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JOHN KILCULLEN
u President & Publisher
I r'a

Dear Friend of Billboard:

Today is a special day in the history of the music industry. It’s the day you witness the rebirth of an icon.

Meet the new 110-year-old Billboard.

We’ve redesigned Billboard from cover-to-cover, but our mission remains the same: to be the first place that
decision-makers turn for best-of-breed news, insightful analysis, proprietary data and best-selling charts—the
industry’s arbiter of success.

We’ve created four new comprehensive sections:
» Upfront: news, analysis and business columns
* Features: exclusive, in-depth and investigative cover stories
« Music: highlighting artistic developments across all genres—gathering in buzz bands and hot unsigned acts
 The Charts: our sleek new section offers at-a-glance access to the only scorecards that matter

We've expanded the world-renowned Billboard rankings from singles and albums to cover new favorites such as
ringtones and digital tracks. As always, all the charts are coupled with expert analysis of how and why releases are
rising—or falling—on the charts.

The new Billboard delivers your trusted music news along with expanded coverage of key growth areas:
 Brand marketing, licensing and promotion
» Digital, video & mobile entertainment (with daily coverage on our blog at BillboardPostPlay.com)
* Touring and music publishing
* Independent labels and emerging artists
* Retailing, Legal and International from our worldwide bureaus

And, if you want to know what insiders are talking about (and who doesn’t?), we’ve brought back an old favorite,
Inside Track, to provide the latest industry buzz.

For your daily fix, Billboard’s revamped 24/7 business Web site Billboard.biz gives you instant access to breaking
news, a daily report from our popular Billboard Bulletin, weekly e-Newsletters, and including for the first time
complete access to Billboard’s archives—a digital vault spanning back to 1948.

Music has never been more important. It touches every business—from technology companies offering downloads to
brands seeking marketing partnerships with the right labels and artists. Music is the way we see the world and the way

we define ourselves. To stay ahead of the market, to know what the influencers know, turn to Billboard first.

Welcome to the future.

P.S. Go to our Web site for our flexible payment options or use the attached 4 FREE ISSUES cards to order now.

770 BROADWAY « NEW YORK, NY 10003-9595
OFFICES: NEW YORK ¢ LONDON » LOS ANGELES ¢ MIAM| « NASHVILLE * TOKYO » WASHINGTON, D.C.

www americanradiohictorvy com


www.americanradiohistory.com

USE IT AS YOUR COMPETITIVE EDGE...

If you are in the music, video or entertainment business—whether
you are the top decision maker at a major label or a brand marketer looking for a | &

music license—across all genres and all sectors of the industry, the all-new Billboard | £
mNEY is an absolutely essential tool for your business success. 2

| M!«'!morm Who counts on Billboard? everybody. The deal-makers driving the industry. £ =
: e The consultant who sees an opportunity for a new revenue source. The entertainment = i
e TooN, 1 oponaw lawyer who discovers a better way to protect a client. The booking agent trying to 3

| TME BUINGING IN YOUR EARS
I el L \

" - lock down that first big deal. The manager looking for the “next big thing.” They all ' _ HH= ;
"_m;,_ . count on Billboard every day. You should too. | CEEFsEEE TEEE |

...READ IT FOR YOUR PASSION.

It’s not a boast. It’s just a fact. if you want authoritative information, expert
analysis, proprietary charts—the Gold Standard for success—and the industry
insider buzz on everything from breaking bands and satellite radio to changes in
entertainment law and the hottest-brand marketing innovations, you'll find it only in
the pages of the redesigned and expanded Billboard.

Order today and start charting your Success.The information you get

TJALENT TO DRIVE

g from Billboard week in and week out will be the difference between being at the
forefront of change or being left behind.

Now included with your paid subscription to Billboard:

© Billboard magazine—the redesigned and expanded weekly print magazine

© Billboard.biz—your 24/7 online industry resource for breaking news and exclusive charts

© Billboard Chart Alert—a weekly e-newsletter, your first look between the bullets

© Billboard Bulletin—a daily e-newsletter of the top music, video and entertainment stories

© Billboard Archives—an invaluable online resource, dating back to 1948 NEW!

Subscribe today for this incredible value! PAYMENT
OPTIONS!

More flexibility,

1 YEAR (51 ISSUES) $299 — YOU SAVE $63 OFF THE COVER PRICE ~  moeuale

To subscribe go to: www.subnow.com/BL/B5DFP or call 800-562-2706 o

Billboard

www.Billboard.biz

For international subscriptions call +44 (0) 1858 438887 or go to: www.subscription.co.uk/bb/usa1l

www americanradiohistorv com


www.americanradiohistory.com

| APR 30, 2005 [S][e e,

ISSUE NO. 18

UPFRONT
9 News
16 Gliobal News
20 Legal Matters
22 Digita! Entertainment
25 The Indies
27 Retail Track
28 Touring
29 Boxscore
31 Q&A

32

34

ON THE COVER:
MTV’s Judy
McGrath and Van
Toffler join Nelly
to add a visual wow
to the cover of the
new Billboard.
Photo by

Henry Leutwyler

FEATURES

>> [Latin Muc

MTV ventures into hot new
territory with its first Pan-
African station, MTV base.

LATIN HIP-HOP artists like
Juan Gotti hope to follow
reggaeton’s path into
mainstream radio.

record industry want to make
mobile phones the next big
platform to download full songs.

WIRELESS providers and the ’

40
41
42
43
44
46

6
47
47
70
72
73
74

THIS

[EEK
ON

ic Conference &
e follows page 38

CONTENTS

Row MNaying
{BECK Loser

Menu

Guide

April 25-28, 2005

Latins Mitste Quactirety N, 1

Global Pulse; Words & Music

Latin Notas

The Beat

Rhythm & Blues; Jazz Notes

Reviews

Nashville Scene; Higher Ground; BeatBox

DEPARTMENTS

Opinion

Over the Counter

Market Watch

BackBeat

Marketplace

Mileposts

Inside Track, Executive Turntable

DIZ

Breaking news
around the clock
and around the
world.

> Download Billboard’s White >> Complete access to

Paper reports

Billboard’s charts anc
articles arctives

www americanradiohistorv com

PAGE

THE BILLBOARD 200 48

ARTIST / TITLE

MARIAH CAREY /
THE EMANCIPATION OF MiM

TOP BLUEGRASS 60

 ALISON KRAUSS + UNION STATION /
LONELY RUNS BOTH WAYS

TOP CLASSICAL 65

Y0-YO MA/THE SILK ROAD ENSEMBLE /
__ SLKROAD JOURNEYS BEVOND THE HORZON

TOP CLASSICAL CROSSOVER 65

JOSH GROBAN /
CLOSER

TOP COUNTRY | 60

LARRY THE CABLE GUY /

& __}HE RIGHT TD BEAR ARMS Lt
TOP ELECTRONIC 63 ITOOTEL“/ 1
TOP INTERNET | 66 :2‘5‘?.“,?! :‘oEu{m
Top JAZZ 65 xlsc::EEL BUBLE/
TOP JAZZ CONTEMPORARY 65 3&55’;’?&“3?“’
TOP LATIN 62 2,:‘;;%%"“"

MINDLESS SELF INDULGENCE / D

HEATSEEKERS 67 | YOU'LL REBEL TO ANYTHING

KEITH URBAN /

TOP POP CATALOG 66 . GOLDEN ROAD
R&B/HIPHOP | 56 - | R
TOP REGGAE | 56 | IO TSI e ,
TOP SOUNDTRACKS « 66 oy ﬂ§

ADULT CONTEMPORARY | 55
55
COUNTRY 61

ADULT TOP 40

COUNTRY SINGLES SALES 61

HOT DANCE CLUB PLAY 63

HOT DANCE AIRPLAY 63

HOT DIGITAL SONGS 54

HOT 100 52

HOT 100 AIRPLAY

3 —
54i

7 SINGLES PAGE ARTIST /TTLE

KELLY CLARKSON /
BREAKAWAY

"GREEN DAY /

| BOULEVRD OF BROKEN DREAMS

KENNY CHESNEY /
 ANYTHING BUT MINE

BUDDY JEWELL /

| IF SHE WERE ANY OTHER WOMAN
SClSSOR SISTERS /

FILTHY BORGEQUS o i of - R

* KELLY CLARKSON/
SINCE U BEEN GONE

"~ GWEN STEFANI/

HOU.ABACK GIRL

50 CENT FEATURING OLIVIA/
CANDY SHOP

50 CENT FEATURING OLIVIA/
CAKDY SHOP

HOT 100 SINGLES SALES 54 l %LA(L;LEM/'
HOT LATIN TRACKS | 62 ff‘c‘:ﬁynew
MODERN ROCK | 54 § AUDIDSLAvE/ 7
POP 100 55 fuerysmicoe

"KELLY CLARKSON /

POP 100 AIRPLAY | 54 SINGE U BEEN GOME
R&B/HlP HOP 58 AI:IHE’?(:E/
S - N e o e
R&B/MHIP HOP AlRPLAY 59 g&sVB;(yXV:JLEN“NO/ :
EA e ) A
§_ Pawewys

R&B/HIP HOP SINGLES SALES | 59 | B W THE KTCHENTRAPPED N THE CLOSET _

| FANTASIA/

R&B/ADULT 59 l TRUTH 1S

¥ 50 CENT FEATURING OLIVIA/

RHYTHMIC | | 59 § sworser

HOT RINGTONES

DVD SALES 67

22!

& VIDEOS oage e

50 CENT FEATURING OLIVIA/
CANDY SHOP

S Lo W RN § SIDEWAY (WIOESCREEN) 90y
~vHs SALEi_ 67 e ncreoies e o
VIDEO RENTALS | 67  soewavs
GAME RENTALS | 67 . yagx.pooms
ARTIST/ TITLE. i1
[ LOP BLEES gug uﬁmrle COULECTION
TOP CHRISTIAN mwg?: L
TOP DANCE SINGLES SALES Lgilﬂ)g:éhﬂs:;ﬂg:f{'\'fs
~ TopGOSPEL e SRS
TOP INDEPENDENT #1 (l:‘l'iu)?:'l)?cé i el
 topnewace | 4 | Somuens
TOP WORLD § «1 gg:g\ﬁyogx:'”
TOP MUSIC VIDEO § «1 FAA%E\?JéMLS

APRIL 30, 2005

I www.billboard.biz | 5


www.americanradiohistory.com

EDITORIALS | COMMENTARY | LETTERS

A Brand-New Billboard,
Better Than Ever

The music industry is in a period of
unparalleled change. Today, it is time for
Billboard to change as well. This week’s
issue is the realization of the most
ambitious reworking of the magazine in
four decades.

From cover to cover, this is a new Bill-
board, designed to better serve the chang-
ing needs of our readers.

The issue in your hands is the culmi-
nation of a process that began last year,
when Billboard president/publisher John
Kilcullen challenged all the departments
in the magazine to take a blank sheetand
rethink the way we serve our varied
international readers and marketers.

Based on feedback from you, our read-
ers, we began the process of reinventing
all aspects of this 111-year-old magazine,
including editorial, design, charts, pro-
duction and integrated sales. Daniel
Stark’s New York firm Stark Design was
retained as creative director of the design
project, and Billboard’s entire editorial
staff contributed their thoughts and ideas
to our revamped editorial.

Armed with examples of the new
design, the Billboard team went to the
market to seek feedback on our plans
from leaders throughout the industry.
Revisions and refinements followed. At

last, this week, we proudly presentto you
the new Billboard.

The magazine sports an entirely new
look, including new typefaces, eye-
catching photography and more color—
all intended to make Billboard more
appealingand reader-friendly than ever.

The bold new cover of Billhoard points
readers to the key stories thatare chang-
ing their world each week.

Inside, readers will find an expanded
Upfront section, with increased coverage
of brand marketing, digital, mobile, legal
and touring—all of the key segments that
are driving today’s market.

Upfront innovations include a quick
read on the week’s essential news stories
from billboard.biz, our online destina-
tion for breaking news.

We are especially excited about our
new Upfront column. Making the Brand,
which provides a weekly look at the lat-
est brand-marketing deals and concepts.

Following Upfront is our new features
section, home to the Billboard cover story
and other in-depth articles from our
expert global reporting staff.

Our Music section brings together cov-
erage of new releases by hit acts and
developing artists in all genres, plus Now
Hear This coverage of unsigned acts. It

also includes Billboard’s longtime favorite
music columns, as well as Global Pulse,
which provides insight into acts break-
ing ininternational markets. New to the
lineup is Latest Buzz, which provides
quick takes on artist news, signings and
other developments.

Next up is the dramatically redesigned
chart section, bringing together all of
Billboard’s essential music rankings. Fach
chart has been reconfigured for improved
readability. And many key charts now
have information capsules that provide
extra insight into factors driving the
week’s biggest hits.

Finally, longtime Billboard readers will
be thrilled to see the return of an old
favorite, Inside Track, a roundup of the
people and companies that are making
news and moving markets each week.

Now, we invite you to read on. We pres-
ent billboard.biz as your daily news
source and Billboard as your weekly
analytical road map to the industry.

We hope you will agree that Billboard is
bigger, brighter and more valuable than ever.

We'd love to know what you think of
the new Billboard. Please send comments
to redesign@billboard.com.

—Tamara Conniff and Ken Schlager
Co-Executive Editors

Editorial Staff Is Changing Too

The dramatic transformation of Billboard
this week called for a restructuring of
our global editorial staff, including new
responsibilities for many members of
the team.

The editorial staff continues to report
to co-executive editors Tamara Conniff
and Ken Schlager. They oversee a team
of editors, reporters and designers in
New York, Los Angeles, London,
Nashville, Miami and Washington, D.C.

In the New York office, Marc Schiff-
man is named to the new post of features
editor, with responsibility for cover sto-
ries and in-depth features. Schiffman,
who joined Billboard in 2002, had been
senior news editor.

In Los Angeles, Melinda Newman,
whose Billboard tenure dates back to
1988, is named music editor and will
oversee all content in Billboard’s new con-
solidated Music section.

Newman continues as Los Angeles
bureau chief. Her fellow bureau chiefs are
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Emmanuel Legrand (London), Phyllis Stark
(Nashville), Leila Cobo (Miami/Latin Amer-
ica) and Bill Holland (Washington, D.C.).

Thom Duftfy, who joined the team in
1989, is named special features editor.
His partner on the New York-based spe-
cial features team is Katy Kroll, who is
promoted to senior associate editor.

Barry Jeckell is upped to billboard.com
editor from managing editor, with
responsibility for leading this summer’s
relaunch of the site, which will be the next
big step in Billboard’s transformation.

Billboard veterans Ed Christman, Gail
Mitchell and Ray Waddell are named sen-
ior editors. Christman is in charge of
retail coverage, Mitchell oversees R&B/
hip-hop, and Waddell guides coverage of
the touring business. They previously
were senior writers.

Michael Paoletta, who had been sen-
ior writer/dance, is named to the new
position of brand marketing editor. Pao-
letta will write the new Making the Brand

column and will also be charged with
editing the weekly Inside Track page.

Other senior writers getting editor
stripes are Antony Bruno (digital/
mobile), Susan Butler (legal/publishing),
Brian Garrity (business) and Deborah
Evans Price {country/Christian/gospel).

We've also changed the editing team
for the Billboard Reviews pages. Jonathan
Cohen, who continues as billboard.com
news editor, is now album reviews edi-
tor. Chuck Taylor, top 40/AC editor of
Billboard Radio Monitor, is named sin-
gles reviews editor.

And in Los Angeles, associate editor
Margo Whitmire takes over film/TV music
coverage and next week will introduce a
column from her beat, Scene & Heard.

In the new lineup, each editor serves
as a champion for his or her beat, guid-
ing coverage in print and online, as well
as contributing expertise to Billboard’s
year-round program of industry events,
conferences and awards programs. - -

Let your colleagues know what’s on your mind. Send letters to Ken Schiager, Executive Editor, Billboard, 770 Broadway,
6th Floor, New York, NY, 10003, or e-mail to letters@billboard.com. Include name, title, address and phone number for
verification. Letters should be concise and may be edited. All submissions published shall become the sole property of

Billboard, which shall own the copyright in whole or part, for publication.

www americanradiohictorv com
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Music Private Ban

Congratulations to this year's
Billboard Latin Music Award winners.

For over 16 years, our dedicated private bankers have worked with music industry
professionals to meet their unique financial needs. From intellectual property lending
and lines of credit to business credit cards and customized wealth management plans.
To keep your finances in tune with your career, visit a SunTrust music private banking
office in Nashville, Atlanta, or Miami, or call 1-800-322-3137.

SUNTRUST

suntrust.com



www.americanradiohistory.com

THE
LATEST
NEWS
FROM

>>>BMG
DIRECT SUES
INDIE STORE
BMG Direct, the
parent of the BMG
Music Service
record club, has
filed a lawsuit
against Ear X-tacy
owner John Tim-
mons, the Louisville,
Ky., independent
merchant who pub-
licly criticized the
company’s
ycurmusic.com
online store selling
front-line CDs for
$5.99. The lawsuit
was filed April 13 in
U.S. District Court
for the Southern
District of New
York, but is not yet
available in the pub-
lic document room.
According to
sources, the BMG
Direct complaint
says Timmons vio-
lated the site’s
terms and condi-
tions, which says
purchased CDs can-
not be resold.

—Ed Christman

>>>SONY,
TOSHIBA TALK
HD UNITY

Sony Corp. and
Toshiba, heads of
competing high-def-
inition DVD formats
Blu-ray and HD DVD,
respectively, are
said to be in discus-
sions to create one
HD format for mar-
ket release, accord-
ing to Reuters. A
number of studios
have announced
support for one of
the two formats,
and both camps
have already
announced hard-
ware debuts. HD
DVD players are
expected to reach
retailers in fourth-
quarter 2005. Blu-
ray players will
launch in early
2006.

—Jill Kipnis

>>>HOGAN
WANTS BETTER
RESEARCH

John Hogan says
Clear Channel Radio
supports Arbitron’s
Portable People
Meter, along with
any new service or
product that raises

Aussie Access

Trade group brings
bands abroad

Keeping Koo
Quintet breaking
through branding

Upl

BY BRIAN GARRITY

UMG: NO MORE
FREE MUSIC VID

he ‘ﬁny& of labels freely distributing music videos online in the
name of promotion are coming to end.

America Online will begin paying Universal Music Group and
Warner Music Group for access to their music-video libraries under
#ideo-on-demand licensing agreements announced April 19.

Terms of the deals were not disclosed, but sources say AOL
will pay the labels either a per-play rate or a percentage of ad
revenue generated by the offering—whichever is greater.

The issue of compensation for music videos first came to the
fore in February, when UMG announced a new policy under
which it would no longer service new or catalog videos for VOD
playback on a promotional basis.

The shift in strategy forced virtually every leading provider
of VOD content, including AOL, to yank UMG videos from
their lineups.

UMG—which spends millions each year to produce music
videos—is looking to set up such clips as an additional revenue
source, as onlin= services and cable providers attempt to build
businesses around VOD.

“It's really a landmark event for the industry,” UMG chair-
man/CEO Doug Morris tells Billboard. “Video on demand is
not promotional. When you type in what you want to see,
someone should pay for it. These companies are already sell-
ing advertising next to the videos. continues on >>p10

BY MELINDA NEWMAN

Renshaw Leaves

Firm, Launches

Artist manager Simon Renshaw, who left
the Firm the week of April 11, has already
made his first deal under the aegis of his
new company, Strategic Artist Management,

On April 19, Boomerang Mobile Media
announced that it had signed a deal with
SAM to provide interactive marketing pro-

months, the Firm

that fit on cell phone screens.
SAM'’s clients include the Dixie Chicks,
Clay Aiken, Anastacia and Miranda Lambert.
Anastacia, whom Renshaw managed at
the Firm, already linked with Boomerang
for her European tour in a promotion thatin-
cluded contests and text messaging

the artist. JoAnn Burnside,

Renshaw’s departure from the
Firm, which is helmed by founder
and CEO Jeff Kwatinetz, flies in the
face of the current trend toward man-
agement consolidation: In the last six

Entertainment (Queens of the Stone
motions for its artists with mini-Web sites Age, Vanessa Carlton) and Jon
Leshay’s Storefront Entertainment
(Mandy Mcore, Switchfoot). Other
recent mergers include Azoff Man-
agement and HK Management to
re-form as Frontline Management.
Joining Renshaw are a number of
former Firm employees, including

iy

/59)
[

Phone, Sex ‘Pure’ Promotion Taybor Toars
CTIA seeks contant web site helps If it's James, I- must
standards 2<pose hard rock be summer

24

SAM

bought Spivak Sobol

wwWwW americanradiohistorv com


www.americanradiohistory.com

NEWS Bl &
FRON )I /
| LA

the bar on gathering
intelligence on listeners.
But the CEO of racic’s
largest group says the
PPM is “too little, tco
late’* In an exclusive
talk with Billboard,
Hogan went as far as
saying Arbitron shculd
be “embarrassed” at
how long it is taking the
company to bring the
PPM to market. CCR is
cooperating with Arbi-
tron’s PPM trials. But
Hogan says the compa-
ny is also looking for
ratings alternatives to
Arbitron from other
sources.

—Paul Heire

>>>UMG RINGS
UP VERIZON
FOR DEAL
Universal Music Group
has agreed to license ils
music catalog to Veri-
zon Wireless’ Ringback
Tone service. Verizon
has existing relation-
ships with Warner Music
Group and Sony BMG.
The carrier’s service
currently is availadle
only in Southern Cali-
fornia and Sacramerito,
Calif. Verizon makes
500 ringback tones
available at any given
time, rotating new
tracks into the servica
on a regular basis. Cus-
tomers can sign up to
receive alerts when new
artists are added.
—Antony Brund

>>>WMG’S
SHARES SET
FOR $22-%$24
Warner Music Group
has set a price range of
$22-%$24 for its upcomr
ing initial public offer-
ing. The company says
in a filing with the SEC
that it irtends to offer
27.17 million shares to
the public. In addition,
WMG’s private equity
investors—Thomas H.
Lee Partnars, Bain Cap-
ital, Providence Equity
Partners and Edgar
Bronfman Jr.’s Music
Capital Partners—are
selling 5.43 million of
their shares in the com-
pany. If priced at the
high end of the IPO
range, the invesior
group stands to collect
$130 miillion from its
part of the sale.

-—Brian Garrity

continues on >>pi12
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MUSIC VIDS (cont.)

continues from >>p9

Why should they be developing
arevenue stream without pay-
ing us and our artists?”

Yahoo Music, mtv.com and
RealNetworks’ rollingstone
.com are among the music
portals that are still not play-
ing UMG videos in the wake
of the major’s policy change.
Negotiations between those
companies and UMG are
believed to be ongoing.

As for AOL, it becomes
UMG's second licensee
under the new policy, join-
ing Microsoft’s MSN Music,
which signed on
months ago.

From a strategic stand-
point, AOL Music made the
deals as partofalarger effort
to build a catalog of videos for
playback. In addition to
offering videos for on-
demand viewing, AOL will
create artist- and genre-based
channels. Up to now, AOL has
offered a rotating group of
promotional videos.

Bill Wilson, senior VP of
programming for AOL, says
the company wants to use

two

SAM (cont.)

continues from >>p9
Marion Kraft, Kat Darnell,
Yamile Fernandez and Na-
talie Miller.

A number of the staffers
were let go a few weeks ago
when the Firm laid off 24 of
its 100-plus employees.
According to sources, the
majority of those released
were support staff whose
efforts were duplicated after
the Firm bought Spivak
Sobol and Storefront.

Those who know Ren-
shaw’s strong reputation say
he will be fine without the
support of a big machine
behind him.

“I’'ve worked with every
kind of manager, and
whether it was a productive
working relationship never
had anything to do with
whether they were with a
small firm or a big firm,” says
former Atlantic Records
president Ron Shapiro, who
is now managing a number
of acts including Julie
Roberts. “All you need is
experience, a good reputa-
tion and relationships.”

David “Beno” Benveniste,
whose firm Velvet Hammer
represents System of a
Down, among others, agrees.
But he adds that there are

videos as a competitive pro-
gramming tool as it moves an
increasing amount of its for-
merly subscriber-only content
onto the Web.

“The model has really
changed for us over the last
18-24 months, particularly in
the last six months,” Wilson
says. “Now that we’re on open
Web, we felt we needed to go
outand have all the video con-
tent for deep catalog. It gives
us a lot more editorial free-
dom from a programming
standpoint.”

Agreements like the AOL
deals with WMG and UMG
are likely to open the door to
awave of pacts between other
service operators and labels
for video content.

While WMG has
required online services to
remove videos in exchange for
payment, sources say the com-
pany will be expecting to gen-
erate revenue from VOD mov-
ing forward.

Meanwhile, AOL says it is
in talks with EMI and Sony
BMG for similar deals. - -

not

pros and cons to both sides.
“There’s a sense of agility
when you're on your own,
but a sense of power when
you're with a bigger com-
pany. But | know from
Simon’s reputation that he’s
afantastic manager, and he’ll
be fine.”

Renshaw joined the Firm
four years ago, bringing the

A
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Dixie Chicks with him.

In a statement, the Firm
wished Renshaw the best,
adding, “We look forward to
fighting the good fight
together again in some
capacity in the future.” A rep-
resentative for the Firm de-
clined to comment on the
layoffs. Renshaw did not
return multiple requests for
comment, o

p
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'New Sony BMG Deal

Company Inks Digital Licensing Pact With Warner/Chappell

NEW YORK—Sony BMG
Music Entertainment has
inked a broad-based licensing
deal with Warner/Chappell
Music for publishing rights to
a variety of new digital enter-
tainment formats, Billboard
has learned.

The umbrella agreement
sets working guidelines for
clearing rights for DualDisc
releases, sales of master ring-
tones and ringback tones,
video-on-demand services and
video downloads.

The pact also covers multi-
session audio discs and
“locked” content for hard
drives and storage media,
which consumers may
“unlock” by purchasing the
tracks or albums online.

Specific financial terms
of the agreement were not
disclosed.

The deal clears the way for
the distribution of thousands
of songs that Sony BMG and
Warner/Chappell share.

Warner/Chappell controls
more than 1 million copyrights
from 65,000 songwriters and
composers, including Eric
Clapton, Dido, the Eagles, Fat
Joe, Green Day, Don Henley,
Led Zeppelin, Madonna,
Moby, the Ramones, R.E.M.,
Staind, Timbaland, Van Mor-
rison, Barry White and John
Williams.

Artists affected by the agree-

www americanradiohictorv com

ment include Alan Jackson,
Dido, Gavin DeGraw, Chev-
elle and Michael Jackson.
The move marks the second
such alliance between Sony
BMG and a major music pub-
lisher. The company inked a
similar pact with EMI Music
Publishing in December.
Sony BMG is still in talks
with Sony ATV, BMG Music
Publishing and the Harry Fox
Agency about digital rights for
mobile and other new formats.
Sony BMG's deals with

Warner/Chappell and EMI
Music Publishing show the
sense of urgency labels and
publishers are feeling to cre-
ate working business models
and efficient licensing systems
that allow them to profit from
quick-moving digital distri-
bution opportunities.

“We now have an excellent
mass of masters thatare avail-
able for exploitation,” says
Ron Wilcox, executive VP/
chief business and legal af-
fairs officer for Sony BMG
Music Entertainment. “The
good thing for both parties is
they can be comfortable that
opportunities aren’t being
lost. That's the greatest dan-
ger as we try to negotiate
between ourselves what
might be appropriate. It’s
important to not over-
negotiate and lose the
opportunity to develop a new

business.”

In a similar vein, Warner
Music Group late last year
brokered an in-house agree-
ment between its recorded-
music division and Warner/
Chappell on master ringtone
and ringback rates. Warner
declined comment.

Publishers have been call-
ing for experimental deals that
avoid trying to set long-term
precedents.

The deals that have been
brokered are finding a way

| ALAN JACKSON

around the central sticking
point that labels and publish-
ers have experienced in their
negotiations related to new
digital formats: the publish-
ers’ assertion that they are not
bound by the same compul-
sory mechanical licensing rate
that governs their CD and dig-
ital download royalties.

The rise of new digital for-
mats has presented an
opportunity for them to expand
their earning power with richer
percentage-of-revenue deals
beyond the congressionally
regulated statutory rate of 8.5
cents for most songs.

The Sony BMG deals set
defined rates for master ring-
tones, ringbacks and DualDisc
releases. Rates for other
emerging technologies, most
notably video, have been left
open for determination at a
later time.
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Dear Ketel One Drinker

If you like our advertising please
continue o buy our product.

If you don’t like our advertising
please continue to buy our product.
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>>>UNIVERSAL
CANADA PICKS
UP REGGAE

Mew York-based regcae
label VP Records—
whose roster includes
Sean Paul, Wayne Won-
der, Elephant Man and
Lady Saw—has shifted
its Canadian distribution
tc Universal Music Cana-
da from EMI. in the Unit-
ed States, VP has self-
distributed some rzleas-
es. Others have gone
through Navarre and
through a P&D deal with
Atlantic Records. Co-
owner Randy Chin says
VP is in negotiations to
consolidate its distribu-
tion under one umbrella
by the end of May.
Sources say the label
has discussed deals with
Fontana, Alternative
Distribution Alliance and
Koch Entertzinment, as
well as Navarre.

—Larvy LeBlanc

and Ed Christman

>>>DVD BIZ
MAKES FIRST
QUARTER GAINS
The DVD industry expe-
rienced doubla-digit
growth in both software
and hardware in first-
quarter 2005, according
to a report by the Digital
Entertainment Groug.
More than 400 million
DVDs shipped in the first
quarter, which marks a
21% inCrease over the
same perio¢ last year.
About 7.7 million DVD
playets were purchased,
according to figures
attained by the Con-
sumer Electronics Assn.,
a 13% increase over
fourth-quarter 2004.
—Jill Kipnis

>>>EMI PUB
EAGS STEVENS
CATALOG

EMI Music Publishing has
licensad the ertire cata-
log of songs written by
Yusuf islam, formerly
known as Cat Stevens.
Financial terms of the
pact were not disclosed.
Through the iong-term
global deal, EMI will
administer approximately
200 songs, including
such classics as “Morning
Has Broken,” “Lady D™r-
banville,” “Wild Worid,”
“The First Cut Is the
Deepest” and “Mcon
Shadow.” The catalog
was previously adminis-
terec by Sony/ATV Music.
—Lars Brandle
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Jam Bands On A Trip

Bonnaroo Vibe Goes Mobile With Upcoming Zooma, BIG Tours

Two major jam-band festival
tours were announced last
week, borrowing a concept
that has worked incredibly
well for stationary events.

Superfly Productions and
A.C. Entertainment, creators
of the Bonnaroo Music & Arts
Festival, will launch the
Zooma tour in July. Trey Anas-
tasio and Ben Harper & the
Innocent Criminals will head-
line (billboard.biz, April 18).

Earlier, it was announced
that the String Cheese Inci-
dent will headline the BIG
Summer Classic 2005 tour,
which will launch with
shows July 2-3 at Red Rocks
Amphitheatre in Morrison,
Colo., near Denver (bill-
board.biz, April 15). Madi-
son House, management
and booking firm for SCI, is
producing BIG.

Both tours have producers
and talent with strong credi-
bility in the jam-band scene.

The inaugural Zooma run
will feature 20-25 acts rotat-
ing performances throughout
the tour. Six or seven acts will
perform at each date, with
another headliner joining
Harper and Anastasio on the
main stage and a rotating cast
of three or four acts playing
the concourse stage.

“No one act will play any
more than five dates,”
Superfly president Jonathan
Mayers says.

The tour will begin June 16
and play amphitheaters in at
least 28 major North Ameri-
can markets, concluding July
31. Zooma will be a multifac-
eted entertainment event fea-
turing two stages and an
activity village with vendors
and attractions.

Ticket prices will be in the
$30-$35 range for lawn seats
and about $45 for pavilion
seats, Mayers says.

Zooma comes from the
team that puts together Bon-
naroo. Held in Manchester,
Tenn., Bonnaroo has been the
top-grossing U.S. festival in
each of its three years. Last
year’s event, with headliners
including Dave Matthews, the
Dead and Anastasio, grossed
$14.5 million and was named
top festival at the Billboard
Touring Awards.

This year’s Bonnaroo, set for
June ro-12, will feature Wide-
spread Panic, the Allman Broth-
ers Band, Dave Matthews Band,
Gov’'t Mule and the Black

Crowes, among others.

The Bonnaroo vibe should
translate to a touring event,
Mayers says. “Bonnaroo is a
different event, so we knew
we wanted a different name
for this tour,” he says. “We feel
like the spirit of Bonnaroo is
more than justan eventin Ten-
nessee. It’s an overall concept
of a good buy for the bands,
diversity of the music and
other activities.”

Mayers says the concept for

New Monsoon.

Rather than a basic shed
run, BIG will play “all sorts
of cool places ranging from a
couple of Red Rocks [shows]
to a bunch of minor-league
ballparks, including stops in
Chicago and Brooklyn,” Madi-
son House president Mike
Luba says. “The tour will also
integrate itself into a few of
this country’s already exist-
ing festivals. We tried to stay
out of the traditional sheds

STRING CHEESE INCIDENT

Zooma has been in the works
for about six months. “We
talked about doing a tour last
year, but it didn’t come
together. We knew we wanted
to work with Trey and Ben, and
when we found out they
wanted to work together, every-
thing fell into place.”

Zooma is booked by Tom
Chauncey at Partisan Arts
(Harper) and Chip Hooper at
Monterey Peninsula Artists
(Anastasio). Various promot-
ers will be involved, though
Clear Channel Entertainment
will handle the majority of
dates, Mayers says, “as they
operate the majority of the
amphitheaters.”

Meanwhile, SCI's BIG
Summer Classic will make 14
stops in North America and
will also feature a rotating
cast, including Keller Wil-
liams, Michael Franti & Spear-
head, Yonder Mountain String
Band, Umphrey’s McGee and

wherever possible.”

BIG tickets will range from
$12 at Milwaukee Summerfest
to $43 at Red Rocks. “We tried
to be very price-conscious,”
Luba says. “Almost all of the
shows will have tickets avail-
able in the $25-$35 range. We
can sell alarge amount of tick-
ets through the participating
bands’ Web sites, so we are able
to keep the ticket price as low
as possible.”

Mayers admits Zooma and
BIG have similar target audi-
ences. “We’ve been aware of
their routing, and we each did
the best job we could to stay
out of each other’s way,” May-
ers says. “Sometimes it’s
unavoidable.”

Luba adds, “The Zooma tour
also looks like it should be
great fun. [ think that they are
aiming for more mainstream,
traditional places to play. |
think that both tours should
do really well.” 3
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Brits Launch
‘Historic’

LONDON—The only thing that
has not changed with this
week’s British singles chart is
the top-selling track.

On April 17, the first official
U.K.singles chart to integrate
downloads with physical sales
was published. Ruling the
chart was Tony Christie’s “(Is
This the Way To) Amarillo”
(UMTV), in its fifth straight
week at No. 1.

During the sales week, the
AC crooner sold 64,339
physical units—which alone
would have been enough to
top a “traditional” chart—
plus 4,661 downloads, for a
total of 69,000.

All but two singles in the top
40 of the new chart were avail-
able physically and online.

The Official U.K. Charts Co.
(OCC)reports sales of 393,000
physical singles during the
chart’s compilation period, April
10-16, and 383,000 single-track
downloads. The OCC is a joint
venture between the British
Phonographic Industry and the
British Assn. of Record Dealers.

BPI chairman Peter
Jamieson hails the arrival of the
combined chart as “a historic
day for the U.K. music industry,”
citing sales figures that have
“virtually doubled” the volume
of the singles market.

The BPl also observes that,
15 weeks into 2005, U.K.
download sales already
exceed those for all of 2004.
From Jan. 1to April 16, more
than 5.26 million downloads
were sold in Britain.

The OCC, withthe BPland
BARD, has been planning the
new chart for 18 months. But
the Assn. of Independent
Music criticized the timing of
the integration of download
data. AIM sent a letter to the
Office of Fair Trading April 14
requesting its intervention.
The OFT is the government
body that regulates con-
sumer protection and com-
mercial activity.

AIM chairman/CEO Alison
Wenham says independent
labels were penalized by the
timing. She claims that an
additional six to eight weeks
would have helped indies
secure more deals for digital
distribution. “The British
charts are very good and well

' New Chart

run,” she says, “but the reason
this chart had to get to mar-
ket still eludes AIM’s board.”

She notes that in the inau-
gural combined chart, two-
thirds of indie releases were
in lower positions than the
previous week, saying this
would not have happened on
achart measuring only phys-
ical sales.

“We would have liked to
enjoy the support of the com-
bined chart,” she says. “Every-
body’s trying hard to offer
repertoire, but to sell down-
loads you are dealing with a
completely different supply
chain than with traditional
retail. It takes time to adjust,
especially when you don’t have
the same resources as majors.”

The BPI points out that the
launch of the combined chart
was delayed several weeks to
allow indies more time to get
onboard. The trade group
also notes that indies have a
10.4% share of the top 40
titles on the combined chart,
versus 9.4% of the physical-
only top 40.

“Independents have always
been among the U.K.’s most
innovative record companies,”
Jamieson said in a statement.
“The BPI has stepped up its
efforts enormously in recent
months to help independents
prepare for the chart merger,
and | congratulate the inde-
pendent community on its
strong performance in this
debut chart.”

Tony Wadsworth, chair-
man/CEO of EMI Music U.K. &
Ireland, notes that consumers
have responded positively to
legal downloads, and the
chart needed to reflect that
progress. “It was important
to launch the chart sooner
than later,” he says.

Wadsworth is convinced
that the combined chart will
give even greater exposure to
legal downloads and will ben-
efit the entire industry. He also
foresees several changes. “For
a start, it will slow down [move-
ment on] the charts,” he says.
“We will once again see tracks
going up the charts and make
steady progress. If singles last
longer in the charts, it will re-
sult in more album sales, both
physically and online.” oo

Photo: C. Taylor Crothers
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Brand New, Fatty Koo

Multiculti Young Act Partners With Just About Everyone

Say hello to Fatty Koo, the new
kids on the brand-marketing
block.

Fatty Koo is a multicultural
collective whose members
range in age from 17to 21. The
quintet hails from Columbus,
Ohio, and is signed to Sony
Urban/DAS/Columbia Records
(Rhythm & Blues, Billboard,
April 23).

The group’s musically
diverse album, “House of Fatty
Koo,” is due July 12.

It’s not likely that Fatty Koo
is on your radar screen, but you
can expect that to change soon,
thanks to several cross-
promotional initiatives with
cable networks TNT and BET.

Specifically, the group’s
feisty first single, “Bounce,”
has been placed as TNT’s 2005
NBA playoff anthem. (Consider
it this year’s answer to “Let’s
Get It Started” by the Black Eyed
Peas). It can be heard during
the upcoming pro basketball
playoff games and in all of the
NBA's 15- and 30-second play-
off TV spots. TNT’s playoff cov-
erage commences April 24 and
runs through early June.

At BET, Fatty Koo is the sub-
jectof “Blowin’ Up!: Fatty Koo,”
a 13-part reality series that
bowed April 21.

To ensure the show’s suc-
cess, BET implemented a
multitiered marketing strat-
egy, encompassing radio, TV,
Internet and outdoor adver-

BY JILL KIPNIS

tising in 21 urban markets.

These are the types of
branding opportunities that
even established artists dream
about. For an unknown act like
Fatty Koo, such associations
can make a career.

Of course, it helps when
everybody on your team is on
the same page. In Fatty Koo’s
case, the key players include
DAS Communications founder
David Sonenberg, who man-
ages the band; Cherry Lane
Music Publishing president
Aida Gurwicz; Craig Barry,
creative director of TNT’s
Turner Sports unit; Sony Music
senior VP of video promotion
and TV programming Gary
Fisher and VP of A&R Ken
Komisar; BET executive VP of
entertainment and music pro-
gramming Stephen Hill; and
music consultant Mark Shim-
mel (former VP of marketing
and artist relations at Arista).

Between the two partner-
ships, Fatty Koo will be exposed
to millions of people before the
album even streets.

“You really can’t put a price
on such partnerships,” says
Gurwicz, who signed Fatty Koo
to a five-album publishing deal
in December 2003.

Among its many other
signees, Cherry Lane’s pub-
lishing portfolio includes the
Black Eyed Peas and John Leg-
end, both of whom are man-
aged by Sonenberg.

IAAM Lowballs
05 Expectations

HONOLULU—On the heels of
a challenging year in the tour-
ing industry, venue managers
do not expect a huge upswing
in 2005.

Attendees at the International
Assn. of Assembly Managers’
Districts IV & VII meeting, held
here April 14-17 at the Hawail
Convention Center, said that in
addition to flat business, they
facea host of roadblocks this year.
Those issues include decreased
funding for their buildings, more
acts being attracted tolarger ven-
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ues and the effect of rising fuel
costs on routing decisions.

“We're trying to figure out how
to do more with less and how to
keep our facilities booked,”
TAAM executive committee
president Jimmy D. Earl said.

Managers of city-, county- or
state-funded facilities expressed
concern about lacking the funds
to lure big-name talent.

“Our city has a serious
budget crisis,” said Gregory
Ridenour, assistant managing
director of the San Francisco

Shimmel, who has worked
with Gurwicz and Sonenberg
through the years, consults
with TNT on all things music.

Six degrees of separation,
anyone?

Barry acknowledges that

eficial for all those involved.”

Though terms of the part-
nerships were not revealed,
Gurwicz is happy to remind
people of the Black Eyed Peas’
NBA partnership last year. “It
created new opportunities for

Al

from left, GabrigllenMprya
afd Valure of Fatty K
pefform at Mac WorldJ

when Shimmel played him
“Bounce,” the hook immedi-
ately reeled him in. “It captured
me,” he says. “Music—partic-
ularly a strong hook—is a big
part of sports programming.”
Sonenberg says he has been
approached by a variety of com-
panies (clothing, soft drinks,
telecommunications) that want
to partner with Fatty Koo.
“We’re exploring all oppor-
tunities,” says Sonenberg, who
discovered the group through
the John Lennon Educational
Tour Bus. “It’s about creating
smart strategic branding lines
where the extra promotion and
right creative tie-ins will be ben-

War Memorial and Perform-
ing Arts Center.

Smaller venues are also
concerned about attracting sup-
erstar acts. Bob Sochasky, ex-
ecutive director of the 2,300-seat
Manitoba Centennial Center in
Winnipeg, Canada, said he must
compete with the new 15,000-
seat MTS Centre in his city. [ts
scaled-down theater configura-
tion will draw acts that previ-
ously played his venue.

“To compete, [ have tolook at
whatelse | can do by marketing
to schools, offering initiatives
to nonprofit groups,” he said.

Venues in secondary or ter-
tiary markets also have to re-
think how they promote
themselves.

the group’s album [“Ele-
phunk”]—and the synch
opportunities were endless. It
was a win-win situation for
everybody.”

BRAND NEW: Welcome to
the first installment of Making
the Brand. Each week, this
column will focus on branded
entertainment and marketing
deals that are helping to drive
today’s music business. Making | |
the Brand will get behind these I|
lucrative partnerships to find out
who the dealmakers are—and |
how such deals are being made.
We look forward to hearing
from you. .

Bob Wagoner, GM for Metra
Park in Billings, Mont., said
getting shows to route through
his building has always been
difficult, given its geographic
isolation. “Increasing fuel
costs increase the challenge,”
he added.

Mark Prows, VP of the MGM
Grand Garden Arena in Las
Vegas, said venues should be
aware of the “sit down” trend
that has seen artists like Barry
Manilow doing numerous
dates at the same location.

Prows noted it is critical for
venue managers to meet face-
to-face with booking agents to
spur long-term relationships
and to generate awareness of
their facilities. ..
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BY IVORY JONES

Garland Turns
On The Tube
With Music

Music TV pioneer Les Garland
is at it again.

Garland has partnered with
Montgomery, Ala.-based
Raycom Media to launch the
Tube Music Network, a 24-
hour channel devoted to

. music video programming

and geared to the AC market.

No stranger to new ven-
tures, Garland co-founded
MTV and VHI1. He helped
launch the Box, an early inter-

| active music video channel.

39 STATIONS TO START
This time around, he is tak-
ing a chance with a relatively
new method of broadcast-

. ing called “multicasting,”

which enables digital TV sta-
tions to operate more than

one outlet in a market.

The Miami-based Tube
will be carried on Raycom'’s
39 stations by way of multi-
casting. The stations include
affiliates of such networks
as ABC, CBS, NBC, Fox and
the WB.

At press time, the Tube
was available only on Fox
channel 29.2 in West Palm
Beach, Fla.

To access the Tube, view-
ers will need TVs with digital
tuners—although they do not
need to subscribe to digital
cable. At the moment, only
1% of American households
have TV sets that contain a
digital tuner. However, Gar-
land says penetration is
increasing.

The Tube, which is target-
ing viewers 35 and older, plans
to air only music program-
ming, including approximately
14 videos per hour. It will not
use VlJs.

"This is the deconstruc-
tion of the way that music
has been put on television
for the past 20-some-odd
years,” Garland says. “Our
missionis to serve the view-
ers with the best artists, the
best songs and the best
images of all time, in an
uncluttered venue.”

The Tube has a Web site,
but Garland says it will only
provide information on the
service for now.

The channel boasts an
eclectic playlist, ranging from
the Eagles and Jimmy Cliff to
Norah Jones and Fatboy Slim.
So far, the Tube has acquired
rights to more than 1,500
videos, including major-label
content and several exclusive
performance clips.

Music executives contacted
by Billboard did not know
many details about the Tube
but expressed hope that it
would boost AC marketing.

“It’s a fairly elusive demo,
and any conduit that helps
to reach them would help,”
Lava/Atlantic Records GM
Lee Trink says.

Independent labels should
benefit as well. One of Gar-
land’s goals is to provide an
outlet to expose indie artists
--and that might encourage
more video production.

“We don’t normally do
[videos], because there are
no outlets for them,” Telarc/
Heads Up International VP of
marketing Rob Saslow says.
“If they actually play these
videos, we would start to
make an effort to do more.”

Garland says the Tube has
about 40 employees, and he
is still filling key positions.
Eric Martinez—formerly of
the Box and Sputnik 7,
another Garland project—has
been named director of
music programming.

The Tube will have “multiple
revenue streams,” according
to Garland, including adver-
tising and commerce. He says
the operation launched with
private funding.

Garland expects the Tube
to expand to other Raycom
markets—including Cleve-
land, Cincinnati and Hon-
olulu—within the next few
weeks. .
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German Mechanical
Rate Unchanged

Publishers Claim Victory; Labels Sought Lower Fees

HAMBURG—German pub-
lishers are welcoming a regu-
lator’s decision that effectively
ends a lengthy battle with
labels over authors’ mechani-
cal royalty rates.

The Munich-based arbitra-
tion tribunal of the German
Patents and Trademarks Offi-
cer ruled April 14 that the
mechanicals rate would remain
fixed at 9.009% of published
price per dealer (PPD).

German labels have sought
to reduce the royalty rate since
January 2004. At that time, the
labels, represented by the local
affiliate of the International
Federation of the Phono-
graphic Industry, announced
that they were seeking to
reduce the rate to 5.6% (Bill-
board, Feb. 14, 2004); they later
increased their proposed rate
t0 6.6%.

“This decision by the
arbitration board is of great
importance for the interna-
tional negotiations of the
umbrella organization of
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copyright associations BIEM
and the umbrella organiza-
tion of the 1FPI,” says Rein-
hold Kreile, chairman of
authors’ rights society
GEMA. He says the tri-
bunal’s decision proves that
the rate of 9.c09% is “still
reasonable.”

The IFPI says no decision
has been made on whether
the labels will appeal the
determination.

Local label executives that
Billboard contacted declined
to comment on the decision.
But immediately after the rul-
ing, the IFPI released a state-
ment saying, “This [decision]
did not take account of the fact
that retailer rebates had con-
sistently widened over the past
few years.”

“I am disturbed but not
surprised by the [IFPI] press
statement,” EMI Music Pub-
lishing Continental Europe
president/CEO Peter Ende
says. “[It] tends to indicate that
differences regarding other

unsettled tariff questions will
still be difficult to settle via
negotiation.”

The arbitration >oard rul-
ing also confirmed the
necessity of a minimum rate,
Kreile notes. It ruled that a
minimum royalty rate of 0.61
euros (79 cents) chould be
paid to publishers for any
album on CD, regardless of
the actual retail price. A higher
royalty would have to be paid
on a pro-rata basis for albums
containing more than 20
songs. The minimum pay-
ment does not apply to other
album formats.

“Regulation of minimum
reimbursement is necessary
[to] protect authors against the
possible devaluation of their
rights,” Kreile says.

FROZEN MONEY

The tribunal’s ruling con-
firms its preliminarr decision
in December 2004, when it
did not find any jus:ification
for a major decrease in

mechanical royalties. At that
time, the parties involved
were given until Feb. 24 to
make submissions ahead of
the final decision.

Since the dispute began in
early 2004, the record com-
panies have held the differ-
ence between the current
mechanical rate and the pro-
posed rate in escrow until the
arbitration committee
reached its decision. That
money will remain frozen
until IFPI Germany decides
whether to appeal.

Kreile says the labels body
should now release the funds.
Karl-Heinz Klempnow, man-
aging director of Berlin-based
Transcontinent Publishing
and VP of Bonn-based pub-
lishers’ association DMV,
agrees. “Many authors and
publishers have already got
into considerable financial
difficulty due to the high-
handedness of the industry,”
he claims.

Industry sources here
estimate that GEMA's
60,000 members would have
lost more than 200 million
euros ($248 million) in five
years if the reduced rate had
been introduced.

DMV president Dagmar
Sikorski says authors and
music publishers in Germany
have noted the tribunal’s
decision “with satisfaction.”

She praises the solidarity
of more than 3,000 authors
—including such major
artists as Xavier Naidoo, Nena
and James Last—and pub-
lishers, who signed a docu-
ment in May 2004 protest-
ing the labels’ plans.

The rate of 9.009% of PPD
was agreed upon in 1997,
based on the standard
mechanical-rates agreement
between the IFPTand BIEM,
the organization of European
mechanical societies.

The [FPI-BIEM agreement
expired in July 2000 and has
not yet been renewed. How-
ever, it continues to be applied
throughout Europe. ..

KREILE
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>>>RIAJ, JASRAC REWARD STANDS
Tokyo-based file-sharing service MMO Japan will have
to pay Japanese labels and publishers 37 million yen
($345,000) in compensation for copyright violation
after a court appeal deadline passed without any
appeal being lodged.

On March 31, the Tokyo High Court upheld an earlier
ruling against the company in a case brought by the
Recording Industry Assn. of Japan and authors body
JASRAC. An April 15 deadline was set for MMO to file an
appeal with the court, copied to the plaintiffs. RIAJ and
JASRAC confirmed April 18 that no such appeal has been
received. MMO Japan could not be reached for comment.

In December 2003 the Tokyo District Court ordered
MMO Japan to pay 37 million yen in compensation to
RIAJ and JASRAC after it found MMO guilty of copy-
right violation resulting from its distribution of a file-
sharing program. MMO then appealed that decision in
the High Court. —Steve McClure

>>>DE RAAIJ NEW WMI CFO

Warner Music International has named Joseph (Jos) de
Raaij CFO. Based in London, he will report to COO
Gero Caccia.

De Raaij replaces WMI senior VP/CFO Brian Porritt.
He will work closely with WMV’s regional CFOs and
Warner Music Group worldwide CFO Michael D. Fleisher.

A Dutch native, de Raaij is relocating from New
York, where he most recently served as WMG’s senior
VP of finance/corporate controller. Prior to that, he
spent most of his career with Dutch record company
PolyGram. —Emmanuel Legrand

>>>MAZWAI HITS HIGH AWARDS NOTE
Vocalist Thandiswa Mazwai headed a strong list of
female award winners at the 11th annual South African
Music Awards, held April 15-16 at the Sun City complex
in the country’s North West Province.

Mazwai is a member of Afro-pop trio Bongo Maffin,
which is signed to Johannesburg-based indie Kalawa
Jazzmee. She topped the female artist and adult con-
temporary artist categories. The best producer award
went to Malambula for his work on Mazwai’s debut solo
album, “Zabalaza,” on Gallo Record Co.

Other female winners included Simphiwe Dana and
Nianell, who picked up two apiece.

Labels body the Recording Industry of South Africa
organizes the annual event, which covers 36 cate-
gories. The public votes on two awards; the remain-
der are judged by an industry panel. The second
evening’s proceedings (April 16) were televised live
on public channel SABC 1. —Diane Coetzer

>>>SWEDISH MUSIC MARKET DECLINES
Sweden’s recorded-music market shrank in first-quarter
2005, according to labels body GLF.

For the three months to March 31, the market
declined 16.9% in value from the same period last year
to 227.9 million kronor ($32 million). Volume was down
14.3% year on year to 4.8 million units.

Album shipments dropped 16.4% in value to 215.4
million kronor ($30.1 miilion) and 14.9% in volume to
4.4 million units. Music-related DVD also fell, dropping
35% in value to 7.8 million kronor ($1.1 million) and
19.1% in volume to 96,000 units, —Jeffrey De Hart

>>>LABEL RETAINS HALLYDAY MASTERS
Veteran French rocker Johnny Hallyday has lost his
fight to gain control of his masters, recorded during a
42-year career with Universal Music France.

On April 12, a Paris appeals court overturned a July
2004 decision by a French labor tribunal that ordered
Universal to hand control of Hallyday’s masters to him.

The appeals court also ruled that Hallyday still owes
an album to Universal that he is legally obliged to pro-
mote. Hallyday will be free of his obligations to Univer-
sal Jan. 1, 2007.

The decision can still be appealed before the Cour de
Cassation, a French high court.

Hallyday had taken court action in 2004 to gain
control of his masters following a dispute over
royalties. —Emmanuel Legrand
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NEW DELHI, India—Despite
declining sales in other
leading Asian markets, the
Indian record industry will
grow in value by 3% annu-
ally in the next five years, a
new report predicts.

The report, “Indian En-
tertainment Industry: An
Unfolding Opportunity,”
was compiled by Delhi-
based PriceWaterhouse-
Coopers India and commis-
sioned by the Federation of
Indian Chambers of Com-
merce and Industry.

The study estimates the
Indian record industry’s cur-
rent annual retail sales at 6.7
billion rupees ($155 million).
At 3% annual growth, the
industry will be worth
approximately 7.7 billion
rupees ($180 million) by
20089, it predicts.

The report states that the
record industry is gradually
moving out of the shadow

cast by the nationally dom-
inant genre of Bollywood
film music.

Universal Music India
managing director Rajat
Kakkar, who is based in
Mumbai, echoes that senti-
ment. “The industry has
realized that acquiring
soundtrack rights to films
does not always translate
into strong sales,” he says.
“Hence, the trend to exper-
iment with new genres,
remixes and pop artists is
catching on.”

The report says that legit-
imate digital delivery of
music, especially through
mobile phones, could spur
growth.

“The Indian market is fast
maturing toward digital
delivery,” says Mandar Thakur,
national manager of Sound-
buzz India, the local sub-
sidiary of Singapore-based
digital-music service provider

Soundbuzz. “[Indian] music
companies have realized that
ringtones can be a very
strong and regular revenue
source.”

While acknowledging
India’s high piracy rate (25%-
50%, according to the Inter-
national Federation of the
Phonographic Industry), the
report says improvements in
marketing and physical dis-
tribution are aiding growth.

“The distribution seg-
ment of the music industry
has become more corpora-
tized,” PriceWaterhouse-
Coopers India national man-
ager Deepak Kapoor says,
“giving rise to innovations
like promotional tie-ups
with retail chains to pro-
mote music sales.”

The report also cites the
arrival in India of TV talent
shows as a positive factor for
growth. The first such show,
“Indian Idol,” launched in

October 2004 on Hindi-
language cable and satellite
network Sony Entertain-
ment Television. The broad-
caster claimed viewing fig-
ures of 15.4 million for the
season finale in March. An

UplFront

Indian Record Biz Set For Growth

album featuring the show’s
10 finalists has shipped more
than 175,000 units, accord-
ing to Sony BMG India.

SET is also said to be
developing a local version of
“Operacion Triunfo,” the

show from Spanish-owned
company Endemol.

The report was released
April 4 during the annual
three-day FICCl-Frames
entertainment industry con-
ference in Mumbai. oo

TV talent shows like “Indian
+y Idol” may drive sales.

.
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IEXSITYN Y CHRISTIE ELIEZER
Aussie Government To Boost Music Exports

SYDNEY—The Australian gov-
ernment is stepping up its
support for music exports, par-
ticularly to the United States.

State financial support and
logistical advice for develop-
ing Australian music exports
funnels through the govern-
ment’s Australian Trade
Commission, better known as
Austrade. This agency aims to
help local companies win over-
seas business by cutting the
time, costand risk involved in
entering and developing
international markets.

Now Austrade is expanding
its musical horizons in North
America, buoyed by feedback
from the South by Southwest
Music Conference in Austin in
March. The agency’s culture
and entertainment industry
specialist, John Odgers, says
initiatives will include attempt-
ing to arrange sponsorship
deals for Australian acts and
seeking to increase synergy
between the country’s music
and film companies and other
commercial operations seek-

ing to break projects in North
America.

‘Last year,” Odgers notes,
“we just had one U.S. staffer,
based in Washington, D.C. Now
we have four, collecting data on
subjects ranging from venues
to details of entertainment
lawyers, aimed at helping Aus-
tralian acts. We're also currently
investigating opportunities for
domestic acts to record |at
favorable rates]in New York or
get their music on XM Satellite
Radio and iTunes.”

Australian music exports
were valued at $220 million
Australian ($169 million) in
2002, according to the most
recent data from the Australian
Bureau of Statistics.

Austrade has 117 offices
and 1,700 employees across
the globe.

Since 2002, Austrade has
worked closely with SXSW’s
Australian representative, Syd-
ney-based events company
Austrade. Each year, Immedia
funds a stand at the festival and
throws an eight-hour Aus-

tralian-style barbecue at which
acts are showcased.

For the 2005 event, Austrade
set up auxiliary showcases in
Los Angeles and New York.
Also new was a two-hour “boot
camp” teleconference, beamed
to Austrade’s offices in five
Australian cities before the 17
acts and 150 executives
departed for Austin. Speakers
from the United States and
Australia offered advice on
issues ranging from visa
applications and legal problems
to the opportunities offered by

LITTLE BIRDY

satellite and college radio.

These efforts yielded results,
according to Immedia manag-
ing director Phil Tripp. “The
buzz this year was larger at
SXSW than it was in 2004,
when 10 acts got label or man-
agement deals as a result of
attending,” he says. “Austrade’s
support has been crucial for
Australian acts.

Tripp notes that Australian
chart acts Ben Lee, John Butler
Trio and Missy Higgins were
able to increase their U.S. media
profiles ahead of stateside

UpFront

releases and tours as a result of
Austrade-assisted SXSW
appearances this year.
Sydney-based indie label
Modular Recordings says it has
been contacted aboutits highly
rated rock trio Wolfmother, and
EMI-distributed Eleven Music
reports interest in Perth-based
pop-rock act Little Birdy.
Odgers declines to provide
final figures, but Tripp esti-
mates that the value of the
organizalion’s funding and
other resources devoted to
SXSW in 2005 was $100,000
Australian ($77,000).
Austrade also intends to step
up its cooperation with Bris-
bane-based industry body Aus-
tralian Independent Record
Labels. Odgers says plans are
in place to heighten the profile
of Aussie independents at Mon-
treal’s International Folk
Alliance conference in Febru-
ary and Toronto’s Canadian
Music Week in March, as well
as at the January 2006 MIDEM
trade fair in Cannes.
The agency also intends to

play a larger role in the Aus-
tralian showcase at this year’s
In the City trade fair, to be held
in September in Manchester,
England. Austrade has just
opened an office in the city;
Odgers says the branch is
liaising with 1TC organizers
and Australian industry
veteran Pete Carroll, who pro-
duces the showcase.
Austrade took three repre-
sentatives to ITC 20c4.
“Without Austrade’s involve-
ment, we quite simply would

not have been able to deliver |

such an effective showcase,
Carroll says.

Odgers says Austrade’s
focus for the music sector has

changed in the past year “from I

just trying to help Australian
acts get record deals to find-
ing as many avenues as
possible to break abroad.

But, he says, “We neverstop |

reminding the musicindustry
that we are just greasing the
machinery. It is up to them to
prove they can be professional
and forward-looking.”
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l.egal Matters

SUSAN BUTLER sbutler@billboard.com

In a twist of fate, writer/pro-
ducer Nancey Silvers has
landed at center stage with
15 federal judges arguing over
the right to sue for copyright
infringement.

Copyright lawyers call this
a “significant case.” Yet it
was only one of 2,050 copy-
right lawsuits filed in federal
courts in 2000, with more
than 9,985 others filed since
then. How did this case
become so special?

Fourteen years after the
daughter of actor Phil Silvers
began writing the TV movie
“The Other Woman” for pro-
ducer Von Zerneck/Sertner
Films, the Ninth Circuit Court
of Appeals in San Francisco
held on March 25 that her
contractual right to sue,
which she obtained from the
movie’s producer, did not
give her the legal right to sue
Sony Pictures Entertainment
over the film “Stepmom.”
Both films were about the
relationship between a
mother who discovers she
has cancer and her
husband’s new wife, who is
to raise the children when the
natural mother dies.

According to Silvers’
lawyer, Steven Glaser with
Gelfand Rappaport & Glaser
in Los Angeles, the case
began when Silvers wanted
to sue Sony, claiming “her
story” served as the basis for
“Stepmom.”

Although her work-for-hire
agreement made the pro-
ducer the ‘“author”—and
copyright owner—of the
script, Silvers obtained a
written assignment of “claims
and causes of action” from
the producer to pursue the
infringement claim.

Before any facts were
proved, Sony asked the Dis-
trict Court in Los Angeles to
dismiss the action, arguing
that the assignment did not
give Silvers the legal right to
sue under copyright law.

Copyright, the intangible
property interest in a creative
expression that is fixed in
some tangible form, creates
exclusive rights for its
owners.

Subject to certain excep-
tions, owners may exclude
others from reproducing the

ex-
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work in copies or phono-
records; distributing copies
or phonorecords by sale,
rental or lending; perform-
ing or displaying the work to
the public; preparing deriv-
ative works (an adaptation);
and performing sound
recordings through digital
audio transmission.

Any of these exclusive
rights may be transferred to
other parties.

Under the Copyright Act,
the “legal or beneficial
owner” of any exclusive right
may sue for an infringement
that was committed while the
person was the owner of that
exclusive right.

If any exclusive right is
transferred to someone else
after an infringement
occurred, then the new
owner may also receive the
right to sue for that past
infringement.

The District Court decided
that an owner could transfer
only the right to sue without
other exclusive rights; Silvers
could proceed with the
claim. Sony sought review,
but three judges with the
Ninth Circuit Court of
Appeals affirmed the deci-
sionon June 3, 2003.

Sony continued to chal-
lenge the ruling, requesting

Attorney Ronald
Rauchberg of
Proskauer Rose

an “en banc” review by 11
Ninth Circuit judges. It was
granted, and a majority of
seven judges reversed the
decision after hearing Sony’s
arguments.

Ronald Rauchberg with
Proskauer Rose in New York
argued for Sony, supported
by an amicus (friend of the
court) brief from the Motion
Picture Assn. of America.

They asserted that a bare
assignment to sue is not a
right that is freely transfer-
able under copyright law.
Pointing out that the copy-
right owner chose not to sue,
they argued that allowing
assignments of the right to
sue would increase the num-
ber of frivolous lawsuits.

“One can envision a market
developing in which specula-
tors with no relationship to
the copyrighted work pay a
small sum to the copyright
owner. . .in exchange forthe
ability to pursue a high vol-
ume of nuisance settlements
or unwarranted jury verdicts,”
the MPAA argued.

Glaser says he intends to
petition the Supreme Court
for review.

A legal summary of the opinion
is available at entertainment-
lawweekly.com. o

‘

BY LEILA COBO

Estefan, Estéfano Are
Selling Rights To Sue |1op BMI Latin Writers

Sony Pictures Wins Third Round In Copyright Infringement Suit

Two Miami-based songwrit-
ers and producers, Emilio
Estefan Jr. and Estéfano, tied
for the songwriter of the year
award at the rzth annual BMI
Latin Awards.

