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Blllmrd SEPTEMBER 20-22, 2004
®

Join Billboard ard our dance & electranic music expert,
D I | I S @/121 Michael Paoletta, as we examine the industry’s most timely,
| relevant and controversial topics in dance music today.
DANCE MUSIC SUMIMIT
_ J » Get face to face with an international assembly of who’s
. e — “ who in dance & electronic music, including . . .

",.

1 |lr—

DJS RECORD LABEL EXEGS PUBLISHERS

REMIXERS DISTRIBUTORS PRODUCTION COMPANIES
ARTISTS MANUFACTURERS PRESS

PRODUCERS PROGRAM DIRECTORS CLUB & VENUE OWNERS
PROMOTERS \NTERNET PIONEERS FESTIVAL PRODUCERS
MANAGERS BOOKING AGENTS ATTORNEYS

o LEAEN FROM INDUSTRY EXPERTS
UNION SRUARE BALLROOM °* NYGC
- PARTICIPATE IN PROVOCATIVE PANELS

The BILLBGARD DANGE MUSIC SUNMIT is a valuable netwarking opportunity,
with the Big Apple as the backdrcp Michael Paoletta and company have
greated an intimate forum to dissass the pressing issues tacing dance
music today. s more construstive than the Winter Music Conference.
People attend the Billboard Summit to conduct busiress—
i’s about the state of the dance music industry.

JASON BENTLEY
KCRW/KR®Q, LOS ANGELES

INDULGE IN NIGHTLY PARTIES

NETWORK WIT4 INDUSTRY LEADERS

VIP AGCESS TO THE HOTTEST NYC CLUBS
HEARTHE LATEST DANCE MUSIC LIVE

VISIT WWW.BILLBOARDEVENTS.COM OR CALL 646.654.4660 BM]

NEARBY HOTEL: THE GRAMZREY PARK HOTEL 212.475.4320 * ROOM RATE: $225 RESERVE BY AUGUS™ 6 @ aid e b E5s b4 okvs
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Special
Report
Begins
OonP 21

HOT SPOTS

7 Wind-up’s Passion

Scott Stapp makes his solo
debut on “The Passion of the
Christ: Songs,” the first album
from Wind-up’s new imprint.

11 Second Timz Areund

Songwriter/producer Richard
Marx’s new single, “When
You’re Gone,” marks his return
as an artist to top 40 radio.

78 The Jazzman

Impresario George Wein, creator
of the Newpori lazz Festival
and other key events, ponders
his legacy in The Last Word.

Photo: Kevin Mazur/Wirelmage.com
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Springing

Into

How Five Top Managers

Pulled Together Superstar

Tour To Unseat Bush

BY RAY WADDELL

With mifitary-like preci- ¥
sion, some of the most §
powerful managers and
agents in tk.e music business
have plotted a groundbreaking
exercise in political activism: the
pionezring Vote for Change tour.

Thz eignt-day tour begins
Oct. 1 in Pennsylvania. It will
number up to 40 shows,
with several concerts in
each of nine key “swing
states” taking place at
separate venues on the
same night. f

The acts involved—
(Contnued on page 75)

Actlon

Bruce Springsteen is one of several A-list artists
who will perform during the Vote for Change tour.

R. Kelly's Lucky 7

Jive Artist Is Top Honoree At Billboard R&B Awards

BY GAIL MITCHELL

MIAMI—R. Kelly is the big winner in this
year’s Billboard/American Urban Radio
Networks R&B/Hip-Hop Awards.

A finalist in eight categories, Kelly fin-
ishes witl seven statuettes, including top
R&B/hip-hop songwriter and producer.
Also 2njoying multiple honors are OutKast
and Beyoncé.

The awards ceremony at Fifteen O One
Barton G caps the fifth annual Bill-
board/AURN R&B/Hip-Hop Conference.
which runs Aug. 4-6 in Miami Beach.

Ir: addition to top songwriter and pro-

ducer, Kelly picks un awards for top
R&EB/hip-hop artist, top K&B/hip-
hop male artist anc top R&B/hip- |
hop singles artist. The Jive/Zomba ‘
artist’s hit single “Step in the Name

of Love” scores honcrs for top R&B/
hip-hop single and top R&B/hip-hop
single (airplay).

CutKast claims zwards in four cate-
gores. The duo’s Grammy Award-winning
doudle-CD, “Speakerboxxx/The Love
Belew,” picks up ho~ors fer top R&B/
hip-hop album and top rap album.
Members André 3009 and Eig Boi also

(Coatinued on page 75)
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Radio Giant
Turns On

Image On Content, Ad Clutter

BY MARC SCHIFFMAN

When there's something to criticize about radio, the
first place people point is Clear Channel.

The public, the media, Congress and the Federal
Communications Commlsslon have all taken shots

at the radio giant. Accu-
sations include homo-
genized programming,
pay-for-play, censorship
and advertising clutter.
The nation’s largest
radio operator, with more
than 1.200 stations, San
Antonio-based Clear Chan-
nel Radio is the poster
child for media consolida-
tion. While many feel that
such consolidation is a bad
thing, CCR has gone to
great lengths to—in the

| HOGAN: CCR IS ‘BETTER’ NOW

words of one stock analyst—vehabilitate its reputation.
At the heart of this process is CEQ John Hogan,
who replaced Randy Michaels at the radio helm in

August 2002.

(Continued on page 76)
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Featuring the Latin GRAMMY Surround Mixing Engineer’s Forum ¢ Tues., Aug. 31

Online Registration Now Open!
www.entertainmentmediaexpo.com

Highlighted Keynotes and Speakers

FREE :
TECHNOLOG
EXHIBITS & DEMOS
To see the more than 100
exhibitors, visit

y -
gl

Peter Herbie Billy Bob Reed Robert

tertammentmedmexpo .com
EXHIBIT FLOOR HOURS
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Rosenthal  Frampton Hancock Thornton* Hastings Crumb* Maltin Tues., Aug. 31:
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DOLBY PRESENTS
the 3rd Annual

CENAD

SURROUND MUSIC AWARDS
Tuesday, August 31 = 7 PM

DVD Entertainment Awards
Monday, Aug. 30

Bringing together 6
conference programs:

¢ DVD Entertainment ¢ Surround for Games
* Media-Tech Conference * Packaging that Sells

e Surround 2004 ENTERTAINMENT MEDIA EXPO * Making Money from

e Entertainment Your Archives

Delivering expert advice on:
* NEXT-GENERATION DVD

Packaging Summit = = * Authoring Case Studies
% EntErialirnsne Asath Entertamment Media Expo « Marketing with DVD
Management Renaissance Hollywood Hotel
* Disc Duplication _
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“%5:" Bilboard” NO. 1 ON THE CHARTS|

ARTIST ALBUM PAGE

VARIOUS ARTISTS

TR

/}L!SON KRAUSS + UNION STATION _Live

GEORGE THOROGOOD & THE DESTROYERS __ Greatest Hits 30 Years Of Rock

SWITCHFOOT

The Beautiful Letdown

JIMMY BUFFETT License To Chill

Top Albums

SCISSO,R, SISTERS Scissqy Sisgers -

Somethin’ ‘Bout Love

FRED HAMMOND

SCISSOR SISTERS Scissor Sisters

TAKING BACK SUNDAY Where You Want To Be

PEARL JAM  Benaroya Ha!l_: Qctober 22nd 2003

T!:IE NOTORIOUS B.I.G. Ready’To Die
M‘ARC ANTHONY valio La Pena
TERROR SQUAP True Story
KEYIN LYTTLE _ Kevin Lyttle s

A Cinde_rella Story

BEBEL GILBERTO

Bebel Gilberto
ARTIST TITLE PAGE
g 3 JUVENILE FEATURING SOULJA SLIM _ Slow Moation
L]
m HOOBASTANK _______The Reason_
.E i|___MARTINA McBRIDE __This One's For The Girls
: TIM McGRAW »Live Like You Were Dying
o STING Stolen Car (Take Me Dancing]_ =
NINA SKY FEATURING JABBA Move Ya Bod!
GEORGE MICHAEL Amazing

MAROONS __

__She Will Be Loved

LOS TEMERARIOS

Que De Raro Tiene

d0JO

Bilbeare

AUGUST 14, 2004 » VOLUME 116, No. 33

Top of the News

7 Leading U.K. daily newspa-
pers partner with digital-music
operators like Napster to reach
young, Internet-savvy music fans.
8 French pop artist Johnny
Hallyday wins legal battle and
ownership of the masters from
his decades-long career.

Music

11 The Beat: Former Virgin
Records exec Ray Cooper forms
Zama, a management and con-

| sulting company.

12 In The Spirit: The Gospel
Music Channel cable station pre-
pares for its October debut.

12 Classical Score: Beaux
Arts Trio celebrates its 50th
birthday with an album that
repeats the repertoire from its
very first recording.

13 Movies & Music: Allison
Anders organizes the second
annual Don’t Knock the Rock
Music & Film Festival in Los
Angeles.

14 Touring: Liz Phair head-
lines the Chicks With Attitude
tour, sponsored by Maybelline
New York.

16 R&B: Mase returns to hip-
hop, ministering to fans with
third album “Welcome Back.”

18 Beats & Rhymes: Veteran
rap trio Brand Nubian revisits its
classic sound on “Fire in the Hole.

20 Latin Notas: Rudy Pérez
pens the theme song for Tele-
mundo’s live broadcast of the
Olympic Games.

42 Beat Box: LaToya Jackson,
recording under the name Toy,
returns to the Hot Dance Club
Play chart.

48 Country: Dualtone’s new
historically themed tribute

”

QUOTE OF THE WEEK

53 Retail Track: BMG Distrib-
ution is prepping another pricing
initiative for mid-level releases.

Global

59 The Sadies, one of Cana-
da’s hardest-working live acts,
will embark on a North Ameri-
can tour behind new set
“Favourite Colours.”

61 Global Pulse: ltalian
singer/songwriter Cristina Dona
makes her international debut on
Rykodisc Sept. 13.

Programming

64 Tuned In: Radio: PDs relate
how the Sony-BMG merger could
affect their programming.

album features various artists
performing the music of the
Carter Family.

Features
15 Boxscore
44 Billboard Picks
46 The Billboard BackBeat
46 Executive Turntable
60 Hits of the World
62 C(lassifieds
65 Charts
65 Chart Beat
65 Market Watch
78 The Last Word

56 Songwriters & Publishers:
The Billboard Song Contest
marks its 12th year by holding
its first winners’ showcase.

56 Studio Monitor: New
spatial audio technology
developed in Germany debuts
in the States.

Retail

51 MTV2 seeks hip-hop fans
by marketing itself at nonmusic
lifestyle events like the Urban-
world Film Festival.

52 The Indies: New details sur-
face about UMVD’s independent
distribution operation.

The crisis of the recording industry
is first and foremost a crisis of

Lean Back

JUVENILE FEATURING SOULJA SLIM _Slow Motion B

CONFESSIONS OF A TEENAGE DRAMA QUEEN

CONFESSIONS OF A TEENAGE DRAMA QUEEN
T - -

%

THE METHOD PILATES: TARGET SPECIFICS

SCOOBY-DOO & THE LOCH NESS MONSTER

THE NOTORIOUS B.I.G.: READY TO DIE

WL et 4 i =)

HAMPIONS 2003-2004

s ® P

STARSKY & HUTCH

Vivaldi's Cello

e R HC R
JOSH GROBAN Closer
i O e
IANA KRALL The Girl In The Other Room
p ""l\’{ﬁ*’fiw ZZ/CONT] e -.nf Ry &5:;“:‘“:;"%

VARIOUS ARTI That's ‘So Raven

L NEWRGES -

JIM BRICKMAN Greatest Hits

No. 1 on this week's unpublished charts
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Artist

Beaux ArtsTrio ....... -

Boyz Il Men

Brand Nubian . ..........

Bruce Springsteen
Cristina Dona

CollinRaye . .........
Jedd Hughes ... .........

John Carter Cash
Johnny Hallyday
La Toya Jackson
Liz Phair
Madonna
Mase

Michael Angelo . . ........

New Edition

PIHarvey ..............

R. Kelly
Richard Marx
Sadies
Toby Keith

.............

( ne— gezieCet Dot the majors, not independents.,
THREE DAYS GRACE Just Like You MICHAEL KOCH
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Independent artists:
Showcase, make industry
contacts, and win *35,000

in prizes.

Be judged the best in the Northeast by the best
in the business.

Currently in its 9th year, Disc Makers’ Independent Music World Series uncovers the best unsigned talent in the country.

First, TAXI, the nation’s leading independent A&R company, judges all entries and selects 100 semi-finalists from the northeast.
Next, the editors of Billboard magazine choose six finalists ta perform an industry showcase at The Lion's Den in New York.

At the event, participants get to network with the industry VIPs and A&R reps who wiit judge their performances for the
$35,000 grand prize.

Win your showcase — walk away with *35,000
in gear and prizes.

Networking with industry honchos alone could prove invaluable, but grand-prize winners also receive one of the most valuable
packages ever assembled for independent musicians. Gear from top manufacturers includes studio equipment, microphones,
guitar and bass amps, a drum kit with heads and cymbals, and more. You also win a deluxe Disc Makers CD package —
complete with professional graphic design, post production, and posters - as well as & one-year membership to TAXI and a
year of free web hosting and worldwide CD distribution from CD Baby.

Register online for a chance at a Fender Strat,
and get free stuff just for entering.

Only a select few get a chance to perform, but anyone who registers online at www.discmakers.com/kbned gets a chance to
win a Fender Stratocaster. All entrants will receive a free copy of Billboard’s Guide to Touring and Promotion and an issue
of Electronic Musician magazine — a $25 value.

O DISC MAKERS"

The night of our IMWS win was unfo:gettable and
has iaunched our career tenfold. The exoasure, connec-
tions. and spportunities available tc us now as a result of

our win are fust 3 amazing as the awesome prizes are:

Amber de Laurentis & Sarah Blue,
Grand Prize Winner, 2002 Northeast IMWS

It didn't szem like a contest. It seemed like a
festival. The bands were so good - | didn't think we
were ¢oing t win. It didn't matter because | was
having such a goud time.

Orbert Dawis,

Grand Prize Winner, 2003 Miawest IMWS

The IS creat=d a ton of hits on ous website and
got us alot of press, a mention in Guitar World and
Billboard, and & lot of emails and telephone calls.

Patrock (Dirty Power),
Grand Prize Winner, 2003 Southwest IMW3

Droadjamr ]
/AT SABAN =) <YL Flectionic Musician “ -
BI“bOCIrd @ SHURE endeh %E!EDMQSBEMESO du IK MULTIMEDIA

www.fender.com
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CCE combines
international,
North American
touring under
Michael Rapino

BY MELINDA NEWMAN
and DEBORAH EVANS PRICE

Wind-up Records will launch a new
imprint with the Aug. 31 release of “The
Passion of the Christ: Songs,” an album
of original tunes from artists inspired |ig
by the movie.

In addition to “Passion,” the new Lost
Keyword Records will issue records that
do not fit on rock-oriented Wind-up.

“A keyword is something that’s
important,” Wind-up president Steve
Lerner says. “We're trying to do some-
thing important with ‘Passion’ and this
imprint, and this seemed a great way to
launch it.”

No other Lost Keyword releases
are slated yet, but Lerner expects

aTAPP: SI'-![ELE 15 FIRST 50L0 EFFORT

more to come.

“We wanted an imprint for a special
#d project if it became available and as
%1 we look for Christian artists who are
adult contemporary or maybe differ-
ent,” he says.

However, Lerner stresses that Key-
word will not be for Christian proj-
E ects alone.

All artists currently signed to Wind-
up, including such Christian-oriented
acts as Big Dismal and 12 Stones, will
remain there.

The $18.98 Lost Keyword set comes
out the samne day as “The Passion of the
Christ” DVD (see story, below). Among

o |
_'Pl_“ the acts on the project are former
= Creed lead singer Scott Stapp, Lauryn
(Continued on page 77)

BY JILL KIPNIS

LOS ANGELES—*“The Passion of the Christ” is expected
to impassion consumers when it is released Aug. 31
on home video from Twentieth Century Fox Home
Entertainment.

“This is a title that is generating so much buzz
already,” says Brian Lucas, spokesman for Minneapolis-
based Best Buy. “With all of the discussion that occurred
when it debuted in theaters, it can’t help but be a huge
release on video.”

The controversial Mel Gibson-helmed film is one of the
top theatrical releases of the year, generating more than
$370 million at the U.S. box office and $610 million world-
wide, according to Fox.

Retailers are unsure whether “Passion” will break the
first-day video sales record held by “Finding Nemo”
(Buena Vista Home Entertainment), which sold 8 mil-
lion VHS and DVD copies on its debut day last year (Bill-

Retailers Predict Big DVD Sales

its first week, according to Disney/Pixar. But retailers are
certain that the title will be a top fourth-quarter seller.

Additionally, merchants anticipate that the numerous
“Passion”-related videos that other distributors will release
on or around Aug. 31 will experience strong sales.

“I think [“Passion”] will be in the top five for the fourth
quarter. It will definitely get a sales rush on day one,” says
Mark Higgins, home video manager for Albany, N.Y.-based
Trans World Entertainment. “This title may expand the
market in the sense that it could get the less-frequent pur-
chaser to come in and buy. All of the other religious titles
will get a boost too and will ride off the release of ‘Passion.’”

“Passion” will be available on DVD ($29.98) in
widescreen or full screen, on VHS ($24.98) and on Digi-
tal-VHS ($34.98). No extra features are included on the
DVD, though the film is presented with the maximum
bit rate, 5.1 Dolby Digital and 5.1 DTS.

Fox’s marketing plan for “Passion,” which stars Jim
Caviezel as Jesus, goes straight fo the film’s core interest

GEMA chairman
Reinhold
Kreile clashes
with the IFPI

| over cuts to
royally rates

Zedeck Takes
Stars To CAA

BY RAY WADDELL

As has been widely speculated, David
Zedeck will shutter his New York-based
Evolution Talent Agency and join the
New York office of Creative Artists
Agency Sept. 1.

Evolution books live g
appearances for dozens of
high-profile acts, including
Britney Spears, Hilary Duff,
Justin Timberlake, Back-
street Boys, 'N Sync, P.
Diddy, Ja Rule, Anastacia,
Nick Carter, Aaron Carter,
JC Chasez and the Donnas.

Most of these artists will
move with Zedeck to CAA.
Evolution agent Nat Farn-
ham will also go to CAA
with Zedeck.

Zedeck will join CAA’s Joe Brauner
and Mario Tirado, who left Monterey
Peninsula Artists to open CAA's New
York office earlier this year (Bill-
board, Feb. 7).

“Joining CAA will allow me to focus
entirely on building clients' careers
rather than the day-to-day [matters]
involved in running a company,”

ZEDECK: CLOSES
EVOLUTION, GOESTO CAA

Zedeck tells Billboard. “The best part
of what I have been doing the last few
years has been developing and guiding
clients’ touring careers.”

Further impetus for the move is
CAASs ability to provide a wide range of
services for Zedeck’s clients, including
film and TV opportunities.

Zedeck founded Renais-
sance Entertainment in
1996 after a stint at
Famous Artists Agency.
Renaissance became Evo-
lution in 2000. Farnham is
a veteran agent who
worked at Artists & Audi-
ence and Little Big Man
before Evolution.

The pair’s move to CAA
comes only weeks after
Zedeck's former partner, Jonny Podell.
sold his 50% interest in Evolution to
Zedeck and formed Podell Talent
Agency (Billboard, July 17).

About six Evolution agents are
now without an agency. “I have the
utmost respect for each one of
them,” Zedeck says, “and am sup-
porting them in taking their next
step with future employers.”

Spreading The News

Newspapers, Web Services Pair For Cross-Promo

BY JULIANA KORANTENG

LONDON—One of the oldest commu-
nication platforms and one of the
newest entertainment formats have
joined forces to boost their profiles in
Great Britain.

To lift readership figures in the digi-
tal age, some of the country’s leading
daily newspapers—The Guardian, The
Sun and The London Evening Stan-
dard—are partnering with online
music services.

By combining print and online
offers, they expect to attract Internet-
savvy music consumers and turn
them into newspaper readers. At the
same time, the digital music opera-
tors, including Napster 2.0 and Wip-
pit, hope the union will help trans-
form millions of print readers into
online music consumers.

music services, broaden access to dig-
ital songs and learn where next to
take their respective domains in the
digital era.

“In the old days, you would get to the
bottom of a magazine feature, and it
would say, ‘Ring this number to buy this
record.” Now, you should be able to zap
straight from the [online version of the]
article to the music site,” says Danny
van Emden, digital media director of
EMI Recorded Music in London.

Paul Myers, CEO of UK. download
service Wippit, says partnerships
between digital music operators and
newspapers were inevitable, as compe-
tition between online services contin-
ues to mount.

“The [digital music] market might
still be nascent and be at the very early
stages, but we're already carving out our
niches,” he says.

board, Nov. 15, 2003) and 17 million combined units in (Continued on page 54) These marketing partners aim to Napster 2.0, Apple Computer’s
educate consumers about legitimate (Continued on page 63)
BILLBOARD AUGUST 14, 2004 www.billboard.com ¢ www.billboard.biz 7

www.americanradiohistorv.com


www.americanradiohistory.com

Upfront

Executive Picture Now Clear At Clear Channel

BY RAY WADDELL

The smoke has finally cleared fol-
lowing an executive revamp atop Clear
Channel Entertainment, the world’s
largest promoter and venue operator.

As first tipped here (billboard.biz, July
21), CCE has restructured its operating
strategy and executive hierarchy.

CCE has combined its international
and North American music operations,
naming Michael Rapino to the new post
of president of global music.

Rapino will oversee CCE's day-to-day,
worldwide music operation. He will
work with former CCE Music co-CEO
Don Law, who is now the company’s
chairman of global music.

Rapino will continue to be based in
Los Angeles. Law remains in Boston.
Rapino reports to Law, who reports to
CCE chairman/CEO Brian Becker.

N

RAPING; NEW CCE GLOBAL MUSIC PREZ

That hierarchy, sources say, was in
flux in recent weeks as division of
responsibility was being hammered out
at the corporate level, amid no small
amount of internal maneuvering.

While acknowledging that the situa-
tion was fluid, Billboard reported on

speculation that Rapino would rank
above Law at CCE Music. As the situa-
tion evolved, Law came out on top.

RAPINO’S RESPONSIBILITY

But it appears much will rest on
Rapino’s shoulders in terms of the
global music operation. “Real power
comes from knowledge,” Rapino tells
Billboard, sounding very much ready
to take action.

“My first mission is to spend the
next 60 days on the road seeing every
agent, manager, artist and consumer [
can and hopefully reach an under-
standing and get all the issues on the
table,” he continues. “From that, I will
formulate an action plan to address
our needs.”

Additionally, CCE promoted Thomas
Johansson to chairman of European
music, Rapino’s old post. Johansson,

LAW: UPPEDTO GLOBAL MUSIC CHAIRMAN

who had been CEO of European music,
will report to Rapino.

The company is negotiating with
CCE Music co-CEO Dave Lucas to
become chairman of North American
music, reporting to Rapino. Lucas is
based in Indianapolis.

Additionally, Miles Wilkin was named
COO of CCE, second in command to
Becker in running the entire CCE busi-
ness on a corporate level. Wilkin is
based in Houston.

Law and Lucas have run CCE’s
music division since April 2002, when
they replaced ousted co-CEOs Irv
Zuckerman and Rodney Eckerman
(Billboard, April 27, 2002).

Wilkin's tenure with Becker dates
back to their days as executives at
PACE in Houston in the 1980s.
Founded by Becker’s father, Allen,
PACE was acquired in 1998 by SFX,
which in turn was purchased by Clear
Channel two years later.

TROUBLED TOURING
The new CCE moves come in the
wake of a soft summer concert season,
(Continued on page 76)

BY EMMANUEL LEGRAND

A landmark case is sending shock
waves through the French music
business.

On July 28, a Paris labor tribunal
ordered Universal Music France to
hand back to veteran rocker Johnny
Hallyday the masters from his 42
years with the company.

The 61-year-old artist signed a new
contract in December 2002 with Uni-
versal. According to the terms of the
contract, Hallyday was due to record
six albums for the company.

Hallyday took Universal to labor
court, declaring that he “resigned”
from the company Jan. 5.

Under French labor law, artists can
“resign” before the end of their term
in case of a conflict with their
emnployer. Hallyday maintained that
his royalty rates were not sufficient,
especially on back catalog. Universal
says it accepted his resignation.

In its ruling, the Conseil des
Prud’hommes in Paris confirmed the
artist’s resignation, effective on Dec.

Hallyday Ruling
Stuns French Biz

31, 2005. Hallyday will record one
more album for Universal to be
released before that date.

However, the court—which prima-
rily comprises representatives from the
business community and citizens—
decided to defer until next year a rul-
ing on whether to grant Hallyday 50
million euros ($60.3 million) in dam-
ages against Universal Music France.

In addition, the court asked for an
analysis of all contracts signed
between the artist and the record
company, especially those in which
the company lent money to Hallyday.
Between 1978 and 1997, Universal is
said to have lent Hallyday 107 million
francs ($19.9 million).

But the most surprising and con-
tentious ruling the tribunal delivered
was the decision that Universal must
hand over the masters to more than
1,000 tracks Hallyday recorded during
his tenure with the company. It’s a
decision that some lawyers say was
beyond the purview of the labor court.

Paris-based intellectual property
lawyer Gerald Bigle says the ruling “is

HALLYDAY:
MASTERS TO 1,0:00-PLUS TRACKS

QURT AWARDED HIM

very important for the industry” in
that it challenges the traditional rela-
tionship between artists and their
labels. He adds that Universal still has
the ability to appeal, an option that
Universal says it plans to exercise.
However, he finds it confusing that
the labor tribunal would mix labor
laws with intellection property rights.
“The Conseil des Prud’hommes has
no jurisdiction over IP issues,” he says.
“I doubt that a civil court would have
(Continued on page 63)

Artists Sound
Digital Alarm

Groups See Threat In New Radio Technology

BY SCOTT BANERJEE

Recording artists’ groups are call-
ing on the Federal Communications
Commission for protection as digital
audio broadcasting (DAB) emerges in
the radio marketplace.

The American Federation of Tele-
vision and Radio Artists, the Ameri-
can Federation of Musicians, the
Future of Music Coalition, the
National Academy of Recording Arts
and Sciences and the Recording
Artists’ Coalition collectively filed
reply comments Aug. 2 with the
FCC regarding radio’s transition
from analog to digital.

While the groups acknowledged
the potential for “increased access
to the airwaves, greater musical
diversity and more localism,” they
voiced concern over digital radio’s
ability to allow listeners to “rewind,
buffer and record radio broadcasts
and songs.”

These digital options, they say, will

undermine existing revenue from CD
sales as well as emerging Internet-
based digital-music services.

As a result, the groups asked the
FCC to create a “technological and
regulatory framework that will ensure
that recording artists, songwriters
and copyright owners are fairly com-
pensated in the future.”

RAC national director Rebecca
Greenberg said in a statement, “The
Recording Artists’ Coalition looks for-
ward to a digital future that will allow
for greater access to the radio for
musicians and more choices for music
fans. But policymakers and the FCC
must recognize that we're at a crucial
crossroads and that recording artists’
livelihoods are at stake. The transition
to DAB has to include measures that
will ensure that recording artists are
compensated for their work.”

The organizations asked the FCC
to conduct a full “Notice of Proposed
Rulemaking” before allowing full roll-
out of DAB.

BY EMMANUEL LEGRAND

The music induestry and Internet service
providers in France have signed a groundbreak-
ing agreement that aims to regulate the online
dizstribution of music in the country.

French music industry organizations and
representatives of the online sector signed a

charter July 28, Its purpose is to “fight against
the illegal exchanges of recordings and pro-
tected works” and to “promote the development
of legitimate online services.”

The charter was strongly supported by
French minister of economy, finance and
industey Nicolas Sarkozy: culture and commu-
nication minister Renaud Donnedieu de Vabres:

In France, Guidelines For Web Music

and industry minister Patrick Devedjian.
Central to the government’s initiative is pro-
moling the development of broadband Internet
services that respect intellectual property rights.
Donnedien de Vabres calls the charter “a starting
point, that of a new partnership between
aulhors, producers, online distributors and

(Continued on page 77)
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Arista’s Carohyn Dawn Johnson dominates the nominations for the 2004 Cana-
dian Country Music Awards. The awards show will air live Sept. 13 from
Edmonton, Alberta’s Rexall Place on CBC Television in Canada and on
CMT in the United States.

Johnson earned six nods, including top female artist. Her “Simple Life”
is up for top song, top video and top single, while “Dress Rehearsal” is up
for top album. Johnson is also a contender in the Fans’ Choice category.

Open Roads Records acts Doc Walker and Jason McCoy each received
five nominations, including Fans’ Choice. Terri Clark (Mercury), Aaron
Pritchett (Royalty) and Beverley Mahood (Spin) have four nods each.

During the show, the CCMA will induct bluegrass band the Good
Brothers and Vancouver DJ “Weird” Harold Kendall into its Hall of Fame.

The 1,470 members of the CCMA can vote for winners online through-
out August. LARRY LeBLANC

As expected, Casablanca Records head Tommy Mottola has partnered with
Miramax Films to develop and produce a Broadway musical based on Pink
Floyd’s seminal rock opera “The Wall” (Billboard, July 17),

Roger Waters, who co-founded Pink Floyd in 1965 and conceived the
1979 concept double-album “The Wall,” will write the show’s book and
arrange and orchestrate music for the stage production.

Waters sold rights on the project to Miramax and Mottola, former
Sony Music head and founder of management and production shingle
the Mottola Co. Mottola initiated the “Wall” deal, bringing Miramax co-
chairman Harvey Weinstein into the fold.

Pink Floyd’s “The Wall” album (Columbia) is certified 23 times platinum
and sits in third place on the list of best-selling albums. It was adapted into
a 1982 MGM film starring Bob Geldof and directed by Alan Parker from a
script by Waters.

Waters says of the Broadway show: “Now I can write in some laughs,
notable by their absence in the movie.” THE HOLLYWOOD REPORTER

XM Satellite Radio has forged a multiyear strategic marketing alliance
with Starbucks Coffee. Under the terms of the agreement, XM this fall
will launch a Starbucks Hear Music channel, featuring music from the
coffee giant’s Hear Music label. The channel will be available to XM’s 2.1
million subscribers.

Starting next year, more than 4,000 U.S. Starbucks locations will play the
Starbucks Hear Music channel, undoubtedly exposing it to the widest audi-
ence satellite radio has had. BRAM TEITELMAN

Mobile media company Zingy has inked a distribution deal with 50 Cent. Zingy
will now be the exclusive worldwide distributor of ringtones, ringbacks and
voicemail greetings featuring the rapper.

Under the deal, 50 Cent wireless media content will be available on Nex-
tel, Sprint PCS and T-Mobile phones and at zingy.com.

Zingy COO Andy Volanakis says the company earns more than 70% of
its revenue from “urban-skewing” content. In May, Zingy inked a similar
deal with rapper Snoop Dogg. TROY CARPENTER

Big3 Records has signed a three-year distribution and licensing deal with
EMI Music Marketing, which will distribute releases from the St. Peters-
burg, Fla.-based label domestically. Big3 chairman/CEO Bill Edwards says
the arrangement also allows EMI to license Big3 product internationally
and enter into subdistribution arrangements with Big3 for distribution of
unaffiliated labels.

Initial releases under the pact include Lil Eddie’s “Nobody’s Fool,” the
first album from Mario Winans’ Yellow City/Big3 imprint, due Sept. 21. Also
expected are three new titles from Cheap Trick: DVD “From Tokyo to You,"
studio album “Special One” and live double-CD “Silver.” BRIAN GARRITY

ABKCO Records is preparing the Rolling Stones film “Rock and Roll Circus”
for DVD release. The December 1968 concert was filmed for a TV special
that was never broadcast. In 1996. ABKCO released a CD and videocassette
of the event, which also featured performances by the Who, Jethro Tull, Taj
Mabhal, Marianne Faithfull and supergroup Dirty Mac, comprising John
Lennon, Eric Clapton, Keith Richards and Mitch Mitchell.

Blink Digital, an independent facility in New York, is preparing the
DVD, which ABKCO aims to release in the fourth quarter. It will feature
a surround-sound mix and bonus content such as never-released per-
formances and contemporary commentary from participants.

CHRISTOPHER WALSH

For the latest breaking news, go to billboard.biz.

Germans Debate Rate

Labels, Pubs Clash Over Mechanical Royalties

BY EMMANUEL LEGRAND

MUNICH—The pressure is intensify-
ing in the ongoing conflict between
record labels and collecting societies
in Europe, with each party present-
ing opposing views on how to resolve
the dispute.

On July 28, an arbitration commit-
tee of the German Patents and Brands
office in Munich failed to reach a con-
clusion on the dispute between the Ger-
man branch of trade body the Interna-
tional Federation of the Phonographic
Industry and the country’s authors
rights society, GEMA, over the country’s
mechanical rate.

Labels and collecting societies, as
well as music publishers throughout
Europe, view the conflict as a test case.

The conflict dates back to January,
when IFPI Germany announced its
decision to slash the mechanical royal-
ty rate on sound recordings to 5.6%
from 9.009% of the PPD (published
price to dealers), effective Jan. 1.

GEMA rejected what it saw as a one-
sided attempt by the industry to cut
mechanical royalties.

If the arbitration committee accepts
IFPI Germany’s arguments, labels will
see it as a vindication of their claim that
current rates are too high.

BAD PRECEDENT

On the flip side, the collecting soci-
eties and the music publishing com-
munity fear that such a decision by
the arbitration committee will likely
signal the beginning of a move to dra-
matically lower mechanical rates
throughout Europe. They fear the
prospect of lower income.

“This would be a catastrophic
scenario,” one music publisher says.

If the committee finds for the status
quo, it will temporarily freeze the sit-
uation and will make it more difficult
for labels to institute lower rates, not
only in Germany, but elsewhere,

according to sources close to the col-
lecting societies.

Meanwhile, the difference between
the previously agreed-upon mechani-
cal rate of 9.009% and the new rate of
5.6% will be held in escrow by the
record companies until a final agree-
ment is reached.

According to German procedures,
the arbitration committee at the Ger-
man Patent and Brand Office has to
confirm the new rate.

During a seven-hour hearing July 28,

KREILE: GEMA CHAIRMAN REIECTS CUT

the arbitration committee listened to
arguments from both parties.

