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At last...

From one of the
world’s most successful
recording artists,
comes the eagerly

anticipated new album

The new album November 22nd

Produced by Nicky Ryan
Lyrics by Roma Ryan

@ Reprise Records, A Warner Music Group Company. ©2005 Warner Music UK Led.
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FOR MORE THAN 110 YEARS

SCOTT STAPP
THE VOICE OF CREED
' GOES SOLO »»s¢

B | I CLEAR CHANNEL ENTERTAINMENT READIES IPQ >r:5
-

REBECCA

ST. JAMES
SIRIUS AND XM SPLURGED ON A MISSION

ON STERN AND SPORTS.
NOW THE MUSIC BIZ 10 ROCK >pe0
WANTS ITS SHARE >p.30

THEE
DARKNESS
HAIR METAL POP
BACK FROM HELL

>P.34
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THE MUSIC THAT GIVES....

HURRICANE RELIEF

®

MUSICARES®

HURRICANE
RELIEF 2005

THE MUSIC INDUSTRY CHARITY RECORD FOR HURRICANE RELIEF
INCLUDING MORE THAN 80 ARTISTS PERFORMING ON 35 TRACKS ON A 2-CD SET

RIAA will donate 100% of its net proceeds from the sale of this CD-at least $15-in equal parts to the
AMERICAN RED CROSS, HABITAT FOR HUMANITY, and MUSICARES® HURRICANE RELIEF 2005, for their hurricane relief efforts.

WITH PERFORMANCES BY: LOUIS ARMSTRONG, BACKSTREET BOYS, ERIC BENET, CLINT BLACK, BLACK BUDDAFLY, MARY J.
BLIGE, ANDREA BOCELLI, CHRIS BOTTI, JAMES BROWN, AARON CARTER, CLIFTON CHENIER, CHINGY, COLDPLAY, NATALIE COLE,
PHIL COLLINS, COMMON, HARRY CONNICK, JR., COOLIO, CZ, GAVIN DEGRAW, TERRY DEXTER, DIDDY, CELINE DION, ROBERT
DOWNEY, JR., KYLE EASTWOOD, GLORIA ESTEFAN, BELA FLECK, JOHN FOGERTY, THE GAME, GAROU, JOSH GROBAN, ANTHONY
HAMILTON, FRED HAMMOND, FAITH HiLL, R.L. HUGGARD, WYCLEF JEAN, JOJO, DR. JOHN, ELTON JOHN, NORAH JONES,
WYNONNA JUDD, R. KELLY, B.B. KING, CHRIS THOMAS KING, LENNY KRAVITZ, TALIB KWELI, PATTI LABELLE, JERRY LAWSON
AND TALK OF THE TOWN, JOHN LEGEND, GLENN LEWIS, KIMBERLEY LOCKE, PROFESSOR LONGHAIR, DAVE MATTHEWS BAND,
JOHN MAYER, JESSE McCARTNEY, MICHAEL McDONALD, ROD McGAHA, BRIAN McKNIGHT, KATIE MELUA, VAN MORRISON, MYA,
NEVILLE BROTHERS, AARON NEVILLE, STACIE ORRICO, KELLY OSBOURNE, 0ZZY OSBOURNE, PINK, KELLY PRICE, Q-TIP, BONNIE
RAITT, ROBERT RANDOLPH, RHYMEFEST, GAVIN ROSSDALE, LEE RYAN, RINGO STARR, GWEN STEFANI, ROD STEWART, STING,
ANGIE STONE, JOSS STONE, BARBRA STREISAND, RUBEN STUDDARD, WAYMAN TISDALE, TREN'L, STEVEN TYLER, VELVET
REVOLVER. KANYE WEST, KIRK WHALUM, KYLE WHALUM, BRIAN WILSON, THE WINANS FAMILY

INCLUDES 30 PREVIOUSLY UNRELEASED RECORDINGS
IN STORES TUESDAY, NOVEMBER 22

o A 3“\

www.habitat.org » www.musicares.com ® www.redcross.org ® www.hurricanereliefCD.org Habitat

© 2005 RIAA. * Photo Courtesy Jerry Grayson/Helifilms Australia PTY Lid/Getiy Images T g the,' we can save o hfe for Humanity’
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Lee Ann Womack
takes home three
trophies at the 39th
annual Country
Music Assn. Awards.
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College Music Subscriptions
Serve A Vital Purpose

BY DAVID MOSER

Barry Sosnick’s commentary in the
Nov. 12 issue of Billboard criticizes the
major record labels for supporting low-
priced college music subscriptions
through such online companies as Nap-
ster and Rhapsody.

Although it is true that profit margins
are very thin, college subscription services
are serving a more important purpose than
boosting short-term profits. They are ac-
climating college students to the idea of
paying for music online, a practice that is
by no means second nature to today’s
young people.

Absent low-priced music offerings, the
majority of students will likely resort to
obtaining music illegally through file-
sharing services, rather than purchasing
CDs from retailers or even purchasing
full-priced subscription plans or individ-
ual 99-cent downloads.

While Sosnick believes that low-priced
online music offerings “are eroding
music’s value and jeopardizing the in-
dustry’s revenue stream,” [ would suggest
that this has already happened—Dbecause
of illegal downloading.

The proliferation of illegal file sharing
has created a mentality that music should
be free. The musicindustry now faces the
daunting task of re-educating consumers.

College students are an important de-
mographic group for the record industry,
as they tend to be avid consumers of music.
However, today’s college students have
been able, throughout their teens, to ob-

AN ASSAU

I know I speak for all traditional music re-
tailers when [ say thanks for your editorial
“An Exclusive Protest” (Billboard, Nov. 5).
Having been at this for the last 25 years,
[ have grown weary with the blatant fa-
voritism the labels show the big-box play-
ers with respect to exclusive content.
For the sake of a possible big first-
week ranking, some front-page flier ex-
posure and power-aisle placement (next
to the greeting cards or candle rack), the
labels have sold their souls to a sector
that has not developed an act, will not
develop an act and has no desire to de-
velop an act. All the big boxes care about

8 | NOVEMBER 26, 2005

tainalmost any recording they wanted for
free (albeit illegally).

Although lawsuits and the ensuing
media attention have made it clear that
unauthorized file sharing of copyrighted
works is illegal, that has not deterred a
large number of people from continuing
to obtain music illegally.

The record industry’s legal campaign
against file sharing will have little prac-
tical benefit if it is not supported by re-
alistic efforts to turn file sharers into
purchasers. Offering discount-priced
subscriptions to students is one way to
stimulate that conversion.

Even though this may not be highly prof-
itable for labels, getting people to pay even
arelatively low price is better than having
them not pay at all. Further, successful low-
priced offerings have the potential to lead
to higher-priced offerings as students grad-
uate and enter the job market.

Universities, record labels and online
music companies should be commended
for making music available to college stu-
dents at low prices. [f anything, | would
like to see an expansion of these efforts.
Record labels can benefit by creatively
using college online music offerings to
brand themselves, market artists and de-
velop new business models.

It may even be worthwhile to incorpo-
rate some type of educational component
to help college students gain an apprecia-
tion for the difference between legally and
illegally obtaining music online. Such a
message will be better-received if the music
industry provides relatively low-priced,

is loss-leading and add-on transactions,
and they do not care where the add-ons
come from.

In the process, the labels have allowed
their products to be devalued in the eyes
of the consumer, thereby creating a sit-
uation where the traditional players look
like thieves for expecting the same mar-
gin on sales as the big boxes get—only
we have to do it without the benefit of a
lawn-and-garden department.

In the face of this egregious assault on
those retailers that helped build the music
business and nurtured as developing acts
the superstar artists it holds so dear today,

legal opportunities to obtain music.

Like it or not, the music industry has
changed, and relying on past business mod-
els is not likely to help it out of its slump.

Instead, innovative business models
and educational efforts may ultimately lead
to a culture where music is once again val-

uedandrecord labels and others can earn
reasonable profits from making it avail-
able to people in numerous ways. That
said, | await the announcement of the first
university to offer a legal file-sharing sys-
tem to students. .ee

David Moser is an entertainment attorney
and professor at the Curb College of
Entertainment and Music Business at
Belmont University.

FEEDBACK|
LT ON RETAILERS

we continue to persevere. My company
has successfully differentiated our stores
and added entertainment-based lifestyle
lines (long before Virgin did), and still
enjoys showcasing unknown talent—
with endcaps and sections, with overhead
play and, especially, with staff members
who are passionate about what they do.
Too often our voice is unheard. | appre-
ciate you using your influence to speak
for the little guys.
Brian K. Smith
VP of store operations
Value Music Concepts
Marietta, Ga.

Let your colleagues know what’s on your mind. Send letters to Ken Schlager, Executive Editor, Billboard, 770
Broadway, 6th Floor, New York, NY., 10003, or e-mail to letters@billboard.com. Inciude name, title, address and
phone number for verification. Letters should be concise and may be edited. All submissions published shall
become the sole property of Billboard, which shall own the copyright in whole or part, for publication.
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Laura Pausini’'s
greatest hits in
a superb concert. |
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MR. JONES

YOU VE BEEN
A TRUE CHAMPION
OF MINE
IN MUSIC,
ACTING AND
BUSINESS.

THANKS
FOR BEING
A MENTOR,

FRIEND AND
ROLE MODEL.
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Keith Urban wins big Disney device plays Jefferson Airplane, DoCoMo picks up Jam king brings

at CMA Awards in MP3 sandbox Hilfiger join in ad Tower Japan stake back Christmas show
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MANAGEMENT BY SUSAN BUTLER and GAIL MITCHELL

Sanctuary Group Fires
Three Urban Managers

The Sanctuary Group terminated the contracts of three “it's pretty strange that all of a sudden these three did
managers on Nov. 11, raising the possibility that the com-  something at the same time that constitutes cause,” the
pany may be ending its ties to urban music. source says.

Tony Davis, Troy Carter and Julius Erving |11, son of bas- Sanctuary attorney Howard Weitzman confirms that
ketball great Julius “Dr. J” Erving, were fired “for cause”  the managers were terminated for cause. Sanctu-
and have hired noted litigator Stanton “Larry” Stein,who  ary declined a request for comment.
is considering a lawsuit against the company. Since September, about 40% of Sanctuary’s

The managers represent marquee names in theurban/ 45 managers have been let go, according to
pop industry, including Nelly, Mario, Eve, Fat Joe, Kelis  the source. Sanctuary announced plans fora
and others. company-wide cost-cutting on Oct. 7. its urban

A source close to the three managers tells Billboardthat  division formerly numbered six managers and
Sanctuary’s “for cause” claimis unfounded and thatunder  included Max Gousse, who departed last
the terms of the trio’s five-year contracts, Sanctuary was  month after reaching a settlement agreement,
required to give notice, specify the cause and givetheman-  and Gousse’s partner Jeremy Geffen, who re-
agers the right to cure any breach of contract. But thesource  mains at Sanctuary.
says no reason for cause was specified in the notices. The pair’s Arsenal continued on >>pi2
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>>>WEST’S
ACHIEVEMENT
Kanye West will
receive the Artist
Achievement Award
at the 2005
Billboard Music
Awards, which will
be held Dec. 6 at Las
Vegas’ MGM Grand
Garden Arena and
broadcast live on
Fox. Carrie
Underwood joins the
list of performers,
which includes
Green Day, Toby
Keith and R. Kelly.
50 Cent, Lil Jon,
Linkin Park and Chris
Brown will also make
special appearances.

>>>EMI’'S
FIRST-HALF
SCORE

Solid hits from
Coldplay, Gorillaz
and the Rolling
Stones, plus ongoing
growth in digital
revenue helped EMI
Group score its first
sales jump since
2000. The company’s
first-half results were
reported Nov. 16. In
the six months to
Sept. 30, group profit
from operations rose
by 12.6% to £86.7
million ($150 million).
At the same time, EMI
Group saw sales
improve to £924.6
million ($1.6 billion),

up 5.8% compared 9 BY BRIAN GARRITY
with the same period | |
last year. | |
o | SONY BMG Recalls CDs
ALMOST DONE
Sheridan Square Major Pulls Product In Wake Of XCP Copy-Protection Challenges
Entertainment is '
close to acquiring Sony BMG is pulling millions  uninstall and creates vulnera-  swap their existing CDs for ones
the assets of V2 of copy-protected CDs from U.S.  bility to viruses. thatdo not have the digital rights
North America, store shelves in response to a Atleastonevirus thatattacks ~managementsoftware on them.
according to | mounting controversy oversoft-  computers installed with XCP The new versions of th=CDs are
hasso;erZissli.;:eegii: ware contained on thediscs that  software isalreadyincirculation.  expected to ship Nov. 25. retail : 1
behaves like spyware. The recall, which comprises  sources say. The terminated Sanctuary

on by both parties,

Bt the fihatstaps The music giant announced 52 titles in all and 24 front-line Sony BMG announced the G managers will now handle
are being taken to Nov. 15 thatitis recallingrecent  releases, will cost Sony BMG  recall less than a week after a cft:foilarkf|§1seﬁsn§vvvle
close it. Terms of the | releases from Amerie, Neil Di-  roughly $6.5 million in return ~ Nov. 11 declaration that it Iauncﬁed co'mpany),/tf*e
deal are not amond, Trey Anastasio, Celine  fees and added manufacturing ~ was temporarily suspend- 48 e Coalition.
expected to be Dion, Natasha Bedingfield, costs, industrysourcesestimate.  ingits use of the XCP tech- )
disclosed Switchfoot, Ricky Martin, Van ~ Sony BMG sources say that  nology, citing the virus

.immediate.ly, but | Zant and others because they ~ morethan4.7 millionunitsfea- issue. The label zlso
Billboard estimates | feature XCP content-protection  turing XCP softwareshippedto  placed its entire content-
Lt .Sherlc_lan I software from U.K_security spe-  retail, and roughly halfof them  protection program under
Square is paying - . o . ! )

Lt cialist First 4 Internet. (2.1 million) have been sold so  review. [t continues to dis-

about $15 million for . . . .
VAP il Microsoft and a number of  far. A complete list of titles can  tribute copy-protected
computer security firms—in-  be found at cp.sonybmg.com/ titles from technology part-
cluding Computer Associates,  xcp/english/titles.html. ner SunnComm.
F-Secure and Symantec—have In connection with the recall A Sony BMG statement
designated XCP as spyware  thelabel isofferingan exchange  said the company “deeply re-
and/or malicious software, on all XCP-protected CDs that  gret[s] any possible inconven-
charging that it monitors con-  consumers have purchased. ience this may cause.
sumer behavior, is difficult to  They will have the chance to The continued on >>p12

com
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>>>CINGULARIS
STREAMING
Cingular Wireless has
introduced a
streaming music

continued on >>p12
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service called MobiRadio,
the first music delivered
from partner MobiTV.
MobiRadio includes 40
music channels
programmed by Music
Choice. Cingular is
charging $6.99 per
month for the service,
which is not exclusive to
the carrier. Users without
a flat-rate data plan will
need to pay additional
airtime charges for the
minutes used while
streaming music.

>>>VIRGIN DIGITAL
REDUX

Virgin Digital has
relaunched an expanded
and updated Red Pass,
an online music
subscription service.
Red Pass costs $7.99 per
month for fixed and
portable subscriptions.
Red Pass also includes
updated search,
navigation and music
recommendation
features.

>>>PULLING THE
i2HUB PLUG

The i2Hub college-
based file-trading
network shut down
suddenly Nov. 14,
apparently the result of
ongoing legal
challenges in the wake
of the Grokster
Supreme Court ruling.
Founder Wayne Chang
has not made any
public comments about
the closure.

>>>CANADIAN
BROADCASTERS
FIGHT TARIFF

In a Nov. 14 filing to the
Federal Court of Canada
in Toronto, the Canadian
Assn. of Broadcasters
requested a judicial
review of the Copyright
Board of Canada’s Oct.
14 decision on
commercial radio tariffs
for the years of 2003-
2007. The board’s
decision on two tariffs
boosting the amount
radio stations pay
SOCAN and NRCC for
the rights to play music
are expected to
agenerate more than $55
million Canadian ($46.1
million). The old rates
would have generated
about $44 million
Canadian ($36.9
million).

>>>UNIVISION’S
Q3 GAINS
Univision
Communications

continued on >>p14

SANCTUARY (cont)

from >>p11

Entertainment management ros-
terincludes D12 and the Young-
bloodz. Mathew Knowles, who
manages Destiny’s Child as well
as the group’s individual mem-
bers, is also still with Sanctuary.

Meanwhile Davis, Carter and
Erving launched a new enter-
tainment company, the Coali-
tion, almostimmediately (Nov.
17), with offices in Los Angeles,
St. Louis and Philadelphia. They
will specialize in talent man-
agement, urban lifestyle mar-
keting and film and TV produc-
tion. They bring with them their
roster of clients, which also
includes Floetry, Lil Wayne,
Jazzy Pha, Tatyana Ali, Fam-
lay, Murphy Lee, the St. Lunatics
and others.

The Coalition has several TV
projects in production: “Eve”
currently on UPN; “Untitled Fat
Joe Pilot” at Fox Television Stu-
dios; “Married to the Game,” a
reality show based on the world

of NBA wives set up at Fox Tele-
vision; and a reality show fo-
cused on the various business
ventures of Nelly.

Their motion picture unit will
gointo productionin early 2006
with adaptations of the best-
selling urban novels “Getting
Unstuck” by Concious on Show-
time and “True to the Game” by
Terri Woods, which is being
funded through private equity.

Sanctuary launched its foray
into urban music in October
2003, when the Sanctuary
Group acquired Knowles’ Hous-
ton-based Music World Enter-
tainment management firm for
$10 million. Simultaneous with
that announcement, Knowles
was appointed president of
Sanctuary’s new urban and
gospel division.

In June 2004, Sanctuary ac-
quired Carter and Erving’s
Philadelphia-based company,
Erving Wonder. Carter and Erv-

SONY BMG (cont)

from >>pli

major also is stepping up its ef-
forts to distribute a patch that it
claims helps remedy the vul-
nerabilities the XCP technology
created, offering links to its con-
tent protection support site on
all Sony BMG label and corpo-
rate sites.

But computer security ex-
perts charge that the patch, as
well as a much maligned unin-
stall solution provided for XCP,
create their own security holes
and stability problems. Right
now they are the only remedies
available to consumers with
XCP software.

As the major scrambles to
address the situation, litiga-
tors are quickly lining up
against the company. One
class action has already been
filed against Sony BMG, and
others may be pending.

Despite the uproar over XCP,
retailers say there have been al-
most no returns of the copy-pro-
tected titles so far. Many XCP
discs have been on the market
for months. And Sony BMG says
it stands by its strategy to use
content-protection technology
to safeguard copying of its titles.

Sony BMG stresses that XCP-
protected discs play in traditional
CD and DVD players without
any side effects.

“These are just safety meas-
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ures to make sure the artist is
getting compensated for their
work, and I'm all for that,” says
Ross Schilling, manager for
Van Zant. The Columbia South-
ern rock act, which has been at
the center of much of the press
coverage surrounding the XCP
issue, has seen its sales rise
during the last two weeks,
Schilling says.

The Recording Industry Assn.
of America also continues to ad-
vocate copy-prolection solutions.

“The digital marketplace is
one that by definition relies on
DRM,” RIAA chairmuan/CEO
Mitch Bainwol says. “What we
had in this case was an appli-
cation of copy-control tech-
nology that didn’t pan out
very well.”

According to NPD Group
research, consumers ac-
quired almost 30% of their
music last year through rip-
ping and burning of CDs.

However, not all retailers are
convinced that copy protection
is the answer to the indus-
try’s piracy woes.

“It’s too late to
put that one back
in the bag,” says
Joe Nardone, VP of
Wilkes-Barre, Pa.-
based Gallery of
Sound. “Copy pro-

tive VPs. In October of that year,
St. Louis-based Tony Davis
Management joined the fold.

Gousse and Geffen’s Los An-
geles-based Arsenal Entertain-
ment was the most recent re-
cruit, coming onboard in April.

Gousse could not be reached
for comment. According to
Sanctuary, he plans to launch a
Universal-distributed label in
January and start production on
afilm starring Usher. Gousse also
willcontinue to represent music
and film clients.

Knowles says his joint ven-
ture with Sanctuary—encom-
passing the Music World Music
label, merchandising and a
booking agency—isintact. He
declined comment about the
future of Sanctuary’s urban
operation or the terminations,
noting that Davis, Carter and
Erving “are good managers
and | support their efforts.”

tection is like putting a band-
aid on a knife wound.”

Other retailers are concerned
that the issue could negatively
impact sales.

Don Van Cleave, president of
the Coalition of Independent
Music Stores, says, “Right here
before the ‘make or break’ time

ofthe year the customer base is |

given a huge reason to be para-
noid and choose another gift for
their cousin.” o

Additional reporting by Ed
Christman in New York.

Music by TREY
ANASTASIO
was recalied
because of
the XCP flap
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ing joined Sanctuary as execu- IFPI Takes Aim At
File Traders With
Slew Of Suits

LONDON—]Just one week
after the landmark U.S.
Grokster settlement, inter-
national trade bodies are
shifting gears in an attempt
to rein in file sharing.

The International Federa-
tion of the Phonographic In-
dustry and its national trade
group members on Nov. 15
unveiled 2,100 new legal
cases against individual peer-
to-peer file sharers. The fig-
ure almost doubles the
number of international

soon-to-be published statis-
tics from the London-based
firm will show that file-shar-
ing levels in Europe are sta-
tionary—at best.

Simon Dyson, senior ana-
lyst with London-based re-
search firm Informa Media
Group, adds, “In the short
term, [the lawsuits] don’t
seem to be turning people off
{from] doing it. The numbers
are still going up.

The IFPI, which represents
more than 1,450 companies,

® o

This latest action nearly
doubles the number of
musicindustry suits

overseas.

cases brought by the indus-
try to date and represents the
biggest of the four waves
since lawsuits began in
March 2004. Including the
United States, some 19,000
lawsuits have been filed
worldwide.

Against a backdrop of
growth in broadband usage,
the IFPI is confident that its
ongoing campaign is begin-
ning to reap results. A com-
plete elimination of illegal
downtloading, however, is
some time off, IFPI chair-
man/CEO John Kennedy ad-
mits. “I suppose in an ideal
world we would be looking
for more than containment,
but our experience so far is
that that is what we are
achieving,” he says.

IN THE TRENCHES

Analysts say the industry is
still not winning the battle.
“The overall IFPI strategy, I
feel, is the correct one,”
Jupiter Research director
Mark Mulligan says. “They've
been very careful to balance
out the carrot and the stick,
while promoting and educat-
ing about legitimate music

i
services. But the signs are not

positive that [the lawsuits]
have had the desired effect.”
According to Mulligan,

reports that the number of'il-
legal music files on the In-
ternet rose only slightly to
around 900 million in the first
half of 2005 despite double-
digit growth in broadband
penetration.

The latest campaign ex-
tends for the first time to
individuals in Sweden
Switzerland, South America
(Argentina) and the Far East
(Hong Kong and Singapore),
bringing to 17 the number of
countries involved in litiga-
tion worldwide. The actions
are being brought by the na-
tional record industry associ-
ations, and in some cases, by
record labels themselves.

In its latest push, [FPI
members targeted “major
uploaders” and extended its
dragnet to users of all unau-
thorized P2P networks, in-
cluding FastTrack, Gnutella,
eDonkey, DirectConnect,
BitTorrent, WinMX and
SoulSeek.

Lawsuits in each country
will continue for the foresee-
able future, the IFPI warns.

“The press, politicians and
even the public are sympa-
thetic to what we are doing
now,” Kennedy says, “because
they can see the conse-
quences of iltegal P2P file
sharing.” e

Photo: Soren McCarty/Wirelmage.com
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“SANTANA SHINES. A NEW RELEASE THAT
SOUNDS LIKE A COLLECTION OF HITS wvou ver

§a tana ;

5 v

i\

“Carlos Santana continues his collaborative magic. With Mary J. Blige, Steven Tyler, reggae star Sean Paul
and Los Lonely Boys, the guitar god covers the full spectrum. Fresh and funky is ‘My Man’ on which Blige
and Outkast’s Big Boi bring out the fly guy in Santana and ‘Twisted’ with Anthony Hamilton, his soulful side.
On four tracks Santana fires up his trademark spicy Latin-rock jams. Very Good.” People Magazine

«All That | Am’ enlivens the original Supernatural mold by featuring compositions worthy of its contributors.
From OutKast's Big Boi to Aerosmith's Steven Tyler, the songs themselves co-star including ‘I'm Feeling
You’, fronted by Michelle Branch. ‘My Man’ (Mary J. Blige) has melodic heft and ‘Just Feel Better’ gives Tyler
his most fluid pop song since ‘Don't Wanna Miss a Thing” MN.Y. Daily News

“Santana’s brilliant guitar style is very much present. He and Los Lonely Boys are absolutely perfect for
each other. ‘My Man’ sets off urban thunder. Very Good Album.” Newhouse News Service

“The Santana band astounds. The *All That | Am’ album is full of catchy hits and great musicianship.
”Roger Friedman, Fox News

ALBUM DEBUTS AT #2 ON SOUNDSCAN’S TOP 200!

BY POPULAR DEMAND: THE NEW SINGLE!
RED HOT AND MAKING HISTORY TOGETHER

SANTANA AND STEVEN TYLER
“Just Feel Better’ . e som s

www.santana.com ARISTA: www.arista.com 2005 ARISTA RECORDS, A UNIT OF SONY BMG MUSIC ENTERTAINMENT
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NEWS
FROM :J

reported strong
financial results for the
third quarter ending
Sept. 30. The company
posted a net revenue
increase of 4%, from
$477.4 million in 2004
to $497.5 million in
200S. Univision says all
departments were up
for the third quarter,
including music and
radio.

>>>MTV CANCELS
LATIN VMAs

The MTV Video Music
Awards Latin America
will not take place this
year. On Nowv. 15
organizers decided
they would not be abie
to stage the awards,
which was originally
postponed due to
Hurricane Wilma,
before year’s end.
Instead, winners of the
2005 VMALA awards
will be announced
during programming
that will air in
December.

>>>0UTKAST
ALBUMIN 2006
Originally planned for
release earlier this year
and then bumped to
December, the
soundtrack to the
OutKast film “Idlewild”
has now been removed
from LaFace/Jive's 2005
schedule. Group
member Big Boi said at
the Nov. 15 Vibe Awards
that it would appear
sometime during first-
quarter 2006, but a label
rep says a date is not
confirmed.

>>>WMA/FMR
DEAL OK

The Australian
Competition Consumer
Commission on Nov. 16
approved Warner Music
Australia’s acquisition of
leading Aussie indie
label Festival Mushroom
Records. WMA’s
acquisition, which
covers FMR’s Australian
and New Zealand
operations, takes effect
Nov. 28. The combined
company will operate as
WMA. As previously
reported, sources value
the deal at about $10
million Australian ($7.32
million).

Compiled by Chris M.
Walsh. Reporting by Lars
Brandle, Antony Bruno,
Ed Christman, Lejla
Cobo, Jonathan Cohen,
Christie Eliezer, Larry
LeBlanc, Gail Mitchell
and Joy Mitchell.
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BY DEBORAH EVANS PRICE

Country Goes Urban

Keith Urban, Lee Ann Womack Top Winners At NYC CMA Awards

NEW YORK—What a differ-
ence a year makes. Just ask Lee
Ann Womack.

“Last year | watched the
CMAs on my couch in my pa-
jamas, and this year I'm in
Alexander McQueen in the
front row,” Womack said after
winning three trophies at the
39th annual Country Music
Assn. Awards.

The Nov. 15 show was tele-
cast live on CBS from Madison
Square Garden here. It was the
first time the show was held
outside Nashville.

Womack won single of the
year for the traditional ballad
“I May Hate Myself in the
Morning,” album of the year
for “There’s More Where That
Came From” and vocal event
of the year with George Strait
for “Good News, Bad News.”

The evening’s other big
winner was Australian Keith
Urban, who nabbed the male
vocalist and entertainer of the
year trophies. “I thought it
was going to be Kenny [Ches-

ney],” Urban said, referring
to last year’s entertainer of the
year winner.

Jon Randall and veteran
singer/songwriter Bill Ander-
son won song of the year hon-
ors for “Whiskey Lullaby,”
recorded by Brad Paisley and
Alison Krauss.

Gretchen Wilson was named
female vocalist of the year. Ras-
cal Flatts picked up its third
consecutive vocal group of the
year accolade.

Brooks & Dunn earned an
unprecedented 13th trophy in
the vocal duo category. “It’s a
dream come true,” Ronnie
Dunn told Billboard.

Dunn and partner Kix
Brooks hosted the show, which
concluded a flurry of CMA-
sponsored concerts and events
around the New York metro-
politan area.

Famed dobro player Jerry
Douglas won the musician of
the year award, and Dierks
Bentley got the Horizon Award
for best developing artist. The

music video of the year was
Toby Keith's “As Good As [
Once Was,” directed by Mich-
ael Salomon.

Alabama, Deford Bailey and
Glen Campbell were inducted
into the Country Music Hall of
Fame. “I remember standingin
a cotton field with a pair of pants
on that my mama made from a
fertilizer sack, looking up in the
sky, seeingairplanes overhead,”
Alabama’s Randy Owen told
Billboard. “And to think because
of country music that I flew up
here in a private jet.”

Campbell honored the mem-
ory of Johnny Cash by dressing
in black. The veteran entertainer
revealed that Keith had ap-
proached him about collabo-
rating with songwriter Jimmy
Webb on a project for Keith’s
new label, Show Dog Nashville.

Backstage, the artists
praised the CMA for taking the
show to New York. “It was great
for country music to come to
New York City to try to widen
the scope of what we do as a

The CMA Awérds

named KEITH
URBAN entertaiuer
of the year dnd
best male vocalist

genre and kind of dispel some
misconceptions people may
have about country music in
general,” Rascal Flatts mem-
ber Jay DeMarcus said.
Along with top country tal-
ent, Paul Simon, Norah Jones,
James Gandolfini, Bon Joviand
Billy Joel—all of whom are
closely associated with the New
York area—made appearances.
Even New York Mayor Mich-
ael Bloomberg took part, in-
troducing Garth Brooks, who
performed his new single,

“Good Ride Cowboy,” in Times
Square. The song is a tribute
to late rodeo champion/coun-
try artist Chris LeDoux, who
was honored with the Chair-
man’s Award. “A lot of us like
to wear hats, but Chris LeDoux
was a real cowboy,” Kix Brooks
said backstage as he presented
the award to LeDoux’s sons
Ned and Will.

In 2006, the CMA Awards
will return to the Gaylord
Entertainment Center in
Nashville. oo

.l

TV ON THE RADIO
took home $10.000 as
last year's Shortlis?
Music Prize winner.

————

BRI By TODD MARTENS

A Shortlist
No Longer

LOS ANGELES—The Short-
list Music Prize appears to
have come to an end. Artist
manager and Shortlist co-
founder Tom Sarig is plan-
ning a like-minded new
award for next year.

Sarig and Greg Spotts
founded the Shortlist in 2000
to bring exposure, and .a hand-
some cash prize, to lesser-
known acts. But it appears the
two have grown apart.

“It's nothing acrimonious,”
Sarig says. “We mutually de-
cided not to continue.”

But that is news to Spotts,
who says he wanted to award
a 2005 prize, and is investi-
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gating legal options. “it’s not
just some kind of ego clash,”
Spotts says. “There’s real
money at stake.”

Sarig is now planning the
“New Pantheon Award” and
says the nomination panel will

include Elton John, Keith |

Urban and Dave Matthews. He
hopes to announce finalists the
week of Nov. 28 and stage a
concertin Los Angeles two
weeks before the Feb. 8
Grammy Awards.

“l wish [Spotts] the best,”
Sarig says. “We had a great
thing . . . | hope to make it
even better with this new
endeavor.” .

BY BILL HOLLAND )

Biz To Congress:
Make Radio Pay Up

WASHINGTON, D.C.—The

| record industry and artists

groups are asking Congress
to secure a performance right
for sound recordings broad-
cast over radio.

The shot across the bow
came at a recent House sub-
committee on Courts, the In-
ternetand Intellectual Property
panel hearing on broadcastand
audio flags (Billboard, Nov. 12).

Recording Industry Assn. of
Americachairman/CEO Mitch

" Bainwol, anticipating the arrival

of high-definition radios that
will allow consumers to copy

\ songs directly from a digital

broadcast, said such technology
would cost his industry in sales.
“Creators must be ade-
quately compensated for the
value of their works,” said Rep.
Howard Berman, D-Calif,, the
ranking Democrat on the panel,
in his opening statement.
“Truly adequate compensation
would probably involve pro-
viding a full performance right
for sound recordings.”
Bainwol says Berman’s com-

www.americanradiohistorv.com

ment “provided a foundation
for an argument for a perform-
ance right at the appropriate
time,” which, he hinted, “is not
that far around the corner.”

The RIAA, SoundExchange,
the Recording Academy, the
Recording Artists’ Coalition
and the music unions are also
to win the songwriting and
music publishing community
over to their cause.

These organizations admit
that their legislative strategy is
in its first stages and might take
several sessions of Congress to
reach their goal.

A performance right would
mean that radio stations would
pay new royalties to labels and
artists for the performance of
their recordings. These would
be in addition to the fees they
have long paid to songwriters
and music publishers for the
underlying music.

The groups say traditional
over-the-air analog stations and
those that switch to digital
broadcasting would be subject
to the royalty.

SoundExchange, the Ameri-
can Federation of Musicians
and the American Federation
of Television and Radio Artists
say they are planning legislative
education meetings as the first
step of the campaign.

The mantra for supporters
is “parity over platforms.” The
argument goes that since web-
casters, Web simulcasters,
satellite broadcasters and cable
now pay royalties to labels and
artists for music value, radio
should too.

During the 1970s, the broad-
cast industry convinced Con-
gress that the recording industry
was adequately compensated for
airplay by the publicity and sales
that airplay generated.

Clear Channel Communi-
cations executive VP/chieflegal
officer Andy Levin calls talk of
a performance right “counter-
intuitive . . . What they’d be ul-
timately doing is keeping their
songs from consumers, be-
cause we certainly couldn’t em-
brace HD radio like we're
committed to now.”

Keith Urban Photo: Jamie McCarthy/Wirelmage.com
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.+ THE RECORDING ACADEMY AND THE
ENTERTAINME\!T INDUSTRY FOUNDATION
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‘Jersey Boys’ Light Up B’way

Musical Bucks Trend; Can Johnny Cash Show Follow?

Undeterred by recent casual-
ties, shows featuring the music
of the Four Seasons and Johnny
Cash are the latest catalog-
based musicals vying for the
Broadway spotlight.

“Jersey Boys,” based on the
songs of Frankie Valli & the
Four Seasons, opened Nov. 6
at Broadway’s August Wilson
Theater. The Cash-inspired
“Ring of Fire” is set for a Feb-
ruary bow at the Ethel Barry-
more Theater.

The shows arrive on the
heels of a bleak year for the
genre. In the past 12 months,
Broadway has chewed up and
spit out shows inspired by the
Beach Boys (“Good Vibra-
tions”), Elvis Presley (“All
Shook Up”) and John Lennon
(“Lennon”}. “All Shook Up” had
the best run of the three, with
213 regular performances.

“There’s something very cyn-
ical about the ‘jukebox musi-
cal,” ” says Leonard Jacobs,
national theater editor for Bill-
board sister publication Back-
stage. “It’s based on the idea that
if you take a pre-existing cata-
log of very familiar popular
songs and sort of ladle over it a
thin veneer of a story line, au-
diences will eat it up.” Clearly,
that has not been the case of late.

“Jersey Boys,” directed by
Tony Award winner Des Mc-
Anuff, is bucking the trend.
The show was greeted with
rave reviews, and advance sales
since the opening have reached
$1 million per week, according
to a representative of the pro-
duction. “I can’t think of very
many jukebox musicals that
have gotten this kind of recep-
tion,” Jacobs says.

Authenticity seems to help.
Bob Gaudio, who co-founded
the '60s vocal group, is cred-
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ited with the “Jersey Boys”
score; his original Four Sea-
sons co-producer/writer/
arranger Bob Crewe is credited
with the lyrics.

Meredith Blair, president of
the Booking Group, also sees
an upside for “Jersey Boys.”

“The story is cleverly told and
compelling, and not completely
reliant on people being famil-
iar with the songs,” she says.

Up” grossed $14 million;
“Good Vibrations,” $5.5 mil-
lion; and “Lennon,” $3 million.

Jed Bernstein, president of
the League of American The-
aters and Producers, says the
success of such shows “de-
pends on the same thing that
makes any show attractive and
successful-—great music, com-
pelling storylines and charac-
ters that people are rooting for.”

In a bad season for
‘jukebox musicals,’
the Four Seasons’
songs fuel a hit.

Of course, there are other
success stories. Blair’s com-
pany books the ABBA-inspired
Broadway hit “Mamma Mia,”
widely considered the pioneer
of the jukebox musical. The
show made its Broadway debut
in 2001 at the Cadillac Winter
Garden Theatre and, through
Oct. 23, has grossed $196 mil-
lion from 1,684 performances,
according to playbill.com.

The Billy Joel-inspired
“Movin’ Out,” another suc-
cessful jukebox musical, has
grossed $94 million from
1,247 performances.

“Itexplores a subject of great
emotional importance to the
baby boom generation—the
Vietnam War—so the Billy Joel
songs are almost secondary,”
Jacobs says. “That means less
is freighted on the score’s
shoulders.” Of course, anoiher
draw is that “Movin’ Out” was
conceived, directed and cho-
reographed by Twyla Tharp.

In comparison, “All Shook

Although he hesitates to
predict how “Ring of Fire”
will do on Broadway, Bern-
stein says that those who
caught the premiere of the
show at Studio Arena Theatre
in Buffalo, N.Y., were “very
positive and excited.”

Tony Award winner Richard
Maltby Jr. directed the musical,
which features 38 songs from
Cash’s catalog, including “I
Walk the Line,” “Country Boy”
and “I've Been Everywhere.”

Also currently running is
the off-Broadway “Almost
Heaven: The Songs of John
Denver,” which opened Nov. 9.
Directed by Tony Award nom-
inee Randal Myler, the story of
the political and social unrest
of the late 1960s and early
1970s is told through Denver
hits like “Rocky Mountain
High,” “Sunshine on My
Shoulders” and “Leaving on a
Jet Plane.” The tracks were
reinvented by musical super-
visor Jeff Waxman. oee

Pictured, from left, are CHRISTIAN
HOFF, JOHN LLOYD YOUNG, DANIEL
REICHARD and J. ROBERT SPENCER
in a scene from ‘Jersey Boys.

Photo: Joan Marcus
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Legal Matters

| SUSAN BUTLER sbutler@billboard.com

Grokster Shackled

Settlement Gives Former File-Sharing Network Little Wiggle Room

Grokster seems securely
bound and gagged by the
structure of the settlement
reached with the motion pic-
ture studios, record labels,
publishers and songwriters
(Billboard, Nov. 19). While the
terms of the settlement agree-
ment are confidential, the
related consent judgment
makes it clear that the owners
of the peer-to-peer system will
be tied to a short leash for the
foreseeable future.

Judge Stephen Wilson with
the U.S. District Court for the

among them will share in any
money collected.

The Grokster parties must
immediately shut down any
servers—and stop assisting in
the distribution of any soft-
ware—that enable users to
connect to the Grokster sys-
tem or any other file-trading
network. They must also stop
operating, or assisting in the
operation of, grokster.com,
swaptor.com and any com-
puter server, Web site or soft-
ware that in any way relates to
any such file-sharing network

Finally, they are enjoined
from nearly every act that
could even remotely relate to
rights under copyright, such
as linking to a copyrighted
work or assisting other file-
trading networks to reproduce,
distribute or link to the plain-
tiffs’ works.

MORE PODDER: Copyright
and iPods continue to attract
legal questions.

In the last installment of
Legal Matters, experts noted
that copying music from a CD

The related consent judgment

makes it clear that

rokster’s

owners are tied to a short leash.

Central District of California
signed the Nov. 7 order. The
case reached his courtroom
after the U.S. Supreme Court
unanimously held in June that
the company could be held
liable if the District Court
found that Grokster “induced”
users to infringe copyrighted
movies and music. Rather
than risking a huge judgment,
Grokster settled.

The judgment and injunc-
tion bind Grokster, Swaptor
and the brothers Rung—
Daniel, Matthew and Michael.
Since they settled rather than
letting the court decide the
outcome, the entertainment-
industry plaintiffs did not
have to limit the injunction
they wrote to activities that
may have fallen under the
Supreme Court’s definition of
inducement.

And they didn’t. There is a
broad range of do’s and don'ts,
with the court retaining juris-
diction to enforce them.

Onthe “do” side of the list, the
Grokster parties must pay $50
million. This amount is expected
to be shared equally among the
three groups: motion picture
studios, record labels and pub-
lishers/songwriters. The last
group was certified as a class, so
they must go through certain
procedures to determine who
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as Grokster and Gnutella.

The Grokster parties must
revoke the licenses or author-
ity that they granted to any
third parties to distribute the
software. They must send
cease-and-desist notices to
any known, unauthorized dis-
tributors. They must assign
to the plaintiffs all rights or
claims that the Grokster par-
ties would have against those
who refuse to honor the rev-
ocations or the cease-and-de-
sist notices.

Onthe “don’t” side of the list,
the Grokster parties cannot sell
or license any significant part
of the business, equity, opera-
tions or assets of the Grokster
system or software unless the
purchasing or licensing parties
agree that they will be bound by
the terms of this judgment and
the injunction.

Specifically, they may not sell,
give away or distribute any soft-
ware, source code, object code,
technology, domain names,
trademarks, brands, assets or
goodwill related to Grokster
without this agreement.

The Grokster parties are also
prohibited from infringing
(directly or indirectly) upon any
copyrighted works—now in
existence or later created—that
the plaintiffs own or controel
under any law worldwide.

to iTunes is probably a fair use.
It is therefore a “lawful” use
under the first-sale doctrine,
which permits someone who
lawfully obtained a copy to dis-
pose of that individual copy. As
a result, a copy as an MP3 file
may be kept on iTunes while
another copy is sold with the
iPod. The CD may also be sold
(Billboard, Nov. 12).

Other copyright experts re-
sponded, but asked that their
names not be used.

They argue that fair use pro-
vides a “safe harbor,” protect-
ing someone from being liable
for copyright infringement.
The Audio Home Recording
Act does the same thing. No
law gives someone a “right” to
copy someone else’s copy-
righted work.

Being insulated from an
infringement action does not
mean that the copy was law-
fully made, the lawyers argue.
So copies protected by fair use
may not be sold without the
copyright holder’s permission.

They add that making a
copy from a CD so that one
can then sell the CD does not
fall under fair use. That copy
doesn’t qualify under the def-
inition of fair use—especially
since it displaces a sale. When
the CD is sold, the copy must
go, too. o=
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BITS & BRIEFS

iPOD POPULARITY DIP
The social status of the iPod
may be slipping, according to
a report by consulting firm
the Diffusion Group. Based on
a sampling of 2,000 Internet
households with mobile
phones, about 11% said they
bought iPods primarily to im-
prove their social status, or to
“look cool,” the report says.
But almost one-third of these
consumers say they are likely
to switch brands when the
time comes to replace it.
“When everybody owns an
iPod, owning an iPod is no
longer special or cool,” Dif-
fusion Group president Mich-
ael Greeson says. However,
the report is quick to note
that quality of interface and
brand familiarity are more
likely reasons for buying an
iPod, and people with these
motivations are much less
likely to churn, at 6% and 8%,
respectively.

BEST BUY’S NEW BABY
Best Buy has added CD Baby’s
catalog of more than 100,000

BLACK EYED
PEAS set a

naw record at
Y3ahoo Music

for most videos €
streamed in

one week for

a non-premiere
video with 1.2
million streams.

7 DAL

]
SHAKIRA is
the star
of the new
‘Yahoo Music
campaign
set to hit
qext month.

YAHOO! IVIUQI(‘

_TOP 20 STREAMS

Lalfy Tatty ASYLUM

8 GREEN DAY
Wake Me Up When September Ends REPRISE

9 NICKELBACK
Photograph ROAORUNNER

= 10 T-PAIN
t'm Sprung ZOMBA

11 SHAKIRA
La Yortura EPIC

12 D.H.T.
Listen To Your Heart ROBBINS

13 PUSSYCAT DOLLS
Don'i Cha INTERSCOPE

14 RICKY MARTIN
1 Don't Care COLUMBIA

15 GORILLAZ
Feel Good Inc VIRGIN

16 RAY J
One Wish SANCTUARY

17 KELLY CLARKSON
Behind These Hazel Eyes RCA

18 KELLY CLARKSON
Since U Been Gone RCA

18 PRETTY RICKY
Your Body ATLANTIC

20 BOW WOW
Let Me Hold You CDLUMBIA

albums from independent mu-
sicians toits online store, best-
buy.com. A link to a Best Buy-
branded version of CD Baby’s
database will be featured on
the main music site of best-
buy.com. CD Baby will pay Best
Buy a portion of each sale, but
CD Baby artists will be com-
pensated like any other sale
that takes place onits site, the
company says.

NEW RATINGS SYSTEM

CTIA-The Wireless Assn. un-
veiled a content ratings sys-
tem that it has been develop-
ing in conjunction with the
major U.S. wireless carriers
(Billboard, April 30). The sys-
tem divides content that can
be accessed via carrier portals
into two categories—general
and restricted—using stan-
dards created by existing
movie, TV, music and gaming
rating systems. Participating
carriers, which include all of
the leading U.S. services, say
they will not sell restricted
content until they are able to
provide controls to block it.

NOV

2005

1 BLACK EYED PEAS
My Humps INFERSCOPE

2 KELLY CLARKSON
Because of You RCA

3 CHRIS BROWN
Run It ZOMBA

4 BOW WOW
Like You COLUMBIA

5 SEAN PAUL
We Be Burnin' VP/ATLANTIC

6 KANYE WEST
Gold Digger DEF JAM

4,464,158
3,601,644
3.028.635
2,755,087
2,679,070
2.582,276
2523326
2,523,326
2,400,892
2,307,207
2,265,860
2,193,467
2,185,326
2,127,952
2,027,645
1,887,915
1,833,090
1,696,193
1,664,632

1.669,005

The 10p 20 audio and video streams {commined) tor the four weeks ending Nov. 6
Source NMelsen Broadcast Data Systems
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BY ANTONY BRUNO
Majors On Board With Snocap

With the recent signing of
Warner Music Group, Snocap
now has all major labels and
many independents on board
with its vision of providing a dig-
ital music copyright manage-
ment and distribution system.

That it took more than a
year for Snocap to sell the
four majors on the conceptis
a telling sign of the com-
plexity of the technology and
the business.

Snocap, founded by Nap-
ster inventor Shawn Fanning,
uses audio fingerprinting
technology to identify music
files traded over peer-to-peer
services and allows partici-
pating labels to set conditions
for their use via a database
that Snocap also maintains.

This ability to ID songs and
restrict their availability—
based on rules that labels can
dictate—is considered a
crucial element for “legiti
mate” P2P file trading serv-
ices to survive.

Although the company an-
nounced itself to the public
last December, COO Ali Aydar
says Snocap began negotia-
tions with music companies
as early as 2003. From a busi-
ness standpoint, Snocap had
to convince skeptical labels to
pay a monthly hosting rate for
maintaining their content in

its registry.

More challenging was prov-
ing the system worked.

“Part of our obligation is
that the technology must
work as advertised,” Aydar
“The audio fingerprint-
ing is not the chal-
lenging part: That
works fine. The
challenging partis
determining who
owns what, what
should be filtered
and what shouldn’t
be filtered.”

When a song is
traded in a Snocap-
powered service,
the system must
first identify the
song and then
match it against the
appropriate entry
in the registry. La-
bels are responsi-
ble for maintaining
that registry and
setting the rules for
each track.

If three versions
of the same song
exist, but the label
has information for
only one in the registry, there’s
nothing the system can do to
stop the other two versions
from being traded freely.

says.

DEALING WITH LEAKS
This is something that the
newly relaunched iMesh is
learning firsthand. To date,
iMesh is the only formerly
open P2P service to reemerge
with the backing of the music
industry. Its beta service went
live in late October, and since
then close to 500,000 people
have downloaded it.

The company uses audio
fingerprinting technology
from Snocap competitor Au-
dible Magic, which only han-
dles the identification of the
song. iMesh built and man-
ages its own database/registry.

Many of these early users
have successfully downloaded
copyrighted music that other-
wise should have been blocked
and charged for, illustrating
the concept’s difficulty.

“The challenge is having the
content present in the data-
base,” iMesh president Tal-
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mon Marco says. “It's not al-
ways as straightforward as one
may think. We discovered it’s
pretty complicated.”

Once a copyrighted song
does slip through the net, how-
ever, labels are able to set rules
for the newly identified tracks
to prevent future abuses.
Marco says iMesh has identi-
fied “tens of thousands” of pre-
viously unclaimed tracks since
the service went live.

Snocap, meanwhile, com-
bines the fingerprinting and
the database with its service.
Butany service implementing
Snocap must still work with la-
bels individually for access to
their digital music catalogs.

Mashboxx—the firstand, to
date, only digital music serv-
ice announcing plans to use
the Snocap system—has yet to
offer even a beta version of its
product. The company has
been collecting e-mail requests
from interested beta testers,
but still has not issued any in-
vitations to do so.

“We can’t do that yet, be-
cause the content hasn’t been
delivered,” Mashboxx chair-
man Wayne Rosso says.

So far, Mashboxx
has only finalized con-

tent agreements with Sony
BMG. Rosso says deals with
EMI Music Group and Uni-
versal Music group are im-
minent. Mashboxx had to wait
for Snocap to sign the WMG
deal before making progress
on that front.

That Mashboxx—designed
from the ground up as a le-
gitimate service—is not yet
available to the public is a
sobering reality for P2P serv-
ices like eDonkey and Lime-
wire, which are scrambling to
find and apply a legal business
framework across their de-
centralized networks in the
wake of the landmark Grok-
ster Supreme Court ruling
(Billboard, Nov. 19).

Aydar concedes that simply
integrating the Snocap system
is not enough.

“They would all have to go
through some type of transi-
he says. “It might take
some time and some creative
solutions put in place. But
nothing is impossible.” « -

tion,”

port for $40.

Web site for $50.

DISNEY MIX STICKS AIM FOR KIDS

Disney Electronics is bringing digital music to kids
with a line of MP3 players designed and priced for
preteens and teens. The Disney Mix Sticks line
includes four portable models, available in Chrome,
Forever Princess, Tinker Bell and one branded after
the “That’s So Raven” TV show.

Kids can download MP3 or WMA files to the
device from any PC. But Disney also is selling
128MB memory sticks, each preloaded with about
60 songs, which can be inserted into the SD/MMC
card slot. Four such Mix Clips are available for $50
each, all loaded with tunes from Disney TV shows
and movies and other kid-friendly songs.

Additional accessories include headphones, pink
or grey carrying cases and a Disney Jam Stand
jukebox-like charging stand and stereo speaker

The Disney Mix Stick players are available at
Target, Sears, Limited Too, Wal-Mart and Disney’s

—Antony Bruno
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BY JILL KIPNIS

TV Series Stay Hot On DVD,
But Careful Marketing Is Required

LOS ANGELES—Preserving consumer interest in the hugely
popular TV DVD category will take creative marketing, a keen
focus on product release dates and better organization at
retail, according to participants at the TV DVD 3 conference
Nov. 7-8 at the Marina del Rey Marriott here.

“It was easier in the past to just release product,” said Jeff
Brown, senior VP/GM of Warner Home Video’s nontheatrical
franchise division. “Going forward, we need to come up with
more value-added content for these [TV series] sets and work
with the TV side to promote these DVDs.”

Though TV DVDs have taken off significantly in the last four
years, today’s big concern is marketing to the consumer and
helping them navigate through the sheer volume of releases.

Sales of TV DVDs will generate between $2.8 billion and $3.3
billion by year’s end, according to conference presenter Home
Media Retailing. Back in 2001, the category accounted for
$400 million. In 2002, revenue was $880 million. It grew to
$1.46 billion in 2003, and last year it topped $2.3 billion.

Additionally, TV DVDs’ percentage of total DVD sales has
beenrising. For this year through Oct. 23, TV DVDs comprised
16.6% of all DVD sales, up from 14.9% last year. In 2003, the
category accounted for 14.1% of sales for the format.

The big question, according to MTV executive VP of pro-
gramming enterprises Jeff Yapp, is, “Are we Killing things by re-
leasing too much?”

Industry executives said that determining the best time to
market a new TV DVD release and how to stand out from the

“There is a problem of discovery for consumers, because
the shelf is crowded,” HBO Video senior VP/GM Cynthia Rhea
said. “We have to gain insight on how consumers shop.”

Studios said they willincreasingly market a TV DVD package
in conjunction with a series’ season launch and will include
extra features that extend the show’s brand power.

Sony Pictures Home Entertainment VP of catalog and tele-
vision marketing Marc Rashba noted that for the season-one
DVD of FX series “Rescue Me” (released June 7), a special fea-
ture teased the storylines of the second season, which debuted
soon after the DVD'’s release.

Executives said that it is difficult for consumers to find all
of a show’s seasons at one retailer because of shelf space.

“We will make space for what customers are looking for,”
Hastings Entertainment senior director of video software Vic-
tor Fuentes said. “But as you release more seasons, it’s harder
to carry the older ones. We'll keep the key ones that you have
to have, but will flow a lot of product to rental.”

Fuentes places new TV DVD releases on new-reiease walls
next to theatrical new releases, a strategy that studios wish
more retailers would adopt.

“People go to the new-release wall for new TV product,”
Rhea said, “not the TV DVD section. We can give in and
let chaos reign, but there are consumers who want to find
this product.”

Brown agreed. He also noted: “Lack of organization is an
issue atretail. This period of time is critical for merchandising
TV DVD. TV DVD needs to be sorted by branded lines and by
genre in stores.”

Retailers and studios are endorsing smaller packages to al-
leviate space concerns. As Rashba noted, “Thin is in, for the
most part.”

The industry is also looking ahead, expecting that TV pro-
gramming will be a hit on the PlayStation Portable format UMD
and on mobile or other digital services like the video iPod.

“What will work . . . who knows?” Yapp asked. “Technology
will definitely expand the market.”

The conference was produced in cooperation with the Dig-

clutter on retail shelves will sustain growth.

The Indies

TODD MARTENS tmartens@billboard.com

ital Entertainment Group and The Hollywood Reporter. ..«

‘Criminal’ Plan Brewing In Atlanta

Music Retailer Eric Levin Diversifies With Local Coffee Chain

s the founder of the Alli-
ance of Independent
Media Stores and At-
lanta’s Criminal Rec-
ords, Eric Levin is
tuned into the challenges fac-
ing the independent music re-
tailer. He believes he has found
a solution to keep his store thriv-
ing well into the future: coffee.

Levin recently closed on the
purchase of Atlanta’s two-store
Aurora Coffee chain. One store
is next door to Criminal Rec-
ords, and the other is in the Vir-
ginia Highlands area, near the
former location of indie Corner
CD, which closed this year.
Levin has already brought in a
listening and video post to the
latter store.

“There’s a question mark for
every music retailer,” Levin
says. “For me, this replaces the
question mark at the end of my
business with an exclamation
point. This seems like a com-
bination that is going to with-
stand any of the software issues
we may face, as in how people
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are going to ingest their media.”
A number of indie retailers
have expanded their inventory
beyond music in recent years,
and the idea of bringing a cof-
fee-shop atmosphere to a music
outlet has long been discussed.
(See New York’s Cake Shop as
an example of a music store/cof-
fee shop/bar/live venue.) With
the purchase of Aurora, Levin
not only has two additional lo-
cations to stock CDs and hold
in-stores, but he can sell higher-
margin items like apple pie.
Levin says his thoughts on
music retail have changed dras-
tically. Originally, he says, he en-
visioned Criminal Records as a
destination outlet and resisted
expansion. Today, Levin points
to Brighton, Mass.-based chain
Newbury Comics as an example
forindie store owners to follow.
“The future is multiple, agile,
smaller units,” Levin says.
“That’s the Newbury Comics
model, plus coffee. People want
a return of neighborhood stores,
and it's a community experi-

ence, with coffee and in-stores
and free WiFi. I think that's
replicatable.”

Levin says each Aurora out-
let gets about 350 customers per
day, and Aurora sells about $2
million annually between the
two locations. He resisted the
temptation to tear down the wall
between Criminal and Aurora,
which once had four stores in
the area.

Additionally, Aurora has a
wholesale business that services
local restaurants, which would
allow Levin to help other indie
store owners set up mini-coffee
shops, should he decide to go
that route.

