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Understanding The Potential
Of Next-Generation

BY JEFFREY TO

As the traditional music retail segment
continues to shrink, nontraditional retail
distribution channels will become increas-
ingly important to entertainment compa-
nies, including suppliers of music, movies
and games.

Like music retailers and entertainment
companies, merchants in segments such
as grocery, specialty, apparel, department
stores, mass value, restaurants, retail banks
and pharmacies are rethinking their busi-
ness models. Think Best Buy, McDonald’s,
Stop & Shop, JCPenney, Target, Starbucks,
the Gap and other innovators.

Entertainment companies and technol-
ogy providers have an opportunity to en-
large their share of the consumer-spending
pie by creating marketing partnerships
with these nontraditional retailers.

Until recently, the majority of retailers
focused much of their investment on back-
end processes, particularly the supply
chain, in an attempt to reduce operating
costs and deliver goods more cheaply. Big-
box mass-value retailers have been clear
winners in this space. Faced with razor-
thin margins, other retailers have learned

Six Essentials For
Next-Gen Retailing

Interoperability: Like consumers, re-
tailers will want the ability to play con-
tent in platform-agnostic formats on
any device,

in hardware, middleware and applica-
tions for new delivery capabilities.
Measurability: Retailers will require
case studies, return on investment,
short payback periods and measura-
bie resuits before they roll out next-
gen store capabilities en masse.
Streamlined Transactions: Entertain-
ment companies that figure out how
to partner on programs with retailers in
a repeatable fashion, as opposed to
engaging in costly “high-touch” deal-
ings, will be in the best position to dom-

inate the retail channel.
Positive Reinforcement: Instead of
suing their customers for bad behavior,
entertainment companies should re-
ward their most loyal customers for
using legal means of obtaining con-
tent. These rewards could comeinthe
form of loyalty points, ringtones or
other purchasing incentives.
Good Content: We could strategize
and technologize 'til we’re biue in the
face. But if the song lacks a hook and
the movie a compelling story, the cus-
tomer will be unmoved.

—Jeffrey To

Infrastructure: Retailers need to invest I

4 | JUNE 24, 2006

that instead of competing on price, they
could drive store traffic and build customer
loyalty by identifying who their most im-
portant customers are and by differentiat-
ing themselves through a distinctive brand
experience at the store level.

This increased focus on the customer
and on the retail front-end hasled to a sig-
nificant number of new “store of the fu-
ture” pilots and rollouts by retailers in all
segments, auguring a pervasive shift to-
ward next-generation store capabilities.
Fusing store design with technology, re-
tailers are trying to find new ways to bring
the right product in the right assortment
to the right customer within an exciting
shopping environment.

The listening kiosks and DVD viewing
stations at Virgin Megastore, FYE and
Barnes & Noble are quickly becoming old
news. Consumers expect them from record
stores. What's new is that retailers you
would not expect are also experimenting
with these technologies. Among these,
Starbucks has emerged as an exemplary
early adopter that has managed to lever-
age musical content to go from purveyor
of coffee to a distinct brand experience.

Other retailers are following suit by in-
stalling customer-facing technologies to
create impactful “touch-points” through-
out the store. Convenience and grocery re-
tailers such as 7-Eleven, Circle K, Shaw’s
and Giant Food Stores are installing digi-
tal kiosks loaded with multiple applica-
tions that can include guided selling, gift
registries, party and project planning, prod-
uct preordering, DVD rentals, price check-
ing and Internet access.

Examples abound. JCPenney used tem-
porary “pop-up” stores and kiosks in New
York’s Rockefeller Center to drive shop-
pers to its Web site. Stop & Shop puts dig-
ital personal shopping assistants on
shopping carts that can recognize a cus-
tomer, cross-sell products and help locate
those products within the store. Mass-value
and specialty retailers are installing “intel-
ligent” displays that provide targeted mes-
sages as well as in-store TV programming.

And retailers overall are installing wire-
less networks and middleware infrastruc-
ture so different applications on different
devices (including personal mobile de-
vices) can talk to one another no matter
where the devices are located in the store.
They’re increasing bandwidth in their
stores in order to integrate their online and
offline store operations.

In their efforts to create distinctive shop-
ping environments, these retailers are in
essence transforming themselves into de-
livery vehicles of digital content. With up-
graded digital “plumbing” and a desire for
memorable brands and shopping environ-
ments, they represent an unexploited chan-
nel for digitized content.

Consider McDonald’s, which for the first

Retailers

time in three decades plans to redesign
30.000 of its restaurants around the world.
In addition to premium coffee, hipper in
teriors, comfier chairs and a modern look,
we can expect to see Wi-Fi access and dig-
ital displays in “linger zones” that make
customers feel at home to socialize and
enjoy entertainment content.

[ -

Even supermarkets are creating “desti-
nation areas.” Since 2002, the trade mag-
azine Supermarket News has been giving
out Supermarket Entertainment Retailer
of the Year Awards. The winners—Giant
Eagle (2002), Albertsons (2003}, Stop &
Shop (2004) and Schnuck Markets (2005)
—have been chosen because they were the
most successful in cross-merchandising
entertainment products with their core
grocery products.

According to OneSource (an aggregator
of data on global companies), there are 275
retail companies worldwide with at least
$10 million in revenue whose primary
business classification is selling records
and/or books. Widen the aperture to in-
cludeall other retail segments, and you get
37,485 more retail companies (based on
the same minimum revenue). That's
37,485 more retailers worldwide through
which entertainment and related merchan
dise can be exposed, sold—and cross-sold
—with other purchases. U.S. retailers ac-
count for almost half of these retailers.

The potential exposure for entertain
ment content is astounding. ACNielsen
points out thatin 2004, the average Amer-
ican household made 189 shopping trips
per year or about 3.6 trips per week. The
National Restaurant Assn. reports that the
average American adult buys a meal or
snack from a restaurant 5.3 times per week.

Entertainment companies need to ask
themselves: “How can I monetize that time
in which my customers are waiting in line,
actively browsing, leisure shopping, wait-
ing for a friend or buying their daily house-
hold goods?” The opportunity is here to
make more money and shape the next-
generation consumer experience no mat-
ter where your customers are. .

Jeffrey To (jeff@innovationretail.com) is a
strategy consultant at IBM’s Retail Emerging
Business Opportunity group when he is not
performing in his ghetto rock band, Kongcrete.
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>>>EMI SETTLES
PAY-FOR-PLAY

On June 15, EMI
became the fourth
and final major label
to settle with the state
of New York over
alleged radio pay-for-
play violations,
investigated by New
York State Attorney
General Eliot Spitzer.
Under terms of the
agreement, EM! will
pay a $3.75 million fine
(inthe form of a
charitable donation to
New York State not-
for-profit music
education and
appreciation
programs) and agree
to a sweeping list of
reforms to its radio
promotion practices.

>>>BUSH SIGNS
DECENCY ACT
President George W.
Bush signed the
Decency
Enforcement Act into
law June 15. The act
boosts fines against
broadcast licensees
tenfold, the “per
incident” maximum
jumping from
$32,500 to
$325,000. Bush said
the stiffer penalties
“will ensure that
broadcasters take
seriously their duty
to keep the public
airwaves free of
obscene, profane and
indecent material.
American families
expect and deserve
nothing less.”

>>>FEDS LAUNCH
APPLE PROBE

The U.S. International
Trade Commission has
launched a probe into
whether Apple
Computer’s iPod
infringes on a Creative
Technology patent,
the latter company
says. Creative filed a
complaint alleging
Apple imported into
the United States and
sold iPod devices that
infringe on Creative’s
“Zen"” patent. Creative
asked the ITC to issue
a permanent exclusion
order and a
permanent cease-
and-desist order
against Apple.
Representatives for
Apple were not
available for
comment.

continued on >>p6
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Blue-ray Beginnings

Sony BMG bows format
with John Legend

BY RAY WADDELL

Streisand’s Return

Her First Tour In More Than A Decade—But Will She Fare Well?

One of Barbra Streisand’s most popular songs is called
“Evergreen.” It's a term that could apply to her tour-
ing fortunes as well. The singer’s first tour in years,
which begins Oct. 4 in Philadelphia, is destined for
huge grosses, given ticket prices that top out at $750
and the singer’s enduring popularity.

Industry talk puts her per-show guarantee as high
as $3.3 million for a minimum of 20 shows, which
would be among the highest ever for a tour.

Tour producer Michael Cohl would not confirm that
figure. “I don’t think the money’s relevant,” he says.
“The only thing that’s relevant is Barbra Streisand out
doing probably her most ambitious American tour
perhaps ever, but at least in the longest time.”

Streisand has pledged millions of dollars in proceeds
from the tour, to various causes through her own
Streisand Foundation. Il Divo is the tour’s special guest.

Streisand’s manager Marty Erlichman, who has
worked with the singer since 1961, says there is always
interest from promoters and fans in Streisand tour-
ing, but she hasn’t hit the road since 1993-94.

“The thing that motivated her finally was she wants
to give money to her foundation, she haslots of causes
that she wants to participate in,” Erlichman says. “I
don'tknow why today rather than yesterday or tomor-
row. The timing just seemed to come together, she
said, ‘OK, I'll do it.” ”

Ticket prices range from $100to $750. “I think $750
is reasonable,” Cohl says. “The Super Bowl’s in that
same [price] range. The only difference is you can see
the Super Bowl every year, you can only see Barbra
Streisand every decade or so.”

VIP ticket prices are likely to cost well into four fig-
ures. “Because it's only 20 shows, we're trying to make
it accessible to people, so there are packages that in-
clude travel and airfare and hotels, and other packages
that include dinner and souvenir gifts,” Cohl says. “It’s
a huge range.” Cohl adds that VIP packages will take
up no more than 1,200 tickets per show, with most
shows ranging around 18,000 in total capacity.

Despite one source claiming that a presale through
American Express—a telling barometer of a show’s mo-
mentum before public on-sale—was less than stellar,
Cohlsays he was “completely satisfied” with the presale.

“Sales are absolutely on course for what we ex-
pected,” he says.

History shows that Streisand fans have not previ-
ously balked at high ticket prices. Tickets for the artist’s
Sept. 27-28, 2000, shows at New York’s Madison Square
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Garden, billed as her “farewell,” were $2,500, $1,275,
$375 and $150, according to Billboard Boxscore. Mil-
lennium sellouts at the MGM Grand Garden Arena
in Las Vegas also saw tickets top out at $2,500. She al-
ways sells every ticket.

Streisand has been credited with shattering the glass
ceiling on concert prices with 22 dates in 1993-94 that
sold out with tickets as high as $350. Prior to that, it
was very rare to see a ticket price cross even the $100
range. That tour grossed nearly $60 million; this tour
could double that.

In a remarkable shifting of gears, Cohl will move
from the Rolling Stones’ Bigger Bang tour—poten-
tially the top grosser of all time—to Streisand.

No problem, Cohl says. “It’'s what I do, justlike it’s
what she does, it's what Mick [ Jagger] does,” he says.
“This is the most substantial female act that I could
ever work with, haven’t worked with, love the oppor-
tunity, love the challenge.”

Although Cohl and Erlichman have never worked
together, the latter describes negotiations as “not dif-
ficult at all. When you've been around as long as
both of us have you can talk shorthand.”

Erlichman says that while it’s not yet negoti- 4
ated the possibility exists fora DVD,CDand/or 4 -
TV special from the tour. “We'retalking about /5
it,” he says. “And if Barbra and Il Divo can find -
a song that they both like, they’ll record it.
They're both on the same label, so that makes
life a little simpler.” Both record for Colum-
bia Records. Il Divo is on Columbia through
Simon Cowell’s Syco imprint.

Multiple dates could be added in some mar-
kets if the public on-sale, which begins June 19,
warrants. “I'm optimistic it’s going to be the home
run of all time and away we go,” Cohl says.

Meanwhile, the Stones resume playing European
stadiums July 11 in Milan and have dates booked until
Sept. 3 in Horsens, Denmark. But 10 dates that were
postponed due to Keith Richards’ recent head injury
still have to be rebooked, which begs the question,
where will Cohl, who has missed only two Stones dates
since 1989, be on Oct. 4?

“Philadelphia,” he replies, without hesitation.
“You can count on that. I’'m gonna be there on Oct.
2,3and5.”

BARBRA STREISAND kicks off her tour Oct. 4 in
Philadelphia. She has pledged millions of its
proceeds to her charity the Streisand Foundation.

www.americanradiohistorv.com
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>>>USA, VIRGIN
PARTNER

USA Network has entered
an exclusive agreement
with Virgin Records to
provide music for all the
network’s promotions.
Virgin music will be used
across all USA’s
marketing platforms,
including on-air
promotion, cross-channel
advertising, digital and
mobile. A Virgin micro-
site will be available on
USA’s Web site, which will
provide artist information
for the music heard on the
network. Virgin’s roster
includes the Rolling
Stones, Janet Jackson,
Gorillaz and KT Tunstall.

>>>NICOLI URGES
U.K. TO INVEST

IN MUSIC

Speaking June 13 during
the U.K. government’s
first Music Industry
Summit at London’s
British Library, EMI Group
chairman Eric Nicoli
criticized the country’s
level of investment in
music education and
urged the government to
stimulate growth in the
music sector by adding
music curriculum in
schools and offering
businesses financial
incentives. The Music
Industry Summit series is
part of the government’s
Creative Economy
Program launched last
year; it is led by Shaun
Woodward, the new
minister of creative
industries and tourism,
which is part of the
Department of Culture,
Media & Sport.

>>>BMI TO HONOR
REID, BABYFACE
Kenneth “Babyface”
Edmonds and Island Def
Jam chairman Antonio
“L.A.” Reid will be
honored Aug. 30 as BMI
Icons during the
performing rights
organization’s sixth
annual Urban Awards at
the Roseland Ballroomiin
New York. Previous
honorees include James
Brown, Isaac Hayes, Al
Green and 2005 recipient
the Gap Band. In addition
to recognizing the
songwriters, publishers
and producers of its top
urban songs, the BMI
Urban Awards will honor
the writers of songs who
claimed No.1on
Billboard’s Hot R&B/Hip-
Hop Songs and Hot Rap
Songs charts.

continued on >>p9
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The DRM Debate

Do Apple Store Protests And Angry
Norwegians Mean Change Is Afoot?

Anti-digital rights management
activists dressed in bright yel-
low toxic waste suits staged
what can best be described as
sparsely attended protests at
seven Apple Computer stores
nationwide on June 10.

The group, organized by the
Free Software Foundation, car-
ried “Eliminate DRM” pickets
and handed out fliers as part of
its “Defective by Design” cam-
paign, to draw attention to the
restrictions placed on digital
music purchased from the
iTunes Music Store.

Many greeted the spectacle
with the sort of disdain normally
reserved for fans ata “Star Trek”
convention. But even if the tiny
uprising seemed easy to dismiss,

BY BRIAN GARRITY

it's harder to ignore the increas-
ing calls for interoperability
among digital music services and
devices around the globe. Apple,
as the digital entertainment in-
dustry’s reigning champ, gets
much of the criticism.

The momentum is particu-
larly great in Europe. Shortly
after the French government
backed away from a measure
that would have legally required
Apple and other digital music
providers to open their DRM sys-
tems to competitors, Norway at-
tacked. The country’s Consumer
Ombudsman and Consumer
Council say that Apple’s practice
oflimiting music purchased on
iTunes to just iPod devices is
against Norwegian law as are the
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terms of iTunes’ end-user licens-
ing agreement. Regulators there
have given Apple until June 21
torevise its policies or face fines.
Fellow Scandinavian govern-
ments of Denmark and Sweden
are reportedly considering sim-
ilar actions.

Meanwhile, U.S. research
firm iSuppli issued a report this
month claiming DRM is actu-
ally hurting the music industry;
record labels insist that DRM is
necessary to protect music from
piracy. But the lack of interop-
erability among competing pro-
prietary systems limits how

o

N

legally acquired music can be
used and as such reduces its
value, explains Mark Kirstein,
VP of multimedia content and
services for iSuppli.

“There really is no good DRM
out there right now,” Kirstein
says. “It elicits a lot of negative
reaction, which is significant be-
cause it enables piracy to con-
tinue longer and prevents the
legitimate business models
from becoming viable.”

Italso drives people into yel-
low toxic waste suits to spend
their weekends picketing Apple
stores. Keeping in mind that the

The Changing Face Of iTunes

TV Show Downloads, With Feature Films In The Wings, Vie For Digital Sheif Space Alongside Music

The music business no longer
has the digital distribution
sales and marketing sandbox
to itself.

Downioadable video is
quickly moving to challenge
music for prime merchandis-
ing slots.inside Apple’s iTunes
Music Store.

iTunes now distributes
more than 100 TV shows—at
$1.99 a pop—up from five just
six months ago. And while
feature film content isn’t for
sale through iTunes yet, it may
not be far behind. Nothing has
been announced, but reports
are swirling that a wide-
screen video iPod and movie
downloads could be on the
way later this year.

Record company execu-
tives are keeping their fingers
crossed that a pending on-
slaught of digital TV and
movie productisn’t a redux of
10 years ago when DVDs and
videogames permanently
pushed CDs off store shelves.

Before anyone hits the panic
button, analysts and major-label
executives note a key difference
between the impact of DVD and
the new rise of competition
from downloadable video: shelf
space. In the digital world, it’s
virtually unlimited. As a result,
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industry watchers are betting
the potential impact from in-
creased availability and mer-
chandizing of digital TV and
movie contentisn’t likely a neg-
ative for the record business in
the way competition from DVD
and games once were.

Indeed, some music execu-
tives view growth in TV and
other video content as an op-
portunity to expose more con-
sumers to digital music.

“It may mean fewer boxes

tainment],” says Aram Sinnre-
ich, an analyst with Radar Re-
search. “That doesn’t represent
lost sales opportunities to the
music industry. It represents a
net benefit for the retailer and
entertainment as a broad sec-
tor. I'd rather have a third of a
$10 billion industry than all of a
$1billion industry.”

The industry will test that
theory this fall when Apple
ramps up the selection of TV
shows offered through iTunes.

as a launch pad for the coming
fall TV season.

“As we look at next season
for TV we’re goingto bein a
great position,” says Eddie
Cue, Apple VP of applications.

The retailer will woo the TV
business with a host of tools to
help rapidly monetize program-
ming, including buying the
whole TV season of a show in
advance with season pass of-
fers and pre-order episodes of
year-round shows like “The

‘I"d rather have a third ofa $10

billion industry than all ofa $1
billion industry.’
—ARAM SINNREICH, RADAR RESEARCH

on the home screen, but you
may have all sorts of new peo-
ple being exposed to music
who wouldn’t have come in
before,” says Larry Kenswil,
president of Universal Music
Group’s eLabs division.
“Any distribution platform
the music industry pioneers is
eventually going to be colo-
nized by other [forms of enter-

Appleinkedits latest TV dis-
tribution deal June 8 with net-
work powerhouse CBS, picking
up access to hit shows includ-
ing “CSI” and “Survivor.” And
with the company already
claiming distribution agree-
ments with the other three lead-
ing broadcast networks—ABC,
NBC and Fox—iTunes now has
its sights set on using the store

wWWwWWw.americanradiohistorv.com

Daily Show With Jon Stewart”
in bulk packs called multipasses.
Apple executives are trying
to create a new sales window
for TV that captures fans of
shows who may have missed a
recent episode or have not yet
explored a series but don’t want
to wait for a DVD release.
“What we’ve worked hard on
is creating the idea that when

geek fringe was the first to adopt
digital music and the iPod, it
may not be a stretch for the
backlash against both to begin
here as well.

“The only thing that forces
Apple to change their policy is
the consumer reaction once
they figure out they bought
$1,000 of music that's going to
disappear unless they get an-
other iPod,” Kirstein says. “If
you’'ve built a reputation based
on the perception that you're
cool and hip and a consumer-
friendly brand, tarnishing that,
it can be very damaging.” -

somethingison TV you needto
be able to get it on iTunes the
next day,” Cue says.

So far the strategy works.
Appleis selling more than 1mil-
lion video downloads per week,
and the company has sold more
than 30 million videos since last
October. Those figures also in-
clude music videos and short
films, but it’s TV that’s leading
the pack, iTunes execs say.

Despite the growing sales
for TV, audio music still rep-
resents more than 90% of the
product merchandized onthe
home screens of iTunes and
other digital retailers.

Some music executives ques-
tion the extent to which differ-
ent entertainment categories
directly compete with each
other in the digital space.

“Different consumer seg-
ments go to stores like iTunes
for different reasons,” says
Adam Klein, executive VP of
strategy and business devel-
opment for EMI Music. “Peo-
ple who are looking to buy
music or a music video are
not going to buy a movie in-
stead. Retailers are ultimately
going to have to create clar-
ity of pathways.”

Cue says the storeis pushing
a variety of discovery tools.« .
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>>>‘MUSICAL’ STAR
GETS RECORD DEAL
Vanessa Anne Hudgens,
star of the Disney
Channel’s “High School
Musical,” has signed an
exclusive recording deal
with Disney’s Hollywood
Records. Her as-yet-
untitled debut solo CD is
slated for a Sept. 26
release. Hudgens made
her feature film debut in
Catherine Hardwick’s
“Thirteen.” Most recently
she co-starred in action-
adventure film
“Thunderbirds,” and is a
recurring guest star on
“The Suite Life of Zach &
Cody,” also on the Disney
Channel. “Musical” sold
more than 400,000
copies its first day,
making it the fastest-
selling TV movie on DVD.

>>>RADIOHEAD
DEBUTS NEW SONGS
Radiohead played its first
New York show since late
2003 onJune 13 at the
Theatre at Madison
Square Garden and
delivered eight new songs
in consideration for its
next studio album. The
23-song set featured such
old favorites as “The
Bends,” “Fake Plastic
Trees” and “Lucky,” mixed
with the newer tunes,
which included “House of
Cards,” “Bangers and
Mash” and “Videotape.”
After the show, drummer
Phil Selway toid
billboard.biz that there is
no time table to release
the follow-up to 2003’s
“Hail to the Thief.”

>>>0PIE &
ANTHONY PREP
COMEDY TOUR

Shock jocks Opie &
Anthony are fielding the
Opie & Anthony Traveling
Virus—the Comedy Event
of the Year! tour, a multi-
act, festival-style comedy
tour. Three dates have
been announced so far, all
promoted by Live Nation:
Aug. 5in Worcester,
Mass., at the DCU Center;
Aug. 26 in Holmdel, N.J.,
at the PNC Bank Arts
Center; and Sept. 9in
Camden, N.J., at the
Tweeter Center. The tour
is booked by Pete
Pappalardo at Artists
Group International.

Compiled by Chris M.
Walsh. Reporting by
Jonathan Cohen, Brian
Garrity, Juliana
Koranteng, Gail Mitchell,
Tony Sanders, Ray
Waddell, Chris M. Walsh
and Reuters.
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Blu-ray Makes

Market Debut

Next-Generation DVD Format Battle Keeps Industries Divided

The next-generation DVD for-
mat war limps on in the com-
ing weeks as Blu-ray—one of
two formats vying to become the
high-definition standard—offi-
cially launches its first player
and titles.

The launch was previously
pegged for May 23 but pushed
to late June so studios and hard-
ware companies could better
coordinate a kickoff. The first
wave of titles will arrive June 20
from Sony Pictures/MGM
Home Entertainment, with
more following in the coming
weeks from Sony and Lions-
gate. But two of the three Blu-
ray players scheduled to hit
stores for the launch have, in
the past week, been delayed.
Sony pushed its launch from
June 30 to Aug. 15 and Pioneer
from June 25 to September. A
Samsung unit will be the sole
player to market on June 25.

“It’s a flagship piece, and we
want to make sure it works per-
fectly,” says Russell Johnston,
senior VP of marketing and
product planning for Pioneer
Electronics (USA), when asked

about the delay. He hints that
the hardware was not perform-
ing as expected.

Blu-ray’s competing format,
HD DVD, enjoyed a similarly
underwhelminglaunch whena
small number of titles and play-
ers from Toshiba were first to
market in April.

“Regular consumers aren’t
paying much attention to this,”
says Laura Behrens, an analyst
at Gartner Research. “It's too
confusing at this point, but
HD DVD is doing well with
early adopters.”

“Both camps are not making
a big of bang as I would have
expected them to make,” For-
rester Research analyst Ted
Schadler says.

“Itdoesn’t seem to have been
really well-executed in the ini-
tial outlay,” Newbury Comics
DVD buyer Larry Mansdorf
says. “Having these competing
formats is difficult for retailers
and consumers alike.”

The Consumer Electronics
Assn. estimated in December
that Blu-ray and HD DVD play-
ers will generate $480 million

360 DEGREES OF BILLBOARD

BILLBOARD RADIO
MONITOR, MUSICRYPT
ANNOUNCE eNOTE
Digital music distributor Mu-
sicrypt and Billboard Radio
Monitor have unveiled a new
electronic music promotional
tool dubbed “eNote.” The
product combines secure dig-
ital song delivery with a digi-
tal advertisement that can in-
ctude flash or video content,
photos and album graphics
and other promotional infor-
mation for radio programmers
and press outlets throughout
North America.

Based in Toronto, Musicrypt
digitally delivers music from
record companies to radio sta-
tions in the United States and
Canada through its Digital
Music Distribution Service. In
December 2004, Musicrypt en-
tered an exclusive partnership
with Billboard Radio Monitor
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to market and promote DMDS
in America. Clear Channel
Radio and XM Satellite Radio
have endorsed the service.

“eNote answers the desires
of big and small record labels
everywhere,” says John Kil-
cullen, president/publisher of
Billboard and Billboard Radio
Monitor. “Delivering the whole
package to include the artist,
images, videos and marketing
coltateral will lay the founda-
tion for the next generation of
music delivery.”

“With the launch of our eNote
product, we are able to signifi-
cantly enhance the promotional
opportunity for our clients using
our patented DMDS to deliver
their music,” says Chris Mont-
gomery, executive VP of mar-
keting and product manage-
ment for Musicrypt. “We have
already seen revenue from our
Canadian label partners, and

in sales in 2006, surpassing $1
billion in 2008. But the CEA says
it is revamping those figures be-
cause of delays, with new esti-
mates expected in July.

While Blu-ray has not proved
it can get to market yet, the for-
mat has the advantage of being
backed by more studios, more
hardware companies and the
best-selling gaming console—
Sony’s PlayStation.

“Having so many studios
aligned with our format, it’s
going to be powerful to have so
many titles,” Johnston says.

Of the six major studios, Uni-
versal is the only one backing
HD DVD exclusively. Para-
mountand Warner Home Video
are backing HD DVD and Blu-
ray, and 20th Century Fox,
Buena Vista/Disney and Sony
are backing Blu-ray exclusively.
Additionally, Lionsgate is back-
ing Blu-ray, and New Line Cin-
ema is backing both.

The music business is begin-
ning to choose sides as well.
Sony BMG is backing Blu-ray,
and has scheduled “Rod Stew-
art, Live at Royal Albert Hall”

they are very enthusi-
astic . . . Our lona rela-
tionship with Biliboard
continuaily strengthens
as we both aim to de-
liver the best marketing expo-
sure for our label partners.”
Musicrypt will market eNote
independently in Canada.

RINGTONES GO GOLD,
PLATINUM

The RIAA, CTIA—The Wireless
Assn. and Billboard heralded
the coming-of-age of master
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Sony.BMG will
release a new

" JOHN LEGEND
DVD on the
Blu-ray formnat
this summer.

and “John Legend, Live at the
House of Blues” for release on
the format this summer. Uni-
versal Music Group is backing
both formats, but no titles are
scheduled for release, and EMI
and Warner Music Group have
yet to decide.

Next-generation DVD is com-
ing atan important time for the
music business. According to
year-end shipment numbers the
RIAA released earlier this year,
music DVDs were down in
2005—the first decline since
tracking began in 1998. The cat-
egory posted increases of ap-
proximately 50% in 2003 and
2004 but slipped 3.8% in 2005,
to $539.8 million in shipments.
The overall DVD market is
showing the same trend, thanks
to consumer collection satura-
tion levels and other consumer
options, according to NPD

ringtones as the cornerstone
of the mobile music industry,
Introducing a golid and plat-
inum certification program for
the format.

At a June 14 New York press
conference hosted by Bill-
board, the RIAA unveiled the
details of the new award cat-
egories to recognize the sales
of master ringtone recordings.
Much like the gold and plat-
inum record awards, labels
may now request certification
for their ringtone sales.

DEM FRANCHIZE BOYZ

Group analyst Russ Crupnick.

While it’s too early to project
a winner in the format war, an
unintentional beneficiary may
already be emerging—the gam-
ing industry.

By bundling Blu-ray drives
with the upcoming game con-
soles for PlayStation and mak-
ing the new Xbox ready for an
outboard drive, the consumer
view of gaming products is shift-
ing in a significant way.

“Increasingly consumers
think about their gaming console
as a DVD player,” CEA director
of industry analysis Sean Wargo
says. “For the previous genera-
tions—XDbox and PS2—it was
something that was nice to have.
Now it's become a required fea-
ture that it will play DVDs. Con-
sumers now look at thisas a
multifunctioned device and not
just for games anymore.” .-«

Labels will have to provide
the RIAA with sales data pro-
vided by wireless carriers to
certify their request, which
the RIAA will have audited by
an independent third party.

Artists receiving the inau-
gural gold and platinum mas-
ter ringtone awards are Dem
Franchize Boyz, Bow Wow,
Bubba Sparxxx and Rick Ross.

“Itis hard to believe, given
th2 magnitude of the indus-
try’s success, that four short
years ago nobody was talking
about gold and platinum sales
levels for simple ringtones,
never mind sales levels such
as those for master ring-
tones,” CTIA president/CEO
Steve Largent said at the un-
veiling. “In fact, four years ago
no one was even offering
mester ringtones, demon-
strating just how dynamic the
marketplace has been.”

Billboard executive editor/
associate publisher Tamara
Conniff also announced that
Billboard’s master ringtone
chart would launch this summer.

LEGEND: KEVIN MAZUR/WIREIMAGE .COM: DEM FRANCHIZE BOYZ: JOHNNY NUNEZ/WIREIMAGE.COM
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BY SUSAN BUTLER

LEGISLATION LANDMARK

Could A Bill That Just Cleared Subcommittee Cure All Your Licensing Woes?

After more than two years of
wrestling on Capitol Hill, major
record companies, music pub-
lishers and digital media com-
panies have come together to
support a bill that streamlines—
and forever changes—the way
recorded compositions are li-
censed for digital distribution.

“All the major players have
agreed on a proposal thatno one
thought was possible,” says
David Israelite, CEQ/president
of the National Music Publish-
ers’ Assn. (NMPA). The group
hammered out the new licens-
ing framework with the Digital
Media Assn. {DMA), with the
RIAA negotiating in some es-
sential adjustments for labels.
Radio and satellite broadcast-
ers, consumer electronics
groups and the so-called “copy-
right left” groups publicly op-
pose the bill.

The Section 115 Reform Act
of 2006 was introduced and
passed unanimously in the
House Judiciary Subcommit-
tee on Courts, the Internet and
Intellectual Property on June
8. Subcommittee leaders
Lamar Smith, R-Texas, and
Howard Berman, D-Calif,, in-
troduced the bill.

The new blanket-licensing
system under the bill offers ad-
ministrative simplicity, the
freedom to innovate and legal
certainty for digital compa-
nies, DMA executive director
Jonathan Potter says.
Currently, digital services or
record companies must secure
a compulsory license for each
composition for digital phono-
record deliveries {(DPDs)
through the Harry Fox Agency
(HFA), directly from publish-
ers or through the Copyright
Office by following a myriad
of procedures. Licenses for hy-
brid offerings—those physi-
cal formats that have a digital
element like locked-content
CDs and kiosks—must be in-
dividually secured from pub-
lishers or an agent acting on
their behalf.

Under the bill, digital music
services can go toalimited num-
ber of designated agents to se-
cure a single-blanket license to
reproduce and distribute com-
positions that are subject to a
compulsory license (i.e., non-
dramatic compositions previ-
ously recorded and released in
the United States).

The bill sets up a general des-

ULVl BY RAY WADDELL

Brown Plays Lead On
Summer’s Largest Urban Tour

Lil’ Wayne, Ne-Yo, Dem Franchize Boyz And Juelz Santana Join Him On Bill

ignated agent (GDA), expected
to be HFA, to grant the licenses
for all compositions. The Copy-
right Office could certify other
agents if they represent the re-
production and distribution
rights for at least 15% of all
published compositions. Re-
portedly, the only additional
companies that currently qual-
ify under this standard are EMI

. . g

participate in the blanket license.

« If the rights holder is sub-
ject to a recording contract en-
tered before june 1, 2006, which
permits the record label to re-
coup an advance from mechan-
ical or DPD royalties, then the
agent would pay that label
rather than the rights holder
until full recoupment.

+ The license may only be ob-

stream or deliver digital music
—are included in the license;
they are excluded if the service
takes “affirmative steps to au-
thorize, enable, cause or induce”
the making of copies of recorded
compositions accessible for “fu-
ture listening” unless licensed
for that use.

It’s this last point that Cox
Radio, Entercom Communica-

The bill would simplify
and streamline licensing
compositions in the digital age.

Music Publishing and Warner/
Chappell Music.

Other provisions of the 57-
page bill, still subject to
change, include:

» Those who own or control
rights in compositions will
automatically be represented
by the GDA until other agents
are approved.

- Rights holders may enter
into voluntary agreements with
digital music services rather than

tained by a digital service
provider, not by an aggregator
or record company unless they
qualify as a service provider.

» Royalty rate and terms will
be set by Copyright Royalty
Judges, with interim rates set
upon request for new formats
so that the process will not delay
launching new products.

- So-called intermediate
copies—computer server, cache
and buffer copies necessary to

tions, XM Satellite Radio, Sir-
ius Satellite Radio and the
Consumer Electronics Assn.
particularly object to; they joined
the Electronic Frontier Founda-
tion and 13 other companies
and groups in a June 6 letter to
the Subcommittee opposing the
bill. They argue that by includ-
ing these intermediate copies
in a license, the bill effectively
acknowledges that they should
be licensed; they say these types

UplFront

of copies should not be under
the control of copyright owners.
The group also argues that re-
ferring to a license for “future
use” would stifle innovation and
violate consumers’ rights under
fair use. This provision would
likely cover the XM service and
its new devices that record and
store music for later listening.
The Copyright Office also has
some objections while support-
ing the bill overall. It does not
want the designated agent to be
able to use the administration
fees for lobbying, litigation or
any purpose other than admin-
istering the licenses. Italso does
not want the legislation to clas-
sify a stream, which is a per-
formance, as a distribution
under copyright law.
Meanwhile, the major players
are negotiating to fine-tune the
language before a full Judiciary
Committee makes further
changes, which will most likely
occurin July. They are also meet-
ing with senators to promote a
companion bill. While support
of the NMPA/DMA bill could
crumble at any point in the ne-
gotiations, it is clear that Smith
and Berman expect the parties to
work out their differences. -+
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In a summer once again lacking in urban firepower,
the Chris Brown Up Close & Personal tour is shaping
up as the season’s biggest trek for the genre.

Jive artist Brown is packaged with Lil' Wayne, Ne-Yo,
Dem Franchize Boyz and Juelz Santana for a 32-date
tour that begins Aug. 11 at the Verizon Wireless Am-
phitheatre near Indianapolis. Producers are also as-
sembling acts for a preshow concourse stage.

“It's the only tour of its kind going out this summer
that will integrate rap and R&B and will be for the kids,”
says Dennis Ashley, the agent responsible for Brown
at Creative Artists Agency.

The festival-style tour will be promoted by Live Na-
tion under Al Haymon’s urban music division. Tickets
are priced in the $30-$40 range reserved. The tour is de-
signed to play primarily reserved seating at sheds, but
lawn seating will be opened up if sales warrant.

“It’s gonna be a lot of screaming gitls there, a lot of
fansin general,” Brown says of the upcoming tour. “It’s
gonna be a great all-around show that everybody, in-
cluding myself, can have fun with.”

Brown has been a fast-rising phenom, with his self-
titled 2005 debut release entering the Billboard 200
chart at No. 2 last November and reaching platinum in
six weeks.

The spring tour played colleges, theaters and large
clubs like the Electric Factory in Philadelphia and House
of Blues clubs in Atlantic City, N.]., Chicago, Cleveland
and North Myrtle Beach, S.C. The 13 shows on the spring
tour reported to Billboard Boxscore grossed $457,550
and drew 18,933.

Despite Brown’s short history, Ashley believes the
teen is ready to headline amphitheaters. “That’s why
we packaged the show the way we did,” Ashley says.
“We put him on a multiact, formatted show where he
can be successful.”

For an artist so early in his career, Brown is spend-
ing alot of time on the road, something not many urban
acts are known for. “Live performance is definitely one
of his focuses,” says Brown's manager Tina Davis. “He
is an incredible live performer. You really get a chance
to see vocally what he can do, as well as his dancing and

showmanship and everything creatively that goes
along with it.”

Brown seems to have taken well to the road.
“Iloveit, I can’'t even complain about it, that's -
the main thing I love to do,” he tells Billboard ¥ 4
via phone while “chillin’ ” prior to a one-off -
performance in Bermuda. “The [spring] tour
was incredible, just bananas.”

Davis says Live Nation approached her
about promoting Brown’s tour. “Chris and
I putittogether,” she says. “I told them who
I wanted, and what we needed to pay them.”

Live performance will “definitely” con- ¢
tinue to be a focus in Brown's career,
Davis says.

“We plan to make sure that Chris always raises
the bar for himself and the industry and continues to
try to reinvent himself,” she says. “I want everybody to
see him become a full man from a young man as well
as a great entertainer. He only strives to be as good as
Michael Jackson and the greats before him.” vos
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H&M Dresses Up
Madonna ForTour, Ads

Fashion Retailer Taps Artist For Campaign

A partnership between Madonna
and global fashion retailer
H&M may, initially, cause some
to scratch their heads. For
many, Madonna has more in
common with Versace than
H&M'’s inexpensive, yet fash-
ionable, clothing.

But at the wildly busy inter-
section of music and fashion,
Swedish brand H&M has
signed on to supply Madonna
and her entire touring company
(band, stage crew, dancers) with
offstage wardrobes during the
artist’s already-in-progress Con-
fessions Tour. (Madonna’s on-
stage drag for the trek is
designed by Jean-Paul Gaultier.)

Madonna and some mem-
bers of her entourage will ap-
pear in a H&M ad campaign
that launches in August. At the
same time, the retailer will
begin selling a specially de-
signed track suit that it created
for the superstar artist. H&M
stores will also sell her latest CD,
“Confessions on a Dance Floor.”

In the Confessions Tour pro-
gram, Madonna thanks H&M
via a full-page ad.

Still scratching your head?
Remember, both brands—
Madonnaand H&M, which has
more than 1,200 stores in 22
countries—revel in diversity
and fashion freedom. Both are
also constantly changing up
their sartorial look.

And lest we forget, Madonna
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was featured in a Gap ad cam-
paign three years ago. Of
course, she’s also appeared in
Versace campaigns.

It should be remembered that
H&M markets its affordable
fashions to all consumers, in-
cluding high-end fashionistas.
Twoyears ago, the brand tapped

Karl Lagerfeld to design a one-
off collection for its fall line. It
did the same last year with Stella
McCartney. This year, Dutch de-
sign team Viktor & Rolf will do
the fall 2006 honors.

“H&M is all about mixing
and matching styles,” the com-
pany’s director of communica-
tions Lisa Sandberg says.
“That’s where today’s con-
sumers are going. It's about cre-
ating a self-style.” For Madonna,
that could mean pairing H&M
jeans with a Versace T-shirt.

According to Sandberg, it was
amutual friend—an English ad-
vertising film producer—who
made the initial contact between
Madonna and H&M. “Both
sides were keen on making this
happen.” And so it has.

At last!

We love celebrating Brian Wilson’s birthday
(June 20) because it means summer is here! OK,
a day later. Beach Boys, Jan & Dean, Dick Dale,
Palisades Park, reggae, “Tell Me,” “Like a Rolling
Stone,” “Sgt. Pepper,” Annette and Frankie, hot
dogs and french fries, “Under the Boardwalk,”
“Up on the Roof,” hot rods, surfboards, beach
babes and sex, sex, sex!

Yeah, baby!

Speaking of Pepperland, this summer’s hottest
attraction will be the Cirque du Soleil Beatles
show at the Mirage in Las Vegas. It’s called “Love,”
and rumor has it, it includes 130 Beatles song
fragments, some radically reinterpreted and some
never heard before.

The last time we saw Apple exec Neil Aspinall,
he was genuinely enthusiastic about it and ex-
tremely impressed by the job Sir George Martin

JAVA WITH A KISS: Do
we really need a Kiss-branded
coffeehouse? That’s right, Kiss
as in “Rock and Roll All Nite,”
“Beth” and “I Was Made for
Lovin’ You.” Through a deal
brokered by the band’s exclu-
sive merchandising company,
Signatures Network, the Kiss
Coffeehouse opens June 27 in
Myrtle Beach, S.C.

Kiss bandmates Gene Sim-
mons and Paul Stanley will be
on hand to cut the opening day
ribbon. A scheduled perform-
ance by tribute band Kiss Army
will surely raise the entertain-
ment bar, while a Kiss-infused
fireworks display should offer
more than enough “ooh” and
“aah” opportunities. Or not.

Brian Galvin, who owns the
licensed coffeehouse, is confi-
dent the cafe will become a
major tourist attraction.

COOLEST
IN THE
LD

THIS WEEK

COUNTRY GIRL

’_ Columbia Records UK

KING OF THE FREAKS

Screaming Apple

IF IT TAKES A LIFETIME
Big 3 Records

AFTER THE GARDEN

Reprlse

EVERYONE KNOWS
Blackhea

ROAD TRIP: Bon Jovi is
once again doing its bit for
New Jersey.

The band’s “Who Says You
Can't Go Home” is heard loud

ARE YOU READY FOR IT?

Teenacide

]
2
2
A
5
o
y i

and his son Giles were doing with the music. He
had a glimmer in his eye, and 1 could tell he was
tickled by the fact that Martin could still surprise
him after a lifelong friendship.

Primal Scream grabs the CSWTW spot with
“Country Gitl” joining Joan Jett and Cheap Trick
in the cool-comeback-even-though-we-never-left
department. Through the years, Bobby Gillespie
has traveled, shall we say, a rather catholic music
landscape—all right, schizophrenic might be more
accurate. Alternative to rock to dance to whatever,
“Riot City Blues” shows a return to the rock form
of “Give Out but Don’t Give Up” and “Rocks.”

Maybe after helping start the entire alternative
scene—from the Verve to Coldplay to Franz Fer-
dinand to Arcade Fire to the Yeah Yeah Yeahs—
Gillespie feels the only true alternative left is
garage rock! Welcome home, brother!

Happy beach blanket bingo, baby!

COOLEST GARAGE SONGS

PRIMAL SCREAM

THE MAGGOTS

CHEAP TRICK

NEIL YOUNG

JOAN JETT & THE BLACKHEARTS

THE HOLOGRAMS

THE RACONTEURS

and clear in TV commercials
for the New Jersey Office of
Travel & Tourism. The spots are
airing in New York, Pennsylva-

NOTHING TERRIBLY NEW

Universal

3

WORLD WIDE SUICIDE

J Records

nia, Maryland, Connecticut and
Washington, D.C.
Songwriters Jon Bon Jovi
and Richie Sambora donated
the song for the spots free of
charge. vee

LIFE WASTED

JRecords

10

BROKEN BOY SOLDIERS
MADONNA and members
of her entourage will appear
in a H&M ad campaign that
launches in August.

SINNER
Blackheart

2 PEARL JAM
JRecords . o -

LIVING WITH WAR

Reprise

4
<3

ROCKFORD
BIig 3 Records

THE HELLACOPTERS

PEARL JAM

PEARL JAM

THE RACONTEURS

PEARL JAM

JOAN JETT & THE BLACKHEARTS

NEIL YOUNG

CHEAP TRICK

6 FIRST IMPRESSIONS OF EARTH

Domino

8 FLAT-PACK PHILOSOPHY
Cooking Vinyl - . e
S ? MONKEY TIME!
Screaming Apple
1 RIOT CITY BLUES

Columbia Records UK

For more information go to UNDERGROUNDGARAGE.COM.
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WHATEVER PEOPLE SAY | AM, THAT’'S WHAT I’'M NOT

THE STROKES

ARCTIC MONKEYS

BUZZCOCKS

THE MAGGOTS

PRIMAL SCREAM

Little Steven's Underground Garage column is produced exciusively for Billboard

MADONNA.: KEVIN MAZUR/WIREIMAGE.COM
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gour-age
o\ (kdiri)n.
The state or quality of mind or spirit that enables

one to face danger, fear, or vicissitudes with
self-possession, confidence, and resolution; bravery.

congratulations

number

The Village

villagerecorder.com

recording music. recording history.
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NEWS

>>>GOLDSMITH IS MITS MAN

Veteran British live-music impresario Harvey Goldsmith
will be honored with the U.K, record industry’s “man of the
year” award in October.

Goldsmith, whose producing credits include the Live
Aid and Live 8 music events in 1985 and 2005, will receive
the 2006 Music Industry Trusts’ Award (MITS) Oct. 30 at
London’s Grosvenor House Hotel.

During his 40-year career, Goldsmith has worked with
some of the world’s biggest acts, including the Rolling
Stones, the Who, Bob Dylan, Bruce Springsteen, Elton
John, Luciano Pavarotti and Barbra Streisand.

The annual MITS honoree is chosen by an industry
panel. The event raises funds for two main charities:
Nordoff-Robbins Music Therapy, which uses music to
support and care for adults and children, plus the BRIT
Trust, which includes the United Kingdom’s BRIT School
for Performing Arts and Technology. —Juliana Koranteng

>>>INGENIOUS INDIE FUNDING

U.K.-based label independiente has obtained funding from
venture capital fund Ingenious Music VCT to bankroll the
second album by British singer/songwriter Martina Topley-
Bird. The album is scheduled for release early next year,
and will be produced by U.S. producer/DJ Danger Mouse.

Details of the funding were not disclosed. According to
an Ingenious statement, this is “the first in what is
expected to be a number of
deals” between the
companies, and Ingenious
would provide a
“multimillion-pound sum” to
support the label’s new and
established artists.

During the past two years,
Ingenious has raised more
than £41 million ($75.6
million) through two venture
capital funds to investin
specific music projects. In
January, Ingenious
announced its first artist
investment: funding
alternative rock act the
Heights’ forthcoming debut
albumin a joint venture with U.K.-based venue
operator/label Channelfly Group (Billboard, Jan. 18).

-—Juliana Koranteng

>>>QUEEN HONORS AUSSIES

Australian music industry veterans Michael Gudinski and
Olivia Newton-John were recognized in the Queen’s
Birthday Honours June 12. The United Kingdom’s Queen
Elizabeth Il names the annual honorees on the advice of
the Australian prime minister and government.

The awards recognize special achievements by a
Commonwealth country’s citizens. Among the 76
Australian awards, singer Newton-John was made an
Officer of the Order of Australia for services to
entertainment, cancer research and the environment.

Mushroom Group founder/chairman Gudinski was made
a Member of the Order of Australia for promoting the
Australian music industry and advocating young people’s
entry into the business. —Christie Eliezer

>>>NEW TERM FOR BOURDOISEAU
Stephan Bourdoiseau has been re-elected president of
French independent labels body UPFI for a second two-
year term. Bourdoiseau is president of Wagram Music and
a board member of European indies’ body impala. He was
first elected to the UPFI postin 2004.

Bourdoiseau was re-elected at the French independent
association’s annual general meeting June 6 in Paris. He
says that under his presidency, UPFI will focus on
“allowing digital reproduction and distribution to be
monetized” and on lobbying for such initiatives as the
French government’s tax credit scheme that was
proposed in January and which will allow labels to offset
part of their recording costs. —Aymeric Pichevin

OPLEY-BIRD
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CHICKS ON SPEED RACED
OFFSTAGE IN SPAIN

At Festival, Things Get Weirder Than Usual For Art-Rocking Group

Chicks on Speed, the Berlin-
based indie foursome, is no
stranger to weird. They have
belted out their brand of elec-
tro punk wearing costumes
made out of gaffer tape and
newspapers. They embrace an
amorphous creature made of
a half-dozen (or so) breasts on
videoscreens while they per-
form and in their own publi-
cations. They once sold a
promo poster that pictured
nothing but wet pubic hair.

But even by Chicks on
Speed’s standards, things got
pretty weird at the June 10 Ox-
igena music festival in Spain,
when they were physically
dragged offstage. Depending
on whose story you believe, the
group either showed up late
and were no longer welcome
to play, or they were removed
by promoters in an attempt to
trigger insurance payments to
recoup losses from the poorly
attended event.

Oxigena was the first con-
cert organized by Ortiz
Padillo Promoters. That com-
pany’s Manolo Padillo says
Oxigena sold 1,200 tickets al-
though he had anticipated
more than 2,000.

According to the Oxigena

» Web site, the Chicks were

scheduled to go onstage at
12:45a.m.onJune 11. Accord-
ing to the band’s Melissa Logan
and the band’s manager, Adi
Nachman, all correspondence
from the festival promoters
said that Chicks on Speed were

| scheduled to play at 1:30 that

morning. “We have the docu-
mentation to prove that, and
we have all the e-mails from the
promoters,” Nachman says.
“There was a serious misun-
derstanding over the timeta-
bles given to the bands,

including several local outfits,”
says Eduardo Mateo, booking
director for Decoder Muzique,
the company that Ortiz Padillo
Promoters recruited to book
non-Spanish acts for the festi-
val. Mateo also booked La-
dytron and French electronica
act Black Strobe for Oxigena.
“Chicks on Speed arrived late,
but this happens in all festi-
vals,” Mateo says.

Padillo insists the band ar-
rived a half-hour late. “We ex-
plained we have a timetable
that must be adhered to,”
Padillo says, noting that
Parisian electronic act Black
Strobe had to play afterwards.
“If we went over time, we
could be fined,” Padillo says.
“They were intransigent, and
I began to think the whole
thing was some kind of pub-
licity sham . . . it was clear no
friendly agreement would be
reached, so we told them they
could not play.”

Sometime around 1:30
a.m., Chicks on Speed took the
stage anyway.

Logan says Mateo and
Padillo then approached the
band in front of the crowd.
“They said to us, ‘Please come
offstage, please don't play,” ”
she recalls. “We turned our
backs and said, ‘No, we're play-
ing. We came all this way to
play, and we have e-mails prov-
ing our stage time.” ”

Chicks on Speed’s Alex Mur-
ray-Leslie remembers seeing
an imposing figure “dressed in
red” barking orders to the pro-
moters. Logan says, “They
called him ‘the insurance guy.’
That’s all we know.”

After about two minutes of
performance, power was cut
tothe stage. Security was then
sent to create a barrier be-
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tween the stage and the in-
creasingly irate audience.
Chicks on Speed began
singing a cappella.

“They ran onto the stage,
and began telling the audience
that we would not let them
play,” Padillo says. “They were
trying to get the audience to
turn against the promoters
and organizers.”

Padillo adds that, despite
being repeatedly asked to va-
cate the stage for the next act,
Chicks on Speed refused to go.
“1 felt terrible,” he says, “this
should have been one of the big
moments of my life with my fa-
vorite group. Everything was
ruined. We had to hustle them
off —without using violence.”

Padillo may define “vio-
lence” differently than some.
A clip now circulating on the
video-sharing site YouTube
.com shows a tangle of people
wrestling onstage, including
what appears to be security
guards and the band.

“I was trying to hold on to
the monitor,” Logan says.
“Eventually, I was just pulled
down the ramp and put down
on the ground. Then the guy
just left me there, and I tried
to go help [the rest of the band],
but they blocked the way. Then
they pushed [Murray-Leslie] off
the ramp.”

Manager Nachman says
Murray-Leslie lost feeling in
her shoulder for about three
days. She adds that much of
the band’'s equipment was de-
stroyed in the fracas, and notes
that the band’s.photographer
had her digital camera
smashed and its data card
stolen. Nachman says the band
will take legal action against
Ortiz Padillo to recover med-
ical fees and the costs of bro-

ken equipment.

Logan says she was told that
Ortiz Padillo Promoters could
collect insurance on the poorly
attended festival if one of its
headliners did not perform.

The band’s booking agent is
Chris Hearn at London’s Pri-
mary Talent. As well as Chicks
on Speed, Hearn also had Is-
land Records U.K. signing La-
dytron on the Oxigena bill.
Ladytron played its set earlier
that night and has been paid
in full, Hearn says.

“We always recommend
our acts to have a 50% deposit
paid a month upfront,”
Hearn notes, “and most are
happy for us to collect the full
fee for them. But the Chicks
like to work differently; they
like to collect the paymentin
full themselves.”

Hearn says Primary Talent
is working with Decoder to get
the band paid in full for the
show. “It’s simply unaccept-
able for an act to be treated like
this,” he says.

Padillo insists the band will
not be paid due to breach of
contract and says he will not
pay it even if a court case en-
sues. Every other band on the
bill was “very, very profes-
sional,” Padillo claims.

Mateo says he, too, has con-
tacted lawyers to see whether
a case can be made against
Ortiz Padillo to pay Chicks on
Speed its performance fee.

Mateo puts the incident
down to the promoters’ inex-
perience. “These were third-
division people trying to play
in the first division,” he says.
“The organization was chaotic
they became nervous, but I dc
not understand why they re-
acted so strongly to the girls
late arrival.” oee

TOPLEY-BIRD: ANDRE CSILLAG/WIREMAGE COM
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Band Members Fight
Over Naming Rights

Grupo Montez De Durango’s Singer, Leader In Legal Dispute

José Luis Terrazas and Alfredo
Ramirez were more than just
business acquaintances.

As the long-recognized
leader and lead singer, respec-
tively, of Grupo Montez de Du-
rango, they helmed the most
popular group within the du-
ranguense movement, the re-
gional Mexican subgenre that
has dominated Billboard’s Latin
sales charts since 2003.

“I trusted him like a father,”
Ramirez says of Terrazas.

“Imagine, 10 years working
together,” Terrazas says sadly.

Now, several million albums
later, Terrazas and Ramirez are
embroiled in a bitter legal dis-
pute over ownership and rights
to the valuable Grupo Montez
de Durango name.

The case, scheduled for trial
in September, casts a dubious
spotlight on the handshake
mentality that still permeates
much of Latin music, regional
Mexican in particular.

“Whenever you have a group
where the singer isn’t the owner,
you have issues,” says Disa CEO
Domingo Chavez, who has seen
dozens of name fights during
his 30 years in the business.
“The problem is, this is a suc-
cessful group. It’s the No. 1
group. [ hope they don’tend up
being too damaged, either eco-
nomically or morally.”

Terrazas and Ramirez remain
on the same label, Disa, with
Terrazas recording as Grupo
Montez de Durango.

The band, via a succession of
chart-topping albums and sin-
gles, popularized a kind of

GRUPO MONTEZ DE
DURANGO in happier times>
Standing in the back, in the
center, is singer ALFREDO
RAMIREZ. Standing in the
front, second from right, is
JOSE LUIS TERRAZAS.

techno-banda, danceable music
known as musica duranguense
and spearheaded a movement
that catapulted literally dozens
of groups.

Although the public did not
know it, court documents indi-
cate that as early as 2004, own-
ership of the group’s name had
become an issue.

But things unraveled only last
fall, when Ramirez, along with
the band’s manager Martin Fa-
bian, parted ways with Terrazas.

On Nov. 2, 2005, Ramirez
filed a complaint alleging false
designation, fraud and breach
of fiduciary duty.

Terrazas countersued for
trademark infringement and
unjust enrichment, among
other allegations.

According to court filings
from Ramirez and bass player
Ismael Mijares, it was Mijares
who came up with the idea to
form a band while in Durango,
Mexico, and discussed it with
Ramirez. Later in Chicago, Ter-
razas was persuaded to join.
Ramirez thought up the idea of
emphasizing the tuba, saxo-
phone and flute through a syn-
thesizer, the filing claims. The
other two each suggested
sounds, ultimately creating
their unique duranguense style.