This is the fourth consecu-
tive win for Estéfano and his
sixth songwriter award since
1995. Itisa record for the BMI
Latin Awards, which honor the
writers and publishers of the

ESTEFAN

| most performed songson U.S.

radio and TV.

Estéfano and Estefan reaped
their awards by virtue of writ-
ing fora wide range of acts who
received heavy airplay. Este-
fan’s co-writing credits include
Cristian Castro’s “No Hace
Falta,” Shalim’s “Se Me Olvid6

' Tu Nombre” and Victor
Manuelle’s “Tengo Ganas.”

BYLEILA COBO;

For the first time since 2001,
shipments of Latin music to
retail not only grew butexploded,
according to year-end numbers
from the Recording Industry
Assn. of America.

Inits 2004 Latin music report,
released April 20, the RIAA said
shipments of Latin music
jumped 25.6%. That translates
to 48.5 million units shipped in
2004, up from 38.6 million the
year before. It representsa 21.6%
growth in value, for a market
worth $650.7 million. Thatis the
highest market value since the
RIAA began reporting Latin
numbers in 1997.

Nielsen SoundScan, which
supplies sales information to
Billboard, measured 2004
Latin shipments at 32.1 mil-
lion units, a 23.75% rise from
the previous year.

The RIAA’s Latin results far
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Estéfano’s tracks included
Marc Anthony’s “Ahora
Quién” and Ricky Martin’s “Y
Todo Queda En Nada.” He
plans to release a solo album
later this year on Universal
Music Latino.

Coincidentally, Estéfano
once worked for Estefan when
he first arrived in Miami from
Colombia.

Other big winners during
the April 21 ceremony, which
took place in Las Vegas, were
singer/songwriter Juanes, who
won song of the year for
“Fotografia,” a duet recorded
with Nelly Furtado, and Ser-Ca
Publishing, which took home
publisher of the year.

Although Estéfano and
Estefan are primarily pop pur-
veyors, Ser-Ca was recognized
for a catalog mainly focused
on regional Mexican music,
the top-selling Latin genre in
the United States.

Ser-Ca, founded 40 years
ago in Monterrey, Mexico, by
Servando Cano, had six titles
on BMI’s Latin song list,
including three by Nortefio/
Tejano group Intocable, a
top-seller and radio favorite.
They include “A Dénde
Estabas?,” penned by José
Roberto Martinez, and “Soy
Un Novato,” penned by Luis

Latin Shipments Up,

outpaced total music ship-
ments in the United States,
which grew by only 2% in units
and 2.5% in value.

There are many reasons for
the sturdy Latin growth. They
range from the growing
presence of Latin music in
mainstream accounts and mass
merchants to an aggressive
anti-piracy initiative focused
on the Latin marketplace.

(Latin recordings are
defined as those that are at
least 51% in Spanish.)

Accordingtothe RIAA, Latin
music is the most pirated genre
inthe country. Last year, roughly
half of all illegal music seized
was Latin product. But an ini-
tiative launched in 2004 devoted
additional resources to com-
bating street piracy in major
Latin markets.

“Our investment on the anti-

“Louie” Padilla.

The BMI gala also paid -rib-
ute to Carlos Santana, as the
BMI Icon recipient for his
“unique and indelible ir.flu-
ence on generations of music
makers.” Santana is the first
songwriter to receive the BM1
Icon honor at the BMI Latin
Awards. Past honorees

include James Brown, Brian
Wilson, Dolly Parton and Van
Morrison.

BMI honored 50 songs,
based on their performance
onradioand TV as detected

ESTEFANO ~

by a BMI sample survey. The
award eligibility period runs
from July 2003 through June
2004.

For a complete list of
winners, go to billboard.com/
awards. BoC

Up & Up

piracy side has finally come to
fruition,” RIAA VP of Latin
music Rafael Fernandez said.

Within Latin music, the
regional Mexican genre had its
most dominant year since the
RIAA started breaking out Latin
shipments by genre in 1999.
Regional Mexican music, which
includes Tejano, accountec for
a staggering 60% of all Latin
music shipments, compared
with 31% for pop (which
includes rock) and only 9% for
tropical. There is no clear-cut
subgenre for reggaetén.

Itis estimated that the RIAA’s
figures include 80%-90% of the
Latin music market. They do not
include shipments by several
smaller, independent labels,
among them Balboa Records,
which registered a 4.9% mar-
ket share for 2004, according to
Nielsen SoundScan. .
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Bits & Briefs

UNIVERSAL MUSIC
ONLINE IN CHINA
Universal Music Mobile will
launch its first online music
service in Chinain June. It is a
partnership with Shanda Inter-
active Entertainment, a Chi-
nese operator of online games.
Universal will provide access

Rolling Stone Ringtones
brand, will sponsor the Na-
tional Rap Olympics tour this
summer and promote the
event with a nationwide mes-
saging campaign. There will
also be wallpaper images
and mobile videoclips, in
conjunction with the Anger

to its Chinese-language cata-
log through a music streaming
channel Shanda operates. The
channel is part of Shanda’s
online gaming portal, which
will allow gamers to select
tracks to stream as background
music for their games. Gamers
also will be able to send and
dedicate songs to other
gamers in Shanda’s online sys-
tem. The deal could eventually
include support for paid per-
track downloads.

Management tour. Dwango
will offer winning artists ex-
clusive ringtone deals.

24-HOUR

STREAMING PEOPLE
Dance label Ministry of Sound
is adding its 24-hour dance
Internet radio station, Ministry
of Sound Radio, to RealNet-
works’ RadioPass online
music service. The station fea-
tures live dance music broad-
cast directly from its London
nightclub, much like its syn-
dicated programming, which
is heard on more than 200 FM
radio stations. MoS will also
develop abonus version of its
channel to join the 80 com-
mercial-free stations available
only to RadioPass subscribers.
It will also promote RadioPass
subscriptions via the Web site,
ministryofsound.com.

-
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MEDALING IN

RAP OLYMPICS

Dwango Wireless, a developer
and publisher of mobile enter-
tainment content, has part-
nered with the Rap Olympics
to promote new hip-hop artists
through personalized ringtone
offerings and text message
promotions. Dwango, under its
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The wireless industry, through
its trade association CTIA, has
begun defining a standard-
ized content rating and fil-
tering system that eventually
will be applied to all content
offered on their networks,
including music.

Driving this effort is the
recent explosion of interest the
adult entertainment industry
has shown in providing cellu-
lar content. Playboy, Hustler,
Wicked Wireless, Brickhouse
Mobile and adult film stars
Jenna Jameson and Ron
Jeremy, among many others,
all have unveiled plans to
launch wireless content serv-
icesin the U.S. marketat atime
when the regulatory landscape
is increasingly focused on
cleaning up broadcast airwaves.

The Federal Communica-
tions Commission oversees
the distribution of wireless
spectrum to U.S. operators,
and wireless carriers do not
want the indecency campaign
against radio, TV and cable
broadcasters to come their way.

“The adult side of things has
really kick-started it,” says

CTIA Works Toward
'Rating Wireless Content

Mark Desautels, CTIA VP of
wireless Internet development.
“As indecency becomes an in-
creasing point of interest on the
part of policymakers, we really
need to be proactive about it.”
CTIA has reached out to
individual labels and the
Recording Indus-

t’\ try Assn. of
:}\ America to
help develop

this system,
along with
the rating
bodies  of
other indus-
tries, such as
the Entertain-
ment Software
Ratings Board for
games and the Mo-
tion Picture Assn. of
; America for movies.
/ Wireless carriers and
record companies view
a rating and filtering sys-
tem as an opportunity to
offer a greater spectrum of
content, including master
ringtones or voicetones with
explicit lyrics. Currently, wire-
less carriers offer only the most
non-offensive content possible
because they do not have a
mechanism for limiting edgier
content to adults. Unlike In-
ternet service providers, which
have little concern regarding
how their networks are used,
wireless carriers place them-
selves at the center of the cus-
tomer relationship and there-
fore will be held directly re-
sponsible for any offensive
content their branded stores
offer.

“It’s as much about freeing
up content that adult cus-
tomers want to enjoy as it is
about restricting children from
accessing it,” says Jim Ryan,
VP of data product manage-
ment for Cingular Wireless.
“Until we can provide filtering
and control for parents, we will
offer only the broadcast ver-
sion of content. When we can

S—

provide an 18-plus category,
we’ll look at the ability to offer
other things. Our job is not to
restrict or toregulate access to
content. Our job is to provide
choice and provide control.”
When mobile music appli-
cations were limited to poly-
phonic ringtones without
lyrics, the issue was of little
importance beyond editing the
titles of certain hip-hop songs.
But now that master ringtone

www americanradiohistorv com

recordings featuring actual
song clips have emerged, the
problem has become more
prevalent. In their content
agreements, carriers require
record companies to provide
only “clean” titles, which lim-
its the sales pool.

“We would prefer there was
amethod to make more content
available, and if this framework
allows us to do that, then we
would be happy to work within
it,” Universal Music Mobile
VP/GM Rio Caraeff says. “Until
then, we'll have to come up with
some alternative distribution
strategies for that content.”

This includes providing
explicit content to third-party
aggregators or selling ringtones
and voicetones directly to the
consumer at artists’ Web sites.
In the future, music labels
would like to see more direct-
to-consumer distribution
opportunities like this, but

PSP ACCESSORIES

to the same PSP device.

$9.99.

Are you ready for the PSP economy?

Just as Apple Computer’s iPod has spawned a
vast accessory industry, Sony Computer Entertain-
ment’s new PlayStation Portable is giving birth to a
wide variety of side products to complement the
handy gaming and digital media device.

Logitech has jumped into the game with its line
of PlayGear accessories that includes music-specific
enhancements for the muitimedia unit. The company’s
PlayGear Amp allows users to dock their PSPs into
a custom cradle to play music stored on the device
through larger and louder speakers buiit into the
dock. The micro quad drivers support stereo sound
and are collapsible for portable use. The speaker
set also includes a travel case. It runs on four AAA
batteries with an AC adapter option.

Logitech also introduced an audio splitter prod-
uct called the PlayGear Share, which is a pair of
3.5mm headphone ports that allows two sets of
headphones, or external speakers, to be connected

PlayGear Amp is expected to be available this
June for a suggested price of $79.99, while
PlayGear Share is scheduled for a May launch at

-
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today, 98% of all the music con-
tent wireless sells is done
through the carrier deck. As
such, labels want the full spec-
trum of their content placed in
the carriers’ systems instead of
relying on these other resources.

According to CTIA’s Desau-
tels, the first stage of this con-
tentand filtering system will be
ready by midyear. This initial
implementation identifies con-
tent not appropriate for those
under 18 and lumps it all into
a “restricted” category. The goal
is to more granularly rate con-
tent by category, applying
mobile versions of existing rat-
ing systems. He expects that to
be completed within 12 months.

“We want to develop more
sophisticated filtering tools so
that the ability to filter or to block
certain types of content will be
another part of the suite of serv-
ices that carriers seek to pro-
vide,” Desautels says.

—Antony Bruno
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Site Turns Up ‘Purevolume’ On Indie Rock Acts

Some of the hottest rock
bands in the United States are
heard rarely, if at all, on the
radio. Yet such acts as Fall Out
Boy, the Starting Line,
Hawthorne Heights and Bleed
the Dream are receiving thou-
sands of plays per day on
purevolume.com.

The music marketing site is
breaking bands and building
a community. On average,
Purevolume claims to draw
more than 375,000 listenersa
day. Placing an act on Pure-
volume has become essential
for independent rock labels,
and major labels are slowly
catching on.

Purevolume’s popularity
stems from its ease of use—
there is no sign-up required
to sample an artist—and pric-
ing, as downloads and streams
are free. Additionally, it costs
an artist nothing to place a
song on the site, but those
who want to open their wal-
lets can purchase a weeklong
plug on the home page for less
than $400.

Demand to advertise on the
site or purchase a slot on the
home page is so great that
Purevolume is on target to
generate more than $1 million
in revenue this year. The
site-——operated by the five-
person staff of Boston-based
Unborn Media—has become
a success without investors
and without any help from
more experienced executives.

Indeed, the oldest employee
at Unborn Media is 25.
Founders Brett Woitunski,
Mitchell Pavao and Nathan
Hudson wanted to showcase
some friends in bands when
they launched Purevolume on
Dec. 1, 2003. They based the
site on the first incarnation of
mp3.com, and things acceler-
ated quickly. “I was a student
at the [University of Massa-
chusetts at] Amherst, and I had
been working on a network of
college lifestyle Web sites that
were wrapped around music
and entertainment,” Woitun-
ski says. “But when we heard
mp3.com was shutting down,

we pulled the other aspects to
focus on music. We just
launched with a few friends,
but we had 65 artist sign-ups
on the first day.”

Unlike such popular desti-
nations as myspace.com or
absolutepunk.net, Purevolume
is notinterested in connecting
fans with one another or build-
ing extensive forums. The goal
is to provide quick and easy
access to free music.

Artists or labels complete a
three-step process to be online.
Songs can be removed or
replaced at the artist’s discre-
tion, and Purevolume offers
free MP3s or a lower-quality
stream. It also compiles sta-
tistics, allowing everyone to see
instantly how many times a cer-
tain artist was streamed or
downloaded on a specific day.

Foran extra $10 per month,
or $70 per year, artists can
select the “pureplus” option
to put 30 songs on the site (the
free version allows three
songs), and get discounts on
the home-page promos,

among other perks. In addi-
tion to staff selections, the
home page offers eight “pure-
promo” slots, which can be
purchased for $350 or $400,
depending on whether an
artist has opted for pureplus.

These slots go on sale Mon-
daysati2:01a.m., and can be
purchased one week at a time
on a first-come, first-served
basis. Woitunski hopes the
automated, middle-of-the-
night process will benefit
smaller labels.

“We figured that alot of DIY
bands, who are really looking
to get this promotion, will
come back and be waiting for
it,” Woitunski explains. “Major
labels don't usually have some-
one sitting there on a Sunday
night waiting for the clock to
turn.”

Graham Day, founder of
smartpunk.com, believes
Purevolume boosts sales. “A
big part of our business is
working with very small inde-
pendents and unsigned
artists,” he says. “Bands can

link to our site [from Pure-
volume], and they’re one of our
top-five traffic sources.”

While Purevolume features
acts from nearly all of the pop-
ular independent rock labels,
with an emphasis on punk,
emo and hardcore, it gives fair
play to smaller imprints as
well. Zak Einstein, who runs
Chicago-based Thick Records,
is finding Purevolume indis-
pensable, and not just for pro-
moting acts.

“It's a great resource to find
new bands,” Einstein says. “[
no longer have to scrounge
through piles and piles of
demo CDs. Bands just send
me a Purevolume link now . . .
You can instantly see how
many people have listened to
a band. I haven’t signed any-
one [from Purevolume] yet,
but I've reached out to a hand-
ful of bands.”

Woitunski says he and his
partners realize labels use
Purevolume as an A&R
resource, and that is partly why
they plan to launch their own

label soon. No artists have been
signed yet, but Woitunski says

he has been in touch with
distributors.

“It’s a logical step for us,”
he says. “We have the ability to
find and promote artists, and |
we want to start working indi-
vidually with artists. If we find
an artist particularly interest-
ing to us who hasn’t been
signed, we want the opportu-
nity to work with them.” - -
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Ol’ Factory Sweetens L.A. Smell

New Label From All-Ages Club Delivers Avant-Garde

Among the problems facing
the music industry, one that is
continually overlooked is the
lack of access young fans
have to experimental music.
All-ages venues are the
exception in most major mar-
kets, as budding indie acts—
those lacking a press buzz
and marketing dollars—are
often confined to 21-and-

older clubs.
The Smell, an all-ages
venue in downtown Los

Angeles, has provided a
stage for the avant-garde

THE SHARP EASE

|

for nearly five years. Popu-
lar acts that have per-
formed there include the
Faint, the Locust and Le
Tigre, and it is a regular
playground for the improv-
isations of Wilco guitarist
Nels Cline.

Soon the rest of the coun-
try will be able to sample
the music made at the
Smell. Owner Jim Smith has
launched O’ Factory Rec-
ords to release work by
artists who have kept the
club alive.

Ol Factory’s first release
was a full-length from Los
Angeles pop-punk act the
Sharp Ease, issued in con-
junction with the band’s own
Soft Spot Records. “Going
Modern” was produced by
Redo Cervera (Weezer, the
Rentals), and Soft Spot dis-
tributes it via Carrot Top and
Smash. OI’ Factory has not

yet signed its own distribu-
tion agreement.

Smith says the label is
working on a three-volume
compilation series featuring
bands that have played the
Smell. He expects to release
the first volume in the next
couple of months.

KOCH CATALOG: New York-
based Koch Records will
inaugurate its catalog and
special-markets division
with releases from jazz/pop
act Paris Combo, pianist

B
¢

.
a

George Shearing and coun-
try singer/songwriter Char-
lie Daniels.

In addition, the division
will handle best-of compila-
tions from murky British
rock act Tindersticks and
jazz arranger Bob James
and will rerz2lease “The
Duran Duran Tribute
Album,” featuring such acts
as Goldfinger, Reel Big
Fish, the Wrens and Jimmy
Eat World. Originally issued
in 1997 on Mojo Records,
the tribute set has sold
44,000 copies in the United
States, according to Nielsen
SoundScan.

Previously, Koch issued
catalog releases via its vari-
ous divisions like DRG or
Koch Nashville.

The cataloa department
will be led by Dave Nives,
who has been upped from
director of catalog develop-

ment to senior director. He
will work closely with VP of
special markets Brill Crowly,
who is also responsible for
expanding Koch’s digital
partners. Both are based in
New York and report to
Koch Records president
Bob Frank.

Koch is seeking catalog
via acquisitions and licens-
ing agreements, having
recently acquired Charlie
Parker Records and Dream
City Publishing, giving it
access to albums from the

-t

likes of Lester Young, Stan
Getz and Johnny Paycheck.

RED PICK-UPS: New York-
based RED Distribution has
reached U.S. distribution
agreements with a number
of labels during the pas: few
weeks.

Among the recent signees
is Zero-Sum Recordings, a
new label from manager Paul
Bassman (Drowning Pool,
Damageplan). Zero-Sum will
work primarily with REDP’s in-
house marketing and label-
services division, Red Ink.
The first Zero-Sum release,
due in June, is from Dallas-
based band Jackknife.

RED also signed Tacoma,
Wash.-based rock/pop label
Cake Records and Los
Angeles-based Fiddler Rec-
ords, which will release a
full-length from Juliette
Lewis & the Licks.
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utillzes the 17-member New Drleans

JazzOrchestra and the 80-voice Dillard

Uniwersity choisfor this stining look at

life in the Deep South.

8/6/05 Few Orleans, LA
Satchmo StmmerFest

6/18/05 Art Tatam Festival (Tctedo, OH)
6/24/05 St Lowis Jazz Festivat

HEADHUNTERS'
Evoluticn Revolution

BASIN STREET

REC

JASONINARSALIS
Musicin Motion

83, MICHAEL WHITE
Dencing ia the Sky

MHERESA
ANDERSSON
Shine

VISIT WWW.BASINSTREETRECORDS.COM

for currant tour iInformation, CD samoles, videes, and our online storet

JON CLEARY
Pin Your Spin

AENRY BUTLER
Home?and

Grab the New Motion Picture
Soundtrack to Grand Champion, a
film the Associated Press calls
“A delightful roundup for the
entire family..”
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Study Music Business Online
with Berklee | music.com

extension school

Berkleemusic s the online extension school of Berklee Collge
of Music. Online music business courses and programs at
Berkleemusic allow industry professionals the opportunity o
expand their knowledge and gain a competitive edge on their
own time, from anywhere in the world.

Music Publishing 101

,: Create and operate your own publishing compary,
and learn how to effectively promote and place your
songs into income-generating opportunities.

Lega Aspects of the Music Industry

Build your music carzer with an understanding of
the lagal issues that are of special concern to
musicians and songwriters.

Music Business &Technology Certificate Program
This 8-course proegram covers music production and the
music business in great detail with a focus on

the future of the evolving music industry.

N

Reach Record Retailers

Local » Regional e National  Online

Anyone who markets products or services to record retailers
needs the up-to-cate contacts and information in the NEW
2005 Record Retailing Directory. With over 5,0C0 listings
covering the entire retailing community this indispansable
sesource will make your job easier and more profizable.

THE NEW 2005 EDITION PROVIDES ACCESS TO:
* Major chain headquarters and local outlets
* Complete coverage of indepzsndent retailers
¢ Hard-to-find audiobook retailers
* The booming world of online record retailing

\plete suide
to music sares,
chains anc

online retallers A5RR18

ORDER ONLINE: www.orderbillboard.cam

or call B00-562-2706 * 818-487-4582
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Sony Game For Tours

Sony Computer Entertain-
ment America is returning for
a fifth year as a sponsor of
Ozzfest, highlighting its
PlayStation Portable multi-
media system, which just
launched in the United States
(Billboard, March 26).

When aligning with music
tours, SCEA looks for the best
match for the brand demo-
graphic of PS2 and, now, PSP
consumers.

“With their appeal to the
same demographics, video-
games and music have always
been key pillars in the enter-
tainment marketplace,” SCEA

AL T

tems and products. In 2001, it
was PS2. Last year, it was the
interactive accessory EyeToy,
which is getting incremental
third-party game support.

“Our new PSP will geta lot
of exposure this year,”
Armentor adds. As in 2004,
promotions will be set up
with local radio stations and
online partners and will
include contests for systems
and games.

Last year, such PlayStation-
sponsored events as Ozzfest,
Vans Warped tour, New
Orleans’ Voodoo Music Festi-
val, Coachella Valley Music

The Dlay$tati.on Touring Attraction, pictured at
y Ozzfest, contains 31 game kiosks where X
concertgoers can play new PS2 titles.

promotions director Sharon
Shapiro says.

“Since its creation in 1994,
SCEA has been keenly aware
of the link between its
audiences’ love of both enter-
tainment genres, and this year
starts a second decade of spon-
soring music tours.”

SCEA promotions senior
manager Donna Armentor
adds, “We want to reach the
different types of music fans
at the best events.” As an
example, she points to the
Coachella valley Music Festival
in Indio, Calif. “We recognized
it several years ago as an
emerging property with a more
eclectic range of bands, and
lastyear’s two-day festival was
the best ever.”

SCEA has used its tour
sponsorships to successfully
promote the launches of sys-

wwWwW americanradiohistorv com

Festival and two D]J-hosted
PlayStation DualPlay spring
tours drew more than 1.6 mil-
lion people.

More than 1 million
attended events sponsored by
PSz in 2003, including Ozz-
fest and Vans Warped tour,
according to Shapiro.

At many of last year’s tour
events, attendees were able to
play the newest PSz titles at
the PS Touring Attraction, a
68-foot custom-designed
vehicle with 31 game kiosks.
Fans who stopped by could also
enter contests to win prizes,
including passes to exclusive
PlayStation viewing platforms.
At Ozzfest it was the PS Metal
Sanctuary; at other events, a
40-by-40-foot PlayStation tent
was set up, offering gameplay
and prizes.

At the Voodoo Music Festi-

val, members of Columbia act
KillRadio competed against
one another on “ATV Offroad
Fury 3”7 to help one lucky
attendee win a PSP pass. The
band was one of a dozen Sony
BMG acts whose music is
heard in the game.

SCEA capped a decade of
tour sponsorship for its Play-
Station systems by partnering
with House of Blues and Gods-
kitchen for bicoastal Play-
Station DualPlay events on
New Year’s Eve in New York
and Los Angeles. Event head-
liners were Nettwerk America
DJ Paul Van Dyk at Manhat-

tan’s lkon nightclub and
Mute’s DJ Tiésto at the Holly-
wood Palladium.

The first PlayStation Dual-
Play event of the new year was
March 23 at the Mansion Club
in Miami during the Winter
Music Conference. Attendees
previewed the PSP on the eve
of its launch, with music pro-
vided by 14 acts from booking
agency AM Only.

“We continue to evolve the
DualPlay brand with this sixth
installment,” Shapiro adds,
“fusing electronic dance music
and PlayStation lifestyles with
new elements that enhance the
on-site experience.”

Armentor and Shapiro’s
team is firming up other music
sponsorships for 2005. Sha-
piro says, “We really want to
enhance [the audience] expe-
rience on-site.’
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Sun Rises On $25 Million
Infusion For Musicland

It has been a long time com-
ing, but Sun Capital Partners
is going to make a $25 mil-
lion equity investment in the
Musicland Group, according
to sources.

The funds will be used to
finance growth initiatives,
including opening new store
prototypes and improving
existing outlets, according to
sources familiar with the sit-
uation. These improvements
will involve remerchandising,
replacing fixtures, enhancing
in-store technology and
diversifying product offerings.
The company declined to
comment.

You might remember that
financial executives at the
majors had an issue with Sun
Capital's ownership of Music-
land, because Sun took over
in 2003 by merely assuming
the chain’s debts. Back then,
suppliers moaned that Sun
had no “skin” in the game—
unlike the majors, which
extended credit to the chain.

Eventually, Sun and a new
Musicland management
team won over the majors,
which loosened their hold on
credit. Some label execs were
predicting a credit crunch by

mid-2005, but Musicland
management has been work-
ing hard to improve the chain.
That progress has led label
executives to revise their
time line for the crunch to
fourth-quarter 2005 or
beyond, depending on per-
formance this year.
Meanwhile, Musicland
management apparently feels
comfortable enough with its
progress to return to a growth
strategy. One source says
Musicland “doesn’t need” the
Sun investment, but it “didn’t
want to tax [its] liquidity with
growth initiatives. The fund-
ing will allow the chain to
accelerate in-store and out-of-
store efforts to drive sales.”

FEAR FACTOR: If most
labels and distributors were
surprised that Kmart—oprevi-
ously racked solely by the Han-
dleman Co.—is assigning 400
stores to Alliance Entertain-
ment Corp., they will be
unnerved by the chain’s latest
decision.

In June, Kmart will take over
music merchandisingin all of
its stores. That means Kmart
personnel will stock the
shelves, a duty Handleman

BY ED CHRISTMAN

Sheridan’s Backdoor Deal

NEW YORK—Inan apparent
move to become a publicly
traded company through the
back door, Sheridan Square
Entertainment, which owns
labels Artemis and Music-
rama, has signed a letter of
intent to merge with Hirsch
International.

Hauppauge, N.Y.-based
Hirsch is a publicly traded
distributor of embroidery
machines and systems.
Terms of the deal are not ye!
announced, but Hirsch
shareholders and the boards
of each company must
approve it.

Since there isn’t any syn-
ergy between the two com-
panies, if the deal closes as
expected—probably some-
time in july—sources suggest
the Hirsch operations will be
sold, leaving behind a pure
music company.

Hirsch, the U.S. distribu-
tor of embroidery systems for
Japan-based Tajima, posted
net income of $500,000 on
sales of $11.9 million for the
three months ended Oct. 30,
2004. For the nine-month
period, the company lost
$1.3 million on $31.9 mil-
lion in sales.

At the end of trading April
20, Hirsch shares were listed
at $1.32, giving it a market cap-
italization of more than $11
million. The stock’s 52-week
range is 81 cents to $1.91.

Redux Records, a company
founded by joe Bianco and
Anil Narang, oversees Sheri-
dan Square Entertainment,
a holding company that, in
addition to Artemis and
Musicrama, owns the Com-
pendia Music Group, Van-
guard Classics, Triloka
Records, Tone-Cool Records

previously oversaw.

In addition to normal
replenishment concerns,
label executives worry that
some Kmart employees may
not know when to put out new
releases. If a record doesn’t
get out until after its street
date or is put out too early,
execs wonder how long it will
take Kmart to rectify the prob-
lem at the store level.

Even worse, if too many
things go wrong and the
labels start complaining, they
fear their pleas could fall on
deaf ears. Kmart executives
did not return calls for com-
ment by press time.

HITS IN STOCK: The Uni-
versal Music Group’s Univer-
sal Manufacturing & Logistics
division is shuttering its hits
warehouse in Gloversville,
N.Y., April 29. It will open a
replacement somewhere in
eastern Pennsylvania in June.
In the meantime, the com-
pany’s main distribution cen-
ter in Fishers, Ind., will take
over for Gloversville. Sources
say the transition is not
expected to affect accounts or
Universal’s other U.S. hits
warehouse in Reno, Ney. -

and Ropeadope Records.

Billboard estimates that the
company will have $50 mil-
lion in sales this year. Besides
Bianco and Narang, other
owners of Sheridan Square
include Joe Pretlow, a former
Bain Capital partner, and the
Kinderhook Capital Fund, a
New York-based private
equity fund.

When Bianco and Narang
founded Alliance Entertain-
ment Corp. in the early 1990s
by buying Bassin Distribu-
tors, CD One-Stop, Abbey
Road, Concord Records and
INDI, they also took that com-
pany public through the back
door. The means was a
reverse merger with Trinity
Capital, a publicly traded shell
company, which was created
solely to raise funds to pay for
an eventual acquisition or
merger. .o
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Taylor Announces Summer’s Here,
And Hits The Road To Prove It

In a touring environment hungry for
consistency, a James Taylor tour is wel-
come, indeed.

Taylor and band return to North Ameri-
can stages for the Summer’s Here tour,
beginning June 17 at Meadows Music
Amphitheatre in Hartford, Conn., and con-
tinuing on with 35 performances in 30 cities
during an 11-week period.

The outing follows a pattern by the artist
of touring the states every other year; Taylor
toured stateside in 2001and 2003, grossing
$22 million and $29 million, respectively,
according to Billboard Boxscore.

Sohow does Taylor maintain consistency
in a business known for its unpredictabil-
ity? “By ‘enjoying the passages of time," ”
his manager Gary Borman says, quoting
one of Taylor’s songs.

For many, Taylor under the stars has
become a summertime tradition. “There
wasn’t any real plan or strategy to it, we
just sort of evolved into a band that plays
in those kinds of places,” Taylor tells Bill-
board. “It seems to work for us and work
for the audiences.”

Borman and Barbara Rose at Borman
Entertainment oversee Taylor’s touring
efforts, along with Creative Artists Agency’s
Carole Kinzel and Rob Light.

“James loves performance above all else,”
Borman says. “When I ask James, ‘How was
the show?” his response is, ‘The audience
was great.””

Taylor confirms that playing live ranks
high on his agenda. “Songwriting is ecstatic,
but there’s also an aspect to it that’s
methodical and hard work,” he explains.
“I'd have to say that live performance is as
real as this unreal life gets.

“It’s a reality check for us to play music
in real time to an audience who's respond-
ing immediately or not responding,” he con-
tinues. “It's compelling, because you agree
to show up at a certain place at a certain
time, you sell tickets, and it’s like you have
responsibility for a lot of people’s time.
There’s a lot of gravity to it.”

But not too much gravity, Taylor stresses.
“It's important not to take it too seriously.
They’re not there to see you sweat, we're
there to enjoy ourselves and to share music.”

CAST OF CHARACTERS

About 60%-70% of Taylor’s dates this sum-
mer are with Clear Channel Entertainment
promoters, but Borman says that “we tend
to work with the same people James has
always worked with over the last 30 years.
It's the same cast of characters, though alot
of them work for the same company.

A Taylor tour tends to be marketed locally
and nationally, Borman says. “Clear Chan-
nel owns so many of the outdoor amphi-
theaters that we do both a blanket deal and
we work out the details in each market so
we have a local approach.”

Taylor agrees with the strategy. “Concerts
will always be a very local business, and
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somebody has to be on the ground that
understands the audience in any partic-
ulararea...whohasworked a specific
territory for a long period of time,”

he says, citing such names as Don

Law at Tea Party in Boston, Larry Magid
at Electric Factory in Philadelphia

and Ron Delsener of Delsener

Presents in New York. “They really
know how to get in touch with the peo-
ple, and how many of them to expect to
turn out for one of our shows.”

Rose adds that each date is “customized”
in a given market. “We take a lot of time to
speak with each promoter in each city about
how the show is announced and promoted,
with stand-alone ads. We don’t want to be
part of an ad with 20 other shows.”

Taylor attributes much of his touring suc-
cess to “luck of the draw,” but adds that “it’s
important to be in shape todo itand to have
the organization ofa ‘happy ship’ that works
well together. We've been lucky thatit runs
well and the music has held up over time.”

Another key to Taylor’s touring longevity
is conservative pricing, with tickets rarely
topping $60. “And that’s nota reaction to
market conditions, it's the way it has always
been with James,” Borman notes.

Taylor's band will feature longtime mates
Steve Gadd (drums), Jimmy Johnson (bass),
Michael Landau (guitar), Luis Conte (per-
cussion), Larry Goldings (keyboards),
Andrea Zonn (fiddle) and Arnold McCuller
and Kate Markowitz (backing vocals).

“It’s a thrill to be part of a band that’s
making that sound, and a rare honor to
have these people playing my music,”
Taylor says, adding that the band will
rehearse for two weeks in early June.

The artist notes that he tries to keep
the show fresh, but “at this point, [at] 57
years old, on the road for 30 years, it's
not a brand-new thing—a lot of it is fa-
miliar to people. I've never been good
at reinventing myself. It has been a
slow evolution, and I do have a spe-
cific music vocabulary that [ seem
towork in.”

Taylor says he intends to keep tour-
ing as long as he can. “It’s hard
work to do, and you can
understand why people give it
up, but I love it. After a period
of time away from it, 'm eager
to get back toit. There’s an anx-
iety involved, and an
apprehension about whether
people will actually show up,
butI'mkeentodoit. Aslong
as the audiences show up
and I'm fit enough to do it,
I'll carry on.” e

-
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Hopes Are High

For Lollapalooza’s
New Look

Lollapalooza will face a tough
challenge this year,evenas a
one-weekend festival. But
with a megawatt lineup and
a downtown Chicago loca-
tion, Austin-based producers
Charlie Jones and Charles
Attal like their odds.

After the festival’s dismal
turnin 2004, with the tour
cancelled before it ever left
the station, many were sur-
prised that the pioneering
brand resurfaced at all.

But surface it did, if in a
vastly reconfigured form. Lol-
lapalooza 2005 will be held
July 23-24 at Grant Park in
Chicago, produced by Capi-

tal Sports & Entertainment
and Charles Attal Presents—
the brain trust behind the

successful Austin City Lim-

its festival—along with Lol-

lapalooza owners the
William Morris Agency
and Perry Farrell.

Charlie Jones, execu-
tive producer at Capital,
says ACL organizers had

been looking to expand
their model to other
markets and had also
wanted to be involved
with Lollapalooza. I
think Lollapalooza has
been an important
brand to this country

and to music for a

long time,” Jones

says. “We’ve found a

formula we’re good
at and that the gen-
eral public wants.”

Armed with a budget
of more than $3 million, in-
cluding more than $1.5 mil-
lion toward talent, the new
Lollapalooza will not be short
on bells and whistles.

Attal handles ali talent
buying andis a partnerinthe
event. Among the more than
70 acts that will play the fest’s
five stages are the Pixies,
Weezer, Widespread Panic,
the Killers, the Arcade Fire,
the Bravery, Cake, Dashboard
Confessional, Dinosaur Jr.,
Kasabian, Kaiser Chiefs, Louis
XIV and Blonde Redhead.

“This lineup is a cross be-
tween ACL and Coachella,”
Attal says. “It’s the ACL
model that we’re bringing to
Chicago.”

That model, Attal says, isa
lower-than-expected ticket
price, local food vendors,
accessible stage layout and
set times, as well as an

amenity-heavy backstage
vibe. “You got to send a mes-
sage,” Attal says. “You take
care of the bands, you take
care of the music consumer
who’s buying the ticket, and
they’ll come back for more.”

Part of the model is a low
ticket price per band, which
at ACL, Jones says, is about
75 cents. He says Lolla-
palooza’s ticket prices will be
$40-$50 per day.

Even with its lineup and a
relatively low ticket price, Lol-
lapalooza won’t be an easy
sell. In what is described by
one agent as a “murder week-
end” in the Chicago market,
Lollapalooza will be up against
a two-night stand by Dave

Matthews Band July 23-24 at
nearby Alpine Valley Am-
phitheater, a July 24 Warped
tour visit to the Tweeter Cen-
ter in Tinley Park, lll., and the
Ten Thousand Lakes jam-band
festival in Minnesota, which
will no doubt draw heavily
from the Chicago area.

“We understand there will
be competition in the market,”
Attal says. “Dave Matthews is
an hour and a half away,
Warped will do what they do
with their crowd. This is more
of a community event, [so] |
don’t think it’s a conflict.”

An Internet presale that took
place before the Lollapalooza
lineup was announced was
encouraging. Jones says an al-
lotted 2,000 tickets at $35
each sold out in 80 minutes.

“Whether or not that was a
true indicator of the strength
of this brand or the result of
press leaks with the bands,
we’ll never know,” Jones says.
“But people who took that bet
with us will get a fancy sou-
venir ticket.”

An April 22 press confer-
ence announcing details of the
event focused on winning over
hearts and minds at the locai
level. “Chicago is a tough city,
but we’ve come into it and we
have a goal of being here for
along time,” Jones says. “We
believe we’ve got one oppor-
tunity to do it right.”

The Lollapalooza brand has
takenits lumps in the past two
years. “We’'re passionate
about [the brand] and we

continues on >>p30
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are proud to preset
the First Annual

N AWARDS

For Excellence
“in Integrating
Brands

and Media

Branded Entertainment is fast
becoming one of the hottest
ways to target consumers. In
fact, 63% of 118 advertising
executive members of the

Association of National ENTER Now AT
Advertisers say their www.adweek.com/buzz
companies use some form

of branded entertainment.
Whether it is to align their

CALL FOR ENTRIES DEADLINE:
Submissions must be received by May 13, 2005.

Submit your best work in one or more of the
following categories:

1) Advertainment (promotainment)

products with relevant 2) Content sponsorship
content, or provide their 3) Film/movie product placement
product with a stronger 4) Gaming product placement
] 5) Internet
emotional connection with 6) Music
the consumer, one thing is 7) Print
certain—for those doing it 8) Sports
! 9) TV product placement
well, the brand invades the 10) Wireless promotion
pop-culture consciousness. 11) Integrated campaign (includes three or more
elements from categories 1-10 and 12)
12) Other

Finalists will be notified on or about May 31. A winner
per category and one Grand Prize winner will be honored
at Promax/BDA in New York on June 23.

in association with For entry forms, rules and a description of contest

categories, visit Www.adweek.com/buzz
PrROMAX @ or contact jrudolf@adweek.com with questions.
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BOXSCORE concart arosses

TICKET PRICE

$4,953,170
$177/$23

$2,774,569
$176.50/$2350

$1,275,820
$125.25/$8525/945.2¢

$1,130,816
$126/336

$1,084,351
$97/367/33950

$960,392
$98/368/$3950

$862,396
($1053.59) Canadian”
$7326/$4052

$718,305
$45/$35

$694,477
($848577 Canadian®
$74.40/35803

$656,165
$79/365

$592,626
$97/38%/%67

$531,293
$9825/$6825

$486,925
$65/$45/$35

$465,249
(3568444 Canactan,
36179540 51/$2414

$456,854
$7U$SY
$3950/$25

$416,970
$93/%7250/
$5750/$40

$416,249
$96/386

$408,659
(8497461 Canacian)
$6531/34888/$4066:

$336,043
$77/357/337

$322,340
$65/345

$35

$301,166
«($366.761 Canarten)
$4886/34065/52915

$300,840
$6850/$2850

$293,299
$75/$4950/
$35/%25

$292,633
$6550/$4550/
$3550

$290,065
$125/$100/375/$40

$289,265
$65/$50/340

$279,897
$36.75

$278,715
$39/$24

$271,998
$150/$68.50

$271,869
(8378468 New
Zegland) $7902/851

$266,978
$4350/$3350

$261,108
$44,/$40

$259,635
$45/$35

$253,901
$5550/$38

$305,410 !

ARTIST(SD

Jenue, Dae

ZAGLES

Zontinen"a alrlines Arena. East

47,

ZAGLES

Jassau Vat2rans Memorial

Jas . 25,539
Soliseum, Jmiendale, NY., Agri 3 6 28201 two shows

0D STEWART

3oardwalx Hall, Atlantic City, 13,680
pril 16 seflout

3IMMY EUFFETT

Arrowhe= Pond, Anaheim,
April 7

ROD STEWART

€ontinent=k Airlines Arena, East
Rutherfora, N.J., April 15

ROD STEWART

15,408
seflout

14,443
seflout

Massau Veterans Memorial
€oliseum. L noadale. NY,, Aprl 10

DURANM DURAN, JULIET

11,802
sellout

air Canace Tantre, Toronto, 14,659
~pril 5 15.389

MAROOM 5, THE DONNAS

Fadio City Mutsic Hall, New Yors, 17,886
April 6-8

CHER, 7 LLAGE PEOPLE

Eell Centrz, Montreal, April 7 9,538
10.000

ROD STEWART

werizon Wiral2ss Arena,
Manchester, NH., April 12

ROD STEWART

Sovereign Caater, Reading, Pa.
£pril 9

ROD SBEWART

8,445
sellout

6,528
seliout

Mohegan 5un Arena, Uncasvilte, 5,810
Conn,, Ap:il 17 selout

MOTLEY CRUE

SBC Center, San Antonio,
£pril 15

MOTLEY CRUE

M TS Centr=z, Winnipeg,
Manitoba, as>ml 7

MOTLEY CRUE
Gwest Certer, Omaha, Apri 12

9,363
sellout

1,028
seliout

7,556
sellout

DURANDURAN, JULIET

Wachovla Zpectrum,
Pniladelptra april 2

FOD STEWART

Budweiser Events Center,
Loveland, Zcle., April 5

CURAN DWRAN, JULIET

B=lt Centre, “ontreal, Aprit 6

6,518
8.0C0

4,398
5499

6,739
7000

NOTLEY CRUE

R2sch Cen:er, Sreen Bay, Wis.,

5,719
Aoril 5§

sellout

MOTLE™ CRUE

A liant Enercy Center, Madison,
Wis., April9

MAROGM 5, THE DONNAS

9,082
sellout

6,112
seliout

Lacouras €arer, Philadelghia,
Aoril 1

Attendance
Capacity

577
utherford. N J, March 31-Apr11 8 51904 three shows

three seillouts
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inc. Al rlgéhts reserved. Boxscores should
be submitted to: Bob Allen, Nashwile.
Phone: 615-321-9171. Fax: 615 321-0878.
For research and pric:ing. call Bob Allen
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Promoter BILLBOARD.COM

Clear Channel Entertainment

Ciear Channel Entertainment

Electric Factory Concerts, Caesars

Entertainment

Clear Channel Entertainment

AEG Live

Clear Channei Entertainment
Clear Channel Entertainment, Radio City

Entertainment

Clear Channel Entertainment, Gillett

Entertalnment Group

AEG Live

AEG Live

Jim Koplik Presents

PACE Concerts

House of Blues Canada

AEG Live

AEG Live

Global Spectrum

Clear Channel Entertainment, Gillett

Entertainment Group

Clear Channel Entertainment

Frank Productions

Clear Channel Entertainment

VELVET REVOLVER, TFREE DAYS GRACE

6,730

P=ngrowth =3ddledome, .
n.066

Calgary, Aber a, March 28
PAT METHZENY

3 _Ie-aacon Theztr2, New York, Apri §

220

MOTLEY ZRUE
Aerus Cenc, Grand Forks, N.D, 6,040
Aoril 8 sellout
MOTLEY ZRUE

Veterans Mermerial Auditorium,

6,318
Das Moines, Aprii 11

sellout

Usiversal Arpaitheatre,
Universal Gtv, Calif., Feb. 26

JUANES

D=n Haskirs Zanter, El Paso,
April 2

4,823
5024

5,728
6,564

MAROON 5, THE DONMAS

St Pete Tires Forum, Tampa, 8,190
March 25 9.680

MAROON S, THE DONMAS

Scund Adv<e Amphitheat: 7,695
Weast Palm 32ach, Fla,, Marzh 2¢  sejjout

©:pheum T-eare, Boston,
March 19

2,772
seltout

M., BPIGHT EYES, THE CHECKS

wWhastpac Ce €r2, Christchurch,

4,578
New Zealard Parch 24 6146

JOHN

Zagodome Fago, N.D, April2 6,925
9.873

ASHLEE SIMPSON, PEP?ER’S GHOST, THE CLICK FIVE

L]
Hammerste n Ballroom, New 6,965
(ork, March 13+6

6,681
sellout

=ord Centex Oklahoma City,
“A=rch 29

JILL SCOTT

fower Thea:r=, Upper Darby, Fa.
“Aarch 26-27

5,993

5788 two shows

ENCAMP, DONOVAN

two sellouts

JOHN MZLLENCAMP, DONOVAN

6128 two shows

House of Blues Canada

Clear Channel Entertainment

Clear Channel Entertainment

Jack Utsick Presents

Tinton Investments

Cardenas Marketing Network

Fantasma Productions, In-house

Clear Channel Entertainment

Clear Channel Entertainment

Michael Chugg Entertainment, Jack Utsick
Presents

Jam Productions, Discontent

Clear Channel Entertainment

Jam Productions, DCF Concerts

Clear Channel Entertainment

v

On The Road

-i / -
P RAY WADDELL rwaddell@billboard.com

| Eagles To Take Wing Again In 2005;
| Macca Is Backa For A U.S. Run

|
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When in doubt, look to the
Eagles. They played things right
by not touring extensively last
summer in the United States,
then coming out early this year
witha ry-date March/April run
that grossed $26.2 million and
drew 2606,192. Like last year’s
spring tour, every date sold out.

The top gross was a three-
night sellout at the Continental
Airlines Arena in East Ruther-
ford, N.J., that pulled in more
than $5 million. The band rung
up other big box-office numbers
at the Nassau Veterans Memo-
rial Coliseum in Uniondale, N.Y.
($2.8 million}, Madison Square
Garden in New York ($2 mil-
lion) and Air Canada Centre in
Toronto ($1.9 million).

These architects of rock’s Cal-
ifornia sound have orchestrated
a tour of the Golden State for
the fall. The plan was always to
play the West Coast. “Glenn Frey

i just said, ‘Why don’t we do a

tour of California?’ ” Eagles
manager Irving Azoff explains.
“So I said, ‘Let’s start out by
rewarding some of the fans in
the outlying areas.” ”

Stops include August dates
in Angels Camp at the Calav-
eras County Fairgrounds, Rohn-
ert Park at Sonoma State Uni-
versity and the Salinas Sports
Complex, all promoted by Bill
Graham Presents. Other shows
include the Santa Barbara Bow!

e —.
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want to see it be around for a
long time,” Attal says. “We
have to come out of the gates
strong, or why even bother?”

With such a strong lineup
and Jones and Attal’s ACL
template, why not just put on
a Chicago music festival with-
out the baggage—good or
bad—that is associated with
Lollapalooza?

“We’re concert promoters,
but we’re also a marketing
firm, and we pay a lot of
attention to brands and brand
vibe,” Jones says. “During our
research, ‘Lollapalooza’ con-
sistently popped up in every
category as the most-
recognized brand [of any
festival]. Ninety-eight percent
of the American public had
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and Coors Amphitheatre in
Chula Vista. There are also two
dates at Harvey’s Outdoor Stage
in Lake Tahoe, Nev., “two blocks
from the California state line,”
according to Azoff.

The Eagles will wrap the tour
in the fall with eight Los Ange-
les market shows, including four
at the Arrowhead Pond of Ana-
heim and atleast three at the Sta-
ples Center, with a final show

PAUL McGARTNEY

PO 08
[(Alw 87 ]

TBA. These shows will be co-
promotes between Avalon
Attractions and AEG Live.
“Rather than having them
compete in the market, they just
splitthe market,” Azoff says. The
band is also considering a ben-
efit show at the Santa Monica
Civic Center, “where it all kind
of started for the Eagles.” The
group is taking the summer off,
as Don Henley embarks on a
double bill with Stevie Nicks.
“We just did Southeast Asia,

heard or recognized the Lol-
lapalooza name.”

As a touring franchise,
Lollapalooza was as ground-
breaking as it was inconsistent.
Farrell launched the festival in
1991 as an experience-heavy
event, with alineup of his band
Jane’s Addiction, Nine Inch
Nails, Siouxsie & the Banshees,
Ice-T/Body Count, Living

Colour, Butthole Surfers and

Rollins Band.

According to Billboard
Boxscore, Lollapalooza’s best
year was 1994, when it
reported more than $21 mil-
lionin grosses. The last year
of its initial incarnation, 1997,
was its weakest, with $7.4 mil-
lion reported from 24 shows
that featured Snoop Dogg,
Korn, Tool, Tricky and others.

i e

Japan, Australia and the East
Coast of the U.S. My guys are
tired,” Azoff says. “And this Cal-
ifornia tour is looking like it
could be as many as 30 shows.”

This will be the final leg of
the Farewell, Part I tour.

BACK IN THE U.S.: Asfirst
tipped in January on bill-
board.biz, Paul McCartney will
tour North America this fall,
beginning Sept. 16 at the
American Airlines Arena in
Miami. The tour will support
his new Capitol album.

The U.S. tour initially
includes 28 performances that
will span nearly 11 weeks before
wrapping Nov. 29 at Los Ange-
les’ Staples Center.

McCartney last toured North
Americain 2002, when he was
the top touring artist in the
world, grossing $126 million
from 58 shows, according to
Billboard Boxscore.

Fresh Macca markets on the
2005 trek include first-time vis-
its to Des Moines, lowa, and
Omaha, Neb. Other cities will
host McCartney for the first time
in nearly 15 years.

Asin 2002, promotionrights
will be split between Clear Chan-
nel Entertainment and AEG
Live/Concerts West. Barrie Mar-
shall’s London-based Marshall
Arts overseesall of McCartney’s
touring efforts. .

After a five-year hiatus, Lol-
lapalooza re-emerged with a
lineup of Jane’s Addiction,
Queens of the Stone Age,
Audioslave, Incubus, Jurassic
5 and the Donnas. Far from a
home run, it grossed $13.7 mil-
lion from 25 shows.

Last year’s festival was to
be a two-day affair featuring
Morrissey, String Cheese
Incident, Wilco, the Pixies,
Flaming Lips and Sonic Youth,
among others. The tour
became the poster child for a
weak overall touring year.

How bad were advance
ticket sales? “The worst I've
ever seen,” one promoter said
at the time. “l know a market
in the Northeast doing two
nights that went up with 450
tickets for the second night
and 1,100 for the first. Other
counts were less than 1,000
for both nights.” wee
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nd even the briefest time with Starbucks Entertainment
ident Ken Lombard and two mantras repeatedly pass his
as he discusses the coffee retailer: “customer experience”
“unique set of assets.” For Lombard, that is the winning

Starbucks blend that contributes to the Seattle-based
company’s growing influence in the music world.

The numbers are impressive:
Starbucks’ customers visit
stores up to 18 times per
month. Each week, more than
33 million folks worldwide pass
through a Starbucks. Plus, up
to three Starbucks open every
day somewhere on the globe.

It’s no wonder the industry
is percolating over Starbucks’
every move.

Although Starbucks has
offered custom compilations
and select titles in its stores
since 1995 and expanded its
operation when it purchased
Hear Music in 1999, it was the
coffee chain’s 2004 alliance
with Concord Records on Ray
Charles’ Grammy Award-
gathering “Genius Loves
Company” that catapulted it
into the ranks of major music
industry players.

Lombard, who has been
with Starbucks since May
2004—and worked with it in
his previous capacity as
president of Johnson Devel-
opment—says the company
is on the first leg of its music
strategy.

Phase one includes broad-
ening in-store CD sales (with
more titles carried per store);
the expansion of its Hear
Music media bars, which allow
customers to burn music from
albums and custom compila-
tions and are currently in 45
Starbucks locations; and the
growth of Starbucks’ Wi-Fi
network (with partner T-
Mobile), which extends to
more than 3,600 outlets.

Additionally, Starbucks will
open its second Hear Music
Coffeehouse this year in Miami.
The coffeehouse concept,
which features a full-scale
music store within a Starbucks,

launched last year in Santa
Monica, Calif.

Starbucks is trying a number
of models for releasing CDs. It
will have a six-week exclusive
on a new acoustic version of
Alanis Morissette’s “Jagged
Little Pill” (Maverick) in June
(Billboard, March 12). In Sep-
tember, it will offer a Herbie
Hancock album in partnership
with Vector/Hancock Music.

Out May 11 will be a live
Antigone Rising CD, the first
release in Starbucks' Hear
Music Debut series, designed
to help break new artists (Bill-
board, April 16).

Q: You talk a lot about enhancing
the Starbucks experience for the
customer. How does music enhance
Starbucks” bottom line?

A: The approach we are taking
right now is really about build-
ing a new business channel for
Starbucks and not about driving
coffee sales. So we have seen a
phenomenal level of success
with the first step of our strat-
egy: our in-store CD program.
We've now sold over 630,000
Ray Charles CDs, including our
boxed set.

HIGHLIGHTS

KEM LOMBARD:

18992: Marmad president
cf Johnson Devalapment

1998:; 0 and Starbucks
form Urban Coffee
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diversa naighoothoods

2004: Maried pres|-
dent of Starbucks
Erntertainmeant Seror
YR of Starpucks

Q: Starbucks never discounted the
Charles album. What does that say
about the value of CDs?

A: What it says more than any-
thing is that customers appre
ciate going beyond a limited for-
mat that is on aisle 28 amidsta
lot of other merchandise that is
being sold, and they're willing
to pay for that.

Q: Starbucks has an equity stake
in albums by Ray Charles, Herbie
Hancock and others, which means
the company receives a pcrtion of
sales from other retailers. Why does
Starbucks deserve that?

A: We're in a unique position
with the assets that Starbucks
can provide to transform the way
that music is discovered and
delivered. And for us to be able
to do that there are economic
criteria that are part of how Star-
bucks has built its business. If
you talk to any of our partners,
especially Concord, there is no
question of what we were able to
provide in early supportin terms
of the sales.

Q: Will you do a deal if you don't
have equity?

A: Collaborations like what we
had with Ray Charles and Her-
bie are a very important part of
our go-forward model, but we've
also had discussions [where] we
take more of a typical retailer
approach to providing music.

Q: Will you have an exclusive on
the Hancock project?

A: No, that will be marketed
very much like what we did with
Ray Charles.

Q: What, if anything, surprised
you about the angry reaction
from other retailers to your Moris-
sette exclusive?

A:1don’twant tosay there was
any surprise there as much as
potentially a little bit of disap-
pointment. All we're trying to
do is provide a solution which
we feel is going to benefit the
industry as a whole. Initially
there were some feelings that
were obviously negative, but
we're going to continue to work
hard so that everyone can be
supportive of our entrance into
the music business and feel like
we have helped the industry by
providing a solution that we
don't currently have.

Q: You caught heat when some of
your locations recently jumped
street date on the Beck album.
What procedures have you put in
place to ensure that doesn’t hap-
pen again?

A: 1 want to make sure every-
one understands we have a
tremendous respect for street
dates, and we're going to con-
tinue to honor those street dates
and correct any violations as soon
as we become aware of them.

Q: Are there plans to start signing
artists directly to Hear Music?
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A: Right now, we are very, very
focused on this first leg of our
strategy. We're getting calls from
labels and from artists and their
management. We'll take a look
at each opportunity that pres-
ents itself.

Q: With 4,400 stores carrying
music in the United States alone,
Starbucks has more storefronts
than any other outlet carrying
music. How can Starbucks change
the music business?

A: 1t’s that quality of experi-
ence that we feel can transform
and can really change the game.
There’s a disenfranchised cus-
tomer out there right now that
is not happy with the quality of
the retail experience that they
have around music. That cus-
tomer is coming into our stores
every day with a tremendous
amount of passion and trust.
No other retailer can offer that
unique set of assets to the
industry, and we're confident
that we've just begun in terms
of the impact of reconnecting
the industry and the artists to
customers who have become
disenfranchised.
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Q: If you were running a tradi-
tional retail music chain, what
would you do to get those cus-
tomers back?

A: 1 can’t speak for what other
retailers can and/or should do.
Starbucks is a brand that has
been builtaround the customer
experience. Alot of people think
we're in the coffee business, but
we're in the people business.

Q: How does the Hear Music
Debut series fit into your overall
music plans?

A: Our unique set of assets was
perfectly suited to provide a
solution to the huge void that
the industry has right now in
terms of launching new artists.
But our customers and music
lovers across the board want to
have an opportunity to experi-
ence new talent. The Hear Music
Debut series is really just that.

Q: Last October, you opened Hear
Music media bars in your Seattle
and Austin locations. Have any
surprises come out of these test
sites, and what is next for the
media bars?

A: A pleasant surprise has just
been how excited the majority
of our customers are about
being able to mix their own CDs.
We're going to announce the
second phase of our national
rollout in mid-'os.

Q: What's the right number of
titles for each store to carry?

A: We're coming in with the
new fixture in July that's going
to expand our offerings from,
say, the eight to 10 you're see-
ing in the stores today to 18.
We'll continue to look at that
number, but with a tremendous
amount of discipline around
making sure that we are en-
hancing the experience and not
having customers feel the stores
have been converted into a
music store. 00
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these past few weeks with the launch of MTV
base, MTV Networks’ 1ooth channel and its first
Pan-African station. The new channel is play-
ing more than just U.S imports. Like many of
MTV's international outlets, MTV base gives
regional acts a chance to shine. In fact, in the
past week, during MTV base Live 100! celebra-
tion concerts in Johannesburg and Abuja, Nige-
ria, U.S. stars Will Smith and Ludacris took the
stage alongside top local acts including 2Face
Idibia, Lebo Mathosa, Mandoza and Seun Kuti.

“More than any other launch, this one meant
something to all of us,” MTV Networks chair-
man/CEO Judy McGrath says. “It has real emo-
tional resonance. We’ve gone around the world
and figured out the best way to be relevant in
each market. But we never had traction in Africa,
and we felt like we were missing a limb if we
were not there—Dbecause African-American
music is so popular everywhere. We always
thought that if we could get into Africa, we could
discuss the problems and issues facing the peo-
ple there, as well as play indigenous music.”

MTV is conquering new frontiers. From launch-
ing MTV base to offering a broadband service,
the company that started nearly 24 years ago with
one U.S. channel has morphed intoa 100-channel
worldwide operation. MTV is no longer justa
broadcaster; it is becoming a content provider for
broadcast, online and mobile services.

Though MTV has been criticized in the
United States for straying from its musical roots
by relying too heavily on reality programming,
internationally, MTV’s channels have stayed
more dedicated to music.

“Globally, the MTV stations are starting in
different places,” McGrath says. “What hap-
pened here in the U.S. is that we have morphed
into different platforms. Here, you can’t deny
the popularity of reality television. And since
MTVisa36o-[degree] play, we've had to morph
into digital platforms. Still, MTV is more mu-
sical than ever. Yes, we're no longera 24/7 music
video channel in the U.S., but we began chang-
ing this format in the late '80s. The fact remains:
Music informs what we do. In the next few years,
this will be more prevalent than ever, with music
on TV, online and on mobile phones.”

MTYV has plans—big plans—not just to bring
its brand to Africa, but to make music a priority
again worldwide, thanks to the digital revolution.

This month, the company announced the
April 25 launch of its MTV Overdrive broad-
band service (billboard.biz, April 6). Available
through mtv.com, the service features MTV
programming and exclusive content including
news, music videos, live concert footage, movie
trailers, short films and artist interviews.

“We evolve like our audience,” says MTV Net-
works Group president Van Toffler, who has
been with the company since 1988, one year
after MTV Europe was launched.

In recent months, Toffler says, MTV viewers
began craving nonlinear ways to access MTV
content. “This paved the way for MTV Over-
drive,” he says. “It's important that we grow,
change and evolve with our audience. Other-
wise, MTV would be irrelevant.”

This also helps explain why MTV will soon
launch four 24-hour MTV World channels in
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the United States. The bilingual feeds will spotlight India, China, Rus-
sia and Korea. Toffler calls this “a niche within a niche.”

Indeed, the transformation of MTV is happening as much in the
United States as in other parts of the world. Bill Roedy, London-based
vice chairman of MTV Networks and president of MTV Networks In-
ternational, who was instrumental in MTV’s global development, says
part of the vision was to bring MTV to every possible format, regard-
less of the technology.

“In terms of distribution philosophy, we were agnostic and still are,”
he says. “We just tried to adapt and adopt new technologies as audi-
ences demanded it. Today, we're just making MTV available in as many
different ways as possible.”

Roedy says MTV’s go Web sites, as well as its foray into PC broad-
band, mobile phones, personal digital assistants and other emerging
technologies are part of the same thinking.

“As we are experimenting with the digital world, we are also experi-
menting with new business models,” Roedy says, adding that revenue from
digital media as well as the development of mobile handsets and wireless
applications will be increasingly important to MTV’s business model.

MTYV, Roedy says, could deliver to mobile operators such content as
music videos, streaming audio, downloads, news and TV programs.
“You will see the MTV brand used in a greater way on a wide range of
formats,” he predicts.

A case in point is MTV Overdrive. In the future, its content may be
available for downloading to mobile phones and PDAs.

Such platforms bode well for MTV, several label executives say.

“IMTV] certainly has the apparatus and the brand to shape a big chunk of
the music marketplace,” Sub Pop president/CEO Jonathan Poneman says.
“People are growing accustomed to customization and easier, quicker
access to the new and obscure.”

Sure, MTV will have to adjust to these changes, but not to the same
degree as radio. The reason is simple, Poneman notes: “MTV has suc-
cessfully created an internationalized MTV culture/brand that tran-
scends musical and fashion trends.”
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These new revenue streams will also change the relationship be-
tween record labels and MTV.

Yoel Kenan, former BMG U K. & Ireland senior VP and current head
of Keevision, says that because MTV is trying to leverage content from
labels and repackage it for multiple uses, it will start to compete or forge
alliances with telecom operators.

“This can be to the benefit of labels if they get proper remuneration
for their content,” Kenan says. “Content owners will be able to better
leverage their position and generate more revenues.”

This is music to the ears of label executives.

“At the end of the day, MTV must realize that it needs to give back to
the copyright owners—particularly with all the new platforms it’s launch-
ing,” says Lesley Bleakley, CEO of Beggars Group North America and
co-founder of the American Assn. of Independent Music.

Pointing to mobile phone companies like Verizon that offer video
on demand, Bleakley says, “The digital world will help level the play-
ing field between MTV and the labels.”

Sony BMG Music Entertainment president for Continental Europe
Maarten Steinkamp agrees that technology is changing all businesses,
not just the music industry.

“As a record company, we too are looking, and finding, new opportu-
nities,” Steinkamp says. “We are moving into music entertainment. To
use a music metaphor: We will, in the future, most likely dance less with
MTYV, as there are other good-looking partners on the floor.”

Although Europe will remain the bulk of MTV’s business outside
the States, Roedy insists that Asia and Latin America are also key re-
gions. “We continue to focus on Europe,” he says, “but a lot of growth
will come from Asia,” driven by Japan, South Korea, China and India.

Some of MTV’s digital ventures are already taking shape in Southeast
Asia, where Japan and South Korea lead the mobile revolution. For ex-
ample, MTV Japan and its mobile partner, Yamaha, are providing tele-
com operators with a music-recognition service, MTV Music Finder.

Using software developed by British company Shazam Entertain-
ment, the service allows users to identify tracks by dialing 9963 on
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their handsets and holding them toward the music source. They then receive a message on their
phone with the name of the artist and song.

Last September, Viacom chairman/CEO Sumner Redstone visited Guangzhou, China, and pre-
sented his plans for the Chinese market. They include increasing MTV’s reach in Guangdong
province with the 24-hour MTV China channel and partnering with Beijing Television on the pro-
duction of Chinese-language music and entertainment content. “I feel good about where we are
in China,” Roedy says.

One of the most common complaints from record company executives about the evolution of
MTV is that by developing lifestyle programming, the company has diminished the impact—and
amount—of music on its various feeds.

Sony BMG’s Steinkamp says, “When MTV set up in the ’8os, it represented an entirely different
proposition to the industry than it does today. Their programming has shifted away from music and
moved to lifestyle, so the opportunities they once provided us with have diminished.”

Island Def Jam Music Group chairman Antonio “L.A.” Reid sees it differently. “Whether it’s
videos or shows that center around artists, like ‘MTV News’ and “TRL,” MTV remains a relevant
source of exposure for artists,” he says.