“We're not ordering as much
[inventory], and I think that's
indicative of the way people are
buying,” Levin adds. “Things
just don’t have as long a shelf
life. Labels are complaining
that big-box guys are shrinking
their catalog, but so are we. The
stuffisn’t turning, and I'm pay-
ing real estate on it. So, at this
point, I'm putting in a table and

chair and hoping people will
join me for coffee.”

Criminal isn’t the only AIMS
store expanding. In San Diego,
M Theory just opened a third lo-
cation in the Mission Hills
neighborhood.

NEW AT KOCH: Port Wash-
ington, N.Y.-based Koch Enter-
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tainment Distribution has added
Legit Ballin Records, Real Talk
Entertainment and Blank Stare
Films to its exclusive North
American distribution roster.
Chicago’s Legit Ballin, previ-
ously distributed by IDN, is the
label Twista helped launch.
Hip-hop imprint Real Talk
Entertainment is based in Sacra-

oor neigh

mento, Calif. This is its first na-
tional distro deal. Upcoming re-
leases feature Brotha Lynch
Hung and Layzie Bone.

Blank Stare Films is the
Bloomington, Ind.-based DVD
imprint operated by Secretly
Canadian, whose music releases
are handled by Alternative Dis-
tribution Alliance. .
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JEFFERSON AIRPLANE SCREED
BECOMES PREPPY LURE

BY JULIANA KORANTENG
Power Returns

To U.K. Live Biz

Vince Power, the British live-
music entrepreneur who sold
his iconic Mean Fiddler Music
Group to a Clear Channel En-
tertainment venture in April, is
kick-starting a new entertain-
ment empire, the Vince Power
Music Group.

Officially launched in August
with a £15 million ($25.7 mil-
lion) investment built partly
from the approximately £13 mil-
lion ($22.3 million) Power col-
lected from his portion of the
MFMG sale and from other
deals, VPMG has unveiled its ini-
tial portfolio of London live-
music venues and nightcilubs.

On Nov.15, Power opened 10
West, a 250-capacity, “Miami-
inspired” lounge bar featuring
live big-band music and food.
In January, the group will open
Pigalie, a 350-seat, 1940s-style
cabaret/restaurant in the for-
mer ABC Cinema theater. It will
feature a house band support-
ing guest performers.

These clubs join three other
operations: Bar 101, Power’s and
classical-music venue Bartok.
Power also recently acquired
Italian restaurant Spiga, which
features the new Camouflage
nightclub.

Despite his profit from sell-
ing MFMG to Hamsard Ltd.,
which is jointly owned by CCE
and Irish promoter MCD Pro-
ductions, Power says he could
not stay away from the live-
music business.

“At a time when the record
companies are having a bit of
atough time, we've neverhad it
so good in live music,” he tells
Billboard.

“Also, there was the fear of
retiring and being lost; that’s
why | returned so quickly. i don’t
want to be a ‘whatever hap-
pened to him?’-type of person.
I need to get up for something
to do each morning. Other-
wise,” Power quips, “I'll be an
alcoholic in six months.”

He also says he is enjoying
his new independence. “l am
now my own boss again. And
while emotionally I'll always be
attached to the Mean Fiddler,
it was a public, limited company
in its last five years.”

Power’s status in the inter-
national live-music sector was
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established as Mean Fiddler
grew from a small northwest
London country music venue
in1982 to 30 venues and events,
including the London Astoria,
Jazz Cafe, the Leeds and Read-
ing festivals, and an interest in
Europe’s biggest festival, Glas-
tonbury in the United Kingdom.

The determination with
which Power’s MFMG helped
Glastonbury retain its license in
2002—following a crowd-con-
trol dispute with the local
Mendip Council—before taking
over the festival’s operations,
has been repeated at Pigalle.
Located near Piccadilly Circus,
Pigalle has one of London’s rare
licenses to stay open until 4 a.m.

“We had a bit of a battle and
had to go to court, because the
[London] council complained,”
Power explains about Pigalle.
“But the judge came down on

our side, because I've got a |
good track record and there are .

no residents nearby.”

VPMG also plans to invest in
festivals on continental Europe
with local partners, starting
next year. “There will be huge
openings in the former Eastern
European countries, such
as Romania and Bul-
garia, where there
is currently no
infrastructure
for festivals,”
he says.

Power is
also consid-
ering artist man-
agement for the first
time. “At Mean Fiddler,
we’ve always been in-
volved in promotions.
But lam talking to a few
small management
companies which could
do with coming under
an umbrella group like
ours,” he says.

Meanwhile, an MFMG
spokeswoman denies its
new owners plan to re-
structure the group with
the possible sale of its
venues. “Itis owned by a
joint venture and is a sep-
arate entity from Clear
Channel,” she says. “The
Mean Fiddler brand will also
continue to have a separate
identity.” -k

hen Jefferson

Airplane’s “Vol-

unteers” peaked

at No. 65 on The

Billboard Hot 100in 1969, T was

but a kid. I recall my older sis-

ter and brothers playing the

song and embracing it as if it

werea call to arms. And though

I was too young to realize it,
that’s precisely what it was.

Penned by bandmates
Marty Balin and Paul Kantner,
“Volunteers” perfectly cap-
tured the mood of America’s
anti-war youth.

Fast-forward to today: The
powerful song has been co-
opted by Tommy Hilfiger for its
latest ad campaign. Conceived
and created by Toth Brand lmag-
ing in Concord, Mass., the TV
spot is pure fun—with nary an
iota of political angst or rebel-
lion. Rebels are we? Not for the
kids in this ad. Confused? You're
not alone.

“The first time | saw the ad

/

Trans World
Entertainment
cites new titles
by such artists
as EMINEM as
product that it
expects to sell
we’l this quarter.

[ was scratching my head,”
Saatchi & Saatchi VP/music
director Eric Korte says.

But the creatives at Toth say
the rationale for the song was
straightforward.

“It's a great song and works
well in our spot,” says Tyrone
Sayers, a management supervi-
sor on the Hilfiger account. “The
song is used as a soundtrack be-
hind the imagery. There’s no
grealer message intended.

Korte, who is “old enough to
be a child of the '60s,” acknowl-
edges that the ad is notaimed at
someone in his age bracket, but
“affluent 20- to 25-year-olds” who
are unlikely to be familiar with
the song’s origins.

And while the lyrics remain
relevant, we are sure that those
watching the ad—particularly
the target demo—are not con-
necting the dots between then
and now. In fact, the way the
song has been edited, much is
lost in translation.

Butthis is nothing new in ad-
vertising. A few years ago, a
Wrangler spot—also craf:ed by
Toth—featured the sounds of
another Vietnam War-era song,
“Fortunate Son” by Creedence
Clearwater Revival.

“It is unsettling and confus-
ing and disturbing when you
take a song and totally rob it of
its original meaning,” Korte
says. “It's a shame that they are
trivialized in this manner.”

Sayers sees it differently.
The benefit of using a 36-year-
old classic rock song is that it
eclipses time and circum-
stances, he says.

For Tina Wells, CEO of Buzz
Marketing Group, which spe-
cializes in the youth market, this
is not lost on today’s kids. She
does not think there is a dis-
connect between the Hilfiger
brand and the music. And she
credits this to iTunes, which she
says exposes teens and tweens
to music not heard on the radio.

“Brands are definitely think-
ing of ways to market music
from the "60s and '70s,” Wells
says. She predicts such retro
sounds will become more pop-
ular in TV ads next year.

Pausing for a moment, she
adds, “Even war movies are hot
right now. Look at Jake Gyllen-
haal and ‘Jarhead.’”

If there’s a disconnect, Wells
says it’s with the overall Hilfiger
brand. She believes the company
needs to re-identify itself with
the youth market, with which it
has lost through the years.

“Tommy Hilfiger is missing
what American Eagle and Ralph
Lauren picked up on: urban
prep,” Wells says.

So, if Hilfiger wants to re-
connect with teens and young
adults, Wells’ advice is simple:
Go with Kanye West.

GOOD STUFF: Beginning
Nov. 20, Tracy Chapman'’s
“Change” will form the musical

| ED CHRISTMAN echristman@billboard.com

Trans World’s Q3 Sets

record stores in general.

The Albany, N.Y.-based chain reported a loss of
$11.5 million, or 36 cents per diluted share, on
sales of $241.4 million, for the three-month period
ending Oct. 29. For the year to date, the chain
reported a loss of $19.4 million, or 60 cents per
diluted share, on sales of $779.9 million. That
compares with net income of $7.2 million, or 11
cents per diluted share, on sales of $851.7 million

for the same period last year.

“I'have ahigh level of confidence in [Trans World
chairman/CEO Bob] Higgins and his ability to
manage ahead of any critical moment in the in-

dustry’s development,” one label’s senior fi-
nancial executive says. “Those results bring
forth all sorts of concerns and questions about
where traditional music retail is going.”
Musicland Group in particular is being
measured against Trans World's results.
But, the label exec says, “depending on

N
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Off Biz Concern

Trans World Entertainment reported
its third-quarter numbers last week,
showing a surprisingly big loss compared
with the corresponding period last year. As
expected, the results are causing industry con-
cern about not just Trans World, but traditional

how far you look ahead, you can question any brick-
and-mortar format over time.” While he sees de-
mand for physical product continuing for quite
some time—maybe always-—he wonders when
the industry will begin to question how many re-
tailers can support the sale of CDs.

As it was, Trans World saw a 7% decline in com-

parable-store sales for the third quarter, with music
down by 8%. That loss reflects the U.S. market-
placeasawhole, Higginssaid in a conference call
with Wall Street analysts. The top 50 titles at the
chain suffered a 15% comparable-store drop, while
the top five were down 26%.

Music represented 58% of the chain’s overall
third-quarter business, executive VP/CFO John

Sullivan said. Albums by Green Day, Kanye West,

Disturbed and Black Eyed Peas were among its
best-selling releases during that period. As po-
tential big sellers for the year, Higgins cited 50
Cent’s “Get Rich or Die Tryin’ ” soundtrack and
upcoming “Bulletproof” videogame. Other acts
whose releases he expects will help the chain in
the fourth quarter are System of a Down, Luda-
cris, OutKast, the Notorious B.1.G. and Eminem.

Higgins added that while this December’s music
releases will be stronger than last December’s, the

Jefferson Airplane Photo: Jim Marshall

Eminem Photo: Kevin Mazur/Wirelmage.com
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bed of HBO’s promo spots for
its original series program-
ming. The campaign, which
runs through Jan. 1, could also
jump-stirt sales of her Elek-
tra/Atlantic album, “Where
You Live.” The collection has
sold 98,000 copies since its

‘UplFront

Sept. 13 release, according to
Nielsen SoundScan.

On Nov. 22, Carole King
makes her third appearance as
Sophie Bloom on the WB series
“Gilmore Girls.” The show’s
opening theme is King's
“Where You Lead,” newly

recorded by the artist and her
daughter Louise Goffin. The
tune is included on King’s live
two-disc set, “Living Room
Tour” (Rockingale/Starbucks
Hear Music/Concord), which
debuted at No. 17 on The
Billboard 200 in July.

The use of
JEFFERSON
AIRPLANE’S
‘Volunteers’ in

a Tommy Hilfiger

ad has created
some confusion.

chain faces its main challenge this month.

DVD sales dipped 3% for the quarter, with
video overall down 8%. Video represented 27%
of the chain’s total third-quarter sales. Higgins
said upcoming DVD releases look promising,
citing such movies as “Star Wars 111: Revenge of
the Sith,” “War of the Worlds,” “Charlie & the
Chocolate Factory” and “Mr. & Mrs. Smith.”

Meanwhile, videogames were down 13% on a
comparable-store basis. That category represents
6% of the chain’s volume for the quarter. Despite
the drop, videogames are expected to perform well
in the fourth quarter, with the Nov. 22 release of
the Xbox 360. Even though the hardware and soft-
ware are being allocated, Higgins said, “We will
have ample supply and will maximize the sell-
through of hardware, software and accessories
with an impactful promotional plan.”

Another problem Trans World faces is ebbing
profits, with gross margin slumping from 37%
for third-quarter 2004 to 34.4% this time around.
Thatrepresents a drop of 260 basis points, which
Sullivan chalked up to a much more competitive
environment. Within that, music sales were down
90 basis points. Also, distribution and freight,
which Trans World includes in its cost of goods,
increased 70 basis points because of the lower
sales volume for the quarter.

The chain also lost 80 basis points to reduced
discounts and vendor allowances, but it expecis
to recoup some of that as it sells inventory. De-
spite having 52 fewer stores, its inventory rose

from $459.2 million in the previous third quarter
10 $477.7 million. Sullivan attributed the increase
to an early buildup for the holiday season.

Although Trans World is cautious about the
fourth quarter, it has been planning for a “suc-
cesstul holiday selling season,” Higgins said. “We
are working to introduce new price points and
promotions on catalog product to drive sales.”

On the other hand, with profits already off, Hig-
gins expects this year’s competitive pricing to be
more aggressive than last year’s, particularly
around Black Friday. “We will do well on Black Fri-
day, no matter what the promotions are that are
out there,” he said.

Meanwhile, the chain’s selling, general and ad-
ministrative expenses increased to 38.8% of total
revenue, compared with 37.4% at the end of lust
year’s third quarter.

While the sales did not match Trans World ex-
pectations—the chain downgraded its carnings-
per-share guidance twice—Higgins noted that the
company has the “advantage of a strong balance
sheet in these difficult times,” making it well-po-
sitioned should opportunities arise for store open-
ings or acquisitions.

HONOR ROLL: Super D, the one-stop based in
Irvine, Calif., is No. 304 on Inc. magazine’s list of
America’s 500 fastest-growing private companies.
Super D reported revenue of $87 million for the
fiscal yearending July 31, compared with $16 mil-
lion for the fiscal year ending July 31, 2002.
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NOTICE OF BANKRUPTCY TRUSTEE’S REQUEST FOR OFFERS TO PURCHASE THE MUSIC CATALOG BELONGING
T0 THE BANKRUPTCY ESTATE OF STANLEY KIRK BURRELL, AKA M.C. HAMMER, AKA HAMMER:

PLEASE TAKE NOTICE THAT William H. Broach (“Trustee”), trustee of the Chapter 7 bankruptcy estate of Stanley
Kirk Burrell. also known as M. C. Hammer, and also known as Hammer, intends to sell the music publishing,
artist’s royaities and copyright assets belonging to the bankruptcy estate, including such assets in the name of
the following dba’s used by Mr. Burrell: Bust It Publishing, Bustin’ Publishing, Rap and More Music, Too Legit
Publishing, Proper Publishing, Hammer and M. C. Hammer, together with all associated good will (hereinafter,
collectively referred to as the “Burrell Music Catalog”). In connection with such sale, the United States
Bankruptcy Court for the Northern District of California, Oakland Division, that has jurisdiction over the Burrell
Chapter 7 bankruptcy estate in Case No. 96-42564 NR (the “Bankruptcy Court”) has approved the bidding
procedures for the sale of the Burrell Music Catalog.

A complete copy of the Bidding Procedures for Sale of Catalog that have previously been approved by the
Bankruptcy Court will be attached to the Confidentiality Agreement that potential purchasers will be required to
execute in order to obtain additional information with regard to the Burrell Music Catalog. ANY PROPOSALS FOR
THE PURCHASE OF THE BURRELL MUSIC CATALOG MUST BE RECEIVED NO LATER THAN FEBRUARY 28, 2006.

FOR FURTHER INFORMATION, AND IN ORDER TO OBTAIN A COPY OF THE CONFIDENTIALITY AGREEMENT
AND THE ATTACHED BIDDING PROCEDURES, INTERESTED PARTIES SHOULD CONTACT WIXEN MUSIC
PUBLISHING, INC., THE BANKRUPTCY COURT APPOINTED ADMINISTRATOR OF THE BURRELL MUSIC
CATALOG, AS FOLLOWS:

Wixen Music Publishing, Inc. Attn: Randall D. Wixen

24025 Park Sorrento, Suite 130 » Calabasas, CA 91302-4003 « Telephone: (818) 591-7355 ¢ Facsimile: (818) 591-7178
Dated: November 1, 2005 William H. Broach, Trustee
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DoCoMo On The Line

Japanese Biz Assesses Telecom’s Tower Records Deal

TOKYO—Industry observers
in Japan are weighing the
implications of an unprace-
dented deal that will see the
country’s leading mobile-
phone operator take a 42%
stake in the nation’s seccnd-
biggest music merchant

Telecom giant NTT DoCoMo
is paying 12.8 billion ven
($108.2 million) to become
the largest shareholder in
Tower Records Japan, which
operates 109 stores natiomally.
The purchase should dose
later this month.

DoCoMo and TR] execs are
tight-lipped about the d=al’s
mutual advantages. “Our cor-
porate vision is to evolve from
being the best retailer to b=ing
the best music ‘complex,” pro-
viding music information to
our customers,” TR] CEO
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Hiroyuki Fushitani says.

The two companies agree,
however, that they have no
plans to offer mobile-based
music downloads. “We want to
look at the music business
from a more comprehensive
perspective,” DoCoMo senior
VP of multimedia services
Takeshi Natsuno says.

One initial plan to link the
firms involves extending Do-
CoMo’s “mobile wallet”
ice, which currently claims 7
million users. Technology al-
lowing customers to buy goods
using the debit card-style fea-
ture on their phones will be in-
stalled at all TR] stores.

In addition, Tower will pro-
vide music news and informa-
tion for 45 million subscribers
to DoCoMo’s mobile-based
Internet access service.

serv-

Finance company Nikko
Principal Investments acquired
TR] three years ago from Cali-
fornia-based MTS, Inc. After
the DoCoMo deal, Nikko will
hold 16.5% of TR]. General
trading company Itochu Corp.
and mobile content provider
Dwango each retain 8.1%, and
the remaining equity is held by
private investors.

Confirmation of the Do-
CoMo deal came soon after
TR] and Napster established
joint venture Napster Japan
(billboard.biz, Oct, 25), set to
launch by spring 2006.

Industry sources here ex-
pressed surprise at the Tower-
DoCoMo deal but also see the
logic behind it. “It makes
sense for DoCoMo to have
high-profile retail partners for
the ‘mobile wallet,” ” says

=

The Tower Records
Japan flagship store in
Tokyo’s Shibuya district
is one of 109 outlets the
retailer operates around
the country.

&
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The sum paid by mobile phone firm
NTT DoCoMo to acquire 42% of Tower
Records Japan
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Steve Myers, president of
Tokyo-based software devel-

e

oper Theta Music Technolo- |

gies. “But they probably don't
need to buy a $100 million
piece of Tower for that. They
must have something in mind
involving Napster and mobile
distribution.”

‘DoCoMo has been falling
behind [rival telecom KDDI]in
terms of music services,” one
industry source adds. “And

TR] must have thought that it |
should do something to com- |

pete with iTunes and other
download services.”

Fushitani and Natsuno were
noncommittal on a possible fu-
ture public offering of TR]
shares. One industry insider
suggests the DoCoMo deal
may have been drawn up be-
cause Nikko was unsure of the
prospects for an initial public
offering of TR] shares, given
concerns about the retailer’s
profitability.

“It’s hard to see institu-
tional investors wanting to
take a risk if they’d launched
an 1PO in the near future,” he

says. “For DoCoMo, [this deal] |
is small change. It gives them |

a credible brand to promote
music products and an edge
over their rivals. It gives

Tower an advantage with Do- |

CoMo customers but proba-

bly locks them out of other !

telecoms’ services.”

TRJ’s current management
structure will remain intact, al-
though Natsuno says DoCoMo
may add “non-full-time direc-
tors” to the TR] board.

The International Federa-
tion of the Phonographic In-
dustry estimates that Japan’s
music market was worth $5.2
billion at retail in 2004. Offi-
cial market-share figures are
not available, but industry es-
timates place the Tsutaya chain
in the lead with 11%, ahead of
TR)’s 9.6%. They are followed
by Amazon Japan (8.6%), the
Shinseido chain (8.3%) and
HMV (6.6%).

“So far, HMV and Amazon
have been ahead of Tower on-
line,” one source says. “But
suddenly Tower [could] be
streaking ahead on the mobile-
phone front, and some people

think that is the key channel |

for Japan.” o

€
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JAPAN DEFERS iPOD TAX
A Japanese government committee has recommended
that any decision on a so-called iPod tax on portable
digital music players be postponed for more than a
year.

Music industry bodies are lobbying to extend a levy on
sales of MiniDisc, DAT and DVD player/recorders to
include portable digital players (Billboard, Oct. 29). Such
public interest groups as the Consumers Union of Japan
oppose the plan.

In delaying the proposed tax, the Cuitural Affairs
Agency subcommittee said more time is needed to
examine it in the light of users’ convenience, price
structure and international trends. —Steve McClure

>>CHRYSALIS PROFITS FALL
Chrysalis Group is upbeat on its prospects, despite
reporting on Nov. 14 a 72% decline in annual pretax
profit.

The British music and media company blamed
ongoing pressures on advertising revenue and weaker-
than-expected sales at its recorded-music division for a
shortfall that saw operating profit for the year ending
Aug. 31drop to £2.7 million ($4.7 million), from £9.5
million ($16.5 million) the previous year.

Revenue in 2004-2005 was £133.6 million ($233
million), a drop of more than 2% from the previous
year’s £136.7 million ($238 million). The group
comprises radio, record label, music publishing and
distribution operations.

Group CEO Richard Huntingford said in a statement
that the current fiscal year “will be a successful year for
the group.” —Lars Brandle

>>>VPL COLLECTIONS RISE

British collecting society Video Performance Ltd.
reported a 9.5% gain in full-year license fee income
collections. Such collections rose to £8.7 million ($15.15
million) for the year ending
December 2004, the London-
based nonprofit organization said
Nov. 10.

“The proliferation of music
video channels and the increasing
number of public performance
sites showing music videos has
enabled us to grow this income
for our members,” said Fran
Nevrkla, chairman/CEO of VPL
and sister collecting society
Phonographic Performance Ltd.

VPL was established in 1984 to
administer broadcast, public
performance and dubbing rights in music videos. It has
some 900 member companies and aregistry of 50,000
music videos. —Lars Brandle

>>>SPAIN LOWERS CERTIFICATIONS
Spanish labels body Promusicae has reduced the number
of shipments necessary for gold or platinum certification.

Effective immediately, platinum album awards require
shipments of 80,000 units, down from 100,000. Gold
discs will be issued for shipments of 40,000 instead of
50,000. Levels for singles certification have been
reduced from 50,000 to 20,000 for platinum discs and
from 25,000 to 10,000 for golid.

Promusicae cites declining sales resulting from high
piracy levels for the move. —Howell Llewellyn

>>>LEADING EC ROLE FOR QUINTIN

Odile Quintin has been named the top civil servant in

NEVRKLA °

. charge of music issues within the European

Commission, the European Union’s executive body.

Quintin was director general for the EC’s employment
and social affairs department, where she served for 23
years.

She was promoted to director general of the EC’s
culture and education department, which deals with
most audiovisual issues.

Quintin replaces Germany’s Nikolaus van der Pas. In
her new role, she will work closely with culture and
education commissioner Jan Figel from Siovakia and
information society and media commissioner Viviane
Reding, from Luxembourg. —Leo Cendrowicz
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BY LARRY LeBLANC

CANADIAN ACTS GAINING
FROM GOV’T PROMOTION

TORONTO—Canada’s government is in-
creasingly using its embassies and consulates
worldwide to gain greater exposure for the
country’s music.

Most recently, the Canadian Consulate in Los
Angeles organized a two-day trade mission to
raise awareness of Canadian music in Holly-
wood during the Hollywood Reporter/Billboard
Film & TV Music Conference, held Nov. 15-16.

A delegation of 15 Canadian label and pub-
lishing representatives travelled to Los Ange-
les to meet film/TV music supervisors and
attend the conference.

“The Canadian music industry is really in-
terested in film placement,” says Jennifer Price,
consul/trade commissioner at the Canadian
Consulate in Los Angeles. “It provides an al-
ternative cash flow and exposure.’

Companies participating included Toronto-
based Marquis Records, whose president Earl
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Rosen agrees that the mission was a useful in-
troduction to new revenue sources. “As music
sales shrink,” he says, “we need to find alter-
native uses for our catalog.”

The November mission was in line with a
business-development strategy launched three
years ago by Canada’s government and the
Canadian Independent Record Production
Assn., funded by federal and provincial sources.

That strategy initially led toa CIRPA-organized,
government-funded 2003 visit to Los Angeles by
14 Canadian companies to meet film studio and
TV network executives. Since then, government
funding has seen the Canadian Consulate in Los
Angeles bring film and TV execs to Canada to at-
tend several film and music-related events.

Canadian embassies and trade missions
now provide significant support for domes-
tic artists, particularly in Europe, Japan and
the United States. That includes coordinat-
ing showcases with artists’ labels or man-
agement and providing introductions to local
trading partners.

Funding for such events regularly comes
from federal department Heritage Canada,
which promotes the country through visual
arts, music, literature, film and TV. Other
state funding comes from Department of For-
eign Affairs & International Trade programs
centered on the development of trade in the
cultural industries.

For the past three years the Canadian Con-
sulate General in New York has organized a se-
ries of shows at Joe’s Pub, featuring such
Canadian acts as Natalie MacMaster, Buck 65
and Martha Wainwright.

“The series has led to [ further] bookings of
Canadian acts the Duhks, Kathleen Ed-
wards and Jorane at the club,” says

Jeff Breithaupt, cultural affairs officer at the
Consulate General. “It's become a home away
from home for Canadian acts.”

“Canadian consulates in London and Dublin
have also been very helpful,” adds Toronto-based
Patrick Sambrook, president of Eggplant Enter-
tainment, which manages Edwards and Sarah
Harmer. “There were hundreds of people in Lon-
don for our [March] showcase with Kathleen.
Food, production and drinks were all covered.”

Meanwhile, Michel C6té, first secretary of cul-
tural industries at the Canadian High Com-
mission in London, says he is planning a one-day
pre-MIDEM event in January to introduce Cana-
dian and British contacts to Canadian talent
ahead of the annual trade show in Cannes, set
for Jan. 22-26, following previous year’s events

in London, Paris and Berlin.

“There is a desire from Canadian and
British parties to have a closer relation-
ship,” Coté says, “so this is timely.” ...

KATHLEEN EDWARDS played a

Canadian government-organized
showcase in March in London.

BY JILL KIPNIS |

THE BLIND BOYS OF
ALABAMA participated
in the inaugural Music
Downtown concert series.
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Downtown Music Lift

New York Concert Series Out To Boost Interest In Lower Manhattan

With the inaugural Music

Downtown concert series in

full swing, its coordinator is al-
ready expecting the New York
event to become a lower Man-
hattan tradition.

“We have gotten over-
whelming response,” says Noah
Pfefferblit, president of Wall
Street Rising, the nonprofit or-
ganization running the series.
“An annual event may be am-
bitious, but we would love to do
this again maybe in two years.”

Music Downtown is a week-
long group of free concerts
aimed at revitalizing and fos-
tering a sense of community in
areas of New York affected by
the events of Sept. 11, 2001.

Shows are taking place at the
913-seat Tribeca Performing
Arts Center, and most feature a
double-bill.

Already concluded are per-
formances by the Blind Boys
of Alabama and Cat Power
(Nov.14), Shemekia Copeland
and Buddy Guy (Nov. 15), Nels
Cline and Jeff Tweedy (Nov.
16) and Glenn Kotche and
Tweedy (Nov. 17).

Ryan Adams & the Cardinals
will perform Nov. 18, Vic Ches-
nutt and Rickie Lee Jones are
slated for Nov.19 and Keren Ann
and Aimee Mann are on the bill
for Nov. 20.

“One of the things we did
fairly early on was a survey de-
termining what people want
and need in downtown Man-
hattan,” Pfefferblit says of Wall
Street Rising. “Some of the
things that kept coming up was
that people felt there wasn’t
enough cultural entertainment.”

To fill that need, Wall Street
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Rising first created Art Down-
town, a series of free, museum-
quality art displays that de-
buted in 2002 and was again
produced last year.

“People love to see art, but
they are very passionate about
music, and we wanted to tap
into that,” Pfefferblit explains.

Working with Michael Dorf,
founder of the Knitting Factory
venues in New York and Los
Angeles, Wall Street Rising
started assembling a bill of acts
earlier this year.

Though Pfefferblit would not
reveal the talent budget, he says
that the goal of recruiting a di-
verse group of musicians was
easily fulfilted.

“We had a dream list,and we
ended up with many of them,
though there were some we
couldn’t afford,” Pfefferblit says.
“We picked artists that would
attract the broadest range of
people to lower Manhattan, in-
cluding young adults, graduate
students, people who haven’t
determined where they want to
live and settle.”

The cost of producing the se-
ries was covered by the event’s
sponsors, which include Citi-
group, AT&T and New York
state assembly speaker Shel-
don Silver.

Additionally, Cipriani Wall
Street donated proceeds from
seven high-profile concerts it
hosted this year to Wall Street
Rising and Music Downtown.
Participants in that series in-
cluded Rod Stewart, Sheryl
Crow and Beyoncé.

Music Downtown show tick-
ets were handed out at an in-
formation booth across from

the New York Stock Exchange
and distributed four hours after
they became available Oct. 17,
says Linda Herring, executive
director of the Tribeca PAC.

“Music Downtown will help
people find out about other
eventsthat take place here be-
yond the Tribeca Film Festival,”
Herring says. “l might not see
the return immediately, but
once they see an ad someplace
or hear something on the radio,
it will trigger something.”

Ticket holders also receive
discounts at more than 40
lower Manhattan restaurants
the week of the concerts if they
present their ticket stub.

Artist representatives say
that booking their acts for a
show benefiting a good cause
helps build the act’s following
inthe New York market.

Bruce Solar, booking agent
for Jones at the Agency Group
in Los Angeles, says, “It’s not
cheap to see any of these artists
elsewhere. This gives people a
chance to see artists they might
not normally see.”

For some of the artists par-
ticipating, it is mainly about
supporting the community.

Metro Blue artist Keren Ann
says that for her, “It’s not about
expanding my audience, it’s
about a beautiful week of mu-
sic. It wiltbe so gratifying. New
York is also so much about mix-
ing everything together, art and
music and day-to-day life.”

Wall Street Rising has not
created Music Downtown-
branded merchandise for the
series, though some artists will
sell their own goods at the
Tribeca PAC. oee
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Spanish Publishers Body Gives
Labels Online Assistance

MADRID—Experts from
Spenish authors society
SGAE are teaching digital
technology to record labels in
an unusual collaboration
aimed at helping turn around
the domestic industry’s ailing
fortunes.

SGAE’s digital arm, sDae,
is offering to set up online
stores for individual labels to
sell their own repertoire. Like
all services sDae provides to
the Spanish industry, the work
is free.

The SGAE-owned non-
profitlabel Sello Autor has its
own site, selloautor.com;
Barcelona-based indie label
Ventilador Music will be the
first outside company to take
advantage of sDae’s expertise
when it opens ventiladormu-
sic.com by year’s end.

The goal is to revitalize cat-
alogs from labels in Spain
and Latin America that cur-
rently have no window to the
online world.

“Our ultimate aim is to
strengthen online Latin reper-
toire by getting these dormant
catalogs in Spain, Cuba, Brazil

wherever they are—all on-
line,” sDae marketing direc-
tor Mario Rigote says. “And
we’ll do it free.”

Rigote says sDae executives
were alarmed to discoverata
recent “open door” week of
events the society organized
in Madrid that many music
business professionals with
online responsibilities were
in the dark about how to ex-
ploit digital technology.

As a result, sDae is or
ganizing a series of work-
shops and new-product
presentations for labels and
publishers.

sDae already operates a
technology services platform,
La Central Digital, which aims
to digitize independent Latin
product. It offers download-
able content from 300 Span-
ish and Latin indie labels.

And, if the labels are inte-
rested, sDae will set up their
own online stores for them.
‘We don’t produce or sell
anything,” sDae CEO José
Neri says. “We offer digital

content via La Central Digi-
tal, and our technology
guarantees protection and
distribution.”

[nitially, sDae will concen-
trate its educational efforts
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on indie labels and publish-
ers, with the hope that their
interest will seep through to
the majors.

“The indie sector is more
dynamic and has fewer barri-

gional offshoot Apecat have
welcomed the sDae initiative.

Apecat has provisionally
arranged for sDae to hold a
series of one-day workshops
in Barcelona. The trade body

‘Our message about
possibilities opened
by new technology is
tremendously

optimistic.’

ers impeding change, while
the majors are still distrustful
and apprehensive of our ini-
tiatives,” Neri says.

Spanish independent labels
body UFI and its Catalan re-

licit in
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onial puipuses and shall

—JOSE NERI, SDAE

claims its 21 member com-
panies account for nearly
20% of record sales in
Catalonia.

“The decision to digitize all
Latin content is very positive,”
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Apecat manager Eva Faustino
says. “We support any move
to ease adoption to new tech-
nologies—we want to know
more about promotion tech-
nologies on the Internet.

Rigote calls 2005 “a year ot
change” for sDae. “Last year,
he says, “we had 60,000 titles
in La Central Digital for
streaming promotion only.
We now have 27,000 titles ac-
tually on sale, and these in-
clude 8,000 songs from
Cuban labels” (Billboard,
June 25, 2005).

Neri says sDae’s 150-person
staff is striving to “put the
music of our cultural envi-
ronment online, empowering
it with systems of protection,
distribution and promotion.

“Our message about busi-
ness possibilities opened up
by new technology 1is
tremendously optimistic,” he
adds, “despite the cata
strophic image of the tradi-
tional marketplace.” .
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Haynes’ Holiday Gift

Guitarist Holds His 17th Annual Charity Jam In Asheville, N.C.

Warren Haynes may be tour-
ing’s iron man, but he gets a
soft heart every holiday season.
This year will be his 17th an-
nual Warren Haynes Christ-
mas Jam in his hometown of
Asheville, N.C., a December
throwdown set once again for
the Asheville Civic Center.

The jam started at a small
club in Asheville as a way for
local musicians to play together
for a cause. “This was the one
time of year that it seemed like
everyone was in town,” says
Haynes, a member of such out-
fits as the Allman Brothers
Band, Phil Lesh & Friends and
his own Gov't Mule. “We would
just give whatever small
amount of money we raised to
some sort of charity.”

The event outgrew a succes-
sion of venues before landing
at the 7,674-capacity Asheville
Civic Center several years ago.
Habitat for Humanity has be-
come the primary beneficiary.

In addition to Haynes and
Gov’t Mule, this year’s lineup
includes Trey Anastasio, Elec-
tric Hot Tuna, Audley Freed,
Kevn Kinney, Ray LaMontagne,
Edwin McCain, John Medeski,
Ivan Neville, John Scofield,
Ralph Stanley, Marty Stuart, and
Paterson Hood and Jason Isbell
from Drive-By Truckers. More

artists are expected.

The common link between
the performers is musician-
ship and a knack for improvi-
sation. “I’'ve found that people
who are genuine music lovers
listen to all types of music and
don’t limit themselves by
genre,” Haynes says. “So for
those people, myselfincluded,
it's just great to see such a di-
verse lineup.”

And a diverse lineup keeps
things interesting during the
course of a lengthy show that
sometimes runs until 3:30a.m.
Such after-hours jamming
would normally lead to a stout
stagehand bill.

“Yeah, but you know, every-
body involved is wonderful to
work with and has the charity
in mind, and bends over back-
wards to make itwork,” Haynes
says. “We've had those kind of
obstacles in the past, and in the
long run people always say,
‘Hey, it's charity, let’s just do
what we got to do.” ”

The loose structure of the
event does not allow for much
rehearsal. “We have a little bit
of rehearsal time the night be-
fore for the people that come in
aday early, and then that day of
the show people that request a
sound check geta short amount
of time to work on things,”

Haynes says. “But for most of
it, everybody kind of needs to
be ready at show time without
alot of preparation.”

The artists are generally used
to creating onstage alchemy. “So
much of the wonderful music
that gets created is due to hap-
penstance and people rising to
the occasion in a situation
where not everybody knows
what the hell is going on,”
Haynes says. “There’s people
playing onstage together thatin
some cases have just met for the
first time.”

Groups have designated time
slots to perform. but a band’s
lineup seems to grow as the set
progresses. “After a few songs
they’ll start bringing people on
to play with them,” Haynes says.
“There’s bands and there’s in-
dividuals, and every now and
then a band kind of gets created
on the fly.”

Not surprisingly, Haynes
generally spends more time
playing than anyone. “I wind up
onstage quite a bit throughout
the night,” he says. “I'm usually
the first person onstage and the
last person onstage and [am on)]
intermittently throughout the
show. It’s a long night, but it’s
such a beautiful experience that
when it's over you feel like
you've run a marathon.” ...
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WARREN HAYNES and

a multitude of musical
friends sometimes play
untl 3:30 a.m. when they
put on his Christmas Jam.
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olph

they always come back to the

ohn Rudolph specializes in bridging the gap between the
financial world and music companies.

The founder and president of Music Analytics, an Aspen,
Colc.-based boutique firm providing advisory services to buy-
ers and sellers of music publishing and recorded-music assets,
Rudolph has been involved in many of the major music catalog
sales of the last three years.

Since 2003, he has advised Leiber & Stoller on the sale of Trio and Quartet Music Publishing
to Windswept Holdings; the Edgar Bronfman Jr.-led investor group on its acquisition of Warner
Music Group; DreamWorks Music Publishing on its sale to Dimensional Associates; and Com-
pendia Music on its sale to Sheridan Square/Artemis.

Rudolph first made a name for himself as CFO of Windswept Pacific, where he helped engi-
neer the 1999 sale of Windswept to EMI Music Publishing for a reported $200 million. That
deal set the stage for Music Analytics, which he formed in 2001 to help clients prepare, nego-

tiate and close a sale or purchase.

“Our goal is helping the two sides understand each other,” Rudolph explains. “It is an extremely
fragmented market. The channels. . . for making a property available are pretty limited.”

Music Analytics also is expanding its business development services, helping companies in
areas like peer-to-peer technology get off the ground.

Q: How has the demand for music
assets evolved in recent years?

A: It has really grown with the
enlightenment of the publish-
ing business. Demand has in-
creased in parallel with the
mergers and acquisitions ac-
tivity in publishing over the last
three years, and also with the
entry of private-equity money
into the music business.

Q: How did Time Warner's sale
of Warner Music Group affect
private equity’s interest in the
music business?

A: The Warner Music Group
deal turned a lot of private-
equity investors’ attention to
music. Prior to the WMG deal,
if you were shoppinga decent-
sized music company, there
was a listof 15 people you could
go to between industry and
money people. Now, that list is
about 50—and it’s domestic
and foreign. Today, if you are
shopping a deal, you are deal-
ing with investors in the U.K.
as well as Australia and, in
some cases, Germany too.

Q: What do you expect for the pace
of deal flow?

A: At th= end of this year, early
next year, you are going to see
a flurry of announcements.

JOHMN RUDOLPH

1995: Joins businoss
managermarnt firm
JdohnEnn Management
Grown, serving LA, Hed,
LaFace Records, Tony
Rich, Darryl Simmons,
Collective Soul and
othears and managing
SHEE Shirt Music
Pulblishing for Reid

1996: Assists in the
creation of Hitco Music
Publishirg, a joint venture
betweean Windswept
Pacific and Reid

1898: Jains Windswept
Pacific as CFQ

1999: | eads negotiations
with Windswept CED
Evan Medow and
attorney John
Frankenheimer on the
sgle of Windswept to
EMI Music Publishing for
a reported 5200 millicn

2007 Founds Music
Analytics

2003: Advizes Leiber &
Stoller on the sale of
Trio and Quartel Music
Publishing to
Windswepnt Holdings

2004: Advises on the
private egquity-led
purchase of the Warner
Music Group and the
sales of DreamWorks
Music Publishing and
Compend@ Music

There has been a lot of quiet
money in the market.

Q: How is finance looking at the
music market?

A: Investors are looking at
ways to unlock and utilize
music assets. A lot of times
they are looking at doing it in
partnership with the asset
holder, rather than through a
purchase. As the record busi-
ness becomes more focused
and hit-driven, there are a lot
of assets sitting out there. In-
vestors are saying: “You have
theserights, they generate this
amount of money. What are the
requirements to change the
earnings on these assets?”

Q: What are some other invest-
ment approaches to music?

A: The other thing you are see-
ing is service-driven ideas.
There are a couple of different
private-equity plays focusing
on the service business.
They’re looking at very mun-
dane things like data process-
ing and analytical work. They
are also looking at traditional
businesses in music publish-
ing, like administration.

Q: What is the attraction to those
parts of the music business?

A: Financial players are look-
ing for opportunities with
meaningful growth. They say,
“OK, if I'm not going to own
iTunes, somebody has to pro-
vide this other level of service,
too.” If it is transactional-based,
there has to be an opportunity.

Q: What is the impact of the pres-
ence of private-equity investors on
the music business?

A: In the past, there was a cer-
tain amount of underwriting
of important music by record
companies that maybe didn’t
sell a lot. The underwriting of
that music has taken an im-
pact. It can be painful for
artists who had been subsi-
dized by majors in the past.
But whenever the labels
tighten up like that, it creates
an opportunity for more niche-
oriented labels who want to be
in that business.

Q: What becomes of the inde-
pendent artist in a music business
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shaped by private equity?

A: Alot of artists are going to
want to control their own
rights. In the future, there is
going to be a volume of dif-
ferent services that are avail-
able to the artist, almost like
on a menu. On top of pub-
lishing administration firms,
there are going to be things
like marketing firms and in-
dividual distribution compa-
nies. The artist is going to be
able to choose the people that
have the expertise in their par-
ticular niche and that they
want to work with going for-
ward. It’'s not going to be all in
one bundle.

Q: Howsignificant isthat change?
A: That's a big issue: How
does the artist control rights
and the record company still
make money? A lot of time the
value of a record company is
based on the catalog. If you
look at what the analysts say
about the public companies,
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catalog to justify the valua-
tion. Catalogs are not going to
grow as much as they used to,
because more artists want to
own their own rights and
fewer artists are going to be
on major labels. So there is
going to be a vortex of re-
corded music and publishing
rights that are going to have
to be administered and serv-
iced by other companies,
whether it’s marketing or dis-
tribution or whatever.

Q: How does the quality of music
affect catalog valuations?

A:The problem we have—and
no one knows the answer for
sure—is, What is an ever-
green? Who are the Led Zep-
pelins, the U2s, the Rolling
Stones of today? You would be
hard-pressed to put your fin-
ger on that today. Look at the
1990s. Who are the legendary
artists from the "90s? It’s a
tough thing to identify.

Q: Howarevaluations changing?
A: Valuations have settled
into a range based on the size
of the catalog and the quality
of the assets. If a catalog is
making over $3 million [in]
net publishers share, it is
probably going to drive a mul-
tiple in the 14- to 18-times
NPS range. Anything $3 mil-
lion [down] to $1.5 million
NPS, you are looking at 10 to
13; $500,000 to $1 million is
eight to 10.

Q: What type of assets are available?
A:The days of the $3 million
NPS catalogs are scarce. At
the next tier there are a lot
of things. But a lot of in-
vestors won't go after it be-
cause when they look at the
cost of acquiring it, their re-
turns do not look as good. In
the short term, there is some
issue in that.
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MUSIC BUSINESS SEEKS ITS OWN WINDFALL
AMID SATELLITE RADIO’S SPENDING SPREE

BY BILL WERDE, WITH REPORTING BY
SUSAN BUTLER AND TONY SANDERS

In October 2004, Sirius Satellite Radio convinced
shock jock Howard Stern to leave terrestrial
radio, luring him away with promises of glori-
ous freedom of speech and ungodly amounts
of money: half a billion dollars for five years.

The world took notice. Sirius and its larger
competitor XM Satellite Radio, still well in the
red roughly four years after their respective
launches, clearly had the capital to steal ter-
restrial radio’s top talent.

Perhaps no one took a greater interest, how-
ever, than the music industry. No doubt, many
executives scratched their heads while doing
some quick math. Stern got $100 million per
year for five years from one satellite company.
Sirius and XM, it has been widely reported,
have paid labels and artists a lump sum of only
$80 million. As in both companies, combined. E
As in, total, for a period that stretches from
launch to the end of 2006.

By the music industry’s timetable, that means
negotiations are just around the corner.

“We have seen what Sirius has paid for
Howard Stern and what both services have paid
for baseball, football and other content,”
SoundExchange executive director John Sim-
son says. “And we know that the music, the
single most important reason people sub-
scribe, is even more valuable.’

Most record industry executives sur- 4SS
veyed by Billboard echoed the senti- ok
ment, and they probably havea t" "
point—and an opportunity. Thela- £ 58
bels and satellite companies are
already turning their thoughts
toward negotiations; moving
forward, a recording royalty rate
will be established to pay la-
bels and artists. 3

Terrestrial radio does not
pay a sound-recording per- {
formance royalty, but the f‘
Digital Performance Right ' g

2
A

Fram left, Howard Stern ($500 miillion),
Martha Stewart ($30 million) and the
NFL ($22C million) represent a few of
the big-name brands receiving top
dollar from satellite broadcasters.

4
e
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in Sound Recordings Act and the Digital

" Millennium Copyright Act in the mid-

" 1990s established such a payment for
-~ digital transmissions. In 2000, the Re-

cording Industry Assn. of America cre-
ated SoundExchange to collect and
negotiate those royalties; it spun off
from the RIAA in 2003. SoundEx-
change will sit across the table from
satellite industry executives when negotia-
tions begin, likely some time in January.
“XM and Sirius pay what are presum-
ably marketplace rates for content that
is not subject to statutory licensing,
such as Howard Stern,” SoundEx-
change general counsel Gary
Greenstein notes. “And while the
statute doesn’t require a market-
place rate [for music], there is
nothing that prohibits one.”
The majors gave away the
music store, so to speak, in
2002, negotiating a flat rate to
give then-fledgling satellite
companies some fiscal room
to breathe. Now, record execu-
i/ tives and collecting societies are
marveling at satellite’s cardio-
vascular health.

Publicly, Wall Street analysts ex-
pect XM and Sirius to start generat-
ing positive cash flow around 2007 and

for subscribership to keep growing at a

fast clip. Long-range estimates for the com-
bined subscribership in North America cen-
ter on 40 million individuals some time between
2010 and 2015. Currently, XM boasts more than
5 million subscribers; Sirius, 2.2 million. Laraine
Mancini, chief broadcast securities analyst for
Merrill Lynch, says she expects combined sub-
scribership for XM and Sirius to exceed 40 mil-
lion, with the two satcasters roughly at parity on
numbers, some time around 2010.

“Now that their business is becoming more
established and more secure, they can pay fairer
compensation than they have,” one major-label
executive says. “They’re underpaying the cre-
ators of the music that is one of the primary at-
tractions for their service.”

Itis pretty clear that satellite radio is not com-
pensating the music industry in line with
music’s presence on the broadcasts. XM, for ex-
ample, offers 154 channels, 44% of which are
music. Sirius breaks down even more favorably
to music: More than half of its 120 channels are
dedicated to it. One satellite radio executive,
speaking on condition of anonymity, acknowl-
edged that, excluding broadcasts of major news
or such sporting events as the Super Bowl or
World Series, music channels tend to generate
the most listenership.

Several record industry executives pointed
to an interview USA Today conducted with XM
CEO Hugh Panero at the end of September. Re-
ferring to XM'’s sports programming, he said
that “what people really love is music’—words
that Panero will likely hear again, come nego-
tiation time.

Yet satellite’s cash outlay does not follow suit,

Photos by, from left: Djamilla Rosa Cochran, Larry Busacca, Richard Schultz/Wirelmage.com

industry executives say. Satellite radio execu-
tives provide Wall Street with guidance that the
two companies each pay about 7% of their rev-
enue to the music industry.

Sirius’ third-quarter report, released Nov. 1,
revealed year-to-date revenue that slightly ex-
ceeded $160 million. That would mean a music
industry payday of about $11 million. Assum-
ing that publishers are getting about 3.5% of
satellite revenue—not much of a leap, as ter-
restrial radio and webcasters pay about this
amount—that means labels and artists would
divvy up a little more than $5 million.

That pales in comparison to some of satel-
lite’s most recent splashy deals. Sirius paid $220

THE PATH OF RATE
NEGOTIATIONS

BY SUSAN BUTLER

Jan. 1, 2007, may seem a long way away,
and SoundExchange general counsel Gary
Greenstein remains optimistic that rates
can be negotiated. But if they are not, the
rate-setting legal process can take two
_vears. This is why negotiations will beginin
earnest, soon.

XM, Sirius, Music Choice and Muzak will
be lumped together for rate setting,
Greenstein says. The Copyright Royalty
Board—based in Washington, D.C., and
empowered by copyright law to arbitrate
copyright royalty rates—is expected to an-
nounce a rate review in January. Any af-
fected parties have a month to file peti-
tions and then three months to voluntarily
negotiate the rates. If they cannot agree,
they file “direct cases” with the CRB four
to five months later.

The copyright royalty judges then per-
mit the parties to conduct a discovery
process to flesh out the reasons for every-
one’s positions. Afterward there is a
mandatory settlement period of 21 days
when satellite broadcasters and SoundEx-
change could further negotiate. If they still
cannot agree on rates, there will be a hear-
ing similar to a trial, which can take sev-
eral weeks. Then there is a break of an-
other month or two while the parties
prepare for a rebuttal hearing.

After that hearing, there will be another
break when the parties prepare the con-
clusions (“findings”) that they hope the
judges will make and the legal authority
that supports these conclusions.

There is then another interlude for each
party to respond to the other’s findings.
Sometimes the judges will ask for the par-
ties’ lawyers to present final arguments in
person. The judges must then make a de-
cision by Dec. 15, 2007. Typically it will take
them about three months to write their re-
port after the final arguments.

The decision may then be appealed to
the federal Court of Appeals for the Wash-
ington, D.C,, circuit.

wWWwWWw.americanradiohistorv.com

million for five years of the NFL, and will pay
NASCAR $107.5 million for five years begin-
ning in 2007. XM shelled out $650 million for
11 years of baseball.

“I disagree with the premise of your ques-
tion,” Panero told a Billboard reporter when
asked about the music industry’s grumblings
that satellite seemed less willing to pay for music
than for sports and talk programming.

“XM has created one of the most impor-
tant new revenue streams for the record in-
dustry as well as an important promotional
platform,” Panero says. “In fact, satellite radio
is the single largest contributor of perform-
ance royalties to artists and record labels . . .
Obviously music is at the core of our offer-
ing to consumers. What we’ve been seeing
lately is the usual saber rattling that precedes
any renegotiation.”

If recent negotiations between SoundEx-
change and other digital music services are any
indication, Panero’s assessment may prove a
bit optimistic.

A rate dispute between SoundExchange and
webcasters over royalty rates has now gone to the
Copyright Royalty Board (see story, this page), and
the music industry has never seemed more seri-
ous—some would say crazed—about getting new
digital music services to replenish lost revenue
from falling album sales. The Nov. 3 SoundEx-
change filing with the CRB seeks a minimum ot
30% of webcasters’ revenue-—this compares with
the 5.5% the Digital Media Assn. proposed in its
filings and the current rate of 10.9%.

In Europe, terrestrial radio pays sound-
recording royalties, typically between 4% and
5% of gross revenue, says Laurie Rechardt,
deputy general counsel for the International
Federation of the Phonographic Industry. Satel-
lite radio would be akin to multichannel music
services, so he expects that rates should be sub-
stantially higher, since they offer 100% music
without commercials.

Wall Street analysts who cover the satellite
radio industry say it is difficult to pin down a
relative value of music versus talk and celebrity
programming for satellite radio. In part, this is
because satellite radio does not publically re-
veal or monitor—a la terrestrial radio’s Arbi-
tron measurements—what customers are
listening to.

One analyst says, “In terms of listenership,
music is probably getting the majority of the
audience.” Another says that music is worth
a similar value to satellite as to terrestrial:
“The only difference is that satellite compa-
nies are paying a lot more for talk and
celebrity content.”

“We certainly hope that an agreement can be
negotiated in the marketplace between the satel-
lite services and SoundExchange,” Greenstein
says. “But in the absence of a settlement, the
arbitrators will set a rate that is appropriate.
These services are certainly capable of paying
marketplace rates, as their other deals for con-
tent have shown.” e

For an exclusive Q{A with XM CEO Hugh
Panero, log on to billboard.biz.
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Clear Channel promoted this year’s Coldplay tour of North America; it will work with the U.K. band post-spinoff in 2006.

s the world’s largest live entertainment com-
pany prepares to step away from its parent
into the great unknown, speculation is ram-
pant as to how investors will respond and
what the new landscape will look like for
the touring industry.

While it appears some potential buyers have
kicked the tires, offers to buy Clear Channel
Entertainment never reached the $2 billion price
sources say parent Clear Channel Communi-
cations was asking.

Asaresult, CCE, currently operating as CCE
Spinco, will separate from CCC by year’s end,
when it will become a free-standing, publicly
traded company under president/CEO Michael
Rapino.

How much the CCE Spinco spinoff will change
the concert business depends largely on the cap-
ital structure of the new company and how Wall
Street responds to an initial public offering.

Because of a Securities and Exchange Com-
mission-imposed quiet period before the split,
CCCand CCE Spinco officials cannot comment
on the [PO. Rapino, speaking publicly for the
first time of the planned offering, stated Oct.
26 at the Billboard Touring Conference that the
corporate spinoff would give the new entity “in-
credible new freedom to operate as a more nim-
ble and dynamic young company.

Hopes are that the split will bring some stabil-
ity toan industry that has been anything but since
Robert Sillerman began consolidating promoters
in the late-1990s rollup that created SFX. CCC
purchased SFX in 2000 for more than $4 billion.

Wall Street seems to consider the sell-off
more a relief for the parent than an opportu-
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nity to invest in an exciting new live entertain-
ment company.

“We view the spinoff of the live entertainment
division as a wise decision by Clear Channel
management,” says analyst Maurice McKenzie,
VP of media research for Friedman, Billings,
Ramsey & Co.

‘The spin will allow Clear Channel senior
management to focus on its core businesses—
radio and outdoor—while allowing investors to
diversify their own portfolios,” he continues.
“As a stand-alone entity, we expect the enter-
tainment division to continue to encounter the
vicissitude of a seasonal entertainment bus-
iness, and [they] could see that volatility reflected
in the stand-alone shares of Clear Channel
Entertainment.”

Many investors view CCC’s move into the live
entertainment market as a somewhat failed
experiment or at best an unpredictable one.

“It’s fair to say that Clear Channel encoun-
tered challenges monetizing cross-promotional
synergies from the combination [with] SFX and
that that has been a major impetus in unwind-
ing this previous acquisition,” McKenzie says.
“To characterize [CCE] as an unprofitable busi-
ness, I think, is unfair. But it’s not a business I
think you can reasonably forecast for multiple
years because of the nature of the product that
they sell, which is completely dependent upon
artists’ schedules.”

Indeed, the slim margins and unstable nature
of the live entertainment business may prove
unpalatable for some investors. “We know that
the underlying business has been a difficult
business, in our opinion, to manage and has

shown much more volatility than Clear Chan-
nel’s overall business,” McKenzie observes.

However, Rapinoand CCE Spinco are moving
tostreamline the operation by laying off employ-
ees and closing unprofitable offices (billboard.biz,
Oct. 20). Rapino said the changes would lead to
“a much more focused approach to the business
than what we’ve done in the last few years.” Inves-
tor reaction is likely to be positive.

“This is a business that has to manage itself
seasonally and through ups and downs in the
entertainment calendar,” McKenzie says. “As
such, the company needs to be flexible enough
to remove excesses to drive bottom-line profits.”

Still carrying a heavy debtload as a hangover
from the consolidation years, CCE has yet to
show a profit. But when earnings before inter-
est, taxes, depreciation and amortization are
examined, the company can claim some posi-
tive performance numbers.

McKenzie says if one assumes that EBITDA
accurately illustrates the operating cash flows
of the business, CCE made $150 million in '01
$158 million in "02, $191 million in '03 and $156
million in 04, and is forecasting EBITDA of
$130 million this year—a decline that mirrors
the overall industry slump.

“From an operating-cash-flow perspective,
[CCE] hasn't been a money loser,” McKenzie says.
“But if you look at those numbers, you see a trend
that isn’t the best of trends. That imnplies to me
something that is very difficult to manage.”

True, under Rapino’s leadership many be-
lieve some discipline has been brought to bear
in terms of buying talent, which investors should
view favorably. “The cost discipline is an import-
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ant aspect to running a business like this and
maintaining enough flexibility so that in lean
years your expenses are properly aligned with
your revenue opportunity,” McKenzie says.

IPO EXPECTATIONS

Much depends on the results of the IPO and
CCC’s plans for capitalizing the new company.
If CCE Spinco begins its new life without being
saddled with millions of dollars in debt, EBITDA
might be a truer gauge of potential profitability.

“If we exclude debt and assume that the cap-
ital structure [of the new company] didn’t
include debt—which I'm not saying is my
assumption—I think your profitability would
have a much stronger relationship to EBITDA,”
McKenzie says.