GEMA was represented by chair-
man Reinhold Kreile; his deputy,
Jirgen Becker; director Reinhard
Nicklas; and their attorney. The IFPI
Germany team included chairman
Gerd Gebhardt, managing director
Peter Zombik and legal counsel
Eckehardt Kuhn.

The lengthy hearing focused on the
issue of finding a “reasonable rate of
remuneration.” In particular, a source
present at the hearing says, IFPI Ger-
many was asked “to further substantiate
the reasons for its insistence on lower-
ing the previous rate.”

IFPI Germany representatives
argued that the royalty rates GEMA
sought are substantially higher than

what they feel is appropriate.

“The arbitration committee listened
to this point with interest,” an [PFI
spokesman says.

The arbitration committee will meet
again Dec. 9.

“We did not expect a ruling,” a label
source familiar with the situation
says. “All the aspects appear to have
been discussed, and the reports we
got sounded encouraging.”

MORE EVIDENCE SOUGHT

A source at one of the collecting soci-
eties also finds positive aspects in the
hearing. “They asked IFPI and GEMA
for more evidence to be brought,” the
source says. “It looks like GEMA’s case
is solid.”

The day before the hearing, GEMA
and German music publishers
received support from French music
publishers’ association CSDEM, which
sent a petition signed by the country’s
main publishers and several authors
and composers.

“If publishers and collecting
societies lose in Germany, then the
only question is, When is it going
to happen to us?” asks Bruno Lion,
president of peermusic France/
Semi and VP of CSDEM.

Lion says the bigger issue is the
labels’ attempt to cut the rates. “Who
can accept a 40% cut in revenue?”
Lion asks. “This will damage publish-
ers, authors and composers.”

IFPI Germany says it took the
unprecedented step because of the
dramatic situation of the German
market, the need for labels to cut
costs and the feeling that the current
rates were not appropriate. “Euro-
pean mechanical rates are the high-
est in the world,” a source at a major
company says.

The conflict takes place while Lon-
don-based IFFI, which represents the
main labels, and Paris-based BIEM,

(Continued on page 77)

media on American life.

York City.

locations throughout the city.

The magazine will host a special artist
showcase and an industry panel at the
inaugural Advertising Week in New

The event will take place Sept. 20-24 at

On Sept. 21, Billboard will host Who's
Next?, a live music showcase at the B.B.
King Blues Club & Grill. Co-produced
with the Micone Entertainment Group, the
live show will provide an opportunity for
up-and-coming artists to perform for an

vision & Radio.

Billboard Hosts Showcase

NEW YORK—Billboard is playing a special role in a -
new event celebrating the impact of advertising and

invitation-only audience of advertising and
media agency personnel.
\ A limited number of Who's Next? showcase
ot slotsfor signed recording artists remain available.
%> Tosecure aslot, send a CD and press kit to Ed
Micone, Advertising Week in New York City, 405 Lex-
ington Ave., 18th Floor, New York, N.Y. 10174.
Billboard will also host a panel discussion of popu-
lar music’s integral role in advertising campaigns. The
session, featuring top advertising and music industry
executives, will take place Sept. 23 at the Museum of Tele-

Admission to the panel is free for Billboard readers,
but seats are limited. Contact Joe Knaus at 646-654-
4634 to reserve your seat.
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Hardware Makers Fear Impact On Innovation

RIAA: Inducing Bad Policy

he RIAA again has lost its way.

By inducing a number of leading sen-

ators to sponsor anti-tech legislation,
the Recording Industry Assn. of America has
set off dynamite in the technology world.

Framed as an attempt to shut down peer-
to-peer networks, the RIAA's Induce Act (S.
2560) would create a new civil cause of
action for “inducing” a copyright violation.
If enacted, this bill would threaten such
legitimate technologies as TiVo and the
iPod. It would also place cross hairs on
retailers who sell such products, venture
capitalists who fund them and even journal-
ists who write about them.

Induce lawsuits brought by copyright
owners could be resolved only after lengthy
procedures to establish whether the defen-
dant “intended” to induce a copyright vio-
lation. Entrepreneurs large and small
would have to find funds not to build new,
innovative products, but to pay their legal
bills. And of course, since we are all “copy-
right owners,” the potential pool of plain-
tiffs is endless.

This bill would accelerate a troubling
trend of innovative companies facing mas-
sive lawsuits for introducing legitimate
products. Just a few years ago, Replay, a
manufacturer of personal video recorders,
was driven into bankruptcy by copyright lit-
igation brought by Motion Picture Assn. of
America members. Rio, which manufac-
tured some of the first MP3 players, was
also forced to battle crippling lawsuits. And
today, a small company called Clearplay is
getting sued for empowering families to
fast-forward through objectionable portions
of DVDs they view in their own homes.

The Induce Act would give content own-
ers a devastating new tool to bring a myriad
of lawsuits over any device, software, home
network, programming guide or database of
which the content industry does not
approve. By giving the content industry
veto power over innovation, we stifle com-

petition and prevent the introduction of
products and technologies we cannot even
begin to imagine.

The Induce Act was secretly drafted (or at
least “induced”) during the past year by the
RIAA with the staff of Senate Judiciary Com-
mittee chairman Orrin Hatch, R-Utah.
When he introduced the legislation in late
June, Hatch also thanked a computer soft-
ware group, the Business Software Alliance,
for its help in drafting the bill.

By Gary Shapiro

Then the firestorm hit, as dozens of tech-
nology firms, Internet portals, financial serv-
ices companies, Internet service providers,
venture capitalists, journalists, consumer
groups, think tanks and the telecommunica-
tions industry came together to describe the
grave damage the Induce Act would cause.
The strength and breadth of these objections
caught many senators by surprise, since they
had been assured that the legislation would
not be controversial.

At a July 22 hearing, even the BSA scram-
bled to distance itself from the Induce Act.
Aside from the MPAA and RIAA, the bill has
no public supporters—although trial
lawyers certainly stand to benefit from it, as
do countries like India that will provide a
home for innovators driven out of the
United States by litigation risks.

How could the RIAA have gotten it so
wrong? The organization claims it only
wants to go after bad P2P actors. However,

its bill is clearly intended to go beyond P2P
to stifle any technology the content com-
munity deems objectionable. The RIAA’s
overreach has alienated potential allies and
caused many to openly question the group’s
intent and motivation.

The irony is that even if the content
industry pursues this legislative approach—
a terrible free-speech precedent for anyone
vulnerable to being charged with “inducing”
illegal behavior in members of the public—
it will have zero impact on P2P sites located
in Palestine or the South Pacific. What it
will do is stifle American innovators who are
providing new business solutions to com-
pete with illegal file-sharing.

Fortunately, it takes more than good con-
nections to get legislation passed. It takes
strong ideas and real solutions. Rather than
fighting in Washington, D.C., our industries
should be spending our resources helping
each other in the marketplace.

The recent introduction of such ultra-
high-quality audio formats as Super Audio
CD and DVD-Audio provides the consumer
electronics and recorded music industries
with a unique opportunity. If we can get
consumers focused on the quality of their
listening experience, they are less likely to
opt for dubious free files from Vanuatu and
the like and more apt to buy authorized
content—along with new CD players, com-
ponents and speakers.

With this is mind, we urge the RIAA and
the entire music industry to abandon their
attempt to legislate by punishing
creators—technological and otherwise—for
conduct they may “induce” in others.
Instead, join us in promoting new technolo-
gies that provide business solutions to piracy.
Despite the best efforts of the lobbyists, tech-
nology always wins in the end. Let’s make it
work for both of us.

Gary Shapiro is president/CEO of the
Consumer Electronics Assn.
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What's In A‘Name’? Not Much

I read with interest Marc Schiffman’s
column on the new phenomenon of the
“naming” of radio stations (Billboard, July
17). However, 1 offer this timely word of
warning to all station managers ready to
make the proverbial bandwagon jump:
Look before you leap.

While many of the “named” stations
may enjoy immediate success, the honey-
moon can end rather abruptly. The exam-
ple I will use is 93.9 Bob-FM Ottawa.

Formerly top 40/hot AC KOOL-FM 93.9,
the station, owned by CHUM Ltd., flipped
its format in June 2003. Ratings at the

time were solid, with the station sitting in
fifth place overall in the Ottawa market,
according to spring 03 BBM ratings.

All that changed with the flip to Bob-FM.
The new format was advertised as “ '80s . . .
’90s . . . and whatever.” A move up to fourth
place in the fall ‘03 BBM ratings and an
overall ratings increase resulted from lis-
teners sampling what Bob had to offer.

But by the winter 03 ratings, Bob-FM
slipped back to fifth place and lost market
share. Spring 04 ratings proved the Bob
“phenomenon” was dead a year after it
started. Buried in the belly of the Ottawa

radio station pack at ninth place, Bob-FM
had proven itself an unqualified failure.

So, a word of caution to all station man-
agers: Giving your station a name and for-
saking today’s hits for yesterday’s favorites
does not cut it. Just as the move to the
oldies format by many a station in the
1980s produced a short-lived ratings spike
before leading to a descent into irrevele-
vance, so too will any newly “named” sta-
tion [falter if it] fails to replenish its
playlist with new material.

Allen Kirshner
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Madonna’s
summer shows
keep audiences
hot, but
perhaps also
bothered

IMusiC

48

Collin Raye
signs with
startup indie
label Infinity
Records
Nashville

Far
From
‘Gone’

Singer/Producer
Returns With His
Eighth Album

BY CHUCK TAYLOR

When Richard Ma-x f rst F-eard his current sin-
zle on the radio, it wasn t s much the song itself
that excited him. It's what the DJ said afterward.

“He says, ‘That was ‘When You're Gone” by
Richard Marx. Now, here’s N_ckelback with “Feel-
in’ Way Too Damn Cood.” ' ” Marx recalls.

“Do you get that? Nickelback followed
my song—not Bettz Midler’s ‘Wind Bea-
neath My Wings.'”

It’s true. Marx had bzen zondemned to mid-
dle-of-the-road purgaory for the better part
of a decade, despit2 his 1987 debut as a pop
rocker with such hits as “Don’t Mean Noth-
ing” and “Satisfied.”

But he was type:zast in the early 1990s by
sweeping ballads like “Holc On to the Nights” and
“Now and Forever.”

Now, with “When You're Gone” comfortakly
lodged in the top 23 a- adult top 40 radio and
breaking at modern AC, Marx is re-establishing
himself at that format.

He further fuels the five with his eighth studio
album, “My Own Best Enemy,” due Aug. 10 on
Manhattan/EMI in the [ nitzd States. Release in
Japan, Hong Kong ar:d the United Kingdom will
follow in September.

The 12-song disc feztures more guitars than
keyboards, with a musical melange of confessional
songs that has more haoks than a fishing boat

In addition to “When Ycu're Gone,” which fea-
tures a scorching guitar sobc from Keith Urbzn,
standouts include “Nothin’ Left to Say,” a gritty
rocker about a hair strung love affair; the opti-
mistic pop frolic “Love Goes On”; and the inspi-
rational ballad—and likely second single—
“Ready to Fly.”

“Ididn’t want my 'ast chapter to be the guy who
sits at the piano and sings [cve songs,” Marx says.
“This album covers the full range of my influ-
ences,” from country and soul to rock and pop.

“We're glad to hzve Rickard back on the for-
mat with new songs.” says James Baker, music

Conrtinued on page 13)

Richard Marx signed

a major-label deal

last year after releasing
an album in 2000
independently.

Cooper Weaves
Multimedia Thread

Former Virgin Records America
co-president Ray Cooper has opened
Zama, a management and consulting
company based in Venice, Calif.

Foliowing his departure from Vir-
gin in 2002, Cooper has worked with
environmental organization Future
Forests and will continue to serve as
a consultant.

Among the other companies with
which he is working are One Night
for India, for which he is coordinat-
ing an Aug. 21 concert in Los Angeles
that benefits Bill Clinton’s American
India Foundation and the Global
Fund. Confirmed artists include
Michelle Branch.

Cooper has also formed a company
called D(icon)struct that links
artists with Milan designers to
develop fashion lines. Among the
clients are Massive Attack.

He is also managing Ris, an oper-
atically trained female rock singer.

“Having worked in the industry
for nearly three

“more resources and leverage for my
clients [and] more security for my
company in an industry that is going
through further consolidation,” as
well as an “increas|ed] ability to com-
pete for acts.

BIG IN CHINA: In a multifaceted deal,
Hanson’s song “I Will Come to You”
will be used in radio and TV cam-
paigns to sell Volkswagens in China.
The song originally appeared on
the trio’s 1997 album “Middle of
Nowhere.” However, in conjunction
with the campzaign, Sony Music Asia
will release a special version of Han-
son’s current album, “Underneath,”
with a recent live recording of “I Will
Come to You” stripped on.
Additionally, Volkswagen will help
underwrite a Chinese tour by the
band this fall that is being coordi-
nated by Chinese ad agency
Dynamic Marketing Group and Los
Angeles-based H2F Entertainment,

decades, I wanted to
continue to learn and
evolve,” Cooper says.
“So the idea of repre-
senting talent and cre-
ative ideas across envi-
ronment, music,
fashion, new technology,
art, film and TV
seemed to have a
strong thread to it. All
of these areas tend to

By Melinda Newman

mnewman@billboard.com

co-exist together in
media and marketing and ultimately,
hopefully, to the consumer.”

Cooper can be reached at
raycoop2002@yahoo.com.

TURN ON YOUR RED LIGHT: PM Man-
agement, whose clients include Chris
Glover (Interscope), Cooper Temple
Clause (RCA) and Alex Seier (Lava),
has merged with Coran Capshaw’s
Red Light Management.

PM Management’s staff, which
includes founder Peter Malkin, Debra
Herman and David Golden, started
working out of Red Light’s New York
office Aug. 2. Red Light handles Dave
Matthews Band, among others.

Although Capshaw works out of
his Virginia office, the New York office
is also home to ATO Records, the
label run by Capshaw, Matthews and
Michael McDonald.

Malkin says the merger allows for

both of which worked on the ad
campaign. Hanson is managed by
10th Street Entertainment.

DUE NORTH: Sheryl Northrop, head of
the Baker/Northrop Media Group,
has launched Northstar Entertain-
ment, which will focus on artist man-
agement, consulting and production.
Clients of the Baker/Northrop public
relations firm include Lisa Loeb and
Johnny Winter.

First management client is Cleve-
land-based band Rosavelt. The group’s
CD, “The Story of Gasoline,” was pro-
duced by Don Dixon and will be
released Aug. 24 on Gaff Music.
Emergent/RED will distribute.

Through Northstar, Northrop and
former Rykodisc president George
Howard are developing music and
non-music TV projects.

(Continued on page 13)
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Beaux Arts Trio: 50 Years Of Beautiful Music

Chamber music groups come and
go, and those assembled for summer
festivals often last no longer than one
season. Could any young ensemble
formed this summer imagine com-
memorating its golden jubilee?

That’s the story of the Beaux Arts
Trio: a group founded by pianist
Menahem Pressler, violinist Daniel
Guilet and cellist Bernard Green-
house to play a few concerts at the
1955 Tanglewood Festival and to
make one record together. But plans
change, and the trio is celebrating its
50th anniversary this year.

Although the trio’s personnel has
varied over the years, the constant
is the 80-year-old Pressler. His cur-

rent colleagues are 47-year-old
Brazilian cellist Antonio Meneses
and 29-year-old British violinist
Daniel Hope.

“I've heard people say that our trio
has an institutional memory, which [
guess is mine,” Pressler says with a
laugh. The ensemble has made more
than 60 recordings for Universal
Classics’ Philips label, which is cele-
brating the group’s anniversary with
a tribute albumn that will be released
Sept. 14.

Pressler still maintains a perform-
ance and teaching schedule that
would daunt someone half his age.
He speaks eagerly of an upcoming
Beaux Arts series at Amsterdam’s

BEAUX ARTS TRIO: THE ENSEMELE HAS WORKED ON MORE THAN 60 RECORDINGS

Concertgebouw and a three-year
Beethoven cycle for the trio begin-
ning in October at New York’s Metro-
politan Museum.

The current trio is releasing an
album Sept. 14

into concerts—knowing that the
gods have been kind to me.”

CEDILLE’S KIND OF TOWN: Chicago
has great music—just ask James

on Warner Clas-
sics. This record-
ing of Mendels-
sohn’s Piano
Trio No. 1 and
Dvorak’s Piano
Trio No. 4,
“Dumky,” repeats
the repertoire of
the trio’s first
recording, which
won the Grand

Classical
Scoge,.

By Anastasia Tsioulcas

atsiouicas@billboard.com

Prix du Disque.

“Antonio is a consummate musi-
cian, and he won first prize at the
Tchaikovsky Competition in Moscow
when he was just 26,” Pressler says.
“Daniel is so interested in the ideas
and composers of today. They are
both very fine musicians in their
own right.”

Hope, widely known for his sense
of adventure, is releasing his own
Warner Classics album Sept. 14.
“East Meets West” is an intriguing
collection that pairs music by
Ravel, De Falla, Schnittke, Bartok
and Ravi Shankar.

“I now have a group that is just as
good as the Beaux Arts at its best,”
the pianist says proudly. “It’s just a
joy—walking into a rehearsal and

Ginsburg, founder and president of
Cedille Records, a nonprofit label
that specializes in showcasing Windy
City artists.

Next month, Cedille celebrates its
15th anniversary, and the label’s pro-
file is booming. Rachel Barton Pine’s
recording of the Brahms and
Joachim violin concertos with the
Chicago Symphony Orchestra earned
Cedille its first Grammy Award nomi-
nation in 2004. Critics across the
country are raving about the new
music ensemble Eighth Blackbird,
which recently released its second
Cedille recording, “Beginnings.”

This fall’s releases are a trade-
mark Cedille blend. First up in Sep-
tember is “Solo Baroque,” a Barton

Pine album that pairs Bach with
music of his contemporaries
Biber, Johann Paul von Westhoff
and Johann Georg Pisendel.
November brings two recordings
featuring Alex Klein, the recently
retired principal CSO oboist. One
is a disc of wind concertos by
Domenico Cimarosa, Berhard
Molique and Ignaz Moscheles with
Mathieu Dufour, the CSO’s princi-
pal flutist. The other is a disc of
20th-century oboe concertos by
Martinu, Marco A. Yano and Pawel
Sydor; the Yano and Sydor pieces
were written for Klein.

“Yano was a Brazilian composer
who passed away of leukemia last
year at age 28,” Ginsburg recalls.
“He wrote this concerto as he was
dying; Alex actually finished the
orchestration. It’s a remarkable
piece; the end of the first move-
ment has a very moving ending, in
which the oboe holds a long, sus-
tained note like the flat line on an
EKG machine.”

To celebrate the label’s mile-
stone, Cedille is permanently
reducing the price of its first 15
releases. Chicago public radio sta-
tion WFMT-FM will share the
hometown pride Nov. 22 with all-
day Cedille programming that will
feature not only Cedille recordings
but also in-studio performances by
artists on the label’s roster and on-
air commentary from Ginsburg.

Gospel Music Channel Preps For Launch

Plans are progressing for the
cable startup Gospel Music Chan-
nel. Set to bow Oct. 30, the chan-
nel has been rapidly adding staff,
developing programming and
striking deals.

Among those deals is a promo-

today,” he says. “Obviously, they
are key partners in this.”

Plans call for the channel to fea-

ture a variety of programming
including video shows, concert
specials, a biography series and
music news.

tional partner-
ship with Provi-
dent Label
Group. The
agreement
involves Provi-
dent providing
world premieres
of videos and
concerts, access
to its video cata-
log, artists for

NThe P
Spu;lt

By Deborah Evans Price
dprice@billboard.com

promotions and
programming and reciprocal links

to Gospel Music Channel’s Web site.

According to the channel’s
president/CEO Charles Humbard,
network executives hope to
engage in similar partnerships
with other labels.

“We have been in conversations
about a partnership with all the
labels that provide gospel music

“You'll see artists hosting as
well as our channel hosts on the
air, in prime time especially,”
Humbard says. “We are commit-
ted, obviously, to support the
artists and the growth of the
industry, and we are finding ways
to create programming that pro-
vides the service to viewers as
well as helps promote artists and

their recordings.”

The channel has a carriage deal
with Cox Communications, and
Humbard hopes to have “a good
distribution of 800,000 to
1,200,000 [households] at launch
and grow fairly rapidly from that
point on. We are getting a very
favorable response from cable
operators that this is an entertain-
ment channel for this category [of
music] that is going to serve a
very underserved audience.”

The Gospel Music Channel cur-
rently has a staff of 11, and Hum-
bard says plans call for staffing up
to 21 people by September.

The channel recently named
Jerry Williams director of pro-
gramming, scheduling and acqui-
sitions. Prior to joining Gospel
Music Channel, Williams was PD
at Christian radio station WVFJ
(J93.3) Atlanta.

Kevin MaGann was just named
director of on-air promotions. He
previously was creative director
for the Disney Channel and ABC
Family-Action/Adventure Block.

“The main focus has been dis-

-
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tribution, distribution, distribu-
tion,” Humbard says, “because it
doesn’t matter how great the con-
cept is if we don’t get distribution.
That's something that [vice chair-
man] Brad Siegel and [ know and
believe in, so our focus in the last
several months has been really
getting out with the cable opera-
tors and making these partner-
ships and deals that will get

gospel music exposed to the level
it needs to be.”

NEW BREED’S NEW DVD: As much
of the gospel music community
flocks to Kansas City for the annu-
al Gospel Music Workshop of
America gathering, one of the big
events is sure to be Israel & New
Breed’s live DVD taping Aug. 8 at
the Sheffield FamilyLife Center.

Israel Houghton and his ensem-
ble will perform music from their
current Integrity Gospel album,
“Live From Another Level,” which
debuted at No. 1 on the Billboard
Top Gospel Albums chart.

Martha Munizzi is slated to be a
special guest on the project, which
streets Oct. 26.

SIGNINGS: Point of Grace Enter-
tainment has signed a distribution
agreement with Comin Atcha
Music, a Boston-based company
that is home to gospel artist
Parkes Stewart. PGE is distrib-
uted in the general market
through its relationship with
BDG/Sony RED.
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Rock’n'roll Movies The Focus Of Film Festival

When filmmaker Allison Anders
put together the second annual Don’t
Knock the Rock Music & Film Festi-
val, she wanted to keep one goal
intact: “I want to make sure this is a
festival for fans first,” Anders tells Bill-
board. “This isn’t the kind of festival
where people are supposed to be pre-
occupied with finding their next
movie deal.”

In other words, the 2004 festival—
to be held Aug. 12-15 at various Los
Angeles venues—is designed purely
for the appreciation of music and
movies with a rock’n’roll spirit.

This year’s event features the West

ANDERS: DESIGNED FEST 'FORTHE FANS

Coast premieres of documentaries
“Gram Parsons: Fallen Angel” and
“The Brian Epstein Story.” Other
movies to be screened include
“Edgeplay: A Film About the Run-
aways” and “Unknown Passage: The
Dead Moon Story.”

There will also be familiar movies
that span several decades, including
“Jailhouse Rock,” “Yellow Subma-
rine,” “The TA.M.L Show,” “Elvis:
That’s the Way It Is,” “Coal Miner’s
Daughter” and “School of Rock.”

The festival’s underground and cult
offerings include the 1957 teenage
flick “Rock Baby: Rock It!,” the 1970
camp classic “Beyond the Valley of the
Dolls” and the 2001 documentary
“Rage: 20 Years of Punk Rock West
Coast Style.”

In addition, PJ Harvey, John Doe, J
Mascis, Built to Spill, Dead Moon and
Jon Brion are among the acts that
will perform at the festival.

A passionate music fan, Anders is
no stranger to bringing that ardor to
her filmmaking. Two of the feature
films she wrote and directed focus on
people in the music industry. The
1999 comedy/drama “Sugar Town” is
about Los Angeles singers and musi-
cians and their various struggles, and

the 1996 drama “Grace of My Heart”
tells the story of a fictional female pop
singer/songwriter that drew compar-
isons to the life of Carole King.

The filmmaker, who founded the

Former Runaways members
Cherie Curie and Jackie Fox are
expected to attend the Aug. 15
screening of “Edgeplay.”

Anders says she is fascinated with

festival, person-
ally selects the
films to be
screened. Her
daughter, Tiffany
Anders, books
the event’s musi-
cal acts. The
event’s team also
includes festival
director Gianna
Chachere and

chay@billboard.com

Movies & (@
Mus.lc.
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By Carla Hay

&

festival producer
Maya Smukler.

Anders says she organized the
event with certain guidelines in
mind: “Don’t go with the obvious
films. Know your audience. The
movies about classic rock stand up
as well to the movies about more
obscure artists.”

She adds that the films that will
probably stir the most buzz are the
documentaries about country/rock
pioneer Parsons, famed Beatles man-
ager Epstein and all-female rock band
the Runaways.

movies about music because “most
rock films just do it for me.” One film
holds a special place in her heart:
“When I saw ‘A Hard Day’s Night,’ it
changed my life. It still thrills me to
watch that movie.”

In addition to organizing the festi-
val, Anders is busy as an instructor at
the University of California at Santa
Barbara. But filmmaking is still a pri-
ority for her. She says her next proj-
ect, whose details she wants to keep
under wraps for now, will take a look
at the roots of rock'n’roll.

‘PIMP’ HAS ARRIVED: It’s not often a
soundtrack is put out five years after
the film’s theatrical release, but that’s
the case with the 1999 documentary
“American Pimp.” Shout Factory will
issue the soundtrack Sept. 21 as part
of a CD/DVD set.

Directed by twin brothers Allen and
Albert Hughes, “American Pimp” is an
unflinching look at prostitution. The
soundtrack features mainly old-school
R&B tracks frorn such acts as Marvin
Gaye (“Don’t Mess With Mr. T,” “After
the Dance”), Curtis Mayfield (“Kung
Fu”), Rick James (“Bustin’ Out”) and
the Ohio Players (“Skin Tight”). The
DVD will includle a previously unre-
leased interview with Snoop Dogg.

IN BRIEF: Newlyweds Jennifer Lopez
and Marc Anthony have teamed for a
new, as-yet-untitled movie based on
the life of Puerto Rican singer Héctor
Lavor. Anthony will star as Lavor, and
Lopez will produce the film, which is
in development. Lopez is also set to
star in the Columbia Pictures thriller
“Tick Tock,” which is also in develop-
ment . . . Usher will star in and execu-
tive-produce a movie for MTV
Films/Paramount Pictures. The
nature of the film is to be determined.

Marx

Continued from page 11

director of adult top 40 KIOI (Star
101.3) San Francisco. “The first single
completely stands out on the air.”

Baker adds that songs like “Ready
to Fly” have the potential to introduce
Marx to a new generation of listeners.
“It's mass appeal and at the same time,
signature Richard Marx.”

Bruce Lundvall, president/CEO of
EMI Jazz & Classics, signed Marx to
the newly reactivated Manhattan
Records last year when the artist was
left in no-man’s land by every label
he approached.

“I got rejected by everybody; no one
would touch me,” Marx says. “Bruce
goes by what he thinks is good and of
musical value. He cares about serving
the vision of his artists, which is so
hard to find.”

In fact, Lundvall originally signed
Marx to Manhattan/EMI in the '80s,
and they remained in touch after Marx
moved to Capitol in 1991.

“It has been a joy,” Lundvall says of
the reunion. “Richard is working his
ass off, singing and writing and looking
better than he ever has.

“He is also seeing radio stations,
retailers, meeting with everybody.
So many artists could learn a lot
from him.”

Marx brings to the table years of
experience working as a producer and
songwriter for a stupefying range of

acts, from 'N Sync and Barbra
Streisand to Josh Groban, Vince Gill,
Chris Botti and Hugh Jackman.

He also co-wrote “Dance With My
Father” with Luther Vandross. The
pair won the Grammy Award for song
of the year in February for the senti-
mental testimonial.

“I've had so much fun the past six
or seven years,” Marx says—though
the Grammy win was bittersweet at
best, following Vandross’ devastating
stroke in April 2003.

“As a songwriter, that’s the pinna-
cle, but I couldn’t really celebrate. I
went back to the hotel, picked up a
pizza and went to bed. If Luther had
been there, it would have been one hell
of a party. Instead I just felt sad, kind of
ripped off emotionally.”

LESSONS LEARNED

Marx has also endured his share of
lessons in a business that doesn’t
always deal a fair hand. After his last
project for Capitol failed to strike gold,
he decided to release an album in
2000 independently, with good friend
and music veteran Bobby Colomby.

“Our mantra was, we can’t screw
this up more than any other record
company—but then we did,” Marx
says with a laugh.

Problems with distribution left
the record with almost no presence
at retail.

“It was a hard lesson learned,” Marx
adds. “I thought my Superman cape
looked really good on me, when the
truth is, it was just a towel with a
bobby pin. It was a disaster, with not

even a blip on the radio.”

But while Marx admits there are
benefits to the major-label machine,
he has never been hesitant to share

MARX: BACK ONTOP a0 RADIO

choice comments about the way the
record business has evolved.
“After doing this for 17 years, one

thing that is so crystal clear to me is
how little control I have about what
happens. As much as one might think,
‘I'm tight with the head of promotion,
the publicity department is crazy about
me,’ it’s bullshit.

“Even if you get lucky and the record
company functions well, so much that
happens is anything but scientific,” he
says. “The album has to be successful to
you before it comes out—and then you
just have to step back.”

Watching artists he has worked
with fail to ignite is also frustrating:
“The demise of artist development is
the hardest thing for me to swallow.
If you don't nail it in the first week-
end, you're toast.”

An exception, he says, is at Sony,
where his belief in Sony Music U.S.
president Don Ienner has led to a pact
to develop talent for the company (The
Beat, Billboard, July 31).

Still, Marx is pleased to be an active
player again, as he eagerly promotes

the new albura. So far, segments are
booked with Larry King, “Access
Hollywood,” CNN, E!, “The Ellen
DeGeneres Show,” CMT, “Live With
Regis and Kelly” and “The View.”

He has also put together a new
band (anchored by Vertical Horizon’s
Matt Scannell on guitar) and is tour-
ing this summer, with hopes of
launching a more substantial outing
later in the year.

“In the past, there has always been
so much pressure about carrying a
show and promoting a record,” Marx
says. “I'm now so keenly aware that I
have everything to prove and nothing
to lose.

“Even if the record is really suc-
cessful, it’s not going to change my
future as a producer; if it means
recording another record, great. But
I'm just having fun playing and giv-
ing Botox injections to the older
songs. There’s no downer, it’s just
really a blast.”

The Beat

Continued from page 11

STUFF: Dave Matthews Band will per-
form a free concert Sept. 12 in San
Francisco’s Golden Gate Park. Dona-
tions raised at the show will benefit
Bay Area parks, music education and
AIDS research.

Nancy Sinatra surrounds herself

with younger men on her self-titled
album, out Sept. 28 on Sanctuary.
Among the artists appearing on the
set are Morrissey, Pulp’s Jarvis
Cocker, Jon Spencer and Pete Yorn.

WORLD SERIES: Rich Creamy Paint, a
power-pop band from Nashville, won
the Independent Music World Series’
Southeast showcase, held July 22 at
3rd & Lindsley in Nashville.

One of six finalists chosen by a Bill-
board judging panel to take part in

the showcase and competition, Rich
Creamy Paint won more than $35,000
in prizes, including recording and DJ
equipment, instruments and CD
manufacturing services.

The IMWS is a national unsigned-
artist competition presented by Disc
Makers in association with the “Bill-
board Musician’s Guide to Touring
& Promotion” and other sponsors.
The Northeast showcase will take
place Oct. 21 at the Lion’s Den in
New York.
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BY MARGO WHITMIRE
and ERICA DOBIN

Girl power is hitting the road with the
Chicks With Attitude tour. Headed by rocker
Liz Phair, the outing kicked off Aug. 4 at
Chicago’s House of Blues.

Sponsored by Maybelline, the 19-date
small-venue tour is centered on the cosmet-
ics company’s brand relaunch as Maybelline
New York.

The lineup also features Swedish rockers
the Cardigans, teenage pop/rocker Katy Rose
and singer/songwriter Charlotte Martin.

“The tour really embodies energy, attitude
and self-expression for every woman, and
that’s what Maybelline New York is all about,”
Maybelline U.S. VP of marketing Anne Talley
says. “So we felt [our sponsorship] was a per-
fect synergy.”

The tour is presented by House of Blues.
HOB senior VP of entertainment Kevin Mor-
row says Maybelline is promoting the outing
through avenues that are not traditionally
covered by tour promoters.

“It’s usually always print and radio, and
[Maybelline] is also getting the word out in
places like glamour magazines and makeup
counters,” he says.

MORE THAN COSMETIC

Maybelline is placing its Chicks With Atti-
tude makeup line in end caps in select drug-
stores. Brochures included with the display
offer a chance to enter a Maybelline-
sponsored national sweepstakes. The grand-
prize winner will attend the New York tour
stop at Webster Hall, which includes a meet-

and-greet with the artists.

“I've never worked with a big company
like this,” Martin says. The artist also
works with Maybelline as a spokeswoman
for the company’s partnership with the
Starlight Foundation. “Maybelline seems
to be very supportive

‘Chicks’ Tour True To Maybelline

goers can compete for a year’s supply of
makeup by recording a video demonstrating
why they are “a chick with attitude.” Record-
ing booths will be set up in the same 12 mar-
kets, and the winner will be featured on May-
belline’s Web site.

The tour—whose con-

of cool new music.”

Rose is grateful for
the big-name support. |
“Obviously some people
tour without [a market-
ing vehicle], but that
means less ads and less
money,” she says.

Martin—who will
release her RCA effort
“On Your Shore” in
August, agrees.

“With the music
industry the way it is
right now, it’s really
cool for a big company
to want to help support
music, and [Maybelline]
has the muscle to do it.
It helps me, it helps
my label and it helps
[Maybelline}].”

0 o

MAKEOVERS WITH ATTITUDE

The Maybelline New York logo will
appear on signage and at makeup stations
set up in 12 of the 18 tour markets, where
concert-goers can get a Chicks With Atti-
tude makeover.

The company is also promoting its
relaunch with a contest in which concert-

PHAIR: WILL HEADLINE 19-DATE OUTING

cept was developed by
Joseph Bongiovi, presi-
dent of the Monarch
Entertainment Group—
was routed and booked
by Lilith Fair veteran
Marty Diamond of the
Little Big Man agency.
Diamond worked with
Morrow and Maybelline
to select the lineup.

