

Mobile phones aren’t just
gadgets—they are customized
lifestyle devices. Today’s fans
snap up ringtunes and images for
their phones, but we are not far
from making music available
anywhere transaction technology
exists: ATMs, airport e-ticket ter-
minals, vending machines, gas
pumps, even Starbucks.

SMART PHONES, SMART DEALS

We've also learned that digital
music can drive a number of related
businesses. In the mobile world,
music is a proven booster of hard-
ware and services. But the success of
mobile music doesn’t just rest on
“smart phones,” but also on smart
content deals.

Entertainment companies want
to sell and expose content to fans.
Mobile operators want to recoup
the investments they have made in
infrastructure and customer acqui-
sition—music can help do that.

Handset manufacturers want con-
sumers to upgrade to new phones;
imbedding devices with music can
motivate those upgrades.

But our music is not free.

For music to have value for these
businesses, we must protect what our
artists create.

We also need to stop grumbling
that the lack of 3G [third-generation]
networks is holding back the U.S.
market. Despite their availability in
Asia and Europe, we can move for-
ward without 3G.

By storing content centrally, we
won't need to increase bandwidth
requirements on the networks. And
compression has improved, so ring-
tunes and ringbacks are possible now
without the 3G network.

Think of phones not just as play-
back devices, but as tools that can
enable fans to discover new music
and buy it wherever and whenever
they want.

I'm skeptical that video on mobile
devices (with their limited screen
size) will be a mass-market success.

But what if I could send a 30-
second teaser of Coldplay’s new video
to fan-club subscribers on their
phones and allow them to order the
full video for instant delivery to their
home computers, and charge it to
their phone bills? That’s a business

with potential.

Finally, we can't lose sight of
what the consumer wants. We must
work together to ensure that con-
tent, products and services are com-
patible. Unfortunately, as with the
digital download world, some
mobile interoperability issues could
confuse consumers.

UNIFORM STANDARDS

Standards for media file formats
must be appropriate for a range of
devices. Fans don’t want to select
content based on what hardware
device or software player they have:
They just want the music and want
to have it on all their devices.

Proprietary systems are danger-
ous. Some argue they instill healthy
competition, but [ believe any
advantages will be short-lived and
will eventually backfire.

Consumers are smart. They will
gravitate toward products and serv-
ices that are seamless and open.

The opportunity with mobile music
is evident. Today, fans brandish mobile
phones—not lighters —at concerts. If
we remember the biggest lesson of
all—that the consumers should be
the most important driver of this
fledgling industry’s development—
we’ll all have a lot to cheer about.

David Munns is vice chairman of EMI
Music worldwide and chairman/CEQO
of EMI Music North America. This arti-
cle is an excerpt of his keynote speech
at the recent Mobile Music Conference
in Atlanta.

If Music Didn't Pay, Who Would Bother To Play?

In his letter regarding my anti-
piracy ad, Dave Marsh “balderdashes”
my contention that a society unwill-
ing to pay for songs will soon see the
production of that commodity cease.

He points out that people have
been creating free music “longer
than we have used fire,” mentioning
folk songs and spirituals. Perhaps we
are talking about two different kinds
of music.

I have no doubt that many musi-
cians will compose whether or not
there is any money in it, but at what
level—“Whiskey in a Jar” or “Rhap-
sody in Blue™?

The bright promise of making a
good living in a profession pro-
foundly impacts both the number
and caliber of people considering
that profession.

If writing songs doesn't pay, few

will be willing or able to sweat bullets
for years or decades in pursuit of
excellence.

In his newsletter Marsh has writ-
ten approvingly that: “Throughout
most of human history, music has
been free . .. Now the further
advance of technology is returning
music to its original, free state.” Ah,
the longing for Eden.

If communism did nothing else, it
decisively proved that failure to prop-
erly reward human accomplishment
results in little or nothing being
accomplished.

A musical garden wherein bad
music and great music go equally
unrewarded will produce few roses
and one hell of a lot of weeds.

Hugh Prestwood
Songwriter
Long Island, N.Y.

Fatback Band Was
A Real Pioneer

I read with interest the Q&A
with Debbie Harry (Billboard,
April 3).

As a hip-hop producer and avid
fan and record collector, [ can state
that her influence on music and
hip-hop specifically is undeniable.
She has been cranking out club
bangers like nobody’s business
consistently for years.

However, she is mistaken in her
claim that “Rapture” was the first
rap record to use original music.

“Rapture” came out in late 1980.
The year before, the Fatback Band
released “VII,” which contained the
track “King Tim III (Personality
Jock),” widely thought to be the
first rap record.

Fatback featured drummer Bill
Curtis, trumpeter George
Williams, guitarist Johnny King,
bassist Johnny Flippin, saxophon-
ist Earl Shelton, and flutist
George Adam. The “King Tim”
track featured King Tim III, a
popular MC of the time. Fatback
were true pioneers. The music
was all original.

Marc Lindahl
president, bowery.com
New York

Cubanismo: State
Dept. In Denial

I find the State Department’s
denial of visas to Cubanismo to be
unconscionable.

We are not at war with Cuba,

and all the actions against this
sovereign country are excessive
and in many cases, covert.

There needs to be social interac-
tion between Cuba and the United
States. What is a better way than
music? As an American, I object to
the political aims of our president
and his administration.

As an American, [ object to the
travel restrictions placed upon me
when my wife and I visit my in-
laws in Cuba. I have written to the
president and my congressmen
stating my views with no satisfac-
tory replies.

I urge the readers of Billboard to
contact their representatives and
raise hell with them.

Bernard Siebert
Master Sgt., U.S. Air Force (retired)
Las Vegas
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ASCAP’s
Rhythm &
Soul Music
Awards honor
Rick James
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Yoko Ono’s

| “Hell in
Paradise”
makes a
timely return
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The Show Is Just
Starting For Locke

Kimberley Locke confesses that
she’s a chart watcher.

“I really like to watch the num-
bers and see what’s happening on
the chart,” she says. “It’s all very
nerve-racking.”

But she has to be pleased with her
Billboard 200 debut this week. Her
solo album, “One Love,” is No. 16.
The title sold 57,000 copies, accord-
ing to Nielsen SoundScan.

And Locke has already logged her
first No. 1: Debut single “8th World
Wonder” bowed atop the Billboard
Hot 100 Singles Sales chart in March.

“I haven’t gotten that chart framed

because I'll have to talk about it for
the rest of my life,” she says.

Locke credits the show for intro-
ducing her to the mainstream and
creating a tremendous platform for
her, but she adds, “Unfortunately, for
someone like me, people think
‘American Idol’ came to town and 1
had no experience. I've been singing
for years.”

As it is now well known, Locke did
not sign with 19 Management, the
firm that handles other ‘Idol’ contest-
ants, including Ruben Studdard, Clay
Aiken and Kelly Clarkson.

“They chose not to take me. That’s
fine,” she says. “In hind-

sight, T appreciate that

they didn’t take me. 1
e may not have gotten the
attention I needed.”

By Melinda Newman

mnewman@billboard.com

Locke inked a man-
agement deal with
Stiletto Entertainment,
a booking pact with the
William Morris Agency
and a recording contract
with Curb Records.

And, most importantly,

vet, but T will,” she says. “I've been a
little busy.”

Indeed, Locke has been criss-
crossing the country promoting
“One Love.” The day of this inter-
view, she was in Modesto, Calif.,
opening for Bryan Adams at an
Olympic trials event.

Locke, who appeared on the sec-
ond season of “American Idol,” knows
she will always carry the “Idol” tag.
She just hopes that one day it will
diminish to a footnote.

“It will always be a part of my life,

Locke says she got to
make the album she wanted to make.
“I picked all the songs. I co-wrote one
song on the album.”

However, she adds that her focus is
not on writing. “I'm a singey,” she says.

She’s also a performer. After a few
domestic dates in August, tentative
plans call for an international tour
before returning for a major outing
in the United States.

SIGNINGS: Jeff Timmons, formerly
with 98°, has signed with Savoy
(Continued on page 14)

THE AUCTION WE HAVE ADVERTISED FOR MAY 10™ HAS BEEN POSTPONED TO
JUNE 7" DUE TO CONTINUED INQUIRIES. IF YOU HAVE NOT RESPONDED AND ARE

Kravitz Dips
Into Ideals

For ‘Baptism’

BY MARGO WHITMIRE

Lenny Kravitz knows to heed the call when inspi-
ration hits.
The singer was in the middle or recording a
funk album when he felt the urge to switch
directions. He zbandoned that projzct and, with-
in a month, wrote and ~ecorded “Baptism.”
“It was prefty serious as far as channeling

goes,” Kravitz says of the Mey 18 Virgin
Records release. “It wes obviously the music
that needed to come out It just poured out in
a very natural, spiritual kind of way.”
Raw, enlightened lyrics on songs like “Min-
ister of Rock "N Roll” and first single “Where

!')”

Are We Runnin’?” are characteristically
Kravitz when delivered against his signa-
ture hard-rock guitar, but they reflect a
more organic aprroach to his music
than past alburrs.

“The last co.iple of years were dif-
ficult on me. I went through
some depression, <o this is all
about coming ot of it and

feeling reborn.”

(Continued on page 15)

Lenny Kravitz took an arganic app-oach to writing
the material on his new album.

INTERESTED, YOU MAY TAKE ADVANTAGE OF THIS ADDITIONAL TIME BY
CONTACTING US BY USING billboard@equitabletransitions.com. YOU WILL NEED TO
PROVIDE YOUR CONTACT INFORMATION. THE AUCTION WILL INCLUDE CLASSIC

MASTERS SUCH AS: ALTERNATIVE ROCK (BETTER THAN EZRA, VIOLENT
FEMMES, AND VERUCA SALT), R&B (BLONDIE, GO-GO’S), AND ROCK (SAMMY

HAGAR, YES) AS WELL AS A SELECTION OF OTHER ARTISTS AND SOUNDTRACKS.
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Music A Major Focus
Of Tribeca Film Festival

The third annual Tribeca Film
Festival, held May 1-9 in the Man-
hattan neighborhood, had plenty of
attractions for music fans. Here are
some of the highlights:

Few directors blend music and
film as brilliantly as Martin Scorsese
has. So it was a rare treat to hear his
insights on the music in his movies.

In a May 7 Q&A session moderated
by veteran music journalist Lisa
Robinson, Scorsese said his earliest
musical education came from listen-
ing to classical, swing and pop music.

Scorsese added, “The first time I
heard music that was shockingly dif-
ferent in movies was when my father
took me to see ‘Blackboard Jungle.”

Scorsese also noted that some of
his earliest film-music influences
were the 1946 western “Duel in the
Sun” and Elmer Bernstein’s scores
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SCORSESE: I'l'ILlSIC:!u.L DIRECTOR

for “The Man With the Golden Arm”
and “Sweet Smell of Success.”

“Music became my passion,
because music would conjure up
images for me,” Scorsese said. “I
didn’t think I'd make movies. Ulti-
mately, I started playing around
with making films, and I would just
cue up records to them.”

Clips from some of Scorsese’s
movies were screened to demon-
strate his techniques in marrying
music to film. They included the
opening credits of “Raging Bull” and
the final scene of “The Last Tempta-
tion of Christ.”

For the latter film, Scorsese said
Peter Gabriel was his first choice to
create its music. “He understood
this conflict needed in the music for
it to be very spiritual but very much
of the flesh.”

Scorsese said his experience in
making the 1978 concert film “The
Last Waltz” was very much like “a
family working together.” He said the
artists gave him total access, which
allowed him the freedom to capture
the film’s stunning concert scenes.

The director noted that he did not
include much of the audience in the
movie because he wanted the viewer
to have the experience of being
onstage with the artists.

Next up for Scorsese is the
Howard Hughes biopic “The Avia-
tor,” due later this year. The film will
feature music from Academy Award-
winning composer Howard Shore,

the recent restructuring at Warner
Music Group.

The festival also featured its annual
all-star concert. Performers at this
year’s show, held May 8 at New York’s
Battery Park,

Movies & @
Mu5|c

were Van Morri-
son, Macy Gray,
Steve Winwood
and Black Eyed
Peas. U2 front-

man Bono gave
an introduction
at the concert.

Several
By Carla Hay music docu-
chay@billboard.com mentaries were
screened at the

who also spoke at the festival.

Shore discussed his work on the
“Lord of the Rings” trilogy in a May 8
Q&A session titled “Tribeca Talks:
Music Fit for a King.”

To prepare for the task of scoring
all three films, Shore said he spent
months reading the J.R.R. Tolkien
books. He added that it ultimately
took more than three years to com-
plete the music.

“Working from Tolkien was like a
dream,” Shore said. “The density of
his work became a gift. It just kept
revealing itself in layers.”

Shore praised Academy Award-
winning director Peter Jackson for
being “a great ringmaster/leader. We
trusted him. Our goal was to get all
of it right.”

Working on the “Rings” films
was such a great experience, Shore
said, that most of the creative
team has reunited for Jackson'’s
next film, a remake of “King
Kong” due in 2005.

Shore revealed that there are plans
for a boxed set containing all of the
“Rings” music. He didn’t know when
the set would be released, because of

festival, but perhaps the one with the
most buzz was “Let’s Rock Again!”
The film focuses on the late Clash
frontman Joe Strummer.

The May 7 screening attracted
Red Hot Chili Peppers’ Anthony
Kiedis, Rancid’s Tim Armstrong and
director Jim Jarmusch.

