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Setting The Record Straight
On Digital Rights Management

BY DR. RICHARD GOOCH

As the [FPI’s recently published Digital
Music Report shows, these are incredi-
bly exciting times to be in the digital
music business. New services are bur-
geoning on the Internet and on mobile.

Everywhere you look there are opera-
tors springing up with different products
and different kinds of deals. A plethora
of mobile services is emerging. There are
subscriptions, previews and downloads.
And a new generation of licensed peer-to-
peer file sharing is beginning to appear.

Music services are proliferating—more
than 300 services worldwide; 2 million
tracks available; 420 million single tracks
downloaded in 2005, 20 times more than
two years ago.

Something crucial is underpinning
this wave of activity. It has an unlovable
title, and an even more unlovable
acronym: digital rights management
(DRM). Getting it to work in the mar-
ketplace is probably the most pressing
issue in the development of today’s flour-
ishing digital music business.

DRM is driving new flexible music serv-
ices for consumers in the digital market.
[t has proved to be the framework that has
allowed today’s thriving legal digital music
scene to flourish, making more music
available to the public than ever before in
more formats and distribution channels.

It is DRM that gives consumers dif-
ferent options and helps different kinds
of services compete. Look at the differ-
ences between the services on offer today.
The biggest—Ilike iTunes—are taking dig-
ital music to the mainstream, but there
are hundreds of smaller services too.
Some are deliberately small and cater to
aniche audience. Some are small because
they are just starting out. Mobile is huge
with ringtones but mobile music and
video is just starting out. This diversity
is great for the marketand for consumers.

Take away DRM and you take away
these options. There could be no sub-
scription services. No iTunes. No Napster
to Go. No super-distribution models to
look forward to. Without DRM it would
be very difficult to monetize digital
music—and to invest in the creation of
future music.

Some artists and record companies do
not want to use DRM—and that is fine if
it is their choice and they think they can
get value from their music that way. In
some circumstances I can see that it is pos-
sible to gain promotional value by giving
away MP3s or to have paying customers
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for unprotected files. That should be a mat-
ter of choice to suit the circumstances.

The digital age has broken the mold
and DRM is driving it forward. Many peo-
ple want to cherry-pick individual tracks,
burn CD-Rs, rent tunes, subscribe to a
service, download and keep music on
their PC or buy ringtones for their mo-
bile phone. DRM allows all this to hap-
pen while ensuring that the fundamentals
of the music industry remain sound.

‘DRM enables
consumers to get
exactly what they
pay for, and to
pay for exactly
what they get.’

Contrary to what some may think,
DRM is not a new idea. [t has been
around for move than a decade. For soft-
ware and games it was the early 1980s,
on computers like the original IBM PC
and the Commodore 64. Macrovision
started protecting VHS tapes around
1985. DVD was launched in 1996 (with
copy protection) and became—accord-
ing to the Consumer Electronics Assn.—
the most successful electronics product
ever. Today, DRM has already been widely
accepted in the marketplace.

DRM is sometimes misunderstood and
sometimes misrepresented. Let’s look at
some of the myths.

First, norecord company is in the busi-
ness of blocking access to content—that
way leads to commercial suicide. DRM-
protected content, like everything else
made available to the public, is subject to
the laws of supply and demand; if DRM
is badly implemented, consumers will

vote with their feet and reject it. This
means that record companies and others
will have to deploy DRM in commercially
sensible ways.

Second, the record industry does not
use DRM as a “big brother” tool to inap-
propriately gather personally identifying
information on consumers. The use of
DRM to ensure that the right people get
paid for consumption of music does not
override laws about privacy and consumer
protection. Indeed, DRM can ensure that
they are obeyed.

Third, while lack of interoperability be-
tween services and devices is currently a
frustration for consumers, this is pri-
marily an issue for technology compa-
nies. Users should be free to selectamong
a wide range of devices and services from
different suppliers while being safe in
the knowledge that these will work prop-
erly together. The fact that this is not al-
ways the case is dependent on technology
providers who must act in order for their
systems to work together.

DRM has a crucial role in protecting
music as well. It can prevent a download
from becoming an upload to the rest of the
world. Without taking away from the rights
of the consumer, it ensures the flow of pay-
ment to rights holders that feeds the vir-
tuous circle of investment and creativity
that is at the core of the music business.

I recently spoke at a forum titled “Dig-
ital Rights Management: Copy Protection
vs. Consumer Frustration.” Nothing bet-
ter illustrates the misguided notions
about DRM, nor neglects its key role as
an enabler of great music services, than
this completely false dichotomy.

The real issue is just getting DRM to
work properly: to work for rights holders,
technology firms and consumers. [t
should continue to serve quietly and un-
seen as a trustworthy, reliable backroom
worker—working in the background to
support the music services that are cen-
ter stage in the marketplace.

DRM is the key to our successful digi-
tal music business. It enables consumers
to get exactly what they pay for, and to pay
for exactly what they get. But to work in the
future, DRM will need support from our
technology partners and from govern-
ments. It is time to get beyond the unlov-
able acronym and recognize the integral
role DRM has to play in a flourishing fu-
ture digital music market. e

Dr. Richard Gooch is deputy director of
technology for the IFPL.

Let your colleagues know what’s on your mind. Send letters to Ken Schlager, Executive Editor, Billboard, 770
Broadway, 6th Floor, New York, N.Y., 10003, or e-mail to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All submissions published shall
become the sole property of Billboard, which shall own the copyright in whole or part, for publication.
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>>>SONY BMG
REPORTS INCOME
JUMP
Sony BMG Music
Entertainment
reported a sevenfoid
jump in third-quarter
net income thanks to
increased cost
savings and a $121
million dropin
restructuring
charges, a signai that
the music giant is
largely finished with
the integration of
Sony’s and BMG's
operations. The
company posted net
income of $178
million on sales of
$1.49 billion for the
three months ended
Dec. 31. Sales
declined less than
1% during the
quarter.

>>>LIVE
NATION TO
PROMOTE
WEMBLEY
Live Nation has
nailed down a 15-year
deal to manage and
promote shows at
London’s Wembley
Arena. The deal
coincides with the
expected April
completion of the
arena’s $89 million
refurbishment. The
overhaul increases
the seated capacity
from 11,500 to 12,700.
Its unseated capacity
will increase to
13,500.

>>>MUSICLAND
CUTS 85
POSITIONS

As part of its Chapter
11 proceedings, the
Musicland Group
eliminated 85
positions Jan. 23. The
chain’s longtime
buyer Dieter
Wilkensen, whose
music career
stretches back more
than 40 years, was
one of the staffers
affected by the cuts.

>>>WAL-MART’S
NEW MUSIC
SERIES

Wal-Mart launched a
new original music
series Jan. 25 called
Soundcheck, with
Yellowcard and
Switchfoot as the
debut acts. Artists
participating in the
series will record

continued on >>p6
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H ~  BY SUSAN BUTLER

CANNES—The world’s largest music publisher
and twc collecting societies are changing the cen-
tury-old lar.dscape of European music licensing
for the digital age.

The United Kingdom’s MCPS-PRS Alliance and
Germany’s TEMA are formingajoint business en-
tity to exclusively administer Pan-European online
and moboile licenses for certain repertoire of EMI
Music Publishing, which forged the arrangement.
“This has been an unfulfilled dream of mine for
many years,” Martin Bandier, EMI Music Pub-
lishing Worldwide chairman/CEO, told Billboard
at the MIDEM conference here.

Band:er contends that the European licensing
structure—set up through more than 25 collecting
societies—has always been twisted. Laws in many
European Union countries require composers to
permit local societies to exclusively license their
songs for ce-tain uses.

Even the European Commission has recognized

RIGEGOJA  BY GAIL MITCHELL

When Nas’ first album under his new Def
Jam Recordings pact is released later
this year, it will be on his own imprint, the

Jones Experience.

The joint venture is a key component of
the newly minted agreement between the
artist and Def Jam president Jay-Z, which has
Nas switching labels from Columbia to Def
Jam. The jump follows on the heels of the

rap icons’ headline-making, onstage truce
last October during R&B/hip-hop WWPR

b New York’s Power House concert.

s “I've beenin this business along time
?’. and know what a great deal is,” Nas
lp‘:l N (born Nasir Jones) tells Billboard in
“t. his first interview since news of the
::" pact was reported. “l signed a sig-

nificant and excellent situation.”
The deal’s terms have Def Jam par-
ert Island Def Jam and Columbia par-
ent Sony Music participating as fi-

ill be ra
a financial p
between <
and Sony

WWw_americanradiohistorv.com

N-1'0

FEBRUARY 4, 2006

FEBRUARY 4, 2006

W  LICENSING REVOLUTION

EMI, Collecting Societies Link To Simplify European Clearances

a problem with this system when it comes to li-
censing online rights. It recommended Oct. 12 that
European collecting societies make changes for the
digital age (Billboard, Nov. 5, 2005).

The EMI agreement sets out the framework for
the business arrangement between the publisher
and the currently unnamed joint venture. Negoti-
ations on specifics will follow; final terms are ex-
pected in about two months.

The venture will offer Pan-European licenses for
all necessary rights covering English-language reper-
toire controlled by EMI’s affiliates in the United
States, the United Kingdom, Ireland, Canada, Aus-
traliaand South Africa, EMI Music Publishing U.K.
executive VP/GM William Booth says. Rates will
probably vary by territory. Other repertoire is not
yet included because of legal restrictions.

Peter Ende, president/CEO of EMI Music Pub-
lishing Continental Europe, said that while the joint
venture will license Pan- continued on >>p6

Nas, Jay-Z Bury Hip-Hop
Hatchet For Album Deal

nancial partners in Nas' first two albums under
the four-album deal. Def Jam will provide A&R,
promotion and distribution for the two sets, while
the labels will share marketing.

The recording budget for each albumis $3 mil-
lion. It has been reported that the $3 million in-
cludes advances for Nas, but sources familiar
with the deal say the rapper received a separate,
substantially higher advance.

Sony retains ownership of the masters from
Nas’ 11-year tenure with Columbia as well as the
right to release a greatest-hits collection not
shared with Def Jam. Under terms of the pact,
Nas will deliver two new tracks for a Sony hits
package. Sony may also include up to three tracks
from the joint albums on a hits compilation. The
company’s executives declined to comment.

Prior to the new agreement, Nas had one
album left on his Sony contract. IDJ was
motivated to share profits, says Nas’ attorney,
Kenny Meiselas, a part- continued on >>p6
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LICENSING (cont.)

exclusive in-studio
performances and
interviews, which will be
available for free
streaming at
walmart.com or
download via the Wal-
Mart online music store
for 88 cents per track.

>>>CUMULUS
STOPS REPORTING
ADDS

Cumulus Media’s more
than 300 radio stations
will no longer report
song adds to the trade
press. The move affects
publications that still
rely on station reports to
compile weekly playlists
and charts. Cumulus’
change will not affect
any Billboard Radio
Monitor charts or
features, which are
based on electronic
monitoring of actual
station broadcasts,
rather than reported
play provided by the
station.

>>>NIELSEN
EXPANDS DIGITAL
EURO TRACKING
Nielsen SoundScan
International has added
three companies to its list
of digital music sales
providers: Free Record
Shop, 7 Digital and
Belgian Music Online.
Nielsen SoundScan
International, a Billboard
sister company, has been
tracking worldwide
digital music sales since
2005 and now tracks
digital sales from more
than 110 download
services throughout
Europe.

>>>CONCORD FLIES
WITH UMGI

Concord Music Group
has signed a distribution
and licensing agreement
with Universal Music
Group International for
its roster and catalog
outside North America.
The first albums for
release under the deal
include the John
Fogerty/Creedence
Clearwater Revival
compilation “The Long
Road Home” and the 32-
track Stax career
retrospective “Ultimate
Jsaac Hayes—Can You
Dig It?”

>>>MTV
REORGANIZES

MTV shuffled its
organizational chart Jan.
25, creating two
integrated structures.

continued on >>p8
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European users, it will most likely
work with other collecting soci-
eties when users only want li-
censes within a local territory.

“We want [the smaller soci-
eties] to participate,” EMI Music
Publishing Continental Europe
COO Terry Foster-Key added.
“We want the [European collect-
ing society] network to work, but
we want the main agreement to
be the framework within which
they work.”

Setting up a one-stop license
shop came out of necessity and
has been two years in the mak-
ing, EMI executives said.

Because of the complex sys-
tem and the lack of contractual
or legal requirements governing
digital licenses for compositions,
even the giant EMI has been in
the dark on the status of its Eu-
ropean digital licenses. EMI ex-
ecutives told Billboard that they
do not knowwhich European so-

NAS (cont.)

from >>p5

ner with Grubman, Indursky
and Shire, “because Nas and
Jay-Z wanted to start together
immediately.”

Although this is believed to
be the first arrangement of its
kind for arap artist, itis not the
first time that Island Def Jam
parent Universal Music Group
and Sony have shared an act.
Albums by Audioslave, which
comprises members of former
Epic act Rage Against the Ma-
chine and A&M act Soundgar-
den, alternate between the
two labels.

Earlier this month, Def Jam
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cieties are licensing which users,
what repertoire has been licensed
or the royalty rates being charged.

The collecting societies “are not
sharing that with their members,
and they’re not sharing it with
each other,” Foster-Key said. “We
know the level of useand the level
ofincome we're collecting. Weare
not getting anywhere near what
we should be getting to distribute
to our writers and composers.”

Afterthe EMI board approved
the one-stop concept 15 months
ago, the publisher began talking
with collecting societies. Four of
them——including Holland’s
BUMA-STEMRA and France’s
SACEM—oftered plans. After re-
viewing the proposals, EMI nar-
rowed the field by asking the
Alliance and GEMA to work to-
gether on a proposal, EMI Music
Publishing president/COO
Roger Faxon said.

“Their business philosophy,

their sense of trying to be pro-
gressive and their ability to work
cooperatively with the other so-
cieties” were important factors
leading to the selection of the
two societies, Faxon said.
Other publishers responded
positively. “I'm delighted that col-
lecting societies and rights hold-
ers are working together, with
rights holders managing their
own copyrights,” BMG Music
Publishing chairman/CEO
Nicholas Firth said. “We're look-
ing to do something similar.”
The United Kingdom’s Music
Publishers’ Assn. will be con-
tacting its indie publisher
members to explore a similar
arrangement asa group with one
or more societies, MPA chief ex-
ecutive Stephen Navin said. Other
publishers said they will wait until
the EMI details are hammered
out before commenting on the
arrangement. ove

Celebrating their new licensing
arrangement Jan. 22 at MIDEM are,
from left, EMI Music Publishing’s Terry Foster-Key;
MCPS-PRS Alliance’s Crispin Evans; GEMA's
Alexander Wolf; MCPS-PRS’ Adam Singer; EMI’s Peter Ende
and Roger Faxon; GEMA's Jurgen Becker and Harald Heker;'

and EMI's William Bboth.

rapper DMX jumped ship for
Sony, signing a three-album
deal (Billboard, Jan. 21).

“Hip-hop needed this,”
says Mark Pitts, who, along
with his management part-
ner Wayne Barrow, sched-
uled a pre-truce sitdown be-
tween their client Nas and
Jay-Z last fall.

Barrow hopes the truce
between the rappers can
usher in a “different sensi-
bility to hip-hop and take it
back to the origin of what a
beef is. Battling over lyrical
prowess is one thing, but to

-

turn itinto a violent scenario
is another. Kids are mimick-
ing these situations as if
they’re real.”

Nas revealed his peace-
building mind-set two years
ago with the release of his Il
Will Records/Columbia dou-
ble-CD “Street’s Disciple.” The
album has sold 687,000
copies, according to Nielsen
SoundScan. (He has sold a
total of 12 million albums in
the United States.)

Nas told Billboard then that
“battling back and forthis tired.
Hip-hop should be [about]
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GLOBAL

Buzz At

BY EMMANUEL LEGRAND

MIDEM:

Digital Growth

In Cannes, Tech Was Tatk Of The Town

CANNES—The global music
industry is starting to see dig-
ital music as a key driver of
revenue growth. So went the
buzz at this year’s 40th annual
MIDEM conference here.

EMI Group chairman/CEO
Eric Nicoli, who keynoted the
rech-focused, two-day portion
of MIDEM called MidemNet,
said he anticipated that digital
revenue would account for
25% of EMI’s overall business,
a figure IFP1 chairman John
Kennedy sees as realistic for
the whole industry.

“We've seena tripling in the
last year, and we’ve hardly got-
ten started,” he said. Accord-
ing to the 1FPI, digital sales
represented 6% of the indus-
try’s total revenue in 2005, with
a 60-40 split between online
and mobile.

“We’ve moved on from the
days when the main impact of
digital technology was to harm
our industry by facilitating
rampant online and physical
theft. The day is within our
sights when digital growth out-
strips physical decline and we
can all compete for share of a
growing pie.”

Nicoli told a packed audi-
ence of 1,200 delegates that he
was confident digital sales
would help push the industry’s
revenue total above the current
$30 billion level. “Our beliefis
that the [total] market will be
bigger in 2010 than it is today—
and potentially much bigger.”

The industry is betting on a
future that is still taking shape.
Nicoli said that although mo-

moving to the next level.”

Nas and Jay-Z battled over
who would wear the New York
rap crown following the 1997
death of the Notorious B.L.G.
The feud kicked into high gear
in 2001 when Nas’ fiery
“Ether” countered Jay-2Z’s
teasing “The Takeover.”

“It was time for [the beef-
ing] to go in a direction that
benefits the people who live
for and love hip-hop,” Nas
says. “Our whole point is to
move hip-hop to a much big-
ger level.”

Nas is recording tracks for

bile music offers a lot of poten-
tial, the market is still in its in-
fancy. “We're at year zero—if
that—with mobile,” he said.

However, Ed Kershaw, head
of music for U.K. mobile op-
erator Vodafone, believes the
distinction between the Inter-
net and mobile phones will
blur in the near future. “What
will then be interesting to see
is who the [digital] retailers will
be,” he said.

With so many new players
having an interest in music—
from Internet service providers
to mobile phone operators and
coffee shop chains—some ex-
pressed concernabout music’s
position in the value chain.

“Music has become a dis-
posable item,” said Nicholas
Firth, chairman/CEO of BMG
Music Publishing during the
“Breaking the Value Chain”
panel at MidemNet. “For many
people it’s a traffic builder.

But others at the conference
argued that the industry is going
through a process of adaptation
and that part of the learning
curve has been achieved.

Adam Singer, chief executive
of the MCPS-PRS Alliance
cited the deal between the British
collecting society and EMI to-
gether with Germany’s GEMA
asa “step in the right direction”
toward a more efficient indus-
try. The deal was announced at
MIDEM (see story, page 5).

“Music will go on forever,”
Singer said. “What we need
is for institutions who deliver
a service to adapt to the digi-
tal age.” eee

the first joint album. Although
it is widely anticipated that
Jay-Z will appear on the set,
Nas would say only that
guests and producers are still
being decided.

The Jones Experience im-
print will concentrate “first
and foremost on hip-hop,” Nas
says, adding that he is open to
other genres. Signings will be
announced shortly.

“This is so much bigger
than me and Jay-Z,” Nas says.
“We’re both excited by what
this could potentially mean
for hip-hop as a whole.” «..

Photo: Courtesy of EMI Music Publishing/Tony Barson/Wireimage.com
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MANILOW SALUTES THE GREATEST HITS
OF THE 50°S. AN EXTRAORDINARY
COLLECTION OF ALL-NEW RECORDINGS'

BARRY MAN Ly

THE
GREATEST

SON G
HE

AN UNPRECEDENTED
NEWLY RECORDED =
ALBUM THAT INCLUDES
THIRTEEN #1 HITS:

MOMENTS TO REMEMBER

ALL | HAVE TO DO IS DREAM

IT'S NOT FOR ME TO SAY

IT'S ALL IN THE GAME

YOUNG AT HEART

LOVE IS A MANY SPLENDORED THING
ARE YOU LONESOME TONIGHT?
RAGS TO RICHES

BEYOND THE SEA

UNCHAINED MELODY

WHAT A DIFF'RENCE A DAY MADE
SINCERELY/TEACH ME TONIGHT
(DUET WITH PHYLLIS MCGUIRE)
VENUS

ARISTA ALSO AVAILABLE ON (&>

DualDisc
@©2006 ARISTA RECOROS, . A UNIT OF SONYBMG MUSIC ENTERTAINMENT WWW.NANIZCW.COM 'WWW.ARISTA COM

“THE NEW BARRY MANILOW CD IS A TRUE
MASTERPIECE FROM A TRUE MASTER."

-ALISSA POLLACK, VP, PREMIER RaDID NETWORKS

"WITH UNCHAINED MELDDY, BARRY MANILOW
EXCZEDS ALL EXPECTATIONS AND BRINGS
THE SONG BACK FOR A BRAND NEW
AUDIENCE TO FALL IN LOVE WITH!"

-STELLA SCHWARTZ, PROGRAM CIRECTOR, KOST 103.5 FM
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THE

One focuses on music,
news and short-form
video development for
TV and multiplatforms,
led by executive VP Dave
Sirulnick. The second will
develop long-form TV
content and will be
overseen by executive VP
Lois Curren.

>>>WILLIAMS’

KIN WIN

Hank Williams’ heirs—
Jett and Hank Williams
Jr.—have won a yearlong
court battle with Legacy
Entertainment Group
and PolyGram Records
over control of their
father’s multitude of
radio performances
from the early 1950s.
The Tennessee Court of
Appeals, Middle
Division, on Jan. 20
ruled that Williams’
heirs are the sole
owners of recordings of
his radio performances.
There is no word yet on
what they will do with
the recordings.
Representatives for
Legacy and PolyGram
could not be reached
for immediate
comment.

>>>VH1SOUL IS
BACK AND PROUD
VH1 Soul plans to
celebrate Black History
Month by relaunching
Feb.1. The new VH1 Soul
is slated to offer a lineup
of 10 separate themed
music video program
blocks. As part of the
relaunch celebration, the
channel will world-
premiere a new video
every Monday
throughout February.

>>>50 CENT GAME
TOPS 1MILLION
Despite being panned
by critics throughout the
gaming industry, the
videogame “50 Cent:
Bulletproof” is a hit,
selling more than 1
million units since it was
introduced in late
November, according to
Vivendi Universal
Games. GameStop, a
U.S. videogame retail
chain, says the game was
one of the best-selling
titles in December. It was
banned in Australia for
excessive violence.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Ed
Christman, Tom
Ferguson, Brian Garrity,
Michael Paoletta, Tony
Sanders, Ray Waddell
and Chris M. Walsh.

oy
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.~ BY ANTONY BRUNO

Two New Apps
Take P2P Mobile |

A pair of startup companies
have introduced different
mobile peer-to-peer distri-
bution services that aim to
marry the viral benefits of
P2P trading with the security
and protection of wireless
networks.

At the MIDEM conference
(see story, page 6), Israeli-
based Nareos took the wraps
off a P2P-based music file-
trading application developed
for mobile phones. Called
PeerBox, the service will allow
wireless users to search for
and download music from
existing P2P networks like
eDonkey and Gnutella directly
to their phones, withno PCin-
terface needed.

Like many of the PC-based
P2P services emerging, Peer-
Box will use audio fingerprinting
technology to identify copy-
righted songs and block their
transfer unless users purchase
the track or sign up for a
monthly subscription. The serv-
ice will also block the transfer
of music from labels that do not
license their catalog.

The company currently is
negotiating with two of the
four major labels to register
their music.

Nareos founder and CEO
Alexander Lazovsky will not
name the audio and finger-

printing technology used for
the service, but says he has
beenin discussions with Gra-
cenote and Snocap. Down-
loads will be protected by
the OMA 2.0 mobile-opti-
mized digital rights man-
agement standard.

Nareos also operates an on-
line P2P service called Peer-
Reach, which limits search
results to files that require
payment before they can be
played. According to Lazovsky,
any song purchased through
the PeerBox mobile P2P serv-
ice can be subsequently down-
loaded online via PeerReach.

“We have a complete solu-
tion,” he says.

Nareos has licensing deals
with CD Baby, InGrooves, the
Digital Rights Agency and the
Independent Online Distribu-
tion Alliance, among others, to-
taling 1 million tracks available
on the PeerReach service,
which are expected to extend
to the PeerBox service.

Lazovsky predicts a sec-
ond-quarter launch in the
United States and Asia. He
said the application will be dis-
tributed via flash memory
cards, embedded in mobile
devices and possibly offered
by wireless operators.

Meanwhile, Canadian firm
Cascada Mobile has devel-

oped a technology that al-
lows mobile users to recom-
mend the applications they
like to one another with wire-
less messaging.

Unlike a traditional P2P
service, Cascada Mobile does
not allow users to send files |
from phone to phone. In-
stead, the company works
with content developers to
add proprietary referral tech-
nology into their applica-
tions. When embedded in
mobile games, for example,
a “recommend” option lets
users refer the game to
friends. The phone sends a
text message to friends, with
a link to purchase.

“We cut out that whole issue
of trying to find the applica-
tion on the deck,” says Tony
Davis, executive chairman of
Cascada Mobile.

Today, the referred content
must be offered by the re-
cipient’s carrier. In the future,
it may be open to third-party
providers. ‘

Only applications created ‘
using a mobile-optimized ver-

sion of Java can embed the I

TAG referral technology, which |

excludes ringtones and full-
song downloads. Davis says fu-
ture mobile music applications
will likely support the recom-
mendation feature. sos

'MECCA Keynotes:
'Kevin Wall, WMG’s

As executive producer of last
| summer’s Live 8 concerts
| Kevin Wall managed a global

text-messaging campaign that

resulted in 26 million SMS
messages sent in a single day.

As CEO of Network Live, he

is taking the concert experi-
ence digital across multiple
platforms.

Now, Billboard is pleased to
announce, he is taking on an-
other challenge: keynoting

I MECCA 2006, the Mobile En-
tertainment, Content, Commerce
& Applications Conference.

MECCA is scheduled for
April 4 at the Las Vegas Con-
vention Center. The event is the
official CTIA mobile enter-
tainment conference as part of
CTIA Wireless 2006, the mo-
bile industry’s largest gather-
ing of professionals.

J| Cordless Label Execs

MECCA engages more than
1,000 VIPs from the mobile, en-
tertainment, technology and digi-
tal content industries in a full day
of panel discussions, keynotes and
networking opportunities.

Wall tells Billboard he plans to
discuss toeday’s consumer. “They
want their content when, now and
where they want it, live or on de-
mand,” Wall says. “Mobile distri-
bution is key to Network Live’s
vision in offering fans the highest
qualityin live entertairment and
providing the entertainment in-
dustry with connections to con-
sumers worldwide.”

Another keynote slot will break
down the deal signed recently be-
tween recording trio Maven and
Warner Music Group’s new digital-
only Cordless Recordings label.

On hand will be Maven singer
Bon Harris, former frontman
for Nitzer Ebb, and Cordless
president Jason Fiber and
chairman Jac Holzman. Maven
will also perform.

“Cordless Recordings is a new
kind of record label that uses the
latest digital products, formatsand
online and mobile technclogies to
discover and develop the creative
voices of tomorrow in a support-
ive, low-risk environment,” says
Fiber. “The MECCA agenda of con-
vergence in entertairment and
technology is uniquely aligned
with our approach to music.”

For additional information or
to register for MECCA, go to
billboardevents.com. oee

BY ED CHRISTMAN

Sales Snapshot: It Could Be Worse

The First Quarter Of 2006 Looks To Be Down, But Not Out

NEW YORK—Although album sales are up 1.6% for the first
three weeks of 2006, merchants are still projecting a down first

quarter for music because of a lean release schedule.

Rob Perkins, president of Marietta, Ga.-based Value Music,
says he expects a “pretty challenging environment” in the com-

ing months.

While merchants are thankful for those potential hits, they

say there is not enough firepower to match last year’s first quar-

ter, which also included titles by LeAnn Rimes, Bright Eyes,
John Legend, Tina Turner, Métley Criie, Brian McKnight,
Michael Bublé, Omarian, 50 Cent, Jennifer Lopez, Jack
Johnson, the Mars Volta and the 18th volume in the “Now”

series.

“We didn’t get the releases we need in January,” says Bryan
Everitt, director of music purchasing for Hastings Entertain-
ment in Amarillo, Texas. [n terms of year-to-year comparisons,
“We are going up against the Game and Kenny Chesney from
last January.

Moreover, Jerry Kamiler, Trans World Entertainment’s divi-
sional music merchandise manager, foresees that February will
be just as challenging.

This year’s first-quarter schedule so far includes releases from
Hawthorne Heights, Kid Rock, Il Divo, Matisyahu, T.1., Barry
Manilow, LL Cool ] and a “Curious George” soundtrack featur-

£ ing music from Jack Johnson and others.

atisyahu Photo: Eddie Malluk/Wirelmage.com
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Merchants also blamed a soft release schedule for
their weak fourth quarter. Now they are looking for-
ward to late March and April, when things start to pick
up with releases tentatively scheduled by Toby Keith,
Rascal Flatts, Godsmack, Pink, Morrissey, Diddy,
Cam’ron and Mike Jones, plus a greatest-hits album
with new songs from Tim McGraw.

Until then, some merchants are expecting their
top 30 sellers to be down 30%-40%

Still, things are not as bad as they seem to this point.
Album sales in the week ending continued on >>p10
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A new studio album by hot
newcomer MATISYAHU is
one of the first-guarter

bright spots onthe retail
horizon. ‘Barry Manilow and
i Divo could help. too.
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iTODO ES MUSICA!

The longest-running and most prestigious Latin Music
Conference unites over 1000 industry executives and
culminates in a star-studded Awards show.

CONFERENCE
SESSIONS

MOBILE MADNESS: Growing Latin content and
revenue in the U.,S and Latin America.

&
v Heineken .

Billooard

LATIN MUSIC

CONFERENCE & AWARDS

2006

DIGITAL BREAKTHROUGH: As digital Latin sales
explode, retailers and labels discuss strategies to
maximize potential.
The Ritz-Cariton,

South Beach PRESIDENTS & ARTISTS: Label presidents and artists
find common grecund between creativity and business.

THE ART OF THE TOUR: Promoters, sponsors and

| agents discuss the booking and execution of the
H I G H L I G H T S most profitable tours.

* Heineken” TEEN FRENZY: Our teen focus group tells us—

PRESENTA . uncensorad-—what they listen to and how they buy it.
B L D * 4th Annual Billboard Bash with

n Sagaibathon D8 R - o NOT YOUR FATHER’S REGIONAL MEXICAN MUSIC:
‘ pr . A s W . : What is the next trend, and how is it being promoted?
| by Latin Music Awards finalists

DE EA MMQH(A * Red Carpet Arrivals ASCAP PRESENTS: MAKING THE DEAL: insiders reveal

how contracts, advances and budgets are negotiated.

m T HNA * Sizzling Live Performances
A » Star-studded Ceremony ; RHYTHM, RAP & REGGAETON: Can the hottest

« VIP After-Party genre get any hotter? Sound, production, radio,
Produced and T . Networking Events contracts and more!
Televised LIVE on E

TELEMUNDO

PLAY THAT LATIN MUSIC: Spanish language radio
formats continue to grow. Where are they headed?

The Ritz-Carlton, South Beach (800.241.3333)
Plus Bonus Programming!

) 2 ) 3k ok
Reserve your room by 4/3 for discounted rate of $350! VOZ LATINA, MARKETING TO HISPANICS, 18-34
** Mention Billboard Latin Canference for discount Hosted by Marketing y Medios, Adweek & Billboard

The Billboard Latin Music Cenference & Awards is the most important Latin Music Conference in the World.
| can schedule multiple meetings with people from around the world in a very short amount of time.
— Eob Roux, President of PACE Concerts

|| A 4 w w i 4 D 4 4 y \ 4 & i 4
GA'N MAX'MUM EXPOSURE Build your brand through exciting sponsorship ®
opportunities. Call today and find out how to reach the Latin Music Market: Karl 415.738.0745% ® ‘
®
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BY TODD MARTENS

Orchard, IODA See $ In Videos

indie Distributors Push Paid Downloads, While Labels Remain Uncommitted

Of the 100 best-selling videos
oniTuneson Jan.24,the one at
the top was from an independ-
ent label, Sub Pop, for the Postal
Service’s “Such Great Heights.”

Couple that with the mid-
January news that digital indie
distributors the Orchard and
the Independent Online Distri-
bution Alliance were going to
start pushing videos, and it is
tempting to predict a trend.

We have all heard it like a
mantra, after all: The Internet will
democratize the music industry.

It may, still, but not quite yet.
In indie-label land, executives
are increasingly embracing
videos. But they are being
made—and their budgets as-
sessed—as promotional efforts,
and not as a dynamic new rev-
enue stream.

Indie labels have long been
cut out of mainstream video
channels, with few exceptions.
And it is true that the Web has
provided new opportunities for
exposing indie videos. Sites
from Yahoo Music and MySpace
to purevolume.com have given
indie videos an audience.

“It’s definitely starting to
make more sense for us to make'
videos than it has for a long
time,” says Dean Hudson, Sub

from >>p8

Jan. 22 were down only 0.9%,
even though that week corre-
sponds with last year’s debut
by the Game.

Merchants were expecting
things to be far worse for the
CD business, considering all
the iPods sold during the hol-
iday season.

Digital sales have been
brisk in the new year, with dig-
ital tracks selling 35 million
units in the first three weeks
of 2006, versus the 15.9 mil-
lion scanned in the corre-
sponding time frame last year.
Digital album sales also are
growing, with 1.6 million
units downloaded this year,
versus 679,000 at this time
last year.

“What'’s been interesting is
that so far sales aren’t as hor-
rifying as it could be,” says
one chain buyer who re-
quested anonymity. “We
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Pop’s director of new media.

But label executives say they
do not expect revenue from
video downloads—generally
selling for the industry standard
of $1.99 apiece—to cover the
cost of shooting a video. Los
Angeles-based label Suburban
Noize Records (Kottonmouth
Kings), for example, uses IODA
to distribute content online, and
is happy with the performance
of its free video podcasts.

“If somebody gets some-
thing for free, it doesn’t mean
they’re not going to be a part of
your consumer base,” Subur-
ban Noize president Kevin

SALES (cont.)

could still use a few good re-
leases, but it is definitely not
a worst-case scenario that
was anticipated, due to the
iPod sales.”

Retail executives say they
are hoping to pick up some
juice from the Grammy
Awards and Valentine’s Day.
“The combination of the two
makes for a very impactful
week,” Kamiler says. This year,
the Grammys will be broad-
cast Feb. 8, six days before
Valentine’s Day.

But Kamiler says the in-
dustry does a “terrible” job giv-
ing merchants advance notice
on the Grammy performers,
leaving the stores little time
to prepare.

As for Valentine’s Day, mer-
chants predict strong sales for
the likes of Manilow, Il Divo,
Remo Ma, Andrea Bocelli and
Heather Headley.

Zinger says. “There are so
many ways to make money,
you don’t have to worry about
every singlelittle dime. This is
about exposure.”

Most of Sub Pop’s videos are
streamed for free on MySpace,
and the Postal Service clip is
the label’s only iTunes hit thus
far. Even the success of that
video is due partly to the con-
troversy surrounding it; blogs
have been abuzz for weeks
regarding a recent Apple
commercial that closely—too
closely, many say—resembles
the Postal Service video.

Erik Eberly, who does pro-

THE POSTAL SERVICE

motion/distribution for San
Francisco-based Fat Wreck
Chords, says videos used to
promote the label’s recent Fat
Tour were streamed more than
10,000 times per week on My-
Space. But even as videos
become more integral to the
label’s promotion efforts,
Eberly does not see Fat ramp-
ing up production. “Evenif they
sold as well as some of our top
[digital] singles, it wouldn’t pay
much,” he says.

In fact, IODA founder Kevin
Arnold says it is the film indus-
try—not the music industry—
that began calling after Apple
announced its video iPod. “La-
bels are interested,” Arnold
says. “But it’s actually produc-
tion companies that have been
coming to us.”

The Orchard and IODA plan
to deliver film content along
with music videos. For Orchard
head Kevin Scholl, it is more
about being early than creat-
ing a new revenue source,

“The launch of the video iPod
kind of announced that thisis a
business that is here now,” he
says. “It’il take a while for pen-
etration to get to a point where
people can actually use the
stuff their buying.” ooe

DI BY EMMANUEL LEGRAND

Indie Groups Unite For Global WIN

CANNES—Indie labels already
had trade groups in most of the
music industry’s top territories.
At this year’s MIDEM confer-
ence (see story, page 6) the log-
ical next step was taken: The
Worldwide Independent Net-
work was announced by
members of some 20 of those
groups. WIN leaders say the
group will provide a single voice
and structure to represent the
indie community, globally.
Alison Wenham, chairman
of British organization AIM
and VP of European body Im-
pala, was elected the first pres-
ident of WIN. She says the
group will negotiate agree-
ments to benefit the whole
indie sector with such players
as Internet service providers,
mobile phone operators and
broadcasters. The key to the fu-
ture of indies, Wenham says,

is in their collective strength.

The first seeds to the creation
of WIN were planted a year ago
at MIDEM. Martin Mills, chair-
man of U.K. music company
Beggars Group and a principal
at AIM and Impala, says WIN
was not created “in reaction to
[industry bodies] IFPI or RIAA.
Onsome issues we'll cotlaborate
with them, and on others, we
may have other views.”

He says indies and majors
differ, for example, on the no-
tion of copyright in the digi-
tal age. “Majors seem fixated
on [digital rights manage-
ment],” he says. “We have a
more open view.”

One hot issue on WIN's
agenda is to get revenue for video
streams from such online oper-
ators as AOL and Yahoo. “We
have created a worldwide one-
stop shop for independents that

www.americanradiohistorv.com
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Audio Flag Waived,
At Least Until March

WASHINGTON, D.C.—A Jan.
24 Senate Commerce Commit-
tee meeting was expected to
hash out key issues related to
the broadcast and audio flags.
Ultimately, after testimony from
seven witnesses on two panels,
Sens. Ted Stevens, R-Alaska,
and Daniel Inouye, D-Hawaii,
agreed that the best way to re-
solve the disagreements divid-
ing the National Assn. of
Broadcasters, the Consumer
Electronics Assn. and the RIAA
was to seta March timetable and
request a progress report every
three weeks.

The broadcast flag refers to
specific technology that the film
and TV industries want incor-
porated into computer and video
hardware; such devices would
play only copy-protected content.

The FCCapproved the broad-
cast flag at the end of 2003, but
in May 2005, a federal appeals
court decided the FCC had ex-
ceeded its authority, and the en-
tertainment industries turned
to Congress for support.

For broadcasters and the
music industry, there was plenty
of pointed disagreement over
the related issue of an audio flag,
which deals with similar pro-
tection schemes, but for digital
radio. The RIAA has expressed
concern that digital radios will
allow for the recording and re-
organizing of CD-quality music,

will enable indies to act collec-
tively,” Mills says.

Aside from AIM, AIR and
U.S. indie group AAIM, WIN
gathers other indie bodies from
Brazil, France, Germany, Spain,
Norway, Sweden, Quebec,
New Zealand, Israel, Mexico,
South Africa and Canada.

Peter Gordon, international
representative for AAIM, and

leading to lost sales.

The pros and cons of the
audio flag were debated by RIAA
chairman/CEO Mitch Bainwol,
CEA CEO Gary Shapiro and
Susquehanna Radio VP/GM
Dan Halyburton, who chairs the
NAB’s recently formed Audio
Broadcast Flag Task Force.

Halyburton said the NAB did
not feel such legislation was nec-
essary, and that “the immediacy,
reality or scope of any threat to
the recording industry . . . re-
mains to be demonstrated.”
Shapiro said the RIAA wanted
“to stop Americans from record-
ing free, over-the-air radio for
use in their homes.”

Bainwol strongly disagreed,
calling Shapiro’s view a “fringe
perspective.” Bainwol said the
RIAA’s concern is “being able
to replicate a [song] purchase
and not having to pay for it.”

Stevens suggested that the
timetable could work well with
his hopes to begin writing up
legislation in March or April.
Currently, there appears to be
more committee support for a
broadcast flag than for an audio
flag. But it is worth noting that
Inouye suggested that draftleg-
islation written by committee
member Sen. Gordon Smith, R-
Oregon, could be used as “the
prime source” for a final bill;
Smith has been a supporter of
an audio flag. .ee

David Vodicka, chairman of
Australia’s AIR, are VPs
of WIN. As for Wenham, her
term will be for two years; there-
after, WIN leaders will serve for
one year.

“The opportunity to repre-
sent the independent commu-
nity on a worldwide basis,”
Wenham says, “is dauntingand
very challenging.” eie

From lekt are

PETER GORDON
ALISON WENHAM and
DAVID VODICKA



www.americanradiohistory.com

o

Canadian acl
BARENAKED
LADIES used
their Web sita =%
to state their ;
position on
copyright,
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New Gov’t In Canada

Biz Hopes Conservative Party Will Overhaul Copyright Laws

TORONTO—Canadian voters put an end to 12
years of Liberal party rule on Jan. 22. Now the
music industry here hopes the newly elected Con-
servative party will overhaul the country’s out-
dated copyright laws.

Canada’s music industry has long been frus-
trated by the Liberal government’s failure to rat-
ify two World Intellectual Property Organization
treaties signed in 1997. The Performances and
Phonogram Treaty and the Copyright Treaty deal
with copyright protection in the digital age.

Copyright protection has been a contro-
versial issue in Canada. As in other countries,
the issue breaks down less along party lines
and more along the lines of allegiances to
copyright holders or technology and consumer
advocacy groups.

Artists are often caught having to balance their
own financial interests with the interests of their
fans and their record label.

“It’s unfortunate there has been along delayin
dealing with copyright in this country,” says Bev
Oda, a Conservative and former broadcaster likely
to be the new Minister of Heritage. Oda has served
on the Standing Commiittee on Canadian Her-
itage. “We will work on behalf of the creators to
make sure we have all the protections we can,
but make sure there is a balance for the users.”

Bill C-60, a controversial Liberal government
initiative to protect online intellectual prop-
erty through amendments to the Copyright
Act, did not pass before the election was called,
ending the last parliament. New legislation
would have to be drafted and introduced by
the Conservatives.

“I feel very confident that copyright reform

g fits with the Conservative agenda,” says Gra-~

% ham Henderson, president of the Canadian

Barenaked Ladies Photo: Lester Cahen/Wirelm

Recording Industry Assn. “Copyright reform
has always enjoyed all-parties support. But
with such a fragile majority [for the Conserv-
atives], anything can happen.”

The final tally in the House of Commons far
the Conservatives under leader Stephen Harper
was 122 seats. The Liberals won 105 seats, 50
seats went to the Quebec-based Bloc Quebe-
cois, and the New Democrats totaled 30 seats.
A single independent was also elected.

Bill C-60 was part of one of the more inter-
esting—and music industry-related—subplots
to the election.

Liberal MP Sam Bulte was defeated following a
campaign in which her close connections to the
copyright industries had mainstream newspapers
and popular bloggers raising ethical questions.

Bulte had served as parliamentary secretary
to outgoing Heritage Minister Liza Frulla and was
involved in the creation of C-60. Critics, oppo-
nents and—to great effect—the blogosphere ob-
jected to a Jan. 19 fund-raiser that was sponsored
by key copyright industry leaders, including
music, software, publishing, TV and movie exec-
utives. The CRIA’s Henderson was one of the
event’s organizers.

The controversy hit the pages of mainstream
Canadian publications including Macleans, the
Toronto Star and the (Toronto) Globe & Mail, and
Bulte’s opponent, NDP candidate Peggy Nash,
seized on the issue. During a national election
that many analysts said was driven by ethical con-
cerns in response to recent Liberal party scan-
dals, Bulte lost a close race.

One effect of the controversy was to promote
high-profile discussion of copyright issues that
are generally left to industry executives and
lawyers. In addition to rampant blog rants on the
matter, top Canadian musicians, including Bare-
naked Ladies and Matthew Good, weighed inon
the matter via their Web sites.

“I've said to friends, ‘We can’t expect to tell
our fans, “See youin court,” and then, “See you at
Massey Hall next fall,” > ” Barenaked Ladies
singer/guitarist Steve Page wrote in a Web post-
ing, referring to aspects of C-60 that would have
further criminalized file sharing. “We have to
choose one, and | choose the latter.”

In his posting, Page, a known NDP supporter,
objected to Bulte’s fund-raiser and her positions
on copyright, and exhorted fans to vote her out
of office.

“C-60 did not look forward to the new fron-
tiers, but only helped industry maintain their busi-
ness model, which is not the responsibility of the

Heritage Ministry,” Page wrote. “The labels aren’t’

the enemy; they’re often run by people who love
music and are passionate about the promotion of
Canadian culture, but their responsibility is not
to the Canadian people, but to their parent com-
panies’ shareholders.” .os

Additional reporting by Brian Garrity in
New York.

MARCH 15-192006 | AUSTIN TEXAS

SXSW 2006 Keynote:
Neil Young

Go to sxsw.com

for registration info,
conference updates
and a list of
showcasing

artists.

- THE SXSW MUSIC AND
MEDIA CONFERENCE
showcases hundreds of musical
acts from around the globe on fifty
stages in downtown Austin. By day,
conference registrants do business
in the SXSW Trade Show in the
Austin Convention Center and
partake of a full agenda of
informative, provocative panel
discussions featunng hundreds of
speakers of mter’natlonal stature.
SXSW Music cele_-br‘ates its 20th
anniversary in 2606.
WWW.SXSW.Com
512/467-7979
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TORONTO—Canadian acts
picking up airplay on the coun-
try’s new satellite-based sub-
scription radio services are
also getting much-coveted
U.S. exposure.

Sirius Canada launched Dec.
1, with XM Canada following
Dec. 12.

Sirius Canada is a partner-
ship among Canadian Broad-
casting Corp., Toronto-based
Standard Broadcasting Corp.
and New York-based Sirius
Satellite Radio. It offers 100
channels for a monthly sub-
scription price of $14.99 Cana-
dian ($12.85).

Its package includes 10
Canadian-produced channels,
with four of them dedicated to
music: English-language Ice-
berg Radio and CBC Radio 3
and French-language Rock
Velours and Energie 2. The
music channels are all avail-
able to Sirius subscribers in the
United States.

XM Canada is operated by
publicly traded Canadian
Satellite Radio Holdings with
a minority stake held by
Washington, D.C.-based XM
Satellite Radio Holdings. Its
$12.99 Canadian ($11.14)
monthly package contains 80
channels, eight of them
Canadian-produced.

All of its Canadian channels
can be heard on XM’s U.S.
service. They include three
music strands: the English-
language outlet Unsigned and

UplFront
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Canada’s On The Beam

Sirius, XM Launch Up North, Exposing Acts To U.S. Audiences

BY JULIANA KORANTENG

French-language Air Musique
and Sur Route.

“XM and Sirius are being
aggressive in seeking domes-
tic content,” says Derrick
Ross, EMI Music Canada VP
of national promotion and
media relations.

Among the acts being heard
on XM's triple A-based Un-
signed are alternative acts Bro-
ken Social Scene (Arts &
Crafts), the Novaks (Sonic),
Metric (Last Gang) and Luke
Doucet (Six Shooter). Sirius’
triple-A/Americana-styled Ice-
berg has been playing roots-
based Blackie & the Rodeo
Kings and singer/songwriters
Feist (Arts & Crafts) and Colin
Linden (True North}.

“XM Canada has really got-
ten behind the Novaks, and, to
a lesser extent, Luke Doucet
Warner Music Canada VP of
radio promotion Steve Coady
says. “These are acts on labels
we distribute that we were
struggling to get airplay on.”

With Unsigned, XM Canada
VP of programming Ross
Davies says he is “discovering
this incredible depth of music
that hasn’t been played before
on Canadian radio.”

Sources at XM and Sirius say
that subscriptions at both
Canadian operations are run-
ning ahead of expectations, but
the companies decline to pro-
vide details.

“In Canada, there aren’t
many people listening yet,”

Standard Radio president Gary
Slaight admits. “Most of the
peoplelistening to us are in the
U.S. The big benefit right now
for Canadian acts is in the
United States.”

Coady says, “l suspect the ef-
fect in the U.S. will be appar-
ent as artists start getting hits
on their Web sites from Okla-
homa City or elsewhere.”

But according to Iceberg
program manager Liz Janik,
Canadian labels are not yet tak-
ing advantage of the two satel-
lite companies reaching “over
3 million subscribers on Sir-
ius in the U.S. and almost 6
million on XM there.”

With a few exceptions,
she says, “the Canadian la-
bels are asleep at the wheel”
with servicing.

Broadcast regulator the
Canadian Radio-television and
Telecommunications Com-
mission granted the two satel-
lite licenses in June 2005.

Under their license terms,
the satellite providers can
carry less Canadian content
than commercial radio over-
all, but must offer at least
eight Canadian-produced
channels with 85% Canadian
programming. They can also
have a maximum of nine U.S.-
based channels for each Cana-
dian channel.

That ruling looks likely to be
a central topic at hearings dur-
ing the review of commercial
radio slated to start May 15 in

Industry Calls For Anti-Piracy
Support From ISPs

LONDON—Amid the growth
in legitimate digital sales, the
global music industry promises
to intensify its anti-piracy ac-
tivities this year and is pushing
Internet service providers to
cooperate in the battle.

In its Digital Music Report
2006, industry body the IFPI re-
veals that consumers world-
wide downloaded an estimated
420 million tracks from legiti-
mate servicesin 2005, a twen-
tyfold increase compared with
the previous year.
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In the United States alone,
single-track downloads dou-
bled to 353 million, according
to Nielsen SoundScan, while
album downloads rose to 16 mil-
lion—nearly 3% of the total U.S.
album market.

In Europe, the United King-
dom led the way with 26 million
single-track downloads, fol-
lowed by Germany (21 million)
and France (15 million).

Inthe report, IFPI chairman/
CEO John Kennedy describes
digital music as being at “a piv-

otal moment at the start of
2006,” with more consumers
downloading more legitimate
tracks than ever. At the same
time, Internet file sharing re-
mains a threat, and he calls
upon all industry partners to
show support for anti-piracy ef-
forts, especially ISPs.
“Internet service providers
are becoming the new retailers
and distributors of the digital
market,” Kennedy says. “They
are making revenues from
digital music, but not taking

Canadian band
THE NOVAKS is
one of many acts
gaining exposure
from XM Canada’s
Unsigned channel.

Ottawa. The Canadian Assn. of
Broadcasters has said it will
push for modifying Canadian
content quotas at the review.

“Heading into the review of
radio, we’re very concerned
how the satellite decision will
[have an] impact on Canadian
content levels,” says Cori Fer-
guson, executive director of the
Canadian Independent Record
Production Assn.

Sources say that media
spillover from Howard Stern’s
launch on Sirius in the United

42

Number of tracks
downloaded worldwide
from legitimate sevices
in 2005

enough responsibility for pro-
tecting our copyrights.”

Kennedy says the industry
will step up its discussions with
the ISPs about stemming online
copyright infringement.

The labels believe the ISPs
could be more aggressive in
blockingillegal access to music.
Among other steps, the indus-
try is urging ISPs to monitor and
report illegal usage.

“Inthe physical world, no re-
spectable music store or dis-
tributor would stock pirated

www.americanradiohistorv.com

States has increased aware-
ness of the satellite broad-
caster in Canada.

However, Sirius Canada does
not carry Stern, and it seems
unlikely he will be heard in
Canada anytime soon.

Under the satellite licenses,
XM Canadaand Sirius Canada’s
programming falls under
CRTC radio regulations deal-
ing with abusive comment.
Both services also have to
abide by the standards and
codes of the Broadcast Stan-

product on its shelves or allow
piracy to take place in a corner
of its shop,” Kennedy says.

Mark Mulligan, research di-
rector at U.K.-based Jupiter
Research, agrees that ISPs
“have the ability to block
much of the illegal stuff.” He
argues that ISPs “should
have been the first port of
call” before the music indus-
try beganits legal campaign
against file sharers.

Suing consumers remains a
sensitive public issue, Mulligan
says. “It’s going to get harder to
chase individuals, vvho are grow-
ing resentful at the litigation tac-
tics, so [the music industry]
needs to chase the ISPs”

The Brussels-based Euro-

dards Council.

“If there was camplaint
over Stern, and th= Broadcast
Standards Council found the
programming in cantraven-
tion to their codes, Sirius
would have a big headache,”
one source notes.

“I don’t think it would be a
problem,” Slaight counters.
“People have to pay for service
and can opt out of a channel.
We’re still evaluating the chan-
nel lineup and how Howard is
doing in the U.S. oo

pean Digital Media Assn. says
there is not much more its ISP
members—including the Euro-
pean arms of AOL, Yahoo and
Tiscali—can do.

“If there is a request for in-
formation from a rights holder,
the ISP does its best to provide
answers,” EDiIMA executive di-
rector Lucy Cronin says. “But how
can the ISP be the main police-
man for this activity and not be
compensated for the large num-
ber of man hours spent on it?”

Mulligan also wams that ille-
galfile-sharing applications are
being developed to replace
Kazaa and Grokster that not
even the software developers,
let alone the music industry, will
know how to stop. oe
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French Firms Fear Plan
To Give Consumers
License To Download

PARIS—The industry here is
anxiously awaiting the fate of
proposed legislation that
would introduce a blanket li-
cense for consumers access-
ing online content.

Legal download services in
France claim such a move could
destroy the country’s fledgling
online music business.

The measure would make it
legal for Internet users to
download copyrighted mate-
rial for private use, including
music from peer-to-peer net-
works. Consumers would pay
their Internet service provider
a monthly license fee, which
sources say would be around

® 08

says. “You can't compare[ala
carte] pricing with a levy.
These two models cannot
exist together.”

Online music portal virgin-
mega.fr is a division of Virgin
Megastore France, which is
part of retail and media com-
pany Lagardere Group.

“If by paying six euros you
can have either six songs from
alegal online store or as many
titles as you want on P2P net-
works, the preference for P2P
will be massive,” says Denis
Olivennes, CEO of France’s
market-leading music mer-
chant Fnac. “Itis hard toseea
future for legal downloads—

‘It is hard to see a
future for legal
downloads if there
are virtually free

legal alternatives.’
—DENIS OLIVENNES, FNAC

6 euros ($7.27). The I1SPs
would in turn compensate
rights owners.

The proposal came as an
amendment to the forthcom-
ing Digital Copyright bill,
which is due to be debated in
Parliament in February. The
amendment was added after
a December vote in Parlia-
ment during a session at-
tended by only 58 of the body's
577 members (billboard.biz,
Dec. 22, 2005).

The government subse-
quently withdrew the bill and
in mid-January announced it
would introduce a new draft in
February. Although the blan-
ket license amendment is not
included in the new draft, it
still can be reintroduced.

Such alicense “would mean
the end of VirginMega and all
the other French download
platforms,” VirginMega man-
aging director Laurent Fiscal

even with subscription mod-
els—if there are virtually free
legal alternatives.”

According to research
company GfK, 8 million
songs were sold as down-
loads in France during the
first half of 2005. Full-year
figures are not yet available,
but GfK expects the 2005
total to be 20 million songs
with a value of 15 million
euros ($18.2 million).

In 2004, GfK says 3.5 mil-
lion tracks were downloaded,
worth 3 million euros ($3.6
million). According to labels
body the IFPI, total music
sales in 2004 were 16 billion
euros ($1.98 billion).

“The French digital music
distribution market is still in
the structuring phase, [but|
its potential is enormous,”
says Morvan Boury, EMI
Music France VP of strategy
and development.

UplFront

GfK says about 20 online
music retailers are operat-
ing in France, including
Apple's market-leading
iTunes Music Store, Fnac-
Music, VirginMega, Univer-
sal Music’s E-compil and
Sony Connect. Several other
music services plan to enter
the market in 2006.

Fiscal says VirginMega av-
erages 600,000 sales and 2
million unique visitors per
month. It claims to offer
750,000 tracks. The company
also operates stores for outside
brands, including top 40 radio
station Europe 2 and music TV
channel MCM.

FnacMusic's catalog is
smaller, with 550,000 titles.
Managing director Frangois
Momboisse says the company
is working on an unlimited
subscription service, although
a launch schedule has not yet
been set.

Meanwhile, VirginMega,
FniacMusic and the French arm
of content aggregator Loud-
eye/OD?2 are also working on
mobile music services.

Telecommunications giant
France Telecom already has
music services available to its
Wanadoo and Orange sub-
scribers. The services were
built by French mobile com-
pany Musiwave.

“Mobile is becoming very
important for digital sales” in
France, Musiwave CEO Nico-
las Pelletier says. “Building
bridges between mobile and
Internet will help grow the
overall activity.” enes
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NEWS

>>>BORDER-BREAKING IN CANNES

Ministers of culture from seven European Union countries
attended the third European Border Breakers Awards
Jan. 22 at the MIDEM trade show in Cannes.

The awards recognize European artists whose debut
albums have had sales success outside of their country of
origin, based on data from Billboard Information Group.

The winners were KT Tunstall (“Eye to the Tele-
scope,” Relentless/EMI, United Kingdom), Juli (“Es Ist
Juli,” Universal, Germany), Hush (“A Lifetime,”
Universal, Denmark), Amel Ben (“Un Jour D’Ete,”
Jive/Sony BMG, France), Bebe (“Pafuera Telaranas,”
Virgin, Spain), Arash (“Boro Boro,” WEA, Sweden),
Sarah Bettens (“Scream,” Flow, Belgium) and Hal
(“Hal,” Rough Trade, Ireland).

The European Commission organizes the awards in
collaboration with the European trade bodies. Winners
qualify for up to 12,000 euros ($14,500) in EU co-
financing of a European tour that must include at least
four member states. —Emmanuel Legrand

John Varvatos, the man be-
hind the award-winning cloth-
ing brand, is always looking
for artists with “real” rock
roots. These are artists, he ex-
plains, who have madean im-
pact—and will do so for years
to come.