“I picked Liz as some-
one I wanted as the
spokesperson, because
she’s perfect for May-
belline,” Morrow says.
“She didn’t say yes right
out of the box; she
wanted to know what it
was about—{which is]
empowering women.
She’s one of the most
conscious artists about women’s issues.”

Given the overall slump in summer tour
sales, Morrow says the jury is still out on this
trek. “Ticket tracking is pretty normal—I
think the first three dates are going well—so
we’ll see by the time it all plays out.

“All you can do is just go out and promote
as hard as you can and hope it works,” Mor-
row says. “It’s the most [inaccurate] science

3

you can imagine, really. You think you know
by how many records they’ve sold or how
many spins they're getting in the markets
and you make a judgment, but you can be
totally incorrect.”

To help spread the word, makeup artist
Chuck Hezekah will appear in TV spots in
select markets of the tour performing
makeovers on audience members.

Hezekah made his first appearance in con-
junction with the tour’s kickoff date on the
WB affiliate in Chicago.

WIDE DEMOGRAPHIC

Talley and Morrow agree that the lineup
will draw a varied demographic of women.

“You're probably going to have a wide
swing—I'd say anywhere from 19 years old to
30 years old,” Morrow says.

Talley predicts a broader reach. “|The audi-
ence will be] even younger than 18 and older
than 35. We think these women have a strong
appeal, and the concept of empowerment and
confidence applies to all ages.”

Morrow says that although there aren’t any
plans to expand the current tour, it will
return next year.

Talley adds, “We definitely think this pro-
gram has legs for the future. This is a platform
we believe in and that we think is timeless.”

Tickets for the tour, which wraps Sept. 3 at
the 9:30 Club in Washington, D.C., range
from $20 to $30.

“I see this as a really great opportunity for
women to get together and hear each other’s
music,” Martin says. “Music is such a man’s
world right now, and it’s great to try and

change that.” _‘

IAAM Meet: Gadget Use Sets Up Rights Conflict

BY MELINDA NEWMAN

RENO, Nev.—Developing technologies
may soon raise a number of new legal
issues for venues, as patrons’ and
artists’ rights potentially collide.

That was the warning delivered
by Denis Clive Braham during the
“Modern-Day Challenges to
Facility Operation” session at the
International Assn. of Assembly
Managers’ annual conference, held
here July 24-26.

Braham is chairman of the sports
business and public venues practice
for Houston-based law firm Win-
stead Sechrest & Minick.

One of the primary instruments
of concern are camera cell phones.
“They are in their very early stages
of technology,” Braham said. “Peo-
ple may not be able to physically
take a great picture, but what about
a few years from now?”

He said it is not at all uncommon
for a concertgoer to bring a camera
phone into a show, and within sec-
onds of the concert’s start, snap
photos and send them to friends via
the Internet.

Such action can violate an artist’s

legal right to control his or her
own image.

“An artist’s likeness belongs to
them; artists have those rights as a
matter of law,” Braham said, advising
facility managers to examine closely
the contracts among the venue, pro-
moter and artist to see which rights
the documents cover.

Since image rights belong to the
artist, the venue has the right to eject
patrons who illegally snap photos.
However, the facility manager’s rights
are defined somewhat by the venue’s
classification under the Public
I"'orum Doctrine, which measures a
customer’s First Amendment rights
against the facility's rights.

For example, a public forum
like a government building or
public park has fewer rights in
limiting a patron’s activities than
a privatized arena.

“Usually, if someone buys a ticket,
that means you’re a nonpublic
forum,” Braham said, “but if it is a
venue operated by a municipality,
you're in a different environment,
even if vou're selling tickets, than a
privatized facility.”

Generally, “a ticket is a revocable

license to a certain extent,” Braham
said. “You can’t arbitrarily toss some-
one out, you can’t discriminate, but
you can set guidelines that every
patron is party to. Even though the

N

BRAHAM: CAMERA PHONES ARE AN ISSUE

individual has civil liberties, it
doesn’t mean there aren’t certain
rules” they have to follow.

Braham stressed that even
though there isn’t any legal prece-
dent to bar camera phones from
venues, he believes private venues

can do so based on current rules
that allow them to prohibit tape
recorders, cameras and other
devices that could infringe upon an
artist’s rights.

“I think you can remove that per-
son [using a camera phone] and you
don’t have to refund their ticket,
Braham said, but added that there
are several ways venues can protect
themselves against potential suits
filed by disgruntled patrons.

Braham suggested that venues
update the information on the back
of tickets to include the prohibition
of camera phones. He also sug-
gested that the information be
posted on the facility’'s Web site and
the ticket provider's Web site, and
that the venue install signage that
lists the rules.

“Let your patrons know what the
rules are before they buy the ticket,”
Braham said.

Should the artist and/or promoter
threaten legal action because con-
cert photos taken with a camera
phone show up on the Internet, Bra-
ham said, they “would be hard
pressed to hold the facility operator
liable™ if the venue has followed the

above suggestions.

Although he focused primarily on
camera phones, Braham said that
such rules “apply to any kind of
technology that captures the image,
likeness or voice that is considered
the property of the artist.”

However, changes could be in the
wind. “Ultimately, the Supreme
Court takes notice of changes in
society. There is the possibility that
in 10 or 15 years courts [will] think
music is not privately owned.”

Braham also addressed more tra-
ditional security concerns, such as
metal detectors.

He said that by buying a ticket
to an event, the patron is agree-
ing to be subject to a reasonable
search.

However, when it comes to venue
security, all buildings need to exam-
ine their use of off-duty police.

‘It may change your liability,” he
said. “I'm not here to promote third-
party security vendors, but think
about how you allocate risk to a
third-party vendor who isn’t subject
to the same laws and regulations
that a policeman—even one who is
off duty—may be.
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VENUE/

GROSS/

July 17

ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
JAMBOREE IN THE HILLS: REBA MCENTIRE, Jamboree In The Hills Festival  $2,604,331 86,496 Clear Channel
ZZ TOP, PATTY LOVELESS, MONTGOMERY Area, Morristown, Ohio $110/$100/$75/$33.75 140,000 four days Entertainment
GENTRY, RANDY TRAVIS & OTHERS July 15-18
= -
DAVE MATTHEWS BAND, N.E.R.D. Tweeter Center at the $2.033,141 48,930 Clear Channel
Waterfront, Camden, N.J. $53.50/$36 two sellouts Entertainment
July 20-21
DAVE MATTHEWS?AND, N.E.R.D. ctnow.com Meadow;Music R51,942,456 ) 49,213 Clear Channel
Centre, Hartford, Conn. $53/$35.50 two sellouts Entertainment
July 16-17
JOAN SEBASTIAN & Staples Center. $1,175.655 15,127 Goldenvoice/AEG Live, Nederiander
MARCO ANTONIO SOLIS Los Angeles $135/855 sellout Organization, Villalobos Enterprises,
June 26 Suave Entertainment
ERIC CLAPTON, ROBERT RANDOLPH Qwest Center, $1,050,668 14,012 AEG Live-St. Louis 7‘
& THE FAMILY BAND Omaha, Neb. $85/865/$47.50 14,368
July 22
OZZFEST: BLACK SABBATH, JUDAS PRIEST, Nissan Pavilion at Stone $908,363 18,831 Clear Channel
SLAYER, DIMMU BORGIR, SUPERJOINT Ridge, Bristow, Va. $132.50/$10.50 23,389 Entertainment
RITUAL, BLACK LABEL SOCIETY & OTHERS  July 18
DAVE MATTHEWS BAND, N.E.R.D. Verizon Wireless Amphitheater, $814,519 20,020 Clear Channel
Virginia Beach, Va. $53/$35.50 sellout Entertainment
July 23
OZZFEST: BLACK SABBATH, JUDAS PRIEST, Tommy Hilfiger at Jones $786,754 12.345 Clear Channel
SLAYER, DIMMU BORGIR, SUPERJOINT Beach Theater, Wantagh, N.Y.  $87/$10 13,899 Entertainment
RITUAL, BLACK LABEL SOCIETY & OTHERS  July 14
DAVE MATTHEWS BAND, GALACTIC Darien Lake Performing Arts  $785,372 21,800 Clear Channel
Center, Darien Center, N.Y. $49/$31.50 sellout Entertainment
July 13
KENNY CHESNEY, RASCAL FLATTS, HiFi Buys Amphitheatre, $776.310 19.666 House of Blues Concerts,
UNCLE KRACKER Atlanta $63.50/$31.50 sellout The Messina Group/AEG
July 23 Live
| DIANA KRALL, OLLABELLE Greek Theatre, $739.386 932 Nederlander
Los Angeles $129.50/834.50 10,826 two shows Organization
July 16-17
GIPSY KINGS Greek Theatre, $710.743 9,432 Nederlander
Los Angeles $115.50/831 10,718 two shows Organization
July 9-10
ERIC CLAPTON, ROBERT RAKDOLPH Nationwide Arena, $689,255 9,;2 Clear Channel
& THE FAMILY BAND Columbus, Ohio $95/355 16,169 Entertainment
July 12
PRINCE Hartford Civic Center, $674,076 12,698 Concerts West/AEG Live
Hartford. Conn. $76.75/$49.50 sellout
July 17
ERIC CLAPTON, ROBERT RANDOLPH Gund Arena, $615.838 8,465 Clear Channel
& THE FAMILY BAND Cleveland $97/855 14,666 Entertainment
July 10
3 DOORS DOWN, NICKELBACK, Hersheypark Stadium, $607,067 15,648 Clear Channel
PUDDLE OF MUDD, THORNLEY Hershey, Pa. $46/$35.50 17,697 Entertainment
July 16
HILARY DUFF, HAYLIE DUFF Wachovia Center, $603,310 14,304 Clear Channel
Philadelphia $45.50/835.50 sellout Entertainment
July 21
CHER, TOMMY DRAKE Pengrowth Saddledome, $600.618 9,545 Clear Channel
Calgary, Alta. ($790.714 Canadian) 12,263 Entertainment
July 23 $67.98/845.20
RUSH White River Amphitheatre.  $590,810 11.854 Clear Channel
Auburn, Wash. $85/310 20,000 Entertainment
July 2
RUSH Red Rocks Amphitheatre, $580,225 8.561 Clear Channel
Morrison, Colo. $85/$40 sellout Entertainment
June 29
PEPE AGUILAR Greek Theatre, $575,242 8,633 Nederlander
Los Angeles $85.50/835.50 10,502 two shows Organization
July 14-15
STING, ANNIE LENNOX, Target Center, $569,982 7.697 Clear Channel
DOMINIC MILLER Minneapolis $97/$41.50 9,640 Entertainment
July 20
VAN HALEN, SHINEDOWN Resch Center, $568.199 6.672 Frank Productions
Green Bay, Wis. $85/845 10,535
July 24
VICENTE FERNANDEZ, The Arena at Gwinnett $555,542 6,821 Hauser Entertainment
CECILIA FLORES Center, Duluth, Ga. $152/$52 sellout
July 3
STING, ANNIE LENNOX, N Mar_cus Amphitheatre, $542,247 11.015 Clear Channel
DOMINIC MILLER Milwaukee $82.25/$26.75 17,081 Entertainment
July 17
3 DOORS DOWN, NICKELBACK, Alltel Pavilion at Walnut $541,980 19,598 Clear Channel
PUDDLE OF MUDD, THORNLEY Creek, Raleigh, N.C. $47/$41.71 20,000 Entertainment
Juily 23
OZZFEST: BLACK SABBATH, JUDAS PRIEST, Starwood Amphitheatre, $541,892 15,430 Clear Channel
SLAYER, DIMMU BORGIR, SUPERJOINT Antioch, Tenn. $77.25/87 18,829 Entertainment
RITUAL, BLACK LABEL SOCIETY & OTHERS  July 22
RUSH Cynthia Woods Mitchell $541,229 10,392 Clear Channel
Pavilion, The Woodlands, Texas  $88/$42.50 15,821 Entertainment
June 26
ERIC CLAPTON, ROBERT Conseco Fieldhouse, $536,678 7.681 Clear Channel
RANDOLPH & THE FAMILY BAND indianapolis $97/857.50 14,547 Entertainment
July 15
OZZFEST: BLACK SABBATH, JUDAS PRIEST, Germain Amphitheater, $523,.977 12.213 Clear Channel
SLAYER, DIMMU BORGIR, SUPERJOINT Columbus, Ohio $80.25/$16 20,000 Entertainment
RITUAL, BLACK LABEL SOCIETY & OTHERS  July 20
SHANIA TWAIN, EMERSON DRIVE Bi-Lo Center, $523,055 14,178 Clear Channel
Greenville, S.C. $81/566/846 15,000 Entertainment
July 2
KENNY CHESNEY, RASCAL FLATTS, Charleston Civic Center, $517.672 10,083 The Messina Group/AEG
UNCLE KRACKER Charleston, W. Va. $56.50/$44 sellout Live
July 24
JOSH GROBAN, MINDI ABAIR Savvis Center, $515,385 8.320 Clear Channel
St. Louis $73/$43 11,034 Entertainment, Steve
July 18 Litman Presents, in-house
CHICAGO, EARTH, WIND & FIRE Ch in Park Amphith $514.249 6,700 Clear Channel
Atlanta $30.50/$38.50 seilout Entertainment
July 11
_3 DOORS DOWN, NICKELBACK, Tweeter Center at the §508,314 14,098 Clear Channel
PUDDLE OF MUDD, THORNLEY Waterfrent, Camden, N.J. $62/$29.50 24,964 Entertainment

Copyright 2004, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen. Nashville.

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing. call Bob Allen, 615-321-9171
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Hey, Madonna:
It’s Hot In Here

Madonna has been hot this sum-
mer. Some say too hot. Along with
the great reviews

the pool every morning with a
beautiful instructor, uh, therapist.”

coming from her Re-
Invention tour are fan
complaints that are-
nas are waaay too
warm in the wake of
the artist’s request
that the air condition-
ing be turned off for
much of the show.
Heat wasn’t much
of a factor for Madon-
na’s date at Los Ange-

OnThe
Roa.d,.,

By Ray Waddeli

rwaddeli@billboard.corn

les’ Forum in May,

nor even Madison Square Garden
in New York in June. And backing
off the A/C at the Wachovia Center
in Philadelphia, where Madonna
played July 4-5, did not create any
big problems.

“We limited the air conditioning
during the show and it warmed up
a bit, but everyone got ‘Into the
Groove’ and enjoyed the ‘Holiday,””
says John Page, Comcast-Specta-
cor senior VP and director of
Wachovia Center, clearly feeling
the love for Madonna.

MADONNA: PREFERS NO AIR CONDITIONING

But, news flash: It’s hot in Atlanta
in late July. Ditto, South Florida.
Building managers walked a line
between keeping Madonna happy
and fans comfortable. Given ticket
prices—north of $300—seems like
it should tilt toward the fans.

KILGORE RECOUPING: The Boogie
King is back. Merle Kilgore, long-
time manager of Hank Williams Jr.
and a successful songwriter in his
own right (“Ring of Fire,” “Wolver-
ton Mountain”), is back in action
after being sidelined last spring
with back surgery and a quintuple
heart bypass.

Kilgore called On the Road to let
us know he is back to handling
Bocephus’ affairs, all from his
home in Paris, Tenn. Kilgore can
be reached at 731-642-2998 or
merlekilgore@charter.net. “Just
don't call at 6:30 {CST] in the
morning,” Kilgore adds. “I'm in

Greg Oswald, Williams’ respon-
sible agent at the William Morris
Agency, says Williams is “killing
em out there. He just did 12,000
on a Wednesday night in Colum-
bus, Ohio, with Montgomery
Gentry as support.” As for
Kilgore’s return to duty, Oswald
says, “Are yvou shitting me? He’s
back in action?”

LOUD AMERICANA: Artists set to
showcase at the fifth annual Amer-
icana Music Assn. Conference,
held Sept. 23-25 in Nashville,
include some of the genre’s
biggest names.

Evening showcases at the Mercy
Lounge, Station Inn and 12th &
Porter will feature Dave Alvin,
Asleep at the Wheel, BR549,
Junior Brown, Shawn Camp, Kate
Campbell, Slaid Cleaves, Grey
DelLisle, Jay Farrar, Chris
Hillman, Bernie Leadon, Delbert
McClinton, Tift Merritt, Buddy
Miller, Moot Davis & Pete Ander-
son, Gurf Morlix, Nitty Gritty Dirt
Band, Jason Ringenberg, Bruce
Robison, Billy Joe Shaver,
Michelle Shocked, Mindy Smith,
Todd Snider, James Talley, Tony
Joe White and others.

FAMOUS LAST WORDS: Ron Baird,
recently retired senior agent at
Creative Artists Agency in
Nashville (Billboard, Aug. 7),
believes the concert business he is
leaving is in good shape, despite a
tough summer.

“1 could say that ticket prices
are too high. guarantees are too
high, but none of it means a
damn thing,” Baird told On the
Road the day after announcing
his retirement.

“The fact is, our industry is very
resilient, with tremendous people,”
Baird says. “It can take pretty
much anything and everything
thrown at it.”

Baird’s legacy at CAA, in addi-
tion to founding the agency’s
Nashville office, includes booking
two of country music’s top-gross-
ing tours of all time: Shania Twain
and the Dixie Chicks.
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BY GAIL MITCHELL

“There’s no variety in hip-hop right
now. You needed me to come back.”

So declares prodigal rapper Mase.

Five years have passed since Mason
Betha decided to devote himself to God
and take a hiatus from hip-hop. He offi-
cially re-enters the rap sweepstakes
Aug. 24, when his third album, “Wel-
come Back,” hits shelves worldwide.

Mase began his break with six
albums left on his Bad Boy contract.
Now the former Sean “P. Diddy”
Combs protégé’s credits read Bad Boy/
Fo’ Reel/UMRG.

Mase co-owns Fo’ Reel with his for-
mer manager, Country, who founded
the imprint. “He helped me get a deal
in the first place and knew I wanted my
own label,” Mase says. “So he said, ‘Why
don’t we do it like the old times—me
and you?'”

Despite his long break, Mase insists
his music hasn't changed. “Back then,
I brought fun and style,” he says. “I'm
doing the same thing now.”

He deflects questions about recon-
ciling his rap return with his ministry,
declaring only that “Mase was never a
filthy artist. [ was never saying, ‘You B’s

Alrplay momtored by I\ Nielsen

and hos.” So I don’t know why people
keep asking me about using curse
words. All great artists have some spir-
itual backing. Before this, [ was empty
with riches on the outside. Now I'm
rich on the inside and outside.”

By most accounts, “Welcome Back”
contains happy songs with some laid-
back grooves. Trans World urban buyer
Jim Stella says what he has heard of the
record is “classic Mase: familiar sam-
ples, catchy hooks, party-driven hip-
hop. You can hear his stylistic influence
on artists popular on the radio now.”

The various selections, produced by
Fo’ Reel Productions, Rick Rock and
others, use samples from such songs
as Madonna’s “La Isla Bonita” (on “My
Harlem Lullaby”). The title track,
which reintroduced Mase to hip-hop
fans, samples John Sebastian’s theme
to '70s sitcom “Welcome Back Kotter.”
It peaked at No. 17 on the Hot R&B/
Hip-Hop Singles & Tracks chart.

Combs and Mase are executive
producers, but Combs’ only other
credit is a cameo on second single
“Breathe, Stretch, Shake.” That’s a
marked difference from Mase’s previ-
ous Bad Boy outings.

“He pretty much said, ‘You've

Broadcast Data
Systems

BAD BOY/FO' REEVUMRG

TITLE IMPRINT/PROMOTION LABEL Artist
s 1 Week At Number 1
LEAN BACK Terror Squad =
SRO/UNIVERSALIUMRG
SLOW MOTION Juvenile Featuring Soulja Slim <
CASH MONEY/UMRG =
SUNSHINE Lil' Flip Featuring Lea %
SUCKA FREE/COLUMBIA
JESUS WALKS Kanye West =
ROC-A-FELLA/DEF JAM/IDJMG
ON FIRE Lloyd Banks =
G-UNIT/INTERSCOPE
| LIKE THAT Houston Featuring Chingy. Nate Dogg & I-20 =
CAPITOL
WHY? Jadakiss Featuring Antheny Hamilton =
| RUFF RYDERS/INTERSCOPE
MY PLACE Nelly Featuring Jaheim %
DERRTY/FO' REEL/UMRE .
SO SEXY Twista Featuring R. Kelly =
ATLANTIC
|HEADSPRUNG LLCoolJ %
_ | oEF JAMADIMG
| FREEK-A-LEEK Petey Pablo =
| verzomea o
LET ME IN Young Buck =
| s-unimanenscope
WHATS HAPPNIN! Ying Yang Twins Featuring Trick Daddy <
COLLIPARK/TVT
LET'S GET AWAY T %
GRAND HUSTLE/ATLANTIC -
OVERNIGHT CELEBRITY Twista =
| ATanTic
SELFISH Slum Village Featuring Kanye West & John Legend <
BARAK/CAPITOL )
NO PROBLEM Lil Scrappy =
| | BMEREPRISE/WARNER BROS ;
HOW COME D12 %
JEesn] SHADV/INTERSCOPE
GOT IT TWISTED Mobb Deep =
INFAMDUS/JIVE/ZOMBA
PSY J-Kwon =
|| 5050DEFZOMBA
| CULO Pitbull Featuring Lil Jon %
™vT
WELCOME BACK Mase =

FREAKS
UNIVERSAUUMRG

SHAKE THAT SH**
DISTURBING THA PEACE/DEF JAM SOUTH/IDJMG

Play-N-Skillz Featuring Krayzie Bone & Adina Howard

Shawnna Featuring Ludacris o

NOLIA CLAP
UTP/ATLANTIC

Juvenile, Wacko & Skip =

) Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 94 R&B/Hip-Hop and

60 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days @ week. Songs ranked by number of audi-
ence, computed by cross-referencing exact times of airplay with Arbitron listener data. ® Videoclip availability. © 2004, VNU Busi-

ness Media, Inc. All rights reserved.
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MASE: FI'.E YEAR BREAK BETWEEN ALBUMS

learned my system. You know how to
do this,” ” Mase says.

In addition to club jam “Breathe”
spreading his word, Mase appears on
remixes of two current hits: Kanye
West’s “Jesus Walks” and Terror
Squad’s “Lean Back.” He is likely to
perform the former on the Usher tour
Aug. 12 in Dallas as part of West's

opening segment.

“The exposure from that alone will
be huge,” Bad Boy director of market-
ing Alison Stanley says.

Another component of the market-
ing plan is visits to five major radio
shows between now and Sept. 18. That
sweep includes KKBT Los Angeles;
KMEL San Francisco; KNOU New
Orleans; WKYS Washington, D.C.; and
WVEE Atlanta.

“Welcome Back” is featured on
MTV's “The Leak,” while BET's “Access
Granted” will showcase the making of
the “Breathe” video. Mase will appear
on the cover of Vibe and The Source,
and he will make an in-store appear-
ance at Virgin's Times Square store on
the release date. Yet one question
looms large: Can Mase repeat history?

During his first rap incarnation,
Mase scored top-selling singles like
“Feel So Good” and “What You Want”
(1.1 million and 948,000, respectively,

according to Nielsen SoundScan).
Sales of his 1997 multiplatinum debut,
“Harlem World,” stand at 3.2 million.

Commercial success aside, however,
“Harlem World” garnered mixed re-
views. Second album “Double Up”
mustered only 422,000 in sales.

Stella notes that Mase faces stiff
competition from August releases by
R. Kelly and G-Unit’s Young Buck.
Saeed Crumpler, urban buyer for
Bay Area indie retailer Rasputin
Music, says Mase could sell 200,000
if Bad Boy releases the “Breathe”
video in time.

“This is one of the hardest orders for
me,” Crumpler adds. “His last album
didn’t do well, since he wasn’t really
promoting it. Without the five-year
break, he might have been played out
by now. But the new single is hot, and
people are buzzing about the ‘Lean
Back’ remix. And this time, Mase is
behind the project.”

R&B Acts To Rock China

R&B/hip-hop acts Boyz 11
Men, B2K’s Raz B and 3LW
have been added to the talent
lineup for Wall of Hope—
China 2004.

They join previously
announced performer Alicia
Keys (Billboard, July 17).
Rounding out the bill thus
far are R&B/jazz vocalist Al
Jarreau and pop artists
Cyndi Lauper and 'N Sync’s

Rh
sBlues.

nm

By Gail Mitchell

gmitchell@billboard.com

Dorothy Moore, worked
as a studio musician and
written/produced songs
for Karyn White, K.C. &
JoJo and others. Now gui-
tarist Zac Harmon is
doing his own thing.
Mississippi blues is the
focal point of Harmon'’s
debut album, “Live at Babe
& Ricky’s Inn” (Z-Mac
Music through BlueStone

JC Chasez.

The inaugural international pop
music benefit will take place Sept. 25
at the Wall’s Juyongguan North Gate
in Beijing. MTV-Asia is set to broad-
cast the event. Negotiations with
stateside networks are under way.
Cynthia Garrett of HBO’s “Buzz”
will host.

Sports agent Leigh Steinberg is
executive-producing the event under
his Steinberg Lee and Lou Enter-
prises banner. Production partners
include BTB Communications and
Soldier Stories Entertainment.
Director Louis J. Horvitz (Live Aid)
serves as a creative consultant. Con-
cert proceeds benefit China’s educa-
tional assistance program, Operation
Spring Bud.

. BOYZ 1l MEN: WILL PERFORM AT BENEFIT IN LH1N-!1

MUSICAL NOTES: Kanye West, Phar-
rell, Sleepy Brown, Teena Marie and
Lloyd will perform at BMI's annual
Urban Awards, which this year
salutes Icon honoree Al Green. The
Aug. 27 affair will be held at Club
Tropigala at the Fontainebleau
Hilton in Miami Beach.

Glendale, Calif.-based Treacher-
ous Records signs Crooked I, Jayo
Felony, K. Young, One-2 and Big
Syke (formerly of Thug Life). Dis-
tributed through Bungalo Records/
Universal Music Group, Treacher-
ous is headed by CEO Tico Khrimian

.. Bay Area underground fave
Martin Luther releases “Rebel Soul
Music” Sept. 21 on Rebel Soul
Records. He and fellow alternative
compatriot Cody
Chesnutt are hook-
ing up for an East
| Coast tour of Wash-
ington, D.C.; (Aug.

7), Philadelphia (Aug.
8); and New York
(Aug. 11).

HARMON-IZING: He
has strummed
behind R&B hitmak-
ers King Floyd and

Records). Backed by his
band, the Mid South Blues Revue,
Harmon dishes up tasty helpings of
“down-home” blues.

“I've done everything from reggae
and Latin to R&B and even hip-hop,”
says the Jackson, Miss., native, who
sings and plays. “But this is what I'm
really about.”

Harmon and company received a
major shot in the arm this year,
thanks to winning the Blues Foun-
dation’s International Blues Chal-
lenge Award for best unsigned
band. Besides cash and studio time,
the prize package included appear-
ances at major blues festivals across
the country.

Already at work on a new studio
recording, Harmon contends that
“brothers really do dig the blues. It’s
real. P'm part of a new generation of
younger brothers who are getting
back into the genre.”

FEST FEAST: Kem, Billy Paul,
Michael Henderson, Al Jarreau and
David Sanborn are among the per-
formers at the 17th annual Long
Beach (Calif.) Jazz Festival Aug. 13-
15. Staged at Rainbow Lagoon
Park, the event is produced by
Rainbow Promotions.
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17 119 LIL SCRAPPY/TRILLVILLE  eme/Repaise ss56° WARNER BROS 11896 C0) The King Of Crunk & BME Recordings Present | 3 il 61 |61 B KELLY A7 e t1812Z0m8 (188 COI Chocolate Factory | 1
T2 [ CEAL U RV G T s o oo siess s 2 B o) LivingiLegendsi], 1 59 186 |55 | | CARL THOMAS @ &r0 B0Y 001188*/UMRG (8.98/12.38) Let's Tatk Aboutit | 2
15|11 D12 sHAQY 002404*/INTERSCOPE (8.98/12 98) D12World | 1 n P | KEM @ worown sersisrumns ssen258) 11 Kemistry | 14
D ., .
1313 CICVEINICEQRY BhsfTeg e el JueThe Groat} 4 75 [67 | | TONEX & THE PECULIAR PEOPLE  venmviuwe ssnazomea sse col Out The Box | 15
18 116 I AIKON _ sncumucasa: rosarumts 1230 oo Lol S 64 |68 STEVIE WONDER  MOrows /Uy o661 UME 156 CO The Definitive Collection | 28
9 . . ==
8 BRANDY @ ATLANTIC 83633°/AG (12.98/18.98) Afrodisiac 63 |59 GEORGE BENSON  GrP 000535/VG 18,85 CO) Irreplaceable | 22
LIL' s 2
— 19]28 VARFCI;IPS. SUC;: FR;E/COLUMBMQW X OEHEIDG HIGOHE FpellliE " 70 {53 VARIOUS ARTISTS  SOURCE 2522/1MAGE (15 98 CO) The Source Presents: Hip Hop Hits 8 | 43
Y IOUS ARTIST:! VG { Forever, For Al s, For Luther — "
SRR IR 5 v ey - 75 BLACKSTREET  NTERSCAPEICHRONICLES 002641/UME (995 CO) The Best Of BLACKstreet: 20th Century Masters The Millennium Collection | 75
20| 26 PETEY PABLO @ Jive 41824770MBA (18.98 CO} Still Writing In My Diary: 2nd Entry | 3 R
76 BIG ADVICE  ELECTRIC MONKEY 1009 (16.98 CO} Love Shines | 76
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q S | EMINEM A wrs/AfisAMATH 493290%/INTERSCOPE (.98/12.98) The Eminem Show | 115 1/ 425 | ANITA BAKER @ ATLAN"IC 78209/RHIND (17,98 CO) The Best Of Anita Baker | 98
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= Aibums with the greatest sales gains this week. Catalu% albums are 2-year old titles that have fallen below No. 100 on The Biilboard 200 or reissues of older album-. Total Chart Weeks column reflects combined weeks title has aneared on the Top R&B/Hip-Hop Albums and Tog R&B/Hip-Hop Catalog Albums. ® Recording Industry
Assn. Of America (RIAA) certification for net shipment of 500,000 album units {Golcl. A RIAA certification for net shipment of 1 million units (Platinum). # RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double
albums with a runmrrw time of 100 minutes or more, the RIAA multiplies shipments b{lthe number of discs and/or tapes, RIAA Latin awards: O Certification for net shipment of 100,000 untts {Orol. A Certification of 200,000 units (Piatino). A * Certification of 400,000 units (Multi-Platino}. *Asterisk indicates LP is available. Most tape prices,
and CO prices for BMG and WEA fabels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholeszle prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
seekers this week. [H] indicates past or present Heatseeker title. © 2004, VNU Business Media, inc., and Nielsen SoundScan, Inc. All rights reserved.
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savs. “The rhymes and the music
are relevant and current to what'’s

West Coast hip-hop icon MC
Eiht recently signed a deal for his
newly formed label, West Inc.,
with Native Records, which is dis-
tributed through Neil Levine’s
Penalty Associated Labels at Ryko

& pecords with the greatest impressions increase. © 2004, VNU Business Media, Inc. All rights reserved. Compiled from a national sample ct airplay supplied by Nieisen Broadcast Data Systems’ Radio
Track service. 142 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by crass+eferencing exact times of airplay with Arbitron listener data.
This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart. findicates title earned HitPredictor status in research data provid.d oy Promosquad.
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“It’s classic Brand Nubian,”

Lord Jamar adds. “For someone

that has never heard Brand

AUGUST 14
2004
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CIARA FEAT PETEY PABLO [SHO'NUFF/LAFACEZZOMBA) OKL — Higher LEGION : set to release its
H « . ”» .
5 000 ) ot et e ez oo | |+ LENNY KRAVITZ 664 eighth album, “The Grind Date, Congrats to legendary B-boys
- 4151 7| Locked Up B o | | whats Happnin! Storm VIRGIN ) Sept. 28 on the Mathew Knowles-  (and girls) the Rock Steady Crew,
AKON FEAT STYLES P (SRG/UNNERSAUUMAG) i YING VAN TWINS FEAY HICK DAQDY (COLLIPARK/ TV helmed Sanctuary Urban Records  which recently celebrated its 27th
10 |1 [ Talk About Our Love (12114 My Place X b )
BRANDY FEAT KANYE WEST (ATLANTIC) NELLY FEAT. JAHEIM {DERRTY/FO' REEL/UMRG) WEW RELEASES WITH TOP 10 CALLOUT POTENTIAL Group (Bz//board, Aug. 7) anniversary in Newark, N.J. The
g ' hall 12| | HowCome il Wi “The Grind Date” will be the event included a concert, a
-t 135 Alone O Dip It Low Who Is She 2 U ATLANTIC 68.3 first release on SURG, a division of  celebrity basketball game, a Rock
y “r:'l‘:'l'l““xt"“ﬁ“i“ﬁc’ CHAISTINA MILAN SLAND/I0JME) London-based Sanctuary Records Steady Crew performance and an
BEVONE (COLUMBIASUM) 15 K Freek-A-Leek KECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL | | Group. The album is De La Soul’s invitation-only B-boy/B-girl Battle.
20 B Back PETEY PABLO {JIVE/ZOMBA} . r « -
‘| Bounce Ba =z — " Jr—— !
JUVENILE FEAT BABY {CASH MONEYUMAG) 8 16 [ (1] Ain't Got You o] 175 first since 2001’s “AOL: Bionix Hosted and organized by Rock
13 Baby Mama +7 EERE T ":” (Tommy Boy). Steady Crew president Crazy Legs,
o :;_womusuw | P L - SShHAWNN/L 76.6 Guest appearances on “The the event featured performances by
ip It Low ake That Sh** 1DJMG ) Lok - . :
CHRISTINAMILIAN (SLANO/IDUMG) 12 B Yeah! e N, Grind Date” include director Spike  Tony Touch, Erick Sermon, Black
-A- USHER FEAT. ULJON & LUDACRIS (LAFACE/ZOMBA) -
17 e — 15 BB - £ U'Shouldve Known Better RMG 15.3 Lee, Carl Thomas, Common, Sean  Moon, Masta Ace, Black Sheep and
27 GotltTwisted 5 USH:R LAFACEZ0NBA) , BLACK EYED PEAS 0 Paul and Ghostface. Producers Planet Asia. _
2 Culo Let's Get It Started INTERSCOPE 2 include JayDee, 9th Wonder, Dave Indie record store chain Fat
9 So Sex PITBULL FEAT. LILJON {TVT) .} h ;
TWISTA FEAT R KELLY (ATLANTIC) Compiles mom & nevoner samore ot cos sooren o oen | £ KANYE WEST 709 West and Madlib. Beats also enjoyed an anniversary
22 You 9“'!" Know Broadcast Date Systems. 60 rhythmic airpiay stations are elec- * New Workout Plan 10JMG ’ recently. Owned by CEO JOSeph
KIERRA "KIKI" SHEARD (EM! GDSPEL) tronically monitored 24 hours a day, 7 days a week. Songs ranked s . - 1 .
20 Tips by nm\beror: detecqons..iongs sr:jc;wing'an;]ncreasein detec/i E a‘EPLraLI—:ZUMRG 67.9 HERE & THERE: Boston'’s Hlp HOD Abajlan, the chain—which has
- i 1l d L n . * . 3 .
e song which ha besn on the chart for more than 20 weeks wil i Peace & Unity Fest makes its outlets in New York, Los Angeles
— R B ot O eeats e o st hart e dospir s RO 67.7 || Toronto debut Aug. 13-15 at and Amsterdam—celebrated its
i | e ecions. I e Il |TIIC airplay chal run_s at a deeper lengtn in y |NTERSCOPE . . ) - - — s
) o e O N ey — e ) S Metro Hall. The festival, pro- 10th anniversary with a party at

Inc and Nielsen SoundScan, (nc. All nghts reserved. Compiled by Nielsen
wScan from a national subset panel of core R&B/Hip-Hop stores. This data
is L3ed to compile the Hot R&B/Hip-Hop Singles & Tracks chart.

research data provided by Promosquad. ® 2004, VNU Business (Hh, r rzdio formats and hitpredictor legend located in chart section.
Media, Inc. All ' ghts reserved.

duced by Boston-based music New York’s Tribeca Grand Hotel.
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Latim Grammys
Saﬂ aﬂa Beaten Path

1
LARAS" Person b | oo cono
Of The Year rF [ | B gt e e

have always billed themselves as an international
i event. They recognize albums released not only
BY LEILA COBD - d in the United States but also throughout the
] Spanish- and Portuguese-speaking world.