Derrty/Fo’ Reel/Universal artist Nelly says, “MTV has supported me in every way possible—
even when I experimented with different kinds of musical styles.”

Not only has Nelly been on countless MTV shows and specials, he is working with MTV Films and
starring in MTV Films/Paramount’s upcoming feature “The Longest Yard.” Nelly also acknowledges
MTV’s help in breaking him internationally through its European, Japanese and Australian channels.

Labels agree that MTV still delivers promotional value, especially for global acts. Universal Music
International senior VP of A&R and marketing Max Hole says, “The great thing about MTV’s in-
creasingly global reach is that you can plan something special with them—Iike on the launch of the
new Uz album, ‘How to Dismantle an Atomic Bomb'—and the footage will be used all over the world.”

Hole says many rock acts like U.S. punk combo Blink-182 got their major media break on MTV.
The network has also supported a wide number of hip-hop and urban artists well before crossover
radio play or other significant TV exposure.

For Hole, MTV can make a difference on a regional or local level “in helping us to break new
artists, although it is disappointing that there is now so much nonmusic programming.”

The hope is that MTV’s digital initiatives will provide a strong music outlet. By stepping into the
technology stream, MTV could be available everywhere—on PCs, PDAs, cell phones, mobile de-
vices, etc.—and reach all of the globe, from New York to Africa. With these opportunities, the in-
fluence MTV has on its audience is poised to increase.

“MTV is a very powerful commercial instrument for the advancement of 21st-century capitalis-
tic values,” Poneman says. “Is that a good thing? You decide.” iels
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MIAMI—Reggaetén opened the door. Now Latin
hip-hop is poised to rush in.

The burgeoning movement includes estab-
lished West Coast urban regional acts, as well
as Cuban rappers and Latin hip-hop perform-
ers from all over the United States.

Latin labels in the United States are excited
by the potential they see for these Spanish-lan-
guage acts to gain mainstream radio airplay.
Until now, radio exposure has been hard to
come by, even at Latin stations.

Reggaetén, independent Latin music mar-
keter Rich Isaacson says, “broke down barriers
for Spanish-language music in Anglo radio for-
mats. And it’s also opening the doors to urban
music in Spanish formats.”

Numerous labels are moving swiftly to take
advantage of these developments.

Last year, EMI Music’s U.S. Latin division cre-
ated an imprint, New Element, which has begun
releasing albums by such urban artists as Vico C.

Likewise, Warner Music Latina launched a
new imprint, Mic Discos, for its Latin urban
product.

And in February, Universal Music Group
unveiled its Machete label, dedicated to Latin
urban music.

Among indies, upstart New York-based dis-
tributor UBO, founded last year, has placed sev-
eral reggaetén albums in the top 10 of the
Billboard Top Latin Albums chart. Itis now ven-
turing into more hardcore rap.

In Los Angeles, leading Latin label Univi-
sion Music Group is considering launching a
marketing division whose sole focus will be
urban music.

Already, a number of urban regional acts have
enjoyed notable sales, despite a lack of airplay.
The most prominent is Akwid, whose first two
Univision albums have sold a combined 260,000
units, according to Nielsen SoundScan.

But Akwid’s sales fall far short of the biggest-
selling reggaet6n album—Daddy Yankee’s 2004
El Cartel/VI Music release “Barrio Fino,” which
has moved 477,000 copies. Panama’s El Gen-
eral, considered the father of reggaetén, has
sold 500,000 albums since 1991.

The labels are hopeful more Latin hip-hop
acts will enjoy similar success.

“I think it’s definitely going to happen,” says
Isaacson, a principal of the Fuerte Group, a New
York-based management, promotion and music
company focused on the U.S. Hispanic mar-
ket. Fuerte’s clients include Universal Music
Latino artist Don Dinero.

A founder and former president of urban label
Loud Records, Isaacson remembers that five
years ago, Loud artist Big Pun could not get his
single “100%” played on English-language radio

because it had a Spanish line in the chorus.

“The programmers would come back and say,
‘Too Spanish.” We couldn’t build momentum
with the record.”

Now, reggaetén is played regularly at top 40
stations, and reggaetdn titles appear often on
the Billboard Hot Latin Songs chart.

For the most part, straight-ahead Latin rap
or hip-hop is still absent from the airplay chart,
but there have been a few success stories. Puerto
Rican rapper Vico C has been a staple of U.S.
tropical radio for almost a decade. Elsewhere,
Mexican act Control Machete has broken
through in its home market and Cuban band
Orishas has had success in Europe.

Will additional Latin urban acts catch on?

“I don’t think the kids just want reggaetén,”
says Gustavo Lopez, president of UMG’s new
Machete imprint. “Reggaetén has opened up
the doors, and the producers have to think what’s
going to follow. It’s a catchy movement, butit’s
not just about Puerto Ricans anymore. As we
begin to introduce hip-hop, rap musicatradio,
music that competes with the so Cents of the
world, with the Puff Daddys of the world, I think
this will evolve into a true business.”

Machete’s business is based partly on reg-
gaeton. In March, Machete acquired a 50% stake
in reggaetén label VI Music (Billboard, April
16). Puerto Rican star Hector El Bambino is the
first artist signed under the joint venture.

Beyond that, Lépez says, “we have a focus in
building the West Coast urban movement. And
that’s hip-hop, that’s R&B. In fact, it’s mostly
U.S.-based acts.”

The West Coast urban movement, which has
been simmering for several years, actually hit
the Billboard Top Latin Albums chart in 2003,
prior to reggaetén’s breakthrough last year.

The charge was led by Akwid, which blends
rap with elements of regional Mexican music.
While airplay is still absent, urban regional has
developed a significant following. Most recently,
two Univision compilations, “El Movimiento
de Hip Hop En Espafiél”—volumes one and
two, made the top 10 on the Latin albums chart.

“We happen to call it ‘urban regional,” because
it’s a wonderful generic umbrella,” says Jose
Behar, Univision Music Group president/CEO.

“But the truth is, it's rap/hip-hop. The big
distinction in urban regional today is, it speaks
to the plight and suffering of the second- and
third-generation of Mexican Americans,
whereas reggaetén is more happy go lucky.”

While reggaet6on and urban regional are dif-
ferent in sound, they are also each associated
with a specific region—reggaetén with Puerto
Rico and urban regional with the West Coast.

Now, Latin labels are signing acts that are

By Leila Cobo

simply hip-hop in Spanish, without fitting neatly
into the established reggaetén or urban regional
categories.

In fact, Warner Music Latina has created a
new position of hip-hop label manager and ap-
pointed Chris Martinez to the post.

Martinez’s key artist is Juan Gotti, a Hous-
ton-based rapper whose album “John Ghetto”
was released April 12 by Dopehouse Records
and distributed and promoted by Warner Music.
Gotti's singles include “You Don’t Wanna,” serv-
iced to mainstream urban stations, and “Cosas
delaVida,” an urban regional track with another
Warner act, regional Mexican band Pesado.

Having two different singles worked to two
different audiences is a deviation from the stan-
dard promotional approach long used for other
kinds of Latin music.

Other strategies, Martinez says, include “street
marketing, which is standard in the Anglo urban
world. We have some small campaigns going on
with DJs. We're going to have to dolifestyle accounts,
work the albums on the street, and do things that
are out of the pop world to push this artist, because
we know it’s going to be hard at radio.”

Labels are also relying increasingly on In-
ternet marketing, fan sites and alternative out-
lets like videogames. Recently, tracks by
Univision act Jae-P and Fonovisa’s Crooked
Stilo, for example, were included in the
videogames “Fight Night Round 2” and “Fifa
Street,” respectively.

Likewise, collaborations with mainstream acts
are being embraced. “Caminando,” the new album
by Univision rapper Enemigo, includes a duet
with Petey Pablo, while Vico C’s “Desahogo,” re-
leased March 8, includes duets with Spanish hip-
hop act La Mala Rodriguez, among others.

At EMI, urban albums are worked through
New Element, the new operation run by
D’Mingo Ramos, director of urban A&R.

The notion is to provide certain artists a “home
within our home,” EMI Music U.S. Latin pres-
ident/CEO Jorge Pino says.

“They have to be treated together but sepa-
rately,” Pino says. “A separate marketing strat-
egy, separate street teams and specialized
treatment.”

Univision, which is expanding its urban ros-
ter quickly with acts like Enemigo and David

www americanradiohistorv com
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Rolas (on Fonovisa Records), is pondering a
new marketing division for urban music.

“It's more about having the right marketing
structure that will be able to cater [to] and ded-
icate 100% of their effort and focus on the urban
music releases,” Behar says.

The need for alternative marketing has
spawned several new companies.

RikRaf Entertainment, a management com-
pany launched in Los Angeles two years ago,
has evolved to focus in large measure on Latin
urban acts. The company, created by Rick Valen-
zuela and Rafael Flores, handles Locura Ter-
minal, an urban regional act signed to Fonovisa,
and El Boodah, a rap act signed to Guitan Broth-
ers/Universal.

For Latin urban music, Valenzuela says, “every-
thing is still new, in terms of the infrastructure.
So, we're supplementing the labels’ work.”

RikRaf will promote urban Latin shows at
such venues as House of Blues, for example,
and package them “in such a way that people
are recognizing that it's a movement that’s com-
mercially viable,” Valenzuela says. “Just because
it happens to be in Spanish doesn’t mean it’s
not viable on the English side.”

But getting non-reggaetén acts on the radio
continues to be a challenge.

Paris-based Cuban rap group Orishas gets crit-
ical raves, but no airplay from Spanish-language
stations. “In Europe, they're a phenomenon,” says
Elena Rodrigo, senior product manager for Uni-
versal Music Latino. “Butthat’s not reflected here.”

Orisha’s sound is different from most Latin
urban music heard in the United States.

“It’s Cuban rap,” says Orishas member
Roldan, who describes his group’s music as
mixing rap and traditional Cuban rhythms and
featuring a singer with a sonero’s vocal timbre.

Roldan considers Orishas to be part of “a gen-
eral Latin fusion movement, like Control Ma-
chete and Manu Chao.”

But Orishas has not spent substantial pro-
motional time in the United States, and that
has limited its ability to build the kind of grass-
roots credibility that has empowered other acts
that don’t get airplay, like Akwid or Jae-P.

“The most successful hip-hop artists start
with credibility,” Fuerte’s Isaacson says. “If you
go straight to radio, you won't last.” .
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s year ends, record labels and wireless
will embark on a crusade to make wire-
iext big distribution channel for music.
le phone users—many of whom have
already discovered the joys of camera phones, text
messaging and custom ringtones—will be given
the ability to find, purchase and download full
songs from mobile music stores operated by their
wireless service provider.

“We're very excited,” says Thomas Hesse, pres-
ident of global digital business for Sony BMG.
“We think the mobile platform is the likely long-
term platform of choice for portable music.”

Hesse predicts digital sales will represent 7.5%
of all music revenue by the end of this year, half
of which will come from mobile offerings,
including ringtones.

The market’s promise is best seen in the 180
million mobile phones already in use in the United
States. That dwarfs Apple Computer’siPod, which
is at ro million units.

Some in the media view the introduction of
mobile music downloads as the start of a death
match with Apple. But for the music industry,
peaceful co-existence is the preferred scenario.

“We look at it as another distribution channel,”
says Larry Kenswil, president of Universal Music
Group's eLabs. “I'm less concerned with quote
‘iPod killers,” because we like to see lots of differ-
entdevices. . . We'll put our stuff for sale in gen-
eral to whoever has a store.”

But if a battle royal is to ensue, the mobile phone
industry has some major hurdles to overcome.

For one thing, consumers have yet to indicate
any demand for buying full songs on their hand-
sets. However, the mobile business has a history
of creating demand where none existed and gen-
erating new revenue by introducing emerging

APPLE’S SLICE

How intent is the wireless industry on
challenging Apple Computer's domi-
nance of the portable music market?

Just ask Motorola.

The mobile phone manufacturer was
about to unveil an iTunes-compatible
phone In March, but pulled the
announcement at the last minute.
Sources say pressure from wireless pow-
erhouses like Verizon, Sprint and Cin-
gular helped feed the delay.

Why the dust-up? Because Apple and
Motorola were planning to cut the car-
riers out of the mobile music delivery
process. Wireless operators control
what phone models can operate on their
networks and are not about to support
a device that denies them a significant
share of revenue.

Apple is the dominant digital music
provider—with more than 350 million
tracks sold through ITunes—but wire-
less operators see plenty of room to
compete, The wirgless industry has long
resisted Microsoft's attempts to domi-
nate the operating system for mobile
phones. It won't willingly cede control of
wireless distribution to Apple.

The Motorola/iTunes phone is
hardly Apple’s only venture into the
wireless space. The company is hiring
wireless engineers of its own and
recently filed a patent application for
a portable media player with various
wireless attributes.

These moves seem to focus on WiFi
as the means of wireless transmission
rather than cellular networks. That
would cut carriers out of the delivery
loop completaly. —Antony Bruno

technologies to its existing customer base.

“It will be similar to what we saw with camera
phones,” says Paul Reddick, senior VP of busi-
ness development and planning for Sprint. “The
majority of people who use camera phones don’t
have a digital camera and never took a digital photo
until they did so with their phone.”

Hesse adds, “There’s a marketing job that needs
to be done for consumers to realize that these data
services are there.”

He puts the onus on the mobile phone indus-
try. “It’s up to the carriers, who are building the
service itself. We're not really a retailer.”

There are also thorny issues of pricing, file
interoperability and licensing.

What's more, the mobile industry must get
its next-generation phones into the hands of
enough consumers to give meaning to the mar-
ket—and its own investment in infrastructure.
The major carriers—Verizon, Sprint, Cingular
and T-Mobile—have spent billions upgrading
their networks to become high-bandwidth, high-
capacity delivery pipes capable of DSL-like speeds.

PRICES COMING DOWN

Poised to take advantage of these souped-up
networks are next-generation phones that feature
greater internal and external storage capacity;
music playback and management software; and
dedicated music controls that blur the line between
phone and MP3 player.

Today’s high-end, music-optimized “smart
phones” can retail for more than $500, but car-
riers and handset manufacturers are adding basic
MP3 capabilities as a standard feature in mid-
tier models being introduced this year. Nokia
plans to include various levels of music-related
functionality in half of all the phones it presents
this year, while Motorola says up to one-third of
its 2005 lineup will be music-enabled.

The wireless industry is known for its rapid
hardware replacement cycle. Camera phone sales
grew from 16% of all phones sold in 2003 t0 38%
in 2004, research firm Strategy Analytics says.
The replacement cycle for wireless phones is
expected to fall from 10-12 months to six-nine
months in the next year.

Still, it remains to be seen whether consumers
will use these phones to buy downloadable
music, or just load them with music files they
already own.

If they buy wireless downloads, consumers
likely will be asked to pay a premium price. When
it comes to full-song downloads, prices as high
as $3 per track have been mentioned. That could
be a tough sell to consumers who enjoy music
mobility in a download world where 99 cents is
the norm.

“Consumer acceptance of price points above
99 cents is going to be difficult,” Jupiter Research
analyst Michael Gartenberg says.

Carriers agree that simply re-creating an online
store in the wireless environment and charging
more for the same content is unlikely to garner
much enthusiasm. Yet they are quick to note that
consumers pay $2 or more for a ringtone but
only 99 cents for the full song. (In fact, record
companies and carriers plan to offer tracks that,
once downloaded, can easily be assigned as the
master ringtone as well.)

The subscription model is another option. Tag-
ging an additional fee on an existing subscription
service is a low bar to cross. Sprint already offers
streaming music for an added $5.95 per month,
and Verizon charges $15 per month extra for access
to its VCast mobile video service.

Whatever the pricing model, consumer
acceptance is “going to come down to the user
experience,” says Mark Nagel, director of premium
and entertainment services at Cingular.

The strength of the iPod/iTunes platform is

Apple’s control of the entire consumer experi-
ence, from the retail site to the device to the back-
end technology.

Wireless operators do not have the same kind
of control over the customer experience. They
offer several models of phones from a variety
of handset manufacturers that use different
technologies and, sometimes, digital-rights-
management standards. Screen size, battery
life and user interface options also differ.

Coming out of the woodwork to address these
issues are companies that provide the front-end
retail and back-end support functions—includ-
ing royalty payments—to operate a turnkey mobile
music service on behalf of carriers. They include
Loudeye, Melodeo, Groove Mobile and Wider
Than, all competing to manage these complex
platforms for wireless operators.

Even wireless heavyweights like Nokia and

“If we make iteasy. . . consumers will pay forit.”
The carriers will have less control over resoly-

ing mobile music licensing issues, particularly

when it comes to publishing rights and rates.

The complexities include determining which
mobile uses are public performances; which are
mechanical reproductions or digital phonorecord
deliveries (DPDs); and which involve both rights.

For example, previewing a recorded song
before purchase on the Internet or some other
public platform, such as a mobile phone, is gen-
erally considered to be a public performance,
yet the song was also copied onto a server to
make that preview available. That invokes the
mechanical right.

There is also the unresolved question of whether
certain uses are subject to the compulsory
mechanical license or must be negotiated sepa-
rately with each music publisher.

...How the mobile
phone biz aims to
make wireless
a power in music
distribution

BY ANTONY BRUNO

Sony-Ericsson have gotten into the game. Nokia
recently partnered with Loudeye and Microsoft
to offer carriers an end-to-end music delivery
solution.

“Carriers who try to get into the enormity of the
number of titles and changing content will see it’s
a difficult and complex problem,” says Michael
Brochu, president/CEO of Loudeye.

PHONE-TO-PHONE TRANSFERS

Perhaps the most complex problem mobile
music services face is how to facilitate the trans-
fer of music files bought via the phone to other
devices without encouraging piracy. Many feel
that for a mobile music service to thrive, music
bought wirelessly must be accessible by other
devices, such as the home computer. Of even
greater interest is allowing users to forward tracks
stored on their phones to their friends.

But a mobile phone is a closed device, mean-
ing content downloaded to it cannot be moved
to other devices. Even if carriers permitted
such transfers, the ability to move files between
different phone models on different wireless
networks is a major technical challenge; adding
DRM to make sure those files are protected
and paid for is harder still.

To solve these problems, most mobile music
service providers can offer a “dual-delivery” process
that sends the same track to the subscriber’s phone
and PC.

For phone-to-phone distribution, some mobile
services will allow users to send their friends links
to songs that exist at the service provider’s data-
base. The songs can then be sampled or purchased
directly, even if the users subscribe to different
carriers. But both carriers would have to use the
same mobile music service provider.

“It’s upon us to provide music in a way that can
be easily used on any device,” says Mike Gaumond,
VP/GM of Motorola’s media solutions division.

wwwW americanradiohistorv com

Some parties hope that Congress will resolve
some of these issues by passing a bill covering
compulsory licenses.

Rates are even more unpredictable. While the
Harry Fox Agency administers DPD licenses for
publishers with various digital services, each pub-
lisher can set its own rates with each service
provider. Some mobile phone providers have also
negotiated separate deals with performing-rights
organizations, but the rates have not been revealed.

As for the labels, sources say they will seek
higher wholesale fees for mobile music licenses
than for online downloads, particularly for
tracks that come bundled as master ringtones.
Labels also will want assurances that there will
be some degree of protection for their intel-
lectual property.

But the promise of mobile music distribution
provides a strong incentive for the music indus-
try to provide content.

Ease of purchase is a major benefit. Mobile
phones are connected to two-way networks that
allow purchases on the go. Most wireless sub-
scribers pay a monthly bill, so a credit card isn’t
needed to buy tracks. That means subscribers
without credit (read: teens) can buy content that
they can’t buy online. What's more, there are no
credit card fees taking a chunk out of sales.

The labels will watch the development of mobile
music services during the next year very care-
fully—especially since mobile operators have a
track record of false starts and botched rollouts.

Ultimately, music distribution is just one way
for the carriers to make money. In fact, they are
looking more to mobile video services as their pri-
mary multimedia revenue generator.

“Music is just one ornament of the tree for
them,” says Richard Siber, an veteran wireless
industry consultant. “It’s more important for the
music industry to get this right than for the wire-
less industry.” o

APRIL 30, 2005 | www.billboard.biz | 37


www.americanradiohistory.com

NOTHING’S CHANGED...
JUST THE NAME

lAUNCH IS NOW

/"

"'Y"'r MUSIC

Still your #1 destination
for music, videos, radio
and much more.

music.yahoo.com



www.americanradiohistory.com

Y Heineken

Billboard

LATIN MLUSIC

CONFERENCE & AWARDS 2005

Guide

April 25-28, 2005

Latin Music Quarterly NO. 1

| 4
UNIVISION
Raio



www.americanradiohistory.com

“CONGRATULATIONS
« \qr@...ALL OF OUR\ . A
2005 BILLBOARD " _ g

.

T S ONEATIN MUSIG ~
”’“j AWARID  NOMINEES \

, 1-' o R
: ey,

ratulatl
ffime Ach ent A |p|e

Marco Antonio ohs

NN\ \\

Alejandra Guzman Fernando Ortega _ Lun unes r
Alejan Sanz (cap) ranco Vlta( A, ~ ——

Alex bago G Gipsy Kings (sacem Marc A hony

licia re:l\ |O:'& \ co&\
Andy & Lucas car Gonzalo Rubalcaba Marta Gomez
Aventura Grupo Montez De Durango MolotovV (scar

Y e \mkf’“ﬁo o T S Sy

Daddy Yankee Joan Sebastian Rey Ruiz

P enic Marte Juan Gabriel Ruben Blades
EI Gra ombo Puerto Ri a":m\ Bander

Enrique Iglesias Los Temerarios Victor Manuelle

-!.9



www.americanradiohistory.com

THE BILLBOARD LATIN MUSIC CONFERENCE
AND AWARDS SHOW WILL HEAT UP MIAM|

BY LEILA COBO

A finger on the pulse of new technologies, new musical trends
and the creative process defines the 2005 B:llboard Latin Music
Conference & Awards.

This year’s event, now in its 16th year, takes place April 25-
28 at the Hotel InterContinental in Miami. Once again, it cul-
minates with the Billboard Latin Music Awards, which will air
live on the Telemundo network from the Miami Arena and will
be simulcast April 28 on Univision Radio.

Presented for the sixth consecutive year by Heineken—a
major supporter of Latin music—the Billboard Latin Music
Conference is the single biggest and longest-running gather-
ing of Latin music professionals in the warld and widely con-

sidered the most prestigious event of its kind.

Other marquee sponsors include Starbucks, which will pro-
vide its signature coffee to conference attendees; Maybelline;
and Absolut Peach, which will host the peach carpetat the Bill-
board Bash and provide cocktails.

Showcases will be sponsored by a wide array of entertain-
ment companies, including Mexico’'s RB Records, a newly cre-
ated company that already boasts a rich roster of artists, including
David Torrens, Danilo Parra and Jo-L, and shopping network
CTV. The network will sponsor performances by artists iclud-
ing Sasha Nairobi and GQ, who will be Zeatured on the net-
work when it formally launches this summer.

MTV Espaiol will also host a showcase as will ASCAP and
the Macarena restaurant in Miami Beach. Bullseye Produc-
tions, the company owned by producer Rudy Pérez, will pres-
ent cutting-edge acts the evening of April 25. Additional
sponsors include longtime supporters BM1 and Nielsen Broad-
cast Data Systems.

Panel sponsors include Urban Box Office, the newly created
distribution company whose albums now regularly scale the
Billboard Top Latin Albums chart, and youth-oriented TV net-
work Munz, which will present “Production in Motion,” a live
production session with A.B. Quintanilla and Cruz Martinez.
Other sponsors include MSN and Mira Magazine.

“The Billboard Latin Music Conference is a unique occasion

ence goes beyond the sponsors or the televised awards.

It is in the spirit that it embodies as a weeklong celebration
of Latin music, ranging from showcases of new and established
artists, to in-depth interviews with major stars and panels that
touch upon the most prescient topics affecting the industry.

All things Latin are hip and cool now. And Latin music is
the largest-growing genre of music in the United States, ac-
cording to Nielsen SoundScan.

Billboard supported this growth long before the mainstream
recognized it, and its backing remains constant through its
Latin Music Conference, which grows in scope annually.

The conference started as the Latin Music Seminar, a one-
day event that took place in Miami in May 1990. It consisted
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in which professionals get to share their experiences with au-
thentic players in th= media,” says Alejandro Sanz who was
Billboard’s Q&A guest artistin 2003. “It’s enriching . . . unique.”

The conference boasts two premiere media partners, the
Telemundo network and Univision Radio.

Telemundo has aired the awards—which have become the
network’s highest-rated special—since 1999.

Univision Radio, the largest Hispanic radio network in the
country, will provide constant coverage of conference events,
including the Billboard Bash, in addition to its simulcast of
the awards.

But the unique nature of the Billboard Latin Music Confer-

wwWwW americanradiohistorv com

of five industry panels, two artist showcases and an awards
show televised from the 4,000-seat James L. Knight Center.
About 150 people attended the conference, according to Bill-
board’s June 16, 1990, issue.

Today, nearly 1,000 people attend the conference, and the
awards show is seen worldwide by millions. The event has be-
come a yardstick for the Latin music industry.

“The Billboard Latin Music Conference has become the ‘must
attend’ event in order to catch up with the movers and shakers
of the Latin entertainment world that gather around a most
prestigious brand, very interesting and important panelists and
great music, of course,” says Gabriel ~ continues on >>pLM-4
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Alejandro Sanz

STARS WILL PARTY AND SHINE @
ON EVE OF AWARDS SHOW

BY LEILA COBO
Anawards show within an awards show. A party within a party.

That's one way to describe the Billboard Bash, the salute
to Billboard Latin Music Awards finalists and winners. The
event is part of the Billboard Latin Music Conference &
Awards for the third consecutive year.

Taking place April 277, on the eve of the Billboard Latin
Music Awards, the party is Billboard’s official awards pre-
show, featuring performances from finalists and awards to
be given to top artists and labels of the year.

Hosted by Telemundo personalities Jorge Bernal (from
“Al Rojo Vivo”) and Natalia Villaveces (from “Cotorreando
and “Nitido”), the Billboard Bash will feature a peach carpet
entrance (courtesy of Absolut Peach) that will be covered by
national media outlets, including media sponsors Telemu-
ndo and Univision Radio. The latter will promote the evening
on its Miami stations in the days leading up to the event.

LM-4 | APRIL 30, 2005

continues from >>pLM-3
Abaroa, president of the Latin Recording Academy.

The importance of the event is underscored by the fact
that Billboard’s new design will be officially unveiled during
the conference, as part of a schedule in which every event
1S a must-see.

The event kicks off April 25 with a reggaetén showcase pre-
sented by producer Rudy Pérez’s Bullseye Productions, as part
of his North Beach Nights series. Later, RB Records presents a
pre-conference kickoff showcase at the Hotel InterContinental.

On the conference’s first full day, April 26, panels begin with
topics ranging from new technology (digital downloads and
mobile) to new ideas (a panel featuring teenagers discussing
their likes and dislikes). Also on the agenda: a one-of-a-kind
live production session with multiple Billboard Latin Music
Award winners and finalists Cruz Martinez and A.B. Quin-
tanilla of the Kumbia Kings, plus a Billboard chart workshop to
maximize use of one of the magazine’s treasured resources.

The first day ends with the now-traditional opening cock-
tail gathering, sponsored by MTV Espafiol. Later, new enter-
tainment shopping network CTV will officially preview its
programming and will host a showcase of artists whose music
will be sold through the network. CTV’s participation is in
keeping with Billboard’s longstanding tradition of launching
new products and companies.

The second day of the conference will be artist-dominated,

Also onboard will be Azteca America, covering the event for
its new music show “Billboard Latino,” which airs nationwide.

Fans and industry members will get a chance to see up-
close performances from some of Latin music’s hottest
names, all finalists for Billboard Latin Music Awards.

They include reggaeton artist [vy Queen, urban re-
gional duo Crooked Stilo, bachata newcomer
Domenic Marte and Grupo Climax, whose album
“Za Za Za (Mesa Que Mas Apluada)” was the top-
selling Latin release of 2004, according to Nielsen
SoundScan.

The Billboard Bash, a traditional event as
part of the Billboard Music Awards, launched
in 2003 in response to the increasing num-
ber of categories in the Billboard Latin Music
Awards. This year, winners will be recog-
nized in 49 categories.

featuring Q&A sess ons wita Acaderay
Award-winning director Fernan 1o
Trueba and multiplatiaum recording star
Chayanne. The urdan music pane will
bring together the biggest sters of the 3enre—
from Daddy Yankee to Pitball and Akwid.

ASCAP will high'ight twc aspects >f music: deal-making,
through its “Let’'s Make a Ceal” panel, and artistry, with its
now-traditional son gwriter's showcase that same evening.

Heineken will aso highdight talent with a multi-artist
showcase.

The performances will cilminate with the third annual
Billboard Bash, featuring finalists ior the Billboard Latin
Music Awards.

The Billboard Latin Music Conference ends April 28 with a
series of round-table discussions that address relevant topics
to the industry at lar 3e. Guest leaders nclude representatives
from Music Choice, Sirius Saellite Racio and the Latin Record-
ing Academy. All wil be available for d_scuss:ons of their com-
panies and services.

The third day of th= conference coinides with day one of the
inaugural Voz Latina: Marketimng to Hispanics conference, hosted
by Billboard, The Ho lywood Reporter ind newly launched sis-
ter publication Mark=ting y Mzdios. Conference attendees will
have access to a merning of rogramming dealing specifically
with marketing to th= nation’s growing Latin population.

s

vy Queen
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Finalists!

VETERANS AND NEWCOMERS

JOIN LATIN AWARDS LINEUP

BY JOHN LANNERT

Marco Antonio Solis leads a mix of luminaries and newcomers
among the finalists for the 2005 Billboard Latin Music Awards,
which will be handed out April 28 in Miami.

Mexican singer/songwriter/producer Solis, who is a perennial
nominee at the annual awards show, is a finalist in eight cate-
gories. He is followed by Colombian singer/songwriter Juanes
and Mexican pop artist Paulina Rubio, both of whom are five-
time finalists.

Marc Anthony is a four-time finalist in the pop and tropical
album categories, as is Mexican singer/songwriter Leonel Gar-
cia, one-half of pop duo Sin Bandera, and Mexican-American
pop singer Jennifer Pefia, who is the first artist to simultane-
ously be a finalist in the pop, tropical and regional Mexican
radio categories.

Two other quadruple finalists are veteran acts from Mexico
new to the awards show: singer/songwriter Julieta Venegas and
Los Hordscopos de Durango, an all-female group from Durango,
Mexico, home of the musica duranguense sound.

Among the triple finalists are two other Mexican artists mak-
ing their awards bow—regional Mexican act Grupo Climax and
singer/songwriter/producer Aleks Syntek. Dominican Republic
singer Juan Luis Guerra also is a finalist in three categories, as is
Mexican duo Sin Bandera.

The finalists are competing in 49 categories, including the
new best reggaeton album category. The finalists were selected
based on their performances on the Billboard radio and retail
charts in the issues dated Feb. 14, 2004, through Feb. 5, 2005.

Here are capsule profiles of selected finalists. The num-
ber of categories in which the artists are finalists is noted in
parentheses.

MARCO ANTONIO SOLIS (EIGHT)
More than 30 years after establishing himself as a key mem-

Marco Antonio Solis

APRIL 30, 2005

ber of venerated Mexican pop/roots group Los Bukis, Solis
continues to be a enduring force on the pop and regional Mex-
ican charts. Solis and fellow finalist Juanes are the only artists
to make the prestigious cuts for hot Latin tracks artist and top
Latin albums artist.

The soft-spoken Fonovisa performer is again a front-running
finalist for songwriter of the year, a category he has won before.
His chart-topping smash “Mas Que Tu Amigo” is a finalist for
hot Latin track and regional Mexican airplay track.

JUANES (FIVE)

A finalist in five categories for the second consecutive year, this
renowned Surco/Universal Latino superstar is set to at least repli-
cate the trio of awards he won in 2004.

Leading the way for Juanes’ quest for hot Latin tracks artist are
two chart-toppers—“Nada Valgo Sin Tu Amor,” which is a final-
ist for hot Latin track, and “Volverte a Ver.” Each of the instant
anthems were culled from Juanes’ No. 1 blockbuster CD “Mi San-
gre,” a finalist for Latin pop album of the year, male.

PAULINA RUBIO (FIVE)
Mexico’s “chica dorada” (“golden girl”) returns to the awards this
year on the strength of her strong radio performances that earned
the sultry Universal Latino siren a shot at hot Latin tracks artist.
Rubio’s mammoth hit “Te Quise Tanto” is not only up for hot
Latin track, but also for Latin pop track of the year, female. Rubio’s
follow-up smash, “Algo Tienes,” is also up for the latter award.
Complementing Rubio’s singles is her top-selling Universal
Latino CD “Pau-Latina,” a finalist for Latin pop album of the
year, female.

MARC ANTHONY (FOUR)
This Nuyorican heartthrob is aiming to score awards in two gen-
res—pop and tropical. Both of his Sony Discos pop (“Amar Sin
Mentiras”) and tropical (Vali6 la Pena”) CDs reigned on the Top
Latin Albums chart—the first time an artist reached No. 1 on that #
list with a pop and tropical title in the same year.
Anthony squares off against Solis and Juanes in the
top Latin albums artist category, while his title cut to
“Vali6 la Pena,” a No. 1 Tropical Airplay chart smash,
is a finalist for tropical airplay track of the year, male.

LEONEL GARCIA (FOUR)

This talented Mexican songsmith not only penned
hits with his Argentine recording partner Noel Scha-
jris in Sin Bandera, he also authored “Me Dediqué a
Perderte,” a smash for labelmate Alejandro Fernandez
that is a hot Latin track finalist. Sin Bandera is a dou-
ble finalist in the Latin pop airplay track of the year, duo
or group category with a pair of top 10 titles, “Que Llor6”
and “SiLa Ves.” The latter was recorded with labelmate
Franco De Vita.

LOS HOROSCOPOS DE DURANGO (FOUR)
The female ambassadors of the polka-powered “Pasito
Duranguense” scored a huge hit last year with a cover

of bachata standard “Dos Locos” by fellow finalists /
Monchy & Alexandra. “Dos Locos,” taken from the
band’s Procan/Disa CD continues on >>pLM-10
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is pleaSed to congratulate

JUAN
LUIS
- GUERRA

on being a multi-ﬁnalist of ﬂle.znﬂs Latin Billhoard Awards

Tropical Album of The Year, Male: "Para Ti"
Tropical Airplay Track of The Year, Male: "Las Avispas"
Latin Christian / Gospel Album of The Year: "Para Ti"
and on being honored with the distinction of the ""SPIPit 0f Hope" awaru

We are proud to be part of your success

VeneMusic is a division of
VENEVISION INTERNATIONAL

A Leading Force in Global Entertainment

www.venevisioninternational.com

550 Biltmore Way, Suite 1180, Coral Gables, FL 33134-5730, U.S.A. o Tel: 305-442-3411 o Fax: 305-446-4743
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« 8/13 - Miami FL - American Airlines Arena

* §/21 - Orlando FL - University of Central Florida Arena
* 8/23 - Atlanta GA - The Tabernacle

« 8/24 - Raleigh NC - J.S. Dorton Arena

« 8/26 - Washingicn DC - Patriot Center

* B/27 - New York NY - Continental Airlines Arena

* 8/28 - Boston MS - Agganis Arena

¢« 9/01 - Toronto, Canada - Air Canada Center

« 9/02 - Montreal Caradc - Metropolis

* 9/04 - Vancouver, Cancda - Queen Elizabeth Theater
* 9/07 - Las Vegcs NV - House Of Blues

* 9/09 - San Jose/San Francisco CA - Events Center

* 9/10 - San Diego CA - House Of Blues

*9/11 - Los Angeles CA - Universal Amphitheater

* 9/14 - Dallas TX - Escapade 200%

* 9/15 - Houston TX - Escapade 2001

* 9/16 - San Anionio TX - Sunset Siation

* 9/17 - New Orleans LA - House Cf Blues

* 9/18 - New Orleans LA - House Cf Blues

* 9/20 - Detroit MI - Defroit Opera House

* 9/22 - Cleveland OH - House Of Blues

* /23 - Atlantic City - Taj Mahadl

* /24 - Chicago IL - Chicago Theater

*10/01- San Juan, Puerto Rico - Coliseo Jose Miguel Agrelot

Airlines ‘. 3

‘:’ v»ldl
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LATIN AMERICAN DATES

8/14 - Panama PANAMA - Centro de Convenciones
8/18 - Guatemala GUATEMALA - Centro de Convenciones
8/19 - San Salvador EL SALVADOR - Anfiteatro Feria Internacional
10/06 - San Jose COSTA RICA - Palacio de los Deportes
10/07 - Tegucigalpa HONDURAS - Estadio de Fuibol
10/08 - Managua NICARAGUA - Estadio de Futbol
10/12 - Santa Cruz BOLIVIA - Estadio de Futbol

* 10/14 - Asuncion PARAGUAY - Estadio de Futbol

10/16 - Santiago CHILE - Estadio de Fulbol
10/18 - Buenos Aires ARGENTINA - Luna Park
10/20 - Cordoba ARGENTINA - Auditorio

10/22 - Montevideo URUGUAY - Conrad

10/26 - Guayaquil ECUADOR - Estadio de Futbol
10/28 - Quito ECUADOR - Estadic de Futbol
11/01 - Cuenca ECUADOR - Estadio de Futbol
11/03 - Lima PERU - Jockey Plaza

11/13 - Valencia VENEZUELA - Forum

11/15 - Maracaibo VENEZUELA - Falacio de Eventos
11/17 - Caracas VENEZUELA - El Poliedro

* Dates and Venues are subsect to change

8/07 - McAllen TX - Dodge Arena

8/13 - Houston TX - Toyota Center

8/14 - Dallas TX - American Airlines Center
8/21 - Chicago IL - All State Arena
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* 7/22 - McAllen TX - Dodge Arena

* 3/08 ~Aflanta G « 7/23 - Corpus Christi TX - American Bank Center Arena

* 3/18 TSt - UIC Pavil.lion D W e 7/24 - Laredo TX - Enterlainment Center
* 4/02 - El Paso TX - Don Haskins Center SE1AY @i . 7/28 - Highland CA - San Manuel Casino

* 4/20 - McAllen TX - Dodge Arena GDID GDF « 7/29 - Santa Fe Springs CA - Santa Fe Springs Amphitheate
* 5/13 - San Jose CA - Events Center s 7/31 - Indio CA - Fantasy Springs Casino

* 5/12 - Chicago IL - Club MODA * 7/14 - Houston TX - Rice Hotel
* 5/18 - New Yerk NY - Club Show * 7/21 - McAllen TX

* 5/19 - Brownsville TX - Club Buchannans PR ST IRGSRET & b Pds? yo
« 5/20 - San Antonio 1X - Planeta Bar Rio * 6/02 - Boston M$S * 8/03 - Phoenix AZ - Axis & Radl
s 5/22 - Laredo TX - Graham Central Station * §/09 - Miami FL - Pawn Shop * 8/11 - DenverCO
e 5/24 - Houston TX - Planeta Bar Rio * 6/16 - San.Juan PR 1 Oleo Lounge  + 8/18 - San Francisco CA
» 5/28 - Long Beach CA - Queen Mary ¢ §/23 - Dallas TX * 8/25 - Sacramento CA
* 5/29 - San Jose CA - Convention Cenfer « 4/30 « San Antonio TX - Sunset Station = 9/01.- Fresho CA
» 5/02 - Tijuana Mexico - El Foro = 7/07 - Austin TX - Marriot Capital < 9/08 - Los Angeles CA
*Dotes and Venues are subject fo change * 9/15 - San Biego CA

)
[
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_fes cnntact Elena Sntumavom @ 11 *227;‘1;9f‘f-""‘ ,
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“Locos de Amor,” enabled the high-energy ensemble to fi-
nally debut in two new artist categories in the regional Mex-
ican field, even though the band has been around nearly 30
years. Musica duranguense’s favorite female band is also a
finalist for regional Mexican album of the year, female group
or female solo artist.

JULIETA VENEGAS (FOUR)

Another veteran artist new to the awards show is a talented
singer/songwriter from Mexico whose commercial success in
2004 finally began to match the lofty critical praise she has
been receiving for several years. Venegas’ BMG disc “Si” is up
for Latin pop album of the year in the female and new artist
categories. “Si” has yielded a trio of hit singles, including “Andar
Conmigo,” also a finalist for female and new artist Latin pop
airplay track.

GRUPO CLIMAX (THREE)

This Balboa Records group from Veracruz, Mexico, made plenty
of chart noise in 2004, thanks to “Za Za Za (Mesa Que Mas
Aplauda),” a raucous novelty hit written for patrons at a strip
club owned by band leader Osskar “Lobo.” Grupo Climax’s
maiden disc, “Za Za Za,” spent more than a month at the apex
of the Top Latin Albums chart, which helped earn the band
two finalist slots in the regional Mexican album categories.
“Za Za Za (Mesa Que Mas Aplauda)” is a finalist for regional
Mexican airplay track of the year, new artist.

Akwid

PUBLISHERS, LABELS AMONG AWARD FINALISTS

BY JOHN LANNERT
Among the finalists for the 2005 Billboard Latin Music Awards,
Sony Discos and Univision Music Group enjoyed standout
performances in the label categories, while EMI April and EMI
Publishing turned in robust results in the publishing cate-
gories for the second year in a row.

Sony Discos, a historically strong pop and tropical imprint,
again led the way in those genres by landing 17 titles on the
Top Latin Pop Albums chart and 3o titles on the Top Tropical

APRIL 30, 2005

JUAN LUIS GUERRA (THREE)

Guerra scores an unprecedented double finalist feat in the
tropical and Latin Christian/gospel categories with his
Vene/Universal Latino CD “Para Ti.” Demonstrating that
Christian-themed lyrics set to a tropical beat could score
atradio, “Para Ti” already has delivered a pair of merengue

hits: the title track and “Las Avispas.” The latter climbed

to the top of the Tropical Airplay chart.

ALEKS SYNTEK (THREE)

Long respected as a songwriter/producer, the 35-year-old na-
tive of Mérida, Yucatén, finally broke through in the United
States last year as an artist, courtesy of “Duele el Amor,” his
chart-topping duet with Spanish songstress Ana Torroja that
is a finalist in two radio categories. Syntek’s EMI Latin disc
“Mundo Lite” rose to No. 5 on the Latin Pop Albums chart.

VICENTE FERNANDEZ (TWO)
Mexico’s redoubtable ranchero singer is not only one of .
the best-selling Latin artists of all time—as evidenced by %
his CD “Tesoros de Coleccién,” which is up for Latin great-
est-hits album—Dbut also a Sony Discos legend who remains
atop concertattraction (andis a finalist for Latin tour of the year).

MONCHY & ALEXANDRA (TWO)

The charismatic Dominican pair’s latest smash, “Perdidos,”
climbed to No. 1 on the Tropical Airplay chart. “Perdidos” is
taken from the twosome’s hit J&N/Sony Discos CD “Hasta el
Fin,” a top 10 staple on the Tropical Albums chart.

RUDY PEREZ (TWO)

Aleading songwriter/producer in the Latin sector for the past
15 years, this often-honored Cuban-American standout is once
again a finalist in the songwriter and producer categories be-
cause of several chart-toppers he wrote and produced, such as
Jennifer Pefia’s mega smash “Vivo Y Muero en Tu Piel.” Pérez
has won the producer honor for the past two consecutive years.

JOAN SEBASTIAN (TWO)
A co-finalist with Marco Antonio Solis for Latin greatest-hits
album with their Fonovisa/UG disc “Dos Grandes,” this Mex-
ican singer/songwriter/producer extraordinaire also re-
mains a top concert attraction as a singing cowboy who is
a finalist in the Latin tour of the year category.

LOS TEMERARIOS (TWO)

As a finalist in two album categories, one of Mexico’s most
beloved bands showed its unmatched strength on the chart
during the awards eligibility period by debuting two CDs at
No. 2—*“Lo Mejor . . . Coleccién” and “Regalo de Amor’—
and oneat No. 1, the blockbuster Fonovisa disc “Veintisiete,”

ANA TORROJA (TWO)

Among Spain’s most cherished chanteuses, this former lead
vocalist of extolled pop trio Mecano notched her highest entry
on Hot Latin Tracks when “Duele  continues on >>pLM-14

Albums chart. On the radio side, Sony placed 48 songs on Latin
Pop Airplay and 50 entries on Latin Tropical Airplay. In addi-
tion, Sony charted 50 tunes on Hot Latin Tracks.

Univison, meanwhile, held sway—as usual—over the re-
gional Mexican categories. It ruled the Top Latin Albums chart
with 94 titles and reigned over Regional Mexican Albums with
61 entries. Univision-owned Fonovisa topped the Regional
Mexican Airplay chart with 51 titles.

On the publishing front, EMI April placed 18 songs on Hot

wwWwW americanradiohistorv com
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Pzulina Rubio

Latin Tracs, inclucimg such cha-t-tcppers as “Antes” and “Me
Cansé De T1,” both pamed by EN' [ Lc tin artist Obi= Berr-tidez;
“Mariposa Traicior evz,” recordec by Warn2r Music Latina’s
Mand and composed l y -ts fronkr.aa Fher; and “?ara Gue La
Vida,” recorded and cc-composed b/ Enrique Iglesias.

As a publishing corzo-ation Elv | Music bested izs counter-
parts with 43 titles char ing on Fo: Latin ~racks, inc'uding
long-running hits by "gl=sias (“Acicto”), Tkalia (*A Quién le
Importa?”) and A exzr.dre Pires (“Amame”}. “e
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Es... Lo nuevo de ]Oan Sebastian

Es "Inventario’, el dlbum
Es "Quiero Compartir”

el éxito radial. El primer sencillo

Es Joan Sebastian...

Digale Yes

2

TS muZar!
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Joan Sehasrran R
Es emocion. Y es sentimiento

Y.esxariad@s.

Es versa til.

i -\Es romantico. Y. es bailable

Espop:

Y-es regiona]

Es tinico. Y es definitivo

Discos Musart - Balboa Records
www.balboareccords.com
10900 Washington Blvd Culver City, CA 90232 Tel. (310) 204-3792 Fax (3£0) 204-0886
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7:00pm - 9:00pm The Band Shell, 73rd Street & Collins Ave.
Reggaeton Night!!

Presented by Bullseye Productiens

Live performances by

Sucio, La Sinfonia, Queenie, LunyTunes, & Locas Por Juana

9:00pm - Midnight Versailles Ballroom, Levell 1)
e-Conference Kick-Off RE R 2

“ O
*W

JO-L Dan@o Parra Cuba Viva David Torrens

11:00pm Macarena Restaurant, 1334 Washington Ave.
South Beach Macarena & Shock Entertainment Present

VOZ VEIS of Latin World Entertainment.

Six voices from Venezuela that have captivated Latin America are ready
to conquer the U.S. audience with thier new album *¥as”

9:00am - 5:00pm Grand Ballrnom Foyer
REGISTRATION

Badges sponsored by Nielsen Broadcast Data Systems
Lanyards sponsored by BMI

Registration bags spensered by Univision Radio

Get your Starbucks Coffee!

10:00am - 11:15am Trianon Ballroom

GOING MOBILE: How can labels, artists and publishers best

take advantage of the ringtone frenzy? Who gets what and how? And

what are the prospects for the Latin Amenican market? Labels, carriers

and content providers debate who should get what, hxv and why.
Leila Cobo, Billboard

Nestor Casonu, EMI Music Publishing

Alfonso Perez-Soto, Warner Music

John T. Robertson Jr. Libertad/ Universal Records
Luis Samra, Wireless Latin Entertainment

11:30am - 12:45pm Trianon Ballroom
DIGITAL DAYS: Everyone’s scrambling o digitize. With
downloads making up only 1-3% of sales, we ask labe:s and providers,
what's the rush? Where do we stand? Who’s making 2 huck now? And,
what's in it for those involved?

Tamara Conniff, Billbward

Sergio Lopes, EMI Music Latin America
Brad Navin, The Orchard

Gregg Ogorzelec, Napster

Susan Roberts, UMVD

Miguel Sierralta, EMusicLatino.com

Les Watkins, Music Reports

msnY: music Nielsen

rgadc L

LS

. _For more conference & awards deta

12:45pm - 1:45pm  LENCH BREAK

1:45pm - 3:00pm Trianon Baliroom
PRODUCTION | A LIVE SESSION

Sponsored by Mun2
Multiple Billboard Latin / - ‘ ’f\

Award winners and % - TR ‘.

chart toppers / ,
Y ' !

lead a live production session, turning hook into sony. A one of 8 kind
workshop.

3:15pm - 3:30pm

BILLBOARD: The Re-launch and the Future
by John Kilcullen, President & Fublister, Billtoard &

Tamara Conniff, Co-Executive Editor, Billboard

3:30pm -4:45pm Trianon Baliroom
BILLEOARD CHARTS WORKSHOP:

Sponsored by Nielsen Broadcast Data Systems

Everything you need to know ahout Billboard Latin charts, the svstems
that drive them and the US. Latin marketolace. Geoff Mayfield,
Billboard director of charts and senior analyst, and Latin charts man-
ager Ricardo Companioni will walk you through the nuances of Nielsen
SoundScan and Nielsen BroadcastData Systems, and will explasi how
charts are compiled, and how savvy record companies use themt The
workshop wilt also slice and dice trends and offer insights.

Ricardo Companioni, Billbward
Geoff Mayfield, Billboard

Diego Aguilar, Nielsen Entertainment
Abbe Frank, Nielsen Entertainment
Eddy Laca, Universal Mustc Latino
Carlos Perez, Sony BMG Music

Nancy Wagner, Nielsen Entertainment

5:00pm - 6:00pm Trianon Ballroom
SMELLS LIKE TEEN SPIRIT: From iPods to down-
Ioads, from fan clubs to good ‘of CDs. Our panel of Latin teens tells us,
in their own waords, what they listen to, where they listen to it and if
and where they buy it from.

Leila Cobo, Billboard

6:30pm - 8:30pm Bayfront Baliroom
WELCOME COCKTAIL RECEPTION
Sponsered by MTV Espaiiol

7,

> @ EL

Necords”

lis: ww

—
4

20X

ay prt

.billboardevenis.com

ATIN MUSIC

BI"bOC]r CONFERENCE & AWARDS 2005

I N ' _. ‘i.. '— ]1_"”; = —,—“ I.. .

L L4 v
o L L

i 8:30pm - 10:30pm Versailles Ballroom

Sacha Nairobi . GQ
3:30am - 5:00pm Grand Ballroom Foyer
10:00am - 11:15am Trianon Baliroom

Billboard's Leila Cobo interviews grammy-
winning and Oscar-winning film directar/
producer Fernando Trueba (Of “Belle
Epogue,” “Bebo y Cigala® and “Calle 54"
fame), talks about the intricate martiage of
film and music in his work. From his award-winning films to his award-
winning albums, recorded on his own labal. ‘Talle 54, Trueba delves on
how it’s passible to marry quality and commercial success.

11:30am - 12:45pm Trianon Baliroom

Come see the music industry in actian? Executives from different

aspects of the business will be negotiatng and making deals right

defore your eyes. At this panel you will see what happens behind closed

doors and how record, publishing and managemnent deals get done.
John Echevarria, Universal iasic Latino

Ramon Arias, Peermusic

Jerry Blair, The Fuerte Group

Jorge Fonseca, Sony BMG Norte
Alexandra Lioutikoff, ASCAP

Mark Stollman, Stollman & Grubman

12:45pm - 2:00pm LUNCH BREAK

2:00pm - 3:15pm Trianon Ballroom

3ponsored by URBAN BDX DFFICE

Urban regional and reggaetdn. They're the hettest, hippest Latin gen-
tes; so close to each other, and yet so fa. Our marquee panel of hip
kop stars discuss how these two manifestations of ane genre can find
tommon ground and flourish.

Flavio Morales, Mun2
Mayna Nevarez, Nevarez Communications

Akwid, Crooked Stilo, Daddy Yznkee,
Hector “El Bambing”, ivy Queen, Pithuli & Yotuel

bas)

5 3 N
m, F i MSN
el — BMI ? Latino

(esmaiiel
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3:30pm - 4:45pm Trianon Ballroom Th“'Sdav, Awi 28 Billboard
! ]
REGISTRATION & AWARDS SHOW Latl n M USIc

LAST CHANCE FOR TICKET PICK UP
Presented by Heinzken

Bilibaard's Leila Cobu interviews one = _' - ROUNDTABLE DISCUSSIONS:
of Latin Music’s biggest stars!

5:00pm - 6:@pm Versailles Ballroom Level [i

Hosted by Billboard Latino’s Angie del Rosal, Efrain Bzrrera &
Deborah Magdalena (TV Azteca)

BONUS PROGRAMMING...
Voz Latina:
Marketing to Hispanics 2005

(your Billbsard Latin Music Conference Badge permits entry to the following sessions)

s 2 Y An interview with
Eduardo Osorio yi Xarah EMILIO ESTEFAN JR,,
CEO, - e ‘ -----»
i i EE

Estef ises Inc. : : 3»:
6:30pm - 8:00pm Yuca Lounge, 501 Lincain Road ikl U ook b o 01
' L

M \!BI \ MI\CS

FUEGO
GENERACION NEXT: What young latinos

N e W : are thinking, doing and feeling :
Mario ~ Sergio Facundo Roy 7T | W %l!
. i : 7T

Domm George Monty Tavare

9:00pm: Fifteen 0 One Barton G, 15th St. & Ocean Drive
Specia cocktails previded by ABSOLUT PEACH!

The official pre-awards show party with red carpet appearances, presen- MUS
. IC AND BRANDING RESEARCH
tations and performances by 2005 Billboard Latin Music Awards finalists!

MUSIC AND BRANDING:
The Growing Partnership

pius ... many many more!

special appearance by P. Diddy

Moderater:

Awards After-Party

For artist info, this year’s awards finalists and more: www.lospremiosbillboard.com Schedule subject to change

RUDY PEREX PRESENTS

Aacaens W .:@ ReSPeK Records POYREEAT  |iiufill e : > i u:Sm m

=
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el Amor,” her duet smash with Aleks Syntek, reached No. 2 in
2004, landing hera pair of finalist nods in two radio categories.

ALEX UBAGO (TWO)

Likely the first finulist to hail from the Basque region of Spain,
this 24-year-old singer/songwriter made stateside chart noise
with his maiden Warner Latina disc “Fantasia O Realidad,”
which peaked at No. 14 on the Top Latin Albums chart. The
disc’s leadoff single, “Aunque No Te Pueda Ver,” soared to No.
1 on the Hot Latin Tracks and Latin Pop Airplay charts.

VICTOR MANUELLE (TWO)

Puerto Rico’s most steady tropical seller in the past 10 years,
this dashing salsero scaled the Tropical Airplay chart in 2004
with his salsa classic “Tengo Ganas,” which logged 13 straight
weeks at the top. His Sony Discos CD “Travesia” mel similar
success: It bowed at No. 1 on the Tropical Albums chart and
reigned there for 10 consecutive weeks.

AKWID (ONE)

A double winner as a debut finalist in 2004, Akwid returns
with another Mexican-flavored, hip-hop CD from Univision,
“KOMP 104.9 Radio Compa,” which garners Sergioand Fran-
cisco Gomez their second straight finalist nod for Latin rap/hip-
hop album of the year.

BETO Y SUS CANARIOS (ONE)

This veteran Mexican band scored its biggest career hitin 2004
with its Disa smash “Esta Llorando Mi Corazén,” which tal-
lied 13 weeks at No. 1 on the Regional Mexican Airplay chart.

DADDY YANKEE (ONE)

When he wasn’t hitting The Billboard Hot 100 with N.O.R.E.
on “Oye Mi Canto” in 2004, this boricua reggaeton MC born
Raymond Ayala could be found burning up the Billboard Latin
radio and retail charts. Spurred by his smash single “Gasolina,”
Yankee’s El Cartel/VI Music CD “Barrio Fino” topped the Top
Latin Albums and Tropical Albums charts.

SONGWRITERS

BY LEILA COBO
In their own words, finalists for this year’s songwriter award
tell us the stories behind their charting songs. The titles appear
in parentheses.

FATO
(“Miedo,” performed by Pepe Aguilar and Palomo, and “El Au-
tobus,” performed by Aguilar)

“Miedo” was inspired by my nephew Jorge dela Torre, a great
singer and composer who died 11 months ago. He was in the
process of accepting his iliness, cancer. He would tell me, “Uncle,
I want to listen to you. Your voice brings me relief.”

In those days, his illness was frightening for me, and |
couldn’t write. One day, Pepe Aguilar called and said, “Hey,
bro, there’s a proposal for me to record a song for TV reality
series ‘Big Brother.” You have something?” And I said, “Let me
see what comes out.”

That night, after not having touched my guitar for months,
I picked it up and wrote the song.

I was imagining Jorge’s situation—his fear. That’s why the
song is very specific when it says, “How strange to look inside
myself.” He told me, “Don’t worry. I'm not afraid. I asked God
for three things, and he gave me two. One was to be heard and
applauded, the second was to not see my mother die and the
third one—the one he didn’t give me—was letting me die at
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PACO DE LUCIA (ONE)

Best-known as a flamenco virtuoso, this exuberant native of
Spain also has often delved into jazz for the past 30 years and
created such sterling music as his Blue Thumb/GRP title “Cosi-
tas Buenas,” which logged 17 weeks on the Top Jazz Albums
chart, peaking at No. 3.

GLORIA ESTEFAN (ONE)

Among the most awarded ol all of this year's finalists, Miami's
Latin music pioneer is a finalist for tropical airplay track of the
year, female, for her Sony Discos smash “Tu Fotografia,” a
poignant hit ballad whose percussive version scaled the Trop-
ical Airplay chart.

ENRIQUE IGLESIAS (ONE)
After dominating Billboard’s Latin categories in the late 1990s,
this good-looking idol from Spain notched five No. 1 hits on
the Billboard Hot Dance Music/Club Play chart, including his
2004 hit duet with Kelis, “Not in Love/No Es Amor,” re-
leased by Interscope/Universal Latino.

LUIS MIGUEL (ONE)
Miguel’s latest foray into the indigenous sounds of
his home country of Mexico is a superb ranchera disc
on Warner Latina, “México en la Piel,” that
bowed on the Regional Mexican Albums chart
at No. 1 and stayed there for nine consec-

utive weeks.

NG2 (ONE)
A Puerto Rican duo produced
by famed salsero (and Sony
Discos labelmate) Victor
Manuelle, NG2 scored a
No. 2 hitsalsa cover of
Alexandre Pires’
ballad smash
“Quitémonos la
Ropa” in 2004.

33.” That’s where “Miedo” comes from.

LEONEL GARCIA
(“Mientes Tan Bien,” “Que Lloro” and “De Viaje,” performed
by Sin Bandera; “Te Quedaste,” performed by Ha*Ash; and
“Me Dediqué a Perderte,” performed by Alejandro Fernandez)
“Me Dediqué a Perderte” is born from an experience 1 had
for many yeurs, being a silent witness to a relationship that
had no channels of communication, and in which one of the
parts did everything necessary to push the other away. Until
one day, it ended.
People sometimes don’t realize how self-destructive their
behavior is until it’s too late, because disillusion and exhaus-
tion are wounds that are too hard to heal.

RUDY PEREZ
(“Te Llamé,” performed by Cristian; “Hasta Que Me Olvide de
Ti” and “Hay Que Cambiar,” performed by Area 305; “Echale
Lena” and “Y Qué Vaa Ser de Mi,” performed by Vitoria; “Deja,”
performed by Ana Barbara; “Vivo y Muero en Tu Piel” and
“Hasta el Fin del Mundo,” performed by Jennifer Pefia; and
“Por Ti Podria Morir,” performed by Luis Fonsi)

“Te Llamé” is a song that went through so many things to
become a hit. T co-wrote it with Roberto Livi for Julio Iglesias.
It's a beautiful song, but Julio decided to leave it off the record.
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m by Venezuela's Los Terricolas. =
TELL TALES BEHIND THE HITS

OZOMATLI (ONE)

Ozomatli’s latest batch of hip-hop and Latin grooves,
“Street Signs,” is a finalist for Latin rock/alternative album.
“Street Signs” entered at No. 2 on Top Latin Albums, the
apex of its 20-week chart ride for this electrifying Los
Angeles group.

OMARA PORTUONDO (ONE)

Another Buena Vista Social Club member who has found pros-
perity as a solo artist, this smoky-voiced septugenarian from
Cuba is the latest alum to become a Billboard finalist as well.
Her World Circuit/Nonesuch /Warner Bros. CD “Flor de Amor”
crested at No. 7 on the Tropical Albums chart.

A.B. QUINTANILLA Il & THE KUMBIA KINGS (ONE)
Quintanilla and his Texas-based crew continue to transform
their cumbia, R&B and hip-hop hybrids into hit CDs, such

as their latest EMI Latin disc, “Fuego.” It debuted at No. 2
on Latin Pop Albums and remained in the top 10 for
17 straight weeks.

ADAN CHALINO SANCHEZ (ONE)

On the cusp of widespread fame when he died

in a car accident at the age of 19, this Southern

California native subsequently became a radio
favorite who put out a string of hits, including

his top 10 smash “Nadie Es Eterno,” released
by Moon/Costarola/Sony Discos.

MICHAEL STEVAN (ONE)
This emotive singer from the Domini-
can Republic is a debut final-
\ ot < istas a new artistin

g Ay - i ]

\ \ ) the year category for his
y Fonovisa/UG CD “Recor-
dando los Terricolas,” a collection of bachata

the tropical album of
covers of ranchera-flavored pop evergreens

Roberto met with Cristian Castro, and he loved it.

Ithad a different introduction, with strings. Cristian gets to
the studio and says, “Rudy, | have an idea. Can a telephone just
ring and a girl’s voice answer and then the song begins?”

We got a phone, a microphone and took his wife at the time,
put her behind the mike and had her say, “Hola.” And the song
became a huge hit for Cristian. Sometimes that happens.

MARCO ANTONIO SOLIS

(“Mds Que Tu Amigo,” “Prefiero Partir” and “Mi Mayor Sac-
rificio,” performed by Solis; “Como Fuia Enamorarme de Ti,”
performed by Los Tri-O; and “Tu Carcel,” performed by Enani-
tos Verdes)

['m always writing. [ write on little slips of paper and on my
little tape recorder. I don’t complicate myself with acomputer.
Maybe a mixer. It's very old-fashioned.

“Mas Que Tu Amigo” is 4 cumbia, and it's worked very well.
It’s very strong in South America; [ often have to sing it twice.

A lot of the songs have personal details. I wrote “Siempre
Ta a Mi Lado” for my wife. It’s a very simple song, but it says
alot to me because of the state I was in when [ wrote it. “Nues-
tra Confesion” is also personal. It talks about past things, about
how we can drown in a glass of water. There are always issues
in relationships. When I'm going through a difficult situation,
[ lock myself up and write what I feel. .
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Achievement Award

BY LEILA COBO
If there’s a limit to Marco Antonio Solis’ success, he has yet
to reach it.

In his more than 30 years in the limelight, Solis has
achieved so many milestones, it’s hard to pinpoint which is
most important. First as the lead singer/songwriter of ro-
mantic Mexican group Los Bukis, then as a best-selling
soloist in the same genre, and still later as an international
romantic superstar, Solis’ career has been on an ever-as-
cending path that shows no sign of leveling off.

Thisyear, Billboard honors Solis with its Lifetime Achieve-
ment Award, which recognizes an outstanding artistic tra-
jectory and one that has been instrumental in promoting
and extending the reach of Lalin music worldwide.

“This truly is my most active moment,” Solis told Billboard
upon the release of his latest album, “Razén de Sobra,” late
last year, reflecting upon his growing international success.
{The set debuted at No. 1 on the Top Latin Albums chart.)

While in places as far flung as Chile Solis has become the
best-selling artist in the market, here in the United States,
his track record remains extraordinary as well.