Terrazas court documents tell
a different tale: that he created
the group; selected the members;
produced, financed and selected
the songs; created the name; and
landed a record deal. He claims
that the members signed agree-
ments to perform exclusively for
him. He registered the trade-

mark as the owner in the United
States, while Ramirez and oth-
ers in the group claim that Ter-
razas said he would register it for
the partnership.

The battle spilled into the |

media, with the relationship
souring so badly that Terrazas
filed suit in Mexico, resulting in
two months of jail time for
Ramirez and several of hisband
members earlier this year, on
charges of having benefited il-
legally from the Grupo Montez
de Durango name.

Meanwhile, the public has
had a hard time determining
what is what.

Grupo Montez de Durango’s
new album (with Terrazas) de-
buted at No. 1 on Billboard's Top
Latin Albums chart last month.
Ramirez’s album, a compilation
titled “Unidos,” came out two
months ago and peaked at No.
11 on the Top Latin Albums list.

To the chagrin of concert pro-
moters, both Ramirez and Ter-
razas are touring as Grupo
Montez de Durango, with a
court denying preliminary in-
junctions from both of them
barring the other from using the
band’s name.

Both parties say they will as-
semble new groups if the court
rules against them.

“This time, I'll register the
name everywhere so there is no
confusion,” Terrazas says. “Un-
fortunately, there isn’t an ency-
clopedia to guide you through
things like this.” o

Additional reporting by Susan
Butler.

G

AR

One night only where it all began at the Whisky on the Sunset Strip:

Johnny Echols with Baby Lemonade - Vince Flaherty and The Invincebles
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BY RAY WADDELL

Michael Plans Live Euro Trek

First Extensive Tour In 15 Years Kicks Off Sept. 23 In Barcelona;

-romoters were cor-

rect to put their

faith in George
Michael’s first European
tourin1S years.

Since going on sale in
April, Michael’s 47-date 25
Live tour, which begins Sept.
23 in Barcelona, has moved
close to 600,000 tickets,
catching even Michael’s han-
dlers somewhat by surprise.

Michael’s manager Michael
Lippman calls the demand
“over the top. It was beyond
our expectations in terms of
speed, but | never doubted
we’d sell the tickets.” The
tour celebrates Michael’s 25-
year career.

Michael has never been
known for extensive concert
treks, having last toured in
1991in support of his “Cover
to Cover” album. “He did
tour with Wham!, and he did
tour on the ‘Faith’ album,”
Lippman says. “But there
were only about 40 datesin
America.”

But 15 years is a long ab-
sence from the live market
for any artist. Lippman says
a series of personal and pro-
fessional setbacks—many of
them well documented in
the press, including suing
Sony in 1993—kept Michael
off the road.

“He just became a bit
reclusive, not really wanting
to go out and engage the
public,” Lippman says. “Now
he’s fit and ready to go and
he wants to go out and play
his music for people and in-
teract with people.”

Apparently, there was
considerable pent-up de-
mand to see Michael live. “I
never take anything for
granted—it is dangerous to
do soin th s business,” says
tour producer Barrie Mar-
shall of Marshall Arts. “How-
ever, peop e have been ask-
ing me every year for at
least the last 10 years,
‘When is George going to
play dates>’ ”

The tour will wrap with a
series of U K. dates, includ-
ing MEN Arena in Manches-
ter (Nov. 17-18), SECC Arena
in Glasgow (Nov. 22), Earl’s
Courtin London (Nov. 25-26,
28), NEC Arena in Birming-
ham (Dec. 2-3), and a four-
night stand at the newly re-
furbished Wembley Arenain
London (Dec.11-12,14-15). In
the United Kingdom, tickets

MICHAEL

are priced between £40 and
£100. ($74-5184).
Marshall, who will pro-
mote all the U.K. dates ex-
clusively anc work with local
promotersir the various Eu-
ropean courtries, is partic-
ularly enthused about the
run. “George has appeared
from time to time in major

superb. When you have a
voice that is this good, you
can only have the best.”
Lippman says the set list
will be a careerretrospective,
including hits from Wham!
and Michael’s solo career.
“We’ve got aband, we've got
acrew, we've got a set being
built and designed, we’re way

"We're all goin

to wear T-shirts
saying, “Let’s make
sure George has a

good time.

2 9

—MICHAEL LIPPMAN, MICHAEL’S MANAGER

charity concerts where |
have always been reminded
of just how biilliant a singer
and performar he is,” Mar-
shall says. “He is a perfec-
tionist in everything he does
[so] | know that the musi-
cians and siigers will be
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ahead of the game,” Lippman
says. “We'’re all ready to go
and can’t wait for these dates
to begin.”

With overwhelming suc-
cess of Europe, is there any
chance Michael will test the
waters in the United States?
“lam very optimistic that we
will,” Lippman says. “Let’s
get up and running. We’re
all going to wear T-shirts
saying, ‘Let’s make sure
George has a good time.’ |
can’timagine it won’t come
to America.”

& On The Road

-y i
RPN . WADDELL rwaddell@billboard.com

' Shooter Guns

Appeal

For Widespread

Younger Jennings’ Sound Embraced
By Country, Rock Fans

Just as his late father, Waylon
Jennings, had enough of a
cool factor to play Lolla-
palooza, Shooter Jennings
can do country festivals one
night and open for Alice in
Chains the next.

The younger Jennings,
whose latest record is “Electric
Rodeo” on Universal South, is
equally athome in front of bik-
ers and two-steppers.

“We're playing with [Lynyrd|
Skynyrd, all these festivals,
we're headlining some shows,
we’re kinda just all over the
place,” Jennings says.

He adds that recently open-
ing for Alice in Chains defi-
nitely exposed his band to a
new audience.

“We were playing to an au-
dience that had never really
listened to us,” Jennings says.
“I just came out there and
said, ‘Ain’t it cool thata coun-
try band can play with a rock
band? We're country, but this
is what we think country
should sound like.’ Thatkinda
gave 'em permission to listen,
and they liked it. It worked re-
ally great, and now we're try-
ing to hound [Alice in Chains]
for a tour in the fall.”

Jennings’ current band is
a hard-touring unit, even

more so than his previous
band, the hard rock outfit
Starrgun. “Starrgun toured a
lot, but not nearly as much as
we do now because we just
didn’t have the work,” he says.
Starrgun would play about
100 dates per year, Jennings
says, whereas now he books
about 250 gigs annually.
“Touring has been a big
part of our focus since day
one,” says Marc Dottore, Jen-
nings’ manager. “And it’s
been great to build. We can do
well in Dallas or Chicago or
the West or New York. It
seems to work everywhere.”
jennings does not want to
leave any stone unturned. “It’s
like we're covering all of our
bases, and it’s important that
we do that,” he says. “All three
bases: Southern rock, rock
and country; let’s do it.”
Even so, Jennings says he
does not tailor his set list to
his audience. “I’'m not a big
believer in doing that, be-
cause I don’t want to lead the
audience into believing we're
something we're not,” he
says. “With Alice in Chains,
even though we did play all
of our rocker stuff, I defi-
nitely made sure we had
some real country in there so
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SHOOTPR JENNINGS books
about 2p0 shows annually.

that people could understand
the whole spectrum of what
we do.”

As the rooms get bigger,
Jennings is breaking on the
road, as opposed to on the
radio. “Well, that’s the only
option we’ve got right now,”
he says with a laugh. “Play-
inglive is the best thing about
us and the thing we love to do
the most. But I love cuttin’
records and making music
that's my own, so I'll always
have a big love affair with
going in the studio and mak-
ing music.”

Dottore is gratified that Jen-

nings is getting press atten-
tion for his live shows. “I have
waited a long time to find a
guy that has thatkind of edge
and it's still based around
great songs,” Dottore says.
“So much of what we feel is
important has to do with
being on the road. It’s old
school as hell, but we love
doing it this way.”

Jennings is booked by
James Yelich at Monterey
Peninsula Artists/Paradigm,
with key input from Brandon
Mauldin, who works with Dot-
tore. “Brandon worked with
Bonepony for years and really

knew the rock club scene out
on the road,” Dottore says.
“Brandon is why we were able
to get out and tour early, be-
cause he worked his club con-
tacts so well. He has brought
some good young indie pro-
moters to the table that would

otherwise fly under the radar |

of MPA.”

Jennings’ road manager is

veteran production guru
Stephen T. Gudis, whose
résumeé includes stints as
production manager at Star-
wood Amphitheatre in
Nashville and a few Farm
Aids. “oe
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Country-Soul (Identical)
Duo Gets Spotlight

fter receiving second
billing on Jenny Lewis’
solo debut “Rabbit Fur
Coat,” the Watson
Twins are stepping out of the
shadow of the Rilo Kiley singer
and have found a welcoming
partner in indie retail.
Chandraand Leigh Watson’s
debut EP, “Southern Manners,”
gracefully explores the kind of
country-soul that the Twins
helped bring to “Rabbit Fur
Coat,” a sleeper hit on indie
Team Love that has sold more
than 71,000 copies in the United
States, according to Nielsen
SoundScan. “Southern Man-
ners” is available exclusively at
indie retail via Junketboy, the dis-
tribution arm of the Coalition
of Independent Music Stores.
The Watson Twins hope to
record a full-length in the next
year, and are shopping for tour-
ing partners for this fall. They're
not exactly eager, however, to

sign with a label, and for now,
would prefer to stay indie.

“Maybe we shouldn’t say
this,” Chandra Watson says, “but
we don’t really want to be on a
major. [ just think for our sound,
we're better suited foran indie.”

For now at least, Junketboy
has taken the pressure off find-
ing a label for the Watson
Twins. As the duo spent more
time on the road with Lewis—
with whom the act will con-
tinue to tour this
summer—demand became too
great for the act to handle on
its own. Now managed by Lisa
Klipsic with Don’t Jump Man-
agement, the Watson Twins for
much of the past year leaned
on their mom in Louisville, Ky.,
to handle bookkeeping for the
EP.

“She’s so organized, way
more organized than I could be,”
Leigh Watson says. “She’ll show
me this spreadsheet on all the

Retail Track

CDs that have been outand how
many we've sold.”

To date, the album has sold a
little more than 1,000 copies, but
itjust hit indie stores this month.
The EP was recorded with Chan-
dra’s husband Russ Pollard (Se-
badoh), J. Soda (Wifey), Brian
Lebarton (Beck) and Lewis. Once
the Watson Twins start work on
afull-length, they say they’ll start
to more deeply investigate the
label offers thathave been com-
ing their way.

IT'S OFFICIAL: After the
expected June 5 announce-
ment that Bill Hein would re-
place Rick Williams as the head
of Caroline Distribution (Bill-
board, June 3), EMI vice chair-
man David Munns spoke to
Billboard regarding the direc-
tion of the EMI-owned indie
distributor. There were few
specifics, but Munns spoke
generally on why he believes

ED CHRISTMAN echristman@billboard.com

Caroline needs a change.

“There have been a lot of de-
velopments on the indie distri-
bution scene and the indie label
scene recently,” Munns says. “I
think we needed to develop Car-
oline a bit more than we’ve been
doing. I've got some plans for it,
and we’ve got plans that will
show Caroline as unique, and
offering labels a well-rounded
seamless service.”

As has already been hinted,
expect Caroline to put a greater
emphasis on marketing, as well
as pitch labels on worldwide dig-
ital deals. Munns notes that the
topic of upstreaming—in which
an indie-label act is moved up
into the major-label system—is
one that Caroline will continue
to evaluate. The distributor has
a sort of incubator label in As-
tralwerks, and has long offered
labels the ability to move up to
EMI Music Marketing, if so de-
sired.

“Upstreaming is a word
everyone loves to use, but
there’s a question in what it
means,” Munns says. “It can
mean different things to dif-
ferent labels and different
artists and different distribu-
tors. It's quite a complex sub-
ject. You need significant
flexibility in that area.”

Munns notes that Caroline
was working on models that rec-
ognized the fact that “independ-
ents get frightened because they
think [the major] is going to take
their artists.”

As for Hein’s plans, we got
the former Rykodisc head on his
second day on the job, and he
notes that he’s still in his “un-
boarding phase.”

“I think I've walked into a
good situation,” Hein says.
“The obvious thing to say is
we’re going to do more digital,
but that’s a talking point [for]
everyone.” e

THE WATSON TWINS

Sizing Up NARM’s Merchandiser Nominees

Practically every time NARM
announces the finalists for its
merchandiser of the year, it
ignites a debate.

The controversy usually
centers around which compa-
nies are nominated, which
were omitted and/or the size
category some companies are
placedin.

This year is no exception.

Take, for example, that
Paramount Home Video is a
finalist in the large-size distri-
bution category. Whiie video
distributors have been nomi-
nated in the past, this marks
the first time one has become
a finalist. “Wouldn’t it be

At a Best Buy in-store in
Schaumburg, i, the
members of CHEAP TRICK
flank Best Buy regional
entertainment manager
MICKEY GENTILE. From
left are RICK NIELSEN,
TOM PETERSSON, Gentile,
BUN E. CARLOS and
ROBIN ZANDER.
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funny if Paramount won?” a
head of a major music distrib-
utor asked in a tone that made
it clear he didn’t think it would
be funny at all.

Still, as record stores evolve
into home entertainment stores,
why shouldn’t the major music
distributors be challenged and
compared to distributors in
other product categories?

Moving on, it's interesting
to note that Fontana, the in-

dependent distribution arm
of Universatl Music Group Dis-
tribution, was nominated in
the midsize music distributor
category after only one year
in existence. Some might
complain about how Fontana
lands its labels (Billboard,
June 17), but it’s clear that the
merchants think the new dis-
tributor is doing something
right.

Probably the most interest-

ing development in this year’s
list is the introduction of
iTunes to the fray. It becomes
the second Internet merchant
to be a finalist: Amazon was
a finalist in 2004 as well as this
year (for a full list of nomi-
nees, see billboard.biz).

But some question why
iTunes has been placed in the
midsize retailer of the year cat-
egory and not in the large-size
category. After ail, last year it
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was a top six or seven account,
depending on which supplier
you asked; this year it is a top
five account for some.

If that’s the case, some re-
tailers and label executives
wonder how it could be in the
midsize category.

There is no easy answer,
mainly because NARM refuses
to reveal the specific criteria it
uses in placing companies in
categories. But it’s not the
first time this has happened,
nor will it be the last.

It has to do with NARM’s
dues structure. The amount
that companies pay to be a
member depends on their an-
nual volume, which is calcu-
lated on a July-June year.
Also, NARM basically uses the
honor system and doesn’t
check on whatever annual vol-
ume is reported by a member
company. Volume determines
the three size categories.

In the past, there have been

instances where some member
companies have clearly been
miscategorized because they
reorted—how canl put this—a
volume that made you wonder
if the pants were on fire for who-
ever filled out the NARM appli-
cation at that company.
Clearly, iTunes is only re-
porting its volume, not
Apple’s in its membership,
which is.entirely appropriate.
Aftarall, year after year some
labels owned by the majors
are in the midsize category
based on their own specific
volume, not their parents.
Likewise, Fred Meyeris nom-
inated in the midsize retail
category. Meyer, a 128-unit dis-
count department store chain,
is owned by the giant Kroger
company, which has around
2,200 stores. Clearly, Meyer
didr/t take into account its rev-
enue base, which has to be in
the hundreds of millions, if not
billions, of dollars, wheniit filled
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out its membership application,
let alone Kroger’s revenue. It
must have registered for NARM
solely based on the music and
video volume.

But even if only iTunes’ vol-
ume is taken into consideration,
some still wonder how it could
fall into the midsize category.
If iTunes did, say, $150 million
in the second half of last year
and will do, say, $250 millionin
the first half of this year, that
putsitat about $400 millionin
volume, Billboard estimates.

iTunes didn’t respond to a
call for comment.

NARM won’t say that vol-
ume level is used as the cut-
off point to divide between
midsize and large size, but
whatever it is, NARM clearly
changes it from time to time.
A few years back when RED
went over $100 million in vol-
ume, it was moved into the
large-size category. Now,
when it, as well as Alternative
Distribution Alliance, are flirt-
ing with $200 million in vol-
ume, they are both in the mid-

size category.

At an estimated $400 mil-
lion, iTunes is clearly smaller
than any of the merchants com-
peting in the large-size cate-
gory. The smallest is Tower
Records, which sources say had
about $441 million in volume.
After that comes Hastings,
which had $537 million in vol-
ume in its most recently com-
pleted fiscal year. On the other
hand, Hastings music revenue,
including portable players, to-
taled about $135 mitlion. So
Hastings clearly has less music
market share than iTunes.
Tower’s music volume, what-
ever it is, is obviously smaller
than iTunes’ as well.

Others criticize the NARM
awards process for another
reason: Whatever its volume,
iTunes shouldn’t compete
against brick-and-mortar
merchants since many believe
its business is so different. But
in Retail Track’s view, that’s
ptain hogwash, because the
bottom line is both types of
merchants compete for the

consumer’s buck.

A few other thoughts onthe
NARM awards: It’s interesting
to note that Wal-Mart and Star-
bucks didn’t receive enough
votes to become finalists.
What’s with that? Still others
wonder why other video dis-
tributors as well as Amoeba
aren’t among the finalists.
That’s because you have to be
an active member of NARM to
receive nominations, and
Amoeba, and some major
video distributors, are not.

ROCK FORTH: Cheap Trick
is out promotingits best album
in 20 years. On street date
(June 6), the band did anin-
store at a Best Buy in Schaum-
burg, lll., where it sold more
than 350 copies of “Rockford.”
The act followed it with anin-
store at a Wal-Mart the follow-
ing day, where more than 400
people showed up, according
to Tim Hibbs, head of sales for
Big3 Records, which distributes
Cheap Trick Unlimited through
EMI Music Marketing. .o

-Upkront

| | The Publishers’ Place

-

Music publishing may be the least understood
branch of the industry. Even some of the most
successful artists, songwriters, managers and
lawyers don't have a firm grasp on how composi-
tions earn revenue or how publishers collect roy-
alties and handle business deals in a global market.

That may change for some future executives.
Thanks to a personal financial gift from EMI
Music Publishing chairman Marty Bandier, New
York’s Syracuse University is launching a spe-
cialized undergraduate program so that aspir-
ing executives can learn the business of music.

The Bandier Program for Music and the En-
tertainment Industries is a 128-credit program
geared to nonperformers that will lead to a bach-
elor of science degree. The program joins courses
offered by the university’s College of Visual and
Performing Arts, S.1. Newhouse School of Pub-
lic Communications, the Martin J. Whitman
School of Management and the College of Arts
and Sciences. It was designed with input from
educators, prominent industry leaders and re-
cent SU graduates.

Through a gift from EMI Music Publishing,
the university is also establishing the EMI Cen-
ter for Internship, Mentoring and Career Devel-
opment on the SU campus. It will help students
identify and coordinate internships in New York,
London, Nashville, Los Angeles and elsewhere
for academic credit.

The programs were announced earlier this
month at a special event held at MTV’s “TRL"
studio on Times Square. About 60 SU students
joined music executives and university leaders
to celebrate and participate in a Q&A session
with Bandier, Alicia Keys, MTV president of pro-
gram development John Sykes and Virgin
Records president Jason Flom.

Bandier spoke humorously and passionately
about music publishing and SU, his alma mater.
“What better thing could I do than to marry the
affection, care and concern that I have for both
of those than to start this program?” he said.
Bandier believes that now more than ever, the in-
dustry needs qualified individuals. He wants this
program to feed educated and ambitious minds
into the music business.

Keys spoke about a music teacher who was
the first woman she knew that wrote, played
and sang music. She inspired Keys to express
herselfin that way. Keys said that she was
also inspired by the block where she
grew up as a child watching pros-
titutes.

ALICIA KEYS, left,
and MARTY
BANDIER were
present at the
announcement of
Syracuse University’s
new curriculum for
students of the
music business.
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Syracuse University To
Offer Music Biz 101

EMI’s Marty Bandier Helps Alma Mater Establish Program

“I remember saying to myself, ‘I will never let
that be me.” So I worked my ass off with that in
mind, that [ want something good for myself,
and I'm not going to rest until I get that.”

Sykes compared today’s technology explosion
to pre-MTV days when broadcasting executives
ignored his ideas to start a music channel. “If
we today forget that there’s a whole new wave
of technology coming in, then we will go by the
wayside and be roadkill like all the executives
whose names I've forgotten who wouldn’t let me
in the office in 1976.”

Flom urged the students who feel inexperi-
enced not to discount the amount of knowl-
edge they have gained simply by growing up
with the Internet; tomorrow they will be teach-
ing today’s executives.

The program will begin in the fall 0of 2007 with
about 28 students, with a goal of growing to about
80 students by 2010. The amounts of the finan-
cial gifts were not disclosed.

SIGNINGS: EMI Music Publishing has ex-
panded the territory of its publishing deal with
singer/songwriter Nelly Furtado to include North
America. It is now a global arrangement.

For her upcoming CD “Loose,” Furtado co-
wrote all the songs, many with artist/producer
Timbaland who co-produced the album. Cold-
play’s Chris Martin also co-wrote one of the songs.

Furtado's first single, “Promiscuous,” is No.
TK on The Billboard Hot 100 this issue. The
album is scheduled for a June 20 release on Gef-
fen Records. EMI says Furtado's first two albums
have sold 7 million copies combined.

In other news, Warner/Chappell Music ex-
tends its publishing agreement with Nickelback
worldwide, The Canadian band’s Chad Kroeger,
Mike Kroeger, Ryan Peake and Daniel Adair
signed with W/C in 2000. aee



www.americanradiohistory.com

DI LVNTVE{[ef BY ANTONY BRUNO

Labels Like Online Ad Boom

EMI Music Licenses Catalog To Free Download Site For Share Of Ad Revenue

Free, ad-supported digital mu-
sic services have become the
business model du jour for a
music industry growing in-
creasingly flexible in its li-
censing practices.

The most recent example is
EMI Music’s agreement to
provide its catalog to Qtrax—
a peer-to-peer file-trading net-
work that aims to let users
download free music in return
for viewing an advertisement
in advance. Half the advertis-
ing revenue is then kicked
backed to the labels.

The service—which won’t
go live until similar deals
with the other three major
music labels are finalized—
follows similar ad-supported
music offers from subscrip-
tion services Napster and
Rhapsody.

For the music industry, giv-
ing away free music in return
for a share of advertising rev-
enue is a cautious experiment
to determine whether it can
monetize free music without
devaluing it in the process.

“It’s a natural evolution of
two coinciding facts—music
moving online and an increas-
ing portion of advertising dol-
lars moving online,” says Ken
Parks, senior VP of strategy
and business development at
EMI Music. “It’s at that inter-
section that we're trying to
pursue experiments like
these. There’s a lot of money
flowing into the same space
that our content is flowing, so
we're just trying to see where
it’s all going to go.”

Online advertising spend-
ing is at an all-time high of
about $12.5 billion, according

to the Interactive Advertising
Bureau, and is growing at a
rate of about 30% per year.
According to Brian Morris-
sey, senior interactive re-
porter for Adweek, more than
80% of the money is spent on
the most trafficked sites—

o 0&

their business model. But
now that a lot of money is
going into online advertising,
everybody wants a piece.”
Advertisers also like target-
ing sites that cater to cutting-
edge tastemakers, such as
those using digital music

‘There’s a lot of money

flowing into the same space

that our content is flowing,
so we're just trying to see
where it’s all going to go.’

—KEN PARKS, EMI MUSIC

such as Google, Yahoo, MSN
and AOL. As online advertis-
ing becomes more sophisti-
cated and targeted, he expects
niche sites like digital music
services to realize a greater
percentage.

“Now that online advertis-
ing has become a real eco-
nomic proposition, you're
seeing a lot more people sell-
ing advertising than ever be-
cause it never made sense
before,” Morrissey says. “Dig-
ital music services are trans-
action sites—they sell music
and subscriptions. That’s

PEPSI'S PLUG-IN POSTERS

Pepsi has installed about
100 interactive posters in
Toronto and Vancouver
subways that allow pas-
sengers to plug in their
headphones to hear 30-
second song clips of select
artists participating in the
soda maker’s Pepsi Access
online music promotion.

Listeners are prompted to buy a bottle of Pepsi
and redeem the promotional code under the cap
at its pepsiaccess.com Web site to download the ‘
full song for free.

Pepsi’s ad agency, BBDO Canada, spearheaded
the poster campaign, which has gained no small
amount of attention among marketing and tech-
oriented bloggers.

Now if they only streamed music via Bluetooth
and incorporated mobiie downloads . ..

—Antony Bruno
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services today.

“It makes a ton of sense to
focus some dollars on a niche
like that,” says Ben Garvin,
media director of ad agency
Leo Burnett’s independent
media services division, Star-
com. “A lot of our targeting
goes beyond demographics.
We're looking at psycho-
graphics . . . are these influ-
encers? You can make a
pretty strong argument that
music enthusiasts, and espe-
cially ones that are actively
downloading and sharing on
the Internet, most likely fit
some kind of influencer
profile.”

The challenge to the
music industry is to walk
the fine line between
providing music to ad-
supported sites without
cannibalizing their pay-to-
play initiatives like a la
carte downloads and
monthly subscription
fees. Currently, the strat-
egy is to offer several tiers
of service. Napster, Rhap-
sody and the pending
Qtrax service all offer the
opportunity to listen to music
for free, but with restrictions.
Rhapsody limits users to 25
free streams a month. Nap-
ster limits each song to five
free spins. Qtrax ups the ante
by allowing users to download
the actual file, but it will limit
the number of times those

JIGIIAL ENTERITAINIMEN

BAND BY BOLT
Emerging social networking
site Bolt Media is holding on-
line auditions for what it calis
a “collaborative band” via its
Web service. Every week, Bolt
will review original submis-
sions from users contributing
different instrumental tracks.
The winners of each round will
be the band member for the
selected instrument: drums,
bass, vocals and guitar.

The Bolt Media team and
band members from Three
Days Grace judge the submis-
sions each week. Auditions
can be linked from existing
MySpace and YouTube post-
ings as well.

The contest will run through
June, and is sponsored by fast-
food chain Wendy’s.

files can be played before the
user must either buy the
track or become a monthly
subscriber.

Analysts largely have ap-
plauded such moves, even
though there’s little indica-
tion yet that advertising rev-

AGENCY LAUNCHES
LICENSING SITE
Rumbilefish, an independent
music marketing and licens-
ing agency, will launch an
online music licensing store
June 19 that aggregates pre-
cleared music for use in TV
ads, films, videogames and
podcasts.

The catalog will lean prima-
rily toward independent musi-
cians. It was createdinpartasa
promotional vehicle for un-

enue will have any significant
impact on labels’ bottom
lines. While digital sales rose
to 6% of global music rev-
enue last year, advertising
revenue remains a blip on the

BITS & BRIEFS

signed artists seeking exposure.

Licensing costs for the serv-
ice vary from $5 persong fora
podcast license to more than
$50,000 for TV commercials.
Users may browse and fully
sample all songs in the data-
base and download the li-
censed files in muitiple for-
mats, with or without digital
rights management.

MORE RINGTONE SITES
The mobile music hype machine
shows no signs of slowing, as
evidenced by the addition of an-
other two direct-to-consumer
wireless content Web sites fo-
cusing onringtones.

Mixxer, formerly 3GUpload,
is taking a decidedly indie-
music approach by allowing
unsigned acts to upload their
own ringtones to the service,
which Mixxer then provides
to its 4 million-strong mem-
ber base. It also includes a
music recommendation en-
gine and a create-your-own
ringtone feature,

UrbanWorldWireless has
launched a similar initiative, fo-
cused on hip-hop. Ringtones
are organized into categories
such as Dirty South and West
Coast, both featuring top-name
DJs, as well as emerging, un-
signed artists and producers.

music-biz balance sheet.

“From a music label or
publisher standpoint, the
vast majority of revenue |
they’'ve been generating
digitally have come from
digital track and album
downloads and ringtones,”
says Richard Greenfield, a
media analyst with Pali Re-
search. “But the more ways
there are to monetize music
is just good for the business
and can lead to growth in the
industry.”

Exactly how much growth
is not something anyone is
willing to forecast yet. Labels
are very interested, to be
sure, but also stress that it is
a very nascent business
model that they are still try-
ing to fully understand.
Hence the current spirit of
experimentation.

“We're looking at things
like consumer acceptance,
advertisers’ willingness to
pay, what kinds of econom-
ics are there,” EMI's Parks
says. “What are you looking
for when you fly to the moon
for the first time? You kind
of have a general idea, but
you don’t quite know until
you get there.” oo

1 RIH

3 SHAKIRA

This week, the
Atlanta rapper’s
debut album
“New Joc City”
takes a bow at No.
1on Top R&B/Hip-
Hop Albums and
No. 3 on The

Billboard 200. 10

There will be no
escaping the diva
this year. Her
second solo
studio set drops
Sept. 5 while her
starturnin the
film “Dreamgirls”
opensin
December.

1 SHAKIRA

10 T.

t1 AOL Sessions

Top Songs

ANNA
Unfaithful * SRP/DEF JAM/IDIMG

q 2 YUNG JOC
.+ It's Goin’ Down BLOCK/3AD BOY SOUTH

Hips Don't Lie EPIC

4 DIXIE CHICKS
Not Ready To Make Nice " COLUMBIA

5 RASCAL FLATTS
What Hurts The Most # LYRIC STREET

6 NELLY FURTADO
Promiscuous MOSLEY/GEFFEN

7 TAYLOR HICKS
Do | Make You Proud J/RMG

8 CHRISTINA MILIAN
Say | ISLAND/DJMG

9 FIELD MOB
So What DTP/GEFFEN

PANIC! AT THE DISCO (
I Wite Sins Not Tragedies DECAYDANCE/RUELED BY RAMEN 139,821 ‘

Hips Don't Lie** EPIC

2 RIHANNA
SOS * SRP/DEF JAM/IDJMG

3 CHAMILLIONAIRE
Ridin" UNIVERSAL MOTOWN

4 FIELD MOB
So What DTP/GEFFEN

5 RIHANNA
Unfaithful # SRP/DEF JAM/IDJMG

6 THE BLACK EYED PEAS

Pump It * A&M/INTERSCOPE

7 THE PUSSYCAT DOLLS
Buttons A&M/INTERSCOPE

8 CHRIS BROWN
Gimme That ® JIVE/ZZOMBA

9 BEYONCE
Check On it COLUMBIA

0 Tl
What You Know GRAND HUSTLE/ATLANTIC

w181 |
421,261
342,650
278,870
193,915
186,009 ‘
181,770

181,066

180,515

Top Videos |

4773104 |
3,663,461
2,723,632
2,313,245
1,838,460
1,820,795
1,310,457
1,204,052

12502

1,215,309

All versions (8. AOL Sessions, Network Live, etc.} ot a video or song are combined
into one entry. * First Listen/First View ** Network Live ¥ Breaker Artist |

Source: AOL Music for the four weeks ending June & |
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t Bay 7, the Los Angeles recording studio producer
Howard Benson calls home, there are parking spaces
reserved for Spinal Tap’s David St. Hubbins and Nigel
Tufnel. While Benson can’t include Tap on his résumé, plenty of
rock acts have called on Benson in his 20-plus year careetr.

Trained as an aerospace engineer, Benson’s producing breakthrough came with Los Ange-
les hardcore band T.5.0.L. in the late ’80s. “| was able to [take] this band that was a bunch of
drug addicts, they were out scoring drugs all the time, and [get] it done,” he recalls.

Since then, Benson has produced an abundance of acts, including Motérhead, Sepultura,
Ice T & Body Count, the All-American Rejects, P.0.D., My Chemical Romance, the Used, Cold,
Three Days Grace, Less Than Jake, Flyleaf and Hoobastank.

Benson has also held posts as staff producer at Elektra, Giant and the Enclave. He now has
a deal with Warner Bros. to produce four acts per year. He also has his own imprint, Sparky
Dark, which will release its first album this year from Sound the Alarm through a nonexclusive

deal with Geffen.

When Billboard caught up with Benson, he was wrapping his second album with Papa Roach
as well as working on projects for developing acts Saosin (Capitol) and Melee (Warner Bros.).

Q: Bay 7’svocal hooth is a tiny,
windowless cupola accessible only
by a steep spiral staircase. What
is the strangest thing that any-
one has ever done up there?

A: [A certain singer] couldn’t
get inspired one night. So I
said, “What do you need?” He
said, “Do you have any Vi-
codins?” Somebody had some,
so he took one and shoved it
up his ass 'cause he says it
works really fast. In 20 min-
utes, this guy was singing like
I'd never heard before. . . And
he sang the whole song with
no clothes on. I've had proba-
bly a quarter of my singers
completely strip naked up
there and sing without clothes
on. I told them, “When you go
up to that vocal booth, as long
as you sound great, don’t tell
me what you're doing.”

Q:: At South by Southwest, you
said labels frequently give you an
all-in budget to make an album
and what is left over after mix-
ing is your fee. [sn’t that encour-
aging the producer to scrimp as
much as possible?

A: No. The reason it works
with me, and I'm not being a
jerk by saying this, but I’'m not
looking for their money. I'm
looking to make the points. So
I don’t care if I'm making
$10,000 less or $20,000 less.

It’s not going to kill me. But
for a young producer that’s got
bills every week, every month,
I would not recommend that.
I would say half my records are
like that. There’s a point where
you obviously want to get paid
doing this thing, but it’s not
where I'm going to say, “Look,
we're not doing strings on this
record because I've got to
make some more money.”

Q: You were an aerospace engi-
neer before you became a producer.
How did your technical back-
ground affect your producing?
A: Serious technical back-
ground, but I had to [ose a lot
of that. That was the biggest
hindrance I think I had for the
first few years of my career. |
had to force the emotional part
of me to become more a part
of my life.

Probably the biggest influ-
ence in my career was meeting
Keith Olsen, the producer. In
a very bad part of my career,
about 14 or 15 years ago, he was
broughtin to take over a record
1 had done, and [that] had never
happened before. And |
thought, “Either I'm going to
make lemonade out of lemons
or I'm fucked right now.”

What I learned from him
was his organizational ability
was really strong, and he only

thought about the vocals in the
songs. | started thinking,
“Now [ getit” ... [ delegate
great, but when it comes to the
vocals, I do them all myself.
There’s no one between me
and the singer.

Q: You have worked at a num-
ber of labels as a staff producer.
How has that experience helped
you with record company politics?
A:lt'sanincredibly important
thing to do. That’s why I think
I've done so well, because L un-
derstand it. T don’t hate A&R
guys, [ like them. Their job is
unbelievably difficult. No mat-
ter how good your product is,
you're throwing it into the
lion’s den, and everyone wants
to chop it up, eat it up, blow it
out and hate it because they
have their competing records.
Survival of the fittest. So [A&R
execs] better be bulletproof
when [they] walk into that
[A&R] meeting, you better be
sure of what you got.

Q: You're at the stage in your ca-
reer where you could focus on es-
tablished artists, yet you still do
a lot of new acts. Why?

A:1thinkit’s just because I've
gotten used to that method of
survival. I'll name these names
because 1've always thought
these were the best producers.

BY MELINDA NEWMAN

Praducer HOWARD BENSON,
right, kicks back in the studio
with TYSON RITTER of THE
ALL-AMERICAN REJECTS,
left, and GERARD WAY of MY
CHEMICAL ROMANCE.

I learned a lot from watching
Tom Werman, Olsen, Beau
Hill, Michael Wagner produc-
ing superstar acts, and their ca-
reers are over because once
those acts are gone and don't
sell, once those bands are ex-
pired, what band is going to
want you to produce them?
You're done. | remember
watching that going, “The
protlem with these guys is they
never went outside of their
box.” They kept producing the
same friggin’ things over and
overagain, and [ said, “I'm not
going to let that happen tome.”
So I always develop stuff, like
Flyleaf. 1 knew I'd never pro-
duced a female {rock] vocal.

Q: Is there anyone you're dying
to produce?

A: [ like producing people that
want me to produce them.
That's always the best mar-
riage. There’s a few people I'd
like to work with, but a lot of
times they come with their
own problems, those big su-
perstar acts. [Jon] Bon Jovi had
come up to me once and

WwWWwWWw.americanradiohistorv.com

wanted me to produce him.
[The band] said, “We're going
todo a song that's going to take
a week.” Then someone from
the label said, “Dude, it’s not
going to take a week, it’s going
1o take a month. 1t could keep
going forever.” And 1 can’t deal
with that.

Or [ got a call from Steven
Tyter and | could tell that if |
decided to do an Aerosmith
record, I'd be basically stop-
ping everything I'm doing for
the next year. I can’t imagine
the guys that worked with Axl
[Rose]. I mean, what happens
to your career at that point?

Q: Why don’t you work with
more solo artists?

A: I've had horrible experiences
with solo acts. It’s just too com-
plex. There's always a band you
have to put together, and the
artist doesn’t like this or
doesn’t like that or doesn’t want
this . .. If you're going to do a
solo act, | agree with {Geffen/
A&M president] Ron Fuair: You
get what he calls an empty ves-
sel, someone who cannot write

JUNE 24, 2006
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can’t do anything butsing, that
way you can control the whole
thing and get it done right.

Q: But groups can be difficult,
too. You had a contentious rela-
tionship with Motérhead and
Lemmy Kilminster.
A: 1 don’t even know what to
say about Lemmy. He influ-
enced me a lot: in completing
things, in getting them done.
lactually ended up in the hos-
pital once, just from stress, he
was just so hard to work with,
difficult. But he kept hiring me
because he knew | fought him.
He did an article with Billboard
[where] he said, “I love work-
ing with Howard because he’s
the bestarguer I've ever met.”
It’s like a badge of honor to
keep working with the guy. 1
couldn’t take it anymore, but
he’s the real deal. He’s the orig-
inal, and you learn as a producer
what tolook for when someone
is giving it their all—like, is this
what Lemmy would do? He
would always go all the way with
it. There’s very few people out
there [like that]. .es
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Lﬁﬂe
Secret

After
Two Years Of
Hit Records
And Moviemaking,
Beyonce Made
An Album—
And Didn’tTell
Anyone.
By
Tamara Conniftf
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Beyoncé stared at these words, neatly
printed on metal strips. It was the sum-
mer of 2004, and she satin a room with
her strategic team. Slowly she placed
each projectona board. This would be
her schedule for the next two years.

Beyoncé may be the most driven and
organized 24-year-old in the music

business. But she has learned to do things her way. Early this year, after wrapping
a six-month shoot for her film “Dreamgirls,” a big-screen adaptation of the Broad-
way musical loosely based on the Supremes, Beyoncé’s calendar gave her two op-
tions: “Take Vacation” or “Begin Album.” She opted for the latter, but she did not
tell anyone—not her manager/father Mathew Knowles or her record label Sony
Urban/Columbia Records. And she kept quiet until the project was finished.

“I called my dad, I called my label, and I said the record was done,” Beyoncé says.

She says the film shoot itself was a vacation. “Just being in one place for six
months was a break for me. It’s different from being on tour and traveling non-
stop. So when the film was over, I was ready to work on my music.”

The album, “B’Day,” will be released Sept. 4 (her 25th birthday) internationally
and in the United States Sept. 5.

“We asked Beyoncé to do her timeline for the next two years,” Knowles says. “I
think she realized that she really had to do this record now if she wanted to be able
to shoot another movie next year. Beyoncé has really stepped up to be the conductor
of all aspects of her career.”

MARIAH
CAREY DMX
The Butterfly The Dog

DMX has one love:
Boomer, his pitbull.
The MC has a tattoo of the
deceased Boomer on his back. RIP.

Carey introduced
the critter with
her 1997 chart-topping
“Butterfly” album.

Having been a performer since she was 7 years old, Beyoncé has learned a few
things about the music business. She booked her own time at Sony Studios in New
York, paid for it herself and finished the album in three weeks—a very smart move,
considering most artists have the label pay for studio time and then have to recoup
it from album sales. “I'm conscious of budgets,” she says. “This might be the cheap-
est record I've ever done. We were focused.”

Beyoncé arranged, wrote and produced all the songs with her dream team—=Sean
Garrett, Rich Harrison, Rodney Jerkins, the Neptunes and Swizz Beatz.

She may have chosen the five hottest producers in the biz, each with a discog-
raphy of hits that reads like the track listing to a “NOW” compilation. But it did
not stop her from shrewdly playing each producer off the other.

“I called up Sean, Rich and Rodney. I got them each a room at Sony Studios, and
we went to work.” Beyoncé laughs at the memory. She says she would leave Har-
rison’s room and go check on Garrett and say, “Wow, Rich has some great beats.”

“It was healthy competition,” she says.

Her last solo album, 2003’s “Dangerously in Love,” was about the joys of love.
With “B’Day,” Beyoncé wanted to go back to the pain of love, more like her
former group Destiny’s Child’s multiplatinum album “The Writing’s on the
Wall” (1999).

Beyoncé, who is in a long-term relationship with music mogul Jay-Z, says her love
life is rather “boring,” but she likes it that way—*“I’'m happy in my life.” So for this
album, she channeled her acting chops by putting herself in a moment of pain, of pas-

Artists And Their (Sometimes) Meaningful Mascots

THE
GRATEFUL
DEAD

The Dancing Bear
Nothing says “Pull me
over, | have a bong in my
car” like this icon of '60s psychedelia
on your bumper sticker.

MORNINGWOOD
The Unicorn

The unicorn adorns the
rock band’s drum kit and
merchandising. A T-shirt shows
the horny one “in flagrante.”

ROBERT PASSIKOFF The butterfly deals with grace, light,

President, Brand Keys;
company specializes in

brand and customer loyalty

You have a tough rapper and a fierce
dog, the pitbull. Both are aggressive
and loyal to their friends.

renewal, beauty and rebirth.

The unicorn deals with symbolism and
semijotics, which you must know to
appreciate the inside joke here.

Dancing animals and insects are
releasing their creativity. They have
the freedom to do what they want.

JOSH RABINOWITZ Because her voice speaks to me, | see

His dogis the pitbull. There is a direct

With the Grateful Dead, it has to do linitially think of kids and fairytales.

Director of Music, Mariah more as a bird. A butterfly is correlation between artist and with the color, look and design of the But there’s also something more

Grey Worldwide agency  gjjant, Mariah has a powerful voice. mascot. dancing bear. mature at work here between the
band’s name and the unicorn’s horn.

NED CROWLEY Is the butterfly really her thing or a You must put weight behind aniconto  Artists didn’t put much thought into If not the unicorn, the band could’ve

Executive VP/Group
Creative Head, Leo

Burnett Chicago agency

make it work. The pitbull is an
aggressive dog. That’s what DMX is
about.

character she is trying to brand?
When you see a butterfly, do you think
of a butterfly or Mariah?

iconographic images years ago. This
one happened organically.

easily gone with the trouser snake.

NICHOLAS DODMAN

Director, Animal Behavior
Clinic at Tufts Cummings

School of Veterinary
Medicine; author of

“Dogs Behaving Badly"”
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She might be taking the standard
imagery of metamorphosis, like the
story of the ugly duckling who turns
out to be a swan.

If you have a fighting dog, you’re a
fighting man. Pitbulls bite and don’t
let go.

A unicorn has a horn coming out of its
forehead. And the band named itself
Morningwood. Maybe they’re just
being lewd.

Dancing bears appeared in circuses
and street performances in Russia. It
was a very cruel form of entertainment.
Maybe the bears’ chains were the
band’s drugs—their bondage.
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Strut Their Stuff

i * Images (abaws, “ight)

1 from the spr ng,aummer
2006 campeigs for
House of De~eqs,
BEYONCE!Sfash: on line.

sion, that feeling of being
jilted by a lower » write an
album that “s-eaks for
every woman.

“This is about female
empowerment.” she says.
“This album is ditferent,
it's conceptual. and I do things with my voice that | haven’t done before.”

Thematically, “B’Day” is about the roadblocks and censequences of relation-
ships. “Like you teach him everything, you take him to all your faverite clubs and
then he gets another girl and rakes her there.” Beyoncé says that’s enough to make
any woman mad.

“Déja Vu,” featuring Jey-Z and produced by Jerkins, went to radio June 14, only
four weeks after she informed her lakel the album was done.

When asked about the new album, Jay-Z beams. “This is all her. | bet it will sell
a million” in the first week.

Sitting in the New York recording studio. Beyoncé plays what will probably be the
next two singles: “Ring the Alarm,” produced by Swizz Beatz, and “Freekum Dress,”
produced by Harrison. She bounces up and down in her seat and sings along.

“Ring the Alarm” shows a harder side of Beyoncé—she goes from screaming
mad through a megaphcne to belting Aretha Franklin-like verses. “[ love working
with Swizz. He’s challenging. His beats are so complex i1’s hard to find a melody.
But this just clicked.”

Beatz produced four songs on the album. “She is so creative. | think we made
history,” he says. “This s going to be the biggest thing coming out in R&B.”

One of her favorites is “Freekum Dress.” Beyoncé laughs and explains: “You
know, when your man starts taking you for granted and you put on that one dress

that makes him go, “Wow,” ard not want you to leave the house.”

Her work is just beg:nning. Beyoncé will promote the
album internationally duriag July. then prep for a worldwide
digital and mobile album launch campaign for late summer.

(Two mobile games, one -entered on Beyoncé and one on
Destiny’s Child, will also be released.) Sony Urban presi-
dent Lisa Ellis says there are also plans to do something
“huge” around the MTV Video Music Awards in August.
(MTV is also turning 25.)

For the launch of the album in September, Eliis says Beyoncé will literally “swing
in and out of time zones” to hit as many cities for release parties Sept. 4-5. New
York, Paris and Tokyo are on the list.

“I've never seen anybody work as hard she does,” Ellis says.

Also in September, Beyoncé will showcase her House of Dereon line during
Fashion Week in New York. To bring everything full circle, “B’Day” will also be sold
at Macy’s and Marshall Fields stores in the House of Dereon section.

In October, she will gear up for “Dreamgirls,” and plans to have simultaneous
singles on radio—one from “B’Day” and one from the movie’s soundtrack. She
will start doing press and media to promote “Dreamgirls” in November, to coin-
cide with the release of the soundtrack. The film premieres Dec. 5 and will be re-
leased nationwide Dec. 22. Also expect a winter TV special. Then it’s time to “Start
World Tour,” which Knowles says will kick off in spring 2007. “Hopefully she’ll do
4 movie between now and her world tour,” he adds.

Additionally, L'Oreal, one of Beyoncé's celebrity endorsements, is planning a
campaign around “B’Day” and the “Dreamgirls” soundtrack.

Knowles says that at some point Beyoncé needs to return to those neatly printed
metal strips, to log in “Vacation.

“She’s ignited, and she has a passion,” he says. “Passion is a key word for Bey-
oncé. But it’s also important that she take some needed time off.” oeo

JUNE 24, 2006

WwWwWw.americanradiohistorv.com

Beyoncé Band Wannabes

www.billboard.biz

23


www.americanradiohistory.com

INDI=
Bi-

LANGUAGE Al

SPANISH BROADCASTERS A PASS WITH

“Pobre nalga, dicen que tienes granitos de montar tanta guagua.”
The woes of a pimple-ridden butt, set to the tune of Don Omar’s
hit “Pobre Diabla,” greets listeners of Miami morning show “El
Vacilén” on WXD] (El Zol, 95.7 FM), a Spanish Broadcasting Sys-
tem (SBS) Spanish top 40 station. It's 9:30a.m., and hosts Enrique
Santos and Joe Ferrero are on a roll, happily alternating between
discussions on immigration and sexually themed parodies.

“I rented a Barney video for my 2-year-old, and it had porno-
graphic images on it,” a woman supposedly calling a video
store says. “I've never seen bigger testicles in my life. Sir, have
you ever seen testicles that big on your TV screen?” The at-
tendant mutters no. “Then,” the woman adds, “he flipped her
around and gave it from behind. | had to tell my child it was
a black hole.”

Further up the Miami dial, DJs on Univision tropical WRTO
(La Kalle 98.3 FM) are doing their best to keep up, with a parody
of a cable guy who comes calling on a lonely housewife.

“Where should | put my cable?” he asks.

“Sonia, who has no cash, bares her breasts,” a narrator in-
tones. “ ‘Where do you think?’ ” she coyly answers.

Welcome to Spanish-language morning shows. Sophomoric.
Hugely popular. Sometimes even hysterically funny. And quite
often skirting the FCC’s boundaries of decency. But, unlike their
English counterparts, they almost never get fined.

The reason, experts say, is basic: There simply are not as many
indecency complaints filed with the FCC against Spanish-
language broadcasters. And, when they are filed, they are hard
to follow up on because of language and cultural barriers.

Although the number of overall indecency complaints to the
FCC has skyrocketed in the past two years—since Janet Jack-
son’s 2004 Super Bowl halftime show “wardrobe malfunction,”
to be precise—only one fine has been levied against Spanish-
language radio and TV stations for indecency, profanity or ob-
scenity issues since 1999. The increase is attributed to organized
letter writing campaigns by conservative activists.

Since 2000, the FCC has issued 43 notices of apparent liability
(NAL) to TV and radio stations, which the FCC issues prior to ac-
tually fining someone. Only six pertained to Spanish-language
broadcasts. Actual fines were levied in 14 cases to date, including
the one Spanish radio infraction. In other words, approximately
7% of fines were directed toward a Spanish broadcast.

“There is definitely a heightened focus on indecency en-
forcement right now in general,” says Francisco Montero, a part-
ner with Washington, D.C., law firm Fletcher, Heald and Hildreth.
He specializes in Spanish-language media, and his clients in-
clude the Puerto Rican Broadcasters Assn. and Bustos Media.
“And [ think it would be logical, if it hasn’t already happened, to
see some of that spill over into the Spanish-language media. But,
you need complaints to be filed. And for a Spanish broadcast to
be so offensive to somebody that they would file a complaint,
first of all, they would need to understand it. And that rules out
a good portion of the potential complainants in the market.”
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Even when offended, Latins tend to simply switch the dial.
In part, this may be because some of the most daring
Spanish-language morning shows also happen
to be those deeply entrenched in the com-
munity. El Cucuy de la Mafiana, for exam-
ple, the morning D] at regional Mexican
KLAX Los Angeles (La Raza), has a repu-
tation for very risqué comments, but he
is also a man of many philanthropic ven-
tures that range from a health center in
Los Angeles to telethons and fund-raisers
for multiple causes around the world.

Moreover, the process of complaining
to the FCC is alien to many listeners. Dr.
Mari Castafieda, an associate professor of
communication at the University of
Massachusetts at Amherst, says Latinos
may be less likely to file complaints.

“There is a cultural component that
has to do with political repression in
Latin America,” Castanieda says. “You
don’t want to rock the boat if it means
oppression, or in the case of the
United States, if you're undocu-
mented [you could risk] deportation.
Although I know lots of people in the
Latino community who are very dis-
turbed by the amount of ‘indecent and
vulgar’ language. But they also feel Iike
the system is so big and confusing, that
what can be done?”

The FCC says it does not classify specifically
how many of its complaints refer to Spanish-language media
and that it does not monitor a station or broadcast unless
somcone files a complaint.

“They get away with it simply because not enough com-
plaints have reached the ears of the FCC in Washington,” says
Bill Tanner, longtime SBS senior VP of programming, who
now has his own radio consultancy, Bill Tanner & Associates.
“Those shows are funny as hell. And they’re dirty as hell.”

What constitutes “dirty” gets fuzzy with Spanish-
language media.

For one, the FCC’s rules regarding the broadcast of ob-
scene, indecent and profane programming are very clear—
it is not allowed. But the guidelines to determine what is
obscene, indecent or profane are often highly subjective.

Obscene speech, which is prohibited from airing at
any time, must meet a “three-prong standard”: The av-
erage listener must determine that it can incite lust-
ful thoughts, the material must offensively describe
sexual conduct and the material must lack serious
literary, artistic, political or scientific value.

Few complaints have been filed over the raunchy
barter of such morning show hosts as, fromleft, KLAX
Los Angeles’ EL CUCUY DE LA MANANA, WSKQ New
Yorx's LUIS IMENEZ and MOONSHADOW, and WXDJ
Miami’s ENRIQUE SANTOS and JOE FERRERO.

CUCUY' STEVE GRANITZ; SANTOS & FERRERQO: JOHN PARRA/WIREIMAGE.COM
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Profane language (the “F” word, for example) cannot be broad-
cast between 6 a.m. and 10 p.m. Neither can indecent material.
The FCC defines indecency as “any language or material that,
in context, depicts or describes sexual or excretory activities in
a way that is patently offensive as measured by contemporary
community standards for the broadcast medium.”

Applying these standards to English-language content is chal-
lenging. For Spanish, it is sometimes impossible.

“In our case, our on-air talent has all the FCC guidelines,” says
Eduardo Leén, VP of programming for Liberman Broadcasting,
which owns nine radio stations and four TV outlets. “Butin Latin
radio, especially in regional Mexican stations, we use a lot of
double-entendre. There isn't an exact translation for many words.”

The word “chingar” is a good example. It can be applied to a
sexual act. Or to hitting someone. Or to something that’s amaz-
ing. Or excellent.

The word “tirar” means “to pull.” It is also applied to
a sexual act. And the list goes on.

“If someone wanted to file a complaint with
the FCC with words like this, they would have
areally hard time,” Leén says, noting that the

FCC has never fined Liberman for obscenity
or indecency broadcasts.

In fact, none of the major Spanish-

language networks have been fined for in-
decency. The sole fine against a

Spanish-language station for indecency
came in 2001, against WLDI Puerto Rico.

The $16,800 fine was for broadcasting
graphic sexual language on the “Morn-
ing Party” morning show on local sta-

tion WCOM (FM) in 1999, which at

the time was a licensee of WLDI.

Univision is one of the few radio
networks that had to pay a fine to
the FCC, though it was not for in-
decency. The 2005 penalty

stemmed from a 2002 incident in
which a gay man was outted dur-
ing a phone call broadcast on

the “Raul Brindis and Pepito Show” (see sidebar). The show aired
on stations then owned by Hispanic Broadcasting Corp. The fine
was for unlawfully failing to obtain consent before broadcasting
the conversation.

Perhaps the most notorious Spanish-language FCC fine was
imposed on WXDJ Miami after Ferrero and Santos got Cuban
president Fidel Castro on the phone by pretending to be his friend
Hugo Chavez. The 2003 prank was reported internationally and
resulted in the FCC levying a $3,500 fine—again, not for inde-
cency, but for failing to obtain Castro’s permission to air the call.

Ferrero and Santos raised the fine money, in pennies, and per-
sonally delivered it to the FCC’s offices in D.C., becoming local
heroes in the process. lronically, Tanner says, their FCC fine has
given them a free pass to say pretty much anything in Miami.

Whether they are worried about fines or not, Spanish stations
certainly take precautions with their programming. Sources say
most morning shows now run on delay, and many extreme prank
calls are staged.

Clear Channel, which last year expanded into Spanish-language
programming, does not allow anything offensive on the air, re-
gardless of format or language, insists Alfredo Alonso, the com-
pany’s senior VP of Hispanic radio.

“Every year, every on-air talent in the company has to go through
a test of what is acceptable and what is not acceptable. There re-
ally isn’t a set of words. When you listen to something that crosses
the line, you know it . . . In Spanish radio, there is the percep-
tion that the raunchier you get, the more ratings you get. I think
that will change when you get a big fine,” Alonso says.

But until that big fine drops? According to Arbitron, the high-
est-rated morning show overall in New York, for example, is the
notoriously racy “El Vacilén De La Mafiana” on tropical WSKQ
(97.9 La Mega) where sex is a daily topic and risqué equals ratings.

“Not everybody likes a dirty joke,” Tanner says. “But enough
people do that it’s an accepted form of humor in America. Now,
does that mean thatit is permissible to have outrageous filth on
the radio while mommy is taking Billy and Susie to school? No.
But the issue is where you draw the line. I used to have a rule
with my morning shows: ‘Guys, if it’s going to be dirty, it better
be exponentially funny.’ Because if it’s just a little bit funny and
real dirty, you are in serious trouble.” e
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“When indecency happens [in Spanish-language
radio] it is very homophobic and very sexist,” says
Lisbeth Melendez, a sociologist and convener of
the National Latino Coalition for Justice, based in
Washington, D.C.