. ' But even with those parameters, this year’s
He achieved Crossover success 10'18 4 g top nominees are a particularly international
' bunch. Representing music that, in many cases,
defies the commercial standards of the U.S. Latin
market, the nominees are led by Brazilian singer

Nominees
Off The

before the music business coined

that phrase. . . Maria Rita, a duo comprising 86-year-old Cuban

<1 = ¥ 4 pianist Bebo Valdés and flamenco singer Diego

He did it so effortlessly that fans ‘ “El Cigala” and Mexican acts Julieta Venegas and
didn’t think twice about the cul- A Caleiecnioa

Among the top nominees, only Alejandro
Sanz—nominated for album of the year, record
of the year and song of the year, among others

ture from which he was coming.

|
They were too entranced by his - —is widely recognized as a major star. The oth- :
' ' ers have a common thread: their music is off i
music and where it was going. 3 the beaten path and their success is new and
. not yet international.
What was perfectly clear, from “We have a very professional membership,
.y (Continued on page 23)

his debut album in 1969, was that
Carlos Santana played a new style
of Latin-fi-ed rock that simply
hadn’t been heard before.
Thirty-fivz years and 80 million

album sales later, Santanas music
continues to be a defining force
for Latin and non-Latin musicians

alike; a music universally recog-
nized, listened to and copied.

On Aug. 30, Santana will be hon-
ored as the 2004 Person of the Year ¢f
the Latin Academy of Recording Arts ard

(Contimued on vage 32)

e

Photo: Kwaku Alston

Sanz: Multiple Nominee

|
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Nominees, clockwise from upper left, include
El Cigala & Bebo Valdés, Julieta Venegas, Soraya,
Robi Rosa and Juan Gabriel.

Latin Grammys

Nominees

Continued from page 21

who knows more than we expect,” says
Gabriel Abaroa, president of the Latin
Academy of Recording Arts and Sci-
ences, explaining the rather sophisti-
cated choices of finalists. “And with the
Internet you can have access to any
music you wish.”

As far as LARAS is concerned,
Abaroa adds, “Latin music is music
in Spanish or Portuguese,” which
opens up the spectrum for a broad
range of choices.

Here is a look at some of the Latin
Grammy nominees.

MARIA RITA

Her nominations are based on the
strength of her self-titled debut for
Warner Brazil. It was the country’s
biggest-selling title of 2003. Her
homeland success, however, goes
beyond her music.

Maria Rita’s mother is the late Elis
Regina, considered by many to have
been the greatest Brazilian singer of all
time. Her father is pianist/arranger
Cesar Camargo Mariano, and her older
brother is Joao Marcello Boscoli, chair-
man of Brazilian indie label Trama.

Despite her pedigree, Maria Rita

remained outside the music business
until two years ago. At age 24, she start-
ed performing with her band in Brazil.

Maria Rita’s subsequent record deal
was the result of a collaboration with
Milton Nascimento—a friend of her
mother’s and a Warner artist. They
recorded the duet “Tristesse.”

The track won a Latin Grammy in
2003 for best Brazilian song. It was pro-
duced by Tom Capone, who would later
produce Maria Rita’s debut album.

Although her debut became a hit
in Brazil, it has only recently been
released in the United States and
other countries, where the artist is
virtually unknown.

BEBO VALDES & EL CIGALA

A recording that is more interna-
tional in scope is the expanding success
of “Lagrimas Negras,” the Valdés/El
Cigala collaboration.

The album, which features mostly
Cuban standards performed in Span-
ish, copla style, was originally released
in Spain by Calle 54 Records. Calle 54
is the label owned by Academy Award-
winning Spanish film director
Fernando Trueba and Miami-based
Latin jazz expert Nat Chediak.

Marketed and distributed by BMG
Spain, “Lagrimas Negras” became a
surprise success in Spain. Although
Valdés and EI Cigala are widely

respected musicians with past Latin
Grammy nominations, no one expected
that such an esoteric recording would
sell hundreds of thousands of copies.
More startling still is that “Lagrimas”
has been successfully exported to mul-
tiple European countries.

The album was released in June in
the United States and some Latin
American territories.

JULIETA VENEGAS

If “Lagrimas Negras” is esoteric and
“Marfa Rita” is eminently Brazilian,
then Julieta Venegas’ single “Andar
Conmigo” is surprisingly commercial.
The track, nominated for record of the
year and song of the year, is from the
album “Si.” The album is nominated
for best rock solo vocal album.

Although established in alternative
circles, Venegas has not had true com-
mercial success until “Si,” which was
released by BMG Mexico late last year.

CAFE TACUBA

Mexican alternative band Café
Tacuba has been nominated before but
never to this extent. The group’s album,
“Cuatro Caminos” (RCA), is up for
album of the year, while the song
“Lres” is up for song of the year, among
other nominations.

Café Tacuba has broad internation-
al recognition and has sold extremely

well in past years. “Cuatro Caminos”
is the group’s first recording for a non-
Latin label.

SURPRISING NOMINATIONS

Perhaps the most surprising among
the nominees are Robi Draco Rosa,
Skank and Kevin Johansen.

Rosa, the one-time Menudo mem-
ber who has written many of Ricky
Martin’s hits, is nominated for record
of the year and song of the year for the
track “Mas y Mas.”

Rosa’s nomination is surprising
because his album “Mad Love,” out
on Columbia Records/Phantom Vox,
is in English. “Mas y Més” is only one
of three Spanish-language tracks on
the set.

However, Rosa enjoys name recog-
nition among not only fans but also
producers and writers, which may have
helped him garner the nod.

Kevin Johansen is an alternative
artist who has limited recognition,
even in his homeland of Argentina.
(Johansen'’s father is American, and his
mother is Argentine.)

The singer/songwriter gained a loyal
underground following while releasing
his albums independently. But last year
Sony picked up “Sur o No Sur” and
gave it broader exposure. The label also
brought Johansen to the United States
for promotion after he was received a

nomination for the MTV Video Music
Awards Latin America.

Skank’s “Dois Rios” was produced by
Tom Capone and Alvaro Alencar, the
team behind Maria Rita’s album. The
track is up for record of the year.

As for Sanz, marniy believe he will be
this year’s big winner, especially given
the name recognition he enjoys com-
pared to the other nominees.

His album “No Es lo Mismo” has
had great critical acclaim, and Sanz’s
name is more widely recognized than
ever before, thanks to mainstream
exposure, major sponsorships and
broad touring.

Beyond the main categories, nom-
inations for the Latin Grammys were
evenly split between mainstream
names and more alternative acts. The
pop category is a good example.
Nominees for best pop album by a
duo or group with vocal include boy
groups Area 305 and Los Trio, pop
duo Sin Bandera and alternative
Spanish acts Estopa and La Oreja de
Van Gogh.

Likewise, the newly created best
singer/songwriter category gives
nods to superstars like Juan Gabriel
and Joan Sebastian and also to more
politically minded singer/songwrit-
ers like Joan Manuel Serrat and Leén
Gieco. Rounding out the category are
Soraya and Alejandro Lerner.
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Latin Grammys
Topping The Charts: The Year's Hottest Hitmakers

Hot Latin Tracks Labels Top Latin Album Artists

Pos. LABEL (No. of Charted Titles)

The chart recaps for this Latin Music special issue cover the charts published
in the Dec. 6, 2003, issue (the beginning of the 2004 chart vear) through the July
17, 2004, issue.

Recaps for Top Latin Albums are based on sales information compiled by

Pos. ARTIST (No. of Charted Titles) Imprint/Label

Nielsen SoundScan. Recaps for Hot Latin Tracks are based on gross radio audi- 1 SONY DISCOS (38) 1 MANA (4) Warner Latina
ence impressions according to plays monitored by Nielsen Broadcast Data Sys- 2 FONOVISA (21) 2 GRUPO MONTEZ DE DURANGO (2)
tems. Titles receive credit for sales or airplay audience accumulated during each 3 UNIVERSAL LATINO (22) Disa
week they appear on the pertinent chart. 4 EMI LATIN (17) (1) Lideres

5 DISA (18) (1) Ariola/BMG Latin
Rock charts manager Anthony Colombo compiled this recap with assistance 3 MARCO ANTONIO SOLIS (3) Fono-
from Latin charts manager Ricardo Companion. visa/UG

4 LOS TIGRES DEL NORTE (3) Fono-
ony visa/UG

5 LOS TEMERARIOS (2) Fonovisa/UG
DISCOS

Hot Latin Tracks Artists

Pos. ARTIST (No. of Charted Titles) Imprint/Label

(1) Disa
(1) Lideres

1 OBIE BERMUDEZ (3) £MI Latin
2 CHAYANNE (3) Sony Discos
3 SIN BANDERA (2) Sony Discos Hot Latin Tracks Top Latin Album Imprints DL LA
4 MARCO ANTONIO SOLIS (2) Fono-
visa Pos. TITLE—Artist—Imprint/Label Pos. IMPRINT (No. of Charted Titles)
5 CONJUNTO PRIMAVERA (2) Fono- Top latin Albums
visa 1 MAS QUE TU AMIGO—Marco 1 FONOVISA (37)

Hot Latin Tracks Imprints I ”

2

Antonio Solis—Fonovisa
CUIDARTE EL ALMA—Chayanne—
Sony Discos

TE QUISE TANTO—Pauling
Rubio—Universal Latino

2 SONY DISCOS (29)
3 DISA (27)

4 UNIVISION (29)
5 EMI LATIN (24)

Pos. TITLE—Artist—Imprint/Label

1 LA HISTORIA CONTINUA...—
Marco Antonio Solis—Fonovisa/UG
2 TRIBUTO AL AMOR—Los Temerar-

Ny -A‘&i 4 Y TODO QUEDA EN NADA—Ricky ios—Fonovisa/UG
Pos. IMPRINT (No. of Charted Titles) , Martin—Sony Discos 3 LA HISTORIA—A.B. Quintanilla
L T 5 TENGO GANAS—Victor Manuelle— IIT & Kumbia Kings—EMI Latin
1 SONY DISCOS (32) Sony Discos 4 UN DIA NORMAL—Juanes—
2 FONOVISA (20) E 3 6 ME CANSE DE TI-—0bie Surco/Universal Latino
3 EMI LATIN (16) k 1 by @ Bermudez—EMI Latin Top lLatin Album labels 5 ECLIPSE—Mana—Wamer Latina
4 UNIVISION (12) 7 TE LLAME—Cristian—Ariola/BMG 6 PAU-LATINA—Pqulinag Rubio—

5 UNIVERSAL LATINO (10) x

SHIPPING

Only oM your first order over $1000

471 West 42nd Street
New York, NY 10036

Tel (212) 563.4508
Fax: (212) 563.2042

Latin

QUE LLORO—Sin Bandera—Sony
Discos

AUNQUE NO TE PUEDA VER—Alex
Ubago—Warner Latina

HAZME OLVIDARLA—Conjunto
Primavera—fFonovisa

Pos. LABEL (No. of Charted Titles)

1 UNIVISION MUSIC GROUP (66)
2 SONY DISCOS (38)

3 DISA (30)

4 EMI LATIN (27)

5 UNIVERSAL LATINO (21)

Universal Latino

7 DE DURANGO A CHICAGO—Grupo
Montez De Durango—Disa

8 LO QUE TE CONTE MIENTRAS TE
HACIAS LA DORMIDA—La Oreja
De Van Gogh—Sony Discos

9 DE VIAJE—Sin Bandera—Sony
Discos

10 EN VIVO: JUNTOS POR ULTIMA

VEZ—Vicente Y Alejandro Fernan-
dez—Sony Discos

MANA: TOP LATIN ALBUM ACT
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CONGRATULATIONS TO OUR

LATIN GRAMMY NOMINEES
& CARLOS SANTANA "PERSON OF THE YEAR'

BEMG RECEIVES 30 NOMINATIONS!I!

CARNEN R wencun

gy n-uuq-w.w
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RECORD OF THE YEAR

ANDAR CONMIGO - JULIETA VENEGAS
TRACK FROM: Si
[BMG MEXICO / ArRiOLA]

LAGRIMAS NEGRAS - BEBO VALDES Y DIEGO EL CiGALA
[CaLLE 54 RECORDS / BMG RECORDS])

ALBLIM OF THE YEAR

LAGRIMAS NEGRAS - BEBO VALDES vy DIEGO EL CiGAalLa
[CAaLLE 54 RECcOrRDs / BMG Recoras)

SONG OF THE YEAR

ANDAR CONMIGO - COTI SOROKIN & JULIETA VENEGAS
TRACK FROM: Si
[BMG MEXICO / ARiOLA]

BEST NEW ARTIST

SUPERLITIO
[CiELO Music GROuP / BMG U.S.LATIN]

BEST FEMALE POP VODCAL ALBUM

CARAMELITO - ROCIO DURCAL
[BMG MEXICO / ARiaLAl

DE MIL COLORES - ROsaRrIO
[ARIOLA RECORDS / BMG Music SPAIN]

BEST POP ALBUM BY A DUD
OR GROUP WITH VOCAL

«lLA CALLE Es Tuvya? - EsTOPA
[BMG Music SPaIN / ARIOLA]

BEST ROCK SOLCO VOCAL ALBUM

LIPSTICK - ALEJANDRA GUZMAN
[BMG MEXICO/RCA RECORDS]

Si - JULIETA VENEGAS
[BMG MeXico / ARiOLA)

BEST ALTERNATIVE MUSIC ALBUM

ATLAS - KINKY
[BMG MeXico/RCA / SonNic 3601

sinfénico

~
o it

BEST ROCK SONG

LIPSTICK - DESMOND CHILD, ALEJANDRA GUZMAN & JODI MARR -
TRACK FROM: LIPSTICK
[BMG MEeExico / RCA RECORDS]

BEST SALSEA ALBUM

CANTO A M! iDOLO - FRANKIE RUIZ / JERRY RIVERA
[ARIOLA / BMG U.S.LATIN]

BEST TRADITIONAL TROPICAL ALBUM

LAGRIMAS NELCRAS - BEBO VALDES vy DIEGO EL CH3ALA
[CaLLE 54 RECORDS / BMG RECORDS]

BEST SINGER - SONGWRITER ALBUM

INOCENTE DE Ti - JuAN GABRIEL
[ArRIOLA / BMG U.S.LATINI]

SERRAT SINFONICO - JOAN MANUEL SERRAT
[BMG Music SpPaiN]

BEST RANCHERO ALBUM

GRrRACIAS... HOMENAJE A JAVIER SOLIS - PABLO MONTERO
[BMG U.S.LATIN]

BEST GRUPERO ALBUM

SIEMPRE ARRIBA - EL GIGANTE DE AMERICA
[(BMG MEexico.l

BEST FOLK ALBUM

FIEBRE - RADIO TARIFA
[ARIOLA RECORDS]

BEST FLAMENCO ALBUM

CANTO - EL PELE Y VICENTE AMIGO
[BMG SraiN]

BEST LATIN JAZZ ALBLUM

WE COULD MaAKE SUuCH BEAUTIFUL Music TOGETHER - BEBO
VALDES Y FEDERICDO BRITOS
[CALLE 54 RECORDS / BMGSPaIN]

BMG BMG

ARASI uU.s. LAT!N

www.americanradiohistorv.com

sVic @
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BEAUTIFUL MUSIC

Hebo Vghos 8 Tederion Rrios

rosaria 4
ds md Lulores ABLO ‘

P
MONTERG |

HOMERAJE & JAVIER SOLIS |

[T VICENTE AMIGO) |

BEST BRAZILIAN
CONTEMPORARY POP ALBUM

CARLINHOS BROWN Es CarRLITO MARRAN - CARLINHOS BROWN
[BMG MusIiC SPAIN / ARiOLA]

CARNAVAL ELETRONICO - DANIELA MERCURY
[BMG BrasiL / ArRiaLAl

BEST BRAZILIAN ROCK ALBUM

VENTURA LOS HERMANOS
[BMG BRrRASIL / ARIOLA]

BEST ROMANTIC MUSIC ALBUM

INEVITAVEL - BRUNO & MARRONE
[BMG BrRAasIL / RCA RECORDS]

BRINCADEIRA TEM HORA - LEONARGO
[BMG BrasiL / RCA ReEcoraos])

BEST BRAZILIAN SONG
(PORTUGUESE LANGUAGE!

VOCE NAO ME ENSINOU A TE ESQUECER - LUCAS, FERNANDO
MENDES & JOSé WILSON

TRACK FROM: VARIOS ARTISTAS: TRILHA SONORA DO FILME
LisseLa E O PRISIONEIRO

[NATASHA RECORDS / BMG Brasw]

BEST ENGINEERED ALBUM

LAGRIMAS NEGRAS - PEPE LOECHES. ENGINEER (BEBO
VALDES ¥ DIEGDO EL CIGALA)
[CALLE 54 RECORDS / BMG RECORDS]

PRODUCER OF THE YEAFR

LAGRIMAS NEGRAS (BEBDO VALDES Y DIEGD EL CiGALA)
NINO JOSELE (NINO JOSELE)

BEST MUSIC VIDEO (1 SONG ONLY)

AMOR AMOR - ROSELYN SANCHEZ

PABLD CROCE, VIDED DIRECTOR; BAgLO CROCE, VIDED FPRO-
DUCER

[BMG U.S.LATIN]
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Latin Grammys
Sponsors Line Up For LARAS

BY LEILA COBO

The fifth annual Latin Grammy
Awards will benefit from an array of
sponsorship deals that have one com-
mon aim: promoting the awards
show, which will air Sept. 1 at 8 p.m.
ET on CBS.

“We take an advertising and mar-
keting approach to everything we do in
order to publicize the show,” says Igna-
cio Meyer, director of business devel-
opment for the Latin Academy of
Recording Arts and Sciences.

AGGRESSIVE PROMOTION

CBS will aggressively promote the
show on its affiliated stations, and
sponsors will complement that expo-
sure. “Everything we sign with a spon-
sor includes an advertising campaign,”
Meyer says.

The Latin Grammys’ primary spon-
sors include Heineken, Clinique, Best
Buy, Southwest Airlines, Verizon Wire-
less, Dentyne, Colgate Palmolive, Uni-
vision Radio and terra.com, as an
online partner.

LARAS' agreement with Heineken,
for example, includes an advertising
campaign that covers radio, TV and

print. In addition, Heineken will run a
contest for consumers to win tickets to
attend the awards show.

Best Buy will also run TV ads pro-
moting the show. Although the spots
will be in English and Spanish, they
will uniformly target a Latin audience.
In addition, Best Buy will run an in-
store promotion in key markets.

Like Heineken's, the Best Buy
campaign includes a contest. Con-
sumers with proof of purchase from
Best Buy will also vie for a chance to
attend the show.

According to Meyer, Best Buy will
also participate in LARAS’ Street Par-
ties, which are events planned in mul-
tiple cities during August to promote
the awards.

Perhaps the most unique sponsor-
ship involves Clinique. The beauty
products company is a Latin Grammy
sponsor for the first time. Indeed, this
is the first time in its history that Clin-
ique has sponsored any event.

“It was important for us to
demonstrate that we're the brand of
women of all skin colors,” says
Susan Akkad, Clinique VP of global
marketing. “So, when we had the
opportunity to be the exclusive cos-

metic sponsor, we jumped on it.”

Although Clinique is a title sponsor
of the Latin Grammys and the brand
will receive exposure in all related
materials, other aspects of its sponsor-
ship are unusual. Instead of running
TV ads, for example, the brand will host
a four-day event called Come Get Your
Latin Grammy Look, which will coin-
cide with LARAS’ Street Parties.

During the Street Parties, attendees
will have an opportunity to get their
“Grammy look” at Clinique counters
citywide. An up-and-coming artist will
be present at those events. In New York.
Los Angeles and Miami, the attending
artist will be Alicia Machado.

On the media end, Univision Radio
will promote the awards in multiple
markets, including a four-week radio
campaign that encompasses vignettes
and programming.

Terra.com, which returns as a
sponsor, will present Latin Grammy
news through the official site,
latingrammy.terra.com.

The site will host a series of pro-
motions surrounding the Street
Parties and the awards, says Juan
Carlos Ramirez, marketing coordi-
nator for terra.com.

veri7oNvircless

T YOURS

Thousands of Possibilities | &S

CLINIQUE

Consumer brands are backing the 2004 Latin Grammys.

fiditionaill peomingGoneeRtiolrs

Consultants Marketing Network ‘emn

VICENTE FERNANDEZ & ROCIO DURCAL 04 US TOUR

A Co-Production with Hauser Entertainment

10/19
10/11
10/23
10/24
11/12
/13
1n/14
/19
11/20
nwan
11/24
11/26
/21

Houston
Dallas

Los Angeles
Chicago

El Paso
McAllen
Laredo

San juan PR.
Miami
Washington DG
New York
San Jose CA
Las Vegas NV

“Rocio Burcal Only

Toyota Center
AA Center
Universal Amphitheatre’
Alistate Arena

UTEP

Dodge Arena
Laredo Event Center
New Arena

AR Arena

Armory

United Palace’

HP Pavillion
Mandalay Bay

Carlos “Vives

€ o
oS
2 ©
cwnw
el
B2
C
2o
22
88
S 2
2
23
3z
= @
(2]
2E
§—>
= -
23
=)
25
S
S
o
= (o]
(L)l\
SHl
gh
g g
S m
CE
55
=
ow
= ®©
© 2
£Eo
S W
o
£
o]
=
O g
= (5]
56
w

26

www.billboard.com ¢ www.billboard.biz

www.americanradiohistorv.com

BILLBOARD AUGUST 14, 2004


www.americanradiohistory.com

congrabulabions Goour laGin
2004 Labin Grammy Nominees | REXEEE

YOUR TALENT HAS BEEN REGOGNIZED AND YOUR MUSIC HONORED BY THE INDUSTRY, YOUR DEERS
AND BY EVERYONE HERE AT BMI. WE'RE PROUD THAT YOU HAVE CHOSEN US TO REPRESENT YOUR
PERFORMING RIGHT AND WE SHARE YOUR JOY IN THIS AGHIEVEMENT.

| 3 *

4 NOMINATIONS

3 NOMINATIONS

!a &7 |

EMMANUEL DEL REAL-5 NOMINATIONS & -
CAFE TACUBA-3 NOMINATIONS RAFA SARDINA

Y "’ {g/ ‘;
T AN

MIGKEY HUIDOBRO
GUSTAVD SANTAOLALLA MOLOTOV

...AIND A SALUTE TO THE MORE THAN 40 OUTSTANDING GREATORS
WHOSE WORK HAS BEEN HONORED WITH R NOMINATION...
Ricky Martin Luis Miguel

Coniunto Pri Los Tigres del Norte
; Freddie Martinez onjunto Frimavera - -
0zomatli Pepe Aguilar Lupillo Rivera Little Joe & La Familia

Jovino Santos Neto Quinteto Plastilina Mosh _ DJ Kane Andy Andy
Control Machete (sacw) Soraya Tanghetto  Alejandro Allen Ramon Ayala y Sus Bravos del Norte
Kinky losé Roberto Martinez ) Schmitt ~ Mauricio & Palodeagua Limi-T 21 Superlitio

b B;nda El Recodo de Cruz Lizarraga Fernando Osorio  Area305 13 Tropa F Mario Adnet
uey bunbar  Mario Quintero Lara

José Cantoral (sacw) § Anibal Kerpel Itaal Shur *
Sebastian Krys * Jimmy Gonzailez y Grupo Mazz
Paulo Jobim . -
Andrew Weiss Emilio Estefan, Jr. bmi.com
Joyce Silveira Palhan De Jesus X José Serebrier virtually indispensable

www americanradiohistorv com

EGISTERED TRADEMARK OF BADADCAST

BMLIS AR



www.americanradiohistory.com

Latin Gramimy'S /mmSmSmmm

Academy Is Taking It To The Streets

BY JOHN LANNERT

First South Florida, now the
United States.

After successfully bringing its fan-
friendly Latin Grammys Street Parties
to four different sites in Miami and
Fort Lauderdale, Fla., during its inau-
gural run in 2003, the Latin Academy
of Recording Arts and Sciences will
bring the outdoor festivals to New
York, Houston, Chicago and Los Ange-
les this month.

“It is all part of trying to make the
presence of the academy larger,”
LARAS director of business develop-
ment Ignacio Meyer says.

The initial Street Party is set for
Aug. 8 in Chicago. Subsequent dates
will be Aug. 15 in Houston, Aug. 22 in
Miami, Aug. 28 in New York and Aug.
29 in Los Angeles.

The fifth edition of the Latin
Grammy Awards is set for live broad-
cast Sept. 1 on CBS from the Shrine
Auditorium in Los Angeles. LARAS
organizes the annual awards.

Univision Radio and its local affili-
ates and the local affiliates of CBS will
again be the academy’s radio and TV
partners in the five cities where the

Street Parties will be held.

Among the artists slated to appear
are tropical acts Willie Colon, Oscar
D’Ledn, Melina Ledn and Sonora Car-

'MEYER: LARGER PRESENCE

ruseles. Also scheduled to perform are
Latin Christian star Karina Moreno
and fast-rising pianist Arthur Hanlon.
Hanlon will perform in Miami and
Los Angeles.

Complementing the impressive
list of performers are sponsors
Heineken. Dentyne, Best Buy and

Clinique. All the sponsors will be in
the five cities, as LARAS strives to
make the parties its second-most-vis-
ible general market event, after the
Latin Grammys telecast.

Meyer is spearheading the expansion
of the Street Parties. He says he and
LARAS president Gabriel Abaroa came
up with the idea of down-home fiestas
as the academy’s way of reaching out
to the ordinary music fan who probably
would not be able to attend the various
Latin Grammy events.

“We thought we needed to do some-
thing to go to the mass consumers,”
Meyer explains. “so we wanted to bring
them a feel of the Latin Grammy
Awards in an upscale-type street party.
The idea was to be able to offer quality
entertainment for free to those who
would not necessarily be able to enjoy
the show.”

A second reason for creating the
Street Parties, Abaroa says, was to give
acts that are not participating in
LARAS awards process an opportunity
to gain notice through the Latin Gram-
my brand. Some of the participating
acts are unsigned or are new acts that
LARAS hopes may eventually become
members of the academy.

“People like to go places where they
are in contact with each other and see
their artists,” Abaroa says. “By using the
power of the Latin Grammy connec-
tion, we can give the opportunity to tal-
ent that already has been established or
not to go and connect to people.”

Certainly the sponsors were pleased
with last year’s festivals. Abaroa points
out that they were the driving force to
expand the Street Parties to five cities.

GOING NATIONAL

“The sponsors were so happy, they
asked, ‘Why don't we try to do this in
New York?" ™ Abaroa says. “So, we've
decided to try to go national.”

As it did last year, LARAS is put-
ting on the shows through a joint
venture with Unipro, a Miami-based
logistics, management and produc-
tion company. Unipro is also team-
ing with the academy on sales, mar-
keting and sponsorship.

Nelson Albareda, president/COO of
Unipro and a veteran radio executive,
says the new format of the Street Par-
ties will be easier promotions for such
media partners as Univision Radio,
which sponsored four consecutive
shows last year in South Florida.

“Univision Radio did a great job last
year,” Albareda says. “But being an old
radio guy, I know how hard it is to push
a different event every week. This year
with one event per market, Univision
will be able to concentrate on one
show. So, these will be great events, not
only on a programming side but on the
sales side.”

According to Meyer, the Street Par-
ties last year averaged between 8,000
and 10,000 people. Each event, which
generally ran from noon to 7 p.m.,
sported one to two headliners, with the
balance being mid-level and new acts.
About 40 artists participated, includ-
ing star acts such as D’Leén, Willy
Chirino, Obie Bermtdez, Angel Lopez.
La Onda, Inspector, Shalim, Jorge Cor-
rea and Rabanes.

Meyer thinks that, if successful, the
Street Parties series could be expanded
into additional cities.

“Five is just the tip of the iceberg,”
Meyer says, “but we really want to solid-
ify the event and make it a staple of the
core activities that lead up to the Latin
Grammys telecast. Eventually, it would
be great if it becomes a stand-alone ini-
tiative that takes place all year round,
even if it is just once a month.”
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Santana

Continued from page 21

Sciences in an all-star tribute at the
Century Plaza Hotel in Los Angeles.

Of course, there’s more to San-
tana than the guitarist whose
album “Supernatural” has sold
some 25 million copies worldwide,
according to his record company,
and earned the veteran artist a raft
of Grammy Awards.

Santana, who received the Billboard
Century Award in 1996, has also made
a career of giving back to the commu-
nities that have embraced him,
through his own Milagros Foundation,
founded with wife Deborah, and other
efforts around the world.

Santana spoke to Billboard from
Germany, where he was performing
one of a series of concerts that he hopes
will raise political and social con-
sciousness among his fans.

It seems that the kind of altruistic
activity you engage in is increasingly
the exception instead of the norm
among artists. Do you think that’s
the case?

It’s always happening [that artists are
working toward good causes]. But
unfortunately. somebody made a deci-
sion that good news doesn't sell. But I

know for a fact that Sting, Stevie Won-
der, Prince, Quincy Jones, a lot of peo-
ple, are involved to help heal live peo-
ple in the planet. And that’s OK. We
don't have to advertise. Like Mr. Paul
Newman. He gives $240,000 per vear.
And no one knows. It’s kind of vulgar
[to talk about it].

Well, it may be vulgar to flaunt how
much you give, but I don’t come
across many artists who speak
strongly about their convictions, either.

Alot of people just go on with the
program. And we feel very passion-
ate, my wife and I, that we can make
a difference.

Our new motto is that you can do
something from the heart, make a dif-
ference in the world, and still be prof-
itable. It’s a very win/win situation con-
cept, for live people in the planet.

You say “live people in the planet.”
What exactly do you mean by that?
Everyone knows that I don’t wrap
myself with any enchilada. I don’t like
flags. I really don’t. I respect that peo-
ple like that, but that’s a dinosaur exis-
tence. To me, the only flag is a man, a
woman and a child. That’s the only flag
I pledge allegiance to. Everything now
is a corporate business. There’s no
more flag or country. And the sooner
we wake up, the faster we can heal the
(Continued on page 34)
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Continued from page 32

fabric of family.

If I could establish one thing before
I die, it would be to plant the seeds of a
vision that everyone all over the world
would have water, electricity, food and
education for free.

In return, what we would like is to
wake up and raise your consciousness
to be a better person. That you have
more passion for compassion, more
gentle wisdom, more patience. So I do
feel, in the words of {the late] César
Chavez, “Si se puede” {Yes, we can].
That’s the only agenda worth being
passionate about. Everything else usu-
ally comes down to a very shallow kind
of thing.

“By being honored
with this award,
my dreams become
a reality.”

Having said all this, who will you
support in the upcoming presiden-
tial election?

Since I've been allowed to come into
the United States, I always vote for the
lesser evil, if there is such a thing. The
cards are already stacked up. But I
would probably vote for [Democratic
presidential nominee John]| Kerry.
[President] Bush is making America
look and feel very horrible around the
world. He doesn’t represent the heart
of America. He represents another part
of the anatomy but not the heart.

I hear very few Latin artists in par-
ticular taking a political stance.

There are people in Miami who say,
“Oh, T never speak of religion and pol-
itics.” Fine. Even a turtle, to get ahead,
has to stick his neck out. You can’t turn
your head and pretend you don'’t see
things the way they are either. And if
you want me to be like a Mexican and
say, “Thank you for letting me come
here.” Come on. This is 2004.

Yes, I'm grateful to God and people.
For people and God I live the lifestyle
I live. But that doesn’t mean people
own me and I have to say what they
want me to say. I have to say what'’s in
my heart. In my heart I have good
intentions, and I want to see equality
for women.

In a lot of places, you can still trade
awoman for two goats and some wood.
That [woman is| my sister. My mother.
When men, rappers, talk about women
like bitches, that’s still my sister, my
daughter. And in order to correct this
planet we have to raise the conscious-
ness, for people to see that.

How does this award tie in with
all this?

I do feel that by being honored
with this award, my dreams become
a reality. I dreamed of being with

Desmond Tutu, Mr. [Jimmy] Carter,
Mr. [Harry] Belafonte, people like
that, because I feel people like that
are committed to transforming this
planet and changing things for
women and children.

I'm [also] very grateful and real-
ly proud of Emilio Estefan, because
if it wasn’t for him and his determi-
nation, the Latin Grammys would-
n't be so. [ do want him and other
people to know that someone has to
break an egg to make an omelet and
he broke the egg. Now it’s just a
matter of crystallizing the vision for
everybody.