As a songwriter, Solis—who says he writes his songs on
little slips of paper—has had more No. 1 hits on the Bill-
board Hot Latin Tracks chart than any other composer. Asa
producer, he has taken home Billboard’s Latin producer of
the year award on several occasions for work on his own al-
bums and for other artists, including Rocio Durcal, Olga

Tanén and Ana Barbara.
And then, there is Solis the mega-seller. Since 1995 he has had
13 titles on the Billboard Top Latin Albums chart—all on Fono-
visa Records—including two compilations with Los Bukis and
two compilations with Joan Sebastian. Five of those titles have
reached No. 1 on the chart, and four have been certified gold.
Solis’ venture into pop, 1999’s “Trozos de Mi Alma” (which is

Marco
Antonio
Solis

The Sp iI'it
of HOpe Award

BY LEILA COBO

Even if you search assiduously, you will be hard-pressed to
find information on the Juan Luis Guerra Foundation. Butin
the Dorninican Republic, this modest yet mighty bastion of
help has been a saving grace for hundreds of families.

Thatis why this year, Billboard is honoring Juan Luis Guerra,
a multiple finalist at the Latin Music Awards, with its Spirit
of Hope Award.

Through Guerra’s tireless and largely unheralded efforts,
his foundation fills needs from the most basic—everything
from glasses to medicine—to the most dire, including organ
transplants and chemotherapy.

Operating solely on money raised through concerts per-
formed by Guerra and his band, 4.40, the foundation is al-
most a family affair.

In some regards, it is a reflection of Guerra, the Do-
minican singer/songwriter who became a superstar through
his reinterpretation of traditional Dominican bachata. Shy
and almost reticent, Guerra is rarely in the limelight, save
for promoting his music. Likewise, unless pressured, he
rarely talks about his foundation’s work.

“It's necessary for people to know about it, but 1 don’t
want to make a habit of that,” Guerra says. “The word says,
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‘Don’t let your left hand know what your right is doing.” ”

Guerra’s mention of “the word” reflects his decision several
years ago to become a born-ugain Christian. That shift made
him focus with renewed interest on his foundation, which he
created more than 10 years ago to help people with vision prob-
lems in the Dominican Republic.

“That was decisive in my involvement,” Guerra says. “The
word was a stimulus, because that's what it calls for: doing good
to all. And I truly like to be involved.”

Today, the foundation focuses on children’s health and acts
as a kind of clearinghouse where disadvantaged children can
receive a wide variety of care.

Patients are serviced by associations with a host of health cen-
ters, including the Plaza de la Salud and Padre Billini hospitals
in Santo Domingo.

The day-to-day operations are run by Esther Vega, a woman
Guerra describes as a “seeker of people in need.”

Vega fields the multiple requests that come into the founda-
tion and gives Guerra a list of the priorities every Monday. He
decides how the funding is allocated.

“I am the head of the foundation, and the decisions have to
come from me,” Guerra notes. “! am responsible for every check
and every decision.”
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certified platinum) opened the doors for traditional Mexican
acts to be heard around the world, a phenomenon akin to Luis
Miguel’s recording of traditional boleros 10 years earlier.

Indeed, everything Solis touches, turns to gold—or
platinum.

“He’s an amazing phenomenon,” says Alberto Uribe,
head buyer for retail chain Ritmo Latino. “I don’t know what
itis exactly, but there isn’ta Marco Antonio Solis album that
doesn’t’ sell well—both uas a soloist and with Los Bukis.”

The reasons behind Solis’ success are multiple. There is
his prolific output as a songwriter, with a troubadour’s knack
for the vernacular and the poetic. He is an artist whose ex-
pressive romanticism is easily understood.

And then there’s the voice. Solis, who modestly claims
there are many more singers better than he, says he doesn’t
“sing” his songs as much as “tell” them via his distinctive,
plaintive tenor.

“He has tears in his throa!,” says Carlos Maharbiz, VP of
A&R and East Coast operations for Fonovisa Records,
attempting to explain that ineffable quality that enables Solis
to connect with listeners.

“Marco opens his mouth, and every word—not just every
phrase-—every word he utters expresses something,” the late
producer Bebu Silvetti told Billboard several years ago after
producing a Solis album. “The great singer is one who can
express and one whose voice touches people’s hearts. And
he’s touched the heart of some 40 million people.” .

Vega says, “No one knows the extent of what he does.”
She notes that the foundation’s causes extend beyond health.
A list of recent activities, for example, includes aid for the
Alzheimer’s Assn., Teen Challenge {a center for recovering
drug addicts), orphanages and the construction of several
churches.

Inasingle week in March, the foundation donated heart
medicalion and paper for electrocardiograms to a local heart
center, donated three incubators to the Robert Reid Cabral
hospital, financed a cataract operation for a 7o-year-old
woman and aided a child needing a kidney transplant and
another suffering from hydrocephaly.

“That’s the most beautiful thing about this,” Vega con-
cludes. “Many other places are full of bureaucracies. People
seeking aid never get to actually speak with anyone. Our deal-
ings are smaller and more direct. People come to me, and [
direct them. Here, you know where the money goes.” <.«

|
|Juan Luis Guerra
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Jay-Z - The Latin Album)
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Cielo Music Group . Clear Channel . Coca Cola . EMI US Latin . iCarambaU . Koch Records
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Venivision International '

Latin Rap Conference . Fuerte / LatCom iCarambaU College Tour
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Jerry Blair / Rich Isaacson
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Q&A RUDY PEREZ

BY LEILA COBO

Miami-based producer Rudy Pérez has ranked No. 1 on the
Billboard year-end recap of Hot Latin Tracks Producers for
three consecutive years. Now, Pérez, known for his high-
quality productions, is up for the Latin producer of the year
honor at the Billboard Latin Music Awards April 28 in Miami.

If he wins, he will have taken home the trophy for three
straight years.

Though Pérez has a penchant for romantic fare, his out-
put is extraordinarily eclectic, and prolific. Last year he pro-
duced tracks for acts as varied as Los Temerarios, Jennifer
Pefa, Christian Castro and Luis Fonsi, as well as newcomn-
ers like Betzaida, Area 305 and Victoria.

On the eve of theawards, Pérez spoke with Billboard about
his work and vision.

What is your secret for such sustained success?

I think it’s all the different things I do. You have a pop ver-
sion of “Mas Que Tu Amigo” by Marco Antonio Solis. Then
you have a super ballad with Christian Castro. Then you have
a pop/rock song like “Quién Te Dijo Eso” with Luis Fonsi.
That’s what keeps it fresh.

Alot of people think I just do the ballads; they don’'t real-
ize I'm doing all kinds of things. The business, as we know,
isn’t blooming, so you've got to take whatever comes and
what makes sense. Thank God all these projects I've done, |
love them. I love the artists.

What defines the Rudy Pérez sound?

I still have great engineers. A lot of people today buy a little
Pro Tools setup and call themselves engineers, and they don’t
want to pay great engineers an hourly fee. And you know,
that's an art form. Thereason | know is because l wasan en-
gineer for 17 years. And to get a guy like Bruce Weeden, my
chief engineer, a guy like that, I value him completely.

I still have a lot of respect for engineers, and | know in my
heartand in my ears that they make a hell of a difference. In
this time we’re living, [with] this uncertainty of sales not hap-
pening as much as we’d like them to and downloading and

piracy, | think that if people care to buy and own it, it’s only
because of quality: great content in music, in production, in
artwork.

Because [ fans] can [download music] for free, | really be-
lieve a lot of labels are trying to cut corners, but it doesn’t
make any sense to me. There’s a point where you have to
draw the line, because product is what keeps this industry
alive. And if they keep lowering the rates and lowering the
rates of the musicians, it will lower the quality.

Some people say they can make a great pop
album for $40,000.

Those are the people who have no appreciation for the peo-
ple who make great music. You can’t find any great engineer
thatyoucan pay. . .lessthan $50 an hour. An average record
of 10 songs will be 300 to 400 hours of recording. Think
about it. You have $20,000 already on just an engineer. It’s
impossible to do a great production for less than $80,000,
$100,000. It’s impossible.

Do the record companies propose these low fees?
[Yes],and I pass constantly. The next time | wake up and brush
my teeth in the morning, I couldn’t look at myself. I want to
be proud of what I do. | can’t put my name and spend the qual-
ity time and passion for that. Some things are not negotiable.

Musically speaking, what defines you?

I always, always, always try to get the song content that I'm
involved with. A lot of people today, they write songs that
begin with a loop. You go to a songwriting session, and they
say, “Check this loop out.” I'm like, “Why don’t we go to the
piano, find a melody, some chord changes?®”

It really devastated me the other day when [ was watching
“American Idol.” There’s this girl representing Miami and
they went to her family’s house, and the journalist asks, “Well,
how do you think she did tonight?” And the family goes, “Oh,
she did great. But the song was not that great.” You know
what the song was? “My Love” by Paul McCartney. And that’s
the mentality of today’s youth. They don’t realize that once

A.B. QUINTANILLA Il
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you run out of those loops you got to go back to the essence.
Go to Stevie Wonder, Paul McCartney.

So I always like to make sure that the songs have some
worthiness to be in a record. To me, if the song doesn’t do
something for me in the first 30 seconds, it isn’t happening.
Don’t wait for the chorus. Have a storyline that people un-
derstand in the street. And then again, you have to have some
kind of surprise and some refreshing phrase here and there.
And as long as people keep falling in love and falling out of
love, I still have a job. Love songs will be around forever.

Is it always love songs for you?

Evenifthey’re uptempo, I always try to keep it romantic. [My
wife] Betsy was saying, “Honey, why don’t you write a reg-
gaeton song?” And I said, “Betsy, let me stick to what I know.”

With the changes in radio formats, have you
changed your sound in the past year?

I have been using a lot less live strings. The sound has be-
come more percussive, more fusion, more guitar-oriented
and less keyboard [based]. More acoustic guitar, even more
than electric guitar. A lot of live drums instead of pro-
grammed drums. If I'm doing an album [for romantic
singer/songwriter Armando] Manzanero, of course [ have
to do the style. But with the young, pop stuff, [ am chang-
ing a lot of stuff. And [ keep in touch with alot of the radio
programmers and DJs. .

Profile:

BY LEILA COBO
It’s hard to classify A.B. Quintanilla 11T and Cruz Martinez, because they are involved in
so many aspects of the music industry.

They are the founders, leaders and the musical drive behind A.B. Quintanilla 111 &
the Kumbia Kings, one of the most successful and distinctive groups in
Latin music.

They’re also songwriters with an impressive track record. Aside
from the Kumbia Kings’ songs, the duo wrote many of the late Se-
lena’s hits (Quintanilla is her brother) and scores of tracks for other o9
artists, including Alicia Villarreal, who is married to Martinez.

Quintanilla and Martinez are also entrepreneurs. Between the
two of them they helm a multitude of entertainment companies,
covering management, a record label, film and TV, as well as recording
and production studios.

But perhaps above everything else, they are top-line producers.

Quintanilla first made his mark as producer/songwriter for Selena.
But together, Quintanilla and Martinez are credited with creating
the distinctive urban/cumbia sound that defines the Kumbia Kings,
as well as their many offshoots (K-1, Frankie |, D] Kane}.

The duo has also put its sonic signature on recordings by a host
of other acts, including newcomers La Pura Neta and Volumen X,
which are signed to their Brown Boi Entertainment label.

“Myselfand Cruz are the two people that made Kumbia Kings hap-
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AND CRUZ MARTINEZ

pen,” Quintanilla says. “Cruz is as much Kumbia Kings as | am. Kumbia Kings doesn’t
exist without that teamwork.”

Quintanilla notes that guitarist Chris Perez, Selena’s widower, is also a core group member.

At the 2005 Billboard Latin Music Conference, Quintanilla and Martinez—who are up
for multiple Billboard Latin Music Awards with the Kumbia Kings—will display their
prowess in a one-of-a-kind production session using Martinez’s portable studio, which he
takes everywhere.

Martinez, the quieter member of the Kumbia Kings, is used to the more boisterous Quin-
tanilla being in the limelight.

“I guess that’s because I spend half my life in the studio, and a studio is an iso-
lated area,” says Martinez, who first met Quintanilla when he was 16 years
old. Back then, Quintanilla already played bass for Selena and Los Dinos,

and Martinez played keyboards with a group called La Sombra. Both groups
often toured together.

From the onset, Martinez was a gadget and computer enthusiast who
spent hours in electronics stores reading the manuals for keyboards and
computers and learning how to work the equipment right there and then.

“I didn’t have the money to buy the stuff, so they would let me learn in

the store,” he says. “Now, I’'ve worked with every type of sofiware that’s
out there.”
Martinez says taking his work out of the studio is something he has never
done before. But heisn’t worried about the session at the conference. “I can
talk forever about this kind of stuff,” he says with a laugh. ..

A.B. Quintanilla

www.americanradiohistorv.com
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Chavanne

Q&A Session

BY LEILA COBO
Each year since 2000, the Billboard Latin Music Confer-
ence has featured a Q&A session with a major superstar.

This year’s guest is Elmer Figueroa Arce—known to mil-
lions as Chayanne. He comes to the podium as one of the
most versatile artists in Latin music, with a 20-plus-year ca-
reer as a solo artist, actor, singer and dancer.

Regarded by many as the quintessential Latin star,
Chayanne is an all-around entertainer whose appeal and
recognition go beyond music and the confines of the United
States and his native Puerto Rico.

“Chayanne genuinely represents the best of Latin enter-
tainment,” Frank Welzer, chairman/CEO of Sony Music In-
ternational, Latin America, told Billboard last year when the
magazine marked the 25th anniversary of the artist’s career
(Billboard, July 10, 2004).

“He is the ultimate performer who can sing, dance and
act equally well, and he’s one of the best-looking people on
the planet,” Welzer says. “He also happens to be a joy to
work with and one of the nicest people | know.”

In an often volatile business, Chayanne is an artist with
a surprisingly long and stable career who, through consis-
tent hard work, has established himself as one of the lead-
ing sellers and top performers in every market he touches.

Chayanne’s trajectory hasn’t been one of reinvention or

Fernando
Trueba

£7 l

BY LEILA COBO
Few people embody a love for art as fully as Spanish director/
producer Fernando Trueba.

An Academy Award winner for best foreign film (for1ggr’s
“Belle Epoque,” starring a then-unknown Penelope Cruz),
Trueba made a name for himself with his luscious cine-
matography and quirky humor. Those qualities were also dis-
played in such mainstream Hollywood productions as “Two
Much,” starring Antonio Banderas and Melanie Griffith.

But it is his marriage of music and film that Trueba is
most renowned for. His ability to put music and movies to-
gether may be unparalleled.

At this year's Billboard Latin Music Conference, Trueba
will speak about this marriage during a Q&A session that
will feature samples of his work. They include the award-
winning album “Ligrimas Negras,” documentary “Calle 54"
and the current “El Milagro de Candeal,” a film that unites
cinematography, music and social awareness.

It will be the first time in the history of the conference
that an Oscar-winning film director will take center stage
for a Q&A session.

Then again, how many Oscar-winning directors are also
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Set With Star

drastic changes, personal drama or tabloid fodder. Rather,
it has been one of consistency—in his choice of music
that he performs, his repertoire, his label (Sony) and his
business partners.

Chayanne has recorded 11 studio albums as a solo artist,
beginning in 1984, when he debuted under his current stage
name. Two of those albums made it to No. 1 on the Billboard

Top Latin Albums chart; four reached the top 10. Of

Chayanne’s multiple songs on the Hot Latin Tracks chart,
nine have hit No. 1.

As atouringartist, Chayanne is also known for his steadi-
ness, continuously expanding his scope to encompass Latin
Americaand Europe. He performed more than 1oo dates
on his 2004 tour.

Recognized in the mainstream for his lead role in
the Hollywood feature “Dance With Me” along-
side Vanessa Williams, Chayanne has also been
the face of multiple advertising campaigns
for products including Dentyne and Pepsi.

Fresh from a promotion in Australia
and [taly, the Puerto Rican star is
preparing his 12th studio album,
following the March release of a
greatest-hits compilation of ro-
mantic material. s

FernandoTrueba

Melding Music & Film

award-winning music producers? With Trueba, his dual role
started with 2001’s “Calle 54,” a film conceived, planned
and executed as a labor of love. His dual expertise would
yield the closest thing to a definitive document on contem-
porary Latin jazz, featuring a dazzling array of artists that
includes the late Tito Puente (in his last filmed perform-
ance), Paquito D’Rivera, Bebo and Chucho Valdés, Cachao,
Chico O’Farrill and Gato Barbieri.

“1 wanted to make an initiating film,” Trueba told Bill-
board at the time. “That people who like Latin jazz would
love, but that someone who doesn’t know the music would
get totally excited, wanting to know and hear more.”

“Calle 54" became a multifaceted project of ever expand-
ing proportions. Itincluded the award-wining film, sound-
track (released in the Untied States by Blue Note Records},
coffee-table book, concert tour, DVD and even a venue:
Treuba now owns the Calle 54 jazz club in Madrid.

“Calle 54" also opened a musical door for Trueba, who
created his own label—Calle 54 Records, naturally—in
partnership with longtime friend Nat Chediak, a Miami-
based jazz connoisseur who wrote the book “Dictionary of
Latin Jazz.”

Since then, every musical project Trueba embarks on has
amission, makes a statement, garners critical acclaim and,
notably, earns money.

Take 2003’s “Lagrimas Negras.” The unlikely duo of 85-
year-old Cuban pianist Bebo Valdés and 35-year-old flamenco
singer Diego “El Cigala” was one of the biggest-selling al-
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bums in Spain for 2003 and 2004. It also swept the 2004
Premios Amigo Awards, winning five honors.

Later, “Lagrimas Negras” won two Latin Grammy Awards
and continued its successful sales run in the United States,
Mexico and Latin America. The album is a finalist for two
Billboard Latin Music Awards.

Asked to explain the album’s success, Trueba, who is pro-
ducer and (with Chediak) co-executive producer of “Lagrimas,”
says, “I’ve noidea. It just connected with people at the level of
emotion and heart, and it is passionate, intimate and intense.”

Such adjectives could also apply to “El Milagro de Candeal,”
a film Trueba describes as a “pacific western, where the good
guys defend themselves with drums instead of guns.”

The film is about a music school founded by Brazilian mu-
sician Carlinhos Brown in a poor neighborhood in Salvador
de Bahia, Brazil. Bebo Valdés plays himselfin the film and “re-
veals himselfas the Cuban John Wayne,” according to Trueba.

“It’s the story of Carlinhos Brown and also, the story of
an old Cuban musician who can’t return to Cuba, but looks
for itin a similar place,” Trueba says.

Tt is also a testament about how music can affect social
change. Beyond merely documenting that change, Trueba is
contributingto it. His film has opened the doors for donations
and support for the neighborhood from the Spanish govern-
mentand from fans worldwide. The film has already premiered
in Spain, Brazil and Mexico. A U.S. release date is pending.

“El Milagro” has already been released on DVD in Spain.
A soundtrack on Calle 54/Sony BMG is forthcoming. - .
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LATIN POP AIRPLAY TRACK
OF THE YEAR, DUO OR GROUP:

“DUELE EL AMOR”
ALEKS SYNTEK
witH ANA TORROJA

HOT LATIN TRACK OF THE YEAR,
VOCAL DUET:

“DUELE EL AMOR?”
ALEKS SYNTEK
witH ANA TORROJA

LATIN POP ALBUM OF THE YEAR,
NEW ARTIST:

“MUNDO LITE”
ALEKS SYNTEK
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NEW ARTIST:
“CRECIENDO”
SON DE CALI
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OF THE YEAR, DUO OR GROUP:
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SON DE CALlI
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BY LEILA COBO

Live showcases featuring up-and-coming acts, as well as es-
tablished artists releasing new material, have long been among
the highlights of the Billboard Latin Music Conference.

Through the years, conference showcases have been a
‘aunching pad for acts as wide-ranging as Shakira, Elvis
Crespo and Bacilos.

Since 2003, the conference has seen an even broader in-
fusion of talent, thanks to the Billboard Bash, which show-
cases awards finalists.

Here is alook atacts confirmed at press time that will per-
form during the week of the

Crooked conference.

Stilo

Salvadoran brothers Victor
and Johnny Lépez offer a ver-
sion of urban regional Mex-
ican music that is a highly
irreverent, combustible fu-
sion of elements, drawing
upon tropical and Mexican
music. Their recordings mix
music from the likes of Celia
Cruz, Willy Chirino, Rigo

Hot Acts
Showcase!

Tovar and Los Bukis with traces of Cypress Hill, Snoop Dogg
and 2Pac, among others. Crooked Stilo recorded independ-
ently before inking a deal with Fonovisa Records. The group’s
debut album under Fonovisa, “Puro Escandalo” (which takes
its title from a Chirino track), was released late last year. Strong
sales of “Puro Escandalo” made it a finalist in the Latin rap/hip-
hop album of the year category. (Performing April 27 at the
Billboard Bash.)

IVY QUEEN

Without a doubt the single most successful female reggaeton
artist in the market, Ivy Queen is also the most enduring.
Originally signed to Sony Discos in the late 19g9os, vy Queen
was instrumental in bringing reggaeton and Latin hip-hop to
mainstream awareness. Following her stint with Sony, vy
Queen created her own label before signing last year with
Miami-based Perfect Image Records. Bolstered by distribu
tion from Universal Music & Video Distribution, coupled with
strong airplay at English- and Spanish-language stations, Ivy
Queen has become a household name for hip-hop lovers. She
is a dual finalist for the Billboard Latin Music Awards. Her
album “Diva Platinum Edition” is a finalist in the reggaeton
album of the year category, while the track “Dile” is a con-
tender for tropical airplay track, female. (Performing April
27 at the Billboard Bash.)

vy Queen

LUNY TUNES

Premiere reggaeton act Luny Tunes are well-known as
much for their chart-topping albums (which garnered two
Billboard Latin Music Awards last year) as for their work
as producers with the genre’s leading artists, including
Daddy Yankee, Tego Calderén and Don Omar. Pioneers
in breaking reggaeton into the mainstream Latin mar-
ket, Luny Tunes are also continues on >>pLM-30

Latin Alternative Music Conference

THE NEW SOUNDS OF LATIN MusicC

come network, listen, play, learn, teach, etc...

ROCK>HIP HOP>ELECTRONICA>PUNK>FUNK>

and everything in between

AUG. 3RD - AUG. 6TH
The Puck Building - Soho, NYC

www.latinalternative.com
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Latisnn Grammy awards and winners of the
Grammy (NARAS) for best rock alternative atburm .
This time they celebrate their 15 years of carecer
with a great concert. ““UN VIAJE” is the sum
of 1Syecears of success. Recorded live during a
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This international release will take place in three parts:
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only) and the special edition (DVD4+-2 CD’S
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continues from >>pLM-28

paving the way for reggaetén on main-
stream radio, thanks to tracks produced
for Frankie | (the reggaeton version of

“Obsession”) and Yankee’'s “Gasolina.”
(Performing April 25 at Reggaeton Night
presented by Bullseye Productions.)

QUEENIE

A native of Tijuana, Mexico, who was
raised there and in San Diego, MC Quee-
nie raps about the underbelly of society
with an insider’s knowledge and an eye
for detail. Queenie’s debut album in-
cludes tracks with the Game, Roscoe
and MV Ren. (Performing April 25 at
Reggaetén Night.)

LOCOS POR JUANA

Miami-based Locos Por Juana are a big,
fusion party band reminiscent of
Ozomatli in its mix of predominantly
ska, cumbia, rock and a little bit of every-
thing else. On the band’s second album
for MP Records, “Musica Pa’l Pueblo,”
Locos Por Juana paired with producer
Juan Pablo Manzanero (son of Armando)
for an ambitious album with great com-
mercial possibilities. (Performing April
25 at Reggaetéon Night.)

LA SINFONIA

Atrio comprising Lizbeth Vanessa Banue-
los, Luis Enrique Vanuelos and Alfonso
Garcia, La Sinfonia plays a mix of cutting-
edge rap and hip-hop blended with tra-
ditional Mexican rhythms, honed in East
Los Angeles. Signed to Sony Discos, La
Sinfonia recently released its debut album.
(Performing April 25 at Reggaetén Night.)

DAVID TORRENS

Cuban David Torrens has made a name for
himself as a leading purveyor of the style
known as “rockason,” a mix of rock with
Cuban son. An accomplished songwriter
whose works have been performed by the
likes of Tania Libertad, Amaury Gutierrez
and Francisco Céspedes, Torrens signed a
solo deal with EMI Music in 1996 and re-
leased two albums with the label. Hits in-
clude “Intoxicame,” from the Mexican film
“Vivir Mata.” Torrens is currently signed to
Mexico’s RB Records and is slated to release
his new album this year. (Performing April
25 at the RB Records showcase.)

CUBA VIVA

More than a group, the big band Cuba Viva
is a musical concept that gives new life to
classic Cuban music. Cuba Viva brings to-
gether great past hits, such as Benny More’s
“Bonito y Sabroso,” Miguel Matamoros’
“Lagrimas Negras” and “Son de la Loma”
and Arsenio Rodriguez’s “La Vida Es
Suefio,” and infuses them with new
arrangements and production, courtesy of
bandleader Julio Quevedo. (Performing
April 25 at the RB Records showcase.)

JD NATASHA
Seventeen-year-old Miami native JD

www americanradiohictorv com

David Torrens

Natasha embodies a new breed of homegrown,
bilingual, bicultural artists. A songwriter who
performs only her own material, | D Natasha’s
critically acclaimed debut, “Imperfecta-Im-
perfect,” on EMI, has made her a darling with
the MTV crowd and has garnered her a fol-
lowing with English and Spanish speakers.
(Performing April 26 at the cocktail reception
co-sponsored by MTV Espafiol.)

SiSENOR

One of Puerto Rico’s most active touring bands,
quintet Si Sefior boasts a distinctive pop/rock
sound bolstered by female singer Brenda
Romain. Signed to indie label Skylab Music, Si
Sefior released its self-titled debut last year,
but its following raised interest in the United
States. Now, “Si Sefior,” the album, has been
rereleased by Miami-based indie SGZ and dis-
tributed by Sony BMG. A third video has also
been released. (Performing April 26 at the
cocktail reception.)

FUNKBUNKA
This four-piece electronic hip-hop band is a
seamless blend of funkified hip-hop and sub-
tle rock brush strokes. Created and fronted by
singer/producer/bass player RB, Funkburka
boasts a modern elec- = :
tronic sound infused
with hip-hop soul. The
mix appeals to clubgoers
and careful listeners. ‘
(Performing April 26 at
the CTV/Entertainment
Shopping Network Pre-
Launch Party.)

o

HERNAN GAMBOA

Cuatro player Hernan Gamboa, known as “El
Cuatro de Venezuela,” has spent a lifetime
popularizing the traditional Venezuelan in-
strument. Gamboa is known for his rasga-
punteo technique, which has been widely
copied. He recently filmed his first DVD, which
captured a performance at Macarena in Miami
Beach. The DVD will be on sale through TV
shopping network CTV. {Performing April 26
al the CTV/Entertainment Shopping Network
Pre-Launch Party.)

A veteran of the continues on >>pLM-32
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music scene since he was barely 15, Di-
dier Hernandez is familiar to many as
a former member of boy group MDO
(formerly Menudo). Now, he has
branched out on his own with his DG
Records solo debut, “Destino.” A pop
album infused with Latin rhythms and
boasting two English-language songs,
it was produced by Hernandez, who also
wrote seven of its 12 tracks. “Destino”
is being promoted through a direct-re-
sponse campaign and will later be dis-
tributed by Sony BMG. (Performing
April 26 at the CTV/Entertainment
Shopping Network Pre-Launch Party.)

“Zapata.” (Perform-

ing April 27 at the
ASCAP  Acoustic
Showcase.)

SACHA NAIROBI

Already well established on the Miami live
music scene, singer Sacha Nairobi offers music
infused with attitude, highlighted by her sul-
try voice. A native of Venezuela, Nairobi paired
up in Miami with Colombian producer Ger-
man Ortiz for her first album. Set for release
June 6 on Touch Down Music, the artist’s self-
titled set will be promoted via a direct-response
TV campaign in the United States. (Perform-
ing April 26 at the CTV/Entertainment Shop-
ping Network Pre-Launch Party.)

GQ
Cuban-American rapper GQ is the voice heard

on Alejandro Sanz’'s most recent album, “No
Es Lo Mismo,” rapping over the track “Try to
Save Your Song.” He also gave a sizzling per- ,
formance alongside Sanz when the latter artist
performed last fall in Miami. Raised in Miami
and Los Angeles, GQ represents the new bilin-
gual, bicultural voice of urban music. Work-
ing with producer Tony Mardini, GQ has put
his gritty, edgy lyrics to distinctive music. {Per-
forming April 26 at the CTV/Entertainment
Shopping Network Pre-Launch Party.)

Soel #

Tropical/Latin Pop
9SORZ,

SONY BMG NORTE

GOD’S PROJECT, Aventura’s fourth studio albuam,
memorializes the continued development and
growth of Aventura, this CD features guest
pesrformances by DON OMAR, NINA SKY & others.
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EL GUAPO
This rock quartet out of Chicago is shoul-
dering the task of popularizing Latin-fla-
vored rock in the Midwest. With a series
of self-released albums under its belt, El
Guapo is an active touring band that has
opened for the likes of Juanes and Baci-
los. It also has sponsorships with brands
like Budweiser and Washburn Guitars.
El Guapo’s albums are produced by John
Agenllo (Eve 6, Dinosaur). (Performing
April 26 at the Heineken Happy Hour.)

MARIO DOMM

Songwriter/producer Mario Domm has
a string of radio hits to his name,
recorded by acts as diverse as OVy, XMag-
neto, Giovanni and El Circulo. Most re-
cently, Domm earned credit for tracks
recorded by Mexican newcomer Kalimba,
including the hit “Tocando Fondo,” which
has spent 18 weeks on the Billboard Hot
Latin Songs chart. Domm is promoting
his own album, “Mexi Funky Music.”
(Performing April 277 at the ASCAP
Acoustic Showcase.)

FACUNDO MONTI

The son of beloved Argentine singer Yaco
Monti, Facundo Monti was born in Ar-
gentina but lives in the United States. The
PeerMusic writer has penned songs for
a host of acts, including Argentine pop
singer Natalia Oreiro, Mexican singer
Laura Flores and “Operaciéon Triunfo”
winners Claudio and Leandro. He also
penned the Alejandro Ferniandez track
“Lucharé Por Tu Amor,” from the film

www americanradiohictorv com

ing guitar since he was 8 years old, Roy Tavaré
has run the gamut of musical professions. As
an artist, he launched his career as a member
of well-known Puerto Rican group Los Ken-
ton, and later toured with Wilfrido Vargas.
Tavaré went on to form his own group, El Clan
de la Furia, with whom he recorded “Se Siente,”
an album that fused merengue with rock and
hip-hop. Tavaré went on to produce, write and
remix for a wide variety of acts in all genres.
Tavaré returned to creating music with his new
group Compay Perro. He has also launched
his own label and publishing company,
Bayahibe Music. (Performing April 27 at the
ASCAP Acoustic Showcase.)

MONTE*ROSA

Created in 2003, Monte*Rosa is a Latin alter-
native pop/rock group recently signed to new
label Fabrika Music (distributed in the United
States by J&N Records/Sony BMG).
Monte*Rosa’s self-titled debut album is set to
be released in June. First single “Me La Robo”
impacted radio and TV in April. (Performing
April 26 at the cocktail reception.)

Producer/songwriter/arranger Sergio George
is widely considered one of the top names in
tropical music and, indeed, one of the top
names in Latin music worldwide. He has won
multiple Latin Grammy Awards and has crafted
a distinctive sound, a mix of R&B, tropical, pop
and urban rhythms that makes him a top pick
for some of music’s biggest names. A found-
ing partner of Miami-based label SGZ Enter-
tainment, George is working on albums for
Tito Nieves and La India. Recent credits in-
clude Anthony’s Grammy Award-nominated
“Vali6é La Pena.” (Performing April 27 at the
ASCAP Acoustic showcase.) .

For more on showcase artists and this year’s
award finalists, go to billboard.biz/latintalent.
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HOT LATIN TRACKS

Cha

BY LEILA COBO

The growing clout of independentlabels in the Latin music world
is evidentin the year-to-date Latin chart recaps. These recaps are
based on chart performance during the period that extends from
the Dec. 4, 2004, issue through the March 26, 2005, issue.
The recaps for Hot Latin Tracks are based on gross audience
impressions monitored by Nielsen Broadcast Data Systems;
recaps for Top Latin Albums are based on sales data compiled
by Nielsen SoundScan. Titles receive credit for zirplay or sales

accumulated during each week they
appear on the pertinent chart.
Three of the top 1o albums for

bution through an agreement with VI Music, but al!

TOP LATIN
ALBUM IMPRINTS

marketing and promotion is handled by El Cartel.

The Top Latin Album Label, measured by the
number of charted titles, is Univision Music Group.
Its performance is due to the combined strength of
Fonovisa Records (whose acts Los Temerarios and
Marco Antonio Solis were among the top charting
artists on -his list) and Univision Records, for a total
of 47 charted titles.

Disa, which is half owned by Univi-
sion, was measured separately, and came
in at No. 3 with 26 charted titles. Sony

. TITLE Art st

IMPRINTALAEEL

TE BUSCAR A
Chr stian Caszrz
ARIOLAAMG LaTIR

ME DEDIQUT A

PERDERTE A ejandro
Fernanidez sou~ piscos

PORGUE ES "AN
CRUBAL EL &NOR
Ricardo Ar ¢na
SONY DISZ05

EL VISUS DE_ AMOR

Los Tacares Ce Tijuana
UNIVERSEL LATIHG

TOP LATIN ALBUM
DISTRIBUTORS

Pos. DISTRIBUTOR
{Charted Titles)

! UNIVERSAL (103)
SONY BMG (37)
INDEPENDENTS (10)
EMM (13)

WEA (5)

this period were released on in- Discos, vs'n’th 33 charted titles,‘is No. 2. DAME OTRO TEQUILA 5 TQP: LATIN
dies. That number climbs to six Pos. IMPRINT Fonovisa leads the Top Latin Album Paul na Rub ¢ mn : LABELS
when albums released on Fono- (Charted Titles) Imprints chart, followed by Sony Dis- OB AL A i pc ot
visa and Disa are included. 1 FONOVISA (27) cos, Disa and parent label Univision. ESTA LLOFARTO Mi i i

B d that, the N rti On the distribution end, UMVD re- e PoRe LOEL

eyond that, the No. 1 artist on 2 SONY DISCOS (25) n the distribution end, r Beta ¥ Sus Canarios {Charted Titles)

the Top Latin Album Artists recap 3 DISA (25) mains the leader in the field, despite the DISA 1 UNIVISION MUSIC
is reggaeton star Daddy Yankee. His 4 UNIVISION (20) Sony-BMG merger. UMVD distributes PERDIDOS GROUP (47)
album “Barrio Fino,” released on 5 EL CARTEL (1) most of the independent reggaetén la- Moncy & Alezendra 2 SDNY DISCOS (33)
his El Cartel Records label, is also bels as well as Univision and Disa. r 3 DISA (26)

the No. 1 title on the Top Latin Al-
bums recap. El Cartel is distributed
by Universal Music & Video Distri-

Daddy.
Yankee

While indies dominated the sales
charts, majors continued to rule
radio, with Universal Music Latino
positioned as the top Hot Latin

TODQO EL AND
Obiz Bermuidez
EMI LATIN

VOLVERE K-Paz De La

Sierre unv s

' Tracks Label. . NADA VALEO
TOP LATIN SIN TU AMCGR
ALBUM ARTISTS The recaps were compiled by rock i‘;iﬁe‘:mp;\‘ :
S R NEY charts manager Anthony Colombo with ESTA AUSERZIA

(Charted Titles) 3
IMPRINT/LABEL

1 DADDY YANKEE (1)

assistance from Latin charts manager
Ricardo Companioni.

Davic Bisba
VALESURWERSA. AN

Ml MAYOR SAZ2UFICIO
Marnco Antonso Solis

EL CARTEL/VI TOP LATIN ALBUMS £
HOT LATIN FONCY1zA
S TEMERARIOS (2 .
5 FchovnsA/UG PR . TITLE Artist TRACKS LABELS QUIESO SA3EFR DE T

3 LUIS MIGUEL (1)
WARNER LATINA

4 JUANES (1)

IMPRINT/LABEL

BARRIO FINO Daddy
Yankee gL carTEL/VI

- Pos. LABEL (Charted Titles)
1 UNIVERSAL LATINO

Grupe Mcrtee D2
Durgngo oias

HOY ZOMO A¥ER
Corjunto Frimavera

SURCO/UNIVERSAL LATING E'E-X'S-o ET b{,\ PIEL Q4) o
I uis Migue arner =
5 GRUPO MONTEZ DE 1o SONY DISCOS (20) VOLVERTE A vZR
DURANGO (2) pisa DISA (11) Juanes

6 MARCO ANTONIO
SOLIS (3_) FONOVISA/UG

7 ggm%'g& 3 DANDO Grupo Montez GASO-IN&
2 De Durango obisa Daddy Yank®s & carwmEL/vi
FONOVISA/UG CHOSEN FEW FUEGO Kumb aKine
G =0 Kumb akK:ngs
8 GRUPO CLIMAX (1) EL DOCUMENTAL LAS MAS BAILABLES EM) LaT™
MUSART/BALBOA Various Artists crosen

9 INTOCABLE (2) emuann

10 RICARDO ARJONA (1)
SONY DISCOS

HOT LATIN TRACKS
IMPRINTS

Pos. IMPRINT
(Charted Titles)

SONY DISCOS (18)
DISA (10)
FONOVISA (13)
EMI LATIN (1)
ARIOLA (7)

#
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Ml SANGRE Juanes
SURCO/UNIVERSAL LATINO

Y SIGUE LA MATA

FEW EMERALD/URBAN BOX OFFICE
RAZON DE SOBRA
Marco Antonio Solis
FONOVISA/UG

ZA ZA ZA Grupo
Climax MUsART/BALBOA
SOLO Ricardo Arjona
SONY DISCOS

FUEGO A.B. Quintanilla

Il Presents Kumbia
Kings emiLann

REGALO DE AMOR Los
Temerarios FoNOVISA/UG

HOY COMO AYER
Conjunto Primavera
FONOVISA/UG

LA MEJOR...COLECCION
Los Temerarios bisa
PENSANDO EN TI
K-Paz De La Sierra
UNIVISION/UG

FONOVISA (14)
EMI LATIN (11

N b wWN

DEL PASITO
DURANGUENSE
Various Artists oisa

X Intocable emitatin

PARA T! Juan Luis
Guerra VENE/UNIVERSAL
LATINO

HASTA EL FIN Monchy
& Alexandra Jsn/sony
DISCOS

A CORAZON ABIERTO
Alejandro Fernandez
SONY DISCOS

COMO NACE EL
UNIVERSO Gloria Trevi
SONY DISCOS

TESOROS DE
COLECCION Vicente
Fernandez sonv piscos

«
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SONY D=CS
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Juliete Verecas
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Aventura Ben Folds

Gets music to
the masses

Bronx, NY.,, quartet
takes on US.

@ BY BRIAN GARRITY

Robert Earl Keen

Says what he
really mearis

Billboard reviews
“Devis & Dust”

JOINT DEAL SERVES AUDIOSLAVE

etger Make for strange bedfellows in the music business.

: jonship created by the formation of Audioslave—the
’that rose from the ashes of seminal '90s rock acts
n and Rage Against the Machine ttwee years ago—
Linusual pairing even in an industry accustomed to
unorthodox unions.

The band returns May 24 with “Out of Exile,” its second release
under arare joint deal with Sony BMG’s Epic Records and Uni-
versal Music Group’s Interscope Records.

Beyond the occasional one-off project like Jay-Z and Linkin
Park’s “Collision Course,” ajoint Def Jam/Warner Bros. release,

or a multilabel hits compilaticn series like “Now That’s What |
Call Music!,” competing majcr-label groups are nct prone to
sharing star talent.

But in the case of Audioslave, Epic and Interscope are split-
ting all costs, profits and market share associated wit1 the band.
They also are rotating market ng and distribution responsibil-
ities for its albums.

This time out, Interscope is handling the multiplatinum
quartet, picking up where Egic left off with the band’s 2002
self-titled debut.

“To be honest, it’s been very easy,” In- continues on >>p40

FACT FILE

Label: Interscope/Epic

Management: the Firm

Booking: Creative
Artists Agency

Publishing: Disappearing
One Music (ASCAP),
LBV Songs (BMI), Melee
Savvy Music (BMI), ME3
Publishing (BMI)

Top-selling album:
“Audioslave,” (2002),
2.7 million

wwWw americanradiohistorv com

Bruce Springsteen
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LLATESTBUZZ

>>>BRAVERY, UMPG PACT
The Bravery has signed a worldwide co-
publishing deal with Universal Music
Publishing Group. The alternative rock
group’s Island Def Jam self-titled debut
has sold 61,000 copies in the United
States since its March 29 release, and is
already certified gold in the United
Kingdom. UMPG features the band on
its current sampler and is actively seek-
ing film, TV, videogame and commercial
placements. —Melinda Newman

>>>GRP ADDS CULBERTSON
Smooth jazz multi-instrumentalist Brian
Culbertson joins Verve Music Group's
GRP imprint. His GRP debut, “Sensuality,”
is slated for a July 26 release. Culbert-
son’s seventh solo project—and most
recent release—was 2003’s “Come On
Up” for Warner Bros. His recording cred-
its also include the 2001 Atlantic album
“Nice & Slow.” —Gail Mitchell

>>>SIMON NEW BMI ICON
Paul Simon will receive the lcon Award
from BMI at the performing rights orga-
nization’s 53rd annual Pop Awards,
which will be held May 17 in Los Ange-
les. Past Ilcon honorees include Brian
Wilson, Van Morrison, James Brown and
Little Richard. Recipients are chosen for
their influence and contributions to
music. —Melinda Newman

>>>COTTER, EPIC SPLIT

Brad Cotter, the winner of last year’s
“Nashville Star” talent competition on USA
Network, has exited the Epic Records artist
roster after one album. He won a deal
with Epic parent Sony Music Nashville as
the “Nashville Star” grand prize in the
show’s second season last year. First-
season winner Buddy Jewell remains
signed to Sony . .. In other Nashville
news, Universal South artist Katrina Elam
has parted with management company
Borman Entertainment —Phyllis Stark

APRIL 30, 2005 www.billboard.biz 39
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AU D I OS LAVE (cont.)

from >>p39
terscope sales and marketing
chief Steve Berman says of
the relationship with Epic.
The deal for Audioslave
stems from the refusal of
either record company in-
volved to surrender their
claim to what they both saw
as a blockbuster combination
of the remaining three-fourths
of Epic’s RATM—Tom Morello,
Brad Wilk and Tim Commer-
ford—with Chris Cornell, the
former Soundgarden front-
man signed to Interscope.
“It’s rare to find such a
hybrid,” Morello says. “Chris
came with his own record
company and booking agent
and manager and attorney,
and we did too. So there was
a sorting-out process. The
people that worked with us
were rightly covetous of their
half of the equation. But the
constant through all of it was
the music we all loved and the

“I’sa uni

l

wide it has moved in excess of
4.2 million. It also yielded four
charting singles in America:
“Like a Stone,” “Show Me How
to Live,” “Cochise” and “I Am
the Highway.”

Now all parties involved
are hoping that “Out of Exile”
can match the blockbuster
success of the debut.

While that is a tough act to
follow, early indicators for
the new album have been
positive.

Morello is unabashedly con-
fident and excited about the
prospects for “Out of Exile.”

He says that Audioslave,
now free of the business dis-
tractions that surrounded the
first record, is road-tested
and comfortable playing with
each other, and it shows in the
music. The 12-song set, which
was produced by Rick Rubin
and mixed by Brendan
O’Brien, features some of the

chart at the end of March and
has been ensconced at the
top of the chart three weeks
running.

“From a rock radio per-
spective, | don’t know how
much better something could
fit,” says Bill Gamble, PD at
modern rock station WZZN
Chicago. “The single is a great
pop song—probably one of
the better songs we’ve had in
the last year and a half.”

Interscope has used the
launch of the single to kick
off a marketing push—com-
pete with TV and outdoor ad-
vertising usually reserved for
the album release window.

Meanwhile, the band
began a five-week North
American small-venue tour
in Las Vegas to build interest
in “Out of Exile.”

Still coming are a video for
“Be Yourself,” a second radio
single and media appear-

ue relationship,

because it's a true joint venture.
It’'s a win-win for everybody.”
—STEVE BARNETT OF EPIC

camaraderie that the four of
us [in the band] shared. That
never wavered.”

Indeed, when the dust
cleared, “Audioslave” sold
more than 2.7 million copies in
the United States, according
to Nielsen SoundScan. World-

band’s most energized and
freewheeling material.
Meanwhile, Interscope has
been quick out of the gates at
radio. “Be Yourself,” the first
single from the album,
stormed to No. 1 on the Bj/l-
board Modern Rock Tracks

ances and live performance
stunts planned just ahead of
the release date. Barnett
adds: “We think Interscope
has done a fantastic job with
the first single, and it will be
interesting to see how the
whole thing plays out.”” ¢ e

Global Pulse
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Christie Knows The Way

U.K. Veteran Dominates Chart For The First Time Since 1970s

Until recently, English crooner
Tony Christie’s U.K. chart
career was a mere memory. Yet
lately he has been holding off
all comers at the top of the
British listings.

The G1-year-old singer had
three U.K. top 30 singles in
1971, but since 1976, his only
chart entry has been as guest
vocalist on the All Seeing I's
1999 top 10 hit “Walk Like a
Panther” (FFRR).

Last year, Universal Music
TV signed Christie for an
album of hits and new songs,
“The Definitive Collection.”
U K. retail sales of that Feb. 21
release are approaching
400,000, London-based
UMTV managing director
Brian Berg says. Sales have
been fueled by a charity fund-
raising reissue of Christie’s
1971 hit “(1s This the Way To)
Amarillo.” With a promo video
starring comedian Peter Kay,
the single debuted at No. ron
the March 26 Official U.K.

“d one of the great-
ouw'll never see. A
he was the founder

ummer of the Midwest’s
truly legendary Dr. Bop & the
Headliners oldies show band.
He died Feb. 21 at age Go.

[ report this because it was
at Mike's memorial drunk last
week at the Nitty Gritty in
Madison, Wis., that I ran into
fellow Dr. Bop fan (and fre-
quent sit-in) Ben Sidran, the
renowned Madcity-based jazz
pianist/author/songwriter.

Now editing for XM Satel-
lite Radio his 1980s “Sidran
on Record” programs of some

40 | APRIL 30, 2005

10o-plus interviews with great
jazzmen including Miles
Davis, Sonny Rollins and a
young Wynton Marsalis,
Sidran’s also writing a book
based on the University of Wis-
consin course he taught last
year, “Jewish Popular Musicin
America: Irving Berlin to
Lenny Kravitz.”

Meanwhile, he and son Leo
Sidran are busy uploading
their music to Apple Com-
puter’s iTunes store. “My
recent song ‘Listen to That Fool
Talk’ has become a sleeper hit
there,” Sidran says. “It’s a 10-
minute jazz rap about how the

groove will get you through
times of no money better than
money will get you through
times of no groove.”

But Sidran is most proud
of his illustrious son, an
acclaimed solo artist and
songwriter in his own right
who co-produced in Madison
Jorge Drexler’s Academy
Award-winning song from
“The Motorcycle Diaries,” “Al
Otro Lado Del Rio.” Drexler
and Leo become pals while
living in Spain, and the pair
co-wrote two songs on Leo’s
latest album, “Bohemia,”
released last year on the

Sidrans’ label Nardis (spell it
backward).

Leo has also signed with Dis-
ney to provide signature music
for new animations, and is now
developing novel music media
content foran MTV/Motorola
ringtones co-venture.

Leo, who publishes with his
father through Bulldog Music
(ASCAP), began writing and
producing songs at 9.

“My first gig was with Dr.
Bop,” says Leo, the multi-
instrumentalist learned drums
from James Brown’s skins man
Clyde Stubblefield. “I think 1
was 5—before I could play

www americanradiohictorv com

Charts Co. listing. Berg says
sales of the reissue have passed
750,000.

“We're hopeful of the cam-
paign extending into Europe,”
he says, “where Tony has been
living and working for many
years.” -PAUL SEXTON
SAILING SOLO: Atlantic
Records has licensed “Attic
Faith,” the debut album by
former Prayer Boat frontman
Emmett Tinley, to Dublin-
based Independent Records
for Ireland.

Dubliner Tinley recorded
two critically acclaimed albums
with Prayer Boat, which folded
in 2000. Independent has had
substantial domestic success
with singer/songwriters,
notably U.S. artist Josh Ritter.

“[Atlantic] licensed this
record knowing how passion-
ate | am about Emmett,” [n-
dependent Records managing
director Dave O’Grady says,
“and how determined I am to
make him a success in Ire-
land—which will hopefully
help them develop him in the
U.S.” Atlantic plans a U.S.
release later this year.

The self-penned “Attic
Faith” showcases Tinley’s Jeff
Buckley-like vocals, with
musicians including a 14-
piece string section and pro-
duction by Victor Van Vugt
(Nick Cave, Beth Orton).

1a Duo

drums—so he had a child-
sized white dinner jacket made
for me and gave me a mandolin
to play and sing ‘Sea Cruise.” ”

MTYV, in conjunction with
Motorola, hired him to “hip
up their phones,” Leo says.
He has since created brief
“ringtone narratives” that will
be preinstalled on Motorola
phones.

“It’s a pretty wild experiment
—story-telling in miniature,”
says Leo, whose production
company is aptly named
Unlimited Media Limited.
Ninesuch vignettes have been
completed, including “Cows &

Tinley is published by Cool
Puppy/BMG Songs.
-NICK KELLY

DOPED UP: Johannesburg-
based indie label African
Dope is introducing itself to
Europe through two con-
trasting compilations.

“African Dope Sound-
system” features reggae and
dancehall by South African
acts including Teba featuring
Crosby & Red Lion and
Chronic Clan. “Silvertab
Harambe Dope Sessions”
showcases such emerging
local hip-hop acts as Blazin’
Spear and Crisis.

The albums were rolled
out in Germany, Switzer-
land, Austria the
Benelux countries through
March, and indie distribu-
tors are releasing them in
other European markets,
although not yet in the
United Kingdom.

“We are always looking for
U.K. distribution and pro-
file,” label co-founder Roach
says. “We just haven’t had
the budget to go in and do
things properly thus far.
Europe has proven a differ-
ent reality.”

Both sets appeared in
December 2003 in South Africa,
where the label self-distributes
some releases and Sony BMG
handles others. -KWAKU

and

L.eo.and Ben. Sidran

Babies,” “Disco Chickens” and
“Yodel Mania.

Rhythmically funky, “Cows
& Babies” employs organic
rather than synthetic audio
elements in depicting cows
and babies being attacked by
a bear. The 23-second bit has
debuted in Japan, says Leo,
who is moving to New York
now “to hit the street.” ¢
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BY LEILA COBO

Aventura’s Adventure

A Hit In Europe, New York Quartet Seeks U.S. Breakthrough

ventura is certainly not the first
group to find popularity in
Europe before making it in the
United States.

But the Bronx, N.Y.-based
quartet must certainly be the
very first bachata act to land a
No. 1single, in Spanish, in vir-
tually every European territory.

That single, “Obsesion,” is
a chart-topper in the United
States courtesy of R&B artist
Frankie J's English-language
version. And now, Aventura is
ready for its close-up on its
home turf.

The group’s third album,
“God’s Project,” comes out April
26 on New York-based Platinum
Music, which has released the
band’s previous albums, “Love
and Hate” (2003) and “We Broke
the Rules” (2002). But now Plat-
inum and Aventura will have
major distribution through
Sony, which will surely boost
Aventura’s sales.

“Sony has opened the doors
for many forms of promotion
we didn’t have in the past,”
Aventura manager Johnny
Marines says, citing presence
in mass-merchant accounts
and on Internet sites. “When
you add them all up, they add
up to something big.”

Aventura, an innovative act
that sings what can best be
described as urban bachata

-

o

Label: Platinum Music

Booking: Wilson Sanchez
Entertainment

Anthony Lopez): Premium
Latin Publishing (ASCAP)

Top-selling album: “We Broke

the Rules” (2002), 69,000

Last album: “Love and Hate"

(2003), 48,000

Management: Johnny Marines

Publishing (for lead writer

(bachata being the traditional
music of the Dominican
Republic), has long had a loyal
following on the East Coast,
which is home to many
Dominicans. But that’s nothing
compared with what the group
encountered last year in Europe.

“Obsesion,” which appears
on “We Broke the Rules” and
was penned by Aventura lead
writer Anthony Santos, topped
radio and sales charts in Ger-
many, France, Spain, Norway
and ltaly, among many others
(it is currently No. 1 in Russia),
while the album garnered sales
of more than 1.5 million units,
according to Platinum.

But in the States, “We Broke
the Rules” has sold only
69,000, according to Nielsen
SoundScan, and “Love and
Hate” only 48,000.

A big issue, Marines says,
was distribution; because the
album wasn’t widely available,
it was often pirated.

This time around, U.S. pre-
orders for “God’s Project” have
reached 125,000, according to
Marti Cuevas, Premium direc-
tor of business and legal affairs.

Even though Aventura
hasn’t received heavy airplay
in the States, the group has
been widely recognized by its
peers. “God'’s Project” features
duets with Nina Sky, reggaetdn
stars Don Omar and Tego
Calderén and merengue singer
Anthony Santos.

First single “La Boda” is

)
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being promoted to Latin radio,
and a second single,
“Angelito,” will be promoted
simultaneously in Europe
beginning the week of release.
As with previous albums, Pre-
mium has struck licensing
deals with multiple compa-
nies abroad for promotion and
marketing.

Later, English-language sin-
gles will be promoted to main-
stream radio.

On the road, Aventura is
in demand, playing about 140
dates per year combined in
the United States, Europe
and the Caribbean, and shar-
ing the stage with a host of
major acts.

“The funny thing about this
group is, even though we do
Spanish, or Spanglish music,
our following is definitely a
bilingual following, and we've
done concerts that, for exam-
ple, have only been promoted
on hip-hop stations and we
have excellent turnout,”
Marines says.

Like everything else sur-
rounding Aventura, Murines
is also unique. Employed by
the New York City Police De-
partment, he works days as
a sergeant.

If things go well, he says,
early retirement may be an
oplion. e

Aventura’s single
‘Obsesion’ has hit No. 1
around the globe.
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Women’s Movement

A Slate Of New Music From A Host Of Female Singer/Songwriters

Along with the redesign of Bill-
board, Latin Notas has also
undergone its own mini-
makeover, to emerge leaner and
energized, or, as we would say
in Spanish, con las pilas puestas.

In that spirit, we salute new
music made by a young crop of
female singer/songwriters who
either have recently released or
are about to release albums.

These artists run the gamut
of nationalities and influences,
but all have distinctive voices and
styles that mesh their roots with
pop and rock sensibilities. More-
over, all have a sound anchored
in the tradition of the Latin
American songwriter, or can-
tautor, and their subject matter is
deeply personal.

This is a movement that has
yet to have notable commercial
impact—hardly any of these acts
have cracked the top 50 of the Bill-
board Top Latin Albums chart—
but I have no doubt thatitisa
movement and that radio play
and sales will develop through-
out the year. The possibilities are
best exemplified by Julieta Vene-
gas, the Mexican singer/song-
writer who broke through with
last year’s “Si” (Sony BMG).

Of the same ilk is Venegas’
Mexican labelmate Natalia
LaFourcade, who follows up her
2002 self-titled debut this fall.
Also on Sony BMG is Puerto
Rican Zayra Alvarez, whose roots
are nore tropical, and Maria Mat-
tos, a Peruvian songwriter whose
debut album is slated for fall.

EMI Latin boasts -wo bilingual
singer/songwriters: Colombian
Soraya, an established, versatile
artist who won the 2004 Latin
Grammy Award in the newly cre-
ated singer /songwriter category,
and r7-year-old JD Natasha, who
is attracting attention at main-
stream and Spanish-language
radio and TV outlets. The newest
addition at EMI isIlona, a 23-year-
old Colombian who as a child
made a living singing on buses
in downtown Bogota. Her con-
tent is understandably grittier, yet
commercially appealing thanks
to producer Cachorro Lopez. Her
debut, “Desde Mi Ventana,” was
recently released in Colombia.

Fellow Colombian and Uni-

www americanradiohistorv com

vision artist Ana Sol fuses her
pop sound with elements of elec-
tronica. She cites Ernesto Sabato
and Julio Cortazar as literary
influences. Univision is initially
releasing Sol's album in Mexico
in May and heavily promoting

and marketing her there for sev-
eral months before its U.S. bow
in August. The strategy makes
sense, given that Mexican radio
has embraced similar artists.
Univision is also pushing
Jimena—she writes most of her
own material, which has a main-
stream pop sound.

Also up for release in May in
several territories is Warner artist
Lena, discovered by Alejandro
Sanz, who is featured on her first
single. Other notables include
Dominican Alih Jey, whose soph-
omore album, “Gotas de Piel,”
was released last year by Univer-
sal Music Latino but has yet to
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make an impact at radio.
Universal also distributed the
debut albums of Erika Ender
(signed to Karen) and Saavedra
(Gili Music), two established song-
writers who have penned tracks
formajor recording artists but are

SORAYA

now launching solo careers.

Here's to the success of a
musical current that has brains
and beauty.

FOR THE RECORD: A chart
published in the April 23 issue
of Billboard incorrectly siated the
Latin market shares for EMI
Music Marketing and WEA.

For first-quarter 2005, EMM
registered a market share of
8.2%, a drop from the 9.4% it
registered in first-quarter 2004.
WEA claimed a 4.8% market
share in first-quarter 2003,
down from 7.8% during the
same period in 2004.
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An Auspicious Debut

A Slate Of New Artists Prepare For Their Label Bows

As Billboard moves into a new
era with the redesigned issue
you're holding in your hands,
it seemed the perfect time to
look ahead musically as well

by highlighting a handful of

new acts whose label debuts
deserve extra attention.

Raul Midén, “State of Mind”
(Manhattan), June 7

Midon’s amazing story
makes publicists openly weep
with joy: blinded shortly after
birth, Midén was a top session
musician in Miami who headed
to New York to fulfill his dream
of a solo musical career. He
writes hero Stevie Wonder a let-
ter in Braille, and, just like that,
Wonder is playing harmonica
on his debut.

Midén, who writes his own
material, blends Wonder’s
musicality, Al Jarreau’s supple
vocal technique and Brian
McKnight's romanticism. Get
alittle wind under these wings,
and this one is going to take off.

Print and TV will lead this
story, but radio should be forced
to follow, especially when such
lush ballads as “Waited All My
Life” are ripe for the taking.

Shout Out Louds, “Howl Howl
Gaff Gaft,” (Capitol), May 24

One of several hot bands from
Scandinavia, Sweden’s Shout
Out Louds created a buzz at the
South by Southwest Music &

APRIL 30, 2005

Media Conference and are setto
play the Coachella Valley Music
Festival next month. Adven-
turous programmers have
already hopped on the set’s first
track, the jangly “Very Loud.”

Although they are disciples
of the Cure (or if they're not,
they have a lot of explaining to
do), Shout Out Louds work best
when their distinctive style
shines through instead of that
of their influences. Best tracks
include “A Track and a Train”
and “Go Sadness.”

Z-Trip, “Shifting Gears”
(Hard Left/Hollywood Records)
April 26

DJ/turntablist Z-Trip, who
has remixed tracks for such acts
as the Beastie Boys and Jane’s
Addiction, goes for his own solo
career with this project. A key
cut, and the one already trip-
ping up the Modern Rock
Tracks chart, is “Walking Dead,”
an ominously haunting tune
featuring Linkin Park’s Chester
Bennington.

No disrespect to Z-Trip, since
heis the architect of the tracks,
but the tunes really live or die
dependingupon the guest. For
example, “Take Two Copies,”
which features Busdriver (and
samples Jethro Tull), soars.

World Leader Pretend,
“Punches” (Warner Bros.},
June 28

Named after an R.E.M.
song, and clearly influenced
by everyone from the Verve
and U2 to Kurt Weill, this New
Orleans outfit blends seem-
ingly dissimilar ingredients
into a melting pot to create a
delicious gumbo of sound that
is grand and dramatic, but
entirely approachable.

While some folks have com-
pared World Leader Pretend to
Radiohead (the link is certainly
evident on the title track), that
downplays the music’s acces-
sibility and how pleasing Keith
Ferguson’s voice is.

Top tracks include the hyp-
notic “New Voices” and “Lovey-
Dovey,” which recalls Rufus
Wainwright.

The Giraffes, “The Giraffes”
(Razor & Tie) July 12

Nothing fancy about this
one; juststraight-ahead, undi-
luted metal from this Brook-
lyn, N.Y.-based quartet. Lead
singer Aaron Lazar (who had
two heart attacks at the age of
28 earlier this year) spits and
snarls through 10 tracks that
will make your hair stand on
end and your ears bleed. Fears
that the band has gone soft
with a closing track titled
“Honey Baby Child” are eased
when the guitar pyrotechnics
start a few minutes in. The
band begins a tour with Local
H in May. 0L

Raul Midon recently performed
at Billboard’s New York head-
quarters (see BackBeat, page 7).

BY JILL KIPNIS

For Ben Folds,
distributing music
on iTunes 'is just

worlds of freedom.’

Folds Open To Unusual

Marketing Ideas

Ben Folds will try anything and
everything to get his work to
the masses.

As aprecursor to hisalbum
“Songs for Silverman,” which
Epic will release April 26, the
songwriter/singer/

Label: Epic

Management: Alan
Wolmark, CEC
Management

Booking: MVO

Publishing: Free From
the Man Songs/Careers-
BMG Music Publishing
(BMbH

Top-selling album:
“Whatever and Ever
Amen” (1997), Ben
Folds Five, 1.1 million

Last album: “Ben Folds
Live” (2002), 141,000

pianist released an unlikely
cover of Dr. Dre’s “Bitches Ain't
Shit” exclusively on iTunes.
Consumers who pre-ordered
the new album at benfolds.com
will receive an exclusive 1o-
song CD, “Songs for Goldfish.”
Additionally, “Songs for Sil-
verman” will be available as a
DualDisc with a bonus strings-
only version of first single
“Landed,” as well as on dou-
ble vinyl with the Dr. Dre cover
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and as a deluxe package with
a 40-page photography book
created by Folds and a 40-
minute DVD about the mak-
ing of the album.

“It's real important to be open
to different ways of
putting music out
there,” Folds says.
“Back in the day, there were Bea-
tles records that came out in
four of five different forms. I
am happy that things are being
mixed up some.”

Folds is particularly hooked
on digital distribution. The
strings version of “Landed” is
free to iTunes consumers who
buy the 11-track “Silverman.”

“Distributing my music on
iTunes, that alone is just
worlds of freedom to me,”
Folds says. “I can get the song
recorded in a couple of days,
mix it and send it, and as fast
as it is on the server, it's up.”

On Feb. 1, “Landed” went to
triple-A radio and to iTunes,
where it peaked at No. 7,
according to Epic VP of mar-
keting Scott Carter.

The track is a first-person
narrative of someone realizing
the destructiveness of his long-
term relationship. Adult top
40 WMBZ Memphis added the
song after it won raves on the
station’s new-music program,

“10 O'Clock News.”

“We play two new records
to expose them on the show,”
WMBZ PD Brad Carson
explains, “and it won fou-
weeks straight. It was beating
bigartists like 3 Doors Down.”

On March 22, Epicreissued
Folds’ 1997 breakout album,
“Whatever and Ever Amen,’
recorded with his forme-
band, Ben Folds Five. The
remastered set features seven
new tracks.

Ben Folds Five disbanded
prior to Folds’ first solo proj-
ect, “Rockin’ the Suburbs’
(2001). That title has sold
268,000 units, according to
Nielsen SoundScan.

Folds will appear on “Late
Night With Conan O’Brien’
around street date and will
embark on a two-week U.S.
tour April 24. He will tour the
United Kingdom in June and
will begin a larger U.S. outing
in July.

Virgin Megastores will
feature the album in listening
stations and alongside Folds’
catalog in special displays.

Next up for Folds is a CD,
DVD culled from two per-
formances with a 7g-piece
orchestrain Perth, Australia, ir.
March. That project is expectea
in the fourth quarter. .
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The Philly Surround Sound

Gamble & Huff Classics Get New Licensing Push From Philadelphia International Records

In the words of Philadelphia
International Records execu-
tive VP Chuck Gamble, the
label has spent the last two
years “rethinking our assets.”