A Q&A session followed the
screening. Director Dick Rude said
that before Strummer’s death, the
singer had planned to perform at
the 2003 Rock and Roll Hall of
Fame induction alongside his for-
mer Clash bandmates, who were
inducted that year.

Rude said that at first Strummer
did not want to reunite with the
band. But the singer changed his
mind, because he did not like the
idea of anyone else performing in
his place.

According to Rude, Strummer did
not plan to work with the Clash after
the Hall of Fame reunion. “He didn’t
want to tour for a quick buck.”

Any possible Clash reunion, Rude
said, would have happened only for a
new Clash album. He added, “Joe
knew that would be very difficult.”

The Beat

Continued from page 13

Label Group. His album comes out
Aug. 10.

Vanguard Records has signed Car-
bon Leaf. The Richmond, Va.-based
band will release “Indian Summer”
July 13.

AUTUMN ROCKS!: Fall looks like it
will be prime time to rock, as a num-
ber of gold and platinum acts are
back at work on projects slated for
release later this year.

System of a Down is in pre-
production for the follow-up to
2001’s “Toxicity.” The album
debuted at No. 1 on The Billboard

200 and sold 3.3 million, according
to Nielsen SoundScan.

SOAD expects to head into the stu-
dio this summer, with a new album
out on Columbia by year's end.

Mudvayne is in preproducticn on
its successor to “The End of All
Things to Come” with producer Dave
Fortman. The Epic album, which the
band will record at the Plant in
Sausalito, Calif., is due this fall.

Chevelle, whose Epic debut “Won-
der What's Next” garnered the band
three hit modern rock singles in “The
Red,” “Send the Pain Below” and “Clo-
sure,” is co-producing its new album
with engineer Michael Elvis Baskette.

One sure inclusion on the album?
“Still Running,” which is featured on
“The Punisher” soundtrack, although
the band says it will appear in another
version. Release date is the fall.

www.billboard.com

www americanradiohistorv com

www.billboard.biz

BILLBOARD MAY 22, 2004


www.americanradiohistory.com

R s e e rseseEree MUsIc

Ives Thrives On 50th-Anniversary Release

Even with a long string of acco-
lades behind her, American mezzo-
soprano Susan Graham confides that
at first she had reservations about per-
forming the music of Charles Ives.

“His music varies so much,” she
says, “from hymnlike simplicity to
these wild harmonic and intervallic
experiments that are very difficult
to sing. I had doubts about finding
my way.”

Pianist and fellow Warner Classics
artist Pierre-Laurent Aimard was
game, however. “He’s a great lover of
Tves,” Graham says. “And he had
already wanted to record Ives in time
for the 50th anniversary of Ives’ death
on May 19.”

Eventually, Graham and Aimard
teamed for an all-Ives recording,
released May 11. The disc includes
the enigmatic Piano Sonata No. 2,
“Concord, MA: 1840-1860"—better
known as the “Concord Sonata™—
and 17 songs of enormous emotional
range, from the tender, poignant
“Thoreau” to the childlike, bubbly
first half of “Memories (Very Pleasant;
Rather Sad).”

“I had read through some of his
songs before,” Graham says, “but it

was really in working with Pierre-
Laurent and in the course of study-
ing, rehearsing and recording this
music that [ started sinking my teeth
into these songs.”

As time went on, Graham says,
she became immersed in and
enchanted by the American maver-
ick’s musical language.

“What I knew before this project
was Ives’ sound paintings of New
England scenes. But what [ discov-
ered is the wonderful and very

GRAHAM: ENCHANTED BY IVES

distinct text painting that Ives does.
For example, his song ‘The Cage’ is
not even 45 seconds long, and yet
Ives completely captures the smooth,
curved movement of a leopard pacing
in acage.”

Despite her initial uncertainty,
Graham’s clarion tone perfectly suits

won an Avery Fisher Career Grant
four years ago.

EMI released Biss’ first album
May 4 as part of its budget-priced
Debut series.

Biss' choice of music is pretty
audacious for a newcomer:
Beethoven's famed “Appassionata

the contours of
Ives’ material,
and her lyrical
sensitivity draws
out the songs’
character. And, as
Graham herself
observes, “Pierre-
Laurent fuses
technical mas-
tery—miracu-
lous technique,

Classical
Score_

By Anastasia Tsioulcas
atsioulcas@billboard.com

really—with a
sonority and graceful touch.”

A ‘BISS’-FUL DEBUT: With a string of
dazzling performances substituting
for such artists as Andreas Haefliger
and Peter Serkin, Jonathan Biss
seems to be classical music’s newest
overnight piano sensation. But the
23-year-old has quietly been build-
ing an impressive career since he

Sonata,” Schumann’s “Davids-
biindlertinze, Op. 6" and the
Beethoven G-minor “Fantasy.”

“I went back and forth with EMI
about repertoire,” Biss says. “I really
wanted to include the ‘Appassionata,’
even though I know that the label
already has plenty of versions in their
catalog. But it's a piece that’s been
important to me throughout my life,

and after hearing me perform it in
concert, the folks at EMI agreed that
it should be on this recording.”

His parents were his earliest
coaches: Father Paul Biss is a
noted violist/violinist; mother
Miriam Fried is a violinist in the
Mendelssohn String Quartet. Both
teach at Indiana University.

And if that isn’t enough cachet,
Samuel Barber dedicated his Cello
Concerto to Biss’ grandmother,
Raya Garbousova.

“I grew up in a house that breathed
music,” Biss says.

The young pianis} has found other
mentors as well. First among these is
Leon Fleischer, with whom Biss
studied at Philadelphia’s Curtis Insti-
tute of Music, as well as James Levine
and Daniel Barenboim, under whose
batons Biss has played.

Though his technical command is
impressive, Biss also shows expressive
maturity. Like his teacher, he has a
gift for peeling back layers of sound to
explore the music's core. “What [
want to play,” he says, “is the kind of
work you can wrestle with all your
life. That's the pleasure—and
pain—of making music.”

Kravitz

Continued from page 13

Kravitz spent much of his 15-year
Virgin career working with former
vice chairman Nancy Berry, who left
the label in 2001. “Baptism” is
Kravitz'’s first project under chairmary
CEO Matt Serletic.

Describing Berry as “like family,”
Kravitz says his experience with Ser-
letic is “a new relationship that we're
still feeling our way into.”

“We’re getting to know each other,
but I respect him and he respects
me,” Kravitz says, “and that’s the way
to start.”

Kravitz, who produces and arranges
his own material and played almost
all of the instruments on “Bap-
tism,” jokes that people call him a
control freak.

“Ijust love doing what I do,” he says.
I love the whole studio experience.”

Kravitz did enlist Jay-Z, who raps
on “Storm.”

Kravitz has two more albums to
complete under his Virgin contract.
He is not sure what will happen
after that.

“There’s going to be a new model
for how things are happening [in the
music industry], and I don’t know
where things are going to be in that
amount of time,” he says. “We’ll have
to see.”

In contrast to the success of his
2000 greatest-hits compilation and
1998 studio album “5,” Kravitz’s most

recent release, “Lenny” (2001), had a
mediocre reception.

“Lenny” sold 716,000 copies,
according to Nielsen SoundScan.
The greatest-hits set sold 3.9 million
and “5” sold 3 million copies.

Kravitz considers “Lenny” to be the
lead-in to “Baptism.” “It’s all ongoing,
we're all awork in progress,” he says.
“[“Lenny”] dealt with the ideals I
wanted to achieve, and this album is
sort of it all coming to fruition.”

“We're cautiously optimistic
after the last record,” says Vince
Szydlowski, senior director of prod-
uct for Virgin Entertainment Group
retail chain.

“This one seems to be on the right
track at radio, but there’s still a bit of
caution,” he adds.

Virgin Records introduced the
album with the retro-sounding
“Where Are We Runnin’?” because it
felt it appealed to the widest audience,
senior director of marketing and
product management Michael Pon-
tecorvo says.

Indeed, “Where Are We Runnin’?”
has gained weekly in spins and radio
audience since its March release, Virgin
introduced the song through AOL’s
“First Listen” program.

It ranks No. 1 at modern rock station
WEQX in Albany, N.Y., and No. 2 at Los
Angeles’ adult top 40 KYSR.

In this issue, the tune is No. 21
on the Billboard Adult Top 40 chart
and No. 33 on the Mainstream
Rock chart.

Virgin Records is planning a long-
term, multiphase marketing strategy
with this album.

“Historically, [that] is what has
worked with Lenny,” Pontecorvo says.
“He has always developed over time,
and our goal is keeping the record
active and keeping Lenny in the fore-
front of the consumer’s [mind].”

Initial marketing includes appear-
ances on “The Tonight Show With Jay
Leno” May 14, “Today” May 20 and
the WB's “Pepsi Smash” in May.

In addition to TV, Virgin plans
major visibility at retail with circu-
lars, endcaps and listening stations.

An imaging campaign with NASCAR
is being finalized.

Currently on a European promo-
tional tour that kicked off in
Amsterdam, Kravitz returns mid-May
for a few radio station festivals,
including KIIS-FM’s Wango Tango
May 17 in Los Angeles.

Virgin will start phase two of its
media campaign around the kickoff
of Kravitz’s American tour, which
is slated for sometime in late July
or August.

The campaign will focus on addi-
tional appearances and working the
second single, “California,” to radio.

Kravitz also continues to develop
his Roxie Records imprint, which
Warner Bros. will distribute.

Roxie will release its first project, a
set from singer/songwriter Dan Dyer,
in late summer. Kravitz has also
signed Sarah Killer, whom he
described as “a modern-day Nico.”

“We just find each other,” Kravitz
says of his artists. “I don’t have an
A&R department. I just let things
happen. Whoever is supposed to be in
my life will come.”
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First Tribe Launches Label:
Crouch Gets Hollywood Star

Veteran publisher/manager
Edwin J. Oliver III has launched
First Tribe Music Group, a divi-
sion of his First Tribe Media. The
former creative director in Dis-
ney’s publishing division plans to
release product on the new label
this summer. Distribution is cur-
rently being negotiated.

Oliver has specific goals for First
Tribe. “Our true desire here as a
label is to place emphasis on music
ministry, because, unfortunately,
ministry sometimes takes a back
seat, and that’s kind of disconcert-
ing to me,” he says.

Based in Signal Hill, Calif., First
Tribe Media is owned by Oliver and
his wife, Michele.

Oliver was instrumental in the
career of EMI Gospel artist Smokie
Norful. He served as executive pro-

ducer on Norful’s “I Need You Now”

album. He had also managed Nor-
ful early in his career.
First Tribe has signed Ahnjel

OLIVER: FIRSTTRIBE A MUSIC MINISTRY

Harris and minister Vernon
Chappel. Harris recently
appeared on Broadway as Nala in
“The Lion King.”

“She’s only 20 years old, and
her desire is to really reach her
generation,” Oliver says. “She
has songs on her album that are
very Sunday morning-ish, but
she’s going to have a very wide-
range appeal.”

Oliver plans to work Harris to
the mainstream market as well as
the gospel market. He thinks she

has the same kind of crossover
appeal as an act like Mary Mary.
“She appeals to young girls, and
the album reflects various styles,”
he says. “She’s a great songwriter
as well.”

Chappel is currently musical
director/worship leader at the
River church in

artists including Elvis Presley and
Pat Boone.

Crouch has had a major influ-
ence on the current crop of gospel
and contemporary Christian artists.
He also has worked with some of
the top names in mainstream
music, including Michael Jackson,

Raleigh, N.C.
‘He’s a prolific
songwriter,”
Oliver says.
Chappel’s
album, which
was recorded
live, will be
released this
summer.

First Tribe
Media includes

NThe |§
Splrlt .

By Deborah Evans Price
dprice@billboard.com

a management

division and a film and TV produc-
tion company. The management
arm represents record producers
Logan Reynolds (Norful, Helen
Baylor, Sheryl Frazier), Antonio
Dixon (Norful, Brian McKnight,
Backstreet Boys) and Mano Hanes
(Andraé Crouch, Marcus Cole).

Why does Oliver feel now is a
good time to start an independ-
ent label?

“We are seeing an environment
within most major record compa-
nies that is unstable,” he says.
“There has been a lot of staff and
roster cutting like we’ve never seen
before. What it has done is create a
veritable boom for independents.

“You have more and more estab-
lished artists available, because
they are being dropped,” he contin-
ues. “Both established and starving
artists are realizing they don’t nec-
essarily need to be signed to a
major label to have a successful
recording career.

“More artists are realizing [that]
getting signed with the right inde-
pendent label [could give them)]
personalized attention they might
not get at a major label.”

CROUCH JOINS WALK OF FAME:
Andraé Crouch will receive a star
on the Hollywood Walk of Fame
June 4 in Los Angeles. The 61-
year-old gospel music patriarch is
only the third gospel artist to
earn such an honor, following
Mahalia Jackson and the Rev.
James Cleveland.

In addition to his music career,
Crouch is pastor of the New Christ
Memorial Church of God in Christ
in L.A.

The veteran singer/songwriter is
best-known for penning such clas-
sics as “To God Be the Glory” and
“I've Got Confidence.” His songs
have been recorded by a variety of

Quincy Jones, Diana Ross, Elton
John and Vanessa Williams.

Crouch has also contributed his
writing and production skills to
numerous TV and film projects.
His work has appeared in “The
Color Purple,” “The Lion King”
and “Free Willy.”

Crouch was honored with a
1996 multi-artist album, “Tribute:
The Songs of Andraé Crouch.”
The recording netted a Grammy
Award for best contemporary
gospel album.