Did you request any specific artists
to perform during the Person of the
Year gala?

No, I wouldn’t impose that on any-
one. When they offered me a choice
of musical director, I said I would
request Mr. Quincy Jones first.
Because I think he has reached the
status of Martin Luther King, with
what he’s doing all over the world. So,
what the heck; all he can do is say no.
But he accepted.

Beyond that, I really wouldn'’t force
anyone to do anything they don’t want
to do. I'm just grateful they're doing
this thing. Hopefully my mom will be
there, and I want to dedicate the
evening to her. She's the one who
taught me conviction.

And I'want to dedicate this thing to
my mother, my wife, to my daughters,
to my sisters. To all my family, but first,
to the women.

A couple of years ago, you told me
you were planning to record an all-
Spanish-language album. Is that
still happening?

Not for the time being. I would like
to work with so many people. One of
my favorite bands is still Molotov. And
of course Man4, Los Jaguares. And
there are a lot of people [from Latin
America] that we don’t even know, But
it’s not in the agenda now. I think I
would need to establish a different
agenda with Spanish radio, Univision
and Telemundo.

So, what is your next musical
project?

I'm going to complete the next San-
tana album with Mr. Clive Davis. Right
now we're collecting songs. It’s like
“Supernatural.” What we did was we
crafted songs like glass slippers, and
then we find the Cinderellas.

The songs precede the collabora-
tions?

Yes. We're in the finding songs part.
I'm just supremely grateful [to every-
one] from Lauryn Hill to Dave
Matthews to Placido Domingo. Most
people only work with one level and
stay there. Where “I only do salsa, 1
only do norterio,” and they stay there.
I only play music. Period. And that
gives me a different spectrum that oth-
ers don't enjoy.

Is this because you’re an instru-
mentalist as opposed to a singer?
(Continued on page 36)
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Santana

Continued from page 34

Yes. And also because of my heart.
My heart is open to complement, not
to compete. It’s really to complement.
If [ play with the lady who shakes a
lot—what’s her name?

Shakira?

Whether it’s her or Patti LaBelle,
it’s always the same. When I come
into the room to be with her, I have
to present my spirit with dignity.
And that’s when the music hap-
pens. It’s not a formula, a gimmick,
a gadget.

People have tried to do the same
things we did. I won’t tell you their
names, but a lot of people tried.
They tried [performing with] Wyclef
[Jean] and this and that and thought
they could just pull a “Supernatural”
like a rabbit out of a hat.

When will this new album be done?
When it’s done.

What do you think of the word
“crossover’’?

If it means cross-pollinating and
touching the whole global spectrum,
then it’s OK. If it means trying to sell
something, [ don't really know. I don’t
look at it from those points of view. To
me, the most popular music is still Nat
“King” Cole singing “Mona Lisa.”

[ don’t think pop is bad. It’s
phony and superficial when you’re
just memorizing the words. But
when vou understand the lyrics,
whether it’s Irish or African or
German, and you try to convey
something, it's different.

Are you a crossover?

Santana is different. Because I'm an
instrumentalist, “Samba Pa Ti” can
touch Italians and Hebrews and Kore-
ans. Buddy Holly could only touch
English speakers when he was around.
But Ritchie Valens—who was the first
Santana—*“La Bamba” went every-
where. You can play “La Bamba” in
Korea, and they go crazy.

You're a big fan of Valens. Is that
one of the reasons you scored the film
“La Bamba’?

[ went to the Fillmore Theater
[recently] to see Los Lonely Boys, and
[ was there with the new generation:
Los Lonely Boys, myself and the broth-
er of Ritchie Valens. He was there!
That’s three generations.

There’s a beautiful part in the “Sele-
na” movie, when she’s on the roof look-
ing at the stars, and the sister says,
“Selena, what are you doing there?”
And she says, “Looking at the stars. [
represent the dreams and aspirations
of my people.”

Man, that’s deep. That’s who
Ritchie Valens is, [and] Los Lonely
Boys and me.

Whether Puerto Ricans or Mexi-
cans like it, [ represent the highest
there can be. I never present myself

(Continued on page 37)
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Continued from page 36

borracho, high. I have to present
myself in a way that'’s correctly
with dignity in front of my moth-
er, my sisters, my wife and two
daughters.

That’s why I'm really important to
the Latin community. I will never let
you down. I might not be what you
want me to be, but I represent you.

Did you ever consider pursuing a
career in Spanish?

If the opportunity arises with the
right songs and the right people. I've
changed very much. Before I couldn’t
sing with Julio Iglesias. Now I can.

Why is that?

Because 1 didn’t believe in his
intentions. I thought he was an
attorney who sang. Now [ have
more flexibility, and I haven’t lost
my integrity. I feel I can work with
someone like Julio Iglesias or
Wayne Shorter. Most Latin and pop
music is very plastic and synthet-
ic. It’s as deep as a spoon, and I
can’t complement something that
isn’t deep. If something has
essence, I'm happy to oblige. But
most things sound like a bad Taco
Bell commercial. And I don’t want
to sound like that.

Also, when you started out, there
was very little cool Latin rock. Would
you agree?

Yes, but it’s changing. I love
Mana. I love the vision they repre-
sent. I want progress. More than
money, fame or those things, I

want to be part of a positive change |

for Latins. I value how I present
myself.

Integrity is not something you can
buy in Rodeo Drive or the most expen-
sive boutiques in Miami. It’s a dress
they don’t sell in those places. Integrity
is a garment you can achieve by walk-
ing hand in hand with God.

You’ve told me before that the
Latin music heard today is really all
African music. Is that how you view
your music?

I try to merge melody with rhythm,
and I always say I'm especially grate-
ful to African people, because the
majority of the music I play is African.
This music wasn’t invented in Cuba
or Puerto Rico. They have to go to
Africa to see where it was made. I've
been to Africa. I know who invented
chicken soup. And when I go to
Africa, I let them know I'm very grate-
ful for chicken soup.

Chicken soup or not, when “Oye
Como Va” came out in 1970, it was a
very revolutionary song for the time,
wouldn’t you say?

It was very revolutionary. I'll tell
you what’s revolutionary: “La
Bamba,” “Watermelon Man,” Los
Indios Tabajaras—please put Los

(Continued on page 38)
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Indios Tabajaras. Because Los Indios
as well as José Feliciano—not Cheo,
because he was special too—they
were there before [ was, and before
them was Ritchie Valens.

I learned from all of them. I
learned a lot from José Feliciano,

“Light My Fire,” “California
Dreamin’.” And Los Indios had No. 1
songs alongside Elvis Presley.

So, yes, “Oye Como Va” was really
revolutionary, because like “Louie,
Louie” and “La Bamba,” a lot of
people didn’t believe it would pene-
trate—1I like that word—the top 10 in
the U.S. But I know those songs are a
sign to celebrate.

We did it differently than e/
maestro Tito Puente, and that’s

why they recognized it [around]
the whole globe. We took some-
thing wonderful to begin with and
we injected something different.
It’s called multidimensional con-
sciousness.

The way Tito did it was more Cuban
and Puerto Rican. But we put a multi-
dimensional clave in it, multidimen-
sional feel and color. Therefore, not
only Cubans and Puerto Ricans liked
it. The whole world liked it.

Many people are now trying to
do the same thing, especially in
the guitar lines, but sometimes I
think they try too hard and it
sounds forced.

They’re trying to sell cars,
tacos. And they all sound like me.
And I laugh. They don’t have my
heart and my intentions. I tell my
daughters, “You can have fun play-
ing hide-and-seek with yourself,
but I'll tell you who you are: You

200,000 ALBUMS SOLD * 250,000 FANS HAVE GATHERED IN THE 24.7 TOUR
SIX'NO. 1 SINGLES * TWELVE TOP TEN SINGLES IN CHRISTIAN RADIO
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are your intentions.”

The reason Santana is very pop-
ular, or at least successful, is, I
concentrate on the whole thing.
And when [ play this music, I'm like
my father. My eyes are really bright.
And I see if [ can look into their
eyes and direct that melody. Take
them out of their doldrums. That’s
important to me.

Is there one single moment in your
career that stands out in your mind as
a defining moment?

When we played at the Fillmore
West in 1970, and Tito Puente and
Miles Davis were there three nights
in a row in the balcony cheering for
us. That’s when I knew it wasn’t a
passing thing or something that was
[just] OK. I knew we were bringing
something to the table that was
important. When I saw Mr. Tito
Puente and Mr. Miles Davis cheering
for us, that was confirmation that we
were doing something right.

LARAS Promos
For The Fans

The 2003 Latin Grammy Awards
were promoted with an eye-catch-
ing outdoor advertising campaign
that used the phrase “Feel the
Latino.”

Billboards across the country
were emblazoned with skimpily clad
men and women playing a host of
percussion instruments.

As memorable as the ads were,
they were also deliberately
ambiguous. What exactly was
“the Latino?”

Whatever it was, it worked, and
ratings for the Latin Grammys tele-
cast rose substantially from the
year before.

This year, the Latin Academy of
Recording Arts and Sciences has
taken a different tack.

“We took a more pure approach
to promoting the music on the tele-
cast,” says Ignacio Meyer, director
of business development for LARAS.
‘We basically took a more direct
approach to what we’re doing,
which is a nationally televised
awards ceremony featuring the best
in Latin music.”

To this end, LARAS has launched
a campaign that uses the slogan
“It’s your music. Don’t miss out.”
In Spanish, it is “No te lo pierdas.
Es tu masica.

The name of the campaign is
“Fanaticos” (Fans).

“And the reason for the name,’
Meyer says, “is that the campaign
will feature the love affair between
fans and their music, and how on
Sept. 1 at 8 p.m., everyone will be
watching that music on CBS.

LEILA COBO
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EN LA CATEGORIA “MEJOR ALBUM VOCAL POP DUO O GRUPO’ POR SU DISCO:

*No fe pierdas este 20 de agosto su pi esentacion
en el Universal Amphitheatre de'Los Angeles California
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22|23 MAS MALA QUE TU Ednita Nazario % | 22 il 18 | DUELEEL AMOR ALEKS SYNTEKWITH ANATORROJA § 24 § 29 | FLORDORMIDA EDDIE SANTIAGO
L LEVIN.D.WARNER {CBRANT,G.FLORES] SONY DISCOS EMI LATIN SONY 015C0S
— [ Lasavispas JUAN LUIS GUERRA [P 13 | CULEBRA GRUPO NICHE
18 (14 TE QUISE OLVIDAR Grupo Montez De Durango = | 7 5 VENE UNIVERSAL LATINO SONY DISCOS
JL TERRAZAS [J.GABRIEL] DISA 6 7 | SIPERONO PUERTO AICAN POWER I 12 | VOY AOEJARTE OF AMAR FRANK REYES
J&N J8N
(D) (G 9 3 LLORE LLORE VICTOR MANUELLE | 27 34 | YQUEVAASERDEMI VICTORIA
( O ) GREATEST GA'N ER ( O ) . SONYDISCOS MEGAMUSIC /UNIVERSAL LATIND
24 Y45 | — QUE NO ME FALTES TU Mariana = | 24 ) 11| AMANECER (BOMBA) LIMI-T 21 B 20 | DAMETU AIRE ALEX UBAGO
AAALBA (WCASTILLO) UNIVISION EMI LATIN WARNER LATINA
25 J 35|37 PREFIERO PARTIR Marco Antonio Sclis | 25 f| i B ama SONDEEA
MEASOLIS M. SOLIS) EONOVISH 10N 20 | ALGOTIENES pauLnArusD § 30 X 37 | LAGRIMAS D NATASHA |
26 327 (17 PERO QUE TAL SI TE COMPRO Lupillo Rivera = | 7 UNIVERSAI LATING EMLLATIN
PRIVERA (C REYNAI UNIVISION 6 | CREOENELAMOR REY RUIZ 21 | HAYAMORES JDSE ALBERTO EL CANARIO"
SONY 015208 PINA /UNIVERSAL LATINO
27 }31|24 || NO TIENE LA CULPA EL INDIO Los Tigres Del Norte = | 17 9 | TENGO GANAS VICTOR MANUELLE 14 | QUE DE RARD TIENE LOS TEMERARIOS
LOS TIGRES DEL NORTE (FQUINTERO) FONOVISA SONY DISCOS FONOVISA
. " 3 | POBREDIABLA ponomAR I 30 | UN GRAN DIA EN ELBARRIO THE SPANISH HARLEM ORCHESTRA
3 23128 FIERA INQUIETA Angela Maria Forero 23 Vi LIBERTAD
N URIBE (N URIBE) TELEMUNDOLAGUNA /SONY DISCOS 14 17 PEGATE FULANITO 4 31 QUENO ME FALTES TU MARIANA
29 Y3643 LA LOCURA Yahir =2 | 29 LuTle Jn510
£ RUFFINENGO,D.BALLO,8. BENOZZO (W.PAZ R VERGARA.A JAEN) WARNER LATINA 10| gSim ESTUVIERAS L0sTOROSBAND L 35 ) 33 | 7DIAS ELVIS CRESPO
¢ 20 | 21 DESESPERADO Ricardo Montaner 11 6 DIME N'KLABE b 32 QUIERD SER TUYA MELINA LEON
J.C.CALDERON (R MDNTANER) WARNER LATINA L SONY 01SCOS
- 15 | VALIOLAPENA MARC ANTHONY 28 | INTROLOS 12 DISCIPULOS EODIE OEE
33|27 CREO EN EL AMOR ReyRuiz w | 2 SONY 0ISCOS DIAMOND
JLPILOTO (4L PILOTOR OEL $OL) SONY DISCOS 48 § 19 | NECESITD UN AMOR anovanoy [ 38 § — | DOSAMANTES 'ALEX [EL BIZCOCHITO]
SONY DISCOS SONY DISCOS
32 43|50 Si LA VES Franco De Vita With Sin Bandera == | 32
F.DE VITA.L.ROMERO {F.DE VITA) SONY DISCOS i thgl\‘;llI‘UHM LATIN AVENTURS 39 & ilﬁ]lf;&E/BﬂMMGOSleSN ANOYELOGAS
33)38|— || sON DE AMORES Andy & Lucas = | 33 ol 7 | NADADENADA rranceves WRUIN 35 | N0 ME QUIERO ENAMORAR KAUMBA
ASTIVEL (LGONZALEZ GOMEZ) ARIDLA /BMG LATIN
-3 32 | 41 POR Tl PODRIA MORIR Luis Fonsi 32
R.PEREZ (R PEREZ) UNIVERSAL LATINO
>3 HOT SHOT DEBUT 3 » N A AIRPL 2
35 LASTIMA ES Mi MUJER Grupo Montez De Durango % | 35
JLTERRAZAS (NOT LISTED} DISA Airplay monitared by f\e
36 47 |49 Y QUE VA A SER DE M! Victoria | 36 Hesanars
R PEREZ,R LIVI (R LIVI,A. PEREZ) MEGAMUSIC /UNIVERSAL LATINO g e -
55 = TITLE ARTIST
37 LAGRIMAS JD Natasha = | 37 2g | TITLE ARTIST 2u
S KRYS,6 MENENDEZ (N.OUENAS.M.CHAN} EMI LATIN <= | IMPRINT/PROMOTION LABEL <=2 | IMPRINT/PROMOTION LABEL
38 CONTIGO YO APRENDI A OLVIDAR Patrulla81 | 38 1 | sovTuMusER auciaviianreal | 20 3| 32 | ELQUINTO TRAGD GRUPO BRYNDIS
A RAMIREZ CORRAL [R.LUGD) oisa UNIVERSAL LATIND DISA
o FEIKY AsMAR COMO TE AME Joan Sebastian 26 2 Egosc'ﬂgﬁglss/a LOS HORDSCOPOS OE QURANGD ff 22 N 19 :sj%%sﬂmm JULIO PRECIADO ¥ SU BANDA PERLA OEL PACIFICO
J SEBASTIAN (J.SEBASTIAN} MUSART /BALBOA
- . 1| QUEDERARO TIENE L0STEMERARIOS | 23 § 23 | CUANDO NADIE TE QUIERA LOS TRAILEROS OL NORTE
1038 39 | 38 VUELVE CONMIGO Conjunto Primavera 38 FONOVISA EMLLATIN
J.GUILLEN (R.MONTANER] FONOVISA 4 5 MIEDO PALOMO 24 34 PREFIERO PARTIR MARCO ANTONIO SOLIS
DISA FONOVISA
41 SOMBRA LOCA Gilberto Santa Rosa = | 41 4 | TEPERDONE UNA VEZ LosHuracanEsoenonre B 25 § 27 | suavio CUSILLOS
J M.LUGO (F BORREGO LINARES} SONY 0ISCOS UNIVISION MUSART (BALBOA
. 4 KING:
42 Y4436 CANTAR HASTA MORIR Diego Torres = | 15 6 J 11 | LAPRIMERACONAGUA vicenTerennanoez | 26 J 24 | SABES AcCHoCOLATE KUMB1A KINGS FEATURING PEE WEE GONZALEZ
AVERDEDTURRES 10, TORRES. - BAT 02 CANR O/CUMBAISARCHEZ) ARIOLA/BME LTI 7 Y © | ESTALLDRANDD MiCORAZON BETO ¥ SUS CANARIOS 17| LAGRIMAS Y LLUVIA BRAZEROS MUSICAL DE DURANGO
4 41139 IMPOSIBLE OLVIDARTE K-Paz De La Sierra % | 39 DISA A
K-PAZ OF LA SIERRA (A M BRAMBILIA) PROCAN /DISA [] A hzm% ESTABAS? INTOCABLE % | QUE ME LEVE EL DIABLO ADOLFO URIAS Y SU LOBO NORTENO
Ml 34 | 32 DESNUDATE MUJER David Bisbal = | 6 : 6 | TEQUISE OLVIDAR GRUPO MONTEZ DE DURANGO : 29 | YQUE LOS ANGELES DE CHARLY
K SANTANOER,M_SALCEDO 0. BISBAL,J.M VELASQUEZ) VALE /UNIVERSAL LATIND DisA FONQVISA
10 ) 10 | PEROQUE TAL SI TE COMPRO LUPILLORIVERA | 30 § — | OELANTEOEMI BANDA EL RECODO
4 42 |40 MI PEOR ENEMIGO Bronco: El Gigante De America 23 UNIVISION FONOVISA
BRONCO (R MARTINEZ) FONOVISA 11§ 12 | NDTIENE LA CULPA ELINDIO L0S TIGRES DEL NORTE [ 28 | BUEND BYE YOLANOA PEREZ Y ADAN CHALIND SANCHEZ
44 FABRICANDO FANTASIAS Tito Nieves 46 3] E%hﬁglrs’ﬁoe ENAMORARME DE T) PATRULLA 81 % ';ARA T(;\DALAVIDA BANDA EL RECOD
S.GEDRGE {J.LPILOTO,R DEL SOL} 562 DISA s FONOVISA =
£ 40|45 TANTO LA QUERIA Andy & Lucas = | 19 13 ] 75 | LASTIMAES MIMUJER GRUPO MONTEZ DE DURANGO 2 | VUELVECONMIGO CONJUNTO PRIMAVERA
A STIVEL L.GONZALEZ GOMEZ) ARIOLA /BMG LATIN
. -~ 14 Y 20 | CONTIGOYOAPRENDIA OVIDAR PATRULLA ST § 3¢ J 36 | MENTIA ROGELIO MARTINEZ
23 37 | 35 [*t8 LUCHARE POR TU AMOR Alejandro Fernandez 19 DISA FONOVISA
A BAQUEIRO (RFOLGUERA FMONTY.M ENTRAIGUES) SDNY DISCOS 15 13 VIVO Y MUERD EN TU PIEL JENNIFERPENA [ 35 39 AanE/gDMEJDR AMIGO RAMON AYALA Y SUS BRAVOS DEL NORTE
UNIVISION EREDDIE
49 OJALA QUE TE MUERAS esado = | 49
6 SIBLE OLVIDARTE H 5 NTES DE QUE TE VAYAS CONJUNT
JM.ELIZONDO,M.A ZAPATA (0 | TREVIND) WEAMEX WARNER LATINA 19 | HmLe K T i A e " "AZCECER
50 EL QUINTO TRAGO Grupo Bryndis 50 16 | ELZAZAZA MESA QUE MAS APLAUDA) srupocumax (137 ' — | BEBIENDO LaGRIMAS GUARDIANES DEL AMOR
GRUPD BRYNDIS (M POSADAS oI :
) = 18§ 33 OJALAQUE TE MUERAS PESADO 38 SOLO LOS TONTOS ALACRANES MUSICAL
Compiled from a national sample of airpiay supplied by Nielsen Broadcast Data Systems’ Radio Track service. A panel of 98 stations {39 Latin Pop, 16 Tropical, 51 + WEAD"QEX/WARNER LATINA = ::\‘;wgg;
Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions, @ Records showing an increase in audience 19 2 %0:\‘ ggsgf‘%ﬂ)/sommscos ADAN CHALIND SaNCHEZ | 39 EMllLJATJM A INTOCABLE
over the previous week, regardiess of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg- ! =} = i - LA MISMA INGRATA
isters an increase in audience. Greatest Gainer indicates song with largest audience growth. if two records are tied in audience size, the record being played on [ %kﬁ?&mm 60 BRONCO: EL GIGANTE OE AMERICA 40 FP&R M LOS RIELEROS OEL NORTE
more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. = Videoclip avaliability. ©2004, VNU Business Media, Inc. All - —
rights reserved.
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MTV-Branded Sets Boom In Brazil

BY TOM GOMES

SAO PAULO, Brazil—In a twist for
Brazilian record sales, live concerts pro-
duced by MTV Brazil are dominating
the country’s CD and DVD sales charts.

According to the July 15-22 top 10
charts published by Sucesso magazine,
MTV titles claim four of the top 10 titles
on both charts.

The CD and DVD charts are based
on sales as reported by retailers.

Topping the two charts is Ivete San-
galo’s “MTV Ao Vivo” (Universal). She
is followed on both charts by rock band
Ira’s “Acastico MTV” (Universal). The
other two chart listings are pop band
Jota Quest’s “MTV Ao Vivo” (Sony) and
samba singer Zeca Pagodinho’s “Acis-
tico MTV” (Arsenal/Sony).

The idea of recording and broad-
casting a TV show with an artist and
then producing an album in partner-
ship with a record company has long
had strong support from the majors.

MTV Brazil first launched the “Acs-
tico MTV” series in 1994; the “MTV Ao
Vivo” series debuted in 2001. Com-
bined sales of releases from both series
exceed 12.5 million CDs since 1994 and
more than 1.5 million DVDs since
2001, according to MTV.

Although healthy sales have accom-
panied previous releases, they have
never been as prevalent on the charts as
they are today.

“The success of those [two] series
didn’t happen by chance,” Universal

Music Brazil GM José Eboli says. “In
these past years, MTV has gained a
degree of expertise in the segment that
no one else has in Brazil. It is the sum
of the right choices of artists and their
repertoires, the perfectly done produc-
tion and the intelligent use of promo-
tion by the TV channel.”

MTYV Brazil, which operates inde-
pendently from MTV Latin America,
releases approximately six to eight
“Actstico” and “Ao Vivo™ titles per

L-

BUTLER: 'ACUSTICO" FOLLOWS ‘UNPLUGGED’

year and promotes them heavily on
the channel.

“The ‘Actstico MTV' [series] repeats
the same formula of [MTV] North
America’s ‘Unplugged’ [releases],” says
Ana Butler, artistic director of MTV
Brazil. “On the other hand, ‘Ao Vivo' is
our own creation.”

That series, Butler says, came to be
when Warmner Music Brazil approached

MTV in 2000 with the notion of broad-
casting a concert by Raimundos that
was going to be recorded as a live album.

Thanks to the visual image, the MTV
projects have proved successful even
with artists who aren't at the height of
their popularity.

Among the bands that have gained
fresh breath from their MTV projects
are Ira, whose “Actistico” set has sold
more than 50,000 copies since its
release last month, and Titas, whose
“Actstico” title became the best-selling
set in 1997. It has sold more than 1.5
million copies, according to MTV.

Rock band Capital Inicial’s popular-
ity all but vanished before it released its
“Acustico” album in 2000. The set has
sold more than 1 million copies,
according to MTV.

Another best seller is Legido
Urbana's “Actstico” set, released in
1999, which has sold more than 1.2
million copies.

Even non-rock acts like balladeer
Roberto Carlos have succeeded in the
format. His “Acustico” album has sold
more than 900,000 copies.

The biggest-selling “Ao Vivo”
releases are from Skank (released in
September 2001) and this year’s Jota
Quest. Both have sold more than
500,000 copies at a time when piracy is
rampant in the Brazilian market.

The most recent success story is
that of current chart leader Sangalo,
whose DVD has sold more than
100,000 copies.

Latin Music Executive Correoso Dies

BY LEILA COBO

MIAMI—Veteran Latin music industry
executive Ricky Correoso died July 30
after a long fight with pulmonary fibro-
sis. He was 57.

A fixture on the Latin music scene,
Correoso—born Ricardo Tomas
Correoso—worked in multiple capac-
ities at various labels during his 35-
year career in the industry. He was last
VP of marketing at Universal Music
Latino until 2002, when his illness
forced him into retirement.

__ “He was a man who loved what he
did all his life, and his life was the Latin

music business,” says George Zamora,
president of SGZ Entertainment and
former president of WEA Latina.

Born in Camaguey, Cuba, Correoso
moved to the United States when he
was 13. He dropped out of high school
and com-
pleted duty
withthe Na-
tional
Guard be-
fore ven-
turing into
the music

business.

1 His first
entertain-
ment job
was as mid-
night radio host for now-defunct Miami
station WFAB (“La Fabulosa”). He later
worked as an entertainment reporter

for Spanish-language newspaper Diario
Las Americas. On the music industry
side, Correoso worked for several
labels—including RCA, TH Rodven and
A&M—Dbefore taking over the manage-
ment of up-and-coming tropical singer
Luis Enrique.

Thanks to Enrique’s success, Corre-
0s0 went to work for the singer’s label,
Sony Music, as head of Central Amer-
ican operations, based in Costa Rica.
He was later appointed managing
director of Sony Music Venezuela and,
following that post, VP of business
development for Latin America for
Sony Music International.

Correoso is survived by his wife,
five children, a stepson and three
grandchildren.

LAMC

Continued from page 20

Delanuca Records. “You do see the
Julietas of the world crossing over and
becoming more mainstream, but
that’s because the artist went main-
stream, not because the mainstream
went alternative.”

Of course, by definition, alterna-

tive acts aren’t focused on commer-
cial success.

Echeverri says artists do not usually
“do things with sales on our minds.”
She will release her first solo album in
mid-September on Nacional Records
(see story, page 20). “Andrea
Echeverri” deals mostly with her expe-
rience with motherhood.

“You reflect what’s happening,” she
says. “But after you listen to the album,
the feminine and maternal elements are

almost an excuse. Finally, it's music. And
it’s pretty for whoever wants to hear it.”

Echeverri, in particular, says she sees
many more women in alternative
music now than when she began.

Will this translate into a movement?

Fernandez says, “When the MTVs
and VH1s of the world come out and
say, ‘women of rock,’ it’s because
they've had that road of success and
they can do the cherry-picking. Where-
as we're still on that road.”

A Jackson Comes
Back As A "Toy'

It has been a hot second—24
years, in fact—since La Toya
Jackson cracked the top 20 of the
Billboard Hot Dance Club Play
chart. “If You Feel the Funk,”
culled from the singer’s self-titled
debut, peaked at No. 17 in 1980.

JACKSON: TOYING WITH A

EW NAME

But she is back—albeit with a
slight name change.

In this issue, the wonderfully
buoyant “Just Wanna Dance”
(JaTail Records) by Toy climbs
two notches on the chart to
No. 14.

“It feels good to be

chapter in my life. I couldn’t have
called it anything else.”

LAND OF MAKE BELIEVE: We've
been invited to some trippy, over-
the-top events through the years,
but Sir Ivan’s July 31 record
release party for his new single,
the Ernie Lake-produced “Peace
on Earth” (Artemis), may indeed
take the cake.

Instead of hosting the party at
one of New York’s iber-fabulous
discos or trendy boites, the hip-
pie-shake, peace-loving Ivan invit-
ed guests to his Hamptons home.

Chances are good that Ivan’s
house is not like yours. You see, he
comes from a billion-dollar bank-
ing family: The Wilzig family-con-
trolled Trust Co. of New Jersey
was recently sold to North Fork.

Ivan and his brother, Alan, built
Wilzig Castle in the Hamptons
nearly 10 years ago. The three-
story mansion is surrounded by
acres of wooded area. Of course,
this being the Hamptons, there is
also a swimming pool, as well as
tennis and volleyball courts.

On this particular evening,
though, the recreational facilities
were all backdrop. Nobody—except
for Ivan, the two Cirque de Soleil-

back,” “Toy” Jackson
tells Billboard.
“With this single, I
wanted people to
judge the song on its
own merit.”

Jackson fully under-
stands that her name
comes with much bag-
gage—both good and
bad. “People weren't
giving me the chance

Beat
Bo’xm

By Michael Paoletta

mpaoletta@billboard.com

to do my thing, which

is to sing,” she says. “So, I altered
my name for this single to see
what would happen.”

Jackson, the fifth of nine chil-
dren, says she has slowly but
surely been making DJs aware of
the fact that she is indeed Toy.

“I've called many of the Bill-
board DJs to let them know
about Toy’s background,” she
says with a giggle. “One phone
call at a time, I am letting them
know all about Toy. While some
of them knew that Toy was me,
others were surprised. The over-
all response has been rewarding
and encouraging.”

“Just Wanna Dance” is one of
17 tracks on “Startin’ Over,” the
new full-length album by Jack-
son. Scheduled to arrive in the
fall, the set is a mix of dance, pop
and R&B/hip-hop.

“This album reflects where I've
been and where I'm at,” she says.
“It’s also the beginning of a new

like acrobats and the caffeinated
family of fluorescent-green-wigged
Oompa Loompas—exercised
beyond lifting a cocktail glass.

Ivan is legendary for showing
up at parties—in black tights and
a cape—looking like a character
out of a superhero comic book.
For this soiree, he did not disap-
point. Like a whirling dervish, he
flitted from one guest to another,
cape aflutter. In his own way, Ivan
was simply preparing us for his
outlandish “live” performance of
“Peace on Earth.”

For his brief set, Ivan wisely
concentrated on the present, origi-
nal single and did not showcase
past singles, remakes of “Imagine”
{John Lennon) and “San Francisco
{Be Sure to Wear Flowers in Your
Hair)” (Scott McKenzie).

Immediately following his per-
formance, there was not a partygoer
to be found without a glow stick.
We took that as our cue to exit.
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HOT DANCE
Bilboced" SINGLES SALES.

Sales data compiled by h Nielse
e n

adScan
TITLE Sou

IMPRINT & NUMBER/DISTRIBUTING LABEL

Artist

THIS WEEK
LAST WEEK
2 WKS. AGO

¥ NUMBER 1 ¥ 11 Weeks At Number 1

| AMAZIN (FUL!NTENTION & JACK 'N' RORY MIXES}

George Michael %

| TALK ABOUT OUR LOVE {HAMEL/E-SMOOVE/TKC/FORD/A. SMITH EE) Brandy =
ATLANTIC $3299°AG

| swar {JXL/PASSENGERZ/RALPH! MIXES)/SPIDER-MAN THEME (JXL REMIX) Michael Buble

| 143/REPRISE 42740/ WARNER BROS. @
SCANDALOUS (REMIXES) Mis-Teeq =

| 456/REPRISE 42723/WARNER BROS. @

DIP |IT LOW (DANCE REMIXES)
ISLAND 002447/IDJMG @

Christina Milian %

| LEFT OUTSIDE ALONE (J. NEVINS REMIX) Anastacia @

DAYLIGHT/EPIC 76705/SONY MUSIC (D @

ALLNITE (DON'T STOP) [S. KLEINENBERG REMIX]
VIRGIN 49832 @

Janet Jackson %

IF | CLOSE MY EYES
ROBBINS 72111 @ @

Reina

ﬂmslhco&WN.

| 8TH WORLD WONDER (THE REMIXES)
CURB 77133

Kimberley Locke %

_'| HOLE IN THE HEAD (A. VAN HELDEN REMIX)

Sugababes =
| INTERSCOPEQWZ10! @,

| ME AGAINST THE MUSIC Britney Spears Featuring Madonna =

JIVE57751/Z0MBA D @

| STEPPIN' OUT

Kaskade
| v @ ©
~ || LOVE PROFUSION Madonna %

MAVERICK 42703/ WARNER BROS. @ @

| THE DISTRICT SLEEPS ALONE TONIGHT
| SUBPOP 70614 & @

The Postal Service %

| MAKE YOUR MOVE

Dave Armstrong
OMMY BOY SILVER LABEL 2146/TOMMY BOY (@D @

STRICT MACHINE (REMIXES) Goldfrapp %
| mutE 215
- BLACK CHERRY Goldfrapp
§ MUTE 89253 @
| NOTHING FAILS/NOBODY KNOWS ME Madonna

| MAVERICK 42682/WARNER BROS. @ @

| OUTRAGEOUS

Britney Spears %
|| JIVE63276/Z0MBA €

| PUSH THE FEELING ON (ROSABEL & JCA MIXES)

Nightcrawlers
TOMMY BOY SILVER LABEL 2445 TOMMY BOY @ @

| SYMPATHY FOR THE DEVIL (REMIXES)

The Rolling Stones =
B ABKCD 7196656 QD

LOVE COMES AGAIN

g Tiesto Featuring BT
| BLACKHOLE 32/NETWERK D @

| TIME Murk
TOMMY BOY SILVER LABEL 2448TCMMY BOY @ @

| LIVIN' ON A PRAYER
ROBBINS 72110 @ @

Jordan James

| LOVE'S DIVINE (DEEPSKY MURK, & PASSENGERZ MIXES)
| WARNER BROS 42685 @ @

Seal =

AUGUST 14

s HOT DANCE
Blllboord RADIO AIRPLAY.