Gamble’s uncle Kenny Gam-
ble founded Philadelphia
International with his song-
writing partner Leon Huff in
1971. The fruits of the venera-
ble label’s recent efforts can be
heard April 30. That's when
Coors Brewing debuts a com-
mercial featuring the O'Jays’
R&B/pop classic “Love Train.”

[tis not Philadelphia Inter-
national’s first licensing ven-
ture. The film “Guess Who,”
starring Bernie Mac and Ash-
ton Kutcher, features “Love
Train.” Verizon has James Earl
Jones dancing to McFadden &
Whitehead’s “Ain’t No Stop-
ping Us Now.”

In the United Kingdom,
Mullen Fruit Yogurt is sold to
the tune of “Love T.K.O.” And
Donald Trump introduced the
O’Jays to a new generation of
viewers when “The Appren-
tice” adopted “For the Love of

Jazz

Money” as its theme song.
But according to Chuck
Gamble, the label has become
more aggressive about push-
ing its 3,500-song catalog.
Working with Warner/Chap-
pell Music and Sony BMG,
Gamble is eyeing more TV
shows, films and commercials.
“Other than Motown
[Jobete], we have the second-
largest soul catalog in the
world,” Gamble says. “And

Notes

many agencies are looking for
classic songs. So we decided
to do a big push.”

The Coors deal, through
New York-based ad agency
Platinum Rye, is a six-figure
commitment. Gamble pre-
dicts a revenue boost of at
least 75%. He says that Sony
BMG owns the 1971-1975 por-
tion of the catalog; the label
itself owns the songs from
1976 forward.

Philadelphia International
isalsotargeting the ringtones
market. As Gamble notes, cell
phones are not solely the
province of the young.

“There’s a whole 35-plus
audience out there who want
to hear this original music and
want it available to them in
some format,” he says.

And, as noted in this col-
umn last April, Philadelphia
International has opened its
vault of master recordings and
unreleased material to con-
temporary producers.

The first to take advantage
of the opportunity were

Jarrett Radiant On New Set

Even though he has recorded
close to 50 albums for ECM
Records since 1971, Keith Jar-
rett says his latest, “Radiance,”
a two-CD masterwork of live
solo piano improvisations that
streets May 3, is special. In a
conversation at his rural west-
ern New Jersey home, the
pianist is visibly excited. “This
is my position paper on what
| feell can do on a keyboard,”
says Jarrett, who turns 60 May
8. “This captures me compo-
sitionally more than any of my
other recordings. That this
was recorded live in front of
an audience makes it all the
better.”

In 2002, Jarrett was invited
to perform in Japan to com-
memorate his 150th concert
there. A mini two-show tour
was set up for Osaka and
Tokyo. He chose to play solo,
showcasing his ability to cre-
ate music on the spot, with-
out a set list or eventhe seed
of a compositional idea be-

fore the performance.

While Jarrett is recognized
for his expansive solo excur-
sions (documented on such
classic albums as 1975’s “The
Koln Concert” and 1997’s “La
Scala,” his last solo improvised
recording), for these perform-
ances he reimagined his time
ailone onstage, taking his
extemporaneous art to a new

JARRETT

DAN OUELLETTE douellette@billboard.com

level of beauty and energy. The
album’s 17 sections (parts 1-13
recorded in Osaka, 14-17 in
Tokyo) range from 14-minute
journeys to one-minute
vignettes—all, as he calls them,
“transformative moments.”

In related news, Jarrett
plays a pivotal improvisa-
tional role in Columbia/
Legacy’s new Miles Davis
boxed set, the Ilong-
anticipated “Live at the Cel-
lar Door,” to be released in
September. The six-CD col-
lection was recorded in 1970
when Davis was full-on in his
pursuit to explore electric
jazz, working with musicians
who, as the electric piano-
playing Jarrett says in the
set’s liner notes, “could sur-
prise him.”

THREE DOT LOUNGE: For
the first time in 40 years, jazz
gets a national network
series: “Legends of Jazz With
Ramsey Lewis,” which will

Philadelphia-based Carvin
Haggins and Ivan Barias of
CarMul Productions. The pair
incorporated Gamble & Huff’s
“Nights Over Egypt” into “I
Don’t Need It” on Faith Evans’
new album, “The First Lady.”

“The Evans song was cre-
ated from the actual 24-track
recording,” Gamble says. “It
wasn't a sample. We've been
talking with other Philadel-
phia-area producers like Dre
& Vidal and Jazzy Jeff, and we
plan to expand from there.”

As for the label’s eatlier plan
to resurrect itself with releases
from contemporary acts like
No Question and Damon
(Billboard, Dec. 18, 1999)
Gamble says the priority right
now is licensing.

“We're not totally wiping
out the idea of recording new
artists or new records,” Gam-
ble says. “But our priority
right now is to use what we
have. It’s one thing to have
music. It's another to have
music that people still want
35 years later.” v

launch June 16 with a one-
hour special on PBS. The
show will spotlight this
year’s National Endowment
for the Arts Jazz Master
award winners: Nancy Wil-
son, James Moody, Jon Hen-
dricks, Paquito D’Rivera and
George Wein. Thirteen 30-
minute episodes will air this
fall . .. “Smooth Jazz TV,”
hosted by Cameron Smith,
aired its 250th syndicated
show April 16. The weekly
entertainment program, now
inits eighth season, presents
smooth jazz music videos,
concert performances and
backstage interviews . . .
Avant-garde/experimental
pianist Misha Mengelberg sets
up shop May 1-15 at alto saxo-
phonist/producer John Zorn’s
new performance space in
New York, the Stone, for
shows with such collabora-
tors as Zorn, Dave Douglas,
Eugene Chadbourne and
Mark Feldman.
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Keen To Woo
Country Fans

Robert Earl Keen was so pleased
with his 2003 Koch Records
Nashville label debut, “Farm
Fresh Onions,” that he repeated
the recording process for fol-
low-up “What I Really Mean.”
“I sataround and ordered sub
sandwiches and said, ‘It sounds
good tome,”” the carefree Keen
says of his new disc. Like its
predecessor, “What [ Really
Mean” was produced by Keen's
guitarist, Rich Brotherton.
“We used the same team,”
Keen says, “but oddly enough

FACT FILE

Label: Koch

Management:
self-managed

Booking: Monterey
Peninsula Artists

Publishing: Onion One
Publishing (BMI)

Top-selling album:
“Walking Distance”
(1998), 154,000

Most recent album:
‘Farm Fresh Onions”
(2003), 55,000

KEEN

the material came out differ-
ently. [t's more country, a lit-
tle softer and more acoustic. |
felt a collective sigh of relief
from the record company that
it doesn’t have that real-loud
electric guitar, which I really
enjoy but evidently bothers a
few people.”

Indeed, Koch Nashville GM
Nick Hunter feels that the May
10 release is the “most acces-
sible” album yet from the
veteran Texas singer/song-
writet, who often has one boot
in roots rock and the other in
country. Keen’s songs have
been cut by the likes of George
Strait and the Dixie Chicks,
and he has long enjoyed a
remarkably loyal and rabid fol-
lowing, despite little airplay
of his own.

Single “What I Really Mean”
will be worked to Texas radio
stations, as well as to Ameri-
cana and triple-A stations. But
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Koch is also taking it to main-
stream country outlets.

“I'think that's great and can
open up a new fan base for
Robert,” says Brian Everett,
music operations director for
the Amarillo, Texas-based
Hastings chain. “But it’s
important for Koch—and
Robert—to know that there are
a lot of Robert Earl Keen fans
that don’t like country music,
and you have to be careful not
to alienate them.”

Keen says he considers
“What | Really Mean” a fit in
the country slot, and adds

wryly, “If you play it for
Eminem fans, they’ll certainly
consider it a country record.”

Koch’s Hunter is not wor-
ried about the situation. “I’ll
take a chance of upsetting the
small [fan) base a bit to get a
larger one,” he says.

Also in the works is a
national cable advertising push,
likely to include CMT and GAC.

Hunter says the single is
being played at more than
16,000 theaters across the
country as part of a Movie Tunes
promotion. Atretail, members
of the Coalition of Independent
Music Stores will feature the
album in listening booths.

Hastings hopes to have a
midnight release party at its
College Station, Texas, store
and a Keen in-store during
street week.

“For the [Texas A&M] Aggies,”
Everett says, “it's God, country
and Robert Earl Keen.” oo
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REVIEWS

SPOTLIGHTS

Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential.

L ALBUN

BRUCE SPRINGSTEEN
Devils & Dust
Producers: Brendan
O’'Brien

Columbia 93900
Release Date: April 26
It's not surprising that
Bruce Springsteen
begins this mostly acoustic, somber album
with a song possessing palpable political
flavor. After all, he toured last fall in
support of John Kerry, and the title track’s
subject (a guilt-soaked soldier’s reflection
on fear and the evil that righteousness
breeds) jibes well with the artist’s public
service announcements for moveon.org.
Yet it’s a fascination with personal
struggles, not political, that really makes
Springsteen tick. The songs here are
character-driven parables that recall the
material on 1995's “The Ghost of Tom
Joad,” with Biblical references and Spanish
phrases sprinkled over a general Western
milieu. The results, particularly
“Matamoras Banks” and “Black Cowboys,”
will no doubt reward Bossologists, who
can rake the lyrics for myriad meanings, as
well as casual fans, who can appreciate the
singer’s always engaging voice in this
stripped-down setting.—BF

NEW ORDER
Waiting for the
Siren’s Call
Producers: various
Reprise/Warner Bros.

|
49307
Release Date: April 26

It’'s impossible to

mistake a New Order song for anything
else; the band has spent 25-plus years

spinning infinite variations on a theme

established in dance-rock classics like

“Temptation,” “Blue Monday” and

“Bizarre Love Triangle.” The trademark
chiming basslines, wall of synths and
fragile vocals return on “Waiting for the
Siren’s Call,” but throughout, the band ]
sounds better than ever. These 11 tracks
are instantly familiar, yet most reveal
greater depths with repeated listening.
Lead single “Kranky"” offers up a
thoughtful Monday-morning manifesto
with a happy-go-lucky melody and
soaring strings. Other bright spots
include the dancefloor anthem “Guilt Is a
Useless Emotion,” rueful hangover
soundtrack “Morning Night and Day” and
the hazy “I Told You So,” which lopes
around the world from dub to
flamenco.—J/M
B JIM BRICKMAN
Grace

A 55

\ “\
O I Rl

Producers: David
Grow

Windham Hill 82876-
67979-23

Release Date: April 19
Jim Brickman'’s piano
prowess has garnered him country,
Christian and AC fans. Here he turns his.
attention to Christian music with a
collection of beautifully rendered
inspirational songs. There's an
understated elegance to Brickman’s
artistry. He can take a song that has been
recorded countless times, such as “How
Great Thou Art,” and breathe fresh life into |
it. Aside from the stunning instrumentals,
Brickman is joined by an impressive array
of vocalists, including Mario Frangoulis on
“Ave Maria,” Selah on “Be Thou Near to
Me,” Ginny Owens on “Amazing Grace”
and Michael Bolton on “Hear Me (Tears
into Wine),” a gorgeous Brickman/Tom
Douglas song that the singer gives a
stellar treatment, —DEP

FANTASIA
Free Yourself (4:17)
Producers: Missy Elliott,
Craig X, Brockman
Writers: M. Elliott, C.
Brockman, N. Stewart
__: J Records (CD promo)
Fantasia has already
notched four R&B/hip-hop hits from her
platinum debut, “Free Yourself.” Now the
album’s title track gets a proper release
from J. “Free Yourself” is a slow-burning
Missy Elliott-produced ballad, where we
find Fantasia wailing, “If you don’t want
me, then don’t talk to me.” The single may
never cross over to mainstream top 40
radio—it's a straight-ahead R&B ballad
sans a hip-hop beat. But that's probably
the game plan, as J has seemingly
positioned Fantasia as a core R&B artist
and has not worked her at top 40 (where
she has yet to chart any singles). R&B radio
moved quick on this one—it’s rapidly
growing in audience—so expect a quick
rise up the charts.—KC
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JESSE McCARTNEY
She’s No You (3:18)
Producers: Matthew
Gerrard

Writers: M. Gerrard,
R. Nevil, J. McCartney
Hollywood Records
(CD promo)

Teen idol Jesse McCartney is making all the
right moves. His debut top 40 hit,
“Beautiful Soul,” reached No. 2, spent 50
weeks on “TRL"” and established the WB
“Summerland” star as a cross-media
sensation. The future looks just as bright
for “She’s No You,” the second single from
the platinum full-length “Beautiful Soul.”
The lightly flavored R&B song walks a
savvy line between sounding hip enough
to make the grade at top 40 while
unabashedly flicking out pop hooks like
rays of sunshine. Add in McCartney’s sell-
out tour, his blond hair and pouty lips, and
a star is born. Mainstream radio needs
balance records like this; the song sings
out for summer.—CT

Z-TRIP (1)

Shifting Gears

Producer: Z-Trip
Hollywood 11712-2
Release Date: April 19
Renowned turntablist
8 Z-Trip is best-known
for his legendary mash-up
masterpiece “Uneasy
Listening, Vol. 1,” but his
major-label debut, “Shifting

. Gears,” proves he has got

plenty more to offer. The
set combines varied boom-
bap-inspired backbeats
with guest vocals from
such artists as Chuck D
("Shock and Awe”), Lyrics
Born (“The Get Down”),
Busdriver (“For My
People™), former tour mate
Chester Bennington of
Linkin Park (“Waliking
Dead"”) and Aceyalone
(“Everything Changes”). Z-
Trip shows he hasn't lost his
sense of humor on
“Breakfast Club,” where he
teams with MCs Murs and
Supernatural for a trip back
in time when Saturday
morning was all about
hours of cartoons and bowl
after bow! of sugar cereal.

. While Z-Trip seems at

home working with artists,

. heis also anatural at
- crafting instrumentals like

“Furious.” Thisoneis a
must-have for real hip-hop

. aficionados. —RH

. AMERIE
- Touch

Producers: various

. Sony Urban Music/Columbia

CK 90763
Release Date: April 26
She scored atop 10
R&B hit with “Why
Don’t We Fall in Love” her
first time out. Now, a more

" high-energy and assertive

Amerie continues to

. deliver on the promise she

exuded in 2002 with solid

- sophomore set “Touch,”

. whose appeal also draws
from such classic R&B acts

as Earth, Wind & Fire, the
Meters and Roy Ayers. She
reteams with producer
Rich Harrison on several of
the album’s strongest cuts,
including the go-go-vibed
R&B/pop hit “1 Thing” and
“Rolling Down My Face.”

. Other noteworthy songs
~ include the title track

(produced by Lil Jon),
“Just Like Me"” (Andre
Harris/Vidal Davis) and
“Can We Go” (Bink!).—GM
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‘'l R&B/HIP-HOP

LYRICS BORN
Same !@#$ Different Day
Producers: various
Quannum Projects 53
Release Date: April 26
* Tom Shimura, aka
Lyrics Born, has long
served as the co-head of
the Quannum Projects
collective, areliable
fountain of underground
hip-hop and funk. But on
this follow-up/sequel to his
solo debut, “Later That
Day,” LB leaps out of the
underworld like a funky
superhero. Amid a handful
of new songs and several
consistently head-nodding
remixes that employ Dan
the Automator, Evidence
from Dilated Peoples and
DJ Shadow, some will likely
be familiar to mix-tape
heads. Absorbing the new
ones is like putting a fresh
coat of wax on your ride:
Check out the rubbery "Do
That There,” the irresistible
party anthem “Hello Remix”
and the unduiating banger
“I'm Just Raw.” Then there's
“Bad Dreams Part Il,” a dirty,
grimy, self-produced jam
where LB sets aside the hip-
hop notebook and letsrip
with a howling verse that
bridges the gap between
dirty blues and hip-hop
almost as slickly as “Walk
This Way” did rap and
rock.—-Jv

POP/ROCK

JOHN PRINE

Fair & Square

Producers: John Prine, Gary
Paczosa

Oh Boy Records OBR-034
Release Date: April 26

Nine years is way too

! long without a fresh
batch of John Prine
originals, but the so-dang-
human “Fair & Square” is
worth the wait. Issued again
on his homegrown Oh Boy
label, the 12-pack is
quintessential blue-collar
Prine; indelible melodies full
of country twang. With a
gravelly voice that’s even
lower in pitch because of a
bout with throat cancer,
Prine plays Nashville poet
with his lyrics. They are
humorous, witty, poignant,
lovely and all delivered with
conversational ease. He
covers all the roots bases
here. There’s a country-rock
cooker (opener “Glory of
True Love”), country waltz
(the politically tinged
“Some Humans Ain't

Human) and down-home
blues (“Morning Train” with
Mindy Smith contributing
vocals), plus an Irish-
flavored waltz (“My Darlin’
Hometown” with Alison
Krauss harmonizing), an
atypical love song (the
whimsical “She’s My
Everything”) and a country
cover (a sprint through the
Carter Family song “Bear
Creek Blues™). Highly
recommended.—DO

PORCUPINE TREE (2)
Deadwing

Producers: Steven Wilson,
Gavin Harrison, Richard
Barbieri

Lava 93812-2

Release Date: April 26
British band Porcupine Tree
has been kicking around for
more than a decade, but
even after Lava brought it
to America with 2002
release “In Absentia,” the
combo has remained
relatively unknown
stateside. That deserves to
change with “Deadwing,”
the most well-balanced
album of Porcupine Tree’s
career. Led by multi-
instrumentalist Steven
Wilson, the band tempers
its prog tendencies on
songs like first single
“Shallow,” “She's Moved
On” and “Halo” to create
straightforward rock that's
far from simple. However,
longtime P Tree/prog-rock
enthusiasts will be happy to
know that three songs
exceed seven minutes
without falling into self-
indulgence or parody:. It
says something about the
band’s appeal that Swedish
metal band Opeth’s vocalist
Mikael Akerfeldt and King
Crimson veteran Adrian
Belew appear on
“Deadwing,” yet the album
remains cohesive as a
whole. —BT

_ATIN

OLGA TANON

Una Nueva Mujer
Producers: various

Sony BMG TRK 095679
Release Date: April 19

Olga TanRon's first album
with Sony BMG is a pop
fusion chock-full of multiple
Latin dance rhythms, from
her trademark merengue to
cumbia, bachata and even
what could be described as
modern vallenato. The
result is an eminently
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danceable album that
straddles genres. Taiodn is
in great vocal form on
tracks like the single
“Bandolero,” a mix of
Middle Eastern beats and
contemporary cumbia she
sings with bravado. Later,
she turns tender for the
only two ballads here, “Abre
Tu Corazon” and “Sin Ti No
Puedo Vivir.” For all its
eclecticism, the musical
mixes she attempts on “Una
Nueva Mujer” have been
run-of-the-mill Latin pop
for a few years now. Still,
fans should celebrate the
energetic delivery.—LC

NEW & NOTEWORTHY

JOHNATHAN RICE (3)
Trouble Is Real

Producer: Mike Mogis
Reprise/Warner Bros. 48696
Release Date: April 26

Next time you see a teen
soap on the WB, listen
closely to the gentle strains
in the background as the
latest love triangle plays out
in front of the lockers. Most
of the songs on Johnathan
Rice’s uneven debut,
“Trouble Is Real,” would
slide easily into the scene.
The "trouble” of the title is
mostly of the relationship
variety, and Rice arrestingly
expresses it on starkly
dramatic numbers like “Mid
November,” “City on Fire”
and “Blood of God.”
Occasional symphonic
flourishes are a counter-
point to the intimate lyrics,
though Rice never oversells
the emotion behind his
words. When the Scottish
native kicks into midtempo
rockers (“Kiss Me Goodbye,”
“Lady Memphis™), the
results aren’t nearly as
compelling. He manages
one semi-successful rave-
up (“Salvation Day"”), but his
songs are better-suited to
subtle, electronic-tinged
arrangements (“Leave the
Light On").—JM

DANCE/ELECTRONIC

TONI BRAXTON (4)
Un-Break My Heart: The
Remix Collection
Producers: various
LaFace/Legacy 82876 67305
Release Date: April 12
R&B/pop singer Toni
Braxtonis no stranger
to dancefloors, where she

has landed seven hits, all of
which are included on this
collection. David Morales’
classic mix of “You're Makin
Me High,” the Soul-Hex
Anthem Vocal mix of “Un-
Break My Heart,” Frankie
Knuckles’ Franktified Club
mix of “} Don't Want To”
and Joe Claussell’s Main Mix
of “Spanish Guitar” reached
the summit of the Billboard
Hot Dance Club Play chart.
DJ/producer Hex Hector,
who deftly beat-mixed the
set, also spotlights hard-to-
find remixes by Peter
Rauhofer ("He Wasn't Man
Enough”) and others.
Throughout, Braxton’s
voice shines and soars.—MP

WORLD
OLIVER MTUKUDZI
Nhava y
Producer: Oliver Mtukudzi
Heads Up 3102
Release Date: April 26
* Zimbabwean icon
Oliver Mtukudzi
(known to his fans as Tuku)
makes his Heads Up
International debut with
“Nhava.” This is yet another
prime cut of Tuku music,
that distinctive blend of jiti,
mbaganga and mbira with
Mtukudziintangibles that
yields a groove at once
mellow and trgent. Tuku’s
lyrics, as always, speak of
social concerns, personal
responsibility and life’s trav-
ails. Among the dozen tunes
offered here, the list of
favorites has to begin with
“Ninipa,” which extols the
virtue of humrility, and
“Tozeza,” which deals with
spousal abuse through the
persona of a young boy
confronting his father.—PvVv

VITAL REISSUES

ELVIS COSTELLO (5)

King of America
Producers: various

Rhino R2 74642

Release Date: April 26

The latest in Rhino's two-
disc series of Elvis Costello
reissues is this 1986
landmark, his first without
the Attracticns since his
1977 debut. (But the band
does appear on one track,
“Suit of Lights.”) In their
absence, Costellois
backed by everyone from
jazz bassist Ray Brown and
Elvis Presley’'s T.C.B. Band

to Cajun accordionist Jo-El
Sonnier. Costello is at his
best when angry, and here
he lashes out at romance
(“Indoor Fireworks™) and
his relationship with the
United States ("Brilliant
Mistake"). The 21-cut
bonus CD offers
fascinating solo demos.
Also notable are Coward
Brothers (Costelloand T
Bone Burnett) recordings
and selections from
Costello’'s 1986 Spec-
tacular Spinning
Songbook tour stop in
New York, such as a
version of Buddy Holly’s
“True Love Ways” not
included in a previous
reissue of the title.—JB

VARIOUS ARTISTS
Hearing Is Believing: The
Jack Nitzsche Story
(1962-1979)

Producers: not listed

Ace CHCHD 1030

Release Date: April 4
Nitzsche is best-known as
the arranger/conductor on
most of Phil Spector’s
greatest hits,
piano player
for the early

WWW. billboard com

THIS WEEK q
Rolling Stones I(’()I

and a studio

. . ADDITIONAL
foil for Neil REVIEWS:
Young. - Autechre,
Nitzsche, who  “Untilted”
died in 2000, ;WJ"Z"’ -~

. pooky Vs.
wasma Dave Lombardo
pervasive “Drums of
presence in Death

(THIRSTY EAR)
Los Angeles
: » Caesars,
POP MuSsIC. “Paper Tigers’
Th,s 26_Song (ASTRALWERKS)

compilation

foresakes his many hits for
obscure gems and fabulous
no-hit wonders. It is music
of bipolar extremes: The
cocky confidence of Gene
McDaniels’ “Walk With a
Winner” is countered by the
suicidal wail of “But Not for
Me,” which you wouldn’t
guess is Bobby Darin.
Among other surprises: Lou
Christie goes psychedelic,
Frankie Laine is nearly hip,
and Round Robin offers
one of the catchiest novelty
songs ever (“Kick That
Little Foot Sally Ann”).
Distributed in the United
States by DNA and City Hall,
this is music from a phantom
jukebox that sounds
collectively like a parallel
secret history of pop.—WR
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. EMINEM

. Ass Like That (4:25)

Producers: Dr. Dre, Mike
Elizondo
Writers: not listed

. Aftermath/Interscope (CD

| promo)

Those who complained

| that Eminem’s current
| “Encore” isn’t playful

enough should be careful
what they wish for. "Ass

. Like That” sounds like the
- work of ajuvenile mind that

- has been given carte

. blanche to play with

grown-up toys and then
unleash his pranks on the

. public. The album version
. of this composition vividly

expresses, “l ain’t never

 seenan ass like that/The

. way you move it, you make
. my pee-pee go/D'oing

~ d'oing.” What's truly

astonishing is that in both

- the “clean” and “super-
~ clean” radio versions, the

word “ass” is masked, while
“pee-pee” remains clearly

_ in place. Eminem is making
. apatsy out of radio by even
- suggesting that this

rubbish merits airplay.

. Enough, already.—CT

FANNY GRACE
Sweet Tea (3:27)
Producer: Jeffrey Steele
Writer: P. Reeves
Quarterback Records/
Windswept Records (CD
promo)
Any voice with a
unigue tone and
character is always a
welcome listening
experience,and soitis
with Fanny Grace. The duo
of Paul Reeves and Carmen
Mejia have an engaging

. sound bolstered by Mejia's

earthy, spirited vocals and
the seasoning that comes
from years of performance
experience. Penned by
Reeves, the song is a deft
celebration of friendship
and Southern culture.
Produced by hit
songwriter/artist Jeffrey
Steele, therecord has a
fresh sound that could

C LIEGEND

EDITED BY JONATHAN COHEN (ALBUMS),

CHUCK TAYLOR (SINGLES)

CONTRIBUTORS: Jim Bessman, Keith Caulfield,

perk up ears at country
radio if programmers are
willing to take a chance on
something new and
different.—DEP

THE DEAD 60s

Riot Radio (2:28)
Producer: Central Nervous
System

Writer: The Dead 60s

Epic (CD promo)

| U.K. band the Dead
P28 60s serves up its first
American single, the Clash-
inspired “Riot Radio.” The
peppy track already has a
foothold at some
influential modern rock
stations. It has been one of
the most-played cuts at
KDLD Los Angeles since
December, and KROQ Los
Angeles and KEDJ Phoenix
are also spinning it. With
modern rock taking more
chances on quirky, dance-
y, retro songs, “Riot Radio”
has a fair shot of breaking
onto the format tally. The
Dead 60s opened for
Garbage on its recent trek
and will take partinthe
Vans Warped tour this
summer.—KC

IL DIVO

Unbreak My Heart
(Regresa a Mi) 4:40
Producer: Steve Mac
Writers: D. Warren, M. Flores
Syco/Columbia (CD promo)
What clicks overseas
seldom finds much
attention in the United
States these days, but add
Oprah to the formula and
you're pretty much home
free. Il Divo, a highly
groomed quartet
assembled by “American
Idol” judge Simon Cowell,
has conguered the United
Kingdom and Australia
with its super-cheesy take
on POP Music sung in
highbrow classical style.
First single “Regresa a Mi,”
the Spanish-language
version of Toni Braxton’s
“Un-Break My Heart,” is
representative. The group
performed it on “Oprah” to

throngs of adoring
hormonal housewives. Toss
in come-hither poses and
some Spanish guitar, and
the formula for the world’s
first 30-something boy
bandis complete.—~CT

RICK SPRINGFIELD
Broken Wings (3:58)
Producer: Rick Springfield
Writer: not listed

Gomer Records (CD
promo)

Rick Springfield singing a
cover of Mister Mister's
“Broken Wings,” featuring
original vocalist Richard
Page: Now that’s some
retro energy at work.
Unfortunately, beyond the
sheer novelty, this rerunis
pretty much without merit.
Springfield sounds
disarmingly gruff and
overly deliberate with his
vocal and enunciation,
while production mimics
the original nearly note for
note. Springfield has a new
album—“The Day After
Yesterday”—coming out in
July; let’s hope there’s no
more where this came
from.—CT

ANNA NALICK

Breathe (2 A.M.)
Producers: Eric Rosse, Brad
Smith, Christopher Thorn
Writer: A. Nalick

Columbia (CD promo)
Columbia ushers in the
second quarter with a solid,
old-fashioned female
singer/songwriter. Anna
Nalick is only 20, but the
Californian writes with the
perspective of someone
who has studied each of
life's experiences, marking
them down only after
thoughtful deliberation.
“Breathe (2 A.M.)"is an
introspective yet
confessional tale about
learning to handle everyday
challenges—and
remembering to take time
to breathe. Nalick’s vocal is
patently her own: slightly
husky and seemingly well-
traveled. This is the kind of
adult top 40 debut that
launches careers.—CT

CRITICS’ CHOICE %: A new release, regardless of

chart potential, highly recommended for musical

merit.

Leila Cobo, Deborah Evans Price, Ben French,

Rashaun Hail, Jackie McCarthy, Gail Mitchell, Dan
Ouellette, Michael Paoletta, Wayne Robins, Chuck
Taylor, Bram Teitelman, Philip van Vleck, Jeff Vrabel.

PICK »: A new release predicted to hit the top half
of the chart in the corresponding format.
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All albums commercially available in the United
States are eligible. Send album review copies to
Jonathan Cohen and singles review copies to Chuck

Taylor (both at Billboard, 770 Broadway, 6th floor,

APRIL 30, 2005

New York, N.Y. 10003) or to the writers in the
appropriate bureaus.
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Nashville Scene ) Higher Ground

PHYLLIS STARK pstark@billboard.com

AristoMedia At 25

Jeff Walker’'s Company Keeps Growing And Diversifying

Ina1986 interview with Bill-
board, Jeft Walker presciently
predicted that the new busi-
ness models for labels would
include taking a piece of their
artists’ publishing, booking
and merchandise income to
offset declining record sales.
Nineteen years later, that
model is becoming common-
place, and Walker is keeping his
eyes peeled for the next trend.
Last month, Walker cele-
brated the 25th anniversary of
his Music Row company,
AristoMedia, which has weath-

promotion to radio and coun-
try dance clubs. Jeff Walker &
Associates is the firm’s special
events and advertising arm.
And the Goodland Group
focuses on music publishing
and videoclip duplication.
Walker says the company
offers nearly all of the serv-
ices of a small label with the
exception of an A&R depart-
ment. The benefit of that kind
of “lateral diversification,” as
he calls it, “enables us to look
at the big picture of an artist’s
career. We can go to their man-

“With all the visual opportu-
nities created by the Internet
and the DualDisc, we’re going
to see a real strong growth.”

The company’s newest
product line is a series of video
compilation discs that are serv-
iced not only to video outlets,
but to music supervisors for
film and TV projects and TV
talk show talent bookers.

On the record-promotion
side, Walker says the com-
pany takes a marketing
approach. “What we do is
called ‘pro-licity,” a combina-

“Music will go the way of the Hollywood
—JEFF WALKER OF ARISTOMEDIA

studios.

ered and thrived through the
ups and downs of the Nashville
music business.

Walker—an Australian who
is as well-known for his puns
as for his cheery nature—
launched the company in 1980
as a public relations firm based
in the atticof his home. It has
evolved into a multifaceted
organization with four dis-
tinctly named divisions
employing a staff of 16.

AristoMedia still handles
press and publicity, as well as
videoclip marketing. The
Marco Promotions division
handles independent record

agement with a comprehen-
sive plan.”

Meanwhile, Walker is not
through building the company.
“I have some ideas of other
things I'd like to do as we
grow,” he says. New media and
international are areas he is
targeting. “There’s loads of
potential in both.”

Walker and his team were
pioneers of video promotion
dating back to the medium’s
earliest days, and he sees
much more opportunity in
that area.

“We're definitely excited
about the potential,” he says.

E) BeatBox

tion of promotion and pub-
licity,” he says. “It’s not just
calling up [radio] and getting
the add. I'm very much into
artist development.”
Walker says the biggest
changes he has seen in the
industry in the last 25 years are
the growth of technology and
massive consolidation. Typically,
he sees opportunities evenin the
latter and predicts that the coun-
try music industry “will go the
way of the Hollywood studios
where there are a lot more dis-
tribution opportunities,” par-
ticularly for labels with “the
independent spirit.” s

' DEBORAH EVANS PRICE dprice@billboard.com

Chenoweth Fulfills Dream

ues a singing
oin to roll and
¥es. [n the Chris-
pity, 1t sometimes
goes a step beyond that as the
person’s motives, faith and
commitment to their beliefs
are questioned.

But Kristen Chenoweth is
winning over the cynics with
anew album and several high-
profile TV appearances in
which she has spoken boldly
about her faith while promot-
ing “As I Am” (Sony Classi-
cal/Integrity Music).

Though a newcomer in
Christian music, the Okla-
homa native has appeared on
Broadway in “You're a Good
Man, Charlie Brown” (for
which she won a Tony Award)
and in “Wicked.” She has a
continuing role on NBC’s “The
West Wing,” and will appear
in the film version of
“Bewitched” with Nicole Kid-
man and Will Ferrell and in
“The Pink Panther” with Steve
Martin and Kevin Kline.
Chenoweth will film “RV” this
summer with Robin Williams.

Her first Sony album was a
collection of Tin Pan Alley/
Broadway tunes, but as some-
one who became a Christian
atage 8 during vacation Bible
school, Chenoweth has long
wanted to record an album that
reflected her faith.
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Late last year, we were com-
pletely enthralled by Xavier's
show at New York club CBGB
{Beat Box, Billboard, Dec. 18,
2004). In the months since,
Xavier’'s “XXX” EP—produced
by Scissor Sisters’ Babydaddy
and A Touch of Class (aka
Oliver Stumm and Dominic
Clausen) and released via A
Touch of Class Recordings—
has received repeat plays on
our iPod.

We are happy to report that
Xavier has been signed to Vir-
ginin the United Kingdom for
one single with a second sin-
gle and album option. In fact,
Xavier's delicious electropop
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cover of George Benson’s “Give
Me the Night” (an absolute
highlight of the EP) relaunches
the label’s Ten imprint, which
has been missing in action for
way too long.

According to James Pitt, who
handles dance music for the
EMI Group in the United King-
dom, a Plastic Avengers re-edit
of the track will be sent to club
DJs in early May, followed by
Freemasons and Insignificant
Others remixes later in the
month. A commercial single
arrives July 235.

Chris Barbour of Elephant
Days Management manages
Xavier. He was spotlighted in

| MICHAEL PAOLETTA mpaoletta@billboard.com

Xavier’s ‘XXX’ Sounds

Faces to Watch: 30 Under 30
(Billboard, Jan. 29).

TIDBITS: Deep Dish’s sec-
ond artist album (and first for
Thrive Records) is scheduled

XAVIER

“This has been a dream of
mine since [ was a little kid. I
always thought I'd be a Chris-
tian singer, that’s what I grew
up doing,” says Chenoweth,
who gushes like a fan when
talking about acts she admires,
such as MercyMe, Michael W.
Smith and Sandi Patty.

Produced by Chris Harris,
the album includes covers of
MercyMe’'s “Word of God
Speak” and the Bill & Gloria
Gaither classic “Because He
Lives,” as well as “Borrowed
Angels,” a new Diane Warren
ballad. There are also ver-
sions of songs by secular
artists Faith Hill and Trisha
Yearwood, as well as a play-
ful tune called “Taylor, the
Latte Boy,” which has become
a concert favorite.

“We need to laugh,” says

'HENOWETH

With Christian Album

Chenoweth, who will perform
at several upcoming Women
of Faith conferences. “As
Christians we have to have a
little bit of fun and show that
side of ourselves because that’s
who we are as well.”

Though secular entertainers
are often afraid to espouse their
beliefs, Chenoweth is not. “I'm
a Christian,” she says. “It may
make some people feel
uncomfortable, but that's OK
.. . 1believe, and whether they
agree with me or not, I think a
lot of people I work with appre-
ciate it. They respect me forit.”

IN TRIBUTE: The Southern
gospel community lost a leg-
end with the April 11 death of
George Younce, who per-
formed for 36 years with the
legendary Cathedral Quartet.
“Nobody will replace
George,” Gloria Gaither says.
“He was an original.”
Gospel Music Assn. presi-
dent John Styll calls Younce
“such a great voice in gospel
music and a funny guy.”
Gospel Music Channel presi-
dent/CEO Charles Humbard
agrees. “He taught me that the
funniest people in music are
bass singers,” says Humbard,
who had known Younce since
childhood. “He was a hilari-
ous guy. He will be deeply
missed.” @se

A Hit With Virgin

for a July release . . . Soltrenz
Records debuts in May with
the single “See Me Now” by
Birth of a Nation (aka Swiss
DJ/producer Marquito and
Soltrenz founders Duane
Harden, Moises Modesto and
Jay Dabhi) . . . Tommy Boy will
release four albums from Yel-
low Productions, including a
new disc by Bob Sinclar . . .
Italian label Time has a hot sin-
gle on its hands with “Little
Love” by Alex Gaudino & Jerma
Presents Lil’ Love. Time has
already licensed the track,
which references “People Hold
On” by Coldcut Featuring Lisa
Stansfield, to Just Music
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(South Africa), Positiva
(United Kingdom) and others
.. .Jody Watley is working on
a remix project. For a sneak
peek, log on to her Web site
(jodywatley.net) for a new mix
of “Looking for a New Love”
... On May 23, U.K. label
Planet Clique issues the B-
52's “Whammy Remix EP
2005,” with re-rubs by Riton,
Major Tweaks and MHC.

LAST DANCE: After 6'/2
years of writing this column,
it is with a mix of sadness and
happiness that [ bid farewell—
to Beat Box.

With this issue, I am taking

on new editorial duties. In
other words, my contact info
remains the same.

Now, just because I’'m saying
goodbye to Beat Box—which is
now a biweekly column—does
not mean our paths will never
cross. On the contrary, with my
new editorial beats, as well as
my continued contributions to
other sections of the magazine
(reviews and music, for exam-
ple), we will likely be in touch
more than ever.

As for whom I am passing
the Beat Box on to, well, you’ll
have to wait until a future issue
to find out. But you won't be dis-
appointed. Trust. oo

Photo: Adam Weiss
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| Carey Starts

Mariah Carey never asked me for career
advice, but ore element that enabled her

HOLLA LOUDER

to achieve her first No. 1 album since 1997
does fall in line with a strategy 1 would
have suggeste- as far back as 1999, when
her last Colurabia set peaked at No. 2.

| Even befor» her 2001 “Glitter” sound-

I| track became 1 poster child for missed ex-
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CLEAR AS MUD

pectations, may counsel to Carey would
have been to go away for a while and let
people forget about her. Then return with
an album tha: knocks their socks off.
Putting aside a remix album that
Columbia r=leased in 2003, the 28-
month gap between Carey’s 2002 set

SPIRITS RISE

“Charmbracelet” and new Island album

—_—

2
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6EOFF MAYFIELD gmayfiad@billboard.com

New Day; Charts Move Into New Home

“The Emancipation of Mimi” is the
longest gap between releases in her
career. In addition to topping the big
chart and Top R&B/Hip-Hop Albums,
she is rewarded with the biggest opening
week of her career and her best Nielsen
SoundScan week since 1995.

With a Christmas collection and a hits
set included in her haul, there was only
one year from 1990 through 1999 when
she did not release an album, a busier
pace than other artists of her ilk keep.

Each of her first 10 albums hit the top
10 of The Billboard 200 (four of them
reached No. 1 and spawned 14 No. 1 sin-
gles on The Billboard Hot 100), which
suggests she did not suffer from overex-
posure during her first decade.

A remarkably avid fan base remained
loyal even as she lost traction at top 40
radio, her image took a beating in the
press and the mass record-buying public
moved on. Three albums released in
2001 and 2002 were certified plat-
inum—a huge accomplishment for
most artists, but modest feats for a singer
who struck at least triple-platinum with
each of her first nine sets.

The opening sum of 404,000 copies

for “Mimi” beats her previous best start,
which was 323,000 for “Rainbow” in
1999. Moreover, this is her best tally
since the post-Christmas frame of 1995,
when “Daydream” rang 414,000.

There’s more than one key to this
start. Lead track “It’s Like That” is her
biggest mainstream top 40 hit since
1997, peaking at No. 17 on Pop 100 Air-
play. New track “We Belong Together”
grew in audience by 12.8 million audi-
ence impressions at multiple formats to
38.8 million during release week.

You could not miss Carey on TV, as
she hit “Good Morning America,”
“TRL,” “Live With Regis and Kelly” and
“Late Show With David Letterman” the
week “Mimi” reached stores. Best Buy,
Target, Wal-Mart and Kmart also deeply
discounted the album.

REFURBISHED: Like the rest of the
magazine, the charts undergo a dramatic
transformation, with all of our album and
sirgles lists, including Hits of the World,
moving into the same neighborhood.
Grouping the charts together will
make it easier for readers to cross-
reference when an act grows from one

format to a larger following.

A key feature added to this section: at-
a-glance insights from the Billboard
charts team, which explain factors that
sparked growth for the week’s faster-
moving titles.

Also new: a spotlight on charts that
previously only appeared on our Web
sites (see Hot Christian Songs, page 60).
This addition will highlight stories that
unfold on our Christian radio charts, our
regional Heatseeker lists and others that
have joined our billboard.biz lineup in
the last two years.

You'll find a few chart names have
changed. The Hot R&B/Hip-Hop Singles
& Tracks list—which has been a mouth-
ful since we added the word “Hip-Hop” in
2000—is simplified to Hot R&B/Hip-
Hop Songs. We made the same adjust-
ment to other charts but the methodolo-
gies for each remain the same.

Some charts have moved to every-
other-week rotation, and some that
were biweekly move to a new schedule.
If you cannot find a chart you follow
this week, it will likely be here next
issue; you can still find every chart every
week at billboard.biz.

TUNE D IN Eg:nwaeil;:g:;g;nﬁ)ril 17, 2005. Compiled N ,
ple of retail store and Nielsen
3 - K sal llected and ided b Soundsi
lVlE“ I(et \A’at(:h A Weekly National Music Sales Report raeiEEEIepenEegies SR RIE PR euneseen
(=03
STORE DIGITAL
ALBUMS SINGLES TRACKS 2004 2005 CHANGE 2004 2005 CHANGE
This Week 9,824,000 79,000 6,613,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
Last Week 9,689,000 80,000 6,358,000 Albums 183,751,000 164,724,000 -10.4% Current 116,519,000 101,094,000 -13.2%
Change 1.4% -1.3% 4.0% Store Singles 2,430,000 1,256,000 -48.3% Catalog 67,232,000 63,630,000 -5.4%
This Week Last Year 13,185,000 159,000 2,027,000 Digital Tracks 29,185,000 89,128,000 205.4% Deep Catalog 46,482,000 43,522,000 -7.1%
CHART BEAT Change -25.5%  -50.3%  226.2% Total 215,366,000 255,108,000 18.5%
SALES BY ALBUM FORMAT Current Album Sales
WEEKLY ALBUM SALES cD 179,346,000 163,368,000 -8.9% ’ i
35 million units . et T ’ 04 116.5 "l!wﬂ_ﬂ.j
L 36000 9BUD 740% o (R TTRETTY
30 Other 569,000 358,000 -37.1%
- 2004
25 o 2005 Album Sales Catalog Album Sales
55 04 & o milliqgj 04 " 67.2 n_u.lllong
; . g 63.6million |
159 05

Digital Tracks Sales

‘04 g29‘2 million
'05

T F mialmlgTlaTalslolNTD]
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Go to www.billboard.biz for complete chart data

Nielsen SoundScan counts as current only sales within the
first 18 months of an album’s release (12 months for classi-
cal and jazz albums). Titles that stay in the top half of The
Billboard 200, however, remain as current. Titles older than
18 months are catalog. Deep catalog is a subset of catalog
for titles out more than 36 months.
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FAITH EVANS
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In Between Dreams
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19 EMINEM
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Encore E¥ .
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THE INFORMATION YOU NEED

FOR SUCCESSFUL TOUR PLANNING

The premier global reference guide for anyone who books, promotes
Bil o or manages talent. The new 2005 edition is conveniently organized
iloeare and completely updated with listings from 74 countries worldwide,

‘ | TQI@HT& including the U.S.A. and Canada.
e [ouUnng

Over 15,000 international listings:

e Artists * Agents & Managers ¢ Concert Promoters
* Sound & Lighting Services * Venues ¢ Clubs
2005 * Equipment Rentals ¢ Security Services
International * Staging & Special Effects ¢ Charter Transportation
: * Merchandisers * Insurance Companies
Guide P
Order online: www.orderbillboard.com
oy OR CALL 800-562-2706 » 818-487-4582
e By Mail: Send payment of $139 plus $9.95 shipping ($14.95 Canada/$19.95 international orders) per directory
g with this ad to: Billboard Directories, PO Box 15158, North Hollywood, CA 91615-5158.
veny Thousunds Of Pletaste add c:ppropriate sales t;x in CA, DC, FL, GA, IL, N:D, MAY,WMN, MO, Nj, NY, OH, SC, TN, TX & CANADA.

Orders payable in U.S. funds only. All sales are final.

“ New Listings

Also available on CD ROM or mailing labels, for info. email: mwiesner@vnubuspubs.com

For advertising opportunities, call 800-223-7524 or email jserrette@billboard.com A5TT12H

In our business, timing is everything. You look for signs — and yes,
even signals — to let you know that the time is right to make your
move. If you're in the market for a new ride, pay attention — cause
this is your signal telling you to move your buns and buy your dream
car, 1-5 shredding roadster (traffic permitting), or even that insanely

impractical SUV.

JE. 1L w Eﬁ E’m Li e : < In case you didn’t notice, we're flashing a very attractive auto loan
. rate right now. As low as 4.49% APR’ to be precise. So before you

3 U I @ L g EA Eﬁ 2 visit the dealership, hook up with us to get pre-approved. Then, shop
‘q' with confidence knowing you've locked in a great rate from an institution
e A _ WE i i
% ;ﬂ ﬂ ‘ A ! _ﬂ 5 you can trust — we're the guys with branches right on the lot and near all

&
;' the places industry folks like you hang out. But don’t walk, run! This offer

won't last forever.

You're eligible. Apply today.
888.800.3328 - www.firstent.org.

W et —=== First Entertainment
e g I —— == Credit Union

*APR=Annual Percentage Rate. 4.49% APR is the preferred rate for this promotion. Notall members will qualify. Other rates
and terms may apply. Call for complete details.
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2 P BEAUTIFUL SOUL | DROP IT LIKE IT’S HOT @ i WHEN YOU TELL ME THAT YOU LOVE ME
= R gllmi EP;I;J’ENUFF-MUS\CUNE,JIVE/ZDMBA o A7 39 21 ook mocARTNEY (HOLLYWOOD) L4 T2 51127 5u00p DOGG FEAT PRARRELL (DOGGYSTYLE/GEFFEN) ‘. 1 AMERICAN IDOL FINALISTS SEASON 4 (RCA/RMG)
NUMBER ONE SPOT CAUGHT UP @ TIME OF YOUR LIFE (GOOD RIDDANCE) @ GET RIGHT
27 LUEACRIS (DTP/DEF JAM SOUTH/IDJMG) ?8 2 13 USHER {LAFACE/ZOMBA) B8 GREEN DAY (REPRISE} ° 25 JENNIFER LOPEZ (EPIC)
g ] [}
ES AMOR . OVER AND OVER - STILL TIPPIN I'M A HUSTLA
24 181 ?nﬂflfﬁ?;\lgr:av(:\gi caumsm ) e B NELLY FEAT. TIM MCGRAW (CURB/DERRTY-FO' REEL/UMRG) -.. T4 65 2 s jonEs (SWISHAHOUSE/ASYLUM/WARNER BROS.) 24 19 7 assiov (FULL SURFACE/J/RMG)
= NUMB/ENCORE : coLD : | CHANGED MY MIND
= 8 HCDSkID-AIP (EP\C) S0 4425 L zume park (ROC-A-FELLA'DEF JAM/WARNER BROS.) = = 8 &7 CROSSFADE (FG/COLUMBIA) 25 23 2 ey cole FeAT. SHYNE (A&M/INTERSCOPE)
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? HOT
R&B/HIP-H

aa St

BOBBY VALENTINO (DTP/DEF JAM/IDJMG)

See Charts Legend for ndes and explanations. All rights resefved, HOT R&B/HIP-HOP AIRPLAY: 139 stations dre electronically monitored 24 hours a day, 7 days a week. This data is used
compile the Hot R&BMip-Hop Singles & Tracks chart. © 2005, YNU Business Media, e, and Nielsen SoundSean

" TRUTH IS
FANTASIA (J/RMG)

1 THING
* AMERIE (COLUMBIA/SUM)

= CIARA FEAT. LUDACRIS (SHO'NUFF-MUSICLINE/LAFACE/ZOMBA)

% HATE IT OR LOVE IT

THE GAME FEAT. 50 CENT (AFTERMATH/G-UNIT/INTERSCOPE)

U DON'T KNOW ME
T.. (GRAND HUSTLE/ATLANTIC)

U ALREADY KNOW
112 FEAT. FOXY BROWN (DEF SOUL/IDJMG)

ORDINARY PEOPLE
~ JOHN LEGEND (6.0.0.0 /COLUMBIA/SUM)

WAIT (THE WHISPER SONG)
YING YANG TWINS (COLLIPARK/TVT)

L

NUMBER ONE SPOT
LUDACRIS (DTP/DEF JAM SOUTH/IDJMG)

i
|

I'M A HUSTLA
CASSIDY (FULL SURFACE/J/RMG)

. CANDY SHOP

50 CENT FEAT. OLIVIA (SHADY/AFTERMATH/INTERSCOPE)

I
I

AGAIN
FAITH EVANS (CAPITOL)

,___,,.,..
l.
i

LET ME LOVE YOU
MARIO (3RD STREET/J/AMG)

SOME CUT
TRILLVILLE FEAT. CUTTY (BME/WARNER BROS )

. GIRLFIGHT
" _BROOKE VALENTINE (SUBLIMINAL/VIRGIN)

(]
OMARION (T.U.G/EPIC/SUM)

= HOW COULD YOU
MARIO (3RD STREET/J/RMG})

GIRL
DESTINY'S CHILD (COLUMBIA/SUM)

LOVERS AND FRIENDS
LIL JON & THE EAST SIDE BOYZ (BME/TVT)

JUST A LIL BIT
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

OKAY
NIVEA (JIVE/ZOMBA)

MVP

" _MARY J. BLIGE FEAT. THE GAME & 50 CENT (GEFFEN/INTERSCOPE)

" CATER2U
DESTINY'S CHILD (COLUMBIA/SUM)

* BABY MAMA
FANTASIA (J/RMG)

s R KELLY (JIVE/ZOMBA)

4 v R&B/HIP HOP
SINGLE SALES

IN THE KITCHEN/TRAPPED IN THE CLOSET (CHAPTER 1 OF 5)

J

. GUESS WHO LOVES YOU MORE
. RAHEEM DEVAUGHN (JIVE/ZOMBA)

" DON'T CHA
TORI ALAMAZE (ROCKHILL/UNIVERSAL/UMRG)

1 THING
AMERIE (COLUMBIA/SUM)

SOLDIER

DESTINY'S CHILD FEAT. T). & LIL WAYNE {COLUMBIA/SUM)

WE GOT THAT
C0D C0O CAL (FVS2/IN DA TRUNK)

= GOTTA GO SOLO

PATT! LABELLE FEAT. RON ISLEY (DEF SQUL CLASSICS/IDJMG)

. EVERYDAY LOVE

= M.O.N.EY. & THE CURRENCY CLICK (CURRENCY GLDBAL/BOLAMAN'S TALKING-DRUM}

. THE POTION
LUDACRIS (DTP/DEF JAM SOUTH/IDJMG)

. GET EM UP

= MAK-V (CODL MILLION)

- OH
* CIARA FEAT. LUDACRIS (SHO'NUFF-MUSICLINE/LAFACE/ZOMBA)

- CITY BOY WIT'IT
i TOM. G (GIGANTIC)

= I'M A HUSTLA
& CASSIDY (FULL SURFACE/J/RMG)

~ SO MUCH MORE
= FAT JOE (TERROR SQUAD/ATLANTIC)

' SLOW DOWN
BOBBY VALENTINO (DTP/DEF JAM/IDJMG)

. WAIT (THE WHISPER SONG)
~_YING YANG TWINS (COLLIPARK/TVT)

" IT'S LIKE THAT
. MARIAH CAREY (ISLAND/IDJMG)

. GIRLFIGHT
|_BROOKE VALENTINE {SUBLIMINAL/VIRGIN)

. SUTTA LIVIN
G MENACE (GUTTA BOY/BOLAMAN'S TALKING-DRUM)

.. LOSE MY BREATH
'__DESTINY'S CHILD (COLUMBIA/SUM)

= 70 EAST
| C-DASH (ZENRA)

DISCO INFERNO
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

U ALREADY KNOW
112 (DEF SOUL/IDJMG)

- AGAIN
_FAITH EVANS (CAPITOL)

THE CORNER

COMMON FEAT. THE LAST PDETS (G.0.0.D /GEFFEN/INTERSCOPE)

WE BELONG TOGETHER
MARIAR CAREY (ISLAND/IDJMG)
FREE YOURSELF
. FANTASIA (J/RMG)
STILL TIPPIN'
MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BROS.)
HOW WE DO
THE GAME FEAT. 50 CENT (AFTERMATH/G<UNIT/INTERSCUPE}
DROP IT LIKE iT'S HOT
SNOOP DOGG FEAT. PHARRELL (00GGYSTYLE/GEFFEN/INTERSCOPE)
GRIND WITH ME
PRETTY RIiCKY (ATLANTIC)
GIVE ME THAT
WEBBIE FEAT. BUN B (TRILL/ASYLUM)
BRING EM OUT
T.. {(RAND HUSTLE/ATLANTIC)
CAN'T SATISFY HER
| WAYNE (VP)
ALL BECAUSE OF YOU
MARQUES HOUSTON (TU G.)
SO WHAT THE FUSS
| STEVIE WONDER (MOTOWN/UMRG)
{ CAN'T STOP LOVING YOU
KEM (MOTOWN/UMRG)
DISCO INFERNO
50 CENT (SHADV/AFTERMATH/lNTERSCOPE)
EVERYTIME YOU GO AWAY
BRIAN MCKNIGHT (MOTOWN/UMRG)
FOREVER, FOR ALWAYS, FOR LOVE
. LALAH HATHAWAY (GRP/VERVE)
TRAPPED IN THE CLOSET (CHAPTER 1 OF 5)
R KELLY (JIVE/ZOMBA)
" MUST BE NICE
LYFE JENNINGS 1COLUMBIA/SUM)
" SO MUCH MORE
5 FAT JOE (TERROR SQUAD/ATLANTIC)
1, 2 STEP
CIARA (SHO'NUFF-MUSICLINE/LAFACE/ZOMBA)
" DEM BOYZ
BOYZ N DA HOOD (BAD BOY)
SO WHAT (IF YOU GOT A BABY)
GERALD LEVERT (ATLANTIC)
ASAP
T.). (GRAND HUSTLE/ATLANTIC)
LIKE THAT
1 MEMPHIS BLEEK (ROC-A-FELLA/DEF JAM/IDJMG)
-~ CAUGHT UP
. USHER (LAFACE/ZOMBA}

THROWBACK
USHER (LAFACE/ZOMBA)

s ll CANDY SHOP
ERUTEN 50 CENT FEAT. OLIVIA SHADYIAFTERMATH/INTEROPE
HATE IT OR LOVE IT

THE GAME FEAT. 50 CENT (AFTERMATH/G-UNIT/INTERSCOPE)
SOME CUT
. TRILLVILLE FEAT. CUTTY (BME/WARNER BROS )
" OBSESSION (NO ES AMOR)

~ FRANKIE J FEAT. BABY BASH (COLUMBIA/SUM)
LONELY

AKON (SRC/UNIVERSAL/UMRG)

BABY I'M BACK
| _BABY BASH FEAT. AKON (LATIUM/UNIVERSAL/UMRG)

CIARA FEAT. LUDACRIS (SHO'NUFF-MUSICLINE/LAFAGE/ZOMBA)
. WAIT (THE WHISPER SONG)
YING YANG TWINS (SOLLIPARK/TVT)
SLOW DOWN
BOBBY VALENTINO (DTP/DEF JAM/IDJMG)
. GIRLFIGHT
* DRODKE VALENTINE FEAT. LIL JON & BIG BDI (SUBLIMINAL/VIRGIN)
WE BELONG TOGETHER
|| MARIAH CAREY (ISLAND/IDJMG)
DISCO INFERNO
50 CENT (SHADY/AFTERMATH/INTERSCOPE)
GOIN' CRAZY
NATALIE (LATIUM/UVIVERSAL/UMRG)
. U DON'T KNOW ME
" TL (GRAND HUSTLE/ATLANTIC)
11 THING
AMERIE (COLUMBIA/SUM)
. OKAY
| NIVEA FEAT. LIL JON & YOUNGBLOODZ (JIVE/ZOMBA)
- JUSTALILBIT
50 CENT (SHADY/AF TERMATH/INTERSCOPE)
- HOW WE DO
* THE GAME FEAT. 50 CENT (AFTERMATH/G-UNIT/NTERSCOPE)
. LET ME LOVE YOU
% MARIO (3RD STREET/J/AMG)

~ GRIND WITH ME
PRETTY RICKY (ATLANTIC)

- 0
OMARION (TU G /EPIC/SUM)
SUGAR (GIMME SOME)
TRICK DADDY FEAT. LUDACRIS, LIL' K¥M & CEE-LD (SLIP-N-SLIDE/ATLANTIC)
HOLLABACK GIRL
GWEN STEFANI (INTERSCOPE)

CAUGHT UP
USHER (LAFACE/ZOVIBA)

LOVERS AND FRIENDS
LIL JON & THE EAST SIDE BOYZ FEAT. USHER & LUDACRIS (BME/TVT)

Data for week of APRIL 30, 2005 | For chart reprints call 646.654.4633

www americanradiohistorvy com
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B e

TRUTH IS
FANTASIA (J/RMG)
ORDINARY PEOPLE
JOHN LEGEND (6.0.0.0./CDLUMBIA/SUM)
| CAN'T STOP LOVING YOU
KEM (MOTOWN/UMRG)
EVERYTIME YOU GO AWAY
BRIAN MCKNIGHT (MOTOWN/UMRG)
SO WHAT THE FUSS
STEVIE WONDER (MOTOWN/UMRG)
LET ME LOVE YOU
| MARIO (3RD STREET/J/RMG)
FOREVER, FOR ALWAYS, FOR LOVE
LALAH HATHAWAY (GRP/VERVE)
WHATEVER
JILL SCOTT (HIDDEN BEACH/EPIC/SUM)
SO WHAT (IF YOU GOT A BABY)
GERALD LEVERT (ATLANTIC)
AGAIN
"\ FAITH EVANS (CAPITOL)
' THINK ABOUT YOU
LUTHER (J/RMG)
HOW DOES IT FEEL?
ANITA BAKER (BLUE NOTE/VIRGIN)
DIARY
ALICIA KEYS FEAT. TONY! TONI! TONE! (J/RMG)
FREE YOURSELF
FANTASIA (J/AMG)
CHARLENE
| ANTHONY HAMILTON (SO SO OEF/ZOMBA)

i'M READY
MINT CONDITION (CAGED BIRD/IMAGE)
PERFECT TO ME
AL GREEN (BLUE NOTE/VIRGIN)
GIRL
_DESTINY'S CHILD (COLUMBIA/SUM)
GUESS WHO LOVES YOU MORE
RAHEEM (JIVE/ZOMBA)
OPEN ARMS
| TINA TURNER (CAPITOL)

FOREVER YOURS
RAHSAAN PATTERSON (ARTISTRY)
MY SENSITIVITY (GETS IN THE WAY)
LEDISt FEAT. BONEY JAMES (GRP/VERVE)
| UNDERSTAND
SMOKIE NORFUL (EMI GOSPEL)
ATMOSPHERE
SAMSON (KEDAR/FIVE EIGHTS)

LONG WAYS
URBAN MYSTIC (SOBE/WARNER BROS.)

r HITPREDICTOR

promosquad

fr FANTASIA
r ANTHONY HAMILTON

LECACRIS

CASStDY

FAITH EVANS
BROOKE VALENTINE
MARIO

DEETINY'S CHILD

50 CENT

MARIAH CAREY
PEETTY RICKY
MARQUES HOUSTON
LYFE JENNINGS

TI

NELLY

BEANIE SIGEL

BE

DESTINY'S CHILD
MARIO

CASSIDY

K-YOUNG

112

NELLY

MARQUES HOUSTON
FAI™H EVANS

ADULT R&B AND RHYTHMIC AIRPLAY: 51 adult R&B stations and 64 rythmic stations are
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week.
© 2005 VNU Business Media, Inc. and Nielsen SoundScan, inc. R&B/HIPHOP SINGLES
SALES: this data is used to compile Hot R&B/Hip-Hop Singles & Tracks. © 2005 VNU
Busiress Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2005, Promosquad
and HitPredictor are trademarks of Think Fast LLC.
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OUNTRY ALBUMS

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

PS ILARRY THE CABLE GUY
ERGel JACK/WARNER BROS 49300/WRN {18.98)

and Nielsen SoundScan, Inc. Al rights reservad.

Title s

The Right To Bare Arms 1

S 13 30 (NS cariror 7raso (1595

28

14

1"
15
18
21
17
19
2
20
23
26
24
28
8

29

€0

53

53

RASCAL FLATTS
LYRIC STREET 165049/HDLLYWOOD (18.98)

(3N KEITH URBAN

GRETCHEN WILSON
EPIC 90903 SONY MUSIC (18.98) ®®

Feels Like Today M 1

Be Here @ 1

Here For The Party B 1

SHANIA TWAIN
MERCURY 003072/UMGN (13 98)

Greatest Hits ’ 1

KENNY CHESNEY
BNA 61530/RLG (18 98)

Be As You Are: Songs From An Old Blue Chair -, 1

SUGARLAND
MERCURY 002172/UMGN (16 98)

Twice The Speed Of Life =

TIM MCGRAW
CURB 78858 (18.98)

Live Like You Were Dying B 1

VARIOUS ARTISTS
SONY BMG/WEA/UNIVERSAL 67287/RLG (18.98)

Totally Country Vol. 4 @ 1

KENNY CHESNEY
BNA 58801/RLG (18.98/12.98

When The Sun Goes Down H 1

BIG & RICH
WARNER BROS. 48520/WRN (18.98)

Horse Of A Different Color !9 1

TOBY KEITH
DREAMWORKS 002323/UMGN (13.98

Greatest Hits 2 B 2

' TRACE ADKINS
CAPITOL 64512 {18.95)

Songs About Me L]

GEORGE STRAIT
MCA NASHVILLE 000458/UMGN (25.98)

50 Number Ones 1

MIRANDA LAMBERT

_EPIC 92026/SONY MUSIC (12 98)

BRAD PAISLEY

ARISTA NASHVILLE 50605/RLG (18 98/12.98)

Kerosene - 1

Mud On The Tires B 1

MONTGOMERY GENTRY
COLUMBIA 90558/SONY MUSIC (18.98)

You Do Your Thing 3 2

LEE ANN WOMACK

MCA NASHVILLE 003073 /UMGN (13.98 There's More Where That Came From 3
MARTINA MCBRIDE .

