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i HELL YES:' 
Forty sold -out shows. Over 750,000 happy, singing fans. One legendary band just 

getting warmed up. Congratulations to Tom Petty and the Heartbreakers on their brilliant 

Summer '05 Tour, from all your friends at Clear Channel. We can't wait for the encore. 

CLEARCHANNEL 
ENTERTAINMENT 
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"Tom Petty is rock aristocracy." 
- San Francisco Chronicle 

"Petty burned through his songbook and made a 

powerful claim to be at a career performance peak." 

- Rolling Stone 

"lt would be tough to find a group of rock -'n' -roll musicians as 

in sync with one another as these guys (the Heartbreakers)." 
- Reuters Wire /Billboard 

"...one of the very best in the business in both skill and spirit." 
- Portland Oregonian 

"The concert was a testament to 30 years of fine songwriting and superb musicianship." 
- Hollywood Reporter /Reuters 

...they endure as rock icons. lt just never gets old when it's that good." 
- San Jose Mercury News 

"Tom Petty can do no wrong...a dynamic live performer." 
- Miami Herald 

"There are good reasons why Petty has remained relevant over his long career..." 
- New York Post 

"I'm not sure I've ever seen a crowd so enamored of an artist." 
- Las Vegas Review Journal 

...a flawless show...one of the most rousing, passionate and 

consistently excellent rockers working today." 
- Buffalo News 

"...more hits than 15 rounds of heavyweight boxing." 
- Kansas City Pitch 

"...one of rock's most potent bands." 
- Nashville Tennessean 

"...the Heartbreakers have never sounded better." 
- Atlantic City Press 

"...the best live band on the road in 2005." 
"One of the best writers of the rock era." 

- Rocky Mountain News 

EVERYONE'S SINGING THEIR PRAISES. 
This summer, everyone was singing the same tune - namely, Tom Petty and The Heartbreakers rocked. 

No matter what show on the Summer '05 Tour people saw, Tom and the boys were hailed for their 

musicianship, song writing and uncanny ability to remind us why we love rock n' roll in the first place. 

Rolling Stone said "Petty rules the road." We agree and are proud to have been a part of it. 

California Mid -State Fair Fantasma Productions Jam Productions ' House of Blues Concerts 
Merriweather Post Pavilion Another Planet Entertainment Chippewa Valley Music Festival 
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» Join more than 500 of the industry's most influential executives 
for two days of panels, parties and networking. Get face-to-face 
with record label and film studio executives, publishing companies, 
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talent agents, directors, producers and more! 
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AD EXECS' BAD PITCH 
Let's get this straight. A German 
carmaker and its advertising agency are 
the targets of a suit that claims they used 
a sound -alike singer for a TV spot that 
aired in Germany and Scandinavia. The 
plaintiff? His name is Tom Waits. 

Tom Waits? He of the gravelly voice 
and hobo's wardrobe? The same Tom 
Waits who won a much- publicized sound - 
alike case against Frito -Lay in 1992? 

Yes, the same Tom Waits. 
Are we missing something here? We 

agree that Waits is a great talent who has 
created many memorable recordings. But 
his vocals? We have heard chalkboards 

with a greater sonic appeal. 
Still, the folks at McCann Erickson 

Deutschland just could not help themselves. 
They were charged with creating a spot for 
the Opel Zafira, and that little creative light 
started flashing: Tom Waits! Tom Waits! 

The Zafira, by the way, is Opel's new 
sport utility vehicle. And nothing conjures 
up the great outdoors like a nice boozy 
Tom Waits ballad. 

Waits says he turned down the agency's 
request to record music for the commer- 
cial. So, apparently at a creative loss, the 
agency allegedly enlisted a sound -alike to 
replicate Waits' unique incantations. 

Perhaps the agency execs are too young 
to know about the Frito -Lay case. Or per- 
haps they just are not educated enough 
in vocally challenged pop stars. 

Take Bob Dylan. It is no secret that he 
is available for commercial work. Joe 
Cocker is probably not too busy these days. 
How about Kris Kristofferson, Lemmy 
Kilmister, Leonard Cohen or Leo Kottke, 
who once likened his own voice to "geese 
farts on a muggy day "? That would work. 

Certainly, there is no lack of creaky vocal 
cords on today's scene. But creativity on 
that Opel campaign? That appears to be 
another story. .. 

Coming To A Home Near You: 
The Connected Consumer 

BY VINCE BROADY 

Looking for the catalyst for a true revolu- 
tion in home entertainment? 

There is no shortage of possibilities: 
high -definition TV, TiVO, BitTorrent, video 
on demand, smart set -top boxes and more. 

All are perfectly reasonable suggestions, 
but small potatoes compared with the real 
answer, which is a state, not a technology. 

To be precise, the catalyst for radical 
change in entertainment is the state of 

being connected to the Internet while con- 
suming media that is aware of that con- 
nection. In other words, it is the "connected 
consumer." 

The first steps into this brave new world 
are about to take place -where else ? -in 
videogames. 

Imagine this not -so- distant scenario: 
Someone is playing a basketball game, and 
in the background a major -label song is 
playing. This actually happens now in EA 

Sports games, with the name of the song 
and artist displayed onscreen. 

Today, that is where it ends. But in our 
connected world, things will be different. 
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The player will be able to press the "pause" 
button on his game, select the song name, 
then instantly watch the music video. From 
there, he will be able to click again to get 
more information about the artist, in- 
cluding recent appearances. Another click 
of a button, and he can select a recent tel- 
evised performance, then watch and record 
it- probably for a small fee. 

This type of experience changes enter- 
tainment from an end unto itself to a ve- 
hicle for selecting from an almost infinite 
variety of paths. A movie, TV show or 
game is no longer just a destination, it is 
also a gateway. It is a starting point, not 
an end point. 

Let us examine the notion of being a con- 
nected consumer with an unexpected corn - 
parison -the workplace. Some of you 
remember a time when you had a com- 
puter, a printer and a phone in your office, 
but no connection to the Internet. You 
wrote your documents, printed them out, 
maybe checked your voice mail and went 
on to the next document. And that was 
pretty much that. 

Then your persistent connection to the 
Internet came along, and eventually so did 
software that took advantage of that con- 
nection. Suddenly, you were no longer fo- 
cused solely on your work, because at any 
moment a voice might chime in, "You've 
got mail." Then came the endless stream 
of meeting reminders, sign -on /sign -off 
messages and instant messaging. What- 
ever your level of focus on the task at hand, 
you are now constantly aware of the greater 
world ofmessages, alerts and buddies that 
surrounds you. 

Think of your current cable box, H D TV 
and DVD player as the equivalent of that 
old office setup. You watch your movie or 
TV show then go about your business. This 
is all going to change when your enter- 
tainment system has a persistent connec- 

lion to the Internet and you are consum- 
ing media that is aware of that connection 
and able to take advantage of it 

In the near future, this type of exper- 
ience will occur when you are watching TV 
or playing games. Microsoft has taken a 
step in this direction with its Xbox Live 
service, which can notify you while you are 
playing that your favorite show is about to 
come on, for example. 

Videogames will lead the way in this new 
era because: 1) they are the first form of 
entertainment to be widely consumed 
while maintaining a persistent connection 
to the Internet (as is required by almost all 
forms of multiplayer gaming), and 2) 

among all media types, videogames are the 
most "lean forward." Garners expect to be 
able to control their experience, taking it 
in whichever direction they choose. 

Finally, among all media types, video - 
game consumers and creators have the 
most symbiotic relationship. Game cre- 
ators invent new paradigms for consumers 
who are willing to try out these innova- 
tions and give the best ones a huge fi- 
nancial payback. 

Videogamers will get there first, but the 
rest of us are sure to follow. Once we do, 
there will be no turning back. (Do you not 
believe me? Try unplugging your Inter- 
net connection at work and see how long 
you can last!) 

In the meantime, anyone involved in 
creating or delivering entertainment media 
should keep the connected consumer in 
mind at all times, particularly for product 
development. Start thinking about build- 
ing intelligence and the potential for inter- 
action into your shows, movies and music 
so that when consumers plug in, you will 
be ready and waiting. .. 

Vince Broady is senior VP of games and 
entertainment for CNET. 
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LATEST 

NWS u 
FRES: )1/ 
» >MUSICGIANTS 

LAUNCHES 
The MusicGiants 

Network launched its 
new digital music 
service, featuring 

high- definition, 
uncompressed files 
for download. The 

service includes the 
full libraries of all four 

major labels. Tracks 
are formatted in 
Windows Media 

Audio Lossless files 
for CD- quality sound. 

Besides the $1.29 - 
per -track price, 

customers must pay a 

$50 yearly 
membership fee. 

>> >DADDY 
YANKEE GETS 
RADIO SHOW 
Daddy Yankee is 

slated to host a weekly 
radio show that will be 

syndicated by ABC 
Radio Networks. The 
two -hour program is 

expected to run 
Saturday evenings 

beginning this fall. The 
Daddy Yankee deal is 

the latest in a series of 
moves by ABC to 

appeal to Hispanics. 

» >WARNER, 
MTV MAKE 

MOBILE DEAL 
MTV Networks and 

Warner Music Group 
on Sept. 26 unveiled 

what they describe as 
"an unprecedented 

global licensing 
agreement" covering 

the use of WMG's 
music videos on 

MTV's global mobile 
platforms. The 

agreement allows 
MTVN to create and 

distribute new short - 
form video content 
for mobile devices 

containing WMG 
repertoire. Both 

parties claim this is 
the first global 

agreement of its kind 
between a media 

company and music 
label dealing with 
programming on 
mobile networks. 

>>> HMV SHARES 
FALL, AUSSIE 

STORES DUMPED 
Shares in HMV fell 

10% after the British 
entertainment 

retailer reported 
Sept. 28 that U.K. 

sales have suffered in 
the past four months 

continued on »p8 

Edgar's Ear For Mobile 
Bronfman addresses 

CTIA conference 

DIGITAL MUSIC 

Kate Caught 
Moss not the model 

for brand partnerships 

BY BRIAN GARRITY 

Looking To Laura 
Italian biz pins hopes 

on Pausing, others 

Artists Vs. DRM 
Top Acts Frustrated By Copy- Protected Releases 

NEW YORK -Major labels Sony BMG and EMI 

are releasing more and more new CDs that block 
fans from dragging their tunes to iPods. Now, in 

the most bizarre turn yet in the record industry's 
piracy struggles, stars Dave Matthews Band, Foo 

Fighters and Switchfoot -and even Sony BMG, 
when the label gets complaints -are telling fans 
how they can beat the system. 

Sony BMG Music Entertainment now regu- 
larly releases its new U.S. titles on CDs protected 
with digital rights management that dictates 
which file formats consumers can use to digitally 
copy the music. MP3 is not one of those formats. 
The DRM also limits how many copies of the files 

consumers can make. 
EMI Music is testing a similar initiative for 

wide -scale use by 2006. 
But these decisions are not sitting well with 

some of the artists whose CDs have been secured. 
A number of leading acts are using their Web 

sites to instruct fans on how to work around the 
technology. (Others, including Jermaine Dupri, 
have expressed support for anti -copying efforts.) 

For now, the copy -protected discs work only 
with software and devices compatible with Mi- 

crosoft Windows Media technology. Apple -the 
dominant player in digital music -has resisted 
appeals from the labels to license its FairPlay DRM 

BY EMMANUEL LEGRAND 

Jammin' The Chart 
Damian Marley's 

record -setting CD 

Flash Forward 
Nano may push out 
hard -drive devices 
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for use on the copy -protected discs. 
The DRM initiatives are generating com- 

plaints from fans, many of whom own iPods. 
The message boards of artist fan sites and on- 

line retailers are filled with complaints from angry 
consumers who did not realize they were buying 
a copy -protected title until they tried to create 
music files on their home computers. 

One solution artists offer to iPod users is to rip 

the CD into a Windows Media file, burn the tracks 
onto a blank CD (without copy protection) and 
then rip that CD back into iTunes. 

Columbia Records act Switchfoot, whose lat- 

est album, "Nothing Is Sound," is copy -protected 
-and debuted at No. 3 on The Billboard 200 the 
week of Oct. 1-recently took copy -protection de- 

fiance one step further. Band guitarist Tim Fore- 

man posted on a Sony Music -hosted fan site a link 
to the software program CDEX, which disables 
the technology. The post has since been removed. 

"We were horrified when we first heard about 
the new copy -protection policy," Foreman wrote 
in the Sept. 14 post. "It is heartbreaking to see 
our blood, sweat and tears over the past two years 

blurred by the confusion and frustration sur- 
rounding new technology." 

To add some minor injury to insult, EMI Chris- 
tian Music Group had to re- continued on »p8 

Sanctuary Chief Optimistic 
Despite Profit Warning 
LONDON -Sanctuary may be going through rough times, but the management of the 

o debt -laden British independent group is confident it can weather the storm. 

rn After announcing a third profit- warning for the year, the group announced it has 

withdrawn from all potential buyout discussions with third parties to concen- 

trate on its core businesses as a stand -alone company. Following the news, 

d the company's share value dropped 16 %, amid concern about its long- 
term prospects. 

Sanctuary Group executive chairman Andy Taylor says his com- 

LL pany is reviewing its operations and preparing a cost -cutting plan 

that will affect all of its businesses on both sides of the Atlantic. 
Taylor will not elaborate on the number continued on »p8 

TIM FOREMAN of SWITCHFOOT 
posted a link on a label- sponsored 
Web site to software that disables 
the copy protection found on his 
band's new CD. 
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following the terrorist 
bombings in July. In the 

21 weeks since May 1, 

total sales at HMV UK & 

Ireland fell by 3.7 %. 

Overall, group sales 
were flat for the period. 

Sales rose 10.6% at 
HMV's operations in 

Canada for the period. 
At HMV Asia Pacific, 

sales grew by 101% at 
constant exchange rates 

in the first 21 weeks. In 
related news, HMV 

Australia sold 32 stores 
to Sydney -based 

entertainment and 
lingerie company Brazin 
for $4 million Australian 
($3.08 million). The deal 

is effective Oct. 2. 

» >MICROSOFT, 
INTEL BACK 

HD DVD 
In the next -generation 

format war between HD 
DVD and Blu -ray, 

Microsoft and Intel 
announced they were 
backing Toshiba's HD 
DVD format. HD DVD, 

which is also supported 
by NEC and Sanyo, will 

not reach the U.S. 
market by the holidays, 

as originally planned, 
but has been delayed 

until February or March, 
according to Reuters. 

Sony's Blu -ray, which is 
backed by a consortium 
including Dell, Hewlett - 

Packard, Panasonic, 
Philips, Pioneer, 

Samsung, Hitachi, JVC, 
LG, Mitsubishi and 

Sharp, is also expected 
in the marketplace in 

early 2006. 

» >CAMCORDER 
PIRATE CONVICTED 

A 19- year -old movie 
theater cashier is the first 

person to be convicted 
under the Family 

Entertainment and 
Copyright Act. Curtis 

Salisbury pleaded guilty 
to two federal charges 

Sept. 26 in San Jose, 
Calif., admitting that he 

used a camcorder to 
copy "Bewitched" and 

"The Perfect Man" from 
a St. Louis projection 
room after hours. He 

uploaded copies to 
Internet servers located 

in northern California, 
where undercover FBI 

investigators identified 
him. He faces maximum 

penalties of five years' 
imprisonment and 

$250,000 in fines for 
each offense. 

Sentencing will take 
place in February. 

continued on »p10 

PROTECTION (cont.) 
from »p7 
call copies of "Nothing Is 
Sound" that were shipped to 
Christian retailers. Under an 
agreement with Sony BMG, the 
EMI imprint handles manu- 
facturing and distribution of 
Switchfoot to the Christian mar- 
ket. The EMI discs have incor- 
rect DRM settings that do not 
allow consumers to rip or burn 
secure tracks. 

Switchfoot is not the only 
band upset by copy protection. 

"I'm completely frustrated," 
says Jason Brown, president 
of Philadelphonic, a manage- 
ment company that represents 
Tristan Prettyman. The artist's 
Virgin Records debut, "Twen- 
tythree," is among the albums 
in the EMI copy -protection 
trial. "Copy control as it stands 
right now is in its 1.0 phase. 
It was rushed through and 
into a system that wasn't pre- 
pared for it." 

Sony BMG says it is not try- 
ing to prevent consumers from 
getting music onto iPods. Fans 
who complain to Sony BMG 

about iPod incompatibility are 
directed to a Web site (cp.sony 
bmg.com /xcp) that provides in- 
formation on how to work 
around the technology. 

The company, which has 
sold more than 13 million 
copy -protected discs to date, is 

urging people who buy copy - 
protected titles to write to 
Apple and demand that the 
company license its FairPlay 
DRM for use with secure CDs. 

EMI is not quite so helpful. 
A source says the company 
will not instruct consumers 
on how to work around copy - 
protected discs. 

Sony BMG, EMI and Apple 
officials all declined comment. 
However, both majors have 
said that increased CD burn- 
ing has forced their hands on 
copy protection. 

But artists and consumers 
are bristling at the notion of 
being caught in the middle of 
this test of wills. Some man- 
agers express doubt about the 
Sony BMG and EMI strategy in 

SANCTUARY (cont. 
from »p7 
of jobs to be cut, refusing to 
confirm the previously reported 
figure of 100 layoffs. "It is not 
finalized yet, but it will be across 
the group," he says. 

Taylor also dismisses rumors 
that the company is not meet- 
ing its payroll. "There's been 
rumors but we are trading 
solidly and we have the sup- 
port from our banks," he says. 

Taylor is adamant that the sit- 

uation will not affect the com- 
pany's "360- degree" model. 
"Our core businesses remain 
the same -recording, manage- 
ment, agency and merchandis- 
ing -but they will be stream- 
lined," Taylor says. "We have 
solid businesses. What we'll do 
is some tidying up in terms of 
cost structure." 

It remains to be seen how 
Sanctuary's new strategy will 
work, but one thing certain is 

that its decisions are its own. 
Reflecting on the announce- 
ment that it ended potential 
buyout discussions, Taylor says 

the company's goal was "to 
find a partner that would pro- 
vide further funding for our 
growth. That search is over." 

An executive from a major 
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company who has had a look at 
Sanctuary in the past few 
months tells Billboard that the 
main issue with the company is 

its debt level, estimated at £120 

million ($211.6 million). Any deal, 

the executive says, would have 
been crippled by the debt. 

"Hypothetically let's say we 
pay £120 million for the com- 
pany," the executive says. "All 
it will serve to do is to pay the 
debt. It will not be able to ad- 
dress the issue of financing 
the growth." 

Looking back at the com- 
pany's woes, Taylor admits 
that its rapid expansion is 

partly responsible for its fi- 
nancial troubles. 

"We've grown twentyfold in 

five years with money from the 
market," he says. "We still have 
a growth model -it simply 
needs to be consolidated, and 
that's what we are going to be 

doing in the next couple of 
years, so that we can get back 
to a position of solidity." 

He adds that the company 
is not looking at the disposal 
of assets affecting its core 
businesses. The company al- 
ready sold its books division 

dealing with Apple. 
"Anything that smacks of 

corporatism, people don't 
like," says Jamie Kitman, pres- 
ident of the Hornblow Group 
USA, manager for Capitol 
Records act OK Go, which was 
considered for, but ultimately 
left out of the EMI trial. 
"There's no doubt this has the 
whiff of punitive activity." 

What is more, artist man- 
agers are upset that the secu- 
rity is so easily beaten -in the 
case of Sony BMG, with the 
company's assistance -that it 
makes a mockery of content 
protection. 

Warner Music Group and 
Universal Music Group are tak- 
ing a wait -and -see approach to 
copy protection. Neither has an- 
nounced plans for secured U.S. 
commercial releases. 

"The bad thing is that you are 
almost promoting what you are 
trying to protect against," 
Brown says. "You are upsetting 
the fan that went out and pur- 
chased the record." 

Bringing Billboard Mobile to MECCA are, from left, Billboard 
president /publisher JOHN KILCULLEN, Cingular director of 
premium and entertainment services MARK NAGEL and 
mForma president /GM JOHN ROUSSEAU. 

Billboard Mobile 
Gets Exclusive 
Cingular Launch 

TAYLOR 

and shuttered its urban rec- 
ords unit. 

He considers the label busi- 
ness solid with new releases 
from Status Quo and Simple 
Minds doing well. Nationwide 
Mercury Prize winner Antony 
& the Johnsons' album "I Am 
a Bird Now" on Rough Trade 
has achieved gold status in 

the United Kingdom for more 
than 100,000 shipments. La- 
belmate the Arcade Fire's 
"Funeral" has U.K. sales in ex- 
cess of 200,000. 

Morrissey has recently re- 
signed with Sanctuary Rec- 
ords and a new album is 

planned for early next year. 
The artist's 2003 album "You 
Are the Quarry" has moved 
more than 1 million units 
worldwide. 

singular Wireless 
and Billboard have 
joined to offer 
the new Billboard 
obile wireless mu- 

sic application to Cingular sub- 
scribers exclusively through 
Oct. 25. 

Billboard Mobile, created 
in partnership with mForma, 
is a multimedia music dis- 
covery, preview and ringtone 
download application. It in- 
cludes real -time access to 
news, reviews and charts from 
billboard.com. 

Features include personal- 
ized content delivery, music 
and artist news, album re- 
views, tour itineraries and 
ticket information and artist 
and album information. All of 
the content is written and corn - 
piled by the Billboard global ed- 
itorial team. The service also 
includes an image gallery, 
music samples and music - 
related games and trivia. 

The service allows users to 
fully customize their experi- 
ence. For example, users can 
request a weekly short mes- 
sage service alert with a list- 
ing of the top five songs of the 
week, with links to buy the 
ringtone for each. Ringtones 
are searchable by artist, genre, 
song or album name. Users 
also can select songs directly 
from the Billboard charts. 

"Billboard Mobile provides 
an incredibly fun and useful 
way for our customers to truly 
experience the world of music 

directly from their Cingular 
phone," says Jim Ryan, VP of 
consumer data services for 
Cingular Wireless. 

Users can download a free 
version of the Billboard Mobile 
application to browse the most 
popular Billboard charts and to 
sample and purchase ring - 
tones. Polyphonic and master 
ringtones are available for $2 

and $3, respectively. The full - 
featured application -with 
news, artist info, tour -date 
finder, games and other serv- 
ices -costs $4 per month. Cin- 
gular customers can text- message 
"Billboard" to FUN (386) from 
their handsets to download the 
application. 

Cingular will promote the 
new service with prominent 
placement on its mobile phone 
service portal. Billboard will use 
its online, print and other 
media interests to further the 
promotional efforts. 

"Our collaboration with 
mForma has yielded an incred- 
ibly rich, fan -driven multime- 
dia music service that we are 
very proud to have our name 
on," says John Kilcullen, presi- 
dent /publisher of Billboard. 

Billboard Mobile will even- 
tually include the ability to buy 
and download full songs to the 
mobile phone, once carriers in- 
troduce these services. Billboard 
is working with mForma and 
other wireless carriers to extend 
the service to additional wire- 
less subscribers once the Cin- 
gular exclusive ends. .- 
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FOUR SEASONS HOTEL 

PREMIER ROOM RATES 

BEGIN AT 

X575 
CONTACT YOUR TRAVEL CONSULTANT, 

VISIT WWW.FOURSEASONS.COM 
OR CALL THE HOTEL DIRECTLY AT I -202- 342 -0444. 
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» >RIAA WORRIED 
ABOUT SATELLITE 

PORTABLES 
The Recording Industry 

Assn. of America has 
expressed concern to 

satellite radio giants XM 
and Sirius over new 

portable receivers to be 
unveiled this fall. The 

devices will allow listeners 
to record and store songs, 
according to a source. The 

RIAA declined to 
comment, but an industry 

insider says the RIAA is 

concerned that the new 
players allow broadcast 

tracks to "become 
unlicensed downloads" by 

allowing listeners to "file 
them away in their 

own libraries." 

» >SENATE TO 'DO 
NOTHING' YET ON 

GROKSTER CASE 
Do not expect the Senate 

to introduce legislation 
anytime soon that will 

steer the post- Grokster 
environment until the 

lower courts review the 
case. That is the message 
from Sen. Arlen Specter, 

R -Pa., chairman of the 
Senate Judiciary 

Committee. At the end of 
a Sept. 28 hearing, 

Specter, whose 
committee oversees 

Internet and copyright 
issues, told witnesses 

from the music and tech 
communities: "In the 

short term, Congress will 
do nothing." I -i the longer 

term, he added, his 
committee will take 

into account 
recommendations 

offered by the panelists, 
most of whom also called 
for a marketplace rather 
than legislative solution. 

>>>COLDPLAY, 
GORILLAZ LEAD 

MTV EURO NOMS 
Parlophone acts Coldplay 

and Gorillaz top the 
nominatiors list for the 

MTV Europe Music 
Awards 2005. The two 

bands have each received 
five nods. The awards 

show, now in its 12th year, 
will take place Nov. 3 at 
the Atlantic Pavilion in 

Lisbon, Portugal. It will be 
broadcast live on MTV's 
various feeds in Europe, 
Asia, Latin America and 

the Urited States. 

Compiled by Chris M. 

Walsh. Reporting by 
Antony Bruno, Susan 

Butler, Leila Cobo, Christie 
Eliezer, Brian Garrity, Bill 

Holland, Jill Kipnis, 
Emmanuel Legrand and 

Todd Martens. 

MOBILE BY ANTONY BRUNO 

CTIA Meets MECCA 
Music Takes Center Stage At Mobile Conference 

SAN FRANCISCO -Exotic 
dancers and WAP decks. Cigar 
bars and optimized UIs. The 
Goo Goo Dolls and mobile 
search engines. 

Such was the mix at the Wire- 
less I.T. and Entertainment con- 
ference hosted by CTIA -The 
Wireless Assn. Some 18,000 
mobile industry professionals 
gathered here Sept. 26 -28 to 
schmooze, seal deals and try to 
figure out how to make the most 
of a rapidly evolving, explosively 
growing industry. 

The revenue potential in the 
mobile world is not lost on 
music executives. "This is the 
music industry's most impor- 
tant conference," Warner Music 
Group chairman Edgar Bronf- 
man Jr. said during his keynote 
address, which was broadcast 
live via satellite to WMG's global 
A &R conference in Manches- 
ter, England. "Ahead of us is the 
single greatest opportunity the 
music industry has ever had." 

At a Sept. 27 panel, WMG sen- 
ior VP for digital strategy and 
business development Michael 
Nash noted, "Mobile is no longer 
ancillary to the conversation . 

The generation lost through 
[peer -to -peer] piracy may be 
found again through mobile." 

BACKBEAT GOES TO MECCA 
-PHOTOS, PAGES 80 -81 

Analysts and label executives 
generally expect all digital con- 
tent to account for about one - 
quarter of music industry 
revenue during the next few 
years, with a significant portion 
of that coming from wireless. 

The conference marked the 
debut of MECCA (Mobile En- 
tertainment Content, Com- 
merce and Applications) -a 
one -day confab created through 
a partnership between Billboard 
and the CTIA. About 1,000 en- 
tertainment and wireless in- 
dustry executives gathered Sept. 
26 to hear the insights of MTV 

Networks president Van Toffler 
and other speakers from the 
content and carrier realms. 

MECCA set the tone for the 
days that followed: plenty of 
news and plenty of debate over 
what would, could and should 
work in developing wireless 
business models. 

At the CTIA's music -focused 
mini -conference Sept. 27, for 
example, Goldring Hertz & 

Lichtenstein partner Ken Hertz 
challenged Sony BMG presi- 
dent of global digital business 
Thomas Hesse. Hertz wanted 
to know why Sony BMG is treat- 
ing a digital download as a phys- 
ical sale, which yields a royalty 
rate for artists, as opposed to a 

licensing deal, which would give 
artists a 50% cut. 

"We'd be fools," Hesse said, to 
give away halfof a new business. 

Even as people debate how 
big their respective slices should 
be, it is clear that the pie as a 
whole is growing. The CTIA re- 

ported that wireless data rev- 
enue in the first six months of 
2005 increased 85% compared 
with the same period last year. 
But only an estimated 3% of all 
content available to mobile 
phones is actually purchased. 

The challenge now is to find 
better ways to get consumers in 
front of the content they may 
want to buy. 

One strategy is mobile 
search. Just as on the Web, a 

war is brewing over who will 
dominate search engines on the 
mobile phone. Another strat- 
egy is to integrate mobile con- 
tent more directly with the 
existing music retail business. 
Beginning Oct. 4, 460 Sam 
Goody stores nationwide are 
promoting ringtones for the 

artists featured on its "Most 
Wanted" CD wall. 

Above each artist's CD display 
will be a code that shoppers can 
use to buy that artist's ringtone. 
Currently, only Cingular and T- 

Mobile users can participate. 
One of the big stories of the 

conference unfolded behind the 
scenes, as the CTIA presented its 

board with a proposal for a stan- 
dardized content rating system. 

Carriers say such a system is 

necessary for them to offer a 

wider variety of content, in- 
cluding songs with explicit lyrics 
and other edgy material. 

The CTIA's spring confer- 
ence, which will again include 
MECCA, will take place in April 
in Las Vegas. For information, 
go to billboardevents.com. 

BY RAY WADDELL 

UMG Deal Should Boost Concert CD Business 
Label Is First Major To Sign 

Instant Live's "preferred 
provider" agreement with 
Universal Music Group 
should streamline the 
process for the company's 

acts to offer live CDs and 
downloads immediately fol- 
lowing concerts. 

The UMG deal with Instant 
Live is the first between a 

major label and a concert CD 

firm (billboard.biz, Sept. 26). 
Instant Live is the live- concert 
CD arm of Clear Channel En- 
tertainment. 

The agreement will be ad- 
ministered under eLabs, UMG's 
new -media division. 

The deal is expected to open 
the door for smoother rela- 
tionships between the tradi- 
tional record business and con- 
cert CD providers. The concept 
was introduced by CCE in 

spring 2003. 
"Now we have the stamp of 

approval from the world's 
largest record company and 
that means a lot to us," Instant 
Live GM Stephen Prendergast 
says. 

Among the acts that have 
already offered Instant Live 
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Up With Clear Channel's Instant Live 

CDs are the Allman Brothers 
Band, the Black Crowes, Hall & 

Oates and developing bands 
like the Dears and the De- 
cemberists. 

Prendergast expects more 
to be onboard by next spring. 
"This is the end of the R &D pe- 
riod. Now we're turning this 
into a business," he says. "Prof- 
itability is within range. We 
think next year will be the year 
we get our head above water." 

BLUEPRINT OF A DEAL 
Prendergast says UMG sees In- 

stant Live as a revenue pro- 
ducer and a marketing oppor- 
tunity for artists. 

The agreement provides a 

blueprint for UMG's labels to 
customize Instant Live deals 
for each act. "Each label head 
can decide what terms best 
suit their client," Prendergast 
says. "A mature act like U2 

would certainly require differ- 
ent terms and benefits than a 

new act." 
Instant Live will act as a 

"service provider," Prender- 
gast adds. "UMG will own the 
works, though we will have 

rights to them for a period of 
time." 

The accounting details for 
live concert CDs are compli- 
cated. "There are a lot of peo- 
ple in the chain: the label, the 
artist, the venue, the union for 
the live recording, the musi- 
cian's union, us," Prendergast 
says. "That's why it has taken 
us over two years to get to this 
point." 

Under the blueprint, labels 
and artists get 30 % -40% of a 

$25 Instant Live CD sale, which 

Service 

they typically split equally, ac- 
cording to Prendergast. 

The remaining gross re- 
ceipts are broken down as fol- 
lows: 5 % -10% to the venue,10% 
for packaging, varying per- 
centages for sales tax, ship- 
ping, production and trans- 
portation costs, and perhaps 
20% to Instant Live, "if we're 
lucky," Prendergast says. 

"It's not purely a financial 
play for us," he says. "It's a sig- 
nificant artist development 
play, to help us grow our rela- 
tionships with the artists and 
the labels." 

For the bands, Instant Live 
represents another revenue 
stream. "Nobody is going to 
retire on this, but it's an ancil- 
lary revenue stream we don't 
have to do anything for," All- 

Price of an Instant Live CD, of 
which 30% -40% will be paid to 
labels and artists 

man Brothers Band manager 
Bert Holman says. He notes 
that the group's Instant Live 
sales have not cannibalized 
other revenue. "Our merch 
holds steady," he says. 

To reduce costs, Prender- 
gast says Instant Live is mov- 
ing toward a presale model 
where fans can buy CDs before 
the show. Eventually, Instant 
Live hopes to emphasize digi- 
tal delivery. 

"Next year, we're going to 
be looking at situations where 
people will be able to take their 
digital recorder, PDA or what- 
ever that device may be, walk 
over to someone in the build- 
ing and get a digital copy 
transferred to their device after 
the show and walk out in 
maybe 20 -30 seconds." 

The UMG /Instant Live deal 
will likely attract the attention 
of other majors, and gives In- 
stant Live a leg up on its pri- 
mary competitor, Disc Live. 

"There are favored -nations 
provisions in this agreement 
so that we'll present similar 
terms and benefits to the oth- 
ers," Prendergast says. 
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MTV2 thanks Mange West, 
Common, Paul Wall and 
friends for an incredible, 
unforgettable night of music. 

2005 MTV riPrw.r..s A I n9hts reserved Photo credot. PATV2 /Jillion McAt!ey 
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Calling For Consensus 
Register Of Copyrights Sees Hope For Licensing Reform 

Complaints over digital music 
licensing come from many 
sources, often hitting a sour 
note with publishers. But when 
a veteran copyright expert like 
U.S. Register of Copyrights 
Marybeth Peters -who holds 
a deep and genuine affection 
for the music industry-gives 
advice to independent pub- 
lishers, the pitch sounds prac- 
tically perfect. 

At the Assn. of Independent 
Music Publishers' luncheon 
Sept. 14 in New York, Peters 
said that after 18 months of 
hearings with the House Sub- 
committee on Courts, the In- 
ternet and Intellectual Property 
and meetings among digital 
media and music industry 
trade groups, everyone agrees 
that Section 115- containing 
the Copyright Act's mechani- 
cal license provisions -is bro- 
ken and needs to be fixed. 

At the heart of the debate are 
questions over the need for any 
compulsory license, what the 
compulsory license covers and 
how the licensing process can 
be fixed. 

If the music industry wants 
to resolve these issues through 
favorable legislation, Peters 
said, it must act quickly. This 
means the industry and the 
digital media services must 
reach a consensus on a bill by 
early 2006. 

Noting that elections are in 
fall 2006, Peters said that con- 
gressional leaders who love 
music -Rep. Lamar Smith (R- 

Texas), Sen. Orrin Hatch (R- 

Utah) and Sen. Patrick Leahy 
(D -Vt.) -would probably want 
to support a bill that can be 
passed before then. 

Generally, intellectual prop- 
erty issues are not high on 
congressional members' lists 
of what they bring back to 
their constituents when ask- 
ing for votes. 

"That's why consensus and 
timing is important," she said. 
"If you have a consensus bill 
[ready for vote] by August or 
September, I am positive that 
it would pass." 

The day before the lunch- 
eon, subcommittee member 
Rep. Richard Boucher (D -Va.) 

told a group at the Future of 
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Music Policy Summit in Wash- 
ington, D.C., that he hoped 
they would have a bill written 
and introduced to the House 
in the next two months. He, 
too, said that Congress would 
only pass a consensus bill. 

Piecing together Peters' 
comments and watching other 
developments make it clear 
that this will be no easy task. 
The technology industry also 
has substantial influence, and 
talks with the Digital Media 
Assn. broke down in August 
over royalty rates and the scope 

TEPS 

recently with a proposed elec- 
tronic preregistration system 
that relied on Microsoft's In- 
ternet Explorer, Smith appar- 
ently responded to a call from 
Apple Computer by calling Pe- 
ters. He was concerned that 
Apple's Safari browser was not 
compatible with the system. 
Apple and other major tech 
companies undoubtedly have 
clout on the Hill. 

Although intellectual prop- 
erty is not necessarily a sexy 
topic at election time, the via- 
bility oflegitimate music serv- 

111:=r BY ED CHRISTMAN 

UMG Delves Deeper Into 
Direct -Response Marketing 

NEW YORK -Universal 
Music Group is launching a 

joint venture with music direct - 
response pioneer Ira Pittelman 
that will bring the major into 

of publishing licenses (Bill- 
board, Sept. 10). 

Peters attempted to assure 
the audience that legislation 
harmful to their interests 
would not succeed. "If you are 
the beneficiaries of legisla- 
tion and it does not serve you, 
it will not be enacted -nor 
should it be." 

Yet publishers are not the 
only beneficiaries of the Copy- 
right Act. Labels and digital 
media services benefit from 
compulsory licenses even 
though the Copyright Office 
"strongly opposes" them, fa- 
voring exclusive rights for all 
copyright owners. 

And although Smith, Hatch 
and Leahy sit in the right seats 
to help the music industry, Pe- 
ters noted that they do not 
want to create enemies. Next 
year is Smith's last term as 
chairman of the House sub- 
committee, she said, and he 
could be the next chairman of 
the more powerful House Ju- 
diciary Committee. 

This made a telephone call 
that Smith made to Peters no- 
table. As the Copyright Office 
was trying to resolve problems 

ices can be interesting to 
parents who have read about 
lawsuits over unauthorized 
file sharing. Another experi- 
ence that Peters related indi- 
cates that there is unusual 
interest in this issue. 

At subcommittee hearings, 
only two members (the chair- 
man and ranking member) 
normally attend, she said. If 
three or four members wan- 
der in and out, it is considered 
to be a good hearing. 

During one Section 115 
hearing when Peters was the 
only person asked to partici- 
pate, 11 members wandered 
in and out -and seven mem- 
bers asked questions. 

Acknowledging the good 
faith and hard work of the in- 
dustry groups -especially the 
National Music Publishers' 
Assn.- Peters offered the 
group her support. 

"You need to think pretty 
hard on what you want," she 
said. "We're there because we 
believe in creative art and re- 
ally do want to help. You have 
an opportunity, and I'll be in- 
terested to see what happens 
in the months ahead." 

the infomercial business. 
The initial project from the 

new venture -dubbed Uni- 
versal Music Media -will be 
a 144 -song, nine -CD boxed set 
of 1970s soul music. The col- 
lection, priced at $129, will be 
promoted with an infomercial 
hosted by Isaac Hayes. Three 
other undisclosed projects are 
also in development. 

The venture marks the first 
foray by a major into music 

infomercials. 
"We are using television as 

a medium to reach the older 
demographics, the 40 -plus 
market, who still love music 
but don't have time to hang out 
in record stores anymore," Pit- 
telman says. 

Pittelman previously was af- 
filiated with Time Life, which 
dominated the music infomer- 
cial field for the last decade. 

Although UMG has been 
involved in direct -response 
sales through its PolyMedia 
unit, the new venture takes the 
company deeper into that 
sales and marketing channel, 
says Bruce Resnikoff, presi- 
dent of Universal Music Enter- 
prise, UMG's catalog division. 

Direct -response marketing 
is done in several ways. Short - 
form direct -response market- 
ing is used to sell greatest -hits 
packages by having consumers 
call an 800 phone number for 
a five- or six -week exclusive pe- 
riod, before the albums are re- 
leased to retail. 

The long -form infomercial 
direct -response campaign can 
run for six months or longer. 
The packages are then some- 
times offered to retail, but 

usually in a different form at 
a reduced price. 

Pittelman's first Time Life 
infomercial was a classic 
country package, which he 
says sold more than 1 million 
copies in the United States 
and another 250,000 units in 
other markets. 

Pittelman co- founded direct 
marketer Heartland in 1982 
with the Welk Music Group. 
Time Life purchased Heart- 
land in 1996, and Pittelman 
stayed on to run the company 
through 1999. At that point, 
he formed his own company 
but remained affiliated with 
Time Life. 

When that deal ended, Pit- 
telman, who is also a well - 

known producer of Broadway 
shows, says he had a couple of 
offers on the table, but went 
with UMG. "I have a 25 -year 
relationship with Bruce, and 
Universal has 35% market 
share on catalog and its man- 
agement is not afraid to be in- 
novative," he says. 

Resnikoff says the deal gives 
UMG the opportunity to work 
with the man "who basically in- 
vented the infomercial business 
as it applies to music." . 

Nielsen BDS To Measure 
Subscription Downloads 
NEW YORK -In response to the growth of 
on- demand music subscription services, 
Nielsen Entertainment's Broadcast Data Sys- 
tems will begin tracking tethered downloads 
of digital music. 

Nielsen Music president Rob Sisco says 
Nielsen BDS is adding tethered download mon- 
itoring "as a companion feature to our tracking 
of digital download sales in Nielsen SoundScan." 

Tethered music downloads are digital songs 
available on an unlimited basis through on- 
line music subscription services. The tethered 
music data will include the number of times 
U.S. consumers listen to specific song titles in 

the music libraries of the tracked subscrip- 
tion services. 

At launch, Nielsen BDS will track tethered 
downloads from MusicNet (a supplier to Amer- 
ica Online, Yahoo, Virgin Digital and Cdigix), 
Napster and RealNetworks' Rhapsody. 

The data will help flesh out Nielsen BDS' 
tracking of other subscription activity. The 
company already monitors programmed and 
on- demand streaming at AOL Music and 

Yahoo Music. In conjunction with the launch 
of tethered download data, Nielsen BDS will 
add streaming data from Napster, Rhapsody 
and MusicNet. 

To date, information on tethered downloads 
and on- demand streaming data has not been 
factored into the Billboard airplay and sales 
charts. Geoff Mayfield, director of charts /sen- 
ior analyst for Billboard, says that ways to 
make best use of the data are being studied. 

Subscription services have grown signifi- 
cantly in the past year, with more than 2 mil- 
lion consumers now paying for monthly on- 
demand music access. Jupiter Research 
forecasts that music subscription revenue will 
top $890 million by 2009. 

Nielsen BDS projects that by the end of the 
year it will be tracking more than 100 million 
streams and more than 5 million tethered plays 
per week. 

Nielsen BDS monitors music performances at 
more than 1,400 radio stations, all major music 
video outlets in the United States and Canada 
and satellite radio from XM and Sirius. 
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After Kate Moss: 
Will Artists Know Better? 

ate Moss is certainly getting loads of press lately. Of 
course, that tends to happen in a tabloid- soaked society 
when a celebrity is caught in a compromising situation. In 

the case of-Ober-model Moss, the press blitz began with 
reports -as well as photos -of illegal drug use that 

appeared in U.K. newspaper the Daily Mirror. 
Days went by without a word from Moss regarding the Sept. 15 

article. But then she acknowledged the accuracy of the report. In 
addition to taking responsibility for her actions, Moss admitted 
that she has personal issues that must be resolved. 

The model's actions have had a negative im- 
pact on her lucrative endorsement deals with 
luxury brands Burberry and Chanel, as well 
as mass retailer H &M. After the revela- 
tions, all three companies severed ties 
with Moss. 

With this news, we cannot help but 
wonder what the implications are for oth- 
ers- particularly those "branded" artists 
and musicians who might find themselves 
in a similar situation. 

Big stars are only human. The prob- 
lem comes when their questionable ac- 
tivity negatively affects the brands 
they endorse. 

"I don't think people are that sur- 
prised by what she did," says Robert 
Passikoff, founder and president of 
Brand Keys, a brand and customer loy- 
alty consulting firm in New York. "But 
people do attribute the behavior of the 
human being to the brand." 

At the same time, consumers do 
not think H &M is Moss' drug dealer, 
Passikoff says. In other words, they 
realize the brand is not condoning 
drug use. 

Still, the fact that three respected 
brands have stopped working with 
Moss (at least, for the immediate fu- 
ture) should send a clear warning to 
marketers and artists alike: Get caught 
in illegal activity and it may cost you 
that endorsement contract. 

Is it different in the music industry, 
where "Sex, drugs and rock'n'roll!" 
remains a rallying cry for many? 

To be sure, Moss' admitted 
drug use is illegal and un- 
healthy and should be 
avoided. Most enter- 
tainers know better, 
even if their actions do 
not always reflect that 
knowledge. Unfortu- 
nately, such behavior among 
musical artists -and even execs 
-is often celebrated. 

Look at Moss' on- again, off -again boyfriend 
Pete Doherty, formerly of the Libertines, now of 
Babyshambles. It has been widely reported that 
he is a crack addict, which has only added to his 
notoriety. Then again, it is safe to say that con- 
sumer brands are not lining up to partner with 
the man. 

"Lots of musicians do drugs -and it 

j 
doesn't get in the way of their music," Passikoff says. "But I'm not 
sure I want my favorite brand associated with that." 

FAST CAR: Wind -up Records will release Scott Stapp's solo 
debut, "The Great Divide," Nov. 22. To help promote the album. 
the label has hitched a ride with NASCAR for an integrated mar- 
keting campaign. 

Beginning this month, the former Creed frontman (and cur- 
rent NASCAR fan) will be featured on numerous NASCAR plat- 
forms, including a co- branded TV campaign that intertwines 
racing footage with excerpts from the video of the title track. 

Stapp's lead single. 
The partnership peaks Nov. 20 when Stapp performs the 

national anthem at the Ford 400 race at the Homestead - 

Miami Raceway. 

A TELEVISED REVOLUTION: Beyond dance - 
floors, electronic music continues to be embraced by 
creatives at ad agencies. New York -based DJ /producer 
the Scumfrog -with the help of music production house 

JSM Music -has reworked his 2003 club hit "Music 
Revolution" (Effin Records) for use in a TV spot 
for Chevy's new H H R utility vehicle. 

The track, a top five hit on the Billboard Hot 

'People attribute 
the behavior of 
the human 
being to the 
brand.' 

-ROBERT PASSIKOFF, 
BRAND KEYS 

Dance Club Play chart, has an exhilarating energy 
and cuffing-edge rhythms that reflect the attitude of 
Chevy's "American Revolution" campaign. The spot 
was created by ad agency Campbell -Ewald. 

Ghostly International Records licensed Dabrye's 
"Hyped -Up Plus Tax" for worldwide use in a Motor- 
ola RAZR TV spot. According to label CEO Sam 
Valenti, the license was recently extended for an- 
other year. Ogilvy & Mather handled the spot. Ten 
Music in Los Angeles represents Ghostly music for 
film and TV placement. 
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WHO KN EW? A new McDonald's campaign spot- 
lights celebrities and everyday people whose first jobs 

were at the international fast -food chain. Created by the 
Leo Burnett Chicago agency, the spot features recording 

artist Macy Gray and others. 
The Windy City agency is also responsible for three Kel- 

logg's Special K spots that feature Collective Soul's "Better 
Now," a recent top -five hit on the Adult Top 40 chart. This 

music placement was the result of Leo Burnett's artist -in- 
residence program, which was spearheaded by chairman /chief 

creative officer Cheryl Berman earlier this year. 

Since the Daily Mirror in London published photos of 
model KATE MOSS allegedly doing drugs, such top -shelf 
brands as Chanel have cut their ties with her. 

RADIO BY PAUL HEINE 

NAB Meet Stems 
Industry Blows 
PHILADELPHIA -At the Na- 
tional Assn. of Broadcasters 
Radio Show here Sept. 21 -23, 
pins were passed out that 
read: "Radio: Respond, Relief, 
Rebuild." The message per- 
tained as much to Hurricane 
Katrina as it did to the 80- 
year -old medium itself. Passed 

over by Wall Street and the 
press for shiny new toys like 
satellite radio and the iPod, 
broadcasters are looking to 
sunnier digital days ahead. 

The 3,789 registered atten- 
dees candidly discussed how 
to turn the promise of high - 
definition radio into a work- 
able business model, whether 
Arbitron's Portable People 
Meter will fill the need for 
faster, more accurate audience 
data, and how to stop the body 
blows to the industry's image. 

If there was one consensus 
from the meet, it was that radio 
needs to make its content 
available through as many 
channels as possible. 

"Radio needs to get crack- 
ing -the future is already here," 
Coleman Research founder 
Jon Coleman said. 

"If we can aggregate this tal- 
ent into new technologies, 
we'll kill them," former Infinity 
and Citadel executive and Fig - 
Medial founder Bill Figenshu 
said of radio's new -media 
competition. 

In his keynote speech, au- 
thor and marketing entre- 
preneur Seth Godin told at- 
tendees they must "be 
remarkable" to stand out 
from the "out -of- control" 
clutter for radio competition. 

"The [more local] we sound, 
the better off we'll be," Emmis 
VP of programming Jimmy 
Steal said, suggesting that no 
matter how individuals choose 
to consume radio's content, "if 
you've got great brands" then 
listeners will continue to seek 
out that content. 

HIGH ON HD 
A largely upbeat session with 
leading broadcasters was tem- 
pered by words of caution 
from analysts regarding the 
rollout of HD radio. The ana- 
lysts' general sentiment was 
that HD would have a positive 
long -term financial impact, but 
in the short term would require 
radio companies to deliver the 
right content using the right 
business model, particularly 
on HD side channels. 

Jim Downey, director of 

media originations for Wells 
Fargo Foothill, said he believes 
the rollout of HD radio will not 
have a significant impact on 
the marketplace until auto 
manufacturers make HD- 
ready receivers widely avail- 
able and affordable. 

"There will be hundreds of 
thousands of [HD] receivers in 
listeners' hands in 2006," iBiq- 
uity director of broadcast mar- 
keting Don Kelly predicted. He 
said 2,500 -3,000 stations 
would beam digital signals in 

the next 18 -24 months. 
He added that in three to 

five years a "buy" button will 
be added to digital radios, 
enabling listeners to pur- 
chase a download of any 
song they hear. 

THE GREAT PPM DEBATE 
CEOs took turns lobbing shots 
at Arbitron during the "super 
session" for group heads. Some 
observers suggested the barbs 
were a reaction to the 65% 
price hike Arbitron plans to im- 
plement for its PPM service. 

The PPM's ability to meas- 
ure how audiences respond to 
specific programming ele- 
ments "may change our inte- 
gration strategy" of putting un- 
familiar music on the air, Clear 
Channel regional senior VP of 
programming Marc Chase said. 
Giving listeners a "taste" of 
new music before airing it is 

something Chase said he 
would like to be able to do. 

POST -PAYOLA CLIMATE 
Radio and recording industry 
executives grappled with their 
changing relationship in the 
wake of the Sony BMG payola 
settlement during a panel dis- 
cussion on the convention's 
closing day. Moderator John 
Dickey, executive VP of Cumu- 
lus Media, called for an end to 
the decades -old practice of sta- 
tions reporting their adds to 
trade publications and record 
companies. (Billboard sister 
publication Billboard Radio 
Monitor has never pursued re- 
ported adds.) 

"It's the root of a lot of evil, 
and somebody ought to take ó 

a stand and do away with it," rn 

Dickey said. "If we don't 
reshape this relationship, 

3 
somebody is already doing 2 
that for us." . . u 

w 

Additional reporting by Scott 
McKenzie, Tony Sanders and 
Phyllis Stark in Philadelphia. á 
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GLOBAL BY MARK WORDEN 

For Italian Biz, Home Is 
Where The Hope Is 
Labels Bank On Ramazzotti, Pausini And Other Domestic Stars For Q4 Sales 

MILAN -Italy's record labels are betting on heavyweight 
domestic talent during the coming quarter to punch their 

market out of decline. 
Trade body FIMI's president Enzo Mazza says Italy's 

current economic recession has pushed music sales 
down even below levels that already reflected a world- 
wide decline. 

"General consumer confidence is at an all -time 
low," Mazza says. "During the first six months of 

2005, sales here fell 12% in value terms and 10% 
in units compared to the same period in 2004." 

FIMI has not released official January -June 
2005 figures. The International Federation of 
the Phonographic Industry figures show the 
market fell 7.9% to $652.5 million in retail value 

during 2004. 
Since an independent label exodus reduced its 

membership to 12 (Billboard, May 14), IFPI affiliate 
FIMI has primarily represented Italy's majors. Those com- 

panies are now looking to revive sales by putting together the 
strongest possible fourth -quarter release schedule of do- 
mestic talent, including albums from Eros Ramazzotti, Lu- 
ciano Ligabue, Laura Pausini, Zucchero and Vasco Rossi. 

Ramazzotti's manager Roberto Galanti suggests a lack 
of new breakout artists have hampered the market. "In 
terms of sales, there hasn't been a genuine new phenom- 
enon since Tiziano Ferro," he says. (Ferro released a CD 
on EMI in 2001.) "New acts seem to lack staying power." 

19% 
Drop in value of Italy's 
music market during first 
six months of 2005 

Retailers complain that a lack of strong domestic releases so 
far has contributed to the 2005 sales slump. 

Tiziano Foglioli is chief music, video and books buyer for 
the Italian arm of French -owned retail chain FNAC. "We've 
managed to keep our numbers up this year," he says, "but I 

have noticed a decline in Italian music [sales]." 
Although successful new artists have been scarce, Foglioli 

says Italian acts' catalogs are holding up. "With the limited 
promotional budgets available, the labels are preferring to 
play safe, rather than pushing new acts," he suggests. 

"Although the general economic crisis is important, there 
are other factors," adds Alfredo Conti, commercial director at 
Messaggerie Musicali, which has stores in Milan and Rome. 
"One is general disaffection among youngsters towards buy- 
ing records; another is a lack of quality releases." 

Conti reports a roughly 30% decline in value of CD sales so 
far this year. He says he hopes DVD and "technologically more 
exciting products" like the DualDisc will lure Italy's youth back 
to buying music. 

The new Ramazzotti album, "Calma Apparente," will be is- 
sued by Sony BMG Italy in "as many formats as possible," 
Galanti says, in an attempt to win back "a generation that has 
been lost to iPod and the Internet." 
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The Oct. 28 release will be available as a normal CD, a Dual- 

Disc and a premium edition with a booklet and DVD. Sony BMG E 

Italy president /CEO Franco Cabrini predicts the album "will 
a 

sell a million units in Italy and many more elsewhere." 
Numbers were particularly poor during the summer, Warner 

BY HOWELL LLEWELLYN 

Heineken Mixing Music With 
Urban Renewal Projects 
MADRID -The Spanish Medi- 
terranean port of Valencia has 
been chosen to launch an am- 
bitious music -related project 
from multinational brewing 
company Heineken. 

Valencia is the first of 10 
cities across four continents 
to be involved in the Heineken 
Greenspace program. Details 
of each project will vary de- 
pending on local conditions, 
but will focus on the renova- 
tion of derelict urban spaces 
as venues and cultural /arts 
centers. 

In Valencia, three grain 
warehouses in the port that 
have lain derelict for 40 years 
will be restored. Heineken's 
initial contribution to the 
project is more than 3 mil- 
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lion euros ($3.7 million), 
Amsterdam -based Heineken 
brand experience manager 
Jeff Povlo says, with other 
funding coming from Va- 
lencia's local authorities. He 
says the brewer will spend 
additional "millions" in 
Valencia during the next 
decade. 

The Greenspace program 
will also feature cinema and 
design space, with separate 
buildings for each, Povlo says, 
"but music is the most im- 
portant area -it is the thread 
that creates the vibe." Povlo 
and two other Heineken ex- 
ecutives created the Green - 
space initiative. 

Each warehouse currently 
has a 4,000 -person capacity. 

The eventual 1,400- capacity 
music venue will take up half 
of one warehouse; the re- 
mainder will include record- 
ing and rehearsal studios. 
Long term, the Valencia coun- 
cil will own and operate all the 
facilities, which will not be 
Heineken -branded. 

Before full -scale renovation 
begins, the Valencia project 
gets under way on -site with a 

series of events and shows 
Oct. 24 -29. 

Sonic Youth and Antony & 

the Johnsons will headline 
concerts Oct. 28 -29, respec- 
tively, supported by U.K. act 
the Matthew Herbert Big 
Band and Spanish acts in- 
cluding La Habitacion Roja, 
signed to Madrid indie Magic 

Mushroom. 
The project has already 

aroused local music industry 
interest. "Any project that re- 
generates new spaces for live 
music is excellent," says 
Madrid -based Sonsoles Ar- 
mendariz, international 
booking director at concert 
promoter /management com- 
pany RLM. "Nearly every 
[Spanish] city lacks enough 
good venues." 

EMI Spain A &R director 
Javier Linän praises Green - 
space's focus on developing 
talent. "It's a brilliant initia- 
tive," he says, "to discover new 
acts and help them develop by 
making available workshop 
training, rehearsal space and 
recording possibilities." 
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Music Italy president /CEO Massimo Giuliano notes. 
He cites May release "Tutto Max," a compilation by Max Pez- 

zali, which topped the FIMI charts for 10 weeks. "It has sold 
200,000 units," Giuliano says. "Five years ago, that [chart per- 
formance] would have produced half a million units." 

Giuliano hopes that rocker Ligabue's Sept.16 release, "Nome 
E Cognome," will produce that sort of figure during the next 12 

months after an initial shipment of 160,000 units (double - 
platinum). Warner has also scheduled a Nov. 25 release for 
Laura Pausini's "Live in Paris" CD and DVD. 

At EMI, deputy GM /VP of A &R Fabrizio Giannini is finalizing a 

pre- Christmas release by Vasco Rossi, whose 2004 album "Buoni 

E Cattivi" is now "a few thousand short of a million units in Italy." 

Universal] Music Italy's biggest contribution to the hoped -for 

fourth -quarter bonanza is vocalist Zucchero's second vol- 

ume of his successful 2004 duets album "Zu & Co" (Nov.11). 

The fourth -quarter competition is intense, Universal 
Music Italy president /CEO Piero La Falce says, but he 

suggests labels are "trying to spread [releases] out, so 

they won't get in the way of each other." 
La Falce adds that Universal Music Italy releases by 

Carmen Consoli and Gianna Nannini have been pushed 
back to 2006 to avoid "overcrowding." 

Early 2006 will also see new releases by tenor Andrea Bo- 

celli on the independent Sugar label and by EMI's Ferro. 

Messaggerie Musicali's Conti acknowledges there will 
be a lot of competition for Italian consumers' euros this 
Christmas, but suggests a CD "still offers a nice pres- 

ent at a good price." 
And he is keeping his fingers crossed that the big names 

will bring customers back. In the year so far, Conti says, "there's 

been plenty on sale -but not a lot of good stuff." 

EROS RAMAZZOTTI, left, and LAURA PAUSINI are 
among the domestic acts that Italy's music industry is 

counting on to lead it out of the doldrums. 

Three grain warehouses in Valencia, 
Spain, are the first beneficiaries of 
Heineken's Greenspace project, 
which will ultimately create live 
music venues in run -down urban 
neighborhoods on four continents. 

In conjunction with the 
live events in Valencia, 
Heineken has been running 
a nationwide talent contest 
since late July, promoted 
through more than 1,000 
music venues. The brewer's 
brand manager for Spain, 
Juan Casero, says around 250 
acts submitted recordings by 
the Sept. 21 deadline. 

U.K. electronica and dance 
producer /DJ and musician 
Matthew Herbert, who re- 
cords for his own Accidental 
label group, is the initiative's 
"music mentor." He will 
choose the contest winner 
from 10 finalists playing a Va- 

lencia venue Oct. 6. 

That winner will receive 
workshop classes from Her- 
bert, play the Oct. 28 -29 con- 
certs and receive 15,000 
euros ($18,450) to record an 
album. At present there is 
no label affiliate to sign 
talent discovered through 
Greenspace. 

Heineken will work with 
Valencia's council to pro- 
gram concerts in the desig- 
nated music warehouse until 
mid -2006, when conversion 
work begins. 

Heineken's long -term 
commitment will see it or- 
ganize 15 concerts annually 
under a 10 -year deal with the 
council. An annual talent 
contest will also be held. A 

provisional shortlist of 10 
cities in Europe, Asia, Latin 
America and Africa to follow 
Valencia as Greenspace sites 
will be announced during 
the October event. Povlo says 
the venues will be "emerg- 
ing" cities. 

Heineken operates in more 
than 170 countries around 
the globe. The brewer's ex- 
isting Spanish music activi- 
ties include sponsoring a 

four -day annual festival at 
Benicassim near Valencia, 
which attracted some 120,000 

people in August. - 
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» >MTV ASIA AWARDS STAY PUT 
The fifth annual MTV Asia Awards ceremony will be held 
Feb. 26, 2006, at Bangkok, Thailand's Impact Arena, the 
broadcaster announced Sept. 26. It will be the event's 
second straight year in the Thai capital. 

A total of 19 publicly voted awards will be presented 
during the show, which MTV Asia will broadcast live 
regionally. Performers and presenters will be announced 
in the coming weeks. -Steve McClure 

» >IFPI DENMARK PICKS PALUDAN 
Universal Music Denmark managing director Jens -Otto 
Paludan has been elected chairman of the Danish 
affiliate of the International Federation of the 
Phonographic Industry. 

Paludan replaces Michael Ritto, co -CEO of the music 
group MBO. Ritto stepped down to concentrate on 
running MBO but continues as a board member of the 
trade body. 

The Copenhagen -based IFPI role is "a great task and 
an important one," Paludan says. "We've seen structural 
changes in the media and entertainment ... so IFPI's 
role can be used in many capacities, to maintain 
existing sources of revenue and seek new ones." - Charles Ferro 

>AUSSIE AWARDS TO MELBOURNE 
Australia's APRA -AGSC Screen Music Awards ceremony is 

moving from Sydney to the BMW Edge Theatre in 

Melbourne. The event is now in its fourth year. 
The awards honor Australian composers of music for 

film and TV. The event is jointly organized by the 
Australasian Performing Right Assn. and the Australian 
Guild of Screen Composers. Judges come from the music, 
film and TV industries. 

The 13 categories include best compositions for 
documentary, short film, miniseries and children's TV 
programming; jingle; and feature film score. Nominees 
were announced Sept. 28, and the ceremony will take 
place Nov. 7. 

APRA CEO Brett Cottle says the awards reflect that 
"it's no longer true to say that screen composers are 
the unsung heroes of the celluloid world." 

-Christie Eliezer 

» >EX- MINISTER MORRIS JOINS PRS 
Former British government minister Estelle Morris has 

joined the board of U.K. authors' rights body the 
Performing Right Society as an external director. 

The London -based PRS board comprises 22 
composers, songwriters and music publishers plus 
two external directors. The board guides the 
organization on matters relating to rights and 
royalties for music creators. 

Morris stepped down from Parliament at the 
general election in April. She was named Baroness 
Morris of Yardley by the Labor government in May. 
That position gives her a seat in the United 
Kingdom's nonelective second legislative chamber, 
the House of Lords. 

Morris' government career included periods as schools 
minister, secretary of state for education and 
employment and, most recently, minister for arts. 

-Tom Ferguson 

» >NO FUN AT BMG JAPAN 
Sony BMG Music's Tokyo -based affiliate BMG Funhouse is 

changing its name to BMG Japan, effective Oct. 1. 

In 1996, the then -BMG Victor bought the independent 
Funhouse label, which changed its name to BMG 
Funhouse in 1999 with the merger of the two companies. 