Airplay compiled by h Nielsen
Broadcast Data

Systems

TITLE Artist

| IMPRINT & PROMOTION LABEL

THIS WEEK

WEEKS ON

stz NUMBER 1 :%%¢ 2 Weeks At Number 1

A | MOVE YA BODY Nina Sky Featuring Jahba

NEXT PLATEAU/UNIVER3ALUMRG

3| TURN ME ON Kevin Lyttle Featuring Spragga Benz
ATLANTIC

1| IF 1 CLOSE MY EYES Reina
ROBBINS

~/ | EVERYTIME Britney Spears
JIVE/ZOMBA

35 aTSRATHE RUSH COMES Motorcycle

AMAZING
AEGEAN/EPIC

-t
]

George Michael

SCANDALOUS

Mis-Teeq
456/REPRISE

EX EX GIRLFRIEND DND Featuring Angie irons
ROBBINS

OeNOthme

T I D

DIP IT LOW Christina Milian

{SLAND/IOJMG

-
o

ILLUSION

Benassi Bros. Featuring Sandy
BENZ STREET/ZYX/WAAKO

38 = »

| ILIKE IT Narcotic Thrust
)| YOSHITOSHI/DEEP OISH

| MAKE YOUR MOVE

Dave Armstrong
TOMMY BOY SILVER LA3EL/TOMMY BOY

6
SES

BEAUTIFUL THINGS Andain
ROBBINS

STRAIGHT AHEAD

Tube & Berger Featuring Chrissie Hynde
KING BRAIN/ARTEM S

NAUGHTY GIRL Beyonce

' COLUMBIA
LOLA'S THEME Shape: UK

YOU/ULTRA
| WHITE FLAG Dido

ARtSTA/RMG
LET'S GET IT RIGHT Krystal K

| ROBBINS

| WHERE ARE YOU NOW? lan Van Dahl

ROBBINS

| DA HYPE
NETTWERK

Junior Jack Featuring Robert Smith

B(IZBI;lERISH THE DAY Plummet

l?LlTJHR/;NED WITH DESIRE Armin Van Buuren Featuring Justine Suissa

| SATELLITE
- ULTRA

Dceanlab
| SANCTUARY Origene

. “ TOMMY BOY SILVER LABEL/TOMMY BOY

LOVE COMES AGAIN

| Tiesto Featuring BT
BLACK HOLENETTWEFK

AUGUST 14
2004

TOP ELESCTRONIC

Sales data compiled by N
Nielsen

SoundScan

ARTIST Title

{ IMPRINT & NUMBER/DISTRIBUTING LABEL

| :¥%: NUMBER 1 :¥:

SCISSOR SISTERS
UNIVERSAL 002772°/UMRG [H]

THE POSTAL SERVICE
5UB POP 595 (M)

THIEVERY CORPORATION
EIGHTEENTH STREET LOUNGE 975° [H]

| VARIOUS ARTISTS
i | RAZORATIESSY

THE STREETS
| VICE BI534"/ATLANTIC

THIS WEEK
LAST WEEK

1 Week At Number 1
Scissor Sisters

Give Up

The Outernational Sound

Fired Up!

A Grand Don't Come For Free

| FAITHLESS No Roots
| CHEEKY/ARISTA 63497*/RMG

1 TIESTO Just Be
{ BLACK HOLE 30364*/NETTWERK [H]

6 Involver

ASHA
6LOBAL UNDERGROUND 0001~ [H]

THE HAPPY BOYS
ROBBINS 75047

| VIC LATINO & DAVID WAXMAN
| ULTRA 1130 [H]

A.B. QUINTANILLA Il PRESENTS KUMBIA KINGS
EMI LATIN 77055

| VARIOUS ARTISTS
ROBBINS 75045

| 111 (CHK CHK CHK)
| TOUCH AND GO 20834" [H]

0 o N o o & wee

Trance Party [Volume Four]

W

Ultra.Dance 05
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ALBUMS

Edited by Michael Paoletta
NEW & NOTEWORTHY

CHERIE

Cherie

PRODUCERS: various

Lava 83636

RELEASE DATE: Aug. 3

The current top 40 generation is
being reintroduced to the power of
great melodies and bold singing,
thanks to airplay for such artists as
Jessica Simpson. So the timing is
right for Lava’s French diva Cherie,
who has the chops to be the new mil-
lennium version of Celine Dion. With
a host of potential hit songs on her
debut album and a voice that brushes
the clouds, a star is born. Highlights
begin with hit single “I'm Ready,”
then continue with consummate
power ballad and second release
“Older Than My Years” and the glow-
ing “Fool” and “My Way Back Home.”
Live, Cherie delivers, proving that no
matter what trends compromise popu-
lar music, in the end, there is still a
place for skilled, mass-appeal vocal-
ists. Celebrate the return of the best of
times—and tunes. This is an artist to
rally around.—CT

POP

P SOUNDTRACK

The Princess Diaries 2: Royal
Engagement

PRODUCERS: various

Walt Disney 5008 61099

RELEASE DATE: Aug. 3

Listening to the soundtrack to “The
Princess Diaries 2” is much like flip-
ping through a real journal: Each
track, like each new day, yields some-
thing different from the previous one.
Highlights include Lindsay Lohan’s “I
Decide,” Pink’s “Trouble” and Avril
Lavigne’s previously unreleased “I
Always Get What [ Want.” There are,
however, a few awkward moments.
Steve Harwell’s “Fun in the Sun” is
simplistic, and the Julie Andrews/
Raven duet, “Your Crowning Glory,”
doesn’t quite fit in here. But Kelly
Clarkson’s “Breakaway,” co-written by
Lavigne, will surely give the album a
major chart boost.—KK

p KITTIE

Until the End

PRODUCER: Steve Thompson

Artemis 51538

RELEASE DATE: July 27

When its 2000 debut, “Spit,” was
released, Kittie stood out due to its
four members’ ages (mid- to late teens)
and gender (female). Since then,
female-fronted bands like Arch Enemy
and Otep have made estrogen less of a
curiosity in metal, and Kittie has had
time to mature as musicians. While
Morgan Lander’s death metal growls
haven’t changed, “Until the End” has
more melody and memorable riffs than
the band’s previous two albums. Lead
single “Into the Darkness” is the band’s
catchiest song to date and deserves

KEVIN LYTTLE

Kevin Lyttle

PRODUCERS: various

Atlantic 83730

RELEASE DATE: July 27

Atlantic Records has had its fair share
of success in bringing reggae to the
masses. First it was through Atlantic-
distributed VP Records artists Sean
Paul, Wayne Wonder and Elephant
Man. Now, it's Kevin Lyttle’s turn.
Like Wonder, Lyttle is a smooth soca
crooner who combines R&B har-
monies with pulsating dancehall rid-
dims on this, his self-titled debut. The
result is a fun, uptempo set that will
have listeners on their feet. Its lead
single, the highly infectious “Turn Me
On,” starts things up. An international
hit that features Spragga Benz, “Turn
Me On” is now a confirmed U.S. suc-
cess. In this issue, the track breaks
into the top five of The Billboard Hot
100. Lyttle and Benz also team for
the catchy “I Got It.” Other high-
lights include “My Love,” “Never
Wanna Make U Cry” and a cover of
Terence Trent D’Arby’s “Sign Your
Name.” Those desiring an album
designed for summer fun need look
no further.—RH

ESSENTIAL

ALTER BRIDGE

One Day Remains

PRODUCER: Ben Grosse

Wind-up 6050-13097

RELEASE DATE: Aug. 3

Do not judge Alter Bridge's debut by
opening cut “Find the Real.” Musically,
the song is straight out of Soundgar-
den, but vocalist Myles Kennedy can't
help that his sultry voice has the same
timbre as Chris Cornell’s. That said,
there’s good reason lead single “Open
Your Eyes” has cracked the active and
modern rock charts. On the whole,
Kennedy and former Creed members
Mark Tremonti, Scott Phillips and

_:E:;J"._‘IZ" L

Brian Marshall have concocted a
wicked alternative metal album that
will shock those expecting more of
Creed’s moodier blend. The guitars
blaze, the rhythms are furious and the
drums keep slamming (“Metalingus,”
“Watch Your Words”). The quartet lets
its collective heart bleed through
“Broken Wings,” and then totally
shreds it on “In Loving Memory.”
Symphonic finale “The End Is Here” is
as powerful as it is seductive. This set
deserves to go top five—CLT

REVIEWS

AL JARREAU

Accentuate the Positive

PRODUCER: Tommy LiPuma

Verve B0001634

RELEASE DATE: Aug. 3

With “Accentuate the Positive,” the
acclaimed R&B/pop singer finally
returns to his jazz roots. Tommy
LiPuma, who produced Jarreau’s 1977
jazz vocal Grammy Award-winner,
“Look to the Rainbow,” orchestrates
the reunion. Helping the pair set the
mood are 11 top-notch jazz musi-

. cians, including bassist Christian

McBride and pianist Russell Ferrante.
LiPuma’s understated production and
the musicians’ acoustic rhythms pro-

- vide the perfect harmonic playground

for Jarreau’s vocal gymnastics.
Whether crooning and scatting or
downshifting into soulful and sensual
territory, the versatile tenor never fails
to delight on a set that ranges from
jazz standards to American songbook
classics. Jarreau also exercises his
writing chops, penning lyrics to the
Dizzy Gillespie jam “Groovin’ High”
and Don Grolnick’s “Lotus.” But it is
his co-written tribute to jazz vocal
legend Betty Carter (“Betty Bebop's
Song”) that truly hits home.—GM

success. However, it is less representa-
tive of the Canadian quartet than cuts
like the title track and “Red Flag,” both
of which contain heavy riffs and Lander
singing as much as she shrieks. An
enhanced CD, “Until the End” includes
behind-the-scenes studio footage.—BT

% DAYNA KURTZ

Beautiful Yesterday

PRODUCERS: Dayna Kurtz, Randy Crofton
Kismet 1003

RELEASE DATE: Aug. 3

What makes Dayna Kurtz's new album
“Beautiful Yesterday” so inspiring isn’t
just the vast range of material. Nor is it
her uncommonly distinctive voice,
which cuts straight to the heart with a
deep, soulful melancholy. Although she
writes some fine songs, her precious gift
is how she deftly puts her own stamp on
almost anyone else’s song, Try “Lost and
Looking,” a riveting and obscure Sam
Cooke tune; Prince’s “Joy in Repeti-
tion,” rendered here like a Kurt Weill
lament; Duke Ellington’s “I Got It Bad
(And That Ain’'t Good),” sung loose and
smart with pal Norah Jones; and
Leonard Cohen’s “Everybody Knows,”
which only reinforces the initial impres-
sion that she could be Cohen’s spiritual
daughter. The eyebrow-raiser is “Those

Were the Days,” the 1968 Mary Hopkin
hit that is as appealing and maddening
now as it was then, though Kurtz's ver-
sion is closer to the tune’s dark Eastern
European roots. This New Jersey native
has been bubbling under in Europe.
With “Beautiful Yesterday,” she might
gain more significant attention in the
United States.—WR

% LAURA LOVE

You Ain’t Got No Easter Clothes
PRODUCERS: Laura Love, David Lange
Koch 9553

RELEASE DATE: July 27
Singer/songwriter Laura Love has
been cutting tracks since 1989. She
has worked in bands and done the solo
thing, but she has never sounded
more immersed in her groove than
she does on “You Ain’t Got No Easter
Clothes.” The record boasts a dozen
tunes that take listeners through
some intriguing changes. Love offers
an array of genres here, moving deftly
between the modern folk of “Good
Enough” and “Homage to Omaha” and
the languid jazz of “In Lincoln.” Love
uses blues like a chef wields spices,
adding just a taste to “Behind the
Door” and “Freak Flag.,” In a much
different mood, she evokes a zouk-like

lilt on “Oh Safonda.” The album con-
cludes with an emotionally loaded
cover of Stephen Foster’s “Hard
Times” and a genuine trip to church
on “Satisfied.” As there is both beauty
and strength in diversity, so it is with
Love’s musical inclinations.—PVV

BADLY DRAWN BOY

One Plus One Is One

PRODUCERS: Andy Votel, Badly Drawn Boy
Astralwerks 73986

RELEASE DATE: July 27

Damon Gough, the wildly talented
British singer/songwriter who records
as Badly Drawn Boy, is proving to be as
frustrating as he is brilliant. Living in
the long shadow of his masterful 2000
debut, “The Hour of Bewilderbeast,”
Gough has struggled to match the cre-
ative standards of that achievement—
especially with his forays into poppier
material. This time out he’s trying a
back-to-“Bewilderbeast” approach. But
recapturing the pixie dust of his
charmed early work is easier said than
done. While there’s not necessarily a
bad song to be found, Gough is capable
of much more than the pretty yet bland
compositions that dominate “One Plus
One,” He seems to know it, too. Even in
the album’s best moments—“The Year

of the Rat,” “Four Leaf Clover"—he
sounds weary under the weight of his
own lofty expectations.—BG

COUNTRY

% THE KINLEYS

All in the Family

PRODUCER: Adam Hughes

Identical R 7000

RELEASE DATE: Aug. 3

After notching a few major-label hits
in the late '90s, twin sisters Heather
and Jennifer Kinley take matters into
their own hands with the self-released
“All in the Family.” Banjos meld with
more contemporary instrumentation
on punchy fare like “Climbin’ Up
Mount Everest,” “Crazy Love” and
“Ridiculous,” all of which would likely
be well-received over the airwaves. The
sibling harmonies are dang near irre-
sistible, particularly on stunning bal-
lads like “Little Shoulders” or “Hold-
ing On for Life.” The sisters own a
co-write on the endearingly retro
“Only a Prayer” and the sweet “My
Baby Blue (A Lullaby).” But the record
really earns its keep on two exemplary
cuts, the wildly passionate ballad “I
Will” (with Jennifer on lead vocals)
and a boogie reworking of the Everly
Brothers’ “Price of Love” that injects
the collection with some serious sib-
ling energy. Racked in the United
States by CBuJ Distribution.—RW

VARIOUS ARTISTS

Austin City Limits Music Festival: Live
From Austin, Texas

PRODUCERS: Jay Woods, George Couri,
Jeff Kreinik

New West 6059

RELEASE DATE: July 27

In just a few short years, the Austin City
Limits Music Festival (based on the long-
lived TV show of the same name) has
become a powerhouse music event,
which this live CD from last year's fest
aptly demonstrates. Performances are
eclectic, electric and inspired, ranging
from R.E.M.’s hard-charging “Bad Day”
to the acoustic gymnastics of “Smoothie
Song” from Nickel Creek. Highlights are
many, including a Band-esque “Dia-
monds on the Inside” from Ben Harper
& the Innocent Criminals and an
inspired rendition of “The March” from
Robert Randolph & the Family Band. Of
course, being live, the collection has its
fair share of lesser moments, too: Steve
Earle’s vocals are cringe-worthy on the
nevertheless stirring “Jerusalem.” But
the Drive-By Truckers out-Earle Earle
with the powerful Southern life manual
“Outfit,” and Kings of Leon turn in a
fierce and fiery “Molly’s Chambers.” Like
the show that inspired it, this festival
focuses on acts that can really play.—RW

BLUES

MOFRO

Lochloosa

PRODUCER: Dan Prothero

Swampland 2002

RELEASE DATE: July 27

Mofro, comprising Floridians JJ Grey

and Daryl Hance, is a strange bird of an

outfit—an unmistakably Southern

hybrid that maintains elements of funk,
(Continued on next page)

I':I""’nln“"]ns. Deborah Evans Price, Brian Garrity, Rashaun Hall, Katy Kroll, Gail Mitchell, Michael Paoletta, Wayne Robins, Chuck Taylor, Bram Teitelman, Christa L. Titus, Philip van Vleck, Ray Waddell, Christopher Walsh.
= ESSENTIALS: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential VITAL REISSUES: Rereleased albums of special artistic, archival and commercial interest and outstanding collections of works by one or

more artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit. All albums commercially available in the United States are eligible. Send album review
copies and singles review copies to Michael Paoletta (Biffboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus.
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blues, country and Dixie rock. But the
duo is also undeniably soulful and quite
adept at what it does. Down-home funk
track “That Boy,” like most of the songs
here, is driven by a rock-solid bottom
and more hooks than a tackle box.
Grey’s honeyed vocals make “Fireflies”
a soul-drenched delight, while Hance’s
slide guitar work brings back-porch
authenticity to the atmospheric “Ten
Thousand Islands” and gutbucket fare
like “Gal Youngin” and “Pray for Rain.”
Grey’s vocals are also mighty fine on
the glorious “The Wrong Side” and
bluesy “Everybody’s.” Mofro waxes Bo
Diddley on “How Junior Got His Head
Put Out.” But the real showpiece is the
title cut, a pining, sorrowful lament
about the overdevelopment of the act’s
home state.—RW

JAZZ

% JANE BUNNETT

Red Dragonfly

PRODUCER: Larry Cramer

Narada Jazz 78055

RELEASE DATE: July 27

Soprano saxophonist Jane Bunnett
takes on a selection of traditional songs
from around the world for her latest
interpretive jazz excursion. Working
with Mark McLean (drums), David
Virelles (piano), Kieran Overs (acoustic
bass), husband Larry Cramer (trumpet,
fluegelhorn) and the Penderecki String
Quartet, Bunnett avails herself of
several superb arrangements by Don
Thompson. Given the material for “Red
Dragonfly,” one expects very lyrical jazz,
and that’s certainly not a problem for
Bunnett, who's capable of ad-libbing
quite inventively on a melodic line.
“She’s Like a Swallow,” for instance,
finds her working a surprisingly edgy
solo from an initial arrangement that’s
nearly Gothic in its texture. Virelles’
handling of the South African anthem
“Nkosi Sikkelel'l Africa” takes his piano
and Bunnett from very straight-ahead
melody to much brighter, uptempo
improvisations. With every challenge
Bunnett sets for herself, her jazz artistry
grows more commanding.—PVV

CHRISTIAN

p THE CRABB FAMILY

Driven

PRODUCERS: various

Daywind 1383D

RELEASE DATE: July 13

Though it has built a strong foundation
in the Southern gospel community, the
Crabb Family has been rapidly expand-
ing its fan base through relentless
touring, prime media exposure and
great music. “Driven” is the group’s
most ambitious album to date. While
there’s nothing to alienate diehard
Southern gospel fans, there is sufficient
musical inventiveness and lyrical depth
to attract a broader audience. Brothers
Aaron, Adam and Jason Crabb and sister
Kelly Bowling trade lead vocal duties on
the 13 tracks. Jason’s smokey soulful-
ness adds extra emotional punch, partic-
ularly on the poignant “The Shepherd’s
Call.” Bowling’s sweet, graceful vocals
take center stage on tender ballad “You
Can’t Imagine.” Many of the songs were
penned by family patriarch Gerald
Crabb, one of the industry’s top song-
writers. The Crabbs reprise their hit
“Through the Fire,” with gospel great

Donnie McClurkin trading lead vocals
with Jason. It is a stunning close to one
of the year’s best albums thus far.—DEP

VITAL REISSUES

MEGADETH

Peace Sells . . . But Who's Buying?
REISSUE PRODUCER: Dave Mustaine
ORIGINAL PRODUCER: Dave Mustaine,
Randy Burns

Capitol 72435

RELEASE DATE: July 27

In 1984, infuriated at being kicked out
of Metallica, Dave Mustaine formed
Megadeth to get some payback. “Peace
Sells . .. But Who's Buying?” is where
he delivered the goods. To celebrate
the band’s 20th anniversary, Capitol is
reissuing “Peace” and six other
Megadeth albums, along with Mus-
taine side project MD.45. The title
track’s pulsing bass intro, Mustaine’s
harangue about the American way and
the lightning quick guitars made
“Peace” a landmark of the thrash
movement. Cuts like “Wake Up Dead,”
“The Conjuring” and “Devil’s Island”
held up Mustaine and then-members
Chris Poland, Dave Ellefson and Gar
Samuelson as speed-metal idols. The
late Samuelson allegedly encouraged
Mustaine to write songs focusing on
politics; because of that direction,
“Peace Sells” remains lyrically rele-
vant. Having endured shifting lineups,
substance abuse and disbandment, the
next chapter in Megadeth’s legacy
begins this September with a new
album on Sanctuary.—CLT

DVD

VARIOUS ARTISTS

Music for Montserrat

Eagle Vision 30071

RELEASE DATE: July 27

The DVD format has afforded music
enthusiasts a vast library of rare or pre-
viously unseen concert performances,
usually with a high-resolution, sur-
round sound audio track. The format
continues that tradition with this Sep-
tember 1997 concert, held at London’s
historic, visually stunning Royal Albert
Hall. Sir George Martin, ever the perfect
gentleman, introduces one legend after
another in this fundraising event to
assist the people of Montserrat, threat-
ened by a long-dormant volcano. This
DVD includes a veritable British super-
group, many members of which had
recorded at Martin’s revered AIR Stu-
dios Montserrat. Where else can one see
and hear “Golden Stumbers” performed
by a band featuring Paul McCartney,
Eric Clapton, Mark Knopfler and Phil
Collins? Or “Hey Jude” with the same
players plus Elton John, Sting, Carl
Perkins and Jools Holland? Among the
other highlights are John’s solo per-
formance of “Your Song,” Clapton’s
overlooked “Same Old Blues” and
Sting’s “Message in a Bottle.” The show
also features Jimmy Buffett and Alphon-

Billboard.com

e Damien Rice, “B-Sides” (Vector/
Warner Bros.)

* Junior Boys, “Last Exit” (Domino)

® The Mooney Suzuki, “Alive &
Amplified” (Columbia)

SINGLES

Edited by Michael Paoletta
MODERN ROCK

P MORRISSEY First of the Gang to
Die (3:40)

PRODUCER: Jerry Finn

WRITERS: Morrissey, A. Whyte
PUBLISHER: Artane

Attack/Sanctuary 06076-86007 (CD single)
Compared with “Irish Blood, English
Heart,” the first single from Morris-
sey’s album “You Are the Quarry,” this
follow-up is rather dull. “First of the
Gang to Die” starts out promising but
quickly fizzles. At best, after a few
spins, the opening guitar riff and vel-
vety vocals seep in and loll around in
your head. Lyrically, the song treads a
well-worn path that the iconic Moz
has been pacing for years. A peppy out-
look on life has never been his strong
suit. At this point in his career,
though, it's probably more of a if-it-
ain't-broke-don’t-fix-it rationale than a
serious case of melancholia. Only die-
hard fans will perk up their ears for
this tune. Perhaps he’ll change direc-
tion next time around.—KK

> FATBOY SLIM FEATURING BOOTSY
COLLINS The Joker (3:25)

PRODUCER: Fatboy Slim

WRITERS: S. Miller, A. Ertegun, E. Curtis
PUBLISHERS: various

Astralwerks 18764/7087 (CD promo)
There has been no shortage of classic
songs covered by contemporary artists
using modern production techniques.
These remakes usually bring the clinical
precision of computer-based recording
to the song, and just as often the endear-
ing attributes of the original are lost in
the process. But Fatboy Slim'’s “The
Joker” is a notable exception: How could
it not be, with funk legend Bootsy
Collins along for the ride? Collins takes a
prominent role here, breezily injecting a
laid-back groove and tongue-in-cheek
vocal delivery to this Steve Miller Band
hit. Here, the bass—not surprisingly—
propels the track, while the mostly
organic-sounding piano, rhythm guitar,
percussion and backing vocals lend a
realism lacking in so much modern pro-
duction. “I'm gonna show you a good
time, baby,” Collins playfully promises.
“Yeah, the joker’s wild/I'm taking back
my style/Yeah, get off my cloud, baby.”
It’s unbridled fun, and one wonders why
this wasn’t released at the beginning of
summer. “The Joker” is the first peek
into Slim’s new album, “Palookaville,”
due Oct. 5.—CW

R&B/HIP-HOP

> BEENIE MAN King of the Dancehall
(3:13)

PRODUCER: Tony “CD” Kelly

WRITERS: M. Davis, A. Kelly, M. Gregory
PUBLISHERS: various

Virgin 7087 6 18701 2 1 (CD promo)
Beenie Man is feeling pretty good
about himself right now. “Dude,” the
lead single from his current “Back to
Basics” album, has become one of his
biggest hits—peaking at No. 16 on
the Hot R&B/Hip-Hop Singles &
Tracks chart. So it’s only fitting that
the veteran reggae dancehall artist
would follow that with the aptly
titled “King of the Dancehall.” While

ESSEN

NANCY SINATRA Let Me Kiss You
(3:24)

PRODUCERS: AJ & Matt Azzarto, Don
Fleming

WRITERS: Morrissey, A. Whyte
PUBLISHER: Artane

Attack/Sanctuary 60768 60042

(CD single)

Since debuting on The Billboard Hot
100 in the mid-"60s, Nancy Sinatra
has notched more than 20 entries,
including two No. 1s (“These Boots
Are Made for Walkin’ " and “Some-
thin’ Stupid,” a duet with her father,
Frank). After a too lengthy break from
the chart, Sinatra may indeed return
to it with the dreamy “Let Me Kiss
You.” Co-penned by Morrissey, who
also provides backing vocals, the
poignant “Kiss” is tailor-made for
Sinatra. And with Morrissey’s stamp,
the song—which first appeared on his
latest album, “You Are the Quarry”—
also has its fair share of melancholia.
Consider this chorus: “Close your
eyes/And think of someone/You physi-
cally admire/And let me kiss you.”
Sinatra shines throughout. In fact,
she one-ups Morrissey on his own
song. Prepare yourself for her new
album, due next month.—MP

TIAL REVIE

WS

SHAPE: UK Lola’s Theme (3:25)
PRODUCERS: Shapeshifters

WRITERS: various

PUBLISHERS: various

REMIXERS: Victor Calderone, Eric Prydz
You/Ultra 022 (CD single)

When released last month in the
United Kingdom, the effervescent
“Lola’s Theme” by Shapeshifters
debuted at No. 1 on the Official U.K.
Charts Co.’s singles chart. Because a
Los Angeles band had the same
name, Shapeshifters masterminds
Simon Marlin and Max Reich had to
alter the name of their act for the
States. Enter Shape: UK. Other than
that, everything remains the same
with “Lola’s Theme.” The incredibly
infectious, disco-splashed track—
which samples the late Johnnie Tay-
lor’s 1982 R&B hit “What About My
Love”—is currently ascending the
Billboard Hot Dance Club Play chart.
Club DJs and enthusiasts are
responding well to its sturdy
rhythms, orchestral bursts and soul-
ful wailings of the London Commu-
nity Gospel Choir’s Cookie. Rhyth-
mic and top 40 radio listeners will
respond to the track, too; that is, if
they even get to hear it.—MP

many of his contemporaries might
disagree with the title, Beenie proves
to be more than a worthy contender
for the crown. Backed by a hypnotic
track, courtesy of producer Tony
“CD” Kelly, Beenie spins a verse
about his skills, sexual and otherwise.
Despite the genre’s recent successes,
most R&B programmers remain slow
in picking up on dancehall singles.
That said, Beenie’s proven track
record and an impressive videoclip
now in rotation at BET should speed
up the process.—RH

COUNTRY

P> TRENT WILLMON Dixie Rose
Deluxe’s Honky Tonk, Feed Store, Gun
Shop, Used Car, Beer, Bait, BBQ, Barber
Shop, Laundromat (3:53)

PRODUCER: Frank Rogers

WRITERS: T. Willmon, M. Heeney
PUBLISHERS: Sea Gayle Music (ASCAP);
Sony/ATV Acuff Rose Music (BMI)
Columbia 56530 (CD promo)

There are many impressive things
about this frisky little song, not the
least of which is Trent Willmon's
ability to sing the entire title without
getting tongue-tied. Penned by Will-
mon and Michael Heeney, the clever
lyric serves up a picturesque look at
an all-purpose rural retail outlet and
the pretty employee that keeps a love-
sick Romeo frequenting the establish-
ment. The vocal is full of energy and

personality, and Rogers’ production is
taut, providing a strong framework for
Willmon's talent to shine. “Dixie
Rose” is the artist’s second outing, fol-
lowing “Beer Man,” a fun little ditty
that didn’t come close to hinting at
the depth of talent and substantive
material to be found on his debut
album. Enthusiasts are encouraged to
keep their ears open as the many sides
of Willmon’s musical personality con-
tinue to emerge.—DEP

DANCE

JORDAN JAMES Livin’ on a Prayer (3:55)
PRODUCER: Tek-Sas City

WRITERS: J. Bon Jovi, R. Sambora, D. Child
PUBLISHERS: various

Robbins 76869-72110 (CD promo)

The high-energy remake is as old as
the Andes, but every once in a while, a
particularly fun renovation scores—
think Nicki French'’s take on “Total
Eclipse of the Heart.” Jordan James’
disco-fied, anthemic, old-school shuf-
fleboard cover of Bon Jovi’s “Livin’ on a
Prayer” takes the song out of its origi-
nal '80s hair-band context and reworks
it into an absurd frenzy of dancefloor
delight. The radio edit serves best, with
good intentions from the Wave Dance
Mix and Giuseppe D’s Club Anthem.
Undeniably gay in intention, this has
the potential to also light up the
phones at top 40 on Saturday nights.
Search out and indulge.—CT
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People/Places/Events

EXECUTIVE

PEOPLE ON THE MOVE

TURNTABLE. .

RECORD COMPANIES: Island Def
Jam Music Group in New York
appoints Steve Gawley senior VP
of business and legal affairs. He
was senior VP of business and
legal affairs at Arista Records.
Lost Highway Records
in Nashville promotes
Ray Di Pietro to VP of
promotion and artist
development. He was
national senior director
of adult alternative pro-
motion.
| RCA Records in
Nashville ups Rachel
Fontenot to manager of
artist development and
marketing. She was coor-
dinator of artist develop-
ment and marketing.

PUBLISHING: BMI in Los
Angeles names Juan
Madrid associate director
of writer/publisher rela-
tions. He was creative
coordinator at BMG
Music Publishing.

DISTRIBUTION: Handle-
man Co. in Troy, Mich,,
promotes Jonathan
Stickel to finance direc-
tor and Karen Thornton
to director of budgeting
and forecasting. Stickel
was director of budget-
ing and forecasting, and
Thornton was director
of business support and
analysis.

CONCERT PROMOTION:
Palace Sports and
Entertainment in
Auburn Hills, Mich., pro-
motes Robert M. John-
son to VP/corporate con-
troller. He was corporate
controller.

RADIO: Clear Channel Radio ele-
vates Tom Chase to Las Vegas
operations manager and Brandy
Newman to Las Vegas VP/market
manager. Chase was PD at Clear
Channel’s AC KSNE Las Vegas,
and Newman was director of sales
at the conglomerate’s country
KWNR Las Vegas. Clear Channel
also names Kelly Kibler San
Diego VP/market manager. Kibler
was Clear Channel’s Las Vegas

ol

MADRID

WORSLEY

VP/market manager.

Infinity Broadcasting in Den-
ver elevates Keith Abrams to VP
of programming. He was PD of
Infinity’s oldies KXKL Denver.

Rhythmnc top 40 KDHT
Austin names Bob Lewis
PD. He was director of
FM operations at Ameri-
can General Media.

MUSIC VIDEO: Gospel
Music Channel in
Atlanta appoints Kevin
MaGann director of on-
air promotions and Jerry
Williams director of pro-
gramming, scheduling
and acquisitions. MaGa-
nn was creative director
at Disney Channel/ABC
Family Channel, and
Williams was PD of
Christian WVFJ Atlanta.

ENTERTAINMENT LAW:
Goldring, Hertz & Licht-
enstein in Beverly Hills,
Calif., names John Mason
counsel. He was an inde-
pendent attorney.

MUSIC MAGAZINES: The
Fader in New York pro-
motes Andy Cohn to pub-
lisher. He was associate
publisher.

Spin in New York
| names Kory Kennedy
| design director. He was
senior art director at
Rolling Stone.

INDEPENDENT PUBLICITY:
Mitch Schneider Organi-
zation in Sherman Oaks,
Calif., promotes Libby
Henry to account execu-
tive. She was a publicist.

RELATED FIELDS: The
National Academy of Recording
Arts and Sciences in Santa Moni-
ca, Calif., promotes Wayne J.
Zahner to CFO. He was con-
troller/director of business affairs.

Eagle Rock Entertainment
promotes New York-based Stacy
Poole to VP of finance and names
London-based Peter Worsley
managing director of worldwide
TV. Poole was finance director,
and Worsley was managing direc-
tor at Alliance Atlantis.