In an April conference call, CCC CFO Ran-
dall Mays said CCE Spinco would “be appro-
priately capitalized for its business and its
growth needs.” He added, “Levels in the amount
of debt within CCE are going to be subject to
capital market conditions closer to the execu-
tion of the spinoff.’

So it does not seem likely that CCE Spinco
will be set entirely free from a mountain of debt.
“My expectation is, what is good for Clear Chan-
nel shareholders also is good for those share-
holders who will receive as a portion of their
value the CCE spin,” McKenzie says. “They’re
going to ensure that it is a capital structure that
is appropriate for the volatility” in this market.

Even so, McKenzie does not sense huge antic-
ipation on the part of investors regarding the
CCE Spinco IPO. “The buzz is really around the
streamlining, as we see it, of Clear Channel
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Communications,” he says. “We continue to see
[CCEF) as asomewhat volatile business. That said,
it’s going to have an appeal to investors that want
that type of volatility in their portfolio.”

Rapino sees decreased profits as more indic-
ative of industry-wide artist-development prob-
lems rather than any flaw in the CCE Spinco
business model.

“We're up on per-show attendance, we're up
on per-show profit, we're up on per-show exit
sureeys in terms of consumer satisfaction,”
Rapino said at the Billboard Touring Confer-
ence. “So we're making strides to do a better job
at our venues; we just don't have enough shows
in the pipeline to feed it continually.”

The live entertainment business will closely
watch the IPO, and no one is ready to make any
predictions.

“It is hard for me to give you any type of anu-
lytical comment about the spinoff since I have
no idea what the eventual market cap of the new
entity will be and how deep their financial
resources will be absent their 800-pound par-
ent.” AEG Live CEO Randy Phillips says. “Rapino
says it will be a ‘more nimble and dynamicyoung
company,’ so | will take him at his word, since
the predecessor was anything but.”

NEW WORLD ORDER
Independent promoter Jerry Mickelson, a vocal
oppenent of CCE business practices who re-
mains mired in a multimillion-dollar lawsuit
with the company, has his doubts about how
CCE Spinco will fare in the IPO.

“While Rapino seems like a nice guy, I donot
believe Wall Street will buy into him, due to his

lack of experience in running a publicly traded
company,” says Mickelson, co-CEO of Chicago-
based Jam Productions.

McKenzie, however, does not think Rapino’s
lack of experience steering a publicly traded
company is much of a factor. “Rapino will have
achallenge on his hands, whether he was a sea-
soned manager or otherwise in the CEO role,”
McKenzie says.

Whatever happens with CCE Spinco, it's safe
to say that the concert industry will change in
2006. 1f CCC will be able to focus more on its
core businesses, so too will the newly spun live
entertainment company.

“At the end of the day, we're a music company,”
Rapino said in New York. “We make 90% of our
profit as a venue and music concert company.”

Alex Hodges, executive VP at House of Blues
Concerts, agrees the new Rapino-led company
should be more focused. “The question will be
about raising capital and their ability to make
offers more representative of an artist’s ability
to draw in the marketplace,” he says. “I think
they will have to act differently in that sense.”

If a “kinder, gentler” company culture
emerges, competitors seem ready. “In my tenure
at AEG Live, I have found that today’s com-
petitors are tomorrow’s partners,” Phillips says.
“Hopefully, [CCE Spinco] will operate in a less
anti-competitive nature going forward and the
industry will embrace that.”

Rapino has hinted that the new company will
be more cooperative, perhaps even opening up
CCE venues to other promoters.

“At AEG Live, we are in many joint ventures
with other players and have never excluded any-

one from using our facilities if they are the
choice of the artist and their reps,” Phillips says.
“If this is the type of change Rapinois alluding
to, we, speaking for AEG, will meet them with
open arms and an open mind.

And as CCE Spinco severs ties with its radio
conglomerate parent. the relationships between
radio and the concert industry at large may
change, Hodges believes.

“I think the lack of synergy with radio that
[CCE] experienced will probably change things
in general in that the promoters and radio sta-
tions will have a more familiar, historic rela-
tionship,” Hodges says. “Actually, that may
improve things for all promoters, including
[CCE] promoters.

Could there be a new promoter hierarchy
among the big three? In terms of gross box of-
tice dollars reported, last year CCE was the No.
1 promoter at $1.4 billion, followed by AEG Live
(%454 million) and House of Blues ($250 mil-
lion), according to Billboard Boxscore.

Phillips says AEG Live has already outlived
the expectations of many and created healthy
competition. “Many in the industry didn’t think
that AEG Live was here to stay and our private
owner [billionaire Phillip Anschutz] would tire
of the tight margins and the inherent limita-
tions in the business model we all operate
under,” Phillips points out. “Well, time has
proven the naysayers wrong. In the future,
Spinco will always be the No. 1 company in our
business just by size and sheer volume, and
AEG Live will continue to be that more ‘nim-
ble’ and creative out-of-the-box-acting No. 2.

Hodges agrees the hierarchy will remain the
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same, providing CCE Spinco is properly capi-
talized. And if the company does not raise the
necessary capital? “Then you'll see the land-
scape change significantly,” Hodges says.

For now, Mickelson is one who believes con-
solidation has hurt the concert business and
will continue to do so. He and some other in
dependents believe that corporate promoters,
primarily CCE, have led to talent costs out of
reach of local promoters, resulting in higher
tickel prices, poorly promoted shows and stag-
nant artist development.

But other indies, including Gregg Perloff,
president of Another Planet Entertainment in
San Francisco, find Rapino’s leadership
refreshing.

“I don’t feel that Draconian influence that
used to be there” at CCE, Perloff says. “I get the
sense that they're trying to run the company in
a very proper way. It just gives them a chance
to be successful.’

As he stated at the conference, Rapinoiscon-
vinced consolidation is natural and CCE has
fostered artist development.

“We do more club and theater shows than any-
one else in the world,” he said. “In 2004 we lost
close to $100 million at the door, this year we
lost probably $50 million at the door. So if there
is someone else in this room that subsidizes
music and young artists to that level, stand up.”

And on the topic of consolidation, Rapino
added, “In five years, regardless of consolida-
tion, we seem to still get 61 million fans com-
ing to the shows, and we still do over 15,000
shows a year with 4,000 artists coming to the
[CCE] store for some value.” .
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an Hawkins, guitarist for U.K. band the Darkness, is
blunt about his group’s career.

“Half the people absolutely cannot bear us and
think we’re a joke, and the other half absolutely love
us and think that we’re the saviors of rock’n’roll,”
he says.

“But really, quite honestly, we couldn’t give a shit either
way, you know? As long as our fans are happy and we make
good records that our fans really enjoy, the rest of it doesn’t
really matter.”

Anyone who ate up the over-the-top classic rock style of
the band’s debut, “Permission to Land” (Must Destroy/At-
lantic), will love “One Way Ticket to Hell ... and Back.” Hawkins,
his younger brother Justin (vocals/guitars), Ed Graham (drums)
and Richie Edwards (bass) present more guitar solos, falsetto
singing and arena-ready choruses on the sophomore album,
due Nov. 28 internationally and Nov. 29 in the United States
through a multi-album deal with Atlantic.

A generous recording budget allowed the Darkness room
to experiment, and orchestration, panpipes and bagpipes flesh
out what Justin calls “a massive, massive rock album.”

The band’s party-time sound is intact (listen to “Knock-
ers” or “Is It Just Me?””) but some lyrics focus on not-so-upbeat
topics like hair loss (“Bald”) and drug-induced heart attacks
(the title cut).

The subject matter reflects Justin’s perspective, which is
that of the average Joe. “I think people can’t relate to singing
about being in the back of a bus and being jaded and things like
that. What made us popular in the first place is we have normal
problems,” he says with a laugh.

The Darkness is strongly influenced by Queen. Detractors
who think the quartet is imitating the legendary group will
surely howl about the band’s choice of producer: Roy Thomas
Baker, who helmed such Queen masterpieces as “Bohemian
Rhapsody.” The band picked Baker after he and Dan met and
hit it off at a Los Angeles party, not because it wanted to ride
someone’s musical coattails.

“We’re confident, and our souls are clean,” Dan says. “We're
not retroactivists, and we don’t steal from people. We’re heav-
ily influenced, as any other band is, by our peers. It’s just great
to work with someone like Roy, and he’s got the experience to
just do anything.”

The band will not try to win over its critics, either. Justin says,
“We could try and do something serious, and then we’d end up
serious and holier than thou and more ambiguous and less in
your face... If we did that, people would go, ‘Ah, look at that,
they sold out. They’ve never stood by their principles.’ So we
just do what we do.”

Countering the critics are the 683,000 U.S. fans who bought
“Permission to Land,” according to Nielsen SoundScan. (The
album has sold 3 million-plus copies globally since its July
2003 release, according to Warner Music International.)

in fact, the Darkness is one of the few British bands in re-
cent years to makes waves on the U.S. side of the pond. In-
dustry observers believe that is largely because the music is
about having a good time.

Active rock WIYY Baltimore PD Dave Hill says that some lis-
teners are tired of the “oh, woe is me” stories that dominate the
genre. “Suddenly we’re aillowed to have fun again,” he says.
“Suddenly it’s fun to go to a show.”

Since its Oct. 3 release, reaction to “One Way Ticket” has
been mixed. it has gained airplay, but as of this issue, it has not
charted. Atlantic says it has just begun a serious radio push
for the single.
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Joe Bevilacqua, Clear Channel director of FM programming
for Denver, including modern rock KTCL, says he has not “heard
of anybody losing their cookies to jump on this record.” He
calls it a fun song, but the buzz surrounding it is “a lot less
enthusiastic” than it was for the Darkness’ hit “I Believe in a
Thing Called Love.”

Mainstream rock WXRK (K-Rock) New York, which is known
as the first U.S. station to back the Darkness, is spinning “One
Way Ticket” 10-15 times per week. Assistant PD/music direc-
tor Mike Peer thinks the single and album are “fantastic.” How-
ever, he says that this time there is less of a reaction to the
band because its fans knew what to expect. And, he says,
“there’s not a ton of new believers.”

Atlantic executives say an integral part of marketing and
promoting “One Way Ticket to Hell ... and Back” is getting
press, retailers, radio and fans to hear the entire album. That is
where the Internet comesin.

Atlantic senior VP of marketing and artist development Livia
Tortella says myspace.com is an essential part of the launch. It
premiered the single Oct. 4, and starting Nov. 22 will begin
streaming the full album. An iTunes “tune book” containing

video footage and artwork will be available, and there will also
be a contest with the winner flying to London to see the Dark-
ness perform.

The video for “One Way Ticket” is another key element that
will be pushed to many lifestyle channels. Fuse is a big target.
“The video is going to explain what they mean and what they
represent,” Tortella says. “They represent fun, but they're also
a serious rock band.”

The band is doing numerous interviews, with such maga-
zines as Rolling Stone and Maxim providing coverage, as well
as reaching out to musician-oriented publications like Guitar
One. There is an extensive co-op campaign for the fourth quar-
ter; advertising will continue through January and February
to sustain the album’s momentum as the band prepares for a
U.S. tour around March. Another contest will be held in con-
junction with K-Rock and a U.S. record release party.

Atlantic Records chairman/CEO Craig Kallman declines to
set specific sales goals for the release. “Obviously, the goal is
to grow their fan base or extend further beyond what we accom-
plished the first time around,” he says.

Madonna, Depeche Mode and Destiny’s Child are among the
heavyweights vying for attention with new releases in the
fourth quarter, but Kallman and retailers think the Darkness
can hold its own.

“l don’t think it’s a risk at all,” says Tony Castillo, rock
buyer/product specialist at Tower Records at Lincoln Centerin
New York. “It’s better that they put it out now instead of in the

spring time, when traffic actually dies down.”

Jerry Suarez, divisional merchandise manager for music at Vir-
gin Entertainment Group, says, “Musically over the last one, | think
it’s much better. The production’s better, the song structures are
better. It's just [that], you know how fickle the public can be.”

WMI executives are confident the album is set for a healthy
chart run.

Atlantic U.K. managing director Max Lousada says the band
“delivered a mature, hits-driven record that can maintain their
existing fan base, that can grow the rock audience and that
can compete on a global platform.”

In September, Lousada was quoted as saying, “We have to
get the message across that this is the biggest rock record of
the last decade—and it wiil be!”

Asked about the statement, Kallman says, I totally under-
stand Max’s bravado, because he’s got a singularly unique group
that really | think’s made an album that stands out from the pack.”

That the Darkness is Britain’s pre-eminent new rock act was
confirmed when it won three Brit Awards last year. Album ship-
ments have reached six-times platinum (1.5 million-plus copies)
at home, according to Atlantic U.K.

Despite the strong sales, sections of Britain’s notoriously
trend-conscious music press still consider the band a tongue-
in-cheek novelty act and downplay prospects for repeat success.

At home, the band has had a particularly difficult relationship
with weekly music magazine NME, which gave the Darkness
poor reviews early in its career. The band was nominated in
four categories at the 2004 NME Awards but failed to win any
of them.

Lousada is confident the Darkness will again triumph.

“When we first signed them, people didn’t think they would sell
analbum,” he says. “They went and sold 1.5 million in the United
Kingdom ... People said the band wouldn’t be able to sell tick-
ets, and they went on to multiple arenas and headline [Britain’s
annual] Reading Festival. People say they aren’t going to be
able to do a follow-up record. They’ve always been second-
guessed, but the band have always out-proven the detractors.”

The perception of the band elsewhere tends to be “less cyn-
ical” than the attitude in some quarters of the British press.
WMI executive VP of marketing John Reid explains.

WMLl is working “One Way Ticket to Hell...and Back” with
a back-to-basics approach. So far, Reid says, the radio reac-
tion in several markets has been strong.

“This is marketing a rock band. We’re not trying to be too
clever on this. it’s really a matter of getting it out on the street
now,” Reid says. “We had a record that was delivered fairly
late. It literally came out of mixing in L.A., and boom, we’re in
play. We’re trying to do it as straightforward as possible—
record marketing and tour marketing, in that order.”

Aside from North America and the United Kingdom, major
markets shaping up for the release include Japan, Australia
and northern Europe.

“Most of Europe has its hand up for this record. It’s a matter
of getting access to the band'’s time for promotion,” Reid says.

The single “One Way Ticket” has attracted A-list rotation
on BBC Radio 1, Britain’s leading top 40 national station, and
alternative Xfm, and is in rotation at Virgin, Capitol and Radio
2, among others in the United Kingdom.

The Darkness will perform a handful of U.K. shows prior to
Christmas and will embark on an extensive run of Europe, North
America and Asia in the first and second quarters of 2006, begin-
ning Feb. 4 at 8,500-capacity venue the Point in Dublin. ose

Additional reporting by Lars Brandle in London.
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Quincy,

Congratulations on all
that you have achieved.
Paramount Pictures is proud

to be your partner on
“Get Rich or Die Tryin?”

\ At the end of the day,
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NEW MILESTONES
ON A SIX-DECADE

JOURNEY FROM
BEBOP TO HIP-HOP

JUIN
JONES

BY GAIL
MITCHELL

“Whex I hear the words ‘That’s never beetdomes:Lfie!
throw4 some meat.” From “Q: The Autobiggr: phy.of Quik cy.

‘ tory of American muelc,.
mains hungry for more.k

as a trumpeter with bandleader L_ionej Ha,mpt
to his latest achievement, scorirg 50.Cent's naw
tobiggraphical film “Get Rich orDie Tryin’ o

To mark Jones’ 60th annwersary th

cently issued remastered versions oF ﬂ\(é keyglbums
that f2ature him as a performer and/orproduce=:*Bat

on the Block,” “Q’s Jook Joint”™ and “From @ Wik
Love,” and the soundtracks to “The Colar Purpl="and -
“Boyz N the Hood.” continued o >>p38

Photo: Jason Squires/Wirelmage.com

NOVEMBER 26, 2005 |

-

Wy americanradiohistory com


www.americanradiohistory.com

FROM BEBOP TO HIP-HOP (cont.)

from >>p37

And that is still not counting the 27-
time Grammy Award winner’s forth-
coming new album, “Po No Mo,” on
Interscope, featuring collaborations with
Jermaine Dupri, Jamie Foxx and Snoop
Dogg. Or co-producing the Broadway-
bound musical version of “The Color
Purple,” a project that reunites him with
production partner Oprah Winfrey.

From bebop to hip-hop: Talk about
bridging the generation gap. Very few
musicians from that era—only Miles
Davis comes to mind—have been able
to make that kind of transition. The abil-
ity to grow beyond his creative nexus
while remaining a contemporary influ-
ence speaks volumes about Jones’ mu-
sical calling.

“I’ve never known anyone whose DNA
looks like a music staff; G clefs and C notes
everywhere,” quips Lesley Gore, whose
early hits were produced by Jones.

Sporting a middie name that was a
portent of the music to come, Quincy
Delight Jones Jr. was born during the
Great Depression on March 14, 1933,
Home was the south side of Chicago.
Dad was a master carpenter; mom was
a smart and musically talented woman
whose mentalillness unfortunately led
to confinement in a hospital.

At the age of 10, Jones relocated to
the Seattle suburb of Bremerton with
his father, brother Lloyd and a new step-
mother. The music bug bit him hard in
elementary school, where he joined the
choir and the band. His main instrument
at first was the trombone. But that even-
tually gave way to the trumpet, which
was a gift from his father.

The musically precocious Jones began
tinkering with writing and arranging
music as early as 13, grabbing pointers
from touring musicians making
stopovers in Seattle, like fellow trum-
peter Clark Terry and bandieader Count
Basie. It was around this time, too, that
he first met another local singer/pianist
who was two years his senior: Ray
Charles. Teaming up to play club and
wedding gigs, the duo formed an en-
during friendship that lasted until
Charles’ death in 2004.

Jones’ musical education began in
earnest in 1950. The 17-year-old high-
school graduate had won a scholarship
to Boston’s Berklee College of Music
(then known as the Schillinger House
of Music). There he met bassist Oscar
Pettiford, who asked Jones to write
some arrangements.

With Pettiford in New York, he met
Davis, Charlie Parker and Dizzy Gille-
spie, among others. However, he
dropped out of Schillinger after ac-
cepting bandleader Hampton’s offer to
go on the road.

“There was something that was placed
in him as a child,” producer Rickey Minor
says, “something in his spirit that won’t
recognize the word ‘no.” ”

The Hampton experience opened the
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door to various opportunities as a free-
lance arranger. As the ’50s progressed,
so did Jones’ list of credits while based
in New York: Charles, Tommy Dorsey,
Clifford Brown, Count Basie, Duke
Ellington, Dinah Washington and Can-
nonball Adderley.

In 1956 it was back on the road for
the 23-year-old, this time as musical
director/arranger with Gillespie’s band
onaU.S. State Department tour of the
Middle East and South America.

A year later, after recording his first
albums as a bandleader for ABC Para-
mount Records, Jones’ musical curios-
ity and wanderlust kicked in again.
Relocating to Paris in 1957, he studied
composition with the famed Nadia
Boulanger and also doubled as music
director for Mercury Records’ French
distributor, Barclay Records. From there
he was tapped as musical director of
Harold Arlen and Johnny Mercer’s jazz
musical “Free and Easy.”

The show’s European tour closed in
Paris in 1960, before finishing its run.
But the experience gave Jones yet an-
other idea.

He assembled his own 18-member big
band, culled from the Arlen show. Eu-
ropean and American tours that fol-
lowed earned acclaim, but not enough
cash to sustain their momentum. (Band
members’ families came along on the
road, boosting the costs of the tours.)
Thatis when anin-debt Jones grabbed
a life preserver from Mercury Records
co-founder Irving Green.

Green recruited the bandleader in
1961to do A&R for Mercury. Jones made
history the next year when he earned a
promotion to VP—the first black per-
son to holda VP post at a white-owned
record company.

While at Mercury, Jones donned sev-
eral hats: producer, arranger, touring mu-
sical director. He also staked his first claim
in the pop realm with 16-year-old Gore,
producing her 1963 hit “it’s My Party.”

He was “masterful at finding material,”
recalls Gore, who last worked with Jones
in1976 on her “Love Me by Name” album.

But Jones and Gore almost missed
their chance to make “it’s My Party” a
hit. The great multitasker had recorded
three songs at Bell Sounds Studios in
New York with the young singer: “It’s
My Party” and two songs written by Paul
Anka. He was soon due to head off for
a six-week tour in Japan.

Gore picks up the story from here: |
went home after the session, and Quincy
went to Carnegie Hall for a Charles Az-
navour concert. Phil Spector arrives
there as well, running up to Quincy to
tell him he was going to record one of
the best songs he’d heard, with the Crys-
tals, ‘It’s My Party.’

“After sitting through the concert,
Quincy ran back to Bell, grabbed the
tape and woke up Phil Ramone. They
ran off 100 acetates that were put in

Jones' longtime colleagues have included Ray Charles, top, a friend since his teen years,
and Frank Sinatra, bottom, for whom he produced the acclaimed 1984 album ‘L.A. Is My
Lady.’ for his Qwest label.

the mail that Monday morning to the
top radio stations.”

By the time Jones had returned from
Japan, Gore’s record had shot to No. 1
on The Billboard Hot 100.

That was not enough. Soon Jones was
eyeing yet another transition, this time
into film soundtracks.

Drawing upon the training he received
in orchestration and composition under
Boulanger in Paris, Jones accepted an
invitation from director Sidney Lumet
to score his film “The Pawnbroker.”

His success with the project prompted
Jones to leave Mercury and relocate to

www americanradiohietorv com

Hollywood in 1965 to pursue more film
scoring work—an arena notable then
for its lack of African-American com-
posers and arrangers.

With the support of such key figures
as composer Henry Mancini and jazz
artist Benny Carter, Jones slowly broke
down the color barrier.

In addition to scoring such films as
“Mirage,” “The Slender Thread” and “In
Cold Blood,” he wrote and produced
signature theme songs for TV’s “San-
ford and Son,” “Ironside” and the 1969
incarnation of “The Bill Cosby Show.”

But it was his continued on >>p40

Top: George Pimentel/Wirelmage.com:
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“Through the years, you’ve had my back and I've had yours.”
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g k{ ‘* (aka Lionel Richie)
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score for the 1967 Sidney Poitier film “In
the Heat of the Night”—featuring Charles’
unforgettable rendering of the title
song—that became a major milestone
for Jones. It also forged another long-
lasting professional and personal friend-
ship with neighbors Marilyn and Alan
Bergman, who wrote with him on the film.

Alan Bergman reflects: “What makes
him unique? Whatever workplace he’s
in, whether a studio or at a dinner table,
he constructs an environment filled
with love. And that brings out the best
in people.”

The late ’60s and ’70s found Jones
recording a host of A&M-issued albums
popularamong the urban cognoscenti:
“Walking in Space,” “Gula Matari,”
“Smackwater Jack” and “You’ve Got It
Bad, Girl” (on which he sang).

He achieved crossover success with
1974’s “Body Heat,” which hit No.1on
the Billboard R&B album chart and No.
6 on the pop album chart.

Meanwhile, Jones’ social conscious-
ness increased. He became a major sup-
porter of Dr. Martin Luther King Jr.’s
Operation Breadbasket, served on the
board of the Rev. Jesse Jackson’s PUSH
organization and furthered apprecia-
tion of African-American music and cul-
ture by helping establish the Institute
for Black American Music.

Then in 1974, Jones suffered a cere-
bral aneurysm. He defied death, thanks
to two neurological operations.

He returned to the R&B and pop album
charts in 1975 with “Mellow Madness”
and wrapped up his A&M contract with
“l Heard That!”; a soundtrack to the land-
mark miniseries “Roots”; “Sounds . . .
And Stuff Like That!”; and “The Dude.”

In1978, Jones decided to follow the yel-
low brick road, accepting Lumet’s invita-
tion to score his film “The Wiz.” During
his work on the film, Jones worked for the
first time with a young Michael Jackson.
The connection would prove momentous.

“Everyone at CBS didn’t want Quincy
to do [Michael Jackson’s album] ‘Off
the Wall,” ” record industry veteran
Clarence Avant recalls. “They thought
he was too jazzy. But history was made.”

While “Off the Wall” was a hit—it
peaked at No. 3 on the Bjllboard pop
album chartin1979—no one could have
dreamed of what Jones and Jackson
wolld accomplish together next.

The pair returned in 1982 with the
landmark album “Thriller.” The best-
selling album in pop music history,
“Thriller” spun off an unprecedented
six top 10 singles including “Billie Jean”
and “Beat It.” According to the Record-
ing Industry Assn. of America, the album
has sold 27 million copies—and that is
just in the United States.

Three years later the duo collaborated
again, this time eliciting the help of Lionel

Jazz remains Quincy Jones’ first love. For
more, visit billboard.biz/quincyjones.
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Richie and a host of superstars who mem-
orably were asked by Jones before a
recording session to “check their egos at
the door.”

The result? “We Are the World,” the
USA for Africa benefit single, which
went on to earn Grammy Awards for
record and song of the year and set a
new standard for pop activism.

But the indefatigable Jones was still
hungry. And now he had a label to run,
Qwest, distributed through Warner Bros.

‘Everyone a CBS didn’t want

ple take notice. It made them say,
‘There’s something about this record.” ”

Another key Qwest release came in
1984 with Frank Sinatra’s album “L.A. Is
My Lady.” They had previously worked
together with Count Basie some 20 years
earlier for OI’ Blue Eyes’ seminal “It Might
As Well Be Swing,” which featured their
still-tasty take on “Fly Me to the Moon.”

In addition to Sinatra, Qwest served
up albums by Jones himself and releases
by artists recording a diverse range of

2N
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Quincy to work with Michael
Jackson. They thought he
was t()ojazzy,’ —CLARENCE AVANT

The Qwest label debuted in 1980 with
George Benson’s album “Give Me the
Night.” Featuring Patti Austin, the Broth-
ers Johnson, Herbie Hancock and oth-
ers, the album was recorded in a then-
new digital process called Soundstream.

“Quincy is not afraid to try anything
new,” Benson says. “Later he told me
he wished he’d hadn’t used the process
because the album would have sounded
better on analog. But it did make peo-

music ranging from gospel and jazz to
rap and pop.

In 1985, Jones expanded his reper-
toire yet again, co-producing his first
feature film, “The Color Purple.” Steven
Spielberg directed the screen version
of the acclaimed Alice Walker novel with
two actors making their feature film de-
buts—Winfrey and Whoopi Goldberg.

“Quincy brings a cachet that is ex-
perience-filled and story-filled,” Gold-
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berg says. “He is beyondicon. He floats
in a whole different realm.”

That was apparent in 1989 when Jones
released the platinum album “Back on
the Block.” The project saw him doing
what he does best: molding a diverse
array of talent into a combustible yet
cohesive mix.

The title track, for example, brought
together rappers Ice-T, Melle Mel, Big
Daddy Kane and Kool Moe Dee with
singer Tevin Campbell, gospel’s Andraé
Crouch, jazz man Josef Zawinul and
Jones’ own son, @QD3. The album won
seven Grammy Awards.

“Quincy sees no musical boundaries,”
producer Minor reflects. “It’s not about
R&B, rap, pop, jazz, Latin or country. He
just sees music.”

After staging President Bill Clinton’s
1993 inauguration concert, “An Ameri-
can Reunion” with TV executive David
Salzman, he and Salzman formed Quincy
Jones/David Salzman Entertainment.

The two then partnered with Time-
Warner and launched ventures includ-
ing hip-hop magazine Vibe and hit
NBC-TV series “The Fresh Prince of Bel
Air” starring rapper/actor Will Smith.
Ever the businessman, Jones also set
up Quincy Jones Music Publishing and
Qwest Broadcasting.

“He’s one of the few entertainment ge-
niuses I’ve ever been exposed to,” “Soul
Train” founder Don Cornelius says. “And
it doesn’t in any way go to his head.”

On the contrary, Jones has found time
to focus on the needs of others. One of
the projects close to his heart is the
Quincy Jones Listen Up Foundation. It
was created to fosterinitiatives and pro-
grams to empower and inspire children
around the world.

In 2004 Jones and the Glocal Forum
produced “We Are the Future.” A mu-
sical celebration of peace and hope for
children, the event was staged at Rome’s
Circus Maximus and broadcast to 167
countries. Among the performers and
celebrities on hand were Alicia Keys,
Carlos Santana, Josh Groban, Winfrey
and Angelina Jolie.

In Cambodia this year, Jones’ foun-
dation launched the Q Prize, a leader-
ship and awards program honoring
young visionaries in six regions.

“He’s not only in touch with the world;
he’s a world figure because he is of the
world, promoting world peace and un-
derstanding,” songwriter Marilyn Bergman
says. “The only other person | can think
of with this global vision in music is Bono.”

As he marks his six decades in music,
“Quincy is always busy with 1,000 ideas,”
longtime friend and colieague Avant says.
“He’s a true legend who’s very curious
about everything but doesn’t have to
prove anything to anybody. Let’s just
face it: Quincy is brilliant.” 5

Additional reporting by Joy Mitchell in
Los Angeles.

Photo: Gary Gershoff/Retna.com
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Your creativity
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Your brilliance
continues to inspire generations.
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Your music is timeless
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their people and country.

AND GIVING BACK

uincy Jones is getting on a plane to Cambodia in five hours. He
is leading a coalition in conjunction with UNICEF to bring atten-
tion to the region's desperate need for heath care.

While there, he will present his inaugural Q Prize—an accolade
to recognize young leaders, who in many ways just like Jones, are
overcoming what many consider insurmountable odds to help

Itia all part of his Quincy Jones Foundation, a nonprofit whose mission it is to

“foster a global dialogue"” and help children have better lives all over the world.
Jones has partnered on numerous global charitable projects with U2's Bono in-
cluding Live 8.

“From Mozambique to Bolivia and the Ivory Coast, it just blew my mind what
you can do if you just try,” Jones says. "We're just a raggedy lIrish rock’'n’'roller
and a bow-legged bebopper from Chicago with no agendas making a difference.
It's a nice feeling. It's good to give back, especially if you've become successful.
Giving back is important.”

Jones says he loves to travel for his causes because it opens his mind and cre-
ativity. It also reminds him that there is something much bigger than himself.

His friend, jazz great Ben Webster, gave Jones the advice of a lifetime when
he said, “Young blood, wherever you go in the world, eat the food the people eat
there, listen to the music they listen to and learn 30 or 40 words of each lan-
guage.” Jones says he took Webster's works “very, very seriously,” and now he
can converse in a number of languages, from Spanish to Greek.

In preparation for his Cambodian trek, Jones had been working to get the
scoredone to 50 Cent's film “Get Rich or Die Tryin’.” He has just wrapped his new
album, “Po’ No’ Mo’ "—a tribute album of his greatest hits recorded by some of
today’s top talent. In addition, he is producing an animated series titled “The

Dude” for MTV and producing the Broadway version of “The Color Purple.”
In his spare time, Jones has an endorsement deal with SLS Speakers. They have
even produced a special product called the “Q Line,” a high-end home sound

system with recording studio quality.

Jones is 72 years old and shows no sign of slowing down. His work and pas-

sion keep him young at heart.

How was working on the 50 Cent film “Get Rich
or Die Tryin' "?

Amazing. You have probably the biggest rapper
in the world, who is also a nice person, which I
was very happy about. That's my primary con-
sideration always. And Jim Sheridan, the direc-
tor, isa genius. He brought two of his composers
to the film: Gavin Friday and Maurice Seezer. All
three of us were working together.

Has this been a different kind of experience for
you than other films you have done?

It's a whole different thing, it’s the street aware-
ness. | identify with 50 Cent alot because there
are a lot of similarities in the neighborhoods we
came up in. It's much more intense now. They
didn’t have automatic weapons when I was
young. They had switchblades and ice picks, but
it hurt just as bad. I identify with him, and 1
think he’s a beautiful human being. This film
is a real human story and represents a lot of
what life in the "hood is about. I was raised in
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the biggest "hood in America, in Chicago dur-
ing the Depression, so it's familiar territory.

You are very active in numerous philanthropic
organizations including your own Quincy Jones
Foundation. Why are charitable causes so im-
portant to you?

Two years ago we took five gang- bangers and
went to South Africa with Habitat for Hu-
manity and built 100 homes as a Christmas
present to Nelson Mandela, who's like my
brother. Tolstoy said, “My piece of bread only
belongs to me when | know that everyone else
has a share and no one starves while I eat.”
That says it all for me.

What about the half-hour animated series “The
Dude” you are producing with MTV?

It's something I've been trying to get people to
understand since 1985. The aim of the show is
to get more street awareness. It basically will be
like the urban “The Simpsons.” It will have very

Jones, canter,
o & & Sanse it

cutting-edge things like teenage motherhood.
My friend Aaron McGruder just did it with “Boon-
docks.” In fact, I'm in the Christmas episode.
Once "The Dude” gets offthe ground, we’ll have
some of the characters visit each other.

What was the turning point in your life that put
you on your path?

I didn’t have a mother. I don't know what that
word means. | had a mother that went into a men-
tal institution when [ was 7. She was a very bril-
liant woman; went to Boston University in the
"20s and spoke 10 languages. But she had de-
mentia praecox [the mental illness now known
as schizophrenia]. | used to sit in this closet, this
small little closet and say to myself, “Well, some-
how you've to turn this darkness into light.” You
have two choices in life, to get bitter and turn it
against yourself, which is self-destructive, or you
can find a way to turn it into light. That has been
my way of dealing with life. They say if you can
imagine it, then you can be it.
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BY TAMARA
CONNIFF

What was it like living in the Seattle area
as a child?

I moved to the Northwest when I was 10 years
old, they didn’t even know who black people
were. We weren't even in the books and there
were no [black] television shows, so it was like
we didn’t exist. Ray Charles and I used to talk
abcut that. Who do we emulate? We didn’t have
the Michael Jordans and the Oprahs.

Who were your role models then?

We didn’t know who to be. In radio, from an
imagination standpoint, I used to make the Lone
Ranger black. It was justin my imagination, but
hey, you have to be somebody. It was an inter-
esting challenge. Thank God it's not the same
way now.

Are you ever going to stop working?

No. I love it, baby, I can’t help it. There you
go. There you go. You should never finish.
Never finish. o
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ON AN AMAZING PAST, PRESENT...AND FUTURE

—
Hear Quincy Jones on XM Satellite Radio. T

From the exdusive XM series FROM BE-BOP TO HIP-HOP WITH QUINCY JONES —~r RADiIO

to the upcoming QUINCY JONES RNBQ: THE HISTGRY OF R&B ACCORDING TO @ e
\-/®

www americanradiohietorv com
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e
Quincy,
Being one of the most successful producers of our generation... the world
should know how you always have time for your family and friends.

Thank you for being not only a great godfather to our daughter but also,
an incredible friend and inspiration to all who know ycu.

500N
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&
©

We love you Q!
Emilio, Gloria, Nayib and Emily

estefan enterprises inc.
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SCORES WITH

JUINCY JONES

BY CRAIG
ROSEN

hino Records released a
four-CD boxed set, “Q: The
Music Biography of Quincy
Jones,” in 2001. The second
disc, titled “Gone Holly-

wood,” sums up his music for films and
TV shows with 23 tracks.

But truth be told, the highilights of
Jones’ film and TV scores could fill their
own boxed set, with the selections
spanning from the mid-’60s through
the present.

Jones has scored films ranging from
1965’s “Mirage,” starring Gregory Peck,
to the new 50 Cent biopic, “Get Rich or
Die Tryin’.”

In between, he has produced music
for the big-screen version of Broadway
hit “The Wiz” and contributed poignant
sounds to two landmark projects
chronicling the African-American ex-

BRILLIANCE

perience: the 1979 TV miniseries
“Roots” and the 1985 film epic “The
Color Purple.”

Jones has scored 34 films in all and
earned seven Academy Award nomi-
nations. In 1995, he received the Jean
Hershoit Humanitarian Award from the
Academy of Motion Picture Arts and
Sciences. He has also composed mem-
orable themes for such TV shows as
“lronside,” “The Bill Cosby Show” and
“Sanford and Son.”

“Hereallyis arenaissance maninthe
truest since of the word,” says Marilyn
Bergman, who collaborated with her
husband, Alan, and Jones on 1967’s
Grammy Award-nominated “in the Heat
of the Night” and several other film and
TV songs. “That speaks for the breadth
of his talent.”

The Bergmans began working with

Jones in the mid-’60s when the com-
poser, who was their neighbor at the
time, knocked on their door. Today Mar-
ilyn marvels at her old friend’s versa-
tility and longevity.

“He can write a score like the one he
wrote for ‘The Pawnbroker,” which is
brilliant in an almost classical film-score
sense, to this really original score that
he wrote for ‘In Coid Blood’ and ‘In the
Heat of the Night.” And now he’s [done]
the Jim Sheridan movie with 50 Cent,”
she says. “It’s amazing.”

Jones’ work is so cinematic and ahead
of its time that it has been revived
decades later for films the composer
never would have dreamed of. Such was
the case with his 1962 footnote “Soul
Bossa Nova”—Jones’ attempt to jump
on a musical fad of the moment—that
sprung out of obscurity in 1997 to be-

come the theme for Mike Myers’ “Austin
Powers: International Man of Mystery.”

The composition had such staying
power that it returned on the sound-
track to the “Austin Powers” sequel,
“The Spy Who Shagged Me,” remixed
by Dimitri From Paris and retitled “Soul
Bossa Nova (Dim’s Space-a-Nova).”

Similarly, Quentin Tarantino unearthed
Jones’ theme to “lronside,” the TV se-
ries starring Raymond Burr as a wheel-
chair-bound detective, and put it to
startling use in 2003’s “Kill Bill Vol. 1”
and 2004’s “Kill Bill Vol. 2.”

“When it’s really good, it’s universal
and it can work in various contexts,”
Alan Bergman says.

Marilyn Bergman adds: “When some-
one is ahead of the curve, like Quincy
always is, it can sound contemporary
25 years later, be- continued on >>p48

i/‘}d
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Renaissance man, race man,

genius of the soul.

Love,

Happy Anniversary,

Skip
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HERE’S TO THE NEXT 60!

IT’S A PRIVILEGE TO BE A PART

OF YOUR LIFE.

LOVE FROM
ALL YOUR FRIENDS AT
GANG, TYRE, RAMER & BROWN

* % %k Kk
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SCORING WITH BRILLIANCE (cont.)

cause it was innovative 25 years before.”
Aside from Jones’ magnetic person-
ality, perhaps it is his technique that
endears him most to filmmakers.
"Any really good composer for film is
essentially a dramatist,” Marilyn says.
“What they're doing is commenting,
supporting or enhancing, no matter how
obliquely, the screenplay or images.
Quincy has a great sense of story and

Despite his success in the jazz world
and as an A&R executive for Mercury,
Jonesraninto some closed doors when
he attempted to cross over into film, an
industry that had few black composers.
He had to rely on impassioned testimo-
nials from fellow composer Henry Mancini
and TV director Sidney Lumet—the hus-
band of his friend Lena Horne—to get his
first big break in Hollywood, scoring

‘Quincy has a great sense of
story and drama and that
makes him a very interesting
[ilm composer.” —mariLYN BERGMAN

drama. | think that, coupled with every-
thing else, makes him a very interest-
ing film composer.”

He has also been aninnovator, as the
Bergmans point out. For “Inthe Heat of
the Night,” Marilyn recalls, Jones used
bottles for sound effects and turned to
the unique talents of artist/composer
Don Elliott. “He sang and made these
breathy percussive sounds with his
mouth,” she says. "And Quincy used that
in a couple of cues in the movie that
were fascinating. Youdon’t quite know
what you’re listening to, but it really
made that chase scene thrilling.”

\
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Lumet's “The Pawnbroker” in 1964.

The fact that Jones was a relative new-
comer appealed to the director, who
wrote in his 1995 autobiography, “Mak-
ing Movies”: "Very often, because of the
nature of the work, composers develop
their own set of musical clichés when
they've done too many pictures.”

Because Jones was well-known in the
jazz world, he was able to enlist an im-
pressive lineup for the sessions, includ-
ing Dizzy Gillespie and John Faddis on
trumpet, Elvin Jones ondrums, Jerome
Richard on lead saxophone and George
Duvivier on bass.

Congratulations

Jones received the
Jean Hersholt
Humanitarian
Award at the 1995
Academy Awards.

Q!

...always inspiring, always there

Love from Luke, Steve
& the STOMP family. ..
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Anyone involved in sound knows that a movie's not worth jack without a kick ass sound

track. So, why listen to a home theater system that uses ordinary, conventional speakers?

Instead, feast your ears on the SLS Q-Line Gold. Co-produced with the golden ears and
expertise of Quincy Jones, the SLS Q-Line Gold provides a straightiorward sound that's so
pure and clean, it'll make every movie look better.

So, give sound its due. The Q-Line Gold. By Quincy Jones and SLS Audio. It's the sound
professionals listen to.

www.slsaudio.com



www.americanradiohistory.com

pngratulations!
We love you.

vt TAIYO MUSIC, INC

Meguro G Bldg., 2F, 1-4-16, Meguro,

ku, Takyo. Japan 153-0063

35496 2281 Fax 481 3 5496 2701
E-mai : kanri@taiyomusic.co |p

THANKS, QUINCY

for making us a part
of your extended family.

BRUCE & BEA SWEDIEN

The Ultimate Resource for
Touring Bands & Musicians

The new Winter/Spring
2006 edition includes:
« City by city club directory

* A&R directory

* Music services directory

* Music industry websites

Billbears

{0 touring & prémotion

40 years after the Beaties,
‘} oursomes are st the
heartof rockiTod

PLUS Special Features: "

o Why 4 is Still Fab: 40 years
after the Beatles, foursomes are
still the heart of rock 'n’ roll

¢ And much more

n’*‘

ORDER (_)NLINE:
www.orderbillboard.com

OR CALL 800.562.2706 - 818.487.4582
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SCORING WITH BRILLIANCE (cont.)

from >>p48

“It was a magnificent score, and the
recording sessions were the most ex-
citing I’ve ever been to,” Lumet wrote.

The soundtrack boasted versions of
the theme sung by Marc Alien and Sarah
Vaughan. The tune, co-written by Jack
Lawrence, had such animpact that Tony
Bennett covered it a year later on “The
Movie Song Album”—with Jones serv-
ing as arranger/conductor.

The sessions for “The Pawnbroker” were
no fluke. Jones would continue to draw
on top-notch talent to bring his scores to
life. Ray Charles lent his pipes and piano
to the title track of “In the Heat of the
Night,” while B.B. King sang and played
guitar on “You Put It on Me,” written by
Jones and a young poet named Maya An-
gelou for 1968’s “For Love of lvy.”

Inthe’70s, he worked with more leg-
ends, from Little Richard on “Money
Runner/Money Is (Medley)” for the film

Jones debuted as a producer
with Steven Spielberg's
film *The Color Purpte.’

“$ (Dollars)” to Michael Jackson and
Diana Ross on “Ease On Down the
Road,” the hit single from “The Wiz.”

That film marked Jones’ first collab-
oration with Jackson; the two would go
on to make pop history with “Thriller.”
(Jones also had a cameo in “The Wiz,”
appearing at the piano in the “Gold”
segment of “Emerald City.”)

Just as intriguing as the artists whom
Jones brought to the sessions were the
films he chose. In 1969 alone, his credits
included the western “MacKenna’s Gold,”
the thrillers “The Italian Job” and “The
Lost Man,” the sexual farce “Bob & Carol
& Ted & Alice,” the romantic comedy “The
Cactus Flower” and the romantic drama
“John and Mary.”

Inthe TV realm, Jones pushed the en-
velope as one of the first composers to
prominently use a synthesizer in atheme
with the intense opening squall of “Iron-
side.” For “Hikky-Burr,” the theme for
“The Bill Cosby Show,” Jones allowed
the star of the show to take the spot-
light on the recording as well with his
unique, comic scatting.

Perhaps no project meant more to
Jones than “Roots,” the landmark mini-
series based on Alex Haley’s book. In fact,
Jones was so overcome with emotion
while working on the score that his ex-

www.americanradiohistorv.com

wife Peggy Liptonrecalled him weeping
at his piano. Jones’ work on “Roots” won
an Emmy Award, and the soundtrack
reached the top 10 of the R&B album chart.

In the 1980s, Jones returned to the
film world, adding a producer’s credit
to his résumé in 1985 with “The Color
Purple.” He worked tirelessly on the
movie with director Steven Spielberg.

“You could say | took a filmmaking
degree from USS—the University of
Steven Spielberg,” Jones once said. “In
doing a soundtrack, you are only in-
volved after the movie is completed.
But this was the first time | had hands-
on experience over a full 11 months, from
start to finish. It was real hard work, and
| loved every minute of it.”

His involvement in the production of
the film left him in a crunch when it came
time to compose the music.

Jones turned to longtime collabora-

a-e
v

tor Rod Temperton and Lionel Richie
for assistance, and the trio came up with
“Mliss Celie’s Blues (Sister).” Alice
Walker, whose novel the film was based
on, found the song so sympathetic to
her character that she could not believe
men had composed it.

Fast-forward to 2005. Jones has just
completed work with one of today’s
hottest stars, 50 Cent, and filmmaker Jim
Sheridan, whose credits include “My Left
Foot” and “In the Name of the Father.”

“Q is nothing less than a legend,”
Sheridan says. “After more than six
decades in music, he still doesn’t miss
abeat. 50 [had been] hard at work lay-
ing down his tracks for the film’s song
score, and we both thought that Quincy
would complement his sound perfectly.”

Jones is equally enthused about his
latest work for the big screen. In a
statement, he said: “The last time |
came across a film project that inspired
me to write a score was ‘The Color Pur-
ple.’ ‘Get Rich or Die Tryin’ ’ has all the
elements | look for: This is an exciting
action-drama that culminates in a pos-
itive and uplifting message. I’m excited
about the possibilities that will come
from working with Jim and 50—they’re
both highly creative individuals burst-
ing with musical ideas.” oo
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You cveated the veason £evr my coming to Amevica.
| chevish our lifelong friendship and
congratulatre you for giving the wovld
glovious music for 60 years and wove!

Love from your oue-yeav-oldev brothey,

ARIF
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QUINCY’S TOP 50 HITS

Quincy Jones is credited as an artist with 13 chart entries on The Billboard Hot 100 and 25 chart entries on the Hot R&B/Hip-Hop
Songs chart. His first was “Killer Joe,” which cracked both charts in May 1970. In later years, his albums of collaborations with other

jazz, pop and R&B stars yielded some of his top charting hits.

“Back on the Block” in 1989, for example, included the singles “I'll Be Good to You,” featuring Ray Charles and Chaka Khan,

and “The Secret Garden,” featuring Al B. Sure!, James Ingram, El DeBarge and Barry White. Both hit No. 1.

Those two songs are included in this ranking of Jones’ top 50 hits on the Hot 100 as a producer. Not surprisingly, however,
this chart is dominated by songs Jones produced but did not perform—most notably the record-setting string of hits he

recorded with Michael Jackson for the albums “Off the Wall,” “Thriller” and “Bad.”

Data compiled by Chart Beat columnist Fred Bronson, based on a point system developed for the third edition of “Billboard’s Hottest

Hot 100 Hits.”

RANK ARTIST

~ 1. Michael. Jackson
2 Michael Jackson

'3 Michael Jackson

4 USA for Africa

5 Lesley Gore

6 Patti Austin with James Ingram
7
8
9

" Michael, Jackson and.Paul McCartney

Michael Jackson
' Michael Jackson B

10 Michael Jackson and Siedah Garrett

11 Lesley Gore
12 Michael Jackson
"3 'Michael Jackson
14 Michael Jackson
15 Brothers Johnson
16 George Benson
17 Brothers Johnson:
18 Michael Jackson
19. Michael Jackson
20 Lesley Gore
21  Brothers Johnson
22 Donna Summer
23 Michael Jackson
24 Michael Jackson
25 Michael Jackson
26 Lesley Gore
‘27 Michael Jackson |
28 Quincy Jones feat. James Ingram
29 _ Aretha @ranklin By
30 Michael Jackson
31 Michael Jackson

32 James Ingram with Michael McDonald

33 " Quincy Jones feat. James Ingram

34 Quincy Jones feat. Ray Charles and Chaka Khan

35 'Lesley Gore

36 Lesley Gore

37 Lesley Gore

38 Quincy Jones

39 Lesley Gore

40 Quincy Jones

41 Donna Summer

42 Brothers Johnson

43 James Ingram &Patti Austin
44 Rufus and Chaka Khan

45 Qlincy Joffes feat. El DeFarge,

- James Ingram, Barry White and Al B, Sure!

46 Aretha Franklin
47 Lesley Gore
48 Donna Summer

49 Diana Ross and Michael §5¢kson

50 Lesley Gore
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Yah Mo B There
One Hundred Ways

TITLE YEAR LABEL
Billie Jean s 1983 Epic
Rock With You 1980 Epic

- Beatit AYeBN EfiicT
We Are the World 1985 Columbia
it’s My Party 1963  Mercury
Baby, Come to Me 1983 Qwest
The Girl Is Ming 1983 Epic
Man in the Mirror 1988 Epic
Don't Stop 'Til You 'Get Enougsh 1979 = Epic
| Just Can’t Stop Loving You 1987 Epic

YouDon’t OwWH Me 11964  Mercury
Bad 1987 Epic

~ The Way You Make Me Feel " 1988 - Epic
Dirty Diana 1988 Epic
I'll Be Good to;You 1976 ABM
Give Me the Night 1980 Warner Bros.
Stomp! > 1980 A&M
Thriller 1984 Epic
Wanna Be Startin¥Somethin’ 1983 - 'Egic
She’s a Fool 1963 Mercury
Strawberry Letter 23 | 1977 = A&M
Love Is in Control 1982 Geffen
Human Nature . 1983 @mEpic
She’s out of My Life 1980 Epic
Off the Wall _ - 1980.. Epic
Judy’s Turn to Cry 1963 Mercury
Smooth. Criminal ; 1989 Epic
Just Once 1981 A&M
Angel : b . 1973 Atlantic
PY.T. (Pretty Young Thing) 1983 Epic
Another Part of Me 1980 = - Epic

1984 Qwest
1982,  A&M

I'll Be Good to You 1990 Qwest
That’s the Way Boys Are 1964 Mercury.
Maybe | Know 1964 Mercury
‘Sunshine, Loliipops & Rainbows 1965  Mércury
Stuff Like That 1978 A&M
Look of Love 1965 = Mercury
Ai No Corrida 1981 A&M
‘The Woman'inn Me 1983 Geffen
Get the Funk Out Ma Face 1976 A&M
'How Do You Keep the Music Playing 1983 Qwest
Do You Love What You Feel 1980 MCA
The Secret Garden 1990 = Qwest
Master of Eyes 1973 Atlantic
My Town, My Guy and Mg 1965  Mercury
State of Independence 1982 Geffen
Ease On Down the Road 1978 = MCA,

| Don’t Wanna Be a Loser 1964 Mercury

www.americanradiohistorv.com

FANS &
FRIENDS

Artists and executives were
asked by Billboard to cite their
favorite album performed or
produced by Quincy Jones.

“Nothing that I can
think of was any
better than "Off the
Wall,” ‘Thriller’ and
‘Bad.” Three great
records that set all

kinds of records.”
—CLARENCE AVANT,
INDUSTRY VETERAN

“Sounds. .. And
Stuff Like That! is

one of my favorite Q
albums. He honors

me with a fabulous
version of ‘Love Me

By Name.””  —LEsLEY GORE

“When you look at
what he's done, it's

Jjust too much. Look at

the scores and the
arrangements. Listen
to [his work with
Frank] Sinatra and
Dinah [ Washington].
Your jaw drops.”
—WHOOPI GOLDBERG
ACTRESS

" *Back on the Bloek™
was revolutionary
and will remain such.
Play it today—it's
historical and a
landmark. It is still
relevant.”

—RICKEY MINOR, PRODUCER

“*Soul Bossa Nova,’

which inspired

‘Number One Spot,’

is innovative and

timeless because

it’s a good song

musically. Quincy

Jones understands

and hears real music.”
-LUDACRIS
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Quiney continues to show us that love is wisdom,
and that the celebration of life
Is expressed 1n major

and minor keys..

With love and respect...
(rlen Ballard
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Singing Solo

Ex-Creed frontman
Scott Stapp is ready

56

Radio host

-

Dunn Deal

Kix Dunn replaces ABC
ob Kingsley

57 60

Vi

- NEW AGE , JILL KIPNIS AND EMMANUEL LEGRAND

ENYA EXPANDS LYRICAL LANGUAGE

! nya’s forthcoming Reprise/Warner
Bros. album, “Amarantine,” reaches a

- new level of ethereality.
Though the Irish chanteuse has a
proven track record—she has sold an
astounding 65 million albums worldwide, ac-
cording to her label—she is not afraid to take
risks on her first new studio release in five years.
The 12-track set is filled with Enya’s signa-
ture celestial vocals and haunting arrange-
ments. Linguistically, however, the project—
due Nov. 22 in the United States and a day
earlier internationally—showcases her voice

like never before.

Past albums have featured Enya singing in
English and Gaelic, and occasionally in Latin,
Welsh or Spanish. On “Amarantine,” she per-
forms three tracks in Loxian, a language cre-
ated by her longtime lyricist, Roma Ryan.

The new project also includes one track in
Japanese, with the remaining songs in English.

“When you are in the studio, your past suc-
cess doesn’t help you,” Enya says. “l leave that
outside the door so | can capture 12 diverse lit-
tle stories. l don’t focus on being commercial.”

Diarmuid Quinn, executive VP at Warner

Rockin’ Return

Rebecca St. Jamzs
rocks again on new set

Jazzy Juniors

Concord opts for youth
acts like Christian Scott

63

B-os. in the United States, says that though
Enya’s singular sound is even more pronounced
with this album, it may be the biggest U.S. seller
in her almost 20-year career.

“This record may have a much broader
palette,” Quinn says. “The language element
will resonate with her fans, but anytime you
have someone who can sell 7 million records
just in the U.S. [for 2000’s “A Day Without
R2ain"], there is no way that is a niche market. Al-
rost anybody could surprise you and be into
Eya”

Expectations are also continued on >>p56
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BUZZ

>>>URBAN HONORED

Keith Urban was surprised at a Nov. 12
reception at the Australian Consulate in
New York when the Country Music Assn.
presented him with its International Artist
Achievement Award. The honor
recognizes outstanding achievement by
an artist who contributes to the awareness
and development of country music
outside of North America. Previous
winners include Dolly Parton, Dixie Chicks,
Reba McEntire, Shania Twain and Trisha
Yearwood. —Phyllis Stark

STILETTO FOR GUARINI

Justin Guarini, the runner-up in the first
season of “American Ildol” and star of the
instant movie classic “From Justin to
Kelly,” has signed with Stiletto
Entertainment for management. Guarini,
who previously released an album on
RCA, is shopping a jazz standards
collection. Stiletto also manages former
“Al” contestant Kimberley Locke, as well
as Barry Manilow and Diane Schuur.
—~Melinda Newman

- CHAPMAN’S HBO TUNE
Tracy Chapman’s current single,
“Change,” has been chosen by HBO for
the cable network’s series of spots
promoting its original programming. The
ads run Nov. 20 through Jan.1on all HBO
channels. It is the first time Chapman has
allowed her music to be usedin a
commercial. —Melinda Newman

>>>KING STILL BLOOMS
Carole King will reprise her role as Sophie
Bloom, the acerbic proprietor of Sophie’s
Music Shop, on the Nov. 22 episode of the
WB’s “Gilmore Girls.” This will be King’s
third appearance on the show, which
features her “Where You Lead | Will
Follow” as its opening theme.

—Melinda Newman

www.biliboard.biz | 55
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ENYA (cont.)

from >>p55

high because her projects sell
well for months after release
around the world.

John Reid, executive VP of
international marketing for
Warner Music International in
London, says her key global
markets are the United King-
dom, Japan and Germany.

“"Her albums always sell over
a long period of time,” Reid
says. “She has asolid fan base,
but she does not play the pop
game and record an album
every two years.”

Her last album, “A Day With-
out Rain,” sold 13 million copies
worldwide to become her best
seller, according to Reprise/
Warner Bros.

That album was the fourth-
biggest seller in the United
States in 2001, peaking at No. 2
on The Billboard 200, where it
spent 103 weeks. The project
earned Enya her third Grammy
Award for best new age album.

It also featured the single
“Only Time,” which became a
post-Sept. 11 anthem (although
it was recorded prior to the
tragedy) and a No. 1 AC and
adult top 40 hit.

Enya’s second-best-selling.

project is 1991's “Shepherd
Moons” (Reprise/Warner Bros.),
which has sold 10 million units
worldwide. Her breakthrough
was her 1988 debut on Warner
Bros., “Watermark,” which sold
8 million copies worldwide
and featured her first hit,
“Orinoco Flow.”

Enya says the recording of
“Amarantine” proceeded the
same way as her previous stu-
dio albums, taking nearly two
years to complete.