He counts Chris Cornell as
one such artist. Varvatos se-
lected the Audioslave frontman
(formerly of Soundgarden) to
be the face of the brand’s
spring 2006 ad campaign.

Created by New York
agency Yard, with photogra-
phy by music documentarian
Danny Clinch, the campaign
captures Cornell in such New
York locations as Greenwich
Village and Central Park.

In the photos, nothing ap-
pears out of place—not the

>>>UNIVERSAL’S APOLLO PROGRAM
Universal Music Group International is launching a
new label, Apollo, to capitalize on one-off hits from
across Europe.

clothes and not Cornell. And
that is the Varvatos way.

The goal is to capture art-
ists wearing clothes they
would normally wear. “It’s not
like we’re styling them up in
the traditional ad campaign
way,” Varvatos VP of market-
ing Donna Faircloth says. “It’s
more like we're tagging along
as they live their life.” In other
words, she says, “we’re sim-
ply capturing a moment.”

The Cornell campaign runs
for six months and includes
print, Internet and outdoor
advertising. Though Cornell
is identified in the campaign,
his band affiliation is not.
“You either know who it is or
you don’t,” Faircloth says.

It was the same scenario
when Joe Perry and Ryan

Unveiled during MIDEM, Apollo is a joint initiative
among Island Universal U.K., Universal Music France and
Universal Music Germany. It comprises two units, Apollo
Recordings and Apollo Digital. Releases will appear on the
Apollo (for dance/R&B) or Europa (Europop) imprints.

The first record through Apollois U.S. DJ Meck’s Leo
Sayer remake, “Thunder in My Heart Again,” a Feb. 6
physical and digital release in Germany, France and the
United Kingdom. London-based Matt Jagger, formerly
executive VP at Mercury Records U.K,, is Apollo’s
managing director. He reports to Island Universal U.K.
president Nick Gatfield and UMGI executive VP of
marketing and A&R Max Hole. —Lars Brandle

>>>SONY BMG OZ MERGES DIVISIONS

Sony BMG Music Entertainment Australia has
integrated its sales and digital departments,
effective immediately.

Chairman/CEO Denis Handlin says the move is “not a
cost-cutting exercise” and that “major accounts will
benefit from a flexible and competitive sales force that
manages physical and digital music products.”

The new 30-strong division is headed by sales and
digital GM Gavin Parry, who continues to report to
Handlin. Parry was formerly GM of digital services and IT.

—Christie Eliezer

>>>STEIN LANDS CEO POST

Former BMG Germany-Switzerland-Austria president/
CEO Thomas Stein is joining Berlin-based Jack White
Productions AG as CEO, effective March 1.

The music firm was founded in 1998 by its current CEO,
veteran German record producer Jack White. He will
remain on the JWP board and will concentrate on music
production, according to a company statement. Stein will
incorporate his artist management business Alinto JWP.
Stein exited BMG in early 2004. —Wolfgang Spahr

-he international
music industry’s spot-
light has been shining
lately on France as
the host of the 40th
MIDEM music conference in
Cannes. A trainride away,
off the Champs-Elysées in
Paris, indie publisher Peer-
music France is busy devel-
oping songwriters and
inspiring other indie pub-
lishers to break from tradi-
tional roles.

At the top of its current
agenda is launching the rec-
ording career of Italy’s Da-
vide Esposito. it is not often
that a French publisher at-
tracts an ltalian composer
into its fold or that a French
label releases a recording
performed in Italian.

Even so, the way the rela-
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tionship between Peermusic
France and Esposito evolved
is even more notable.

Their business deal began
the old-fashioned way—with
a handshake, Peermusic
France managing director
Bruno Lion tells Billboard.
Three years ago the pub-
lisher began working with a
team of writers: Esposito (as
the principal composer),
Paul Manners and Francesco
De Benedittis. Esposito
agreed that if the publisher
could place the songs, he
would sign with Peermusic.

And place them Peermu-
sic did. Noted French singer
Sylvie Vartan recorded five
songs for her album “Sylvie,”
Peermusic France artistic di-
rector Philippe Zavriew says.
From there—and during the
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MICHAEL PAOLETTA mpaoletta@billboard.com

Audioslave To Fashion:
Cornell Wears Varvatos

Adams appeared in Varvatos’
fall 2005 and spring 2005
campaigns, respectively.

To get the job done, Var-
vatos and Faircloth work
closely with Yard creative di-
rector Stephen Niedzwiecki
and creative agency/casting
service Starworks.

Niedzwiecki acknowledges
that Cornell’s deal included
a “financial element.” But, he
adds, the Varvatos brand
“doesn’t have massive budg-
ets to pay talent.” Said an-
other way, in lieu of a high
fee, Cornell’s cool quotient
may be ratcheted up a notch
or two.

And who knows, Cornell’s
Varvatos association may
help sell a few more copies
of Audioslave’s latest Epic/

The Publishers’ Place

| SUSAN BUTLER sbutler@billboard.com

Developing A Star

Peermusic France Nurtures Italian Songwriter Davide Esposito With Much Success

course of about 20 months—
Esposito’s songs were rec-
orded by such successful
artists as Florent Pagny, Tina
Arena, Elodie Fregé and
Grégory Lemarchal.

Sales for these recordings
have cumulatively reached
about 1.4 million albums
and 500,000 singles, Za-
vriew says. Covers of Es-
posito’s songs have also
been recorded in Hong
Kong, Canada, Brazil and
Serbia-Montenegro.

Even with this success,
the creative minds at Peer-
music kept working. The
publisher asked Esposito if
he would like to become a
recording artist.

It is no secret that indie
labels worldwide often offer
publishing deals with their

-DeSigae} John Yarvate
Yvas%édm‘aﬁm
oY, s oMM Bradtet 5
stohepot FCBRIS
,CORNELLZ Bodiosk

affiliazed companies to their
artists. Yet Peermusic’s
offer had a twist that is less
typical for an indie pub-
lisher The publisher would
prodice Esposito’s record-
ings and license them to a
majot label.

In C:ctober, Esposito—the
recording artist—and Peer-
music France made their
deal. Warner Music France
came onboard, and is about
to relzase the beautiful sin-
gle “/ivo Solo Per Te,” li-
censed from the publisher/
producer and performed by
Esposito in ltalian.

“Stch a good soagwriter
is a top resource for a pub-
lisher with his rare end pow-
erful voice,” Lion says. “l be-
lieve he has all that he needs
to be:-ome a star.”
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FRENCH LESSON: France
is an especially attractive
place for songwriters who
are hesitant to assign their
copyrights to publishers for
fear that the companies may
not continue to promote
them in the future.

A little-known French faw

CHARLESWORTH

Interscope disc, “Out of
Exile,” which debuted in
June 2005 at No. 1 on The
Billboard 200. The CD has
sold 984,000 units, accord-
ing to Nielsen SoundScan.

Hardcore Audioslave en-
thusiasts may simply shrug
their shoulders and wonder
what their man is doing in a
fashion campaign. Sound-
garden fans may view the cam-
paign as a sellout. Either way,
the campaign’s stylish sensi-
bility cannot be denied.

Fashionistas, take note:
Varvatos will present his fall
2006 collection Feb. 3 during
Olympus Fashion Week at
Bryant Park in New York. See
you there.

HEADLOCK: Peter Gabriel’s
“Big Time” is receiving much
play on several World
Wrestling Entertainment
platforms. Yep, nearly 20
years after the song went top

essentially requires a pub-
lisher who owns a com-
poser’s copyrights to pro-
mote those compositions to
the best of that publisher’s
ability. If the publisher can-
not produce evidence of
promoting the songs, the
writer can force the pub-
lisher, through a court, tore-
turn the copyrights.

Under this French law, an
indie publisher is not ex-
pected to spend the same
amount of time and money
as a major publisher, but
some reasonable promotion
must be done. As a result,
many indie publishers in
France set up nonrecoupable
promotion budgets for
songwriters who might
never be offered a promo-
tion budget by publishers in
other countries.

French business and legal
experts tell Billboard that
the law is not used very
often. Sometimes dissatis-

10 on The Billboard Hot 100,
it has become the official
theme of WWE’s upcoming
“WrestleMania 22.”

The song is heard in
“WrestleMania 22" spots on
TV and online. The ads
began airing earlier this
month and will continue
through April 2, when
“WrestleMania 22” touches
down in Chicago.

WWE fans logging on to
wwe.com/shows/wrestlemania
are able to stream “Big Time”
—the song and its accompa-
nying video.

The site spotlights Gabriel’s
best-of CD (“Hit”) and DVD
(“Play”) collections. This is
the type of smart cross-pro-
motional effort that is poised
to drive sales to both.

By the way, “WrestleMania
22” is already sold out. Those
without tickets will have to
settle for the next best thing:
pay-per-view. aoe

fied songwriters do not want
to ruffle feathers—afraid that
if they make a claim, other
publishers would refuse to
sign them—or they are sim-
ply unaware of the law.

THE HOMEFRONT: The
National Music Publishers’
Assn. has named Jacqueline
Charlesworth senior VP/
general counsel. She will re-
mainin New York and report
to NMPA president/CEO
David Israelite. Chariesworth
had been senior VP/gen-
eral counsel for the Harry
Fox Agency.

HFA’s Michael Simon will
add Charlesworth’s former
HFA duties to his current re-
sponsibilities for licensing,
strategic development and
marketing. His new title is
senior VP of business af-
fairs/general counsel and
chief strategic officer. He
will report to president/CEO
Gary Churgin. .o

Upcoming

VeItising

pportunitie:

Reach your target audience through

Billboard

MARTI
ISSUE

MAR'I8
ISSUEE

MAR25
ISSUE

APR'l
ISSUE

APR 8
ISSUE

]
BILLBOARD.COM - BILLBOARD.BIZ Blllhrd

NEW YORK

646.654.4622

wwwW americanradiohistorvy com

LOS ANGELES
323.525.2299

eature Repo

BILLBOARD STARS:

LLCool J

AD CLOSE: FEBRUARY 13

INDEPENDENT MUSIC:

SXSW Preview

AD CLOSE: FEBRUARY 13

BILLBOARD STARS:

Blondie

AD CLOSE: FEBRUARY 21

BILLBOARD STARS:

Rock & Roll Hall of Fame
AD CLOSE: FEBRUARY 21

BILLBOARD STARS:

Tom Petty

AD CLOSE: FEBRUARY 28

POWER PLAYERS:

Top. 10 Music Publishers

Plus Genre Leaders

AD CLOSE: FEBRUARY 28

MUSIC IN CANADA:
Juno Awards Preview
AD CLOSE: MARCH 7

CHRISTIAN & GOSPEL MUSIC:

Dove Awards Preview
AD CLOSE: MARCH 7

DIGITAL ENTERTAINMENT:
Billboard MECCA 2006 Preview
AD CLOSE: MARCH 14

BILLBOARD STARS:

Betty Pino

AD CLOSE: MARCH 14

NASHVILLE
615.383.1573/615.352.0265

FEBRUARY 4, 2006 |

LONDON
44.207420.6075

www.billboard.biz |

15


www.americanradiohistory.com

e DIGITAL ENTERTAINMENT &

[EIEIE BY ANTONY BRUNO
Internet Protocol Coming To The Tube

TV viewers in select areas of the
country are experiencing what
is expected to be the next evolu-
tion of digital entertainment—
IPTV. Short for Internet protocol
TV, [PTV is one of many efforts
tobring Web-like interactivity to
home entertainment centers.

IPTV subscribers can view
and record several programs si-
multaneously, access detailed
program information like sports
statistics, send and receive in-
stant messages and order a
broad array of on-demand
movies. What separates IPTV
from broadcast technology is its
two-way nature: Viewers actively
request IPTV content.

IPTV networks keep pro-
gramming on centralized servers
and deliver only the individual
channel requested by the viewer
atany given time. This is the way
Web sites are stored and ac-
cessed, and that is no accident:
IPTV programming is format-
ted using the Internet protocol
that powers the World Wide Web.

Because IPTV is not con-
stantly serving up all program-
mingoptions, it frees bandwidth
to offer services and other in-
formation along with the show.
If record labels and other enter-
tainment providers have their
wish, IPTV will offer a new path
to purchasing.

“You might hear a song you
like on ‘Desperate Housewives'
and automatically download it,
watch the video, send it to your
handheld deviceand burnittoa
CD,” says Paul Greenberg, sen-
ior VP of business development
and partner relations at Music-
Net. “All those things are possi-
ble in the fairly near future.”

Today, IPTV availability is
limited by geography

and capability, with no specific
timeline for when purchase-
oriented interactivity will become
areality. But the basic IPTV roll-
out has begun.

Earlier this month, AT&T
launched an IPTV service in San
Antonio with 200 channels, in-
cluding HBO, MTYV, ESPN and
the Discovery Channel. It also
offers hours of on-demand
movies, but few other interactive
features at this time.

Verizon introduced its fiber
optic-based FiOS IPTV service
last September, available onare-
stricted basis in areas of Florida,
Texas and Virginia. It offers 330
channels, 20 high-definition
channels, 1,800 video-on-demand
titles and 180 digital video and
music channels. Verizon plans to
expand the service to parts of Cal-
ifornia, Massachusetts and New
York in the coming weeks.

Telecoms like AT& T and Ver-
izon see IPTV as their chance to
compete with cable operators
like Comcast and Time Warner.
Assuch, IPTV providers are cur-
rently focused on a first step of
acquiring the basic content
needed to compete with the
cable industry.

But the technical building
blocks are being put into place
that later will enable a host of
new business models for con-
tent acquisition in the future.

Warner Music Group late last
year signed a content deal with
British Telecom foran IPTV serv-
ice expected to begin this fall in
the United Kingdom, which

A NEW TYPE OF MUSIC TELEVISION

Aeon Digital’s Internet TV set-top box will provide
access to subscription digital music and down-
loads thanks to a deal with MusicNet.
| The company will seli its boxes directly to con-
sumers—thereby surpassing the cable provider
middieman—allowing users to access Aeon
Digital's Internet-based network. The boxes need
only a broadband Internet connection (either cable
or DSL) to stream or download the on-demand
music and movies Aeon Digital has aggregated.
The device also provides TiVo-like digital video
recorder capabilities, and features its own enter-
tainment programming guide. Aeon Digital will
begin selling the boxes in the second quarter,
when the network is scheduied to go live. The
company has not yet disclosed pricing.
o —Antony Bruno

. — S— —
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could include downloadable
songs and music videos. BT says
it hopes to sign all the major
record labels by launch.

“This isn't blue sky specula-
tion,” says Ted Cohen, senior
VP of digital development and
distribution for EMI Music.

® O

‘This isn’t blue
sky speculation.
We're actually
doing some-
thing with this.
It’s top of mind

with everybody.’

—TED COHEN, EMI MUSIC

“We're actually doing some-
thing with this. It's top of mind
with everybody.”

Research group Infonetics Re-
search projected worldwide
IPTV subscribers o explode to
53.7 million by 2009.

IPTV competitors are already
in the works. Cable providers
that also offer broadband Inter-
net services may develop their
own solutions to introduce in-
teractivity and purchasing power
to the viewing experience.

And, just to add some more
confusion to the mix, the great-
est competitor for IPTV may be
something called TV over Inter-
net protocol, or TVOIP. As sim-
ilar as the two may sound, they
are actually worlds apart in how
they work.

Strictly speaking,
IPTV refers only to the
services offered on

closed “walled garden”
networks like AT&T
and Verizon. These
providers control what
programming they will
carry on their IPTV net-
works, and only those subscrib-
ing to them will have access.

“IPTV doesn’t mean you can
fire up your Web browser and
get all this video program-
ming,” Motorola spokesman
Paul Alfieri says. “It’s not on
the Internet.”

But TVOIP is on the Internet,
and could be delivered to set-top
TV boxes in much the same way
as cable TV is now, without the
need to subscribe to a closed

IPTV network.

Such TVOIP upstarts as
Brightcove and Aeon Digital
(see story, below), and existing
portals like Yahoo and Google,
will compete with IPTV serv-
ices by offering the same pro-
gramming and functionality,

Namco’s latest
batch of ringtones
features clips from
such videogames
as ‘Tekken, which
features the
character Rave

ITUNES UP

According to Nielsen/Net-
Ratings, traffic at Apple Com-
puter’s iTunes Music Store sky-
rocketed 241% during the last
year, from 6.1 million unique
visitors in December 2004 to
20.7 million in December
2005. That is nearly 14% of the
active Internet population.

VIDEOGAMES
CALLING

Namco Networks has intro-
duced its latest series of ring-
tones based on videogame
soundtracks. The new ring-
tones include sounds from
such games as “Tekken,”
“Ace Combat,” “Time Crisis”
and the “Katamari” series.
They join ringtones created

but made available over the
open Internet.

This makes available a wider
variety of content—not just the
limited programs offered in-
side a walled garden—all of |
which can be aggregated into a
customized home page on the
TV, similar to TiVo’s “Now Play-
ing” guide. &

This has the music industry #.. ':; A ‘
equally excited; as long as its 3 A
content will be protected and & 5

1 BITS & BRIEFS

from such classics as “Pac-
Man,” “Ms. Pac-Man,” “Galaga”
and “Sonic the Hedgehog.”

DMA RULES

The Direct Marketing Assn.
has issued new guidelines
concerning software. Mem-
bers must now note when any
marketing-related software
will be installed on users’
computers—such as when
joining a service or loading
an application—and give
users a simple way to opt out.
The guidelines also state that
member software may not
deceptively modify or dis-
able security or browser set-
tings, or prevent users’ ef-
forts to disable or uninstall
such software.

5 . S - 4 .
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Caroline Is Back In The
Best Buy Pipeline

As Best Buy’s importance to
indie labels continues to
grow, it has also caused the
independent community
some headaches. The re-
tailer’s recent switch in pur-
chasing systems profoundly
affected at least one inde-
pendent distributor.

About two months ago,
word hit the Internet that
New York-based Caroline
Distribution was no Jonger
selling direct to Best Buy.
Sources close to both com-
panies said that the move
was temporary, but it took
the distributor a good three
or four days to calm the wor-
ries of its labels.

By the end of this month,
Caroline will be back to direct
with Best Buy. Sources famil-
iar with the situation say dis-
tributors had to make minor
changes, such as the way
boxes are labeled, to conform
to the retailer’s new system.
Best Buy ensured major labels
were in compliance first,
sources say, but when the re-
tailer encountered a few snags
during the conversion, the in-
dies—in this case Caroline-
had to get in line.

On a positive nole, sources
say Caroline is back with Best
Buy almost two months ahead
of schedule, and the distribu-
tor is said to be absorbing any
new fees the retailer has added.

Best Buy did notreturn a call
for comment by press time.

In other good news, Caro-

THIEVERY
CORPORATION
s releasing a
—ollection of
tracks the duo
Has remixed for
acts like Sarah
MclLachian and
ithe Doors

line has extended its agree-
ment with Los Angeles-based
Century Media. One of Caro-
line’s top labels, the hard rock
imprint will issue a new al-
bum from Lacuna Coil, “Kar-
macode,” April 4. The band’s
last album, “Comalies,” has
sold 228,000 units in the
United States, according to
Nielsen SoundScan.

Century re-signed with
Caroline for 12 months last
year, and the new deal will
keep Century with Caroline
for two more years. Contrary
to some early rumors, “Kar-
macode,” will be handled by
Caroline and not parent EMI
Music Marketing.

RARE REMIXES: Popular
electronic duo Thievery Cor-
poration will issue a compila-
tion of its remixes on its own
ESL Music. The album, due
April 18, highlights a number
of rare and hard-to-find re-
mixes, including Sarah Mc-
Lachlan’s “Dirty Little Secret,”
Herb Albert’'s “Lemon Tree,”
the Doors’ “Strange Days,”
Nouvelle Vague’s “This Is Not
a Love Song” and Ben Folds’
“In Love.”

“These are remixes we’ve
been hired [ for] over the years
for people, and we wanted to
put them together in a col-
lection at some point,” Thiev-
ery’s Eric Hilton says. “This
is at that point. Some of them
are quite old; like the one we
did for Ben Folds’ ‘Fear of

Pop’ project is probably 6
years old.”

Thievery Corporation is
coming off its best-selling
album, last year’s “The Cos-
mic Game,” which has sold
105,000 copies in the United
States, according to Nielsen
SoundScan. Caroline distrib-
utes ESL.

Some high-profile gigs
should increase the act’s pro-
file. Hilton says the duo will
perform with the Flaming Lips
in July at the Hollywood Bowl
in Los Angeles and adds that
an appearance at Lollapalooza
in Chicago will follow.

BURNING UP: Burnside
Distribution in Portland
Ore., has added Fundamen-
tal Records to its exclusive
distribution roster. With of-
fices in Leeds, England, and
Lake Zurich, Ill., Fundamen-
tal specializes in Americana
and roots music, and recently
issued albums from Athens,
Ga.-based pop-rock act Love
Tractor and singer/song
writer Doug Hoekstra. Fun-
damental was previously with
Haw River, N.C.-based Red
Eye Distribution.

Burnside has also struck a
deal with Toronto-based Six
Shooter Records, which is dis-
tributed by WEA in its native
country. In Canada, the label
has released albums from the
likes of folksy rock act Elliott
Brood and country singer/song-
writer Luke Doucet. aee
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ED CHRISTMAN echristman@billboard.com

How Musicland’s Chapter
11 Might Shake Out

The big news so far this year is Musicland’s
Chapter 11 filing—quite possibly vying with
Valley Media’s 2001 liquidation as the largest in
the history of the music industry.

Retail Track has been inundated with phone
calls from independents, wanting to know how
Musicland’s Chapter 11 will wind up.

While I have covered many a Chapter 11 fil-
ing—and they all go through the same motions—
each one seems to take on its own rhythm. But |
am willing to take a swipe on how this Chapter 11
will play out.

Most unsecured pre-petition creditors are won-
dering whether they will get any payout from the
money owed them, and the writing on the wall in-
dicates they will be lucky if they get pennies on
the dollar. While the banks are good to go, the sec-
ondary secured trade creditors are hoping to get
50 cents on the dollar, which leaves the unsecured
creditors on the outside looking in.

What the majors will get depends on whether
the bankruptcy judge approves 546-h petitions.

Formerly known as a 546-g before the bank-
ruptcy laws were rewritten last year, a 546-h is a
clause in the bankruptcy code that allows certain
vendors—chosen by the bankrupt company—to
take back returns. Those returns are subtracted
from the pre-petition amount a vendor is owed.
In exchange, the vendors agree to supply post-
petition credit equal to anywhere from 50% to
100% of the returned product. If the judge ap-
proves such petitions, the secured creditors very
likely will see the upside of 50 cents on the dollar.

While the secured vendors pursue that option,
the main strategy for the unsecured to score a pay-
out is their potential nuisance value to the pro-
ceedings. More on this later.

In court documents, Musicland has said it is
following the two-track approach, with the chain
up for sale, even as management prepares for a
stand-alone reorganization. But the reality is that
the bankruptcy proceedings are being fast-tracked
to wind up with a sale of Musicland assets.

A stand-alone plan would be a worst-case sce-
nario as far as the secured creditors are concerned.
That is because it does not promise a payout and
leaves them in the position of supporting Music-
land once again, something that just ain’t going
to happen, if | am reading those vendors correctly.

So if it is a sale, who is buying? And what are
they buying?

The chain has 801 stores, with 284 of them slated
fora going-out-of-business sale beginning Feb. 1.
Thatleaves 517 stores. But sources say thata more
realistic final count s in the range of 350-400 stores.

The obvious suitor to buy some stores is Trans
World Entertainment, even if it already passed
once on Musicland in 2003 when Best Buy tried
to dumpthe chain. But back then such a deal would
have left Trans World with the task of cleaning up
Musicland’s bad real estate, something that this
Chapter 11 takes care of nicely.

So bid Trans World will—that is my prediction.

Ever since the day in 1997 when the major ven-
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dors chose to back a Camelot Music stand-alone

reorganization plan over a Trans World buyout of

that chain, my favorite moment each year at the
annual Trans World vendor dinner at the Rain-
bow Room comes when chairman/CEO Bob Hig-
gins reminds suppliers of his vow to be “the
industry’s [store| consolidator.”

Also, don't forget, Trans World spent most of

the "90s going toe-to-toe with Musicland, so buy-
ing its logos and some of its stores may be too hard
for Higgins to resist, especially since he will ba-
sically cream the chain’s best stores.

While Higgins is the most likely bidder, some
suggest that Musicland management has also
reached out to Jack Eugster, the former Musicland
chairman/CEO who sold the company to Best Buy.
But that scenario is viewed as a long shot.

Others suggest that one of the video rental
chains like Blockbuster may be interested in Sun-
coast, but I am pretty sure it has been offered to
the Dallas-based chain in the past, and they did
not bite. And that was when Blockbuster wasin a
stronger position than it is now.

It is unlikely anyone else would bid on Music-
land because, in case you have not been reading
the mainstream press, record stores are over.

So where does that leave the unsecured? It all
comes back to the nuisance factor.

Sure, the secured trade creditors will argue that
they should get all funds that come from store
sales because the main value in those stores is the

Does Trans
World’'s BOB
HIGGINS have
Musicland in
his sights?

leases are the valuable component because, after
all, the stores being sold are the best ones. That
could be good for, say, 10 cents on the dollar. What-
ever is left will be liquidated, with the inventory
proceeds going to secured trade creditors and the
proceeds from the leases, fixtures and other as-
sets being put into the pool for the unsecured,
leaving more pennies on the table.

But don't forget: The lawyers, liquidators and
consultants all need to get paid. So it is any-
one’s guess as to what will be left in the pool
for the unsecured. ene

inventory. The unsecured will argue that the chain’s |

BY JILL KIPNIS

BILLY JOEL’S recording-
setting run of 11 Madison
Square Garden shows will
move more than 200,000
tickets and should gross
around $17 million.

No Theater? No Problem:;

Direct-To-DVD Takes Off

Declining Movie Sales, New Home Theaters Fuel Trend

LOS ANGELES—Sexual innu-
endo involving clarinets may
not be your cup of tea, but
the “American Pie” series of
films has resonated with con-
sumers to the tune of more
than $351 miltion in receipts.

No surprise, then, that the
latest offering of the franchise,
“American Pie Presents Band
Camp,” was a hit. What is in-
teresting is that it did not hap-
pen in the theaters.

Universal Studios Home En-
tertainment opted to release
the film Dec. 26 as a direct-to-
DVD title, and it moved more
than 1 million units in its first
week of sales.

This direct-to-DVD release

www.americanradiohistorv.com

strategy is catching on with the
major studios, as titles garner
notable sales without the need
for big theatrical budgets.

“There is anincreasing de-
sire for these products,” says
Tom Siegrist, VP of produc-
tion for Fox Home Entertain-
ment Productions. “I’'m see-
ing each new DVD premiere
outdo itself.”

The studios contacted by
Billboard did not provide spe-
cific sales figures on theirre-
cent direct-to-DVD releases,
though they do say that sales
are strong for the category.

Recent direct-to-DVD suc-
cesses include Universal’'s “Car-
lito’s Way—Rise to Power” and

“Bring It On Again” and Twen-
tieth Century Fox home En-
tartainment’s “The Sandiot 2.”

While theatrical DVDs can
sell more than three times the
first wzek total of “Band
Camp”—Universal’s “The
4 )-Year-Old Virgin*sold 3.7
million in its first week on sale
in December—a millicn units
is quite a feat for a titke with-
out theatrical release

Many studios have had
home video divisions to pro-
duce direct-to-DVD titles for
years, out executives con-
tected oy Billboarc say that
greenlighting new grcjects is
ba2coming easier as novie at-
tendance declines.
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Joel Plants Record Run At The Garden

Piano Man’s Solo Trek Highlighted By 11 Sellouts At Hometown Venue

illy Joel has returned
to the concert stage
in explosive fashion,
highlighted by an
historic run at New
York’s famed Madison Square
Garden.

As of Jan. 21, Joel has sold
out 11 Garden shows, break-
ing the record of 10 set by
Bruce Springsteen in 2000.
Joel's run of shows begins Jan.
23 and now it looks like the
Piano Man will add a 12th show
to the stand.

Artists Group International
president Dennis Arfa has
been Joel’s agent for 30 years
and knew demand would be
high for the artist’s first solo
tour since 1998. But this high?

“We're always cautious when
we begin and we’re humbled
by our success,” Arfa says. “You
never think about breaking
Babe Ruth’s home run record
until you get to that point where
it’s within reach, then all of a
sudden you say, ‘Wow, we're
Hank Aaron here.” ”

Joel's tour will have an in-
the-round stage setting. With
a 19,000 capacity in the Gar-
den, the total attendance for 11
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shows will be approximately
209,000 and the total gross
could be north of $17 million.
Even without a 12th show that
would take the gross close to
$20 million, it is likely Joel's
Garden run will be the top
boxscore of 2006.

Arfa points out there was
only a limited presale for Gar-
den and New York Yankees sea-
son ticket holders. “This is the
public,” he stresses. “This is
not about American Express
[and] buying a ticketif you'rea
card member. This is the good
ol’ on-sale Saturday, everybody
gets an equal shat, as best as
we can do in the environment.”

Ticket prices for the New
York shows top out at $89.50.
“We're trying to make it af-
fordable for the guy who works
in the plant,” Arfa says, “not
just the guy who cwns it.”

This is not a first for Joel box-
office heroics in New York.
“Billy in New York is always
special,” Arfa says of Joel, who
grew up in and has lived most
of his life in suburban Long Is-
land. “He played nine Nassau
[Long Island] Coliseum shows
in 1998. We’'ve done two Yan-

kee Stadiums and two Giant
Stadiums on the same tour.”

The Joel Garden dates, pro-
moted by Live Nation, are Jan.
23, 26; Feb. 2,9, 11, 16, 25, 27;
March 2, 4; April 19; and a 12th
date to be determined.

“It’s pretty crazy,” says Jim

shows up and rolling them
out,” Glancy says. “Dennis had
aplanandit's workedtoa‘t.””

BACK TO WORK

Joel first contacted Arfa last
summer about returning to the
road. “He said, ‘Let’s put some-

Conn. “Who does four Hart-
fords?” Arfa asks.

Joel has also booked a March
25 date at the 50,000-seat Car-
rier Dome in Syracuse, N.Y,,
which has not hosted a concert
since Joel played there with
Elton John in 2001. Tickets for

"We’'re always cautious when
we begin and we’re humbled
by our success.’

—DENNIS ARFA, ARTISTS GROUP INTERNATIONAL

Glancy, president of Live Na-
tion’s New York operation.
“And it’s even more extraordi-
nary when you realize we're
selling 360. It’s not often in
New York you can say some-
thing is unprecedented, and to
be pushing a dozen shows is
just fantastic.”

Glancy says the shows are
priced right and the on-sales
were strategically planned.
“Dennis and Billy concocted a
creative way of setting all the

thing together and devise a
game plan,” ” Arfa says. “We
knew we wanted to play in the
winter months, and in New
York and some of the cities he
hadn’t played since 1998. We
knew [we would play] the
Northeast, Florida and some
dates in the West.”

The tour began Jan. 7 in
Sunrise, Fla., and is selling out
everywhere, including five
shows in Philadelphia, three
in Boston and four in Hartford,

“People’s lifestyles are just
different today,” says Kevin
Kasha, senior VP of acquisi-
tions and programming for
New Line Home Entertain-
ment. “There’s just not
enough time in the day to get
out to the theater. These titles
are great because they offer
audiences more choices.”

Studio executives are also
betting that as the home
theater experience improves,
consumers will be even more
motivated to rent and buy
DVD-only releases.

“The line between watch-
ing movies in theaters and in
the comfort of your home is
becoming very blurry these
days with big-screen TVs and
the upcoming high-def DVDs,”
Kasha says. “As these tech-
nologies make their way into
the living room, that is great
for these DVDs.”

The Consumer Electronics
Assn. predicts that high-
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the Joel date are $39.50, the
same price as when he last
played solo there in 1998. A
40,000-ticket sellout is Joel’s
sixth in the building, breaking
a tie with the Rolling Stones for
most in Carrier Dome history.

“When Dennis Arfa called
to say that Billy Joel wanted all
of the tickets to be priced at
$39.50 ... 1 knew he had the
right strategy for appealing to
fans both young and old,” says
Debra Rathwell, senior VP for

definition digital TVs will out-
sell analog sets by 89% by
year’s end, and that con-
sumers will spend $23 billion
on HD TVs. According to the
CEA, 85% of the 12 million dig-
ital TVs shipped last year were
HD sets.

Retailers expect to enjoy
continued sales of the cate-
gory as long as upcoming re-
leases are chosen with care.

Bob Bell, DVD product
manager for the Los Angeles-
based Virgin Megastores
chain, says the “Carlito’s Way”
and “American Pie” direct-to-
DVD sequels have been big
sellers, and calls the genre “a
great idea.”

“Just because a studioisn’t
planning to keep making the-
atrical releases, there’s no
reason they can’t continue to
develop new product for the
DVD market if they've got a
viable franchise,” Bell notes.

Bell adds that the key to suc-
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AEG Live, promoter of the
Syracuse show. “Billy Joel has
a very special relationship with
the people of upstate New York,
and they consider him a home-
town boy in Syracuse.”

Joel’s last solo tour grossed
$47 million from 64 shows
that drew 1.1 million people,
according to Billboard Boxs-
core. Since then, Joel’s tours
with John have made them the
most lucrative co-headlining
duo of all time. John and Joel
last toured together in 2003,
grossing $46 million from just
24 dates.

Despite the consistently
high numbers, Arfa muses,
“The industry always seems
surprised at Billy’s success,
and I'm surprised when they’re
surprised . . . Billy’s one of
those great icons, up there with
Springsteen, Buffett, U2,
Rolling Stones, Elton John.
There’s a group and he’s one
of them.”

The tour wraps April 14 in
Washington, D.C. Asked if
there will be more dates to
come, Arfareplies, “We're talk-
ing about it. Certainly, Billy is
having a good time.” .

cess is proper marketing and
promotion, given the lack of a
theatrical campaign.

“They can’t just be dumped
on the market,” Bell says,
“There needs to be advertis-
ing to make sure the consumer
is aware that there's a new
movie in the franchise.”

Sometimes, that promotion
comes in the theater. New
Line, for example, just started
production in Vancouver for
the direct-to-DVD sequel “The
Butterfly Effect 2.” The DVD s
expected in the fourth quar-
ter, and may get theatrical ex-
posure as a prerelease mar-
keting tool.

Studios are also crafting
direct-to-DVD marketing
campaigns targeting highly
specific audiences. Fox’s
Siegrist notes that for “The
Sandlot 2,” “we did a lot on
ESPN. For ‘Dr. Dolittle 3.’
we’ll do alot of kid print and
family media.” .
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On The Road

RAY WADDELL rwaddell@billboard.com

BELLY DANCERS SASHAY B
ONTO AMERICAN STAGES B

Billed as the “world’s premier
touring belly dance troupe,” the
Bellydance Superstars have just
begun a 45-city North Ameri-
can tour. The project is the
brainchild of Miles Copeland,
whose Copeland Group man-
ages the act.

He says that after 300 shows
in 16 countries during the past
two years, the Bellydance Su-
perstars have developed to
where they are primarily
booked into performing arts
centers and theaters, along
with the occasional large club
like the Park West in Chicago
and the Birchmere in Wash-
ington, D.C.

“We try to keep the theaters
under 2,000 seats to allow all
the audience to see the danc-
ing,” Copeland says. “Beyond
that, we need big screens.”

Copeland says that in the
early days of the troupe, few
promoters were interested.
“Now, out of our 45 shows on
the upcoming U.S. tour, 50%
are promoted with guarantees
or co-promoters,” he says. “The
balance are halls hired and pro-
moted by us.”

The cost to talent buyers for
the Bellydance Superstars
ranges from $15,000 to $20,000
for a performing arts center with
2,000 seats. “We do much of the
promoting via our extensive fan
base and Web presence,”
Copeland says. “We also handle
the ethnic market, which in
some cases is significant.”

But Copeland says that for the
most part audiences are non-
ethnic and predominantly
women, representing a cross-
section of the American public.

“We try to keep tickets be-
tween $30 to $40,” he says.
“We have already proved the
viability of this show to an
American audience, even with
a small advertising budget.”
Production requirements are
simple and low-cost, with 25%
of the music live percussion
and the balance prerecorded.

“ ‘Riverdance’ proved thata
relatively obscure music com-
bined with visual dance style
could work in a big way with
audiences seeking something
a bit different and visually ex-
citing,” Copeland says. “We
are very careful to use music
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that works to a Western ear.”

EVERYTHING’S LOCAL:
In a recent Billboard interview,
Live Nation CEO Michael Rap-
ino confirmed that the local pro-
moter offices would remain
autonomous, though which his-
toric names will stay active re-
mains unclear. The names were
dusted off as one of Rapino’s
first moves when he came in as
Clear Channel Entertainment
CEO in 2004, and promoter
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" The Bellydance Superstars will primarily visit perf
-arts centers and theaters:in North America:

storefronts like Pace, Avalon,
Bill Graham Presents and Cel-
lar Door are still up and running
on the Live Nation Web site. But
shows in New York are now
being promoted by Live Nation
rather than the former Ron
Delsener Presents, and recent
missives from Pace bear the Live
Nation Houston banner.

It appears that Live Nation is
still a work in progress. “We
strive every day to find the right
combination between a cen-
tralized and decentralized or-

ganization, with a centralized
strategy and a decentralized ex-
ecution,” Rapino explains.

He says there “is no black
and white” as to which names
will remain active. “We have a
lot of names in our portfolio,
whether they're venues or lo-
cally strong names,” he says,
adding that livenation.com
would shepherd visitors to the
appropriate region. “We’ll make
sure that regardless of what
names we continue tokeep. . .

R

ormigg

that Web site and address will
be the one consistent brand we
will use everywhere.”

VERTIGO RULES: Nomat-
ter what any other pundit says,
U2 was far and away the top-
grossing band in the world in
2005, topping its closest rival by
more than $100 million. One
simply cannotignore a summer
of sold-out stadiums in Europe.
This is an international band on
aninternational tour and as big
as it gets. .
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Most memorably, in 1969, his politically charged music led to his arrest (along with friend Cae-
tano Veloso) by Brazil's then-military government. Eventually, he was exiled to England.

Now, Gil is inside the government as minister of culture, an appointed post he has held since 2002.
He visited South Florida in January to declare the Broward Center of the Performing Arts a “Brazil-
ian Point of Culture”—part of a global program to promote Brazilian artistry.

Still active as an artist—he tours regularly and released his last album in 2004—Gil spoke with
Billboard about music and politics.

Q: What are the “points of
culture”?

A: The “cultural hot spots” or
“points” as we call them are part
of a project called cultura viva—
live culture—concerned with
bringing many, many different
projects to the communities in
Brazil, especially the poor com-
munities in the outskirts.

Q: When you became minister,
you said you wanted cultural
houses in every Brazilian com-
munity. Is this an extension of
that plan?

A: Yes. The cultural points are
aslightvariation of the cultural
houses. We prefer to go to cul-
tural points because they build
on experiences already in place.
As opposed to having to actu-
ally build from the ground up,
we are using the initiatives al-
ready in place and supporting
them in various ways.

Q: How is the work progressing?
A: We have over 400 points in
Brazil already, so we have this
entire program outside of Brazil
with Brazilian communities in
different countries. We are in-
stalling around 20 points world-
wide. Here in the United States,
we are naming points in
Broward, in San Francisco and
in Boston and we will start prac-
tical initiatives very soon.

Q:: Can you give some examples?
A: Like music and perform-

ing theater. We are signing an
agreement with 120 different
American institutions—the-
aters, cultural centers and gal-
leries—and with one of the
Brazilian airlines, so we are
going to share the costs of the
projects. In one or two
months we’ll have our first
performance.

Q: Itisunusual to find a minister
of culture who is an active artist.
Do you use your stature to convince
your governiment of the importance
of arts and culture?

A: This is a convincing
process. It’s not just by being
there. It’s a challenge. It's a
pedagogical work that we have
to do, arguing and challenging
and also inspiring. Being an
artist, as | am. fulfills the in-
spiring part of the process. It’s
inspirational ta them, the fact
that I am an artist and that [
keep playing my music and |
have a continuing connecting
process with foreign countries
by being an artist.

Q: Piracy remains a major issue
forthe Latin music business. Now
that you are in government, do
you feel enough is being done in
this arena?

A: The Brazilian government
has been very conscious about
the problem and very active in
terms of mobilizing the police
force and enforcing the law. And
also, discussing new industrial

and commercial models, and
how the new technologies affect
public access to different cul-
tural sources, including music.

Q: What policies do you advocate
in terms of digital music?
A:1t's a blend of different
things. I think public policies
concerning software and In-
ternet sources for providing
musicor literature or whatever
have to be submitted to a more
flexible process in terms of in-
tellectual property. Not only
lower prices and better access,
but flexibility in terms of giving
the public the possibility of
some free access to some forms
of cultural product.

Q: Have you done this with
your music?

A: Yes. | have samples I have
given for free. The thing is to
move from all the rights re-
served, to some rights reserved,
depending on various ele-
ments. To find a balance be-
tween public domain and
public interest and private in-
terests and remuneration.

Q: Have you found time lately to
work on new material?

A: After three years in the min-
istry, where [ had practically
abandoned the writing process,
I resumed now. I wrote three
songs during Christmas, and
I'm preparing a new album. [
hope I can be able to work on it

these next two, three months.
Perhaps by the end of the year [
will release an album.

Q:: Your good friend and producer
Tom Capone died in 2004. How
hard is it to find someone to step
into his shoes?

A: Someone as good as him,
as committed, as close, as
friendly—difficult to find. I
don’t have & producer in
mind yet. Maybe I'll do it my-
self. Just get the musicians,
get the friends together and
run it myself.
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BY LEILA COBO

Q: As an artist, you have always
been socially and politically active.
Do you think all artists have a so-
cial responsibility beyond theirart?
A: That depends on talent, on
skills, on neck [gestures toward
his neck]. It has to be someone
who isinclined toward that sort
of thing.

I was reading an interview
with Mick Jagger. He was asked
if he would commit himself to
a government job. And he said
not the way the Brazilian min-
ister—Gil—has done. But as an
attache. In a different way he
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said yes. So, I think there are
different ways to approach it.
Some are very close; some are
not close at all.

Q: But should every artist give
something back to society in
some way?

A:That's already there. By doing
music, by singing, by perform-
ing, by addressing people, by
communicating, by getting mes-
sages across, they are already
doing that. So thiskind of social
responsibility by committing in
terms of social projects, this is
not absolutely necessary. I think
that art and cultural manifesta-
tion plays a role in itself as a pub-
lic service. Just by being there.
By communicating.

Q: What is the biggest challenge
for the Brazilian music industry,
and how are you trying to resolve
it during your tenure?

A: The first challenge is to be
able to cover the musical di-
versity we have in Brazil. It's
huge. Second, that we can get
new business models, because
the old industrial record model
is passing. By giving opportu-
nities to new groups, regional
groups, to idealistic managers
that come up with new ideas
and that sort of thing. And
third, be able to count on gov-
ernment sources to promote
Brazilian music outside. To cre-
ate an international market.

Q: Isn't that difficult because of the
language barrier?

A: 1t used to be more difficult
in the past. After the rise
of Spanish-language musicand
the Africanand the Asian forms
of music internationally, I think
that music in Portuguese has a
chance. Especially Brazilian
music, which has a blend of
many countries and has an ap-
pealing element in it. [ think
language is not going to be such
a barrier. .
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ARTISTS ON
FAST TRACK

FOR WIDL:
=XPOSURI=
AT WINTER
OLYMPICS

BY MELINDA NEWMAN and MICHAEL PAOLETTA
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Whiie Olympians like Bode Miller, Sasha Cohen and Apolo
Anton Ohno go for the gold Feb. 10-26 at the XX Olympic Win-
ter Games in Torino, Italy, an array of music acts will be going
or the platinum.

Established stars including Andrea Bocelli, Bon Jovi, Whit-
ney Houston and Lou Reed, as well as new and developing
acts like Switchfoot, Flipsyde, Morningwood, the Donnas,
Rock ’N Roll Soldiers, We Are Scientists and OK Go are hop-
ing for a boost from Olympic exposure either through ap-
pearances on NBC’s commercials for the event or by
performing in the nightly Olympics concert series.

By using hip, under-the-radar acts, NBC hopes to connect
with the much-coveted youth demo. “We’re constantly trying
to get the 18- to 34-year-old attachment to the Olympics,” says
Vince Manze, president/creative director of the network'’s in-
house NBC Agency.

NBC uses music in four ways for the Olympics: network
campaigns in advance of the Games; co-branding opportu-
nities; features and interstitial footage broadcast during the
athletic events; and the nightly concerts.

‘[The Olympics are] about the thrill of victory—the emo-
tion of the stories and the medals,” Manze continues. “Music
helps us to convey that emotion to viewers.

Emerging acts like Morningwood and Fighting Instinct
work across a number of the network’s Olympic-related plat-
forms, says Barbara Blangiardi, NBC’s VP of marketing and
special projects.

In addition to TV, the spots are serviced by Premier Retail
Network to national and local retailers for in-store play. Sim-
ilarly, the music is streamed at nbcolympics.com and its
lifestyle microsite (offthepodium.com), which was created by
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THE DONNAS with the 2006 U.S.
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Fuse Marketing.

A three-minute Chevy co-branded spot using
We Are Scientists’ “Great Escape” and Junk’s
“Life Is Good,” is running in NCM theaters
across the United States.

As the network hopes to raise the cachet of
the Winter Olympic Games and NBC amang
twentysomethings—Manze says the 35-54 demo
is already hooked—the featured artists will be
heard by millions of people in TV land.

Being associated with the Olympics can add
to an act’s prestige, Atlantic chairman/CEO
Craig Kallman says. In addition to the Donnas
and Rock "N Roll Soldiers, NBC is using music
from Atlantic’s James Blunt and Big City Rock.

“It’s one of the highest honors when vou're
talking about sports placements,” Kallman
says. “And the Olympics [have] such national
importance and significance. The music in
these spots can definitely have a lot of emo-
tional resonance t00.”

Morningwood lead singer Chantal Claret

agrees, although in saltier language. “At this
point, getting our music out there is so impor-
tant to us and it's an honor to me,” she says.
“It’s the fucking Olympics!”

Two acts, the Donnas and Cherrytree/Inter-
scope act Flipsyde, can expect to score perfect
10s in Torino.

Most of the acts will be heard in the TV
spots and identified, but not seen. But Flip-
syde and the Donnas each appear in Joseph
Lee-directed spots, up to two minutes in
length, which feature them performing while
surrounded by Olympians.

Flipsyde is already seeing the fruits of its
Olympicexposure through its song “Someday”
(Billboard, Jan. 14).

SALES GO UPHILL

“Exposure to the song is generating immedi-
ate sales,” Cherrytree head Martin Kierszen-
baum says. Since the December relaunch of
Flipsyde’s album, “We the People,” which co-
incided with the debut of the Olympic spot, the
disc has sold 8,000 of its 14,000 total, accord-
ing to Nielsen SoundScan.

While Kierszenbaum is eager to connect the
dots between the Olympic spots (another song,
“U.S. History,” is being used to a lesser extent)
and radio, he is proceeding with caution. “The
last thing I want is for Flipsyde to be seen as a

two-dimensional band that people judge and
dismiss,” Kierszenbaum says. “We're letting
the spot marinate before [a push] to radio.”

Footage of an extended video of “Someday” has
been serviced to MTV and other outlets. 1t will
air on Fuse’s “Oven Fresh” the week of Jan. 30.

The Olympics commercials also helped se-
cure a monthlong promotion with iTunes
starting Jan. 31. And at traditional retail, “We
the People” is now stickered noting the
Olympics connection.

“That NBC took a chance with a new band
like ours means a lot to us,” Flipsyde frontman
Piper says. But he sees a deeper link: “Athletes
train for years on the slopes or in water—just
like a band trains for years in a garage.”

The Donnas’ “Fall Behind Me,” from its ap-
propriately titled 2004 album “Gold Medal,” is
being used in a spot highlighting the female
snowboarding team.

The group is between albums, but lead singer
Brett Anderson says the exposure is invaluable.

If nothing else, she jokes, “I’ve heard from ex-
boyfriends [and] members of the family who
don’t understand or approve of what I do and
who now say, ‘I saw you on TV. I see what you're
doing is legitimate and real.” ”

Like Piper, Anderson says the pairing made
sense. “We definitely saw the parallels be-
tween girls working in a man’s world. And
the idea of making the Olympics appeal to a
younger generation.”

She says the TV exposure will help the band
in cities where it does not receive major radio
play and build anticipation for its next album.
“The people who can really benefit from our
songs are the girls in middle America and the
only way you can really get through to them is
TV,” Anderson says.

Music from Morningwood appears in late-
night TV spots, co-branded with Budweiser and
the Olympics, and on NBC’s Olympic Web site.

Lisa Macy, EMI Music’s manager of film and
TV/creative, believes the exposure given the
songs “Nii Rock” and “Nth Degree” helped the
band’s self-titled debut come in at No. 1 on Bill-
board’s Heatseekers chart in the Jan. 28 issue.

“It’s all pieces of the puzzle,” Macy says. “The
TV spot, which ran four times, was chyroned.
That’s perfection: People can hear the music
and see the name of the band at the same time.”

Capitol has no plans to sticker the album,

but Macy feels the Olympics afterglow will
continue as the label goes for airplay or for
other usages.

Up nextare late-night spots for another Capi-
tol act, OK Go, and its song “Do What You Want.”

Atlantic also is getting exposure for baby acts.
Blunt is heard in an high-definition spot for
cable operators, while Rock "N Roll Soldiers and
Big City Rock are getting some of their first na-
tional placements.

Rock ’N Roll Soldiers’ single “Funny Little
Feeling” is highlighted in a Budweiser-
sponsored ad. “We were thrilled that we got this
as a setup to warm the track up,” Kallman says.
The song goes to radio in late March. “I think
there will still be some familiarity with it from
the Olympics.”

For Big City Rock, exposure of “Touch the
Horizon” plays into a campaign that does not
immediately include radio. “We want to fol-
low [the Olympics spots} with live dates,”
Kallman says.

Determining whose music gets identified in
the commercials often comes down to dollars
and cents, as well as the spot’s creative direc-
tion, according to Manze and Blangiardi.

Sometimes, itis simply wanting a cool piece
of music but not having the budget for it, Blan-
giardi says. “The deal then calls foran ID to get

a great price.”

As for the cash NBC is putting behind these
promotions, Alicen Schneider, director of music
supervision for NBC Universal Television, says,
“People think we have the big bucks, but every
project has a different budget. And music may
not have the biggest budget.”

Ultimately, the Olympic Games are about the
athletes. “It's almost as if the Olympics are a
nonprofit,” Schneider says. “Fortunately, mu-
sicians see athletes they like and admire and
then want to participate. It's almost like an act
of good will on the artist's part.”

MEDALS, BUT NO METAL
Acts on tap to give full concerts following each
night's medals ceremonies include Houston,
Reed, Bocelli, Ricky Martin, Avril Lavigne, Ric-
cardo Cocciante, Kelly Clarkson, Duran Duran,
Anastacia and Ennio Morricone.

Among the acts that played the 2002 Winter
Olympics in Salt Lake City who saw at least a
25% increase in sales were John Williams, whose
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music will be prominently featured this year in
soundbeds; Sting; Train; Dixie Chicks; and
Barenaked Ladies.

David Goldberg, head of Santa Monica, Calif.-
based David Goldberg Productions, was hired
by the city of Torino to coordinate the concerts
at Medals Plaza. The challenges are consider-
able: “You're asking artists to get on a plane for
five or 10 hours to perform and work within an
existing situation,” he says. “It’s far from their
normal show situation.”

Roberto De Luca, president of Clear Channel
Italy, who helped book the talent, says it was im-
portant for the nightly concerts to spotlight na-
tional and international acts that appeal to “a
vast audience.”

Bocelli's performance dovetails with the pro-
motion of his new album, “Amore” on Sugar/
Universal (see story, page 27), and its first sin-
gle, Winter Games anthem “Because We Believe,”
which will be used as a soundbed for several NBC
Olympic packages. Bocelli will also perform the

track Feb. 9 from Torino on NBC’s “Today.”

Reed’s manager Tom Sarig hopes to leverage
his performance into additional exposure. “I'd
like to find a way for this to be shown on an NBC-
owned cable outlet, like Bravo,” he says. “That's
what we're discussing right now: how we can
use the footage for further exploitation.”

The Olympics Committee owns all the footage
and can license it for other purposes. Sources
say there are no plans for any DVDs or CDs fea-
turing musical appearances.

Reed has a “huge following in Europe, sig-
nificantly bigger than in the U.S.,” Sarig says.
Therefore, playing in Italy appealed to him.

The same is true of Canadian DJ/producer
and M_nus/Novamute artist Richie Hawtin,
whose track “9:20” will be heard in the opening
ceremony. Hawtin understands that electronic
music remains a niche genre—particularly in
the United States, so “any opportunity to bring
new and interesting music to a wider audience,
you have to take full advantage of it.”

He adds, “This is a great opportunity to intro-
duce people to what I do, without compromising
[myself] musically. If they enjoy it, great. Ifit leaves
them scratching their heads, so be it.” .

Additional reporting by Leila Cobo in Miami,
Katy Kroll in New York and Geoff Mayfield in
Los Angeles.
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Opporiu

c h a n geS At Li V e N a t i On 23d2pendent concert proroters, after yearsir the shadow of
} sorpomte giants, sudd2ny have a new opporturity tc shine.

 Aszertofits reorganization prior to sg nning off from

Have 0 pe ned Th e Door For parert Clear Thannel late last year, Live Mation Fas either Slosed
offices or € Mminished its presence in such marksts 36 Nashville;

Austir; Pitisburgh; Milwaukee; Cincinnati; Mimneapolis; Vir-

| n d e pen de nt Pro m Ote rS ginia Beacn, Va.; Kansas Cty Mo.; and Birminglha-m, Ala.

‘Wizh no Live Nation talentbuyer onthe ground mthesemarkets,

TO G rOW | n S O m e Key indie orometers can jockey for a bigger share of th:z Iccal business.
v 3 “If LiveMation] is not here in Nastville orthey’re not in
Pittsbusghand they're serv cing them from outside the market,

conce rt Markets - theyli be =ringing less sFows to those marksts, there’s no

doubt abo._tthat,” says Mike Smardak, presidert o*Nashville-
based Outbback Concerts. “And that is creating odportunity

r ! for us, and~“cr other promoters.”

By R)ay ’ww a,dde]_l Ind e przioters typically focus on smaller vanues and work
with cb./eiaéing acts that are often uncer the =dar of the na-
tional proroters. Live Natio's changes coule gihve the local
promotzrsgreater leverace in certain markets te move with
the az:s as:ihey progress to larger venues.

Fo-its mast, Live Nation minimizes tae antiz pazed impact
of its reorganization.

"We _ust consolidated some of our offices 50 we can have
stroncer c2rtral hubs inst2ad of some of our ~agmentation
wa've had, Live Nation CEO Michael Rapino sa¥s “\We Jave a
heck =f a big footprint, anc we found it more eTic ent t¢ book
NashJsil<e cut of our Houstan office, for examphke ”

While Liv= Nation still operates amphitieatersim most o°these
markats, Rapino’s restruct.ring split the content J-alent buy-
ing) a ¢ diszribution (venues sides of the business, with Bruce Es-
kowitz zs peesident of the n2wly formed Global ¥arue Mznage-
ment& Spcasorships grougk Itappears the bulk of p-ogramming
for thes2 smeds will come from regional offices 3- cicectly from
Live Mation's touring divisionin Los Angeles.

Tris sh fﬁng market dyramic is afready glaying dut in
Nashwitie, waere Live Nat-on talent buyer Jazor Wricht re-
centlytrarsferred to Chicagd. As part of the _ ve Nation re-
orgamizaticr;, Beckye Levir was named 2xecut «e 4P of book-
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ing based in Houston (billboard.biz, Jan. 19). Levin’s primary
focus will be booking markets in Tennessee, Alabama, Arkansas,
Mississippi and Louisiana.

“In our particular market it’s going to be a huge difference
for us,” says Rick Whetsel, president of Nashville-based Great
Big Shows. “But | think nationwide this will create a lot more op-
portunities for independents.”

Pam Matthews, GM of Nashville’s Ryman Auditorium, a much-
respected 2,000-seater, believes Live Nation is still committed
to her market. However, she says the lack of full-time person-
nel in Nashville could be a factor.

“The logistics of the day of the performance are what most
concerns me,” Matthews says.

Then there is the familiarity issue. “The thing abcut not beirg
here is not knowing what the weather’s like, not knowing what’s
happening on the evening news, not knowing what’s hot ard
what’s not,” Matthews says. “You lose the local pulse.”

Ali Harnell is a talent buyer for AEG Live’s Nashville opera-
tion. She says her company will continue to be active in
Nashville as well as Atlanta and other surrounding markets n
Tennessee, Alabama and Florida.

“In Nashville specifically, AEG produced approximately 60%
of the concerts that played the Ryman in *05 and 33% of tke
shows that played [the 20,000-seat] Gaylord Entertainment
Center,” Harnell says. She says Live Nation produced about

one-third of the shows at GEC, with the balance handled by a

variety of promoters.

Harnell points out that she has been living in Nashville and
promoting shows for more than a decade. “I fee like | know
the market as good if not better than anyone could, and there-
fore can do the best job for the artists we work with here,” she
says. “l do believe that indie pro-
moters will have more opportunity
if for no other reason than Live Na-
tion did close several offices
around the country.”