Funhouse founder Kazunaga Nitta left BMG Funhouse 
to start the Dreamusic record company in June 2001. He 

had been a BMG Funhouse board member as well as head 
of Funhouse and the RCA domestic division. 

The Funhouse imprint continues to exist, despite the 
parent's name change. 

A BMG Japan representative says the new name "has 
more clarity and focus as the local BMG [or Sony BMG] 
unit in Japan." -Steve McClure 
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MARKETING BY TODD MARTENS 

Marley's Universal Appeal 
After Label Bidding War, Legend's Son Notches Highest Debut For A Reggae Album 
Damian "Jr. Gong" Marley took 
The Billboard 200 by storm in 

the Oct. 1 issue, nabbing the 
highest debut of a reggae re- 
lease on the big chart in the 
Nielsen SoundScan era when 
"Welcome to Jamrock" bowed 
at No. 7. 

Marley already has a Grammy 
Award for best reggae album 

for his 2003 effort, "Halfway 
Tree," on Universal's Mo- 
town Records. Yet the al- 
bum failed to produce a 

radio hit, and has sold 
only 92,000 copies in the 
States, according to 
Nielsen SoundScan. 

After "Halfway Tree," 
Motown dropped Mar- 
ley from its roster. But his 

Universal status changed 
with the title track to 
"Welcome to Jamrock." 

Christy Barber, president of 
Kingston, Jamaica -based Tuff 
Gong -the label started by the 
young artist's father, Bob Mar- 
ley, in 1965- serviced the 
song to U.S. radio in March. 
After securing play on R &B/ 
hip -hop WORT (Hot 97) New 
York and placing the video 
on BET, Barber found that 

DAMIAN MARLEY'S 
Welcome to 
Jamrock' sold 
86000 copies in Os 
first :°seek. 

'1he Indies 
TODD MARTENS tmartens @billboard.com 

Universal was looking to rekin- 
dle its relationship with Tuff 
Gong and Marley. 

"He was on Motown," Bar- 
ber says, "and he was -what's 
the nice word -released? But 
he was still on the family label." 

Barber says the Tuff Gong - 
affiliated Ghetto Youth imprint, 
which was founded by Marley's 
older brothers Ziggy and 
Stephen, maintained its joint 
venture with Motown. The la- 

bels were prepping the solo 
debut from Stephen, a co-pro- 
ducer on "Welcome to Jam - 
rock," when Damian's song 
started to take off at radio. 

"We had every major label 
in a bidding war," Barber says. 

"We chose Universal because 
we felt like we wanted to keep 
the family under one umbrella. 
Damian did feel a little reluc- 
tant, but Bob's catalog is there, 
and Stephen is there, and there 
were enough good people 
who cheerleaded for us, so it 
made sense." 

It appears to have paid off, 
with a top 10 debut and 
86,000 units sold. Marley also 
set a family record, besting the 
No. 8 high posted by his fa- 

WU -TANG CHECKS IN WITH THE 
UNDERGROUND ON NEW COMPILATION 

ompilations rarely get 
labels or retailers ex- 
cited these days. Yet 
when Babygrande Rec- 

ords founder Chuck Wil- 
son received a pitch on an album 
that combines the production 
talents of Wu -Tang Clan mem- 
bers with hip -hop's under- 
ground stars, he could not resist. 

"Wu -Tang Meets the Indie 
Culture" is due Oct. 18. First 
single "Biochemical Equation," 
which pairs RZA with critics' 
darling MF Doom, was re- 
leased exclusively to iTunes in 
September. Other contributors 
include Del Tha Funkee Ho- 
mosapien, the reunited Can- 
nibal Ox (featuring Definitive 
Jux label head El -P). C -Rayz 
Walz, Planet Asia, J -Live, 
Casual and Aesop Rock. In 
addition to RZA, Wu -Tang 

20 OC-OBER 8, 2005 

members who lent their vocals 
or beats include GZA, Masta 
Killa and U -God. 

"I'm really surprised some- 
thing like this hasn't been done 
before, but RZA didn't even 
know who MF Doom was," Wil- 

son says. "With the crazy na- 
ture of the business right now, 
I think we'll see more collabo- 
rations like this going forward." 

The gap between main- 
stream and underground hip - 
hop acts has been getting 
narrower since DJ Danger 
Mouse combined Jay -Z and the 
Beatles for his 2004 Web -only 
hit "The Grey Album." Wil- 
son's Koch -distributed label, 
for instance, is a mixture of 
veteran artists like GZA and 
such up-and-corners as Law- 
less Element and Jakki the 
Motamouth. It just lost flag- 

ship artist Jean Grae to Talib 
Kweli's new Warner imprint, 
Blackstar Records. 

"Wu -Tang Meets the Indie 
Culture" was the brainchild 
of Dreddy Kruger, who was 
previously signed to Wu -Tang 
Records. Kruger compiled 
and mixed the album but was 
rebuffed a number of times 
before he found Wilson. 
Kruger created the Think Dif- 
ferently Music Group brand 
for the release, and plans to 
issue two more albums with 
Babygrande. 

In a busy holiday season, 
Wilson is hoping the assort- 
ment of hip artists will make 
the compilation stand out. Ad- 

ditionally, the album features 
between -song commentary 
from indie filmmaker Jim Jar - 
musch, who collaborated with 

RZA on his soundtrack to Jar - 
musch's "Ghost Dog: The Way 
of the Samurai." Wilson says 
the director has also recorded 
voice -overs for TV spots. 

"A lot of labels turned this 
project down," Wilson says, 
"but from the moment Dreddy 
told me about it, I was like, 
'Dude.' It just all made sense. 
Compilations are like sound- 
tracks these days; it's just a 

knee -jerk reaction. But if you 
take the time and really look at 
the project, it can work." 

Kruger adds, "As an inde- 
pendent company, I told 
Babygrande this is what 
they're supposed to be doing. 
Major labels can't get stuff 
done like this." 

BITS: Amoeba Music's three 
locations -in San Francisco, 

ther's "Rastaman Vibration" 
in 1976. 

Reggae artists have not 
been strangers to The Bill- 
board 200 in recent years, 
with albums charting by 
Sean Paul, Shaggy, Beenie 
Man and Elephant Man, 
among others. With Paul's 
"The Trinity" (Atlantic) hit- 
ting store shelves Sept. 27, 
retailers are counting on reg- 
gae to be a consistent seller 
this holiday season. 

Marley's new release "is not 
a straight -ahead reggae al- 
bum," says Ernesto Sayson, a 

product manager for Tower 
Records in San Francisco. "It's 
like reggae with a rap edge. 
This will have legs. With a new 
Sean Paul, that will only spark 
more interest in Marley and 
keep the vibe going." 

Barber began setting up 
Marley's third full -length in Oc- 
tober 2004, when Tuff Gong 
released a 7 -inch of the single. 
A video was shot in December, 
and Barber worked the song in 

Jamaica before submitting it 
to Bobby Konders' radio show 
on WOHT. 

"They really jumped on it," 

Barber says. "They're not really 
a key station in breaking reg- 
gae. It usually comes out of 
Boston or Miami." 

Tuff Gong hired an inde- 
pendent promoter to help work 
the single, and soon had a clip 
on mtvU and BET. What fol- 
lowed was a three -month bid- 
ding war to sign Marley. 

"I was actually getting mar- 
ried when I was in the middle 
of negotiating this," Barber 
says. "I wasn't even at my own 
rehearsal dinner. I was in the 
parking lot on my cell phone. 
On the day of my wedding, I 

had my cell phone off for the 
ceremony, but had it on during 
the reception." 

Barber was married June 25, 

and the new deal with Univer- 
sal was closed in early July. In 

November, Marley will open for 
U2. "They came to us," Barber 
says. This month Marley will be 
a guest on "MTV Unplugged: 
Alicia Keys." 

With his crossover appeal, 
success in the United States 
was not entirely a surprise. But 
Barber will not deny an advan- 
tage. "The Marley name always 
helps," she says. 

Los Angeles and Berkeley, 
Calif. -have inaugurated Sat- 
urday charity auctions. At 4 

p.m. on upcoming weekends, 
the stores will offer memo- 
rabilia, concert tickets and 
promo items for auction and 
will match all contributions 
of up to $1,000. Proceeds will 
go to Hurricane Katrina re- 
lief efforts. 

Speaking of charitable causes, 
Omaha, Neb. -based Saddle 
Creek Records has compiled a 

13 -track album fea- 
turing Bright Eyes, 
the Faint. Cursive, 
Broken Spindles and 
others, with pro- 
ceeds going to the 
Red Cross. The label 
hopes to have the 
album in stores mid - 
October, and is tak- 

E 
ing pre- orders via its Web site. 
Saddle Creek completists can r 
access the songs now on iTunes. 

Epitaph recording artist 
Sage Francis has launched 
knowmore.org, a consumer- 
awareness search engine. á 

Francis explains, "You can type 
in a company's name and it 
will tell you who they are T 
owned by and what their busi- 
ness history is. 'You mean 
there's more than porn on- 
line? "Yes, Dad.' " o 
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Best Buy hopes its new inventory management plan improves selection for music shoppers. 

Retail 'I 'racc 
ED CHRISTMAN echristman@billboard.com 

Best Buy Slows Rollout Of 
New Inventory System 

i 
est Buy's switch to 
vendor -managed in- 
ventory is not moving 
as quickly or aggres- 
sively as planned, 

according to sources, but la- 
bels and distributors say that 
in the long run, this may be a 

good thing. 
Initially, the Minnesota - 

based merchant aimed to close 
its warehouse and have shelf - 
ready product shipped directly 
to stores, with vendors assist- 
ing in inventory management 
using a system developed by 
Detroit -based Vision Informa- 
tion Services. 

Best Buy postponed the first 
half of that plan because it could 
not agree with the majors about 
who would assume what costs. 
Odd -lot pricing (which can be 
as much as 25 cents more per 
unit than box -lot pricing) makes 
it just too expensive to provide 
shelf -ready product without 
maintaining a warehouse, so 
Best Buy is considering other 
ways to achieve that objective. 

On the other front, the chain 
has run a test in which the 
majors and some independent 
labels oversaw inventory in a 

small number of its stores. 
While the majors are said to be 
ready to implement this part of 

g the plan, Best Buy is beginning 

-6 with the indies. 
That decision has caused tur- 

m 

moil in the indie marketplace. 
Ti Sources say Best Buy is dealing 
6 directly on its vendor -managed 

inventory with six entities: 
a. 

Koch Entertainment Distribu- 
tion, TVT Records, Navarre and 

ñ all the major -owned inde- 

pendent distribution compa- 
nies except Caroline. To qual- 
ify, vendors must have annual 
sales with Best Buy of about $7 

million, and strong inventory - 
replenishment systems with 
high fill rates on orders and sig- 

nificant electronic- data -inter- 
change capabilities. 

A couple of indie distributors 
like Caroline and Select -O -Hits 
believe they will qualify once 
they enhance their systems. 

Until that happens, they have 
to join the rest of the indie dis- 
tributors and go through Han- 
dleman (some of the smaller 
ones already have a qualified re- 
lationship with one of the six 
indie distributors for getting 
into larger accounts and expect 
to use it in this instance). Some 
were supposed to begin the 
switch to Handleman last 
month, with the rest slated by 
year's end or early in 2006. 

Clearly, one goal of the Best 
Buy initiative is to greatly reduce 
the number of vendors it buys 
from directly, but the chain has 
gone out of its way to tell indie 
labels and distributors that it 
still wants relationships with 
them, even ifthese relationships 
are only marketing -based. 

The Handleman route into 
Best Buy causes concern for 
some indie labels and distribu- 
tors, but presents opportunities 
for others. 

On the plus side, labels and 
distributors already selling to 
Handleman have an edge on get- 

ting into Best Buy. Even indies 
without a previous Handleman 
relationship could see an upside: 
The new partnership could 

result in their records getting 
into such accounts as Wal -Mart 
and Kmart for the first time. 

Because Handleman will be 
cutting the purchase order, 
however, it becomes yet another 
player involved in deciding an 
indie label's destiny -especially 
on the back end, when it comes 
time to return product. Most 
indie labels have a hard enough 
time fighting for the attention 
of the distributor as it is, with- 
out adding another layer be- 
tween them and the retailer. It 

also adds an incremental cost 
because of the extra layer. 

Distributors that now have to 
go through the Handleman 
interface have their own worry: 
Will they lose their big labels to 
one of the six indie distributors 
selling to Best Buy directly? 

In the meantime, those dis- 
tributors not involved in the ini- 
tial shift say it is a blessing in 
disguise because the rollout is 

having the expected startup 
problems. 

The majors are supposed to 
begin implementing the new sys- 

tem in November, but since that 
is the heart of the holiday selling 
season, some wonder if that will 

be moved back to January. 
Beyond that, when Best Buy 

finally gets itself and every one 
of the four majors, six indie dis- 
tributors and Handleman up to 
speed on the buying and in- 
ventory- management part of the 
process, it is expected to turn its 
attention once again to the ful- 
fillment issue. 

Best Buy and Handleman 
did not return calls for 
comment. 
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BY ANTONY BRUNO 

In A Flash, Hard -Drive Memory Fading 
When Apple Computer CEO 
Steve Jobs introduced the iPod 
Nano Sept. 7, he predicted it 
would be the best -selling iPod 
model ever. 

That is a strong statement, 
considering the Nano is only 
Apple's second device to 
incorporate flash memory 
instead of a hard drive. It is 
an even stronger endorse- 
ment of flash -based technol- 
ogy from a company that until 
this year declined to use it in 
a single product. 

Jobs' newfound enthusiasm 
for the memory format indi- 
cates the extent to which the 
digital music industry has 
pinned its hopes for mass - 
market appeal on flash -based 
players. Though hard -drive 
and micro -hard -drive devices 
have dominated the MP3 
player market, flash -memory 
performance, price and popu- 
larity are all improving at such 
a clip that some analysts be- 
lieve it will overtake the hard 
drive in the very near future. 

Flash -based devices store 
content on a chip, which un- 
like a hard drive contains no 
movable parts. This means 
flash players use less battery 
power -30 times less -than 
hard -drive players, plus they 
are much smaller and ex- 
tremely durable. 

The trade -off is that flash 
memory chips have a limited 
storage capacity and a 

higher price than their hard - 
drive counterparts, which 
boast 10 times the capacity 

at half the cost. 
However, flash costs are 

dropping dramatically. Ac- 
cording to semiconductor re- 
search firm iSuppli, the 
price -per -megabyte cost for 
flash memory has fallen 56% 
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in the last year. The firm proj- 
ects the price will fall an ad- 
ditional 47% by next year and 
then another 33% by 2007. 

Memory capacity also is 
improving. Samsung plans to 
begin mass -producing 16GB 
flash -memory chips by the end 
of next year and points to a 32GB 
prototype on the horizon. 

This improvement in flash 
technology is one reason 
Apple replaced the micro -hard 

drive -based iPod Mini with 
the flash -based Nano. 

The Mini came in 4GB and 
6GB models for $200 and 
$250, respectively. The Nano 
offers 2GB and 4GB models 
at the same price points. 

users have more than 1,000 
songs on their players. No 
surprise then that MP3 device 
manufacturers, including 
Apple, are counting on 
smaller and cheaper devices 
to drive the digital music 

`Flash gives us 
more room 
for design 
and for 
making the 
products 
more 
portable and 
smaller.' 

-PETER WEEDFALD, SAMSUNG 

"We don't look at it from a 

standpoint of hard drive and 
flash," says Stan Ng, director 
of iPod product marketing. 
"We try to look at the whole 
lineup to bring a lot of new 
customers in. We're trying to 
innovate in both spaces." 

Analysts believe the falling 
flash prices are key to the evo- 
lution of the MP3 player as a 
mass -market device. Jupiter 
Research estimates there will 

be 56 million 
MP3 players 
in the 
world by 

-° 2010, and 
more than 

half will be flash devices that 
hold 1,000 songs or less, with 
about 5GB. 

"Flash- device sales will sur- 
pass hard -drive sales," Jupiter 
Research analyst David Card 
says. "But the technology is 
not important. What's impor- 
tant is reaching a certain ca- 
pacity at a certain price point 
at a certain size." 

Research suggests that 
most owners of hard drive - 
based devices that can hold 
10,000 songs or more do not 
come close to using the full 
storage capacity. According to 
Card, only about 20% of iPod 

ROCK THE FLASHMIC 
HHB Communications has introduced a digital 
recorder microphone called the FlashMic. Designed 
for podcasters and other broadcasters, the device 
captures audio using a professional -grade 
Sennheiser microphone and saves the recording in 
digital format. 

The FlashMic features 1GB of flash memory to 
store 18 hours of recorded audio, which can be 
saved in WAV or MPEG -2 files. Each stored file can 
have a date and time stamp added by the Flash - 
Mic's internal clock. Users can transfer files to a PC 
or Mac through a USB connection. 

A backlit LCD screen displays time, storage 
capacity, battery life and other status infor- 
mation. The FlashMic uses two AA batteries, 
which allow for six hours of active use. The 
device also can play back stored audio via con- 
nected headphones. 

Scheduled for a 2006 rollout, the FlashMic is 
expected to retail for $1,200. - Antony Bruno 
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player market forward. 
"Apple changed its product 

strategy more rapidly than we 
thought it would," Card says. 

Sony is also using flash in 
its well- received Walkman 
Bean MP3 player line, offer- 
ing 1GB of storage for about 
$180, and flash is widely fea- 
tured in its Network Walkman 
line. Samsung says it is mak- 
ing flash -based devices the 
centerpiece of its digital strat- 
egy going forward. 

"Flash gives us more room 
for design and for making the 
products more portable and 
smaller," says Peter Weedfald, 
senior VP of sales and mar- 
keting for Samsung's Con- 
sumer Electronics group. 

These size and design ben- 
efits must combine with low 
price if portable digital music 
devices are ever going to 
trump portable CD players, 
analysts say. 

"If you could get a device 
that had enough capacity to 
be interesting, with good bat- 
tery life and cool form factor, 
and sell [it] for $50, this mar- 
ket will explode," Card says. 
"It's pretty easy to imagine a 

flash -based device in a year or 
two hitting those kinds of 
price points." 

13I's & I3RII_I'S 
LIVE AND LOCAL 
PassAlong Networks' new On- 
Tour program scans a user's 
digital music library and pro- 
vides local concert informa- 
tion on each act. Available for 
Mac or PC, the free program 
lists relevant concerts as avail- 
able and provides links to 
Ticketmaster's site to pur- 
chase tickets and to the full 
calendar for each venue. 

Additionally, the service will 
suggest concerts by artists not 
in the user's library, based on 
a recommendation engine. 

In other PassAlong news, 
the digital music network now 
supports the Orchard label. 
The agreement adds more 
than 200,000 tracks to the 
service. 

RINGTONES FROM 
SCRATCH 
Sprint customers can create 
their own ringtones on their 
mobile phones through a new 
service called ToneMaker DJ. 

The application includes thou- 
sands of interchangeable mu- 

sic clips from a variety of gen- 
res, plus custom clips by 
celebrity artists, producers and 
DJs. Users can upload their cre- 
ations to the "DJ Lounge," 
where others can sample, rate 
and purchase them. Addition- 
ally, users can request to be 
alerted via short message serv- 
ice whenever ringtones are 
added by their favorite authors. 

CAN YOU HEAR ME 
NOW? 
NMK, the company behind the 
411 -SONG mobile -phone music 
recognition service, will soon 
allow customers to search for 
ringtones by speaking the art- 
ist's name. Customers can call 
an 800 number and say the 
name of the artist to receive a 

catalog of available ringtones 
to sample and purchase. NMK 
says the service will launch be- 
fore the end of the year. The 
company plans to add full - 
song downloads, concert tick- 
ets and other music -related 
merchandise to the service 
soon afterward. 

HOT R'NG MNE`/TM 2005 Billboard' 
TITLE 

9 

2 5 

5 

ORIGINAL ARTIST 

GOLD DIGGER 
KANYE WEST FEATURING JAMIE FORK 

SHAKE IT OFF 
MARIAN CAREY 

GASOLINA 
DADDY YANKEE. 
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25 
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5 

' Gasolina," up 19% in downloads, rockets Into 
the top five in its fifth chart week, up 8 -3. Daddy 

Yankee becomes the first artist who has 
charted on Top Reggae Albums to also 

post a ringtone as high as No. 3. 

SUPER MARIO BROTHERS THEME 
'OJI KONDO 

BACK THEN 
'BIKE JONES 

DON'T CHA 
THE PUSSYCAT DOLLS FEATURING BUSTA RHYMES 

LET ME HOLD YOU 
BOW WOW FEATURING OMARION 

WE BELONG TOGETHER 
MARIAN CAREY 

HALLOWEEN 
JOHN CARPENTER 

LA TORTURA 
SHAKIRA FEATURING ALEJANDRO SANZ 

JUST A LIL BIT 
50 CENT 

LIKE YOU 
BOW WOW FEATURING CM RA 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY 

WAIT (THE WHISPER SONG) 
YING YANG TWINS 

PON DE REPLAY 
RIHANNA 

SITTIN' SIDEWAYZ 
PAUL WALL FEATURING BIG POKEY 

CANDY SHOP 
50 CENT FEATURING OLIVIA 

GIVE ME THAT 
WEBBIE FEATURING BUN B 

MUST BE NICE 
LYFE JENNINGS 
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U p FIX) lit 
On The Road 
RAY WADDELL rwaddell @billboard.com 

Biloxi Down But Not Out 
After Bout With Katrina 

i 
ill Holmes, executive 
director of the Mis- 
sissippi Coast Coli- 
seum á Convention 
Center in Biloxi, says 

his city, his entertainment mar- 
ket and his arena are badly bent 
but not broken. 

With Hurricane Katrina's 
wrath nearly flattening the city, 

now the MCCCC and Biloxians 
at large are putting the pieces 
back together. "We don't smell 

Holmes says the MCCCC 
had 51 inches of water in the 
building. "When Katrina left 
and the water receded, it was 
about knee -deep," he says. 
"From about four feet down, 
all of our equipment, all of our 
electric, the chairs, the tables, 
the carpet, the dancefloor -all 
gone, wasted." 

The President casino barge 
broke loose from its moorings, 
floated across the highway, 

he says. "It's like opening up 
a brand -new building that's 
got to be rewired and needs 
new windows." 

Many ofthe venue's staff lost 
their homes and belongings, in- 

cluding arena assistant exec- 
utive director Matt McDonnell. 
"I had a lot of friends who ended 
up swimming out of their 
houses," Holmes says. "They're 
waiting for trailers now. I've got 
four families living with me." 

`We've got a tremendous spirit, 
and we're goin,g to come back 
bigger and better than ever.' 

-BILL HOLMES, MISSISSIPPI COAST COLISEUM & CONVENTION CENTER 

too good right now, but we're 
coming back and we're corn- 
ing back strong," Holmes says. 
"We've got a shell. We've got a 

tremendous spirit, and we're 
going to come back bigger and 
better than ever." 

The coliseum was a shelter 
of last resort as Katrina rolled 
in. "We only had about 50 peo- 
ple in the building when the 
storm surge started coming, 
and it came so quick and the 
wind was so furious, the po- 
lice and support crews had to 
evacuate north," says Holmes, 
who stayed in the arena with a 

few "storm chasers." "Once 
the storm surge came in, it 
looked like you were out in the 
ocean the way the water was 
swirling around." 

wiped out the MCCCC's stately 
oak trees and took out the fa- 

cility's marquee before settling 
on the nearby Holiday Inn, 
according to Holmes. 

"Biloxi looks like the movie 
'The Day After,' " he says. "You 
look across the city and there's 
nothing more than three feet 
high. The whole east end of 
our city is leveled from the fury 
of the wind, the rage of the 
storm surge and then the enor- 
mity of the storm itself. It just 
ate up everything." 

Even so, Holmes, ever the 
optimist, believes the MCCCC 
will be open for business by 
next spring at a cost of about 
$20 million. "I think proba- 
bly within six to eight months 
we could be up and running," 

---(. .; ane Katrina 
ded the parking 

. at the MississipC 
:Coast Coliseum & 

Convention Center 

Ironically, Biloxi and the 
rest of the Mississippi Gulf 
Coast had been riding a 

decadelong crest of prosper- 
ity. "We were absolutely on the 
top of a wave," Holmes says. 
"We had shows in the build- 
ing, conventions coming in. 
We went from 1,600 hotel 
rooms in 1992 to 18,000 in the 
county, soon to go to 25,000. 
A ton of talent was running 
through here, and it was all 
coming together." 

Now that the region has 
proved itself, Holmes thinks 
developers will be hot to 
rebuild. "Because of the dev- 
astation, political leaders and 
the private sector are coming 
together, and they're going to 
bring in master planners to 
plan a beautiful community," 
he says. "And we'll rebuild big- 
ger and better bridges, beauti- 
ful hotels, and we'll be back. 
We'll have an economic ren- 
aissance and come back bigger 
and stronger. There's no ques- 
tion in my mind." 

And the main attraction, 
Biloxi's sugar -white beaches, 
will thrive again, Holmes 
believes. "The beach is still 
there. It's eroded and the 
boardwalks are in my lobby, 
but it's there." 

Don't Miss the Opportunity to be 
Recognized as the Best of the Best 

in Digital Entertainment! 

D cMY ° 
DIGITAL ENTERTAINMENT AND MEDIA AWARDS 
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Billboard @ DEMXPO a DISEgnat 
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BY OCTOBER 15 ! 
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The Digitzl En:ertairment & Media A.rvards honor vision, 

innovatioi ertreprEneurship anJ brand development in 

dig tal entertainment. 
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UpAvnt 

It is 2:30 in the afternoon and Mötley Crüe bass player Nikki 
Sixx is just getting up. He lights his first cigarette of the day. 
Telephones are ringing in the background. 
Sixx says that, in general, his life is loud, though he is not complaining. In fact, he is psyched that 

Mötley Crüe's comeback tour is proving scores of rock'n'roll naysayers wrong by grossing $19 mil- 
lion through the first half of the year, according to Billboard Boxscore. In addition, a new two -disc 
greatest -hits collection, "Red, White & Crüe" (Mötley /Beyond), has reached No. 6 on The Billboard 
200, selling 425,000 units, according to Nielsen SoundScan. 

Though Mötley Crüe has had its share of lineup changes, drug scares and scandals in its almost 
25 -year career, the act is demonstrating that it has a strong business sense. 

The current tour -which features original members Sixx, vocalist Vince Neil, guitarist Mick Mars 
and drummer Tommy Lee -was so popular in its first leg this spring that the group announced an 
additional 57 North American arena and amphitheater dates. That brings its number of tour stops 
this year domestically and abroad to more than 100. Mötley Crüe initially financed its own shows, 
though a range of major promoters -including AEG Live, Clear Channel Entertainment, Jack Utsick 
Presents and Frank Brothers -eventually signed on. 

Sixx says music fans want shows featuring more theatricality, which Mötley Crüe delivers with a 

circus -tent set, pyrotechnics galore, a fire -breathing midget and aerialists, on top of such hits as "Girls 
Girls Girls" and "Dr. Feelgood." 

The shows have spawned a two -disc, high- definition DVD set, "Carnival of Sins," due Oct. 25 
from Clear Channel /Ventura. It will be the band's first DVD with its original lineup. 

Q: Why did the band come together 

for the reunion tour? 
A: Over five years ago, we said, 

"We've been doing this for a long 
time. Let's just take a break." It 
was time to get everybody's 
schedules cleared and get back 
to the mother ship, so to speak. 
That was a bit difficult. With 
Mötley Crüe, we have a manager 
with ;1Oth Street Entertain- 
ment's] Allen Kovac, but Vince 
had his own manager for his 
solo stuff, and Tommy had his 
own manager for his solo stuff. 
The core of it was, we either 
want to do it or we don't want to 

do it. Once we got to that place, 
it sort oftook on a life of its own. 

Q: Did you expect the tour to be 

so successful? 
A: None of us had a crystal ball. 
We knew the band would have 
an insane show. When tickets 
went on sale, would it be 1,000 

or 2,000 people, or the num- 
bers that it ended up being? We 

didn't know. We were blown 
away. I forget what the first date 

was, but Madison Square Gar- 

den was one of the earlier ones. 

The band's never been over - 
the -top huge on the East Coast, 

and some of those first shows 
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went clean in a very short 
amount of time. 

Q: What did you do when promot- 

ers originally were not interested? 

A: A lot of the promoters didn't 
jump onboard. We rented the 

HIGHLIGHTS 

NIKKI SIXX 

1981: Mötley Crüe 
releases its first album, 
"Too Fast for Love," on 
the independent 
Lethur Records label. 

1983: Elektra Records 
signs the band. 

1985: The group scores 
its first big hit with 
"Smokin' in the Boys 
Room," which reaches 
No. 16 on The Billboard 
Hot 100. 

1989: The album "Dr. 
Feelgood" is No. 1 on 
The Billboard 200 for 
two weeks. 

1991: Mötley Crüe 
creates its own label, 
Mötley Records, and 
signs a new $25 million 
contract with Elektra. 

1998: Mötley Records 
becomes affiliated with 
the Beyond label, and 
the band acquires 
rights to its catalog. 

buildings ourselves. So, later, 
when they wanted us to come 
back, we said, "Well, it's going to 
cost you, because we just made 
all the money and why would we 
give any to you now ?" 

Ifwe did what everybody said 
we should do, we would have 
had a technology- driven, sort of 
clean, safe, PC rock show. That's 
just not who we are. Our show 
is over the top, and our banter 
is over the top. 

Q: What has changed in the in- 
dustry since you last toured as a 
band? 
A: One of the first things I no- 
ticed is, all the people that were 
hired on as our crew or [ for] the 
overall project said, "Oh, my 
God, I've been so bored for the 
last 10 years. I am so excited to 
be on a Mötley Crüe tour." We 
were like, "What do you mean ?" 

They were like, "Dude, we've 
been out doing these safe tours." 
We met with pyro companies 
and said, "OK, we want to blow 
the bass player up, we want the 
drummer to fly, drums to ex- 

plode in the air," and everybody 
is like, "Thank you." We're like, 
"What are you talking about ?" 

They go, "Well, you know, the 

BY JILL KIPNIS 

Nikki Sixx 
last 10 years we've been doing 
tours and for the grand finale 
bands would say, 'OK, we want 
some sparks.' You guys in one 
song have more than 10 bands 
have in their show." 

Q: Was it a challenge to get those 

production elements together? 
A: No, for us it was hard con- 
taining [ourselves]. In other 
words, there was 100 things we 

wanted to do that financially - 
and some of them physically - 
were not possible. We sort of 
go all the way to the outside at 

first. Like, "OK, if we had a 36- 

truck tour, we'd each have to in- 
vest $4 million out of our 
pockets just for the first leg." 
So, you know, for us, it's a bal- 
ance between being smart 
[about] business and being not 
smart [but] creative. 

Q: How do you balance the fi- 
nancials of putting on a show and 
maintain a reasonable ticket price? 
A: You realize that adding 
three trucks, you have to add 

$6 to the ticket, let's 
say. Then you're 
like, "Those three 
trucks could be 
condensed if 
they're not hard 
goods but soft 
goods." So you 
start to go, "Ifwe 
do this, this can 
affect the ticket 
price and this looks 
just as big, so why 
don't we do that and 
keep the ticket price 
reachable ?" We also knew 
we had a younger audience 
that was coming to see the 
band for the first time. 

that it was something that 
needed to be documented. 

Q: How involved were you in the 

creative process for the DVD? 
A: We're involved in everything, 
all the way down to what our lug- 
gage tags look like. We drive peo- 

ple crazy. We are so thorough. 

Q: What are some of the challenges 

of re- emerging in the record busi- 
ness today? 
A: The industry needs to be run 
by artists, because we are the 
only people that care about art. 
We own our masters, we all own 

our publishing, we license our 
music to businesses who we 

think can work with us to cross - 

market to make it the most suc- 

cessful and reach the fans. But 
in the end, we get our music 
back and we get to do with it 
what we want to do in the 
future. We are so grateful that 
we are able to do this. 

Q: What's going on with the movie 

based on the band bio "The Dirt"? 
A: We had David Fincher to be 

the director, but Paramount 
needed him to do a very huge 
movie and wanted us to wait. In 
the meantime, we are now 
meeting with other directors. It 
will get made, and it will get 
made right. The project has to 
be gritty. It's going to be like 
"Goodfellas," the feeling of 
"Layer Cake." It's going to have 
an underbelly to it. 

Q: What's next for the 
band? 
A: We're here to de- 
stroy the world like we 

were in the beginning. 
February, we go back 
out. We're going to play 
small markets that rock 

bands don't usually 
go to, and then we'll 
make a record after 
that. Brand -new. 
What it'll sound 

like, I don't 
know. I still 

don't have a 

crystal 
ball. 

Q: When did you decide to do a 

DVD based on the tour? 
A: We knew once we got out 
on the road and people said 
it's one of the best rock 
shows they've ever seen 
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Kanne West will 
perfb -m Oct. 13 

at the University 
of F o-ida's 
O'Cornell Center. 

Campuses Vie 
For Top Talent 
BY RAY WADDE 

With new venues in secondary and tertiary mar- 
kets popping up across the country, universities 
are finding the competition for concert bookings 
tougher than ever. Therefore, more university 
venues and student -run committees are taking 
control of their own destiny by buying talent in- 

stead of waiting for promoters to come calling. 
Campus entertainment committees are in- 

creasingly proactive in making sure their arenas 
and theaters are in the loop when 
tours are being routed. 

John Graham, executive direc- 
tor of the Erwin Center at the Uni- 
versity of Texas in Austin, says his 
arena has become more active in 
buying talent than in the past. 

"We go after everything that we 

can, whether we are working with 
co- promoters or buying the show 
ourselves," Graham says. "We do 
the market research and then try to 
match that demographic [and] sales 
potential with the offer." 

Marty Kern, director of major 
events at Clemson (S.C.) University, 
says she and her staff became more 
involved in buying talent after a $32 

million renovation of the univer- 
sity's Littlejohn Coliseum. 

"The renovations made it possible 
to manage the facility as a multipurpose venue 
of choice in our marketplace and to work to at- 

tract a variety of events, including concerts, trade 
shows, conferences and expos," Kern says. 

"As we establish ourself in our marketplace, 
we have had to risk more by self -promoting a ma- 
jority of our shows," she continues. "In time, we 
believe our ability to deliver solid ticket sales, ex- 

cellent production values and top -notch service 
will win over promoters who have traditionally 
thought of us only as a 'college' venue." 

Kern says she battles a perception that the col- 

lege market is the bulk of the draw at Clemson. 
"We do not produce private concerts," she says. 

"It is critical to our success that the community feel 

involved and welcome at our facility. However, we 

do offer some nice incentives for the students and 
utilize student groups to make the events more dy- 

namic. I think the student involvement gives our 
events an edge over the competition." 

At Michigan State University in East Lansing, 
Scott Breckner, director of MSU's Breslin Events 
Center, says he has upped his involvement in pro- 
moting and co- promoting just to generate traffic 
through his market. 

"We look at the show, consider its viability and 
decide then," Breckner says. "If it makes sense 
financially, we will move on it" 

At the University of South Carolina in Colum- 
bia, Colonial Center director Tom Paquette de- 
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scribes the student concert committee as "fairly 
active" in buying shows. 

"We work very hard to sell tickets for our shows, 
which I think is the most important service a 

building can provide to a promoter," Paquette 
says. "Because of that effort and success we have 
not had to risk money very often. We are always 
willing to look at all options to bring a show to 

the Colonial Center, but you have to do your re- 

search and be smart about it." 
Lionel Dubay, director of the O'Connell Center 

at the University of Florida in Gainesville, says that 
his arena has always looked for good opportuni- 
ties, with "good" being the operative word. 

"Obviously, you hope to minimize your down 
side and first turn to your local promoters to en- 
courage them to rent the venue or co- promote a 

show with you," Dubay says. 
Xen Riggs, director of the Schottenstein Cen- 

ter at Ohio State University in Columbus, says 
his venue has always been proactive when it 
comes to concerts. 

"We are very active in buying talent, and always 

have been," he says. "I wouldn't characterize our 
current efforts as either greater or less than in re- 

cent years." 
Riggs notes the arena is always prepared to take 

the financial hit if a show does not work, though. 
"The Schottenstein Center must be 100% self- 

`Student 
involvement 
gives our events 
an edge.' 

-MARTY KERN, 
CLEMSON (S.C.) UNIVERSITY 

supporting, meaning that we get no dollars of 
any kind from the state of Ohio, the university 
or students," he explains. "In fact, we actually 
pay more than $500,000 back to the university 
in the form of overhead. This being said, every 
dollar we risk on events comes from the operat- 
ing budget of the facility." 

The process of buying talent is admittedly hit 
or miss, according to Erwin Center's Graham. 
"Sometimes it comes together, and we do the 
show," he says. "Sometimes it does not, and we 

don't do the show. We have found that saying no 
and moving on is OK, as it usually means we 

would have lost money. And the loss would not 
have been made up by [concessions] sales." 

Riggs adds that part of the Schottenstein Cen- 
ter's function is to provide a diverse calendar of 
events that will support the academic and research 
missions oftheuniversity. continued on »p28 
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*located on the Campus of The University of South Carolina 

*Largest Arena in South Carolina 

.50,000 College Students within a 50 mile Radius 

*New Theatrical Curtain System- Seats 4,000 - 17,000 

*Full Service Marketing Department 
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TEMPLE UNIVERSITY 

On the Campus of Temple University in Philadelphia, PA 
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J 5 300 Seat Arena 

./ Centrally Located on the Uniuers t3 of Centra Florida Campus 

J Second Largest University in the gtate.t:f, Flo -ida 

J F1 I Seruice Dlarheting Departlent 

For Booking Info Contact: 
Rodney Reese @ (407)823 -3070 
www.acfarena.com 
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CONVOCATION CENTER 
OLD DOMINION UNIVERSITY 

MULLIN' OVE TOUR STOPS? 
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Old Dominion 
University 
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www,constantceiteì,nm 

FLEXIBLE SEATING CONFIGURATIONS FROM 3,500 UP TO 10,000 

FULL SERVICE MARKETING DEPARTMENT 

FULL THEATRICAL RIGGING SYSTEM 

30,000 COLLEGE STUDENTS WITHIN 20 MILES 

EASY ACCESS FROM MAJOR INTERSTATE HIGHWAYS 

FOR BOOKING INFORMAT:ON 

CONTACT BOB LEBARBOÜ, 

GENERAL MANAGER 

413-545-3001' 
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N11[11%111 M.i55ACNUSEm.l4FFRf r 
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13C)\SCC) E Concert Grosses 
GROSS/ 

$4,665,795 
$252/$52 

0 

0 
0 

m 

20 

$2,631,211 
$225/$8750 

$1,651,748 
$58.50 

$1,442,995 
$l2ä'î 

$1,429,790 

$1,271,971 
$129.50'549.50 

$939,835 
$95/$45 

$759,513 
$491$47 

$711,133 
$66/$18 

$702,515 
($82 Carladlan) Ger eral M Ym Place, 
$113/523.79 Varrccu.eL Sep . 10 

ARTIST(S) 
Verue, Date 

Attendance 
Promoter 

Copyr. ght 2005, VNU Business Media, 
Inc. Ali rights reserved. Boxsores should 
be sjbmitted to Bob Alien, Nashville 
Phone 615- 321 -9171. Fax: 615 321 -0878. 
For research and pricing. call gob Allen. 

FOR MORE BOXSCORES GO TO: 
BILLBOARD.COM 

PAUL MCCARTNEY 
Wachovia Center, Philadelphia, 32,930 
Sept. 22 -23 two seIloute Electric Factory Concerts 

CELJPIE CLON 
The Colosseum at Caesars 19,569 20,599 five 
Palace, Las Vegas, Sept. 21 -25 shows_ one sellcut Concerts West/AEG Live 

DAVE MATTHEWS BAND, JOHN BUTLER TRIO, GRACE POTTER 
Red Rock:: Amphitheatre, 
Morrison, Colo., Sept. 9 -11 

28,389 
three. sellouts 

Chuck Morris Presents, 
Kroenke Sport Enterprises 

ELTON JOI*N 
Wachovia tauter, Philadelphia, 15,616 
Sept. 9 selllour Electric Factory Concerts 

ELTON JO--=N 
MC Geater Washington, D.C., 
Sect. 1C 

16,459 
sello The Cellar Door Cos. 

MARC AA --IONY, ALEJANDRO FERNANDEZ, CHAYANNE 
tladisc Stui.e Garden, 
Nev Ycrk, Sept 9 

15 534 
seilou 

MARC AA -IONY, ALEJANDRO FERNANDEZ, CHAYANNE 
TD Wat =mouse Centre, Orlando, 12,195 Fa. Seat.t4 12.4ßZ 

TOBY ICE1T -I, LEE ANN WOMACK 
New York 3tß Fair, Syracuse, 16,341 
NY_ Aug. M 16,400 

COLCP_4Y, RILO KILEY 
Sound ed.. ce emphitheatre, 18,265 
West Ps In- Beach, Fla., Sept. 13 ;8,`787 

$686,650 
$252/$47 

$652,021 
$66/$18 

$644,768 
$45/$37.50 

$643,590 
$45 

$642,606 
$125/$18 

$610,213 
$92.75/$12.75 

$549,626 
$66/$18 

$533,785 
$65/540 

$533,645 
(5,870.090 pesos) 

15,312 $81.82/527.27 Sports Palace, Mexico City, Sept. 3 
182 

The Cellar Door Cos. 

New York State Fair 

The Cellar Door Cos. 

MARC AIS - -IONY, ALEJANDRO FERNANDEZ, CHAYANNE 
The Arana at (winnett Center, 8,184 
DulutCt, Sa, Smart. 13 10.84E 

COLCPL.p1f, RILO KILEY 
Ver zcn 1AA-e.m Amphitheater, 13,787 
C la'lot-e, MC_ Sept. 9 sellout- 

CREEN DM, JIMMY EAT WCRLD 
Palace of "Amin Hills, Auburr 15,413 
H Ils, Mch. Sao:. 11 cello -,, 

Peter Conlon Presents 

The Cellar Door Cos. 

The Cellar Door Cos. 

'CREAM V TOUR: BOW WOW, OM ARION & OTHERS 
NCI Ca te, Wa_hington, D.C., 14,302 
4J5. 26 sella,t Atlanta Worldwide Touring, AEG Live 

MARC AN' -ONY, ALEJANDRO FERNANDEZ, CHAYANNE 
N sear, Pasiicr at Stone Ridge, 12,747 
3-istow Va , Sept. 10 22,667 

CHICAGO' EARTH, WIND & FIRE 
Verácn W-e, Amphitheater, 11,523 irii.e, Calf, Saat. 10 

COLCIPLJtIti,RILO KILEY 
A Ital Pwilor a Walnut Creek, 20,000 
Raleigh NC., Sept. 10 ;alloet 

The Cellar Door Cos. 

Avalon Attractions 

The Cellar Door Cos. 

HECTOR `3 FATHER' 
Zol"see Lero Rico, Hato 

ey Puerto lice, Sept. 16 
14,168 
;moat 

JUDAS PRIEST, WHITESNAIGE 

$504,678 
$48/$38 

$497,558 
$28.75/$20.24 

$493,357 
$69.75/$59.75 

$491,549 

$491,439 
$35/523 Vollem 

W rel:: 
Aug. 
M sic2CCenter 1902 

AMERICAN IDOLS LIVE 
Continental Airlines Arena, East 10,67 
Rutherford, N.J., Sept. 6 4,799 

PRPC Events 

OCESA Presents 

AEG Live 

VANS WARDED TOUR: TRANSPLANTS, THE STARTING LINE & OTHERS 
Tweeter Center at the Waterfront, 20,175 
Camden, N.J., Aug. 12 sellout Electric Factory Concerts 

DESTINY'S CHILD, MARIO, AMERIE,TYRA 
Palace of Auburn Hills, Auburn 
Hills, Mich., Aug -. 14 

8,544 
3,760 

GREEN DM JIMMY EAT WORLD 
Toyota Center, Houston, Aug. 19 

13,68:: 

JACK JOH%SON, MATT COSTA, ALO 

$487,022 
$48/$38 

votíseunefFrilíüMai mN.Y.,ISept.7 tj894 

AMERICAN IDOLS LIVE 

$486,512 
($572,866 Canadian) 
$50.53 

$482,034 
$62/520 

$481,658 
$65/515 rcn-my -litga - st Jones Beach 10,247 

Theater, Via<n-eç h, N.Y., Aug. 24 13,855 

PEARL lAi'I; SLEATER-KINNEY 
John Laon-: Cesare, London, 
D,tarb. Se Jt 9,780 

selloi t 

JAM TAT-OR 
)'E Emirg. Mimic Center, 
_brkstm, [lick_ Aug. 13 

11,524 
i5.27= 

THE ALLMAN BROTHERS BAND, MOE. 

1:1 $477,722 

30 

$55 50/518 

$476,867 
365.50/539.50 -IP Pauilo. a Jose, Calif., 

Sept. 115 

The Cellar Door Cos. 

PACE Concerts 

Sunshine Concerts 

AEG Live 

Paul Mercs Concerts 

The Cellar Door Cos. 

Ron Delsener Presents 

TOM PET-4r & THE HEARTBREAKERS, THE BLACK CROWES 
Sleep Tress AmpPhitheatre, 
Marysville, Cali_ Aug. 24 

13,822 
18,5000 Bill Graham Presents 

SANTANA, ROBERT R.ANDO .PH & THE FAMILY BAND 

$476,512 
10 937 Pepsi Arena, Albany, N.Y., Sept 2 ?.783 

8,718 
12.900 

$472,808 
$65/$15 Tommy Hinger at Jones Beach 9,921 

Theater, Wam:agh, N.Y., Aug. 28 1.5.855 

JOURNEY 

$462,162 
$7550/518 

$462,128 
$60.50/$29.50 

$458,923 
$66.25/$18 

Bill Graham Presents, in -house 

AEG Live 

Ron Delsener Presents 

OZZFEST: BLACK SABBATH, IRON MAIDEN & OTHERS 
Sleep Train Amphitheatre, 
Marysville, Calif., Aug. 15 

11,709 
18,50E Bill Graham Presents 

SD CENT, LUDACRIS, CIARA. LIL JON & THE EAST SIDE BOYZ 
Tommy Mtge,' at Jones Beach 9,306 
'theater, Wantagh, N.Y., Aug. 19 1á.85B 

Ron Delsener Presents 

JAMES JïAY..OR 
Rtverbend Musïc Center, 
Cincinnattli Aug.. 12 

13,030 
20,500 Bel kin Productions 
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CAMPUSES 
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"We have interest in any event that can help 
us achieve this mission," Riggs says. "The event 
may not always be a good risk from a financial 
side, but that is a major consideration, as well. 
We do not feel like we have to try and have every 
event touring play the Schottenstein Center, but 
we do aggressively pursue enough to fulfill our 
mission and provide the revenue necessary to 
meet our break- even -or -better budget mandate." 

That said, Riggs and the arena control their 

`We go after 
everything we 
can, whether we 
are working with 
co- promoters or 
buying the 
shows ourselves.' 
-JOHN GRAHAM, 
ERWIN CENTER 

own destiny when it comes to 
buying talent. "There are no 
dollar limits on how much we 
are able to risk," he says, "and 
our annual risk on shows has 
ranged from a couple of mil- 
lion dollars to over $8 mil- 
lion. With no outside or 
supplemental funding we do 
try to measure our risk very 
carefully, as everyone else 
does in this business." 

Turning down risky deals 
is easier for Dubay than it 
used to be. "If on paper the 
show doesn't look like a 

good business proposition, 
then I don't want or need to 
take the risk for the sake of just doing a show," 
Dubay says. "That's a hard and challenging phi- 
losophy when you're in a secondary market and 
in a state like Florida with so much competition." 

Dubay notes that the arena works closely with 
the student -run Student Government Produc- 
tions, which is funded by student fees, to bring 
entertainment to campus. 

"They will often help underwrite student dis- 
count tickets for shows we or a promoter may 
present," he says. "They actively stay in touch 
with agents and promoters. They promote shows 
themselves and will co- promote shows with us 
at times." 

Breslin says about 70% of MSU's content 
buys have made more or generated positive traf- 
fic. Plus there are other "soft benefits" like bring- 
ing entertainment to students. "For us, Dave 
Chappelle was a huge success," Breckner says. 
"Big Boi and Incubus were not." 

Graham says UT took the full promotional 
reins on a recent Steven Curtis Chapman show 
that was successful, and the upcoming Luis 
Miguel concert is a co- promote with the uni- 
versity's Performing Arts Center. 

Meanwhile, the O'Connell Center sold out 
Cher last fall as an in -house promotion in as- 
sociation with Clear Channel Entertainment. 
Coming up at the venue is an Oct. 13 Kanye 
West concert, a co- promote with Fantasma Pro- 
ductions. Dubay adds that an offer is in for a 
Nov. 3 Alan Jackson show, too. 

Successful 
shows at the 
Schottenstein 
Center include 
Mötley Crue 
(above) and 
Carrie 
Underwood. 

CARRIE UNDERWOOD FROM 

'AMERICAN IDOL' 

At Clemson, Littlejohn has done very well 
with Southern rock, modern rock, jam bands, 
country, pop, R &B, hip -hop and comedy. 

"Diversity and variety are important to any 
university venue because we must always bal- 
ance the business side of what we do with our 
campus purpose and vision," Kern says. "Over- 
all, our numbers have been very competitive 
with tour averages, with a couple of blow -out 
successes and a couple of disappointments. 
Such is the nature of this mix of science and art 
we call 'public assembly.' " 

Riggs says recent shows at Schottenstein 
Center that worked financially include Tom 
Jones, Larry the Cable Guy, Mötley Crüe, Kenny 
Chesney, Scream, American Idols, Journey, 
Neil Diamond and Paul McCartney. Among 
those that did not work, he cites Nelly and Log - 
gins & Messina. 

"As to why, obviously that has been rehashed 
endlessly, and I think we all know the usual cul- 
prits," Riggs says. "In reality, if I really knew why 
and how to avoid the financial losers I would quit 
my job and become a full -time promoter." ,. 
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KENNY CHESNEY'S 
popularity soared after 
opening shows for 
Tim McGraw. 

Country Acts Keep 
Kickin' Up Cash 

BY RAY WADDELL For country music touring, these are the best of times. And the good news is, the 
times are getting better. 

"Country music is definitely kicking butt right now," says veteran country agent 
Rod Essig at Creative Artists Agency, who has seen country go through more than 
a few cycles. 

"There was a downturn six or seven years ago, 
but now it's real strong again," Essig says. 

"Obviously, we've built some new headliners," 
adds James Yelich, who heads up the Nashville 
office of Monterey Peninsula Artists Paradigm. 
"We're very healthy right now." 

While other genres struggle to maintain 
superstars and develop new headliners, country 
music has been performing extremely well on 
both fronts, particularly for the past two years. 

Last year, five country acts were among the 
top 25 touring acts for the year, following a long 
dry spell when the genre was lucky to have one 
or two acts among touring's elite. 

This year, country superstars Kenny Chesney, 
Toby Keith, Tim McGraw, Alan Jackson, Reba McEntire and Brooks & Dunn are all 
putting up great numbers, particularly Chesney, who has risen to touring heights 
the genre has not seen since Garth Brooks' reign in the 1990s. 

But more importantly for country's ongoing health on the road is the genre's con- 
tinued development of new headliners. Such acts as Rascal Flatts, Brad Paisley and 

`We've built 
some new 

headliners. 
We're really 

healthy 
right now.' 

-JAMES YELICH, 
MONTEREY PENINSULA 

ARTISTS PARADIGM 

Keith Urban, none of them newcomers, have seen their for- 
tunes on the road rise significantly this year. 

"If anybody would have told you at the beginning of the 
year that Rascal Flatts would sell 20,000 -plus tickets in a 

bunch of markets, you would've had them drug- tested," 
says Brian O'Connell, senior VP for Clear Channel Music 
Group overseeing country touring. 

Newer acts are quickly moving through the pipeline to 
headliner status, most notably Muzik Mafia counterparts 
Gretchen Wilson and Big & Rich. Each act is capable of 
headlining in many markets and likely to do so. Acts like 
Sugarland and Dierks Bentley are also becoming estab- 
lished ticket sellers. 

Along the way, country is broadening its appeal. "With 
acts like Keith Urban and Rascal Flatts we're bringing in a 

younger demographic," Essig says. "And a lot of country 
acts are spilling over into other formats." 

SECRET TO SUCCESS 
Country's current boom stems from a premise that is often 
forgotten by much of the concert industry: Offer great talent 
at a fair price in an appealing setting, and fans will respond. 

"We've tried as hard as we can to keep tickets reason- 
able," O'Connell says. "Rascal Flatts tickets are $39, with 
$20 on the hill for the outdoor shows in continued on »p30 
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from »p29 
most cases." 

Country agents and managers have also been savvy about 
developing acts via key supporting slots and prudent head - 
liner- building. McGraw experienced huge growth after sec- 
ond- billing on the George Strait Country Music Festival; 
Chesney exploded after opening for McGraw; Flatts made the 
jump after opening for Chesney. Other acts have spurred 
growtt. by appearing on 
Brooks & Dunn's multi - 
act Neon Circus & Wild 
West Show. 

"You see the value of 
what these guys are 
doing as support acts," 
O'Connell notes. "There 
is absolutely a method 
to the madness." 

O'Connell says he likes 
to start working with -BRIAN O'CONNELL, 
acts before they are CLEAR CHANNEL 
headliners. "That's the MUSIC GROUP 
one thing I can tell you 
I'm mcst proud of with my little organization over here: We 
build acts," he says. 

Essig agrees that strategic development is paying off. "We 
keep our ticket prices reasonable, and we really take time to 
develop superstars," he says. 

Add tionally, country tour producers have long been 
known for cooperating and staying out of the way of one 
another's routing as much as possible. 

"We try as hard as we can not to put acts in the same 

`We've tried 
as hard as 
we can to 

keep tickets 
reasonable.' 

30 OCTOBER 8, 2005 

RASCALFLATTS. 
GRETCHEN WILSON 
and gIG & RICH 
(c1g4ouse from left) 
have pull up big 
numbers in 2005. 

market within a week of each other," Essig says. 
Those in the business also see a unity to the country audience, thanks to the nature 

of country radiD. "We have only one format. Whether you call it hot country, new coun- 
try or gold couitry, it's still country," O'Connell says. "Rock, they have nine formats. You 
can be an alternative rock fan and hate classic rock_ Country, you either like it or you 
don't. If you're a Kenny Chesney fan, you're probably a Rascal Flatts fan, you're proba- 
bly a Brooks & Dunn fan, and you're probably a George Jonas fan." 

HUGE 2006 EXPECTED 
As strong as recent years have been for country music tourirg, next year could be even 
better, with tl-e potential return to the road of formidable co- headlining bill Tim 
McGraw /Faith -till as Soul 2 Soul, and new tours for Shania twain and the Dixie Chicks. 

So while other formats are rebuilding, the country touring industry is trying to 
stay consistently strong -reloading, if you will. 

"I'm concerned about business being constant," O'Connell says. "For years, at 
[industry] meetings in town, whoever walked around with the big act that year 
would be the belle of the ball. Now, everybody gets to participate in the ball." 

Many of the superstar acts out in early 2006 will be playi.g indoors. That can mean 
higher grosses. but also higher ticket prices -a potential trap. "We can definitely sup- 
port it," Essig says. "We just have to be very careful. Normaly, when you get these big 
guarantees, the ticket prices are $100 -$150, and ours don't bave to be. We have [acts] 
that don't want that; they want to make sure the 'normal' fai can go the show." 

With so many acts reaching new heights, can the country touring business keep 
it fun and profitable for everyone? 

"I don't want to have that conversation that it's been a great ride," O'Connell 
says. "The minute we say that, we're screwed. We have to take care of the fans, 
because without them the only people making money are the vendors." 

Most agree that there is room for even more major headliners. "We still have the 
problem of too large of a mid -level and not building enough hard -ticket acts," Yelich 
says. "We need to build more, and that means taking less money in the beginning for 
acts that are breaking, but building that ticket base." ... 
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Building Better Deals 

& Better Shows 

1111a51111 BY WI & SAVE $75 
OFF MIL RATE $41.50 

KEYNOTE ( &A 

KEVIN WALL 
Founder & CEO, Network Live 

ANNOUNCING 
Legend of Live Award Recipient 

JACK BOYLE 
Founder of Cellar Door Concerts 

The Billboard Touring Conference 
is the premier gathering for the concert industry where 

movers & shakers will engage in open dialogue about the state 
of the touring industry. Featuring... panels, discussions, 

notworking, parties and awards. 

Join Billboard's senior editor Ray Waddell at this industry event 
attended by promoters, agents, managers, venues, sponsors, 
production pr o fessiona: , merchandisers, tieketers and all 

touring related businesses. 

Panel Discussions Include... 
legal issues, radio, venues, festivals, art of the deal, 

touring and label relations, plus, roundtable discussions 
featuring . country , Latin, hip -hop, rock /metal, jam bands, 
jazz /ble<es, pop, ticketing, international, security insurance, 

merchandise, sponsorships, production /travel , 

state of the industry (Subject to change) 

The Billboard Touring Awards 
will ±onor the top touring industry professionals & artists 

for the year based on the Billboard Boxscores Chart... 
bound lo be bigger and better in it's 2nd year! 

II , - 

Get Face to Face with . 

Dennis Aria, Artists Group In -.ernational 

Charles Attal Charles Attal Presents 

Paul Beard Bars Performance Hall 

David Bernstein, Rock -'t Cargo 

Jeffery Bischoff, Cinder Block 

Tim Borror, The Agency Group 

Matthew Burrows, Lapïdlus & Haft, LLP 

Bart But.er. Rock Solid Security 

Susan Butler, Billboard) 

Ashley Capps, A.C. Entertainient 

Mark Cheatham, ICM 

Bill Chipos,IEG Sponsorship Report 

Andy Ciraan, Jair Productions 

Tamara Conniff, Billboard 

Peter Conlon, Peter Conlon IPresents 

Tony Conway, Buddly Lee Attractions 

Marty Diamond, Little Big Man Booking 

Rod Essig, Creative Artists Agency 

Mike Evans, Sports and Entertainment, SMG 

Liana Farmtram, Sony Music 

Ken Fermaalich, The Agency Group 

Harlan Frey, Roadrunner Records 

Stuart Galbreath, Clear Channel Entertainment, UK 

Ricardo Garcia -Mareno, Winsteed :îechrest & Miniat RC 

Neil Glazer Madison Hesse Inc 

David Goidierg, Ticketmaster 

Alex Hodges, House of Blues Concerts 

Patterson Hood, Drive -Fry Truckers 

Marla Hoicowitz, Ticketmastier 

Chris Hooper, Monterey Pen nsula Artists 

Bruce Houghton, Skyline Music 

Jlef`rey M. Insler, Robertson Taylor 

Charlie Jones, Capital Sports & Ent. 

Dave Kirby, 1K0 

earvey Leeds, Epic Records 

Ken Levitan, Vector Management 

Ric Logan, XM Satellite Radio 

Mite Luba, Madison House 

Pam Matthews, Ryman Auditorium 

Jay Marciano, Radio City Entertainment 

Doe McGhee, McGhee Entertainment 

John Meglen, Concerts West 

Fact M.Guiness, Principle Management 

Merck Mercuriadis, Sanctuary Artists 

Jerry Michelson, Jam Productions 

I-eath Miller, Excess dB Entertainment 

John Moore, Promoter/Talent Buyer 

Greg Oswald, William Mordis Agency 

Rardy Phillips, AEG Live 

Tam Pitman, Clear Channel New York 

Kate Ramos, Vivelo! 

Michael Rapino, Clear Channel Enter-ailment 

Rill Reid', Rising Tide Productions 

Simon Renshaw, Strategic Artist Management 

b Roux, PACE Concerts 

John Scner, Metropolitan Talent 

Jeffrey finger, Segal MCCumbridge Singer & Maheney, Lti. 

Charlie Walker, Clear Channel Entertainment 

Nteil Warlock, The Agency Group 

Gene Yeham, AOL Tickets 

David Zedeck, Creative Artists Agency 

AU MAIOY MORE! 

Billboard 

ROAD 
Wro)11K 

TOURING 
CONFERENCE 

& AWARDS 

October 
25 -26, 2"e 

Roosevelt Hotel N 
Gain maximum exposure at this must attend 

event, call for sponsorship opportunities: 
Karl Vontz 415.738.0745 

The Roosevelt Hotel 212.661.9600 

www. BILLBOARDEVENTS.COM 
To register & more info 646.654.4643 
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HOW TODAY'S PRIME-TIME DRAMAS Alp-AND ABET 
LAB LS IN BREAKING ACTS BY MARGO WHITMIRE 

THE CRYSTAL METHOD DJ SASHA 
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irst it was teens. Now it is the adults' turn to discover 
tunes on TV, as a new breed of musically sophisticated 
crime and drama programming emerges in prime time. 

The shows -glossy, cinematic and atmospheric -are 
feeding viewers' appetite for under -the -radar acts. 

"The landscape of using music in TV has changed 
greatly in the last couple of years," says Billy Gottlieb, 
music supervisor for Fox -TV's new crime drama, "Bones." 
"It used to be the bastard stepchild -the last thing a stu- 
dio wanted to do was put extra money into the music. But 
now there's an expectation that audiences want to hear 
new music and not some standard needle drop" 

That is a welcome change for the music business and 
is especially appealing to indie artists, who tend to be ig- 
nored by commercial radio and need every opportunity 
for mass exposure. 

"When you can only get so much radio airplay -which 
is mainly taken over by major labels -[TV] helps with a 

critical -mass kind of approach," says Jennifer Czeisler, 
VP of licensing for indie Sub Pop Records. 

Expectations for music on TV were heightened in large 
part by hipster audiophile Seth Cohen, played by Adam 
Brody, who served as a guidepost to breaking acts on 
Fox -TV's "The OC." 

Though they are not pegged with the same coolness 
factor as "The OC," today's crime dramas -including the 
"CSI: Crime Scene Investigation" franchise, "Without a 

Trace" and "Cold Case," all on CBS -mix high- profile tal- 
ents like Johnny Cash, John Lennon and the Who with 
such indie darlings as the White Stripes, Gary Jules and 
Sub Pop's Iron & Wine. 

"There is so much quality in the production and the 
writing that goes into these shows today, that [artists] 

Virtually unknown in the United States before the Aug. 
21 broadcast, her import album, "Colour the Small 
One" (Go! Beat /Island /Universal) -which is not yet 
available in U.S. stores -shot to No. 3 on iTunes fol- 
lowing the TV exposure, according to her manager 
Juliet Lloyd -Price of IE Music Management. 

"A series that takes a cinematic approach and treats 
music as an essential component rather than incidental 
is going to be a better platform," Lloyd -Price says. "The 
makers of 'Six Feet Under' used music incredibly intel- 
ligently and emotively within the series." 