In Los Angeles, Liberman Broadcasting’s regional
Mexican outiet KBUE airs “Los Guapos De La
Mafana” weekday mornings from 5 a.m. to 11 a.m.
The show veers from deeply socially conscious to
irreverent. A supposedly gay character, for exam-
ple, is catled Ano Barbaro (Awesome Anus), a play
on the name of popular norteia singer Ana Barbara.

“We’re actually appalled with this character,” says
Monica Taher, a media director for the Gay and Les-
bian Alliance Against Defamation (GLAAD).

“We see a difference between the way Spanish
and mainstream media refer to gays and lesbians,”
she says. “I'm not saying Latinos or Spanish-
language media are more homophobic. What I'm
saying is there is a tremendous lack of information
on gay and lesbian issues in [Spanish] media.”

In addition, Taher says, most morning DJs come
from Latin American countries, where making fun
of gays and lesbians on the air is commonplace.

Melendez adds, “If you don’t know anything dif-
ferent, you’re not hearing anything different.”

Taher is crusading to change attitudes.

For example, GLAAD is educating Univision Radio
staff at stations in the top 10 Hispanic markets. The
training teaches how to cover gay, lesbian, bisexual
and transgender issues in a fair, accurate way.

“It’s OK to have a gay character on the radio, es-
pecially on the morning shows,” Taher says. “But
there is a big difference between humiliating the
character—as we Latinos have traditionally seen—
and making the character a part of the cast.” -
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FERNANDO ACEVES/RETNA

Regional Mexican Music Is Finally Catching Up
With The Times And Moving Online

o By Leila Cobo <

REGIONAL MEXICAN MUSIC IS THE TOP-SELLING LATIN music genre in the United States, accounting
for more thdn 50% of all Latin music sales, according to Nielsen SoundScan and the RTAA.
From the edginess of the Kumbia Kings to the classic sounds of Los Temerarios to the corridos of
Los Tigres del Norte, there is a broad and rich variety of subgenres, including nortefio, ranchero,
grupero, duranguense and mariachi. ¢ There seems to be room for everyone at the table, which
is no surprise since Latins of Mexican descent make up 65% of the U.S. Latin population,
according to U.S. Census numbers. @ Delve beyond physical CD sales, though, and you will find
a startling fact: Regional Mexican music is barely a blip in the digital sales world.

The reasons for this range from lack of product availability to
lack of information. And while some remain oblivious to the
possibilities of regional Mexican music online, others are quickly
trying to play catch-up.

“I think part of the problem is there has not been a lot of re-
gional Mexican content [available digitally],” says Angela Sanchez,
director of online sales and marketing for Universal Music Group
Distribution (UMGD).

Univision and Fonovisa, for example, the powerhouse labels
in regional Mexican, began to offer digital tracks only a little
more than a year ago. Disa came onboard only this year.

“Now the music is there,” Sanchez says. “Our goal has been
to work hand in hand with the digital retailers to do as much
promotion and visibility as possible.”

The plan extends not only to digital retailers, but also to
sites like AOL Latino, which has a dedicated regional Mexi-
can page, and MySpace, which only recently—and in reaction
to a Billboard story—added regional Mexican to its list of
music genres.

“The digital divide is being bridged at a huge pace,” says
Bruno Lopez, VP/GM of Univision Online.

At univision.com, which is launching its digital store this
month, pop is the most popular Latin genre among visitors.
Then comes reggaeton, followed by regional Mexican.

According to Lopez, the site doubled the number of regional
Mexican pages during a one-year period starting in April 2005.
The number of users visiting these pages grew by 80% in the same
time period.

“A few years back it was true that relatively few users were
seeking regional Mexican music on the WeD or participating in
online communities related to the genre, but when you look at
the numbers you can see the audience embracing digital media,”
Lopez says. “Regional artists are slowly but surely working hard
to build a fan base in the digital realm.”

Digital retailer Misrolas.com, for example, recently signed
deals with several indie regional Mexican and Tejano labels, and
now carries product from Freddy Records, Hacienda, Morena
Music and others.

“For alotof them, digital distribution wasn’t even on the map,
because their core business was with the one-stop distributors,”
Misrolas.com CEO Grant Goad says. “I think there is also a mis-
conception that people that consume that music aren’t online.
I don’t think that’s true. A lot of those consumers just haven’t
been able to find the music.”

The reasons for the lack of music online are threefold.

First, in digitizing their catalogs, several major labels initially
espoused the theory that regional Mexican buyers weren't on-
line, and, therefore, it was more pressing to digitize other cata-
logs like pop, tropical and reggaetén first.

Also, a substantial portion of the regional Mexican catalog has
hard to define publishing, which makes it difficult to clear the rights.

Finally, many mainstream digital stores simply haven't made
the genre a priority.

At emusic.com, for example, the regional Mexican offerings
are limited to just a few titles and do not include any of the big
indie catalogs.

Even at iTunes, which has a broad catalog, the situation isn’t
that heartening. The store doesn’t divide Latin music into cate-
gories, although a “Tejano” category can be found by browsing
the Latin section.

However, regional Mexican music does find its way to key
locations on the iTunes Latin page. Last month, for example,
featured acts included Jenni Rivera and El Noble.

UMGD had a recent promotion with Disa act Grupo Montez
de Durango, offering a free digital track to those who purchased
the physical album at Wal-Mart.

Those promotions are common in the Latin pop and reggaetén
worlds, but it was UMGD’s first such foray in the regional Mex-
ican arena.

Because key regional Mexican acts and
albums have only been available online
for less than a year, according to
Sanchez, it is difficult to measure just
how popular the music really is in terms
of downloads.

“I am unaware that the regional Mex-
ican consumer is any less technology-
savvy than the pop consumer,” says
Sergio Lopes, VP of marketing/digital
development and distribution at EMI
Music Latin America.

At EMI Televisa, all regional Mexican
releases are digitized, in accordance with
the company’s global policy for all releases.
But often, pop acts produce digital prod-
ucts—master tones, ringtones and wall-
paper, for example—ata quicker pace than
regional acts.
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“If [regional Mexican acts] are not selling, it is not be-
cause it's a genre that doesn't have a space in the digi-
tal world,” Lopes says. “It’s because the products for
that genre are not available.”

But now, Lopes says, EM]I is taking things a step
further, planning digital strategies before acts even
enter the studio. Such is the case with Intocable and
Kumbia Kings, who are scheduled to begin recording
new albums this year.

Additionally, regional Mexican acts are stepping up
to the plate in much the same way as other acts, with
promotion and exposure online.

One example is Disa act Patrulla 81, which ac-
tively serves its online community on message
boards at univision.com.

At MySpace, where the regional Mexican genre was
added just two months ago, there are now 1,910 acts
that describe themselves as regional Mexican. Here,
the presence is palpable. Acts to be found among the
site’s top Latin lists include Ramoén Ayala, La Mafia and
Kumbia Kings.

“It’s a market we have to cater to,” says Angel Sepul-
veda, senior programmer for music and entertain-
ment at AOL Latino. “It’s a huge market, and it is
growing on the Internet.”

The genre, Sepulveda says, is one he tracks as closely
as he does all others, and increasingly he is in con-
versations with labels to bring in top regional Mexi-
can talent for AOL Sessions and other promotions.

The fact remains, though, that digital sales, for the
most part, reflect the physical world. It stands to reason,
then, that regional Mexican’s time to blow up on the In-
ternet is just around the corner.

“It is going to catch up really soon,” Goad says. -«
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o By Ramiro Burre

TWO YEARS AFTER THE DURANGUENSE and tierra
caliente movements broke into the burgeoning
regional Mexican market, the styles continue to
thrive. <> Popular duranguense bands include
Grupo Montez de Durango, Patrulla 81 and K-Paz
de la Sierra, while the elite representative for tierra
caliente remains Beto y Sus Canarios.

Other up-and-coming sounds include mu-
sica de la sierra—also known as musica de gui-
tarras—whose leaders include Los Cuates de
Sinaloa and Los Algres de la Sierra, and to a
lesser degree, the nortefo-progressive and
nortefio-romantico boy bands like Control, La
Contra, Palomo and La Cima.

Several factors are fueling these offshoots:
youthful looks, an original sound and the red-
hot immigration issue and changing demo-
graphics of the United States.

For decades, despite—or perhaps because
of —immigration reform, Mexican immigrants
have flowed across the U.S. border in massive
waves, fueling sales of regional Mexican
music. In turn, the exploding Latino popula-
tion has helped expand the breadth of regional
Mexican music and drive new subgenres.

A major factor behind the rapid growth of
duranguense is the eternal quest for freshness
and innovation.

“The success of these new groups comes from
the necessity for change, for a new sound to ex-
cite people,” says Albert Garcia, president of

Guadalajara, Mexico-based Viva Music, whose ros-
ter includes La Hola Duranguense, Los Alegres
de la Sierra and Banda Maguey. “Like banda or
techo banda 10 years ago, sometimes a new sound
comes along and it finds a way to move people.”

To some veteran ears, though, duranguense
simply sounds like a variant of banda music be-
cause, like banda, duranguense uses lots of ex-
uberantly played horns and percussion. It
sounds like pure street-party music.

Yet while some say duranguense, which orig-
inates in and around the Mexican state of Du-
rango, is really an old style, former Grupo
Montez de Durango singer Alfredo Ramirez ar-
gues it is a new sound.

“Duranguense may sound to some like banda
music, but there are key differences,” he says.
“The original banda music does not use key-
boards, and we do. We use synthesizers to recre-
ate a lot of the sounds, like certain horns.”

Another dist.nction is that duranguense
groups use the tambora, the big bass drum often
seen in school marching bands.

Whatever the similarities to previous sounds,
duranguense remains hat. Acts like K-Paz dela
Sierra, Grupo Montez de Durango, Patrulla 81
and others have maintained a steady presence
on the charts for almost two years.

For Manolo Gonzalez, senior VP of national
promotion and regional Mexican A&R for Uni-
vision Records, the rise in new styles is a natu-
ral part of the music landscape.

“Like everythinginlife, continued on >>p32
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there are cycles. Everything changes. People are always
looking for new or different things,” Gonzalez says,
adding that Univision’s top duranguense groups in-
clude Alacranes Musicales and Mazizo.

LAND OF HOT MUSIC

Tierra caliente, which literally means “land of the hot
sun,” is another popular new sound. But compared to
the exploding duranguense scene, tierra caliente has
managed to make its mark only in certain regions.

Like duranguense, tierra caliente comes froma spe-
cificregion—the area in and around the Mexican state
of Michoacan. It is often described as similar to straight
nortefio but with a lot more horns, or as a cross between
the traditional acordeén/bajo sexto nortefio and the
big-horn marching band sound of banda.

Leading the pack is Beto y Sus Canarios, while other
popular groups include La Dinastia de Tuzantla and
Raza Obrera.

In Houston, Gil Romero, VP of El Dorado Commu-
nications, says tierra caliente concerts pack venues.
“Top groups like Beto y Sus Canarios and La Dinastia
de Tuzantla are the most popular,” he says. “These two
groups co-headlining together in Houston will guar-
antee you anywhere from 3,500 to 5,000 people at a
dance [club] at no less than $25 a pop.”

DTHER STYLES ON THE HORIZON

Another new style is musica de la sierra/musica de gui-
tarras. Tonewcomers, an apt description of this sound
is acoustic folk-pop nortefio.

Flag-bearers include Los Cuates de Sinaloa, whose
members, cousins Gabriel and Martiniano Berrelleza,
hail from Sinaloa, Mexico.

The Berrellezas recorded seven albums independently
before Sony BMG signed them last year. Now their major-
label debut, “Nifia Coqueta,” features the usual array of
cumbias, polkas and rancheras, but the emphasis is on
the guitars and the cousins’ smooth vocal harmonies.
Bass, drums and other instruments play a very minor role.

Meanwhile, La Chio, a female singer from Los An-
geles, is also making waves with her album, “Quien
Sera,” on Sony Norte.

Part of musica de la sierra’s appeal is “its sincerity
and simple approach,” Viva Music’s Garcia says. “The
music projects a lot of feeling, and it has a small pueblo
allure, which is how it manages to find favor.”

Like folk or singer/songwriter music, musica de la
sierra’s emphasis is on the lyrics and the narrative.

Meanwhile, other smaller subgenres like nortefio-
progressive, nortefio-Tejano and
nortefio-romantico boy bands
! have had less success as dis-
cernible movements. But even
so, groups like Intocable, Duelo,
~ Palomo, Iman and La Cima have
started to put their names on the
regional Mexican map. ces

wi

Despite Reggaeton’s
Surge, Regional Mexican
Rules The Airwaves

o By Tony Sanders «

REGIONAL MEXICAN RADIO 1S WELL-POSITIONED TO
expand ata fast pace during the next few years, al-
though the format faces some competition for the
18- to 34-year-old demographic from the contem-
porary and rhythmic formats. ¢ Last year, several
major-market regional Mexican stations flipped
to become reggaetén outlets. < In mid-2005, Uni-
vision flipped its San Francisco/San Jose, Calif.,
stations KVVZ and KVVF from regional Mexican
to reggaeton and changed the stations’ identities
to “La Kalle.” ' Univision also flipped a few other
stations to “La Kalle” but they were not regional
Mexican-only outlets. < This year, Univision has
added other regional Mexican outlets.

Univision bought Hispanic Broadcasting’s KDXX Dallas in
September 2003 but the station became a regional Mexican out-
let only this year, having flipped from the Spanish oldies for-
mat it had aired previously.

There are more than 300 regional Mexican stations in the
United States, according to the latest tally by research company
M Street. That is a significant statistic because there are only
a few hurban-formatted stations, and a like number of romantica
or Spanish centemporary stations.

Even after combining the raw counts for hurban and ro-
mantica stations, and then including several format variations
such as Spanish hits and Spanish oldies, the regional Mexican
format still wins out in terms of sheer number of stations pro-
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gramming the format.

However, Arbitron’s format trend reports
show that the Spanish contemporary for-
mat is gaining share while regional Mexi-
can is holding steady over the long term
with some recent slippage.

In the 18-34 demo, regional Mexican had
a 6.8 share in Arbitron’s fall 2005 ratings
book, while Spanish contemporary had a
5.1 share.

The regional Mexican format has main-
tained such a high number for many Arbi-
tron surveys, and even scored a 7.4 in the
summer of 2005. Spanish contemporary,
on the other hand, has been building
steadily.

According to Peter Davidson, president of
Davidson Media, which owns 28 Hispanic-
formatted stations and another dozen “in-
spirational” stations, feels that regional

3 B3 Mexican radio’s domination could be facing
»° some changes in the not-too-distant future.
The reason? The shifting demographic makeup of the
U.S. Latino population.

“Regional Mexican has been the hot format for the past
five years,” he says, “but as the composition of Hispanic im-
migrants coming into the U.S. changes, so will the Spanish
formats that evolve.”

Right now, though, regional Mexican is still by far the biggest
Latin radio format in the United States, and the fastest grow-
ing. When a new station crops up in a secondary market, more
often than not it will either accommodate all types of program-
ming—from talk to a variety of music—or it will be purely a re-
gional Mexican station. And because regional Mexican has so
many subgenres, as the number of radio stations grow, so do
the formats within the genre.

“Not too long ago, you would see just a regional Mexican
station. Now it is regional Mexican oldies, and some of our sta-
tions are even more segmented [into] ranchero, norteno,” says
Eduardo Leon, VP of programming for Liberman Broadcasting.

In fact, Leon predicts even further segmentation, akin to what
happens in the general market. “We're going to see different
variations of all the formats,” he says. “For example, in a mar-
ket where you have 10 Spanish stations, five will be regional
Mexican, and the other five will fall under other formats.”

In other good news for programmers of regional Mexican
radio, this year’s round of format changes did not affect the

current station count.

According to Billboard’s survey of M Street’s reports, an equal
number of stations have moved into regional Mexican as have
moved out of the format this year. Most of these changes were
at smaller-market stations.

According to Davidson, the measure of success with His-
panic radio is often directly tied to the number of Hispanics
that are in a market. “We find that a market needs to have at
least 90,000 Hispanic residents to make a Spanish station suc-
cessful,” he notes.

A report published in mid-February by Banc of America Se-
curities (BofA) analysts says that Spanish radio groups and
“niche operators” like Radio One or Salem are taking shares
away from the general market, but at a relatively slow pace.
In the case of Spanish radio’s listener growth, analyst
Jonathan Jacoby wrote that the entry of Clear Channel and CBS
Radio into Hispanic radio could have an effect on shares cur-
rently garnered by Univision or Entravision.

“We note that competition from general-market operators con-

tinues to increase, and also believe there is perhaps some slow-

down to increased Hispanic radio listenership,” Jacoby wrote.

Spanish Broadcasting System had the best year-over-year

gain in average quarter-hour shares for adults 25-54, ac-
cording to the BofA study, which looked at results for
10 public groups.

Most of SBS’ gain was attributed to one station, regional
Mexican KRZZ San Francisco, which was acquired and
reformatted in late 2004. Excluding KRZZ, BofA says SBS’

ratings share improved “only 1%” year-over-year. .

Additional reporting by Leila Cobo in Miami.
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Smaller Labels Strug
To Compete With Th

THE MAJOR LABELS CONTROL THE MARKETPLACE with
massive marketing and promotional muscle, but indies
are still able to find cracks wide enough to slip their own
sounds through. © One perennial headache for indies is
radio airplay, which is critical in promoting new artists. In-
dies simply cannot compete on the airwaves against the
majors’ big budgets and crucial influence. <> On the other
hand, indies have lower operating costs and are leaner and

To compensate for smalley budgets, indie labels
often resort to a variety of approaches, including
aggressive street marketing and the Internet.

In San Antonio, A.R.C. Discos went after
smaller-market radio stations last year to push new
duranguense group El Guero y Grupo Centenario.

“We worked hard to make sure El Guero was
physically present at radio festivals to perform,”
A.R.C. Discos promoter Carlos Alvarez says.

In addition to performing at places like KHHL-
FM Austin’s Valentine’s Day event and KROI-FM
Houston’s Cinco de Mayo celebration, El Guero
was taken to Miamiin April, where he performed
on national shows like “Sabado en Gigante” and
“El Gordoy La Flaca.”

MAJORS NEED BIG BUSINESS

Signing with a major label is a high-stakes game
for new artists. Sometimes unrealistic sales goals
are set, or the artist gets lost in the constant shuf-
fle of the label's priorities and campaigns.

“We feel a greater responsibility now,” says
Gabriel Berrelleza of the band Los Cuates de
Sinaloa, who are on Sony Norte. “Actually we felt
it from the first time a big label like Sony took an
interest in us. We were working long and hard
before, so we just continued.”

Abel de Luna, CEO of Los Angeles-based Luna
Music, points out thatindies’ smaller rosters allow
them to offer more personalized service with at-
tention to detail.

“We offer better productions, because we're
more involved in the process and are close to the
artists,” he says. “We're more in tune with the
promotions, and indies are the ones that are al-
ways on the streets—especially in the smaller
markets—looking for new talent.”

De Luna adds that like other small labels last
year, Luna Music paid more attention to smaller
markets with acts like Los Gamma, Los Cami-
nantes and Resenia Flores.

For veteran promoter /booking agent “Jumpin’ ”
Jesse Rodriguez, Houston’s indie label Bravo
Records offers more than just personal attention
and direction.

“They can get in-house management, booking
and promotion,” he says. “Also, they support the
dance promoters and managers more with more
product and promotion.”

As an example, he cites Bravo's neo-trad con-
junto act Carlos Maldonado y Grupo Fuerte’s
album “Lagrimas de Amor.” Bravo reps managed
toget the band involved in the 2006 Tejano Music
Awards and Univison’s Premios a La Musica event
in San Antonio.

The group was heavily promoted during the
Bravo Records showcase during TMA weekend,
and label reps personally met with concert pro-
moters, dancehall owners, club managers and
DJs. “We brought them full packages, with CDs

wWwWw.americanradiohistorv.com

and photos,” Rodriguez says.

Bravoalso took advantage of Internet radio, get-
ting the act airplay and exposure on such Tex-Mex
stations as bnetradio.com, amigosradio.com and
tejanoclassics.com.

NEW SOURCES OF REVENUE
In the past year, ringtones have become another
opportunity to exploit.

For A.R.C. Discos, it was the hits by label
owner/songwriter Ramon Gonzales Mora that
opened up the possibilities for their other acts
like Aniceto Molina, El Guero, Trueno, Montu
and Los Fieros.

“We were getting requests from several compa-
nies because they were familiar with his hits ‘Nece-
sito Decirte’ and ‘Morir de Amor,” ” Alvarez says.

Yet from that initial contact, A.R.C. was able
to secure ringtone deals for Molina’s cumbia hits
“El Negro Altenero” and “Teresa” and El Guero’s
“Adios Amor.”

“We have seen a dramatic increase in purchases
of truetones for cell phones,” Alvarez says. “For
us, ringtones have become a new and quickly grow-
ing source of revenue.”

Chris Leick, president of Tejas Records—whose
roster includes Ramiro Herrera, Latin Breed and
Sunny Sauceda—says that while majors are best-
suited for established artists with national appeal,

" B LAS3DIVAS became an
Il — impromptu hit for Tejas Records.

nimbler. These advantages come into play when
exploiting regional tastes and niche marketing. = “Indies
excel at artist development like discovering talent,
nurturing them and guiding them through the creative
process at a professional level,” says entertainment attor-
ney David Garcia Jr., who represents regional Mexican
artists and record labels. “Indies are also willing to take
risks on new and developing genres.”

indies are best at pushing regional talent.

“As an artist I would much rather be devel-
oping on an indie,” he says. “The majors have
tossed development out the window, have cut
their production budgets to the bare minimum
and rarely break new acts.”

Case in point: Lieck points to Las 3 Divas, a
new trio comprising Elida Reyna, Stefani and
Shelly Lares.

The three singers got together at a Tejano music
convention in Las Vegas last August during an
impromptu tribute to the late Laura Canales. The
fan reaction was so strong, Tejas got the three into
the studio to produce their self-titled album in less
than a month.

Since then, Tejas Records has managed to
get the tracks “Hey Boy” and “La Cumbia del
Oeste” on Tejano stations, including KXTN-FM
San Antonio.

For De Luna, majors may have the upper
hand, but there is always opportunity for indies
to crash the market.

“The majors control the market,” he notes
bluntly. “For the indies it is extremely hard,
because there are small or no budgets for pro-
motions, which is always important. In my ex-
perience, one key for indies is just having a
hit. That helps a lot, because radio is so hard
to penetrate.” eoe
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08-03 Orleans Arena
08-05 Oodoe Theatre
08-11 Reliant Arena
08-12  Frank Erwin Centre
08-13 Smirnoll Music Centre
08-13 Gwinnetlt Center
08-13 TD Waterhouse
08-20 American Airlines Arena
08-25 Coors Amphitheatre
08-25 Oodge Arena
09-01 Rosemont Theatse
09-67 Anselmo Valencia
09-08 Gihson Amphitheatre
09-08 Gibson Amphitheatre
09-13 Coors Amphitheatre
11-27 Seminole Hard Rock
11-22 Patriot Center
11-24  MSG Theatre
11-25 Agganis Arena
11-26 Mohegan Sun Arena

Las Vegas, NV
Phoenix, Al
Houston, TX
Austin, TX
Dallas, TX
Atlanta, GA
Orlando, F1
Miami, FL
bBenver, CO
McAllen, TX
Chicago. It
Tucson, Al

Los Angeles, CA
los Angeles, CA
San Biego, CA
Hollywood, FL
Washington 0.C.
New York, NY
Boston, MA
Uncasville, CT
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Anaheim Coavention Center

Pechanga Casino
Pechanga Casino
La Fe Music Hall
Tuxtka, GT1

Themas a Mack Arena

NIPAC

ANA Amphitheatre
Arco Arena
Chumash Casineo

Gibson Amphithealre

Teatro Anayansi
Maza de Tolos
Plaza de Tokos
PMaza de Toros
TIC
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TTC

Forum

Centro ltale

Palacio de Eventos

Centro Italc
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Anaheim, CA
Temecula, CA
Temecula, CA
Monterrey, NL
MeXico

Las Vegas. NV
Elizaheth, N}
Tucson, Al
Sacramento, CA
Santa Ynez, CA

Los Angeles, CA
Panama, Panama
Medellin, Colombia
Cali, Colomhbia
Bogota,Colomhia
Caracas, Venezuela
Caracas, Venezuela
Caracas, Venezuela
Valencia, Venezuela
Puerto Ordaz, Venezuela
Maracaibo, Venezuela
Merida, Venezuela
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The chart recaps in this Latin music special are
year-to-date starting with the Dec. 3, 2005,
issue—the beginning of the chart year—
through the May 27, 2006, issue.

Recaps for Top Latin Albums and Top Re-
gional Mexican Albums are based on sales in-
formation compiled by Nielsen SoundScan.
Recaps for Hot Latin Songs and Hot Regional
Mexican Airplay are based on gross audience
impressions from airplay monitored by Nielsen
BDS. Titles receive credit for sales or audience
impressions accumulated during each week
they appear on the pertinent chart. eoes

Recaps compiled by chart managers
Anthony Colombo and Ricardo
Companioni.

RaLiabin Sones. .. -

Pos. TITLE -Artistimonint/Label

I ROMPE —Daddly Yankee -E|
Cartel/Interscope

2 LLAME PA’VERTE Wisin & Yande/-Machete

3 ELLAY YO Aventura Featuring Don
Omar-Premium Latin
RAKATA Wisin & Yandel-Mas Flow/Machete

5 VENBAILALO Ange/ &
Khriz-Luar/MVP/Machete
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Pos. TITLE -Artist /morint/Labe/

i} BARRIO FINO: EN DIRECTO —Daddy
Yankee-E| Cartel/Interscope

2 DAHITMANPRESENTS REGGAETON
LATINO Don Omar-VI/Machete/UMRG

3 PA’LMUNDO Wisin & Yande/-Machete
NUESTRO AMOR RBD-EMI Televisa

5 REBELDE RBD-EMI Televisa

Hot Regional

Pos. ARTIST (No. Charted Titles) imprnt/Label
/il BETO Y sUS CANARIOS (2) Disa
2 CONJUNTO PRIMAVERA (3) Fonovisa
3 INTOCABLE (3) EM/ Televisa
) Sony BMG Norte
LOS TIGRES DEL NORTE (4) Fonovisa
5 GRUPO MONTEZ DE DURANGO (2) Djsa

Hot Regional

Mexican
[ ]

Pos. IMPRINT (No. Charted Titles)
H bisaw
2 FONOVISA (23)

3 UNIVISION (76)
4 SONY BMG NORTE (72)
S EMITELEVISA (9)

A AaAwa daaas

Ho Re

gional Mexican

ional Mexican

Pos. LABEL. (Vo Charted Titles) Pos. LABEL (No. Charted Titles)

A oisaco i DISA 30

2 FONOVISA (26) 2 FONOVISA (21)

3 UNIVISION (76) 3 SONY BMG NORTE (8)
4 SONY BMG NORTE (12 4 FREDDIE (2)

5 EMITELEVISA (9) 5 EMITELEVISA (2)

Hot Latin Reg

jonal

Top Re

Pos. TITLE -Artist/mornnt/Label Pos. LABEL (Na. Charted Titles)

}  PERO TE VAS A ARREPENTIR —K-Paz De La E DISA (3D
Sierra With Jose Manuel Zamacona-Disa 2 UG8

2 NOPUEDO OLVIDARTE Beto Y Sus 3 SONY BMG NORTE (8
Canarios-Disa 4 FREDDIE (2)

3 ALGO DE Ml Conjunto Primavera-Fonovisa 5 EMITELEVISA (2)

4 SIYOFUERA TU AMOR Alacranes
Musical-Univision

5 LAGRIMILLAS TONTAS Grupo Montez De
Durango-Disa

Pos. TITLE -Artist /mpnnt/Label

11 ANTOLOGIA DEUN REY Ramon Ayala Y
Sus Bravos Del Norte-Disa

2 MAS CAPACES QUE NUNCA K-Paz De La
Sierra-Disa

Top Regional Mexican
]

Pos. ARTIST (No Charted Titles) Impnint/Label 3 LOSSUPEREXITOS: LAGRIMILLAS

','I- RAMON AYALA Y SUS BRAVOS DEL TONTAS Grupo Montez De Durango-Disa
NORTE (2) Freddie 4 LA HISTORIA DEL REY Jose Alfredo

2 GRUPO MONTEZ DE DURANGO (4) Disa Jimenez-Sony BMG Norte

3 LOS TIGRES DEL NORTE (4) Fonovisa/UG 5 X/ntocable-EMI Televisa

4 VICENTE FERNANDEZ (2) Sony BMG Norte

5 K-PAZDELASIERRA (2) Disa
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PNDEPENDENT BISTRIBUTORS BUSINESS HAS REMAINED steady over
the last vear thanks to samr key advantages over mainstream
distributors: a keen sense of market tastes, faster reaction time
and lower averhead. < “It i= simply logical, the smaller you are,
the faster i can move and react,” says Armando Sanchez, GM
of Houstan-titsd South Central Music. “You can geta call from
a small label or artist saying they have a CD and want it out by
mid June, | can do that. But if it were a major, they would prob-
ably say they would have it out by August.”

Arecent success for South Central was an indie release by Joel
Guzman, dr dceordionist from Buda, Texas. Guzman’s “Polkas,
Gritos ¥ Acordiones,” an album of conjunto classics featuring
guestartists David | ee Garza and Sunny Sauceda of Grupo Vida,
won best Tejano album honors at the Grammy Awards and Latin
Grammy Awards.

“I'was lucky enough to be part of that project, working the busi-
ness side of it,” Sanchez says. “And then to have it win a Grammy,
I can't describe that feeling.”

Another independent album that has also done well for South
Central is “The Power of Friends” by Tejano big brass band Aviso,
which features guests Little Joe, David Marez, Augustin Ramiez
and Jay Perez. It was also nominated for best Tejano album at
the recent Grammys.

Sanchez says the key to a good independent distributor is an
accurate assessment of the marketplace, including realistic sales
goals and knowledge of regional tastes.
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Albert Dutchover, VP of San Antonio-based Vista Media Records
and Distributors, adds that majors are designed to work more ef-
ficiently with big numbers.

An example he cites is El Giiero y su Banda Centenario, a du-
ranguense act on A.R.C. Discos whose album, “Amigo de tus
Penas,” is distributed by Vista Media.

“I anticipate selling more than 30,000 units of that CD, and
for us thatis a huge success,” he says. “But not for a major. They
would need bigger numbers to make it worthwhile.”

For independent distributors, catalog sales of established artists
are a big part of business.

At Vista Media, perennial top sellers include nortefio legends
Ace de la Sierra and Lalo Mora and Tejano pioneer Sunny Ozuna.
Meanwhile, the label has signed Tejano singers Adalberto and
Eddie Gonzalez.

Another factor in the distribution landscape is the changing
demographics fueled by continuing Mexican immigration and
a booming Latin population.

“I think the demand for Latin music product is much more than
what the retailers are allocating,” says Alan Baxter, president of
Platinum Artists Management. “The stats will show that Latin
music [sales] is on the rise and other genres are flat or declining.”

According to the year-end numbers released by the RIAA, Latin
music sales jumped 16% in dollar value for 2005 compared with

www.americanradiohistorv.com

Distribution On Demand
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2004, which is a stark contrast to the 3.9% decline the general
marketplace saw.

Regional Mexican makes up 48% of all Latin music shipments,
pop/rock came in at 39% and tropical was a distant third with 9%.

As a whole, Dutchover says he sees “the industry is moving
more toward regional success, rather than national success. And
that’s where [independent distributors] have the advantage. We
have the experience and we can tell the retail chains exactly where
the product needs to go.”

That is happening more often as Wal-Mart, Kmart, Circuit
City, Best Buy and other retail chains across the country realize
that Latinos make up a large share of their buyers.

“You're starting to see in these chains that there are more re-
gional Mexican customers,” Dutchover says. “Before it used to
be that to find regional Mexican artists, customers had to go to
mome-and-pop stores. But now that the indies have stepped [in],
there’s much more regional Mexican product in the chains.”

Richard Herndndez, owner of Dallas-based AurMarc Records and
Artist Management, believes majors still have the advantage, though.

“Majors have alarger catalog and usually prominent artists in
high demand,” Hernandez says. “Indie distributors usually have
to be frugal with their monies and struggle to get their product
into retail chains with lesser-known names.”

—By Ramiro Burr
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La organizacion de derechos de ejecucion piblica mas innovadora j:
y de mayor crecimiento en Estados Unidos y Puerto Rico }
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THE FIRST EVER music summit of its kind dedicated completely to the top BIIIBO@fd
selling genre in Latin Music — Regional Mexican. Billboard salutes this genre and its
ongoing impact on the music industry. The summit will focus cn trends in publishing, REGIONHL
digital, radio and touring as they relate to this genre and will provide a networking

arena for retailers, managers, marketers, advertisers and concert promoters who want MEXIC“N

to reach this incredibly powerful audience. Don’t miss the opportunity to connect to
the power players behind the music and celebrate Regional Mexican CON ORGULLO! %
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and how to register visit:

Register Today!
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FROM LOS ANGELES, THE NATION’S LARGEST
HISPANIC MARKET, KLAX-FM (““97.9 LA RAZA”)
RANKS AS THE TOP MEXICAN REGIONAL RADIO

STATION IN THE NATION.*

LONG-TIME MORNING PERSONALITY
RENAN ALMENDAREZ COELLO,
“EL CUCUY DE LA MANANA”

THE #1 MEXICAN REGIONAL
STATION IN AMERICA

MIAMI MIAMI MiAM) L0S ANGELES L0S ANGELES
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SPANISH BﬂﬂﬂﬂﬂﬂSTlNﬂ SYSTEM

SBS TOWER « 2601 SOUTH BAYSHORE DRIVE, PH Il, COCONUT GROVE, FLORIDA 33133 « NASDAQ SYMBOL-SBSA
WWV/.SPANISHBROADCASTING.COM  FOR SALES AND SYNDICATION INFORMATION PLEASE CONTACT MARKO RADLOVIC (305)441-6901
*ARBITRON, WINTER 2006, AQH SHARE 12+, MON-SUN, 6A-12MID
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Proudly celebrating the legacy of Philadelphia International Records.

With respect and admiration,
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KENNY GAMBLE
& LEON HUFF’S
SOUL MACHINE

OF THE '7Cs
MARKS ITS 35TH
ANNIVERSARY
BY LOOKING TO
THE FUTURE

BY JANINE COVENEY

ILLUSTRATION BY JOHANNA GOODMAN

I lip your TV channels these days, and you're likely to
hear the O’Jays’ classic “Love Train” as part of Coors’
new ad campaign, sounding as inspiring and dance-
able as it did when it topped Billboard’s Hot Black
Singles chartin 1973.® That O’Jays hitalso pops up

on the soundtrack to last year’s comedy hit “Hitch,” while the
group’s 1976 anthem “Family Reunion” appears on the sound-
track to the soulful comedy “Madea’s Family Reunion.” And no
episode of the Donald Trump reality TV hit “The Apprentice”
is complete without the O’Jays’ “For the Love of Money” theme.
The continued popularity of the O’Jays’ brand of slick urban soul
is a testament to the legacy of the immortal Philadelphia
International Records (PIR), the label founded in 1971 by
writer/producer executives Kenny Gamble and Leon Huff.
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In its '70s heyday, the label earned 175 gold and platinum al-
bums and revolutionized the world of not just R&B but pop
music with hits by stars including Harold Melvin & the Blue
Notes, Teddy Pendergrass, Dee Dee Sharp, Billy Paul, the Three
Degrees, the Jones Girls, Archie Bell & the Drells, MFSB, Mc-
Fadden & Whitehead, Jean Carne, Patti LaBelle and Lou Rawls.

As Gamble & Huff celebrate the 35th anniversary of the label
known for innovating the Philly Soul sound, they are looking for-
ward, not back. The pair continue to promote PIR through strate-
gic marketing, promotional tie-ins, synchronization deals, catalog
reissues and other projects.

An appearance by Gamble & Huff on last year’s “American
Idol” competition also upped the label's profile, reminding TV
viewers, the music community and cor- contin
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Philadelphia International Records Artists

Archie Bell and The Drells Leorn Huff Teddy Pendergrass
Billy Paul Lou Rawls The Ebonys
Bunny Sigler McFadden & Whitehead The Futures
Dee Dee Sharp MEFSB The Intruders
Dexter Wansel Patti Labelle The Jacksons
Edwin Birdsong People’s Choice The Jones Girls
Harold Melvin & The Blue Notes Phyllis Hyman The O’Jays
Jean Carn Sharon Paige The Stylistics
Jerry Butler Soul Survivors The Three Degrees

Over 4000 Songs Written & Produced -3 Over 200 Chart Topping Hits
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Interest in
the label’s
brand of
sophisticated
urban soul
remains
strong.

from >>p43

porate America of the power of the PIR catalog,
which includes indelible hits like “Me and Mrs.
Jones,” “Back Stabbers,” “Now That We’ve Found
Love,” “Bad Luck,” “Love TKO,” “You'll Never
Find (Another Love Like Mine)” and “When Will
1 See You Again.”

Last month in London, the British Academy
of Composers and Songwriters presented Gam-
ble & Huff with its special international honor
at the 51st Ivor Novello Awards for songwriters.

Interest in the label’s sophisticated brand of
urban soul—a combination of gospel, jazz and
blues overlaid with unabashedly romantic or so-
cially conscious lyrics—remains strong as ever,
thanks to a number of contemporary artists.
Those who have recently covered or sampled PIR
classics include Angie Stone, Jaheim, T.I., Jen-
nifer Lopez, Ne-Yo, Mary |. Blige and Faith Evans.

Today, Gamble & Hulff are the proprietors of
Philadelphia-based Gamble-Huff Music, a divi-

-‘-‘ A broadcast of ‘American Idol’ in May

sion of PIR that oversees the catalog and devel-
ops new projects. Executive VP Chuck Gamble,
anephew of Kenny’s who has been with the label
since 1997, has refocused the label on its future:
digitalization, catalog exploitation and licensing.

In the early '60s, after toiling as writers for
separate music production firms, Gamble and
Huff joined forces and became a potent song-
writing/production team. They formed their
own band, Kenny & the Romeos, through a
network of musical friends,
and the group became the
foundation of what would
become their famed in-
house recording band,
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RANDY JACKSON, SIMON COWELL,
PAULA ABDUL, KENNY GAMBLE,
LEON HUFF and RYAN SEACREST.

ett and Dusty Springfield, among others, the
pair also established the labels Gamble and Nep-
tune to release some of their product.

Butindependent record promotion was a tan-
gled web of indie promoters and radio stations
that required more resources than they had.
Gamble & Huff began seeking a new distribu-
tion avenue for their work and found an admirer
in Clive Davis, who was then the newly ap-
pointed president of CBS Records.

“Our production company was hot at thattime,
and we was hot enough to be recognized by Clive
Davis,” Huff recalls. “We went to New York, had
a sit-down and we ended up signing with CBS,
and Clive Davis gave us autonomy to let our cre-

MFSB.

Flush with hits for the In-
truders, Dee Dee Sharp,
Archie Bell & the Drells, Jerry
Butler, the Soul Survivors,
Peaches & Herb, Wilson Pick-
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ative juices just flow.”

Gamble, inspired by the example of Berry
Gordy and Motown, immediately came up with
aname for his enterprise. “I loved Motown,” he
says. “This was the inspiration for black Amer-
ica. [t gave me the idea. continued on >>p48
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class, n.

[Fr. classe; L. classis, a class of people]

1. Kenneth Gamble and Leon Huff.

2. People drawn together because of their
complimentary talents.

3. Thirty five years of working together in harmony.

clas’sic, adj.
[L. classicus, relating to the highest class; hence superior]

1. Songs of the Mighty Three Music catalog.
2. Always hip; never goes out of style.
3. Timeless.

class’y, adj.

[L. classicustus, relating to Kenny and Leon’s legacy]

1. Writing and producing songs that continue
to inspire, uplift and edify.

2. Re-developing under-served neighborhoods.

3. Never forgetting where you came from.
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If they can do it, we can do it. Theirs was the
Motown sound—so we’ll make ours the Philly
sound. It wasn’t hard to come up with Philly In-
ternational.

The timing for the newly minted label in the
changing music industry was also fortuitous,
Gamble recalls. “It was hard to get a black artist
on pop radio back in the '50s and even in the
'70s until black radio went FM in the '70s, which
was a blessing for us,” he says. “In the "60s it
was pretty much AM radio. That made the dif-
ference in our exposure.

“Also, the industry became an album indus-
try; before it had been a singles industry. That
was the difference between Motown and Philly
International. I would imagine most of their re-
leases were mono, and they were 45s. We tried
to come up with album concepts.”

Gamble & Huff brought in Thom Bell, the
third partner in their Mighty Three Music pub-
lishing company established some nine years
earlier, to help with songwriting, arranging and
orchestrations for the new label venture.

Bell, a classically trained pianist/songwriter,
and arranger Bobby Martin were an integral part
of the PIR sound. However, Bell continued to
work independently with such non-PIR groups
as the Spinners, the Stylistics and the Delfcn-
ics. He says he turned down cffers to be PIR’s
third principal.

“I'm a music person,” Bell says. “Put me in
the studio, and I’ll work with songs, artists, mu-
sicians, engineers all day long. When it comes
to talking about ‘cross-collateralization of some
publishing of the European markets and in-
dustrialization of marketing,” man, I don’t want
to be bothered. I would have been a liability to
that organization, I would not have been an

asset. [t wasn't that it wasn't offered to me, Gam-
ble offered it to me many times. It just did not
interest me.”

Within its first year, PIR was second only to
Motown as an R&B hitmaker, earning chart po-
sitions for Cleveland-based trio the O’Jays;
Philadelphia veterans Harold Melvin & the Blue
Notes and their drummer-turned-lead singer
Teddy Pendergrass; local blues performer Billy
Paul, whose “Me & Mrs. Jones” was PIR’s first
million-plus seller; Archie Bell & the Drells,
who came to the label after a run on Atlantic;
Philly group People’s Choice; and MFSB.

The label is even credited with issuing one
of the first 12-inch records as disco culture took
hold in the '70s: the O’Jays’ “The Love I Lost.”

But by the early '80s many of the label’s top acts
had defected, broken up or been hit by tragedy. In
1982 Pendergrass, the sexy solo star who helped
PIR sail through the late '70s, suffered a near-fatal
1982 car accident that left him paralyzed from the
waist down. The following year, CBS and PIR
parted ways. Though PIR was revived in a smaller
capacity via a 1985 deal with Capitol-EMI, releas-
ing the final albums by the late Phyllis Hyman
and others through 1994, the pop music climate
hadchanged. The rise of rap and new jack and the
proliferation of other urban music labels meant
the glory days of PIR were effectively over.

In 1991, Gamble & Huff sold their hefty
Mighty Three Music catalog to Warner/Chap-
pell Music for a multimillion-dollar sum.

“The music industry had changed for us, and
we decided to let our catalog work for us,” Chuck
Gamble explains. It was kind of a rest period
for Gamble & Huff.”

Warner/Chappell certainly recognizes the
value of its acquisition.

“This is a catalog that we see as being filled
with so many gems. It’s hit after hit after hit—
there’s such richness in it,” says Nancy Taylor,
senior VP for the office of the president at
Warner/Chappell. The publisher has been ac-
tively pitching the overall Mighty Three catalog
and its PIR hits with steady success.

As we get really good placements like ‘For
the Love of Money’ in ‘The Apprentice’ and the
‘Love Train’ Coors commercial, that sparks even
more interest in the advertising community,”
Taylor adds.

Dil

Today, PIR is refocused on not just preserv-
ing its musical heritage, but keeping it a vital
part of the contemporary music business.

The label is working with Sony-Legacy, which
owns the masters to the label’s pre-1975 output,
and Warner/Chappell Music, to find new out-
lets for the classic Philly sound.

“We have expanded our relationship with
Sony BMG through partnering of digital and
other worldwide licensing activity,” Chuck Gam-
ble explains, adding, “As we came into the "90s
we saw a lot of our songs being sampled. By
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CONGRATULATIONS TO A TEAM
THAT’S BEEN SCORING SINCE 1971.

The Philadelphia 76ers congratulate Gamble & Huff and Philadelphia International |

Records on 35 years of influential music that transformed an era.

From one scoring champion to another.

@omcost SPECTACOR
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KENNY GAMBLE and LEON HUFF presented the Phillies Gamble and Huff
Partnership Award in 2005 to DJ JAZZ2Y JEFF. Gathered for the event were,
from left, Phillies shortstop JIMMY ROLLINS, Gamble, DJ Jazzy Jeff and Huff.

2000, 2001, we saw an opportunity to increase
our activity in other uses in synchronization,
specifically having our music covered in TV and
film and commercials.”

“In my mind it’s one of the great catalogs of
the last 50 years,” notes Brad Rosenberger, sen-
ior VP of film and TV/catalog development for
Warner/Chappell. “When you put a Mighty Three
record in a movie or soundtrack, it’s not that it’s
not an old track, but there’s just something re-
ally contemporary in the sound of it.”

Last year also saw Verizon’s use of McFadden
& Whitehead’s “Ain’t No Stoppin’ Us Now” for
a series of TV spots, while the 2005 Bernie
Mac/Ashton Kutcher movie “Guess Who” fea-
tured an updated version of Lou Rawls’ classic
“You'll Never Find (Another Love Like Mine)”
performed by Marcus Miller on its soundtrack.
The 2006 family film “Akeelah & the Bee” in-
cludes the original Blue Notes inspirational gem
“Wake Up Everybody.”

One unique use of the catalog came in the form
of a themed venue: the state-of-the-art TSOP Live
supper club, located in Atlantic City, N.].’s Trop-
icana Casino Resort, owned by Gamble & Huff
in partnership with Philly restaurateurs Robert
and Benjamin Bynum.

The process of digital conversion of the PIR
catalog continues, with future plans to include
digital download availability and mobile com-
munications applications.

“We're working actively with some of the mo-
bile aggregators so we’'ll also have the music
available for mobile downloads, ringtones and
ringbacks, and even get Gamble & Huff’s voices
in there,” says Chuck Gamble, who wants to
raise the profile of the two founders along with
the music. “Everybody knows our music, and
secondly they know our artists, but not every-
body always knows it's Gamble & Huff. [t’s dif-
ferent from Quincy Jones and Berry Gordy,
where those men for some portion of their music
career were always at the awards shows.”

Part of the reason Gamble & Huff have not
been on the national stage in recent years is that
they have directed their energies toward their
hometown. Gamble in particular has helped re-
vitalize some of Philadelphia’s poorer neigh-
borhoods, creating low-income housing through
his Universal Companies and working to repo-
sition Philadelphia as the cradle of R&B music
and history.

His efforts have resulted in the relocation of
the embattled Rhythm & Blues Foundation from
Washington, D.C., with its first Pioneer Awards
ceremonies in two years to be held June 29 at
Philly’s Park Hyatt Hotel. Among the honorees
will be Gamble & Huff’s label inspiration,
Berry Gordy.

Also, Gamble & Huff are primary forces be-
hind the establishment of an R&B Music Cen-
ter within the city, which would house the
Rhythm & Blues Foundation, musical archives,
restaurants, music companies, educational fa-
cilities and performance spaces.

“We’ve engaged the governor, the mayor, the
city council and the chamber of commerce and
asked them to support it, much like Nashville,
when they made it the center of country music,
Gamble says. “What we’re proposing is an en-
tertainment strategy for the city of Philadel-
phia, which has been accepted, and we're
working to create Philadelphia as the home of
rhythm and blues.”

In the coming year, Chuck Gamble says the
songwriting and production duo will be more
visible as the pair celebrate the 45th anniver-
sary of their partnership with a number of
events and plan another hits compilation,
among other projects now in development. Ever
the musician, Huff has been working on a new
solo jazz album.

In addition, Gamble & Huff have authorized
a documentary film titled “Message in the
Music,” currently being produced by Philadel-
phia media personality Dyana Williams and
noted author Nelson George, and directed by
Jack Benson. Slated for completion later this
year, the film will feature interviews with Gam-
ble & Huff as well as 30 entertainers and PIR
associates past and present, with Will Smith set
to narrate and Gerald Levert writing the score.

Looking back, Gamble & Huff still cannot be-
lieve the amount of music they were able tochurn
out in a few short years. Gamble says, “ ‘For the
Love of Money’ just won't stop. ‘The Apprentice’
has it; anything involving money they use it, it's
the money song. ‘When Will I See You Again’ by
the Three Degrees is still a big song around the
world. So many songs, you know? ‘Wake Up Every-
body.” And ‘Love Train,” look what’s happening
with the Coors commercial. 1t’s got a new life to
it already, the lyrics apply to today just as much as
they did back then.” .

On behalf of the Board of Directors and Staff
And the Artists whom we serve

Congratulations!

Philadelphia International Records
onits
35th Anniversary

Ain’t No Stopping
You Now!!

Here’s to Philadelphia
the new
“Home for Rhythm & Blues”

Rhythm & Blues Foundation, Inc.

100 SOUTH BROAD STREET, SUITE 620
PHILADELPHIA, PA 19110
215-568-1080 « www.rhythmblues.org

“Preserving America’s Soul”

JUNE 24,2006 | www.billboard.biz
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Philadelphia International Records
35th Anniversary

Special Tribute to
Kenny Gamble and Leon Huff

1818 Market Street, 28th Floor, Philadelphia, PA 19103
Phone: 888.214.2522 | Fax: 302.385.5099

Kenny & Leon,

Thanks for all the music, memories and
anthemsl

We'll keep bringing the Movies...you provide
The Sound Of Philadelphial

Congratulations on 35 years of hits!

GREATER PHILADELPHIA

FILM OFFICE

WWW . FILM.ORG
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" thas been 35 years since Kenny Gamble and Leon Huff, the legendary
' architects of the renowned Philly sound, founded their record company

and made pop music history. As Philadelphia International Records
‘ marks its 35th anniversary, Gamble and Huff spoke with Billboard to
I8 share their memories, insights and future goals.

Is it true that you first met in an elevator in the
Schubert Building in Philadelphia?

That’s the truth. We met in an eleva-
tor in the Schubert Building at 250 South Broad-
way. | worked with [record producer] Jerry Ross
on the sixth floor, and Huff was working with
[songwriters John] Madera and [Dave] White.
In fact, White was one of Danny & the Juniors,
the “At the Hop” guys. I learned a lot from Jerry
Ross, and Huff learned a lot from Madera &
White, just how to structure songs when we
were trying to get in the business.

Then one day in that Schubert Building we
met, because there weren’t that many black peo-
ple coming in that building except for alot of the
artists like the Dream Lovers and stuff. So we
met and that was it: “Let’s get together.” And we
got together one day, and it was like an explosion.
We must have wrote maybe six or seven songs.

It was meant to be, because I'm basically a
lyric writer and Huff basically wrote on the
piano. We sang, we just followed each other.
And what made it easy was, we had a tape
recorder taping everything. Sometimes we did-
n’teven know what we were doing, we were play-
ing around and having fun.

Gamble came over to my house in Cam-
den, N.J., because I had a piano, and we sat down
and wrote about 20 songs in a first sitting. So it
was like magic when me and Gamble started
working together—we were so powerful to-
gether. I think me and Gamble liked being
around each other. Because you have to like the
person for the chemistry to even start, you have
to like the character that you're dealing with.

The two of you had established yourselves as
songwriters and producers by the late '60s
with your own publishing and production
companies. Was it an easy transition to launch
arecord label?

- It was a smooth transition to me, because
me and Gamble had a production company and
we became a very hot production company. We
had hits with Jerry Butler, Dusty Springfield,
Archie Bell & the Drells, Nancy Wilson. So we
were making money for a lot of the labels within
the industry at that time. So it was just natural
for me and Gamble to start our own business
and make money for ourselves.

In ’67, '68, ’69 we were independent
producers, we produced Wilson Pickett, Dusty
Springfield, the Sweet Inspirations and Jerry
Butler, we had a good run with Butler with “Only
the Strong Survive” and “Never Gonna Give You
Up.” And we were with Chess Records first, then
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something happened; they went out of business.

Around 1970 we called Clive Davis and that
was it, we went to CBS. That was the perfect
marriage for us, because they had everything
that we didn’t have, and we had everything that
they needed from a creative standpoint.

The thing of it was, Gamble & Huff, we're not
good working under a situation where we had
restraints. So basically, Clive Davis said, “OK,
you guys just make the records.”

And we would come to Clive [and] had great
meetings to give him suggestions how to make
CBS better-prepared to market and promote
black music.

You were writing, recording and overseeing
the label and Mighty Three Music. Was it work
or play?

It was fun. It was work, though, be-
cause I'm glad that it’s over with. Hey, you're try-
ingtodo 13, 14 albums a year, that’s a lot of work.
Say an average of 10 songs an album, 13 albums,
that’s 130 songs. How many songs you figure
you gotta write to get 130 songs? You might have
to write 500. Five times as many to pick and
record. We didn’t cut just 10 songs, we might
cut 25 songs on the O’Jays and you pick 10.
Huff: That's how we grooved, writing those
songs. Imagine me and Gamble in there writ-
ing “Love Train.” Visualize the energy that song
had to have for the O’Jays to like it when they
came to town to hear new material. Eddie Lev-
ert’s voice and Walter Williams’ voice—man,
that song took them to the peak of their per-
formance. And it was based on them coming to
listen to the way Gamble was singing it when
we were writing it.

The songs used to sound so good in rehearsals
we used to fall out on the floor laughing. The
feeling was so strong, so dynamic in that room
writing that song.
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VINCENT SMITH

What were the elements of the Philly Inter-
national sound?

f: The way I played the piano I think had 4

lot to do with shaping that sound, because Gam-
ble wanted a certain feel of a keyboard player
down at the church. It had a gospel sound, even
the blues songs had a gospel feel.
Gamble: When people ask me to describe the
sound of Philadelphia I always tell them it was the
octave sound on the guitar of Wes Montgomery,
who was a jazz guitar player. Roland Chambers
was excellent, and Norman Harris [both guitarists]
played those jazz licks in the octaves.

Then you had the vibes—like George Shear-
ing, the piano and the vibes together—then you
had the funky drums and the kind of gospel piano
with Huff and Thom Bell and the organ with
Lenny Pakula and those great voices we had.

But what really topped it off was the classical
arrangements we had with the strings and the
bluesy horns. It was a fusion of everything you
can think of.

And ’ll tell you, I don’t know if he would say
this, but Thom Bell’s biggest inspiration from
an arranger’s point of view was Bacharach &
David. You listen to all of Dionne Warwick’s
records, they had great arrangements on them.
So we tried to use different instruments like
French horns and sitars and flutes and oboes.
When you listen to that music, you hear some
very classical instruments on there.

What are you most proud of in creating the

Philadelphia International sound?

Gamble: We were products of the James Brown
era, with “Say It Loud—1'm Black and I'm Proud.”
We were trying to lift the consciousness of the
people through music, even McFadden & White-
head’s “Ain’'t No Stopping Us Now” and “Wake

a show in San Francisco when CBS had their
international sales convention [in 1974], they
had a Philadelphia International night. It was
a Saturday night, and all of our artists were there.
We had a star-studded roster. Billy Paul was hot
with “Me & Mrs. Jones,” Harold Melvin & the
Blue Notes was hot with “The Love I Lost,” O’
Jays with “Back Stabbers.” Then we had the
MFSB orchestra and [ played keyboards, Bobby
Martin directed the orchestra, and that's when
we were hot with the “Soul Train” theme and
Don Cornelius was the MC.

Talk about a night! All the big CEOs, the pres-
idents, all those international distributors and
everybody [were there], and we ripped that place
up. And after that, sales went through the roof.
It was amazing, and we recorded that. We might
release that in the future.

What does the future hold for Philadelphia
International?