For each track, Enya writes
amelody and then brings it to
producer/arranger Nicky Ryan
and his lyricist wife.

The Ryans have worked with
the artist since her 1987 seif-ti-
tled Atlantic debut. Previously,
Nicky Ryan managed the band
Clannad, featuring Enya and
members of her family.

“The melody comes first,”
Enyasays. “Nicky will create an
arrangement, and Roma will
write lyrics. We always felt, why
not sing in other [anguages if it
suited the song?”

The impetus for the Loxian
language was Enya’s presen-
tation of the new melodies and
influences from her work on the
soundtrack to 2007s “The Lord
of the Rings: The Fellowship of
the Ring.”

“When | camein withasong,
I would sing sounds along with
itto capture its feeling,” Enya
recalls. “Roma used some of
these sounds to create this
language. We had used the
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fictional language Elvish on
‘Lord of the Rings,’ and it was
very lovely.”

Enya says that as she collab-
orated with Roma Ryanon the
new album track “Water Shows
the Hidden Heart,” they real-
ized the lyric was not working
in English, Gaelic or Latin.

“Roma suggested a fictional
language for singing and tried
to create a cuiture and history
behindit,” Enya says. “The Lox-
ians live on another planet and
are looking out, wondering,
‘Are we the only ones who
exist?' It’s a beautiful idea.”

Ultimately, two additional
tracks—*Less Than a Pearl” and
“The River Sings”—were also
performed in Loxian.

The title track, which is in
English, is the first single.

U.S. AC stations are latching
onto the song, which is about
everlasting love. Jim Ryan, sen-
ior VP of aduit contemporary
programming at Clear Channel
and music director at WLTW
New York, says it “has the feel
of a classic Enya song, but it
also has a hook that you can
hum in your sleep.”

Similarly, Stella Schwartz, PD
at KOST Los Angeles, says,
“ ‘Amarantine’ will be right be-

hind ‘Only Time’ for listeners.” |

After the Oct. 10 single re-
lease in the United States, the
album received a high-profile
premiere Oct 27 at the Vaux le
Vicomte castle in France. WMI
flew in hundreds of label exec-
utives and media for the event.

The single will be released
Dec. 5 internationally.

Reid says WMI plans to work
at least three singles from the
album, although he admits that
Enya is not necessarily a sin-
gles act. “We focused first on
online marketing, and we’ll go
for TV and radio advertising.”

In Japan, Enya’s music will
be heard in a Panasonic com-
mercial that will runleading up
to Christmas.

In the United States, TV ads
pushing the album will appear
on “The Today Show,” “Good
Morning America,” “The View”
and “The Oprah Winfrey Show,”
among others.

Natalie Waleik, music buyer
for the Brighton, Mass.-based
Newbury Comics chain, says
the album is poised to be a big
holiday purchase.

“She has a huge gift market,”
Waleik says. “We’ve seen her
get most of her sales in the
fourth quarter.”

Online sales will also be im-
portant, Reid predicts, as the
label will offer bundled and un-
bundled versions, as well as
digital premiums. ..

BY TAMARA CONNIFF

Stapp Stands Alone

Former Creed Frontman Aims For Name Recognition With Solo Album Bow

The day after staying up until 3 a.m. to work on his solo debut,
Scott Stapp listens to the raw recordings, laughs and says, “Wow,
what was I thinking with that verse?”

The laughter should come as no surprise: Stapp has a sense of
humor—about himself, his journey with Creed, his strict child-

hood and his religious beliefs.

Also, contrary to his bigger-than-life, rock-star image, he is a
goofball—he will get up in a karaoke bar and sing a Prince song,
complete with falsetto, while people boo him. And he loves to
share the spotlight—with his new band and especially with his 7-
year-old son, Jagger. “He’s much much cooler than me,” Stapp
says. “Jagger will come onstage and tear it up.”

Stapp calls “The Great Divide,” due Nov. 22 from Wind-up
Records, a true expression of himself. But the problem he faces
is that most people at radio and retail don’t know who Stapp is;

they just know Creed.

Thatis evident by radio’s mixed reaction to the title track, which
is No. 20 on the Billboard Mainstream Rock Tracks chart and No.

35 on Adult Top 40 this issue.

“Listeners think it's the new Creed record,” says || Morgan, PD
at KFBZ Wichita, Kan. “They don’t necessarily know the name

[Scott Stapp], but they know he’s the voice of Creed

That's not surprising, given that Creed sold more than 30 mil-
lion albums between its start in 1995 and 2004, when the band of-

ficially called it quits.

Wind-up founder and chairman/CEO Alan Meltzer was pre-
pared for fans who may know the voice but not the name. While
Alter Bridge—formed by former Creed members Mark Tremonti,
Scott Phillips and Brian Marshall—did not use Creed’s fame to
promote its 2004 debut, Meltzer is putting a sticker on “The Great

A | Global Pulse

Divide” that reads “Scott Stapp: The Voice of Creed.”

‘“Whenever an artist and a band separate for whatever reason,
[the solo project] is an extension of people’s stereotypes,”
Meltzer says. “So, automatically, a Scott Stapp record is going {/
to be seen as a Creed record, which it’s not. /s

“The Great Divide” will be part of Major League Baseball’s
“Best Records” campaign via its mlb.com Web site. Through
jan. 15, the site will featu~e an exclusive, two-song acoustic
performance by Stapp. Additionally, fans who pre-order
the album through the site will have access to five song

streams from the new set.

Meltzer plans an initial shipment of more than 1.5 mil-
lion copies. In order for the album to sell, however, re-
tailers say Stapp must have more radio exposure.

“Ifthathappens,” says Carl Mello of Brighton, Mass.-
based Newbury Comics, “I'll predict he'll sell 8 billion

copies of it; if not, then 13.”

But, as the chart numbers indicate, the track is having
some trouble, including in Fort Myers, Fla. “People seem
to have some sort of preconceived notion about Scott
Stapp,” WRQC PD Lance Hale says, “and it’s not positive.”

Maybe the fans have yet to forgive Stapp for mumbling
lyrics and rolling on the ground during a Creed show in
Chicagoin December 2002. Some Creed fans wereso dis-
appointed that they filed a class-action lawsuit, which was

dismissed in 2003.

Stapp remembers that show well. In 2002, he injured his
back in a car crash. Around the same time he developed a
nodule on his vocal chord. To keep touring, Stapp says, a
“rock’n’roll” doctor prescribed him the anti-inflammatory

L EDITED BY TOM FERGUSON tferguson®@eu.billboard.com

Finns Grow On Women

Female Performers’ Tribute To New Zealand Siblings Nears Aussie Platinum

Australians are having their
way with “She Will Have Her
Way,” a tribute to New Zealand
songwriters Neil and Tim Finn.
EMI Music Australia reports
that domestic shipments are
approaching platinum status
(70,000 units).

The album features 16 Aus-
tralasian female performers
covering songs spanning the
siblings’ careers with Split Enz,
Crowded House, solo and as
the Finn Brothers. Artists in-
volved include Natalie Im-
bruglia, Kasey Chambers and
Missy Higgins.

EMI Music Australia manag-
ing director John O’Donnell
and A&R manager Craig
Hawker came up with the con-
cept earlier this year. All the
artists approached signed up
right away, O’Donnell says.

The album arrived Sept. 28
in Australia. A U.K. release on
Parlophone is due in February,
and O’Donnell anticipates first-
quarter releases in North
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America, continental Europe
and Asia as well.
—CHRISTIE ELIEZER

GOLD STAR: Universal Music
India is weighing its inter-
national options following an
enthusiastic domestic recep-
tion for Raghav Sachar’s soph-
omore album, “24 Carat.”

The Mumbai-based artist’s
smooth-jazz saxophone style
has drawn comparisons to
Kenny G, although his music
also shows Bollywood influ-
ences. He plays two dozen
instruments and also sings.

Anin-demand session player,

Sachar calls his music a “cultural
amalgamation” that aims to be
“sentimental yet inspirational.”
“24 Carat,” released Oct. 7
in India, mixes self-composed
vocal and instrumental num-
bers. The video for song “Dil
Hai Tanha,” is in heavy rotation
at MTV India and Channel V.
Universal India says the
album has shipped 15,000
units. —NYAY BHUSHAN

LONG LIFETIME: Aftertwo
false starts, Swedish pop vocal-
ist Emilia de Poret is reaping
the rewards of persistence
with debut album “A Lifetime
inaMoment.”

De Poret signed to Edel Swe-
den in 2001, then the label
folded. A subsequent deal with
Swedish indie sS6 also failed to
deliver any releases. De Poret
left s56 this year and set up the
Universal Music Sweden-dis-
tributed Aristotracks imprint.

The English-language “Life-
time"” was released in Sweden

Oct. 12 and entered the GLF
chart at No. 20. Aristotracks
reports shipments of 10,000
so far.

Before recording the album,
de Poret spent two years press-
ing fellow Swede and BMG
Music Publishing songwriter
Jérgen Elofsson to work on it.
“The greatest person | could
have ever imagined to work
with was Jorgen,” de Poret says.

Elofsson has written hits for
Britney Spears, Bryan Adams
and Kelly Clarkson. He eventu-
ally penned all 11 of de Poret’s
album tracks with U.S. tune-
smith Dan Hill or British veteran
Nicky Chinn. “Im an admirer of
the type of person that never
gives up on their dreams,” Elof-
sson says, explaining why he
chose to work with de Poret.

Aristotracks CEO Linus An-
dreen reports that continental
European and South American
indie labels are interested in
licensing the album.

—JEFFREY de HART
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STAPP

steroid Prednisone.
“I thought they were trying to help me,” he says. “I was in a lot of
pain. [ didn’t find out until months later, when | was bloated and
losing my mind, that the Prednisone was killing me.” (The doc-
tor who prescribed the drug 1o Stapp has since lost his license.)
That was the Stapp who lay on the ground during that

Chicago show. Perception is a funny thing, he says.

The audience thought they saw a man giving up on them.
But Stapp says whal he saw was the world giving up on him.
“l asked the band, ‘Do you have my back?’ | asked my busi-
ness associates in the audience, ‘Do you have my back?’ |
felt no one had my back. That's why I laid down on my back.
| sang the rest of the song with all my might, because I'd
never let the fans down. I felt alone.”
With “The Great Divide,” Stapp says he has once again
channeled his darkest moments into rock songs.

Stapp also invests his spirituality into
his work. In fact, his first solo outing
was “Relearn Love,” a track he recorded
for “The Passion of the Christ: Songs,”
a collection inspired by Mel Gibson’s
2004 film.

‘lama Christian. Butisn’tall music,
allart, spiritual?” he says. “I don’t have

Label: Wind-up
Management: Sanctuary
Booking: William Morris
Agency

Publishing: Jagger Michael
Publishing, administered by
Wallachi Music Publishing
(BMD)

Best-selling album:
“Human Clay,” Creed
(1999), 11.5 million

Last studio album:
"Weathered,” Creed (2001),
6.3 million

an agenda in my music to make peo-

ple believe what I believe. I'm just shar-
ing my life experiences.” ..

JIM BESSMAN jbessman@billboard.com

Additional reporting by Joy Mitchell in
Los Angeles.

A GRATEFUL HUNTER

“Grateful Dead lyrics can con-
tain the world,” editor/exposi-
tor David Dodd writes in his
introduction to the newly pub-
lished “The Complete Anno-
tated Grateful Dead Lyrics.” For
the most part, this world was
created by longtime Dead lyri-
cist Robert Hunter.

The elusive collaborator fur-
ther graces us with the 480-page
tome’s erudite forward. Itis a
discourse on the philosophy of
songwriting in itself worth the
$35 price, in which Hunter
expounds upon his assertion
that a song is a “series of tones
enhanced by metaphor” that
“coualesces into a visage in the
act of performance.”

Hunter offers such useful—
if unexpected—songwriting
tips as “deadlines are for dum-
mies” and “remember, you're
an artist and it’s your proud
tradition to be difficult.”

Songwriting, he writes, is
“above all else and beyond all
else, a language of direct emo-
tion”; hence he did notallow his
lyrics to be printed with Dead

recordings initially, preferring
listeners to mistake the words
to their own liking.

“I never foresaw the day
when someone would jimmy
those wordsapartand doanen-
cyclopedic search of their mean-
ings,” hetells Billboard in arare
interview. “Maybe it's my age,
but a lot of those [annotations|
seemed obvious to me—Dbut it
occurs to me now that they
might not be evident to suc-
ceeding generations.”

Indeed, he pointstoalinein
Dead classic “Truckin’ ”: “She
lost her sparkle, you know she
isn’t the same/Living on reds,
vitamin C and cocaine.”

“What suggested that was a
[1950s] Pepsodent commer-
cial,” Hunter says. “I thoughta
few people would pick uponit,
but, of course, no one did.”

Hunter’s chief writing
partner, of course, was Jerry
Garcia. “1 wish he’d hung
around a bit more,” Hunter
says of his late friend, recall-
ing one of their last collabora-
tions, “Days Between.

“I wanted to write some-
thing completely different,”
he says, “so | wrote down ran-
dom numbers to correspond
with each line [such that] the
first would have three syl-
lables, the next five, then
eight—or whatever. Then |
took that format and wrote the
words, and then wrote another
verse to match. So I chose to
obey a different numerical law
than the usual type of rock
song structure, and it camne
out as one of the strongest
songs I'd ever written.”

Garcia’s death unfortunately
curtailed continued experi-
mentation, but Hunter has
since worked with country artist
Jim Lauderdale on his 2004
album, “Headed for the Hills.’
Now, however, his attention is
on fiction.

“I enjoyed writing the intro
to ‘Lyrics’so much that [ started
anovel,” he says.

‘Doppelganger,” about an
autistic hero dispatched to save
a parallel world, is now in the
hands of publishers. .
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Countdown Conflict

ABC Radio Replaces Longtime Host Kingsley With Kix Brooks

Ina move that took the coun-
try music industry by sur-
prise, ABC Radio Networks
will replace longtime “Amer-
ican Country Countdown”
host Bob Kingsley with Kix
Brooks of Brooks & Dunn at
the beginning of next year.
Kingsley, who has hosted
the show since 1978, says the
two sides failed to come to
terms in a renegotiation.
While Kingsley did not
own the show’s name, his
Weatherford, Texas-based
company KCCS Productions
produced the show, and had
a sales and distribution
agreement with ABC. Kings-
ley and his team plan to con-
tinue the show—with a new
name—either with another

_ syndicator or on their own.

Kingsley sent an urgent
memo to his more than 400
affiliates Nov. 9 informing
them of the change and ask-
ing them to air his new show
when it debuts in the begin-
ning of the year. “Hopefully
everybody will stay with us,”
Kingsley tells Billboard. “So
far the response [from affili-
ates] has been really good.”

But the situationis shaping
up to be a bit of a battle. Affil-
iates say ABC is telling them
that if they want out of the
Brooks-hosted show to stay
with Kingsley, they are re-
quired to give 90-days notice.

“American Country Count-
down” uses the Billboard
Hot Country Songs chart as
the basis for its countdown.
Brooks spoke with Kingsley
Nov. 8 and told him the four-
hour, weekly show would be
recast from an “artist’s
perspective,” according to
Kingsley.

In addition to its affiliate
stations, the show is heard on
American Forces Radio Net-
work and internationally
through a joint venture with
Radio Express.

ONGOING OPRY: Scripps
Networks’ Great American
Country and the Grand Ole
Opry, owned by Gaylord En-
tertainment, have signed a
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multi-year deal extending
GAC’s TV broadcast rights to
air “Grand Ole Opry Live.” It is
GAC’s highest-rated show.

The new agreement gives
GAC rights to telecast an
increased number of “Grand
Ole Opry Live” shows each
year, and makes provisions for
the development of several
new Opry-related programs
on the network.

The Opry moved to GAC
from its previous cable home
at GAC rival CMT in October
2003. GAC claims distrib-
ution in nearly 40 million
households.

ON THE ROW: wyatt East-
erling resigned as president

of independent label Spindle-
top Records to launch Wyatt
Easterling Productions, where
he will pursue his songwriting

and producing careers.

SIGNINGS: sam Bush has
signed with Tim McFadden
Management. Bush, a multi-
ple Grammy Award-winning
acoustic artist and onetime
leader of New Grass Revival,
had long been self-managed.

Wix Wichmann has signed
with Universal South Records
to do a comedy album, set to
be recorded Nov. 29-30 in
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Nashville. Wichmann previ-
ously worked for Sony Music
Nashville, starting as promo-
tion coordinator at Epic and
later serving as a regional
promoter for the Monument
and Columbia labels. He cur-
rently works for Jim Beam as
a tour manager overseeing
the company’s road sponsor-
ship of Columbia duo Mont-
gomery Gentry.

Singer/songwriter Kevin
Denney has signed with Dis-
ney Music Publishing Nash-
ville. He released one album
on Lyric Street Records in
2002, which included the
top 20 hit “That’s Just
Jessie.” He is no longer on
that label’s roster.

Combustion Music has re-
signed Blair Daly to a multi-
year publishing agreement.
Daly’s songs have been re-
corded by the Backstreet
Boys, Rascal Flatts, Faith Hill,
Big & Rich, LeAnn Rimes, Van
Zant and Keith Urban.

Songwriter/guitarist Dri-
ver Williams has signed with
BMI for performing rights
representation. He is lead
guitarist for the Nashville-
based band Bush Hog and
also works as catalog man-
ager and songplugger at
Jody Williams Music. .
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Steering A Growing Ship

Jorge Pino Becomes VP Of Music At Venevision International

With his recent appointment
as VP of music for Venevision
International, Jorge Pino be-
comes the latest top Latin
music executive to migrate
from a major record company
to an indie.

Other high-level executives
who have made the move in re-
centyears include former Sony
Discos chairman Oscar Llord
and Warner Music Latina pres-
ident George Zamora, both of

JORGE PINO is now
VProf music for

Venevision international,

the relatively new
label division of the:

cludes film and TV production,
distribution, advertising and
theater, cable and music oper-
ations. In scope, it comes close
to Mexico’s Televisa Group.
Pino moves into a new posi-
tion, generated from the in-
creasing growth of Venevision's
music label, Vene Music, which
launched nearly three years ago.
Vene Music was initially dis-
tributed by EMI (both compa-
nies have offices in the same

s B

Venevision entertainment,

conglomerate.

whom started their own labels.

Pino, the former presi-
dent/CEO of EMI Latin USA,
is different in that he is leav-
ing to head an already estab-
lished operation.

Further, heisjoining a com-
pany that employs close to
1,000 people worldwide. As the
entertainment division of the
powerful Cisneros Group of
Companies, Venevision in-
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Miami Beach building), through
adeal that was cut during Pino’s
tenure there. Now, Vene Music
has distribution deals in place
with two other majors as well in
an effort to tailor the distribu-
tion to its product.

“The company will now be
fully dedicated to signingacts,”
says Luis Villanueva, presi-
dent/CEO of Venevision In-
ternational. In the beginning,

Vene Music only released com-
pilations, and its sales were
helped by Venevision’s alliance
with Univision, which allowed
it to have TV spots on the Uni-
vision channels, including
Univision, Telefutura and cable
network Galavision.

That changed when Vene
Music signed a one-album deal
with tropical star Juan Luis
Guerra to put out his first
Christian music album, “Por
Ti,” last year. It did so well that
Guerra told Billboard he will
also release his 2006 album
through Vene Music.

Following Guerra’s success,
Vene Music sighed three other
actsto its roster: Chichi Peralta,
Hector Montaner and reggaeton
artist Delfin.

Pino says the company will
grow in a measured way, aim-
ing for four to five new acts by
mid-2006. His sights are seton
sone regional Mexican acts and
two reggaeton producers based
in Puerto Rico. Major Latin acts
will be scooped up “if the pos-
sibility arises,” he says.

Vene Music’s current staff
will remain in place, but Pino
has plans to “beef up” the op-
eration gradually, with staff in
Los Angeles, New York and
Puerto Rico.

Immediate plans call for the
launch of a publishing arm
and to increase use of the syn-
ergies available to the label by,
for example. placing more
Vene Music artists’ songs in
Venevision soap operas.

“This is a time for independ-
ents,” says Pino, who neverthe-
less admits his budgets won't
be the same as those he oper-
ated with on a major label.

I’ll have to adjust myself,
but I will have other resources
at my disposal, like television,
he says.

LACA UPPED: Universal
Music Latino, which has seen
sales exceed expectations for
2005, has upped senior sales
director Eddy Laca to VP of
sales. According to Universal
Music Latino president John
Echevarria, Laca helped the
company “achieve a banner
2005 year.”
to be based in Miami, report-
ing to Echevarria. .o

Laca will continue
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St. James Speaks Out

Singer/Songwriter Returns To Rock Roots To Share Her Message

NASHVILLE—Rebecca St. James is a self-
declared woman on a mission with alot to say on
her ForeFront Records release “If I Had One
Chance to Tell You Something,” due Nov. 22.

The project s St. James’ first collection of new
rock material since 2000’s “Transform.” Not that
she hasn't been busy: She released “Worship God”
in 2002, a hits collection in 2003 and a live wor-
ship album last year. She has also written three
books and filmed a movie.

“I have come into the album with such a fresh
perspective and outlook on life,” says the Aus-
tralia native, who makes her home in Nashville.
“I'm more excited about making music today than
ever before.”

St. James, 28, has been making records since
she was 13, and says she has learned the import-
ance of taking time for herself. Last year she
attended a retreat at UAbri in the Swiss Alps. “It
was one of the most empowering journeys I've
been on in my life and in my walk with God,”
she says.

St. James feels the songs she wrote for the
album offer a mix of “reality and hope.” The title
comes from a line in the song “You Are Loved.”
It was inspired by hearing about a childhood
friend from Australia who had turned from his
faith and fallen into drug addiction. “I thought,
‘If I had one chance to tell him something, what
would I say to him?” ” St. James recalls. “So [ wrote
‘You Are Loved,” because I feel like, with my

music, I'm a woman who wants to share God’s
hope through music, through books, through my
life and everything I do. That's my goal. So the
song s really a song of hope, because we all need
to be reminded of God’s love.”

Retailers feel the album is coming at the right
time. Tower Records Nashville GM Jon Ker-
likowske says St. James’ new release will likely
sell well because of her high visibility and strong
fan base. “She’s always had a steady following,”
he says, predicting her fans will be looking for
the new record.

ROCKIN’ RETURN
St. James says the new project marks a return to
her rock roots.

“One of the things I really wanted to do on this
album is tolet people experience the passionate,
rock part of me. My ‘God’ album set that scene
for me years ago,” she says of her 1996 project.
That title has sold 373,000 units, according to
Nielsen SoundScan. “And I really wanted this
album to be a comeback towards that. I am a rock
chick at heart.”

St. James says one of the cuts she is most
“pumped about” is “Thank You,” an urban-leaning
track that features tobyMac. Fervent trio Barlow-
Girl, with whom St. James will tour next year, join
her on another track, “Forgive Me.”

In addition to writing the popular book “She”
and the youth-targeted “She Teen,” St. James

recently completed a role in the film “Unidenti-
fied,” due in February. She also edited and penned
the forward to the book “Sister Freaks,” which
came out Oct. 5. Additionally, St. James will co-
host the Gospel Music Assn. Awards next April
with Kirk Franklin.

PENT-UP DEMAND

“The marketing plan has been built around an-
ticipation of the new record,” says Bryan Ward,
director of artist development at ForeFront par-
ent EMI CMG. “It’s been five years since her last
record of all-new music, so our pillars are build-
ing anticipation, maximizing holiday traffic and
awareness, and showing the new, unguarded, ac-
cessible Rebecca.”

The label began preselling St. James’ new set
two months before street date. The album will be
availablein two versions: a regular CD and a spe-
cial limited edition that includes a bonus DVD
and an expanded booklet with St. James’ com-
mentary on each song. The limited edition will

FACT FILE

Label: Foresront
Recards

Management: David
Smallbane, Smallbane
Management
Booking: Jeff Roberls &
Associates
Publishing: Rambuka
Migsic (B
Best-selling album:
"God" {1996), 373.000
Last album: "Live
Waorship: Blessed Be
Your Mame"” (2004,
B7.000

retail for $22.98 and will be available to Christ-
ian and mainstream retailers.

Consumers purchasing the special edition on
musicchristian.com receive St. James’ previously
released Christmas album.

Ward says ForeFront has been streaming St.
James’ new music at a variety of outlets, and she
has been performing new songs during her con-
certs since the summer. The weekend before street
date, she is slated to perform before 8,000 youth
pastors at the Youth Specialties conference in
Nashville. Plans also call for street-team mem-
bers to host album-release parties where they will
issue discount coupons to drive fans to retail.

The first single, “Alive,” went to radio in Sep-
tember and is No. 24 on the Billboard Hot Chris-
tian Songs chart.

The push will continue in 2006 with the set
being featured as album of the month at the Fam-
ily Christian Stores chain in January. The label
also plans promotions around St. James’ 40-city
tour, which kicks off in February. ..
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Amos Shares His Musical Legacy

Artist/Exec Releases Personal Tribute To His Late Mother, '60s Singer Shirl-ee May

hen Shirlee Ellis

head,” Amos recalls. “Later,

vided into three acts: his
mother’s arrival in New York

eling of her marriage and

ness. The video half includes

and American culture inter-
sect. I'm obsessed with find-

Amosdiedin 2003,
singer/songwriter
Shawn Amos dis-
covered a whole new
side to the woman he called
mom. He shares those revela-
tions in the engaging multi-
media package “Thank You
Shirl-ee May (A Love Story)”
from Shout Factory.
Working under the stage
moniker Shirl-ee May, Amos’
mother was a club singer and
Mercury Records artist in New
York during the ’60s. But
Amos didn’t learn about his
mom’s singing career until her
suicide at 66. While rummag-
ing through her effects, he
came across a cache of pho-
tos, sheet music, acetates of
her demos and the Mercury
contract.
“It wasn’t an ‘aha’ moment,
because there was so much
other stuff going on in my
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relief came because | found
there was a time when she
was happy, healthy and had
control of her life. The woman
| knew didn’t have any of this.”

Ellis Amos married cookie
entrepreneur Wally “Famous”
Amos (then a booking agent
at the William Morris Agency)
in 1967. They divorced when
Shawn was seven. In the en-
suing years, he wasn’t around
his dad much. But he did
watch his mother struggle
with mental iliness.

Intrying to understand her
life and death, Amos—who
has released two critically ac-
claimed solo albums—found
himself compelled to aban-
don a planned third album in
favor of writing and produc-
ing “Thank You Shirl-ee May,”
which came out in September.
The 11-song audio portion of
the DualDisc package is di-

and early success; the unrav-

A
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onset of mental illness; and
the ravaging effects of that ill-

N AMO
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an animated photo gallery,
live performance footage and
a mini-documentary.

Together with snippets of
recordings by his mom
(whose urban pop stylings he
likens to Nancy Wilson),
Amos adopts most of the
character voices for the songs
he penned for the tribute.
Guests include alternative
country artist Garrison Starr,
Ray Parker Jr. and blues icon
Solomon Burke (whom Amos’
dad represented during his
William Morris tenure).

The styles onthe CDrange
from soul, gospel and jazz to
country and Brill Building pop.

“My mother lived in a par-
ticular time and place that
was a great pointin American
music history,” Amos says.
“Music was mutating; it was
the birth of civil-rights music.
With everything | do, | try to
find that point at which black

ing ways to bring that to a
wider group of people.”

Aside from his recording
career—hereleased “Harlem”
(2000) and “In Between”
(2002) on the e-label Un-
breakable Records—Amos is
VP of A&R at Shout Factory,
where he has overseen
projects by Burke, Herb
Alpert and William Shatner.

BET on Jazz plans to
broadcast a documentary
about the “Shirl-ee May” proj-
ect during the first week in
December. The album is also a
featured selection in Sony
BMG Sales Enterprise’s spe-
cial fourth-quarter urban retail
program.

“This is my inheritance,”
Amos says. “My mom died
broke and alone. But she left
me this amazing key to my
past—and how and why | do
what | do.” .
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CONGRATULATIONS

Alejandro Sanz For Record Of The Year & Song Of The Year - Tu No Tienes Alma
Bacilos For Best Pop Album By A Duo Or Group With Vocal - Sinverglienza
Laura Pausini For Best Female Pop Vocal Album - Escucha
Luis Miguel For Best Ranchero Album - México En La Piel
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Mendes’ Sweet Return

Brasil ‘66 Leader Will Have A New Album For Valentine’s Day

Although it’s still three months
away, it’s never too soon to start
thinking about Valentine’s Day
and chocolate and your loved
oneand chocolate and roses and
chocolate. Competing with the
Cadbury’s Feb. 14 will be Sergio
Mendes, who is releasing his
firstalbum in the United States
in 10 years.

With his Brazilian-flavored
light jazz, the pianist/band-
leader and his group Brasil ‘66
ruled the charts in the late '60s
with such hits as “Mas Que
Nada” and his cover of “Fool on
the Hill.

On his new recording, appro-
priately named “Timeless,” he’s
paired with a slew of artists,
most of whom weren't even a
twinkle in their parents’ eyes
during Mendes’ heyday.

The Concord Records/Star-
bucks Hear Music release was
produced by Black Eyed Peas’
Will.i.am. Among the guests
are Erykah Badu, Jill Scott,

John Legend, Q-Tip and Ste-
vie Wonder.

The album includes re-
worked versions of Mendes’
hits, new tunes and updates of
Brazilian standards. The sound
combines classic Brazilian
samba and bossa nova rhythms
with American hip-hop.

“Sergio is a legend. This is
music we've all grown up
with,” Starbucks Entertain-
ment president Ken Lombard
says. “ ‘Mas Que Nada’ is just
an incredible release, and
when you hear it today it gen-
erates the same type of excite-
ment as it did when it first
came oul, so the opportunity
to once again join forces with
Concord to co-release Sergio’s
new album is an incredible op-
portunity, and our customers
are going to love it.

Like the Ray Charles and
Herbie Hancock albums
issued recently by Starbucks
and its partners, this release

will be available to all retailers
simultaneously.

MAGIC NUMBERS: Looks
like Universal Records knows
how to play the numbers. The
label and its Republic imprint
are breaking its first rock band
since 3 Doors Down with
Knoxville, Tenn.-based 10 Years.
The hard rock group has its
inaugural hit with “Wasteland.”
The track is No. 4 on Billboard
Radio Monitor’s Active Rock
airplay chart and No. 19 on the
Modern Rock chart.

Dave Numme, PD at KUFO
Portland, Ore., has been spin-
ning the song since July. “The
quality of the song [is] why it’s
connecting,” he says.

He predicts a strong future
for 10 Years, “if they can cut
through and become a band
people cun recognize.”

“From the first time [ saw
them in Knoxville, | was like a
heat-seeking missile,” Repub-

' KERRI MASON kmason@billboard.com

lic Records president/Univer-
sal Records senior VP Avery Lip-
man says. “It wasn'’t like these
guys need to develop, it was like,
‘These guys kill it.” ”

As soon as recording fin-
ished, 10 Years went back on
the road. “Tt was to get their
chops, to get their crew to-
gether,” Lipman says. “They’d
never been on an extended road
tour—they’d done regional
things. We wanted them to get
together and do a test run.”

The single comes from “The
Autumn Effect,” the group’s Re-
public/Universal debut, which
cameout in August. Thealbum,
produced by Josh Abraham,
peaked at No. 72 on The Bill-
board 200 but is beginning to
rebound after having fallen off

Micro-House Is In The House

Pier Bucci’'s ‘Familia’ Mixes Blips, Bleeps And Feelings

the chart. The title has sold
82,000 units, according to
Nielsen SoundScan.

Lipman admits that the
label is “concerned that sales
success has not [yet] correlated
with radio play,” but adds that
“it’s rare for a rock band to
take off immediately, so we're
patient. We're anxious, but
we're patient.

The band is on the road with
Breaking Benjamin and will
tour with Mudvayne to close out
the year.

UPDATE: After seeing Run
Run Run at Billboard Under-
ground/Live From the Knitting
Factory in Los Angeles in
August, Magic Castle/Univer-
sal Records has signed the band

Knoxvflle-based 10 YEARS
is wasting no time climbing
the Attive Rock and
Modern Rock charts for
Universal’s Repubtic
imprint.

for Australiaand New Zealand.
The rock act continues to be
courted for a U.S. deal. Bill-
board Underground exposes
new talent to top-tier industry
tastemakers. The showcases,
which take place monthly,
started in New York earlier this
year and expanded to Los Ange-
les in July.

After nine years, London-
based Eddy Leviten is leaving
his post as head of communi-
cations for Sanctuary Group,
effective Dec. 23. Philip
Ranger, director of corporate
and investor relations, will take
over his duties. .

Additional reporting by Todd
Martens and Joy Mitchell in Los
Angeles.

What the heck is micro-house anyway? Em-
braced by the cool kids who congregate in
Montreal each June for the tech-nerdy Mutek
Festival, the new term might loosely translate
to “moody techno” for older dance fans.

The style is defined by the usual blips and
beeps, with lots of air in between. But it also swaps
settings, from the booty-conscious dancefioor
to the'subconscious mindscape.

Yet, if you're going to use the
word “house” in a new genre’s
name, there has got to be
something in it that feeds the
body and soul as well as the
brain. Which is why Pier Bucci’s “Familia” (Cross-
town Rebels) could be the first classic micro-
house album.

With Ricardo Villalobos and Luciano, Bucci
is part of a triumvirate of Chilean producers mak-
ing ethnic-tinged, minimalist records that are
rocking the global underground.

Each of the 10 tracks on “Familia” resonates
with so much direct emotion that the set might
as well feature full vocals (only a handful of
tracks have even the slightest vocal snippet).
it sounds like Art of Noise, Juan Atkins, maybe
even a bit of Roni Size, but Bucciis very much
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his own artist. “I don’t buy records. | don’t listen
to music,” he says from his home in Berlin. |
don’t have a turntable at home to listen to
records. Lately everyone is sending me demos,
a bunch of music from my friends, and
really, they are still in their packages.”
“Familia” is the first full-length re-
lease for U.K.-based Crosstown, the
pet imprint of rising electro DJ star
Damian Lazarus. Bucci will hit the
road with his label boss later this

K

month for a four-date American tour, during
which he’ll re-create the album’s dewy sounds
with two synthesizers and a laptop powered
by Ableton Live software. Something tells me
those shows should not be missed.

FAB FABRIC: Techno pioneer Carl
Craig’s new compilation, “Fabric 25”
(Fabric)—the 25th release in U.K. club
Fabric’s essential series—starts off
with a bang, in the form of a whisper.

BUCCI
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The Planet E label founder launches his set
with a crunk radio anthem, Ying Yang Twins’
“Wait (The Whisper Song),” mixing it into his
own Doppler-effected track “Angel” in a rare
moment of rap/dance unity.

“I’'ve always thought hip-hop is electronic
music,” Craig says. “There are definitely a lot of
connections between Detroit [techno] and
what’s been happening with crunk and Miami
bass and hip-hop as well.”

For further proof, Craig points to Missy
Elliott’s upfront usage of whatis arguably the
first-ever techno record, Cybotron’s “Cilear,”

in her hit “Lose Control”; and “Shake,” Ying
Yang Twins’ new single, which samples
George Kranz’s classic dance record
“Din Da Da.”

“When | heard ‘The Whisper Song,’ |
was like, ‘OK, thisis a hot record, it sounds
like Snoop Dogg and Pharrell,’ but there was
something else about it that was really fan-
tastic and fascinating to me,” Craig says. “It
definitely put me straight that we have simi-

lar influences when | heard [‘Shake’].”

“Fabric 25”—an awesome, multigenre party
mix—nhits U.S. store shelves Dec. 1 via Studio
Distribution. .
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DEBORAH EVANS PRICE dprice@billboard.com

Christian Acts Roll On
Contest Bandwagon

uch TV talent compeli-

tions as “American

Idol” and “Nashville

Star” have proven suc-

cessful at launching
new artists, but the pop and
country communities aren’t
alone in utilizing that plat-
form. There are several con-
tests in the contemporary
Christian/gospel arena,
among them the Gospel
Dream contest, the Exalting
Him National Talent Search
and the Chrysler Financial-
sponsored Vickie Winans Ris-
ing Star Talent Contest.

Exalting Him is providing
a vehicle of exposure for rock
group Julian Drive as the
Georgia band targets a na-
tional audience with its self-
titled debut, due Nov. 22. The
group, previously known as
Refuge, won a contract with
Vital Communications, a Day-
wind label distributed by Word
Distribution.

After winning the Exalting
Him regional competition in
Atlanta, the band advanced to
the finals in August 2004 and
won the top spot. | have served
as a judge for the contest the
last three years and have been
impressed by the talent we
have seen all over the country,
but I’ll never forget the first
time [ heard this band perform
in Atlanta.

Lead vocalist Shane Bowers
has one of those voices that im-

The members of JULIAN
DRIVE, who come from
country and jam band
backgrounds, feel they
have a distinctive sound
that may set them apart
from.the competition.

mediately commands atten-
tion. On the new album, Bow-
ers and fellow band members
Shaun Bennett, Jesse Triplett
and Jonathan Waggoner have
created a project that fulfills
the promise | saw in that first
performance.

Bennett says they entered the
contest just looking for feed-
back, never expecting to win.

“We're always open to crit-
icism, especially from people
in the industry who know
what they are talking about to
help us out,” he says. “So we
never really expected to get as
far as we did. It was almost
surreal when they called our
name out.”

julian Drive, who began as
a church worship band, has
drawn comparisons to Cast-
ing Crowns, as well as to
Maroon5 and Third Day. It
had recorded two independ-
ent CDs and started attract-
ing a following around
Athens, Ga., bul Bowers says
the latest exposure has upped
its national appeal.

“Shane comes from a more
of a country background, and
| come from more of a jam-
band background,” Bennett
says. “We take all these
sounds and put them in a
blender and come up with
something a little more
unique. We all have different
styles and tastes, and [ think
that gives us an edge.”

David Zaffiro produced the
band’s album, and the first
single, “Famous,” is at Chris-
tian radio.

Julian Drive returned to
the Exalting Him stage this
year as the reigning winner.
It can be seen performing on
the finals of Exalting Him
2005, which airs on Trinity
Broadcasting Network
nightly Nov. 20-25. Bowers
was also tapped to serve as a
celebrity judge.

vital plans an album release
party on street date at the
band’s home church, Corn-
ersione Church of God. “That’s
pretty much the church [where]
we all met and started our min-
istry, so we still call that our
home,” Bowers says.

It’s that sense of home and
the desire to stay connected
to its roots that led the band
to its new name. When it
began working on the album,
it discovered there were sev-
eral other bands named
Refuge. So the group settled
on Julian Drive, the name of
the street bassist Waggoner
lives on.

“We're from a simaller town,
and we're just a bunch of
friends,” Bennett says of their
music ministry. “I drive by [the
street] every day, so I'm re-
minded every day how much
the band means to me. ['m
sure it means the same to the
rest of the guys.” woe

Jazz Notes
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Youth Movement

Concord Embraces New Wave Of Jazz Players

Roll over young lions—the
early-'90s jazzers set onrecy-
cling bebop and championed
by Wynton Marsalis—because
the new generation is knock-
ing on the door.

Plaudits go to Concord
Records for helping to usher
in the youth movement by
showcasing three of its new
signings (trumpeter Christ-
ian Scott, keyboardist Tay-
lor Eigsti and vocalist Erin
Boheme), first at the Mint in
Los Angeles Oct. 25 and
then at Dizzy’s Club at Jazz
at Lincoln Center in New
York Nov. 8.

At Dizzy’s, Eigsti, 21, put
an impressive punch and
spark into his set, especially
on his energetic version of
John Coltrane’s “Giant
Steps.” He also offered a fine
duet, “True Colors,” with 17-
year-old guitar phenom Ju-
lian Lage. Boheme, 19, joined
the band for four songs, in-
cluding her original “Don’t
Be Something You Ain’t,” a
song that lyrically exempli-
fied the evening’s accent on
subtly breaking out from
neocon jazz tastes.

The most dynamic of the
trio was Scott, who ener-
getically put funk and rock
into the mix, while blowing
a soulful trumpet that
pierced but also hummed.
The title track to his new
album, “Rewind That,” set
for a Feb. 28 release, got his
set off to a hot start. Look
for him to enjoy a career
with long legs.

BET Jazz, which has linked
with Concord to present
three 30-minute specials—
one devoted to each of the
fledgling artists—filmed the
proceedings at Dizzy’s as
well as the triad’s perform-
ances at the Anguilla Tran-
quility Jazz Festival the fol-
lowing week. The specials
will air in January.

CRYSTAL BALL: Blue Note
Records is filling up its 2006
calendar with noteworthy
CDs, including a solo piano
outing by Gonzalo Rubal-
caba—appropriately titled
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“Solo,” arriving March 7—and
a Wes Montgomery tribute
by guitarist Pat Martino, out
Feb. 7.

Pianist Andrew Hill, who
began recording for the label
in 1963, has re-signed with
Blue Note for the third time.
Coming up is a quintet release,
“Time Lines,” out Feb. 21. And

vocalist Cassandra Wilson’s
long-awaited project with
producer T Bone Burnett,
“Thunderbird,” will finally see
the light of day in March.

At Verve, Roy Hargrove, the
hardest working trumpeter in
the jazz business, releases
“Reflections and Distortions,”
a two-CD set, Feb. 28. One
disc features his quintet, the
other his funky RH Factor
band. Also out Feb. 28, har-
monica ace Toots Thielemans’
“Over the Rainbow.”

Columbia’s marquee jazz
release is banjo master Béla
Fleck’s “The Hidden Land,”
which will street Jan. 31. The
CD reunites Fleck and his
group—including bassist
Victor Wooten, percussion-
ist Future Man and saxist
Jeff Coffin—after a year-
long hiatus.

Also on Jan. 31, saxophon-
ist Chris Potter, a steady
member of Dave Holland’s

quintet, releases yet another

of his potent albums, “Un-
derground,” on Sunnyside,
with a band including key-
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boardist Craig Taborn and
the widely underrated gui-
tarist Wayne Krantz.

Telarc Records is looking
ahead to two strong piano-
based releases: Michel Cam-
ino’s “Rhapsody in Blue” with
the Barcelona Symphony Or-
chestra (Feb. 28) and Hiromi
Uehara’s “Spiral” (Jan. 17),

the follow-up to 2004’s
“Brain.” She delivers eight
new compositions that range
from funk to avant-garde.

THREE DOT LOUNGE:
Harry Connick Jr. will make
his Broadway acting debut in
“The Pajama Game” at the
Roundabout Theater in New
York Jan.19 . . . The Kennedy
Center in Washington, D.C.,
will celebrate alto saxophon-
ist/NEA Jazz Master James
Moody’s 80th birthday Dec.
10 at 8 p.m. at the Eisenhower
Theater, also featuring fellow
Jazz Masters Slide Hampton,
Jimmy Heath and Paquito
D’Rivera . . . Mack Avenue
Records’ Ron Blake recently
joined the “Saturday Night
Live” band on baritone saxo-
phone and flute, replacing 25-
year band vet Lou Delgado . . .
Eight-string guitar virtuoso
Charlie Hunter makes his six-
string Telecaster recording
debut on drummer Bobby
Previte’s “Coalition of the
Willing,” out in February on
Ropeadope. .
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Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential.

CALBUNS

SYSTEM OF A DOWN
Hypnotize

Producer: Rick Rubin
American/Columbia
Release Date: Nov. 22
With its second re-
lease in a year
(following “Mes-
merize” in May), System of a Down has
lost shock value. Not that the band'’s
blend of metal; world music; jagged,
breakneck rhythms; and non sequitur
lyrics don't still connect, but it is nowhere
near as dazziing as it was on its first two
go-arounds. That said, there are still some
great songs on “Hypnotize,” including the
plaintive “Lonely Day,” SOAD’s most
emotionally straightforward tune to date.
The band can still dazzle with its odd
blend of thrash riffs and catchy choruses
("Tentative™), and “Vicinity of Obscenity”
is one of the most twisted, perverse and
silly songs it has written. But the band is
nearing the oversaturation point: “Mez-
merize” and "Hypnotize” might have
made more impact if they were released
at once instead of spaced apart.—BT

VARIOUS ARTISTS
In the Mix: Original
Motion Picture
Soundtrack
Producers: various
US Records

Release Date: Nov. 22
Under the executive
production of R&B kingpin Usher, the
soundtrack to romantic action comedy
“In the Mix” (the singer’s first starring
role) combines fresh talent with familiar
faces. R&B chanteuse Keri Hilson chan-
nels Beyoncé's seductive soprano on
"Hands & Feet,” and tender crooner

KELLY CLARKSON
Walk Away
Producers: Raine
Maida, Chantal
Kreviazuk,

Kara Dioguardi
Writers: R. Maida,

C. Kreviazuk,

K. Dioguardi, K. Clarkson

Publishers: various

RCA (CD track)

The unstoppable Kelly Clarkson has
filled 2005 with honest-to-goodness
songs. Ten years from now, we'll still be
hearing “Since U Been Gone” and
“Because of You,” two of few pop aces in
an arid year. Her fifth cunning hit from
“Breakaway” again charges with a
monstrous vocal, cool melody, crafty
pop/rock production and a clear love-
me-or-leave-me theme. Best yet, “Walk
Away” is soaked with its own personality
and refreshingly different from the
previous four smashes. Her shout-out
for empowerment toward the end is
absolutely priceless. As is she.—CT
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Robin Thicke reveals a subdued falsetto
on the sentimental "Against the World.
But since this is the debut from Usher’s
US imprint, his artists are the focus.
Smooth-talking rapper Rico Love graces
three tracks, including the gritty “On the
Grind” with Juelz Santana and Paul Wall
and R&B quintet One Chance
harmonizes succinctly in “That’s My
Word” and “Could This Be Love.
Elsewhere, Anthony Hamilton ("Some
Kind of Wonderful”) and Christina Milian
("Be What It's Gonna Be”) lay down solid
vocals to complete this nicely stocked
collection.—CH

TALIB KWELI

Right About Now
Producers: various
Koch

Release Date: Nov. 22
Having acquired a
slight taste of
mainstream success
Talib Kweli seems trapped in musical
purgatory—compelled to either conform
to what's marketable or remain true to his
underground fan base. His third solo
offering leans more toward conscious than
commercial. On the rock-influenced title
track, Kweli slickly runs through his artistic
history (label politics included) and
present state of mind. He summons Black
Star cohort Mos Def for the potent
“Supreme, Supreme” and forms other
sensible match-ups with lesser-known
MCs, including a lethal Jean Grae (“Where
Ya Gonna Run”). But the beautiful soul-
sampled hook of “Ms. Hill,” a platonic ode
to the incomparable Lauryn, and the
mellow R&B groove of “Two & Two” are
more of what Kweli needs to ascend from
the underground. —CH

NICKELBACK
Animals (2:59)
Producers:
Nickelback, Joey Moi
Writer: Nickelback
Publishers: various
Roadrunner

(CD promo)

The United States is not the only country
that loves fast cars and faster women. In
atime when rock desperately needs
some party songs, Canadian heroes
Nickelback deliver a stroke of genius.
"Animals” celebrates girls sneaking out
of the house to go speeding and parking
with naughty boys, and it’s so dirty,
funny and frenetic that it will corrupt
kids on contact. The fuel is Chad
Kroeger’s lyrical delivery, which he fires
off as fast as the song’s adrenaline rush.
He chatters, “Your mom don’'t know that
you were missin’/She’d be pissed if she
could see the parts of you that I've been
kissin'.” (Just wait till you hear theline
about her hands on his gears.) A great
dose of wicked fun.—CLT

|
|
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[ NEW AGE_

ENYA (1)
Amarantine
Producer: Nicky Ryan
Reprise
Release Date: Nov. 22

" Having sold more than

65 mitlion albums

filled with her chilted-out
synth-pop, new-age
vocalist Enya has little
reason to change her
sound. Her sixth album
(and her first in five years)
blends uplifting melodies,
classical motifs and trance-
like chants in a familiar yet
distinctive fashion. The 12
serene, synth-drenched
tracks blur together as they
float on predictable chord
progressions and stacked
harmonies, producing the
perfect soundtrack to an
epic historical film and long
yoga stretches. On hyp-
notic opener “Less Than a
Pear!” and two other songs,
Enyasingsinanimaginary
language, which gives her
multilayered vocals an
outlandish texture, while
the quietly bombastic
‘Sumiregusa” shows off
her fluent Japanese. This
album is calm and relaxing

| almost to a fault. How

much you enjoy the balmy
sounds may simply
depend on what kind of

~ day you've had.—SP

COUNTRY

VARIOUS ARTISTS (2)

© Walk the Line: Original

Motion Picture Soundtrack
Producer: T Bone Burnett
Wind-up

- Release Date: Nov. 22

In the upcoming Johnny
Cash biopic “Walk the Line,”
Joaquin Phoenix and Reese
Witherspoon go where few
actors have gone before:
not only channeling musical
legends Johnny and June
Carter Cash onscreen, but
also singing in the film and
the soundtrack release. And
while their spot-on
renditions of classics like “I
Walk the Line” and "“Jack-
son” steal the show, up-and-
coming artists Waylon
Payne, Tyler Hilton, Shooter
Jennings and Johnathan
Rice deliver equally con-
vincing performances as
Jerry Lee Lewis, Elvis
Presley, Waylon Jennings
and Roy Orbison, respec-
tively. Producer T Bone
Burnett brings cohesionto a
wide-ranging set, with
period-appropriate
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ALBUMS

arrangements and con-
sistently solid perform-
ances from the actors
singers and musicians. it's
easy to envision a big
success story for everyone
involved in this project.—PV

PURPLE RIBBON
ALL-STARS

Big Boi Presents. . .

Got Purp Vol. 2

Producers: various

Purple Ribbon/Virgin
Release Date: Nov. 22
After enjoying multi-
platinum success
alongside his eccentric
rapping partner Andre
3000, OutKast’s Antwan
“Big Boi” Patton hopes to
spread his musical Midas
touch behind the scenes
on this compilation of new
and old artists alike. The
results are mixed, and
surprisingly, it's the rap
entries that fail to make
the grade. A reunited
Goodie Mob sounds dis-
jointed on "Hold On,”
while Killer Mike’s
“Dungeon Family
Dedication” never reaches
its full potential. Luckily, a
smattering of R&B gems
help save this compilation
from total collapse.
Janeile Monae rebounds
onthe fun “Lettin’ Go,”
while Scar shines on the
upbeat “U Got Me!!” The
whole roster comes to-
gether on “Kryptonite,”
the album’s infectious lead
single. Though the album
never reaches OutKast-
style heights, it’s a
promising look at things to
come.—/MJ

VARIOUS ARTISTS
Music From and Inspired
by Get Rich or Die Tryin’
Producers: various
G-Unit/Interscope

Release Date: Nov. 8

w8 With help from his
omnipresent G-Unit crew,
50 Cent presents an
abrasive soundtrack that
fits his hustler-themed film
debut. Seeing no reason to
mess with a winning
formula, the rapper runs
with the same production
team, while the usual G-
Unit lineup greets Mase
and M.O.P. for 18 like-
minded tracks. 50's
cynical storytelling is best-
heard on the hypnotic
“Hustler’s Ambition” and
the reflective “What If,”

where he ponders emulat-
ing other rappers (“If | put
diamonds in my teeth like
Baby, | wouldn't stand a
chance of trying to sell
like Shady”). Other catchy
cuts pair him with Lioyd
Banks ("You Already
Know”) and Mobb Deep
("Have a Party”), as they
depict their lavish
lifestyles. Though 50’s
approach becomes too
calculated by album’s end,
his ability to market his
rags-to-riches story
remains unrivaled.—CH

SCOTT STAPP

The Great Divide
Producers: John Kurzweg,
Scott Stapp

Wind-up

Release Date: Nov. 22

E‘«u} It has arrived late in
% the year, but Scott
Stapp’s solo debut is the
surprise of 2005. The title
track set expectations
that “The Great Divide”
would be another Creed
album, but guess again.
Stapp sheds that template
for a rawer sound
featuring catchy, driving
guitar licks (the fierce
“Reach Out,” “The Hard
Way"”) and experiments
like the Johnny Cash-
inflected “Justify.” “Sub-
lime” and “Soar” have
sweet sentiments but are
also strong on inspiration.
For all the rock blaze, the
set is meant to uplift,
focusing on survival,
redemption, forgiveness
and thankfulness. Stapp is
so confident that it’s easy
to call his messages smug
and preachy. But gospel
rouser “Broken,” a praise-
and-worship tearjerker,
proves otherwise. As he
joyfully sings, “I'm
broken,” you know his
gratitude is sincere and
that the man has truly
become whole.—CLT

JOHN MAYER TRIO

Try! John Mayer Trio

Live in Concert

Producers: John Mayer,

Steve Jordan

Aware/Columbia

Release Date: Nov. 22
Thereis no “Your Body
Is a Wonderfand” in

this current incarnation of

John Mayer. The jazz-

trained artist celebrates his

roots on this collection of

songs he took on the road
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this fall with drummer
Steve Jordan and bassist
Pino Palladino. The result is
a heavily blues- and jam-
based effort with an
incongruous AC feel. On
cuts like “Who Did You
Think | Was” and a cover
of Jimi Hendrix's “Wait
Until Tomorrow,” Mayer’s
voice resembles Stevie
Ray Vaughan’s in all its
non-offensive arches. As
a guitarist, Mayer spreads
his wings with “Out of My
Mind” and a version of
Ray Charles’ “I Got a
Woman.” While “Try!" is
brimming with talent, it's
not consistently
compelling, with slow,
grown-up numbers like
‘Gravity” weighing the
generally congenial
album down . —KH

THIRD DAY (3)
Wherever You Are
Producers: Brown
Bannister, Third Day
Essential Records
Release Date: Nov. 7
Following up its
brilliant effort “Wire,”
which pushed the envelope
in @ more mainstream rock
direction, Third Day enlists
veteran producer Brown
Bannister and targets the
church-going heart of its
core audience. “Cry Out to
Jesus” is a poignant,
powerful anthem that strikes
a perfect chord in these
tumultuous times. One of
the best voices in any genre,
Mac Powell has never
sounded better. “Keep On
Shinin’ " in particular shows
his range and way with a
lyric. Among the other
highlights are “Mountain of
God,” "How Do You Know,”
“Communion,” "Eagles” and
“lI Can Feel It." From start to
finish, this is a thoroughly
satisfying collection that
will be one of the year’s
best-selling Christian
titles.—DEP

L LEGEND & CREDITS S

EDITED BY JONATHAN COHEN (ALBUMS)

AND CHUCK TAYLOR (SINGLES)

P D
THIRD DAY
VR YO A

CLASSICAL

JOHN WILLIAMS, YO-YO
MA, ITZHAK PERLMAN (4)
Memoirs of a Geisha
Producer: John Williams
Sony Classical

Release Date: Nov. 22

g ’ After such recent

el successes as the
scores for films like the
“Harry Potter” series and
“Catch Me If You Can,”
composer John Williams
has entirely morphed his
talents once again. For the
film adaptation of best-
selling novel “Memoirs of a
Geisha,” Williams, who also
conducts on the recording,
scatters traditional
Japanese elements like gold
dust over sweeping strings
and thundering percussion.
Tracks like "Going to School”
and “Brush on Silk” glitter,
while the beating drums and
haunting vocals suffuse “The
Fire Scene and the Coming
of World." Itzhak Perlman
injects a sparkling violin
solo into “The Chairman’s
Waltz,” while superstar
cellist Yo-Yo Ma gives an
achingly sweet voice to the
film's young heroine, Sayuri,
whose theme is artfully
woven throughout the
score's fabric.—AT

L LATIN |
SIN BANDERA
Mafana
Producers: Aureo Baqueiro,
Brian McKnight,
Soul Diggas
Sony BMG
Release Date: Nov. 22
Sin Bandera's newest
album is more R&B-
and hip-hop-tinged than
usual, only one of the
elements that makes it
broader and more alive
than the group’s previous
efforts. The Mexican duo
has also incorporated duets
with Brian McKnight (the
very soulful “La Razdn Eres
Tu™), Laura Pausini (“Como
TuyY Como Yo")and VicoC
(“Junto A Ti"). Previously,

TANGO CAaAS

GUISHA

Sin Bandera was able to sell
tons of records with a
blander approach, and it
still sometimes drags its
tempos down and over-
emotes. But there’s plenty
of edge in “Junto A Ti” and
‘Lo Que Llamas Amor,” and
musically, this is a far
superior album, often
challenging (the first single,
“Suelta MiMano,” is an
acoustic track built on
piano and guitar alone) and
full of surprising harmonies
and arrangements.—LC

(WORLD

DANIEL ALMADA and

MARTIN IANNACCONE (5)

Tango Crash

Producers: Daniel Almada,

Martin lannaccone

Justin Time

Release Date: Nov. 22

* Astor Piazzolla fused
his love of jazz and

Argentina’s national music

to create the passionate

nueva tango. Now a pair of

Argentine musicians, pianist

Daniel Almada and cellist

Martin

lannaccone,

have taken (x ln
the sensi- ] )l .
bilities of the ADDITIONALE
style and REVIEWS:

infused it with
subtle shades
of electronica.