Blue Merle, managed by Red Light Management, saw 

a substantial increase in activity on its Web site follow- 
ing the use of "Every Ship Must Sail Away" during the 
closing montage in the second episode of "Bones," man- 
ager Adam Foley says. 

"More and more companies are turning toward bands 
rather than a generic music bed," he says. "For artists, it's 
definitely changed lately for the better." Immediately 
following the Sept. 20 airing of "Bones," he says, the 
group's touring manager's phone would not stop ring- 
ing. "He interacts directly with the street team, so we 
also saw an initial reaction immediately that way." 

While the crime dramas shy away from the use of post - 
show musical credits -called "ad cards " -favored by teen 
dramas like "The OC," fans have proved enterprising 
enough to give value to these placements. 

"Clearly we've now seen that a memorable song by 
a relatively unknown artist can propel viewers to 
search out the music," Lloyd -Price says. "It's become 
easier for viewers with the Internet, especially mes- 
sage boards." 

Czeisler adds: "When you consider millions of people 

placements while in Europe with the Crystal Method, 
and kids in Germany and the Netherlands knew the 
group from its theme to the now -defunct "Third 
Watch" on NBC. 

The Crystal Method "has always been very active in li- 

censing [its] music, knowing that it's a way to get music 
heard beyond the radio," she says. To spread the word 
on the use of its song "Massive Attack" as the theme to 
Fox -TV's new drama "House," the group placed images 
online and posters in traditional retailers. 

In the case of house DJ Sasha, also managed by 
Red Light Management, the placements are a way to 
generate excitement among his fan base by unveiling 
new material. 

"We got the info out to as many people as we could," 
Foley says of the new Sasha songs used in a past sea- 

son of "CSI." "Knowing when the episode was coming 
out, we were really able to maximize it." 

The exposure can also drive sales of the show's DVD 

releases, Foley points out: "I can see fans of Sasha's buy- 
ing the 'CSI' DVD set because that's the only place they 
can hear those unreleased tracks." 

The "CSI" franchise has also spawned two success- 
ful soundtracks: "CSI: Crime Scene Investigation" and 
"CSI: Miami," both on Hip -O Records. Including a var- 
ied lineup of acts like New Order, Zero 7, Oasis, Grand 
Theft Auto and Citizen Cope, the albums have sold a 

combined 45,000 copies in the United States, ac- 
cording to Nielsen SoundScan. Jason Alexander is 

music supervisor for the series. 
Two volumes of "Six Feet Under " -released in 2002 

and this year -have sold 91,000 units on the strength of 
buzz -worthy acts like Sia, Jem, Death Cab for Cutie, the 

want to be a part of it," says Hollywood veteran Jerry 
Bruckheimer, executive producer for the CBS dramas. 
"They know that they'll be widely represented to mil- 
lions, and for a breaking artist, that's a great shot." 

With the TV studios eager to showcase new acts, Got- 
tlieb says his job is that much easier: "I don't have to 
chase down an established artist who wouldn't be nearly 
as interested as the baby bands." 

A prime -time example is Australian singer Sia, 
whose performance of the much -talked -about 
"Breathe Me" played during the closing montage in 

this summer's series finale of HBO's "Six Feet Under." 

are watching, you only need a small percentage of them 
to be proactive for the placement to be effective." 

The dramas also have proved effective for house DJs 

and electronic acts, whose music seems to fit the genre. 
Songs by Paul Oakenfold are frequently used on "CSI" 
and ABC's "Alias," and an original Crystal Method score 
is featured as the theme song to "Bones." 

"You need that driving feel of high- energy beats when 
you're watching those shows," says 3 Artist Manage- 
ment's SuzAnn Brantner, who manages Oakenfold and 
the Crystal Method. 

Brantner says she realized the reach of TV drama 

Arcade Fire and soundtrack maven Imogen Heap. Music 

supervision for "Six Feet Under" is handled by the noted 
team of Gary Calamar and Thomas Golubic. 

Gottlieb says that if "Bones" proves successful, a 

soundtrack could follow. 
Despite the temptation, Bruckheimer says he steers 

clear of trying to find a hit. 
"It's always about the emotion that a song gives you in 

a particular scene, and if it turns out to be a hit, then that's 
good," he says. "When you choose a placement that helps 

the song become a hit rather than helping the emotion be- 
hind the scene, that's when you get in trouble." 
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CARDENAS 
FROM DISCO PARTIES TO 
DADDY YANKEE, HOW 
LATIN MUSIC'S M &STERFUL 
PROMOTER HIT IT BIG 

BY LEILA 
coso 

.le story of Helry Cardenas is the quintessential rags- tc- iches 
4merican tale. It s the store of an impoverished Colombia, teen 
.vho comes to the United Stales with his family in search cfa bet- 
ter life. He graduates from college and earns an MBA, but finds 
Ms calling as an erbepreneur in concert and event promotion. 

Today, his company Cercenas Marketing Network, bed by Cárda-tas as 
CEO and president Jorge Naranjo, is widely recognized as the leading 
H spanic event and music p- omoter in the United States. It presen-.s more 
t -an 400 events a year 

The company's latest coup is the curreit 21 -city U.S. and Latin Ameri- 
can tour by reggaetó.i star Daddy "'alike e. 

But CNN's scope extends beyond purely musical tours to incorpo- 
rate marketing events arc = ammuhity outreac, prcgrams. 

Spersorships are Leh nd virtually every single CMN event. Music is 
also a common thread, an element in 80% of everything 2MN does, 
and _sad in imaginative ways. 

The Cardenas name can ce sima taneously found behind a major 
tour. like Daddy Yankee's 3" Carlos Vives', or the unique Miller Lite 
Mláquia Musical, a six-mom-I, trave ing music e travaganz3 featuring 
F ortablE stages, marquee rames and a big sp %orship. 

Cárdenas "changed and re%olutionizec what continued or »p38 
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ARDENAS MA 
THE LEADER IN MULTICULTURAL EVENT MARKETING 

8;27 - New York NY - Madison Square Garden 
9;02 - Quito Equador - Coliseo Ruminahui 
9;03 - Guayaquil Ecuador - Est. Modelo 
9;09 - Los Angeles CA - Staples Center 
9;10 - San Diego CA - Cox Arena 
9;15 - Medellin Colombia - Est. Atanasio Girardot 
9;16 - Bogota Colombia - El Campin 
9;17 - Barranquilla Colombia - Est. Ramelio Martinez 
9123 - Uncasville CT - Mohegan Sun 
9;25 - Houston TX - Toyota Center 
9;30 - Fairfax VA - Patriot Center 

10;01 - Orlando FL - TD Waterhouse 
10;02 - Caracas Venezuela - Est. Universitario 
10;07 - Miami FL - American Airlines Center 
10108 - Chicago IL - Allstate Arena 

AnaGaeI 
2005 t o u r 

10/01- San Juan PR - Hotel Condado Plaza 
10/06 - Medellin Colombia - Plaza de Toros 
10/07 - Bogota Colombia - Megaeventos 
10/08 - Cali Colombia - Plaza de "cros 
10/12 - Manizales Colombia - Plaza de Toros 
10/16 - Los Angeles CA - Gibson Amphitheater 
10/26 - Guatemala Guatemala - Centro de Convenciones Tikal Futura 
11/C2 - Valencia Venezuela - Forum 
11/C3 - Caracas Venezuela - Poliedro 
11/04 - San Cristobal Venezuela - Plaza de Toros 
11/05 - Maracaibo Venezuela - Palacio de Eventos 
11/11 - Santiago Chile 
11/18 - San Jose CA - HP Pavillion 
11/19 - Phoenix AZ - America West Arena 
11/20 - Tucson AZ - Casino del Sol 

1 

e For more information and s onsorshi ort 
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K E Ti" NG ETWORK 
OVER 500 EVENTS IN USA AND LATIN AMERICA 

JUAN GABRIEL& ISABEL PANTOJA 
11/16 - New York NY - MSG Theatre 
11 /17 - Fairfax VA - Patriot Center 
11 /19 - Miami FL - AA Arena 
11/20 - Chicago IL - Allstate Arena 
12/02 - Tampa FL - Ford Amphitheatre* 

Juan Gabriel only 

2005 TOUR 

FUIS MIGUEL 
10/15 - Corpus Christi TX - American Bank Center Arena '1 

10/20 - Boston MA - Agganis Arena *2 

10/22 - Fairfax VA - Patriot Center *3 

11 Co- Produced with The Messina Group/AEG Live 

'2 Co- produced with NYK Concerts 
*3 Co- produced with JUP Worldwide Ente- iainment 

LOMCX1Mo 
DE La MUSICA' 

08/25 - Atlanta GA - Dekalb Certer - Gilberto Santa Rosa 

08/26 - Orlando FL - House of Blues - Gilberto Santa Rosa 

09/01 - Chicago IL - House of Blues - Moenio &Syntek 
09/03 - Phoenix AZ - Ehe Venue- Moenia & Syrtek 
09/07 - Dallas TX - Far West - Moenia & Syntek 
09/08 - Houston TX - 'Ianeta Bar Rio - Victor Manuelle 
09/09 - Miami FL - Bongos - Victor Manuelle 
09/09 - Los Angeles CA - House of Blues - Moeria & Syntek 
09/11 - Las Vegas NV - House of Blues - Mcenfa & Syntek 
09/24 - El Pcso TX - El Paso Coliseum - Montez De Durango 
10/02 - San Diego CA - House of Blues - Don Cmar 
10/07 - San Antonio 1X - Planeta Bar Rio - Elefante 

07/26 - Washington DC - Montez de Durang 
07/27 - New York NY - Montez de Durango 
08/14 - Houston TX - El Gran Silencio 
08/18 - Atlanta GA - Montez de Durango 
09/07 - Phoenix AZ - Montez de Durango 
10/05 - Portland OR - Montez de Durango 
11 /08 - Chicago IL - Montez de Durango 
TBD - Dallas TX - Montez de Durango 

nities contact Elena Sotomayor @ 113.221.1059 
www.americanradiohistory.com
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MASTERFUL PROMOTER (cont.) 
from »p35 
an underground industry in the '80s to become 
a Wall Street industry in the '90s, and to what is 

currently a global industry," says Manny Mora, 
who worked with Cárdenas for more than three 
years and is now director of sales and marketing 
for Miami's James L. Knight Center. 

But CMN, founded in 2004, is just the latest 
entry in a tale that, like many success stories, had 
a most unlikely beginning. 

Cárdenas will be the first to say that it was all 

an accident. He did not set out to promote any- 
thing. Rather, he set out to make a living as a col- 

lege student. Those were the late 1970s, and 
Cárdenas worked as a machine shop operator, an 
educational counselor -and a DJ. 

"I went to Northeastern Illinois University, 
where I got my bachelor's in business," Cárde- 
nas says. "Six months before graduation, I started 
doing DJ parties with disco-disco was big -and 
I used to hire a DJ for $50 and do a party for the 
students. That's how I started." 

Cárdenas was hooked. He went on to get his 
MBA and even worked as a financial analyst and 
small- business consultant, but the realm of pos- 
sibilities opened by those simple DJ parties was 
too enticing. Even as he started his postgraduate 
studies, he seriously dug into the business of 
concert promotion and landed his first major 
show in 1978. 

It was a tropical concert, featuring pianist Eddie 
Palmieri, then a major star, and Ismael Quintana. 
Aside from enlisting major acts, Cárdenas scored 

another major coup: He landed his first sponsor. 
Goya, the manufacturer of Latin foods, gave him 
$500 for his dance. 

"I thought I was getting $5 million," Cárde- 
nas recalls. 

The Palmieri/Quintana concert was also mem- 
orable for a third reason. It marked Cárdenas' 
first encounter with an established promoter: 
Ralph Mercado, owner of RMM Records and the 
country's leading salsa promoter. 

"He's my compadre," Mercado says of Cárde- 
nas. "He baptized my daughter Melissa, and we've 
done a lot of things over the years." 

Such long -lasting ties surface again and again 
when people talk about Cárdenas. As a Latin 
impresario working in a culture where personal 
relationships are paramount, Cárdenas has been 
masterful at cultivating and maintaining his 
connections. It is a business, of course. But, 
over and over, those who work with him also say 
it is more than that. 

For the past 11 years, for example, Cárdenas 
has been the sole promoter of Vives' tours in the 
United States and Latin America. 

The lengthy relationship has benefited from 
"a combination between [ Cárdenas] capacity to 
plan and project and his capacity to feel," says 
Manny Riveiro, Vives' manager. "We established 
a chemistry, and we became like family. When 
you're fond of someone, and that person also 
works well, why change ?" 

Why indeed. Espe- continued on »p40 

For the past 11 

years, Cárdenas 
has been the sole 
promoter for 
Carlos Vives in the r 

United States and 
Latin America. 

EXIGE PIAS 

Siempre Vamos Por Más 
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This time, the standing ovation is for you. 

We congratulate Henry Cárdenas for bringing twenty -five years of 
standing ovations to the U.S. Hispanic Market. 

The Vidal Partnership 
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MASTERFUL PROMOTER (cont.) 
from »p38 
cially when Cárdenas brings so much more to 
the equation. 

In Vives' case, this year it is not just the ever ex- 

panding tour circuit but also a unique sponsor- 
ship package from Budweiser that includes a 

yearlong, multimedia campaign featuring a Vives 

single in radio and TV ads. 
Cárdenas' eye for sponsors, Mercado says, was 

evident even in his early days. 
"Ninety -five percent of what I do comes with 

sponsorships," Cárdenas says. "That's been our 
success -the sponsorships and the relation- 
ships we have." 

A third, crucial ingredient is Cárdenas' ability 
to work all Latin genres in all U.S. markets. 

Through his offices in Chicago, Miami and 
New York, Cárdenas did -and does -everything, 
from regional Mexican shows in the Midwest and 
pop concerts in Los Angeles and Miami to salsa 
and reggaetón events in New York. 

For sponsors, that facet makes CMN an ideal 
one -stop for regional and national tours. 

McDonald's, for example, selected Cárdenas to 

put together its 2005 Lo McXimo De La Música tour, 
which presents a variety of acts in 13 markets, with 
a percentage of proceeds going to various causes. 

Rick Marroquín, brand manager for McDon- 
ald's USA, says, "The idea CMN brought to the 
table was, Why don't you sponsor different artists 
in different markets ?' And no one else brought 
this to the table in a cost -efficient way." 

"We're an event -marketing firm," Cárdenas 
says, stressing the word "event." "We're the No. 

1 event -marketing company in the Hispanic mar- 
ket, because there is no other company that has 

our qualities. Some call us 'concert promoters.' 
We have a promotion department, but our strong- 
hold is event marketing." 

Under this "event marketing" label, CMN has 
put together such series as Esta Noche Toca. The 
24 -date, private concert series was sponsored by 
Budweiser, and its main aim was to expose the 
Budweiser brand. CMN accomplished this via 
music, presenting leading acts in various mar- 
kets and designing specific marketing strategies 
for each act and each market. 

Music and brands will also be married in the 
upcoming Festival Presidente De Música Latina, 
which Cárdenas is putting together for the sixth 
straight year. The fest, which takes place Oct. 14- 

16 in the Dominican Republic, is sponsored by 
Dominican beer brand Presidente. It will feature 
15 artists, including Daddy Yankee, Marc Anthony, 
Chayanne and David Bisbal. And, for the first time 
in its history, the event will be accompanied by the 
release of a compilation album on Sony BMG. 

On the other end of Cárdenas' spectrum of ac- 

tivities is Activate 2006, which CMN has planned 
for next year. 

Cárdenas describes it as a mobile tour that seeks 
to place awareness about obesity and diabetes, two 
health problems that widely affect Latinos. But, 
instead of simply creating a health fair, Cárdenas 
plans to incorporate live entertainment, from chil- 

dren's activities to performances by major stars. 
"It's an educational program at a festival level," 

he says. 
"We don't want to leave music behind, be- 

cause we're convinced music is what attracts 
the masses." .- 

CÁRI)ENAS' 10P '10 
I3OXSCO R ES 

Henry Cárdenas has promoted numerous top Latin music tours, both through 
Cárdenas, Fernández & Associates and his current company, Cárdenas 
Marketing Network. 

From the events that he has reported to Billboard Boxscore during the 
past five years, here is a list of his top 10 grossing events. 

0 
0 

10 

GROSS/ 
TICKET PRICE(S) 

$2,045,000 
(33,132,272 pesos) 
$1750/512.50 

$1,221,900 
$100/$90/$80/$50 Madison Square Garden, New 

York, Oct. 5, 2002 

ARTIST(S) 
Venue, Date 

Attendance 
Capacity Promoter 

FESTIVAL PRESIDENTE DE MUSICA LATINA: MARC ANTHONY & OTHERS 
Estado Juan Pablo Duarte, Santo Domingo, 131,200 
Dominican Republic, June1- 3,2001 three sellouts 

Cardenas /Fernandez & Associates, CCF, 
La Cervecerla Nacional Dominicana 

DOS GIGANTES DE LA MUSICA: MARC ANTHONY, CARLOS VIVES 

$945,055 
$85/$75/$60/$40 

$915,450 
$100 /$90 /$80 /$50 

15,8o45 
sellut Cardenas /Fernandez & Associates 

VICENTE FERNANDEZ, ALEJANDRO FERNANDEZ 
Allstate Arena, Rosemont, Ill., 
Oct. 20, 2001 

14 459 
18.6139 

Cardenas /Fernandez & Associates, 
Hauser -CIE Events, CIE 

VICENTE FERNANDEZ, ALEJANDRO FERNANDEZ 
Madison 5 uare Garden, New 11,802 Cardenas /Fernandez & Associates York, Oct 20, 2002 15.009 

$846,545 - - c ` e : e : a 
$95/$85170/$55. Madison Square Garden, New 11,525 Cardenas /Fernandez & Associates, 

York, Oct. 21, 2001 sellout Hauser -CIE Events, CIE 

$769,770 
$86á0/$76.50/ 
$6650/54650 

$578,575 
$100/$65 

$561,950 
$101/$76/$61/$51 

$556,078 
$59.50/$33.50 

$525,540 
$95/$85/$70/$55 Madison 5oo 

fu re Giarden, 
New 

CARLOS VIVES 
American Airlines Arena, Miami, 12,400 
Aug. 13, 2005 12,480 Cardenas Marketing Network 

CARLOS VIVES, DADDY YANKEE 
Madison Square Garden, New 
York, Aug. 27, 2005 

9,062 Cardenas Marketing Network, FC Latin Music, 
14,584 NuLife Entertainment 

LUIS MIGUEL 
Allstate Arena, Rosemont, Ill., 
Feb. 11, 2002 

7170 
115.000 

Jam Productions, Cardenas /Fernandez & 
Associates 

CARLOS VIVES 
Miami Arena, Miami, 
Oct. 6, 2002 

11,891 
12,836 Cardenas /Fernandez & Associates 

JUAN GABRIEL, TONO ROSARIO, NYDIA ROJAS 
8,199 
14.130 Cardenas /Fernandez & Associates 
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¡Felicidades Henry! 

MICONE ENTERTAINMENT GROUP 
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n the iconic world of the U.S. Latin music 
industry, there are few icons bigger than 
Henry Cárdenas. 

The promoter behind this summer's U.S. 
and Latin American tour by reggaetón idol 

Daddy Yankee, Cárdenas traces his career back 
to producing disco parties and salsa concerts in 
the Chicago area in the late 1970s. Eventually, he 
came to dominate the U.S. Latin concert promo- 
tion scene during the 1990s. 

On a scale previously unseen in the Latin busi- 
ness, Cárdenas staged national tours anchored 
by superstar performers seeking to expand their 
fan base, teaming up with big -name sponsors 
eager to connect with the exploding growth of 
Latin music enthusiasts. 

Through his company Cárdenas, Fernández & 

Associates, Cárdenas also established the first 
Latino -owned concert promotion firm that pro- 
duced sponsor- driven, high -grossing interna- 
tional tours for Hispanic superstars. 

Among the many household names 
whose shows CFA has produced are 
Juanes, Maná, Marc Anthony, Enrique 
Iglesias, Ricky Martin, Vicente Fer- 
nández, Juan Gabriel and Carlos Vives. 

Recognizing early the benefit of a 

well -heeled sponsor, Cárdenas tapped 
the financial muscle of his partners to 
enable the growth of the concert busi- 
ness unlike any other Latino promoter. 

By the time he formed CFA with part- 
ner Iván Férnandez in 1986, Cárdenas was 
working with Budweiser, Coca -Cola and 
American Airlines. 

More sponsors signed on throughout the 1990s 

as the tours became larger and more national and 
international in scope. CFA had evolved from a 

regional promotion firm to an international con- 
cern that invariably would attract acquisition in- 
terest from mainstream U.S. companies. 

When Latin pop star Martin exploded into the 
general market in 1999, mainstream concert pro- 
moters began smelling big box -office numbers 
for Hispanic stars, and they started making vig- 

orous buyout pitches to CFA. 
Concert promotion company SFX bought 50% 

of CFA in 1999. By 2002, U.S. media behemoth 
Clear Channel had acquired SFX, and the re- 
maining 50% of CFA was sold to Mexico's corn - 
munications giant Televisa. Both deals were 
reportedly worth about $20 million. 

In 2003, because of a non -compete clause in 
the Televisa acquisition, Cárdenas was out of the 
concert promotion business for the first time 

I)RIVE FOR 
i_iVi_ suc,c,i_ss 

BY JOHN 
LANNERT 

since promoting disco DJ parties 25 years earlier. 
The low -key but competitive native of Bogotá, 

Colombia, would not stay out for long, however. 
Though financially secure, 

Cárdenas had become ad- 
dicted to the concert pro- 
motion business. In 
2004, he started a 

new company that 
eventually would be 
named Cárdenas 
Marketing Network, of 
which he is CEO. 

CMN immedi- 
ately became in- 

Reggaetón star Daddy Yankee is expected 
to gross $5 million in ticket sales on his 
current tour. 
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valved with concert promotion and the rapidly 
gmwing field of event marketing. 

While he has returned to the concert promo- 
tion game, Cárdenas, 49, now insists he wants to 
scale back his involvement with CMN -even as 
he takes on more tours, including dates by Juanes, 
Juan Gabriel and Daddy Yankee. 

He spoke with Billboard about a career that has 
shaped the Latin touring industry. 

What gave you the idea to seek sponsorships for 
your concert promotions? 
I used to see these ads in the general market with 
sponsors, and I thought there had to be some money 
involved. I started doing research and knew that if 

you secured one of the sponsors, they would give 

you money, and I said, "I got to go get the money." 
Nobody was doing sponsorships in the His- 

panic market at that time. I was the first one to 

come in with the sponsors, and we started with 
the little ones -$500 -and today we deal with 
the $5 million sponsors. 

How hard was it breaking into concert promo- 
tion when you started? 
It was very difficult. In 1978 and 1979, it seemed 
impossible to make it in the regional Mexican 
market, so I stayed with salsa and I used to do a 
lot of disco parties. But in 1984, I jumped to my 
first big concert with Pimpinela -the pop ballad 

Spanish Broadcasting System head Raúl 
Alarcón Jr., left, and producer Emilio Estefan, 
center, joined Cárdenas to stage a post -Sept. 
11, 2001, Latin concert for New York. 

duo from Argentina. I sold out 4,000 seats. Then 
I got José Luis Rodriguez, "El Puma." I did the 
show at Joyce Pavilion, which held 10,000. I 

switched from disco and salsa to pop. 

When did you realize that concert promotion was 
going to be your career? 
I was doing financial consulting, and I started or- 

ganizing the Pan American Festival, the first of 
which I did in 1985 at the Navy Pier in Chicago. 
I ended up doing it 18 years. It was a three -day 

festival with big artists like Marc Anthony and 
Carlos Vives. 

How did you form CFA with Iván Fernández 
in 1986? 
Ivan went to my first Pan American Festival in 1985. 

He was handling a lot of regional Mexican acts. 
When I met Iván, I said, "This is the right guy - 
he's got the regional Mexican, I've got other things - 
regional festivals, pop, salsa and sponsors." 

He asked me if we could do a Mexican festival. 

I said, "Sure, I'll get you the park." So we later 
created the Viva México Festival, and it was the 
first festival held at Lakefront Park. 

When did the sponsors jump in with big com- 
mitments to your shows? 
When I did the Pan American Festival. I met the 

big boys in Chicago, and that's when I learned 
you can not only ask for $500, but you can ask for 

$50,000 and $100,000. There was Budweiser. 
Coca -Cola, Beatrice and American Airlines. 

But the Latin concert industry was still not a big 
business back then, was it? 

It was a small industry, and it wasn't sophisti 
cated. You didn't have that many performers. We 

worked 90% in the Midwest. We started [with] re 

gional Mexican dances and rodeos. The business 
started growing, and from 1986 to 1990, there 
were four years of development of this big mon 
ster called CFA. We put everything together in 

Chicago and did all of these festivals. 
Then in 1990, we took the Pan American Fes 

tival to New York and Miami. We did a Viva Méx 

ico in Los Angeles and in Houston. So, we took 

the properties we created from 1986 to 1989 al 
around the country, and we started meeting more 
people, more performers, more production, more 
media and more sponsors. 

In 1990, we started opening branches in 
Miami, New York, Houston, the Dominican Re 

public, Los Angeles and Mexico City. So in the 
1990s we expanded really fast to the point to 

where we had six offices and 103 full -time em 
ployees. We started selling talent to Latin 
America. In 1994 and 1995 we did our first Latin 
American tour with Carlos Vives -it was like 
40 concerts. It was crazy. We were doing 800 
events a year. Some weekends we were doing 
10 events. continued on »p44 

Congratulations on Your 25th Anniversary! 
And Thank You for Your Continued Business and Friendship. 

R Y CARDENA5 N 
1cß 

From the Village of Rosemont and Allstate Arena 

OCTOBER 8, 2005 www.billboard.biz 43 

www.americanradiohistory.com

www.americanradiohistory.com


Henry Cardenas. 

Cuando un amigo llega es para siempre, 
y tú llegaste para el bien de muchos. 

Es por eso que no la pensé ni un segundo 
para darte las gracias por tu amistad. 

Pero sobre todo por tus 25 años 
de ser uno de los empresarios 

más respetados y honestos. 
Dios te bendiga. 

Henry Cardenas. 

When a friend arrives it's for ever, and you arrived 
for the benefit of so many. 

That's why I don't waver for a second in thanking you 
for your friendship. 

Especially now on the 25th anniversary of your proving 
to be such a highly esteemed and honest impresario. 

God bless you. 
Congratulations, 

Ana Gabriel 

September 2005. 

Ana Gabriel 

t 
elicilaciones :ienry 

por tus25años 

Iáseamos Io mor! 
c5orgeAr.os 

16027 Ventura Boulevard, Suite 510, Encino CA 91436 

(818) 5019412 - (818) 5019417 fax 

jorge@jep -entertainment.com 

44 OCTOBER 8 2005 

CÁRDENAS' DRIVE (cont.) 
from »p43 
Why did you start doing shows outside of Chicago 
in 1990? 
At the time the business was not sophisticated, and 
there was nobody doing pop and regional Mexican. 
You had many, many little promoters, but nobody 
established. I found out that I was the only one who 
really had the infrastructure, a marketing depart- 
ment, a financial department. I said, "Let me take 
advantage of this, there's nobody here," and that's 
how we became national and international. 

Did the agency side of the concert business grow 
as well? 
No, most of the negotiations were done directly 
with the managers of the groups. The agencies 
exploded with Ricky Martin in 1999. That's when 
the businesses changed. It affected our bottom 
line. We used to work just buying the artist, and 
now you had to split the pie. 

Have you worked with Martin? 
I hired Ricky Martin in Chicago in 1998 for the 
Pan American Festival. I paid him $2,500. He 
performed with tracks. Later, I hired him in 1999 
and 2000 and took him to Radio City and Madi- 
son Square Garden. He cost $250,000 for Madi- 
son Square Garden. 

You now are more involved in event marketing. 
Will event marketing become the most success- 
ful way to promote shows in the Latin market? 
It will be, because event marketing is where you 

execute for corporate America, and the income 
is already there. So I am not risking anything, in- 
stead of going to Madison Square Garden with 
Carlos Vives and Daddy Yankee, where I am ex- 

posing myself to a million bucks. 
So, you're going to have an income stream 

coming every month -it's like a retainer fee, 
you know how much money you're going to get 
from the [likes of] Budweiser, American Air- 
lines or Miller. 

On the other hand, I'm risking money because 
that's what I do for a living -doing concerts, which 
goes together with event marketing. 

What is your split between tours and event 
marketing? 
We do probably 40% in touring and 60% in event 
marketing. But I'm going to do a little bit more 
sports in 2006. The World Cup is coming. We've 
already had calls from corporate America to do 
promotions around the World Cup. But I don't 
think we're going to do more than 20% of our 
business in sports. 

Are we now seeing CFA, part two? 
Yes, basically. I tried to keep this outfit as small 
as possible, but it's impossible, because if I say 
no to a request, the competition is going to take 
it. If I get a call from William Morris and they 
offer me 10 dates for Juanes, I've got to say yes. 
I've got to be in front. 

When I got to this Daddy Yankee situation 

Among the Latin stars whose tours have 
been produced by Cárdenas, Fernández & 
Associates are, clockwise from left, Ricky 
Martin, Enrique Iglesias and Juanes. 

www.americanradiohistory.com

www.americanradiohistory.com


and I talked to the guy for the tour, and he says, 
"Yeah, I'll give you the tour." Then I said, "I've 
got to jump into this thing, because the guy is 

hot right now." 

How has the Latin concert business evolved? 
It's been growing. It's been painful, because the 
artists are asking for a lot of money. The techni- 
cal requirements have been very high. They don't 
play on a regular stage like before. Juanes, Ricky, 

Marc Anthony, Alejandro [Fernandez], all these 
people, they're like American acts. 

When the artists ask for these type of techni- 
cal requirements, then we have to spend money, 
and things become tough because the prices have 
been up there. This is not only the Hispanic mar- 
ket, you've read it about the general market. Prices 
are too high. But we have no choice. We've got too 

many expenses. 

Is there any difference having a reggaetón act 
doing a tour as opposed to a pop or regional Mex- 

ican act? 
It's a little bit different. You're dealing with the gen- 
eral market now. We not only buy Hispanic radio 
and TV, we go to power stations like in Chicago, 
Miami, Orlando [Fla.], New York. One Hispanic 
radio station is sponsoring, and one is a general - 
market station. That's good for the business. 

How much money is the Daddy Yankee tour going 
to generate? 
Five million, and he's going to get bigger. 

The tickets are in the $90 range? 
In the 90s. It's the first time that we charged this 
type of money for a reggaetón act, and I was very, 

very surprised, because people are buying the ex- 

pensive tickets. That's when you realize when peo- 

ple want to see something good, they pay the money. 

What is the biggest tour you have done? 
Vicente Fernández with [Los Angeles promoter] 
Ralph Hauser. Those tours used to generate $10 

million in the late '90s. 

Even though you might have helped him get 
started? 
It doesn't matter. And that's OK. But it's some- 
thing I would have liked to have known 20 years 
ago when I started this business. 

If someone wanted to get in the concert promo- 
tion business, what advice would you give? 

The first advice is to learn accounting. That is 

one of my successes in this business. I under- 
stand the deal. I understand the settlement with 
the venues. 

Financial backup is critical these days. To com- 

pete with Clear Channel, Televisa, Vivaio and 
even us, you've got to have funding. 

What are your future plans? 
I see myself spending less time working and get- 

ting people under me to supervise the business. 
That's retirement to me. Teaching someone to 

run this business. 

Is there anyone running the business for you now? 

I've got two people that are my right hands of the 

`I used to see ads i11 the general market 
with sponsors and I thought there had 
to be some money involved: 
Is there anything you know now that you wished 
you had known earlier in your career? 
One thing that I learned is do not think that the 
performers are going to be loyal to you. This is 

about dollars and cents. The money is the main 
issue in this business. A lot of us take this more 
personal and emotional, businesswise. 

We think that Marc Anthony has to stay with 
us, because Marc Anthony used to work for me. 
That's not the way it goes. If I offer him $200,000 

and someone comes with $500,000, obviously 
he's going to go with the $500,000. 

And you have to have some knowledge of mar- 
keting. How are you going to get the money from 
corporate America? Ifyou know that, you are on 
the right track. Ifyou don't, it's going to be tough, 
because these days you cannot make any money 
if you don't secure sponsorship. 

Can another Latino promoter repeat the success 
chat you have had, given the fact that concert pro- 
motion has become such a big business and you 

have big companies in the business? 
Not if this person does not have financial backup. 

-HENRY CÁRDENAS 

company, Jorge Naranjo and Jerry Fojo. They're 
doing all of the international tours. I have a lady, 

which happens to be my girlfriend, Elena So- 

tomayor, who is handling the sponsors and mar- 
keting activities. I've got my daughters working 
with me, Cindy and Zayda ... and I hope for them 
to be top managers in the company. 

Your daughters, then, could be keeping the Cár- 

denas name in the concert promotion business 
for quite a while. 
I hope. 

44:4- Henry, 4 Congratulations on your 
a,,,uzikikalticir 25th Anniversary. You 

are not only our teacher 
but our inspiration. 
Here's to another 25 years! 

cce.c 
04.1 44A, 

V\ 
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PI«)MOTION AND 

THE 1_ATIN IVIARI(I:-r 
MI El hroughout his long career, Henry Cár- 

denas has nurtured relationships and 
partnerships, many of which have 
stood the test of time. 

Here are snapshots of some of the 
current corporate partners of the Cárdenas Mar- 
keting Network. 

BUD LIGHT 
Cárdenas' relationship with Bud Light brand man- 
ager Rudy Beltran dates back to 1999, when the 
two met working for local marketing programs 
targeting Hispanics in the Chicago area. 

Through the years, they have worked together 
on numerous projects. They include Juanes' 
tour, sponsored by Bud Light; the current Car- 
los Vives tour, sponsored by Budweiser; and the 
One Night Stand series of private concerts for 
the Budweiser brand. 

A major plus in working with Cárdenas, Bel- 
tran says, is his understanding of the different 
genres of Latin music and the distinctions of each 

Latin market. 
"We have confidence in him," Beltran says. 

"No matter what budget you give him, he'll come 
up with a first -class event and with 1,000 ideas. 
That's what we need. We have to depend on our 
agencies to bring us new ideas to reach the 
Latino community." 

AMERICAN AIRLINES 
Cárdenas' relationship with American Airlines 
goes back 25 years. 

"Since 1980, they reached to the Hispanic mar- 
ket, and we also started our promotions, so it was 
a good marriage," Cárdenas says. "Every year we 
make tours with them." 

Cárdenas says that American Airlines spon- 
sors 90% of his tours. At present, the airline is in- 
volved with the Lo McXimo tour, as well as outings 
by Vives, Daddy Yankee and Ana Gabriel. 

McDONALD'S 
This year marks Cárdenas' first partnership with 

BY LEILA 
COBO 

McDonald's, for the promotion and 
production of the Lo McXimo tour. 

McDonald's, which has done 
several high -profile musical 
events targeting the Latin corn - 
munity, put out a "challenge" to promoters and 
agencies to propose the most wide -reaching 
concert series possible. 

CMN was the only company that proposed pre- 
senting different artists in different markets, in 
a cost -efficient manner. The 16 -stop tour will fea- 
ture acts as diverse as Don Omar and Los Horo- 
scopos De Durango, presented and marketed for 
specific venues in specific cities. 

In addition, McDonald's USA brand manager 
Rick Marroquín says, "they knew how important 
our scholarship programs are to us, and they built 
a component where a portion of ticket sales go to 
our scholarships." 

Already, conversations are under way for other 
CMN projects. 

"It was nice to work with one of the pioneers 

Ana Gabriel is among 
the artists for who 
Cárdenas obtained 
sponsorship from 
American Airlines:.. 

and innovators in this business," Marroquín says. 

MILLER BREWING CO. 
Cárdenas has partnered with Miller for the past 
20 years for national and local programs. 

On a local level, CMN executes many of the 
company's outreach programs in the Midwest. 
In Chicago, Cárdenas says, CMN represents 90% 
of Miller's events. 

Nationally, since 2002 Cárdenas has put to- 
gether La Máquina Musical Miller, a traveling 
tour featuring an assortment of entertainment. 

La Máquina comprises four 53 -foot semitrailer 
trucks that can be transformed into a fully equipped, 
state -of -the -art outdoor music venue with a giant 
screen and interactive games. This year's tour in- 
cluded 10 sold -out performances. 

HENRY CARDENAS 

MUSICS PREMIER EVENT PRODUCERS. 

RE&PcwsielL,TY}J t MATTERS l 
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Music Fo Yo Soul 
Kirk Franklin's new 
abel, CD take a bow 

50 

Back Together 
George Michael 

reunites with manager 

A Lil' Attitude 
Lil' Kim unveils The 

Naked Truth' 

Works Of Wonder 
Stevie Wonder 

releases new projects 

Llama! 

® BY JILL KIPNIS 

Label: Epic Records 

Management: Howard 
Kaufman and Steve 
3rumbach, HK 
Management 

Booking: Monterey 
Peninsula Artists 

Publishing: FHW Music 
;ASCAP) 

3est- selling album: 
'Tidal" (1996), 2.7 million 

_ast album: "When the 
Dawn ..." (1999), 
'D22,000 

APPLE REBUILDS `MACHINE' 
he back story of Fiona Apple's first new album in six 

years, "Extraordinary Machine," is truly, well, extraordinary. 
Earlier this year, 11 of Apple's tracks leaked on the In- 

ternet, making the rounds on peer -to -peer networks. 
Although the tactic is often part of a label strategy to 

build excitement for a project, the leaks devastated the singer. 

The songs "weren't done at all, and these weren't the versions 

I wanted to put out on an album," she says of the Jon Brion- 
pioduced tracks. 

Then, through the Web site freefiona.com, Apple's core 
fans waged a campaign against her label, Epic Records, claim- 
ing that the company was unwilling to release the singer's 

third studio album. It is a charge that Epic president Steve 
Barnett denies: "Our goal was to put out a record that Fiona 

was happy with. There was never, ever any pressure from us. 

We're really proud of our working relationship with her." 

Apple was so disheartened after the leaks that she says 

she quit working on the project. Bu: she "couldn't stay angry 
long," she says. "Whoever did it, I think they thought they 
were doing me a favor." 

With support from Epic, she worked on new versions of the 
tracks with producer Mike Elizondo. Elizondo was introduced to 

Apple by Brion, who had also produced her last studio project, 
1999's "When the Pawn ..." Elizondo continued on »p48 
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Nickelback Returns As 
`Photograph' Clicks 
With Global Audience 
TORONTO -Nickelback frontman Chad Kroeger knows that 
the success of his gimmick -free, high- octane Canadian quartet 
confounds many people. 

"But I think everybody now accepts that Nickelback is going 
to be around for awhile ... for better or for worse," the guitarist/ 
singer says. 

"Nickelback is one of a handful of brand -name global acts," 
says Jonas Nachsin, president of Nickelback's label home, Road- 

runner Records. 
And Nachsin and Kroeger hope the Oct. 4 release of "All the 

Right Reasons" further elevates the group's worldwide status. 
First single "Photograph" is already shaping up to be a multi - 
format radio smash for the band. 

According to Nielsen SoundScan, the band's fourth album, 
2003's "The Long Road " -bolstered by such rock radio hits as 
"Someday" and "Figured You Out" -has scanned 2.8 million 
units in the United States, and 396,000 in Canada. 

The previous album, 2001's "Silver Side Up," was even more 
successful, selling more than 5 million units in the United States 
and 749,000 in Canada on the strength of such hits as "Never 
Again" and "How You Remind Me." 

According to Nachsin, while "The Long Road" sold less than 
its predecessor, "it did more to cement the [band's] relationship 
with fans." Worldwide sales on the band, according to Road- 

runner, are at 17 million. 
To jump -start "All the Right Reasons" in the United States, 

Nickelback -which also includes Ryan Peake (guitar /vocals), 
Mike Kroeger (bass) and Daniel Adair (drums) -will appear 
on "The Tonight Show With Jay Leno" Oct. 5 and on "Jimmy 
Kimmel Live" Oct. 7. Roadrunner is also supporting the album 
through ad buys on MTV, MTV2, VH1 and A &E. 

Nickelback recently performed at the Chevy Rock and Roll 400 

and further involvement with NASCAR is being discussed. 
"NASCAR is a perfect match for Nickelback," Roadrunner sen- 
ior director of marketing Bob Johnstone says. NASCAR fans are 
"basically blue -collar people who want to have fun and have a 

passion. It's a surgical strike to the heart of people who support 
Nickelback." 

EMI Music Canada has planned an ambitious kickoff. On Oct. 

13, Nickelback will fly on a 737 across the country with 150 peo- 

ple, including contest winners and print continued on »p48 
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FIONA APPLE (cont.) 
from »p47 
played bass on that album. 

The final "Extraordinary Ma- 

chine" (due Oct. 4) features 
nine reworked tracks, two 
songs that kept their original 
form -the title track and 
"Waltz" -and a new song, 
"Parting Gift." A DualDisc fea- 
tures live performances, a 

video for "Not About Love" and 
behind- the -scenes footage. 

Elizondo "made these really 
simple tracks to start off, and 
I really got excited," Apple 
says of the final recording 
process. "I knew all along that 
those two songs I kept exactly 
the same were perfect. 'Part- 
ing Gift' I wrote when we were 
finishing up, and it was re- 
corded in one take." 

The album has that signa- 
ture Apple sound: sultry 
singing and smart lyrics com- 
bined with interesting ar- 
rangements and intriguing 
chord progressions. However, 
it also has a new element of 
musical spareness- evident in 

the title track -and a funkier 
feel in a number of the songs, 
including "Tymps (The Sick in 

the Head Song)." 
After touring through 2000 

for "When the Pawn .. , 

Apple says she did not write 
songs for several years. Re- 

cording of the new tracks 
began in 2003. 

As with past material, the 
"Extraordinary Machine" tunes 
took form based on "a word 
or a phrase that pops into my 
head," Apple says. "My big- 
gest inspiration has been 
romantic relationships, be- 
cause there's something 
about the way that you are in 

a relationship that is reflec- 
tive of your relationship with 
the world." 

Known for her confessional 
lyrics, Apple believes that some 
of the thoughts she expresses 
on "Extraordinary Machine" are 
the purest reflections of her as 

a person. They are found on the 
title track -with the lines, "Be 
kind to me, or treat me mean/ 
I'll make the most of it, I'm an 

extraordinary machine" -and 
on "Red Red Red," which con- 
tains, "What's happened has 

happened /What's coming is al- 

ready on its way with a role for 
me to play /And I don't under- 
stand, I'll never understand." 

Barnett notes that because 
it has been six years since 
Apple's last album, the new 
project will immediately at- 
tract her core fans. 

"We're also excited about 
the new generation of fans. 
[She has] a real cross- section 
audience with a lot of real 
young kids," he adds, many 
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of whom learned about her 
from the Internet. "Her music 
is incredibly valid and im- 
portant, and no one has re- 
placed her." 

The background of "Extra- 
ordinary Machine" may spur 
great interest in the title, ac- 
cording to retailers. 

"No publicity is bad pub- 
licity," notes Carl Mello, sen- 
ior buyer at Brighton, Mass. - 
based Newbury Comics. "This 
will be great out of the box. 

I think people are awaiting 
this album." 

Mello says both of Apple's 
previous albums continue to 
sell strongly at his chain. 

Her Grammy Award -winning 
debut, "Tidal" (1996), has sold 
2.7 million units, according to 

street date. 
Other online promotions 

include an album listening 
party Sept. 27 through my- 
space.com; tie -ins to wb.com 
whereby various Epic acts are 
promoted on a number of WB 
TV shows' Web sites; artist - 
of- the -month promotions 
through Cargo and Teen 
Vogue magazines online and 
in print in November; and a 

special pre -order opportunity 
on iTunes offering a live bonus 
track of "Parting Gift" and a 

downloadable art booklet. 
Unlike with past Apple 

projects, Epic is not servicing 
a single to commercial radio. 
Instead, Stimmel says the 
label hopes to stir interest 
through noncommercial air- 

`I care about writing 
the songs and getting 
it done right.' 

-FIONA APPLE 

Nielsen SoundScan, while 
"When the Pawn ..." (1999) 
has sold 922,000 units. 

Ultimately, the online in- 
terest in the project played 
heavily into Epic's marketing 
campaign. 

"You have to let that occur, 
because it wasn't something 
we could change," notes Lee 
Stimmel, senior VP of mar- 
keting for Epic. "We also had 
to focus on telling people that 
this record is different than 
the one that they had been 
hearing online." 

To that end, the marketing 
push began Aug. 15, when the 
new tracks "Parting Gift" and 
"O, Sailor" were streamed on 
Apple's Web site, fiona -apple 
.com. Fans could also find "O, 
Sailor" on myspace.com. 

The next day, both songs 
were available for purchase 
on iTunes. "We were very 
aware of going to the fans first 
and letting them hear the 
music," Stimmel says. 

Cory Llewellyn, VP of Epic 
Records Online, says that on 
the respective days that the 
songs were posted, Apple was 

the No. 1 artist on myspace 
.com and No. 2 on iTunes. 

Apple's music video for 
"Parting Gift" premiered Aug. 
23 on Yahoo Music, and Epic 
is posting new videoclips 
taken from the DualDisc and 
teasing the album with other 
material on her Web site 
each week leading up to the 

play. "The radio strategy we 
have is it is going to grow or- 
ganically as the buzz grows. 
There's no official add dates 
[at commercial radio]. Places 

that want to play it will 
support it." 

Apple will also do in -store 
retail appearances and talk 
shows, including an Oct. 11 

stop at "Late Show With 
David Letterman." 

A tour is in the works, with a 

possible November start date. 
Apple says whether the 

controversy over the project 
ultimately attracts more lis- 
teners is not something with 
which she concerns herself. 

"I care about writing the 
songs and getting it done 
right," she says. 

She says that her past has 

helped her take this attitude. 
In 2000, Apple cut short a 

show at New York's Rose- 
land Ballroom because of 
sound problems, and her on- 
stage meltdown was widely 
reported. 

"Sometimes you're just 
human and you just break 
down, and it's not the end 
of the world," she says. 
"Even though I didn't get 
through Roseland, I got 
through getting through 
Roseland. I'm sure that got 
in the way of the music for 
a lot of people and didn't for 
a lot of other people, and 
there's really nothing I can 
do about that stuff." 

1_atbil Notas 
A LEILA COBO Icobo @billboard.com 

Plenty To Rap About 
Burgeoning Industry Gathers At Latin Rap Conference 

MI he third Latin Rap 
Conference, which took 
place Sept. 19 -20 in New 
York, had many merits 
but one in particular 

stood out: This was an indus- 
try that did not formally exist 
until a year ago. 

Yes, there were Latin rappers 
and reggaetón acts selling al- 
bums and filling venues one, 
five and even 10 years ago. But 
the infrastructure that exists 
today -from dedicated radio 
formats to corporate and major - 
label support -is visible only 
now, and that puts the genre in 
a whole different light. 

"It reminded me of the be- 
ginning of the hip -hop move- 
ment, where we had very 
regional sounds -L.A. had its 
sounds, Houston had its 
sounds -there were all little 
movements, and everybody 
would get together and realize, 
'Wow, there's a lot of hip -hop,' " 

says Rich Isaacson, a principal 
with the Fuerte Group, one of 
the confab's organizers. 

"When people start to get to 
know each other and work to- 
gether, it empowers them," 
adds Isaacson, who was co- 
founder and president of hip - 
hop label Loud Records in the 
early 1990s. 

The approximately 600 at- 
tendees included major -label 
execs, radio programmers, 
publishers, performing rights 
organizations and dozens of 
indie artists, producers, labels 
and marketers. 

Unlike other burgeoning 
Latin music movements, hip - 
hop (which, for our purposes in 
this column, will include reg- 
gaetón) enjoys radio support. 
This, in turn, has spurred cor- 
porate and major -label interest. 

Yet the overall enthusiasm 
was tempered by frustration 
with radio's inconsistency. 

On the radio panel, pro- 
grammers were alternately 
thanked for their work and vil- 
ified for not playing new artists 
or non - Puerto Rican acts. 

"We need more West Coast 

NICKELBACK (cont.) 
rom »p47 

and TV media. 
Starting in Halifax, Nova Scotia, there are stops in 

Toronto, Calgary and Vancouver for local media. "This is 
the largest one -day promotion we've ever done," says Der- 
rick Ross, VP of national promotion and publicity at EMI 
Music Canada. 

To accommodate international media interest, jour- 
nalists from Europe, the United Kingdom and Aus- 
tralia were brought to Vancouver in August to meet 
with the band. The group also spent the two weeks 
prior to the album's release in Europe. 

And in the United States, "Photograph" con- 
tinues to soar. This issue the track is No. 1 at 
Active Rock, Heritage Rock and Mainstream Rock; 
No. 13 at Modern Rock; No. 5 at Adult Top 40; 
No. 18 at Mainstream Top 40; and No. 4 on The 
Billboard Hot 100. 

Roadrunner senior VP of promotion Dave 
I oncao predicts "Photograph" will become Nick - 
el back's biggest hit yet. "Programmers are telling 
me, '[Chad] stole the story of my life.' It is unlike 
any other single the band has ever done." 

Active rock KISW Seattle music director Ash- 
ley Wilson agrees. "We're trying to get our hands 
all over it before we lose it to top 40," she says. 
"Everybody loves it." 

Daryl Norsell, music director of active rock 
KCIL San Bernardino, Calif., is more cautious: 
"We jumped on it ... but we have scaled back. 
We're waiting to see how it goes." 

In Canada, where the track continues to soar 

love," said Ric Valenzuela, of 
Rik Raf Entertainment, who 
represents Los Angeles -based 
urban regional act La Sinfonía. 

"Hearing [radio program- 
mers] made me even more cer- 
tain that I wasn't going to 
depend on those radio guys" to 
promote acts, one indie -label 
executive said. 

But UBO president /CEO 
Adam Kidron noted that label 
marketing was as much a con- 
cern as erratic airplay. "As 
long as we as record compa- 
nies overinvest in signing 
acts and underinvest in mar- 
keting the acts we sign, it's 
going to be very difficult for 
consumers to tell the differ- 
ence between one artist and 
the other," Kidron said. "If la- 
bels don't invest, why should 
radio stations ?" 

If radio will not listen, exec- 
utives spoke of their need to try 
different means of exposure. 

"I see a group of people that 
are thinking on a more global 
business plan," said Alexandra 

NICKELBACK 

www.americanradiohistory.com

www.americanradiohistory.com


Lioutikoff, VP of Latin mem- 
bership for ASCAP. "They're 
not only obsessing about airplay, 
but about building a brand." 

IN BRIEF: Budding com- 
posers can once again vie for 
Peermusic's Latin scholarship. 
Now in its third year, the com- 
petition awards a $5,000 schol- 

IVI sic; 

arship to the best song or in- 
strumental composition in a 

Latin genre. It is open to stu- 
dents aged 16 -24 who are en- 
rolled at any U.S. or Puerto 
Rican college or university. The 
postmark deadline for entries 
is Jan. 13, 2006. Applications 
and information are available 
at bmifoundation.org ... Grupo 

Montez De Durango, which 
has led the emergence of du- 
ranguense music, has had a 

major personnel turnover. Six 

of the original nine members 
have departed. Leader José 

Luis Terrazas has already 
added new members; the 
band will continue to use its 
current name. 

Radio panelists at the Latin Rap Conference in New York discussed the emergence of Latin 
r-ìythmic formats. Pictured, from left, are Music Choice's REGLA GONZALEZ, WQHT New York's 
EBRO, KPWR Los Angeles' KHOOL AID, Univision Radio DJ KASSANOVA, Sirius Satellite 
Radio's LISA RODRIGUEZ, S. I.N. 's VINCE PELLEGRINO and KLOL Houston's AL FUENTES. 

upward, EMI's Ross declares, "Our goal is to be No. 1 on all charts 
by release date." 

In the summer of 2004, Nickelback's members intended to 

take time off. Instead, they regrouped after two weeks at 
Kroeger's Mountainview Studios in Abbotsford, British 

Columbia, to jam; they did not stop until seven 
months later when they emerged with a full album 
co- produced by the band and longtime collaborator 
Joey Moi. 

Kroeger emphasizes that a carefree attitude led 
to "All the Right Reasons" becoming the most mu- 

sically diverse Nickelback album so far. "The pres- 
sure wasn't there as it was when we were creating 
'The Long Road,' " he says. 

Certainly "Side of a Bullet," a tribute to the late 
guitarist "Dimebag" Darrell Abbott of Damageplan, 
who was shot and killed onstage last December, is 

unlike anything Nickelback has recorded. After 
Kroeger played the track over the phone to Abbott's 
brother, drummer Vinnie Paul, Paul forwarded 
some guitar outtakes by his brother, and a solo 
was constructed for the track. Kroeger and Ab- 

bott had worked together on the "Charlie's An- 
gels" soundtrack. 

Kroeger acknowledges that the song's 
graphic lyrics were intentional. "I wanted it 
to be a gut- wrenching song," he says." I want 
people to feel my anger." 

As has been its pattern, Nickelback will hold 
back on full -scale touring until after release of 
a second single. 

Label: Roadrunner 

Management: Union 
Entertainment Group 

Booking: The Agency 
Group 

Publishing: Warner - 
Tamerlane Publishing 
(BMI) 

Best -selling album: 
"Silver Side Up" (2001), 
5.1 million 

Last studio album: "The 
Long Road" (2003), 2.8 
million 
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-,MARTIN'S `LIFE' LIVE 

Ricky Martin will kick off his international tour Nov. 
15 at Mexico City's Auditorio Nacional. The outing, 
sponsored by Visa, will include 10 countries in four 
weeks, ending with concerts in Martin's native 
Puerto Rico. The tour supports his English- language 
album "Life," which streets Oct. 11. Martin plans to 
tour the United States and Europe throughout 2006. 
A portion of ticket proceeds will go to his Ricky 
Martin Foundation. -Leila Cobo 

> »BROADWAY CASHES IN 
"Ring of Fire -The Johnny Cash Musical Show" will 
debut on Broadway in February at the Ethel Barry - 
more Theatre. The musical, which was created by 
Tony Award winner Richard Maltsby Jr., features 38 
songs made famous by the Man in Black. Country 
singer/songwriter Lari White is among the cast 
members. -Melinda Newman 

EARLE WRITES PLAY 
Steve Earle is also making the New York theater 
scene. "Karla," a non -musical written by the Grammy 
Award -winning artist, begins an off -Broadway run 
Oct. 20 at the Culture Project's 45 Below Theater. 
The play is the story of inmate Karla Faye Tucker's 
conversion to Christianity while on death row. 
"Karla," which will run through Nov. 13, was 
originally produced in 2002 in Nashville. 

-Melinda Newman 

» >NALICK HITS THE ROAD 
Anna Nalick, who has an AC smash with "Breathe (2 
AM)," kicks off her first headlining tour Oct. 6. The 
Columbia artist will play 1,000- seaters with opener 
Blue Merle. Following the trek, she will open for Rob 
Thomas on his headlining tour. Nalick is booked by 
Creative Artists Agency. -Melinda Newman 

» >BIG- SCREEN YING YANG 
Hip -hop duo Ying Yang Twins will make their feature 
film debut in "Viagra Falls." The comedy follows two 
best friends who are saving money for a spring -break 
trip to Daytona Beach, Fla., when a box of Viagra 
comes into their possession. Melee Films is 
scheduled to start production early next year. Melee 
is headed by Bryan Turner, founder of iconic rap label 
Priority Records. -Gail Mitchell 

» >V2 GETS MOONEY, ROMANS 
V2 Records has signed the Mooney Suzuki, who were 
formerly on Columbia, and Roman Candles, who had 
been signed to Hollywood Records. Each is expected 
to release its V2 debut in 2006. -Melinda Newman 

» >LENZ BREAKS INTO SONG 
Actress Bethany Joy Lenz is recording her first album 
for Epic Records. Lenz, best -known for her role as 
Haley James in the WB Network drama "One Tree 
Hill," is working with producer Ron Aniello 
(Lifehouse, Barenaked Ladies). The still -untitled 
album of original material is due in early 2006. 

-Gail Mitchell 

» >ICMA NOMINEES ANNOUNCED 
Clifton Jansky, the Fox Brothers and Dennis 
Agajanian each received four nominations for the 
11th annual Inspirational Country Music Awards 
(previously known as the Christian Country Music 
Awards). Slated for Nov. 10 at Nashville's Ryman 
Auditorium, the awards will be televised on Great 
American Country. Winners are chosen by a vote of 
the ICMA membership. Mainstream country acts Tim 
McGraw and Craig Morgan received three nods each. 

-Deborah Evans Price 
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ROCK BY BRIAN GARRITY 

Franz Ferdinand Back 
With Fast Follow -Up 

fter a breakout year in 
2004, Franz Ferdinand 
is not resting on its 
success. 

Just 18 months 
after the Glasgow, Scotland, 
four -piece of frontman /gui- 
tarist Alex Kapranos, guitarist 
Nick McCarthy, bassist Bob 
Hardy and drummer Paul 
Thomson helped lead an alt - 
rock revival at radio with the 
ubiquitous hit "Take Me Out," 
the band is looking to strike 
again with a much -anticipated 
follow -up album. 

The new Domino /Epic set, 
"You Could Have It So Much 
Better," drops Oct. 3 interna- 
tionally and the next day in 
North America. The first sin- 
gle, "Do You Want To," was 
released Sept. 19. It is No. 17 

on the Modern Rock chart 
this issue. 

This time out the band is 
pushing its sound at both ends 
of the spectrum. The new 

album, which the group co -pro- 
duced with Rich Costey, fleshes 
out a stronger, more full -bod- 
ied production on the uptempo 
rockers ( "The Fallen" and "Evil 

and a Heathen ") while also re- 
vealing a new introspective 
side steeped in Beatles -esque 
melodies ( "Eleanor Put Your 
Boots On "). 

"We definitely tried to cap- 
ture the excitement of our live 
show," McCarthy says. "The 
last album seems like it was a 

thin, cold line. There's more 
life to the new album." 

That is not to say the band is 

abandoning its rhythmic roots 
and angular guitar lines. 

"We're very much a rhythm - 
driven band," Kapranos told 
billboard.com recently. "We 
still want to make people 
dance, but we didn't want to re- 
peat the same beats." 

Toward that end, the first 
single is arguably the most rec- 
ognizable Franz Ferdinand 

FACT FILE 

Label: Domino /Epic 
Management: Cerne 
Canning, Supervision 
Management 

Booking: Marty 
Diamond, Little Big Man 
(U.S.); Mike Greek, 
Helter Skelter (U.K./ 
Europe) 

Publishing: Universal 
PolyGram International 
(ASCAP) 

Top -selling album: 
"Franz Ferdinand" 
(2004) 968,000 

track on the album and has 
drawn comparisons to "Take 
Me Out." That tune, which 
reached No. 3 on the Modern 
Rock chart, powered massive 
worldwide sales for the band 
the last time out. 

Franz Ferdinand's 2004 
self -titled debut reached No. 
32 on The Billboard 200 and 
has sold 968,000 copies in the 

United States, according to 
Nielsen SoundScan. World- 
wide, the album has sold 
more than 3 million units. 

That makes for a tough act 
to follow, music program- 
mers say. 

The rock climate in 2005 
has been dominated by more 
punk- influenced bands like 
Green Day, My Chemical Ro- 

mance and Fall Out Boy. 

"It's going to be tough to top 
a song like 'Take Me Out,' " ac- 

knowledges Justin Prager, di- 
rector of programming at 

BY DEBORAH EVANS PRICE 

Franklin's Music Fo Yo Soul 
Gospel Star's `Hero' Album Is First Release On His Own Label 

Since debuting in 1993 with 
"Kirk Franklin and the Family," 
which spent 36 weeks at the 
summit of the Billboard Top 
Gospel Albums chart, Kirk 
Franklin has developed a rep- 
utation as the pied piper of 
gospel music. 

An innovative leader whose 
vision and business savvy 
have shaped the industry, 
Franklin's Oct. 4 release, 
"Hero," opens a new chapter 

in the artist's career as the 
first release on his Fo Yo Soul 
Entertainment. 

"I wanted to create a label 
that is very youth friendly, very 

urban, and a label that reflects 
Christ to the culture," Franklin 
says of his joint venture with 
Zomba Gospel /BMG. He plans 
to sign other acts, but says the 
goal is "quality more than 
quantity. I don't want to have a 

huge roster." He previously 
recorded for GospoCentric. 

FACT FILE 

Label: Fo Yo Soul 
Entertainment /Zomba 
Gospel /Jive 

Management: Fo Yo Soul 
Entertainment 

Booking: William Morris 
Agency 

Publishing: Zomba 
Music Publishing (BMI) 

Best -selling album: 
"The Nu Nation Project" 
(1998), 2 million 

Last album: "The 
Rebirth of Kirk Franklin" 
(2002), 1.1 million 

Franklin describes himself 
as "very active in the label, 
maybe to a fault sometimes." 

As much as he enjoys 
being a label chief, Franklin 
is not letting the business 
side overshadow his cre- 
ative output. 

"I believe that music is an 

expression of where you are 
spiritually," he says. "So my 
focus was to make sure I was 
on point where I needed to be 
and then just allow God to 
take it from there." 

"Hero" is Franklin's first re- 
lease since 2002's "The Re- 
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Music Choice. "But it seems 
like a lot of those bands that 
started gaining steam last year 
haven't gone away yet. The 
Euro rock /underground sound 
is still here." 

If Domino and Franz Ferdi- 
nand get their way, that sound 
will not be going anywhere 
anytime soon. 

The label hopes to ship be- 
tween 400,000 and 500,000 
units of the new album in the 
United States. It will be re- 
leased on CD and DualDisc, 
with the latter containing ex- 

birth of Kirk Franklin," which 
spent 29 weeks at No. l on the 
Top Gospel Albums chart. The 
collection includes appear- 
ances by J. Moss, Tye Tribbett, 
Yolanda Adams, Marvin Win- 
ans, Dorinda Clark -Cole and 
Stevie Wonder. 

Franklin has long been a 

Wonder fan. Working on the 
song "Why," Franklin says he 

thought it sounded "very Ste - 

vie-ish ... I flew to Los Ange- 
les to let him hear it. He liked 

it and wanted to be 
on it." 
Franklin says his new 
music is a "contin- 
uation of me striv- 

ing to be right spiritually. 
The assumption is that a 

person who does Christian 
music is automatically con- 
nected [to God]. That's so 

untrue ... I hope this music 
is a reflection of the con- 
nection I have. I'm very 
proud to be a Christian." 

Zomba Gospel and Jive 
are working first single 

clusive interviews, the video 
for "Do You Want To" and a 

making- the -video diary. A lim- 
ited- edition three -song bonus 
disc will be distributed as a 

value -add to indie accounts. 
Domino sees touring as a 

key driver of the band's ulti- 
mate sales success. 