Huff: I'm having fun licensing my catalog now.
That's very active since we did the “American
Idol” show . . . our catalog’s really really be-
coming active again. So basically that’s what
I'm doing. And my son {Pops Gamble] is de-
veloping as a rap producer, so sometimes Pops
calls me to play on some of his tracks and hope-
fully he can find success. Unless me and Gam-
ble find something special we want to do that
would put us back in the studio.

Do you have any advice for young artists
today?

if: 1 tell musicians today, “Know your in-
strument. Master it. Know it. "Cause opportu-
nities are out there.” When I was coming up I
was playing mostly by ear, I could play what I
wanted but I’'m not a good [music] reader. So I

OPPOSITE PAGE: In the early days, songs flowed from the PIR studios. Shown,
from left, are JOHN WHITEHEAD, LEON HUFF, TEDDY PENDERGRASS and
KENNY GAMBLE. ABOVE: In April, Gamble & Huff were among the honorees of the
Philadelphia chapter of the Recording Academy. From left are Gamble, Huff,

PATTI LaBELLE and Academy president NEIL PORTNOW.

Up Everybody.” Those songs were not just songs—
they were anthems. Not just in America but all
over the world, people were using them for cam-
paigns and for motivation, to try to raise the qual-
ity of life in our community. It has done that and
it's still doing that, which I'm very proud of.

I think the biggest thing I'm proudest of is that
we opened the doors for a lot of young people. It
wasn't just Gamble & Huff, it was all these other
people. We had an outlet through CBS and all
these other independent production avenues, but
we shared it with a lot of people and it was very
good for them and good for us, and it putusina
position where we could do a lot more quantity.

What’s your fondest memory?
I remember when me and Gamble put on

would tell them today you have to be into this
new technology, you got to know something
about Pro Tools and all this new stuff.

»: | look at the new artists, and there’s
alot of great singers out there and a lot of great
writers. [ like the music that Mariah Carey just
put out, she’s a real good singer. And Mary J.
Blige, 1like this record she’s got out now. Mean-
ingful songs that mean something to people,
that’s the best use of the music, something that’s
going to be around for a while.

I think the digital world is great, I think it's
all progress. But the basics of music will never
change. They can have as much technology and
whatever as they want, but when you have a great
artist on that microphone, nothing will take the
place of that. .

CONGRATULATIONS

PHILADELPHIA

INTERNATIONAL
R E C O R D S
on 35 years
of making
legendary music.
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CONGRATULATIONS TO

PHILADELPHIA INTERNATIONAL RECORDS
ON YOUR 35TH ANNIVERSARY.

THANK YOU FOR THE INSPIRING MUSIC
AND SONGS. * | -

CONGRATOUATIONS BB« sreeus

KENNY GAMBLE Congratulates Philadelphia
I_EON HUFF International Records

on its 35th Anniversary.

The Blank Rome Family

volunteers thousands of CongratU|at|OnS to

hours each year to assist

yeaFS : educational and cultural Kenny Gamble,

programs that assure our

communities will be as Leon Huff and
O m u SI c vibrant and interesting i .
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CORRINE BAILEY RAE: EMMA HARDY

g

Crossing Over Amel Larrieux ‘Promising’ Album Sizzlin’ Summer Tune Snoop Dogg

Christian acts like the Former major-label Bluegrass’ Te McCoury Lily Allen’s 'LDN' heats Rapper talks Academy
Afters go mainstream artist enjoys indie life oreps gospel bow up United Kingdom honors in 6 Questions
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iy e Bailey Rae’s star ascends across
'Europe, EMI finds itself in the strange posi-
tion of trying to decelerate her career. -

“We always felt Corinne would be hugely
successful,” EMI Music U.K. and Ire-
land chairman/CEO Tony Wadsworth
says. “Hand on heart, we never felt it
would be this quick. If anything, we
were actively trying to slow this down, but
there comes a point at which you can’t.”

Indeed, Rae’s self-titled full-length debut
came in at No. 1 in her native United Kingdom
and has shipped more than 1.2 million units world-
wide since the rollout started in February, accerding to
her label. More than 650,000 copies have beenisold in the
United Kingdom, and Rae reached the top 10 of Billboard’s
European Albums chart as well.

Now EMI will see if Capitol can replicate Rae’s European
success when the album comes out stateside June 20.

Dave Alder, former chief marketing officer “or U.S. retailer
Virgin Entertainment Group, goes so far to sa¥, “It would be a
tragedy if Corinne didn’t break in the U.S. Unlike a number of The tastemaker hype that precedes the U.S. arrival of al-
British acts who haven’t had the full package, she’s got itall.” - bums from U.K. alternative rock acts like Arctic Monkeys does

Virgin first saw Rae’s potential in the United States when g - Rl simri not appear to translate for nonrock artists. “Her British suc-
sales for an import-only EP (it was also available on iTunes) ' ' cess does not carry the same weight,” WXPN’s Warren
started to soar in its New York stores several months ago. says. “Rock is so heavy from a hipster perspective. And

However, one factor that has undoubtedly led to her U.K. her musical lightness—while not a criticism—does-
success—the variety of styles on her album—could provide a . n’thave the same kind of impact.”
challenge in the United States. Rae is a blend of India. Arie and AN The result is that Rae will have to devote face
Norah Jones, slipping easily from neo-soul to pop to soft jazz, time here. Rae, who will appear atthe NARM
but never settling for long on any style. convention in August, will starta U.S. tour

Additionally, her mixed ethnic background—her father is in July, with additional legs planned for
Caribbean, her mother is from Yorkshire, Er gland—leads . November/December and February.
some to assume she’s a R&B artist. \ For Rae, her success has already

“I don’t see myself fitting neatly into the R&B thing,” eclipsed her expectations. “I'm happy to
she says, calling from the airport in Seville, Spain. do it on whatever scale with a massive

Indeed, while the set's first single—the soul-ul, up- label, but it's not like I must be success-
tempo “Put Your Records On"—is receiving play ata ful in this territory or that territory,”
few adult R&B stations in the United States, tk e ma- she says. “To be an underground artist
jority of support is coming primarily from smooth in America would suit me fine. I don't
jazz and triple-A outlets. A push at AC has star.ed and have these aspirations to be a star. I

But Bruce Warren, assistant G
grammingatthcinﬂu N " non
cial WXPN Philadelphia, say;
be tough for her on the radio
things.” And that's from an early belies
WXPN added the song because “it’s got
a timeless feel and a great lyric,” War-
ren says. “The audience hasn’t reacted
yet. But it’s still early.”
Capitol is asking retailers to stock Rae in the
- pop/rock section rather than the R&B racks, but |
_ Alder says Virgin will cross-reference her in both
areas in its bigger stores. Additionally, Starbucks
will carry the title starting June 20.

Alarge part of Capitol’s U.S. campaign relies
on TV to provide maximum exposure around re-
lease date. Rae will perform “Put Your Records On”
ne 19 on “Good Morning America.” Capitol will make

that appearance available as a free download on iTunes
immediately. She’ll appear June 28 on “The Tonight Show
With Jay Leno.”

e—

adult top 40 will be added to the mix around strzet date. just like writing music.” o i
“We consider it a strength that she doesn’tfitintoa 1':'
format,” Capitol Records VP of marketing Sharon Lord Additional reporting by Tom Ferguson

says. “We can get to a few different audiences.” in London. A
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BUZZ

>>>'HIGH SCHOOL’
TO HOLLYWOOD
Vanessa Anne Hudgens,
who plays Gabrielle
Montez in Disnhey
Channel’s wildly
successful “High School
Musical,” has signed with
Disney-owned Hollywood
Records. Hudgens’ debut
will come out Sept. 26.
—Melinda Newman

>>>DYLAN'’S ‘TIME’
Bob Dylan will break a
five-year hiatus from the
studio later this summer
with his 44th album. Due
Aug. 29 on Columbia,
“Modern Times” is the
follow-up to 2007’s “Love
and Theft.” That set
debuted at No. 5, making
it his best showing on The
Billboard 200 since 1979’s
“Slow Train Coming.”
—Jonathan Cohen

>>>TIPPIN ON RUST
Aaron Tippin has signed
with indie label Rust
Records Nashville, which
recently partnered with
RED Distribution. Eartier
this year Tippin left Lyric
Street Records, where he
had recorded his last four
albums. Prior to that, he
recorded for RCA
Records for most of the
’90s. Rust’s country roster
also includes BlackHawk,
new band Povertyneck
Hillbillies and Shane
Oowens. —Phyllis Stark

>>>RICHIE’S ‘HOMFE’
Lionel Richie teamed with
a number of today’s top
hitmakers, including
Jermaine Dupri, Raphael
Saadiq, Dallas Austin,
Sean Garrett and Chuckii
Booker, for his Sept. 12
Island Records release
“Coming Home.” Richie
wrote or co-write nine of
the album’s tracks. First
single “l Call It Love” was
written and produced by
Stargate and Taj.
—Melinda Newman

>>>ROCKWALK FOR
KRISTOFFERSON
Kris Kristofferson will be
inducted into Holly-
wood’s RockWalk on
Sunset Boulevard July 6.
His fellow “Highwayman”
Waylon Jennings will be
inducted posthumously
the same day. Past
inductees include Eric
Clapton, Carlos Santana,
Johnny Cash, Elvis
Presley, Bonnie Raitt,
Jerry Lee Lewis and Carl
Perkins. The RockWalk
honors artists from many
different genres for their
musical contributions.
—Melinda Newman

(o, [:{L3)V:\'M BY DEBORAH EVANS PRICE

The Afters
Cross Over

Band With Christian Roots
Works MTV, Pop Radio

NASHVILLE—With a Gospel
Music Award in hand for best
new artist and prime exposure
from such mainstream outlets
as MTV, VH1 and pop radio,
Dallas-based the Afters are the
next contenders for Switchfoot’s
Crossover crown.

Indeed, although the Sim
ple Records act’s roots are in
Christian music, the majority
of its exposure comes from the
secular world. “Beautiful
Love,” from the band’s label
debut, “I Wish We All Could
Win,” is the theme song for
MTV’s “8th & Ocean” and is in
the new lLindsay Lohan film
“Just My Luck.” The song, cut-
rently being worked by Colum-
bia to top 40 and adult top 40
formats, was highlighted by
American Eagle last fall in the
apparel chain’s back-to-school
campaign. The clip was voted
top video on mtvU’s Dean’s
List, besting Coldplay.

Another track, “Until the
World,” is the theme for ABC
Family’s “Beautiful People.

Like many rock acts emerg-
ing from the Christian inarket,
the Afters often get asked if they
are a Christian or mainstream
rock band. “We are Christians,
but we make music for every-
body,” says lead singer Josh
Havens, who thinks the hope-

DecembeRadio. -
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ful tone of their musicisa draw-
ingcard. “It’sinteresting to me
that musicis one of the only pro-
fessions that is categorized by
faith. You don’t look in the Yel-
low Pages and [see a listing for]
a Christian doctor or a Christ-
1an restaurant.”

Havens launched the band
seven years ago with guitarist
Matt Fuqua, bassist Brad Wigg
and drummer Marc Dodd
while the foursome worked at
a Texas Starbucks.

They sold all 2,000 copies of
a self-released EP in 2000, and
returned to the studio to record
the full-length “When the World
[s Wonderful” under original
name Blisse. The group became
a local sensation, and when la
bels came courting, it signed
with Simple, a new venture
owned by MercyMe frontman
Bart Millard and producer/
songwriter Pete Kipley.

Simple is marketed and pro-
moted to the Christian market
through INO Records. Epic
worked the band to the main-
stream after “I Wish We All
Could Win” came out in early
2005, but the group switched to
the Columbia roster when for-
mer Epic president Steve Bar-
nett became CEO of Columbia
last December.

“We were with Epiclast year,

ay
Hyper Static Union. T
four-piece is the first signir
W KA
le] W.

discovered by Third Day
frontman Mac Powell
who signed HSU to Third
Day’s Consuming Fire

Productions, then placed
it with

THE AFTERS

and they worked really hard at
getting our music heard by the
right people,” Havens says. “We
toured with MercyMe, and that
was a huge, huge opportunity
for us to go from not being a full-
time touring band to touring
with MercyMe. We're fortunate
to have had other bands and
people to have believed in us and
kind of take us under their
wing.” The band also toured
with Jeremy Camp.

Millard has been a fan of the
Afters ever since the newcom-

| DECEMBERADIO

released May 9, and “Praying
for Sunny Days” is gaining
steam on Christian AC sta-

t ns. L.oc e group on
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ers opened a Texas date for Mer-
cyMe several years ago. So
when he and Kipley launched
Simple, the Afters were their
first signing. They have worked
three singles to Christian radio.
The album has sold 38,000, ac-
cording to Nielsen SoundScan.

INO president Jeff Moseley
credits the Afters’ success to
the music’s accessibility and
exposure. “When people hear
the Afters, they immediately
respond to the music,” he says.
“‘8th & Ocean’ has really pro-
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GAIL MITCHELL gmitchell@billboard.com

Larrieux’s Indie Life

Artist Finds Satisfaction After Leaving A Major

or every artist clamoring to sign a major-label deal, there’s
_ another clamoring to get off.

“  Amel Larrieux, the vocal half of former Epic soul/hip-
hop duo Groove Theory, found herselfin the latter category. It was
2002, two years after the release of her Epic solo debut, “Infinite
Possibilities.” The album reaped its share of critical acclaim but

was largely overlooked commercially.

“I had signed one of these uncommonly long deals,” Larrieux
recalls. “But we [husband/manager Laru] had a somewhat dif-
ferent vision that needed to be fulfilled in a different surround-
ing. And the major-label surrounding just wasn’t working for
us anymore.”

Then came bliss in the form of founding Los Angeles-based in-
dependentlabel Bliss Life Records. The venture is headed by Laru
and funded by the Larrieuxes and some silent partners.

But while going independent isn’'t an easy proposition, it has
been “much more fruitful and the best decision we’ve ever made,”
the singer/songwriter says.

Their labor began bearing fruit in 2004 with “Bravebird.” To fur-
ther build on her loyal fan base and the airplay generated by that
album’s lead single “For Real,” Bliss Life released Larrieux’s sec-
ond solo set, “Morning,” in April.

Thanks in part to pace-setting single “Weary,” the album reached
No. 8 on Billboard’s Top R&B/Hip-Hop Albums chart, debuted at
No. 74 on The Billboard 200 and climbed to No. 5 on Top Indepen-

dent Albums. Produced and written with her husband, the album
is signature Larrieux. Not content to stay in one zone, she shakes
up her melange of R&B, soul, hip-hop and jazz with some folk and
music from the Middle East, West Africa and India.

While the music part comes easily, it's the business side that is
understandably challenging. Especially when it comes to secur-
ing good distribution.

“Distribution was a little difficult,” Laru says. “Distributors are
happy to hear if you have some type of money yourself. It took us
three or four meetings to find the one we wanted.”

Settling on the Alternative Distribution Alliance, Laru says
there are other acts that Bliss Life plans to develop during the
next five years.

“The thing about being independent is having an understand-
ing of the industry,” Laru adds. “You've got to wear as many hats
as you can. There’s production, recording, promotion, public-
ity, Web site design. Amel’s recent success is cool, but at the end
of the day, it's about how to keep the same customers and grow
from there.”

As for going back to the major-label world, Larrieux stresses she
doesn’t ever say never but it would have to be a partnership.

“Icould never regress,” she says. “I never had the sense of being
a marquee name when I was on a major label. I know that seems
small butit’s a big deal for me. And I can’trelinquish the freedom
I've tasted. This is a better place to be for an artist like me.”

OF NOTE: Producer Troy Taylor and his Songbook Entertain-
ment label are now part of Music World Productions, a division of
Music World Entertainment. Taylor’s credentials include Song-
book/Atlantic newcomer Trey Songz. Maurice Joshua, the Bama
Boyz, Solange Knowles, Erron Williams, DJ Static and Grizz round
out Music World Productions’ roster. .

l.atin Notas

LEILA COBO Icobo@billboard.com

Ferro Faux PasTrips Up Promotion Plans

| think the real issue was the
mustache.

When ltalian star Tiziano
Ferro was interviewed on Ital-
ian TV program “Che Tempo
Che Fa” recently, he joked
about, among other things,
Mexican women.

“[It’s] impossible to say
they’re the most beautiful in
the world,” Ferro said, over
the objections of interviewer
Fabio Fazio.

And then, the coup de
grace: “With all due respect,
they have mustaches.”

Uh-oh.

By the next day, the news
traveled around the globe
and Ferro’s comment be-
came fodder for seemingly
every media outlet in the of-
fended country. Ferro apolo-
gized. Profusely.

But Mexico was not mollified.
By the following week, the
country’s National Assn. of Ac-
tors (ANDA), the organization
that authorizes work visas for
foreign artists, said it was deny-

ing Ferro’s work permit pend-
ing a formal apology before a
group of Mexican women.

This means that Ferro can-
not promote his new album,
out the end of June, in Mexico—
his biggest market outside
Italy—unti! ANDA says so.

The reaction underscores
the nuances of being an inter-
national star and the very real
economic repercussions that
can come from what could ap-
pear to be an innocuous com-
ment uttered thousands of
miles away.

Further, it highlights the sub-
tle cultural differences that exist
between markets and cultures,
and the fact that artists have to
be able to recognize them.

When the Dixie Chicks ut-
tered their famous anti-Bush
remarks in 2003, for example,
many fans said they were most
bothered by the fact that the
comments were made while
the group was on foreign soil
in England.

In the Ferro case, he also

cracked wise about security in
Colombia, comments that gar-
nered only negligible criticism.
After all, security in Colombiais
a problem.

Colombians were far more
offended several years ago
when Spanish duo Azucar

renno g@

Moreno performed at the na-
tional beauty pageant—the
equivalent of the Super Bowl
—and said: “Good evening,
Bolivia!” The duo hasn’t re-
turned on promotion to
Colombia since.

Ferro also made the mis-

www.americanradiohistorv.com

take of taking issue with Mex-
ican women. “Our women,
mothers, the Virgin,” a Mexi-
can friend told me, “those
subjects are taboo when it
comes to jokes.”

The issue was compounded
by the fact that Mexico had em-
braced Ferro and Ferro had
embraced Mexico. He lived in
Puebla for a long time and
speaks Spanish fluently. He has
a big enough fan base there
that his last album, 2003’s “1M,”
sold nearly 300,000 copiesin
Mexico alone. That feat cata-
pulted him to success through-
out Latin America and the U.S.
Latin world.

His comments, even uttered
injest, crossed aline, says Ser-
gio Reynoso, ANDA director of
labor relations.

“He can’t say something like
thatlightly,” Reynoso says.“The
only thing we demand is that
artists treat their audience and
their profession with respect.”

Reynoso says he spoke with
Ferro, who sounded genuinely

JUNE 24, 2006

contrite and issued written and
videotaped apologies.

Now, Reynoso says, Ferro’s
label in Mexico, EMI Latin, will
gather a committee of women
representing several artistic
and academic fields who will
meet with Ferro when he
comes to Mexico in July—on
a tourist visa. That group
will decide the fate of his
work permit.

While the fiasco may cost
Ferro initial sales of his new
album, “Nadie Esta Solo,” there
may be some final benefits to
this whole affair.

For one, Ferro is now a
household name in Mexico.
And second, the apology
process is bound to get him
sympathy votes.

“We have to reverse the sit-
uation,” says Camilo Lara,
managing director of EMI
Mexico. “In the end, if he has
good songs, his career can
continue. He is an artist of
multiple dimensions, and he
will last a long time.” .
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McCoury Takes Fans To ‘The Promised Land’

Bluegrass Legend Records His First Gospel Album

After performing bluegrass
music for more than 40 years,
collecting numerous accolades
including the International
Bluegrass Music Assn.’s enter-
tainer of the year award nine
times, and winning a Grammy
Award earlier this year, you'd
think Del McCoury would have
checked off everything on his
professional to-dolist. However,
there’s at least one thing left: a
gospel album. So the June 13 re-
lease of “The Promised Land”
was a dream fulfilled for the 67-
year-old entertainer.

“I’'m Baptist, and the first time
I ever sung and played music
was in church when I wasjusta
kid,” says McCoury, who went
on to join Bill Monroe’s band in
1963. He later went solo, record-
ing such acclaimed albums as
1972’s “High on a Mountain.”
But it was in the "90s that the Del
McCoury Band hit its stride on
such landmark albums as 1992’s
“Blue Side of Town,” 1993's
“Deeper Shade of Blue” and
1996’s “Cold Hard Facts.”

After stints on other labels—
most recently Ricky Skaggs’ Sk-
aggs Family Records—the
bluegrass legend now has his
own label, McCoury Music,
which s distributed by Sugar Hill
Records and Welk Distribution.

McCoury has high hopes for
the new project. “There’s so
many people who come up to
our merchandise table and ask
for a gospel record,” says Mc-
Coury, whose band features sons
Rob (banjo) and Ronnie (man-
dolin) as well as Jason Carter
(fiddle) and Alan Bartram (bass).
“We always do a gospel songon
the record and an instrumental,
but we’ve never had a whole
gospel record. I'm sure this will
sell good on the road.”

Although many gospel collec-
tions tend to cover the same oft-
recorded hymns, “The Promised
Land” serves up some of the late
Albert E. Brumley’s lesser-
known gems such as “Led by the
Master’'s Hand” and “It’s Really
Surprising (What the Lord Can
Do).” The 14-song disc also in-

| PHYLLIS STARK pstark@billboard.com

mark Direction Co.

cludes new tunes by such
Nashville writers as Billy and
Terry Smith, Shawn Camp, Ron-
nie Bowman and Jerry Salley.
McCoury and Salley co-wrote
“Ain’t Nothing Going to Come
Up Today That Me and the Lord
Can’t Handle,” taking the title

5 | Nashville Sceng

The company’s first client, other than McEntire, is Warner Bros. artist
Blake Shelton, who previously was managed by John Dorris at the Hall-

from a sign they saw backstage
at the Grand Ole Opry on Roy
Acuff’s door. “Jerry said, ‘Hey, I
want to write a song around
that.” So I helped him, but did-
n't help him too much,” Mc-
Coury recalls with alaugh. “He'd
come up here to the house and

I'd been in the studio all day. We
couldn’tget nothing done. Soin
the next day or two he wrote a
verse and called me and sung it
tome and I said, ‘Man, now I've
gottodoaverse.” So wrote the
last verse and sung it to him over
the phone and that’s the way it

DEL McCOURY BAND

came about.”

The remainder of 2006 will be
busy for McCoury. In addition to
performing this summer at blue-
grass festivals, the Del McCoury
Band is slated to play New York’s
Carnegie Hall. The group goes
to Ireland in the fall. Also on the
agenda is filming a live DVD.

BIG SCREEN VEGGIES:
Look for the second VeggieTales
movie to hit theaters in 2008.
Created by Big Idea, “The Pi-
rates Who Don’t Do Anything:
A VeggieTales Movie” will be
distributed by Universal Pic-
tures. The film is being directed
by Mike Nawrocki (also the
voice of Larry the Cucumber)
and is based on a script by Phil
Vischer (Bob the Tomato) who
is serving as executive producer
through his production com-
pany, Jellyfish Labs. Big Idea’s
David Pitts will produce. The
first Veggie film, “Jonah: A Veg-
gieTales Movie,” hit theaters in
2002 and grossed more than
$25 million theatrically. ..

Reba’s Husband Back In The Management Game

Eight years after Narvel Blackstock shuttered the management division
of his company to focus solely on the career of his wife, Reba McEn-
tire, he is reopening Starstruck Management Group in Nashville. The
CEO will be joined by his son, Brandon Blackstock, who leaves his po-
sition as tour manager for Rascal Flatts.

It will debut as a cable TV special on GAC July 1, with two additional airings sched-
uled before the in-store date. Navarre is handling distribution.

In other news, Jimmy Wayne is set to go into the studio with producer Mark
Bright (Rascal Flatts, Carrie Underwood) to record his debut album for Big Ma-

chine Records. The first single is due later this summer.

bums chart in 2003.

Wayne previously recorded a self-titled album for the now-defunct Dream-
Works Records Nashville label. It peaked at No. 7 on Billboard’s Top Country Al-

Starstruck had operated on Music Row from 1987 until 1998. Its clients in
the initial go-round included Billy Dean, Linda Davis and Aaron Tippin.

ON THE ROW: Music video/TV commercial director George Flanigen has
been elected president of the Nashville chapter of the Recording Acad-

- emy. He is co-owner of Deaton Flanigen Productions in Nashville.
Flanigen succeeds Doug Howard, senior VP of Lyric Street Records
and VP/GM of Disney Music Publishing’s Nashville office, who
just completed his two-yearterm. . . Producer Scott Hendricks
is the new VP of the chapter and Barry Landis is secretary.
Landis is president of his own entertainment consulting firm

and previously was president of Word Records.

MUSIC NEWS: Neal McCoy’s 903 Music label has
partnered with Groovepix Entertainment to release
aconcert DVD, appropriately titled “Neal McCoy
LIVEL” July 18. It features the artist performing
12 songs at last year’s Hofag Country Music Fes-
tival in Rhinelander, Wis. Bonus features in-
clude behind-the-scenes footage and an inter-
view with McCoy’s friends Gen. Tommy

SHELTON Franks and actor Rob Schneider.
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Brooks & Dunn will host the Country Music Assn. Awards for the third consecu-
tive time this fall. This year’s show, which is the program’s 40th anniversary, has
been scheduled for Nov. 6 at the Gaylord Entertainment Center in Nashville. it will
air live on ABC.

SIGNINGS: In news that exclusively broke in this column three issues ago, former
Mercury hitmaker Terri Clark has signed with Sony BMG Nashville. She has now been
assigned to the BNA Records imprint. Her first album for the label is due next year.

Singer/songwriter Crystal Shawanda has signed a recording contract with Sony
BMG Nashville and has been assigned to the Arista Nashville roster. She will begin
tracking her debut album for the label with producer Scott Hendricks this month.

Georgia-based label American Roots Records has signed Nashville vocal group
TelluRide to a multi-album contract. The group’s first album is due in late spring
2007. Ryko Distribution handles American Roots.

Songwriter Neal Coty has re-signed with Roger Murrah Songs and Los Angeles-
based Bicycle Music. The deal is the first co-venture between the companies. Coty,
aformer Mercury Records artist, has had his songs cut by Blake Shelton, Craig Mor-
gan and Mark Chesnutt.

Giantslayer Publishing has signed songwriter Jamie Teachenor. Giantslayer,
whose roster also includes Rory Feek, Tim Johnson and BNA Records artist Blaine
Larsen, is a co-venture with Dimensional Music Publishing. Teachenor is the co-
writer (with Feek) of Larsen’s 2005 hit “How Do You Get That Lonely.” s

SHELTON: RICK DIAMOND/WIREIMAGE COM
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>>>BELA

Classic rock meets indierockon “Hole and Cor-
ner,” the debut from Baldvin Ringsted’s Glas-
gow, Scotland-based band, Bela. The 30-year-
old bandleader cites Steely Dan and Belle and
Sebastian as primary influences, and the album
pairs his sensitive vocals with an elegantly
mournful slide guitar. At times, his voice evokes
John Maver, while the sunny, spare guitar work

M sic

HEARTHIS |

YOUR GUIDE TO UNSIGNED BANDS

on such songs as “Stones” is more reminiscent
of Nick Drake. The album was released June 19
in the United Kingdom through indie Say Dirty
Records and was produced with Marcus MacKay
(Snow Patrol). Ringsted, a native icelander who
recently relocated to Scotland, says the label
contacted him after receiving the one demo he’d
sent out. His album is not available in America,
but a few East Coasters may have heard his song
“Jerome” in a commercial for Major League Base-
ball's Washington Nationals.

Contact: Baldvin Ringsted, bringsted
@gmail.com —Katie Hasty

>>>MICHAEL MAZOCHI

Originally from upstate New York, Michael Ma-
zochi moved to Los Angeles a year ago, and
scored a gig at the Roxy on the Sunset Strip soon
after. “It’s pretty cool that the folks there found
merit in the music so much that they were will-
ing to take such a chance,” the 23-year-old Ma-
zochi says. But lest he think life out West would
be easy, reality soon set in. “Of course, we did-
n't sellit out,” Mazochi says, gushing about play-
ing the same stage as his idols, including Bruce
Springsteen. Mazochi’s alt-country certainly
owes a debt to early Springsteen. His tales of
small-town America are told in a mix of bluesy
rave-ups and heartfelt ballads, and he’s already
self-released two albums, the latest being “Cal-
ifornia Bound.” Sample them at myspace.com/
michaelmazochi and hear an artist who likely
won't be playing empty rooms for long.
Contact: Michael Mazochi, 818-446-0704
—Katie Hasty
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Don’t miss notable speakers Rob Moore (Paramount Pictures) and
Bernie Birillstein (Brillstein/Grey Entertainment, Inc.)
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Sacred Music Meets In Morocco

It’s hard to imagine a better
place to discuss cross-cultural
currents than at the annual Fez
Festival of World Sacred Music.
Early each summer, musicians
and fans from across the globe
convene in the ancient city of
Fez, Morocco, to enjoy perform-
ances and conversationin visu-
ally spectacular venues that
range from the intimate, flower-
filled courtyard of a 19th-
century palace, to a looming
gateway that leads into the
king’s palace, to a site of haunt-
ing Roman ruins called Volubilis.

Itis here in Fez that we meet
up with Jordi Savall. One of the
most notable forces in the early
music movement, the conduc-
tor/viol player has frequently
performed at Fezinthe 12 years
since the festival began.

“The spirit of this festival is
special for everybody,” Savall
says. “Itis here in Fez that Mus-
lims, Christians and Jews lived
together peacefully during me-
dieval times, and it is up to us
to continue that dialogue.”

It’s particularly apt for Savall

| MELINDA NEWMAN mnewman@billboard.com

to concentrate on these ideas
at the moment. His newest re-
lease, “Orient-Occident: 1200-
1700,” to be released Sept. 12
on his own label, Alia Vox, is
centered on cross-cultural ex-
change. In a program that
ranges from medieval Italian
music to pieces from Morocco,
Israel, Iran, Afghanistan, Turkey,
Sarajevo, Spain and Algeria,
Savall and his musicians ex-
plore the historical bridges
among an array of seemingly
disparate musical traditions.
“When | am here in Fez and
working with musicians from
all these different back-
grounds, | do research—notin
the sense of going to libraries,”
the Barcelona-born artist ex-
plains, “but in experimenting
together and trying to under-
stand what we have in com-
mon. Forinstance, the Moroc-
can musicians with whom we
work have preserved part of
our own Andalusian tradition.
Much of what they doinspires
how we approach our playing,
in terms of sound, technical or-

Spread The ‘LDN’ Love, Please

Is it possible that our favorite song of the summer won't even come
out stateside in 2006?

“LDN,” a bubbly, infectious, feel-good slice of pop heaven by
Lily Allen first found acclaim in her native Unit=d Kingdom where
it was released as a limited-edition vinyl single. Although the track
is full of Brit-speak, the ska-flavored, jangly melody more than
makes up for phrases lost in translation.

We first heard “LDN” on modern rock station KDLE/KDLD
(Indie 103.1) Los Angeles’ specialty import show, “Passport Ap-
proved,” butit's also available, o< course, on Allen’s MySpace page.
Never before have the lyrics “crack whore” and the tale of a robbery
been set to such chipper tones. Allen’s Regal/Parlophone debut,
“Alright, Still,” comes out July 17 in England.

Capitol is eager to release the 21-year-old’s album in the United
States, but, as is always the case with international acts, schedul-
ing depends upon when Allen can spend time here to give it a
proper send-off. Chances are, sources say, that ‘LDN” may indeed
be the song of the summer in the States—sumr mer 2007, that is.

NO WAIT: While we have to wait for Lily Allen’s arrival, there’s
an album in stores right now that we believe w 1l be the sleeper of
the year: Alexi Murdoch’s “Time Without Consequence.”
Murdoch’s album, released June 6, hit No. 31 on iTunes’ albums
chart, ahead of Bruce Springsteen, and No. 53 on Amazon’s list.
Not bad for an album on the artist’s own imprint Zero Summer.
Scot Murdoch gets compared to Nick Drake just enough to be
tedious, but Murdoch, who has lived in Los Angeles for years,
makes it clear that he is following no one. The self-produced set is
dark and spare in all the right olaces, yet gen-le and vulnerable
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enough tolet light in. His nuanced guitar playing charms through-
out, then takes on a psychedlic life of its own on tracks like “Home.”

The album is Murdoch’s follow-up to his “Four Songs” EP that
came out in November 2002. That set became a bit of a miniphe-
nomenon by selling approximately 50,000 copies, many through
CD Baby—and is the online retailer’s top-selling title. The EP track
“Orange Sky,” which was rerecorded for the new album, was the
most-played song on influential noncommercial station WXPN
Philadelphiain 2004, and was licensed to “Garden State” and “The
0.C.,” as well as used in a Honda commercial.

Small wonder that although Murdoch was courted by a number
of labels, he decided to self-release. Zero Summer is distributed
through Razor & Tie. And since he owns his masters and publish-
ing, he can move quickly and unencumbered on licensing oppor-
tunities, many of which are being explored for this project. “We
get asked for things all the time,” his manager Gary Gersh says.

But the primary driver will be winning fans one by one. “Here’s
a guy who’s sold 50,000 CDs out of his bedroom, so our job is to let
those [fans] know it's out and go out there and build an old-fash-
ioned career: sell tickets and T-shirts market by market,” Gersh says.

To thatend, Murdoch, who is booked by Creative Artists Agency,
started a 34-city tour June 9 in partnership with the Coalition of In-
dependent Music Stores. Up to 28 of the shows will take place at
independent retail outlets instead of local clubs. The tour focuses
on markets where Murdoch has already built a following, such as
Philadelphia, Seattle, Boston, New York, Los Angeles and Austin.

“We're superserving those markets,” Gersh says. “We want to
get him to where he can do a few thousand people in every mar-
ket live. And if we do that, the record [sales] will follow.” “en
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namentation, rhythmical solu-
tions, improvising and ques-
tions of phrasing.”

Savall says that these kinds

of artistic dialogues are crucially
relevant today. “We very con-
sciously work to create bridges
between these cultures, to un-
derstand each other and to start
areal dialogue. Of course, mak-
ing such music is a social state-
ment—when audiences see that
we can be so happy singing and
playing together, maybe they
will question why do we then
make war? Why do we have to
be so extremely aggressive to-
wards each other?”

ASCAP’S ADVENTURE:
During the recent American
Symphony Orchestra League
conference held in Los Ange-
les, ASCAP presented its Ad-
venturous Programming awards
to orchestras whose program-
ming highlights music com-
posed during the last 25 years.
Among the winners: the Boston
Modern Orchestra Project for
its commitment to new music

from American composers; the
St. Louis Symphony for inno-
vative programming; and the
Minnesota Orchestra for edu-
cational programming.

Prize winners for contempo-

rary music programming among
the country’s largest orches-
tras included first place to the
Los Angeles Philharmonic, sec-
ond to the Atlanta Symphony
Orchestra and third to the
Seattle Symphony. Notably, all
three have scored critical suc-
cesses for recent recordings of
1ew music, including the LAP’s
‘DG Concerts” series being re-
eased on digital services like
Tunes (featuring works by
-ouis Andriessen, Arvo Part
and Steve Reich); the ASO’s
1ew recording of Osvaldo Goli-
;oV’s opera “Ainadamar,” also
“or Deutsche Grammophon;
and the Seattle Symphony’s
recordings of music by Bruce
Adolphe and Hugo Weisgall
on Naxos. oo

ALLFN' DFRRICK SANTINI; SAVALL: JOSHUA SHERMAN
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SNOOP AND SCHIFRIN: MARK SULLIVAN/WIREIMAGE.COM

REPUBLIC OF LOOSE

Global Pulse

@ QUESTIONS
with SNOOP DOGG

At the Los Angeles Chapter Recording Acad-
emy Honors gala June 8, a group of grammar
school kids in.grown-up-style tuxedos excit-
edly run around the Grand Ballroom at the Hol-
lywood and Highland complex. When asked if
they want to be musicians when they grow up,
they yelp a collective “Yes!” And why are they
at this event? “Snoop!”
) The kids are surprise guests for honoree
Snoop Dogg—he’s their football coach.
The evening also honored four-time Grammy
Award winner Lalo Schifrin (the famed com-

EDITED BY TOM FERGUSON tferguson@eu.billboard.com

Shaking Loose In Ireland

Finally, A Dublin Soul Band That Is No Fiction

There hasn’t been a success-
ful Irish soul outfit since the
Commitments. And they
were fictional.

That has changed with the
arrival of Dublin-based white
soul/urban funk outfit Repub-
lic of Loose.

Rather than hawking classic
Atlantic/Stax covers like the
Commitments in Alan Parker’s
1991 movie of the same name,
Republic of Loose offers self-
penned fare, closer in style to
Sly Stone or Prince.

Domestic hit singles “Come-
back Girl” and “You Know It”
plus areputation for great live
shows helped push sophomore
set “Aaagh!” (Loaded Dice
Records/RMG) to No. 2 on the
IRMA album chartin the week
following its April 7 release.

The act issued its debut,
“This Is the Tomb of the
Juice,” on U.K. indie Big Cat
in 2004, but lead vocalist Mick
Pyro says “Aaagh!” better re-
flects the spirit and energy of
the band’s live performances.
“It’s punchier and more ag-
gressive than the lastalbum,”
he says.

The band’s widest U.K. ex-
posure to date came through
supporting Alabama 3 on its
October 2005 tour. Republic of
Loose also played a handful of
U.S shows in March.

“We went over to New York
two years ago and got a good
reaction,” Pyro recalls, “bul
this time it was even better.
They just seemed to get off
onit.

Republic of Loose is now
touring Ireland and man-
ager/booking agent Dermot

Doran says U.S. shows will
follow later this year.
“Aaagh!” is only available in
Ireland or at republicof-
loose.com, but Doran is seek-
ing overseas deals. Publishing
is copyright control.

—Nick Kelly and Tom Ferguson

SCHLAGER TIME: Flem-
ish schlager singer Laura
Lynn’s sophomore set “Voor
Jou” (ARS/EMI) has headed
the Ultratop 100 albums
charts in Flanders since its
May 4 release.

The 29-year-old released
her debut, “Dromen” (ARS/
EMI), in July 2005, and ARS
says it has shipped more than
90,000 units domestically.
That success is widely cred-
ited with increasing local
interest in the middle-of-the-
road schlager genre, long pop-
ular in Germany and the
Netherlands.

“Voor Jou” passed the plat-
inum mark (30,000 units) in
its first week, ARS Produc-
tions managing director
Patrick Busschots says.

It features 12 songs sung
in Flemish, seven of them
written by BMC Publishing
writers Phil Sterman and
Lov’ Cook

“Whereas Laura’s first sin-
gle and most of ‘Dromen’
were ballads, ‘Voor Jou’ is
more like a party album,”
Busschots says. Switching to
upbeat material was based on
audience reaction.

“The live aspect is very im-
portant because schlager
gets virtually no airplay [in
Flanders],” Busschots says.

poser of the “Mission: Impossible” theme), and
MySpace.com co-founders Tom Anderson and
Chris DeWolfe. Schifrin, 73, while accepting his
award, gave a big shout-out to the famous rap-
per. “Me and Snoop on the same stage! Snoop!”
Snoop stood up, clapped and said, “That’s what
I’'m talking about! That’s what it’s about!”

“But why bother breaking
the playlists if sales are
booming anyway?”
Busschots says the new
album has also been released
in the Netherlands and a
South African release
through EMI is planned.
—Marc Maes

SNOOP
DOGG, left,
and LALO
SCHIFRIN

SICILIAN SPECIAL:
Italy’s FIMI charts have been
dominated by international
acts in recent weeks, but Car-
men Consoli’s seventh
album “Eva Contro Eva”
(Universal Music Italy) has
gone some way to redressing
the imbalance.

The 10-track set entered at
No. 3 following its May 12
Pan-European release, and
Universal says it has already
shipped platinum (80,000
units). Marco Zischka, head |§
of Universal Italy’s domestic
division, says he is “reason-

Q: What does this honor mean
to you?

ably confident” sales will

reach the 200,000 mark.
Sicily-born Consoli made

her recording debut with

A: I'm getting respect on many
different levels now, not just street
level, but everybody in music in
general, | guess. It feels the best

“Due Parole” (Cyclopes/Poly-
dor) in 1996. This time
around, Zischka says the
singer/songwriter was given
“complete artistic freedom.
She spent a lot of time look-
ing for the right acoustic and
ethnic sounds, and the result
is a series of beautiful—and
very Italian—songs about
women’s lives.”

Consoli is published by
Universal Music Publishing
and her own company Nar-
ciso. Live bookings are
through Italy’s On the Road.

—Mark Worden

when the people that you do it
with, that you compete with, appre-
ciate you and respect you enough to
put you in a category like this. That’s
agood thing. I’'m happy to still be doing
it, and people still appreciate me for it.

Q: How are the recording ses- ’
sions for your new album, “Blue {
Carpet Treatment,” going? ’
A: It’'s coming together so good. I’'ve

been working onit for nine months. I've

been working with Pharrell, Timbaland, -
will.i.am, Stevie Wonder, James Ingram,
Warren G, R. Kelly, Ne-Yo, Akon, Jermaine
Dupri, Janet Jackson, on and on. | have so
much good material, it’s about [figuring
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by TAMARA CONNIFF

out] what I’'m going to use on my record.

Q: How do you find time to make music given
all the movies you're working on?

A: Music is my first love. That’s my nature. It’s
like riding a bike for me. There is nothing I'd rather
do than get in the studio and get some sort of
musical thing done—a verse here, a hook here. |
have to make music every day.

Q: How have you evolved over the past 10
years as a musician?

A: Musically, now I’'m more coming from the
heart. Back then, when | started, | was more
coming from the mind. Now it’s a little bit more
in-depth, there’s a little bit more going on with
myself as far as the role | play now, the wisdom
that | have, the direction that | take and the di-
rection that | give. You can hear that in the music
I’m making.

Q: Are you taking a role-model position?
A:I'm areal model.

Q: What other projects are you working on?
A: ’'m working on the Dogg Pound album “Cali
1z Active,” and I’'m working on my animated
movie “Blue Carpet Treatment.” I'm also doing
amovie called “A Woman’s Touch.” It’s a touch-
ing movie directed at the women of America be-
cause | feel like the women need something from
me, and I’'m going to give them something. I'm
going to give them what they really want and
what they need. oee

, 2006

V5



www.americanradiohistory.com

REVIEWS =

N |

Gl

CALBUNIS

NELLY FURTADO
Loose

Producers: various
Geffen/Mosley Music
Group

Release Date: June 20
Nelly Furtado suffered
the dreaded
sophomore silump with the underwhelming
sales of 2003's “Folklore,” despite the
album'’s ingenuity. On her third set, “Loose,”
the eclectic singer offers a more varied mix
of pop, hip-hop and Latin, showcasing not
only her own dexterity but that of chief
producer Timbaland as well. While “No Hay
Igual” and “Te Busque” featuring Juanes
tap into Furtado’s Portuguese roots, cuts
like “Afraid” featuring Attitude preserve her
folksy charm. The techno-pop appeal of
the Timbaland-assisted lead single
“Promiscuous” has granted the song
steady airplay and a spotlight in a Verizon
commercial, white tracks like “Showtime”
and “Wait for You” let Furtado's warm
vocals prevail over less-adorned
production. Elsewhere, she extorts Gwen
Stefani’s '80s vibe and schoolgirl chants
("Maneater,” “Do It"), making “Loose” a
welcome exercise in versatility.—CH

KEANE

Under the Iron Sea
Producers: Andy
Green, Keane
Interscope

Release Date: June 20
For all the lavish praise
that guitarless U.K. trio
Keane garnered for its ultra-poppy debut,
“Hopes and Fears,” a subsequent backlash
reproached the very elements that made the
band a star: too easy a flow with its
graciously accessible melodies. Keane does

KEANE

BEYONCE FEATURING
JAY-Z DéjaVu (4:02)
Producers: Rodney
Jerkins, Beyoncé
Writers: B. Knowles,

S. Carter, R. Jerkins,

K. Price, Makeba,

D. Thomas

Publishers: various

Columbia

Wonder if anyone will play the new Beyoncé?
Psyche! It’s a safe bet that "Déja Vu,” which
was leaked online and then digitally zapped
toradio June 13, is destined to be a summer
2006 mainstay. Radiating with enough heat
(and hype) to make July seem chilly by
comparison, the hip-hop chugger is readily
identifiable as pop/R&B's reigning songstress,
with a notably loose vocal, fluffed harmonies,
anovel horn section and a chorus that adheres
to the memory bank in a shake. Downside:
Jay-Z's superfluous rap. But no matter. This is
an event record destined to garner Beyoncé’s
upcoming sophomore set “B'Day” a monster
opening. And our guess: This is just a warm-up,
with the biggest, best singles yet to come.—CT
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SPOTLIGHTS

Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential.

e S—— - =

take more chances on “Under the Iron Sea,”
with first single “Is It Any Wonder?” churning
keyboards into a blackwater tsunami that at
least sounds like electric guitars. Elsewhere,
Tom Chaplin’s touchy-feely vocals contrast
between a-ha and Sting, maintaining an
aural air of placidity, even as keyboards give
tempo to lyrics that reflect discontent and
searching. Closer “The Frog Prince” (with its
autobiographically torn theme of “feed your
people or lose your throne™) is exceptional,
as are the pounding “Atlantic” and
downright bubbly “Crystal Ball.” An album to
return to again and again, whose depth
grows with every spin.—CT

JOAN SEBASTIAN ]
Mas Alla del Sol
Producer: Joan

Musart/Balboa
Release Date: June 13
One of Joan
Sebastian’s virtues is
his capacity to convince in many regional
Mexican genres. Here he returns to banda,
which he romanticizes by virtue of his
excellent songs. On “Sol,” the traditional
brassy banda sound takes a tropical turn,
while “La Medicina” is a more traditional
huapango. Sebastian stretches banda’s
boundaries on “En La Banca,” where the
trombones interact with piano and strings
for a sound that straddles two completely 1
different genres. Despite the 4
experimentation, “Mas Alla del Sol” is very
decidedly a banda album designed for a
specific audience. Those who prefer
Sebastian in a different genre will enjoy
bonus track “Eso y Mas,” where he sings
simply with his guitar, highlighting the voice
and melodic flair that make him one of Latin
music's most gifted singer/songwriters. —LC

DIXIE CHICKS Voice
Inside My Head (4:16)
Producer: Rick Rubin
Writers: E. Robison,

M. Maguire, N. Maines,
L. Perry, D. Wilson
Publishers: various
Columbia

With the publicity conundrum surrounding
previous single “Not Ready to Make Nice”
now an established part of fotklore, the
Dixie Chicks appear ready to get back to
business at country radio. The rootsy “Voice
Inside My Head"” is a fine reminder of why
the trio stormed the format a decade ago:
It's mournful, instrumentally acute, 4
masterfully melodic and oozes pure
country—not to mention Natalie Maines’
firestorm of a vocal, breathtaking, as always,
in its depth and feeling. Of course, the
questions remain: Will country remove its
head from its behind and get on with
showcasing the best music in the offing?
And if it does, will listeners put down their
flags and allow themselves to be enter-
tained? Sadly, an impossible call.—CT
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DONELL JONES (1)

~ Journey of a Gemini

Producers: various

 LaFace

Release Date: June 20
Musically, Donell Jones
is that humble, stand-

up guy who's always

overshadowed by the

- superstar bad boys (Usher,

R. Kelly). His fourth album,

“Journey of a Gemini,”
| continues down that

famitiar path with soulful

L cuts that favor tasteful

insight over tacky truisms.

. For Jones, it's all about

getting things right,
particularly in love
(“Special Girl,” “My
Apology”), though he
strays from relationship

. issues in “Cry,” a poignant
| commentary about the sad

state of American ghettos.

- As with his first two singles,

“Better Start Talking”

~ featuring Jermaine Dupri

and “I'm Gonna Be,” his

| wavering tenor conveys the

precise amount of urgency.

. Even the clichéd tracks
. ("Ohh Na Na,” “Feelin U™)

sound refreshing. Some
faulty production
notwithstanding, “Gemini”
delivers Jones’ much-
needed brand of soothing
R&B, which may not give
him superstar status but is
always in good taste. —CH

DIANA ROSS

- Blue

- Producer: Gi/ Askey

Motown

Release Date: June 20

[ Ross silenced many
doubters with her
portrayal of jazz icon Billie
Holiday in 1972's “Lady Sings

the Blues.” Init, she ventured
 beyond the safe confines of

smooth R&B/pop, drawing
on emotionally nuanced
vocals that displayed an

-+ unknown affinity for jazz
. singing. This collection of
. jazz and pop standards was

recorded after the film
wrapped in late 1971. But
when Motown opted to
refocus on Ross’ pop solo

. career, the set vanished into

the vault. Here'’s hoping it
doesn’t get lost now amid
the plethora of cover albums
because this album is one of
the tastier testaments to
timeless music. Ross intuits
Holiday’s relaxed

. interpretive approach but

makes it her own on such
songs as “What a Diff'rence

. aDay Makes” and alternate
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versions of several “Lady”
soundtrack cuts including
“You've Changed.” Stick
around for the bonus tracks,
most notably “Easy
Living."—GM

SMOKEY ROBINSON (2)
Timeless Love
Producers: various
New Door/UME
Release Date: June 20
Count Robinson
among the batch of
singers from R&B and pop's
'60s/'70s heyday to jump
on the standards
bandwagon. On this outing,
he updates jazz, big band
and traditional pop songs
culled from the '20s, '30s
and '40s. There’s no
denying Robinson’s singing
talent. However, “Timeless
Love” is too often
hampered by the choice of
material. Robinson’s
version of “Take Me to the
Moon” inadvertently pales
next to Quincy Jones' and
Frank Sinatra’s impeccable
renditions. A melding of
the Sammy Cahn and Jule
Styne classic “Time After
Time” with Cyndi Lauper’s
similarly titled 1984 pop hit
also misses the mark. But
Robinson gets back on
track with “You Go to My
Head,” “More Than You
Know” and “Night and
Day,” and also updates his
own “l Love Your Face,”
which debuted on his 1992
album, “Double Good
Everything.”—-GM

| ROCK |
FRANK BLACK (3)
Fastman/Raiderman
Producer: Jon Tiven
Back Porch
Release Date: June 20
* There’s no other in the
wide world of rock like
Frank Black, whose
undying creative output is a
constant source of
amazement to fans and
confusion to outsiders. His
latest salvo, “Fastman/
Raiderman,” is his 11th solo
album since leaving the
Pixies in 1993. It's also a
double-disc, 27-song
compendium of mostly
refined Americana, albeit
filtered through Black’s
uniquely cockeyed
worldview. Recorded in
between tours with the re-
formed Pixies, the project
features a hodgepodge of
guests including Levon
Helm, Al Kooper and Steve

Cropper. Throughout, Black
sounds just as comfortable
and confident cutting back-
porch versions of Irish folk
classics ("Dirty Old Town™),
sultry New Orleans swamp-
rock (“Dog Sleep™) and old-
timey country send-offs
(“Sad Man’s Song”) as he
did bridging the gap from
underground punk to
grunge in the late '80s.—~TC

FIELD MOB

Light Poles and Pine Trees
Producers: various
Disturbing Tha Peace/Geffen
Release Date: June 20
g Northern artists have
k] complained that trite
Southern songs have
topped the charts at their
expense. Fortunately, Field
Mob offers something
different with “Light Poles
and Pine Trees.” The
group’s first aloum on
Ludacris’ Disturbing Tha
Peace label does have the
obligatory strip track
("Baby Bend Over"),
regional shout-out “Area
Code 229" and an ode to
their rides ("My Wheels").
But “Poles” gets interesting
when lyricists Shawn Jay
and Smoke share a piece of
themselves. On “Blacker
the Berry,” Smoke talks
about society’s color
complex and always being
the darkest kid in the room
over aslice of 2Pac’s “Keep
Ya Head Up.” Elsewhere, “At
the Park” is a mellow
barbecue track with rolling
guitars and a catchy
chorus. While Smoke and
Shawn Jay aren’t the
rebirth of OutKast, the pair
does give the South a solid
chance at lyrical
redemption.—HC

DJ KHALED

Terror Squad Presents
Listennn. . .The Album!
Producers: various

Koch

Release Date: June 6

DJ albums are often either
mash-ups of the DJ’s friends
atop tepid beats or saucy
compilations offering a
snapshot of hip-hop at that
moment. DJ Khaled’s
“Listennn” is thankfully the
latter. “Holla at Me,” the Cool
& Dre-produced posse cut
featuring Lil' Wayne, Paul
Wall, Pitbull, Rick Ross and
Fat Joe, is already heating
up Billboard’'s R&B/hip-hop
charts. Meanwhile, “Grammy
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Family” showcases Kanye
West and Consequence’s
solid rhymes while John
Legend croons in the
background. “Born N
Raised” featuring Trick
Daddy, Pitbull and Ross has
the catchy, screwed-up
hook and organ duet that's
made the Runners popular.
A solid summer compilation,
featuring almost every hot
contemporary rapper and
even a few subterranean
ones.—HC

ryza
REGINA CARTER
I’ll Be Seeing You: A
Sentimental Journey
Producer: John Clayton
Verve
Release Date: June 13

Too often

sentimentality equals
saccharine, especially when
an album’s repertoire
comprises yesteryear
standards. However, jazz
violin phenom Regina
Carter avoids mawkish
missteps on “I'll Be Seeing
You,” an energetic and
heartfelt homage to her late
mother, Grace, featuring her
favorite songs. Uptempo
romps include “Little Brown
Jug” with the fiery hothouse
fiddler leading the way with
a band that includes
arranger Gil Goldstein on
accordion. Vocal guests
include Carla Cook and Dee
Dee Bridgewater, with the
latter buoying into scat
action on “Bei Mir Bist Du
Shoen.” In addition to the
spirited swings, Carter
mourns on such quieter
tunes as her original "How
Ruth Felt” and the classic
“I'll Be Seeing You” that
ends the collection with
sublime sentiment.—DO

BLAINE LARSEN
Rockin’ You Tonight
Producers: 7im Johnson,
Rory Lee Feek

L LEGEND & CREDIIS

EDITED BY JONATHAN COHEN (ALBUMS) AND

CHUCK TAYLOR (SINGLES)

Giantslayer/BNA

Release Date: June 13
There’s littie as exciting as
watching a budding talent
blossom into full-bloom. On
his second outing, Larsen,
20, gives short shrift to the
sophomore jinx with a truly
terrific piece of work.Ina
country-as-can-be
baritone, he displays insight
into his material far beyond
his years and complete
control of whatever he
touches. Picking standouts
is tough on an albumonly a
couple of songs short of
batting a thousand. Larsen
aces everything from
ballads to breezy
midtempos and rockers
with a perfect grasp of
humor and irony (“No
Woman,” “I Don’'t Wanna
Work That Hard"), stand-
by-my-woman testimonies
(“Spoken Like a Man,” “I'm
in Love With a Married
Woman"), spirituality (“At
the Gate”) and even social
consciousness (“Someone
Is Me”). Not bad at all for a
kid who surely is still just
warming up.—GE

BRIAN STOKES MITCHELL (4)

Brian Stokes Mitchell
Producer: Brian Stokes
Mitchell

Playbill/Sony Legacy
Release Date: June 6
Brian Stokes Mitchell is the
Great White Way's Great
White Hope: an ethnically
mixed, movie-quality
leading man with a
heavenly baritone; a
performer with enough
appeal to make a new
generation love theater. So
his self-titled debut album
was a logical first release
for the newly formed
Playbill Records. The track
listing reads like a
Broadway best-of with
some American standards
thrown in for fun. But
Stokes, who also arranged
most of the 12 songs,

doesn’t perform them in
the traditional way. High-
drama stage anthem “Being
Alive” is slow and dreamy
with a Spanish guitar solo;
another Stephen Sondheim
standard, “Another
Hundred People,” is
mashed-up with jazz
standard “Take the A Train’
it's a different take on the
same old material by an
artist capable of doing itin
the expected way. Which,
depending on who you ask,
is either inspiring or
disappointing.—KM

INDIGENOUS (5)
Chasing the Sun
Producers: Steve Fishel,
Indigenous

Vanguard

Release Date: June 13
* Seems like the last time
we heard from the
Dakotas it was upon the
emergence of teenaged
blues-rocker Jonny Lang.