Indeed, other markets are also
being folded into larger Live Nation

Indie concert promoters
are key to developing
new hit kands. From
left: Hawthorne Heights’
Micah Carli, Death Cab
for Cutie’s Ben Gibbard
and Franz “erdinand s
Alex Kapranos.

:

cffices, and indi2s believe there is no st bstitute for being there.
“Th2 need to be very hands-on and offer that kind of special
s2rvice to the artist and to the community in which you're pro-
mating is ultimatzly one of the key ingredients of successfully
promoting an event,” says Ashley Capps, president of Knoxville,
T2nn.-based A.C. Entertainment and co-producer of Bonnaroo
im Manchester, Teqn.

Dutback’s Snrardak says his company is already getting calls
from agents and venues regarding mrerkets Live Nation has
exitad. “We have a good relationship with a lot of the people
at _Live Nation], so we're not in an adversarial position,” he
says. “We try to go to markets that eitker the acts are bringing
us to or that appear to be underserved”

Lkewise, Garv Weinberger, presiden: of Red Mountain Enter-
tainment in Birmirgham and a former promoter for Live Nation's
predecessor, Clear Channel Entertainment, is paying attention
to these developments.

=Our business plan since we startedis to promote in several
mar<ets outside of Birmingham, as wedl as in Birmingham,” he
says “We make offers, we get some and we don’t get others. At
the end of the day there’s enough busiress out there for a small
company like ours to generate the types of revenues we want.”

Jerry Mickelson, co-president of Chicago-based Jam Pro-
ductions, says iz was inevitable that promoter consolidation
would lead to some local offices being shuttered and booked
ot of regional hibs.

“While that may help their company save overhead, it doesn’t
help the bands they are promoting, because they’re not in the
marketplace anvmore,” says Mickelsor, who adds that Jam al-
ready has an office in Minneapolis. “We have a larger market
shere in Minneapolis than [Live Nation]}.”

THEY TRY HARDER?
Indies have long argued that they live ard breathe their markets
znd sweat every show. “I think the best tking that an independent
pramoter can dois emphasize the importance of
eack and every show,” says Tom Cook, 3enior
partnerin Atlanta’ Rival Entertainmenz. “A
large company may have hundreds, even .-
tkousands, of shews to focus on, and-cne
particular play cate may not have a signifi-
camt importance.”
Capps adds, “Our business model is sadiffer-
entfrom [corporat2 promoters]. We've keen op-
erating in an environment for so long where you
have these mono ithic players that it has forced us to
craate our own unique business model.”
whetsel says independents break acts. “My
thoaght is for the past few years, even though they ¢
said otherwise, [CCE was] not involved in artist
development, sc it left a lot of opportunities for

independent promoters to start breaking bands like Death Cab
for Cutie, Taking Back Sunday, Hawthorne Heights,” he says.

The problem, Whetsel says, is some agents tend to drop in-
dependent promoters for corporate promoters once an act
breaks and the money gets big.

“There are certain agencies that have gatten to the point,
whether it’s internal [policy] or whatever, that they leave their
independent promoters,” Whetsel says. “We were there to
generate attention when they needed it, then all of a sudden
when it gets easy, we’re not good enough.”

That said, Whetsel admits he is not jumping at the chance to
risk $250,000 on an arena show. ‘1 don’t have a huge problem
with developing these artists and passing them off. | find a lot
more pleasure in building the bands,” he says.

“I’'m not saying the situation won’t come up where I’'m not going
to do the bigger shows,” he continues. “Ther2's a tour going out
they’re talking about with Death Cab for Cutie and Franz Ferdi-
nand, with Death Cab as the headliner. I've gotthe history, so when
the agent called and said, ‘We’re looking for 4,000 seats,’ | didn’t
say, ‘That’s not me anymore,’ | said, ‘OK, ll finc you 4,000 seats.’

PARTNERSHIPS POSSIBLE

Live Nation’s Rapino says he is “absolutely” open to partner-
ing with independents. “I’ve always had tte philosophy that
I'm open to working with other promoters and partners,” he
says. “We did it on Coldplay [with |.M.P’s Seth Hurwitz in Wash-
ington, D.C.], we do it every day of the week in Europe, we
worked with Gregg Perloff [of Another P anet in San Fran-
cisco] on a Depeche Mode date. Whatever’s right for the artist
and the market, we’ll do what we ¢an.”

Austin promoter Charles Attal szys he is strong in his market,
with or without Live Nation’s pres2nce. “W= have been doing
80% of the concert tours through Austin for the last three
years,” he says.

While Austin is known for its live music scene, “it is still a

small market and | don’t think t will create any more op-

portunity now that [Live Nation] is gone,” Attal says.

“Moreover, they will still be doing events in Austin, they
just won’t have an office hare.”

In other markets, the door to growth will open wider.

“| do believe that Live Nation, as a stand-alone public

company, will provide a great number of opportunities

for independent promoters across the country,” says

Tom Cook, president of Rival Entertainment in Atlanta,

adding that a new discip ine promised by Live Nation

on artist guarantees will also improve the situation.

“| think independert promoters will now be able

to make their pitch that they are the best route for

an act to go in a particular mmarket, and will not

merely be left on the sidelines based on the

amount of guarantee,” Ccok says. sos

KS
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Hired 30
new employees

Invested in
new equipment

Built a loyal
customer base

Protected the business
with an emergency

preparedness plan

With ready.gov, the business you've worked so hard to build can be as prepared as possible
should a disaster strike. Download free, easv-to-use checklists, templates and other resources
to help you develop an affordable plan. Protect your life’s work—start or update your plan today.

Becoming a success is hard work. Protecting it isn’t.

www.ready.gov
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Andrea Bocelli Photo: Erin O'Beyle

Rae Revs Up
Singer/songwriter
readies UK. debut

Stellar Performance

Donald Lawrence earns
top honors for ‘Life’

Diamond Diva
Yuridia's Angel’
a oest seller in Mexico
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BOCELLPS UNIVERSAL LOVE SONGS

The difference between “Amore” and “Amor”
is more than just a letter.

The words are the two titles to Andrea Bo-
celli’'s upcoming albums. “Amore,” the inter-
national, multilingual version, comes out Jan. 31
inthe United States and Feb. 24 in much of the
rest of the world. “Amor,” the all-Spanish ver-
sion, will arrive in the Latin market March 22,

It is not just different editions that set
“Amore”/“Amor” (Sugar/Universal) apart
from Bocelli’s previous albums.

Thanks to strategy and sheer luck, the release
of “Amore,” a collection of romantic pop stan-

A

A
I’ ¢

dards, will cancide with Valentine’s Day and
with the Win-2r Olympics taking place in Bo-
c2lli's native |-aly. This has opened the door for
the superstar who has sold more than 50 mii-
lion albums worldwide, according to his label)
to benefit fro m an unprecedented muitimedia
avalanche. In addition to love songs for the ro-
mantic holidax, Bocelli sings an Olympics theme,
which he wrete with David Foster and Amy
Cillies. Foster and Humberto Gatica produced
the albums. Tany Rznis co-produced them.
Bocelli will serform the track, “Because We
Believe,” at the Feb. 26 closing ceremonies

Label: Sugar/Universal

Management: Michele
Torpedine, MT Blues,
Bologna, Italy

Booking: Gelb Promotions

PubBlshing: Sugar
S.rL/Almud (SIAE)

Best-selling album:
“Rormanza” (1997),
4 milion {in the
Unit=d States)

Last album: “Andrea”
(2004), 787,000 (in
the United States)

Missy In Control

Artist adds ‘film
composer’ to resume

34

of the Olympics. In the United States, Univer-
sal Music Classics will send it to AC radio Feb.
7, making this the first Bocelli song since 1997
that the iabel will work as a radio single.

“You can’t really overlook the Valentine’s
Day aspect,” Universal Classics chairman Chris
Roberts says. “Every one of his previous al-
bums, except two, were released in the fall gift
season. We said, ‘Let’s have this b2 less about
a gift and more about connecting an emotion.’
That'’s the center of it and everything else floats
from that.”

All of Bocelli’s al- continued on >>p28

ANDREA BOCELLI, right,
is accompanied on the
piano by DAVID FOSTER
during a December 2005
performance in Lake Las
Vegas, Nev.
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>ADRENALINE FADES
Audio Adrenaline is calling it quits after 15
years, citing vocal problems by lead
singer Mark Stuart as a factor. The
ForeFront Records band’s last album,
appropriately titled “Adios,” will be out
later this year. The act will wrap its last
tour in 2006 as well. Stuart, Audio
Adrenaline’s Will McGinniss and founding
member Bob Herdman will continue to
operate their label, Flicker Records.

—Deborah Evans Price

>>>‘POPS’ SHOW TO U.S.

The United Kingdom’s longest-running
pop music TV show, “Top of the Pops,” is
coming to the United States. “Making the
Band” impresario Lou Peariman—also
known for developing ’'N Sync and
Backstreet Boys—is reportedly shopping
the BBC show to major U.S. networks,
including Fox and ABC, for a possible
second-quarter debut. The American
version will keep the title and logo of the
original show, and like “Top of the Pops” in
the United Kingdom, most of the
performances are expected to be live.
—Jill Kipnis

MESSINA TO TORINO
Radio network Westwood One has
tapped Curb Records artist Jo Dee
Messina as an exclusive correspondent
for the 2006 Winter Olympic Games in

Torino, italy (see story, page 22). From

Feb.13 to Feb. 24, Messina will provide
Westwood One affiliates with feature
reports as a spectator at the games. More
than 160 stations will air her commentary,
including country radio outlets WUSN
Chicago, WXTU Philadelphia, KNIX
Phoenix and KUSS San Diego.

—Phyllis Stark

COOL NEW LABEL

The Crabb Family has joined forces with
its longtime label Daywind Music to form
Clear Cool Music. It will be the first act on
the new imprint. Due March 28, the
Crabbs’ “Blur the Lines” will be distributed
by New Day Christian Distributors, word
Distribution and WEA.

—Deborah Evans Price
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BOCELLI (cont.) T+u

from >>p27

bums are romantic, but no-
where is that theme more
prevalent than on “Amore.” Its
tracks include “Bésame
Mucho,” “Somos Novios”
(popularized in English as “It’s
Impossible” and recorded here
as a duet with Christina Aguil-
era) and the ltalian “Canzoni
Stonate,” with Stevie Wonder
on vocals and harmonica.

Tying in with the Valentine
theme, “Amore” will be pro-
moted in the United States
with a massive TV campaign,
an iTunes promotion offering
an exclusive bonus track (fea-
turing Chris Botti) and part-
nerships with retailers—in-
cluding Starbucks, Whole
Foods and JCPenney—de-
signed to take Bocelli’s music
directly to the consumer. A
PBS special will air in March.

“The theme is classic songs
of the '50s,’60s and '70s, but
performed in Andrea’s unique
romantic style. The idea is to
re-create the sound of [1997
album] ‘Romanza,’ ” Milan-
based Sugar chief executive
Filippo Sugar says.

Bocelli says the choice of
repertoire hinged on quality
and emotion.

“Millions of songs have been
written, and at the end of the
day there are only seven notes,”
he observes, speaking on the
phone from his home in ltaly.
“Why, therefore, should we in-
sist on recording new music
when it lacks true inspiration,
that fundamental honesty
which is the only thing that can
touch people’s hearts? It's
much, much better to focus our
attention on a repertoire which
has made entire generations
dream all over the world.”

Bocelli played many of the
songs as a student performing
in piano bars. “So it was a very
moving experience for me to
revisit this extraordinary mu-
sical world, with the experi-
ence | have today and a differ-
ent vocal awareness,” he says.
“It is with these songs that
many people experienced
their first love, many got en-
gaged, married or simply spent
unforgettable evenings.”

Much of the repertoire also
happened to be in Spanish. This
prompted Gatica to propose
an all-Spanish version of the
album to market to the Span-
ish-speaking world. “l always
thought a man with so beauti-
ful a voice singing in a different
timbre, softer and more ro-
mantic, brings originality and

28 | FEBRUARY 4, 2006
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credibility to alanguage as ro- < o
mantic as Spanish,” Gatica says.

“Amor” does not include
the Olympics theme, and,
therefore, will be marketed in
a different manner at a differ-
ent time, which accounts for
its later release. :

“We wanted to convey that QI East year was a great one for a certain quintet of fresh-faced,
[“Amor”]is a very Latin album. unassuming young Utah siblings. With their self-titied debut
" for RCA Red Seal, the 5 Browns scored a No. 1 hit on Bill-

All the songs are Latin songs, .i-
F_' board’s Top Classical Albums chart, remaining there

and we want the consumer to
know from the onset that this is
an album that is 100% in Span-
ish,” says Jesus Lopez, chairman
of Universal Music Latin America
andthe Iberian Peninsula. Lopez
is coordinating the release of
“Amor”inLatin America, Spain
and Portugal, where the first sin-
gle will be “Bésame Mucho.”

In the United States, Uni-
versal Music Latino will work
“Bésame Mucho” to radio and
will also orchestrate a Spanish-
language TV campaign.

In Latin America, a tour is
being discussed for the fall.

Bocelli has achieved world-
wide fame. But “Amore” and
“Amor” are internationally
ambitious, aimed to expand
the singer’s audience as well
as reclaim some of the fan
base he established with his
previous pop albums.

In Italy, Bocelli will follow his
Olympics performance withan
appearance at the Sanremo
Festival (which willrun Feb. 27-
March 4), along with the coun-
try’s three other main musical
exports: Eros Ramazzotti, Laura
Pausini and Zucchero.

Sugar admits that Bocelli is
usually so busy promoting
abroad that his sales have
slipped domestically since his
international career took off.
“The need to correct thisis one
of the reasons why we’ve de-

cided to arrange a separate re- |

lease schedule,” Sugar says.

Fueled by anticipatedinter-
national appeal and repertoire,
expectations for “Amore” are
high. But Bocelli thinks success
will be natural.

“This is a repertoire which
doesn’t feel any disadvantage
from the difference in the lan-

guage, as it is firmly based on

the principles of the two un-
doubtedly universal languages,
which are those of music and
of love,” Bocelli says. “Both of
these speak directly to people’s
hearts, and the words used to
express these simply serve as
asupport.” "

Additional reporting by
Mark Worden in Milan.

S for eight weeks. Now, the family Brown-—Desirae, De-
ondra, Gregory, Melody and Ryan—return April 4 with a new
album of classical favorites arranged for piano called “No Bound-
aries,” which they hope will win them an even wider audience.

The release includes new versions of Gershwin’s Rhapsody
in Blue, Stravinsky’s The Firebird, the “going home” theme from
Dvorak’s Ninth Symphony and Copland’s Appalachian Spring.
“No Boundaries” will also be released on DualDisc, featuring ar-
resting videos of the Browns performing outdoors at Utah’s Bon-
neville Salt Flats.

A WAGNERIAN’S EXIT: Swedish soprano Birgit Nilsson,
a singer gifted with extraordinary power and a sly wit, passed
away Dec. 25; her funeral was held Jan. 11 in her hometown of
Vastra Karup, Sweden. For opera lovers the world over, she de-
fined such great Wagner roles as Isolde, Brunnhilde and
Sieglinde; her performance as Brunnhilde was memorialized in
the landmark first studio recording of the complete “Ring” cycle,
conducted by Georg Solti and produced by John Culshaw, which
Decca made between 1958 and 1965. When Nilsson retired in
1982, she returned to the southern Swedish village of her child-
hood, where her family had farmed for generations and where
she herself had farmed until her early 20s.

LIVE FROM WIGMORE HALL: Koch will be the U.S. dis-
tributor for Wigmore Hall Live, the recently launched house
label for London’s famed chamber music venue. Wigmore

THE 5 BROWNS
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Browns Push Their ‘Boundaries’

Familial Quintet Aims For Wider Audience With New Release

Hall Live anticipates issuing up to 10 titles per year; planned
2006 releases include performances by the Academy of An-
cient Music; tenor Peter Schrier and pianist Andras Schiff;
soprano Margaret Price and pianist Geoffrey Parsons: and the
Nash Ensemble.

MOVE OVER, MUSIC ROW: Nashville may still be better-
known as the epicenter of country music, but the Nashville Sym-
phony is making a splash with its new, 1,872-seat Schermerhorn
Symphony Center, set to open Sept. 9. The construction budget
is $120 million; as of now, the orchestra has raised $117 mil-
lion. Designed by architect David M. Schwartz, the hall is named
after the symphony’s late conductor, Kenneth Schermerhorn.
During the past several years, the Nashville musicizens have
recorded a string of well-received albums for Naxos, including
adisc of orchestral works by Howard Hanson and Charles Ives’
Second Symphony.

GRAMMY NEWS: American soprano Jessye Norman will
receive a Lifetime Achievement Award this year. Her prize will
be announced at a special event on Feb. 7, as well as during the
Grammy Awards’ televised Feb. 8 ceremony. Norman is only
the fourth opera singer to be so honored. . . The groundbrzaking
Kronos Quartet will be honored at the Grammy Salute to Clas-
sical Music Feb. 3 ... This year’s list of new entrants to the
Grammy Hall of Fame includes one classical recording: Arthur
Rubinstein’s album of Chopin waltzes, recorded in 1965 for
RCA Victor . . . Finally, a correction regarding the Grammy
nominations from a recent column: Naxos earned 15 noms for
releases on its own label; another six came from Naxos-
distributed labels. .
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In U.K., The Fever Rises For Arctic Monkeys

LONDON—*"I haven'tever seen
this sort of impact for a new
band,” HMV U K. & Ireland
head of music Phil Penman says.

The comment from Britain’s
leading music merchant aptly
sums up the buzz surrounding
Arctic Monkeys, arguably the
hottest-tipped British rock band
for 2006.

TheJan. 23 U K. release of the
Sheffield, England-based rock
act’s album debut “Whatever
People Say I Am, That's What
P'm Not” is flying off the shelves.

Sales chart compiler the Of-
ficial U.K. Charts Co. confirms
that sales of the album were “in
excess of 100,000 units” by mid-
day fan. 24.

At press time, HMV sug-
gested that Arctic Monkeys’
country-wide first-week sales
could exceed 350,000 units,
based on the chain’s own sales
and OCC data. That would make
itthe fastest-selling debut album
in U.K. chart history, ahead of re-
ality TV show-spawned pop act
Hear’Say’s “Popstars” {Polydor,
2001), which the OCC says sold
306,631 units in its first week.

In the space of a few months
in 2005, the four 19-year-olds in
Arctic Monkeys rose from being
an unsigned outfit with a dedi-
cated fan base to a U.K. singles
chart-topper receiving wide-

KIEDIS
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spread critical praise and atten-
tion from the mainstream press.
On Jan. 11, the band earned in-
dustry recognition in the form
of a Brit Award nomination.

Domino Records founder Lau-
rence Bell confirms that pre-re-
lease shipments topped 350,000
units. That willimmediately earn
the band platinum certification.

The album streeted a week ear-
lier than originally planned, Bell
says, because “it was so hot that
there was no point sitting on it.”
He adds, “It certainly wasn't be-
cause of Internet piracy. The suc-
cess of the band already has
proved that the Internet is noth-
ing to be scared of.”

HMYV’s Penman says pre-or-
ders for its 200 stores alone are
the highest for any rock debut
since Oasis’ “Definitely Maybe”
in 1994. The album has logged
the most pre-orders on HMV’s
Web site for a debut actsince the
site began in 1997.

The group’s quick rise at
home was built on its glowing
live reputation, which swiftly
spread in the north of England.
The act’s buzz has risen toa roar,
so much so that the Arctic Mon-
keys declined Billboard’s inter-
view requests. [ts U.S. publicist
cited fear of overexposure.

At early gigs, the band dis-
tributed CD-Rs of demos, which

some supporters posted online
to share as digital files. “The
fans were instigating the move-
ment of the music,” Bell says.

Although Bell calls it a
“word-of-mouth” phenome-
non, “word of Internet” is more
appropriate. “I’m not sure
there’s anything we can com-
pare it to,” he says.

In the United States, the al-
bum will street Feb. 21 on
Domino’s American affiliate
through a new deal with Alter-
native Distribution Alliance.
Retailers in America are well-
aware of the hype, but no oneis
ready to call the Arctic Monkeys
a sure thing.

“That’s a really good record,
and it has good potential,” says
Terry Currier, who runs Music
Millennium in Portland, Ore.
“It could turn into a Bloc Party
kind of sales story, but nothing
is guaranteed these days. That
being said, it’s a great record,
and we need more great rec-
ords.” 2005 newcomer Bloc
Party’s “Silent Alarm” has sold
226,000 copies, according to
Nielsen SoundScan.

Domino GM Kris Gillespie,
who heads the label’s U.S. op-
eration, says the main objective
in America has been to keep the
hype to a minimum. “We’ve
been trying to keep alid onit so
it could play out naturally,” he
says. “The road is littered with
bands who were huge in the

U.K. and were supposed to do
well in the States.”

While Domino licensed
Franz Ferdinand to Epicin the
United States, the label has thus
far decided to hold onto Arctic
Monkeys. “It’s a case-by-case
basis with what’s best for the
band,” Gillespie says. “We're
still thinking about [what] we're
going to do for the States,
whether or not we'd join forces
with someone. Right now, we're
putting it out on [our] own, but
we're always open to ideas.”

AROUND THE WORLD
In Europe, the title is rolling out
the same day as the U K. release
through a string of separate dis-
tribution deals.

Domino head of interna-

tional Mirelle Davis says the
record has shipped more than
50,000 units ahead of its re-
lease in Japan, where it is
worked through inde-
pendent label Hostess.
EMI will release the album
in Australia and New
Zealand in mid-February
on license from Domino.

In support of the album,
the band has completed
promotional dates and per-
formancesin key territories,
including the United States
and Japan. “I think people get
tired of hearing about ‘the lat-
est big thing from England,’
and I think that’s a terrible

weight for a young band to
carry,” Bell says. “To come in
early and play before the record
[is released] is a good thing. It
dispels a lot of things.”
Domino executives moved
quickly to add Arctic Monkeys
to the London-based indie label's
roster. Within a week of seeing
the group perform in spring
2005, Bell won the intense com-
petition to sign the band to a

*;
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MIX-OFF ADDS SPICE
TO CHILI PEPPERS’ SOUND

Ithough it may not
have the tawdry
tinge of excite-
ment surround-
ing the alleged
dance-off between a post-
breakup Britney Spears
and Justin Timberlake, the
Red Hot Chili Peppers had a
little competition of their
own when it came to work-
ing on “Stadium Arcadium,”
their first album since 2002’s
“By the Way.”

The two-CD set, produced
by Rick Rubin, comes out May
9 on Warner Bros. With a
whopping 25 songs to mix,
the band decided the task
was beyond one engineer’s
abilities. So, as frontman An-

thony Kiedis tells it, “We had
a mix-off with five engineers:
three very well-known and
two completely unknown.
We gave them the same
three songs each. Much to
everybody’s surprise, the two
complete unknowns won the
battle by along shot.”

Kiedis says the two engi-
neers are taking the group’s
music “to a new level, andit’s
sounding like no other record
of ours has ever sounded. It’s
a bonus to like the music so
much and have itimprovedin
the mixing process.”

HEY THERE: Todd Sullivan,
former A&R exec at Geffen
Records and Virgin Records,
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has formed Hey Domingo. The
label will be distributed
through Fontana, in a pass-
through deal with Austin-
based High Wire Music.

The first release, Moth’s
“Immune to Gravity,” comes
out March 26. The Cincin-
nati band previously re-
leased “Provisions, Fiction
and Gear” on Virginin 2002
under Sullivan’s guidance.

Among the acts Sullivan
signed during his 11 years
at Geffen were Weezer,
Sloan and Ted Hawkins. Fol-
lowing his stint at Virgin,
which ended in 2002, he
managed Weezer.

Sullivan says he fully in-
tends to sign more acts, but

worldwide recording deal.

“We were pursuing them but
gotbeaten,” says Michel Lambot,
co-CEO of Brussels-based inde-
pendentlabel group Play It Again
Sam. Butall was not lost for Lam-
bot: PIAS distributes Domino in
the United Kingdom via its affil-
iate Vital and also handles the

label in France and Spain.

ARCTIC MONKEYS

he wanted to start slowly with
Moth. “l wanted to take my
time and really learn what
needs to be done to break a
band from this level.® will in-
evitably make some mistakes
in doing this, so | don’t want
to be in the position where I'm
bogged down correcting mis-
takes for five bands.”

His tastes are rooted
firmly in rock and pop, but
Sullivan is interested in ex-
ploring regional music. “I
was listening to a Dcug Ker-
shaw record the other day,
and that was something that
was so regional, mainly New
Orleans, but Warner Bros.
put it out and exposed the
whole country to it.”

Anthony Kiedis Photo: Steve Granitz/Wirelmage.com
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With the group’s debut sin-
gle, “I Bet That You Look Good
on the Dancefloor,” and its fol-
low-up, “When the Sun Goes
Down,” both hitting No. 1,
British retailers expect sustained
sales. “They have a great oppor-
tunity to sell throughout the
year,” Penman says.

The influential weekly music
magazine NME’s reviewer sec-
tion gave “Whatever People Say
[ Am, That's What I'm Not” 10

marks out of 10, and the group
has subsequently received a
clutch of noms for the Feb. 23
NME Awards, including best
group. “Rightnow, the NME has
made them the coolest band in
the country, which is a brillianr,
ringingendorsement,” says EMI
Music Publishing U.K. senior
VP/director of A&R Mike Smitk,

FACT FILE

Label: Domino

Management: Geoff
Barradale and lan

McAndrew, Wildlife
Entertainment

Booking: Charlie Myatt,
13 Artists (worldwide,
excluding the United
States); Marty Diamond,
Little Big Man (United
States)

Publishing: EMI| Music
Publishing (BM1)

Sullivanis a one-man shop
for now and is outsourcing
promotion and publicity.

NEW JEWEL.: Jewel’s first
album in three years, the highly
autobiographical “Goodbye
Alice in Wonderland,” will
come out May 2. Bob Cavallo
produced the Atlantic release
with the singer/songwriter. A
homemade video of the title
track began streaming Jan. 25
on Jewel’s fan club Web site,
and will be widely available
starting Feb. 6. The first single
from the project, “Again and
Again,” goes to radio Feb. 27.

SIGN ME UP: Cherrytree/
Interscope has signed the
Feelings for U.S. distribu-
tion. The BBC has tipped the
pop/rock band as one of the
groups to break in the
United Kingdom, where the
act is signed to Island Rec-

ords. The band, which wil
appear at a BBC Radio 2
showcase at the South by
Southwest Music and Media
Conference in Austin, is
working on its first album
with producer Peter Katis
(Interpol, Get Up Kids).

Sparta, whose members
include former At the Drive-
In bandmates Tony Hajjar
and Jim Ward, has signed a
worldwide deal with Holly-
wood Records. The act pre-
viously recorded for Geffen
and DreamWorks.

Whitby, Ontario-based
Protest the Hero has signed
with Vagrant Records. The
hard rock band, which
takes on political and sc-
cial issues in its songs, will
release “Kezia” April 4. The
album is a song cycle deal-
ing with a young woman's
execution. Vagrant has also
inked a deal with Florida-
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RAE OF LIGHT DUE
FOR EMI IN 2006

album chart withits 11th studio set, “Alice & June.”

The album was released Dec. 19 on the
Jivepic imprint in France, Belgium and Switzer-
land, hitting No.1in France Jan. 3. A Canadian
release is due in March. Sony BMG says previ-
ous studio album “Paradize” (2002) is Indo-
chine’s best seller to date, shipping some 1.5
million units domestically.

Indochine released its debut album “L’Aven-
turier” on Ariolain 1982, although self-pub-
lished principal songwriter and vocalist/gui-
tarist Nicola Sirkis is the only remaining
member of the original lineup.

After peaking in 1985 with third album
“Zeéme Sexe” (Ariola), which the label says
shipped some 750,000 units, Indochine’s pop-
ularity declined until the poppy “Paradize”
(Epic) took sales to a new peak. Sony BMG re-
ports current shipments in excess of 200,000
units for the rockier “Alice & June,” with a do-
mestic sales targat of 500,000-600,000.

Indochine begins French and Belgian shows
March 6, booked by Garance Productions.

—AYMERIC PICHEVIN

who signed the band to a world-
wide publishing deal.

Lambot says the appeal stems
from frontman Alex Turner, who
he describes as “an obvious star.
He’s so young yet he’s under-
stood so much about how this
business works, and on top he
writes great songs.”

Smith adds, “There’s a dread-
ful paucity of good lyricists in
musictoday,and heis by farand
away the most impressive ['ve
seen. He . . . hits the nail on the
head in terms of where British
culture is right now in a way no
one else does.”

Furthermore, Lambot is
confident about the band’s in-
ternational potential. He says
that with Domino, Arctic Mon-
keys is signed to a label that
has “proven with Franz Ferdi-
nand that they can develop
Brit pop acts beyond
British borders.”

The band will begin an
extensive run of U.K. and
European dates Jan. 31 in
Nottingham, England. Amer-
ican audiences will have a
chance to see Arctic Monkeys
in March, including a
performance at the South by

Southwest Music and Media
Conference in Austin. Gigs will
follow in Japanin April. . .

British media tastemakers’ top tip for 2006 is
EMVI’s 26-year old singer/songwriter Corinne
Bailey Rae.

Leeds-born Rae, published by Good Groove
Songs, was voted the “Sound of 2006 in a
January BBC poll of 100 key journalists, broad-
casters and industry representatives.

Rae began singing in church before devel-
oping a teenage taste for rock. Her soulful, jazz-
tinged vocal and writing style is displayed on
her self-titled debut full-length, due in the
United Kingdom March 6 on Good Groove/EMI.

EMI Music U.K. & Ireland senior VP of inter-
national marketing Mike Allen says Rae’s music
was presented to global affiliates at an Octo-
ber 2005 marketing meeting where it “caught
everyone’s imagination in a major way.”

in November, the title song from Rae’s debut
EP “Like a Star” drew widespread U.K. radio
play. Follow-up single “Put Your Records On”
will appear in European territories shortly after
its Feb. 20 U.K. release.

Rae begins her first headline U.K. tour March
27, booked by Helter Skelter. She will play the
South by Southwest conference in March, with
a U.S. album release planned for later this year
on Capitol. —PAUL SEXTON

ABLE SEAMAN: When Cairns, Australia-
based singer/songwriter Seaman Dan col-
lected the government-funded Red Ochre
award in December 2005, it marked a new high
in 76-year-old Henry Gibson Dan’s late-
flowering career.

Arts funding body the Australia Council
presents the $50,000 Australian ($38,000)
annually to an indigenous artist. In Dan’s case,
it was for popularizing the culture of his na-
tive Torres Strait Islands. He has been playing
his laid-back blues/jazz/hula music with lyrics
drawing on island folklore since moving to
Queensland 50 years ago as a pearl diver.

Dan was discovered in 2000 by a Queens-
land-resident, Canadian musicologist Karl
Neuenfeldt, now his manager and producer.
“There’s no artifice about him,” Neuenfeldt
says. “His voice keeps aging like fine wine.”

Debut album “Follow the Sun” (Hot Records,
2001) won Australian college and AC radio
support and Sydney-based Hot’s subsequent
global releases “Steady, Steady” (2002) and
“Perfect Pearl” (2004) led to festival appear-
ances in the Netherlands and Japan. Dan’s
songs, published by Hot Publishing, also are
featured inthe 2005 BBC/HBO TV movie “Girl
in a Cafe” and several Australian surfing
documentaries.

A fourth album is expected
in the first half of 2006.

—CHRISTIE ELIEZER

Additional reporting by Tom
Ferguson in London and Todd
Martens in Los Angeles.

based singer/songwriter
John Ralston, who is slated
to open for Dashboard Con-
fessional later this year.

Grunion Records, the indie §
label operated by Q Prime’s
Cliff Burnstein and Peter
Mensch, has signed Ranier
Maria. The Brooklyn, N.Y.-
based band, named after
poet/author Ranier Maria
Rilke, has released several
albums, including 2003’s
“Long Knives Drawn” on
PolyVinyl Records. Malcolm
Burn produced the group’s
Grunion debut, which is due
in April.

RAE

STUFF: Effective Jan. 30,
publicist Lellie Capwell
moves from Vanguard to
Rhino Records. o INDOCHINE TOPS IN
FRANCE: Being one of the few
new releases in late December paid off for Sony
BMG France alternative rock quintet Indochine,

which began 2006 on top of the IFOP/Tite Live

Additional reporting by
Jonathan Cohen in
New York.
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YOUR GUIDE TO UNSIGNED BANDS

The best-selling release in
Mexico for 2005 belongs to
a newcomer.

“La Voz De Un Angel” (Sony
BMG) by Yuridia, a runner-up in
TV reality show “La Acade-
mia,” has just been certified di-
amond for sales of more than
500,000 units since its August
2005 release.

The success has, admittedly,
taken even Yuridia’s label
by surprise.

“It’s very unusual, especially
for a new artist,” says Roberto
Lopez, managing director for
Sony BMG Mexico. Yuridia’s
sales have benefited from two
key factors: exposure via “La
Academia,” which earned
strong ratings on Mexico’s TV
Azteca, and radio success with
the single “Angel,” a Spanish-
language version of Robbie
Williams’ hit “Angels.” (Not
coincidentally, Williams con-
sistently appears on Mexico’s
top-selling albums chart.)

Making “Angel” her TV song

PROJECT JENNY/PROJECT JAN

Project Jenny/Project Jan comprises two Brooklyn gents
who are named neither Jenny nor Jan. Jeremy Haines and
Sammy Rubin, both 28, have created a style they call
“electro-karaoke.” To be more precise, Haines’ bombastic
voice is layered over Rubin’s innovative beats and
keyboard parts. The result is a shockingly dynamic,
danceable and hilarious affair. Though experimental in
nature, Project Jenny/Project Jan’s musicis an
unrepentant upbeat party. The act’s live show combines
visuals with rock, dance and hip-hop elements, and
Haines’ cartoonish rhymes and vocals inspire even the
casual listener into a frenzy. “We really look to put people
at ease so everybody can feel like a star,” Haines says. The
pair’s self-released EP can be downloaded for free from
their Web site (projectjennyprojectjan.com) or they will
gladly provide a physical copy.

Contact: Michael Yu, manager, michael@projectjenny-

projectjan.com —Katie Hasty BY PAUL SEXTON

LONDON—*“Have guitar, will
travel” has been the motto of
many an itinerant singer/song-
writer, but it has rarely pro-
duced such dramatic dividends
as in the international success
of KT Tunstall.

The Edinburgh, Scotland-born
artist spent some of her early
childhood in the United States
and formed her first band there.
Now, after relentless gigging
started the word-of-mouth that
led to the million-selling U.K.
performance of her debut Re-
lentless/Virgin album, “Eye to
the Telescope,” she is looking
across the Atlantic again.

Virgin will release “Eye to the
Telescope” Feb. 7 in the United
States, on the heels of strong sup-
port at triple-A for lead track
“Black Horse and the Cherry
Tree.” The songis No. 1 for asec-
ond week on Billboard Radio
Monitor’s Triple-A chart. Addi-
tionally, starting Feb. 25 the video
of Tunstall's performance of the
track on NBC’s “Today” will be
available on iTunes for free down-
load for two weeks.

THE HEAD SET

Although the Strokes’ guitar interplay have earned them
regular comparisons to '70s forebears Television, it was
fellow New York act Head Set that actually got to sit in the
studio with Television guitarist Richard Lloyd. “When we
first started playing, a [ot of people said we sounded a lot
like Television,” drummer Mike Blaugrund says. “Then we
were in our practice room in New York and he walked in
the door, and we recorded our three-song demo with him.”
Formed by Blaugrund and his brother Jordan, the Head
Set’s members are five-year veterans of the city’s music
scene. The group recorded an EP in 2003 with Nic Hard
(the Bravery), which Jordan estimates has sold 2,000
copies. The slick guitar rockers have played with Sonic
Youth and Ted Leo, and have a full-length in the can.
Contact: Chip Quigley, kingdomet@aol.com

—Todd Martens

EDITED BY TODD MARTENS tmartens@billboard.com
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A Hometown ‘Angel’

Debut By Newcomer Yuridia Is Mexico’s Top Seller For 2005

helped Yuridia gain traction
with younger fans, who re-
quested the single at radio.
Older fans jumped on the
bandwagon with the rest of
her repertoire—covers of Latin
hits from the 1970s and 1980s.

In addition, “La Voz De Un
Angel” was sold as an inex~
pensive CD/DVD combo that
featured songs as performed
on the show.

Of course, plenty of artists
get TV exposure and radio hits.
Yuridia’s appeal is more intan-
gible. Unlike the plastic ap-
pearance of some reality TV
contestants, sheis from a Mex-
ican province and had limited
performing experience. She is
agirl-next-door type who hap-
pens to have a prodigious voice.

“Something in the way she
sings, in the way she connects
with her audience, goes be-
yond the reality show,” says
Kevin Lawrie, president of
Sony BMG Music Entertain-
ment for the Latin region.

The album was issued in the
United Kingdom in December
2004, and after constant touring
and four successful singles in
2005, it sold its 1 millionth copy
on Christmas Eve, according to
Official U.K. Charts Co. data.

“Telescope” was the seventh-
best-selling album of the year in
the United Kingdom, and total
international salestodateare 1.5
million, according to EM1, with
France and Italy Tunstall’s next-
strongest markets.

Tunstall, who is nominated for
three Brit Awards, will perform
at the Feb. 15 ceremony at Lon-
don’s Earls Court.

It is a dizzying climb for an
artist who had spent about 10
yearsaspiring to such heights. “I
totally maintain that what’s kept
my head screwed on is having
done some work [in order to]
achieve stuff,” she says.

Many first heard Tunstall
when she was alate replacement
on the BBC 2 live music series
“Later With Jools Holland” be-
fore the album’s release. On the
show, she played “Black Horse

www americanradiohistorv com

“LaVoz De Un Angel” came
out in December in the United
States, debuting on Billboard’s
Top Latin Albums chart at No.
67. This issue it is No. 37. This
has been achieved without a
strong radio single—yet.

“Angel” debuted at No. 38
on Billboard’s Latin Pop Air-
play chart in the Jan. 28 issue.
It is No. 23 this week.

Because Yuridia is managed
through TV Azteca, she has re-
ceived exposure on the net-
work’s U.S. channel, Azteca
America. A limited U.S. tour
with fellow “La Academia”
contestants last year also
raised her exposure.

Although there are no plans
torelease Yuridiain territories
beyond Mexico and the States,
conversations are already
under way for her next album,
set for release this year with
producer Rafael Perez Botija.

LOPEZ EN ESPANOL: Hit-
maker Estéfano is close to put-

Tunstall Scopes Out U.S.

Singer/Songwriter Hopes U.K. Success Spreads To America

and the Cherry Tree” solo on
acoustic guitar, with the pedal
that has since become a focal
point of her gigs.

“We've gone from me on a
pedal to me with a three-piece,
then four-piece, then five-piece
band. Very gradually over the
course of the year, the live show
[was] constantly changing.”

On her international forays,
including 2005’s South by South-
west Music and Media Confer-
ence and more recent U.S.
promotion, the pedal has been a
remarkable icebreaker.

“I'magirtwitha ‘boy toy,” and
it’s something a lot of people
haven’t seen or heard before. It
wasa very innocent way of trying
to make more noise than I actu-
ally was, and it’s turned out to be
an intrinsic tool.”

New Virgin U.S. chairman/
CEO Jason Flom views the proj-
ect as an early opportunity to
test himself and his new label
structure. “The buzz here s fan-
tastic, and she’s a giant priority
for us,” he says.

“The staggered timing really

ting the finishing touches on
Jennifer Lopez’s first all-Span-
ish album.

“Como Ama Una Mujer,
slated for release later this year,
features a collection of “big
ballads” wrizten and produced
by Estéfano; he has produced
Spanish- and Englishdanguage
albums for Lopez’s husband,
Marc Anthony.

“You will be surprised with
this woman’s album,” Estéfano
says. “You will be surprised to
see this singer. These are big
songs that require a voice.”

Estéfano continues to pro-
mote his first solo album,
“Coédigo Personal: A Media
Vida,” released last year by
Universal Music Latino

A second single, “/uelve
Morenita,” is now at radio.
Marya Meyer, former'y with
the Latin Recording Academy,
has been hired as a marketing
consultant for the second leg
of Estéfano’s promational
efforts.

i)

FACT FILE

Label: Relentless/Virgin
Records

Management: Simon
Banks, SB Management

Booking: Little Big Man
(United States), Helter
Skelter (United
Kingdom)

Publishing: Sony/ATV
Music Publishing (BMI)

Top-selling album: “Eye
to the Telescope”
(2004), 1.5 million
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YURDIA was a “unner-up
in Mexican reality TV show
‘La Academia.

works for us. One, for practcal
reasons, and twa because things
that break in England come cver
herewith alittle different cachet.
There’s a ton ofhard work tc do
after that, but it gives you a hell
of achance.”

Tunstall has been “bowled
over” atthe commitmentanden-
thusiasm of Virgin. “I've metthe
companyatave:yexciting pt ase
of their history,” she says.

She notes that such support
is in keeping with the nur-ur-
ing she received at Relentl=ss,
after signing tosister label Out-
caste in May 2003, shortly be-
fore the announcemen: of
Relentless’ joint-venture deal
with Virgin.

Relentless co-founder Skabs
Jobanputra savs of the U.S re-
lease: “The market’s seemiagly
right for it, we just need to make
sure we give the territory the -ime
to maximize what we've got. She
isn’t [Relentless U K. labelmuate]
Joss Stone; she d had along -ime
waiting for it and she’s going to
damn well enjoy it.”

Mike Allen. senior VP cfin-

ternational marketing for EMI
M-sic U.K. & Ireland, says,
“ zson’s full of enthusiasm for
ber. It’s a record company real-
ity down the years that when you
Fzve senior management
changes, it can affect projects in
r.dstream in a negative way,
titit's clearly rot going to be
ta= case here.”

Tunstall played industry
skowcase gigs lzte last year, in-
clading the Hoel Cafe in Los
angeles, and has had upfront
p1ess in such publications as
D>=tails and Paste. Further U.S.
p-omotion is scheduled for
March. “We've got her very
busy,” Flom says.

Despite her U.K. stardom,
Tunstall is williag to start over

r. the States “Success in
America for me would be to tour
s long as [ would like to,” she
says. “And [ den'’t care a jot if
-hat’s to 500 people per gig, or
1 000 or 5,000 oc 10,000. If peo-
p-e are there because they want
to be there, you can play to 10
people and heve a really in-
credible experience.” .

M sic
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It was a memorable night for Verity Records’
Donald Lawrence as he took top honors at the
21st aanual Stellar Awards, picking up trophies
for artist, producer and CD of the year for “I
Speak Life.”

J Moss netted three Stellars, among them
the male vocalist and new artist accolades.

Walter Hawkins and Lil iRocc Williams won
two Stellars each. Icee Records’ Dianne
Williams was named female vocalist of the
year. Aretha Franklin was on hand to pres-
ent Jonathan Nelson the song of the year
award for “Healed,” which appeared on
Lawrence’s album.

“The Bible says, ‘Your gift will bring you be-
fore great men,” ” Nelson told Billboard back-
stage at the event, which took place Jan. 21 at
Nashville’s Grand Old Opry.

“Tonight the Lord has really opened up a major
door by bringing my gift before great men. | re-
ally experienced the true favor of God tonight

— . . . I'm excited that God has placed me in the

hands of Donald Lawrence, who is my mentor.”

Fred Hammond was the recipient of the Stel-
lars’ most notable achievement award, pre-
sentad to him by Kirk Franklin following a
performance of Hammond’s songs by Joann
Rosario and Men of Standard.

A high point of the evening was a tribute to
the Winans family by Chanté Moore, Kenny Lat-
timore and Rizen, spotlighting the contribu-
tions of the late Ronald Winans. The Rev. Jesse
Jackson presented the family members with
anaward in recognition of their pioneering con-
tributions to gospel music.

“It was an honor,” CeCe Winans told Billboard.
“It’s always a blessing to be recognized and for
people to tell you that your music changed them,
and especially for them to think about Ronald. It
| was such an awesome moment.”

Nashville resident Kirk Whalum was among
| those happy to see the Stellars return to Music
City this year. They were held in Houston in
20C3 and 2004.
|I “I'm very excited to have it here,” said
| Whalum, who took home an award for instru-
I mental CD of the year for “The Gospel Ac-
cording to Jazz Chapter II.”
“’m glad they saw fit to bring it where so
| much of the music is recorded, where
alct of the heart of the music
| came from. It’s a perfect fit.”
Hosted by Vickie Winans,
' Donnie McClurkin and Israel,
the Stellars were produced
by Chicago-based Central
City Productions. The show
will air in syndication from
Jan. 28 through March 5.
For a complete list of win-
nets, see billboard.com/
awards.

DEBORAH EVANS PRICE dprice@billboard.com

LAWRENCE’S STELLAR NIGHT

BACKSTAGE NEWS: The always fashion-
able Nicole C. Mullen is launching two new
clothing lines, Gotta B Wear and NCM.

“NCM is more upscale for women and Gotta
B Wear is more trendy clothing,” Mullen told
Billboard backstage at the Stellar Awards.
“We’re aiming for the fall [to launch]. We’ve
just put together a two-minute promo video
and we're going into stores. So far we've got-
ten great response.”

Mullen says many of the items will be inter-
changeable. “l want people to be able to take
one pair of jeans and get a thousand looks [by
having] it mix with fur or leather—fun, differ-
ent fabrics,” she said. “We want to give people
the tools to express their own personality.”

In other news, Michael W, Smith said there
is talk about his new film, “The Second
Chance,” becoming a TV series. The film hits
theaters Feb. 17.

Sister trio Virtue has signed with Fred
Jerkins 11I’s newly launched Darkchild Gospel
label. A distribution partner for the new label
is being negotiated. oeo

DONALD L ENCE won
for artist, producer and CD
of the year at the 21st annual
Stellar Awards.

Phota: Rick Diamondy/Wirelmage.com
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ELLIOTT ‘STICKS’ TO SOUNDTRACK WORK

Missy Elliott is knee-deep in a
career first. And it is something
only a few African-Americans
can claim. The Grammy Award-
nominated rapper is co-scoring
the upcoming Disney/Touch-
stone Pictures film “Stick It.”

Starring Jeff Bridges and
Missy Peregrym, the April
2006 theatrical release centers
on the world of competitive
gymnastics. Elliott is collabo-
rating in New York with the
Dust Brothers’ Mike Simpson,
who has produced Beck and
the Beastie Boys.

The Disney hookup emerged
after the company asked to place
Elliott’s song, “We Run This,”
on the movie’s soundtrack.
“Run” is the third single from
Elliott’s Grammy-nominated
album “The Cookbook.” The
rapper is nominated in five cat-
egories, including her work with
Ciara and Fantasia.

Elliott is definitely ready for
the challenge. “I've always won-
dered what scoring a film

would be like, and this fell into
my lap at a great time,” she
says. “I've been doing the artist
thing for solong that you get to
the point where you want to
venture into other projects.”

Elliott says that working with
Simpson eases some of the first-
time pressure. The producers
also helped her make the tran-
sition to film composer by temp-
ing scenes with music similar

“ gﬁyvm. ist DOMINIQUE DAWES,
¥ ght, makes a Cameo appearance

" the video

or MISSY ELLIOTT’S

song ‘We Run This.

Bl | PHYLLIS STARK pstark@billboard.com

Johnson Finally Makes A ‘Dollar’

Seventh Audition For RLG Results In A Contract—And An Immediate Hit

ap may have 50 Cent,
but country music
has “The Doliar” and
its singer, newcomer
Jamey Johnson.

The poignant song about a
little boy yearning to spend
more time with his hard-
working father has turnedinto
a rare thing these days—a hit
debut single. Itis No. 23 on Bill-
board’s Hot Country Songs
chart this issue.

Like many singers, Johnson
struggled for years to achieve
his dream of landing a record
deal. He moved to Nashville
from Alabama in 2000. And
while he quickly got a song-
writing deal with EMI Music, the
recording contract proved
more elusive.

He auditioned for RCA
Label Group six times before
company chairman Joe Ga-
lante finally signed him to the
BNA imprint last spring on his
seventh try.
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RLG execs kept inviting
Johnson back, but felt on each
try that either he was notready
for the world, or the world was
not ready for him. After multi-
ple auditions, Johnson says he
began joking with the label
staff that he was going to start
charging them a cover.

“It wasn’t like they didn’t
like what | did and they didn’t
get it,” Johnson says. “Every
time Joe would tell me he
liked my voice and loved my
songs. But four years ago in
country music they weren’t
ready for someone with such
a hardcore, in-your-face, tra-
ditional country mix. It just
wasn’t a good time for that
kind of music.”

Johnson feels the success of
Gretchen Wilson’s “Redneck
Woman” paved the way for
mainstream acceptance of his
more traditional sound.

Despite the multiple re-
jections, Johnson refused to

give up.

“It’s like any other business,”
he says. “Just because they
don’t buy your product the first
time, you don’t quit.”

Gradually, through his fre-
quent work as a demo singer,
Johnson’s voice became famil-
iar to all the Music Row A&R
scouts. And finally, when it all
came together, it happened
rather quickly. Last year, John-
son says he found himself with
four offers to choose from,
most from labels that had pre-
viously shot him down.

lronically, his success with
his own single comes at the
exact sametime heis enjoying
his first taste of success with an
outside cut. Trace Adkins’
“Honky Tonk Badonkadonk,”
which Johnson co-wrote, is
No. 2 on the Hot Country Songs
chart this week.

That song, a naughty hom-
age to a woman’s rear end, has
provided some interesting

in tempo and tone to what they
are expecting from her.

“I've been in scarier situa-
tions,” she says. “But this isn’t
like I'm left in limbo. I have an
outline. I'm just anxious to see
what comes of it. This is a big
thing for me.”

The rapper shot a video for
“We Run This” Jan. 3-4 in Los
Angeles with longtime collabo-
rator/director Dave Meyers. It
features Olympic gold medalist
Dominique Dawes in a cameo
as Elliott's gymnastics coach.

Scenes from the “Run” video,
due to premiere in February,
range from a balance beam in
the sky to uneven barsin a base-
ment laundry room. Elliott as-
sures the new video tackles the
same innovative ground covered
by her Grammy-nominated
video for “Lose Control.”

“It’s crazy,” Elliott says
with a laugh. “When it comes
to uptempo records, [ always
get creative.”

Elliott is working on a tight

moments for Johnson when
he performs it during his own
live shows.

“l have seen some ‘Jerry
Springer’ stuff break loose
when we go into ‘Badonk-
adonk,’ ” he says with a laugh.

RLG originally wanted John-
son to cut “Honky Tonk Ba-
donkadonk” himself, but he

schedule. The score is due at the
end of January. “Studios work
differently than artists and la-
bels,” Elliott adds. “They’re on
serious deadlines.”

Also in the works is a new
studio album-—not to men-
tion writing songs for Monica
and Fantasia.

However, Elliott definitely
plans to squeeze in a visit to
Los Angeles on Feb. 8. “I
wouldn’t miss the Grammys
for the world.”

MUSICAL NOTES: Getout
your calendars. The Grammy
Awards whirlwind is picking up
its pace. Recording Academy
events include salutes to classi-
cal (Feb. 3), jazz (also Feb. 3) and
gospel (Feb. 4) plus Grammy Ca-
reer Day at USC (Feb. 6).
There is also Clive Davis’ fa-
mous pre-Grammy evening
soiree (Feb. 7). Prefacing that
shindig earlier in the day will
be the third annual Artist Em-
powerment Coalition tribute

refused, assuming—probably
correctly—that he would never
get out from under it. “l thought
for the rest of my life I’'d be
known as the ‘Badonkadonk’
guy,” he says. “So | passed.”
But he is thrilled the tune
found a home—and a hit—
with Adkins. “He was defi-
nitely the right man for that

Working as a demo singer kept
the voice of JAMEY JOHNSON
resonating in the ears of Music
Row A&R execs until they were
ready to sign him.
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to Grammy nominees and
their community/philan-
thropic endeavors.

This year’s honorees are BET
president Debra Lee and presi-
dent of entertainment Reginald
Hudlin, Ludacris, John Legend,
Ciaraand actress Victoria Row-
ell. The luncheon will take place
at the Beverly Hills Hotel.

The day before, Rowell will
host the opening-night recep-
tion for noted music photogra-
pher Arnold Turner’s first
exhibit. “Arnold Turner Presents
a Journey Behind the Music: A
Photographic Tribute tc Black
History Month” traverses two
decades’ worth of pictures shot
by the R&B music industry’s go-
to guy.

Among the icons sharing
wall space will be Mariah Carey,
DJ Jazzy Jeff & the Fresh Prince,
Snoop Dogg and Queen Lati-
fah. Opening to the public Feb.
7, the exhibit runs through
March 15 at Hollywood’s Arc-
Light Theater. ore

song,” Johnson says.

Johnson’s debut set, “The
Dollar,” comes out Jan. 31.
It was produced by Buddy
Cannon.

Johnson, who is managed
by the Erv Woolsey Co. and
booked by Buddy Lee Attrac-
tions, wrote seven of the 11
songs onh his album. Among
the highlights is a duet 'with
George Jones on a song ap-
propriately titled “Keeping Up
With the Jonesin'”’

In the studio, Johnson was in
awe of Jones, who, he says,
“walked in at 74 years old and
ripped that song a new one. It
blew me away every single time
he opened his mouth.”

Since recording his album,
Johnson has been working hard
to get his career launched. But
he does not consider it labor.

“This is not work, this is play-
time for me,” he says. “l don't
ever remember not wanting to
do this.” .
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SPOTLIGHTS

Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/ot Billboard chart potential.

CALBUNMS

TRAIN

For Me, It’s You
Producer: Brendan
Q’Brien

Columbia

Release Date: Jan. 37
With a new bassist
(Johnny Colt,
formerly with the Black Crowes) and
keyboardist (Brandaon Bush) in the
studio for the first time, Train sounds
refreshed and relaxed on “For Me, It's
You.” The band remains dedicated to
anthemic rock songs with perfect pop
hooks that can crack adult top 40 pilay-
lists in a split second. Big-hearted and
giant-chorused, the songs are driven by
Pat Monahan’s smooth vocals—still
irony-free and as crisp as ever. The
single “Cab” lacks the hookiness of past
smashes “"Drops of Jupiter” and “Calling
All Angels,” but there are plenty of other
potential radio hits on this disc (“Get
Out,” “All I Hear™). Train is most alive on
“Shelter Me,” a sunry Beatles-esque
shuffle, while the ceutiously melancholy
"Expectation” ranks among its best
compositions to date.—SP

CHRIS POTTER
Underground
Producer: Chris Potter
Sunnyside

Release Date: Jan. 37
Tenor saxophonist
Potter may be best-
known for his dynamic
supporting role in Dave Holland’s bands.
But he is quietly ascanding as a promising
leader in his own right, as witnessed on his
potent new electric album, “Under-
ground.” The CD sizzles with urgent rushes
and cools with lyrical reflections as Potter

and his robust quartet—guitarist Wayne
Krantz for t1e rock edge, drummer Nate
Smith for the soul factor, Craig Taborn on
Fender Rhcdes for the genre-busting
sensibility—play it straight and free.
Potter's furk-steeped originals like "Next
Best Western” drive the set into the
exuberance zone. The zeal is balanced by
his evocative reads of three generations of
popular tures (Billy Strayhorn’s “Lotus
Blossom,” the Beatles’ “Yesterday” and
Radiohead s "Morning Bell”). Key to it all is
Potter’s assured voice: a compelling
convergence of masterful technique,
imaginative phrasing, improvisational
smarts and heartfelt soul.—DO

WANDA JACKSON

| Remember Elvis
Producer: Danny B.
Harvey
Goldenlane/Cleopatra
Release Date: Jan. 37
She may not have
become a household
name the way Elvis Presley did, but in the
mid-'50s Wanda Jackson shared a bill—
and a special friendship—with the Hillbilly
Cat. He inspired her to try her hand at
rock’n’roll and rockabilly, and that
experiment led to her pioneering role as
the first female star in those genres. Half a
century later, Jackson pays homage to
Elvis' influence through an album of fiery
covers (“Good Rockin’ Tonight,”
“Heartbreak Hotel,” “Mystery Train”),
spoken remembrances and an
autobiographical tune (“| Wore Elvis’
Ring™). The package also includes rare
photos ard liner notes by another Elvis—
Costello—who has led a campaign for a
long-overdue Jackson induction into the
Rock and Roll Hall of Fame.—PV

BWANEA AL ENON
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MADONNA Sorry
(4:43)

Producers: Madonna,
Stuart Price

Writers: Madonna,

S. Price

Publisher: Webo Gir/
Publishing (ASCAP)
Warner Bros. (CD track)

Second single “Sorry” from the platinum
No.1mix-style “Confessions on a Dance-
floor” should keep fans hung up on
Madonna’s ability to create instant radio
and club classics. She may sing, “I've
heard it all before,” but “Sorry” is neither a
reinvention of her past hits nor of
anything else on top 40 radio. A vigorous
vocal and vivacious, swirling layers of
addictive, arresting beats ensure that this
is the right-on follow-up to Madonna's
record-tying 36th top 10 Billboard Hot
100 single. Also give a listen to the
smoothed-out remix with added vocals by
Pet Shop Boys. Sounds like a smash no
matter how you sgin it; no need for
apologies here.~GJM

(4\ |

GARTH BROOKS &
TRISHA YEARWOOD
Love Will Always Win
(4:47)

Producers: Gordon
Kennedy, Wayne
Kirkpatrick

Writers: G. Kennedy,
W. Kirkpctrick

Publishers: various

Lyric Street/MCA (CD track)

Newlyweds Garth Brooks and Trisha

Yearwood celebrate solidarity with a sure-fire |

No.1sing e that is as much an event record as
it is a bea Jtiful and timeless song of devotion.
“Love Wil Always Win” is appreciably simple
and straightforward, letting the singers’
warm, familiar voices and a universal lyric
about love conquering all odds lead the
charge. No doubt, “Love” will become the
consummate wedding anthem. The song is
being str pped onto arerelease of
Yearwood's fine “Jasper County” (Feb. 7) and
a new version of Brooks’ Wal-Mart-exclusive
“Lost Sessions” that adds six tracks. Country
and AC radio, happy Valentine's Day.—CT

ANDREA BOCELLI
Amore

Producers: David Frost,
Humberto Gatica,

Tony Renis

Sugar/Decca

Release Date: Jan. 37
For his latest album,
chart-smashing
Italian singer Andrea
Bocelli turns to an
international array of

; standards sung in Italian,

French, Spanish and
English that is sure to thrill
fans. Gliding easily from
"Bésame Mucho” to “Can’t
Help Falling in Love,”
Bocelli shows off his
signature sweet and light-
toned voice, framed this

. time by fush and dreamy

. strings that recall Nelson

Riddle’s arrangements

. from the 1950s. Joined by

. guest artists like Stevie

Wonder (“Canzoni
Stonate”), Kenny G ("Mi
Manchi”) and Christina

| Aguilera (“Somos

i

Novios”), Bocelli delivers a
real Valentine swoon. Look

. for an all-Spanish version,

“Amor,” to hit Latin

| markets March 22.—AT

HEATHER HEADLEY
In My Mind
Producers: various
RCA
Release Date: Jan. 37

Like her 2002 debut

album, “This Is Who |
Am,” Heather Headley's
“In My Mind” spotlights
one incredibly talented
singer. The title track (a
top five hit on the Adult
R&B chart) has won many
hearts with its oh-so-
relatable lyrics. Consider
it one of many jewels of
this primarity solid R&B
collection. On "What's
Not Being Said,” Headley
injects simple lines like,
“Sent me a letter/With no
return address” and "I
think I'm hearing/What's
not being said” with
subtle emotion that packs
areal punch. “Am | Worth
It” and “"Back When It
Was” are just as powerful.
But lackluster, by-the-
numbers dance tracks

. like "How Many Ways”
" and “"Rain” belong on
. someone else’s CD.