Franz Ferdinand played a 

string of European and U.K. 
dates in late July. A five -week 
U.S. tour kicked off Sept. 19 in 
Chicago. Along the way the 
band will visit "Austin City 
Limits" and "Saturday Night 

"Looking for You" to gospel 
stations, as well as to R &B 

and adult R &B. 
"He is going to be every- 

where during street week," Fo 

Yo Soul GM Carla Williams says, 

including mega- churches in se- 
lect markets. "We've been co- 
ordinating our activities with 
youth pastors. We wanted to 
have a back -to- school event 
that would empower young 
people to do their best during 
the school year." 

Williams says the 90- 
minute program will feature 
Franklin sharing new music 
and old, as well as speaking to 
the attendees. Thus far, events 
have been held in Dallas; 
Washington, D.C.; and Atlanta. 

During street week, Franklin 

will return to Washington, 
D.C., as well as visit Philadel- 
phia, Atlanta and Chicago for 
radio interviews, press and 
several retail in- stores, ac- 
cording to Williams. 

"He's always been a great 
seller for us," Tower Records 

Live," as well as a number of 
other national TV shows. 

The act will return to the 
United States for a second leg 
in February and March. A third 
short touring stint at the end 
of spring is also possible. 

Domino GM of U.S. opera- 
tions Kris Gillespie says, "I think 
the amount of time the band 
puts into the market is what has 
helped set them apart from a lot 
of U.K. /foreign artists." 

Additional reporting by 

Jonathan Cohen in New York. 

Nashville GM Jon Kerlikowske 
says. He notes that Franklin 
"has always been an innova- 
tor," and he anticipates his 
label will fare well. "Every- 
thing he's touched has been 
successful. Why wouldn't 
this be ?" 

Launched last fall, Fo Yo 

Soul includes a record label, 
advertising /marketing agency 
(in partnership with the Dal- 
las -based Loomis Agency), 
production company and 
youth outreach division. 

Franklin considers himself 
a messenger for spreading 
the gospel. 

"It's God working his power 
through me. It's more about 
the message than it is the 
messenger," he says. "You 
wouldn't go to a restaurant 
and celebrate a glass. If you're 
drinking good lemonade, you 
don't say, 'This glass makes 
this lemonade so much bet- 
ter.' You celebrate what's in it. 
It's my job to point people to- 
wards God." 

IVI sic, 
The I3eat 
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Together Again 
George Michael Reteams With Former Manager Michael Lippman 

Reunited, and it feels so good: Sure, Peaches & 

Herb sang it first, but it could apply to George 
Michael and manager Michael Lippman. After 
more than 15 years apart, the two have come 
back together to, as Lippman exclusively tells 
Billboard, "finish what we started." That may 
even mean Michael will hit the road for his first 
U.S. tour since 1991. 

Lippman, along with ex- partner Rob Ka- 

hane, co- managed Michael during his tremen- 
dous superstar run. They oversaw such 
milestones as 1988's Grammy Award -winning 
album "Faith," which has been certified for 
sales of more than 10 million by the Record- 
ing Industry Assn. of America for the United 
States alone. 

Lippman bowed out in 1990, when he and 
Kahane split, but Michael and Lippman met 
this summer and opened discussions. As of 
Sept. 19, Lippman manages Michael for the 
world and co- manages him in Europe with Andy 
Stevens, who has overseen Michael's career for 
the last several years. 

While Lippman admits that "Faith" -type suc- 
cess "is not a plateau we're trying to achieve," 
he knows that there is a wide chasm between 
the success of "Faith" and 2004's "Patience," 
which sold only 373,000 copies in the United 
States, according to Nielsen SoundScan. 

What makes Lippman believe that Michael 
can regain some of the ground he has lost? First 
and foremost, because Michael wants to. 

"We want to conquer the world as we did 
in the past," Lippman says. "Although he's 
put out music, he hasn't made a very active 
attempt in promoting it on a worldwide basis. 
But he's watching technology change, and 
he's been reinvigorated in letting people hear 
his music." 

Michael went so far as to tell BBC Radio in 
spring 2004 that any new music he issued 
would be released for free on the Internet. Lipp- 

man declined to address that comment, and 
Michael did not respond by press time. 

Michael, who is signed to Epic Records world- 
wide, may have an album out in 2006, Lippman 
says. "He's just got to want to make music for 
the masses, and he's got to make music that he 
loves. He's excited and inspired to run the gaunt- 
let. I don't think he would have said to me, 'I 

want to look at the world and be out there play- 
ing my music,' if he didn't want to do it again." 

Michael's return to the Lippman fold 
continues the roll that the manager 
has been on with Matchbox 
Twenty and now the solo suc- 
cess of Matchbox Twenty 
Rob Thomas and new 
artist Anna Nalick. 

"It's very hard to find 
artists you fall in love 
with and that you think 
can accomplish world- 
wide success with," 
Lippman observes. 

In another management change, Madonna 
is now being handled by her longtime Maver- 
ick Records partner Guy Oseary and Angela 
Becker. She was previously managed by Caresse 
Henry, who moved to Sanctuary Management 
earlier this year. 

3015 THE NEW 20: Or maybe we are just 
saying that to make ourselves feel better. Ei- 

ther way, Bruce Springsteen and Patti Smith 
are putting out 30th -anniversary editions of 
their best -loved albums this fall. Smith's 
"Horses" comes out Nov. 8 as a double -disc. It 

will contain the original studio album, plus a 

live version recorded this year. Originally re- 

leased on Arista, the anniversary edition will 

be on Arista /Columbia /Legacy. 
It will be followed one week later by a three - 

CD boxed set on Columbia from the Boss that 
comprises the remastered "Born to Run" album, 
a DVD of a 1975 Hammersmith Odeon concert 
and a "making of" disc. 

DOING GOOD: Billy Joel, who will have his 
own boxed set out this November on Colum- 
bia, has started an endowment fund to provide 
scholarships for a number of East Coast col- 

leges and music schools. 

=,`te' so'itting in 1990, GEORGE 
MICHAEL and former manager 

_:ppman are again a 

team. Lippman says Michael is 
'reinvigorated' and wants to 
connect N.% th the world through 
his music. 
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ELBOW SOUPS 
UP THIRD SET 

fter a year holed up in its 
Manchester, England, stu- 
dio, alternative rock act 

Elbow called in some 
outside assistance to 

finish off its third album, "Lead- 
ers of the Free World" (V2). 

Tom Rothrock and Marius de 
Vries added mixing expertise, 
while British filmmakers /visual 
artists Soup Collective were en- 
gaged to create visuals to accom- 
pany every track. 

The Soup videos are collected 
on a bonus DVD with initial 
copies of the album. The proj- 
ect "borders on art installation," 
Elbow vocalist Guy Garvey says. 
"That usually involves becom- 
ing a pretentious twat, [but] 
we've just been having fun with 
our mates and turfed out a top 
record at the end of it." 

The album was released Sept. 
12 in the United Kingdom and 
Europe. V2 will release it in Jan- 

uary in the United States. 
British and German shows in 

November and December are 
booked through London -based 
X -Ray, and U.S. shows booked 
by the William Morris Agency 
are scheduled for early 2006. 

Elbow's publishing is through 
Salvation Music. 

-STEVE ADAMS 

SUDAN CEASEFIRE: Su- 

danese artists Emmanuel Jal and 
Abdel Gadir Salim teamed up 
for the Sept. 26 European release 
"Ceasefire" on U.K. indie River- 
boat Records /World Music Net- 
work. The album's 10 tracks 
focus on reconciliation in their 
country where a fragile truce re- 

cently ended a 21 -year civil war. 

The record has symbolic signif- 
icance, as Jal and Salim repre- 
sent opposing sides in the 
conflict. Rapper Jal hails from 
the Christian north of Sudan and 
singer /composer /oud player 

Salim from the Islamic south. 
WMN is self -distributed in 

the United Kingdom, with var- 
ious distribution partners lined 
up across Europe. U.S. release 
plans are being finalized. 

Jal first attracted global atten- 
tion in 1991 as a child soldier 
smuggled out of Sudan by the 
late British aid worker Emma Mc- 

Cune, whose life story is being 
filmed by director Ridley Scott. 

Jal independently released his 
debut album, "Gua," earlier this 
year in Kenya, where he now 
lives. He is also a spokesman for 
the U.K. -based Coalition to Stop 
the Use of Child Soldiers. 

Jal and Salim are published 
by Riverboat U.K. Music /MCPS. 

-NIGEL WILLIAMSON 

EUROPE LISTENS: Euro- 
pean releases are lined up this 
month for Belgian dance act 
D.H.T.'s debut album following 
its U.S. success with "Listen to 
Your Heart." 

The Roxette cover peaked at 
No. 8 on The Billboard Hot 100 
in August. It is licensed for the 
United States to New York - 
based Robbins Entertainment, 
which also released the "Listen 
to Your Heart" album July 19. 

D.H.T., comprising MC Da 
Rick and singer Edmée, is 
signed to Mechelen, Belgium - 
based Impart Productions. 

The single has U.S. sales of 
270,000 copies, according to 
the label; in France, it was No. 
11 on the Sept. 20 IFOP /Tite 
Live chart. 

Impart director Markus 
Hackenjos says international in- 
terest in the track, originally re- 
leased in 2003 in Belgium, came 
this year when Impart circulated 
an "unplugged" version to its li- 
censees, and Robbins director 
Cory Robbins "jumped on the 
train." -MARC MASS 

ROCK BY JONATHAN COHEN 

My Morning Jacket Makes Alterations 
Band Shifts Lineup, Recording Process For Second Album 

The January 2004 departure 
of My Morning Jacket mem- 
bers Johnny Quaid and Danny 
Cash presented more than just 
a hole in the lineup: The Louis- 
ville, Ky. -based band's long- 
time recording studio was 
located on Quaid's grand- 
parents' Indiana farm. 

So with new guitarist Carl 
Broemel and keyboardist Bo 
Koster in tow, MMJ headed 
north to Allaire Studios in up- 
state New York with veteran 
producer John Leckie (Stone 
Roses, Radiohead) to record 
"Z," its second release for 
ATO /RCA. The 10 -track set ar- 
rives Oct. 4 in North America 
and is the follow -up to 2003's 
"It Still Moves." 

"This time, we couldn't just 
drive home when we were 
done recording," frontman 
Jim James says. "We were 
locked in there for a whole 
month." The need to buckle 
down and make things hap- 
pen yielded an album of 
purely live performances (in- 

For its ditty a lbum,g LBOW 
enlisted film, d t g up 
Soup CollectfvLA.to create a 
video for each track. 

cluding a number of first -take 
vocals from James) and a suite 
of songs that takes the band 
far beyond the "Southern rock 
meets Radiohead" compar- 
isons of its past. 

Highlights include the soar- 
ing space rocker "Gideon," the 
piano- and pedal steel guitar - 
tinged ballad "Knot Comes 
Loose" and the bouncy "Off 
the Record," which morphs 
into a smoky, soul- driven in- 
strumental interlude. 

Songs like "Anytime" find 
James tapping into a well of 
raw emotion. "I kind of like im- 
perfections within a vocal, be- 
cause I've never been a singer 
that is always right on pitch," 
he says. "I think it's fun if your 
voice cracks in a powerful way." 

The band played nearly 400 
shows in the 18 months that 
followed "It Still Moves," and 
both fans and industry ob- 
servers agree that powerful 
live performances were the 
key factor in raising its profile. 

"They are one of the great- 

est live bands in the land right 
now," Coalition of Indepen- 
dent Music Stores president 
Don Van Cleave enthuses. 

MMJ begins a North Amer- 
ican tour Oct. 6 in Atlanta and 
will be on the road through 
Thanksgiving. According to 
manager Mike Martinovich of 

A Fein Martini, the band will 
head to Europe and Australia 
early next year, and likely re- 
turn to North America for an- 
other tour in March or April. 

Following a September 
2003 performance on "Late 
Night With Conan O'Brien" 
that left the host visibly 

Label: ATO /RCA 

Management: A Fein 
Martini 

Booking: Creative 
Artists Agency 

Publishing: Chrysalis 
Music Publishing (BMI) 

Last and best -selling 
album: "It Still Moves" 
(2003), 132,000 

I3eats & Rhymes 
IVORY M. JONES ijones @billboard.com 

Lii' Kim `Up' About New Albu 
Although the time leading up to an artist's album release is 
normally filled with excitement, the weeks prior to the Sept. 
27 arrival of Lil' Kim's latest album, "The Naked Truth" (Atlantic), 
have surely been bittersweet. 

In the midst of promoting the album and its Scott Storch- 
crafted lead single, "Lighters Up," the Queen Bee headed off 
to prison, where she began serving a one -year term for lying 
to a federal grand jury. However, with what she believes is one 
of her best albums on her hands, she is anything but down 
and out. 

"In light of everything I went through, this is the one thing 
that I was able to focus on [and] give my undivided attention 
to. For me to go through that and make a classic kind of record, 
it just makes me proud," Lil' Kim explains. 

She says the main thing that separates this album from its 
predecessors is the lack of boundaries she placed on herself 
while recording. 

"I wasn't afraid to do what I wanted to do creatively on the 
music side. With other albums, it was like, 'I don't know if I 

should do this,' so I shied away from doing different things," 
Lil' Kim says. "But on this album, it was, 'What the heck. I'm 
going to do what I want to do.' By taking that attitude, it worked 
out perfectly." 

While she is pleased with all of "The Naked Truth," Lil' Kim 
admits that several cuts stand out for her. "Lighters Up," 
"KroniK" featuring Snoop Dogg and "Kitty Box" are her fa- 
vorites. "I like 'Kitty Box,' because it's sexy," she purrs. "I like 
songs that give women an anthem." 

TRUE CHAMP: Houston's Paul Wall has chopped and 
screwed his way to the top of the charts: His Swishahouse /Asy- 

lum album, "The People's Champ," debuted at 
No. 1 on The Billboard 200 last issue. 

"It's all been crazy," Wall says. "Every time 
it seems like it can't get any better, it does. 
First we were like, 'Dang, we're nominated 
for an MTV Award [ for Mike Jones' "Still 
Tippin' "1. Then it was like, 'Dang, we're 
performing at the awards.' It just keeps 
getting better." 

Wall attributes the current explosion of 
Houston rappers such as himself, Jones and 
Slim Thug to the country's burgeoning love af- 
fair with the "chopped and screwed" sound, which 
takes a song, slows it down (the screw) and then 
repeats certain lyrics or beats of the song (the chop). 

In fact, it is catching on in a big way. Artists like 
Kanye West, Common and even alternative rock 
group Transplants want their music mixed in 
the same way. 

"I did a version of Common's album 
'Be' that's real hot. I also did one for 
Kanye's 'The College Dropout.' It's 
real tight," Wall boasts. 

His musical style is not the only 
thing for which some of today's 
biggest artists are getting in 
line. Wall also has supplied big 
names like West, T.I., Lil Jon and 
even Sean "Diddy" Combs with 
custom teeth grills at his Houston 
shop, TV Jewelry. 
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wowed, MMJ will return to the 
show Oct. 13. 

"Z" is also receiving a boost 
from the upcoming Cameron 
Crowe film "Elizabethtown," in 

which the act portrays fictional 
band Ruckus and performs 
Lynyrd Skynyrd's "Freebird." 
The group has a non -album 
track on the RCA movie sound- 
track and contributed another 
to the "Elizabethtown "- themed 
CIMS exclusive EP "Songs From 

the Brown Hotel." 
"The timing was accidental, 

but it's a great way to increase 
the profile," RCA senior VP of 
marketing Hugh Surratt says of 
the movie. 

The band spread the word 
by having its Buddy System fan 

community host "Z" listening 
parties. Surratt estimates about 
600 such parties took place. "A 

lot of people don't want to hear 

about music via a 30- second 
radio or TV spot," he says. 

"They want to sit with their 
peers and be turned on to 
something cool." 

In hie Spirit 
DEBORAH EVANS PRICE dpriCe @billboard.Com 

Caesar Launches Label 
With 41st Album 

0 one can accuse 
Shirley Caesar of 
taking it easy, as a 

recent weekend in 

the life of the Gos- 

pel Music Hall of Famer 
proves. She spent the evening 
of Sept. 9 performing with 
Alicia Keys in New York for a 

Hurricane Katrina benefit. By 

the next morning she was in 

Washington, D.C., speaking 
and singing at an event for 
black families. That evening, 
she did a concert in West 
Palm Beach, Fla., and then by 
Sunday morning, she was in 

the pulpit at Mount Calvary 
Word of Faith Church in 

Raleigh, N.C., where she has 

served as pastor for 15 years. 
It is a schedule that would 

make a lesser artist cringe, but 
Caesar handles it all with in- 
domitable spirit and an unwa- 
vering passion for spreading 
the gospel. A legend in the 

`. 
s1 

L' KIM says recording 
and promoting her 
latest album, The 
Naked Truth,' gave 
her something to 
focus on in the 
midst of legal trouble 

gospel music community, Cae- 

sar is about to embark on a new 

chapter in her distinguished ca- 

reer with the launch of her own 
label, Shu -Bel Music. Her 41st 

album, "I Know the Truth," is 

the first release on Shu -Bel, 
which is marketed and distrib- 
uted through Artemis Gospel. 

"I wanted something for 
everybody- something for the 
children, for the young adults 
and for the seniors, and we 
were able to do that," she says 

of her new project, which 
streeted Sept. 6. "It's traditional 
mixed with hip -hop and con- 
temporary, and from there I can 

speak for all ages." 
Caesar enjoyed working with 

Tonex, one of the gospel corn - 
munity's hottest new talents. 
He is featured on the album's 
title track. "Tonex is crazy," she 

says with a laugh. "Tonex is a 

fine young man. He's a sea- 
soned preacher [who preached 

at Caesar's Outreach Ministries 

conference] this year, and 

he's just wonderful." 
Her new set cov- 

ers wide territory. 
Caesar says that 
one song,' Jailbird," 
"speaks of a young 
man who's getting 
ready to go to his 

death, but re- 
pents." Another 
one, "Everyday 
Is Like Mother's 
Day," "simply 
says, 'Don't wait 
until Mother's Day or 

[your mother's] 
birthday to be a 

blessing to her . . . 

Show her now how 
much you love her.' " 

Before launching 
Shu -Bel, Caesar re- 
corded for Word Rec- 

ords for more than 20 

years. "I was un- 

IVI sic, 

happy, because every time I 

would put out a new CD, they 
would always have a chang- 

ing of the guard," she says, 

"and it meant that nobody 

there really knew me, so 

our CDs would die." 
She has high hopes 

for Shu -Bel, which is 

named after Cae- 

sar and her late sis- 

ter Anniebell Cae- 

sar Price. "I will sign 

many others," she says 

of mentoring new acts, "but 
`f I really wanted to break the 

ground myself and break it 
up with a vengeance." 

Caesar's niece, Carolyn 
Sanders, serves as label VP, 

and has big expectations for 
the new venture. "I see this 
label as being a linchpin for 
other artists," she says. "I see 

us one day being right up 
there with the top five re- 
cording labels." 

Rhythm &13lues 

T¡y/ 

SHIRLEY CAESAR is 
launching her Shu -Bel 
Music label with her 
new album, 'I Know 
the Truth.' 

GAIL MITCHELL gmitchell @billboard.com 

WONDER'S BACK, JUST IN `TIME' 
What better way to finally listen 
to Stevie Wonder's new album 
than with the man himself? 

That is what happened Sept. 
27 when reporters were taken 
on a guided tour through Won- 

der's first studio album in 10 

years, "A Time to Love." As Mo- 

town president Sylvia Rhone 
declared: "We are in Stevie 
Wonder world." 

After several well -publicized 
delays, "A Time to Love" is due 
in stores Oct. 18. However, 
downloads of Wonder's full 
album were available Sept. 27 

at all major online music sites. 
A week before the in -store date, 
a new boxed set of Wonder ma- 
terial will be available exclu- 
sively from iTunes. According 
to Rhone, the boxed set will con- 

tain more than 570 tracks, in- 

cluding remixes, rarities and 
previously unreleased material. 
Wonder also appears on J 

Records' "So Amazing: An All - 

Star Tribute to Luther Van - 
dross," dueting with Beyoncé 

on the title cut. 
Getting back to "A Time to 

Love," its 15 original tracks, not 
surprisingly, revolve around the 
theme oflove. Musically, the set 
incorporates Wonder's love of 
all genres, from hip -hop to 
gospel to world music. Another 
refreshing element is the use of 
real instruments, including 
strings. These musical and lyri- 

cal components spark memo- 
ries of signature songs from 
Wonder's 45 -year career. 

His duets with daughter 
Aisha Morris ( "How Will I 

Know," "Positivity ") recall her 
contribution as an infant on 
"Isn't She Lovely," as does young 
son Kailand's impromptu assist 
at the end of "Sweetest Some- 
body I Know." 

Wonder gets down to man - 
and- his -piano basics (à la "Rib- 

bon in the Sky ") on the jazzy 
"Moon Blue" (co- written by 
"The Color Purple" actress Ako- 

sua Busia) and the atmospheric 
"True Love." The inspirational 
"Shelter in the Rain" is being 
serviced to gospel and Christ- 
ian stations. It is available as a 

single online Oct. 4 and in 

stores Oct. 18, with proceeds 
going to the Wonder Founda- 
tion to benefit Hurricane Kat- 

rina relief efforts. 
Guest vocalists include 

gospel artist Kim Burrell on the 
anthemic "If Your Love Cannot 
Be Moved" (with choir vocals 
produced by Kirk Franklin) and 
India.Arie on the title track. 
Other guests include flutist 
Hubert Laws, guitarist Doc 
Powell, Paul McCartney, 
drummer Narada Michael 
Walden and Brazilian guitarist 
Oscar Castro Neves. A planned 
collaboration with John Mayer 
did not pan out because of 
scheduling problems. 

Speaking of scheduling, 
Wonder says the album's delay 
had nothing to do with any fear 
factor: "I was never afraid to put 
this out. That was never :he 
issue -ever. I wanted it to 
sound contemporary but still 
be me. It was just a matter of 
getting it right." 

Nielsen SoundScan pegs 
sales for Wonder's last album, 
1995's "Conversation Peace," at 

361,000. Similarly, the new set 
could face a tough time: first two 
singles "So What the Fuss" and 
"From the Bottom of My Heart" 
have failed to catch on at radio. 
Plus new albums by fellow icons 
McCartney and the Rolling 
Stones posted relatively low 

first -week sales of 92,000 and 
129,000, respectively. 

Seated in a dubbing studio on 
the Warner Bros. lot in Burbank, 
Calif., Wonder is not worried. 
"Everyone worked very hard on 
this," he says. "I'm very com- 
fortable with everything." - 

STEVIE WONDéR will release his 
first album in_a_decaLle Oct. 18, 

one week after iTunes begins sell- 
ing an exclusive boxed set with 
more than 570 tracks.` 
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ANAST ASIA TSIOULCAS atsioulcas@billboard.com 

Kissin's Russian Romance 
Pianist Courts Scriabin, Medtner, Stravinsky On Latest Release 

Evgeny Kissin has long been 
hailed as one of the great pi- 
anists of this generation: His 
power and virtuosity at the key- 
board and his nuanced sense 
of tonal color have kept fans 
enthralled since his recording 
debut at age 12 in 1984. 

In many ways, Kissin's repu- 
tation has been built on his in- 
terpretations of the great Ro- 
mantic repertoire. On his new 
recording, released Sept. 20 by 
RCA Red Seal, he tacks a 

slightly different course. He 
limns the point in Russian music 
during which Romanticism and 
modernism intersected, in in- 
triguing repertoire that in- 
cludes Scriabin's Five Preludes, 

Op. 15, and the Sonata No. 3, 

Op. 23, in f -sharp minor; Medt- 
ner's Sonata Reminiscenza, Op. 

38, No.1; and Stravinsky's Three 
Movements from "Petrouchka." 

Up next in early 2006, RCA 
Red Seal plans to release a CD 

of Schubert's piano music for 
four hands with Kissin and 
James Levine recorded live at 
Carnegie Hall this past spring. 

VIOLIN SUPERSTARS: This 
is a fine season for star -stud- 
ded violin recordings. Thirty - 
year -old Nikolaj Znaider throws 
down the gauntlet with a fiery 
recording of the Beethoven 
and Mendelssohn violin con- 
certos with the Israel Philhar- 
monic Orchestra and Zubin 
Mehta. RCA Red Seal released 
the set Sept. 27. 

After first recording Bach's 
solo Sonatas and Partitas 25 
years ago, the extraordinary 
Gidon Kremer returns to these 
works anew for ECM New Se- 
ries, in a set out Oct.11. On the 
same date and label, Kremer 
sees a release of Schubert's G 

Major String Quartet performed 
by his ensemble, the Kremer - 
ata Baltica. 

In the run -up to the celebra- 
tion of the 250th anniversary 
of Mozart's birth next year, DG 

is releasing an album Oct.11 of 
Hilary Hahn performing four of 
the Mozart violin sonatas with 
pianist Natalie Zhu. That will be 

followed Nov. 8 by a limited - 
edition set of Anne -Sophie 
Mutter playing (and conduct- 
ing) the Mozart violin concer- 
tos, as well as performing the 
Sinfonia concertante with vio- 

list Yuri Bashmet, accompanied 
by the London Philharmonic 
Orchestra. 

BOOSEY NEWS: For the 
second time in two years, 
Boosey & Hawkes is up for sale. 

Hg Capital acquired the 
publisher for £40 million ($71.1 

million), and hopes to sell the 
company for between £60 mil- 
lion and £80 million. In other 
B &H news, the publisher re- 
cently launched booseytones 
.com, providing hundreds of 
polyphonic and master ring - 
tones for mobile phones. Pop- 
ular choices include John 
Adams' "Short Ride in a Fast 
Machine" and Aaron Copland's 
"Fanfare for the Common Man " 

NOTES FROM ALL OVER: 
How does an orchestral player 
experience music? That is the 
question at the heart of "Music 
From the Inside Out," a 90- 
minute documentary that was 
released theatrically in Sep- 
tember, in which filmmaker 
Daniel Anker profiles members 
of the Philadelphia Orchestra 
... A clarification about tenor 
Rolando Villazon from the last 
Classical Score column: He is 

recording two more projects 
for Virgin Classics between 
now and mid -2007. First up in 

February is a wide -ranging 
recital disc that spans arias 
from Puccini and Donizetti to 
Tchaikovsky and Flotow. 

MARGO WHITMIRE mwhitmire@billboard.com 

PHYLLIS STARK pstark @billboard.com 

New Kids On The Row 
IlTwo more music companies 
have set up shop on Music Row. 

Big3 Entertainment, the di- 
versified, St. Petersburg, Fla. - 

based music operation, has 
opened a country label, Big3 
Nashville, distributed by EMI. 

Parent company Big3 also 
operates Okie Dokie Manage- 
ment, WE Productions, Mojo 
Rizin Publishing and 5 -year- 
old independent label Big3 
Records, which counts among 
its acts on Secada, Cheap Trick 
and Stryper. 

Will Byrd has been named 
Big 3's senior VP of production 
and Nashville operations. His 
background includes produc- 
ing TV and live events. 

Canadian singer /songwriter 
Joey Daniels is the country di- 
vision's first artist. Her debut 
album, "Take Me Off the Mar- 
ket," was released Sept. 13. It 
was produced by Mark Bright 
and James Stroud. More sign- 
ings are expected soon. 

Stroud and Big3 Entertain- 
ment chairman /CEO Bill Ed- 
wards are partners in WS 
Publishing and Springfish 
Music. Bright is a co -owner of 
the latter. 

Meanwhile, independent 
promotion and marketing com- 
pany C05 has opened a coun- 
try division, CO5 Nashville, and 
has hired four veteran promot- 
ers to staff it. 

David Newmark, most re- 
cently with DreamWorks Rec- 
ords, will run the division and 

FILM LETS `FREAK' FLAG FLY 
It is a war -torn 3069: Tattered survivors are hun- 
gry, ravaged, neglected. Enter Charles Manson, 
played by Billie Joe Armstrong, as the messiah. 

The Green Day frontman brings to life this con- 
troversial premise as the voice of a puppet like- 
ness of the infamous killer in the stop- motion an- 

imated movie musical, "Live Freaky! Die Freaky!" 
"After a bottle of wine -for each of us -he did 

the whole thing in one take. It was one of those 
magical, mystical nights," the film's writer /di- 
rector John Roecker jokes. Armstrong "just 
turned into this monster." 

The movie, which details a young man stum- 
bling across a battered copy of Vincent Bugliosi's 
book "Hefter Skelter" in the 31st century and in- 
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terpreting it as a biblical tome, has riled critics 
and cult fans alike since its festival release ear- 
lier this year. 

"A lot of people are saying this is morally ir- 
responsible and that I've gone too far this time, 
but the whole point of the movie is to tell people 
to wake up and question what's going on around 
us," Roecker says. 

The movie is the debut production from Tim 
Armstrong's Hellcat Pictures. The Rancid /Op- 
eration Ivy singer also narrates the story and 
scored the film. 

"It's definitely something you've never seen 
before," says Marie Therese Guirgis, head of 
acquisitions for New York -based Wellspring, 

which will distribute 
the film in North 
America. "[ Roecker] 
is someone who has 

worked under the punk ethos for some time, 
so the film itself is unfettered from any com- 
mercial restrictions." 

The dark, theatrical tunes were written by 
Faith No More /Imperial Teen's Roddy Bottum. 
They are performed in the film by Green Day's 
Armstrong, Jane Wiedlin and actress /singer 
Theo Kogan of Lunachicks. 

The songs and score are on the soundtrack, 
which bows Jan. 31, 2006, as part of a DVD /CD 
combo through Wellspring. The CD will not be a 

cover the Northeast. David 
"Bubba" Berry, Trudie Richard- 
son and Darlene Starr will 
handle the West Coast, the 
Southeast and the Midwest/ 
Southwest, respectively. 

CO5 Nashville will rep in- 
dependent labels and artists 
and offer such services as 
mailings, e -mail and online 
campaigns, specialty show 
promotion and promotional 
tours. The company's first 
clients are Collin Raye and 
Forty5 South. 

BARREL ON: RCA artist 
Sara Evans is the latest country 
star to make a compilation of 
her recordings available on the 
Cracker Barrel Music label. 

The Cracker Barrel Old 
Country Store restaurant /re- 
tail chain will be the exclusive 
retailer for the currently unti- 
tled compilation. It will go on 
sale in February at the chain's 
500 -plus stores and at cracker - 
barrel.com. It will include two 
previously unreleased tracks, 
a live version of her hit "Born 
to Fly" and an acoustic version 
of "No Place That Far." 

Evans is the third artist to 
strike a deal with Cracker 
Barrel, following Alison 
Krauss + Union Station and 
Charlie Daniels. The latter's 
patriotic CD is due in stores 
in October. 

ON THE ROW: As first 
tipped in Billboard in July, cable 

In 'Live Freuy' D e 
Freaky!,' Green Day's 
Billie Joe Armstrong 
is the voice of a 
puppet messiah. 

network Great American 
Country has formalized plans 
to headquarter all of its opera- 
tions in Nashville. The move 
follows the November 2004 
sale of the network by Denver - 
based Jones Media Networks 
to the Knoxville, Tenn. -based 
Scripps Networks. 

GAC will move into refur- 
bished office space on Music 
Row in October. That will serve 
as a temporary headquarters 
until a larger, permanent loca- 
tion can be found. The company 
had operated a small satellite 
office on Music Row. 

In other news, after 30 years 
at Sony Music and its prede- 
cessor, CBS Records, Margie 
Hunt will exit Sept. 30 to launch 
Hunt Music Services. The com- 
pany will offer marketing serv- 
ices and coordinate the use of 
masters through repackaging, 
compilations, boxed sets, film, 
TV and corporate advertising 
opportunities. 

LGB Media, the independ- 
ent publicity firm that has rep- 
resented Lyric Street Records 
since 1998, has ended its ex- 
clusive agreement with the 
label. The decision was de- 
scribed as "mutual." LGB 
owner Lisa Gladfelter Bell 
handled all media and public 
relations functions for Lyric 
Street's artist roster, as well as 
corporate publicity. 

Additional reporting by Ken 

Tucker in Nashville. 

HOLLYWOOD 
stand -alone release. 

The film will have a limited theatrical release 
Jan. 27 -28 via midnight showings in 15 -20 
major markets. It will also be available in the 
Universal Mini Disc format, which is compatible 
with Sony's PlayStation Portable device. 

Additionally, Wellspring is counting on heavy 
online sales, with amazon.com already onboard. 
The film "has a lot of potential in the cult /hor- 
ror/B movie universe. This Manson angle never 
ceases to attract interest," Guirgis says. 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

NICKELBACK 
All the Right Reasons 
Producer: Nickelback 
Roadrunner 
Release Date: Oct. 4 
Nickelback can cut 
some more platinum 
notches in its belt. The 

band retains its core sound on All the 
Right Reasons," but instead of playing it 
safe, touches on the edgier territory of its 
debut, "The State." Less polish and more 
attitude are welcome changes that fire up 
the rock numbers and give them more 
snap; fans will be interested in the story 
behind the creation of the metal onslaught 
that is "Side of a Bullet." Potential hits 
abound: The lyrics and pace of "Animals" 
are equally racy and "Next Contestant" is a 

bar fight waiting to happen. Power ballad 
"Savin' Me" also deserves to be a smash. 
"Rock Star" is a cute paean to wanting to 
live like a superstar, but we figured 
Nickelback was doing that already. Overall, 
there is a lot of fun to be had on "All the 
Right Reasons. " -CLT 

FRANZ FERDINAND 
You Could Have It So 
Much Better 
Producers: Rich 
Costey, Franz 
Ferdinand 
Domino /Epic 
Release Date: Oct. 4 

After ushering in the angular guitar sound 
now dominating the alt -rock landscape with 
its 2004 self -titled debut, Franz Ferdinand 
follows quickly with a sophomore set that 
looks to grow beyond the style's confines. 
The Glasgow, Scotland, quartet has not 
abandoned its predilection for rhythmic riffs, 

as evidenced on the Franz -by- numbers first 
single "Do You Want To." But the more 
interesting moments come when the band 
stretches on meatier tracks like the 
pounding opener "The Fallen" and the 
shifty rocker "I'm Your Villain." Most 
surprising is the softer side revealed on 
songs like "Eleanor Put Your Boots On," 
which sounds inspired by "Abbey Road" -era 
Beatles, and "Walk Away," a not -quite 
ballad. The band's evolution is not without 
growing pains, but the balancing act of 
appealing to core fans while reaching for 
something more is mostly successful. -BG 

MY MORNING JACKET 
Z 

Producer: John Leckie 
ATO /RCA 
Release Date: Oct. 4 
Steeped in tradition 
but committed to 
paving its own sonic 

path, My Morning Jacket makes a bold leap 
forward on "Z." Recording for the first time 
outside of its southern Indiana comfort 
zone, the band offers up a host of 
adventurous, rewarding material, led by the 
jaunty, reggae -tinged "Off the Record," 
which effortlessly shifts into top -shelf, late - 
night soul with a psychedelic edge. And 
while the Jim James -led band excels at 
piano and slide guitar- accented balladry 
like "Knot Comes Loose" and moody epics 
like "Dondante," MMJ is at its most 
enjoyable when it is audibly having fun. 
Such songs as "Gideon," "Anytime" and 
"What a Wonderful Man" deliver the kind of 
pulse -quickening, first -take excitement that 
few up- and -coming bands can match, 
inspiring renewed faith in the power of 
good, old- fashioned rock'n'roll.-JC 

FIONA APPLE O' 
Sailor (5:38) 
Producer: Mike 
Elizondo 
Writer: F. Apple 
Publisher: not listed 
Epic (CD track) 
After a six -year absence, 

singer /pianist Fiona Apple returns with a 

strikingly noncommercial cut from new album 
"Extraordinary Machine" (out Oct. 4).0n "O' 
Sailor," an edgy breakup ballad, Apple 
combines her pulsating piano with an 
outlandishly hypnotic groove, and her voice 
sounds vital and direct. The cabaret 
expressiveness of her vocals can be a little 
annoying, but -against all odds -"Sailor" 
lingers and lodges itself in the brain. Now 28 
years old, the bruised chanteuse still refuses to 
appease the industry, which is refreshing, but 
that is not going to help her at radio. The single 
is destined for triple -A and modern rock, but it 
is unlikely to cross over to top 40, as did 1998's 
"Criminal," which hit No. 21 on The Billboard 
Hot 100. In the post -Britney world of Kellys 
and Ashlees, Apple resurfaces as an original 
voice unwilling to compromise. -SP 

EURYTHMICS I've Got 
a Life (4:07) 
Producer: Dave 
Stewart 
Writers: D. Stewart, 
A. Lennox 
Publishers: not listed 
Arista (CD promo) 

Whenever Annie Lennox and Dave Stewart 
drop by, it is like getting an unexpected 
bouquet of flowers -and "I've Got a Life," 
one of two new tracks on the upcoming 
"Eurythmics Ultimate Collection," is truly 
more spectacular than a dozen red roses 
adorned by a crystal vase. The song opens 
with Lennox's yearning, pained alto against 
a melancholy instrumental. But more than 
one minute in, it surprisingly jump- starts 
with a frolicking techno -lite dance beat. 
"I've got a life though it refuses to shine /All 
I'm asking for is a little tenderness," Lennox 
pleads as she lays out the benefits of 
kindness -and hey, we have no issues. This 
track is strong enough to usher a worldwide 
return for this beloved act, offering the 
comfort of reminiscence and a spanking 
new chapter. -CT 

AI_13LJ IVIS 
ROCK 

CREAM 
Live at Royal Albert Hall 
Producer: Simon Climie 
Reprise 
Release Date: Oct. 4 
Guess you had to be there. 
This double -CD documents 
a highly anticipated live 
Cream reunion whose 
magical reconnect gets 
lost in translation to disc. 
Thirty -seven years after its 
farewell Royal Albert Hall 
show, the pioneering but 
short -lived blues -rock 
power trio returned to the 
London venue earlier this 
year. It is a prime -time 
performance: Eric 
Clapton's gripping, 
stinging guitar; Jack 
Bruce's warm -pulse bass 
lines; Ginger Baker 
breaking sticks. They 
launch into obvious revisits 
of "Sunshine of Your Love," 
"White Room," "N.S.U." and 
"Badge" and their then - 
groundbreaking rock 
renditions of blues tunes 
by Willie Dixon, Muddy 
Waters and Robert 
Johnson. It is testament to 
the trio's chemistry that 
they still jell, but this is 

more about looking back 
than forging ahead. -DO 

BROKEN SOCIAL SCENE 
Broken Social Scene 
Producer: David New feld 
Arts & Crafts 
Release Date: Oct. 4 

©Fans of Broken Social 
Scene's 2003 

breakthrough "You Forgot It 
in People" should greet this 
self -titled follow -up warmly. 
The 14- track, 70- minute 
affair is a richly textured 
collection of songs that 
further explore the 
possibilities of the group's 
grooving dream -pop 
blueprint but stays just 
weird enough not to attract 
the ear of mainstream radio. 
There is almost a party feel 
at times, as horn 
arrangements flare up and 
enliven swinging opener 
"Our Faces Split the Coast 
in Half" and the seductive 
"Hotel." Elsewhere, 
"Windsurfing Nation" glides 
by on a wicked poly - 
rhythmic beat, a cooing 
chorus and guest vocals by 
rapper k -os. Although the 
Canadian group has a 

revolving cast of members, 
Broken Social Scene has 
cultivated a distinct sound, 
and this record embodies it 
splendidly. -TC 

FIONA APPLE 
Extraordinary Machine 
Producer: Mike Elizondo 
Epic 
Release Date: Oct. 4 

101 
"I certainly haven't 
been shopping for any 

new shoes," begins Apple 
with a cutesy, sarcastic 
launch into her warped 
chamber -pop /rock. With a 

less confessional and more 
confrontational attitude, 
this long- gestating album 
has lost the tenderness 
found on "Tidal" and some 
of "When the Pawn ...," 
but her execution still 
commands attention. "O' 
Sailor" stands out with its 
pretty, midtempo chorus 
and lyrics. "Tymps (The 
Sick in the Head Song)" 
bears the strong mark of 
hip -hop producer Mike 
Elizondo, with heavy beats 
and hand claps. 
"Extraordinary Machine" 
succeeds because of 
Apple's smart lip and sharp 
musicianship, best heard 
on "Waltz (Better Than 
Fine) ": "I don't believe in 
the wasting of time /but I 

don't believe that I'm 
wasting mine. " -KH 

JAMES BLUNT 
Back to Bedlam 
Producers: Tom Rothrock, 
Jimmy Hogarth, Linda Perry 
Custard /Atlantic 
Release Date: Oct. 4 

©British singer /song- 
writer James Blunt has 

come a long way since his 
days of driving an armored 
tank as part of the NATO 
peacekeeping force in 
Kosovo. A smash in his 
homeland, "Back to 
Bedlam" is poised to 
repeat the process on this 
side of the Atlantic. Lead 
single "You're Beautiful" is 

being championed at AC 
and adult top 40, but the 
song is only one of 10 high 
points here. With deft 
songwriting and an at- 
times quavering falsetto, 
Blunt proudly stands 
somewhere between Leo 
Sayer and Elton John. 
Themes of love ( "High "), 
friendship ( "Cry ") and war 
( "No Bravery ") ring true. 
Though of a decidedly 
different sensibility, "Back 
to Bedlam" is as powerful 
in its own way as Tracy 
Chapman's 1988 self -titled 
debut and Alanis 
Morissette's 1995 set, 
"Jagged Little Pill. " -MP 

MEP 
CHAYAN NE 
Cautivo 
Producer: Javier Diaz 
Sony BMG 
Release Date: Sept. 27 

121 
Puerto Rican 
heartthrob Chayanne 

has a knack for finding 
catchy songs well- suited to 
his voice and radio. He could 
easily fall into a comfort 
zone of tried -and -true 
material, but on "Cautivo," 
Chayanne pushes the 
envelope with tracks that 
clearly lean toward rock (the 
single "No Te Preocupes Por 
Mí," "En La Orilla"), while 
also keeping the more 
traditional ballad repertoire 
( "Después De Todo" and 
"Me Llenas De Ti") with 
which many fans identify. 
Despite the sharper edge, 
there is no groundbreaking 
here, and Chayanne's voice, 
while distinctive, has never 
been superlative. But these 
songs are not merely 
catchy, they are con- 
sistently good and often 
great, with unexpected 
bridges and innovative 
arrangements. This may be 
Chayanne's best album to 
date. -LC 

HIP -HOP 
TWISTA 
The Day After 
Producers: various 
Atlantic 
Release Date: Oct. 4 

After years of floating 
in relative obscurity, 

Twista finally tasted 
commercial success when 
he teamed up with fellow 
Windy City native Kanye 
West on the smash hit 
"Slow Jamz." Lead single 
here, "Girl Tonite," 
featuring Trey Songz, 
follows the same formula 
as "Slow Jamz" (read: uses 
a sample of an '80s hit 
single). Unfortunately, 
instead of eliciting the 
same response as its 
predecessor, it comes as a 

feeble attempt to copy 
success. Luckily, there are 
enough highlights to 
balance things out, 
particularly the Neptunes- 
produced "When I Get You 
Home" and "Lavish." 
Pharrell performs hook 
duties on the latter, 
showcasing stronger 
vocals than he has in the 
past while helping Twista 
stand on his own. - /MJ 

continued on »p56 
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REVI FYtfS 
from »p55 
ATMOSPHERE 
You Can't Imagine How 
Much Fun We're Having 
Producer: Ant 
Rhymesayers 
Release Date: Oct. 4 

© You remind me of 
me," Slug raps over a 

soulful piano splinter on 
"Say Hey There," adding, 
"It's not a compliment." 
With a mix of introspection, 
sarcasm and passion - 
when Slug raps it sounds as 
if he is forcing sweat from 
his eyes- Atmosphere has 
never sounded as pointed 
and focused as it does here 
on its fifth album. The 
Minneapolis duo uses life 
on the road as a jumping - 
off point to romanticize 
breakups and poke fun at 
underground culture. Ant 
has adopted a retro- dipped 
sound (check the Run - 
D.M.C. flavor of "Panic 
Attack ") and does so with a 

record collector's zeal. The 
album name -drops punk 
acts ( "Smart Went Crazy ") 
and constructs a framework 
of gospel and R &B that is 

used to celebrate and 
defend a life devoted to 
hip- hop. -TM 

JAZZ 
ROBERT GLASPER 
Canvas 
Producer: Eli Wolf 
Blue Note 
Release Date: Oct. 4 

©As the first new 
instrumentalist signed 

to Blue Note in several 
years, Glasper faces a kind 
of performance pressure 
similar to that of a rookie in 
a baseball pennant race. 
But as the pianist 
demonstrates on "Canvas," 
it is all about being yourself 
and playing at the top of 
your game. The melody - 
maker gives a strong, 
auspicious showing that 
not only reveals his 
prowess for lyricism (the 
quiet gem "Portrait of an 
Angel ") but also rhythmic 
adventure (the opening 
wake -up call "Rise and 
Shine," with its Oscar 

Peterson -like dazzle). 
While the first half of the 
CD plays straight- ahead, 
side two shows Glasper's 
expansive point of view, 
with Fender Rhodes -led 
groove ( "Riot," with guest 
saxist Mark Turner) and 
two tunes featuring soul 
vocalist Bilai -DO 

COUNTRY 

BILLY JOE SHAVER 
The Real Deal 
Producers: Billy Joe Shaver, 
Joe Gracey 
Compadre 
Release Date: Sept. 20 

©They don't make 'em 
like Billy Joe Shaver 

anymore. With his first 
studio effort in three years, 
this Lone Star truth -teller 
cuts straight to the heart of 
matters with a new batch of 
masterworks. Shaver goes 
from the sublime "West 
Texas Waltz" (with Kimmie 
Rhodes) to the wry sadness 
of "You Oughta Be With Me 
When I Am Alone," from 
the brilliantly tasteless 
"Slim Chance and the Can't 
Hardly Playboys" to the 
Mexicali "If the Trailer's 
Rockin' Don't Come 
Knockin'." A new version of 
"Live Forever" gets a 

compelling treatment with 
Big & Rich, and nobody 
does heartache like Billy 
Joe (the resigned "Livin' a 

Lovin' Lie," the regret - 
tinged "Down the Road 
by the Way "). Shaver's 
voice is his perfect 
instrument and the songs 
are dusty genius. -RW 

WORLD 

AFRO CELT SOUND 
SYSTEM 
Volume 5: Anatomic 
Producers: various 
Real World 
Release Date: Oct. 4 

©Beloved for its 
thunderous beats and 

knack for crunching Celtic 
and African musical 
tradition, Afro Celt has 
fashioned a collection of 
tunes here that form its I 14ei iIMVO]tiai]Ï.` 

EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 
CONTRIBUTORS: Troy Carpenter, Keith Caulfield, Leila 
Cobo, Jonathan Cohen, Brian Garrity, Katie Hasty, Ivory 
M. Jones, Todd Martens, Dan Ouellette, Michael 
Paoletta, Deborah Evans Price, Sven Philipp, Chuck 
Taylor, Christa L. Titus, Philip Van Vleck, Ray Waddell 

PICK : A new release predicted to hit the top half of 
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most lyrical and 
individualistic outing to 
date. Dazzling Uzbeki 
singer Sevara Nazarkhan 
and the equally compelling 
Rwandan Dorothee 
Munyaneza contribute 
breathtaking vocals to "My 
Secret Bliss, "When I Still 
Needed You" and "Mother." 
Also note the electronica- 
infused balladry of "Beautiful 
Rain" and "Dhol Dogs," 
which opens with a grand 
orchestral sweep that erupts 
into a signature Afro Celt 
percussive attack. It is no 
surprise that "Dhol Dogs" 
found its way into the club 
breakbeat scene. "Anatomic" 
nicely summarizes a decade 
for Afro Celt while also 
hinting at expanded 
musical vistas. -PVV 

DANCE 

MIKE RIZZO & ST. JOHN 
ThriveMix01 
Producers: various 
Thrive 
Release Date: Sept. 20 

QIf imitation is the 
sincerest form of 

flattery, Ultra Records must 
be overjoyed by the release 
of "ThriveMix01," the first in a 

new compilation series from 
West Coast label Thrive. 
Everything 
about this DJ 
mix -from its 
artwork and 
font styles to 
its main- 
stream dance 
jams- screams 
"Ultra." In fact, 
consumers 
will surely 
think they are 
buying the 
latest Ultra 
compilation; 
that is, until they realize 
"ThriveMix" is not from the 
New York -based label. All 
the contemporary dance - 
pop hits are here, fiercely 
beat -mixed by DJs Mike 
Rizzo and St. John. Still, it is 

incredibly difficult to get 
past Thrive's complete lack 
of respect for one of its 
competitors. -MP 
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THIS WEEK ON 

Zorn 
ADDITIONAL 
REVIEWS: 

Wolf Parade, 
"Apologies to 
the Queen 
Mary" (Sub Pop) 

Dwele, "Some 
Kinda ..." 
(Virgin) 

Freakwater, 
"Thinking of 
You" (Thrill Jockey, 

the chart in the corresponding format. 
CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit. 

All albums commercially available in the United States 
are eligible. Send album review copies to Jonathan 
Cohen and singles review copies to Chuck Taylor (both 
at Billboard, 770 Broadway, Sixth Floor, New York, N.Y. 

10003) or to the writers in the appropriate bureaus. 

PHARRELL FEATURING 
GWEN STEFANI Can I 

Have It Like That (3:57) 
Producer: Pharrell Williams 
Writer: P. Williams 
Publishers: Waters of 
Nazareth /EMI Blackwood, 
BMl 
Star Trak /lnterscope 
(CD promo) 

13 
It is all about the 
beat. Pharrell 

introduces his "In My 
Mind" album (due Nov. 
15) with this single. The 
music sounds like a dark 
sci -fi score where half the 
characters are shrouded 
in black leather overcoats 
while zooming through a 

cityscape in sleek cars. 
Yeah, it is hot, and it is 
guaranteed to blow out 
some car stereo 
speakers. With Pharrell's 
track record at radio 
during the past few years 
with the Neptunes 
( "Hollaback Girl," 
"Milkshake," "Drop It Like 
It's Hot "), the time is right 
for him to finally break 
out as a solo artist. -KC 

FANTASIA Ain't Gon' Beg 
You (4:13) 
Producers: the Underdogs 
Writers: H. Mason Jr., 
D. Thomas, A. Dixon 
Publishers: various 
J Records (CD promo) 

laSeason three 
"American Idol" victor 

Fantasia has had no 
trouble convincing R &B 
radio that she is the real 
thing, with the potential to 
make a lasting mark at the 
format. Current single 
"Ain't Gon' Beg You" again 
showcases her gifts as a 

distinctive, no- nonsense 
powerhouse vocalist, 
featuring the kind of soul 
jam melody that made 
Kelly Price an R &B 
household name last 
decade. It is obvious that 
Fantasia is a lady with an 
old soul, relating to the 
classic singers that once 
made R &B music historic. 
What a gift for all of us. 
Go, girl. -CT 

SHANIA TWAIN Shoes 
(3:55) 
Producer: Robert John 
"Mutt" Lange 
Writers: S. Twain, R.J. Lange, 
T. Hyler, J. Scott, K. Tribble 

Publishers: various 
Hollywood (CD track) 
While the CD "Music From 
and Inspired By Desperate 
Housewives" is at times 
gratifying (LeAnn Rimes' 
"We're Running Out of 
Time ") and amusing 
(Martina McBride's "Harper 
Valley PTA "), more often it 
sounds like reheated 
rejects from the 
contributors' albums. 
Nowhere is this more 
apparent than on Shania 
Twain's "Shoes," over 
which one could lay most 
any of her clever -word- 
play hits from earlier in the 
decade. The song is so 
generic, in fact, that it is 
tough to decide which 
track it most mimics. Even 
so, country radio is 

indulging the release, 
which is somewhat of a 

mystery given the new 
generation of female 
artists reinvigorating the 
scene. Twain certainly 
remains a major talent with 
plenty left to say, but these 
"Shoes" have no soul. -CT 

AMBER DOTSON I Ain't 
Your Mama (2:45) 
Producer: Byron Gallimore 
Writers: L. Satchel T Kidd, 
R. Rutherford 
Publishers: various 
Capitol (CD promo) 

©Strong, feisty women 
are ruling country 

music, and in the wake of 
Gretchen Wilson's 
phenomenal success, here 
comes another contender 
with edge and attitude. 
This is the second single 
from Dotson's forth- 
coming Capitol set and its 
rollicking uptempo pace is 
buoyed by Byron 
Gallimore's taut 
production. Penned by hit 
writers Leslie Satcher, 
Rivers Rutherford and 
Tammi Kidd, the song 
describes what happens 
when the blush wears off 
a new relationship and the 
woman is tired of picking 
up after her messy beau - 
so she lays down the law. 
Dotson possesses a voice 
with grit, sass and 
substance, and she knows 
how to deliver a well - 
turned country phrase. 
In the defiant female 
tradition of Tammy 
Wynette and Loretta 
Lynn, with perhaps a 

hint of Helen Reddy, 
Dotson is a woman 
ready to roar. -DEP 

SCOTT STAPP The Great 
Divide (4:07) 
Producers: John Kurzweg, 
Scott Stapp 
Writer: S. Stapp 
Publishers: various 
Wind -up (CD promo) 
Scott Stapp recorded a 

track for last year's multi - 
artist compilation "The 
Passion of the Christ: 
Songs," but his official 
solo debut, "The Great 
Divide," arrives Nov. 22. 
The first single and title 
track is more than a 

passing reminder that 
Stapp was the driving 
musical force in the 
polarizingly successful 
Creed. Aside from some 
folky acoustic guitars, 
"The Great Divide" is 
essentially a less 
bombastic version of the 
Creed hit "Higher." 
Stapp's curiously affected 
vocals stand out in the 
softer sound mix (which 
is not as loud as previous 
songs), but his rich tone is 
similar to Eddie Vedder's. 
He sings during the grand 
chorus, "You set me free 
to live my life /You 
became my reason to 
survive the great divide." 
It is not hard to figure out 
what Stapp has survived, 
but now he faces another 
test: whether radio will 
take more of the same 
from him. -CLT 

GO BETTY GO Saturday 
(3:17) 
Producer: Ted Hutt 
Writer: Go Betty Go 
Publishers: various 
Side One Dummy (CD 
track) 
From the first note of 
"Saturday," it is clear that 
this night is not designed 
for moonlight and roses. 
Female pop -punk quartet 
Go Betty Go growls with 
enough head -banging 
guitars to bruise -in a 

good way -but the 
melodies and Runaways - 
retro vocals hint that this 
group is as musical as it 
aims to be anarchist. Lead 
singer Nicolette Vilar and 
her Latina posse 
effectively transfer their 
live energy to the studio. 
Flogging Molly's Ted Hutt 
guides the quartet's 
assault, which could lead a 
new generation of 
American youth down a 

frutiful path of 
destruction. -CT 
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A WEEKLY ROUNDUP 
CHART 

ACHIEVEMENTS 

FEN SCRI=AIVI 

anti /duì "' ns a ''" Sept. 2 

Univision Premios Juventu 
Awards, teen fave RBD flies 
131 -95 on The Billboard 20 
The " Rebelde" album is up 
41% and earns its best sales, 
week to date (11,000). 

It d 
Digital Songs at No. 51 with 
"Pretty Girl (The Way)," a 

track that appeared on Its 
2001 album "Start Static." 
The band performed the tune 
on a recent episode of MTV'. 
"My Super Sweet 16," and it 
sold 7,500 downloads for t 
week -more than one -qua 
of its overall sales tota 

S 

OW CàR -' 
cracks the top 

Oof t Top 40chart 
11 -9) for the 10th time in her 

career. Crow is the runaway. 
top 10 leader among femal 
artists on that chart, and ti 
Matchbox Twenty for the le 
Imong all acts. 

Over the (:counter 
GEOFF MAYFIELD gmayfield@billboard.com 

Digital Albums List Bows; 
With the sale of digital album clusters 
growing rapidly -particularly for cer- 
tain rock acts -the stage is set for 
Billboard's newest chart. Top Digital 
Albums begins a biweekly rotation 
next issue, with a sneak preview this 
week on page 72. The chart, which was 
already available to Nielsen Sound - 
Scan subscribers, will appear weekly 
on billboard.biz. 

As with the magazine's Hot Digital 
Songs and our Web site's Hot Digital 
Tracks charts, the panel of download 
services that informs this list is com- 
prehensive, including iTunes, Napster, 
Microsoft, Wal -Mart, Rhapsody and 
Sony Connect. 

The only purchases included on this 
chart are paid downloads of an entire 
album bundle. If a consumer were to 
buy half of an album's tracks one day 
and the remainder at some other point, 
those downloads are tallied as individ- 
ual track purchases. 

The digital album has grown briskly 
in 2005, accounting for 2.5% of album 
sales through the week ending Sept. 18 

after claiming 0.8% of such purchases 
in all of 2004. 

It accounts for an even larger share 
of some rock acts' sales, proved by 
current sets by Coldplay, Beck and 

Jack Johnson. 
Moreover, downloads have quickly 

surpassed the volume cf physical al- 

bums ordered at Web sites like 
amazon.com, fye.com and tower.com, 
as measured on Billboard's 6- year -old 
Top Internet Albums chat. For the past 
10 weeks, the average volume of the 
No. 15 title on the Top Internet list has 
been 898 copies, compared with 1,287 

on the new Digital Albums list. 

DISTURBING THE PEACE: Dis- 
turbed nabs its second ccnsecutive No. 

READ FRED BRONSON 
EVERY WEEK AT 

BILLBOARD.COM /FRED 

»It might sound like a 

basketball score, but 108 -105 
is the number of chart entries 
accrued by two veteran stars 
whose latest releases enter 
Hot Country Songs this week. 
Dolly Parton scores hit No. 108, 
and Merle Haggard is up to hit 
No. 105. Fred Bronson reveals 
where that places them on the 
list of artists with the most 
country hits. 
»Also in Chart Beat: Barbra 
Streisand's "Guilty" album 
debuted 25 years ago this 
week. The sequel. "Guilty 
Pleasures," starts at No. 5: one 
track marks Streisand's first 
appearance on the Hot Dance 
Club Play chart since teaming 
with Donna Summer in 1979. 
»Plus, the multi- artist homage 
to Luther Vandross is the first 
tribute record to lead the Too 

R &B /Hip -Hop Albums tally. 

IVIal ket Watch 

Disturbed Rules Again 
i on The Billboard 200, as its "Ten 
Thousand Fists" scores with 239,000 
units. The rock act fends off an "Oprah 
Winfrey Show " -fueled charge from Bon 

Jovi, as that band's "Have a Nice Day" 

bows at No. 2 with the group's best sales 
week (202,000) since Nielsen Sound - 
Scan began tracking data in 1991. 

The star -studded tribute to the late 
Luther Vandross bows at No. 4 with 
104,000 (see Between the Bullets, page 
63), while Barbra Streisand's reteam- 
ing with Barry Gibb yields a No. 5 entry 
(101,000). Next week, Gretchen Wil- 

son's new "All Jacked Up" is expected 
to be tops with around 250,000. 

O CANADA: I recently asked my 
friends at Nielsen Entertainment Can- 

ada for a year -to -date list of that 
country's best -selling albums, and was 

stunned by the leader at that point. He 
has since been overtaken by Green 
Day's "American Idiot," but through 
the week ending Aug. 28, the king of 
the Canadian hill was Michael Bublé's 
jazzy "It's Time." 

By contrast, Bublé's set ranks 39th in 
the United States through the week end- 
ing Sept. 18. "Canadian pride," explains 
Vanessa Thomas, GM of Nielsen's 
Toronto -based operation. 

A Weekly National Music Sales Report 

This Week 

Last Week 

Change 

This Week Last Year 

Change 

9,843,000 

9,967,000 

-1.2% 

10,497,000 

-6.2% 

78,000 

88,000 

-11.4% 

97,000 

-19.6% 

WEEKLY ALBUM SALES 
35 million units 

30 

25 

- 2004 
2005 
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6,752,000 

6,799,000 

-0.7% 

3,210,000 

110.3% 

O'N'D' 

Should Bublé recapture the Cana- 
dian lead by year's end, it would be the 
second straight year that a native artist 
led the list. Shania Twain did so in 2004 

with "Greatest Hits," but she was the 
first domestic artist to top that coun- 
try's tally since 1997, when Celine Dion 
was the year's top dog with "Let's Talk 

About Love." She also had Canada's best 
seller in 1996 - " Falling Into You" - 
and played a part in the top 1998 set, 
the "Titanic" soundtrack. 

Avril Lavigne, Diana Krall, Alanis 
Morissette, Nelly Furtado, Nickelback 
and Our Lady Peace are the other native 
acts that have placed among Canada's 
annual top 10 albums since 1996. 

While some of the better sellers up 
north may differ, the pattern of sales 
there this decade will look familiar to 

U.S. industryites. Canada's album sales 
declined each year from 2000 to 2003, 
a slide that started a year earlier than 
the slump seen here. While 2004 was 

an up album year for both countries, 
the Canadian climate remains positive 
this year. In contrast to the album dip 
here, Canadian sales through Sept. 11 

were up 3% over 2004. 

Additional reporting by Keith Caulfield 

in Los Angeles. 

For week ending Sept. 25, 2005. Figures are round- kot 
ed. Compiled from a national sample of retail store atla Nielsen 
and rack sales reports collected and provided by SoundScan 

2004 2005 CHANGE 

OVERALL UNIT SALES 

2004 2005 CHANGE 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Albums 441,956,000 404,484,000 -8.5% Current 277,883,000 250,816,000 -9.7% 

Store Singles 5,920,000 4,039,000 -31.8% Catalog 164, 073, 000 153, 668, 000 -6.3% 

Digital Tracks 87,958,000 237,278,000 169.8% Deep Catalog 112,917,000 104,085,000 -7.8% 

Total 535,834,000 645,801,000 20.5% 

SALES BY ALBUM FORMAT Current Album Sales 

CD 433,480,000 401,667,000 -7.3% 

Cassette 7,278,000 1,987,000 -72.7% '05 250.8 million 
Other 1,198,000 830,000 -30.7% 

Album Sales 
Catalog Album Sales 

'04 

'05 404.5 million 

Digital Tracks Sales 

'04 siamia 88.0 million 

'05 237.3 million 

04 
'05 153.7 million 

Nielsen SoundScan counts as current only sales within the 
first 18 months of an album's release (12 months for classi- 
cal and jazz albums). Titles that stay in the top halt of The 
Billboard 200, however, remain as current. Titles older than 
18 months are catalog. Deep catalog is a subset of catalog 
for titles out more than 36 months. 