“Live at

LIFEHOUSE Blind (4:12)
Producer: John Alagia
Writer: J. Wade
Publisher: DreamWorks
Geffen (CD promo)
With its acoustic ballad
“You and Me” still going
strong after 40(!) weeks on

 The Billboard Hot 100—it

peaked at No. 5—Lifehouse
readies a follow-up that
picks up the pace. “Blind”
brings out thick layers of
crunching guitars and a
soaring chorus to remind us

- these guys were once

considered an alt-rock band,
before the pop urge became
too strong. Jason Wade’s

.~ trademark neo-grunge

vocals are moody yet
hopeful, a little too laid-back
and, ultimately, lacking
momentum. Unlike the radio
perma-smash that is “You

~ and Me,” this midtempo cut

i
4

THIS WEEK ONI

* Jimmy Buffett,|

Fenway Park”

is not instantly gratifying top
40 material. But its guitar-
driven chorus still manages
to flex araw melodic muscle

© thatrecalls the band's

energetic debut, "Hanging
by a Moment,” radio’s most-
played song of 2001.—-SP

D.H.T. Someone (3:11)
Producers: Flor Theeuwes,
Jeffrey Vissers, Serge
Ramaekers

Writer: £, Prenge/
Remixers: Flor Theeuwes,
Thunder Deejay
Publishers: EM/
Blackwood/Edition No
Access (BMD

Robbins (CD single)

The follow-up to D.HT.'s
surprise smash cover of
Roxette’s “Listen to Your
Heart” again offers
programmers a solid ballad
version and remixed high-
energy, flame-throwing

dancefloor toss-up. The

) (Mailboat) !
Their sound * The Peter
has the nervy Fdahck Group |

: eaturing
feel of jazz Norah Jones, ]
and the dark “New York
colors of the City: The Chiil
. Album” (Koch)

tango; their )

« Ray Davies,
deft use of “Thanksgiving
programming  Day” w2
and sound

collage is the extra touch
that makes “Tango Crash”
a singular piece of work.
Whether they're working
the understated tango of
“Milonga Para Alberto” or
the sonic overload of “DJ
Peron,” Almada and
lannaccone are wrangling
rich and innovative
musical ideas.—PVV

CRITICS’ CHOICE *: A new release, regardless of

chart potential, highly recommended for musical merit.

CONTRIBUTORS: Leila Cobo, Deborah Evans Price,

Katie Hasty, Clover Hope, Ivory M. Jones, Sven Philipp,
Chuck Taylor, Bram Teiteiman, Christa L. Titus,
Anastasia Tsioulcas, Philip Van Vleck, Paul Verna.

PICK »: A new release predicted to hit the top half of

All albums commercially available in the United
States are eligible. Send aibum review copies to
Jonathan Cohen and singles review copies to Chuck

Taylor (both at Billboard. 770 Broadway. Sixth Floor,

New York, NY. 10003) or to the writers in the appro-

the chart in the corresponding format.

priate bureaus.

ballad is an earnest plea for
love, again ably sung by
Edmee Daenen, with a
crafty, cleverly rhyming lyric.
The Furious F. radio edit
inserts a frenetic pulse in
front of the verses, but slows
down at the chorus to let the
message shine through. So
often, such acts and their
moment in the spotlight are
short-lived, but D.H.T. has
the talent—and Robbins the
marketing savvy—to vie for
asecond hit. We hope top
40 recognizes how re-
freshing it is to include some
escapist uptempo music in
the mix.—CT

HILARY DUFF Beat of My
Heart (3:10)

Producers: Dead
Executives

wwWwW americanradiohistorv com

Writers: Dead Executives,
H. Duff

Publishers.: Vegan
Boy/Hilary Duff (ASCAP),
Dead Executives (BMD)
Hollywood (CD promo)
Hilary Duff’s No. 1 platinum
album “Most Wanted”
certainly cemented the
singer/actress in the
current pop culture
pantheon. But new single
“Beat of My Heart” seems
to toss her back to her
Disney days. Pop music is
always appreciated, but
this is a kiddie anthem,
plain and simple, so re-
petitive and childlike in its
lyric (“the beat of my heart”
is repeated 44 times in
three minutes) that it is
hardly a contender for
contemporary radio. We've
come to expect better. Hil,
what happened?—CT

ROCKIE LYNNE Lipstick
(3:58)
Producers: Tony Brown,
Kevin Law, Blake Chancey
Writers: R. Lynne,
M. Prentice
Publishers: various
Universal South
(CD promo)

As his career takes off,

this talented singer/
songwriter might appear to
be an overnight success. In
reality, Rockie Lynne has
spent years honing his
performing skills in clubs,
and the seasoning shows.
He makes his major-label
bow with this impressive
single. The lyric speaks of a
man looking to take his
relationship back to basics
by hitting the road and
letting romance unfold
away from the pressures of
the daily grind. He has a
way of placing colorful little
details in each line that give
the song a personal,
confessional feel. Beyond
his obvious giftsas a
songwriter, Lynneis also a
potent vocalist with a
smooth, confident voice
that immediately lets the
listener know this is a man
who doesn’t just write
lyrics, he lives them.—DEP

PETER GALLAGHER Still |
Long for Your Kiss (3:57)
Producer: Michael Mangini
Writers: L. Williams,

D. Jarvis

Publishers: Casa de
DJ/Music of Windswept
(ASCAP), Warner-
Tamerlane/Lucy Jones (BMI)

NOVEMBER 26, 2005

Epic (CD promo)

At face value, arecord from
Peter Gallagher appears to
be a misguided vanity
project in the vein of Minnie
Driver and Robert Downey
Jr. But the fine actor has
appeared in more than a
half-dozen Broadway
musicals, and he recently
sang Solomon Burke’s soul
classic “Don’t Give Up on
Me” on the hit series in
which he stars, “The OC."
Epic Records came calling,
and theresultis “7 Days in
Memphis,” an authentic
enough rock-blues
collection. Single “Still |
Long for Your Kiss,” co-
written by Lucinda
Williams, is an organic jam
that hints at bayou blood
flowing through Gallagher’s
veins. Radio will be a tough
call, but fans have every
reason to applaud.—CT

DESTINY’S CHILD Stand
Up for Love (4:45)
Producers: David Foster,
Humberto Gatica

Writers: A. Foster-Filles,

D. Foster

Publishers: various
Columbia/Sony Urban

(CD promo)

Destiny's Child's farewell
“#1's” album leads off with a
song that is anything but a
chart-topper. “Stand Up for
Love,” deemed the 2005
World Children’s Day
anthem, is a schmaltzy AC
ballad aiming to display the
individual tatents of
Beyoncé, Kelly Rowland
and Michelle Williams.
That's ironic, given that the
disc shares space with
“Bills, Bills, Biils,” Booty-
licious” and “Survivor,”
which were production
triumphs that had little to
do with vocal worldliness.
Here's a group that
managed to turn an
overused rhythmic track
into a relentless hitmaking
machine. Only later did the
threesome, one by one,
prove that they could sing.
We all know now that the
members of Destiny’s Child
were more talented than
their hits revealed, but this
finale is a disappointing
nonstarter.—CT

FOR THE RECORD

In the Nov. 12 issue, the
review of Melissa
Etheridge's “I Run for
Life” should have listed M.
Etheridge as the writer.
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January 17, 2006

Renaissance Hollywood

THE FUTURE siesiiiid
OF BRANDED [ '

television, music,

www.thenextbigidea.com

™

( R_egistg_r Early qnd Save! )

“The Next Big Idea” conference attracts over 300 senior executives from companies including: Alliance, Allied Domecq Spirits, American Express, AOL,
Armani Exchange, Arnold Worldwide, Barnes & Noble, BET, Blockbuster, BMG, Carat USA, CBS, Clear Channel, Coca-Cola, ConAgra, Coors Brewing Company,
Court TV, Creative Artists Agency, Davie-Brown Entertainment, Deutsch, Digitas, Discovery Communications, DreamWorks, EMI Music, ESPN ABC Sports, Forbes, Fox
Broadcasting, GM Planworks, Grey Worldwide, GQ, GSD&M, Hewlett-Packard, Lifetime Television, L'Oreal, Major League Baseball, Mattel, McKinsey & Company,
MediaCom, Mediavest, MGM, Motorola, MPG, MSN/Microsoft, MTV Networks, National Basketball Association, National Football League, National Hockey League,
New Line Cinema, Nickelodeon, OgilvyOne Worldwide, Olive Garden, OMD, Optimedia, PepsiCo, Saatchi & Saatchi, Scout,, SI, Sirius Satellite Radio, Sony, SpikeTV,
Staples, Starbucks, The New York Times, Time Warner, Toyota, Turner Broadcasting, Unilever, Universal Studios, Verizon, Visa, Wall Street Journal, Walt Disney
Company, Warner Bros., and Yahoo!

include:

® How to Measure the Deal - Learn from experts who have developed quan-
titative and qualitative strategies to ensure that investments are well made
HOSTED BY and continue to pay off after the deals have been signed.

m NMEEK ® Living in the Fast Lane: Lessons Learned from the Automotive Industry -
m N Presented by Stephen Berkov, Director of Marketing, Audi of America, Inc.

. ' ‘ ; Nielsen ® Marketing with Attitude - Experts reveal how the right mix of attitude and
BI"bO.I’d I_Iﬁﬁm S Sytippey,  Entertainment celebrity personality can bypass traditional marketing schemes with surpris-

ing results.
® Playing the Tech Game to Reach Your Target - Learn about what’s coming
IN ASSOCIATION WITH ASSOCIATE SPONSOR next on the tech horizon that will redefine how to make your message mat-
ENTERTANMENTAND 'SIN[i|PIPlilEIS|® ter. Presented by Hilmi Ozguc. CEO, Maven Networks
UCLAAnderson '“Sigh“‘h’";'::::‘gle(‘:’:si’:yw“efe- ® Plus keynote Presentoﬁons from Cindy qulop, Forrper Chairman, BBH
School of Management and Co-Chair, Branded Content Marketing Association and Ben

Silverman, CEO, Reveille LLC

For information and to register, visit www.thenextbigidea.com or call 646 654 5169.

For sponsorship information, please contact Cebele Marquez at cmarquez@vnubusinessmedia.com or 646 654 4648.

3 To order DVDs of highlights from previous “The Next Big idea” conferences, h
visit www.thenextbigidea.com. J
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HOT

A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS
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SHINY DIAMOND

LATIN BEAT

>>

TURN ON THE FUN

>>

L] mpm
-
BEAI
READ FRED BRONSON

EVERY WEEK AT
BILLBOARD.COM/FRED

>>“Run It!” by newcomer Chris
Brown runs all the way to No. 1
on The Biltboard Hot 100 in
Just his 14th week on the chart.
He becomes the first artist
since Ciara to take a debut
single to the top, and Fred
Bronson has all the details.

>>Along with this new face,
Billboard’s charts embrace

famillar names, too, inctuding
'80s acts Kate Bush,
Eurythmics and Cyndi Lauper,
who each find ink with their
new albums.

>>A veteran with an even
tonger discography, singer/
composer Neit Diamond,
scores his best Bitlboard 200
bow in decades. Fred’s Chart
Beat gives you all the chart
highlights of Diamond’s long
and distinguished career.

1S»»

GEOFF MAYFIELD gmayfield@billboard.com

Chesney, 50 Cent Can’t Turn Tide; Madonna Vs. ‘idol’

Kenny Chesney and 50 Cent earn brag-
ging rights with this issue’s charts, yet
their opening totals make each man a
poster child for what is shapingup to be
a fourth quarter of discontent.

With 469,000 copies sold, Chesney
notches his fourth No. 1 on The Billboard
200 and his fifth on Top Country Albums.
He also leads the new Top Digital Al-
bums and Top Internet Albums lists.

The soundtrack to 50 Cent’s acting
debut settles for No. 2 on the big chart
with 317,000, but it does reach No. 1 on
Top R&B/Hip-Hop Albums. Itisalso No.
1 on Top Soundtracks and Top Rap Al-
bums at billboard.biz. Following a week
in which 50 Cent appeared on most of
thelate-night talk shows and “Live With
Regis and Kelly,” his movie debuted at
No. 4 on the box-office chart with open-
ing-weekend sales of $12 million.

Certainly 300,000-plus and 400,000-
plus weeks still represent rich real estate.
50 Cent’s start would have been big
enough to top The Billboard 200inall but
16 weeks of 2005, with four of those weeks
belonging to his album “The Massacre.”
There have only been five weeks since the
start of the year when the No. 1 album ex-
ceeded Chesney’s opening sum.

But, in a week when album sales are
down by 13.7% from the same frame of

WEEKLY UNIT SALES

STORE

ALBUMS SINGLES
This Week 11,940,000 63,000
Last Week 10,898,000 61,000
Change 9.6% 3.3%
This Week Last Year 13,833,000 99,000
Change -13.7% -36.4%

WEEKLY ALBUM SALES

35 million units

N 2004

25 2005

20

Market Watch

last year, their numbers tell a tale of what
might have been.

Combined, Chesney’s latest and 50
Cent’s soundtrack only sell about 10%
more than Eminem’s “Encore” did when
itled the chart a year ago during a short,
rushed opening week. That same chart
saw top five debuts from hits sets by Sha-
nia Twain (529,000 copies), Toby Keith
(435,000) and Britney Spears (255,000);
every top 10 title surpassed 100,000. Only
three are in that club in this issue. All
told, the top 10 for the week ending Nov.
14,2004, weighed in at 2.8 million units,
45% ahead of the new top 10’s volume.

Moreover, while 50 Cent’s soundtrack
finished slightly ahead of where chains’
first-day numbers suggested it might,
Chesney’s album lost momentum as the
week plaved out. Where it once seemed

Kénﬁ"’ a

CHESN

A Weekly National Music Sales Report

YEAR-TO-DATE

DIGITAL

TRACKS

2004

a viable candidate to beat 600,000, new
set “The Road and the Radio” falls shy of
the singer’s best week (550,000), which
his album “When the Sun Goes Down”
setin the Feb. 21, 2004, issue.

Mind you, I'm not casting aspersions
at either Chesney or 50 Cent. It is practi-
cally certain the former will be the only
country artist to place two different al-
bums at No. 1 on the big chart in 2005,
while the rapper’s “The Massacre” will
likely be the only album of the year to score
amillion-plus Nielsen SoundScan week.

Rather, what I'm suggesting is that if
artists with these credentials cannot wake
up business, it is difficult to imagine that
any of the big guns set to fire in the re-
maining weeks of the holiday selling sea-
son will make a difference either.

PLUS BUSINESS: Kenny Chesney’s
new album benefits from the latest sig-
nificant addition to Nielsen SoundScan’s
sample, the 11,000 JCPenney stores.
Chesney’s “The Road and the Radio” is
the only title now stocked at the depart-
ment store chain, but SoundScan elected
to add those outlets when it learned the
merchant will bring in a wider selection
of albums within the next 60 days.
SoundScan logs JCPenney’s sales as
nontraditional ones, the segment that

also includes digital downloads, Inter-
net-ordered albums and venue sales.
Backing out the 13,000 units combined
that Chesney clocked on the Top Digital
Albums and Top [nternet Albums.charts,
I estimate that JCPenney stores ac-
counted for about 5.5% of his opening-
week take.

GIRL FIGHT: Two women, one a
newer face, the other a dominant chart
force for more than 20 years, are in a tight
race for first place on next issue’s Bill-
board 200.

The incumbent: Madonna, who has
had five No. 1s, including two of her last
three full-length sets. The challenger:
Carrie Underwood, the fourth-season
winner of “American Idol,” the TV tal-
ent show that generated four chart-
topping albums in its first three seasons.

The former has returned to her dance
roots and has been engaged in a big
media blitz since she appeared on “Late
Show With David Letterman” Oct. 20.
Underwood counters with a country-
flavored set and a TV campaign from
candy maker Hershey’s.

Chains’ first-day sales put both on
course for 300,000-plus weeks, with
Madonna's appearing faster, but the race
is too close to call.

For week ending Nov. 13, 2005. Figures are rounded. N .
Compiled from a national sample of retait store and Nielsen
rack sales reports collected and provided by SoundScan

2005 CHANGE

YEAR-TO-DATE ALBUM

8,114,000  OVERALL UNIT SALES SALES BY STORE TYPE
6,434,000 Albums* 530,512,000 479,250,000 -9.7% S— .
264%  Store Singles 6,650,000 4495000 -32.5% S
3381007  Digital Tracks 112,385,000 285,774,000  154.3% @ m
. 649,556,000 769,519,000  18.5% b
140.0% *2004 data beginning with week ending Jan. 47 e 250 q
ADJUSTED SALES** ’
Albums 515,810,000 479,250,000 -7.1% 200
Albums w/TEA*** 527,048,500 507,827,400 ~3.6% O
**2004 data beginning with week ending Jan. 11 for a 52 week comparison.
***|ngludes track equivalent album sales (TEA) with 10 track downloads
equivalent to one album sale.
150
Digital Tracks Sales
‘04 5 112.4 mittion 156
& 28538 miflion | 2
<
SALES BY ALBUM FORMAT 50 3
cD 517,017,000 463,159,000 -11.6% -
Cassette 8,014,000 2,242,000 -72.0% -] _
Digital 4,099,000 12,900,000 214.7% ¢ o IRdloe  aat Chain
B Other 1,382,000 948,000 -31.4% traditional Merchant
Go to www.b for complete chart data | 67
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE)

KENNY CHESNEY
BNA 72960/RLG (18.98)

SOUNDTRACK
G-UNIT 005605°/INTERSCOPE (13 98/8.98)

Title

The Road And The Radio
~ Get Rich Or Die Tryin'

VARIOUS ARTISTS
SONY BMG/ZOMBA/EMI 00§740/UME (18.98)

Now 20

NEIL DIAMOND
AMERICAN/COLUMBIA 97811/SONY MUSIC (18.98)

12 Songs

NICKELBACK
| RDADRUNNER 618300/10JMG (18.98)

All The Right Reasons

THE BLACK EYED PEAS
A&M 004341+/INTERSCOPE (13.98/8.98)

Monkey Business

FLOETRY :
ERVINGWONOER/GEFFEN 005609/ INTERSCOPE (13.98) Fio'Clogy
SANTANA

= BS0 ARiSTA 50773 RMG (18 98) All That | Am

1 DESTINY'S CHILD #1's
COLUMBIA 97765 SONY MUSIC (18 98) ®

"1 KELLY CLARKSON o

Ll 8l RCA 64491/AMG (18 95) Breakaway
ROD STEWART .

4 168245 MG 118 98) Thanks For The Memory... The Great American Songbook Vol. IV

3 - MARTINA MCBRIDE Timeless

® RCA NASHVILLE 72425 RLG (18 98)

8 KANYE WEST
ROC-A FELLA DEF JAM 004813, IDJMG (13 98)

Late Registration

¢ | { FALL OUT BOY
= $} FUELED BY RAMEN/ISLAND 004140/I04MG (13.98)

From Under The Cork Tree

MARIAH CAREY
ISLAND 003943*/10JMG (13.98)

The Emancipation Of Mimi

6 % ASHLEE SIMPSON
B GEFFEN 005436/INTERSCOPE (13.98)

| Am Me

RASCAL FLATTS

% fi LYRIC STREET 165049/HOLLYWODO (18 98) - reaisIKaRIgRy
2 :: gg%sglgAxARNER T American Idiot
16 E ;]?Plg;‘:g T‘iUEGE/%EYF ORI Let's Get It: Thug Motivation 101
12 E-I fsl;!glrﬁmcK(FaYsg) : e
2% E THE PUSSYCAT DOLLS PCD

A&M 005374/INTERSCOPE (13.98)

DaL

o
mg?;ﬂ DEEMONEY ASYLUM B3890/ {18 98)

Down For Life

SHEEK LOUCH
D BLULK 5833 KOCH {17.98)

After Taxes

B VERVE U047171UG (18 98)

*BLINK-182
3 GEFFEN 005607/INTERSCOPE (13.98)

DIANA KRALL FEATURING THE CLAYTON/HAMILTON JAZZ ORCHESTRA

SYCO/COLUMBIA 97715/SONY MUSIC (18.98)

Christmas Songs

The Christmas Collection

Greatest Hits

Hits No. 1
on “op
R&E/Hip-
Hop Albums,
Soundtracks
and Rap
AlbLms.
Sells
31700D.

\.
74
Album’s first
gain (17,000;
up 13%j. Her
five-DVD set
“Television
Specials”
drops
Nov. 22.

y

\

Quartet
debuts with
36,000 on
strergth of
“Laffy Taffy”
singl2. It
rises-13-7 on
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E ARTIST
=3 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRIGE)

BETTE MIDLER
COLUMBIA 95107 SONY MUSIC (18.98) ®

SALES DATA COMPIL=D BY

b

Nieeser
SoundSan

Title

reevT

Bette Midler Sings The Peggy Lee Songbook

KIRK FRANKLIN

3¢ FO YO SOUL/GOSPO CENTRIC 71019/20M8A (18.98) Hero

3 ﬁ:ﬁE‘AZHﬁLLLELﬁ]?‘M UMGN (13.98) Tough All Over

- ;{x%gvgzaggrﬁ?;)r 18 98) The Long Road Home: The Uttimate John Fogerty-Creedence Collection

1t SREEFR’EESSTEJQ%EER BROS. (18.98) Playing The Angel

3 fnk.';fm?srans 10.MG (18.98) 9.0: Live
RN . 17: i Chicken Lite

58 ,'.._ (IJDALIETORL}ENSASR\EL[‘:TS:EZUB 98 ® Modern Day Drifter @
38 ngr: u‘tjygxlmma (18.98) ® ~ Have A Nice Day

s 8 ATT‘L/X:IEJBASBZD AG (18.98) The Day After
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7 STAY FLY @ 53 2 HONKY TONK BADONKADONK 72 75 57 LET'S GET IT STARTED A 2 THE SUFFERING
THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA) 2 TRACE ADKINS (CAPITOL {(NASHVILLE)) THE BLACK EYED PEAS (A&M/INTERSCOPE) COHEEQ AND CAMBRIA (EQUAL VISION/COLUMBIA)
THERE IT GO! (THE WHISTLE SONG) @ 52 3¢ HOLIDAY 73 70 BEST OF YOU n 3 TALK
_JUELZ SANTANA (DIPLOMATS/DEF JAM/IDIMG) GREEN DAY (REPRISE) ) = FOO FIGHTERS (ROSWELL/RCA/RMG) ki COLDPLAY (CAPITOL)
CONFESSIONS OF A BROKEM HEART (DAUGHTER TO FATHER) a8 50 47 MR. BRIGHTSIDE 131 ; ~ 30 WE BELONG TOGETHER Jic] 2% PRECIOUS
LINDSAY LOHAN (CASABLANCA/UNIVERSAL/UMRG) ) THE KILLERS (ISLAND/IDJMG) X MARIAH CAREY (ISLAND/IDJMG) DEPECHE MODE (SIRE/MUTE/REPRISE)
6 M SPRUNG BETTER DAYS ONE WISH 23 18 STAND UP

T-PAIN (KONVICT MUZIK/JIVE/ZOMBA} GDO GOO DOLLS (WARNER BROS ) RAY J (KNDCKOUT/SANCTUARY) TRAPT (WARNER BROS.)
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CAN | HAVE IT LIKE THAT
PHARRELL FEAT. GWEN STEFANI (STAR TRAK/INTERSCOPE)

TEQUILA MAKES HER CLOTHES FALL OFF
"\ JOE NICHOLS (UNIVERSAL SOUTH)

RUN IT!
CHRIS BROWN (JIVE/ZOMBA}

GET IT POPPIN'
FAT JOE FEAT. NELLY (TERROR SQUAD/ATLANTIC)

I'M FEELING YOU
] SANTANA (ARISTA/RMG)

LYY 53
B. HERE WE GO

MY HUMPS
THE BLACK EYED PEAS (ABM/INTERSCOPE)

PHOTOGRAPH
NICKELBACK (ROADRUNNER/IDJMG)

BECAUSE OF YOU
KELLY CLARKSON (RCA/RMG) _

YOU'RE BEAUTIFUL

JAMES BLUNT (CUSTARD/ATLANTIC)

YOU'LL THINK OF ME

KEITH URBAN (CAPITOL (NASHVILLE))

LET ME HOLD YOU

BOW WOW FEAT. (COLUMBIA)
BETTER DAYS

GO0 GOD DOLLS (WARNER BROS )

HONKY TONK BADONKADONK
TRACE ADKINS (CAPITOL (NASHVILLE)]

WHO YOU'D BE TODAY

- STICKWITU
THE PUSSYCAT DOLLS (A&M/INTERSCOPE)

'I SUGAR, WE'RE GOIN' DOWN
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
4 WE BE BURNIN'
SEAN PAUL (VP/ATLANTIC)
SOUL SURVIVOR
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM/IDJMG)
. HUNG uP
| ) (WARNER BROS.)
WAKE ME UP WHEN SEPTEMBER ENDS
: GREEN DAY (REPRISE) .
LAFFY TAFFY 60 8
._D4L (DEEMONEY/ASYLUM/ATLANTIC) 3 b l
BEVERLY HILLS
WEEZER (GEFFEN)

.o SHAKE IT OFF
MARIAH CAREY (ISLAND/IDJMG)

LIFEHOUSE (GEFFEN}
s " _THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (ASM/INTERSCOPE)

YOUR BODY
PREYTY RICKY (ATLANTIC)
BOYFRIEND
ASHLEE SIMPSON (GEFFEN)

LUXURIOUS
GWEN STEFANI (INTERSCOPE)

TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)

DANCE, DANCE
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)

DON'T FORGET ABOUT US
MARIAH CAREY (ISLAND/IDJMG!

LIKE YOU

BOW WOW FEAT. CIARA (COLUMBIA)

FEEL GOOD INC
GORILLAZ (PARLOPHONE/VIRGIN)

m o DIRTY LITTLE SECRET ﬂ
J . _THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE}
PON DE REPLAY
RIHANNA (SRP/DEF JAM/IDIMG)
BELLY DANCER (BANANZA)
AKON (SRC/UNIVERSAL/UMRG)
I'M SPRUNG
T-PAIN (KONVICT MUZIK/JIVE/ZOMBA)
DONT LIE
"~ THE BLACK EYED PEAS (ABM/INTERSCOPE)
BEHIND THESE HAZEL EYES
KELLY CLARKSON (RCA/RMG)
LOSE CONTROL
* _MISSY ELLIOTT (THE GOLD MIND/ATLANTIC)
LISTEN TO YOUR HEART
D.H.T. (ROBBINS)
CHECK ON IT
BEYONCE FEAT. SLIM THUG (COLUMBIA)
MORE THAN WORDS
FRANKIE J (COLUMBIA)
STAY FLY
~ THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA}
SEASONS OF LOVE
CAST OF RENT (WARNER BROS.)
iF IT'S LOVIN' THAT YOU WANT
RIHANNA (SRP/DEF JAM/IDJMG)
JUST THE GIRL
THE CLICK FIVE (LAVA}
' THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG)
DON'T BOTHER

LIL' KIM (QUEEN BEE/ATLANTIC)
STAY WITH ME (BRASS BED)

KENNY CHESNEY (BNA}
ONE WISH
NATASHA BEDINGFIELD (EPIC)
IF YOU WERE MINE
GORILLAZ FEAT. SHAUN RYDER (PARLOPHONE/VIRGIN)
NELLY (DERRTY/UNIVERSAL/UMRG)
s SOUL MEETS BODY
i S5 'S DEATH CAB FOR CUTIE (ATLANTIC)
STARS
THE BLACK EYED PEAS (A&M/INTERSCOPE)
. TRAPPED IN THE CLOSET
FAITH HILL {(WARNER-CURB/WRN/WARNER BROS.)
HOWIE DAY (EPIC)
SHINE ON
- AVENGED SEVENFOLD (HOPELESS/WARNER BROS.)
SCOTT STAPP (WIND-UP)
HEARD 'EM SAY HYPNOTIZE

GIRL TONITE
RAY J (KNOCKOUT/SANCTUARY)
COME A LITTLE CLOSER
= MARCOS HERNANDEZ (ULTRAX/TVT)
Ei FIX YOU
*_COLDPLAY {CAPITOL)
FOLLOW THROUGH
) BEST | EVER HAD
! SWITCHFOOT (COLUMBIA)
BEST OF YOU
A. KELLY (JIVE/ZOMBA)
-i . SKIN (SARABETH)
RASCAL FLATTS (LYRIC STREET)
em s
WELCOME 2 DETROIT
RYAN CABRERA (E.V.L.A./ATLANTIC)
m- MUST BE DOIN' SOMETHIN' RIGHT
BILLY CURRINGTON (MERCURY}
ALL THESE THINGS THAT I'VE DONE
KANYE WEST FEAT. ADAM LEVINE (ROC-A-FELLADEF JAMADIME;] %g SYSTEM OF A DOWN (AMERICAN/CDLUMBIA)
THESE WORDS 4EVER
NATASHA BEDINGFIELD (EPIC) THE VERONICAS (ENGINEROOM/SIRE/WARNER BROS.)
L

TWISTA FEAT. TREY SONGZ (ATLANTIC)
UNWRITTEN
DIERKS BENTLEY (CAPITOL (NASHVILLE))
DARE
FLY AWAY
.E - _GAVIN DEGRAW (J/RMG)
| GARY ALLAN (MCA NASHVILLE)
PUMP IT
FOO FIGHTERS (ROSWELL/RCA/RMG)
LIKE WE NEVER LOVED AT ALL
SHE SAYS
TRICK-TRICK FEAT. EMINEM (WONDERBOY/MOTOWN/UMRG)
BAT COUNTRY
n THE GREAT DIVIDE
THE KILLERS (ISLAND/IDJMG)
SHAKIHAEPIC) JOSH GRACIN (LYRIC STREET)
LA TORTURA SHAKE

DOESN'T REMIND ME
SHAKIRA FEAT. ALEJANDRO SANZ (EPIC) __YING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT)

AUDIOSLAVE (EPIC/INTERSCOPE)
OUTTA CONTROL (REMIX)
50 CENT FEAT. MOBB DEEP (SHADY/AFTERMATH/INTERSCOPE)
LIGHTERS UP

CONFESSIONS OF A BROKEN HEART (DAUGHTER TO FATHER) L.O.V.E.

LINDSAY LOHAN (CASABLANCA/UNIVERSAL/UMRG) ASHLEE SIMPSON (GEFFEN)

PLAY BOONDOCKS

DAVID BANNER (SRC/UNIVERSAL/UMRG) 5 LITTLE BIG TOWN (EQUITY)

WINDOW SHOPPER CRAWLING BACK TO YOU

i 50 CENT (G-UNIT/INTERSCOPE) "
JESUS, TAKE THE WHEEL
CARRIE (ARISTA/ARISTA NASHVILLE) 3

YOUTH GROUP (WARNER SUNSET/EPITAPH/REPRISE)
THIS IS HOW A HEART BREAKS
ROB THOMAS (MELISMA/ATLANTIC)

HAVE A NICE DAY

BON JOVI (ISLAND/IDJMG)

TURNIT UP

CHAMILLIONAIRE FEAT. LIL' FLIP (UNIVERSAL/UMRG)

PRECIOUS
DEPECHE MODE (SIRE/MUTE/REPRISE)

BACKSTREET BOYS (JVE/ZOMBA)
WHEN I'M GONE

FOREVER YOUNG
EMINEM (SHADY/AFTERMATH/INTERSCOPE)

GWEN SYEFANI (INTERSCOPE)
HUSTLER'S AMBITION
50 CENT (G-UNIT/INTERSCDPE)

| THINK THEY LIKE ME
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen
Broadcast Data Systems, and sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. © 2005, VNU
Business Media, Inc. and Nielsen SoundScan, Inc. Al rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES
SALES: This data is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. © 2005,
VHU Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and explanations. © 2005, Promosquad
and HitPredictor are trademarks of Think Fast LLC.
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BECAUSE OF YOU
= KELLY CLARKSON (HCA/RMQ
RUN IT!
CHRAIS BROWN (JIVE/ZOMBA)
GOLD DIGGER
KARYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAMADJMG)
PHOTOGRAPH
NICKELBACK (ROADRUNNER/IDJMG)
MY HUMPS
THE BLACK EYED PEAS (A&M/INTERSCOPE)
SUGAR, WE'RE GOIN' DOWN
FALL QUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
STICKWITU
THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
WE BE BURNIN'
SEAN PAUL (VP/ATLANTIC)
DON'T FORGET ABOUT US
MARIAH CAREY (ISLAND/IDJMG)
SHAKE IT OFF
MARIAH CAREY (ISLAND/IDJMG)
WAKE ME UP WHEN SEPTEMBER ENDS
GREEN DAY (REPRISE)
BEVERLY HILLS
L WEEZER {GEFFEN)
YOU AND ME
LIFEHOUSE (GEFFEN)
" YOUR BODY
PRETTY RICKY (ATLANTIC)
SOUL SURVIVOR
= YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAMADJIMG)
LIKE YOU
~ BOW WOW FEAT. CIARA (COLUMBIA)
LUXURIOUS
GWEN STEFANI (INTERSCOPE)
CHECK ON IT
BEYONCE FEAT. SLIM THUG (COLUMBIA)
BELLY DANCER (BANANZA)
AKON (SRC/UNIVERSAL/UMRG)
BEHIND THESE HAZEL EYES
KELLY CLARKSON (RCA/RMG)
DON'T LIE
THE BLACK EYED PEAS (A&M/INTERSCOPE)
PON DE REPLAY
RIHANNA (SRP/DEF JAM/IDIMG)
DON'T CHA
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (ASMMTERSCOPE)
FEEL GOOD INC
GORILLAZ (PARLUPHUNE/VIRGINL

MORE THAN WORDS
FRANKIE J (COLUMBIA)
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]
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AIRPLAY MONITORED BY SALES DATA COMPILED BY
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Nielsen Nielsar
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|

WHEN I'M GONE
EMINEM (SHADY/AFTERMATH/INTERSCOPE)
HUNG UP

(WARNER BROS.}
LISTEN TO YOUR HEART
D.KT. (ROBBINS)
IF IT'S LOVIN' THAT YOU WANT
RIHANNA (SRP/DEF JAM/IDJMG)
BOYFRIEND
ASHLEE SIMPSON (GEFFEN)
- I'M SPRUNG

T-PAIN (KONVICT MUZIK/JIVE/ZOMBA)

DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
LOSE CONTROL
MISSY ELLIOTT (THE GOLD MIND/ATLANTIC)

HEARD EM SAY .

DON'T BOTHER
SHAKIRA (EPIC)

LA TORTURA
i SHAKIRA FEAT. ALEJANDRO SANZ (EPIC)

THESE WORDS
NATASHA BEDINGFIELD (EPIC)
GET IT POPPIN’
FAT JOE FEAT. NELLY (TERROR SQUAD/ATLANTIC)
LAFFY TAFFY
D4L (DEEMONEY/ASYLUM/ATLANTIC)
JUST THE GIRL
THE CLICK FIVE (LAVA)
LET ME HOLD YOU
BOW WOW FEAT. OMARION (COLUMBIA}
HERE WE GO
TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)

IF YOU WERE MINE
MARCOS HERNANDEZ (ULTRAX/TVT)

FLY AWAY 7
NELLY (DERRTY/UNIVERSAL/UMRG)
i

cooL

GWEN STEFANI (INTERSCOPE)
CRAWLING BACK TO YOU
BACKSTREET BOYS (JIVE/ZOMBA)

., SHE SAYS
‘ HOWIE DAY (EPIC)
SHAKE
YING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT)
UNWRITTEN
NATASHA BEDINGFIELD (EPIC)

SHINE ON
"\ RYAN CABRERA (E V.L.A/ATLANTIC)

@ rMeinstream top 40 stations are electronically monitored 2% hours 2 day,

days a week. This data is used to compile the Pop 100.

HOT
@SIN(EI-ES SALES.-
e

| -

" THE JONES GANG (REALITY/AAD)
INSIDE YOUR HEAVEN/INDEPENDENCE DAY
‘ CARRIE UNDERWOOD (ARISTA/RMG)

REDNECK 12 DAYS DF CHRISTMAS/HERES YOUR SIGN CHRISTMAS
JEFF FOXWORTHY/BILL ENGVALL (WARNER BROS. (NASHVILLEYWRIN}

| THINK THEY LIKE ME
| ""_DEM FRANCHIZE BOYZ (S0 SO DEF/VIRGIN)
- INSIDE YOUR HEAVEN/VEHICLE

80 BICE (RCA/RMG) ©
LONELY
AKON (SRC/UNIVERSAL/UMRG)
DON'T CHA
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (ASM/INTERSCOPE)
GO CRAZY
YOUNG JEEZY FEAT. JAY-Z (CORPORATE THUGZ/DEF JAMDUMG)
NUMBER 1
GOLDFRAPP (MUTE)
PRECIOUS
DEPECHE MODE (SIRE/MUTE/REPRISE)

o THERE IT GO! (THE WHISTLE SONG)

JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG)

CAN | HAVE IT LIKE THAT
PHARRELL FEAT. GWEN STEFANI (STAR TRAK/INTERSCOPE)
WE BE BURNIN'
SEAN PAUL (VP/ATLANTIC)
CALOR DE LA SALSA
DELON (CEYLDN)
TEAR YOU APART
SHE WANTS REVENGE (PERFECTKISS/FLAWLESS/GEFFEN)
WE WILL BECOME SILHOUETTES/BE STILL MY HEART
THE POSTAL SERVICE (SUB POP)
WINDOW SHOPPER/HUSTLER'S AMBITION
50 CENT (G-UNIT/INTERSCOPE)
DON'T TEST US
MR. POOKIE (CRAWL 2 BAWL/BOSS)
OICHE CHIUM (SILENT NiGHT)
ENYA (REPRISE)
IN THE KITCHENTRAPPED IN THE CLOSET (CHAPTER 1 OF 5)
R. KELLY (JIVE/ZOMBA)
BACK TOGETHER AGAIN
MELI'SA MORGAN & FREDDIE JACKSON (LU ANN/ORPHEUS)
COME GO WITH ME
RUSTIC FEAT. CROW (SPIDO)

WE CAN HANDLE THAT
SLICK 23 (MANCINI WEAR)
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WWW. americanradiohistorv.com
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€ EMINEM
¢ FALL OUT BOY

FALL OUT BOY
MARIAH.CAREY

THE ALL-AMERICAN REJECTS

% INXS
% COLLECTIVE SOUL
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1wk JGAINER G-UNIT 005605*/INTERSCOPE {13.98/8.98)
FLOETRY
ERVINGWONDER/GEFFEN 005609/INTERSCOPE (13,98)

SHEEK LOUCH
D-BLOCK 5833/KOCH (17.98)

Fio'Ology

After Taxes

DEEMONEY/ASYLUM 83830/AG (18.98)
7 BUN-B
RAP-A-LOT 4 LIFE 6B539/ASYLUM (18.98)
" YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 004421 */iDJMG (13.98)

ALICIA KEYS

DESTINY'S CHILD #1

A&M 004341 */INTERSCOPE (13.98/8.98)

YOUNG BUCK TILP ..
MASS APPEAL 0016 (17.98)

THREE 6 MAFIA

.S'-L'I::‘!mSALIDE/ATLANTIC 83710*/AG (18.98) Glamorest Life ..

COLUMBIA 97765/SONY MUSIC (18.98) ®
Monkey Business .
KANYE WEST
KEYSHIA COLE The Way It Is ﬁ.
HYPNOTIZE MINDS/COLUMBLA 94724/SONY MUSIC {18.98) ®
131 MARIAHICAREY The Emancipation Of Mimi E.

J 67424/RMG (18.98) ®

THE BLACK EYED PEAS

ROC-A-FELLA/OEF JAM 004813*/I0JMG (13.98) Late Registration m

A&M 003554*/INTERSCOPE (13.98)

Most Known Unknown .
KIRK FRANKLIN Hero R BE
FO YD SOUL/GOSPO CENTRIC 71019/Z0MBA (18.98) r 1
ISLAND 003943*/I0JMG (13.98)

' STEVIE WONDER A Time To Love

MOTOWN 002402/UMRG (13.98)
| TWISTA
ATLANTIC 83820*/AG (18.98)

PAUL WALL The Peoples Champ .

The Day After -
y Aler

SWISHAHDUSE/ATLANTIC 83808/ASYLUM (18.98)
TONI BRAXTON
U BLACKGROUND 00544 1/UMRG (1398} Libra |8

RAY J -
KNOCKOUT 87521/SANCTUARY (18.98) Raydiation .

! CHARLIE WILSON I i e
i ! JIVE 69429/Z0MBA (18.98) Charlie, Last Name Wilson 1_]:'

LIL' KIM
L GUEEN BEE/ATLANTIC 83818+/4G (16.98) The Naked Truth !

THE PUSSYCAT DOLLS
A8M 005374/INTERSCOPE {13.98)

' SEAN PAUL
VP/ATLANTIC 83788*/AG (18.98)

LYFE JENNINGS
COLUMBIA 90946/50NY MUSIC (12.98) ® Lyfe 268-19

DWELE
VIRGIN 71410 (17.98)

YOLANDA ADAMS Day By Da

ELEKTRA/ATLANTIC B37B9/AG (18.98) 2 .
Hustla's Handbook ..

=
53 Pl MACK 10
Solid Gold Hits }1.

___‘ i HOD-BANGIN' 73406*/CAPITOL (18.98)
| Gotta Make It

Some Kinda..

BEASTIE BOYS
BRODKLYN DUST 44049/CAPITOL (16 98) ®

- R.KELLY TP.3 Reloaded

JIVE 70214/Z0MBA (18.98/12.98) @
Welcome To Jamrock @.

g DAMIAN "JR. GONG" MARLEY
50 CENT -
S8 SHADV/AFTERMATH 004092/INTERSGOPE (13.98/8.98) ® ihejMasSacte ﬁi

GHETTO YOUTHS/TUFF GONG 005416/UMRG (13.98)
;1 SOUNDTRACK

VERITY 71620/Z0MBA (18.98) The Gospel

WARREN G
HAWIND/G-FUNK 54707*/LIGHTYEAR (18.98)

I8 YQE!‘SEMSG ﬁ:‘g.g)l SHS So Amazing: An All-Star Tribute To Luther Vandross

PRETTY RICKY .
ATLANTIC 83786/AG (18.98) Bluestars %.

KEM :
L2} OTOWN 004232/UMRG (13 98) Album 1l ‘
P

In The Mid-Nite Hour |

" YING YANG TWINS . Uni E ¢
(ol coLLIpARK 2520°/TVT (17.98/11.98) s*axalinitod StatelOffAtlanta) g'fl
BOW wOw
CDLUMBIA 93505*/SONY MUSIC (18.98) ® Wanted ..

JIM JONES
DIPLOMATS 5830/KOCH (18.98 DO) ®
l '1| BLACK ROB
: BAD BOY 83840°/AG (16.98)
COMMON
G.0 0 D./GEFFEN 004670*/INTERSCOPE (13.98/8.98) ®
MARY MARY
MY BLOCK/COLUMBIA 92948/SONY MUSIC (18.98)
1) RIHANNA
) SRP/DEF JAM 004937//DJMG (13 .98)
i .| MIKE JONES

SWISHAHOUSE/ASYLUM 49340*/WARNER BROS. (18.98)
~ DAVID BANNER
SRC/UNIVERSAL 004975*/UMRG (13.98) ®
BOB MARLEY AND THE WAILERS
ISLAND/ TUFF GONG 005723/UME/IDJMG (13.98)
KINDRED THE FAMILY SOUL
HIDDEN BEACH/EPIC 96512/SONY MUSIC (18.98)
EBONY EYEZ
TRACK MASTERS 66094*/CAPITOL (18.98)
EARTH, WIND & FiRE
SANCTUARY 87513 (18 98)

CECE WINANS —
PURESPRINGS GOSPEL/INO 93997/SDNY MUSIC (18 98) Purified

= & M clara —
iﬁ MUSICLINE/SHO'NUFF/LAFACE 62819*/Z0MBA (18.98/12.98) Goodies
ERIC BENET .

FRIDAY/REPRISE 47970/WARNER BROS. (18.98) Hurricane

C=ta for week of NOVEMBER 26, 2005 | For chart reprints call 646.654,4633

Harlem: Diary Of A Summer

The Black Rob Report

Mary Mary

Music Of The Sun

Who Is Mike Jones? s

Certified

Africa Unite: The Singles Collection

In This Life Together

7 Day Cycle

lllumination

See Charts Legend for rules and explanations. ¢ 2005. VNU Business Media. Inc. and Nieisen SoundScan. inc. All nghts reses/2d.

ARTIST

MARQUES HOUSTON
T.U.G/UNIVERSAL 004696/UMRG (13.98)

LT e L -~ [
IMPRINY & NIIMBER./ DISTRIBUTING LABEL (PRICE)

Naked

SOUNDTRACK

MUSIC WORLD/FOX/SANCTUARY URBAN 87539/SANCTUARY (18.98)

Rolt Bounce: The Album

T.I. PRESENTS THE P$C
GRAND HUSTLE/ATLANTIC 83797 */AG (18.98)

25 To Life -

LEELA JAMES
L} WARNER BRDS. 48027 (13.98)

A Change Is Gonna Come

TONY YAYO
G-UNIT 004873*/INTERSCOPE (13.98/8 98) @®

Thoughts Of A Predicate Felon -

BABYFACE
ARISTA 70568/RMG (18.98)

= |

Grown & Sexy |

WILL DOWNING
GRP 005215/VG (18.98)

v
o
=
w0
<
3
°
=
5]
3
<

VARIOUS ARTISTS
SD $D DEF 73874 */VIRGIN (18 98)

Jermaine Dupri Presents... Young, Fly & Flashy Vol. 1

DRU HILL
DEF SOUL/ISLAND 005220/UME (13.98)

Hits

WEBBIE
TRILL 83825/ASYLUM (18.98)

Savage Life

o L
e

JOHN LEGEND

6.0.0.0 /COLUMBIA 92776"/SONY MUSIC (18.98) ®

Get Lifted

VARIOUS ARTISTS

THE EMI GROUP/UNIVERSAL/SONY BMG/ZOMBA 12133/CAPITOL (18.98)

Now 19

HEZEKIAH WALKER & LFC
VERITY 62829/20MBA (17.98)

20\85 The Experience

KANYE WEST

ROC-A-FELLA/DEF JAM 002030*/10JMG (16.98/8.98)

|
|

The College Dropout

USHER
LAFACE 63982/20MBA (18 98/12.98)

Confessions

FRANKIE J
COLUMBIA 96433/SONY MUSIC (18.98 0D) ®

The One

NAJEE
HEADS UP 3104 (17.98)

My Point Of View

BOBBY VALENTINO
DTP/OEF JAM 004293*/IDJMG (13.98)

Disturbing Tha Peace Presents Bobby Valentino

JODEC
UNIVERSAL/CHRDNICLES 001812/UME (13.98)

Back To The Future: The Very Best Of Jodeci

ST

't BONE THUGS-N-HARMONY
RUTHLESS 25423 (18.98)

TOP

&S ARTIST

/=& IMPRINT & NUMBER / DISTRIBUTING LABEL
SEAN PAUL

VP/ATLANTIC B3788*/AG

» FOR A COMPLETE LISTING OF THE HOT R&B HIP-HOP ALBUMS, CHECK OUT WWW.BILLBOARD.COM

REGGAE ALBUMS..

Greatest Hits

Title

The Trinity

- DAMIAN "JR. GONG" MARLEY
GHETTO YOUTHS/TUFF GONG 005416/UMRG

Welcome To Jamroc«

BOB MARLEY AND THE WAILERS
ISLAND/TUFF GONG 005723/UME/IDJMG

Africa Unite: The Singles Collection

'q ag MATISYAHU
S [T OR/EPIC 96464/SONY MUSIC

Live At Stubb's -

BOB MARLEY AND THE WAILERS
TUFF GONG/ISLAND/CHRONICLES 004008/UME

Gold

@ . SINEAD O'CONNOR
% P THAT'S WHY THERE'S CHOCOLATE AND VANILLA 001

Throw Down Your Arms

T.O.K.
VP 1711*

Unknown Language

- SOUNDTRACK
% MAVERICK 48675/WARNER BROS.

50 First Dates g

WILLIE NELSON
LOST HIGHWAY 004706°/UMGN

Countryman

.. 2 SHAGGY
s BIG YARD/GEFFEN 004180*/INTERSCOPE

Clothes Drop

VARIOUS ARTISTS
VP 1729*

SKINDRED
BIELER BROS /LAVA 93304/AG

Reggae Gold 2005 E

Babylon

BOB MARLEY
MADAGY 50134

The Best Of Bob Marley

BOB MARLEY

]
2 a

& MADACY SPECIAL PRODUCTS 50541/MAQACY
g

| WAYNE
VP 1702*

BETWEEN THE BULLETS rgeorge@billboard.com

Lava Ground

20 Best Of Bob Marley §

FLOETRY SEES ITS BEST WEEK

Floetry earns its best sales week to date with

ite second studio album,
“F.o¢’Ology.”

With street-date viola-
ticns barring Hot Shot De-
but honors for the sound-
treck from 50 Cent’s “Get
Rizh or Die Tryin',” the duo
arabs the title at No. 2. At
77 000 copies, the new set
alrost doubles the debut of
“Fooetic” in 2002. Helped by

a $9.99 sticker at Best Buy and Target,

Floetry also earns its first
look at the top 10 on The
Billboard 200 (No. 7).

The first radio offering,
“SupaStar,” peaked at No. 55
on Hot R&B/Hip-Hop Songs.
But the videoclip is tops at
VH1 Soul, which is supplying
promotional support for the
pair’s national tour.

—Raphael George
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ARPLAY MONITORED BY SALES DATA COMRLED BY
L] L)
k tb
Nielsen Nie sen
Broadcast Data SoundScan

(? HOT
A R&B/HIP-HOP AIRPLAY.

" RUN IT!
CHRIS BROWN (JIVE/ZOMBA)
] THINK THEY LIKE ME
DEM FRANCHIZE B0YZ (SO SO DEF/VIRGIN)
. GIRL TONITE
TWISTA FEAT. TREY SONGZ (ATLANTIC)
| SHOULD HAVE CHEATED
KEYSHIA COLE (A&M/INTERSCOPE)
' UNBREAKABLE
ALICIA KEYS (J/RMG)
ONE WISH
RAY J (KNOCKOUT/SANCTUARY)
'~ HERE WE GO
. TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC}
STAY FLY
THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA/SUM)
. 'M SPRUNG
T-PAIN (KONVICT MUZIK/JIVE/ZOMBA)
SHAKE IT OFF
MARIAH CAREY (ISLAND/IDJMG)
THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG)
GOLD DIGGER
KANYE WEST. FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAM/ 0JMG)
DON’T FORGET ABOUT US
MARIAH CAREY (ISLAND/IDJMG)
MUST BE NICE
LYFE JENNINGS (COLUMBIA/SUM)
LAFFY TAFFY
DAL (DEEMONEY/ASYLUM/ATLANTIC)
LIGHTERS UP
LIl KIM (QUEEN BEE/ATLANTIC)
WE BE BURNIN’
SEAN PAUL (VP/ATLANTIC)
LIKE YOU
BOW WOW FEAT. CIARA (COLUMBIA/SUM)
' BE WITHOUT YOU
. MARY J. BLIGE (GEFFEN/INTERSCOPE)
WINDOW SHOPPER
50 CENT (G-UNIT/INTERSCOPE)
HEARD ’EM SAY
KANYE WEST FEAT. ADAM LEVINE (ROC-A-FELLA/DEF JAM/IOJMG)
GRILLZ
NELLY FEAT. PAUL WALL, ALl & GIPP (FO' REEL/DERRTY/L MRG})
' NAKED
| MARQUES HOUSTON (T.U.G./UNIVERSAL/UMRG)
UNPREDICTABLE
| JAMIE FOXX FEAT. LUDACRIS (J/RMG)

A vor R&B/HIP HOP
SISINGLES SALES.

K
-
[
|

b

|
RUN iT?

CHRIS BROWN (JIVE/ZOMBA)
| THINK THEY LIKE ME
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

WINDOW SHOPPER/HUSTLER’S AMBITION
50 CENT (G-UNIT/INTERSCDPE)

WE CAN HANDLE THAT

SLICK 23 (MANCINI WEAR)

COME GO WITH ME

RUSTIC FEAT. CROW (SPIDO)

DON'T TEST US

MR. POOKIE (CRAWL 2 BAWL/BOSS)

BACK TOGETHER AGAIN

MELI'SA MORGAN & FREDDIE JACKSON (LU ANN/ORPHEUS)
SHE'S OUTTA MY LIFE

DILLAN COLE BROWN (MLAR)

GHETTO LUV

MIKE WATTS INTRODUCING HASAN (WATTS)

GO CRAZY

" YOUNG JEEZY FEAT. JAY-Z (CORPORATE THUGZ/DEF JAM/IDJMG)
EVERYDAY

AJA (MLAR)

BABY GIRL

TRE' (SEL'SUM)

WE SWERV'N

SAWED OFF "DA-UNTAMED" (URBAN STYLZ/PEPPA INTERTNAIONAL)
LIKE ME

BORNSCAR (MLAR)

MY HUMPS

THE BLACK EYED PEAS (A&M/INTERSCOPE)

DAMN THANG

BRUSE REELIS FEAT. LYFE (JUICE FILWORKS/ALL HEARING)
THERE IT GO! (THE WHISTLE SONG)

JUELZ SANTANA (DIPLOMATS/OEF JAM/IDJMG)

LAFFY TAFFY

DL (OEEMONEY/ASYLUM/ATLANTIC)

SOUL SURVIVOR

YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM/IDJMG)
CAN | HAVE T LIKE THAT

PHARRELL FEAT. GWEN STEFANI (STAR TRAK/INTERSCCPE)
NEVER LET YOU GO

REGGIE C (VERSATILE)

TAURUS HERE

TAURUS (LANDMINE

GOLD DIGGER

KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAM/IDJMG)
LIGHTERS UP

LIL' KIM (QUEEN BEE/ATLANTIC)

TAKE IT EASY
FUGEES (COLUMBIA/SUM)

74 | Go to www.billboard.biz for complete chart data

= =FREE YOURSELF

Systems

KRYPTONITE (|’M ONIT) il UNBREAKABLE

PURPLE RIBBON ALL-STARS (PURPLE RIBBON/VIRGIN) sl ALICIA KEYS (J/RMG)

GOTTA GO GOTTA LEAVE (TIRED) 1 WA NNA BE LOVED

VIVIAN GREEN (COLUMBIA/SUM) o | EBIC 3EJET (FRIDAY/REPRISE/WARNER BROS )

CHARLIE LAST NAME: WILSON COT~A GO GOTTA LEAVE (TIRED)

CHARLIE WILSON (JIVE/ZOMBA) Vi KREEN (COLUMBIA/SUM)

FIREMAN CHARLIE LAST NAME: WILSON
|_LIL WAYNE (CASH MONEY/UMRG) CHARLIF WILSON (JIVE/ZOMBA)

AND YOUR WAY (BACK IN MY LIFE}

PLAY

DAVID BANNER (SRC/UNIVERSAL/UMRG) K_M_MITOWN/UMRG)

WE BELONG TOGETHER 3 SHAKE IT OFF

MARIAH CAREY (ISLAND/IDIMG) 1 IORTH CAREY (ISLAND/IOJME)
LOOKING FOR YOU 1'CAN'T STOP LOVING YOU
KiRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA) XM MITOWN/UMRG)

AND | ‘WE BELONG TOGETHER
CIARA (SHO'NUFF/MUSICLINE/LAFACE/ZOMBA) : WA AH CAREY (ISLAND/I0JME)

| WANNA BE LOVED MUST BE NICE
ERIC BENET (FRIDAY/REPRISE/WARNER BROS.) L™ FEJEININGS (COLUMBIA/SUM)

GOTTA GO 1 | THINK | LOVE U

TREY SONGZ (SONG BOOK/ATLANTIC) DWE_E VIRGIN)
PRESIDENTIAL GROWN & SEXY
YOUNGBLOODZ (GHET-0-VISION/LAFACE/ZOMBA) BABWASE (ARISTA/RMG)

FRZE YOURSELF

FANTASIA (J/RMG) FaVRSA (J/AMG)

EVERYTIME | THINK ABOUT HER FLZASE

JAHEIM FEAT. JADAKISS (DIVINE MILL/WARNER BROS.) TINUBEAXTON (BLACKGROUND/UMRG)

CAN | HAVE IT LIKE THAT I MY MIND

PHARRELL FEAT. GWEN STEFANI (STAR TRAK/INTERSCOPE) FZAHER HEADLEY (RCA/RMG)

FIND YOUR WAY (BACK IN MY LIFE) { WOFK IT OUT

KEM (MOTOWN/UMRG) (3. FHARLES G. HAYES AND THE WARRIORS FEAT. DIANNE WILAMS (ICEE INSPIF ATICNAL/ICEE)
GO CRAZY WHERE WOULD | BE (THE QUESTIONMN)
YOUNG JEEZY FEAT. JAY-Z (CORPORATE THUGZ/DEF JAM/IDIMG) 4 ®NORED THE FAMILY SOUL (HIDDEN BEACH/EPIC/SUM)

I'M A KING YES I'M READY

PSC FEAT. T.I. & LIL SCRAPPY (GRAND HUSTLE/ATLANTIC) EFFRES 0SBORNE (KOCH)

TURN IT UP EVERY WOMAN DREAMS

CHAMILLIONAIRE FEAT. LIL FLIP (UNIVERSAL/UMRG) SHAJICE (IMAJAH/PLAYTYME)

SLOW WIND CFAZY LOVE

R.KELLY (JIVE/ZOMBA) 5 VL DIWNING (GRP/VERVE)

TOUCH IT “HEFPIN’ (THAT'S THE WAY LOVE WZRKS)
BUSTA RHYMES (AFTERMATH/INTERSCOPE) N BRAXTON (BLACKGROUND/UMRG)

a0y CAN YOU BELIEVE IT 1 FURIFY ME
STYLES P FEAT. AKON (RUFF RYDERS/INTERSCOPE) ) 1BDI.ARIE (ROWDY/MOTOWN/UMRG)

| HEATHER HEADLEY (RCA/RMG)

% RHYTHMIC AIRPLAY.