His new music project, “Mighty
Wind,” is slated for release in
August. It will feature appearances
by his twin sister Sandra, as well as
Karen Clark-Sheard, Marvin
Winans, Fred Hammond, Crystal
Lewis, Tata Vega, Tanisha Daniel
and Daniel Johnson.

BABY LOVE'’S FAVORITES: On June
15, the Right Stuff/EMI will
release “Walt ‘Baby’ Love’s Gospel
Tracks 2.” The 15-song compilation
features contemporary and tradi-
tional gospel songs selected by
Love, host of syndicated radio show
“Gospel Traxx.”

An ordained minister in the
African Methodist Episcopal
church, Love is best-known as a
veteran broadcaster with more
than 30 years of experience in
R&B radio.

Love syndicates four shows out
of his Los Angeles studios, includ-
ing “Gospel Traxx.” Executive-pro-
duced by Love’s wife, Sonya, the
weekly three-hour “Gospel Traxx”
is heard on more than 200 stations
in the United States.

The Blind Boys of Alabama, Dar-
win Hobbs, Al Green, Dorinda
Clark Cole, Smokie Norful, Keith
“Wonderboy” Johnson, Paul Porter
and Dottie Peoples are among the
acts included on the collection.
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The Season In The Sheds

Amphitheaters Expect Brisk Biz From Summer’s Variety Of Tours

BY SUSANNE AULT

This summer’s amphitheater concert
season in North America is packed with
tours. But promoters are not sweating
the competition.

Unlike last summer’s focus on main-
stream rock, promoters say this year’s
variety of tours presents little risk of
overlapping shows.

Promoters, agents and managers say

tthat in 2003, Ozzfest arguably butted
heads with Lollapalooza and the Sum-
imer Saritarium outing. Ozzfest
included Korn in its lineup, Jene's
Addiction headlined Lollapalooza and
Summer Sanitarium featured Metellica
fand Linkir Park.

| But this year, the perennial metal of
0zzfest (July 10-Aug. 4)will not

8
v

\l
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directly compete with Lollapalooza,
which Morrissey will headline. And a
third major amphitheater tour, Projekt
Revolution (July 23-Sept. 5), offers the
unique package of _inkin Park, Korn
and Snoop Dogg.

“It looks to be a oretzy solid year with
a lot of different acts,” says Neil Jacob-
sen, executive VP of s00king/director of
the Northeast region for Clear Channel
Entertainment. “I: can be tough with
programming [in th2 summer] to keep

-

-

evervthing spaced out so you don’t can-
nibalize each other, but this is the best
variety I've seen in a while.”

Jacobsen books such amphitheaters
as the Tweeter Center outside of Boston
and the Tweeter Center in Camden,
N.J. He is impressed with the sheer
number of elite acts hitting the shed
circuit, and he believes that slumping
album sales are spurring artists to
make up the dollar difference by per-
forming for longer periods of time.

(Continued on page 18)

o

READY FORTHE REVOLUTION: RROM LEFT, LINKIN PARK’S BRAD DELSON, SNOOP DOGG, KORN’S JONATHAN DAVIS AND LINKIN PARK’S CHESTER BENNINGTON AND MIKE SHINODA
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Continued from page 17

“Touring has definitely benefited
[from] things going on in the music
business,” he says. Artists that previ-
ously avoided the concert circuit or
toured only ever other year are playing
more shows, Jacobsen observes.

FITTING EVERYBODY IN

Britney Spears (June 22-Aug. 10) is
coming off an extensive spring arena
tour. Yet her agent at Evolution Talent
Agency, David Zedeck, believes that
demand will still be high for the
singer's summer shows. He specifical-
ly routed her to cities that she missed
during her arena tour. Those markets
include Dallas; Houston; Washington,
D.C.; Buffalo, N.Y,; Milwaukee; Colum-
bus, Ohio; Nashville; and New Orleans.

Others reporting fast-paced ticketing
include Kevin Lyman, creator of the
Warped tour, and Pete Katsis, senior VP
of music for Linkin Park and Korn’s
management company, the Firm.

Lyman is predicting a sales splash for
Warped’s 2004 edition because Inter-
net presales in March increased 30%
over last year.

The lineup has been the key, he says.
Acts booked for the tour that were
under the radar earlier in the year “are

now just bubbling, like Story of the
Year and Yellowcard. It was weird
being at South by Southwest [in
March]; all the taxi drivers were talking
about was punk.”

Katsis agrees that “smart packaging”
will be the big factor ultimately deter-
mining which tours will make it or
break it this summer.

LENNOX: DOUBLE BILL WITH STING

The Firm intentionally slotted
those acts that could reel in a wide
range of fans—Linkin Park, Korn and
Snoop Dogg.

“Not only will we be able to attract
all three audiences |of each act], but
there is something about each of them
that touches the other audiences. The
Linkin Park guys have a DJ onstage.
Korn has done recording projects with

Ice Cube. And Snoop is definitely reach-
ing broader [crowds with] his records
and films,” he says.

Katsis adds that this third instatl-
ment of Projekt Revolution is the
“most ambitious bill” yet. So the talent
choices needed to be top-notch to fill
the doubled capacities in switching
from 10,000-seat arenas to 20,000-seat
sheds for the first time.

INTERESTING PAIRINGS

Packaging dates by Chicago with
Earth, Wind & Fire and Sting with
Annie Lennox also offer powerful com-
binations, promoters say.

“I'look at it like it's one plus one will
equal four. It’s going to be so enter-
taining, it’s going to be that kind of
equation,” says Peter Schivarelli, man-
ager for Chicago. “Earth, Wind & Fire
and Chicago, like Billy [Joel| and Elton
[Johnl], is an awesome package.”

Chicago will perform songs onstage
with Earth, Wind & Fire for a good por-
tion of each concert.

Clear Channel’s Jacobsen says the
Sting/Lennox shows are selling swiftly
because of the inspired pairing.

“This is one of the most interesting
packages,” he says. “Annie doesn’t work
in the U.S. that much. She just won an
Academy Award. So you really have two
A-list acts together.”

The Firm’s Katsis is thankful that
“there are less acts out in the rock vein.”

Boyfront Pork Amphitheater
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He believes the hot selling point for Pro-
jekt Revolution is its mix of blue-chip
acts for a relatively economical price.

“At $49.50 for the top ticket, [audi-
ences are] getting to see Linkin Park,
Korn and Snoop, who have sold mil-
lions of records each. I think it will be
the best value,” Katsis predicts.

He notes that the acts agreed to
lower fees to keep a lid on ticket prices.

Ozzfest will be underscored by the
reunion of Judas Priest. It will top out
at $75 per ticket in a lot of markets. But
its promoter, CCE, has ensured that
100-plus $10 lawn tickets are sold at
75% of the venues.

“The dates are still quite a ways away,

but I think it’s going to be another
strong year,” CCE VP of touring Jane
Holman says of Ozzfest, which typically
lands on the Billboard list of the 25 top-
grossing treks of the year.

“We were out ahead of the game,”
Holman adds. “We routed really early.
So we have people looking out for us
[when planning tours] rather than us
having to dodge others.”

Lollapalooza confirmed its lineup
in late March, so it goes on sale after
Ozzfest. But promoters say that a
lower ticket price for the event will
boost its chances for success. Day
passes are $30 to $50 for one show on
sale in Northern California.

Big-name touring acts on the shed
and Annie Lennox (June 27-Oct. 13)

Beastie Boys, sources say.

Summer Visitors

, Vans Warped tour (June 25-Aug.
19), Fleetwood Mac (May 8-July 11),
(June 11-Aug. 15), No Doubt and Blink-182 (June 1-26), John Mayer (July
2-Aug. 29), Dave Matthews Band (June 17-Sept. 8), Nickelback/Three
Doors Down (June 30-July 30) and the Cure (July 24-Aug. 27).

“There does seem to be more balance this summer than there has been
the last couple of years,” notes Bob Shea, VP of House of Blues Concerts,
who books the Blossom Music Center in Cuyahoga Falls, Ohio. “That’s good
news when you have diversity that goes from Diana Krall [May 2-Aug. 24]
to Projekt Revolution. You are appealing to a lot of different folks.”

Shea also reports excitement for the Dead (June 12-Aug. 19), which returns
to Blossom July 28 for the first time in years, and such traveling country artists
as Toby Keith (dates not confirmed) and Tim McGraw (June 11-Aug. 6).

Organizers believe they will be able to add six to eight major acts
to this summer’s list of tours in the next several weeks. A band not
confirmed but likely to add icing to an already large talent cake is the

circuit this summer include Sting

Chicago and Earth, Wind & Fire

SUSANNE AULT

S

Top 10

Amphitheaters

Ranked by Gross. Compiled From Boxscores April 1, 2003-March 31, 2004.

No. Facility, City, Stafe
Venue Capacity/Total Gross/Total Attendance/Totol Copatity/No. of Shows/No. of Sellouts
1. Tweeter Center for the Performing Arts, Mansfield, Mass.
19,900 §25,484,366 581,076 751,994 38 [
2. Tweeter Center at the Waterfront, Camden, N.J.
25,000 $23,751,618 625,913 908,566 51 1
3. Tommy Hilfiger at Jones Beach Theater, Wantagh, N.Y.
14,000 19,498,192 407,163 565,298 41 2
4. PNCBank Arts Center, Holmdel, N.J.
17,000 $18,138,494 435,995 719,104 43 0
5. DTE Energy Music Center, Clarkston, Mich.
15,274 516,4]5,912 833,634, 1,083,543 72 19
6. Verizon Wireless Music Center, Noblesville, Ind.
18,000 15,078,343 462,234 706,450 33 3
7. Wolf Trap National Park, Filene Center, Vienna, Va.
6,986 $14,438,238 462,012 467 891 94 9
8. Shoreline Amphitheatre, Mountain View, Calif.
22,000 S14,157,871 445,288 694,269 3 0
9. Nissan Pavilion ot Stone Ridge, Bristow, Va.
22,500 $13,989,304 438,877 650,420 30 2 4
10. Smirnoff Music Centre, Dallos
20,177 $12,956,476 307,462 360,871 3 3
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i li CONCERT GRO
VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
CELINE DION The Colosseum at Caesars $2.6 9.474 Concerts West

Palace, Las Vegas

5225/$175/$1 27.50/$87.50

1
five sellouts

May 5-9

METALLICA, GODSMACK Nassau Veterans Memorial $1,815,950 30,205 Metropolitan Talent
Coliseum, Uniondale, N.Y. $78/$58 34,196 two shows Presents
April 20-21

ELTON JOHN Arena at Harbor Yard, $1.692,749 18,508 Clear Channel
Bridgeport. Conn. $95.50/$65.50 two seliouts Entertainment
April 27-28

SHANIA TWAIN, EMERSON DRIVE Bell Centre, $1.219.545 18,092 Gillett Entertainment
Montreal {$1,675,774 Canadian) sellout Group, House of Blues
May 6 $83.69/365.13/$46.94 Canada

MARY J. BLIGE,_MUSIQ, Radio City Music Hall, $1,198.100 1-5,938 Clear Channel

MAHOGANY New York $99.75/$39.50 17,844 three shows  Entertainment
April 22-24

JIMMY BUFFETT Charlotte Coliseum, $1,178,661 23,270 Clear Channel
Charlotte. N.C. $59.50/$31.50 sellout Entertainment
April 24

PRINCE Philips Arena, $1,168,393 17.977 Concerts West
Atlanta $77/$49.50 sellout
April 30

JIMMY BUFFETT Colonial Center. $1.037.695 16,519 Clear Channel
Columbia, S.C. $91/831 sellout Entertainment
Aprit 29

PRINCE Gaylord Entertainment $983.425 16.680 Concerts West
Center, Nashville $77.50/$49.50 sellout
May 6

PRINCE Savvis Center, $953,651 17.393 Concerts West
St. Louis $77/$49.50 sellout
May 5

"SHANIA TWAIN, EMERSON DRIVE  Colisee Pepsi, 833,338 12,287 Gillett Entertainment

Quebec City, Quebec {S1,152,341 Canadian) 13,000 Group, House of Blues
May 8 $83.16/$64.72/$50.26 Canada

PRINCE Birmingh Jeff [ $826.669 16,889 Concerts West
Complex, Birmingham, Ala. $67/$49.50 sellout
April 29

SHANIA TWAIN, EMERSON DRIVE John Labatt Centre1 $781,589 10,269 House of Blues Canada
London, Ontario {$1,081,021 Canadian} sellout
May 10 $83.15/364.71

METALLICA, GODSMACK Van Andel Arena, $754,350 12,550 Clear Channel
Grand Rapids. Mich. $77/857 sellout Entertainment
April 29

PRINCE Kemper Arena, $752.126 14,941 Concerts West
Kansas City, Mo. $76/548.50 sellout
May 4

ELTON JOHN Cumberland County Civic $665,825 8.391 Clear Channel
Center, Portland. Maine $85.50/$65.50 sellout Entertainment
April 24

METALLICA, GODSMACK Freedom Hall Coliseum, $646,980 11,802 Clear Channel
Louisville, Ky. $75/$55 17,726 Entertainment
April 28

AEROSMITH, CHEAP TRICK Resch Center, $625,943 9,082 Clear Channel
Green Bay, Wis. $79.50/$55 9,445 Entertainment
April 24

PRINCE Mississippi Coast $606.474 10,365 Concerts West
Coliseum, Biloxi, Miss. $77/549.50 sellout
May 1

MORRISSEY, ELEFANT, Wiltern Theater. $571.890 11.550 Clear Channel

THE KILLERS, DIOS Los Angeles $65/560/$50 five seltouts Entertainment
April 22-27