This time South Dakota is b

making some noise via Mato
Nanji, blues guitarist,
vocalist and member of the
Nakota Tribe. Nanji wrote or
co-authored all but one of

the 19 tracks www.billboard.com
onthis blues- IS WEEK ON
rock CD, and (:()I
theguyisa [}
legitimate ADDITIONAL
talent. Very REVIEWS:
much in the « Mr. Lif,
mode of Lang ~ “Mo’ Mega”
and Kenny (Def!mnve Jux)
W. « Mojave 3,
ayne “Puzzles Like
Shepherd, You” (4AD)
Naniji has + Sound Team,
arrived with a M’g%‘;'tir,.
mean axe in (Capitol)

hand and a

genuine knack for rugged
electric blues. “Chasing the
Sun” opens with “Runaway,”
showcasing Nanji's strong
voice and fluid guitar. For
something a little crunchier,
check out “The Way You
Shake,” particularly Nanji's
appropriately nasty lead
riffs. —PVV

CRITICS’ CHOICE *: A new release, regardless of chart

potential, highly recommended for musical merit.

CONTRIBUTORS: Troy Carpenter, Leila Cobo, Hillary

Crosley, Gordon Ely, Clover Hope, Kerri Mason, Gail
Mitchell, Dan QOuellette, Sven Philipp, Chuck Taylor,

Christa L. Titus, Philip Van Vleck

PICK »: A new release predicted to hit the top half of
the chart in the corresponding format.

All albums commercially available in the United
States are eligible. Send album review copies to

Jonathan Cohen and singles review copies to
Chuck Taylor (both at Billboard, 770 Broadway,

Sixth Floor, New York, N.Y. 10003) or to the writers

in the appropriate bureaus.

SNOW PATROL Chasing

Cars (4:29)

Producer: Jacknife Lee

Writers: G. Lightbody,

Snow Patrol/

Publisher: Big Life

Interscope

' Rock fans may find
Snow Patrol’s new

album a disappointing move

~ toward anthemic power-

pop, but if there’s one track
on “Eyes Open” that should
not be missed, it’s this one.
“Chasing Cars” is a catchy,
colossal ballad that
succeeds without any
fireworks. Giving his dreamy,

~ unhurried best, frontman

Gary Lightbody croons a
plain beautiful melody over

| sparse guitars whose ever-

building crescendo creates
a warm, hypnotic, hard-
driving pulse. “Let’s waste
time/Chasing cars/Around
our heads,” he sings as his
band balances arena
grandeur with an intimate,
less-is-more vibe. This
quiet bombastic song
already pushed buttons
during the season finale of
ABC’s “Grey’s Anatomy”;
now it's building strong
airplay and is poised to
break at top 40.—SP

KELIS Bossy (4:36)
Producer: not /isted
Writers: K. Rogers,

S. Crawford, T. Shaw,

S. Garrett

Publishers: various

Jive

The eccentric “Bossy” is
another testament to
individuality from the
memorable Kelis of
‘Milkshake” notoriety. In this
lead cut from her upcoming
fourth album, “Kelis Was
Here,” the radical song-
stress reiterates her refusal
to concede to pop
standards, going as far as to
applaud her own trail-
blazing musical efforts ("I'm
the first girl to scream on
the track/1 switched up the
beat of the drum”). While
the song’s staccato keys
and percussion-heavy
production are hard on the
ears, Kelis spices things up
with sensuous vocals and
defiant lyrics. “Bossy”
hardly matches the
catchiness of "Milkshake,”
still her calling card, but
despite an overload of
instrumentation (and Too

. Short’s unnecessary verse),

Kelis always brings
something novel to the
table.~CH

www americanradiohistorv com

STONE SOUR Through
Glass (4:42)
Producer: Nick Raskulinecz
Writers: various
Publishers: EM/ April Music/
Stone Sour Music (ASCAP)
Roadrunner Records

In October 2002, Stone

Sour struck multiformat
gold with its debut single
‘Bother.” The gloomy ballad
surprised many because the
group includes members of
Slipknot, an extreme metal
band whose music will never
similarly grace aduit top 40’s
airwaves. “Through Glass”
continues Stone Sour’s
melodic tradition with
another slow-burner, but this
time it's uptempo and
steered in a pop direction.
Singer Corey Taylor leads
the song through an
extended intro of spare
acoustic guitar that quickly
builds into a jangling rock
crescendo. Like "Bother,”
this tune is rapidly taking off
at radio—no matter that it
has been nearly four years
since Stone Sour’s last
album. Expect “Through
Glass” to repeat history and
round all format bases.—CLT

JOAN JETT A.C.D.C.
(3:20)
Producer: Kenny Laguna
Writers: Chinn, Chapman
Publisher: not listed
Blackheart
* The long-lived Joan
Jett, whose '80s
signature “l Love
Rock’'n'Roll” blared from
every radio in the world way
back in 1982, returns after a
decade’s absence sounding
like she’s still digging her
scene. “A.C.D.C"is aplayful,
gender-bending “is she or
isn't she” fist-waving
anthem about a woman
who's got “girls all over the
world/She got men every
now and then/But she can't
make up her mind.”
Produced by longtime
collaborator Kenny Laguna,
this song is a summer
window-rolling singalong
with enough brass to
convince a new generation
while sending original fans
into Jett overdrive. A
perfect rock diamond in the
rough—laugh-out-ifoud fun
and crispy fresh. One of
many gems from the full-
length “Sinner.”—CT

BRANDY MOSS-SCOTT
Lollipop (3:16)
Producer: Brandy Moss-
Scott

JUNE 24, 2006

Writer: B. Moss-Scott
Publisher: not listed
Heavenly Tunes/Fontana
Goofball pop is due for a
comeback in the United
States—after all, things have
been all too serious and
hardcore on radio for the
greater part of the decade.
Brandy Moss-Scott's
“Lollipop” is as good a bid
for airplay as Cascada’s
recent top 10, “Everytime We
Touch,” with this song’s
irresistible singalong hook:
“Lickety split, | think he’s it”
and all its innuendo that
doesn’t need much more
explanation. The song’s
remixes carry it home,
particularly the Josh Harris
Miami Freedom radio edit
and even bubblier Davidson
Ospinaradio edit. It takes
one listen to get what
“Lollipop” is about, and while
Moss-Scott may not be the
next Celine Dion, she does
deserve props for original
producer/songwriter credits.
Worth a listen as the beach
heats up, and top 40
(hopefully) realizes that a
little fun will brighten a lot
more days than one more
hip-hop retread. —CT

CORINNE BAILEY RAE Put
Your Records On (3:36)
Producers: Steve
Chrisanthou, Jimmy
Hogarth
Writers: C. Bailey Rae,
J. Beck, S. Chrisanthou
Publishers: Giobal Talent/
Good Groove
Capitol
* “Put Your Records On”
& has already propelled
Corrine Bailey Rae to U.K.
stardom, thanks to her
debut song’s cool, loungy
groove and neo-soul
imprint: Think Des'ree
meets Erykah Badu. Sparse
acoustic production
furthers a feel-good live
vibe—like the enter-
tainment you hired for your
summer garden brunch. As
appealing as it is, “Records”
could be too avante-garde
for U.S. radio: The pop
airwaves are still loosening
their grip on all things hip-
hop, while R&B has yet to
fully re-embrace the soul
that put it on the map. That
makes this track a tough
sell here, but there is hope
among the many new-
media resources that
consumers are clamoring
toward, a la Yahoo, AOL
and iTunes. Capitol’'s work is
cut out for it, but it has solid
goods to build upon.—~CT
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Introducing...

SCEME FiLm

= Meets Law

The entertainment industry is changing.

New laws, new markets and new technologies are
transforming the way the industry makes and distributes
entertainment.

Lawyers are at the forefront.

Entertainment and media attorneys like you have
always played a role in the industry. Today, you are
an integral part of the business.

Let us help you navigate.

The Hollywood Reporter, ESQ. is the first
comprehensive resource for entertainment and
media law news, analysis, deals and filings.

Every subscriber receives the following:

* Weekly Digital Magazine
Digest-style digital magazine with news,
must-read analysis and insider commentary .

* Website and Searchable Databases
Daily resource for breaking news, deal stats,
filings and attorney contact information.

¢ Daily Email News Service
Morning snapshot of top entertainment and
media law headlines.

FREE iIntroductory Access
June 5-18, 2006:
hollywoodreporteresq.com

Subscribe Today

hollywoodreporteresqg.com
or call Aura Stutzman 866.357.0304
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HOTTER, STILL

>>

The chorus of a favorite Aretha Franklin
oldie comes to mind, as the arrival of
AFI's new album keeps rock steady on
The Billboard 200.

With the band’s “Decemberunder-
ground” moving a career-best Nielsen
SoundScan week of 182,000 pieces,
four of the las: five No. 1 albums on the
big chart have been rock sets. AF[ halts

£

v

GUIFFAWS

>>

Nl

the two-week streak for Dixie Chicks’
“Taking the Long Way” and follows re-
cent bell ringers from rock bands Gods-
mack, Tool and Red Hot Chili Peppers.

AFI’s second Interscope-distributed
album follows the pattern labels hope
for when they sign a rock band: build
a healthy following during along chart
run, then mount an even larger splash
the next time around.

Its first album in Interscope’s fam-

CHART

Weekly Unit Sales

&= mgm
STORE
I3 I- A I ALBUMS SINGLES
- .
READ FRED BRONSON This Week 9,541,000 69,000
EVERY WEEK AT
BILLBOARD.COM/FRED Last Week 9,291,000 61,000
Change 2.7% 13.1%
>>When the Bedingfield family This Weok Last Year 1036000 83,000
sits down to dinner, do they talk ' J '
about work? If 5o, it’s Natasha’s (hange -13.5% -16.9%

turn to brag, as she earns her third
chart entry on The Billboard Hot
100 with “Single” (Epic). That’s
one more than her brother Daniel,
although the siblings are tied with
one top 10 hit each. So far.

Weekly Album Sales

35 million units

30
>>Fred Bronson also reports on 2005
the return of Christina Aguilera 25 @ 2006
after a gap of almost two years.
That’s a short hiatus compared 20
with the return of Lionel Richie
to Hot R&B/Hip-Hop Songs after "

10 years.

>>Plus, Bronson keeps score on
Top Bluegrass Albums, where 11
albums have reached No. 1
since the chart’s inception,
including the second chart-
topping soundtrack, “A Prairie
Home Companion.”

10 ¢

T
S

| GEOFF MAYFlELD_gmayfield@billboard.com

AFI| Keeps Rock Hot; New Menu For Video Charts

ily bowed at No. 5 on The Billboard 200
with 96,000 copies, almost halfthe new
album'’s opener. “Sing the Sorrow” has
sold 1.1 million copies since its March
2003 release, 825,000 of those in the 51
weeks il spent on The Billboard 200.

BUSTA MOVES: While rock shows
heat in these warm months, rap re-
mains hot, too, proved by rookie Yung
Joc's start at No. 3 on The Billboard 200,
followed by veteran Ice Cube at No. 4.

Another seasoned rapper, Busta
Rhymes, will make a bigger splash next
issue. Chains’ first-day sales projectan
opening week of 210,000 copies, which
would mark his best sales week since
1999—and a solid bet for his first No.
1 on the big chart.

NEW VIEW: With this issue, Bill-
board shuffles its deck of home video
charts. Prime in this overhaul is a new
methodology for Top DVD Sales and a
new chart devoted to TV-related titles.

The latter now ranks titles by aggre-
gate sales of the various versions that
are available, rather than separating
sales of wide screen and pan-and-scan
versions, special editions or Universal
Media Disc releases.

This new chart view comes from

IVIal(et \’at(;l1 A Weekly National Music Sales Report

Nielsen VideoScan, the source for
most of Billboard's video sales charts
since December 1998. (Nielsen
SoundScan compiles Top Music
Videos.) The chart option that Bill-
board previously printed, which tracks
atitle’s different versions as separate
entries, remains available to Video-
Scan subscribers.

New to our pages is Top TV DVD
Sales, recognizing a significant growth
category. The 25-position chart runs in
the space Top VHS Sales previously oc-
cupied; the VHS chart continues to ap-
pear weekly on billboard.biz.

Two specialty video charts on bill-
board.biz also get overhauled, as Top
Kid Video and Health & Fitness con-
vert to DVD sales. Those were the last
categories where VHS sales were sig-
nificant, but DVD now rules all genres.

The switch to DVD causes signifi-
cant changes on Kid Video and Health
& Fitness, as many of those categories’
top sellers were never released on
VHS. Changes rendered by the new
math on Top DVD Sales are more sub-
tle, although it already makes an im-
pact at No. 1.

New entry “Date Movie” replaces
“High School Musical” in the top slot,
but the latter would have prevailed had

For week

ending June 1.

Compiled from a national sam

sales for four different “Date Movie”
versions not been combined.

Widescreen versions have been the
dominant force on the chart. Of the 67
titles that were No. 1 on Top DVD Sales
from the start of 2005 through last
week, only four of them were pan-and-
scan editions.

Three of those 67 No. 1s were TV-re-
lated titles, the most recent being the
aforementioned Disney Channel movie
“High School Musical,” which now be-
comes the first title to top Billboard’s
new TV DVD chart.

Chart histories for those two lists will
be linked with those of their VHS-based
predecessors in Billboard’s chart
archives, just as our history for Top
DVD Sales will be linked to that of the
chart’s prior methodology.

Veteran chart manager Anthony
Colombo picks up supervision of Bill-
board's video lists, taking the reins from
Patrick McGowan, who recently exited
to relocate to San Diego.

Based in New York, Colombo also
manages Billboard Information
Group’s rock and ringtone charts,
while overseeing recap charts for all
Billboard spotlights, including the 200-
plus lists prepared for our Year in
Music issue. oo

2006. Figures are rounded.
of retail store and
b

N Nielsen

Yea r-To- Date sales reports collected and provided by SoundScan
DIGITAL
TRACKS 2005 2006 el Year-To-Date Album
10,823,000 OVERALL UNIT SALES Sales By Store Type
10,820,000 Albums 249,604,000 241,218,000 -3.4%
0.0%  DisitalTradks 139,870,000 247829000  77.2% 120 million units —
i N =, b H
6,244,000 Store Singles 2,002,000 1,480,000 26.1% o8l :
Total 391,476,000 490,527,000 25.3% ’
73.3% 100 |
Albums w/TEA® 263,591,000 266,000,900 0.9% 3
“Includes track equivalent atbum sales (TEA) with 10 track downloads equivalent O
to one album sale.
80
DIGITAL TRACKS SALES
‘05 139.9 million | 60
40
SALES BY ALBUM FORMAT ) P
o Y
(0] 242,017,000 227,215,000 -6.1%
Digital 5,657,000 12,956,000 129.0%
(assette 1,383,000 632,000 -54.3%
oﬁ—N VE Other 547000 415,000 -241% Indies Non- Mass Chain
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

RIDIN’
| CHAMILLIONARE (UNIVERSAL MOTOWN)

HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC)

IT'S GOIN' DOWN
YUNG JOC (BLOCK;BAD BOY SOUTH/ATLANTIC

SO WHAT

FIELD MOB FEAT. CIARA (DTP/GEFFEN
SNAP YO FINGERS

LIt JON (3ME TV

ME & U

_CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)

GIMME THAT

CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZDIMBA
BAD DAY

DANIEL POWTER (WARNER BROS

WHERE'D YOU GO

_ FORT MINOR FEAT. HOLLY BROOK (MACHINE SHOP/WARNER BROS )

TEMPERATURE
SEAN PAUL (VP ATLANTIC

PROMISCUOUS
NELLY FURTADO FEAT. TIMBALANO (MOSLEY/GEFFEN

TORN
LETOYA (CAPITOL)

ENOUGH CRYIN

MARY J. BLIGE FEAT. BROOK-LYN (MAIRIARCH/GEFFEN
UNFAITHFUL

RIHANNA (SRP/DEF JAYIDIMG)

DO ITTOIT

CHERISH (SHO'NUFF/CAPITOL

UNWRITTEN
NATASHA BEDINGFIELO (EP(C

S0s
RIHANNA (SRP/DEF JAM/IDJMEG)

WHAT'S LEFT OF ME
NICK LACHEY (JIVE ZOMBA)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN)

WHAT YOU KNOW
1. (GRAND HUSTLE:ATLANTIC

WHEN YOU'RE MAD
NE-YO (DEF JAM IDJMEG)

WHY YOU WANNA

T.4. {GRAND HUSTLE ATLANTIC)

SAVIN' ME
NICKELBACK (ROADRUNNER IDJMG)

DJ PLAY A LOVE SONG
JAMIE FOXX FEAT. TWISTA 1) RMG

OVER MY HEAD (CABLE CAR)

THE FRAY (EPIC)
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TITLE
ARTIST {MPRINT / PROMOTION LABEL)

BOSSY
KELIS FEAT. TOO SHORT (JIVE/ZOMBA)

SUMMERTIME
KENNY CHESNEY (8NA
DOING TOO MUCH
PAULA DEANDA FEAT. BABY BASH (ARIS IA/RMG
WHO SAYS YOU CAN’'T GO HOME
BON JOVI (ISLAND/IDIMG)
DANI CALIFORNIA

__RED HOT CHILY PEPPERS (WARNER BRO
WALK AWAY
KELLY CLARKSON (RCA/RME

LAST DAY OF MY LIFE

_PHlL VASSAR (ARISTA NASHVILLE)
MOVE ALONG
THE ALL-AMERICAN REJECTS (OOGHOUSE/INTERSCOPE
HUSTLIN’
AICK ROSS (SLIP-N-SLIDE/DEF JAM/IDIMG
U AND DAT
 E-40 FEAT T-PAIN & KANOI GIRL (SICK WID' IT/BME/REPRISE)
CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA
THE WORLD

BRAD PAISLEY (ARISTA NASHVILLE)

YOU'RE BEAUTIFUL

JAMES BLUNT (CUSTARD/ATLANTIC

GETTIN' SOME

SHAWNNA (D1P DEF JAM IDJME) |

WHEN THE STARS GO BLUE

TIM MCGRAW (CURB)

MS. NEW BOOTY

ﬂJBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIiRGIN
DON'T FORGET TO REMEMBER ME
CARRIE UNDERWOODﬂﬂ'A ARISTA NAEHVILLE)
LEAN WIT IT, ROCK WIT IT

DEM FRANCHIZE BOYZ (S0 SO DEF/VIRGIN)

WHEN YOU GONNA (GIVE IT UP TO ME)
SEANIEAUIFEATAKEY S RIATCOLEL(YP/ATCANTIC
SOMETHING'S GOTTA GIVE
LEANN RIMES {ASYLUM-CURB)

SETTLE FOR A SLOWDOWN
OIERKS BENTLEY {CAPITOL (NASHVILLE})

A LITTLE TOO LATE

Toey KElTH_(SHOW 00G NASHVILLE
EVERY TIME | HEAR YOUR NAME
KEITH ANDERSON (ARISTA MASHVILLE)

SHOULDER LEAN

YOUNG ORO FEAT. T.| .’GRAND_H _S_Tl:E ATLANTIC)

I WRITE SINS NOT TRAGEDIES

PANIC! AT THE DISCO (DECAYDANCE FUELED BY RAMEN/LAVA)

S, I::omprised of top 40, adult contemporary, R&B/hip-hop, country, rock, gospel, Lal
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20
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s data is used to col

TITLE
ARTIST (IMPRINT / PROMOTION LABEL

HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC

-CERT.

~ PROMISCUOUS

NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN)

IT'S GOIN’ DOWN
YUNG JOC (BLOCK BAD BOY SOUTH/ATLANTIC)

RIDIN’
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MO1OWN)

BAD DAY

DANIEL POWTER (WARNER BROS.)
UNFAITHFUL

RIHANNA (SRP DEF JAM 1DJMG)
WHERE’D YOU GO

FORT MINOR FEAT. HOLLY BROOK [MACHINE SHOP/WARNER BROS |

DANI CALIFORNIA
RED HOT CHILI PEPPERS (WARNER BROS.)

OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)

CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA)

SOs
RIHANNA (SRP/DEF JAM/IDIMG)

LIFE IS A HIGHWAY
RASCAL FLATTS (WALT DISNEY)

MISS MURDER
AF) (TINY EVIL INTERSCOPE)

ME & U
CASSIE (NEXT SELECTINN BAD BOY/ATLANTIC)

AIN'T NO OTHER MAN
CHRISTINA AGUILERA (RCA RMG)

BUTTONS
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A&M/INTERSCOPE)

SNAP YO FINGERS
LIL JON (BME/1VT)

| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANGE/FUELED BY RAMEN/LAVA)

TEMPERATURE
SEAN PAUL (VP/ATLANTIC)

BLACK HORSE & THE CHERRY TREE
KT TUNSTALL (RELENTLESS/VIRGIN)

MS. NEW BOOTY
BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN)

MOVE ALONG

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

WHAT'S LEFT OF ME
NICK LACHEY (JIVE/ZOMBA)

UNWRITTEN
NATASHA BEDINGFIELD (EPIC)

24 13 SAVIN' ME

NICKELBACK (ROADRUNNER/IDJMG)
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32
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£ X ARTIST (IMPRINT / PROMQTION LABEL)

GIMME THAT
CHRIS BROWN FEAT, LIL' WAYNE (JIVE ZOMBA
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TITLE

CERT.

NOT READY TO MAKE NICE
DIXIE CHICKS  ILUMBIA)

YOU'RE BEAUTIFUL

JAMES BLUNT (CUSTARD/ATLANTIC)

BOSSY

KELIS FEAT. TOO SHORT (JIVE/ZOMBA

WALK AWAY

KELLY CLARKSON (RCA RMC)
EVERYTIME WE TOUCH

CASCADA (ROBEINS)

WHAT HURTS THE MOST

RASCAL FLATTS (LvRIC STREET

WHAT YOU KNOW

T.1. (GRAND HUSTLE ATLANTIC)

LEAN WIT IT, ROCK WIT IT

DEM FRANCHIZE BOYZ (S0 SO DEF/VIRGIN)

FOR YOU | WILL (CONFIDENCE)
TEDDY GEIGER (CRED /COLUNBIA)
SUMMERTIME

KENNY CHESNEY (BNA)

SHAKE

YING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT)
| LOVE MY B****

BUSTA RHYMES FEAT WILL.|.AM & KELIS (AFTERMATH/INTERSCOPE)
WHY YOU WANNA

T1. (GRAND HUSTLE/ATLANTIC

HATE ME

BLUE OCTOBER (UNIVERSAL MOTOWN)

SO WHAT

FIELD MOB FEAT. CIARA (OTP/GEFFEN)

THE ADVENTURE

ANGELS AND AIRWAVES (SURETONE/GEFFEN)
WHEN THE STARS GO BLUE
TIM MCGRAW (CURB)

JESUS, TAKE THE WHEEL

CARRIE UNDERWODD (ARISTA/ARISTA NASHVILLE)
CHASING CARS

SNOW PATROL (POLYDOR A&M/INTERSCDPE)
MAKEDAMNSURE

TAKING BACK SUNDAY (WARNER BROS )
BREATHE (2 AM)

ANNA NALICK (COLUMBIA)

PUMPIT

THE BLACK EYED PEAS (A&M/INTERSCOPE)
DOITTO T

CHERISH (SHO'NUFF/CAPITOL)

SAY |

CHRISTINA MILIAN FEAT. YOUNG JEEZY (ISLAND/IDJMG)

For chart reprints call 646.654.4633
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TITLE
ARTIST {IMPRINY / PROMOTION LABEL)

BAD DAY
DANIEL POWTER (WARNER BROS

SAVIN' ME

NICKELBACK (ROADRUNNER/IDJMG)

BLACK HORSE & THE CHERRY TREE
KT TUNSTALL {RELENTLESS/ViRGIN)

UNWRITTEN

NATASHA BEOINGFIELD (£PIC

WALK AWAY
Mﬂlsoﬁ;m}l\ MG - _ =

OVER MY HEAD (CABLE CAR)

THE FRAY (EPIC

STAY WITH YOU

GO0 GOO DOLLS (WARNER BRD

EVER THE SAME

ROB THOMAS (MELISMA/ATLANTIC 1

UPSIDE DOWN

JACK JOHNSON (BRUSHFIRE UNIVERSAL REPUBLIC)

FOR YOU | WILL (CONFIDENCE)

TEDDY GEIGER (CRED 'COLUMBIA)

DANI CALIFORNIA

RED HOT CHIL! PEPPERS (WARNER BROS.)

WHO SAYS YOU CAN'T GO HOME

BON JOVI “V;LALD IDIMG}

THE REAL THING

BO BICE (RCA RMG

YOU'RE BEAUTIFUL

JAMES BLUNT (CUSTARO ATLANTIC)

HIGH

JAMES BLUNT (CUSTARD ATLANTIC)

WHAT'S LEFT OF ME

NICK LACHEY (JIVE ZOMBA)

SOS

RIHANNA (SRP/DEF JAM: I0JMG; )

CRAZY

GNARLS BARKLEY (DOWNTOWN/LAVA)

HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN (EPIC)

THE RIDDLE

FIVE FOR FIG_H_TI_N£ AWARE/CDLUMBIA)

Juicy

BETTER THAN EZRA \Amﬂ' /_V_P‘

MOVE ALONG

THE ALL-AMERICAN REJECTS (DDGHO

HATE ME

BLUE OCTOBER (UNIVERSAL MOTOWN)

AFTERGLOW

INXS {BURNETT/EPIC)

WHERE'D YOU GO

FORT MINOR FEAL HOLLY BROOK (MACHINE SHOP/WARNER 8R!

PREQICT
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INTERSCOPE)
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TITLE

ARTIST (IMPRINT * PROMOTION LABEL)

DON'T CHA

THE PUSSYCAT DOLLS (A&M INTERSCOPE)
GRADUATION (FRIENDS FOREVER)
VITAMIN € (ELEKTRA/ATLANTIC)

HOW TO SAVE A LIFE

THE FRAY (EPIC) B
WHO SAYS YOU CAN'T GO HOME
BON JOVI (ISLAND 1DJMG)

SINGLE

NATASHA BEDINGFIELD (EPIC)

ROMPE

DADDY YANKEE (L CARTEL/INTERSCOPE

GIRL NEXT DOOR

SAVING JANE (TOUCAN COVE/UNIVERSAL REPUBLIC) _
BEEP

THE PUSSYCAT DOLLS FEAT WILLI AM (A&N INTERSCOPE)
ALITTLE LESS SIXTEEN CANDLES. A LITTLE MORE TOUCH ME
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
GET LOW

LIL JON (BME TVT)

MY HUMPS

THE BLACK EYEQ PEAS (A&M/INTERSCOPE

KICK PUSH

LUPE FIASCO (ST & 15TH/ATLANTIC)

DIRTY LITTLE SECRET

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE
SHAKE THAT

EMINEM FEAT NATE DOGG (SHAOY/AFTERMATH/INTERSCOPE)
UPSIDE DOWN

JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC)
LET U GO

ASHLEY PARKER ANGEL (BLACKGROUND/UNIVERSAL MOTOWN)
GETTIN' SOME

SHAWNNA (DTP/DEF JAM/IDJMG)
PHOTOGRAPH

NICKELBACK (ROADRUNNER (DJMG)

WANTED DEAD OR ALIVE

CHRIS DAUGHTRY (RCA S RMG)

SOMEWHERE ONLY WE KNOW
KEANE (INTERSC JPE) i
DANCE, DANCE a
FALL QUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
LEAVE THE PIECES

THE WRECKERS (MAVERICK'WARNER BROS_ (NASHVILLE)WRN)
STAY WITH YOU

600 GOO DOLLS (WARNER BROS.)

SINCE U BEEN GONE

KELLY CLARKSON (RCA RMG)

HOLLA AT ME

DJ KHALED (TERROR SOUAD/KOCH)

CERY.
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&5 TITLE

£ ARTIST (IMPRINT / PROMOTION LABEL)
"3 il BAD DAY

LAY DANIEL POWTER (WARNER BROS,

m YOU'RE BEAUTIFUL

JAMES BLUNT {CUSTARD, ATLANTIC)

45 BECAUSE OF YOU
 KELLY CLARKSON (RCA RME)

YOU AND ME

LIFEHOUSE (GEFFEN]

51

OCK: 76 adutt top 40 stations, 82 adult contemporary stations and 75 modern rock stations are-
2006, VNU Business Media. inc. and Nieisen SoundScan, Inc. All rights reserved.
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HIT

UNWRITTEN
NATASHA BEDINGFIELD (EPIC)

-
o1

o

SAVE THE LAST DANCE FOR ME
MICHAEL BUBLE (143/REPRISE)

EVER THE SAME
ADB THOMAS (MELISMA ATLANTIC

b}

MAKING MEMORIES OF US
KEITH URBAN (CAPITOL ‘NASHVILLE)/EMC)

N
=

LIKE WE NEVER LOVED AT ALL
FAITH HILL (WARNER-CURB WARNER BROS

o
=

T

LONELY NO MORE
ROB THOMAS (MELISMA ATLANTIC)

T

WHEN DID YOU FALL (IN LOVE WITH ME)
CHRIS RICE (INO ¢ JLUMBIA)

WHAT'S LEFT OF ME

NICK LACHEY (JIVE'ZOMBA)

PROBABLY WOULDN'T BE THIS WAY
LEANN RIMES (CURB)
17 ALWAYS ON YOUR SIDE

SHERYL CROW & STING (A&M/INTERSCOPE)

WHO SAYS YOU CAN'T GO HOME
(BON JOVI ({SLAND/(DIMG

SOME HEARTS

CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE/RM
DO | MAKE YOU PROUD

TAYLOR HICKS {J AMG)
THE REAL THING
80 BICE (RCA RMG)
THE RIDDLE

FIVE FOR FIGHTING (AWARE
CRAZY IN LOVE
NICOL SPONBERG (. 1/RB
WHAT HURTS THE MOST

_RASCAL FLATTS LYRIC STREET HOLLYWDO!(

SO LONG SELF

MERCYME (INO COLUMBIA

LOVE WILL COME BACK
_CHCAGO RHINO m
BLACK HORSE & THE CHERRY TREE

KT TUNSTALL (RELENTLESS/VIRGIN)

WALK AWAY

KELLY CLARKSON {RCA RMG)

P
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MODERN ROCK..

T

T

o
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1S S
g3 TITLE 8
£Z ARTIST (IMPRINT / PAOMOTION LABEL) =
10 DANI CALIFORNIA *r
N RED HOT CHILI PEPPERS (WARNER BROS.) ™
12 STEADY, AS SHE GOES
THE RACONTEURS (THIRD MAN/V2) 1
8 VICARIOUS
TOOL (TOOL DISSECTIONAL/VOLCANO ZOMBA)
8 MISS MURDER
AFI (TINY EVIL INTERSCOPE)
20 HATE ME
BLUE OCTOBER (UNIVERSAL MO10WN)
12 THE ADVENTURE
ANGELS AND AIRWAVES (SURETONE/GEFFEN)
10 ANIMAL | HAVE BECOME
THREE DAYS GRACE (JIVE 20MBA)
7 CRAZY
_ GNARLS BARKLEY (DOWNTOWN LAVA =1
17 | DARE YOU
SHINEDOWN (ATLANTIC)
12 WOMAN
WOLFMOTHER (MODULAR INTERSCDPE)
1 MAKEDAMNSURE
TAKING BACK SUNDAY | 4 ARNER BROS )
12 PARALYZED
ROCK KILLS KID (REPRISE)
15 1 BET YOU LOOK G0OO ON THE DANCEFLOOR
ARCTIC MONKEYS (DOMIND
LIFE WASTED
3 PEARLJAM (J MG o
9 CRAZY BITCH
BUCKCHERRY (ELEVEN SEVEN LAVA)
17 THE KILL (BURY ME)
30 SECONDS TO MARS (IMMORTAL/VIRGIN]
14 COMING UNDONE
KORN (VIRGIN)
44 WASTELAND
10 YEARS (UNIVERSAL REPUBLIC)
18 SPEAK
GODSMACK (UNIVERSAL REPUBLIC
19 THE ONLY DIFFERENCE BETWEEN MARTYROOM AND SUICIDE 1S. ..
PANIC! AT THE DISCO (DECAYOANCE FUELED BY RAMENLAVA)
14 WORLD WIDE SUICIDE
PEARL JAM (J RMG
ROOFTOPS
4 LoSTPROPHETS (COLUMBIA) pH¢
9 HANDS OPEN
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)
7 THESE THINGS ﬁ
SHE WANTS REVENGE (PERFECTKISS FLAWLESS/GEFFEN)
3 DON'T WAIT ﬁ

DASHBOARD CONFESSIONAL {VAGRANT/INTERSCOPE

Go to www.billboard.biz for complete chart data |
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC)

1 1 16
21| [ PROMISCUOUS

NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN

u 3 J ~ RIDIN'
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTOW[\IL

WHERE'D YOU GO
I FORT MINDR {MACHINE SHOP/WARNER BROS.)
~ UNFAITHFUL
i RIHANNA (SAP, DEF JAM/IDJMG)
18, BAD DAY
DANIEL POWTER (WARNER BROS )
5y SOS
3 E555 RiIHANNA (SRP/DEF JAM/IDJMG)
5 IT'S GOIN' DOWN
1'?' YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

zﬂ ‘23 TEMPERATURE
1'[1 | _SEAK PAUL (VP/ATLANTIC)
10 9 ME&U
- CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)

MJ ' OVER MY HEAD (CABLE CAR)
| "I THE FRAY (EPIC)
11 15 WHAT'S LEFT OF ME

LR

MOVE ALONG
THE ALL-AMERICAN REJECTS (DCOGHOUSE/INTERSCOPE)
@ 14 1g ! WRITE SINS NOT TRAGEDIES
e
= NATASHA BEDINGFIELD (EPIC)
@ g3 2 AINTNO OTHER MAN
v S CHRISTINA AGUILERA (RCA/RMG)
17 1o DANI CALIFORNIA
L RED HOT CHILI PEPPERS (WARNER BROS }
ﬂi' SAVIN' ME
__@ 27 6 GNAHLS BARKLEY (DOWNTOWN/LAVA)
E & 2 . WALK AWAY
KELLY CLARKSON (RCA/RMG
22 15 13

PANICI AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA}
?ﬂ"m g BUTTONS

NICKELEACK lROADRUNNER/IOJMG

MS. NEW BOOTY
o

. 1.‘_' > NICK LACHEY (JIVE/ZOMBA)
LEE
UNWRITTEN
THE PUSSYCAT DOLLS FEAT. SNDOP DOGG (ARM/INTERSCOPE)
16
' CRAZY
BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN)

SO WHAT
FIELD MO8 FEAT. CIARA (DTP/GEFFEN)
5 LIFE IS A HIGHWAY
RASCAL FLATTS (WALT DISNEY)
g SNAP YO FINGERS
LIL JON FEAT. E-40 & SEAN PAUL OF THE vulw___‘_
GIMME THAT
CHRIS BROWN FEAT. LiL' WAYNE (JIVE/ZOMBA)
2 EVERYTIME WE TOUCH
CASCADA (RUBBINS)
MISS MURDER
é AFI (TINY EVIL/INTERSCOPE)
Eﬂ 1¢ BLACK HORSE & THE CHERRY TREE
=4 - KT TUNSTALL (RELENTLESS/VIRGIN
q YOU'RE BEAUTIFUL
JAMES BLUNT (CUSTARD ATLANTIC)
34 BREATHE (2 AM)
“ > ANNA NALICK (COLUMBIA)
1 LET U GO
32 34 1 ASHLEY PARKER ANGEL (BLACKGROUND/UNIVERSAL MOTOWN)
g DOING TOO MUCH
PAULA DEANDA FEAT. BABY BASH (ARISTA/RMG)
29 99 FOR YOU | WiLL (CONFIDENCE)
TEDDY GEIGER (CRED /COLUMBIA
WHAT YOU KNOW
T.. (GRAND HUSTLE/ATLANTIC)
g BOssYy
KELIS FEAT. TOO SHORT (JIVE/ZOMBA)

o 11

@5 45
- SAY |

5 3" T chmisTiva MILIAN FEAT. YOUNG JEEZY (ISLAND/IDJMG)
a8 28 o7 BE WITHOUT YOU

MARY J. BLIGE (GEFFEN)
g 4 7 NOT READY TO MAKE NICE
' DIXIE CHICKS (COLUMBIA)
© 10 WHAT HURTS THE MOST
RASCAL FLATTS (LYRI. STREET)
! “

WHO SAYS YOU CAN'T GO HOME
Q 57 5

"|_BON JOVI (ISLAND 1DJMG)
P

SINGLE

NATASHA BEDINGFIELD (EPIC

LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BOYZ (SO SO OEF/VIRGIN)

! GIRL
<4 36 12 PAUL WALL (SWISHAHOUSE/ASYLUM/ATLANTIC)
u 41 27 SHAKE THAT
- EMINEM FEAT. NATE DOGG @HADV/AFTEHMATH/INTERSCOPE)
@ 65 3 DOITTOIT
CHERISH {SHO'NUFF/CAPITOL)
ROMPE

oo

48 28

=

DADDY YANKEE (EL CARTEL INTERSCOPE)

GIRL NEXT DOOR

SAVING JANE (TOUCAN COVE/UNIVERSAL REPUBLIC)
BEEP )

THE PUSSYCAT DOLLS FEAT. WILL.I.AM (A&M/INTERSCOPE!
HATE ME

I.ss

47

m 53.

O s
s 1)
O =
ﬂ“il

77
|f .
| 90

o 58

2
12
=
8
'.
4

TITLE
ARTIST {IMPRINT / PROMOTION LABF1

TITLE
ARTIST (IMPRINT ; PROMOTION LABEL),

| LOVE MY B**** 11 HIPS DON'T LIE w'
BUSTA RHYMES FEAT. WILLIAM & KELIS (AFTERMATHNTERSCOPE) SHAKIRA FEAT. WYCLEF JEAN (EPIC

’ {ERIC) o
ALITTLE LESS SIXTEEN CANDLES, A LITTLE MORE TOUCH ME o z 17 WHERED YOU GO
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG) 9 FORT MINOR (MACHINE SHOP/WARNER BROS )
" WHY YOU WANNA . .. RIDIN'
T.I. (GRAND HUSTLE,ATLANTNC) u ‘ | 10 CHAMILLIONAIRE (UNIVERSAL MOTOWN) i
CROWDED SOS
JEANNIE ORTEGA FEAT. PAPODSE (HOLLYWOOD, @ 5 2 RIHANNA (SRP/OEF JAM/IDJMG}
SUMMERTIME % 50 TEMPERATURE
KENNY CHESNEY (BHA) Y SEAN PAUL (VP/ATLANTIC)
CHASING CARS G UNFAITHFUL
SNOW PATROL (POLYHiR/A&M/INTERSCOPE) & 9 RIHANNA (SRP/DEF JAM/IDJMG) y
THE ADVENTURE 7 17 WHAT'S LEFT OF ME *
. ANGELS AND AIRWAVES (SURETDNE/GEFFEN; -+ NICK LACHEY (JIVE/ZOMBA) e
THE REAL THING 8 § 15 BADDAY &

BD BICE (RCA AMG)

WHEN THE STARS GO BLUE
TIM MCGRAW (CURB)

WHEN YOU'RE MAD
NE-YO (DEF JAM/IDJME)

GIVE IT UP TO ME
SEAN PAUL (VP/ATLANTIC)

MAKEDAMNSURE
TAKING BACK SUNDAY (WARNER BROS )

' HOW TO SAVE A LIFE

THE FRAY (EPIC)

STARS ARE BLIND
PARIS HILTON (WARNER BROS |

GETTIN' SOME
SHAWNNA (DTP/DEF JAM/ICIME)

SO SICK
NE-YO (DEF JAM/IDIMG)

GRILLZ
NELLY FEAT. PAUL WALL. ALY & GIPP (DERATY/FO' REELAINVERSAL MOTOWR)

STAY WITH YOU
GO0 GOO DOLLS (WARNER BROS )

KICK PUSH
LUPE FIASCO (1ST & 15TH/ATLANTIC)

UPSIDE DOWN
JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC)

WANTED DEAD OR ALIVE
CHRIS DAYGHTRY (RCA/S/RMEG)

AND SHE SAID...

LUCAS PRATA (ULTRA)

LEAVE THE PIECES
THE WRECKERS (MAVERICK/WARNER BROS. (NASHVILLE)/WRN)

HOLLA AT ME
DJ KHALED (TERROR SQUAD/KOCH)

ME AND MY GANG
RASCAL FLATTS (LYRIC STREET)

CONTROL MYSELF
LL COOL J FEAT. JENNIFER LOPEZ (DEF JAM/IOJME)

ONE
MARY J. BLIGE AND U2 (MATRIARCH/GEFFEN)

SETTLE FOR A SLOWDOWN
DIERKS BENTLEY (CAPITOL (NASHVILLE))

I'M N LUV (WIT A STRIPPER)

- _T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA)

WHY WE THUGS
ICE CUBE (LENCH MOB/VIRGIN)

EVER THE SAME
RDB THOMAS (MELISMA/ATLANTIC)

DON'T FORGET TO REMEMBER ME
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE)

CRAZY BITCH
BUCKCHERRY (ELEVEN SEVEN/LAVA)

GET TOGETHER
MADONNA (WARNER BROS )

RIDIN' RIMS
DEN FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

BEST OF BOTH WORLDS
HANNNAH MONTANA (WALT DISNEY)

 MIGHTY “0"

©_OUTKAST (LAFACE/ZOMBA)

REMEMBER THE NAME
FORT MINOR (MACHINE SHOP/WARNER BROS.)

U AND DAT
E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' [T/BME/REPRISE)

STUPID GIRLS
PINK (LAFACE/20MBA)

TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)

THE WORLD
BRAD PAISLEY (ARISTA NASHVILLE)

SNOW (HEY OH)
RED HOT GHILI PEPPERS (WARNER BROS )

HIGH
JAMES BLUNT (CUSTARD/ATLANTIC)

STEADY, AS SHE GOES

- _THE RACONTEURS (THIRD MAN/V2)

GALLERY
MARIO VAZOUEZ (ARISTA/AMG)

| DARE YOU

~ | _SHINEDOWN (ATLANTIC)

14

ANIMAL | HAVE BECOME
THREE DAYS GRACE (JIVE/ZOMBA)

SOUNDTRACK TO YOUR LIFE
ASHLEY PARKER ANGEL (BLACKGROUND/UNIVERSAL MOTOWN)

THE ONLY DIFFERENCE BETWEEN MARTYRDOM AND SUICIDE 1S..

O. 56 9 BLUE OCTOBER iUNIVERSAL MOTOWN) PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA)

POP 180: The top Pop singies & tracks, according to mainstream top 40 radio audience impressions measured by Nieisen
Brcadzast Data Systems, and sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. © 2006, VNU

Business Media. Inc. and Nielsen SoundScan, Inc. Al ri
SA_ES: This data is used to compile both the Billboard

hts reserved. POP 100 AIRPLAY: Legend located below chart, SINGLES
ot 100 and Pop 100. See Chart Legend for rules and explanations. © 2006,

VN J Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and explanations. © 2006, Promosquad

anc Hredictor are trademarks of Think Fast LLC.
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= DANIEL POWTER (WARNER BROS.
g 7 PROMISCUOUS
~_ NELLY FURTADD FEAT. TIMBALAND (_MDSLEV/GEFFEN)

ME & U
) CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)
.. MOVE ALONG :
- THE ALL-AMERICAN REJECTS (DOGHOUSE/ANTERSCOPE) 8

UNWRITTEN &
_ NATASHA BEDINGFIELD (EPIC)

SAVIN' ME k 1&

NICKELBACK (ROADRUNNER/IDJMG)

OVER MY HEAD (CABLE CAR)

THE FRAY (EPIC)

W"ﬁi“";i' SO WHAT 3
o FIELD MOB FEAT. CIARA (DTP/GEFFEN)

WALK AWAY 1
KELLY CLARKSON (RCA/RMG)

- | WRITE SINS NOT TRAGEDIES ;3
PANICE AT THE DISCO (DECAYDANCEFUELEQ BY RAMENLAVA) I
AIN'T NO OTHER MAN ¢
CHRISTINA AGUILERA (RCA/RMG) Ll

J . BUTTONS

B : THE PUSSYCAT DOLLS (A&M/INTERSCOPE)

DOING TOO MUCH

PAULA DEANQA FEAT. BABY BASH (ARISTA/RMG)

MS. NEW BOOTY

BUBBA SPARXXX (=% SOUTH/PURPLE RIBBONNIRG!N_)
EVERYTIME WE TOUCH ‘5?
CASCADA (ROBBINS) kL

' BE WITHOUT YOU
MARY J. BLIGE (GEFFEN) F.41)
GIMME THAT

__CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA)

LET U GO
ASHLEY PARKER ANGEL (BLACKGROUND/UNIVERSAL MOTOMN)

AIRP.AY RONITORED BY

N

SALES OATA COMPILED BY
N
Nieis=n
SoundBcan

Nizlsen
Breadcast Data
Systems

ARTET {INPRINT . PROMOTION LABEL)
- BREATHE (2 AM)
. ANNANALIK (COLUMBIA)
GiAL
PAUL WALL (SWISHAHOUSE/ASYLUM/ATLANTIC)
. STARS ARE BLIND
| PARISSHILTON (WARNER BROS.) L
CROWDRED
JEANE OFTEGA FEAT. PAPOOSE (HOLLYWODD)
YOU'RE BEAUTIFUL
| JAMEE BLUNT (CUSTARD/ATLANTIC)
GIVE IT UP TO ME
SEAN ®AUL VP/ATLANTIC)
~ SAYI |
. CHRISTINA MILIAN FEAT. YOUNG JEEZY (ISLANO/IDIMG) =
FOF YCU | WILL (CONFIDENCE)
TEDO™ GEIGER (CRED./COLUMBIA|
SHAKE THAT EN
_EMINER! FEAD NATE DOGG (SHADV/AFTERMATHINTERSCOPE)
SNAP YO FINGERS
LiL JG8 (BME/TVT)
- SINGLE L
NATASEA BERNGFIELD (EPIC) Kk
SO siCK
NE-YO DEF AM/IOJME) ﬁ'
-lPI 3 3" BLACK HORSE & THE CHERRY TREE
= KT TUMSTALL (RELENTLESS/VIRGIN)

WHO SAYS YOU CAN'T GO HOME

BON JAWI (IS AND/IDJME)
s THE REAL THING
80 BiCE (RC«/RMG)

0 _ , CRAzY
= GNARLS BARKLEY (DOWNTOWN/LAVA)
I B RONPE
v 33 ‘?‘_ DADDY ¥ANIGE (EL CARTEL/INTERSCOPE)
GIRL NEXT DOOR
e 825 SAVING.JANE (TOUCAN COVE/UNIVERSAL REPUBLIC) ﬁ

44 7 WHAT YDU KNOW

5 TI. (GFAND BUSTLE/ATLANTIC)
IT'S GON' DOWN
YUNG . 4C (BOCK/BAD BOY SOUTH/ATLANTIC)

- BEEP

THE PUSSYCA™ DOLLS FEAT. WILLILAN (A&NVINTEHSCOPE)
AND SHZ SAID...
LUCAS ERATA (ULTRA)

™ _ , DOrTOIT

146/ | b e (SHYNUFF/CAPITOL)
ALITTLELESS 3IXTEEN CANDLES, A LITTLE MORE TOUCH ME
FALL O\ BO™ (FUELED BY RAMEN/ISLANO/I0JMG)
WHE N YDOU'RE MAD
NE-YO EF JaM/IDIMG)

; 19 mainsteam top 40 stations are electronically monitored 24 hours a dw.

~ days a waek. This data is used to compile the Pop 100.

TITLE
* ARTIST (IMPRINT / PROMDTION LABEL)

GET TOGETHER

|

5 PROMISCUOUS '
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN)

= 3 2 MADONNA (WARNER BROS.)
f 5 47 SISTER
w | _SCOUNDREL SQUAC FEAT. BUN-B (INVISIBLE)
4 4 1y EVERY DAY IS EXACTLY THE SAME
NINE [NCH NAILS (NOTHING INTERSCOPE)
E o | LOVE MY B****/NEW YORK S***
- BUSTA RHYMES (AFTERMATH/INTERSCOPE)
6 & 5 !T'SGOIN'DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
u 41 § COUNTRY'S WHAT | CHOOSE
LEN SNOW (CHELSEA/PLATINUM PLUS)
6 44 SWEAT
JES (CELESTIAL ARTS PUBLISHING)
9 § ME&U

CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC}

SWALLOW YOUR FEARS
STATE OF MAN (POLYPLAT)

¢ DOITTOIT
CHERISH (SHONUFF/CAPITOL)

' INSIDE YOUR HEAVEN/VEHICLE
BO BICE (ACA/AMG) O

|47 WHEN YOU TELL ME THAT YOU LOVE ME
AMERICAN [DOL FINALISTS SEASON 4 (RCA/RMG)
"SORRY
MADONNA (WARNER BROS )

- TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)

- GETTIN' SOME
SHAWNNA (DTP/DEF JAM/IDIMG)

1 ~ DO | MAKE YOU PROUD/TAKIN' IT TO THE STREETS
TAYLOR HICKS (J/RMG)

I AM NOT MY HAIR
INDiA ARIE (UNIVERSAL MOTOWN)

' MAN LIKE ME
D.L. DAY LYRIC (DL2)

BACK AND FORTH
UNIFIED TRIBE (MAGIC MUZIK/IAM)

5, SAYI

CHRISTINA MILIAN FEAT. YOUNG JEEZY (|Si.AND/IDJMG)
HEAD LIKE A HOLE

NINE INCH NAILS (RYKODISC)

FASTER KILL PUSSYCAT
- 1 OAKENFOLD FEAT. BRITTANY MURPHY (MAVERICK/REPRISE)

DO IT WITH NO HANDS
SUGA SUGA (N ZONE)

o [NSIDE YOUR HEAVEN/INDEPENDENCE DAY
CARRIE UNDERWOOD (ARISTA/AME) O

Data for week of JUNE 2¢£, 2C0€& |

wWwWw.americanradiohistorv.com

| ¥
| SHARCTA FEAT WICLEF JEAN

RliaMNa
NICK _A=HEY :
PANE) AT HE DIBCO

fr CHRISTINA AGJILZRA

CANAS NELICK
CAS2aDS

60 802 COWLS.
80 BIOE
 AA3CAL FLATTS

HATREMC BEDINGFIELD,
FATTA ML
CHA S REE

BON-JIV
BO ESCE

AED HOT CHILI PEIPERE

| PERFL M

| LOEPI@MsTS
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SALES BATA COMPLED BY
bod
NeBen
ScurdScan

TOP

R&B/ 1IP-HOP ALLBUMS.

ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

P4 ll YUNG JoC
RRLLQ BLOCK/BAD 80Y SQUTH 83937*/AG (18.98)

New Joc City

ICE CUBE ;
LENCH MDB 65939 (18.98} Laugh Now, Cry Later

DJ KHALED ; .

TERROR SQUAD 4118/KOCH (17.98) Listennn: The Album

RIHANNA

-
SRP/DEF JAM 006165*/IDJMG (13.98) A Girl Like Me ﬂ

T {
GRAND HUSTLE/ATLANTIC 83800°/AG (18.98) & King

THE ISLEY BROTHERS FEATURING RONALD ISLEY . N
DEF SOUL CLASSICS/DEF JAM 004812*/10JMG (13.98) By kI sic ||'ﬁ .

NE-YO In My Own Words ..

DEF JAM 004934*/IDJMG (13.98)
|
St. Elsewhere 8

(L2 GNARLS BARKLEY
Killa Season“

DOWNTOWN 70003*/ATLANTIC'(13.98)
The Sound Of Revenge g

CAM'RON

DIPLOMATIC MAN 68589/ASYLUM (18.98)
CHAMILLIONAIRE

UNIVERSAL MOTOWN 005423*/UMRG (13.98)

MARY J. BLIGE

MATRIARCH/GEFFEN 005722*/INTERSCOPE (13.98/8.98)
AVANT

MAGIC JOHNSON/GEFFEN 005875*/INTERSCOPE (13.98)
JAGGED EDGE

COLUMBIA 935 16, SONY MUSIC (18 98)

VARIOUS ARTISTS

SMACK 5857/KOCH (17.98) ®

MOBB DEEP

-UNIT 006376*INTERSCDPE (13.98)

TEENA MARIE

CASH MONEY CLASSICS/UNIVERSAL MOTOWN 006468/UMRG (13.98)
YO GOTTI

MOUTH OF THE SOUTH/INEVITABLE 2680*/TVT (17.98)
CHRISTINA MILIAN

ISLAND 006481°/IDJMG (13.98)

HEATHER HEADLEY

RCA 64492/RMG (18.98) ®

E-40

SICK WID* IT/BME 49963/WARNER BROS. (18.98)
VARIOUS ARTISTS

UNIVERSAL/EMI/SONY BMG MUSIC/ZOMBA 006201/UME (18.98)
LL cooL J

DEF JAM 006158*/IDJMG (13.98)

DEM FRANCHIZE BOYZ

SO SO DEF 53423*/VIRGIN (18.98) ®

CHRIS BROWN

JIVE 82876/Z0MBA (18.98) ®

BUBBA SPARXXX

NEW SOUTH/PURPLE RIBBON 47163*/VIRGIN (18.98)
FORT MINOR

MACHINE SHOP 49388/WARNER BROS. (18.98) &
JAMIE FOXX

J 71779*/RMG (18.98) ®

The Breakthrough

Director Lﬁ"
Jagged Edge -

Smack: The Album: Volume 1 =
S,

Blood Money

Sapphire’i

Back 2 Da Basics

My Ghetto Report Card

vow =t [

Todd Smith ﬁ!

On Top Of Our Game

Chris Brown ﬂ‘

The Charm il

The Rising Tied

Unpredictab;“

LIL WAYNE
28 B2 CaSH MONEY/UNIVERSAL MOTOWN 005124*/UMRG (13 98) Tha Carter It | .
GHOSTFACE KILLAH
Sl DEF JAM 006155-/104MG (11.98) FishScale -.

4 | ©| SEAN PAUL

. VP/ATLANTIC 83788*/AG (18.98)
KEYSHIA COLE

A&M 003554*/INTERSCOPE (13.98)
WILL DOWNING
HIP-0 004869/UME (9.98)
MARIAH CAREY
ISLAND 005784*/IDJMG (13.98) @

KIRK FRANKLIN

FO YO SOUL/GOSPO CENTRIC 71013/20MBA (18.98)

ANTHONY HAMILTON
S0 S0 DEF 74278/20MBA (18.98)

The Trinity Up.
The Way It Is..
The Best Of Will Downing: 20th Century Masters The Millennium Collection
The Emanmpatlon Of Mimi a-

Hero @ l
Ain't Nobody Worryin' i-

DJ QUIK its: Li
MAD SCIENCE 16 (17.98) Greatest Hits: Live At The House Of Blues '

DA MUZICIANZ Da Muzicianz E.