TESTIFY SCNMEONE WATCHING OVER YOU
COMMON (G.0.0.D./GEFFEN/INTERSCOPE) YOLSNDA ADANMS (ELEKTRA/ATLANTIC)

DRAPED UP "YHOAA

BUN-B (RAP-A-LOT 4 LIFE/ASYLUM) & CONDITION (CAGED BIRO/IMAGE)

| CAN’T STOP LOVING YOU LOOKING FOR YOU

KEM (MOTOWN/UMRG) BRI FRANKLIN (FO YO SOUL/GOSPD CENTRIC/ZO0MBA)
IN MY MIND PLRE GOLD

LARTH WIND & FIRE (SANCTUARY)

¥ HITPREDICTOR

promoscwuad

RUN IT!

o CHRIS BROWN (JIVE/20MBA)
SOUL SURVIVOR
YOUNG JEEZY FEAT AKON (CORPORATE THUGZ/DEF JAM/IOJMG)
I'M SPRUNG
T-PAIN (KONVICT MUZIK/JIVE/ZOMBA)
GOLD DIGGER
KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/OEF JAM/IDJMG)
MY HUMPS
THE BLACK EYED PEAS (A&M/INTERSCOPE)
HERE WE GO
TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)
ONE WISH
RAY J (KNOCKOUT/SANCTUARY)

- DON’T FORGET ABOUT US

- STAY FLY

| SHAKE

MARIAH CAREY (ISLAND/IDJMEG)

LAFFY TAFFY
D41 (DEEMONEY/ASYLUM/ATLANTIC)

THREE 6 MAFIA FEAT. YOUNG BUCK & EIGHTBALL & MJG (HYPNOTIZE MINDS/COLUMBIA/SUM)

LIKE YOU
BOW WOW FEAT. CIARA (COLUMBIA/SUM)

SEAN PAUL (VP/ATLANTIC)

GIRL TONITE
TWISTA FEAT. TREY SDNGZ (ATLANTIC)

YING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT)

.4 DEM FRANCHIZE BOYZ FEAT. JERMAINE DUPRI, DA BRAT & BOW WOW (S0 SO DEF/VIRGIN)
! NELLY FEAT. PAUL WALL, ALl & GIPP (FO' REEL/DERRTY/UMRG)
| THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
| _MARIAH CAREY (ISLAND/IDJMG)
~ DAVID BANNER (SRC/UNIVERSAL/UMRG)

£| 50 CENT (G-UNIT/INTERSCOPE)

| KANYE WEST FEAT. ADAM LEVINE (ROC-A-FELLA/DEF JAM/IDJMG)

| THINK THEY LIKE ME

YOUR BODY
PRETTY RICKY (ATLANTIC)

GRILLZ

LUXURIOUS

GWEN STEFANI (INTERSCOPE)

THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG)

STICKWITU

AGGED EDGE FEAT. VOLTIO
BEYONCE F=AT- SLIM THUG
= A
ALICIA KEV3
AVANT FEA

SHAKE IT OFF

PLAY

GINUWINE

WINDOW SHOPPER

TURN IT UP ADULT R&B AND RHYTHMIC AIRPLAY: 56 adult R&B stations and 65 rhythmic stations are
CHAMILLIDNAIRE FEAT. LIL FLIP (UNIVERSAL/UMRG) electronically monitared by Nielsen Broadcast Data Systemns, 24 hours a day, 7 days a week.
HEARD 'EM SAY © 2005 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&B/HIPHOP

SINGLES SALES: this data is used to compile Hot R&B/Mip-Hop Singles & Tracks. © 2005
VNU Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2005,
Promosquad and HitPredictor are trademarks of Think Fast LLC.
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AIRPLAY MONITORED BY
N

Nielsen

Broadcast Data
Systems

i ‘T.BROWN.R.DUNN,K.BRDDKS (R.OUNN,C.WISEMAN)

TITLE Artist &
PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL 8
THE DOLLAR Jamey Johnson
B.CANNON {JJOHNSON) @ BNA
NOBODY GONNA TELL ME WHAT TO DO Van Zant
M.WRIGHT,J.SCAIFE (TMULLINS.T.NICHOLS.C. WISEMAN @ COLUMBIA.

Brooks & Dunn
@ ARISTA NASHVILLE

Miranda Lambert
© EPIC/ENN.

BELIEVE

KEROSENE
M.WRUCKE F.LIDDELL ‘(M.LAMBERT)

1 DON'T

J.STOVER (J.STOVER,S.BOGARD)

YOU'RE GONNA BE (ALWAYS LOVED BY MiE) Reba McEntire

_RMCENTIRE B.CANNON (D.ORTON D.MATKOSKY) © MCA NASHVILLE
CHEATIN’ Sara Evans
S EVANS,M.BRIGHT (B JAMES, D.SCHLITZ) ® RCA

DRUNKER THAN ME
TTOMLINSON, HILLBILLY (T.TOMLINSON.A.UNDERWOOD)

Trent Tomlinson
___© LYRIC STREET

Danielle Peck

BIG MACHINE/SHOW DOG NASHVILLE
Jack Ingram

BIG MACHINE/SHOW DOG NASHVILLE
Gretchen Wilson

© EPIC/EMN

B.GALLIMORE (D.PECK,C.MILLS,B COLLINS)
WHEREVER YOU ARE

ALL JACKED UP
M.WRIGHT.G.WILSON, J.RICH {G.WILSON.J RICH,V.MCGEHE)

_M.MCCLURE,CROSS CANADIAN RAGWEED (C.CANADA.M MCCLURE)

FIGHTIN' FOR Cross Canadian Ragweed

© UNIVERSAL SOUTH
Sawyer Brown

THEY DON'T UNDERSTAND

_D.HUFF (W.JUOD.J.RICH)

M.A.MILLER (O.CHANCE.T.CHANCE.S.MILLER,J.WDOD) - © CURB
MY KIND OF MUSIC Ray Scott
PMOORE B.CANNON (R SCOTT) @© WARNER BROS./WRN
ATTITUDE Wynonna

@ ASYLUM-CURB
Rockie Lynne
© UNIVERSAL SOUTH_

LIPSTICK
TBROWN,K.LAW,B CHANCEY (R.LYNNE,M.PRENTICE)

_C.HOWARD (B.MOORE, W.WILSON)

"DOWN AND OUT

LIVING IN FAST FORWARD
_B.CANNON,K CHESNEY (D ! MUKPHY.R RUTHERFORD)

AIN'T WASTIN’ GOOD WHISKEY ON YOU

Kenny Chesney

. @ BNA

Trick Pony

@ ASYLUM-CURB

Shania Twain

© HOLLYWOOD/LYRIC STREET

Randy Rogers Band

© SMITH MUSIC GROUP/SMITH ENTERTAINMENT

Rascal Flatts
© LYRIC STREET _

SHOES
R.J.LANGE (S.TWAIN R. | LANGE THYLER J.SCOTT.K.TRIBBLE)

R FOSTER (R.ROGERS)

HERE’S TO YOU
RASCAL FLATTS,M.WILLIAMS.M.BRIGHT (J. DEMARCUS,N.THRASHER W MOBLEY)

CORN FED
J.RICH (S.BROWN,V.MCGEHE.J RICH)

AMERICAN BY GOD’S AMAZING GRACE

Shannon Brown
© WARNER BROS /WRN

Luke Stricklin

_LWOOTEN (L STRICKLIN.JR SCHULTZ) ___ PACIFIC-TIME
ANYWHERE BUT HERE Brice Long
K.STEGALL,M.WRIGHT (D.VWILLIAMS W.MOBLEY _ CoLumBlA_

Trisha Yearwood
@ MCA NASHVILLE
Tracy Lawrence
© MERCURY

TRYING TO LOVE YOU
G.FUNDIS (B.N.CHAPMAN,B.LLOYD)

IF | DON'T MAKE IT BACK
J.STROUD,T.LAWRENCE (B.PINSON,B.JONES)

TELL ME Hanna-McEuen
_J.STROUD.J.HANNA.J MCEUEN (J. HANNA.R MALD.A.MILLER) 2 MCA NASHVILLE
I'M TAKING THE WHEEL SnheDaisy
_J.SHANKS (K OSBORN,J.SHANKS) _ LYRIC STREET
"WE'RE MAKIN' UP Hot Apple Pie
R.LANDIS (J STEELE. A ANDERSON) ® MCA NASHVILLE
8TH OF NOVEMBER Big & Rich

B.KENNY,J.RICH,PWORLEY (B.KENNY,J.RICH) ® WARNER BROS./WRN

‘ € o=
%) s u, 55 TITLE Artist | &£
gg 3;‘ 28 £= prODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL LEJ
1 9 18 BETTER LIFE Keith Urban
— D HUFF.K URBAN (R.MARX.K.URBAN) - - @ CAPITOL
° 3 3 WHO YOU’D BE TODAY Kenny Chesney
B CANNON K CHESNEV (B LU'IHER A_MAYOQ) — Q liN_A_
Q & | TEQUILA MAKES HER CLOTHES FALL OFF Joe Nichols
4 N B.CANNON @ HARNAN,J . W.WIGGINS) o @O UNIVERSAL SOUTH
COME A LITTLE CLOSER Dierks Bentley <
o o B.BEAVERS (B.BEAVERS.D.BENTLEY) _ @ CAPITOL '%T;gd";m
o 1 SKIN (SARABETH) Rascal Flatts IR
i RASCAL FLATTS M BRIGHT.M.WILLIAMS (D.JOHNSON.J.HENRY, @ LYRIC STREET is his firs< top,
o e 7 GOOD RIDE COWBOY Garth Brooks 40 enty.He
H_EYNQ_L_DS 8.KENNEDY,J.L.NIEMAN,R.BROWN,B.0DYLE) PE_@UI&RIC STREi [l'EViOlﬁI/
. BEST | EVER HAD Gary Allan M
° sl M WRIGHT (M.SCANNELL) @© MCA NASHVILLE fose as t!gh
D & 8 YOU'RE LIKE COMIN®' HOME Lonestar -as No. 3
L JNIEBANK (B.KINNEY,B.D.MAHER,J STOVER) © BNA ‘with *Flter”
o 1 10 BIG BLUE NOTE Toby Keith in 8937
J.STROUD T.KEITH (T.KEITH. S EMERICK) @® DREAMWORKS/SHOW DOG NASHVILLE
10 11 12 BILLY’S GOT HIS BEER GOGGLES ON Neal McCoy
E.SILVER {M.MOBLEY,PWHITE) @0 03 MUS&
m 14 18 MUST BE DOIN’ SOMETHIN' RIGHT Billy Currington
j C.CHAMBERLAIN (P.J MATTHEWS,M.DODSON) © MERCURY
@ 13 14 SHE LET HERSELF GO George Strait
T.BRDWN.GETRAIT {K.K.PHILLIPS,D.DILLON) ® MCA NASHVILLE
E 6 15 LIKE WE NEVER LOVED AT ALL Faith Hill
- D HUFF.FHILL (J.RICH.S.SAX.V MCGEHE) ® WARNER-CU_RR/WRN !
- PROBABLY WOULDN’'T BE THIS WAY LeAnn Rimes . i
14 5 _D.HUFF (J KENNEDY.T.KIDD) - ® ASYLUM-CURB Single takes
() 7w  BOONDOCKS Lite Big Town 15 kel
W.KIRKPATRICK LITTLE BIG TOWN (W.KIRKPATRICK.LITTLE BIG TOWN) © courry GdinerH a
i HONKY TONK BADONKADONK Trace Adkins " i
@ 8 2 D.HUFF (R.HOUSER,D.DAVIOSON. J.JOHNSDN) ® CAPITOL L fozenélmlght
m T MY OLD FRIEND TimMcGraw 17 | [N
A (11311 B GALLIMORE,T.MCGRAW,D.SMITH (C.WISEMAN.S MCEWAY) — @ CuRB i bows onboth
@ 23 25 4 |JAGMER JESUS, TAKE THE WHEEL Carrie Underwood W Chyistian radio
\_ A { M.BRIGHT ‘a JAMES.H.LINDSEY.G,SAMPSON) @ ARISTA/ARISTA NASHVILLE B crars 2t
P MISS ME BABY Chris Cagle . .
] @ A RWRIGHT.C CAGLE (C CAGLE.M POWELL) _ = © CAPTOL s f bilboard Jiz.
@ 118 USA TODAY Alan Jackson 18
5 K.STEGALL (A JACKSON) o © ARISTA NASHVILLE
@ 22 22 (I NEVER PROMISED YOU A) ROSE GARDEN Martina McBride 2
M.MCBRIDE (J.SOUTH) ©® RCA-
e 24 23 JUST MIGHT (MAKE ME BELIEVE) Sugartand 22
3 G FUNDIS (K-HALL) - © MERCURY
@ 25 24 WHEN | GET WHERE I'M GOING Brad Paisley Featuring Dolly Parton 23
FROGERS (R.ARUTHERFORD.G TEREN) © ARISTA NASHVILLE
YOUR MAN Josh Turner .
@ &) s _FROGERS (C.STAPLETON,C.DUBOIS, J.EVERETT) @ MCA NASHVILLE 2 Soldier
@ % 26 XXL Keith Anderson 25 trioute track
. £ J STEELE (K.ANDERSON,B.DIPIERD) @ ARISTA NASHVILLE gEInS rCtice
o] COMIN’ TO YOUR CITY Big & Rich N
% = _J.RICH,B.KENNY.PWORLEY (B.KENNY,J.RICH) © WARNER BROS./WRN 2% wih srins at
g 2 9 SHE DIDN'T HAVE TIME Terri Clark 5 [ARLL
s J.STROUD (N.WITTPBUNCH) ® MERCURY New set will
SHE DON'T TELL ME TO Montgomery Gentry P
@ KR _R.R_U_T_HERFDRD,M,WRIGHY (B.DIPIERD, T.SHAPIRO,R RUT_HERFORD ® COLUMBIA L :;;ﬁg;‘bp
e 31 30 | DON'T FEEL LIKE LOVING YOU TODAY Gretchen Wilson 28 /
: | G.WILSON.J.RICH.M.WRIGHT (M.BERG.J.COLLINS __©® EPIC/EMN Abumns
@ 3 3 NOBODY BUT ME Blake Shelton 30 next
y 8 BRADDOCK (PWHITE.S.CAMP) ® WARNER BROS /WRN

AITIST/Title/LASEL/(Score) Chart Rank
CODUNTRY
Who You'd Be Today 8tia (93.3) 2
Tequita Makes Her Ctothes Fall Off univERSAL SOUTH (86.9) 3
Come A Littte Closer captroL (80.2) 4
- Skin (Sarabeth) LYRIC STREET {86.3) 5]
Good Ride Cowboy LYRIC STREET (88.2) 6
Big Blue Note SHOW 00G NASHVILLE (76.5) ]
Must Be Doin’ Somethin’ Right mercuRy (88.1) 1
She Let Herself Go mca NASHVILLE (81.0) 12
Honky Tonk Badonkadonk capivoL (78.0) 16
My 01d Friend cuns (80.2) 17

Don‘’t miss another important

Visiz= www.BillboardRadioMonitor.com to sign up to register for
youwr f-ee Country Radio Blast.

BillboarcdRacdioMonitor.com

HOT 2DUNTRY SONGS: 116 country stations are electronically monitored by
Nielsen Broadcas: Data Systems, 24 hours a day, 7 days a week. Airpower award-
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts
for the %irst time with increases in both detections and audience. © 2005 VNU
Businsss Media, lnc. All rights reserved. COUNTRY SINGLES SALES: © 2005
VNU Business Nedla Inc. and Nielsen SoundScan, inc. All rights reserved.
HITPREEICTOR: © 2005, Promosquad and HltPredoctor are trademarks of Think
Fast LLC.

ALL CHARTS: See Chart Legend for rutes and explanations.
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DATE *R 1VIDED 8Y

SUMMERTIME
B.CANNON.K CHESNEY (S.MCEWAN.C WISEMAN)

Kenny Chesney
® BNA

See :hart fegend for rales and explanations. Yellow indicates recently tested title,

nd sates New

ARTIST/ Tile/LABEL/Score) ChartRank  ARTIST/Tile/LAREL/(Score) Chacl Rank
Jesus Take The Wheel ARISTA BAZAVILLE (91.9] 18 ‘The Dollar 8NA (86.6) T
Miss Me Baby caPreL (76.9) 19 Nobody Gonna Tell Me What To Do COLUMBIA (77.8) 32
USA Today ARSTA vASHW L E190.5) 20 Believe ARISTA NASHVILLE {78.8) a3
It Never Promisec feu A} Rose Gart 2n RCA (90.8 21 Kerosene EpiC (75.0) k'3
Just Migtt (Make Me 3elieve MERCURY (B4 2] 22 Cheatin’ RCA (87.3) 3%
‘When | Get Where 'm Song ARISTA My Kind Of Music waRNER BROS. (78.7) 43
NASHVILLE (83.8) : 23 Ain't Wastin’ Good Whiskey On You ASYLUM-CURS (78.7) 47
Your Man MCA MASHPILLE (+E.7} 24 Here's To You LYRIC STREET (33.6) 59
She Dida't Have Tim3 MERCLAY (86.5) 21 Trying To Love You MCA NASHVILLE (86.4) 54
She Dov't Tel /e To COLUNBIA (91.7) 28 It | Don't Make It Back MERCURY (95.1) 53

| Don’t Feet _lk2 Lo~im You Tod3* &PIC {75.4) 29

BETWEEN THE BULLETS wijessen@bi baard.cecmr

‘BEER’ TOASTS McCOY’S LATEST TOP 10

Fan favorite Neal McZoy cra-ks the —op 10
for the first time in eigkt years with
“Billy’s Got His Beer Gegglez On.” Its 21.2
million audience impressions make iz step
ahead 11-10.

Reaching the top 10 in 31 weeks this
marks McCoy’s longes: tiek into th= top
10 to date and his lengest-2aarting sirgle
so far. Of his eight prier top 10 songs, he
reached that region of the ckart the cuick-
est with “They’re Playir’ Our Song,”

www.americanradiohistorv.com

which needed just nine weeks in 1995.

Prior to the new track, McCoy’s lengthi-
est chart run was 21 weeks for “The Shake,”
his most recent top 10 song. It peaked at
No. 5 in October 1997.

Also noteworthy is a sixth week at No. 1
for Keith Urban’s “Better Life,” which ties
his longest No. 1 run so far. He leads the
No. 2 title by just 217,000 audience impres-
sions, which suggests Kenny Chesney may
top the list next issue. — Wade Jessen

Data for week of NOVEMBER 26, 2005 |
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33

37

39
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42
43
44
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HOT LATE SOINGS: A panel of 112 stations (36 Latin pop, 13 tropical, 16 Latin rhythm, 54 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2005 VNU Business Mediz Inc.
At rights r=servad. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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m LA TORTURA
$.MEBARAK R..L MENDEZ (S.MEBARAK R..E FOCHOA

'AMOR ETERNO

Shakira Featuring AleJandro Sanz 1
EPIC /SONY BMG NORTE

Christian Castro

IMPRINT / PROMOTION LABEL

ARPLAY MONITORED BY
N
Nielsen

Broadcast Data
Systems

N

SALES DATA COMPILED BY

Nielsen
SoundScan

£ 2 oz 8

Artist %5 o E5 TITLE Artist :g
g ~2 B8 PRODUCER {SONGWRITER) 184PRINT / PROMOTION LABEL &

2 ESTA NOCHE DE TRAVESURA Hector “El Bambino” Featunng Divino 2
LUNY TUNES.NELY (+1.DELGADO.DIVINO FLOW /UNIVERSAL LATING

NA NA NA (DULCE NINA)

E LIND (W.0.LANDRON.E LIND)

CHOSEN FEW EMERALO/MACHETE UBD

10 on Latin

ACOMPANAME A ESTAR SOLO
I.TGRRES (R.ARJONA)

-
2
¥ 38 aRTiST Title
~T :E iMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE}

WISIN & YANDEL Pa'l Mundo

wot 407 I
[0
= 1 (1

IS

MACHETE 561402 (15.98)
RBD

£MI LATIN 35902 {14.98 B

SHAKIRA Fija::ion Oral Vol. 1
EPIC 93700/SONY MUSIC (18.98) @

L1318 RBD Rebelde |
(TILT 0 £ LATIN 75852 (14.98)

K-PAZ DE LA SIERRA Mas Capaces Que Nunca
DISA 720626 (11.98} &

Nuestro Amor

Barrio Fino

DADDY YANKEE
EL CARTEL VI 450639, MACHETE (15 98) - R
LUNY TUNES & BABY RANKS Mas Flow 2

MAS FLOW 230007 UNIVERSAL LATINO (14 98

VARIOUS ARTISTS Boy Wonder & Chencho Records Prasent: El Draft 2005

_CHENCHO/CHOSEN FEW EMERALD 1056/U80 (9.98

ANA GABRIEL Historia De Una Reina

_SONY BMG NORTE 95902 (15:98

" ALEJANDRO FERNANDEZ Mexico-Madrid: En Directo Y Sin Escalas

_SONY BMG NDRTE 96864 (17.98) +

VARIOUS ARTISTS  Chosen Few: El Documental
CHOSEN FEW EMERALD 12061/UBO (13.98 CD/DVD) &

IVY QUEEN Flashback
LA CALLE/UNIVISION 310546/UG (13.98) @
RAMON AYALA Y SUS BRAVOS DEL NORTE Anioiogia De Un Rey

FREDDIE 1890 {16.98)

CONJUNTO ATARDECER Desde La Sierra De Durango
MUSIMEX 0057 51 UNIYERSAL LATINO (12 88 CD.DVD)

CHAYANNE Cautivo
SONY BMG NURTE 95586 (16.98) @

ANDY ANDY ironia
WEPA 1060 UBO (9.98 CO/DVD} &

JENNI RIVERA Parrandera, Rebeld2 Y Atrevida
FONDVISA 352165/UG (13.98) &

AVENTURA God's Project
PREMIUM LATIN 94082/SONY BMG NORTE (13.98)

REYLI En La Luna
SONY BMG NORTE 93414 (15.98

MARCO ANTONIO SOLIS & PEPE AGUILAR Dos Idolos
UNIVISION 310540/U6G (13.98) @

GRUPO BRYNDIS La Mejor... Coleccion

_DISA "20561 (1198

LOS TEMERARIOS
AFG SIGMA FONOVISA 352171/U6G (13.96) @

Sueno De Amor

BEBE
EMI LATIN 43178 (9.98

Pafuera Telaranas

GRUPO BRYNDIS
DISA 720669 (11.95) @

En Vivo Gira 2005

CHRISTIAN CASTRO Nunca Yoy A Olvidare...Los Exitos
SONY BMG NORTE 96837 (17.98) &

CERT.

16

10

1

14

Ricardo Arjona
SONY BMG NORTE

18
27 2 3
@ 5 |2
QD = -
30 | 24 46
31 20 2
a2z % 2
33 27 2
‘34 2% 2
@ % 42
@ a 3%
a7 R 4
38 33 2
38 ¥ -
40 38 23
#1400 52
a2 3 B
a3 2 0
@ 58 65
O =2«
a6 34 2
47 30 54
a8 46 %
QD o«
50 48 3

WEEKS

ARTIST
S, IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

Pop Airplay.

Title

MARCO ANTONIO SOLIS La Historia Continua... Parte Il

. FONOVISA 351643/UG (13.98) &

_GRUPO INNOVACION (M FLORES

GARMEX /FONOVISA

JUANES Mi Sangre
SURCO 003475/UNIVERSAL LATINO (17.98)
LA SA ESTACION Acustico

SONY BMG NORTE 96878 {18.98 CD/DVD) ®

VARIOUS ARTISTS Latin Grammy Nominees 2005
UNIVISION 31066+4/UG (13.98)

INTOCABLE X

EMI LATIN 98613 (16.98)

LA 5A ESTACION
SONY 5MG NORTE 62127 (12.98)

Flores De Alquiler

LOS CAMINANTES  Tesoros De Coleccion: Lo Romantico De Los Caminantes
SONY BMi: N0RTE 95637 (9 98)

VARIOUS ARTISTS Reggaeton Superstars
FLOW/MACHETE 900017/ UNIVERSAL LATIND (19 98)

RBD
EMI LATIN 32384 (15.98)

En Vivo

GRUPO INNOVACION Lagrimas Del Alma
GARMEX/FONOVISA 351834/UG {13.98 CO/DVD) +

VICENTE FERNANDEZ  Tesoros De Coleccion
SONY BMG NORTE 95241 (9 98)

" A.B. QUINTANILLA 1l PRESENTS KUMBIA KINGS Fuego
EMI LATIN 90595 (15.98)
ANGEL & KHRI1Z Los MVP's

LUAR/MVP 375207/MACHETE (14.98)

LAURA PAUSINI Escucha Atento
WARNER LATINA 61896 (17.98)

LOS BUKIS LOS YONIC'S Encuentro En La Cumbre
UNIVISION 316614 UG (13 98) +

REIK Reik
_SONY BMG NORTE 95680 (14.98)

LOS TIGRES DEL NORTE Las Mas Pedidas
FONOVISA 351668 UG (13 98) +

PESADO Tu Sombra

WARNER LATINA 62576 (13.98) &

LOS REHENES
PLATINO/FONOVISA 352008/UG (10.98)

30 Recuerdos

LUIS MIGUEL Mexico En La Piel
WARNER LATINA 61977 (17.98) @
VARIQUS ARTISTS Hector *E| Bambino® & Naldo Presentan Sangre Nueva

GOLD STAR MACHETE/MAS FLOW 180000/ UNIVERSAL LATING {13.98)

BIMBO
B&E 1073/UBD (12.98)

12 L1 BETO TERRAZAS
'~ ° BN sony MG NORTE 95822 (13.98)

K-PAZ DE LA SIERRA LOS HOROSCOPOS BRAZEROS MUSICAL
DISA 720553 (10.98)

Las Dos Caras De La Moneda

EL GRUPO LIBRA
MUSAR| 619/BALBOA (12.98)

Bimbo Presenta: Reggaeton 100X35

LaM?;o? Colegcion

E arﬁ'po I:ibra

CERT.

O
O

O

o

a

SOCIOS
LOS TIGRES DEL NORTE (M.E TOSCANO)

. 55
57
58
59

61

62

65

45

. 50
71
60
64

55

53
57
51

49

59

51

53

58
38
39
48

28

@ 74 56

69
70

ral

54
. 56
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72

a4
60
2

64

74 67
o
& i :

78

Go to www.billboard.biz for complete chart data
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A.B. Quintanilia Il Presents Kumbia Klngs 23

- _ UNIVERSAL LATI 2 & A B.QUINTANILLA I1L.C "CK' MARTINEZ (A.3.QUINTANILLA I.C "CK* MARTINEZ,L GIRALDO EMI LATIN
ELLAY YO  Aventura Featurlng Don Omar NADA CONTIGO Los Huracanes Del Norte
IND.L SANTOS (W.0.LANDRON - PREMIUN LATIN | Daddy Yankee de LOS HURACANES DEL NORTE ( DO.PBRAMBILA) - G
"RAKATA Wisin & Yandel , scores third a5 Los Horoscopos De Durango 2
UNY TUNES ANDEL MAS FLOW /MACHETE No. ‘| on LOS HOF RANG ) - - DISA
et e . Daddy Yankee 5 (RINWIE GRT)| DARIA ! La 5 Estacion i
| | MONSERRATE DJ URBA .FISHER (R.AYALA.E.DAVILA EL CARTEL /INTERSCOPE Ailay. S VILA (A.REYERD PONTES.PDOMINGUE: VILLARRUBIA - SONY BM €
NO TE PREOCUPES POR Ml Chayanne ¢ Ifpiay. song % FRUTA PROHIBIDA Los Elegldos "
FPINERO JR_C PONCE (C PONCE f INERO JRT.MCWiLLIAMS o § SONY BMG NDRTE moves to the AB ) o _ A
VEN BAILALO Angel & Khriz topin only its NOVIEMBRE SIN TI Relk
: . TR Ay 3 40 K CIBRIAN (G VAZQ 6 noRTE 2B
AYOR_._.VL L . - Y . \R/M g;ﬂ HETE second week ;v:, UEZ.K CIBRIAN (G \ VAZCUE2) o SONY BMG NORTE
Mw e OUE 3a \z Tnﬁ) addy an ee, Tonny Tun Tun. :YLS:TG j/auni‘clietlu H?"ctor 5 on that chart. 35 SJMIE;J(ZF{‘W |EE%C|5.ADIOS lm?.(.:.a?,-l.ﬁ 32
LLAME PA VERTE Wisin & Yandel "DUENO DE TI o Sergio Vega
33 5 . N 6
UNY TUNES (WISIN.YANDEL MACHETE S.VEGA (L E.LOPEZ) o ONY BMG NORTE |
CHEN;I’IihEl tvy Queeur: ) 2 jB‘A'NDOL'EFj!IQS' ) Los Bandoleros Featuring Don Omar & Teg Tego Calderon 2%
ENARID, MEIIRESH - _Lh GAFCEUNTVISION Rapper’s first | ECHO.0ISEL NDRON S S :
NO PUEDO OLVIDARTE Beto Y Sus Canarr;%i charting song CﬁvL'ONRL‘ Hector EI Bra?ﬁ'\Alimq 28
SOLO QUEDATE EN SILENCIO RBD on this list as LAGRIMILLAS TONTAS Grupo Montez De Durango
AAVILA (M.LARRI ) EMI LATIN a Solo artist. _A RAMIREZ LR oS
YO voY ) Zion & Lennox Featuring Daddy Yankee He previously QUE ME VAS A DAR Jenni R Rlvera a5
UNY TUNES ALA,Z N /SONY BMG v \A.GA R
L ( X) - WHITE LI ONY BMG NORTE appeared as PRIVERA RCIA S —
A CHILLAF! A OTRA PARTE Pesado art of Hi QUE MAS DA Rlcky Martin Featuring Fat Joe 7
PESADO (M.A PEREZ WARNER LATINA gT 0! wi‘ﬁ’?tor 5.STORCH,S GARRETT.G.N 1A {{ AREETT.S STORCH,C.BRANT) COLUMBIA /SONY BMG NORTE
PARA TU AMOR Juanes o LA CAZADORA Tito "El Bambino"
G SANTAOLALLA JUANES (JUANES) SURCO /UNIVERSAL LATINO “Ay Amor.” : R.MERGENARIO {FiT0 “EL BAMBINO*) PLATINUM /SONY BMG NORTE 40
COSAS DEL AMOR Sergio Vega PERO TE VAS A ARREPEN IR K-Paz De La Sierra With Jose Manue! Zamacona 41
5 VEGA (L.G.PADILLA) - - SONY BMG NORTE K-PAZ DE LA SIERRA (M.A SOL
ERES DIVINA Patrulia 81 SIEMPRE TU A Mi LADO Marco Antonio Solis
A.RAMIREZ CORRAL (J.GABRIEL) DISA 1.A.SOLIS (M A SOL FONOVISA 2
NO Shakira TU NO ESTAS Rakim & Keny
S.MEBARAK R .L.MENDEZ (S.MEBARAK R..L MENDEZ) EPIC /SONY BMG NORTE NDT LISTED (NOT LISTED) - e
AUN SIGUES SIENDOC MIA Conjunto Primavera QUE IRONIA Andy Andy
J.GUILLEN (£.CORTAZAR.E CORTAZAR. T.MELENDEZ FONOVISA 3 W' ANDY ANDY (J.J.NOVAIRA.PMARTINEZ) WEPA 'UB0
SUELTA Ml MANO Sin Bandera =z MISTERIOS DEL AMOR Luis Miguel 45
A xsanC.E nEdDﬂbuAnuF o SONY BMG IjIORTE SOng is fl’Om lCh:;(XJ:I S‘ODY: A ﬁl SENS|.L MIGUEL) : WARNER LATINA
mn. .Fi.f\ SIERRA (FAID) - KPaz De La Sleor;rsi Arjona’s new PMANAVELLO (R MTmb«ﬁRDpaAEASv;AGS s M%mﬁﬁ{.
ESTOY PERDIDO Luis Fonsi album that ESO EHH..I! Alexis & Fido
S KRvo.L FUNSI (S KRYS.J C PEREZ SOTO) UNIVERSAL LATING streets _ALEXIS FiDO (ALEXIS FIDO) B SONY BMG NORTE
UN ALMA SENTENCIADA Thalia i - NADA ES PARA SIEMPRE Luis Fonsi
ec. b. 1t1s
ESTEFANO (ESTEFANO.I L FAGAN) EMI LATIN his 15th top S.KRYS (A.GUIIERREZ) UNIVERSAL LATING
REGGAETON LATINO Don Omar MANANA QUE YA NO ESTE Grupo Innovacion

Los Tigres Del Norte 19

FONOVISA

ARTIST

| IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE}
DIANA REYES La Reina Del Pasito Duranguense
MUSIMEX 005158/UNIVERSAL LATINO (11.98)
MANA

WARNER LATINA 61045 (18.98)

Title

Luna

LOS BUKIS
FDNOVISA 352311/UG (12.98)

Los Idolos De Siempre

VARIOUS ARTISTS
MACHETE 005410 (9.98)

VARIOUS ARTISTS
UNIVISION 310533/UG (13.98)

30 Reggaeton Superhits

Confesiones De Mujer

*

LOS REHENES
DISA 720569 (10.98

La Mejor... Coleccion

DON OMAR
Vi 450618 MACHETF (17.98)

LA DINASTIA DE TUZANTLA, MICH.
CIUDAD 9507 5% LILERES (12.98)

Especiamente Para Ti... Romanticos

LALO MORA
01SA 720567 110.98)

La Mejor...Coleccion

ALEJANDRO FERNANDEZ A Corazon Abierto
SONY BMG NORTE 95323 (16.98 CO/DV0) @

AKWID Los Agaacates De Jiquilpan
HEADLINERS/UNIVISION 310381/UG (13.98) &

VARIOUS ARTISTS
DISA 720659 (11.98)

VARIOUS ARTIS Las Mas Bailables Del Pasito Duranguense Vol. 2

GRUPO MONTEZ.. PATRULLA 8105 HOROSCOPOS..
DISA 720625 (11 98) @

GRUPO BRYNDIS
DISA 720576 (1 98} *

Concieto Duranguense Desde LA

Por Muchas Razones Te Quiero.

VICENTE FERNANDEZ
SONY BMG NURTE 45624 (12.98)

Mis Corridos Consentidos

'GRUPO EXTERMINADOR
FONOVISA 351612°UG {11 98)

VARIOUS ARTISTS Duranguense Al Maximo
MADACY LATING 51437 MADACY (14.98)

30 Recuerdos

LIBERACION La Mejor... Coleccion
DISA 720585 (10.98)
CHAYANNE Desde Siempre

SONY BMG NORTE 95678 (17.98)

BETO Y SUS CANARIOS
LIDERES 950754 (12 98)

Esto Si Es Tierra Caliente

GRUPO MONTEZ PATRULLA 81/LOS 6... La Mejor... Coleccion
98,

CHALINO SANCHEZ
_MUSART 13221 BALBOA (9 98)

Coteccion De Oro

PATRULLA 81
DISA 720526 (12.98) @

VARIOUS ARTISTS  Vive Al Maximo Con EI Duranguense
MADACY LATIND 51438/MADACY (12.98)

The Last Don: Live &l

DISA
LUNY TUNES La Trayectoria 0
MAS FLUW COLD STAR 180008/UNIVERSAL LATINO {18.98,

Divinas 0

Data for week of NOVEMBER 26, 2005
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N N mgm
Nielsen Nielsen

Broaccast Data SoundScan
Systens

® LATIN AIRPLAY
POP.

®© LATIN ALBUMS

= |
TITLE ARTIST
i ARTIST (IMPRINT / PROMOTION LABEL) =X TITLE (MPRINT / DISTRIBUTING LABEL)
- NO TE PREOCUPES POR MI 'y RBD
_ CHAYANNE (SONY BMG NORTE) g | NUESTRO AMOR (EMI LATIN)
2 2 SOLO QUEDATE EN SILENCIO 1 | % SHAKIRA
: RBD (EMI LATIN) e FAACION ORAL VOL. 1 (EPIC/SONY MUSIC)
SUELTA MI MANO - RBD
6 e
] SIN BANDERA (SONY BMG NORTE) REBELDE (EMI LATIN)
o__' 2 AMOR ETERNO e 4 ANA GABRIEL
: CHRISTIAN CASTRO (UNIVERSAL LATINO) e HISTORIA DE UNA REINA (SONY BMG NORTE)
5 NO Y i ALEJANDRO FERNANDEZ
! * SHAKIRA (EPIC/SONY BMG NORTE) 1, MEXICO-MADRID: EN DIRECTO Y SIN ESCALAS (SOKY BMG NORTE)
8 4 LA TORTURA B CHAYANNE

SHAKIAA FEATURING ALEJANDRO SANZ (EPIC/SONY BMG NORTE) J CAUTIVO (SONY BMG NORTE)

PARA TU AMOR = &3 REYLI

JUANES (SURCO/UNIVERSAL LATIND) X ' EN LA LUNA (SONY BMG NORTE)

16 ACOMPANAME A ESTAR SOLO 8 7 MARCO ANTONIO SOLIS & PEPE AGUILAR
" RICARDO ARJONA (SONY BMG NORTE) DOS 1DOLDS (UNIVISIOH UG)

BEBE

1 DARIA 7

!L_ 5 LA 5A ESTACIDN (SONY BMG NORTE) - 1‘? PAFUERA TELARANAS (EMI LATIN)
v NOVIEMBRE SIN T1 10 0 CHRISTIAN CASTRO
] REIK (SONY BMG NORTE) : NUNCA VOY A OLVIOARTE...LOS EXITOS (SONY BMG NORTE)
24 - ALGO MAS I% 9 MARCO ANTONIO SOLIS
I L) LA 5A ESTACION (SONY BMG NORTE) Haity | LA HISTORIA CONTINUA... PARTE I (FONOVISA/UG)
@ ﬁ UN ALMA SENTENCIADA ": 1 JUANES
7 THALIA (EMI LATIN) MI SANGRE (SURCO/UNIVERSAL LATINO)

ESTOY PERDIDO

LUIS FONSI (UNIVERSAL LATING)
MISTERIOS DEL AMOR
LUIS MIGUEL (WARNER LATINA)

LA 5A ESTACION
ACUSTICO (SONY BMG NORTE)

VARIOUS ARTISTS
LATIN GRAMMY NOMINEES 2005 (UNIVISION/UG)
LA 5A ESTACION

_ FLORES DE ALQUILER (SONY BMG NORTE)

Q@ -

Lﬁ 14. SIEMPRE TU A M!I LADO

MARCO ANTONIO SOLIS (FONOVISA)

52 TITLE ARTIST

S

& ARTIST (IMPRINT / PROMOTION LABEL) TITLE (IMPRINT / OISTRIBUTING LABEL)
ﬁ’ s ROMPE ., ANDY ANDY
- DADDY YANKEE (EL CARTEL/INTERSCOPE) | IRONIA (WEPA/UBO)
2 |y AMOR DE UNA NOCHE o 5 AVENTURA

GOD'S PROJECT (PREMIUM LATIN/SONY BMG NORTE)

NKLABE (NU/SONY BG NORTE)
AMOR ETERNO [ -
CHRISTIAN CASTRO (UNIVERSAL LATINO) u
4 § ELLAYYO n 5
= AVENTURA FEATURING DON OMAR (PREMIUM LATIN)
- LATORTURA
*_SHAKIRA FEATURING ALEJANDRO SANZ (EPIC/SONY BMG NORTE)
LLAME PA' VERTE
WISIN & YANDEL (MACHETE)
TU AMOR ME HACE BIEN

MARC ANTHONY

VALIO LA PENA (:DNY BMG NORTE)
JUAN LUIS GUERRA

PARA TI (VENEMUSIC/UNIVERSAL LATINO)
N'KLABE

| LOVE SALSA! (NU/SONY BMG NORTE)
MONCHY & ALEXANDRA
HASTA EL FIN (J&N/SONY BMG NORTE)

SOUNDTRACK

See crart Egend for Hot Dance Club Play and Hot Dance Simgles Sala rules ard explanations. 4 2008, VNU Business Media. Inc.
-and Mielsen SoundScan, Inc. All rights reserved. HOT DANCE AIRPLAY: 3 dance Stations are electronically monitored by Nielsen
Sroedcast Data Systems. See chart legend for rules ard explanaions, ©2003, VNU Business Media. Inc. All rights reserved.

i
| TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL

5 MADONNA WARNER BROS. 42845
o ENDS OF THE EARTH
SUN Jt PROMO/BML
| DON'T CARE
= RICKY MARTIN FEATURING FAT JOE & AMERIE COLUMBIA BO35E
EXTRAORDINARY WAY
CONJURE ONE NETTWERK PROMO
THE SOUND OF SAN FRANCISCO
__GLOBAL DEEJAYS SUPERSTAR IMPORT
PRECIOUS
DEPECHE MODE SIRE/MUTE 42831/REPRISE
= | GOT YOUR LOVE
- DONNA SUMMER UNIVERSAL PROMO/UME
NIGHT OF MY LIFE
BARBRA STREISAND COLUMBIA 80392
| STILL BELIEVE
RACHEL PANAY ACT 2 8010/MUSIC PLANT
IVE GOT A LIFE (IT'S THE ONLY THING THAT'S MINE)
EURYTHMICS ARISTA PROMO/RMG
NO MORE (T. YOUNG/C. JACK/TOMER G. MIXER
JASON WALKER JVM 028
PERFECT LOVE
SIMPLY RED SIMPLYRED.COM/VERVE FDRECAST 005701/VERVE
1p THE OTHER SIDE
_PAUL VAN DYK FEATURING WAYNE JACKSON VANDIT 9202/MUTE
OUT OF MY MIND
SARAH ATERETH BEGUILE PROMO/LIGHTYEAR

1 ' COOL (RICHARD X/PHOTEK MIXES)
| _GWEN STEFANI INTERSCOPE 005480

s

HUNG UP }

\-

TITLE
, ARTIST IMPRINY & NUMBER / PROMOTION LABEL

ALL ABOUT US
TA.TU. INTERSCOPE PROMO
| SHOULD HAVE CHEATED
KEYSHIA COLE A&M PROMO/INTERSCOPE
SHAKE IT OFF
MARIAH CAREY iSLAND PROMO/10JMG
THE CREEPS
CAMILLE JONES TOMMY BOY SILVER LABEL 24B6/TOMMY BOY
 TWISTEQ TRANSISTOR (E. KUPPER'J. HARRIS/DUMMIES MIXES)
KORN VIRGIN PROMO
WHAT WILL SHE DO FOR LOVE? (KASKADE/A. CALDWELL KEN MIXES)
COLETTE OM 580
. SLEEPLESS
-~ SYLVIATOSUN QUSK PROMO
ALY HOUSE IS NOT A KOWE (T HORANY. RIGGTDIO MIXES)
{2 (.9 OEBORAH COX DECO PROMO/NERVOUS i
- TOO FUNKY
o FREORICK FORD OMC 001/MUSIC PLANT
s FEELS JUST LIKE IT SHOULD
_[L-"! & ~_JAMIROOUAI COLUMBIA PROMO
44 2 2 4EVER

_ THE VERONICAS ENGINEROOM/SIRE PROMO/WARNER BROS.

2 CRAZY
ANDY BELL SANCTUARY 84776

JUST LOOK AT YOU NOW
HOWARD JONES KOCH 9612
| WATCH YOU
LEE-CABRERA FEATURING MM NQJTONE PRWO

47

3 35 5

30 R

FIRST LOVE (LEX'THE MOVES/S. AUGELLO MIXES)
GOAPELE SKYBLAZE 75721/COLUMBIA
43 NO STRINGS
LOLA SOBE 42841/WARNER BROS. _
CLICHE
SIMONE DENNY JVM 026
DESIGN
__ORIGENE TOMMY BOY SILVER LABEL 2491/TDMMY BOY
DEEPER LOVE
DAVID LONGORIA FEATURING CECE PENISTON DEL QR0 2507€
jﬁ 26 4 LOVE GENERATION
5 . _SLHS!NCLAH FEATURING GARY PINE YL TONAY B0Y SILVER LABEL 2491/TOMMY B0Y
Foal ONLY THIS MOMENT

10

b 2 | ROYKSOPP WALL OF SUUNO 34019/ASTRALWERKS
E 57 DIRTY AND SWEET

- TERI BRISTOL LIVE 005/MUSIC PLANT
B WALKIN' & TALKIN'

24 21 11 oy CHARLES Vs, 010 ERYOUS PROMO

JiE s MAKE-UP SEX
@ L df" CLEAR STATIC MAVERICK 42843/WARNER BROS.
‘43 a3 7 FEARLESS (RICHARD X/R. VISION/J. SANCHEZ MIXES)
731 | THE BRAVERY ISLAND n05369/10JMG

'ﬂ 32 15 EVERYTHING U

SUPERCHUMBO T#5TE0 50046
a— 33 13 MOODY
=y BPT FEATURING OM BINXTER TWEEK'D 0018
POWER OF LOVE
DONNA SUMMER J PROMO/RIG

SEASONS OF LOVE
CAST OF RENT WARNER BROS. PROMO

LOVE ME
ROBIN ELEVEN 11 001

:c!

BECAUSE OF YOU
KELLY CLARKSON RCA PROMO/RMG

"4 1 10 ONLY (RICHARD X/EL-P MIXES)
NINE INCH NAILS NOTHING 005465/INTERSCOPE

i‘& 36 13 THE FEELING

CHRIS THE GREEK PANAGH! 0.JG PROMO

J MARC ANTHONY (SONY BMG NORTE)
2 CUENTALE
IVY QUEEN (LA CALLE/UNIVISION)
7 AY MI VIDA
JERRY RIVERA (SONY BMG NORTE)
RAKATA
WISIN & YANDEL (MAS FLOW/MACHETE)

ESTOY PERDIDO
_LUIS FONSI (UNIVERSAL LATINO)

TU NO ESTAS =
@ 16 paxim & keny (UBO} 1’ 1

UN BESO {13 0B
~_AVENTURA (PREMIUM LATIN) )

; UN ALMA SENTENCIADA
. 1‘ i THALIA (EMI LATIN) o

ESA BOQUITA
_ TITO NIEVES (SGZ/UNIVISION)

EL VACILON SINNEMATOGRAFICO (EM] LATIN)

- VARIOUS ARTISTS

BACHATONES 2005 {ALLSTAR/VI/MACHETE)

BLACK:GUAYABA
LO OEMAS ES PLASTICO (DLE)

VARIOUS ARTISTS
SUPER BACHATAZOS 2006 (J&N/SONY 0ISCOS)

- GRUPO MANIA

LA HORA DE LA VERDAO (UNIVERSAL LATINO}

VARIOUS ARTISTS
2006 ANQ DE EXSTOS: BACHATA Y MERENGUE (UNIWERSAL LATINO)

WILLY CHIRINO o
CUBANISIMO (LATINUM/SONY BMG NORTE)

VICTOR MANUELLE
EN VIVO DESOE CARNEGIE HALL (SONY BMG NORTE)

INDIA
GRANDES EXITOS + (UNIVERSAL LATINO)

o
ARTIST ﬁ TITLE
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL ] ARTIST (IMPRINT / PROMOTION LABEL)
GORILLAZ E!HUNG upP {
L = § DEMON DAYS PARLOPHONE 73838 °/VIRGIN bl 1y & MADONNA WARNER BROS. i
=N . DEPECHE MODE 5 1p LOVE ON MY MIND
i PLAYING THE ANGEL SIRE/REPRISE 49348/WARNER 8R0S ® FREEMASONS FEATURING AMANOA WILSON ULTRA

HOUSE IS NOT A HOME
DEBORAH COX OECO, NERVOUS

BECAUSE OF YOU
KELLY CLARKSON RCA/RMG

3 IMOGEN HEAP
SPEAK FOR YOURSELF RCA VICTOR 72532

VARIOUS ARTISTS
DISNEYREMIXMANIA WALT OISNEY 861354

oEEE

IAl. MEXICAN.

ARTIST
TITLE (MPRINT / DISTRIBUTING LABEL)
K-PAZ DE LA SIERRA
MAS CAPACES QUE NUNCA (DISA)
RAMON AYALA Y SUS BRAVOS DEL NORTE
AKTOLOGIA DE UN REY (FREDDIE)
- CONJUNTO ATARDECER
DESDE LA SIERRA DE DURANGO (MUSIMEX/UNIVERSAL LATINO)
JENNI RIVERA
PARRANDERA, REBELDE Y ATREVIDA (FONDVISA/UG)
GRUPO BRYNDIS
LA MEJOR... COLECEION (0ISA)
LOS TEMERARIOS
~ SUENO DE AMOR (AFG SIGMA/FONOVISA/UG)
GRUPO BRYNDIS
EN VIVD GIRA 2005 (DISA)
INTOCABLE
X (EMI LATIN)
LOS CAMINANTES
TESOROS DE COLECCION: L ROMANTICO DE LOS CAMINANTES (SONY BMG NORTE)
GRUPO INNOVACION
LAGRIMAS DEL ALMA (GARMEX/FONOVISA/UG:
1 VICENTE FERNANDEZ
~ TESOROS DE COLECEION (SONY BMG NORIE)
LOS BUKIS/LOS YONIC'S
ENCUENTRO EN LA CUMBRE (UNIVISION/UG)
LOS TIGRES DEL NORTE
LAS MAS PEDIDAS (FONOVISA/UG)
PESADO
TU SOMBRA (WARNER LATINA)

ARTIST (IMPRINT / PROMOTION LABEL)
- NO PUEDO OLVIDARTE
BETO Y SUS CANARIOS (DISA)
~ COSAS DEL AMOR
SERGIO VEGA {50%Y BMG NORTE)
A CHILLAR A OTRA PARTE
PESADO (WARNER LATINA)
ERES DIVINA
: PATRULLA 81 (0I5A)
3 AUN SIGUES SIENDO MIA
CONJUNTO PRIMAVERA (FONOVISA)
MI CREDO
K-PAZ DE LA SIERRA (DISA)
NADA CONTIGO
10S HURACANES DEL NORTE (UNIVISION)
OIGA
L0S HOROSCOPOS DE DURANGO (DISA}
- FRUTA PROHIBIDA
_ L0S ELEGIOOS (FONOVISA)

ES MEJOR DECIR ADIOS
INTOCABLE (EMI LATIN)

C
1 DUENO DE TI
X %, SERGIO VEGA (,0ONY EMG NORTE)

LAGRIMILLAS TONTAS
GRUPO MONTEZ DE DURANGO (DISA)
"QUE ME VAS A DAR
" JENN) RIWERA (FONOVISA)
PERO TE VAS A ARREPENTIR
K-PAZ DE LA SIERRA WITH JOSE MANUEL ZAMACONA (OISA)

i

2

o -
3

_ LOS REHENES
| 30 RECUERDOS (PLATIND/FONOVISA/UG)

For chart reprints call 646.654.4633

Data for week of NOVEMBER 26, 2005 |

~, LOUIE DEVITO MESMERIZED
NYC UNDERGROUND PARTY VOL. 7 DEE VEE 15 FAITH EVANS CAPITOL
3 7 JAMIROQUAI ISLANDS
DYNAMITE EPIC 97716*/SONY MUSIC® QED SIREN NEUTONE
¢ 17 D.-H.T. FEATURING EDMEE  DREAMS
3 ' ) LISTEN TO YOUR HEART ROBBINS 75061 DEEP DISH FEATURING STEVIE NICKS DEEP DISH/THRIVE
g 4c SARAH MCLACHLAN NO STRINGS

BLODM: REMIX ALBUM NETTWERK/ARISTA 69798/RMG
‘a MIKE RiZZO/ST. JOHN
~ THRIVEMIX01 THRIVEDANCE 30734/THRIVE

8
i VARIOUS ARTISTS
@ i MINISTRY OF SOUNO: THE ANNUAL 2006 ULTRA 1341

"THE HAPPY BOYS
= ANCE PARTY (LIKE IT'S 2006) ROBBINS 75063
g g PAUL VAN DYK
THE POLITICS OF OANCING 2 VANDIT 9293*/MUTE

! 5 8 'LADYTRON
1 s 3 WITCHING HOUR RYKOOISC 10828

12 2,; VARIOUS ARTISTS
i . MOTOWN: REMIXED MOTOWN 003900/UME

B

MADONNA
“ONFESSIONS ON A DANCE FLOOR WARNER BROS. 49460

13 z BAD BOY JOE
T THEBESTOF NYC AFTERHOURS VOL. 3: FEEL THE DRUMS MEGAMIX 1787
E= 14 g THE RIDDLER
. THE RIDDLER PRESENTS ULTRA.TRANCE:5 ULTRA 1320
18
47 - TIESTO 3
= INSEARCH OF SUNRISE 4 LATIN AMERICA SONG BIRD 0B/BLACK HOLE
' 13 |7 STEPHANE POMPOUGNAC

~ HOTEL COSTES V.8 PSCHENT 44101/WARGRAM

ﬂ 20 3¢ THIEVERY CORPORATION
COSMIC GAME EIGHTEENTH STREET LOUNGE 0081

MOBY e
HOTEL V2 27243 %
THE HAPPY BOYS
~ TRANCE PARTY VOL. 5 ROBBINS 75062

THE RIDDLER & VIC LATINO
ULTRA.DANCE 06 ULTRA 1249

2 M.LA.
ﬂ,—w i | ARULAR XL 004844*/INTERSCOPE

EVEN YEARS: 1993-2005 WATER MUSIC DANGE 06050BVARESE SARABANDE -

o

=

www americanradiohietorv com

LOLA SOBE/WARNER BROS.
~ AND SHE SAID...
_LUCAS PRATA ULTRA
BE MY WORLD
MILKY ROBBINS
FEEL GOOD INC
GORILLAZ PARLOPHONE/VIRGIN
WHY
DJ SAMMY ROBBINS
1 EVERYTIME WE TOUCH
~ CASCADA ROBBINS
3 MORE THAN WORDS
FRANKIE J COLUMBIA
THE OTHER SIDE
~_PAUL VAN DYK FEATURING WAYNE JACKSON VANDIT/MUTE
SOMEONE
D.H.T. FEATURING EDMEE ROBBINS
' ENDS OF THE EARTH
 SUN JH/BML
cooL
GWEN STEFANI INTERS(_}OPE
! POISON
GROOVE COVERAGE TOUCAN COVE/RENEGADE/MADACY
MY HUMPS
THE BLACK EYED PEAS A&M/INTERSCOPE
JUST LIKE THAT
il AMBER JMCA/SOUNO AQVISORS
- SUNSHINE
4 GEQORGIE PORGIE LWE/MUSIELANT
TAKE ME AWAY
STONEBRIDGE FEATURING THERESE ULTRA
WHEN THE BROKEN HEARTED LOVE AGAIN
OANIELLE BOLLINGER ESNTION SILY_ER/ESNIION
' LOVE GENERATION
BOB SINCLAR FEATURIRG GARY PINE YELLOW/TOMMY BOY SFLVER LABEL/TOMMY 80Y

Go to www.billboard biz for complete chart data | 79
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Hits of the World is compiled at Biltboard/London. RE=Re-Emry

! ALBUMS

-

(SDUNDSCAN JAPAN) NOVEMBER 15, 2005

i NEW BENNIE K

JAPANA-RHYTHM FOR LIFE

KEN YOKOYAMA

NEW \oTHiN BUT SAUSAGE PIZza OF DEATH
5 DESTINY'S CHILD
#1'S (LTD EDITION) SONY MUSIC
3 MILIYAH KATO
ROSE SONY MUSIC
4 AYAKA HIRAHARA
FROM T0 DREA MUSIC
1 VARIOUS ARTISTS
KIDOU SENSHI GANOAM SEED DESTINY MUSIC RAYN INC.
g KUMI KODA
BEST FIRST THINGS (CD+DVD) AVEX TRAX
5 ORANGE RANGE

NATURAL SONY MUSIC

10 VYARIOUS ARTISTS JPN

DJ KAORI'S INMIX UNIVERSAL

NOBODYKNOWS +
5MC & 10J SONY MUSIC

FRANCE 1

nE
fw
=X (SNEP/IFOP/TITE-LIVE)} NOVEMBER 16, 2005
new JOHNNY HALLYDAY
MA VERITE MERCURY
4 ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS
1 LORIE
RESTER LA MEME SONY BMG
g VARIOUS ARTISTS
500 CHORISTES AVEC... COLUMBIA
; ROBERTO ALAGNA
ROBERTO ALAGNA CHANTE LUIS MARIANO UNIVERSAL
3 BENABAR
| REPRISE DES NEGOCIATIDNS JIVE
5(' EROS RAMAZZOTTI
CALMA APPARENTE ARIOLA
2 EN TETE A TETE EMI
new TEXAS

" WEEK

RED BOOK MERCURY

IL DIVO
ANCORA SYCO/SONY BMG

ITALY

ALBUMS

(FIMI/NIELSEN)

EROS RAMAZZOTTI
CALMA APPARENTE ARIOLA

NOVEMBER 14, 2005

CLAUDIO BAGLION}
TUTTI QUI COLUMBIA

' ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS

ANASTACIA
PIECES OF A DREAM EPIC

DEPECHE MODE
PLAYING THE ANGEL MUTE
SANTANA

ALL THAT | AM ARISTA

RAF
TUTTO RAF WARNER STRATEGIC MARKETING

LIGABUE
NOME E CDGNDME WARNER BROS.