ALAN JACKSON, Allen County War Memorial  $563,510 9,703 Police Productions,

MARTINA McBRIDE Coliseum, Fort Wayne, Ind.  $64.50/$49.50 9,811 AEG Live, Outback
April 29 Concerts

YES Wachovia Center, $534,086 8,454 Clear Channe!
Philadelphia $77/857/837 10,000 Entertainment
May 10

ALEJANDRO SANZ American Airlines Arena, $474,268 6.918 Clear Channel
Miami $86.50/351.50 7,530 Entertainment,
April 24 NYK Productions, Vivelo

ANDRE RIEU Bell Centre, $393,891 1.214 Gillett Entertainment
Montreal {$544,793 Canadian) 7.500 Group
May 10 $57.48/$43.02

THALIA Auditorio Nacional, $349,605 8,829 FR Productions
Mexico City (3,993,188 pesos) 9,683
April 29 9.60

DAVID BOWIE, POLYPHONIC SPREE  KeyArena, $316.094 6,065 Clear Channel
Seattle $76.50/$46.50 6,500 Entertainment
Aprif 14

DAVID BOWIE, POLYPHONIC SPREE  Santa Barbara Bowl, $314,625 4,546 Clear Channel
Santa Barbara, Calif. $89/544 4,562 Entertainment,
April 19 Nederlander Organization

ALABAMA Veterans Memoarial Arena, $314,400 1.813 Clear Channel
Jacksonville, Fia. $1,000/$35 11,814 Entertainment
April 24

GAITHER HOMECOMING Nationwide Arena, $310.913 12218 Clear Channel
Columbus, Ohio $33.75/815.75 13,500 Entertainment
April 24

VAN MORRISON Wang Center for the $306,863 3,552 Clear Channel
Performing Arts, Boston $112.50/$55.50 sellout Entertainment
April 9

CLAY AIKEN & KELLY CLARKSON, KeyArena, $304.625 6,921 AEG Live

THE BEU SISTERS Seattle $45/$35 8,910
April 8

A PERFECT CIRCLE, Bill Graham Civic $297.500 8,500 Clear Channel

THE MARS VOLTA Auditorium, San Francisco  $35 sellout Entertainment
April 3

CLAY AIKEN & KELLY CLARKSON, Kemper Arena, $290.4%6 6.666 AEG Live

THE BEU SISTERS Kansas City, Mo. $46/836 10,657
April 15

CLAY AIKEN & KELLY CLARKSON, Pepsi Center, $288.580 5,960 AEG Live,

THE BEU SISTERS Denver $49/833 10,080 House of Biues Concerts
April 13

50 CENT, DAVID BANNER, Bell Centre. $287,067 7,423 Gillett Entertainment

KARDINAL, MELANIE DURRANT Montreal ($388,948 Canadian) 8,500 Group. House of Blues
April 23 $47.60/$36.53/$25.46 Canada

Copyright 2004, VNU Business Media, Inc. All rights reserved. Boxscores should be submitied to: Bob Allen, Nashville.

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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Sheds Simplify

Summer

The names may change. but for
the most part amphitheaters are
very much the same from market
to market.

In fact, in these days of Tweeter,
Verizon, Best Buy and the like, some-
times even the names don’t change.

The similarity among sheds, of
course, is often by design.

“The Nederlander sheds are the
oldest, then came PACE, then Cellar

Touring

aters were made to do shows.

Locations outside urban areas are
an advantage. particularly for a
mid-morning load-in. Lawler
prefers the venues that are well out-
side of town. “That certainly doesn’t
hurt us on the production side,” he
says. “Ior one thing, it lessens your
noise problem.”

Lawler says most shed designs fol-
low a similar formula these days.

Stephen T. Gudis, pres-
ident of the Production
Department in Nash-
ville and a veteran
amphitheater produc-
tion pro.

“Most of the modern
sheds are modeled after
what PACE did,” Gudis
adds. “Of course,
they're all Clear Chan-

Door after that,” says

Road.

By Ray Waddell

rwaddell@billboard.com

The

nel [venues] now.”

Well, almost all. In
August 2000, Clear Channe! Com-
munications purchased multiple
promotion companies and their
venues through its $4 billion acqui-
sition of SFX Entertainment.

And House of Blues Entertain-
ment, through its acquisition of Uni-
versal Concerts in 2000 for $190 mil-
lion, also joined the shed game. It
now operates eight in North America.

The resuit: Plenty of state-of-the-
art amphitheaters with which to
route a major concert tour from coast
to coast. With this comes consistency.

“Iil’m a tour manager and I get a
route sheet handed to me with 40
amphitheater dates on it, I'm happy,”
says Steve Lawler, production guru
for Clear Channe! Entertainment and
a PACE veteran.

Gudis agrees. “It makes for an easy
summer for a tour manager,” he says.
“There’s a certain amount of consis-
tency from venue to venue.”

“Everybody has done the math,” he
says. “A lot of us used the same
design. The only thing that would
change is the architecture, where the
videoscreens go and the mixer size.”

Starwood Amphitheater in Anti-
och, Tenn., near Nashville, opened in
1985 as the prototvpe for the contem-
porary shed. However. operators soon
realized that the stage was too small
and the lawn too steep. Both con-
cerns have since been corrected.

“When PACE built Stanwood, we
found out we needed to make the
stage and the loading dock a little big-
ger,” Lawler says. “Now all amphithe-
aters have a stage about 120-feet wide
and 60-feet deep. with a seven- or
eight-truck loading dock.”

Jeff Trisler is senior VP for HOB
Concerts and has booked and
operated the Gorge Amphitheater in
George, Wash., for the past 17 sea-
sons. “The HOB and PACE venues are
very consistent,” he savs. “The

ARTIST RENDERING OF THE FORD AMPHITHEATRE

That consistency includes cater-
ing, dressing rooms, production
offices, limousine parking, loading
docks, mixers and production specs.
Unlike arenas, sheds are made only
for concerts.

“You don’t have to deal with the
circus loading out ahead of you or
hockey ice,” Lawler says. “Amphithe-

same architects worked on
1 many of them.”

Sometimes, however, sheds
are not ideal for a given mar-
ket. Florida has been slow to
develop amphitheaters, pri-
marily for two reasons: heat
and bugs, neither of which are
an issue in arenas.

“You are dealing with
some weather,” Gudis
admits. “Other than that,
most of us would rather do
an amphitheater tour.”

However, a new shed will soon
open in Tampa, Fla. Clear Channel’s
Ford Amphitheatre plans to host its
first show this summer.

ZZ IN LV: ZZ Top wraps its 30th
anniversary tour Sept. 24-25 at the
Las Vegas Hilton. We had the dates
wrong a couple weeks ago.
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Radio Bets R&B Vets Still Appeal

BY RASHAUN HALL

The success of recent singles by Patti
LaBelle, Teena Marie and Prince on the
adult R&B airplay chart proves veteran
R&B artists can still get radio attention.

Cash Money Classics released Marie’s
“La Dofia” album May 11. Her previous
album was 1994’s “Passion Play.”

Marie’s current single, “Still in Love,”
is No. 2 on the Adult R&B airplay chart
this issue. The key to getting airplay was
reintroducing Marie to the market, says
Troy Dudley, Universal Records national
director of promotions.

“With new material, we know that it’s
going to take some time,” Dudley says.

“Our setup was to go out early and
see if it was even a record urban AC
would deal with,” he continues. “We
had the whole [promotions] staff play
this record for a lot of PDs, mainstream
urban as well as urban AC.”

Universal has also taken Marie on
the road to help promote the single and
“La Dofa.” The label sent her to key
cities like Washington D.C., Detroit
and New York.

Marie recently appeared at WVAZ
{V103) Chicago’s Big Jam Slow Jam,
where she “stole the show—hands

down,” WVAZ operations manager
Elroy Smith says.

“Her single was just getting warmed
up on V103,” he adds. “To date, Teena
Marie sits in a sub-power rotation. Qur
research shows that Teena Marie's sin-
gle is still alive.”

MARIE: NEW ALEUM |5 HER FIRST IN 10 YEARS

“A New Day” is the current single
from LaBelle’s Def Soul Classics debut,
“Timeless Journey” (Billboard, May 8).
Response to the single, which is No. 6 on
the adult R&B chart this issue, is a sign
of things to come, says Thomas Lytle, Def
Jam/Def Soul VP of promotion.

Bilboard HOT RAP TRACKS..
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“Music is going through a transition,”
he says. “The ‘classics’ are becoming a
bit newer. You have artists like LaBelle
and Prince, who still have a lot of fresh
music left in them, working with young
R&B producers.”

“The only opposition we've faced has
been at mainstream,” he says. “I'm
hoping that once her single does well,
the more conservative-leaning main-
stream stations will embrace it as well.”

WWIN (Magic 95.9) Baltimore
supported Marie and LaBelle’s singles
and put Prince’s “Musicology” in
heavy rotation.

“These are legitimate adult artists
that people can relate to,” WWIN PD
Tim Watts says.

While many PDs jumped on these
singles, some have hesitated.

“The basic philosophy for all oldies-
based radio stations—and most urban
ACs are oldies-based—is that folks love

to hear all their favorite songs, and they
want to hear them over and over
again,” says Derrick Brown, PD of
WHQT (Hot 105) Miami.

“When these artists come out with
new stuff, sometimes it is to their ben-
efit to expose them,” he continues. “But
most of the time, especially if you're a
mostly oldies-based urban AC, you
want to stick with the classics.

“However, there comes a time when
you do have to give Teena Marie a shot.
If she is an oldies core artist for your sta-
tion, you should at least put it out there
to see what the audience’s reaction is.”

After a shaky start, “Still in Love”
became a solid record for WHQT.
LaBelle’s “A New Day,” however, has yet
to enter medium rotation.

“Patti LaBelle is a different situation,
because she has put out a fair amount
of music over the years,” Brown says.
“Now Teena, this is her first major

release in at least 10 years.”

WWIN's Watts supported both sin-
gles early on, but like Brown, he is
reluctant to call this a new trend for the
adult R&B format.

“Alot of these artists are still having
trouble getting record deals because
people aren’t buying records like they
used to,” Watts says. “These artists still
want a lot from a record deal, and the
labels are not able to deliver those sat-
isfactory deals.

“That said, an artist like Anita Baker
still gets $75,000 to $100,000 a night
when she performs. So, to some degree,
many of these artists will not be produc-
ing a lot of new stuff,” he says.

Brown says, “The challenge is to give
these records time. With the corporate
programming structures that most sta-
tions have, they really don’t want to
leave anything to chance. But there are
opportunities to put [on] these records.”

ASCAP Honors Jay-Z, James

Two R&B/hip-hop torch-
bearers will receive their
due June 28. Jay-Z and
Rick James are the special
honorees for ASCAP’s 17th
annual Rhythm and Soul
Music Awards.

The organization will
bestow its Golden Note
Award on rap pioneer Jay-Z.
Among the songwriters/
composers he will join in

P
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nm

By Gail Mitchell

gmitchell@billboard.com

Instead, he is trying to
launch a TV station in
London this fall. He did
not provide further
details.

Although the confer-
ence’s subject was brand
building, Dash wore a logo-
free white T-shirt, bleached
jeans and plain white athlet-
ic shoes, plus a New York
Yankees cap. Oh, there was

that hallowed circle are Sean
“P. Diddy” Combs, Stevie Wonder
and Jimmy Jam & Terry Lewis.

Punk-funk progenitor James will
receive the Heritage Award. Past
honorees include Earth, Wind &
Fire, Chaka Khan and Peabo Bryson.

The ceremony will also honor
the songwriter of the year and the
songwriters and publishers of the
top ASCAP R&B/hip-hop, rap and
reggae songs in 2003.

The awards take place at the Bev-
erly Hilton Hotel in Beverly Hills.

THIS JUST IN: Def Soul Classics has
signed the Isley Brothers Featuring
Ronald Isley. Ronald and labelmate
Patti LaBelle have already cut a
duet, “Gotta Go Solo.”

IDEA MAN: Damon Dash doesn'’t
get much sleep these days.

“The life I have chosen right
now is to take over the world,” the
Roc-a-Fella Records CEO told an
audience May 7 in New York.

The audience was attending a con-
ference titled “The Next Big [dea: The
Future of Branded Entertainment.”
Several VNU publications, including
Billboard, hosted the event.

Marketing maven Donny
Deutsch interviewed Dash, who

said his extraordinary success is
based on “truth” in the products
he markets, plus his ability to
“make money off of fun.”

Reflecting on his conquest of
such varied fields as music, movies
and apparel, Dash said, “Can you
imagine if Michael Jordan was as
good at baseball and football as he
was at basketball?”

The 31-year-old admitted he still
runs into roadblocks. He wanted to
start a U.S. cable network (“I can’t
watch another reality show™), but
“it cost about $30 million I didn’t
have,” he said.

JAMES, LEFT, AND JAY-Z; RECOGNIZED

that bit of bling on his
wrist: a filet mignon-sized, diamond-
encrusted watch, the first in his
upcoming Tiret line of high-end time-
pieces. The watches start at $25,000.

MUSICAL NOTES: Motown marks its
45th anniversary with a special Apple
iTunes Music Store offering. Through
May 25, customers can download the
first 45 singles the label issued, as well
as 45 hard-to-find albums from the
Motown vault. The singles date from
1959’s “Let’s Rock,” while the 45
albums span 1961 to 1971.