Fortunately, Headley
ends the disc on an

- absolute high with the

gospel-tinged “Change,”

"~ aglorious tate of

pressing on.—MP
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VARIOUS ARTISTS
Draam Brother: The Songs
of Tim & Jeff Buckley
Producers: various
Full Time Hobby,/Rykodisc
Release Date: Jan. 37
* Jeff Buckley said he
never stole anything
but a "fleeting glimpse”
from his father, Tim, and
hearing their work side by
side confirms it. The mostly
obscure indie pop and folk
acts featured here take well
to Tim's straightforward
material. His idyllic “She Is”
is effortlessly handled by
the gentle Sufjan Stevens,
and the Magic Numbers’
Beach Boys-bright
harmonies perfectly suit
“Sing a Song for You.” But
King Creosote has to fight
with Jeff's moody “Grace”
to keep it in hisrange, while
Adem simply fails against
the falsetto-defying “Mojo
Pin.” An exceptional voice
(Stephen Fretwell on
“Morning Theft”) or
unorthodox reworking
(Bitmap's “Dream Brother”)
succeeds for some, but not
all. On the other hand,
everyone scores with the
Tim covers, especially
Tuung'’s brilliant Irish jig-
electronica blend on “No
Man Can Find the War.”-SV

LEE ROCKER
Racin’ the Devil
Producer: Lee Rocker
Alligator
Release Date: Jan. 37
* After all these years,
Stray Cats principal
Lee Rocker is still very much
enthralled by rockabilly.
And while the genreis fun, a
steady diet of it is way too
monochromatic for most
artists. Luckily, "Racin’ the
Devil” is essentially the apex
of the style. This disc is pure
ducktails and bobby sox,
replete with twang-rich
guitars, doghouse bass and
hard-rocking tunes. The
band delivers slick, top-
notch performances, and
Rocker’s vocals are terrific.
He also wrote nine of the
dozen tracks, and his
songwriting is one of the
project’s greatest
strengths.—PVV

DIANA DARBY

The Magdalene Laundries

Producer: Diana Darby

Delmore Recording Society

Release Date: Oct. 25

* This project was
inspired by the film

“The Magdalene Sisters,” the

FEBRUARY 4, 2006

story of the young women
who were virtual prisoners,
forced to work in a convent's
laundry in Dublin. It is the
sort of dark and disquieting
inspiration that often
underlies Diana Darby's
songs. Because of the
conceptual nature, one
might expect the tunes to be
somewhat less intimate than
Darby's previous efforts. Her
solo performance, however,
assayed in a near whisper, is
not only quite intimate, but,
given such songs as “"Bring
Me All the Rabbits,” “The
Murder” and “Kierkegaard,”
often a bit disturbing. This is
anotherimmersion into
Darby's shadow world, and
that is always an experience
that is alluring and just
slightly ominous.—PVV

R&B
THE TEMPTATIONS
Reflections
Producers: Steve Harvey,
Benfamin Wright
New Door/UME
Release Date: Jan. 37
Before covering
standards became
today’srage, the
Temptations put their
harmonic stamp on pop
classics in 1967 with the No. 1
R&B set "The Temptations in
aMellow Mood.” So it is only
fitting the venerable quintet
would come full circle and
record classics from the
Motown catalog. Actually,
this album expands on the
concept behind “The
Temptations Sing Smokey.”
That 1965 set featured the
group’s first No. 1single, the
Robinson-penned “My Girl.”
Here, lone founding member
Otis Williams and the guys
lay out fresh takes on songs
done first by Marvin Gaye,
the Supremes, the Jackson 5
and others, and demonstrate
that their chops are still in
fine form. Among the more
noteworthy tracks on this
often likable outing are
“What Becomes of the
Brokenhearted,” “Never Can
Say Goodbye" and “Neither
One of Us."—GM

PAUL MOTIAN BAND

Garden of Eden

Producer: Manfred Eicher

ECM

Release Date: Jan. 24

* This ensemble

tethered by master

continued on >>p36
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drummer Paul Motian's
supple rhythmic handiwork
is one of the more unusual
septetsinjazz. In addition
to bassist Jerome Harris,
Motian’s band comprises
top-drawer young saxo-
phonists Chris Cheek and
Tony Malaby and a trio of
accomplished guitarists
(Jakob Bro, Ben Monder
and Steve Cardenas) who
negotiate the parameters
of these 14 sublime songs
without collision. The set
list includes two Charles
Mingus classics (the gently
swinging “Pithecanthropus
Erectus” and the darkly
balladic “Goodbye Pork Pie
Hat"). Thereis a boppish
double-header: Thelonious
Monk's zigzaggy “Evi-
dence” accented by
Motian's solo tumble and a
sprightly take on Charlie
Parker's “Cheryl.' Motian's
lyrical originals dominate,
highlighted by the ethereal
title track and the jagged-
edged “Mumbo Jumbo.”
The operative word for this
engaging date: nuance to
the max.—DO

COUNTRY

VARIOUS ARTISTS
The Three Burials of
Melquiades Estrada
Producer: Marco Beltrami
Recall Records
Release Date: Jan. 37
* The soundtrack to
Tommy Lee Jones’
directorial debut is an
intriguing mix of top-notch
honky-tonk and Tejano
artists and film composer
Marco Beltrami's intense
instrumentals. Beltrami is
an expert at creating mood,
and such set pieces as the
haunting “Three Burials of
Melquiades” and the Ennio
Morricone-esque “Leaving
Town” sit nicely along easy-
rollin’ jewels like Dwight
Yoakam'’s “Fair to Midland”
and such stone country fare
as Bobby Flores' “I Wonder
Who'll Turn Out the Light™
and Hank Williams Jr.'s “The
Cheatin' Hotel.” Other

LEGEND & CRED TS

EDITED BY JONATHAN COHEN (ALBUMS) AND

CHUCK TAYLOR (SINGLES)

CONTRIBUTORS: Keith Caulfield, Leila Cobo, Gordon

classics include Merle
Haggard's “Workin' Man
Blues” and Freddy Fender’s
“Before the Next Teardrop
Falls.” The collection ends
with a brilliant segue from
Beltrami’s poignant “Good-
bye” to Roger Miller's jaunty
“You Can't Rollerskate ina
Buffalo Herd."—RW

LATIN

CALLE 13

Calle 13

Producer: Elias De Leon
Sony BMG Norte

Release Date: Dec. 6

B Comprising brothers
F@l] René and Eduardo
Pérez, Calle 13 is
reggaeton’s evolution. Even
though reggaetoén is at the
base of most of the tracks,
the attitude is more clever
than macho. There are
cumbia beats on several
tracks, occasional live
percussion and interesting
musical references
("Summertime” in “La
Aguacatona”). But what
makes this group stand out
areits lyrics: irreverent,
clever, part social satire,
part smart-ass frat boy.
They are delivered precisely
and incisively, with jabs
thrown at just about
everything (including
Diddy on the hilarious “Pi Di
Di Di”). Calle 13’s hormonal
fixation with girls and body
parts is at times too
sophomoric, and the track
listing does not match the
album credits. A small
nuisance, compared with
the overall promise of the
group.—LC

JULIA SARR & PATRICE

LAROSE

Set Luna

Producer: Laurent Bizot

Sunnyside

* Release Date: Jan. 37
Senegalese vocalist

Julia Sarr and French

flamenco guitarist Patrice

Larose offer an easy-to-

enjoy collaboration on “Set

Ely, Clover Hope, Gail Mitchell, Gordon J. Murray,

Bernadette O'Reiily, Dan Ouellette, Michael Paoletta,
Sven Philipp, Deborah Evans Price, Chuck Taylor,
Christa L. Titus, Anastasia Tsioulcas, Philip Van Vieck,
Paul Verna, Susan Visakowitz, Ray Waddel

PICK »: A new release predicted to hit the top half of
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Luna.” Sarr has a lovely,
expressive voice, and there
seems to be no end to the
subtlety of her interpretive
gift. Both artists profit from
contributions by guitarist
Ricardo Garcia and

percussionists Taffa Cissé ¥

and Mino Cinelu. Also note
the formidable Youssou
N’Dour's vocal on “Set Luna
Djamonodji.” “Set Luna” is an
enchanting mélange of
vocal, percussion and string
textures that spin out in 12
pleasingly unpredictable
tunes. Shades of Al-Andalus,
Wolof tradition, jazz and
Euro ballads are drawn into
these tracks and, by some
astute alchemy, become
beautiful music. —PVV

| GOSPEL |

KAREN CLARK SHEARD

It’s Not Over

Producers: /srael Houghton,

Aaron Lindsey, PAJAM

Word/Curb/Warner Bros.
Release Date: Jan. 24
Since 1980, when she

and her siblings the Clark

Sisters stormed the gospel

charts with “You Brought the

Sunshine,” Karen Clark
Sheard has
played a
seminal rolein
the evolution

www.billboard.com
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SR oI ADDITIONAL
temporary REVIEWS:
gospel. Onher . gapyshambles, |
fourth solo :‘Al?gwn in

. ion”
outing, she (Rough Trade)
RIeMESIas + East River
vibrant as Pipe, “What
ever, keeping g’e‘fg:w Oz
the spirit of . POS
the tradition “Audition”
Whlle con- (Rhymesayers)
sistently

stretching its boundaries.

Partly recorded live at her &

home church in Detroit, the
album finds Clark Sheard
leaning more traditional—
though no less incendiary
and exciting—on tracks like
“Authority” and “Hallelujah.”
Studio cuts like the PAJAM-
produced “Be Blessed” and
“A Living Testimony"” find her
chops as sharp as ever. —GE

the chart in the corresponding format. J
CRITICS’ CHOICE *: A new release, regardiess of chart ||
potential, highly recommended for musical merit.

All albums commercially available in the United States
are eligible. Send album review copies to Jonathan
Cohen and singles review copies to Chuck Taylor (both ¢
at Billboard, 770 Broadway, Sixth Floor, New York, NY.
10003) or to the writers in the appropriate bureaus.
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- FOO FIGHTERS No Way

Back (3:17)
Producers: Nick Raskulinecz,
Foo Fighters
Writers: Foo Fighters
Publishers: various
RCA (CD promo)
Remember Coldplay's
evocative 2002 album
title, “A Rush of Blood to
the Head”? That is exactly
what this punk rock-
infused cut from Foo
Fighters’ latest set, "In
Your Honor,” feels like: a
sweet, sonic kick to the
skull, hard-hitting and

- hyper-energizing. The

band sounds liberated
from the majestic stagger
of its modern rock radio hit

L “Best of You.” Picking up

the tempo, frontman Dave
Grohl is more focused than
ever, and the pretty
melody gushes like hot
lava over raw guitar
chords. So why mull over
the sparse stream-of-
consciousness lyric that
makes no sense? With its
pure live energy, the song
is not as catchy as “Best of
You” or “DOA,” but it
shows a premier rock act
on top of its game.—SP

LACUNA COIL Our Truth
(4:02)
Producers: Lacuna Colil,
Waldemar Sorychta
Writer: Lacuna Coil
Publisher: Magic Arts
(ASCAP)
Lakeshore Records (album
track)
* One of the dark gems
on the “Underworld:
Evolution” soundtrack,
“Qur Truth” is the lead
single from Lacuna Coil’s
upcoming “Karmacode”
(due April 4). The ftalian
band’s new album is one of
the most anticipated metal

+ releases of 2006, and by

the sound of this track, the
wait will be worth it. While

it could hardly be

considered a pop song, the
hard-charging single,
ready-made for the
concert circuit, is certainly
one of the group’s
catchiest tracks. Crammed
with hooks, the ripping
guitars in “Our Truth” lean
more on Lacuna Coil’s
metal side, but the piece
retains a gothic air. Singer

~ Christina Scabbia (who

shares vocal duties with

. Andrea Ferro) leads the

way with her rich alto. This

. single will reignite the

www.americanradiohistorv.com

band’s U.S. presence,
picking up where hits
“Swamped” and ‘Heaven’s
aLie" left off —CLT

INXS Afterglow (4:08)
Producer: Guy Chambers
Writers: A. Farriss, D. Child
Publisher: not /ist=d
Burnett/Epic (CD promo)
Who thought INXS'
comeback single "Pretty
Vegas” would end up a
hit? It reached thz top 10
on the Adult Top 40 chart
and racked up more than
17,000 spins across all U.S.
formats. However, new
vocalist J.D. Fortune could
not shake the comparisons
to late frontman Michael
Hutchence, and it did not
help that he seerred to
channel his predecessor's
vocal stylings. On the new
single, Fortune hes
thankfully shaken off
many of his Hutcrence
isms. “Afterglow” is a
sweeping ballad co-
written by the mighty
Desmond Child. Tne
expansive song seems
almost filtered through a
hazy dream, wher=2
Fortune’s vocals linger
and float by, and the music
swells and surrounds you.
It will be a good fit for
adult top 40 stations, but
it likely will not spread
outside of the format.—KC

AQUALUNG Left Behind
(3:26)
Producer: Matt Hales
Writers: M. Hales, B. Hales
Publishers: Warner/
Chapell/Benjamin Keeston
Hales (PRS)
Red Ink (CD promo)
* British prodigy Matt
Hales proves himself
big time as an artist, prod-
ucer and writer on the
second single from his
haunting U.S. debut CD,
“Strange and Beautiful.
Written with his brother
Ben, “Left Behind” is a
masterfully crafted song
that screams melancholy.
Every chord, note ard word
has a purpose. From the
bittersweet opening to the
midsection payoff, this song
makes you feel. Procuction
is thoughtful and precise,
meshing keyboards and
lead guitar motifs flawlessly.
This one deserves im-
mediate attention and in no
way should be left
behind.—BO

WARREN G FEATURING
NATE DOGG | Need &
Light (4:45)

Producer: Warren G
Writers: W. Griffin 11/,

N. Hale

Publishers: Warren G
Publishing (ASCAP), Nate
Dogg Records (BM/)
Hawino Records (digital
track)

Best-known for his meladic
1994 jam “Regulate,” Warren
G now serves up the equally
mellow “I Need a Light”
(also featuring Nate Dogg),
the second song from his
mildly received comeback
effort, “In the Mid-Nite
Hour” But unlike first single
“Get U Down,” featurina B-
Real, this soulful cut could
lift Warren G’s album sa es if
it garners enough airplay.
Here, simplicity is key. A
two-beat bassline, steady
piano tinkles and finger
snaps are all he needs tc get
started, as he dotes on his
troubled upbringing (“Long
Beach back in the day was
all hustle”) and yet longs for
the Cali of old. The soul-funk
influence is evident. Anc
while the “smoke away the
pain” theme is nothing
groundbreaking, Nate
Dogg’s gruff and familiar
baritone serves as the
requisite X-factor.—CH

LITTLE BIG TOWN Bring It
On Home (3:59)
Producers: Wayne
Kirkpatrick, Little Big Town
Writers: W Kirkpatrick,
G. Bieck, T.H. Bieck
Publishers: Warner-
Tamerlane/Sell the Cow
(BMI), WB/Bieck’s Bloom
(ASCAP)
Equity Music Group (CD
promo)
* Thereis nothing like
gorgeous harmonies to
turn a well-written song into
an amazing experience, and
this talented foursome sure
knows how to create a
beautiful wall of sound. This is
another fine single from Little
Big Town’s debut disc, “The
Road to Here.” This ballad
boasts a warm, soothing
melody and tender tyric
about the safe refuge you
can find in the arms of
someone who loves you
unconditionally. It is a grea~
song, but those four
incredible voices soaring
together is what should make
it a hit record.—DEP
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

L 4

NEW ‘MEMORIES’

>>

‘LEGEND’ CLIMBS

>>

‘PASSION’ PLAY

>>

CHART
BEAIT

READ FRED BRONSON
EVERY WEEK AT
BILLBOARD.COM/FRED

>>With “Check On It (Columbia)
checking into the penthouse of
The Billboard Hot 100, Beyoncé
has now spent more time at No. 1
under her own name than asa
member of Destiny’s Child. The
group has earned 17 weeks on
top, while Beyoncé is No. 1 for the
18th week as a solo artist. “Check
On It” keeps the Columbia label
firmly in first place among

imprints with the most No. 1 hits
In the rock era. This is the 97th
Columbia title.to top the pop
singles chart. In second-place is
RCA, holding at 60.

>>Garth Brooks and Trisha
Yearwood follow in the
footsteps of 34 other couples
who have marched down the
aisle and then charted as
husband and wife on Hot
Country Songs. Their “Love Wil
Always Win” enters at No. 36.
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GEOFF MAYFIELD gmayfield@billboard.com

Blunt, Matisyahu Follow Chart Tradition

If you can remember a brilliant multi-
act parody EP called “Kosher Club” from
1984 or the 1990 sendup of 2 Live Crew
that was 2 Live Jews, you mright have
thought chatter heard late last year about
a young Hasidic reggae singer was the
punchline to a joke.

LIVE at STUBB'S

Yet here in the early going of 2006, Ma-
tisyahu joins James Blunt as illustrations
of the chart traction newer acts often
enjoy in the early weeks of a new year.
The latter, a U.K. singer/songwriter
whose U.S. debutalbum had been eagerly
anticipated several months efore it hit
stores Oct. 12, reaches the tcp 10 for the
first time in the 16 weeks it F-as spent on
The Billboard 200 (13-9, up ~1%).
Although this marks th= first time
since the Christmas (rarie that his

album sold more than it did in a prior
week, this becomes the fifth straight
issue that “Back to Bedlam” rises to a
higher rank. Blunt’s climb to the top 10
is the slowest by any male artist since
Sean Paul’s “Dutty Rock,” which in its
19th chart week rose 12-9 in the April 5,
2003, issue.

Although fewer U.K. acts have
charted this decade than we are accus-
tomed to seeing, the presence of a Brit
inthetop 10is certainly more common
than that of a Hasid reaching the big
chart’s top 40.

Matisyahu makes that happen in his
11th week on the big chart (44-33), as a
Jan. 16 stop on “Late Show With David
Letterman” helps propel a 26% sales hike.

His “Live at Stubb’s” has climbed to
higher Billboard 200 ranksin eight con-
secutive weeks and has held No. 1 on Top
Reggae Albums for each of the past five.

Of course, knowing how the musicin-
dustry mimics success to excess, one can
only wonder what comes next. A Bud-
dhist rapper? A Hare Krishna ska band?
We will see.

The progress shown by Matisyahu and
Blunt recalls the change of tide that we
see at the start of every year. The flow of
big names that splashed on store shelves
in the last four months of the prior year

subsides; developing artists find chart
hikes less daunting in the soft sales
weeks of January.

John Legend, Keane, the Killers and
Sugarland were examples last year. Paul,
Michelle Branch, Dido, the Donnas, Nelly
Furtado, Lifehouse, Los Lonely Boys, Ma-
roon5, MercyMe, Puddle of Mudd, Ras-
cal Flatts, Musiq Soulchild and the Used
are among those what made first-quar-
ter climbs from 2001 to 2004.

Reaching better chart numbers is not
a guarantee that a newer name sticks
with the music-buying public. The first
Crazy Town album rose to No. 9 in early
2001, but its sophomore set peaked at
No. 120 the following year. The first
quarter of 2003 saw the debut album by
T.a.t.u.sprint from No. 191 to No. 13 in
less than two months, but last year its
second outing had to settle for a high
of No. 131.

VICTORY IN DEFEAT: Canyoure-
call a time when the weatherman pre-
dicted a dire storm that turned out to be
no more than a spritz of rain?

That is how it feels, as the tracking
week for this issue’s charts competes
with the 2005 frame. That is when the
first album by the Game set the Nielsen
SoundScan-era record for first-week sales

by an album released in January.

Even against the onus of that album’s
587,000-unit start, .e the fact that
notone title on The Billboard 200 reached
100,000 copies, album sales are down only
0.8% from the comparative 2005 week.

So friendly is the rivarly between Jamie
Foxx and Mary J. Blige, who have traded
the top slot on the big chart for the past
five weeks, that the latter appeared on
Foxx’s Jan. 25 NBC special.

In the meantinie, his 6% drop finds
him overtaking Blige’s “The Break
through,” which erodes by 20%. The
97,000 sold by Foxx's “Unpredictable” is
the lowest sum by a No. 1 on The Bill-
board 200 since OutKast’s “Speaker-
boxxx/The Love Below” rang 86,000
copies in the Feb. 14, 2004, issue, one of
two weeks that album led the list with
less than 100,000 sold.

Some within RCA Music Group think
Foxx’s special and same-week visits to
“The Tonight Show With Jay Leno” and
“The Ellen DeGeneres Show” could pro-
pel him to the neighborhood of 140,000.

That might not be enough to beat the
bow of the third album in less than a year
by Oprah Winfrey-endorsed Il Divo.
First-day chain sales suggest the group,
with its own pair of TV shots, will open
in the range of 140,000-150,000.

wwWwW americanradiohistorv com

—== — - N — == e ————
" A ) F ding Jan. 22, . Fi d
IVIE“ I(et \Nat(ll1 A Weekly National Music Sales Report c%%e.éﬁ‘?mg e ggr?w%le'gfurr:zsaﬁrseu;?:ggg IN Nielsen
rack sales reports collected and provided by SoundScan
WEEKLY UNIT SALES YEAR-TO-DATE
STORE [
ALBUIMS SINGLES S 2005 2006 CHANGE YEAR-TO-DATE ALBUM
This Week 9,487,000 69,000 11,650,000 OVERALL UNIT SALES SALES BY STORE TYPE
Last Week 9,399,000 62,000 9,952,000 Albums 29,841,000 30,308,000 1.6% T iommnits
Change 0.9% 11.3% 171% Digital Tracks 15,941,000 35,004,000 119.6% -,
3 L0 37
This Week Last Year 9,564,000 76,000 5,247,000 :‘f’f SllagiE . ﬁ?gggg - ;z;ggg ‘l;:‘j 08 ﬁ . £
ptal ) s o H 4% [3 | B
Change -0.8% -9.29 122.09 @
g o IRDY ppumswTEA* 31435100 33808400  75% 12 3 17
*Includes track equivalent album sales (TEA) with 10 track downloads ' 3
WEEKLY ALBUM SALES equivalent to one album sale. {
35 million units 9 |
10 Digital Tracks Sales
2005 ) L @
N e 05 .. 159 milion
 —— 3s0mition
32
20 in
o
un
15 . +
-
e = SALES BY ALBUM FORMAT | : oy
cD 28,868,000 28,552,000 -1.1% | &
5 Digital 679,000 1,602,000 135.9% |
g 0- - -,
g o B R Cassette 227,000 95,000 -58.1% Indies Non- Mass Chain
J FM A M J J A S O N D Other 67,000 50,000 -25.4% traditional Merchant
Go to www.billboard.biz for complete chart data 37


www.americanradiohistory.com

See Charts Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nlelsen SoundScan, Inc. Alf rights resesved

SALES DATA COMPILED

N

BY

Nielsen

Soung:

Scan

= S
55 §=§§ ARTIST Title % 15 HIGH B v S B8 aRTiST Title & :é
ﬁ <5 22 23 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8 :‘.g $CHOOL @Qj ‘2% 2% SZ IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) = Ee
3z e -  Unpredictable 1 ;*}g.g,,; Q =2mn ﬂ VARIOUS ARTISTS Open The Eyes Of My Heart Bl
2 + 2 k8 mf;ﬁZCHJGEFBFELNI%EHT'mznscopf (13.98/8.98) The Breakthrough =M @ e 5? I’J”Eﬁl\r;lDI/glLEAU;IU?LED?VlfACMSV (13.98) A Fever You Can't Sweat Out f
- | A SEH,/:/IL'V':S?SMATH 005881°/INTERSCOPE (13.98/8.98 CurtaimEali:ahelkits . "’ggi ) 5_3_i 50 85 n SEIRLCIJZV ggmwﬁgg Doin’ Somethin' Right @ .
By 3 5 f}: ACRQTRA’:F:ETAUNTSE\ELTEV;/\?WOFRAG (18 98) Some Hearts ‘E ﬁ bl’o‘::gl[l\\/ @ 127 130 § Fstjgj‘sjyzgl!g{:ggr 005604/VG (18.98) Brokeback Mountain ﬁ.
e_ ol =8 [JE?A'(-)'V"JC?LUM(B:IAA/ASM?R\CAN ISLAND 005288 UME (13.98) The Legend Of Johnny Cash . :_:grﬁ; Film @ ; _EJ;)J_WA_QEU!IG?E_‘BY]T:JM —_ ~ o Aoty Fessien | sk
0 Ly r: %Lf;ﬁfi;?ﬁggﬁ DMG (18.98) Al The Right Reasons @ crabded bESt = I?L?NND o‘;gxl‘mme (16.98) @ Have A Nice Day I -'
o Bl 112 %?5;2 ZBUEB?Y:/BD;&)@ Chris Brown IR I ';;]‘:]?:L? 57 43 a ﬁ)r:g:t?ﬂga/?oﬁx%;g’r‘l Ain't Nobody Worryin' !
= I -':, BTA’JEJ'e?J?Q'%Ugf. B.I.G. Duets: The Final Chapter g ?rgri::y Q I ﬁ,?u‘gggmﬁg'ﬁzg _ HighSchool Musical 58
1316 gﬁ:%%iwLBANLTﬁJch;J;soms (15.98 Back To Bedlam @ : 5o s3 67 ﬁ x.ﬁmaﬁs@miﬁms.c (1298) @ Kerosene @
‘0D 6 6 i:* IS"’{fm&%fgfﬂEﬁm) N The Emancipation Of Mimi B 56 71 £:l RROOKS SthN. G Hillbitly Deluxe @ 14
gol . I&Tﬂioghéﬁfgnggﬁ%;‘_g?;) Monkey Business 3 T CH cCA?nLuPEh?:a 98) xsy B .
2 12 r'x(cEtL::z/x EMLGA(%§880N Breakaway B § i 1‘. 1 49 a2 ;‘-'\: \?CE?I:ASHML(L:EEO(?‘SLIBTJEGN (19 98) Reba: #1s M 42
B 1B :ﬁﬂﬁ%ﬁ?ﬂﬁﬁ UME (18,98 Now 20 B3 70 60 E HAO\:EELE'\‘JSSESJS/WEAXNEE?;K?SLgﬁ 98) City Of Evil @ ‘
4 (AR .__ ::J?L%DLB(V)#JENBKQZND 004140 1DJMG (13 98] From Under The Cork Tree | %;%Cg?bs 6t fAﬁ}gnKHﬁls?N';:‘u?ﬁ:‘E 004149°/UMRG (13.98) In Between Dreams M 5
%l 15 m [ THE FussvcAT ooLLS Pco @ (8 By “a e Love Angel. Music. Baby. B I8
CC
o 16 28 | JAEI%CL:ENA&%KLIEPSM (18.98) Songs About Me B ¥ kaa:f!;Jg:ry 83 A MJEE’:R’?SE;Q?:’WBARLNEER BROS (18 98) 4 its Time I °F
7 19 27 Ii ! gf%un&ﬂs%ya The Road And The Radio B :_ z:g’;;gg 62 _ m_ta?oz 1[323;?18 o) Most wanted 1l !
i 2! % g;ﬁcs oy ::ssLoi.-)T%ivwonn (1898 Feels Like Today B '_ Terger and P s ,ﬂw.fﬁ xdtz:SBRLRJ(DH!E.QBJ Timeless B
D 5 1 B O e e s e ws I o The Road To Here B
=7 R | é-AISLd %ﬁyv:lnsuzr UMRG (13 98 Tha Carter Il @ |4 | aﬁgl-osssasssm;f(grus.sa lAam Me B4 _
20 2 2| ﬁt’:’ﬁwm WARNER BROS (18 98 Amarantine B 7§ ggg‘w%ﬂs;ﬁw?gs%gw (16 98 Greatest Hits B :?i'
'z 110 7 1 ?ME}!’EAE!,?L?)AM%:IESOG/SDNV MUSIC (18.98) 12/Songs _. 4 cyolmgalﬁrgloGTwav'Iglascn-avn, -+ U.S.A. Still United s
'@ 39 68 ] ﬁfri:mﬁgipi (13.98 The Way It Is @ 's i ] 3',,&3'?35&&&%5&18%_ : Modern Day Drifter 1l '.-‘
23 2 15 mag&?xﬁq D) Confessions On A Dance Floor Il 1 ?ftafl:'tqss.lares L?N?EZEMG‘NQQQEL‘SW NS Most Known Unknown @ '3
25 a5 R%Ezg,yoclﬁr.‘“f&&cops 13.68 CD/DVD) & Barrio Fino: En Directo ,% 6iﬂe=t@in AN : g gzﬁ%sﬁmﬁlﬁgwm (18.8 Time Well Wasted @ ?
28 24 A :(‘;O;Eﬁew_ - - See You On The Other Side @ 3 o :SVC‘:!):JO) 78 83 : Z!gﬁ%i;o, INTERSCOPE (13.96 Make Believe I 2
2> 26 31 [} KEITHURBAN o e Be Here B 'j . 1.3- 64 36 _}'_’ B sl o) Oral Fixation Vo2 |
28 2 23 EIET\EKLQE.QEO%’#' MUSIC (18.98] @ Hyprotize B 4 chlil:?q fs%!g'ﬁnel(faygi % - B Unplugged 1
@ rS.,E)HTsDJEﬁEI"(B 98 Walk The Line '@ m ;g‘ér:’]w SJSJESB;I'C(:{ASHWLLE, 19470/WRN (18.98 Comin' To Your City Ml .';_E';'
@ iy . (13 98/8 98 Get Rich Or Die Tryin' Ml —T B N?T’:lggrm 98 CD/OVD) + RimpinkIncgrporated i
3 SE":CGUQRO:LI_,'A?R”GN . Twice The Speed Of Lite B ﬁ ] E\Lﬁé(LYNEhBSgPI Greatest Hits E
32 18 4 I':{E S,T?,?G'TES%) First Impressions Of Earth SB%EEJEAKSEB 9% & The Chronicles Of Namia: The Lion, The Witch And The Wardrobe I:{s_
@ a4 198 mlc'ﬂﬁ?ym MUSIC (13 98) Live At Stubb's fﬁmomﬁg 115;?0!'8 WUSIC (18.98} Try! Live in Concert g
Q w0 i}‘s ggifgﬁAZAmm BROS (18.98 American Idiot £oan.-d 81 94 ﬁ !Mﬁ\cztl‘?rglanﬁvgﬂsstslusw WORD-CURB 11247/SPARROW (22.98) WOW Hits 2006
E‘E N Y :\(‘)ER'EEIEYDERRTY 005825° /UMRG (13.98 Sweatsuit @ Enu?y" 8 7517 ﬂ@?ﬂ@%m (18.96) All That 1| Am !
IE 29 19 m %?TFY‘FL;\U’EEF?JI 004813 1DMG (13.98) Late Registration H glér:h_slp; 86_ 88 92 wn)nsgsv EPIC 97727/SONY MUSIC (18 98) & Swich E?
37 28 r‘,’,,l,{oE,\h%k ?ﬁﬂ;ﬁ‘]’:ﬁa. DIMG (13.98/8 98 what The Game's Been Missing! @ ﬁig;zzst | m 96 103 mg%&?’gxﬁﬁﬂgg?OTN?JUSIC (18.98 Something To Be Proud Of: The Best Of 1999-2005
28 30 29 @ %ngzﬁﬁmoss;?a’tlgn?sﬁz 98) Ludacris Presents...Disturbing Tha Peace m‘. :)Lg» 88 91 104 ﬁ S;MQZMWARNEH BROS {15 98 Dark Light
D s s m b it sisrmash (i Plans @ ﬁ (?g"og(lx’{ g9 85 100 °F CELTIC WOMAN Celtic Woman @ |
a0 35 E Eﬁalvl:{eg!}knsnvms, 48734/WRN {18 98) Fireflies B . 90" 50 98 E %ﬁglmnsﬂn?ﬁy&W?ﬁ%% 98) Welcomeglo Jamrock
@ 5 62 VSPEAQ?MF?:U} i The Trinity @ . o1 8 70 E s —— Greatest Hits !
&z 33 3 B YOUNG T‘iﬁf{f s Let's Get It: Thug Motivation 101 Il . %2 w2 W ﬁ Eaﬁgfcggg'u‘om a8 c/ovD) @ Retaliation .
@_ ol Iogfou‘s\;tfgvlsx?;fc@?,ﬁiECTS Move Along @ . 83 w78 gl*gﬂsCH;'LiNgmLLS%gum - Ali Jacked Up Il .
4 46 52 F?C?]E!)g:/m (18.98) & The Real Thing SO ' 84 80 85 ﬁ ESA’;‘HSMQ&G UMRG (13.98) Da Hitman Presents Reggaeton Latino '
e v s[ooe, oemon oo MR | (o 3 | Yt v eaSHs EDIGEIED
e 2 S : Tl»iAerM JIVE 73200/20MBA (18 98) Rappa Ternt Sanga Eerly Stow U A ﬁ ;IS-E\NED oKOIZIZz::aE’:J?ws (13.98) Hot Fuss B |
< I~ Down For Life st | ) 1o 1a0 [ JASON ALDEAN sason Aldean @
43 0 4 i lli)ELEwIEl.jéggE'WERN[R BROS (18.98) & Ten Thousand Fists rsi}isﬁ; @5 106 - B3 3’%3&?;@4@%?% Underworld Evolution
a "f.vl\?l'L(Jl'J:LFiear:(Kl;‘lvxlc 71019, 20MBA (18.98) Jero 2 05 99 103 9% Jl1 svﬁsldhiom?kwbwm 83808,ASYLUM (18 98) The Peopies Champ Il
5 ﬁﬁsﬂtﬁoflﬁ'ﬁﬁ The Sound Of Revenge @ ﬁ (w0 32%) 100 95 93 F1 3E:Nluau LIFE BB539/ASYLUM (18 98) Tril
THE BILLBOARD 200 ARTIST INDEX jusoon s Thommmmm Conn o 153 aimsono 1o Mo o y——. e e L AnE k
3DCOFSDIWN .....196 GARYALLAN ........164  BOX ORCHESTRA Cris BOrT 79 ikRiAw CAREY % S%SEH&gSLE i T o JonN rocemy | 108 GREEN DAY G400 o — 140 TOBY KEITH ... 105, 149 msielfomv_. i
Her T AOWAPPLE 101 NAIAHABIONGHELD 95 ot e e G L o ST ORI e USROS T W isp KDzsekos 0 o
s Misie e sope G (ROCEIM e concwoun - % BIGITENGITIES S W TR e s = Ko S g e —
TRAZE DIGNS 16 AVENGED SEVENFOLD .63 BG & RICH 79,148 \iCHAEL BUBLE ...... 66 KENNY CHESNEY ..... .17 N 21 FRANZFERCINAND .. 177  HAWTHORNE HEIGHTS . 122 LYPE JCNNINGS . .....339 BOB MARLEY AND THE
%ﬁ?‘lﬁkﬁ?&“}m ! — ETES&@‘CGKTEJ&%‘EQS m&?m BYNUM ‘gg %ALFE CLARKSON 1?3 D:DdY\}ANKEE = : ETa 08 SIS 34 mﬂ?«emﬂe i 1.23 JMAI?E( fgﬁé‘ss (.)N. ‘z'gg m DVKQ'.KENR-SJR. GONG® "
REECTS 43 THE.BABY EINGTEINMUSIC  MARY J. BLIGE DEATH CAB FOR CUTE -9 MARLEY
38 Go to www.billboard.biz for complete chart data Data for week of FEBRUARY 4, 2006 CHARTS LEGEND on Page 52

www.americanradiohistorv.com



www.americanradiohistory.com

AIRPLAY MONITORED BY

N

Nielsen

Broadcast Data

Systems

X

'Y
0
O )
0
5 1
a 4
o
o 10
9 9
10 7
m 16
12 1t
:aa:-‘ 12
14 13
@ 18
@ a2
© -
18 19
19 2
20 17
e »
,22 14
o
o4 2
ae 15

13
M
16
23
16
10
22
18
g
16
19
2
1
5
1t
28
38

20

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from internet sales reports collected and provided by Nielsen SoundScan. This data.
is used to compile bath The Billboard Hot 100 and Pop 100. ADULT TOP 40/ADULT CONTEMPORARY/MODERN ROCK: 78 adult top 40 stations, 83 aduit contemporary stations and 75 modern rock stations are:
electronicaily monitored 24 hours a day, 7 days a week. See Chart Legend for additional rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

SALES DAYA COMPILED BY
N
Nielsen
SoundScan

HOT 100 AIRPLAY.

=

RTIST (IMPRINT / PROMOTION LABEL)
CHECK ON IT
BEYONCE FEAT. SLIM THUG (COLUMBIA)

SO SICK
NE-YO (DEF JAM/IDIMG)

GRILLZ
__NELLY FEAT. PAUL WALL, ALl & GIPP (DERRTY/FO' REEL/UMRG)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN)

DON'T FORGET ABOUT US
MARIAH CAREY (ISLAND/IDJMG)

RUN IT!
CHRIS BROWN (JIVE/ZOMBA)

STICKWITU
THE PUSSYCAT DOLLS (A&M/INTERSCOPE

UNPREDICTABLE
JAMIE FOXX FEATURING LUOACRIS (J/RMG)

BECAUSE OF YOU
KELLY CLARKSON (RCA/RMG)

ONE WISH
RAY J {KNOCKOUT ‘SANCTUARY}

YO (EXCUSE ME MISS)

_CHRIS BROWN (JIVE 20MBa)

THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDIMG

| THINK THEY LIKE ME

OEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)
PHOTOGRAPH

NICKELBACK (ROADRUNNER/IDJMG)

KRYPTONITE (I'M ON IT)
PURPLE RIBBON ALL-STARS (PURPLE RiBBON/VIRGIN)

I'M N LUV (WIT A STRIPPER)

T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA)
JESUS, TAKE THE WHEEL

CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE/PLG)

GOLD DIGGER
KANYE WEST FEAT, JAMIE FOXX (ROC-A-FELLA/DEF JAM/DIMG)

YOU AND ME
LiFEHOUSE (GEFFEN)

LAFFY TAFFY
D4L (DEEMONEY. ASYLUM/ATLANTIC

DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS (DDGHDUSE/INTERSCOPE)

STAY FLY

THREE 6 MAFIA (HYPNOTIZE MINDS/CDLUMBIA)
DANCE, DANCE

FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
WE BE BURNIN’

SEAN PAUL (VP/ATLANTIC

HERE WE GO
TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)
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TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
3UGAR, WE'RE GOIN' DOWN
FALL OUT 80Y (FUELED BY RAMEN/ISL AND/IDJMG)

25 23 VY HUMPS

“HE BLACK EYED PEAS (A&M/INTERSCOPE)
SHAKE THAT
EMINEM FEAT. NATE DOGG (SHADY/AFTERMATH/INTERSCOPE)
‘M SPRUNG
_T-PAIN (KONVICT MUZIK/JIVE/ZOMBA)
YOU'RE BEAUTIFUL
IAMES BLUNT (CUSTARD/ATLANTIC)
IF IT'S LOVIN' THAT YOU WANT
__RIHANNA (SRP/DEF JAM/I0JMG)
LUXURIOUS
SWEN STEFANI (INTERSCOPE)
TOUCH IT
3USTA RHYMES (AFTERMATH/INTERSCOPE)
HONKY TONK BADONKADONK
TRACE ADKINS (CAPITOL (NASHVILLE))

WHEN | GET WHERE I'M GOING
| BRAD PAISLEY FEA_'_!. OOLLY PARTON (ARISTA NASHVILLE)‘_

33 43 WE BELONG TOGETHER

MARIAH CAREY (ISLAND/IDJMG)

LEAN WIT IT, ROCK WIT IT

OEM FRANCHIZE BOYZ (SO S0 DEF VIRGIN)

SHE LET HERSELF GO

_GEORGE STRAIT (MCA NASHVILLE)

MUST BE DOIN’ SOMETHIN' RIGHT

BILLY CURRINGTON (MERCURY)

RODEO

JUVENILE (UTP/ATLANTIC)

LIKE WE NEVER LOVED AT ALL
_FAITH HILL (WARNER-CURB/WRN/WARNER BROS )

S22 23 SOUL SURVIVOR

_ YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM/IDJMG)

38 9 GOTTA GO

__TREY SONGZ (SONG BOOK/ATLANTIC)

52 g NASTY GIRL

THE NOTORIOUS B.I.G. (BAD BDY/ATLANTIC)

FRESH AZIMIZ
BOW WOW FEAT. J-KWON & JERMAINE OUPRI (COLUMBIA)

43 12 TURN IT UP

CHAMILLIONAIRE FEAT. LIL' FLIP (UNIVERSAL/UMRG)

45 10 MY OLD FRIEND

TIM MCGRAW (CURB)
ROMPE

DADDY YANKEE (EL CARTEL/INTERSCOPE)
LOOKING FOR YOU

KIRK FRANKLIN (FO YO SOUL/GOSPD CENTRIC/ZOMBA)

TONIGHT | WANNA CRY
KEITH URBAN {CAPITOL (NASHVILLE))

1,028 stations. comprised of top 40, adult contemporary, R&B/hip-hop. country, rock, gospel. Latin, and Christian formats,

are electronically monitored 24 hours a day, 7 days a week. This data is used 0 compile: The Billboard Hot 100.
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CHECK ONIT

BEYONCE FEAT. SLIM THUG (COLUMBIA)
GRILLZ
NELLY FEAT. PAUL WALL, ALI & GIPP (FO' REEL/DERRTY/UMRG)
YOU'RE BEAUTIFUL
JAMES BLUNT (CUSTARD/ATLANTIC}
DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS (OOGHOUSE/INTERSCOPE
DANCE, DANCE

LAFFY TAFFY
DAL (DEEMONEY/ASYLUM/ ATLANTIC)
UNWRITTEN

_NATASHA BEOINGFIELD (EPIC

WE BELONG TOGETHER

GAVIN DEGRAW (J/RMG)

L.O.V.E.

ASHLEE SIMPSON (GEFFEN)

RUN IT!

_CHRIS BROWN (JIVE/ZOMBA)

PHOTOGRAPH

NICKELBACK (RDADRUNNER/{DJMG)

THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDIMG
GOLD DIGGER

KANYE WEST FEAT. JAMIE FOXX (ROC -A-FELLA/DEF JAM/IDJIG)
STICKWITU

THE PUSSYCAT DOLLS (A&N/iNTERSCOPE)

WHEN I’'M GONE

EMINEM (SHADY/AF TERMATH/INTERSCOPE)

MY HUMPS

THE BLACK EYED PEAS (A&M/INTERSCOPE)
TEMPERATURE

SEAN PAUL (VP/ATLANTIC)

SHAKE THAT

EMINEM iSHADY/AFTERMATH/INTERSCOPE)

I'M N LUV (WIT A STRIPPER)

T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA)
SUGAR, WE'RE GOIN’ DOWN

FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
EVERYTIME WE TOUCH
_CASCADA (ROBBINS)

PUMP IT
_THE BLACK EYED PEAS (AGM/INTERSCOPE)
BEVERLY HILLS

WEEZER (GEFFEN)

DON'T CHA

THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
JESUS, TAKE THE WHEEL
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE)
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

SOUL SURVIVOR
JUCUNGYEEZY AL AKONI(CORPORATHTRUGZDEFIAMIDING)
UPSIDE DOWN

JACK JOHNSON (BRUSHFIRE/UMRG)

HONKY TONK BADONKADONK
TRACE ADKINS (CAPITOL (NASHVILLE))

HUNG UP

MADDNNA (WARNER BROS.)

STAY FLY

THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA)
WE BE BURNIN’

SEAN PAUL (VP ATLANTIC)

ONE WISH

RAY J (KNOCKOUT/SANCTUARY)

BECAUSE OF YOU

KELLY CLARKSON (RCA’/AMG)

PERFECT SITUATION

WEEZER (GEFFEN)

FEEL GOOD INC

GORILLAZ (PARLOPHONE/VIRGIN)

YO (EXCUSE ME MISS)

CHRIS BROWN (JIVE/ZDMBA)

100 YEARS

FIVE FOR FIGHTING (AWARE/COLUMBIA)
FIREMAN

LIL WAYNE (Ci5SH MONEY/UMRG)

DON'T FORGET ABOUT US

MARIAH CAREY (ISLAND/IDJMG)

WAKE ME UP WHEN SEPTEMBER ENDS
GREEN DAY (REPRISE)

YOU AND ME

LIFEHOUSE (GEFFEN)

I'M SPRUNG

T-PAIN (KONVICT MUZIK/JIVE/ZOMBA)

WHO | AM HATES WHO I'VE BEEN
_RELIENT K (GOTEE/CAPITOL)

SINCE U BEEN GONE
KELLY GLARKSON (RCA/RMG)
LOSE YOURSELF
EMINEM (SHADY/INTERSCOPE)
BOYFRIEND
ASHLEE SIMPSON (GEFFEN)
BE WITHOUT YOU
MARY J. BLIGE (GEFFEN)
SOUL MEETS BODY
DEATH CAB FOR CUTIE (BARSUK/ATLANTIC)
1 THINK THEY LIKE ME
IEM ﬁiANCHIZﬂ (SO SO DEF/VIRGIN)
JUST THE GIRL
THE CLICK FIVE (LAVA)

CERT.
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TITLE o8
ARTIST (IMPRINT / PROMOTION LABEL) =z
PHOTOGRAPH o
NICKELBACK (RDADRUNNERADIMG) W |
BECAUSE OF YOU ﬁ
KELLY CLARKSON (RCA/RMG)
BETTER DAYS Q’

600 GDO DOLLS (WARNER BROS.)
YOU’RE BEAUTIFUL
JAMES BLUNT (CUSTARD/ATLANTIC)
EVER THE SAME
RDB THOMAS (MELISMA/ATLANTIC)
YOU AND ME
LIFEHOUSE (GEFFEN)
WAKE ME UP WHEN SEPTEMBER ENDS
GREEN AY (REPRISE}
SHE SAYS
HOWIE DAY (EPIC)
PRETTY VEGAS
INXS (BURNETT/EPIC)
SUGAR, WE'RE GOIN’ DOWN
_FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG) _
YOU'LL THINK OF ME
_KEITH URBAN (CAPITOL (NASHVILLE)/EMC)

CRAZY
ALANIS MORISSETTE (MAVERICK/REPRISE)

b2

T
o
r
i

RIGHT HERE
STAIND (FLIP/ ATLANTIC)

HAVE A NICE DAY
BON JOVI (ISLAND 1DJMG)

IN THE ROUGH

ANNA NALICK (COLUMBIA)

OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC

CAB

TRAIN (COLUMBIA

JUST FEEL BETTER

SANTANA FEAT. STEVEN TYLER (ARISTA/RMG)
BAD DAY

OANIEL POWTER (WARNER BROS

HUNG UP

MADONNA (WARNER BROS.)

HOW DO YOU LOVE?

COLLECTIVE SOUL (EL)

BLIND

LIFEHOUSE (GEFFEN)

I'M FEELING YOU

SANTANA FEAT. MICHELLE BRANCH (ARISTA/RMG)
TALK

COLDPLAY (CAPITOL

UNWRITTEN

NATASHA BEDINGFIELD (EPIC)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

HOLLABACK GIRL
GWEN STEFANI (INTERSCOPE)

& cear |

UNPREDICTABLE

JAMIE FOXX FEATURING LUDACRIS (J/AMG)
MR. BRIGHTSIDE

THE KILLERS (ISLANO/IDJMG)

ROMPE

DADDY YANKEE (EL CARTEL/INTERSCOPE)
LIGHTS AND SOUNDS

YELLOWCARD (CAPITOL)

YEAH!

USHER FEAT. LIL JON & LUDACRIS (LAFACE/ZOMEA)
BREAKING FREE

ZAC EFRON & VANESSA ANNE HUDGENS (WALT DISNEY)
BETTER DAYS

60O GOO DOLLS (WARNER BROS.)

GEORGIA

LUDACRIS & FIELD MOB FEAT. JAMIE FOXX (DTP/IDJMG)
NASTY GIRL

THE NOTORIOUS B.1.G. (BAD BOY/ATLANTIC)
THESE WORDS

NATASHA BEDINGFIELD (EPIC)

BOONDOCKS

LITTLE BIG TOWN (EQUITY)

LOSE CONTROL

MISSY ELLIOTT (THE GOLD MIND/ATLANTIC
HEARD 'EM SAY

KANYE WEST FEAL ADAM LEVINE (ROC-A-FELLA/DEF JAM/IDJMG)
PON DE REPLAY

RIHANNA (SRP, DEF JAM/IDIMG)

TURN IT UP

B

___ CHAMILLIDNAIRE FEAT. LI FLIP (UNIVERSAL/UMRG)

22

61

CHARIOT

GAVIN DEGRAW (J/RMG)

LET'S GET IT STARTED

THE BLACK EYED PEAS (A&M/INTERSCOPE)
1, 2 STEP

MUST BE DOIN' SOMETHIN’ RIGHT
8ILLY CURRINGTON (MERCURY)

GET'CHA HEAD IN THE GAME
TACEFRON (WALTOISNEY)
BEHIND THESE HAZEL EYES

KELLY CLARKSON (RCA/RMG)

HOLIDAY

GREEN DAY (REPRISE)

BAT COUNTRY

AVENGED SEVENFOLD (HOPELESS/WARNER BROS.)
FRESH AZIMIZ

_BOW WOW FEAT. J-KWON & JERMAINE DUPRI (CDLUWBIA)
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TITLE b:@
Z| ARTIST (IMPRINT / PROMOTION LABEL) &L
YOU AND ME |
| LIFEHOUSE (GEFFEN) e P
LONELY NO MORE o
HOB THOMAS (MELISMA/ATLANTIC) W
HOME
MICHAEL BUBLE (143/REPRISE) =

YOU'RE BEAUTIFUL
JAMES BLUNT (CUSTARD/ATLANTIC)

I'M FEELING YOU
SANTANA FEAT. MICHELLE BRANCH (ARISTA/RMG)

o

BECAUSE OF YOU

_KELLY CLARKSON (RCA/RMG)

ONE LOVE

_HOOTIE & THE BLOWFISH (SNEAKY LONG/VANGUARD)
WINDOW TO MY HEART ?r
JON SECADA (BIG3 ;
BEAUTIFUL W
JIM BRICKMAN FEAT. WAYNE BRADY (WALT DISNEY, ."")LLVEOOD_,

MAKING MEMORIES OF US

_KEITH URBAN (CAPITOL (NASHVILLE)/EMC)

1 RUN FOR LIFE

MELISSA ETHERIDGE (151 AND/IDJMG)

WHERE IS YOUR HEART TONIGHT
JORDAN KNIGHT (TRANS CONTINENTAL)

SAY WHAT YOU WILL

ERIC CLAPTON (DUCK/REPRISE)

BAD DAY

DANIEL POWTER (WARNER BROS )
AMARANTINE

ENYA (REPRISE)

SAVE THE LAST DANCE FOR ME
_MICHAEL BUBLE (143/REPRISE)

GOOD IS GOOD

SHERYL CROW (A&M/INTERS COPE)

BETTER DAYS

600 GO0 DOLLS (WARNER BROS.)

PROBABLY WOULDN'T BE THIS WAY
LEANN RIMES 'CURB)

TIME AFTER TIME

CYNDI LAUPER FEAT. SARAH MCLACHLAN (DAYLIGHT/EPIC)
WAKE ME UP WHEN SEPTEMBER ENDS
GREEN DAY (REFHISE)

PHOTOGRAPH

NICKELBACK (ROADRUNNER/IDJMG!

EVER THE SAME

ROB THOMAS (MELISMA/ATLANTIC)

LIKE WE NEVER LOVED AT ALL
FAITH HILL (WARNER-CURB WARNER BROS.)

I'VE GOT A CRUSH ON YOU

ROD STEWART FEAT. DIANA ROSS (J/RMG)

tr

TITLE

RTIST (IMPRINT / PROMOTION LABEL)
PERFECT SITUATION

(el weezen (Gerren)

HYPNOTIZE

SYSTEM OF A DOWN (AMERICAN/COLUMBIA)

DOA

FOO FIGHTERS (ROSWELL/RCA/RMG)

SAVE ME

SHINEDOWN (ATLANTIC)

5
B
=
=
£

»
{HTE

BB

 TWISTED TRANSISTOR

WASTELAND

10 YEARS (REPUBLIC/UNIVERSAL/UMRG)

BAT COUNTRY

AVENGED SEVENFOLD (HOPELESS/WARNER BROS
TALK

COLDPLAY (CAPITOL)

DANCE, DANCE
_FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
KING WITHOUT A CROWN

MATISYAHU (JDUB/OR/EPIC)

KORN (VIRGIN)

EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS (NOTHING INTERSCOPE)

ONLY

NiNE INCH NAILS (NOTHING/INTERSCOPE)

R

LIGHTS AND SOUNDS
YELLOWCARD (CAPITOL)

SOUL MEETS BODY

DEATH CAB FOR CUTIE (ATLANTIC)

DARE

GORILLAZ FEAT. SHAUN RYDER (PARLOPHONE/VIRGIN)

THE GHOST OF YOU
MY CHEMICAL ROMANCE (REPRISE)

W

OUT OF EXILE

AUDIOSLAVE (EPIC/INTERSCOPE
FEEL GOOD INC
GORILLAZ (PARLOPHONE/VIRGIN)
ANIMALS

NICKELBACK (ROADRUNNER/IDIMG)
STRICKEN

DISTURBED (REPRISE) -
FALLING

STAIND (FLIP/ATLANTIC)

BOM BOM BOM

LIVING THINGS (JIVE/ZOMBA)

THE DENIAL TWIST

THE WHITE STRIPES (THIRD MAN/V2)
SPEAK EASY
311 (VOLCANO/ZOMBA
TEAR YOU APART

SHE WANTS REVENGE (PERFECTKISS/FLAWLESS/GEFFEN)

41
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SEE BELOW FOR COMPLETE LEGEND INFORMATION.

15 Al CHECK ON IT ~ FIREMAN
L3 BEYONCE FEAT, SLIM THUG (COLUMBIA) LIL WAYNE (CASH MONEY/UMRG)

STICKWITU : BEEP
THE PUSSYCAT DOLLS (ABM/INTERSCOPE) - THE PUSSYCAT DOLLS FEAT. WILL.L.AM (A&M/INTERSCOPE)

RUN IT! NASTY GIRL
CHRIS BROWN (JIVE/ZOMBA) | THE NOTORIOUS B11G. (BAD BOY/ATLANTIC)

GRILLZ UNPREDICTABLE
NELLY FEAT. PAUL WALL, ALI & GIPP (DERRTY/FO' REEL/UMRG) JAMIE FOXX FEAT. LUDACRIS (J/RMG)

DIRTY LITTLE SECRET SHAKE IT OFF
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) MARIAH CAREY (ISLAND/IDJMG)

DANCE, DANCE BOYFRIEND
*_FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG) ASHLEE SIMPSON (GEFFEN)

PHOTOGRAPH BETTER DAYS
NICKELBACK (ROADRUNNER/I0JMG) 600 GO0 DOLLS (WARNER BROS.)