Slster Power Haylie Duff, left, and Hilary Duff
performed July 16 on ABC’s “Good Morning America.” Accord-
ing to ABC, the Duffs’ outdoor performance at New York’s
Bryant Park drew about 7,000 people.The sisters’ duet “Our
Lips Are Sealed” (a version of the Go-Go’s hit) is the first single
from Hollywood Records’ “A Cinderella Story” soundtrack.
Hilary stars in the Warner Bros. Pictures romantic comedy.
(Photo: Theo Wargo/Wirelmage.com)

Pepe Gets Props Latin musi arist Pepe
Aguilar accepts a proclamation declaring July 14 as Pepe
Aguilar Day in Los Angeles. Aguilar played July 14-15 at Los
Angeles’ GreekTheatre, where he received the honor. Pictured,
from left, are Nederlander Concerts GM Mike Garcia, City
of Los Angeles Council president Alex Padilla and Aguilar.
(Photo: Mike Guastella/Wirelmage.com)

» Q-Tip, left, and Wyclef
lean attend the NewYork premiere of director Spike Lee’s new
movie, “She Hate Me.” Q-Tip has a supporting role in the Sony
Pictures Classics film, which opened July 28 in limited U.S.
release. The premiere took place July 20 at the Loews Cineplex
Astor Plaza. (Photo: Dimitrios Kambouris/Wirelmage.com)
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NOW, Fear THIS .. gcon Hushes

| Artists to Watch

Jedd Hughes has been wowing country music fans in his
native Australia since he was a child. At 8, he won first
place at the Port Pirie Country Music Festival, and at 12, he
represented Australia at the International Music for Youth
festivals in Belgium, France and Sweden. After graduating
from high school, he moved to Texas to study bluegrass
music at South Plains College and eventually landed a gig
as lead guitarist for a domestic Patty Loveless tour. Now,
| the 22-year-old is ready for his solo career to break in the
United States with his debut album, “Transcontinental,” due i:
Aug. 31 on MCA Nashville. The first single, “High Lone-
some,” reached No. 54 on the Billboard Hot Country Sin-
gles &Tracks chart in June. Other hot tunes on the Terry
McBride-produced album include the ode to pursuing
| your dreams, “I'll Keep Moving,” and the sensuous “Damn!
You Feel Good.” Hughes says that his approach was “to
steer away from bells and whistles and keep it bare bones
and basic. | tried to make the music diverse, so that it
might appeal to people who buy Steve Earle, John Mayer
or Tom Petty albums.” Hughes recently landed a number
| of high-profile gigs including Eric Clapton’s Crossroads
Guitar Festival in Dallas and the Return to Sin City: ATrib-
| ute to Gram Parsons event in Santa Barbara, Calif. His U.S. !
tour is expected to continue through November. |
JILL KIPNIS
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Candace Bergen, sitting, and Estée Lauder senior corporate VP Evelyn Lauder at
New York’s Rainbow Room for a July 13 benefit dinner for the Juilliard Scheoel and
the Royal Academy of Music. John was in town to perform a five-night stint at
Radio City Musical Hall, with the performances featuring orchestra students from both
schools. (Photo: Kevin Mazur/Wirelmage.com)

Metallica The Movie Stars metaica attended the
July 7 New York screening of the critically lauded IFC Films documentary “Some Kind of
Monster,” which takes a revealing look at the band’s ups and downs from 2001 to 2003.
Joe Berlinger and Bruce Sinofsky directed the film, which had a limited-release open-
ing July 9 in U.S. theaters. Pictured at the Loews 19th StreetTheatre, from left, are bassist
Robert Trujillo, Berlinger, drummer Lars Ulrich, guitarist Kirk Hammett, Sinofsky and
lead singer/guitarist James Hetfield. (Photo: Theo Wargo/Wirelmage.com)

[ 9

S

Elam In CMA’s Sight atrina Bam

recently performed for Country Music Assn. staffers at CMAs
headquarters in Nashville. Elam did songs from her forthcoming,
still-untitled Universal South Records debut album, including
the single “No End in Sight.” Pictured, from left, are CMA senior
director of strategic marketing Rick Murray, CMA associate
executive director Tammy Genovese, Universal South senior
partner Tony Brown, Elam, Universal South senior partner Tim
DuBois and CMA senior manager of industry and artist relations
Hank Locklin. (Photo: Amanda Eckard/CMA)
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Hot Fashion .. wasoows

i Pop/rock band Maroon5 has signed on for a Rock the
| Vote/DKNY Jeans campaign featuring entertainers

| wearing Rock the Vote T-shirts, available at such retail
stores as Macy’s and Bloomingdale’s. Rapper Q-Tip
and actors Josh Lucas, Eva Mendes and Kate
Bosworth are also part of the public-service campaign,
which is designed to encourage young people to vote.
Pictured, from left, are keyboardist Jesse Carmichael,
bassist Mickey Madden, guitarist James Valentine and
lead singer Adam Levine.

s o g . o
il plaSer oee vision

The UJA-Federation honored EMI Music worldwide vice chair-
man/EMI Music North America chairman/CEQ David Munns,
left, and RealNetworks chairman/CEQ Rob Glaser, right, with
its 2004 MusicVisionary of the Year Award. Joss Stone, center,
was among the artists who performed at the July 14 luncheon cer-
emony, held at the Pierre Hotel in NewYork. Norah Jones, Anita
Baker and Ricky Fanté also attended the event, which benefited
Music for Youth. (Photo: Dimitrios Kambouris/Wirelmage.com)

S 5 £

Adams Signs To Polydor
Bryan Adams has inked a long-term deal with Polydor
Records in the United Kingdom, and the pop rocker recently
met with executives of Universal Music International, Poly-
dor’s parent company. Adams’ first album under the new deal
will be “Room Service,” due internationally Sept. 20. Details on
the album’s U.S. release are pending. Pictured, from left, are
UMI senior VP of marketing and A&R Max Hole, Adams, UMI
chairman/CEOQ Jorgen Larsen and Adams’ manager, Bruce
Allen of Bruce Allen Talent.
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Dualtone Rolls On With Carter ‘Circle’

BY JIM BESSMAN

Dualtone Music Group’s “The
Unbroken Circle—The Musical Her-
itage of the Carter Family” contin-
ues the label’s relationship with the
surviving Carter kin and furthers its
move into historically themed trib-
ute recordings.

The set features 15 Carter Family
classics. They are sung
by George Jones,
Sheryl Crow, Emmylou
Harris with the Peasall
Sisters, Johnny Cash,
Janette and Joe Carter,
Willie Nelson, Shawn
Colvin with Earl and
Randy Scruggs, the
Whites with Ricky
Skaggs, Rosanne Cash,
June Carter Cash and
the Nitty Gritty Dirt
Band with Kris Kristof-
ferson, among others.

Due Aug. 24, the set
was produced by John Carter Cash.
He also produced his mother June’s
acclaimed “Wildwood Flower,” which
harked back to her Carter Family
roots. Dualtone released it last year
shortly after her death.

“We were working with John
Carter Cash and sharing ideas, and
this came out of what we've been
doing the last year or two in going
into more historical-type projects,”
says Dualtone co-president Scott
Robinson, citing the label’s previous
tribute discs “Dressed in Black—A
Tribute to Johnny Cash” and “Lone-
some, On'ry and Mean—A Tribute to

CARTER CASH: PRODUCER

Waylon Jennings.”

“This was the perfect transition
because . . . it represents the core of
American music,” Robinson adds.

Indeed, Carter Family songs like
“Worried Man Blues,” “Wildwood
Flower” and “Lonesome Valley”
“should be etched on tablets,”
according to the Nitty Gritty Dirt
Band’s Jeff Hanna. “Their catalog is
ground zero for coun-
try and pop music.”

Hanna, who sings
“Gold Watch and
Chain” with his band
and Kristofferson, re-
calls buying a Pete
Seeger guitar instruc-
tion album as a teen-
ager and learning the
“fundamental Carter
scratch” melody/
rhythm guitar style
“that’s still a wonderful
way to play guitar.”

But a personal asso-
ciation with the Carter Family came
with the Nitty Gritty Dirt Band’s 1971
landmark album, “Will the Circle Be
Unbroken,” which featured Mother
Maybelle Carter and other old-time
country stars on vintage material.

“Our association with the Cash fam-
ily was just terrific, and continues to a
new generation with John Carter
Cash,” Hanna says. “Plus we got to do
a duet with Kris Kristofferson and
record at the Cash Cabin Studio where
Johnny did a lot of his later recordings
and where June recorded a lot, too. It
really felt like they were there.”

Each chosen song seemed to have

a purpose. Hanna says the Nitty Gritty
Dirt Band picked “Gold Watch and
Chain” because it jibed so well with the
band’s melodic and harmonic sense.

Rosanne Cash offers a more direct
reason for selecting “The Winding
Stream.”

“Helen Carter taught it to me when
I was 19 years old, backstage in a cold
dressing room when we were both on
tour with my dad in the late '70s,” she
recalls. “I had never heard it before,
and immediately it riveted my atten-
tion. It was one of the more obscure
songs from the Carter Family catalog,
but it was a particular favorite of the
family, and it became my favorite as
well. I played it to myself for the next
29 years and to any musician who 1
knew would appreciate it, and it was
my semi-private jewel.”

Recording the tune for “The Unbro-
ken Circle,” Cash continues, “was
thrilling—and heartbreaking. Helen,
June, Anita and Maybelle [Carter] are
all gone. I would have loved for them
to know that I honored them—and
this song—by contributing it to this
record. It was a beautiful experience to
have my brother produce my version
of it and to have Randy Scruggs, my
old friend and one of the bearers of the
flame, record it with me.”

John Carter Cash, of course, also
shared a deep family connection with
the music. “But even though it was my
heritage, I listened to over 300 record-
ings that I'd basically only touched on
before,” he says.

His mother had given him Bear
Family’s 12-CD Carter Family boxed
set “In the Shadow of Clinch Moun-

tain” a few years ago.

“It was my bible,” he says. “I real-
ized that I'd only approached the tip of
the iceberg and began to see what it
was all about.”

Fortunately, Carter Cash had
recorded his parents’ contributions to
“The Unbroken Circle” during their
last respective recording sessions.
“Everybody else had a heartfelt, life-
love attachment to the
Carter Family,” he says.

ATTRACTIVE TIMING

These are all “star-
power artists,” Dual-
tone’s Robinson says.
But the “The Unbro-
ken Circle” package is
also attractive in terms
of timing, he adds,
noting the resurgence
of bluegrass and the
growth of Americana
since the “O Brother,
Where Art Thou?”
soundtrack, as well as a more recent
media focus on Appalachia. The
album is being werked at bluegrass,
Americana, country, gospel and
triple-A radio.

“We're creating a one-hour radio
special about the making of the record
and what the Carter Family meant his-
torically—and what the record meant
to the artists on it,” says Robinson,
who will take the finished program to
public radio.

Also in the works are a “musical/
literary presentation” for colleges and
a concert event starring the album’s
artists at Nashville’s Ryman Audito-

ROBINSON: HISTORICAL VALUE

rium. Proceeds from the show will go
to either the historic Carter Fold in
the Clinch Mountains, where Joe and
Janette Carter perform every Satur-
day night, or the “rescue” of Mother
Maybelle’s guitar, which is currently
on the auction block.

Robinson is particularly proud
that “The Unbroken Circle,” like
“Wildwood Flower,” “preserves
something with a lot
of historical value.”
And while such proj-
ects are hardly radio-
driven, he says, they
still sell—especially
at places like Borders
Books & Music.

“It’s definitely a Bor-
ders-type audience,”
says the chain’s music
buyer, John Bronicki,
crediting the artists
involved. “Dualtone is
creating an 18-by-24-
inch graphic that we’ll
feature in-store with product around
it and then feature it in listening pro-
grams for at least a month and prob-
ably longer going into the holidays.
But it's a great collection, basically
[like] the ‘Circle’ records by the Dirt
Band, that should get the same kind
of attention.”

Echoing the Nitty Gritty Dirt Band’s
Hanna, Rosanne Cash concludes, “The
Carter Family’s lexicon helped shape
our national cultural identity. They
gave us raw depth and stark honesty.
Their songs form the structural under-
pinning of American folk music [such
that] without them we are dilettantes.”

Raye Signs With New Indie Infinity Records

Collin Raye has signed with
startup indie label Infinity Records
Nashville. Raye previously recorded
for Epic Records from 1991 until
2002, where his output included five
platinum albums and 21 top 10 hits,
including four No. 1s.

Raye is the flagship
artist for Infinity,
which is headed by
two industry veter-
ans, president George
Collier and VP Steve
Baker. Infinity is not
associated with the
radio group of the
same name.

Infinity is distrib-
uted by Navarre and is
a division of St.
Augustine, Fla.-based
Infinity Music. The
parent company’s other divisions
include Retrophonics West Record-
ing Studio, broadcast services com-
pany Media Works Communications,
concert production and artist

RAYE: FLAGSHIP ARTIST

management company Lou-Do
Music and Christian music label
Jesahah Records.

Raye’s first single for the label is
due in October, with an album to
follow in January 2005.

ONTHE ROW: Travis
Tritt and manager
Gary Falcon of Fal-
con-Goodman Man-
agement have parted
ways after 12 years.
Falcon, who calls the
split amicable, contin-
ues to manage Epic
artist Christy Suther-
land as well as new-
comers Arthur God-
frey and JEB.

RCA Label Group
has dropped two
artists. Kellie Coffey exits BNA
Records after one album, “When
You Lie Next to Me,” which peaked
at No. 5 on the Billboard Top Coun-
try Albums chart in May 2002. The

title track peaked at No. 8 on the Hot
Country Singles & Tracks chart. Her
four follow-up singles did not fare as
well. And Ryan Tyler exits Arista
Nashville after two singles.

Warner Bros.

SIGNINGS: Keith Stegall has
renewed his co-publishing deal
with Zomba Music Publishing.
The writer/producer/artist has
been with Zomba since 2000.

Midwest promo-
tion rep Bryan
Frasher segues
to the same
position at
Arista Nashville,
where he
replaces Nathan
Cruise, who
recently exited.
WB promotes
Kristen Doyscher

Nashvile
Scerle,,

By Phyllis Stark

pstark@billboard.com

from manager of

secondary promotion to manager of
Midwest promotion. Replacing her
is George Meeker, who joins the
staff after an internship in the
label’s promotion department.
Meanwhile, Columbia Records
Midwest regional promoter Matt
Corbin also exits.

Stegall, best-known as the pro-
ducer for Alan Jackson, is the for-
mer executive VP/chief creative
officer at Mercury Records in
Nashville. He has written hits for
Jackson, Mark Wills, Sammy Ker-
shaw, Travis Tritt, Glen Campbell,
Ronnie Milsap and pop group 98°

as well as Johnny Mathis and Al
Jarreau. His current hit, George
Strait’s “I Hate Everything,” is No.
15 on the Billboard Hot Country
Singles & Tracks chart. He also
recorded for Epic in the '80s and
Mercury in the "90s.

Sawyer Brown has returned to
longtime label Curb Records after
an unfruitful 18-month stint at
Lyric Street Records. The band has
also signed with Joe’s Garage for
publicity representation.

Jody Williams Music and Sony
Tree Publishing have signed
Stephanie Chapman to a songwrit-
ing agreement.

Bluegrass group Mountain Heart
has signed with Karen Byrd Public
Relations for publicity.

ARTIST NEWS: Alison Krauss and
Dan Tyminski will host the 15th
annual International Bluegrass
Music Assn.’s awards show Oct. 7 at
the Kentucky Center in Louisville.
The pair also hosted last year.
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’S‘ GREATEST GAINER =$= BNA 67076/RLG {12.98/18.98)
212 GRETCHEN WILSON a° Here For The Pa 1 38|39 TOBY KEITH The Best Of Toby Keith: 20th Century Masters The Miliennium Collection | 5
£PIC 50903, SONY MUSIC (1898 £Q CO} y m MERCURY 170351/UIMGN 12 98 CO} i
3] 3 BIG & RICH @ Horse Of A Different Color | 2 42 443|55 RODNEY CARRINGTON Greatest Hits | 11
WARNER BROS. 48520/WRN (18 98 CO) 43 PERNT ngfﬁ&i:" SN E
L4 ee are
3573« HOT SHOT DEBUT :J3¢ MCA NASHVILLE 00011 /UMGN (8.98/12.98)
TERRI CLARK Greatest Hits 1994-2004 | 4 Joai| 39 1 41 JOHN MICHAEL MONTGOMERY Letters From Home | 3
MERCURY 001906/UMGN (13,98 CO) WARNER BROS 4£729/WRN {18 98 CO}
40 | 47 TRACE ADKINS @ Greatest Hits Collection, Volume | | 1
4| 4 KENNY CHESNEY A’ When The Sun Goes Down | 1 = CAPITOL B1512 (1098/18.98)
BNA 58801/ALG 12 98/18.98) - -
LT3N 49 | 51 BILLY CURRINGTON Billy Curringten | 17
SIS BRAD PAISLEY A Mud On The Tires | 1 9879,
ARISTA NASHVILLE S0605/RLG (12.98/18.98) 17 AP r:sxﬁxluﬁmfzzm GreatostHits | 2
G| TOBY KEITH A’ Shock'n Y'All | 1
OREAMWORES 450435/INTERSCOPE {12.98/18.98) 48 AR T,i;:gvﬁiozasﬁf:;m = Amazing Grace 3: A Country Salute To Gospel | 28
zi k- KEITH URBAN 4’ Golden Road | 2 )
CAPITOL 32936 (10.98 18.98) 49 AN :_P;:D,:/:Ss;?ﬁ::;) ° Greatest Hits | 3
8 |10 ALAN JACKSON a’ Greatest Hits Volume Il | 2 CURB 76829 18.95 CO)
ARISTA NASHVILLE 54860RLG (18 98 CO} N
ALK A Few Questions | 3
DWIGHT YOAKAM The Very Best Of Dwight Yoakam | 10 Sl 45 | 46 &ksga/mm,gsnsg) W
REPRISE 76964/RHINO (18.98 CO) -
— LRIl 53|53 JIMMY WAYNE Jimmy Wayne | 7
9 |14 g'R/tCE /}DKIN)S o Comin' On Strong | 3 DREAMWORKS 450355/INTERSCOPE (17.98 €O
AFITOL 40517 {12.98/18.98!
- LY@ 52 | 52 JOHNNY CASH a American IV: The Man Comes Around | 2
11115 r\JnchuIREn:?s?z/%EsRTassa/ . Julie Roberts | 9 AMERICAN 053339°/LOST HIGHWAY (1288 CD)
IMGN (8.98/13.9 -
Honkytonkvill 1
1616 MONTGOMERY GENTRY @ YouDo Your Thing | 2 e | *8|*° Clacliels SILIIC S nkytonkville
COLUMBIA 90558, SONY MUSIC (18.98 E0 COJ
- S0 5149 BUDDY JEWELL @ Buddy Jewell | 1
10(12 LJVRoﬂ:SSﬂEE?zsﬁiSJD’\‘LLYWDDDHBBBCDI Josh Gracin | 2 COLUMBIA 90131, SONY MUSIC (12.98 EQ/18.98)
1
=111 50| 40 EMERSON DRIVE What if? | 12
13113 RASCAL FLATTS A’ Melt | 1 N
LYRIC STREET 165031/HOLLYWOOD {12.98/18.98) REANRRKS 0001 INTERSCORE 11 % 001 L)
18123 RON WHITE Drunk In Public | 16 ST 46 143 mmﬁﬁlgé\w What The World Needs Now Is Love | 1
PARALLEL/HIP-0 001582/UME (12.98 CD) [M] Al
. LY AN 55 | 54 MARY CHAPIN CARPENTER Between Here And Gone | 5
12|11 3&5;}:{2&;&%&:‘ WIS Revelation | 3 COLUMBIA 86619/SONY MUSIC {1898 EQ CD)
: 62 | 65 JO DEE MESSINA Greatest Hits | 1
1918 RSCQFA/ !Es\{?gl;ﬁ ? Restless | 3 55 CURB 74740 (18 98 CED)
7074/RLG (12.98/18.98 . -
61| 64 ELVIS PRE Y Elvis: Ultimate Gospel | 30
1519 \‘/jvfni::n ;g)fmvyornnsvcm Have Your Loved Ones Spayed Or Neutered | 7 - ACA 57868/BMG ST%ALTEEGKC MARKETING GROUP (18,98 CD) ol P
2ANRN {18
n 18 54|58 CROSS CANADIAN RAGWEED Soul Gravy | 5
17117 MA@&RE{} h{IBCSSRIDE A Martina | 1 UNIVERSAL SOUTH 001888 {12 98 CD)
1.98/18. .
- (61 VARIOUS ARTISTS Classic Country: God, Family, Country | 61
1418 35953/38&&’32 se0co) Patient Man | 4 UNIVERSAL SPECIAL PRODUCTS 19853/TIME LIFE {17.98 CD) J
123 = -
= ' Hits Vol Il And S Other Stuff | 1
2119 SOUNDTRACK Blue Collar Comedy Tour: The Movie | 16 ] ° | 7 e S 2 I Greatest Hits Volume Il And Some Other
: . 5 6 RAND Worship & Faith | 9
THE NOTORIOUS CHERRY BOMES The Notorious Cherry Bombs | 23 it | © | ©%| | RNy ehromsmen sros taseco 'p & Fai
. i Man | 14
2021 DIERKS BENTLEY ® Dierks Bentiey | 4 [ > | > e ] Rainbow Man
CAPITOL 39814 (12.98/18.981 - -
[ (L3 57 | 60 PATSY CLINE The Definitive Collection | 56
22|20 S::cﬁn'v“ 'Q}mﬁ:l’;‘%g:‘ Upt | 1 MEA NASHVILLE/CHRDNICLES 001791/UME (13,98 CD)
M 1703141 1 — —
23|22 LONESTAR Let's Be Us Again | 2 :Q: PACESETTER :&:
BNA 59751 LG (18 98 CD! '

i B 668 73|73 WAYLON JENNINGS Ultimate Waylon Jennings | 16
25|27 5';\5’3!)75935;3535 a/%m‘s Elv1s:30 #1 Hits | 1 : RCA 57267/BMB HERITAGE (18,36 CD) ’
24|25 SHEDAISY Sweet Right Here | 2 YA 56 | 61 CHRIS CAGLE @ Chris Cagle | 1

LYRIC STREET 165044/HOLLYWOGD (18,38 CD) g : CAPITOL 40516 11.98/18.98)
3 L1 64| 70 GEORGE STRAIT @ For The Last Time: Live From The Astrodome | 2
4 28 gl'.l‘RrXI'IBm%ZGQEﬁSABBV)V 4 Tim MCGTBW And The Danceha" DOCtors 2 MCA NASHVILLE 17031%/UMGN {12.98/18.98}
f LU 63171 JOHN MICHAEL MONTGOMERY The Very Best 0f John Michael Montgomery | 11
29129 ﬁ,bﬁ%ﬁs,ﬁsgﬁgfs + UNION STATION 4 Live | 9 WARNER BROS 73918/WRN (18 58 CD) ’
26 | 24 VARIOUS ARTISTS Patriotic Count 9 V(8 65172 WILLIE NELSON The Essential Willie Nelson | 24
MUSIC FOR A CAUSE 60323/BMG STRATEGIC MARKETING GROUP {18 58 CO) o LEGACY/COLUMBIA 86740/SONY MUSIC 12538 EQ CO} g ; ;
28| 32 DIXIE CHICKS @ Top Of The World Tour Live 3 ral 71169 JEFF FOXWORTHY The Best Of Jeff Foxworthy: Doubie Wide, Smgle Minded | 10
MONUMENT/CDLUMBIA 90784/SONY MUSIC {13.98 EQ CD) B WARNER BROS. 73903/RHINO (18.98 CO/DVO} .
30| 31 JOSH TURNER @ Long Black Train 3 72 72 | — ALABAMA The American Farewell Tour 6
MCA NASHVILLE 000974/UMGN (4.98/9 98] [W] 3 ; ACASETIATG 13 96iCD) h B h 2
32 38 REBA MCENTIRE @ Room To Breathe | 4 Vi 68 | 75 WILLIE NELSON Live At Billy Boh's Texas 7
MCA NASHVILLE 000451/UMGN (8 98/12.98) m ! SMITHIMUSICISRODR5029 117108 C0)
i Hi Y8 67| 62 DON WILLIAMS The Definitive Collection | 52
3130 55{'[\”;:%4 (I;%?D)ERS 42 Ultimate Hits | 6 MCA NASHVILLE CHRONIC LES 002498/UME (1395 CD
3535 TRACY LAWRENCE Stong | 2 V42|69 — JOHNNY CASH My Mother's Hymn Book | 27
DREAMWORKS 001032 INTERSCOPE {18.98 CD) 9 | AERICAN 002362 LOST HIGHWAY (18.98 CO}
33|33 BROOKS & DUNN a Red Dirt Road | 1

ARISTA \.lAiHVIﬁ §§7n70 Rl E!IZS&/IH ag‘

?

t sales gains this week. @ Recording Industry Assn. Of America (RIAA} certification for net shipment of 600,000 aibum units {Gold). A RIAA certification for net shipment of 1 million units {Platinum). ® RIAA certification for net shipment of 10 million units {Diamond). Numeral fo,llowin% Platinum or Diamongd sym-
ertification of 400,000 units

(Multi-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest uunit increase. Pacesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.

®

gz B o:Xe(o a ATALOG ALE
00 D000 »
= Sales data compiled b \d &) x 2
& "IN Nielsen : & S
i SoundScan 2 E 5 .:_“ E
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title es
BE 138 1 Week AtNumber 1 134 12 | JOHNNY CASH A LEGACY/COLUMBIA 69733/SONY MUSIC (798 EC/11.98) 16 Bingest Hits | 278
10 — | KENNY CHESNEY Bnac2ss/ALG (138 CO) [M] In My WildestDreams | 1§41 13 [HANK WILLIAMS JR. a° cuss 775 (s 0 Greatest Hits, Vol.1_| 517
2 | 1 | LARRY THE CABLE GUY PARALLEL/HIP-0 001423/UME {1858 CO} Lord, | Apologize 59 14 | THE JUDDS @ cuss 77565 (7.95/11.95) Number One Hits | 183
2 | TIM MCGRAW A° curs 77978112.9818.38) Greatest Hits | 193 31 16 | BROOKS & DUNN A~ ARISTA NASHYILLE 18852/RLG (12.88/18.38) The Greatest Hits Coll 359
‘01 3 | KENNY CHESNEY A° BuaswssaLc (12351891 Nao Shoes, No Shirt, No Problems | 119 15 | SOUNDTRACK 4 ° curp se703(11.98/17.98) Covote Ugly | 201
5 | TOBY KEITH A“ OREAMWORKS 450254/INTERSCOPE [11.98/18 98} Unleashed | 106 218 | TIM MCGRAW A" cuns 7788 (79811981 Everywhere | 272
3| 6 | SHANIA TWAIN @™ wmercuny ssooyumen (s 9812 98) Come On Over | 352 201 19 | ALAN JACKSON A~ aRISTA NASHVILLE 18301/ALG 112 98/18.98 The Greatest Hits Collection | 458
4 | SOUNDTRACK 4’ 1ostHis URY 170069/UMGN (8.98/12.98} 0 Brother, Where Art Thou? | 191 122 | KEITH URBAN A caPIToL 97591 (1098/16.98) (M) Keith Urban | 122
7 | KENNY CHESNEY A’ na67orsaLs 1298189 Greatest Hits | 201 21 [ GARTH BROOKS " capiioL 97424 (1998/26.81 Double Live | 247
1 9 | MARTINA MCBRIDE A° Rcas7012/LG (12.3818.96) Greatest Hits | 150 25 | TOBY KEITH A’ MERCURY 558962/UME (5.98/12.98) Greatest Hits Volume One | 296
")l 8 | GEORGE STRAIT @ wcanasuuiie imesoume sscol  The Best Of George Strait; 20th Century Masters The Millennium Collection | 123 20 | RASCAL FLATTS A LYRIC STREET 165011/HOLLYWOOO {8 98/12.98) [H] Rascal Flatts | 216
114 10| TIM MCGRAW &’ cuss /711 (129818981 Set This Circus Down | 150 21 17 | JOE NICHOLS @ UNIVERSAL SOUTH 170285 (8 98/12.98) [M] Man With A Memory | 106
110 11| WILLIE NELSON A LEGACY/COLUMBIA 63322/S0NY MUSIC [7 96 FO/11 98) 16 Biggest Hits 307 23 | JOHN DENVER A MADACY 4750 (5.98/9.58) The Best 0f John Denver_ 299

@ Albums with the greatest sales gains this week. Catalog albums are 2-

r-oid titles that have fallen below No. 10-0 on The Billboard ﬁ or reissues of older albums. Total Chart Weeks colLmm reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog @ Recording Industry Assn. Df Amencaﬁiﬂcerﬁficaﬁon for net shipment of 500,000 album units

ygal
{Gold). A RIAA certification for net shipment of 1 million units (Platinum). ‘ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbol indicates album’s muti-platinum teve. For boxed sets, and double afbums with a running time of 100 minutes or more, the RIAA multiplies shipments by the aumber of discs and/or tapes. *Asterisk
indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. [M] indicates past Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan. Inc. All rights reserved.
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wegere OT CC : % TRA
004 JMNDOUNINC * .
o A i °
= 3 Airplay monitored by :\. Nielsen . = § .
E v Broadcast Data g 5 s =]
% § TITLE Systems Artist =@ % § TITLE Artist = =
3| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & 3 |= PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & @
™e NUMBER 1 3¥s 4 Weeks At Number 1 310132135 THAT'S COOL Blue County | 31
D HUFF,D.JOHNSON (A BENWARD,S. REEVES.LTMILLER) ASYLUM-CURB ALBUM CUT
2 |1 LIVE LIKE YOU WERE DYING Tim McGraw =2 | 1 3214046 MR. MOM Lonestar 32
B.GALLIMORE.TMCGRAW, D.SMITH (T.NICHOLS,C WISEMAN) CURB ALBUM CUT 1LHUFE R MEDONALD, R HARBIN,O. PFRIMMER) BNA ALBUM CUT
2)3]|2 I GO BACK Kenny Chesney | 2 333437 PUT YOUR BEST DRESS ON Steve Holy w| 33
B.CANNON,K.CHESNEY (K CHESNEY) BNA ALBUM CUT D.JOHNSON {8 AUSTIN.D.V.WILLIAMS.D.0IXON,0.PFRIMMER} CURB ALBUM CUT
i14|4 WHISKEY LULLABY Brad Paisley Featuring Alison Krauss = | 3 3413639 THE BRIDE Trick Pony 2| 34
FROGERS (B.ANDERSON,J RANDALL) ARISTA NASHVILLE ALBUM CUT C HOWARD (L HENGBER.D. BURGESS,L.A BURGESS) ASYLUM-CURB ALBUM CUT
113 SOMEBODY Reha McEntire 2| 1 31|34 WHAT T AIN'T Josh Turner 2| 31
R.MCENTIRE,B.CANNON.N.WILSON {D.BERG,S.TATE A.TATE) > MCA NASHVILLE 001981 M.WRIGHT,F.RDGERS (T.MENSY.M.CRISWELL) MCA NASHVILLE ALBUM CUT
515 | GOT A FEELIN' Billy Currington | 5 3653744 YOU DO YOUR THING Montgomery Gentry == | 36
C.CHAMBERLAIN (B.CURRINGTDN.C.CHAMBERLAIN,C BEATHARD}) > MERCURY 001983 J.SCAIFE,;MWRIGHT {C.BEATHARD,EHILL) COLUMBIA ALBUM CUT
61616 | WANT TO LIVE Josh Gracin®| 6 37 138|442 AWFUL, BEAUTIFUL LIFE Darryl Worley 37
M.WILLIAMS (R RUTHERFORD.B.JAMES} D LYRIC STREET 164083 FAOGERS (D WORLEYH ALLEN) DREAMWDRKS ALBUM cUT
78717 GIRLS LIE TOO Terri Clark | 7 33 141140 ONE STEP AT A TIME Buddy Jewell 38
B.GALLIMORE (C.HARRINGTON,K.LOVELACE T.NICHOLS} MERCURY ALBUM CUT C.BLACK (S WIDELITZB.CDLUINS! COLUMBIA ALBUM €UT
8 18|10 DAYS GO BY Keith Urban 8 Al 35|36 | MEANT TO Brad Cotter ®| 35
K.URBAN.D_HUFF (K URBAN,M.POWELL) CAPITOL ALBUM CUT S.BOGARD.RGILES (B.COTTER,S BOGARD,R.GILES} @ EPIC 76885/EMN
v 11014 SHE THINKS SHE NEEDS ME Andy Griggs 9 R40)39 |4 IT'S ALL HOW YOU LOOK AT IT Tracy Lawrence ®| 39
R.SCRUGGS (S.LEMAIRE,C.MILLS,S. MINOR} RCA ALBUM CUT J.STROUD (R RUTHERFORD,G MIDDLEMAN.D.BERG} OREAMWORKS ALBUM CUT
101 12|15 TOO MUCH OF A GOOD THING Alan Jackson 10 41 ] 43|48 FEEL MY WAY TO YOU Restless Heart 41
K STEGALL (A.JAEKSON) ARISTA NASHVILLE ALBUM CUT K.LEHNING,M MCANALLY (J.SCHOTT,D.ORTON} KOCH ALBUM CUT
1111016 SAVE A HORSE (RIDE A COWBOY) Big & Rich®| 11 42 |1 47|45 JESUS WAS A COUNTRY BOY Clay Walker 42
B.KENNY,J RICH.PWORLEY (B.KENNY.J RICH} WARNER BROS. ALBUM CUT/WRN J RITCHEY,C WALKER (C WALKER,RRUTHERFORD) RCA ALBUM CUT
918 HEY GOOD LOOKIN'  Jimmy Buffett With Clint Btack, Kenny Chesney, Alan Jackson, Toby Keith & George Strait> | 8 43 | 44|47} 7| THE LORD LOVES THE DRINKIN' MAN Mark Chesnutt | 43
M.UTLEY,M.MCANALLY (HWILLIAMS) RCA ALBUM EUT J RITCHEY {X FOWLER] VIVATON! ALBUM CUT
13 11417 HERE FOR THE PARTY Gretchen Wilson | 13 42|43 THE LAST THING SHE SAID RyanTyler | 42
M.WRIGHT,J.SCAIFE (G.WILSON,J.RICH,B.KENNY} ) EPIC 76851 EMN S.HENDRICKS {R.TYLERM.J.CONES.S.SMITH} ARISTA NASHVILLE ALBUM CUT
13112 HOW FAR Martina McBride 2| 12 [ 45 | 46| 51 NO END IN SIGHT Katrina Elam | 45
M.MCBRIDE,PWORLEY {J.0'NEAL.S.SMITH.E HILL} RCA ALBUM CUT = T.BROWN.J.L SLOAS (K ELAM.R.L BRUCE,C.DANNEMILLER} UNIVERSAL SOUTH ALBUM CUT
15) 16|23 | HATE EVERYTHING George Strait | 15 Jf 16 | 45|52 BABY GIRL Sugartand | 45
TBROWN,G.STRAIT [K STEGALL G HARRISON) MCA NASHVILLE ALBUM CUT G.FUNDIS (K BUSH.K HALL.J.NETTLES,T BLESER] MERCURY ALBUM EUT
16 17|21 SUDS IN THE BUCKET SaraEvans®| 16 4751 — SOME BEACH Blake Shelton ®( 47
S EVANS.PWORLEY [B.MONTANA JENAL) RCA ALBUM CUT B.BRADOOCK {P.OVERSTREET,R LFEEK) WARNER BROS. ALBUM CUT/WRN
17 51920 IF NOBODY BELIEVED IN YOU Joe Nichols ®| 17 48|50 JUST LIKE A REDNECK Shannen Lawson 48
B.ROWAN {H.ALLEN} > UNIVERSAL SOUTH 003216 S.LAWSON,S.DECKER {S.LAWSON,D.GRAY} EQUITY ALBUM CUT
18 ) 20|22 FEELS LIKE TODAY Rascal Flatts | 18 4] 49|49 MY IMAGINATION Clint Black | 49
M.BRIGHT,M.WILLIAMS RASCAL FLATTS {W.HECTOR,S.ROBSON} LYRIC STREET ALBUM CUT C.BLACK {C.BLACK,M.ROLLINGS) EQUITY ALBUM CUT
1912225 IN A REAL LOVE -af AIRPOWER Phil Vassar v M30156— DIXIE ROSE DELUXE'S Trent Willmon 50
FROGERS,PVASSAR (PVASSAR.C.WISEMAN) ARISTA NASHVILLE AUBUM EUT FROGERS (TWILLMON.M HEENEY) COLUMBIA ALBUM CUT
20] 23|26 ROUGH & READY Trace Adkins | 20 [ 51| %458 RIDIN' WITH THE LEGEND Keith Bryant | 51
SHENORICKS.T.BRUCE (C.WISEMAN,BMACKICHAN,B WHITE) CAPITOL ALBUM CUT B.QUINN.B ALLEN (.B.OETTERLINE. JR.G.L.GENTRY) LOFTON CREEK ALBUM CUT
21)21|24 BREAK DOWN HERE Julie Roberts | 21 50(53 SINGLE FATHER Kid Rock 50
B.ROWAN {J BRDWN,P.J.MATTHEWS) @@ O MERCURY 002162 KiD ROCK (D.A.COE.R J.RITCHIE} TDP DDG/WARNER BRDS. ALBUM CUT/WAN
22)24|29 THAT'S WHAT IT'S ALL ABOUT Brooks &Dunn | 22 f§ 53 ) 55| — GOES GOOD WITH BEER John Michael Montgomery | 53
K.BROOKS,R.DUNN.M.WRIGHT {S.MCEWAN,C.WISEMAN} ARISTA NASHVILLE ALBUM CUT B.GALLIMORE,J.M.MONTGOMERY (E.HILL,C.BEATHARD) WARNER BROS. ALBUM CUT/WRN
23} 25|27 MEN DON'T CHANGE Amy Dalley 2| 23 53(55 IT'S HARD TO KISS THE LIPS AT NIGHT THAT CHEW YOUR ASS OUT ALL DAY LONG  The Notorious Cherry Bombs =2 | 47
LMILLER (A.DALLEY.L.T.MILLER} CURB ALBUM CUT THE NDTORIDUS CHERRY BOMBS (R CROWELLV.GILL} € UNIVERSAL SOUTH 003217
24 ) 26|28 YOU ARE Jimmy Wayne 24 52} 56 DANCE WITH MY FATHER Kellie Coffey 41
C.LINOSEY,J,.STROUD (J WAYNE,C.LINDSEY,A.MAYO,M GREEN) DREAMWORKS ALBUM CUT D.HUFF L.VANDROSS,R.MARX] BNA ALBUM CUT
25] 27131 HOW AM | DOIN' Dierks Bentley =| 25 - 58| — AIN'T DRINKIN' ANYMORE Kevin Fowler 56
8 BEAVERS (WRITER X.0.BENTLEY) CAPITOL ALBUM CUT 8. WALKER.JR. (K FOWLER) EQUITY ALBUM CUT
2612933 NOTHING ON BUT THE RADIO GaryAllan | 26 L 57 THE UPSIDE OF BEING DOWN Catherine Britt | 57
MMWRIGHT,GALLAN {B.HILLD.BLACKMAN,B.LONG) MCA NASHVILLE ALBUM CUT K.STEGALL{C.BAKERT,S BAKER AL FEEK) RCA ALBUM CUT
3J3 e H 1 58 | GETAWAY CAR The Jenkins w=| 58
f3t HOT SHOT DEBUT :Ji: RCROWELL (B.MANN,G HAASE] CAPITOL ALBUM CUT
27 STAYS IN MEXICO Toby Keith 27 39 HEAVEN Los Lonely Boys | 59
J . STROUD,TKEITH (TKEITH} DAREAMWORKS ALBUM CUT J.PORTER (H.GARZA.J.GARZA.R.GARZA} ® OR/EPIC 7681 /EMN
28130 THE GIRL'S GONE WILD Travis Tritt2| 28 -0 CAN'T YOU TELL Diamond Rio | 60
B.J WALKER,JR  T.TRITT (B.DIPIERD,R RUTHERFORD) COLUMBIA ALBUM CUT M.D.CLUTE,0}AMOND RIQ (E.SILVER,J.BELLE} ARISTA NASHVILLE ALBUM CUT
29133(38 COME HOME SOON SheDaisy =| 29 @B Records showing an increase in detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supplied by Nielsen
D.HUFF.SHEDAISY K. 0SBORN.J. SHANKS} LYRIC STREET ALBUM CUT Broadcast Data Systems’ radio track service. 122 Country Stations are electronically monitored 24 hours a day, 7 days a week, Songs ranked by number of detec-
- tions. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles
3033032 LOOK AT US Craig Morgan 30 || belew the top 15 are removed from the chart after 20 weeks. = Videoclip avaitability. Catatog number is for CD Single, or Vinyl Single if CD Single is unavailable. @ CD Singfe
C.MORGAN,P.0'DONNELL (C MORGAN,PO’DONNELL) BROKEN BOW ALBUM CUT available. 15 DVD Single available. Q2 CD Maxi-Single avaiiable. € Cassette Single availabie. € Vinyl Maxi-Single available. € Vinyt Single available. €9 Cassette Maxi-
Smgle availabie. © 2004, VNU Business Media, Inc. All rights reserved.
. » » -» A
' g2 2 - AUGUST 12 s b: . ®
> ALE # “Billooord SINGLES SALES
-
™
= Sales data compiled by @ @ .
E h Nielsen Sales data compiled by x .
5 SoundScan = I Nielsen
g ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title g E SoundScan
i NUMBER 1 %8¢ 88 Weeks At Number 1 @ i
10 1] | ALISON KRAUSS + UNION STATION 4 Rounoersiosis Live | IRE S TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
2 STEVE IVEY  MADACY CHRISTIAN 50447/MADACY Best 0f Bluegrass Gospel #¥: NUMBER 1 ¥4 9 Weeks At Number 1
5 NICKEL CREEK @ susarnilL st This Side 1 K I MEANT TO  tpic rsass/s0nY MUsic Brad Cotter
3 OLD CROW MEDICINE SHOW _ neTTWERK 30349 0.C.M.S. -
4 VARIOUS ARTISTS camurmusiccropsss  Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume One b2d 2 BRERNSDON/NINERE [ERCUREZ e Julie]Ruberts
6 113 | VARIOUS ARTISTS camuermusicGroursziso  Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume Two (3] 4 BLAME IT ON MAMA cariroLassz The Jenkins
7k 6 JERRY GARCIA & DAVID GRISMAN acousic oisc 57 Been All Around ThisWorld | | 4 1 6 HURT A7 AMERICAN 009770°/L0ST HIGHWAY Johnny Cash
81 7 VARIOUS ARTISTS rounoereioss! Bluegrass Number 1's : A Collection Of Chart Topping Songs . .
S WILD WEST SHOW ] Big & Rich
9 IB VARIOUS ARTISTS cunans Pickin’ On Toby Keith Volume Il AR RS e : ="
104 10 VARIOUS ARTISTS WARNER SPECIAL PRODUCTS 18383/TIME LIFE Pure Pickin: Classic Bluegrass Instr 1 L6] 9 PICTURE @ univensat sour 172274 Kid Rock Featuring Allison Moorer
11 EARL SCRUGGS/DOC WATSON/RICKY SKAGGS  rounoer 51052 The Three Pickers 7 W IF HEARTACHES HAD WINGS rounoereiesis Rhonda Vincent
12 DOYLE LAWSON & QUICKSILVER sk« 0547/cROSSROADS A School Of fi‘:eg"ﬂ;s g8 I CAN'T TAKE YOU ANYWHERE  OREAMWORKS 001581/INTERSCOPE Scotty Emerick With Toby Keith
12 THE DEL MCCOURY BAND  mccoury MUSIC 000/SUBAR HILL [H] ) It's Just The Night -
14| | VARIOUS ARTISTS oavno7sswasnenesos. O Lord How Great Thou Artl-The Ultimate Bluegrass Gospel Coll 9 K PHOVOGRAPH. sousoensis MalihiStasm
15 SAM BUSH  sUGAR HILL 3087 King Of My World [19] — HIGH LONESOME  MCA NASHVILLE 002328/UMGN Jedd Hughes