CONDOLENCES ... :To the family and
friends of John Whitehead. The 55-
year-old singer/songwriter/producer
was killed by two gunmen May 11 in
Philadelphia. With his McFadden &
Whitehead partner Gene McFadden,
Whitehead scored a No. 1 R&B hit in
1979 with “Ain’t No Stoppin’ Us Now.”

CLARIFICATION: Hollywood
Records’ June 22 release “It’s About
Time” is a new record by Morris
Day that includes all the members
from the original Time (Rhythm &
Blues, Billboard, May 15).

Additional reporting by Ken
Schlager in New York.
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9 4 22| ALICIA KEYS A° J2000/AMG (12.98/18.98) Songs In A Minor | 85 22825 | SAHEIM A DIVINE MILL 47452 WARNER BROS. (11.98/17.98) [Ghetto Love] | 159
M 12| MAKAVELI A DEATH ROW 63012°/KOCH (12 98/17.98] The Don Killuminati: The 7 Day Theory | 305 18 | DR. DRE A° AFTERMATH £90466" /INTERSCOPE (12.96/18.98 Dr. Dre—2001 | 201
110 27| OUTKAST A’ LAFACE 26029"/ZOMBA (11.98/17.38) ATliens | 47 248 — | TWISTA @ CREATOR'S WAY/ATLANTIC 32757*/AG (11.3817.98) [H] Adrenaline Rush | 155
17 JAY-Z A FREEZEROCA-FELLAS0030°/CAPITOL S 9/1298) Reasonable Doubt | 329 W25 M -— [ DR. DRE A DEATHROW 63000*/KOCH (11.95/17.98) The Chronic_| 337

@& Albums with the greatest sales gains this week. Catalu% albums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combin d weeks title has appeared on the Top R&B/Hip-Hap Atbums and Tap R&B/Hip-Hop Catalog Albums. @ Recording Industry
Assn. (If America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum}. 4 RIAA certification for net shipment of 10 million units {Diamond). Numeral faltowing Platinum or Diamond symhbol indicates algum's mu?ﬁ»plalinum level. For boxed sets, and double
albums with a running time of 100 minutes or more, the RIAA multiplies shipments bBthe number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 unnts {Dro). A Certification of 200,000 units {Platino). A * Certification of 400,000 units {Multi-Platino). *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labels, are suggﬁas(ed lists. Tape prices marked EQ, &nd all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetters indicates biggest percentage growth. Heatseeker impact shows albums removed from Heat-
seekers this week. [M] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc.. and Nieisen SoundScan, Inc. All rights reserved.
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7] | TITLE v B TITLE ] TITLE
S ~| ARTIST (IMPRINT/PROMOTION LABEL) 3 ARTIST (IMPRINT/PROMOTION LABEL) 3 ARTIST {{MPRINT/PROMOTION LABEL)
i NUMBER 1 sis ] |
1 1 If | Ain't Got Youﬁ swsanat L6 35 Still In Love 514 53| ' | GetNo Better
| ALICIAKEYS (J/RMG) TEENA MARIE {CASH MONEY CLASSICS/UMRG) CASSIDY FEAT, MASHONDA (FULL SURFACEA/RMGH
242 ¢ |Bum 18 Wanna Get To Know You 52355 So Sex
| USHER [LAFACE/ZOMBAI G-UNIT FEAT JOE {G-UNIT/INTERSCOPE) TWISTA FEAT R. KELLY (ATLANTIC)
314 Overnight Celebrityﬁ 30 || I'm Still In Love With You 53 3 58 Selfish
TWISTA (ATLANTIC) SEAN PAUL FEAT. SASHA (VP/ATLANTIC) SLUM VILLAGE {BARAK/CAPITOL}
415 | All Falls Down A 36 Think About You 54 § 60 This Wa
KANYE WEST (ROC-A-FELLATDEF JAM/IOJMG) i LUTHER VANDRDSS (J/RMG) DILATED PEOPLES (ABB/CAPITOL)
3 | | IDon't Wanna Know B 31 Hotel 47 | | Friday Night
| MARIO WINANS (BAD BOYUMRG) CASSIOY FEAT.R. KELLY (FULL SURFACEA/RMG) YOUNG GUNZ [ROC-A-FELLA/DEF JAM/IOJMG)
5 I | Yeah! 27 | Want You 561 56 You Don't Want Drama
| USHER (LAFACE/ZOMBA) JANET JACKSON VIRGIN) 8BALL & MJG FEAT. P.DIDOY (BAD BOYAUMRG)
1 | Freek-A-Leek 22 449 Southside 57 § 63 Dia
PETEY PABLO (JIVEZOMBA] LLOYO FEAT. ASHANT! {THE INC./OEF JAMIDJMG) ALICA KEYS {J/RMG}
8 §11 | | Confessions Part llﬁ 34 The Way You Move 58 Il 66 Culo
| USHER (LAFACEZOMBA) ! OUTKAST FEAT SLEEPY BROWN (LAFACEZOMBA} PITBULL FEAT, LIL JON (TVT)
S 9 |1 ! Game Over (Flip) 25 My Band 48 | Can't Wait
| UL FUP (SUCKA FREE/COLUMBIA/SUM) 012 FEAT. EMINEM (SHAOY/INTERSCOPE) SLEEPY BROWN FEAT DUTKAST 0PE}
0 K Naughty Girl 5844 99 Problems 08 57 What If
L= | BEYONCE (COLUMBIASUM) JAY:2 (ROC-A-FELLA/DEF JAM/IOJMG} AUBEN STUDDARD LJ/RMG}
10 Dirt Off Your Shoulder 26 439 |- Step In The Name Of Love 51061 U Saved Me
~| JAY-Z {ROC-A-FELLADEF JAM/IDJMG) i R KELLY WIVE/ZOMBA) R KELLY WVEZOMBA]
131 Happy People 27452 Jook Gal (Wine Wine)ﬁ 5211 69 Whats Happnin!
| AKELY UivEZOMBA) ELEPHANT MAN (VP/ATLANTIC) YING YANG TWINS [COLLIPARK/TVT)
12 | Tipsy g K:) BX U Should've Known Benerﬁ X 64 Push
J-KWON (50 S0 DEFZOMBA) MONICA (J/AME! GHOSTFACE FEAT, MISSY ELLIOTT {DEF JAWIDJMG)
14 | Don't Take Your Love Away 24 One Call Away 54 1 — The New Workout Plan
|| AVANT (MAGIC JOHNSON/GEFFENINTERSCOPE) CHINGY FEAT. J. WEAV {OISTURBING THA PEACE/CAPITOL| | KANYEWEST (ROC-A-FELLAIDEF JAWIDJMG)
15121 | Jesus Walks 0 EBY Rubber Band Man 65 | Hold On
= KANYE WEST {ROC-A-FELLA'DEF JAM/IDJMG) T4, {6RANO HUSTLE/ATLANTIC) k.. OWELE (VIRGIN)
16128 On Fire 21 340 Got It Twisted 59 What's [t Like
| LLOYDBANKS (G-UNIT/NTERSCOPE) MOBS DEEP (VIOLATORWJIVE/ZOMBAI JAGGED EDGE (COLUMBIASUM)
16 Dude c2 438 Questions 57874 She Wants To Move
| BEENIE MAN {SHOCKING VIBES/VIRGIN) TAMIA [ELE_@NALANTQC)_ N*E*R*D (STAR TRAK/VIRGIN}
18120 | - Slow Motion 33 |=17| Salt Shaker 58 § 68 Bring It Back
=] JUVENILE {CASH MDNEYAIMRG) _ YING YANG TWINS (COLLIPARKTVT) LIL' WAYNE {CASH MONEY/UMRG]
M 15 | Splash Waterfalls 16 Tear ItU 591 — Blow It Out g
5| woacws THA PEACE/DEF JaM SOUTHAD ! YT YUNG WUN (FULL SURFACELJ/RMG) LUDACHIS THA PEACE/DEF JAM SOUTHID.MG]
20519 | Roses 37 Make It Alright 700 — Lean Back
OUTKAST (LAFACE/ZOMBA) CARL THOMAS (BAD BOY/UMRG} TERROR SQUAD (SRU/UNIVERSALUMRG)
21429 | < | Move Ya Body 23 | | Ride WitU 67 E.I. (Reinvention)
" | NINASKY (NEXT PLATEAU/UNIVERSALUMRG} JOE FEAT. G-UNIT [JVEZOMBA] NELLY (FO' REEL/UNIVERSALUMRG)
17, | Sorry 2004 ﬁ 42 | | You Don't Know My Nameﬁ 72172 What's Happenin®
“| AUBEN STUDDARD (J/AMG) ALICIA KEYS {J/RME) METHOD MAN_(DEF JAMIDJMG)
23126 Whoknows <3 431 | | Musicology 730 — Times Up! Remix
MUSIQ {DEF SOUL/IDIME) PRINCE (NPG/COLUMBIA/SUM} JADAKISS {RUFF RYDERS/INTERSCOPE}
24141 Talk About Our Love 9 Q54 Time's Up! 74l — Yeah, Yeah, Yeah
| BRANDY FEAT KANYE WEST (ATLANTIC) JADAKISS FEAT. NATE DOGG [RUFF RYDERS/NTERSCOPE] TERROR SQUAD (SRC/UNIVERSALUMRG)
22 | | Me, Myself And | 50 | .| New Day 758 — Act A Fool
BEYONCE {CDLUMBIA/SUI Wl MASTER P {NEW ND LIMIT/KOCH)

& Records with The greatest impressions increase. © 2004, VNU Bus ness Media, Inc. Ali nights reserved Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ Radio
Trzck service. 139 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed b:: cross-referencing exact times of airplay with Arbitron listener data.
This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart. €rindicates titie earned HitPredictor status in research data provided by Promosquad.
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Move Ya Bod
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Naughty Girl
BEYONCE_(COLUMBIA/SUM)

Tips
J-KWON (SO S0 OEFZOMBA}

Happy People
RKELLY [JIVEZOMBA)

FU.R.B. (F U Right Back}
FRANKEE {MARRO/LANDSLIDEMWARLOCK)

Freek-A-Leek
PETEY PABLO |JIVEZOMBA)

| Dude
=| BEENIE MAN {SHOCKING VIBES/VIRGIN!

Got It Twisted
| MOBB DEEP (VIOLATORUIVEZOMBA]
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% TITLE
g ARTIST (IMPRINT/PROMOTION { ABEL}
- NUMBER 1 /&
i 4 Naughty Girl 1WRAINO |
BEYONCE (COLUMBIA/SUM)
232 Burn
| Usker <uxmcaznmemﬁf
| Don't Wanna Know
MARIO WINANS {BAD BOY/UMRG)
1 | | MyBand
- | D12 (SHADY/INTERSCOPE}
5 Yeah!
USHER {LAFACE/ZOMBA
&l 6 Overnight Celehrityﬁr
TWISTA ({ATLANTIC)
7 110 All Falls Down
KANYE WEST (ROC-A-FELLAVDEF JAMIOUMG]
€18 Freek-A-Leek

PETEY PABLO WJIVEZOMBA)

7 Tipsy
J-KWON (S0 SO DEF/ZOMBA)

| Free 1 9 | Game Over (Flip)
“| DA FLOCK FEAT BG ISOUTH FLOCK) UL FLIP [SUCKA FREECOLUMBIA/SUM
| All Falls Down 11111 | Culo
KANYE WEST (ROC-A-FELLAVDEF JAM/IOJMG} PITBULL FEAT. LILJON [TVT}
Game Over (Flip} 12116 Confessions Part ||ﬁ
LIt FUIP {SUCKA FREE/COLUMBIA/SUM) USHER (LAFACE/ZOMBA
_{ Jook Gal (Wine Wine) 137115 | Pra
ELEPHANT MAN {VP/ATLANTIC} AMANDA PEREZ (POWERHOWSENIRGIN}
| Yeah! 12 I'm Still In Love With You
USHERTILAFACEZOMBA).Z - SEAN PAUL FEAT. SASHA (VP/ATLANTIC)
%;ﬂﬂmﬁ;lemw 14 Dirt Off Your Shoulder
JAY-Z {ROC-A-FELLA/DEF JAM/IOJMG)
Talk About Our Love One Call A
BRANDY FEAT. KANYE WEST (ATLANTIC) 13 ne Lall Away
. CHINGY FEAT.J, WEAY {DISTURBING THA PEACE/CAPITOL
Milkshake —
KELIS (STAR TRAK/ZOMBA) 17118 1f 1 Ain't Got Youﬁr
| What's Happenin' AUCIAKEYS (JRMG)
METHOD MAN (OEF JAM/IOJMG! 13419 SoFl
¥ D'n oﬁ YDUI' shoukle[/Encore NB RIDAZ NASTYBOY/UPSTAIRS)
| JAY-Z (ROC-A-FELLA/DEF JAW/IOJMG) 17 Salt Shaker
| Push 4| YING YANG TWINS [COLLIPARK/TVT)
| GHOSTFACE FEAT. MISSY ELLIOTT (OEF JAMAOJMG) 2.) 20 ThIS Wav

:| 99 Problems
JAY-Z {ROC-A-FELLAVOEF JAMIDJMG)

| Time's Up!
JADAKISS FEAT. NATE DOGG _(RUFF RYDE OPE}

| Get No Better
| CASSIDY FEAT. MASHONDA (FULL SURFACE/IVRMG)

| Whats Happnin!