. KATE BUSH
~AERIAL EMI

JOVANOTTI
BUON SANGUE MERCURY

NORWAY -~
SINGLES
%E {VERDENS GANG NORWAY) NOVEMBER 14, 2005
10 HUNG UP
. MADONNA WARNER BROS.
; DONTCHA

THE PUSSYCAT DOLLS FT. BUSTA RHYMES AGM/INTERSCOPE

THE HJARTA & SMARTA EP
KENT RCA

PUSH THE BUTTON
SUGABABES ISLAND

SO GOOD
BRATZ ROCK ANGELZ UNIVERSAL

ALBUMS

A-HA
~_ANALOGUE UNIVERSAL

VAMP
SISTE STIKK MAJOR

~ KATIE MELUA
PIECE BY PIECE DRAMATICO

KATE BUSH
AERIAL EMI

ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS

UNITED KINGD(

ALBUMS

(THE DFFICIAL UK CHARTS C0.) NOVEMBER 13, 2005

=
; IL DIVO
Ty NEW ANCORA SYCO/SONY BMG
2 | WESTLIFE
FACE TO FACE S RECORDS
_ KATE BUSH
2 . g AERIAL EMI
4 , ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS
s EURYTHMICS
-‘ =5 ULTHMATE COLLECTION RCA
ANASTACIA
BERNEW PIECES OF A DREAM EPIC
7 5 THE PRODIGY
X THEIR LAW - THE SINGLES 1990 - 2000 XL RECORDINGS
a 5 JAMES BLUNT
BACK TO BEDLAM ATLANTIC
e 3 RODSTEWART
THANKS FOR THE MEMORY - IV J RECORDS
10 11 KATIE MELUA

PIECE BY PIECE DRAMATICO

ALBUMS -

" (ARIA)
IL DIVO
ANCORA SYCO/SONY BMG
JOHN FARNHAM
| REMEMBER WHEN | WAS YOUNG SONY BMG
a3 1 BERNARD FANNING

| TEA AND SYMPATHY UNIVERSAL
6 KELLY CLARKSON

NOVEMBER 13, 2005

%: BREAKAWAY RCA
5 5 ROBBIE WILLIAMS
g INTENSIVE CARE CHRYSALIS
HUMAN NATURE
6 NEW REACH QUT: THE MOTOWN RECORO COLUMBIA
: ','. 4 BLINK 182
GREATEST HITS GEFFEN
8 5 PETE MURRAY
SEE THE SUN COLUMBIA
g 3 WOLFMOTHER

WOLFMOTHER MODULAR

THE BLACK EYED PEAS
MONKEY BUSINESS A&M/INTERSCOPE

SPAIN

(PROMUSICAE/MEDIA) NGVEMBER 16, 2005

IL DIVO
- NEW icona SYCO/SONY Bl
2 2 MECANO
GRANDES EXITOS SONY BMG
# 3 1 BATUKA
f BATUKA LATIN VALE MUSIC
ANDRES CALAMARO

EL 0RO

's 3 ROBBIE WILLIAMS
i = INTENSIVE CARE CERYSALIS
& 7 ILobwvo
IL DIVO SYCO/SONY BMG
ELINEW DIRE STRAITS

PRIVATE INVESTIGATIONS - THE VERY BEST OF MERCURY
4 EROS RAMAZZOTTI
CALMA APPARENTE ARIOLA
5 ANTONIO OROZCO
~_EDICION TOUR 05 UNIVERSAL

13 ALEJANDRO FERNANDEZ
MEXICO - MADRID EN DIRECTO Y SIN ESCALAS SONY BMG

8
|
10

(IFPI/NIELSEN MARKETING RESEARCH) NOVEMBER 15, 2005
ia ] HUNG UP

] NEW MADONNA WARNER BROS

MR. NICE GUY

TRINE DYRHOLM CMC
2 - THE HJARTA & SMARTA EP
=l KENT RCA
ARGHHH

DOLPHIN FT. NBTB EMI
PUSH THE BUTTON
SUGABABES ISLAND

ALBUMS

TV-2
_DE FORSTE KAERESTER PA MANEN EMI

2 1 ROBBIE WILLIAMS

- INTENSIVE CARE CHRYSALIS
=l

KATIE MELUA
" PIECE BY PIECE DRAMATICO
4 NEW

SIMONE
ON A NIGHT LIKE THIS CMC
] DIRE STRAITS
" PRIVATE INVESTIGATIONS - THE VERY BEST OF MERCURY

Go to www.billboard.biz for complete chart data

DO ¢
GERMANY —

BUMS

(MEDIA CONTROL)

- ROBBIE WILLIAMS
| _INTENSIVE CARE CHRYSALIS

NGVEMBER 15, 2005

2 1 PRAMMSTEIN
ROSENROT UNIVERSAL
KATE BUSH

3 INEW hiacem

a npw BUSHIDO

STAATSFEIND NR. 1 URBAN

5 3 DEPECHE MODE
~T PLAYING THE ANGEL MUTE
A-HA
6 NEW ANALOGUE UNIVERSAL
¥ , ANASTACIA
& 7 NEW PIECES OF A OREAM EPIC
8 4 EROSRAMAZZOTTI
CALMA APPARENTE ARIOLA
e 7 JAMES BLUNT
x BACK TO BEDLAM ATLANTIC
SANTANA

ALL THAT | AM ARISTA

CANADA

ALBUMS

£

3]
K
=X (SOUNDSCAN)
IL DIVO
NEW4 ANCORA SYCO/SONY BMG MUSIC
New SOUNDTRACK

mnmm_m- :—_

VARIOUS ARTISTS

STAR ACADEMIE 2005 MUSICOR/SELECT
a NICKELBACK

ALL THE RIGHT REASONS EMI

8 7 DIANA KRALL FEAT. THE CLAYTONHAMILTON JAZZ ORCHESTRA
i _ CHRISTMAS SONGS /ERVE/VG
6 New VARIOUS ARTISTS
7

NOVEMBER 26, 2005

MUCHDANCE 2006 SONY BMG MUSIC

- THE BLACK EYED PEAS
MONKEY BUSINESS A&M/INTERSCOPE/UNIVERSAL

THE TRAGICALLY HIP
YER FAVORITES UNIVERSAL

5 ROD STEWART

THANKS FOR THE MEMORY... THE GREAT AMERICAN SONGBOOK VOL IV /SONY BMG MUSIC

JAMES BLUNT
BACK TO BEDLAM CUSTARD/ATLANTIC/WARNER

THE NETHERLANDS ==

>
v
W
=

(MEGA CHARTS BV} NGVEMBER 11, 2065

) HUNG UP
. NEW MAGONNA WARNER BROS.
; LAURA

JAN SMIT ARTIST & COMPANY
1 HET LAND VAN
LANGE FRANS & BAAS B WALBOOMERS MUSIC
g LOVE GENERATION
BOB SINCLAR FT. GARY PINE YELLOW PRODUCTIONS
YOU'RE BEAUTIFUL
JAMES BLUNT ATLANTIC

ROBBIE WILLIAMS
. . . INTENSIVE €ARE CHRYSALIS
2 o KATIE MELUA
PIECE BY PIECE DRAMATICO
. yew 1L DIVO
ANCORA SYCO/SONY BMG
¢ EROS RAMAZZOTTI
CALMA APPARENTE ARIOLA

3 FRANS BAUER
OM VAN TE OROMEN ROCKET

{RIM)

1 ROBBIE WILLIAMS
. INTENSIVE CARE CHRYSALIS

NDVEMBER 15, 2005

; D'ZRT
2 2 om FAROL/NZ

‘3 4 RITALEE

% 7 0 MELHOR DE RITA LEE EMI
4 5 CRAZY FROG

CRAZY HITS MACH1 RECORDS

8 - JAMES BLUNT
BACK TO BEDLAM ATLANTIC

DAVID FONSECA

.':. 3 OUR HEARTS WILL BEAT AS ONE MERCURY
s DEPECHE MODE
® 8 v THe anGeL MUTE
-' COLDPLAY
8 10 v PARLOPHONE
"4 e DIRE STRAITS
'@EN’EW PRIVATE INVESTIGATIONS - THE VERY BEST OF MERCURY
4 DIANA KRALL

10 124 niSTMAS SONGS VERVE

Data for week of NOVEMBER 26, 2005 |
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EURO

1\'. Nielsen

DIGITAL TRACKS et

! (NIELSEN SOUNDSCAN INTERNATIONAL) NOVEMBER 25, 2005
HUNG UP (RADIO VERSION)
MABONNA WARNER BRDS.
PUSH THE BUTTON
I SUGABABES ISLAND

MY HUMPS
" THE BLACK EYED PEAS A&M/INTERSCOPE

YOU RAISE ME UP
WESTLIFE S
I BET YOU LOOK GOOD ON THE DANCEFLOOR
ARCTIC MONKEYS DOMINO
DIESER WEG (RADIO EDIT)
J XAVIER NAIDOO NAIDOO

TRIPPING (ALBUM VERSION)
~ROBBIE WILLIAMS CHRYSALIS
GOLD DIGGER (EXPLICIT ALBUM VERSION)
KANYE WEST FEATURING JAMIE FOXX ROC-A-FELLA/DEF JAM
YOU'RE BEAUTIFUL
JAMES BLUNT CUSTARD/ATLANTIC
. STICKWITU
THE PUSSYCAT DOLLS  A&M/INTERSCOPE
BAD DAY
! DANIEL POWTER WARNER BROS.

TRIPPING (RADIO VERSION)
ROBBIE WILLIAMS CHRYSALIS
" CAN | HAVE IT LIKE THAT
PHARRELL FEAT. GWEN STEFARI STAR TRAK/INTERSCOPE
DON'T CHA (ALBUM VERSION)
THE PUSSYCAT OOLLS FEAT. BUSTA RHYMES A&M/INTERSCDPE
FIRST DAY OF MY LIFE
MELANIEC RED GIRL
| DIRTY HARRY
GORILLAZ PARLOPHONE
NINE MILLION BICYCLES
KATIE MELUA DRAMATICO
DON'T LOVE YOU NO MORE {I'M SORRY)
CRAIG DAVID WARNER BROS.
DON'T CHA
. THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES A&M/INTERSCOPE

WAKE ME UP WHEN SEPTEMBER ENDS
GREEN DAY REPRISE

(AUSTRIAN IFPI/AUSTRIA TOP 40)

; HUNG UP
' MADONNA WARNER 8ROS

PUSH THE BUTTON

NOVEMBER 14, 2005

2 1 SUGABABES ISLAND
',i”e 2 - FIRST DAY OF MY LIFE
.~ % | © . MELANIE C. REO GIRL RECORDS

DIESER WEG
XAVIER NAIDOO SPV

ALL ABOUT US
TA.TU INTERSCOPE

ALBUMS

KIDDY CONTEST KiDS
KIDDY CONTEST VOL.11 SONY BMG
ROBBIE WILLIAMS
.- INTENSIVE CARE CHRYSALIS
NEE 1 RAMMSTEIN

- UNIVERSAL
ANASTACIA
- PIECES DF A DREAM EPIC

4 EROS RAMAZZOTTI
4 CALMA APPARENTE ARIOLA

=

GREECE

SINGLES

{IFPt GREECE/DELOITTE & TOUCKE)
- PES TO MOU KSANA
i NIKOS BERTIS UNIVERSAL
a2  POSTER
o NIKOS ZOUD:ARIS UNIVERSAL
3 EFIGES
-7 _AGGELOS MIKHAIL MELON MUSIC
POROSI
KATIA MORAIT! MELON MUSIC
TELIA
VICTORIA HALKITI HEAVEN

MNOVEMBER 11, 2005

DEPECHE MODE
PLAYING THE ANGEL MUTE

ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS

, EROS RAMAZZOTTI

| _CALMA APPARENTE ARIOLA
SANTANA

ALL THAT | AM ARISTA
MADELEINE PEYROUX
_ CARELESS LOVE ROUNDER RECORDS

CHARTS LEGEND on Page 82
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EUROCHARTS

SINGLE

SALES CHARTS OF 20 EUROPEAN COUNTRIES.

HUNG UP
MADONNA WARNER BROS.

EUROCHARTS ARE COMPILEC BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM

NOVEMBER 18, 2005

g2 o DONTCHA
THE PUSSYCAT DOLLS FT. BUSTA RHYMES A&M/INTERSCOPE

TRIPPING
ROBBIE WILLIAMS CHRYSALIS

4 1 PUSHTHE BUTTON
SUGABABES ISLANO

' YOU RAISE ME UP
WESTLIFE S RECORDS

POPCORN
CRAZY FROG MACH1 RECORDS

MA RELIGION DANS SON REGARD
JOHNNY HALLYDAY MERCURY

YOU'RE BEAUTIFUL
JAMES BLUNT ATLANTIC

. DIESER WEG
* XAVIER NAIDOO NAIDOO RECORDS

ALL ABOUT US
TATU INTERSCOPE

FIRST DAY OF MY LIFE
MELANIE C. RED GIRL RECORDS

TICKET OUTTA LOSERVILLE
SON OF DORK MERCURY

12 |NEW

LOVE GENERATION
BOB SINCLAR FT. GARY PINE YELLOW

e

JE NE VOUS OUBLIE PAS
CELINE DION COLUMBIA

14 17

NO WORRIES
SIMON WEBBE INNOCENT

ALBUMS

ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS

ROVEMBER 16, 2005

KATE BUSH
AERIAL EMI

IL DIVO
ANCORA SYCO/SONY BMG

RAMMSTEIN
T UNIVERSAL

EROS RAMAZZOTTI
CALMA APPARENTE ARIOLA

ANASTACIA
PIECES OF A DREAM EPIC

DEPECHE MODE
PLAYING THE ANGEL MUTE

JAMES BLUNT
BACK TO BEOLAM ATLANTIC

- WESTLIFE
FACE TO FACE § RECORDS

KATIE MELUA
PIECE BY PIECE DRAMATICO

SANTANA
ALL THAT | AM ARISTA

DIRE STRAITS
PRIVATE INVESTIGATIONS - THE VERY BEST OF MERCURY

sy JOHNNY HALLYDAY
' MA VERITE MERCURY

EURYTHMICS
ULTIMATE COLLECTION RCA

ROD STEWART
THANKS FOR THE MEMORY - SONGBOOK IV

RADIO AIRPLAY

TABLATED BY NIELSEN MUSIC CONTRDL

HUNG UP
MADONNA WARNER BROS.

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED ANOD

NOVEMBER 16, 2005

TRIPPING
ROBBIE WILLIAMS CHRYSALIS

DON'T CHA
THE PUSSYCAT DOLLS ARM/INTERSCOPE

PUSH THE BUTTON
SUGABABES ISLANO

cOooL

(9 GweN sTERANI INTERSCOPE
@ 5 YOURE BEAUTIFUL
> JAMES BLUNT ATLANTIC
g PON DE REPLAY
| " _RIHANNA SRP/DEF JAM
B8 1 WAKE ME UP WHEN SEPTEMBER ENDS

GREEN DAY REPRISE

g DONTLIE
THE BLACK EYED PERS A&M/INTERSCOPE

; WE BE BURNIN
SEAN PAUL VP/ATLANTIC

W
@‘3 11 BAD DAY
i

DANIEL PDWTER WARNER BROS.

PHOTOGRAPH
NICKELBACK ROADRUNNER

PRECIOUS
DEPECHE MODE MUTE

LA TORTURA
SHAKIRA FEAT. ALEJANDRO SANZ EPIC

CRAIG DAVID WARNER BROS.

Data for week of NOVEMBER 26, 2005 |

' 15 DPONIT LOVE YOU NO MORE (lIM SORRY)

See Chart Legend for rules and explanztions: ©® 230%, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved
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Nielsen
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ARTIST
YITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

P DIANA KRALL FEAT. THE CLAYTONHAMILTON JAZZ ORCHESTRA J

3 MICHAEL BUBLE
{T'S TIME 143/REPRISE 48946/WARNER BROS. @

| CHRIS BOTTI
TO LOVE AGAIN: THE DUETS COLUMBIA 94823/SONY MUSIC ®

. AT CARNEGIE HALL THELONIQUS 35173/BLUE NOTE

. THELONIOUS MONK QUARTET WITH JOHN COLTRANE

STEVE TYRELL
SONGS OF SINATRA HOLLYWOOD 162550

DIANNE REEVES

GOOD NIGHT, AND GOOD LUCK. {SOUNDTRACK) CONCORO JAZZ 2307/CONCORD

CHRIS BOTTI
WHEN | FALL IN LOVE COLUMBIA 92872/SONY MUSIC ®

VARIOUS ARTISTS

MARTHA STEWART LIVING MUSIC: JAZZ FOR THE HOLIOAYS LEGACY/EPIC 97699/ SONY MUSIC

" MADELEINE PEYROUX
CARELESS LOVE ROUNDER 613192

PAUL ANKA
| ROCK SWINGS VERVE 004751/VG

JANE MONHEIT
THE SEASON EPIC 97721/SONY MUSIC ©®

]
o

. JOHN COLTRANE
ONE DOWN, ONE UP: LIVE AT THE HALF NOTE (MPULSE! 002380/VG

DIANA KRALL
THE GIRL IN THE OTHER ROOM VERVE 001826/V6 ®

HARRY CONNICK, JR.
| ONLY YOU COLUMBIA 90551/SONY MUSIC

MICHAEL FEINSTEIN & GEORGE SHEARING
HOPELESS ROMANTICS CONCORD 2152

.
e

-
2
i

SHIRLEY HORN
BUT BEAUTIFUL: THE BEST OF SHIRLEY HORN VERVE 004066/VG

BRAD MEHLDAU TRIO
DAY IS 0ONE NONESUCH 79910/WARNER BROS.

- JOHN COLTRANE

" PRESTIGE PROFILES FANTASY 5809/CONCORD
HARRY CONNICK, JR.
OCCASION MARSALIS 613313/ROUNDER

VARIOUS ARTISTS
20 BEST OF JAZZ MADACY SPECIAL PRODUCTS 5328/MADACY

. WYNTON MARSALIS
LIVE AT THE HOUSE OF TRIBES BLUE NOTE 77132

THE BAD PLUS
SUSPICIGUS ACTIVITY? COLUMBIA 94740/SONY MUSIC

DEE DEE BRIDGEWATER
J'A DEUX AMOURS SOVEREIGK ARTISTS 1962

DIZZY GILLESPIE / CHARLIE PARKER
TOWN HALL, NEW YORK CITY, JUNE 22, 1945 UPTOWN 2751

- ROBERT GLASPER
|| CANVAS BLUE NOTE 77130

ARTIST
TITLE (MPRINT & NUMBER / DISTRIBUTING LABEL

'~ RENEE FLEMING
" SACRED SONGS OECCA 005193/UNIVERSAL CLASSICS GROUP

ANDRE RIEU
THE FLYING DUTCHMAN DENON 17570

HILARY HAHN/NATALIE ZHU
MOZART: VIOLIN SONATAS DG 004771/UNIVERSAL CLASSICS GROUP

MOZART: VIOLIN CONCERTOS 1-5 DG 005078/UNIVERSAL CLASSICS GROUP

LONDON PHILHARMONIC ORCHESTRA (MUTTER)

ANDRE RIEU
NEW YEAR'S IN VIENNA DENON 17572

ANNA NETREBKO/ROLANDO VILLAZON
VERDI: LA TRAVIATA 0G 005529/UNIVERSAL CLASSICS GROUP

BRYN TERFEL/PAUL GROVES/YING HUANG
ROGER WATERS: CA IRA SONY CLASSICAL 96439/SONY BMG MASTERWORKS

JOSHUA BELL/BERLIN PHILHARMONIC (THOMAS)
TCHAIKOVSKY: VIOLIN CONCERTO SONY CLASSICAL 94832/SONY BMG MASTERWORKS

~ [z JANINE JANSEN
. = VIVALDI: THE FOUR SEASONS DECCA 005507/UNIVERSAL CLASSICS GROUP

THE DALE WARLAND SINGERS
HARVEST HOME GOTHIC 49243

B

ANDRE RIEU
TUSCANY DENON 7431

.YO-YO MA/THE SILK ROAD ENSEMBLE

SILK ROAD JOURNEYS: BEYOND THE HORIZDN SONY CLASSICAL 93962/SONY BMG MASTERWORKS

SIMPLE GIFTS 0G 004772/UNIVERSAL CLASSICS GROUP

BRYN TERFEL/LONDON SYMPHONY (WORDSWORTH)

Y0-YO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) o
YO-YD MA PLAYS ENNID MORRICONE SONY CLASSICAL 93456/SONY BMG MASTERWORKS ®

w PHILHARMONIA ORCHESTRA (ZANDER)

L
2 MAHLER: SYMPHDNY NO. 1 TELARC 80628

s JOSHUA BELL
THE ESSENTIAL JOSHUA BELL DECCA 005185/UNIVERSAL CLASSICS GROUP

(S DAWN UPSHAW & ANDALUCIAN DOGS
I GDLWOV: AYRE, BERIO: FOLKSONGS DG 004782/UNIVERSAL CLASSICS GROUP

SAN FRANCISCO SYMPHONY (THOMAS)
MAHLER: SYMPHONY NO. 7 SAN FRANCISCO SYMPHONY MUSIC 60009

e

. _VIVALDI'S CELLO SONY CLASSICAL 90916/SONY BMG MASTERWORKS

Y0-YO MA WITH AMSTERDAM BAROQUE ORCHESTRA (KOOPMAN) -

#

PART: LAMENTATE ECM 005056/UNIVERSAL CLASSICS GROUP

HILLIARD ENSEMBLE/A. LUBIMOV/STUTTGART RADIO (BOREYKO) -

£

MORMON TABERNACLE CHOIR
PEACE LIKE A RIVER MORMON TABERNACLE CHOIR 6188

g

SOUNDTRACK
THE CHORUS NONESUCH 61741/WARNER BROS.

o]
Pe—

CHANTICLEER

SOUND IN SPIRIT RHINO/WARNER CLASSICS 61941/WARNER STRATEGIC MARKETING

CHOOSE SOMETHING LIKE A STAR MDRMON TABERNACLE CHOIR 0065

For chart reprints call 6££.634.3637

www americanradiohietorv com

MORMON TABERNACLE CHOIR WITH ORCHESTRA AT TEMPLE SQUARE (JESSOP)!

a

CONTEMPORARY JA

ARTIST

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
KENNY G

THE GREATEST HOLIDAY CLASSICS ARISTA 72234/RMG

NOV

20085

-

- HERBIE HANCOCK
POSSIBILITIES HEAR/HANCOCK 70013/VECTOR

JAMIE CULLUM
CATCHING TALES VERVE FORECAST/UNIVERSAL 005478/VG/UMRG &

. VARIOUS ARTISTS
= 40 YEARS: A CHARLIE BROWN CHRISTMAS PEAK 8534/CONCORD

KIRK WHALUM
KIRK WHALUM PERFORMS THE BABYFAGE SONGBOOK RENDEZVOUS 5112

4 b

"RICK BRAUN
YOURS TRULY ARTIZEN 10011

i i

7

NAJEE
MY POINT OF VIEW HEADS UP

VARIOUS ARTISTS
WE GET A KICK OUT OF JAZZ VERVE 004202/V6

BRIAN CULBERTSON
IT'S ON TONIGHT GRP 004535/V6

KENNY G
AT LAST... THE DUETS ALBUM ARISTA 62470/RMG

JAMIE CULLUM
TWENTYSOMETHING UNIVERSAL/VERVE 002273/VG ®

i By ]

EUGE GROOVE
| JUST FEELS RIGHT NARADA JAZZ 60499/NARADA

KIM WATERS
ALL FOR LOVE SHANACHIE 5133

. LIZZ WRIGHT
DREAMING WIDE AWAKE VERVE FORECAST 004069/V6

| BOB BALDWIN
ALL IN A DAY'S WORK 215 ENTERTAINMENT 2020

| VARIOUS ARTISTS
€ WNUA 95.5: SMODTH JAZZ CD SAMPLER 18 WNUA 9555

! VARIOUS ARTISTS
| DEF JAZZ GRP 004890 VG

RAMSEY LEWIS
WITH ONE VOICE NARADA JAZZ 60699/NARADA

SOULIVE
BREAK OUT CONCORD 2302

VARIOUS ARTISTS
A JAZZY LITTLE GHRISTMAS BC! 40552

VARIOUS ARTISTS
THE BEST OF SMOUTH JAZZ CHRISTMAS: 20TH CENTURY MASTERS THE COLLECTION HP-G/CHROMGLES 005 163UME

. BRUCE COCKBURN
SPEECHLESS RDUNDER 613250

RICHARD ELLIOT
METRO BLUE ARTIZEN 13010

O O O

VARIOUS ARTISTS
. SMOOTH JAZZ KKSF 103.7: SAMPLER FOR ALDS RELIEF 16 KKSF 6013

PAUL HARDCASTLE
| HARDCASTLE 4 TRIPPIN 'N' RHYTHM 90517/V2

ARTIST

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

IL DIVO

THE GHRISTMAS COLLECTION SYCO/COLUMBIA 97715/SONY MUSIC

it 9

ToP :
CLASSICAL CROSSOVER

IL DIVO
1L DIVO SYCO/COLUMBIA 93963/SONY MUSIC ®

SOUNDTRACK

STAR WARS EPSSODE Il REVENGE OF THE SITH SONY CLASSICAL 94220/SONY BAG MASTERWORKS @)

i

SARAH BRIGHTMAN

LOVE CHANGES EVERYTHING. THE ANDREW LLOYD WEBBER COLLECTION VOL 2 DECCA DOSSTOUNMERSAL CLASSICS GROUP

B!

MORMON TABERNACLE CHOIR
LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017

HAYLEY WESTENRA
ODYSSEY DECCA 005440/UNIVERSAL CLASSICS GROUP

VARIOUS ARTISTS
MARTHA STEWART LIVING MUSIC: CLASSICAL FAVORITES FOR THE HOLIDAYS LEGACYERIC 97701/SONY MUSIC

ANDREA BOCELLI
ANDREA PHILIPS 003513/UNIVERSAL CLASSICS GROUP

THE EAST VILLAGE OPERA COMPANY DECCA 005181/UNIVERSAL CLASSICS GROUP

AMICI FOREVER
DEFINED RCA VICTOR 68883/RMG

. THE EAST VILLAGE OPERA COMPANY

KRONOS QUARTET AND ASHA BHOSLE
YOU'VE STOLEN MY HEART NONESUCH 79856/ WARNER BROS.

IL DIVO
IL DIVO GIFT PACK SYCO/COLUMBIA 97747/SONY MUSIC

THE TEN TENORS
LARGER THAN LIFE RHINO 76525/ WARNER STRATEGIC MARKETING

¥
g
:
5

l THE IRISH TENORS
1l SACRED: A SPIRITUAL JOURNEY RAZOR & TIE 82929

i
)

BOND
"€ EXPLDSIVE: THE BEST OF BOND MBO/OECCA 004748/UNVERSAL CLASSICS GROUP ®

'y RUSSELL WATSON
- AMDRE MUSICA DECCA 004439/UNIVERSAL CLASSICS GROUP

BELA FLECK/EDGAR MEYER
MUSIC FOR TWO SONY CLASSICAL 92106/SONY BMG MASTERWORKS

SOUNDTRACK
PRIDE & PREJUOICE DECCA 005620/UNIVERSAL CLASSICS GROUP

gl - B

SARAH BRIGHTMAN
LIVE FROM LAS VEGAS NEMO STUDIO 57801/ANGEL

PP

HAYLEY WESTENRA
PURE DECCA 0D1866/UNIVERSAL CLASSICS GROUP

AMICI FOREVER
THE OPERA BAND RCA VICTOR 52739/RMG

-

‘an ANDRE RIEU
=~ 55 AT THE MOVIES DENON 17348

| RONAN TYNAN
) RONAN OECCA 003863/UNIVERSAL CLASSICS GROUP

;ﬁ RENEE FLEMING
3] HAUNTED HEART OECCA 004406/UNIVERSAL CLASSICS GROUP

Go to www.billboard.biz for compiete chart data |
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ALBUNVE CHAR | S E—

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.
m Where included, this award indicates the title
with the chart's largest unit increase.

Where included, this award indicates the title with
the chart’s biggest percentage growth.

Indicates album entered top 100 of The Billboard 200
m and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. @ after price indicates album only available on DualDisc.
CD/DVD after price indicates CD/DVD combo only available. ® DualDisc avail-
able. ® CD/DVD combo available. * indicates vinyl LP is avaflable. Pricing and
vinyl LP avaifability are not included on all charts.

SINGLES CHARIS |

RADIO AIRPLAY SINGLES CHARTS

Compilied from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, comput-
ed by cross-referencing exact times of airplay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Aduilt Top 40, Adult Contemporary, Modern
Rock and Adult R&B charts, which are ranked by total detections.

@ Songs showing an increase in audience (or detections)
over the previous week, regardiess of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop Singles & Tracks and Hot R&B/Hip-Hop
Airplay charts simultaneously if they have been on the Hot R&B/Hip-Hop Singles &
Tracks for more than 20 weeks and rank below 50. Songs are removed from the Pop
100 and Pop 100 Airplay charts simuitaneously ff they have been on the Pop100 for
more than 30 weeks and rank below 30. Titles are removed from Hot Country Songs
if they have been on the chart for more than 20 weeks and rank befow 15 in detec-
tions or audience, provided that they are not still gaining enough audience points to
bullet. Songs are removed from the Adult Top 40, Adult Contemporary, Adutt R&B,
and Hot Dance Alrpiay charts if they have been on the chart for more than 26 weeks
and rank below 15 (20 for Modern Rock and Latin).

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by
Nieisen SoundScan. For R&B/Hip-Hop Singies Sales, sales data is compiled
from a national subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

® CD single avallable. ® Digital Download available. @ DVD single available.
© Vinyl Maxi-Single available. @ Vinyl Single available. €@ CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

Indicates title earned HitPredictor status In that particular format based on
research data provided by Promosquad. Songs are blind tested online by
Promosquad using multiple listens and a nationwide sample of carefuily profiled
music consumers. Songs are rated on a 1-5 scale; final results are based on
weighted positives. Songs with a score ot 65 or more {75 or more for country) are
judged to have Hit Potentiai; aithough that benchmark number can fluctuate per
format based on the strength of available music. For a complete and updated iist
of current songs with Hit Potential, commentary, polls and more, please visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS S

ALBUM CHARTS

® Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). B RIAA certification for net shipment

for 1 million units (Platinum). & RIAA centification for net shipment of 10 million
units (Diamond). Numeral within Platinum or Diamond symbol indicates album's
multi-platinum level. For boxed sets, and doubie albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the number of discs and/
or tapes. O Certification for net shipments of 100,000 units (Oro). ] Certification
of 200,000 units (Platino). [2 Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 100,000 paid downloads (Gold). Bl RIAA certification for
200,000 paid downloads (Platinum). Numeral withinplatinum symbol indicates song’s
multiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.

O RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. B RIAA platinum certification for net shipment of 50,000 units
for video singles. [ RIAA platinum certification for sales of 100,000 units for
shortform or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retall price. M RIAA platinum certification for sales of 100,000 units

or $2 million in sales at suggested retail price. ) IRMA gold certification for a
minimum sale of 125,000 units or a dollar votume of $9 miltion at retail for theatri-
cally released programs; or of at least 25,000 units and $1 million at suggested
retail for non-theatrical titles. [J IRMA platinum certification for a minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released
programs, and of at least, 50,000 units and $2 million at suggested retail for non-
theatrical titles.

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

X ARTIST
b TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

DIANA KRALL FEATURING THE CLAYTON/HAMILTON JAZZ ORCHESTRA
EXOEY CHRISTMAS SONGS VERVE 004717/V6 (18.98)

GREATEST TR Yo}

THE CHRISTMAS GOLLECTION SYCO/GOLUMBIA 97715/SONY MUSIC (18.98) _

1 SELAH
RDSE OF BETHLEHEM CURB 78720 (11.98)
4 LARRY THE CABLE GUY
A VERY LARRY CHRISTMAS JACK/WARNER BROS. (NASHVILLE) 48931/WRN (18.98)
g KENNY G
" THE GREATEST HOLIDAY CLASSIGS ARISTA 72234/RMG (18.98)

-LR-T-L

VARIOUS ARTISTS
NOW THAT'S WHAT | CALL CHRISTMASI EMZOMBA/SONY MUSIC/UNIVERSAL 585620/UMRG (19.98) ™"
5 VARIOUS ARTISTS
WOW CHRISTMAS (GREEN) WORO-CURB EMI/PRMD_ENT 86414/ka05_(2_3&
12 BURLIVES ®
RUDOLPH THE RED-NOSED REINDEER MCA SPECIAL PRODUCTS 322177/UME (8.98) 7
50 MANNHEIM STEAMROLLER -
| CHRISTMAS CELEBRATION AMERICAN GRAMAPHONE 2020 (17.98) | e
%) 3» VINCE GUARALDI TRIO =
4 f\_C_HA_RLIE BROWN CHHISTM_AS FANTASY 8431/CONCORD (15.98)
" 41 CLAY AIKEN .
MERRY CHRISTMAS WITH LOVE RCA 6262‘4/_'HMG11_8._‘,E o
42 TRANS-SIBERIAN ORCHESTRA ®
5 THE LOST CHRISTMAS EVE LAVA 93146/AG (18.98) _ =
43 g POINT OF GRACE
&) 1 WINTER WOIJ_IJ_EHLAND WORD-CURB 86413/WARNER BROS. (18.98)
@ 14 FRANK SINATRA, DEAN MARTIN & SAMMY DAVISJR @
CHRISTMAS WITH THE RAT PACK CAP(TOL 42210 (18.98)
ﬁ % THE BRIAN SETZER ORCHESTRA
- _ DIG THAT CRAZY CHRISTMAS SURFDOG 44101 (18.98)
@ 18 ELVIS PRESLEY "
b _I'ES CHRISTMAS mﬁRQA SPECIAL PRODUCTS 44931/SONY BMG STRATEGIC MARKETING GROUP (8 98) E
@ 19 TRANS-SIBERIAN ORCHESTRA a
R CHRISTMAS EVE AND OTHER STORIES LAVAEZ@,A_G (15.98)

REGIS PHILBIN
THE REGIS PHILBIN CHRISTMAS ALBUM HOLLYWOOD 162549 (18.98)
10 MERCYME
(1" THE CHRISTMAS SESSION (NO/EPIC 96414/SONY MUSIC (18.98)
47 VARIOUS ARTISTS
NOW THATS WHAT | CALL CHAISTMAS 2: THE SIGNATURE COLLECTION EMVUNNVERSAL SORY MUSIC/Z0MBA 83008/ CAPITOL (19.98)
2. THE CHEETAH GIRLS
CHEETAH-LICIOUS CHRISTMAS WALT DISNEY 861402 (18 98)
34 MARIAH CAREY
MERRY CHRISTMAS COLUMBIA 54222/SONY MUSIC (13.98) ®
KIDZ BOP KIDS
KIDZ BOP CHRISTMAS RAZOR & TIE 83056 (11.98/7.98)
99 BING CROSBY
WHITE CHRISTMAS MCA SPECIAL PRODUCTS 731143/UME (7.96/2.98)

=N
[

o
21
o
=]
24
@

+ . WHITE CHRISTMAS ACA NASHVILLE 67654/RLG (14.98)
CELINE DION
___THESE ARE SPECIAL TIMES 550 MUSIC/EPIC 63523/SONY MUSIC (13.96)
VARIOUS ARTISTS
40 YEARS: A CHARLIE BROWN CHRISTMAS PEAK B534/CONCORD (12.98)
28 15 STEVEN CURTIS CHAPMAN
- ! ALL | REALLY WANT FOR CHRISTMAS SPARROW 11231 (13.98)
' 3; TRANS-SIBERIAN ORCHESTRA
THE CHRISTMAS ATTIC LAVA B3145/AG (15.98)
HARRY CONNICK, JR.
HARRY FOR THE HOLIDAYS COLUMBIA 90550/SONY MUSIC (13.98) ®
KIDZ BOP KIDS
A VERY MERRY KIDZ BOP RAZOR & TIE 89090 (18.98)
24 TOBY KEITH
~__CHRISTMAS TO CHRISTMAS MERCURY 527809/UMGN (8.98)
VEGGIETALES
THE INCREDIBLE SINGING CHRISTHWAS TREE BIG IDEA 35051 (10.98)
33 JESSICA SIMPSON
REJOYCE: THE CHRISTMAS ALBUM COLUMBIA 32880/SONY MUSIC (18.98)
JIM BRICKMAN
THE GIFT WiNDHAM HILL 11242/RCA VICTOR (13.98/9.98)

KENNY CHESNEY
AL | WANT FOR CHRISTMAS IS A REAL GOOD TAN BNA 51808/RLG (18.98)

28

s

=
w2
e

.

g a %

&
=

"
-
&

5

£l WHEN MY HEART FINDS CHRISTMAS COLUMBIA 57550/SONY MUSIC (9.98)
HILARY DUFF
SANTA CLAUS LANE BUENA VISTA 860129/WALT DISNEY (12.98)
MANNHEIM STEAMROLLER
CHRISTMAS EXTRAGRDINAIRE AMERICAN GRAMAPHONE 1225 (15.98)
43 FRANK SINATRA

THE CHRISTMAS COLLECTION REPRISE 76542/WARNER STRATEGIC MARKETING (18.98)
47 BARENAKED LADIES

BARENAKED FOR THE HOLIDAYS DESPERATION 40015/WARNER BROS. (18.98)
M VARIOUS ARTISTS
MARTHA STEWART LIVING MUSIC: TRADITIONAL SONGS FOR THE HOLIDAYS LEGACY/EPIC 97702/S0NY MUSKC (17.96)
AMY GRANT
HOME FOR CHRISTMAS WORD-CURB 82260/WARNER BROS. (11.98)
VARIOUS ARTISTS
WOW CHRISTMAS WORD-CURB/EMICMG/PROVIDENT 86078/ WARNER BROS. (21.98)
SOQUNDTRACK

QS B 400 cLF wew ine 30028 (12.98)
48

|

"

40
m..:.
48

HONKY TONK CHRISTMAS ARISTA NASHVILLE 18736/LASERLIGHT (B.98)

&t 37 DESTINYS CHILD
- 8 DAYS OF CHRISTMAS MUSIC WORLO/COLUMBIA 86098/SONY MUSIC (13.98) ®

3g THE CHIPMUNKS

38 CHRISTMAS WITH THE CHIPMUNKS LIBERTY 48378/CAPITOL (11.98/5.98)
Q MY LITTLE PONY: A VERY MINTY CHRISTMAS GENIUS 3496 (6.98)
50

VARIOUS ARTISTS
35 BILL ENGVALL

HERE'S YOUR CHRISTMAS ALBUM WARNER BROS, (NASHVILLE) 47488/WRN (13.98)

5]
&
a
27 MARTINA MCBRIDE |
B

®
-
.
HARRY CONNICK, JR. a
L ]
a

CERT

L

39 ALAN JACKSON ]
@

TOP HOLIDAY ALBUMS: All Christmas, Hanukkah, and Kwanzaa collections, includ-

ing new ones and those released in earlier years, are eligible to appear on the Top

Holiday Albums. TOP INTERNET: Reflects physical albums ordered through Internet
merchants, based on data collected by Nielsen SoundScan. Cataiog titles are inciud-

ed. TOP DIGITAL: Release sold as a complete album bundle through digital down-
loac services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explana-
tions. © 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights
reserved.
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SALES DATA COMPILED BY
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s =2
;,-,QEU»ARTIST Title 8% &
- | S2'®3| IMPRINT & NUMBER / DISTRIBUTING LABEL Bz &
1 3 KENNY CHESNEY The Road And The Radio 1
. BNA 72960/RLG
NEIL DIAMOND 12 Songs 4
1 AMERICAN/COLUMBIA 97811/SONY MUSIC e
= 9 2 DIANA KRALL FEATURING THE CLAYTON-HAMILTON JAZZ ORCHESTRA  Christmas Songs 74
o VERVE 004717/VG
4 RELIENT K Apathetic ep g4
_GOTEE 42009 CAPITOL i
P RELIENT K MMHMM
5 i GOTEE 72953/CAPITOL — 15 @
6 KATE BUSH Aerial ' 4q
| COLUMBIA 97772/SONY MUSIC
9 4 4 RODSTEWART Thanks For The Memory... The Great Amencan Songoodk vol. IV "
Cad X, [F69266/3ME |
8 8 BETTE MIDLER  Bette Midler Sings. The Peggy Lee Songbook 59
JlcoLumBIAISSINTISONYMUSICID ___:
a 2 SANTANA All That | Am 8
: ARISTASO773/RMG =l
1a i1 THELONIOUS MONK QUARTET WITH JOHN COLTRANE At Camege Hall 3
= THELONIOUS 35173/BLUE NOTE S
: IL DIVO The Christmas Caltection
"W 23 SYCD/COLUMBIA 97715/SONY MUSIC %
7 JOHN FOGERTY  The Long Road Home: The Uttimate John Fogerty-Creedence Collection
FANTASY 9686 CONCORD
SOUNDTRACK Firefly
VARESE SARABANDE 066699
NEIL YOUNG " Prairie Wind
e 15 % _REPRISE 49593"/WARNER BROS. @ 6
':-15_:. 10 2 VARIOUS ARTISTS Now 20 3

T

(=]

12
3
14

4

SONY BMG/ZDMBA/EMI 005740/UME

g

RTIST Tine 8 &

PRINT / DISTRIBUTING LABEL S‘ ﬁ
KENNY CHESNEY The Road And The Radio

BNA /RLG B |
SOUNDTRACK Get Rich Or Die Tryin'

G-UNIT /INTERSCOPE
"5 SANTANA All That  am g
i S0 ARISTA /RMG - ]
NEIL DIAMOND 12 Songs | 4
AMERICAN COLUMBIA /SDNY MUSIC
~ 4 » IMOGEN HEAP

IMOGED Speak For Yourself 178

"l SOUNDTRACK

MR \/ARNES SUNSET /WARNER BROS

The OC: Mix § 108

7 '10"'2 * DIANA KRALL FEATURING THE CLAYTONHAMILTON JAZZ ORCHESTRA Chirlstmas Songs 2

VERVE VG

SOUNDTRACK
WARNER SUNSET /WARNER BROS

- 5 g THE BLACK EYED PEAS
1 | A&M /INTERSCOPE

Harry Potter And The Gobiet Of Fire

Monkey Business s B

7 KANYE WEST Late Registration 45 B
ROC-A-FELLA/DEF JAM /UNIVERSAL
2 2 BLINK-182 Greatest Hits g8

GEFFEN /INTERSCOPE

" ¢ FALL OUT BOY
FUELED BY RAMEN/ISLANO /1DJMG

E RELIENT K
; GOTEE /CAPITOL

- JAMES BLUNT

From Under The Cork Tree ', ‘g

Apathetic ep 9

Back To Bedlam 108

12 CUSTARD/ATLANTIC /AG
3 2 THIRD DAY Wherever You Are 28
I ESSENTIAL

TOoP COMPBEH EN§IVE
'MUSIC VIDEO

- TITLE
ARTIST (DISTRIBUTOR)
BEHIND THE TRUTH (BEST BUY EXCLUSIVE) i
USHER (REDLINE) ____ =
R. KELLY - TRAPPED IN THE CLOSET: CHAPTERS 1-12
| KELLY (JIVE/ZOMBA)
 LIVE 8
JARIOUS ARTISTS (CAPITOL) o
THE CONCERT FOR BANGLADESH
EORGE HARRISON AND FRIENDS (RHINO) o
TOMMY AND QUADROPHENIA LIVE WITH SPECIAL GUESTS
| _THE WHO (RHINO) o
E 2% “AREWELL | TOUR: LIVE FROM MELBOURNE
" _EAGLES (RHINO)
1 SOLID GOLD HITS
BEASTIE BOYS (CAPITOL) o
TOUR GENERACION EN VIVO

B (EMI LATIN -
=N n - g ROYAL ALBERT HALL: LONDON MAY 2-3-5-6 05
- - . _LREAM (RHINO)

| _0OB MARLEY AND THE WAILERS (ISLAND/IDJMG)

= X .387 C+OSEN FEW lCHOSEN FEW EMERALD

T"HE MASSACRE: SPECIAL EDITION CD/DVD
€0 CENT (INTERSCOPE)

CARNIVAL OF SINS

MOTLEY CRUE {CLEAR CHANNEL)

i 2z HE SILENCE IN BLACK AND WHITE
% _FAWTHORNE HEIGHTS (VICTORY

i ~ LIVE AT THE RAINBOW

$ 5 LIVEINCUBA
AUDIOSLAVE (EPIC)

 CHOSEN FEW: EL DOCUMENTAL

Data for week of NOVEMBER 26, 2005


www.americanradiohistory.com

See Chart Legend for rules and explanations.

Nielsen SoundScan, Inc. All rights reserved,

SALES DATA COM>ILED BY

N Nielsen

AdeoScan

oP
DVD SALES.

LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)

P2 B STAR WARS EPISODE IIf - REVENGE OF THE SITH (WIDESCREEN}
JR00H FOXVIDED 30309 (29.98)

Hayden Christensen/Ewan Mc6regor Pt

SALES:CATA COMPILED BY

SEE BELOW FOR COMPLETE LEGEND |NFORMATIONL

2G-
2005

2005, VNU Business Media, inc. and

N
Nielsen
SoundScan

Princlpal Performers

JAMES BLUNT

#1
PYTEN CUSTARD/ATLANTIC 97250/AG (15.98) Back To Bedlam

STAR WARS EPISODE ! - REVENGE OF FHE SITH (FULL SCREEN)
FOXVIDEQ 31276 (29.98)

MATISYAHU

HERBIE: FULLY LOADED
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA BOVIE ENTERTAINMENT 40591 (29.98)

OFFICE SPACE: SPECIAL EDITIO (WIDESCREEN)
FOXVIDED 26089 (19.98)

Hayden Christensen/Ewan McGregor rg_.i OR/EPIC 95484/SDNY MUSIC (13.98) Live At Stubb's
A f 5 ] IMOGEN HEAP

Lindsay Lohan/Michael keaton j -Ej’; RCA VIGTOR 72532 (11.98) Speak For Yourself

Ron Livingston/Jennifer Aniston " [T THE CHEETAH GIRLS Cheetah-licious Christmas

WALT DISNEY 861402 (18.98)

BATMAN BEGINS (WIDESCREEN)
|_WARNER HOME VIDEO 59415 (28.98)

THE BABY EINSTEIN MUSIC BOX ORCHESTRA

BUENA VISTA 861085/WALT DISNEY (7.98) Baby Einstein: Lullaby Classics

Christian Bale/Liam Neeson -1 %

S STAR WARS: EPISODE I-THE PHENTOM MENACE
] OXVIDED 2002391 (19.98)

PETER GALLAGHER
| EPIC 97753/SDNY MUSIC (18.98) ®

Liam Neeson/Ewan McGregor = 7 Days In Memphis

CINDERELLA: SPECIAL EDITION
NALT DISKEY HOME ENTERTAINMENT/BUENA VISTA 40ME ENTERTAINMENT 55024 (29.93)

" PANIC! AT THE DISCO

§ DECAYDANCE 077/FUELED BY RAMEN (13.98) A Fever You Cant Sweat Out

Animated |1

M STAR WARS: EPISODE |1-ATTACK OF TH= CLONES (WIDESCREEN)
“0XVIDED 2005539 (19.98)

- NATALIE GRANT

" CURB 78860 (17.98) Awaken

Ewan McGregor/Natalie Pcrtman

a‘-‘ BATMAN BEGINS (FULL SCREENs
NARNER HOME VIDEO 59414 (28.98)

BEWITCHED: SPECIAL EDITION
. SDNY PICTURES HOME ENTERTAINMENT 10210 (28 8

DISNEY PRINCESS: A CHRISTMAS OF ENCHANTMENT
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA CME ENTERTAINMENT 41353 (19.98)

isti ; 1= ANA GABRIEL istori ;
Christian Bale/Liam r\ees_oif_f:‘u.l SONY BMG NORTE 95902 (15.98) Historia De Una Reina
i ; ' : - AQUALUNG ;
Nicole Kidmar/Wil Ferrell S S RED INK/COLUMBIA 23888°/SONY MUSIC (14.98) Strange And Beautiful
o B LEELA JAMES
Ammated (55 e T nnealn S sy A Change Is Gonna Come

6‘ FAMILY GUY: STEWIE GRIFFIN'S JNTOLD STORY
| FOXVIDED 30789 (29.98)

7 ,mmﬂ_" I\Fﬂwn. .

. ALEJANDRO FERNANDEZ Mexico-Madrid: En Directo Y Sin Escalas

An mated w
= | SONY BMG NORTE 96864 (17.98) ® : =

THE PERFECT MAN (FULL SCREEN)
UNIVERSAL STUDIOS HOME VIDEQ 26301 (29 98)

IVY QUEEN Flashback

i
Hilary Duff/Heather Locklear !
y Duft] ! ji LA CALLE/UNIVISIDN 310546/UG (13.98) &

THE PERFECT MAN (WIDESCREEN)
UNIVERSAL STUDIOS HOME VIDEQ 26300 (29.98)

-

Hilary Duff/Heather Locklear 5 Antologia De Un Rey

-@ ~ RAMON AYALA Y SUS BRAVOS DEL NORTE
M= 5& FREDDIE 1890 (16.98)
|-

HOUSE OF WAX 2005 (WIDESCRZEN)
WARNER HOME VIDEO 38945 (28.98)

UNDEROATH

SOLID STATE 83184/TOOTH & NAIL (13.98) They're Only Chasing Safety

L
it

Paris Hilton/Chad Michael Murray -g

' BATMAN BEGINS (DELUXE EDITION)
0. WARNER HOME VIDEQ 73216 (30.98)

M CONJUNTO ATARDECER

Christian Bale/Liam Meeson = 'sg=¢
= MUSIMEX 005731/UNIVERSAL LATIND (12.98 CD/DVD) &

Desde La Sierra De Durango

THE WAR OF THE WORLDS (1953): SPECIAL COLLECTOR'S EDITION
PARAMOUNT HOME ENTERTAINMENT 26304 (14.98)

SUPERCHIC[K]

INPOP 71279 (12.98) Beauty From Pain

Gene Barry/Ann Robinson '*

. ROBOTS (FULL SCREEN)
FOXVIDEQ 29384 (29.98)

 ANDY ANDY

Animated 0
'?_ " WEPA 1060/UBO (9.98 CD/DVD) @

Ironia

STAR WARS TRILOGY (WIDESCREEN 4 PACK)
FOXVIDED 22341 (69.98)

FALLING UP
BEC 60364 (12 98}

Dawn Escapes

~ KINGDOM OF HEAVEN (WIDESC 3EEN)
" FOXVIDEQ 30640 (29.98)

" SHOOTER JENNINGS
. UNIVERSAL SOUTH 003816* (13.98)

Ortando Bloom/Jeremy Irons | ;'Z t: Put The O Back in Country ,-

HOUSE OF WAX 2005 (FULL SCFEEN)
WARNER HOME VIDEO 38946 (28.98)

JENNI RIVERA

FONOVISA 352165/UG (13.98) @ Parrandera, Rebelde Y Atrevida

.. ROBOTS (WIDESCREEN)
FOXVIDED 29391 (29.98)

Paris Hilton/Chad Michael Murray !E i

Arimated | m- HEZEKIAH WALKER & LFC

VERITY 62829/Z0MBA (17.98)

20\85 The Experience

BEWITCHED/BEWITCHED TV SAMPLER
SONY PICTURES HOME ENTERTAINMENT 13039 (28:96)

THE FRAY

EPIC 93951 SONY MUSIC (11.98) How To Save A Life

Nicole Kidman/Wil Ferrell EE

THE WIZARD OF OZ: 2 DISC SPECIAL EDITION
WARNER HOME VIDED 67372 (26.98)

el STEVE TYRELL

Judy Garland/Ray BOIger HOLLYWOOD 162550 (18.98)

Songs Of Sinatra

OFFICE SPACE: SPECIAL EDITICN (FULL SCREEN)
FOXVIDEO 31261 (19.98)

MY LITTLE PONY; A VERY MINTY CHIRSTMAS s
PARAMOUNT 88803 (14.98)

SHREK 2 S
DREAMWORKS/UNIVERSAL STUDIOS 90874 (24.98) |

-

B

. MARK SCHULTZ

WORD-CURB 86410/WARNER BROS. (17 98)
PLAIN WHITE T'S

FEARLESS 30072 (13.98}

Ron Livingston/Jennifer Aniston Stories & Songs

Thid
A

All That We Needed

" HINDER )

UNIVERSAL 005390/UMRG (9.98) Extreme Behavior
AVENTURA n :
PREMIUM LATIN 94082/SONY BMG NORTE (13.98) God's Project
REYLI

SONY BMG NORTE 93414 (15.98) En La Luna

- NICHOLE NORDEMAN
_ SPARROW 63575 (17.98)
RISE AGAINST

Brave

Siren Song Of The Counter Culture

2' BEWITCHED

GEFFEN 002357/ INTERSCOPE (9.98)
DEMON HUNTER

SHARK TALE [‘:':gﬂﬁ
DREAMWORKS 91879 (24.98) 5 1

SONY PICTURES HOME ENTERTAINMENT DEMON HUNTER Triptych
"BATMAN BEGINS ID STATE 31508 11
" WARNER HOME VIDEQ | GRUPO BRYNDIS La Mejor... Coleccion

DORA THE EXPLORER: DANCETO THERESCUE g
~ PARAMOUNT 77403 (19.98) 4 1

] HOUSE OF WAX 2005
= WARNER HOME VIDEO

Pafuera Telaranas

m@ BARBIE AND THE MAGIC OF PEGASUS!
LIONS GATE 17977 (14.98)

VISTA HOWE

EBONY EYEZ
TRACK MASTERS 66094*/CAPITOL (18.98)

7 Day Cycle

6 5 CINDERELLA: SPECIAL EDITION
~ WALT DISNEY/BUENA VISTA 40235 (22.98) -

W THE PERFECT MAN
UNIVERSAL STUDIOS HOME VIDEO

TG . 5 YO

i

Nunca voy A Olvidarte...Los Exitos

E DORA THE EXPLORER: SUPER BABIES ..
PARAMOUNT 77413 (14.98)

THE INTERPRETER
UNIVERSAL STUDIOS HOME VIDEQ

ﬁ};r CHRISTIAN CASTRO
- SONY BMG NORTE 96837 {17.98) @

AIDEN

Nightmare Anatomy

LIONS GATE 11793 (7.98)

~ KICKING AND SCREAMING
~ UNIVERSAL STUDIOS HOME VIDEO

VICTORY 259 (13.98)
MARCOS HERNANDEZ

20l

C About Me

THE THREE STOOGES (2 PACK)
GODDTIMES/GOODTMES 14800 (9.58)

REQUIEM FOR A DREAM

KINGDOM OF HEAVEN
FOXVIDEQ

ULTRAX 6120/TVT (17.98)
CHROME

Straight To The Pros

ROBOTS

| FOXVIDED 29403 (24.98)

DORA THE EXPLORER: BIG SISTER DORA

PARAMOUNT 86643 (9.98)

. DORA THE EXPLORER: DORA'S HALLOWEEN

PARAMOUNT 77893 (9.98)

DORA THE EXPLORER: CATCH THE STAH B aEg

' PARAMOUNT 86493 (9.98) &

. THOMAS THE TANK ENGINE & FRIENDS: CALUING ALL ENG!MES --

HIT 08995 (12.98) =t el
THOMAS THE TANK ENGINE: THE BEST OF GORDON |

| _ANCHOR BAY 01303 (16.98) i
SCOOBY DOO 2: MONSTERS UNLEASHED

WARNER 28397 (22.98)

CHRISTMAS!