BECAUSE OF YOU TURN IT UP
KELLY CLARKSON (RCA/RMG) CHAMILLIONAIRE FEAT. LIL' FLIP (UNIVERSAL/UMRG)

UNWRITTEN SOUL MEETS BODY
NATASHA BEDINGFIELD (EPIC) DEATH CAB FOR CUTIE (ATLANTIC)

GOLD DIGGER ROMPE
. KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAMADJMG) DADDY YANKEE {EL CARTEL/INTERSCOPE)

' DON'T FORGET ABOUT US GIRL NEXT DOOR
" _MARIAH CAREY (ISLAND/IDJMG) SAVING JANE (ALERT, TOUCAN COVE)

YOU'RE BEAUTIFUL LIGHTS AND SOUNDS
" JAMES BLUNT (CUSTARD/ATLANTIC) YELLOWCARD (CAPITOL)

THERE IT GO! (THE WHISTLE SONG) GEORGIA
S _JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG) LUDACRIS & FIELD MOB FEAT. JAMIE FOXX (DTP/IDJMG)

L SUGAR, WE'RE GOIN' DOWN BREAKING FREE
b BT ™" _FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG) ZAC EFRON & VANESSA ANNE HUDGENS (WALT DISNEY)

[ Bl LAFFY TAFFY YOUR BODY
i ™ _D4L (DEEMONEY/ASYLUM/ATLANTIC) PRETTY RICKY (ATLANTIC)
. MY HUMPS HEARD 'EM SAY

THE BLACK EYED PEAS (ARM/INTERSCOPE) | KANYE WEST FEAT. ADAM LEVINE (ROC-A-FELLA/DEF JAMIDJMG)
WHEN I'M GONE BELLY DANCER (BANANZA)
EMINEM (SHADY/AFTERMATH/INTERSCOPE} AKON ISRC/UNIVERSAL/UMRG)
ONE WISH YOU'LL THINK OF ME
RAY J (KNOCKOUT/SANCTUARY) KEITH URBAN (CAPITOL (NASHVILLE))
PUMP IT BOONDOCKS
THE BLACK EYED PEAS (A&M/INTERSCOPE) LITTLE 816 TOWN (EQUITY)
L.O.V.E. y MUST BE DOIN' SOMETHIN' RIGHT
ASHLEE SIMPSON (GEFFEN) ~ BILLY CURRINGTON (MERCURY)
SO SICK GET'CHA HEAD IN THE GAME
NE-YQ (DEF JAM/IDJMG) ZAC EFRON (WALT DISNEY)
IF IT'S LOVIN' THAT YOU WANT FRESH AZIMIZ
AIANNA (SRP/DEF JAM/IDJMG} BOW WOW FEAT. J-KWON & JERMAINE DUPRI (COLUMBIA)
EVERYTIME WE TOUCH LEAN WIT IT, ROCK WIT IT
CASCADA (ROBRINS) DEM FRANCHIZE BOYZ (SO S0 DEF/VIRGIN)
SHAKE THAT - CATCH YOUR WAVE
EMINEM FEAT. NATE DOGG (SHADY/AFTERMATHANTERSCOPE) - _THE CLICK FIVE (LAVA)

. WE BELONG TOGETHER BAT COUNTRY
GAVIN DEGRAW (J/AMG) AVENGED SEVENFOLD (HOPELESS/WARNER BROS )

WE BE BURNIN' KRYPTONITE (I'M ON IT)
SEAN PAUL {VP/ATLANTIC) _ PURPLE RIBBON ALL-STARS (PURPLE RIBBON/VIRGIN)
FEEL GOOD INC HAVE A NICE DAY
GORILLAZ (PARLOPHONE/VIRGIN) ~_BON JOVI (ISLAND/IDJMG)
YOU AND ME TEQUILA MAKES HER CLOTHES FALL OFF
LIFEHOUSE (GEFFEN) JOE NICHOLS (UNIVERSAL SOUTH)
BEVERLY HILLS SEASONS OF LOVE
WEEZER (GEFFEN) CAST OF RENT (WARNER BROS.)
I'M SPRUNG ! LIKE WE NEVER LOVED AT ALL
~ _T-PAIN (KONVICT MUZIK/JIVE/ZOMBA) k FAITH HILL (WARNER-CURB/WRN/WARNER BROS.)

WALK AWAY THE W.A.N.D.

KELLY CLARKSON (RCA/RMG) THE FLAMING LIPS (WARNER BROS.)

STAY FLY 82 - n KING WITHOUT A CROWN
"5 _THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA) ol MATISYAHU (JDUB/OR/EPIC)

TEMPERATURE DON'T LIE

SEAN PAUL (VP/ATLANTIC) THE BLACK EYED PEAS (A&M/INTERSCOPE)

SOUL SURVIVOR KEROSENE

YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAMIDJMG MIRANDA LAMBERT (EPIC (NASHVILLE))

I'M N LUV (WIT A STRIPPER) HYPNOTIZE

T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA) SYSTEM OF A DOWN (AMERICAN/COLUMBIA)

WHO | AM HATES WHO I'VE BEEN TOUCH IT

RELIENT K (GOTEE/CAPITOL) BUSTA RHYMES (AFTERMATH/INTERSCOPE)

HERE WE GO LIKE YOU

BOW WOW FEAT. CIARA (COLUMBIA)

~ COME A LITTLE CLOSER

DIERKS BENTLEY (CAPITOL (NASHVILLE))
TWISTED TRANSISTOR

KORN (VIRGIN}

WHEN | GET WHERE I'M GOING
BRAD PAISLEY FEAT. DOLLY PARTON (ARISTA NASHVILLE)
GONE

KELLY CLARKSON (RCA/RMG)

FOR YOU | WILL (CONFIDENCE)
TEDDY GEIGER (CRED./COLUMBIA)

MORE THAN WORDS

FRANKIE J (COLUMBIA)

DONT BOTHER

SHAKIRA (EPIC)

WELCOME 2 DETROIT
TRICK-TRICK FEAT. EMINEM (WONOERBOY/MOTOWN/UMRG)

TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)
BE WITHOUT YOU
MARY J., BUGE (GEFFEN)

WAKE ME UP WHEN SEPTEMBER ENDS
GREEN DAY (REPRISE)

YO (EXCUSE ME MISS)
CHRIS BROWN (JIVE/ZOMBA}

LUXURIOUS
GWEN STEFANI (INTERSCOPE)
HUNG UpP
| _MADONNA (WARNER BROS.)
JESUS, TAKE THE WHEEL
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE)
UPSIDE DOWN
JACK JOHNSON (BRUSHFIRE/UMRG)
| THINK THEY LIKE ME
DEM FRANCHIZE BOYZ (SO S0 DEF/VIRGIN)

HONKY TONK BADONKADONK SHAKE
TRACE ADKINS (CAPITOL (NASHVILLE)} YING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT)
PERFECT SITUATION PRETTY VEGAS

INXS (BURNETT/EPIC)

" EVER THE SAME

~ ROB THOMAS (MELISMA/ATLANTIC})

DARE

GORILLAZ FEAT, SHAUN RYDER (PARLOPHONE/VIRGIN}

WHAT I'VE BEEN LOOKING FOR
LUCAS GABREEL & ASHLEY TISDALE (WALT DISNEY)

WEEZER (GEFFEN)

RIGHT HERE
'\ _STAIND (FLIP/ATLANTIC)

JUST THE GIRL
(SR THE CLICK FIVE (LAVA)
50 ]

CRASH
GWEN STEFAN) (INTERSCOPE

FOP 100: ~he top Pop singles & tracks, according to mainstream top 40 radic audiece impressions measured by Nielsen
Eradcast Data Systemns, and sales compiled by Nielsen SoundScan. 3se Chart Legand for rules and explanations. © 2006, VNU
ELsiness Mediiz Inc. and Nielsen SoundScan, Inc. All rights reserved. 2JP - €0 AIRPLAY: Legend located below chart. SINGLES
SALES: This ddta is used to compile both the Billooard Hot 100 and Pap 10). Se= Caart Legend for rules and explanations. © 2006,
\NU Business Media, Inc. Al rights reserved. HITPREDICTOR: See Chart Lucend fo- rules and explanations. © 2006, Promosquad
axd HitPredieto are trademarks of Think Fast LLC.
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s CHECK ONIT

- BEYONCE FEAT. SLIM THUG (CDLUMBIA)
RUN IT!
CHRIS BROWN (JIVE/ZOMBA)
. BECAUSE OF YOU

KELLY CLARKSON (RCA/RMG)

SO SICK
NE-YO (DEF JAM/IDJMG)
DON'T FORGET ABOUT US
- MARIAH CAREY (ISLAND/IDMG)
DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
PHOTOGRAPH
NICKELBACK (RCADRUNNER/IDJMG)
IF IT'S LOVIN' THAT YOU WANT
RIHANNA (SRP/DEF JAM/IDJMG)
DANCE, DANCE
FALL OUT BOY (FUELED BY RAMEN/ISLAND/ICJMG)
ONE WISH
| RAY J (KNOCKOUT/SANCTUARY)
SUGAR, WE'RE GOIN' DOWN
FALL OUT BOY (FUELED BY RAMEN/ISLAND/I0JMG)

PUMP IT
THE BLACK EYED PEAS (A&M/INTERSCOPE)

MY HUMPS

THE BLAGK EYED PEAS (A&M/INTERSCOPE)
WALK AWAY

KELLY CLARKSON (RCA/RMG)
UNWRITTEN

NATASHA BEDINGFIELD (EPIC)

THERE IT GO! (THE WHISTLE SONG
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJME)
WHEN I'M GONE

EMINEM (SHAOY/AFTERMATH/INTERSCOPE)

CASCADA (ROBBINS)
HERE WE GO
TRINA FEAT, KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)
I'M SPRUNG

T-PAIN (KONVICT MUZIK/JIVE/ZOMBA)

YOU AND ME
LIFEHOUSE (GEFFEN)
WE BE BURNIN'
SEAN PAUL (VP/ATLANTIC)

e - ——
ainstream top 40 stations are electronically monitored 24 hours a 3aw,

week, This data is used to compile the Pop 100.

HUNG UP
MADONNA (WARNER BROS )

. GOLD DIGGER
= KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLADEF JAMADIMG)
F1a m' GRILLZ ’
.- NELLY FEAT, PAUL WALL, AL & GIPP (DERHTVIFO REEL/UMRG)

);
&
EVERYTIME WE TOUCH i

ONE WISH
RAY J (KNOCKOUT/SANCTUARY)

TE AMO CORAZON
PRINCE (UNIVERSAL/UMRG)

TEAR YOU APART
SHE WANTS REVENGE (PERFECTKISS/FLAWLESS/GEFFEN)

-ﬂ GOTTA GET TO MY BABY
JOVAN DAIS (ANOTHA DAIS)

TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)

: | THINK THEY LIKE ME
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

RUN IT!
CHRIS BROWN (JIVE/ZOMBA)

LONELY
AKON (SRC/UNIVERSAL/UMRG)

INSIDE YOUR HEAVEN/VEHICLE
80 BICE (RCA/RMG) O

WE WILL BECOME SILHOUETTES/BE STILL MY HEART
THE POSTAL SERVICE (SUB POP}

NUMBER 1
GOLDFRAPP (MUTE)

INSIDE YOUR HEAVEN/INDEPENDENCE DAY
CARRIE UNDERWOOD (ARISTA/RMG) O

GO CRAZY
YOUNG JEEZY FEAT. JAY-Z (CORPORATE THUGZ/DEF JAM/I0JMG)

BABY GIRL
TRE' (SEL'SUM)

TOP NOTCH DIVA
QUIARRE LEE FEAT. TRINA & TRICK DADDY (KEY MONEY GRIP)

~ THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG)

| AM NOT MY HAIR
INOIA.ARIE (MOTOWN/UMRG)

LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BOYZ (S0 SO DEF/VIRGIN)

SHELTER IN THE RAIN
STEVIE WONDER (MOTOWN/UMRG)

- DELUSIONS OF GRANDEUR
~_THE J PROJECT FEAT. LASALLE GABRIEL (SLR)

JUICEBOX
THE STROKES (RCA/RMG)

IT'S YOU
_ _URBAN MYSTIC (SOBE/WARNER BROS.)

GRILLZ
NELLY FEAT. PAUL WALL, ALI & GIPP (OERRTY/FO'

Data for week of FEBRUARY 4, 2006 |
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FEEL GOOD INC
GORILLAZ (PARLOPHOBE/VRGIN)
SHAKE THAT
EMINEM FEAT, NATE DOGS (S+20Y/AFTERMATH/NTERSCOPE)
LUXURIOUS
GWEN STEFAN) (INTER3CO *E)
CRASH
GWEN STEFANI (INTER3CO °E)
LAFFY TAFFY
DaL (DEEMOVEV/F.SVUM/ATLANTlC)
STAY FLY
THREE 6 MAFIA (H/PNBTIZ™ MINDS/COLUMBIA/SUM)
RIGHT HERE
STAIND (FLIP/ATLENTIE)
WHO | AM HATES WHO I'VE BEEN
AELIENT K (GOTEE'CARTON)
BEVERLY HILLS
WEEZER (GEFFEN)
YOU'RE BEAU-IRJL
JAMES BLUNT (CUSTARD/A™LANTIC)
L.O.VE.
ASHLEE SIMPSON (GEF-EN}
SOUL SURVIVOR
YOUNG JEEZY FEAT. ACON COARPORATE THUGZ/DER JANVIDUMG)
BE WITHOUT ~OU
MARY J. BLIGE (GEFFEF)
SHAKE IT CFF
MARIAH CAREY (IS _AND/ID. MG)
BEEP
THE PUSSYCAT DOLLS FERT. WILLLAM (ASMANTERBCOPE) |
" YOUR BODY
PRETTY RICKY (ATLANTC)

WAKE ME UP WHIEN ZEPTEVBER ENDS
GREEN DAY (REPRISE)
GIRL NEXT DCOR
SAVING JANE (ALERT/TIUCSN COVE)
BELLY DANCER (3ANANZA)
AKON 1SRC/UN|VEF:SAL'UNHG)
YO (EXCUSE ME VISS)

CHRIS BROWN (JIVZ/Z0MB&%

SHAKE
YING YANG TWINS FEAT. 2ITRILL (COLLIPARK TV
CATCH YOUR WAVE
THE CLICK FIVE (LMVA)
"M N LUV (WIT A STRIPPER)
T-PAIN FEAT. MIKE JONES- (KO JVICT MUZIK/JIs E/ZDMBA)
GONE ‘
~ KELLY CLARKSON (RCASMC)
MAMACITA

BABY BASH FEAT. MARC®S HE NANBEZ (LATIUMAUNIVERSAL/AIMRG)

[ “E 0t

-

® HITPREDICTOR

PROMOSqQUAC

r GWEN STEFANI
fr JAMES ELUNT

NE-vO

THE ALL-AT ICAN REJECTS
FALL OUT BDY

RAY J

KELEY CLARKSON

NATASHA BEDINGFIELD
CASCADA

RELIENT K

ASHLEE SINPSON

SAVING JAKRE

KELLY CLARKSON
GCO,GOO DQLLS

RCB THOMAS

HCWSE DAY

INXS

FALL OUT BOY
COLLECTIVE SOUL
NATFSHA BEDINGFIELD
BON JOVI

3 DOORS DIWN

KELLY CLARSEON

SANTANA FZAT MICHELLE BRANCH

JON SECADA
JiM £ RICKMAN FEATY. WAYNE BIADY

=N
ALL OUT BOY
<ORN

3TalaD
AN3ERLIN

CHARTS _E3END on Page 52
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b | 71779 /RMG (18.98) ®

Unpredictable

MARY J. BLIGE
MATRIARCH/GEFFEN 005722*/INTERSCOPE (13.98/8.98)

The Breakthrough

CHRIS BROWN
JIVE 82876/Z0MBA (18.98) ®

Chris Brown

THE NOTORIOUS B.I.G.

Duets: The Final Chapter

BAO BOY 83885"/AG (19.98)

LTI KEYSHIA COLE
ABM 003554*/INTERSCOPE (13.98)

The Way It Is

LIL WAYNE
CASH MONEY 005124"/UMRG (13.98)

Tha Carter Il

EMINEM
SHADY/AFTERMATH 005881*/INTERSCOPE (13.98/8.98)

Curtain Call: The Hits

MARIAH CAREY
ISLAND 005784*/1DJMG (13.98) &

The Emancipation Of Mimi |

JUELZ SANTANA
_DIPLOMATS/DEF JAM 00§426*/IDJMG (13.98/8.98) &

What The Game's Been Missing! @

ANTHONY HAMILTON
S0 S0 DEF 74278/Z0MBA (18 98)

Ain't Nobody Worryin' ’.

LUDACRIS AND DTP
DTP/DEF JAM 005786*/I0JMG (13 98) @

Ludacris Presents...Disturbing Tha Peace

YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 004421*/IDJMG (13.98)

_et's Get It: Thug Motivation 101 i.

T-PAIN
KONVICT MUZIK/JIVE 73200/ZOMBA (18.98)

Rappa Ternt Sanga

DESTINY'S CHILD
B COLUMBIA 97765/SONY MUSIC (18.98) ®

e Wl

KIRK FRANKLIN
FO YO SOUL/GOSPO CENTRIC 71019/ZOMBA (18.98)

Hero

YING YANG TWINS
COLLIPARK 2790/TVT (11.98 CD/DVD) ®

U.S.A. Still United I.

SEAN PAUL
VP/ATLANTIC 83768*/AG (18.98)

The Trinity

CHAMILLIONAIRE
UNIVERSAL 005423*/UMRG (13.98)

The Sound Of Revenge

NELLY
FO' REEL/DERRTY 005825*/UMRG (13.98)

Sweatsuit

KANYE WEST
ROC-A-FELLA/DEF JAM 004813*/IDJMG (13.98)

Late Registration !

SOUNDTRACK
G-UNIT 005605*/INTERSCDPE (13.98/8.98)

Get Rich Or Die Tryin'

A&M 004341*/INTERSCOPE (13.98/8.98)

Monkey Business

=
11| THE BLACK EYED PEAS
i" D4L

DEEMONEY/ASYLUM 83890/AG (18.98)

Down For Life

HOT SHOV TOO SHORT
DEGUT UP ALL NITE 0011 {14.98 CD/DVD} ®

Pimpin' Incorporated 24

THREE 6 MAFIA

Bl HYPNOTIZE MINDS/COLUMBIA 94724/SONY MUSIC (18.98} ®

Most Known Unknown

BUN-B
RAP-A-LOT 4 LIFE 68539/ASYLUM (18.98)

Trill ’.

PURPLE RIBBON ALL-STARS
PURPLE RIBBON 12207*/VIRGIN (18.98)

Bij Boi Presents...Got Purp? Vol. Il

ALICIA KEYS
J 67424/RMG (18.98) ®

Unpiugged

TREY SONGZ

ERVINGWONDER/GEFFEN 005609/INTERSCOPE (13.98)

SONG BOOK/ATLANTIC 83721/AG (15.98) | Gotta Make It
YOUNGBLOODZ =

LAFACE 73175*/Z0MBA (18.98) ® Ev'rybody Know Me '.
FLOETRY —

CHARLIE WILSON
JIVE 69429/20MBA (18.98)

Charlie, Last Name Wilson ..

PAUL WALL
SWISHAHOUSE/ATLANTIC 83808/ASYLUM (18.98)

PITBULL
DIAZ BROTHERS 2750/TVT (11.98 CD/DVD) &

The Peoples Champ

Money Is Still A Major Issue

BOW WOW
il COLUMBIA 93505*/SONY MUSIC (18.98) ®®

Wanted

LYFE JENNINGS
Bl COLUMBIA 90946/SONY MUSIC (12 98) ®®

Lyfe 268-192

SOUNDTRACK
VERITY 71620/ZOMBA (18.98)

The Gospel

RAY J
KNOCKOUT 87521/SANCTUARY (18.98)

Raydiation

DAMIAN "JR. GONG" MARLEY
GHETTO YOUTHS/TUFF GONG 005416*/UMRG (13.98)

Welcome To Jamrock

YOLANDA ADAMS
gl ELEKTRA/ATLANTIC 83789/AG (18.98)

Day By Day

SOUNDTRACK
GRAND HUSTLE/ATLANTIC 83822*/AG (18.98)

Hustle & Flown

KEM ‘
8 MOTOWN 004232/UMRG (13.98) ®

DWELE
VIRGIN 71410 (17.98)

Album i ..

Some Kinda... |

WARREN G
i HAWINO/G-FUNK 54707*/LIGHTYEAR (18.98)

In The Mid-Nite Hour =

GINUWINE
@l EPIC 93455/SONY- MUSIC (18.98)

Back |l Da Basics

TRINA
SLIP-N-SLIDE/ATLANTIC 83710*/AG (16.98)

Glamorest Life ..

TWISTA
il ATLANTIC 83820*/AG (18.98)

The Day After

TONI BRAXTON

8| INVISIBLE 0007 (14.98)

BLACKGROUND 005441/UMRG (13.98) s
GOAPELE

B SKYBLAZE/CDLUMBIA 92910/SONY MUSIC (11.98) Change e
SCOUNDRELS 4-Ever Gullie

MARY MARY
MY BLOCK/COLUMBIA 77733/SONY MUSIC (18.98)

Mary Mary ..

PRETTY RICKY
§_ATLANTIC 83786/AG (18.98)

Bluestars ..

R. KELLY
JIVE 70214/20MBA (18.98/12.98) ®

TP3 Reloaded

50 CENT

§ SHADY/AFTERMATH 004092*/INTERSCOPE (13.98/8.98) ®

The Massacre

STEVIE WONDER
MOTOWN 002402/UMRG (13.98)

A Time To Love

Cata for w=ek of FEBRUARY 4, 2006 | For chart reprints call 646.654.4633

See Dharts —=gend for rules and explanat

' R. KELLY
JIVE 74688/ZOMBA (18.98)

ounaScan, Inc. Al ights ressmved

Remix City Volume 1

BONE THUGS-N-HARMONY
RUTHLESS 25423 (18.98)

Greatest Hits

LIL' KIM
QUEEN BEE/ATLANTIC 83818"/AG (18.98)

The Naked Truth

RIHANNA
SRP/DEF JAM 004937/I0JMG (13.98)

<130 RAHEEM DEVAUGHN
RIANI3] JivE 5372320MBA (11.98)

Music Of The Sun

ERIC BENET
FRIDAY/REPRISE 47970/WARNER BROS. (18.98)

MIKE JONES
SWISHAHOUSE/ASYLUM 49340*/WARNER BROS. (18.98)

Who Is Mike Jones?

The Love Experience 9
Hurricane
'

JOHN LEGEND
6.0.0.0./COLUMBIA 92776"/SONY MUSIC (18.98) ®®

Get Lifted

MARQUES HOUSTON
T.U.6/UNIVERSAL 004696/UMRG (13.98)

Naked

WEBBIE
TRILL 83825/ASYLUM (18.98)

SOUNDTRACK

MUSIC WORLD/FOX/SANCTUARY URBAN 87539/SANCTUARY (18.98)

THREE 6 MAFIA

HYPNOTIZE MINDS/COLUMBIA 75007/SONY MUSIC (18.98)

LEELA JAMES
WARNER BROS. 48027 (13.98)

A Change Is Gonna Come

Savage Life
Roll Bounce: The Album
Most Known Hits

SRC/UNIVERSAL 004975*/UMRG (13.98) ®

CIARA .
SHONUFF/MUSICLINE/LAFAGE 62819*/Z0MBA (18.98/12.98) Goodies &
DAVID BANNER certitied B

KINDRED THE FAMILY SOUL
HIDDEN BEACH/EPIC 96512/SONY MUSIC (18.98)

In This Lite Together &

ASHANTI

Collectabies By Ashanti

THE INC. 005924*/IDJMG (13.98
(13.98)

' ”J1 TONY YAYO
G-UNIT 004873*/INTERSCOPE (13.98/8.98) @

Thoughts Of A Predicate Felon |

¢j| COMMON
5.0.0.0./GEFFEN 004670*/INTERSCOPE (13.98/8.98) ®

' 5[] BABYFACE
: i SISl ARISTA 70568/AMG (18.98)

Live At Stubb's

SEAN PAUL
VP/ATLANTIC 83788*/AG

The Trinity

DAMIAN "JR. GONG" MARLEY
GHETTO YOUTHS/TUFF GONG 005416*/UMRG

Welcome To Jamrock

BOB MARLEY AND THE WAILERS
ISLAND/TUFF GONG 005723/UME/IDIMG

Africa Unite: The Singles Collection

BOB MARLEY AND THE WAILERS
TUFF GONG/ISLAND/CHRONICLES 004008/UME

Gold

SHAGGY
BIG YARO/GEFFEN 004180*/INTERSCOPE

Clothes Drop

SINEAD O'CONNOR
THAT'S WHY THERE'S CHOCOLATE AND VANILLA 001

1
i

Throw Down Your Arms

fat -

MAVERICK 48675/WARNER BROS.

L

-y
'! SOUNDTRACK

50 First Dates

SR D3 WILLIE NELSON
] LOST HIGHWAY 004706%/UMGN Countryman
\\/lﬁ?zlgqus ARNISNS Reggae Gold 2005
TOK.

VP 1711*

VARIOUS ARTISTS
VP 1739*

VARIOUS ARTISTS
RAZOR & TIE 89100

Blazin' Reggae

SKINDRED
BIELER BROS /LAVA 93304/AG

Babylon

VARIOUS ARTISTS
VP 1740%

JETWEEN THE BULLETS rgeorge@billboard.com

Unknown Language
Strictly The Best 33

Strictly The Best 34

DeVAUGHN’S ALBUM REBOUNDS

Cp bv 81% for its best percentage gain ever,
*Th= Love Experience” by Raheem De-
Yauzhn nabs Pacesetter stripes on Top
R&E/Hip-Hop Albums.
Before this week, the
grezzest spike had been a
35% jump in the Nov. 26,
20053, issue. Boosted by a
.92 price tag at Tower, “Ex-
perience” soars to No. 60 and
its best rank in four months.

U]l eI
At radio, DeVaughn tastes Xperience ¢

st

moderate play for first single “Guess Wko
Loves You More,” which peaked at No. 38 an
Hot R&B/Hip-Hop Songs. Three other tracks

also gain, including next sia-
gle “You,” which more than
doubled its detections, whi.e
“Believe” sparks initial airplay.
DeVaughn recently fin-
ished dates on the Seagrami’s
Live tour with Lil Mo and a

reunited Xscape.
—Raphael Georze

Go to www.blllboard.biz for complete chart data | 43
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HOT

R&B/HIP HOP AIRPLAY.

MARY J. BLIGE {GEFFEN/INTERSCOPE)

UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS (J/RMG)

GRILLZ
NELLY FEAT. PAUL WALL, ALI & GIPP (DERRTY/FO’ REEL/UMRG)

SO SICK
NE-YO (DEF JAM/IDJMG)

CHECK ON T
BEYONCE FEAT. SLIM THUG (CDLUMBIA/SUM)

DON'T FORGET ABOUT US
MARIAH CAREY (ISLAND/IDJMG)

YO (EXCUSE ME MISS)
CHRIS BROWN (JIVE/ZOMBA)

| THINK THEY LIKE ME
ODEM FRANCHIZE BOYZ (SO S0 DEF/VIRGIN)

KRYPTONITE (I'M ON IT)
PURPLE RIBBON ALL-STARS (PURPLE RIBBON/VIRGIN)

TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)

LEAN WIT IT, ROCK WIT IT
DEM FRANGHIZE BOYZ FEAT. LIL PEANUT & CHARLAY (SO SO DEF/VIRGIN)

GOTTA GO
TREY SONGZ (SONG BOOK/ATLANTIC)

ONE WISH
RAY J (KNOCKOUT/SANCTUARY)

UNBREAKABLE
ALICIA KEYS (J/RMG)

LOVE
KEYSHIA COLE (A&M/INTERSCOPE)

| SHOULD HAVE CHEATED
KEYSHIA COLE (A&M/INTERSCOPE}

LOOKING FOR YOU
KIRK FRANKLIN (FD YO SOUL/GOSPO CENTRIC/Z0MBA)

THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (OIPLOMATS/DEF JAM/IDJMG)

FRESH AzZIMIZ
BOW WOW FEAT. J-KWON & JERMAINE DUPRI (COLUMBIA/SUM)

.~ RUNIT!
._CHRIS BROWN (JIVE/ZOMBA)

RODEO

! JUVENILE (UTP/ATLANTIC)

I'M N LUV (WIT A STRIPPER)

" T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA)

NASTY GIRL
THE NOTORIOUS B.1.6. (BAO BOY/ATLANTIC)

IN MY MIND
HEATHER HEADLEY (RCA/RMG)

FIREMAN
LIL WAYNE {CASH MONEY/UMRG)

RUN IT!
CHRIS BROWN (JIVE/ZOMBA}

TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)

GOTTA GET TO MY BABY
JOVAN DAIS (ANOTHA DAIS)

SPAIDE R.I.PPE.R. (HASSLE LIFE)

LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BOYZ FEAT. LIL PEANUT & CHARLAY (S0 SO OEF/VIRGIN)

ONE WISH
RAY J (KNOCKOUT/SANCTUARY)

GET LOOSE
BLU CRUSH (BLU CRUSH)

IT'S YOU
URBAN MYSTIC (SOBE/WARNER BROS )

BABY GIRL
TRE' (SEL'SUM)

WHAT YOU GOT
VIRGINIA'S FRONTLINE FEAT. PORSHCA (CNI ENTERTAINMENT)

RAIN'S FALLIN’
STORMTROOPERZ (IMPERIAL ENTERTAINMENT)

THE HOOCHIE SONG
04K (HAVING YOURS/SOWELL ENTERTAINMENT)

DON'T TEST US
MR. POOKIE (CRAWL 2 BAWL/BOSS)

GRILLZ
NELLY FEAT, PAUL WALL, ALI & GIPP (DERRTY/FO' REEL/UMRG)

I THINK THEY LIKE ME
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

BACK TOGETHER AGAIN
MELF'SA MORGAN & FREDDIE JACKSON (LU ANN/ORPHEUS)

. | AM NOT MY HAIR

INDIA.ARIE (MOTOWN/UMRG)

TE AMO CORAZON
PRINCE (UNIVERSAL/UMRG)

COME GO WITH ME
RUSTIC FEAT. CROW (SPIDO)
CHECK ONIT

BEYONCE FEAT. SLiM THUG (COLUMBIA/SUM)

OH YES (AKA ‘POSTMAN’)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG)

HAVE A PARTY
[MOBB DEEP FEAT. 50 CENT & NATE DOGG (G-UNIT/INTERSCOPE)

SO sIcK
NE-YO (DEF JAM/IDJMG)

LONELY
AKON (SRC/UNIVERSAL/UMRG)

PADLOCK
STARR BLAZZ (STARR BLAZZ/EMPIRE)

Go to www.billboard.biz for complete chart data

an inc. Legend information continues at bottom of page

MUST BE NICE
LYFE (COLUMBIA/SUM)

MAGIC
CHARLIE WILSON (JIVE/ZOMBA)

HERE WE GO
TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)

STAY FLY
THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA/SUM)

OH YES (AKA ‘POSTMAN’)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG)

.\ SHAKE IT OFF
MARIAH CAREY (ISLAND/IDJMG)

GEORGIA
LUDACRIS & FIELD MOB (DTP/IDJMG)

SOUL SURVIVOR
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/OEF JAM/IOJMG)

LAFFY TAFFY
DAL (DEEMONEY/ASYLUM/ATLANTIC)

CAN'T LET GO
ANTHONY HAMILTON (S0 SO DEF/ZOMBA}

BETCHA CAN'T DO IT LIKE ME
DAL (DEEMONEY/ASYLUM/ATLANTIC)

TRU LOVE
FAITH EVANS (CAPITOL)

LUXURIOUS
GWEN STEFAN! (INTERSCOPE)

WE BE BURNIN’
SEAN PAUL (VP/ATLANTIC)

GIRL TONITE
TWISTA FEAT. TREY SONGZ (ATLANTIC)

. MY HOOD
YOUNG JEEZY (CORPORATE THUGZ/OEF JAM/IDJMG)

TEMPERATURE
SEAN PAUL (VP/ATLANTIC)

I'M SPRUNG
T-PAIN (KONVICT MUZIK/JIVE/ZOMBA)

HEARD 'EM SAY
KANYE WEST FEAT. ADAM LEVINE (ROC-A-FELLA/DEF JAM/IDJMG)

WE BELONG TOGETHER
MARIAH CAREY (ISLANO/IDJMG)

GOLD DIGGER
KANYE WEST. FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAM/IDJMEG)

MS. NEW BOOTY
|_BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN)

HYPOTHETICALLY
e wre (COLUMBIA/SUM)

. WHERE WOULD | BE (THE QUESTION)
KINDRED THE FAMILY SOUL (EPIC/HIDOEN BEACH)

GROWN & SEXY
BABYFACE (ARISTA/RMG)

GRILLZ

NELLY FEAT. PAUL WALL, ALl & GIPP (DERRTY/FO" REEL/UMRG)

SO SICK
NE-YO (DEF JAM/IDJMG)

CHECK ONIT
BEYONCE FEAT. SLIM THUG (COLUMBIA/SUM)

DON'T FORGET ABOUT US
MARIAH CAREY (ISLAND/I0JMG)

THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDIMG)

RUN iT!
CHRIS BROWN (JIVE/ZOMBA)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOPE)

TURN IT UP
CHAMILLIONAIRE FEAT. LIL FLIP (UNIVERSAL/UMRG)

ONE WIiSH
RAY J (KNOCKOUT/SANCTUARY)

STICKWITU
THE PUSSYCAT DOLLS (A&M/INTERSCOPE)

UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS (J/RMG)

I'M N LUV (WIT A STRIPPER)
T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA)

SHAKE THAT
EMINEM FEAT. NATE DOGG (SHADY/AFTERMATH/INTERSCOPE)

LAFFY TAFFY
D4L (OEEMONEY/ASYLUM/ATLANTIC)

STAY FLY
THREE 6 MAFIA (HYPNOTIZE MINOS/COLUMBIA/SUM)

YO (EXCUSE ME MISS)
CHRIS BROWN (JIVE/ZOMBA)

| THINK THEY LIKE ME
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

MS. NEW BOOTY
BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN)

RODEO
JUVENILE (UTP/ATLANTIC)

. BRING OUT THE FREAK IN YOU
LIL ROB (UPSTAIRS)

LUXURIOUS
GWEN STEFAN! (INTERSCOPE)

TEMPERATURE
SEAN PAUL (VP/ATLANTIC)

HERE WE GO
TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)

MY HOOD
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)

FRESH AZIMIZ
BOW WOW FEAT. J-KWON & JERMAINE DUPRI (COLUMBIA/SUM)

wWWww.americanradiohistorv.com
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UNBREAKABLE
ALICIA KEYS (J/RMG)
IN MY MIND
HEATHER HEAOLEY (RCA/RME)

MAGIC

CHARLIE WILSON (JIVE/ZOME#)

LOOKING FOR YOU

KIRK FRANKLIN (FO YO SOUL.GOSPO CENTRIC/ZOMBA)

| WANNA BE LOVED

ERIC BENET (FRIOAY/REPRISE/WARNER BROS )
UNPREDICTABLE

JAMIE FOXX FEAT. LUDACRIS (/RMG)

FIND YOUR WAY (BACK IN MY UFE)

KEM (MOTOWN/UMRG)

GROWN & SEXY

BABYFACE (ARISTA/RMG)

GOTTA GO GOTTA LEAVE (TIRED)

VIVIAN GREEN (COLUMBIA/SUM)

WHERE WOULD | BE (THE QUESTION)
KINDRED THE FAMILY SOUL (EPIC/HIODEN BEACH)

TRU LOVE

FAITH EVANS (CAPITOL)

CHARLIE LAST NAME: WILSON

CHARLIE WILSON (JIVE/ZOM34)

MUST BE NICE

LYFE JENNINGS (COLUMBIA/S1IM)

CAN'T LET GO

ANTHONY HAMILTON (SO SO DEF/ZOMBA)

DON'T FORGET ABOUT US

MARIAH CAREY (ISLANO/IDJME)

" TO YOU

EARTH, WIND & FIRE FEAT. BREA MCKNIGHT (SANCTUARY)

| AM NOT MY HAIR

INDIAARIE {MOTOWN/UMRG)

EVERYTIME | THINK ABOUT HER

JAHEIM FEAT. JADAKISS (DIV NE MILL/WARNER EROS.)

FIND MYSELF IN YOU

BRIAN MCKNIGHT (MOTOWN/UMRG)

CURSED

VIVIAN GREEN (COLUMBIA/SUM)

INDECENT PROPOSAL

JAVIER (CAPITOL)

JUST CAME HERE TO CHILL

THE ISLEY BROTHERS FEAT. RONALD ISLEY (OEF SOUL/OEF JAM/IDJME)
| REMEMBER

© MELI'SA MORGAN (LU ANN/ORPHEUS)

TRIPPIN' (THAT'S THE WAY LOVE WORKS)
TONI BRAXTON (BLACKGROUND/UMRG)

r HITPREDICTOR

promosquad

£r JUELZ SANTANA
¢ D4L
r KANYE WEST FEAT. LUPE FI&SCO

NE-YO

BEYONCE FEAT, SLIM THUG
-CHRIS.BROWN
BUSTA-RHYMES

DEW FRANCHIZE BOYZ
KEYSHIA COLE

BOW wOw

JUVYENILE

T-PAIN FEAT. MILE JONES
SEAN PAUL

YING YANG TWINS

REMY MA

LT

Lr 3LACK EYED PEAS

£r JUELZ SANTANA

€ J4L

1r <ANYE WEST FEAT. LUPE FIA3CO

NEX¥O

SEYONCE FEAT. SLiM THUG
VIARY J. BLIGE

THE PLSSYCAT DOLLS
JAMIE 7OXX FEAT. LUDACRIS
T-PAIN FEAT. MIKE JONES
ZHRIS BROWN

SEAN FAUL

YOUNG JEEZY

30W Wwow

TWIST2 FEAT.MARIAH CAREY
LUCACRIS & .FIELD'MOB

ADULT R&B AND RHYTHMIC AIRPLAY: 60 a2dufi R&B stations and 67 rhythmic stations are
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week.
© 2006 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&B/HIPHOP
SINGLES SALES: this data is used to compile Hot R&B/Hip-Hop Singles & Tracks. © 2006
VNU Business Media, Inc. and Nielsen SounaScan, Inc. HITPREDICTOR: © 2008,
Promosquad and HitPredictor are trademarks of Think Fast LLC.
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Broadeast Data
Systens

D) HOT
COUNTRY.SONGS

. TITLE
| PRODUCER (SONGWRITER)
14

JESUS, TAKE THE WHEEL
EALEN M BRIGHT {B.JAMES H.LINDSEY,G, SAMPSON)

SALES DATA COMPILED BY

N

Nielsen
SoundScan

IMPRIN™ & NUMBER / PROMOTION LABEL

Artist E

Carrie Underwood

- HONKY TONK BADONKADONK
D.HUFF (R.HOU3ER,D.DAVIDSON.J.JOHNSON)

|
@® ARISTA/ARISTA NASHVILLE g o
Trace Adkins n
® CAPITOL h@ W @

. SHE LET HERSELF GO
T.BROWN,G.STRAIT (K K PHILLIPS,D.DILLON)

George Strait
© MCA NASHVILLE

WHEN | GET WHERE I'M GOING
F.ROGERS (R.RUTHERFORD,G.TEREN)

Brad Paisle~ Featuring Dolly Parton 4

g% »

Song nzaded R

27 weeks 1o

® ARISTA NASHVILLE

- MUST BE DOIN’ SOMETHIN’ RIGHT
|| _C.CHAMBERLAIN (P.J. MATTHEWS, M DODSON)

MY OLD FRIEND
8.GALLIMORE. TMCGRAW,0.SMITH (C.WISEMAN,S.MCEWAN)

LIKE WE NEVER LOVED AT ALL
4 D.HUFFFHILL (J.RICH.S.SAX,V.MCGEHE)

JUST MIGHT (MAKE ME BELIEVE)
G.FUNDIS (K.HALL)

' TONIGHT | WANNA CRY
D.HUFF.K.URBAN (M.POWELL,K.URBAN)

) YOUR MAN
2 FROGERS (C.STAPLETON,C.DUBOIS.J.EVERETT)

Billy Currington o
® MERCURY | 0 be,m?e
Tim McGraw T Tumersﬁ!st
® CURB 1op 12. Prior
Ry A | Dest was
el BF N S
YEGTSAl  Black Train” i @ 39 43
Keith Urban T roses No. 13 B
CRNACN W i) Feoruary R
Josh Turner “ 200¢. : :45'

© MCA NASHVILLE

. COME A LITTLE CLOSER
el

B.BEAVERS (B.3EAVERS,0.BENTLEY)
51{' 10 g BOONDOCKS

o el W -
Little Blg Igm/Tr; 7: ’7 47
| £
Kenny Che;r:;;{ lij 59
Rascal Flatts '

LYRIC STREET

Sara Evans il
@nca | 8

|23 veeks to =

Toby Keith = 4o
©® SHOW DOG NASHVILLE m

post Apower st
stripss, with - B

: " W.KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK.LITTLE BIG TOWN)
LIVING IN FAST FORWARD

Ll B3] 6. CANNON, K CHESNEY (0.L.MURPHY.R.RUTHERFORD)
@- = CHEATIN'
k4 $.EVANS,M.BRIGHT (B.JAMES.0 SCHLITZ)

KEROSENE

| M.WRUCKE.FUDDELL (M.LAMBERT)
ﬁ 7 5  GOOD RIDE COWBOY
. I AREYNOLDS (B.KENNEDY.J.L NIEMAN,R.BROWN,B8.DOYLE)

Q2x

R.AUTHERFORO,M.WRIGHT (B.DIPIERO,T.SHAPIRO,R. RUTHERFORD
@ oo 6 1] D.HUFFRASCAL FLATTS (J.STEELE,S.ROBSON)
- L. WHITE. TKEITH (T.KEITH,S. EMERICK)
|Q 17 19
3 420132 B.BRAODOCK (RB.WHITE.S.CAMP)

Miranda Largb:;{é 17 ‘17.Zmllion ] . o
Garth Brooks |4 audiznoe

PEARL/LYRIC STREET £ 10

Blake Shelton 20
© WARNER BROS ‘WRN

mprassions oo HERG
this week. sy 54

SHE DON'T TELL ME TO
@ 20 25 12
LI WHAT HURTS THE MOST
£ » 2 CET DRUNK AND BE SOMEBODY
[TCI NoBODY BUT ME
21 20 | BELIEVE
i T.BROWN.R.DLNN,K.BROOKS (R.DUNN,C.WISEMAN)

Brooks & Dunn e
© ARISTA NASHVILLE |I§

16 15 WHO YOU'D BE TODAY Kenny Chesney 2
E B.CANNON.K.CHESNEY (B.LUTHER,A.MAY0) © BNA J
‘25 23 . THE DOLLAR Jamey Johnson | pa!
Qﬁ% S| B.CANNON (J JOHNSON) © BNA '-i.,
@' 27 29 WHO SAYS YOU CAN'T GO HOME Bon Jovi Duet With Jennifer Nettles u{
g J.SHANKS.J.BON JOVI,R.SAMBORA (J.BON JOVI,R.SAMBORA) © ISLANG/IDJMG

1 DON’T FEEL LIKE LOVING YOU TODAY

=3 Gretchen Wilson po
5 R} | G.WILSON.J.R CH.M.WRIGHT (M BERG.J.COLLINS) ®cro | (2 With scins at
@ 6 23 NOBODY GONNA TELL ME WHAT TO DO Van Zant | e SCns a
R4 " - M.WRIGHT,J.SCAIFE (TMULLINS.T.NICHOLS,C. WISEMAN) © COLUMBIA 23 Kations,
‘29 3 . WHEREVER YOU ARE Jack ingram - o WIS

Sy | _J.STOVER (J.STOVER,S.BOGARD}

© Bla MACHINE/SHOW D0G NASHVILLE

opeas with

DRUNKER THAN ME
T.TOMLINSON HILLBILLY (T.TOMLINSON,A UNOERWOOD)

Trent Tomlinson
©® LYRIC STREET

| WHY
M.KNOX (J.RICH,V.MCGEHE.R.CLAWSON)

Jason Aldean from “Gomin’
(RGNSl tc Your Cty.”

~ IDON'T

Danielle Peck i

.GALLIMORE {0.PECK,C.MILLS,B.COLLINS})

tr HITPREDICTOR

CAREIE UNDERWOOD
TRACE ADKINS
BRAD PAISLEY FEAT., DOLLY PARTON

TIM MCGRAW
SUGARLAND

KEITH URBAN

JOSF TURNER
MONFGOMERY GENTRY
KENRY CHESNEY

Don'z miss another important

COUNTRY MUSIC

UPDATIE

visit www.BillboardRadioMonitor.com to sign up to register fon
your frze Country Radio Blast.

BillboardRadioMonitor.com

HIT COUNTRY SONGS: 123 country stations are electronically monitored by

N els3an Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award
ed to songs appearing in the top 20 on both the BDS Airplay and Audience chars
for the firet time with increases in both detections and audience. © 2006 VNU
Business Media, Inc. All rights reserved.

HITPﬂECECTOR: © 2006, Promosquad and HitPredictor are trademarks of Think
Fast _LC.

ALL CHARTS: See Chart Legend for rules and explanations.
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© BIS MACHINE/SHOW 00G NASHVILLE

¥r RASCAL FLATTS
SARA EVANS

TOBY KEITH
MIRANDA LAMBEMT
BLAKE SHELTON
BROOKS & DUNN
JAMEY JOHNSON
BON JOVI WITH JENNIFER BETT . CS
VAN'ZANT

JASON ALDEAN
LEANN RIMES

BETWEEN THE BULLETS wij2ssen@billboard.com

'\ DOWN AND OUT

|

" CORN FED

SEE BELOW FOR COMPLETE LEGEND INFORMATION
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2006

TITLE
PRODUCER TSONGWRITER)

| Artist
IMPRINT &-NUMBER;£PROMOTION LABEL

ui

J

I'M TAKING THE WHEEL SheDaisy
l_J.SHANKS (K.0SBORN J.SHANKS) LYRIC STREET {50
SOMETHING’S GOTTA GIVE LeAnn Rimes

| _D.HUFF (C.WISEMAN TMULLINS)
~ LIPSTICK
| T.BROWN,K.LAW,B.CHANCEY (R LYNNE.M PRENTICE)
- TWENTY YEARS AND TWO HUSBANDS AGO
B.GALLIMORE {L.A.WOMACK,D.000SON.D.OILLON)

- NOT GOING DOWN
S50 8 GALLIMORE TMCGRAW (K.SAVIGAR.S.BOLTON)

© ASYLUM-CURS

Rockie Lynne =
@® UNIVERSAL SOUTH

Lee Ann Womack
©® MCA NASHVILLE ¢

Jo Dee Messina

® CURB

Garth Brooks & Trisha Yearwood

PEARL/LYRIC STREET
Craig Morgan |

© BROKEN BOW
Keith Anderson I

@ ARISTA NASHVILLE

R m

[
&

i

ﬂ;.ﬁ.

1 GOT YOU

C.MORGAN,PO'DONNELL (C.MORGAN,PO'DONNELL,T.OWENS)
. EVERY TIME | HEAR YOUR NAME
J.STEELE (K ANDERSON, THAMBRIDGE.J. STEELE)

B
f

| MY KIND OF MUSIC Ray Scott E
%" PMOORE,B.CANNON (R.SCOTT) ® WARNER BROS./WRN 3
| LOVE MY LIFE Jamie O’Neal 20
K.STEGALL {J.0'NEAL,S.SMITH.T.NICHOLS) ® CAPITOL =
© 1 CAN'T UNLOVE YOU Kenny Rogers =
10| D.HUFF (W.KIRBY,W.ROBINSON} © CAPITOL
; IF | DON'T MAKE IT BACK Tracy Lawrence o
J.STROUD, T.LAWRENCE (B.PINSON,B.JONES) ® MERCURY |
. LIFE AIN'T ALWAYS BEAUTIFUL Gary Allan ﬁ|
% M.WRIGHT,G.ALLAN (C.GOOOMAN, T.L.JAMES) ® MCA NASHVILLE &= L
IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)  Rodney Atiins "
THEWITT (S.TATE,A.TATE,0.BERG} ® CURB ! !
' SETTLE FOR A SLOWDOWN Dierks Bentley i
' B.BEAVERS (T.MARTIN,B.BEAVERS,D.BENTLEY) ® CAPITOL
SIZE MATTERS (SOMEDAY) Joe Nichols a6
B CANNON (B.| HILL M.OEKLE) OO UNIVERSAL SOUTH
' I'LL DIE TRYIN’ Lonestar
B J.NIEBANK (S.BOGARD,J. STOVER) ® BNA -
 AIN'T WASTIN' GOOD WHISKEY ON YOU Trick Pony

- C.HOWARD ({B.MOORE.W.WILSON) ® ASYLUM-CURB
Randy Rogers Band

® SMITH MUSIC GROUP/SMITH ENTERTAINMENT

U R.FOSTER (R.ROGERS)

N

NO SHAME Jeff Bates
K_BEARD.B.CHANCEY {J.BATES,K.BEARD,J.YEARY) ©® RCA
DRINKIN’ IN MY SUNDAY DRESS Susan Haynes
0.HUFF.M.WRIGHT (M.MCKEE) © Erc BN
ANYWHERE BUT HERE Brice Long 51
K.STEGALL,M.WRIGHT (D V.WILLIAMS.W.MOBLEY) © COLUMBIA X!

! NEVER MIND ME Big & Rich

.,

g 5 ]!?]"!'-‘-‘,! :

- : B.KENNY,J.RICH,PWORLEY (B.KENNY,J.RICH,E.CLAWSON}) © WARNER BRDS./WRN
- BRAND NEW GIRLFRIEND Steve Holy
L.MILLER {J STEELE,B.ALLMAND,S.MINOR) CURB

Shannon Brown

J.RICH 15 BROWN.V.MCGEHE,J.RICH) © WARNER BROS /WRN =

LAST DAY OF MY LIFE Phil vassar
F.ROGERS (PVASSAR.T.RYAN) ARISTA NASHVILLE

“| KISS MY COUNTRY ASS Rhett Akins
| J.SCAIFE (R.AKINS.D.DAVIOSON.J.STONE) © BNA T
JUST THIS SIDE OF HEAVEN (HAL-LELUJAH) Hal Ketchum = sg

© ASYLUM-CURB
Trent Willmon
COLUMBIA |

Reba McEntire
© MCA NASHVILLE

D.JOHNSON (0.JOHNSON,J.MCELROY)

ON AGAIN TONIGHT
" _F.ROGERS (M.GREEN,J.MELTON,PB.WHITE)

LOVE NEEDS A HOLIDAY
.MCENTIRE,B.CANNON (T.MEN ASELDEN}

L

promosgquad

LEE ANN WOMACK
CRAIG MORGAN
RAY SCOTT

JAMIE O'NEAL
KENNY ROGERS
TRACY LAWRENCE
RODNEY ATKINS
LONESTAR

BRICE LONG

BROOKS, YEARWOOD MARRIED TO A HIT

With Hot Shot Delut -oses at No. 36, newlyweds Sarth Brooks  phis” in the Aug. 8, 1992, issue. Brooks holds the Nielsen

and Trisha Yearwood place their fifth duet on Hot Country Songs,

their first since “Squeeze M= I1” peaked at
No. 16 in the March 23, 20(2, issue.
“Love Will Always Win” is detected
at 90 of the 123 stations N:elsen BLS
monitors for this chart, with 4.3 m:l-
lion audience impressions during the
tracking week. This is a career-high
start for Yearwoog, teppiag her No. 45
opening with “Wroag Side of Men-

For chart reprints call 546.654.4633

www americanradiohistorv com

BDS-era record for high debuts, set when “Good Ride Cow-
boy” bowed at No. 18 last fall.

Carrie Underwood logs a third weex
at No. 1, the most for any female arist
since Gretchen Wilson’s “Redneck
Woman” rode the chart’s crest for five
weeks in spring 2004. Since then, F=itk
Hill, Jo Dee Messina and Sara Evans
are the only ladies to lead the chartfor
two weeks. — Wade Jesser.

Go to www.blllboard.biz for complete chart data | <7
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HOT LATIN SONGS: A panel of 101 stations (29 Latin pop, 12 tropical, 15 Latin rhythm, 50 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2006 VNU Business Medija, Inc.
All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. Alt rights reserved.

AIRPLAY MONITORED BY SALES DATA COMPILED BY
N N
Nielsen Nietsen

Broadcast Data SoundScan
Systems

(g? HOT

LATIN SO

o B8 TITLE Artlst . - TITLE Artist
PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL ~2 PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL 8
#1 ROMPE Daddy Yankee 1 ATREVETE TE, TE! Calle 13 |
PYEEY MONSERRATE 0J URBA S.FISHER (R.AYALAV.CABRERA) EL CARTEL /INTERSCOPE l \ ‘ ] E.CABRA,D FORNARIS (R.PEREZ) WHITE LION /SONY BMG NORTE &
13 6 REA CONTRA VIENTO Y MAREA Intocable ‘ \ ‘ . EL BAILE PEGAO Limi-t 21
[T J R MUNDZ.R MARTINEZ 1J.E. MURAGIA,M.L ARRIAGA] e L - EMILATIN © | _EFTORRES SERRANT (R.MATOS) UNIVISION
e Wisin & Yandel [ Group scores < NO TE APARTES DE MI Yahir
Bl LUNY TUNES (WISIN,YANDEL) - MAS FLOW /MACHETE § 10th No. 1 W/ | _G.GRACA MELLO (R.CARLOS.E.CARLOS L GOMEZ ESCOLAR) WARNER LATINA
i & I =¥ & . VEN BAILALO Angel & Khriz 4 on Regional i BANDOLEROS Los Bandoleros Featuring Don Omar & Tego Calderon (54
* |_J.TORRES (A.RIVERA.C.COLON.J.TORRES) LuaRMvP MACHETE (5 TN, 2 ECHD.DISEL (W.O.LANDRON) - ALLSTAR/VI /MACHETE €58
4 4 . ELLAY YO Aventura Featuring Don Omar |5 5 3 ~hee FRUTA PROHIBIDA Los Elegidos q-’
L S0 EAS £.LIND.L.SANTOS (W.0.LANDRON.A SANTOS) _"pemibm LaTin IS8 A'mlaY- Song [ A0SR £.BARBARA (A BARBARA) N _FONOVISA (S
NUESTRO AMOR RBD g gains 34% DONCELLA Zion & Lennox g
AAVILA (A AVILA) v LATIN B8 in audience. ] S5 ELIND (ZION.LENNOX) ) WHITE LION /SONY BMG NORTE 655
LLAME PA' VERTE Wisin & Yandel “i» MiL AI\gOORES . Master Joe & O.G. Black 59
§_LUNY TUNES (WISIN,YANDEL) MACHETE |85 | MASTER JOE.0.6. BLACK (MASTER JOE.0.6. BLACK) - OLE
MAYOR QUE YO Baby Ranks, Daddy Yankee, Tonny Tun Tun, Wisin, Yandel & Hector NOVIEMBRE SIN Tl Reik |
LUNY TUNES (LUNY TUNES,R.AYALA WISIN.YANDEL,H.0ELGADO) MAS FLDW /MACHETE F A.VAZQUEZ K CIBRIAN (6.VAZOUEZ.A VAZQUEZ) SONY BMG NORTE
|| CUENTALE Ivy Queen | 4 - UN BESO Aventura laa
Sl RMERCENARIQ (M.I.PESANTE) LA CALLE /UNIVISION JE558 - L.SANTOS.A SANTOS (A.SANTOS) PREMIUM LATIN “
S ot uavigon BB A oS Tigres De ovousa
LA TORTURA Shakira Featuring Alejandro Sanz |41 : . ' COSAS DEL AMOR Sergio Vega 45
S.MEBARAK R..L.MENDEZ {S MEBARAK R.,L.F.OCHOA) EPIC /SONY BMG NORTE IS Latin Grammy ) IR S VEGA (LGPADILLA) . o __SONY BMG NORTE IS
SUELTA MI MANO %in Bandera | g winner Bebe @ OIGA Los Horoscopos De Durango jzg:
£.BAQUEIRD (L.GARCIA) : : SONY I?MG NORTE | received a L0S HOROSCOPOS DE DURANGO (J.M.FIGUEROA) ‘ Y
NA NA NA (DULCE NINA) A.B. Quintanilla lll Presents Kumbia Kings 13 3 QUE vOY A HACER CON MI AMOR Alejandro Fernandez
| A.B.QUINTANILLA IIlC."CK* MARTINEZ {A.B.QUINTANILLA IIl,C."CK* MARTINEZ,L GIRALDO) En1 LATIN (e uropean Bl BAGUEIRO (L.C.MONROY.R.OBNELAS) SONY BMG NORTE [
PERO TE VAS A ARREPENTIR  K-Paz De La Sierra With Jose Manuel Zamacona 14 [l 30 27 3 SE TE OLVIDO Pablo Montero zg’
K-PAZ DE LA SIERRA (M.A SOLIS) 0iSA Breaker — _M.SALCEOD,M.CAZARES (K SANTANDER,G SANTANOER) UNIVISION (555
"~ AMOR ETERNO Christian Castro | ¢ i ALGO DE MI Conjunto Primavera gl
' VI Award at D s ar
§ C.LOPEZ (VJOTA) UNIVERSAL LATIND S - S J.GUILLEN (0.VILLARREAL) FONOVISA JEE
ACOMPANAME A ESTAR SOLO Ricardo Arjona | o) MIDEM for () s - NOLETEMASAEL Trebol Clan g8
T.TORRES (R.ARJONA) SONY BMG NORTE | her debut S ) J.ROSARIO (G.MATIAS,H.PAGAN J.ROSARID) GOLD STAR /MACHETE
| ESO EHH..I1 Alexis & Fido .'J album, now m*m | YA NO PUEDO OLVIDARTE Patrulla 81 S
e —e q - Ry o
'oltio Featuring Calle n ar |4
NESTY (J. RAMOS R PEREZE F.PADILLA.R.GOMES BOLANOS) WHITE LION/EPIC /SONY BMG NORTE 100 ] ' @ w |_E.LIND (W.0.LANDRON) Wi MACHETE (0 ]
' ACHILLAR A OTRA PARTE Pesado I, @ »r . ESTOY PERDIDO Luis Fonsi |}
Bl PESADO (M.A PEREZ) WARNER LATINA_!S‘? 1&%2“}?0'_" 1 291126 BN  Avs,L.FONSI (S.KRYS.J.C.PEREZ SOTO) UNIVERSAL LATINO J38
LO QUE ME GUSTA A Mi Juanes o N = NO PUEDO MAS El Coyote Y Su Banda Tierra Santa
! G.SANTAOLALLA JUANES (JUANES) = SURCO /UNIVERSAL LATINO | Mi Sangre | “4 TR 6.ALCARAZ,N.SEPULVEDA (A.CEJUOO) UNIVISION IS
" LAGRIMILLAS TONTAS Grupo Montez De Durango (5. is the fourth 4 [ TU NO ESTAS Rakim & Ken Y [aa
& J.L.TERRAZAS (J.VELAZQUEZ AGUILAR) LY B 16 debut in i g D RAKIM.KEN Y (J.NIEVES K.VASQUEZ) CHENCHO/CHOSEN FEW EMERALO /URBAN BOX OFFICE |88
BAILANDO Yaga & Mackie Featuring Nina Sky the t 0 -47. | POR TU MALDITO AMOR Los Temerarios 2
YAGA.MACKIE (J.A.MARTINEZL.E PIZARRO) LA CALLE /UNIVISION § e top 20. 1 AAALBA (FMENOEZ) FONOVISA |
14 || NOTE PREOCUPES POR MI Chayanne ["(7: Second leg i | ANDA Y VE Akwid g
LIS RS EPINERD JR.,C.PONCE (C.PONCE.EPINERD JR. TMCWILLIAMS) SONY BMG NORTE [Sl) i i L FGOMEZS.GOMEZ (S.GOMEZ,F.GOMEZM.ALEJANORO.A MAGOALENA) UNIVISION JSRS8
coMm o NO ) ) o i MY HUM ;
+ OMO Si NO NOS HUBIERAMOS AMAD Laura Pausini i | MY HUMPS The Black Eyed Peas
. C.VALLI {L.PAUSINL,CHEOPE.L. TRISTAN,DANIEL) WARNER LATINA |0 tour kicks e % - WILL 1AM (W AOAMS,0.PAYTON) A&M /INTERSCOPE 45_

off Jan. 28.