DILATED PEOPLES FEAT. KANYE WEST (ABB/CAPITOL)

{ompited from a national sample of data supplied by Nielsen
E roz deast Data Systems. 60 rhythmic airplay stations are elec-
tonicaly monitored 24 hours a day, 7 days a week. Songs ranked
ty n i ber of detections. @ Songs showing an increase in detec-
tons over the previous week, regardless of chart movement. A
song which has been on the chart for more than 20 weeks will
cenerally not receive a bullet, even if it registers an increase in
C C The rhythmic airplay chart runs at a deeper length in

£ ﬁ YING YANG TWINS {COLLIPARK/TVT)

@ Records wit the Ecnjtesi sales gains. © 2004, VNU Business Media,
Inc. a1d Nielsen SourdScan, Inc. All rights reserved. Compiled by Nielsen
S-uneScan from a nitional subset panel of core R&B/Hip-Hop stores. This data
ic used to compile the Hot R&B/Hip-Hop Singles & Tracks chart.

airpav Monitor,  Billboard ~ Information  Network, ~ and
tillboard.com. Windicates title earned HitPredictor status in
esersh data provided by Promosquad. © 2004, VNU Business.
Meda, Inc. All rights reserved.
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R&EB/HIP-HOP
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

ANGIE STONE

| Wanna Thank Ya RMG 71
ﬁr MURPHY LEE 10
Hold Up UMRG :

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL

YUNG WUN

1 Tear It Up RMG 9738
LUDACRIS

2 Blow it Out IDJMG 9238

3 RUBEN STUDDARD 89.9
What If RMG .
JAY-Z

4 39 Problems IDJMG 874
OQUTKAST

3 Roses ZOMBA 84.4
CEE LO

] The One ZOMBA 1.0

7 ELEPHANT MAN 75.7

Jook Gal (Wine Wine) ATLANTIC

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

N0 NEW SONGS SHOWED
TOP 10 CALLOUT POTENTIAL
THIS WEEK

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
USHER

1 Confessions Part Il RMG 943
ALICIA KEYS

2 i1 Ain't Got You RMG 828
JAY-Z

339 Prablems 10JMG 138
YUNG WUN

4 Tear It Up RMG 164
AMANDA PEREZ

5 | Pray VIRGIN 163
LUDACRIS

B Biow it Out 1DJMG na4

7L 69.2

My Band INTERSCOPE

Jthe- radio formats and hitpredictor legend located in chart section

Music

Latest TVT Signing
As EasyAs 2-1-3

Chalk up another key signing for
TVT Records. The New York-based
indie confirms it has landed West
Coast supergroup 213.

The all-star trio of Nate Dogg,
Snoop Dogg and Warren G will
release its long-awaited debut, “The

I'was blown back. I had no clue,
being from the States, that the beats
were that dope and the MCs were
that serious about it. That spawned
the idea of putting an international
section on a mix CD, because it
hadn’t been done before.”

Hard Way,” July
20.

NU-MARK SHOWS
HIS ‘HANDS’: DJ
Nu-Mark of
Jurassic 5 steps
out on his own
with “Hands On,”
the latest from
Sequence
Records’ Mixtape
Sessions series.

Beats&
Rhyr.ngsm

By Rashaun Hall

rhall@airplaymonitor.com

Previous Mix-
tape Sessions include Babu the
Dilated Junkie’s “Duck Season Vol.
1,” Tony Touch’s “The Last of the Pro
Ricans” and the X-ecutioners’
“Scratchology.”

The opportunity to join the
Sequence family came at just the
right time for Nu-Mark.

“I was talking to some of the guys
in the group and my manager [Dan
Dalton] about how [ wanted to put
out a mix-CD,” the DJ/producer
says. “I'm always making mixes for
friends but I've never released them
to the public.”

He continues, “Ironically,
[Sequence Records president]
Patrick Moxey called my manager
because he used to manage Babu. So
they had that relationship. [ was get-
ting ready to put out a mix-CD, so
what better way to do it?”

D) NU-MARK: ‘BLOWN BACK’ IN FRANCE

“Hands On” features a host of MCs
from around the world, including
Jeru the Damaja, Schlechta Umgang
and the Beatnuts.

Nu-Mark says inspiration for the
mix-CD came from French group
Shurik’n, whose track “Samurai” is
included on the set.

“In "97 or "98, the first time J5
toured in Europe, we made our way
to France. I was checking out the
French hip-hop scene out there, and

In addition to readying “Hands
On,” Nu-Mark and his partner Pomo
recently put the finishing touches on
“Blend Crafters” for Up Above Recoris.

“It’s basically a beat project that
came about from getting beat CDs
from people on the street and think-
ing to myself that these are great as
they are—they don’t even need an
MC,” he says.

On the Jurassic 5 front, the group
is already three songs deep on their
next Interscope set, while members
Charlie 2na and Cut Chemist have
scored solo deals with Interscope and
Warner Bros., respectively.

The group also signed a partner-
ship deal with Marvel Comics creator
Stan Lee for his new “Super 7”
cartoon, due in 2005. They are still
working out the details of the venture.

“That’s really cool for us because
three out of the six of us collected
comics growing up, so we've always
wanted to see the merge of hip-hop
and comics come into play,” Nu-
Mark says. “Cut Chemist and I will be
doing beats for the cartoon and
Charlie 2na might be doing the voice
for one of the characters.”

STRAIGHT, NO CHASER: MTV recently
celebrated its fourth annual hip-hop
week with “Direct Effect Presents:
Straight Up Hip-Hop All Week.”

Throughout the week, “Direct Effect,”
the channel’s hip-hop show, featured
live performances from Method Man,
Twista and Kanye West as well as video
premieres from Slum Village and
Lloyd Banks.

The channel’s executive VP of music
and talent programming Tom Calderone
says the programming was crafted to
highlight hip-hop’s different styles.

“This is the first time in a while
that you have everything from the
Roots to the Beastie Boys to D12 all
coming out at the same time,” he
says. “It’s just a really cool moment
in hip-hop, so we wanted to celebrate
that diversity.”
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2|3 IMPRINT & NUMBER/DISTRIBUTING LABEL il 3 |S IMPRINT & NUMBER/DISTRIBUTING LABEL &e
s¥¥¢ NUMBER 1 ¥ 3 Weeks At Number 1 :Q¢ PACESETTER :®¢
111 ADAN CHALINO SANCHEZ Amor Y Lagrimas | 1 49172 |75 JULIO IGLESIAS Divorcio| 9
MODN/COSTAROLA 93409/SONY DISCOS (13 98 EQ CD) SONY DISCOS 93277 (16.98 £0.COJ
2|2 CONJUNTO PRIMAVERA Dejando Huella | 2 O 41 | 28 VARIOUS ARTISTS Historia Musical Nortena | 10
FONDVISA 351248/UG (1298 CD} [H] UNIVISION 310236/ (14.98 CD}
3JJe Hipg 45| 41 EZEQUIEL PENA 20 Herraduras De Oro | 25
>J3s HOT Sl-IOT DEBUT 203 FONOVISA 351296/L/G (14.98 CD}
3 ELVIS CRESPO Saborealo | 3 )52 ] 65|57 MARCO ANTONIO SOLIS Tu Amor O Tu Desprecio | 1
OLE 001971 {15.98 C-Dl FONOVISA 350840/L.G (9.98/15.98)
313 LOS TIGRES DEL NORTE Pacto De Sangre | 1 53 63| — VARIOUS ARTISTS Billboard Latin Music Awards 2004 | 53
FONDVISA 351245/UG {14 98 CO} WARNER LATINA 67581 {16.98 CDI
414 | GRUPO MONTEZ DE DURANGO En Vivo Desde Chicago | 1 3 44 | 40 DJ KANE DJKane | 8
DISA 720358 (12.98 CD) EMI LATIN 90800 {13 98 CD) [H]
6 5|5 GIPSY KINGS Roots | 3 53|48 TEGO CALDERON El Enemy De Los Guasibiri | 5
NDNESUCH 79841/AG {18 48 CD) WHITE LION 56625/BMG LATIN {15.98 CD} [H]
7 FRANCO DE VITA Stop | 7 47 | — VARIOUS ARTISTS De Durango Para El Mundo | 47
SONY DISCOS 93286 (17.98 EQ CD) [H] FONDVISA 351307/UG {14 98 CD)
& CONJUNTO ATARDECER Los Numero Uno Del Pasito Duranguense | 8 42142 GRUPO PEGASSO 30 Exitos | 37
MUSIMEX 002541/UNIVERSAL LATIND (13.98 CD} [H] UNIVISION 310243/51G 114 98 CD)
6 | — VARIOUS ARTISTS El Carnalillo Mix Pr : El Pasito Durang Mix | é 58 )59 — ALEJANDRO SANZ O No Es Lo Mismo | 2
DISA 720365 (12.98 CD) WARNER [ ATINA 6516 (18,98 CD} [H]