NICKELODEON/PARAMOUNT 876883 (12.98)

NR

i 7 THE LONGEST YARD
E PARAMOUNT HOME ENTERTAINMENT

TITLE
£ MANUFACTURER

XBOX: STAR WARS BATTLEFRONT Il -
LUCASARTS ENTERTAINMENT

HYPNOTIZE MINDS 3612 (16.98)
BROKEN SOCIAL SCENE
ARTS & CRAFTS 014* (15.98)
CHILDREN OF BODOM

[ SPINEFARM 001 (15.98)

LA 5A ESTACION

Broken Socia!l Scene

Are You Dead Yet?

0l

SONY 8MG NORTE 96878 (18 98 CD/DVD) & Acustico

" RAY LAMONTAGNE
RCA 63459/RMG (11.98) Trouble
B e Silent Alarm =1«J

VICE/OIM MAK 93815+/ATLANTIC (13.98)

LA 5A ESTACION

B SONY BMG NORTE 62127 (12 98)

KIRK WHALUM

RENDEZVOUS 5112 (17.98)

THE BABY EINSTEIN MUSIC BOX ORCHESTRA

Flores De Algquiler

1

A Kirk Whaium Performs The Babyface Songbook
T

LS4

i

Baby Einstein: Traveling Melodies - A Concert For Little Ears

- DORA THE EXPLORER: IT'S A PARTY e
" PARAMOUNT 86653 (14.98) :

‘o PS2: TONY HAWK'S AMERICAN WASTELAND a
& ACTIVISION

BUENA VISTA 861320/ WALT DISNEY (7.98)
~ LOS CAMINANTES

Tesoros De Coleccion: Lo Romantico De Los Caminantes

Sl

MR. DEEDS =

f { |
COLUMBIA TRISTAR 6000807 (9.98) . - g

2 PS2: MADDEN NFL 2006
" ELECTRONIC ARTS

L

- SONY BMG NORTE 95637 (9 98)
MARC BROUSSARD

Carencro

~ THE LITTLE RASCALS (2 PACK)

- PS2: THE WARRIORS
" ROCKSTAR GAMES

ISLAND 002938*/IDJMG (9 98)
THE ACADEMY iS...

Pl

RE-ESTHY Almost Here

GOODTIMES 14802 (9.98) = 1
p et
= E: I#ﬁ

THOMAS THE TANK ENGINE: HOORAY FOR THOMAS (W/TOY)
HIT 08992 (12.98)

BARNEY: LET'S GO TO THE FARM
] HIT 20117 (14.98)

3 PS2: BLITZ: THE LEAGUE
MIDWAY ENTERTAINMENT

PSz NCAA FOOTBALL 2006
ELECTRONIC ARTS

| FUELED BY RAMEN 071 (11.98)

e

BREAKING & ENTERING

e
1

20,000 LEAGUES UNDER THE SEA (SPECIAL EDITION]
WALT DISNEY/BUENA VISTA 17179 (19.98)

P XBOX: BATTLEFIELD: MODERK COMBAT
ELECTRONIC ARTS

Fi-m arcd TV actor Peter Gallagher, a cast member of the series “The OC,” debuts at No. 6
on Teg Heatseekers with “7 Days in Memphis.” Discover developing artists making their

il m

4

HARRY POTTER & THE PRISONER OF AZKABAN
| WARNER 28449 (22.98)

~ XBOX: THE WARRIORS
!-ROCKSTAR GAMES

imaugurat Bifllboard chart runs each week in Breaking & Entering on billboard.com.

BABY EINSTEIN: ON THE GO - RIDING. SAILING AND SOARING
WALT DISNEY/BUENA VISTA 42331 (14.98)

Q@l

For chart reprints call 646.654.4633

Data for week of NOVEMBER 26, 2005 |

~ PS2: SOCOM 3: U.S. NAVY SEALS
=) SONY COMPUTER ENTERTAINMENT

il

The bestselling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboar:
200 If a heatseekers title reaches that level, it and the act’s subsequent albums are immediately ineligible to appear on the
Heetseek=rs chart. See Chart Legend for rules and explanations. © 2005, VNU Business Media, Inc. and Nielsen SoundScan, k.
All ights eserved.
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SINGLES & TRACKS

4EVEH (Maratone AB. STIM/Zomba, ASCAP/Kasz CUENTALE (Filtro, BMJ) LT 10

BTH[]

ASCAP/Rich Texan, A

gRIDIIShlrIBqEASCAP ). WBM POP 91

gBI% ve, ASCAP/WB,
CAP), WBM, CS 59

DANCE, DANCE ( ChIcaUgo)(SoIIcore BMU/Sony/ATV

: Songs Bl
A DARI (EMIgackwood BMIAGon.Iaz BMIUnder-
ACOMPANAME A ESTAR SOLO F;quna Musical ground Animals. ASCAP/Chrysalis RAusic, ASCAP),
ASCAP, SO”L ATY [uscos ASCA L
AINT G U (First Avenue, PRS/BMG DARIA NEMI Aprl ASCAP) LT 30
Son S ASCAPDemus Hot Son s ASCAP/EMI April, (L) MY NECK (That's Whats Up,
P/Tank 1176 Music, ASCAP/Black Fountan ASCAP/SWIZZ Beatz, SESAC/TVT, ASCAP/Universal
Publlshlng ASCAP/Antonio Dixon's Muzik. ASCAP) Tunes, SESAC/Songs Of Universal, SESACNVarner~
| RBH 77 Tamerlane. BVI/TZiah's Music, BMI/I he Ro ry Net-
AINT WASTIN' GOOD WHISKEY ON YOU’b‘DImen- work, BM/Teamstas. BMI/EMI
sional Sonqs Of The Knall, BM Pnncena BMi/Uno Blackwood, BMUMy Own Chit LISIC BMV usnn
BML Cherry River, BMI Combs PubIIshln ) H BM RBH 9
ALL JACKED U (SOHYM rOSS v\evs DIHTY LITTLE (§mells lee PI%S £d
ASCAP Hoosiermiama Music, ASCAPAWE ASCAP/BMG Son s ASCA P24
ASCAP/EMI Blackwood. BMI/OkIahoma Girl Music DOA M.J Twelve, BMIA Love e Punk Rock Music,
LH gw M CS 40 ongs Of Liniversal, BMI/Living Under A Rock
ALL THESE THINGS THAT I'VE DONE (The Kllers, ASCAP niversal, ASCAP/Flying Earform. BMI). HL
ASCAP/Umversal Pg‘IfyGramIntematlonaI ASCAP) H10
100 99, PQ DOESNT REMIND MEMHDIsa pearing One,
AMERICAN BY GOD'S AMAZING GRACE(A %Jam ASCAP/LBV Son P Music
ASCAP/Possum Trat. ASCAP/Pacifiic-fime. AS BMI/Me 3 BMI*E(LVII April, ASCAP L. H100 88;
A%OR’\/EJSERNU (¥VB ASCAP/Wamer Chappell Edi- TIHE DULLAR (EMI Blackwood BMI/Big Gassed Hit-
es jes, Bl
ANDI\R%aSIt/n &lgmmsgaj ﬁlssh/‘\sﬁ%mll DAgJI g/[llg HER i e)‘CasrameI Igwg BIM amous.
i uren Christy Sangs o
ASCAP goemxAve Music Pubgiusmn A§CAP) Songs. BMI/Careers-8M raham E ards

3
ANYWHERE BUT HERE ’Wamer Tamerlane

Songs, ASCAP/BMG Son S, A¥CAP HL. H100 81
B3 05 ASCAY),

s Palm Tre Music, B C$ 53 DONT CHA (God Given, BMI/TZiahs M
ATTI{LEDE (A Litite Grage Music, ASCAP/WB BMI/Ensxgn Music. BM%NO ting Hill, BMI/MIX A-Lot.
AUNCéIP U’C'S]TSEIEnDll\()SLI:/IAI;)(I)’I/\/B - l AT EOreEt ABOUT US
ame;- amer ane. ON’T FOHGET ABOUT US (Rye Songs, BMI/Son S
BMI/Teocal, BMI) LT 19 Of Universal PMI Shan hCLrTLone u g

SCAP/EMI Apnl ASCAP/B&D /\X/‘
SESACNognime South, SESAC BASCAP/Naked
Ugder CIohes ASC P/Ch lis M uSIc g

BACK TGGETHER AGAIN (Esign Music Corporation, ASCAP)_HL/WBM, H100 17 POP 21: R!

BMIScarah BMI) RBH 94

DONT LIE (will 1am BMI/Navmsha Nerworks

BANDOLEROS (Crown P, BMI/EMI April, ASCAP) LT BM| Jeepney. BMI/Cherry River, BMI/H
o oy (s R"M § ) Junke by thing SSCAPEV AscfP/Sasna
iess Coats Us Publishing, ngs,
SCAPfEMIAILII ASCAP HL H100 83; POP 81 P%CAP/SongsO Univers, BMI) L, Hioo
BECAUSE 0 6 AI'”‘ SCAP/Smelly
Swv ASCAP/12 6 Publishing, AS AP/SmeIIs TEST US (Stoney Crook Music
"Iwe I soc AN/Dwight Frye, BMY), H ASCAP /Absam Music, ASCAP) RBH 90
DOT COM (I Like Em Thicke, ASCAP/Da Gass Co
BEHIN[] THESE HAZEL EYES (SmeII SOT’%K ASCAPBIg Kidd Music, BM MIVIrP oS,
RSCAPaistone AR, STV 0mba, AGC MI/U ¥ Music. ASCAP/EMI April, ASCAP). HL.
Mr‘ne Pubhsmng ASCAP/EMIApnI ASCAP),
LW DOWN AND OUT (Lorey e B C5 49
BE' IE‘v'Ew‘Sr /A reeBanowowcy BMI/'BI% DRAPED UP (Fimp My Pen International
Loud Shirt |n'IUSIIf€‘ ASCAPACG. ASCAP), HI, TS ASCAPZum ASC P’CarmvaI Beats ASCAP/Uni-
VEISal, ASCAP& M, RBH 48
BELLY DANCER (BANANZA) (Byetall Music. ORUNKER THAN ME Hope N-Cal. BMYTient Tom
ASCAII’ a‘r‘nous ASCAP/Plangent Visions, PRS), linson Songs BMI/Geormac Publishing. SESAC) CS
BEST | EVER HAD (rwa ASCAP/Mascan, ASCAP) DUENO OE TI (Arpa, BMI) 1T 34

WM CS7 H10056; POP 72
BEST OF YOU (M.J Twelve, MU Love The Punk
# Music. BMI/Songs Of Universal, BM/Living
ﬂr‘r A Rock. ASCAP/Unversal, ASCAP/Fying Ear ELLA Y YO (Premwm Latn, ASCAP/Crown P, BMI) LT

erm 70 Y%L(COP 501 CIarkA d Kent M

omer nd Kent Music ERES DIVINA (BIG Sopus, ASCAP) LT 17
Asv A | Virgin. ASCAP), HL, H100 67; POP 59 ¢ )
H ¥ IC% ! AP’GunarMonkey Brvity. Es[;‘AEEdERH:W,IdD( ég‘” Ca, BMI T 33

ESTA NOCHE DE TRA! EbUdA (Universal-Musica

BEVERLY HILLS FO Smlh BMl)HIOOZS 0P 13 Urv-a BMIVEMI Blackwood, BMI) |

M HTHDO M ang nge ASCAP/'J’mversa EngY PEF}\[A)IDU (WamerTamerane M/Perez
ESAC/NuonIImeS S S o A e hids

Publisting, SESAC/Naked Under Iv?;i Clotres. EVEEWMEWQR ij'snﬂ% R R?B*;ﬁf(?m
ASCAF Ciysals Mosic.ASCAP) HLARBHE H100 RECA o e WS, HCCA ane o

BIG BLUE NOTE (Tokeco Tures, BMISony ATy Tee, AL gacﬁgﬁ'uz"gcgonggwmwhmq C""‘W”Y
BMIBI (e.law log, BMUFlorida Cracker, BMI) CS SESAC Jnichappell Music. BMIAWB. ASC p\ .

HLAWBM RBH

BILLY'S GUT HIS BEER GOGGLES ON (Cast EVERY WDMAN DREAMS 'Shanice 4 U Mu

Riocl ASCAMurgh, BV Toabama Misit, ASCAPIO0kemage Misg SCAP/Smotnered And

BOONDOCKS (121 e ore BMI/SeIITheC v, JCpiellisEhASCARRaFpquencesYASCAR)

B, Tower One, BMIAWB, ASCAP/Tower T

ASCAP/BLA, ASCAP) WBM CS15, H1007 ). POP

F
BOYFRIEND(Bl Aler ASL,AP M) April
1 FEEL GOOD INC (EMI Blackwood, BMUS0s
é%ﬁpﬁnégﬁnks Music L\sb KAE MIBE’LWOM MUsuc uM(IknGe -ouga Aprggm ASCAP/ChrysaI
bj i ASCAP
B. v%aydony/}\]wﬁ.m: ASCAP/Ddevil, ASCAP) FIGHTIN' FOR (Captain Obvious, BMY/ShanCan, BM)

FIND YOUR WAY (BA?\;( IN MY LIFE) <emunity

hiest BMI)
EIQEY%{\J émgngvMacIRSBM HIUO78 w27
CALOR (Universal-Musica Unica, BMI) LT 36 o000,
CANIH&\VE 1T LIKE THAT (The Waters O FLGSSIN (11 B v ik Socing

of BMIJohnnie Mae Music, mba Song
ackuoad M) 1100 5 POP 31 BBl e T ASCAP/Mbdnks

BMIEM! Bi
CAN’T LETBWLIQIOFI SO‘I%JI\,I‘Sesa RBM-IV;%DDY Fr:‘éllj-l %glno BMUWarner-Tamerlane, BMI), WBM
al tuiure
CAN YOU BELIEVE T [ o 00017 s F',;mggmMMB'gckvgo&d BRI Squhosie
LM[I//W' 'tl,ﬁ ﬁ%’%‘{] BMb nIm USIC, ASCA. /Sailandia, ASCAP/Ghetto Fabulous,
el CJIPZB ) COrmpany IQISCAP/W SCAPLacke i ASCAPIEAC
AS% Mam#fm n% e s s Sangs. ASCAP/Copyright Conirol), HL/WBM POP
rage Vusic 1Shing wiz0le Mus)
BE By B e e B FOLLOW THRQUGH (€. ciou Vusic BVIWann-
G
cuild o S U Bt
S L
1) " T uGde. Gl eue vvell Musikveriag Lm
B Cell F’Y)'“ BB anber SO e 288 MuSiiverag, BVUKG. BM). WEM.
CHECK ON IT {Chrisiopher Garretrs Purbishit 1q, FREE YOURSELF (\/ass Confus on, ASCAP/WR
BaSC'A HicoMusic l@&o“swvgmdtwem A ot ACA Aniversi ASCAP Nisan
ek MiLeyonce) Wiz Beaz M ASCEP’DunensuonaI Music

SESAC/Universal Tunes, SESAC/EMI Aon

SCAP/Chery Lane, ASCAP). CLM/HL/WBM RBH

"SCAP’A'\ ela B"moe ASCAP/SIim l{gPub‘ ish 4
CBM,'EL'E,OOS i SMSany/ATY T FRESH AZINIZ EM1 A, ASCAP/Stanan Omone
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Unsm ASCAP S 35

Bt e
latinum uw

ASCAP| WBM. CS 8 H100 72

YOUR MAN EMI Aprl, ASCAP/SeaL e Music

SCAIEMI lackwood. BMI), 4

YOUTH ARE SO COLD (Fifth - Iement) RBH 67

Y0 VOY EMIApnI ASC /os Cangris, ASCAP/EM

Blackwood BMI) [T 13

<
-
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

iV ARKETPLACE

For ad placement call 1-800-223-7524 or write Jeff Serrette at classifieds@billboard.com or fax 646-654-4798/99

REAL ESTATE REAL ESTATE

MANHATTAN'S FINEST IN Luxury Real Estate Superhighway
UPTOWN & DOWNTOWN LIVING

www.LuxuryHomesNetwork.com
310 - 777 - 6296

NOTICES/ANNOUNCEMENTS

BILILBOARD CLASSIFIEDS
MOVE LLUXURY REAL ESTATE TO THEE STARS
REACH THE HIGH-POWERED WORLD OF
MUSIC & ENTERTAINMENT

Classic 17 Room Home « West End Avenue/West 74th Street ¢ Price upon re-  Multi-Media Loft * Soho ¢ $7,895,000 « Amazing & brilliant...Steel, glass & Call Mark Wood - Real Estate Manager

quest * The Belafonte Apartment...a unique & rare residence of 17 wood architect's space. 21st cenwry technology! 3 bedrooms, 3.5 . y L o . -
rooms. 1st offering in 46 years. Five classic great rooms for enter-  baths, cast iron columns, 13.5 ft. ceilings. Superb audio/sound & 661-270-0798 - Fax: 323-525-2395
taining. 7 bedrooms, 7 baths ensuite and much more. Web# 714194, lighting system. Web# 709854. Bi]]board@ musician.org
Richard Mortimer 212.769.6562 ¢ Maria Pascal 212.769.9865 Richard Mortimer 212.769.6562  Leigh Williams 212.769.9810 1-800-223-7524
ﬁ Reach all the movers & shakers every week through
. -
5 .
» Prudential Douglas Elliman Real Estate the pages of Billboard
a force in the mus:c/entertamment
Nimati preapued et vt mtocmatn Prposes onp o e At v 15 s ot i i s et Lo o iAW industry for over 100 years

RECORDING STUDIOS RECORDING LISTENING STATIONS
— STUDIOS
' I CD & DVD SAMPLING STATIONS

SALE: Prime Manhattan location,
rime Manhattan location = P : 11?@

fully equipped, unique Nakamichi - world-renowned for e
- its-high-end sound quality, state-of-the- :
art design and product dependability in

2 the music industry.

construction, high-profile clients, l

views, light. Call 917-538-3444.

Standard features for all Nakamichi
MUSIC VIDEO Sampling Stations:

BROADCAST QUALITY «-programmable first track
MUSIC VIDEO, » informative play counter
mini-documentary, Electronic Press « auto standby function

kit, Commercials, any budget. High

OceanVu Recording Studio Asking Price: Package Deal: wality Indie friendly prices. Call for o e L

5825 S.W. 8th Street, 2nd Fl. $1.35 M for Studio & Building quality \endly prices. ; * other advanced features
S . ) more information - Abatwoir media

Miami, Florida 33144 Individually: $350K Studio, 314) 486.9722 |

305-978-3892 www.OceanVu.com $1.2M Building (314) ) :

WANTED TO BUY B -
FOR SALE - OceanVu Recording Studio and Building - ; _
Commercial Studio and Retail Building TO P $ P AI D ‘ o . i

3 . . . p))‘{;‘o)\-o-.......‘ ........ 2000U0000TT SCOCOUL i
6,195 Sq. ft., 2 ﬂrs., 2r}d fl. Studio, 1st ﬂoq'. 3 tena.n?s. Clga{ Rolling Factory, 2 Medical ] Visit our web site to view our wide [
Offices - 15 yrs in business, owner relocating. Many international stars have recorded at For: Cds, Lps Cassettes, .

: : e » . ‘tange of CD & DVD Sampling
OceanVu including Shakira’s “Pies Descalzos” - Truly Producers Great Sound - Meticu- Videos & DVDs Esdasiins and merchandising fixtures
lously Hand Built. Studio rooms provide privacy with a cozy, creative, comfortable - 1qtons and merc 9 |

We can customize your order

atmosphere, full kitchen with dining table, lounge with Futon, 65-inch TV, video games, Call (201) 986-0909 et to sui ecific needs.
VCR/DVD and cable. Fully equipped business office. See all the rooms, floor plan, equip- Fax (201) 986-7755 . - =

ment list, credits, and reviews at www.OceanVu.com. Meanwhile . . . we are still going dbl international

strong with great rates. If you are interested in recording here, we can work something T&‘ . (807) 468-8494 ]
out. Special Promo: 1st song free* When you are here, you own the whole place. You are REACH OVER 200,000 [+ Email us at: info@dbiint.com ‘ 5N1|OB;Ir(; 00[29( g‘ferl?nngtEgn
the King/Queen. Mi Casa, Su Casa. OceanVu Records/Productions: Looking for talent. RESPONSIVE READERS : A

EVERY WEEK CALL | ) o in less than 2 sq.ft. of floor space
BILLBOARD CLASSIFIED Worldwide Distributor of _

TODAY | F ANakamichi’

If you l'lave any qu.estlons or want.further details, please feel free 1-800-223-7524 CD & DVD Sampling Stations
to e-mail me @ Heilbron@ Hotmail.com or call Roy on my cell at: OR

(305) 978-3892 646-654-4697 www.dbiint.com

E-mail: Heilbron@hotmail.com

NOVEMBER 26, 2005 | www.biliboard.biz | 85
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Sotheby's

INTERNATIONAL REALTY

61-AC EQUESTRIAN ESTATE $23,900,000
Summerland.  Califcrnia/Monterey-Style  6bd/5ba
“Great” liv rm w/19' ceil, gst hse, 12-stall stable. 6-car
garage. 2 legal parcels/10 ac & 51 ac.

Suzanne Perkins 805.969.9993

N 1-4 11/20/05

10948 ALTA VIEW DR, $4,375,000
Hwd Hills Reduced $575K! Private estate wi 6bd, vus,
designer done on major land. Pool, spa, & waterfalls.
Also avail for lease at $17,500.

Reichling/Alperin 310.888.3866

8000 WOODROW WILSON $2,595,000
Hwd Hills. Reduced 5355,000 to sell. Gated celebrity
compound. Totally private, gst hse/pool, 3bd/Zba, open
fIr plan. Perfect for indoor/outdoor entertaining.
Peele/Sloane 310.724.7000

R

SPANISH HACIENDA $1,495,000
Palm Springs. Old Spanish charmer 2biks fm dwntn,
3bd/3ba main & 1bd pst entry. Pool/spa, stone fpl, open
kitch, very pvt.

Blair/Sven/Tyler 760.327.9792

19863 LASSEN ST $929,000
Chatsworth. Great house at a great price!.>bd/3ba.
Gorgeous poolispa! Granite kitchen, fpl in den, huge
living room. Entertainer’s dream.

Carol Huston 310.922.6509

Beverly Hills Rodeo
310.275.8686

Local Experts Worldwide

Beverly Hills Wilshire
310.724.7C00

BAR Z RANCH $22,501,000
Santa Ynez Valley. 383+/-ac rench on Foxer Cy1R3 +
addt'ifrontageonZaca StationRdint e arbof wine count y.
4bd/3ba farmhouse paol & paol hse, img. paswures.

Brady/Braa + 602.€83 3757

ot
g ﬂm:

OPEN 1-4 11/20/05 7 'ﬁ‘-.

8700 HOLLYWOOD BLVD $1,250,000
Sunset Strip. 1920s classic 3a-ish, dazzlng
unobstructed views cf ocean & cily. Crigine! fixturas,
tile, infinity pool & spa. 4bc/4ba

Murray Weitber: 316 487.6260

ARCHITECTURAL OASIS $1,280,000
Valibu. Comtempo-ers. 3bd/2.5b3 tomz w sep
Juest hs on +/-5 aces. Custome c€tais ani finishes
“hroughout. Breathta<ing views. Verv orieate.

William Colar 818.264.5320

17034 LIVORNO DRIVE $°,495,000
Pacific Palisades. Move-in conditoy 3h¥3ba, high
ceilings, hawd firs & granite kitcher. Mzster 02ens to
[avely yard. Greal strzet.

James Respoadek 31)255.5411

OPEN 1-4 11/20/05

£11-13 MANZANITA ST 3899,009
Silver Lake. Just reduced! SFR + sideby-sde umits.
Many imprcvmen:s. Partial views. Boawe studio. |deal
situation for ownriuser. All vac @ CCE.

Anarew Morr son 323.270.2277

310.481.6262

OPEN 1-4 11/20/05 &

Bren:wood Camarillc
805.987.1557

3.\ SMITH'S ROBLEDAL $21,50C,000
Hope Ranch. 1928 rencvatad California Heciarca of
largs proportions, 7.8 ocean wiew acres, pool, ennis
coutt, guest house, staff apts & pastures

Farry Kolb 805 93¢ 3993

GOPRGEOUS OCEAN/MNTN VEWS $4 250,000
Morcecito. 55 acre parcal. Minutes from Mcntecito's
Uppsr Village. Scme vineyard % olive orchards. Quiet
and serene

Sazaare Perkins 805.955 9993

X

-1 SR R

406( MARINER CIRCLE $1£9900)
Wes lake Village. Beautilul man channel la<zfrent &
routain views. 4BR offedirg a esiure lifestyle int=rert
t0 ths home's nat.ral surrur diags.

Fenee Chandler 805.261 - 165

FRIWATE-GOLF-DESERT §1,354,000
Falr Desert. Quite, peaceful |acation in the Bzt of
India1 Ridge CC. Upgraded & firished to perfecton. On
the golf course. Beautiful vu's

ta Bone 760.83%2.1517

il

3766 VIA DOLCE $735,30(
Marira Del Rey. Beautiful wnhm in Marina w. Iy met w,
nawly remodeled tath Ig walk-in -loset. Open flnarplar
ir kit and dinig room.

Murray Weisherg 310.487.3260

Hollywood Beach Loe Feiz
322.565.-700

805.382.82C0

310.456.1511

G.W. SMITH RENCVATED §17,900,00m
Montecito's most Ee auriful 1923 estztes. Enire propert~
restored. Charming guest cottage & studio. Foo
pavilion and all 4 aares landscaped. Gated .

Harr/ Xolb 8(5.965.699

1454 BENEDICT C/N DR $4,250,00¢
BHPO. Prvacy & cyn views at and  driveway in lowe
Benedict. Newe" cated home w/ 4bd/4.3ba, media &
separate office. www.1454Benedicr.com

David Firdley 3.0.342.691

3132 HOLLYRIDGE $1,843,90C
Hwd Hills. Stunn ng mid-cent moderr pvt reveat w/ cyr
vistas, architechural details & irtegriz/ thruot. Pool, fla-
grassy yd, gst suite. Beachwood Cy- Ger-!

2245 TALMADG= ST 21,249,000
Los Feliz. Remcdekd & dramatic 3hd/2.50a [>ft-like
arch'l. Open fir par. wd firs, Z fple, s0arng ceilings &
views. www.obec.com/214615.

Micheel Tuick 31.883.3879

.

5995 SATURN STREET $679,000
Beverlywcod Adj. Frced to seld Lg zbd/1ba Faicrest/
Pickfair hame wicocl’s Fitchen, glivi-g rm, grassy yard
Great neighborhcoc!

Kavin & Jo Kevser 52285¢.0381

Malibu Pacific Palisades
310454.3080
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COUNTRY ENGLISH TUROR $12,120,000
Holmby Hills. Img osing comritry Enish Tudor. +/- 1acre,
12,000sqft, built in 1€82. 3bd‘7be, slate roof, rare oak
penels, imtd heavy planked firs.

sfandiednapp 310.724.7000

1076 CARRARA $3,980,000
Brentwood. Nawly bailt completed in 2003,
approxmately €800 sqi, 62d/35ba on 28700sqft.
E evatcr, fab ms:r suie. waw.1(73carrara.com.

F.Roa Smith 310.481.4373

7829 ELECTRA DR. $1,788,000
Fwd Hills. Sturning Medit w/ 4d/3ba, pool & yard.
Extensively redine homz is a twe beauty w/ big city
& ocezn views!

“en Shields 310.922.2901

8 [

6454 MARENE AVENUE $1,240,000
Hollywood Del. 1920« Meciterranean fixer awaits
your erchitect/ Builder te restcre it to it's former glory.
Includes seperate unit above ga zge.

Tony C2Franco 805.208.1904

1-4 11/20/05

1801 LEMOYMNE ST $625,000
Echo Park. Each urit 1t - arig char vintage tile, clawft
tub vus & nice patic grd- arza. 2 car garage.

Joseph Lightfoot 323.665.1108

Palm Desert
60.837.4300

2alm Springs
760.325.9200

RANCHO FELCIA $7,775,000
Santa Ynez Vel=ay. 1€7 Frime acres. Vineyard potential.
Classic mid-c2tury archit mein 1m + addt!l houses.
Barns & equeitian facil ties

$ady/Brady 805.688.3757

RANCHO MIRAGES' FINES™ $3,785,00C
Rancho Mirace. Priate & gxed. This estate has it all
Come home tw you~ own rssort with mtn vistas anc
ncredible outd Jor patios.

Ua Bone 760.832.151,

=S -

11718 FOLKSTOME LN $1,695,008
Bel Air. New ¢ redne Cape Cod 3bd/2.5ba hm w/ al
the trimmings, 2eauifully larc sczoed bkyd w/ pool, spe,
great commuL-¥ty anen ties.

Kirs*ners0'Brien 310.260.823

e
=t

3458 PRIMERA AVE.

~.aces Clarke 310.888.383

—
." ‘- i

OPEN 1-4 11/20.05

RPN L, ™

2260 CAHUENGABLYVD #02 $525,000
Hollywood Hills. Updatd 22 in qip old hollywood bldy.
Dbl paned dss - stone: fd w/ easy access to all. New
kit, balcony, pool +savana _ow HOD.

Janie Jones 323.665.1760

Sarta Barbara
§0=.939.9993

Pasadena
626.229.0909

$1,195,00
Hwd Knolls Charmirg 1338 trad| 3bd/2ba + gst
hse. Looking for znd ownex tc give much deserved
makeover. S22 wvv.03e0.0mm/z07089.

Santa Monica
310.26C.8200

SREMIEF: LOS FELIZ SPANISA $5,495,000
_os Felz. C1925, lcvingly restcred 6b3/5 1/2ba + media
m, lbran,, ofc, plispa, gs hse/al rm, £fpls, stunning city
JUs.

Rosemery Low/Br=tt Lawyer 323.665.1700

UPFER EAST CLASSIC $3,300,000
Sava Barbara. Beautiful, tum of the Century home
offering 3lorious craftsmanship. Large, secluded lot
wit1 pocl

Mariyn Rickard 805.969.9993

1387 KATHLEEN DRIVE $1,599,000
Newbin Park. Uncbstructed views of city and mins. 4
car ga-age & roof top deck. £BR, elegant master suite
w/ frepk c2 & walk-in closets.

Cen.se Witt 805.795.1377

OPEN 1-4 14/20/05

1305-07 EDGECLIFFE DR $1,149,000
Siver Laks. Redone to serfeccior. This charming Silver
Lake 2d11.5ba + den. Hdwd firs, fdr, fab kit. 1bd/1ba
gst apt. 1ew kit/ba. Vus

Rosemary Low 323.660.5885

P

Wl

SANTA YNEZ VALLEY TOWNHOME $489,000
Santz Yn32z Valley. 2bd/1.5ba tenhm in great location.
Well-r aintained complex in *he heert of Solvang. Open
k tchen n-oliving &diningarees. Attached, 1-car garage.

Crady/Brady 805.688.3757

Santa Ynez Valley
805.688.3757

sacalsir.com

= o =

DOUG BURDGE MEDITERRaNEAN $4,495,000
Pacific ~alisades. Exclusie beachside enclave
surerbly Jetailed 5bd, lush gicurds & pl. Ultimate So
Cal expenence. Visit www.sanycadeestate.com

James Raspondek 310.255.5411

o

CLD LAS PALMAS $2,995,000
Palm Springs. Former Donne Reed estate in Old Las
Palmas. Built in 1934, this iz a bzautiful example of
Califcric Monterey style.

Blain'Sven 760.327.9792

704 OXFORD AVENUE $1,599,000
Marina De! Rey. Just 6 biocls to :he beach. Beautiful
ikdi3ba home wipool, spz, grassy yrd! Stunning
showplaze!. Visit: www.ox’orcaven e.com

Cvol Fuston 310.922.6509

4301 KINGSWELL AVE $1,099,000
Los Felie.Tplx all 2+1, w/ 2 +acnt unts cmpltly remdid,
great ownerfuser. Custm kit, 1pgraded, bath, landscape
design, sery unigue property

J Winter 323.665.1700

b - A
o

i et »

31C.205.0305

3

8787 SHOREHAM #B5 $344,000
Viest Follywood. Absolute -are opportunity to own a
c¢ondo i1 the prestigious Sharehar Towers. Full service
building mins from Sunset Srip

Shennaa Mclendon 310.481.5276

Sunset Strip Vestlake Village

805.495.2000
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ulia B. Fee Presents...

Magnificent English Manor $15,000,000
New Rochelie. Outstanding 9,100 sq ft brick estate set on 8.65 acres
at the end of a long driveway. 9 BRs, 6.2 baths, grand reception hall,
elegant staircase, moldings. LR, family rm, DR and MBR all w/fpics.
Sep 2.988 sq ft carriage house w/two 2-BR apts. Possible sub-division.
Scarsdale Office 914.713.2108

Turn-of-the-Century Elegance $4,500,000
Rye. Pristine and private 9 BR, 5.2 bath Colonial set on 1.56
acres offering 6,413 sq ft, beautiful moldings cnd details, high
ceilings. 8 fplcs. custom built-ins and more. New kitchen and 2-
car garage. deal for family living and gracious entertaining.

Rye Office 914.921.9519

Desirable Orienta Point
Mamaroneck. Beautifully maintained 7 BR, 5.1 bath Colonial on
almost an acre in prestigious locale. This special home offers LR
and family rm w/fplcs, large EK, lib, flexible layout, ferrace, tennis
ct and more. Expansion poss. Convenient yet private. A real gem.
Larchmont Office 914.833.8415

$2,450,000

Luxury Living ot its Best $10,500,000
Purchase. Custom-built elegance. Stately 8 BR, 7.2 bath Colonial
beautifully situated on 3+ acres in prestigious area. Exceptional
archt’l detail and craftsmanship, 9 fplcs, lib, wine cellar, elevator.
Magnificent landscaped propty with 25x50 Wagner pool and spa.
Rye Office 914.921.9519

Prestigious Locale $3,295,000
Scarsdale. Glorious 6 BR, 4.2 bath Colonial set on a half acre plus
with an amazing Shoreline pool and spa amongst lush gardens. This
impressive home boasts MEIK leading to a bluestone patio, paneled
lib, 3 fplcs, midgs. new baths, and a wondeful layout. Crane Berkley.
Scarsdale Office 914.713.2108

Inviting Country Retreat $2,250,000
Brewster. Extraordinary 13 room antigue Colonial on 7 serene
acres. Highlights incl LR/fplc. sunrm with sliders to deck, DR, EIK,
4 BRs, 6.1 baths, paneled lib/fplc, updates throughout. Enjoy a
pool. pool house. 2 barns and tennis court. Escape from it all.

Katonah Office 914.767.9669

JULIA b. Kk

REAL ESTATE

Modernist Architecture $5,995,00(
Larchmont. Clossic 5 BR, 6.1 bath Contemporary redesigned b
modernist architect Paul Rudolph set on 5 acres. Tiered levels in an oper
floor plan crecte seating areas, ideal for entertaining. A fully equippec
guest house, indoor/outdoor pools, make this a perfect retreat.

Larchmont Cffice 914.833.841!

Superior Craftsmanship $2,900,00(
Armonk. A serene 124 acre setting with a pond, gazebo anc
walking bridge completes this inviting 5 BR, 5.2 bath Victorian. Ever
amenity and detail, midgs, pvt decks, 3 fplcs, fin walk-out bsmt, wrap
around rocking chair front porch, mahogany floors. Builder’s own.

Armonk Office 914.273.840(

Build Your Dream Home $999,99¢
Croton. Charming, cozy 3 bedroom, 3 bath Teatown retreat se
on 17.5 acres affording serenity, seclusion and open space. Wall
the trails, hike up Bald Mountain and enjoy spectacular sunsets
The possibilies are endless! Great investment potential. Rare oppty
Chappaqua Office 914.238.604.

Armonk ¢ Chappaqua ¢ Katonah e Larchmont e Rye e Scarsdale

Exdlusive Affiliate of

CHRISTIE’S

GREAT ESTATES

LEADING
REAL ESTATE
COMPANIES

THE WORLD

SERVING ALL OF WESTCHESTER COUNTY

Join Us Online for 100% of Local MLS Listings

juliabfee.com
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The Stz o/
Kedlands

reathtaking views of the -San
J Gorgonio mountain ranges can be
seen from every angle of this

impressive home. Enjoy the benefits of being

high on the hilltop among the finest homes in

Redlands with a touch of Tuscany. The prop-

erty is located on approximately 3.5 acres of

luxurious interiors and exquisite 2xterior. This impressive home is both a retreat and an

entertainer's delight. Italian style decor adorn this warm and inviting home where an

arrangement of aligned trellises lead you to the beautiful halffmoon arched door with

mahogany color and leaded glass siding. This prestigious fully furnished beauty fea-

tures 4 bedrooms and 3.5 baths gloriously remodeled with the finest materials, style

and Tuscany character. All the finest features include a master bathroom spa with

Thermosal steam shower, a lovely high-end kitchen with custom cabinets, granite

breakfast bar, surround sound theater room, expansive private gym, elegantly

landscaped patios throughout overlooking an infinity pool and spa, pool cabana with

built-in wet bar and built-in stainless steel barbecue, private putting green lined with
Three Rivers Gemstone, sports court,
separate 1 bedroom guest studio, and
separate maid/grounds keepers
quarters and a few more surprises.
Come relax and enjoy the tranquility
where you will find a world
of beauty and relaxation. You
deserve it.

Offered
at $4,295,000

i oty 4 S ' 08

Porchas Group Properties
==

MGR Services 1-888-454-5550 ¢ www.homesbyporchas.com
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HELP WANTED

Interns Wanted

Jump-start your media career by interning at VNU Business Media. We pub-
lish over 50 business publications, stage more than 50 trade shows and con-
ferences and operate approximately 200 business-to business electronic prod-
ucts around the globe, covering some of the most powerful industries in the
world including entertainment, retail, media, travel and design.

We currently have intern opportunities in the following areas: Editorial, Sales
& Marketing, Finance, Production, Operations, and VNU eMedia Information
Marketing.

Qualified applicants must be from undergraduate or graduate institutions that
agree to grant academic credit to students in return for program participation
for one semester. The candidate should have a strong desire to pursue a career
in the business-to-business arena. An interest in magazine publishing is a plus
since many of the internship opportunities available at our publications, which
include but are not limited to Billboard, Adweek, and The Hollywood Reporter.
We seek candidates with proven records of leadership and achievement who
demonstrate the capacity for continuous development. Also important is the
ability to communicate ideas clearly, and to work collaboratively. Additionally,
candidates must have strong computer skills including Word, Excel, Access
and PowerPoint.

Interested candidates should e-mail a cover letter indicating their area of
interest and a résumé to: internships @vnubusinessmedia.com.
Visit our website: www.vnubusinessmedia.com.

Only candidates selected for inter-
views will be contacted. No phone calls
or agencies please.

W' vnu business publications

HEAD OF SALES AND
DISTRIBUTION

Tommy Boy seeks an innovative and
entrepreneurial leader to run our nation-
al sales and distribution department. The
candidate must have relationships with

. all the national account buyers and must
managemen! company with a large be able to bring in new business for

profile and small business ethos. distribution. A allengmg, and reward-
Mainly looking for someone to help ing opportunity awaits the right person.
expand our management business Email your resume to:

Looking for a creative, intelligent,
motivated young professional with at
least 5 years of music business experi-
ence. Management, label A&R and/or

significant marketing experience a
plus. We are an NYC based event and

and participate in the marketing of resume@tommyboy.com
our events. Please submit cover sheet
and resume to:
job@superflypresents.com

TALENT

STAR TALENT

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major tabel CD's, cassettes
and LP’s as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplo Musle, inc.
P.O.Box A Trenton, N.J. 08691-0020
email: scorpiomus@aoi.com

18 year old female rapper wanted.

Looking for label or producers.

818-789-5964
jefc@pacbell.net

PLASTIC

DIVIDER CARDS

BLANK OR PRINTED

800-883-7104

ALL MAJOR CREDIT CARDS ACCEPTED

MISCELLANEOUS

UK GUY (45) SINGLE HONEST

T-SHIRTS

DEAL DIRECT
3 day CAVE Time & $4¢

turnaround 718-726-8055
Black t=shirts

6.1 0z

«Clething finat ¢ 4 '
-'l'.- merchandics
.h 5
ea.
includes 2 color front & I color back
ww.PROTANYC.com

BILLBOARD
CLASSIFIEDS

www.billboard.com
for more info call: 800-223-7524

and sincere seeks lady penpals to
exchange letters. My interests

include Music, Travelling, Reading.

Contact Robert Webster, 17 Francis

Place, Longwell Green,

Bristol BS30 9DR. UK

90 NOVEMBER 26, 2005

PROFESSIONAL SERVICES

Eco @lliance

Waterless Grass

Chemical Free, Maintenance Free Lawn

1-866:326-2554

~ www.ecowaterlessgrass.com

Eco Allionce Waterless Grass looks and feels like real grass.

Imagine, no more watering, seeding or mowing...EVER. This
aftractive and enviromentally friendly synthetic grass is safe
for pets and kids.

Call 'I'oday fora FREE quole'

NOW MANUFACTURING DVD'’S IN-HOUSE caiL ror pEraiLs

Includes: 1-color booklet &
1-color €D label from print-ready
film, jewelbox, shrinkwrap

Includes: 4-color booklet &
2-color €D Iabel from prini-ready
film, jewelbox, shrinkwrap

300 I'ackase' s775 oo
1000 .-S5.. $1099.00

D.J. VINYL PROMO

Che heart

TOO 127 vinve $798.00 additional tP's: §1.30 each Z¢*rt»l:-.
o the
500 127 vinvt $1,248.00 reorDer $699.00 et M

T
ved
s ¥
TJOOO 127 vinve $1,779.00 reorDER - $1199.00 i
PACKAGES INCLUDE: WHITE JACKET w/ HOLE » MASTERING » FULL PROCESSING *
TEST PRESSINGS * 2-COLOR LABELS {stock background) » SHRINKWRAP » QUICK TURN AROUND  ASKFOR OUR FREE BROCHURH

Ptk the Kol N
Rainbo Records co-ovo:vinvL- casseTTe |52
1738 Berkeley St. * Santa Monica, CA 90404 + (310) 829-3476 1

Fax: (310) 828-8765 « www.rainborecords.com « info@rainborecords.com @

T-SHIRTS

il o ol Feshiinis?
Hour've Fomd aind

BACKITAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

Www.backstage-fashion.com
or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

For Classified Advertising Rates

Call JEFF SERRETTE - 646-654-4697
or 1-800-223-7524

www americanradiohictorv com

PROFESSIONAL

SERVICES

1,000GDs

in full-color jackets for just

990- vL.'

Call today for
your free catalog!

1-800-468-9353

www.discmakers.com/bb

O DISC MAKERS®

DUPLICATION/
REPLICATION

D, CD-ROM, DVD, SHAPE CD
GRAPHIC‘ DESIGN, PRINTING, PACKAGING

& o
LA

WHERE IT ALL
COMES. TQGETHER

DISC RSB

:, Cail ayiwe

CO » DVD * COROM * SHAPED CD « CASSETTE * PACKAGING

NEED CDs??

the choice is

CRYSTALCLEAR

DISC & TARE
Trusted experience for over 30 years.

1000 CDs * $999!
(Complete! Retail Ready)

1000 Promo €D Pack » $5991

1000 DVDs » $1499!
(Complete! Retail Ready)

_“1-800-880-0073

www.crysatalclearcda.com

C0 & DvD Manutacturing

2500 CD’s
Only $71999

Includes: On Disc Printing » Bar Code
Full Color Printed Bookiets  Cello Wrapaing

1-877-633-7661
www.0ddsOnRecording.com
Visa + Mastercard « Amex <« Discaver

~ PAY ATTENTION FOLKS!!!
Billboard’s “YEAR IN MUSIC
& TOURING” EDITION
IS A DON'T MISS ISSUE
FOR SURE!!

The most anticipated issue of the year
will be closing soon. This is the
biggest consumer issue of the year,
On newsstands for 2 weeks plus and a
real keepsake & year round reference
' tool. Recap 2005 - forecast 2006 - Pay
tribute to your , promote new
releases and acknowledge your
accomphshments-m this special dou-
ble issue. Read in over 110 countries.

1

December 24th Issue - Closes
December 12th

Contact us today and reserve

1-800-223-7524
classifieds @billboard.com
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Roadrunner presenzed
Nicketkback with plagues
celebrating th= success of 2091 album ' \ -
“Silver Side Up" {six-times pletirumy}, 203 , i . Country artistLee Ann
album “The Long Road"” (triple-patinum) and L - Womacx left, showzd her supsort
DVD “The Videos"{platinum) at tte label’s Hew d 3 - ’ in the fighe against beeast cancar and
York office =rom leftare Roadrunner’s Dave Loncao, . g ' 4 domestic vioence by parfo-ming *Dct. 25 at
Nickelback zour manager Kevin “Chief” Zaruk, band > = . the Avon Feundation's 5Ctn-anre versary
members Bryan Colemran and Ryan Peake, Roadrunner’s ! celebration at IHaw York's American Museum of
Jonas Nachsin band member Chad Krceger, Roadrunner’s ' g Natural History. Vwomack is shown with actress Salma
Ron Burman and bend members Danizl Adar and = . Hayek, who is an mson spokeswomen.
Mike Kroeger. (Photo: Kratrs Sisti) '; (Froto: Dimitrios Kambsouris/Wirelma ge.com)

ASCAP honored tep British
~ wrterae pudlisher members of the
PRS ai a special cer=meny 2eld Oct. 19 & the
Grosvana Heuse Hozel in London. BMG “usic
Publisning was recogrized zhat night with *he
publisher cf the vear awarc. F-cm left are ASCAF
CEO .ohn LeFrumerto, PES board chaimmen Blis Rich
and BMG Music Publ<hing managing dirzcos Pasl
Curran, vho 3cceptes the NoNCr. (Photo: Syivan Axson)

Rock bad

Antigone Rising

performec songs from rew

album ‘Frar the Ground Lp”

on an egisede of “Evenil Liwa,”

wnich airedi £2¢ . 24, &t tre-Fodd
Network swudio in New Yar<'s

Chelsea Marlet F-om left areband
members Dena TaLriellb anc Cassidy,
=hef Emerid Lagasse ar.c bxd
members Cathy anc K-iszen Hemcerson
and Jen Zielenbaclk Choto: Fooc Netwark)

g Machin2 Razords
artist Jack Ingram recently dlayed
some new tunes at Billboard’sNashville
office. From le®t are Big Machine's John Zarling,
Billboard’s Mary DeCroce and Phylis Stark, Ingram
end Billboard’s D29orah Evans Price and Wade Jessen.

%M Satellite Racio<=lebrated

Artist Bonnie Raitt was honored
for k=r musical influence dureg the tapng of
the "Decades Rock Live” series S2ot. 30 at ~he Trump
Taj Mahal's righ-definition TV studio i1 Atlantic City, N.J. The
show premie-=s Nov. 18 on VHI Class ¢ From left are guest artists
Keb’ Mo’ and Norah Jones, the show’s exec cive producer Barry Summers,
guest Ben Harpe-, Raitt and guest artist ABson Krauss, (Photo: Siou» Nessi}

the music of Carlcs 3avtara duringits
inatgural New York Art st Confidential show Oct
38 at Jazz at Lincol Ceat=r. From left are
XM Satell %e Radio president/CEC Hugh Panero, XM Sateliite
Redio thief programming oficer Lee Abrams, Santana
and “Arhist Corfidenta” host/XM Re=do 2D George Tayles Morris.
#Photc: Larry Busecaa/Wwisimagecom)

NOVEMBER 26, 2005 www.billboard.biz
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For more INSIDE TRACK go to l)
www.billboard m

DISCO DIVA

Inthe Big Apple for the Country Music Assn. Awards, Wynonna told
Track’s man-about-town that she wants to make more dance music. She credits this to the
club remixes that were done for her cover of Foreigner’s “I Want to Know What Love Is.”
Like Madonna, the country singer wants to carry the disco torch. “Just call me Wynonna

‘Donna Summer’ Judd,” she says.

The Pussycat Dolls paid their first promotional visit to
Asia Nov. 10-11. A highlight was a press conference in
Bangkok, attended by 150 journalists from 10 countries
including Malaysia, Hong Kong, South Korea and Singa-
pore. The Pussycats also treated 500 fans to a perform-
ance at Bangkok’s Route 66 club. The group’s A&M single,
“Don’t Cha,” has sold more than 1 million copies world-
wide, and is top 10 in many markets, including Australia
and the United Kingdom. The Pussycats are now back in
Europe on a promotion trek, having appeared Nov. 3 at
the MTV Europe Music Awards in Lisbon. In this issue,
“Don’t Cha,” which features Busta Rhymes, is No. 2 for
the third consecutive week on the Billboard Eurochart Sin-
gles tally. It can’t seem to kick Madonna’s “Hung Up” out
of the pole position.

OH, HAPPY DAY

Denise Rich’s fourth biennial Angel Ball, held Nov. 14 at the
New York Marriott Marquis, raised $3.3 million for the G&P
Foundation for Cancer Research. The fund-raiser attracted
an eclectic mix of luminaries, including Jackie Collins,
Natalie Cole, Nelly, Russell Simmons and his wife Kimora
Lee, Wynonna, Montel Williams and Janice Combs.

The evening came to a close with Patti LaBelle, backed
by Stevie Wonder on piano, treating attendees to a beau-
tiful version of “Over the Rainbow.”

Prior to her live performance, LaBelle shared a story with
the crowd: During a recent mammogram, LaBelle’s doctor
told the singer that there were “calcifications in my right
breast.” Her response: “i can’t have cancer. I'm diabetic.
I’m menopausal. | can’t have cancer.”” LaBelle reminded us
that her three sisters all passed away from cancer.

LaBelle went for another mammogram two weeks ago.
While awaiting the results, her longtime friend/musical
conductor James “Bud” Ellison died from the same dis-

MESSAGE IN A BOTTLE

Although no official details have been announced, Sting is
atwork on his next studio album in Italy. Manning the drum
kit is veteran session man Josh Freese, who held down the
stool on Sting’s most recent North American tour. That out-
ing dispensed with the large bands Sting has favored over

the past several years in favor of a stripped-down, rock-driven
quartet, and finally reintroduced a number of Police favorites
that he had not performed in ages. Freese is also drumming in
the new band Black Light Burns,
which features Limp Bizkit guitarist
Wes Borland and Nine Inch Nails collab-
orator Danny Lohner. Their debut album is
due sometime next year via Geffen.

WYNONNAand
MICHAEL PADLETTA

ease. Days later, the doctor told LaBelle she was OK.
With tears in her eyes, she said, “| am cancer-free. Miss
Patti is cancer-free.”

After telling attendees at the two-day Hollywood Reporter/
Billboard Film & TV Music conference—presented by Audi
and held at the Beverly Hilton in Beverly Hills, Calif.—that
sending unsolicited material is probably the least likely
way to land a film placement, Fox Music president Robert
Kraft had to eat his words. “Actually, it just happened this
past week. We're working on ‘Big Momma'’s House 2, an
epic picture,” he joked during the Nov. 15 Master Class ses-
sion, moderated by Billboard co-executive editor Tamara
Connift. “We had to replace a Black Eyed Peas song
[“Pump”]. It has a $400,000 licensing fee and no one can
afford that.”

It turns out that Denver Broncos defensive end Trevor
Pryce is an amateur musician and, over the years, had sent
Kraft six CDs of music. One day, while listening to the discs
in his car, Kraft heard something he liked. Fast forward to
now and a Pryce song (“Private Dancer”) is the film's end
title. The price? $10,000.

“Trevor sent me an e-mail this morning saying he’s con-
sidering quitting pro football,” Kraft said. Pryce wrote and pro-
duced the song, which was recorded by his group Rap’s Dead.

IT’S A MIRACLE

Christian comedian/singer/songwriter Mark Lowry is
launching his own label. Lowry—who previously recorded
for the Gaither Music Group—has plans to release a new
collection of songs (titled “Be the Miracle”) in January
onthe yet-to-be-named venture. Susan Puckett, who al-
ready works for Lowry’s Senior Trip company, has signed
on as VP/GM of the new label, which will be distributed by
New Day Christian Distributors.

1
THE PUSSYCAT DOLLS,.

|

i
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EDITED BY SARAH HAN

RECORD COMPANIES: Island Def Jam Music Group
in New York names Rick Sackheim senior VP of pro-
motion. He was VP of rhythm/crossover promotion at
Jive Records.

RCA Label Group in Nashville promotes Wes Vause to
senior director of media. He was director.

Last Gang Records in Montreal appoints Lenny Levine
executive VP of North American operations. He was
executive VP of marketing at DKD Entertainment Group.

DISTRIBUTION: Alliance Entertainment Corp. in Coral
Springs, Fla., promotes Dean Tabaac to VP of vendor
managed inventory sales. He was VP of sales and mar-
keting at RED Distribution.

PUBLISHING: BMI in Atlanta names Lynn Oliver asso-
ciate director of writer/publisher relations. She was A&R
director at Virgin Records.

Murrah Music in Nashville names Doug Colton general
counsel/director of international relations. He was an
attorney at Sukin Law Group.

Notting Hill Music Publishing in Los Angeles pro-
motes Qiana Conley to director of creative/A&R. She
was creative/A&R manager.

= a L

DI NONNO

HOME VIDEO: Universal Studios Home Entertainment
Family Productions in Los Angeles promotes Patti
Jackson to senior VP of live action production. She was
VP of production. She is based in Universal City, Calif.

Echo Bridge Home Entertainment in La Crosse, Wis.,
appoints Madeline Di Nonno head of marketing. She
was executive VP at Nielsen EDI.

MUSIC VIDEOS: MTV Networks Music/Logo Group in
New York ups Nancy Newman to executive VP of strat-
egy and organizational planning. She was senior VP of
human resources for MTV and MTV Networks.

VH1 Classic in New York ups Michael Garvey to VP of
music programming and production. He was senior director.

RADIO: The Marketing Group/Impact Radio Networks
in Nashville names Seth Necessary affilliate relations
associate. He was radio marketing manager at Huntsman
Entertainment.

Send submissions to shan@billboard.com.

GOODWORIKS

HELPING HANDS

Beyoncé and the Knowles family, along with sister-in-song
Kelly Rowland, have donated $1 million through the Survivor
Foundation to St. John’s Downtown and the Bread of Life in
Houston. The money will help develop transitional living
apartments for the homeless.

GIVING THANKS

The city of New Orleans is saying thanks with Down by the
Riverside, a free afternoon concert Nov. 26 at Woldenberg
Riverfront. Kermit Ruffins & the Barbecue Swingers, Jon
Cleary, Walter “Wolfman” Washington and other artists are
scheduled to perform. Co-sponsored by Putumayo World
Music, the concert will be broadcast live on local community
radio station WWOZ.
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[ WANT TO SAY
CONGRATULATIONS TO THE
GODFATHER OF GODFATHERS.

~= QUINCY JONES ==

1S THE ORGINATOR, HE IS THE
A 50
MAN BEHIND ALL OF WHICH « _ % .

. 8y

IS GROWN AND SEXY. & Se8 V.

A

YOU HAVE PAVED THE WAY FOR.. :}.;
' .J'
US TO FOLLOW AND CONTINUE .G,

Iu'

TO BLAZE NEW TRAILS.
CONGRATULATIONS TO YOUR
MANY GROUNDBREAKING YEARS.
[ LOVE YOU.

1 S P
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featuring:

"The Roll", "Dream 3",
"Only You" and "I Want
To Be Loved" featuring

Lita Ford. ;

Available At:

amazoncom iTunes

v MUSIKC & VIDEQ 22 M U S I C

WHEREHOUSE

MUSIC - MOVIES

e

© 2005 Cornerworld Records. All Rights Reserved.
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