SENAME A OLVIDAR Graciela Beltra
YAN (R CAVAZOS) UNIVISION §

. MALO Bebe
JEAN (BEBE) EMI LATIN

' EN
L

ARTIST Title & =
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) =

LE i
- lf ‘ ARTIST Title i 3
; S N2 =S MPAINT & NUMBER / QISTRIBUTING LABEL (PRICE) o

ARTIST Title'gI
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) e

DADDY YANKEE Barrio Fino: En Directo 1 { '54 24 h" BEBE Pafuera Telaranas ~ LOS REHENES 30 Recuerdos P“
ANTEL 005792/INTERSCOPE (13.88 COOVD)® il | EMI LATIN 43178 (9.98) = PLATINO/FDNOVISA 352008/UG (10.98) ) o
DON OMAR  Da Hitman Presents Reggaeton Latino 4 27 33 2 GRUPO BRYNDIS La Mejor... Coleccion +; @ &4 62 CONJUNTO PRIMAVERA 2En1 “
VIMACHETE 005850/UMRG (13.98) . L B DISA 720561 (11.98) | - FONOVISA 352323/UG (14.98) L
' RBD Rebelde [ » [ "AB.QUINTANILLA IIl PRESENTS KUMBIA KINGS  Fuego ﬁ T 1, || LOS TEMERARIOS Sueno De Amor [ g5
£ EM! LATIN 75852 (14.98) 4 S EMI LATIN 90595 (15.98) | :j L Bl AFG SIGMA/FONOVISA 352171/UG (13.98) ® gl
RBD Nuestro Amor 26 32 . VOZ AVOZ En Presencia Del Futuro 2 63 55 ANGEL & KHRIZ Los MVP's ‘1?
EMI LATIN 35902 (14.98) | URBAN BOX OFFICE 1019 (13.98) i | ) LUAR/MVP 375207/MACHETE (14.98) 5y
REGGAETON NINOS  Reggaeton Ninos Vol. 1 &= = 3. . LUIS MIGUEL Grandes Exitos = y g "~ CALLE 13 Calle 13 &
B AFUEGO/URBAN BDX, OFFICE 46957/EMI LATIN (13.98) N =l WARNER LATINA 62753 (18.98) s F |_WHITE LION 96875/SONY BMG NORTE (15.98) X
- JUANES Mi Sangre ® 1 27 40 . INTOCABLE Xg ',' 35 LA 5A ESTACION Acustico N_l
SURCO 003475/UNIVERSAL LATINO (17.98) @ ’ | * EMI LATIN 98613 (16.98) g SONY 8MG NORTE 96876 (18.98 CO/DV0) ® =
" WISIN & YANDEL Pa'l Mundo @;‘“ LOS TEMERARIOS La Mejor... Coleccion | 50 661 CONJUNTO ATARDECER Desde La Sierra De Durango |
MACHETE 561402 (15.98) | &=IJ LS DISA 720719 (10.98) 1= S MUSIMEX 005731/UNIVERSAL LATINO (12.98 CO/OVD) @ i
VARIOUS ARTISTS Boy Wonder & Chencho Records Present: E Draft 2005 m 12 VARIOUS ARTISTS Gold Star Music: Reggaeton Hits 'I" 54 .I- . LOS REHENES La Mejor... Coleccion 20
81 CHENCHO/CHOSEN FEW EMERALD 1056/URBAN BOX OFFICE (9.98) 0 GOLO STAR 180016/MACHETE (14.98 CD/DVD) ® {0 DISA 720569 (10.98) J
" BRONCO/LOS BUKIS Los Inicios De Nusstra Historia 32 |, | VARIOUS ARTISTS Top Latino B V(TS REYLI Enlalunal |3
| FONOVISA 352231/UG (13.98) ® R | ] SONY BMG NORTE 96902 (17.98) | o M SONY BMG NORTE 93414 (15.98) o
. SHAKIRA Fijacion QOral Vol. 1 ,..{f‘l AVENTURA God's Project ' 69 - " JOSE ALFREDO JIMENEZ Tesoros Musicales Hﬂl
EPIC 93700/SONY MUSIC (18.98) ® e | PREMIUM LATIN 94082/SONY BMG NORTE (13.98) . SONY BMG NORTE 95209 (9.98) .
L0S HOROSCOPOS DE DURANGO Antes Muertas Que Sencillas | IVY QUEEN Flashback = g H VARIOUS ARTISTS  Vive Al Maximo Con El Duranguense | g
DISA 720701 (11.98) ® = A | LA CALLE/UNIVISION 310546/UG (13.98) ® o MADACY LATINO 51438/MADACY (12.98) -4
ANA GABRIEL Historia De Una Reina 5 ' YURIDIA La Voz De Un Angel 37 ' EL GRUPO LIBRA El Grupo Libra ';7
SONY BMG NORTE 95902 (15.98) : = 1 SONY BMG NORTE 76550 (12.98 CO/DV0) ® ol MUSART 619/BALBOA (12.98) ¥
DADDY YANKEE Barrio Fino g W I3 '} RBD En Vivo i BANDA MACHOS Mas Macho Que Nunca = !
EL CARTEL/VI 450639/MACHETE (15.98) | IS0 5 EMI LATIN 32384 (15 98) LIOERES 950755 (12.98)

RICARDO ARJONA Adentro VICENTE FERNANDEZ  Tesoros De Coleccion . 3 ~ VARIOUS ARTISTS Homenaje A Don Antonio Aguilar
| SONY BMG NORTE 67549 (18.98) i ) SONY BMG NORTE 95241 (9.98) o L1 FONOVISA 352118/UG (13.98)
(SN VARIOUS ARTISTS  Agarron Duranguense 2006 15 l 1145 ||| LOS CAMINANTES Tesoros De Coleccian: Lo Romaniico De Los Caminantes | 57 |, | JAVIER SOLIS Tesoros De Coleccion
DISA 720710 (11.98) ® e | SONY BMG NORTE 95637 (9.98) |l 2. SONY BMG NORTE 95328 (9.98)
K-PAZ DE LA SIERRA  Mas Capaces Que Nunca P 4 42 ALEJANDRO FERNANDEZ Mexico-Madrid: En Directo Y Sin Escalas pe VARIOUS ARTISTS Reggaeton Vs. Urban
i 0154 720626 (11.98) ® || SONY BMG NORTE 96864 (17.98) ® i n S0 MADACY LATINO 1813/MADACY (12.98) I
i .'}.-I " VICENTE FERNANDEZ Mis Duetos Sl e LOS TIGRES DEL NORTE Cumbias Y Algo Mas... LIBERACION La Mejor... Colecclon
= _ﬂ‘ SONY BMG NORTE 96895 (14.98) ® | ol FONOVISA 352301/UG (13.98) ® DISA 720585 (10.98)

' LOS TUCANES DE TIJUANA Fiesta En La Sierra
UNIVERSAL LATINO 382602 (13.98)

K-PAZ DE LA SIERRALOS HOROSCOPOS/BRAZEROS MUSICAL Lz Mejor.. Coleocion
IR 015A 720553 (10.98)

ol

46 JENNI RIVERA Parrandera, Rebelde Y Atrevida
% FONOVISA 352165/UG (13.98) ®

W CARDENALES DE NUEVO LEON ta Mejor... Coleccion -
- DiSA 720735 (10.98)

- JOSE ALFREDO JIMENEZ La Historia Del Rey
| SONY BMG NORTE 96888 (13.98) ®

L

2

16

“RAMON AYALA Y SUS BRAVOS DEL NORTE AntologiaDe Un Rey = E
8

‘|

]
L 1

.’f”: 24‘ | FREDOIE 1890 (16.98)

2  GRUPO MONTEZ DE DURANGO Los Super Exitos Lagrimilas Tontas 48 135 I\ REI Reik a4 £ LA AUTORIDAD DE LA SIERRA  Gracias Rigo
= ] 21 & DISA 720689 (11.98) [N, SONY BMG NORTE 95680 (14.98) = D DISA 720688 (11.98) ® =
ANDY ANDY ironia 52' MARCO ANTONIO SOLIS  La Historia Continua... Parte I | _ MARC ANTHONY Valio La Pena |7} m
WEPA 1060/URBAN BOX OFFICE (9.98 C0/0vVD) ® } FONOVISA 351643/UG (13.98) @ - SONY BMG NORTE 95310 (16.98) _
LUNY TUNES & BABY RANKS Mas Flow 2 . GILBERTO SANTA ROSA & VICTOR MANUELLE Dos Soneros, Una Historia ‘1; I_ VARIOUS ARTISTS Duranguense Al Maximo R
MAS FLOW 230007/MACHETE (14.98) . 8| SONY BMG NORTE 95615 (13.98) } ' MADACY LATINO 51437/MAOACY (14.98) i
VARIOUS ARTISTS  Megartistas Del Ano 2006 CONJUNTO ATARDECER  Cantan Corridos Il | E % LOS TIGRES DEL NORTE Las Mas Pedidas | [
§ FONOVISA 352234/UG (13.98) ® VENEMUSIC 653050/UNIVERSAL LATING (12.98 CD/OVD) @ FONOVISA 351668/UG (13.98) ® |
VOLTIO Voltio . GRUPO BRYNDIS/VIENTO Y SOLTLADRON La Mejor... Coleccion @ VARIOUS ARTISTS El Movimiento De Hip Hop: La Revolucion 74
| WHITE LION/EPIC 96526/SONY MUSIC (11.98) S DISA 720681 (10.98) UNIVISION 310699/UG (14.98) @ .
. SIN BANDERA Manana LA 5A ESTACION Flores De Alquiler 8 LALO MORA La Mejor...Coleccion |

| SONY BMG NORTE 96872 (17.98) ® SONY BMG NORTE 62127 (12.98) i I D15A 720567 (10.98) i

48 | Go to www.billboard.biz for complete chart data Data for week of FEBRUARY 4, 2006 | CHARTS LEGEND on Page 52
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AIRPLAY CHARTS: Panels of 29 Latin pop, 12 tropical, 15 Latin rhythm. 50 regjional Mexican stations, respectively, are electronically monitored 24
hours a day. ™ days a week. © 2006 VNU Business Media, Inc. All rights reserved

Sse chart legend for Hot Dance Ciub Play and Hot Dance Singles Sales rules and ezplanations. © 2006, VNU Business Media, inc.
and Mielsen SoundScan, Inc. Al rights reserved. HOT DANCE AIRPLAY: # dance eiations are efectronically monitored by Nielsen
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ARTIST IMPRINT & NUMBER / PROMOTION LABEL
3 3 [EAJNUMBER 1
1 WK GOLDFRAPPMUTE 9304
g UNWRITTEN

e, .0
@ 1A1IN ALBUMS

POP.
T

TITLE
ARTIST (IMPRINT / PROMCTION LABEL)

ARTIST
TITLE IMPRINT / DISTRIBUTING LABEL)

- SUELTA MI MANO ! RBD NATASHA BEDINGFIELD EPIC PROMO ANGIE STONE J 76274/RMG
SIN BANDERA (SONY BMG NORTE) REBELDE (EMI LATIN) IN MY MIND AUTOMATIC
NUESTRO AMOR . RBD HEATHER HEADLEY RCA PROMO/RMG . _RICHARD VISSION FEATURING STRANGER DAYS SYSTEM 1067

RBD (EMI LATIN) oo
ACOMPANAME A ESTAR SOLO
RICARDO ARJONA (SONY BIAG NORTE)

AMOR ETERNO

CHRISTIAN CASTRO (UNIVERSAL LATING)

LO QUE ME GUSTA A MI

JUANES (SURCO/UNIVERSEL LATINO)

- NO TE PREOCUPES POR MI

| CHAYANNE (SONY BMG NOATE)

7 E COMO S| NO NOS HUBIERAMOS AMADO
LAURA PAUSINI (WARNER LATIN)

DON'T FORGET ABOUT US
" _MARIAH CAREY ISLAND 006059/I0JMG

M1 SANGRE (SURCO/UNIVERSAL LATINO) HOUSE IS NOT A HOME (T. MORAN/W. RIGG/DIO MIXES)
4 SHAKIRA CoX DECO PROMO/NERVOUS
s, ==t

FIJACION ORAL VOL. 1 (EPIC/SONY MUSIC) § Fi GUILT IS A USELESS EMOTION

ANA GABRIEL L NEW DRDER WARNER BROS. PROMO
s

HISTORIA DE UNA REINA (SONY BMG NORTE) RHYTHM INTOXICATION
.ll RICARDO ARJONA | ROSABEL SILVER LABEL 2498/TOMMY BOY
O

PERFECT LOVE

SIMPLY RED SIMPLYRED.COM/VERVE FORECAST 005701/VERVE
UNBELIEVABLE

KAC BROWN THE 1AS LABEL PROMO/INTERSCOPE
SUNSHINE

~_JACINTA CHUNKY 005

RAIN FALL DOWN

THE ROLLING STONES VIRGIN PROMO

BE WITHOUT YOU

MARY ). BLIGE GEFFEN PROMO

MAKE-UP SEX
CLEAR STATIC MAVERICK 42843/REPRISE

NUESTRO AMOR (EMI LATIN)
. JUANES

k| °_ADENTRO (SONY BMG NORTE) DARE

SIN BANDERA
MANANA (SONY BMG NORTE)

GORILLAZ FEATURING SHAUN RYDER PARLOPHONE PROMO/VIRGIN

JUST LIKE THAT
AMBER JMCA 0007/SOUND ADVISORS

LA TORTURA P - BEEBE :
SHAKIRA FEATURING ALEJANDRO SANZ (EPIC/SONY BMG NORTE) ; 8= PAFUERA TELARANAS (EMI LATIN) i] 7 [I'LL BE YOUR LIGHT “— I AM THA 1
DARIA A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS " | _KRISTINE W SILVER LABEL 2481/TOMMY BOY "™ MRTIMOTHY AND INAYA DAY SILVER LABEL 2492/TOMMY BOY
* LA SA ESTACION (SONY BMG NORTE) P FUEGC (EMI LATIN) LOVE GENERATION HUNG upP
E @ 3 VOZAVOZ 508 SINCLAR FEATURING GARY PINE YELLOW/SILVER LABEL 2490/TOMMY BOY MADONNA WARNER BROS. 42845
SHAKIRA (EPIC/SONY BMG NORTE) © ~_EN PRISENCIA DEL FUTURG (URBAN BOX OFFICE) , CAN'T LET GO . TALK

JOHNNY VICIOUS FEATURING JUDY ALBANESE NERVOUS PROMO
RELENTLESS (JUST A GAME)

- M REX EXPERIMENT FEATURING VERDNICA REKHOUSE PROMOSNEAKY HOOD

o " _ALANIS MORISSETTE MAVERICK 42855/REPRISE
WORK THAT BODY (OH REALLY)

COLDPLAY CAPITOL PROMO

GLORY OF LIFE

MINK RHYTHM ZONE 1124/KING STREET
. NICE DAY

PERSEPHONE'S BEES COLUMBIA PROMO
GO DADDY-O

1
et M.

m SOLO QUEDATE EN SILENCIO
RBO (EMI LATIN}
"MALO
1ﬂ JEBE {EMI LATIN)
NO TE APARTES DE MI
YAHIR (WARNER LATINA)

-' LUIS MIGUEL
) GRANDES EXITDS (WARNER LATINA)

-y VARIOUS ARTISTS
*_TOP LATIND (SONY BMG NORTE)

mg YUEIDIA

LA VOZ DE UN ANGEL (SONY BMG NORTE)

;j NOVIEMBRE SIN TI ‘5 RBD . _FRISCIA & LAWBOY PRESENT ANTHONY LAMONT LIVE PROMO/MUSIC PLAKT S 50 _T0D MINER LIVE 007/MUSIC PLANT
®' REIK (SONY BMG NORTE) S N UIvD (EMI LATIN) 44 |17 SEASONS OF LOVE @!' | WATCH YOU
ALGO MAS ALEJANDRO FERNANDEZ """ CAST OF RENT WARNER BROS. 42866 =1 % LEE-CABRERA FEATURING MIM NEUTONE PROMO
LA 5A ESTACION (SONY BMG NORTE) MEXICO-MADRIO: EN DIRECTO Y SIN ESCALAS (SONY BMG NORTE) A PAIN THAT I'M USED TO MUSIC

m DEPECHE MDDE SIRE/MUTE PROMO/REPRISE . LEELA JAMES WARNER BROS, 42806

n' ‘2"’ CRAZY i IVE GOT A LIFE (IT'S THE ONLY THING THAT'S MINE)
C_ANDY BELL SANCTUARY B4776 ! Jlﬁ EURYTHMICS ARISTA PROMO/RMG

BOYFRIEND PEOPLE ARE PEOPLE

ASHLEE SIMPSON GEFFEN 005574 RUPAUL RUCO 039

MY HOUSE IS YOUR HOUSE JUKEBOX

"TROPICAL ..

TITLE ARTIST _ CRRIS THE GREEK PANAGHI DJG PROMO BENT FABRIC HIDDEN BEACH IMPORT
ARTIST (IMPRINT / PROMOTION LABEL) TITLE (IMPRINT / DISTRIBUTING LABEL) DOCTOR PRESSURE SUPASTAR
ROMPE ANDY ANDY HYLD ¥S. THE HIAMI SOUND NACHINE BREASTFED,CA PROMORRMG FLOETRY FEATURING COMMO ERVINGWONGER/GEFFEN PROMO/NTERSCOPE

DADDY YANKEE (EL CARTEL/INTERSCOPE)
', TU AMOR ME HACE BIEN
MARC ANTHONY (SONY BMG NORTE)
AMOR DE UNA NOCHE
N'KLABE (NU/SONY BMG MORTE}
LLAME PA' VERTE
= WISIN & YANDEL {(MACHEE)

EL BAILE PEGAO
! LIMET 21 (UNIVISION)

NUESTRO AMOR
RBD (EMI LATIN)

IRONIA (WEPA/URBAN BOX OFFICE)

AVENTURA

GOD'S PROJECT (PREMIUM LATIN/SONY BMG NORTE)
GILBERTO SANTA ROSA & VICTOR MANUELLE
_DOS SONERQS, UNA HISTORIA (SONY BMG NORTE)
MARC ANTHONY

LET EVERYTHING THAT HAS BREATH
CECE WINANS EPIC PROMO

TURN ON THE MUSIC

WAITING
J TAXI DOLL WWW.TAXIDOLL.COM PROMO
'+ NEED YOU TONIGHT (REMIXES)
% INXS RHINO PROMO
SLEEPLESS
~ SYLVIA TOSUN OUSK PROMD

LOVE ME
ROBIN ELEVEN 11 001

JUAN LUIS GUERRA
PARA TI (VENEMUSIC/UNIVERSAL LATINO)

1 LOV: SALSAI (NU/SONY BMG NORTE)

SOY DIFERENTE
INDIA FEATURING CHEKA (3GZ/UNIVISION)

UN BESO

'Y AVENTURA (PREMIUM LATIN)

A QUIEN LE IMPORTA
ANDY ANDY (WEPA/URBAN BOX OFFICE)
ANDA Y VE

TITO NIEVES
*_HOY, #ANANA Y SIEMPRE (SGZ/UNIVISION/UG
MONCHY & ALEXANDRA
~_HASTAEL FIN (J&N/SONY BMG NORTE)

VARIOUS ARTISTS
"_BACHATA HITS 2006 (JAN/SONY BMG NORTE)

- LIVET 21

rop ELECTRONIC
S ALBUNS .

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

"J } MADONNA

'DANCE AIRPLAY.

ABTIST (IMPRINT / PROMOTION L ABEL)

| AKWID (UNIVISION) £
S| YO FUERA EL

TITO NIEVES (SGZ/UNIVISION)

" PRINCESA

FRANK REYES (J&N)

ATREVETE TE, TE!

CALLE 13 (WHITE LION/SONY BMG NORTE)

CHULIN CULIN CHUNFLY

VOLTIO FEATURING CALLE 13 (WHITE LION/EPIC/SONY BMG NORTE)

CUENTALE
IVY QUEEN (LA CALLE/UNIVISION)

__RANKEAQ (UNIVISION/UG)

JOSEPH FONSECA

ADIOS AMOR (KAREN/UNIVERSAL LATINO)

VARIOUS ARTISTS

2006 ANO DE EXITOS: BAGHATA Y MERENGUE (UNIVERSAL LATINO)
VARIOUS ARTISTS

SUPER BACHATAZOS 2006 (J&N/SONY BMG NORTE)

~ MICHAEL STEVAN

GONFESSIONS 0N A DAKCE FLOOR WARNER BROS. 49460
GORILLAZ
_ . DEMON DAYS PARLOPHONE 73838*/VIRGIN
DEPECHE MODE
PLAYING THE ANGEL SIRE/REPHISE 49348 */WARNER BROS.®
, IMOGEN HEAP
_] SPEAK FOR YOURSELF RCA VICTOR 72532

VARIOUS ARTISTS
DISNEYREMIXMANIA WALT DISNEY 861354

Zﬂ@ BRITNEY SPEARS

RSN 8 IN THE MIX: THE REMIXES JIVE 74062/Z0MBA
M.IA.

- ARULAR XL 004844*/INTERSCOPE

R.E THE HAPPY BOYS

|  DANCE PARTY (LIKE IT'S 2006} ROBBINS 75063

. D.H.T. FEATURING EDMEE
LISTEN TO YOUR HEART ROBBINS 75061

SORRY

.~ _MADONNA WARNER BROS.

| DREAMS

DEEP DISH FEATURING STEVIE NICKS DEEP DISH/THRIVE
SOMEONE

D.H.T. FEATURING EDMEE ROBBINS

DOCTOR PRESSURE

| MYLO VS. THE MIAMI SOUND MACHINE BREASTFED/RCA/RMG
DARE

GORILLAZ FEATURING SHAUN RYOER PARLOPHONE/VIRGIN

HUNG UP

Frj. TRIBUTO A LOS GRANDES DE PUERTO RICO (FONOVISA/UG)

INDIA
GRAKDES EXITOS + (UNIVERSAL LATIND)

' TITLE 1
ARTIST (IMPRINT / PROMOTION LABEL) x|

CONTRA VIENTO Y MAREA . BRONCO/LOS BUKIS
INTOCABLE {EM! LATIN) - LDS INICIOS DE NUESTRA HISTORIA {FONOVISA/UG)
PERO TE VAS A ARREPENTIR :i LOS HOROSCOPOS DE DURANGO
K-PAZ DE LA SIERRA WITH JOSE MANUEL ZAMACONA (DISA) © ANTES MUERTAS QUE SENCILLAS (Q!SA)
LAGRIMILLAS TONTAS ' VARIOUS ARTISTS
GRUPD MONTEZ OE DURANGO (DISA) AGARRON DURANGUENSE 2006 (D1S4)
A CHILLAR A OTRA PARTE ~ K-PAZ DE LA SIERRA
PESADO (WARNER LATINA)
NO PUEDO OLVIDARTE
BETO Y SUS CANARIDS (CiSA)

" FRUTA PROHIBIDA
L0S ELEGIDDS (FONOVISA}
DIRECTO AL CORAZON
. _LOS TIGRES DEL NORTE (“ONOVISA)

» COSAS DEL AMOR
SERGI0 VEGA (SONY BMG NORTE)

TITLE (IMPRINT / DISTRIBUTING LABEL)

% MAS CAPACES QUE NUNCA (DISA)

Q-
-

VICENTE FERNANDEZ

MIS DUETOS (SONY BMG NORTE)
JOSE ALFREDO JIMENEZ
LA HISTORIA DEL REY (SONY BMG NORTE)

_' ' RAMON AYALA Y SUS BRAVOS DEL NORTE
S 3 ANTOLOGIA DE UN REY (FREQODIE)

‘& MIKE RIZZO/ST. JOHN
| =~ THRIVEMIX01 THRIVEDANCE 90734/THRIVE
{0/ ig JAMIROQUALI
> DYNAMITE EPIC 97716*/SONY MUSIC®
i |12 LOUIE DEVITO
Lo NYCL JND PARTY VOL. 7 OEE VEE 15
SARAH MCLACHLAN
BLOOM: REMIX ALBUM NETTWERK/ARISTA 69798/RMG
|5 NEW ORDER
© SINGLES LONDON/WARNER BROS. 73304/RHINO
LADYTRON
WITCHING HOUR RYKODISC 10828
VARIOUS ARTISTS
" MINISTRY OF SOUND: THE ANNUAL 2006 ULTRA 1341
PAUL VAN DYK
THE POLITICS OF DANCING 2 VANDIT 9293*/MUTE

= MADONNA WARNER BROS.
ONE WISH
. RAY J KNOCKQUT/SANCTUARY
r&‘t JUST LIKE THAT
e AMBER JMCA/SOUND ADVISORS
ALRIGHT
4 RED CARPET SUBLIMINAL
%' UNWRITTEN
1 NATASHA BEDINGFIELD EPIC
BECAUSE OF YOU
KELLY CLARKSON RCA/AMG
FAITHFULLY
JUDY TORRES ROBBINS
LOVE OF MY LIFE
MORRISSON NO LABEL
!z EVERY SINGLE DAY
. BENASSI BROS. FEATURING DHANY ULTRA
i I'VE GOT A LIFE (IT'S THE ONLY THING THAT'S MINE)
EURYTHMICS ARISTA/RMG
GFUPO MONTEZ DE DURANGO § I'LL BE YOUR LIGHT
~ KRISTINE W SILVER LABEL/TOMMY BOY

I LOS SUPER EXITOS: LAGRIMILLAS TONTAS (DISA)

OIGA VARIOUS ARTISTS THIEVERY CORPORATION DANCIN
~~_LOS HORDOSCOPOS OE OURANGO (DISA) MEGARTISTAS DEL AND 2006 (FONOVISA/UG) COSMIC GAME EIGHTEENTH STREET LOUNGE 0081 AARON SMITH FEATURING LUVLI MOOOY
‘4z ALGO DE Mi 4= GFUPO BRYNDIS SI*SE LOVE GENERATION

MORE SHINE FUERTE 1303/M.0.8.
THE RIDDLER & VIC LATINO
ULTRA DANCE 06 ULTRA 1249
43 THE RIDDLER

 THE RIODLER PRESENTS ULTRA.TRANCE:S ULTRA 1320
SCISSOR SISTERS
SCISSOR SISTERS UNIVERSAL 002772%/UMRG
VARIOUS ARTISTS
_ MOTOWN: REMIXED MOTOWN 0D3900/UME

VARIQUS ARTISTS
FIRED UP! 2 RAZOR & TIE 89091

B0 SINCLAR FEATURING GARY PINE YELLOW/SILVER LABELITOMMY BOY
CHECK ON IT

| BEYONCE FEATURING SLIM THUG COLUMBIA
MESMERIZED

FAITH EVANS CAPITOL

TAKE ME AWAY

STONEBRIOGE FEATURING THERESE ULTRA

THE OTHER SIDE

PAUL VAN DYK FEATURING WAYNE JACKSON VANDIT/MUTE

YOU SHINE ON ME
LUZ BIVINA MINDSET

._CONJUNTO PRIMAVERA (FONOVISA)
YA NO PUEDO OLVIDARTE
| PATRULLA 81 (DISA}
1t NO PUEDO MAS LCS TEMERARIOS
EL COYOTE Y SU BANDA TIERRA SANTA (UNIVISION) LA MEJOR... COLECCION (0ISA)
ERES DIVINA p ¢ VICENTE FERNANDEZ
PATRULLA 81 (DISA) -‘ '™ TESOROS DE COLECCION (SONY BMG NORTE)
MI CREDO 14 LOS CAMINANTES
| K-PAZ DE LA SIERRA (0ISA) ™ TESOR0S DE COLECCION: LO ROMANTIC DE LOS CAMINANTES (SONY BMG NORTE)
. ENSENAME A OLVIDAR LCS TIGRES DEL NORTE
" GRACIELA BELTRAN (UNIVISION) ¥ CUNBIAS Y ALGO MAS... (FONOVISA/UG)

LA MEJOR... COLECCION (DISA)

INTOCABLE
© X (EMI LATIN)

ey
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JAPAN

SINGLES

(SGUNDSCAN JAPAN)

VENUS (CD+DVD)
TACKEY & TSUBASA AVEX TRAX

KONAYUKI
E 2 MEN VICTOR

Eﬂ"fw CANDY FT. MR. BLISTAH (LTD EDITION)
KUMI KODA AVEX TRAX

EVERLASTING

BOA AVEX TRAX

SEISHUN AMIGO

SHUJI TO AKIRA JOHNNY'S ENTERTAINMENT

VENUS (LTD EDITION)

TACKEY & TSUBASA AVEX TRAX

YOU

KAELA KIMURA COLUMBIA

VENUS

TACKEY & TSUBASA AVEX TRAX

ICHIRINNO HANA

HIGH AND MIGHTY COLOR SONY

SALVIA NO TSUBOMI/YOU'LL BE ALRIGHT...

HOME MADE KAZOKU KIOON

FRANCE

~ SINGLES

JANUARY 24, 2006

S
]
Xz (SNEP/IFOP/TITE-LIVE)
; J'VOULAIS
AMINE VIRGIN

LA CAMISA NEGRA

JANUARY 24, 2006

‘- 1 JUANES UNIVERSAL

ﬁ g UN ANGE FRAPPE A MA PORTE
NATASHA ST-PIER COLUMBIA

"4 3 HUNGUP

= MADONNA WARNER BROS

ﬁ‘- 4 AIMER JUSQU'A L'IMPOSSIBLE
TINA ARENA COLUMBIA

& 7 GOODBYE MY LOVER

JAMES BLUNT ATLANTIC
g g3 DORA L'EXLORATRICE

A. DOPOURIDIS/N. SEDEL/F. WORCEL TF1 MUSIQUE
DONNE
MYRIAM ABEL RCA
5 MON PLUS BEAU NOEL
JOHNNY HALLYDAY MERCURY

TOl MON AMOUR
MARC LAVOINE MERCURY

ITALY

SINGLES

(FIMI/NIELSEN)
HUNG UP
MADONNA WARNER BROS.
2 3 WAKE UP
HILARY DUFF HOLLYWOOD RECDROS

SWAN
ELISA SUGAR
‘ 2 BiG CITY LIFE

MATTAFIX BUDDHIST PUNK
TURN YOUR CAR AROUND
LEE RYAN BRIGHTSIDE
,‘ STICKWITU

THE PUSSYCAT DOLLS A&M/INTERSCOPE
CE LA FARO'
ANTONIO ARIDLA

I g8 5 APAINTHAT 'M USED TO
1 DEPECHE MODE MUTE

a 13 M'AMA O M'AMERA
A UNIVERSO

g ADVERTISING SPACE
ROBBIE WILLIAMS CHRYSALIS

JANUARY 23, 2006

SWEDEN -+

SINGLES

(GLF) JANUARY 20, 2006
HUNG UP

__MADONNA WARNER BRDS.

THE HJARTA & SMARTA EP

KENT RCA

RIGHT HERE RIGHT NOW

AGNES COLUMBIA

NU OCH FOR ALLTID

OHRN PALLADIUM RECORDS

BALLA DA-LI
ANDREAS DA MAN COLUMBIA

JAMES BLUNT
" BACK TO BEDLAM ATLANTIC

: MADONNA
ha CONFESSIONS ON A DANCE FLOOR WARNER BROS
m '3 DECENNIER SANGER FRAN EN ANNAN TID CAPITOL
‘* 1 HAKAN HELLSTROM
Z NAT GAMMALT,NAT NYTT,NAT LANAT,NAT BLATT DOLORES

BJORN SKIFS
SVEN-INGVARS
" LIVET AR NU - 50 AR DET BASTA MED SVEN UNIVERSAL

SINGLES

{THE OFFICIAL UK CHARTS C0.) JANUARY 22, 2006

WHEN THE SUN GOES DOWN
ARCTIC MONKEYS DOMING

2 new NASTY GIRL
4 THE NOTORIQUS B.1.G FT. P DIDDY/NELLY BAD BOY/ATLANTIC

'g:ni ALL TIME LOVE
! 3 - NEW 1 vounG s RECORDS

CHECK ON IT
4 NEW gyonce F1.sLIM THUB COLUMBIA

I 1 THAT'S MY GOAL
| SHAYNE WARD SYCO/SONY BMG

JCB SONG
NIZLOPI FDM

4+ VLL BE READY
] SUNBLOCK MANIFESTO

: SAY SAY SAY (WAITING 4 U)
8 NEW HI-TACK GUT

BREAK THE NIGHT WITH COLOUR
RICHARD ASHCROFT PARLOPHONE

: EDDIE'S SONG
10 NEW  gon oF poRk meRCURY

AUSTRALIA =

SINGLES

(ARIA) JANUARY 22, 2006
RUN IT

' _CHRIS BROWN SONY BMG

WHEN I'M GONE

EMINEM INTERSCOPE

WASABI

LEE HARDING SONY BMG
GOODBYE MY LOVER
JAMES BLUNT ATLANTIC
STICKWITU

THE PUSSYCAT DOLLS A&M/INTERSCOPE
PUSH THE BUTTON
SUGABABES (SLAND
CONFESSIONS OF A BROKEN HEART...
LINDSAY LOHAN UNIVERSAL

JUST FEEL BETTER
SANTANA FT. STEVEN TYLER COLUMBIA
EVERYTHING I'M NOT

THE VERONICAS WARNER BROS
HUNG UP

MADONNA WARNER BROS

SPAIN

SINGLES

¢ (PROMUSICAE/MEDIA)
4 HUNGUP
WARNER BROS.

é 2 5 A PAIN THAT I'M USED TO
DEPECHE MODE MUTE

2 TE AMO CORAZON
| PRINCE UNIVERSAL

‘4 4 HINMNO OFICIAL DEL SEVILLA FC
' EL ARREBATO CAPITOL
EW WE CREATE, WE DESTORY
DELUXE MUSHROOM PILLOW
LA POSADA DE LOS MUERTOS
MAGO DE 02 LOCOMOTIVE MUSIC
" EL UNIVERSO SOBRE M!
AMARAL VIRGIN
ALL BECAUSE OF YOU
U2 ISLAND
TRIPPING
ROBBIE WILLIAMS CHRYSALIS

PRECIOUS
DEPECHE MODE MUTE

IRELAND

JANUARY 25, 2006

(IRMA/CHART TRACK) JANUARY 20, 2006

4 THAT'S MY GOAL

SHAYNE WARD SYCO/SDNY BMG
, JCB SONG

NIZLOPI FOM
5 GEORGE BEST - A TRIBUTE
g - BRIAN KENNEDY CURB

2 CHECK ON IT

BEYONCE FT. SLIM THUG.COLUMBIA

- MY HUMPS
THE BLACK EYED PEAS A&M/INTERSCOPE

JAMES BLUNT

BACK TO BEOLAM ATLANTIC

KELLY CLARKSON
BREAKAWAY RCA

JOSE GONZALES

VENEER (MPERIAL

EMINEM

CURTAIN CALL - THE HITS INTERSCOPE

HARD-FI
STARS OF CCTV ATLANTIC/NECESSARY

50 | Go to www.billboard.biz for complete chart data

GERMANY

SINGLES

{MEDIA CONTROL)

BIG CITY LIFE
MATTAFIX BUDDHIST PUNK

JANUARY 24, 2006

"2, HUNGUP
MADONNA WARNER BROS.

%@ﬁ 4, LOVE GENERATION
i - BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION

DIESER WEG
XAVIER NAIDGO NAIDOO RECORDS

"5 1p KLICKKLACK
PINGCCHIO CAPITOL

MY HUMPS

THE BLACK EYED PEAS AM/INTERSCOPE
FIRST DAY OF MY LIFE
=T, MELANIE C. RED GIRL RECORDS

WHEN I'M GONE

j EMINEM INTERSCOPE
@ 5 SPIEGEL
o 1] TIC TAC TOE WARNER
NASTY GIRL

| Y THE NOTGRIQUS B.1.G FT. P DIOOY/NELLY BAD BOY/ATLANTIC

CANADA

SINGLES

(SOUNDSCAN)
HUNG UP

MADONNA WARNER

ALIVE

MELISSA 0'NEIL VIK/SONY BMG MUSIC
NOTHING COULD COME BETWEEN US
THEQRY OF A DEADMAN 604/ROADRUNNER/UNIVERSAL
DON'T CHA

THE PUSSYCAT DOLLS FT. BUSTA RHYMES A&MNTERSCOPE/UNIVERSAL
BETTER DAYS

~ GO0 GOO 00LLS WARNER

JUICEBOX

THE STROKES RCA/SONY BMG MUSIC

INSIDE YOUR HEAVEN/INDEPENDENCE DAY

CARRIE UNDERWOOD ARISTA/SONY BMG MUSIC

TE AMO CORAZON

PRINCE UNIVERSAL

KING OF THE MOUNTAIN

KATE BUSH EMI

SOMETIMES YOU CAN'T MAKE IT ON YOUR OWN
U2 ISLAND/UNIVERSAL

FEBRUARY 4, 2006

BRAZIL

LBUMS

BE
n 2% (SUCESSO MAGAZINE) JANUARY 24, 2006
m ROBERTO CARLOS COLUMBIA
*' BANDA CALYPSO
e vOL. 8 MO
T 2 ANA CAROLINA/SEU JORGE
__ANA & JORGE SONY BMG
VARIOUS ARTISTS
SAMBAS ENREDO 2006 - 1D DE JANEIRO SDNY BMG
ANA CAROLINA
PERFIL SONY BMG/SOM LIVRE
VARIOUS ARTISTS
REBELDE - EDICAO PORTUGUESE EM!
BANDA CALYPSO
VOL.7 NA AMAZONIA MD
BRUNO & MARRONE
MEU PRESENTE E VOCE SONY BMG
O RAPPA
ACUSTICO MTV WARNER
KID ABELHA
ACUSTICO MTV UNIVERSAL

~ NEW ZEALAND -

SINGLES

-
GE
. =X (RECORD PUBLICATIONS LTD.)

PUSH THE BUTTON
SUGABABES ISLAND
STICKWITU
THE PUSSYCAT DOLLS A&M/INTERSCDPE
WHEN I'M GONE
EMINEM INTERSCOPE
DOWN TIME
" _AARADHNA DAWNRAID
RUN IT
CHRIS BROWN SONY BMG

ALBUMS
m FAT FREDDY'S DROP
ﬁ*’ BASED ON A TRUE STORY THE DROP/RHYTHMETHOD
2 » JAMES BLUNT

BACK TO BEOLAM ATLANTIC
EMINEM
A CURTAIN CALL - THE HITS INTERSCOPE
"4 4 NICKELBACK

- ALL THE RIGHT REASONS ROADRUNNER

gﬁ“ UB40
 THE VERY BEST OF UB40 1980 - 2000 VIRGIN

% ROBERTO CARLOS
3

JANUARY 25, 2006

EURO N weisen
D I (; I-I.A I_ -'- I‘ A(: I(S Intarnational

HI (NIELSEN SOUNDSCAN INTERNATIONAL) FEBRUARY 4, 2006

WHEN THE SUN GOES DOWN

" ARCTIC MONKEYS DOMIND

NASTY GIRL

THE NOTORIOUS B.LG FT. DADDY, NELLY. JAGGED EDGE & AVERY STORM EAD BOY/ATLANTIC
. BREAK THE NIGHT WITH COLOUR
RICHARD ASHCROFT PARLOPHONE

CHECK ON IT

BEYONCE FEATURING SLIM THUG COLUMBIA

HUNG UP (ALBUM VERSION)
MADONNA WARNER BROS.

ALL TIME LOVE

| WILL YOUNG §

SAY SAY SAY (WAITING 4 U)

' HI_TACK GUT

1 BET YOU LOOK GOOO ON THE DANCEFLOOR
ARCTIC MONKEYS DOMINO

Jce

NIZLOPI FDOM

I'LL BE READY

SUNBLDCK MANIFESTO

HEARTBEATS

JOSE GONZALEZ PEACEFROG

UGLY

| SUGABABES ISLAND

GOODBYE MY LOVER

~ JAMES BLUNT ATLANTIC

WHEN I'M GONE

EMINEM SHADY/AFTERMATH/INTERSCOPE.

MY HUMPS

THE BLACK EYED PEAS A&M/INTERSCOPE

T STICKWITU

THE PUSSYCAT DOLLS A&M/INTERSCOPE

PUSH THE BUTTON

SUGABABES ISLAND

" YOU'RE BEAUTIFUL

JAMES BLUNT ATLANTIC

, BOYS WILL BE BOYS

" THE ORDINARY BOYS B-UNIQUE

THAT'S MY GOAL
SHAYNE WARD SYCO

~ FLANDERS

SINGLES

I

{PROMUVI)

4 ISNTITTIME

| UDO ARIOLA

4 GOODBYE MY LOVER
= JAMES BLUNT ATLANTIC

- HUNG UP

MADONNA WARNER BROS.

3 MY HUMPS

| B 2 THE BLACK EYED PEAS A&M/INTERSCOPE
@ IK HEB HEM ZO LIEF
ALBUMS

. ISABELLE A MAGIC RECORDS
LAURA LYNN
OROMEN ARS
JAMES BLUNT
BACK TO BEDLAM ATLANTIC

- iLDIVO
ANCORA SYCO/SONY BMG
COLDPLAY
X&Y PARLOPHONE

. ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS

JANUARY 25, 2006

ARGENTINA K=

=
ﬁ
< (CAPIF)

: . LA BARRA

HNEW 11 ANDS EN VIVO EDEN

4 RICARDO ARJONA
ADENTRO SONY BMG

- ANDRES CALAMARO
1 DRO

4 3 ILDVO
3 ANCORA SYCO/SONY BMG
mwﬁ CARLOS LA MONA JIMENEZ
TRILOGIA 1ER ACTO 0ISCO S.A

6 New VARIOUS ARTISTS
: OPERACION TRIUNFO ACADEMIA MOVISTAR 1 SONY BM3

i* MADONNA
CONFESSIONS ON A BANCE FLOOR WARNER BROS.

g 7 JAMES BLUNT
BACK TO BEOLAM ATLANTIC

' VARIOUS ARTISTS
"= VERANO 2006 DBN
MIRANDA
SIN RESTRICCIONES PELO MUSIC/SECSY DISCOS/LOCCMO

JANUARY 23, 2006

Data for week of FEBRUARY 4, 2006 | CHARTS LEGEND on Page 52
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EUROCHARTS

£ saues CHARTS OF 20 EUROPEAN COUNTRIES.

W 4| HUNG UP

MADONNA WARNER BROS.

53 EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM
JANUARY 25, 2006

NASTY GIRL

THE NOTORIOUS B.1.G FT. P DIDDY/NELLY/JAGGED EDGE/AVERY STORM BAD BOY/ATLANTIC

- BIG CITY LIFE
MATTAFIX BUDDHIST PUNK

MY HUMPS
THE BLACK EYED PEAS A&N/INTERSCOPE

" LOVE GENERATION
BOB SINCLAR FT. GARY PINE YELLOW PROOUCTION

sy WHEN THE SUN GOES DOWN
" _ARCTIC MONKEYS DOMING

LA CAMISA NEGRA
| _JUANES UNIVERSAL

JVouLAIS
AMINE VIRGIN

.

- GOODBYE MY LOVER
“.|_JAMES BLUNT ATLANTIC

STICKWITU
THE PUSSYCAT DOLLS A&N/INTERSCOPE

, ALL TIME LOVE
WILL YOUNG S RECORDS

UN ANGE FRAPPE A MA PORTE
NATASHA ST-PIER COLUMBIA

~N
<

WHEN I'M GONE
EMINEM INTERSCOPE

WEE-E-

5'-: g-_\ §

CHECK ON iT
BEYONCE F1. SLIM THUG CLUMBIA

SAY SAY SAY (WAITING 4 U)
| HITACK GUT

JAMES BLUNT
|__BACK TD BEOLAM ATLANT C

JANUARY"25, 2006

MADONNA
CONFESSIONS ON A DANCE FLOOR WARNER BROS.

. ROBBIE WILLIAMS
._INTENSIVE CARE CHRYSALIS

EMINEM
CURTAIN CALL - THE HITS INTERSCOPE

' KATIE MELUA
~  PIECE BY PIECE DRAMATICO

ENYA
AMARANTINE WARNER BROS.

~ IL DIVO
" ANCORA SYCO/SONY BMG

XAVIER NAIDOO
TELEGRAMM FUER X NAICOD RECOROS

THE STROKES

= _FIRST IMP OF EARTH RCA

HARD-FI
STARS OF CCTV ATLANTIC/NECESSARY

COLDPLAY
|_X&Y PARLOPHONE

KELLY CLARKSON
BREAKAWAY RCA

'J, EDITORS
THE BACK ROOM KITCHEMWARE

:NEW NATASHA ST-PIER
LONGUEUR D'ONDES COL JMBIA

WILL YOUNG
KEEP ON S RECOROS

RADIO AIRPILLAY

TABLATED BY NIELSEN MUSIC CONTROL

. ADVERTISING SPACE
ROBBE WILLIAMS CHRY3ALIS

AADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND

N
Nielsen
Music Control

JANUARY 25, 2006

HUNG UP
__MAOONNA WARNER BRCS.

TALK
COLDPLAY PARLOPHONE

DON’T BOTHER
__SHAKIRA EPIC

STICKWITU
THE PUSSYCAT 0OLLS AXM/INTERSCOPE

GOODBYE MY LOVER
JAMES BLUNT ATLANTIC

UGLY
SUGABABES ISLAND

PUSH THE BUTTON
SUGABABES ISLAND

RUN IT
_CHRIS BROWN SONY BMG

BREAK THE NIGHT WITH COLOUR
RICHARD ASHCROFT PARLOPHONE

. SORRY
| MADONNA WARNER BROS

BE WITHOUT YOU
MARY J. BLIGE GEFFEN

. BELLY DANCER (BANANZA)
|_AKON SRC/UNIVERSAL

GET YOUR NUMBER
MARIAH CAREY FT. JERMAINE DUPRI ISLAND/DEF JAM

' DON’T LOVE YOU NO MORE (I'M SORRY)
| CRAIG DAVID WARNER 3R0S.

Data for week of FEBRUARY 4, 2006 |

See Chart Legend for rules and explenztions. © 2006 U 3usiness Media, Inc. and Nielsen SoundScan, Inc. Attrights reserved
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ARTIST -
JITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

MICHAEL BUBLE
IT'S TIME 143/REPRISE 48946/WARNER EROS. ®

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

HERBIE HANCOCK
POSSIBILITIES HEAR/HANCOCK 70013/VECTOR

CHRIS BOTTI
TO LOVE AGAIN: THE DUETS COLUMBIA 77505/SOKY MUSIC ®

JAMIE CULLUM
CATCHING TALES VERVE FORECAST/UNIVERSAL 005478/VG/UMRG @

THELONIOUS MONK QUARTET WITH JOHN COLTRANE
AT CARNEGIE HALL THELONIQUS 351737/BLUE NOTE

VARIOUS ARTISTS
HIODEN BEACH PRESENTS: UNWRAPPED VOL 4 HIDDEN BEACHEPIC 75466/S0NY MUSIC

MICHAEL BUBLE
CAUGHT IN THE ACT 143/REPRISE 49444/WARNER BROS. @

KIRK WHALUM
KIRK WHALUM PERFORMS THE BABYFACE

RENDEZVOUS 5112

VARIOUS ARTISTS
OUR NEW DALEANS 2005: A BENEFIT ALBUM NONE 3UCH 79934/WARNER BROS.

KENNY G
AT LAST... THE DUETS ALBUM ARISTA 62470/RMG

MADELEINE PEYROUX
CARELESS LOVE ROUNDER 613192

VARIOUS ARTISTS
WE GET A KICK OUT DF JAZZ VERVE 004202/VG

CHRIS BOTT!
'WHEN | FALL IN LOVE COLUMBIA 92872/SONY MUSIC ®

BRIAN CULBERTSON
IT'S ON TONIGHT GRP 004535/VG

DIANNE REEVES
300D NIGHT, AND GOOD LUCK. (SOUNDTRACK) CONCORD JAZZ 2307/CONCORD

{ JAMIE CULLUM
TWENTYSOMETHING UNIVERSAL/VERVE 002273/VG ®

HARRY CONNICK, JR.
ONLY YOU COLUMBIA 90551/SONY MUSIC

RICK BRAUN
YDURS TRULY ARTIZEN 10011

STEVE TYRELL
SONGS OF SINATRA HOLLYWOOD 162550

LIZZ WRIGHT
WIDE AWAKE VERVE FORECAST 004069/VG

DIANA KRALL
THE GIRL IN THE OTHER ROOM VERVE 001826/V6 ®

NAJEE
MY POINT OF VIEW HEADS UP

JOHN COLTRANE
ONE DDWN, ONE UP: LIVE AT THE HALF NOTE IMPLLSE! 002380/VG

EUGE GROOVE
JUST FEELS RIGHT NARADA JAZZ 60499/NARADA

VARIOUS ARTISTS
HIGHER GROUND: HURRICANE RELIEF BENEFIT CONCERT BLUE NOTE 45238

KIM WATERS
ALL FOR LOVE SHANACHIE 5133

PAUL ANKA
" _ROCK SWINGS VERVE 004751/VG

NORMAN BROWN
| THE VERY BEST DF NORMAN BROWN GRP 0D5630/VG

RENEE OLSTEAD
RENEE OLSTEAD 143/REPRISE 48704/WARNER BROS.

" BRUCE COCKBURN
- SPEECHLESS ROUNDER 613250

DIZZY GILLESPIE / CHARLIE PARKER
| TOWN HALL, NEW YORK CITY, JUNE 22, 1345 UPTCWN 2751

SOULIVE
BREAK OUT CONCORQ 2302

NINA SIMONE
NINA SIMONE SINGS THE BLUES LEGACY/RCA 73:34/RMG

RICHARD ELLIOT
METRO BLUE ARTIZEN 10010

. MILES DAVIS
THE CELLAR DOOR SESSIONS 1870 LEGACY/COLUMBIA 93614/SONY MUSIC

BRAD MEHLDAU TRIO
DAY IS DONE NONESUCH 79910/WARNER BROS.

RAMSEY LEWIS
WITH ONE VOICE NARADA JAZZ 60699/NARADA

VARIOUS ARTISTS
| DEF JAZz GRP 004890/VG

NINA SIMONE
FOREVER YOUNG GIFTED & BLACK: SONGS OF FREEDOM & SPIRIT LEGACY/RCA 74413RMG

EARL KLUGH
NAKED GUITAR 861 9949/KOCH

TONY BENNETT
TONY BENNETT SINGS FOR LOVERS CONCORD 6023

PAUL HARDCASTLE
HARDCASTLE 4 TRIPPIN 'N' RHYTHM 90517/v2

HARRY CONNICK, JR.
OCCASION MARSALIS 613313/ROUNDER

. BOB BALDWIN
ALL IN A DAY'S WORK 215 ENTERTAINMENT 2020

WYNTON MARSALIS
LIVE AT THE HOUSE OF TRIBES BLUE NOTE 77132

MIKE PHILLIPS
L TOR HIDDEN BEACH/EPIC 27499/SONY MUSIC

DEE DEE BRIDGEWATER
J'Al DEUX AMOURS SOVEREIGN ARTISTS 1962

| PAT METHENY GROUP
THE WAY UP NONESUCH 79876/WARNER BROS.

TOP
CLASSICAI

ARTIST I
TITLE IMPRINT & NUMBER / DISTRIBUTING LASEL

"2 B SOUNDTRACK
sl CASANOVA HOLLYWOOD 162575

| MARC ANTOINE
| MODERN TIMES RENDEZVOUS 05111

' TOP

@cins

RENEE FLEMING
SACRED SONGS DECCA 005193/UNIVERSAL CLASSICS GROUP

JOHN WILLIAMS/YO-YO MA/ITZHAK PERLMAN
MEMOIRS OF A GEISHA (SOUNDTRACK) SONY CLASSICAL 74706/SONY BMG MASTERWORKS

! ANDRE RIEU
THE FLYING DUTCHMAN DENON 17570

SOUNDTRACK
STAR WARS EPISODE i REVENGE OF THE SITH SONY CLASSIGAL 94220/SONY BMG MASTERWORKS @

CECILIA BARTOLI
OPERA PROIBITA DECCA 005151/UNIVERSAL CLASSICS GROUP

| THE EAST VILLAGE OPERA COMPANY
| _THE EAST VILLAGE OPERA COMPANY DECCA 005181/UNIVERSAL CLASSICS GROUP

| JOSHUA BELL/BERLIN PHILHARMONIC (THOMAS)
11 _TCHAIKOVSKY: VIOLIN CONCERTD SONY CLASSICAL 94832/SONY BMG MASTERWORKS

SOUNDTRACK
PRIDE & PREJUDICE OECCA 005620/UNIVERSAL CLASSICS GROUP

ANDRE RIEU
) TUSCANY DENON 7431

HAYLEY WESTENRA
ODYSSEY DECCA 005440/UNIVERSAL CLASSICS GROUP

HILARY HAHN/NATALIE ZHU
MOZART: VIOLIN SONATAS DG 004771/UNIVERSAL CLASSICS GROUP

ANDREA BOCELLI
ANDREA PHILIPS 003513/UNIVERSAL CLASSICS GROUP

Y0-YQ MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE)
YO-YO MA PLAYS ENNIO MORRICONE SONY CLASSICAL 93456/SONY 8MG MASTERWORKS ®

SARAH BRIGHTMAN

THING: THE ANDREW (LLOYD WEBBER COLLECTION VOL. 2 DECCA

g

DAWN UPSHAW & ANDALUCIAN DOGS
GOLIJOV: AYRE, BERIO: FOLKSONGS DG 004782, UNIVERSAL CLASSICS GROUP

:
i

CHLOE
WALKING IN THE AIR MANHATTAN 42961

SOUNDTRACK
MATCH POINT MILAN 36145

MORMON TABERNACLE CHOIR
LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017

%.ﬁ-ﬂi

YO-YO MA/THE SILK ROAD ENSEMBLE

SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL 93962/S0NY BMG MASTERWORKS

AMICI FOREVER
OEFINED RCA VICTOR 68883/RMG

SIMPLE GiFTS DG 004772/UNIVERSAL CLASSICS GROUP

BRYN TERFEL/LONDON SYMPHONY (WORDSWORTH) =

RUSSELL WATSON
AMORE MUSICA DECCA 004439/UNIVERSAL CLASSICS GROUP

LONDON PHILHARMONIC/ANNE-SOPHIE MUTTER
MOZART: VIOLIN CONCERTOS 1-5 DG 005078/UNIVERSAL CLASSICS GROUP

THE IRISH TENORS
SACRED: A SPIRITUAL JOURNEY RAZOR & TIE 82929

ANDRE RIEU
NEW YEAR'S IN VIENNA DENON 17572

BOND
EXPLOSIVE: THE BEST OF BONO MBO/OECCA 004748/UNIVERSAL CLASSICS GROUP ®

JANINE JANSEN
VIVALOL: THE FOUR SEASDNS DECCA 005507/UNIVERSAL CLASSICS GROUP

VARIOUS ARTISTS
STRING QUARTET TRIBUTE TO FALL OUT BOY VITAMIN 9085

YO-YO MA WITH AMSTERDAM BAROQUE ORCHESTRA (KOOPMAN
VIVALDI'S CELLO SONY CLASSICAL 90916/SONY BMG MASTERWORKS

IL DIVO
ANCORA SYCO/COLUMBIA 76914/SONY MUSIC

MATT HAIMOVITZ
GOULASH DXINGALE 2007

NIGEL HESS FEATURING JOSHUA BELL
LADIES IN LAVENDER (SOUNDTRACK) SONY CLASSICAL 92689/SONY BMG MASTERWORKS

LANG LANG & MARIINSKY THEATER ORCHESTRA (GERGIEV)
RACHMANINOV: PIANO CONCERTO NO. 2 0G 003902/UNIVERSAL CLASSICS GROUP

ANDRE RIEU
AT THE MOVIES DENON 17348

£ e B

| JOSHUA BELL
THE ESSENTIAL JOSHUA BELL DECCA 005185/UNIVERSAL CLASSICS GROUP

IL DIVO
THE CHRISTMAS COLLECTIDN SYCO/COLUMBIA 97715/SONY MUSIC

BRYN TERFEL/PAUL GROVES/YING HUANG
| ROGER WATERS: CA IRA SONY CLASSICAL 9643%/SONY BMG MASTERWORKS

SARAH BRIGHTMAN
LIVE FROM LAS VEGAS NEMO STUDID 57801/ANGEL

M THE SIXTEEN (CHRISTOPHERS)
RENAISSANCE: MUSIC FOR INNER PEACE DECCA 004531/UNIVERSAL CLASSICS GROUP

HAYLEY WESTENRA
PURE DECCA 001866/UNIVERSAL CLASSICS GROUP

SOUNDTRACK
THE CHORUS NONESUCH 61741/WARNER BRCS.