Go to www.billboard.biz for complete chart data I 57 
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OCT 
8 

200 

W Y 1 Y Z 

í-3 _153 ó 

o 
o 

12 13 

14 15 

15 5 

16 6 

17 17 

18 3 

19 21 

20 4 

21 11 

22 7 

8 

7 

23 20 9 

® ®O 
25 12 3 1:1 

26 24 14 CI 
27 16 - II 
28 22 15 

29 25 18 

0 42 35 36 

31 10 - 

O ® 

I 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

nDISTURBED 
REPRISE 49433 /WARNER BROS. (18.98) [)+ 

BON JOVI 
ISLAND 005371/IDJMG (18.98) 0 

KANYE WEST 
ROC- A- FELLA DEF JAM 004813 /IDJMG (13.98) 

VARIOUS ARTISTS 
J 62472'/RM6 (18.98) 

BARBRA STREISAND 
COLUMBIA 93559/SONY MUSIC (18 98) 

DAVID BANNER 
SRC UNIVERSAL 004975' /UMRG (13.98) 

COHEED AND CAMBRIA 
EQUAL VISION: COLUMBIA 93989/SONY MUSIC (18.98) 

Title 

Ten Thousand Fists 

Have A Nice Day 

Late Registration 

So Amazing: An All -Star Tribute To Luther Vandross 

Guilty Pleasures 

Certified 

Good Apollo I'm Burning Star IV.... 

THE BLACK EYED PEAS 
ARM 004341' / INTERSCOPE (13.98/8.98) 

PAUL WALL 
SWISHAHOUSE 'ATLANTIC 83808 /ASYLUM (18.98) 

T.I. PRESENTS THE PSC 
GRAND HUSTLE 'ATLANTIC 83797/AG (18.98) 

MARIAH CAREY 
ISLAND 003943' IDJMG (13.98) 

Monkey Business 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 004421 /IDJMG (13.98) 

KELLY CLARKSON 
RCA 64491 /RMG (18.98) 

GREEN DAY 
REPRISE 48777' /WARNER BROS. (18.98) 

THE PUSSYCAT DOLLS 
A &M 005374 / INTERSCOPE (13.98) 

PAUL MCCARTNEY 
MPL 38299 /CAPITOL (13.98)x-6 

The Peoples Champ 

25 To Life 

The Emancipation Of Mimi 

Lets Get It: Thug Motivation 101 

Breakaway 

American Idiot 

PCD 

Chaos And Creation In The Backyard 

VARIOUS ARTISTS 
THE EMI GROUP /UNIVERSAL/SONY BMG /ZOMBA 12133 /CAPITOL (18.98) 

SWITCHFOOT 
COLUMBIA 94581'. SONY MUSIC (18.98) 

GORILLAZ 
PARLOPHONE 73838/VIRGIN (18.98) 

TRISHA YEARWOOD 
MCA NASHVILLE 002326'UMGN (13.98) 

50 CENT 
SHADY /AFTERMATH 004092/ INTERSCOPE (13.98/8.98) OO 

DAMIAN "JR. GONG" MARLEY 
GHETTO YOUTHS /TUFF GONG 085416 /UMRG (13.98) 

HILARY DUFF 
HOLLYWOOD 162524 (18.98) 

Now 19 

Nothing Is Sound 

Demon Days 

Jasper County 

The Massacre 

Welcome To Jamrock 

Most Wanted 

33 14 - 

34 19 

35 28 21 

® ® 
37 23 6 

38 35 24 

39 31 22 

40 37 29 

41 34 25 

42 33 26 

43 32 16 

44 

45 29 23 

46 

47 30 13 

49 40 19 

50 50 34 

RYAN CABRERA 
EEL A /ATLANTIC 83823/AG (18.98) 

THE ROLLING STONES 
VIRGIN 3006P (18.98) 

FALL OUT BOY 
FUELED BY RAMEN'ISLAND 004140 /IDJMG (13.98) 

You Stand Watching 

A Bigger Bang 

From Under The Cork Tree 

DAVID GRAY 
ATO/RCA 71068 /RMG (18.98) 

Life In Slow Motion 

COLDPLAY 
CAPITOL 74786 (18.98) X&Y 

RASCAL FLATTS 
LYRIC STREET 165049 HOLLYWOOD 118.981 

GREATEST 
GAINER 

Feels Like Today 

1 

5 

2 

Eand s 1hlyd 

CD yélcs 
test sal:s 
week and 
righest- 
chartnc 
Abun. wid> ' 

is No 1' 

M71I2,` 

© 1 

3 

6 

4 

1 

7 

1 

TV series 
finale spurs 
X1,000-Jnit 
Debut on 

Fop Catalog, 
trind 's test- 
cf is Lo 1 

(11,0)0 
1{I 18')/4. 

G10 mows 
racorc 
14,000-Lnit 
tow, 
15 on Tco 

F91B/Nip-Hop 

pburrs; t is 

-the latel3 
fourtMo) 20. 

SUGARLAND 
MERCURY 002172 /UMGN (16 98) 

Twice The Speed Of Life 16 

CHARLIE WILSON Charlie, Last Name Wilson 10i 
JIVE 69429 /ZOMBA (18.98) ;0. 

EARTH, WIND & FIRE 
SANCTUARY 87513 (18.98) 

TRAPT 
WARNER BROS. 49445 (18.98) 

BONNIE RAITT 
CAPITOL 73628 (18.98) 

BOW WOW 
COLUMBIA 93505 /SONY MUSIC (18.98) 

RAY CHARLES 
ATLANTIC 73185/RHINO (18.98) 

Illumination 

Someone In Control 

Souls Alike 

Wanted 

Genius & Friends 

TONY YAYO 
G -UNIT 004873 / INTERSCOPE (13.98/8.98) G 
FAITH HILL 
WARNER BROS. (NASHVILLE) 48794/WRN (18.98) 

THE KILLERS 
ISLAND 002468' /IDJMG (13.98) 

KEITH URBAN 
CAPITOL (NASHVILLE) 77489 (18.98) 

GWEN STEFANI 
INTERSCOPE 003469 (13.98) 

STAIND 
FLIP /ATLANTIC 62982/AG (18.98) 

DEATH CAB FOR CUTIE 
BARSUK/ATLANTIC 83834'/AG (15.98) 

MY CHEMICAL ROMANCE 
REPRISE 48615/WARNER BROS. (18.98) 

CASTING CROWNS 
BEACH STREET 10770 /REUNION (17.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 69642/RLG (18.98) 

Thoughts Of A Predicate Felon 

Fireflies 

Not Fuss 

Be Here 

Love. Angel. Music. Baby. 

Chapter V 

Plans 

Three Cheers For Sweet Revenge 

Lifesong 

Time Well Wasted 

C.DuI eaters 
Iiglest- 

cnarthg 
a burr suce 
1383 3nß 
its best 
s3 es week 
(29,010: in 

S uncScan 
ca. 

vg 6; «e 
Ew ARTIST 

3 s 31,3 IMPRINT & NUMBER:( DISTRIBUTING LABEL (PRICE) 

51 47 371 

52 38 27 

59 48 

54 46 31" 

55 52 41 

58 53 39: 

O 63 
5111 

58 39 17 

59 48 301 

80 49 

16 

4 

20 

13 

SHAKIRA 
EPIC 93700 SONY MUSIC (18.98) 

HERBIE HANCOCK 
HEAR /HANCOCK 700I3NECTOR (18.98) 

SALES DATA COMPILE B1 

Nielsen 
SouncScan 

Title t 
V WL 

Fijacion Oral Vol. 1 

Possibilities 

CD Di 
1 

63 58 50 1 
64 60 38 1 

3 
66 62 45 1 

1 fl®1 
70 d 

51 33 

57 42 

67 61 32 

69 

71 

72 

73 

74 

76 

55 

41 

27 

40 

54 36 

66 58 

65 491 

72 59 

67 55 

O ® 
78 69 52 

79 64 43 

80 73 68 

81 68 49 

WEEZER 
GEFFEN 004520' / INTERSCOPE (13 -98) 

YING YANG TWINS 
COLLIPARK 2520'. TVT (17.98/11.98) 

PRETTY RICKY 
ATLANTIC 83786/AG (18.98) 

SYSTEM OF A DOWN 
AMERICAN /COLUMBIA 90648 /SONY MUSIC (18.98) 

KEYSHIA COLE 
ARM 003554' / INTERSCOPE (13.98) 

ERIC CLAPTON 
DUCK/REPRISE 49395 /WARNER BROS. (18.98) ú 

MIKE JONES 
SWISHAHOUSE /ASYLUM 49340' /WARNER BROS. (18.98) 

TRACY CHAPMAN 
ELEKTRA /ATLANTIC 83803/AG (18.98) 

MAROONS 
OCTONE/J 69952/RMG (22.98 CD, /DVD) t/ 

Make Believe 

U.S.A.: United State Of Atlanta 

Bluestars 

Mezmerize 

The Way It Is 

Back Home 

Who Is Mike Jones? 

Where You Live 

Live: Friday The 13th 

JACK JOHNSON 
JACK JOHNSON /BRUSHFIRE 004149' /UNIVERSAL (13.98) 

LYFE JENNINGS 
COLUMBIA 90946/SONY MUSIC (12.98) 

YOLANDA ADAMS 
ELEKTRA ATLANTIC 83789/AG (18.98) 

MICHAEL BUBLE 
143 /REPRISE 48946 /WARNER BROS (18.98) 

TOBY KEITH 
DREAMWORKS (NASHVILLE) 004300 UMGN (13.98) 

THE ALL -AMERICAN REJECTS 
DOGHOUSE 004791 /INTERSCOPE (13.98) 

SOUNDTRACK 
BURNETT /EPIC 57726,50NY MUSIC (18.98) 

FOO FIGHTERS 
ROSWELL/RCA 68038' /RMG (19.98) 

CECE WINANS 
PURESPRINGS GOSPELfINO 93897/SONY MUSIC (18.98) 

SIGUR ROS 
GEFFEN 005345 / INTERSCOPE (13.98) 

In Between Dreams 

Lyfe 268 -192 

Day By Day 

Its Time 

Honkytonk University 

Move Along 

Rock Star: A Night At The Mayan Theatre 

In Your Honor 

Purified 

Takk... 

JIM JONES 
DIPLOMATS 5830: KOCH (18.98 DD) 

GUNS N' ROSES 
GEFFEN 001714 / INTERSCOPE (16.98) 

Harlem: Diary Of A Summer 

Greatest Hits 

R. KELLY 
JIVE 70214 ZOMBA (18.98 12.98) }) TP.3 Reloaded 

GRETCHEN WILSON 
EPIC (NASHVILLE) 90903: SONY MUSIC (18.98) 0+0) 

JASON ALDEAN 
BROKEN BOW 7657 (12.98) 

KINDRED THE FAMILY SOUL 
HIDDEN BEACH /EPIC 96512 /SONY MUSIC (18.98) 

LIFEHOUSE 
GEFFEN 004308 /INTERSCOPE (13.98) 

MISSY ELLIOTT 
THE GOLD MIND /ATLANTIC 83779/AG (18.98) 

Here For The Party 

Jason Aldean 

In This Life Together 

Lifehouse 

The Cookbook 

CD ® 
83 45 

84 70 54 

85 71 47i 

86 77 57 

87 26 -' 
88 82 61 

O 90 71' 

DIERKS BENTLEY 
CAPITOL (NASHVILLE) 66475 (18.98) O 

DANE COOK 
COMEDY CENTRAL 0034 (18.98 CD /OVD) G 

Modern Day Drifter 

Retaliation 

LATOYA LONDON 
PEAK 6529 /CONCORD (18.98) Love & Life 

B.B. KING 
GEFFEN. CHRONICLES 005263'UME (13.98) 

MARY MARY 
MY BLOCK/COLUMBIA 92948.SONY MUSIC (18.98) 

CRAZY FROG 
NEXT PLATEAU: UNIVERSAL 005360 /UMRG (13.98) 

B.B. King & Friends: 80 

Mary Mary 

Crazy Frog Presents Crazy Hits 

92 74 48 

CIARA 
SHONUFF- MUSICLINE /LAFACE 62819 ZOMBA (18.98/12.98) 

LONESTAR 
BNA 70394/RLG (18.98) 

AUDIOSLAVE 
EPIC 004603 /INTERSCOPE (13.98) 

IL DIVO 
SYCO /COLUMBIA 93963150NY MUSIC (18.98) 8) 

TOBY KEITH 
DREAMWORKS (NASHVILLE) 002323/UMGN (13.98) 

VARIOUS ARTISTS The Rose Vol. 2: Music Inspired By Tupac's Poetry AMARU 5836 (17.98) 

Goodies 

Coming Home 

Out Of Exile 

II Divo 

Greatest Hits 2 

BROOKS & DUNN 
ARISTA NASHVILLE 69946 /RLG (18.98) 

RAY J 
KNOCKOUT 87521 /SANCTUARY (18.98) 

RIHANNA 
SRP /REF JAM 004937/CMG (13.98) 

Hillbilly Deluxe 

Raydiation 

Music Of The Sun 

BOB DYLAN No Direction Home: The Soundtrack - The Bootleg Series Vol. 7 
LEGACY COLUMBIA 93937/SONY MUSIC (25.98) 

SI: inTind 
b 7 2P2 c': 
p )etry bcws 
vtith 1 ,ODO 

copies_ 

Featured 

artsts include 
L Jdac is and 

Tal b Kaye i. 

94 76 62 

131 133 

O 95 89 

RE-ENTRY 

98 83 53 

109 104 

' 00 78 65 

10 

KIDZ BOP KIDS 
RAZOR 8 TIE 89104 (18.98) 

SOUNDTRACK 
HOLLYWOOD 162499 (18.98) 

ROB THOMAS 
MELISMA/ATLANTIC 83723.AG (18.98 OD) 0' 
PACE HEATSEEKER 
SETTER GRADUATE 

Kidz Bop 8 

Desperate Housewives 

...Something To Be 

6ff 

is 2 

3t' 

23 

6e 

2' 

41 

27 

5 

El 3 

1 

CI 2 

37 

n 

10 

2 

6 

4 

82 

45 

8 

19 

© 3 

26 

1 

4 

© 3 

91 

6 

93 

1 

RBD 
EMI LATIN 75852 (14.98) Rebelde 95 

AVENGED SEVENFOLD 
HOPELESS 48613 /WARNER BROS, (15.98) 

SOUNDTRACK 
DERRTY /UNIVERSAL 004552/UMRG (13.98) 

City Of Evil 30 

The Longest Yard -11 

THE CLICK FIVE 
LAVA 93826/AG (15.98) 

BIG & RICH 
WARNER BROS. (NASHVILLE) 48520/WRN (18.98) 

DAVE MATTHEWS BAND 
RCA 68796 /RMG (18.98)'59' 

Greetings From Imrie House 

Horse Of A Different Color El 

Stand Up 

THE BILLBOARD 200 ARTIST INDEX BONETHUGSS -ND 
PEAS. 8 

HARMONY 

BON JOVI 

BOW WOW 
BoYZ N DA HOOD 

BRATZ 

BROOKS & DUNN 

MICHAEL RUBLE 

10 "EARS 178 
3 DOORS DOW1 105 

3C SECONDS TOMSIRS 185 

311 151 

5C. CENT 21 

YOLANDA ADAMS 
ADKINS 160 

AEON 106 

JASON ALDEAN 76 0 
THE ALL -AMERICAN BABYFACE 131 

REJECTS 67 BACKSTREET BOYS ...154 
ALY & AJ 123 DAVID BANNER 6 

KEITH ANDERSON ....188 BECK 169 

AQUALUNG 187 NATASHA BEDNGRELD ..129 
AUD1OSLAVE 88 BEE GEES 121 

AVENGED SEVENFOLD ..96 DIERKS BENTLEY 80 
BIG & RICH 99 

MARIAN CAREY 11 

CASTING CROWNS 45 
181 CELTIC WOMAN 148 

2 TRACY CHAPMAN 60 
35 RAY CHARLES ....36, 152 

176 KENNY CHESNEY .. ..156 
146 CIARA 86 

47 ERIC CLAPTON .. ....58 
65 KELLY CLARKSON 13 

THE CLICK FIVE 98 0 
1.111111131111/111111 COHEED AND CAMBRIA 7 DADDY YANKEE .._ . 114 
RYAN CABRERA 24 COLD 116 DEATH CAB FJR CLC1E ..43 

COLDPLAY - .- .28 Dr F LEPPARD 175 1111111.1111110.11111111111111 NATAUE GRANT 171 111111.111111.3111.111111.1. 
KEYSHIA COLE ..._ .. .57 DI SONY'S CHILD 125 FALL OUT BOY 26 DAVID GRAY 27 IL ONO 89 
COMMON _ .. 138 D6TURBEJ 1 FOO RGHTERS 69 GREEN DAY 14 
DANE COOK _ . _ .81 D. OUIK . 104 FRANKIE J 134 JOSH GOBRAN 153 111111.11911111111/ 
COWBOY TROY ..... 184 HLARY DUE .. 23 GUNS N' ROSES 73 LEELA JAMES 180 
CRAZY FROG . .85 BPB OVLA4 50 1111111111111101111111111111 JAMIROOUAI 145 
CROSSFAOE 111 ANA GABRIEL 173 © LYfE JENNINGS 63 
SHERYL CRCW .... 103 © GENESIS ..... .. ..120 HERBIE HANCOCK 52 JACK JOHNSON .... .62 

EAGLES . 128 GOD FORBID 119 HAWTHORNE HEIGHTS ..137 SYLEENA JOHNSON . , .142 
EARTH, WND & F RE _ 32 GORILLAZ 19 FAITH HILL 38 GEORGE JONES 109 
MSS), ELUOTT 79 JOSH GRACIN 139 MARQUES HOUSTON ..136 JIM JONES 72 
EININEM . 164 

MIKE JONES 59 

TOBY KEITH 66, 90 
R. KELLY 74 
KEM 101 

KIDZ BOP KIDS 92 
THE KILLERS 39 
KINDRED THE FAMILY 
SOUL 77 

B.B. KING 83 
CAROLE KING 174 

MIRANDA 

LEE ..... 127 
JOHN LEGEND 124 
LIFEHOUSE .75 
UTTLE BROTHER .... 122 
LATOYA LONDON .82 
LONESTAR .., .87 
LUDACRIS 195 
LUNYTUNES & BABY 

RANKS 189 

58 I Go to www.billboard.biz for complete chart data Data for week of OCTOBER 8, 2005 CHARTS LEGEND on Page 72 
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HOLIDAY lfl GREEN DAY (REPRISE) 

GET TO ME 
TRAIN (COLUMBIA) 

11 8 
GOOD IS GOOD 
SHERYL CROW (A &M /INTERSCOPE) 

O 6 16 
ONLY YOU 
JOSH KELLEY (HOLLYWOOD) 

m 16 3 WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY I REPRISE) 

12 7 34 
LONELY NO MORE 
ROB THOMAS (MELISMA/ATLANTIC I 0 

14 10 
LIST TO YOUR HEART 

0 H T ROBBINS) 

EN 

14 10 42 LET ME GO 
3 DOORS DOWN (REPUBLIC.' UNIVERSAL /UMRG/ 

15 2 23 
SPEED OF SOUND 
COLDPLAY (CAPITOL) 

O 26 2 
I'M FEELING YOU 
SANTANA FEAT. MICHELLE BRANCH (ARISTA /RMG) 

G 18 9 HAVE A NICE DAY ¡/ BON JOVI (ISLAND /IDJMG) 

O 19 10 
BEVERLY HILLS 
WEEZER (GEFFEN) 

23 9 
STARS 
SWITCHFOOT (COLUMBIA) 

20 17 15 WE BELONG TOGETHER 
MARIAH CAREY (ISLAND /IDJMG) 

AIRP'_AY MONITORED BY 

Nielsen 
Broadcast Data 
Systems 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from Internet sales repots collected and provided by Nielsen SoundScan. This data 
is used to compile both The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 79 adult top 40 stations, 84 adult contemporary stations and 80 modern rock stations are 

electronically monitored 24 hours a day, 7 days a week. See Chart Legend for additional rules and explanations. 2 -i 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

HOT 100 AIRPLAY 

t56 
á3 3á 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

O 
2 1 

GOLD DIGGER 
WYE WEST FEAT JAKE F(0D! PDC- ATELLA/DEF JAMADJMG){ 

a 1 11 

3 10 

4 4 26 

O 5 11 

O 9 6 

Ó 14 6 

a15 10 

9 6 18 

10 10 21 

e 16 6 

12 7 21 

13 8 18 

14 11 23 

o 21 6 

16 18 17 

17 13 22 

19 

¢ÿ 25 

O 28 5 

23 20 23 

24 17 13 

25 22 17 

19 15 

SHAKE IT OFF 
MARIAN CAREY (ISLAND IDJMG) 

LIKE YOU 
BOW WOW FEAT. CIARA (COLUMBIA) 

WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

PLAY 
DAVID BANNER (SRC /UNIVERSAL /UMRG) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT AKON (CORPORATE THUGZ/DEF JAM/IOJMG) 

MY HUMPS 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

PON DE REPLAY 
RIHANNA (SRP DEF JAM /IDJMG) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA /RMG) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

LISTEN TO YOUR HEART 
D H.T. (ROBBINS) 

DON'T CHA 
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (A &M/INTERSCOPE) 

BEVERLY HILLS 
WEEZER (GEFFEN) 

12 12 
OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOAB DEEP (SHADY /AFTERMATH / INTERSCOPE) 

I'M SPRUNG 
T -PAIN (KONVICT MUZIK/JIVE/ZSMBA) 

6 

24 5 

BECAUSE OF YOU 
KELLY CLARKSON (RCA /RMG) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER IDJMG) 

CATER 2 U 
DESTINY'S CHILD (COLUMBIA) 

BADD 
TING YANG TWINS ICOLLIPARK IVI 

MUST BE NICE 
LITE JENNINGS (COLUMBIA( 

vW ú 
3 á 

33 5 

27 23 12 

30 8 

25 27 7 

w 37 4 

67 2 

32 29 12 

36 8 

O 38 4 

O 
37 35 18 

O 40 5 

O 42 7 

40 31 8 

41 32 34 

34 26 

39 8 

O 41 9 

26 18 

a49 2 

47 5 

46 44 24 

47 46 10 

55 3 

48 43 43 

50 45 18 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

GIRL TONITE 
TWISTA FEAT. TREY SONGZ ATLANTIC) 

COOL 
GWEN STEFAN/ (INT H 

SOMETHING TO BE PROUD OF 
MONTGOMERY GENTRY (CO_':' Ir. 

NAKED 
MARQUES HOUSTON 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUEL,. /;AMEN; ISLAND, IDJMG 

WE BE BURNIN' 
SEAN PAUL (VP(ATLANIIC) 

A REAL FINE PLACE TO START 
SARA EVANS /RCA NASHVILLE) 

FEEL GOOD INC 
GORILLAZ (PARLOPHONE /VIRGIN) 

MORE THAN WORDS 
FRANKS J (COLUMBIA) 

SCARS 
PAPA ROACH (EL TONAL /GEFFEN) 

REDNECK YACHT CLUB 
CRAIG MORGAN (BROKEN BOW) 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (EPIC /SONY DISCOS) 

BETTER LIFE 
KEITH URBAN (CAPITOL (NASHVILLE)) 

SHAKE 
PING YANG TWINS FEAT. PITBULL (COLLIPARK /TVT) 

DON'T LIE 
THE BLACK EYED PEAS IA &M INTERSCOPE) 

LONELY NO MORE 
RAE THOMAS (MELISMA /ATLANTIC) 

SOMEBODY'S HERO 
JAMIE O'NEAL (CAPITOL (NASHVILLE)) 

PIMPIN' ALL OVER THE WORLD 
LUDACRIS FEAT. BOBBY VALENTINO (DTP /DEF JAM SOUTH/IBJMO 

LIGHTERS UP 
LIL KIM (QUEEN BEE /ATLANTIC) 

STAY WITH ME (BRASS BED) 
JOSH GRACIN (LYRIC STREET) 

HOLIDAY 
GREEN DAY (REPRISE) 

CHARLIE LAST NAME: WILSON 
CHARLIE WILSON (JIVE /ZOMBA) 

UNBREAKABLE 
ALICIA KEYS (J /RMG) 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA /RMG) 

AS GOOD AS I ONCE WAS 
TOBY KEITH DREAMWORKS (NASHVILLEI) 

988 Stations, comprised of top 40. adult contemporary, R &B/hip -hop, country, rock, gospel, Latin. and Christian formats, 
are electronically monitored 24 hours a day, 7 days a week. This data is used to compile The Billboard Hot 100. 

MI OCT 

Am u- TOP 40 

1 34 

2 2 21 

3 17 

O 13 6 

O 
7 5 19 

8 6 14 

TITLE 
ARTIST '14 ',T PRI t I iltl 

10 YOU AND ME 
t IFEHOUSE I 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA/RMG) 

THIS IS HOW A HEART BREAKS 
ROB THOMAS (MELISMA /ATLANTIC) 

4 12 
COOL 
GWEN STEFAN/ (INTERSCOPE) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER IDJMG, 

8 15 
YOU'LL THINK OF ME 
KEITH URBAN (CAPITOL (NASHVILLE) EMC 

itt 

1l 

O 21 19 
FOREVER 
VERTICAL HORIZON (HYBRID) 

O 22 7 
SHE SAYS 

Utl HOWIE DAY (EPIC) 

23 20 10 
ONE LOVE 
HOOTIE A THE BLOWFISH (SNEAKY LONG /VANGUARI/ 

25 6 
THESE WORDS 
NATASHA BEDINGFIELD (EPIC) 

25 24 18 
HOLLABACK GIRL 
GWEN STEFANI (IN TERSCOPE) 

OHOT DIGITAL SONGS 

Y 6 
LI TITLE $ 153 3ó ARTIST (IMPRINTI PROMOTION LABEL) 

1 1 4 

O 36 

O 2 

3 

8 

4 4 7 

5 5 15 

0 12 9 

7 7 26 

8 6 20 

9 8 20 

#WKS GOLD DIGGER 

PHOTOGRAPH 
NICKELBACK (''u -.RUNNER /IDJMG, 

MY HUMPS 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUELED RV RAMEN /ISLANO'IOJMGI 

SHAKE IT OFF 
MARIAH CAREY (ISLAND /IDJMG) 

BEVERLY HILLS 
WEEZER ¡GEFFEN) 

DON'T CHA 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

FEEL GOOD INC 
GORILLAZ IPARLOPHONE VIRGIN) 

10 3 3 
OUTTA CONTROL (REMIX) 
50 CENT FEAT MOAB DEEP (SHADY /AFTERMATWINTERSLOl 

DONT LIE 
THE BLACK EYED PEAS (A &M /INTERSCOPEI 

11 11 9 

12 10 17 

13 9 3 

16 32 

14 7 

16 13 16 

32 6 71d 

18 15 18 

21 5 

20 18 11 

23 11 

22 17 14 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC( 

BOYFRIEND 
ASHLEE SIMPSON (GEFFEN) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

LIKE YOU 
BOW WOW FEAT. CIARA (COLUMBIA) 

PON DE REPLAY 
RIHANNA (SRI, DEE JAM IDJMG) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

LISTEN TO YOUR HEART 
D.H.T. (BOBBINS) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA /RMG) 

JUST THE GIRL 
THE CLICK FIVE (LAVAI 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE /INTERSCI'( 

THESE WORDS 
NATASHA BEDINGFIELD (EPIC) 

BETTER DAYS 
GOO GOO DOLLS (WARNER BROS.) 

25 7 
BELLY DANCER (BANANZA) 
AKON SRC; UNIVERSAL/LIMN) 

25 20 28 
HOLLABACK GIRL 
GWEN STEFANI ( INTERSCOPE) 

NW 
í=-$ 

26 

27 

BB wu TITLE 
.753 $ó ARTIST (IMPRINT / PROMOTION LABEL) 

HOLIDAY 
GREEN DAY (REPRISE) 

COOL 
GWEN STEFANI (INTERSCOPI 

HAVE A NICE DAY 
BON JOVI (ISLAND /IDJMG) 

22 

19 

43 

30 27 

31 31 

32 29 

33 26 

34 30 

71 

CD 33 

37 24 

38 

24 

11 

4 

40 

24 

24 

25 

43 

2 

2 

20 

FIX YOU 
COLDPLAY (CAPITOL) 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND /IDJMG) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

WE BELONG TOGETHER 
MARIAH CAREY (ISLAND IDJMG) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA RMG) 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA/RMGI 

WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

STARS 
SWITCHFOOT (COLUMBIA) 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (SONY OISCOS,'EPI(II 

28 19 
HELENA (SO LONG & GOODNIGHT) 
MY CHEMICAL ROMANCE (REPRISE) 

SCARS 
PAPA ROACH (EL TONAL GEFFEN) 

MORE THAN WORDS 
FRANKIE J (COLUMBIA) 

BEST OF YOU 
FAO FIGHTERS (ROSWELL.'RCAiRMG) 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

BOULEVARD OF BROKEN DREAMS 
GREEN DAY (REPRISE) 

SPEED OF SOUND 
COLDPLAY (CAPITOL) 

THIS IS HOW A HEART BREAKS 
ROB THOMAS (MELISMA /ATLANTIC) 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA) 

PIMPIN' ALL OVER THE WORLD 

39 35 

41 34 

43 

44 

60 

41 

39 

45 40 

46 45 

30 

22 

3 

46 

23 

11 

16 

47 44 16 

48 

49 

49 

47 

15 

17 

© 

LUDACRIS FEAT. BOBBY VALENTINO /DTP /DEF JAM SOUTH/102, 

BACK THEN 
MIKE JONES ISWISHANOUSE/ASYLUMWARNER MUSIC GRUI.I 

GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

50 42 6 WAKE UP 
HILARY DUFF ( HOLLYWOOD) 

TITLE 
3ó ARTIST (IMPRINT ! PROMOTION LABEL) 

PRETTY GIRL (THE WAY) 
SUGARCULT (ULTIMATUM /ARTEMIS) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

1 

53 53 35 

54 46 6 

55 48 23 

56 58 32 

cp 61 3 

CD 
59 37 3 

1 

60 50 13 

,tila 

83 

62 41 

65 50 

64 64 9 

65 54 4 

66 67 50 

67 63 8 

88 59 8 

89 57 6 

70 69 48 

72 

_ 

72 9 

73 52 5 

74 70 25 

COLLIDE 
HOWIE DAY EPIC) 

ALCOHOL 
BRAD PAISLEY (ARISTA NASHVILLE, 

BREATHE (2 AM) 
ANNA NALCK (COLUMBIA) 

SWITCH 
WILL SMITH (OVERBROOK/INTERSCOPE) 

BEST I EVER HAD 
GARY ALLAN (MCA NASHVILLE) 

WHO YOU'D BE TODAY 
KENNY CHESNEY (BNA) 

ALL JACKED UP 
GRETCHEN WILSON (EPIC (NASHVILLE) /EMN) 

THESE BOOTS ARE MADE FOR WALKIN' 
JESSICA SIMPSON (COLUMBIA) 

AMERICAN IDIOT 
GREEN DAY (REPRISE) 

SHINE ON 
RYAN CABRERA (E. V.L.A.(ATLANTIC( 

YEAH! 
USHER FEAT. LIL JON & LUDACRIS (LAFACE ZOMBAI 

DON'T STOP BELIEVIN' 
JOURNEY (COLUMBIA) 

PLAY SOMETHING COUNTRY 
BROOKS & DUNN ARISTA NASHVILLE) 

LET'S GET IT STARTED 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

ALL THESE THINGS THAT I'VE DONE 
THE KILLERS (ISLAND /IDJMG) 

AXEL F 
CRAZY FROG (NEXT PLATEAU /UNIVERSAUUMRGI 

JESUS WALKS 
KANTE WEST (ROC -A- FELLA /DEF JAM /IOJMGI 

1, 2 STEP 
CIARA SHO NUFF- MUSICLINE /JIVE /ZOMBAI 

YOU'LL THINK OF ME 
KEITH URBAN (CAPITOL (NASHVILLE)) 

PUMP IT 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

GOOD TIMES 
TOMMY LEE ITL EDUCATIONAL SERVICES) 

JUST A LIL BIT 
50 CENT (SHADV'AFTERMATH, INTERSCOPE) 

O _ 14 
TAKE ME OUT 
FRANZ FERDINAND (DOMINO,EPIC) 

El 

Data for week of OCTOBER 8, 2005 I For chart reprints call 646.654.4633 

8 

CÓÑTEMPORARY 

°3 3ó 
I 33 

2 2 36 

3 3 55 

G 5 28 

5 6 19 

6 4 24 

: 8 68 

TITLE 
ARTIST r.IPHI';I PROMOTION LABEL) 

LONELY NO MORE 
ROB THOMAS (MELISMA /ATLANTIC) 

HOME 
MICHAEL BUBLE REPRISE/ 

BREAKAWAY 
KELLY CLARKSON .:.. 'I ,' LLVWOODI 

BREATHE (2 AM) 
ANNA NALICK I'. 

WE BELONG TOGETHER 
MARIAH CAREY ''ID (NM, 
INCOMPLETE 
BACKSTREET BOYS ilIAE(ZOMBA) 

HEAVEN 
LOS LONELY BOYS (UR. EPIC) 

9 14 
NO MORE CLOUDY DAYS 
EAGLES IERC 

11 19 
I COULD ÿ KIMBERLEY LOCKE (CURB) 

SHE WILL BE LOVED 
MAROONS (OCTONE JIRMG) 

LIVE LIKE YOU WERE DYING 
TIM MCGRAW (CURB) 

GIVE A LITTLE BIT 
GOD G00 DOLLS (WARNER BROS.) 

14 14 
INSIDE YOUR HEAVEN 
CARRIE UNDERWOOD (ARISTS.RMG, 

14 12 53 
DAUGHTERS 
JOHN MAYER (AWARE COLUMBIA( 

LISTEN TO YOUR HEART 
O.H.T. (ROBBINS) 

13 53 

11 10 53 

12 13 42 

15 12 

e 19 11 

17 

Y 22 

13 

21 

22 

'5 

3J 

14 

11 

9 

4 

6 

6 

2 

24 6 

25 2.3 16 

ONE LOVE 
HOOTIE & THE BLOWFISH (SNEAKY LONG /VANGUARD/ 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

LOST WITHOUT YOU 
DELTA G00DREM (DAYLIGHT /COLUMBIA) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA /RMG) 

SAY WHAT YOU WILL 
ERIC CLAPTDN (DUCK/REPRISE) 

WINDOW TO MY HEART 
JON SECADA (BIG3) 

HELD 
NATALIE GRANT (CURB) 

I'M FEELING YOU 
SANTANA FEAT. MICHELLE BRANCH (ARISTA.RMG) 

FOREVER 
VERTICAL HORIZON (HYBRID) 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA /RMG) 

Lr 

tIr 

t MODERN ROCK 

r3 
. TITLE 3 3ó ARTIST IMPRINT/ PROMOTION LABEL) 

1 23 

7 19 

7 6 15 

p12 5 

9 8 23 

CD11 10 

1T 10 12 

12 9 24 

® 15 7 

14 14 20 

O 1e 11 

1E 13 12 

21 6 

20 7 

19 16 27 

19 11 

22 6 

25 5 

23 9 

27 6 

26 13 

#1 
7WKS 

FEEL GOOD INC 
GORILLAZ (PARLOPHONE /VIRGIN) J 

itr DON'T TREAD ON ME 
311 (VOLCANO /ZOMBA) 

DOESN'T REMIND ME 
AUDIOSLAVE (EPIC / INTERSCOPE) 

ONLY 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG/ 

RIGHT HERE 
STAIND (FLIP ATLANTIC) 

WAKE ME UP WHEN SEPTEMBER ENDS itr GREEN DAY (REPRISE) 

DOA 
F00 FIGHTERS (ROSWELL/RCA /RMG) 

BEST OF YOU 
FOE FIGHTERS (ROSWELL /RCA' RMG) 

QUESTION! 
SYSTEM OF A DOWN (AMERICAN, COLUMBIA) 

ALL THESE THINGS THAT I'VE DONE 
THE KILLERS (ISLAND /IDJMG) 

REMEDY 
SEETHER (WIND -UP) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER /IDJMG) 

SWING LIFE AWAY 
RISE AGAINST (GEFFEN) 

MY DOORBELL 
THE WHITE STRIPES (THIRD MAN /V2) 

WE ARE ALL ON DRUGS 
WEEZER (GEFFEN) 

DO YOU WANT TO 
FRANZ FERDINAND (DOMINO /EPIC) 

FIX YOU 
COLDPLAY (CAPITOL) 

BEVERLY HILLS 
WEEZER (GEFFEN) 

STAND UP 
TRAPT (WARNER BROS.) 

SAVE ME 
SHINEDOWN (ATLANTIC) 

BAT COUNTRY 
AVENGED SEVENFOLD (HOPELESS /WARNER BROS .) 

STRICKEN 
DISTURBED (REPRISE) 

SOUL MEETS BODY 
DEATH CAB FOR CUTIE (ATLANTIC) 

ATTACK 
30 SECONDS TO MARS (IMMORTAL/VIRGIN) 

1P 

Á 
W 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

OCT 
8 

2005 
2 3 

AIRPLAY MONITORED BY 

Nielsen 
Broadcast Data 
Sv St P ms 

SALES DATA COMPILER Be 

ARTIST (IMPRINT / PROMOTION LABEL) 

WNW WEST RQ AMMO( ( (ROC#81hDEFWMMO) 
GOLD DIGGER 

SHAKE IT OFF 
MARIAN CAREY (ISLAND /IDJMG) 

MY HUMPS 
THE BLACK EYED PEAS (AMA/INTERSCOPE) aC PHOTOGRAPH 
NICKELBACK (ROADRUNNER /IDJMG) 

WAKE ME UP WHEN SEPTEMBER ENDS 
6 

GREEN DAY (REPRISE) 

COB: 23 m =24 .l 19 

16 

IV%9 

BEVERLY HILLS 
WEEZER (GEFFEN) 

DON'T CHA 
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (ASNNNTERSCOPE. 

LOSE CONTROL 
MISSY EWOTT EMT CLAW S RRMN SCOOP (THE GOLD MF6'ATUNIt) 

SUGAR, WERE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

BECAUSE OF YOU 
KELLY CLARKSON (RCNRMG) 

11 
9 

qr YOU AND ME 
LIFEHOUSE (GEFFEN) 

12 8 18 
PON DE REPLAY 
RIHANNA (SRP /DEF JAM /IDJMG) 

10 10 

14 12 22 

15 14 27 

16 11 24 

17 18 25 

21 9 

19 15 13 

20 20 36 

21 17 15 

23 12 

23 24 13 

.v. 

DONT LIE 
THE BLACK EYED PEAS (ASM / INTERSCOPE) 

LISTEN TO YOUR HEART 
D.N.T. (BOBBINS) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA/RMG) 

WE BELONG TOGETHER 
MARIAH CAREY (ISLAND /IDJMG) 

FEEL GOOD INC 
GORILLAZ (PARLOPHONE/VIRGIN) 

LIKE YOU 
BOW WOW FEAT. CIARA (COLUMBIA) 

OUTTA CONTROL (REMIX) 
_50 CENT FEAT. MOBS DEEP (SHADY /AFTERMATHINTERSCOPE) 

SCARS 
PAPA ROACH (EL TONAUGEFFEN) 

COOL 
GWEN STEFANI ( INTERSCOPE) 

BELLY DANCER (BANANZA) 
AKON (SRC /UNIVERSAUUMRG) 

JUST THE GIRL 
THE CLICK FIVE (LAVA) 

24 19 THESE WORDS 
ab NATASHA BEOINGFIELD (EPIC) 

kii 

28 

11,' 

30 27 19 

38 3 

32 30 3C 

22 
BOYFRIEND 
ASHLEE SIMPSON (GEFFEN) 

MORE THAN WORDS 
33 ? 

FRANKIE J (COLUMBIA) 

2611 
DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (AAWINTERSCOPE) 

25 1 LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA) 

35' 
YOUR BODY 
PRETTY RICKY (ATLANTIC) 

33 

GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

HOLLABACK GIRL 
GWEN STEFAN) ( INTERSCOPE) 

32 all HOLIDAY 
GREEN DAY (REPRISE) 

34 34 1 LA TORTURA 

111 
SHAKIRA FEAT. ALEJANDRO SANZ (EPIC) 

37 
DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) 

50 '4 
RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

PIMPIN' ALL OVER THE WORLD 
WDACSS FEAT. BOBBY VALENTINO (DTP/DEF JAM SOUDSADJMG) 

59 WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

In - 1 BETTER DAYS 
GOO G00 DOLLS (WARNER BROS.) 

2 HAVE A NICE DAY 
BON JOVI (ISLAND /IDJMG) 

Mill 45 5 STARS 
SWRCHFOOT (COLUMBIA) I' vH 
FIX YOU 
COLDPLAY (CAPITOL) Ell 47' IF YOU WERE MINE 
MARCOS HERNANDEZ (ULTRAX/TVT) 

40 T 
50 

JUS 
CENT (SHADY /AFTEA 

LIL BIT 
RMATHANTERSCOPE) 

HELENA SO LONG & GOOD 

39 BABY I'M BACK 
BABY BASH FEAT. AKON (LATIUM /UNIVERSAUUMRG) 

52 11 
YOU'LL THINK OF ME 
KEITH URBAN (CAPITOL 

( 

(NASHVILLE)) 

42 
MY CHEMICAL ROMANCE (REPRISE) 

NIGHT) 

SHINE ON 
RYAN CABRERA (E.V.L.A. /ATLANTIC) 

71 4 

4 

THIS IS HOW A HEART BREAKS 
ROB THOMAS (MELISMNATLANTIC) 

HOW TO DEAL 
FRANKIE J (COLUMBIA) 

TITLE 
3 3ó ARTIST (IMPRINT I PROMOTION LABEL) 

52 43 23 

53 55 24 

54 49 24 

55 60 19 

6 

57 61 7 

$B 54 6 

CY89 3 

58 6 

BEST OF YOU 
FOB FIGHTERS (ROSWELURCNRMG) 

SPEED OF SOUND 
COLDPLAY (CAPITOL) 

BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

1 11 

' 15 

3 

BACK THEN 
MIKE JONES (SWISHAHOUSE/ASYLUM /WARNER BROS.) 

WAKE UP 
HILARY DUFF (HOLLYWOOD) 

BADD 
YNG YANG TWBB FFRI MME JONES A MR. COWPARK (COWPARKTvT) 

GOOD TIMES 
TOMMY LEE (TL EDUCATIONAL SERVICES) 

FLY AWAY 
NELLY (DERRTY /UNIVERSAUUMRG) 

ALCOHOL 
BRAD PAISLEY (ARISTA NASHVILLE) 

BEST I EVER HAD 
GARY ALLAN (MCA NASHVILLE) 

WHO YOU'D BE TODAY 
KENNY CHESNEY (RNA) 

62 10 AXEL F 
CRAZY FROG (NEXT PLATEAU/UNIVERSAL/UMRG) 

64 48 11 
JUST WANT YOU TO KNOW 
BACKSTREET BOYS (JIVE/ZOMBA) 

51 3 
ALL JACKED UP 
GRETCHEN WILSON (EPIC (NASHVILLE) /EMN) 

86 63 13 THESE BOOTS ARE MADE FOR WALKIN' 
JESSICA SIMPSON (COLUMBIA) 

67 69 

68 65 

1111 94 

Plig 75 

71 76 

72 66 

82 

79 

11 
ALL THESE THINGS THAT I'VE DONE 
THE KILLERS (ISLAND /IDJMG) 

4 PLAY SOMETHING COUNTRY 
BROOKS A DUNN (ARISTA NASHVILLE) 

3 
I'M SPRUNG 

T -PAIN ( KONVICT MUZIK/JIVE/ZOMBA) 

PUMP IT 
THE BLACK EYED PEAS (AAM / INTERSCOPE) 

IN WISH YOU WERE HERE 
MARTY CASEY (BURNETT /EPIC) 

17 
DIAMONDS FROM SIERRA LEONE 
KANYE WEST (ROC- A- FELLNDEF JAM /IDJMG) 

4 
GOOD IS GOOD 
SHERYL CROW (AAM / INTERSCOPE) 

12 
A REAL FINE PLACE TO START 
SARA EVANS (RCA NASHVILLE) 

90 12 

ni92 3 

82 81 26 

83 26 

96 2 

Ilk 
73 3 

80 19 

86 24 UNTITLED (HOW CAN THIS HAPPEN TO ME?) 
SIMPLE PLAN (LAVA) 

TIVISTA FEAT. TREY SONGZ (ATLANTIC) 

GIRL TONITE 

64 2 

BE MY ESCAPE 
RELIENT K (GOTEE/CAPITOL) 

THE WORLD TURNED UPSIDE DOWN 
COLDPLAY (CAPITOL) 

FOLLOW THROUGH 
GAVIN DEGRAW (J /RMG) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DFF JAMTDJMG) 

SOUL MEETS BODY 
DEATH CAB FOR CUTIE (ATLANTIC) 

RIGHT HERE 
STAIND (FLIP /ATLANTIC) 

HERE BY ME 
3 DOORS DOWN (REPUBLIC /UNIVERSAUUMRG) 

B.Y.O.B. 
SYSTEM OF A DOWN (AMERICAN /COLUMBIA) 

INCOMPLETE 
BACKSTREET BOYS (JIVE/ZOMBA) 

UNBREAKABLE 
ALICIA KEYS (J /RMG) 

WELCOME TO JAMROCK 
DAMIAN'JR. GONG MARLEY (GHETTO YOUTHS/TUFF GONGNMRG) 

AS GOOD AS I ONCE WAS 
TOBY KERN (DREAMWORKS (NASHVILLE)) 

90 93 2 

COME WHEN I CALL 
JOHN MAYER TRIO (AWARE/COLUMBIA) 

THE GHOST OF YOU 
MY CHEMICAL ROMANCE (REPRISE) 

98 3 
STAY WITH ME (BRASS BED) 
JOSH GRACIN (LYRIC STREET) 

91 2 
I DON'T CARE 
RICKY MARTIN FEAT. FAT JOE A AMERIE (COLUMBIA) 

78 OHIO (COME BACK TO TEXAS) 
BOWUNG FOR SOUP (FFROE/JIVE/ZOMBA) 

74y SO SEDUCTIVE 
TONY YAYO FEAT. 50 CENT (G- UNIT / INTERSCOPE) 

DO YOU WANT TO 
FRANZ FERDINAND (DOMINO /EPIC) 

STAY FLY 
THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA) 

BRIGHTER THAN SUNSHINE 
AQUALUNG (RED INK/COLUMBIA) 

DRAGOSTEA DIN TEI (MA YA HI) 
DAN BALAN FEAT. LUCAS PRATA (ULTRA) 

WHO DID YOU THINK I WAS 
JOHN MAYER TRIO (AWARE /COLUMBIA) 

GIRL 
BECK (INTERSCOPE) 

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen 
Broadcast Data Systems, and sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. © 2005, VNU 
Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES 
SALES: This data is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. © 2005, 
VNU Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and explanations. © 2005, Promosquad 
and HitPredictor are trademarks of Think Fast LLC. 
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ARTIST (IMPRINT í PROMOTION LABEL) 

#1s 

SHAKE IT OFF 
MARIAH CAREY (ISLAND /IDJMG) 

TIT( 3 3g ARTIST (IMPRINT PROMOTION LABEL) 

20 GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

FEEL GOOD INC 
GORILLAZ (PARLOPHONENIRGIN) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (ASM / INTERSCOPE) 

Z-9 32 
OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBS DEEP (SHADY /AFfBìMATHlNtERSCOPE) 

GOLD DIGGER 
KANYE WEST FEAT. JAMS FOEC (HOC- A- FELLADEE JMMDIMG) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA/RMG) 

BEVERLY HILLS 
WEEZER (GEFFEN 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA/RMG) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

7 4 
PON DE REPLAY 

,Au RIHANNA (SRP /DEF JAM /IDJMG) 

a CHA 
THE PIISSmRE DOLLS FEAT. BUSTA SERBES ( 

WE BELONG TOGETHER 
MARIAH CAREY (ISLAND /IDJMG) 

,, , MY HUMPS 
THE BLACK EYED PEAS AAM / INTERSCOP 

1 1 3 18 
LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

13 6 WAKE ME UP WHEN SEPTEMBER ENDS 

11111 

GREEN DAY REPRISE) 

a 01 LISTEN TO YOUR HEART 

14 12 10 
DON'T LIE 
THE BLACK EYED PEAS (ASM / INTERSCOPE 

15 16:1 SCARS 
t PAPA ROACH (EL TONAL/GEFFEN) 

22 
LIKE YOU 
BOW WOW FEAT. CIARA (COLUMBIA) 

1111) 
21 

SUGAR, WERE GOIN' DOWN 
. 

. 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

COOL 
GWEN STEFANI INTERSCOPE 

79' BELLY DANCER (BANANZA) 
AKON (SRC /UNIVERSAUUMRG) 

18 14 

Ilk 19 

23 5 
MORE THAN WORDS 
FRANKIE J (COLUMBIA) 

17 14 
LET ME HOLD YOU 
BOW WOW FEAT. °MARION (COLUMBIA) 

15 26 5 
PHOTOGRAPH 
NICKELBACK ROADRUNNER /IDJMG 

123 18 18 THESE WORDS 
NATASHA BEDINGFIELD (EPIC) 

25 11 
JUST THE GIRL 
THE CLICK FIVE (LAVA) 

,}1 ..6 YOUR BODY 
PRETTY RICKY (ATLANTIC) 

4 

IF YOU WERE MINE 
MARCOS HERNANDEZ (ULTRAX/TVT) 

BABY I'M BACK 
BABY BASH FEAT. ANON (LATIUM / UNIVERSAUUMRG) 

HOLLABACK GIRL 
GWEN STEFANI ( INTERSCOPE) 

HOW TO DEAL 
FRANKIE J (COLUMBIA) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

ILA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (EPIC) 

HOLIDAY 
GREEN DAY (REPRISE) 

PIMPIN' ALL OVER THE WORLD 
MAW MAE BMW VALBOINO (DTP/DEE JAM SOUDHDAE) 

BOYFRIEND 
ASHLEE SIMPSON (GEFFEN) 

lifFLY AWAY 
NELLY (DERRTY /UNIVERSAUUMRG) 

BADD 
TING YANG TWINS (COLLIPARK/TVT) 

NMI 
42 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

YOU'LL THINK OF ME 
KEITH URBAN (CAPITOL (NASHVILLE)) D.. 
GRIND WITH ME 
PRETTY RICKY (ATLANTIC) DI 
PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

4E 

47 

SHINE ON 
RYAN CABRERA (E.V.L.A. /ATLANTIC) 

FOLLOW THROUGH 
GAVIN DEGRAW (J /RMG) 

.. 
4E . 

HERE BY ME 
3 DOORS DOWN (REPUBLIC /UNIVERSAUUMRG) 

I'M SPRUNG 
T -PAIN (KONVICT MUZIK/JIVE/ZOMBA) 

5C i 

117 mainstrean top 40 statuons are electronically monitored 24 hour, a Tay 
7 days a week This data is used to compile the Pop 100. 

IGLES SALI=S 
V; TITLE 
3ó ARTIST (IMPRINT ! PROMOTION LABEL) 

I1 SIDE YOUR HEAVBUINDEPENDENCE DAY 
F CARRIE UNDERWOOD (ARISTA/RMG) 

INSIDE YOUR HEAVEN/VEHICLE 
BO BICE (RCA/RMG) 

2 3 15 

1 2 

5 4 

4 6 

4 

6 4 

8 15 

7 11 

20 1' 

19 3 

DONT CHA 
THE PUSSYCAT DOLLS FEAT BUSTA RHYMES (ASMANTERSCOPE) 

RUN IT! 
CHRIS BROWN ( JIVE/ZOMBA) 

ANGEL 
THE JONES GANG (REALITY /AAO) 

REP UR HIGH SCHOOL 
MIRANDA (WORLD AFFILIATED ENTERTAINMENT) 

GO CRAZY 
YOUNG JEFZY FEAT. JAY -Z (CORPORATE THUGZIDEF JAMADJMG) 

LONELY 
AKON (SRC /UNIVERSAUUMRG) 

GHETTO 
SCOUNDRELS FEAT. PASTOR TROY (INVISIBLE) 

TAURUS HERE 
TAURUS ( LANDMINE) 

BACK TOGETHER AGAIN 
MELI'SA MORGAN A FREDDIE JACKSON (LU ANN /ORPHEUS) 

15 9 
PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

16 2 LIGHTERS UP 
LIL' KIM (QUEEN BEE/ATLANTIC) 

9 
OUTTA CONTROL (REMIX) ` 50 CENT FEAT. MOBB DEEP (SHADY /AFTERMATWINTERSCOPE) 

22 
PON DE REPLAY 
RIHANNA (SRP /DEF JAM /IDJMG) 

GOLD DIGGER 
KANYE WEST FEAT. JAMIE FORK (ROC- A- FELLNDEF JAM,DJMG) 

THAT GIRL 
TRE FEAT. TWENTY II (SEL'SUM) 

FROM THE BOTTOM OF MY HEART 
STEVIE WONDER (MOTOWN /UMRG) 

13 - 
IN THE KITCHEN/TRAPPED IN THE CLOSET (CHAPTER 1 OF 5) 

R. KELLY (JIVE/ZOMBA) 

10 a 

14 

SITTIN' SIDEWAYZ 
PAUL WALL (SWISHAHOUSE/ASYLUM) 

ROCKY TOP '96 
THE OSBORNE BROTHERS (DECCNMCA NASHVILLE/UMGN) 

®LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

WE BE BURNIN' 
_SEAN PAUL (VP /ATLANTIC) 

25 

WE BELONG TOGETHER 
MARIAH CAREY (ISLAND /IDJMG) 

THERE IT GOI (THE WHISTLE SONG) 
JUELZ SANTANA (DIPLOMATS /DEF JAM /IDJMG) 

I DON'T CARE 
RICKY MARTIN FEAT. FAT JOE A AMERIE (COLUMBIA) 

WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

DATI i ROMEO BY 

See chart leca4d for rules and explanations. Yellow indicates reoenJ- 
tested title, indicates New Release. 

ARTIST/Ti5 _AOEL(Score) 

PDP 100 AIRPLAY 

Chart Rank 

1N9l Me U. Nhen September Ends REPRISE (65.4) 

Sugar, We're Going Down IDJMG (69.7) 

Photograph IDJMG (65.2) 

Just The Girl LAVA (78.3) 

If You Were Mine TYr(66.1) 

You'll Think Of Me EMC (75.1) 

Follow Through RMG (67.5) 

THE CLIGP 
MAaCOS h 
K'1TH UF 

Dirt, Little secret INTERSCOPE (76.1) 

l'n =ee!ing A.0 RMG (65.1) 

Girl Next Door ALERT (65.4) 

ADULT TZ P 40 

12 

17 

22 

24 

30 

42 

46 

K_1TH UF 

S-iERY 
GEEN 
BDV J 

hONIE- 
MICHA "- 

Follow Through RMG (65. 

Our Last Night ARTEMIS (85.8) - 

You'll Think Of Me EMC (69.6) 6 

Good Is Good INTERSCOPE (67.1) 9 

Wake Me Up When September Ends REPRISE (69.4) 11 

lave A Nice Day IDJMG (65.0) 17 

She Says EPIC (70.4) 22 
Home REPRISE (67.9) 27 

Because Of You RMG (70.9) 35 

ADULT CONTEMPORARY 

G' 
DEC 
KELLY CLLR 
JON SEC . 

Inside Your Heaven RMG (71.7) 13 

Lis1B6 To Your Heart ROBBINS (71.4) 15 

Lost Without You COLUMBIA(66.4) 18 

Behind These Hazel Eyes RMG (65.4) 19 

Window To My Heart 5153 (89.4) 21 

MODERN ROCK 

DOA RMG (65.7) 

Ouestionl COLUMBIA (68.4) 

Photograph ROADRUNNEEFIDJMG (71.2) 

Fix You CAPITOL (76.2) 

TWÉIed Transistor VIRGIN (71.0) 

We Don't Care Anymore REPOSE (67.7) 

Count On Me TvT(65.7) 

8 

10 

13 

18 

27 

33 

Data for week of OCTOBER 8, 2005 CHARTS LEGEND on Page 72 
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LES DATA COIYIP L® BY 

V el3e,n 
>.w dScen 

ARTIST 
IMPRINT 8 NUMBER 1 DISTRIBUTING LABEL (PRICE) 

VARIOUS ARTISTS 
J 62472/RMG (18.98) 

kEW 1 

KANYE WEST 
ROC- A- FELLA/DEF JAM 004813 * /IDJMG (13.98) 

DAVID BANNER 
SRC /UNIVERSAL 004975 * /UMRG (13.98) 

So Amazing: An All -Star Tribute To Luther Vandross 

Late Registration 

Certified N 
T.I. PRESENTS THE P$C 
GRAND HUSTLE /ATLANTIC 83797 * /A0 (18.98) 

PAUL WALL 
SWISHAHOUSE /ATLANTIC 83808 /ASYLUM (18.98) 

YOUNG JEEZY 
CORPORATE THUGZ /DEF JAM 004421 * /IDJMG (13.98) 

CHARLIE WILSON 
JIVE 69429 /ZOMBA (18.98) 

EARTH, WIND & FIRE 
SANCTUARY 87513 (18.98) 

DAMIAN "JR. GONG" MARLEY 
GHETTO YOUTHS /TUFF GONG 005416 /UMRG (13.98) 

MARIAH CAREY 
ISLAND 003943 /IDJMG (13.98) 

50 CENT 
SHADY /AFTERMATH 004092 * / INTERSCOPE (13.98/8.98) O+ 

THE BLACK EYED PEAS 
AAM 004341' / INTERSCOPE (13.98/8.98) 

RAY J 
KNOCKOUT 87521 /SANCTUARY (18.98) 

GREATEST 
GAINER 

KEYSHIA COLE 
ABM 003554' / INTERSCOPE (13.98) 

25 To Life 

The Peoples Champ 

Let's Get It: Thug Motivation 101 

Charlie, Last Name Wilson 

Illumination 

Welcome To Jamrock 

The Emancipation Of Mimi 

The Massacre 

Monkey Business 

Raydiation 

4' 

The Way It Is 

l E I AEW 1 
KINDRED THE FAMILY SOUL In This Life Together 
HIDDEN BEACH /EPIC 96512/SONY MUSIC (18.98) . IIII Ir 

. 
IIIII 

NEW 

2. NEW 

3 

1 

2 

t9 

1 

TONY YAYO Thoughts Of A Predicate Felon 
G -UNIT 004873' /INTERSCOPE (13.98/8.98) O+ 

JIM JONES Diary Of A Summer t 
DIPLOMATS 5830 /KOCH (18.98 DD) 

L YFE JENN /NGS Lyfe 268 -192 
COLUMBIA NNISONY MUSIC (12.98) 

YOLANDA ADAMS 
ELEKT9A/ATLANTIC 83789/AG (18.98) 

Day By Day 

BOW WOW Wanted 
COLUMBIA 93505 /SONY MUSIC (18.98) 31 .. 
THE PUSSYCAT DOLLS PCD 
ABM 005374 / INTERSCOPE (13.98) 

R. KELLY TP.3 Reloaded 
JIVE 70214 / ZOMBA (18.98/12.98) O+ 

PRETTY RICKY Bluestars II 
ATLANTIC 83786/AG (18.98) 

RAY CHARLES Genius & Friends 
ATLANTIC 73185/RHINO (18.98) F 

CECE WINANS Purified 
PURESPRINGS GOSPEUINO 93997/SONY MUSIC (18.98) 

KEM 
MOTOWN 004232 /UMRG (13.98) 

Album II 

LATOYA LONDON Love & Life 
PEAK 8529 /CONCORD (18.98) 

I 

4 

413 

RIHANNA 
SRP /DEF JAM 004937 /IDJMG (13.98) 

Music Of The Sun 

YING YANG TWINS U.S.A.: United State Of Atlanta 
COLLIPARK 2520/TVT (17.98/11.98) 

3- NEW 

10 

i 

MARY MARY Ma Ma ry 
MY BLOCK/COLUMBIA 92948/SONY MUSIC (18.98) 

Mary 
ÿ,- 

VARIOUS ARTISTS 
AMARU 5836 (17.98) 

The Rose Vol. 2: Music Inspired By Tupac's Poetry . 
II . 

ILITTLE . 
® 

I . 
IDESTINY'S 

I 
® 

112 .18 
Il®5 

53 i NEW 

g 

? 3 -; 
2 

2 

2 

TREY SONGZ 
I Gotta Make It L. 

SONG BOOK /ATLANTIC 83721/ÁG (15.98) 

MIKE JONES Who Is Mike Jones? 
SWISHAHOUSE /ASYLUM 49340' /WARNER BROS. (18.98) 

SYLEENA JOHNSON Chapter 3: The Flesh 
JIVE 61093 /ZOMBA (18.98) 

DJ OUIK Trauma 
MAD SCIENCE 11 (17.98) 

BROTHER The Minstrel Show 
ABB /ATLANTIC 83783/ÁG (15.98) 

tt 

19 MARQUES 

1U 

-: 

, 

14 

; 1 
Ì 

SOUNDTRACK Hustle & Flow 
GRAND HUSTLE/ATLANTIC 83822'/ÁG (18.98) 

,i. 

HOUSTON Naked " 
T.U.G. /UNIVERSAL 004696 /UMRG (13.98) 

VARIOUS ARTISTS Now 19 
THE EMI GROUP /UNIVERSAUSONY BMG /ZOMBA 12133/CAPITOL (18.98) 

BABYFACE Grown & Sexy 
ARISTA 70568 /RMG (18.98) 

MISSY ELLIOTT The Cookbook 
THE GOLD MIND /ATLANTIC 83779 * /AG (18.98) 

TEAIRRA MARI Roc -A -Fella Presents Teairra Mari 
MUSICLINE /ROC -A -FELLA 004526' /IDJMG (13.98) 

BOBBY VALENTINO Disturbing Tha Peace Presents Bobby Valentino 
DTP /DEF JAM 004293" /IDJMG (13.98) 

JOHN LEGEND Get Lifted 011 
M.O.D./COLUMBIA 92776 * /SONY MUSIC (18.98) 

SLIM THUG Already Platinum 
STAR TRAK/GEFFEN 003505' /INTERSCOPE (13.98/8.98) 

CHILD Destiny Fulfilled 
COLUMBIA 92595/SONY MUSIC (18.98) ® 3 

CIARA Goodies 
SHO'NUFFMUSICLINE/LAFACE 62819*/ZOMBA (18.98/12.98) 

VARIOUS ARTISTS Jermaine Dupri Presents... Young, Fly & Flashy Vol. 1 
SO SO DEE 73874 */VIRGIN (18.98) 

T MONEY 29 /FAST LIFE (17.98) 
A *W *O *L 

WEBBIE Savage Life 
TRILL 83825 /ASYLUM (18.98) 

COMMON Be 
G.O.O.D. /GEFFEN 004670 " / INTERSCOPE (13.98/8.98) O+ 

NAJEE My Point Of View 
HEADS UP 3104 (17.98) 

LEELA JAMES A Change Is Gonna Come 
WARNER BROS. 48027 (13.98) 

SHAGGY Clothes Drop 
BIG YARD /GEFFEN 004180 * / INTERSCOPE (13.98) 

BOYZ N DA HOOD Boyz N Da Hood 
BAD BOY SOUTH /BAD BOY 83810/AG (18.98) 

Data for we pf OCTOBER 8, 2005 I For chart reprints call 646.654.4633 

13 

15 

2 

7 

3 

1 

5? 