il 8 | 6 . LOS HOROSCOPOS DE DURANGO Locos De Amor | 6 59 162|73 RICKY MARTIN ~? Almas Del Silencio | 1
DISA 720363 (11.98 CD) [H] | SDNY DISCOS 7043¢ (17.98 EQ CD)
11 10|12 LA OREJA DE VAN GOGH ~ Lo Que Te Conte Mientras Te Hacias La Dormida | 9 JU 48 | 45 EL COYOTE Y SU BANDA TIERRA SANTA La Historia | 19
SONY DISCOS 70451 {15.98 EO CD} [} EMI LATIN 92482 {14.98 CD) [H]
918 PAULINA RUBIO .. Pau-Latina | 1 6 51|53 The Last Don | 2
UNIVERSAL LATIND 002036 (17.98 CDI V| 450587 (14.38 COJi[H]
|7 ADAN CHALINO SANCHEZ Un Sonador | 5 6 54 | 50 SELENA C Ones | 4
UNIVISION 310148/UG {13.98 CO) EMI LATIN 42096 {16 98 CDI}
14 ] 18 (29 DAVID BISBAL ¢ Buleria | 5 6 57 | 68 NA e Revolucion De Amor | 1
VALE 002031/UNIVERSAL LATIND {15.98 CD} [H] WARNER LATINA 48566 {10.98/18.98}
I - N S 55 (4 KWID Proyecto Akwid | 7
’;sf: G REATEST GAIN ER =:$5 J ﬁJIVISIDN :uué\s/ 16 (13.98 CD) [H} v
153 23|19 VICTOR MANUELLE Travesia | 1 6 50| 46 CARDENALES DE NUEVO LEON Historia Musical | 27
SDNY DISCDS 93272 {17.98 EQ CD) DISA 724100 (12.88 CD)
1114 A.B. QUINTANILLA Ill PRESENTS KUNMIBIA KINGS Los Remixes 2.0 | 11 S 37 | 65 ALICIA VILLARREAL Cuando El Corazon Se Cruza | 28
EMI LATIN 77855 113.98 €D} UNIVERSAL LATING 002264 {14.98 CO)
12110 VICENTE FERNANDEZ Se Me Hizo Tarde La Vida | 5 67 170 | — VARIOUS ARTISTS Premio Lo Nuestro 2004 | 67
SONY DISCOS 91025 (14.98 £Q CD) [M]) FONDVISA 351306/UG {14.98 €D}
18 22|32 PATRULLA 81 Como Pude Enamorarme De Ti | 18 -3 52 | 52 IVY QUEEN Diva Platinum Edition | 24
DISA 720355 19.98 D} [H] REAL 070131/UNIVERSAL LATING {15.98 CD)
14115 THALIA Greatest Hits | 2 L 49 | 69 EL MORRO El Pasito Duranguense Con... | 49
EMI SPECIAL MARKETS 93043/EM| LATIN (16.98 CD) DISA 720360 (12 98 €D}
20 120(18 MARCO ANTONIO SOLIS La Historia Continua... | 1 70 ] 73|60 PEPE AGUILAR Con Orgullo Por Herencia | 7
FONOVISA 350950/UG {16 98 C0/0VD) UNIVISION 310167/UG (.98/1358) [W]
13| 9 VARIOUS ARTISTS 100% Duranguense | 7 K71 ] 69 |62 CHALINO SANCHEZ Coleccion De Oro | 62
DISA 720345 (12 98 CD} MUSART 2922/BALEOA (1298 CD)
16|13 BRONCO/LOS BUKIS Cronica De Dos Grandes | 1 72 MANNY MANUEL ¢ Serenata | 9
FONOVISA 351279/UG {17.98 CO/DVD) UNIVERSAL LATING 001626 (13.98 CD) [H]
17116 LOS RIELEROS DEL NORTE 20 Anos De Fuerza Nortena | 5 67 |63 K-PAZ DE LA SIERRA Arrasando Con Fuego | 40
FONOVISA 351235/UG {1238 £D) [H] PROCAN 720315/DISA (1296 €O
19|23 SIN BANDERA De Viaje | 6 61 (56 JOAN SEBASTIAN Que Amarren A Cupido | 32
SONY DISCOS 70633 (16.98 £0 CO) [H] MUSART 3156/BALEDA (13 98 CD]
24125 ALEX UBAGO Fantasia 0 Realidad | 14 60 | 66 LOS REHENES Las Ranch De Los Reh 50
WARNER LATINA 61342 (17.98 C0) [H] DISA 729080 (7.98 CD)
W 25 | 24 JUANES ¢ Un Dia Normal | 1
U, D G LATIN FOP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS
15|11 INTOCABLE Inti g i i
EMI LATIN 96290 {16.98 CO} Qmamente En i lee L
GIPSY KINGS ELVIS CRESPO ADAN CHALIND SANCHEZ
28 ] 40 |43 CHAYANNE Sincero | 1 ROOTS {NDNESUCH/AG SABOREALO (DLE) AMOR Y LAGRIMAS (MDDN/COSTARDLA/SONY DISCOS)
SONY DISCDS 70627 {16.98 EQ CD}
9 T ol P FRANCO DE VITA VICTOR MANUELLE CONJUNTO PRIMAVERA
2ilfjn &%E%%g:u]ﬁmﬂ,‘l"“ Mi Historia Musical: 20 Exitos | 21 STOP {SONYDISCAS) TRAVESIA (SONY DISCOS) OEJANDO HUELLA (FONOVISATUGH
Ul 26 | 22 VARIOUS ARTISTS Arcoiris Musical Mexicano 2004 | 2 LA OREJA DE VAN GOGH REY RUIZ LDS TIGRES DEL NORTE
UNIVISION 310233/UG 14.98 CO) L0 OUE TE CONTE KIENTRAS TE HACIAS LA DORMIDR. {SONY 1SC0SH MITENTACION (SONY DISCOS) PACTO DE SANGRE (FONDVISA/UG)
31 ) 43|38 REY RUIZ Mi Tentacion | 31 PAULINA RUBIn VY QUEEN GRUPO MONTEZ OE OURANGO
SONY DISCOS 93224 (15.98 EQ CD) PAU-LATINA {UJIVERSAL LATIND) DIVA PLATINUM EDITION {REAL/UNIVERSAL LATINO) EN VIVD DESOE CHICAGD {DISA)
29|35 K-PAZ DE LA SIERRA 20 Exitos Con La Fuerza Duranguense | 15 DAVID BISBAL uMI-T21 CONJUNTO ATARDECER
PROCAN 720348/015A 11298 CO) [H] BULERIA (VALEUMIVERSAL LATIND| COMD NUNCA. .COMDO SIEMPRE (EMILATIN) L0% | PASTO LATIND}
27|39 MANA Eclipse | 2 AB. QUINTANILLA 11l PRESENTS KUMBIA KINGS CELIA CRUZ VARIOUS ARTISTS
WARNER LATINA 61046 1898 CO) LOS REMIXES 20 (EMILATIN) HITS MIX ISONY 01SCOS) ELCARNALILLO MIX PRESENTA €L PASITO DURANGUENSE MIX_ (DISA)
W 3130 GRUPO MONTEZ DE DURANGO De Durango A Chicago | 2 - 1 AT R HORUSCOPOSDE D RANGO
zaosslizelcD) GREATEST HITS {EMI SPECIAL MARKETS/EMI LATIN) LOVE & HATE {PREMIUM LATIN} LDCOS DEAMOR {DISA}
36|34 JOAN SEBASTIAN Coleccion De Oro | 9 MARCO ANTOMIO SOLIS CELIA CRUZ ADAN CHALINO SANCHEZ
MUSARTIZ867/BACBDA B 1561 M LA HISTORIA CONTINUA.  (FONOVISA/UG! EXtTOS ETERNOS {UNIVERSAL LATIND} UN SONADOR {UNIVISION/UGH
;N 33| 77 EWA%%E!:EB o La Historia | 3 SIN BANDERA LTO Y POLACO VICENTE FERNANDEZ
OLFO URIAS Y SU LOBO NORTEN() E E p 37 DE VIAJE (SONY DISCOS) FUERA OE SERIE {PINA/UNIVERSAL LATINO} SE ME HIZO TARDE LA VIDA {SONY DISCOS)
& QBVISA 351322/UG 1396 CO) lefamontolinamoraco ALEX UBAGO LUNYTUNES & NORIEGA PATRULLA 81
38 VARIOUS ART'STS R dand A L Mad it 15 R E S H 38 FANTASIA O REALIDAD {WARNER LATINA} MAS FLOW (Vi) COMO PUDE ENAMORARME DE TI (DISA}
ecordando A Las Ma as: 15 Rosas En Su Honor
RAMEX 310254/UNIVERSAL LATIND 1398 CO) @ recttas JUANES VARIOUS ARTISTS VARIOUS ARTISTS
. - UN DIA NORMAI {SLIRCO/UNIVERSAL LATINO) REGGAETONHITS 2004 {J&N/SONY D{SCOS) 100% DURANGUENSE {DISA}
‘Ml 28 | 26 LOS TEMERARIOS 15 Super Exitos En Vivo Vol 1 | 20
| DiSA 726980 (14.98 CO/OVD) CHAYANNE VARIOUS ARTISTS BRONCO/L0S BUKIS
W 34 | 37 LOS TEMERARIOS Tributo Al Amor | 1 SINCERD (SONY DISZOS) 2004 ANO DE EX/TOS: REGGAETON {UNIVERSAL LATINO} CRONICA DE DOS GRANDES (FONDVISA/UG)
FONOVISA 351005/UG (9.98/13.96) MANA CELIA CRUZ LOS RIELEROS DEL NORTE
30| 20 LOS ORIGINALES DE SAN JUAN Corridos De Este Tamano | 5 ECLIPSE (WARNER LATINA} REGALD DELALMA {SDNY DISCOS) 20 ANOS DE FUERZA NORTENA {FONOVISAUG)
EMI LATIN 77500 {14.98 CDi [H] TIZIANO FERRD ELVIS CRESPO INTOCABLE
42 TIZIANO FERRO 111 Ciento Once | 42 111 CIENTODNCE  (EMI LATINI GREATEST HITS {SONY DISCOS) INTIMAMENTE: EN VIVO LIVE (EM! LATIN)
EMILATIN 85526 11498 CO) AB. QUINTANILLA 11l & KUMBIA KINGS VARIOUS ARTISTS BETO QUINTANILLA
323 SELENA Momentos Intimes | 11 LAHISTORIA (£1 LATINY BACHATAHITS 2004 (J&N/SONY DISCOS) MI HISTORIA MUSICAL 20 EXITOS {UNIVISIONAUGH
0 AT SBRUSE BCD) OBIE BERMUDEZ VARIOUS ARTISTS VARIOUS ARTISTS
T W 39 |44 A.B. QUIIETANILLA Il & KUMBIA KINGS La Historia | 1 CONFESIONES M| _ATIN) REGGAETON BIGGEST HITS {UNIVERSAL LATIND) ARCOIRIS MUSICAL MEXICANO 2004 {UNIVISIONAUG)
EMI LATIN 93490 {21.98 CO/DVD)
- JULIO IGLESIAS VARIOUS ARTISTS K-PAZ DE LA SIERRA
4 46 (17 EOMIBLLEN?‘.E;?(II\‘IIB%JCI{J)’EZ C Confesiones | 17 DIVORCIO (SONY DISCOS) o SALSAHITS 2004 {JAN/SONY 0ISCOS) 20 EXITOS CON LA FUERZA DURANGUENSE (PROCAN/DISA)
VARIOUS ARTISTS VARIQUS ARTISTS GRUPO MONTEZ O DURANGO
30 35 33 E}A 5&%59';(:854‘] NORTE La Decada 1 BILLBDARD LATIN MAISIC AWARDS 2004 (WARNER LATINA} 30 BACHATAS PEGADITAS {MDCK & RDLL/SONY DiSCOS} DEDURANGO A CHICAGO (DISA}
; _— - DJ KANE VARIOUS ARTISTS JOAN SEBASTIAN
47 § 56 | 51 %L?E&'@E%ﬁkfﬂcﬁﬁ?'io EERNANDEZ En Vivo: Juntos Por Ultima Vez | 4 DJKANE (EMILATING BACHATAHITS 2003 {J&N/SONY DISCOS) COLECCION DE 0RO {MUSART/BALBDA)
AR P TEGO CALDERON CELIA CRUZ/INDIA INTOCABLE
2 38 | 36 ﬁﬁt{,ﬁ%g@&f@ﬁ%m, M 20 Greatest Hits | 9 EL ENEMY DE LOS GUASIBIRI {WHITE [1ON/BMG LATIN) SALSA DIVAS [SONY DISCOS) LAISTORIA (EMI LATIN)