THOMAS HAMPSON
SONG OF AMERICA EMI CLASSICS 41645/ANGEL

PART. LAMENTATE ECM 005056/UNIVERSAL CLASSICS GROUP

HILLIARD ENSEMBLE/A, LUBIMOV/STUTTGART RADIO (BOREYKO] H

KRONOS QUARTET AND ASHA BHOSLE
YOU'VE STOLEN MY HEART NONESUCH 79856/WARNER BROS

" NORWEGIAN CHAMBER ORCHESTRA (ANDSNES)
MOZART: PIANO CONCERTDS NO. 9 & 18 EMI CLASSICS 57803/ANGEL

RONAN TYNAN
RONAN DECCA 003BB3/UNIVERSAL CLASSICS GROUP

E&,ﬁ

| MORMON TABERNACLE CHOIR
| PEACE LIKE A RIVER MORMON TABERNACLE CHOIR 6188

For chart reprints call 646.654.4633

www americanradiohistorv com

MARIO FRANGOULIS

FOLLOW YOUR HEARY SONY CLASSICAL 93803/SONY BMG MASTERWORKS

Go t> www.billboard.biz for complete chart data | 51
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ALBUN CHARITS
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen

SoundScan. Sales data for R&B/hic-hop retail charts is compiled by Nielsen
SoundScan trom a national subsei df core stores that specialize in those genres.

L mE '
5 88 ARTIST
53 =& IMPRINT / DISTRIBUTING LABEL

g

5E £8 ARTIST

<3 35 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE}
7

@ e

@ Albums with the greatest sale= gains this week. 1 T JOHNNY CASH 1 2 JAMES BLUNT Back To Bedlam
16 BIGGEST HITS LEGACY/COLUMBIA (NASHVILLE) 69739/SONY MUSIC (1198/7.98) CUSTARD/ATLANTIC /AG
Where included, this award Indicates the fitle 2 ¢ 17 DANECOOK SOUNDTRACK Brokeback Mountain g

FOCUS/VERVE FORECAST /VG

Bl

HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CD/DVD) @ L L2

with the chart’s largest unit increase.

2 28 TIM MCGRAW a , 3 THE STROKES  Firstimpressions Of Earth g
] N1 : GREATEST HITS CURB 77978 (18.98/12.98) == k RCA /AMG =
Wherz included, this awarz indicates the title with ~»coc — - SOUNDTRACK "Hioh School Musical
the chart's biggest percentage growth. o T 1S pack i BLACK LEGACY/EPIC 80207°/SONY MUSIC (18.98) ® < ] “ww DISNEY ! B
; : PINK FLOYD F “PANIC! AT THE DISCO A Fever You Can't Sweat Out | =
Em Indicates aibum enterec top 100 of The Billboard 200 ?:-‘f' 5 1486 OARK SIDE OF THE MOON CAPITOL 46001* (16.96/10.98) " I 5 DECAYDANCE /FUELED BY RAMEN vise
and has been removed from Heatseekers chart. 'KEITH URBAN - B g i "JACK JOHNSON " In Between Dreams
) een Dreams
3 i J 8 172 o ey roso capioL (NASHVILLE) 32936 (18.98/10.98) I n BRI 1 0mmSONBRUSHFIRE /UMRG o 8
PRICING/CONFIGURATION o 11 ga MICHAEL BUBLE B | 7 1) 13 DEATHCABFORCUTIE ~Plans e @
CD/Cassette prices are suggested list or equivalent prices, which are projected - MICHAEL BUBLE 143/REPRISE 48376/WARNER BROS. (18.98) e | BARSUK/ATLANTIC /AG 1 &
trom wholesale prices. ® after price indicates album only available on DualDisc. o 18 174 IS BON JOVI ) a | SOUNDTRACK Underworld Evolution |ge
CD/DVD after price indicates CD/DYT combo only available. ® DualDisc avail- . _ A (LILIZME CROSS RoAD MERCURY S26013/UME (18.96/11.98) = | LAKESHORE g
able. ® CD/DVD combo available * indicates vinyl LP is available. Pricing and o’ 13 gop QUEEN ) §71 10 CARRIE UNDERWOOD Some Hearts " gy
vinyl LP availability are not includec! an all charts. -~ J GREATEST{HITSHOLLYWOOOKT 61265118 S8 /TL08). e - B _ARISTA/ARISTA NASHVILLE/RMG x il
10 4 41 ORIGINAL BROADWAY CAST RECORDING » ~ MATISYAHU Live At Stubb's 33
Al nyp e WICKED DECCA BROADWAY 001682/UNIVERSAL CLASSICS GROUP (1898) = S0 OR/EPIC /SONY MU =
m I\(ﬂ . ﬂ:ld ™ 'L‘ :‘ H | 15 pag JOURNEY 5 43 FALL OUT BOY From Under The Cork Tree S
RADIO AIRSLAY y i | JOURNEY'S GREATEST HITS COLUMBIA 44493/SONY MUSIC (18 98/12.98) { FUELED BY RAMEN/ISLAND /IDJMG b
ADIO AIRSLAY SINGLES CHARTS _ 42 17 108 STEVIE WONDER B ~ EMINEM Curtain Call: The Hits
Compiled from a national sample of cata supplied by Nielsen Broadcast Data THE DEFINITIVE COLLECTION MOTOWN/UTY 066164/ UME (18.98) B8 SHADY/AFTERMATH /INTERSCOPE 3
Systems. Charts are ranked by number of gross audience Impressions, comput- mE— "SHERYL CROW T e 1 THE ALL-A C Move Al
. x | . g -AMERICAN REJECTS Move Alon
ed by cross-referencing exact times af airplay with Arbitron listener data. The 13 16 88 __THE VERY BEST OF SHERYL CROW A&M 001521/INTERSCDPE (16.98) g ‘ *ﬁ' 15 4 00GHOUSE /INTERSCOPE 943 *
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern 44 g sgg BOB SEGER & THE SILVER BULLET BAND a . DANE COOK N Harmful If Swallowed
Rock and Adult R&B charts, whict are ranked by total detections. j GREATEST HITS CAPITOL 30334 (16.98) I 14 16§ COMEDY CENTRAL L
45 10 172 COLDPLAY ) i *# L& JAMIE FOXX Unpredictable
@ Songs showing an increase In 2udience (or detections) i § 02 A RUSH OF BLOOD TO THE HEAD CAPITOL 40504 (18.96/11.98) _ g’ % . 17 s J/RMG ® 1

277 THE BEATLES
1 APPLE 29325/CAPITOL (18.98/12.98)
31 g7 KELLY CLARKSON
: - THANKFUL RCA GBI:S':(M_G (1%,98)

over the prevous week, regardless of chart movement. 1.9
RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously

if they have been on the Hot 100 for mare than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop: Songs and Hot R&B/Hip-Hop Airplay charts
simuftaneously if they have been on the Hot R&B/Hip-Hop Singles & Tracks for more
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
100 Airplay charts simultaneoustly if thew have been on the Fop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs if they have

Ei|

16
®
NORAH JONES
A8 14208 come away wirH e & UE NDTE 32088" (17.98) -
o™ 21 531 TOM PETTY AND THE HEARTBREAKERS
L GREATEST HITS MCA 110813/UME (18.96/12.98)
20 12 20 JOHNNY CASH
THE ESSENTIAL JOHNNY GASH LEGACY/COLUMBIA (NASHVILLE) B6200/SONY MUSIC (24.98/17.96) &
FALL QUT BOY

88 200
AANKING

2

i 5 SOUNDTRACK Brokeback Mountain g,

giﬁ ARTIST Title
S IMPRINT & NUMBER / DISTRIBUTING LABEL

1

2

been on the chart for more than 20 weeks and rank below 15 in detections or audi- ‘@' TAKE THIS TO YDUR GRAVE FUELEO BY RAMEN 061 (12.98) - Rl (OGUS(VERVE FORECAST 003604/VE o SR
ence, providec that they are not still zaining enough audience points to bullet. Songs @ 2 483 JIMI HENDRIX 2] M NEIL DIAMQNQ N 12 Songs » @
are removed from the Adult Top 40, Adult Contemporary, Adult R&B, and Hot Dance EXPERIENCE HENORIX: THE BEST OF JIMI HENDROX EXPERIENCE HENDFRIX 111671*/UME (18.98/12.98) | 55 : ! AN/COLUMBIA 77 wsie L
Airplay charts & they have been on the chart for more than 20 weeks and rank below ;_,;&5: 23 476 CREEDENCE CLEARWATER REVIVAL o 2% ] 1. . The Breakthrough
15 (20 for Modem Rock and Latin) or if they have been on the chart for more than 52 e _CHRONICLE THE 20 GREATEST HITS FANTASY 2°/CONCORD (17.98/12.98) : = A | T - U
and below 10, @ o BB 2] 4 3 4 JAM E_FQ)_(‘X Unpredictable =
THE BEST OF 1980-1990 ISLAND 524613/IDJMG (18 98/12.98) = 1t AT T
—_—— . C — == Back Tc lam
SINGLES SALES CHARTS 125 19 130 JOHNNY CASH a B JAMES BLUNT = Back To Bedlam [ S
o salfing Sinclen(cor DT aatr ’ f retail st JOHNNY CASH AT FOLSOM PRISON LEGACY/COLUMBIA (NASHVILLE) 65955/SONY MUSIC (11.98/7.98) 155 A L ———— — R -
e top selfing singles compt OAm a national sample of retail store, mass @ " LYNYRD SKYNYRD —— . a 5 THE STROKES First Impressions Of Earth 58
m'erchant, and internet sales reports oolle'acted, compilied, and prc':vnded by . 39 64 ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98) i F ‘AMG 3
Nielsen SounaScan. For R&B/Hip-hop Singles Sales, sales data is compiled e, . GREEN DAY S e g THELONIOUS MONK QUARTET WITH JOHN COLTRANE At Camegie Hal [qgy
from a national subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan. W22 28 98\ reruaTionaL SUPERNITSI REPRISE 48145/ WARNER BROS. (10.95) L THELONIOUS 35173*/BLUE NOTE -
@ Singles with the greatest sales gains. =l ie THE BEACH BOYS T a 7 EMINEM Curtain Call: The Hits Fg
THE VERY BEST OF THE BEACH BOYS: SOUNOS OF SUMMER CAPITOL 82710 (18.98) @ = v FoHADY/ARTERMATHIONS681 b —
CONFIGURATIONS | 37 125 LINKIN PARK o B ) a 8 53 ENYA Amaranting [
@® CD single arailable. @ Digital Downipad available. @ DVD single avallable. Y 125 METEORA WARNER BROS. 48186* (19.98) - I == F 49474/ WAR : ;
© Viny) Maxi-Single avaliable. @ Vinyl Single available. @ CD Maxi-Single @ 41 g JACK JOHNSON u 10 10 ¢ MADONNA Confessions On A Dance Floor - i
available. Contgurations are not incluced on all singles charts. _ON AND ON JACK JOHNSON 075012*/UMRG (18.98) - e WARNERIBROSTA0160 ———)
@" 49 153 RASCAL FLATTS B ﬂ DION Bronx In Biue [l
HITPREDICIOR - _MELT LYRIC STREET 165031/HOLLYWOOD (18.98/12 98) o Z W 2l P/ —
1’y Indicates title eamned HitPredictes siatus In that particular format based on 32 25 75 EAGLES a8 12 12 T FOLDPLAY e @
research data provided by Promosauad. Songs are blind tested online by “ JEPTHEVERVIBESTIOE WARNE RISTRATE I ARKE] ING)?307 (25:90 ESE T, TV o
: ; I | JOHNNY CASH a "33 7 3 JOHNNY CASH Johnny Gash At Folsom Prison SIS g
Promosquad using muttiple fistens ard a nationwide sample of carefully profiled B 360 AR o TS LEGACY/COLUME LE) 66773/SONY MUSIC (9.98/5.98) ! 5. i LEGACY/COLUMBIA (NASHVILLE) 659 c
mU§ic znsur:\:rs. Ssongs arg rated @n & :-ssscale; final rsesuNs are'based on e LED ZEPPELIN — —— _1h !é =5 = o O -_QAF‘;RIEF_UNEE?IWOO_IE = Some Hearts . a8
szlg::i (e .;j‘SAPo(tmgﬁSalw“Tt:oml?t beor r"“orekn °'hm°"e ‘:" ‘;’“';W) wa EARLY DAYS & LATTER DAYS: THE BEST OF LED ZEPPELIN VOLUMES ONE AND TWO ATLANTIC 8361 2 - | ARISTA/ARISTA NASHVILLE 71197/RMG _
judged to haveHit Potential; a at benchmark number can fluctuate per =i JACK JOHNSON i kT ~ JACK JOHNSON In Between Dreams .
format based on the strength of avalabse music. For a complete and updated list S5 34 47 o ot FIRYTALES ENJOY 860094%/UMAG (16.95) L R R ) JounsON/BR )4149/UMRG 64 ,-;'
of current songs with Hit Potential, ccmmentary, polls and more, please visit 3 "METALLICA - ] m
wwnw hitpredicter.com. SO0 95 T8 yeracuica euexRe 61113+/a6 (18.98/11.98) T
‘@l MAROONS o
DANCE CLU3 PLAY B & | SONGS ABOUT JANE OCTONE/) 50001 */RMG (18.98) oo
Compiled from a national sample of reports from club DJs. 38 35 174 GREEN DAY &
@ Titles with the greatest club play increase over the previous week. =, _DOOKIE REPRISE 45529*/WARNER BROS. (12.98/7.98) _
39 30 425 ABBA 6] -
AV AR D CERT LV T S
40 | 44 215 IT?‘ISSI'I;URBEE) T T, 3] 22 ¥ EZ 1Lk (MPRINT/ DISTRIBUTING LABEL) -
ALBUM CHARTS . d E"“éss"“"‘ AL QUICSBIES) = o _NE KIRK FRANKLIN
@ Recording Industry Assn. Of Amerxcz (RIAA) certification for net shipment of w— ERI LAPTON - o ‘ S HERO (FO YO SOUL/GOSPO CENTRIC/PROVIDENT-INTEGRITY
s THE CREAM OF ERIC CLAPTON POLYDOR/A&M 527116/UME (18.96/12.98) by -
500,000 albums. (Gold). B RIAA certification for net shipment COLDPLAY e — o 3 13 VARIOUS ARTISTS
for 1 million units (Platinum). €> RIA certification for net shipment of 10 million 12 26 1B3 ) e NETTWERK 30162/CAPITOL (18 9 2| : J _OPEN THE EYES OF MY HEART (INO/EPIC/PROVIDENT-INTEGRITY, -
units (Diamondk. Numeral within Platinum or Diamond symbol indicates album’s ey > OMBIE 'ﬂl 58 = JUANITA BYNUM ‘
mutti-platinum level. For boxed sets, and double albums with a running time of @ LU0 £as7 PRESENT & FUTURE GEFFEN 001041/UME (12.96 CD/OVD) © ., = A PIECE OF MY PASSION (FLOW - -
100 minutes or more, the RIAA multizlies shipments by the number of discs and/ e ELTON—.TO HN it - g 8l 2 15 xl?wnul?sliosmARTISTsﬁ‘ i T
or tapes. O Certification for net shiprznits of 100,000 units (Oro). [ Certification a4 2898 crearest s 1970-2002 ROCKET/UTV 063478/UME (19.98) — THIRD D A\‘; - —
of 200,000 units (Platino). Z Certification of 400,000 units (Mutti-Platino). m MICHAEL JACKSON - SUBR 5 '_12_ WHEREVER YOU ARE ENT JENT-INTEGR!
e _NUMBER ONES MJJ/EPIC BBI98/SONY MUSIC (18.98/12.98) . NN ey SOUNDTRACK — —— E—
SINGLES CHARTS 48 38 g3 NICKELBACK o B T E GOSPEL (VERITY/PROVIDENT-INTEGR
@ RIAA certification for 100,000 paid dewnloads (Gold). Bl RIAA certification for e THE LONG ROAO ROADRUNNER 818400/IDJMG (16.98/12 98) = RELIENT K R m——
200,000 paid downloads (Platinum). Numeral within platinum symbol indicates song's !m? DEATH CAB FOR CL!T|E * MMHMM (GDTEE/C o
mutiplatinum level. O RIAA certificatiort for net shipment of 500,000 singles (Gold). d | TRANSATIANTICISMIBARSUKIG2ST(60) e e CASTING CROWNS
a8 | 43 133 EVANESCENCE o] LIFESONG (BEACH STREET/REUNIDN/PROVIDENT-INTEGRITY) -

FALLEN WIND-UP 13063 (18.98) YOLANDA ADAMS

. JOHNNY CASH 3 TRAVATLAN
]@ 24 70 - = DAY BY DAY (ELEKTRA/ATLANTIC/WORD-CURB)
. B! 3 N ROUNO . (13.96) e ~ ZLBAR LS <1 1
; 3 AMERICAN V: THE MAN COMES AROUNO AMERICAN 0633397/LOST HIGHWAY (13.98) % = s W

|
48 123 50 CENT ) a i _-) ALIVE IN SOUTH AFRICA (INTEGRITY GOSPEL/EPIC/PROVIDENT-INTEGRI
GET RICH OR DIE TRYIN' SHADY/AFTERMATH 493544*/INTERSCOPE (13.98/8.98 e : (L ATAARI ARG AT E TS,
%’Q[ 44 18 SWITCHFOOT

_NOTHING IS SOUND {COLUMBIA/SPARRDW/EMICHMG:
JEREMY CAMP

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shigment of 25,000 units for video singles.

O RIAA gold certification for net shigment of 50,000 units for shortform or
longform videos. l RIAA platinum certification for net shipment of 50,000 units
for video singles. (] RIAA platinum certification for sales of 100,000 units for
shortform or longform videos.

TOP POP CATALOG: Catalog Albums are 2-yeart old tities that have fallen below No.

DVD SALES/VHS SALES/VIDEC RENTALS

@ RIAA gold cerification for net shiprient of 50,000 units or $1 million in sales at
suggested retaii price. ll RIAA platinu certification for sales of 100,000 units or $2
millon in sales & suggested retail prce. ) IRMA gold certification for a minimum
sale of 125,000 nits or a doilar volur of $9 million at retail for theatrically released
programs; or of 3t least 25,000 units ard $1 miliion at suggested retail for non-the-
atrical titles. (] IFMA platinum certificaiion for a minimum sale of 250,000 units or &
dollar volume of 518 million at retail for theatrically released programs, and of at
Jeast, 50,000 unizs and $2 million at stogested retall for non-theatrical titles.

100 on The Billboard 200 or re-issues of older albums. Total Weeks column reflects
combined weeks titie has appeared on The Biliboard 200 and Top Pop Catalog
Albums. TOP INTERNET: Reflects physical albums ordered through Internet mer-

chants, based on data coliected by Nielsen SoundScan. Catalog titles are included.

TOP DIGITAL: Release sold as a complete aibum bundle through digital download
services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations.

© 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. Al rights reserved.
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15 2: MARY MARY
4 S IS MARY MARY (MY BLOCK/NTEGRITY GOSPEL/COLUMBIA/PROVIDENT-INTEGRI
"S8 12 13 VARIOUS ARTISTS
_J' 7 NSPIRED BY THE CHRONICLES OF NARNIA THE LICK. TNEWTTEHANDH_E_WARD&OBE(SPA_E" MIOVG)

= CHRIS TOMLIN
ARRIVING (SIXSTEPS/SPARROW/EMICMG)

Data for week of FEBRUARY 4, 2005
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See Chart Legend for rules and explanations.

SABES DATA COMPILED BY

N Nielsen

VideoScan

Lad 20TH CENTURY FOX 2231969 (29.98)

2006, VNU Business Media, Inc. ardt
Niglsen SoundScan, Inc. All rights reserved.

Principal Performers E é

Jason Statham

PG-13 '

SA_ZS DATA COMPILED 8Y
x
Nielsen
SoundScan

SEE BELOW FOR COMPLETE LEGEND INFORMATIOM..

3
B

IMOGEN HEAP
ML RCA VICTOR 72532 {11.98)

Speak For Yourself i

- -

WEDDING CRASHERS (WIDESCREEN UN-CORKED EDITION)  (ugn wilson/Vince Vaughn
. NEW LINE HOME ENTERTAINMENT/NEW LINE HOME VIDEO 08480 (28.98 e
HUSTLE & FLOW j §r)
MTV HOME VIDEO/PARAMOUNT HOME ENTERTAINMENT 345654 (29.98) Terrence DaShon Howard/DJ Qualls 1S [ﬂ
WEDDING CRASHERS (FULL SCREEN UNCORKED EDITION)  (Ouwen wilsonVince vanghn | s

NEW LINE HOME ENTERTAINMENT/NEW LINE HOME VIDEO 08380 (28.96)

RED EYE (WIDESCREEN)
DREAMWORKS HOME ENTERTAINMENT 94472 (26.98)

Rachel McAdams/Cilian Murphy |8

UNIVERSAL STUDIOS HOME VIDEO 26292 (26.98)

THE CONSTANT GARDENER (WIDESCREEN)

Ralph Fiennes/Rachel Weisz i R

RED EYE (FULL SCREEN)
DREAMWORKS HOME ENTERTAINMENT 94473 (26.98)

Rachel McAdams/Cillian Murphy ' gh-'|

THE 40 YEAR-OLD VIRGIN (WIDESCREEN UNRATED VERSI JON)

! UNIVERSAL STUDIOS HOME VIDEQ 26293 (26.98)

- .2|| THE GOSPEL (SPECIAL EDITION)
{1 L ° | SONY PICTURES HOME ENTERTAINMENT 12757 (28 98)

MCA HOME VIDED, INC./UNIVERSAL STUDIOS HOME VIDED 28706 (29.58) Steve Carell/Catherine Keener ‘ -
WEDDING CRASHERS i i .

NEW LINE HOME ENTERTAINMENT/NEW LINE HOME VIDED 08039 (28.93) Owen Wilson/Vince Vaughn £ ;"
THE CONSTANT GARDENER (FULL SCREEN) Raiph Fiennes/Rachel weisz BEL M

Boris Kodjoe/Clifton Powell ,:'_12

PARAMOUNT HOME ENTERTAINMENT 031334 (19.98)

FERRIS BUELLERS DAY OFF: BUELLER...

BUZLLER... ECITION Matthew Broderick an

"2 TOY STORY 2: 2 DISC SPECIAL EDITION Animated | &
. WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 41212 (29.93) ; 1
VIVA LA BAM: COMPLETE SEASONS 4 & 5 UNCENSORED Bam Margera (S 8

= MTY HOME VIDEQO/PARAMOUNT HOME ENTERTAINMENT 881844 (42.98

Luc Jacquet/Morgan Freeman ‘ [}

=

4 FOUR BROTHERS (WIDESCREEN)
| PARAMOUNT HOME ENTERTAINMENT 44074 (29.98)

Mark Wahlberg/Andre Benjamin A

~ MR. AND MRS. SMITH (WIDESCREEN)
_'| FOXVIOEQ 31371 (29.98)

Brad Pitt/Angelina Jolie L\vﬁ‘[

MADAGASCAR (WIDESCREEN)
DREAMWORKS HOME ENTERTAINMENT 94566 (29.98)

Animated PG

| THE CAVE (WIDESCREEN)
i | SONY PICTURES HOME ENTERTAINMENT 07096 (28.98)

Eddie Cibrian/Cole Hauser | fe
] bl

12 4 SERENITY (WIDESCREEN)
| - UNIVERSAL STUDIOS HOME VIOED 26327 (29.98)

Nathan Fillion/Gina Torres £6-13

1§ |§ FANTASTIC FOUR (WIDESCREEN)
L I FOXVIDED 29603 (29.98)

F

Chris Evans/Jessica Alba

42

s

THE BROTHER'S GRIMM

Matt Damon/Heath Ledger

| MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMEFT 49406 (29.98)

FOXVIDEOD 31261 (19.98)

OFFICE SPACE: SPECIAL EDITION (FULL SCREEN)

Ron Livingston/Jennifer Aniston | i

19 |4 FOUR BROTHERS (FULL SCREEN)
PARAMOUNT HOME ENTERTAINMENT 36064 (29.98)

Mark Wahiberg/Andre Benjamin = &

| . FAMILY GUY: VOLUME 3: SEASON 4
FOXVIDEO 31295 (39.98)

LABEL/DISTRIBUTING LABEL & NUMBER

BUNS OF STEEL 4: ADVANCED
WARNER 01375 (9.98)
BUNS & ABS OF STEEL 9: POST-PREGNANCY WORKOUT
_WAHNER 51300 (9.98)
: BUNS OF STEEL 7; INTERMEDWATE/ADVANCED STEP WORKOUT
WARNER 80159 (9.98)
3 THIGHS OF STEEL 2

WARNER 80228 {9.98) %
, LEGS OF STEEL =
| WARNER 01413 (9.98) - ﬁ

PLATINUM SERIES: LEGS OF STEEL 2000

WARNER 13023 (9.98) -
TAWILEE WEBB: ARMS & ABS OF STEEL| =
WARNER 01423 (9.98) N
BUNS OF STEEL 10: CIRCUIT TRAINING WORKOUT 1
WARNER 51301 (9.98)
REQUIEM FOR A DREAM
LIONS GATE 11793 (7.98) =0
LEGS OF STEEL 2000
. WARNER 01833 (9.98)

. THIGHS OF STEEL 2000
WARNER 80158 (9.98)

ABS OF STEEL 2000: ARMS
WARNER 13353 (9.98) -
DORA THE EXPLORER: DORA SAVE THE DAY
PARAMOUNT 889023 (9.98) I
MUPPETS FROM SPACE A
SONY PICTURES 04251 (9.98)

~ MIRACLE ON 34TH STREET
" FOXVIDEO 02075 (9.98) L,
PAYBACK

PARAMOUNT 155783 (9.98)

NATIONAL LAMPOON'S CHRISTMAS VACATION
WARNER 11893 (9.98)

BUILDING TIGHTER ASSETS
| WARNER 50750 (9.98)

* BUNS OF STEEL: MIND/BODY - TAI CHI |
WARNER 80187 (9.98)

BUNS OF STEEL: BEGINNERS WORKOUT
WARNER 01383 (9.98)

PLATINUM SERIES: ABS & CHEST OF STEEL 2000 |1 o
| WARNER 13033 (9.98) e 4|
BUNS OF STEEL: MIND & BODY SERIES: YOGA e
WARNER 80186 (9.98)

ARMS & ABS OF STEEL ]
WARNER 13073 {9.98) E
20,000 LEAGUES UNDER THE SEA {SPECIAL EDITION) o
WALT DISNEY/BUENA VISTA 17179 (9.98)

49 DORA THE EXPLORER: BIG SISTER DORA | (L
" PARAMOUNT 86643 (9.98) . Il

10 B
1

Data for week of FEBRUARY 4, 2006 |

Animated | 2! ij

TITLE

LABEL/ DISTRIBUTING LABEL

WEDDING CRASHERS

NEW LUINE HOME ENTERTAINMENT/NEW LINE HOME VIDED
RED EYE

bl 0 AMWORKS HOME ENTERTAINMENT L

W TRANSPORTER 2
20TH CENTURY FOX
" THE 40 YEAR-OLD VIRGIN
MCA HOME VIDEQ, INC/UNIVERSAL STUDIOS HOME VIL=0
HUSTLE & FLOW Y
MTV HOME VIOEQ/PARAMOUNT HOME ENTERTAINMENT
Q MUST LOVE DOGS
'8 WARNER HOME VIDEQ

THE CONSTANT GARDENER 8
THE CAVE
'y 4, FOUR BROTHERS R
§ 7 MR.AND MRS. SMITH

UNIVERSAL STUDIOS HOME VIDED 4
ey

SONY PICTURES HOME ENTERTAINMENT

PARAMOUNT HOME ENTERTAINMENT

FOXVIDED

TITLE
= &F MANUFACTURER

ot B PS2: NEED FOR SPEED: MOST WANTED

ELECTRONIC ARTS
31 PS2: STAR WARS BATTLEFRONT I
“ 0| LUCASARTS ENTERTAINMENT L
1’1- XBOX; NEED FOR SPEED: MOST WANTED ]
A5 8 ELECTRONIC ARTS b
7 % PS2: MADDEN NFL 2006 13
1161 eLecTRONIC ARTS 5
Rl

, IVPS2: 50 CENT: BULLETPROOF
04 PS2: WWE SMACKDOWN! VS. RAW 2086 ¢
% THa

100 | UNIVERSAL GAMES

PS2: GUN .
ACTIVISION |
g |2 PS2: NCAA FOOTBALL 2006 =
ELECTRONIC ARTS
gl pS2: BLITZ: THE LEAGUE T
e KR MIDWAY ENTERTAINMENT i1
PS2: CALL OF DUTY 2: BIG RED ONE £

For chart reprints cal 646.654.4633

ACTIVISION

Reggaeton Ninos Vol. 1 =

_Lg '3 REGGAETON NINOS
“% U5 URBAN BOX OFFICE 46957/EMI LATIN (13.98)
= 30 FAAUEH AQUALUNG
. RED INK/COLUMBIA 93671*/SONY MUSIC (16.98) @
. 5 MORNINGWOOD
¥ CAPITOL 64753 (12.98)
THE BABY EINSTEIN MUSIC BOX ORCHESTRA
| _BUENA VISTA 861085/WALT DISNEY (7.38) =

2 g?ﬁgﬁgg&% ‘1BBUQ:‘(‘|@S) Los Inicios De Nuestra Historia =
{13. .

SUFJAN STEVENS l_
How To Save A Life |

- |_ASTHMATIC KITTY 014* (15.98)
=] THE FRAY
19
Change Ht All '

EPIC 33931/SONY MUSIC (11.98)

'g 12

GOAPELE

Strange And Beautiful l
—

Morningwood

ra
Baby Einstein: Luliaby Ciassics !

inois

. THE ACADEMY IS...

FUELED BY RAMEN 07111.98)

ANA GABRIEL

SONY BMG NORTE 95902 (15.98)
HINDER

UNIVERSAL 005390/UMRG (9.98)

WE ARE SCIENTISTS

=1 LS VIRGIN 11586 (12.98)
TRICK-TRICK

 WONDERBOY/MOTOWN 005934°/UMRG (13.98)

ARMOR FOR SLEEP

EQUAL VISION 104 (13.98)

VICENTE FERNANDEZ

SONY BMG NORTE 96895 (14.98) ®
FLYLEAF

OCTONE 50005 (9.98)

BYRON CAGE

GOSPO CENTRIC 71281/Z0MBA (17.98)
RAMON AYALA Y SUS BRAVOS DEL NORTE

FREDDIE 1890 (16.98)

| CLAP YOUR HANDS SAY YEAH

| CLAP YOUR HANDS SAY YEAH 01 (12.98)

BLOC PARTY

VICE/DIM MAK 93815*/ATLANTIC (13.98)
UNDEROATH

SOLID STATE 83184/TOOTH & NAIL (13.98)

SIA
GO! BEAT 48103/ASTRALWERKS (16.98)

' GRUPO MONTEZ DE DURANGO
DISA 720689 (11.98)
ANDY ANDY
WEPA 1060/URBAN BOX OFFICE (9.98 CD/DVD) @
- RAUL MIDON
MANHATTAN 71330 (9.98)
THE ARCADE FIRE
MERGE 225* (15.98)
RAY SCOTT
'\ WARNER BROS. (NASHVILLE) 48827/WRN (13.98)
HILLSONG Ultimate Worship: The Very Best Live Worship Songs From Hillsong
U HILLSONG AUSTRALIA/INTEGRITY 97798/SONY MUSIC (17.98)
JACK INGRAM
[ _BIG MACHINE 10090/SHOW DG NASHVILLE (16.98)
RISE AGAINST
GEFFEN 002967/INTERSCOPE (9.98)

Almost Here

I _SKYBLAZE/COLUMBIA 92910/SONY MUSIC (11.98}

Historia De Una Reina ‘

Extreme Behavior

With Love And Squalor .

The People vs.

What To Do When You Are Dead i

Mis Duetos

Flyleaf ‘

An Invitation To Worship =

Antologia De Un Rey l

Clap Your Hands Say Yeah

Sitent Alarm .

They're Only Chasing Safety

B
Colour The Small One

Los Super Exitos: Lagrimillas Tontas

Ironia l

State Of Mind

N
Funeral -

My Kind Of Music *

—

Live: Wherever You Are

Voltio

Siren Song Of The Counter Culture

"|_WHITE LION/EPIC 96526/SONY MUSIC (11.98)
LEELA JAMES
Il _WARNER BROS. 48027 (13.98)
28 g SIN BANDERA
} (S0 F SONY BMG NORTE 96872 (17.98) ®
l BEBE
3 EMI LATIN 43178 (9 98)
' ;g GRUPO BRYNDIS
= DiSA 720561 (11.98)
NATALIE GRANT
- CURB 78860 (17.98)
5 VOZ A VOZ
. _URBAN BOX QFFICE 1019 {13.98)
FROM FIRST TO LAST
S0 EPITAPH 86707 (14.98)
~ AIDEN
® VICTORY 253 (13.98)
HELLOGOODBYE
I DRIVE-THRU 83620 (7.98)
5 MARY DUFF
_ BMC 1012 {18.98)
4 FLIPSYDE
CHERRYTREE 006058/INTERSCOPE (12.)?1!)
- AVENTURA
5 PREMIUM LATIN 94082/SONY BMG NORTE (13.98)
¢ HEZEKIAH WALKER & LFC
VERITY 62829/Z0MBA (17.98)
~ IVY QUEEN
S LA CALLE/UNIVISION 310546/UG (13.98) ®
YURIDIA
SONY BMG NDRTE 76550 (12.98 CD/OVD) @
| THE BABY EINSTEIN MUSIC BOX ORCHESTRA
__BUENA VISTA 861320/WALT DISNEY {7.98)
SUPERCHIC[K)
INPOP 71279 (12.98)
SHOOTER JENNINGS
UNIVERSAL SQUTH 003816* (13.98)

A Change Is Gonna Come i

Manana

Pafuera Telaranas

La Mejor... Coleccion

Awaken

=
=5e
s

En Presencia Del Futuro
Nightmare Anatomy r
Hellogoodbye (EP) .

When Your Old Wedding Ring Was New i-

Dear Diary, My Teen Angst Has A Body Count

&1 RE-ENTRY

4

We The People l

Im{

God's Project

20\85 The Experience

Flashback |

La Voz De Un Angel l.

Baby Einstein: Traveling Melodies - A Concert For Littie Ears

Beauty From Pain .

Put The O Back In Country

44 47

BREAKING & ENTERING
With the help &f sing’le “Someday,” a theme song of the 2006 Winter Olympics (see

\} 7

~ N = 1=

story, page 22), Flipsyde’s “We the People” enters Top Heatseekers at No. 43. (,()l
Discover developing artists making their inaugurat Billboard chart runs B

each week In Breaking & Entering on bitlboard.com.

Tt e best-selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboasd
200. ¥a Heatseekers title reaches that level, it and the act’s subsequent albums ar2 immediately ineligible to appear on the
Haataaekers chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, nc.
Al rights reserved.
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SINGLES & TRACKS
SONG INDEX.

FEB

q
2006

4 MINUTES (Not Listed) RBH 74

A

ACOMPANAME A ESTAR SDLOFSAIIPna Musical,
ASCAP/Sorv ATV Discos, ASC

AINT WASTIN' GOOD WHISKEY ON YOU'\}DImen-
sional Son(gls 0f The Knoll, BMVPnncena BMUno
Mas, BMI/ herry River, BMI GLM, C!

ALGO DE M BMI ) LT 40

A%IIAYS \Joey Hawmome Pubhsmng ASCAP) RBH

AMOR ETERNO (\INB ASCAP/Wamer Chappell Edi-
coes Musicais) U

ANDA Y VE (BMG Son‘%s ASCAP)[LT 48

ANYWHERE B! arner-lamerlane
BMIrlexi's Palrn Tree MUSIC BMI), WEM. CS 52

ATREVETE TE, TE! (Warner-Tamerlane, BM/Rene
Perez, BM) L7 26

BABY GIRL S m iy Product»ons ASCAP) RBH 87
BACK TOGETHER AGAIN (Esign Music Corporation,
BMI'Scarab BMI) RBH 96
BAILANDO : Jnivision, ASCAPAFL 22
EL BAILE PEGAD (AMR, ASCAP) [T 27
ANDOLEROS (Crown £, BMIEM| April, ASCAP) LT

29
BAT COUNTRY (Darkness Coats Us Publishin: %
ASCAP/EMI em ASCAP), HL, H100 75; PGP 75
BECAUSE OF YOU (EMI AFTI' ASCAP/Smel ly
Songs, ASCAP 12:06 Publishing. ASCAP/Smells
Like Metal, SOCAN/DwrghI Frye, BMI), HL/WBM

H100 15; POP 8

BEDROOM BOOM (ColliPark Music, BMVEMI Black-
wood, BMYEWC Music, BMI/Da Crip ler Music,
BMVGnnd ime, BMI/Persevere, BMUDrive-in, BMI)

H 55
BEEP wIIIIam BMUKStutt, BMU/ArtHouse, BMIEMI
BIackwood BMUEMI April, ASCAP), HL. H100 93;

POF
BELIEVEISo /AT Tree, BMI/SnowbIICy BMVBI%
Lgoa Shr cusies, ASCAP/CG, ASCAP). HL, TS
BELLY DANCEH (BANANZA) (Byefall Music,
ASCAP amous, ASCAP/Piangent Visions, PRS),

POP 67
BETCHA CANT DO IT LIKE ME (Perry Home Music,
ASCAP/BLKAD, ASCAP) RBH 37
BETTER DAYS (Comer f Clark And Ke
ASCAP/EM!V in, ASCAP) HL, H1 OO 61 POP 57
BETTER START TALKING (Aspen Songs,
ASCAP/MNext SeIectIon ASCAP/Team DoI Publish-
ing. BMHitco Music, BMI/Sor,Igs Of Windswept
Pacific, BMVEMI AEnI ASCAP haniah Cymone
Music ASCAP) H
BEVERLY HILL EO Smlth BMI) H100 38: POP 29
BE WITHOUT YO Blige. ASCAP/Universal
MCA ASCAP/WB SE AC/Bab s Little,
SESAC/Noontime Sovth, SESAC/Jada And Jaden's
PUOIISI’IID#I SESAC/Naked Under My Clothes,
SCAP/C ryaalrs Music, ASCAP), HLAWBM, H100

BODY ROCK rown Kingz Pubhshm% BMVOI Boy

Music, BIXI’ m‘!uhs Musrc ASCAP/The Royalty
jetwark AS(

BOONDOCKS amerTamerIane BMI/Sell The Cow.

BMU/Tower One, BMIAWB, ASCAP/Tower Two,

ASCAP/BLA ASCAP), WBM, CS 12; H100 60: POP

5
BOYFRIEND (BI%A Nikki, ASCAP/EMI April

ASCAP, MUArHouse, BMVEMI BIackwood
BMVJohn Shanks Music, ASCAP/W AP),
HL/WBM. H100 77. POF 56

BRAND NEW GIRLFRIEND (Gottanaveable
BMi/Songs Of Windswept Pacific, BM/3 ngBCn
LS. BMI M Blackwood. BMI/Shane Minor, BMI).

HL C
BHEAKING FREE (Walt Disney, ASCAP) H100 86:
POP 64

o

CANT LET GO (Songs Of Universal, BMVT [appy
Whyte's. BM/Bat Future, BMI). HL. RBH

CAN YOU BELIEVE IT {Lil Jon 00017 MLISIC
BMI/White Rhino. BM|/Paniro's P\IOIIShI§
BMi/Justin Combs, ASCAP/EM; April, ASCAP/Bye-
fal} Music. ASCAP/Famous, ASCAP/CAmore Music,
BMI/8th Grade Music Publishing. BMY/Swizole
Music, BMVEMI Blackwood, BMIMe & Marg
ASCAP/Basajamba, ASCAP/Ground Control
BMVSOn /ATV Songs, BMI/Wamer-Tameriane, BMI),

BM, RBH 8!
CATCH YOUR WAVE (Smilemaker Music, BMI/Gal-
Io ir \Goose Music. BM/Pa Dutch Ditties. BM1)

POP 74
CHEATIN' (Sony/ATV Cross Keys, ASCAP/OnaIFy
BMil/Gehn MuSIr ASCAP/ScrambIer ASCAP/Car
nival, ASC, T)
CHECK ON | Chnsto her Garren" Publlshmg
ASCAP, Hitco Music, BM/Songs Of Windswept
Pacific BMI/Beyonce ASCAP/Swiz BeaIz
SESAC/Universal Tunes, SESAC/EMI Apri
ASCAP/Angela Beklmce ASCAP/Slim Thug Publish
Ag BNVIEMI BIac w00d, BMI/Son ATV Tunes,
IK 100 1: POP 1- RBH
UIR OTRA PARTE (Sei-Ca, BMI|) [T 19
CHULIN CULIN CHUNFLY (EMI Blackwood
BMi/Leon Blanco. BMIRene Perez BMI/Blue Kraft
BMi .-arner—TamerIane M§
COME A LITTLE CLOSER ( OIB/ATV Tree,
BML Sany/ATV Cross Keys, ASCAP), HL, €S 11
H10( &9 F0P 88
COMO SI NO NOS HUBIERAMOS AMADO (W8
AP;Sormy: ATV Tunes, ASCAPI LT 2
CONCEITED (THERE'S SOMFI'HING ABOUT
REMY’ Agcon Storch, ASCAP/TVT,
ASCA mynisce Music, ASCAP/Reach Global,

RBH 53
CONT'RA VIENTO Y MAREA (San Angel. ASCAP) LT

CORN FED (Blue Oval Music, ASCAP/EM! Black-
wood, BMY Oklahoma Girt MUSIu BMI/WB
ASCAPRIch Texan, A L/WBM, CS 55

COSAS DEL AMOR HUIna BMI) 36

CRASH IHar'ﬂuku Lover Music. ASCAP/PIrate Ship
Music ASC Ow

CRAZY LOVE (Dwight ManoThompsor BMURat

Eater, BV1 ABH 8
CUENTALE (Filio, BM) (T 9

D

DALE OON DALEiuTOW[T P.BMI) LT 43

DANCE. DANCEvuhI%abQOXSoﬁcore BMU/Sony/ATV
Songs BMI), HL, H1

DARE (EMI Blackwood, BMi/Gorillaz, BMIUnder-
round Aggnals ASCAP/Chrysalis Music, ASCAP)

L, POP
DIRECTO AL CORAZON (TN Ed ones BMI) LT 35
DIRTY LITTLE SECRET (Smells Like PIYS Ed.
ASCAP/BMG Songs, ASCAP) H100 9, POP 5
THE DOLLAR (EM BIackwood BMI/Big Gassed Hit-

lies, BMI), HL C
DETN?CELLA (EMI Apnl ASCAP/EMI Blackwood. BMI)

DONT BOTHER (The Caramel House, BM|/Famous,
ASCAP/Lauren Christy Songs. BMI/Scatt Spocl
Songs, BMYCareers-BMG, BMYGraham Eawards
Songs, ASCAP/BMG Songs, ASCAP), HL, POP 94

DONT CHA (God Given, BMITZiah's Music,
BMI/Ensign usxc BMVNomRﬁ Hill Musm
BMI/Mix-A-Lot BMD

DONT FORGET ABOUT US (Rye Son S, BMI/SongS
Of Universal, BMi/Shaniah Cymone usm
ASCAP/EM! April, ASCAP/Bab boy's Li
SESAC/Noontime South, SESACWB ASCAP/Naked
Under MyCIomes 'ASCAP/Chrysalis Music
ASCAP), HLWBM, H100 7, POP 11: RBH 6

DONT LIE (will.i am, BM/Nawasha Networks,
BMUJeepney, BvEherry River, BMIHeadprione
Junkie PUDtShing, ACCAL/EMI A nI ASC P/Sasha
Poco Songs, ASCAP/Sony/ATV Tu

ASCAP/Songs Of Universal, BMI), CLM/HL POP 83

DDN'TTEST S (Stoney Crook Music

/Absam Music, ASCAP)RB 93
DOWN AND OUT Lonel, Motel B l 49
DRINKIN' IN My SUNDAY DRESS {(Little Diva, BM|)

CS 51
DRUNKER THAN ME (Hope-N-Cal. BMI/Trent Tom-
Ingson Songs, BMI/Geormac Publishing, SESAC) CS

ELLA Y YO (Premium Lafin, ASCAP/Crown P, BMI) LT
EIgIgENAME A OLVIDAR (EMI Blackwood. BMI) LT

ESO EHH..!! iWIId Dogz, BM) LT 17

ESTOY PERDID (Warner TamerIane BMI/Perez
Seto BMIMidushi, B

EVER THE SAME BU Hule MUSIC ASACP/EMI April,
ASCAP1 HL H'00 99. POP 98

EVERY TIME | HEAR YOUR NAME (EM| April.
ASCAP/Romeo Cowboy Music, ASCAP/Tom Ham-
bridge Tunes ASCAP ‘Son sOI WIndSWSO t Pacific
BMI,GoIIahaveable BMI) S 38

YTIME | THINK ABDUT HER (E-Ballag Music,

ASCAP/Jasane Drama Music, ASCAP/Jaewons Pub-
lishing, ASCAPAJustin Combs, ASCAP/EM) April,
ASCAP/One Shot Deal Muzak, SESAC/Unichappell
Music_BMIMWB, ASC AQ BM. RBH 58

EVERYTIME WE TOUCH (Mambo Musikverlags-nu.
Produkdionsges, M BH/RId e Music, BMYSounds
Ot Jupiter Music, BM!) H100 36; POP 23

F

FEEL GOOD INC (EMI Blackwood, BMU8O's Kid
Music BMUnder ground Animals, ASCAP/Chirysalis
Music, ASCAP) H P27

FIREMAN (Money Mack. BMI) H100 42, POP 51,

RBH 25
FIRST LOVE LIte Is What We Music, ASCAP/Above
The Line. BMI) RBH 90

FOR YOU | WILL (CONFIDENCE) (TeddeelgeI
Publishing, BMI ony/ AT\éEmber SESAC/Turtle

VIcIoa'S AC), HL. POP
AZIMIZ ’EMI April, ASCAP/Shaniah Cymone
Music, ASCAP/Air Control, ASCAP/Basajiamba,
ASCAP), HL. H100 55, POP 72; RBH 20
FRUTA PROHIBIDA (Univisior, ASCAP) (T 30

G

GEORGIA (Vudu Spellz Enterfainment,
ASCAP/Luidacris Music Publishin ASCAP/Umver—
sal ASCAP/2415 Publishing, BMIXuniry Slim Pub-
shmghBMVNomng Hill MUSIC BMU/Peermusic I
BMI H100 6 RBH 31
GE'I"C A HEAD IN THE GAME (Walt Disn
ASCAP/F Ive1 Hundred South Songs. SESACI H100

GET DRUNK AND BE SOMEBODY 0keco Tunes.
BMI/Fiorida Room BMI) CS 17 R

GET LOOSE ' Blue Crush PlIbIIShIng ASCAP) RBH 84
GET THROWED éﬁmp My Pen International,
ASCAP/Zomba Enterprises, ASCAP/Youn .Jeea
Music, BMI/Carter Boys Publishing, ASCAP/EMI

Agm ASCAPMN-The Water, ASCAI% HL/WBN., RBH

6:

GETTIN' SOME (Zomba Songs BMI/Zomba Enter-
?nses . ASCAP) Wi H 50
GIRL NEXT DOOR (Tosha ASCAP) POP

GIRL TONITE (Staying High Music, ASCAP’AImo
Music, ASCAP/Artist 107 Publishin GrouF
BMi/Wamner-Tamerlane, BMU/Black Boy Hatchet
Music. BMVEMI Blackwood, BMIReady For The
World, BMI/Songs Of Universal, BMI), HL/WBM,

RBH 40

GOLD DIGGER {Please Gimme My Publishing
BMI/EMI Blackwood, BMIAUnichal &peﬂ Music,
BMVMuac BMI), HLWBM, H100 17; POP IO RBH

GONE (KStuff, BMVArtHouse, BMIEMI Blackwood,
BMU/Dylan Jackson, ASCAP/WB, ASCAP), HL/WBM.

POP 91

GOOD RIOE COWBOY (Cowboy Hat Trick,
ASCAP/EM| Blackwood. BMi/Songs Of Sea Ga le,
BMI Férst Vggd sI\‘Ausuc BMI/Major Bob, ASCA

HL/WBM
GOTTA GET TO MY BABY (Vonjamin Music
ASCAP/Osta. BMVSoundtron Tunes, BM) FBH 78
GOTTA GO (April's Boy M u5|c BMIA JamerTameI-
Jane, BMI/No Quincydence Music Publish gs
W\ghvﬁKIZZ'O \/IgSlC SCI;P/ChappeII&Co CAP),
GRILLZ (Jackie ErosI ASCAP/BMG Son%
ASCAP/Paul WaII ASCAP/2 Kingpins Publisning.
ASCAP/WB_ASCAP/Supreme Lee, ASCAPUniver
sal, ASCAP/MuIanI Mlndfmme BMI/Shaniah
Cymone ASCAP/EM April, ASCAP/Basajam-
o AL ontol, ASCAPEN Blackwood
I/Dam Rich Music, BM/Money Mack.
I/Sony/ATV Tunes, ASCAP/Beyonce,
ASCAP glendnia, ASCAP/DomanI And'YaMajestyls
Music. ASCAP/Music Of Windswept, ASCAP/Hitco
South ASCAP/ChnsIo e Garrell s Pubhsnmu
ASCAP: H RBH3
GROWN & szxv FAZE 2 Music BMI/Boome& Y]
Songs. BM/WamerTamerlane, BMI), WBM, RBH 51

HAVE A NICE DAY (Umversal Dolyuram Internation
al, ASCAP/Bon Jovi, ASCAP/A 28
ASCAP/Sony. ATV Tunes, ASC /Dylan Jackson
ASCAPAVB, ASCAP), HL/WBM, H100 90
HAVE A PARTY 5Umversa| ASCAP/P Noid. BMI/BMG
Songs, ASCAP/Juvenile Hell, ASCAP/Nate Dogg,
BMUKaram's Kids Songs ASCAP/ArtHouse Enter
tainment, ASCAP), HL. RBH 52
HEARD 'EM SAY PIeaseGImmeM Publishing,
BMI'EMIBIaekwood BMUCareers-BMG, BMIFebru-
Twenly Second, BMl/Screen Gems-EMI,
B VBM Songs, ASCAP). HL, Hi00 71, PoP 66
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HERE WE GO (Ras And Taj, BMI/BIack Boy Hatchet
Music, BMIEMI Blackwood, BMIE EIH
ASCAP/F%e T}me Tunes. ASCAP). HL 0053;
POP 37, 9

HONKY TONK BAODNKADONK (Music Of
Windswept ASCAP/Big Borassa Music, BMYThird
Teb %AEZICPSMVEWB“WOOG BMI), HL, CS 2

THE HOOCH!E SONG (Having Yours Entertainment,
ASCA lf RBH 92

HUNG UP (WB, ASCAP/Webo Girl, ASCAP/Univer-
s3l-Po FYGW“ International, ASCAP/Universal,
ASCAP/Union Songs Music Foriagsaktiebolag.
AB/EMI Watestord ASCAP/Polar Music Internalional,
AB/Universal Music Sweden AB/Wamer Chaggell
PRS/Darkdancer, PRS). H

HYPNOTIZE }SOHY/ATV Songs BMllMaIakIan Pub-
lishing BMU/Stunning Supy )osnory Sounds, BMI).
HL, H100 79; POP 8

HYPOTHETICALLY {Lyfe In, ASCAP) RBH 48

1 AM NOT MY HAIR (Warner-Tamerlane, BMI/Wang
QOut, BMI Combushon BMI/Songs Of Windswept
Pacific. BMI}), WBM, R

1 CANT UNLOVE YOU (WB ASCAP/Sch And Soda,
ASCAP/Warner TamerIane BMI/WnIers Extreme,
BMVWarnmg Danger, B 2\ M. CS 41

1 DONT (MXC Music, ASC P/SIIIWOTkIHg For The
Woman, ASCAP/Belladiva Music, BMI/SII.IWorkIng
For The Man, BM/CMX Songs, BMYBurton B
COIIIIIS SESAC BCS 30
1 DONT FEEL LIKE LOVING YGU TGDAY (Songs Of

Universal, BMI/Hannabe BMI/Wamer Tameriane,

BMIMakeshIII BI\|{I|)
BACK (M usuc OI Stage Three,

BMI/JonesBone Music. AS éAP C
IF IT'S LOVIN THAT YOU
BMI Song/ATv Songs. BMI/ENOT ASCAP/Son ATV
Tunes, ASCAP/Janice Combs Publishing, BMIVEMI
Blackwood. BMI/Yoga Flames Music.
BMVAlaxsander Moser ASCAP/Zomba Enterprises,
ASCAP) HLAWBM, H100 47, POP 22
IF YOU'HE GOING THROUGH HELL {(BEFDHETHE
DEVIL EVEN KNOWS) (Gravitron, SESAC/Whad
ayadel, SESAC/Camual Music, SESAC/CaI N,
SyCAP/Ber Brain. ASCAP) CS 4
1GOT YOU gxe Mustang, BMVTane Shoes. BMIA
Town Musm ASCAP/Philbilly Songs, ASCAP/Songs
8IS Bé:d Dog. ASCAPMusic Of Windswept. ASCA

7
{'LL DIE TRYIN' (Warner-Tamerlane, BMI/WB.
ASCAP/Platinum Plow, ASCAP &WBM Cs47
| LOVE MY LIFE (EMI April, ASCAP/Pang Toon
Music, BMIEMI Blackwood, BMVSha%e Smith
Music. BMIAWamer-Tamerlane, BMY). HLABM, CS

40
I'M N LUV (WIT A STRIPPER) ﬁNapp Publishing,
BMWarnerTamerlane, BMI/2 P KA biishin F

BMIWho Is Mike Jones Music, BMI), WBM. H

POP 35 R

IMSPRUNG Nappy Publishing, BMI), WBM. H100
37, POP 30 F((B 4%

'™ TAKING THE WHEEL {Emerto. ASCAP/WB,
ASCAP/John Shanks Music, ASCAP), WBM 531

IN MY MIND {Combustion, BM] uoné%Vl
\éIIII’IdSWE’f\)AI Pdcmc BMI/Wang ut, BMI/Sony/ATV

0ngs

| §Hi JAVE CHEATED (Tavaris Jones Music.

BMI/Jamce Combs Publishing, BMI/EMI Blackwood.
BMJ/Da 12 Music, ASCAP/Justin Combs,

ASCAP/EMI A&jnl ASCAP/She Wrote It, ASCAP)

H
| THINK THEY LIKE ME (Franchlse Recordz Publish-
mg, ASCAP; Shaniah Cymone Music, ASCAP/EMI

April, ASCAP/Thrown! Tantrums, ASCAP/Air Conlrol.
ASCAP/The Kid SIlm Mus»c ASCAP/Slid eThat
Music ASCAP) H 28 POP 45 R

[T'S YOU (Divine MIII ASCAP/WB ASCAP/ChI Trend,
ASCAP/Spirit Two, ASCAP/Non-Affiated,
SESAC/Jahgae Joints, SESAC) RBH 85

JESUS TAKE THEWHEEL *ﬂony/ATV Tunes
ASCAP/Onal BM/Raylene Music ASCAP/No Such
Music, SO N/Passm SIran er, ASCAP/1609
SonFs ASgAP/I\gusPIc i Windswept, ASCAP). HL.

0
JUST CAME HERE TO CHILL (Not Listed), WBM

RBH 70
JUST MIGHT MAKE ME BELIEVE) (GreatGood
Son < ASCA )CS 8 H100 74
E GIRL (V?g iely Faimiliar, ASCAP) POP 49
JUST THIS SIDE OF HEAVEN (HAL-LELUJAH)
ngIke Curb Music, BM)/Sweet Radical, BMI/Songs
th Isis Music, BMVMIEI‘ITV Isis Music,
sta {arga Music, BMI) CS 58

KEROSENE %SGWY/ATV Tree, BMUBIl Reveille, BMI)

KING WITHOUT A CHOWN {Nerther Nor Music
ASCAP’MoshIach Now', ASCAP/Jashua Music,
ASCAP) H10098 POP 82

KISS MY COUNTRY ASS (Rhetineck, BMI/Bi
Borassa Music. BMIAVamer-Tamerlane, BMI/Electric
Mule_BMi: CS 57

KRYPTONITE I'M ON IT) (West Savannah Music.