RCA 54207/RLG (18.98/11 98) Martina 1l 1
BLAKE SHELTON , :

WARNER BROS 48728/WRN (18 98) Blake Shelton's Barn & Grill 3
AT MORG AN My Kind Of Livin' 7

BROKEN BOW 75472 (17 98}

BROOKS & DUNN
ARISTA NASHVILLE 63271/RLG {18.98)

The Greatest Hits Collection Il @ 2

BLAINE LARSEN

GIANTSLAYER'BNA 66012/RLG (17.98) GifkTo Joj TineNiiorid 1
\Ljvgcss'ing?ﬁs(s:oygmomwuoo (18.98) foshichagiy 2 z!
SJIHLBI;YB(SEzEIﬁ!EB\ Let Them Be Little 8
| WILLIE NELSON Songs 13

{ | LOST HIGHWAY/HIP-O/UTV 002300/UME {13.98)

| DWIGHT YOAKAM
REPRISE 78964 RHINO (18.98)

The Very Best Of Dwight Yoakam 10

ALISON KRAUSS + UNION STATION
ROUNDER 610525 (17 98)

Lonely Runs Both Ways ® 5

LEANN RIMES
CURB 78859 (18.98)

This Woman 2

- TERRI CLARK
MERCURY 001906/UMGN (13.98)

Greatest Hits 1994-2004 @ &

- DIERKS BENTLEY
_CAPITOL 39814 (18 96/12.98)

Dierks Bentley Tl 4

- RANDY TRAVIS
WARNER BROS. 78996/RHINO (18.98)

The Very Best Of Randy Travis 10

JIMMY BUFFETT
MAILBOAT/RCA 62270/RLG (18.98)

License To Chill :. 1

. ALAN JACKSON
&4 ARISTA NASHVILLE 54860/RLG (18.98)

JULIE ROBERTS
MERCURY 001902/UMGN (13.98/8.98)

Greatest Hits Volume 11 1 2

Julie Roberts @ 8

REBA MCENTIRE
MCA NASHVILLE 000451/UMGN {13 98/8.98)

Room To Breathe @ 4

ANDY GRIGGS
RCA 59630/RLG (16.98)

This | Gotta See 7

SHOOTER JENNINGS
UNIVERSAL SOUTH 003816* (13.98)

LORETTA LYNN

Put The O Back In Country 2

89 64 66
60 57 59
81 66 68

- 60 56
61 55

62
83
64 6 60
65
66

62 58
67 69
67 68 65
&8 72 70
& 73
70 70 72
7165 62
o=
(733 e |

SALES DATA COMPILED BY

N

Nieisen
SoundScar

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

JEFF FOXWORTHY

WARNER BROS. 73303/RHIND. (18,96 CO/DVD) & The Best Of Jeff Foxworthy: Double Wide, Single Minded 10
g;k%;@&ggﬂlwi - L _ Songs For Tsunami Reliet 57
Sc/:ﬁ;xYSHellféAomnn/UMGN (13.96/8.98) Sea i1 | Care (NS
DO, oury vrr KR
RECLAVSI7§5:/’S'?)NEYSBkwngRATEGIC MARKETING GROUP (18.98) EivisaultinratexGospel =
ﬂlﬁ/ERg\l%gtl?HLO%ZSM (13.98) Ravefation .
i?&%ﬁﬁ!&?&?&ﬁegao;wm (16.98) BlueiCbllar Gomedy Toudiidestigah i
;N?Q‘g;/ﬁzﬁ?%) Greatest Hits 1
aﬁsﬁh;‘lﬁﬁu\ ggsﬂgfgl:) The Story Of My Life %
JACLA%ﬁgAs;“g(ﬁW BMG STRATEGIC MARKETING GROUP (18.98) gtifgaterAlEbama20#A Hits L
&ggyﬁ&?gﬁ;ﬂNGTON Greatest Hits 1
;ﬁUTBUGC'T\EFEIEJHY 003522/UMGN (13.98) Lucky:Ones 2
VT[;E—EU:BE?Q:JV?RNER BROS. (18.98) Rassing Tiorough H
|
CROSS CANADIAN RAGWEED Soul Gravy 5

UNIVERSAL SOUTH 001888 {13.98)

cGRASS ALBUMS

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL

P2l ALISON KRAUSS + UNION STATION
EARLLS] ROUNDER 610525

Titte

RHONDA VINCENT AND THE RAGE

& ROLNDER 610553 Ragin’ Live
o OLD CROW MEDICINE SHOW
¥ s 3 B2\ irTwenk 3034 OIS, |
DOYLE LAWSON & QUICKSILVER " R
53 ROUNDER 610557 You Gotta Dig A Little Deeper
SOUNDTRACK f &
6 4 TR e The Appalachians
RICKY SKAGGS & KENTUCKY THUNDER i
4 29 5,C6S FAMILY/LYRIC STREET 901006/HOLLYWOOD Brand New Strings
A {1 mrggus ARIISS Pickin' On Vince Gill: A Bluegrass Tribute
VARIOUS ARTISTS A . . .
8 9 76 GAITHER MUSIC GROUP 42459 Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume One
8 39 STEVE IVEY 20 Best Of Bluegrass Gospel

MAQACY SPECIAL PRODUCTS 5338/MADACY

VARIQOUS ARTISTS

GAITHER MUSIC GROUP 42460
CHARLIE DANIELS

BLUE HAT 9823/K0CH

A Gospel Bluegrass Collection: Songs From The Longleaf Pine

YONDER MOUNTAIN STRING BAND

FROG PAD 204 Mountain Tracks: Volume 3

THE STANLEY BROTHERS
KING 200

IRON HORSE

CMH 8401 Fade To Bluegrass: A Bluegrass Tribute To Metallica

Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume Two

16 Greatest Hits

[NTERSCOPE 002513 (13.98) L Van Lear Rose 27
JAMIE O'NEAL :
CAPITOL 79894 (18.98) Brave &
PHIL VASSAR A p
ARISTA NASHVILLE 61591/RLG (17.98) Shaken Not Stirred 10
DIXIE CHICKS

MONUMENT/COLUMBIA 90794/SONY MUSIC (13.98

Top Of The World Tour Live @ 3

LEANN RIMES
CURB 78829 (18.98)

Greatest Hits @ 3

LEE ANN WOMACK
MCA NASHVILLE 001883/UMGN (18.98) ®

Greatest Hits 2

TRACE ADKINS i i
S e, Greatest Hits Collection, Volume | @ 1
TOBY KEITH Shock'n YA 1

DREAMWORKS 450435/UMGN (18.98/12.98) @

JO DEE MESSINA
CURB 78790 (18 98)

-

Greatest Hits

ANNE MURRAY
STRAIGHTWAY 63231 (22.98)

All Of Me 13

ALAN JACKSON

ARISTA NASHVILLE 63103/RLG {18.98; what Do IR 1
IARPI?OCLEOQ?('W(;?&iZ 98 Comin' On Strong IR 3
;’3?7%756;2?6“1&93“2‘98’ From There To Here: Greatest Hits IR 1
RSC§?7%75¥2?‘1§9312.95 Restiess IR 3
;3?95551/1;€GFI(18.95, Let's Be Us Again @ 2
SHEDAISY

LYRIC STREET 185044/HOLLYWOOD (18.98)

Sweet Right Here 2

60 to www.billboard.biz for complete chart data

BETWEEN THE BULLETS

CMT AWARDS

SPU

KEBITF URBAN tops a list of country stars mak-
ing sclid improvements on Top Country Al-
bums following the April 11 CMT Music
Awards. He also played NBC’s “Today” on
Apxil -4, and sees a gain of 10,000 copies.
Dtk er trajectories fueled by the CMT
Awaris: Sugarland (22%), Montgomery
Centry (23%), Dierks Bentley (27%), Reba

McEntire

i VARIOUS ARTISTS

R :
RAINMAKER/LICKONA VISION 2001/SUGAR HILL All*Star Biuegrass Celebration

R INCREASES

(33%) and Loretta Lynn (72%).

Data for week of APRIL 30, 2005 |
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Nielsen
SoundScan

5 PRODUCER (SONGWRITER)
ANYTHING BUT MINE

Artlst

IMPRINT & NLMBER / PROMDTION LABEL -
Kenny Chesney

(f Chesney's -
eicht Ma. 1s,

__O©BNA

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

¥
I
Artist
IMPRINT & NUMBER / PROMOTION LABEL |

Van Zant

_® COLUMBIA :

Reba McEntire 3
© MCA NASHVILLE

TITLE

PRODUCER {SONGWRITER)
HELP SOMEBODY
M.WRIGHT.J. SCAIFE (K RAINES J STEELE

MY SISTER
R.MCENTIRE,B.CANNON,N.WILSON (R.DEAN B BAKER,A DALLEY)

six have spent
muttiple

IT'S A HEARTACHE

Trick Pony 9
C.HOWARD (R.SCOTT.S WDLFE) i

ASYLUM-CURB

[
L

& 1__ E_ B.CANNON,K CHESNEY (S CARUSOE) AR
F = IT'S GETTING BETTER ALL THE TIME Brooks & Dunn
R -3 _K.BROOKS, R.OUNN,M WRIGHT (R.BOWMAN,0.COOK © ARISTA NASHVILLE
a 4 4 |- GONE Montgomery Gentry
" = J.STEELE (B DIPIERO,J.STEELE)} ®©O COLUMBIA
= ., . THAT'S WHAT | LOVE ABOUT SUNDAY Craig Morgan
k] C.MORGAN,P.O'ODNNELL {A.DORSEY,M.NARMORE

weeks top
the chat,

BROKEN BOW

| SEE ME

Travis Tritt 32
B.J.WALKER.JR..T.TRITT (C.BEATHARD,C.MOHR)

® COLUMBIA

u s § . MYGIVE ADAMN'S BUSTED Jo Dee Messina . IF SHE WERE ANY OTHER WOMAN Buddy Jewell
s & B.GALLIMORE T.MCGRAW (J.DIFFIE, TSHAPIRO, T MART I CURB 5 G.FUNDIS (B.BEAVERS.K.LOVELACE,C.HARRINGTON) - @O COLUMBIA_ L=
_a. 8 7 IF HEAVEN Andy Griggs PROBABLY WOULDN'T BE THIS WAY LeAnn Rimes %
_R.SCRUGGS (G PETERS) o ® RCA 0.HUFF {J.KENNEDY,T.KIDD) ® ASYLUM-CURB .
@ 7 g | HOMEWRECKER Gretchen Wilson | WAITIN' ON THE WONDERFUL Aaron Lines | g
SIS M WRIGHT.J.SCAIFE (G.WILSON,R.RUTHERFORD,G.TEREN — QO EPIC/EMN §_C.LINDSEY,T.VERGES {ANGELO.D BERG,H.LINDSEY) © BNA_ !
% HONKY TONK U Toby Keith : SKIN " Rascal Flatts |
° o J STROUD.TKEITH (T.KEITH ® DREAMWORKS 8 RASCAL FLATTS.M BRIGHT,M.WILLIAMS (D JOHNSDN.J HENRY) @ LYRIC STREET 3§
E 6 | | BABYGIRL Sugarland 2 . SOMEBODY'S HERO Jamie O'Neal ' lag
ES _G.FUNDIS (K.BUSH,K HALL,J.NETTLES, T BLESER) _®® MERCURY = _K.STEGALL ;J,O'NEAL‘S.S_MITH,_E‘HILL, . @ capiTOL | =
G 10 13 WHAT'S A GUY GOTTA DO Joe Nichols 10 THE GOOD LIFE Trent Willmon a8
- _B.ROWAN {J.NICHOLS .K.LOVELACE D.SAMPSON @ UNIVERSAL SOUTH FROGERS (T.WILLMON,B.PINSON) _ © COLUMBIA_
1 | SONGS ABOUT ME Trace Adkins i . DON'T! Shana Twain | gy
1316 o
- S B S HENDRICKS (S.SMITH.E HILL _® CAPITOL R.J.LANGE (S.TWAIN,R.J.LANGE) @ MERCURY =
2 11 8 NOTHIN’ TO LOSE Josh Gracin 1 SOMETHING LIKE A BROKEN HEART Hanna-McEuen 2
| !_ ] M.WILLIAMS (K.SAVIGAR,M.CHAGNON) ® LYRIC STREET J.STROUD,J. HANNA J.MCEUEN (J.HANNA R.REYNOLDS A MILLER) ® MCA NASHVILLE
ﬁ- {4 15 | LOT OF LEAVIN' LEFT TO DO Dierks Bentley | i F HILLBILLIES Fot Apple pic (I
B.BEAVERS (B BEAVERS.D.RUTTAN,D.BENTLEY, ® CAPITOL A= 0% R.LANDIS,G.MCDOWELL (8 SEAL&K.PL!_SH_,G.MCDOWELL n © DREAMWORKS
DRUGS OR JESUS Tim McGraw THE MIDDLE OF NOWHERE Brian McComas
@ gl _B GALLIMORE,TMCGRAW.D.SMITH (B.JAMES A.MAYO,T.VERGES C.LINDSEY) @ CUR8 1f AIIpOV'ef In _L.REYNOLDS (B.MCCOMAS) LYRIC STREET 53
*ﬁ 12 1 BLESS THE BROKEN ROAD Rascal Flatts i just fow chart ONE BELIEVER Diamond Rio 45
B M.BRIGHT.M.WILLIAMS RASCAL FLATTS (M. HUMMON,8 E.BDYD,J.HANNA! @ LYRIC STREET weeks and iS S M.D.CLUTE,DIAMOND RIO (M.BEESON,D.PFRIMMER,M.REID) ARISTA NASHVILLE
17 20 7 PLIZHE MAKING MEMORIES OF US Keith Urban 16 the youngest i MY NAME George Canyon 4
- LELILTS 0 D HUFFK.URBAN (R.CROWELL) ~ _ocaemor " I youny ! " T.DUBOIS,S.MANDILE (G.CANYON.G SAMPSON __® UNIVERSAL SOUTH
i 1 19 | CLASS REUNION (THAT USED TO BE US) [PYTEER it in op 20. s ||| BRING ME DOWN Miranda Lambert © (g
I D HUFF (R.MCDONALD F.J.MYERS D PFRIMMER E— E @ 8BNA i | Album Jue : P F.LIDDELL.MWRUCKE (M.LAMBERT.THOWARD) - @ EPIC/EMN | i
C o ToRous G Seorgesuat 1 (G | | ks RS i 8 e, Lo ot son | 48
23 25 | FAST CARS AND FREEDOM B Rascal Flatts | lyg\ NOT ME Keni Thomas Feat. Vince Gill And Emmylou Harris |
3 ] ¥ M.BRIGHT.M.WILLIAMS RASCAL FLATTS (G.LEVOX,N.THRASHER W.MOBLEY) @ LYRIC STREET | [ | B.MAHER,M.SELBY (K.THOMAS,B.MONTANA,B.MAHER) MORAINE -
a 20 21 I'LL TAKE THAT AS A YES (THE HOT TUB SONG) Phil Vassar 4TH OF JULY Shooter Jennings Featuring George Jones 50
r > F.ROGERS PVASSAR (J.MCELROY,V.MELAMED © ARISTA NASHVILLE D0.COBB.T.BROWN (S.JENNINGS) @ UNIVERSAL SOUTH
: ~ LONG, SLOW KISSES Jeff Bates 0 - TONIGHT’S NOT THE NIGHT Randy Rogers Band ™
ﬁ 2.2 . B CHANCEV_,K,BEARD.O.MALLOY J.BATES G.BRADBERRY,B.HAYSLIP) @ RCA = 2‘ -4 R FOSTER (R.ROGERS,R.FOSTER) © SMITH ENTERTAINMENT | L]
e u B BIG TIME Big & Rich 2 5 . | SOMEWHERE BETWEEN TEXAS AND MEXICO Pat Green 42
. _B.KENNY,J RICH,PWORLEY (8 KENNY.J RICH,A. APARO © WARNER BROS./WRN D.GEHMAN (T.SUMMAR,|.KELLEY ©® REPUBLIC/UNIVERSAL/MERCURY
ﬁ 25 27 | IF SOMETHING SHOULD HAPPEN Darryl Worley | g , STAY WITH ME (BRASS BED) Josh Gracin g3
& _F.ROGERS (J.BROWN,D.TURNBULL D .DEMAY __© DREAMWORKS . M.WILLIAMS @,JAMES,T.MCBRIDE.J.HUGHES) @ LYRIC STREET |
RN BiT] Coo0mYE TN o  wans o ruen, 100 088 wd’s BN C oo L nooseLe il |
E 27 25 | | DON'T ASK ME HOW | KNOW Bobby Pinson s LRI ' ALABAMA Cross Canadian Ragweed |49
- | J.SCAIFE.B.PINSON (B PINSON,B.BUTLER,B.JONES) © RCA = ml’ ﬁrc‘_.char[ c ' M.MCCLURE CROSS CANADIAN RAGWEED (C.CANADA.T.ROBERSON) © UNIVERSAL SOUTH 3
a3 PICKIN’ WILDFLOWERS Keith Anderson i = | | DREAM BIG Ryan Shupe & The Rubber Band :
% 30 _J.STEELE (K ANDERSON,J.RICH.K.WILLIAMS @ ARISTA NASHVILLE % lah‘:gga:;::se in 54 57 " _J.DEERE (R.SHUPE) © CAPITOL 54
] , . oy B IR 3 , ]
IE8 & sl ] nonT wormy, sout A THiNG o S m o uanenciezs [N
31 33 | THE TALKIN’ SONG REPAIR BLUES Alan Jackson g [ESS TWO HEARTS Zona Jones  lgs
K.STEGALL (D.LINDE) © ARISTA NASHVILLE ; Cﬂ]m" hlts ‘M.JONES.Z JONES (E HILL A.J.MASTERS) 0/QUARTERBACK |
BOSS] BABY DOLL Pat Green retail Sept. 13, | ONE DAY AT A TIME Deana Carter | |gg
- .GEHMAN (PGREEN,R. THOMAS © REPUBLIC/UNIVERSAL/MERCURY = 0.CARTER (D.CARTER) © VANGUARD
SOMETHING MORE Sugarland a0 . GO HOME Steve Holy 0
G.FUNDIS (K.HALL J.NETTLES.K.BUSH) ©® MERCURY = L MILLER (J.COLLINS,C.WRIGHT) CURB =2

COUNTRY
SINGLES SALES

i TITLE
ARNIST (IMPRINT / DISTRIBUTING LABEL)
IF SHE WERE ANY OTHER WOMAN
BUDOY JEWELL (COLUMBIA/SONY MUSIC) i
RE STLESS
ALISON KRAUSS + UNION STATION (ROUNDER)
B£BY GIRL
SUGSRLAND (MERCURY/UMGN)
HLRT
JOBHNY CASH (AMERICAN/LOST HIGHWAY)
THE BUMPER OF MY S.U.V.
" _CHEY WRIGHT (PAINTED RED)
YCU DON’T LIE HERE ANYMORE
SHELY FAIRCHILD (COLUMBIA/SONY MUSIC)
VI"A LAS VEGAS
THEGRASCALS WITH SPECIAL GUEST DOLLY PARTON (ROUNDE?)
GETAWAY CAR
THEJENKINS (CAPITOL)
DIXIE ROSE DELUXE’S.../BEER MAN
§ TREZT WILLMON (COLUMBIA/SONY MUSIC)
I NEANT TO
BRAD COTTER (EPIC/SONY MUSIC)

424 COURTRY SINGLES & TRACKS: 118 country stations are electronically
TDi ced dy Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week.
Arpcaar avarded I songs appearing in the top 20 on both thz

3D3 ‘\Lg)la« and Audience charts for the first time with increases in both detections

ar ¢ cudierce. © 2005 VNU Business Media, Inc. All nghts reserved. HOT
ZIUNTRY SINGLES SALES: © 2005 VNU Business Media, Inc.

arc Hislsem Sound3can, Inc. All rights reserved. HITPREDICTOR: © 2005,
“worosqued and HtPredictor are trademarks of Think Fast LLC. ALL CHARTS:
3Se¢ Chart Legend bor rules and explanations.
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COUNTRY MUSIC UPDATIEz

¥ sit www.BillboardRadioMonitor.com
=ign up to reg ster for your free Country Radio Blast.

BillboardRadioMonitor.com

Daza for week of APRIL 30, 2005 |

TATA PROVIDED BY .

BETWEEN THE BULLETS

‘MORE’ FOR SUGARLAND

See chart legend fcrrules=and explanatians. Yeliow ineica®s racently tested title,

indicates Wew Release.

With its debut track still in the top 1o, Sugarland’s second sin-

© ARTIST/Title/LABEL(SCo'E) Chart Rank gle claims airplay at the most new stations this week and
COUNTRY makes the biggest leap inside the top 40.
Somebody's Hero CAPROL (75.7. 39 Just as “Baby Girl” winds down its chart run—dipping to
Asything Bur Mine Bra{61.4) 1 No. 9 after peaking at No. 2 four weeks ago—*“Something
EICEEI EiA TNl DAt DR RN E GO g More” picks up steam with a 38-30 hike, up 2.5 million audi-
If Heaen Re# (94.8 6 ) )
What s A Guy Gotta Do UPWERSAL SCUTH (F0 2 10 €nce 1mpressions.
R 5’”5) ;:m t:“:’;:’;ag-“ :l The new track picks up six spins at 22 additional stations
ruge Ir Jesus CJ3B (78. . . . .
Makisg Merecries 0 Us CamToL (77.3) 16 from the prior week, the biggest gain on the list. In all, 74 sta-
Yor'H Be These MCA NASVILLE (85.0) 18 tions are playing
'l Tabe That & A Yes (The 4ot Tub SIg AR6Ta JASHVILLE (82.4) 20 o y ,
Long 3l3w Kis=es RCa (§7.1) 27 Something More.
 t3omahing Shculd Happen DREAMNVERIS 76.1) 23 In addition, Sugar-
EO1bys Time WARNEF 3R0S. (77 8) 24 e K
 Mickin Wildf owers AFISTA NASHVILLE 72, B 26 land’s “Twice the
My Sister MG NaSHVIL=180.1) 32 Speed of Life” bullets
1t's A Feartacke ASYLLV-CURE (80.5) 33
It &he Wewe Any Other Vorman COLIMBA 6 2} 3 10-7 on Top Country
- Probatly Wauidn t Be This "Vay AsvLBM-CuzeA733) 36 Albums and 62-44 on
" ~Wartin” On The Wonderful 344 (76.6) 37

i d

For chart reprints call 646.654.4633

www americanradiohistorv com

The Billboard 200
with a 22% increase.
This week’s jump was
stoked by the CMT
Music Awards, but the
album also posted
gains in a dozen of the
past 14 weeks.

Go to www.billboard.biz for complete chart data 6’



www.americanradiohistory.com

HOT LATIN SONGS: A panel of 98 stations (39 Latin pop. 15 tropical. 52 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2005 VNU Business Media, Inc.
All righrs reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2005, VNU Business Media. Inc. and Nielsen SoundScan, inc. All rights reserved.
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PRODUCER (SONGWRITER)
LA CAMISA NEGRA

IMPRINT / PROMOTION LABEL

Artist E TITLE
8

t-ﬁE
§ 2228
8 7

Juanes

PRODUCER .SONGWRITER)

"I ALGO ESTA CAMBIANDO

ARPLAY MONITORED BY

N

N
Nielsen

Broadcast Data
Systems

Artist
IMPRINT / PROMOTION LABEL

Julieta Venegas

SALES DATA COMPILED BY

Nielsen
SoundScamn

%

o

EN EL MISMO TREN
M.A.SOLIS (M.A SOL!S)

TOP

LATIN ALBUMS

8‘%5 ARTIST

Tltle
B IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
40 DADDY YANKEE Barrio Fino
J EL CARTEL 450639/VI (15.98)

'LOS TIGRES DEL NORTE  Directo Al Corazon
FONDVISA 351601/UG (14.98) @&

VARIOUS ARTISTS  Chosen Few: E! Documental
CHOSEN FEW EMERALD 1015/URBAN BOX OFFICE (9.98 CD/DVD) &
LUNYTUNES & BABY RANKS Mas Flow 2
MAS FLOW 230007/UNIVERSAL LATINO (14.98

29 [TV JUANES Mi Sangre
7 1EILIGI 5URCO 00347S/UNIVERSAL LATIND (17.98)

VICENTE FERNANDEZ Mis Corridos Consem}dos
SONY 0ISCOS 95624 (12.98)

ANA BARBARA/JENNIFER PENA Confesiones

35:791/UG (1498) ®

CHAYANNE Desde Siempre
SONY BISE0E 35678 (17.98 -
GRUPO MONTEZ DE DURANGO Y Sigue La Mata Dando
DISA 720454 112.98) &

LS HOROSCOPOS DE DURANGO ¥ Sequimos Con Duranguensell

DISA 726869 (14 98) &

A.B. QUINTANILLA Il PRESENTS KUMBIA KINGS  Duetos
EMI LATIN 73410 ¢16.98) ® =
INTOCABLE X

EMi LATIN 98613 (16.98

VARIOUS ARTISTS The Hitmakers Of Reggaeton
VI 450713 (18.98 CD/DVD
DON OMAR

VI 450587 (14.96) .
DADDY YANKEE Ahora Le Toca Al Cangri! Live
VI 450710 (15.98 — |
VARIOUS ARTISTS Reggaeton Club Anthems
MAS FLOW/MACHETE 290004/UNIVERSAL LATINO (17.98 CD/DVD) ®
CONJUNTO PRIMAVERA/BANDA EL RECODO 20 Liegadoras
UNIVISION 310398/U6 (1498)®

SELENA

EM! LATIN 73407 (21.98

LOS TEMERARIOS
01SA 720392 (11.98

The Last Don

SELENA Unforgettable: The Studio Album
EMI LATIN 74431 (14.98)

DON OMAR The Last Don: Live, Vol. 1
VI 450618 (17.98

LOS CAMINANTES  Tesoros De Coleccion: Lo Romantico De Los Caminantes

SONY DISCOS 95637 (9.98)
JULIETA VENEGAS

ARIOLA 57447/BMG LATIN (14.98)
CONJUNTO PRIMAVERA
FONOYISA 351613/UG (13.96) @

MANA
WARNLR LATINA 61046 {18.98)

Si

Eclipse

!

Unforgettable: ‘Special Edition_-

La Mejor...Coleccion

0

Hoy Como Ayer

1
2
3
16

17

18
2l

17

2

@2

Marco Antonio Solis 25

29
27
28
30

3N

47
42
45
39

44

43

2
4
22
2%
36
32
34

31

27
56

47

50
52

43

39
35

FONOVISA

FITO OLIVARES 30 Bxitos Inolvidables Vol. 2

- ouvisonsiosryus aase %]
GRUPQ EXTERMINADOR E! Hijo De Mexico 2
FONOVISA 351595/UG (13.98) ®
LUIS MIGUEL Mexico En La ie! 1
_WARNER LATINA 61977 (17.98B)

RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey 18
FREDDIE 1890 (16.98) E
BETO QUINTANILLA 25 Aniversaric: En Concierto 30
UNIVISION 310423/UG (14 98) @ :
RBD Rebelde 29
_EMI LATIN 75852 (14.98)

REYLI EnLa Luna 28
SONY DISCOS 93414 (15.98) - T
LA AUTORIDAD DE LA SIERRA 1007 Autoridad Duranguense 1
DISA 720496 (11 98) ®

LOS TEMERARIOS Tesoros De Coleccion 26
SONY DISCOS 95694 (12.98) __7
VICENTE FERNANDEZ  Tesoros Je Coleccion 8
SONY DISCOS 95241 (9.98)

~ VARIOUS ARTISTS Musica Urbana: Lo Mejor De Hip Hop En Es3anol 3
FONOVISA 351615/UG (14.98) ® - X
VARIOUS ARTISTS 15 Duranguensas De Corzzon 2

_DISA 720488 (12.98)
LUNYTUNES La Trayectoria E] 1
MAS FLOW 318000/UNIVERSAL LATING (18 98)
VICO C Desahogo 8
EMI LATIN 77956 (13.98) ®
RIGO TOVAR 30 Recuerdos 0
FONOVISA 351603/UG (11.98) fas
ELIEL El Que Hatla Con Las Manos 3
VI 450624 (15.98)
SELENA Unforgettab e: The Live Alkium 26
EMI LATIN 74432 (14.98)
LA OREJA DE VAN GOGH Lo Que Te Conte Mientras Te Hacias La Darmida s
SONY DISCOS 70451 (15.98)
VICTOR MANUELLE En Vivo Desde Carnegie Hall 42
SONY DISCOS 95529 (17.98)
VARIOUS ARTISTS Recgaeton Super Hits O 15
NEW RECORDS 132060/UNIVERSAL LATINO (18.98 .'D/Dvﬂ,f u ]

| A.B. QUINTANILLA IIl PRESENTS KUNBIA KINGS Fuego 12
EMI LATIN 90595 (15 98)
MONCHY & ALEXANDRA Hasta El Fin 7
JEN 95422/ 50NY D12C0S (15 98)
GRUPO EXTERMINADOR 30 Recuerdos 17
FONQVISA 351612 UG 111 98)
GRUPO CLIMAX ZaZe Za 1
MUSART 20539/8ALBOA (5.98)
PALOMO En Concierto

. 0iSA 720505 {12.98) ®

wwWwW americanradiohistorvy com

L e
Title E !5

=2
63 51-
56 70
50 56
56 52 48
o=
58 51 63
59 &
80 43 40
61 65
62 75 54
& 72 -
64 67 -
s 4 €l
o8 1 5
8T 6
68 69 65
68 7 7

ELLZ ES UNA DIOSA
J G DEs OLLADU,S DZGOLLADO,F GONZALEZ (N.SALINAS)

70 50 -
72 57 60
' 7_q"'|l 68

ozm

75

54 §7
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_B_ ROl G-SANTAOLALLA,JUANES (JUANES) ____SURGO./UNIVERSAL LATINO 1__ Juanes C.SORDKIN.J.VENEGAS (J VENEGAS C SOROKIN) ARIOLA /BMG LATIN £
AIRE Intocable ¢ climbs to No. 3 YO WE QUEDE SIN NADIE La Autoridad De La Sierra o3
_C.FLORES (J.L ROSAS,J.E CONTRERAS) o EMI LATIN 91 on the Hot S VALTIZRREZ.J.L.CCRRAL (M.EUSSE TOLEDO,F.RESTREPO) DISA
. HOY _COMO AYER Conjunto Primavera 100. He plays 25 MI MAYOR SACRIFICIO Marco AntomF% Soellés o
J.GUILLEN (C.VILLALOBOS FONOVISA ; M.4.50.1S (W.A.SOLIS) nOvISA S
OBSESION (NO ES AMOR) Frankie J Featuring Baby Bash the Billboard g VEN TU Domenic M og
H PEREZ (A. ROMED SANTOS) COLUMBIA /SONY DISCOS Latin Awards, GED (\Y BRAZOBAN) JEN B
[TIT15]] EN SOLEDAD Jimena . | WASIRLE EL AJTOBUS Pepe Aguilar
~ [EICT IS € ESTEFAN JR. (1.GALLEGO,S :CLAYTON® BECERRIL] » X . UNIVISION _5_ Te[?emun i 2 PAGUILAR.M CAZARES (FATO) SONY DISCOS £55
LA SORPRESA Los Tigres Del Norte i PRECISAMEMNTE AHORA David De Maria
LOS TIGRES DEL NORTE (R.E.TOSCANO FONOVISA 36 PPINILLA.O JE MARLA (0.DE MARIA) R . - WARNER LATINA (50
COMO PUDISTE . Obie Berrrudez 6 SIN MIEDO A NADA Alex Ubago 2
8.KFS | SOMEILLAN (0.BERMUDEZ.J.C.PEREZ SOTO) NI LATIN | J.N.GCMEZ (A.UBAGO) WARNER LATINA 5
CONTRA VIENTOS Y MAREAS Chayanne ‘ ERES DIVINA Patrulla 81 3
R.L.TOLEDO (FDE VITA SONY J1SCOS A.RANI3EZ CORRAL (J.GABRIEL, DISA
ADIOS AMOR TE VAS Grupo Montez De Durango | o LO WEJOR FUE PERDERTE Julio Preciado Y Su Banda Perla Del Pacifico “5g.
A.RAMIREZ CORRAL (J.GABRIEL DISA J.PRECMDO (R.E.DE LA MORA) SONY 0ISCOS §
VOLVERTE A VER Juanes ALGO MAS La 5A Estacion
G.SANTADLALLA JUANES (JUANES) SURCO /UNIVERSAL LATINO =, AAVILE (A aVILAN JIMENEZ) ___SDNY DISCOS A
LA TORTURA Shakira Featuring AleJandro Sanz BANDO_ERO Olga Tanon
1 __$MEBARAK R L MENDEZ ({S.MEBARAK Ry} _ — —g ; SONY 2i18C0S | T!le second- 2 J.LMORIN C TANON M.TEJADA (O.TANON,J.L MORIN) SONY DISCOS g8
- VOLVERE K-Paz De La Sierra s MUNISEEN ESTL AUSENCIA David Bisbal 5
K-PAZ DE LA SIERRA (C.NATILI,M.RAMOIND.C.POLIZZY UNIVISION for the |_K.SANTANDER.B.0SEA (K.SANTANDER) VALE /UNIVERSAL LATINO
PORQUE ES TAN CRUEL EL AMOR Ricardo Arjona i MAMNANA QUE YA NC ESTES Grupo Innovacion aa
R.ARJONA,C.CABRAL “JUNIOR® (R.ARJONA) SONY DfSCDS, gl?;%?;?;?n GRUPQ INNGVACION (M FLORES) GARMEX /FONDVISA |98
o 2570 0 i B s s I
LLEVAME Soraya 1z ES V1 SOLEDAD Antonio Orozco gy
" S.KRYS.SORAYA (SORAYA} EvI LAIle : X.PEREZ,T.LATDRRE (A.0R0ZCO) UNIVERSAL LATIND (908
OTRA VEZ TRIJRPl Castro’s 34th Sk TU PONTE EN MI LUGAR Los Huracanes Del Norte |5
_AJAEN (Y.MARRUFD,S PRIMERA) OLE hit on this =371, y LOS HJRACANES DEL NDRTE (J.AVALOS) UNIVISION
SI LA QUIERES Los Haroscopos De Durango g7 [See] @ m " UNA CANCICN PARA TI Christian Castro gn
LOS HOROSCOPDS DE DURANGO' (A.B.QUINTANILLA iil,R.VELA) PROCAN /DISA . 3 » | K.SANTANDER,D.BETANCOURT (K.SANTANOER) _ BMG LATIN /SONY DISCOS ¥
TE BUSCARIA Christian Castro = EL V RUS DEL AMOF Los Tucanes De Tijuana 4
R.PEREZ (C.CASTRO,0.IRIBARREN,D.MONTES) _ ARIOLA /BMS LATIN | M.QUINFERG LARA (M QUINTERC LARA) UNIVERSAL LATIND
ESTA LLORANDO MI CORAZON Beto Y Sus Canarios . VOY A OLVIDARME DE MI Carlos Vives !l'-ﬁ
6 GARCIA (C.GONZALEZ, oisA B | E.ESTELAN .R.5.KRYS.A CASTRO.C.VIVES (C.VVES EMI LATIN
VIVEME Laura Pausini BESO A BESD Ezequiet Pena
D.PARISINI (J.BADIA.L.PAUSINI.B.ANTONACCI) WARNER LATINA vzo £ PENA (A.F.ORES) FONOVISA _33
TOCANDO FONDO Kaimba 15 PEADONA MIS ERRORES El Coyote Y Su Banda Tierra Santa %G
_M.DOMM (44 JOMM E GUECHA) SONY DISCOS IF _G ALCARAZ,J.A.LEDEZMA (0 ORTIZ v.0 DIAZ ROORIGUEZ) - UNIVISION
S| YO ME VUELVO A ENAMORAR Jennifer Pena GASODLINA Daddy Yankee
R.PEREZ.J.PENA (R.PEREZ) unvision | 3 LUNYTLNES (R.AYALA E.DAVILA) EL CARTEL VI_ 7
QUE LASTIMA Aiejandro Fernandez EL SOL NO FEGRESA . La 5A Estacion 5’9
A.BAQUEIRO (J.FLORES) SONY DISCOS I A.AVILE (A REYERO PONTES,PDOMINGUEZ VILLARRUBIA) ARIDLA /BMG LATIN
NO ME QUEDA MAS Pzlomo Y TE VI CON EL Conjunto Atardecer 59
PALOMO (R.VELA oisa R.SAE'® QUIROZ (R.GONZALEZ MORA) MUSIMEX /UNIVERSAL LATINO

,"
% ARTIST
|S& IMPRINT & NUMBER / DISTRIBUTING LABEY, (PRICE)

Control
UNIVISIDN

Title &
8

K-PAZ DE LA SIERRA
UNIVISION 310348/UG (14.98) &
LA MAFIA

SONY DISCOS 94090 (9.98)
PAULINA RUBIO
UNIVERSAL LATINO 002036 (17.98) R
GRUPO HANYAK Duranguence A Todo Lo Que Da
MADACY LATINO 51037/MADACY (12.98)

JAVIER SOLIS Tesoros De Coleccion
SONY DISCOS 95328 (9.98)

Pensando En Ti @

Tesoros De Coleccion

Pau-Latina [

GRUPO MOJADO/INDUSTRIA DEL AMOR/LOS ACOSTA 30 Recuerdos
UNIVISION 310377/UG (11.98) S
LOS TEMERARIOS Veintisiete

FONOVISA 351342/UG (15.98)
CARDENALES DE NUEVO LEON
DISA 720416 (9.98)

RICARDO ARJONA

SONY DISCOS 95380 (18.98 CO/DVD) @
VARIOUS ARTISTS Los Super Hits Del Ano
DISA 726879 (11 98) &

La Mejor...Colecclon

Solo

LOS BUKIS 25 Joyas Musicales
FONOVISA 350895/UG (13.98/9.98)
LUNYTUNES Mas Flow: Platinum Edition

MAS FLOW 230008/UNIVERSAL LATINO (17.98 CD/DVO) ®
LOS TERRIBLES DEL NORTE Antologia De Jefes
FREDE'IE 0105 (16 98)
OLGA TANON  Comeo Olvidar: Lo Mejor De Olga Tanon
WARE A 62229 (14.98) @

" LOS CAMINANTES Tesoros De Coleccion: Puras Rancheras
SONY DISCOS 95300 (9.98)
MARCO ANTONIO SOLIS
FONDVISA 351483/UG (15.98) @
SELENA
EMI LATIN 98845 (16.98)
LOS TEMERARIOS
FONOVISA 351530/UG (13.98) @
CHALINO SANCHEZ
MUSART 13221/BALBOA {9.98)
JUAN LUIS GUERRA
VENE 651000/UNIVERSAL LATIND (15.98)

Razon De Sobra

Momentos Intimos

Regalo De Amor

Coleccion De Oro

Para Ti

|

FEY La Fuerza Del Destino
EMI LATIN 75692 (14.98)
BRONCO'LOS BUKIS  Cronica De Dos Grandes: Recuerdos Con Amor

FONOYISA 351606 UG (14.98)
- LOS CADETES DE LINARES
UNIVIZION 310374/UG (11.98)

L0S TUCANES DE TIWUANA  Tesoros De Colecclon: Pures Corricos De Los Buenos
SONY DISCOS 95551 (9.98)

i 0 El Movimiento De Hip Hop En Espanof Vol.2

30 Recuerdos

VARIOUS ARTISTS
| UNIVISION 310361/UG (13.98) ®

34
2

48

54
2

41
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® LATIN AIRPL

Nielsen
SoundScan

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
LA CAMISA NEGRA
} JUANES (SURCO/UNIVERSAL LATINO)
OBSESION (NO ES AMOR)
__FRANKIE J FEATURING BABY BASH (COLUMBIA/SONY DISCOS)
COMO PUDISTE
|_OBIE BERMUDEZ (EM| LATIN)
- CONTRA VIENTOS Y MAREAS
= CHAYANNE (SONY DISCOS)
{ VOLVERTE A VER
{_JUANES (SURCO/UNIVERSAL LATINO)

j * PORQUE ES TAN CRUEL EL AMOR
S0 Y AICARDO ARJONA (SONY DISCOS)

- AMOR DEL BUENO
F cit] REYLI (SONY DISCOS)
‘12";' OTRA VEZ
_MDO (0LE)
TE BUSCARIA
CHRISTIAN CASTRO (ARIOLA/BMG LATIN)
LLEVAME
SORAYA (EMI LATIN)
VIVEME
LAURA PAUSINI (WARNER LATINA)
43 TOCANDO FONDO
"% KALIMBA (SONY DISCOS)
QUE LASTIMA
ALEJANDRO FERNANDEZ (SONY DISCOS)
EN SOLEDAD
JIMENA (UNIVISION)

LA TORTURA
SHAKIRA (SONY DISCOS)

s

19

ARTIST (IMPRINT / PROMOTION LABEL)
EN SOLEDAD

" _JIMENA (UNIVISION)

LO QUE PASO, PASO
DADDY YANKEE (EL CARTEL/VI} _

SE FUE Y ME DEJO
ISMAEL MIRANDA FEATURING CHEKA & ANDY MONTANEZ (SGZ
MAYOR QUE YO

BABY RANKS. DADDY YANKEE, TONNY TUN TUN, WISIN, YANDEL & HECTOR (MAS FLOWANVERSAL LATINGY

_:@ LA CAMISA NEGRA
: - JUANES (SURCO/UNIVERSAL LATINO)
‘4. VALIO LA PENA
: ~__MARC ANTHONY (SONY DISCOS)
= VEN TU
" \_DDMENIC M (J&N)
PERDONAME LA VIDA
2 LOS TOROS BAND (UNIVERSAL LATINO)
LE ESTA NOCHE TRAVESURA
"1 DJNELSON (FLOW/UNIVERSAL LATINO)
% ;i DONCELLA
. LiON & LENNOX (WHITE LION/SONY DISCOS}

: @ LA BODA
b AVENTURA (PREMIUM LATIN}

- OYE M1 CANTO

i1 _NORE FEAT. JADDY YANKEE, NIA SKY, GEM STAR & BIG MATO (FOC-4-FELLADEF JAWIDUMG)
SOMBRA LOCA

" _GILBERTO SANTA ROSA (SONY DISCOS)

TODO ES MENTIRA

_FRANKIE NEGRON (5G2)

ELE AMOR PERFECTO
3! EL GRAN COMBO DE PUERTO RICO (SONY 01SCOS

ARTIST (IMPRINT / PROMOTION LABEL)
4 HOY COMO AYER
CONJUNTO PRIMAVERA (FONOVISA)

, AIRE
_INTOCABLE (EMI LATIN}
LA SORPRESA
08 TIGRES OEL NORTE (FONOVISA)
ADIOS AMOR TE VAS
GRUPO MONTEZ DE DURANGO (01SA)
|4 VOLVERE

~ " K-PAZ DE LA SIERRA (UNIVISION)
SI LA QUIERES
LOS HOROSCOPOS DE DURANGO (PROCAN/DISA)
| ESTA LLORANDO MI CORAZON
__BETO Y SUS CANARIOS (DISA)

- 'NO ME QUEDA MAS
PALOMD (DISA)
YO ME QUEDE SIN NADIE
. LA AUTORIDAQ DE LA SIERRA (DISA}

~ LO MEJOR FUE PERDERTE
" JULIO PRECIADO Y Su BANDA PERLA DEL PACIFICO (SONY DISCOS)

‘g ERES DIVINA

% PATRULLA 81 (0ISA)
: 17 MANANA QUE YA NO ESTES
| " GRUPO INNOVACION (GARMEX/FONOVISA)

{ @ TU PONTE EN MI LUGAR
i | LOS HURACANES DEL NDRTE (UNIVISION)

‘13 EL VIRUS DEL AMOR
| LOS TUCANES DE TIJUANA (UNIVERSAL LATINO)

BESO A BESO
EZEQUIEL PENA (FONOVISA)

Data for week of APRIL 30, 2005 |

Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved.
LT L

® L.A1N ALBUMS

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

JUANES

M1 SANGRE (SURCO/UNIVERSAL LATINO)

CHAYANNE

DESOE SIEMPRE (SONY DISCOS)

A.B. QUINTANILLA (Il PRESENTS KUMBIA KINGS
DUETOS (EM! LATIN)

JULIETA VENEGAS
S1 (ARIOLA/BMG LATIN)

MANA
. ECLIPSE (WARNER LATINA)
™ ; RBD
: # = REBELDE (EMI LATIN)
B
% . _EN LA LUNA (SONY DISCOS)
u: g VARIOUS ARTISTS
£ 5 MUSICA URBANA: LO MEJOR DE HIP HOP EN ESPANDL (FONOVISA/UG)
g LA OREJA DE VAN GOGH
e L0 QUE TE CONTE MIENTRAS TE HACIAS LA DDRMIDA (SDNY DiSCOS)
10 AB. QUINTANILLA Ill PRESENTS KUMBIA KINGS
- FUEGD (EMI LATIN)
n' PAULINA RUBIO
| PAU-LATINA (UNIVERSAL LATIND)
14 RICARDO ARJONA
p " _SOLD (SONY DISCOS)_
- MARCO ANTONIO SOLIS
: - RAZON DE SOBRA (FONOVISA/UG)
N o] FEY
18 4 Fuenza oeL DESTIND (EMI LATIN)
4« SIN BANDERA
DE VIAJE (SONY DISCOS

TROPICAL

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)
' DADDY YANKEE
BARRID FINO (EL CARTEL/VI)
VARIOUS ARTISTS
CHOSEN FEW: EL DOCUMENTAL (CHOSEN FEW EMERALO/URBAN 30X OFFICE)
LUNYTUNES & BABY RANKS
MAS FLOW 2 (MAS FLOW/UNIVERSAL LATINO)
VARIOUS ARTISTS
THE HITMAKERS OF REGGAETON (V1)
DON OMAR
THE LAST DON (V1)
' DADDY YANKEE
" AHORALE TOCA AL CANGRI! LIVE (V1)

il 21 VARIOUS ARTISTS

| REGGAETON CLUB ANTHEMS (MAS FLOW/MACHETE/UNIVERSAL LATIND)
- DON OMAR
% THE LAST DON: LIVE, VOL. 1 (VI)
: ';'v“I LUNYTUNES

" La TRAYECTORIA (MAS FLOW/UNIVERSAL LATINO)

See chart egend for Hot Dance Club Play and Hot Dance Singles Salps ripes and explanations. © 2005, VNU Business Media, Inc.
and Nielsen SoundScan, Inc. Al rights reserved. HOT DANCE AIRRLAY: 8 dance stations are electronically monitored by Nielsen
Broadcast Data Systems. See chart tegend for rules and explanaiors. ©@2005, VNU Business Media. Inc. All rights reserved.

TITLE
& ARTIST IMPRINT & NUMBER/ PROMOTION LABEL
FILTHY GORGEOUS
SCISSOR SISTERS A TOUCH OF CLASSUNIVERSAL 015UMR(
w SET IT FREE
ASON WALKER JVM 024
EVERYTHING
KASKADE OM 174
NEED YOU
RIBURN & URIK TOMMY BOY SILVER LABEL 2467/TOMMY BOY
MR. BRIGHTSIDE (J. Lt CONT/LINDBERGH PALACE MIXES)
THE KILLERS ISLAND 004170/1DJMG
WHATEVER (MR. MIG MIX)
JILL SCOTT HIDDEN BEACH PROMO/EPIC
NASTY GIRL
INAYA DAY STAR 69 1299
GET RIGHT (L. VEGA REMIX)
JENNIFER LOPEZ EPIC 71896
I'LL BE YOUR FREAK
NORTY COTTQ PRESENTS SINSATION! DEFINITIVE 005/ESNTION
CALL ME
. ANNA VISSI VANILLA PROMO/MODA
HERE | AM
DAVID MORALES WITH TAMRA KEENAN DMt 026/ULTRA
. HE GIVES MORE (MCGOWAN/RIGG/CRUZ/TWISTED DEE/SANTIAGO)
- RAW DEAL FEATURING TONI ANN BARDELL WAAKO 1334
IT'S LIKE THAT (D. MORALES REMIXES)
MARIAH CAREY ISLAND PROMO/IDJMG
SORROW
BOBBY 0 RADHKAL 99214
LOVE IS A DRUG (CREAMER & K REMIXES)
3 ROSKO NY LOVE IMPORT
.~ WANT MY BODY
~_PIER PRESSURE TWEEK'D 0006
MOST PRECIOUS LOVE
| BLAZE PRESENTS U.DALFL FEAT. BARBARA TUCKER KNG STREET 1195
WORKOUT (VASQUEZ/KUPPER/BLUEROGM/CARRAND)
* RUPAUL RUCO 032
_ LESSONS IN LOVE
ANGEL MIDAS PROMO
3 LIFTITUP
~ INAYA DAY TOMMY BOY SILVER LABEL 2476/TOMMY BOY
ITS ALL GOOD (SCUMFROG & N. SKATEN MIXES)
FANTASIA J 67202/RMG
TIRED OF BEING SORRY (DUMMIES/PHOTEK REMIXES)
RINGSIDE FLAWLESS PROMO/GEFFEN
ROBOT ROCK
AFT PUNK VIRGIN PROMO _
34 4 YOUARE EVERYTHING (VASQUEZ/FORTVMIG MIXES)
J ~ VANESSA WILLIAMS LAVA 93705

SINCE U BEEN GONE (NEVINS/HANI MIXES)
ELLY CLARKSON RCA PROMO/RMG

et

ARTIST
"TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

EN VIVO DESDE CARNEGIE HALL (SONY DISCOS)
VARIOUS ARTISTS

REGGAETON SUPER HITS (NEW RECORDS/UNIVERSAL LATINO)
MONCHY & ALEXANDRA

HASTA EL FIN (J&N/SONY DISCOS)

. LUNYTUNES
MAS FLOW: PLATINUM EDITION (MAS FLOW/UNIVERSAL LATINO)

ARTIST
TITLE {(IMPRINT / OISTRIBUTING LABEL)
LOS TIGRES DEL NORTE
DIRECTO AL CORAZON (FONOVISA/UG)
VICENTE FERNANDEZ
¥ MIS CORRIDOS CONSENTIDOS (SONY DISCOS)
| ANA BARBARA/JENNIFER PENA
] CONFESIONES (FONOVISA/UG)
GRUPO MONTEZ DE DURANGO
Y SIGUE LA MATA OANDO (DISA}
LOS HOROSCOPOS DE DURANGO
By EON (DISA)
INTOCABLE
X (EMI LATIN)
CONJUNTO PRIMAVERA/BANDA EL RECODO
20 LLEGADORAS (UNIVISION/UG)
SELENA
UNFORGETTABLE: SPECIAL EDITION {EMI LATIN)
' LOS TEMERARIOS
. LA MEJOR...COLECCION (0154)
SELENA
UNFORGETTABLE: THE STUDIO ALBUM (EMI LATIN)
LOS CAMINANTES
TESOROS DE COLECCION: LO ROMANTICO DE LOS CAMINANTES (SONY DISCOS)
CONJUNTO PRIMAVERA
HOY COMO AYER (FONOVISA/UG)
| FITO OLIVARES
| 30 EXITOS INOLVIDABLES VOL. 2 (UNIVISION/UG)
GRUPQO EXTERMINADOR
EL HIJO DE MEXICD {FONOVISA/UG)

2 LUIS MIGUEL
" MEXICO EN LA PIEL (WARNER LATINA)

£y

For chart reprints call 646.654.4633

12 VicoC HOTEL
OESAHOGO (EM! LATIN) 11 4 MOBY 32 27243
| ELIEL ;‘Z*‘; VERVE//REMIXED3 i
- _EL OUE HABLA CON LAS MANOS (VI) VARIOUS ARTISTS VERVE 004166°/VG v
VICTOR MANUELLE " FIRED UP! 2 g

VARIOUS ARTISTS RAZOR & TIE 89091

ARULAR ¢ 4
M.LA. XL 186* ,q_%

COSMIC GAME

~p ODYSSEY
~ ©  FISCHERSPOONER CAPITOL 94B96*

MATTER + FORM
VNV NATION METROPOLIS 370 ]
HUMAN AFTER ALL X
. DAFT PUNK VIRGIN 63562* E

SCISSOR SISTERS
SCISSOR SISTERS UNIVERSAL 002772"/UMRG
n 12 3 BUDDHA-BAR Vil
- RAVIN & DAVID VISAN GEORGE V 71052
COMMUNITY SERVICE 2

| THE CRYSTAL METHOD ULTRA 1268~

= 2 ULTRA.DANCE 06
~ THE RIDDLER & VIC LATINO ULTRA 1249

PUSH THE BUTTON ﬁl
| THE CHEMICAL BROTHERS FREESTYLE DUST 63262*/ASTRALWERKS
10 2' TRANCE SESSIONS il f
= LOUIE DEVITO OEE VEE 0013/MUSICRAMA
BRAZILIAN GIRLS
BRAZILIAN GIRLS VERVE FORECAST 003229*/VG
MUSHROOM JAZZ 5
ARK FARINA OM 30575
A STATE OF TRANCE 2005 [
" " ARMIN VAN BUUREN ULTRA 1283 i
[T FIRED UP! 5
19 68 VARIOUS ARTISTS RAZOR & TIE 89077 §
i LCD SOUNDSYSTEM
© LCD SDUNDSYSTEM DFA 63944/CAPITOL

UN-BREAK MY HEART: THE REMIX COLLECTION
TONS BRAXTON LAFACEALEGACY 57306/SONY BMG STRATEGIC MARKETING GROLF:
ULTRA CHILLED 05
| DAVID WAXMAN ULTRA 1270
- ADAPT OR DIE: TEN YEARS OF REMIXES
- VWMMMWATUNTC

BEST OF TRANCE VOLUME 5§

VARIOUS ARTISTS ROBBINS 75053
1& 4  SURROUNDED BY SILENCE

REFUSE 73 WARP 129*

B NIGHTBIRD
i RASURE MUTE 9260

LY Ll APR
com] 30
2005

TITLE
ARTIST IMPRINT / PROMOTION LABEL

LEAD GUITAR
XWELL SUBMENTAL/ZYX PROMO/WAAKO

AVALON
JULIET ASTRALWERKS 70937/VIRGIN
1 SUPERFLY (LOUIE VEGA REMIX)

" CURTIS MAYFIELD RHINO PROMO/WARNER STRATEGIC MARKETING

1"1§ EMBALLA (LOUIE VEGA REMIXES)
v 1 EMBALLA CIRQUE OU SDLEIL IMPORT
STRESS
DANNY "BUDDAH* MDRALES TWEEK'D 0007
NU NU (YEAH YEAH)
FANNYPACK TOMMY BOY 2465
HOME
J SUZANNE PALMER STAR 69 1291
I'M DONE
KING BRAIN PRESENTS N.1.C. KING BRAIN 51608/ARTEMIS
WAITING FOR ALEGRIA
TONY TOMRAY BOY ABEL 2464 TOMMY BOY
FEVER (A. FREELAND REMIXES)
ARAH VERVE 004331
HOW CAN | BE FALLING
JENNIFER GREEN TS PROMO
| FEEL YOU
SCHILLER FEATURING HEPPNER RADIKAL 99213

;?cv'l(ER ONE WORD (COX/RIZZO MIXES) i

DON'T STOP
BRAZILIAN GIRLS VERVE FORECAST 004399/VERVE
| WILL (ORANGE FACTORY MIXES)
ORYON PULSE PROMO
 KRAFTY
| NEW ORDER WARNER BROS. PROMO
© STAND UP
© LOLEATTA HOLLOWAY GOSSIP 1244
LIVE YOU ALL OVER
FONY TOMMY BOY SLVER LABEL 2474/ TOMMY BOY
METAL
|_AFRIKA BAMBAATAA FEAT. GARY NUMAN TOMMY BOY 2453
9 RICH GIRL

| _GWEN STEFANI FEATURING EVE INTERSCOPE 003978
YOU TURN IT ON
M KOCH PROMO
FAIRYTALE
|_THE REPLACEMENT FEAT. MARIA NESKOVSKI RAOIKAL 99211
JUST LET GO
FISCHERSPOONER CAPITOL 70440

3 ARTIST (IMPRINT / PROMOTION LABEL)
110 SINCE U BEEN GONE I
KELLY CLARKSON {RCA/RMG)

CALL ME
ANNA VISSI (VANILLA/MOOA)
LISTEN TO YOUR HEART
D.H.T. (ROBBINS)

19 ALL THIS TIME
ot . JONATHAN PETERS PRESENTS SYLVER LOGAN SHARP {ULTRA)
IF YOU DON'T KNOW ME BY NOW
AUBREY (ROBBINS)

ONE WORD
KELLY (SANCTUARY)

| 1, 2 STEP
CIARA FEAT. MISSY ELLIOTY (SHONUFF-MUSICLINE/LAFACE/ZOMBA)

45 94 PUT 'EM HIGH

& 1{" STONEBRIDGE FEATURING THERESE (ULTRA)
LET ME LOVE YOU

MARIO (3RD STREET/J/RMG)

COME RAIN COME SHINE
- JENN CUNETTA (ULTRA)

IT'S LIKE THAT

MARIAH CAREY (ISLAND/I0JMG)

RICH GIRL
GWEN STEFANI FEATURING EVE (INTERSCOPE)

I BELIEVE IN YOU
4 KYLIE (CAPITOL)

WHEN THE DAWN BREAKS
NARCOTIC THRUST (YOSHITOSHI/OEEP DISH)

| INSPIRATION

1AN VAN DAHL (RDBBINS)

HOW WOULD U FEEL

DAVID MORALES WITH LEA-LORIEN (DMI/ULTRA)
SO MANY TIMES

n- GADJO (SUBLIMINAL)

- TRUE
RYAN CABRERA (E.V.L.A /ATLANTIC)

@M SOMEBODY TOLD ME
THE KILLERS {ISLAND/I0JMG)
Em, g I'M DONE
"~ 5 KING BRAIN PRESENTS N.I.C. (KING BRAIN/ARTEMIS)

m OBSESSION (NO ES AMOR)

FRANKIE J FEATURING BABY BASH (COLUMBIA)
1p- TIME

THERESE (ROBBINS)
e L
I GET IT ON
INTENSO PROJECT FEATURING LISA SCOTT-LEE (ROBBINS)

EMMA (19)
= ! FILTHY GORGEOUS
SCISSOR SISTERS (UNIVERSAL/UMRG)

Go to www.billboard.biz for complete chart data | 63
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"I"Q OF

JAPAN @ |

S

(SOUNDSCAN JAPAN)_

, DEF TECH

4. DEF TECH (LTD EDITION) DAIKI SOUND
B'Z

THE CIRCLE VERMILLION RECORDS
ZONE

© € COMPLETE A SIDE SINGLES {LTD EDITION) SONY MUSIC
VARIOUS ARTISTS

DANCEHALL LOVERS SECOND SEASON TOSHIBA/EMI

" MARIAH CAREY

THE EMANCIPATION OF MIMI ISLAND/DEF JAM
B-DASH

HOFU EXTRA LARGE RECORDS

MIKA NAKASHIMA

MUSIC SONY MUSIC ASSOCIATED RECOROS

BEN FOLDS

SONGS FOR SILVERMAN EPIC

" NIVEA

. COMPLICATED BMG FUNHOUSE

DEF TECH
DEF TECH ILLCHILL

CANADA

ALBUMS

APRIL 19, 2005

APRIL 30, 2006

(SOUNDSCAN)
. 50 CENT
. THE MASSACRE SHADY/AFTEAMATH/INTERSCOPE/UNIVERSAL
MARIAH CAREY

THE EMANCIPATION OF MiMI ISLAND/UNIVERSAL

~ JANN ARDEN

~ JANN ARDEN UNIVERSAL

MICHAEL BUBLE

IT'S TIME 143/REPRISE/WARNER

4 GREEN DAY

. AMERICAN IDIOT REPRISE/WARNER

JACK JOHNSON

N BETWEEN DREAMS JACK JOHNSON/BRUSHFIRE/UNIVERSAL
- GWEN STEFANI

~ LOVE. ANGEL. MUSIC. BABY. INTERSCOPE

BECK

GUERO INTERSCOPE/UNIVERSAL

GARBAGE

BLEED LIKE ME ALMO SOUNODS/GEFFEN/UNIVERSAL

BLUE RODEO
ARE YOU READY WARNER

THE NETHERIANDS =

SINGLES

APRIL 15, 2005

(MEGA CHARTS BY)
GEEF MIJ JE ANGST
GUUS MEEUWIS EMI
LEIPE MOCRO FLAVOUR
ALI B SPEC
. KOMT TIE DAN HE
DJ NORMAN VS ER DIGIDANCE
m 5 LET ME LOVE YOU
MARIO J/SONY BMG
-g; .~ CANDY SHOP
| 50 CENT INTERSCOPE
ALBUMS
iﬁv GUUS MEEUWIS
& 10 JAAR LEVENSECHT EM!
1 ANOUK
HOTEL NEW YORK EM!
CHIPZ
THE WORLO OF CHIPZ ZEITGEIST/UNIVERSAL
MICHAEL BUBLE
= IT'S TIME REPRISE
PAUL DE LEEUW
. DUIZEL MiJ UNIVERSAL
SINGLES
(IRMA/CHART TRACK) APRIL 15, @ﬁ

(IS THIS THE WAY TO) AMARILLO

- TONY CHRISTIE FT. PETER KAY UNIVERSAL TV

CANDY SHOP

50 CENT INTERSCOPE

71, 2 STEP

CIARA FT, MISSY ELLIOT SHO'NUFF-MUSICLINE/L AFACE/ZOMBA
RICH GIRL

GWEN STEFANI FT. EVE INTERSCOPE

LET ME LOVE YOU
MARIO J/SONY BMG

- 'y THEKILLERS
HOT FUSS LIZARD KING/UNIVERSAL
3 50 CENT
THE MASSACRE INTERSCDPE

"4 ; STEREOPHONICS
" LANGUAGE.SEX.VIOLENCE.OTHER? V2
4 5 GREEN DAY
] AMERICAN IDIOT REPRISE

g '_4:_ JOHN SPILLANE
ﬂ ~ HEY DREAMER EM)

64 |

UNITED KINGDOM 3

} ~ ALBUMS

EE
. S3Z  (THE OFFICIAL UK CHARTS C0.)

E__, BASEMENT JAXX

THE SINGLES XL RECDRDINGS
i AKON

2 5 mounte poLvoR

TONY CHRISTIE
__DEFINITIVE COLLECTION UNIERSAL TV
& GARBAGE

BLEED LIKE ME A&E

. NATALIE IMBRUGLIA
. _COUNTING OOWN THE DAYS BRIGHTSIDE
SHAKIN' STEVENS
THE COLLECTION EPIC

- 50 CENT
_THE MASSACRE INTERSCOPE

APRIL 18, 2005

8 10

G4

G4 SONY BMG

4 STEREOPHONICS
*_LANGUAGE.SEX.VIDLENCE.OTHER? V2

KAISER CHIEFS
EMPLOYMENT 8 UNIQUE/POLYDOR

ITALY

MS
. gE (FIMI/NIELSEN)

1 MICHAEL BUBLE
TS TIME REPRISE
5 ANTONACCI BIAGIO
__CONVIVENDO PARTE 2 [RIS/MERCURY
, FRANCESCO DE GREGORI
. _PEZ2I CARAVAN/COLUMBIA
11 NEGRAMAROQ
MENTRE TUTTO SCORRE SUGAR/OKINA
5 RENGAF.
|_CAMERE CON VISTA MERCURY
VASCO ROSSI
BUONI D CATTIVI CAPITOL
' GREEN DAY
AMERICAN IDIOT REPRISE
LE VIBRAZIONI
LE VIBRAZIONI Il RICOROI
. MOBY
. HOTEL MUTE
POVIA
EVVIVA | PAZZI TARGET OISTRIBUTION

SUar

APRIL 18, 2005

10 10

SWITZERLAND +

SINGLES

(MEDIA CDNTROL) _APRIL 18, 2005

CANDY SHOP
50 CENT INTERSCOPE
LET ME LOVE YOU
1 MARIO J/SONY BMG
" DAS KLEINE KROKODIL SCHNAPPI
. SCHNAPPI FT. JOY GRUTTMANN POLYDOR
UN MONDE PARFAIT
SLONA MITRECEY SCORPIO
" BAD DAY
DANIEL POWTER WARNER MUSIC
ALBUMS
DJ ANTOINE
1 THE BLACK ALBUM MUSIKVERTRIEB
DJ TATANA
PEACE & LOVE TBA
“aL
~ LUSCHT SONY BMG
NENA
i WILLST DU MIT MIR GEHN WARNER MUSIC

MOBY
_ HOTEL MUTE

FINLAND

SINGLES

(YLE)

. TIE

" VIIKATE RANKA

NIUVA 20

TURMION KATILOT RANKA

TAIVAS 1YO TULTA
TERASBETONI WARNER MUSIC
FORGIVE HER

SWALLOW THE SUN FIREBOX RECOROS

MC KOPPAKUORIAINEN REMIX
" ELLA JA ALEKSI WARNER MUSIC

ALBUMS
u MAIJA VILKKUMAA
" SEEI DLEKAAN NIN EVIDENCE
IL DIVO
IL DIVO SYCD/SDNY BMG

, TERASBETONI
| METALLITOTUUS WARNER MUSIC
4y YuP
KEPPIJUMPPAA MERCURY

4 APULANTA
0 KILA LEVY-YHTIO

APRIL 20, 2608

Go to www.billboard.biz for complete chart data

__ FRANCE 1§

'ALBUMS R

APRIL,}9, 2005.