® 1iums with the greatest sales gains this week. @ Recording Industry Assn. Of America {RIAA) certification for net shipment of 500,000 alhum units {Goid). A RIAA certification for ne
a ruming time of 100 minuzes r more, the RIAA muitiphes shipments by the number of discs and/or tapes. RIAA Latin awards- © Certification for net shipment of 100,000 units (Oral. /

t shipment of 1 million units (Platiouml. @ RIAA certitication for net shipment of 10 million units {Diamond). Numerat following Ptatinum or Diamond symbol indicates aibum's mutti-platinum level. For hoxed sets. and double albums wity
Centification of 200,000 units {Platino). /A Certification af 400,000 units (Muhi-Platino). *Asterisk indicates LP s available. Most tape prices, and CO prices for BMG and WEA iabels, are suggested lists. Tape prices marked EQ, and all

ther CI1 prices, are equivale't prices, which are projected from wholesale prices. Greatest Gainer shows charts largest unit increase. Pacesetter indicates biggest percentage growth. Heatseaker Impact shows atbums removed from Heatsaekers this week, [M] rdicates past or present Heatseexer tile. © 2004, VNU Business Media, Inc. and Nieisen SoundScan, Inc. Al rights reserved
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Airplay monitored by N Nlelsen
= *
= Rk Airplay monitored by N8 ielsen ST o
-
¢ Elb st 2 o | TTLE ARTIST SE| TITLE ARTIST
i e
2 FHE; TITLE Artist xZ <= | IMPRINT/PROMOTION LABEL <Z| IMPRINT/PROMOTION LABEL
N P I IMPRINT/PROM £
e i RODUCER (SONGWRITER) RINT/EROMOTIONIEABEL = 1| TEQUISE TANTD PAULINA RUBIO 19 | TELLAME CRISTIAN
UNIVERSAL LATING ARIOLA /BMG LATIN
2 € 2 3 - o — -— S
st NUMBER 1/ GREATEST GAINER 3¢ 1 week At Number 1 2 ¢ | Tuoeaevas FRANCO DE VITA 22 | NOME QUIERO ENAMORAR KALIMBA
R R SONY DISCOS SONY DiSCOS
ABRAZAR LA VIDA Luis Fonsi = | 1 3 7 | ABRAZARLAVIDA LUIS FONS! [JFX 8 | TUFOTOGRAFIA GLORIA ESTEFAN
R.PEREZ (D RICH.J MARR J C PEREZ SDTO) UNIVERSAL LATING NIVERSAL LATNO EPIC /SONY DISCOS
CREO EN EL AMOR Rey Ruiz % | 2 4 6 | QUELLORD SINBANDERA | 24 § — | CANTAR HASTA MORIR DIEGO TORRES
JLPILOTO LU L PILOTO,R OEL SOLI SONY DISCOS SONVDISCOS ARIOLA /BMG LATIN
- - 2 | CUIDARTE EL AtMA CHAYANNE 21 | CERCADET THALIA
MAS QUE TU AMIGO Marco Antonio Solis = | 1 SONY DISCOS VIRGIN /EMILATIN
M.A.SOLIS,H PATRON.R PEREZ (M A SOLIS) FONOVISA 6 3 | YTODOQUEDA EN NADA AICKYMARTIV § 26 § 3¢ | DESNUDATE MUJER DAVID BISBAL
R S e - SONY DISCOS VALE /UNIVERSAL LATIND
aulina Rubio = 5 | AUNOUEND TE PUEDA VER ALEX UBAGO | i3 RIA DAVIO BISBAL
EESTEFAN JR A PENA (C SOROKINANDAHI) UNIVERSAL LATIND WARNER LATINA VALE UNIVERSAL LATING
TU DE QUE VAS Franco De Vita = | 5 8 8 [ snam osie BeRmUOEZ 1 78 B 35 ANDAR CONMIGD JULIETA VENEGAS
LATIN 10LA /BMG
FOE VITALROMERO {F.OE VITA} SONY 01S€08 9 ™ CRUZ DE OLVIOD PEPEAGUILAR | 20 M 29 | AMAR COMO TE AME JOAN SEBASTIAN
3 UNIVISION MUSART /BALBOA
TENGO GANAS Victor Manuelle % | 1
| (B 11 | ODESEDSDECOSAS IMPDSIBLES LAOREJADEVANGOGH § 30 J] 33 | HEY CORAZON LA SECTA AUSTAR
EESTEFAN JR..A GAITAN;R GAITAN (V.M RUIZ.E ESTEFAN JR } SONY DISCOS oG iecos o EsH
CUIDARTE EL ALMA Chayanne 1 3| MASQUETU AMIGD MARCO ANTONIO SOLIS 32 | DONDE CORRE LA SANGRE SHALIM
L F.OCHOA (M DURANDEAU,C.ZALLES) SONY DISCOS FONOVISA CRESCENT MOON /SONY QISCOS
- 12 | 27 | CREDENELAMOR REY RUIZ 25 | HAY QUE CAMBIAR AREA 305
QUE LLORO SinBandera = | 5 SONY DISCOS RPE /UNIVISION
ABAQUEIRD.SIN BANDERA (LGARCIAI SONY DISCOS 10 | SABANAS FRIAS Mana & RUBEn BLaoES K<l 28 | NOES AMOR ENRIOUE IGLESIAS
R WARNER LATINA UNIVERSAL LATING
CRUZ DE OLVIDO Pepe Aguilar 8 141 2 | vIvo Y MUERD EN TU PIEL JENNIFER PENA 31 | COMO FUS A ENAMORARME DETI L0S TRIO
PAGUILAR [J ZAIZAR} UNIVISION UNIVISION | PRISMA /SONY DISCOS
;‘Kg ?J ‘:‘0 m T—— Obie B em‘u gﬁﬁ 9 14 ggﬁ%%sc Opgn TU AMOR ALEJANORO FERNANDEZ E] EACEgAAl!\}lEULSEI'thJ e VICTORIA
- : R ; 15 | TARDES NEGRAS Tiziano FERRD [ 36 MAS MALA QUE TU EONITA NAZARIO
Y TODO QUEDA EN NADA Ricky Martin = | 1 EVLLATIY | sonvoiscos
ESTEFAN (ESTEFAND. REVES) SONY 01SCOS 12 | TENGO GANAS VICTORMANUELLE § 37 | 37 | DUELE VERTE RICARDD ARJONA
SONY DISCOS SONY DISCOS
A DONDE ESTABAS? Intocable 12 18 | 26 | SENTADAAQUIEN MIALMA cHavanne [ % | DEJA ANA BARBARA
R.MUNOZ,R MARTINEZ (R MARTINEZ) EMI LATIN SONY DISCOS FONOVISA
- g 13 ALEJANORO SANZ f{ 39 ELZA ZA ZA (MESA QUE MAS APLAUDA) CLIMAX
VIVO Y MUERO EN TU PIEL Jennifer Pena % | 13 WARNER LATINA | MUSART /BALBOA
RPEREZ (R PEREZ) UNIVISION ] 2 Iﬁg{g /I.;M%UEI;IA anov&Lucas I ap CORAZON DE PAPEL JULID IGLESIAS
. ] LATIN SONY 0ISCOS
HAZME OLVIDARLA Conjunto Primavera 8 ——
JBUILLEN (A TORRES) FONOVISA
BARAJA DE ORO Palomo 7
| FaLomo (RavaLA) 0ISA
AUNQUE NO TE PUEDA VER Alex Ubago = | 4
JN.GOMEZ (A UBAGD! WARNER LATINA
DOS LOCOS Los Horoscopos De Durango = | 17 Airplay monitored by 8
LBS HOROSCOPOS DE DURANGO {A.MARTINEZ) PROCAN /01SA g'eljen‘ =
roadcast Data
TE QUISE OLVIDAR Grupo Montez De Durango 18 Systems
J.LTERAAZAS {J GABRIEL} DisA TITLE ARTIST TITLE ARTIST
G HOIFUDE ENATGRAREGE T BT = IMPRINT/PROMOTION LABEL IMPRINT/PROMOTION LABEL
atrulla 81 =
ARAMIREZ CORRAL (R LUGO) 0IsA CREO EN ELAMOR REYRUIZ 30 | ALGOIMPOSIBLE NG2
2 SONY DISEOS SONY DISCOS
TU FOTOGRAFIA Gloria Estefan = | 1
G.ESTEFAN,E ESTEFAN JA..S.KRYS {G MARCO.EESTEFAN,JR EPIC /SONY DISCOS 2 gmfglggg‘s"s VICTOR MANUELLE 7 3|ILE 00N OMAR
SABANAS FRIAS Mana & Ruben Blades 18 11| LLORE LLORE VICTOR MANUELLE | SIESO FUERA MIO JOSE PENA SUAZD Y LA BANDA GORDA
FHER,A GONZALEZ (FHER) WARNER LATINA SONY DISCOS | MP
L ABRAZAR LA VIDA LUIS FONSI 12 | HAY QUE CAMBIAR AREA 305
DESEOS DE COSAS IMPOSIBLES La Oreja De Van Gogh 21 UNIVERSAL LATIND APE /UNIVISION
N.WALKER LA OREJA OF VAN GOGH (X SAN MARTIN} SONY 01SCOS 5 g&m\ ENAMORADA ELVIS CRESPO 7 | UNOSITODORMILON  ELGRINGO OF LA BACHATA FEAT SERGIO VARGAS
SONY DISCOS
TANTO LA QUERIA Andy & Lucas 2 | 23
ASTIVEL (LGONZALEZ GOMEZ! ARIOLA /BMG LATIN Ul | [SHTUESTOVIERAS LDSTOROSBAND) [T sANASERIAS MSNASRUBEN BEATES
| PARA TODA LA VIDA Banda El Recodo | 20 3 | IbAS0shECHA S = ||| CHCa LnOn ZACARIAS FERREIAA
JLZAR . FONDVIS
ALZARRAGATIIZARACGAL- LEKVAS - 10| MEACORDARE YRE] 70 | DAME LADRDGA SON CALLEJERD
DEJA Ana Barbara = | 25 EMILATIN CUTTING
C.CABRAL “JUNIOR A BARBARAR PEREZ (R.LIVI,R PEREZ) FONOVISA 8 :)nmg LS 12 DISCIPULOS EODIE DEE % | PORQUE NO OEJAS ESE LDCO SEXAPPEAL
LUCHARE POR TU AMOR Alejandro Fernandez 23 3 | PUERTORICO JERRY RIVERA 2 | AMIGO MO TONO ROSARID WITH TEGO CALDERON
A.BAQUEIRO (R FOLGUERA,F.MONTY MENTRAIGUES) SONY DISCOS ARIOLA /BME LATIN WEACARIBE /WARNER LATINA
TARDES NEGRAS Tiziano Ferro = | 14 f&u AMOR NO VUELVE EDOY HERRERA 25 | AMANECER (BOMBA) UmLT21
| EMILATIN
ASALERNG,MMAJBNCHI (T.FERROD) L 18 | 430AM DBIE BEAMUDEZ TANTG LA QUERIA ANOY & LUCAS
EMILATIN ARIOLA /BMG LATIN
SENTADA AQUI EN MI ALMA Chayanne < | 28 5 | NAVEGANDOTE NTRIABE = NTAPAGA BURNES
ESTEFANO {ESTEFAND,J REYES) SONY DISCOS NU SURCO /UNIVERSAL LATINO
NADIE ES ETERNO Adan Chalino Sanchez | 15 L 7 | QUTEMONOS LA ROPA NG2 2| NADADENADA FRANK REVES
A A DE LUNA [D.GOMEZ) MOON/COSTAROLA /SONY DISCOS -
15 | NECESITD UN AMOR ANDY ANDY 35 | TEQUISE TANTO PAULINA AUBIO
AMAR COMO TE AME Joan Sebastian 28 SONY DISCOS . UNIVERSAL LATIND .
J.SEBASTIAN (4 SEBASTIAN] MUSART /BALBOA 14 | TUFOTOGRAFIA GLORIA ESTEFAN — | Pecate FULANITO
= Sl % EPIC /SONY DISCOS CUTTING
ejandro Sanz 16 GRUPO MANIA 73 | MEEQUIVOQUE MARIANA
ASANZLPEREZ (A SANZ) WARNER LATINA | _UNIVERSAL LATIND o UNIVISION
PERO QUE TAL SI TE COMPRO Lupillo Rivera = | 32 13| LOCA CONMIGO LOS TOROS BAND 3 ngADEJAHTE DEAMAR FRANK REVES
UNIVERSAL LATIND
ERIVERAMIGREYNA} LNIVISION 19| PA LA RUMBA VOY ZAFRA NEGRA | CANTARHASTA MORIR DIEGO TORRES
JaN ARIOLA /BMG LATIN
> < S Z
:Jie HOT SHOT DEBUT :J3 31 | FLORDORMIDA EODIE SANTIAGD 7 | JUANA ;ENSA LOS SONERDS OEL BARRID
SONY DISCOS RUMBA JAM
LLORE LLORE Victor Manuelle 33 EE— —
i E.ESTEFAN JR. A GAITAN,R.GAITAN {V M.RUIZ A GAITAN,R.GAITAN} SONY DISCOS
kI3 33 (32 B SE ME HIZO TARDE LA VIDA Vicente Fernandez 32
PRAMIREZ () RAMIREZ) SONY DISCOS
(35 JI MI PEOR ENEMIGO Bronco: El Gigante De America | 35
BRONCO {R MARTINEZ] FONOVISA
< 34 | 31 TE LLAME Cristian < [ 3 Airplay monitored by e
R.PEREZR.LIVI (R.LIVI.R.PEREZ} ARIOLA /BMG LATIN Broadcast Data
NO ME QUIERO ENAMORAR Kalimba | 37 ol TITLE Systems ARTIST TITLE ARTIST
24
M.DOMM {M.DOMM E OCERANSKY.M BERNAL} SONY DISCOS =g (P RINT/RROMOTIONILABEL I LB
NO TIENE LA CULPA EL INDIO Los Tigres Del Norte 38 "
LOS TIGRES OEL NORTE {£QUINTERO} FONOVISA (1 ] A DONDE ESTABAS? INTOCABLE NO TENGAS MIEDO ENAMORARTE EL PODER DEL NORTE
EMI LATIN DISA
Y QUE Los Angeles De Charly 28
| RODRIGUEZEEHRLICH (A VEZZAN) Fonovisd e HAZME OV IDARLA CONJUNTO PRIMAVERA A MASESEADA VALENTIN ELIZALDE
CANTAR HASTA MORIR Diego Torres 2 | 40 3 BARAJA DE ORO PALOMO LA MILPA LOS ASTROS DE DURANGD
AVERDE.D. TORRES {4 BATISTA CANA,0.A CUMBA SANCHEZ.D TORRES} ARIOLA/BMG LATIN DISA . BCA/BMG LATIN
[ DOS LOCDS LOS HOROSCOPOS DE DURANGD SERVICIO A DDMICILIO JORGE LUIS CABRERA
HORA ENAMORADA Elvis Cresgo =13 PROCAN /01SA A
E.CRESPO (E.CRESPO) LE o TE QUISE OLVIDAR GRUPO MONTEZ OF OURANGO Y DICEN ADAN CHALIND SANCHEZ
- DisA NIVISION
ME ACORDARE Limi-t 21 42 6 MAS QUE TU AMIGO MARCO ANTONIO SOLIS MIEDO PALOMO
£ FTORRES SERRANT (EETORRES SERRANT! EMI LATIN FONOVISA DISA
ME EQUIVOQUE Mariana = | 18 7 COMO PUDE ENAMORARME DE I PATRULLA 81 JIiAEMESA QUE MAS APLAUDA LIBERACION
DiSA A
AAALBA {COPYRIGHT CONTROL) tNIVISION © PARA T00A LA VIDA BANDAEL RECODD CAMARON PELA'D VOCES OEL RANCHO
FONOVISA EMILATIN
SI TU ESTUVIERAS Los Toros Band 38
9 NADIE ES ETERND ADAN CHALIND SANCHEZ JAMBALAYA K-PAZ OE LA SIERRA
JPOIAZG.DIAZ (A TMERCADO} UNIVERSAL LATING ~ T A
CERCA DE TI Thalia = | 1 10 PERO QUE TAL SI TE COMPRO LUPILLORIVERA VIVO Y MUERQ EN TU PIEL JENNIFER PENA
S.MORALES {T.S0DI.S.MORALES,0.SIEGEL.G.DI MARCO) VIRGIN /EMI LATIN UNIVISION UNIVISION
n SE ME HIZ0 TARDE LA VIDA VICENTE FERNANOEZ SABES A CHOCOLATE KUMBIA KINGS
HAY QUE CAMBIAR Area 305 % | 30 SONY DISCOS EMILATIN
R.PEREZ (R PEREZ] RPE /UNIVISION e MI PEOR ENEMIGO BRONCO: EL GIGANTE DE AMERICA ME EQUIVDAUE MARIANA
- " FONOVISA UNIVISION
DALO POR HECHO Bronco: El Gigante De America = | 25 NO TIENE LA CULPA ELINDIO A QUETE PONGO Ki
BRONCO (N.URQUIZAN.CONCHA] FONDVISA e Fokaisa L0S TIGRES DEL NORTE o
DESNUDATE MUJER David Bisbal 48 0 cnuzsnos oLvIDo PEPE AGUILAR ;lzsr}\oru NO ESTAS GRUPO BRYNDIS
UNIVISION
VALE /UNIVERSAL LATINO
S ANTANDERMSALCEDOQIBISBALMIVEFASOUEZ] (15 § Y QUE L0S ANGELES DE CHARLY 2 ANOS L0 REYES DEL CAMIND
LA SOSPECHA Son De Cali % | 25 FONOVISA o
UNIVISION 16 DEJA ANA BARBARA M1 NAJAYITA CONTROL
J AGUIRRE W.GARCIA (W.GARCIA) FONOVISA EMILATIN
GOl 46 | 46 WES BULERIA David Bisbal = | 11 a ANTES DE QUE TE VAYAS CONJUNTO ATARDECER LA BOTELLA LOS MORROS OEL NORTE
K SANTANDER.D.BETANCOURT (K.SANTANDER.G.SANTANOERI VALE /UNIVERSAL LATINO MUSIMEX /UNIVERSAL LATINO LA SIERRA
18 AoU'g Pls\sn DE OLVIDARTE JUAN TAVARES v% ;E EEI)I(%NE s CONJUNTO ATAROECER
N . . . B N . : . FONOVISA MUSIMI INIVERSAL LATINO
Compiled from a natianal sample of airplay supplied by Nielsen Broadcast Data Systems’ Radio Track service. A panel of 101 stations (40 Latin Pop. 16 Tropical, 53 Al
Regional Mexican) are rlectronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience impressions. @B Records showing an increase in al_de_lence 19 %\"‘Lgvr&‘ HECHO BRONCO: EL GIGANTE DE AMERICA g&m{;‘lgov"m INTOCABLE
aver the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a butlet, even if it reg- -
isters an increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on 2 a’sg[fﬂg?g\&'{;ﬂ"‘l’ JOAN SEBASTIAN Eg;g\\/rlgzlAMORADA YOLANOA PEREZ WITH DON CHETO
more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. = Videoclip avaliability. ©2004, VNU Business Media, Inc. All 