24 

12< 

i 

6. 

1 

4 

5 

3 

2 

2 

1 

1 

2 

1 

4 

,21 

17 

4 

7 

42 

5 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

VIVIAN GREEN 
COLUMBIA 90761 /SONY MUSIC (18,98) 

Vivian 

ANTHONY HAMILTON 
ATLANTIC 74695 * /RHINO (18.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 83734 * /AG (18.98) 

Soulife 

Urban Legend . 
MIRI BEN -ARI 
UNIVERSAL 005243* /UMRG (13.98) 

The Hip -Hop Violinist 

FANTASIA 
J 64235 * /RMG (18.98) 

Free Yourself 

OMARION 
T.U.G. /EPIC 92818 /SONY MUSIC (18.98) 

O 

SOUNDTRACK 
MUSIC WORLD /FOX 87539 /SANCTUARY URBAN (18.98) 

Roll Bounce: The Album 

AKON 
SRC /UNIVERSAL 000860* /UMRG (13.98) 

DADDY YANKEE 
EL CARTEUVI 450639 /MACHETE (15.98) 

RAHEEM DEVAUGHN 
JIVE 53723 /ZOMBA (11.98) 

KIM WATERS 
SHANACHIE 5133 (17.98) 

SOUNDS OF BLACKNESS 
SLR 54693 /LIGHTYEAR (17.98) 

JOSS STONE 
S -CURVE 94897* (18.98) 

THE GAME 
AFTERMATH /G -UNIT 003562 / INTERSCOPE (13.98/8.98) 

B5 
BAD BOY 83812 * /AG (13.98) 

JODECI 
UNIVERSAL /CHRONICLES 001812/UME (13.98) 

ERIC BENET 
FRIDAY /REPRISE 47970 /WARNER BROS. (18.98) 

BONE THUGS -N- HARMONY 
RUTHLESS 25423 (18.98) 

TONY TRICE 
LO -END 1803 (8.98) 

Trouble 

Barrio Fino 

The Love Experience 

All For Love 

Unity 

Mind Body & Soul 

The Documentary 

B5 

Back To The Future: The Very Best Of Jodeci 

Hurricane 

Greatest Hits 

Hustle Boy 

AMERIE 
COLUMBIA 90763/SONY MUSIC (18.98) 

Touch 

MP FOR A COMPLETE LISTING OF THE HOT R &B; HIP -HOP ALBUMS, CHECK OUT WWW.BILLBOARD.COM 

1 

MI 2 5 
?#-! 

IMP: 71, 

28 

B.B. KING 
GEFFEN/CHRONICLES 003854/UME 

ARTIST 
3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

B.B. KING 
GEFFEN /CHRONICLES 005263 /UME 

DELBERT MCCLINTON 
NEW WEST 6079 

GEORGE THOROGOOD & THE DESTROYERS 
CAPITOL 98430 

Cost Of Living 

Greatest Hits: 30 Years Of Rock 

The Ultimate Collection 

Electric Blue Watermelon 

The Soul Truth 

Twenty 

Original Greatest Hits 

Live From Austin TX 

Best Of Blues: 50 Hits 

Me And Mr Johnson 

Sessions For Robert J 

Honkin' On Bobo 

Sweet Lovin' 01' Soul 

Buried Alive In The Blues 

3 
,1 NORTH MISSISSIPPI ALLSTARS 
,.,; ATO 21541' 

6 6 
SHEMEKIA COPELAND 
ALLIGATOR 4905 

18 

I16 

2 
B.B. KI 
VIRGIN 

1K1 11454G 

L. 471 SUSAN TEDESCHI 
+ 1 NEW WEST 6065 

26 
VARIOUS ARTISTS 

. MADACY 50799 

ERIC CLAPTON 
DUCK/REPRISE 48423/WARNER BROS 

ERIC CLAPTON 
DUCK /REPRISE 48926 /WARNER BROS. O 

THE ROBERT CRAY BAND 
SANCTUARY 84748 

1 RE-ENTRY 

1C RE-ENTRY 

AEROSMITH 
COLUMBIA 87025 * /SONY MUSIC 

MARIA MULDAUR 
STONY PLAIN 1304 

CHICAGO BLUES REUNION 
OUT THE BOX 3016 /BAYSIDE O 

EETWEEN THE BULLETS rgeorge @billboard.com 

VANDROSS TRIBUTE TOPS THE LIST 
Gith a superstar roster paying its respects, "So 

Amazing: An All Star Tribute to Luther Van - 

óoss" opens at No. 1 on Top R &B /Hip -Hop 

Albums and lands at No. 4 on 

The Billboard 200. It is the first 

t-bute album to reach the top 

]e on the latter list since 
"Common Thread: The Songs 

cf the Eagles" did so in 1993. 

The set benefits from the 
Sept. 20 "Oprah Winfrey Show," 

which featured performances by two of the 

albums participants, Usher and Patti LaBelle. 

Vandross himself topped the R &B /Hia- 
Hop Albums chart eight 
times. His 1981 debut solo 
outing, "Never Too Much," 
and final studio album, 
2003's "Dance With My Fa- 

ther," are chart- topping book- 

ends to his career. 
-Raphael George 

SO AMAZING 
AN ALL STAR TRIBUTE TO 

LUTHER VANDRO'` 

Go to www.billboard.biz for complete chart data ! 63 
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OCT 
8 

AIRPLAY MONITORED BY 

Nielsen 
Broadcast Data 

SALES DATA COMPILED Bt 

2 

7.53 3ó ARTIST (IMPRINT' PROMOTION LABEL) 

3 12 

20 

1 
3W S 

GOLD DIGGER 
KANTE WEST. FEAT. JAMIE FOE( (ROC- A- FELLA/DEF JAM /IDJMG) 

LIKE YOU 
BOW WOW FEAT. CIARA ( COLUMBIA/SUM) 

SHAKE IT OFF 
MARIAN CAREY (ISLAND /IDJMG) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM /IDJMG) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

MUST BE NICE 
LYFE JENNINGS ( COLUMBIA/SUM) 

WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

NAKED 
MARQUES HOUSTON (T.U.G. /UNIVERSAUUMRG) 

CATER 2 U 
DESTINY'S CHILD ( COLUMBIA/SUM) 

FREE YOURSELF 
FANTASIA (J /RMG) 

GIRL TONITE 
TWISTA FEAT. TREY SONGZ (ATLANTIC) 

CHARLIE LAST NAME: WILSON 
CHARLIE WILSON ( JIVE/ZOMBA) 

3 

6 

ARTIST (IMPRINT / PROMOTION LABEL) 

WELCOME TO JAMROCK 
DAMIAN JR. GONG" MARLEY (GHETTO YOUTHS/TUFF GONG /UMRG) 

I CAN'T STOP LOVING YOU " 
KEM (MOTOWN /UMRG) I y " YOUR BODY 

>,. PRETTY RICKY (ATLANTIC) 

26 TA 
VIVIAN 

GOTTA 
GREEN 

GO 
( COLUMBIGOTWSUM) 

LEAVE (TIRED) 

I11 FOOTPRINTS 
l T.O.K. (VP) 

LAFFY TAFFY 
OIL (D4L/DEEMONEY /ASYLUM) 

ONE WISH 
RAY J (KNOCKOUT /SANCTUARY) 

NolPRESIDENTIAL 
YOUNGBLOOOZ (GHET -O- VISION /LAFACE/ZOMBA) 111 

'19 PIMPIN' ALL OVER THE WORLD 
LUDACRIS FEAT. BOBBY VALENTINO (DTP /DEF JAM SOUTH /IDJMG) 

GOTTA MAKE IT 
TREY SONGZ FEAT. TWISTA (SONG BOOK/ATLANTIC) 

HERE WE GO 
TRINA FEAT. KELLY ROWLAND (SLIP- N- SLIDE/ATLANTIC) 

AND THEN WHAT 
YOUNG JEEZY FEAT. MANNIE FRESH (CORPORATE THUGZ/DEF JAM /IDJMG) 

THERE IT GO! (THE WHISTLE SONG) 
. JUELZ SANTANA (DIPLOMATS /DEF JAM /IDJMG) 

18 PLEASE 
TONI BRAXTON (BLACKGROUND /UMRG) 

20ç 
CROSS MY MIND 
JILL SCOTT (HIDDEN BEACH /EPIC /SUM) 

18 WORK IT OUT 
DR. WALES a HAYES AND THE WARRIORS FEAT DMNNE WIWAMS (ICEE INSPIRATIONAUICEE) 

30` DEM BOYZ 
BOYZ N OA HOOD (BAD BOY SOUTH /BAD BOY /ATLANTIC) 

( LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

AND I 

t CIARA ( SHO 'NUFF- MUSICLINE /LAFACE/ZOMBA) 

SLOW WIND 
R. KELLY (JIVE / ZOMBA) 

GO CRAZY 
YOUNG JEEZY FEAT. JAY-B (CORPORATE THUGZ/DEF JAM /IDJMG) 

UNBREAKABLE 
ALICIA KEYS (J /RMG) 

8 LIGHTERS UP 
LIC KIM (QUEEN BEE /ATLANTIC) 

RUN IT! 
CHRIS BROWN (JIVE/ZOMBA) 

1 
I'M A KING 
PSC FEAT. T.I. A LIL SCRAPPY (GRAND HUSTLE /ATLANTIC) 

I'M SPRUNG B. 
T-PAIN (KONVICT MUZIK/JIVE/ZOMBA) 

I SHOULD HAVE CHEATED 
5 

KEYSHIA COLE (ASIA /INTERSCOPE) 

I THINK THEY LIKE ME 
DEM FRANCHIZE BOYZ (SO SO DEF /VIRGIN) 

5 
WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

1 

25" .4 STAY FLY 
THREE S MAFIA (HYPNOTIZE MINDS / COLUMBIWSUM) 

12 22 LET ME HOLD YOU 
BOW WOW FEAT. ()MARION ( COLUMBIA/SUM) 

23 20 1T TELL ME 
BOBBY VALENTINO (DTP /DEF JAM /IDJMG) 

24 16 14 
BADD 
TING YANG TWINS (COLLIPARK/TVT) 

OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBB DEEP (SHADY /AFTERMATH /INTERSCOPE) 

HOT 1311&13/HIP HOP gP ¡FA ,iSI\(.;LES 
SALES 

ID 33 5 

77131 

14: 

10'. 

1 

11: 

TITLE 
ARTIST (IMPRINT : PROMOTION LABEL) 

REP UR HIGH SCHOOL 
MIRANDA (WORLD AFFILIATED ENTERTAINMENT) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

BACK TOGETHER AGAIN 
MELISA MORGAN & FREDDIE JACKSON (LU ANN /ORPHEUS) 

GO CRAZY 
YOUNG JEEZY FEAT. JAY -Z (CORPORATE THUGZ/DEF JAM/IDJMG) 

THAT GIRL 
TRE' FEAT. TWENTY II (SEL'SUM) 

GHETTO 
SCOUNDRELS FEAT. PASTOR TROY (INVISIBLE) 

SOUTHERN LOVIN 
RAY (BLACK ARK) 

TAURUS HERE 
TAURUS ( LANDMINE) 

LIGHTERS UP 
LIC KIM (QUEEN BEE /ATLANTIC) 

DON'T CHA 
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (A &M /INTERSCOPE) 

LIKE ME 
BORNSCAR (MLAR) 

GOLD DIGGER 
KANTE WEST FEAT. JAMIE FOXX (ROC- A- FELLA/DEF JAM /IDJMG) 

SHE'S OUTTA MY LIFE 
DILLAN COLE BROWN (MLAR) 

U-CAN GET IT 
Y-NOT (URBAN STYLZ/PEPPA INTERTNAIONAL) 

THERE IT GO! (THE WHISTLE SONG) 
JUELZ SANTANA (DIPLOMATS /DEF JAM/IDJMG) 

UNBREAKABLE 
BIG TRELL (UNBROKEN) 

PLAY 
DAVID BANNER (SRC / UNIVERSAUUMRG) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/OEF JAM /IDJMG) 

OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBB DEEP (SHADY /AFTERMATH /INTERSCOPE) 

WE CAN HANDLE THAT 
SLICK 23 (MANCINI WEAR) 

WE SWERV'N 
SAWED OFF (DA UNTAMED) (URBAN STYLZ/PEPPA INTERTNAIONAL) 

SITTIN' SIDEWAYZ 
PAUL WALL (SWISHAHOUSE /ASYLUM) 

EVERYDAY 
AJA (MLAR) 

HERE WE GO NOW 
D- TRUMP? (ENTROPRENEUR) 

CURIOUS 
TONY YAYO FEAT. JOE (G- UNIT /INTERSCOPE) 

64 I Go to www.billboard.biz for complete chart data 

4 
STAY 
NE -Y0 FEAT. PEED! PEON (DEF JAM /IDJMG) 

PON DE REPLAY 
RIHANNA (SRP /OEF JAM /IDJMG) 

AIN'T GON' BEG YOU 49 _ FANTASIA (J /RMG) 

I WANNA BE LOVED 
ERIC BENET (FRIDAY /REPRISE/WARNER BROS.) 

ID HY1'1-I IVI It, AIRPLAY 

10 
GOLD DIGGER 
EANYE WEST FEAT. JAMIE FOXX (ROC- A- FELLA/DEF JAM /IDJMG) 

YOU 
W FEAT. CIARA ( COLUMBIA/SUM) 

KE IT OFF 
CAREY (ISLAND /IDJMG) 

ANNER (SflC / UNIVERSAUUMRG) 

O 

PLAY 
DAVID 8 Q MEY 

UHUMPS THE BCK EYED PEAS (ASIA /INTERSCOPE) 

14 
YOUR BODY 
PRETTY RICKY (ATLANTIC) 

9 I'M SPRUNG 
T -PAIN (KONVICT MUZIK/JIVE/ZOMBA) 

12 
OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBB DEEP (SHADY /AFTERMATH /INTERSCOPE) 

SHAKE 
TING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/OEF JAM /IDJMG) 

5 
BADD . 
TING YANG TWINS FEAT. MIKE JONES & MR. COLLIPARK (COLLIPARK/TVT) 

LET ME HOLD YOU 
BOW WOW FEAT. ()MARION (COLUMBIA/SUM) 

RWE BELONG TOGETHER 
MARIAI CAREY (ISLAND /IDJMG) 

LOSE CONTROL 
MISSY ELLIOTT FEAT. CIARA & FAT MAN SCOOP (THE GOLD MIND /ATLANTIC) 

8 PON DE REPLAY 
RIHANNA (SRP /DEF JAM /IDJMG) 

MORE THAN WORDS 
FRANKIE J ( COLUMBIA/SUM) 

IF YOU WERE MINE 
MARCOS HERNANDEZ (ULTRAX/TVT) 

GIRL TONITE 
TWISTA FEAT. TREY SONGZ (ATLANTIC) 

2 DON'T CHA 
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (A &M /INTERSCOPE) 

WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

CATER 2 U 
DESTINY'S CHILD (COLUMBIA/SUM) 

BOOM 
MARIO FEAT. JUVENILE (3RD STREET /J /RMG) 

ONE WISH 
RAY J (KNOCKOUT /SANCTUARY) 

WELCOME TO JAMROCK 
DAMIAN "JR. GONG" MARLEY (GHETTO YOUTHS/TUFF GONG/UMRG) 

1 19 

RTIST (IMPRINT / PROMOTION LABEL) 

CHARLIE LAST NAME: WILSON 
CHARLIE WILSON (JIVE/ZOMBA) 

WE BELONG TOGETHER ¡. MARIAN CAREY (ISLAND /IDJMG) 

38 
I CAN'T STOP LOVING YOU 
KEM (MOTOWWUMRG) 

4 23 

5 28 

7 9 

21 

GOTTA GO GOTTA LEAVE (TIRED) 
VIVIAN GREEN (COLUMBIA/SUM) 

FREE YOURSELF 
. FANTASIA (J /RMG) 

I WANNA BE LOVED 
ERIC BENET (FRIDAY /REPRISE /WARNER BROS.) 

CROSS MY MIND 
JILL SCOTT (HIDDEN BEACH /EPIC /SUM) 

PLEASE 
TONI BRAXTON (BLACKGROUND /UMRG) 

WORK IT OUT 
DR. CHARLES G. HAYES AND THE WARRIORS FEAT. DIANNE WILLIAMS (ICEE INSFIRATIONAUICEE) 

FROM THE BOTTOM OF MY HEART 
STEVIE WONDER (MOTOWN /UMRG) 

PURIFY ME 
INDIA.ARIE (ROWDY /MOTOWN /UMRG) 

FIND YOUR WAY (BACK IN MY LIFE) 
KEM (MOTOWN/UMRG) 

MUST BE NICE 
LYFE JENNINGS ( COLUMBIA/SUM) 

UNBREAKABLE 
ALICIA KEYS (J /RMG) 

PURE GOLD 
EARTH, WIND A FIRE (SANCTUARY) 

YES I'M READY 
JEFFREY OSBORNE (KOCH) 

I THINK I LOVE U 
DWELE (VIRGIN) 

SHAKE IT OFF 
MARIAN CAREY (ISLAND /IDJMG) 

EVERY WOMAN DREAMS 
SHANICE (IMAJAH /PLAYTYME) 

SORRY FOR THE STUPID THINGS 
BABYFACE (J /RMG) 

SOMEONE WATCHING OVER YOU 
YOLANDA ADAMS (ELEKTRA/ATLANTIC) 

' AIN'T NO WAY 
PATTI LABELLE FEAT. MARY J. ALICE (DEF SOUL CLASSICS /IDJMG) 

MESMERIZED 
FAITH EVANS (CAPITOL) 

CATER 2 U 
DESTINY'S CHILD (COLUMBIA/SUM) 

GROWN & SEXY 
BABYFACE (ARISTA/RMG) 

DATA PROVIDED BY 

See chart legend for rules and explanations. Yellow indicates recently tested title, 
indicates New Release. 

AA TlST/Til)et so EL l Score) 

R&B /HIP -HOP AIRPLAY 

KeNYE WE 
Y=UNG JE 
Or .VID BAN. 

Chart Rank 

When We Make Love sum (81.0) 

Gold Digger IDJMG (88.0) 

Soul Survivor IDJMG (65.1) 

Play UMRG (75.1) 

Unbreakable RMG (80.8) 

I'm A K'r7J ATLANTIC (62.7) 

I'm Sprung ZOMBA (66.2) 

I Should Have Cheated INTERSCOPE (91.0) 

I Think They Like Me VIRGIN (78.2) 

We Be BUM' ATLANTIC (68.2) 

Your Body ATLANTIC (72.3) 

One W SY SANCTUARY (85.7) 

And I 'OURA (87.8) 

K 

D 

YANG 

FRAN 
NW RC 
P1IST 
SAN 

R 

D 

TRINA F 

R HAN 
D 3N. 
Cg 

Here We Go ATLANTIC (79.0) 

Go Crazy IDJMG (65.4) 

Stay IDJMG (71.5) 

IM1 Gon' Beg RMG (76.1) 

MIC AIRPLAY 

Gold Digger IDJMG (79.2) 

Play UMRG (65.7) 

I'm Spring ZOMBA (78.2) 

Shake no (78.4) 

Arre Than Words suM (68.0) 

If You Were Mine NT (78.5) 

Girl Tonight ATLANTIC (65.4) 
YVe Be Burnin ATLANTIC (68.21 

Boom RMG (67.4) 

One W st SANCTUARY (81.3) 

Welcome To Jamrock AMHG (70.2) 
Here We Go ATLANTIC (79.0) 

If YS Lavin' That You Want IDJMG (66.7) 

I Think They Like Me VIRGIN (87.2) 

And I - DMRA (86.1) 
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ADULT R&B AND RHYTHMIC AIRPLAY: 57 adult R&B stations and 66 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 
G 2005 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R &BIHIPFIOP 
SINGLES SALES: this data is used to compile Hot R&B/Hip -Hop Singles & Tracks. © 2005 
VNU Business Media, Inc. and Nielsen SoundSeGIL, Inc. HRPREDICTOR: © 2005, 
Promosguad and HItPredkXOr are trademarks of Think Fast LIC. 

Data for week of OCTOBER 8, 2005 I CHARTS LEGEND on Page 72 

www.americanradiohistory.com

www.americanradiohistory.com


SEE BELOW FOR COMPLETE LEGEND INFORMATION 

AIRPLAY 0IB7OPEDBI SALES DATA COMPILED BY 

Nielsen 
Broad as- 76t. 
Systeiis 

Nielsen 
SoundScan 

OCT 
8 

HOT 

'Ol1 N rRY SONGS 

á3 3á 3ó 
21 

2 

TITLE 
I UUCER (SONGWRITER) 

la SOMETHING TO BE PROUD OF 
J STEEL 

A REAL FINE PLACE TO START 
S. EVANS. L' FOSTER,G. DUCAS) 

Artist 
IMPRINT 8 NJMBER / PROMOTION LA(il 

© 3 6 REDNECK YACHT CLUB 
C. MOROï UONNELL (T.SHEPHERD,S.WILLIAMS) 

o 
o 
o 
o 
Y' 
I}!o 

o 
13 

15 

17 

® 
o 
m 
o 
24 

26 - 2 

21 21 11 

22 25 9 

27 

33 27 

BETTER LIFE 
D HUFEK.URBAN (R.MARX,K.URBAN) 

SOMEBODY'S HERO 
K. STEGALL (J.O'NEAL,S.SMITH,E.HILL) 

STAY WITH ME (BRASS BED) 
M.WILLIAMS (B.JAMES,T.MCBRIDE.J.HUGHES) 

AS GOOD AS I ONCE WAS 
J. STROUD,T,KEITH (T.KEITH,S.EMERICK) 

ALL JACKED UP 
M. WRIGHT,G.WILSON,J.RICH (G.WILSON,J.RICH,V.MCGEHE) 

PROBABLY WOULDN'T BE THIS WAY 
D. HUFF (J.KENNEDYT.KIDD) 

SKIN (SARABETH) 
RASCAL FLATTS,M.BRIGHTM.WILLIAMS (D.JOHNSON,J.HENRY) 

HICKTOWN 
M.KNOX (V.MCGEHE,J.RICH,B.KENNY) 

YOU'RE LIKE COMIN' HOME 
J. NIEBANK (B.KINNEYB.D.MAHER,J.STOVER) 

MISSISSIPPI GIRL 
D. HUFF,B.GALLIMORE,F.HILL (J.RICH,A.SHOENFIELD) 

BILLY'S GOT HIS BEER GOGGLES ON 
E. SILVER (M.MOBLEYRWHITE) 

GEORGIA RAIN 
LI FUNDIS (E.HILL,K.ROCHELLE) 

BEST I EVER HAD 
.`: -.IGHT (M.SCANNELL) 

PLAY SOMETHING COUNTRY 
T BROWN,R. DUNN.K.BROOKS ( R. SUNN,T. MCBRIDE) 

AIR 
POWER 

AIR 
POWER 

AIR 
POWER 

Montgomery Gentry 
(D 

Sara Evans 
O RCA 

Craig Morgan 
O BROKEN BOW 

Keith Urban 
O CAPITOL 

Jamie O'Neal 
O CAPITOL 

Josh Gracin 
O LYRIC STREET 

Toby Keith 
co DREAMWORKS 

Gretchen Wilson 
O EPIC /EMN 

LeAnn Rimes 
O ASYLUM -CURB 

Rascal Flatts 
O LYRIC STREET 

Jason Aldean 
O BROKEN BOW 

Lonestar 
O BNA 

Faith Hill 
O WARNER BROS. /WRN 

Neal McCoy 
O' O 903 

Trisha Yearwood 
Co MCA NASHVILLE 

Gary Allan 
e MCA NASHVILLE 

WHO YOU'D BE TODAY 
B.CANNON,K.CHESNEY (B.LUTHERA Liss 

COME A LITTLE CLOSER 
B.BEAVERS (B.BEAVERS,D.BENTLEY) 

TEQUILA MAKES HER CLOTHES FALL OFF 
B.CANN OR- W4IANNAN;J.W.WIGGINS) 

BIG BLUE NOTE 
J STROUD,T. KEITH (T.KEITH,S. EMERICK) 

Brooks & Dunn 
O ARISTA NASHVILLE 

Kenny Chesney 
e BNA 

Dierks Bentley 
O CAPITOL 

18 

19 

Joe Nichols 20 
UNIVERSAL SOUTH 

Toby Keith 
e DREAMWCRKS /SHOW DOG NASHVILLE 

HE OUGHTA KNOW THAT BY NOW 
B. GALLIMORE (J.SPILLMAN,C.INGERSOLL) 

GOOD OLE DAYS 
f. ROGERS,P.VASSAR (P.VASSAR,C.WISEMAN) 

DO YOU WANT FRIES WITH THAT 
B. GALLIMORE,T.MCGRAW.D.SMITH (C.BEATHARD.K.K.PHILLIPS) 

Lee Ann Womack 
BOB MCA NASHVILLE 

Phil Vassar 
O ARISTA NASHVILLE 

Tim McGraw 
O CURB 

BOONDOCKS Little Big Town 
W KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK,LITTLE BIG TOWN) 0 EQUITY 

LIKE WE NEVER LOVED AT ALL 
D.HUFF,F.HILL (J.RICH,S.SAX,V.MCGEHE) 

DELICIOUS SURPRISE (I BELIEVE IT) 
B. GALLIMORE,T.MCGRAW (G.BURTNICK,B.HART) 

MUST BE DOIN' SOMETHIN' RIGHT 
C.CHAMBERLAIN (PJ.MATTHEWS,M.DODSON) 

DREAM BIG 
J.DEERE (R.SHUPE) 

34 31 (I NEVER PROMISED YOU A) ROSE GARDEN 
M.MCBRIDE (J.SOUTH) 

Faith Hill 
0 WARNER- CURB/WRN 

Jo Dee Messina 
O CuaF 

Billy Currington 
e MERCURF 

Ryan Shupe & The RubberBand 
OO CAPITOL 

Martina McBride 
O PEE, 

21 

22 

30 

logs 
top 10 

with song 
that spent 20 
of its 28 
weeks on the 

chart as an 

album track. 

Single hits 

the top 20 in 

its second 
chart week. 
Takes most 
new stations 
(45) and is 

Greatest 
Gainer (up 

5.3 million 
impressions). 

Fifth single 

from 
the triple - 
platinum 
"Live Like 

You Were 

Dying" is his 

47th charting 
song. 

3 ,3 W 3c 
TITLE 

......I:R (SONGWRITER) 

Artist 
IMPRINT 8 NUMBER / PROMOTION LABEL 

31 28 
MISS ME BABY 

, RIGHT,C.CAGLE (C.CAGLE,M.POWELL) 

USA TODAY 
TEGALL (A.JACKSON) 

SHE LET HERSELF GO 
ROWN,G.STRAIT (K.K.PHILLIPS,D.DILLON) 

4TH OF JULY 
DBB,T.BROWN (S.JENNINGS) 

XXL 
I FELE (K.ANOERSON,B.DIPIERO) 

SHE DIDN'T HAVE TIME 
TROUD (N.WITTPBUNCH) 

SHOES 
. LANGE (S.TWAIN.R.J. LANGE ,T.HYLER.J.SCOTT,K.TRIBBLE) 

USED TO THE PAIN 
r ROOD (M. NESLER,T.MARTIN) 

33 

36 41 

37 

39 

35 

42 

44 44 34 

47 43 

10 56 

52 49 

51 53 51 

54 55 

D 
CD57 58 

57 51 47 

1:4) CI 
(::00 58 - 

Chris Cagle 
O` CANTO. 

Alan Jackson 
O ARISTA NASHVILL 

George Strait 
0 MCA NASHVILL' 

Shooter Jennings Featuring George Jones 
O UNIVERSAL SOOT - 

Keith Anderson 
e ARISTA NASHVILL, 

Terri Clark 
O MERCU 

Shania Twain 
e HOLLYWOOD /LYRIC STREU. 

Tracy Lawrence 
O DREAMWORKS /MERCUS' 

JUST MIGHT (MAKE ME BELIEVE) Sugarland 
INDIS (K. HALL) 0 MERCER 

COMIN' TO YOUR CITY 
CH.B.KENNY,PWORLEY (B.KENNY,J.RICH) 

Big & Rich 
O WARNER BROS. /WB, 

TEXAS George Strait 
ROWN,G.STRAIT (S.D.JONES,P.WHITE) O MCA NASHVILL 

YOUR MAN 
]GERS ( C.STAPLETON,C.DUBOIS,J.EVERETT) 

THE DOLLAR 
JNNON (J. JOHNSON) 

Josh Turner 
O MCA NASHVILL 

Jamey Johnson 
Br. 

ARLINGTON 
:'KS (J.SPILLMAN,D.TURNBULL) 

YOU RE GONNA BE (ALWAYS LOVED BY ME) 
. _HE.B.CANNON (D.ORTON,D,MATKOSKY) 

FIGHTIN' FOR 
I,CCLURE,CROSS CANADIAN RAGWEED (C.CANADA,M.MCCLURE) 

THE BEST MAN 
I.. EEEK,T.JOHNSON (B.LARSEN,T.JOHNSON,R.L.FEEK) 

HONKY TONK BADONKADONK 
-UFF (R.HOUSER,DDAVIDSON,J.JOHNSON) 

NOBODY BUT ME 
, IeADDOCK (PWHITE.S.CAMP) 

WHEN I GET WHERE I'M GOING 
OURS )R.RUTHERFORD,G.TEREN) 

GOOD PEOPLE 
, IANCEY.K.BEARD (T.JAMES,K.MARVELL) 

THEY DON'T UNDERSTAND 
MILLER (D. CHANCE ,T.CHANCE,S.MILLER,J.W00D) 

WHERE WE BOTH SAY GOODBYE 
TEGALL (C.BRITT,J.SALLEY) 

AMERICAN BY GOD'S AMAZING GRACE 
'. DOTEN (L.STRICKLIN,JR SCHULTZ) 

MY OLD FRIEND 
I'.IORE.T.MCGRAW,D.SMITH (C.WISEMAN,S.MCEWAN) 

MY KIND OF MUSIC 
b::) URE,8. CANNON (R.SCOTT) 

STAND BACK UP 
JAJDIS (K.HALL,K.BUSH,J.NETTLES) 

Trace Adkins 
0 CAPITE. 

Reba McEntire 
0 MCA NASHVILL 

Cross Canadian Ragweed 
O UNIVERSAL SOUT, 

Blaine Larsen 
O GIANTSLAYER /B:';;, 

Trace Adkins 
O CAPITO 

Blake Shelton 
O WARNER BROS./WE.. 

Brad Paisley Featuring Dolly Parton 
oO ARISTA NASHVILL: 

Jeff Bates 
O R,; 

Sawyer Brown 
0 CUI 

Catherine Britt & Elton John 
R(' 

Luke Stricklin 
PACIFIC -TIP; -. 

Tim McGraw 
0 CUr 

Ray Scott 
e WARNER BROS /1N, 

Sugarland 
O MERCU, 

POLITICALLY UNCORRECT Gretchen Wilson Featuring Merle Haggard 
:,''LSON,J.RICH,M.WRIGHT ( L .SATCHER,D.STEAGALLR.HENDERSON) O EPIC/E1.' . 

NOBODY GONNA TELL ME WHAT TO DO Van Zant 
.ARIGHT,J.SCAIFE (T.MULLINS,T.NICHOLS,C.WISEMAN) O COLUMB '- 

ANYWHERE BUT HERE Brice Long 
K. STEGALL,M.WRIGHT ( N. THRASHER,C.WISEMAN) COLUMBIA 

r dii 

28 

32 

2 2 153 

3 3 16 

4 5 48 

5 4 97 

6 6 33 

9 56 

7 10 

10 68 

8 46 

o 
8 

o 
10 

T TLE 
AI TINT (IMPRINT/ DISTRIBUTING LABEL) 

s1 
rernrs 

INSIDE YOUR HEAVEN /INDEPENDENCE DAY 
CARRIE UNDERWOOD (ARISTA/RMG) Q 

ROCKY TOP '96 
nil OSBORNE BROTHERS (DECCA/MCA NASHVILLE /UMGN) 

DREAM BIG 
90.11 SHUPE 8 THE RUBBERBAND (CAPITOL) 

RESTLESS 
%LIBOR KRAUSS + UNION STATION (ROUNDER) 

HURT 
IOINNY CASH (AMERICAN /LOST HIGHWAY) 

IF SHE WERE ANY OTHER WOMAN 
3UIDY JEWELL (COLUMBIA/SONY MUSIC) 

BABY GIRL 
3U:ARLAND (MERCURY /UMGN) 

IF I WAS AN ANGEL 
MONTY LANE ALLEN 8 XMAS BALLS (S.D.E.G.) 

LMLD WEST SHOW 
31s 8 RICH (WARNER BROS./WRN) 

THE BUMPER OF MY S.U.V. 
LY WRIGHT (PAINTED RED) 

Don't mis; another important 
COUNTRY IVI 11 S I C U 1p DA1' 1= 

Visit www.B- llDoardRadioMonitor.com to sign up to re ter for 
your free C.u"try Radio Blast. 

13iIIbc'arclRatliolVlonitor.com 
HOT COUYTR` SDNGS: 118 country stations are electronically monitored by 
Nielsen Brsadmst Data Systems, 24 hours a day, 7 days a week. Airpower award- 
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts 
for the first-time Niti increases in both detections and audience. © 2005 VNU 
Business Led E, Irs. All rights reserved. COUNTRY SINGLES SALES: © 2005 
VNU Business V.ecia, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
HITPREDICTO -: O 2005, Promosquad and HitPredictor are trademarks of Think 
Fast LLC. 
ALL CHAFTS: See Chart Legend for rules and explanations. 

ARTIST/Title, LABEL, (Scele) 

COUNTRY 

DATA PROVIDE) BY o 
See chart legend for rules and explanations. Yellow indicates recently tested title, 

indicates New Release. 

Chart Rank ARTIST/Title,/LABEL/(Score) 

TORY KEI 
LEE ANN 
PHIL VAS 
BILLY CU. 
MARTINA 
CHRIS C 

How/ Tonk Badonkadonk cRPr (78.0) 

My Olt Friend CURB (80.2) 

Nobor7 Gonna Tell Me What To Do ca JMees (77.8) 

Big Bine Note SHOW DOG NASHVILLE (16.5o 

He Dughta Know That By 'low NCA NASHVILLE (8-s) 
Good Ole Days ARISTA NASHVILLE (37.0. 

Most Be Doin' Semethin' Riga MERCURY (138.1) 

(I Dever Promised You A) Ro.E Garden RC t (9L =) 

Miss Me Baby CAPITOL (76.9) 

48 

55 

59 

21 

22 

23 

28 

30 

31 

Chart Rank 

USA Today ARISTA NASHVILLE (90.5) 

She Let Herself Go MCA NASHVILLE (81.0) 

She Didn't Have Time MERCURY (86.5) 

Just Might (Make Me Believe) MERCURY (84.2) 

Your Man MCA NASHVILLE (76.7) 

The Dollar BNA (86.6) 

You're Gonna Be (Always Loved By Me) MCA NASHVILLE (90.2) 

When I Get Where I'm Going ARISTA NASHVILLE (63.8) 

My Kind 01 Music WARNER BROS. (78.7) 

Ain't Westin' Good Whiskey On You ASYLUM -CURB (78.7) 

32 

33 

36 

39 

42 

43 

45 

50 

56 

BETWEEN THE 3JLLETS wies bilboard.ccn, 

`PROUD' IS PRIDE OF THE CHART 
Up 1.9 million audience impressions, Montgore -i Gentry's 

"Something to Be P-oud Of" becomes the duo's second No. 1 

single, and the third so far this deosle, for the venerable 

Columbia imprint. 
The label last saw the top box when 

Montgomery Gentry's "If You Ever Stop 

Loving Me" led in the July 3, 2004, issi. . The 

only other time Columbia has dot/limed the 

chart since the dawn of the new millennium 
was when Travis Tr_tt's "Best of Irltertions" 
crowned the list in the Nov. 18, 2000. issixe. 

Also noteworthy is a pair of duets by young stars teamed with 

members of the Country Music Hall of Fame. Brad Paisley's 

"When I Get Where I'm Going" with Dolly Parton takes the Hot 

Shot Debut at No. 50. And album play pushes Gretchen Wilson 

and Merle Haggard's "Politically Uncorrect" 

to No. 58. Parton's most recent appearance 

was in August with the Bellamy Brothers on 

a version of their classic "If I Said You Have a 

Beautiful Body." Haggard last charted in 1999 

with Jewel on a rework of his evergreen 

"That's the Way Love Goes." -Wade Jessen 

Data for wee< Mf OCTOBER 8, 2005 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 67 
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Daddy Yankee 2 
EL CARTEL 'VI / MACHE 

Aventura Featuring Don Omar 
4 

PREMIUM LAI', 

Luis =onsi 
1 

UNIVERSAL LAIT. 

Ricardo Montaner 
6 

ENI L1 

Don Dmar 4 

CHOSEN FEW EMERALD /MACHE-f 

HOT _A -IN SONGS: A panel of 108 stations (36 Latin pop, 13 tropical, 15 Latin rhythm, 51 regional Mexican) are electronical y monitored 24 Yours a day, 7 days a week. C. 2005 VNU Business Media, Inc. 
All rig-rs reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. 2005. VNU Business Media. Inc. end Nielsen SoundScan. Inc. All rights reservec. 

OCT 
8 

1 

AIRPLAY MONITORED BY SALES DATA COMPILED BY 

Nielsen 
Broadcast Data 
Systems 

CO HOT 

LATIN SONGS 
TITLE 

W 
o Wz 3 e o PRODUCER (SONGWRITER) 

24 

EILA TORTURA 
S.MEBARAK R.,LMENDEZ S. MEBARAK R.,L.F.00HOA 

SOLO QUEDATE EN SILENCIO 
A AVILA (M,L.ARRIAGA) 

2 4 

o 

o 
Artist iw 

IMPRINT / PROMOTION LABEL la 
Shakira Featuring Alejandro Sanz 

EPIC /SONY DISCOS 

RBD 
EMI L 

QUE PASO, PASO 
LUNYTUNES.E.LIND (R.AYALA.J.ORTIZ) 

iO 4 5 
ELLA Y YO 
E. LIND,L.SANTOS (W.O.LANDRON,A. ROMEO SANTOS) 

5 

O 
a 

5 3 

7 10 

6 9 

NADA ES PARA SIEMPRE 
S.KRYS (A.GUTIERREZ) 

VIVEME 
D.PARISINI (J.BADIA.L,PAUSINI,B.ANTONACCI) 

RAKATA 
LUNYTUNES (WISIN,YANDEL) 

8 8 8 
MAYOR QUE YO Baby Ranks, Daddy Yankee, Tonny 
LUNYTUNES (LUNYTUNES ,R.AYALA,WISIN,YANDEL.H. "EL BAMBINO' DELGADO) 

Laura Pausal' 
WARNER LAI '.i, 

Wisin & Yandel 
MAS FLOW /UNIVERSAL LA] 

Tun Tun, Wisin, Yandel & I -ector 
MAS FLOW /UNIVERSAL LAID, 

CUANDO A MI LADO ESTAS 
PMANAVELLO (R.MONTANER,PMANAVELLO) 

LA CAMISA NEGRA 
G.SANTAOLALLA,JUANES (JUANES) 

NO PUEDO OLVIDARTE 
NOT LISTED (C.GONZALEZ) 

ALGO MAS 
A.AVILA (A. AVILA,N.JIMENEZ) 

® 17 18 
AUN SIGUES SIENDO MIA 
J GUILLEN ( E. CORTAZAR,E.CORTAZAR.TMELENDEZ) 

14 11 12 
VEN BAILALO 
J TORRES (A. RIVERA C. COLON.J.TORRES) 

VETE VETE 
J L MORIN T O.. '. '.0 TANON) 

20 26 

16 13 13 

17 15 21 

41:1 16 14 

38 - 2 

33 37 

21 18 17 

22 19 15 

® 26 25 

e 24 40 

35 35 

ERES DIVINA 
A RAMP,: LJ GABRIEL) 

Juanes 1 

SURCO /UNIVERSAL L A.I 

Beto Y Sus Cararios 
11 

La 5A Estacion 
SONY DC 

Conjunto Primavera 
13 

FONO. » 
Angel & Khriz 

11 
LUAR /MVP /MACHEI E 

Olga Tanon 
15 

SONY DL 

Patrulla 81 7 

YO QUISIERA 
K CIBRIAN A VAZOUEZ IJ AMAYA. A.VAZOUEZ 

Reik 
11 50:. 

REGGAETON LATINO 

GREATEST 
GAINER 

UN HOMBRE QUE NO HA SIDO EL DE TUS SUENOS Estefano 
UNIVER: -, 

La 5A Estacion 
20 

SONY DI:: 

DARIA 
IA. REMERO PONTES. PDOMINGUEZ VILLARRUBIAO 

DUENO DE TI 

MI CREDO 
DE LA A.I - FATO) 

Sergio Vega 6 

SONY DIS 

K -Paz De La Sierra 

POR BESARTE 
A. BAOUEIRO (M. SANDOVAL) 

CANTA CORAZON 
K.SANTANDER (G.MARCO) 

SOCIOS 
LOS TIGRES DEL NORTE )M.E.TOSCANO) 

La 
23 

WARNER LA 

Alejandro Fernandez 
24 

SONY Oft), 

Los Tigres Del Norte 
25 

FONOVISA ,Çw. 

Band's per- 
formance of 
the song, 
named best 
ballad at 

Univision's 
Premios 
Juventud, is 

catalyst for 
album's 
Billboard 200 
Pacesetter 
award. See 

Hot Box, 

page 57. 

;TA 

Lot 

*um 
gains 56 %, 

boosted by 

group's 
performance 
on Univision 

awards sho 

z3 
r-x Wo Wc~sa 

s3 s 3ó 

`1EV 
48 

CD25 22 

22 19 

29 23 38 

CD 
50 - PARA TU AMOR Juanes 

'.I SANTAOLALLA,JL.RNES (. UANESI SURCO /UNIVERSAL LA IN0 

35 32 23 QUE IRONIA Andy Andy 
AHOY ANDY (J.J. NOVAIRA.F MARTINEZ) WEPA /LBO 

27 32 
MIL AMORES Master Joe & O.G. Black 
MASTER JOE.O.G. ELACK (MASTER JOE).G. BLACK) OLE 

CsD 
34 44 

VEN CONMIGO Grupo Montez De Durango 
34 

A RAMIREZ CORRAL (8.B.QIWTANILLA rl,RASTUDILLO) )ISA 

O 40 29 
LA LOCURA AUTOMATICA La Secta Alistar 10 

LA SEDTA ALLSTAR IG LPUREANO; UNIVERSAL LATINO 

1 1 QUE MAS DA Ricky Martin Featuring Fat Joe & Amerie 30 
S.STORCH,S.GARRE TT,G.NC +PoEUA IS_GPRRETT,S STORCH,C.BRANT) COLUMBIA /SONY DISCOS 

HASTA EL F N Monchy & Alexandra 
M DUEON (B. MORILLO) JUN 

46 - FRUTA PROHIBIDA Los Elegidos 
A BARBARA (A BAIEARA) FONOVISA 

CUENTALE Ivy Queen 
s: 

NOT USTED ' 'F 001,1F) LA CALLE / UNIVISION 

43 41 42 
NADA FUE L N ERROR Coti With Paulina Rubio & Julieta Venegas 

41 
J. SOROKIN N A. .F d EOROKIN) UNIVERSAL LATINO 

0 43 46 
NADA CONTIGO Los Huracanes Del Norte 
1/05 HURACANES DEL NOR -E (F CC RCH/a J, P.BRAMBILA) UNIVISION 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT / PROMOTION LABEL 

NO TE PRECCUPES POR MI 
PONCE. FPINERO JR.,T WLLIAMS IC. PC NCE.FPINERO JR,) 

NO 
- --K R. .L. MÉNDEZ I AEBAAAK F. ,L. MENDEZ) 

YO VOY 
.'A .A,ZION LENNOX) 

RECOSTADA EN LA CAMA 
JELA,0.V.LENZUELA (O.VALETZUELA,M.PUPPARO) 

QUIERO QUE SEPAS 
I: ABALLERO,C.SANCHEZ 'G MEJIT LL63AS) 

SIEMPRE TL A MI LADO 
"A SULIS IM. A SO 

Chayar ne 
SONY DISCOS 

Shakira 
EPIC /SONY DIS005 

Zion & Lennox Featuring Daddy Yankee 
WHITE LION /OONY DISCOS 

El Chapo De Sinaloa 
DISA 

Cardenales De Nuevo Leon 
DISA 

Marco Antonio Solis 
FONOVISA 

NO ME DEJES SOLO 
'I -RATE, FIDO_ R .IYALA.V151N,YANDEL) 

Daddy Yankee Featuring Wisin & Yandel 
EL CARTELNI /MACHETE 

Hector "El Bambino" Featuring Divino 
FLOW /UNIVERSAL LATINO 

ESTA NOCHE DE TRAVESURA 
NYIUNES,NELY (H. EL BAMBINCr DEI kDO,DIVINO) 

26' 

22 

15 

23 

27 

17 

32 

28 

34 

7 

27 

Daddy 
Yankee and 

Shakira took 
home five 

awards each 
at Univision's 
Premios 
Juventud . 

25 

t1 

42 

O 29 36 
LA CAMISA NEGRA 

DEGOLLADO.R.GCNZALEZ (TURNES) 

46 39 39 
DONCELLA 

-_ L ND (ZIONLENNOX) 

AMOR DE UNA NOCHE 
]ORRES,A.JAEN ,A. GUTIERREZ) 

MIRA ME 
LUNYTUNES (R.AYA_A,D.I.EA_DAN A) 

Y LAS MARIPOSAS 
.I M. FIGUEROA (J. M_FIGUEF04) 

D ® UN POQUITO 
- T TORRES (T. TORRES) 

48 47 34 

Control 
UNIVISION 

Zion & Lennox 
WHITE LION /SONY DISCOS 

N'Klabe 
NU /SONY DISCOS 

Daddy Yankee 
VI MACHETE 

Pancho Barraza 
MUSART BALBOA 

Tommy Torres 
OLE 

t3 

29 

47 

34 

21 

50 

."Op LA I'M ALBUMS 
e Y?, ARTIST Title 
3 3 < 3 S EINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

1 16 

5 28 

15 

11 

32 

12 7 13 

13 11 6 

14 14 10 

15 6 4 

16 16 16 

17 

1 
16111K8 

SHAKIRA Fijacion Oral Vol. 1 

r ?Ú5K(1,8.98),o 

NEATSEEKER 
RG 

GRADUATE 
RBD 

,.; '5852)I, 
Rebelde 

DADDY YANKEE 
. 450639 M ,+FIFE (15 -98) 

Barrio Fino 

LOS TEMERARIOS 
"1 /UG 113 98, + 

Sueno De Amor 

ANA GABRIEL Historia De Una Reina 
.. DISCOS 95902 

LUNYTUNES & BABY RANKS Mas Flow 2 
MAS FLOW 230007 /UNIVERSAL LATINO (14.98) 

LA 5A ESTACION Flores De Alquiler 
SONY DISCOS 62127 (12.98) 

VARIOUS ARTISTS Hector 'El Bambino' 8 Naldo Presentan Sangre Nueva 

GOLD STAR /MACHETE /MAS FLOW 180000 /UNIVERSAL LATINO (13.981 

ANDY ANDY Ironia 
WEPA 1060.11B0 (9.98 CD /OVDI + 

GRUPO BRYNDIS La Mejor... Coleccion 
DISA 720561 111.98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey 

FREDDIE 1890 (16.98) 

VARIOUS ARTISTS Chosen Few: EI Documental 
CHOSEN FEW EMERALD 12061990 (13 98 CO C DUD) + 

AKWID Los Aguacates De Jiquilpan 
HEADLINERS/UNIVISION 310381! UG 113 981 +. 

GRUPO BRYNDIS Por Muchas Razones Te Quiero 
DISA 720576 (11 98) 4. 

GRUPO MONTEZ DE DURANGO Vive 
DISA 720552 (11 98) + 

MARCO ANTONIO SOLIS La Historia Continua... Parte II 

FONOVISA 351643 UG 113 981 + 

LOS TIGRES DEL NORTE Las Mas Pedidas 
FONOVISA 351668 UG 113 981 + 

PESADO 
, 

_ 

WARNER LATINA '3.93. + 

GRUPO MONTEZ ,,PATRULLA81LOS HOROSCOPOS,,, 

"NSA 720625 (11.98) 

JENNI RIVERA Parrandera. Rebelde Y Atrevida 
FONOVISA 352165/UG (13.98) + 

LUIS MIGUEL 
WARNER LATINA 61977 (17.981 + 

RBD En Vivo 
EMI LAT'. '384 (15.98) 

JUANES Mi Sangre 
SURCD - IERSAL LATINO (17.98) 

AVENTURA God's Project 
PREMIUM LATIN 94082 /SONY DISCOS (13.98) 

DIANA REYES La Reina Del Pasito Duranguense 
MUSIMEX 005158 UNIVERSAL LATINO '' 98, 

d 22 27 

23 18 19 

24 20 18 

CD33 43 

0 

c> ac 

C 

2 

1 

3 

5 

2 

7 

3 

4 

7 

11 

2 

2 

26 

27 

28 

29 

W W FA ARTIST Title 
3 3ó IMPRINT 8 NUMEER / DISTRIBUTING LABEL ('RICE) 

31 29 

29 42 

27 26 

34 

30 26 25 

31 25 23 

a52 

33 24 30 

® 
(:) 63 66 

36 23 21 

37 21 24 

38 30 22 

39 37 37 

4 0 47 50 

10 

BIMBO Bimbo Presenta: Reggaeton 100X35 
88E 1073 TUBO (12,98) 

PAZ DE LA SIERRA'LOS HOROSCOPOS BRAZEROS 41SICAL La Mejor... ßleco-.n 

DISA 720553 (10.98) 

LUIS FONSI 
UNIVERSAL LATINO 004881 (14.98) 

Paso A Paso 

GRUPO MONTEZ DE DIRANGO!PATRUW 61; LOS 6 EE SFAIGO la Myor" Co ecco 
DISA 720628 (10.98) 

REYLI En La Luna 
SONY DISCOS 9 :414 (15.98) 

ALEJANDRO FERNANDEZ A Corazon Ab erto 
SONY DISCOS 91323 (16.98 CD /DVD) +95 

VARIOUS ARTISTS 30 Reggaeton Superhits 
MACHETE 005410 (9.98) 

LOS CAMINANTES Tesoros De Coleccon: Lo Romanbco De Los Cam nantes 

SONY DISCOS 9)637 (9.98) 

VARIOUS ARTISTS De Durango A Tierra Caliente 
DISA 720627 (1 98) '+ 

PACE 
SETTER 

LAURA PAUSINI Escucha Atento 
WAFNER LATINA 61896 (17 98) 

BETO Y SUS CANARIOS Ardientes 
]]ISA 72054911 -.98)++5 

d° 

12 

35 

LIBERACION 
(NSA 720585 (10.98) 

La Mejor... Coleocion 

LA DINASTIA DE TUZANTLA. MICH. En Vivo 
DISA 720605 (1 98) ± 

LOS REHENES 
DISA 720569 (10.98) 

La Mejor... Coleocion 

ANGEL & KHRIZ 
MVP 37547 MACHETE (14.98) 

Los MVP's 

s3 3 3c 
51 46 48 

52 42 36 

53 49 34 

54 54 51 

55 48 57 

56 43 39 

57 64 59 

58 51 41 

59 45 40 

60 56 53 

2 41 35 33 
PATRULLA Si Divinas LI 

4 

Tu Sombra 
18 

Mexico En La Piel 

19 

42 28 - 

43 41 35 

44 40 38 

20 45 36 28 

1 

22 

1 

5 

24 

46 32 15 

47 39 31 

48 44 45 

49 50 49 

50 38 

DJ KANE Capitulo II: Brinca 
EMI LATIN 60955 (16.98) 

LOS TEMERARIOS Veintisiete í- 
FONOVISA 3513.2/UG (15.98) 

CONJUNTO PRIMAVERA Dejando Huella Il 
FONOVISA 3518)2/UG (13.98) Et) 

BETO TERRAZAS Las Dos Caras De La Moneda 
SONY DISCOS 95822 (13.98) 

BRONCO: EL GIGANTE DE AMERICA Por Ti 
FONOVISA 3519171ÚG (13.98) C +) 

SAMURAY La Mejor... Coleccion 
DISA 720579 (10 98) 

MANA 
WARNER LATINE 61045 (18.98) 

Luna 

VICENTE FERNANDEZ Tesoros De Coleccion 
SONY DISCOS 95241 (9.98) 

MARCOS WITT Dios Es Bueno 
SONY DISCOS 96813 (17.98) 

67 

68 

69 

70 

70 - 

58 58 

59 54 

62 70 

CD ® 
72 57 52 

69 69 

7 ® 
®'' 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

LA SECTA ALLSTAR 
UNIVERSAL LATINO 004577 (14.98) 

GRUPO MONTEZ DE DURANGO 
DISA 720464 (12.98) 4± 

CUISILLOS 
MUSART 3550 BALBOA (15.98) 

Title 

Consejo 
6 

Y Sigue La Mata Dando 

Descontrolado 

VARIOUS ARTISTS Reggaeton Con Gasolina 
I,IAOACV LATINO 51065 /MADACY (7.98) 

VARIOUS ARTISTS Duranguense AI Maximo 
MADACV LATINO 51437 / MADACY (14.98) 

THALIA El Sexto Sentido 
EMI LATIN 75589 (16.98) (4 

REIK Reik 
SONY DISCOS 95680 (14.98) 

LOS RIELEROS DEL NORTE Y Que El Mundo Ruede 
FONOVISA 35192' '.O 113.98) (+ 

VARIOUS ARTISTS Las Mas Pegadas De Durango Y Tierra Caliente 

VARIOUS ARTISTS The Hitmakers Of Reggaeton 
VI 450713; MACHE IL 

1 
18.98 CD /DVD) Ú 

AKWID / JAE -P Kickin' It...Juntos 
UNIVISION 310478/UG (13.98)'+ 

CUISILLOS EI Concierto Del Amor 
MUSART 3462 /BALBOA (14 981 

LOS HURACANES DEL NORTE Legado Nortenx- Corridos 
FONOVISA 351626/UG (13.98) t 
VARIOUS ARTISTS Los Kambumbos: Tierra De Nadie 
MILLER DA' UNION 345797 /MACHETE (14.98) 

LOS HOROSCOPOS DE DURANGO En Vivo Gira Mexico 2005 
ma. 720575 11 981 ± 

LOS ACOSTA La Mejor... Coleccion 
DIS%+ '20615 (10.98) 

LOS ANGELES AZULES La Mejor... Coleccion 
0621 (10.98) 

VARIOUS ARTISTS Agarren Durango Vs Tierra Caliente 
)0548 (11.98) +±J 

VARIOUS ARTISTS Explosion Duranguense 
DISA 720537 (12.98) '( 

34 

28 

46 

3 

6 

MARC ANTHONY Amar Sin Mentiras o 1 

SONY DISCOS 95194 (18.98) 

LUNYTUNES La Trayectoria o 7 
MAS FLOW /GOLD STAR 180008 /UNIVERSAL LATINO (18.98) 

TONY TOUCH The ReggaeTony Album 
71 

U +ELEMENT 73402 /EMI LATIN (16.981 

ZION & LENNOX Motivando A La Val: Special Edition 
WHITE LION 95748/SONY DISCOS (16.98) 

VARIOUS ARTISTS Homenaje Duranguense A Marco Antonio Solis (El Buki) 

DISA 720641 (11,98) 

JAVIER SOLIS Tesoros De Coleccion 
SONY DISCOS 95328 (9.981 

10 

74 

21 
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Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundScan 

O 3 

VI 

TITLE 
ARTIST (IMPRINT f PROMOTION LABEL) 

SOLO QUEDATE EN SILENCIO 
RBD (EMI LATIN) 

VIVEME 
LAURA PAUSINI (WARNER LATINA) 

LA TORTURA 
SHAKIRA FEATURING ALEJANDRO SANZ (EPIC /SONY DISCOS) 

O 5 ALGO MAS V LA 5A ESTACION (SONY DISCOS) 

4 
NADA ES PARA SIEMPRE 
LUIS FONSI (UNIVERSAL LATINO) O 7 CUANDO A MI LADO ESTAS 
RICARDO MONTANER (EMI LATIN) 

y 

#1:110 12 

YO QUISIERA 
REIK (SONY DISCOS) 

DARIA 
LA 5A ESTACION (SONY DISCOS) 

CANTA CORAZON 
ALEJANDRO FERNANDEZ (SONY DISCOS) 

POR BESARTE 
LU ( WARNER LATINA) 

14 
VETE VETE 
OLGA TABOR (SONY DISCOS) 

8 
LA CAMISA NEGRA 
JUANES (SURCO /UNIVERSAL LATINO) 

17 
NO TE PREOCUPES POR MI 
CHAYANNE (SONY DISCOS) 

0 
NO 
SHAKIRA (EPIC /SONY DISCOS) 

19 
PARA TU AMOR 
JUANES (SURCO /UNIVERSAL LATINO) 

R HYTIH IVI 

TITLE ; ARTIST (IMPRINT / PROMOTION LABEL) 

LO QUE PASO, PASO 
DADDY YANKEE (EL CARTEL /VI /MACHETE) 

2 

., 3 

4. 4 

5 

E 6 

8 

13 

9 

7 

o 

011 

1.3 

18 

RAKATA 
WISIN 8 MANDEL (MAS FLOW /UNIVERSAL LATINO) 

MAYOR QUE YO 
BABY MEG, MOD ONGL IOW TUNNY, BEAM, BAOS E IEOM (MAS FLOWNNIVERSAL LATINO) 

ELLA Y YO 
AVENTURA FEATURING DON OMAR (PREMIUM LATIN) 

LA TORTURA 
SHAKIRA FEATURING ALEJANDRO SANZ (EPIC /SONY DISCOS) 

VEN BAILALO 
ANGEL KHRIZ (LOAR /MVP /MACHETE) 

YO VOY 
ZION 8 LENNOX FEATURING DADDY YANKEE (WHITE LION/SONY DISCOS) 

NO ME DEJES SOLO 
DADDY YANKEE FEATURING WISIN 8 YANDEL (EL CARTEL/VI /MACHETE) 

ESTA NOCHE DE TRAVESURA 
HECTOR' EL BAMBINO' FEATURING DIVINO (FLOW /UNIVERSAL LATINO) 

REGGAETON LATINO 
DON OMAR (CHOSEN FEW EMERALD /MACHETE /UBO) 

CUENTALE 
IVY QUEEN (LA CALLE / UNIVISION) 

12 
DONCELLA 
ZION 8 LENNOX (WHITE LION /SONY DISCOS) 

10 
DON'T STOP 
ZION 8 LENNOX (WHITE LION/SONY DISCOS) 

i POBRE DIABLA 
DON OMAR (VI /MACHETE) 

BANDOLEROS 
LOS BANDOLEROS FEATURING DON OMAR 81160 CALDERON (ALLSTAN/MACHETE) 

REGIONAL IVI L X I CA IV 

=; 
O 

3 

3 2 

4 4 

5 5 

i TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

10 

7 6 

7 

9 

13 

12 

8 

14 

-4 19 

21 

NO PUEDO OLVIDARTE 
RETO Y SUS CANARIOS (DISA) 

AUN SIGUES SIENDO MIA 
CONJUNTO PRIMAVERA (FONOVISA) 

ERES DIVINA 
PATRULLA Al (DISA) 

DUENO DE TI 
SERGIO VEGA (SONY DISCOS) 

MI CREDO 
K.PAZ DE LA SIERRA (DISA) 

SOCIOS 
LOS TIGRES DEL NORTE (FONOVISA) 

RECOSTADA EN LA CAMA 
EL CHAPO DE SINALOA (DISA) 

QUIERO QUE SEPAS 
CARDENALES DE NUEVO LEON (DISA) 

VEN CONMIGO 
GRUPO MONTEZ DE DURANGO (DISA) 

FRUTA PROHIBIDA 
LOS ELEGIDOS (FONOVISA) 

NADA CONTIGO 
LOS HURACANES DEL NORTE )UNIVISION( 

LA CAMISA NEGRA 
CONTROL )UNIVISION( 

Y LAS MARIPOSAS 
PANCHO BARRACA (MUSART /BALBOA) 

DESCONTROLADO 
GUISILLOS (MUSART /BALBOA) 

COMO LA VEZ 
LOS TUCANES OE TIJUANA (UNIVERSAL LATINO) 

1 

O I_AI"I\ AI_13lJIVIS 

NOp 

3 á3 
ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

1 
SHAKIRA 
FIJACION ORAL VOL. 1 (EPIC /SONY MUSIC) m RBD 
REBELDE (EMI LATIN) 

3 

5 1 

ANA GABRIEL 
HISTORIA DE UNA REINA (SONY DISCOS) 

See c-lar egend for Hot Dance Club Play and Hot Dance Singles Sel- es r_les snc explanations. 2005. VNU Business Media, Inc. 
and thersee SoundScan. Inc. All rights reserved. HOT DANCE AIRPLAY_ 9 cane stations are electronically monitored by Nielsen 

Broadcast Data Systems. See chart legend for rules and exp&tations. 2005. VNU Business Media, Inc. All rights reserved. 