@ Records with the greatest sales gains this week. @ Recarding Industry Assn. Of America (RIAA) certification for net shipment of 500,000 aibum units or 25,000 DVO single units (Gold). A RIAA certification far net shipment of 1 million units or 50,000 OVD single units {Platinum), with muktimillion tittes indicated by a numeral folfowing the symbol. {H] indicates past or present

Heatseeker title. © 2004, YNU Business Media, Inc., and Nielsen SoundScan, Inc. Alt rights reserved.
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BMG exec
Jordan Katz
is finalizing
plans for a
new pricing
initiative

Takes

To The Streets

Network Ties In With Hip-Hop Lifestyle Events

BY BRIAN GARRITY

NEW YORK—MTYV executives are looking to build
the appeal of MTV2 among hip-hop listeners
through a series of marketing initiatives at lifestyle
events not specifically focused on music.

The network is promoting the MTV2 hrand at
everything from film festivals to car shows.

In the latest example, MTV2 is serving as title
sponsor of the 2ighth annual Urbanworlc Film Fes-
tival, a showcase of uroan, ethnic and multicultural
cinema that runs through Aug. 8 in New York.

The alliance marks the first time MTV has spon-
sored a film f2stival. In association with MTV's
involvemnent with the event, Urbanworld has cre-
ated a new campetition category dedicated to
music video as a medium.

“You have blinders on if you're only marketing
music in music venues,” MTV2 president David
Cohn says. “We're looking at the vibrant culture that
crosses over tafilm, cars, videogames and sports.”

In addition to marketing to the film cen-munity,
the network is pursuing a similar strategy with car
enthusiasts. It s sponsoring the seventh annual Hot
Import Nights. a national auto show tha: szarted in

March and runs through the end of the year.

Produced by Visicn Motorsports, Hot Import
Nights features a mix of showcases for sport vehi-
cles and related music and fashion.

MTV2 is spensoring an “In Car Enterta nment”
exhibit at the show and will provide DJs for the
main stage in select cities. The network will also
send camera crews to select stops on the tour to

shaot footage for the channel.

Cohn says the aim of such lifestyle marketing
tie-ins is to help promote brand awareness for
MTV2's “Sucker Free” franchise—the network’s
flagship hip-hop programming and one of its
highest-rated features.

Meanwhile, producers of such gataerings as
Urbanworld and Hot Import Nights are picking up
increased exposure for their events through MTV2.

“Our constant goal is to exhibit cutting-edge
work and urban perspectives to a brcader audi-
ence, and the alliance with MTV2 strengthens our
ability to fulfill this mission,” Urbanwarld festival
founder Stacy Spikes says.

MTV2 is showcasing select Urbanwoxld winners
on the network, as well as producing and broad-
casting behind-the-scenes programming related
to “he festival.

Urbanworld-related footage will rur: Aug. 8-15
on MTV2 and will feature appearances by actors
and musicians with entries in the festival, includ-
ing Jamie Foxx, Kelly Rowland, Jada Pinkett-Smith
and Duane Smith.

Likewise, MTV2 has hosted a range of promo-
tional programming for Hot Import Nights,
including a themed video programming bloc
hosted by popular drag racing personalities, a
behind-the-scenes look at the auto show and on-
air spots plugging the tour.

“Our audience has diverse interests,” Cohn says,
“and we would like them to think of MTV2 in the
same light.”

Kelly Rowland is taking part in the Urbanworld Fiim Festival, sponsored by MTV2 as part of the channel’s urbar initiative.

Koch: No Worries Here

Distributor Sees Opportunity In Current Business Climate

BY ED CHRISTMAN

TARRYTOWN, N.Y.—Koch Entertainment Distribution
is poised to benefit from the turmoil and consolidation
at the major labels.

That was the message Michael Koch, president of
the Port Washington, N.Y.-based company, delivered
to his troops at KED's annual sales conference, held
here July 29-Aug. 2 at the Dolce Tarrytown House Con-
ference Center.

With 19 Koch-distributed labels sending 35 staffers
altogether and more than 50 employees from Koch
itself, attendance topped 100.

“The crisis of the recording industry is first and fore-
most a crisis of the majors, not independents,” Koch
said in his keynote address, a copy of which was made
available to Billboard. “The majors now operate as a
shadow of what they once were, with 40% of their
human and financial resources gone.

(Continued on page 52)
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UMVD Seeks GM For Planned Indie Operation

A well-informed source has
given The Indies a few fresh
details about Universal’s
planned independent distribu-
tion operation.

The distribution arm will be
called Fontana, after the classic
label that released sides from
dozens of acts ranging from
Joan Baez to the Pretty Things.

The operation’s GM is being
recruited by Universal Music &
Video Distribution president Jim
Urie, to whom the executive will
report. Candidates for the top job
have reportedly included more
than one head of an existing

URIE: RECRUITING FONTANA GM

distribution firm. However, Uni-
versal is also considering others
who have not held the reins at
established distribution outfits.

Plans call for the indie
company to be up and running by
the fourth quarter. It will be
headquartered in Los Angeles, in
a free-standing building. The firm
expects to have a startup staff of
around two dozen employees. As
expected, UMVD will administer
back-office functions.

There’s no word yet about any
well-known indie labels that will
be coming on board.

CHANGES AT KOCH: Koch Enter-
tainment Distribution, the top
indie distributor of the moment,
has rejiggered its sales staff to
address the still-mutating retail
environment.

On the eve of its national sales
convention, held July 29-31 in
Tarrytown, N.Y. (see story, page
51), the Port Washington, N.Y.-
based company lopped four
staffers and in most cases
assigned the accounts of the ter-
minated employees’ to remain-
ing staffers.

Exiting the company were Los
Angeles-based national account

Koch

Continued from page 51

Koch pointed out that majors
have cut not only staff and budgets
but also artist rosters, freeing up
considerable talent for independents.

Furthermore, artists are growing
disillusioned or tired of the major-
label mentality and seem to value
their independence more than ever.
That being the case, “who can offer
a better and more suitable home to
these artists, who still have and will
continue to have, solid fan and sales
bases?” Koch asked—with the
answer, of course, being KED and
its labels.

STRATEGIC CHANGES

KED president Michael Rosen-
berg pointed out in his address,
“We’ve made a number of strate-
gic changes over the past year,
including moving to a new office
and distribution facility double the
size of our previous space, with
millions of dollars invested in new
distribution systems.”

What’s more, KED is about to
upgrade its business-to-business
site, which visiting labels told the
company is already the best in the
industry, Rosenberg said.

The company has added a field
marketing staff for audio covering

19 markets, led by director of field
marketing Dawn Roberts, and
grown its video sales staff to six.

In other moves, KED has hired a
production coordinator to lighten
the load of its label managers and
an advertising coordinator to do the
same for its sales staff.

“While we eliminated a couple of
field sales positions in the past week
[see The Indies, above], we still have
a sales staff of 30, which is still the
largest of any independent distrib-
utor,” Rosenberg said.

“We will continue to respond to
changes in the account landscape
and do what we need to do to guar-
antee continuing growth in our
business.”

Koch noted that KED’s market
share this year, as calculated by
Nielsen SoundScan, stood at 1.89%
as of July 25. This makes KED the
largest of the independent labels and
distribution companies. Billboard
estimates the company’s net sales
this year will be about $125 million.

While KED will lose its second-
largest label in October—Epitaph,
which represents about 10% of
KED’s sales volume—company
executives say they can make that
up by bringing in new labels and
through the growth of the video
division and digital sales.

Rob Scarcello, newly promoted to
senior VP of sales and marketing,
told Billboard that even with Epi-
taph’s departure, KED will retain

manager Deb Teague, San Fran-
cisco-based rep Marcia Gardner,
Seattle-based rep Debby Robinson
and Cleveland-based rep Sue Manns.

Portland-based sales rep Laura
Lombardi will now service Ama-
zon, which was previously Robin-
son’s account.

tributors and Galaxy Records,
which Manns previously handled.

Koch president Michael Rosen-
berg says of the restructuring,
“It’s a reallocation of resources,
basically relating to what’s going
on in the marketplace.”

He adds that the juggling of

Mike Logan, Koch's
Orange County,
Calif.-based sales rep,
will pick up the Vir-
gin Entertainment
and Hot Topic
accounts, both of
which are headquar-
tered in Los Angeles.

Field marketing rep
Paul Jaspers has been
promoted to sales rep

Indigs,_ \

By Chris Morris

cmorris@billboard.com

ne @

and will work with
Logan in Southern California.

Heather Anderson in San
Francisco has been promoted
from sales assistant to sales rep
and will now take on Tower
Records, formerly Gardner’s
account, and such San Francisco
Bay Area indie stores as Amoeba
and Rasputin’s.

Matt Prestone, who handles
accounts in Maryland, West Vir-
ginia, Virginia and the District of
Columbia, will add Arrow Dis-

staff is unrelated to Epitaph
Records’ recent departure to
Alternative Distribution Alliance
(Retail Track, Billboard, July 17).
Rosenberg says Epitaph accounted
for 10% of Koch’s sales.

On the upside, a newly assem-
bled team of 19 field marketing
reps reports to director of field
marketing Dawn Roberts. New
Koch hirings include production
manager Dina Townshend,
advertising coordinator Erica

Munday and national account
coordinator Paul Cancilla.

CENTURY STICKS: Caroline Dis-
tribution just got a nice 21st-
birthday present: Top metal label
Century Media has re-signed its
exclusive deal with the New York-
based distributor.

For several months, industry buzz
had it that the hot label group was
contemplating a move to another
distributor, but it has decided to
stick with Caroline, which has
helped stoke the long-running com-
pany’s releases in recent years.

Los Angeles-based Century
Media is one of Caroline’s biggest-
grossing labels. Its acts include
Lacuna Coil (whose album “Coma-
lies” is near the top of the Billboard
Top Independent Albums chart),
Shadows Fall (which has a new
album, “The War Within,” due
Sept. 21) and God Forbid.

Century also operates the
imprints Nuclear Blast, Liquor and
Poker, Olympic and Abacus. Their
acts include Napalm Death, In
Flames, Destruction, Fireball Min-
istry, Internal Bleeding, Hanoi
Rocks, the Hellacopters, Nebula,
Glass Casket, Heaven Shall Burn
and Radiation 4.

the strength it acquired by distrib-
uting the punk-based label.

Getting back to the distribution
team, Rosenberg said KED has re-
placed most of the distribution
center management team with
stronger and more experienced
staff, starting with new VP of dis-
tribution Phil Wulff,

SOPHISTICATED WAREHOUSE

The switchover to the new cen-
ter was difficult at times, Scarcello
admitted, but now the warehouse
is up to speed, which has increased
the company’s efficiency.

For example, nearly 95% of
orders have same-day fill, Wulff
told Billboard, and that percent-
age would be even higher factor-
ing out orders transmitted during
the weekend, when the warehouse
is closed.

Newly installed systems, along
with an upgraded Amadeus—the
automated system designed and
built by former sister company
Koch International—make the
Koch warehouse one of the most
sophisticated in the industry.

The distribution center has
moved to a paperless environ-
ment, so warehouse staff “pick to
light.” In other words, they look
at a digital light display to see a
title’s location and how many
copies of it to pick, then put the
copies in a tote box assigned to
the purchase order. Tote boxes

move about the warehouse
through a series of conveyor belts
and flow racks.

Other parts of the warehouse are
fully automated, with robotics em-
ployed to pick product.

“The warehouse management
system tells our warehouse control
system what to do, and the [control
system] executes it,” Wulff said.

The improved Amadeus system
can pick individual CD units. It is
also set up to handle DVD and VHS.
Boxlot picking occurs through what
appears to be the warehouse’s cen-
terpiece, an automated storage and
retrieval system.

According to Wulff, KED’s ASRS is
one of 10 such systems in the world,
and it is much faster than the others.

When they are not picking orders
or putting returns back in stock,
Amadeus and the ASRS are con-
stantly re-sorting inventory for
more efficient picking.

WELCOMING THE MERGER

During the Koch Records prod-
uct presentation, label president
Bob Frank said the imprint’s vol-
ume has risen 30% compared with
last year. And that’s before “the
shit hits the fan” because of the
Sony-BMG merger, which Frank
predicted will send many opportu-
nities to Koch Records.

Furthermore, the label’s release
schedule ensures a monster fourth
quarter, Frank said. And, for the first

time, the company “will have a first
quarter as big as a fourth quarter.”

Frank said that in the current
industry environment, especially
given the turmoil at the majors,
“you need to be a guerrilla” to keep
ahead of the game.

The label has gotten where it is,
he added, by being able to react
and turn on a dime to get a deal
done. For example, Koch’s deal
with “American Idol” wannabe
William Hung happened in 48
hours, Frank said.

In addition to growth from its
largest label, KED has experienced
growth in video sales. Its DVD sales
have tripled during the last two
years and now represent 14% of
the company’s volume, Koch said.
He expects that figure to grow in
coming years.

KED is also moving into digital
distribution, setting up a turnkey
system to sell online for its labels.
Fifteen of its labels have signed up
for that service, Koch said.

During his speech, Rosenberg
noted that KED has consistently
upped its representation on the Bill-
board charts, growing from 12
placements in 1999 to 176 in 2003.
This year’s chart feats include the
three peak spots in the May 1 Top
Independent Albums chart, with
Hung’s “Inspiration” at No. 1, Sug-
arcult’s “Palm Trees and Power
Lines” at No. 2 and Master P’s “Good
Side Bad Side” at No. 3.
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BMG Discount Program Close To Hatching

Look for BMG Distribution to
finally issue a pricing initiative aimed
at driving sales of mid-level releases.

The initiative has been in the
works (Retail Track, 5illboard, June
26) since Jordan Katz joined BMG
Distribution in April as executive
VP/GM. According to sources, Katz
has shaped a program-—

program. While the time frame is
said to be at the discretion of each
label, the labels are expected to
implement the discount in 3(-, 60-
or 90-day increments and can extend
whichever period they choose.

Like the labels, accounts can
choose to participate on titles. If they

which last [ heard had
the working title Cata-
List—that will allow
participating BMG labels
to offer an additional
15% discount on new
releases expected to ship
hetween 100,000 and
500,000 units.

That discount is in
addition to whatever buy-
in discount a label assigns

Retall

By Ed Christman

echristman@billboard.com

to a title, but it eliminates
cooperative advertising funds from
the equation.

So a record with a 5% buy-in dis-
count would carry a 20% discount if
placed in the program; or in real life,
a $12.04 list price would mean a
$9.63 cost for retailers.

Additionally, labels get to choose
how long the Catalist discount will
apply to the titles they place in the

opt in, stores must supply either real
estate or pricing, sources sav.

Unlike Universal Music & Video
Distribution’s JumpStart initiative,
which comes with specifications that
accounts must adhere to, BMG will
negotiate what it will get in return
for the deeper discount, sources say.

If accounts choose not to partici-
pate, then they can buy a title under

the normal terms and discount,
which presumably means they can.
try to negotiate for cooperative
advertising funds as well. More on
this initiative as it develops.

TAKING OVER SUNDAY: In a pre-
emptive move, some members of
RED Distribution gave up their Sun-
day to Victory Records leader Tony
Brummel, joining him Aug. 1 in the
Chicago Distance Classic race.

Brummel, RED president Ken
Antonelli, senior VP Alan Becker and
senior director of new media Russell
Fink ran the equivalent of a half-
marathon. Each of them reportedly
completed the race in a little more
than two hours.

Chicago-hased Victory lived up to
its name this week, with Taking Back
Sunday selling 164,000 units,
according to Nielsen SoundScan.
good enough to land the No. 3 spot
on The Billboard 200.

NEW JOB: Danny Yarbrough has left
his position as vice chairman of the
Musicland Group to return to his
role as a consultant for the Min-
neapolis-based chain. He will contin-
ue to oversee Musicland’s replenish-

RED Distributin executives join Victory Records chief Tony Brummel, second
from left, after running in the Chicago Distance Classic, a half-marathon race.
RED’s contenders, from left, are Ken Antonelli, Russell Fink and Alan Becker.

ment of its stores via Deluxe, which
provides its warehouse and distribu-
tion services.

Yarbrough is also expected to take
on other duties for the chain, includ-
ing looking at new product cate-
gories, working to obtain proprietary
product. helping to shape digital
strategy and handling various
responsibilities related to interactive
merchandising via kiosks.

Prior to joining Musicland,
Yarbrough was a consultant, and
hefore that, he was chairman of Sony
Music Distribution.

NEW DAY: Koch Records decided
to implement an earlier release
date for its *2Pac Live™ album
after bootleg copies started show-
ing up on the street. The set. ini-
tially due Aug. 10, was re-set for
Aug. 6.

Rob Scarcello, senior VP of sales
and marketing for Koch Entertain-
ment Distribution, which distrib-
utes the label, said KED altered its
shipment schedule on the album
to ensure that product will be
delivered to all accounts in time
for the new street date.
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3 PILATES YOGA TWO-PACK ARTISAN HOME ENTERTAINMENT 61234 [ 19,98 | bia TriStar Home Entertainment). 38 e LIVE & OFF THE RECORD @ Epic HOME ViOED/SONY MUSIC ENTERTAINMENT 31108 Shakira | 18.98 DVD
20 | YOGA REMEDIES FOR BALANCE GAIAM ViDEO 60020 |  14.98 % . » oo . ; |
. K FIRM: CALORIE KILLER GOODTIVES HOME VIDED 03355 | 9.98 | Passion” will reach consumers in i
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Tap Kid Video and Health & Fitness video refers to VHS sales. Recreational Sports refers to DVD sales. ® tRMA gold certification for sale of 125,000 | <
special-edition DVD for next Easter.

units or a dollar volume of $9 million at retail for theatrically reieased programs, 25,000 units and $1 million at suggested retail for nontheatrical ties.
IFMA piatinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatricaily released programs, or 50,000 units or
$2 million at suggested retail for nontheatrical ites. ©2004, VNU Business Media, Inc. and Nielsen VideoScan Inc. All rights reserved.
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Mzdia, mc. and Nielsen SoundScan Inc. Al rights reserved.
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¢ Ejis e “Z: NUMBER
= nnapal | 2 & CONFESSIONS OF A TEENAGE DRAMA QUEEN . 2004 | PG |24.98
'_‘é_’ E LABEL/DISTRIBUTING LABEL & NUMBER Performers | 5 | & WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 36083 Lindsay Lohan
COLD MOUNTAIN Jude Law
3% NUMBER 1 3%%: 1 Week At Number 1 1 MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 35619 Nicole Kidman 2003| R ]2298
2 AGENT CODY BANKS 2: DESTINATION LONDON Frankie Muniz| 2004 | PG [22.98
i CONFESSIONS OF A TEENAGE DRAMA QUEEN Lindsay Lohan | oG |999g MGM HOME ENTERTAINMENT 06433
WALT QISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 36048 4 SCOOBY_DOO & THE LOCH NESS MONSTER Sc()oby-[)oo 2004 NR 1498
WARNER HOME VIDEO 02374
STARSKY & HUTCH (WIDESCREEN) Ben Stiller : THE CHEETAH GIRLS ]
2 WARNER HOME VIDEO 28403 Owen Wilson PG-13)27.98 3 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 36576 Raven-Symone| 2004 | NR it
. 5 LORD OF THE RINGS: RETURN OF THE KING (FULL SCREEN 2 TAPE EDITION) Efijah Wood | 2003 |PG-13124.98
3 STARSKY & HUTCH (PAN & SCAN) Ben Stiller o6 1319748 g NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 06527 lan McKellen
WARNER HOME VIOEQ 28402 Owen Wilson ’ ;
6 SHREK eamkeMyers| 2001 | PG |14.98
BOURNE IDENTITY (WIDESCREEN EXTENDED VERSION) Matt Damon |pg. DREAMNORS HOME ENTERTAINMENTE370
s K EOURNENDENTITY{WY PG-13 29.98 5 DORA THE EXPLORER: SILLY FIESTA DoraThe Explorer | 2004 | NR | 9.98
PARAMOUNT HOME ENTERTAINMENT 79593
DIRTY DANCING: HAVANA NIGHTS Diego Luna o BROTHER BEAR :
. A G AT Romola Garai |P0-13| 2698 19 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62202 Animated| 2003 | G |24.98
| SPIDERMAN VS. DOC OCK ’
6 AQlEJAOTENENmHUNGER FORCE VOL. 2 (COLLECTOR'S EDITION) Animated | NR | 2998 0 WALT QISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 34571 Animated | 2004 | NR |14.98
b = SPONGEBOB SQUAREPANTS; SPONGEGUARD ONDUTY ¢ o0 oo oo [ raa0 | NR | 9.98
PARAMDUNT HOME ENTERTAINMENT 79823
BUTTERFLY EFFECT (DIRECTOR'S CU Ashton Kutcher -
7 1 NEW LINE HOME ENTERTA{NMENTM(IARNERHUMEVIUED on m Amy Smart R |27 16 CHEAPER BY THE DOZEN (2003) Steve Martin| o003 | PG [22.98
: FOXVIDEO 21602 Bonnie Hunt
8 4 COLD MOUNTAIN (COLLECTOR'S EDITION) Jude Law R [29.98 9 HARRY POTTER AND THE CHAMBER OF SECRETS Daniel Radcliffe| >002 | PG |24.98
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 35793 Nicole Kidman . WARNER HOME VIDED 23581 Emma Watson .
DORA THE EXPLORER-DORA'S PIRATE ADVENTURE .
M , | | AGENTCODY BANKS 2: DESTINATION LONDON Frankie Muniz | pg | 6.98 18 PARAMOUNT HOME ENTERTAIMENT 7953 Animated | 2004 | NR | 9.98
O HOME ENTERTANMENT 1% 23| | WHAT'S NEW SCOOBY DOO? SAFARI SO GOOD Scaoby-Doo| 2004 | NR |14.98
BIG BOUNCE (WIDESCREEN Owen Wilson WARNER HOME VOE0 (750 -
10 BIG BOUNCE (W ) Morgan Freeman |P0-13] 27.98 s IB SOMETHING'S GOTTA GIVE Jack Nicholson | 2003 |PG-13|14.98
COLUMBIA TRISTAR HOME ENTERTAINMENT 01300 Diane Keaton
BOURNE IDENTITY (PAN & SCAN EXTENDED VERSION Matt Damon FINDING NEMO f
" K 0105 HOMEIVOEQ 2(5"58 ) RG131129:58 _1 5 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 30081 Animated| 2003 | G |24.98
. MONA LISA SMILE . .
12 SEALAB 2021 (SEASON 1 COLLECTOR'S EDITION) Animated | nr 298 A 17 ) Julia Roberts | 2003 |PG-13/14.98
'WARNER HOME VIDEO 06762 - -
21| | SEABIsCUIT TopcABridges| 2003 |PG-1314.98
BAD(DER) SANTA (UNRATED VERSION Billy Bob Thornton il L1NSFSALSTLDIOS HOMEVIDED 5142 oney Nchure
13 DlMENSfDN HON?E VIUEOIBUENA(VISTA HOME ENTERTAINMENT 35515) auren Graham NR |29.98 0 THOMAS & THE JET PLANE Thomas & Friends | 2004 | NR |14.98
ANCHOR BAY ENTERTAINMENT 01331
] BARBERSHOP 2: BACK IN BUSINESS (SPECIAL EDITION) Ice Cube POKEMON: JIRACHI WISH MAKER
s 7 MGM HOME ENTERTAINMENT 06313 Cedric The Entertainer R |27.98 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 36331 Pokemon| 2004 | NR |19.98
| PETER PAN Jeremy Sumpter
15 B QEME%?IE ALONE David Arqu[:aht,lt)é R [2798 UNIVERSAL STUD!OS HOME VIDED 62689 Lynn Redgrave 2003 | PG |24.98
25 SPONGEBOB GOES PREHISTORIC Spongebob Squarepants| 2004 | NR | 9.98
HUMAN STAIN Anthoﬂ HOpkinS g 98 PARAMOUNT HOME ENTERTAINMENT 79543
16 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 24822 Nico%} Kigman | |2 s b3 | THE LORD OF THE RINGS: THE TWO TOWERS ElijahWood | 2002 |PG.13(22.98
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDED 06234 lan McKellen
47" 50 FIRST DATES (WIDESCREEN SPECIAL EDITION) Adam Sandler 3 ELMO'S WORLD: FAMILIES, MAIL AND BATH TIME
17 e COLUMBIA TRISTAR HOME ENTERTAINMENT 01426 Drew Barrymore PG-13| 28.98 SONYWONAERTSONY MUSIE ENPETAINME N g2 Sesame Street| 2004 | NR | 9.98
@ RIAA goid . fi les of 50,000 uni $1 million in sales at sted retail. & RIAA plati . f les of 100,000 units or $2 million in sales at suggested retail.
13 EH CHAPPELLE'S SHOW: SEASON ONE (UNCENSORED!) Dave Chappelie NR | 26.98 ¢ RMA gg\d g::lhgartisoanefso?a minimllljlnn“:fulrzs,ol(-)nol x:ﬁasmofaa%suﬁarssgﬁﬁneemgﬂ?-rlxihion at retgila(g]rljtweca?rica?l:/sr?,alzsa:ed progra:-lnsl, of of a{rlltlea’stnzs,OOaO units and $1 miflion at
PARAMOUNT HOME ENTERTAINMENT 87981 ¥ suggested retall for nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-
grams, and of at least. 50,000 units and $2 million at suggested retail for nontheatrical titles. © 2004, VNU Business Media, Inc. and Nielsen VideoScan. All rights reserved.
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) STARSKY & HUTCH Ben Stiller |pg_13
22 | | OLD SCHOOL: UNRATED AND OCUT OF CONTROL (PAN & SCAN) Luke Wilson | wp | 1ggg WARNER HOME VIDED 28403 Owen Wilson
| DREAMWORKS HOME ENTERTAINMENT/INIVERSAL MUSIC & VIDED DIST, 30625 Will Ferrell BUTTERFLY EFFECT AshtRn Kustchfilt' B
. . NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDED 07171 my mal
INDEPENDENCE DAY (LIMITED EDITION Will Smith -
B FOMU0ED 2% ¢ ) Jeft Goldblum |PC-13(19.98 CONFESSIONS OF A TEENAGE DRAMA QUEEN Lindsay Lohan | pg
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s B SIMPSONS: THE COMPLETE FORTH SEASON The Simpsons |y | 9.8 e Morgan Hreeman |PG-13
; 1 FOXVIDED 21917 .
SECRET WINDOW Johnny Depp |pe 13
26 EY RESERVOIR DOGS: SPECIAL EDITION Harvey Keitel | ¢ 11499 COLUMBIA TRISTAR HOME ENTERTAINMENT 60365 John Turturro
ARTISAN HOME ENTERTAINMENT 12050 Tim Roth ’ 50 FIRST DATES Adam Sandier |pg 13
COLUMBIA TRISTAR HOME ENTERTAINMENT 01462 Drew Barrymore
THE SOUND OF MUSIC _ JulieAndrews | g DIRTY DANCING: HAVANA NIGHTS Diego Luna
ot FORVIDEQ 2004509 Christopher Plummer 1998 LIONS GATE HOME ENTERTAINMENT 13203 Romola Garai | 7613
ARENT TRAP (1961 Hayley Mills MYSTIC RIVER Sean Penn | p
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