ASCAPMWhite Bo ¥Leroys ui Shop, ASCAP/Mis-
quito Puss, ASCAP/Chrysalis Music,
ASCAP/ANlyah's Music, ASCAP/Re-Up Music
é(S)CAP/KnnSt%pher P Bailey, ASCAP), L 100 39,

L

LAFFY TAFFY (Perry Home Music, ASCAP/Dennis
Buller Publishing Designee, ASCAP/Stuntman Pub
lishing, ASCAP/30318 Publishing, ASCAP/ARI
Music, ASCAPMarlock Music. ASCAP/Boston Inter-
national, ASCAP/Colgems-EM!, ASCAP/EMI ABnI
ASCAP/Maunee Starr, ASCAP), HL, H100 10

5, RBH 32
LAGHIMILLAS TONTAS (BMG Songs, ASCAP) LT

21

LAST DAY OF MY LIFE (Phylvester, ASCAPMission
Vaiiey ASCAP) CS 56

LA TORTURA (The CaIameI House. BMI/Sony/ATV
Latin, BMI Nomad BMI LT 11

LEAN WIT IT, ROCK WIT IT (SFranchIse Recordz Pub-
||ShIA? ASCAP) H100 50 11

LIFE AINT ALWAYS BEAUTIFUL (SOny/ATV Cross
Ke ASCAP/Still Workmg For The Man, BMI/Baltad

BMI’ICG BMI), H

LIG S AND SOUNOS Iomuda ASCAP/BMG
Songs, ASCAP), HL, H100 76: POP 62

LIKE THAT (Trll Produenons ASCAP) RBH 69

LIKE WE NEVER LOVED (WB,
ASCAP/ScotSaxSongs, ASC /Pen ASCAP/MWarrer-
Tamrane BMI), WEM, CS 7: H100 59, POP 80
LIKE YOU {Universal, ASCAP/EMI Apri, ASCAP/Sha-

niah Cymone Music, ASCAP/Chrysalis Music.

ASCAP/Naked Under My Ciothes, ASCAP/The Kid
gIII‘S Music, ASCAP/Jump And Shoot, ASCAP), HL,

0P 87
LIPSTICK (Carolina Blue Sky Music, BMI/Careers-
MG BMI), HL, CS 33

B
LIVING IN FAST FORWARD (Old Desperados.
ASCAP.N2D, ASCAP/UmversaI ASCAP/Memphers-
field, ASCAPE HL CS 14, H100 95
LLAME PA' VERTE (UnIversaI-MusIca Unica. BMI) LT

LOOKING FOR YOU (Zomba SOngs BMVLIIIy Mack,
BM/Baby Fmgers ASCAPMims, ASCAP/Shown
Breree, ASCAP/Frecdie Dee. BMI), WBM, H100 83;

RBH 19
LD QUE ME GUSTA A MI (Camaleon, BMI/Peermu-
sucIII BMI) LT 20

} gA Nikki, ASCAP/EMI AFOI
ASCAPK 1uff, BMU/ArtHouse. BMI/Jonn Shanks
%JS‘C ASCAP/WB. ASCAP), HLAWBM, H100 22

LOVE (Cardra&ee SESAC/BMG Songs ASCAP/She
Wrote It, ASCAP) H100 82.

LOVE NEEDS A HOLIDAY %MI ADTIl ASCAP/Tunes
831’6m ASCAP/GoogiPaw. BMi/Tazmaraz, BMI), HL

0
LOVE WILL ALWAYS WIN (Universal-PolyGram
international ASCAP. Sondance Kid. ASCAP/Warner-
Tamerlane BMY/Sell The Cow, BMI), WBM, CS 36
LUXURIOUS (Harajuku Lover Music ASCAP/Pirale
Ship Music, ASCAP/EMI April, ASCAP/Bovina
Music. ASCAP) HL, H100 52 POP 41; RBH 36

MAGIC ;Zomba Songs, BMUR Kelly, BMI), WBM,

MALU EMI April. ASCAP) LT 25

MAYOR QUE YO (Universal-Musica Unica, BMVEMI
Blackwood BM ompedIscoIeca BMI), HL, LT

MIL AMORES {Not Listed) LT 32

MISS ME BABY (Her Beautiful Song ASCAP/Flood
BumsIead MrCrea%& McCannXSASCAP/Lanark
Village Tunes, ASCAP/Universal, ASCAP), HL. H100

MORE THAN WORDS (Almo Music, ASCAP/Color
Me BIInd ASCAP), HL, POP 93

MS. NEW BOOTY (SOHT Loser Music, BMVEMI
Blackwood BMyColliPark Music, BVI/Da Crip Ier
M2u5|c BMUEWC Music. BMI), HL. H100 87;

MUST BE DOIN' SOMETHIN' RIGHT (EMI April,
a\SCAP/Songf Hoinler Music. ASCgAP/Back n The Sad-
e A
MUST BE NICE (Lyfe In ASCAP RBH 26
MY HOOD (Young Jeezy Music, BMI/One Life Pub-
lishing, ASCAP/Domani And Ya Majesty's Music
ASCA /Crumﬁj Iﬁh[ Publishing, ASCAP/EMI Black-

wood BMI
MY HUMP: WIII j.am BMI/SU Hill, BM{/Cherry
River, BMI). CLM, H100 20; LT49, POP 16: RBH 94

MY KIND OF | MUSIC {Jethropolitunes, BMI) CS 39
MY OLD FRIEND (Big Loud Shirt Indusfires.

ASCAP/ICG ASCAP/BMG Music Pubiishing,
MCPS/Trinifold, PRS) €S 6;H10080
N

NA NA NA (DULCE NINA (ng 0t Bling, BMI/CK.
Jointz, BM /Warner Tamer ane, BMI/Universal-Musi-
ca Unica, BM) L

NASTY GIRL a Music, ASCAPAUstin

Cornbs. ASC, P?E pril, ASCAP/Steven A. Jordan,

ASCAP/WB. ASCAP/JackIe Frost, ASCAP/Them

Damn Twins, ASCAP/Air Contrg], ASCAP’AnIa
Nicoie Pubishing, BMl/Janice Combs Pubhshm%
BMIEMI géackwood BMI), HL/WBM, H100 46; POP

53 RBH
NEVER MIND ME (Big Love, BMIWB ASCAP/Rich
Texan, ASCAPMarner-Tamerlane, BMI), WBM, CS

53
NOBODY BUT ME (Son)(/ATV Tree BMI/TraveIIn
Arkansawyer BMI/Big Yellow Doy, BM!), HL, CS 20
NOBODY GONNA TELL ME WHAT TO DO Almo
Music, ASCAPMullintone Music_ASCAP/Wamer-
Tamerlane, BM/BMG Songs, ASCAP/Mrs. Lumpkins
Poodle, ASCAP; HWBM, CS 26
NO LE TEMAS A EL (NDI LIstedI LT 41
NO PUEDQ MAS (/ r%v BMI) LT 45
NO SHAME éWarner merIane BM{/Smith Haven,
BMI/Big Red Tra-tor ASCAP/How Bout That Skyline
Music BMI) WBM. CS 50
N& TE APARTES OE M1 (Sony/ATV Discos, ASCAP)

NO TE PREOCUPES POR MI (F 1.PP. BMI/Pop
Medra BMI) LT 23

0T GOING DOWN (Almo Music, ASCAP/Kevin
SaVI%aT ASCé\sP/EMI April, ASCAP/Shaunina s Songs.

P) G

NOTHING BUT A NUMBER (Mérco Bleu Publishing,
BM/Blue Star Publishing, BMI/Blue Carrott Diamond
PUDIIShIOﬂ BMI/Silve annum 2k Publishing,
BMI/The Nicke! Publishing, BMI/Black Bod tchet
Music, BMI/EM| Blackwood, BMI), HL RBH 76

NOVIEMBRE sm TI(EM! April, ASCAP/Sony/ATV
Discos. ASCAP) LT 3

NUESTRO AMOR {San Angel, ASCAP) LT 6

OH YES |AKA 'POSTMA| MJobete Music,
AS%\%A MI Blackwood, BMI/Stone Agate, BMI), HL

RBH 30
0IGA [vander America, BMI) LT 37
ON AGAIN TONIGHT (Warner-Tamerlane. BMI/Mur
BMI/Texabama Music. BMYKatank Mu:
BMVCIrcIeC ASCAP/Full Circle, ASCAP). WBM cs

59
ONE WISH (Stop Trying To Copy My Music
BM)/Rodney Jerkins Productions, EMifFred Jerkins
IIl. BMVEnsi sgn Music, BMI/LaShawn Daniels Pro-
ductions. ASCAP/EMI Blackwaod, BMVEMI Apiil
ASCAP), HL, H100 16, POP 18; RBH 13

P

PERFECT SITUATION (E 0. Smith, BMI) H100 54;
P1E£TO TE VAS A ARREPENTIR (Crisma. SESAC) LT

PHOTOGRAPH (WamerTamerIane BMVAnn Your
Dilio, SOCAN/Zer0-G, SOCAN/Black Dieset,
SOCAN/Black Adder Music. SOCAN) WBM, H100

13 POP7
POPPIN' MY COLLAR (Tefnoise, BMVMusic
Heeeu’gees BMIMr Biggs. ASCAP/Jobete Musi

ASCAPY RBH 75

PDRTU MALDITO AMOR (Zomba Golden Sands

PRETTY VEGAS XL PubIIshmg APRA/Kucha Music

Publishing, ASCAP) PO

PUMP IT MIApnI ASCAP/WII'IBITI BMVJeepne)

BMVCherrg wver, BM/Avenue XIll, BMI/Reach Glot

aI Son Fg M/Headphone Junkie Publrsnmgo
/EMI Grove Park, BMI), CLM/HL, H100 33:
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QUE VOY A HACER CON MI AMOR (Red Wine,
BMI/Maximo Aguirre. BM/Son Cy/AT\/ iscos,
ASCAP/Universal Musica, ASCAP) LT 38

RAIN'S FALLIN' (Patterson Pr PAI:’ 6cts, ASCAP) RBH 89

RAKATA (Brown Marble ASC Mi Blackwood.
BMI/Blue Kraft. BMI
RIDIN' (Charnilli amp MUSIC ASCAP/Play-N-

Skiliz ASCAP/E Aspnl ASCAP/Leathatace MUSIC
ASCAP) HL, RBH 9

RIGHT HERE ﬁGreenfund ASCAP/i.m.nobody,
ASEI:I;/M e Car, é\BSCAP/pImpYug, ASCAP/WB,

RDAD TZ) ZIUN{WIHQ Berlin, ASCAPAVilliamson
ASCAPE

RODED (EMI Blackwood. BMI/Breka Music,
BMYDade Co. Project Music. BMYZomba So n%
BMI/R Kelly, BME), HLAWBM, HIO 63 RBHZ
ROMPE Los Can ris, ASCAP/Edd

ASCAP, BMI) H100 43 LT1 POP 60

RUN m (Scon SIorch ASCAP/TVT, ASCAP/Team S
Dot Publishing, BMI/Hitco Music. BMI/Songs 0f
Wxndswem Pacific, BMI}, HL, H100 3; POP'3; RBH

SEASONS OF LOVE FInsIer & Luc Music,
ASCAP/EMI April, ASCAP). HI 79

SENSUALITY (Universal, CAP/.,uIberIson Music
ASCAP, /Fouth Of Four Music, ASCAPAMIT; Music,
SESAC), HL, RBH 66

SETE O VIDD (EMI Blackwood, BMKike Santander
RASLIEIC )BMIéFsamous ASCAP/Santander Melodies.

SETTLEFOR A SLOWDOWNT&?OnyIATV Tree,
ggﬂ(l: Goldf\{NaIcn BMV/Sony/ATV Cross Keys.

AP
SEX WITH YOU (Firs! Averue, PRS/BMG Son ﬁ
ASCAP/Demis Hot Son ES ASCAP/Edmonds Music,
ASCAP/EMI April, ASC P/Underdo s Son s
BMifiving, BMUE D Duz f, BMUTank 1176 Music,
ASCAP/Black Fountain PIJDIIShmg ASCAP/Strange
Motel Music, ASCAP/Antonio Dixon's Muzi
ASCAP/ANthony Nance Muzik. ASCAP) HL 'RBH 64
SHAKE (CoIII Music, BMYEMI Blackwood,
BMIEWC Music BMI/Da Crippler Music
B |/PMHI SCAP/Manmbero MUSI'
ASCAP/Budde, BM) POP 96, RBH 50
SHAKE IT OFF (Rye Songs, BMVSon s Of Universal
BMI/ShanIah Cymone usic, ASCAP/EMI April,
AP/Basa amba, ASCAP/Air Control
I)\/A sys Litlle, SESAC/Noontime South,
SESA £SAC/Naked Under My Clothes,
ASCAP/ChrysaIIs Music, ASCAP), HUWBM. POP

55 RBH 3:

SHAKE THAT (Shroom Shady Music, BM/Resto

Wmld g&?IcHﬁggAPml teve's Music, BMI/Nate
gﬂDN'I’ TELL METO (Son%ATV Tree, BMULove

Monkey BMUIEMI Blackwood, BM/Piano Wire
Music. BMUversal, ASCAP/MempnersfeId

ASCAEE]) HL CS 13 H10091

SHE LET HERSELF GO (Zomta Songs, BMI/Sufferin

Succotash ASCAP/Sony/ATV Tree, BMI), H/AWBM.

SHELTER IN THE RAIN (Stevland Morris, ASCAP}

H
SIZE MATTERS (SOMEDAY?)}é\ImO Music
ASCAP/Great Escape, ASCAP/Square D, ASCAP),

HL,
SNAP YA FINGERS gNhIIe Rhino, BMI/E-40,
BMI/Zomba Songs. BMYDrugstore, ASCAP). WBM,

RBH 54
SOMEONE WATCHING OVER YOU (Ba

Melodies, ASCAP/Universal, ASCAP, cto mzm
GSCA;/HIICO South, ASCAP/Kazoom, ASCAP), HL.

SOMETHING'S GOTTA GIVE (Mrs. Lumpkins Poo-
dle, ASCAP/BMG Sor\Iﬁs ASCAP/WB ASCAP/Plat-
inum Plow, ASCAP
S0 SICKSVI Uper Sayi II‘I PubI shIn BMVZom a
o TV Tunes, A PAZP/EMI April,

Isrg Calling From Music, ASCAP), HL, H100 65 POP

SOUL SURVIVOR (Young Jeezy MUSII BMVByeIaII
Music, ASCAP/Famous ASCAP/EMI
BMI 0035; POP 34, RBH 3
STA FLY efnmse BMI/MUSIc Bosources BMI/Alf
My Publis| I.Ig I/Hold My Own, ASCAPMotith
FuIIO Gold SCAP/Jobete usic, ASCAP/EMI
Agril. ASCAPUniversal. ASCAP/S Cent Music.
ASCAP). HL, H100 30" POP 32; RBH 28
STICKWITU (Franne Gee, BMI/WameI Tamelane,
BMiDad's Oreamer. BMi/Parchi Music, BMI/Notting
Hill Music BVI), WBM, H100 5; POP 2
STICKWITU {Franne Gee, BMI/AWamer-Tamerlane.
M. Dads Dreamer BUiIParchi Music, BMI/Nofing
HIIIM ysic, BMI), WBM., RBH 73
STILL N LOVE (5G&L. ASCAP) RBH 57
STILLONIT @)okzel oots, ASCAP/Universal
ASCAP /Paul Wall, ASCAP/2 Kin P%plns PubIIShIng
ASCAP/DJ v, BMVPing Phat Phat, BMI/Careers-
BMG BMI[)
SUELT M{ MANO Sony/ATV Discos, ASCAP) LT 12
SUGAR, WE'RE GOIN' DOWN (Chicago X Soficore
BMI/SOny/ATVSongs BMI). HL, H100 24; POP 14

TE AMO CORAZON gConIroversy, ASCAP/Universal,
ASCAP) HL RBH S
TE HE QUERIDG, TE HE LLORADO (Filtro. BM) LT

10
TEMPERATURE (Dutty Rock. PRS/EMI April,
ASCAP Jencone-Snowcone Music AS‘(‘Zp

Music. ASCAP) HL H100 29, PO™ 33 R
TEQUILA MAKES HER CLOTHES FALL OFF ’Heavy
Leather, BMI,Chobe BMVI (Iewne BMI/Fiddle
stock BMI) H100 72; PO

TESTIFY (Songs of Umversal BMI/Se

BMI/Please Gimme My Publishing, BMI/EMI Black-
wood BMj Gold Forever Music BMI) HL, RBH 100
THERE IT GO! (THE WHISTLI ESDNG&( rin
Joseph ASUAP/Terrence Anderson Pul

Designex ASCA H100 6; POP 13, RBH 18
TON HT | WANNA CRY (Universal ASCAP/Lanark

.age Tunegwll\SCAP/Coburn BMU/Guitar Monkey.
TOU HING (Buba Gee, BMU/Noontime South,
SESAC/Crump Tight Publishing, ASCAP RBH 56
TOUCH IT (TZiah's Music, BMi n“lgn u iC
ngs Of Universal, BMI/Monza
SESAC nIversaI Tungs, SESAC), HL HIOO 56, POP

TOUC THE SKY (Please Gimme M%P{JDIISOIH@
BMI/EMI BIackwood BMIN.Q
ASCAP, M Heaven MusI BMiWarner-Tamer-
lang B 8 M, RBH 67

TO YOU | ancelled Lunch ASCAP/UnlversaI -Poly-
Gram Inlernational, ASCAP) RB

WHAT IVE
WHAT Y0

WHEREVER YO%AR

Y0 (EXCUSE ME MISS) (i

Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song
and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

TRAP STAR oun Jeezy Music, BMI/CoInPark
Music, BM ackwood BMK

TRU LOVE (Babyooys Litte, SES C/Nocn II’TIE Sou
SESAG/Faith Evans Publishing, ASCAP/Naked Under
My Clothes, ASCAP/Chrysalis Music, ASCAP/Shani-
ah CK one Mu5|c ASC M) Aprit, ASCAP/WBM

TU NO E)STAS (Mafer ASCAP) 1 46
TURN IT UP (Scott Storch, ASCAP/TVT,
ASCAP/ CnamIIIIIa Camp Music, ASCAP/Clover G.
BNI H100 51 58
ENTY YEARS AND TWO HUSBANDS AGO
& ip Rock Creek, ASCAP/SonIgATV Cross Keys.
AP/Sony/ATV Acutt Rose, BMIUnwound, BMI)

TWISTED TRANSISTOR é ieldysnuttz, BMMusik
Munk, BMI/Eviteria, BMI/ IransEhencyoness
BMI/Careers-BMG, BMV/Lauren nnst Songs,
BMI/Scott Spock Songs, BMYBMG
ASCAP/GrahaIn Edwards Songs. ASCAFS HL, H100

UN BESO (Premium IﬂIIn 'ASCAP) LT 34
UNBREAKABLE (L&llow Productions, ASCAP/EMI
Rﬁnl ASCAP/Please Gimme My Publishing,

BM| EM Blackwood, BMAUNcle Bobby's Mussic.
BMI/Full Force ASCAP), HL, H100 84, RBH 15
UNPREDICTABLE (Uncle Bobby's Music, BMI/EMI

Blackwood, BMI/Black Boy Hatchet Music,
BMILudacris Music Publishing, ASCAP/Nettwe
TuneRsBBI\éIVUnxversaI ASCAP). HL, H100 18 POP

UNWRITTEN (EMI Blackwood BMI/GaIur Ba%

BMIWSRJ Music, ASCAP), HL, H100 14; POP §
UPSIDE DOWN (Eubbie Toes, ASCAP/UnIversaI
ASCAP), HL, H100 58; POP 44

VEN BAILALO (Luar, ASCAP) T

w

WAKE ME UP WHEN SEPTEMBER ENDS (W8
ASCAP/Green Daze, ASCAP), WBM, H100 44; POP

W L AWAY ’NeverwouIdhavethougn it Music,

SOCAN/Smell Songs ASCAP/K'Suff, BMU/Art-
House. BMVE | A gn "'ASCAP/Copyright Control)
HL/WBM H

P
THE WAN.| D (LDveI SorIs O Death. BMVEMI

Blackwood, BMI). H

WE BE BURNIN' (Dutly RocKhPRS/EMI April,
ASCAP/Diwali Music, ASCAP/DelanoRenaissance.
ASCAP/150 Lafa etI Music, ASCAP/Ultra,
ASCAP/Chalwa, ASCAP/Pap Style Musw Pubhsmng
ASCAP/Coa)d/rantComrol Mi Blackwood. BMI). HI

WE BELONG TOGETHER (G DeGraw

gg/IIﬁNamerTamerlane BM). WBM. HIUO 26 POP

WE BELONG TOGETHER (Rye Songs, BM| gSongE of
Unwersal BMJ/Shaniah Cymone Musuc A
Aptil, ASCAP/Seal Music, ASCAP/BMG
ASCAP/Naked Under 1;(/Iiilothes ASCAP/ChrysaIIS
Musuc ASCAP/Sory/ATV Songs, BM/H
ABKCO, BMI/Warner-Tameriane, BMuBaIIaus By
DESI n Music. BMVMIsIerJohnsonIsJams
BMI’Epic Solar, BMY) HLABM, H100 48; RBH 47

WELCOME 2 DETROIT / LIIImGrII R.Ibhsh'l

ASCAP Shreor Shad, Music, BMI) PO P9
WHAT HURTS THE MOST (Gotta
BMI Sor TIS of WmdswepI Pacific, BMVAImo Music
ASCAP
WHAT IT DO Careers BMG BMI/CIoverG
BMI/Cnubbg ﬁ/ ASCAP
EEl LOOKING FDH WaII DISI‘IE
ASCAP/DﬁIr&I 190 ASCAP/Dodd, ASCAP) P 100
0 E CNI R.Ibllshlnu ASCAP) RBH 88
M GOING (Universal,
ASCAP MempnersIIeId ASCAP/Houue Of Fuli Cir-
cle, BMN HL CS 4; H100 57; POP 80

WHEN I'M GONE éShroom Shady Musuc? BMUResto

World Music AS APEHI
(WB, ASCAP/PIaI num Plow,
ASCAP). Wl

S 27
WHERE WOULD | BE (THEgDUESTIDN) (Famity

Soul Music, ASCAP) R

WHOA (Notorious K[ M., BMI/Rotem Music.

BMI/Southside Independent Music, BMi/Pencess
Publishing, ASCAP/Blotter, ASCAP/Music Of
Wlndswe 1, ASCAP) RBH 63

WHO | AM HATES WHO I'VE BEEN (Frack

ASCAP/Red Coats Are Coming, BMI) H100 62; POP

36
WHO SAYS YOU CANT GO HOME (UnIversaI Poly-

Gram International, ASCAP/Bon
ASCAP, Aa%resswe ASCAP/Sony/A Tures,
ASCAP £S24

WHO SAYS YOU CANT GO HDME ‘Umversal-Pon—

Gram International ASCAP/Bon Ji
A resswe ASCAP/Sony‘ATV Tunes,

H100 88
WHO YOUD ‘BE TODAY (Careers-BMG, BMUEvans

ville BMU/Littie Biue Typewriter Music, BMI), WBM

CS
WHY (WB, ASCAP/WarnerTamerlane. BMY/Writers

Ertume BMI Wi

WBM. C
WILLIE BOUNCE GreenSIeeveS PRS/Lil Jon 00017

Mo BMITVT BMI) RB

H91
WINDOW SHOPPER (50 Cent Music ASCAP/UTTI'

Xesrsal ASCAP/700 Music, ASCAP/Sire Py Ibhshnz\gi>

IIg -Six Hope Road, ASCAP/Odnit, ASCAP)
HL. RBH 8

5

Y

re, ASCAP/Univer
AP/Lil Vidal Music, ASCAP/Naked Under
Clomer ASCA"’Cn

H 00 19, POP 4

YA NO PUEDO OLVIDAHTEA%OI Listed) LT 42

lis Music, ASCAP), HL

YOU AND ME 66 ¢r. BMVCoIeI on, BM/Dimen

f Thie Knoll, BM/Cherry River,

sional Songs
M, H100 32

Bl WarnerTameriane, B}, CL
POP 2

YOU KNOW WHAT Grindtime, BMI/Shan

Cymone Music, ASCAP/Seal Music, ASCAP/BMG
Son%s \SCAE/BMcgaey Mack, BMVEMI Apil

YOU'LL )I'HINK OF ME (Almo Mus |r ASCAP/Ong

nal Bliss, ASCAP/EMI April, ASCAP/Ty Me A River
Music, ASCAP/JesKar Music, ASC HL POP 68

YOUR BOOY (Marco Bleu Publishing. BMI/Blue Star

Publishing, BMI/Biue Carrott Diamond Pubhshmn
BMVSIIverpIannumy2k Publishing. BMU/The Nicke
blishing, BMYBlack Boy Hatchet Music, BMYVEMI
Blackwood, BM ertnhmous Music, ASCAP/Black
Fountain Publishing, ASCAP/EMI A
ASCAPWarnerTamerlane, BMI), HLAWBM, POP 65

YOU'RE BEAUTIFUL {EMI Blackwood. BMVBUPIG
P 1008, PD

. BMI

YOUR MAN (EMI April, ASCAP/Sea Ga

ASCAP/EMI Blackwood. BMI). HL. CS10 LITOO 73

CHARTS LEGEND on Page 52



www.americanradiohistory.com

VAR

For ad placement call 1-800-223-7524 or write Jeff Serrette at classifieds@billboard.com or fax 646-654-4798/99

HELP WANTED REAL ESTATE |

ROCK AND ROLL HALL OF FAME
FOUNDATION
Director of Marketing
The Rock and Roll Hall of Fame
Foundation seeks Director of
Marketing. Job responsibilities
include identifying and delivering
sponsors and corporate partners for
various programs; and developing and
executing marketing and licensing
opportunities involving music,
merchandise, touring exhibits and
internet applications. Also included:
responsibility for broadcast and
ancillary merchandising and
marketing programs for the annual
induction ceremony and activities of
the Museum. The position will be
based in New York. Salary and
incentive program to be negotiated.
Please send résumé and cover
letter to:

LIVE ON THE BIG SUR COAST

 Take a once ina lifetime oppo tunity toown

3.4 acres on th> coast at 960’ a sove sea =vel.

Main house, caretaker's unt and guest

| house surrourded by landscaped gardens

' and fruit trees. Enjoy 180 deree views of

. the Pacific whle you relax on -he deck-

$6,950,000.

. Or create you- own dream e:tate on an 80
acre vacant pircel with a level ocean view
building site. Ultimate privazy in a Hrest
setting with mature redwo..d, mad-one,

. oak and bay Bure] trees, waerfalls, and a
year'round crzek. ;

- For more information and vis 1al tours visit:

RECORDING BUSINESS FOR
SALE: Prime Manhattan location,
fully equipped, unique
construction, high-profile clients,

views, light. Call 917-538-3444.

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP’s as low as 50¢. Your choice from the
most extensive listings available.
For free catalog call {609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Muslc, Inc.

rrhofame @gmail.com

P.0.8ox A Trenton, N.J. 08691-0020
email: scorplomus@acl.com

BUSINESS
OPPORTUNITIES

Request for Bids

Management,

Operation and

Presentation of a

Concert Series in Manhattan

The City of New York De Jlﬂﬁmem of Parks &
Recreation requests bids for the manage-
ment, operation, and presentation of a sea-
sonal concert series at Randall's Isfand
Park, Manhattan.
All bids must be submitted na later than
Wednesday, February 8, 2006 at 3:00 p.m.
For more information, contact: David Salemo,
Project Munuger Parks & Recreation, at (212
8307713 or download the Request for
Proposals document at
(gov/purks
You can also email him at
dovid.salerno@parks.nyc.gov.

TELE(OMMUNI(ATION DEVICE
FOR THE D STDD)
1 800- 28] 5771

DUPLICATION/
REPLICATION

CD » DVD » CO-ROM » SHAPED CD » CASSETTE » PACKAGING

NEED CDs? |

the choice is

CRYSTALCLEAR

DisC & TAPE
Trusted experlence for over 30 years.

1000 CDs + $999!
(Complete! Retail Ready)

1000 Promo CD Pack « $599!

1000 DVDs * 51499/
(Completel Retait Ready)

1-800-880-0073

———— www.crysatalclearcds.com

www.califo-niacoastlands. :om o
Nanc> Sanders, Real or @
1-800-779-7967

LISTENING STATIONS

Looking for @ durable headphone...

Features:

* Professional sound quality and bass response,

* Steel armoured cable (rubber-coated)

* Reinforced ccivered steel headband

* Replaceable ear-pads
*Virtually unbieakable

oo uuw-Gbiint.con

dbiinternational

(807) 468-8494
Email us at: info@dbiint.com

Worldwide Distributor of

" AANakamichi’

CD/DVD Sampling Stations

Listening Station

CATION/REPLICATION

Odds On BIow-Out Dlscounts'
Includes on-disc printing full-colokprinted
booket, barcode and ello wraplng ’

o Dy Ny
5299 :499 5699 1099 s1999
Toll-Free 877-ODDSON 1

V"dvd manufacturing
14 Sunset Way
Hendsrson, NV 89014

www.0ddsOnRecording.com

MEDIAVORKS 1000

1-800-2111-4689
wiww.siediaw srksed.com INCLUDES GRAPHICS

www americanradiohietorv com

RECORDING NOTICES/ANNOUNCEMENTS
STUDIOS

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

PLLACI:

BILLBOARD CIASSIFIEDS
MOVEE LUXURY REAL ESTATE TO THE STARS
REACH THE HIGH-POWERED WORLD OF
MUSIC & ENTERTAINMENT

Call Mark Wood - Real Estate Manager
661-270-0798 - Fax: 323-525-2395
Billboard @ musician.org
1-800-223-7524

Reach all the movers & shakers every week through
the pages of Billboard
a force in the music/entertainment
industry for over 100 years

Volunteers
Needed

If you will be in the Las
Vegas area April 3-4 and
would like to volunteer al

Billboard MECCA,

please contact:
Courtney Marks
cmarks@billboard.com
646.654.4652
For more information visit:
www.billboardevents.com

Volunteers
Needed

It you will be in the Miami
area April 22-27 and would
like to volunteer for the
Billboard Latin Music
Confetence & Awards,
please contact:
Courtney Marks
cmarks@Dbillboard.com
646.654.4652
For more information visit:
www.billboardevents.com

PROFESSIONAL SERVICES

Includes: 1-color booklot &

300 Pa?kaDse: s7750°o
1000 .5B..$1099.00

PD.J. VINYL PROMO
100 127 vinvi $799.00 additional iP's: $1.30 aach
500 127 vinvt $1,249,00 reoroer 5699.00

1000 12”7 vinve $1,779.00 geor0er - $1199.00

PACKAGES INCLUDE: WHITE JACKET w/ ROLE ® MASTERING © FULL PROCESSING
TEST PRESSINGS ® 2-COLOR LABELS (stock background)  SHRINKWRAP ® QUICK TURN AROUND

1-color €D labol from print-ready
film, jewolbox, shrinkwrap

includes: 4-color booklot &
2-color CD label from print-ready
film, jewelbox, shrinkwrap

The heart
liden

#othe "g 3> )

Same beat | pes \
Lo S

ASK FOR OUR FREE BROCHUREH

1738 Berkeley St.»

Santa Monica, CA 90404 » (310) 829-347¢6
79 Fax:(310) 8B28-8765 » www.rainborecords.com * info@rainborecords.com

Park he Roof »
P Rainbo Records co: ovp- VINYL - cASSETTE
¥

1,000CDs

in full color jackets for just

$990!, "*m

[ \’9‘

Call today for
your free catalog!

1-800-468-9353

www.discmakers.com/bb

D DISC MAKERS’

FEBRUARY 4,

REAL ANALOG MASTERING
No “Plug-ins” Listen to our samples
RAP, ROCK, R&B, DANCE,
LATIN, REGGETON,
tremendosmusic.com
718-793-0966TALENT

REACH OVER 200,000
RESPONSIVE READERS
EVERY WEEK CALL
BILLBOARD CLASSIFIED
TODAY
1-800-223-7524
OR
646-654-4697
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HELP WANTED ?

VNU Business Media publishes over 40 business publications, stages more than 70 trade shows and conferences and oper-
ates approximately 200 business-to-business electronic products. We operate around the globe, covering some of the most
powerful industries in the world including entertainment, retail, media, travel and design. Billboard, a VNU Publication, cur-
rently has the following openings for qualified candidates with a passion for music:

R&B Hip Hop Editor
Billboard Radio Monitor, a VNU Publication, is currently seeking an R&B/Hip Hop Editor for its New York office. This posi-
tion will be responsible for producing all copy related to the rap, hip-hop, and R&B beats in all Biltboard Radio Monitor
Branded products. This includes feature stories, specials, profiles and radio industry news in print, online and at con-
ferences. This position also requires the qualified individual to generate regular stories for Billboard magazine and its as-
sociated online platforms.

The ideal candidate will be a self-starter, and have a minimum of 3-5 years of professional experience working either in jour-
nalism, the radio business, the record business or a related field. Must be able to speak the language of radio and understand
their issues and challenges as well as have strong radio and industry relationships. Bachelor’s degree in a relevant area of study
required. Those without the above requirements should not apply.

Event Marketing Manager
This NY based position is responsible for developing and directing the marketing of 9 Billboard events with the goal of driv-
ing attendance & sponsorship dollars. Responsibilities include copy writing, creation of event materials (ads, brochures, post-

cards, e-blasts), design direction and messaging, development and implementation of all event marketing programs (online,
direct mail, and print) creation of audience and sponsor surveys; development of audience profiles for sponsorship sales; man-
aging creative development, and database building through research.

Qualified candidates must have a minimum of 3-5 years of event-related experience in the marketing/event industry. Music mar-
keting experience preferred. Travel required within the US. Events are currently held in Miami, Atlanta, LA, NY and Las Vegas.

Senior Event Sales Associate
This New York based position will work with the Director of Sponsorships to generate new sales revenue for Billboard Events.
We are seeking someone who is a strong sales person with proven success in making major sales presentations, developing
agreements and executing sponsor deliverables, and cultivating relationships with high-level clients.
Qualified candidates must have 3 to 5 years of sales experiences, preferably in the event or music industry. A college degree
in a relevant area of study is required. Travel required within the US. Events are currently held in Miami, Atlanta, LA, NY and
Las Vegas.

Event Sales Associate
This NY based position will work with the Director of Sponsorships to generate new sponsorship revenue. Must have profes-
sional telephone selling skills. Making a large volume of telephone prospecting calls is a MUST.
We are seeking someone who has excellent phone/presentations skills and the ability to develop relationships. Candidates
will need 1-2 years of sales experience in the event or music industry. A college degree in a relevant area of study is required.
Travel required in the US. Events are currently held in Miami, Atlanta, LA, NY and Las Vegas.

Please send résumé and a cover letter indicating which position you are interested in and including salary requirements to:

Billboard

Email: entertainrecruit@vnubuspubs.com.

Only candidates selected for interviews will be contacted. No phone calls or agencies
please. VNU Business Media offers a competitive salary with excellent benefits. VNU is
an equal opportunity employer.

PUBLICATIONS

HAVE A POSTION TOFILL?
chPlHE Blbead WANTTOREACHHIGHLY
1Yy QUALIFIED PEOPLEFAST?
BIREBT“RY ST LOOKNOFURTHER!
“F M“SIB 3 5 Sﬁ;'ﬁ'ﬁ BILLBOARD CLASSIFIED
N & IS THE

HIRE AUTHORITY! &

INDUSTRY
CONTACTS PV

ONLY $15.95 - Order Now!

includes shipping ($18.95 overseas)

NOW THE CLASSIFED

Conpiete rectory of Haaic ndustry o

SECTION IS ON-LINE!

WWW.BILLBOARD.COM

CALL: JeffSerrette
@:800-223-7524

Includes: = City-by-city club directory « Tape/disc services « A&R directory « Music
services directory » Music industry websites « PLUS-Exclusive: Why 4 is Still Fab:
40 years after the Beatles, foursomes are still the heart of rock 'n’ roll » And much more!

ORDER BY PHONE: 800-526-2706 "
OR ORDER ONLINE: www.orderbillboard.com

formoreinfo.
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Johnny Bienstock, 83, Dies

Longtime music industry executive Johnny Bienstock died Jan. 20 in Naples,
. Fla., due to complications from heart disease and a stroke. He was 83.
During his 60-year career, Bienstock moved back and forth between the pub-

¢ lishing and label worlds, serving as a top executive at Big Top Records, Cotillion,
0

RSO and Carlin America.
Irwin Robinson, chairman of the National Music Publishers’ Assn. and chair-

¢ man/CEQ of Famous Music Publishing, describes Bienstock as “a consummate

music publisher.”

“He knew every aspect of music publishing, from the classical part of the busi-
ness to the print part of the business to just
the normal great pop part of the business,”
Robinson says.

Born in Vienna, Bienstock and his brother,
Freddy, escaped the Nazi occupation of Aus-
tria aided by their father’s Swiss citizenship.
They arrived in the United States at the start
of World War I1. Johnny joined the army and
was assigned to the 10th Mountain Division.

Johnny began his career in 1944, when he
and Freddy joined the music publishing op-
eration of their cousins, Jean and Julian Aber-
bach, who went on to found Hill & Range.

johnny’s first job for the Aberbachs was pitching sheet music to big-band lead-
ers like Lawrence Welk. Later at Hill & Range, he was involved in handling the pub-
lishing of such acts as Ernest Tubbs, Eddy Arnold, Hank Snow and Elvis Presley.

In 1958, the Aberbachs launched Big Top Records, naming Johnny GM. Dur-
ing his tenure, the label had hits with Del Shannon, Johnny & the Hurricanes,
Sammy Turner, Lou Johnson and Miss Toni Fisher, employing such producers
as Leiber & Stoller, Phil Spector and Burt Bacharach. An affiliated label, Dunes,
issued hit records by Ray Peterson and Curtis Lee.

Johnny also helped establish comedy albums in the marketplace, issuing sets
under the Mad magazine logo in affiliation with Mad publisher Bill Gaines.

In 1965, Johnny joined the A&R department at Atlantic Records. Eventually,
he headed up Atlantic’s Cotillion publishing operation and later, the Cotillion
label. From there, he was tapped to head the RSO label for Robert Stigwood.

After leaving RSO in 1978, Johnny reteamed with Freddy to buy Moss Rose
Music, a catalog of country songs. That was integrated into Johnny Bienstock
Music, administered by Freddy Bienstock Enterprises. In 1983, Johnny become
GM of E.B. Marks Music, a subsidiary of Carlin America, Freddy’s publishing op-
eration. Johnny continued to work with his brother until his retirement in 2003.

“Johnny was my brother, a great music man and a lifetime friend,” Freddy
says. “The passion for his family, his many friends and the music business that
he shared with everyone will always be a treasured memory for all who were
privileged to know and work with him.”

In addition to his brother, Johnny is survived by Nichola, his wife of 15 years;
daughters Jacqueline Kates and Andrea Bienstock; stepson Alexander McKen-
zie; four grandchildren; and a great-granddaughter. —Ed Christman

m BOY: Lucas Spencer to

Ansley and Mike Cooley, Nov. 29,
. 2005, in Birmingham, Ala. Father
is founding member of the Drive-
by Truckers.

BOY: Ethan Street, to DJ and Evan

. Prager, Dec. 16, 2005, in New York.
. Father is VP of video promotion at
Island Def Jam.

| DEATHS Janette Carter, 82, of

chronic illnesses and Parkinson’s
disease, Jan. 22, at Holston Valley
Medical Center in Kingsport,
Tenn. Carter was the last surviving
child of the late Sara Dougherty
and A.P. Carter, two of the three
members of the Carter Family,
known as the First Family of
Country Music.
In 1974, the singer and old-time
country/folk music advocate paid

tribute to the Carter Family as
founder of nonprofit organization
the Carter Family Memorial Music
Center. In 1976, Carter and local
community members established
the 880-seat Carter Family Fold
amphitheater in Hiltons, Va.

Carter accepted a Lifetime
Achievement Award on behalf of
the Carter Family at the 2005
Grammy Awards in Los Angeles.

Her latest recording, “The
Unbroken Circle,” was released by
Dualtone in 2004 and received a
Grammy nomination.

FOR THE RECORD

Because of a production error, Paul

[ Lancaster was misidentified as
Jonathan Martin in the photo

accompanying the Higher Ground

column in the Jan. 21 issue.
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Barry Manifow recerty completed
sassions for his Ja 31 resase “The Greatest
Songs of the Fifties” at th2 Ocean Way recording studios
in Los Angeles. The alour marks Manilow's returr o Arista
Records aftar five years. Fros left are arranger Jorge Calandrelli, aH
Manilow, arranger Ray Elils, co-pr=x.cer Pavid Benson, arranger Artie Butler “W
and recording engineer 3ruce Botnick. (Photo: Davc Goggin)
ke 2 9

-
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Country

artist Jason
Aldean, center,
czlebrated his
frst RIAA-
certified goid
r2cord for his
<If-titled Broken
Eow album Jan. 10
&t the Red Iguana
dub in Nashville.
A dean is flanked
kv album
ao-writers Vicky
McGehee and
sohn Rich.

(>10to: Scott

Funter)

ary
| Lou Reed, left, and
dectroni i

Moog,” a recording devoted to the
- soiritual side of_ electronica, was ]
‘r2leased the day of the intarview.

Rock

legend

Gene

Simmons,

right, and
entertainment
industry veteran
Richard Abrarrson,
the principals cf
Simmons Abramson
Marketing, discussed
how to close a deal with
{ Billboard West Coast
bureau chief/music
editor Melinda Newman
at The Next Big
Idea-West: The
Future of Branded
Entertainment
conference, hekd

4 Jan. 17 at the
Renaissance
Hollywood Hotzl
in Los Angeles
(Photo: R. Michael

2z, Ziiz

Productions)

(Photo: Courtesy of WNYC)

f-

= ]
il
Van Halen ba;lt Michael lththotg| :

celebrated his ne\g line of
Anchony’s bat bec;xe auces at N
Fard Rock Gafe in New York. 4ll
- U.S. and s¢lect European Herd
Recck Cafes will offer a new menu
‘l iten, Mad Afthony’s Grilled Skirt

Steak, featuring the
sauce. Heve,

- Anthon, is
signing bott es

'~ of the sauce “or
fans. (Photo: D ane
Bondar=ff)

Underground
hip-hop's buzz

grl Lanz took a

b-eak from finalizing
her upcoming album
with executive
p-oducer Nile Rodgers
by having some fun
parforming at the grand
ogening of club Crush
¥ New York. From left
are Damiam Fahey of
“"RL,” Lanz and
Rodgers. (Photo:

LG
] . s,
\-§

Y

il =
: - !
| *%’ 3
54 o
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Rock act O.A.R. had much
to smile about, as its first appearance
at New York's Madson Square Garden was a
sold-out performance n Jan. 21. From left are band
ranager Dave Roberg=; band members Chris Culps,
Jerry DePizzo and Benj Gershman; Radio City Entertanment
VP of concerts Laurie Jaccby; band member Marc Raberge;
RZE executive VP of bookings Melissa Ormond; and band
rr=mber Richard On. (Phcto: Avi Gerver/Radio City Entertairmnent)

The three

sons of rock

legend Ricky Melson

were on hand o

perform songs from new
Capitol/EMI re-ease “Ricky
Nelson: Greatest Hits” before
the Jan. 9 scre=ning of the
documentary “It's All Right
Now Rick Nelson” at the
Museum of Television & Radio in
Beverly Hills, Calif. Performing,
from left, are trothers Gunnar,
Sam and Mattiew Nelson.
(Photo: Lee Salem, MT&R)
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[ ]
For more INSIDE TRACK go to I)I7
www.billboard m of Run-D

agency creatives packed JSM’s New York loft space. Th
evening, JSM honcho Joel Simon made certain that a

sensibility was maintained. Between body-painted go-go dancers,
members of Howard Stern’s Whack Pack team and a Mini Me and Mini

Elvis, grins were aplenty. At midnight, though, when th
Track said good night and good luck.

EM1 Group chairman Eric Nicoli has never been accused
of being short of words. But when pressed on the prospects
of a merger with Warner Music Group, the British execu-
tive simply said, “Yes or no.” Nicoli was speaking Jan. 21
‘i' at the MidemNet digital music conference in Cannes. Again,

when asked about a Warner-EMI deal, the answer was the
i same. Back in London, EMI’s share price rose after Deutsche
He Bank issued a buy recommendation on the music major,
i adding that a hookup appeared “the likely endgame.”

——

FAIR GAME

Sources confirm that A&M president Ron Fair is in talks to
become chairman of A&M and Geffen, reporting to Inter-
! scope Geffen A&M chairman Jimmy lovine. The move does
not appear to be sitting well with Geffen co-presidents
Jordan Schur and Polly Anthony. The promotion would
1 come on the heels of Fair’s success with such hot A&M
acts as the Black Eyed Peas and the Pussycat Dolls.

o A

CANNON’S BOOMING
MTV personality Nick Cannon moves to Motown (from Jive)
with his new imprint, Can I Ball. The first project

under the new deal is Cannon's second album,
, “Stages.” Guests on the forthcoming setinclude
[ Kanye West, Anthony Hamilton and first CIB
signing lzzy. Cannon also has a new manager:
1§ Michael “Blue” Williams, president/CEO of

i Family Tree Entertainment.

Telecom companies have recently ex-
: pressed a lot of interest in music,
but what about the other way
| around? Press reportsin the Ba-
i hamas suggest that the local
government has received an
offer for its state-owned tele-
phone company, the Ba-
hamas Telecommunica-
| tions Co. The ministry of
i finance confirmed it has
received a proposal from
Bluewaters Communica-
; | tions Holdings, a group of
i international investors.
! One of the principals: former
Warner Music Group chair-
man/CEQO Roger Ames. The
Trinidad-born Ames has a British
passport and currently serves as a
consultant to EMI Group.

IT’S LIKE THIS
Rev. Run—formerly
.M.C.and cur-
rently of MTV’s “Run’s

House”—recently passed the
rapping reins to nephew Chris Clas-
sic, who gave an impromptu performance

Jan. 19 at JSM Music’s sixth annual Christmas in January party. Ad

e~

AMBROSIUS

LOOKS GOOD, SMELLS GOOD
By now, you have no doubt heard that ads for Sean “Diddy”
Combs new men’s fragrance, Unforgivable, were too provoca-
tive for some department stores in the more conservative parts
of the United States. Track finds them tastefully sexy. Appar-
ently band/brand matchmaker Steve Stoute does, too. Track
hears his company, Translation, has been tapped by Estée Lauder
subsidiary Make-Up Art Cosmetics to help market Unforgiv-

able, which arrives in department and specialty stores Feb. 15.

“and REV. RUN
party on.

roughout the
Fellini-esque

e gin ran out,

SWEET HOME ALABAMA

Drive-by Truckers’ Patterson Hood was in the studio re-
cently with fellow Alabamians the Dexateens, producing
that band’s third album. Hood also guests on a few of the
tracks. The label-less album was co-produced and engi-
neered by Dave Barbe (of Sugar fame) at his studio in
Athens, Ga.

FLOETRY IN MOTION

Track has learned that Marsha Ambrosius, the singer/
songwriter half of the duo Floetry, has signed a solo
deal with Dr. Dre and Aftermath. The 28-year-old Am-
brosius tells Track she jumped at the chance to work
with Dr. Dre. “Who wouldn’t? It’s a lifetime opportu-
nity,” she says. “It’s not like he offers to do an album
with everybody.” Rest assured, Ambrosius and her
MC/songwriting partner Natalie Stewart will continue to
record and tour as Floetry.

EAGLE ROCK WORKOUT

Eagle Rock Entertainment’s North American operation
laid off six employees in December and also changed the
employment conditions with some of'its top executives.
Rob Gill, VP of label operations for North America,
and Stacy Poole, head of finance, are telecom-
muting, but are still affiliated with the com-
pany, says Mike Carden, president of
operations for North America. “We moved
things down, bringing finance, business affairs
and the art department [ functions] back to Lon-
don,” ERE founder and chairman Terry Shand
says. ERE is also no longer looking for a backer,
as was reported (Billboard, July 2, 2005). “We were
exploring possibilities and we did geta
firm offer, but it didn’t match what
I was looking for on several dif-

ferent fronts,” Shand says.

MACHINE GETS BIGGER
While neither side will confirm
it, look for veteran country pro-
motion man Jack Purcell to
join Scott Borchetta’s Big Ma-
chine Records in Nashville as
head of promotion in Feb-
ruary. Expect Purcell’s
appointment to be part of a
bigger announcement re-
garding a full promo staff for Big
Machine, which currently shares a
team with Toby Keith’s Show Dog
Nashville label.

| Executive

| TURNTABLLE

EDITED BY SARAH HAN

RECORD COMPANIES: Capitol Records Nashville
names Arthur Buenahora Jr. senior director of A&R. He
was senior director of creative services and produc-
tion at Sony/ATV Tree Music Publishing.

wWind-up Records in New York promotes Drew Hauser
to senior director of promotion. He was national direc-
tor of rock promotion.

Midas Nashville names Stacey Nichols West Coast
regional manager. She was promotion coordinator at
Lyric Street Records.

Universal South Records in Nashville promotes Allen
Mitchell to Midwest regional promoter. He was manager
of secondary promotion.

TVT Records in New York names Cat Collins Southeast
regional promotion manager, based in Atlanta. He held
the same position at Curb Records.

Show Dog Nashville names Kevin Erickson Midwest
regional promoter. He held the same position at Uni-
versal South Records.

Kedar Entertainment in New York names Daddy-O
director of A&R. He was VP of artist development at Noc
on Wood Records.

PUBLISHING: BMG Music Publishing Worldwide ups
' Peter Brodsky to senior VP of legal and business affairs.
He was VP of legal and business affairs.

HAUSER

-~ A'

COLLINS

S

BUENAHORA

P

RADIO: Sirius Satellite Radio in New York names An-
dreas Lazar senior VP of business development. He
was VP/investment banker at Allen & Co.

DIGITAL: EMI Music North America senior VP of mobile
and digital development Thomas V. Ryan is promoted to
oversee mobile and digital strategy and development for
EMI Music on a global basis.

HOME VIDEO: Warner Home Video in Burbank, Calif.,
| promotes Ronnee Sass to VP of publicity and promotion,
‘I theatrical catalog. She was executive director of publicity
and communications.

Send submissions to shan@billboard.com.

| GOODWORIKS

SWEET BABY JAMES

The superstar-studded 2006 MusiCares Person of the Year
gala, honoring James Taylor, will take place Feb. 6 at the Los
Angeles Convention Center. Top acts—including India.Arie,
the Dixie Chicks, Bonnie Raitt, Bruce Springsteen and Sting—
will join Taylor onstage for a special concert. Proceeds from
the 16th annual tribute dinner go to the MusiCares Financial
Assistance Program. For more info, log on to musicares.com.

FAMILY FUN

Columbia Records president Steve Greenberg and his fam-
ily are the honorees for this year’s T.]. Martell Foundation
Family Day, to be held March 5 at New York’s Roseland Ball-
room. Proceeds from the fund-raiser go to leukemia, cancer
and AIDS research. This marks the first time the event has
been held at Roseland, which has double the capacity of past
venues. A number of musical acts are also expected to take
part. For more info, go to tjimartellfoundation.org.
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Billoard CTIA......

THE OFFICIAL CTIA MOBILE ENTERTAINMENT CONFERENCE
MOBILE ENTERTAINMENT CONTENT COMMERCE APPLICATIONS
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mecca

PRESENTED BY ‘) SENNARI

APRIL 4, 2006 - LAS VEGAS HILTON CENTER

The music, film and TV industries are starving for clarity on mobile platforms that can energize
consumers. Those new platforms need dynamic content. MECCA is the meeting point-a
marketplace whose currencies are information, insight and ideas. \l

MECCA puts you in the middle of the top minds and decision makers from the entertainment and \
mobile worlds. And Billboard’s industry-leading editorial team cuts through the buzz and the \
hype to bring you the insight you need on the issues that will make or break your business. \

SPONSORS
A V oY )
\  (YWeWaponeline

ERICSSON 2

TAKING YOU FORWARD

Over-the-air music downloading has arrived. But how will the carrier pricing wars be good for
you, and what will trigger adoption in music fans? Not sure if your content is best served by a
carrier, or off-portal, direct-to-consumer strategies? Come and learn from the top executives in
both fields.The US mobile games market is expected to triple in the next two years. Standards
for mobile TV are only now being developed. Next-generation, high-speed wireless networks ,
will be a reality for most carriers in most markets by year’s end.

Are you prepared to take advantage? enpDCkEt
It's time to meet your MECCA. L
mobifv
VISIT WWW.BILLBOARDEVENTS.COM FOR THE MOST UP-TO-DATE PROGRAMMING.
7 "3 a % axpD

GROUP

=WIBILE

www. gsmespot. com/mobite

MATTHEW BELLOWS JRL BRAFF RIO D. CARAEFF RAJEEV CHAND  DAVID J. DB BECCARD JASON FORD TOM WHEELER KEVIN waLL

GM & VP of Markeling GM VP& GM Director of Research President & CEQ GM, Games and Entertainment Managing Director CEQ, Netwark Live &

fisedgate Entertainment G Mubils Univarsal Music Mobils Rutharg & Company Music Choice Sarint Cora Capital Pariners Executive Producer
Live 8

PANEL SESSIONS...be a part of the cutting-edge discussions:
= State of the Mobile Entertainment Industry = Mobile Marketing

» Mobile Music = VC
= Artist/Manager Keynote = The Battle For the Mobile Platform m
s Connecting Content to Consumers s Mobile TV, Film & Video/Multimedia o®°"
= Carrier & MVNO Keynote = Interactive Content/Messaging ‘Oo.n:.‘.-- mobile marketing
s Gaming ' , ‘

: REGISTER ToDAY AND saypr | WirelEss

egister by 2/22/0 * '

SPONSORSHIPS REGISTRATIONS PRESS CREDENTIALS MECCA reqi o ahd save $50 off the full ate! BRIID]
Karl Vontz Kelly Peppers Email press requests to registration includes access to MELSTIS, BLEDG
415.738.0745 646.654.4643 bbevents@billboard.com the CTIA exhibit floor.

. REGISTER @

kvontz@billboard.com  kpeppers@billboard.com WWW.B".'_BOARDEVENTS.COM ADWEK

i
t!
= APRIL 5-7, 2006
MECCA is a proud part of ALLG} .,M LAS VEGAS HILTON CENTER M["M“EEK
LAS VEGAS, NV

The largest, platform-neutral, wireless developer event in the industry.
~\  Mobile
! @1)\ Entertainment

M Mobile Entertainment eXpo - The show within a show. Forum
E Dedicated entirely to the dynamic world of mobile L . ENTERTAINMENT
entertainment. Featuring the hottest technology fashion W%T -
" show, Fashion in Motion, the M-Tertainment Pavilion, u L/
Mobile Entertainment eXpo ~ Accessories Pavilion, and the Wireless Imaging Gallery. THWORTER
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Deals & Dealmakers...Driving the Industry

Billoearel
MUSIC &
Yy

mon

SYMPOSIUM

in association with

MARCH 2, 2006
THE ST. REGIS - NYC

This one-day event brings together the best
minds from the music, legal, financial and
Wall Street communities for an in-depth
examination of the financial realities and
opportunities within the music industry.

CONFIRMED SPEAKERS

(SUBJECT TO CHANGE])

F.X. Silerman, J ZEO, EMI
Chairnan & ZED

of CKX Inc.

A\

& LOEB&
LOEBLr

Jerry Gold, Senior Managirg Zi-2ctor FTI Cersulting
Mark Levnshohn, Epstein Levineohn Bodine Hurwitz & Visinstzin, LL>

KEYMOTE : \
ADDRESS : Martin Bandier,
with Robert ] ’ Chairman &

Music Publishing

Visit www.BillboardEvents.com for full schedule of events.

FOR MORE INFO & TO REGISTER TODAY: WWW.BILLBOARDEVENTS.COM

Build Your Brand with this elite audience through SPONSORSHIPS!
SPONSORSHIPS: Karl Vontz 47 35.738.C745 « REGISTRATIONS: Kely Peppers 646.654.£643

AN A [a] A A 5 0

LEARN FROM TOP DECISIDN MAKERS
WHERE THE MONEY IS..

* ITS WIRELESS WORLD AFTER AllL:
How to Make Money in the Mobile Space

* MONEY CHANGES EVERYTHING:
What Venture Capitalists Are Looking For
e DIGITAL DAYS:
A State of the Industry View From the Top
o THAT OLD SONG AND DANCE:
Financing & Acquiring Music Publishing Catalogs

¢ TOMORROW'S PEOPLE:
Valuations, Dealmaking and Predictions for 2006

GET FACE TO FACE WITH...

» financia consulting firms  # record labels
* investment bankers » publishing zompanies
* ven-ure ccpitalists ® touring companies

& equity previders » promotion companies
* artist managers ®* naw medic companies
® law firms » recording studios
* accounting = rms

REGISTER TODAY &
SAVE $200!

OFFER EXPIRES FEB 3RD ¢ FULL RATE $950

*Billbocrd’s Mus ¢ & Money Symposium Fighlighted the need for a
greate- interseztion between e crective and business visionaries,
partictlarly n th s time of evelving business madels, great experimer-

tation and dravdtic change. Extremely wortwhile and informative.”
— Johr L. Simsor, Executive Director, SoundExchange

Joel A. Katz

Co-Manag ng Sharehcider Micholas Firth,
of Atlanta OFice/ Chairnan Chairman &
of Glotel Ertertainmen- CEO, BMG

Practice Greeaberg *  Music 2ublishing

Treurig, _LF
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