COLLIPARK 2800*/TVT (17.98)

PRINCE 3121
Ghetto Revelations: Il E

8 g UNIVERSAL REPUBLIC 006296/UMRG (13.98)

URBAN MYSTIC
SDBE 49998/WARNER BROS. (13.98)

THE BLACK EYED PEAS
ABM 004341°/INTERSCOPE (13 98/8.98)

JUVENILE
UTP/ATLANTIC 83790 /AG (18.98)

EMINEM
SHADY. AFTERMATH 005881*/INTERSCOPE (13.98/8 98

YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 004421*/IDJMG (13.98)

%1 MARY MARY
S50 MY BLOCK/COLUMBIA 77733/SONY MUSIC (18.98)

RAHEEM DEVAUGHN
JIVE 53723/20MBA (11:98)

ﬂ UNCLE LUKE
LUKE 11120 URBAN BOX OFFICE {11.98)

PAUL WALL
3z 34 ﬁ

SWISHAHOUSE/ATLANT!C 83808/ASYLUM (18.98)
~
EiEi

JAHEIM
DIVINE MILL 48802/WARNER BROS (18.98)
SOUNDTRACK
i UNIVERSAL MOTOWN 006212/UMRG (13.98)
36 45 ﬂ JOHN LEGEND
6.0.0.D./COLUMBIA 92776*/SONY MUSIC (18.98) ®®
« 43 B.G.
CHOPPA CITY 58459/KOCH (17 98)
; T-PAIN
" KONVICT MUZIK/JIVE 73200/Z0MBA (18.98)
o I CHARLIE WILSON
. JIVE 69429/Z0MBA (18.98)

BONE THUGS-N-HARMONY
ﬁ THREE 6 MAFIA

Monkey Business

Reality Check

Curtain Call: The Hits
Let's Get It: Thug Motivation 101 ﬂ.
Mary Mary

The Love Experience ﬁ

My Life & Freaky Times

The Peoples Champ l.
Ghetto Classics 6

Tyler Perry's Madea's Family Reunion a.

Get Lifted I

Greatest Hits a.

The Heart Of Tha Streetz, Vol. 2 (I Am What | Am) .

Rappa Ternt Sanga E.

Charlie, Last Name Wilson

Most Known Unknown !.

RUTHLESS 25423 (18.98)
HYPNOTIZE MINDS/COLUMBIA 94724/SONY MUSIC (18:98) ®
Data fo- week of JUNE 24, 2006 | For chart reprints call 646.654.4633

S3ze Charts Legead for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

A HT1 ST
" IMPRINT & NUMBER / DISTRIBUTING MBEL {PRICE}

SOUTDTRACK
G-UNIT 005605*/INTERSCOPE (13.98/8.98)

24

Get Rich Or Die Tryin' l.

SOUNDS OF BLACKNESS
SLR 54693/LIGHTYEAR (17.98)

oo B

TONY TERRY
STUDID 25/JEG 5912/KDCH (17.98)

KEM
UNIVERSAL MOTOWN 004232/UMRG (13.98) ®

Album |

Changed! ..

REMY MA
SRC/UNIVERSAL MOTOWN 005122*/UMRG (13,98)

There's Something About Remy: Based On A True Story '.

THE NOTORIOUS B.I1.G.
BAD BOY 83885/AG (19.98)

Duets: The Final Chapte .

LYFE JENNINGS
COLUMBIA 90946/SONY MUSIC (12.98) ®®

SQUIRREL CLICK MOVERS

Lyfe 268-192 ..

Da Strategy (EP) 63 [

SQUIRREL 139 (8.98)

DESTINY'S CHILD
i COLUMBIA 97765/SONY MUSIC (18.98) ®

#1's

JUELZ SANTANA
DIPLOMATS/OEF JAM 005426*/I0JMG (13.98/8.98) ©

What The Game's Been Missing!

LUDACRIS AND DTP
DTP/DEF JAM 005786°/I0JMG (13.98) &

e
Ludacris Presents...Disturbing Tha Peace l.

VAN HUNT
CAPITOL 74851 {18.98)

S8
On The Jungle Floor s;z'r

YOLANDA ADAMS
ELEKTRA/ATLANTIC 837689/AG (18.98)

BUN-B
RAP-A-LOT 4 LIFE 68539/ASYLUM (18.98)

PASTOR TROY
845 118/SMC (15.98)

SCARFACE
J PRINCE 68516/RAP-A-LOT 4 LIFE (18.98)

My Homies Part 2

AMEL LARRIEUX
BLISSLIFE 00002 (18.98)

Morning

DJ DRAMA & YOUNG JEEZY
STARZ 93038 {14.98)

Can't Ban The Snowman

ERIC BENET
FRIDAY/REPRISE 47970/WARNER BROS. (18.98)

Hurricane l.

| DAMIAN "JR. GONG" MARLEY

GHETTO YOUTHS/TUFF GONG/UNIVERSAL REPUBLIC 005416*/UMRG (13.98)

Welcome To Jamrock

Title

The Trinity
Youth

Welcome To Jamrock

Live At Stubb's

Gold

Africa Unite: The Singles Collection

Irie Reggae Hits: Best of Dancehall

20 Best Of Bob Mariey

Dancehall Nice Again 2006

Jehro

Golden Legends: Bob Marley

‘”‘ o [BRSEAN PaUL
CHETTO YOUTHS/TUFF GONG/UNIVERSAL REPUBLIC 005416 /UMRG
BOB MARLEY AND THE WAILERS
HELLCAT 80484/EPITAPH
JEHRO
LCST HIGHWAY 004706*/UMGN

Countryman

EENAE] VP/ATLANTIC 83788*/AG
-
MATISYAHU
13LAND/TUFF GONG 005723/UME/IQJMG
BOB MARLEY
SUPERFRUIT 14/RECALL
VARIOUS ARTISTS

MATISYAHU
© _CF/EPIC 96464/SONY MUSIC
VARIOUS ARTISTS
. _MADACY SPECIAL PRODUCTS 50541/MADACY
BOB MARLEY
HEDS PRODUCTIONS 099

Island Love Shack 4

IMPRINT & NUMBER / DISTRIBUTING LABEL

CR/EPIC 97695 /SONY MUSIC

DAMIAN "JR. GONG" MARLEY
BOB MARLEY AND THE WAILERS
TUFF GONG/ISLAND/CHRONICLES 004008/UME
FHINO SPECIAL PRODUCTS 21089/TIME LIFE

THE AGGROLITES

VARIOUS ARTISTS

SEQUENCE 8035

1AADACY SPECIAL PRODUCTS 51850/MADACY
WILLIE NELSON

PAPA SAN

605P0 CENTRIC 71280/Z0MBA

BETWEEN THE BULLETS rgeorge@billboard.com

Real & Personal

The Aggrolites ﬂ

YUNG JOC’S FIRST SET LEADS LIST

Carried by the snap anthem “It's Goin’ Down,”
Yung Joc takes over the driver’s seat on Top
R&B/Hip-Hop Albums and Top Rap Albums
with “New Joc City.”

With 148,000 copies sold, it’s
No. 3 on The Billboard 200, as
Bad Boy chief Sean “Diddy”
Combs earns the best sales de-
but for his Southern imprint,
held oreviously by 8Ball &
M)G’s “Living Legends,”
which raag 120,000 in 2004.

At radio, Yung Joc's “It's Goin’ Down” spends
a fourth week atop Hot R&B/Hip-Hop Songs,
while follow-up “I Know You See It” debuts at

No. 71. On The Billboard Hot
100, 24,000 digital downloads
earn “Down” sales honors at
No. 3. Yung Joc made release-
week stops at radio and retail
in New York and hometown
Atlanta and was a “Who's
Next” artist on Yahoo Music.
—Raphael George

Go to www.billboard.biz for complete chart data | €9
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PS8 IT'S GOIN’ DOWN

B} YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

&IB/HIP-HOP AIRPILAY.

TORN
LETOYA (CAPITOL)

ENOUGH CRYIN

| _MARY J. BLIGE FEAT. BRODK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)

SNAP YO FINGERS
& _LILJON (BME/TVT)

SO WHAT
FIELD MDB FEAT. CIARA (DTP/GEFFEN/INTERSCOPE)

DJ PLAY A LOVE SONG
" _JAMIE FDXX FEAT. TWISTA (J/RMG)

RIDIN
CHAMILLIONAIRE (UNIVERSAL MOTOWN)

WHEN YOU’RE MAD
NE-YO (DEF JAM/IDJMG)

WHY YOU WANNA
1.1 (GRAND HUSTLE/ATLANTIC)

. GIMME THAT
' _CHAIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA)

HUSTLIN
§_RICK ROSS (SLIP-N-SLIDE/OEF JAM/IDJMG)

DOITTOIT
CHERISH (SHO'NUFF/CAPITOL)

LOOKING FOR YOU
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA)

BE WITHOUT YOU
MARY J. BUGE (GEFFEN/INTERSCOPE)

WHAT YOU KNOW
|_T). (GRAND HUSTLE/ATLANTIC)

SHOULDER LEAN
YOUNG DRO FEATURING T.I. (GRAND HUSTLE/ATLANTIC)

CAN'T LET GO
ANTHONY HAMILTON (SO SO OEF/ZOMBA)

BOSSY
KELIS FEAT. T0O SHORT (JIVE/ZOMBA)

GETTIN’ SOME

{DTP/DEF JAM/IDJMG)

4 MINUTES
AVANT (MAGIC JOHNSON/GEFFEN/INTERSCOPE)

GOOD LUCK CHARM
JAGGED EDGE (COLUMBIA/SUM)

FLY LIKE A BIRD
il _MARIAH CAREY (ISLAND/IDJMG)

ME & U
CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)

LN S s e w—————————

HOLLA AT ME
DJ KHALED (TERROR SQUAD/KOCH)

FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

a sor R&B/HIP HOP
SINGLES SALES.

SWEAT
JES (CELESTIAL ARTS PUBLISHING)

BACK AND FORTH
UNIFIED TRIBE (MAGIC MUZIK/IAM)

PICK IT UP
K'PRIS (OPHIR)

WHAT THE LICK READ?
TRIPLE J (BIG SCALE)

REMEMBER
RENA SCOTT (AMOR/K.E.S )

DO IT WITH NO HANDS
SUGA SUGA (N ZONE)

I LOVE MY B****/NEW YORK S***
BUSTA RHYMES (AFTERMATH/INTERSCOPE)

REGRETS
HEAVEN DAVIS (WILDCHILD DAVIS)

SISTER
SCOUNDREL SQUAD FEAT. BUN-B (INVISIBLE)

| TRADE IT ALL
ORLANDO BROWN (UP ONE ENTERTAINMENT)

| AM NOT MY HAIR
INOIA.ARIE (UNIVERSAL MOTOWN)

SNAP YO FINGERS
LIL JON (BME/TVT)

BOOM DRAH
Y.G.0. (NEGRIL WEST/ORPHEUS)

| REMEMBER...
MELI'SA MORGAN (LU ANN/ORPHEUS)

MAN LIKE ME
D.L. DAY LYRIC (0L2)

THE NEXT ONE (GITIT2GETHA)
JOSEPHINE SINCERE (KIXX)

WELCOME TO MY PARTY
AHMIR (AHMIR)

DA JERK
YUNG TONE (WABEJON)

SHOULDER LEAN
YOUNG DRO FEAT. T.J. (GRAND HUSTLE/ATLANTIC)

| REFUSE
URBAN MYSTIC (SOBE/WARNER BROS.)

GIMME THAT
CHRIS BROWN FEATURING LIL' WAYNE (JIVE/ZOMBA)

HUSTLIN'
RICK ROSS (SLIP-N-SLIDE/DEF JAM/IDIMG)

RUN IT!
CHRIS BROWN (JIVE/ZOMBA)

RIDIN’ RIMS
DEM FRANCHIZE BOYZ (S0 SO DEF/VIRGIN)

IT'S WHATEVER
FREDDY P FEAT. RAYZOR & PRESSURE (MOMAX/PMG)

70 | Go to www.billboard.biz for complete chart data

FEELS SO GOOD
REMY MA FEAT. NE-YD (SRC/UNIVERSAL MOTOWN)

| LOVE MY B****
BUSTA RHYMES FEAT. KELIS & WILL.LAM (AFTERMATH/INTERSCOPE)

JUST CAME HERE TO CHILL
THE ISLEY BROTHERS (DEF SOUL CLASSICS/DEF JAM/IOJMG)

HUSTLER MUSIK
LIL WAYNE (CASH MDNEY/UNIVERS AL MOTOWN)

MIGHTY “0”
OUTKASY (LAFACE/ZOMBA)

GHETTO STORY

i) CHAM (MADHOUSE/ATLANTIC}

OOH WEE

A _TEENA MARIE (CASH MONEY CLASSICS/UNIVERSAL MOTOWN)

LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BOYZ (SO SO OEF/VIRGIN)

IN MY MIND
HEATHER HEADLEY (RCA/RMG)

BACK LIKE THAT
GHOSTFACE KILLAH FEAT. NE-YO (DEF JAM/IDJMG)

UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS (J/RMG)

GIVE IT UP TO ME
SEAN PAUL (VP/ATLANTIC)

PULLIN’ ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)

SEXY LOVE
NE-YO (DEF JAM/IDJMG)

| REFUSE
URBAN MYSTIC (SOBE/WARNER BROS.)

| 1 LOVE YOU
. _CHERI DENNIS (BAD BOY/ATLANTIC)

HMM HMM
BEENIE MAN (SHOCKING VIBES/VIRGIN)

I’'M GONNA BE
DONELL JONES (LAFACE/ZOMBA)

U AND DAT
E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' IT/BME/WARNER BROS )

RIDIN’ RIMS
DEM FRANCHIZE BOYZ (SO S0 DEF/VIRGIN)

S.E.X.
LYFE JENNINGS (COLUMBIA/SUM

SHINE
LUTHER VANDROSS (J/RMG)

SO SICK
NE-YO (OEF JAM/IOMG)

PRETTY BABY

5 _ERIC BENET (FRIDAY/REPRISE/WARNER BROS.)

LOVE
KEYSHIA COLE (A&M/INTERSCOPE)

IT'S GOIN' DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

ME & U
CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)

SO WHAT
FIELD MOB FEAT. CIARA (DTP/GEFFEN/INTERSCOPE)

RIDIN’
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTOWN)

GIMME THAT
CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA)

DOITTOIT
CHERISH FEAT. SEAN PAUL OF THE YOUNGBLOODZ (SHO'NUFF/CAPITOL)

HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC/SUM)

DOING TOO MUCH
PAULA DEANDA FEAT. BABY BASH (ARISTA/RMG)

PROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN/INTERSCOPE)

U AND DAT
E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' IT/BME/WARNER BROS.)

WHAT YOU KNOW
T1. (GRAND HUSTLE/ATLANTIC)

TEMPERATURE
SEAN PAUL (VP/ATLANTIC)

UNFAITHFUL
RIHANNA (SRP/DEF JAM/IDJMG)

LEAN WIT IT, ROCK WIiT IT
DEM FRANCHIZE BOYZ FEAT. LIL PEANUT & CHARLAY (SO SO OEF/VIRGIN)

. BOSSY
" _KELIS FEAT. T0O SHORT (JIVE/ZOMBA)

WHY YOU WANNA

| T.|. (GRAND HUSTLE/ATLANTIC)

GETTIN' SOME

* SHAWNNA (DTP/DEF JAM/IDJMG)

MS. NEW BOOTY

BUBBA SPARXOOX FEAT. YING YANG TWINS & MR COLLIPARK (NEW SOUTH/PURPLE RIBBONVIRGIN)

HEAT IT UP
BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN)

GIRL
PAUL WALL (SWISHAHOUSE/ASYLUM/ATLANTIC)

1 LOVE MY B****
BUSTA RHYMES FEAT. WILL.LAM & KEUIS (AFTERMATH/INTERSCOPE)

BEST FRIEND
50 CENT & OLIVIA (G-UNIT/INTERSCOPE)

ENOUGH CRYIN
MARY J. BUIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)

WHERE'D YOU GO
FORT MINOR FEAT. HOLLY BROOK (MACHINE SHOP/WARNER BROS )

www.americanradiohistorv.com

Systems

il ANTHONY HAMILTON (SO $3 DEF/20MBA)
FIND MYSELF IN YOU
BAIAN MCKMIGHT (UNIVERSAL MOTDWN)
FLY LIKE A BIRD
MARIAH CAREY (ISLANO/IDJKG)
BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOFE)
JUST CAME HERE TO CHILL
THE ISLEY BRDTHERS FEAT. RONALD ISLEY (DEF SOUL CLASSICS/DEF JAM/IDJMG)
OOH WEE
TEENA MARIE {CASH MONEY CLASSICS/UNIVERSAL MOTDWN)
1 REFUSE
URBAN MYSTIC (SOBE/WARNER BRC:S.)
IN MY MIND
HEATHER HEADLEY (RCA/RMG)
LOOKING FOR YOU
KIRK FRANKLIN (FO YO SOUL/GOSPC CENTRIC/ZOMBA)
PRETTY BABY
ERIC BENET (FRIDAY/REPRISE/WARNER BROS.)
I'M GONNA BE
DONELL JONES (LAFACE/ZOMBA)
NO WORDS
CHARLIE WILSON (JIVE/ZOMBA)
GOD'S GIFT
JEFF MAJORS FEAT. KELLY PRICE (MUSIC ONE/EPIC/SUM)
UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS (J/RMG)
TAKE CARE OF U
SHANICE (IMAJAH/PLAYTYME)
SHINE
LUTHER {J/RMG)
ME TIME
HEATHER HEADLEY (RCA/RMG)
BLAST OFF
THE ISLEY BROTHERS FEAT. R. KELLY IDEF SOUL CLASSICS/DEF JAM/IDJMG)
ENOUGH CRYIN
MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)
THE CHOSEN ONE
JAHEIM (DIVINE MILL/WARNER BROY.)
YESTERDAY
MARY MARY (MY BLOCK/COLUMBIASSUM)
YOu
RAHEEM DEVAUGHN (JIVE/ZOMBA)
4 MINUTES
AVANT (MAGIC JOHNSON/GEFFEN/INTERSCOPE)
TORN
LETOYA (CAPITOL)

LOVE
KEYSHIA COLE (A&M/INTERSCOPE)

1 HITPREDICTOR

promosquad

KEL S FEAT TOO SHOR?
CASSIE

CLTKAST

SEQ% PAUL

(=gl 1 EAT TYRESE
AEYD

@ LYFE JENNINGS
WISSEZ FEAT. PINP ©
KANYE WEST

L€ FIASCO

€7 METHOD MAN FEAT. LAURYN HiL_
SAVEME

T A.b& GIPP

= FEAT.

JUTEAST

3.1 & GIPP

© 330WN BOY
ZP

& DMARION

KAJYE WEST

ADULT R&B AND RHYTHMIC AIRPLAY: 65 adult R&B stations and 64 rhythmic stations are
electranically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week.
© 2808 VNU Business Media, Inc. and Nieisen SoundScan, Inc. HOT R&B/HIPHOP
SINGLES SALES: this data is used to compile Hot R&BMHip-Hop Singles & Tracks. © 2006
VNU Business Media, Inc. and Niglsen SoundScan, Inc. HITPREDICTOR: © 2006,
Promesquad and HitPredictor are trademarks of Think Fast LLC.
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COUNTRY.SONGS

' TITLE
PROOUCER (SONGWRITER)

SUMMERTIME
B.CANNON,K.CHESNEY (S.MCEWAN,C.WISEMAN)

IMPRINT & NUMBER / PROMOTION LABEL

Artist TITLE

Kenny Chesney 1
® BNA

PRODUGER (SONGWRITER)

FINDIN' A GOOD MAN
J.STOVER (J.STOVER,B.D.MAHER,C.KOESEL)

SEE BELOW FOR COMPLETE LEGEND INFORMATION

Artist
IMPRINT & NUMBER / PROMOTION LABEL

Danielie Peck
@ BIG MACHINE

=AMt
LAST DAY OF MY LIFE
F.ROGERS (PVASSAR,T.RYAN)

Phil Vassar SWING

F.ROGERS (C.STAPLETON.F.ROGERS)

Trace Adkins ﬁ'
® CAPITOL =0

® ARISTA NASHVILLE
Tking

8TH OF NOVEMBER Big
B.KENNY,J.RICH,PWORLEY (B KENNY,J.RICH)

& Rich
® WARNER Bnos./wnu

THE WORLD
F.ROGERS (B.PAISLEY.K.LOVELACE.L.T.MILLER)

Brad Paisley .l i
@ ARISTA NASHVILLE G
n = eatest
Tim McGraw -
-j',i Gainer

NEW STRINGS
F.LIDDELL,M.WRUCKE (M.LAMBERT)

Miranda Lambert
® EPIC/COLUMBIA

n WHEN THE STARS GO BLUE

D.HUFF (C.WISEMAN, T.MULLINS)

® CURB |
LeAnn Rimes | applause for a
® ASYLUM-CURB | second

THAT GIRL IS A COWBOY
A.REYNOLDS (G.BROOKS,J.L. NIEMAN.R.BROWN)

Garth Brooks
PEARL/LYRIC smm

DON’T FORGET TO REMEMBER ME
M.BRIGHT (M.HAYES,K.LOVELACE.A. GORLEY)

Carrie Underwood i i
@ ARISTA/ARISTA NASHVILLE ]_'l staigrt week

AIN'T WHAT IT USED TO BE
M.BRIGHT (T.MARTIN.M.NESLER)

Megan Mullins =
BROKEN BOW

SETTLE FOR A SLOWDOWN

B.BEAVERS (TMARTIN, 8.BEAVERS, D BENTLEY)

LT A LITTLE TOO LATE

[LICTS.0M TKEITH.L WHITE (TKEITH,S EMERICK,D DILLON)

B.GALLIMORE, TMCGRAW.D.SMITH (R.ADAMS)

SOMETHING'S GOTTA GIVE
QO "no

e
Dierks Bentley‘. (e.7 milion
® CAPITOL

| DON'T KNOW WHAT SHE SAID
T.JOHNSON. R.L.FEEK (C.BATTEN.K BLAZY.L. TURNER)

Blaine Larsen
@ GIANTSLAYER/BNA

| impressions
Toby Keith

Y thsissue),
® SHOW 00G NASHVILLE

COALMINE
S.EVANS,M.BRIGHT (R.DEAN,R.HARBIN.R MCDONALD)

Sara Evans .- -
® ACA L 'n

EVERY TIME | HEAR YOUR NAME
J.STEELE (K ANDERSON,T.HAMBRIDGE.J. STEELE)

Keith Anderson | Shgﬁs
1 [ t]
@ ARISTA NASHVILLE Olaheman’s

GOD ONLY CRIES
M.D.CLUTE, DIAMOND RIO (T.JOHNSON)

Diamond Rio
@ ARISTA NASHVILLE

SIZE MATTERS (SOMEDAY)
B. CANNON (B.HILL.M.DEKLE)

M. KNOX (J.RICH,V.MCGEHE,R.CLAWSON)

Joe Nichols | 32nd op 10.
@O UNIVERSAL SOUTH =

THAT'S HOW THEY DO IT IN DIXIE  Hank Williams Jr. With Gretchen Witson, Big & Rich & Van Zant
D.JOHNSON (C.TOMPKINS,J KEAR.M.IRWIN)

® ASYLUM-CURB

Jason Aldean
® BROKEN BOW

A GOOD MAN
B.ALLEN, K.FOLLESE (K.FOLLESE.A FOLLESE.V.SHAW)

Emerson Drive
® MIDAS

T.HEWITT (S TATE,A.TATE,D.BERG)

IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)

Rodney Atkins

SUNSHINE AND SUMMERTIME

Faith Hlil

ME AND MY GANG
D.HUFF.RASCAL FLATTS (J.STEELE.TMULLINS,J STONE)

LIFE AIN'T ALWAYS BEAUTIFUL
M.WRIGHT,G.ALLAN (C.GO0OMAN, T.L.JAMES)

® CURB B.GALLIMORE,F. HILL {J.RICH,R.CLAWSON,K.SACKLEY) ©® WARNER BROS./WRN

Rascal Flatts CALIFORNIA GIRLS Gretchen Wilson
@ LYRIC STREET G.WILSON,J.RICH,M.WRIGHT (G.WILSON,J;:RICH,M.WRIGHT) ® COLUMBIA
Gary Allan I TLhiv- IN TERMS OF LOVE SheDaisy

©® MCA NASHVILLE =¥ J.SHANKS (K.OSBORN,0.SCHLITZ) ® LYRIC STREET |

ﬂlmli

1 GOT YOU
C.MORGAN,PO'DONNELL (C.MORGAN,PO'OONNELL T.OWENS)

Sngledis the

BRING IT ON HOME
W.KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK,G BIECK.T H.BIECK)

| CAN'T UNLOVE YOU
D.HUFF (W.KIRBY,w.ROBINSON)

HOW 'BOUT YOU
J.JOYCE (E.CHURCH,E CHRUCH,B.BEAVERS)

Craig Morgan EVERYBODY KNOWS Dixie Chicks

® BROKEN BOW fisst debut R.RUBIN (E.ROBISON,M.MAGUIRE,N.MAINES.G.LOURIS) [o) cou.umsm
Littie Big Town tac« by a new KILL ME NOW Rio Grand
® EQuITY duotc crack A.SMITH,H.GRAHAM (J.RICH.A L. SMITH,V.MCGEHE) ® ASYLUM-CURB

Kenny Rogers 8 CALL ME CRAZY The Lost Trailers

y@ CAgPITOL tep 2 smce' B.CHANCEY (S.NIELSON) ® BNA ..

Eric Church Bue Gounty's UNBROKEN GROUND Gary Nichols
300¢ Little $.HENORICKS, ). STROUD (J.PWHITE,J.LEBLANC,K.BERGSNES,G.NICHOLS) © MERCURY |

DOWN IN MISSISSIPPI (UP TO NO GOOD)
G.FUNDIS (K BUSH.K HALL,J NETTLES)

Sugarland Grs™ n

® MERCURY

LOVE YOU
J.STOVER (J.KNOWLES, T.SUMMAR)

Jack Ingram .
® BIG MACHINE

LEAVE THE PIECES
J.SHANKS,M.BRANCH (J.HANSON,B.AUSTIN)

® MAVERICK/WARNER BROS./WRN

The Wreckers |

NOTHIN’ BUT A LOVE THANG
F.ROGERS (C.STAPLETON,S.LESLIE,0.WORLEY)

Darryl Worley |K‘
® 903 MUSIC -(

WHY, WHY, WHY
C.CHAMBERLAIN (B.CURRINGTON.TMARTIN,M.NESLER)

Billy Currington
@ MERCURY

GET OUTTA MY WAY
C.BLACK,CARDLINA RAIN (R.E.ORRALL,C.WRIGHT)

YEE HAW
J.RITCHEY (J.OWEN,C.BEATHARD K MARVELL)

Jake Owen
® RCA

THIS TIME AROUND
M.MCCLURE,CROSS CANADIAN RAGWEED (C.CANADA R.ROGERS)

Carolina Rain
® EQUITY
Cross Canadian Ragweed

@ UNIVERSAL SOUTH |

THE SEASHORES OF OLD MEXICO
T.BROWN,G.STRAIT (M.HAGGARD)

George Strait
® MCA NASHVILLE

DO WE STILL
B.CHANCEY,T.BROWN,K.LAW (R.LYNNE.R. CROSBY.W.RAMBEAUX)

Rockie Lynne
@ UNIVERSAL soum

BRAND NEW GIRLFRIEND
L.MILLER (S.MINOR,B.ALLMAND,J.STEELE)

Steve Holy
© CURB

. TENNESSEE GIRL
B.CANNON (B.DIPIERD,C. WISEMAN)

Sammy Kershaw i
CATEGORY 5

WOULD YOU GO WITH ME
F.ROGERS (S.CAMPJ.S SHERRILL)

Josh Turner
© MCA NASHVILLE

Up 2.3 million
audiesice

LIVE TO LOVE ANOTHER DAY
D.HUFF.K.URBAN (D.BROWN,K.URBAN)

Keith Urban
@ CAPITOL

FAVORITE STATE OF MIND
M.WILLIAMS (M.CHAGNON.B.DALY)

Josh Gracin
LYRIC STREET H Impressions,

FEELS JUST LIKE IT SHOULD
D.GEHMAN (P.GREEN,B.JAMES,J.POLLARD)

aingle draws
opinsat the

Pat Green

|

BUILDING BRIDGES
T.BROWN,R.OUNN,K BRODKS (H.DEVITO.L WILLOUGHBY)

Brooks & Dunn With Sheryt Crow & Vince Gill

mostnew

BEFORE HE CHEATS
M.BRIGHT (C.TOMPKINS,J.KEAR)
I’LL GIVE IT TO YOU
M.JONES B.GALLIMORE 2 JONES (T.MARTIN M.NESLER)

ONE WING IN THE FIRE
L.REYNOLDS, T.TOMLINSON (T.TOMLINSON,B.PINSON)

Carrie Underwood E
© ARISTA/ARISTA NASHVILLE | (S5
Zona Jones

® D/QUARTERBACK

Trent Tomlinson
@ LYRIC STREET

THE LUCKY ONE
B.GALLIMORE FHILL (B.WARREN,B.WARREN,J.JOYCE)

Staions (28)

Faith Hilt
Ly ary song

© WARNER BRDS./WRN

© ARISTA NASHVILLE ﬂl

ONE SECOND CHANCE
K.BEARD,B.CHANCEY (4. ALBRITTON.C.0UBOIS,0. TURNBULL)

Jeff Bates
® ACA

ON AGAIN TONIGHT
F.ROGERS (M.GREEN,J MELTON,PB.WHITE)

1r HITPREDICTOR

KENNY CHESNEY
PHIL JASSAR

BRAD PA ELEY

TIM MCGRAW
CARRIE UBDERWOOD
TOB-KETH

JOE NICHOLS

Don't miss another important

( UNIRY MUSIC

PDATE

Visit www.3liboardRadioMonitor.com to sign up to register for
your free Ccuntry Radio Blast.

BillboardRadioMonitor.com

HOT COUNTRY SONGS: 131 countrx stations are electronically monitored by

Nielsen Broadcast Data Systems, 24 hours a day, 7 days a weel {( Airpower award-

ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts

for the first time with increases in both detections and audience. © 2006 VNU

Business Media_ Inc. All rights reserved,

?ITPRECDICTOR: © 2006, Promosquad and HitPredictor are trademarks of Think
ast LLC.

ALL CHARTS: See Chart Legend for rules and explanations.

Data for week of JUNE 24, 2006 |

Trent Willmon @n th2 chart.

© COLUMBIA [&

promosquad

RODNEY ATKINS
GARY ALLAN
KENNY ROGERS
THE WRECKERS
JOSH TURNER

PAT GREEN
BROOKS & DUNN
MIRANDA LAMBERT

BETWEEN THE BULLETS wijessen@billboard.ccm

ANYWHERE BUT HERE
R.WRIGHT,C.CAGLE (W.MOBLEY,0.V.WILLIAMS)

Chris Cagle |
©® CAPITOL |

BLAINE LARSEN

SARA EVANS
DIAMOND RIO
GRETCHEN WILSON
¥r TRENT TOMLINSON
CHRIS CAGLE

JONES’ 2-YEAR-OLD SET STILL FEEDS RADIO

Country’s independent label sector is in the
spotlight more frequently these days, and the
Hot Shot Debut this issue marks a return to
the chart by H.W. “Pappy” Daily’s legendary
Houston-based D imprint.

Arriving at No. 57 is Zona Jones’ “I'll Give
It to You,” which bows with 708,000 audience
impressions. Jones charted two times before
for D, with “House of Negotiable Affections”
in 2004 and “Two Hearts” in 2005.

Launched in 1958, the label was a one-

For chart reprints call 646.654.4633

wWwWw.americanradiohistorv.com

time home to such future major-label hit-
makers as Willie Nelson, Claude Gray,
George Strait and the Big Bopper. Daily’s
gréndson, Wes Daily, reopened the storied
company in 2003.

With 50 detections during the tracking
week, the airplay leader for Jones’ new
song is Clear Channel KNIX Phoenix.
The new single and Jones’ other two
charting tracks are from his debut set,
“Harleys & Horses.” —Wade Jessen
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Artist

PRODUCER (SONGWRITER) IMPRINT / PROMOTION L ABEL i PRODUCER (SONGWRITER) IMPRINT. L PROMOTION LABEL
HIPS DON'T LIE Shakira Featuring Wyctef J tis “Relaciones NO ES BRUJERIA Ana Barb
akira ean e " na oarpara
#.JEAN,J DUPLESSIS,S. MEBARAK R (W.JEAN 4. 0UPLESSIS,S. MEBARAK R..0.ALFANNO,L.PARKER EPIC /SONY BMG N Conflictivas C.CABRAL *JUNIOR" & BARBARA (A.B/RBARA) FONOVISA
"DOWN Rakim & Ken- bows ata TE COMPRO Duelo ,; |
MAMBO KINGS (6.CRUZ.K VASQUEZ.J.NIEVES) PINA /UNIVERSAL LATINO career-high No. NOT LISTED (NOT LISTED UNIVISION
"CAILE Tito EI Bambino QUE ME ALCANCE LA VIDA Sin Bandera
LUNY TUNES.TINY (TITO EL BAMBINO) EMl TELEVISA 700 TOP Latin UL £ BAQUEIRD (L GARCIAN.SCHAJRIS) SONY BMG NORTE |
| ANGELITO Don Omar AT v TE ECHO DE MENOS Chayanne |
& W.O.LANDRON (W.0.LANDRON.E.LIND) V) /MACHETE E quintet its first | EPINERO JR..C.PONCE (C.PONCE.£PINERO JR) SONY BMG NORTE |- 1‘
MACHUCANDO Daddy Yankee taste of The ABRAZAME Camila
LUNY TUNES (R.AYALA,E.DAVILA) EL CARTEL AINTERSCOPE Bitboard 200 M.DOMM (M.00MM) SONY BMG NORTE
~ ALIADO DEL TIEMPO Mariano Barba 5 (NO 165) PALETA Wisin & Yandel Featuring Daddy Yankee ’F
| M.BARBA (M.BARBA) THREE SOUND | - 100). LUNY TUNES, TAINYTHILO (WISIN.YANCEL R.AYALA,M.E_MASIS.R. RIVERA) GOLO STAR /MACHETE [0

" UN BESO
L.SANTOS,A_SANTOS (A.SANTOS)

Aventura
PREMIUM LATIN

VOLVERTE A AMAR
L.CERONI {A.GUZMAN,M.DOMM)

PARA QUE REGRESES
E.PEREZ (G.RAMIREZ FLORES) DiSA

El Chapo De Sinaloa E

Alejandra Guzman E

SONY BMG NORTE 3 14 16

NUESTRO AMOR SE HA VUELTO AYER
J.M.LUGO (C.BRANTA.LERNER)

Victor Manuelle Featuring Yuridia

' DE CONTRABANDO

Jenni Rivera “I

SONY BMG NORTE !

LO QUE SON LAS COSAS
5.GEORGE,B.BENOZZO (L.A MARQUEZ)

4; PRIVERA (J.SEBASTIAN) Fonowisa S
VOY A LLORAR POR TI Los Rieleros Det Norte
LOS RIELEROS DEL NORTE (R.GONZALEZ MORA) FONOVISA |5 .

Anais

UNIVISION II!

NOCHE DE SEXO
NELY (WISIN.YANDEL, A.SANTOS, NELLY)

GREATEST %] -RVe)}%
(UL C.LOPEZ J.VENEGAS (J.VENEGAS)

Wisin & Yandel Featuring Aventura
MACHETE

. CUANDO BAILA REGGAETON
LUNY TUNES (T.CALDERON,R.F.SALDANA,V.CABRERAS)

Tego Calderon Featuring Yandel ”
JIGGIRI /ATLANTIC 88

As her single

AGARRALE EL PANTALON
ALEXIS FIDO (ALEXIS,FIDO,ZION,LENHOX)

Alexis & Fido Featuring Zion & Lennox E
SONY BMG NORTE

Julieta Venegas 4, flies up the =

MUNECA DE TRAPO
N.WALKER,LA OREJA DE VAN GOGH (A MONTERO,X.SAN MARTIN PBENEGAS)

DIGANLE

Conjunto Primavera |

1 11 | | LLAME PA' VERTE
St LUNY TUNES.NELY (WISIN.YANDEL)

SONY BMG NORTE _~ | WHI (M1l L J.GUILLEN {J.GARCIA) FONOVISA 120
La Oreja De Van Gogh ', “LimonY Sa" TU NOMBRE EN MAYUSCULAS Laura Pausini
SONY BMG NORTE alour enfers D.PARISINI {L.PAUSINI,CHEDPE,J BADIA,OANIEL) WARNER LATINA (55
Wisin & Yandel h PENSANDO EN TI Frankie J ‘i
MACHETE Latin Albums at _NOT LISTED {NOT LISTED) COLUMBIA /SONY BMG NORTE (8¢

| ‘-r TEMPERATURE
H L _,_.LR FULLER (S.RHENRIQUES.A.MARSEALL.R,FULLER)

G.SANTAOLALLA.JUANES (JUANES)

M.DELEON,M.RIVERA.A.HIDALGO (D.MEJIA)

Xtreme ﬁ
SGZ /UNIVISION

Sean Paul No. 8 (5,000 4 u TE EXTRANO
Ve /aTLANTIC i &
Juanes | 39 NO ES UNA NOVELA

SURCO /UNIVERSAL LATINO ik 3

46 14 . LO QUE ME GUSTA A MI

% M.OELEON (D.CRUZ SANCHEZ)

Monchy & Alexandra 31

g NOT LISTED (A.VILLARREAL)

UNIVERSAL LATIN |

o | ADIOS A MI AMANTE
= J.L.TERRAZAS (J.VELAZQUEZ AGUILAR)

Grupo Montez De Durango | 1
Disa B

LOS TIGRES DEL NORTE (PCASTRO)

FONOVISA

{53 || UNA CANCION QUE TE ENAMORE Servando Y Florentino |~ | CONTIGO SE VA Bacilos E
i) NQT LISTEO (S.PRIMERA,YMARRUFO) VENEMUSIC | i m L.EOCHOA (J.VILLAMIZAR) WARNER LATINA =
" QUE LASTIMA Alfredo Ramirez Corral 4} MUCHACHITA DE OJOS TRISTES Sergio Vega |
i A RAMIREZ CORRAL (S.LOPEZ GONZALEZ) UNIDOS /DISA 55 (. 0.GOMEZ {J.M.GALLARDD VERA,J.MAS PORTET) SONY BMG NORTE &5
i " INSENSIBLE A TI (ME PONE A MIL) Alicia Villarreal INGRATITUD Los Tigres Del Norte E

The act’s fifth

Y :'mi ALGUIEN TE VA A HACER LLORAR

FRIKITONA n B
DJ BLASS,B0Y WONDER (DJ BLASS)

URBAN BOX OFFICE/CFEE /MACHETE “r

entry on Latin

Intocable |
EMI TELEVISA JERal)

I R.MUNOZ,R.MARTINEZ (L.PADILLA)
& I

Hector "El Father' Featuring El Presidente *"Jl

TU AMOR ME HACE BIEM
$.GEORGE,ESTEFANO.M.ANTHONY (ESTEFANO)

Marc Anthony |
SONY BMG NORTE 858

Songs in just
over a year

ROC-LA-FAMILIA/QEF JAM /IDIMG §

HERE WE GO YO
| H.DELGADO,S.C.CARTER,A.CALO,A. PENA (H.OELGADO,S.C.CARTER)
22 37 || COMO DUELE (BARRERA DE AMOR)
1 w -ﬂ A POSSE M.L.ARRIAGA,J E.MURGIA (M.L.ARRIAGA.J.E.MURGIA)

clears nearly 5
million in audi-

Noelia |
EM) TELEVISA §

' MAS ALLA DEL SOL
|| J.SEBASTIAN (J.SEBASTIAN)

Joan.Sebastian

MUSART /BALBOA ence from 24

4 E" UNO Y UNO ES IGUAL A TRES
S Bal SKRYS (C.E.LOPEZ AVILA)

> ARTIST
S IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE)

DON OMAR

Title 1.

King Of Kings 1 |

| Vi 006662/MACHETE (15.98)
VARIOUS ARTISTS NOW Latlno 1
THE ¥ GROUPUNVERSALIZONBSONY BMG NORTE T2440/S0HY BUG STRATEGS HARKETING GROUP (1835
PATRULLA 81 Tierra Extrana
DISA 720852 (11.98) ]
. WISIN & YANDEL Pa'l Mundo D 1
| MACHETE 561402 (15.98) ® L
'5 5 . DADDY YANKEE Barrio Fino: En Directo gy 'E
A5 D20 B EL CARTEL 005792/INTERSCOPE (13.98 CD/DVD) ® ]
1 " GRUPO MONTEZ DE DURANGO Borron Y Cuenta Nueva J'.

| DISA 720799 (11.98) @ '

. DUELO
| UNIVISION 310724/UG (12 98) ®

Relaciones Conflictivas | '!

| JULIETA VENEGAS LimonY Sal = g

J SONY BMG NORTE 83420 (14.98) Xl

6 s " JUAN GABRIEL La Historia Del DIvo | E
!: A SONY BMG NORTE 81079 (15.98) f i
12 T 15 |43l ANDREA BOCELLI Amor 2 |

LI SUGAR/VENEMUSIC 006144/UNIVERSAL LATINO {18.98
VICTOR MANUELLE
SONY BMG NORTE 76390 {16.98)

VARIOUS ARTISTS
URBAN BOX OFFICE 1100 (9.98)

RAKIM & KEN-Y Masterpiece: Nuestra Obra Maestra
PINA 270183/UNIVERSAL LATINO (15.98)

| 9 : | ROCIODURCAL
! S0 SONY BMG NORTE 77124 (15.98) @

: 5 RBD
MORERELR € TeLevisa asoo2 (14.98) =
© RBD RBD: Live In Hoilywood D;{-s'f
W EM) TELEVISA 58122 (13.98) @ )
MONCHY & ALEXANDRA Exitos Y Mas g‘“
J&N 50078/SONY BMG NORTE (16.98) ® i :
~ DON OMAR Da Hitman Presents Reggaeton Latino | : 1 |

B VI/MACHETE 005850/UMRG (13.98)
Fljacion Oral vol. 1 @
.

SHAKIRA
Top Of The Line :_‘.r.

Decision Unanime i

ol

Amor Eterno o) _2

Nuestro Amor EIE

|1

Somos Americanos

'rF
=
-

EPIC 93700/SONY MUSIC (18.98) ®
TITO EL BAMBINO
W EMi TELEVISA 49552 (13.98)

RICARDO ARJONA
SONY BMG NORTE 67549 (18.98)

1815, §

(=1 )

35 3 lq CALLE 13

Adentro |[

Calie 13 ©)
| WHITE LION 96875/SONY BMG NORTE {15.98)

-!. LOS TIGRES DEL NORTE Historias Que Conla_rl' ;
FONOVISA 352200/UG {14.98) @ i

. 1712 * LA OREJA DE VAN GOGH

¥ SONY BMG NORTE 79923 (18.98) ®

RBD
| EMI TELEVISA 75852 (14.98)

Guapa : lis]
Rebelde E
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stations.

Jeremias Eﬁ
UNIVERSAL LATING 8

£, ARTIST Title
_» IMPRINT & NUMBER / DISTRIBUTING LABEL (PICE:

| ALICIA VILLARREAL 0 gullo De Mujer (3
27 22 UNIVERSAL LATIND 006605 (14.98) o

" ANA GABRIEL
L SONY BMG NORTE 95902 (15.98)
"1 RAMON AYALA Y SUS BRAVOS DEL NORTE
FREDDIE 1940 (16 98)
- AVENTURA
| PREMIUM LATIN 94082/SONY BMG NORTE (1398

‘ #m [ LOS TUCANES DE TIJUANA  En V vo- Siempre Contigo
Sl UNIVISION 3-0914,UG (13.98) @

LOS CAMINANTES  Tesoros De Coleccion: Lo Remamico De Los Caminantes
SONY BMG NORTE 95637 (9.98)

" JUANES
. Fify ‘I ’J SURCO 003475/UNIVERSAL LATINO (17.98) @

K-PAZ DE LA SIERRA
jd"lj 28 28 DISA 720831 (10.98)

Q_ 5 58 17 %Jose JOSE  La Histosa Del Principe

Historia De Una Reina

Asologia De Un Rey Vol. 2 [F

God's Project {] T

Les Super Exnos

SONY BMG NORTE 77517 (15.98) &
»
(38 ww

GUARDIANES DEL AMOR Corazon Rgantico: Los Exitos

SONY BMG NDRTE 78625 (13.98) |

Gl ﬁ LOS RAZOS La Historia De Los Fazos...Los Exitos
P SONY BMG NIRTE 52608 (15.98)

3 Hestorias De Un Gigante

"33 p3 | BRONCO:EL GIGANTE DE AMERICA
= FONOVISA 352532/JG (14.98) .
b "1 CONJUNTO PRIMAVERA Algo De Mi;; |
d FONOVISA 352250/JG (13.98) & | 1
VARIOUS ARTISTS Unidos |

UNIOOS 720795/DiSA (12.98)

AB. QUINTANILLA [il PRESENTS KUMBIA KINGS Kumbia Kings Live Itl 1
EMI TELEVISA 121€9 (16.98) ® )

-"‘- GRUPO HONTEL 0E DURAKGO K-PAZ DF LA SERRA GrupoBorte B Do s Kb DelaSiem M
DISA 720815 (11.98) I j

Em GRUPO MONTEZ DE DURANGO Lo Mejor Ds La Mejor... Coeccion L'

; DISA 720848 (10.98)
39 41 || JENNIRIVERA En Vivo Desde Hollywood |
'l “ FONOVISA 352339/06 (12.98) ® |
"] EL CHAPO DE SINALOA  La Moche Perfecta ||.
! DiSA 720802 (10.9¢)

~ VARIOUS ARTISTS
" MACHETE 450644 (14.98)

Ih DADDY YANKEE

s ] EL CARTEL/V! 450639/MACHETE (15.98)

" LUNY TUNES & BABY RANKS
MAS FLOW 230007/ MACHETE (14.98) iry
GRUPO BRYNDIS Recordandote “ 1
| DISA 720786 (12.98)

~ YURIDIA La Vo De Un Angel o E
SONY BMG NORTE 76550 (12.98 CO/0V0) @

RAUL DI BLASIO La Historia Del Piano De america... Los Exitos
SONY BMG NORTE 61083 (14.98) @

Sangre Nueva .'

Barrio Fino ?n
5

Mas Flow 2 ‘mll
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~ POR UNA MUJER Luis Fonsl (g
S.KRYS (M.CHAN.E.TORRES) UNIVERSAL LATING S50
SIN TU AMOR Ana Gabriel 'i‘

|_A.GABRIEL (A.GABRIEL) EMI TELEVISA 55
ESTE CORAZON RBD (49

. NOT LISTED (NOT LISTED) EMI TELEVISA &
TE HAGO EL AMOR Eliel

| E.LIND (E.LIND) V) /MACHETE

SONY BMG NORTE 78534 (15.98)
" MARC ANTHONY
SONY BMG NORTE 95310 (16.98)

LOS MORROS DEL NORTE
DISA 720862 (10.98)

e .
ARTIST Title ||
IMPRINT & NUMBER / DISTRIBUTING LABEL(PRIQE) &8
ALEJANDRA GUZMAN Indeleble ﬁ

Valio La Pena i

Mientras Viva | ﬁl
Sl =

DIANA REYES La Reina Del Pasito Duranguense | “
MUSIMEX 005158/UNIVERSAL LATINO (11.98)
JEREMIAS Ese Que Va Por Ahi -
UNIVERSAL LATIND 006643 (14.96)

Asi Soy Yo “‘
8

Dos Amores Un Amante iZ

. ANAIS
UNIVISION 310884/UG (11.98) ®

Fa
—— I-'
E{'ﬁ LOS TIGRES DEL NORTE

20 Nortenas Famosas |

FONOVISA 351480/UG (13.98)
- ANA GABRIEL
§ EMI TELEVISA 46956 (15.98) :
., VICENTE FERNANDEZ Tesoros De Coleccion o
3l SONY 8MG NORTE 95241 (9.98) | [!‘
~ LOS TEMERARIOS Los Super Exitos Con Mariachi
DISA 720819 (10.98)
LOS RIELEROS DEL NORTE Siempre Imitado, Jamas Igualado 1
FONOVISA 352502/U6 (12.98) ® | L
MONCHY & ALEXANDRA Hasta El FIn 3 ?-
4l J&N 95422/SONY BMG NORTE (15.98) s

=

PATRULLA 81 Lo Mejor De La Mejor... Cofeccion | iza"
0ISA 720829 (10.98) o
I | ||r'|"I REIK Reik O 2

SONY 8MG NORTE 95680 (14.98)

REGGAETON NINOS __ Reggaeton Ninos Vol. 1 | ﬁ'
AFUEGO/URBAN BOX OFFICE 46957/EMI TELEVISA (13.98) o I
LOS CADETES DE LINARES Las Mas Canonas .HI'

14 BCI 41260 (5.98)
BANDA EL RECODO DE CRUZ LIZARRAGA
E

FONOVISA 352480/UG (12.98) &
59 55 h
1

A Las Mujeres Que Ame | ﬁ

THALIA El Sexto Sentido- Re + Loaded %
EMI TELEVISA 61532 (17.98)

BETO Y SUS CANARIOS
DISA 720849 (10.98)

A.B. QUINTANILLA 11l PRESENTS KUMBIA KINGS
EMI TELEVISA 90595 (15.98)
INTOCABLE

EMI TELEVISA 98613 (16.98)
MARCO ANTONIO SOLIS
d_ FONOVISA 351643/UG (13.98) ®
MARIANO BARBA
THREE SOUND 10423 (15.98)
JAVIER SOLIS

SONY BMG NORTE 95326 (9.98)

. LOS HOROSCOPOS DE DURANGO
0ISA 720826 (10.98)

Lo Mejor De La Mejor... Coleccion ': n

Fuego @

La Historia Continua... Parte II

Aliado Def Tiempo |

4|
_ﬂ

Tesoros De Coleccion

Lo Mejor De La Mefor... Coleccion |
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ARTIST (IMPRINT / PROMOTION LABEL)

VOLVERTE A AMAR

ALEJANDRA GUZMAN (SONY BMG NORTE}

HIPS DON'T LIE

SHAKIRA FEATURING WYCLEF JEAN (EPIC/SONY BMG NORTE)

. ME VOY

- JULIETA VENEGAS (SONY BMG NORTE)

' MUNECA DE TRAPO

LA OREJA DE VAN GOGH (SONY BMG NORTE)

COMO DUELE (BARRERA DE AMOR)

| NOELIA (EMI TELEVISA)

' LO QUE SON LAS COSAS

ANAIS (UNIVISION)

QUE ME ALCANCE LA VIDA

| SIN BANDERA (SONY BMG NORTE)

ABRAZAME

CAMILA (SONY BMG NORTE}

' TE ECHO DE MENOS

CHAYANNE (SONY BMG NORTE)

LO QUE ME GUSTA A MI

JUANES (SURCO/UNIVERSAL LATINO)

" UNO Y UNO ES IGUAL A TRES

| JEREMIAS (UNIVERSAL LATINO)

UNA CANCION QUE TE ENAMORE

SERVANDO Y FLORENTING (VENEMUSIC)

' NUESTRO AMOR SE HA VUELTO AYER

VICTOR MANUELLE FEATURING YURIDIA (SONY BMG NORTE)

TU NOMBRE EN MAYUSCULAS

LAURA PAUSINI (WARNER LATINA)

.5 POR UNA MUJER
& LUIS FONSI (UNIVERSAL LATIND)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
- NUESTRO AMOR SE HA VUELTO AYER
| _VICTOR MANUELLE FEATURING YURIDIA (SONY BMG NORTE)
CAILE
TITO EL BAMBINO (EMI TELEVISA)
- DOWN
RAKIM & KEN-Y (PINA/UNIVERSAL LATINO)
NO ES UNA NOVELA
MONCHY & ALEXANDRA (J&N}
TU AMOR ME HACE BIEN
J MARC ANTHONY (SONY BMG NORTE}
HIPS DON'T LIE
_SHAKIRA FEATURING WYCLEF JEAN (EPIC/SONY BMG NORTE)
- SOLAMENTE UNA NOCHE
INDIA (SGZ/UNIVISION}
CONTIGO SE VA
BACILOS (WARNER LATINA)
MACHUCANDO
_DADDY YANKEE (EL CARTEL/INTERSCOPE) _
PRINCESA
._FRANK REYES (J&N)
UNA CANCION QUE TE ENAMORE
SERVANDO Y FLORENTINO (VENEMUSIC)
LA AVISPA
ZACARIAS FERREIRA (J&N)
LLAME PA' VERTE
" "® WISIN & YANDEL (MACHETE)
~'9 AY AMOR, CUANDO HABLAN LAS MIRADAS
~_GUAYACAN (SONY BMG NORTE)
. MA' TAIDE
DON MIGUELO (JEN)

¢ TITLE
ARTIST {IMPRINT / PROMOTION LABEL)
ALIADO DEL TIEMPO
) MARIANO BARBA (THREE SOUND}
QUE LASTIMA
ALFREDO RAMIREZ CORRAL (UNIDOS/DISA)
ADIOS A MI AMANTE
GRUPO MONTEZ DE DURANGO (DISA)
ALGUIEN TE VA A HACER LLORAR
INTOCABLE {EMi TELEVISA)
MAS ALLA DEL SOL
JOAN SEBASTIAN (MUSART/BALBOA)
TE COMPRO
DUELO (UNIVISION)
PARA QUE REGRESES
EL CHAPQ DE SINALDA (0ISA)
- DE CONTRABANDO
JENNI RIVERA (FONOVISA)
' VOY A LLORAR POR TI
LOS RIELERQS DEL NORTE (FONOVISA)
DIGANLE
. CONJUNTG PRIMAVERA (FONOViISA)
. MUCHACHITA DE OJOS TRISTES
! SERGIO VEGA (SONY BMG NORTE}
g INGRATITUD
LOS TIGRES DEL NORTE (FONOVISA)
ALGO DE MI
' CONJUNTO PRIMAVERA (FONOVISA)
PAYASO LOCO

ﬁ 9 PATRULLA 81 (DISA)

H__,s“ S| YO FUERA TU AMOR
" ALACRANES MUSICAL (UNIVISION}
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TITLE
ARTIST IMPRINT & NUMBER / PROMOTION L ABEL

GET TOGETHER
MADONNA WARNER BROS_ 42935

ARTIST

*DANCE CLUB ) S

. TITLE (IMPRINT / DISTRIBUTING LABEL)
VARIOUS ARTISTS

TRACKING TREASURE DOWN
GABRIEL & DRESDEN ORGANIZED NATURE 005

HON LITING (1 EM1GROURIUNNERALIONBA'SNY MG NORTEISONY B STRATEGK MARKETNG GRLP)
_  JULIETA VENEGAS

MAKE A MOVE ON ME
|_JOEY NEGRO SILVER LABEL 2503/TDMMY BOY

LIMON Y SAL (SONY BMG NORTE) SAY

- CHRISTINA MILIAN FEATURING YOUNG JEEZY ISLAND PROMO/IDJME

5 JUAN GABRIEL
1 ‘. LA HISTORIA DEL DIVO (SONY BMG NORTE}

' WORLD, HOLD ON (CHILDREN OF THE SKY)
BOB SINCLAR YELLOW/SILVER LABEL PROMO/TOMMY BOY

m 7 ANDREA BOCELLI

= AMOR (SUGAR/VENEMUSIC/UNIVERSAL LATINO) IT'S OVER

U WIKE CRUZ PRESENTS JOI CARDWELL & GEORGIE PORGIE LIVE 010/MUSIC PLANT

!"3 VARIOUS ARTISTS

50MOS AMERICANOS (URBAN 80X OFFICE)
- ROCIO DURCAL

FASTER KILL PUSSYCAT

OAKENFOLD FEATURING BRITTANY MURPHY MAVERICK 42906/REPRISE

AMOR ETERNO (SONY BMG NORTE)

THE ONE THAT GOT AWAY (WAMDUE/VALENTIN MIXES)

5 RBD NATASHA BEDINGFIELD EPIC PROMO
" NUESTRO AMOR {EMI TELEVISA} SUFFER WELL
m g RBD DEPECHE MOOE SIRE/MUTE PROMO/REPRISE
RBD: LIVE IN HOLLYWOOD (EMI TELEVISA) INSTIGATOR
IF; SHAKIRA KACI BROWN THE DAS LABEL 006916/INTERSCOPE

| FIJACION ORAL VOL. 1 (EPIC/SONY MUSIC)
13 RICARDO ARJONA

- BANANARAMA THE LAB IMPORT/FUEL 2000

LOOK ON THE FLOOR (HYPNOTIC TANGO)

p——
m ADENTRO (SONY BMG NORTE)

FADE AWAY
SARAH ATERETH BEGUILE PROMO/LIGHTYEAR

GUAPA (SONY BMG NORTE) - NOW THAT WE'VE FOUND LOVE

BUNNY RUGS GLOBAL PROMO

n' " LA OREJA DE VAN GOGH

i@ 49 RBD
! £ REBELDE (EM! TELEVISA)

1| AM NOT MY HAIR

ANA GABRIEL INDIA.ARIE UNIVERSAL MOTOWN PROMD
.  HISTORIA DE UNA REINA (SONY BMG NORTE) FASHIONISTA
i JUANES ' JIMMY JAMES MADE 9884
@ 15_ M) SANGRE (SURCO/UNIVERSAL LATINO) HANDS UP TO HEAVEN
oy JOSE JOSE HEAVEN 17 NINTHWAVE 10040

~ LA HISTORIA DEL PRINCIPE (SONY BMG NORTE)

SAY SOMETHIN' (D. MORALES MIXES)
MARIAH CAREY FEATURING SNOOP DOGG ISLANO PROMO 10JMG

| WILL STAND
CLAUDJA BARRY DONNAJEAN PROMO

FALLING APART

THE LOVEMAKERS CHERRYTREE PRDMO/INTERSCDPE

e 1 WILL
ARTIST DOLCE PURCHASE PROMD
TITLE (IMPRINT / DISTRIBUTING LABEL) ' KISS THE SKY

'1” VICTOR MANUELLE
| DECISIDN UNANIME (SONY BMG NORTE)

MONCHY & ALEXANDRA
EXITOS Y MAS (J&N/SONY BMG NORTE)

| AVENTURA

STUPID GIRLS
PINK LAFACE PROMO/ZDMBA

DANIELLE BOLLINGER ESNTION SILVER PRDMO/ESNTIDN

YOU CAN TURN ME ON l

MUZZAIK FEATURING MIA SILVER LABEL 2500 TOMMY BOY

3_‘

| GOD'S PROJECT (PREMIUM LATIN/SONY BMG NORTE)
- MARC ANTHONY HENRI DAUMAN PROMO

WHEN YOU WALK AWAY

. VALIO LA PENA (SDNY BMG NORTE) > I'M LISTENING
MONCHY & ALEXANDRA | MADISON PARK BASICLUX 9207
HASTA EL FIN (J&N/SONY BMG NORTE)
ANDY ANDY

[RONIA (WEPA/URBAN BOX OFFICE}

' ANDY MONTANEZ

| SALSA CON REGGAETON (SGZ/UNIVISIDN/UG)
GILBERTO SANTA ROSA
DIRECTD AL CORAZON (SONY BMG NORTE)
INDIA

S0Y DIFERENTE (SGZ/UNIVISION/UG)

. GILBERTO SANTA ROSA & VICTOR MANUELLE
- DOS SONERDS, UNA HISTORIA {SONY BMG NORTE)

ARTIST
TITLE {MPRINT & NUMBER / DISTRIBUTING LABEL

GNARLS BARKLEY
B3| 7. ELSEWHERE DOWNTOWN 70003 */ATLANTIC

J

\

~ A

2006

ICE

TITLE
ARTIST IMPRINT & NUMBER / PROMOYION LABEL
0 SPECIAL (STROBE EUPHORIA MW PROJECT MIXES)
UOGE JULES KOCH PROMO
~ SOS (J. NEVINS/CHRIS COX MIXES)
- RIHANNA SRP/OEF JAM PROMO,IDJMG
DIBIZA (BRING THE DRUMS BACK)
~_DANNY TENAGLIA STEREQ IMPORT
- COMING UNDONE
KORN VIRGIN PROMO
UNFAITHFUL
RIHANNA SRP/OEF JAM PROMO/IDJMG
FACE THE MUSIC
CONJURE ONE NETTWERK PROMO
FAITH
LEANA SWEDISH DIVA PROMO
MY LOVE IS YOU
EYES OF LOVE ACT 2 011/MUSIC PLANT
WALK AWAY (R. ROSARIO/CHRIS COX/CRAIG J MIXES)
| XELLY CLARKSON RCA PROMO HMG
IT'S MY LIFE (FINALLY)
SEAN ENSIGN TITAN SOUNDS PROMO
DANCE IN MY BLOOD
MEN, WOMEN & CHILDREN REPRISE PROMO

KISS YOU
110 MADE 5664

a :'.."3
:0, THE TIME
<] ¥CHRIS THE GREEK PANAGH! DJG PROMD

CAFE CON ALEGRIA

_‘47 ._Z. TONY MORAN + DEEP INFLUENCE SILVER LABEL 2499/TOMMY BOY
H LEAVIN' U
h CHICO FEATURING ASHLEE RiZZ-ONE PROMO/FLAVA MUSIC
41 3 WALKING DOWN MADISON
ESZA KAYE DAUMAN PROMO
| WANT MORE (CLING ON TO ME)
) AMUKA KULT 174
97§ SWEET TROUBLED SOUL

=" |~ STELLASTARR® RCA PROMO/RMG

1 CONTROL MYSELF (J. NEVINS/J. BERMUDEZ MIXES)
LL CO0L J FEATURING JENNIFER LOPEZ DEF /M PROMO/IDIMG
THE REJECTION

DANGERDUS MUSE CORDLESS PROMO/WARNER BROS.
C'EST LA VIE

KIM ENGLISH NERVOUS PROMO

ALL | GAVE TO YOU '06

TABORAH GATZ PROMO

TO CALL MY OWN

BARTON NETSPHERES PROMO

DISKOTEKA

STARKILLERS SPINNIN' PROMO

THE WINGS (THEME FROM BROKEBACK MOUNTAIN)
GUSTAVD SANTAOLALLA FOCUS/VERVE FORECAST 006615/VERVE

A DANCE

AIRPLAY.

|ARTIST (MPRINT / PROMOTION LABEL)

6 GET TOGETHER
MADONNA WARNER BROS.

- VARIOUS ARTISTS
= PUTUMAYD PRESENTS: BALLA A LATIN DANCE PARTY (PUTUMAYO)

Srome ZERO 7
- THE GARDEN ULTIMATE DILEMMA/ATLANTIC 63380/AG

VARIOUS ARTISTS
~ THE GREATEST SALSA EVER VOL. | (UNIVISION/UG)

GORILLAZ
DEMDN DAYS PARLOPHONE 73838 */VIRGIN

L

. JUAN LUIS GUERRA
~ PARA Ti (VENEMUSIC/UNIVERSAL LATINO}

2 33 MADONNA
CONFESSIONS ON A DANCE FLODR WARNER BROS. 49460°

i
-

MICHAEL STUART
BACK TO DA' BARRIO (MACHETE)

‘s DJ LIL' CEE/TREVOR SIMPSON
ULTRA WEEKEND 2 ULTRA 1411

o

2 VIC LATINO
= THRIVEMIX 02 THRIVEDANCE 90748/THRIVE

13
2 N'KLABE
" 1 LOVE SALSAI (NU/SONY BMG NORTE)

PS8 OAKENFOLD
A LIVELY MIND MAVERICK 49900/WARNER BROS.