. (SNEPAFOP/TITE-LIVE)
MYLENE FARMER
- AVANT QUE L'OMBRE POLYDDR
MOBY
_HOTEL MUTE
' LES ENFO!RES
. LE TRAIN DES ENFOIRES RESTO DU COEUR
RAPHAEL
[ CAPITOL
. VARIOUS ARTISTS
' LE ROI SOLEIL WARNER MUSIC
GARBAGE
BLEED LIKE ME A&E/WARNER MUSIC
KEANE
. HOPES AND FEARS ISLAND
KERY JAMES
MA VERITE UP MUSIC/WARNER MUSIC
MARIAH CAREY
THE EMANCIPATION OF MIMI ISLAND/DEF JAM

CHIMENE BADI
DIS-MOI QUE TU M'AIMES UNIVERSAL

SPAIN

ALBUMS

-
ow
S=x (AFYVE/MEOIA CONTROL)

APRIL 20, 2085
AMARAL
. PAJARDS EN LA CABEZA VIRGIN
SANTA JUSTA KLAN
$.J.K GLOBOMEDIA
.. CAMELA
3 CAMELA ORO:LA COLECCION CAPITOL
IL DIVO
IL DIVO SYCO/SONY BMG

EL SUENO DE MORFEO
EL SUEND OE MORFEQ GLOBOMEDIA

DIANA NAVARRO
' _HABANA BLUES DRO/MAESTRANZA FILM
i .
. CHAYANNE
CUBA LE CANTA A SERRAT DISCMEQ!

NO TE OLVIDES DE MI WARNER MUSIC
MA ISABEL
"' _DESDE SIEMPRE SONY BMG
-~ DENMARK

_ SOUNDTRACK
NO ME TOQUES LAS PALMAS QUE TE VALE MUSIC
N TRIBUTO A SERRAT
SINGLES

4=

IFPI/NIELSEN MARKETING RESEARCH)
SCARE YOURSELF

D-A-D EMI

HVOR SMA VI ER
VARIOUS ARTISTS UNIVERSAL

LET ME LOVE YOU
MARID J/SONY BMG

ﬁ g ALMOST HERE
BRIAN MCFADDEN FT. DELTA GOODREM MDDEST!/SONY BMG
-- CANDY SHOP
50 CENT INTERSCOPE
ALBUMS

| SIMONE

VINDENS FARVER CMC
JACOB ANDERSEN
MAKE T BETTER SONY BMG

' B-BOYS

| VORES VERDEN UNIVERSAL
ANNE GADEGAARD
CHIKI CHIKI MY WAY MUSIC

THE SHADOWS
THE FINAL TOUR CMC

NEW ZEALAND>

~ SINGLES

APRIL 19, 2065

(RECORD PUBLICATIONS LTD.)

MOONSHINE

SAVAGE FT. AKON DAWNRAID

LET ME LOVE YOU

MARID SONY BMG

BEAUTIFUL SOUL
JESSE MCCARTNEY FMR

OBSESSION

FRANKIE J FT. BABY BASH SONY BMG

CANDY SHOP
", 50 CENT INTERSCOPE

ALBUMS
- JACK JOHNSON
IN BETWEEN DREAMS BUSHFIRE/UNIVERSAL
SAVAGE
| DAWNRAID
5 GOLDENHORSE
~_OUT OF THE MOON EMI
MAROON 5
SONGS ABOUT JANE J/SONY BMG

- UES
" TROUBLE SRC/UNIVERSAL

APRIL 20, 2005

Data for week of APRIL 30, 2005 |

www.americanradiohistorv.com

RMANY

MS

-
‘22 (MEDIA CONTRDL)
BOEHSE ONKELZ
LIVE IN SPV
2 9 WIR SIND HELDEN
. __VON HIER AN BLIND VIRGIN

2 NENA

WILLST DU MIT MIR GEHN WARNER MUSIC

4 MICHAEL BUBLE
IT'S TIME REPRISE

APRIL 20, 2005

; 50 CENT
THE INTERSCOPE
& | 5 FARINURLAUB

AM ENDE DER SONNE VOLKER HOR

E ‘6 SARAH CONNOR

© NAUGHTY BUT NICE X-CELL/SONY BMG
S AC/DC
% .: 8 FAMILY JEWELS (DVD} EPIC
E g FETTES BROT

s . AM WASSER GEBAUT IDG

10 10 SOHNE MANNHEIMS
LTt NOIZ SOHNE MANNHEIMS/UNIVERSAL

~ AUSTRALIA >

»
ALBUMS

APRIL 18, 2008
ANTHONY CALLEA
_ ANTHONY CALLEA SONY BMG
MISSY HIGGINS
] THE SOUND OF WHITE EMI
- JACK JOHNSON
- IN BETWEEN DREAMS BUSHFIRE/UNIVERSAL
~ y GARBAGE
o BLEED LIKE ME FESTIVAL
GREEN DAY
AMERICAN IDIOT REPRISE
5 ILDIVO
= IL DIVQ SYCO/SONY BMG
n JESSE MCCARTNEY
. BEAUTIFUL SOUL FMR
" g GWEN STEFANI
LOVE ANGEL.MUSIC.BABY INTERSCOPE

- BEN FOLDS
SONGS FOR SILVERMAN EPIC

E’g 0] 4 JOHN FARNHAM/TOM JONES
T TOGETHER IN CONCERT SONY BMG
LANDERS 1

SINGLES
E "_E
"gﬂ (PROMUVI)
m - CANDY SHOP
5 = 50 CENT INTERSCOPE
ﬁ 3 SWITCH
WILL SMITH INTERSCOPE

APRIL 20, 2005

~ LET ME LOVE YOU

|_MARIO J/SONY BMG

DAS KLEINE KROKODIL SCHNAPPI
SCHNAPP! FT. JOY GRUTTMANN POLYDOR

~ RICH GIRL
GWEN STEFANI FT. EVE INTERSCOPE

ALBUMS

3" ADMIRAL FREEBEE
= SONGS POLYDOR
, MOBY
HOTEL MUTE
3 ANOUK
HOTEL NEW YORK DINO
4 JOERI FRANSEN
TRUE LIES ARIOLA

-

"HUNGARY

SINGLES

APRIL 15, 2005

A KORBEN
" _Z0RAN UNIVERSAL

FEMME LIKE U
K-MARD EAST WEST
. MINDHALALIG MELLETTEM
_ ZSEDENYI ADRIENN MAGNEOTON
SUAVEMENTE
SCOOTER £DEL
. GET RIGHT
- JENNIFER LOPEZ EPIC

ALBUMS

MEGASZTAR
2005 UNIVERSAL
HOOLIGANS
VIRUS EMI
KALAPACS
KERESZTES HABORU HAMMER MUSIK
ZSEDENYI ADRIENN
ZSEDA VUE MAGNEQTON

13 NOX

"% BUVOLET UNIVERSAL
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EUROCHARTS

E EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM
i SALES CHARTS OF 20 EUROPEAN COUNTRIES. APRIL 20, 2005

LET ME LOVE YOU

1 : T wario J/SONY BMG
2 2 CANDY SHOP
50 CENT INTERSCOPE
a n 1,2 STEP
*.__CIARA FT, MISSY ELLIOT SHO'NUFF-MUSICLINE/LAFACE/ZOMBA
a 3 UN MONDE PARFAIT
ILONA MITRECEY SCORPIO
5 4 (IS THIS THE WAY TO) AMARILLO
g TONY CHRISTIE FT. PETER KAY UNIVERSAL TV
6 7 RICH GIRL

GWEN STEFANI FT. EVE INTERSCOPE

g ECRIS LHISTOIRE
GREGORY LEMARCHAL MERCURY
LIFT ME UP
i MOBY MUTE

'@ ' SOMEWHERE ELSE

. RAZORLIGHT VERTIGO
CONCERTO POUR DEUX VOIX
i CLEMENCE & JEAN-BAPTISTE MAUNIER WARNER MUSIC
BTN g GET RIGHT
JENNIFER LOPEZ EPIC
SWITCH
WILL SMITH INTERSCOPE
! g IT'S LIKE THAT

:1_3,, MARIAH CAREY ISLAND/DEF JAM
14 13 FROM ZERO TO HERO
SARAH CONNOR X-CELL/SONY BMG
:ﬁ‘.- 17 TOUT LE BONHEUR DU MONDE

SINSEMILIA EPIC

APRIL 20, 2005

'y, 50CENT
THE MASSACRE INTERSCOPE
2  GARBAGE
BLEED LIKE ME ARE/WARNER MUSIC ~
MOBY
s :\ 1 HOTEL MUTE
4 3 MICHAEL BUBLE

IT'S TIME REPRISE
s g GREENDAY

3 AMERICAN 1010T REPRISE
BASEMENT JAXX
THE SINGLES XL RECORDINGS
R BOEHSE ONKELZ

See Chart Legend for rules and explanatiors © 2308, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved

SALES DATA COMPILED BY
N
Nielsen
SoundScar

L )=
Bliil®, .O|(

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING. L ABEL

MICHAEL BUBLE
IT'S TIME 143/REPRISE 48946/WARNER BROS. &

ARTIST
53 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
1+ 2

{ log CHRIS BOTTI
A e WHEN | FALL IN LOVE COLUMBIA 92872/SONY MUSIC ®

--3-.',-'@: MADELEINE PEYROUX

i ~ CARELESS LOVE ROUNDER 613192
5 52“: DIANA KRALL

o THE GIRL IN THE OTHER ROOM VERVE 001826/VG ®
= ¥ VARIOUS ARTISTS 1
iy VERVE//UNMIXED3 VERVE 004302/VG .

DAVID SANBORN
CLOSER VERVE 003095/VG
HARRY CONNICK, JR. [
ONLY YOU COLUMBIA 9055 1/SONY MUSIC
DAVE HOLLAND BIG BAND
OVERTIME SUNNYSIDE 3028
"5 JANE MONHEIT
:,3. TAKING A CHANCE ON LOVE SONY CLASSICAL 92495/SONY MUSIC
& ' RENEE OLSTEAD
RENEE OLSTEAD 143/REPRISE 48704/WARNER BROS.
YELLOWJACKETS
~ ALTERED STATE HEADS UP 3097 e
BILLIE HOLIDAY
THE ULTIMATE COLLECTION HIP-O/VERVE 003218/UME
5 CHARLES LLOYD
~~ JUMPING THE CREEK ECM 004121/UNIVERSAL CLASSICS GROUP

TORD GUSTAVSEN TRIO

THE GROUND ECM 004123/UNIVERSAL CLASSICS GROUP
" VARIOUS ARTISTS
 PUTUMAYO PRESENTS: NEW ORLEANS PUTUMAYQ 0232
" PETER CINCOTTI
ON THE MOON CONCORD 2221
VARIOUS ARTISTS
20 BEST OF JAZZ MADACY SPECIAL PRODUCTS 5328/MADACY
KEELY SMITH
1 VEGAS ‘58 - TODAY CONCORD JAZZ 2266/CONCDRD
‘g 4 ELDAR DJANGIROV
ELDAR SONY CLASSICAL 92593/SONY MUSIC
JOHN PIZZARELLI
KNOWING YOU TELARC JAZZ B3615/TELARC
MARILYN SCOTT
NIGHTCAP PRANA 0005/MAILBOAT
LOUIS ARMSTRONG
LOUIS ARMSTRONG MADACY SPECIAL PRODUCTS 50686/MADACY
g JOEY DEFRANCESCO/JIMMY SMITH
LEGACY CONCORD JAZZ 2229/CONCORD
BILLIE HOLIDAY
JAZZ BIOGRAPHY SERIES UNITED MULTIMEDIA 5509/UNITEQ AUDIO
3 LINDA RONSTADT

HUMMIN' TO MYSELF VERVE 000887/VG

6 ‘14

L

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

s ll YO-YO MA/THE SILK ROAD ENSEMBLE
EALSH SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL 93962/SONY MUSIC

THE 5 BROWNS RED SEAL 66007/BMG CLASSICS ®

il . N LIVE IN HAMBURG SPV
8 5 WIR SIND HELDEN
= VON HIER AN BLIND VIRGIN
P *r "NENA ARTIST
WILLST DU MIT MIR GEHN WARNER MUSIC
10 4 MARIAH CAREY
THE EMANCIPATION OF MIMI ISLAND/OEF JAM
%1 g AKON s THE 5 BROWNS
i TROUBLE BARCLAY/UNIVERSAL
TONY CHRISTIE

DEFINITIVE COLLECTION UNIVERSAL TV
' "KEANE
___HOPES AND FEARS ISLAND
QUEENS OF THE STONE AGE
LULLABIES TO PARALYZE INTERSCOPE
MYLENE FARMER
AVANT QUE L'OMBRE POLYDOR

16 14
1#5’7_( 1

Nielsen

AIRPLAY s

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITDRED AND
TABLATED BY NIELSEN MUSIC CONTROL

APRIL 20, 2008
LET ME LOVE YOU
MARIO J RECORDS
RICH GIRL

MARIAH CAREY ISLAND/DEF JAM
5 CANDY SHOP
y 50 CENT (NTERSCOPE
41 |F THERE'S.ANY JUSTICE
LEMAR SONY BMG
GET RIGHT
JENNIFER LOPEZ EPIC
HEAVY ON MY HEART
~ ANASTACIA DAYLIGHT/EPIC
LIFT ME UP
MOBY MUTE
UNWRITTEN
NATASHA BEDINGFIELO PHONOGENIC/SONY BMG
BAD DAY
DANIEL POWTER WARNER MUSIC
. SOMETIMES YOU CAN'T MAKE IT ON
F U2 ISLAND
CAUGHT UP
USHER LAFACE/ZOMBA

THIS IS THE LAST TIME
KEANE ISLAND

,:’ : 2 GWER STEFANI FEAT. EVE INTERSCOPE
E-. g BOULEVARD OF BROKEN DREAMS
o GREEN DAY REPRISE
4 § SHIVER
: NATALIE IMBRUGLIA SONY BMG
'\; 7 IT'S LIKE THAT

g e

=

Data for week of APRIL 30, 2005 |

| YO-YO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE)
3 Y0-YO MA PLAYS ENNIO MORRICONE SONY CLASSICAL 93456/SONY MUSIC ®
~ ANDRE RIEU
TUSCANY DENON 7431
SOUNDTRACK
. _THE CHORUS NONESUCH 61741/WARNER BROS.
= SOUNDTRACK
- MASTER AND COMMANDER DECCA 001574/UNIVERSAL CLASSICS GROUP
| JOSHUA BELL
ROMANCE OF THE VIOLIN SONY CLASSICAL 87894/SONY MUSIC ®
CITY OF BIRMINGHAM SYMPHONY (RATTLE)
MAHLER: SYMPHONY NO. 8 EMI CLASSICS 57945/ANGEL

LANG LANG & MARIINSKY THEATER ORCHESTRA (GERGIEV)
RACHMANINDY: PIANO CONCERTO NO. 2 DG 003902/UNIVERSAL CLASSICS SROUP

" MORMON TABERNACLE CHOIR WITH ORCHESTRA AT TEMPLE SQUARE JESSOP)
- CHOOSE SOMETHING LIKE A STAR MORMON TABERNACLE CHOIR 0005

MORMON TABERNACLE CHOIR

" PEACE LIKE A RIVER MORMON TABERNACLE CHOIR 6188

BRYN TERFEL/MALCOLM MARTINEAU

SILENT NODN DG 004216/UNIVERSAL GLASSICS GROUP

ANDRE RIEU

LIVE IN DUBLIN DENON 17293

ANGELA GHEORGHIU

PUCCINI: OPERA ARIAS EM! CLASSICS 57955/ANGEL

RICHARD JAMES

AS IN A DREAM RICHARD JAMES 82174

YOYO MA WITH AMSTERDAM BAROQUE ORCHESTRA (KOOPMAN)
VIVALDI'S CELLO SONY CLASSICAL 90916/SONY MUSIC

ANONYMOUS 4

THE ORIGIN OF FIRE: HILDEGARD VON BINGEN HARMONIA MUNDI 907327

SAN FRANCISCO SYMPHONY (THOMAS)

MAHLER: SYMPHONY NO. 8 SAN FRANCISCO SYMPHONY MUSIC 60007
SHARON ISBIN & NEW YORK PHILHARMONIC (SEREBRIER)/
RODRIGO: CONCIERTO DE ARANKJEZ RHINCYWARNER CLASSICS G0296/WARNER STRATEGIC MARKETING
YUNDI LI

CHOPIN: SCHERZI, IMPROMPTUS DG 003887/UNIVERSAL CLASSICS GROUP
RICHARD GOODE ﬂ
MOZART NONESUCH 79831/WARNER BROS

ROLANDO VILLAZON

FRENCH OPERA ARIAS VIRGIN CLASSICS 45719/ANGEL

ANONYMOUS 4

AMERICAN ANGELS HARMONIA MUNDI 907326

JOSHUA BELL

VIOLIN CONCERTOS DECCA 004204/UNIVERSAL CLASSICS GROUP

JOHN ADAMS

ON THE TRANSMIGRATION OF SOULS NONESUCH 79816/WARNER BROS.

For chart reprints call 646.654.4633

www americanradiohistorv com

. PRIl VARIOUS ARTISTS ' l
2WKS | VERVE//REMIXED3 VERVE QQI‘GG'NG
!5 MARCUS MILLER
~ SILVER RAIN 3 DEUCES 5779/KOCH j
KENNY G »
AT LAST... THE OUETS ALBUM ARISTA 62470/RMG
VICTOR WOOTEN
SOUL CIRCUS VANGUARD 79785
GEORGE DUKE
DUKE BIZARREPLANET 5102/BPM &

& 5 5 PAULTAYLOR
t - NIGHTLIFE PEAK 8528/CONCORD

5 12 PAT METHENY GROUP
J ok L‘ . THE WAY UP NONESUCH 79876/WARNER BROS. 3

-‘? g gg CHRIS BOTTI
¥ P4

A *_ A THOUSAND KISSES DEEP COLUMBIA 90535/SONY MUSIC
! ACOUSTIC ALCHEMY
; " | AMERICAN/ENGLISH HIGHER OCTAVE 79755

~ JEFF LORBER
FLIPSIDE NARADA JAZZ 73124/NARADA

g g % KENNY G
: % [0 ULTIMATE KENNY G MG HERITAGE 50997/RMG

11 BOBBY CALDWELL
" PERFECT ISLAND NIGHTS SIN-DROME 8965

; " ﬁ KEIKO MATSUI

3 s WALLS OF AKENDORA NARADA JAZZ 73335/NARADA

@ 1 | MATT BIANCO FEATURING BASIA
MATT'S MOOD DECCA 003930/UNIVERSAL CLASSICS GROUP

ﬁf

JAMIE CULLUM

. TWENTYSOMETHING UNIVERSAL/VERVE 002273/VG ®
URBAN KNIGHTS

URBAN KNIGHTS VI NARADA JAZZ 76635/NARADA

. |13 VARIOUS ARTISTS
" FOREVER, FOR ALWAYS, FOR LUTHER GRP 002426/VG

THE MARCUS JOHNSON PROJECT
. LE§SDNS IN LOVE THREE KEYS 20009
; 4¢ [3g NORMAN BROWN
§ ~ WEST COAST COOLIN' WARNER BRDS. 48713

4 CHIELI MINUCCI

GOT IT GOIN' ON! SHANACHIE 5124
| 2= 111 3RD FORCE
- " | DRIVING FORCE HIGHER OCTAVE 98757

a7 BONEY JAMES

~ PURE WARNER BROS. 48786
ic rl? PAMELA WILLIAMS

"T_SWEET SAXATIONS SHANACHIE 5121
- |3g VARIOUS ARTISTS
VERVE//REMIXED2 VERVE 000598*/VG

. |2 VARIOUS ARTISTS
/1" | THE BEST SMOOTH JAZZ... EVER! BLUE NOTE 60392/CAPITOL

ARTIST gi
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 8
JOSH GROBAN ol

CLOSER 143/REPRISE 48450/WARNER BROS. ®

o g? ANDREA BOCELLI
= ANDREA PHILIPS 003513/UNIVERSAL CLASSICS GROUP

! S RONAN TYNAN
b I RONAN DECCA 003863/UNIVERSAL CLASSICS GROUP

MARIO FRANGOULIS
FOLLOW YOUR HEART SONY CLASSICAL 93803/SONY MUSIC

@ SARAH BRIGHTMAN H

LIVE FROM LAS VEGAS NEMO STUDID 57801/ANGEL -
., HAYLEY WESTENRA
| _PURE DECCA 001866/UNIVERSAL CLASSICS GROUP
BOND
CLASSIFIED MBO/OECCA 002332/UNIVERSAL CLASSICS GROUP
ANDRE RIEU
AT THE MOVIES DENON 17348
YO-YO MA
0BRIGADO BRAZIL SONY CLASSICAL 89935/SONY MUSIC
THE TEN TENORS
LARGER THAN LIFE RHING 76525/WARNER STRATEGIC MARKETING
SARAH BRIGHTMAN
. _HAREM NEMO STUDIO 37180/ANGEL
TAN DUN FEATURING ITZHAK PERLMAN
© HERO {SOUNDTRACK) SONY CLASSICAL 87726/SONY MUSIC
AMICI FOREVER i
THE OPERA BAND RCA VICTOR 52739
- LUCIA MICARELLI
| MUSIC FROM A FARTHER ROOM 143/REPRISE 48795/WARNER BROS.
KATHERINE JENKINS
LA DIVA DECCA 004391/UNIVERSAL CLASSICS GROUP
ARIA
ARIA 3: METAMORPHDSIS KOCH 5765
" THE IRISH TENORS i
. HERITAGE RAZOR & TIE 82910 §
LONDON SYMPHONY ORCHESTRA (WILLIAMS)
STAR WARS TRILOGY SONY CLASSICAL 93451 SONY MUSIC
BELA FLECK/EDGAR MEYER
MUSIC FOR TWO SONY CLASSICAL 92106/SONY MUSIC
[ CHANTICLEER WITH BISHOP YVETTE FLUNDER
E HOW SWEET THE SOUND' SPIRITUALS AND TRADITIONAL GOSPEL MUSIC

. JOHN WILLIAMS

| EL DIABLO SUELTO SONY CLASSICAL 90451/SONY MUSIC .
BOND =
BOND: REMIXEG MBO/DECCA 001117/UNIVERSAL CLASSICS GROUP
VARIOUS ARTISTS £
STRING QUARTET TRIBUTE TO METALLICA VITAMIN 8723 .
YO-YO MA
OBRIGADO BRAZIL: LIVE (N CONCERT SONY CLASSICAL 90970/SONY MUSIC

VARIOUS ARTISTS E

STRING QUARTET TRIBUTE TO EVANESCENCE VITAMIN 8780

Go to www.billboard.biz for compiete chart data | 65


www.americanradiohistory.com

CHARTS
' |V

ALBUM CHARITS

Sales data compiied by Nielsen SoundScan. For Top R&B/Hip-Hop Albums,
3ales data is complled from a national subset panel of core R&B/Hip-Hop
stares by Nielsen Soundscan.

® Albums with the greatest sales gains this week.
GANER

T Where included, this award indicates the title witn
=23} the chart's biggest percentage growth.

Wrere included, this award Indicates the titte
witn the chart’s largest unit increase.

T Indicates album entered tcp 100 of The Billboard 200
T3 and has been removed fram Heatseekers chart.

PRICING/CONFIGURATION

ZD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. ® after price indicates album only available on DualDisc.
Z0/DVD afte- price indicates CD/DVD combo only availzble. ® DualDisc avail-
3ble. ® CD/DVD combo available. * indicates vinyl LP is available. Pricing and
Jinyl LP avaitebility are not included an all charts.

SINGLES CHARIS

RADIO AIRPLAY SINGLES CHARTS

Tomplled frem a national sample of cata supplied by Nielsen Broadcast Data
Systems. Charts are ranked by numb2r of gross audience impressions, comput-
3d by cross-referencing exact times cf airplay with Arbitron listener data. The
2xceptions ae th2 Rhythmic Top 40, Adult Top 40, Adult Contsmporary, Modern
Rozk and Adult B&B charts, which are ranked by total detections.

Songs showing an increase in audience (or detections)
over the previous week, regardiess of chart movamant.

RECURRENT RULES

Songs are removad from the Hot t00 and Hot 100 Airplay charts simultaneously
1 they have been on the Hot 100 for more than 20 weeks and rank beiow 50.
Songs are removad from the Hot R&B/Hip-Hop Singlas & Tracks and Hot
I&B/Hip-Hop Airplay charts simultaneously if they have been on the Hot
38&8/Hip-Hop Singles & Tracks for more than 20 weexs and rank below 50. Songs
are removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they
nave been on the Pop100 for more than 30 weeks and rank b2low 30. Songs are
removed from Hct Country Singles & Tracks if they have beer on the chart for
more than 20 weeks and rank below 15, provided that ttey ara not still gaining
enough polnts to bullet. Songs are renoved from the Acult Top 40, Aduit
Tontemporary, Adult R&B, and Hot Dance Radio Alrplay charts if they have been
2n the chart for more than 26 weeks and rank below 15 (20 for Mcdermn Rock).

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail siore, mass
merchant, and internet sales reports collected, compited, and provided by
Nielsen SoundScan. For R&B/HIp-Hop Singles Sales sales data Is compiled
“rom a national subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.
I® singles with the greatest sales gains.

ZONFIGURATIONS

3 CD single avaitable. ® Digital Download available. @ DVD single available.
D Viny! Maxi-Single available. @ Viny Single available. @ CD Max-Single
avallable. Corfigurations are not inciuded on all singles charts.

<ITPREDICTOR

{tr Indicates fitle earned HitPredictor status in that particular format based on
~esearch data provided by Promosquad. Songs are btind tested online by
Promosquad using multiple listens and a nationwide sample of carefully profiled
music consumers. Songs are rated or a 1-5 scale; final results are based on
~eighted positives. Songs with a scorz of 65 or more (75 or more for country) are
udged to hava Hit Potential; atthough that benchmark. number can fluctuate per
“ormat based on the strength of available music. For a complete and updated fist
of current songs with Hit Potential, commentary, polls and more, please visit
aww.hitpredictor.com.

JANCE CLUB PLAY
Zompiled from a national sample of raports from club DJs.
® Titles with the greatest ciub play increase over the previous week.

AWARD CERTIFICATION LEVELS

ALBUM CHARTS: @ Recording Industry Assn. Of America (RIAA) certification
“or net shipment of 500,000 albums (Gold). 8 RIAA cartification for net shipment
“or 1 million uaits (Platinum). > FIAA certification fo- net shipmert of 10 million
Jnits (Diamond). Numeral within Platinum or Diamond symbol indicates album's
Tuiti-platinum level. For boxed sets, and double albums with a running time of
00 minutes or more, the RIAA multiplies shipments by the number of discs and/
or sapes. O Certification for net shipments of 100,000 units (Oro). (] Certification
of 200,000 units (Platino). 2 Certificaton of 400,000 units (Mutti-Platino).
BINGLE CHARTS: @ RIAA cerification for 100,000 paid downloads (Gold).
B 3IAA certification for 200,000 paid downloads (Platinum). Numeral within
platinum symbol indicates song's muitiplatinum level.

MUSIC VIDEO SALES CHARTS

'@ RIAA gold certification for net shipment of 25,000 units for video singles.

~J RIAA gold certification for net shipment of 50,000 units for shortform or
ongform vidzos. B RIAA platinum certification for net shipment of 50,000 units
“or video sing es. (| RIAA platinum certification for sales of 100,000 units for
shortform or longform videos.

VD SALES/VHS SALES/VIDEC RENTALS

'® UAA gold cert fication for net shipment of 50,000 units or $1 million in sales at
suggested retail price. ll RIAA piatinum certification for sales of 100,000 units

or 52 million #n seles at suggested retail price. O IRMA gold certification for a
‘minimum saie of 125,000 units or a dollar volume of $9 million at retall for theatri-
cally released programs; or of at leas: 25,000 units and $1 million at suggested
retail for non-theztrical titles. (1 IRMA slatinum certification for a minimum sale of
251,000 units or a dollar volume o° $18 million at retail for theatrically released
programs, and of at least, 50,000 units and $2 millior at sugg=sted retall for non-
theatrical titles.

SZE BELOW FOR COMPLETE LEGEND INFORMATION.

ot

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

™ (TN KEITH URBAN
(LIS GOLDEN ROAD CAPITOL (NASHVILLE) 32936 (18.98/10.98)

'ﬂ RAY CHARLES
THE VERY BEST OF RAY CHARLES RHIND 79822 (11.98)

3 W , AC/DC
B0 BACK IN BLACK LEGACY/EPIC 80207 */SONY MUSIC (18.98) ®
2 33 50 CENT
{] GET RICH OR OIE TRYIN SHAOY/AFTERMATH 493544*/INTERSCOPE (13.98/8 98}
4 1e¢ NORAH JONES
.~ COME AWAY WITH ME BLUE NOTE 32088~ (17.98)
12 584 QUEEN
1 i GREATEST HITS HOLLYWOOD 161265 {13.98/11.98)
3 . METALLICA
el " METALLICA ELEKTRA 61113*/AG (18.98/11.98)

i | ¢ 11 BOB MARLEY AND THE WAILERS
LEGEND. THE BEST OF BOB MARLEY AND THE WAILERS TUFF GONGASLAND 548904/UNE (1398/8.98) @
. BOB SEGER & THE SILVER BULLET BAND
S0 GREATEST HITS CAPITOL 30334 (16.98/10.98)
. GREEN DAY
INTERNATIONAL SUPERHITS! REPRISE 48145/WARNER BROS. (18 98)
‘ w "THE BEATLES
L 1 APPLE 29325/CAPITOL (18 98/12.98)
18 ‘71= STEVIE WONDER
2" THE DEFINITIVE COLLECTION MOTOWN/UTV 066164/UME (18.98)
445 PINK FLOYD
DARK SIDE OF THE MOON CAPITOL 46001* (18.98/10.98)
m GREEN DAY
= DOOKIE REPRISE 45529*/WARNER BHOS (12.98/7.98)

% e@d O Mo ¢ Mo @«

=
o

h _THE BEST OF 1980-1890 ISLAND 524613/IDJMG (18.98/12 98)

1t "EVANESCENCE
B FALLEN WIND-UP 13063 (18.98)
ﬂJS\‘ LINKIN PARK

%% METEORA WARNER BROS. 48186* (19.98)

TIM MCGRAW
2 '230 GREATEST HITS CURB 77976 (18.96/12.08)

. 3 DOORS DOWN
= AWAY FROM THE SUN REPUBLIC/UNIVERSAL 064396/UMRG (13.98/8.98)
33 THE POSTAL SERVICE
IS%8 Give UP suB POP 595* (14.98)
COLDPLAY
" A RUSH OF BLOOD TO THE HEAD CAPITOL 40504* (18.98/11.98)

-
=1

[ I ~ IR

..
> 5
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g 25 ﬁ] LED ZEPPELIN

EARLY DAYS & LATTER DAYS: THE BEST OF LED ZEPPELIN VOLUMES ONE AND TWO ATLANTIC B361FAG (19.98).
. AUDIOSLAVE
& AUDIOSLAVE INTERSCOPE/EPIC 8696B~/SONY MUSIC (18.98
MUDVAYNE
THE END OF ALL THINGS TO COME EPIC 86487/SONY MUSIC (18.98) ®

JOURNEY
_JOURNEY'S GREATEST HITS COLUMBIA 44493/SONY MUSIC (18.96/12.98) .

i 20 2 "DADDY YANKEE
LOS HOMERUN: ES MACHETE 450582/Vi (15.98)

KELLY CLARKSON
THANKFUL RCA 681 59/RMG (18.98)
24 H‘ JACK JOHNSON
PY% BRUSHFIRE FAIRYTALES ENJOY 860994°/UMRG (18.98)

= o ELVIS PRESLEY
9 43 ’"i ELV1S: 30 #1 HITS RCA 68079°/RMG (19.98/12.98)

~N
v

|
4

- =
= % ‘SUBLIME
SUBLIME GASOLINE ALLEY/GEFFEN 111413/UME (18.96/12.98)

31 E JIMI HENDRIX
EXPERIENCE HENDRIX THE BEST OF JIMI HENDRI)( EXPERIENCE HENDRD( 111671*/UME (18.98/1298)

36 -aé: BILLY IDOL
GREATEST HITS CHRYSALIS 28812/CAPITOL (16.98)

CHRIS LEDOUX
20 GREATEST HITS CAPITOL (NASHVILLE) 99781 (16.98/10.98)

28 10 DURAN DURAN

= GREATEST CAPITOL 96239 (18.98/11.98) ®
'_"]2 . KENNY CHESNEY
I = GREATEST HITS BNA 67976/RLG (18 98/12 98)

34 m SYSTEM OF A DOWN
| TOXICITY AMERICAN/COLUMBIA 62240 /SONY MUSIC (18.98/12.98)

19 B ABBA
GOLD -- GREATEST HITS POLYOOR/A&M 517007/UME (18.98/12.98)
15 GB! DEF LEPPARD
*" VAULT -- GREATEST HITS 1980-1995 MERCURY 528718/UME (18.98/11.98)

‘5@ LINKIN PARK
{HYBRID THEORY] WARNER BROS. 47755 (18.98/12.98)
u2

THE JOSHUA TREE ISLAND 842298/I0JMG (18.98/11.98) ®
LIONEL RICH!E ®
THE DEFINITIVE COLLECTION MOTOWN/UTV 068140/UME (18 .98)

- THE SHINS

- OH, INVERTED WORLD SUB POP 70550~ {15.98)
MERCYME B

" ALMOST THERE ING 86133/CURB (16.98) ® .-
METALLICA a
MASTER OF PUPPETS ELEKTRA 60439/AG (18.98/11.98)
LAURYN HILL 5]
THE MISEDUCATION OF LAURYN HiLL RUFFROUSE/COLUMBIA 63035*/SONY MUSIC (12 98/8.98)

~ ELTON JOHN Pf

- GREATEST HITS 1970-2002 ROCKET/UTV 063478/UME (19.98) g
AL GREEN 2
GREATEST HITS HI/THE RIGHT STUFF 30800/CAPITOL (17.98/10.98)
AC/DC 3]
LIVE LEGACY/EPIC 80214/SONY MUSIC (17.98/11.98)

E LYNYRD SKYNYRD ®
ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98)
ERIC CLAPTON =

THE CREAM OF ERIC CLAPTON POLYOOR/AM 527116/UME (18.96/12.98)

TOP POP CATALOG: Catalog Albums are 2-year old titles that have fallen below No.

20 on The Bilboard 200 or re-issues of older albums. Total Weeks column reflects
combined weexs title has appeared on The Billboard 200 and Top Pop Catalog
“bums. INTEF NET, SOUNDTRACKS, CHRISTIAN SONGS: See chart legend fo"
ules and explanations. © 2005, VNU Business Media, Inc. and Nielsen SoundScen,
nc. Al rights reserved.
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Lost And Found 2

ARTIST
: IMPRINT & NUMBER / DISTRIBUTING LABEL

MUDVAYNE
EPIC 90784/SDNY MUSIC ®

3' BECK Guero ' ¢
b4 INTERSCOPE 003481* @
g o :23 MARIAH CAREY The Emancipation Of Mimi {5y
S ISLAND 003943*/104ME L4
' GARBAGE

Bleed Like Me 4 |
ALMO SOUNDS/GEFFEN 004195/INTERSCOPE
AMERICAN HI-FI Hearts On Parade ,‘29' i
MAVERICK /WARNER BROS 2

- JACK JOHNSON In Between Dreams 1"
5. JACK JOHNSON/BRUSHFRE 004149*/UMRG !
MITCH HEDBERG Mitch All Together _ ' '
COMEQY CENTRAL 0024 &
CHRIS BOTTI
COLUMBIA 92872/SONY MUSIC ®
a GREEN DAY
REPRISE 48777*/WARNER BROS
1 33 RAY CHARLES
§ HEAR 2248/CONCORD
U2
| INTERSCOPE 003613
MITCH HEDBERG Strategic Grill Locations &
COMEDY CENTRAL 0025 o i
CELTIC WOMAN Celtic Woman 2 ’
| MANHATTAN 60233
MOBY Hotel (' I8
V2 27243 70
THE KILLERS Hot Fuss &
SLAND 002468*/IDJMG .10 -

When [ Fali In Love 3

e e
American Idiot gt !:

&1 TITLE WMB SOUNDTRACKS/ATLANTIC 76540/RHIND
GARDEN STATE -
FOX/EPIC 92843/SDNY MUSIC
" THE OC: MUSIC FROM: MIX 4
g— WARNER SUNSET 48705/WARNER 8R0OS.
4 o ICE PRINCESS
: WALT DISNEY 861227
,. THE PHANTOM OF THE OPERA »
= REALLY USEFUL/SONY CLASSICAL 93521/SONY MUSIC o
g {7 NAPOLEON DYNAMITE
- LAKESHORE 33810
o HITCH
S COLUMBIA 93667/SONY MUSIC
g 29 DORA THE EXPLORER
i . NICK 64435/SONY BMG STRATEGIC MARKETING GROUP
15 3nn O BROTHER, WHERE ART THOU? :
12 g LOST HIGHWAY/MERCURY 170069/IDJMG '."
10 19 SHALL WE DANCE?
"% CASABLANCA/UNIVERSAL 003494/UMRG
,» THE SPONGEBOB SQUAREPANTS MOVIE
SN NICK 48888/SIRE -
8 -93',-' SHARK TALE
;'- DREAMWORKS/GEFFEN 003468/INTERSCOPE
. THE PHANTOM OF THE OPERA (SPECIAL EDITION)
REALLY USEFUL/SONY CLASSICAL 93522/SONY MUSIC -,
BLUE COLLAR COMEDY TOUR: THE MOVIE s
WARNER BROS (NASHVILLE) 48424/WRN =

- 50 FIRST DATES
MAVERICK 48675/WARNER BROS.

1"

ARTIST
. TITLE iMPRINT / PROMDTION LABEL
TAKE YOU BACK |
JEREMY CAMP (BEC
HOLY IS THE LORD
CHRIS TOMLIN (SIXSTEPS/SPARROW/EMICMG)
NOTHING WITHOUT YOU
BEBO NORMAN (ESSENTIAL/PLG)
VOICE OF TRUTH
" _CASTING CROWNS (BEACH STREET/REUNION/PLG)
ABOUT YOU
Z0EGIRL (SPARROW/EMICMG)
HEAVEN
SALVADOR (WOR0-CURB)
. YOU'RE WORTHY OF MY PRAISE
BIG DADDY WEAVE & BARLOWGIRL (FERVENT)
HIDE
JOY WILLIAMS (REUNION/PLG})
HOMESICK
MERCYME (INO)
THIS IS YOUR LIFE
= SWITCHFQOT (COLUMBIA/SPARROW/EMICMG)
= ; HE WILL CARRY ME
" _MARK SCHULTZ (WORD-CURB)
MORE
MATTHEW WEST (UNIVERSAL SOUTH/SPARROW/EMICMG)
BLESSED BE YOUR NAME
TREE63 (INPOP)
BEAUTIFUL ONE
BY THE TREE (FERVENT)
MUCH OF YOU
STEVEN CURTIS CHAPMAN (SPARROW/EMICMG)

P

.
B

.
ALY
=
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VideoScan

LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)

") B SIDEWAYS (WIDESCREEN)
=B [ OXVIDEO 27578 (29.98)

- explanations. © 2005, VNU Business Media, Inc. and
Nielsen SoundScan, Inc. All rights reserved.
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Principai Performers

"3 MINDLESS SELF INDULGENCE
METROPOLIS 365 {11.98)

Paul Giamatti/Thomas Haden Church You'll Rebel To Anything

SPANGLISH
COLUMBIA TRISTAR HOME ENTERTAINMENT 04852 (29.98

- DAMIEN RICE
"\ DRM/VECTOR 48507/WARNER BROS_(18.98) ®

Adam Sandler/Tea Leoni o j

E ELEKTRA (WIDESCREEN)
FOXVIDEQ 28264 (29.98)

BLOC PARTY

VICE/DIM MAK 93815*/ATLANTIC (13.98) Silent Alarm

Jennifer Garner/Goran Visnjic .

~ THE INCREDIBLES (WIDESCREEN)
WALT DISNEY HDME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINME! ™ 36387 (29.98)

. JEFF BATES
RGA NASHVILLE 67071/RLG (17.96/11.98)

Animated Rainbow Man

SIDEWAYS (PAN & SCAN)
FOXVIDEQ 27590 (29.98)

HAWTHORNE HEIGHTS

Paul Giamatti/Thomas Haden Church .
VICTORY 220 (13.98)

The Silence In Black And White

ELEKTRA (PAN & SCAN)
J FOXVIDEQ 28275 (29.98)

VICENTE FERNANDEZ

Jennifer Garner/Goran Visnjic | ;
' SONY DISCOS 95624 (12.98)

Mis Corridos Consentidos

HE INCREDIBLES (PAN & SCAN)

ALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMEN ™ 39841 (29.98)

KURT CARR PROJECT

GOSPQ CENTRIC 70058/Z0MBA (17.98) One Church

CLOSER
COLUMBIA TRISTAR HOME ENTERTAINMENT 04847 (29.98

ANA BARBARA/JENNIFER PENA

FONDVISA 351791/UG (14.98) ® Confesiones

FINDING NEVERLAND (WIDESCREEM)
B MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME EN” ERTAINMENT 3628 (23 98)

THE BABY EINSTEIN MUSIC BOX ORCHESTRA

BUENA VISTA 861085/WALT DISNEY (7.96) Baby Einstein: Lullaby Classics

JAY-Z: FADE TO BLACK
PARAMOUNT HOME ENTERTAINMENT 45124 (29.98)

AMOS LEE

BLUE NOTE 97350 (12.98) Amos Lee

| AFTER THE SUNSET (WIDESCREEN)
S NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO £776¢ (27.68)

LOUIS XIv
PINEAPPLE/ATLANTIC 93825/AG {13.98)

Pierce Brosnan/Woody Harrelson The Best Little Secrets Are Kept

‘THE WEST WING: THE COMPLETE FOURTH SEASON
WARNER HOME VIDEO 31623 (59.98)

- CELTIC WOMAN

Martin Sheen/Allison Janney = |1 !
J‘ﬁ MANHATTAN 60233 (18.98) Celtic Woman

FAT ALBERT
FOXVIOEQ 27549 (29.98)

MARCUS MILLER

3 DEUCES 5779/KOCH (17.98) Silver Rain

Kenan Thomas/Kyla Pratt .ﬁ

BAMBI: 2 DISC SPECIAL EDITION
WALT OISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMEN ~ 36344 (29.98)

ZOEGIRL
SPARROW 73296 (12.98)

Animated

Room To Breathe
s

THE NOTEBOOK
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDED (7497 (27.£8)

NAPOLEON DYNAMITE
FOXVIDEQ 24392 (29.98)

James Garner/Gena Rowlands CORROSION OF CONFORMITY
I' | SANCTUARY 84739 (16.98) In The Arms Of God
Jon Heder | RISE AGAINST

GEFFEN 002967/INTERSCOPE (9.96) Siren Song Of The Counter Culture

FINDING NEVERLAND (PAN & SCAN)
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME EN” ERTAINMENT 40155 (23.98)

DRAGONBALL Z: THE MOVIE: BROLY'S SECONJ COMING
FUNIMATION 03832 (24.98)

Johnny Depp/Kate Winslet LD NATALIE GRANT
P LTS curs 78860 (17.98) Awaken
Animated A STATIC LULLABY

| COLUMBIA 92772/SONY MUSIC (12 98) Faso Latido ]

STAR WARS: CLONE WARS VOLUME 1
FOXVIDEQ 25792 (19.98)

RAY LAMONTAGNE

RCA 63459/RMG (11.98) Trouble

Ammated.!

UNIVERSAL STUQIOS HOME VIDEQ 20023 (24.98)

APOLLO 13: 2 DISC ANNIVERSARY EDITION (VWaIDESCREEN)

MISSISSIPPI MASS CHOIR
MALACO 6035 (16.96/10.98)

Tom Hanks/Kevin Baco

Not By Might, Nor By Power

LADDER 49 (PAN & SCAN)
TOUCHSTONE HOME VIDEQ/BUENA VISTA HOME ENTERTAI IMENT 32059 (2 98)

DECEMBERISTS

KILL ROCK STARS 60425 (16.98) Picaresque

AFTER THE SUNSET (PAN & SCAN)
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEQ (7764 (27.€8)

John Travolta/Joaquin Phoemx'.

Pierce Brosnan/Woody Harrelson

MILLENCOLIN
SOFTCORE/BURNING HEART 82043/EPITAPH (13.98 CD)

Kingwood

LADDER 49 (WIDESCREEN)
! TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAHIMEMNT 35938 (= 98)

SHOOTER JENNINGS
UNIVERSAL SOUTH 003816* (13.98)

Put The O Back In Country

John Travolta/Joaquin Phoenix l'

PULP FICTION: COLLECTOR'S EDITION
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME EN"ERTZINMENT 251 (23.98)

MUSE

John Travolta/Samuel L. Jackson = |
TASTE MEDIA 48733/WARNER BROS. (14.98)

Absolution

ORGAZMO: UNRATED SPECIAL EDIT ON
| UNIVERSAL STUDIOS HOME VIOEQ 22794 (19.98)

PG

DGRA T'HE EXPLORER: BIG SISTER IX)RA
., PARAMOUNT 86643 (9 98)

TITLE

" LABEL/ OISTRIBUTING LABEL
#1
1w R

|ELEKTRA
FOXVIDEO

THE ARCADE FIRE

MERGE 225* (15.98)

NB RIDAZ

NASTYBOY 1020/UPSTAIRS (13.98)
M.LA.

XL 186* (15.98)

. J MOSS

| GOSPO GENTRIC 70068/Z0MBA (17.98]
PHILLIPS, CRAIG AND DEAN
INO/EPIC 92879/SONY MUSIC (17.98)
SUPERCHIC[K]

INPOP 71279 (12.98)
FISCHERSPOONER
CAPITOL 94896" (18.98)

JEM

Funeral

nb ridaz.com

Arular

The J Moss Project

Let The Worshippers Arise

Beauty From Pain

SIDEWAYS

Odyssey

Finally Woken

ANTSMOVIE
PARAMOUNT 25143 (22 98)

SPANGLISH
COLUMBIA TRISTAR HOME ENTERTAINMENT

ATO 21519 (12.98)
UNDEROATH

They're Only Chasing Safety

. THOMAS & FRIENDS: SODOR CELEBRATION
HIT 08989 (14.98)

AFTER THE SUNSET
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO

SOLID STATE 83184/TO0TH & NAIL (13.98)
WEDNESDAY 13

Transylvania 90210: Songs Of Death, Dying, And The Dead

NEW
BAMBI (SPECIAL EDITION) :
WALT DISNEY/BUENA VISTA HOME 36336 (24 98)

FINDING NEVERLAND
mmmmmmmmn

ROADRUNNER 618201/IDJMG (17.98)
TEGAN AND SARA

So Jealous

SHARK TALE
DREAMWORKS 91879 (24.98)

CLOSER
COLUMBIA TRISTAR HOME ENTERTAINMENT

VAPOR 89403/SANCTUARY (16.98)
VNV NATION

Matter + Form

DORA THE EXPLORER: CATCH THE STAR
PARAMOUNT 86493 (9.98)

LADDER 49
TOUCHSTONE HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT

METROPOLIS 370 (15.98)
MARC BROUSSARD

FAT ALBERT
~|_FOXVIDEQ 27538 (19.98)

S Carencro

ISLAND 002938/IDJMG (9.98)
FANTOMAS

Suspended Animation

BARBIE: FAIRYTOPIA
LIONS GATE 17121 (19.98)

FAT ALBERT
FOXVIDED

IPECAC 62 (18.98)
SCISSOR SISTERS

Scissor Sisters

BARNEY: LETS GO TO THE FARM
HIT 20117 (14.98)

2: MONSTERS UNLEASHED
WARNER 28397 (22 98)

GARFIELD THE MOVIE .“"';%
FOXVIDEQ 24681 (19.98) %’ i B
MAX & RUBY: SPRINGTIME FOR MAX & RUBY =
NICKELODEON/PARAMOQUNT 86503 (9 98)

DORA THE EXPLORER: SILLYFIESTAE Jj \eep
PARAMOUNT 79593 (9.98)

~ SUUAREPANTS: HOME SWEET PINEAPPLE
PARAMOUNT (9.98)
;

o Sl
& SR 0ORA THE EXPLORER: CITY OF LOST TOYS
PARAMOUNT 875413 (9.98)

Z THE MOVEE - BROLY'S SECOND COMING
FUNIMATION 03833 {22.98)

ohd

- FLIGHT OF THE PHOENIX
FOXVIDEQ

TITLE
MANUFACTURER

|
LN LS ACTIVISION |

4 PS2: GRAND THEFT AUTO: SAN ANDREASM%-
. _ROCKSTAR GAMES

UNIVERSAL 002772*/UMRG (13.98)
COPELAND

THE MILITIA GROUP 030 (15.98)

ARMOR FOR SLEEP

EQUAL VISION 1042 (13 98)

THE JOHN BUTLER TRIO

LAVA 93804/AG (13.98)

MARTHA WAINWRIGHT

Z0E 431063/ROUNDER (13.98)

. THE BABY EINSTEIN MUSIC BOX ORCHESTRA
BUENA VISTA 861232/WALT DISNEY (7.98)

MICAH STAMPLEY

DEXTERITY SOUNDS 66933/EMI GOSPEL (17.98)
VICTOR WOOTEN

VANGUARD 79785 (16.98)

SUBMERSED

In Motion

What To Do When You Are Dead

& o]

Sunrise Over Sea

Martha Wainwright

Baby Einstein: Playtime Music Box

The Songbook Of Micah

Soul Circus

In Due Time

MULAN 2
WALT DISNEY/BUENA VISTA 25414 (24.98)

PS2: DRAGONABALL Z: SAGAS
ATARLL INC.

WIND-UP 13074 (12.98)
| RAVIN & DAVID VISAN

Buddha-Bar VH

ALOHA SCQOBY DOO
WARNER 02385 (14.98)

i :l' PS2: GRAN TURISMO 4
. SONY COMPUTER ENTERTAINMENT

B GEORGE v 71052 (30.98)
' MARTHA MUNIZZI

The Best Is Yet To Come

| DORA THE EXPLORER: DORAS FAIRYTALE ADVENTURE
PARAMOUNT 41913 (12.98)

B MARTHA MUNIZZI 0001 (16.98)
- ISRAEL AND NEW BREED

0 O

Live From Another Level

FINDING NEVERLAND
MIRAMAX/BUENA VISTA 38236 (29.96)

e PSZNEDFORSPEEDUNDERGHOUND Jifg
ELECTRONIC ARTS

. INTEGRITY GOSPEL/EPIC 91263/SONY MUSIC (18.98)

—-— ”’n‘.

ANCHOR BAY 01333 (12.98)

' XBOX: STAR WARS COMMANDO
LUCASARTS ENTERTAINMENT

Th= best-=ling albums by new and developmg acts, defined as those who have never appeared in the top 100 of The Billboard
200. if 3 Haatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the

WPl BOB THE BUILDER: HELP 1S ON THE WAY |
HIT 24147 (12.98)

3___!?

' PS2-MERCENARIES
" LUCASARTS ENTERTAINMENT

Hzatseske s chart. See Chart Legend for rules and explanations. © 2005, VNU Business Media, Inc. and Nielsen SoundScan, In-.
Alrights resevad.

5

 THE PASSION OF THE CHRIST |
Foxvmeo 23165 (14.98)

PS2: DEVIL MAY CRY 3: DANTE'S AWAKE
CAPCOM

www.billboard.biz

RE-ENTRY " BLUES CLUES - BLUES ROOM: ITS HUG DAY

PARAMOUNT 86842 (9.98) uBl

C ata for week of APRIL 30, 2005 |

XBOX: BROTHERS IN ARMS: ROAD TO HILL 30

For chart -eprints call 646.654.4633

Simger/songwriter Martha Walnwright, at No. 43, Is the newest talent from the
Wain=aright family, daughter of Loudon Ill and sister of Rufus. Discover artists making
#heiringscural Billboard chart runs each week in Breaking & Entering on billboard.com.

Go to www.billbcard.biz for complete chart data | 57
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SINGLES & TRACK
SONG INDE

APR
2005

1,2 STEP ( Royala/ R/g ings, ASCAP/Hitco South.
ASCAPMusic 101. ASCAPMWarnerTameriane
BMI/Bubba Gee. BMI/Noontime Tunes, BMIMass
Coniusion ASCAPAVB ASCAP) WBM, H100 21
POP 17 RBH 47

1 THING (M1 Suk, ASCAP/Unwversal, ASCAP/EMI
Blackwood BM)/Oam Rich BMIEMIU Catalog
ASCAP) HL/WBM H100 10, POP 33, RBH 1

4TH OF JULY (Unversal, ASCAP/Faster N Harder
Music ASCAP), HL CS 50

ADIOS AIS\;IIDR TE VAS (BMG Songs ASCAP/AIma.
BMI)

)
AGAIN (Chyna Baby BMiUnwersal, ASCAP/Tetra-
gramma on. ASCAP/Nivrac Tvke, ASCAP/Jesse Jaye.
SCAP/Reach Global, ASCAP/The Robinson Music
GéOup BMI/29 Black Music. BMI). HL. H100 58.

RBH 13

AIRE 1 Ser-Ca BMI) LT 2

ALABAMA {ShanCan. BMI) CS 55

ALGO ESTA CAMBIANDO (Lolein BMI/Doble
Acuareia Sotgj ASCAP/EMI Blackwood BMI) LT 26

ALGO MAS (EMi Apnl. ASCAP) LT

ALL BECAUSE OF YOU (Liesse's First Born Music
BMI/Peer. BMIMtkinson Ave., BMY/Peer
ASCAPMilYork City Music. ASCAPAJerome Jones.
SESAC/Notting Hilf Songs, SESAC/Yaung Fiano.
SESAC/AI Blac Muzik ASCAP), HL, RBP&

ALL | 00 (Gold Forever, BMI/SIone Dxamond BMI)
WBM, RBH 75

ALMA EN LYBERTAD (Warner-Tamerlane, BMI/Perez
Solo, BMI% 1739

ALMOST (Zomba, ASCAP/Drop Your Pants,
ASCAP/Sonotrack BMY/EMI Blackwood, BMI),
HL/WBM, H100 47, POP 25

AMOR DEL BUENO (Monster Music. ASCAP) LT 14

ANYTHING BUT MINE (Gravmon. SESAC/Carnwval
Music, SESAC) CS 1, H100 52

ASAP (Dormani And Ya Majesty's Music,
ASCAP/Down Holmes Publishing, BMI) RBH 56

EL AUTOBUS (Edimusa, ASCAP/Falo, ASCAPAVan-
der Amenica, BMIy LT 30

BABY (J Brasco, ASCAP/Desert Storm, BMI/Big Tank
Music. ASCAP/Chrysalis, ASCAP/D Thornton.
ASCAP/Black Bull. ASCAP/JUbe e, ASCAP/Doll
Face. BMI/Big Poppa. ASCAP/EMI April,
ASCAP/Bovin, ASCAP/NO Question Ent .
ASCAP/Justin Combs, ASCAP), HL. RBH 83

BABY DOLL (Greenhorse, BII Ml Blackwood.,
Igl\sﬁgng Rule Music, ASACP/EMI April, ASCAP), HL.

BABY GIRL (Dirk gn BMI/GreaterGood. ASCAP/Jen-
gller Nenles ASCAP/Telegrammusic. ASCAP) CS 9.

BABY I M BACK {Noka International Music,
ASCAP/Famous, ASCAP/Latino Velvet, BMI/Songs
Of Universal, BMI). HL. H100 44, POP 50

BABY MAMA (Uncle Bobby's Music. BMVEM) Black
wood. BMiMO GT, BMI 3802 BMI/UmchapDeII
BMI). HL/WBM, H100 88, RBH

BACK OF DA CLUB (Swizz Beatz ASCAP/Umversa\
ASCAP/Karima, BMI), HL, RBH 98

BANDOLERO (Mia Mussa. ASCAP) LT 36

BEAUTIFUL S UL(Dymg £qo, ASCAPDodd,
ASCAP) POP 27

BEHIND THESE HAZEL EYES (Smelly Son: s
ASCAP/Maratone, ASCAP/Zomba. ASCAP
MoneEPubIlsmn . ASCAP/EMI Apnl ASCAP)

L/WBM, H100 65. POP 31

BESO A BESO (Colden Huina, ASCAP) LT 45

BEVERLY HILLS (E 0. Smith, 8M) H100 29. POP 24

BE YOURSELF D\sagépearmg One, ASCAPABY
Songs. BMI/Melee V\unsm BMIMe 3. BM)
WBM H10051, POP

BIG TIME ( |/F%Love ASCAPB, ASCAP/EMI Black
wood BMi/Fotty Mouth, BMU/Rounded, BMI). WBM.

BLESS THE BROKEN ROAD BCareers -BMG.
BMI/Fond‘s Dream. BMI/Jeff Diggs. BMI/Bug, BMI).
HL, CS 15, H100 61, POP 68

BOULEVARD OF BROKEN DREAMS (WE.
ASCAP/Green Daze ASCAP). WBM. H100 7, POP &

EAKAWAY (Friends Of Seagulls. ASCAP/Five
Card ASCAPMusic Of Windswe é)l ASCAP/WB.
ASCAP/G Matl, ASCAP/AImo ASCAP/Avrl Lavigne.
SOCAN). HL/WBM. H100 34

BREATHE (2 AM.) (AnniBonnaMusic. ASCAP) H100
92; POP 100

BRING EM OUT #Caner Boys, ASCAP/EMI JJHl
ASCAP/Warner-Tamerlane, BMY/Domani Ang Y:
Majestys Music, ASCAP/Swizz Beatz. ASCAP/UN -
versal, ASCAP). HLAWBM. POP 63, RBH 33

BRING ME DOWN (Sony/ATV Tree, BMWHATSK!
Musw ASCAP/Quil Pickin At it Music, ASCAP), HL.

B. VD B (So g/ATV Tunes, ASCAP/Ddevil, ASCAP).
HL. H100 83, POP 69

CANDY SHOP gsm Storch, ASCAP/Trill Produc-
tions. ASCAP/50 Cent, ASCAPUniversal, ASCAP),
HL, H100 1, POP 4. RBH 12

CANT SATISFY HER (Loyal Soldiers. ASCAP/Jam
One, ASCAP) RBH 36

CATER 2 U (Sony/ATV Tunes, ASCAP/Beyonce,
ASCAP/Kelendria, ASCAP/Michelle MW,
ASCAP/EMI Blackwood, BMRodney Jerkins,
BMINotting Dale. ASCAP/Black Owned Musik,
ASCAP/Ric Rude, ASCAPg HL, H100 95, RBH 26

CAUGHT UP (Dlny Dre, ASCAP/Universal,
ASCAP/Double Oh Eight. ASCAP/PoghBZ,
ASCAPHitco South, ASCAP/Music Of Windswept,
ASCAP/EMI April, ASCAP/PIadls ASCAP), HL.
H100 19, POI 13 RBH 48

CAUGHT UP {Songs Of Universal, BMISlaves
BMI/Family Bizness Muzik, BMI/DJ Irv. BM
Kam's Music. BMI). HL, RBH 85

C%\MPAGNE SUPERNOVA {Sony/ATV Songs, BMI)

P 99

CHARIOT (G DeGraw Music. BMI/Warner-Tamerlane.
BMI). WBM, H100 80, POP 45

ciry ngv WIT T (Neggy Neg Publishing, ASCAP)

RBH

CLASS REUNION (THAT USED TO BE US)
éSo ATV Tree, BMI/Sixteen Stars, BMIHonPro,
MI/Super 1D, ASCAP/Top Mule, ASCAP/Sassy
Mule, ASCAP/Don Pirimmer, ASCAP/The Lova‘
ggmpany ASCAP/Wixen. ASCAP), HL, CS 17,

BM|/Tertative, BMI), WBM, H100 38, POP 28
COMO PUDISTE (EM) April, ASCAP/Gunhill Road.
ASCAP/Perez Soto, BMIWarner-Tamerlane, BMI) (T

68 |

7

CONTRA VIENTOS Y MAREAS (WB.
ASCAPMuziekurtgevens Arternis BY BMD LT 8

THE CORNER (Universal Songworks, BMI/Senseless
BMIPlease Gimme My Publishing, BMI/Gemng Out
Our Dreams BMI/EMI Biackwood BMYBe Bop Or Be
ggzdsl\gusm ASCAP/Tunes By Dune, ASCAP) HL.

Harm, ASCAP), H

DEM BOYZ (Regina's Son ASCAP/Diehamar Music.
ASLAP/JeVzg Music, BMVF\ id It, BMI/Griffin Ga
Finest. BMI/EMI April, ASCA RBH 52

DISCO INFERND (50 Cent, ASCAP/Umversal
ASCAP/700, ASCAP) H100 9 POP 11 RBH 32

DONT! (Universal-Songs 01 PmyGram Internaticnal
BMI/Loon Echo. BMI/Out Of Pocket, ASCAP/Zomba
ASCAP). HL/WBM, CS 41

DONT ASK ME HOW § KNOW (Mosaic Music
BMI/Bobby's Song And Salvage. BMY/Bill Butler
BMI/JonesBone Music, ASCAP/Tier Triree Music.
ASCAP) CS 25

DONT CHA (God Given, BM) RBH 65

DONT CHA (Ged Given. BMI/TZiah, BMIEnsign,
BM), HL, POP 83

OONT PHUNK WITH MY HEART éCareefs-BMG‘
BMI/Zomba Songs. BMIwill 1 am, BMI/Cherry River.
BMI/Printz Polor. BMl/SUn?S Of Universal. BMIZE!
Cubano Music, BM/EMI Blackwood, BMI).
HL/WBM H100 31, POP 18

DONT STOP (Music Of Windswept, ASCAPHitco
South, ASCAP/Shakur Al-Din, ASCAP/The Waters Of
Nazareth. BMI/EMI Blackweod, BMI/Pressure Music,
ASCAP/My Own Chit, BM)), HL, RBH 69

DONT WORRY 'BOUT A THING éEmerm,
ASCAP/WB, ASCAP), WBM. CS 27

00 SOMETHIN' ( Mur gn ASCAP/Universal-Poly-
Gram Intemahona\ ASCAP/EMI April, ASCAP) HL

POP 70

OOWN AND OUT (Killa Cam. BMI/EMI Blackwood

BMI/EMI Longitude. BMI/Please Gimme My Publish-
, BMI), HL, RBH 53

DR M BIG éWamer -Tameriang, BM), WBM, CS 56

OROP T LIKE IT'S HOT (My Own Chit, BMIEMI
Blackwood. BMI/The Waters Of Nazareth
BMI/Careers-BMG, BM/Raynchaser, BMI), HL. RBH

29
DRUGS OR JESUS (Sony/ATV Cross Keys,
ASCAP/Onaly. BMV/Careers-BMG. BMI/Silverkiss,
BMI/SUngs f Universal, BMI/Songs From The
%ne Roorm, BMI/Nashwille DreamWorks Song
ASCAPMonkey Feet, ASCAP/Cherry Lane, ASCAP),
CLMHLAWBM, CS 14, H1009

BAUGHTERS SSony/ATV Tugnes ASCAP/Specific

ELLA ES UNA OiOSA % egoHado ASCAP) LT 50

EN EL MISMO TRENé nisma, SESAC) LT 25

EN SOLEDAD (F |PP. BMI) LT 5

E-PRO éPIasnc 0SMOS Muswc ASCAP/Dust Brothers.
ASCAP Unwversal. ASCAP/Brookiyn Dust.
ASCAP/Universal-PolyGram International, ASCAP)
HL. H100 78, POP 6!