OCT 
8 

LA 5A ESTACION 
FLORES DE ALQUILER (SONY DISCOS) 

MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE II (FONOVISA/UG) 

O - RBD 
EN VIVO (EMI LATIN) 

7 5 

8 10 

9 9 

,10 8 

16 

12 13 

13 11 

14 14 

15 12 

2 7 

8 

8 

JUANES 
MI SANGRE (SURCO /UNIVERSAL LATINO) 

LUIS FONSI 
PASO A PASO (UNIVERSAL LATINO) 

REYLI 
EN LA LUNA (SONY DISCOS) 

ALEJANDRO FERNANDEZ 
A CORAZON ABIERTO (SONY DISCOS) 

LAURA PAUSINI 
ESCUCHA ATENTO (WARNER LATINA) 

MANA 
LUNA ( WARNER LATINA) 

MARCOS WITT 
DIOS ES BUENO (SONY DISCOS) 

LA SECTA ALLSTAR 
CONSEJO (UNIVERSAL LATINO) 

THALIA 
EL SEXTO SENTIDO (EMI LATIN) 

RHYTHM 

10 
11 

12 

'irr ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

1 
DADDY YANKEE 
BARRIO FINO (EL CARTEL /VI /MACHETE) 

5 

3 

2 

4 

LUNYTUNES & BABY RANKS 
MAS FLOW 2 (MAS FLOW /UNIVERSAL LATINO) 

VARIOUS ARTISTS 
HECTORS WOO' IENW PROEM SAW PM ¡GOO STAN ICHEIHWS ROMNMNERML LAIENI 

VARIOUS ARTISTS 
CHOSEN FEW: EL DOCUMENTAL (CHOSEN FEW EMERALD /URO) 

AKWID 
LOS AGUACATES DE JIOUILPAN (HEADLINERS /UNIVISION /UG) 

7 BIMBO 
BIMBO PRESENTA: REGGAETON 100035 (BSE /URO) 

9 
VARIOUS ARTISTS 
30 REGGAETON SUPERHITS (MACHETE) 

8 
ANGEL & KHRIZ 
LOS MVP'S (LUAR /MVP /MACHETE) 

6 
DJ KANE 
CAPITULO II: BRINCA (EMI LATIN) 

10 
VARIOUS ARTISTS 
REGGAETON CON GASOLINA (MADACY LATINO /MADACY) 

11 
VARIOUS ARTISTS 
THE HITMAKERS OF REGGAETON (VI /MACHETE) 

13 
AKWID / JAE-P 
KICKIN IT..JUNTOS (UNIVISION/UG) 

14 

17 

13 8 

6 9 

O 7 11 

8 10 

b_19 6 ® !6 6 

10 9 

9 10 

at 17 7 

3 Ili 2° 

ICI 21 

Irr 24 

BO 18 

111 15 

® 38 

5 

4 

13 

10 

2 

3 

3 

TITLE 
ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

PON DE REPLAY (NORTY COTTO REMIX) 
RIHANNA SRP /DEF JAM PROMO /IDJMG 

I LIKE IT (BUT I DON'T NEED IT) 
VIVIAN GREEN COLUMBIA 80131 

SAY HELLO 
DEEP DISH DEEP DISH 90736/THRIVE 

EVERYTHING U 
SUPERCHUMBO TWISTED 50046 

MESMERIZED (FREEMASONS/B. WATT /D. HERNANDEZ MIXES) 

FAITH EVANS CAPITOL PROMO 

FEELS JUST LIKE IT SHOULD 
JAMIROQUAI COLUMBIA PROMO 

MOODY 
BPT FEATURING DM BINXTER TWEEK'D 0019 

LOVE IN A TRAMCAR (E. BAEZ/PASSENGERZ MIXES) 
THE RAVEONETTES COLUMBIA PROMO 

BLEED LIKE ME (E. KUPPER MIXES) 
GARBAGE ALMO SOUNDS PROMO /GEFFEN 

JETSTREAM 
NEW ORDER FEATURING ANA NATRONIC WARNER BROS. 42813 

BACK TO BASICS 
SHAPE: UK ASTRALWERKS 34106 

THE FEELING 
CHRIS THE GREEK PANAGHI DJG PROMO 

NO STRINGS 
LOLA SOBE PROMO /WARNER BROS. 

FASCINATED 
SUZANNE PALMER STAR 69 1310 

LOSE CONTROL (REMIXES) 
MISSY ELLIOTT FEANRM CUM 8 FN MW SCOOP RE GOLD MIND PROMO/ATUNTIC 

SUGAR DADDY 
VERBA BUENA FUN MACHINE 80848 /RAZOR 8 TIE 

CLICHE 
SIMONE DENNY JVM 026 

WHAT WILL SHE 00 FOR LOVE? (XAS(ADE/A. CALDWEWKEN MXES) 

COLETTE OM 580 

WALKIN' & TALKIN' 
RAY CHARLES VS. DID NERVOUS PROMO 

WHEN THE BROKEN HEARTED LOVE AGAIN 
DANIELLE BOLLINGER ESNTION SILVER 007 /ESNTION 

THE FIRST TIME 
OFFER NISSIM FEATURING MAYA STAR 69 1351 

POWER PRECIOUS 
PICK DEPECHE MODE SIRE/MUTE PROMO /REPRISE 

THE OTHER SIDE 
PAUL VAN DYK FEATURING WAYNE JACKSON MUTE 9292 

COOL (RICHARD X /PHOTEK MIXES) 
GWEN STEFAN) INTERSCOPE 005480 

NIGHT OF MY LIFE 
BARBRA STREISAND COLUMBIA PROMO 

111 L731! 

3 
12 12 

28 5 

31 4 

1013 

23 9 

r 35 3 

12 

TITLE 
, ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

SHOUT 
SISAUNDRA GLOBAL 002 /MUSIC PLANT 

THE CREEPS 
CAMILLE JONES TOMMY BOY SILVER LABEL 2486/TOMMY BOY 

25 7 
LA GORDA LINDA (NORTY COTTO MIXES) 
ARTHUR HANLON FEATURING TITO NIEVES P00001SA PROMO 

JESUS BY 45 
EBONY TAY PASDIG PROMO 

26 1`. 

I LIKE THE WAY 
BODYROCKERS UNIVERSAL 005173 /UMRG 

ALL ABOUT US 
TA.LU. INTERSCOPE PROMO 

TELL IT TO THE MOON 
STEPHAN) KRISE DAUMAN PROMO 

27 14 WE BELONG TOGETHER (P. RAUHOFERIATLANTIC SOUL MIXES) 

MARIAN CAREY ISLAND PROMO /IDJMG 

ENDS OF THE EARTH 
SUN JH PROMO /BML 

43 2 

37 4 
THESE BOOTS ARE MADE FOR WALKIN' 
JESSICA SIMPSON COLUMBIA 80166 IL 30 9 SAVE THE LAST DANCE FOR ME (R. ROSARIOIE. BAEZ MIXES) 

MICHAEL BUGLE 143 PROMO /REPRISE 

9 

22 1 
CATER 2 U 
DESTINY'S CHILD COLUMBIA 74672 

36 

45 3 

4 
ELECTRIC SHOCK (J. RIZZO /ROMAN S. MIXES) 
MATTHEW DUFFY MPD PROMO 

3 STRANDED IN PARADISE 
ALEX SOLO STRAVAGANZA PROMO /KOCH 

YOU WOULDN'T KNOW HOW 
: SARAH ATERETH BEGUILE PROMO /LIGHTYEAR 

LOVE WILL TAKE OVER 
ARI GOLD GOLD 18 PROMO 

ONLY (RICHARD X/EL -P MIXES) 
NINE INCH NAILS NOTHING 005465 /INTERSCOPE 

THESE WORDS 
NATASHA BEDINGFIELD EPIC PROMO 

DEEPER LOVE 
DAM LONGORIA FEATURING CECE PENISTON DEL ORO PROMO 

THE SOUND OF SAN FRANCISCO 
GLOBAL DEEJAYS SUPERSTAR IMPORT 

DON'T CHA (R. ROSARIO /KASKADE /DJ DAN MIXES) 
TIE PUSSYCAT DOLS REARM !HISTAMINES ABM 005205 /INTERSCOPE 

EXTRAORDINARY WAY 
CONJURE ONE NETTWERK PROMO 

SHAKE IT OFF 
MARIAN CAREY ISLAND PROMO /IDJMG 

LOOKING FOR A NEW LOVE (REMIXES) 
JODY WATLEY PEACE BISCUIT 007 /CURWE 

YOU'RE MY ANGEL H. CRUZATIISCIA N LAMBOYIG. PORGIE MIXES) 

DJ MIKE CRUZ FEATURING NATOBE ACT 2 009 /MUSIC PLANT 

HOT DANCE 
SINGLES SALES 

VARIOUS ARTISTS 
LOS KAMBUMBOS: TIERRA DE NADIE (MILLER /DA' UNION /MACHETE) 

LUNYTUNES 
LA TRAYECTORIA (MAS FLOW /GOLD STAR /UNIVERSAL LATINO) 

12 
TONY TOUCH 
THE REGGAETONY ALBUM (U + ELEMENT/EMI LATIN) 

REGIONAL MEXICAN 
ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

LOS TEMERARIOS 
SUENO DE AMOR (AEG SIGMA /FONOVISAUG) 

g ` ' GRUPO BRYNDIS 
LA MEJOR... COLECCION (DISA) 

IIRAMON AMALA Y SUS BRAVOS DEL NORTE 
ANTOLOGIA DE UN REY ( FREDDIE) 

`E GRUPO BRYNDIS 
+, POR MUCHAS RAZONES TE QUIERO (DISA) 

GRUPO MONTEZ DE DURANGO 
VIVE (DISA) 

LOS TIGRES DEL NORTE 
US MAS PEDIDAS (FONOVISA/UG) 

PESADO 
TU SOMBRA (WEAMEX/WARNER LATINA) 

GRUPO MONTEZ DE DURANGO /PATRULLA Il /LOS HOROSCOPOS DE DURANGO 

S CONCIERTO DURANGUENSE: DESDE L.A. (DISH) F,, 

JENNI RIVERA 
PARRANDEO, REBELDE Y ATREVIDA (FONOVISA/UG) 

LUIS MIGUEL 
MEXICO EN LA PIEL ( WARNER LATINA) 

DIANA REYES 
LA REINA DEL PASITO OUONGUENSE (MUSIMEX/UNIVERSAL LATINO) 

I211 
K.PAZ DE LA SIERRA /LOS HOROSCOPOS/BRAZEROS MUSICAL 

ì/ U MEJOR... COLECCION (DISA) 

GRUPO MONTEZ DE DURANGOIPATRULLA 81ILOS 6 DE DURANGO 

U MEJOR... COLECCION (DISA) 

onLOS CAMINANTES 
TESOROS DE COLECCMN: LO ROMMIRCO DE LOS CAMINANTES (SONY DISCOS) 

VARIOUS ARTISTS 
DE DURANGO A TIERRA CALIENTE (DISA) 

Cate for week of OCTOBER 8, 2005 I For chart rep lots call 646.654.4633 

TITLE 
ARTIST IMPRINT / DISTRIBUTING LABEL 

DONT CHA (R, ROSARIOIKASKADEIDJ DAN MIXES) 
1 10 1 011010A10011l111101 AM 1ENOPE 00 

33 WE WILL BECOME SILHOUETTES 
THE POSTAL SERVICE SUB POP 7065600 

5 11 

3 22 

4 

6 

7 

9 

8 

THE HAND THAT FEEDS (PHOTEK/DFA MIXES) 
NINE INCH NAILS NOTHING 005127 8 005129 /INTERSCOPE O 
LISTEN TO YOUR HEART 
D.H.T. ROBBINS 72116 00 

2 
ONLY (RICHARD X /EL -P MIXES) 
NINE INCH NAILS NOTHING 005465 /INTERSCOPE O 

3 

24 

22 

2 

19 4 

11 

12 10 20 

lit 16 10 

0 14 

15 

THE OTHER SIDE 
PAUL VAN DYK FEATURING WAYNE JACKSON MUTE 929200 
ONE WORD 
KELLY OSBOURNE SANCTUARY 8475100 
GOTTA GO GOTTA LEAVE (TIRED) 
VIVIAN GREEN COLUMBIA 72898/SONY MUSIC 00 
AND SHE SAID... 
LUCAS PRATA ULTRA 13160 

WHY 
DJ SAMMY ROBBINS 7213100 

2 
COOL (RICHARD X /PHOTEK MIXES) 
GWEN STEFANI INTERSCOPE 005480 O 
ADAGIO FOR STRINGS 
TIESTO BLACK HOLE 33252 / NETTWERK 00 
TECHNOLOGIC 
DAFT PUNK VIRGIN 33351 0 
IT'S LIKE THAT (D. MORALES REMIXES) 
MARIAN CAREY ISLAND 004621 /IDJMG O 

ENJOY THE SILENCE...04 
REPECHE MODE MUTE /REPRISE 42757/WARNER BROS. 00 
MY DIRECTION 

DJ ICEY ZONE 070 /SYSTEM O 
ALL THIS TIME STILL FALLING OUT OF LOVE 
ERASURE MUTE 9294 O 

EVERYTIME WE TOUCH 
CASCADA ROBBINS 7213000 

1 43 

1ß 18 3 

17 9 

14 2 

13 11 

21 I E-E CRY 

HEADLINES 
'LEON BLONDE DIM MAK 1008400 
JETSTREAM 
NEW ORDER FEATURING ANA MATONN WARNER BROS. 4281300 

TAKE ECSTASY WITH ME 
III (CHK CHK CHK) TOUCH AND GO 20987 00 

23 xeFF 

PROMISE YOU MADE 
KATE RYAN WATER MUSIC DANCE 060569NARESE SARABANDE O 
HOLIDAY 
ROY AYERS RAPSTER 048/)67 0 

lE-EMIRO I TOUCH MYSELF 
114111 FEARMNG PACE 0 WATER MUSIC DANCE 060587 VARESE SARABANDE 0 

IE-EMSRY 
DO I LOOK LIKE A SLUT? 
AVENUE D STAR 69 1293 00 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1111V 

PON DE REPLAY 
RIHANNA SRP /DEF JAM /IDJMG 

l3 AND SHE SAID... 
LUCAS PRATA ULTRA 

13 

3 14 r, 5 9 

7 14 

II 8 

111:L 10 

7 

5 

12 

18 

3 

15 

10 

THESE WORDS 
NATASHA BEDINGFIELD EPIC 

DON'T CHA 
THE PUSSYCAT DOLLS FEATURING BUSTA RHYMES A&M/INTERSCOPE 

FEEL GOOD INC 
GORILLAZ PARLOPHONE/VIRGIN 

BE MY WORLD 
MILKY ROBBINS 

WHY 
Si SAMMY ROBBINS 

LOVE ON MY MIND 
FREEMASONS FEATURING AMANDA WILSON ULTRA 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON RCA/RMG 

FORGIVE 
REINA ROBBINS 

ISLANDS 
OED SIREN /NEUTONE 

WE BELONG TOGETHER 
MARSH CAREY ISLAND /IDJMG 

I LIKE THE WAY 
800YROCKERS UNIVERSAUUMRG 

NO STRINGS 
LOLA SOBE/WARNER BROS. 

CATER 2 U 
,'-/* DESTINY'S CHILD COLUMBIA 

1171 20 4 

"8 13 8 

18 6 

chi 22 4 

ENDS OF THE EARTH 
SUN JH /BML 

EVERYTIME WE TOUCH 
CASCADA ROBBINS 

SAY HELLO 
DEEP DISH DEEP DISH/THRIVE 

TAKE ME AWAY 
STONEBRIDGE FEATURING THERESE ULTRA 

LOSE CONTROL 
MISSY ELLIOTT FEATURING CLAM B FAT MM SCOOP THE GOLO MIND /ATLANTIC 

SHAKE IT OFF 
MARIAH CAREY ISLAND /IDJMG 

MESMERIZED 
FAITH EVANS CAPITOL 

SUNSHINE 
GEORGIE PORGIE LIVE /MUSIC PLANT 

14 19 
BACK TO BASICS 
SHAPE: UK ASTRALWERKS /EMC 

EVERYTHING 
KASKADE OM 

Go to www.billboard.biz for complete chart data 69 
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JAPAN 0 
SINGLES 

S3 ( SOUNDSCAN JAPAN) 

GLAMOROUS SKY 
NANA FT. MIKA NAKASHIMA SONY MUSIC ASSOCIATED RECORDS 

SEPTEMBER 27.2005 

2 5 
ENDLESS STORY 
REIRA FT. TUNA ITO SONY BMG 

3 NEW 
KA 

PLANETARIUM 
OOTSUAVER TRAR 

( CD+DVD) 
AI 

4 1 
HEAVEN (CD+DVD) 
ATOMI HAMASAKI AVER TRAX 

7 HEAVEN 
MUM! HAMASAKI AVER TRAX 

8 NEW 
PLANETARIUM 
Al OOTSUKA AVER TRAR 

7 _ 6 SUKIYANEN OSAKA/OH!ENKA/MUGENDAI 
KAN JYANI EIGHT TEICHIKU 

8, 4 
PECORI NIGHT 
GORIE FT. JASMINE 8 JOANN RAC JAPAN LTD, 

9',';, NEW 
SKY (CD+DVD) 
BENNIE K FOR LIFE 

10 NEW 
KIGATSUKEBA ANATA 
AYA MATSUURA ZETIMA 

CANADA L 
SINGLES 

á3 ISOUNDSCAN) 

DON'T CHA 
THE PUSSYCAT DOLLS FEAT BASTA RHYMES AAMÌNTERSCOPEUNNER SAL 

2 2 
INSIDE YOUR HEAVEN /INDEPENDENCE DAY 
CARRIE UNDERWOOD ARISTA/SONY MG MUSIC 

3 3 
INSIDE YOUR HEAVEN/VEHICLE 

BO BICE RCA/SONY BMG MUSIC 

OCTOBER 8, 2005 

7 FIX YOU 
COLDPLAY PARLOPHONE /EMI 

5 4 
ON MY OWN 
HEDLEY UNIVERSAL 

6 5 
CITY OF BLINDING LIGHTS 
U2 ISLAND /UNIVERSAL 

7 NEW 
OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOAB DEEP SHADY /AFTERMATHTNTERSCOPE/UNNERSAL 

8 6 
ALL BECAUSE OF YOU 
U2 ISLAND /UNIVERSAL 

9 8 
SOMETIMES YOU CANT MAKE IT ON YOUR OWN 
U2 ISLAND /UNIVERSAL 

10 RE 
THE HAND THAT FEEDS 
NINE INCH NAILS NOTHING /INTERSCOPE /UNIVERSAL 

'ME NI= I1iERLANDS 

a 

4 

2 

5 

4 

SINGLES 

(MENA CHARTS BV), 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES A&M /UNIVERSAL 

CARNIVAL 
CHIP2 ZEITGEIST /UNIVERSAL 

LOVE YOU MORE 
RACOON SONY BMG 

VAAG EN STIL 
ANDRE HAZES EMI 

UNITED KINGDOM 

Y Y 
-S3 (THE OFFICIAL UK CHARTS CO.) 

1 1 
DON'T CHA 

THE PUSSYCAT DOLLS FT. BUSTA RHYMES A &M /UNIVERSAL 

SEPTEMBER 25.2005 

2 NEW 
GOLD DIGGER 
KANTE WEST FT. JAMIE FOXX ROC -A -FELLA 

3 2 WE BE BURNIN' 
SEAN PAUL VP /ATLANTIC 

4 I.EW DO YOU WANT TO 
FRANZ FERDINAND DOMINO 

6 NEW 
NINE MILLION BICYCLES 
KATIE MELUA DRAMATICS 

6 5 
BAD DAY 
DANIEL POWTER WARNER BROS. 

7 4 
DOCTOR PRESSURE 
MYLO VS. MIAMI SOUND MACHINE BREASTFED 

6 DARE 
GORILLAZ PARLOPHONE 

9 NEW 
BEHIND THESE HAZEL EYES 
KELLY CLARKSON RCA 

10 8 
PON DE REPLAY 
RIHANNA DEF JAM 

111 

a3 
1 NEW 

2 1 

3 3 

4 2 

5 5 

6 6 

7 4 

8 10 

7 

104 12 

(FIMI i NIELSEN) SEPTEMBER 26, 2005 

LA NOSTRA VITA 
EROS RAMAllOTTI ARIOLA 

LA CAMISA NEGRA 
JUANES UNIVERSAL 

EVERYTHING BURNS 
BEN MOODY FT. ANASTACIA SONY BMG 

SEMPLICEMENTE 
ZERO ASSOLUTO UNIVERSO 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES A &M /UNIVERSAL 

WE BE BURNIN' 
SEAN PAUL VP /ATLANTIC 

LAY YOUR HANDS 
SIMON WEBBE INNOCENT 

DONT LIE 
THE BLACK EYED PEAS INTERSCOPE 

HAVE A NICE DAY 
BON J0111 ISLANDISLAND /DEF JAM 

LA TORTURA 
SHAKIRA FT. ALEJANDRO SANZ EPIC 

SWITZ ER LAN I) + 
SINGLES 

SEPTEMBER 20 2005 

ALBUMS 

2 

3 

4 

NEW 

2 

47 

6 3 
,J44316'W'. 

BON JOVI 
HAVE A NICE DAY ISLAND /DEF JAM 

ANDRE HAZES 
HET COMPLETE HITOVERZICHT EMI 

THE ROLLING STONES 
A BIGGER BANG VIRGIN 

DE DIJK 
LATER IS NU UNIVERSAL 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

IVIE\ICC) 
ALBUMS 

15 

4 2 

68, 3 

8 1 

7 4 

8 9 

9 5 

10 10 

(BIMSA) 

LUIS MIGUEL 
MEXICO EN LA PIEL WARNER MUSIC 

SEPTEMBER 26, 2005 

YURIDIA 
LA VOZ DE UN ANGEL SONY BMG 

NATALIA Y LA FORQUETINA 
CASA SONY BMG 

SHAKIRA 
FIJACION ORAL VOL.1 EPIC 

BELANOVA 
DULCE BEAT UNIVERSAL 

FOBIA 
ROSA VENUS SONY BMG 

BENNY IBARRA 
ASI WARNER MUSIC 

RBD 
CANCIONES DE LA TELENOVELA REBELDE EMI 

A.B QUINTANILLA III /LOS KUMBIA KINGS 
FUEGO EMI 

VARIOUS ARTISTS 
LAS CLASICAS DE UNIVERSAL STEREO WARNER MUSIC 

(MEDIA CONTROL) 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES A &M /UNIVERSAL 

LA CAMISA NEGRA 
JUANES UNIVERSAL 

PON DE REPLAY 
RIHANNA DEF JAM 

LOVE TO BE LOVED BY YOU 
MARC TERENZI X- CELL/SONY BMG 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

SEPTEMBER 27, 2005 

ALBUMS 
r0VI 

HAVE 

BON 
A NICE 

JO 
DAY ISLAND /DEF JAM In 2 JAMES BLUNT 

BACK TO BEDLAM ATLANTIC 

grr++ 
THE ROLLING STONES 

!,/; ` A BIGGER BANG VIRGIN 

WNEW 
NOIR DESIR 
NOIR DESIR EN PUBLIC BARCLAY 

ADRIAN STERN 
F. S'BLASE VOM HIMMEL SONY BMG 

ARGENTINA 0 
ALBUMS 

nWU W 
,E3 á3 (CAPIF) 

1 NEW 
THE ROLLING STONES 

A BIGGER BANG VIRGIN 

SEPTEMBER 21, 2005 

2 NEW JORGE ROJAS 
LA VIDA EMI 

3 1 

4 5 

5 2 

8 3 

7 9 

8 6 

9 8 

10 4 

BERSUIT VERGARABAT 
TESTOSTERONA UNIVERSAL 

FABIANA CANTILO 
INCONSCIENTE COLECTIVO SONY BMG 

SHAKIRA 
FIJACION ORAL VOL.1 EPIC 

IL DIVO 
IL DIVO SYCO /SONY BMG 

COLDPLAY 
SAY PARLOPHONE 

VARIOUS ARTISTS 
JAll AND BO'S MUSIC BROKERS 

LEON GIECO 
POR FAVOR PERDON Y GRACIAS EMI 

FLORICIENTA Y SU BANDA 
FLORICIENTA EMI 

70 I Go to www.billboard.biz for complete chart data 

SINGLES 

HW 

M1 NEW 
PO 
CRAZY FROG 

PCORN 
MACHI RECORDS 

1.3 

:33 (SNEP/IFOP/TITE-LIVE( SEPTEMBER 27. 2005 

2 1 
AXEL F 
CRAZY FROG MACH1 RECORDS 

3 NEW 
LOVE GENERATION 
BOB SINCLAR 541 LABEL/NEWS 

4 3 
TES PAS CAP PINOCCHIO 
PINOCCHIO EMI 

6 2 
SAN OU (LA RIVIERE) 
DEZIL SONY BMG 

8 NEW 

5 

9 4 

10 8 

DONT CHA 
THE PUSSYCAT DOLLS FT. BASTA RHYMES ABM /UNIVERSAL 

SPACE SOAP (LA SOUPE AUX CHOUX) 
MISTER COSMIC VS FAT DOG 3 E -MEDIA 

PETITE SOEUR 
LAAM RCA 

PAS SANS TOI 
MATT POKORA ULM 

LA TORTURA 
SHAKIRA FT. ALEJANDRO SANZ EPIC 

3 3 

4 5 

5 4 

6 8 

7 7 

B 9 

9 11 

10 . 10 

SPAIN 
SINGLES 

IPROMUSICAE /MEDIA) 

SIN RENCOR 
OBK CAPITOL 

THE TROOPER 
IRON MAIDEN EMI 

GERMANY 
SINGLES 

2 1 

3 3 

4 5 

5 4 

6 6 

7 7 

8 JEW 

9 8 

10 12 

(MEDIA CONTROL) 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES ABM /UNIVERSAL 

DURCH DEN MONSUN 
TONI° HOTEL ISLAND 

SEPTEMBER 28, 2005 

LOVE TO BE LOVED BY YOU 
MARC TERENZI X- CELL /SONY BMG 

LA CAMISA NEGRA 
JUANES UNIVERSAL 

DIE EINE 2005 
DIE FIRMA SONY BMG 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

PON DE REPLAY 
RIHANNA DEF JAM 

OUTTA CONTROL 
50 CENT. FT. MOBB DEEP AFTERMATH /G- UNIT / INTERSCOPE 

WE BE BURNIN' 
SEAN PAUL VP /ATLANTIC 

FIGHT BACK 
RAPTILE SUBWORD 

SEPTEMBER 28.2005 

WINGS OF A BUTTERFLY 
HIM SIRE 

STREETS OF LOVE /ROUGH JUSTICE 
THE ROLLING STONES VIRGIN 

HAVE A NICE DAY 
BON JOVI ISLAND 

FIX YOU 
COLDPLAY PARLOPHONE 

HIMNO OFICIAL DEL SEVILLA FC 
EL ARREBATO CAPITOL 

AUTOMATIC IMPERFECTION 
MARLANGO SUBTERFUGE RECORDS 

LAY YOUR HANDS 
SIMON WEBBE INNOCENT 

SPEED OF SOUND 
COLDPLAY PARLOPHONE 

I)ENIVIARK 4-- 
SINGLES 

W ÿW 

1 1 

2 2 

3 5 

4 3 

5 4 

(IFPI /NIELSEN MARKETING RESEARCH) SEPTEMBER 27, 2005 

MR. NICE GUY 
TRINE DYRHOLM CMG 

F * *K DIG 
ANNA DAVID PLAYGROUND 

AXEL F 
CRAZY FROG MACH1 RECORDS 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES A &M /UNIVERSAL 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

ALBUMS 
111 VARIOUS ARTISTS 

MGT 2005 UNIVERSAL 

ANEW MEW 
ANO THE GLASS HANDED KITES MBO 

1111 
- CRAZY FROG 

;4`r CRAZY HITS MACH1 RECORDS 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

L.O.C. 
CASSIOPEIA EMI 

NEW ZEALANI) 
SINGLES 

153 (RECORD PUBLICATIONS LTD.) 

AXEL F 
CRAZY FROG MACH1 RECORDS 

1 1 

2 2 

3 3 

4 

5 

SEPTEMBER 26, 2005 

PON DE REPLAY 
RIHANNA DEF JAM 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES / &M/UNIVERSAL 

4 
POPCORN 
CRAZY FROG MACH1 RECORDS 

GHETTO GOSPEL 
2PAC FT. ELTON JOHN INTERSCOPE 

ALBUMS al JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

3 

COLDPLAY 
%BYPARLOPHONE 

GORILLAZ 
DEMON DAYS EMI 

4 
INXS 
DEFINITIVE UNIVERSAL 

MICHAEL JACKSON 
THE ESSENTIAL EPIC 

3 2 

4 6 

5 5 

6 3 

7 7 

8 9 

9 13 

10 8 

(ARIA) 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES ASM, UNIVERSAL 

THESE BOOTS ARE MADE FOR WALKING 
JESSICA SIMPSON COLUMBIA 

GHETTO GOSPEL 
2PAC FT. ELTON JOHN INTERSCOPE 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

4EVER 
THE VERONICAS WARNER BROS. 

PHOTOGRAPH 
NICKELBACK ROADRUNNER 

AXEL F 
CRAZY FROG MACH1 RECORDS 

DAS KLEINE KROKODIL SCHNAPPI 
SCHNAPPI FT. JOY GRUTTMANN POLYDOR 

PON DE REPLAY 
RIHANNA DEF JAM 

BAD DAY 
DANIEL POWTER WARNER BROS. 

SEPTEMBER 25.2005 

FLANDERS I 
SINGLES 

Ir W 3 (PROMUVQ 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES A&M /UNIVERSAL 

SEPTEMBER 2B, 2005 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

NEW DAY 
KATERINE UNIVERSAL 

KUMA HE 
K 3 STUDIO 100 

LOVE GENERATION 
BOB SINCLAR 541 LABEL /NEWS .. ALI3UIVIS 

DEUS 
POCKET REVOLUTION ISLAND 

VARIOUS ARTISTS 
EUROKIDS 2005 EMI 

SIMPLE MINDS 
BLACK A WHITE 050505 SANCTUARY 

ANDRE HAZES 
HET COMPLETE HITOVERZICHT EMI 

CECILIA BARTOLI FT. MARC MINKOWSKI 
OPERA PROIBITA DECCA 

CZECI-I REPUI3LIC 
ALBUMS 

ís-3 á3 
1 3 

2 1 

3 5 

4 7 

(IFPI) 

CRAZY FROG 
CRAZY HITS MACH1 RECORDS 

SEPTEMBER 23.2005 

RICHARD MULLER 
44 SONY BMG 

ANETA LANGEROVA 
SPOUSTA ANDELU SONY BMG 

DIVOKEJ BILL 
LUCERNA EMI 

CECHOMOR 
CO SA STALO NOVE SONY BMG 

6 2 
THE ROLLING STONES 
A BIGGER BANG VIRGIN 

7 NEW 
NK 

VISACI 
PU EMI 

ZAMEK 

8 15 

9 10 

10 4 

THE BLACK EYED PEAS 
MONKEY BUSINESS INTERSCOPE 

PRAZSKY VYBER 
BEATOVA SIN SLAVY (LIVE) SONY BMG 

PETR NOVtK 
KLAUNOVA ZPOVED SUPRAPHON 

Data for week of OCTOBER 8, 2005 CHARTS LEGEND on Page 72 
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SALES OWA COMPILED BY 

1 

EUROCHARTS 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM 

á3 SALES CHARTS OF 20 EUROPEAN COUNTRIES. SEPTEMBER 28, 2005 

DON'T CHA 
THE PUSSYCAT DOLLS FT. BUSTA RHYMES AGM /UNIVERSAL 

2 YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

4 
WE BE BURNIN' 
SEAN PAUL VP /ATLANTIC 

3 
AXEL F 
CRAZY FROG MACHT RECORDS 

5 PON DE REPLAY 
HIHANNA DEF JAM 

NEW 
POPCORN 
CRAZY FROG MACHT RECORDS 

NEW 
GOLD DIGGER 
KANTE WEST F7. JAMIE FOXX ROC -A -FELLA 

NLW 
LOVE GENERATION 
BOB SINCLAR 541 LABEUNEWS 

7 
DURCH DEN MONSUN 
TOKIO HOTEL ISLAND 

6 
LA CAMISA NEGRA 
JUANES UNIVERSAL 

12 LOVE TO BE LOVED BY YOU 
MARC TENERSI X- CELL/SONY BMG 

BAD DAY 
DANIEL POWTER WARNER BROS. 

NEW 
DO YOU WANT TO 
FRANZ FERDINAND DOMINO 

14 9 TES PAS CAP PINOCCHIO 
PINOCCHIO EMI 

14_ 
23 

OUTTA CONTROL 
50 CENT. FT. MOBS DEEP AFTERMATH /G- UNIT /INTERSCOPE 

63 

NEW 

2 2 

SEPTEMBER 28, 2005 

BON JOVI 
HAVE A NICE OAY ISLAND /DEF JAM 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

1 THE ROLLING STONES 
A BIGGER BANG VIRGIN 

4 5 

4 

3 

NEW 

12 

9 

11 NEW 

12 6 

;;;13 NEW 

14 13 

14 NEW 

DAVID GRAY 
LIFE IN SLOW MOTION ATLANTIC 

COLDPLAY 
%áYPARLOPHONE 

PAUL MCCARTNEY 
CHAOS AND CREATION IN THE BACKYARD MPL/PARLOPHONE 

CRAZY FROG 
CRAZY HITS MACHT RECORDS 

TOKIO HOTEL 
SCHREI ISLAND 

GREEN DAY 
AMERICAN 10107 REPRISE 

JUANES 
MI SANGRE UNIVERSAL 

BARBRA STREISAND 
GUILTY TOO COLUMBIA 

THE RASMUS 
HIDE FROM THE SUN PLAYGROUND /UNIVERSAL 

QUEEN FT. PAUL RODGERS 
RETURN OF THE CHAMPIONS PARLOPHONE 

TRACY CHAPMAN 
WHERE YOU LIVE ATLANTIC 

NOIR DESIR 
NOIR DESIR EN PUBLIC BARCLAY 

RADIO AIRPLAY Nielsen 
Music Control 

ate 

á ̀W 3 

1 

2 

4 

3 

5 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 
TABLATED BY NIELSEN MUSIC CONTROL. 

SEPTEMBER 28, 2005 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

DONT LIE 
THE BLACK EYED PEAS INTERSCOPE 

DON'T CHA 
THE PUSSYCAT DOLLS ABM 

TRIPPING 
ROBBIE WILLIAMS CHRYSALIS 

BAD DAY 
DANIEL POWTER WARNER BROS 

7 WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY REPRISE 

6 
COOL 
GWEN STEFANI INTERSCOPE 

8 

LA TORTURA 
SONORA FEAT. ALEJANDRO SANZ EPIC 

PON DE REPLAY 
RIHANNA UNIVERSAL 

WE BELONG TOGETHER 
MARIAN CAREY ISLAND /DEF JAM 

ALL THE WAY 
CRAIG DAVID WARNER BROS. 

2 17 
PUSH THE BUTTON 
SUGABABES ISLAND 

143 14 

14 18 

HAVE A NICE DAY 
BON JOUI ISLAND 

WE BE BURNINI 
SEAN PAUL VP /ATLANTIC 

PRECIOUS 
DEPECHE MODE MUTE 

Nielsen 
SoundScar 

8 
2005 

1 

2 44 

1M 

3 2" 

4 

5 

6 

7 

10 

47 

27 

l0 1 

9 

38 10 

11 17 5 

2 11 

D 4111 
14 

6 TODD AGNEW 
REFLECTION OF SOMETHING ARDENT /SRE 82526 /PROVIDENT- INTEGRITY 6 

II 19 JARS OF CLAY 
REDEMPTION SONGS ESSENTIAL 10758 /PROVIDENT -INTEGRITY 

37 
MORMON TABERNACLE CHOIR 
LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017 

its 18 
KUTLESS 
STRONG TOWER BEC 5391 /EMICMG 

23 8 
EMERY 

Iii 
THE QUESTION TOOTH 8 NAIL 0604 /EMICMG 

25 45 
JEREMY CAMP 
RESTORED BEC 8615 /EMICMG 

16 4 
TOBYMAC 
RENOVATING -DIVERSE CITY FOREFRONT 2644 /EMICMG 

® NDTSAGB WOMEN OF FAITH 
REBUT NOWNINVAR NOR Od MO 100DIRMIBBBR YEARN F0BR1Y 8343497NcOITPECOY 

NICHOLE NORDEMAN 
BRAVE SPARROW 3575 /EMICMG li 20 
MERCYME 
UNDONE IRO 82947 /PROVIDENT- INTEGRITY QI 

35 24 
AMY GRANT 
ROCK OF AGES... HYMNS 8 FAITH WORD -CURB 86391 

VARIOUS ARTISTS 
MORE THAN 50 MOST LOVED HYMNS LIBERTY 0812 /EMICMG 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

#1 
2WKS 

SWITCHFOOT 
NOTHING IS SOUND COLUMBIA/SPARROW 1383 /EMICMG tW 

CASTING CROWNS 
LIFESONG BEACH STREET /REUNION 10770 /PROVIDENT- INTEGRITY 

Fg FY i g 
3B g3 3ó 

26 1: 

ARTIST 
TITLE IMPRINT S. NUMBER / DISTRIBUTING LABEL 

CECE WINANS 
PURIFIED PURESPRINGS GOSPEL/INO 83634 /PROVIDENT- INTEGRITY 

MARY MARY 
MARY MARY MY BLOCK/INTEGRITY GOSPEL/COLUMBIA 83537/PROVIDENT- INTEGRITY 

RELIENT K 
MMHMM GOTEE /CAPITOL 2953 /EMICMG 

NATALIE GRANT 
AWAKEN CURB 78860/WORD -CURB 

SELAH 
GREATEST HYMNS CURB 78890/WORD -CURB 

CASTING CROWNS 
CASTING CROWNS BEACH STREET /REUNION 10723 /PROVIDENT -INTEGRITY 

VARIOUS ARTISTS 
WOW #1S PROVIDENT/WORD- CURB /EMICMG 10769 /PROVIDENT -INTEGRITY 

RE EITRE 

RfiA 

AUDIO ADRENALINE 
UNTIL MY HEART CAVES IN FOREFRONT 3758 /EMICMG 

BILL & GLORIA GAITHER 
A TRIBUTE TO GEORGE POUNCE GAITHER MUSIC GROUP 2642/EMICMG 

LINCOLN BREWSTER 
ALL TO YOU... LIVE VERTICAL/INTEGRITY 83621 /PROVIDENT- INTEGRITY 

2 1 
THOUSAND FOOT KRUTCH 
THE ART OF BREAKING TOOTH 8 NAIL 4819 /EMICMG 

L UNDEROATH 
THEY'RE ONLY CHASING SAFETY SOLID STATE/TOOTH 8 NAIL 3184 /EMICMG 

RANDY TRAVIS 
PASSING THROUGH WORD -CURB 86348 

TOBYMAC 
WELCOME TO DIVERSE CITY FOREFRONT 6417 /EMICMG 

GREATEST 
GAINER 

GUY PENROD 
THE BEST OF GUY PENROD GAITHER MUSIC GROUP 2012/EMICMG 

VARIOUS ARTISTS 
WOW HITS 2005 WORD- CURB /PROVIDENT 1106 /EMICMG 

HILLSONG 
G DIE ABM WEWONWFRUIISIIUGORICH NILMiGN6RVWMEEGROYHßCtRIU71eAfNDàRTV II ID 

34 4G 

35 4 

tip 

CHRIS TOMLIN 
ARRIVING SIXSTEPS /SPARROW 4243 /EMICMG 

29 

DEFIER( 

REEITRY 

8 2 

REMO( 

SUPERCHIC[K] 
BEAUTY FROM PAIN INPOP 1279 /EMICMG 

ELVIS PRESLEY 
ELVIS: ULTIMATE GOSPEL RCA 57868 /SONY BMG STRATEGIC MARKETING GROUP 

BART MILLARD 
BART MILLARD'S HYMNED NO. 1 SIMPLE/INO 83682 /PROVIDENT- INTEGRITY 

SMOKIE NORFUL 
NOTHING WITHOUT YOU EMI GOSPEL 7795 /EMICMG 

ISRAEL AND NEW BREED 
LIVE FROM ANOTHER LEVEL INTEGRITY GOSPEL 82975 /PROVIDENT -INTEGRITY 

MARK LOWRY 
MARK LOWRY GOES TO HOLLYWOOD GAITHER MUSIC GROUP 2610 /EMICMG 

PROMISE KEEPERS 
THE AWAKENING INTEGRITY 83514 /PROVIDENT -INTEGRITY 

BETHANY DILLON 
IMAGINATION SPARROW 3905 /EMICMG 

JEM 

45 : 
RFEITRI 

SHEILA WALSH 
YOU RAISE ME TIP: SONGS OF WORSHIP AND FAITH INTEGRITY 83372/PROVIDENT- INTEGRITY 

MATTHEW WEST 
HISTORY UNIVERSAL SOUTH 003931 /EMICMG 

SHANE & SHANE 
AN EVENING WITH SHANE 8 SHANE INPOP 1340 /EMICMG C. 

DA T.R.U.T.H. 
THE FAITH CROSS MOVEMENT 30017 /PROVIDENT -INTEGRITY 

STRYPER 
REBORN 0103 6779 /EMICMG 

MARCOS WITT 
DIOS ES BUENO SONY DISCOS 50078/WORD -CURB 

REqIRY 

REEIITIY 

J MOSS 
THE J MOSS PROJECT GOSPO CENTRIC 70068 /PROVIDENT- INTEGRITY 

VARIOUS ARTISTS 
I CAN ONLY IMAGINE INO/TIME LIFE 19223 /PROVIDENT- INTEGRITY 

CHRIS RICE 
AMUSING EB +FLO /INO 83590 /PROVIDENT- INTEGRITY 

50 REENTRY MAE 
THE EVERGLOW TOOTH 8 NAIL 5394 /EMICMG 

ARTIST 
%22 TITLE IMPRINT 8 NUMBER I DISTRIBUTING LABEL 

1 
F YOLANDA ADAMS 

DAY BY DAY ELEKTRA/ATLANTIC 83789/AG 

!°e 

2 CECE WINANS 
PURIFIED PURESPRINGS GOSPEUINO 93997/SONY MUSIC 

3 1Gr MARY MARY 
MARY MARY MY BLOCK/COLUMBIA 92948/SONY MUSIC 

2.61 

DONNIE MCCLURKIN 
PSALMS, HYMNS á SPIRITUAL SONGS VERITY 64137/ZOMBA 

4 3_ 
SHIRLEY CAESAR 
I KNOW THE TRUTH ARTEMIS GOSPEL 51635 

6 3E VARIOUS ARTISTS 

26 23 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

S6 
TYE TRIBBETT & G.A. 

,4 LIFE INTEGRITY GOSPEL/COLUMBIA 90549 /SONY MUSIC 

KIERRA KIKI SHEARD 
JUST UNTIL.. EMI GOSPEL 74632 

VARIOUS ARTISTS 
GOTTA HAVE GOSPEL! VOL 2 INTEGRITY GOSPEL/GOSPO CENTRIC 70072/ZOMBA 

PATRICK LUNDY & THE MINISTERS OF MUSIC 
IN THE FELLOWSHIP MERIDIAN 1003 

111 JOANN ROSARIO 
IN NOW MORE THAN EVER...WORSHIP F HAMMOND/VERITY 58473/ZOMBA 

2> 
THE GOSPEL MIRACLES 
BREAK 'THROUGH AMEN 1505 

THE WILLIAM MURPHY PROJECT 
..JILL DAY EPIC 94420/SONY MUSIC 

AARON NEVILLE 
GOSPEL ROOTS TELL IT 60897/EMI GOSPEL 

0 E 
11) 

8 

11 51 
SMOKIE NORFUL 
NOTHING WITHOUT YOU EMI GOSPEL 77795 

16 72 
ISRAEL AND NEW BREED 
LIVE FROM ANOTHER LEVEL INTEGRITY GOSPEL/EPIC 91263/SONY MUSIC 

® 42 1E 
GREATEST LYNDA RANDLE 
GAINER GOD ON THE MOUNTAIN GAITHER MUSIC GROUP 42611 

2a 

WOW GOSPEL 2005 WORD- CURB /EMICMG/VERITY 65344 / ZOMBA 

FAITHFUL CENTRAL 
LIVE FROM FAITHFUL CBRRAL- DON REJOICE NIEGRIN GOSPEL/EPIC 94124/SONY MUfiE 

a 4 
DORINDA CLARK -COLE 
LIVE FROM HOUSTON -THE ROSE OF GOSPEL GOSPO CENTRIC 70611/ZOMBA 

9 3 
SHEKINAH GLORY MINISTRY 
LIVE KINGDOM 1011 /BOOKWORLD 

ro8 

r 
15 24 

MICAH STAMPLEY 
THE SONGBOOK OF MICAH DEXTERITY SOUNDS 66933/EMI GOSPEL 

g LEE WILLIAMS AND THE SPIRITUAL QC'S 
TELL THE ANGELS: LIVE IN MEMPHIS MCG 7034 /MALACO 

MISSISSIPPI MASS CHOIR 
NOT BY MIGHT, NOR BY POWER MALACO 6035 

DA T.R.U.T.H. 
THE FAITH CROSS MOVEMENT 30017 

12 

4J MOSS 
THE J MOSS PROJECT GOSPO CENTRIC 70068 /ZOMBA 

I9 9_', SOUNDS OF BLACKNESS 
UNITY SLR 54693 /LIGHTYEAR 

17 1'r DR. CHARLES G. HAYES AND THE WARRIORS 
THE REMIX ICEE INSPIRATIONAL 7206 /ICEE 

FRED HAMMOND 
SOMETHIN "BOUT LOVE VERITY /JIVE 58744/ZOMBA 

VARIOUS ARTISTS 
HIP HOPE HITS 2006 GOTEE 11693 O+ 

YOUTHFUL PRAISE 
LIVE: THE WORSHIP, THE PRAISE EVIDENCE GOSPEL 51709 /ARTEMIS GOSPEL 

THE WILLIAMS BROTHERS 
STILL HERE BLACKBERRY 1643 / MALACO 

RUBEN STUDDARD 
I NEED AN ANGEL J 62623/RMG 

23 
RIZEN 
RIZEN 2 CHEZ MUSIQUE 51624 /ARTEMIS GOSPEL 

14 27 KURT CARR PROJECT 
ONE CHURCH GOSPO CENTRIC 70058 / ZOMBA 

20 2311 
BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY PODIUM 2504 

13 9 MARVIN SAPP 
BE EXALTED VERITY 69951 /ZOMBA 

TAMELA MANN 
GOTTA KEEP MOVIN' TILLYMANN 10117 . ELAINE NORWOOD 
GOD HAS A WAY TRUEVINE 2072 /EVEJIM 

SHADRACH 
I WONT WORRY NO MORE JUANA/KNIGHT 2012/MALACO 

DONALD LAWRENCE & CO. 
I SPEAK LIFE VERITY 62228 / ZOMBA 

33 
- 

LECRAE 
REAL TALK REACH 30014/CROSS MOVEMENT 

ALVIN SLAUGHTER 
THE FAITH LIFE INTEGRITY GOSPEL/EPIC 94422/SONY MUSIC 

42 44 

43 

45 43 

47 4i ï 

VARIOUS ARTISTS 
WOW GOSPEL 2004 WORD- CURB / EMICMGNERITY 57494/ZOMBA 

ALVIN DARLING & CELEBRATION 
YOU DESERVE MY WORSHIP EMTRO GOSPEL 1508 

GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES 
ONE VOICE MANY ROADS 0003 

49 4, 5 

THE RANCE ALLEN GROUP 
THE LIVE EXPERIENCE TYSCOT 4140/TASEIS 

DEITRICK HADDON 
CROSSROADS TYSCOTNERITY 59482/ZOMBA 

TONEX & THE PECULIAR PEOPLE 
OUT THE BOX VERITY /JIVE 53713/ZOMBA 

PASTOR RUDOLPH MCIOSSICK JR. AND THE WORD AND WORM, MASS CHOR 
RIGHT PLACE ENTRO GOSPEULKS 1509/TASEIS 

BISHOP PAUL S. MORTON 
SEASONS CHANGE TEHILLAH/LIGHT 5907 /ARTEMIS GOSPEL 

Date for week of OCTOBER 8, 2005 ' For chart reprints call 646.554.4633 Go to v ww.billboard.biz for complete chart data : 71 
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CHARTS 
SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

SALES DATA COMPILED BY 

IL1 101 I' tiì 
Sales data compiled from a comprehesive pod of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core slams that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the mart's largest unit increase. 

Where included, this award indicates the title with 

the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 

and has been removed from Heatseekers chart. 

PRICIN3rCONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. 4 after price indicates album only available on DualDisc. 
CD /DVD after price indicates CD /DVD combo only available. O DualDisc avail- 
able. +l CD /DVD combo available. indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. 

M 1*-101: ti. 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 

Systems. Charts are ranked by number of gross audience impressions, comput- 
ed by cross- referencing exact times of airplay with Arbitron listener data. The 
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern 
Rock and Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience for detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously 
if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs 
are removed from the Hot R &B /Hip -Hop Singles & Tracks and Hot R &B /Hip -Hop 

Airplay charts simultaneously if they have been on the Hot R&B Hip -Hop Singles & 

Tracks for more than 20 weeks and rank below 50. Songs are removed from the Pop 

100 and Pop 100 Airplay charts simultaneously if they have been on the Pop100 for 

more than 30 weeks and rank below 30. Titles are removed from Hot Country Songs 
if they have been on the chart for more than 20 weeks and rank below 15 in detec- 

tions or audience, provided that they are not still gaining enough audience points to 
bullet. Songs are removed from the Adult Top 40, Adult Contemporary, Adult R &B, 

and Hot Dance Airplay charts if they have been on the chart for more than 26 weeks 

and rank below 15 (20 for Modern Rock and Latin). 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by 
Nielsen SoundScan. For R &B /Hip -Hop Singles Sales sales data is compiled 
from a national subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan 

9 Singles with the greatest sales gains. 

CONFIGURATIONS 
O CD single available. O Digital Download available. l f DVD single available. 
O Vinyl Maxi -Single available. O Vinyl Single available. © CD Maxi- Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR It Indicates title earned HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are blind tested online by 
Promosquad using multiple listens and a nationwide sample of carefully profiled 
music consumers. Songs are rated on a 1 -5 scale; final results are based on 

weighted positives. Songs with a score of 65 or more (75 or more for country) are 
judged to have Hit Potential; although that benchmark number can fluctuate per 

format based on the strength of available music. For a complete and updated list 

of current songs with Hit Potential, commentary, polls and more please visit 
www. hitpredictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

rG\NVG1t1Obi ti IIplVaPrea 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIM) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment 
for 1 million units (Platinum). RIAA certification for net shipment of 10 million 
units (Diamond). Numeral within Platinum or Diamond symbol indicates album's 
multi- platinum level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the number of discs and/ 
or tapes. r7) Certification for net shipments of 100,000 units (Oro). ri Certification 
of 200,000 units (Platino). I Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIM certification for 100,000 paid downloads (Gold). RIM certification for 

200,000 paid downloads (Platinum). Numeral within platinum symbol indicates song's 
muftiplatinum level. RIM certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIM gold certification for net shipment of 25,000 units for video singles. 
RIM gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIM platinum certification for net shipment of 50,000 units 
for video singles. RIM platinum certification for sales of 100,000 units for 

shortform or longform videos. 

"DVD SALES VHS SALES VIDEO RENTALS 
RIM gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIM platinum certification for sales of 100,000 units 
or $2 million in sales at suggested retail price. O IRMA gold certification for a 

minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatri- 
cally released programs; or of at least 25,000 units and $1 million at suggested 
retail for eon- theatrical titles.' IRMA platinum certification for a minimum sale of 

250,000 units or a dollar volume of $18 million at retail for theatrically released 
programs. and of at least, 50.000 units and $2 million at suggested retail for non- 

theatrical titles. 

2 3 5 

3 4 9 

4 5 9 

6 1 2 

ARTIST 
TITLE IMPRINT F 0111,1BER : DISTRIBUTING LABEL 

#WKS YING YANG TWINS 
U S A UNITED STATE OF ATLANTA COLLIPARK 2520/TVT (17.98/11.98) 

JIM JONES 
HARLEM: DIARY OF A SUMMER DIPLOMATS 5830 /KOCH (18.98 DD) 

JASON ALDEAN 
JASON ALDEAN BROKEN BOW 7657 (12.98) 

DANE COOK 
RETALIATION BOMEDY CENTRAL 0034 (18.98 CDIDVDI G, 

VARIOUS ARTISTS 
THE ROSE VOL. 2' MUSIC INSPIRED BY TUPAC'S POETRY AMARO 5836 (17.98) 

DJ QUIK 
TRAUMA MAD SCIENCE 11 (17.98) 

6 
2 

GEORGE 
D_AND ONE I DIDN'T BANDIT 79792 (17.98) 

GOD FORBID .W IV: CONSTITUTION OF TREASON CENTURY MEDIA 8266 (13.98) 

e TOMMY LEE 
-' TOMMYLANO: THE RIDE TL EDUCATIONAL SERVICES 90005 (11.98) 

NICKEL CREEK 
WHY SHOULD THE FIRE DIET SUGAR HILL 3990 (17,98) 

10 

12 

16 

HAWTHORNE HEIGHTS 
THE SILENCE IN BLACK AND WHITE VICTORY 220 (13.98) 

CRAIG MORGAN 
MY KIND OF LIVIN' BROKEN BOW 75472 (17.98) 

NEAL MCCOY 
THAT'S LIFE 903 1001 (17.98) 

BONE THUGS -N- HARMONY 
GREATEST HITS RUTHLESS 25423 (18.981 

CALEXICO /IRON AND WINE 
IN THE REINS OVERCOAT 28 (10.98) 

SILVERSTEIN 
DISCOVERING THE WATERFRONT VICTORY 257 (15.98) 

17 ., LIL ROB 
TWELVE EIGHTEEN: PART I UPSTAIRS 1027 (13.98) 

igAlaPAUL VAN DYK 
THE POLITICS OF DANCING 2 VANDIT 9293 /MUTE (19.98) 

19 14 3 

20 

21 16 

A0L QUIET MONEY 29 /FAST LIFE (17.98) 

ANDY ANDY 
IRONIA WEPA 1060/UBO (9.98 CD /DVD) O+ 

LIL JON & THE EAST SIDE BOYZ 
CRUNK JUICE BME 2690/TVT (17.98/11.98) O+ 

HOOTIE & THE BLOWFISH 
LOOKING FOR LUCKY SNEAKY LONG 79784/VANGUARD (16.98) 

El 

MIKE RIZZO /ST. JOHN 
_. THRIVEMIX01 THRIVEDANCE 90734/THRIVE (19.98) 

28 30 

26 .5 27 

27 22 5 

22 21 5 

29 10 2 

O 35 85 

31 31 16 

32 27 3 

33 15 2 

34 36 47 

35 35 3 

'444. 

37 3 

FROM AUTUMN TO ASHES 
ABANDON YOUR FRIENDS VAGRANT 414 (12.98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
ANTOLOGIA DE UN REY FREDDIE 1890 (16.98) 

BLOC PARTY 
SILENT ALARM VICE /DIM MAK 93815 /ATLANTIC (13.98) 

BLACK REBEL MOTORCYCLE CLUB 
HOWL RCA 71601 (12.98) 

THE NEW PORNOGRAPHERS 
TWIN CINEMA MATADOR 621 (15.98) 

MICHAEL BOLTON 
TIL THE END OF FOREVER MONTAIGNE 70005 /THE PASSION GROUP (18.98) 

DEATH CAB FOR CUTIE 
TRANSATLANTICISM BARSUK 32 (16.98) 

MOTION CITY SOUNDTRACK 
COMMIT THIS TO MEMORY EPITAPH 86765 (13.98) 

SHIRLEY CAESAR 
I KNOW THE TRUTH ARTEMIS GOSPEL 51635 (17.98) 

NADA SURF 
THE WEIGHT IS A GIFT BARSUK 46 (15.98) 

THE ARCADE FIRE 
FUNERAL MERGE 255 (15.98) 

BETWEEN THE BURIED AND ME 
ALASKA VICTORY 262 (13.98) 

CAGE 
HELL'S WINTER DEFINITIVE JUX 123 (15.98) 

5 

43 5 

40 42 57 

41 39 15 

42 29 5 

FEAR FACTORY 
TRANSGRESSION CALVIN 037 /LIQUID 8 (15.98) 011 

CARTEL 
CHROMA THE MILITIA GROUP 033 (15.98) 

NAJEE 
MY POINT OF VIEW HEADS UP 3104 (17.98) 

PITBULL 
M.I.A.M.I. ¡MONEY IS A MAJOR ISSUE) DIAZ BROTHERS 2560/TVT (18.98/11.981 

AS I LAY DYING 
SHADOWS ARE SECURITY METAL BLADE 14522 (13.98) 

DELBERT MCCLINTON 
COST OF LIVING NEW WEST 6079 (17.98) = 

44 

KIM WATERS 
ALL FOR LOVE SHANACHIE 5133 (17.98) 

EVERY TIME I DIE 
38 5...,z 

GUTTER PHENOMENON FERRET 058 (12.98) 

MORMON TABERNACLE CHOIR 
LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017 (17 9'' 

2 
SUFJAN STEVENS 48 40 12, ILLINOIS ASTHMATIC KITTY 014 (15.98) 

49 46 16 

53 50 43 

MASTER P 
REMIX CLASSICS NEW NO LIMIT 5847 /KOCH (17.98) 

THE RIDDLER 
THE WOOLEN PRESENTS ULTRA.TRANCE:S ULTRA 1320 (19.98) 

VARIOUS ARTISTS 
VANS WARPED TOUR 2005 COMPILATION SIDEONE DUMMY 1268 (8.98) 

INTERPOL 
ANTICS MATADOR 616' (16.98) 

TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold 
via independent distribution, including those that are fulfilled via major branch distrib- 
utors. WORLD AND NEW AGE: See charts legend for rules and explanations. FROM 
BILLBOARD.BIZ: A weekly spotlight on one of the charts that are updated weekly on 
bilboard.biz, including ones that are exclusive to Billboard's web sites. © 2005, VNU 
Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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Nielsen 
Soun(iScan 

ARTIST 
TITLE IMPRINT &NUMBER /DISTRIBUTING LABEL 

30 üi"ELT1C WOMAN 
c6LTlc WOMAN MANHATTAN 60233 J 

3 

5 NEW 

7 S 

6 

ZUCCHERO 
ZUCCHERO A CO. UNIVERSAL ITALIA/HEAR 2301 /CONCORD 

AMADOU & MARIAM 
DIMANCHE A BAMAKO NONESUCH 79912/WARNER BROS. 

SEU JORGE 
CRU WRASSE 160 

THE IRISH TENORS 
SACRED: A SPIRITUAL JOURNEY RAZOR 8 TIE 82929 

15 

14 8 17 

IS 11 44 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: ITALIAN CAFE PUTUMAYO 238 

ALI FARKA TOURE & TOUMANI DIABATE 
IN THE HEART OF THE MOON WORLD CIRCUIT /NONESUCH 79920/WARNER BROS. 

RY COODER 
CHAVEZ RAVINE PERRO VERDE/NONESUCH 79877 /WARNER BROS. 

RONAN TYNAN 
RONAN SECCA 003863 /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS LATIN LOUNGE PUTUMAYO 241 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: ACOUSTIC BRAZIL PUTUMAYO 234 

KRONOS QUARTET AND ASHA BHOSLE 
YOU'VE STOLEN MY HEART NONESUCH 79856/WARNER BROS. 

DUNGEN 
TA DET LUGNT KEMADO 016/HOLLYWOOD 

BEBEL GILBERTO 
BEBEL GILBERTO REMIXED SIX DEGREES 1116 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: FRENCH CAFE PUTUMAYO 219 

ARTIST 
3ó TITLE IMPRINT&NUMBER DISTRIBUTING LAO:. 

JIM BRICKMAN 
GRACE WINDHAM HILL 67979/RCA VICTOR 

JIM BRICKMAN 
GREATEST HITS WINDHAM HILL 60616 /RCA VICTOR 

ALLAIN BOUGRAIN DUBOURG & ARNO ELIAS 
BUDDHA -BAR: NATURE GEORGE V 71053 

OTTMAR LIEBERT + LUNA NEGRA 
LA SEMANA 33RD STREET 3338 

ARMIK 
MAR DE SUENOS BOLERO 7120 

VARIOUS ARTISTS 
INE NENAID ONeet NIT OFYA1L If PRIM MUM WAVY SPECIAL PRODUCTS 50E1 MYWx 

SECRET GARDEN 
EARTHSONOS DECCA 004177 /UNIVERSAL CLASSICS GROUP 

J, 

:. 
10 

42 

9 29 

8 41 

4 10 

6 50 

11 4 

7 35 

10 15 

12 34 

15 6 

#1 
23 WKS 

VARIOUS ARTISTS 
20 BEST OF RELAXATION MADACY 5065 

MEDIAEVAL BABES 
MIRABILIS NETTWERK 30415 

GEORGE WINSTON 
MONTANA - A LOVE STORY DANCING CAT/WINDHAM HILL 62042 /RCA VICTOR 

VARIOUS ARTISTS 
MORE OF THE MOST RELAXING NEW AGE MUSIC IN THE UNIVERSE SAVOY 17540/DENON 

VARIOUS ARTISTS 
SLACK KEY GUITAR VOLUME 2 PALM 4017 

ANDREAS VOLLENWEIDER 
MAGIC HARP SLG 17511 

VARIOUS ARTISTS 
MOST RELAXING NEW AGE MUSIC IN THE UNIVERSE DENON 17494 

STEVE QUINZI 
PIANO FAVORITES MADACY SPECIAL PRODUCTS 51189 /MADACY 

S W ARTIST 
53 ó TITLE uNIPRINT. DISTRIBUTING LABEL) 

2 

3 2 3 

4 1 2 

S 3 2 

6 5 1/ 

4 3 

8 1 

9 8 3 

10 -- 1 

11 10 3 

12 

13 1 

14 1 

2 

1 W 
DISTURBED 
TEN THOUSAND FISTS iREPRISE'WARNER BROS .L 

BON JOVI 
HAVE A NICE DAY iIr.' IU. I. ,;T,ti: 

KANYE WEST 
LATE REGISTRATION (ROC- A- FELLA/DEF JAM /UNIVERSAL) 

DAVID GRAY 
LIFE IN SLOW MOTION (ATO /RCA/RMG) 

SWITCHFOOT 
NOTHING IS SOUND (COLUMBIA/SONY MUSIC) 

THE BLACK EYED PEAS 
MONKEY BUSINESS (A &M /INTERSCOPE /UNIVERSAL) 

DEATH CAB FOR CUTIE 
PLANS (BARSUK/ATLANTIC /AG) 

COHEED AND CAMBRIA 
GOOD APOLLO I'M BURNING STAR IN... (EQUAL VISION/COLUMBIA/SONY MUSIC) 

GREEN DAY 
AMERICAN IDIOT (REPRISE/WARNER) 

LIFEHOUSE 
LIVE SESSION (EP) (RUNES EXCLUSIVE) (GEFFEN /INTERSCOPE) 

COLDPLAY 
MY (CAPITOL) 

VARIOUS ARTISTS 
SO AMAZING: AN ALL- STAR TRIBUTE TO LUTHER VANDROSS (J /RMG) 

MAROONS 
LIVE: FRIDAY THE 13TH (OCTONE/J /RMG) 

DAVID CROWDER BAND 
A COLLISION IS COMING (EP) (SIXSTEPS /SPARROW) 

SIGUR ROS 
TAKE... (GEFFEN /INTERSCOPE) 

Data for week of OCTOBER 8, 20D5 
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HOT VIDEOCLIPS & VIDEO SALES DATA 
MONITOR 8,,e COMPILED BY 
COMPILE) BY 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
VideoScan 

Based on audience- weighted plays from MTV, VH1, BET and CMT. and norY- 
weighted plays fron- eight other channels. as monitored by Nielsen Broadcas 

Data Systems. See Chart Legend for rules and explanations. C., 2005, VNL* 
Business Media. nc. and Nielsen SoundScan. Inc. All rights reserves 

l'Up .: . : 

nnuSiC uinr_cs ." . 