& ¢ '1'5 ' CASCADA
] EVERYTIME WE TOUCH ROBBINS 75064

4n SHE WANTS REVENGE
F00 5 SHEWANTS REVENGE PERFECTXISS FLAWLESS GEFFEN 005567 INTERSCOPE

ARTIST

REGIONAL MEXICAN..

8 32 IMOGEN HEAP
SPEAK FOR YOURSELF RCA VICTOR 72532

| PATRULLA 81

" TIERRA EXTRANA (DiSA}

g 7 TIESTO
%" IN SEARCH OF SUNRISE 5: LOS ANGELES SONG BIRD 0%/BLACK HOLE

GRUPO MONTEZ DE DURANGO

40 4 THIEVERY CORPORATION
BORRON Y CUENTA NUEVA (DISA}

VERSIONS EiGHTEENTH STREET LOUNGE 095

~ DUELO

.ﬁj’f‘THE STREETS
| RELACIONES CONFLICTIVAS (UNIVISION/UG) By =.f THE HARDEST WAY TO MAKE AN EASY LIVING VICE 63186*/ATLANTIC

2 LOS TIGRES DEL NORTE

12 2 BOARDS OF CANADA
HISTORIAS QUE CONTAR (FONOVISA/UG)

TRANS CANADA HIGHWAY WARP 9200*

ALICIA VILLARREAL
ORGULLO DE MU.ER (UNIVERSAL LATINO)

'« .4 GOLDFRAPP
- “_5_:)*, SUPERNATURE MUTE &

3 - RAMON AYALA Y SUS BRAVOS DEL NORTE

9g BAD BOY JOE & JOHNNY BUDZ
ANTOLOGIA DE UN REY VOL. 2 (FREDDIE) E

ULTRADANGE.07 ULTRA 1358

LOS TUCANES DE TIJUANA

aj DEPECHE MODE
EN VIVO - SIEMPRE CONTIGO (UNIVISION/UG)

" " PLAYING THE ANGEL SIRE REPRISE 49348/ WARNER BROS.®

GOTAN PROJECT

45 LOS CAMINANTES
LUNATICO XL 195*/BEGGARS GROUP

TESORGS DE COLECCION: LO ROMANTICO DE LOS CAMINANTES (SONY BMG NORTE)

MASSIVE ATTACK
~ COLLECTED VIRGIN 60068®

- K-PAZ DE LA SIERRA
LOS SUPER EXITOS (DISA)

GUARDIANES DEL AMOR

CORAZON ROMANTICO: LOS EXITOS (SONY BMG NORTE)
LOS RAZOS

LA HISTORIA DE LOS RAZOS..LOS EXITOS (SONY BMG NORTE)

HERBERT
2 2 SCALE 1X7 202

4 ARMIN VAN BUUREN
~°° " ASTATE OF TRANCE 2006 ULTRA 1401

BRONCO: EL GIGANTE DE AMERICA
30 HISTORIAS DE UN GIGANTE (FONOVISA/UG)

VARIOUS ARTISTS
DISNEYREMIXMANIA WALT ISNEY 861354

» CONJUNTO PRIMAVERA
. ALGO DE M1 (FONOVISA/UG)

4 VARIOUS ARTISTS
~_#1DISCO HITS MAOACY SPECIAL PROBUCTS 52126/MADACY

VARIOUS ARTISTS
UNI0OS (UNIDOS/DISA)

VARIOUS ARTISTS
FIRED UP! 3 RAZOR & TIE B9118

DAFT PUNK

" GRUPO MONTEZ DE DURANGO'K-PAZ DE LA SIERRA ,‘;ﬁ U ———
€S % musiaue : 1993-2005 VIR 405

' GRUPO MONTEZ DE QURANGO VS. K-PAZ DE LA SIERRA (DISA)

www americanradiohietorv com
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8
2 a FASTER KILL PUSSYCAT

T OAKENFOLD FEATURING BRITTANY MURPHY MAVERICK/REPRISE
n' WHAT'S LEFT OF ME
8% (7

MARIAH CAREY FEATURING SNOOP DOGG ISLAND/IDJMG

RAINDROPS
STUNT ULTRA

NICK LACHEY JIVE/ZOMBA
SAY SOMETHIN'
E! -1
1

' so

ﬁ RIHANNA SRP/DEF JAM/IDJMG

" WAITING

: TAXI DOLL WWW.TAXIDOLL.COM

5 WALK AWAY

- KELLY CLARKSON RCA/RMG
THE ONE THAT GOT AWAY
NATASHA BEDINGFIELD EPIC
MIRACLE

6

B .5__ CASCADA ROBBINS
BE WITHOUT YOU
MARY J. BUIGE GEFFEN

17

9' ' HIPS DON'T LIE

~ SHAKIRA FEATURING WYCLEF JEAN EPIC
LOOK ON THE FLOOR (HYPNOTIC TANGO)
BANANARAMA THE LAB/FUEL 2000

WORLD, HOLD ON (CHILDREN OF THE SKY)
~_BOB SINCLAR YELLOW/SILVER LABEL/TOMMY 80Y

6 3

] " FIRE
i FERRY CORSTEN ULTRA
18 12 WATERMAN

OLAV BASOSKI FEATURING MICHIE ONE ROBBINS
n & WAITING FOR YOU
NARCOTIC THRUST YOSHITOSHI/DEEP DISH
TN AIN'T NO OTHER MAN
(LT3 0 CHRISTINA AGUILERA RCA/RMG
INCREDIBLE
SHAPE: UK NOCTURNAL GROOVE/POSITIVA
OOH LA LA
- GOLDFRAPP MUTE
CRAZY
GNARLS BARKLEY DOWNTOWN/LAVA
~ S.0.S. (MESSAGE IN THE BOTTLE)
- FILTERFUNK ULTRA
KISS THE SKY
DANIELLE BOLLINGER ESNTION SILVER/ESNTIDN
2 3 FADE AWAY
SARAH ATERETH BEGUILE/LIGHTYEAR
ALONE
KIM 50221 ULTRA

75
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~ JAPAN

~ SINGLES

o
i
.:%‘ (SDUNDSCAN JAPAN) JUNE 13, 2006

nnsw 0O0SAKA OBACHAN ROCK...(FIRST LTD EDITON)
KAN JYANI EIGHT TEICHIKU

2 npw SPLASH ! (FIRST LTD VERSION/GREEN)
B'Z VERMILLION
uw SPLASH ! (FIRST LTD VERSION/ BLUE)
B'2 VERMILLION
SPLASH ! (FIRST LTD VERSION/ YELLOW)
‘ NEW B'Z VERMILLION
ﬁ. 4 DAITE SENYORITA
TOMOHISA YAMASHITA JOHNKY'S ENTERTAINMENT
OOSAKA OBACHAN ROCK...
- . NEW KAN JYAN] EIGHT TEICHIKU
.

MILK TEA/UTSUKUSIKi HANA
MASAHARU FUKUYAMA UNIVERSAL

8 NEW SPLASH ! (ORIGINAL VERSION/ RED)

e

10

BZ VERMILLION
TERU NO UTA
ADI TESHIMA YAMAHA MUSIC COMMUNICATIONS

s JUNRENKA
SHONAN NO KAZE TOY'S FACTORY

FRANCE

SINGLES

(SNEP/IFOP/TITE-LIVE) JUNE 13, 2008
WE ARE THE CHAMPIONS (DING A DANG DONG)
CRAZY FROG MACH1 RECORDS
2 LIVING ON VIDEO
E PAKITO PANIC/ULM
Ey 3 HIPS DON'T LIE
E SHAKIRA FT. WYCLEF JEAN EPIC
a new LE RAGGA DES PINGOUINS
PIGLOD M6 INT/SCORPIO MUSIC
JEUNE DEMOISELLE
DIAM'S HOSTILE
EYE OF THE TIGER

8 2 jwecmeTone
g g JE M'APPELLE BAGDAD
TINA ARENA COLUMBIA
8 5 PARTIPOUR ZOUKER
LORIE FEAT. D, VOBUE
e MORENTIA
-';“g!r 9 UpaDANCE MLA
10 7 MEME S| (WHAT YOU'RE MADE OF)

LUCIE SILVAS/GREGORY LEMARCHAL MERCURY

ITALY

SINGLES

(FIMUNIELSEN)

STOP! DIMENTICA

TIZIANO FERRO CAPITOL

5 HIPS DONT LIE
SHAKIRA FT. WYCLEF JEAN EPIC

4 SVEGLIARSI LA MATTINA
ZERO ASSDLUTO UNIVERSD

5 CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC

new NOTTE DI MEZZA ESTATE
BENNATO & BRIT UNIVERSAL
-
8 38
SIN SIN SIN

WORLD HOLD ON
BOB SINCLAR FT. STEVE EDWAROS YELLOW PRODUCTION
ﬁ " ROBBIE WILLIAMS CHRYSALIS
10 New MANEATER

SOONER OR LATER
NELLY FURTADO MOSLEY/GEFFEN

JUNE 12, 2004

DUNCAN JAMES INNOCENT

APPLAUSI PER FIBRA
FABRI FIBRA UNIVERSAL

ORWAY

SINGLES

(VERDENS GANG-NORWAY)
A LITTLE TOO PERFECT
DENSTAD WITH ALEKSANDER SONY BMG
ONE

MARY J. BLIGE FT. U2 MATRIACH/GEFFEN
AS TO | OSJLO

RAVI COLUMBIA

CRAZY

GNARLS BARKLEY DOWNTOWN/ATLANTIC

E 4 HIPS DON'TLIE
- SHAKIRA FT. WYCLEF JEAN EPIC

ALBUMS

‘ , BRUCE SPRINGSTEEN
WE SHALL OVERCOME - THE SEEGER SESSIONS COLUMBIA

2 4 MARK KNOPFLER/EMMYLOU HARRIS

ALL THE ROADRUNNING MERCURY
- &8

RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS.

N 7 SHAKIRA
ORAL FIXATION VOL. 2 EPIC

g 4 GNARLS BARKLEY
.. ST.ELSEWHERE DOWNTOWN/ATLANTIC

76 |

JUNE 13, 2006

UNITED KINGDOM ><

SINGLES

(THE DFFICIAL UK CHARTS CO.)

MANEATER
NELLY FURTADO MOSLEY/GEFFEN

JUNE 11, 2006

" 4 | WISH | WAS A PUNK ROCKER
SANDI THDM RCA

© WORLD AT YOUR FEET
- EMBRACE INDEPENDIENTE

4 MONSTER
4 B juromanic 5 UnioUE/PoLYODR

. CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC

'8 FROM PARIS TO BERLIN
: INFERNAL BORDER BREAKERS

'~ WHO KNEW
PﬂK LAFACE/ZOMBA

8 17 (IS THIS THE WAY TO) THE WORLD CUP
TONY CHRISTIE TUG

IS IT ANY WONDER?
KEANE ISLAND

THREE LIONS
BADDIEL & SKINNER & LIGHTNING SEEOS EPIC

AUSTRALIA

SINGLES

53
Sz (ARiA)

JUNE 12, 2006

; sos
RIHANNA SRP/DEF JAM

CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC
THIS TIME | KNOW IT'S FOR REAL
THE YOUNG DIVAS SONY BMG
SO SICK
4 5 Nevoperdam
FLAUNT IT!
TV ROCK BIMBO ROCK

e 5 BEEP
THE PUSSYCAT DOLLS FT. WILL | AM A&M/INTERSCOPE

; RUNNING
wNEW EVERMORE EAST WEST
@ 7 FOREVER YOUNG
YOUTH GROUP VY RECOROS
g BLACKFINGERNAILS RED WINE
ESKIMO JOE WARNER

40 & DANICALIFORNIA
i RED HOT CHILI PEPPERS WARNER BROS.

= 2

(PROMUSICAE/MEDIA}
YOU ARE NOT ALONE
MICHAEL JACKSON EPIC
1 JOHN THE REVELATOR/LILIAN
B NEW Depecne mobe wuTe
5 VIVIR PARA CONTARLO B/W HACIENDO LO
| VIOLADORES DEL VERSO BOACOR
; " y HEAL THE WORLD
MICHAEL JACKSON EPIC
" HIMNO OFICIAL DEL SEVILLA FC
EL ARREBATO CAPITOL
6 3 ISITANY WONDER?
XEANE ISLAND
WE ARE THE CHAMPIONS (DING A DANG DONG)
CRAZY FROG MACH1 RECORDS
JAM
MICHAEL JACKSON EPIC
IN THE CLOSET
MICHAEL JACKSON EPIC

HIJO DEL MIEDO
1. 7 STRAAGANZZA AVISPA

JUNE 14, 2006

DENMARK

ot

SINGLES

. (IFPI/NIELSEN MARKETING RESEARCH)
CRAZY

GNARLS BARKLEY DOWNTOWN/ATLANTIC

MR. NICE GUY

TRINE DYRHOLM GMC

JOHN THE REVELATOR/LILIAN

DEPECHE MODE MUTE

WE ARE THE CHAMPIONS (DING A DANG DONG)
CRAZY FROG MACH1 RECORDS

SUFFER WELL
OEPECHE MOOE MUTE

ALBUMS

ﬁ 4 SHAKIRA

ORAL FIXATION VOL. 2 EPIC
2 o RED HOT CHILI PEPPERS

> STADIUM ARCADIUM WARNER BROS.
EI 4 GNARLS BARKLEY
ST. ELSEWHERE OOWNTOWN/ATLANTIC
SKOUSEN NIELS
4 NEW DADDY LONGLEG MBO

g‘ 3 MARK KNOPFLER/EMMYLOU HARRIS
_ALL THE ROADRUNNING MERCURY

JUNE 13, 2006

Go to www.billboard.biz for complete chart data

SINGLES

(MEDIA CONTRDL)
- HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC
2 2 NO NO NEVER

TEXAS LIGHTNING X-CELL/SONY BMG

CRAZY
_ GNARLS BARKLEY DOWNTOWN/ATLANTIC
: ‘ 6 SCHWARZ AUF WEISS
MAX MUTZKE WARNER BROS

MANEATER
NELLY FURTADD MOSLEY/GEFFEN
HARD ROCK HALLELUJAH

JUNE 13, 1005

’._’ 5 LoD SONY BMG
g ZEIT DASS SICH WAS DREHT
_ HERBERT GRONEMEYER FT. AMADDU SONY 8MG
8. 12 54, '74,'90, 2006

. SPORTFREUNDE STILLER VERTIGO

7 DANCE!
- _GOLEO VI/PLUMIDEE/FATMAN SCOOP MACH1/MOS

g ONE
MARY J. BLIGE FT. U2 MATRIACH/GEFFEN

CANADA

DIGITAL SINGLES

=
%;’ (SOUNDSCAN)
1 PROMISCUOQUS
NELLY FURTADO FT. TIMBALAND MOSLEY/GEFFEN/UNIVERSAL
2 HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC/SONY BMG MUSIC
CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC
3 SOS
RIHANNA SRP/OEF JAM/UNIVERSAL
¢ DANI CALIFORNIA (ALBUM VERSION)
RED HOT CHILI PEPPERS WARNER
5 NOT READY TO MAKE NICE
DIXIE GHICKS COLUMBIA/SONY BMG MUSIC

JUNE 24, 2006

s RIDIN'
CHAMILLIONAIRE FT. KRAYZIE BONE UNIVERSAL MOTOWN/UNIVERSAL
o new UNFAITHFUL

RIHANNA SRP/DEF JAM/UNIVERSAL
g - WHERE'D YOU GO
| FORT MINOR FT. HOLLY BROOK MACHINE SHOP/WARNER

40 7 OUTOF MY HEAD
. MOBILE INTERSCOPE/UNIVERSAL

SINGLES

-
5 !
5; {MEGA CHARTS BV) JUNE 9, 2006

, ROOD
~__MARCD BORSATD POLYDOR

2 o HIPS DON'T LIE

SHAKIRA FT. WYCLEF JEAN EPIC
CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC
4 3 LA CAMISA NEGRA

JUANES SURCD

NEw WIiJ HOUDEN VAN ORANJE 2006
AL B FT. ANDRE HAZES EMI

ALBUMS

4 RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS.

3 THE CATS
'!. . 9 THOSE WERE THE DAYS EM|
3 BLOF
~ UMOJA EMI
e JUANES
'-'l. ) M| SANGRE UNIVERSAL

MARK KNOPFLER/EMMYLOU HARRIS
ALL THE ROADRUNNING MERCURY

PORTUGAL

ALBUWMS

(RIM) JUNE 13, 2006

| FF
EU AQUI FARDL
2 3 ILONA MITRECEY

UN MONDE PARFAIT SCORPID

| D'ZRT
@NEW ORIGINAL FAROL

SHAKIRA

4 2 ORAL FIXATION VOL. 2 EPIC
ﬁﬂ 4 PAULO GONZO
SR PAULO GONZO COLUMBIA

a “TONY CARREIRA
1 3 AD VIVO NO COLISEU ESPACIAL
% ; RED HOT CHILI PEPPERS

] . STADIUM ARCADIUM WARNER BROS.

MELANIE C.
= BEAUTIFUL INTENTIONS RED GIRL
g ANTONIO VARIACOES

A HISTORIA DE ANTONIO VARIACOES - ENTRE EMI

‘0 ¢ PAULO DE CARVALHO
‘o' 6 VIDA FAROL

Data for week of JUNE 24, 2006 |

www americanradiohistorvy com

- EURO x

DIGITAL TRACKS nersona:

MANEATER
NELLY FURTADO MOSLEY/GEFFEN

HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC
CRAZY (SINGLE VERSION)
GNARLS BARKLEY DOWNTOWN/ATLANTIC
| WISH | WAS A PUNK ROCKER (WITH FLOWERS IN MY HAIR)
SANDI THOM VIKING LEGACY
. MONSTER
THE AUTOMATIC B-UNIQUE/POLYDOR
IS IT ANY WONDER?
~ KEANE iSLAND
WHO KNEW
‘. PINK LAFACE/ZOMBA
~ DANI CALIFORNIA (ALBUM VERSION)
__RED HOT CHILI PEPPERS WARNER BROS.
UNFAITHFUL
RIHANNA SRP/DEF JAM
ONE
MARY J. BLIGE AND U2 MATRIARCH/GEFFEN
> MAS QUE NADA
SERGIO MENDES FT. THE BLACK EYED PEAS HEAR/CONCORD
FASTER KILL PUSSYCAT (RADIO MIX)
___OAKENFOLD FT. BRITTANY MURPHY PERFECTO
3 LIONS
BADDIEL, SKINNER & THE LIGHTNING SEEDS EPIC
S0S
RIHANNA SRP/DEF JAM
WORLD AT YOUR FEET
. EMBRACE NDEPENDIENTE
BUTTONS
L THE PUSSYCAT DOLLS FT. SNOOP DOGG A&M/INTERSCOPE

. FILL MY LITTLE WORLD
~_ THE FEELING ISLAND
'54, '74, '90, 2006
SPORTFREUNDE STILLER VERTIGOD
COUNTRY GIRL
PRIMAL SCREAM COLUMBIA
. FROM PARIS TO BERLIN (RADIO EDIT)
- INFERANAL BORDER BREAKERS

AUSTRIA

SINGLES

(AUSTRIAN IFPI/AUSTRIA TOP 40)
CRAZY

GNARLS BARKLEY DOWNTOWN,/ ATLANTIC
HIPS DON'T LIE

SHAKIRA FT. WYCLEF JEAN EPIC

NIE GENUG

CHRISTINA STUERMER POLYOOR
GIMME GIMME GIMME
YOOMIll NA KLAR

DANCE!
GOLEO VI/PLUMIDEE/FATMAN SCDOP MACH1/MDS

ALBUMS

RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS.
5 GNARLS BARKLEY
ST. ELSEWHERE DOWNTOWN/ATLANTIC
ANDREA BERG
_ SPLITTERNACKT ARIOLA
4 LUDWIG HIRSCH
IN EWIGKEIT DAMEN KOCH

5 ROSENSTOLZ
. DAS GROSSE LEBEN ISLAND

JUNE 12, 2006

SINGLES

{IFPt GREECE/OELOITTE & TOUCHE)
GOIN THROUGH

KALIMERA ELLADA UNIVERSAL

SAN PETALOYDA

KALIA BENETI MELON MUSIC

THES NA KANOUME SKHESI
KONSTANTINOS KHRISTDFOROU MINDS
NISAKI STON OKEANO
TRILOGY MELON MUSIC

PION MAGEVIS ME FILIA
GIANNIS TASSIOS MBI

JUNE 9, 2008

RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS.
5 ARCHIVE
LIGHTS WARNER
4 HANS ZIMMER
| DA VINCI CODE DECCA
GNARLS BARKLEY
ST. ELSEWHERE DOWNTOWN/ATLANTIC
"8 45 JUANES

s MI SANGRE SURCO

CHARTS LEGEND on Page 78
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EUROCHARTS

SINGLE SAL

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM
. SALES CHARTS OF 20 EUROPEAN CDUNTRIES. JUNE 14, 2006
" HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC
2 CRAZY
| GNARLS BARKLEY DOWNTOWN/ATLANTIC
g MANEATER
- NELLY FURTADO MOSLEY/GEFFEN

4 73 WE ARE THE CHAMPIONS (DING A DANG DONG)
CRAZY FROG MACH1 RECOROS

W 3 LIVING ON VIDEO
PAKITD PANIC/ULM
e g ! WISH | WAS A PUNK ROCKER

- SANDI THOM RCA
HARD ROCK HALLELUJAH
LORDI RCA
a o NONONEVER
TEXAS LIGHTNING X-CELL/SONY BMG
SOS (RESCUE ME)
RIHANNA SRP/DEF JAM
WORLD AT YOUR FEET
EMBRACE INDEPENDIENTE
149 ONE
MARY J. BLIGE FT. U2 MATRIACH/GEFFEN
WHO KNEW
12 n } PINK LAFACE/ZOMBA
MONSTER
i > AUTOMATIC B UNIQUE/POLYDOR
o LE RAGGA DES PINGOUINS
q‘ NEW PIGLOO M6 INT./SCORPIO MUSIC

WORLD HOLD ON
BB SINCLAR FT. STEVE EDWARDS YELLOW PRODUCTION

A Y] N S (N W K
ALBUMS

%E
3z JUNE 14, 2006
4 RED HOT CHILI PEPPERS
. STADIUM ARCADIUM WARNER BROS.
3 SHAKIRA

ORAL FIXATION VOL. 2 £PIC
new RONAN KEATING
BRING YOU HOME POLYDOR
5 GNARLS BARKLEY
ST. ELSEWHERE DOWNTOWN/ATLANTIC
SANDI THOM
SMILE...IT CONFUSSES PEOPLE RCA
MARK KNOPFLER/EMMYLOU HARRIS
ALL THE ROADRUNNING MERCURY
'~ BRUCE SPRINGSTEEN
WE SHALL OVERCOME - THE SEEGER SESSIONS COLUMBIA
NIGHTWISH
END OF AN ERA NUCLEAR BLAST/SPINEFARM
. THE FEELING
TWELVE STOPS AND HOME ISLAND
PAUL SIMON
SURPRISE WARNER BROS./WARNER MUSIC
SPORTFREUNDE STILLER
YOU HAVE TO WIN ZWEIKAMPF VERTIGO

KATIE MELUA
PIECE BY PIECE DRAMATICO
2.5 I
= PINK
IL; 1_:[{) 6 v nor oeRo Larace/zomsa
14 15 LORDI

THE AROCKALYPSE RCA

R MIKE LEON GROSCH
1.6: ' 9 ABSOLUTE’ BASIC HANSA
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. SEF

4 HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN SONY BMG
5 SOSs
RIHANNA SRP/DEF JAM
CRAZY
| _GNARLS BARKLEY DOWNTOWN/ATLANTIC
4 DANI CALIFORNIA
RED HIT CHILLI PEPPERS WARNER BROS.
I BECAUSE OF YOU
t,l 3 KELLY CLARKSON RCA
A DIOS LE PIDO
JUANES SURCO

JUNE 14, 2006

= g SINSINSIN
ROBBIE WILLIAMS CHRYSALIS
& 5 UPSIDE DOWN
JACK JOHNSON JACK JOHNSON/BRUSHFIRE/UNIVERSAL
"‘." g IS IT ANY WONDER?
KEANE ISLAND
|
J MY HUMPS
m n THE BLACK EYED PEAS A&M/INTERSCOPE
ﬁ' 19 ONE
3 MARY J. BLIGE MATRIARCH/GEFFEN
i MANEATER
12 14 NELLY FURTADO DREAMWORKS
e | SO SICK
A ‘.- 1 12 NE-YO DEF JAM
14 13 WHO KNEW

PINK LAFACE/ZOMBA

12 STUPID GIRLS
PINK LAFACE/ZOMBA

Data for week of JUNE 24, 2006 |

@

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

MICHAEL BUBLE
ns TIME 143 REPRISE 4B946/WARNER BROS &

ELVIS COSTELLO & ALLEN TOUSSAINT
THE RIVER IN REVERSE VERVE FORECAST 006660/V6 &
KATIE MELUA
PIECE BY PIECE ORAMATICO/UNIVERSAL MOTOWN 006866/UMRG

. CHRIS BOTTI
© 7O LOVE AGAIN: THE DUETS COLUMBIA 77505/SONY MUSIC ®
NAT KING COLE
THE VERY BEST OF NAT KING COLE CAPITOL 59324 .
. CHRIS BOTTI ™
WHEN ] FALL IN LOVE COLUMBIA 92872/SONY MUSIC ®
MICHAEL BUBLE
CAUGHT IN THE ACT 143/REPRISE 49444/WARNER BRCS. @
DIANE SCHUUR
LIVE IN LONDOR GR2 2002
! CASSANDRA WILSON T
. THUNDERBIRD BLUE NOTE 63398 |
MADELEINE PEYROUX
| CARELESS LOVE ROUNDER 613192
DR. JOHN
MERCERNARY BLUE NOTE 54541 »‘
. THELONIOUS MONK QUARTET WITH JOHN COLTRANE
AT CARNEGIE HALL THELDNIOUS 35173*/BLUE NDTE
DIANNE REEVES
000 NIGHT, AND GOOO LUCK, (SOUNOTRACK) CONCOFD JAZZ 2307/CONCORD »
VARIOUS ARTISTS
- LEGENDS OF JAZZ WITH RAMSEY LEWIS: SHOWCASE LISMEDIA 968700 @
DEJOHNETTE/GOLDINGS/SCOFIELD
TRID BEYOND: SAUDADES ECM 0092/%\/ER5AL CLAESICS GROUP
VARIOUS ARTISTS
THE HOUSE THAT TRANE BUILT: THE BEST OF IMPULSE RECOROS IMPULSE! 006744/VG
LOUIS ARMSTRONG o
THE DEFINITIVE COLLECTION HIP-D/VERVE/CHRONICLES 004893/UME
FRANK CATALANO
~ MIGHTY BURNER BRIGHT 501
MILES DAVIS =
g THE LEGENOARY PRESTIGE QUINTET SESSIONS FANTASY 4444/CONCORD
13 |3 YELLOWJACKETS
1’]_ TWENTY FIVE HEADS UP 3112 @
| VARIOUS ARTISTS
OUR NEW ORLEANS 2005: A BENEFIT ALBUM NONESUCH 79934/WARNER BROS

VARIOUS ARTISTS
ﬁ = i.l VINTAGE VERVE VERVE 004292/VG
ROY HARGROVE
NOTHING SERIOUS VERVE 00621 1/VG
2 - ROBIN MCKELLE
| 5 B \\TRODUCIG ROBIN MOKELLE CHEAP LULLABY 10

VARIOUS ARTISTS
JAZZ VOCALISTS: HEAR & HOW CONCORD JAZZ 30002/CONCORD

ARTIST
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL

ARTIST
VITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

1 WILL DOWNING
THE BEST OF WiLL DOWNING: THE MILLENNIUM COLLE(W_&ME__J
MARION MEADOWS
DRESSED TO CHILL HEADS UP 3106
HERBIE HANCOCK
POSSIBILITIES HEAR/HANCOCK 70013/VECTOR ]
. MIND! ABAIR
J LIFE LESS ORDINARY GRP 006222/VG
EVERETTE HARP
I THE MOMENT SHANACHIE 5140 k
| GERALD ALBRIGHT
NEW PEAK B540/CONCORD
JAMIE CULLUM I
CATCHING TALES VERVE FORECAST/UNIVERSAL DD5478/VG/UMRG ® J.
KENNY G
THE ESSENTIAL KENNY G LEGACY/ARISTA 754B7/RMG
. ERIC DARIUS i
JUST GETTING STARTED NARADA JAZZ 60556/NARADA
HERB ALPERT'S TIJUANA BRASS
WHIPPED CREAM & OTHER DELIGHTS: RE-WHIPPED SHOUT! FACTORY 97641/SONY MUSIC
SPYRO GYRA
" WRAPPED IN A DREAM HEADS UP 3107 .
BRIAN CULBERTSON
" (TS ON TDNIGHT GRP 004535/VG
RAMSEY LEWIS
WITH DNE VOICE NARADA JAZZ 60699/NARADA "
PIECES OF A DREAM
PILLOW TALK HEADS UP 3105
| EUGE GROOVE |
JUST FEELS RIGHT NARADA JAZZ 60499/NARADA
. ACOUSTIC ALCHEMY
AMERICAN/ENGLISH HIGHER OCTAVE 79755
NORMAN BROWN ik
THE VERY BEST OF NORMAN BROWN GRP 005630/VG
13 G' KIRK WHALUM
| = KIRK WHALUM PERFORMS THE BABYFACE RENDEZVOUS 5112
r‘ﬂ*. VARIOUS ARTISTS B
7_' SWEET & SEXY: THE BEST OF NEW URBAN JAZZ NARADA JAZZ 58372/NARADA
CHRIS STANDRING
j SouL EXPRESS V2 90520
VERNON NEILLY
G-FIRE il BOOSWEET 0005
ROB WHITE
LET IT RIDE E2 90953/0RPHEUS
KENNY G
AT LAST... THE OUETS ALBUM ARISTA 62470/RMG
THE RH FACTOR
- _DISTRACTIONS VERVE 005987/VG

VARIOUS ARTISTS
' HIDDEN BEACH RECORDINGS PRESENTS: UNWRAPPED VOL 4 HIDDEN BEACHEPC 75466 SONY MUSC

L b8

ERo@«@-
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ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

1 T THE 5 BROWNS l 3§ ANDREA BOCELLI )
0 RIES RCA RED SEAL 78719/SONY BMG MASTERWDRKS @ [ERLs] AMORE SUGAR/DECCA 008069/UNIVERSAL CLASSICS GROUP
LONDON PHILHARMONIC/ANNE-SOPHIE MUTTER IL DIVO Y
! MOZART: VIOLIN CONCERTOS 1-5 DG 005078/UNIVERSAL CLASSICS GROUP = .I ANCORA SYCO/COLUMBIA 76914/SONY MUSIC B
2 1B LANG LANG : IL DIVO .;
MEMORY DG 005827/UNIVERSAL CLASSICS GROUP S IL BIVO SYCO/COLUMBIA 93963/SONY MUSIC ® oo
| DAWN UPSHAW/ATLANTA SYMPHONY ORCHESTRA (SPANO) ‘Qj ANDREA BOCELLI
GOLIJOV: AINADAMAR: FOUNTAIN OF TEARS OG 006429/UNIVERSAL CLASSICS GROUP =3 AMOR SUGAR VENEMUSIC 006144/UNIVERSAL LATINO
. ANDRE RIEU b=l W ANDREA BOCELLI -
THE FLYING DUTCHMAN DENON 17570 . =" ANOREA PHILIPS 003513/UNIVERSAL CLASSICS GROUP o
- THE 5 BROWNS SOUNDTRACK

" THE 5 BROWNS RED SEAL 66007/SONY BMG MASTERWORKS ®

. ANDRE RIEU
TUSCANY DENON 7431
MAURIZIO POLLINI
| CHOP!N: NOCTURNES DG 005804/UNIVERSAL CLASSICS GROUP

Y0-YO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE)
YO0-YD MA PLAYS ENNIO MORRICONE SONY CLASSICAL 93456/SONY BMG MASTERWORKS @
JUAN DIEGO FLOREZ
SENTIMIENTO LATINO DECCA 006295/UNIVERSAL CLASSICS GROUP
SOUNDTRACK
. MATCH POINT MILAN 36145
. ANDRE RIEU
NEW YEAR'S IN VIENNA DENON 17572
YO-YO MA/THE SILK ROAD ENSEMBLE
SILK ROAD JOURNEYS: BEYONO THE HORIZON SONY CLASSICAL 93962/S0MY BMG MASTERWORKS
POLYPHONY (LAYTON) g
WHITACRE: CLOUOBURST AND OTHER CHORAL WORKS HYPERION 6754/HARMONIA MUNDI
PLACIDO DOMINGO i
ITALIA, TI AMO OB 105318/UNIVERSAL CLASSICS GROUP oo
SOUNDTRACK
CASANOVA HOLLYWOOD 162575
DANIEL BARENBOIM :
BACH THE WELL-TEMPERED CLAVIER BOOK 1 WARNER CLASSICS/RHING 61553WARNER STRATEGIC MARMETING
RENEE FLEMING
SACRED SONGS DECCA 005t93/UNIVERSAL CLASSICS GROUP
LANG LANG & MARIINSKY THEATER ORCHESTRA (GERGIEV)
RACHMANINOV: PIANO CONCERTO NO. 2 DG 003902YUNIVERSAL CLASSICS GROUP
THE SIXTEEN (CHRISTOPHERS)
RENAISSANCE: MUSIC FOR INNER PEACE DECCA 004531/UNIVERSAL CLASSICS GROUP
. JOSHUA BELL/BERLIN PHILHARMONIC (THOMAS)
TCHAIKOVSKY: VIOLIN CONCERTO SONY CLASSICAL 94832/SONY BMG MASTERWORKS

CHRISTOPHER PARKENING
GEMINI: GRACE LIKE A RIVER EMI CLASSICS 56418/ANGEL

EVGENY KISSIN/JAMES LEVINE
B SCHUBERT: PIAND MUSIC FOR FOUR HANDS RED SEAL 69282/SONY BMG MASTERWORKS

" yp 5 KRYSTIAN ZIMERMAN/BERLIN PHILHARMONIC (RATTLE)
‘g: 3 BRAKMS: PIANO CDNCERTO NO. 1 DG 006203/UNIVERSAL CLASSICS GROUP
34 25 JOSHUA BELL :

| THE ESSENTIAL JOSHUA BELL OECCA 005185/UNIVERSAL CLASSICS GROUP

For chart reprints call 646.654.<65%

www americanradiohistorv com

~_THE DA VINCI CODE DECCA 006479/UNIVERSAL CLASSICS GROUP
MORMON TABERNACLE CHOIR =
THEN SINGS MY SOUL MORMON TABERNACLE CHDIR 70036 .

8 ,“ SOUNDTRACK

o ,' PRIDE & PREJUDICE DECCA 005620/UNIVERSAL CLASSICS GROUP
JOHN WILLIAMS/YO-YO MA/ITZHAK PERLMAN
: MEMDIRS OF A GEISHA (SOUNOTRACK) SONY CLASSICAL 74708/SONY 8MG MASTERWORKS
m 10 9 SOUNDTRACK
| " STAR WARS EPSOOE Il REVENGE OF THE SITH SONY GLASSICAL 34220/SONY BMG MASTERWORKS (®

B " HAYLEY WESTENRA 1

i 00YSSEY DECCA 005440 UNIVERSAL CLASSICS GROUP -
3,3 MORMON TABERNACLE CHOIR
= LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017
21 — SARAH BRIGHTMAN
e LOVE CHANGES EVERYTHING THE ANDREW LLOYD WEBBER COULECTION VB 2 DECL/ CL
1 CHLOE
WALKING IN THE AIR MANHATTAN 42961

SISSEL
{ INTO PARADISE DECCA 006140/UNIVERSAL CLASSICS GROUP

~ TIM JANIS

= B —
2 -
@ = ﬁ COASTAL AMERICA TIM JANIS ENSEMBLE 1116

ﬂu THE TEN TENORS

TENOLOGY RHINOD 73397

5—’-‘ 44 # EDGAR MEYER
EOGAR MEYER SONY CLASSICAL 96505/SONY BMG MASTERWORKS

" -ﬁ' BOND
- EXPLOSIVE: THE BEST OF BOND MBO/DECCA 0047 4B/UNIVERSAL CLASSICS GROUP ®

s 7l 17 '30' THE EAST VILLAGE OPERA COMPANY
THE £AST VILLAGE OPERA CDMPANY DECCA 0051B1/UNIVERSAL CLASSICS GROUP
ESEY

. AMICI FOREVER
‘.ﬁ 1 1a SARAH BRIGHTMAN

H;i&;i,

- DEFINED RCA VICTDR 68883/RMG
LIVE FROM LAS VEGAS NEMO STUDIO 57801/ANGEL
2 VARIOUS ARTISTS L
~ STRING QUARTET TRIBUTE TO FALL OUT BOY VITAMIN 9085

THE IRISH TENORS
SACRED: A SPIRITUAL JOURNEY RAZOR & TIE 82929

'1._“ "‘“ THE DA VINCI PROJECT
o | THE DA VINC) PROJECT SONY CLASSICAL 82588/SONY BMG MASTERWORKS

Go to www.billboard.biz for complete chart data | 77
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CHARTS

ALBUN CHARIS!

Sales data complled from a comprehesive poot of U.S. music merchants by Nielsen
SoundScan. Sales data tor R&B/ip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

e

Where included, this award indicates the title with
the chart’s biggest percentage growth.

Where included, this award indicates the title
with the chart’s largest unit increase.

Indicates album entered top 100 of The Billboard 200
LT and has been removed from Heatseekers chart

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. ® after price indicates album only available on DualDisc.
CD/DVD after price Indicates CD/DVD combo only available. ® DualDisc avail-
able. ® CD/DVD combo available. * indicates vinyl LP is availabie. Pricing and
vinyl LP availability are not included on all charts.

N s p 3 m \ .

SINGLES CHARIS | e
RADIO AIRPLAY SINGLES CHARTS
Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, comput-
ed by cross-referencing exact times of airplay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Adult Top 40, Adutt Contemporary, Modern
Rock and Adult R&B charts, which are ranked by total detectons.

@ Songs showing an increase in audience (or detections)
over the previous week, regardiess of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop Songs and Hot R&B/Hp-Hop Airplay charts
simultaneously if they have been on the Hot R&B/Hip-Hop Singies & Tracks for more
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
100 Airplay charts simultaneously if they have been on the Pop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs if they have
been on the chart for more than 20 weeks and rank below 15 in detections or audi-
ence, provided that they are not still gaining enough audience points to bullet. Songs
are removed from the Aduit Top 40, Adult Contemporary, Adult R&B, and Hot Dance
Airplay charts if they have been on the chart for more than 20 weeks and rank below
15 (20 for Modermn Rock and Latin) or if they have been on the chart for more than 52
weeks and below 10.

SINGLES SALES CHARTS

The top selling singles compiled from a nationat sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by
Nielsen SoundScan. For R&B/MHip-Hop Singles Sates, sales data is compiled
from a national subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

® CD single available. ® Digital Download available. @ DVD single available.
@ Vinyl Maxi-Single avaitable. @ Vinyl Single available. @ CD Waxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

ﬂ Indicates title earned HitPredictor status in that particular farmat based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profted music con-
sumers. Songs are rated on a 1-5 scale; final resuits are based on weighted posl-
tives. Songs with a score of 65 or more (75 or more for country) are judged to
have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of cur-
rent songs with Hit Potential, commentary, polis and more, please visit www.hitpre-
dictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from ¢lub DJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS Saue

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Goid). B RIAA certification for net shipment

for 1 million units (Platinum). <O RIAA certification for net shipment of 10 million
units (Diamond). Numeral within Platinum or Diamond symbol indicates album’s
multi-platinum level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the number of discs and/
or tapes. O Certification for net shipments of 100,000 units (Ord). [ Certification
of 200,000 units (Platino). (2] Certification of 400,000 units (Multi Platino).

SINGLES CHARTS

@ RIAA certification for 100,000 pald downloads (Gold). M RIAA certification for
200,000 paid downloads (Platinum). Numeral within platinum symtol indicates song’s
muttiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.

O RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. M RIAA platinum certification for net shipment of 50,000 units
for video singles. (! RIAA platinum certification for sales of 100,900 units for
shortform or longtorm videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 milllon In sales at
suggested retail price. ll RIAA platinum certification for sales of 100,000 unlits or $2
million in sales at suggested retail price. O IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retall for theatrically released
programs; or of at least 25,000 units and $1 million at suggested :etail for non-the-
atrical titles. [ 1IRMA platinum certification for a minimum sale of 250,000 units or a
doltar volume of $18 million at retail for theatrically released programs, and of at
least, 50,000 units and $2 million at suggested retail for non-theatsical titles.

SEE BELOW FOR COMPLETE LEGEND INFORMATION.,

SALES DATA COMPILED BY

b

Nieisen
SoursiScan

HOT SHOT

AFl
SING THE SORRDW. NITRO/DREAMWORKS 450380*/INTERSCOPE (9.98)

THE CARNEGIE HALL PERFORMANCE (COMEDY CENTRAL)

= 7
i =
ARTIST E ¥ £2 ARTIST Title S2 =
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 4 g;‘;é IMPRINT / DISTRIBUTING LABEL 22 4
JOHNNY CASH i DIXIE CHICKS Taking The Long Wa: |
137 m‘ﬁ BIGGEST HITS LEGACY/COLUMBIA (NASHVILLE] 69739/S0NY MUSIC (11.98/7.98) 2 g S 411_. COLUMBIA /SONY MUSIC_ i M i
a7 DANE COOK ® 2 e AF! Decemberunderground 4 ==
HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CD/DVD) & : TINY EVIL /INTERSCOPE
286 TIM MCGRAW B 3 : g GNARLS BARKLEY St Elsewhere g
GREATEST HITS CURB 77978 118.98/12.98) | DOWNTOWN /ATLANTIC
CLIZAIR THE BEACH BOYS | RED HOT CHILI PEPPERS  Stadium Arcadium
157 GOSN e vear BEST OF THE BEACH BOYS: SOUNDS OF SUMMER cgmmaznon&s&z@f_] AN 38 R BROS. ® E
104 MICHAEL BUBLE . F'ﬁ- 'SOUNDTRACK Cars 7
MICHAEL BUBLE 143/REPRISE 48376/WARNER BRDS. (18.98) - | vt WALT DISNEY
& 4 g1 ORIGINAL BROADWAY CAST RECORDING ® " . ., THE FRAY How To Save A Life 35 '@
: WICKED DECCA BROADWAY 001682/UNIVERSAL CLASSICS GROUP (18.98) * £ EPIC /SONY MUSIC 20
& & g3y AC/DC . |- ANGELS AND AIRWAVES  We Don't Need To Whisper 4
: ,l_ 9 733 5,0k BLACK LEGACY/EPIC 80207 */SONY MUSIC (16.98) ® @ = = | SURETONE/GEFFEN /INTERSCOPE P jeo
ol PINK FLOYD ZERO 7 The Garden
8 = 7 1506 _DARK SIOE OF THE MOON CAPITOL 46001° (18.98/10.98) ® a. ULTIMATE DILEMMA/ATLANTIC 63380/AG 94
n 9 503 BOB SEGER & THE SILVER BULLET BAND g: ICE CUBE o Laugh Now, Cry tater
o 803 CRearesT HiTS CAPITOL 30334  (16.98) - LENCH MOB -
10 11 49 CREEDENCE CLEARWATER REV!VAL B 10 [’ "THE RACONTEURS Broken Boy Soidiers 44
 CHRONICLE THE 20 GREATEST HITS FANTASY 2*/CONCORD (17.98/12.96) THIRD MAN /V2
G THE BEATLES ] ‘ DONAVON FRANKENREITER Move By Yourself
BN 92 291 | oot e 20a2s/capiToL (15.98/12.98) o “:r LOST HIGHWAY / 3
TOM PETTY AND THE HEARTBREAKERS . KT TUNSTALL Eye To The Telescope
@ 14 85T gpearest s MCA 110813/UME (18.98/12.98) @ v RELENTLESS VIRGIN ’ o
% . (as LYNYRD SKYNYRD T PR " PANIC! AT THE DISCO A Fever You Can't Sweal Out
@ 20181 7 e GREATEST HITS MCA 112229/UME (18 98/12 98) L] RIS IR 28 e cAvDANCE /FUELED BY RAMEN 1.
i 91 ps THE BABY EINSTEIN MUSIC BOX ORCHESTRA Y 14 7 = THE WRECKERS Stand Still, Look Pretty
R %4 _BABY EINSTEIN: LULLABY CLASSICS BUENA vISTA 861085/ WAL DISNEY (7.98) ; £ 15 MAVERICK/WARNER BROS. (NASHVILLE) /WRN @ 36
= "QUEEN SNOW PATROL Eyes Open
85 101692 (o ey s HoLLYwooD 161265 (18.98/11.98) o a SIS 1B T COLYDOR/AGM /INTERSCOPE ® Yes Pen 76
16 15 851 BOB MARLEY AND THE WAILERS
LEGEND: THE BEST OF B0B MARLEY AND THE WAILERS_TL_IFF GO"JG_[S__LN‘D 548904/UME (13 96/8.98) & @
' RASCAL FLATTS
jﬁ SIS 1err Ivmic sTREET 165031 /HOLLYWOOD (18.98/12.98) 2 DD
- LED ZEPPELIN
18 21145 EARLYUAVS&LATI‘ERDAVS THEBESYOFLEZEPPEUNVDLUMESONEANDTWDATUWTICK*‘WAG{IQM ..
Bl "JACK JOHNSON I
:“‘;'. Iz 106 | ON AND ON JAGK JOHNSON/UNIVERSAL REPUBLIC 075012*/UMRG (18.98) . ! 5 oZ
K RBAN = ARTIST Title &2 &
20 19 192 noﬁgqi-;okjn c?:mL (NASHVILLE) 32936 (15.98/10.98) B gg 'S IMPRINT & NUMBER / DISTRIBUTING L ABEL 25 g
== JOURNEY 1 4 DIXIE CHICKS Taking The Long Way 2 |
21 16 866 oaney's GREATEST HITS COLUMBIA 44438/ SONY MUSIC (18.98/12 98) ° " COL;MB" 307;9 :’"’ pugie TP
] METALLICA 2 VARIOUS ARTIST Vans Warped Tour 2006 Compilation 27
220 13 T34 yeraucica eLexTRA 611137AG (18.98/11.98) N '—s[;ngONEEOUMMY (132391 : —
STEVIE WONDER 3 4 C SPRIN. TEEN  We Shall Overcome: The Seeger Sessions FEE |
a 28 128 | THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTY 066164/UME (16.98) u CCOCUMBI828672/SONVMUSIC Pl o e :
: .. NORAH JONES 4 3 RED HOT CHILI PEPPERS Stadium Arcadium P
@ 30 £24 come away with mE 5LUE NOTE 52086 (17.98) = 5 JARNER BROS WF?QGA@D ==
2 JOHNNY CASH 1 5 - MARK KNOPFLER AND EMMYLOU HARRIS Al The Roadrunning &0
@ 31950y casH AT FOLSOM PRISON LEGACY/COLLIMBIA [VASHVILLE) 6S855S08Y MUSIC (1194799) | a = NONESUCH “415“"{”””“ “Roé
i BON JOVI 6 KOTTONMOUTH KINGS Koast Il Koast 19
2601 27 W94 cross ROAD MERCURY 52601 3/UME (18.98/11.98) o [ISUBURBANINOIZE160
; JACK JOHNSON = AFI Decemberunderground B¢
@ 93 W67, hrusHFIRE FAIRYTALES ENJOY/UNIVERSAL REPUBLIC 860994°/UNRG (18 98) n : Ts"g EVILIOGBSIGNTERSCOREw = w __ _  wl
i JIMI HENDRIX — R e e >3 UNDTRACK American Idot Season 5: Encores /g
28 - 2 172  EXPERIENCE HENDRIX: THE BEST OF JIM) HENDRIX XPERIENCE HENDRKX 111671 /UM (18.54/1298) a i 5| RCA'S 85757/RMG
I 2 “JIMMY BUFFETT 1 PAUL SIMON Surprise 5
@ 47 58 MEET ME IN MARGARITAVILLE: JIMMY BUFFETT THE LLTIMATE COLLECTION MAI BOATMCA 067781/UME (25.598) g -. WARNER BROS. 49982 —_—
DEF LEPPARD - 10 - 5 NEIL YOUNG Living With War =,
30 25 392 VAULT -- GREATEST RITS 1960-1985 MERCURY 5287 18/UME (18.98/11.98) a o REP“'S;““S/WA“"ER BROS — ___S
= ROB e .o ANDREA BOCELLI Amore T
S Pnfgnnrll&BJUETunE GEFFEN 001041/UME (12.98 CD/DVD) ® & RS oo ROGO63/UNIVERSALCLA SSICSIGROVE 5.
2 SHERYL CROW — 12 135 GNARLS BABKLEY St. Elsewhere 1
32 29 108 \c eny pesT OF SHERYL CROW AGM 001521/INTERSCOPE (16.98) i £a = DOWNTOWNI70003:/ATUANTIC s i 1
3 RED HOT CHILI PEPPERS 13 m LIVE ongs From Black Mountain 55
33 35 131 o, romnicanion waRNER BROS. 47386* (10.96/17.98) a : EPICI96538/RED INK —
RED ROT CHILI P - TOOL 10,000 Days
34 34 44 ?REA?E;'STE v?::,:é'; B’:ESP;E‘?E& 96) L SR E TOOL DISSECTIONAL/VOLCANO 81991/ZOMBA .
e EAGLES 45 1 5 PEARL JAM Peari Jam 35
5138 195 1 veny BEST OF WARNER STRATEGIC MARKETING 73971 (25.98) 3 i JITIIETANG 1
NICKELBACK
36 37 113 rieion NG ROAD ROADRUNNER 618400/IDJMG (18.98/12.98) =
.~y 'KELLY CLARKSON ;
SN 150004 5, \KFUL RCA 56159/RMG (18.98) B
" GREEN DAY
3_3 46, 13 ' INTERNATIONAL SUPERHITS) REPRISE 48145/WARNER BROS. (18 98) l
" DIXIE CHICKS :
36 02 WIDE OPEN SPACES MONUMENT 68195/SBN (14.98/3.98) - & . % ARTIST
@ JOSH GROBAN 4] =2 B3 TIILE (MPRINT / DISTRIBUTING LABEL}
gﬁg;éagépmsvevjrgcowmnm BROS. (18.98) @ Q_ _, [Filvarious ARTISTS
N N [ MW 500E COLLAR COMEDY TOUR: ONE FOR THE ROAD (WACK/WARNER BROS. (NASHVALLEYWRY) |
41 39 107 HERE FOR THE PARTY EPIC (NASHVILLE) 90903/SBN (18.98) ®® n . . DANE COOK
42 44 192 COLDPLAY a 20 1 B peraaion (ComEDY CENTRAL
A RUSH OF BLOOD TO THE HEAD CAPITOL 40504+ (18.98/11.98) a W "ROY D. MERCER
@' JOHNNY CASH ‘ F | BLACK & BLUE (CAPITOL (NASHVILLE)) -
v | MM SUPER HITS LEGACY/COLUMBIA (NASHVILLE) 66773/SONY MUSIC (9.98/5.98) o 4 3 LARRY THE CABLE GUY
aa 50 17 LOS BUKIS R __THE RIGHT TO BARE ARMS (JACK/WARNER BROS. (NASHVILLE)/WRN)
3 25 JOYAS MUSICALES FONOVISA 350895/UG (13.98) RON WHITE T T
.t o 3 18
a5 10 40 EVANESCENCE e _YOU CAN'T FIX STUPID (IMAGE) -
FALLEN WIND-UP 13063 (18.98) P LEWIS BLACK

48 35 102

o
o)

JOHNNY CASH

BARRY MANILOW -
ULTIMATE MANILDW BMG HERITAGE 10600 (18.96/12.98)

SUBLIME B
SUBLIME GASOLINE AL!.EV’MCA 111413/UME (18.98/12.98) !
FRANK SINATRA u

CLASSIC S{NATRA: HIS GREAT PERFORIMANCES 1953--1960 CAPITOL 23502 (17.98/11.98) |

TOP POP CATALOG: Catalog Albums are 2-year old tities that have fallen below No.
100 on The Billboard 200 or re-issues of older albums. Total Weeks column reflects
combined weeks title has appeared on The Billboard 200 and Top Pop Catalog
Albums. TOP INTERNET: Reflects physical albums ordered through Internet mer-
chants, based on data collected by Nielsen SoundScan. Catalog titles are included.
TOP DIGITAL: Release sold as a complete album bundie through digital download
services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations.
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's » JERRY CLOWER
CLASSIC CLOWER PDWER (MCA NASHVILLE/CHRONICLES/UME;

SOUNDTRACK

i 8
g JIM GAFFIGAN
] _BEYOND THE PALE (COMEDY CENTRAL

RAY STEVENS
80X SEY (CURB)

.'_' ©
L

3 15

BLUE COLLAR COMEDY TOUR RIDES ABAIN (JACK/WARNER BROS. (NASHVILLE)WRN)

BILL ENGVALL
' A DECADE OF LAUGHS (JACK/WARNER BROS. (NASHVILLEYWRN)

SARAH SILVERMAN
JESUS 1S MAGIC (SDUNDTRACK) (INTERSCOPE]

35

6086

JAMIE KENNEDY
_UNWASHED: THE STAND-UP SPECIAL (IMAGE)

35 STEPHEN LYNCH
__THE CRAIG MACHINE (WHAT ARE RECORDS?

-
w
-
~

14 1

MIKE BIRBIGLIA
TWO DRINK MIKE (COMEDY CENTRAL)

Data for week of JUNE 24, 2006
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TOP
DVD SALE

TITLE
LABEL / DISTRIBUTING tABEL & NUMBER (PRICE)
"3 DATE MOVIE

Ul 20TH CENTURY FOX 223469 (29,98}

S
N ™
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Alyson Hannigan/Adam Campbell
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Nielsen
SoundScan

TOP

HEATSEEKE
|

it

Principal Performers
313 xI

P2 B DONAVON FRANKENREITER
LALLE LOST HIGHWAY 006402 (13.98)

HIGH SCHOOL MUSICAL: ENCORE EDITION
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 49549 (26.98)

Zac Efron/Vanessa Anne Hudgens ==

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

Move By Yoursett

KATIE MELUA
DRAMATICO/UNIVERSAL MOTOWN 006866/UMRG (13.98)

Piece By Piece

=

CHEAPER BY THE DOZEN 2
26TH CENTURY FOX 2233111 {29.98)

DANIELLE PECK
BIG MACHINE 010160 {11.98

Danielle Peck

% FREEDOMLAND
| SONY PICTURES HOME ENTERTAINMENT 11440 (28.98)

DJ LIL' CEE/TREVOR SIMPSON
| ULTRA 1411 (19,98)

Ultra.Weekend 2

- THE CHRONICLES OF NARNIA
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62929 (29.98)

Georgie Henley/Skandar Keynes

THE BOUNCING SOULS
EPITAPH 86808 (13,98)

Gold Record

RIDDICK TRILOGY
UNIVERSAL STUDIOS HOME VIDED 26594 (19.98)

VIC LATINO
THAIVEDANCE 90748/THRIVE (21.98)

ThriveMix 02

Vin iesel || Fet

NANNY MCPHEE
| UNIVERSAL STUDIOS HOME VIDEQ 26309 (29.98)

POVERTYNECK HILLBILLIES
RUST 10801 (15,98 CO/OVO) @

Povertyneck Hillbillles

THE RINGER
FOXVIOEQ 33523 (29.98)

DUELO
UNIVISION 310724/UG {12.98) &

Emma Thompson/Colin Firthi.