ERES DIVINA (BMG Songs, ASCAP) LT 33

ERRTIME (Jackie Frost. ASCAP/BMG Songs.
ASCAP/Publishing Designee, BMI/Bubba Gee.
BMU/Noontime Tunes, BM/Warner-Tamerlane.
BM/shmoot Music, BMI), HL/WBM, RBH 67

ESDMI SOLEDAD (Semifla Del Silencio ASCAP) LT
4

ESTA AUSENCIA (Kike Santander BMI) LT 37

ESTA LLORANDO MI CORAZON (Edimonsa,
ASCAP) (T 19

EVERYDAY LOVE (Bolaman's Talking-Drum Publish-

~ EVERYTIME YOU GO AWAY (Cancelled Lunch,

ASCAP/Unwersal-PolyGram International, ASCAP)
HL. RBH 39

FAST CARS AND FREEDOM ( Son%’ATV Cross Keys
ASCAP/Onaly, BMMajor Bob, ASCAP/Sweet Sum-
mmer. ASCAP, amerTamerIane BMIZLex's Paim Tree
Music, BMI). HL/WBM

FEEL IT IN THE AIR (Musm 01 Windswept,
ASCAPMitco South, ASCAP/Shakur Al-Din,
ASCAP/CU%ngm Control) RBH 61

FOREVER RALWAVS FOR LOVE (EMI April.
ASCAP/Uncie Ronnie's. ASCAP/Bary Platnick,
ASCAP), HL, RBH 41

FREE YOURSELF (Mass Confusion, ASCAP/WB,
ASCAP/CraigMan. ASCAP/DreamWorks Son%
ASCAP/Universal, ASCAP/Nisan's Music, AS
HL/WBM. H100 100: RBH 31

G

R&\Los Cangris. ASCAP& (T 47, POP 74

GEORGIA IN (Careers-BMG, BMI/Sagrabeaux
SonssH% Sony/éTV Songs, BMI/Big Yeliow Dog,

GET BACK (Universal. ASCAPAudacns ASCAP/Eliz-
ab Music. SCAP? HL, P

GET CRUNK {Swale, ASCAP/Jay Music,
ASCAP/White Rhino. BMU/Swizole, BMI) RBH 66

GET EM UP (The Soundaticn, BMI/Mak-V. BMV/Car-
i0s Glover, BMYLewis And Smith. BMILl Jon 00017
Music, BMI/TVT, BMMWhite Rhino, BMI) RBH 83

GET RIGHT (Dam Rich, BM/EMI Blackwood.
BMI/Unichappell. BMI). HLAWBM, H100 72, POP
49, RBH 60

GHETTO (Noka International Music, ASCAP/Famous,
ASCAP), HL, RBH 79

GIRL 5\50“ /ATV Tunes, ASCAP/Beyonce.
ASCAP/Helendria ASCAP/MlcheHe MW. ASCAPAtS
A Wonderful Wortd Music. BMVChristopher Garrett,
ASCAPMitco South, ASCAP/Music Of Windswept,
ASCAP/EMI Full Keel, ASCAP/EMI Longitude,
BMI/ArEeIa Beyince, ASCAP). HL, H100 37, POP

GIRLFIGHT (Kakeni Music, ASCAP/Beats Me,
ASCAP/LIl Jon 00017 Music, BMIAWhite Rhino,
BMI/Songs Of Feer, BMMarchninth, ASCAP/Gnat
Bgotys él CAP/Chrysahs ASCAP), HL., H100 35,
POP

GIVEA LI'TTLE BIT (Almo, ASCAP/Deiicate.
ASCAP% HL, POP 66

GIVE ME THAT (Not Listed) RBH 35

GgsD iWILL (SOB%/ATV Tree, BMI/BMG Songs.
GO HOME (EMI Biackwood, BMUJelinda, BMIAWB,

ASCAP/Mailbox Money Music, ASCAP), HL/WEM,
COLLIDE {HKD Music, BMWarner-Tamerlane, CS 60

GOIN' CRAZY (Natboogie Pubnshmg ASCAP/Lating
Ggin‘ Platinum, BMI/Botiz Wortd, ASCAP) H100 16:
POP 14

Go to www.billboard.biz for complete chart data

GONE (Gottahaveable, BMI/Love Monkey, BMI/Son s
of Wmdswepl Pacitic. BMU/Sany/ATV Tree, BMI),
CS 3,H10053; POP 9

6
GOOOBYE TIME (Sony/ATV Tree, BMI) CS 24
THE GOOD LIFE (EM| Agnl ASCAP/Sea Gayle.
ASCAP/Mosaic Musxc

GOTTA GO GOTTA LEA' RED Sony ATV
Tunes ASCAPNSG Tunes SCAP 'JuneBugSpade
ASCAP) HL, Rl

GOTTA MAKE IT Apnls Boy Music, BMi/Kharatroy.
ASCAP/Uncle Bobby's Music. BMI/EMI Blackwood,
BMI/Kim Hoglund Publishing Designee.
ASCAP/Mighty Three. ASCAP/Warner-Tamerlane.
ggAVStay\'ng 1gh Music., ASCAP). HL/WBM, RBH

GRIND WITH ME (Blue Star Publishing, BMI/Black
Boy Hatchet, BMI/EMI Blackwood. BMI). HL. H100
57, POP 80, RBH 34

GUESS WHO LOVES YOU MORE (Zomba
ASCAP/Ahmad s World, ASCAP/K-Dope Music,
ASCAP/Unichappell, BMI% WBM, RBH 54

GUTTA LIVIN (gmamdns alking-Drum Publishing
ASCAP) RBH

H

THE HAND THAT FEEDS (L caving Home.
ASCAP/TVT, ASCAP) H100 76, POP 81
HAPPY? (Zomba, ASCAP/Mudvayne Music, ASCAP),
WBM. H100 89; POP 91
HATE IT OR LOVE IT (BlackWallStreet.
BMI/Each1Teach1, ASCAP/50 Cent, ASCAP/Univer-
sal, ASCAP/Dade Co Project Music. BMIZomba
Son s. BMI), HL/WBM, H100 2; POP 12, RBH 5
HELLD TOMORROW gCh salis Songs, BMI/Mae-
sirobyte Publlsmy HL H1 0 85 POP 53
HELP SOMEBOD (Ca(eers -BMG, BMUGottahave-
able BMI/Songs Of Windswept Pacific. BMI) CS 31
ICKTOWN (Warner-Tamerlane, BMI/BIg Love,
ASCAP/WB ASCAP/CamI Vincent And Associates

BMI}, WBM, CS 48
HILLBILLIES Gypsy Outfit, ASCAP/Soul Of Eve
Music. ASCAP/World Of Groove Music,
ASCAP/Maber Corporation, BMI) CS 43
HOLO YOU 0OWN (Sony/ATV Songs, BMI/Cori
Tiffani. BMI/Gregory Christopher Publishing Deis-
gnee ASCAP/Gregory Bruno's, BMI/EMI Apil,
SCAP/Justin Combs, ASCAP/Adorable Songs Col-
lection, ASCAP/Warner-Tamerlane, BMVJOEXA& Ryan
Music, BMI/Songs Of Ldslrada BMI/Sa1a
HL/WBM, H100 71, POP 38
HOLIDAY (WB, ASCAP/Green Daze, ASCAP), WBM.
H100 45; POP 46
HOLLABACK GIRL {Harajuka Lober Music.
ASCAP/The Waters Of Nazareth, BMEMI Black-
wood. BMI/BMG-Careers, BMI/Raynchaser, BMI).
HL, H100 3, POP 2; RBH 91
HOMEWRECKER {Sony/ATV Cioss Keys,
ASCAP/Hoosiermama Music. ASCAP Universal,
ASCAPMemphersfield. ASCAPMHouse Of Full Cir-
cle, BMI), HL, CS 7, H100 66
HONKY TONK U (Tokeco Tunes, BMI) CS 8; H100 70
HOPE (Stayin High Music, ASCAP/China White,
ASCAP/God Given, BMI/AImo, ASCAP), HL. RBH 90
HOW COULD YOU' (First Avenue, ASC, P/RMG
I?é ASCAP/Demis Hot Songs, ASCAP/Edmonds,
Mi April, ASCAP/Underdogs Songs, BMIArv-
, BMIE D Duz It, BMI/Antonio Dixon's Muzik,
A CAP/Johniie Law Music. BMFamous, ASCAP).
HL, H100 55, POP 77, RBH 19
HOW DO YOU GET THAT LONELY (Black [n The
%agae A%gAP/Gwantslayer ASCAPMurrah, BMI),
HOW WE DO (50 Cent. ASCAP/Universal, ASCAP/S
Taylor For BlackWaliStreet, ASCAP/Each 1 Teacht,
ASCAP/Aint Nuthin' Goin* On But Funking.
ASCAP/WB, ASCAP/EIvis Mambo. ASCAP/Blotier.
ASCAPMusic Of Wmdswept ASCAP), HL/AWBM.
H100 25, POP 29, RBH
HOY COMO AYER Maxlmo r\;fuwe, BMB LT3
HYPNOTIC (. Zomba Songs, BMI/R Kelly, BMIEMI
April, ASCAP/NO Question Ent., ASCAP/J. Brasco,
ASCAP/Desert Storm, BMI). HL/WBM RBH 86

1 EI:UANT STOP LOVING YOU (Kemmunity. BMI) RBH

ICY (Furline, BMI) RBH 62
1 DONT WANT T0 BE (G DeGraw Music.
BMiarner-Tamerlane, BMI), WBM., H100 50; POP

26
IF HEAVEN éSUny/ATV Cross Kea/s ASCAP/Purpie
Crayon, ASCAP), HL, CS 6, Ht

IF SHE WERE ANY OTHER WUMAN (Sony/ATV
Tree BMI/EMI April, ASCAP/Didnt Have To Be
AgCAP/WB ASCAP/Platinum Plow, ASCAP), WBM

CS35

IF SOMETHING SHOULD HAPPEN (EMI April,
ASCAP/Sea Gayle, ASCAP/Atiantic Bridge.

BMI/Maosaic Music, BM(% HL, CS 23

{1 JUST WANT IT) TO Bl OVER (Book Of Daniel,
ASCAP/Lellow, ASCAP/EMI April, ASCAP/She Wiole
It, ASCAP/BMG Songs, ASCAP) RBH 73

| LIKE IT (Reverb, B amer—TanmrIane, BMI/Dis-
tinctive Music, BMI) POP 98

PLL TAKE THAT AS A YES (THE HOT TUB SONG)
ESOH f Mighty Isis Music, BMIVista Larga Music,

MU/Sefior Vicente Music, BMI/Haber Corporation,

BMI) CS 20. H100 96

IMAHUSTLA ( LarsmE ASCAP/Swizz Bealz,
ASCAP/EMI April, ASCAP/Unwversal, ASCAP/WE,
ASCAP/Carter Boys. ASCAP/Vlr inia Beacn
ASCAP), HL/WBM, H100 43, POP 94; RBH

I'M NOT OKAY (I PRDMlSE {Blow The Doors 0ff
The Jersey Shore Muisc, B ? POP 93

INCOMPLETE (Word, ASCAP/Glomo Music.
ASCAP/Universal-Pol a/Gram International,
ASCAP/Angelou, ASCAP/Right Bank, ASCAPMy
Getawai/ Driver, ASCAP), HL, H100 28, POP 15

INCREDIBLE FEELIN' g lim Thug, BMUBUbba Gee,
BMI/MNoontime Tunes, BMi/Warner-Tamerlane,
E‘sthmom Music. BMVEMI Biackwood, BMI).

IN THE KITCHEN éZomba Songs, BMI/R Kelty, BMI).
WBM, POP 86, RBH 18

| PLAY CHICKEN WITH THE TRAIN (Muzik Mafiz,
ASCAP/WB, ASCAP/Rich Texan, ASCAP/EMI Biack-
wood, BMI/Rounded BMI/Potty Mouth, BMY),

HLAWBM,
] SEE th (Sony/ATV Acuff Rose, BMI/Post Oak, BMI),

L, CS3

IT‘S A HEAF(TACHE :&Careers BMG, BMILoo,
BMUPEN, BMI) CS 33

Ts E'ITING ETTER ALL THE TIME (Sony/ATV
Trge BMi/Katy's Own Music. BMI), HL, CS 2;H100

5
rrs LIKE THAT (Rye Songs BMVSongs Of Universal,
BMU/Shaniah Cymione, ASCAP/EMI
SCAP/SeaS Music, ASCAP/BMG Songs

ASCAP/Naked Under ME’ Clothes, ASCAP/Chrysalis.
ASCAP), HL, H100 27, POP 21, RBH 46

J

JERK IT OUT (Unwversal-PolyGram International
ASCAP/Telegrammusic, ASCAP), HL, H10093 POP

56

JUSTA LIL BIT (50 Cent, ASCAP/Universal,
ASCAP/Scott Storeh, ASCAP/TVT, ASCAP), HL
H100 22, POP 40. RBH 23

JUST A MOMENT ?Zomba‘ ASCAPAIl Wk,
ASCAP/Nomng Dale, ASCAP/Mawkegn's,
ASCAP/Clifford Peacock Publishing Designee
BMIWarner-Tamerlane. BMI/Bernard's Other,
BMI/Sony/ATY Songs. BMI). HLANBM, RBH 55

KARMA (Book Of Danel, ASCAP/EMI April,
ASCAP/Lellow, ASCAP), HL. H100 20, POP 9

LA CAMISA NEGRA (Carmaleon. BMI/Feermusic [11

BMI) H100 91, LT1

LA LA (Bi ANikkt ASCAP/EMI April, ASCAP/KSHuff

BMI/Ar louse, BMI/Dylan Jackson, ASCAP/WB,
LAWVBM, POP 8

POP 88
LA SDR"RESA N Ediciones, BMI) LT &
LATDRTURA( eCararnei House BMV/Sony/ATV
Latin, BM/Nomad, BMI) LT 11
LET ME GO gEscaIdwpa BMI/Songs Of Universal.
BMI) H100 33 POP 20
LET ME LOVE YOU (Scott Storch, ASCAP/TVT,
ASCA| P/Pep Soul Music, ASCAP/RH Compound.
ASCAP) H100 17. POP 22, RBH
LET'S GET BLOWN (My Own Chn BMI/EMI Black-
wood, BMU/The Waters Of Nazareth, BMI/Careers-
E’QA}-?SEMVRW”CMSEL BMI/Cotillion, BMI). HL.

LET'S GET [T ON (THE MPG GROOVE MIX)
g’&be e ASCAPégMI April. ASCAP/Stone Diamond,

i), HL. R
LIKE THAT (val's Child, ASCAP/Swizz Beatz,
ASCAP/Universal, ASCAP/Tno BMI/Alley. BMU/Paul
Simon, BMI) RBH 5
LIKE TOY § LDIERS gamous ASCAP/Ensign.
Bwagm Mile Style, 8MU/Resto World, ASC P)

POP 8
LIVE LIKE YOU WERE DYING (Warner-Tamerfane.
BMI/Big Loud Shirt, ASCAP/!n egraled Copyright
Group SCAP) WBM, POP 84
LLEVAME (le BMIEMI Blackwood, BMI%LT 5
LO MEJOR FUE PERBERTE (Not Listed) LT 34
LONELY (Famous, ASCAP/Byefall Music,
ASCAP/Feather, BM!BJ HL, H100 4; POF 3 RBH 71
LDNELV NO MORE( Rule Music, ASACP/EMI
April, ASCAP), HL H100 13, POP 16
LONG, SLOW KISSES (Warner-Tameslane
BMU/Smith Haven, BMYNew Works, BMI/The New
Com any Song Grou fy BMVK|d L|ps Music,
CAP/RPM, ASCAP), Wi
LDDK WHAT YOU'VE DONE (Jet Musm ASCAP)
048, POP 30

H100 48, P!
LOT OF LEAVIN' LEFT TO DO (Sony/ATV Tree,
BMI/Son X/AW Cross Keys, ASCAP) CS 13, H100 79
LOVERS AND FRIENDS L|I Jon 00017 Music,
BMVTVT BMIWWhite Rhmo BMIAR. IV, ASCAP/EMI

April, ASCAP/Ludacris, ASCAPMichael Sterling.
ASCAP/Universal. ASCAP/Irvlng BMI/Persevere.
BMi), HL. POP 95: RBH 21

MAKE HER FEEL GOOD (Team S Dot Publishing,

BMHitco., BMMO GT, BMIMS Eight Zero Two
Musm BM\Universal-Songs Of PolyGram Intema-
tr(inaF{BBMI/EM\ Sosaha, BMY/Jonat han Three, BMI).

~ MAKING MEMORIES OF US ( Sonﬁy/ATV Tunes

ASCAP/J Only. ASCAPE HL, CS

A QUE i STES Garmex, BMI) 738
MIC CHECK1 2 Nol Llsted H77
THE MIDDLE OF N ERE (Hope-N-Cal,
BMV/Shadley, BMl/CaI N ASCAP), WBM, S 44
M| MAYOR SACRIFICIO ansma SESAC) LT 28
MOCKINGBIRD (Eight Mile Style, BMI/Jaceff,
ASCAP/Resto World ASCAP/Nueve Music, ASCAP).
WBM H100 42, POP 23
MOTIVATION (Domam And Ya Majesty's Music,
Agﬁl\;zﬂoompsmne BMYEMI Blackwood, BMI), HL,

R
MR. BRIGHTSIDE (The Killers, ASCAP/Universal-
PBIyGram International, ASCAP) HL. H100 11, POP

MUST BE NICE &gie ASCAP) RBH 45

MvP gUmversal CAPMary J Blige, ASCAP/BIack—
WallStreet, BMI/Each1Teach, ASCAP/50 C:
ASCAP/Dade Co. Probecl Music, BMI/Zomba Songs

IVE A DAMN'S BUSTED Ditﬂunes
BMVMUsalc Music, BMISony/ATV Tree,
BM/Wenonga, BMI), HL, CS 5 H100 74

MY NAME i0 Bravo, BMI/Dawg, BMI/No Such
Music. SOCAN/Passin Stranger SOCAN/1609
Son?s ASCAPMusic Uf Windswept, ASCAP), HL,

MY SISTER (Zomba Melodies, SESAC/Agatha Mon-
ro¢, SESAC/Zomba, SESAC/Annabella's Fram Music.
ASCAP/Universal, ASCAPMMosaic Music, BMI).

HL/WBM, CS 32

NDBDDY’S HOME (Avril Lavigne, SOCAN/Dwugh
e, BMI/Smetts lee Metal SOCAN/AIm:

A CAP), HL/AWBM, P
NO ME UEDA MAS (EMI B}ackwood BMILone

N81H|N ' T0 LDSE XAimo ASCAP/Kevin Saviga 8
ﬁfC@P/]Umversal SCAP/Chaggy Buss, ASCAP),
NOT ME gWes( Morame ASCAP/Gunshn e,
ASCAP/Springcreek, ASCAP/Sony/ATV Cross Keys,
ASCAP/Songs Of Moraine, BMIMike Curb, BMI),
HL/WBM, C5 49

NUMB/ENCORE (Zomba. ASCAP/Chesterchaz.

ASCAP/B!? Bad Mr Hahn, BM/Nondisclosure

A reement, BMYRob Bourdon, BMVKenL i Kobayashi.
BMU/Pancakey Cakes, BMUCarter Boys, ASCAP/EMI

égr';l 3ASCA 'Ye World Music, ASCAP). HL/WBM,

NUMBER ONE SPOT (WB, ASCAP/Universal,
ASCAP), HLANBM, H100 24; POP 48; RBH 10

0

0 (First Avenue ASCAP/BMG Songs ASCAP/EMI
April, ASCAP/Demis Hot Songs, ASCAP/Black Foun-
dation, ASCAP/Tank 1176, ASCAP/Anthon Nance
Muzik, ASCAP/AnlUmU Dixon's Muzik, ASCAP/rving
BMUE O Duz It. BMI) H100 39; POP 42, RBH 17

OBSESION (NO ES AMOR) {Premium [atin.

wWWww.americanradiohistorv.com

ASCAP) LT 4

OBSESSION (NO ES AMDRL%’rem.um Latin,
ASCAP) H100 6, POP

OH Rog /'\7 ngmlngs AéCAP/Hvth Sauth
ASCAPMusic 101, ASCAPAUnversal. ASCAP/Dirty
Dre. ASCAP/Luidacris, ASCAPAUniversal-PolyGram
international Tunes, SESACAJangae Joints
SESAC/EMI April, ASCAP). HL, H100 8, POP 32,

RBH 4
OKAY (White Rhino, BMI/Drugstore, ASCAP/Peer-
wiles, SESAC/Hale Yean, SESAC/Songs Of Peer,
BMI/Moringsidetrayl. ASCAP/NweaB Hamlton,
QgCAP/Zom . ASCAP), WBM, H100 49. POP 62

ONE BELIEVER (Scny/ATV Cross Keg
ASCAP/Onaly BMI/Su ger 1D, ASCAP/Top Mule,
ASCAP/Sassy Mule, ASCAP/Don Pinmmer.
ASCAP/The Loving Com an ASCAPAN\xen
ASCAP/Avann Wlawy
Y ATATI E(Deanalln ASCAP) CS59
DPEN ARMS (EMI April, ASCA /Umversal
ASCAP/Copﬁm ght Comro\ L.RBH 9
ORDINARY NiJohn end BM!/waIsam
BMI/Cherry River, Bl [, H10040,POP 79

RBH 7
OTRA VEZ (Universal-Musica Unica, BMI/Castilto.
BMI) LT 16

PERDONA MIS ERRDRES Arpa, BMI LT 46
PICKIN' WILDFLDWERS éE ! April, ASCAP/Romeo
Cow! /WB, AS P/SUny/ATV Cross Keys.
ASCA /Klm lellams ASCAP), HL/WBM. CS 26
PORQUE ES TAN CRUEL EL AMOR (Son§/ATV Dis-
cos ASCAP/Arjona Musical, ASCAP) LT 1

E POTION (L udacris. ASCAPA/iginia Beach,
ASCAP/WB SCAP/Universal, ASCAP), HLAWBM.

RBH 68
PRECISAMENTE AHORA {Warner-Tamerlane BMI}

L7 31
PROBABLY WOULDNT BE THIS WAY (Aimo,
ASCAP/Iving. BMI). HL, CS 36

QUE LASTIMA (Universal Musica. ASCAP) LT 23

REAL N***A ROLL CALL (Lil Jon 141017 Music
BMI/TVT, BMI/White Rhino, BMI/Swizole.
BMI/Gangsta Boogie, ASCAP/Swole, ASCAP) RBH

76
RICH GIRL (Alm Nuthir' Goin' On But Funking,
ASCAP/WB, ASCAP/Bat Future, BMUBlondie Rock-
well, ASCAPUniversal, ASCAP/Elvis Mambo,
ASCAP/Blotier, ASCAPMusic Of Windswept
ASCAP/Haraéuka Lober Music, ASCAP/Jerry Bock
Enterprises, BMI/KStH, BMIAttHouse, B /Mayer—
ling Produ), HLAVBM. H100 15; POP 7

SCARS (Vlva La Cucaracha, A5 AP/DreamWorks
l? HL, H100 60, POP 36
ssn CTIDN SE A1 Apni, ASCAP/Flyte Tyme,
ASCAP/UR IV, ASCAP/Sublime Basement Tunez.
BMU/Defenders Of Music, BMiibranda Music
Works, ASCAP/anea olis Guys, ASCAP) RBH 96

SET IT OFF { Copyng ontrm wizz Beatz,
ASCAP/Universal, ASCAP). KL, RBH 57

SHE'S NO YOU gSeven Peaks ASCAP/Smeemh
Street Songs. ASCAP/R Newl Music, ASCAP/Jamb-
tion Music, ASCAP;

SHE WILL BE LOVI D aree(s -BMG, BMI/February
Twenty Second. BMS/B GSon s, ASCAPAValenting
Valenline. ASCAFQ

SHUT UP (WB, A CAP/Wet Whee[»e SOCAN/ngh~
Maint enance SOCAN), WBM, POP

Waters Of Nazareth, BM|/Careers-BMG. BM)/Rai n
chaser. BM/Takin' Care Of Business. BMI). HL, H100

. POP 37
SI LA QUIERES {EM) Blackwood, BMI) LT 17
SINCE U BEEN GONE (Maratone, ASCAP/Zomba.
QSSUA%/}QSZ Money Publishing, ASCAP) WBM.
SIN MIEDO A NADA (WB, ASCAP) LT 32
ITTING, WAITING, WISHlNG Bubble Toes.
ASCAP/Umversal ASCAP), HL, H100 82, POP 71
SITTIN SIDEWAVZ (Pau! an ASCAP/CamwaI
Beats, ASCAP) RBH 63
S1YO ME VUELVO A ENAMORAR (Rubet.
ASCAP/Universal Musica. ASCAP) LT 22
SKIN NAUS(% gurb BMl/SweeI Radica!, BMI/Cool
SLDW DDWN%‘ m Werk BMI/Tme ytes.
VSongs Of DreamWorks, BMi) H100 18, POP 60:

SOLDIER (Sony/ATV Tunes. ASCAP/Beyonce,
ASCAP/Kelendria, ASCAP/Micheile M

ASCAP/EMI Blackwood, BMi/Dam Rich
BMI/Christopher Garrett. ASCAPHitco South,
ASCAPMus(c Of Windswept. ASCAP/Mone: Mack
BMI/Domani And Ya Majesty's Music, ASCAP}

POP 41; RBH 4
EL SOL NO REGRESAéEM! April, ASCAP) LT 48
SOMEBODY'S HERO (EM: April, ASCAP ng Toon,
BMVEMI Blackwood, Ml/Sha%

BMI/Careers BMG, BMU/Sagrabeaux Songs BMI),

L, CS 3

SDME CUT (Swoie ASCAP/UI Jon ODO 7 Music,
BMI/TVT, BME H100 14; POP 43,

SOMETHING LIKE A BROKEN HEART */IMI Black
woad, BMI/Rumbalo, BMi/Ear! Wright, Bl W\’mmng
Circle ASCAP/CIasnm Plaids, ASCAP) CS 42

SOMETHING reater ood AS AP/Jennifer
Netties ASCAP/Dlrkpl N{

SOMETIMES YOU CANT MAKE IT ON YOUR
OWN (Umversal -PolyGram International, ASCAP),
HL, H100 97 ;

SOM HER TEXAS ANO MEXICO

Forrest Hills, BMI/Ash Street ASCAP) CS 52
SOMEWHERE ONLY WE KNOW (B G, PRS) H100

98: POP 73
SD MUCH MORE (Warner-Tamerlane, BMI/Joey &
Xlaln Music, BMI/Dade Co Project Music.
B I/Zomba Songs, BMI), WBM, H100 81, POP 85:

SDNGS ABOUT ME (EM| Blackwood, BMI/Shaye
Smlh BM/Careers-! MG BMI/Sagrabeaux Songs.
), HAWBM, CS 11,
HAT {IF YOU GOT A BABV) (Tents Of Kedar.
ASCAP/HOH(M Thigh, ASCAP/Careers-BMG, BMI)

RBH 49
SDBWHAT THE FUSS (Steveland Morris, ASCAP)
STAY WITH ME (BRASS BED) (Sany/ATV Cross

Keys, ASCAP/Onaly, BMI/Terry McBride, BM/Still
Workin For The an, BMUWilmington Road.
BMIACH L, CS 53

M), H
STILL TIPPIN 2 Piayers BMI/Carnival Beats,
ASCAP/Mike Jones, BMi/Paul Wail, ASCAP/Slim
Thug, BMI) H100 64, POP 76, RBH 27

Data for week of APRIL 30, 2005

Chart Codes: C5 (Mot Country Songs); HI00 (Hot 100 Senash: LT (Hot Latin Songs); POP {Pop 100 Songs)
and RBH [Hot R&EHIp-Heo Songs). TITLE (Pubiisher - Licsnsing Srg.) Sheet Music Tist Chart, Posltion

SUGAR (GIMME SOME) (Inctex Music. ASCAP/Sen
ous Scriptures. ASCAP/First N Gold, BMI/Trick N
Rick, BMI/Ludacris. ASCAP/EMI April, ASCAPAUni-
versal, ASCAP), HL, H100 26 POP 19, RBH 64

SUNDAY MORNING ga«eers -BMG, BMI/February
Twenty Second, BMI/BMG Songs. ASCAPNaIen tine
Valenfing, ASCAP), HL H100 63.

SWITCH (Treyball. ASCAP/Kwameththygemus
Music, BMi/Aimo, BMI/Brothers Grimm
ASCAPManesonmusic, BMI) H100 12. POP 8

T

THE TALKIN' SONG REPAIR BLUES (EMI Black-
wood, BMIRising Gorge, BMI), HL, CS 28

TE BUSCARIA (Simen Music Temple. ASCAP) LT 18

THAT'S WHAT | LOVE ABOUT SUNBAY (Sony/ATV
Cross Keys. ASCAP/Divers Ed. ASCAP/Sony/ATV
Tree BMéCake Taker, BMI/March. BMI) HL, CS 4,

THAT‘S WHAT ITS MADE FOR (EMI April,
ASCAP/Flyte Tyme, ASCAP/UR IV, ASCAP/Sublime
Basement Tunez, BMY/Defenders Of Music.
BMIAibranda Music Works, ASCAP/Minneapolis
Guys, ASCAP) RBH 84

THROWBACK (U R [V, ASCAP/EMI April.
ASCAP/F.0B , ASCAPN Q.C . ASCAP/Christopher
Mathew. BMI/Hitco, BMI/Songs Of Windswept Pacif-
ic, BMI/Gold Forever, BMI/Songs Of Universal. BMI)

RBH 58

TOCANDO FONDO (Sony/ATV Latin, BMI) LT 21

TOMA (Manimbero. ASCAP/White Rhino.
BMI/C:Amore, BMI/Me & Marg. ASCAP) RBH 80
TONIGHT'S NOT THE NIGHT (Lonely Motel,
BMI/Spunker Songs, ASCAP/Universal- Po\yGram
International, ASCAP), HL. CS 51

TRAPPED IN THE CLOSET (CHAPTER 1 OF 5)
1Zomba Songs, BMIR Kelly, BMI), WBM. RBH 43

TRUE {(Whorgamusica, ASCAP/EMI April
ASCAP/Rondor London. PRS/Shepard Solomon.
BMV.umbe Boom Boom, BMRihops Irc..
ASCAP/ving, BMI), HL, POP 44

TRUTH IS (Full Of Soul. BMIEMI Blackwood,
BMI/Soulvang, BMI/Chnistopher Mathew, BMIHitco,
BMI/Son /ﬁs Of Windswept Pacific, Bi|/Tabulous.
ASCAPMHitco South, ASCAPMusic Of Windswept.
ASCAP/Alley Gadfly, BMI/Songs Of DreamWorks,
BMUEMI April. ASCAP/Bovina, ASCAP), H. H100

36.RBH 3

TU PONTE EN M1 LUGAR (Ser-Ca BM) LT 41

TURN DA LIGHTS OFF (Mass Confusion,
ASCAPWB, ASCAP/Beal Factory, ASCAP/Avlene &
Co , ASCAP/AImO. ASCAP/Bros. Grimm,
ASCAP/George Simon Music, BMYJobete,
ASCAPFCG Music, ASCAP/MGI Music.
ASCAP/NMG MUSIC ASCAP/EMI April, ASCAP),
HL/WBM, R

WO HEARIS gCareerS BMG, BM/On The Wall.
BMI), WBM, C

U

U ALREADY KRG (3RDi Music Works. BMIDa

Twelve Music. ASCAP/Justin Combs, ASCAP/EMI

April, ASCAP/Sony/ATV Songs. BMI/vers Songs,
BMI/Christopher Garrett, ASCAP/ano South,
ASCAP), HL, H100 41,

u DDN'r KNOW ME (Domam And Ya Majesty's
Music, ASCAP/Toompstone, BMVEMI Blackwood.
BMI), HL. H100 23, POP 67; RBH 6

UNA CANCIDN PARA TI (Kike Santander. BMI) LT 42

UNDER PRESSURE (QPM. ASCAP/Jones.
ASCAP/Screen Gems-EMI, BMU/Beechwood. BMI),
HL. H100 54, POP 35

UNTITLED (HOW CAN THIS HAPPEN TO ME?)
(WB, ASCAP/Wet Wheelie, SOCAN/High-Mainte-
nance, SOCAN), WBM. POP 92

v

VEN TU (Premium Latin, ASCAP) LT 29
VERTIGO $Umversa\ -PolyGram International, ASCAP).

HL, POP 78
EL VIRUS BEL AMOR (Primo. BMI) LT 43
VIVEME (WB, ASCAP} [T 20
VOLVERE (TRO-Essex, ASCAP) LT 12
Vg,a‘l)ERTEDA VER (Peermusic IIL. BMI/Camaleon.
VOY A OLVIDARME OE Mi (Gara Bay, ASCAP) [T
44

W

WAITIN' ON THE WONDERFUL (Universal-Poly-
Gram international, ASCAP/Green Wagon,
ASCAP/WB, ASCAP/Famous ASCAP/Animal Fair,
ASCAP), HL/AWBM. CS 37

WAIT (THE WHISPER SDNG& (ColliPark, BMVEMI
B(ackwood BMI/Da Crippler, BMVEWC, BMI} HL,

H10032, RBH 9

WE BELONG TOGETHER (Rye Songs BMI/Songs Of
Unwersal. BMI/Shaniah Cymane, ASCAP/EM) April,
ASCAP/Seal Music, ASCAP/BMG Songs,
ASCAP/MNaked Under My Clothes, ASCAP/Chrysalis
ASCAP/Sony/ATV Songs. BMiMHip Chic, BMI/Epic
Solar, BMUMister Johnson's Jams, BMIANamer-
gamegangBBMVBallads B). HLAWBM. H100 30, POP

9,

VTQESEDT)THAT {Breka Music. BMU/Trunk 2 Trunk.

WHATS A GUY GOTTA 00 (Foray, SESAC/MR2,
SESAC/EMI April, ASCAP/Didnt Have To Be,
ASCAP/Sea Gayle, ASCAP), HL. CS 10, H100 77

WHAT YOU AINT GONNA GET {Careers-BMG.
BMI/Floyds Dream, BM/Sony/ATV Tree.
BMI/Wenonga, BMI), HL CS 57

WHAT YOU WAITING FOR? (Harajuia Lober Music.
ASCAP/Stuck In The Throat, ASCAP/Famous.
ASCAP%, HL, POP 80

WOBBLE & SHAKE IT mmpT ht, ASCAP/Bone
Crusher, ASCAP/BMG Sangs, AS AP/Magnum
Music, ASCAP/Sounds-of-Seventytwo.
ASCAP/Rabasse Music, PRS/WB, ASCAP) RBH 87

YO ME QUEGE SIN NADIE (rodemus ASCAF Ini
versal Musica, ASCAP) LT

YOU AND ME {G-Chills, BM!/Son s OI DreamWorks.
BMI/Colession, BMI) H100 67,

YOU DONT KNOW (EMI B!ackwood BMl/Rodney
Jerkins, BMi/Fred Jerkins I, BMEMI Apnil,
ASCAP/Chrysalis, ASCAP/Jazz Nixon
ASCAP/Famous, ASCAPAaShawn Daniels, ASCAP)

RBH 100

YOULL BE THERE (Coburn, BMi). WBM. CS 18,
H10084

Y TE VI CON EL (Seg Son. BMI) LT 49

CHARTS LEGEND on Page 66
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WE'VE GOT

IT COVERED.

Radio
I
SPEAKS ! Keep your finger on the pulse of all things radio with Biilboard Radio Monitor.
FOR A SPIN - x i  We're covering radio like never before — with coverage on everything from
Eil';l(::s.'r = e regulatcry issues and the impact of new media, to programming trends
wasTacrioon  [ARPS =smwamm and prciiles on industry leaders. On the web, we offer breaking news email

& | alerts, insightful industry analysis and our world famous charts updated every
Tuesday. Access us all day, every day — online and in print.

EYE ON THE
INDIES
WHATIT ALIMEANS

LATEST HEADLINES

woross [ B == | To activate, visit www.BillboardRadioMonitar.com. To subscribz, visit
TSI | - ) o RS www.BillboardRadioMonitor.comysubscribe or call 1-800-562-27086.

RadioMonitor

OF BDS CHARTS
THARTS NEWS - TALK - SUSIC « SATELLITE - PEOPLE = PROMOTION « ANALYSIS

L

www.BillbcardRadioMonitor.com
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EDITED BY SARAH HAN _

cenqer, steps away
from the stage April9  Oowee
fora picture with  leftand
SMGEsBob Cawalieri Snaxgp Dogg
and Dolly Yogt ‘harczMarch 24 at
Stewart aas performng  the Solar Studioin
- at theSMG-manaced Glendale, Calif, to shoot
Soveseign Certter in - the deo of single “Why Cry”
Reading,Pa fromDowee’s debut, “Mannish.”

% nesstt 5 =8 .l_ll
i am.
ISLAND ovdgs';: n L ISLAND  recordings

MUS~ ~molp _ MUSIC GROUP

1
(] _-'f"
. P - !
L P
L

The eunchof

Rus:ell Simmons .
Muse Group, ajoint .
4 Geffen's senture by hip-hop
Cormmon, egerd Russell Simmons and

—enter, visits witn  slamd Def Jam Music Group,
Billboarc’s Ken ~asz=wnounced April 13 in New York.
Sclager, let, and  =rorleft, Island Records' Steve Bartels)
Mial Patel “arcn  DJ's Antonio “L.A.”’ Reid, Simmons,
24 inNew York. ef Jam's Jay-Z and RSMG's Tony

b oto: Kristina Tunzi) austin (Photo: Kevin Mazur/Wirelmage)

Martattan Rezords tist Paul Midon performed for the
Billbcard staff April «in New York. From left, Manhattan
Reco ds’ Josh Gold, EMI Jazz & Classics’ Bruce Lundvall,
Ma-hattan Rezords' an Ralfini, Billboara’s Michael Paoletta
and Tamara“on 1 #f, and Middn. (Photo: Gary Gershoff)

-
Y.

-—

i
Fromleft,
Lionel Richie,

» ACWLTW-FMPD

4 JimRyan and
Clear ChannelRadio’s |
Andy Rosen are all smiles

at the New York metro
area's Achievementin Radio
Awards Apri6 at

the Marriott Marquis. |

From l=ft, Gavin DeGraw, Zach
Braff and Jaime King on tre set

- of DeGraw's "Chariot” video
shcot March 29 at Culver City
Stiiias inCaifornia.
(PhotcaLester Cohen/Wirelmage)
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More than 3,600 label
execs, publishers, writers,
retailers, promoters and
artists were among the
participants during the
Gospel Music Assn.’s
annual Gospel Music
Week confab April 9-13 at
the Nashville Convention
Center. The most compre-
hensive convention
geared toward the Christ-
ian music industry, GMA
Week features concurrent
programming focusing on
the needs of the radio,
retail, touring, manage-
ment and record commu-
nities. Registrants
attended seminars, prod-
uct presentations and a
steady stream of artist
showcases. ASCAP pre-
sented its annual awards
to Christian writers and
publishers, and the con-
vention closed with the
36th annual GMA Music
Awards April 13.
—Deborah Evans Price

Jeremy
Camp, center ‘was
The Crabt Family and named ASCAP’s
Donnie McCluskin won the  Christian songwriter
traditional gospel recorded song award for  of the year. He is flanke«d
“Through the Fire.” Pictured backstage by ASCAP’s Dan Keen
at the GV A Music Awards, from left, are Terah  and Connie Bradley. Czrmp
Crabb Penhollow, Gerald Crabb, Adam  also receivec his second
Crabb, Donnie McClurkin, Jason Crabb, consecutive SMA Music award
Aaron Crabb and Kelly Cranb Bowling. for male vocdist of the year

Essential Records Paul Smith of Spring Hill Music quartet Crossanay
band Day of Fire won met reps from the United Kingdom's United Christian
the Dove Award for Broadcasters during GMA Week. UCB is playina Cross-
rock album of the year Way's singe "It Looks Like Love to Me.” Pictu e, from
for its self-titled debut. left, are UCB's Robbie Frawley, Smi:z1 and Stev= Bilake.
Pictured, from left, are
) Joe
~" _*" Pangallo,
Gregg Hionis, Josh
Brown,
Dusty Beach
and Zach
Simms.

\

Sixstepsrecords’

Chris Tomiin anc Matt

Redman each recevec their
first GMA Musc Award.

Tomlin, right. received

the nod for praise and wecrship
album of the year for ‘Arrving.”
Redman received the awac for
worship song of the year for
“Blessed Be Your Name.”

Severai artists
gathered
to visit backstage = TobyMac, left, win”
at the GMA Music  ner of the rap/hip-
Awards. Pctured, from  hop albam of the
left, are Jeremy Camp, year for*elcome
Casting Crowns’ Mark to Diverse City,” vis-
Hall, Steven Curtis  its backztage at the
Chapman, Day Dove Awearcs with
of Fire’s Josh Brown and ' Tonex aic female
MercyMe’s Bart Millard. ' vocalist 57 the vear
(Photo by Rick Diamond) 1 Nicole €. Mullen.

APRIL 3C, 2005 |
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MV ARICETPLACKE

For ad placement call 1-800-223-7524 or write Jeff Serrette at classifieds@billboard.com or fax 646-654-4798/99

HELP WANTED | REAL ESTATE

Independent Music Company has
immediate opening for:

SPONSORSHIP SALES EXECUTIVE WANTED PALM SPRINGS AREA

VNU Business Media publishes over 50 business publications, stages more than 50 trade shows and con-
ferences and operates approximately 200 business-to-business electronic products. We operate around
the globe, covering some of the most powerful industries in the world including entertainment, retail,
media, travel and design. We have an immediate opening at Billboard in our New York office, for a Spon-
sorship Sales Executive. We are seeking a driven sales professional to generate revenue for a variety of
conferences. This position will sell sponsorship of events to industry and brand marketers, develop inte-
grated sponsorship packages that support event-programming elements and customize innovative pack-
ages. Must be able to develop sponsorship proposals and conduct presentations to client decision-mak-
ers. Responsibilities will also include managing and coordinating sales efforts across brands, and work-
ing with other extemal partnership sales departments on sponsorship packages.

Qualified candidate will have 5-10 years industry related experience (non-endemic, corporate accounts,
entertainment/music industry), and excellent written and verbal communication skills. Must have prior
sponsorship sales experience and familiarity with event execution. Knowledge of PowerPoint, Excel,
Quark, and Microsoft Word required. A Bachelor’s degree in a relevant area of study required.

The largest plan at Legacy Island in Mission Hills Country Club in Rancho
Mirage, CA, on an oversized lot. 4BR, 4.5BA, over 36008F Upgrades mclude
stainless steel appliances, built-in refrlgerator -

and marble tile. Pool and spa on the fairway [

with mountain view ‘

Director, Film & TV Licensing

Ideal candidate has 3-5+ years of expe-
rience successfully placing masters and
copyrights in Film, TV & Video Games
and has strong relationships with the
music supervision community in all of
those areas. Will be working with a cat-
alog of several hundred strong, new
contemporary copyrights.

An entertainer’s dream home. $1,395,000.

Alan Abell 1-800-317-2526
PalmSpringsHomes@MSN.com
Dyson & Dyson Real Estate Associates

Email résumé to:
MusicLicensingPosition@yahoo.com or
fax to: 201 358 A8AR3

DUPLICATION/

CUSTOM LUXURY HOMES FOR THE STARS

It’s timeless. It’s quality. It’s personal. It’s luxury as only you can define
it. For the custom home of a lifetime, it’s Lionheart Classic Homes.

Please send résumeé and a cover letter including salary requirements to: att: HR Dept - Ig,
Email: entertainrecruit@vnubuspubs.com. Visit our website: www.vnubusinessmedia.com.

Billboard

REPLICATION

Only candidates selected for interviews will be contacted. No phone calls
or agencies please. VNU Business Media offers a competitive salary
with excellent benefits. VNU is an equal opportunity employer.

€D = DVD » CD-ROM » SHAPED CD « CASSETTE * PACKAGING

NEED CDs?

the choice is

CRYSTALCLEAR

DiISG & TARPE
Trusted experience for aver 30 years.

PROFESSIONAL SERVICES

NOW- MANUFACTU

300 -S2.. $775.00

Unita B. Akins, Realtor
615-473-7178
www.unitahome.com
unita@unitahome.com

1000 CDs » $999¢
{Complete! Retail Ready)

" 1000 Promo CD Pack * $599!

1000 DVDs * $1499!¢
(Complete] Retail Ready)

Includes: I-color booklet &
1-color €D label from print-ready
film, jewelbox, shrinkwrap

Includes: 4-color booklet &
2-color €B label from print-ready
film, jewelbox, shrinkwrap

1000 .-S2..$1099.00

PD.J. VINYL PROMO The heart _—
TO0O 127 vinvi $799.00 additional LPs: $1.30 sach z‘h;:- &
500 12”7 vinvi $1,249.00 RreorDER $699.00 d,::m l,a,,_ “"\')
TOOO 127 vinvi $1,779.00 ReorDeR - $1199.00
ASK FOR OUR FREE BROCHURE!

PACKAGES INCLUDE: WHITE JACKET w/ HOLE  MASTERING * FULL PROCESSING »
TEST PRESSINGS © 2-COLOR LABELS (stock background) ® SHRINKWRAP © QUICK TURN AROUND

1-800-880-0073

- wiww.crysataiciearcds.com m
i” www.lionheartclassichomes.com
REALTY: imfo@lionheartclassich

CLABSIC NOMES

CD & VD Mmanufacturing

2500 CD’s
Only $1999

Includes: On Disc Printing » Bar Code
Fult Color Printed Bookiets « Cello Wrabping

1-877-633-7661
www.0ddsOnRecording.com
visa ¢ Mastercard » Amex  Discover

SERVICES

Interactive Lenticular

Park on the

Rainbo Records co:ovo-vinv - casserTe
1738 Berkeley St. + Santa Monica, CA 90404 « (310) 829-3476
Fax: (310) 828-8765 * www.rainborecords.com ¢ info@rainborecords.com

1,000CDs

in full-color jackets for just

| John Mayne, ABR,
' ¢-PRO

Coldwell Banker Beach Cities
International Diamond Society—
Top Producer

Manhattan Beach, California
luxuryrealestatesearch.com
Named L.A. Super Agent by
Los Angeles Magazine for 2005

~WILNER
"O'REIELY

IMMIGRATION LAWYERS

Wilner & O’Reilly caters to the entertainment

Call today for
your free catalog!

1-800-468-9353

www.discmakers.com/bb

O DISC MAKERS®

WANTED TO BUY

TOP $ PAID

For: Cds, Lps Cassettes,

Videos & DVDs
Call (201) 986-0909

industry. We provide superior advice and
counse! to studios, talent and management
pertaining to the following: I, L, O, P and TN
Visas, permanent residence, U.S. Citizenship
and obtaining travel documents including
U.S. passports.

Wilner & O’Reilly
9100 Wilshire Blvd., Suite 615E
Beverly Hills, Ca. 90212
Tel: 310.247.0341
Fax: 310.247.0342
rmwilner@wilneroreilly.com

Packaging by
Virtual Images Unlimited

Featuring eye catching
animation and 3-D effects-
Call Kenny G.,
Lenticular Music Specialist,
to discuss what Lenticular
can do for you:
1-800-950-8247
www.3d-images.com

John Mavne's site has top ranked positioning on Googile for his
two primary market areas, Manhattan and Hermosa 13each.

Business. (310) 791-6060

Fax: (310) 373-2340

Cellular: (310) 621-0813

E-Mail: john@LuxuryRealEstateSearch.com

Fax (201) 986-7755

72 | APRIL 30, 2005

For Classified Advertising Rates

Call JEFF SERRETTE - 646-654-4697
or 1-800-223-7524

HAVE A POSITIONTOI'ILL? WANT TO REACH HIGHLY QUALIFIED PEOPLE FAST?
LOOK NO FURTHER! BILIBOARDCILASSIFIED 1S THE HIRE AUTHORITY!
& NOW THE CLASSIFIEDSECTION IS ON-LINE! WWW.BILLBOARD.COM

CALL: JeftfSerrette

@:800-223-7524 for more info.

www.americanradiohistorv.com
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REAL ESTATE POSITION WANTED

EXCLUSIVE MIAMI WATERFRONT LUXURY

Brigitte de Langeron specializes in luxury waterfront properties in
Miami. In the past 3 years, Brigitte handled $60 million in transac-
tions for clients from all over the world. Her fluency in French, Span-
ish. Portuguese and Japanese enhances her ability to provide out-
standing personal service to an international clientel. Her consider-
able expertise extends to sales and leasing of single-family homes,
condominiums and commercial properties

www.miamiwaterfront.com or brigitte@miamiwaterfront.com

Brigitte de Langeron, Realtor-Associate, Fortune International
Realty, 328 Crandon Boulevard #105, Key Biscayne, FL 33149,
TEL: 305-365-0515, ext 201. Fax: 305-361-6197

T-SHIRTS

ik [rsiiis?
Yo o]

BACKITAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

Wi, backstage- fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

JAZZ”

Bronze 28" x 24"

From the series
“The world of musical art”

Sculptor
Misha Frid

www.mishafrid.com
mgfrid@yahoo.com
416.923.6389

Need a new Drummer
NYC based Pro Drummer recently feat in
Modern Drummer Mag akg Pop/Rock
artist/band tour. Yamaha & Sabain
artist/clinician. Solid, easygoing & fun
w/major artist credits. Serious Pro
sits only. Send EPK to:
ProDrummerNYC@aol.com

STORE SUPPLIES

PLASTIC

DIVIDER CARDS

BLANK OR PRINTED

800-883-9104

ALL MAJOR CREDIT CARDS ACCEPTED

MUSIC MERCHANDISE

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 830-6000.

Fax (609) 890-0247 or write
Scorplo Musle, Inc.
P.O.Box A Trenton, N.J. 08691-0020
emait: scorpiomus@aol.com

RECORDING STUDIOS

STUDIO SPACE AVAILABLE
In State of The Art, Manhattan

Recording facility. Monthly leases
start at $1500. Call Gary at
203-438-9811.

TALENT

Musicians
WANTED!!

www.BandMatesNetworkcom

NOTICES/
ANNOUNCEMENTS

® ® [ ]
Positive Music
A new genre of music
PositiveMusicAssociation.com

Listen « Join & Support Us

PRIZES: CDs, Distribution,
Airtime, Studio Time & MORE!

Agents, Managers &
Labels Seeking New Talent!

A 00 ESORS RS e W

AL LEARD S O
BAB-B4-4B97 FAK4-654-469810

wwWwW americanradiohistorvy com

Mileposts

COMPILED EY MARGO WHITMIRE mwhitmire@billboard.com

Laura Canales Dead At 50

Laura Canales, the first massively popular female singer in the male-dominated
world of Tejano music, died April 16 of complications from surgery in Cor-

major hit.

in the mid-"gos.

= g g T

RS e e
Boy, David, to Fifi and Michael
Simon, April 14 in New York. Father
is senior VP of licensing and strate-
gic development/marketing chief for
the Harry Fox Agency.

MARRIAGES
Jennifer Wright to Howard Bellamy,
April 6 in Las Vegas. Groom is mem-
ber of country duo the Bellamy
Brothers.

Tyrone Davis, 66, of complications
from a stroke, Feb. ¢ in Chicago. A
major figure in Chicago R&B his-
tory, Davis had three No. 1s on the
Billbourd R&B chart between 1968

and 1975: “Turn Back the Hands of

Time,” “Can | Change My Mind” and
“Turning Pcint.”

Edward Patten, Gs, of a stroke, Feb.
25 in Detroit. The longtime member
of Gladys Knight & the Pips was a
cousin of Kriight and the other Pips.
Known for his high tenor voice, Pat-
ten joined the groupin 1959. The act
was inducted into the Rock and Roll
Hall of Fame in 1996. Patten also co-
founded Detroit- and Atlanta-based
Crew Records and sang backup for
the label's recording artists.

Phil Fuemana, 41, of a heart attack,
Feb. 28 in South Auckland, New
Zealand. Thelabel Fuemana founded
in 1990, Urban Pasifika Records,
launched a number of hip-hop. soul
and reggae acts. The biggest of these
was OMC, which included his
younger brother Pauly Fuemana.
OMC’s 1996 single “How Bizarre”
topped charts in eight countries, ac-
cording to Universal Music, which
distributed the record.

Sharyn Lane, 55, of pancreatic can-
cer, March 7 in Los Angeles. In ad-
dition to a successful film and the-
ater production career, Lane was a
music publisher/songwriter who
owned Nashville-based Zamalama
Music. The publishing company won
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pus Christi, Texas. She was 50.

Canales made her recording debut in 1973 with
Los Unicos, and then joined the seminal group El
Conjunto Bernal for a short stint. Her first regional
hit came with a cover of “Midnight Blue,” which
she performed with Snowball & Co.

[n 1981, she married drummer Balde Munoz and
formed Laura Canales & Encanto. The title track
from their debut CD, “Si Vivi Contigo,” was her first

From 1983 to 1987, Canales won the female enter-
. tainer and female vocalist honors at the Tejano
Music Awards. Her run of consecutive victories stood until Selena eclipsed it

—Ramiro Burr

an ASCAP award for John Michael
Montgomery’s Billboard Hot Coun-
try Singles & Tracks No. 2 hit “Home
to You.” Lane is survived by two chil-
dren, a brother and two nephews.
Memorial contributions can be made
to Memorial Sloan-Kettering Cancer
Center, Attn: Dr. Ghassan K. Abou-
Alfa, 1275 York Ave., New York, N.V.
10021.

Don Pierce, 89, of a heart attack, April
3 in Nashville. The former owner of
Starday Records was best-known as
a producer for such artists as Johnuny
Cash, Minnie Pearl, Dottie West and
George Jones. After purchasing the
label in 1958, Pierce released albuins
like Johnny Bond’s “Ten Little Bot-
tles” in 1965 and established the Don
Pierce Golden Eagle Awards, honor-
ing country musicians whose musi-
cal contributions were overlooked.
Pierce was a founding member of the
Country Music Assn. and was nom-
inated for the Country Music Hall of
Fame in 1988. He is survived by his
wife, a daughter and a grandchild.

Armando Moreno, 84, of a heart at-
tack, April 4 in Los Angeles. He was
founder and president of the Inter-
national Federation of Festival Or-
ganizations. Formed in1967, FIDOF
linked organizers of music festivals
and trade events with corporate spon-
sors and music and TV companies.

Johnnie Johnson, 8o, of unknown
causes, April 13 in St. Louis. A pi-
anist/composer, Johnson wrote sev-
eral hits with longtime collaborator
Chuck Berry, including “Roll Over
Beethoven” and “No Particular Place
to Go,” both of which reached No. 2
on the Billboard R&B singles chart.
Berry's hit “Johnny B. Goode” was a
tribute to Johnson. After parting ways
with Berry, Johnson performed with
such artists as Keith Richards, Eric
Clapton, John Lee Hooker and Bo Did-
dley. Johnson was inducted into the
Rock and Roll Hall of Fame in 2001.
Heis survived by his wife and a num-
ber of children. )
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BACK ON TRACK
This issue sees the return of an old Billboard favorite: Inside
Track, the popular, back-page column that ran from Feb.
17,1973, through Nov. 16, 1991. Previously edited by Nat
Freeland, John Sippel and, most recently, Irv Lichtman,
Inside Track breaks exclusive news and investigates industry
rumors and gossip. It also will be interspersed with human-
interest elements, humor and coverage of the industry’s

charitable endeavors. As in the past, Inside Track will be a
team effort with items contributed by the global Billboard staff,

under the stewardship of Michael Paoletta, who has been named
the fourth editor of the column.

IN A PLAYFUL MOOD
Coldplay frontman Chris Martin gave EMI executives a serious cause for worry

during a secret gig April 20 at the Round Chapel in Hackney, East London. While

performing “In My Place,” Martin left the stage and
climbed onto the balcony to give a hug to Oasis guitarist
Noel Gallagher. Once there, he realized that the only way
back was ... tojump down to the stage.

More than 500 guests held their breath, among them
EMI Group chairman/CEO Eric Nicoli, fearing the worst.
But Martin, a consummate sportsman, jumped and landed
on his feet and proceeded with the concert.

Nicolijoked after the show that an injured Martin would
have not been the best way to promote the band’s forth-
coming album. During the show, which was recorded for
broadcast on MTV at the end of May, the band played 15
songs, a mix of new and old tracks. (Emmanuel Legrand)

SORIANO BRINGS THE SYNERGY
Creative synergy will be flourishing at Davis, Shapiro,
Lewit, Montone & Hayes in Beverly Hills, Calif,, as
Laurie Soriano joins the law firm in mid-May after 18
years with powerhouse firm Manatt Phelps & Phillips.
Soriano tells Inside Track that client Diane Warren
will be following her, as Soriano merges her branded en-
tertainment and music/film/TV practice with the hip-hop
and rock client roster of Davis Shapiro, which includes Lu-
i dacris, the Black Eyed Peas, Linkin Park and the White Stripes.
1 In contrast to Manatt Phelps’ more than 300 lawyers,
Davis Shapiro has 20 lawyers in Beverly Hillsand New York.
“I'love the energy of the lawyers there and want to help
i them build a growing, music boutique firm,” Soriano tells
‘ Track. (Susan Butler)

. JOSS TRY IT ON

I Starting April 28, Joss Stone’s version of the Ray Charles
| and Etta James classic “The Right Time” will be featured
in Gap TV ads. The track also will be available as a free
download at gap.com and as a master ringtone from Cin-
gular Wireless.

1 The Gap also will promote the song’s online avail-
ability on store receipts and in TV advertising, and it

will play the track inside its retail stores. As part ofan on-
going Stone/Gap agreement, fans can enter an
online sweepstakes at jossstone.com to win Gap
gift certificates, as well as signed merchandise.

Cingular’s exclusive on the track will last two
weeks, after which EMI will make it available to
other carriers. (Antony Bruno)

TBA GOES GLOBAL
TBA Entertainment is undergoing a transformation. Now
called TBA Global Events, the company will specialize
in corporate events and consumer marketing programs.

A private merger began last year, which placed the
company under the ownership of Azoff Music Manage-
ment chairman trving Azoff and several partners.

TBA Global Events’ new senior management team
consists of COO Eugene Cobuzzi, executive VP Jeff Kline,
CFO Peter Pastor and executive VP of integrated brand
marketing Dominic Sandifer.

The company has offices in Los Angeles; San Diego;
Chicago; Omaha, Neb.; Nashville; Salt Lake City; and
soon, New York.

Upcoming events include Bristol Meyers Squibb’s Tour
of Hope. (Michael Paoletta)

CAPITOL JAZZES ITUP

Atlanta-based producer Jazze Pha (Ciara, Ludacris, T.L.,
Nelly) is close to signing a joint venture deal with Capi-
tol for his Sho’Nuff Recordings imprint.

The non-exclusive deal will allow Jazze Pha to work
with and produce artists signed to other labels.

The first artist signed to Sho’Nuff/Capitol is rapper
Tone Tone (pronounced Tony Tone). Though Ciara is part
of Jazze Pha’s Sho'Nuff production company, she remains
a LaFace/Zomba artist. In case you didn’t know, Jazze
Pha’s father is original Bar-Kays bassist James Alexander.
(Gail Mitchell)

Executive
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RECORD COMPANIES: SRC Records names Gaby Acevedo
president. He was formerly senior VP at Loud Records.

Universal Music Nashville appoints Bill Catino executive
VP of promotion. He was executive VP of promotion at
Capitol Nashvilie.

Hollywood Records in Burbank, Calif, appoints Dominic Griffin
director of music placement. He was a film and TV consultant.

Warner Music Group in New York appoints Jill S. Krutick
senior VP of investor relations and corporate development.
She was director of U.S. equity research at Citigroup’s
Smith Barney.

PERSONAL MANAGEMENT: Dreamcatcher Artist Manage-
ment in Nashville appoints Debbie Loring as day-to-day
manager. She was manager of regional sales and marketing
at Compendia Music Group.

PUBLISHING: BMI in New York promotes Darlene Rosado to

. director of marketing for BMI's media licensing group and

David F. Bills to senior director of online communications/
webmaster. Rosado was marketing manager and Bills was
director in their respective departments.

ROSADO

~ GRIFFIN

DAGUERRE

RUBINSTEIN

TOURING: Palace Sports and Entertainment in Auburn Hills,
Mich., names Brian Biondo advertising and marketing coor-
dinator. He was promotions assistant at modern rock CIMX-
FM Windsor/Detroit.

DISTRIBUTION: Universal Music & Video Distribution/Visual
Entertainment in Universal City, Calif, names Yolanda Macias
VP of business development and acquisitions for Visual
Entertainment. She was VP of DirecTV Para Todos.

RELATED FIELDS: MTV Networks Latin America in Miami
names Hernan Daguerre director of communications. He was
director of communications at monster.com Europe.

Fuse in San Francisco taps Sandy Rubinstein as VP of mar-
keting. She was VP of sponsorship and promotions market-
ing for Nick at Nite and TV Land.

Dayport in Mankato, Minn,, names Lon Bencini VP/director of
marketing. He was director of media services at Hawkeye/FFwd.

The Country Music Assn. in Nashville names Gary Voorhies
editor of its CMA Close Up magazine. He was senior associ-
ate at management firm Bob Doyle & Associates.

B S— S

(%

Copyright 2005 by VNU Business Media Inc. All rights reserved. No part of this publication may be reproduced, stored in any retrieval system or transmitted, in any form or by any means, electronic, mechanical, photocopying, recording or otherwise, without the prior written permission
of the publisher, BILLBOARD MAGAZINE (ISSN 0006-2510; USPS 056-100) is published weekly except for the first week in January, by VNU Business Publications USA, 770 Broadway, New York, N.Y, 10003-9595. Subscription rate; annual rate, Continental U S. $299.00. Continental Europe
229 pounds. Billboard, Tower House. Sovereign Park. Market Harborough, Leicestershire, England LE16 9EF. Registered as a newspaper at the British Post Office. Japan 109,000 yen. Periodicals postage paid at New York, NY., and at additional mailing offices. Postmaster’ Please send changes
of address to Billboard, P.O. Box 15158, North Hollywood, CA 91615-5158. Current and back copies of Billboard are available on microfilm from Kraus Microform, Route 100, Millwood, NY. 10546 or Xerox University Microfilms, P. O Box 1346, Ann Arbor, Ml 48106. Under Canadian Publication
Mail Agreement No. 40031729 return undeliverable Canadian addresses to Deutsche Post Global Mail, 4960-2 Walker Road. Windsor, ON N9A 6J3. Vo!, 117 Issue 17. Printed in the U.S A. For group subscription information. call 646-654-5863. For subscription information, call 800-562-2706
{outside U.S.. 818-487-4582) or e-mail billboardaespcomp.com. For any other information, call 646-654-4400

EXCLUSIVE NEWS RADIO REPORT

NEWS RADIO:

How News Radio Can Work For Your Station
by Scott McKenzie, Editor-in-Chief, Billboard Radio Monitor

Billboard Radio Monitor presents a White Paper report on the

news radio industry based on an exclusive round-table

attended by the radio news chiefs for ABC, CBS, Fox and The
Associated Press. Audience demographics from Scarborough

Research also included.
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‘ ‘ The success he [John Legend] is having with his debut is just reassuring to us Jecause it proves that
people want real music—good music. Great song writing and singers still resona‘e above the rest. The
AOL Music audience and The Breakers prog-am are a perfect barometer of this activity, and certainly
were a big force in exposing Get Lifted to music lovers. —Lisa Ellis, General Manager of Sony Urban Music

\NTRODUC\NG

| BREAKERS
A© L::-u'::q 2005

Acceptance (Columbial
The Bravery (Island)
Keyshia Cole (lnferscopel

Shooter J2nnings {Universal)

Brie Lazson (casab\anca)

prooke Valentine (Virgin)

Each quarter, AOL® Music handp cks newly signed artist!and crowns them
AOL® Breakers, introducing them to our 23 million* music fans. That's one helluva
starting fan base. Keep your eye on this spring’s breakout stars.

AOLMUSIC.COM
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| uardmrsAngl to more hest selh g
PIatmum and Gold CDs than any other copy ™
management technology in the world.

More U.S. record labels ¢c1oose SunnComm’s MedialMax for their artists’ music

han any other CD cantent protection and enhancement technology
Period

MediaMax works: We prove it every Tuesday!

Call Scott at 1-800-283-6070
ar visit www.sunncomm.com/bb
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