T 
LABEL 

ITLE 
I DISTRIBUTING LABEL & NUMBER (PRICE) 

JW15 1 1 3 
THE MASSACRE: SPECIAL EDITION CD /DVD 
SHADY /AFTERMATHiINTERSCOP - 

1 005361 (18.98 CD /DVD) 

2 LIVE: FRIDAY THE 13TH 
RECORDS /SONY BMG VIDEO 69952 (17.98 CD /DVD) 

3 2 15 
FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO 70423 (29.98 DAD) 

JESSE MCCARTNEY: UP CLOSE 
HOLLYWOOD MUSIC VIDEO 162525 (12.98 DAD) 

5 6 )5 THE SILENCE IN BLACK AND WHITE 
. VICTORY 250 (15.98 CD /DVD) 

6 4 31 
CHOSEN FEW: EL DOCUMENTAL 
CHOSEN FEW "URBAN BOX OFFICE 12061 (13.98 CD /DVD) 

PAST, PRESENT & FUTURE 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC & VIDEO DIST. 001041 (1898 CD /DVD) 

FAMILY JEWELS 
C MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 58843 (19.98 DI) 

GREATEST HITS 
.'.'ID -UP VIDEO /SONY BMG VIDEO 13103 (13,98 CD /DVD) 

ETERNAL E -THE BEST OF EAZY -E: GANGS -A MEMORIAL EDITION 
', THLESS /PRIORITY /CAPITOL /EMM MUSIC VIDEO 60682 (19.98 CaDVD) 

VH -1 STORYTELLERS: BRUCE SPRINGSTEEN 
HLUMBIA MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 53492 (14.18) 

A TRIBUTE TO GEORGE YOUNCE 
'-RING HILL VIDEO 44693 (19.98 DVD) 

THE BEST OF GUY PENROD 
.DRING HILL VIDEO 44823 (19.98 DAD) 

LIVE AT DONINGTON 14 11 982 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56963 (14.98 DVS) 

NUMBER ONES 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56999 (14.98 DV)) 

LIVE AT WOODSTOCK (SPECIAL EDITION) 16 3 2,'I GEFFEN HOME VIDEO 28309 (19.98 DAD) 

17 14 11 
GOODIES: THE VIDEOS & MORE 
I AFACE VIDEO /ZOMBA VIDEO 68672 (16.98 DVD /CD) 

MTV ULTIMATE MASH -UPS PRESENTS: COLLISION COURSE 
ROC- A- FELLNDEF JAM /WARNER BROS. /WARNER MUSIC VISION 38:28 (19.98 DVD /CD) 

LIVE IN BUCHAREST: THE DANGEROUS TOUR 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 53497 (14.98 DV)) 

THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS 
L EKTRNRHINO HOME VIDEO /WARNER MUSIC VISION 73932 (18.9: CD /DV)) 

22 21 
FROM LUTHER WITH LOVE: THE VIDEOS 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56961 (14.98 on) 
NEW ORDER: ITEM (SPECIAL EDITION) 
RHINO HOME VIDEO 70482 (19,98 DAD) 

20 71 
GREATEST HITS 1978 -1997 

OLUMBIA MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56032 (14.38 DVD) 

EMINEM PRESENTS: THE ANGER MANAGEMENT TOUR 
I'! I ERSCOPE VIDEO /UNIVERSAL MUSIC & VIDEO DIST. 004876 (19.58 DVD) 

2 2 
GENESIS: THE VIDEO SHOW 

1 

1 ,, RHINO HOME VIDEO 70398 (19.98 DAD) 

7 7 90 

8 

9 

10 

11 

12 

13 

15 

18 1B 43 

19 15 9 

20 

21 

/24 

19 89 

Principal Performers g 

50 Cent 

Maroon5 

Eagles 

Jesse McCartney 

Hawthorne Heights 

Chosen Few 

Rob Zombie 

AC /DC fl 
Creed 

Eazy -E 

Bruce Springsteen 

Bill & Gloria Gaither 

Guy Penrod 

AC /DC 13 

Michael Jackson 

Jimi Hendrix 

Ciara 

Jay- Z/Linkin Park 

Michael Jackson 

Pantera 

Luther Vandross 

New Order 

Journey 

Eminem 

Genesis 

TITLE 
s3 á3 3 ARTIST IMPRINT' PROMOTION LABEL) 

1 

®GOLD DIGGER 
MINE WEST FEAT JAME FOX% ROF44EUFnEFAM:L v1G 

2 

3 

4 

5 

6 

7 

8 

9 

10 

r 11 

12 

iti;13 

14 

0,15 

16 

17 

18 

5 6 

SHAKE IT OFF 
MANIAC CAREY ISLAND /IDJMG 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY REPRISE 

LIKE YOU 
BOW WOW FEATURING CIARA COLUMBIA 

PLAY 
DAVID BANNER SRC /UNIVERSAL /UMRG 

®GIRL TONITE 
TWISTA FEATURING TREY SONGZ ATLANTIC 

WE BE BURNIN' 
SEAN PAUL VP /ATLANTIC 

12 3 

14 9 

8 4 

13 9 

9 11 

DONT LIE 
THE BLACK EYED PEAS A &M /INTERSCOPE 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AKON CORPORATE THUSD/SEF JAM/IDJMG 

NAKED 
MARODES HOUSTON T.U.G. /UNIVERSAL /UMRG 

FEEL GOOD INC 
GORILLAZ PARLOPHONE /VIRGIN 

=GOOD IS GOOD 
SHERYL CROW A &M /INTERSCOPE 

19 4 
UNBREAKABLE 
ALICIA KEYS J'RMG 

®LIGHTERS UP 
UIL' KIM QUEEN BEE /ATLANTIC 

17 2 

22 2 

11 8 

21 2 

19 23 3 

RUN IT! 
CHRIS BROWN JIVE / ZOMBA 

FIX YOU 
COLOPLAT CAPITOL 

DON'T CHA 
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES A &M/INTERSCOPE 

BOYFRIEND 
ASHLEE SIMPSON GEFFEN 

HAVE A NICE DAY 
BON JOVI ISLAND /IDJMG 

20 24 10 
SUGAR, WERE GOIN' DOWN 
FALL OUT BOY FUELED BY RAMEN /ISLAND /IDJMG 

21 INE -ENTRY 
CURIOUS 
TONY YAYO FEATURING JOE G- UNIT /INTERSCOPE 

22 10 9 
OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBS DEEP SHADY /AFTERMATH /INTERSCOPE 

23 
=ONE WISH 

RAY J KNOCKOUT /SANCTUARY 

6 4 
DREAMGIRL 
DAVE MATTHEWS BAND RCA /RMG 

24 

25 20 15 
LOSE CONTROL 
MISSY BUlOTS FEAT MA & FAT MAN SCOOP TEE GOLD MIND/ATLANTIC 

NIP ARTIST TITLE 

1 SHERYL CROW, don is Gann 

THE BLACK EYED PEAS, DON'T LIE 

GREEN DAY, WAKE ME UP WHEN SEPTEMBER ENDS 

MARIAH CAREY, SHAKE IT OFF 

5 WEEZER, BEVERLY HILLS 

-. 6 COLDPLAY, FIX YOU 

17 

NICKELBACK, PHOTOGRAPH 

BON JOVI, HAVE A NICE DAY 

0 MISSY ELLIOTT, LOSE CONTROL 

- 10 DAVE MATTHEWS BAND, DREAMGIRL 

DAVID BANNER, PLAY 

KANYE WEST, GOLD DIGGER 

TWISTA, GIRL TONITE 

SEAN PAUL, WE BE BURNIN' 

YOUNG JEEZY, SOUL SURVIVOR 

MARQUES HOUSTON, NAKED 

LIL' KIM, LIGHTERS UP 

CHRIS BROWN, RUN ITI 

RAY J, ONE WISH 

KEYSHIA COLE, I SHOULD HAVE CHEATED 

DIERKS BENTLEY, COME A LITTLE CLOSER 

TRISHA YEARWOOD, GEORGIA RAIN 

JASON ALDEAN, HICKTOWN 

JO DEE MESSINA, DELICIOUS SURPRISE (I BELIEVE IT) 

SARA EVANS, A REAL FINE PLACE TO START 

GRETCHEN WILSON, ALL JACKED UP 

BRAD PAISLEY, ALCOHOL 

GARY ALLAN, BEST I EVER HAD 

MONTGOMERY GENTRY, SOMETHING TO BE PROID CF 

BROOKS & DUNN, PLAY SOMETHING COUNTRY 

Data for week of OCTOBER 8, 2005 I For chart reprints call 646.654.4633 

SALES DATA COMPILED BY 

Nielsen 
SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

Soundscan 

g ' ' # 
OCT 

8 

ARTIST 
LABEL A NUMBER DISTRIBUTING LABEL (PRICE) 

i GOD FORBID 
CENTURY MEDIA S76i ',81 o 

NATALIE GRANT 
CURB 78860 (17.98) 

1111111 

E ANA GABRIEL 
SONY DISCOS 95902 (15.98) 

131 1) 11 °' LEELA JAMES 
WARNER BROS. 48027 (13.98) 

13 AQUALUNG 
a RED INK /COLUMBIA 23888`/SONY MUSIC (14.98) 

RISE AGAINST 6 E 47' 
GEFFEN 002967 /INTERSCOPE (9 98) 

7 a 2 LO RON AND WINE 
,- OVERCOAT 

CAEXIC 
28' (/I10.98) 

8 11 
36 

SHOOTER JENNINGS 
UNIVERSAL SOUTH 003816' (13.98) 

10 
GREATEST LA 5A ESTACION romeo 

SONY DISCOS 62127 12.98) 

MIRI BEN -ARI 
UNIVERSAL 0052431TUMRG (13.981 

PAUL VAN DYK 
VANDIT 929311/MUTE (19.98) 

EPA 1060/UBO (9.98 CD /DVD) 
19 t4 ANDY ANDY 

O 

15 4 ' THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BUENA VISTA 861085 /WALT DISNEY (7.98) 

MIKE RIZZO /ST. JOHN 
THRIVEDANCE 90734: THRIVE (19.98) 

GRUPO BRYNDIS 
DISA 720561 (11.98) 

to 5 

Elm 
14 

Awaken 

Historia De Una Reina 

A Change Is Gonna Come 

Strange And Beautiful 

Siren Song Of The Counter Culture 

In The Reins 

Put The O Back In Country 

Flores De Alquiler 

17 

Ell 4 

122 18 2 
HILLSONG 
1ILLSONG AUSTRALIA/INTEGRITY 94837/SONY BMG MUSIC (17.98) 

IG3 19 

27 43 

IL, ?La.:. 

DAR WILLIAMS 
e RAZOR & TIE 82950 (18.98) 

1)` RAMON AYALA Y SUS BRAVOS DEL NORTE 
REDDIE 1890 116.98) 

27 
BLOC PARTY 
VICE /DIM MAK 9381V/ATLANTIC (13.98) j MATISYAHU 

it EPIC 96464 /SONY MUSIC (13.98) 

AKWID 
iL ADLINERS /UNIVISION 310381/UG (13.98) O+ 

e THE FRAY 
C 93931/SONY MUSIC (11.98) 

NEW 

NEW 

NEW 

NEW 

27 

12 

22 

NEW 

18 

SHIRLEY CAESAR 
ARTEMIS GOSPEL 51635 (17.98) 

THE ARCADE FIRE 
MERGE 225* (15.98) 

BETWEEN THE BURIED AND ME 
VICTORY 262 (13.98) 

CAGE 
DEFINITIVE JUX 123* (15.98) 

CARTEL 
THE MILITIA GROUP 033 (15.98) 

PESADO 
WEAMEX 62576 /WARNER LATINA (13.98) O+ 

KIM WATERS 
SHANACHIE 5133 (17.98) 

JENNI RIVERA 
FONOVISA 352165/UG (13.98) C 

JOSH KELLEY 
HOLLYWOOD 162504 (18.98) 

MARC BROUSSARD 
STAND 002938' /IDJMG (9.98) 

SUFJAN STEVENS 
ASTHMATIC KITTY 014 (15.98) 

AVENTURA 
PREMIUM LATIN 94082 /SONY DISCOS (13.98) 

WOMEN OF FAITH 
INTEGRITY /EPIC 93911/SONY MUSIC (18.98) 

NICHOLE NORDEMAN 
SPARROW 63575 (17.98) 

ANTIGONE RISING 
HEAR /LAVA 94111/AG (15.98) 

DIANA REYES 
MUSIMEX 005158 /UNIVERSAL LATINO (11.98) 

FAITHFUL CENTRAL 
INTEGRITY GOSPEVEPIC 94424/SONY MUSIC (17.98) 

LINCOLN BREWSTER 
VERTICAL/INTEGRITY 94961/SONY MUSIC (17.98) 

HIM 
JIMMY FRANKS /UNIVERSAL 005386 /UMRG (13.98) 

THE RIDDLER 
ULTRA 1320 (19.98) 

BIMBO 
BEE 1073/UBO (12.98) 

RAY LAMONTAGNE 
RCA 63459/RMG (11.98) 

UNDEROATH 
SOLID STATE 83184/TOOTH & NAIL (13.98) 

DEVENDRA BANHART .3 

m® REYLI 
SONY DISCOS 93414 (15.98) . 

SU 
1 

ALEJANDRO FERNANDEZ 
` SONY DISCOS 95323 (16.98 CD /DVD) OO 

.2 
STELLASTARR* 

. RCA 68881 /RMG (11.98) 

49 7 
LOS CAMINANTES 
SONY DISCOS 95637 (9.98) 

The Hip -Hop Violinist 

The Politics Of Dancing 2 

Ironia 

Baby Einstein: Lullaby Classics 

ThriveMix01 

La Mejor... Coleccion 

My Better Self 

Antologia De Un Rey 

Silent Alarm 

Live At Stubb's 

Los Aguacates De Jiquilpan 

How To Save A Life 

God He Reigns: Live Worship From Hillsong Chruch 

I Know The Truth 

Funeral 

Alaska 

Hell's Winter 

Chroma 

Tu Sombra 

All For Love 

Parrandera, Rebelde Y Atrevida 

Almost Honest 

Carencro 

Illinois 

God's Project 

Extraordinary Faith: Celebrating 10 Extraordinary Years' 

Brave 

From The Ground Up 

La Reina Del Pasito Duranguense 

Live From Faithful Central: Zion Rejoice 

All To You... Live 

Greatest Love Songs Vol. 666 

The Riddler Presents Ultra.Trance:5 

Bimbo Presenta: Reggaeton 100X35 

Trouble 

They're Only Chasing Safety 

Cripple Crow 

En La Luna 

A Corazon Abierto 

Harmonies For The Haunted 

Tesoros De Coleccion: Lo Romantico De Los Caminantes 

BREAKING & ENTERING 

Mirì Ben -Ari's "The Hip -Hop Violinist" enters Top Heatseekers at No. 10. Discover 
developing artists making their inaugural Billboard chart runs 

each week in Breaking & Entering on billboard.com. 

The bast -selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
200. I- a Flea-saekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
1-eatsae.rers chart. See Chart Legend for rules and explanations. © 2005, VNU Business Media, Inc. and Nielsen SoundScan Inc 
All rig-as reserved. 
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-' . .- 1# 
I- & TRACI(S SINui_1_ 

OCT c; () is1 C; I ii I) I X Chart Codes: CS (Hot Country Songs) H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 
and ABK (Hot R&B/Hip-Hop Songs). TITLE (Pub!isher - Licensing Org.) Sheet Music Dist., Chart, Position. flan e Juo ' ' , , - ,' - - - - - _ - -r 

4TH Of JULY (Univecsal, Cì1aser N Harder CUEN1ALE (FiSo BMI) LT 42 GOOD PEOP (Music Ql Windswept ASCAPÍ3 Ring 
Mns!c ASCN'). Rl CS 31 CURIOUS Çavo usc, A5CAPflJniversa Music, ASCAP/Songs 01 Windswept aciRc, 

ASCAI',l cusí INdici C SheIts ASCAI') AIIFH TI) BMVSnnns Ql Thorich SMI) CS 51 

A GOOD TIMES (louimyfand, ASCP,5onotrack, 
BMVEMI RIacicood, BMVGinrrse Back My PubIish 

AINT GON BEG YOU Fusi Avenue 1155MG D ¡nu ASCP HL POP 58 
Sons ASCAP/Dems Hoi Sonos A5CNdcnonds DARlA ¡[MI Asili ÁSCARi LT 20 GOlIA GETt'IIA (Shaniah Cymone ASCAP/EMI 
Music ASCAP/EM1 Ani. CTaok i i 76. DELICIOUS SURPRISE ( BEUEVE IT) (Chrysalis Aorii ASCHP/TVIOSS Confusion, ASÒAPMB 
ASCH/BiacH Founiarn ASCAP/Mionio Dixon's Music ASCAP/War Bride, ASCAP/Juoebei Blues, ASCA?/Basaiafliba, ASCAP/Air Control, ASCAPI, 
Muniti. ASCN') HL, RH 53 8Ml) lL CS 21 HLTNBM RI1 78 

ARrT NO WAY (Cotillion, BMVFouriennth Hour, 8Ml) DEM OZ igjp5 Son, ASCAP/Dieniahrnar GOlIA Gli GOlIA LEAVE (TIRED (Sonv/A1V 
881-I 80 Music, ASdAP/Jeeny Music, BMVFiid ii, BMI/Grii- Tunos ASCAPNSG Tunen. ASCAP/June8ugSpade, 

ALCOHOL iU5Ii Avril ASCAP,S Suple, ASCAPI, lin Ga Finest BMVENII April, ASAPi1nhmoni ASCAt'i HL RH 29 
HL Hi 08 'i POP C Music BMVWarnnr-Tameriane BMI1, 58M. R8H 44 GOlIA MAK IT iArit'S Boy Music BMWharutroy 

ALt;O ,i,As iMi Atoll, ASCAP) LT 12 DIAMONDS FROM SIERRA LIONE ipi Gimme ASCAP/Uncln Bobbvs Music, BMEMI 8laceud, 
AU. JACKEÓ UP (Sony/AP/ Cross 

ASCAPiTioosinrniama Music, ASC?8 
Riblishinu, 8ML/Gettino Oui Our Òrnamu, BMEXim Hogiund Fkiblistrinu Designee, 

Mi Bialuood, BMVEour Deuce Pubiishinu, ASCAP/Ivirgirin Three, ASCAPiWarner-Turnerlune. 
ASCHPÌEMI Blackwuod BMVOklahema Giri, 8Ml), ASCAPÌiou CanT Take t With You, ASCAP/EMI Onori BMVStaoiriQ Hiah Music, ASCPP/Alrno Music, 
HLJWBM, CS 8 Hi 00 49 POP 65 Catalan. BMtBarwmn ASCAPT, IHJW8M, POP 72 ISÇAPiW8 ASCAP/No Quincudence Muuic Pub- 

AU. ThESE ThINGS ThAr ryE DONE ÇThe Kittens, DIAMONDS ON MY NECK «hais WharFs Up iithina BMVBreka Musli HLIWBM RBH 38 
ASCAP/Universai-PuiyGram interrraiiena , ASCN'), ASCAP/Swizu BeaD, SESAC/M, ASCN'/iJniversai GRIND'WITH ME iBlue Iar Pubiin4in BMEDiack 

Tunes, SESAC/Snous Dt Universal, SESAC/Warnur- Boy Hatchet. BMIiMt Biaclseood. 8Ml). HL. POP 54 HL HiOORiPOP&1 
AMERICAN B GOD'S AMAZING GRACE (Lau Jam, Tamerlane, BMVIZTah's Mauic, BMVThO Density Net- 

ASCAPiihursum Trot, ASCAP/}acitiic-Tirne, ASCAP) work. BMVteamstas, BMI/EMI Aørii, ASCAP/EMi 

Bu!,BMneot!Tu, 
CS 54 Biaclsecod, BMVMY Own Chit, 9MtJuntin Combs, 

A1IOR DE UNA NOCHE (WB ASCAP) LT 47 ASCAP/Bia Puisa A' HLJWBM RBH 100 HAPP 
AND I iRsmi Rrghtings. ASdAP/EMI Aprii. DIRTY LITTLE SERI' (Smells'Like Phys Ed BMkwurner-Tameriane, BMVGOd Given, BM Visti- 

ASCÑ/5ustin Combs, ASCPPiPtrnie Ave., ASCAP/BMG Senes ASCAP) Hi OC 6t 'POP t5 moni Music 0Ml). WBM. ROH 63 
ASCAPi HL ROH 40 DOESN9' REMINO'ME (Divaopeaniog One, HASTA EI. RN (Juan S Nelson ASCAP) LT 40 

AND ThN WHAT (Copyright Consobluloney Mack, ASCAPIT 0V Sonos BMI/?alelee Sasse Music HAVE A NICE DAY (Univernai-iyGram lumination- 
BMii RBH 35 BMVTule 3 BMVi Aprii ASCAPi FIL Ht 87 ai ASCHPìDoo Juni ASCAP/Auoresuioe, 

ANYJHERE Nur HERE 4jer Bets ASCHP/Big ThE DOLLAR IEMi Wactieod. ONBig GassosI Hit- ACAP/Susy/AWTines, ASCAP/Dolao Jackson, 
Lunel Shirt ASCPPÌ1CG, ÀSCHPt WVM CS 60 ties, BMil ¡IL CS 43 ASCAPIWB, ASCAP, HL!WBM, HT'OO 58: POP 40 

ARliNGTON iUnui ASCAPienas Ot The Vii- DONCELLA (FN Aprii, ASCAP/EMI Biactivood, 0Ml) HEAVEN tEMI xii. SCAP/Wet ink Red, 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS i 

MAR ICIE IDURV:IE 
For ad placement call 1 -800- 223 -7524 or write Jeff Serrette at classifieds @billboard.com or fax 646 -654 -4798/99 

REAL ESTATE 

Wooded estate, designed for entertainment and 

elegant living just fifteen minutes to music row in 

Nashville Tennessee, formal living room, four and 

one half baths, master suite with his/her closets and 

octagon keeping room, overlook to family room 

and foyer all on twenty two very private acres, to 

much describe call for details, proposed new con- 

struction, bring your decorator, prices at only 

$585,350. 
Call Tom today. 

Awesomely beautiful all brick home, just twenty 

minutes to downtown music city Tennessee, com- 

pletely renovated home on almost three acres 

with lots of pemials and landscaping, three hugh 

bedrooms, two full baths, entertain in country 

kitchen and formal dining, open floor plan allows 

for cozy privacy, fireplace and hardwood thu -out, 

two bay detached garage with storage, Call 

Neywanna now, price 

$235,000. 
Four Points Realty 
1057 Green Acres 
Joelton, TN. 37080 

615 -746 -9996 

Private living close to town. Close to 175 and 164. 3,200 sq. ft., 10 year 
old beautiful home on 3 ac. with in- ground pool. Three bed, two bath, 
fireplace, formal living, dining room. Separate 70' x 40' building with 
water, heat, one half bath that can convert to a recording studio. 

Call Frances Hall with Rector Hyden Realtors - $565,000. 
http: / /www.rhr.com - fjhalllàlgx.net 

859- 608 -4424 

DUPLICATON/REPLICATION 

GRAPHIC DESIGN, PRINTING, PACKAGING 

WHERE IT ALL 
CAMES. TOGETHER 

DISC RSB 
Call Sylvie 

-,361 -8153 
sha `rvww. rst idisc.com 

CD & BYO Manufacturing 

2500 CD's 
Only $1999 

Includes: On Disc Printing Bar Code 
Full Color Printed Booklets Cello Wrapping 

1- 877 -633 -7661 
www.OddsOnRecording.com 

Visa Mastercard Amex Discover 

HAVE A POSITION TO FILL? WANT TO REACH HIGHLY 
QUALIFIED PEOPLE FAST LOOK NO FURTHER! 

BILLBOARD CLASSIFIED 
IS THE HIRE AUTHORITY! & NOW THE CLASSIFIED SECTION IS 

ONLINE! WWW.BILLBOARD.COM CALL JEFF SERRETTE 
C 646 -654 -4798/99 FOR MORE INFO 

76 OCTOBER 8, 2005 

REAL ESTATE 

C ateau Margaux 
Estates at Valhalla, Montville, NJ 

Offered at $5.5 Million 
Set in the beautiful Morris County 
community of Montville, the Estates 
at Valhalla has become a destination 
for those who appreciate the best life 
has to offer. Built by one of the area's 
finest builders and lavishly furnished 
by an award-winning designer, with all 
furnishings included, the Chateau 
Margaux is a palatial grand manor for 
the most discriminating buyer. Home 
is set on 2 acres and has 5 bedrooms, 
5 full baths and 2 half baths. The 
Estates at Valhalla is located just a 
short drive from Routes 80 and 287 
and is within easy reach of Manhattan. 

(973) 334-1232 
www.FannbrookRealty.com 

YORK, Maine: Architecturally significant 
home with separate full recording stu- 

dio, great pnvacy on almost 3 acres 
surrounded by woods. Approx. 2 miles 

to Ogunquit Beach. Only 1.25 hr. to 
Boston. 75 hr. to Portland airport, 

10 min from I -95, $998,000. 
Call Phil Kimball - 800 -272 -4366 

RE /MAX Realty One 

FOR SALE 

International 
DISPLAYS 

CD, DVD & VINYL DISPLAYS 

Tel 9011-44-480-414204 

www.internationaldisplays.co.uk 

RETAIL DISPLAYS FOR CD, DVD & VINYL 

HEAVY DUTY POSTER TUBES 
End Plugs & UPS Included 

Factory Direct ORDER oNl1NE 
ls.c ya:oom,lan 

46 Sizes In Stock CAL TOLL FREE 

1- 800 -242 -5216 

YA7 
MILLS. MG 

REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 

TODAY 
1- 800 -223 -7524 

OR 
646- 654 -4697 

REAL ESTATE 

Professional and Discrete Real Estate Services 
to Nashville's Music & Entertainment Industry 

Visit our award winning website, www.HummerHomes.com for more 
information on Nashville's most prestigious and unique estate properties. 

Cindy Jasper, Broker, ABR, CSP 
The Cindy Jasper HummerHomes Team 

Direct: 615 -300 -4695 
www.HummerHomes.com 

Cindy@HummerHomes.com 

HummerHomes is a division of Realty Executives Fine Homes 615- 376 -4500 

Thunderbird Heights 
Rancho Mirage California 

Outstanding estate overlooking the valley, 
main residence has 3 master suites and 
the detached guest house has a great 
room and 2 bedroom suites, 3 car 
garage, double golf cart garage, very 
private pool and spa, and is being 
offered designer furnished: 

$3,500,000 

Carole, Serge and Toni 
760 -779 -4481 

Email: caroiesergeandtoni @windermere.com 
Website: carolesergeandtoni.com 

Thunderbird Heights 
Rancho Mirage California 

Outstanding estate sitting on approx. 
7.2 acres, main residence 3 bed- 
rooms, 5 baths, 2 bedrooms, kitchen, 
living room, 3 bath guest house, pool 
house, pool and spa, tennis court, 
tennis cabana, 8 car garage and golf 
cart garage 

$8,900,000 
Carole, Serge and Toni 

760 -779 -4481 
Email: carolesergeandtont@windermere.com 

Website: carolesergeandtoni.com 

I3ILLI3OARD CLASSIFIEDS 
IVIOVE LUXURY REAL ESTATE TO THE STARS 

REACH THE HIGH- P_O_WRED WORLD OF 
IVIUSIC & E N I-I_R IAINIVIENl 

Call Mark Wood - Real Estate Manager 
661- 270 -0798 - Fax: 323 -525 -2395 

Billboard @ musician.org 
1- 800 -223 -7524 

Reach all the movers & shakers every week 
through the pages of Billboard 

a force in the music/entertainment 
industry for over 100 years 
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HELP WANTED 

Interns Wanted 
Jump -start your media career by interning at VNU Business Media. We publish over 50 

business publications, stage more than 50 trade shows and conferences and operate 
approximately 200 business -to business electronic products around the globe, covering 
some of the most powerful industries in the world including entertainment, retail, 

media, travel and design. 

We currently have intern opportunities in the following areas: Editorial, Sales & 

Marketing, Finance, Production, Operations, and VNU eMedia Information Marketing. 

Qualified applicants must be from undergraduate or graduate institutions that agree to 

grant academic credit to students in return for program participation for one semester. 
The candidate should have a strong desire to pursue a career in the business -to- business 
arena. An interest in magazine publishing is a plus since many of the internship oppor- 
tunities available at our publications, which indude but are not limited to Billboard, 

Adweek, and The Hollywood Reporter. We seek candidates with proven records of lead- 

ership and achievement who demonstrate the capacity for continuous development. 
Also important is the ability to communicate ideas dearly, and to work collaboratively. 

Additionally, candidates must have strong computer skills induding Word, Excel, Access 

and PowerPoint 

Interested candidates should e-mail a cover letter indicating their area of interest and 
a résumé to: intemships@vnubusinessmedia.com. 

Visit our website: www.vnubusinessmedia.com. 

Only candidates selected for interviews 
will be contacted. No phone calls or agen- 
cies please. 

'vnu business publications 
usa 

Retail Marketing 
Manager 

Immediate need at Direct Holdings 
Americas /Time Life for a person 
with 3 -5 years Product Management 
exp. at record label. Interface with 
top retail outlets & PR contacts. 
Located in DC metro area. For con- 
sideration e -mail: 

jobsreetimefife. corn 

CLEOPATRA RECORDS seeks 
Graphic artist for Los Angeles 

office, M -F, 8:30- 5:30pm FIRM. 
Experience and references 

required! Contact Tim Yasui 
(310) 477 -4000 or 

tim @cleorecs.com for interview 

PROFESSIONAL 
SERVICES 

1,000 CDs 
in full -color jackets for just 

$990! 
Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com /bb 

DISC MAKERS 

INDEPENDENT 
PRODUCERS /COMPOSERS /ARTISTS 

Heavy licensing load? Want help 
with copy preparation and 

maintenance? Would it be worth: 

The monthly cost of 
your cell phone? 

The monthly cost or 
your SUV insurance? 

Tell me: 
Recordingcopy @aol.com 

NOTICES/ 
ANNOUNCEMENTS 

Volunteers Needed 
If you will be in the NYC area from 
October 23rd -26th and would like to 
volunteer for the Billboard Touring 

Conference and Awards please 
contact: Rosa Jaquez 

bbevents@billboard.com 
646.654.4660 for more 

information visit: 
www.billboardevents.com 

RECOVERED 
STOLEN PROPERTY 

AGAC 1978 AGREEMENT 
OF "GOD BLESS THE USA' 

"BORN IN THE USA" 
by G.A. Unger /Sugervine 

Music - BMI 
Write for agreement copy 

Gary Unger, 637 Locust Place, 
Clinton, Iowa 52732 

COUNTRY - WESTERN - 

BLUEGRASS 

Music Show with Buddy Max every 

Saturday at 2pm. 
Cowboy Junction Opry, Hwy. 44, 

Jct. 490, Lecanto, Fla. 34461. 

TALENT 
PURE SONGS PRODUCTIONS 

is looking to form a gospel choir for 

a gospel album project. Looking for 

10 sopranos, 10 altos, 10 tenors, and 

10 baritones. Open auditions being 

held on Sun. Oct. 16th, 6:00 pm at 

Smash Studios: 307 West 36th St., 

NYC, 18th fl., Room C, Bring 
resume and /or demo, be prepared to 

sing a gospel or R &B song. May also 

send résumé and /or demo to P.O. 

Box 45, Uniondale, NY 11553, or 

email to: melady_4all @yahoo.com - 

Pay upon completion of project. 

HELP WANTED 

Accounting Manager 
Experience with a music company! 
publisher who understands royalty ac- 
counting, digital rights, and related 
areas would be an advantage to candi- 
dates applying for this position. 
Responsibilities: 

Directly responsible for m/e close 
and balance sheet support schedules. 

Oversight/responsibility, for integrity 
of financial statements. 

Preparation of annual budget, month- 
ly forecasts, and all related variance 
analysis. 

Perpetration of company's forecast 
and management of A/P, NR, bank 
reconciliations, and deposits. 

Implementation and preparation of 

company's sales tacking and projec- 
tion. Must be keenly accurate, a 

strong, clear communicator and inno- 
vative. Interest in music industry a plus. 
Must also be very conscious of and 
able to meet deadlines in what can be 
a very intense work environment. 

1 Beverly Hills based company. 
EOE 

Box 670, 
Billboard Classified, 

770 Broadway, 
New York, NY 10003 -9595 

MUSICRAMA DISTRIBUTION 8 MARKETING, L.I.L., NY 

WANTS YOU ON OUR TEAM! 

CD IMPORT POP & ROCK BUYER 

Applicants must have a proven track record with minimum of 
3 years of experience & a steadily increasing sales history 

m the entertainment industry. 

To apply. please send cover letter and resume to 
humanresources@mus ¢ rama com 

MUSIC 
MERCHANDISE 
BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50C. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

small: scorptemusOsol.com 

FREE 
(Advice) 

HOW DO YOU 

MAKE YOUR CLASSIFIED 

AD PAY? 
By running it consistently 

- consecutive weeks - 

for impact!! Rarely does a 

prospective customer reply to an 

ad the very first time it appears. 

Therefore, make sure you are 

in the right place when that 

customer is ready to buy. 

Remember, the very week he 

or she is ready. your advertisment 

should be in POSITION. 

Stay ALIVE and SATISFIED 
with an ACTIVE CLASSIFIED!! 

TOLL FREE 
1- 800 -223 -7524 
or 646-654-4697 

FAX 646 -654 -4798/99 

AUCTIONS 

IST V D ono it . 1 I C' J \ 
UPON INSTRUCTIONS FROM THE SECURED CREDITOR FOR THE ESTATE OF 

"World Renowned Recording Studio" 

MCCLEAR DIGITAL 
THURS.. OCT. 20th - 1 OAM 

LOCATION: 225 Mutual St. Toronto, Ont. CANADA 

PREVIEW: Wednesday October 19th - 9AM to 5PM 
PARTIAL LISTI NO 

FOR SALE BY PRIVATE TREATY 
Recording Console: 2005/2003 Studer Vista 7 digital mixing system 
Note: This console is for sale prior to the auction date by private treaty 

Mixing Consoles Protools Hard Disk Recorders Microphones Musical 
Instruments Signal Process Equalizers Signal Products Reverb Software Film 
Equipment Optical Amplifiers Noise Reduction Speaker Systems Phone 
System Tape Recorders Test Equipment Time Code /Syncro Tools Video 
Generator /Amp Monitors & TVs Sound Library Office Furnishings, plus more 

NOTE: AVAILABLE FOR SALE AS A COMPLETE PACKAGE! 
Contact Odd Knudsen 1 -800 -263 -1469 

SEE OUR WEBSITE @ www.danburysales.com FOR FURTHER DETAILS 

6 AUCTIONEERS FOR Banbury Q TaRS 
-800-263-1469 E 

SALES SUBJECT TO BUYER'S 

PUBLICATIONS 

COMPLETE 

D I RECTORY 

OF MUSIC 

INDUSTRY 

CONTACTS 
ONLY $15.95 - 
includes shipping ($18.95 overseas) 

Includes: City -by -city club directory Tape /disc services 

Music services directory Music industry websites 

What successful artists know about Music Publishing And much more! 

' Billboard 

promotion 

Roh Thonhi 

The Write Stuft 

A &R 

PLUS -Exclusive: 

directory 

ORDER BY PHONE: 800 -526 -2708 

OR ORDER ONLINE: www.orderbillboard.com 

A5MGCL6 

NOTICES /ANNOUNCEMENTS 

UNSIGNED BANDS & 
SINGLE ARTISTS 

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND 

ENTERTAINMENT INDUSTRY THROUGH THE PAGES OF 

BILLBOARD. IF YOU ARE LOOKING FOR A MANAGER OR 

ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD'S CLASSIFIED 

SECTION BRIEFLY STATING WHAT YOU ARE 

LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL GIVE YOU 

ONLINE/PRINT EXPOSURE TO ALL THE MOVERS AND SHAKERS IN THIS 

FAST PACED INDUSTRY. LET'S TALK TODAY! 

Jeff Serrette - 1 -800- 223 -7524 - 646- 654 -4697 

or email jserretteibillboard.com 
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Sotheby's 
INTERNATIONAL REALTY 

Southern California Properties 

265 PRIME ACRES 11 BEL -AIR $35,000000 
Bel Air. Offering tie larges: privately owned parcel of 
land in Bel Air- Moraça Cyn. Appx. Prime acres of 
untouched properly 

M3ndile/te app 310.786. 803 

61 -PC EQUESTRIAN ESTATE $23,900.000 
Burne-and. California /Monterey -Style 6bd /5ba , 

'3.r~r:" iv rm w /19' ceil, gat hse, 12 -stall stable. 6 -car 
;wag:. 2 legal parcels/10 ac & 51 ac. 

Suzanne Perkins 805.565.8643 

BAR Z RANCH $17,001,000 
Santa Ynez. 593 ac ranch 21 Foxsn Cyr Sc in hear of 
wine country. 4L d'3ba farrritorse, perchis, baol & pool 
hse, irrig. pastu es. Picture-sq.e. 

B.7dy'Bed 803313C53 

THOUSAND PEAKS - MALIBU HILLS $7,500,000 
Calaoa:as.Tuscan villa of +I- 19,0) sqft. Now 

compleed on 10 acres. 2.5 acres fat. Irrredible view. 

()laity. Vit www.villaromanza.irfo 
Mandile/Wspo 310.786.1803 

2673 OUTPOST DRWE $3,995,000 

Hwd Hills East. Sopiisticated. Pv.: gated oasis on 

apprx. 3/4 acre lot w41, cty vu & lurl landscaping. Drk 

Mahogany firs thn.-out, 4fpls. 
Robert %ass 3116634434 

3F.NCI-4 MIRAGES' FINEST $3,785,000 
'.ancho Mirage. Private & gated. This estate has il all. 

any home to your own resort with mtn vistas and 
nad be outdoor patios. 

Uta Bone 760.832. 1517 

1662 WOODS DFIVE 5= ,6K,(U) 
Sunset Strip. 3-st/ Robert A mer:on A.A p home J 
jetliner cty vus tan all mil on qu et cu -t- c. Mato 
tour at www.16t2woodsdriva.cem. 

9a:d Fin die! 1,:34E.3E11 

OAK CREEK CANYON $3,600,000 
Monecto Exceptional 6 +1- ac location to build dream 
home. Eidless views. Private roars. New utilities to 

sire. 
Suzanne ?actin 305.565.8643 

DESIGNER'S RANCI ESTATE 52,85000 
Santa Ynez Valley. European Style. Energy efficent. 
Metal windows. Gourmet kitchen P: cl. Patc/courtyard. 
Art studio. Olive grove. 20 abres. 

Bradai /EllhgsF,erg 805.331 3)53 

9CTREVE STYLE $1,999,000 
Salta tkrbara. For the imaçinative person who likes to 

tick 5cside the box ". 3bd /2ba home. Pool, sauna, 
Jacu zi. dery private. Truly a one -of -a -kind. 

Gina Fend 805.455.1946 

1330 WESTERLYTERRACE_ 51,145,300 
Silver Lake. Amazng 4bd/2sa owners unit Downtown 
views, redone w/ many extras Tv 1bd units : a 

studio. 
Joseph Ligafoot 323.565.1108 

êFEaT POTENTIAL $1,095,000 
Santa S arbara. Estate sale that has wonderful 
Iones. _arge backyard win ountain views. Just a l tt e 

hagnaim & sweat equity 
Mailyn Rickard 805.565.8648 

PERSIMMON HLL $94$001 
Ojai. Country elate on 3 3 acres. 3rsar wave. 3Ló 
2.5ba, office and oom for tnas, guest Yusx, hoses. 
35 min to Montelot/70 min o _A. 

Carolina &ntencee 505 365 324 

OPEN 1.410102105 

1878 RINGSTEP $- 000010 
Santa Ynez. Lonely, 4bd /2a am. Gre-t rr,. verbe 
& blt -in cabs, rted ceil. window n brist lode 
plantation shutters in mstr, -ever rod, La tnbed yc. 

lis Boylan. J5,'05.:450 

111 11` i I 

1344W tNER AVENUE $1,595,000 
Wastwmc. Charmer in fabulous oc.. 3tdr3ba + den, 
reicre -d hen & baths. Hdwd firs E cpen floor plan. 
Rotos stwww.patriciahodson.com. 

Patricia Hoo:oa 310.888.3705 

3218HAAILTON WAY $998,000 
Siver Lake. 4 units - Fantastic owner / Lee- w/ character 
&fait, updates, great income. Hi cei iiçs hdwd firs, 

fireplace;, & views! 

Joseph Lghlat 323.665.1108 

INDIAN RIDGE C.C. 5719,400 

Palm Desert. Mudi aught after ed Iccatioi on the 
golf course. Pvt aaryard entry & erclosed garder w/ 

fountain off master 314 /2ba gem. 
Ufa Sane 760.832.1317 

:3E2 SCOTT AVENUE $679,000 
Siher Lake. Duplex - 2bd /ofb + lbd/ofc, new systems, 
ribe id, each unit w/ laundry rm. Live in one and get 
lone halo w/ mortgage. 

Joseph Lightfoot 323.665.1168 

584 FIFTH STREET $67544( 
Santa Ynez. Bridr, cheerfu 3J /254 he tés, blce d- 
in hutch in kit & Vking stve- PeasnE yri Nf lit trees 
roses, mature shale trees. _ ce gar. 

Fn Eanerl)E_80.68i9 

1416 ANGELUS AVENUE $615,000 
Silver Ldce. 50's style duplex/1 bd each. C. ier' unit w/ 
g deck & lillside vus. Plus 2 car Erg 8 ramai income. 

Joseph LigI tho' :23.665.1108 

Beverly Hills Rodeo Beverly Hills Wilshi-E 

310.275.3E 86 10.724.7000 
Brentwood 

310 481 6262 
Camarillo 

805 987 1557 

Hollywooi Beach Los Fe iz 

805 3.32.82001 I 33.6E5.' 700 

Malibu 
:3.0.45ó.1511 

Pacif c :a isades 
310 454.0080 
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OPEN 2 -5 091251x5 

GEOr2GEOUS OC_AN /MTN VIEWS $1,2511,S 
Monteoo- 5E ate parcel. Minutes from twontedb': 
Lippe- village & ìe vineyard & olive orchards. CL& 
and aven. 

Srzanne Perkins 80556E.8&43 

2690 BARRYMORE DRIVE $3958010 
Malibu. Spedaufar ocean views Dyer 11 ac-e of 
almost all flay land. Guesthouse, orchard, gatrc, very 
private. 

Rosemary LcwJim & Caro. Sogren 310.48' -3)5 

RANCHO MIRAGES' FINEST $3,785,000 
Rancho Mirage. Private & gated. This estate has it all. 

Come home to your own resort with mtn ristas and in- 

credible outdoor patios. 
Uta Bone 7780.832.1517 

STUNNING CONTEMPORARY $3,750,000 
Santa Ynez Valley. 20 acres w /6500 sqft new home 

with the upmost quality. Large uitility barn, excellant 

irrigaian cap for vineyard. 
Claire Hanssen- Ellingsberg 805.680.0929 

10041 HILLGRO\'= DRIVE $2,500,01 
EHPO. Beautful nd-cen:ury modem wl Trawrtire f 
hiring m á dnirg oxn o pool. Kit w/ stairess steá 
TplianceS. 

Murray Weisberg 31G 481.E26) 26J 

980 BUNDY DRVE $2495.010 
Brentwood. Bea rtful post & bean 3bd /2ba hrre. it w/ 

maple cabs, Subzero, viking mg, garrite countess pool 
+ spa, gated lrcoerty. 

Murray t4esberg 310.48' i250 

"tri°?,? 
,£»:'=.* 

EXTREME STYLE $2,250,000 
Santa Barbara. For the imaginative persor who lies to 

think "outside the box ". 3bd /2ba home. 'art, sauna, 

Jacuzzi. Very private. Truly a one -of -a -kinc. 
Gina Ferrari W5.455.1046 

2240 HILLHURST AVENUE $1,839,000 
Los Feliz. The perfect fixer° Looking for that property to 

rer ovate & get top dollar? 5450 sqft + 9,660 lot. Asking 

$337 per sqft. 
Rosemary Low 323.660.5885 

ä 

PALNI _LA-LA OLIMIA N1,350.4 
La Cama bc1/ 3be exquisite new Palmlla lone. 
Fab vestem tus fight on water. Traverine fin thru- . 

Heritage Golface I Ob & sep casita. 
Sherry Owens 76C 250.5 

NICE HOME Wf3REAT POOL $1 19,000 
Santa Ynez. 3b4 /2.5ba on cul- de-sac on almost 1 ace. 
Large living area, tile floors, rock fireplace F-erch 
doors, patio. Ro ri for horses. 

Claire Hanssen- Ellioçsoerg 805180 )929 

1330 WESTERLY TERRACE $1 ',45,000 

Silver Lake. Amazing 4bd /2ba owners unt. Do &ntown 
views, redone w/ many extras. Two 1bd snits & a stu- 

dio. 
Joseph Lightfoot 323.665.1108 

VISTA LAS PALMAS $1,095,000 
Pairr Sprngs. Sexy Alexander remodel, 3bdl2ba, new 

k:itch, lushly landscaped & unique, gorgeous mtn 

views custom garage door. 
Blair /Svenffyler 760.327.9792 

:64TCOFRALI CRIE $829,00) 
Silve Late. Club raláe sac. Hdwd firs, caper pips, 
Steel casemrt widows. Original 40's modern ione. 
City : norntain vows: 

.'oseph Lightfoot 32:665.109 

1010 HAMMOND #115 :73r,530 
West Hwd. 12ft ceilings, volumiresly lit, 3bd tri- 

Expansive, penier location. Cover unit, city 8 tree -bp 
views. Hurry! 

Chris 3elsigner 310.1853898 

FIXER IN THE MESA $750,000 
Palm Springs. Terrific oppty to renovate a 4bd12.75ba 

home w/ pool & mtn views. Located in the exclusive and 
historic Mesa area of Palm Springs. 

Alan Six :-60.325.9200 

EASY LIVNG $749,000 
Santa Ynez Valley. 4bd/2ba Sycamore Ranch home. 

Bright kitchen opens to patio, family on, fireplace, 3-car 
garage & easy to maintain lawn w /sprinklers. 

Deanna Harwood 805.325.1452 

1711 PL DENNY AVENUE $549,100 
Joni F oliwcoc. =rl q>p In NOHOArts & Enbrlanrreat 
Dist.3bd/ba sis sr tg lot. Mature treeslxlntyd aroud 
sweet rosse. Ciob tc al . 

Ent & Melinda Tamkin 31e.49.3.4 41 

PERFECT FOR GOLF LOVERS S535,010 

Santa Ynez Valey. Situated on x knoll overbcl:nç 3 

fairways, surouiding hills, & Sdvang in the jisan:e. 
4bd /3ba. Gatec community, chanoionship got. 

/rare Bierig 805.19'_74 

DESERT PALM VILLAS 5189,900 
Palm Springs. lbd iba. Where can you fird a hideaway 
in PS for this price? Close to casino and village. New 

carpet & paint, shows beautifully. 

Sabrina Layton '60.8322195 

SM PENTHOUSE $18,000 
Santa Morica. Spectacular mtn & ocean vus from this 
bb 3bdl2ba PH unit in Ocean Towers. Rsrt livng w /24hr 
see, pol, spa & privacy. 

Scott & Melinda Tamkin 310.481.4311 

PIm Desert 
760.83'.4300 

Palm Springs. 
760.325 9200 

Pasadena Santa 2arbara 
626.229.0909 805.9E9 9993 

Santa Monica 

310.260.8200 
Santa Ynez alley 

805 688 3757 

SLnset Strip 
310 205 0305 

Westlake Village 
805.495.2000 
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backbeat EDITED BY SARAH HAN 

In 
the spirit of 
uniting the tech and 
music industries, 
Billboard and BM hosted 
dinner Sept. 27 at downtown 
San Francisco restaurant 
Kingfish. Pictured, from left, 
are BMI's Richard Conlon: 
Billboard's Tamara Conniff: 
BMI's Alison Smith and John 
Shaker: and Billboard's Bill 
Werde. (Photo: Pat Johnson) 

' iTOQ111 IiSYllc,¡1!}i:nl 
cent armoire dWl+CAia.9f4 

MTV 
Networks 

president Van 
Toffier addressed 

the audience's 
questions as 

MECCA's keynote 
speaker. 

Billboard's partnership with CTIA -The Wireless Assn. launched Sept. 26 with MECCA, 
the official CTIA mobile entertainment conference. The day of panels, keynotes and 
multi- industry co- mingling kicked off CTIA's fall Wireless I.T. and Entertainment 
Corference. Both events were held at San Francisco's Moscone Center, where 
thousands met to discuss and dissect an exploding mobile industry. The conference 
closed Sept. 28. (Photos: Michael Sugrue, except where noted) 

Bringing 
video to mobile phones 

was the focus of "It's Cinematic." 
Panelists detailed the necessary 

programming decisions, technology roadblocks 
and business -model issues involved. Shown, from 
left, are Venture Intellect general partner Robert 

lnrcek, GoTV Networks CEO David Bluhm, Nokia global 
VP Df multimedia business sales Mark Selby, Verizon Wireless 
dire:tor of content and programming Alex Bloom, News Corp 

senior VP of content and marketing Lucy Hood and Turner 
Broadcasting System VP of business development Bill Stratton. 

rItP 
IniTlt° 

Music 
and tech execs 

found common ground - 
and an open bar -at the 

Bi / /board -BMI dinner. From left 
are openwave.com's Allen Snyder, 
BMI's Scott Andrews, Musicphone's 
Birame Sock and openwave.com's 

Dave Whalen. (Photo. Pat Johnson) 

80 OCTOBER 8, 2005 

Billboard 
digital /mobile editor 

Antony Bruno, center, helmed 
the "White Paper Presentation" 

panel, which discussed the purchasing 
behavior of mobile users. Bruno is 

flanked by Nielsen Mobile GM Paul Leakas, 
left. and M:Metrics senior analyst /chief 
product architect Seamus McAteer. 

Exploring 
the potential of ringtones, the 

emerging possibilities of ringback tones and the 
soon -to- launch future of full -song downloads provided plenty of 

fodder for :he "Put Another Dime in the Jukebox" session. From left are 
panelists Alberto Moriondo, Motorola worldwide director of entertainment solutions 

for the company- mobile devices business unit; attorney Fred Davis of Davis Shapiro 
Lewit Montone & Hays; Michael Nash, WarnEr Music Group senior VP of Internet strategy and 

business development; moderator Bill Werde, Billboard senior news editor; Brad Duea, president of 
Napster; and Paul Reodick, Sprint Nextel VP of business development and product innovation. 
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Tli gs gat animated on the "Ganes We'Iar" panel, 
mcdérated oy Billboard, digitaV.obile edto Antony 
Bruno, as careless apeators endgame daveopers 
spared wer the effcen ti ess o- I jensing v.ell recognized 
brerds for nobile wideegarre i es. Seated, rom 
are nForna executive :harmer Daniel Premier, 
Marvel Eitertainment liternatio-al head of rew 
media Mathew Panade, T -Mdie USA director 
of orodu :t marketing Michael 3aIleili, Tl 
W- dess ¡president Tint Walsh 3,C Sprint 
hartel GM of games and entertnnment 

Jasor Ford. 

Warne' 
Music Group 
senior VP of 

Internet strategy 
and business 
development 
Michael Nash 

discussed his views 
on mobile music 

options during 
he "Put Another 

Dime in the 
Jukebox' 

pane. 

'`Bringhg 
On the 

entertainment brands shculc go wireless. F om left are AG; 
Irteractive senior VP /AGncbile GM Bryan BMW', Sports 

Illustra:ed VP /chief na-keting officer _eff'rice, 
le Entertainrrert Forum chairrran End 

Panel moderrtor Ralph Simon and 
sic Box's 
Daniel 

A3 nteractve 
senior VD/ 
AGnobie GM 
Byan Bolick greeted 
tta :roved at the 
MECCA Happy Hour 
re_Eption. AS the F arty s 

cc-host and sponsor, 
gaup away Def Jan 
Mobile ment on 
flesh- manory carc s. 

Billboard 
co- executive editor 

Tamara Conniff and MTV 
Ne -vcr<s president Van Toffle 
enj ove a quiet moment before 

their'E:<ecutive Keynote" sessicn. 
Tie tvvo then discussed MTV's mcbile 

s :r3_eg es before a packed room. 

At t ne 
Billboarc =B'11 dinner, 
Nellymasa's John 

Puterbaugi, Iaft, and Roy 
Joseph, n^er, discuss 
multimedia and mobile 

te. hnologies w itn Google's David 
Lee. Nellyrroser developed 

EiJboard's new mobile applicaticn 
(see story, page 8) (Photo: Pat Johnsen) 

Or e of the highlights of the 
event was a heated debate during the 

"Carier Keynote" between some of the world's 
leading wireless operators over how content should tar 

offered. Fran left a-e SK Telekom VP /head of glcbal busress 
J.H. Kah, Amp'd Mod e CEO Peter Adderton, Verian Wireess'IP 

of market strategy plaming and segmentation Bill Stone, ClIA VD of 
wireless Internet development and panel moderator Mark Desau*els, 
Cingular VP of const.mer data Jim Ryan and Vodafone U.K. read of 

commer_ial partnerships Jeremy Flym. 
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EDITED BY MICHAEL PAOLETTA 

For more INSIDE TRACK go tob'r 
www.billboard 

STONES GET ALL SOAPED UP 
Few would question the Rolling Stones' credentials as chick 
magnets. So how do the ageless rockers attract the ladies' at- 
tention these days? One method could be a multifaceted tie - 
in with NBC soap opera "Days of Our Lives." On Oct. 18, 

"Streets of Love" -the new single and video from the Stones' 
new album, "A Bigger Bang" -just might find its way onto the 

show. Track would not be surprised if the song then becomes 
a recurring love theme for one of the show's story lines. This 

could pave the way to the Stones performing the song in an 
episode of the long- running soap; of course, this is pure dreaming 

on Track's part, but how major would that be? 
"They understand it's a great way to hit women," Randy Miller, exec- 

utive VP of marketing at Virgin Records, told a packed room Sept. 27 at "I'm 
With the Brand," a Yahoo Music /Billboard panel held during New York's Adver- 

tising Week. He was referring, naturally, to the soap's main demographic. 
Is this the ultimate sellout for the Stones? No way, said panelist Cheryl Berman, chairwoman 

and chief creative officer for the Leo Burnett ad agency. "Selling out has changed," Berman said. "Selling out means 
you're doing bad creative." 

On the other hand, developing acts need to be particularly careful with their partnerships. "You can really screw up 
young bands if you put them with the wrong product," Vector Management's Ken Levitan said. We are guessing it is 

too late to "screw up" the Stones. 

Warner Music International chairman /CEO Paul -René Al- 

bertini along with Warner Music Group North America chair- 
man /CEO Lyor Cohen were at an MTV Europe press event 
Sept. 27 in London. Both executives were there for the an- 
nouncement of the MTV Europe Awards nominees and in 
support of one of their artists, James Blunt, a Custard /At- 
lantic Records signee. 

The British troubadour, who is nominated in three MTV 
Europe Awards categories, was flown by helicopter from Paris 
to London for the event, where he performed two songs. 
Cohen, Albertini and other WMG executives headed to Man- 
chester the following day for a two -day A &R seminar, as a 

prelude to the In The City conference, where Cohen was to 
give a keynote speech. 

MOVE OVER 
CARRIE BRADSHAW 
Remember that episode of "Sex 

and the City" in which Sarah 
Jessica Parker's Carrie Brad- 
shaw character tripped over her 
Manolos while sashaying down 
the catwalk? Well, that did not 
happen to Billboard co- execu- 
tive editor Tamara Conniff, who 
effortlessly worked the runway 
during Yeohlee's spring 2006 
collection presentation during 
the recent Fashion Week in 

New York. 

ExecLitive 
1Li 13 NTAB I 

SGZ GOES TO UNIVISION 
According to sources, leading U.S. 

Latin label Univision Music Group 
has purchased SGZ Records, the indie 

label founded last year by former Warner 
Latina president George Zamora and pro- 
ducer Sergio George. 

Kaci Brown, Hope Partlow, b5 and Sabrina 
Bryan are graduates of Radio Disney's Incubator 

program. Now the 12- year -old unsigned DaHv is 

poised to follow in their footsteps -as she will be fea- 
tured in the Incubator program. Already, college students 
have picked up on one of her songs, "Pass the Shirley Tem- 
ple," which has become an underground drinking song for 
them. In fact, sources tell Track that DaHv is fielding requests 
from colleges for live performances. Of course, DaHv has 

also been contacted by conservative online community town - 
hall.com, which wants to distribute a DaHv CD during the 
holiday season. Who said irony was dead? 

The National Music Publishers' Assn. will present its Presi- 
dent's Award for 2005 to longtime industry friend and song- 
writer Sen. Orrin G. Hatch, R -Utah, the former Judiciary 
Committee chairman. The award is given to an individual for 
outstanding contribution to the music publishing industry. 

SAYING GOODBYE 
The family of industry veteran and long -ago Billboard edi- 
torial staffer Harold Webman will unveil his memorial stone 
Oct. 9 at Pinelawn Memorial Grounds in Farmingdale, N.Y. 

Webman, who died Oct.14, 2004, was a well -known figure 
at Billboard in the late 1940s. 

Additional reporting by Leda Cobo, Bill Holland, Emmanuel 
Legrand and Ken Schlager. 

EDITED BY SARAH HAN 

RECORD COMPANIES: Sony BMG Music Entertain- 
ment in New York names Jim Wilson executive VP /GM of 
Sony Wonder. He was president of Rolo Media. 

Universal Music Group in New York elevates Susan 
Povich to VP of business and legal affairs for eLabs. She 
was senior director. 

Universal Motown in New York ups Elise Wright to VP 
of marketing. She was VP of video promotion. 

Zomba Label Group in New York promotes Tice 
Merriweather to senior director of publicity. He was 
associate director. 

RCA Music Group in New York ups Mike Bergin to 
senior VP of top 40 promotion. He was VP. 

Koch Records in New York promotes Courtney Adams 
to product manager. She was marketing coordinator. 
The marketing coordinator position has been filled by 
New York University graduate Christian Mariano. 

RCA Label Group Nashville names Brian Foyster 
manager of online marketing. He was new -media proj- 
ect manager at Warner Bros. Records. 

PUBLISHING: Famous Music Publishing in Los Angeles 
names Billy "BC24" Calloway senior creative director. 
He was creative director at Hitco Music Publishing. 

Cherry Lane Music Publishing in New York pro- 
motes Mike Connelly to senior VP of business devel- 
opment and Richard Stumpf to VP of creative servic- 
es and marketing. Connelly was VP /GM, and Stumpf 
was VP of strategic marketing. VP of administration 
Phil Cialdella expands his responsibilities as VP of 
administration and licensing. 

Simon & Schuster VP of sales and subsidiary rights Bill 
Gaden will join New York's Rodgers & Hammerstein 
Organization before the end of this year as senior VP /GM. 

DIGITAL: Liquid Digital Media in Redwood City, 
Calif., names Corby Chick manager of cross channel 
marketing. She was marketing executive at Anderson 
Merchandisers. 

RELATED FIELDS: America Online in New York 
names Erik Flannigan VP of programming. He held the 
same position at Buena Vista Datacasting. 

Send submissions to shan o billboard.com. 

()OI)W() R KS 
PRETTY IN PINK 
Hard Rock International has partnered with Melissa Etheridge 
to raise money to aid in the fight against breast cancer. Be- 
ginning Oct. 1, a pink collector's edition Hard Rock Breast 
Cancer Awareness Pin will be sold for $11 at select Hard Rock 
sites, as well as online (hardrock.com). All net profits will be 
donated to the Dr. Susan Love Research Foundation. 

SMILE FOR BRIAN 
On his Web site (brianwilson.com), Brian Wilson writes: 
"What I really want for Christmas is for all of you to do- 
nate, donate, donate." Sure, it is a play on the title of his 
next CD, "What I Really Want for Christmas," but it is also 
the man's way to raise money on behalf of the victims of 
Hurricane Katrina. 
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Ds,_cver a new world o- -tisic of wcur wireless 
ptrne with Billboard Motile -br ngi-u you the latest 
rru -jc iews, artist info, e <dusive B ILoard charts 
anc I-ct ringtones. 

Ëxt message "BILLBOARD" to Ft>ts (38,3) from your 
Ci içuar Wireless handset _o download Billboard Mobile. 

mobile }} 

firg.Er compatible phone and MEdia Net service is req. red. Billboard Mobile na available on al L'inguar haidsets. MEdia Net asage wll be clltarrei acemriirgó -our plan. Ct, 2005 Cingular Wine leæ. All rigitsreaervec. "Billboard" is the regist.ed iraefariarz of VNU Business Media, Inc. 
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SEA 

SKY 

ART 

Azzurra 

THE ART OF CALIFORNIA LIVING. 
Within azure walls lies an exquisite collection of private residences. Where sweeping vistas, sea and 

sky blend with prestigious displays of contemporary art on every floor. Where 5 -star amenities fuse 

with resident services tendered with the utmost of care. A full- service spa meets with a Rooftop 

Terrace and a vast fitness club mingles with poolside cabanas. Discover Azzurra. 

1ST RELEASE SOLD OUT 2ND RELEASE NOW AVAILABLE 

2 Bedrooms from the $900,000s 3 Bedrooms from $1.2 million Penthouse Suites from $2.9 million 
IMMEDIATE OCCUPANCY SALES GALLERY OPEN DAILY BROKERS WELCOME 

13700 Marina Pointe Drive, Marina del Rey, CA 90292 
www.azzurra- delrey.com 888.435.2007 

ART LEFT PETER ALEXANDER, SORRENTO, 2003, MONOPRINT, 23" X 25" 
ART RIGHT TONY BERLANT, PACIFIC #I9, 2000, DIPTYCH, 84" X 72" 

Exclusive Marketing & Sales Agent for Azzurra: The Sunshine Group, Ltd. 

QModels shown do not represent an indication of racial preference.Void where prohibited.This is not an offer of real estate for sale. nor a solicitation of an offer to buy 
to residents of any state or province in which registration or other legal requirements have not been fulfilled. Peces and availability subject to change without notice. 
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