Johnny Knoxville/Brian Cox I

Relaciones Conflictivas

MUNICH
UNIVERSAL STUOIOS HOME VIDED 21823 (29.98)

JULIETA VENEGAS

Eric Bana/Daniel Crai
¢ 9 SONY BMG NORTE 83420 (14.98)

Limon Y Sal

- BIG MOMMA'S HOUSE 2
| FOXVIDEO 33717 (29 98)

I3 SONYA KITCHELL
L1 W HEAR 0501/VELOUR (13.98)

KING KONG
CNIVERSAL STUDIDS HOME VIOEQ 26260 (29.98)

PRIDE & PREJUDICE
UNIVERSAL STUDIOS HOME VIDED 28072 (29.98)

Keira Knightley/Matthew MacFadyen

Words Came Back To Me

Jack Black/Naomi Watts DAN ZANES AND FRIENDS
f! i 009 (16,98}

Catch That Train!

PEEPING TOM

Peeping Tom

CHICKEN LITTLE
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 36890 (29.98)

HOODWINKED
THE WEINSTEIN COMPANY 79109 (29.98)

ol g IPECAC 77 (16.98)
i DAY OF FIRE
Animated ESSENTIAL 10794 (12.98) CutidiMove
Anne Hathaway/Glenn Close IMOGEN HEAP Speak For Yourself

RCA VICTOR 72532 (11.98)

THE BOONDOCK SAINTS: UNRATED SPECIAL EDITION
20TH CENTURY FOX 2233138 (26.98)

EVANS BLUE
THE POCKET 162585/HOLLYWOOD (11.98)

Willem DaFoe

The Melody And The Energetic Nature Of Volume

WHEN A STRANGER CALLS
SONY PICTURES HOME ENTERTAINMENT 14510 (28.98)

LES CLAYPOOL

Camilla Belle/Tommy Flanagan
ila Tommy 0 PRAWN SONG 0011 (15.98)

Of Whales And Woe

RUMOR HAS IT...
WARNER HOME VIDEQ 70135 (28.98)

THE HUSH SOUND
DECAYDANCE 085/FUELED BY RAMEN (13.98)

Jennifer Aniston/Kevin Costner

Like Vines

o HARRY POTTER AND THE GOBLET OF FIRE
WARNER HOME VIDEO 59388 (26.98)

Daniel Radcliffe/Emma Watson HALIFA

DRIVE-THR

The Inevitability Of A Strange World

THE VENTURE BROS.; SEASON 1
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIOEQ 7528 (29.98)

RAKIM & KEN-Y
PINA 270183/UNIVERSAL LATING (15.98)

Animated

Masterpiece: Nuestra Obra Maestra

- THE 40 YEAR-OLD VIRGIN (UNRATED VERSION)
MCA HOME VIDEQ. INC./UNIVERSAL STUDIOS HOME VIDEO 26706 (29.98)

LEWIS BLACK
COMEDY CENTRAL 0041 (13.98;

Steve Carell/Catherine Keener

The Carnegie Hall Performance

GRANDMA'S BOY
FOXVIDEQ 33705 (27.98)

AARON SHUST
BRASH 0017 (13.98

Allen Covert/Linda Cardellini

Anything Worth Saying

THE FAMILY STONE
FOXVIDEQ 33402 (29.98)

DA MUZICIANZ

Claire Danes/Diane Keaton w
| COLLIPARK 2800*/TVT (17.98)

Da Muzlcianz

PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31663 (19.98)

HURT

Johnny Depp/Orlando Bloom l BAPITOL 4117 (12983

Vol. 1

, BLOODRAYNE: UNRATED DIRECTOR'S CUT
* VISUAL ENTERTAINMENT 0136 (26.98)

GREY'S ANATOMY: SEASON ONE
I TOUCHSTONE HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT 4173503 (29.98)

TITLE

LABEL/ DISTRIBUTING LABEL

BUENA VISTA 49549 (26.98)

THE VENTURE BROS: SEASON 1
NEW LINE/WARNER 7528 (29.98)

'\ 20TH CENTURY FOX

Kristianna Loken/Ben Kingsley 'E

MARK HARRIS
Y MU

The Line Between The Two

IC {1
ALEXI MURDOCH

Ellen Pompeo/Patrick Dempse:
ped/ ) bS8y l ZERQ SUMMER 85400/RAZOR & TIE (16.98)

Time Without Consequence

MONCHY & ALEXANDRA
J&N 50078/SONY BMG NORTE (16.98) ®

Exitos Y Mas

CAMERA OBSCURA
MERGE 276* (15.98)

Let's Get Out Of This Country

BRIAN STOKES MITCHELL
PLAYBILL/LEGACY 80980/SONY MUSIC (18.98)

Brian Stokes Mitchell

SAVING JANE
TOUCAN COVE/UNIVERSAL REPUBLIC 006469/UMRG (13.98

Girl Next Door

THE SLEEPING
VICTORY 282 (13.98)

Questions And Answers

GOMEZ
ATOQ 21547 {13.98)

How We Operate

BISHOP G.E. PATTERSON & CONGREGATION

GREY'S ANATOMY: SEASON ONE
2 _TOUCHSTONE/BUENA VISTA 4173503 (29.98)

FREEDOMLAND
SONY PICTURES HOME ENTERTAINMENT

i _PODIUM 2505 (14.98}

TN YRR EloETN EERe =R

Singing The Old Time Way Volume 2

RED

FRIENDS: THE COMPLETE TENTH SEASON
WARNER 04555 (44.98)

RUMOR HAS IT...
WARNER HOME VIDEQ

ESSENTIAL 10807 (12.98

End Of Sllence

. CALLE 13

' WWE: WRESTLEMANIA 22
WWE/SONY BMG 94540 (34.98)

FOXVIDEQ

THE RINGER

| WHITE LION_96875/SONY BMG NORTE (15.98)

Calle 13 |2

URBAN MYSTIC

WILL & GRACE: SERIES FINALE
LIONS GATE 19392 (9.98)

2 WHEN

SONY PICTURES HOME ENTERTAINMENT

SOBE 49938/WARNER BROS. (13.98)

Ghetto Revelatlons: Il

A STRANGER CALLS

TIESTO

FRIENOS: THE COMPLETE NINTH SEASON

| WARNER 33661 (44.98) FOXVIOEQ

BIG MOMMA'S HOUSE 2

SONG BIRD 09/BLACK HOLE (18.98)

In Search Of Sunrise 5: Los Angeles

BOSTON LEGAL: SEASON ONE

.| 20TH CENTURY FOX 2234113 (49.98) FOXVIDED

THE FAMILY STONE

JORDAN 5932/KOCH {18.98)

REVEREND ROBERT LOWE AND GENERATIONS

Together Again

LA OREJA DE VAN GOGH

THE DUKES OF HAZZARD: THE COMPLETE SIXTH SEASON
WARNER 75817 {39.98)

MUNICH
UNIVERSAL STUDIOS HOME VIOEQ

SONY BMG NORTE 79923 (18.98) @

Guapa

¥
k..
-
E

DAMONE

) | FRIENDS: THE COMPLETE EIGHTH SEASON

| WARNER 24274 (44.98)
NUMB3RS: THE COMPLETE FIRST SEASON
PARAMDUNT 47534 (54.98)
QUEER AS FOLK: THE FINAL SEASON
PARAMOUNT 801184 (109.99)
FRIENDS: THE COMPLETE SEVENTH SEASON
WARNER 24273 (39.98)
~ DEADWOOD: THE COMPLETE SECOND SEASON
HBO 92779 (99.98)
M*A*S*H: SEASON TEN COLLECTOR'S EDITION
| 20TH CENTURY FOX 2234140 (39.98)
FRIENDS: THE COMPLETE FOURTH SEASON
| waRNER 24248 (39.98)

FRIENDS: THE COMPLETE FIFTH SEASON
WARNER 24249 (44.98)

TOP

TITLE

EID0S

5 LAST HOLIDAY
PARAMOUNT HOME ENTERTAINMENT

VIDEQ GAMIEE
RENTALS. ‘

MANUFACTURER

PS2: X-MEN: THE OFFICIAL GANE
ACTIVISION

PS2: HITMAN: BLOOD MONEY

ISLAND 006483/iDJMG (9.98,

Out Here All Night

ALICIA VILLARREAL
UNIVERSAL LATINO 006605 (14.98

Orgullo De Mujer

ANA GABRIEL
SONY BMG NORTE 95902 (15.98)

Historia De Una Reina

HOLLY BROOK
MACHINE SHOP 49298/WARNER BAOS. (13 98)

Like Blood Like Honey

RHONDA VINCENT
ROUNDER 610582 (17.98

§
oo
E

All American Bluegrass Girl

- RAMON AYALA Y SUS BRAVOS DEL NORTE
' _FREDOIE 1940 (16.98)

Antologia De Un Rey Vol. 2 E

AVENTURA
PREMIUM LATIN 94082/SONY BMG NORTE (13.98)

God's Project

MC MAGIC
|_NASTYBOY 7006/8-DUB {16.98)

Magic City :@

LOS TUCANES DE TIJUANA

FRIENDS: THE COMPLETE SIXTH SEASON

F§ PS2: KINGDOM HEARTS Il

UNIVISION 310314/UG (13.98} &

En Vivo - Siempre Contigo

|
A

WARNER 24267 (44.98) £A SPORTS ) MARION MEADOWS Dressed To Chill |
FRIENDS: THE COMPLETE THIRD SEASON % | PS2: THE GODFATHER ﬁ HEADS P 3106 1788

WARNER 22739 (44.98) 90 £ spoRTs £l GIRL AUTHORITY Girl Authority
AVATAR: THE LAST ARBENDER: BOOK 1: WATERVOWMES (g PS2: BLACK 1€ 131080 ROUNDER. 1596, —

NICKELODEON/PARAMOUNT 889424 (16.99) EA SPORTS HILLSONG United We Stand |
FRIENDS: THE COMPLETE SECOND SEASON  Jaa. PS2 NeeD FOR SPEED: woSTwANTEL 51 Y T ;
WARNER 22733 (39.98) £ @ EA SPORTS

ALF - SEASON THREE
LIONS GATE 19249 (39.98)

XBOX: X-MEN: THE OFFICIAL GAME
ACTIVISION

BREAKING & ENTERING

RESCUE ME: THE COMPLETE SECOND SEASON
SONY 13344 (49.98)

ii" (15‘ PS2: EA SPORTS FIGHT NIGHT ROUND 3
EA SPORTS

=5

FRIENDS: THE COMPLETE FIRST SEASON
WARNER 17804 (39.98)

PS2: NBA BALLERS: PHENOM
MIDWAY ENTERTAINMENT

DISNEY'S LITTLE EINSTEIN'S: TEAM UP FOR ADVENTURE
WALT DISNEY/BUENA VISTA 4996203 (19.98)

Data for week of JUNE 24, 2006 |

PS2: JAWS UNLEASHED
MAJESCO GAMES

For chart reprints call 646.654.4633

Haatseekers chart. See Chart Legend for rules and explanations. © 2006,
All rights reserved.

www americanradiohistorv com

Go to www.billboard.biz for complete chart data |

Signed to Decaydance Records, the label launched by Fall Out Boy's Pete Wentz,

Chicago-based band the Hush Sound makes its chart debut with “Like Vines,” entering
Top Heatseekers at No. 17. Discover developing artists making their inaugural Billboard
chart runs each week in Breaking & Entering on billboard.com.

The test-selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard
200. If a Heatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the

. VNU Business Media, Inc. and Nielsen SoundScan, Inc.
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ASCAP mversal PolyGram Intemational, ASCAP),
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ASCAP/Paslae DFB Publrs / el Wil
ingham Publishing, ASCAP L moo3e POP 43;
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ms WORLD (Dion' Have To Be Music, ASCAP/EMI
ngs Of Sea Gayle Music,
usrc Of Stage Three, BMI),

HL-CS 3 H10D
woum vou GO WITH ME (Sony/ATV Tree, BMVAII
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consorcom

Music now of*ers incredible opportunities.
And if you have anything to do with the business
of music, MIDEM is the source.

Only the world's definitive music market brings
together so many key international players under one
roof — with 1C,000 professionals from the recording,

publishing, digital & mobile, audio/video and the
live sectors, MIDEM is an invaluable source of new
business for the year to come.

® MIDEM is a registered trademark of Reed MIDEM

in me, come to the sotrce

mide

A Reed MIDEM quality event

Register now and
save up to

on the regular participation fee
for MIDEM and the MidemNet Forum by registering
now at: www.midem.com

Alzernatively, contact JP Bommel - Tel: +(1) 212 284 5130
email: midemusa@reedmidem.com

* Valid for all participants without a stand on registrations made before 31 October 2006.

Reed

A member of Reed Exhibitions

MIDEM: 21 - 25 January 2007 « MidemNet Forum: 20 - 21 jJanuary 2007
Palais des Festivals, Cannes, France « www.midem.com
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

Vi ARKETPLACE

For ad placement write to classifieds@billboard.com or call 800-223-7524

HELP WANTED

Billboard.com Editor

VNU Business Media publishes over 44 business publications, stages more than 44

trade shows and conferences and operates approximately 200 business-to-business

electronic products. We operate around the globe, covering some of the most powerful

industries in the world including entertainment, retail, media, travel and design.

The Billbboard.com Editor holds a leadership position in creating and editing

content for Billboard.com and related properties. Working with a small team to

deliver 24/7 updates to a large consumer audience while interacting with other

Billboard properties in the B2B space in terms of expertise and content

cross-pollination, Responsibilities include but are not limited to:

- Edits content from staff and freelance writers

« Coordinates programming of Billboard.com site

- Maintains relationships with music industry leaders

» Conducts interviews with artists, manager, producers and similar.

- Some management duties and interaction with other departments required.

- Attends industry events, represent the brand and “bring home” the news and other
relevant information-without supervisor guidance.

« Coordinate with strategic online partners

» Liaise with sales, marketing, circulation and tech teamns

Must have the ability to multitask and operate with minimal supervision, knowledge of
blog space, experience with delivering content to mobile applications, excellent comput-
er skills and deep experience with online publishing. Must have strong attention to
detail, professional demeanor and excellent organizations and communication skills.

Please send a cover letter and your résumé to: hr@vnubusinessmedia.com. Please include
Biliboard.com editor in the header. Only candidates selected for interviews will be contact-

ed. No phone calls or agencies please. VNU Business A

Media offers a competitive salary with excellent bene- I r

fits. VNU is an equal opportunity employer.

Major music company seeks senior attorney for Legal and Business Affairs
Department to report to the General Counsel.

Requirements:

-Must have at least 4 years experience;

-Must have music industry experience working for a major music company or
organization; or

-Must have worked for an internet and/or online company with specialty in the
use of intellectual property.

-Experience with new media and technology agreements is essential, as are
strong communication and negotiation skills.

Excellent benefits package offered.
Please email résumés to: Music_Lwyer@yahoo.com; Attn: Human Resources
We are an Equal Opportunity Employer

General Assiﬁnmenl Correspondent - Los Angeles
Billboard Information Group

VNU Business Media publishes over 40 business publications, 17 directories, stages 70 events
and conferences and 59 trade shows, and operates 174 electronic products. We operate around
the globe, covering some of the most powerful industries in the world including entertain-
ment, media, marketing, retail, travel, professional performance, real estate and design.

Billboard Magazine, a VNU publication, currently has a career op%ortuni for a full-time gen-
eral assignment correspondent, with an emphasis on touring, to be based in the Los Angeles
Bureau.

This position requires the correspondent to deliver astute reporﬁnﬁ paired with timely per-
spective, insight and analysis of the touring industry, as well as handle general reporting
assignments in all fields covered by Billboard. The role requires a writer who can deliver
pieces for the weekly magazine of Billboard while offering robust coverage for the online prop-
erties, as well as helping plan an annual touring conference. Additionally, this position will
include fulfilling the West Coast editorial needs of posting stories for Billboard.biz - the 24/7
online face of Billboard's coverage of the music industry. The job requires extensive writing,
reporting and project management skills. Experience in Web publishing is essential.

For consideration, please send your résumé and cover letter including salary requirements to:

VNU Business Media Human Resources - LA

Email: vnuhrla@vnubuspubs.com
Fax: 323.525.2211

Visit our website at www.vnubusinessmedia.com or www.billboard.com

Only candidates selected for interviews will be contacted. No s

phone calls or agencies please. VNU Business Media offers

competitive salary with excellent benefits. VNU is an equal I r
opportunity employer.

REAL ESTATE

NJ GOLD COAST

REAL ESTATE

g ik
North Bergen, N] New Const. 3 BR, 3.5 Bath-Duplex 2284 sqft.
Direct East Views: Custom Audio/Video w/3 Plaza TV's Ind.

Weehawken. N| 5 BR. 3.5 Bad;Eolonﬂ io e e,c]usxve Bluff Area

with NYC and the Hudson River views. ¢ Gogeous home owned by

Arthur Imperator the visionary of the N) God Coast. Price. ~ $2,650,000.

el e

Doorman, Gym 2 Pk. Spaces. Buy $1,279,000 or Rent $5745 M/O

West New York, NJ — Harbor Place Mansion: 4 Story Town home:
4110 Sqft. 2 Car Garage, Private Elevator. 10 ft. Ceilings. Gourmet
Kitchen: Jewel of the Gold Coast. Offering Price:

TR e

Weehawken, NJ — Port Imperial Brownstane: 4 Story Town-
home: Direct East Views 4000 sqgft. Privzte Elevator and Garage.

$2,275,000 Amazing upgrades $2,975,000.

PASO ROBLES

Two estate-size AG parcels
(32 & 34 ac.) w/numerous homesites,
Salinas River frontage, oaks,
spectacular views, and lots of flat
ground hidden behind natural hiil
only 6 minutes from downtown and 2
mins. to the airport. $3.8M, Home &
Ranch, Realtors,
Gloria Whitaker, (805) 550-5206

Executive Office Suite
Beverly Hills 2200 Sq. Ft.

S private offices w/main reception.
24 hr. security, on-site valet.
Avail. now - call for details

310-358-3000

HELP WANTED

BILLBOARD CILASSIFIEDS
MOVIEE LUXURY REAL ESTATE TO THEE STARS
REACH THE HIGH-POWERIED WORLD OF
MUSIC & ENTERTAINMENT

Call Mark Wood - Real Estate Manager
661-270-0798 - Fax: 323-525-2395
Billboard @ musician.org
1-800-223-7524

Reach all the movers & shakers every week through
the pages of Billboard
a force in the music/entertainment
industry for over 100 years

MUSIC RECORDING

STUDIOS

MERCHANDISE

MUSIC LICENSING
MUST have synch licensing
experience - if you love licensing,
this is the job for you - varies work -
small company -
good salary & benefits.

Fax résumés to: 212-949-6241

BUY DIRECT AND SAVE! RECORDING BUSINESS FOR
While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-8000.

Fax (609) 890-0247 or wrlite
Scorplo Music, Inc.
P.0.Box A Trenton, N.J. 08691-0020
email: scorpiomus@aol.com

SALE: Prime Manhattan location,
fully equipped, unique
construction, high-profile clients,

views, light. Call 917-538-3444.
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Sothebys

INTERNATIONAL REALTY

SELECTED
PROPERTIES

19453 PACIFIC COAST HWY: Malibu. Magnificent
ocean view estate site w/ approx 133 acres (54
hechtare) of vacant land, zoning allows for 6 home
sites. Call for details. $15,400,000 Susan Kastner
310.260.8288

ADOBE AND ACREAGE: Santa Ynez Valley. 80 year
old Santa Ynez Valley Adobe on 9 acres. Stunning
design, pool, guest house, horse facilities & vineyard!
Very fun property! $4,495,000 Claire Hanssen
805.680.0929

YEAR ROUND COMFORT: Rancho Mirage.
Sophisticated contemporary offering elegance and
style. Huge courtyard w/ pool/spa, 3 car gar. Best
of all it’s reduced $150,000. $1,495,000 CR Silva
760.285.7530

10343 OLETHA LN: Bel Air. Beverly Glen Gem.
Light-bright open floorplan skylights, cathedral
ceilings,private setting.Rooftop area, balconys,and Zen
garden. $1,034,000 Justin Rubin 3/0.481.4339

OPEN 2.5 C6/18/06

4239 BRUNSWICK AVE: Los Feliz. Stunning restored
¢1931 char Spanish. LR w/FP, FDR, hrdwd flrs. 2bd/| ba.
Lg. rooms, huge pvt. park-like lot.www.4239brunswick.

com $695,000 Rick Yohon 323.671.2356

SOCALSIR.COM
BEVERLY HILLS |
PACIFIC PALISADES |

BRENTWOOD |
PALM DESERT |

CAMARILLO |
PALM SPRINGS |

T E R R A: Rancho Mirage. With 5bd/8ba, 8 very
unique fpls, 4 kit, 51 distinct & rare stain glass
windows, you're in a home like no other. www.
desertcoveavenue.com. $12,000,000 Enzo Ricciardelli
310.260.8275

©OPEMN 2-5 06/18/06

10064 TOLUCA LAKE: Toluca Lake. Done, pvt, gated.
5bd/4.5ba Lakefront estate w/ it's own dock. Sound
studio, pl/spa, chefs kit, viking range, 3 fpl, 3 car grg.
$3,895,000 Schramm/javid 310.612.304 1

OPEN 2-5 06/18/06

533 N EDINBURGH AVE: West Hwd. 3bd/2ba 1927
Spnsh wicharm+char. LR w/fpl, hwd flrs. Grmt kit w/
Vkng appl. Mstr to yd wiblt-in firepit. Photos@www.
JoryBurton.com. $1,449,000 fory Burton 310.385.7222

8401 RIDPATH: Hollywood Hills. Cottage oasis
w/canyon vus. 2bd/2ba, den, Irg patio, side yrd w/koi
pond, hi-ceiling loft-like liv area up, lush landscaping.
$875,000 Hobgood/Cilic 310.786.1841

OP=N 2-5 06/18/05

P -

1045 N KINGS RD #204: West Hwd. Beautifully
remodeled 2bd/Iba in prime loc. High-end finishes
include ss appls & grnt kit, custom bath & tile, walk in
clst, pool. $499,000 Kevin & Jo Keyser 323.854.0381

PASADENA |

HOLLYWOOD BEACH [
SANTA BARBARA |

: - : Eoe a - B3
MALIBU ESTATE: Malibu. Contemporary Med w/
spectacular ocean & canyon views. 4bd+mstr suite

w/ his&her ba. Garden w/bbq area. Pool and spa.
$6,295,000 Mandile/Knapp 310.786.1803

OPEN 2-£ 06/18/06

8514 HILLSIDE AVE: Sunset Strip. Hip & stylish
renovated contemp w/jet-liner vus. 4bd/4.5ba. App
4300sqgft. Exquisite spa-like mstr suite, grand LR, chefs
kit. $2,699,000 Filice/Maltas 310.205.0305

2947 WOODWARDIA DR: Bel Air. Wonderfully
updated & remodeled. 3BD/2.5BA plus media room.
Hdwd flrs. Huge master suite. Gorgeous private patio.
$1,425,000 Jim & Carol Shogren 310.481.4305

OPEN 2-5 06/18/06

"ig
1916 LUCILE AVE: Silver Lake. Moreno Highlands
Spanish sits high up off the street w/180° vus. 3bd/2ba.

Formal din/liv w/frpl. Hdwd flrs. Great outdr patios.
$859,000 Karen Lower 323.804.8043

665 ENCHANTED WAY: Pacific Palisades. Ocean
views. Redone 4bd/3ba, 4th bd as office/studio.
Gourmet kitchen. Cheerful indoor/outdoor living. Cul-
de-sac. Lease. $10,000/mo Josie Tong 310.779.8776

LOS ALAMOS l LOS FELIZ |
SANTA MONICA |

LOS OLIvos |
SANTA YNEZ

WWW.24ININETEENTH.COM: Santa Monica.
Irreplaceable Irg 5bd/5.5ba of quality w/ volume
& privacy. Gorgeous rich dark firs, showcase kit,
luxurious mstr, media rm &pl. $4,500,000 james
Respondek 310.255.5411

JEWEL IN JONATA SPRINGS: Santa Ynez Valley.

20 acres w/awesome views of Santa Ynez Valley.
Contemporary bright home, pool, horse barn & miles
of trails. A “Great Get-A-Way"! $1,950,000 Claire
Hanssen 805.680.0929

OPEN 2-5 06/18/06

734 NOWITA PL: Venice.2bd/2ba+ofc.Dsgnr Md-
Cntry Mdrn.Vitd ceils w/hrdwd flrs.Kit w/mrbl
cntrs.2nd bd w/Frdrs 2 prvt Indscpd yrd. Photos@
JoryBurton.com $1,399,000 fory Burton 310.385.7222

OPEN 2-5 06/18/06

"

4 : : z PUURGER
2613 ADELBERT AVE: Silver Lake. Secluded 192
craftsman, 2bd/ I ba, office, copper countertops, hdwd

flrs. Lrg yd & sep artist studio on adjoining lot also
incld. $749,000 Tim Hartley 310.770.5168

6205 FRONDOSA: Malibu: Remodeled 4 bd, 2.5ba
ranch.Beach club, gmt. kit, romantix mstr, formal dining
area, Ige. landscaped yard, quiet culdesac. $5,500/mo
Gracee Arthur 310.317.2800

MALIBU |
I SUNSET STRIP |

MONTECITO
WESTLAKE VILLAGE

Sotheby's International Realty, Inc. is Owned and Operated by NRT Incorporated. Sotheby's internatinnal Realty® is a registered trademark Sotheby’s International Realty does not guarantee the accuracy of square footage, tot size. or other information concerning the condition or features of the property provided by the seller or obtained from public records or
other sources, and the buyer is advised to independently verify the accuracy of that information threugh personal inspection with appropriate licensed professionals. Farm of Jas de Beuffan, used with permission.
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PROFESSIONAL SERVICES

Inclvdes: 1-color booklet &

1,000CDs

in full-color jackets for just

59901 471

I-color CD label from print-ready
film, jewelbox, shrinkwrap

Inclvdes: 4-color booklet &
2-color (D label from print-ready
film, jewelbox, shrinkwrap

| 300 .55 $775.00
1000 .52.: §1099.00

D.J. VENYL PROMO
TOO 127 vinve $799.00 additionol 1P's: $1.50 each
500 127 vinvt $1,279.00 reoroer $710.00

1000 7127 vinvi $1,889.00 reorDer - $1319.00
PACKAGES INCLUDE: WHITE JACKET w/ HOLE » MASTERING = FULL PROCESSING =
TEST PRESSINGS * 2-COLOR LABELS {stock background) » SHRINKWRAP = QHICK TURN AROUND

RA[NBO RECORDS MaNUACTURING CORPORATION
8960 Fton Ave., Canoga Park, CA 91304 - (818) 280- 1100

fax: (818) 280- 1101 » wwhw.rainborecords.com » into@rainborecords.com

WE'VE MOVED!
A larger facilivies
m Canoga Park

Call today for
your free catalog!

1-800-468- 9353

www.discmakers.com/bb

ASK FOR OUR FREE BROCHURE!

DUPLICATION/REPLICATION

Odds On Blow Out Discounts'

Includes on-disc printing, Tull-color printed

bookiet, bartode and cello wrapping. ’
I B i 1'5!5 & 8dvd manufacturing
(s s Ds €Ds 3 14 Sunset Woy

Henderson, NV 89014
www.0ddsOnRecording.com

+2994499 :699 51099 1999 .
Toll-Free 877-0DDS ON 1

COS - D¥0S * SHAPED BISCS - SPECIALTY PACKRBING « CASSETTES

KEED CDs 2 e chone s
CRYSTALCLEAR &

DISC RED TAPE

BUSINESS

OPPORTUNITIES

boardeven

ARTIST/LABELS HAVE YOUR MUSIC
VIDEOS SEEN WORLD WIDE
NEED VIDEOS?
erb-webdevelopment.com
NEWS VIDEOS MUSIC
PRIZES & CASH$
e-radiobiz.com

Volunteers Needed

If you will be in the Los
Angeles, CA area September
10-12 and would like to
volunteer for Billboard
MECCA @ CTIA
Please contact:
Courtney Marks
cmarks@Dbillboard.com
646.654.4652 For more
information visit;
www.billboardevents.com

CHZEH YUL YUR CYRAENL FP3CL015)
1000 CDs ¢+ $9

1000 PROMO €D PACK « §
1000 DVDs = §

TRUSTED EXPERIENCE
FOR OVER 35 YEARS!

GordonAtlantic
Immediate Grammy-Award Winners
Album Investment Opportunity-300K,
Top Return, All Cash, Labels Fine,
NDA, gordonatlantic.com,
212-537-0188

AUCTIONS
VINYL PRESSING \ 2
\IRC

12” Vinyl Pressings
We buy & sell smalil & large
quantities of 12” Vinyl. If
you also buy or just sell,
please contact us:

WWW.CRYSTALCLEARCDS.COM - 1-800-880-0073

PURE VINYL, INC.

purevinyl@myacc.net C}“
Tel: 954-757-8455

ROCK ART

Collectable Artwork By
Lynyrd Skynyrd Drummer
MICHAEL CARTELLONE

(Y AUCTION OR
BUY OUTRIGHT!

HERITAGE

Auction Galleries

FOR SALE

TheBillhoardStore

YOUR ONE STOP STORE FOR...

e Billboard Directories ® Billboard Merchandise
e Billboard Books ® Magazine Subscriptions

WWW.MICHAELCARTELLONE.COM = Sale Items « And much more...

Mileposts

COMPILED BY SARAH HAN shan@billboard.com

Ligetl?Dies yoray

One of the 20th century’s most compelling and original voices, composer Gy-
orgy Ligeti died June 12 1n Vienna at the age of 83. His passing came after a se-
rious illness, but the exact cause was not disclosed.

Ligeti became better-known in the wider pop culture when some of his work
appeared in Stanley Kubrick’s film “2001: A
Space Odyssey,” including excerpts from his
“Requiem,” “Lux Aeterna” for chorus and “At-
mospheres” for orchestra. “Atmospheres” in
particular was a defining piece for the com-
poser, packed with thick textures in a style that
he dubbed “micropolyphony.”

Ligeti's music was ever-resistant to easy clas-
sification, and his compositional voice reflected
the turmoil of his own life and the wider back-
drop of a chaotic Europe. Born in 1923 in Ro-
mania to Hungarian-Jewish parents, he losthis
father and brother to Holocaust death camps;

he himself survived forced labor. After World War [1, he entered the Budapest
Academy to study music. When the Soviet Union crushed Hungary’s revolu-

| tion of 1956, Ligeti fled and settled in Cologne, Germany. Three years later, he

moved to Vienna and eventually became an Austrian citizen.

Using a broad palette was a conscious choice. As he put it, “I am an enemy
of ideologies in the arts. Totalitarian regimes do not like dissonances.” Ligeti's
eclectic output ranged over an extraordinary array of aesthetic territory, such as
in his “Poeme Symphonique,” a witty 1962 piece scored for 100 metronomes;
the surreal opera “Le Grand Macabre,” which debuted in Sweden in 1978; the
Balkan- and Gypsy music-inspired “Horn Trio” from 1982, which was an hom-
age to Brahms’ piece for the same configuration of French horn, violin and piano;
and his “Etudes for Piano,” a series begun in the 1980s that often evokes the

1 polyrhythms of Central African drumming.

Ligeti’'s discography includes releases on Sony Classical, Teldec, Deutsche
Grammophon, Wergo and BIS, among many other labels. He is survived by his
wife, Vera, a psychologist; and son Lukas, a rising New York-based composer.

—Anastasia Tsioulcas

BIRTHS [S3§:3R Rainey, to Kori

and Pat Green, June 12 in Fort
Worth, Texas. Father is an artist for
BNA Records.

Teo Leyasmeyer, 59, May
16 at St. Elizabeth’s Hospital in
Boston, of liver and kidney failure.
Leyasmeyer was a fixture of Boston’s
blues scene as a promoter and

GIRL: Isabella May Cantrell Tepper,
to Laura Cantrell and Jeremy Tepper,
May 27 in New York. Mother is an
artist for Matador Records and radio
host for noncommerical WFMU New
York. Father is format programming
manager at Sirius Satellite Radio.

MARRIAGES Maria Lois Ho to

Erik Christopher Burge, May 6 in
San Juan, Puerto Rico. Bride is VP of
corporate communications at
Universal Music Group. Groom is a
freelance assistant director for TV
and film.

FOR THE RECORD

In the June 3 issue, a Backbeat
page photo of KT Tunstali re-
ceiving her first RIAA-certified
gold plaque shouid have identi-
fied Rick Krim and Jen Stilson
as VH1 executives.

In the Biilboard Stars report on
Alternative Distribution Alliance
in the June 17 issue, a photo-

pianist.

Born in Germany, Leyasmeyer
began his career as.a pianist with
bluesmen Buddy Guy and Freddie
King. He later worked as music
coordinator at the House of Blues in
Cambridge, Mass., bringing in such
acts as Otis Rush, lke Turner,
Solomon Burke and the Blind Boys
of Alabama.

The Blues Foundation honored
Leyasmeyer with the Keeping the
Blues Alive Award in 1997.

He is survived by his wife, Hege;
and daughters Nena and Lily.

graph of Michael Bassin, ADA
head of national sales, was
misidentified. Also, in the cap-
tion for a photo of ADA execu-
tives, the identifications of
Bassin and executive VP Mitchell
Wolk were transposed. In the
story “Great Music People,” the

name of former ADA executive

Adam Somers was misspelled.

84 | JUNE 24, 2006

www.americanradiohistorv.com



www.americanradiohistory.com

During the
2006 Women in

Film gala, artist |
Jennifer Lopez,
producer Lauren Shuler
Donner and songwriter
Diane Warren were honored
with the Crystal Award June 6
at the Tentury Plaza in Los
Angeles. Ce-ebrating the event’s
theme, Silm Brings !Js the World,
are, from left, Lopez, Warren and
artist Marc Anthony. PHOTO: LESTER
COHEN/WIREIMAGE.COM

Former

TJoad the

Wet Sprocket
“rontman Gien
Philkps parformed

a few zunes “rom his
new selo alcum, “Mr.
Lemors,” May 12 at
the Eillenard cffices in
Naw York.

~ Godsmack enc =oo F ghters payed
~ tribute tc lezEncany kands Kiss, Queen, Def
-~ Leppard and Judbs Friest for YHI's 'VH1 Rocx
Honors." The ska~v #= tacec at the andalay Bey "
Events Center in Laz Vegas and premiered May 31 or VH. %
Pictured on the red cxoet, ‘rom lefk, a-e Godsmack’s Snanson
Larking, MTV Networ<s Music Group president Van Toffler,

Focz aas includ ng . '

During the

May 20 premiere

of the “La Traviata”

DVD, Universal Music

Germany president/CEO
Frank Briegmann, right,
presented opera stars Anna
Netrebko, left, and Rolando
Villazén with platinum and
gold awards for their 2005
Deutsche Grammophon
recording of Verdi’s “La Traviata,”
at the Pinakothek der Moderne
museum in Munich, Germany.

. A e
Rock in Rio Lisboa 2006
recently showcased acts including %
Shakira, the Darkness, Carlos Santana 1
and Red Hot Chili Peppers at the City of Rock

in Bela Vista Park, Lisbon. Pictured backstage, from
left, are Rock in Rio talent coordinator and 9

Evenpro/Water Brother International president Phit
Rodriguez, Rock in Rio founder/creator Roberto Medina and

Godsmack's Sully Erna, /-1 G4 Tomr Calderone and CGodsmack’s

| Iron Maiden co-manager/Sanctuary Records co-founder Rod
Robbie Merrill arc Tony Rombdla. PHOC: GETTY MACE=/V I

Smallwood. PHOTO: AGENCIA ZERO

Columbia artist

Tony Bennett met

with key Sony BMG

executives June 5 at a

reception in honor of

Bennett's upcoming Cclureia

release, "Duets: An Amarican

Classic,” at the Sony Club im Naw.

York, From left are Sony EMG's

Tim Prescott, Bennett's m=raqes
and son Danny Bennett, Seny BrM3's

| Rolf Schmidt-Holtz, Benne<:

Columbia Records’ Steve Serrets,

Sony Music Label Group's ROk

‘| Stringer and Sony BMG’s m Bewen.

’ | Legendary band Blondie
81 ‘was inductec into the

Qockwalk of Fame May
‘22 at the Gutar Center
on Holywood's Sunset
Boulevard. F-om left
are Blcndie's Chris
Stein, Jeborah
Harry and Clem
‘Burke. .

Universal
Music Latin *
America/Iberian [
Peninsula chairman/ZEO
Jesus Lopez, left, preseated
sirger Andrea Bocelli wth a
2lague for sales of Mmore than
S00,000 copies of 1is album J
“asmcr” in Latin Amerca, Spain [ Eelvede e Vodka
&1d Portugal. In Latin America, irvized Music industry guests to
“Armce” tcpred Mexico's sales chart «Ldis Istening party for her
for thrze consecutive weeks anc has %4 upcomng sibam, “Kelis Was Here,” May 0
game-ed gold albums in argertina, at 32 Geagrees Luxe Lounge in Phitadelgha.
<Centa America, Chile, Span and the Enjoy ng -k2 rign's festivizies are, from let. Jive
L.S. Lati~ market. Bocelli kictked of his Records' Cssig Daw's and Lisa Cambridge, Kdis aad
U.S. tour Juae 9. l Corerstore Promctions’ Chris Atlas.

= M-
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EDITED BY MICHAEL PAOLETTA

n
For more INSIDE TRACK go to I)'?
www.billboard m

Dave Stewart and Kara DioGuardi held court June 12 at
the Tribeca Grand Hotel in New Yaork to reveal details
about their new rock group Platinum Weird. Or did they?
The two hosted a screening of “Platinum Weird,” a doc-
umentary film (sort of) about a band by that name, which
Stewart formed (supposedly) in 1974 with Erin Grace, a fic-
tional (we think) singer who disappeared before achiev-
ing stardom. The 40-minute piece includes deadpan in-
terviews with the real (we’re certain) Mick Jagger, Elton
John, Stevie Nicks, Ringo Starr, Bob Geldof, Christina
Aguilera, Jimmy lovine and others. It sets up the launch
of the actual (we hope) “Platinum Weird” album, whichis
due Aug. 22 on Interscope. The film debuts July 5 on VH1
(or so we are told). One thing we kncow for sure: The duo
made its live debut June 8 performing two songs at the
Recording Academy’s Los Angeles Honors. Another thing
we know—before she was a hit songwriter, DioGuardi
worked for Billboard in the New York office.

TURKISH DELIGHT
We can think of no better recipient: The Ministry of Cul-
ture and Tourism of the Republic of Turkey presented its
2006 Outstanding Achievement Award in Arts & Culture
to producer Arif Mardin. Mardin’s son, Joe, accepted the
award on his father’s behalf June 14 at the American Turk-
ish Society’s annual meeting in New York. Atlantic Records
founder Ahmet Ertegun, who is also Turkish, was very much
present at this special occasion.

Mardin, who was born in Istanbul, began his music career
. at Atlantic Records in 1963. The legendzry producer
and 12-time Grammy Award winner has worked
with numerous superstars, including Aretha
Franklin and Barbra Streisand. In 20)1
Mardin retired from Atlantic and subse-
quently reactivated the Manhattan/EM]1
Records label, where he worked with
among others, Norah Jones. Mardin
is alongtime American Turkish So-
ciety vice chairman.

Billboard’s own senior R&B
correspondent Gail Mitchell
will be honored June 23 by
the Friars of Beverly Hills.
Malcolm Jamal Warner and
industry veteran Bruce
Walker will host the evening.
A number of special musi- |
cal guests, including Eric
Benet and Desiree Cole- é! .
man Jackson, are ex- =
pected to perform. B&B En-
tertainment, BMI and Hidden
Beach Recordings are sponsor-
ing the event. Where’s Milton
Berle when you need him?

#

DioGUARDI
and STEWART

as September. Latin music accounts for roughly 7% of all album
sales and 1% of all digital sales.

LISTENING EN ESPANOL
Track has learned that iTunes is preparing to launch iTunes
Espafiol. Sources at several key labels say the digital retailer
has been making the rounds to discuss the all-Spanish sec-
tion within the larger iTunes store. The iTunes Espafiol area
would better-organize Latin music and arrange it by genre,
which has the potential to make for a more effective shopping -
experience for Latin music fans. A launch could come as early

From left, Billboard’s MICHAEL
PAOLETTA, COLLECTIVE SOUL’S
JOEL KOSCHE and ED ROLAND,
Billboard’s KEN SCHLAGER and
SILVIQ METROLUONGO, and

Coltecfive Soul co-managers SCOTT
WELCH and FRED CROSHAL.

UNPLUGGED SOUL
Collective Soul is busy putting the finishing touches on its i
new album, but that did not prevent bandmates Ed Roland
and Joel Kosche from stopping by Billboard’s New York of-
fice June 13 for an intimate performance at the Billboard
Cafe. With guitars in hand, the pair delivered such chart-
toppers as “The World I Know,” “Shine” and “December.”
Atone point, a Billboard staffer requested “Gel.” But Roland
had bad news: “We've never done that songacoustically be-
fore.” Sorry. Instead of “Gel,” Roland and Kosche delivered
a funked-up version of “Better Now” and the sparkling new
“Hollywood,” which will be the first single from the band’s
new album, due in December.
MHE'S OUR MARN
Leonard Cohen’s massive influence on the rock world is
apparent in the new documentary “Leonard Cohen: I'm
Your Man,” which opens nationally July 14. A number of
top acts can be found on the accompanying soundtrack,
which arrives July 25 via Verve Forecast. U2 joins Cohen ]
for “Tower of Song,” while Rufus Wainwright belts
out “Chelsea Hotel No. 2” and “Everybody
Knows.” Nick Cave tackles the classic
“Suzanne,” while Beth Orton covers “Sisters
of Mercy.” Several performances were cap-
tured at 2005 tribute concerts for Cohenin
Sydney, which were staged by industry vet
Hal Willner.

‘PRAY’ FOR A CURE

Track hears that UNAIDS has
tapped newcomer Tinatin to
help raise awareness and

Executive

EDITED BY SARAH HAN
RECORD COMPANIES: Sony BMG Music Entertain-
ment promotes Kelvin Wadsworth to executive VP/
COO of the Asia region. He is based in Hong Kong.
Wadsworth was senior VP/CFO.

Concord Music Group in Los Angeles taps Grammy
Award-winning composer/arranger/producer Jorge
Calandrelli as executive musical director.

Universal Music Mexico in Mexico City names Robert
Lear senior VP of A&R and marketing. He was VP of
Latin artist marketing at Universal Music Latin America.

Roadrunner Records in New York names Madelyn
Scarpulia senior VP of marketing. She held the same
position at Sanctuary Records.

RCA Nashville promotes Keith Gale to VP of national
promotion. He was senior director.

Universal Motown Records Group in New York names
Gina Harrell senior VP of video production. She was VP
of video production at Elektra Entertainment Group.

Rust Records in Cleveland names Tony Michaels dir-
ector of Midwest promotion. He is based in Nashville.
Michaels was regional director of promotions at Capitol
Records Nashville.

Zomba Gospel in New York names Kymberlee Nors-
worthy director of publicity. She was a publicist at Sanc-
tuary Urban Records.

TOURING: Live Nation in Los Angeles names Bruce
Moran president. He was CEO at OCESA Presents/CIE
USA Entertainment. Live Nation also taps Phil Ernst as
senior VP. He was president at OCESA Presents. Both
are based in New York.

House of Blues Entertainment in Hollywood ups
David Swift to VP of business development for HOB
Concerts. He was VP of HOB Concerts, San Diego, and
GM of Coors Amphitheater.

-

-
WADSWORTH LEAR

SCARPULLA

PUBLISHING: BMI in New York ups Eleanor Grier to
executive director of writer administration and research.
She was senior director.

MEDIA: CMT in Nashville promotes Lewis Bogach to
VP of program development and production. He was
senior director.

Send submissions to shan@billboard.com.

funds for its joint United Na-
tions program on HIV/AIDS.
According to Mary Clemente,
CEO of M3—the Image
Group, who helped orches-
trate the deal, Tinatin’s orig-
inal song “I Pray” will be at
the center ofa UNAIDS fund-
raising effort. Tinatin, who
hails from Georgia, Russia,and
resides in New York, will per-
form the song at UNAIDS
events worldwide. Though the
photogenic 21-year-old singer/
songwriter is unsigned, after
hearing “I Pray” and a couple of
other songs, Track is confident that
will soon change.

DIOGUARDI & STEWART: MARK SULLIVAN/WIREIMAGE COM
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LOVE AND UNDERSTANDING

Cher has teamed with Operation Helmet to help upgrade
existing helmets used by U.S. troops in lraq and
Afghanistan. Many of the helmets were designed to prima-
rily protect against bullets and explosive fragments, not
bomDb blasts and motor vehicle accidents. For more info,
visit operation-helmet.org.

CIRCLE THE DATE

The G&P Foundation for Cancer Research will hold a Disco
& Diamonds fund-raiser Oct. 4 at Capitale in New York.
For more info on the '70s disco-themed event, go to
gpfoundation.com.
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800,000 SPINS

Truly Madly Deeply/ COLUMBIA
700,000 SPINS
Complicated, /ARISTA/RMG
Here Without You JUNIVERSAL
If You Could Only See POLYDOR
600,000 SPINS
In Do Club INTERSCOPE
Supermar /AWARE/COLUMBIA
BROADCAST DATA SYSTEMS
400,000 SPINS
Live Like You Were Dying A CURB
Photograph/ k /COLUMBIA
300,000 SPINS
Cold/ /COLUMBIA
My Front Porch Looking In BNA
Wanna Talk About Me DREAMWORKS
200,000 SPINS
Temperature VP/ATLANTIC
Unwritten EPIC
Bod Day WARNER BROS
Breathe (2am) COLUMBIA
Mr. Mom BNA
I'm Sprung/ JIVE/ZOMBA
American Soldier ) DREAMWORKS
Bother ROADRUNNER/IDIMG
Making Memories Of Us/ K CAPITOL NASHVILLE
100,000 SPINS
Hips Don’t Lie EPIC
Savin’ Me ROADRUNNER
Ridin UNIVERSAL
Ever The Same /MELISMA/ATLANTIC
What Hurts The Mos! LYRIC STREET
Over My Head (Cable Car) EPIC
What You Know/ GRAND HUSTLE/ATLANTIC
Love A&M
Nobody But Me /WARNER BROS
Everytime We Touch /ROBBINS
Shake That AFTERMATH/SHADY/INTERSCOPE
Talk/ /CAPITOL
Shake VT
Believe/ /LYRIC STREET
Skin {Sarabeth) LYRIC STREET
Stay With Me (Brass Bed) LYRIC STREET
Billy's Got His Beer Goggles 903 MUSIC
Rompe INTERSCOPE/EL CARTEL
Homewrecker EPIC
Good Ride Cowboy PEARL/LYRIC STREET
50,000 SPINS
When You're Mad/ /IDIMG
p Yo Finge BME/TVT
Settie For A Slowdown /CAPITOL NASHVILLE
So What GEFFEN/DISTURBING THA PEACE
It’s Goin’ Down BAD BOY SOUTH/ATLANTIC
Girl/ ATLAN
Dani California WARNER BROS
For You | Will (LO idence) /COLUMBIA
ze Matters (Someday) UNIVERSAL SOUTH
The Lucky One WARNER BROS
Where'd You Go MACHINE SHOP/WARNER BROS
Whot’s Left Of Me JIVE
Black Horse & The Cherry Tree VIRGIN
When The Stars Go Bl CURB
Move Along INTERSCOPE
The Real Thing /RCA
Upside Down /BRUSHFIRE/UNIVERSAL
Got You/ /BROKEN BOW
Tell Me When To Go WARNER BROS
Best Friend, 'INTERSCOPE
Don’t Ask Me How | Know : RCA
Every Time | Heor Your Name ARISTA
The Seashores Of Old Mexico /MCA
Gettin’ Some/ /DTP/IDIM
Last Day Of My Life ARISTA
Say I/ ¢ SLAND/IDJMG
world Wide Swicidey /)
Every Day Is Exactly The Same/ INTERSCOPE
Jesus Can Work It Out, ; /ICEE
Knng Without A Crown/ /QR/EP'C
Speak/ /REPUBLIC/UNWERSAL
Just Feel Better y ARISTA
Me & U /NEXTSELECTION/BAD BOY/ATLANTIC
Ella Y Yo PREMIUM LATIN
Ojala Que Te Mueres/ WARNER MUSIC LATINA
In The Blink Of An Eye INO/CURB
Can’t Let Go O SO DEF
No Way Back/ /RCA/BMG
Rokata/ Wi MAS FLOW/MACHETE
Togver Live Without Me 3 McBray A SPARROW
Hide REUNION/PL
TO0 SPIN AWARD WINNER el g I. _
p - dl - ) This Man BEC
| i ||'|"I-,f I | Eef b it URB N Ielsen
108 N ight Now
I\ Broadcast Data
.‘l. ] \h
Systems
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Thanks fo the honorees:

KISS # Queen

Defrteppugb $ Judas Pnest

s T the fribute pecformers;

'If Bob Zombw, Tommq Lee, Slash,
Scoft lan and Gilby Clarke

*Source: Nielsem Media Res=arch.
5/3l/06 9p-ll05p Based o P2 + Reach (000).
Qualificatio ailable upon request.
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